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Like  meatballs  go  with  spaghetti 


That's  how  profitable  advertising  goes  with  W-I-T-H  in  Baltimore!  And 
how  the  local  merchants  do  know  it!  W-I-T-H  regularly  carries  the  advertising 
of  twice  as  many  of  them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  than  any  other 
radio  or  TV  station  in  Baltimore.  And  this  BIG  audience,  at  such  LOW  rates, 
produces  low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination — low- 
cost,  resultful  advertising  and  W-I-T-H.  Your  Forjoe  man  will  give  you  all 
the  details. 

BALTIMORE      WkMkM    H    ^BP  BLU 

fWW  "I"  I  "H 
TOM  TINSLEY,  PRESIDENT  •  REPRESENTED  BY  FORJOE  AND  COMPANY 


Go  where  there's  GROWTH...  VOWHAS/ 
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Both  INDUSTRY  and  GOVERNMENT 
are  spending  MORE  in  Kentucky! 
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per-capita  spending  by  the  STATE: 

13.7%  ABOVE  NA 


00  WHAS/ 


No  other  station,  or  group  of  stations  in  this  market  can  match 
the  audience  delivered  by  WHAS  . .  . 
seven  days  a  week;  morning,  afternoon  and  night! 

As  in  Farm,  Sports  and  News  programs,  WHAS-produced 
folk  music  shows  have  greater  listenership  than  programs  presented 
at  the  same  time  by  all  other  Kentucky  stations  combined. 


THE  WHAS  MARKET 
105  Kentucky  counties 
25  Indiana  counties 


Louisville's  phenomenal  industrial  growth 
is  being  reflected  throughout  Kentucky. 
Since  1951,  investments  of  more  than 
$1,330,000,000  for  expansions  and  new  plants  . 
have  been  announced  ...  of  which  approximately 
one  billion  dollars  is  being  spent  outside 
the  Metropolitan  Louisville  area. 


In  step  with  the  tremendous  industrial  growth 
of  Kentucky  is  the  State's  improvement  spending. 
Kentucky's  increased  rate  of  spending  tops  the 
U.S.  average  by  a  healthy  margin.  From  1949 
to  195 1  Kentucky's  per-capita  expenditures 
for  all  purposes  increased  13.7%  more 
than  the  national  increase  for  the  same  period. 
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ASSOCIATED  WITH  THE  COURIER-JOURNAL-LOUISVILLE  TIMES  •  VICTOR  A.  SHOLIS,  Director  •  NEIL  D.  CLINE,  Sales  Director 

Represented  Nationally  by  Henry  I.  Christal  Co.,  New  York,  Chicago 


This  is  a  RATE  CARD  • . . 


Detroit  J1' 


0pcf»te< 


Station  ^  _  TSle^* 
Msocf e  Sttbe  Eve*** 


»d  by 


^^^^^^^ .  K-tr^*** 

^  I 


At  WWJ,  The  World's  First  Radio  Station,  we  believe 
in  setting  rates  and  sticking  to  them. 

Down  through  the  years  our  rates  have  been  set— 
and  adjusted  as  factors  warranted— to  reflect  honest 
appraisals  of  WWJ's  accepted  value  in  America's 
great  fifth  market. 

If  new  trends  and  influences  disturb  this  market  or 
WWJ's  value,  a  new  rate  card  will  be  published  and 
enforced. 

For  32  years,  WWJ  management  has  been  inter- 
ested in  strengthening  radio  through  sound  business 
practices.  Along  with  other  forthright  builders  of  broad- 
casting, we  have  always  dealt  on  top  of  the  table 

We  intend  to  keep  on  dealing  that  way. 


THE  WORLD'S  FIRST  RADIO  STATION 
Owned  and  Operated  by  THE  DETROIT  NEWS 

National  Representatives:  THE  GEORGE  P.  HOLLINGBERY  COMPANY 


nobody  buys 
WWJ  for  /ess, 
• . . nobody 


pays  more. 


AM-950  KllOCmiS— 5000  WATTS 
FM — CHANNEL  24*— 97.1  MEGACYCLES 


Associate  Television  Station  V/WJ-TV 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  February  by  Broadcasting  Publications,  Inc.,  870  National  Press 
Building,  Washington  4,  D.  C.   Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


Know  "Your 


Delawareans  do  know  their  State  Police,  thanks 
to  an  exciting  weekly  program,  seen  on 
WDEL-TV  at  10:30  p.m.  Monday  nights.  Pur- 
pose of  the  program  is  to  supply  the  citizens  of 
Delaware  with  first-hand  information  about  the 
work  of  the  State  Police,  and  to  demonstrate  the 
efficient  way  in  which  that  work  is  performed. 

On  a  recent  Monday  night,  WDEL-TV's  Jim 
Adshead  submitted  to  a  lie-detector  test,  admin- 
istered by  Lt.  C.  C.  Seitz,  of  the  Delaware  State 
Police,  while  Col.  Harry  L.  Shew  and  Maj.  Carl 
Schnetter  watched  with  interest.  Another  recent 
telecast  featured  Lt.  William  H.  Horney,  in  an 


exhibit  of  firearms;  and  Trooper  First  Class 
Linden  F.  Ballance,  in  a  realistic  firearms 
demonstration. 

"Your  State  Police"  is  one  of  a  number  of 
stimulating  public-service  programs  presented  by 
WDEL-TV  as  a  contribution  to  better  commun- 
ity understanding. 

WDEL-TV 

Wilmington,  Delaware 

A  STEINMAN  STATION 


Represented  by 

ROBERT  MEEKER  Associates  Chicago 


•    San  Francisco    •    New  York    •    Los  Angeles 
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CLOSED  CIRCUIT 


FCC  SPENT  hours  last  Thursday  discussing 
ABC-United  Paramount  severance  case  peti- 
>  tion,  seeking  prompt  action  on  merger  of  net- 
work and  theatre  chain,  with  prospects  of 
action  this  week.  Commission  is  concerned 
about  reduction  of  competition  if  ABC  can't 
stand  financial  gaff,  as  well  as  situation  con- 
fronting some  300  affiliates  of  network  [B»T, 
)  June  30].  FCC  may  not  go  all  way  requested, 
but  it's  good  guess  that  substantial  relief  will 
be  granted. 

WITHIN  NEXT  FORTNIGHT  announcement 
will  be  made  of  appointment  of  Charles  R. 
Denny  to  new  position  of  responsibility  in 
NBC.  This  will  constitute  second  phase  of 
"integration"  reorganization,  first  of  which 
was  naming  of  vice  presidents  Pat  Weaver 
and  Frank  White  in  charge  of  radio  and  TV 
network  operations.  While  President  Joseph 
H.  McConnell  hasn't  indicated  precise  status 
of  Mr.  Denny  it's  deduced  it  will  be  top-level 
in  non-network  field,  embracing  owned  and 
operated  stations  and  spot  sales  in  both  radio 
and  TV. 

AFTER  THREE  years  of  TV,  Chevrolet  is 
planning  return  to  large  scale  spot  radio 
(transcribed).  One  of  first  spot  users  in  early 
thirties,  Chevrolet  reportedly  has  found  it  isn't 
reaching  important  hinterland  markets,  and 
that  this  year,  for  first  time  in  many,  it  has 
lost  first  place  in  small  car  field  to  Ford 
(which  uses  extensive  radio).  Agency:  Camp- 
bell-Ewald,  Detroit  and  New  York. 

IN  FURTHERANCE  of  plan  to  acquire  key 
station  in  Los  Angeles,  NBC  financial  Vice 
President  Joseph  Heffernan  left  late  last  week 
for  Los  Angeles,  and  will  be  joined  there  early 
next  month  by  NBC  President  Joseph  H.  Mc- 
Connell. It's  open  secret  [B»T,  June  30]  that 
network  seeks  to  purchase  an  existing  outlet, 
now  that  it  has  sold  KOA  Denver,  subject  to 
customary  FCC  approval.  Negotiations  are  in- 
dicated with  KFI,  present  NBC  affiliate,  in- 
dependent KMPC,  owned  by  Richards  estate, 
and  KFWB,  owned  by  Harry  Maizlish.  Past 
negotiations  with  KFI  and  KMPC  have  found- 
ered on  price.  At  one  time  Earle  Anthony 
placed  an  $8,000,000  tag  on  KFI,  but  that  was 
pre-TV.  Conversations  concerning  KMPC,  it's 
reported,  have  hovered  around  million  mark. 

"  NEGOTIATIONS  under  way  for  Muzak,  wired 
radio  firm,  to  enter  "beep"  broadcast  field  of 
functional  music  through  purchase  of  Air 
Music  Inc.,  New  York,  from  Linton  Wells  for 
price  unofficially  estimated  at  $500,000.  Air 
Music  provides  music  for  stores,  restaurants, 
etc.,  via  broadcasts  by  WGHF  (FM)  New 
York. 

STEPS  have  been  taken  toward  lifting 
"freeze"  of  AM  processing  lines  at  FCC, 
which  have  seen  many  routine  cases  bogged 
down  for  months-on-end.  Evidenced  during 
last  fortnight  is  vast  improvement  in  rate  of 

(Continued  on  page  6) 
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WOR-TV  GOES  ALL-NIGHT; 
SUTHERLAND  TO  TELERADIO 

IN  SECOND  departure  from  "standard"  pro- 
gramming concept  under  new  ownership  by 
General  Tire  &  Rubber  Co.,  WOR-TV  New 
York  announced  Thursday  it  will  inaugurate 
all-night  live  programming  on  six-nights-a- 
week  basis,  effective  July  19. 

Variety  program,  built  around  name  disc 
jockey  yet  to  be  selected,  will  start  at  11:30 
p.m.  Monday  through  Saturday,  running  till  5 
a.m.  Monday  through  Friday  and  till  6  a.m. 
Saturdays. 

Meanwhile,  General  Teleradio  Inc.  —  which 
consists  of  all  of  General  Tire's  radio-TV 
properties,  including  WOR  and  WOR-TV, 
Yankee  and  Don  Lee  networks,  and  majority 
of  Mutual  stock — officially  announced  Thurs- 
day it  had  retained  John  Sutherland,  head  of 
John  Sutherland  Productions,  as  consultant  on 
TV  films  [B*T,  June  30].  Details  of  his 
assignment  were  not  disclosed,  but  it  has  been 
assumed  he  will  figure  prominently  in  new 
television  program  and  sales  organization 
being  developed  by  General  Teleradio  under 
name  of  General  Telecasting  System.  Other 
clients  of  Mr.  Sutherland,  veteran  producer 
and  writer,  include  General  Electric  Co.,  Na- 
tional Carbon  Co.,  and  AT&T. 

CONVENTION  SCHEDULE 

SCHEDULES  of  network  radio  and  TV  pick- 
ups from  Republican  convention  floor  this  week 
were  firming  up  Thursday,  with  all  networks 
reporting  they  will  carry  daily  broadcasts  and 
telecasts  starting  at  12:30  p.m.  and  extending 
at  least  to  3  p.m.,  and  starting  again  at  9:30 
p.m.  and  running  to  11  p.m.  or  later.  To  pro- 
tect against  delays  in  convening  of  sessions, 
networks  are  planning  special  shows  to  "fill  in" 
as  necessary,  in  addition  to  other  special 
political  programs  spotted  throughout  day  and 
evening.  Convention  opens  today  (Monday)  in 
Chicago. 

RCA  TV  TRANSMITTERS 

TWO  NEW  UHF  transmitters  added  to  RCA 
Victor  Division's  television  equipment  line. 
They  have  full  frequency  range  and  output 
ratings  of  5  kw  and  50  kw,  giving  RCA  a  full 
range  up  to  1000  kw,  according  to  T.  A.  Smith, 
assistant  manager.  The  new  models  employ 
Klystron  power  amplifier  tubes  and  are  housed 
in  vertical  panel  cabinets  with  roll-back  doors. 
Styling  matches  related  RCA  equipment.  RCA 
also  announced  new  50  kw  high-gain  high- 
power  UHF  antenna  capable  of  boosting  50  kw 
input  to  provide  1000  kw  ERP. 


WPAT  RATES  UP 

ADVERTISING  rates  of  WPAT  Pater- 
son,  N.  J.,  increased  approximately  15% 
on  average  throughout  broadcast  day  in 
rate  card  effective  July  7.  No  increase 
made  in  rates  for  spot  announcement. 
D.  J.  Wright,  executive  vice  president, 
said  increases  are  due  to  rapid  audience 
growth.  He  said  station  business  was 
up  36%  for  first  five  months  of  1952. 


BUSINESS  BRIEFLY 

JOINT  TV  SHOW  ®  Hamilton  Watch  Co. 
and  International  Silver  Co.  to  sponsor  TV 
program,  Jewelers'  Showcase,  beginning  about 
Oct.  1  on  selected  key  market  stations,  coast- 
to-coast.  Firms  will  alternate  as  sponsor  of 
39-week  series,  which  will  comprise  drama, 
mystery  and  comedy  films.  Spot  placement 
permits  best  possible  evening  time,  sponsors 
believe.  Agencies,  BBDO  for  Hamilton  and 
Young  &  Rubicam  for  International. 

CHEMICAL  SPOTS  •  American  Cyanamid 
Co.,  N.  Y.  (tobacco  plant  spray)  planning  ex- 
tensive spot  radio  campaign  starting  in  Octo- 
ber in  tobacco  areas  (Ky.,  N.  C).  Agency, 
Hayard  Agency,  N.  Y. 

FLUFFO  RADIO  #  Procter  &  Gamble  Co., 
Cincinnati  ( Fluff o)  considering  spot  radio  se- 
ries starting  mid-July  in  Southwest  and  South- 
east.   Agency,  Compton  Adv.,  N.  Y. 

COLGATE  TEST  #  Colgate-Palmolive-Peet 
Co.,  Jersey  City,  will  use  spot  radio  test  for 
new  product.  Agency,  Sherman  &  Marquette, 
N.  Y~ 

ETHYL  ON  NBC-TV  •  Ethyl  Corp.,  N.  Y., 
sponsoring  Ask  Me  Another,  Louis  G.  Cowan 
Inc.  package,  on  NBC-TV,  Thurs.,  10:30-11 
p.m.,  as  of  July  3.   Agency,  BBDO,  N.  Y. 

PHILCO  SIGNS  •  Philco  Corp.,  Philadelphia 
to  sponsor  Edwin  C.  Hill  news  on  ABC  radio 
Mon.-Fri.,  10:30-10:35  p.m.,  effective  Sept.  1. 
Agency,  Hutchins  Adv.,  N.  Y. 

EMERSON  NAMES  AGENCY  #  Emerson 
Drug  Co.  (Bromo  Seltzer),  names  Lennen  & 
Mitchell,  N.  Y.,  to  handle  its  advertising  effec- 
tive as  soon  as  arrangements  can  be  made. 
BBDO  had  serviced  account,  which  is  estimated 
at  $2  million,  including  radio  and  TV. 

TWO-TV  HOMES 

SURVEY  measuring  extent  of  multiple-TV-set 
ownership  in  metropolitan  New  York,  con- 
ducted by  Pulse  Inc.  in  1,000  TV  homes  in 
12-county  area,  indicated  156,700  families  in 
New  York  area  own  more  than  one  set,  ac- 
counting for  4.4%  of  total  video  group,  Pulse 
Director  Sydney  Roslow  reported  Thursday. 

In  addition,  it  was  said,  334,770  families 
(9.4%  of  all  those  with  TV)  have  bought  sec- 
ond set  but  no  longer  possess  original  model. 

DEFINE  'BROADCASTING' 

REDEFINITION  of  the  meaning  of  "broad- 
casting" to  bar  subscription  radio  or  TV  was 
promised  in  next  session  by  Rep.  Carl  Hinshaw 
(R-Calif.)  during  discussion  of  conference  re- 
port by  House  last  Wednesday.  Referring  to 
Phonevision  and  other  types  of  subscription 
TV,  as  well  as  Muzak  radio  "pig-squeal"  oper- 
ation proposed  before  war,  Mr.  Hinshaw  said 
his  bill  would  class  such  services  as  common 
carrier  or  "contract  service  of  some  sort." 


for  more  AT  DEADLINE  turn  page 
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SECOND  TV  SURVEY  SHOWS 

PROGRESS  SINCE  CODE 

PROGRESS  in  TV  programming  shown  in  last 
six  months  by  second  survey  of  Parish  Council 
of  Catholic  Women,  St.  James  Catholic  Church, 
Falls  Church,  Va.  Original  survey  last  winter 
was  critical  of  programming.  New  data  show 
parents  consider  children's  programming  im- 
proved in  moral  standards,  hour  of  showing, 
and  educational  value.  Parents  requested  fur- 
ther improvements,  including  less  shooting  and 
violence  in  child  viewing  hours;  move  of  late 
high-child-appeal  programs  to  earlier  time; 
more  dramas  based  on  history,  books,  plays; 
"decenter"  costumes;  elimination  of  suggestive 
dialogue  and  dances;  good  movies  that  are  both 
entertaining  and  educational.  Of  the  12  pro- 
grams that  reached  top  rating,  nine  were  rated 
as  educational  by  at  least  70%  of  parents. 

RENEWALS  GRANTED 

SIXTEEN  TV  stations  and  72  AM  stations 
granted  license  renewal  by  FCC  Thursday: 

WAVE-TV  and  WHAS-TV  Louisville,  WDEL-TV 
Wilmington,  WJAC-TV  Johnstown,  Pa.,  all  condi- 
tioned on  channel  changes  required  under  final 
allocation  of  Sixth  Report  [B.T,  April  14];  WFAA- 
TV  Dallas;  WBAP-TV  Fort  Worth;  WICU  (TV)  Erie, 
Pa.  (Comr.  Robert  F.  Jones  for  temporary  exten- 
sion); KPRC-TV  Houston;  KRLD-TV  Dallas;  WPTZ 
(TV),  WCAU-TV  and  WFIL-TV  Philadelphia;  KEYL 
(TV)  and  WOAI-TV  San  Antonio;  WFMB-TV  Indian- 
apolis; WSM-TV  Nashville. 

KHBL  Plainview,  Tex.;  WKSU-FM  Kent.  Ohio; 
KAGH  Crossett,  Ark.;  KAKE  Wichita,  Kan.:  KANE 
New  Iberia,  La.;  KASA  Elk  City,  Okla.;  KBIZ  Ot- 
tumwa.  Iowa;  KB  MY  Billings,  Mont.;  KELK  Elko, 
Nev.;  KJRL  Pocatello,  Ida.:  KFBC  Cheyenne,  Wyo.; 
KFMO  Flat  River,  Mo.;  KFOR  Lincoln,  Neb.;  KGBS 
Harlingen.  Tex.;  KGY  Olympia,  Wash.;  KHBG  Ok- 
mulgee, Okla.;  KHOZ  Harrison,  Ark.;  KHUM  Eu- 
reka. Calif.;  KIUL  Garden  City,  Kan.;  KMBY  Mon- 
terey, Calif.;  KODY  North  Platte,  Neb.;  KRDO 
Colorado  Springs,  Col.;  KRDU  Dinuba,  Calif.;  KRNO 
San  Bernardino,  Calif.;  KROY  Sacramento,  Calif.; 
KRXL  Roseburg,  Ore.;  KVLF  Alpine,  Tex.;  KVNI 
Coeur  D'Alene,  Ida.;  KWAK  Stuttgart,  Ark.;  KWIL 
Albany,  Ore.;  KWOS  Jefferson  City,  Mo.;  KWRC 
Pendleton,  Ore.;  KXLE  Ellensburg,  Wash.;  KXLJ 
Helena,  Mont.;  WAIN  Columbia,  Ky.;  WATN  Wa- 
tertown,  N.  Y.;  WATT  Cadillac,  Mich.;  WBAX 
Wilkes-Barre,  Fa.;  WBBW  Youngstown,  Ohio 
WBEJ  Elizabethton,  Tenn.;  WCEM  Cambridge,  Md. 
WDXB  Chattanooga,  Tenn.;  WGVA  Geneva,  N.  Y. 
WHIZ  Zanesville,  Ohio;  WIBU  Poynette,  Wis.;  WJIM 
Lansing,  Mich.;  WJMC  Rice  Lake,  Wis.;  WJON  St. 
Cloud,  Minn.;  WKBV  Richmond,  Ind.;  WLAG  La- 
Grange,  Ga.;  WNAH  Nashville,  Tenn.;  WOMI 
Owensboro,  Ky.;  WOMT  Manitowoc,  Wis.;  WPAX 
Thomasville,  Ga.;  WPKE  Pikesville,  Ky.;  WSDR 
Sterling,  111.;  WJBY  Gadsden,  Ala.;  WSOC  Gastonia, 
N.  C;  WULA  Eufaula,  Ala.;  KDEC  Decorah,  Iowa; 
KAVE  Carlsbad,  N.  M.;  WGBF  Evansville,  Ind.; 
WHBU  Anderson,  Ind.;  WHOT  South  Bend,  Ind.; 
WHUM  Reading,  Pa.;  WISH  Indianapolis;  WJNC 
Jacksonville,  N.  C;  WJPD  Ishpeming,  Mich.; 
WJPS  Evansville,  Ind.;  WJTN  Jamestown,  N.  Y.; 
WKAY  Glasgow,  Ky.;  WKBR  Manchester,  N.  H.; 
WKLO  Louisville;  WKOK  Sunbury,  Pa.;  WLBJ 
Bowling  Green,  Ky.;  WLOK  Lima,  Ohio;  WMFG  Hib- 
bing,  Minn.;  WOBT  Rhinelander,  Wis.;  WOCB  West 
Yarmouth.  Mass.;  WOPI  Bristol,  Tenn.;  WPNF 
Brevard,  N.  C;  WRAL  Raleigh,  N.  C;  WRTA  Al- 
toona,  Pa.;  WSKI  Montpelier,  Vt.;  WSNJ  Bridgeton, 
N.  J.;  WSOK  Nashville,  Tenn.;  WTAX  Streator,  111.; 
WWCA  Gary,  Ind.;  WWCO  Waterbury,  Conn.; 
WWON  Woonsocket,  R.  I.;  WROV  Roanoke,  Va.; 
KFQD  Anchorage,  Alaska.  (Comr.  Paul  A.  Walker 
voted  for  hearing  because  of  station's  advertising 
of  hard  liquor.) 

BUY  ALASKAN  GROUP 

THREE  MORE  national  advertisers  buying 
participations  in  local  programs  of  all  six 
stations  of  Alaska  Broadcasting  System.  They 
are:  Warner-Hudnut  Corp.  through  Kenyon  & 
Eckhardt,  N.  Y.;  International  Milk  Processors 
Inc.  (Med-O-Milk),  Chicago,  through  John  W. 
Shaw  Adv.,  Chicago;  and  Monarch  Wine  Co. 
(Manischewitz  wine),  Brooklyn,  through  Don- 
ahue &  Coe,  N.  Y. 

Page  6     •    July  7,  1952 


In  this  Issue— 

CBS  Radio  affiliates  at  mass  meeting  in 
New  York  demand  return  to  nighttime 
radio  network  rates  preceding  10% 
cut  of  a  year  ago,  an  increase  in  day- 
time rates,  an  end  to  under-the-table 
selling  and  restoration  of  "respecta- 
bility" in  network  business.  Upshot 
of  the  meeting  is  at  least  a  staving- 
off  of  rate  reductions  proposed  by  CBS. 
Page  23. 

MORE  than  $157  million  worth  (con- 
struction cost  alone)  of  TV  station 
applications  are  on  file  with  FCC,  as 
Commission  begins  processing  requests 
in  priority  cities.  B*T  analysis  shows 
average  station  will  spend  $373,595 
on  construction,  $295,000  for  first 
year's  operations,  and  expects  to  take 
in  $316,200  revenue  in  first  year. 
Page  61.  For  complete  index  to  all 
new  applications  filed  last  week,  see 
Page  62. 

CONGRESS  passes  McFarland  Bill, 
first  major  overhauling  of  the  Com- 
munications Act  of  1934,  after  Senate- 
House  conferees  iron  out  differences. 
One  major  casualty  in  conference  was 
House  amendment  to  give  broadcast- 
ers immunity  from  libel  in  political 
speeches.    Page  27. 

THE  Republican  National  Convention 
will  be  on  the  air  today  with  full- 
scale  radio  and  television  coverage. 
It's  an  extreme  contrast  to  the  sup- 
pression of  both  media  last  week  at 
the  sessions  of  the  GOP  National 
Committee  when  pro-Taft  committee 
members  voted  in  a  bloc  to  let  re- 
porters in  but  keep  radio  and  tele- 
vision out.   Page  25. 

FCC  delays  effective  date  of  its  con- 
troversial rebroadcast  rule  to  Aug. 
30,  and  there's  a  chance  that  oral 
argument  or  hearing  will  be  held.  If 
the  FCC  opens  up  a  discussion,  it's 
in  for  some  hot  testimony.  Opponents 
of  the  rule  call  it  legalized  larceny 
and  intend  to  fight  it  to  the  .finish. 
Page  29. 

STEEL  strike,  if  prolonged,  may  put  a 
crimp  in  construction  of  new  television 
stations.    Page  30. 

Information  Please,  in  its  new  television 
form,  is  In  Review.     Page  28. 

IT'S  been  a  week  since  the  government 
relaxed  its  ban  on  color  television 
production,  but  nothing  has  happened 
since.  Nobody  has  applied  for  author- 
ity to  turn  out  color  equipment  for 
mass  use.     Page  61. 


Upcoming 


July  7:   Republican   National  Convention, 

International  Amphitheatre,  Chicago. 
July  14:  BAB  Sales  Clinic,  Detroit 
July  16:  BAB  Sales  Clinic,  Cleveland. 
(Other  Upcomings,  page  16) 


Closed  Circuit 

{Continued  from  page  5) 

determination  of  many  non-hearing  cases. 
Heretofore,  there  have  been  only  two  staffers 
on  AM  lines;  now  there  are  8  to  10.  Question 
is  whether  pace  can  be  maintained  in  view  of 
crush  of  TV  work. 

SHORTLY  to  be  announced  will  be  sale  of 
KERO  Bakersfield,  Calif.,  by  Paul  R.  Bart- 
lett  to  three  young  executives  of  station  plus 
local  citizens,  for  approximately  $110,000. 
Controlling  purchasers  are  Albert  E.  (Gene) 
De  Young,  32-year-old  general  manager  who 
acquires  51%;  Ed  Urner,  26,  commercial  man- 
ager, 10%,  and  Ken  Croes,  21,  program  direc- 
tor, 5%.  Station  operates  on  1230  kc  with  250 
w  and  is  NBC.  Mr.  Bartlett  will  concentrate 
on  direction  of  his  50  kw  KFRE  Fresno.  Both 
stations  have  filed  for  TV. 

IN  WORKS  AT  NBC  is  appointment  of  Bob 
Leder,  radio  sales  manager,  NBC  National  Spot 
Sales  Dept.,  as  station  manager  of  WNBC  New 
York,  with  Dick  Pack  stepping  up  from  pro- 
gram manager  to  executive  administrative 
position  at  WNBT  (Tvr)  New  York,  both  serv- 
ing under  Ted  Cott,  who  continues  as  vice 
president  in  charge  of  both  stations.  Appoint- 
ments not  yet  firm  because,  involving  creation 
of  new  posts,  they  must  be  approved  by  NBC 
board. 

SUBJECT  of  upcoming  United  States  News  & 
World  Report  interview  feature  will  be  Wil- 
liam S.  Paley,  CBS  board  chairman,  who 
has  just  completed  18  month  high-level  gov- 
ernment duty  as  chairman  of  President's  Ma- 
terials Policy  Commission.  Mr.  Paley  leaves 
for  Europe  July  11  until  after  Labor  Day. 
He's  among  those  present  at  GOP  convention 
in  Chicago. 

WHEN  WALTER  T.  SHIRLEY,  commis- 
sioner of  commerce  of  New  York  City  and 
also  NYC  motion  picture  and  television  co- 
ordinator, speaks  Wednesday  at  fourth  anni- 
versary luncheon  meeting  of  national  television 
film  council  at  New  York's  Warwick  Hotel,  he 
is  expected  to  report  on  discussions  he  has 
had  with  TV  film  committee  headed  by 
James  Sauter,  president  of  USO  Camp  Shows, 
pursuant  to  establishing  New  York  studio,  pre- 
sumably city-owned,  to  be  used  jointly  by 
various  TV  film  companies. 

SPELLED  OUT  during  Senate  Appropria- 
tions Committee  hearings  on  Voice  of  Amer- 
ica fiscal  '53  budget  is  desire  of  Dr.  Wil- 
son Compton,  International  Information  Ad- 
ministrator, to  transfer  much  of  Voice  pro- 
gramming to  strategic  areas  overseas,  with 
greater  stress  on  use  of  local  facilities.  This 
may  prove  substitute  for  construction  of  new 
foreign  relay  stations,  but  it's  at  basis  of  Dr. 
Compton's  plea  for  strengthening  of  IIA's 
overseas  field  staff,  as  alternative  to  expensive 
facility  expansion. 

NEW  CODE  SUBSCRIBER 

KMTV  (TV)  Omaha  last  week  subscribed  to 
the  NARTB  Television  Code,  becoming  the 
91st  station  subscriber. 

FOOTBALL  SERIES 

RCA  Recorded  Program  Services  announced 
Friday  availability  of  Touchdown  Tips  With 
Sam  Hayes  for  1952  football  season  starting 
Sept.  12.  Twenty-five  radio  stations  have  re- 
quested options  for  series. 

for  more  AT  DEADLINE  see  page  96  ^ 
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RESULTFUL  ADVERTISING 

on  the  XL  Stations  Pays  Big 
Dividends  Continuously. 


KXL 

PORTLAND  • 


KXLY 
SPOKANE  • 


KXLF  KXLL 
BUTTE       •  MISSOULA 


KXLJ 

HELENA  • 


KXLK 
Great  Falls 


KXLQ 
BOZEMAN 


New  York  17,  N.  Y. 
347  Madison  Avenue 
The  Walker  Company 


Hollywood  28,  Calif. 
6381   Hollywood  Blvd. 
Pacific  Northwest  Broadcasters 


San  Francisco  4,  Calif. 
79  Post  Street 
Pacific  Northwest  Broadcasters 


Chicago  1,  Illinois 
360  North  Michigan 
The  Walker  Company 


To  a  sponsor's  wife 

who  doesn't  "know  a  thing 

about  advertising,  but..." 


Darling,  when  you  throw  a  party  you  know 
just  where  to  look  to  rent  a  canopy  (under 
"Tents,"  of  course).    Mr.  Billingsley's  electric 
eye  at  the  Stork  opens  automatically  when 
your  entourage  turns  into  53rd  street.  Pancho 
at  the  Pierre  gives  you  his  old  guitar  strings. 
You  wouldn't  be  caught  dead  without  tickets  to 
the  next  Hammerstein  opening.  But  when 
your  spouse  talks  about  markets  and  you're  in 
there  quick  telling  him  to  advertise  only 
in  the  big  cities,  that's  the  time  for  you  to 
samba  back  to  Tiffany's. 

Because,  doll,  big  city  markets  exclude  Iowa 
and  that's  unhealthy  for  your  husband's 
business,  whether  he  makes  money  bags  or 
publishes  text  books.  The  nation's  best 
customers  grow  on  Iowa  farms.    In  72  of 
Iowa's  99  counties,  farm  families  spend  at  least 
50%  more  money  than  the  national  average. 
That's  the  heaviest  concentration  of  big- 
spending  farm  counties  in  the  U.  S.  And, 
in  the  book  department,  Iowa's  literacy  rating 
of  99.2%  ranks  first  in  the  nation. 

But  agricultural  Iowa  is  only  half  the  story. 
Industrial  Iowa  accounts  for  almost  half  of 
the  state's  $4-billion-plus  annual  income  of 
individuals. 

Why  tell  you  these  things?    Shucks,  honey, 
unless  you  happen  to  be  from  Eastern  Iowa 
you  might  not  know  what  a  fat  job  WMT 
does  hereabouts.    And,  bless  your  cute  little 
heart,  somebody  has  to  pay  your  bills.  We're 
just  trying  to  help  you  make  it  easy  for  Papa. 


5000  WATTS,  600  KC 
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This  is  Milwaukee  •  • 
where 


dominates 


More  people  listen  to  WTMJ  throughout  the  day  and  night 
than  any  other  radio  station. 

Listener  loyalty  is  traceable  to  30  years  of  intense  local  pro- 
gramming, extensive  news  reporting,  NBC  shows  and  out- 
standing service  to  the  community. 

Advertisers'  loyalty  is  proved  by  renewal  orders  from  Amer- 
ica's leading  food,  drug,  automotive,  appliance,  beverage, 
farm  and  other  accounts. 

Phone  or  write  your  Henry  I.  Christal  representative.  He  is 
armed  with  facts  and  figures  to  show  you  how  and  why 
WTMJ  dominates  in  Milwaukee  and  Wisconsin. 


THE  MILWAUKEE  JOURNAL  RADIO  STATION 

5,000  WATTS    •   620  KC   •  NBC 


Represented  by 

THE  HENRY  I.  CHRISTAL  CO. 

New  York      •  Chicago 


on  its  30th  anniversary 
of  broadcasting, 

WC  AU 

dedicated  the  world's 
most  complete 
radio  and  television  stations 
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On  its  30th  anniversary  of  broadcasting,  WCAU  opened  the 
doors  of  its  great  new  radio  and  television  center  with  the  finest 
facilities  in  the  world.  Here  is  the  ultimate  in  electronic  achieve- 
ment, which  will  result  in  great  advancements  in  the  programming 
of  news,  entertainment,  education,  and  service  to  the  community. 

There's  everything  at  hand  to  increase  our  ability  to  produce 
the  best  local  programs  in  Philadelphia  and  to  further  our  reputation 
for  creating  shows  for  the  CBS  network. 

We  could  not  dedicate  such  a  building  without  considering  the 
responsibility  it  presents.  Ours  is  a  powerful  voice  .  .  .  and  ours  is 
the  precious  American  heritage  of  free  speech.  Both  must  be  carefully 
safeguarded.  Therefore,  this  great  building  is  dedicated  to  the 
people  in  this  area  that  we  serve,  with  the  pledge  that  WCAU  and 
WCAU-TV  will  always  be  "Speaking  for  Freedom." 


SPEAKING  FOR  FREEDOM 


THE   PHILADELPHIA   BULLETIN    RADIO   AND   TELEVISION  STATIONS 
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Advertisement 


II 


From  where  I  sit 
6y  Joe  Marsh 


Good  Neighbor  Policy" 

Remember  one  time  when  I  wrote 
a  column  about  the  old  loose-stone 
wall  that  separated  Easy  Roberts' 
property  from  Handy  Peterson's? 

That  was  at  the  time  they  decided 
they  really  didn't  need  the  wall  be- 
tween them  in  the  first  place — so  they 
simply  stopped  repairing  it.  . 

Now  I  hear  where  a  fellow,  who 
bought  the  old,  Johnson  place,  wants 
to  buy  all  those  stones.  It  seems  he 
figures  a  stone  wall  is  just  exactly 
what's  needed  on  his  property. 

From  where  I  sit,  if  that  fellow 
wants  to  build  himself  a  stone  wall, 
thafs  his  business.  But  if  it's  not 
really  serving  any  useful  purpose  he 
may  sooner  or  later  discover — just 
like  Handy  and  Easy  did — that  he'd 
be  just  as  well  off  without  one.  Even 
some  old-fashioned  walls  of  prejudice 
are  disappearing — like  those  that 
would  deny  a  person's  right  to  a 
friendly  glass  of  beer  now  and  then. 
Most  Americans  are  learning  that 
te walls"  can  get  in  the  way  of  the 
persons  inside  as  well  as  the  persons 
outside. 


Copyright,  1952,  United  States  Brewers  Foundation 


open  mike 


Middle  Initials 

EDITOR: 

I  am  convinced  your  book  has 
100%  readership  in  the  industry, 
and  I  found  out  the  hard  way. 
Friends  from  all  over  the  United 
States  have  called  and  written, 
asking  about  my  connection  with 
the  Liberty  Reorganization  Com- 
mittee. How  can  we  make  it  plain 
that  I  am  William  E.  Ware,  while 
the  chairman  of  Liberty's  Re- 
organization Committee  is  William 
A.  Ware,  a  newcomer  to  radio.  I 
have  enough  troubles  as  it  is  with- 
out taking  credit  for  all  the  Liberty 
Broadcasting  System's  worries. 

William  E.  (Bill)  Ware 

President 

KSTL  St.  Louis 

[EDITOR'S  NOTE:  Though  B.T  cor- 
rectly named  the  chairman  of  the  re- 
organization committee  as  William  A. 
Ware  in  a  June  16  story,  it  is  glad 
to  emphasize  that  he  is  not  the  veteran 
broadcaster  William  E.  Ware,  who  oper- 
ates an  independent  station.] 


Lord's  Word 


EDITOR: 

I  notice  from  your  article  [on  the 
House  of  Commons  authorization 
for  introduction  of  commercial 
television  into  Great  Britain,  B*T, 
June  16]  which  I  thought  was  an 
excellent  summary  of  the  affair  as 
far  as  it  had  gone,  that  you  have 
gotten  hold  of  some  out  of  date  fig- 
ures for  the  present  number  of 
[TV]  licenses  in  Great  Britain. 
You  gave  500,000.  The  latest  figure 
is  1,457,000. 

T.  O.  Beachcroft 

Chief  Publicity  Officer, 
Overseas 

British  Broadcasting  Corp. 

London 

[EDITOR'S  NOTE:  The  500,000  TV  set 
figure  was  taken  from  the  official  re- 
port of  the  debate  over  commercial 
television  in  the  House  of  Lords  May 
26  which  quotes  Lord  Silkin:  "It  is  an 
important  debate  because  there  are  no 
fewer  than  12  million  radio  licensees 
and  something  like  500,000  subscribers 
to  television."] 


Pill  To  Swallow 

EDITOR: 

.  .  .  We  operate  two  local  inde- 
pendent stations.  They  are  inde- 
pendent because  there  are  only 
three  or  four  cities  that  the  major 
[radio]  networks  consider  of  im- 
portance in  Missouri.  There  are 
about  22  communities  in  Missouri 
being  served  by  the  unaffiliated 
stations.  .  .  .  Insofar  as  I  know 
there  isn't  a  one  of  these  local  un- 
affiliated stations  that  is  for  sale, 
which  would  lead  one  to  believe 
they  are  serving  a  purpose  and  will 
survive,  and  the  trend  seems  to  be 
toward  more  such  stations.  .  .  . 

How  can  a  network  hope  to  grow 
or  to  maintain  its  rates  if  it  does 


not  expand  its  programming  to  the 
stations  that  have  an  ever  increas- 
ing number  of  the  listeners  it 
once  enjoyed?  .  . . 

My  diagnosis  of  the  illness  is 
that  the  networks  are  hardening  in 
their  shells,  and  the  prescription 
that  would  most  likely  bring  about 
a  cure  and  well-being  calls  for  a 
concentrated  effort  that  there  be 
not  a  single  community  in  these 
United  States  that  is  being  served 
solely  by  an  unaffiliated  station. ' 
That  will  put  new  coverage  and 
listeners  in  the  old  coverage  maps, 
something  the  timebuyer  can't 
overlook.  .  .  .  Spot  is  the  only 
answer  the  timebuyer  has  today,  if 
he  is  to  use  radio  to  reach  the  many 
people  in  the  many  communities 
served  by  [only]  the  local  unaffili- 
ated stations.  .  .  . 

L.  C.  McKenney 

Manager 

KDMO  Carthage,  Mo. 


Circulation  Note 

EDITOR: 

.  .  .  The  setting  [of  picture  be- 
low] is  the  Munich  studio  building 
of  Radio  Free  Europe  from  where 
the  Czech,  Slovak,  Hungarian  and 


Polish  broadcasts  of  Radio  Free 
Europe  originate.  [The]  picture 
shows  a  Czech  actress  reading  your 
fine  publication.  No  plant,  this. 
Honest! 

Alton  Kastner 

Radio-Television  Director 

Crusade  for  Freedom 

New  York 


No  Bargain 
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EDITOR: 

Your  good  book  carries  the  im- 
plication in  a  story  this  week  [June 
30]  that  we  are  going  to  build  a 
TV  station  for  $88,000.  As  we; 
have  heard  from  several  of  your 
(Continued  on  page  16) 
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cubic  feet  of  air  per  minute  needed  for  the  blast.         Furnace  "J"  was  lighted-off  by  Jule  Wunsch,  secretary  to  Plant  General  Manager  Edmund  F.  Martin. 


Furnace  J  Is  Lighted-Off 


Twenty-four  hours  after  lighting-off,  the  first  pig 
iron  was  tapped  from  the  new  furnace.  The 
golden  stream  of  molten  iron  flows  through  a 
channel  in  the  floor  (foreground)  and  pours  into 
large  tank-like  cars  below,  called  "hot-metal" 
cars,  that  haul  it  to  the  steelmaking  furnaces. 


The  towering  blast  furnaces  that  proc- 
ess iron  ore  into  pig  iron  symbolize 
the  giant  scale  of  steelmaking  equip- 
ment and  operations.  Lighting-off  a 
new  blast  furnace  can  be  as  impres- 
sive an  event  as  launching  a  ship.  But 
instead  of  the  traditional  bottle  of 
champagne,  the  sponsor  uses  a  blaz- 
ing torch  to  start  the  big  unit  off  on  its 
career. 

The  torch  sets  fire  to  kindling  wood 
at  the  bottom  of  the  furnace.  The 
burning  wood  ignites  the  coke  that 
fills  the  lower  part  of  the  vast  interior. 
The  intense  heat  of  the  burning  coke 
begins  to  melt  the  layers  of  iron  ore 
and  limestone  that  are  piled  above 


the  coke,  filling  the  remainder  of  the 
furnace.  In  about  24  hours  the  first 
iron  is  ready  to  be  tapped. 

Early  this  spring  a  new  blast  fur- 
nace, part  of  Bethlehem  Steel's  expan- 
sion program,  was  started  up  at  our 
Lackawanna  Plant,  near  Buffalo.  The 
new  furnace  is  known  to  men  at  the 
plant  as  Furnace  "J".  Its  29-foot- 
diameter  interior  makes  it  one  of  the 
largest  in  the  world. 

Bethlehem  engineers  expect  this 
furnace  to  produce  600,000  tons  of  pig 
iron  a  year,  perhaps  more.  The  molten 
iron  it  produces  is  hauled  away  in 
"hot-metal"  cars  to  open-hearth  fur- 
naces where  it  is  refined  into  steel. 


STEEL 


BETHLEHEM 
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Sam,  here,  is  a  fun-loving  sport,  but  he's 
not  a  very  smart  bird.  It's  often  while  he's 
hiding  by  sticking  his  head  in  the  sand  that 
the  plumage  on  his  derrier  is  plucked  for 
somebody's  hat. 

Some  advertisers,  who  have  failed  to  rec- 
ognize consumer  resistance  as  no  more 
than  a  healthy  return  to  "Buyer's  Market" 
conditions  have  yanked  in  their  schedules 
.  .  .  only  to  find  their  times  occupied  im- 
mediately by  competitors,  or  others. 

It's  a  time  to  woo  the  wily  consumer  with 
increased  schedules  .  .  .  persuasive  copy 
and  strong  media  .  .  such  as  the  best  cost- 
per-thousand  buy  in  Oklahoma  City  .  .  . 
KOMA  .  .  .  the  only  50kw  CBS  outlet  in 
Oklahoma,  soon  to  serve  you  from  a  brand 
new  quarter-million  dollar  studio  facility. 


m  m  * 


ANDERSON  F.  HEWITT  elected  chairman  of  the  board  and  chief  ex- 
ecutive officer  of  Hewitt,  Ogilvy,  Benson  &  Mather  Inc.,  N.  Y.  DAVID 
OGILVY,  senior  vice  president,  elected  to  Mr.  Hewitt's  post  of  president 

FREDERICK  P.  HARVEY,  advertising  staff,  Sylvania  Electric  Prod- 
ucts Inc.,  to  Fuller  &  Smith  &  Ross,  N.  Y.,  as  account 
executive  assigned  to  Westinghouse  Electronic  Tube 
Div. 

JOHN  HALLIDAY,  Fletcher  D.  Richards  Inc.,  N.  Y., 
to  Hicks  &  Griest  Inc.,  that  city,  in  media  department. 

CARROLL  B.  SUGAR,  manager  of  radio-TV  depart- 
ment, Burns  W.  Lee  Assoc.,  L.  A.  (public  relations 
firm),  to  BBDO,  that  city,  as  account  executive. 

MORROW,  WOLF  &  Assoc.,  Longview,  Tex.,  changes 
name  to  PETER  T.  WOLF  &  Assoc.,  same  city. 


Mr.  Harvey 


JERE  BAYARD,  vice-president  of  McNeill  &  McCleery,  Hollywood,  has 
opened  JERE  BAYARD  Adv.  with  headquarters  at  6363  Wilshire  Blvd., 
L.  A.  Telephone  is  Webster  8-5259. 


on  all  accounts 


WESLEY  GILMAN,  newly- 
elected  president  of  Lewis  & 
Gilman  Inc.,  Philadelphia, 
sums  up  his  business  philosophy  in 
these  words:  "Faith,  hope,  charity 
— and  enthusiasm!"  The  greatest 
of  these,  in  his  opinion,  is  enthu- 
siasm, an  attribute  he  possesses  in 
abundance. 

This  spirited  approach  to  his 
work  is  in  large  measure  respon- 
sible for  the  steady  growth  of 
Lewis  &  Gilman  as  an  advertising 
and  public  relations 
firm.  Since  its  estab- 
lishment in  1942  the 
agency  has  acquired 
a  distinguished  list 
of  clients  and  its  bill- 
ings now  approach 
five  million  dollars 
annually. 

Mr.  Gilman,  a 
prominent  figure  in 
advertising  row  for 
more  than  a  quarter 
of  a  century,  is  the 
number  one  sales- 
man for  his  firm, 
which  he  served  as 
executive  vice  presi- 
dent from  the  time 
of  its  formation  until 
his  election  to  the 
presidency.  He  firmly 
believes  that  a  good  salesman  can 
choose  his  own  product  or  service, 
and  his  own  experience  offers  testi- 
mony to  support  the  conviction. 

One  of  his  favorite  recollections 
is  the  incident  which  led  to  his 
entry  in  the  advertising  business 
in  1918.   A  shoe  salesman  at  the 


time,  he  was  preparing  to  leave  his 
job  to  take  a  more  favorable  one 
with  another  company  in  New 
Brunswick  when  he  missed  train 
connections  in  Philadelphia. 

While  waiting  for  the  next  train 
he  telephoned  a  friend  at  N.  W. 
Ayer  &  Son  and  in  the  course  of 
their  conversation  mentioned  that 
he  was  changing  jobs.  His  friend 
insisted  that  the  young  salesman 
visit  him  at  his  office  before  leav- 
ing town,  and  as  a  result  of  that 
visit  he  became 
an  account  execu- 
tive with  Ayer.  In 
1929  he  became  a 
vice  president  of 
that  agency.  He  held 
this  post  until  1942, 
when  he  joined  with 
Mr.  Lewis,  who  had 
also  been  an  Ayer 
vice  president,  in 
forming  the  Lewis  & 
Gilman  organization. 

In  establishing  this 
business,  which  this 
year  celebrates  its 
10th  anniversary, 
Mr.  Lewis  and  Mr. 
Gilman  adopted  prin- 
ciples which  were 
not  common  to  the 
agency  field  at  that 
time.  One  of  these  was  to  recognize 
the  significance  of  public  relations 
as  advertising's  inseparable  partner 
in  service  provided  a  client.  A  well- 
equipped  public  relations  depart- 
ment was  organized,  and  through 
the  years,  has  been  a  constantly 
( Continued  on  page  41 ) 


Mr.  GILMAN 
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KENNETH  E.  RUNYON  named  research  director,  Gardner  Adv.,  St. 
Louis. 

SIMEON  COSTA,  GEORGE  MOSES,  PETER  TOUART  and  HAROLD 
OLSEN  elected  vice  presidents,  BBDO,  N.  Y. 

ROBERT  THOMPKINS,  J.  Walter  Thompson  Co.,  N.  Y.,  to  Benton  & 
Bowles,  same  city,  on  publicity-promotion  staff. 

ROBERT  F.  HUSSEY,  assistant  media  director  in  charge  of  planning 
at  Foote,  Cone  &  Belding,  Chicago,  elected  vice  president  and  media 
director.  He  succeeds  H.  R.  VAN  GUNTEN,  who  retired  last  week. 

F.  BOURNE  RUTHRAUFF,  vice  president  of  Ruthrauff  &  Ryan,  N.  Y., 
elected  to  directorate  of  Adv.  Council  as  agency  representative. 

JOSEPH  JACOBS,  president,  Joseph  Jacobs  Adv.,  N.  Y.,  is  author  of 
"The  Joseph  Jacobs  Handbook  of  Familiar  Jewish  Words"  for  use  of 
salesmen  .  .  .  "for  making  friends  with  Jewish  merchants." 

WILLIAM  HURST,  radio-TV  department,  BBDO,  Hollywood,  father  of 
girl,  Sally,  June  25. 

HOLLAND,  HOLLAND  &  GOODSELL,  Omaha,  Neb.,  relocates  at  331 
Aquila  Court  Bldg.,  same  city.   Telephone  is  Atlantic  4576. 

SIDNEY  BURKE,  West  Marquis  Inc.,  L.  A.,  elected  president  of  Art 
Directors  Club  of  that  city.  Named  first  and  second  vice  presidents, 
respectively,  were  FRED  J.  KAPLAN,  Dan  B.  Miner  Co.,  and  TOM 
RYAN,  free  lance.  HUGO  HAMMER,  Dozier,  Graham,  Eastman  Co.,  is 
new  secretary  and  GEORGE  LABADIE,  Erwin,  Wasey  &  Co.,  treasurer. 


book  reviews.... 


DuPONT,  The  Autobiography  of  an 
American  Enterprise.  Distributed  by 
Charles  Scribners  Sons,  New  York. 
138  pp. 

DEVELOPMENT  of  the  U.  S. 
through  the  19th  Century  and  mid- 
way into  the  20th  is  traced  in  this 
richly  produced  volume,  prepared  in 
connection  with  DuPont's  150th 
anniversary  July  18.  Emphasis,  of 
course,  is  placed  on  the  company's 
role  in  the  nation's  economic,  social, 
industrial  and  military  progress. 
Distribution  is  primarily  to  em- 
ployes and  stockholders. 

described  as  "a  book  without  an 
author,"  it  is  extensively  illustrated 
with  old  prints  as  well  as  color 
photographs.  Material  covering 
the  1920s  includes  entrance  of  radio 
in  the  American  scene,  with  use  of 
pyralin  in  radio  dials  and  panels 
emphasized.  A  photo  of  an  early 
radio  scene  is  captioned,  "Radio 
brought  women  closer  to  world 
events,  brought  advertisers  closer 
to  women,  especially  when  'soap 
operas'  became  the  rage."  DuPont 
has  long  sponsored  Cavalcade  of 
America  on  NBC. 

IN  ONE  EAR.  By  Eric  Sevareid.  Al- 
fred A.  Knopf  Inc.,  501  Madison  Ave., 
New  York  22,  N.  Y.    260  pp.  $2.95. 

"THE  PIECES  .  .  .  amount  to  a 
string  of  quick  snapshots  taken  of 
the  American  situation  from  var- 
ious angles — political,  moral,  psy- 
chological, and  otherwise — over  the 
last  couple  of  frantic  years,  in 
which  commentators  had  to  pretend 


REPORT 
CARDS 
ARE  OUT 


WMBD 


they  were  not  so  confused  as  Sen- 
ators. ..."  Thus,  in  the  author's 
own  words,  Eric  Sevareid,  CBS 
Radio  Washington  commentator 
and  author,  points  up  his  latest 
"footnotes  to  the  history  of  our 
times."  Book,  to  be  published  July 
21,  is  made  up  of  radio  broadcasts 
on  great  issues  of  the  day  which  are 
subdivided  into  "The  State  of  the 
Union";  "Cross  Country";  "The 
State  of  the  World";  "War";  "Poli- 
tics and  Politicians";  "Loyalty  and 
Civil  Rights";  "The  Man"  and  "The 
Pundits." 

NEWSREELS  ACROSS  THE  WORLD. 
By  Peter  Baechlin  and  Maurice  Mul- 
ler-Strauss.  Graphics  by  Jean  Lhuer. 
Published  by  UNESCO,  Paris.  Dis- 
tributed in  the  U.  S.  by  Columbia  U. 
Press,  2960  Broadway,  N.  Y.,  27.  100 
pp.  $2. 

THIS  is  one  of  a  series  of  studies 
published  by  the  United  Nations 
Educational,  Scientific  and  Cultural 
Organization  (UNESCO),  dealing 
with  the  principal  media  of  mass, 
communication. 

The  book  seeks  to  present  an  ob- 
jective, world-wide  survey  of  news 
films  as  they  are  today,  and  of  the 
problems  they  raise — from  the  pro- 
duction of  the  actual  newsreels,  to 
their  projection  on  the  screen. 

It  touches  on  world  television, 
saying  that  its  seems  probable  that 
in  the  fairly  immediate  future,  tele- 
cast programs  will  be  universally 
available. 


GRADUATES  WITH  HONOR 


Subject 


Grade 


HOOPER* 
Morning 
Afternoon 
Evening 


60.1% 
55.3% 
49.6% 


Obviously 

OUTSTANDING 


♦  ♦  # 


WMBD's  share  of  audience,  which  averages 
50%,  insures  the  maximum  number  of 
listening  impressions  per  dollar  in  the 
Peoriarea.  If  it's  listeners  you're  looking 
for — WMBD  is  at  the  head  of  the  class. 


*C.  E.  Hooper 

Dec,  '51  through  Apr.,  '52 


Free  &  Peters 


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 


BROADCASTING    •  Telecasting 


July  7,  1952    •    Page  15 


Open  Mike 

(Continued  from  page  12) 


readers  inquiring  how  this  is  done, 
I  feel  that  the  matter  should  be 
cleared  up.  .  .  . 

The  $88,000  is  estimated  cost  of 
a  few  small  items  of  equipment,  in- 
stallation expenses,  etc. 

We  already  have  on  hand  two 
studio  camera  chains,  two  film 
chains,  tower,  building,  and  almost 
all  of  the  other  items.  Our  total 
investment  will  be  about  the  same 
as  the  average  for  other  applicants 
proposing  to  use  a  5  kw  transmit- 
ter and  complete  studio  facilities, 
and  is  unfortunately  several  times 
the  $88,000  figure  you  have  implied 
we  propose  to  spend. 

Sorry,  but  we  simply  do  not  have 
the  answer  to  a  cheap  way  to  get 
into  TV. 

J.  B.  Fuqua 
President 

WJBF  Augusta,  Ga. 
[EDITOR'S  NOTE:  Though  the  story 


pointed  out  that  the  $88,000  did  not  in- 
clude several  "major  items  of  equip- 
ment" which  were  already  on  hand  we 
are  glad  to  publish  Mr.  Fuqua's  ampli- 
fication.] 

$      $  :£ 


Quick  Thaw 


EDITOR: 

Re  your  "New  Business"  [B*T, 
June  23]: 

Let  us  be  the  first  to  admit  that 
Howdy  Doody  is  a  fine  program, 
but  someone  ought  to  let  Inter- 
national Shoe  know  that  there  just 
ain't  126  [TV]  stations  to  play  on. 

James  M.  Orchard 
TV  Sales  &  Service 
Paramount  Television 

Productions  Inc. 
New  York 
[EDITOR'S  NOTE:    The  International 
Shoe  is  on  another  foot;  namely,  an 
erring  printer's.] 


BRIG.  GEN.  DAVID  SARNOFF  (I), 
RCA  board  chairman,  accepts  the 
first  annual  RTMA  Medal  of  Honor 
from  Robert  C.  Sprague,  retiring 
board  chairman  of  the  Radio  &  Tele- 
vision Mfrs.  Assn.  Ceremony  took 
place  June  26  in  the  grand  ballroom 
of  Chicago's  Palmer  House  [B*T, 
June  30]. 


LOCAL 


TWO  NEWS  EDITORS 
WORK  FULL  TIME 
TO  KEEP  CENTRAL 
FLORIDA  INFORMED 


NEWS  EDITORS 

FORREST  CLARK 

and 

JACK  FREEMAN 

Process  &  Write  this 
Audience  Building 
News  —  —  Staff 
Announcers  Report 
"SEVEN"  times  daily. 

LOCAL  NEWS 


GETS 

BIG 


RESULTS! 


FOR  SPOT  AVAILABILITIES  CONTACT 
PAUL  H.   RAYMER  COMPANY  INC. 


LOF 


"FLORIDA'S  SWEET  MUSIC  STATION" 

5000  WATTS  •  950  KC  •  MBS  NETWORK 
OHLANDO,  FLORIDA 


July  7:  Republican  National  Conven- 
tion, International  Amphitheatre, 
Chicago. 

July  14:  BAB  Sales  Clinic,  Detroit. 

July  16:  BAB  Sales  Clinic,  Cleveland. 

July  18:  BAB  Sales  Clinic,  Indianapolis. 

July  21:  BAB  Sales  Clinic,  Chicago. 

July  21:  Democratic  National  Conven- 
tion, International  Amphitheatre, 
Chicago. 

July  23:  BAB  Sales  Clinic,  Milwaukee. 

July  25:  BAB  Sales  Clinic,  Minneapolis. 

July  28:  BAB  Sales  Clinic,  Denver. 

July  30:  BAB  Sales  Clinic,  Salt  Lake 
City. 

Aug.  3-8:  BMI-Colorado  Broadcasters 
Assn.  program  seminar,  Denver  U„ 
Denver. 

Aug.  15:  BAB  Sales  Clinic,  Dallas. 

Aug.  18:  BAB  Sales  Clinic,  San  Antonio. 

Aug.  18-19:  NARTB  District  7,  Hotel 
Statler,  Cleveland. 

Aug.  20:  BAB  Sales  Clinic,  Houston. 

Aug.  21-22:  NARTB  District  8,  Grand 

Hotel,  Mackinac  Island,  Mich. 
Aug.  22:  BAB  Sales  Clinic,  New  Orleans. 

Aug.  24-25:  Arkansas  Broadcasters 
Assn.  meeting  and  sales  clinic,  Marion 
Hotel,  Little  Rock. 

Aug.  25:  BAB  Sales  Clinic,  Miami. 
Aug.  25-26:  NARTB  District  11,  Hotel 
Duluth,  Duluth,  Minn. 

Aug.  27:  BAB  Sales  Clinic,  Winston- 
Salem. 

Aug.  28-29:  NARTB  District  17,  Mult- 
nomah Hotel,  Portland,  Ore. 

Sept.  4-5:  NARTB  District  15.  Hotel 
Mark  Hopkins,  San  Francisco. 

Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 

Sept.  8-9:  NARTB  District  16,  Hotel 
Del  Coronado,  Coronado  Beach,  Calif. 

Sept.  10:  BAB  Sales  Clinic,  Louisville. 

Sept.  11-13:  NARTB  District  14,  Cosmo- 
politan Hotel,  Dei_ver. 

Sept.  12:  BAB  Sales  Clinic,  Nashville. 

Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 

Sept.  15-16:  NARTB  District  12,  Lassen 
Hotel,  Wichita. 

Sept.  17:  BAB  Sales  Clinic,  Birming- 
ham. 

Sept.  18-19:  NARTB  District  13,  Hotel 
Texas,  Ft.  Worth. 

Sept.  19:  BAB  Sales  Clinic,  Atlanta. 

Sept.  20:  IRE  conference,  Iowa  section, 
Roosevelt  Hotel,  Cedar  Rapids. 

Sept.  22-23:  NARTB  District  10,  The 
Elms,  Excelsior  Springs,  Mo. 

Sept.  22-25:  National  Electronic  Dis- 
tributors Assn.  convention,  Atlantic 
City,  N.  J. 

Sept.  25-26:  NARTB  District  9,  Hotel 
Plankinton,  Milwaukee. 

Sept.  28-Oct.  1:  Assn.  of  National  Ad- 
vertisers fall  meeting.  Hotel  Plaza, 
New  York. 

Sept.  29-Oct.  1:  National  Electronics 
Conference,  eighth  annual  confer- 
ence, Sherman  Hotel.  Chicago. 

Oct.  2-3:  NARTB  District  4,  Hotel 
Carolina,  Pinehurst,  N.  C. 

Oct.  6-7:  NARTB  District  5,  Hotel  Bilt- 
more,  Atlanta. 

Oct.  9-10:  NARTB  District  6,  Hotel 
Peabody,  Memphis. 

Oct.  13-14:  NARTB  District  3,  Hotel 
Penn-Harris,  Harrisburg,  Pa. 

Oct.  12-15:  AAAA,  Pacific  Council  an- 
nual convention,  Arrowhead  Spring* 
Hotel,  San  Bernardino,  Calif. 

Oct.  16-17:  NARTB  District  2,  West- 
chester Country  Club,  Rye,  N.  Y. 

Oct.  17-19:  Southeastern  District,  Na- 
tional Assn.  of  Radio  Farm  Directors 
convention,  Winston-Salem,  N.  C. 

Oct.  20-21:  NARTB  District  1,  Hotel 
Statler,  Boston. 

Oct.  20-23:  Financial  Public  Relations 
Assn.  annual  convention,  Coronado, 
Calif. 

Oct.  27-29:  IRE -RTMA  Annual  Meet- 
ing, Hotel  Syracuse,  Syracuse,  N.  Y. 

Nov.  9-16:  National  Radio  &  Television 
Week. 

Dec.  1-3:  National  Assn.  of  Radio  News 

Directors  convention,  Cleveland. 
Dec.  27-29:  American  Marketing  Assn., 
Conference,  Palmer  House,  Chicago. 
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There's  No  Substitute 


1ST 

in  SPORTS 

for 

1ST 
1ST 

in  NEWS 

in  MYSTERIES 

KM  AC 

1ST 
1ST  , 

in  HILLBILLY 
n  DRAMA 

in 

mmm 

1ST  j 

n  KID  SHOWS 

San  Antonio 

1ST  j 

n  PUBLIC  SERVICE 

■                   ^mmr                  ■                  ^mw          ■    m    w     ■  mmm 

1ST  j 

n  the  service  of  the  LORD 

1  ST  i 

n  CONVENTION  Coverage 

YOU  CANNOT  ADEQUATELY 

1ST  j 

n  GROWTH 

COVER  THE  NATION'S 
25TH  MARKET  WITHOUT.... 

■ 

i 


MUTUAL  ON  630 

SAN  ANTONIO 
^  HOWARD  W.  DAVIS,  Owner 


Represented  nationally  by  the  GEORGE  P.  HOLLINGBERY  Co. 
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IF  YOU'RE 
INTERESTED 
IN  SALES... 


OVER 
1,000,000 
PER  DAY 

WRC  audience  surveys 
mean  something  more  than 
passive  listeners.  Daily  and 
Sunday  "circulation"  is  also 
measured  in  terms  of  re- 
sults over  the  counter  for 
advertisers. 

Morning,  noon  and 
night,  Washington  area 
people  tune  to  the  continu- 
ing editions  of  WRC-NBC. 
Combined  total  listening 
goes  well  over  nine  digits 
...  a  tremendous  audience 
for  your  commercial  mes- 
sage. 

The  entire  WRC  schedule 
represents  a  range  of  pro- 
gramming to  fit  any  sales 
requirement. 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 

FIRST  in  WASHINGTON 


ft  feature  of  the  meek 


WHAT  does  a  station  do  when 
the  base  insulator  of  its 
tower  fails?  That  happened 
to  WHO  Des  Moines  last  fall,  with 
the  result  that  it  was  confronted 
with  the  task  of  boosting  200  tons 
— straight  up  in  the  air. 

Last  October,  after  completion 
of  a  780-ft.  modified  Franklin  an- 
tenna supporting  a  12-bay  super- 
gain  FM  antenna,  a  vertical  crack 
was  noticed  in  the  base  insulator, 
weighing  one  ton  and  supporting 
137%  tons  of  steel  in  the  tower  and 
antenna. 

"We  shuddered  to  think  of  it 
standing  throughout  the  winter," 
recalls  Paul  A.  Loyet,  vice  presi- 
dent and  resident  manager  of  Cen- 
tral Broadcasting  Co.  (WHO),  so 
"a  new  insulator  was  ordered  im- 
mediately." International  Derrick 
&  Equipment  Co.  designed  a  rais- 
ing network  of  steel. 

Last  May  the  ground  screen  was 
rolled  back  eight  feet  and  the  sup- 
porting concrete  platform  was  re- 
moved and  then  replaced  with  a 
steel  "I"  beam  erected  on  the  con- 
crete base  abutment  seven  feet 
below  ground  level.  Purpose  was 
to  support  three  pylons  with  a  solid 
steel  rib.  Others  were  welded  to 
the  bottom  of  the  vertical  portion 
of  the  tower  legs,  and  three  11-inch 
diameter,  one-inch  thick  steel  pipes 
were  fastened.  Additionally,  three 
100-ton  jacks  were  inserted  be- 
tween the  pipe  junction  and  steel 
pylons. 

Thus,  the  tower  was  raised,  the 
old  insulator  eased  out  and  the  new 


v 


It's  out  with  the  old  insulator  and 
in  with  the  new  at  the  tower-rais- 
ing of  WHO  Des  Moines — an  oper- 
ation which  required  boosting  some 
200  tons  skyward  and  four  hours 
of  actual  work. 

♦    ♦  * 

one  inserted.  After  the  preparatory 
work,  only  four  hours  were  needed 
to  raise  the  tower,  which  with  guy 
tension  and  dead  weight  put  about 
200  tons  on  the  jacks.  The  "slip- 
ping" was  done  with  come-a-longs 
pulling  the  upper  flange  of  the  in- 
sulator along  the  iron  track  welded 
to  the  pylons. 

With  tower  operated  as  a  Frank- 
lin antenna  at  WHO  frequency  and 
driven  from  the  300-ft.  level,  lower 
section  phasing  equipment  was 
grounded  out  at  the  base.  Work  of 
removing  and  reinstalling  the  in- 
sulator was  done  in  the  daytime 
with  the  full  50  kw  into  the  an- 
tenna. 


Jff  strictly  business 


i 


ill  Summer  Long 
WISN's  Listeners 
Increase  Because 
WISN's  Coverage 
Area  Is  in  the  Heart 
of  the  Nation's 
Vacationland. 


l), 


'nly  Radio  Can 
Reach  AH  of  These 
People  and  Only 
Good  Radio  ( WISN) 
Can  Sell  Them  All. 
See  Your  Katz  Man 
for  Results! 


i 

l 


ou'H  Like  Doing 
Business  With 
WISN. 


980  KC  •  93.9  on  FM 

Represented  by  NBC  Spot  Sales 


THE   STORY  of   Saul  Turell, 
31-year-old  president  of  Ster- 
ling Films  Inc.,  New  York  and 
Los  Angeles,  might  aptly  be  titled: 
"From  Scratch  on  a  Shoestring." 

Six  years  ago  Mr.  Turell  and  a 
friend,  Robert  Rhoades,  38,  started 
Sterling  without  an  office  and 
"mighty  little  capital"  and  just  a 
smattering  of  knowledge  of  the 
film  distribution  industry.  This 
year,  Mr.  Turell  said,  Sterling  ex- 
pects to  gross  more  than  $800,000 
in  business. 

The  importance  of  salesmanship 
in  business  was  impressed  upon 
Saul  Turell  at  an  early  age  by  his 
91-year-old  grandfather,  who  is 
still  a  salesman  in  New  York,  and 
his  late  father,  Bernard  Turell,  a 
textile  salesman.  In  fact,  Mr.  Tu- 
rell credits  his  father  with  a  series 
of   psychological   "hotfoots"  that 

(Continued  on  page  87) 


Mr.  TURELL 

he  did  it  on  a  shoestring 
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the 

magnolias 
are 

marvelous 
but 


.  •  •  the  market  is  magnificent! 

If  you've  slipped  into  thinking  of  the  south  in  terms  of 
magnolia  and  honeysuckle — take  another  look  at  the 
Carolinas-south.  You'll  see  magnolias  but  you'll  also  see 
industry  producing  1/2  of  the  nation's  textiles,  1/3  of  its  hosiery 
and  1  /7  of  its  household  furniture.  And  take  a  long  look  at 
Charlotte,  Capital  of  the  Carolinas,  where  a  75-mile  radius 
embraces  more  people  than  the  same  radius  of  Richmond, 
Birmingham,  Atlanta  or  New  Orleans.  Don't  be  magnolia  myopic 
— get  the  full  Carolinas  market  story  from  WBT  or 
CBS  Radio  Spot  Sales. 


COLOSSUS  OF  THE  CAROLINAS 


CHARLOTTE,  NORTH  CAROLINA 

Jefferson  Standard  Broadcasting  Company 


Represented  Nationally  by  CBS  Radio  Spot  Sales 


so  WPAM,  Pottsville,  Penna. 
selected  by  Allied  Stores  for  its 
new  department  stores  studies 

You  read  it  in  BROADCASTING'S  lead  story 
recently  .  .  .  another  affirmation  of  the  power  of 
radio  to  sell — especially  WPAM  radio. 

We  took  this  ad  to  show  you  timebuyers  that 
WPAM  radio  reaches  293,470  people — to  prove 
that  the  53,200  radio  homes  should  be  included 
in  that  schedule  you're  working  on  right  now. 

For  five  consecutive  years,  WPAM  has  held 
the  number  one  spot  in  Crossley,  BMB  and 
Conlan  surveys  conducted  in  the  Southern  An- 
thracite Trading  Area  of  Pennsylvania.  Num- 
ber one  in  total  of  listeners  in  every  segment 
of  the  broadcast  day.  That's  why  .  .  . 

90%  of  the  national  advertising  in  Pennsylvania's 
industrially  rich  Southern  Anthracite  region  is  on 
WPAM. 

CONTACT: 

Everett-Mc Kinney,  Inc. 
^  New  York  •  Chicago  *  Los  Angeles 


uipflm 


POTTSVIIU 

Penna 
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new  business 


Spot 


FELS  &  Co.,  Phila.  (Felso),  looking  for  radio  spot  availabilities  with 
promotion  and  tie-ins,  in  markets  that  will  be  tested  first.  Agency,  Mc- 
Kee  &  Albright,  N.  Y. 

LEWIS  FOOD  Co.,  L.  A.  (Dr.  Ross  dog  food),  started  Clyde  Beatty  Show 
on  45  Don  Lee  radio  stations,  Sun.,  1:30-2  p.m.  PDT,  for  52  weeks  from 
June  29.  Agency:  Eockett-Lauritzen,  that  city. 

LIFE  SAVERS  Corp.,  ROYAL  TYPEWRITER  Co.,  and  PHILIP  MORRIS 
&  Co.,  to  sponsor  spot  campaign  during  convention  weeks  July  7  and  21 
on  four  ABC-TV  owned  stations.  Agencies:  Young  &  Rubicam,  N.  Y., ' 
for  first  two  advertisers.  Biow  Co.  represents  Philip  Morris. 

NORWEGIAN  CANNERS  Assn.  (Norway  sardines)  sponsoring  radio-TV 
spot  campaign  in  six  markets  for  13  weeks.  Agency:  McCann-Erickson, 
N.  Y. 

A/eturotk.  m  •  • 

GENERAL  FOODS  Corp.,  N.  Y.,  will  sponsor  five  five-minute  segments 
of  Today  on  NBC-TV,  7-9  a.m.  EDT  and  CDT,  effective  today  (Monday). 
Three  of  five-minute  segments  will  be  underwritten  by  Jell-0  Div. 
through  Young  &  Rubicam,  N.  Y.,  and  Post  Cereals  Div.  will  sponsor 
two  others  through  Benton  &  Bowles,  N.  Y. 

MILES  LABS.,  Elkhardt,  Ind.,  sponsoring  Bob  and  Ray,  half-hour  series 
on  NBC-TV,  effective  last  Saturday,  7:30-8  p.m.  Agency:  Geoffrey  Wade 
Adv.,  Chicago. 

CHESTERFIELD  CIGARETTES  will  sponsor  the  Eddy  Arnold  Show  as 
summer  replacement  for  Perry  Como  thrice  weekly  on  NBC-TV,  effective 
July  14  for  six  weeks.  Agency:  Cunningham  &  Walsh,  N.  Y. 

PROCTER  &  GAMBLE  Co.  (Dreft  &  Oxydol),  renewing  Beulah  on 
ABC-TV,  Tues.,  7:30-8  p.m.  EDT,  for  52  weeks,  effective  Sept.  30. 
Agency:  Dancer-Fitzgerald-Sample,  N.  Y. 

SWEETS  Co.  of  America  Inc.  (tootsie  rolls),  Hoboken,  N.  J.,  has  re- 
newed Tootsie  Hippodrome  on  ABC-TV,  Sat.,  12:15-12:30  p.m.  EDT, 
effective  Aug.  3  for  26  weeks.  Agency:  Moselle  &  Eisen,  N.  Y.  - 

CROSLEY  Div.,  Avco  Mfg.  Co.,  will  sponsor  The  Quiz  Kids  on  NBC-TV 
as  summer  replacement  for  Paul  Winchell-Jerry  Mahoney  show,  on 
alternate  Mondays,  8-8:30  p.m.,  effective  July  7.  Both  programs  are 
Louis  G.  Cowan  packages.  Agency:  Benton  &  Bowles,  N.  Y. 


-@ fancy  -fipjaoin tman U  •  •  • 


O'CEDAR  Corp.,  Chicago  (polish,  mop  products),  names  Turner  Adv., 
same  city.  ROBERT  WESLEY  is  account  executive, 

LEVERTON  CALIF.  Corp.,  L.  A.  (distributor  of  World  Over  green 

(Continued  on  page  92) 


ALLIED  STORES -WPAM 

DEPARTMENT  STORES  STUDY 

9  Your  station  can  obtain  monthly  releases  of  the  Pottsville  Studies  pre- 
pared by  Sam  Cuff,  radio  and  television  consultant  to  Allied  Stores  for 
as  little  as  $15.00  per  month. 

9  These  studies  are  complete  saleable  radio  packages,  designed  for  local 
market  department  stores.  Study  includes:  description  of  merchandise 
advertised,  sales  gimmicks  used,  actual  copies  of  successful  continuity — 
plus  detailed  analysis  of  costs  and  sales  results. 

0  You  can  walk  this  study  intact  into  your  own  top  department  store  pros- 
pect and   talk  business. 

Write,  wire,  call  Field  Office. 

DEPARTMENT  STORE  STUDIES 

106  So.  Centre  Street 
POTTSVILLE,  PENNSYLVANIA 

(Subscriptions  available  on  a  month-to-month  basis) 
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"Radios???  -  we've  got  'em  EVERYWHERE!" 


69%  of  Metropolitan  Louisville  families  have  radio  sets 

in  their  living  rooms  ...  47%  have  sets  in  bedrooms  ...  41%  in  autos 

.  .  .  40%  in  kitchens  ...  7%  in  dining  rooms  —  an  average 

of  2.4  sets  per  family! 

This  means  millions  of  hours  of  extra  listening  — 

another  reason  why  WAVE  radio  delivers  1000  sales  impressions  for  37$! 

Check  with  Free  &  Peters! 

WAVE 

LOUISVILLE 


Free  &  Peters,  Inc.,  Exclusive  National  Representatives 


Facts  above  are  from  scientific,  authoritative  survey 
made  by  Dr.  Raymond  A.  Kemper  (head  of  the 
Psychological  Services  Center  University  of  Louisville) 
in  WAVE  area,  March,  1952. 

5000  WATTS       •       NBC  • 
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"KWKH 

produces 
phenomenal 


returns 


Says  R.  W.  HODGE 

Vice-President,  National  Automotive  Maintenance  Ass'n 

As  a  successful  automotive  maintenance  operator,  and 
a  top  official  in  the  NAMA,  Mr.  R.  W.  Hodge  is  doubly 
qualified  to  discuss  KWKH's  advertising  value  for  mem- 
ber garages  in  the  Louisiana -Arkansas-Texas  area. 
Here's  what  he  recently  wrote  us: 

^KWKH's  Louisiana  Hayride  produced  $140,000 
in  financed  business  for  the  members  of  the  Shreve- 
port  Chapter  NAMA  during  the  year  ended  Feb.  1, 
1952.  This  was  directly  traceable  to  the  Hayride 
since  our  finance  plan  was  not  advertised  in  any 
other  way.  We  cannot  say,  definitely,  how  much 
cash  business  the  show  influenced,  but  all  agree  it 
was  considerable. 

"This  phenomenal  return  was  in  addition  to  the  pres- 
tige value  of  the  advertising.  I  sincerely  believe  that 
KWKH's  Louisiana  Hayride  is  the  most  productive 
advertising  we  could  possibly  have  bought. 


KWKH  DAYTIME  BMB  MAP 
Study  No.  2— Spring  1949 
KWKH's  daytime  BMB  circulation  is  303,230  families, 
daytime,  in  87  Louisiana,  Arkansas  and  Texas  counties. 
227,701  or  75.0%  of  these  families  are  "average  daily 
listeners".  (Nighttime.  BMB  Map  shows  268,590  families  in 
112  Louisiana,  Arkansas,  Texas,  New  Mexico,  Mississippi 
and  Oklahoma  counties.) 


(Signed)  R.  W.  Hodge 
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KWKH 

A  Shreveport  Times  Station 


f 


Texas      ' N; 


SHREVEPORT  f  LOUISIANA 


50,000  Watts  •  CBS  Radio 


The  Branham  Company 
Representatives 


Arkansas 


Henry  Clay,  General  Manager 
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CBS  HEEDS  AFFILIATES 


Rate  Decision  Deferred 


AT  LEAST  a  respite  in  the  current 
radio  rate  crisis  appeared  won  by 
CBS  Radio  affiliates  last  week  in  a 
two-day  united  stand  in  which  they 
not  only  condemned  talk  of  rate 
reductions  but  came  out  for  res- 
toration of  last  year's  10%  cut 
and  proposed  a  minimum  20%  day- 
time boost  on  top  of  that. 

At  the  suggestion  of  CBS  Presi- 
dent Frank  Stanton,  the  approxi- 
mately 150  assembled  affiliates 
designated  a  10-man  committee  to 
canvass  the  entire  situation  jointly 
with  CBS  officials.  Date  for  the 
first  meeting  of  the  two  groups  was 
not  set — July  17  and  18  reportedly 
were  being  considered  though  there 
was  a  likelihood  that  the  session 
would  be  deferred  until  after  the 
Democratic  Convention  the  week  of 
July  21 — but  it  was  generally  ac- 
cepted that  CBS  Radio  would  make 
no  rate  decision  before  the  confer- 
ence. 

The  committee  delegated  to 
represent  the  affiliates  was  the 
nine-man  group  which  convened 
last  week's  "Crisis  Conference," 
plus  I.  R.  Lounsberry,  of  WGR 
Buffalo,  chairman  of  the  Columbia 
Affiliates  Advisory  Board.  The 
committee  is  headed  by  George  B. 
Storer  of  Storer  Broadcasting  Co., 
who  was  called  away  from  last 
week's  meetings  by  the  death  of  a 
sister.  It  was  thought  Mr.  Storer 
might  make  some  additional  ap- 


pointments to  the  committee. 

The  affiliates'  sessions,  limited  to 
themselves  on  Tuesday  but  with 
top  CBS  officials  participating  on 
Wednesday,  were  marked  by  over- 
whelming agreement  that  network 
radio  rates  not  only  must  be  main- 
tained but  must  be  strengthened, 
despite  the  network's  apparent 
feeling  that  a  cut — perhaps  rang- 
ing as  high  as  50%  in  the  case  of 
nighttime 
charges,  accord- 
ing to  speculation 
— is  necessary. 

Rallying  to  the 
keynote  appeal 
of  WHAS  Louis- 
ville's Victor  A. 
Sholis  that  "re- 
spectability" be 
restored  to  the 
network  business, 
the  affiliates  with 
only  a  handful  of  dissenters  went 
on  record  with  a  resolution  (see 
text,  this  page)  which  called  upon 
CBS  to: 

0  Initiate  "sound  qualitative 
research"  immediately  to  show 
radio's  real  value  and- impact  as 
an  advertising  medium,  and  forget 
program  ratings  as  a  sales  tool. 

#  Join  affiliates  in  taking  the 
lead  to  strengthen  the  standards 
and  practices  of  good  broadcasting. 

9  Refrain  from  exercising  its 
recently  acquired  right  to  adjust 


Mr.  Storer 


network  rates  of  affiliates  without 
prior  notice  and  consultation. 

£  Rescind  the  10%  general  rate 
reduction  put  into  effect  a  year  ago, 
stand  up  against  advertisers'  pres- 
sures for  reduced  rates,  and  reject 
"any  business  practice  to  stimulate 
sales  in  the  industry  by  rate  cut- 
ting." 

Daytime  Rates 

£  "Immediately  consider,  upon 
the  most  urgent  request  of  its  radio 
station  affiliates,  the  advisability 
and  necessity,  based  on  higher 
operating  costs  and  greater  value 
expressed  in  constant  value  dollars, 
of  increasing  daytime  radio  rates 
to  a  level  not  less  than  20%  higher 
than  that  existing  prior  to"  the 
July  1951  cut. 

Virtually  all  of  the  affiliates  pres- 
ent endorsed — and,  more  than  that, 
personally  signed — the  resolution, 
which  was  delivered  to  CBS  at  the 
end  of  the  Tuesday  meeting. 

A  suggestion  of  compromise 
tending  in  the  direction  of  net- 
work thinking — reduction  in  night- 
time rates,  increase  in  daytime- 
was  espoused  by  President  John  S. 
Hayes  of  WTOP  Washington, 
President  Donald  W.  Thornburgh, 
of  WCAU  Philadelphia,  and  Presi- 
dent Fred  Weber  of  WFPG  At- 
lantic City,  but  was  voted  down  by 
the  majority. 

Messrs.  Hayes  (whose  station  is 


HERE  is  the  committee  which  will  meet,  on  behalf  of 
all  CBS  Radio  affiliates,  with  officials  of  the  network  to 
canvass  the  rate  question  and  related  problems.  Seated 
(i  to  r):  Hulbert  Taft,  WKRC  Cincinnati;  John  Poole, 
Storer  Broadcasting  Co.  (substituting  for  George  B.  Storer, 
chairman  of  the  committee,  who  was  called  away  by  the 
death  of  a  sister):  John  F.  Patt,  WJR  Detroit  and  WGAR 
Cleveland,  who  presided  in  Mr.  Storer's  absence;  Kenyon 


Brown,  KWFT  Wichita  Falls,  Tex.  Standing  (I  to  r):  John 
E.  Fetzer,  WKZO  Kalamazoo;  Ray  Herndon,  KTRH  Hous- 
ton; Victor  A.  Sholis,  WHAS  Louisville,  who  delivered 
the  keynote  address;  I.  R.  Lounsberry,  WGR  Buffalo, 
chairman  of  the  Columbia  Affiliates  Advisory  Board; 
and  Saul  Haas..  KIRO  Seattle.  Committeeman  William  B. 
Quarton,  WMT  Cedar  Rapids,  was  absent  when  photo 
was  taken. 


owned  457c  by  CBS),  and  Weber 
were  among  the  few  said  to  have 
declined  to  sign  the  resolution, 
while  Mr.  Thornburgh  (whose  sta- 
tion formerly  was  allied  in  owner- 
ship with  CBS)  was  reported  to 
have  signed  "with  reservations." 

Leaders  of  the  affiliates  group 
were  jubilant  over  the  strong  show 
of  unity  among  the  stations  repre- 
sented, and  "simply  amazed"  at 
the  turnout,  which  they  said  repre- 
sented more  than  90%  of  the  dollar 
volume  of  the  network.  A  total  of 
143  persons  registered  for  the  first 
day's  session,  some  representing 
more  than  one  CBS  Radio  affiliate, 
and  these  were  joined  by  a  few 
(Continued  on  page  2U) 


Text  of  Resolution 


BROADCASTING 


Telecasting 


TEXT  of  the  resolution  adopted 
and  signed  unanimously  by  the 
143  representatives  of  CBS  Radio 
affiliated  stations  and  sent  to  net- 
work officials,  is  as  follows : 

Whereas,  radio  broadcasting  in  the 
United  States  is  today  the  medium 
of  mass  communication  which  reach- 
es and  serves  more  people  in  more 
ways,  at  more  times,  and  in  more 
places,  with  wider  impact,  and  at  a 
lower  cost  than  any  other  basic 
medium,  and 

Whereas,  for  more  than  10  years 
past,  despite  sharply  rising  costs  of 
operation,  the  rates  charged  network 
advertisers  remained  virtually  con- 
stant and  unchanged  until  July  1, 
1951,  when  all  radio  affiliates  of  the 
Columbia  Broadcasting  Radio  Net- 
work reluctantly  accepted  a  10%  re- 
duction in  network  station  rates  in 
an  effort  to  stimulate  sales,  eliminate 
cut-rate  industry  selling  practices 
and  to  restore  basic  sales  integrity  in 
radio  network  broadcasting,  and 

Whereas,  during  this  same  period 
of  sharply  rising  costs,  the  rates 
and  charges  of  all  other  advertising 
media  steadily  increased,  keeping 
pace  with  progressively  increasing 
costs  of  operation  and  the  coincident 
decline  in  the  purchasing  power  of 
the  dollar,  and 

Whereas,  it  is  the  responsibility  of 
each  individual  radio  licensee  to  de- 
termine for  itself  the  rate  which  it 
will  charge  for  its  program  service, 
and  it  is  neither  sound  business  judg- 
ment nor  equitable  that  any  indi- 
vidual radio  broadcasting  station 
should  relinquish  this  responsibility 
and  right  to  any  national  network 
service  and,  in  this  respect  particu- 
larly to  grant  to  any  such  national 
network  service  the  option,  not  only 

(Continued  on  page  32) 
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(Continued  from  page  23) 


others  on  the  second  day. 

In  addition  to  the  signers  of  the 
resolution — described  at  first  as 
"unanimous" — a  "great"  many  sta- 
tions sent  word  that  they,  too,  felt 
the  last  rate  cut  had  accomplished 
nothing  and  that  another  would  do 
no  more  "except  wreck  the  busi- 
ness," spokesmen  said.  The  resolu- 
tion will  be  circulated  for  signing 
by  affiliates  not  present  at  the 
meeting. 

As  evidence  of  their  belief  that 
the  meeting  was  making  progress 
toward  its  goal,  the  affiliates  went 
on  record  continuing  the  committee 
in  office  for  another  year  and  call- 
ing for  further  conventions  of 
affiliates  on  at  least  an  annual 
basis.  Last  week's,  held  at  the 
Ambassador  Hotel  in  New  York, 
was  the  first  the  affiliates  had 
staged  on  their  own. 

Mr.  Storer  was  elected  perma- 
nent chairman  of  the  committee. 
When  he  was  called  away,  after 
getting  the  first  session  under  way, 
John  F.  Patt  of  WJR  Detroit  ahd 
WGAR  Cleveland,  was  designated 
to  take  over  as  acting  chairman. 
In  the  meantime  Mr.  Lounsberry 
was  added  to  the  committee,  whose 
other  members  are:  Mr.  Storer; 
Mr.  Patt;  Mr.  Sholis;  Saul  Haas, 
KIRO  Seattle;  John  E.  Fetzer, 
WKZO  Kalamazoo;  Hulbert  Taft, 
WKRC  Cincinnati;  Kenyon  Brown, 
KWFT  "Wichita  Falls,  Tex.;  Ray 
Herndon,  KTRH  Houston,  and  Wil- 
liam   B.    Quarton,    WMT  Cedar 


Rapids.  Mr.  Quarton  was  unable  to 
attend  the  sessions. 

There  was  little  doubt  that  NBC, 
which  twice  has  tried  to  cut  rates 
but  failed  both  times,  was  watch- 
ing the  outcome  of  the  CBS  pro- 
ceedings closely.  If  CBS  Radio — 
or  any  other  network — cuts  its 
rates,  there  is  no  question  that  the 
others  will  do  likewise. 

NBC's  "economic  plan"  last  fall, 
which  originally  was  to  have  gone 
into  effect  the  same  day  the  CBS 
Radio  affiliates  opened  their  meet- 
ing (July  1),  was  rebuffed  by  a 
majority  of  NBC  affiliates  at  their 
convention  in  Boca  Raton,  but  it  is 
deemed  certain  that  this  plan,  or 
some  variation,  would  be  reinstated 
by  the  network  should  CBS  Radio 
touch  off  another  round  of  cuts. 

The  fact  that  President  Stanton 
himself  suggested  appointment  of 
a  committee  of  affiliates  to  discuss 
the  problems  with  network  officials 
— on  the  ground  that  such  complex 
discussions  cannot  easily  be  carried 
on  with  a  group  the  size  of  that 
which  attended  last  week's  meet- 
ings— was  taken  as  evidence  that 
the  network  will  not  make  a  final 
decision  pending  those  conferences. 

The  closed  session  with  the  CBS 
officials  was  "off  the  record"  so  far 
as  network  statements  were  con- 
cerned, but  it  was  understood  that 
Mr.  Stanton  assured  the  group  that 
CBS  was  willing  to  explore  the 
problems  with  a  committee  and,  in 
fact,  was  willing  to  work  straight 


through  the  Fourth  of  July  week- 
end if  the  committee  wished. 

Just  when  the  conference  will  be 
held  could  not  be  ascertained.  CBS 
authorities  were  hopeful  that  it  can 
be  soon,  between  the  political  con- 
ventions if  possible,  or,  if  not  then, 
at  an  early  date  after  the  conven- 
tions. 

Affiliates,  however,  were  anxious 
to  get  the  views  of  Chairman 
Storer,  and  many  of  them  also  ex- 
pressed belief  that  participation  by 
CBS  Chairman  William  S.  Paley 
would  be  highly  beneficial.  Mr.  Pa- 
ley,  just  completing  18  months  as- 
signment as  chairman  of  President 
Truman's  Materials  Policy  Commis- 
sion, is  slated  to  leave  July  11  for 
a  European  visit  until  after  Labor 
Day. 

Mr.  Stanton  was  principal 
speaker  for  the  network  at  Wed- 
nesday's meeting.  His  talk  con- 
sumed about  an  hour.  Mr.  Paley 
made  a  short  speech  in  which  he 
reportedly  told  the  affiliates  that 
he  has  "supreme  confidence  in  our 
management"  and  that  "I  accept 
the  responsibility"  for  develop- 
ments to  date. 

At  the  second  affiliates'  session 
Wednesday  afternoon,  following 
the  meeting  with  the  CBS  exec- 
utives, there  was  discussion  of  fur- 
ther action  through  readoption  of 
the  broad  resolution,  thereby  in 
effect  making  demands  upon  CBS 
to  follow  the  formula  outlined. 
This,  however,  it  was  reported, 
was  voted  down  by  a  narrow  mar- 
gin on  a  standing  vote.  Thus,  the 
originial  action  of  the  preceding 
day,  recommending  the  procedures 
to  CBS,  stood. 


'Love  and  Kisses' 

A  TOUCH  of  humor  was  add- 
ed to  the  serious  CBS  Radio 
affiliates  meeting  held  in  New 
York  last  week  when  the 
Affiliates  Committee  received 
the  following  wire:  "Have 
important  client  desiring  ex- 
clusive TV  rights  for  CBS 
affiliate  meeting  July  1  and 
2.  Love  and  kisses"  signed 
Reggie  Schuebel.  Miss  Schue- 
bel  is  a  partner  of  Wyatt  & 
Schuebel,  New  York. 


Reports  were  current  that  CBS 
already  had  sold  business  to  begin 
in  the  fall  at  discounts  presumably 
approximating  those  it  had  pro- 
posed to  recommend  to  the  affili- 
ates' session.  In  the  absence  of  any 
understanding  with  the  affiliates, 
it  was  assumed  that,  if  this  busi- 
ness had  been  sold  at  discounts,  it 
would  be  up  to  the  network  to 
absorb  the  differential. 

Despite  the  stations'  strong  stand 
against  rate  cuts  and  off -card  deals, 
the  meeting  with  network  execu- 
tives appeared  highly  amicable. 
Several  affiliates  expressed  the 
view  that,  whatever  the  outcome 
of  the  battle  against  rate  adjust- 
ments, the  sessions  had  had  a 
healthy  effect  upon  network-affili- 
ate relations.  They  also  voiced  ap- 
preciation for  CBS'  feeling  that  it 
is  desirable  to  discuss  its  problems 
with  affiliates  rather  than  under- 
take an  arbitrary  change  without 
consulting  them. 

CBS  authorities  on  hand  for  the 
(Continued  on  page  34) 


'No  Deal'  Networks  an  editorial 


IT  HAPPENED  in  New  York  last  week. 
Another  round  of  radio  rate  cuts  has  been 
held  in  abeyance — maybe  even  thwarted.  It 
came  after  150  CBS  affiliates  voted  over- 
whelmingly against  any  rate  reductions  and 
assumed  leadership  in  seeking  to  get  network 
radio  back  on  the  rate  card,  supported  by  "be- 
lievable" research. 

No  matter  what  the  ultimate  outcome,  the 
CBS-affiliates  session  brought  a  breath  of 
fresh  air  to  the  atmosphere  that  for  several 
years  has  besmogged  network  radio.  It  came 
from  new  blood  among  affiliates  who  re- 
fused to  knuckle  under  to  network  proposals 
which,  in  their  minds,  would  torpedo  radio's 
respectability,  eventually  to  the  point  of  des- 
truction. 

Quite  a  few  of  the  CBS  affiliates  had  left 
their  homes  for  New  York  in  the  manner 
of  men  attending  a  wake.  They  were  resigned 
to  their  fate,  concluding  that  only  a  miracle 
could  stem  the  tide. 

They  hadn't  counted  on  the  spade  work  that 
had  been  done  or  the  inspired  leadership  that 
was  there.  Victor  Sholis",  of  WHAS-AM-TV 
Louisville,  delivered  the  keynoter  that  held 
them  spellbound,  and  brought  them  to  their 
feet  in  a  rousing  ovation.  The  nine-man  com- 
mittee which  had  shouldered  the  responsibility 
for  the  sessions,  brought  in  a  resolution  pre- 
scribing a  course  of  action  that  won  spon- 
taneous and  unanimous  approval.  And  the 
CBS  top  echelon,  headed  by  Chairman  William 
S.  Paley,  withheld  the  projection  of  its  cut- 
back plan,  in  what  can  only  be  construed  as 


an  acceptance  of  the  challenge  and  the  bid 
for  network-affiliate  partnership  in  coping 
with  the  crisis. 

Progress  was  made.  There  was  the  tacit  ad- 
mission that  the  crisis  had  been  precipitated 
by  lethargy,  inaction  and  self-abuse  inflicted 
via  the  radio-supported  program  rating  serv- 
ices. There  will  be  further  discussions,  which 
cannot  reach  full-dress  stature  until  George  B. 
Storer,  chairman  of  the  affiliates'  group,  hur- 
riedly called  away  from  last  week's  session 
because  of  his  sister's  death,  can  participate. 
And  there  was  some  thought  that  more  defi- 
nitive results  could  be  achieved  with  the  par- 
ticipation of  Mr.  Paley,  scheduled  to  leave 
for  Europe  next  Friday  after  an  arduous  year 
in  Washington  on  high-level  defense  work.  He 
returns  about  Labor  Day. 

The  job  that  was  done  in  New  York  was  not 
for  CBS  alone.  It  was  a  job  for  radio.  It  will 
stimulate  new  thinking.  As  long  as  CBS  holds 
fast,  other  networks  presumably  must,  because 
CBS  has  the  top  business  status  in  radio  (as 
against  NBC's  No.  1  position  in  TV). 

The  Sholis  keynoter  is  must  reading.  It  is 
no  mere  conglomeration  of  platitudes  pleading 
that  the  lines  be  held.  It  is  the  product  of  in- 
tensive research  and  reasoned  fact.  It  is  per- 
suasive and  logical.  CBS  couldn't  summarily 
reject  it  without  an  admission  by  that  net- 
work that  it  had  lost  faith  in  that  which  it 
was  seeking  to  sell. 

The  affiliates  covered  the  waterfront  of 
sins  of  omission  and  commission  that  led  to 
the  current  crisis.  Mr.  Sholis  laid  that  ghost 


too  about  television  being  responsible,  citing 
how  radio  had  been  traded  down  before  there 
was  TV.  Hence,  it  couldn't  have  caused  the 
weakness,  but  merely  "exposed"  it. 

The  rating  services  were  hit  between  the 
eyes  by  the  CBS  affiliates.  The  Sholis  keynoter 
and  the  affiliates  resolution  demand  tossing 
out  of  the  "top  tens"  and  the  "top  twenties" 
and  other  research  "of  questionable  value" 
as  the  principal  selling  tools  of  the  trade,  to 
which  we  add  our  "amen."  For  years  radio 
has  been  slashing  its  own  throat  through  rat- 
ings. Broadcasters  have  underwritten  the  de- 
vice that  has  caused  them  grief.  The  fact  that 
CBS  affiliates,  now  enjoying  most  of  the  high- 
est ratings,  urge  this  summary  action,  is  all 
the  more  significant. 

We  can  think  of  no  greater  stimulus  to  radio 
selling  than  the  abandonment  of  "top  tens" 
and  "top  twenties"  forthwith — ratings  which 
make  only  the  "preferred  positions"  an  easy 
sale,  and  which  stifle  creative  thinking  and 
selling. 

As  a  trade  journal,  it  is  our  function  to  pub- 
lish the  news.  Ratings  constitute  news  be- 
cause the  advertisers  and  their  agencies  de- 
mand them — demand  created  by  the  broadcast- 
ers' support  of  them. 

The  CBS  affiliates  have  handed  their  net- 
work a  formula  meticulously  drawn  to  re- 
store respectability  and  stability  to  network 
radio;  to  develop  sound  research,  to  end  the 
price  war  and  root,  out  under-the-table  deals. 

It  makes  good,  hard  business  sense.  It  should 
become  the  new  credo  for  all  radio. 
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Rebuffed  Last  Week,  Embraced  Today 


UNWANTED  at  the  GOP  Eisen- 
hower -  Taft  contested  delegate 
issue,  the  radio  and  television  in- 
dustry becomes  the  most  "wanted" 
guest  at  today's  opening  of  the 
Republican  National  Convention  in 
Chicago. 

In  a  way,  the  decision  of  the 
GOP  committee  to  bar  radio-TV 
newsmen  appeared  to  suggest  a 
"greater"  issue  than  that  of  the 
right  of  both  broadcast  media  to 
equal  access  to  the  news — it  pro- 
vided the  Democrats  with  good 
campaign  fodder  before  the  Repub- 
lican meet  even  got  under  way. 

The  action  also  stirred  a  storm 
of  protests  from  various  quarters, 
industry  and  political,  as  broad- 
casters marshalled  their  forces  to 
report  the  first  party  convention 
out  of  which,  perhaps,  the  name 
of  the  next  President  might  be 
placed  in  nomination. 

But  networks  which  had  gathered 
their  forces  from  many  cities  to 
cover  the  conventions  found  them- 
selves barred  by  the  Republican 
National  Committee  from  covering 
"dirty  linen"  discussions  on  con- 
tested delegations  as  those  between 
Gen.  Dwight  Eisenhower  and  Sen. 
Robert  Taft  (R-Ohio).  Charges  of 
fraud  and  vote-stealing  filled  the 
GOP  air  (see  editorial  page  52). 

The  fiasco  took  place  as  broad- 
casters convened  in  Chicago  for 
pre-convention  activities  and  pre- 
pared to  set  up  special  network 
radio-TV  programs  and  facilities. 
Most  of  their  plans  were  detailed 
in  the  B*T  June  30  issue.  AT&T 
worked  feverishly  to  complete 
necessary  cable  and  relay  facilities. 

Radio  and  television  newsmen 
got  the  heave-ho  when  members  of 
the  Republican  National  commit- 
tee voted  60  to  40  against  intro- 
duction of  cameras  and  micro- 
phones into  pre-convention  meet- 
ings. 

Newsreel  and  still  cameras  were 
included  in  the  closed-door  policy, J 
but  newspaper  reporters  flocked i 
to  sit  in  on  the  hotly-debated  dis-1 
pute  between  Eisenhower  and  Taft 
forces  for  votes  for  delegates  in 
seven  southern  states  and  Puerto 
Rico. 

TV  technicians,  radio  men,  re- 
porters, commentators  and  pro- 
ducers, primarily  from  NBC  and 
CBS,  were  on  hand  early  Tuesday 
morning  as  the  first  meeting  came 
to  order  in  the  Conrad  Hilton 
Hotel.  Both  networks  carried  feeds 
from  the  site,  but  program  con- 
tent was  limited  to  commentary 
and  the  coming  and  goings  of 
delegates. 

The  ban,  which  came  shortly 
after  the  morning  opener,  was  split 
along  strictly  factional  political 
Hnes,  in  the  opinion  of  broadcast 
representatives  there.  They  re- 
ported that  Taft  backers,  in  the 
main,  were  against  introduction 
of  cameras  and  microphones,  and 


that  Eisenhower  delegates  were  in 
favor  of  the  move. 

Three  NBC  and  two  CBS  live 
cameras  were  stationed  in  the 
North  Ballroom  and  the  adjacent 
third  floor  corridor  for  coverage 
of  delegates  as  they  moved  about 
and  for  the  committee  hearing  in- 
side. After  appraising  the  mass  of 
cameras,  cables,  lights,  technicians, 
newsmen  and  onlookers,  Charles 
Hackett,  convention  sergeant-at- 
arms,  announced  the  meeting- 
would  move  to  "a  cooler,"  more 
private  place,  the  Boulevard  Room 
on  the  second  floor. 

The  delegate  "walkout"  down- 
stairs was  followed  by  lumbering 
TV  and  radio  men  lugging  equip- 
ment. As  the  sessions  in  the  new 
room  began,  the  committee  banned 
all  microphones  and  cameras. 

Sinclair  Weeks  of  Massachu- 
setts proposed  that  Chairman  Guy 
Gabrielson  name  a  subcommittee 
to  study  the  possibility  of  pooling 
radio  and  TV  facilities.  The  sub- 
committee of  five,  named  after  a 
lengthy  delay,  recommended  such 
a  pool.  This  was  later  voted  down. 
Mrs.  Howard  A.  Coffin  of  Wash- 
ington, a  Taft  supporter  (and 
mother  of  Thad  H.  Brown  Jr., 
NARTB  TV  operations  director) 
voted  in  favor  of  admitting  TV. 

As  Eisenhower  and  Taft  fac- 
tions took  pro  and  con  positions 
in  the  issue,  Chairman  Gabrielson 
read  a  telegram,  on  which  he  made 
no  comment,  from  New  York  Gov. 
Thomas  E.  Dewey,  who  was  at- 
tending the  governors'  conference 
in  Houston<;^The  ex-Presidential 
candidate  said,  "If  I  have  influence 
with  the  committee,  I  request  and 
direct  that  it  open  hearings  to  all 
media  of  communication  so  the 
American  people  can  see  and  judge 


the  scandalous  way  that  Taft  dele- 
gates were  chosen  here  in  Texas 
and  elsewhere."  The  chairman  also 
received,  but  did  not  read,  wires 
from  the  governors  of  New  Hamp- 
shire and  Oregon  petitioning  for 
TV  coverage. 

Sen.  Taft's  proponents,  however, 
formed  the  largest  bloc  of  dissent- 
ers. Rep.  Clarence  J.  Brown  of 
Ohio  took  the  opposition  lead,  say- 
ing radio  and  TV  audiences  couid 
get  a  distorted  impression  of  pro- 
ceedings. He  noted  that  the  House 
permits  only  pen  and  pencil  cov- 
erage. 

Gen.  Eisenhower's  campaign  man-  I 
ager,  Sen.  Henry  Cabot  Lodge  of  jj 
Massachusetts,  said  the  vote  "is  a  1 
positive  demonstration  that  the  I 
Taft  forces  are  afraid  to  have  the  I 
public  watch  the  proceedings." 

The  ban  on  Tuesday  affected, 
in  addition  to  five  network  TV 
cameramen,  some  40  still  picture 
cameramen  and  six  newsreel  men, 
among  whom  was  a  representative 
of  Telenews.  One  enterprising  NBC; 
reporter  followed  the  move  to  the 
Boulevard  Room,  climbed  a  pillar 
and  planted  a  hanging  microphone 
from  a  balcony.  The  wire  was  cut 
after  two  words. 

NBC  President  Joseph  H.  Mc- 
Connell  wired  Chairman  Gabriel- 
son Wednesday  night  urging  re- 
consideration of  the  radio-TV  ban. 
He  scored  contentions  that  TV  in- 
terferes with  proceedings,  branded 
as  "unfair"  the  admission  of  one 
medium  and  rejection  of  another, 
and  pointed  out  that  TV  and  spon- 
sors have  gone  to  "great  expense" 
in  covering  the  campaign  to  date. 

He  said,  in  part: 

Ever  since  the  beginning  of  the  polit- 
ical campaign  the  various  candidates 


J0tt"  i  v- 


Convention  Broadcast  Data 

Event:  Republican  National 
Convention,  International 
Amphitheatre,  Chicago, 
July  7  (today)  to  conclu- 
sion, afternoon  and  evening 
sessions. 

Estimated  Viewers:  60-65 
million  in  17  million  TV 
homes. 

Estimated  Radio  Sets  in  Use: 
106  million. 

Direct  Coverage:  107  out  of 
108  TV  stations  in  65  cities; 
over  1,200  radio  outlets. 

Coverage:  All  major  radio 
and  TV  networks  (pool). 

Sponsors:  ABC  radio  -  TV, 
Admiral  Corp.;  CBS  Radio 
and  Television,  Westing- 
house  Electric  Corp.;  Du- 
Mont  TV  Network,  West- 
inghouse;  NBC  radio-TV, 
Philco  Corp.;  MBS,  co-op. 

Pool  Operations:  Between 
$35,000  and  $40,000  for 
each  TV  network;  about 
$10,000  for  each  on  radio 
(both  conventions). 

Overall  Network  TV  Costs: 
About  $7  million  (both  con- 
ventions). 

Radio  -  TV  Representatives: 
About  $2,000  for  network 
and  stations  (both  conven- 
tions). 


Drawn  for  Broadcasting  •  Telecasting  by  Sid  Hix 
"Someone  told  her  it  was  going  to  be  a  pool  telecast." 


and  their  supporters  have  used  televi- 
sion facilities  extensively  to  show 
themselves  and  present  their  views  to 
the  public.  This  has  been  done  at 
great  expense  to  the  television  indus- 
try and  to  commercial  sponsors. 

Now  we  are  giving  extensive  cover- 
age to  the  Republican  and  Democratic 
Conventions.  This  will  cost  NBC  and 
its  sponsor  alone  [Philco  Corp.]  ap- 
proximately $3  million.  It  is  obviously 
unfair  to  permit  one  news  medium  to 
cover  an  event  and  to  deny  that  right 
to  another  news  medium.  It  is  equally 
unfair  to  arbitrarily  tell  the  television 
industry  that  it  may  cover  one  part  of 
the  proceedings  but  may  not  cover 
another  part  to  which  the  public  is  ad- 
mitted. We  feel  the  American  public 
is  entitled  to  view  any  event  of  this 
importance.  .  .  . 

The  argument  that  television  cover- 
age interferes  with  the  proper  conduct 
of  your  meetings  cannot  be  sustained. 
Television,  unlike  newsreels,  does  not 
require  any  additional  lighting.  Also, 
with  any  kind  of  advance  notice  we 
can  install  television  cameras  so  that 
they  will  not  interfere  with  either  the 
movement  or  deliberations  of  the  com- 
mittee. 

The  issue  the  Credentials  Committee^ 
is  now  considering  is  one  in  which  thfe'\ 
American  Public  is  deeply  interested; 
In  the  interest  of  fair  play  to  the  public  > 
and  to  the  broadcasting  industry  we < 
urge  your  committee  to  permit  radio  ] 
and  television  coverage  of  the  Creden-  : 
tials  Committee  hearings  and  any  other 
convention  activities  to  which  the  press 
is  admitted. 

The  decision  by  the  committee 
followed  pointed  telegrams  from 
NBC  and  CBS  to  Chairman  Gab- 
rielson, urging  permission  for 
radio-TV  coverage  of  the  hearings. 
Both  networks  pointed  out  that 

(Continued  on  page  38) 
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ABC  SALES  MOVE 

Meets  With  Station  Reps 

IN  A  MOVE  unprecedented  in 
broadcasting  history,  a  network 
has  approached  a  group  of  station 
representatives  seeking  aid  in  sell- 
ing time  on  the  network's  owned 
and  operated  stations. 

ABC  top  executives  last  week 
held  preliminary  meetings  with  rep- 
resentatives of  Free  &  Peters, 
Edward  Petry  &  Co.  and  Paul  H. 
Raymer  Co.,  with  John  Blair  &  Co., 
The  Boiling  Co.  and  perhaps  others 
to  meet  with  the  network  this  com- 
ing week,  to  discuss  ways  in  which 
these  station  sales  representatives 
might  help  ABC  to  increase  the 
spot  business  of  the  network's  ra- 
dio and  TV  properties. 

Network  spokesmen  stressed  the 
point  that  there  is  no  intention  to 
discontinue  or  curtail  either  the 
radio  spot  sales  force,  headed  by 
Warren  Jennings,  or  the  TV  spot 
sales  force  under  Don  Kearney. 
Plan,  they  averred,  is  rather  in- 
tended to  explore  the  possibility  of 
a  cooperative  set-up  between  the 
network's  own  sales  crews  and  the 
salesmen  of  one  or  more  station 
representatives. 

While  the  idea  is  still  in  the  for- 
mative stage  and  no  details  have 
as  yet  become  definitely  settled,  the 
thinking  of  the  ABC  executives  is 
understood  to  lean  toward  an  ex- 
perimental appointment  of  an  out- 
side sales  representative  organiza- 
tion for  one  or  two  of  the  ABC 
owned  and  operated  radio  stations 
and  perhaps  for  one  ABC-owned 
TV  station. 

ABC's  radio  holdings  include 
WJZ  New  York,  WENR  Chicago, 
WXYZ  Detroit,  KECA  Hollywood 
and  KGO  San  Francisco,  each  AM 
station  having  also  an  FM  asso- 
ciate which  duplicates  the  former's 
programs. 

The  ABC-TV  lineup  comprises 
the  video  associates  of  those  same 
stations— WJZ-TV  New  York, 
WENR-TV  Chicago,  WXYZ-TV 
Detroit,  KECA-TV  Los  Angeles 
and  KGO-TV  San  Francisco. 


LEWIS  APPOINTED 

WCCO  Sales  Manager 

PHIL  LEWIS,  assistant  sales 
manager  in  charge  of  local  sales 
at  WCCO  Minneapolis,  CBS-owned 
outlet,  has  been  named  sales  man- 
ager, according  to 
Gene  W  i  1  k  e  y, 
general  manager. 
He  succeeds  Roy 
W.  Hall,  who  has 
joined  the  CBS 
Television  Net- 
work sales  staff 
in  New  York  as 
account  execu- 
tive. 

Mr.  Lewis 
joined  WCCO's 
sales  staff  in  1947  and  was  given 
the  local  sales  post  last  August. 
He  is  a  U.  of  Minnesota  graduate, 
member  of  Assn.  of  Mfrs.  Repre- 
sentatives, and  Minneapolis  Ad 
Club  board. 


Mr.  Lewis 


CBS  RADIO  film  presentation,  More  Than  Meets  the  Eye,  was  previewed  in 
Chicago  at  a  cocktail  party-buffet  in  the  Drake  Hotel  [B*T,  June  30], 
Hosts  included  (I  to  r)  Adrian  Murphy,  president,  CBS  Radio;  H.  Leslie  At- 
lass,  CBS  Central  Div.  vice  president,  and  John  J.  Karol,  vice  president  in 
charge  of  CBS  Radio  network  sales;  and  Wrigley  Offield,  account  executive, 
William  Wrigley  Jr.  Co.,  and  Howard   Ketting,  vice  president,  Ruthrauff 

&  Ryan. 


AD  DEPTH 


Cone  Gives  Selling  Pitch 
At  NIAA  Meeting 


ADVERTISING  needs  to  develop  depth  with  addition  of  a  third  dimen- 
sion to  sell  ideas  to  Americans  as  well  as  it  sells  products.  This  was  the 
assertion  of  Fairfax  M.  Cone,  president  of  Foote,  Cone  &  Belding, 
Chicago,  as  he  spoke  Tuesday  at  the  luncheon  meeting  of  the  National 
Industrial  Advertisers  Assn.  More  ★  


than  1,500  members  of  the  group 
met  at  the  Palmer  House  in  Chi- 
cago for  the  30th  annual  conven- 
tion Sunday  through  Wednesday. 

Mr.  Cone,  concerned  with  what 
he  termed  a  prevailing  paradox 
concerning  American  business  that 
its  "success  is  failure"  in  the  minds 
of  many  people,  called  upon  adver- 
tisers and  agency  men  to  broaden 
and  deepen  the  two-dimensional 
functions  of  advertising,  using  the 
same  techniques  which  have  moved 
successfully  consumer  goods  off 
shelves. 

Three-dimensional  advertising, 
using  the  proved  techniques  of 
commercial  advertising  in  "selling" 
ideas,  is  the  highest  type  of  public 
relations  for  all  business,  Mr.  Cone 
said.  Methods  should  be  the  same, 
he  claimed,  citing  as  basics,  "an 
appeal  to  the  individual's  best  self- 
ish interests  with  unqualified  and 
unmistakable  integrity,"  an  avoid- 
ance of  the  propaganda  label  and 
propaganda  techniques,  presenta- 
tion of  facts  and  the  truth. 

Four  Days  of  Meetings 

The  NIAA,  believed  to  be  the 
largest  advertising  association  in 
the  world,  met  during  Industrial 
Advertising  Week  in  Chicago,  pro- 
claimed by  the  mayor.  For  four 
days,  clients,  agency  men  and  sup- 
pliers sat  in  on  a  full  program 
schedule  of  luncheons,  dinners, 
speeches  and  panels  concerned  with 
all  phases  of  industrial  advertising 
and  the  nation's  economy. 

The  keynoter,  J.  L.  Singleton, 
vice  president  of  the  General  Ma- 
chinery Div.  of  Allis-Chalmers 
Mfg.  Co.,  Milwaukee,  told  conven- 
tioneers the  actual  capacity  of  the 
U.  S.  economy  today  is  50%  greater 
than  it  was  10  years  ago.  Speaking 
of  the  frequent  practice  of  dividing 
a  sales  operation  from  an  advertis- 
ing plan,  Mr.  Singleton  advised 
NIAA  members  to  "closely  cooper- 
ate and  coordinate  your  advertis- 


ing program  with  your  actual 
direct  sales  efforts,  so  that  those 
areas  where  activity  seems  likely 
will  get  concentrated  attention." 

Advertising,  he  concluded,  is  "as 
much  of  an  integral  part  of  the 
total  sales  effort  as  the  sales  force 
itself." 

Among  numerous  awards  given 
were  the  "Topper"  citations,  made 
to  companies  for  all  kinds  of  indus- 
trial advertising  in  12  classifications 
with  three  bests  in  each. 

Four  leading  winners,  chosen  from 
36  bests  in  390  entries,  went  to  Inter- 
national Harvester  Co.,  Chicago, 
agency  for  which  is  Leo  Burnett, 
same  city;  General  Electric  Co.,  Sche- 
nectady, N.  Y.,  through  G.  M.  Basford 
Agency,  New  York;  Crucible  Steel 
Co.  of  America,  New  York,  Basford 
Agency,  and  Hewitt-Robins,  Stamford, 
Conn.,  Fuller  &  Smith  &  Ross. 

Among  the  speakers  were  Henry 
W.  Tymick,  Buchen  Co.  agency,  Chica- 
go; Bennett  S.  Chappie  Jr.,  U.  S. 
Steel;  J.  C.  Maddox,  Fuller  &  Smith 
&  Ross,  Cleveland;  J.  Wesley  Rose- 
berg  and  H.  I.  Orwig,  Buchen  Co., 
Chicago,  and  Robert  R.  Dunwody, 
manager  of  the  Chicago  international 
department  for  McCann-Erickson, 
Chicago. 

Tuesday  evening  America's  Town 
Meeting  of  the  Air  was  originated  at 
the  hotel,  with  Quincy  Howe  as  mod- 
erator. 


Bing  Crosby  Signed 

COCA-COLA  Co.,  New  York,  has 
signed  a  contract  with  Bing  Crosby 
[B*T,  June  23],  to  sponsor  the 
star  in  a  half-hour  radio  series 
effective  early  in  the  fall.  Pro- 
gram, which  will  be  similar  in 
format  to  his  present  radio  show, 
will  most  likely  be  heard  on  CBS 
Radio,  although  time  and  day  are 
not  yet  set.  Plans  for  television 
appearances  are  still  in  the  form- 
ulative  stage,  although  Coca-Cola 
has  rights  for  a  Crosby  TV  show. 
D'Arcy  Adv.,  New  York,  is  the 
agency. 


FALL  BUSINESS 

Nine  Major  Firms  Planning 

NINE  major  advertisers,  B*T 
learned  last  week,  are  lining  up 
radio  and  TV  spot  campaigns, 
three  to  begin  in  July,  the  re- 
mainder in  the  fall.  Significant 
features  of  this  robust  action  are: 
(1)  all  of  the  accounts  include  ra- 
dio, three  of  them  employing  the 
medium  exclusively;  and  (2)  each 
of  the  fall  starters  will  go  into  a 
minimum  of  100  markets. 

Among  the  trio  of  July  sponsors, 
Procter  &  Gamble's  Lilt  (per- 
manent wave),  effective  July  1 
started  an  eight-week  radio-only 
campaign  using  five-minute  spots, 
across-the-board  in  some  markets. 
Campaign  is  being  placed  in  50 
markets  through  Biow  Co.,  New 
York. 

On  July  14  General  Foods 
(Satina,  a  wax  for  hot  starch) 
starts  a  schedule  of  one-minute 
E.T.'s  in  eight  radio-only  markets. 
Foote,  Cone  &  Belding,  New  York, 
is  the  agency. 

Another  early-July  starter  is 
Five  Day  deodorant  pads,  through 
Grey  Adv.,  New  York,  which  will 
use  three  radio  markets  and  one 
TV  market  for  13-week  campaigns. 

Seeck  &  Kade,  New  York  (Per- 
tussin cough  remedy),  which  has 
increased  its  radio  and  TV  budget 
15%  over  last  fall's,  launches  its 
annual  spot  campaign  on  participa- 
tion shows  in  the  middle  of  Sep- 
tember using  100  radio  and  TV 
markets.  Contracts  are  for  17,  26 
or  30  weeks.  Erwin,  Wasey  &  Co., 
New  York,  is  the  agency. 

Two  weeks  later,  in  October, 
Musterole  Co.,  Cleveland,  through 
the  same  agency,  Erwin,  Wasey, 
starts  its  campaign  using  minutes 
and  participation  shows  in  100  ra- 
dio and  television  markets,  employ- 
ing chain  breaks,  minutes  and  pro- 
grams. Contracts  are  for  22  weeks. 
Harry  B.  Cohen,  New  York,  is  the 
agency. 

Lydia  Pinkham  starts  its  day- 
time-only campaign  on  radio  and 
TV  in  125  markets,  effective  Aug. 
18.  Firm  takes  a  hiatus  during 
December  and  then  returns  early  in 
January  to  proceed  through  June. 
Harry  B.  Cohen,  New  York,  is  the 
agency. 

Vick  Chemical  Co.,  through 
Morse  International,  New  York, 
for  its  four  products  will  be  using 
over  100  radio  markets.  Starting 
dates  vary  for  product  and  market 
from  Sept.  29  to  Oct.  17.  The  pre- 
cise identities  of  the  products  are 
being  kept  secret  and  in  contracts 
are  referred  to  simply  as  product 
A,  B,  C  &  D. 


Am.  Chicle  Renewals 

AMERICAN  Chicle  Co.  (Clorets), 
New  York,  under  ABC's  radio 
Pyramid  Plan,  renewed  its  par- 
ticipation in  Defense  Attorney 
(Thursday,  8:30-9  p.m.)  and  The 
Top  Guy  (Friday,  8-8:30  p.m.) 
effective  July  3  and  4  respectively. 
Dancer  -  Fitzgerald  -  Sample,  New 
York,  is  the  agency. 
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NEW  RADIO  ACT 


Will  Give  Greater  Protection  to  Broadcasters 


GREATER  protection  for  broad- 
casters is  forecast  as  the  McFar- 
land  Bill  (S  658)  amending  the 
Communications  Act  awaited  the 
President's  signature  Thursday. 
The  final  bill  was  passed  by  the 
Senate  and  House  Wednesday,  fol- 
lowing agreement  on  differences  by 
Senate-House  conferees  earlier  last 
week. 

This  will  be  the  first  major  over- 
haul of  the  Communications  Act 
of  1934.  The  bill  passed  the  Senate 
in  February  1951,  the  House  on 
June  17  this  year  [B*T,  June  23]. 

As  finally  compromised  by  a  con- 
ference committee  of  Senate  and  I 
House  members,  the  bill  does  not  ' 
contain    the    House  recommend- 
ed   newspaper    provision,  Horan 
amendment,    or    equipment    pur-  S 
chase  section.  Nor  does  it  contain  / 
the  Senate's  provision  regarding  / 
declaratory  orders.  ' 

[For    salient    provisions,  see 
"Highpoints"  on  this  page.] 

Industry  reaction  was  generally 
favorable.    Feelings  expressed  by 
several  close  observers  were  that  ^ 
there  is  more  in  the  final  bill  that  £ 
is  favorable  to  broadcasters  than  j 
not. 

Only  sections  in  the  final  version 
which  broadcast  spokesmen  regret 
are  (1)  authority  given  the  FCC  L 
to  issue  cease  and  desist  orders  J 
and  (2)  prohibition  against  charg- 

5  658  BACKGROUND 

Many  Years  in  Making 

REVISIONS  of  the  Communica- 
tions Act,  which  are  due  to  become 
law  with  the  President's  signature 
on  the  McFarland  Bill  (S  658), 
were  five  years  in  the  making — 
and  in  some  instances,  10  years. 

In  1947  the  White  and  Wolverton 
bills  were  introduced  (S  1333  and 
HR  3595,  80th  Congress).  Senate 
Interstate  and  Foreign  Commerce 
Committee  reported  the  White  Bill 
out  in  1948,  but  it  did  not  pass  the 
Senate.  The  House  held  no  hear- 
ings and  issued  no  report  on  the 
Wolverton  companion  bill. 

In  1949,  the  McFarland  Bill  was 
introduced  (S  1973)  and  passed 
the  Senate.  The  House  Interstate 

6  Foreign  Commerce  Committee 
held  hearings,  but  did  not  report 
the  bill. 

In  1950,  the  McFarland  Bill  was 
reintroduced  (S  658)  and  passed 
the  Senate  in  February  1951.  It 
passed  the  House  last  month.  Last 
week's  conference  committee  action 
assured  final  approval  (see  main 
story) . 

Several  provisions  in  the  bill  go 
back  to  the  Sanders  Bill  (HR  5497, 
77th  Congress)  which  was  heard 
by  the  House  Commerce  Committee 
in  1942,  and  the  White-Wheeler 
Bill  (S  814,  78th  Congress)  which 
was  heard  by  the  Senate  Commerce 
Committee  in  1943.  Neither  of 
these  bills  was  reported  out  of 
committee. 


ing  political  candidates  premium  i 
rates. 

They  also  regret  the  absence  of 
that  part  of  the  Horan  amend- 
ment exempting  broadcasters  from  t 
damages   for   defamation  uttered 
by  political  candidates.   They  also  I 
feel  that  the  Senate  section  deal-  i 
ing  with  declaratory  orders  could  ( 
have    been    beneficial    to    broad-  , 
casters. 

Newspaper  provision  would  have 
forbidden  the  FCC  from  discrim- 
inating against  newspaper  appli- 
cants solely  because  they  were 
newspapers.  The  conference  re- 
port (H  Rept.  2426)  stated  it  was 
dropped  because  it  was  unneces- 
sary. The  report  said  in  part: 

It  is  the  view  of  the  conference  com- 
mittee that  nnder  the  present  law  the 
Commission  is  not  authorized  to  make 
or  promulgate  any  rule  or  regulation 
the  effect  of  which  would  he  to  dis- 
criminate against  any  person  because 
such  person  has  an  interest  in,  or  asso- 
ciation with,  a  newspaper  or  other 
medium  for  gathering  and  disseminat- 
ing information.  Also  the  Commission 
could  not  arbitrarily  deny  any  appli- 
cation solely  because  of  any  such  in- 
terest or  association. 

According  to  Sen.  Ernest  W. 
McFarland  (D-Ariz.),  author  of 
the  bill  and  also  Senate  Majority 
Leader,  the  FCC  is  not  discrimi- 
nating against  newspapers  now  and 
so  the  provision  is  unnecessary. 

It  also  is  understood  that  the 
White  House  objected  to  the  news- 
paper clause  and  some  conferees 
felt  that  the  bill  might  be  vetoed  by 
the  President  if  that  provision  were 
retained. 

The  newspaper  section  was  one 
of  the  provisions  to  which  the 
White  House  objected  early  in  June 
when  the  McFarland  Bill  was  first 
scheduled  for  House  debate.  It  was 


displaced  at  that  time,  but  put  back 
on  the  House  schedule  the  follow- 
ing week  after  Sen.  McFarland 
and  others  interested  in  the  meas- 
ure brought  pressure  to  bear  [B» 
T,  June  16]. 

In  reporting  the  deletion  of  the 
political  liability  section  of  the 
Horan  amendment — inserted  in  the 
House  bill  by  a  floor  vote — the  con- 
ference committee  said: 

The  committee  of  conference  agreed 
to  omit  the  provision  with  respect  to 
liability  of  licensees  in  civil  or  crim- 
inal actions  and  the  extension  of  the 
present  law  to  include  spokesmen  for 
candidates  because  these  subjects  have 
not  been  adequately  studied  by  the 
Committees  on  Interstate  &  Foreign 
Commerce  of  the  Senate  and  House  of 
Representatives.  .  .  .  The  proposal  in- 
volves many  difficult  problems  and  it 
is  the  judgment  of  the  committee  of 
conference  that  it  should  be  acted  on 
only  after  full  hearings  have  been  held. 

The  section  was  submitted  by 
Rep.  Walt  Horan  (R-Wash.)  dur- 
ing the  House  debate  and  would 
have  taken  broadcasters  off  the 
horns  of  the  Section  315  dilemma. 

Section  315  of  the  Communica- 
tions Act  provides  that  where  a 
station  permits  a  political  candi- 
date to  use  its  facilities  it  cannot 
censor  his  speech. 

Libel  Exemption 

The  Horan  amendment  would 
have  specifically  exempted  stations 
from  the  libel  laws  of  states  if 
defamation  were  uttered  by  a  can- 
didate over  the  air. 

Sharp  disagreement  with  the 
Horan  amendment  was  offered  by 
Rep.  Joseph  P.  O'Hara  (R-Minn.) 
during  the  debate  in  the  House. 
Mr.  O'Hara  questioned  the  consti- 
tutionality of  the  proposal,  and  of- 
fered instead  an  amendment  which 
would  have  permitted  the  broad- 


McFARLAND  BILL  HIGHPOINTS 


Significant  Changes  in  Final  Version 


FINAL  version  of  the  McFarland 
Bill  (S  658)  as  thrashed  out  by 
Senate  -  House  conferees  makes 
these  significant  changes  in  the 
Communications  Act: 

0  Permits  FCC  to  issue  cease 
and  desist  orders.  This  is  in  addition 
to  present  power  to  revoke  licenses. 

0  Deletes  that  portion  of  Com- 
munications Act  which  permits  FCC 
i  to    revoke    licenses   of   those  found 
guilty  in  federal  court  of  anti-trust 
violations   (double  jeopardy  clause). 

Q   Forbids     Commissioners  who 
\  resign  to  practice  before  FCC  for  one 
year  from  date  of  resignation. 

£  Prohibits  broadcasters  from 
charging  political  candidates  more 
i  than  "the  charges  made  for  com- 
parable use  of  such  station  for  other 
purposes." 

0  Requires  FCC  to  act  on  a  case 
within  three  months  of  filing,  or 
within  six  months  after  a  hearing  is 
concluded,  or  report  reasons  why  to 
Congress. 

0  Forbids  staff  personnel  involved 
in  a  case  in  hearing  to  recommend 


actions  to  Commissioners;  also  pro- 
hibits General  Counsel,  Chief  Engi- 
neer and  Chief  Accountant  from  con- 
sulting with  Commissioners  on  same 
basis.  Except,  that  if  Commissioners 
consult  with  staff  they  must  permit 
interested  parties  to  participate  and 
refute  staff  recommendations. 

£  Provides  for  review  staff  which 
is  permitted  to  make  recommenda- 
tions up  to  point  of  oral  argument, 
thereafter  forbidden. 

£  Provides  each  Commissioner 
with  a  legal  and  engineering  assist- 
ant. 

0  Burden  of  proof  that  licensee  is 
not  qualified  for  renewal  is  put  on 
FCC. 

£  If  grant  cannot  be  made  with- 
out hearing,  FCC  must  notify  appli- 
cant and  other  interested  parties  rea- 
sons why.  If  after  answers,  Commis- 
sion still  feels  hearing  necessary  can 
then  set  case  for  hearing. 

0  Protests  against  grants  may  be 
made  up  to  30  days  after  grant. 

0  Protests  or  petitions  for  re- 
hearing must  be  answered  by  FCC 
within  15  days  after  filing. 


caster  to  censor  the  speech  of  a 
political  candidate.  This  was  de- 
feated and  the  Horan  amendment 
accepted  when  the  House  voted  on 
the  bill. 

Reason  given  for  deleting  the 
equipment  purchase  provision  in 
the  House  bill — this  would  have 
required  a  successful  applicant  to 
buy  the  equipment  of  the  unsuc- 
cessful bidder  for  license  renewal — 
was  that  it  was  "too  important  and 
far-reaching  a  provision  to  enact 
into  law  unless  interested  persons 
were  given  the  opportunity  to  pre- 
sent their  views  on  it  in  a  public 
hearing." 

In  discussing  the  elimination  of 

the  House-passed  suspension  and 

fine  authority,  the  conferees  said: 

It  is  believed  that  the  authority  to 
issue  cease  and  desist  orders  will  give 
the  Commission  a  means  by  which  it 
can  secure  compliance  with  the  law 
and  regulations  by  licensees.  As  an 
alternative  to  revoking  the  license  in 
case  of  failure  to  obey  a  cease  and  de- 
sist order,  the  Commission  will  be  able 
to  invoke  the  aid  of  the  courts,  under 
section  401(b)  of  the  act,  to  secure  com- 
pliance. The  courts  will  be  able  to 
enforce  compliance  through  their 
power  to  punish  for  contempt. 

Revocation  of  the  double  jeop- 
ardy clause  of  the  present  Section 
311  of  the  Communications  Act — 
which  was  in  the  Senate  Bill  but 
not  in  the  House  version — accom- 
plishes a  long-standing  aim  of  ma- 
jor networks  and  stations. 

Double  Jeopardy 

The  provision  permitted  the  FCC 
to  revoke  the  licenses  of  broadcast- 
ers found  guilty  of  anti-trust  vio- 
lations in  the  radio-communications 
business.  Objections  on  the  part  of 
broadcasters  were  to  the  fact  that 
it  gave  the  FCC  authority  to  punish 
anti-trust  violators  after  they  had 
been  penalized  by  a  federal  court. 

The  conferees  quoted  the  Senate 

report's  reasoning  for  the  deletion 

of  the  double  jeopardy  clause  from 

the  Communications  Act: 

.  .  .  the  Commission's  existing  au- 
thority under  law  to  examine  into  the 
character  of  a  licensee  or  permittee 
in  granting  a  license  or  a  renewal  is 
in  no  way  impaired  or  modified  by  the 
change   here    recommended.    .   .  . 

Final  version  permits  the  review 
staff  to  make  recommendations  to 
Commissioners  up  to  point  of  oral 
argument.  Thereafter,  it  is  for- 
bidden to  suggest  courses  of  action 
to  the  Commissioners. 

Significantly,  the  conference  re- 
port provided  that  staff  personnel 
who  have  worked  on  a  hearing  case, 
including  such  Commission  aides  as 
those  in  the  Offices  of  General 
Counsel,  Chief  Engineer  and  Chief 
Accountant,  may  not  consult  with 
the  Commission — unless  the  other 
parties  are  permitted  to  participate 
and  refute  any  recommendations. 

Final  McFarland  Bill  also  con- 
tains a  section  on  fraud  by  radio 
which  makes  such  an  "offense  pun- 
ishable by  a  fine  of  $1,000  and/or 
five  years  in  jail. 

Referring  to  the  one-year  pro- 
(Continued  on  page  32) 
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lease 

IBM 


ANNOUNCEMENT  that  Informa- 
tion Please  was  to  make  its  TV 
debut  last  Sunday  as  a  summer 
replacement  for  the  Fred  Waring 
Show  evoked  a  mood  of  eager  an- 
ticipation for  those  who  remem- 
bered the  program  as  one  of  the 
most  sparkling,  explosive  and  al- 
together enjoyable  half-hours  of 
radio  a  few  years  back.  To  them, 
at  least,  the  first  telecast  of  Infor- 
mation Please  was  a  disappointing 
letdown. 

It's  not  that  it  was  a  bad  show, 
for  it  wasn't.  It's  just  that  it  wasn't 
a  good  one.  When  one  is  expect- 
ing a  vivid  display  of  pyrotechnics, 
a  small  firecracker  is  not  enough. 

Why  it  wasn't  a  good  show  is 
somewhat  hard  to  explain.  The 
regular  experts  were  the  same  who 
had  captivated  us  on  radio — Messrs. 
Adams  and  Kiernan — and ,  so  was 
the  interlocutor,  Clifton  Fadiman. 
The  guest  expert — James  Miche- 
ner,  was  able  and  affable  and  al- 
together up  to  standard. 

Dan  Golenpaul,  who  originated 
the  program  and  produced  it  dur- 
ing its  long  run  on  radio,  is  still 
at  the  helm  for  the  video  version. 
And — as  a  special  added  TV  at- 
traction— cast  included  two  agree- 
ably long-legged  girls,  costumed  in 
the  traditional  tights  of  female 
vaudeville  prop  handlers,  who  set 
up  and  removed  the  cards  used  for 
the  program's  visual  questions. 

The  prizes — a  $10  book  certif- 
icate_plus  a  General  Electric  toast- 
er for  a  question  used,  a  $50  cer- 
tificate plus  a  GE  refrigerator  for 
stumping  the  experts  — -  seemed 
large  enough  to  insure  a  continuing 
flow  of  questions  from  viewers. 
The  commercials,  skilfully  han- 
dled by  Red  Barber,  were  informa- 
tive and  reasonably  brief. 

All  the  ingredients  of  a  top- 
ranking  program  were  there,  but 
what  appeared  on  the  viewers' 
screens  was  a  lot  less  than  that. 
Maybe  questions  could  be  visualized 
in  some  better  fashion  than  by  pic- 
tures and  letters  on  view  cards. 
Maybe  the  experts  should  be  made 
to  rise  from  their  chairs  to  exer- 


Program:  Information  Please,  CBS-TV, 

Sunday,  9-9:30  p.m. 
Sponsor:  General  Electric  Co. 
Agency:  BBDO,  New  York. 
Producer  &  Editor:  Dan  Golenpaul. 
Assoc.  Editors:  Ann  Golenpaul,  Sophie 

Lippman,  Gordon  J.  Kahn. 
Director:  Bruce  Andersen. 
Visual  Art  Director:  Laverne  Mock. 
Set  Designer:  Jo  Mielziner. 
Commercial  Set  Designer:  Samuel  Leve. 
Cast:  Clifton  Fadiman,  John  Kiernan, 

Franklin  P.  Adams,  James  Michener. 
Announcer:  Bud  Palmer. 
Commercial  Announcer:  Red  Barber. 
Music:  Jack  Kahn. 


cise  their  bodies  as  well  as  their 
minds.     Or    maybe  —  perish    the  . 
thought — Information  Please  is  not 
translatable  to  television. 


EMERGENCY  RULES 

FCC  Okays  for  Amateurs 

RULES  covering  a  Radio  Amateur 
Civil  Emergency  Service  were 
finally  approved  last  week  by  the 
FCC,  effective  Aug.  15.  The  serv- 
ice, new  under  FCC  rules,  will 
permit  amateurs  to  provide  radio 
communication  for  civil  defense 
purposes  during  the  present  emer- 
gency. It  covers  local,  regional  and 
national  service  and  was  coordi- 
nated with  government,  military 
and  civil  defense  agencies. 

Existing  amateur  rules  are  not 
changed,  a  new  sub-part  being 
added  to  Part  12.  The  new  provi- 
sions are  substantially  the  same  as 
those  proposed  last  Dec.  19  by  the 
FCC  (Docket  10102). 

Frequencies  in  the  regular  ama- 
teur bands  will  be  used.  These 
frequencies  were  announced  jointly 
last  Jan.  17  by  FCC  and  the  Fed- 
eral Civil  Defense  Administration. 
After  Aug.  15  amateur  licensees 
may  apply  to  FCC  for  right  to 
operate  in  the  emergency  service, 
in  conformance  with  civil  defense 
plans  and  on  a  shared  basis  with 
normal  amateur  operation.  Civil 
defense  drills  are  contemplated. 


CONTEMPT  CASE 

Radio-TV  Issue  Studied 

QUESTIONS  of  a  federal  judge  re- 
garding coverage  of  the  Senate 
Crime  Investigation  Committee 
hearings  by  radio  and  TV  were 
being  studied  this  week  to  give  a 
clue  to  his  thinking  in  the  con- 
tempt-of-Congress  trial  in  Wash- 
ington of  alleged  gamblers  Morris 
Kleinman  and  Louis  Rothkopf. 

Messrs.  Kleinman  and  Rothkopf 
appeared  before  the  Kefauver 
Crime  Committee  in  March  1951, 
refused  to  answer  any  questions 
because  of  TV  cameras  and  radio 
microphones  [B»T,  April  2,  March 
26,  1951].  Sen.  Kefauver  offered 
to  have  the  TV  cameras  turned 
away  from  the  two  men,  but  they 
continued  to  refuse  to  answer  ques- 
tions while  radio  mikes  and  news- 
reel  cameras  were  present  in  the 
Washington  hearing  room. 

In  the  second  day  of  the  trial 
last  Wednesday,  U.  S.  District 
Court  Judge  Henry  A.  Schwein- 
haut  asked  Joseph  L.  Nellis,  who 
was  associated  counsel  for  the  com- 
mittee, why  the  committee  per- 
mitted the  hearings  to  be  broadcast 
and  telecast. 

Mr.  Nellis  replied:  "The  com- 
mittee felt  that  the  American 
people  had  a  right  to  know  the 
setup  of  organized  crime  in  this 
country." 

Judge  Schweinhaut  also  asked 
Mr.  Nellis  if  it  was  necessary  for 
the  committee  to  inform  the  public 
in  that  manner,  and  if  the  com- 
mittee felt  the  public  would  be 
more  apt  to  listen  and  view  the 
hearings  that  way. 

Mr.  Nellis  replied  that  the  com- 
mittee felt  that  radio  and  TV  were 
a  "proper"  means  of  informing  the 
public.  He  said  newspapers  did  not 
have  space  for  verbatim  reports  of 
committee  meetings. 

Mr.  Nellis  also  declared  that  TV 
operators  had  approached  the  com- 
mittee and  not  the  other  way 
around. 

Defense  Attorney  William  A. 
Collins  argued  that  the  committee 
hearings  "had  all  the  aspects  of  a 
trial  without  the  safeguards 
usually  enjoyed  by  defendants," 
thus  subjecting  his  clients  to  "cruel 
and  inhuman  punishment." 

Mr.  Collins  also  mentioned  that 
the  programs  were  sponsored. 

Unless  it  was  proved  that  the 
committee's  actions  were  unjusti- 
fiable, there  did  not  seem  to  be  any 
defense  against  the  contempt  cita- 
tion, Judge  Schweinhaut  indicated. 


Newhouse  Named 

WALTER  S.  NEWHOUSE  Jr.  has 
been  appointed  to  the  radio  sales 
staff  of  The  Katz  Agency,  New 
York,  national  advertising  sales 
representative,  effective  today 
(Monday).  He  has  been  with  WQXR 
New  York  as  an  account  executive 
since  1940,  handling  sales,  market 
research  and  sales  promotion  ac- 
tivities. 


COURT  ORDER 

To  Stop  Unit  Rate  Ads 

DECREE  ordering  the  Times-Pica- 
yune Publishing  Co.  (WTPS-AM-  ! 
FM  New  Orleans,  La.)  to  refrain  j 
from  selling  advertising  space  un- 
der a  combined  rate  only  for  its  two 
newspapers  was  issued  against  the 
firm  last  Tuesday. 

Judgment  was  handed  down  by 
Federal  District  Judge  Herbert  W. 
Christenberry,  who  ruled  previously 
that  the  company's  morning  Times- 
Picayune  and  evening  States  and 
its  officials  had  violated  the  Sher- 
man Anti-Trust  Act.  Suit  was 
brought  by  the  Justice  Dept.  En- 
forcing decree  becomes  effective  30 
days  after  the  date  it  is  final. 

Preliminary  steps  in  a  similar ' 
action  have  been  taken  against  the 
Kansas  City  Star  Co.,  according  to 
the  Star's  management.  Its  attor- 
neys are  expected  to  confer  some- 
time this  month  with  Justice  Dept. 
authorities.  A  subpena  was  served 
last  month  for  all  records  and  con- 
tracts, including  those  of  the  pub- 
lishing firm's  WDAF-AM-TV  Kan- 
sas  City,  Mo.,  to  be  presented  to  a  j 
federal  grand  jury  in  July. 


WMAL  SHIFTS  1 

Kelly,  Glascock  Named 

CHARLES  L.   KELLY  has  been 
promoted  to  the  post  of  assistant  ' 
general  manager  of  WMAL-AM- 
FM-TV  Washington,  and  Mahlon  i 
A.  Glascock  to  that  of  director  of  : 
radio  and  television  sales.  Appoint- 
ments were   effective  as  of  last  I 
Tuesday. 

These  appointments  were  an- 
nounced  last  week  by  Kenneth  H. 
Berkeley,  general  manager  of  the 
Evening  Star  Broadcasting  Co.,  li- 
censee of  WMAL-AM-FM-TV. 

The  shifts  resulted  from  the  res- 
ignation of  Ben  Baylor  Jr.,  as  as- 
sistant general  manager  and  direc- 
tor of  sales  [B«T,  June  30]. 

Mr.  Kelly  has  been  program  di- 
rector of  the  WMAL  stations  since 
1949.  Previously,  he  was  program- 
production  manager  for  DuMont 
from  1943-1946.  He  held  the  same  , 
position  with  WNBW  (TV)  Wash- 
ington, from  1946  to  1949. 

Mr.  Glascock  left  Kal,  Ehrlich  & 
Merrick,  Washington  advertising 
agency,  where  he  had  been  an  ac- 
count executive,  to  accept  the 
WMAL  post.  Prior  to  that  he  was 
with  the  R.  D.  Wiley,  the  Robert 
N.  Taylor  and  the  Lewis  Edwin 
Ryan  advertising  agencies. 


Mr.  Glascock  Mr.  Kelly 
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1EBR0ADCAST  RULE  .t  6*  *" 


PROSPECT  of  oral  argument  or 
'    hearing  on  the  FCC's  rebroadcast 
rule  developed  last  week  as  the 
1    Commission    postponed  effective 
!    date  of  the  order  60  days,  or  until 
Aug.  30. 

The  rule,  interpreting  rebroad- 
cast provisions  of  the  Communica- 
tions Act  [B»T,  May  19,  et  seq.], 
|  was  starting  to  develop  snowball- 
ing opposition  as  broadcasters  and 
telecasters  became  aware  of  prob- 
lems that  apparently  had  escaped 
the  FCC. 

In  effect  the  FCC's  interpretation 
i  threw  on  stations  the  burden  of 
justifying  a  refusal  to  let  another 
station  rebroadcast  its  programs, 
with  the  threat  that  unconsenting 
stations  might  be  cited  under  pub- 
lic interest  provisions  of  the  Act. 

Requests  to  delay  operation  of 
the  rule,  with  its  implications  of 
"legalized  larceny,"  had  come  from 
NARTB,  NBC  and  CBS.  The 
NARTB  Radio  and  Television 
Boards  had  adopted  critical  resolu- 
tions. The  government  itself, 
through  the  Budget  Bureau,  had 
criticized  the  order,  which  puts  a 
station  on  the  Commission  carpet 
if  it  denies  any  rebroadcast  re- 
quest. The  bureau  contended  FCC 
had  failed  to  clear  its  decision  with 
the  bureau  as  required  under  the 
Federal  Reports  Act  of  1942. 

Whereas  broadcast  opposition  had 
objected  to  the  FCC  rule  on  the 
theory  that  it  encouraged  wide- 
spread pirating  of  property  rights, 
two  petitions  filed  last  Wednesday 
opposed  the  NBC,  CBS  and  NARTB 
requests  for  delay.  The  petitions 
were  filed  by  Rep.  Harry  R.  Shep- 
pard  (D-Calif.)  and  Gordon  Brown, 
operating  WSAY  Rochester,  N.  Y. 
They  have  been  associated  in  efforts 
to  gain  access  to  network  programs. 

Program  Control 

Rep.  Sheppard  is  sponsor  of  bills 
(HR  10,  73)  designed  to  legislate 
control  of  programs  away  from  net- 
works into  the  hands  of  sponsors 
and  package  owners. 

The  Sheppard-Brown  petitions 
were  dated  June  27  but  not  made 
public  until  July  1,  date  of  the  FCC 
postponement. 

At  the  Commission  it  was  in- 
dicated unofficially  that  the  delay 
had  been  ordered  to  permit  study 
of  comments  on  the  rebroadcast 
order. 

Rep.  Sheppard  charges  NBC, 
CBS  and  NARTB  with  "con- 
spiracy" in  opposing  the  rebroad- 
cast rule  on  the  ground  they  would 
"deprive  the  public  of  its  rights 
to  that  which  the  public  has  seen 
fit  to  loan  them  the  use  of,  es- 
sentially the  radio  channels  of  our 
country."  The  conspiracy,  he 
charged,  "has  been  brought  about 
through  the  station  relations  de- 
partment of  the  networks;  a  few 
network  stooge  stations  who  make 
up  the  TV  and  the  Radio  boards 
of  the  network-controlled  NARTB, 


and  with  the  editorial  assistance  of 
certain  others." 

Noting  the  CBS  claim  that  the 
FCC  action  is  "in  effect  legislat- 
ing," Rep.  Sheppard  declared, 
"Such  a  statement  and  philosophy 
is  as  absurd  as  it  is  fantastic,  par- 
ticularly in  view  of  the  concise  and 
rabid  Congressional  intent  of  the 
Act  and  the  language  of  the  Act 
itself  to  control  restraint,  mo- 
nopoly, and  to  make  sure  that  the 
entire  concept  of  radio  broadcasting 
be  in  the  public  interest,  conveni- 
ence and  necessity." 

Damage  to  Public  Interest 

He  claimed  CBS  would  eliminate 
"the  complete  responsibility  of  a 
licensee  to  answer  to  the  FCC  for 
his  actions.  .  .  ."  and  estimated 
tremendous  damage  to  public  in- 
terest, radio  and  TV  programming 
as  well  as  the  economy  -  of  radio 
stations  by  network  practices.  He 
reminded  that  network  once  said 
"that  if  the  FCC  network  rules 
were  enforced  by  the  FCC  that  the 
industry  would  be  in  a  state  of 
chaos.  The  final  result  was  just  the 
opposite." 

Mr.  Brown  followed  a  similar 
vein  in  his  opposition  to  the  NBC, 
CBS  and  NARTB  petitions,  charg- 
ing network  practices  had  cost  his 
station  "hundreds  of  thousands  of 
dollars  in  recent  years"  and  de- 
prived millions  of  high-quality  ra- 
dio and  TV  programs.  WSAY 
alone,  he  said,  "loses  from  $500  to 
$800  per  day"  for  lack  of  rebroad- 
cast privileges.  He  suggested  that 
networks,  under  the  rule,  "will  lose 
their  ability  to  restrain  trade,  to 
bulldoze  their  affiliates  into  unfair 
affiliation  contracts  and  to  control 


the  rates  the  affiliates  charge  to 
advertisers  for  their  own  facilities." 

Commenting  on  the  NBC  belief 
that  the  rule  imposes  an  onerous 
burden  on  licensees,  Mr.  Brown  re- 
minded he  is  forming  a  trade  as- 
sociation of  rebroadcast  proponents 
to  be  set  up  "on  a  blanket  basis." 
He  insisted  few  problems  would 
have  to  be  considered  by  FCC  under 
the  blanket  idea,  with  reports  re- 
quired only  where  the  station  "is 
purposely  attempting  to  restrain 
trade  or  rebroadcasting." 

As  to  NARTB,  Mr.  Brown  said 
he  was  awaiting  an  answer  to  a 
telegram  asking  the  association  if 
its  board  has  authority  "to  make 
such  a  policy  decision  in  the  name 
of  all  its  members."  He  alleged 
the  association  filed  its  petition  "on 
directives  from  a  handful  of  board 
members.  Such  misrepresentation 
is  typical  of  the  way  the  officers  of 
this  corporation  sell  the  members 
of  their  association  out  to  the  net- 
work monopolies,"  he  said,  adding 
that  NARTB's  petition  mimicked 
the  thoughts  of  NBC  and  CBS. 

Stronger  Bargaining  Power 

Mr.  Brown  contended  the  re- 
broadcast rule  would  give  affiliates 
stronger  bargaining  power  with 
networks.  He  scoffed  at  claims  by 
NBC  that  the  rebroadcast  rule 
raised  difficult  questions  of  labor, 
music,  literary  and  talent  con- 
tractual rights.  He  recalled  the 
network  and  NAB  claims  a  decade 
ago  that  the  network  monopoly 
rule  would  stir  up  industry  chaos 
and  charged  the  networks  are  now 
intimidating  sponsors  and  agen- 
cies on  the  matter  of  clearances. 


NBC  'Liberates' 

NBC  radio  newsmen  used  in- 
genuity last  Tuesday  to  "lib- 
erate" one  of  their  tape  re- 
corders that  had  been  dis- 
covered and  confiscated  at  a 
meeting  of  the  Republican 
National  Committee.  A  ser- 
geant-at-arms  was  guarding 
NBC's  $250  Minicorder  at  the 
Conrad  Hilton  Hotel  in  Chi- 
cago when  three  NBC  men — 
Joseph  O.  Meyers,  radio  news 
operations  manager,  and  two 
station  engineers — started  to 
ply  him  with  questions  that 
any  layman  might  ask.  As 
the  sergeant-at-arms  tried 
to  answer  them,  the  two  en- 
gineers edged  closer  to  the 
recorder,  grabbed  it  and 
dashed  safely  away  to  NBC 
headquarters. 


AUTO  RADIOS 

In  63%  of  Cars — BAB 

SOME  24,500,000  passenger  cars, 
more  than  63%  of  the  nation's  au- 
tomobiles, are  equipped  with  radios. 
This  is  one  of  the  outstanding 
facts  contained  in  an  interim  re- 
port entitled,  "Listening  on 
Wheels,"  now  being  distributed  by 
Broadcast  Advertising  Bureau  to 
its  members. 

The  report  notes  that  the  num- 
ber of  radio-equipped  automobiles 
now  stands  at  almost  twice  the 
percentage  for  1946  (33%).  The 
22-page  brochure  also  reveals  that 
more  than  22%  of  all  radio  sets 
in  the  U.  S.  are  now  in  automobiles. 

In  addition  to  this  interim  report, 
BAB  will  issue  later  this  summer 
the  results  of  the  first  national 
survey  on  automobile  ownership 
and  listening.  Both  presentations 
are  designed  to  assist  member  sta- 
tions in  selling  the  large  audience 
available  in  automobiles. 


NETWORK  RADIO 

Gets  More  Money  from  73 

THIRTEEN  of  the  top  20  adver- 
tisers spent  more  in  network  radio 
than  in  magazines  or  television  in 
1951,  CBS'  director  of  sales  exten- 
sion, Edward  F.  Lethen  Jr.,  noted 
last  week. 

In  a  letter  to  advertisers  and 
agencies,  Mr.  Lethen  referred  to 
published  reports  that  General 
Foods  reached  peak  sales  for  the 
nineteenth  year  in  a  row  in  1951. 
General  Foods,  Mr.  Lethen  pointed 
out,  has  spent  $77  million  in  net- 
work radio  over  the  last  10  years 
and  continues  to  be  a  heavy  radio 
user. 

Further,  Mr.  Lethen  asserted, 
network  radio  is  the  best  advertis- 
ing medium  for  small-budget  ad- 
vertisers as  well  as  for  those  with 
large  budgets. 


SET  OUTPUT 


748,344  Radio  Receivers 
In  May,  RTMA  Reports 


PRODUCTION  of  home  radio  receivers  increased  slightly  in  May,  total- 
ing 288,927  sets  compared  to  286,164  the  previous  month,  according  to 
estimates  for  the  entire  industry  compiled  by  Radio-Television  Mfrs.  Assn. 

TV  receiver  output  dropped  from  322,878  in  April  to  309,375  in  May, 
not  far  below  the  production  of     *  —  ~ — ~ 


339,132  TV  sets  in  May  of  last 
year.  Total  radio  output  in  May, 
including  home,  portable,  auto  and 
clock  models,  comprised  748,344 
sets  compared  to  1,372,609  in  the 
same  1951  month. 

Of  home  radios  produced  in  May, 
35,102  had  FM  tuning  facilities 
with  another  7,432  TV  receivers 
having  FM-band  tuners. 

Sales  of  receiving  tubes  totaled 
23,636,484  units  in  April,  compared 
to  26,247,258  tubes  sold  in  May, 


according  to  RTMA.  In  May  of 
last  year  34,074,356  tubes  were 
sold.  Sales  for  the  first  five  months 
of  the  year  were  135,818,064  tubes. 

May  sales  of  TV  picture  tubes  to 
set  manufacturers  exceeded  the 
total  a  year  ago  but  fell  below 
April.  RTMA  found  that  247,724 
picture  tubes  were  sold  in  May 
compared  to  270,781  in  April  and 
229,250  in  the  same  1951  month. 

Radio  and  TV  set  production  for 
May  and  the  first  five  months  of 
1952  follows: 


Television 

Home  Sets 

Portables 

Auto 

Clock 

January 
February 

404,933 
409,337 

288,723 
312,705 

68,433 
72,866 

195,147 
267,779 

80,152 
106,103 

March 
(5  weeks) 
April 
May 

510,561 
322,878 
309,375 

357,689 
286,164 
288,927 

99,720 
110,529 
128,351 

343,314 
275,250 
215,478 

175,169 
176,003 
115,588 

1,957,084 

1,534,208 

479,899 

1,296,968 

653,015 

Total  Radio 
632,455 
759,453 

975,892 
847,946 
748,344 

3,964,090 
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CHARLES  Chevrolet  Co.,  Worcester,  Mass.,  buys  coverage  of  Olympic  Rowing 
Trials  on  the  local  WTAG.  L  to  r:  Bernie  Morley,  WTAG  sales  dept.;  Mario 
Baratta,  Baratta-Wardell  Agency;  Charles  Maykel,  treasurer,  Charles  Chevro- 
let; Edward  Molinari,  firm's  gen.  mgr.,  and  James  Ghize,  Charles  passenger 

car  and  truck  mgr. 


INTERNATIONAL  Trust  Co.  Pres. 
Eugene  Adams  signs  for  52  weeks 
of  KOA  Denver  newscasts.  L  to  r: 
Bill  Kostka,  pres.,  MacGruder-Bake- 
well-Kostka  Inc.,  agency;  Mort  Thorp, 
KOA  acct.  exec,  and  KOA  Gen.  Mgr. 
Charles  C.  Bevis  Jr. 


EXCLUSIVE  contract  to  1952  football 
games  of  Georgia  Tech  on  WGST 
Atlanta  is  signed  by  Vance  Woodcox 
(r),  pres.,  Kenrow  Inc.,  Motorola  dis- 
tributors. John  Fulton,  WGST  mgr., 
and  Bruce  Woodcox  (standing).  Ken- 
row  ad  mgr.,  look  on. 


ALTERNATE  sponsorship  of  True  De- 
tective Mysteries  on  550  MBS  sta- 
tions is  signed  by  Ellis  Redden,  dir. 
of  adv.  and  sis.  prom..  Motorola  Inc. 
Others  are  Adolf  Hult  (seated,  I), 
MBS  vice  pres.  in  chg.  of  sis.;  Robert 
C.  Marley,  (standing,  I),  vice  pres., 
Aubrey,  Finlay,  Marley  &  Hodgson, 
and  Carroll  Marts,  MBS  Central  Div. 


BILL  MANN  (I),  adv.  mgr..  General 
Electric  Supply  Corp.  in  Louisville, 
completes  arrangements  with  Jim 
Nathan,  WINN  Louisville  acct.  exec, 
for  daily  quarter-hour  Diamond  Dope. 
General  Electric  tested  effectiveness 
of  sports  broadcasting  with  U.  of 
Kentucky  basketball  on  WINN  last 
winter. 


FRANK  VITALE  (seated),  gen.  mgr.,  Bohemian  Distributing  Co.,  Los  Angeles, 
completes  contract  for  707  60-second  and  station  break  announcements  on 
KNX  Hollywood.  Standing  (I  to  r):  Edwin  W.  Buckalew,  assistant  gen.  mgr. 
in  chg.  sis.,  CBS  Pacific  Network;  William  Shaw,  CPN  gen.  mgr.;  Sherman 
Slade,  acct.  exec,  Foote,  Cone  &  Belding;  George  Stellman,  CPN  acct.  exec. 


STEEL  DISPUTE 


Casts  Shadow  on  Future 
Radio-TV  Sets,  Stations 

STEEL  OUTPUT  emerged  last  week  as  the  big  question  mark  in  the 
future  of  radio-TV  set  production  and  station  construction  in  the  twin 
fields  of  broadcast  reception  and  transmission. 

A  continuation  of  the  steel  industry  dispute — it  had  moved  into  the 

fifth  week  of  disruption — has  gov-  ★  

ernment  allocation  authorities  in  a 
quandary  as  they  await  the  out- 
come. At  stake  are  materials  quotas 
for  set-makers  and  building-minded 
broadcasters  for  the  fourth  quarter 
of  1952— starting  Oct.  1.  Third 
quarter  quotas  became  effective  last 
Tuesday. 

Any  appreciable  loss  of  steel 
could  serve  to  negate  the  easing  of 
restrictions  on  copper  and  alumi- 
num these  past  few  months  and 
force  a  downward  revision  of  esti- 
mates on  materials  for  receivers 
and  new  major  station  construc- 
tion, particularly  for  the  latter. 

It  was  learned  that  the  National 
Production  Authority,  which  doles 
out  metals  under  the  Controlled 
Materials  Plan,  is  currently  with- 
holding action  on  at  least  four  ra- 
dio-TV building  projects  because 
of  the  steel  impasse.  Applications 
are  processed  by  NPA's  Industrial 
Expansion  Div. 

Inventory  controls  on  copper  and 
aluminum  already  have  been  sus- 
pended, and  four  quarter  allotments 
were  expected  to  approximate 
those  for  the  third  quarter.  Some 
advance  steel  allotments  for  after 
Oct.  1  were  for  90  %  of  the  present 
quarter.  Radio-TV  set  allotments 
this  quarter  are  50%  of  base  for 
copper  and  55%  for  aluminum. 

Steel  and  other  factors  were 
weighed  in  a  conference  last  Tues- 
day between  the  Radio-TV  Manu- 
facturers Industry  Advisory  Com- 
mittee and  NPA's  Electronics  Div. 
NPA  forecast  less  cobalt  and  nickel 
for  permanent  magnets  and  tubes 
and  continued  scarcity  of  selenium 
for  rectifiers. 


Technical  Shortage 

Industry  representatives  re- 
ported their  largest  stumbling 
block  arose  from  difficulty  in  get- 
ting and  holding  trained  technical 
help.  Increasing  military  needs 
also  were  cited. 

Among  those  applications  still 
pending  because  of  the  steel  short- 
age were  two  by  NBC  New  York 
for  radio-TV  studios;  one  by  Desert 
Television  Co.,  Las  Vegas,  Nev., 
which  is  a  TV  station  applicant, 
and  one  by  WHUM  Reading,  Pa. 
(Eastern  Radio  Corp.,  Summit, 
Pa.)  applicant  for  an  experimental 
TV  station.  In  all  instances,  the  ap- 
plications cover  first  quarter  ma- 
terials. NBC's  cover  projects  of 
$85,000  and  $90,000,  and  Desert 
$173,942. 

There  were  nine  applications 
still  pending  as  of  last  April  11, 
with  the  list  now  watered  down  to 
four.  Of  those  receiving  NPA  con- 
sideration, three  were  granted,  and 
two  other  applicants  were  advised 
they  probably  could  receive  suffi- 
cient material  by  self-certifying 
orders.  New  construction  grants 
and  further  easing  of  restrictions 


were  announced  earlier  by  NPA 
[B*T,  June  23,  16]. 

NBC  Hollywood,  which  pegged 
its  radio-TV  studio  project  at  $67-, 
000,  was  so  informed,  as  was  Ly- 
coming TV  Co.,  Williamsport,  Pa., 
which  installs  large  antennas  for 
community  TV  projects.  New  ap- 
provals included  WJBK-TV  Detroit 
($299,504)  for  second  and  third 
quarters;  Southern  Radio-TV  Co., 
Miami  Beach,  Fla.  ($50,000),  for 
third  quarter  metals  to  make  an- 
tennas; and  Havens  &  Martin, 
Richmond,  Va.  ($165,000)  for  third 
quarter  on  TV  broadcasting. 

TV  antenna-makers  have  become 
increasingly  active  in  bids  for  con- 
trolled materials,  what  with  grow- 
ing importance  of  TV  reception  in 
fringe  areas  and  community  TV 
relay  systems. 

Telematics  Industries  Inc.,  Brook- 
lyn, N.  Y.,  was  the  latest  such  firm 
to  appeal  an  NPA  allocation  but 
its  plea  was  rejected.  Telematics 
asked  for  an  adjustment  of  its  base 
period  to  use  more  aluminum  but 
Appeals  Board  ruled  that  the  NPA 
Electronics  Div.  had  already  made 
a  "fair  and  equitable"  adjustment 
of  the  base. 

Earlier,  the  government  was  ad- 
vised that  demand  for  selenium  rec- 
tifiers will  continue  to  mount 
through  1953  because  of  increasing 
military  needs,  TV  broadcasting 
facilities  and  radio-TV  purchases. 

The  National  Production  Auth- 
ority, in  turn,  informed  a  selenium 
manufacturers'  advisoi-y  group 
that  allocations  of  the  material  for 
rectifiers  will  be  lower  this  month 
than  during  May  and  June. 

Manufacturers  reported  they  will 
have  to  curtail  production  "in  the 
near  future"  because  of  work  stop- 
pages in  the  steel  industry  rather 
than  for  a  present  lack  of  mate- 
rials. Demand  for  production  will 
increase  for  the  next  18  months, 
allowing  for  reduced  seasonal  de- 
mand, they  said. 


EDUCATIONAL  SERIES 

Starts  on  ABC  in  Fall 

ANOTHER  educational  series  simi- 
lar to  ABC-TV's  forum,  Horizons, 
is  planned  for  the  fall  by  ABC  and 
the  Columbia  U.  Press,  Dr.  Gray- 
son L.  Kirk,  acting  president  of 
Columbia  U.,  announced  last  week. 

Dr.  Kirk  hailed  Horizons  as  a 
series  exemplifying  "The  spirit  of 
the  campus  and  the  freedom  of  in- 
quiry that  is  so  important  to  edu- 
cation in  and  for  a  democratic  so- 
ciety." He  said  the  fall  series  will 
again  place  the  emphasis  "on  the 
student  and  spontaneous  discus- 
sion" with  guests  and  faculty  mem- 
bers. The  program  was  a  special 
feature  of  the  ABC  Public  Affairs 
Dept.,  in  cooperation  with  the  com- 
munication materials  center  of  the 
Columbia  U.  Press. 
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RECRUITING  FUNDS 

Hill  Outlook  Improves 

FATE  of  paid  recruitment  adver- 
vertising  and  military  public  in- 
formation radio-TV  shows  may  not 
be  as  dim  as  believed  last  spring, 
on  the  basis  of  a  defense  appro- 
priations bill  passed  by  the  Senate 
and  sent  to  conference  last  week. 

While  overall  recruiting  activi- 
ties apparently  will  suffer,  it  ap- 
peared that  paid  radio-TV  spot 
programs  would  evade  the  economy 
ixe  on  Capitol  Hill  for  fiscal  1953, 
which  began  last  Tuesday. 

Increased  funds  for  public  in- 
formation personnel  in  the  Dept. 
of  Defense  also  seemed  to  indicate 
that  production  of  certain  "orienta- 
tion"  or  military  "prestige"  shows 
would  not  suffer  as  drastically  as 
first  imagined. 

Main  developments  on  the  de- 
fense funds  bill  (HR  7391)  last 
week,  as  the  measure  was  referred 
to  a  joint  Senate-House  conference 
group,  were  these: 

£  The  Senate  voted  $4.3  billion- 
plus  for  Army  maintenance  and 
operation,  under  which  an  estimated 
$1  million  is  earmarked  for  recruit- 
ment advertising. 

0  The  Senate  also  approved 
$750,000  for  OPI  personnel  in  the  De- 
fense Dept.  and  imposed  a  ceiling  of 
.  $6,004,851  on  public  information  and 
public  relations  funds  for  all  mili- 
tary branches — thus  overriding  dras- 
tic House  cuts. 

While  the  funds  bill  still  was 
tied  up  in  conference,  a  Military 
I     Personnel     Procurement  Service 
,      official   said   the   Army   and  Air 
■     Force  expect  the  $1  million  to  re- 
main untouched  and  thus  enable 
the  services  to  proceed  with  re- 
:     cruiting  plans.   He  estimated  that 
[      radio-TV   probably    would  derive 
about  509!;  of  this  sum. 

The  Senate  Appropriations  Com- 
l  mittee  boosted  funds  for  Defense 
Dept.  OPI  personnel  from  $312,000 
to  $750,000— still  short  of  the  $1.25 
million  sought  in  the  budget — but 
perhaps  enough  to  prevent  any 
wholesale  abandonment  of  such 
shows  as  Defense  Report,  Armed 
Forces  Review,  Time  for  Defense 
and  Pentagon-Washington  [B*T, 
May  26]. 

An  interim  radio-TV  spot  cam- 
paign has  been  underway  in  recent 
months,  financed  from  fiscal  '51 
monies.  Hope  for  authority  to  use 
another  estimated  $2  million  for 
advertising,  tied  up  in  '52  expendi- 
tures, has  virtually  been  aban- 
doned, according  to  Pentagon  au- 
thorities [B*T,  May  19,  April  14]. 


A  FORMER  BBDO  executive,  Egbert 
White,  with  the  agency  from  1916- 
1946,  has  received  a  citation  from  the 
Philippines  Veterans  Legion  for  ce- 
menting friendship  with  the  United 
States  in  performance  of  his  duties 
with  the  State  Dept.  He  is  now  chief 
of  the  Far  East  Regional  Production 
Center  for  the  department  in  Manila 
and  assists  the  State  Dept.  in  pre- 
paring leaflets,  pamphlets  and  other 
material. 


SPEAKERS  TABLE  group  at  28th  convention  of  Radio-Television  Mfrs.  Assn., 
held  in  Chicago  (I  to  r):  B.  L.  Graham,  Allen  B.  DuMont  Labs.;  F.  R.  Lack, 
Western  Electric  Co.;  John  T.  Koehler,  chairman,  Renegotiation  Board;  Rob- 
ert C.  Sprague,  Sprague  Electric  Co.,  retiring  RTMA  board  chairman;  Glen 
McDaniel,  RTMA  president,  and  A.  D.  Plamondon,  who  is  to  succeed  Mr. 

McDaniel. 


RTMA  PRESIDENT 

Special  Group  Scans  Field 

SCANNING  of  the  electronics 
manufacturing  industry  for  a  new 
president  of  Radio-Television  Mfrs. 
Assn.  has  been  started  by  a  special 
committee  named  to  find  a  succes- 
sor for  Glen  McDaniel,  RTMA 
president,  who  told  the  association 
at  the  its  recent  Chicago  conven- 
tion that  he  was  resigning  effective 
Oct.  1  [B*T,  June  30]. 

While  Mr.  McDaniel  has  not  di- 
vulged his  plans  other  than  to  ex- 
plain he  was  resigning  for  personal 
considerations,  it  is  understood  he 
is  considering  legal  practice  in 
New  Yorlc. 

A.  B.  Plamondon  Jr.,  new  RTMA 
board  cairman,  will  serve  in  a  dual 
presidential-chairmanship  role  after 
Oct.  1  if  a  president  has  not  been 
selected  by  that  time.  Robert  C. 
Sprague,  retiring  board  chairman 
who  heads  the  special  presidential 
committee,  served  in  a  similar  dual 
capacity  prior  to  selection  of  Mr. 
McDaniel.  James  D.  Secrest  is 
RTMA  secretary  and  general  man- 
ager. 


HOUSE  INQUIRIES 

Vote  Foundation  Study 

WEALTHY  foundations  will  get  a 
looking  over  by  Rep.  Eugene  E. 
Cox  (D-Ga.)  and  a  select  com- 
mittee, it  was  assured  last  week 
when  the  House  voted  $75,000  for 
the  probe  into  whether  tax-free 
foundations  were  engaged  in  un- 
American  or  subversive  activities 
[B»T,  June  23].  Roll  call  on  ap- 
proval saw  the  House  divide  247 
to  99  in  favor  of  the  appropriation. 
Rep.  Cox,  who  headed  a  select 
committee  investigating  the  FCC 
in  1943,  has  been  a  consistent  critic 
of  that  agency  ever  since. 

Companion  to  Harris  subcom- 
mittee investigation  of  radio-TV 
program  "morality"  is  the  special 
committee  headed  by  Rep.  E.  C. 
Gathings  (D-Ark.)  to  investigate 
pornography  in  books,  magazines 
and  comics  [B»T,  June  23].  Gath- 
ings  committee  got  $25,000  in  the 
House  vote  last  week.  Originally 
Rep.  Gathings'  resolution  asked  for 
the  establishment  of  a  special  com- 
mittee to  investigate  radio-TV  pro- 
grams and  printed  media,  but  the 
House  Interstate  &  Foreign  Com- 
merce Committee  took  over  the 
broadcasting  probe. 


NEW  BOARD  CHAIRMAN  of  Radio- 
Television  Mfrs.  Assn.,  A.  D.  Pla- 
mondon Jr.  (I),  of  Indiana  Steel 
Products  Co.,  congratulated  by  Frank 
M.  Folsom,  RCA  president. 

SMITH  PETITION 

Opposition  Filed  with  FCC 

OPPOSITION  to  the  petition  of 
Rev.  J.  Harold  Smith  asking  the 
Supreme  Court  for  a  writ  of  cer- 
tiorari to  argue  the  FCC  and  U.  S. 
Court  of  Appeals  decision  denying 
a  license  for  WBIK  Knoxville  was 
filed  a  fortnight  ago  by  the  FCC. 

The  Commission  claimed  that  it 
had  the  right  to  consider  Rev. 
Smith's  speeches,  writings  and 
broadcasts  in  judging  his  charac- 
ter as  a  licensee.  It  pointed  out  that 
denial  of  WIBK's  license  applica- 
tion was  also  made  on  the  ground 
that  Rev.  Smith  had  misrepre- 
sented his  financial  arrangements 
in  his  application. 

WIBK  began  operating  under 
FCC  program  test  authority  on 
July  11,  1947.  Its  application  for 
a  license  was  set  for  hearing  Aug. 
14,  1947,  denied  Aug.  11,  1949. 
U.  S.  Court  of  Appeals  later  sus- 
tained the  FCC's  action  [B»T,  Oct. 
29,  1951]. 

Rev.  Smith's  appeal  to  the  Su- 
preme Court  last  month  was  based 
on  the  question  of  whether  the 
FCC  has  the  right  to  deny  a  li- 
cense because  of  "religious  beliefs, 
speeches,  writings  and  activities 
.  .  .  which  occurred  prior  to  the 
grant  of  any  broadcast  authoriza- 
tion." This  is  against  the  provi- 
sions of  the  First  Amendment,  the 
Tennessee  minister  alleged. 

Also  at  issue,  Rev.  Smith  stated, 
was  procedural  question  of  whether 
the  FCC  can  actually  revoke  a  CP 
by  denying  a  license  application. 


BLACKLISTING 

ACLU  Asks  FCC  Rehearing 

FCC  was  asked  last  Wednesday  by 
the  American  Civil  Liberties  Union 
to  rehear  its  complaint  on  alleged 
blacklisting  in  the  radio-TV  indus- 
try and  to  revoke  an  earlier  order 
involving  license  renewals  of  three 
networks  and  a  station. 

ACLU's  petition  noted  that  the 
Commission  had  renewed  the  li- 
censes of  ABC,  and  WCBS-TV- 
CBS,  WNBT  (TV)-NBC,  WPIX 
(TV),  all  New  York,  which  filed  an- 
swers to  its  first  complaint  last 
April.  FCC  rejected  the  charge 
June  11  but  did  not  rule  on  ACLU's 
request  for  a  probe  on  alleged 
blacklisting  practices.  Complaint 
also  cited  DuMont  and  KOWL 
Santa  Monica. 

A  rehearing  should  be  held,  the 
group  explained,  to  give  it  an 
opportunity  to  present  oral  argu- 
ment in  support  of  the  complaint. 
The  licenses  should  not  be  granted, 
ACLU  held,  unless  the  networks 
"cease  discriminating  against  per- 
formers on  the  basis  of  alleged 
political  beliefs  and  associations." 
It  branded  the  FCC  order  as  "erro- 
neous" and  claimed  it  should  be 
"revoked,  reversed  and  rescinded  in 
its  entirety." 

ACLU  said  the  licenses  were  re- 
newed despite  FCCs  request  that  it 
file  a  brief  discussing  its  charges 
and  the  networks'  answers.  "The 
Commission  obviously  will  consider 
the  relevancy  of  similar  instances 
of  blacklisting"  in  determining 
whether  licenses  of  other  stations 
named  by  ACLU  last  April  should 
be  renewed.  It  added: 

Doubtless  this  Commission  action  [of 
June  11]  would,  unless  reconsideration 
is  forthcoming,  be  considered— as  in- 
deed it  has  already  been — yielding  to 
pressures  of  the  very  sort  that  have 
resulted  in  the  blacklisting  our  com- 
plaint is  designed  to  remedy. 

ACLU's  petition  was  prepared  by 
Herbert  M.  Levy,  its  staff  counsel, 
and  John  Finerty,  New  York  attorney 
and  member  of  the  ACLU  board  of 
directors.  Illness  of  James  Lawrence 
Fly,  who  helped  prepare  the  original 
complaint,  prevented  him  from  sign- 
ing the  petition. 


NARTB  DISTRICTS 

Initial  Committees  Named 

FIRST  of  a  series  of  17  District 
Membership  Committees  was  ap- 
pointed Wednesday  by  NARTB 
President  Harold  E.  Fellows.  The 
committees  were  authorized  June 
12  by  the  NARTB  Radio  Board 
[B»T,  June  16].  They  will  work 
directly  with  the  NARTB  Station 
Relations  Dept.,  of  which  William 
T.  Stubblefield  is  director  and  Wil- 
liam K.  Treynor  assistant  director. 

First  committee  will  represent 
District  10  (la.,  Mo.,  Neb.)  in  seek- 
ing closer  liaison  between  NARTB 
and  broadcast  stations.  Named  by 
E.  K.  Hartenbower,  KCMO  Kansas 
City,  District  10  director,  it  con- 
sists of  Mahlon  Aldridge,  KFRU 
Columbia,  for  Iowa;  Edward  Breen, 
KFVD  Fort  Dodge,  for  Iowa; 
Harry  Burke,  KFAB  Omaha,  for 
Nebraska. 
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Text  of  Resolution 

(Continued  from  page  23) 

to  utilize  more  than  50%  of  the  sta- 
tion's most  valuable  time,  but  cou- 
pled with  it  the  unrestricted  right 
also  to  sell  such  station  time  to  ad- 
vertisers at  any  rate  it  so  determines 
or  chooses,  and 

Whereas,  while  it  is  to  be  assumed 
that  no  national  network  service 
would  either  deliberately  or  capri- 
ciously fix  or  establish  rates  at  an 
unreasonable  or  unprofitable  level, 
the  best  guarantee  that  such  action 
will  never  be  taken  is  to  provide  that 
the  fixing  of  rates  shall  remain  a 
matter  of  bilateral  agreement  be- 
tween individual  radio  broadcasting 
stations  and  national  networks,  and 

Whereas,  it  is  now  generally  recog- 
nized that  the  rate  reduction  effected 
by  the  CBS  Radio  Network  on  July 
1,  1951  has  accomplished  none  of  its 
primary  purposes  and  in  particular 
has  resulted  in  less  income  for  both 
the  network  and  its  affiliated  radio 
broadcasting  stations  and,  further, 
that  such  rate  reduction  is  in  fact 
inconsistent  with  the  present  level 
and  trend  of  the  economy  generally, 
and  inconsistent  also  with  the  effec- 
tive service  presently  rendered  by 
radio  broadcasting  to  its  listeners 
and  advertisers,  and 

Whereas,  finally  there  is  a  definite 
continuity  of  interest  between  the 
network  and  its  affiliated  stations, 
and  between  both,  operating  soundly 
and  harmoniously,  and  the  listening 
public  they  serve, 

Now,  therefore,  be  it  resolved  by 
the  radio  station  affiliates  of  CBS  in 
meeting  assembled  this  first  day  of 
July,  1952,  that  the  following  recom- 
mendations be  submitted  to  CBS  as 
reflecting  a  consensus  among  its  ra- 
dio affiliates,  and  as  being  carefully 
considered  and  directed  by  them  in 
what  they  most  earnestly  consider  to 
be  in  the  best  interest  of  radio 
broadcasting  and  its  future: 

1. 

That  CBS  as  the  leading  radio 
network  service,  initiate  immediately 
a  program  of  sound  qualitative  re- 
search that  will  establish  the  real 
value  and  impact  of  radio  broad- 
casting as  an  advertising  medium, 
make  the  results  thereof  available 
to  all  advertisers  and  associated  ad- 
vertising groups  and  abandon  as  a 
principal  selling  tool  of  radio,  all 
present  purely  quantitative  rating 
systems  and  other  research  data  of 
limited,  temporary  and  questionable 
value.  1 

2. 

That  CBS  and  its  affiliates  take  the 
initiative  in  strengthening  the  stand- 
ards and  practices  of  good  broad- 
casting. 

3. 

That  CBS  abandon  any  present  or 
future  effort  to  establish  network 
service  rates  on  a  unilateral  basis  for 
its  affiliated  radio  network  stations, 
and  that  it  will  hereafter  establish 
such  rates  on  a  bilateral  basis  as  a 
matter  of  contract  with  each  indi- 
vidual radio  broadcasting  station  with 
which  it  is  affiliated. 

4. 

That  the  concerted  effort  of  cer- 
tain advertisers  to  achieve  further 
reductions  in  the  rates  charged  for 
radio  broadcasting  network  programs 
be  firmly  and  finally  rejected  and 
that  the  CBS  Radio  Network  aban- 
don and  reject  any  business  practice 
to  stimulate  sales  in  the  industry  by 
rate  cutting  and  in  this  respect,  that 


TAKING  oath  of  office  for  second 
consecutive  term  is  FCC  Comr.  Rosel 
H.  Hyde  (I),  before  Chief  Judge  Har- 
old M.  Stephens  of  the  U.  S.  Court 
of  Appeals  for  D.  C,  last  Monday. 
Ceremony  was  held  at  FCC  headquar- 
ters in  Washington's  New  Post  Of- 
fice Bldg.,  with  other  Commissioners 
and  FCC  staff  executives  attending. 


the  rate  reduction  established  July  1, 
1951  be  rescinded  and  that  such  rates 
be  restored  immediately. 

5. 

That  CBS  immediately  consider, 
upon  the  most  urgent  request  of  its 
radio  station  affiliates,  the  advisabil- 
ity and  necessity,  based  on  higher 
operating  costs  and  greater  value  ex- 
pressed in  constant  value  dollars,  of 
increasing  daytime  radio  rates  to  a 
level  not  less  than  20%  higher  than 
that  existing  prior  to  July  1,  1951. 


SECURITY  GUARDS 

Pratt  Confers  With  Truman 

HARADEN  PRATT,  telecommuni- 
cations adviser  to  the  President, 
conferred  last  Tuesday  with  the 
Chief  Executive  on  progress  made 
by  Mr.  Pratt. 

While  the  discussions  were 
termed  "classified"  by  Mr.  Pratt's 
office,  it  was  reported  that  the  tele- 
communications adviser  briefed 
Mr.  Truman  on  actions  taken  thus 
far,  and  on  "telecommunications 
problems  relating  to  the  national 
security." 

It  was  believed  that  Mr.  Pratt 
and  the  President  discussed  cer- 
tain international  frequency  mat- 
ters outside  the  realm  of  com- 
mercial radio-TV,  and  on  the  role 
being  played  by  the  Interdepart- 
ment  Radio  Advisory  Committee. 
IRAC  determines  spectrum  needs 
among  various  government  agen- 
cies, with  FCC  represented  in  its 
membership  and  advises  on  private 
broadcast  and  non-broadcast  chan- 
nel requirements. 


Mrs.  Martha  Goddard 

FUNERAL  services  were  held  in 
Chicago  last  Wednesday  for  Mrs. 
Martha  Goddard,  61,  sister  of 
George  B.  Storer,  head  of  the 
Storer  Broadcasting  Co.  Burial 
services  were  held  on  Thursday  in 
Zanesville,  Ohio.  Mrs.  Goddard  died 
Tuesday  in  Chicago.  Mrs.  Goddard 
was  the  widow  of  insurance  execu- 
tive Converse  Goddard.  She  is  sur- 
vived by  two  children  and  a  sister, 
Mrs.  J.  Harold  Ryan,  wife  of  the 
senior  vice  president  of  the  Storer 
Broadcasting  Co.,  and  Mr;  Storer. 


REYNOLDS  RENEWS 

$9.5  Million  Shows  on  NBC 

RENEWALS  representing  some 
$9.5  million  in  gross  annual  bill- 
ings have  been  signed  by  the  R.  J. 
Reynolds  Tobacco  Co.  with  NBC 
and  NBC-TV,  John  K.  Herbert, 
vice  president  in  charge  of  radio 
network  sales,  and  Edward  D. 
Madden,  vice  president  in  charge 
of  TV  network  sales  and  opera- 
tions, announced  last  Tuesday. 

The  renewal  business  was  placed 
through  William  Esty  Co.,  New 
York. 

Mr.  Herbert  announced  that  the 
tobacco  company  again  will  spon- 
sor the  Vaughn  Monroe  Show 
starting  Sept.  3  at  a  new  time, 
Wednesday  8-8:30  p.m.  EDT,  over 
NBC  radio.  The  other  radio  re- 
newal is  for  another  52  weeks  of 
the  time  period  currently  occupied 
by  NBC's  Grand  Ole  Opry,  Satur- 
day, 9:30-10  p.m.  EDT. 

On  television,  Reynolds  has  re- 
newed for  52  weeks  the  Camel 
News  Caravan  (NBC-TV,  Mon.- 
Fri.,  7:45-8  p.m.  EDT).  The  to- 
bacco firm  also  will  resume  spon- 
sorship of  the  first  half -hour  (9- 
9:30  p.m.)  of  NBC-TV's  Your 
Show  of  Shows  on  Saturday  when 
the  program  returns  in  the  fall. 


PRIZE  FIGHTS 

Radio-TV  Rights  Cut  to  D.  C. 

PRIZE  FIGHT  promoters  in  the 
nation's  capital  will  start  sharing 
their  income  from  the  sale  of  radio 
and  TV  rights  with  the  District  of 
Columbia  Boxing  Commission,  fol- 
lowing Congressional  passage  last 
week  of  HR  5768  [B»T,  June  23]. 

Bill  amended  the  D.  C.  Boxing 
Act,  provided  that  10%  of  all  in- 
come, including  revenues  from  the 
sale  of  radio  and  TV  rights,  must 
be  paid  to  the  local  Boxing  Com- 
mission. Exempted  from  this  pay- 
ment are  bouts  arranged  by  the 
Amateur  Athletic  Union.  The  bill 
passed  the  House  on  May  26,  the 
Senate  June  21,  and  was  repassed 
by  the  House  and  Senate  June  30. 
Reason  for  conference  was  the  ex- 
emption for  the  AAU,  proposed  by 
the  Senate. 

"Disastrous"  was  the  word  used 
by  John  Russell  Young,  former 
president  of  the  D.  C.  Board  of 
Commissioners,  in  describing  the 
effect  of  TV  on  boxing  receipts  in 
Washington.  In  a  letter  to  Con- 
gress in  1951,  when  the  bill  was 
first  introduced,  Mr.  Young  showed 
that  the  Boxing  Commission's  in- 
come, based  on  10%  tax  on  ad- 
missions only,  had  fallen  from  a 
high  of  $37,900  in  1944  to  $13,031 
in  1950  and  $12,548  in  1951. 


BAB  Membership 

WILLIAM  B.  RYAN,  president 
of  Broadcast  Advertising  Bureau, 
announced  Wednesday  that  BAB 
has  gained  78  radio  outlets  since 
April  1  and  membership  now 
stands  at  650  stations.  April  1  was 
the  beginning  of  BAB's  fiscal  year. 


New  Radio  Act 

(Continued  from  page  27) 

hibition  against  practice  before  the 

Commission  of  Commissioners  who 

resign  before  their  term  is  up,  the 

conferees  said: 

The  members  of  the  committee  of 
conference  feel  that,  for  this  purpose, 
representation  of  persons  before  the 
Commission  includes  appearance  as  a 
matter  of  record  on  applications,  briefs, 
and  other  matters,  as  well  as  personal 
appearances. 

This  provision  was  in  the  Senate 
version  and  included  key  staff  men 
as  well.  It  was  strongly  urged  by 
long-time  FCC  enemy  Rep.  Eugene 
E.  Cox  (D-Ga.),  but  the  House  did 
not  include  it  in  its  version. 

The  provisions  of  the  McFarland 
Bill  become  effective  immediately 
upon  the  President's  signature. 
Procedural  changes  will  not  affect 
any  proceedings  under  way  before 
enactment,  and  review  revisions 
will  not  apply  to  those  cases  in 
court  before  enactment. 


NARTB  DRIVE 

Special  Committees  Named 

SPECIAL  "Register  and  Vote  Com- 
mittees" have  been  named  by  13 
state  broadcast  associations,  ac- 
cording to  Harold  E.  Fellows, 
NARTB  president. 

Committees  will  work  with 
NARTB  in  the  natiopwide  register- 
vote  drive  being  conducted  by 
NARTB  in  conjunction  with  the 
American  Heritage  Foundation. 
The  drive  seeks  to  help  bring  out 
a  record  number  of  votes  this  au- 
tumn. 

Seven  Committees  Appointed 

Seven  new  committees  were  an- 
nounced as  follows: 

South  Dakota — B.  J.  McElligott, 
KSDN  Aberdeen,  chairman;  Robert 
Tincher,  WNAX  Yankton;  Hay  Eppel, 
KORN  Mitchell;  Keith  Nighbert, 
KUSD  Vermillion. 

Kentucky— J.  W.  Betts,  WFTM 
Maysville;  F.  E.  Lackey,  WHOP  Hop- 
kinsville;  George  W.  Norton,  WAVE 
Louisville;  Gilmore  Nunn,  WLAP 
Lexington. 

Kansas— Fred  Conger,  WREN  To- 
peka,  chairman;  Frank  Webb,  KFH 
Wichita;  Wendell  Elliott,  KGNO 
Dodge  City;  Robert  L.  Pratt,  KGGF 
Coffeyville. 

Maryland-D.  C. — John  E.  Surrick, 
WFBR  Baltimore,  chairman;  Charles 
J.  Truitt,  WBOC  Salisbury;  William 
Paulsgrove,  WJEJ  Hagerstown; 
Joseph  L.  Brechner,  WGAY  Silver 
Spring. 

Mississippi  —  Wiley  P.  Harris, 
WJDX  Jackson,  chairman;  Mrs. 
Norma  H.  Leggitt,  WLAU  Laurel; 
Phillip  D.  Brady,  WAPF  McComb; 
Robert  F.  Wright,  WTOK  Meridian; 
Charles  Newman,  WCJU  Columbia. 

Montana— J.  P.  Wilkins,  KFBB 
Great  Falls,  chairman;  V.  V.  Clark, 
KOOK  Billings;  Marion  Dixon,  KGVO 
Missoula;  Ed  Cooney,  KOPR  Butte. 

Wisconsin — Ben  A.  Laird,  WDUZ 
Green  Bay,  chairman;  Bruce  Wallace, 
WTMJ  Milwaukee;  George  Frachette, 
WFHR  Wisconsin  Rapids;  Michael 
Henry,  WKOW  Madison;  Bruce 
Bickel,  WOBT  Rhinelander. 
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NBC's  MEN  IN  the  NEWS:  Kaltenborn 


Photograph  by  RALPH  STEINER 

"The  situation  is  tragic— but  not  serious'/ 


H.  V.  Kaltenborn  has  been  estimating 
serious  situations  since  the 
Spanish-American  War,  in  which 
he  was  a  soldier-correspondent. 
Since  then  he  has  spent  twenty  years 
in  the  newspaper  business  and  thirty 
years  as  a  radio  commentator. 

In  a  career  which  could  fill  several 
books  (and  has),  Mr.  Kaltenborn  has 
broadcast  interviews  with  Hitler, 
Mussolini,  Ghandi,  and  Chiang  Kai- 


Shek,  has  been  captured  by  Chinese 
bandits  and  in  his  coverage  of  the 
Spanish  Civil  War  was  the  first  to 
broadcast  from  the  scene  of  battle. 

Every  Monday,  Wednesday  and  Friday, 
H.  V.  Kaltenborn's  clipped  speech  and 
famed  pronunciation  of  "Russia"  are 
heard  on  Pure  Oil  News  Time, 
sponsored  by  the  Pure  Oil  Company. 
And  along  with  the  rest  of  NBC's 
distinguished  company  of  newsmen, 


Mr.  Kaltenborn  is  currently  reporting 
on  both  radio  and  television  the 
biggest  political  news  since  1932. 

Kaltenborn,  the  dean  of  radio  news 
commentators,  is  another  reason 
why  most  people  hear  the  news  first 
and  hear  more  of  it  from  NBC. 

NBC  radio  and  television 

a  service  of  Radio  Corporation  of  America 
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SNAPPED  during  the  luncheon  interlude  at  the  Tuesday  session  of  CBS 
Radio  affiliates  were  (I  to  r):  J  J.  Bernard,  KOMA  Oklahoma  City;  J.  W. 
Woodruff  Jr.,  WRBL  Columbus,  Ga.;  Earl  W.  Winger,  WDOD  Chattanooga, 
and  Hoyt  B.  Wooten,  WREC  Memphis. 


AT   another   table   following   the   opening   CBS    Radio   affiliates  meeting, 
attended  by  approximately  150  persons,  were  Gilmore  Nunn,  WCMI  Ash- 
land, Ky._:  Hugh  Terry,  KLZ  Denver;  John  E.  Fetzer,  WKZO  Kalamazoo  and 
WJEF  Grand  Rapids;  and  Howard  Lane,  KOIN  Portland,  Ore. 


CBS  Heeds  Affiliates  on  Rates 

(Continued  from  page  2A) 


Wednesday  session,  in  addition  to 
Messrs.  Paley  and  Stanton,  in- 
cluded Joseph  H.  Ream,  CBS  exec- 
utive vice  president;  Adrian  Mur- 
phy, president  of  CBS  Radio;  Her- 
bert V.  Akerberg,  vice  president  in 
•charge  of  station  relations;  Louis 
Hausman,  administrative  vice 
president,  and  John  J.  Karol,  vice 
president  in  charge  of  network 
sales. 

In  their  own  session  the  affiliates 
made  clear  that  they  saw  no  justi- 
fication for  a  cut  in  network  rates; 
that,  on  the  other  hand,  rising 
costs  and  inflationary  dollars  make 
increases  justifiable;  that  radio 
was  down-grading  itself  even  be- 
fore television  emerged;  that  strict 
maintenance  of  the  card  rate  is 
vital;  that  a  reduction  in  network 
prices  will  engulf  the  entire  radio 
industry,  and  that  reductions  will 
no  more  serve  to  stabilize  the  busi- 
ness than  last  year's  did. 

CBS  Radio's  business  is  down  by 
more  than  the  10%  by  which  rates 
were  reduced  a  year  ago,  leaders 
noted.  They  estimated  that  affili- 
ates now  are  getting  approximately 
80%  as  much  money  from  the  net- 
work as  they  did  before  the  10% 
cut  went  into  effect.  On  the  other 
hand,  they  reported  local  and  spot 
volume  higher  today  on  most  sta- 
tions than  a  year  ago. 

In  his  speech,  which  drew  a 
standing  ovation  from  the  other 
affiliates,  Mr.  Sholis  decried  rate- 
cut  talk  and  under-the-counter 
deals,  and  prescribed  "a  formula 
of  sound  business  practices  without 
which  no  medium  can  remain  im- 
portant and  healthy." 

This  formula,  he  said,  "is  neither 
as  easy  nor  as  quick  nor  as  simple 
as  cutting  the  rates  would  be.  It 
demands  a  powerful  faith  in  radio 
as  a  great  advertising  medium.  It 
involves  vision,  intelligence,  in- 
genuity, hard  work  and  courage. 
But  it  will  encourage  wholesome 
competitive  selling  and  provide  bet- 
ter service  to  the  listener.  And  it 
is  the  only  formula  that  can  suc- 
ceed." 

Mr.  Sholis  spelled  out  the  form- 
ula as  follows: 

(1)  CBS  Radio  officials  should 
"face  up  to  their  responsibility  to 


end  their  reckless  price  war  by 
telling  us  tomorrow  there  will  be 
no  rate  cut." 

(2)  They  should  "tell  us  that  as 
of  this  minute  CBS  has  become  a 
'No  Deal'  network.  Nothing  could 
be  more  salutary,  nor  contribute 
more  toward  stimulating  our  busi- 
ness than  an  announcement  by 
CBS  that  henceforth  no  advertiser 
can  expect  any  rate  concession, 
special  discount,  talent  contribu- 
tion, or  anything  else  not  published 
on  the  card  and  offered  to  all  ad- 
vertisers." 

(3)  They  should  "tell  us  that 
CBS  will  immediately  take  the  lead 
in  underwriting  and  developing 
pound  research  that  will  measure 
all  the  dimensions  of  radio  .  .  . 
It's  ironic  and  it's  tragic  that  after 
30  years  we  still  don't  really  know 
what  radio  is  worth  ..." 

(4)  They  "should  take  the  lead 
in  stripping  network  salesmen  of 
that  Frankenstein  of  the  radio  in- 
dustry— the  rating  pocketpiece.  .  .  . 
All  of  us  are  carrying  programs 
whose  ratings  wouldn't  merit  a 
small-tvpe  footnote  in  the  pocket- 
piece;  but  they  sell  products  and 
pay  off  the  advertiser  who  doesn't 
give  a  hoot  about  the  rating.  .  .  . 
Selling  by  ratings  as  we  do  now 
is  just  plain  stupid.  It  is  a  sales 
tool  that  misleads  the  advertiser 
to  his  own  disadvantage  and  cer- 
tainly cheats  us." 

(5)  CBS  Radio  "should  take  the 
initiative  in  restoring  the  stand- 
ards of  good  broadcasting  they 
were  so  instrumental  in  getting  the 
industry  to  accept  years  ago.  ..." 

Cites  Purpose  of  Meeting 

At  the  outset  of  his  address  Mr. 
Sholis  made  clear  that  those  who 
called  the  meeting  possess  "sincere 
respect"  for  CBS  Board  Chairman 
William  S.  Paley  and  his  associates. 
The  meeting,  he  said,  "stems  pri- 
marily from  the  fact  that  we  have 
unshakable  confidence  in  radio,  and 
that  we  take  great  pride  in  being 
affiliates  of  the  nation's  No.  1 
radio  network." 

But  with  leadership  goes  respon- 
sibility, he  declared. 

The  meeting,  he  made  plain, 
was  motivated  by  alarm  over  re- 
ports— publicly   undenied   by  the 


network — that  CBS  Radio  was 
planning,  or  already  had  promised 
advertisers,  rate  cuts  ranging  as 
high  as  50%  in  nighttime  periods. 

Alluding  to  the  10%  rate  cut 
touched  off  by  CBS  Radio  in  1951, 
when  advertisers  were  informed 
before  the  affiliates  were,  Mr. 
Sholis  said  that  again  "apparently 
.  .  .  we  are  learning  about  the  sell- 
ing of  our  nighttime  schedule  at 
a  bargain  basement  rate  after  it 
is  an  accomplished  fact."  He  con- 
tinued: 

"Sixteen  months  ago  we  were 
told  that  the  rate  cut  was  the 
cure-all  for  our  network's  prob- 
lems. We  didn't  believe  it,  but  we 
went  along,  willing  to  be  shown. 
The  ensuing  months  proved  us 
right.  If  the  price  of  network 
radio  wasn't  the  answer  then,  it 
would  be  fantastic  to  be  told  it  is 
the  answer  now.  Price  cutting  was 
not  the  answer  then,  it  isn't  now, 
and  never  will  be. 

"You  will  find  that,  historically, 
price  wars  have  never  solved  a 
competitive  problem  until  someone 
has  gone  bankrupt." 

In  a  reference  which  some  af- 
filiates considered  highly  signifi- 
cant, Mr.  Sholis  cited  last  year's 
spectacular  price  war  between 
Macy's  and  Gimbel's  department 
stores  in  New  York,  and  declared: 

"The  only  significant  change  is 
that  a  flock  of  the  top  officials 
of  one  of  the  stores  is  no  longer 
with  it." 

Getting  back  to  the  subject  of 
radio  rates,  and  reviewing  NBC's 
abortive  attempts  to  reduce  time 
charges,  he  continued: 

"Here  are  two  giants  of  our  in- 
dustry engaged  in  a  brutal  price 
war.  The  alarming  fact  is  that 
they  seem  determined  to  fight  this 
price  war  to  the  death — of  the  last 
affiliate. 

"You  know  full  well  that  if  CBS 
initiates  another  round  of  rate  cut- 
ting, the  other  networks  will  fol- 
low. Nobody  will  gain  in  the  long 
run,  certainly  radio  will  be  serious- 
ly injured  and  the  advertisers'  con- 
fidence in  our  medium  will  be  fur- 
ther impaired. 

"How  long  can  you  continue  sell- 
ing a  69-cent  tube  of  toothpaste 
for  29  cents  before  people  begin  to 
believe  it  is  only  worth  29  cents?" 

Mr.  Sholis  charged  that  radio's 


"lack  of  business  character- — not 
the  price  of  network  radio — is  re- 
sponsible for  the  pressure  of  ad- 
vertisers to  reduce  rates."  This, 
he  said,  applies  to  radio  stations 
as  well  as  to  networks. 

"No  advertising  medium,"  he  as- 
serted, "can  remain  vigorous  in 
the  fire-sale  atmosphere  gripping 
radio  today,  or  in  the  situation 
that  will  result  from  a  reduction 
based  on  some  arbitrary  formula 
pulled  out  of  the  air.  Our  immedi- 
ate problem  is  not  that  of  selling 
out  sustaining  network  time  per- 
iods. Our  problem  is  to  restore 
respectability  to  the  network  busi- 
ness." 

Mr.  Sholis  told  the  other  affili- 
ates that  "no  intelligent  broad- 
caster is  afraid  of  reducing  his 
rates  when  he  is  convinced  that  he 
is  overcharging  the  advertiser." 
But,  he  continued,  it  is  "stupid" 
and  "suicidal"  to  cut  rates  "out  of 
fear,  panic,  intimidation,  despera- 
tion or  a  misguided  desire  to  keep 
up  with  a  rate  cutter  down  the 
street. 

Find  Fair  Value 

"Before  we  tinker  with  the 
rates,"  he  advised,  "let's  find  out 
why  we  want  to  do  it,  and  what 
rate  does  represent  a  fair  value. 
The  advertiser  isn't  seeking  an  un- 
fair advantage.  He's  as  much  con- 
cerned as  we  in  keeping  radio  a 
healthy  medium  to  help  him  sell 
his  products  at  a  profit." 

The  research  which  he  proposed, 
Mr.  Sholis  said,  should  show  "for 
the  first  time,  the  true  value  of 
radio  as  an  advertising  medium — ■ 
its  true  value  in  terms  of  impact 
and  results — its  true  value  today 
in  relation  to  other  advertising 
media.  Then  and  only  then,"  he 
asserted,  "will  we  have  a  sound 
basis  on  which  to  build  our  pricing 
problems." 

"We're  the  advertising  medium 
that  has  been  researched  to  the 
hilt,"  he  added.  "We've  misused 
the  research  we've  had,  and  had 
yet  to  get  the  research  we  need." 

Until  now,  he  continued,  radio 
hasn't  had  to  "operate  at  its  most 
efficient  best,"  and  its  notable  suc- 
cess thus  far  "is  a  tribute  to  the 
inherent  power  of  radio — not  a 
testimonial  to  management."  Fur- 
ther, he  contended: 

"It  would  be  foolish  to  under- 
estimate the  strength  of  the  new 
competition  with  which  radio  is 
(Continued  on  page  36) 
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NBC...  NBC...  NBC...  NBC...  NBC...  NBC... 


0.5   MV   POPULATION  AREA 

1,709,000 

GREATER  THAN  POPULATION 
IN    ANY    OF    16  STATES 

Youngstozvn  I 
Metropolitan  Area  1 

541,600  Mm 

(Mahoning,  Trumbull  &  Mercer  Counties)  I 

POPULATION  GREATER  THAN  EACH  OF  5  STATES  I 
RETAIL  SALES  GREATER  THAN  6  STATES  g 

WFMJ  sells  merchandise 
in  America's  30th  market 

Phone  or  Write 
HEADLEY-REED  CO. 


or 


WFMJ 

5000  WATTS  and  50,000  WATTS  FM 

101  West  Boardman  St. 

Youngstown,  Ohio 

The  NBC  Station  Serving  Greater  Youngstown,  O. 
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CBS  Heeds  Affiliates  on  Rates 

(Continued  from  page  3U) 


confronted.  But  it  is  equally  fool- 
ish to  overlook  the  fact  that  every 
fundamental  superiority  that  made 
radio  important  and  effective  is 
still  here  and  still  intact. 

"Radio's  ability  to  inform,  to  en- 
tertain, to  educate,  to  sell  makes 
radio  indispensable,  not  only  to  the 
listeners  who  depend  on  it,  but  to 
advertisers.  They  know  that  radio 
today  still  reaches  more  people, 
in  more  ways,  at  more  times,  in 
more  places,  and  at  a  lower  cost 
than  any  other  basic  medium.  Only 
— they  would  also  like  to  be  shown 
the  evidence.  And  in  all  the  millions 
of  rating  statistics  we  not  only 
fail  to  produce  it — we  obscure  it." 

Noting  that  radio  in  the  past 
(through  BMB)  had  tried  two  uni- 
form national  coverage  measure- 
ments, and  asserting  that  the  proof 
of  their  benefit  is  at  best  "quite 
obscure,"  Mr.  Sholis  said  that  "our 
present  situation  is  outstanding  as 
an  example  of  no  progress  at  all." 

Two  Studies  Under  Way 

He  pointed  out  that  two  studies 
are  under  way  concurrently,  with 
CBS  subscribing  to  one  (Standard 
Audit  &  Measurement  Services) 
and  NBC  to  the  other  (Nielsen 
Coverage  Study). 

"Each,"  he  said,  "is  studiously 
designed  to  measure  the  same 
thing,  only  with  a  guarantee  that 
the  figures  will  not  match.  There's 
the  further  guarantee  that  com- 
paring their  results  will  merely 
compound  the  confusion.  They  will 
contribute  little,  if  anything,  to- 
ward giving  us  sound  business  in- 
formation on  which  we  can  base  our 
rates." 

He  continued: 

"In  the  beginning  radio  set  its 
rates  by  instinct.  Long  before 
television  got  out  of  the  laboratory 
stage,  when  everything  else  that 
advertisers  bought  was  going  up, 
we  kept  our  rates  down.  The  peak 
reached  by  network  rates  reflected 
a  compromise  between  the  obvious- 
ly increasing  values  of  radio,  the 
advertiser's  logical  resistance  to 
rising  rates,  and  the  networks'  fear 
of  being  unable  to  maintain  a 
virtually  sold-out  condition. 

"The  basic  factor  building  up 
the  advertiser's  resistance — then 
as  now — was  radio's  inability  to 
supply  believable  evidence  that  it 
was  worth  more.  Everybody  knows 
that  rates  stood  still  while  the 
medium  continued  growing.  It  grew 
despite  its  statistics,  not  because 
of  them — and  these  are  the  very 
same  statistics  now  being  used  to 
beat  radio  into  submission. 

"While  radio  was  investing  spec- 
tacular amounts  of  money  to 
torture  itself  into  smaller  and 
smaller  measurements  of  its  audi- 
ences, the  printed  media  were  mul- 
tiplying their  ABC  circulations  by 
anything  from  2%  to  10  times. 
They  called  it  'pass  along  reader- 
ship' or  'cumulative  audience.'  .  .  . 
Radio's  audiences  are  bigger,  as 
everyone  knows,  but  the  printed 
media  erased  this  advantage  by 
describing  their  small  potential  so 


attractively  that  advertisers  could 
not  resist  the  mere  opportunity  to 
reach  their  readers. 

"Nobody  knows  today  whether 
radio  rates  are  too  high,  too  low, 
or  exactly  right.  Certainly,  at  its 
'traditional'  rates,  advertisers  found 
network  radio  an  exceptionally  ef- 
fective medium  for  selling  their 
products.  Because  those  network 
rates  remained  static  so  long,  how- 
ever— and  this  is  important — radio 
in  1952  is  already  actually  selling 
for  less  than  it  did  in  the  pre- 
television  era.  Sometimes  I'm 
afraid  that  our  industry  is  the 
only  one  that  blindly  or  ignorantly 
refuses  to  recognize  what  the  in- 
flationary cycle  has  done  to  the 
value  of  a  dollar. 

"Newspapers,  magazines  and  all 
other  media  have  raised  rates  on 
the  basis  of  increased  costs  as 
well  as  increased  circulation.  Only 
radio  has  been  so  timid  as  to  be 
afraid  to  tell  the  advertisers  that 
its  operating  costs  have  gone  up." 

Mr.  Sholis  said  a  CBS  vice  presi- 
dent— not  identified — stated  open- 
ly about  a  year  ago  "that  he 
questioned  whether  radio  could  af- 
ford to  expose  itself  to  searching 
measurement."  In  answer,  Mr. 
Sholis  noted  that  Life  magazine 
claims  a  potential  of  only  20%  of 
the  adult  population,  yet  does  a 
bigger  dollar  volume  of  business 
than  CBS  Radio. 

"Why  in  the  world,"  he  asked, 
"should  we  be  timid  about  our 
medium  which  has  a  potential  aud- 
ience in  96%  of  the  nation's  homes 
365  days  a  year?" 

"If  we  undertake  an  honest, 
conscientious  measurement  im- 
mediately— if  we  convince  the  ad- 
vertiser we  are  finally  going  after 
sound  research — the  advertiser 
will  be  patient  with  us  and  will 
work  with  us — and  we  need  fear 
nothing  so  long  as  radio  continues 
to  sell  the  advertisers'  products 
profitably,"  the  keynoter  declared. 

"Then,  within  the  next  year, 
we  can  develop  a  fund  of  new  in- 
formation about  the  power  of  radio 
that  will  enable  the  advertiser  to 
use  it  more  effectively  and  we  can 
fix  a  price  that  will  be  logical  and 
equitable." 

In  his  denunciation  of  ratings 
as  a  sales  device,  Mr.  Sholis  de- 
clared : 

"Each  month  we  beat  the  tom- 
.  toms  and  do  a  war  dance  around 
the  charmed  circle  of  top-rated 
shows.  And,  in  effect,  we  are  tell- 
ing 175  other  advertisers  that 
their  radio  programs  are  no  good. 

"Meanwhile,  what  about  the  new 
advertisers  that  network  radio 
needs  so  badly  today?  Our  addic- 
tion to  ratings  is  an  open  invita- 
tion to  them  to  stay  away,  because 
of  the  difficulty  of  crashing  the 
charmed  circle  of  the  top  10  who 
seemingly  are  getting  more  out 
of  their  investment  than  they 
can.  .  .  . 

"My  friend,  Andrew  Heiskell, 
publisher  of  Life  magazine,  never 
blows  the  trumpet  on  Friday 
nights  to  announce  the  10  adver- 


tisements in  his  magazine  that 
have  enjoyed  the  largest  reader- 
ship .  .  .  selling  by  ratings  as  we 
do  now  is  just  plain  stupid." 

Mr.  Sholis  argued  that  CBS 
Radio,  "as  the  nation's  leading  net- 
work" [it  had  eight  shows  in  the 
top  10  evening  program  Nielsen 
ratings  for  May  18-24,  and  nine  in 
the  top  10  weekday  shows],  "can 
drop  the  rating  system  without 
being  accused  of  sour  grapes." 
Then,  he  said,  "we  can  return  to 
real  selling  on  the  merits  of  our 
medium." 

He  cited  as  "a  significant  and 
cheering  development"  the  case  of 
"a  certain  auto  manufacturer" 
who  cut  back  his  TV  show  from 
five  to  three  days  a  week,  putting 
the  extra  money  into  a  CBS  Radio 
evening  show  twice  a  week — "at  the 
card  rate" — which  has  paid  off  so 
well  in  sales  that  the  sponsor  is 
extending  the  radio  contract  from 
"seasonal"  to  regular  term. 

"Furthermore,  his  program  is 
running  in  the  same  evening  time 
bracket  for  which  another  adver- 
tiser is  reported  to  have  succeeded 
in  getting  a  whopping  rate  con- 
cession for  the  fall  on  the  basis 
that  his  ratings  had  dropped,"  Mr. 
Sholis  asserted. 

He  also  attacked  some  of  the 
techniques  networks  have  devised 
to  improve  "flexibility."  Among 
them:  Five-minute  shows  which 
"turn  up  at  the  oddest  times"  and 
which,  he  charged  are  just  "glori- 
fied spot  announcements";  and  the 
multiple  -  program  participation 
plans — "call  it  Tandem,  call  it 
Pyramid,  call  it  a  rose;  it  still 
smells." 

Against  Advertising  Excesses 
In  his  demand  for  network  lead- 
ership in  return  to  standards  of 
good  broadcasting,  Mr.  Sholis 
quoted  CBS  Board  Chairman 
Paley's  plea  against  advertising 
excesses  during  debates  on  the  NAB 
code  in  1946.  He  said  Mr.  Paley 
"was  everlastingly  right  then  and 
I  don't  believe  he  has  changed 
his  mind,"  but  that  somehow  "the 
basic  elements  of  good  taste  .  .  . 
have  been  degraded  by  our  net- 
work." 

"The  standards  we  adhered  to 
six  years  ago  are  still  valid,"  he 
said.  "CBS  should  revive  them." 

He  found  talk  of  programming 
economics  "disturbing." 

"Actually,"  he  said,  "we  should 
maintain  quality  of  programming 
as  an  investment  in  our  confidence 
that  good  radio  will  survive  this 
turmoil.  The  other  course  spells 
a  death  sentence  for  good  radio. 
If  we  cheapen  our  product,  we  will 
lose  listeners  and  then  there'll  be 
no"  debate  about  cutting  rates. 
We  won't  be  able  to  do  it  fast 
enough.  .  .  . 

"Every  radio  station  in  the  in- 
dustry is  in  for  it,  if  we  ignore 
our  better  business  judgment  and 
instead  embrace  the  rules  and 
ethics  of  the  hock  shop  ..." 

In  connection  with  demands  for 
solid  research  to  show  radio's 
salesmanship,  Ed  Craney,  of  the 
"XL"  stations  of  Montana,  Oregon 
and  Washington,  submitted  a  com- 
pilation of  results  of  107  surveys 
made  in  18  states,  which  showed 


AFFILIATE  UNITY 

Seen  in  N.  Y.  Meeting 

RADIO  has  gone  a  long  way  since 
the  days  of  the  thundering  '30's 
and  the  furious  '40's. 

At  the  CBS  affiliates  meeting 
last  Tuesday,  the  big  surprise  was 
the  fact  that  the  approximately 
150  attending  delegates  voted  un- 
animously against  any  rate  revi- 
sions downward — and  also  were  of 
one  accord  on  all  other  issues.  It 
had  never  happened  before  within 
memory  of  old-timers. 

After  Victor  A.  Sholis,  WHAS 
Louisville,  had  delieverd  his  ring- 
ing keynoter  calling  for  an  end  to 
the  price  war  and  a  return  to  pru- 
dent business  operation,  one  of  the 
first  to  commend  him  from  the 
floor  was  Ed  Craney,  managing 
head  of  the  XL  Stations  in  Mon- 
tana, Washington  and  Oregon, 
who  asserted  it  was  the  "finest 
speech  I've  ever  heard  in  all  of 
my  years  in  radio.  "  Mr.  Craney 
was  the  head  of  the  Independent 
Broadcasters  Assn.  which  fought 
clear  channels  for  more  than  a  de- 
cade. And  Mr.  Sholis,  prior  to  join- 
ing WHAS,  was  the  managing  di- 
rector of  the  Clear  Channel  Broad- 
casting Service. 

Afterward,  Mr.  Craney  seconded 
several  motions  made  by  Mr. 
Sholis.  This  brought  from  Mr. 
Sholis  the  observation  that  radio 
indeed  has  come  a  long  way  when 
Craney  and  Sholis  could  agree. 

There  were  other  eye-openers 
too,  demonstrating  the  singleness 
of  purpose  of  the  affiliates.  When 
George  B.  Storer,  president  of 
Storer  Broadcasting  Co.,  and 
chairman  of  the  sessions,  suddenly 
was  called  away  from  New  York 
last  Tuesday  because  of  the  death 
of  his  sister  in  Chicago,  he  turned 
the  gavel  over  to  John  F.  Patt, 
president  of  the  Good  Will  sta- 
tions. Mr.  Storer  owns  WJBK- 
AM-TV  in  Detroit.  Mr.  Patt  oper- 
ates WJR  Detroit. 

that  on  an  equal-dollar  investment 
radio  created  29.1%  of  store  traffic 
compared  to  27.6%  created  by 
newspaper  advertising.  From  the 
standpoint  of  dollar  sales,  radio 
was  credited  with  36%  against 
26.2%  for  newspapers. 

Mr.  Craney  also  submitted  a 
brochure  asserting  that  "America's 
top  advertisers  .  .  .  choose  radio 
over  all  other  media"  and  since 
1936  "have  put  their  greatest  re- 
liance on  radio." 


Affiliates  Registration 


FOLLOWING  is  the  registration 

list  of  CBS  Radio  affiliates  at  their 

"Crisis  Conference"  in  New  York 

last    Tuesday    and  Wednesday. 

Spokesmen   noted    that   some  of 

those  named  represent  more  CBS 

Radio    stations    than    are  shown 

here,  "making  the  total  number  of 

stations  represented  greater  than 

is  indicated."  The  list: 

KBOW,  Mr.  and  Mrs.  F.  Reardon; 
KERN,   Leo   Ricketts;   KDAL,  Dalton 

(Continued  on  page  38) 
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There  is  no  such  thing  as  programs  remaining 
static,  or  "by  formula"  at  WREC.  Program- 
ming is  kept  fresh,  interesting,  keyed  to  the 
moment  .  .  .  constantly  reaching  for  that 
which  is  better. 

That  the  audience  appreciates  this  is  reflected 
in  the  fact  that  WREC  has  the  highest  av- 
erage Hooper  rating  in  Memphis — and  actu- 
ally costs  less  per  person  reached  (10.1%) 
than  in  1946. 

Alert  advertisers  know  WREC  brings  them 
more  in  sales — more  in  prestige. 


MEMPHIS   NO.  1  STATION 

REPRESENTED  BY  THE  KATZ  AGENCY 
AFFILIATED   WITH  CBS,  600  KC,  5000  WATTS 
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RWG  STRIKE 

Three  Networks  Affected 

THE  RADIO  Writers  Guild  called 
a  strike  early  Wednesday  morning 
against  NBC  and  CBS  and  at  4  p.m. 
against  ABC  in  New  York  City  and 
Chicago  in  a  dispute  over  union 
demands  for  extra  fees  for  staff 
news,  continuity  and  other  writers 
when  working  on  sponsored  broad- 
casts. 

Plans  have  been  formulated  by 
the  union  to  picket  the  Republican 
Convention  in  Chicago  today  (Mon- 
day) unless  a  settlement  is  reached. 
Graham  Grove,  co-chairman  of  the 
strike  committee,  said  that  plans 
call  for  100  pickets  to  march  in 
front  of  the  convention  site  and  in 
front  of  the  Merchandise  Mart  and 
the  Wrigley  Bldg.,  which  house  the 
networks  in  Chicago. 

Negotiations  between  the  union 
and  the  networks  had  been  in 
progress  intermittently  since  Sept. 
30  when  the  contract  expired.  The 
disagreement  that  resulted  in  the 
strike  came  when  the  networks  re- 
fused a  union  demand  during  a 
negotiation  session  last  Tuesday 
for  special  fees  for  work  on  spon- 
sored local  broadcasts.  The  Guild 
claimed  that  staff  announcers,  di- 
rectors, producers  and  others  work- 
ing on  a  sponsored  show  received 
fees  above  their  salaries  and  said 
that  writers  should  be  entitled  to  a 
similar  arrangement. 

The  union  revealed  that  the  net- 
works were  willing  to  negotiate  for 
such  fees  on  network  programs  but 
it  pointed  out  that  only  a  small 
number  of  writers  would  be  affected 
by  such  a  concession. 

Ira  Marion,  eastern  region  vice 
president  of  the  guild,  said  that  67 
writers  in  New  York  and  8  in 
Chicago  were  involved  in  the  dis- 
pute but  that  he  expected  1,200 
other  guild  members  across  the 
country  to  support  the  walkout. 

100  Programs  Affected 

An  estimated  100  news  and  other 
programs  were  affected  by  the 
strike  but  network  spokesman  said 
that  no  programs  were  missed. 
Supervisory  personnel  prepared  the 
shows  and  said  the  situation  was 
"well  in  hand." 

All  three  networks  said  they 
would  be  satisfactorily  staffed  for 
the  Republican  Convention  opening 
today  (Monday).  Both  NBC  and 
ABC  in  Chicago  have  a  union  con- 
tract with  the  National  Assn.  of 
Broadcast  Engineers  and  Techni- 
cians and  CIO.  CBS  holds  a  con- 
tract with  the  guild  but  said  a  large 
part  of  its  convention  coverage 
would  be  by  commentators  with 
their  own  writers  under  contract. 

At  NBC  9  radio  news  and  11 
radio  script  writers  were  on  strike 
and  some  NBC-TV  news  and  script 
writers  were  also  affected.  ABC 
announced  that  nine  news  writers 
and  seven  continuity  writers  were 
involved  in  the  dispute.  CBS  said 
that  28  employes  were  on  strike. 


Radio-TV  Rebuff,  E 

( Continued  fi 
radio  and  TV  should  have  equal 
rights  with  other  news  media. 

The  NBC  telegram  was  sent  on 
June  27.  by  President  Joseph  H. 
McConnell.  Acting  for  CBS  in  a 
similar  role  were  Adrian  Murphy, 
president  of  CBS  Radio,  and  J.  L. 
Van  Volkenburg,  president  of  CBS- 
TV.  They  all  sent  telegrams  to 
Sen.  Taft  and  Gen.  Dwight  D. 
Eisenhower  asking  for  support  of 
their  position. 

Sen.  Taft  notified  NBC  on  Mon- 
day that  he  had  "absolutely  no  ob- 
jection to  the  use  of  television  in 
hearings  on  contests  and  I  have  so 
informed  Mr.  Gabrielson,  but  I  do 
not  think  I  should  attempt  to 
dictate  to  the  National  Committee." 

The  four  TV  networks  mean- 
while had  been  urged  on  Monday 
by  the  American  Television  So- 
ciety to  protest  the  proposed  action. 
ATS  called  on  the  broadcasting  in- 
dustry to  "use  its  utmost  power  to 
obtain  a  reversal  of  any  adverse 
decision." 

Sig  Mickelson,  CBS-TV  director 

of  news  and  public  affairs,  issued 

this  statement  Wednesday: 

Our  primary  concern  in  insisting  on 
television  coverage  of  the  hearings  was 
to  provide  the  people  with  information 
we  feel  that  they  are  entitled  to  first- 
hand, information  on  our  democratic 
processes  that  only  television  can  pro- 
vide. In  screening  television  out  of  the 
hearings,  the  committee  is  only  refus- 
ing to  recognize  progress.  .  .  . 

Earlier  the  same  day  in  a  30- 
minute  interview  on  CBS-TV, 
Presidential  hopeful  Harold  Stassen 
and  United  Auto  Workers  Presi- 
dent Walter  Reuther  said  they  saw 
no  reason  why  TV  should  not  be 
admitted  to  the  hearings.  Mr. 
Stassen  noted:  "This  is  the  proof; 
I'm  before  your  cameras  now." 

The  Democratic  National  Com- 
mittee in  its  official  publication, 
The  Democrat,  exclaimed  gleefully: 
"Washington  political  observers  be- 
lieve the  impact  of  television  cover- 
age of  the  bitter  fight  .  .  .  will  have 
.  an  important  effect  on  the  vote  in 
November."  It  added  this  punch- 
line: ".  .  .  even  if  the  Republicans 
impose  a  television  blackout  on 
pre-convention  hearings." 

Sen.  Estes  Kefauver  (D-Tenn.), 
another  Presidential  aspirant,  call- 
ed on  the  GOP  to  "reverse  its 
position."  He  said  his  party  "will 
not  make  the  mistake  [of  refusing] 
to  televise  the  pre-convention  pro- 
ceedings." He  added:  "Television 
has  as  much  right  to  be  present 
...  as  any  other  news  medium." 

Meanwhile,  action  on  many  other 
fronts  pointed  up  the  advent  of  the 
July  political  parade  on  radio-TV. 
Among  previously  unreported  de- 
velopments were  these: 

•  AT&T  beat  its  deadline  for  link- 
ing 10  new  cities  to  the  Bell  System's 
inter-city  TV  transmission  network. 
Miami  and  New  Orleans  received  their 
first  live  programs  Monday,  with  oth- 
ers scheduled  to  join  during  the  week. 
Seattle  was  to  hook  up  yesterday 
(Sunday)  through  KING-TV. 

•  NBC  radio-TV  confirmed  that 
comedian  Bob  Hope  will  give  his  im- 
pressions of  political  actions  at  the 
conventions;    ABC    has    signed  up 


mbrace  in  Chicago 

om  page  25) 
Roger  Pryor  for  comic  relief. 

•  ABC-TV  announced  it  will  intro- 
duce a  new  "periscope  eye"  to  "look 
over"  the  heads  of  crowds  at  the 
meets. 

•  Admiral  Corp.,  ABC  radio-TV 
convention  sponsor,  reported  it  had 
spent  over  $10,000  and  installed  5,500 
feet  of  cable  to  furnish  20-inch  sets 
for  the  conventions.  Receivers  will 
be  loaned  wire  services  and  news- 
papers. Thirty  sets  will  be  used  as 
monitors. 

•  Wells  Church,  CBS  Radio  news 
and  public  affairs  director,  announced 
major  convention  assignments  for 
Edward  R.  Murrow,  Lowell  Thomas, 
Charles  Collingwood,  Don  Hollenbeck, 
Dwight  Cooke  and  Alistair  Cooke. 

•  NBC  will  move  a  staff  of  300  and 
$2  million  worth  of  facilities  to  Chi- 
cago, according  to  William  McAndrew, 
network  TV  public  affairs  director. 
NBC  will  air  16  TV  and  11  radio 
special  convention  programs. 

•  WKY  Oklahoma  City  and  WNBK 
(TV)  Cleveland  announced  it  would 
send  crews  to  the  GOP  meet.  Addi- 
tionally, CBC  was  to  dispatch  corre- 
spondents there  for  the  Trans-Canada 
and  Dominion  networks. 

•  Magazines  (including  the  Satur- 
day Evening  Post)  and  many  news- 
papers ran  feature  stories  on  radio- 
TV  convention  coverage  last  week. 
Look  bought  32  spots  on  WJZ-TV  New 
York  during  convention  weeks. 

•  Major  radio-TV  networks  an- 
nounced lists  of  executives  who  will 
attend  conventions. 

Those  listed  follow: 

ABC — Robert  E.  Kintner,  president; 
Ernest  Lee  Jahncke  Jr.,  vice  president 
and  assistant  to  the  president;  Thomas 
Velotta,  vice  president  in  charge  of 
radio  news  and  special  events;  Donald 
G.  Coe,  director  of  radio  news  and  spe- 
cial events;  John  Madigan,  director  of 
TV  news  and  special  events;  William 
Whitehouse,  manager  of  radio  special 
events;  Paul  W.  White,  managing  editor 
of  ABC-AM-TV  network  convention 
news  staffs;  Charles  Underbill,  national 
director  of  ABC-TV  program  depart- 
ment; Frank  Marx,  vice  president  in 
charge  of  engineering  and  general  serv- 
ice; William  Trevarthen,  director  of 
AM-TV  engineering  operations;  Edward 
C.  Horstman,  ABC  Chicago  manager 
of  engineering  and  general  service  de- 
partment; and  John  Pacey,  director  of 
public  affairs. 

CBS— William  S.  Paley,  board  chair- 
man; Frank  Stanton,  president;  Adrian 
Murphy,  president,  CBS  Radio  Net- 
work; J.  L.  Van  Volkenburg,  president, 
CBS  Television  Network;  Hubbell  Rob- 
inson Jr.,  vice  president  in  charge  of 
TV  network  programs;  Earl  Gammons, 
vice  president  in  charge  of  CBS  Wash- 
ington office,  and  William  J.  Fagan, 
administrative  sales  manager  for  CBS 
Television. 

DuMONT  TV— Rodney  D.  Chipp,  di- 
rector of  engineering,  who  will  super- 
vise installation  and  operation  of 
equipment,  and  James  L.  Caddigan, 
director  of  programming  and  produc- 
tion. 

MUTUAL  —  William  H.  Fineshriber 
Jr.,  executive  vice  president  in  charge 
of  Mutual-WOR  AM  operations;  Milton 
Burgh,  director  of  news;  Arthur  Feld- 
man,  director  of  special  events,  super- 
vising all  broadcast  activities,  and 
Francis  X.  Zuzulo,  director  of  press 
information. 

NBC — Niles  Trammell,  board  chair- 
man; Joseph  H.  McConnell,  president; 
Sylvester  L.  (Pat)  Weaver  Jr.,  vice 
president  in  charge  of  radio  and  TV 
networks;  Frederic  W.  Wile  Jr.,  vice 
president  and  director  of  TV  network 

Streibert's  Post 

THEODORE  C.  STREIBERT,  pres- 
ident of  General  Telecasting  Sys- 
tem [B*T,  June  30],  is  also  a 
board  member  of  MBS.  His  name 
was  inadvertently  omitted  in  the 
list  of  directors  released  by  the 
network  following  the  June  26 
board  meeting. 


production;  William  R.  McAndrew,  di- 
rector of  TV  public  affairs;  Davidson 
Taylor,  general  TV  production  execu- 
tive; A.  A.  (Abe)  Schechter,  general 
TV  executive  and  supervisor  of  Today; 
William  F.  Brooks,  vice  president  in 
charge  of  public  relations;  Henry  Cas- 
sidy,  director  of  radio  news,,  special 
events  and  public  affairs;  Sheldon 
Hickox  Jr.,  director  of  TV  station  rela- 
tions; Eugene  Juster,  general  manager 
WRC-WNBW  (TV)  Washington;  Fran- 
cis McCall,  director  of  TV  news  and 
special  events;  Joseph  Meyers,  man- 
ager of  operations,  radio  news,  special 
events  and  public  affairs;  John  F. 
Royal,  consultant;  Frank  Russell,  vice 
president,  Washington,  D.  C;  Adolph 
(Ad)  Schneider,  manager  of  TV  news 
and  special  events  operations;  Frank 
Young,  director  of  press,  and  Allan  H. 
Kalmus,  press  TV  manager. 


Affiliates  Registration 

( Continued  from,  page  36 ) 

LeMasurier;  KDSH,  W.  Whillock; 
KFAB,  Harry  Burke;  KFBB,  Jos.  Wil- 
kins;  KFH,  Frank  Webb;  KFKE,  Paul 
Bartlett;  KGLO  and  WXAD,  Herbert 
Ohrt;  KIMA,  Lee  Black;  KHtO,  Saul 
Haas;  KLRA,  William  V.  Hutt;  KLYN, 
H.  Roberson;  KLZ,  Hugh  B.  Terry; 
KMBC  and  KFRM,  George  J.  Higgins; 
KMBY,  Sil  Aston;  KOIN,  Howard  Lane; 
KOOK,  V.  V.  Clark;  KOMA,  Jos.  Ber- 
nard; KOTA,  Nick  Wyckoff  and  Robert 
Dean;  KRLD,  Clyde  W.  Rembert; 
KROY,  C.  F.  Coombs;  KSJB  and  KCJB, 
John  Boler;  KTBC,  J.  C.  Kellam; 
KTRH,  Ray  Herndon;  KTSA,  Charles 
D.  Lutz;  KTTS,  G.  Pearson  Ward; 
KTUL  and  KFPW,  John  Esau;  KXLY, 
Ed  Craney. 

KWFT,  Kenyon  Brown;  WADC,  Al- 
len T.  Simmons  and  Robt.  Wilson; 
WAKE,  Arthur  Beckwith  and  Wilkins 
Norwood;  WAPI,  Thad  Holt;  WBIG 
Gilbert  Hutchison;  WBNS,  Richard  A. 
Borel  and  WUliam  Orr;  WBRY,  3. 
Maxim  Ryder;  WBT,  Charles  Crutch- 
field  and  J.  M.  Bryan;  WCAO,  L. 
Waters  Milbourne  and  Clyde  Y.  Mor- 
ris; WCAU,  Donald  Thornburgh; 
WCAX,  C.  P.  Hasbrook  and  J.  D.  Swan; 
WCHS,  John  T.  Gelder  Jr.;  WCMI, 
Gilmore  Nunn;  WLAD,  Charles  War- 
ren; WCOV,  Hugh  Smith;  WCSC,  John 
M.  Rivers;  WDAE,  D.  E.  Smiley  and 
L.  S.  MitcheU;  WD  AN,  Robert  J.  Bu- 
row;  WDBJ,  John  W.  Harkrader; 
WDOD,  Earl  Winger;  WDNC,  J.  F. 
Jarman. 

WDRC,  Franklin  M.  Doolittle,  Wal- 
ter B.  Haase,  and  William  Mais; 
WELM,  Walter  Valerius;  WFBL,  Sam- 
uel Woodworth;  WFBG,  Fred  Weber; 
WFBM,  William  F.  Kiley;  WFMA  and 
WCEC,  Josh  Home;  WFMD,  Laurence 
Leonard  and  Alan  W.  Long;  WGAN 
and  WGUY,   Creighton  Gatchell. 

WGAR,  Carl  George  and  John  Patt; 
WGBI,  Mrs.  Douglas  Holcomb  and 
George  D.  Coleman;  WGWC,  Oscar 
Covington;  WGR,  I.  R.  Lounsberry; 
WHAS,  Victor  Sholis,  Lisle  Baker  Jr., 
and  Neil  D.  Cline;  WHEC,  Clarence 
Wheeler  and  Gunnar  O.  Wiig;  WHIO, 
Robert  Moody;  WHOL,  J.  F.  Chambers; 
WHUM,  Humboldt  Greig;  WIBW,  Ben 
Ludy  and  W.  L.  McKee;  WIBX,  Elliott 
Stewart;  WIOU,  Carl  Jeffrey;  WISN, 
D.  L.  Provost;  WJLS,  Mrs.  Virginia 
Cooper  and  Joe  L.  Smith  Jr.;  WJR, 
Gordon  Gray  and  Worth  Kramer; 
WKBN,  J.  L.  Bowden  and  W.  William- 
son; WKRC,  Hulbert  Taft  and  David 
Taft;  WKRG,  F.  E.  Busby  and  Kenneth 
R.  Giddens. 

WKZO  and  WJEF,  John  Fetzer; 
WLAC,  F.  C.  Sowell;  WLBC,  E.  A. 
Burton  and  William  Craig;  WMAS, 
Gerald  Harrison;  WMAZ,  W.  F.  Cobb 
and  Frank  Crowther;  WMBD,  Charles 
C.  Caley;  WMBR,  Frank  King;  WMBS, 
Harry  C.  Burwell;  WNAX,  Robert 
Tincher. 

WNBF,  John  Clark  Sr.,  John  Clark 
Jr.,  and  Cecil  Mastin;  WNOX,  R.  B. 
Westergaard;  WPAD,  Pierce  E.  Lackey 
and  R.  Bryan;  WPRO,  William  S. 
Cherry  Jr.  and  Arnold  F.  Schoen  Jr.; 
WRBL,  J.  W.  Woodruff;  WREC,  Hoyt 
B.  Wooten;  WRVA,  C.  T.  Lucy;  WSBT, 
Robert  Swintz;  WSOY,  Merrill  Lind- 
say; WSPB,  John  Browning. 

WTAG,  Robert  W.  Booth  and  Her- 
bert L.  Krueger;  WTHI,  Joseph  Hig- 
gins; WTOB,  Jim  Coan  and  John  G. 
Johnson;  WTOC,  William  T.  Knight  Jr.; 
WTOP,  John  S.  Hayes;  WTRY,  W.  W. 
Carter  Jr.  and  Harry  C.  Wilder;  WWL, 
Howard  Summerville;  WWNC,  C.  Hos- 
kins;  WWNY,  Louis  Saiff  Jr.;  WWPA, 
Woody  Ott;  WWVA,  William  E.  Rine; 
CFRB,  C.  Vaison;  Alaska  Broadcasting 
System:  C.  E.  Soden;  Storer  Broad- 
casting Co.:  George  B.  Storer,  Lee  B. 
Wailes,  and  John  Poole. 
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DON  LEE'S 
RADIO  AUDIENCES 
ARE  SOARING,  TOO! 

JAN.- FEB.  1952  vs.  JAN. -FEB.  1949* 
Daytime  audience  16.2%  higher 
Evening  audience  13.4%  higher 

. . .  and  network  rates  are  currently 
LOWER  than  they  were  in  1949! 


Pacific  Nielsen  Ratings,  Full  network  average 
audience,  Monday  thru  Friday. 


DON  LEE  GIVES  THE  MOST  COMPLETE, 
CONSISTENT,  LOCAL  COVERAGE  OF 
THE  PACIFIC  COAST  AT  THE  LOWEST 
COST  PER  SALES  IMPRESSION 
OF  ANY  SALES  MEDIUM 


The  Nation's  Greatest 
Regional  Network 


DON  LEE 

BROADCASTING  SYSTEM 


1313  North  Vine  Street 
Hollywood  28,  California 


Pacific  Coast  rail  yards  bustle  with  business,  serving 
more  than  14  million  people  who  live  in  this  vast 
323,866  square  mile  area.  Only  Don  Lee  can  deliver 
your  message  clearly  and  consistently  into  each  mar- 
ket from  its  own  local  network  station.  In  addition  to 
saturation,  only  Don  Lee  can  offer  you  the  flexibility 
of  spotting  your  sales  messages  to  your  distribution 
pattern... with  no  waste. 

That's  why  Don  Lee  consistently  carries  more 
Pacific  Coast  regional  business  (with  more  regional 
shows  in  the  top  10)  than  any  other  network.  The  ad- 
vertisers who  know  the  Pacific  Coast  best  also  know 
the  best  Pacific  Coast  sales  medium... Don  Lee. 

Represented  Nationally  by  John  Blair  &  Company 


First  or  Second  in 


Quarter  Hours 

Between  6  a.m.  and  7p.m. 


On  All  Accounts 

(Continued  from  page  lb) 

growing  contribution  to  the 
agency's  success. 

Another  policy  has  limited  ac- 
counts to  those  which  can  employ 
fully  the  agency's  talents  and  re- 
ceive the  direct  attention  of  the 
principals.  Although  placing  busi- 
ness throughout  the  United  States 
and  Canada  and  in  foreign  coun- 
tries, Lewis  &  Gilman  is  a  Phila- 
delphia institution  and  has  no 
branch  offices.  This  also  is  in  line 
with  the  belief  that  constant  con- 
tact and  intimate  knowledge  of  the 
client's  business  are  essential  to 
the  highest  type  of  advertising  and 
public  relations  operation. 

With  these  principles,  the  Lewis 
&  Gilman  business  has  grown  each 
year.  Some  radio  and  TV  accounts 
among  its  list  of  clients  are  Frank 
H.  Fleer  Corp.  which  features  Pud's 
Prize  Party,  a  children's  network 
show  on  ABC-TV,  John  J.  Feline 
Inc.  (John  Corcoran,  news  com- 
mentator) and  Central  Penn  Na- 
tional Bank  (daily  news  and 
weather  program).  Other  im- 
portant accounts  are  Farm  Journal 
Inc.,  General  Refractories  Co., 
Hygienic  Products  Co.,  Laros  Fex- 
tules  Co.,  Lehigh  Coal  &  Naviga- 
tion Co.,  Ocean  City  Mfg.  Co., 
Montague  Rod  &  Reel  Co.,  Split 
Rock  Lodge  and  Wyeth  Inc.  , 

Mr.  Gilman  is  an  alumnus  of 
Amherst  College  and  a  trustee  of 
Berwick  Academy  in  Maine.  He 
spent  his  early  life  in  Berwick,  Me., 
where  he  attended  the  academy. 
He  is  a  past  president  of  the  Sales 
Managers'  Assn.  and  a  director  and 
former  president  of  the  Philadel- 
phia Society  for  Crippled  Children 
and  Adults  and  a  director  of  the 
national  association.  An  ardent 
fisherman,  he  is  vice  president  and 
director  of  the  Split  Rock  Hunting 
and  Fishing  Club,  a  director  of  the 
Automobile  Club  of  Philadelphia, 
and  a  member  of  the  Union  League, 
the  Racquet  Club  and  Merion  Golf 
Club. 

Mr.  Gilman,  who  lives  in  subur- 
ban Wayne,  is  married  to  the  for- 
mer Marie  Randolph  of  New  Bruns- 
wick, N.  J.  He  has  two  married 
daughters,  Mrs.  Richard  J.  Skill- 
man  and  Mrs.  L.  Barton  Cannell 
and  a  son,  Randolph,  who  is  asso- 
ciated with  him  in  the  business 
as  an  account  executive.  The  Gil- 
mans  have  eight  grandchildren. 


Stearns  Sues  NBC 

OSBORNE  Putnam  Stearns,  The 
Food  Magician  on  radio  for  many 
years,  has  filed  a  damage  suit 
for  $500,000  against  NBC  in  Fed- 
eral district  court,  Chicago.  He 
charges  the  network  ordered  him 
to  change  the  show's  format  on 
WMAQ,  where  it  was  aired  daily 
for  six  years  until  a  few  months 
ago.  This  resulted  in  low  ratings 
and  lost  revenue,  he  asserted.  He 
said  officials  insisted  upon  detailed 
recipes  which  were  "monotonous 
and  boresome,"  resulting  in  a  lost 
audience. 


Busy  'Battalion' 

VOTERS'  registration  drive 
of  KMBC-KFRM  Kansas 
City,  Mo.  [B«T,  June  16]  has 
been  such  an  outstanding  suc- 
cess that  the  stations  are  now 
helping  recruit  workers  for 
the  election  commission.  As 
a  result  of  a  three-day  cam- 
paign on  the  part  of  "Bal- 
lot Battalion"  and  KMBC- 
KFRM,  the  city  picked  up 
more  than  28,000  registrants. 
Election  commissioner's  of- 
fice confessed  that  it  was  con- 
cerned about  being  able  to 
process  new  voters'  papers  in 
time  for  the  state  primary 
Aug.  4.  Stations  were  forced 
to  hold  back  a  special  scheme 
to  set  up  10  huge  "drive-in" 
places  of  registration  so  that 
eligible  voters  could  register 
without  getting  out  of  their 
automobiles.  The  avalanche 
of  registrants  was,  perhaps, 
a  case  of  too  much  success. 


FEDERAL  RESEARCH 

Sen.  Ferguson  Asks  Probe 

INVESTIGATION  into  the  re- 
search activities  of  government 
agencies  (including  the  FCC)  on 
whether  there  is  duplication  within 
the  government  or  with  private  in- 
dustries was  asked  June  26  by  Sen. 
Homer  Ferguson  (R-Mich.).  Reso- 
lution (S  Res  340)  was  referred  to 
the  Senate  Appropriations  Com- 
mittee. 

In  a  table  listing  the  research 
activities  of  Federal  agencies,  pre- 
pared by  the  Bureau  of  the  Budget, 
the  FCC  is  shown  to  have  spent 
$193,000  in  this  field  in  1951.  It 
plans  to  spend  $190,000  in  1952  and 
$215,000  in  1953  on  research,  the 
table  shows. 

FCC  research  work  is  centralized 
under  Chief  Engineer  Edward  W. 
Allen.  The  FCC  Lab.  Div.,  located 
at  Laurel,  Md.,  is  headed  by  Edward 
W.  Chapin.  The  Technical  Research 
Div.  is  headed  by  William  C.  Boese. 
Projects  undertaken  by  the  FCC 
are  reported  to  the  National  Re- 
search &  Development  Board,  De- 
fense Dept.,  and  the  Central  Radio 
Propagation  Lab.  National  Bureau 
of  Standards. 


NEW  AM  OUTLET 

WKOV  Begins  Operations 

WKOV  Wellston-Jackson,  Ohio, 
began  operations  June  21.  Owned 
by  Steven  H.  Kovlan,  who  is  gen- 
eral manager,  the  new  station  op- 
erates on  1570  kc  with  250  w. 

Other  staff  members  are  James 
D.  Sinyard,  commercial  manager; 
Jack  D.  Daniels,  salesman;  James 
Wendling,  program  director;  An- 
drew H.  Kovlan,  chief  engineer; 
Betty  Troutman,  traffic  director, 
and  James  Hubert,  Ted  Covat  and 
Jim  Darnell,  announcers. 


'SENSUOUS'  TONE 

Alleged  by  Nazarenes 

DELEGATES  to  the  13th  quadren- 
nial general  assembly  of  the 
Church  of  the  Nazarene  have  taken 
a  strong  stand  against  "sensuous" 
programs  which  violate  the  "sacred 
precincts"  of  the  home. 

Meeting  in  Kansas  City,  Mo., 
June  19-28,  some  625  delegates  also 
concentrated  their  fire  on  "the  low 
moral  tone  of  much  of  the  current 
literature,  comic  magazines  and 
the  contents  of  many  books."  The 
delegates  represented  about  250,- 
000  members  in  4,000  churches. 

The  assembly  resolved  to  ask  for 
"rigid  safeguards"  to  "halt  the  fur- 
ther encroachments  of  the  evils  of 
the  day  into  the  sacred  precincts 
of  the  home." 

As  for  radio  and  television,  the 
resolution  stated:  "We  believe  it  to 
be  detrimental  to  the  welfare  of 
our  homes  to  listen  to  or  view  pro- 
grams of  the  Hollywood-type  of 
movies  or  shows  of  the  vaudeville 
level." 


WHBQ  CHARGED 

Cited  in  NLRB  Order 

CHARGE  that  WHBQ  Memphis, 
Tenn.,  commercial  station  owned 
and  operated  by  Harding  Col- 
lege, has  committed  certain  unfair 
labor  practices  was  confirmed  in  a 
final  order  by  the  National  Labor 
Relations  Board  June  28. 

NLRB  requested  the  Harding 
radio  station  to  cease  interrogation 
of  employes  with  respect  to  their 
union  activities  and  discouraging 
membership  in  the  International 
Brotherhood  of  Electrical  Workers 
(AFL)  and  to  reinstate  an  engineer, 
Frank  T.  Edwards,  it  had  "dis- 
criminatorily  discharged"  on 
grounds  of  economy. 

WHBQ  is  licensed  to  Harding 
College  Inc.,  has  been  on  the  air 
since  1925  and  operates  with  5  kw 
daytime,  1  kw  nighttime  on  560  kc. 
Station  is  affiliated  with  MBS. 


Plans  Building 

BEN  NEDOW,  operator  of  KECK 
Odessa,  Tex.,  and  TV  applicant 
there,  has  been  granted  steel  by  the 
National  Production  Authority  to 
begin  construction  on  a  10-story 
office  building  in  Odessa.  Seven 
stories  of  the  million-dollar  struc- 
ture already  have  been  leased  by 
the  Phillips  Petroleum  Co.  Top 
three  stories  are  under  option  to 
Phillips  but  may  be  used  for 
KECK's  radio  and  TV  operations. 


John  C.  Armstrong 

JOHN  C.  ARMSTRONG,  79,  who 
retired  as  partner  of  the  Donovan- 
Armstrong  advertising  agency  in 
1941,  died  June  25  in  Hahnemann 
Hospital,  Philadelphia.  He  was  a 
former  member  of  the  Poor  Rich- 
ard Club.  Surviving  are  a  son, 
John  C.  Jr.,  and  three  daughters, 
Mrs.  Marjorie  Carson  and  Mary  R. 
and  Janet  G.  Armstrong. 


WFBR  "HOME  GROWN" 
SHOWS  OUTSTANDING 
IN  AUDIENCE  AND 
RESPONSE! 

Looking  for  a  place  to  put 
your  minute  spots  in  Balti- 
more? Pick  the  WFBR 
' '  home-growns' ' — outstand- 
ing participation  shows!  For 
instance: 


CLUB  1300 


Completely  outclasses  its 
field— No.  1  show  of  its  kind! 


MELODY  BALLROOM 


Top-rated  disc  jockey  show 
in  Baltimore! 


NELSON  BAKER  SHOW 


1st  in  its  time  period! 


EVERY  WOMAN'S  HOUR 


Top-rated  30  -  minute 
woman's  show! 


SHOPPIN'FUN 


Top  locally  produced  show 
in  its  period! 


MORNING  IN  MARYLAND 


Misses  being  tops  for  3 -hour 
period  by  a  fraction! 

Buy  where  the  top  shows 
are — buy  on  .  .  . 


5000  WATTS  IN  BALTIMORE,  MO. 
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y  Boat  take 
CHANCE!  i 


9  :m 


fill 


'  is!  31- 


"Look  what 
I'm  reading! 

"No  kidding,  Ed  .  .  .  the  EDITORIAL  page! 

"You  know  me,  Ed... I'm  strictly  a  sports  page 
guy.  But  when  I  was  home  in  bed  last  week 
with  that  blasted  head  cold,  I  didn't  have 
much  to  do  but  read  the  paper. 

"So,  with  time  to  burn,  I  looked  at  everything 
but  the  recipes  .  .  .  which  is  Marge's  depart- 
ment, anyways.  And,  Ed,  what  I  read  in  those 
editorials  made  me  mad  enough  to  forget  I 
felt  punk. 

"One  was  about  'Creeping  Socialism'.  It  told 
what's  going  on  right  under  our  noses  .  .  . 
a  lot  of  undercover  work  to  turn  us  into  a 
bunch  of  spineless  dummies,  instead  of 
free  citizens. 

"It  warned  how  we  could  lose  some  or  all  of 
our  Freedoms  .  .  .  you  know,  free  speech, 
press,  vote  and  religion.  And  the  right  to 
work  or  live  where  we  please.  This  editorial 
showed  how  other  people  abroad  have  let 
socialism,  then  communism,  take  over  and 
make  slaves  out  of  them.  And  all  the  time 
these  people  thought  all  they  had  to  do 
was  let  Government  'take  care  of  them'.  And 
it  sure  did! 

"Since  then,  Ed,  I've  been  reading  all  the 
editorials  and  articles  ...  in  newspapers  and 
magazines.  Been  learning  to  think,  too.  And 
to  talk  things  over  with  my  neighbors  and 
the  fellows  we  work  with  down  at  Republic 
.  .  .  things  like  government  ownership  and 
wasteful  spending  that  can  bankrupt  a  whole 
nation  and  all  its  citizens.  Yep,  I've  been 
learning  to  appreciate  the  Freedoms  that  we 
have  and  other  people  don't.  And  best  of  all, 
yesterday  I  REGISTERED  TO  VOTE.  .  .  and  my 
■wife  did,  too!  That's  the  BIGGEST  American 
Freedom  of  'em  all,  and  like  a  dope  I've  been 
too  careless  to  protect  my  own  and  my 
family's  interests  with  a  ballot! 

"Funny,  isn't  it?  From  a  cold  in  the  head,  I  got 
sense  in  the  head." 

REPUBLIC  STEEL 

Republic  Building  •  Cleveland  1,  Ohio 


Republic  BECAME  strong  in  a  strong  and 
free  America.  Republic  can  REMAIN 
strong  only  in  an  America  that  remains 
Strong  and  free  ...  an  America  whose  stores 
are  laden  with  the  many  fine  products  of  a 
free  Textile  Industry.  And,  through  Textiles,  Republic 
serves  America.  Long-wearing,  comfortable  dress  and 
suit  materials  .  .  .  gay  prints  .  .  .  smart  drapery  and 
upholstery  fabrics  ...  all  are  spun,  dyed  and  woven 
on  machinery  made  of  carbon,  alloy  and  stainless 
steels  .  .  .  much  of  them  from  the  mills  of  Republic. 
New,  almost  magical  synthetic  fibers  are  today  devel- 
oped and  produced  with  equipment  largely  made  of 
stainless  steels,  notably  Republic's  famed  ENDURO. 
Thus  steel  does  its  part  to  help  keep  Americans  com- 
fortably and  smartly  clothed  the  year  round. 
*       *  * 

This  message  is  one  of  a  series  appearing  in  national 
magazines-}  and  in  newspapers  in  communities  where 
Republic  mills,  mines  and  offices  are  located,  tor  a 
full  color  reprint,  or  permission  to  broadcast  or  tele- 
cast, write  Dept.  M,  Republic  Steel,  Cleveland  1 ,  Ohio. 
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f  BIRMINGHAM,  Ala.— The  Birming- 
ham News  Co.  (WSGN-AM-FM),  UHF 
Ch.  42  (638-644)  mc);  ERF  1  kw  visual, 
500  kw  aural;  antenna  height  above 
average  terrain  926  ft.,  above  ground 
560  ft.  Estimated  construction  cost 
$496,500;  first  year  operating  cost  and 
revenue  not  estimated.  Post  Office  ad- 
dress: WSGN  Birmingham,  Ala.  Studio 
location:  To  be  determined.  Transmit- 
ter location:  0.7  mile  NW  of  Rosedale 
on  Red  Mountain.  Geographic  co- 
ordinates 33°  29'  23"  N.  Lat.,  86°  47'  58" 
W.  Long.  Transmitter  RCA,  Antenna 
RCA.  Legal  counsel  Fly,  Shuebruk  & 
Blume,  Washington.  Consulting  engi- 
neer George  E.  Gautney,  Washington. 
Principals  include  Chairman  Ruth  L. 
Hanson  (10.84%),  President  James  E. 
Chappell  (1.41%),  Executive  Vice  Presi- 
dent Henry  P.  Johnson  (15.69%),  Vice 
President  Clarence  B.  Hanson  Jr., 
(6.61%),  Business  Manager  Harry  B. 
Bradley  (1.08%),  Secretary-Treasurer 
J.  C.  Clark  (.54%). 

BIRMINGHAM,  Ala.— Johnston  Bcstg. 
Co.  (WJLN-FM),  UHF  Ch.  48  (674-680 
mc);  ERP  226  kw  visual,  117  kw  aural; 
antenna  height  above  average  terrain 
646  ft.,  above  ground  331  ft.  Estimated 
construction  cost  $234,578;  first  year 
operating  cost  $200,000;  revenue  $200,000. 
Post  Office  address:  Box  147,  Bessemer, 
Ala.  Studio  and  transmitter  location: 
1817  11th  PI.  South,  Birmingham,  Ala. 
Geographic  coordinates:  33°  29'  02" 
N.  Lat.,  86°  48'  35"  W.  Long.  Transmit- 
ter, GE;  antenna,  GE.  Legal  counsel, 
Pehle,  Lesser,  Mann,  Riemer  &  Luxford, 
Washington.  Consulting  engineer.  Cra- 
ven, Lohnes  and  Culver,  Washington. 
Principals  include:  George  Johnston 
(40%),  and  George  Johnston  Jr.  (60%). 

f  MONTGOMERY,  Ala.  —  Capitol 
Bcstg.  Co.  (WCOV-4M-FM),  UHF  Ch. 
20  (506-512  mc);  ERP  87.7  kw  visual, 
43.88  kw  aural;  antenna  height  above 
avg.  terrain  525  ft.,  above  ground  550  ft. 
Estimated  construction  cost  $275,000; 
first  year  operating  cost  $300,000;  reve- 
nue $360,000.  Post  Office  address:  PO 
Box  1029,  Montgomery.  Studio  and 
transmitter  location:  3  mi.  SE  of  Mont- 
gomery on  Narrow  Lane  Rd.  Geographic 
coordinates,  32°  20'  27.5"  N.  Lat.,  85° 
17'  30"  W.  Long.  Transmitter,  RCA 
antenna,  RCA.  Legal  counsel,  Welch, 
Mott  &  Morgan,  Washington.  Consult- 
ing engineer,  W.  J.  Holey,  Atlanta,  Ga. 
Principals  include:  President  Oscar  P. 
Covington  (13.889%),  Vice  President 
Clara  R.  Covington  (13.889%),  Secre- 
tary-Treasurer Hugh  M.  Smith  (2.778%), 
Margaret  Covington  Milwee  (13.889%), 
Ethel  Covington  (13.889%),  Peggy  Mil- 
wee  Carlton  (13.889%),  Hazel  C.  Davies 
(13.889%),  Earl  B.  Covington  (13.889%). 
Figures  will  represent  holdings  upon 
TV  grant. 

PHOENIX,  Ariz.—  KTAR  Bcstg.  Co. 
(KTAR),  VHF  Ch.  3  (60-66  mc);  ERP 
16  kw  visual,  8  kw  aural;  antenna  height 
above  average  terrain  1586  ft.,  above 
ground  200  ft.  Estimated  construction 
cost  $512,595.23;  first  year  operating  cost 
$350,000;  revenue  $350,000.  Post  Office 
address:  71  Heard  Bldg.,  116  North 
Central  Ave.  Studio  location:  1101  N. 
Central,  Phoenix,  Ariz.  Transmitter 
location:  South  Mountain  Park,  Mt. 
Suappoa,  Phoenix,  Ariz.  Geographic 
coordinates  33°  19'  56"  N.  Lat.,  112° 
03'  49"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel:  Segal,  Smith 
&  Hennessey,  Washington.  Consulting 
engineer:  George  C.  Davis,  Washington. 
Principals  include:  Chairman  John  J. 
Louis  (22.57%),  President  Richard  O. 
Lewis  (17.32%)  and  Secretary-Treas- 
urer B.  R.  Fulbright  (1.24%). 

f  TUCSON,  Ariz. — Arizona  Bcstg.  Co. 
(KVOA),  VHF  Ch.  4  (66-72  mc);  ERP 
10.9  kw  visual,  5.4  kw  aural;  antenna 
height  above  average  terrain  224  ft., 
above  ground  500  ft.  Estimated  con- 
struction cost  $249,033;  first  year  oper- 
ating cost  $180,000;  revenue  $180,000. 
Post  Office  address:  P.  O.  Box  2911, 
Tucson,  Ariz.  Studio  location:  N.  10th 
Avenue  and  Lee  St.  Transmitter  lo- 
cation: Same.  Geographic  coordinates 
32°  14'  32"  N.  Lat.,  110°  58'  30"  W. 
Long.  Transmitter  RCA,  antenna  RCA. 
Legal  counsel:  Segal,  Smith  &  Hennes- 
sey, Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Princi- 
pals include:  President  R.  B.  Williams 
(10.13%),  Vice  President  Richard  O. 
Lewis,  chairman  of  Board  John  J. 
Louis,  and  Secretary-Treasurer  B.  R. 
Fulbright. 

TUCSON,  Ariz.— Catalina  Bcstg.  Co. 
(KCNA),    VHF    Ch.    9    (186-192  mc); 


ERP  25.4  kw  visual,  12.7  kw  aural; 
antenna  height  above  average  terrain 
68.5  ft.,  above  ground  344  ft.  Estimated 
construction  cost  $255,000;  first  year 
operating  cost  $160,000;  revenue  $140,- 
000.  Post  Office  address:  PO  Box  2348, 
Tucson.  Studio  and  transmitter  loca- 
tion: Swan  Rd.  extension,  6.5  mi.  NE 
of  Tucson.  Geographic  coordinates  32° 
17'  33"  N.  Lat.,  110°  53'  40.3"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel:  Fisher,  Wayland,  Duvall  and 
Southmayd,  Washington.  Consulting 
engineer,  Millard  M.  Garrison,  Wash- 
ington. Principals  include:  President 
Erskine  Caldwell  (31.9%),  Vice  Presi- 
dent William  A.  Small  (8.2%),  Secre- 
tary-Treasurer George  W.  Chambers 
(9.1%),  Clare  Ellinwood  (6.6%),  Wil- 
liam H.  Johnson  (7.1%),  John  B.  Mills 
(17.5%  and  J.  N.  Harber  (17.5%). 

BAKERSFIELD,  Calif.  —  Lemert 
Bcstg.  Co.,  VHF  Ch.  10  (192-198  mc); 
ERP  61.7  kw  visual,  30.8  kw  aural; 
antenna  height  above  average  terrain 
548  ft.,  above  ground  342  ft.  Estimated 
construction  cost  $296,629;  first  year 
operating  cost  $200,000;  revenue  $180,- 
000.  Post  Office  address:  Hotel  Padre, 
Bakersfield.  Studio  location:  Several 
locations  under  consideration.  Trans- 
mitter location:  Alfred  Harnell  High- 
way, 4  mi.  NE  of  Bakersfield.  Geo- 
graphic coordinates  35°  24'  41"  N.  Lat., 
118°  56'  25"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel: 
Lyon,  Wilner  &  Bergson,  Washington. 
Consulting  engineer,  Millard  M.  Gar- 
rison, Washington.  Principals  include: 
President  Lewis  F.  Blumberg  (32.2%), 
employe  of  Motion  Pictures  for  Tele- 
vision Inc.;  Vice  President  Morris  E. 
Harrison  (10%),  employe,  part  owner, 
Harrison's  men's  retail  store,  Bakers- 
field; Secretary-Treasurer  Pearl  Le- 
mert (10%),  no  business  occupation; 
Harry  W.  Lange  (medicine  &  surgery, 
Bakersfield)  and  Robert  W.  Sheldon 
(lieutenant  in  Navy  medical  corps), 
both  together,  10%;  Milton  Rudnick 
(10%),  cattle  &  sheep  rancher  (owner), 
Bakersfield,  V.  M.  Cattle  Co.,  (50%) 
and  Kern  Valley  Packing  Co.  (part 
owner);  Jack  Benny  (8.9%)  radio  mo- 
tion pictures  and  TV  entertainment; 
William  Goetz  (8.9%),  chief  of  pro- 
duction. Universal-International  Pic- 
tures, Hollywood. 

f  FRESNO,  Calif.— California  Inland 
Bcstg.  Co.  (KFRE),  VHF  Ch.  12  (204- 
21  mc):  ERP  252  kw  visual,  126  kw 
aural;  antenna  height  above  average 
terrain  1943  ft.,  above  ground  174  ft. 
Estimated  construction  cost  $428,957; 
first  year  operating  cost  $355,236;  reve- 
nue $415,000.  Post  Office  address:  T. 
W.  Patterson  Bldg.,  Fresno,  Calif. 
Studio  location:  Van  Ness  &  Tulare 
Sts.  Transmitter  location:  Meadow 
Lake,  Fresno,  Calif.  Geographic  coor- 
dinates 37°  04'  44"  N.  Lat.,  119°  25'  47" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel:  Pierson  &  Ball,  Wash- 
ington. Consulting  engineer,  Craven, 
Lohnes  &  Culver.  Principals  include: 
Board  Chairman  J.  E.  Rodman  (60%), 
President-Treasurer  Paul  R.  Bartlett 
(24%),  Vice  President-Treasurer  Wil- 
liam C.  Crossland  (16%). 

t  SACRAMENTO,  Calif.— KCRA  Inc. 
(KCRA),  VHF  Ch.  3  (60-66  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  596  ft., 
above  ground  650  ft.  Estimated  con- 
struction cost  $517,896-  first  year  oper- 
ating cost  $576,000;  revenue  £609.000. 
Post  Office  address:  1010  11th  St.,  Sac- 
ramento 14,  Calif.  Studio  location:  1010 
11th  St.,  Sacramento.  Transmitter  lo- 
cation: Six  miles  NW  of  center  of 
Sacramento.  Geographic  coordinates 
38°  38'  20"  N.  Lat.,  121°  33'  25"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel:  Loucks,  Zias,  Young  &  Jans- 
ky,  Washington.  Consulting  engineer, 
Jansky  &  Bailey,  Washington.  Princi- 
pals include:  President  Ewing  C.  Kel- 
ly (50%),  Vice  President  C.  Vernon 
Hansen  (16.68%),  Secretary-Treasurer 
Gerald  Hansen  (16.66%),  and  K.  W. 
Hansen  (16.66%). 

f  SACRAMENTO,  Calif  .—Sacramento 
Broadcasters  Inc.  (KXOA),  VHF  Ch.  3 
(60-66  mc);  ERF  100  kw  visual,  50  kw 
aural;  antenna  height  above  average 
terrain  542  ft.,  above  ground  583  ft. 
Estimated  construction  cost  $350,613, 
first  year  operating  cost  $480,000,  reve- 
nue $500,000.  Post  Office  address:  P.  O. 
Box  94,  Sacramento  15,  Calif.  Studio 
location  to  be  determined.  Transmitter 


location:  N.  Sacramento  Freeway.  Geo- 
graphic coordinates:  38°  35'  57"  N.  Lat., 
121°  23'  54"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Fly,  Shue- 
bruk &  Blume,  Washington.  Consult- 
ing engineer  Mcintosh  &  Inglis.  Prin- 
cipals include  President  and  Executive 
Director  Lincoln  Dellar  (100%),  100% 
owner  KXOB  Stockton,  KXOC  Chico 
and  KDB  Santa  Barbara,  Calif.;  Vice 
president-General  Manager  Robert  W. 
Dumm  and  Secretary  Robert  B.  Gay- 
lord  Jr. 

SACRAMENTO,  Calif.— Sacramento 
Telecasters  Inc.,  VHF  Ch.  10  (192-198 
mc);  ERP  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
1,508  ft.,  above  ground  500  ft.  Estimated 
construction  cost  $417,731,  first  year 
operating  cost  $258,400,  revenue  $299,000. 
Post  Office  address:  716  California  State 
Life  Bldg.,  Sacramento  14.  Studio  lo- 
cation: 3Cth  &  L  Sts.,  Sacramento. 
Transmitter  location:  4.5  mi.  SE  of 
Salmon  Falls,  El  Dorado  Co.,  Calif. 
Geographic  coordinates:  38°  43'  10"  N. 
Lat.,  120°  59'  22"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Haley 
&  Doty,  Washington.  Consulting  engi- 
neer E.  C.  Page,  Consulting  Radio  En- 
gineers, Washington.  Principals  include 
President  William  P.  Wright  (10.26%), 
president  &  25%  owner  Wright  & 
Kimbrough  Real  Estate,  Sacramento, 
and>.  secretary  &  25%  owner  Wright 
Holding  Co.  Real  Estate,  Sacramento; 
Vice  President  John  H.  Schacht 
(15.38%),  secretary  &  50%  owner  Radio 
Modesto  Inc.  (licensee  of  KMOD  Modes- 
to, Calif.),  Modesto,  Calif,  and  general 
manager  Amphlett  Printing  Co.,  San 
Mateo,  Calif.;  Secretary  Henry  Teichert 
(2.56%),  sole  owner  Henry  Teichert 
Law  Office,  l/10th  of  Del  Paso  Rock 
Products  Co.,  vice  president  and  l/10th 
owner  A.  Teichert  &  Son  Inc.  (general 
contractors),  and  secretary  &  l/24th 
Black  Diamond  Co.  (lumber),  all  Sacra- 
mento; Andrew  Henderson  Jr.  (5.13%), 
physician  and  surgeon,  50%  owner  of 
commercial  building  and  160-acre  farm, 
Hanford,  Calif.,  and  president,  Ameri- 
can Buildings  Materials  Co.  Ltd.,  Sac- 
ramento; Alan  H.  Pollock  (5.13%),  own- 
er of  KTTV  (TV)  Hollywood;  Clarence 
H.  Breuner  (5.13%),  president  and  25% 
owner,  John  Breuner  Co.  (retail  furni- 
ture), Oakland,  Calif.;  Robert  H. . 
Breuner  (5.13%),  treasurer  &  25%  own- 
er John  Breuner  Co.;  Edward  M.  Wright 
(5.13%),  vice  president  &  25%  of  Wright 
&  Kimbrough,  vice  president  &  25% 
of  Wright  Holding  Co.;  Russell  Galla- 
way  Jr.  (10.23%),  vice  president  &  2/7 
of  Hotel  Senator  Corp.  (hotel).  Sacra- 
mento, president  &  100%  of  Freeport 
Insurance  Co.,  Sacramento,  and  secre- 
tary-treasurer &  49%  of  Wright  &  Kim- 
brough; Adolph  Teichert  Jr.,  (7.69%), 
vice  president,  25%  of  Del  Paso  Rock 
Products  Co.,  president,  1/3  of  A.  Tei- 
chert &  Son;  Thomas  H.  Richards  Jr. 
(5.13%),  50%  partnership  Sacramento 
Herefords  (cattle),  Sacramento;  Nelson 
B.  Morse,  51%  Calif.  Dehydrating  Co., 
50%  Morse  Bros,  (realtors),  San  Lean- 
dro,  Calif. 

f  SAN  LUIS  OBISPO,  Calif.— The 
Valley  Electric  Co.  (KVEC),  VHF  Ch.  6 
(82-86  mc);  ERP  19.8  kw  visual,  9.9 
kw  aural;  antenna  height  above  aver- 
age terrain  788  ft.,  above  ground  140 
ft.  Estimated  construction  cost  $131,927; 
first  year  operating  cost  $50,000;  reve- 
nue $80,000.  Post  Office  address:  851 
Higuera  St.,  San  Luis  Obispo,  Calif. 
Studio  location:  Mt.  View  and  Hill  Sts. 
Transmitter  location:  1.5  mi.  E.  of  city. 
Geographic  coordinates  35°  16'  56"  N. 
Lat.,  120°  38'  01"  W.  Long.  Transmit- 
ter DuMont,  antenna  RCA.  Legal 
counsel:  Kirkland,  Fleming,  Green, 
Martin  &  Ellis;  Washington.  Consult- 
ing engineer,  Craven,  Lohnes  &  Culver, 
Washington.  Principals  include:  Chris- 
tina M.  Jacobson  (%)  and  Leslie  H. 
Hacker  (%). 

WASCO,  California  —  Maple  Leaf 
Bcstg.  Co.  (KWSO),  UHF  Ch.  33  (584- 
£90  mc);  ERP  15.996  kw  visual,  7.998  kw 
aural;  antenna  height  above  average 
terrain  504  ft.,  above  ground  521  ft. 
Estimated  construction  cost  $136,523, 
first  year  operating  cost  $83,900,  revenue 
$93,900.  Post  Office  address:  P.  O.  Box 
96,  Wasco,  Calif.  Studio  location  to  be 
determined.  Transmitter  location:  1.8 
mi.  from  center  of  Wasco.  (P.  O.  Box 
366)  Geographic  coordinates:  35°  34' 
21.25"  N.  Lat.,  119°  19'  5.75"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
(Continued  on  page  UU) 


KAMD 

CAMDEN,  Ark.  ' 


TEXARK  AN  A 
,•'  Ark.,  Tex.  '.. 


GOLVIH  TRIAHGU 


in  the 

Great  Southwest 

Lwjffa  TEXARKANA 

Major  distribution 
^mammm^m    point  for  a  four- 
state  area.  Oil,  livestock,  agri- 
culture, manufacturing,  Army 
ordnance  and  growing. 


KWFC 


HOT  SPRINGS 


World-famous  re- 
sort with  high  local 
spending  power  and  a  bonus  of 
over  a  half  million  visitors  an- 
nually from  all  over  the  nation. 
Developing  industrially. 

CAMDEN 

Balanced  agricul- 
tural, industrial 
economy.  Paper  mills,  lumber, 
furniture,  one  of  the  largest 
Navy  ordnance  installations.  A 
money  market. 

571,000  PEOPLE 
160,200  Radio  Homes 

$420,267,000  Effective  Buying 
Power,  $367,535,000  Retail  Sales 

(From  Sales  Management) 


""raws. 

(Sold  Singly  or  in  Groups) 


For  details  write  to: 


FRANK  0.  MYERS,  Gen.  Mgr. 

THE   ARKTEX  STATIONS 

Gazette  Bldg.,  Texarkana,  Ark.  Tex. 
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counsel  Steptoe  &  Johnson,  Washington. 
Consulting  engineer  Bernard  Assoc., 
Los  Angeles,  Calif.  Sole  owner  is  E. 
J.  Peters. 

YUBA  CITY,  Calif. — John  Steventon, 

UHF  Ch.  52  (698-704  mc);  ERP  95  kw 
visual,  47.5  kw  aural;  antenna  height 
above  average  terrain  174  ft.,  above 
ground  204  ft.  Estimated  construction 
cost  $181,886,  first  year  operating  cost 
$138,000,  revenue  $147,600.  Post  Office 
address:  320  A  St.,  Yuba  City,  Calif. 
Studio  &  Transmitter  location:  B  St., 
Yuba  City.  Geographic  coordinates  39° 
08'  12"  N.  Lat.,  121°  36'  36"  W.  Long. 
Transmitter  DuMont,  antenna  GE. 
Legal  counsel  none.  Consulting  engi- 
neer Paul  E.  Leake,  Lafayette,  Calif. 
Sole  owner  is  John  Steventon,  owner 
and  operator  J.  Steventon  (grain),  San 
Francisco,  75%  of  Yuba  City  Mills  (feed, 
grain,  seed  mfr.  and  distributor),  Yuba 
City,  25%  owner  Oroville  Broadcasters 
(KMOR  Oroville  licensee). 

DENVER,  Col.— Colorado  TV  Corp. 
(KVOD),  VHF  Ch.  9  (186-192  mc);  ERP 
238  kw  visual,  119  kw  aural;  antenna 
height  above  average  terrain  946  ft., 
above  ground  238  ft.  Estimated  con- 
struction cost  $394,011;  first  year  oper- 
ating cost  $444,632;  revenue  $400,000. 
Post  Office  address:  1022  Midland  Sav- 
ings Building,  17th  &  Glenarm  PI., 
Denver.  Studio  location:  1100  Califor- 
nia St.  Transmitter  location:  Lookout 
Mountain  Park,  Jefferson  County,  Col. 
Geographic  coordinates  39°  43'  46"  N. 
Lat.,  105°  14'  08"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel: 
Fisher.  Wayland,  Duval  &  Southmayd, 
Washington.  Consulting  engineer,  A. 
Earl  Cullum  Jr.,  Dallas.  Principals  in- 
clude :  President  W.  D.  Pyle,  Vice  Pres- 
ident B.  H.  Stanton  and  Secretary- 
Treasurer  T.  C.  Ekrem. 

DENVER,  Col.— Metropolitan  Televi- 
sion Co.  VHF  Ch.  4  (66-72  mc);  ERP  100 
kw  visual,  100  kw  aural;  antenna 
height  above  average  terrain  1,104  ft., 
above  ground  383  ft.  Estimated  con- 
struction cost  $521,028,  first  year  operat- 
ing cost  $525,000,  revenue  $475,000.  Post 
Office  address:  730  Equitable  Bldg.,  Den- 
ver. Studio  location:  4620  W.  38th  Ave., 
Denver.   Transmitter  location:  Lookout 


Mt.,  0.2  mi.  S.  of  Cody.  Geographic 
coordinates  39°  43'  51"  N.  Lat.,  105°  14' 
03"  W.  Long.  Transmitter  GE,  antenna 
RCA.  Legal  counsel  McKenna  &  Wil- 
kinson, Washington.  Consulting  engi- 
neer Kear  &  Kennedy,  Washington. 
Principals  include  Director  Bob  Hope; 
Hope  Productions  Inc.  (50%);  Quigg 
Newton  (3.64%),  mayor  of  Denver; 
President  William  Grant  (9.84%),  Den- 
ver attorney;  Vice  President  James  L. 
Saphier,  owner  of  own  radio-TV  pro- 
duction firm  and  director  and  minority 
stockholder  in  Hope  Enterprises  Inc.; 
Executive  Vice  President  Ralph  Radet- 
sky  (0.82%),  Denver  public  relations 
counsel;  Secretary-Treasurer  Richard 
M.  Davis  (1.36%),  Denver  attorney; 
Hendrie  &  Bolthoff  Co.  (14.18%),  Rocky 
Mountain  area  maker  and  distributor 
of  mining  machinery  and  industrial 
equipment  and  distributor  of  autos,  ra- 
dios, TV  sets  and  appliances;  Director 
Thomas  P.  Campbell  (3.64%),  Denver 
manager  of  improvements  and  parks, 
also  personal  investment  and  other 
business  interests. 

BRIDGEPORT,  Conn.  —  Southern 
Connecticut  &  Long  Island  Television 
Co.  (WICC),  UHF  Ch.  43  (644-650  mc); 
ERP  82.5  kw  visual,  46.6  kw  aural; 
antenna  height  above  average  terrain 
699  ft.,  above  ground  478  ft.  Estimated 
construction  cost  $223,971;  first  year 
operating  cost  $113,410;  revenue  $100,- 
000.  Post  Office  address:  114  State 
Street,  Bridgeport,  Conn.  Studio  loca- 
tion: 114  State  Street,  Bridgeport,  Conn. 
Transmitter  location:  Booth  Hill,  6.9 
miles  N.  of  center  of  Bridgeport. 
Geographic  coordinates  41°  16'  45"  N. 
Lat.,  73°  IV  05"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel: 
McKenna  &  Wilkinson,  Washington. 
Consulting  engineer.  Millard  M.  Gar- 
rison, Washington.  Principals  include: 
President  Philip  Merryman  (4.6%), 
Treasurer  G.  Gresham  Griggs  (5.7%) 
and  J.  Kenneth  Bradley  (5.7%). 

t  HARTFORD,  Conn. — The  Connec- 
ticut    Bcstg.     Co.  (WDRC-AM-FM), 

VHF  Ch.  3  (60-66  mc);  ERP  100  kw 
visual,  50  kw  aural;  antenna  height 
above  average  terrain  1,000  ft.,  above 


ground  613  ft.  Estimated  construction 
cost  $454,800,  first  year  operating  cost 
$695,216;  revenue  $766,350.  Post  Office 
address:  750  Main  St..  Hartford.  Studio 
location:  869  Blue  Hills  Avenue.  Trans- 
mitter location:  Deercliff  Road,  Avon, 
Connecticut.  Geographic  coordinates 
41°  45'  41"  N.  Lat.,  72°  48'  09"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel:  Dow,  Lohnes  &  Albert- 
son,  Washington.  Consulting  engineer: 
Paul  Godley  Co.,  Upper  Montclair, 
New  Jersey.  Principals  include:  Pres- 
ident-Treasurer Franklin  M.  Doolittle 
(59.7%)  and  Vice  President-Secretary 
Walter  B.  Haase  (20%). 

HARTFORD,  Connecticut  —  Hartford 
Telecasting  Co.  Inc.  VHF  Ch.  3  (60-66 
mc);  ERP  100  kw  visual,  50  kw  aural: 
antenna  height  above  average  terrain 
964.5  ft.,  above  ground  605  ft.  Esti- 
mated construction  cost  $886,353,  first 
year  operating  cost  $912,000,  revenue 
$1,072,000.  Post  Office  address:  780 
Windsor  St.,  Hartford  1,  Conn.  Studio 
location:  780  Windsor  St.  Transmitter 
location:  390  ft.  NE  of  junction  of 
Avon-West  Hartford  Township  line 
with  Albany  Avenue.  Geographic  co- 
ordinates 41°  47'  48.5"  N.  Lat.,  72°  47' 
52"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Edmund  M. 
McCarthy,  New  York.  Consulting  en- 
gineer Jansky  &  Bailey,  Washington. 
Principals  include  President  Clifford  S. 
Strike,  also  President  of  F.  H.  McGraw 
&  Co.,  Hartford,  engineers  &  construc- 
tors, President  New  England  Steel  De- 
velopment Corp.,  Boston;  Vice  Presi- 
dent-General Manager  Charles  F.  Can- 
non; Secretary-Treasurer  Francis  J. 
McClean. 


f  HARTFORD,  Conn.  —  Hartford 
Times  Inc.  (WTHT),  UHF  Ch.  18  (494- 
500  mc);  ERP  210  kw  visual,  105  kw 
aural;  antenna  height  above  average 
terrain  805  ft.,  above  ground  190  ft. 
Estimated  construction  cost  $332,000; 
first  year  operating  cost  $480,000;  re- 
venue $325,000.  Post  Office  address:  10 
Prospect  St.,  Hartford.  Studio  loca- 
tion: 855  Asylum  St.,  Hartford.  Trans- 
mitter location:  Talcott  Mtn..  NW  of 
Hartford.  Geographic  coordinates  41° 
49'  26"  N.  Lat..  72°  47'  55"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel:  Arnold,  Fortas  &  Porter, 
Washington.  Consulting  engineer: 
George  C.  Davis,  Washington.  Princi- 
pals include:  President  Frank  E.  Gan- 
nett, Vice  President  Frank  E.  Tripp 
(5%),  Treasurer-Asst.  Secretary  H.  W. 
Cruickshank,  Vice  President  Francis  S. 
Murphy  (1.023%),  Asst.  Treasurer  La- 
tham B.  Howard  (0.14%),  Asst.  Secre- 
tary David  R.  Daniel  (0.025%);  Gannett 
Co.  Inc.  (80.842%). 


NEW  BRITAIN,  Conn.— The  New 
Britain  Bcstg.  Co.  (WKNB),  UHF  Ch. 

30  (566-572  mc);  ERP  178.5  kw  visual, 
89.25  kw  aural;  antenna  height  above 
average  terrain  919  ft.,  above  ground 
545  ft.  Estimated  construction  cost 
(No  Estimate);  first  year  operating 
cost  (No  Estimate);  revenue  (No  Es- 
timate). Post  Office  address:  213  Main 
Street,  New  Britain,  Conn.  Studio  lo- 
cation: 213  Main  Street.  New  Britain, 
Conn.  Transmitter  location:  3.3  mi. 
NE  of  New  Britain.  Geographic  coor- 
dinates 41°  37'  36.5"  N.  Lat.,  72°  49'  33" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel:  Hogan  &  Hartson, 
Washington.  Consulting  engineer : 
George  C.  Davis,  Washington.  Princi- 
pals include:  President  Julian  Gross, 
Vice  President  Harry  Hatsing,  Treas- 
urer Chester  Bland  and  Secretary  Wil- 
liam H.  Ray. 


CLEARWATER,  Fla.  —  W.  Frank 
Hobbs  d/b  as  Pioneer  Gulf  Television 
Broadcasters,  UHF  Ch.  32  (578-584  mc); 
ERP  87.1  kw  visual,  43.55  kw  aural; 
antenna  height  above  average  terrain 
318  ft.,  above  ground  344  ft.  Estimated 
construction  cost  $179,186,  first  year  op- 
erating cost  $160,000,  revenue  $160,000. 
Post  Office  address:  P.  O.  Box  1146, 
Clearwater.  Studio  and  transmitter 
location:  3835  Gulf  to  Bay  Blvd.  Geo- 
graphic coordinates:  27°  57'  36"  N.  Lat., 
82°  42'  24.5"  W.  Long.  Transmitter  Du- 
Mont, antenna  RCA.  Legal  counsel 
McCullen  &  Goza.  Clearwater.  Con- 
sulting engineer  W.  J.  Holey,  Atlanta. 
Mr.  Hobbs,  an  attorney,  is  sole  owner. 

FT.  LAUDERDALE,  Fla.— Gore  Pub. 
Co.  (WFTL),  UHF  Ch.  23  (524-530  mc); 
ERP  100  kw  visual,  56  kw  aural;  an- 
tenna height  above  average  terrain  269 
ft.,  above  ground  293  ft.  Estimated  con- 
struction cost  $311,100,  first  year  oper- 
ating cost  $250,000,  revenue  $200,000. 
Post  Office  address:  231  SE  First  Ave., 
Ft.  Lauderdale,  Fla.  Studio  and  trans- 
mitter location:  1785  SE  15th  St.,  Ft. 
Lauderdale.  Geographic  coordinates: 
26°  06'  10"  N.  Lat.,  80°  07'  20"  W.  Long. 
Transmitter  DuMont.  antenna  GE.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 


WNOR  Sea  Side 

WNOR  Norfolk  broadcast 
direct  from  the  luxury  liner, 
United  States,  by  short  wave 
ship-to-shore  radio,  origina- 
ting some  150  miles  out  in 
the  Atlantic, .  according  to 
General  Manager  Earl  Har- 
per, who  described  the  big 
liner's  maiden  voyage  from 
Newport  News  to  New  York. 
Mr.  Harper  featured  inter- 
views by  Gen.  John  M.  Frank- 
lin, president  of  the  U.  S. 
Lines,  and  William  Francis 
Gibbs,  the  ship's  designer. 


ington.  Consulting  engineer  Weldon  & 
Carr.  Washington.  Principals  include 
President  J.  W.  Dickey,  Vice  President 
J.  W.  Gore,  Vice  President-Treasurer 
R.  H.  Gore  Jr.,  Secretary  G.  H.  Gore, 
Chairman  of  the  Board  R.  H.  Gore  Sr.; 
R.  H.  Gore  Co.  (100%). 

t  MIAMI,  Fla.  —  Storer  Bcstg  Co. 
(WGBS-AM-FM),  VHF  Ch.  10  (192-198 
mc);  ERP  316  kw  visual,  158.5  kw 
aural;  antenna  height  above  average 
terrain  836  ft.,  above  ground  874  ft. 
Estimated  construction  cost  $1,253,672; 
first  year  operating  cost  $720,000;  re- 
venue $720,000.  Post  Office  address:  199 
Pierce  St..  Birmingham,  Mich.  Studio 
location:  Biscayne  Blvd.  and  21st  St., 
NE,  Miami,  Fla.  Transmitter  location: 
1  mi.  N  of  O.ius,  Fla.  Geographic  coor- 
dinates 25°  58'  10"  N.  Lat.,  80°  09'  06" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel:  Pierson  &  Ball. 
Washington.  Consulting  engineer:  A. 
Earl  Cullum  Jr..  Dallas,  Tex.  Principals 
include:  President  George  B.  Storer 
(71.6%),  Senior  Vice  President -Treas- 
urer J.  Harold  Ryan  (10.87%),  Execu- 
tive Vice  President  Lee  B.  Wailes 
(0.29%).  Secretary  John  B.  Poole 
(1.35%),  Asst.  Treasurer  Harry  A. 
Steensen  (0.10%),  Asst.  Secretary  Ber- 
tha C.  Prestler  (0.10%).  Frances  S. 
Ryan  (13.75%)  and  the  following  vice 
presidents,  each  holding  0.23% :  Stan- 
ton P.  Kettler,  William  E.  Rine.  Allen 
Haid,  J.  Robert  Kerns  and  Glen  W. 
Harker. 

PALM  BEACH.  Fla.— Palm  Beach 
Bcstg.    Corp.    (WW7*G-AM-FM),  VHF 

Ch.  12  (204-210  mc);  ERP  57.7  kw  vis- 
ual, 31.07  kw  aural;  antenna  height 
above  average  terrain  233  ft.,  above 
ground  274  ft.  Estimated  construction 
cost  $171,569;  first  year  operating  cost 
$35,000  to  $50,000:  revenue  $35,000.  Post 
Office  address:  WWPG-AM-FM.  Palm 
Beach.  Florida.  Studio  and  transmitter 
location:  South  Ocean  Blvd.  Geo- 
graphic coordinates  26°  36'  41"  N.  Lat., 
80°  02'  17"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel:  Clagett  & 
Schilz,  Washington.  Consulting  engi- 
neer: Robert  M.  Silliman,  Washington. 
Applicant  sole  owner  is  Charles  E. 
Davis. 

f  PENSACOLA,  Fla.— Gulfport  Bcstg. 
Corp.  (WEAR),  VHF  Ch.  3  (60-66  mc): 
ERP  53.6  kw  visual,  26.8  kw  aural: 
antenna  height  above  average  terrain 
449  ft.,  above  ground  458  ft.  Estimated 
construction  cost  $369,985,  first  year  op- 
erating cost  $300,000,  revenue  $420,000. 
Post  Office  address:  2nd  &  Hyer  Sts.. 
Pensacola,  Fla.  Studio  location:  5  E. 
Gregory,  Pensacola.  Transmitter  loca- 
tion: East  side  of  F  Street,  between 
Maxwell  and  Bobe  Sts.  Geographic 
coordinates:  30°  26'  05"  N.  Lat..  87°  13' 
47"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Welch,  Mott 
&  Morgan,  Washington.  Consulting 
engineer  Commercial  Radio  Equipment 
Co.,  Washington.  Principals  include 
President  Charles  W.  Smith  (51%).  Vice 
President,  Secretary  &  Treasurer  Mel 
Wheeler  (25%),  F.  M.  Turner  Jr.  (12%) 
and  A.  C.  Johnson  (12%). 

ST.  PETERSBURG,  Fla.— Tampa  Bay 
Area  Telecasting  Corp.,  VHF  Ch.  8 
(180-186  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  aver- 
age terrain  520  ft.,  above  ground  544 
ft.  Estimated  construction  cost  S501,- 
304,  first  year  operating  cost  $437,500. 
revenue  $600,000.  Post  Office  address: 
c/o  Richard  T.  Earle  Jr..  901-906  First 
Federal  Bldg..  St.  Petersburg,  Fla. 
Studio  location  to  be  determined. 
Transmitter  location:  Weedon  Ham- 
mock 3.5  mi.  NW  of  Weedon  Drive, 
near  St.  Petersburg.  Geographic  co- 
ordinates: 27°  51'  29.6"  N.  Lat..  82°  36' 
26.6"  W.  Long.  Transmitter  GE,  an- 
tenna GE.  Legal  counsel  Frank  U. 
Fletcher,  Esq.,  Washington.  Consulting 

(Continued  on  page  46) 


The  "Early  Worm"  never  gets  the  bird  from  sponsors  who  want 
results.  Irwin  Johnson's  "Early  Worm"  program  has  top  listenership 
throughout  the  24-county,  Central  Ohio  area  reached  by  WBNS  .  .  . 
starts  the  day  right  for  loyal  WBNS  listeners.  They  stay  with  WBNS 
to  hear  top  local  and  CBS  network  shows  .  .  .  including  all  the  top 
20-rated  programs !  _ 
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Spotlighting  another 
engineering  triumph 
by  C<rKXL*L^-#tX*X 


■ 


foe  W 
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The  smart,  two-toned 
gray  cabinet  features  the  Transview 
glass  door  styling  used  in  larger  CONTINENTAL 
Transmitters,  providing  greater  visibility  and  accessibility 
all  tubes  and  parts.  Unified,  frameless  construction  permits 
vertical  members  and  partitions  to  serve  as  panels 
on  which  the  transmitter  components  are  mounted. 
This  arrangement  lends  itself  ideally  to  the 
forced  air  ventilation  system  used. 


Here's  a  brand  new  1,000  watt  transmitter 
that  sets  the  pace  in  streamlined  simplicity.  It's 
the  Type  314-2  Transmitter,  engineered  with  up-to- 
the-minute  features  to  meet  the  rigid  requirements 
of  modern  AM  broadcasting. 

Conventional  high  level  modulation  type  of 
circuitry  is  even  more  simplified  and  improved  in 
performance.  Only  three  tuning  controls  are  used. 
Two  of  the  new  CONTINENTAL  crystal  oscillator 
units  are  incorporated  in  the  design  of  the  3  14-2. 
Only  two  RF  amplifiers,  including  the  output  stage,  are 
employed.  These  amplifiers  utilize  modern,  high 
gain  tetrode  type  tubes  that  eliminate  the  necessity  of 
neutralization  and  require  very  low  driving  power. 

A  high  quality  push-pull  audio  amplifier, 
utilizing  fixed  audio  feedback,  drives  the 
modulator,  which  employs  the  same 
type  of  tubes  used  in  the  Power  Amplifier. 
Only  17  tubes  of  but  eight  types  are 
used  in  one  complete  set!  Of  these 
eight  types,  four  are  the 
inexpensive  radio  receiver  version. 
Tube  costs  are  sharply 
reduced. 


above  and  beyond  the  usual  standards 


COM 


♦Availability  dependent  upon  defense  requirements. 


CsntJLLn-ejtJLajL 


SLUlcJL 


MANUFACTURING 

4212  S.  Buckner  Blvd.  Dallas  10,  Texas 


COMPANY 

Phone  EVergreen  1137 
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engineer  Commercial  Radio  Equipment 
Co.,  Washington.  Principals  include 
President  Robert  James  (12.7%).  real 
estate  and  building;  Treasurer  R.  W. 
Evans  (12.7%).  truck  dealer;  John 
Trevor  Adams  Jr.  (8.2%),  general  man- 
ager, WJ7-TV  New  York;  Harrv  W. 
Bennett  Jr.  (8.2%),  vice  president, 
Sherman  &  Marquette,  N.  Y.;  Secre- 
tary Richard  T.  Earle  Jr.  (8.2%),  attor- 
ney; John  S.  Houseknecht  (8.2%),  TV 
department  executive,  William  Esty 
Co.  (Adv.),  N.  Y.;  Hal  James  (8.2%), 
radio  &  TV  vice  president,  Ellington  & 
Co.  (Adv.),  N.  Y.  and  7.6%  interest 
in  Veterans  Bcstg.  Co.  Inc.,  licensee 
of  WVET  Rochester. 

TAMPA,  Florida— W.  Walter  Tison  as 
Tampa  Bcstg.  Co.  (WALT)  VHF  Ch. 
13  (210-216  mc);  ERP  59.2  kw  visual. 
29.6  kw  aural:  antenna  height  above 
average  terrain  510  ft.,  above  ground 
537  ft.  Estimated  construction  cost 
$340,870  first  year  operating  cost  $360.- 
000,  revenue  $420,000.  Post  Office  ad- 
dress: W.  Walter  Tison,  Box  1077, 
Tampa.  Studio  location  401  W.  Tyler 
Street.  Transmitter  location:  Same. 
GeograDhic  coordinates  27°  57'  04"  N. 
Lat..  82°  27'  54"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal 
counsel  Welch,  Mott  &  Morgan.  Wash- 
ington. Consulting  engineer  Kear  & 
Kennedy,  Washington.  Mr.  Tison  is 
sole  owner. 

COLUMBUS,  Georgia— Radio  Colum- 
bus Inc.  (WDAK)  UHF  Ch.  28  (554- 
560  mc);  ERP  92.4  kw  visual.  46.2  kw 
aural;  antenna  height  above  average 
terrain  700  ft.,  above  ground  490  ft. 
Estimated  construction  cost  $252,900 
first  year  operating  cost  $240,000  rev- 
enue $300,000.  Post  Office  address  Radio 
Station  WDAK.  Studio  location  Martin 
Bldg.  Transmitter  location  2.6  Miles  W. 
of  Columbus  business  district.  Geo- 
graphic coordinates  32°  27'  48"  N.  Lat., 
85°  02'  27"  W.  Long.  Transmitter  RCA. 
antenna  RCA.  Legal  counsel  Spearman 
&  Roberson,  Washington.  Consulting 
engineer  Craven.  Lohnes  &  Culver, 
Washington.  Principals  include  Presi- 
dent Allen  M.  Woodall  (33%%),  Vice 
President-Treasurer  Howard  E.  Pill 
(231/3%).    Vice-President-Secretary  Er- 
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nest  D.  Black  (3313%)  and  Margaret  A. 
Pill  (10%). 

COLUMBUS,  Georgia — J.  W.  Wood- 
ruff and  J.  W.  Woodruff  Jr.  (WRBL) 

VHF  Ch.  4  (66-72mc);  ERP  5.0  kw  vis- 
ual, 0.5  kw  aural;  antenna  height  above 
average  terrain  442  ft.,  above  ground 
500  ft.  Estimated  construction  ccst 
$220,054  first  year  operating  cost  $120,- 
000  revenue  $150,000.  Post  Office  ad- 
dress 1350  13th  Avenue,  Columbus,  Ga. 
Studio  and  transmitter  location  1350 
13th  Avenue.  Columbus,  Ga.  Geograph- 
ic coordinates  32°  28'  20"  N.  Lat..  84° 
58'  26"  W.  Long.  Transmitter  GE  an- 
tenna GE.  Legal  counsel  Dow,  Lohnes, 
Albertson.  Washington.  Consulting  en- 
gineer George  C.  Davis,  Washington. 
Principals  include  Partners,  each  50% 
J.  W.  Woodruff  and  J.  W.  Woodruff  Jr. 

URBANA,  ni— Illinois  Bcstg  Co., 
VHF  Ch.  3  (60-66  mc);  ERP  100  kw 
visual,  50  kw  aural:  antenna  height 
above  average  terrain  550  ft.,  above 
ground  525  ft.  Estimated  construction 
cost  $338,250;  first  year  operating  cost 
$261,760;  revenue  $270,890.  Post  Office 
address:  Box  789.  Decatur,  111.  Studio 
and  transmitter  location:  Florida  & 
Vine  Streets.  Geographic  coordinates 
40°  05'  53"  N.  Lat.,  89°  12'  15"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel:  Dow,  Lohnes  &  Albert- 
son,  Washington.  Consulting  engineer: 
Craven.  Lohnes  &  Culver.  Washington. 
Principals  include:  President-Director 
F.  W.  Schaub  (100%),  vice  president 
of  Decatur  Newspapers,  Inc.,  which  is 
owner  Illinois  Bcstg.  Co.  (WSOY); 
Vice  President-Treasurer  F.  M.  Lind- 
say Jr.,  Secretary  Ida  W.  Zoch. 

E VAN S VILLE,  Ind.— On  the  Air  Inc. 
(WGBF),  VHF  Ch.  7  (174-180  mc); 
ERP  105.3  kw  visual.  52.65  kw  aural; 
antenna  height  above  average  terrain 
543  ft.,  above  ground  508  ft.  Esti- 
mated construction  cost  $350,000;  first 
year  operating  cost  $100,000;  revenue 
S190.000.  Post  Office  address:  1001  Dia- 
mond Ave.,  Evansville  11,  Ind.  Studio 
location:  1001  Diamond  Ave.  Trans- 
mitter location:  1.1  mi.  S  on  Chandler 
Road,  Chandler,  Ind.  Geographic  coor- 
dinates 38°  01'  31"  N.  Lat..  87°  21'  43" 
W.  Long.  Transmitter  RCA.  antenna 
RCA.  Legal  counsel:  Kirkland.  Fle- 
ming, Green.  Martin  &  Ellis,  Washing- 
ton. Consulting  engineer:  Robert  M. 
Silliman,  Washington.  Principals  in- 
clude: President  Alvin  Q.  Eades 
(11.8%  ).  Vice  President  Henry  B.  Walk- 
er (19.5%),  Secretary  Martin  L.  Leich 
and  Treasurer  H.  B.  Walker  Jr. 

FORT  WAYNE,  Ind.  —  News  Sen- 
tinel   Broadcasting    Co.,    Inc.  (WGL). 

UHF  Ch.  33  (584-590  mc);  ERP  267  kw 
visual.  140  kw  aural;  antenna  height 
above  average  terrain  769  ft.,  above 
ground  798  ft.  Estimated  construction 
cost  $477,905  first  year  operating  cost 
$315,820  revenue  $366,400.  Post  Office 
address  201  W.  Jefferson  St.,  Ft.  Wayne. 
Studio  location  0.4  west  of  junction  of 
State  Blvd.  with  Grand  Rapids  &  In- 
diana Railroad.  Transmitter  location 
201  W.  Jefferson  St.  Geographic  coor- 
dinates 41°  05'  36"  N.  Lat..  85°  11'  42" 
W.  Long.  Transmitter  GE  antenna  GE. 
Legal  counsel  Spearman  &  Roberson, 
Washington.  Consulting  engineer  Jans- 
ky  &  Bailey.  Washington.  Principals 
include  President  Helene  R.  Foellinger 
for  the  News  Publishing  Co.  (100%)  of 
which  she  is  publisher,  First  Vice  Pres- 
ident &  Treasurer  Henry  C.  Page,  Sec- 
ond Vice  President  &  Secretary  Cap- 
tain Pierre  H.  Boucheron. 

FORT  WAYNE,  Ind.  —  Radio  Fort 
Wayne  Inc.  (WANE),  UHF  Ch.  21  (512- 
518  mc);  ERP  98.2  kw  visual.  49.1  kw 
aural:  antenna  height  above  average 
terrain  473  ft.,  above  ground  498  ft. 
Estimated  construction  cost  $197,900; 
first  year  operating  cost  $195,940:  reve- 
nue $229,950.  Post  Office  address:  1205 
Fort  Wayne  Bank  Bldg.,  Fort  Wayne. 
Studio  and  transmitter  location:  127 
W.  Berry  St.,  Fort  Wayne.  Geographic 
coordinates  41°  04'  41"  N.  Lat..  85°  08' 
27"  W.  Long.  Transmitter  RCA.  anten- 
na RCA.  Legal  counsel:  Segal.  Smith 
&  Hennessey.  Washington.  Consulting 
engineer:  George  C.  Davis.  Washington 
Principals  include:  President  C.  Bruce 
McConnell  (54.985%),  Vice  President 
Robert  B.  McConnell  (0.090^),  Second 
Vice  President  Charles  E.  Kennedy. 
Treasurer  Frank  E.  McKinney 
(14.535%),  Secretary  Earl  H.  Schmidt 
(14.010^)  and  Frank  M.  McHale 
(9.450%). 

SOUTH  BEND,  Indiana— Seuth  Bend 
Bcstg.  Co.  (WHOT),  UHF  Ch.  46  (662- 
668  mc);  ERP  91.6  kw  visual,  45.8  kw 
aural;  antenna  height  above  average 
terrain  418  ft.,  above  ground  437.5  ft. 
Estimated  construction  cost  $206,285 
first  year  operating  cost  $192,600,  rev- 
enue $221,400.  Post  Office  address  434 


South  St.  Joseph  St..  South  Bend,  Ind. 
Studio  transmitter  location  434  South 
St.  Joseph  St.,  South  Bend,  Ind.  Geo- 
graphic coordinates  41°  40'  40"  N.  Lat., 
83°  14'  50"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Segal, 
Smith  &  Hennessey,  Washington.  Con- 
sulting engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent C.  Bruce  McConnell  (54.985%). 
Vice  President  Robert  B.  McConnell 
(0.090%),  2nd  Vice  President  William 
H.  Spencer.  Secretary  Earl  H.  Schmidt 
(14.010%).  Treasurer  Frank  C.  McKin- 
ney (14.535%). 

f  TERRE  HAUTE,  Ind.— Wabash  Val- 
ley Bcstg.  Corp.  (WTHI-AM-FM),  VHF 

Ch.  10  (192-198  mc);  ERP  316  kw  vis- 
ual, 158  kw  aural;  antenna  height  above 
average  terrain  484  ft.,  above  ground 
549  ft.  Estimated  construction  cost 
$468,737,  first  year  operating  cost  $256.- 
864,  revenue  $250,000.  Post  Office  ad- 
dress: 120  S.  Seventh  Street,  Terre 
Haute.  Ind.  Studio  and  transmitter 
locaticn:  120  S.  Seventh  Street,  Terre 
Haute.  Geographic  coordinates:  39°  27' 
54"  N.  Lat..  87°  24'  24"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Haley  &  Doty,  Washington.  Con- 
sulting engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent Anton  Hulman  Jr.  (81.65%),  Vice 
President  -  Treasurer  J.  R.  Cloutier 
(13.35%)  and  Secretary  Lester  C.  Powa. 

*  CEDAR  RAPIDS,  Iowa— The  Ga- 
zette Co.  (KCRG),  VHF  Ch.  9  (186-192 
mc);  ERP  35.5  kw  visual.  17.8  kw  aural; 
antenna  height  above  average  terrain 
343  ft.,  above  ground  334  ft.  Estimated 
construction  ccst  $200,049,  first  year 
operating  cost  $190,000,  revenue  S210.C00. 
Post  Office  address:  500  Third  Avenue. 
SE,  Cedar  Rapids,  Iowa.  Studio  and 
transmitter  location:  South  of  US  30, 
6  miles  E.  of  Cedar  Rapids.  Geographic 
coordinates:  41 c  58'  21"  N.  La.,  91°  32" 
04'  W.  Long.  Transmitter  Dumont,  an- 
tenna GE.  Legal  counsel  Kirkland. 
Fleming.  Green.  Martin  &  Ellis,  Wash- 
ington. Consulting  engineer  E.  C. 
Paige.  Washington.  Principals  include 
President-General  Manager  James  N. 
Faulkes  (1623%),  Vice  President-Sec- 
retary J.  F.  Hladkv  and  Treasurer  Louis 
J.  Nilles. 

*DES  MOINES,  Iowa  —  Independent 
Broadcasting  Co.  (KIOA).  VHF  Ch.  13 
(210-216  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  av- 
erage terrain  643.5  ft.,  above  ground 
739  ft.  Estimated  construction  cost 
$471,872,  first  year  operating  cost  S535.- 
000.  revenue  $552,000.  Post  Office  ad- 
dress %  Ralph  Atlass,  400  N.  Michigan 
Ave.,  Chicago.  Studio  location  W.  10th 
and  Mulberry  Sts.,  Des  Moines.  Trans- 
mitter location  W.  10th  and  Mulberry 
Sts.  Geographic  coordinates  41°  35'  00" 
N.  Lat..  93°  37'  37"  W.  Long.  Transmit- 
ter GE.  antenna  GE.  Legal  counsel 
Fierson  &  Ball,  Washington.  Consult- 
ing engineer  E.  C.  Page.  Washington. 
Principals  include  President-Treasurer 
Ralph  L.  Atlass  (65.99%).  president- 
treasurer  and  general  manager  of 
WIND  Chicago  and  director  WMCA 
New  York;  Secretary  John  T.  Carey 
(6.53%).  vice  president-secretary 
WIND:  Director  David  J.  Winton  (9%), 
board  chairman  of  Winton  Lumber  Co. 
and  The  Pas  Lumber  Co.,  Minneapolis; 
Director  Charles  J.  Winton  Jr.  (9%), 
president  of  lumber  firms  and  Wilhel- 
mina  M.  Harre  (5.41%  1. 

f  SIOUX  CITY,  Iowa — Perkins  Bros. 
Co.  (KSCJ),  VHF  Ch.  4  (66-74  mc); 
ERP  100  kw  visual.  50  kw  aural;  an- 
tenna height  above  average  terrain  577 
ft.,  above  ground  519  ft.  Estimated 
construction  cost  $290,235,  first  year 
operating  cost  $200,000,  revenue  S225.- 
0C0.  Post  Office  address:  P.O.  Box  118. 
Sioux  City,  Iowa.  Studio  and  trans- 
mitter location:  Hilltop  just  N.  of  46th 
and  Polk  Streets,  Sioux  City.  Geo- 
graphic coordinates:  42=  33'  05"  N.  Lat., 
96°  22'  00"  W.  Long.  Transmitter  Du- 
Mont, antenna  RCA.  Legal  counsel 
Dow.  Lohnes  &  Albertson.  Washington. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent W.  R.  Perkins  (24.40%)  and  Vice 
President-Secretary  Clara  P.  Sammons 
(30.62%). 

HUTCHINSON,  Kan.— Hutchinson  TV 
Inc.  VHF  Ch.  12  (204-210  mc);  ERP  117 
kw  visual.  59  kw  aural;  antenna  height 
above   average   terrain   624  ft.,  above 
ground  574  ft.  Estimated  construction 
cost  $366,500  first  year  operating  cost 
S275.000  revenue   $300,000.   Post  Office 
address  601  Wolcott  Bldg,  Hutchinson.  I 
Studio  and  transmitter  location  Hutch- 
inson. Geographic  coordinates  38°  09'  05" 
N.  Lat.,  97=  57'  32"  W.  Long.  Transmit-  | 
ter  RCA,  antenna  RCA.  Legal  counsel 
I.  E.  Lambert,  Washington.  Consulting 
engineer  A.  D.  Ring  &  Co.,  Washing- 
ton. Principals  include  President  W.  1 
D.  P.  Carey  (10%),  lawyer  and  holds  \ 
stock  and  offices  in  a  variety  of  other  I 
interests;  Vice  President  J.  H.  Child  I 


(7%),  secretary-treasurer  and  holds 
interest  in  six  automobile  dealer  con- 
cerns; Secretary  R.  E.  Dillon  (10%), 
holds  offices  and  owns  stock  in  a  va- 
riety of  financing  interests  and  others: 
Treasurer  John  P.  Harris  (13%)  and 
Sidney  F.  Harris  (10%)  holds  offices 
and  owns  stock  in  several  newspapers 
in  Kansas  and  Iowa;  James  A.  Davis  is 
president  and  owns  stock  in  six  auto- 
mobile dealer  firms;  Howard  J.  Carey 
(6%)  is  president  of  Carey  Salt  Co 
Hutchinson,  and  owns  stock  and  holds 
offices  in  several  other  interests; 
Charles  E.  Carey  (5^)  is  president  of 
Central  Fibre  Products  Co.  Inc.,  Quin- 
cy,  111.,  and  owns  stock  and  holds  of- 
fice in  several  other  interests:  K  T 
Anderson  (23%)  is  engaged  in  the  cat- 
tle business  and  owns  stock  and  holds 
offices  in  several  other  interests:  L.  T. 
Child  (7%)  is  vice  president  and  holds 
11V2%  of  stock  in  six  automobile  deal- 
er firms. 

HUTCHINSON,  Kan.— The  Nation's 
Center  Bcstg.  Co.  (KWBW),  VHF  Ch 

12  (2C4-210  mc);  ERP  59  kw  visual.  29.5 
kw  aural:  antenna  height  above  aver- 
age terrain  295  ft.,  above  ground  341 
ft.  Estimated  construction  cost  $176  257 
first  year  operating  cost  $120,000,  rev- 
enue S120.000.  Post  Office  address- 
P.O.  Bex  1026,  Hutchinson,  Kansas 
Studio  ?nJ  transmitter  location:  Hard- 
ing &  17th  Avenue  West.  GeograDhic 
coordinates:  38=  04'  22"  N.  Lat..  97°  57' 
53"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Dow.  Lohnes  & 
Albertson.  Washington.  Consulting  en- 
gineer Commercial  Radio  Equipment 
Co..  Washington.  Sole  owner  is  Bess 
Marsh  Wyse. 

MANHATTAN,  Kan.*— Kansas  State 
College  of  Agriculture  &  Applied 
Science  (KSAC),  VHF  Ch.  8*  (180-186 
mc);  ERP  52  kw  visual.  26  kw  aural: 
antenna  height  above  average  terrain 
452  ft.,  above  ground  273  ft.  Estimated 
construction  co=t  S362.624.  first  vear 
operating  cost  S332.800.  no  revenue  non- 
commercial educational  station.  Post 
Office  address:  Kansas  State  College, 
Manhattan.  Kansas.  Studio  location: 
Kansas  State  College  Campus.  Trans- 
mitter location:  2.9  miles  NW  of  Man- 
hattan. Kansas.  Geographic  coordi- 
nates: 39°  13'  31"  N.  Lat..  96°  37'  10" 
XV.  Long.  Transmitter  GE.  antenna  GE. 
Consulting  engineer  R.  G.  Kloeffler, 
Dept.  of  Electrical  Engineering,  Kansas 
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State  College.  Applicant  is  Kansas 
State  college  which  operates  KA2XBD, 
experimental  TV  broadcast  station. 
College  president  is  James  A.  McCain. 

t  PITTSBURG,  Kan.— Pittsburg  Bcstg. 
Co.  Inc.  (KOAM)  VHF  Ch.  7  (174-180 
mc);  ERP  105.0  kw  visual,  52.5  kw  aural; 
antenna  height  above  average  terrain 
540  ft.,  above  ground  574  ft.  Estimated 
construction  cost  $300,323,  first  year  op- 
erating cost  $229,020.  revenue  $237,890. 
Post  Office  address:  P.O.  Box  603,  Pitts- 
burg, Kan.  Studio  location:  4th  & 
Broadway.  Transmitter  location:  U.S. 
69  at  Lawton  Road.  Geographic  co- 
ordinates: 37°  13'  40"  N.  Lat.,  94°  42'  17" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  George  O.  Sutton, 
Washington.  Consulting  engineer  Cra- 
ven, Lohnes  &  Culver,  Washington. 
Principals  include  President  E.  V.  Bax- 
ter (50%),  Secretary  Mrs.  E.  V.  Baxter, 
Vice  President  Lester  E.  Cox  (12 '/2%), 
Vice  President-Treasurer  Lester  Lee 
Cox  (37i'2%). 

WICHITA,  Kan.  —  Taylor  Radio  & 
TV  Corp.  (KANS-KRUG)  VHF  Ch.  3 
(60-66  mc);  ERP  57.44  kw  visual,  28.7 
aural;  antenna  height  above  average 
terrain  500  ft.,  above  ground  525  ft. 
v  Estimated  construction  cost  $576,452 
first  year  operating  cost  $624,000  rev- 
enue $670,474.  Post  Office  address  1015 
North  Broadway,  Wichita.  Studio  and 
transmitter  location  1015  North  Broad- 
way. Geographic  coordinates  37°  42'  11" 
N.  Lat.,  97°  20'  08"  W.  Long.  Transmit- 
ter RCA  antenna  RCA.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washington. 
Consulting  engineer  A.  Earl  Cullum 
Jr.,  Dallas.  Principals  include  Presi- 
dent O.  L.  Taylor  (70.25%),  Vice  Presi- 
dent Archie  J.  Taylor  (10.04%),  Vice 
President  Byron  W.  Agle  (4.46%),  Sec- 
retary-Treasurer Fred  A.  Teed. 

OWENSBORO,  Ky.— -Owensboro  Pub. 
Co.  (WOMI),  UHF  Ch.  14  (470-476  mc); 
ERP  184  kw  visual,  92  kw  aural;  an- 
tenna height  above  average  terrain  390 
ft.,  above  ground  424  ft.  Estimated  con- 
struction cost  $279,940,  first  year  oper- 
ating cost  $245,000,  revenue  $255,500. 
Post  Office  address:  100-102  E.  Third 
St.,  Owensboro.  Studio  and  transmitter 
location  Owensboro.  Geographic  co- 
ordinates 37°  44'  34"  N.  Lat.,  87°  06'  57" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Spearman  &  Roberson, 
Washington.  Consulting  engineer  A.  D. 
Ring  &  Co.,  Washington.  Principals  in- 
clude President  Lawrence  W.  Haecr 
(27.2%),  40%  of  Owensboro  Bcstg.  Co., 
licensee  of  WOMI-AM-FM  Owensboro; 
30.52%  of  Hager,  Fuqua  &  Hager, 
partnership;  Secretary-Treasurer  W. 
Bruce  Hager  (16%),  40%  of  WOMI, 
40%  of  Hager,  Fuqua  &  Hager;  Vice 
President  George  M.  Fuqua  (12%),  20% 
of  WOMI,  20%  of  Hager,  Fuqua  & 
Hager;  Mrs.  Martine  Fuqua,  (8%); 
Mrs.  Anne  H.  Hagerman  (8%)  and 
Wilbur  B.  Hager  (8%). 

MONROE.  La.  —  James  A.  Noe 
(KNOE),  VHF  Ch.  8  (180-186  mc); 
ERP  183  kw  visual,  91.5  kw  aural;  an- 
tenna .  height  above  average  terrain 
739  ft.,  above  ground  774  ft.  Estimated 
construction  cost  $331,920;  first  year 
operating  cost  $214,690;  revenue  $195,- 
260.  Post  Office  address:  Bernhardt 
Building,  Monroe,  La.  Studio  location: 
Bernhardt  Building,  Monroe.  Trans- 
mitter location:  22nd  St.  (0.4  mi.  N.  of 
U.S.  80).  Geographic  coordinates  32° 
31'  37"  N.  Lat.,  92°  06'  16"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel:  Roberts  &  Mclnnis,  Washing- 
ton. Consulting  engineer:  Mcintosh  & 
Inglis,  Washington.  Sole  owner  is 
James  A.  Noe. 

NEW  ORLEANS,  La.— James  A.  Noe 
(WNOE)  VHF  Ch.  4  (66-72  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  1,005  ft., 
above  ground  1.045  ft.  Estimated  con- 
struction cost  $836,000;  first  year  oper- 
ating cost  $789,080;  revenue  $784,519. 
Post  Office  address:  St.  Charles  Hotel, 
New  Orleans.  Studio  location:  St. 
Charles  Hotel,  New  Orleans.  Transmit- 
ter location:  2.3  mi.  E.  of  cutoff,  S. 
of  Miss.  River.  Geographic  coordinates 
29°  54'  38"  N.  Lat.,  89°  56'  47"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel:  Roberts  &  Mclnnis,  Washing- 
ton. Consulting  engineer:  Mcintosh  & 
Inglis,  Washington.  Sole  owner  is 
James  A.  Nore. 

NEW  ORLEANS,  La.  —  WSMB  Inc. 
(WSMB),  UHF  Ch.  20  (506-572  mc); 
ERP  200  kw  visual,  105  kw  aural;  an- 
tenna height  above  average  terrain  580 
ft.,  above  ground  605  ft.  Estimated  con- 
struction cost  $351,900,  first  year  oper- 
ating cost  $288,000,  revenue  $202,000. 
Post  Office  address:  901  Canal  St.,  New 
Orleans.  Studio  location:  901  Canal  St. 
Transmitter  location:  Behrman  High- 
way. Geographic  coordinates  29°  35' 
15"  N.  Lat.,  90°  02'  02"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel 
Spearman  &  Roberson,  Wash.  Con- 
sulting   engineer    George    C.  Davis, 


Wash.  Principals  include  Pres.  Gaston 
J.  Dureau,  pres.  of  Paramount  Gulf 
Theatres  which  owns  50%  of  WSMB; 
Vice-Pres.  H.  M.  Wheelahan,  vice-pres. 
&  gen.  mgr.  of  WSMB;  Vice-Pres.  I. 
Newman,  exec,  vice-pres.  of  Maison 
Blanche  Co.  Dept.  Store;  Asst.  Sec- 
Treas.  Carl  F.  Dixon,  asst.  secy.  Para- 
mount Gulf  Theatres,  asst.  secy. 
WSMB;  Asst.  Secy.  Robert  H.  O'Brien, 
sec.-treas.  United  Paramount  Theatres; 
Asst.  Sec.  Leonard  H.  Goldenson,  pres. 
United  Paramount  Theatres;  H.  J. 
Schwartz,  pres.  City  Stores  Co.  which 
owns  50%  of  WSMB. 

PITTSFIELD,  Mass.  —  Greylock 
Bcstg.  Co.  (WBRK),  UHF  Ch.  64  (770- 
776  mc);  ERP  1.32  kw  visual,  0.713  kw 
aural;  antenna  height  above  average 
terrain  977.3  ft.,  above  ground  120.6 
ft.  Estimated  construction  cost  $133,- 
000;  first  year  operating  cost  $160,000; 
revenue  $170,000.  Post  Office  address: 
8  Bank  Row,  Pittsfield,  Mass.  Studio 
location:  To  be  determined.  Transmit- 
ter location:  Osceola  Mountain.  Geog- 
raphic coordinates  42°  23'  31"  N.  Lat., 
73°  18'  37"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel:  McKenna 
&  Wilkinson,  Washington.  Consulting 
engineer:  James  C.  McNary,  Washing- 
ton. Principals  include:  President-Asst. 
Treasurer  Leon  Podolsky  (51%)  and 
Vice  President-Treasurer  Gardner  S. 
Morse  (49%). 

EAST  LANSING,  Mich.  —  Michigan 
State  Board  of  Agriculture  (WKAR- 
AM-FM),  UHF  Ch.  60  (746-752  mc); 
ERP  243  kw  visual,  122  kw  aural;  an- 
tenna height  above  average  terrain 
975  ft.,  above  ground  1,034  ft.  Estimated 
construction  cost  $461,465;  first  year 
operating  cost  $125,000;  no  revenue; 
non-commercial  educational  station. 
Studio  location:  Electrical  Engineering 
Bldg.  Transmitter  location:  0.9  mi. 
E.  and  1  mi.  S.  of  Okemus  on  Dobie 
Road.  Geographic  coordinates  42°  42' 
08"  N.  Lat.,  84°  24'  51"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel: 
Barnes  &  Nielson,  Washington.  Con- 
sulting engineer:  William  L.  Foss  Inc., 
Washington.  Applicant  Michigan  State 
College,  president  of  which  is  John  A. 
Hanna. 

MINNEAPOLIS,  Minn.— Independent 
Bcstg.  Co.  (WLOL),  VHF  Ch.  9  (186-192 
mc);  ERP  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
449  ft.,  above  ground  500  ft.  Estimated 
construction  cost  $449,839,  first  year 
operating  cost  $700,000,  revenue  $1,014.- 
000.  Post  Office  address:  c/o  Ralph  L. 
Atlass,  400  N.  Michigan  Ave.,  Chicago, 
111.  Studio  and  transmitter  location : 
7th  St.  S  and  4th  Ave.  S,  Minneapolis. 
Geographic  coordinates  44°  58'  38"  N. 
Lat.,  93°  15'  42"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Pier- 
son  &  Ball,  Washington.  Consulting 
engineer  E.  C.  Page  Consulting  Radio 
Engineers,  Washington.  Principals  in- 
clude President-Treasurer  Ralph  L. 
Atlass  (65.99%),  Vice  President  Marvin 
L.  Rosene,  Secretary  John  T.  Carey 
(6.53%),  Assistant  Secretaries  Maurice 
Rosenfield,  Lloyd  M.  Hallett  (0.74%)  and 
Earl  W.  Pinck,  David  J.  Winton  (9%), 
Charles  J.  Winton  Jr.  (9%),  Wilhelmina 
M.  Harre  (5.41%). 

ROCHESTER,  Minn.— Southern  Min- 
nesota Bcstg.  Co.  (KROC),  VHF  Ch.  10 
(192-198  mc);  ERP  101.3  kw  visual,  53.7 
kw  aural;  antenna  height  above  aver- 
age terrain  620.5  ft.,  above  ground  575.5 
ft.  Estimated  construction  cost  $241,- 
162;  first  year  operating  cost  $115,000; 
revenue  $120,000.  Post  Office  address: 
100  First  Avenue  Building,  Rochester. 
Studio  and  transmitter  location:  2.8 
mi.  W.  of  Rochester  on  U.S.  14.  Geog- 
raphic coordinates  44°  01'  27"  N.  Lat., 
92°  32'  36"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel:  Loucks, 
Zias,    Young   &   Jansky,  Washington. 


Consulting  engineer:  Jansky  &  Bailey, 
Washington.  Principals  include:  Presi- 
dent Agnes  P.  Gentling  (12.25%)  and 
Vice    President    G.    David  Gentling 

(8.31%). 

ST.  CLOUD,  Minn.— Granite  City 
Bcstg.  Co.  (WJON),  VHF  Ch.  7  (174-180 
mc);  ERP  23.36  kw  visual,  11.68  kw 
aural;  antenna  height  above  average 
terrain  425  ft.,  above  ground  466  ft. 
Estimated  construction  cost  $200,600, 
first  year  operating  cost  $204,500,  rev- 
enue $175,250.  Post  Office  address:  522 
Lincoln  Ave.  SE.  Studio  and  transmit- 
ter location:  522  Lincoln  Avenue  SE. 
Geographic  coordinates  45°  33'  38"  N. 
Lat.,  94°  08'  05"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel 
Arthur  W.  Scharfeld,  Washington.  Con- 
sulting engineer  Charles  B.  Persons, 
Duluth,  Minn.  Principals  include  Pres- 
ident Max  H.  Lavine  (89.5%),  Vice 
President  Frances  H.  Lavine  (0.5%), 
and  Secretary-Treasurer  Roy  H.  West- 
man  (10%). 

JACKSON,  Miss.— Lamar  Life  Bcstg. 
Co.  (WJDX),  VHF  Ch.  12  (204-210  mc); 
ERP  316  kw  visual,  158  kw  aural:  an- 
tenna height  above  average  terrain  586 

(Continued  on  page  b8) 


Go  To  Wisconsin  Network 

EXCLUSIVE  broadcasting  rights 
to  the  12  National  Football  League 
games  of  the  Green  Bay  Packers 
have  been  granted  to  the  Wisconsin 
Network  Inc. 

This  was  announced  last  week 
following  the  annual  meeting  of 
the  network  at  Lake  Geneva,  Wis., 
June  24-25.  Packers'  football  rights 
have  been  held  by  WTMJ  Milwau- 
kee for  23  seasons,  it  was  added. 

Directors  were  re-elected  at  a 
stockholders  meeting.  They  were 
John  Walter,  WJPG  Green  Bay; 
A.  H.  Lange,  KFIZ  Fond  du  Lac; 
Sidney  Blizz,  WCLO  Janesville  and 
WGEZ  Beloit;  G.  P.  Richards, 
WHBL  Sheboygan;  Earl  H.  Huth, 
WHBY  Appleton;  W.  C.  Forrest, 
WIBU  Poynette;  Harold  Newcomb, 
WRJN  Racine  and  George  T.  Fre- 
chette, WFHR  Wisconsin  Rapids. 

Following  the  stockholders  meet- 
ing, the  directors  re-elected  Mr. 
Walter  president;  Mr.  Huth,  vice 
president,  and  Mr.  Frechette,  sec- 
retary-treasurer and  managing 
director.  Network  offices  are  at 
Wisconsin  Rapids. 

Broadcasting  rights  were  granted 
after  acceptance  of  sealed  bids  and 
proposals  for  coverage  in  the 
region. 

Miller  Brewing  Co.,  Milwaukee, 
is  to  sponsor  the  series.  Sixteen 
stations  were  used  during  the  past 
two  seasons,  it  was  reported.  Earl 
Gillespie,  WEMP  Milwaukee,  is  to 
handle  the  play-by-play. 


WSYR's  Local 
Radio  Sales 

UP  39% 


For  the  period  ending  April  30,  WSYR's  local  radio 
sales  were  39%  ahead  of  1951.  The  local  advertisers 
responsible  for  this  increase  are  the  ones  in  the  best 
position  to  test  the  effectiveness  of  all  media.  They 
know  which  advertising  keeps  the  cash  register 
ringing. 

National  Spot  Advertisers 

TAKE  NOTE 
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ft.,  above  ground  479  ft.  Estimated 
construction  cost  $511,375,  first  year 
operating  cost  $365,000,  revenue  $340,000. 
Post  Office  address:  Box  2171,  Jackson. 
Studio  location:  Lamar  Life  Bldg.,  315 
E.  Carjitol  St.  Transmitter  location: 
Red  Hill,  3.4  mi.  SE  of  Jackson.  Geo- 
graphic coordinates  32°  15'  48"  N.  Lat., 
90°  06'  22"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Spearman 
&  Roberson.  Wash.  Consulting  engi- 
neer A.  Earl  Cullum,  Jr.,  Dallas.  Ap- 
plicant is  owned  100%  by  Lamar  Life 
Insurance  Co..  licensee  of  WJDX  there. 
Applicant  will  lease  physical  plant 
from  parent  firm. 

MERIDIAN.  Miss.— Southern  Televi- 
sion Corp.  CWTOK),  VHF  ch.  11  (198- 
204  mc);  ERP  29.5  kw  visual,  15.9  kw 
aural:  antenna  height  above  average 
terrain  622  ft.,  above  ground  357  ft. 
Estimated  construction  cost  $177,948, 
first  year  operating  cost  $102,000,  rev- 
enue $120,000.  Post  Office  address:  Citi- 
zens National  Bank  Bldg.,  Box  1771, 
Meridian.  Miss.  Studio  and  transmit- 
ter location:  1.8  mi.  S.  of  Meridian  on 
U.S.  Highway  45.  Geographic  coordi- 
nates 32°  19'  40"  N.  Lat.,  88°  41'  30"  W. 
Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  McKenna  &  Wilkinson, 
Washington.  Consulting  engineer 
George  E.  Gautnev,  Washington.  Prin- 
cipals include  President  Robert  F. 
Wricht  (25.5%).  Vice  President  William 
B.  Crooks  (12%),  Secretary  Thomas  Y. 
Minniece  (8.472%),  Treasurer  S.  A. 
Rosenbaum  (16.945%). 

JOPLIN,  Mo.  —  Air  Time  Inc. 
(KSWM),  VHF  Ch.  12  (204-210  mc): 
ERP  10.6  kw  visual,  5.3  kw  aural:  an- 
tenna height  above  average  terrain  504 
ft.,  above  ground  442  ft.  Estimated  con- 
struction cost  $143,401,  first  year  oper- 
ating cost  $100,000,  revenue  $100,000. 
Post  Office  address:  1928  W.  13th  St., 
Joplin,  Missouri.  Studio  and  transmit- 
ter location:  1928  W.  13th  Street,  Joplin. 
Missouri.  Geographic  coordinates  37° 
04'  45"  N.  Lat.,  94°  32'  9.5"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  None.  Consulting  engineer 
Austin  A.  Harrison,  Joplin,  Mo.  Prin- 
cipals include  President  Austin  A.  Har- 
rison (50%),  Vice  President  Herbert 
Van  Fleet  (1.65%),  Secretary-Treasurer 
Eleanor  F.  Harrison  (46.7%). 

t  ST.  LOUIS,  Missouri  —  KWK  Inc. 
(KWK),  VHF  Ch.  4  (66-72  mc):  ERP  100 
kw  visual,  50  kw  aural;  antenna  height 
above  average  terrain  521  ft.,  above 
ground  520  ft.  Estimated  construction 
cost  $594,000.  first  year  operating  cost 
$1,094,424,  revenue  $1,300,000.  Post  Office 
address:  1215  Cole  Street,  St.  Louis  6, 
Missouri.  Studio  and  transmitter  loca- 
tion: 1215  Cole  Street.  Geographic  co- 
ordinates 38°  38'  10"  N.  Lat.,  90°  11'  44" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Dempsey  &  Koplo- 
vitz,  Washington.  Consulting  engineer 
A.  Earl  Cullum  Jr.,  Dallas,  Tex.  Prin- 
cipals include  President  -  Treasurer 
Robert  T.  Convey  (45.61%),  Vice  Presi- 
dent-Secretary Roy  E.  Dady  .(1.85%) 
and  Vice  President  V.  E.  Carmichael 
(0.61%).  St.  Louis  Globe-Democrat  has 
27.27%  interest  in  applicant. 

t  ST.  LOUIS,  Mo.  —  KXOK  Inc. 
(KXOK-AM-FM),  VHF  Ch.  4  (66-72 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
547  ft.,  above  ground  583  ft.  Estimated 
construction  cost  $553,802;  first  year 
operating  cost  $700,000;  revenue  $950,- 
000.  Post  Office  address:  800  N.  Twelfth 


Blvd.,  St.  Louis  1.  Studio  location: 
800  N.  12th  St.,  St.  Louis.  Transmitter 
location:  Boatmen's  Bank  Bldg.,  314  N. 
Broadway.  St.  Louis.  Geographic  coor- 
dinates 38°  37'  40"  N.  Lat.,  90°  11'  17"  W. 
Long.  Transmitter  RCA,  antenna  RCA. 
Legal  counsel:  George  O.  Sutton,  Wash- 
ington. Consulting  engineer:  Jansky  & 
Bailev,  Washington.  Principals  include: 
President  Elzey  Roberts  (79.25%),  Vice 
President  John  C.  Roberts  (10.70%), 
Vice  President-Secretary  Elzey  M.  Rob- 
erts Jr.  (0.0125%),  General  Manager 
Chester  L.  Thomas  (0.0125%),  Asst. 
Manager  Aubrey  D.  Reid  (0.0125%)  and 
Isabella  Wells  Roberts  (10%).  Figures 
represent  common  stock. 

t  LINCOLN,  Neb.— Cornbelt  Bcstg. 
Corp.  (KFOR),  VHF  Ch.  10  (192-198 
mc):  ERP  55  kw  visual,  27.5  kw  aural; 
antenna  height  above  average  terrain 
248  ft.,  above  ground  323  ft.  Estimated 
construction  cost  $300,781;  first  year 
operating  cost  $170,000;  revenue  $150,- 
000.  Post  Office  address:  Stuart  Bldg., 
Lincoln  8,  Nebraska.  Studio  and  trans- 
mitter location:  48th  &  Vine  Streets. 
Geographic  coordinates  40°  49'  30"  N. 
Lat.,  96°  39'  19"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel: 
Beghtol  &  Rankin,  Lincoln,  Nebraska. 
Principals  include:  President  James 
Stuart,  Executive  Vice  President 
George  T.  Bastian,  Vice  President 
George  X.  Smith  and  Secretary  J.  Lee 
Rankin. 

OMAHA,  Neb.— Herald  Corp.,  VHF 
Ch.  7  (174-180  mc);  ERP  316  kw  visual. 
158  kw  aural;  antenna  height  above 
average  terrain  869  ft.,  above  ground 
949  ft.  Estimated  construction  cost 
$838,239;  first  year  operating  cost  $691.- 
723;  revenue  $811,668.  Post  Office  ad- 
dress: 14th  &  Dodge  Sts.,  Omaha  2. 
Studio  location:  1318  Capitol  Ave., 
Omaha,  Neb.  Transmitter  location:  Sec. 
20,  Twp.  15,  Range  12,  Douglas  Co.. 
Neb.  Geographic  coordinates  41°  15'  44" 
N.  Lat.,  96°  05'  49"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  coun- 
sel: Kirkland.  Fleming,  Green,  Mar- 
tin &  Ellis,  Washington.  Consulting 
engineer:  Jansky  &  Bailey,  Washing- 
ton. Principals  include;  President  Hen- 
ry Doorly,  president  and  4.06%  own- 
er of  World  Pub.  Co.,  publisher  of 
Omaha  World-Herald  and  100%  owner 
of  applicant  firm;  Vice  President  W.  E. 
Christenson,  vice  president,  0.83%  of 
World  Pub.;  Vice  President  Ben  H. 
Cowdery,  vice  president,  1.25%  of 
World  Pub.,  and  Treasurer  Jewell 
Hargleroad,  secretary-treasurer,  0.26% 
of  World  Pub. 

tALBANY,  New  York — Hudson  Valley 
Bcstg.  Co.,  Inc.  (WROW-AM-FM).  UHF 

Ch.  41  (632-638  mc);  ERP  200  kw  visual, 
100  kw  aural;  antenna  height  above 
average  terrain  1160  ft.,  above  ground 
323  ft.  Estimated  construction  cost 
$365,474,  first  year  operating  cost  $229.- 
660.  revenue  $250,000.  Post  Office  ad- 
dress: 248  State  Street,  Albany.  Studio 
location:  248  State  Street,  Albany. 
Transmitter  location:  Side  of  Mt.  Held- 
erberg,  2  miles  W.  of  New  Scotland. 
Geographic  coordinates  42°  37'  20"  N. 
Lat.,  74°  00'  38"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel:  D.  F. 
Prince,  Washington.  Consulting  engi- 
neer: Mcintosh  &  Inglis,  Washington. 
Principals  include  President  John  J. 
Quinlan  (11.5c"c),  Treasurer  Louis  H. 
Gross  (11.5%),  Vice  President  Hyman 
Abrahms  (7.2%),  Executive  Vice  Presi- 


dent Harry  L.  Goldman  (11.4%)  and 
Secretary  Hyman  Rosenblum  (11.4%). 

BINGHAMTON,  N  Y.— Southern  Tier 
Radio  Service  Inc.  (WINR),  UHF  Ch.  40 

(626-632  mc);  ERP  188  kw  visual,  98 
kw  aural;  antenna  height  above  average 
terrain  566  ft.,  above  ground  405  ft. 
Estimated  construction  cost  $245,714, 
first  year  operating  cost  $202,625,  reve- 
nue $212,000.  Post  Office  address:  58 
Exchange  St.,  Binghamton.  Studio  lo- 
cation: 58  Exchange  St.,  Binghamton. 
Transmitter  location:  Hiner  Rd.,  Kirk- 
wood,  N.  Y.  Geographic  coordinates  42° 
06'  53"  N.  Lat.,  75°  51'  16"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel:  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer:  Crav- 
en, Lohnes  &  Culver,  Washington. 
Principals  include  President  Donald 
W.  Kramer  (10%),  Vice  President  E.  R. 
Vadeboncoeur  (12.65%),  Secretary  Don- 
ald J.  Duvall  (9.28%),  Treasurer  Neldon 
L.  Kidd  (12.63%),  A.  G.  BeUe  Isle 
(6.67%),  Thomas  W.  Rourke  (6.67%), 
Lewis  C.  Ryan  (9.72%),  James  W.  Col- 
ella  (5%),  Samuel  M.  Allerton  (8.57%), 
George  R.  Ives,  executor  of  estate  of 
Robert  E.  Kelly,  deceased,  for  bene- 
ficiaries Eileen  and  Patricia  Kelly 
(8.57%)  and  Laura  A.  MacClary  (5.75%). 

tELMIRA,  N.  Y. — Corning  Leader  Inc. 
UHF  Ch.  18  (494-500  mc);  ERP  58.3  kw 
visual,  32.8  kw  aural;  antenna  height 
above  average  terrain  783  ft.,  above 
ground  324  ft.  Estimated  construction 
cost  $236,270,  first  year  operating  cost 
$144,000,  revenue  $192,000.  Post  Office 
address:  114  Walnut  St.,  Corning,  N.  Y. 
Studio  and  transmitter  location:  3.5  mi. 
WNW  of  Elmira  Post  Office.  Geographic 
coordinates  42°  06'  20"  N.  Lat.,  76°  52' 
17"  W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Segal,  Smith 
&  Hennessey,  Washington.  Consulting 
engineer  Commercial  Radio  Equipment 
Co.,  Washington.  Principals  include 
President  William  Allen  Underhill 
(50%),  50%  of  Elmira-Corning  Bcstg. 
Corp.,  licensee  of  WELM  Elmira  and 
WCLI-AM-FM  Corning;  Vice  President 
Edwin  Stewart  Underhill  III,  asst.  secre- 
tary of  Elmira-Corning  Bcstg.  Corp.; 
Secretary  Matthew  F.  Carney  Jr.,  Treas- 
urer Edwin  Stewart  _Underhill  Jr. 
(50%),  president  &  50%  owner  of  El- 
mira-Corning Bcstg.  Corp.  Asst.  Treas- 
urer Mary  M.  King,  asst.  treasurer  of  El- 
mira-Corning Bcstg.  Corp. 

t ROCHESTER,  N.Y. — Veterans  Broad- 
casting Co.  (WVET),  UHF  Ch.  10 
(192-198  mc);  ERP  26.2  kw  visual,  13.95 
kw  aural;  antenna  height  above  aver- 
age terrain  450  ft.,  above  ground  325 
ft.  Estimated  construction  cost  $176,000, 
first  year  operating  cost  $230,000,  reve- 
nue $315,000.  Post  Office  address:  Ervin 
F.  Lyke,  17  Clinton  Ave.  South, 
Rochester  4.  Studio  location:  17  Clinton 
Ave.  South.  Transmitter  location:  Pin- 
nacle Hill,  Brighton,  N.  Y.  Geographic 
coordinates:  43°  08'  02"  N.  Lat.,  77° 
35'  02"  W.  Long.  Transmitter  GE,  an- 
tenna GE.  Studio  equipment,  GE.  Legal 
counsel  Frank  U.  Fletcher,  Washington. 
Consulting  engineer  John  Creutz, 
Washington.  Stock  is  owned  and  sub- 
scribed by  more  than  100  persons,  in- 
cluding Ervin  F.  Lyke,  WVET  general 
manager-chief  engineer,  who  is  presi- 
dent-treasurer and  will  be  3.1%  owner 
after  new  stock  is  issued;  Paul  C. 
Louther,  vice  president  1.54%;  Grantier 
Neville,  attorney,  secretary  0.76%;  and 
Harold  Carson,  1.2%  owner  KCOC  Ham- 
ilton and  16.66%  owner  in  CJVI  Victoria 
and  CKWX  Vancouver,  1.61%. 

TROY,  New  York — Troy  Broadcast- 
ing Co.  Inc.  (WTRY),  UHF  Ch.  23  (524- 
530  mc);  ERP  12.0  kw  visual,  7.0  kw 
aural;  antenna  height  above  average 
terrain  -  927  ft.,  above  ground  189  ft. 
Estimated  construction  cost  $343,642, 
first  year  operating  cost  $175,000,  rev- 
enue $110,000.  Post  Office  address:  92 
Fourth  Street,  Troy,  New  York.  Studio 
location:  92  4th  Street,  Troy,  New 
York.  Transmitter  location:  Helderberg 
Mts.,  New  Scotland  Township.  Geo- 
graphic coordinates  42°  37'  58"  N.  Lat., 
73°  59'  35"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  in- 
clude Harry  C.  Wilder,  president; 
Thomas  W.  Rourke,  Vice  President; 
Edward  M.  Sleighel,  Treasurer;  Samuel 
E.  Aronowitz,  Secretary. 

f  CHARLOTTE,  N.  C— The  Bcstg.  Co. 
of  the  South  (WIST),  VHF  Ch.  9  (186- 
192  mc);  ERP  195  kw  visual,  97.5  kw 
aural;  antenna  height  above  average 
terrain  814  ft.,  above  ground  829  ft.  Es- 
timated construction  cost  $663,169,  first 
year  operating  cost  $500,000,  revenue 
$400,000.  Post  Office  address:  112  South 
Tryon  Street,  Charlotte,  N.  C.  Studio 
location:  112  South  Tryon  St.  Trans- 
mitter location:  0.55  mi.  W.  of  Charlotte 
to  Derita  Rd.  .6  mi.  from  Charlotte 
city  limits.  Geographic  coordinates  35° 
17'  00"  N.  Lat.,  80°  48'  56"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel    Dow,    Lohnes    &  Albertson, 


GENTLE  APPROACH 

WNMP  Plugs  Conservatism 


WNMP  Evanston,  111.,  is  asking 
its  classical  music  audience  to  show 
appreciation  for  "conservative" 
commercials  by  buying  WNMP 
sponsors'  products. 

To  accentuate  the  difference  be- 
tween WNMP's  "brief,  quiet,  con- 
servative" sales  approach,  the  sta- 
tion has  aired  fictitious  "blatant, 
hard-driving"  commercials.  After 
showing  the  contrast,  WNMP  tells 
its  listeners  that  if  they  approve 
of  quiet  commercials,  buy  our  spon- 
sors' products. 

Samples  of  WNMP's  version  of 
blatant  commercials: 

"Have-A-Time  Wine  is  better 
than  new — just  one  sip  will  tell  you 
why  it  outsells  all  other  wines  put 
together  in  a  large  vat. 

"Fanny  Grope-Up  has  a  new 
magic  reducing  formula  that  she's 
imported  from  the  continental 
shores  of  Iceland.  .  .  .  This  wonder 
wafer  contains  everything  you  need 
for  a  proper  day's  diet — bread  and 
water." 


Washington.  Consulting  engineer  Jans- 
ky &  Bailey,  Washington.  Principals 
include  President  B.  Calhoun  Hipp 
(13.6%),  Vice  President-Treasurer  F. 
M.  Hipp  (13.6%),  Vice  President  H.  N. 
Hipp  (13.6%),  and  Vice  President  G. 
Richard  Shafto  (1.2%). 

tDURHAM,  N.  C— Durham  Broad- 
casting Enterprises  Inc.  (WTIK),  VHF 

Ch.  11  (198-204  mc);  ERP  316  kw 
visual,  158  kw  aural;  antenna  height 
above  average  terrain  523  ft.,  above 
ground  500  ft.  Estimated  construction 
cost  $436,000,  first  year  operating  cost 
$240,000,  revenue  $350,000.  Post  Office 
address:  P.  O.  Box  2009.  Durham.  Studio 
location:  W.  Chapel  Hill  and  Duke  St. 
Transmitter  location:  W.  Chapel  Hill 
and  Duke  St.  Geographic  coordinates 
35°  59'  40"  N.  Lat.,  78°  54'  35"  W.  Long. 
Transmitter  DuMont,  antenna  DuMont. 
Studio  equipment  DuMont.  Legal  coun- 
sel: Frank  U.  Fletcher,  Washington. 
Consulting  engineer:  Craven,  Lohnes 
&  Culver,  Washington.  Principals  in- 
clude Harmon  L.  Duncan,  president- 
treasurer  (25%),  Virginia  D.  Duncan, 
assistant  treasurer  (25%),  J.  Floyd 
Fletcher,  vice  president  -  secretary 
(49.99%),  and  Mildred  M.  Fletcher,  as- 
sistant secretary  (0.01%).  If  TV  is 
granted,  stockholders  will  be  increased 
to  about  70,  with  present  group  retain- 
ing about  60%  interest.  Mr.  Duncan  is 
sole  owner  of  WHIT  New  Bern,  N.  C. 

t  WINSTON-SALEM,  N.  C.  —  Mary 
Pickford  Rogers,  VHF  Ch.  12  (  204-210 
mc);  ERP  117  kw  visual,  58.5  kw  aural; 
antenna  height  above  average  terrain 
660  ft.,  above  ground  574  ft.  Estimated 
construction  cost  $372,778,  first  year 
operating  cost  $200,000,  revenue  $250,000. 
Post  Office  address:  1143  Summit  Drive, 


SOONER  or  LATER 

some     aggrieved  listener 
accuses     you  of 


LIBEL  or 
slaNDER 

and   THEN  you'll   need  our 
UNIQUE  INSURANCE 
covering  this  hazard.  It  covers  also 
Invasion  of  Privacy,  Plagiarism, 
Piracy  and   Copyright.   It  is 
ADEQUATE.  SURPRISINGLY 
INEXPENSIVE. 
In  use  Nation-wide. 
GET  IT  IN  TIME! 


WRITE    FOR    DETAILS    AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

Insurance   Fichanpc   —  K a n 5  a ;   City  Mo 


IN 

PORTLAND,  OREGON 

1,246,540  active,  young-minded  West- 
erners comprise  KGWs  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO.,  INC. 
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Beverly  Hills,  California.  Studio  loca- 
tion: to  be  determined.  Transmitter  lo- 
cation: near  Walkerton.  Geographic 
coordinates:  36°  10'  00"  N.  Lat.,  80° 
08'  10"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  I.  E.  Lambert, 
Washington.  Consulting  engineer  A.  D. 
Ring  &  Co.,  Washington.  Sole  owner 
is  Mary  Pickford  Rogers,  president 
Comet  Productions  Inc.  and  Triangle 
Productions  Inc.  and  25%  owner  of 
United  Artists  Corp. 

t  WINSTON-SALEM,  N.  C— Piedmont 
Pub.  Co.  (WSJS-AM-FM),  VHF  Ch.  12 
(204-210  mc) ;  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  500  ft.,  above  ground  490  ft. 
Estimated  construction  cost  $544,553, 
first  year  operating  cost  $400,000,  reve- 
nue $450,000.  Post  Office  address:  419- 
421  N.  Spruce  Street,  Winston-Salem, 
N.  C.  Studio  location:  419-421  N.  Spruce 
Street,  Winston-Salem.  Transmitter  lo- 
cation: U.  S.  421,  7  miles  E.  of  Winston- 
Salem.  Geographic  coordinates:  36°  08' 
00"  N.  Lat.,  80°  07'  45"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel 
Fly,  Shuebruk  Blume,  New  York.  Con- 
sulting engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
President-Treasurer  Gordon  Gray 
(100%),  Vice  President  William  K. 
Hoyt,  Vice  President  W.  Harold  Essex 
and  Secretary  William  Pendleton  Sand- 
ridge. 

WINSTON-SALEM,  N.  C— Winston- 
Salem  Bcstg.  Co.  (WTOB),  VHF  Ch. 
12  (204-210  mc);  ERP  316  kw  visual, 
158  kw  aural;  antenna  height  above 
average  terrain  363  ft.,  above  ground 
344  ft.  Estimated  construction  cost 
$412,093,  first  year  operating  cost  $329,- 
040,  revenue  $341,120.  Post  Office  ad- 
dress: 826 '/•>  West  Fourth  St.,  Winston- 
Salem,  N.  C.  Studio  and  transmitter 
location:  North  Carolina  Route  150. 
Geographic  coordinates:  36°  05'  54"  N. 
Lat.,  80°  07'  23"  W.  Long.  Transmitter: 
DuMont,  antenna  GE.  Legal  counsel 
Krieger  &  Jorgensen,  Washington.  Con- 
sulting engineer  E.  C.  Page  Consulting 
Radio  Engineers,  Washington.  Principals 
include  President  James  W.  Coan 
(30%),  Secretary-Treasurer  John  G. 
Johnson  (30%),  Vice  President  Robert 
V.  Brawley  (20%)  and  Asst.  Secretary 
Archibald  Craige  (20%). 

f  AKRON,  Ohio— Summit  Radio  Corp. 
(WAKR-AM-FM),  UHF  Ch.  49  (680-686 
mc);  ERP  145  kw  visual,  72.5  kw  aural; 
antenna  height  above  average  terrain 
319  ft.,  above  ground  434  ft.  Estimated 
construction  cost  $352,755,  first  year 
operating  cost  $165,300,  revenue  $175,000. 
Post  Office  address:  106  S.  Main  St., 
Akron.  Studio  and  transmitter  location: 
106  S.  Main  St.,  Akron.  Geographic 
coordinates:  41°  04'  56"  N.  Lat.,  81° 
31'  07"  W.  Long.  Transmitter  RCA,  an- 
tenna GE.  Legal  counsel  Kirkland, 
Fleming,  Green,  Martin  &  Ellis,  Wash- 
ington. Consulting  engineer  Kear  & 
Kennedy,  Washington.  Principals  in- 
clude President  S.  Bernard  Berk,  Vice 
President  Roger  G.  Berk,  Secretary- 
Treasurer  Viola  G.  Berk;  Beacon  Jour- 
nal Pub.  Co.  (45%). 

LORAIN,  Ohio — The  Lorain  Journal 

Co.  UHF  Ch.  31  (572-578  mc);  ERP  94 
kw  visual,  47  kw  aural;  antenna  height 
above  average  terrain  410  ft.,  above 
ground  436  ft.  Estimated  construction 
cost  $358,300,  first  year  operating  cost 
$295,000,  revenue  $315,000.  Post  Office 
address:  205  7th  Street,  Lorain.  Studio 
and  transmitter  location:  1100  ft.  South 
of  2500  Colorado  Avenue.  Geographic 
coordinates  41°  27'  41"  N.  Lat.,  82°  08' 
43"  W.  Long.  Transmitter  DuMont, 
antenna  GE.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting   engineer    Craven,    Lohnes  & 
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Culver,  Washington.  Principals  include 
President-Treasurer  I.  Horvitz  (99.7%), 
president  and  99.6%  owner  Mansfield 
Journal  Co.,  president  and  99.7%  owner 
Lorain  Journal  Co.;  S.  A.  Horvitz,  vice 
president  (0.1%),  also  vice  president 
and  0.1%  owner  of  the  Mansfield  Jour- 
nal Co.  and  the  Lorain  Journal  Co. 

MUSKOGEE,  Okla.— Tulsa  Bcstg.  Co., 
VHF  Ch.  8  (180-186  mc);  ERP  316  kw 
visual,  158  kw  aural;  antenna  height 
above  average  terrain  1,000  ft.,  above 
ground  707  ft.  Estimated  construction 
cost  $613,265,  first  year  operating  cost 
$294,400,  revenue  $347,000.  Post  Office 
address:  1850  South  Boulder,  Tulsa. 
Studio  location:  15  E.  Broadway,  Mus- 
kogee, Okla.  Transmitter  location:  Stone 
Bluff  Twp.,  Wagoner  Co.,  Okla.  Geo- 
graphic coordinates:  35°  51'  43"  N.  Lat., 
95°  46'  01"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Spearman 
&  Roberson,  Washington.  Consulting 
engineer  Paul  Godley  Co.,  Upper  Mont- 
clair,  N.  J.  Principals  include  President 
John  T.  Griffin  (56.5%),  president,  49% 
common  stock  of  Griffin  Grocery  Co., 
Muskogee;  president,  49.5%  common 
stock  of  Griffin  Grocery  Co.  of  Arkan- 
sas; president,  48%  common  stock  of 
Denison  Peanut  Co.,  Muskogee;  presi- 
dent. 54.5%  common  stock  of  Western 
Hardware  Corp.,  Muskogee;  president 
of  applicant,  licensee  of  KTUL-AM-FM 
Tulsa  and  KFPW-AM  and  KFPA-FM 
Fort  Smith,  Ark.;  president,  57%%  of 
common  stock  KOMA  Inc.,  licensee  of 
KOMA-AM-FM  Oklahoma  City;  presi- 
dent, 53.58  common  stock  of  Griffin  In- 
vestment Co.,  Muskogee;  president 
Griffin  Foundation,  a  benevolent  and 
charitable  corporation,  noncapitalized. 
Marjory  Griffin  (39.45%),  holds  average 
of  39-40%  of  common  stock  in  each  of 
above-mentioned  firms. 

t  OKLAHOMA  CITY,  Okla.— KOMA 
Inc.  (KOMA-AM-FM),  VHF  Ch.  9  (186- 
192  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  887  ft.,  above  ground  924  ft. 
Estimated  construction  cost  $676,152, 
first  year  operating  cost  $500,000  reve- 
nue $550,000.  Post  Office  address:  228  W. 
Grand  St.,  Oklahoma  City.  Studio  & 
transmitter  location:  NE  75th  St.  & 
Highway  66  (7601  Lincoln  Blvd.)..  Ok- 
lahoma City.  Geographic  coordinates 
35°  32'  50"  N.  Lat.,  97°  29'  45"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Spearman  &  Roberson,  Wash- 
ington. Consulting  engineer  Paul  God- 
ley  Co.,  Upper  Montclair,  N.  J.  Princi- 
pals include  President  John  T.  Griffin 
(54.9206%),  Vice  Presidents  Bryan  Cole 
(0.3174%)  and  James  C.  Leake 
(1.9047%),  Vice  President-General  Man- 
ager J.  J.  Bernard,  and  Secretary- 
Treasurer  (0.3174%),  Marjory  Griffin 
Leake  (37.7777%). 

HARRISBURG,  Pa.  —  WABX  Inc. 
(WABX-FM),  UHF  Ch.  71  (812-818  mc); 
ERP  166.8  kw  visual,  90.45  kw  aural; 
antenna  height  above  average  terrain 
313.2  ft.,  above  ground  432.9  ft. 
Estimated  construction  cost  $298,988, 
first  year  operating  cost  $44,850, 
revenue  $70,000.  Post  Office  ad- 
dress: 111  Blackberry  St.,  Harrisburg. 
Studio  and  transmitter  location:  2107 
N.  Sixth  St..  Harrisburg.  Geographic 
coordinates  40°  16'  00"  N.  Lat.,  75°  52' 
00"  W.  Long.  Transmitter  GE,  antenna 
GE.  Consulting  engineer  H.  O.  Bishop, 
Harrisburg,  Pa.  Principals  include 
President  H.  O.  Bishop  (50%),  Vice 
President  W.  T.  Wright  (50%)  and  Sec- 
retary-Treasurer Hasbrouck  S.  Wright. 

HARRISBURG,  Pa.— WHP  Inc.  (WHP- 
AM-FM),  UHF  Ch.  33  (584-590  mc); 
ERP  218  kw  visual,  109  kw  aural;  an- 
tenna height  above  average  terrain  919 
ft.,  above  ground  160  ft.  Estimated 
construction  cost  $362,000,  first  year 
operating  cost  $435,000,  revenue  $550,- 
000.  Post  Office  address:  216  Locust  St., 
Harrisburg.  Studio  location:  216  Locust 
St.,  Harrisburg.  Transmitter  location 
on  Blue  Mtn.,  near  Harrisburg.  Geo- 
graphic coordinates  40°  20'  44"  N.  Lat., 
76°  52'  09"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  George  C.  Davis, 
Washington.  Principals  include  Pres- 
ident-Treasurer E.  J.  Stackpole,  Vice 
President  A.  H.  Stackpole,  Secretary- 
Asst.  Treasurer  Bowman  A.  Brown, 
Vice  President  A.  K.  Redmond  (3.5%), 
The  Telegraph  Press  (96.5%). 

HARRISBURG,  Pa.— Kendrick  Bcstg. 
Co.  Inc.  (WHGB),  UHF  Ch.  27  (548-554 
mc);  ERP  109.8  kw  visual,  62.15  kw 
aural;  antenna  height  above  average 
terrain  947  ft.,  above  ground  246.5  ft. 
Estimated  construction  cost  $246,730, 
first  year  operating  cost  $250,000,  reve- 
nue $200,000.  Post  Office  address:  112 
Market  St.,  Harrisburg.  Studio  location: 
112  Market  St.,  Harrisburg.  Transmitter 
location:  2  mi  NE  of  Ft.  Hunter,  Pa. 
Geographic  coordinates  40°  20'  43"  N. 
Lat.,  76°  52'  06"  W.  Long.  Transmitter 


DuMont,  antenna  RCA.  Legal  counsel 
Hennessey,  Segal,  Smith  &  Hennessey, 
Washington.  Consulting  engineer 
George  P.  Adair.  Principals  include 
President-Treasurer  Herbert  Kendrick 
(50%),  Vice  President-Secretary  Roger 
W.  Clipp;  Triangle  Pub.  Inc.  owns  other 
50%. 

t  WILKES-BARRE,  Pa.  —  Louis  G. 
Baltimore   (WBRE-AM-FM),  UHF  Ch. 

28  (554-560  mc);  ERP  1,000  kw  visual, 
500  kw  aural;  antenna  height  above 
average  terrain  1,223  ft.,  above  ground 
426  ft.  Estimated  construction  cost  $438,- 
572,  first  year  operating  cost  $340,000, 
revenue  $379,000.  Post  Office  address: 
62  South  Franklin  St.,  Wilkes-Barre. 
Studio  and  transmitter  location:  4.5 
miles  SE  of  Wilkes-Barre  on  Wyoming 
Mt.  Geographic  coordinates  41°  11'  55.5" 
N.  Lat..  75°  49'  05.5"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Hogan  &  Hartson.  Washington.  Con- 
sulting engineer  Willard  M.  Garrison, 
Washington.  Sole  owner  is  Louis  G. 
Baltimore. 

t  WILLIAMSPORT,  Pa.— WRAK  Inc. 
(WRAK-AM-FM),  UHF  Ch.  36  (602- 
608  mc);  ERP  20.6  kw  visual,  10.3  kw 
aural;  antenna  height  above  average 
terrain  1,281  ft.,  above  ground  242  ft. 
Estimated  construction  cost  $137,700, 
first  year  operating  cost  $50,000,  revenue 
$70,000.  Post  Office  address:  244  W. 
Fourth  St.,  Williamsport.  Studio  loca- 
tion: 244  W.  Fourth  St.,  Williamsport. 
Transmitter  location:  N.  White  Deer 
Ridge  Rd.,  near  Williamsport.  Geo- 
graphic coordinates:  41°  11'  21"  N.  Lat., 
76°  58'  53"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Spearman 
&  Roberson,  Washington.  Consulting  en- 
gineer George  C.  Davis,  Washington. 
Pincipals  include  President  E.  N.  Case, 
Vice  Presidents  Margarette  T.  Steele 
(3.8%)  and  John  E.  Person,  Treasurer 
W.  Van  Person  and  Secretary-Asst. 
Treasurer  George  E.  Joy  (1.3%),  Sun- 
Gazette  Co.  (66.6%);  West  Branch  Bank 
&  Trust  Co.  (27%). 

PROVIDENCE,  R.  I.— Cherry  &  Webb 
Bcstg.  Co.  (WPRO).  VHF  Ch.  12  (204- 
210  mc);  ERP  26.  7  kw  visual,  13.4  kw 
aural;  antenna  height  above  average 
terrain  510.8  ft.,  above  ground  457  ft. 
Estimated  construction  cost  $1,012,991, 
first  year  operating  cost  $530,000,  reve- 
nue $600,000.  Post  Office  address:  24 
Mason  Street,  Providence  2,  Rhode  Is- 


land. Studio  location:  24  Mason  Street. 
Transmitter  location:  Neutaconkanut 
Hill  near  highway  14,  near  Providence. 
Geographic  coordinates  41°  48'  12"  N. 
Lat.,  71°  28'  24"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  James  C.  McNary, 
Washington.  PrinciDals  include  Presi- 
dent William  S.  Cherry  Jr.  (44.9%), 
Vice  President  Anna  Cherry  Gross 
(44.9%)  and  Treasurer  Charles  W. 
Knowles  (10.2%). 

COLUMBIA,  S.  C—  Palmetto  Radio 
Corp.  (WNOK),  UHF  Ch.  67  (788-794 
mc);  ERP  63  kw  visual,  35.5  kw  aural; 
antenna  height  above  average  terrain 
494  ft.,  above  ground  420  ft.  Estimated 
construction  cost  $253,246,  first  year 
operating  cost  $266,000,  revenue  $266,- 
000.  Post  Office  address:  Hotel  Jeffer- 
son, P.  O.  Box  5307,  Columbia,  S.  C. 
Studio  location:  1811  Main  St.  Trans- 
mitter location:  1819  Main  St.  Geo- 
graphic coordinates:  34°  00'  34"  N.  Lat., 
81°  02'  18"  W.  Long.  Transmitter  Du- 
Mont, antenna  GE.  Legal  counsel:  Er- 
nest W.  Jennes,  Covington  &  Burling, 
Washington.  Consulting  engineer-Rob- 
ert E.  L.  Kennedy  (Kear  &  Kennedy), 
Washington.  Principals  include  Presi- 
dent Samuel  Litman  (20%),  Vice  Pres- 
ident J.  W.  Lindau  HI  (20%),  Treasurer 
W.  Croft  Jennings  (20%)  and  Secretary 
Carlisle  Roberts  (20%). 

SPARTANBURG,  S.  C— The  Spartan 
Radiocasting  Co.  (WORD),  VHF  Ch.  7 
(174-180  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  aver- 
age terrain  2,000  ft.,  above  ground  205 
ft.  Estimated  construction  cost  $376,- 
671,  first  year  operating  cost  $430,470, 
revenue  $494,258.  Post  Office  address: 
291  East  Main  Street,  Spartanburg, 
S.  C.  Studio  location:  291  East  Main 
Street.  Transmitter  location:  Hogback 
Mountain,  SW  of  Tryon,  N.  C.  Geo- 
graphic coordinates:  35°  10'  10"  N.  Lat., 
82°  17'  29"  W.  Long.  Transmitter,  Du- 
Mont, antenna  GE.  Legal  counsel 
Spearman  &  Roberson,  Washington. 
Consulting  engineer  A.  D.  Ring  &  Co., 
Washington.  Principals  include  Presi- 
dent Walter  J.  Brown  (39%)  and  Sec- 
retary-Treasurer D.  S.  Burnside  (5.1%), 

f  SIOUX  FALLS,  S.  D.— Midcontinent 
Bcstg.  Co.  (KELO),  VHF  Ch.  11  (198- 

(Continued  on  page  56) 


How  many 
automobiles 
are  there  in 
Los  Angeles 
County,  Calif? 


The  1952 
BROADCASTING 
MARKETBOOK 

has  the 
answer. 
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Platform 

INCONSISTENCY  is  not  a  rare  quality  among 
politicians,  but  no  more  flagrant  case  of  it 
could  be  imagined  than  that  exhibited  in  the 
welcome  being  accorded  to  broadcasting  at  the 
Republican  convention  this  week  by  the  same 
men  who  were  a  party  to  its  ostracism  from 
the  important  National  Committee  session  on 
disputed  delegations  last  Tuesday. 

If  radio  and  television  can  be  trusted  to 
cover  the  national  conventions  themselves,  at 
one  of  which  the  next  President  of  the  United 
States  will  be  picked,  there  is  no  valid  argu- 
ment that  they  cannot  be  equally  trusted  to 
report  such  an  important  preliminary  as  the 
committee  meeting,  to  which  the  press  was 
given  full  access. 

One  cannot  avoid  the  suspicion  that  the 
politicians'  attitudes  toward  television  are 
founded  almost  exclusively  in  self-interest. 
They  are  eager  to  participate  in  any  television 
program  which,  they  believe,  will  make  them 
look  good.  If,  however,  the  presence  of  such 
a  faultless  reporter  is  apt  to  make  them  look 
bad,  well,  there's  only  one  thing  to  do:  Kick 
out  the  reporter. 

This  basic  attitude  toward  broadcasting 
underlay  the  ban  against  radio  and  television 
in  the  House  and  the  attempt  to  ban  it  from 
the  Senate.  The  old-line  leaders  of  the  ma- 
jority party  have  feared  that  the  televising 
of  some  government  sessions  would  make  the 
opposition  look  good. 

Broadcasters  must  come  to  grips  with  this 
problem.  A  good  way  to  start  would  be  to 
urge  both  the  Republicans  and  Democrats  to 
include  in  their  platforms  a  plank  advocating 
freedom  of  access,  equal  to  that  enjoyed  by 
the  press,  for  radio  and  television. 

It  is  time  that  politicians  were  made  to  quit 
courting  broadcasting  when  it  serves  their 
personal  purposes  and  kicking  it  out  the  door 
when  it  doesn't. 


TV's  Cimarron 

IT  WOULD  APPEAR  as  if  the  TV  dopesters, 
in  and  out  of  government,  were  all  wrong. 
Instead  of  the  1,500  to  2,000  applications  for 
new  TV  stations  anticipated  by  July  1  the 
count  is  much,  much  less. 

Instead  of  a  stampede  for  assignments  on 
the  70  UHF  channel  assignments,  most  open- 
ings now  go  begging.  Instead  of  the  quest  for 
the  242  channels  reserved  for  education,  there 
are  about  a  dozen  applications  on  hand,  in 
varying  states  of  unreadiness. 

July  1,  of  course,  is  a  theoretical  deadline. 
It  simply  triggers  the  processing  of  applica- 
tions on  hand.  The  FCC  did  not  "freeze"  the 
opportunity  to  file  for  facilities  or  to  seek 
modifications. 

What  caused  this  crossing  up  of  the  so-called 
"dope"?  Why  the  dearth  of  UHF  applica- 
tions ?  Where's  all  the  "new  money"  that  was 
to  enter  TV  in  the  hundreds  of  millions? 

The  answers  can  be  surmised  only.  First 
UHF  is  suffering  from  the  FM  experience 
regarded,  rightly  or  wrongly,  as  a  fiasco. 
The  UHF  situation  is  precisely  the  reverse  of 
what  transpired  in  FM.  There,  the  FCC 
crammed  FM  down  the  throats  of  broad- 
casters. But  the  public,  in  sufficient  numbers, 
wouldn't  convert,  adapt  or  switch  over  to 
another  aural  service.  In  UHF,  while  the 
FCC  is  encouraging  its  use,  prospective  appli- 
cants are  disposed  to  let  George  do  the  pioneer- 


ing. It's  our  prediction  that  UHF  applications 
will  pick  up  gradually — as  stations  go  on  the 
air  and  provide  acceptable  service,  notably  in 
non-intermixed  VHF-UHF  areas  or  in  those 
with  but  one  or  two  VHF  assignments. 

Much  of  that  "new  money"  has  gone  into 
hiding  to  await  developments.  Only  a  small 
percentage  of  the  new  applications  are  from 
organizations  not  now  in  radio,  again  support- 
ing our  thesis  that  television  is  the  heritage 
of  the  broadcaster — the  same  business  with 
sight  added. 

We  have  no  doubt  that  the  primary  reason 
for  the  dampened  ardor  of  the  newcomers  is 
the  experience  of  stations  in  such  markets  as 
New  York,  Los  Angeles  and  let's  say,  Atlanta. 
New  York  has  seven  stations,  of  which  at  least 
three  aren't  making  money.  Los  Angeles  has 
seven  and  it's  reported  that  four  are  in  the 
red.  Atlanta  has  three  and  one  is  running  a 
deficit.  Certainly  this  isn't  the  key  to  the  mint. 

There's  going  to  be  lots  of  investment  in  TV 
in  the  years  ahead.  The  public  will  put 
billions  into  receivers.  Invested  capital  in 
transmitters  will  run  into  the  hundreds  of 
millions.  It  will  be  a  good  business.  But  it 
isn't  going  to  make  many  new  millionaires 
anytime  soon.  All  of  which  is  healthy. 

Television  should  profit  by  the  errors  of  its 
radio  contemporary,  which,  more  and  more  is 
destined  to  become  its  blood-brother — not  its 
competitor  unto  the  end.  Rates  will  be  pegged 
in  ratio  to  costs  and  a  reasonable  return 
(which  wasn't  done  in  radio).  The  very  fact 
that  a  TV  stampede  hasn't  materialized  indi- 
cates that  some  modicum  of  prudence  and 
economic  reasoning  has  developed. 


At  Last 

EXCEPT  for  its  regrettable  failure  to  relieve 
broadcasters  of  the  political  broadcast  dilemma, 
the  final  version  of  the  McFarland  Bill  strikes 
us  as  a  remarkably  healthy  piece  of  legisla- 
tion, considering  the  bureaucratic  jostlings  it 
had  to  survive  in  its  long  and  sometimes  dis- 
agreeable gestation  period. 

It  is  a  pity  that  a  major  revision  of  the 
Communications  Act  would  be  made  without 
the  complete  overhauling  of  the  section  on 
political  broadcasting,  which  leaves  the  broad- 
caster in  the  be-damned-if-he-does  and  be- 
damned-if-he-doesn't  position  of  being  unable 
to  censor  a  speech  to  protect  himself  from 
libel. 

Though  the  Horan  amendment  which  was 
added  to  the  bill  in  the  House  was  not  entirely 
satisfactory,  it  still  would  have  been  better 
than  no  protection  at  all,  especially  in  this 
feverish  election  year.  Its  section  providing 
immunity  from  libel  having  been  stricken, 
there  is  no  chance  now  for  immediate  relief. 

Most  of  the  objectionable  features  contained 
in  the  House  version  which  was  passed  a  fort- 
night ago  were  eliminated  in  the  final  bill 
brought  out  by  the  Senate-House  conference 
committee,  an  achievement  due  in  very  great 
measure  to  Sen.  Ernest  W.  McFarland,  whose 
baby  it  is. 

Other  sections  included  in  both  the  original 
House  and  Senate  versions  could  well  have 
come  out  or  been  changed,  but  none  of  these 
is  of  serious  nature.  We  should  have  liked  to 
see  retained  the  House  version  section  pro- 
hibiting the  FCC  from  discriminating  against 
newspaper  applicants  for  broadcasting  licenses, 
but  practically  speaking,  we  must  concede  that 
this  was  probably  a  necessary  excision,  since 
the  White  House  had  let  it  be  known  that  the 
President  would  veto  a  bill  that  included  that 
measure. 

On  the  whole  it  looks  as  though  the  bill, 
which  is  the  first  important  modernization  of 
the  Communications  Act  since  it  was  passed 
in  1934,  is  one  that  broadcasters  can  live  with. 


£ •  our  respects  to: 


JOHN  QUALE  CANNON 


EVERYBODY  around  Salt  Lake  City  knew 
that  young  John  Cannon,  third  generation 
of  Cannons  in  the  Deseret  Evening  News 
organization,  would  grow  up  to  be  a  newspaper- 
man just  like  his  father  and  grandfather. 
After  all,  Grandfather  Cannon  was  one  of 
the  famed  journal's  founders  and  John's  father 
was  editor.  The  youngest  Cannon  worked  in 
his  spare  time  as  a  reporter  on  the  city  room 
staff  while  majoring  in  English  and  economics 
at  the  U.  of  Utah. 

Unfortunately  for  the  News,  but  fortunately 
for  RCA,  which  has  just  elected  him  secretary, 
the  string  of  succession  was  broken  because 
of  his  intense  liking  for  law.  After  three 
years  at  the  university  he  shifted  to  his  chosen 
field.  He  shifted  scenes,  too,  moving  to  Wash- 
ington, D.  C,  where  he  was  graduated  in 
1928  from  George  Washington  U.  with  an 
LL.B  degree. 

Armed  with  some  journalistic  experience  and 
the  legal  degree,  John  Cannon  found  an  outlet 
for  both  at  the  United  States  Daily,  now  the 
United  States  News  &  World  Report.  At  that 
time  the  Daily  printed  major  government  news, 
enjoying  wide  recognition  as  an  official  infor- 
mation source  despite  its  private  operation  by 
David  Lawrence  under  foundation  sponsorship. 
The  publication  gave  Mr.  Cannon  a  chance  to 
flex  his  legal  muscles  by  reporting  actions  by 
all  major  courts  in  the  nation.  The  legal 
operation  later  became  the  U.  S.  Law  Week. 

The  call  of  government  was  strong,  however, 
for  he  had  been  assistant  secretary  of  the 
Public  Buildings  Commission  prior  to  gradua- 
tion, and  also  had  been  a  business  specialist 
at  the  Bureau  of  Standards.  From  the  Daily 
he  moved  to  the  Civil  Service  Commission,  re- 
maining 13  years  with  the  exception  of  one 
year  as  personnel  director  of  the  Securities 
&  Exchange  Commission. 

At  the  Civil  Service  Commission  he  held 
a  number  of  positions  as  he  moved  up  the 
line.  These  included  principal  legal  examiner, 
legal  adviser  and  chief  law  officer.  In  the  last- 
named  post  he  was  in  charge  of  enforcing  the 
controversial  Hatch  Act,  the  federal  law  cur- 
tailing political  activities  of  government  work- 
ers. 

The  Commission's  job  of  running  the  world's 
largest  personnel  agency  gave  Mr.  Cannon  an 
insight  into  the  problems  of  selecting  and 
grading  people.  His  Commission  achieve- 
ments came  to  the  attention  of  the  White 
House  and  he  was  appointed  by  President 
Franklin  D.  Roosevelt  to  serve  on  the  Presi- 
dent's   board    of    Legal    Examiners  which 
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erving  the  Community  Well 


without  regard  for  reward 
rewards  the  servant  richly 
with  the  Community's  Regard 


'Recent  Telecasts  in  the  Community  interest: 


EXPERIMENTAL  TELECASTS  OF  MINNE- 
APOLIS SYMPHONY:  The  series  earned  a 
Pulse  rating  of  19  ...  on  Saturday 
afternoons ! 


FIRST  PUBLIC  SCHOOL  INSTRUCTION  ON 
TELEVISION:  When  a  janitors'  strike 
closed  schools  during  a  winter  semester 
.  .  .  children  watched  teachers  on  TV, 
worked  out  lessons,  sent  them  in.  First 
such  instruction  in  the  United  States. 
Entire  programs  planned  and  executed 
by  school  system.  We  supplied  Channel 
4  and  technicians. 


A  MILE-LONG  CHRISTMAS  GREETING 
SCROLL  TO  JAPANESE  SCHOOL  CHILDREN: 

St.  Paul  and  Minneapolis  boys  and 
girls  were  sold  the  idea  just  before 
Christmas.  Whole  schools  were  tele- 
vised signing  the  scroll  .  .  .  which  was 
flown  to  Tokyo. 

TELEVISION  USED  FOR  MASS  INDUCTION 
OF  20,000  MEMBERS  OF  SCHOOL  PATROL: 

Police  officials  conducted  ceremony 
while  school  patrol  units  took  oath 
watching  the  TV  screen  in  schools. 


 ~  I — 1 


CBS      •      ABC      •       DU  MONT  (Affiliate) 


Nationally  represented  by  FREE  &  PETERS 
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DIRECTORS  GUILD 

Elects  Bliss  President 

TED  BLISS,  freelance,  has  been 
elected  president  of  Hollywood  Lo- 
cal of  the  Radio  and  Television  Di- 
rectors Guild  (AFL).  He  suc- 
ceeds Max  Hutto,  NBC  radio. 

Kingman  Moore,  NBC-TV,  was 
named  vice  president.  Elected  secre- 
tary was  Mikel  Kane,  CBS-TV.  Gil 
Faust,  freelance,  was  named  treas- 
urer. Elected  to  the  national  board 
of  directors  were  Ivan  Green,  free- 
lance; Gordon  Hughes,  CBS  Radio; 
Dick  Mack,  freelance  and  RTDG  in- 
ternational president.  Messrs.  Hutto 
and  Bliss  also  serve  on  the  board. 

New  to  the  local's  executive  council 
are  Elliott  Lewis,  freelance;  Larry 
Robertson,  ABC  radio;  Ed  Hillie, 
NBC-TV;    Robert  Sheldon,  ABC-TV. 


CAB  Adds  Six  Members 

SIX  Quebec  province  stations  have 
been  admitted  to  membership  in  the 
Canalian  Assn.  of  Broadcasters, 
bringing  the  total  of  independent 
station  members  to  109.  The  new 
members  are  CJSO  Sorel,  CHAD 
Amos,  CKRN  Rouyn,  CKVD  Val 
d'Or,  CKLS  La  Sarre  and  CHGB 
St.  Anne  de  la  Pocatiere.  Member- 
ship of  these  French-language  sta- 
tions is  due  in  part  to  increased 
CAB  activities  for  French-language 
stations. 


Hunting  for  the 
answer  in  St.  Louis? 


You'll  find  that  LOW-low 
cost-per-thouscmd  radio 
homes  delivered  makes 

KWK  the  radio 
buy  in  St.  Louis! 

Aim  your  questions  at 
your  local  Katz  man.  He 
has  the  answers ! 


G/obe- Democrat  Tower  S/dg. 
Saint  Louis 


HEAD-TABLE  guests  at  organizational  meeting  of  New  England  chapter, 
American  Women  in  Radio  &  Television  (I  to  r):  Priscilla  Forrescue,  WEEI 
Boston;  Connie  Stackpole,  Granite  State  Network,  Manchester,  N.  H.; 
Heloise  Parker  Broeg,  WEEI  Boston,  elected  president  of  group;  Doris  Cor- 
with,  NBC,  AWRT  national  president;  Dorothy  Fuller,  WBET  Brockton,  Mass., 
AWRT  eastern  vice  president;  Wynne  Casey,  WJOY  Burlington,  Vt.;  Betty 
Stuart  Smith,  J.  Walter  Thompson  Co. 


front  office 


w 


ALLY  ENGLEHARDT,  George  W.  Clark  Inc.,  Chicago,  station 
representative  firm,  to  WPEO  Peoria,  111.,  as  commercial  manager 
July  15. 


KATZ  AGENCY 


DAVE  CARLISLE,  WPTZ  Philadelphia,  to  sales  staff,  WFIL  same  city. 

JOE  COFFIN,  head  of  research,  KLAC-TV  Hollywood,  transfers  to  sales 
as  account  executive.  AL  FISCHLER,  account  executive,  Snader  Tele- 
scriptions  Sales  Inc.,  Beverly  Hills,  to  station  in  similar  capacity. 

KEITH  TYE,  commercial  manager,  KVER  Albuquerque,  N.  M.,  to  KXYZ- 
AM-FM  Houston,  Tex.,  on  sales  staff. 

JAMES  FOKES  appointed  sales  service  member  of  sales  staff,  WBTV 
(TV)  Charlotte,  N.  C. 

HOWARD  WHEELER,  account  executive,  KHJ  Hollywood,  shifts  to 
KHJ-TV  in  similar  capacity. 

BUZZ  HASSETT,  KROS  Clinton,  Iowa,  to  WFMY-TV  Greensboro,  N.  C, 
as  account  executive. 

STEVE  CROWLEY  to  sales  staff  of  KGO  San  Francisco,  after  year 
in  Army. 

RICHARD  COLBURN,  sales  staff  of  WTMA  Charleston,  S.  C,  to  Free 
&  Peters,  Chicago,  station  representative  firm,  as  TV  salesman. 

ANNE  BERGIN,  CBS  Toronto  and  Ottawa,  named  assistant  commercial 
representative  of  CBC  Toronto. 

J^ationali  •  •  • 

JAMES  D.  SHOUSE,  chairman  of  the  board,  Crosley  Broadcasting  Corp., 
Cincinnati,  named  trustee  of  city's  Bureau  of  Research.  .  .  .  THOMAS 
B.  PRICE,  manager  of  WBVP  Beaver  Falls,  Pa.,  appointed  Beaver 
County  radio  chairman  for  1952  Pennsylvania  Week.  .  .  .  ROBERT  O. 
REYNOLDS,  vice  president-general  manager;  KMPC  Hollywood,  father 
of  boy,  Kirkwood,  June  22. 

WILLIAM  T.  STUBBLEFIELD,  NARTB  station  relations  director, 
father  of  boy,  John  Steven,  June  29. 

JIM  HENSLEY,  account  executive,  CBS  Pacific  Network,  has  returned 
to  duties  after  convalescence  period  following  surgery.  . .  .  ED  GARDNER, 
TV  salesman  at  Headley-Reed,  Chicago,  station  representative  firm, 
father  of  boy,  Edward  Everett,  June  20.  .  .  . 


SUMMER  LISTENING 

Canadian  Panel  to  Measure 

RADIO  Representatives  Assn.  has 
appointed  a  committee  to  contact 
stations  and  to  study  the  problem 
as  to  how  Canadian  stations  could 
show  advertisers  that  summer 
listening  remained  high.  The  com- 
mittee is  composed  of  Ken  Davis, 
Omer  Renaud  &  Co.;  E.  Towndrow 
Stephens  &  Towndrow,  and  Bill 
Mitchell,  All-Canada  Radio  facili- 
ties. 

This  action  took  place  at  the 
June  meeting  of  the  Toronto  station 
representative  firms.  At  the  same 
meeting,  E.  Palmer,  radio-TV  di- 
rector, Walsh  Adv.  Co.,  Toronto, 
pointed  out  that  while  national 
rating  reports  showed  a  slump  in 
summer  Canadian  listening,  people 
were  using  radios,  if  not  at  home, 
at  summer  resorts  or  while  travel- 
ing. Canadian  stations  were  urged 
to  obtain  figures  for  out-of-the- 
home  listening  to  show  their  clients 
that  a  slump  in  rating  reports  did 
not  present  a  full  picture. 


Direct  Mail  Up  W/2% 

AMERICAN  businessmen  spent 
$487,819,880  in  direct  mail  adver- 
tising for  the  first  five  months  of 
1952,  Frank  Frazier,  executive  di- 
rector of  the  Direct  Mail  Advertis- 
ing Assn.,  reported  last  week.  The 
volume  represents  an  increase  of 
more  than  10V2%  over  the  same 
period  of  1951,  he  said. 


Here  are  the  FACTS  about 

RROD'S  Market  Area... 

the  El  Paso  Southwest ! 


From  May  10. 
1952  Sales 
Management 


KROD  has  the  grea'est 
coverage  of  any  radio  sta- 
tion in  El  Paso,  regard- 
less of  power. 


POPULATION    532.900 

RETAIL   SALES   $508,523,000 

FOOD  SALES    111,255,000 

GEN.  MDSE.  SALES   57.945.CO0 

AUTOMOTIVE  SALES  ,101,241.000 

DRUG  SALES   24,728,000 

The  El  Paso  Southwest  is  a  steadily, 
soundly  growing  area.  It's  expanding 
economy  is  based  on  industry,  agri- 
culture, ranching  and  other  impor- 
tant sources.  You  can  sell  it  more 
completely  and  economically  over 
KROD. 


CBS  RADIO  NETWORK  IN  EL  PASO 


600  KC  5,000  WATTS 


RODERICK  BROADCASTING  Corp. 

Represent!  by  The  0.  L.  TAYLOR  Company 
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WIST-AM-FM  SHIFT 

Vaughan  Named  Manager 

GUY  VAUGHAN  Jr.,  former  sales 
manager  of  WSPA  Spartanburg, 
S.  C.,  has  been  named  managing 
director  of  WIST-AM-FM  Char- 
lotte, N.  C.  Announcement  was 
made  by  G.  Richard  Shafto,  vice 
president-general  manager,  The 
Broadcasting  Co. 
of  the  South, 
owner  of  WIST, 
WSPA  and  of 
WIS  Columbia, 
S.  C. 

Mr.  Vaughan 
succeeds  Ray  A. 
Furr  who  is  be- 
ing shifted  to  the 
company's  tele- 
vision  staff. 
Changes  were  ef- 
fective July  1. 
The  new  WIST  manager's  ex- 
perience in  radio  dates  back  20 
years  when  he  entered  the  industry 
as  a  WSPA  staff  announcer. 


Mr.  Vaughan 


air-casters 


Our  Respects  To 

(Continued  from  page  52) 

had  been  established  under  the 
chairmanship  of  the  Solicitor 
General  to  improve  the  quality  of 
the  government's  legal  service. 

A  little  later  he  was  named  by 
the  President  to  serve  on  the  five- 
man  Interdepartmental  Loyalty 
Board,  organized  in  the  early  40s 
to  study  and  pass  on  cases  involving 
the  loyalty  of  government  employes. 

At  the  request  of  Francis  Biddle, 
then  Attorney  General,  Mr.  Cartnon 
left  the  Civil  Service  Commission 
in  1943  to  join  the  Dept.  of  Justice 
as  administrative  assistant. 

After  a  decade-and-a-half  in 
government,  he  entered  private  in- 
dustry as  a  member  of  the  RCA 
Victor  Div.  legal  staff,  with  head- 
quarters in  Camden,  N.  J.  At  RCA 
Victor  his  work  dealt  primarily 
with  corporate  law,  concentrating 
on  legal  problems  involving  the 
Consumer  Products  Dept.,  handling 
radio,  TV  and  Victrola  phono- 
graphs. He  was  given  the  di- 
vision's Award  of  Merit  for  his 
achievements. 

Six  years  after  joining  the  RCA 
organization  he  was  elected  assist- 
ant secretary  of  the  parent  com- 
pany, moving  up  into  the  high  post 
of  secretary  last  May  9. 

Today,  John  Cannon  retains  an 
interest  in  sports  that  started  in 
his  youth,  when  he  held  down  third 
base  for  one  of  Salt  Lake  City's 
better  baseball  teams.  For  a  time 
he  had  harbored  dreams  of  a  base- 
ball career.  Now  he  confines  his 
sports  activity  to  golf  and  shoots 
consistently  in  the  80s. 

He  married  the  former  Anna 
Laura  Stohl  of  Salt  Lake  City. 
They  live  in  Bronxville,  N.  Y.,  and 
have  three  children — Jane,  Jack  Jr. 
and  Ann  Quayle.  Jane  is  engaged 
in  sociological  work  in  Mexico; 
Jack  Jr.  is  a  student  at  Bates  Col- 
lege and  Ann  Quayle  attends 
Bronxville  public  schools. 

BROADCASTING    •  Telecasting 


CORNELIUS  K.  SULLIVAN,  direc- 
tor of  men's  division,  United 
Hospital  Fund,  N.  Y.,  to  NBC  there 
as  public  relations  representative, 
succeeding  FRANK  YOUNG,  who 
transfers  to  NBC  press  staff. 

BURR  LEE  named  acting  program 
director,  ABC  radio,  Chicago,  suc- 
ceeding DICK  WOOLLEN,  resigned. 
Mr.  Lee  is  former  producer,  director 
and  production  manager  there.  Lat- 
ter job  assigned  to  MAURY  MUR- 
RAY. 

EVELYN  SIBLEY  LAMPMAN,  author 
of  children's  literature,  to  KEX 
Portland,  Ore.,  as  advisor-consultant 
for  station's  educational  activities. 

MAURICE  C.  DREICER,  head  of 
Maurice  C.  Drei- 
cer  Gourmet  Con- 
sulting Service,  ap- 
pointed travel  edi- 
tor for  WMAN 
Marinette,  Wis., 
KXGI  Fort  Madi- 
son, Iowa  and 
WBEV  Beaver 
Dam,  Wis. 

BOB  CONLEY, 
W  H  I  L  Medford, 
Mass.,  to  announc- 
ing staff,  WAJR 
Morgantow  n,  Mr.  Dreicer 
W.  Va. 

JOE  GILMORE  to  WHBC  Canton, 
Ohio,  as  promotion  director  replacing 
MARIAN  ZWALLEN.  DONNA  NEEL 

added  to  staff  as  assistant  continuity 
editor. 

STAFFORD  CLARK,  log  editor  ABC 
Hollywood,  promoted  to  junior  pub- 
licist. 

BILL  HAYES,  singer-m.c.  on  NBC-TV 
Your  Show  of  Shows,  assigned  role  in 
Warner  Bros,  feature  film,  "Back  to 
Broadway." 

BOB  FLOURNOY,  news  director, 
KOTV  (TV)  Tulsa,  Okla.,  to  announc- 
ing staff,  KVOO  that  city. 

BOB  CLAMPETT,  creator-producer 
of  KTLA  (TV)  Hollywood  Time  for 
Beany,  cited  for  "best  fantasy  on 
television"  by  Science  Fantasy  So- 
ciety, San  Diego. 

W.  T.  McCLARIN,  promotion  and  mer- 
chandising manager,  KVOO  Tulsa, 
elected  president  of  city's  Optimist 
Club. 

FREEMAN  LUSK,  moderator  on 
KLAC-TV  Hollywood  Freedom  Forum, 
assigned  role  in  Paramount  Pictures 
feature  film,  "The  Stars  Are  Sing- 
ing." 

JERRY  ROSS,  ABC  Western  Divi- 
sion publicity  director,  on  military 
leave  as  captain  in  USAF,  promoted 
to  rank  of  major. 

WARREN  EARL,  head  of  commercial 
art  department,  Montebello  Senior 
High  School,  Montebello,  Calif.,  to 
KLAC-TV  Hollywood  as  member  of 
research-promotion  department. 

MARY  FRANCES  MORGAN,  free- 
lance writer  and  author  of  novel, 
Teacher  Lady,  to  WDSU  New  Or- 
leans for  daily  show,  Hightime  for 
Ladies. 


CHARLES  BULOTTI,  director  of  pro- 
gram department,  KLAC-TV  Holly- 
wood, to  KTTV  (TV)  that  city  as 
director  of  production.  BERTE 
HACKETT,  manager  KTTV  program 
operations,  promoted  to  director  of 
facilities.  BOBBE  VALENTINE,  pro- 
motion department,  named  publicity 
manager  for  station.  GEORGE  T. 
RUBY,  Academy  of  Motion  Picture 
Arts  &  Sciences,  to  station  as  con- 
troller. He  succeeds  MILTON  DAY, 
who  returns  to  Times-Mirror  Co. 
CHARLEY  CANTOR,  radio-TV  actor, 
assigned  role  in  Warner  Bros,  fea- 
ture film,  "Stop,  You're  Killing  Me." 
RUTH  BEAN,  star  of  Stop,  Look  and 
Cook,  WATV  (TV)  Newark,  appoint- 
ed assistant  professor  of  home  eco- 
nomics at  Fairleigh-Dickinson  Col- 
lege, Rutherford,  N.  J. 
BOB  HAYWARD,  program  director, 
KTTV  (TV)  Hollywood,  and  DUDE 
MARTIN,  star  of  station's  Dude  Mar- 
tin Show,  have  collaborated  on  song, 
"How  Many  Tears  Make  An  Ocean," 
now  being  recorded. 
RITA  ZENZEN,  advertising  director, 
Boeing  Airplane  Co.,  Wichita,  Kan., 
to  KXYZ  Houston,  as  promotion  man- 
ager. 

JACK  BUNDY,  former  general  man- 
ager of  WMAW  Milwaukee,  to  WFOX 
same  city,  as  star  on  daily  hour-long 
musical  show,  Heinie  and  His  Band. 


BEVERLY  CARNAHAN,  program- 
traffic  manager,  KFI  Los  Angeles,  to 
KBIG  Avalon,  Calif.,  in  similar  ca- 
pacity. She  succeeds  PHYLLIS  NUN- 
GESTER  who  resigned  to  move  to 
Portland. 

DON  WILSON,  Hollywood  radio-TV 
announcer,  assigned  role  in  Para- 
mount Pictures  feature  film,  "The 
Stars  Are  Singing." 

PATRICIA  SCHERTZINGER,  assist- 
ant photo  editor,  ABC  Hollywood, 
promoted  to  publicist. 

BARBARA  KIMBRELL,  press  infor- 
mation department,  CBS  Hollywood, 
doubles  for  Katherine  Hepburn  in 
tennis  tournament  shots  in  M-G-M 
feature  film,  "Pat  and  Mike." 

CLAIRE  HIMMEL,  director  of  re- 
search, WNEW  New  York,  and 
Jacques  Rene  Horn  will  be  married 
in  August. 

A/eur±  •  •  « 

ED  KAUFMAN  to  news  staff,  WHBC 
Canton,  Ohio. 

JACK  GARDNER,  announcer,  KFI 
Los  Angeles,  to  KHJ-TV  Hollywood 
as  newscaster  on  Alka-Seltzer  News- 
paper of  the  Air. 

EDMUND  MacDONALD,  professor  at 
U.  of  British  Columbia,  to  CKNW 
Vancouver  for  summer  as  news  su- 
pervisor. 

CHARLES  ARLINGTON,  newscaster, 
KHJ  Hollywood,  and  ELIZABETH 
ROOT,  radio  actress,  will  be  married 
July  10. 

PAT  BISHOP,  newscaster,  KFI  Los 
Angeles,  father  of  boy,  Bruce  Foster, 
June  14. 


Gosh  darn  it! 
I  can't  find  the 

number  of 
Radio  Homes  in 
CooK  County,  111. 
anywhere. 


Pont  cry  pal. 
You'll  find  the 
answer  in  the 
BROADCASTING 
MARKETBOOK. 
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204  mc);  ERP  57.5  kw  visual,  28.8  kw 
aural;  antenna  height  above  average 
terrain  503  ft.,  above  ground  527  ft. 
Estimated  construction  cost  $200,500, 
first  year  operating  cost  $240,000,  rev- 
enue $260,000.  Post  Office  address :  Phil- 
lips Avenue  at  8th  Street,  Sioux  Falls. 
Studio  location:  Phillips  Avenue  at  8th 
Street.  Transmitter  location:  7  miles 
SE  of  Sioux  Falls.  Geographic  coordi- 
nates: 43°  29'  16"  N.  Lat..  96°  38'  02" 
W.  Long.  Transmitter  RCA.  antenna 
RCA.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer A.  D.  Ring  &  Co.,  Washington. 
Principals  include  President  Joseph  L. 
Floyd  (33»/f!%),  Vice  President  N.  L. 
Bentson  (33V3%)  and  Secretary-Treas- 
urer Edmond  R.  Ruben  (33'j)%). 

CHATTANOOGA,  Tenn.  —  WDEF 
Bcstg.  Co.  (WDEF- AM- FM)  VHF  Ch. 
12  (204-210  mc);  ERP  120.2  kw  visual, 
60.1  kw  aural;  antenna  height  above 
average  terrain  994  ft.,  above  ground 
378.5  ft.  Estimated  construction  cost 
$298,350  first  year  operating  cost  $238.- 
650  revenue  $304,100.  Post  Office  ad- 
dress 419  Volunteer  State  Life  Bldg., 
Chattanooga  2,  Tenn.  Studio  location 
419  Volunteer  State  Life  Bldg.  Trans- 
mitter location  6.3  miles  N.  of  official 
center  of  Chattanooga  on  Hampton  Rd. 
Geographic  coordinates  38°  08'  05"  N. 
Lat.,  85°  19'  25"  W.  Long.  Transmitter 
RCA  antenna  RCA.  Legal  counsel  Pier- 
son  &  Ball,  Washington.  Consulting  en- 
gineer Russell  P.  May.  Washington. 
Principals  include  President  Carter  M. 
Parham  (37.038%).  now  a  director  and 
president  of  WDEF  Bcstg.  Co.,  Vice 
President  John  P.  Gaither  (7.408%), 
Secretary-Treasurer  Edward  Finlay  Jr. 
(4.445%). 

MEMPHIS,  Tenn.  —  WMPS  Inc. 
(WMPS),  VHF  Ch.  13  (210-216  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain 
1,026  ft.,  above  ground  1,074  ft.  Esti- 
mated construction  cost  $716,025,  first 
year  operating  cost  $508,230,  revenue 
$550,000.  Post  Office  address:  112  Union 
Avenue,  Memphis.  Studio  location: 
Main  &  Union  Sts.,  Memphis.  Trans- 
mitter location:  Dexter  &  Appling  Rd., 
N.  of  Shelby  Co.  Penal  Farm.  Geo- 


Mr.  Lou  J.  Boyce 
Time  Buyiii'  Boss 
Fuller  &  Smith  &  Ross 
Cleavclaud ,  Ohio. 


Dere  Lou : 


Folks  down 
davs  about  th' 


here  is  rite  excited  these 
new  baseball  club  we're 
a'gittin1.  Kin 
you  imageue 
AAA  ball  here 
with  Chas. 
playin'  along- 
side Mi/wakey, 
I  n  d  i  napolus, 
Louise  ville, 
K.C.,  and  thim 
other  clubs. 
H'it  jist  goes 
to  show  that 
Chas.  is  really 
prowin'  up 
when  we  kin 
take  place  with 
thim  fellers. 
Of  course,  you 
fellers  haz 
knowed  for 
y  e  r  e  s  .t  h  e  t 
~W  C  H  S  with 
5,000  at  _  580 
makes  a  big  hit 
with  sponsors 
'cause  we  hev 
more  lisseners 
thiu  any  other 
stashuu  in  th' 
state.  Chas. 
has  bin  bigtime 
fer  yeres  and 
this  ball  club 
is  just  annther 
way  of  showin' 
it. 

Yrs., 
Algy. 


W  C  H  S 
Charleston,  W.  Va. 


graphic  coordinates:  35°  10'  12"  N.  Lat., 
89°  49'  00"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
Chairman  of  Executive  Committee  Abe 
Plough  (President  of  Plough  Inc.) 
(100%),  President  -  General  Manager 
H.  R.  Krelstein,  Secretary-Treasurer 
Charles  A.  Harrelson  and  Vice  Presi- 
dent-Station Director  W.  B.  Rudner. 

BEAUMONT,  Tex.  —  Enterprise  Co. 
(KRIC-AM-FM),  VHF  Ch.  6  (82-88 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
500  ft.,  above  ground  531  ft.  Estimated 
construction  cost  $305,575  first  year  op- 
erating cost  $150,000  revenue  $125,000. 
Post  Office  address  380  Walnut  St., 
Beaumont.  Tex.  Studio  and  transmitter 
location  3060  Blanchette,  Beaumont. 
Geographic  coordinates  30°  03'  52.02"  N. 
Lat.,  94°  07'  11.76"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
Cohn  &  Marks,  Washington.  Consult- 
ing engineer  Gillett  &  Bergquist,  Wash- 
ington. Principals  include  President 
O.  E.  Davis  Vice-President-Treasurer 
E.  C.  Davis  (8.14%),  Secretary  Eva  H. 
DuJay  (11.54%).  Mrs.  Florrie  J.  Paggi 
(5.70%).  First  National  Bank  of  Beau- 
mont, Tex.,  independent  executor  & 
trustee  of  the  estate  of  Mrs.  J.  L. 
Mapes,  deceased  (63.82%). 

tCORPUS  CHRISTI,  Tex.— Gulf  Coast 
Bcstg.  Co.  (KRIS)  VHF  Ch.  6  (82-88 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
411  ft.,  above  ground  442  ft.  Estimated 
construction  cost  $254,092  first  year  op- 
erating cost  $125,000  revenue  $100,000. 
Post  Office  address  P.  O.  Box  840,  Cor- 
pus Christi,  Texas.  Studio  and  trans- 
mitter location  Driscoll  Hotel.  Geo- 
graphic coordinates  27°  47'  48"  N.  Lat., 
97°  23'  48"  W.  Long.  Transmitter  RCA 
antenna  RCA.  Legal  counsel  A.  M.  Her- 
man, Fort  Worth.  Consulting  engineer 
George  C.  Davis,  Washington.  Principal 
owner  is  T.  Frank  Smith  (99%). 

t  FORT  WORTH,  Tex.  —  Tarrant 
Television  Co.,  UHF  Ch.  20  (506-512 
mc);  ERP  272  kw  visual,  159  kw  aural; 
antenna  height  above  average  terrain 
315.7  ft.,  above  ground  394  ft.  Estimat- 
ed construction  cost  $402,500,  first  year 
operating  cost  $351,000,  revenue  $360,- 
000.  Post  Office  address:  1101  W.  7th 
St.,  Ft.  Worth.  Studio  and  transmitter 
location:  Fair  Bldg.,  W.  7th  St.  & 
Throckmorton.  Ft.  Worth.  Geographic 
coordinates:  32°  45'  10"  N.  Lat.,  97°  19' 
48"  W.  Long.  Transmitter  GE,  antenna 
RCA.  Legal  counsel  Ross  K.  Prescott, 
Dallas.  Tex.  Consulting  engineer  Guy 
C.  Hutcheson,  Arlington,  Tex.  Prin- 
cipals include  General  partners  K.  K. 
Kellam  (30%).  partner  (H',2%  owner, 
16V2%  of  profits),  Texas  Motors  (Ford 
distributor).  Ft.  Worth;  A.  H.  Lightfoot 
(40%),  40%  of  Texas  Motors,  40%  of 
Southern  Acceptance  Corp.  (automobile 
financing),  Ft.  Worth,  and  40%  of  Blue 
Tag  Car  Co.  (automobile  business), 
Ft.  Worth,  and  Basil  S.  Roper  (30%), 
ll1- 2%  of  Texas  Motors. 

GALVESTON,  Tex.— Gulf  Television 

Co.  VHF  Ch.  11  (198-204  mc);  ERP  58.5 
kw  visual,  29.3  kw  aural;  antenna 
height  above  average  terrain  547  ft., 
above  ground  580  ft.  Estimated  con- 
struction cost  $339,523  first  year  oper- 
ating cost  $315,000  revenue  $270,000. 
Post  Office  address  801  Union  Station 
Bldg.,  Galveston,  Tex.  Studio  location 
to  be  determined.  Transmitter  location 
approx.  2  mi.  W  of  Lamarque,  Tex. 
Geographic  coordinates  29°  22'  10.4"  N. 
Lat.,  94°  59'  37.4"  W.  Long.  Transmitter 
GE,  antenna  Federal.  Legal  counsel 
Arthur  W.  Scharfeld,  Washington 
Consulting  engineer  Vandivere,  Cohen 
&  Wearn.  Washington.  Principals  in- 
clude General  Partners  Paul  E.  Taft 
(55%),  assistant  to  president  &  3.55% 
of  Duncan  Coffee  Co.,  assistant  mana- 
ger &  12.25%,  Commodity  Transport 
Co.,  both  Houston;  Francis  Kirk  John- 
son (15%),  individual  oil  producer, 
vice  president  and  16%%  of  Texota  Oil 
Corp,  chairman  of  board  and  7%  (also 
43%  as  trustee),  Ute  Royalty  Corp., 
president,  sole  owner,  Ambassador  Oil 
Co.  (inactive),  president,  55%  Leek 
Royalty  &  Oil  Co.,  vice  president,  50% 
Gibson  &  Johnson  Inc.  (inactive),  all 
Fort  Worth;  chairman  of  board  Lazy  T 
M  W  Ranch,  Pierre,  S.  D.,  chairman  of 
board,  28%  Central  Airlines  Inc.,  Fort 
Worth;  James  M.  Stewart  (15%),  actor, 
oil  and  property  investor,  lessee  of 
Franklin  Ranch,  Blanco,  Tex.,  less  than 
25%  Central  Airlines;  president,  98% 
Stewartair  (airplane  charterers),  Bev- 


erly Hills,  Calif.,  president,  100%  Olym- 
pic Investment  Co.  Inc.  (real  estate), 
Beverly  Hills;  Ballinger  Mills  (15%), 
partner,  Wigley  McLeod,  Mills  &  Shir- 
ley (attorneys),  secretary,  27%  Gal- 
veston Baseball  Club  Inc.,  less  than 
25%  interest  in  following:  Gulf,  Colo- 
rado &  Santa  Fe  Rwy.  Co.,  Gulf  &  In- 
terstate Rwy  Co.,  Union  Passenger 
Depot  Co.  of  Galveston,  Gulf.  Colorado 
&  Santa  Fe  Hospital  Assn.,  Texas  Bus 
Lines,  Galveston  Transit  Co..  The  Gal- 
veston Corp.,  Cotton  Concentration 
Co.,  Bay  Cotton  &  Bagging  Co.,  Gulf 
Transfer  Co.,  United  States  National 
Bank  of  Galveston,  The  Sealy  &  Smith 
Foundation  for  the  John  Sealy  Hospi- 
tal. All  firms  are  in  Galveston. 

t  GALVESTON,  Tex. — Mirador  Tele- 
vision-Radio Corp.,  VHF  Ch.  11  (198-204 
mc);  ERP  226  kw  visual,  113  kw  aural; 
antenna  height  above  average  terrain 
500  ft.,  above  ground  535  ft.  Estimated 
construction  cost  $616,817,  first  year  op- 
erating cost  $411,527.  revenue  $309,136. 
Post  Office  address :  U.  S.  National  Bank 
Bldg.,  Galveston,  Tex.  Studio  location: 
Highway  75,  between  71st  &  72nd  Sts., 
Galveston  Island.  Transmitter  loca- 
tion: 0.75  mi.  NW  of  Hitchcock.  Geo- 
graphic coordinates:  29°  21'  30"  N.  Lat., 
95°  01'  35"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Spear- 
man &  Roberson,  Washington.  Consult- 
ing engineer  A.  Earl  Cullum  Jr.,  Dal- 
las. Principals  include  R.  Lee  Kemp- 
ner,  president  (25%);  S.  E.  Kempner 
(25%);  D.  W.  Kempner,  vice  president 
(25%),  and  A.  H.  Blackshear  Jr.,  sec- 
retary. (Kempners  have  cotton  and 
banking  interests.) 

LUBBOCK,  Tex. — Bryant  Radio  & 
TV,  Inc.  (KCBD),  VHF  Ch.  11  (198-204 
mc);  ERP  93.1  kw  visual,  46.6  kw  aural; 
antenna  height  above  average  terrain 
751  ft.,  above  ground  786  ft.  Estimated 
construction  cost  $342,100  first  year  op- 
erating cost  $312,000  revenue  $350,000. 
Post  Office  address  1803  Broadway, 
Lubbock.  Studio  location  On  U.  S.  87 
btw.  50th  &  66th  Sts.  Transmitter  lo- 
cation same.  Geographic  coordinates 
33°  32'  28"  N.  Lat.,  101°  50'  15"  W.  Long. 
Transmitter  RCA  antenna  RCA.  Legal 
counsel  Welch,  Mott  &  Morgan,  Wash- 
ington. Consulting  engineer  Weldon  & 
Carr,  Washington.  Principals  include 
President  Joe  H.  Bryant,  Vice  Presi- 
dent. George  Tarter  and  Secretary- 
Treasurer  Robert  L.  Snyder. 

t  LUBBOCK,  Tex.  —  Plains  Radio 
Bcstg.  Co.  (KFYO),  VHF  Ch.  5  (76-82 
mc);  ERP  8.55  kw  visual.  4.28  kw  aural; 
antenna  height  above  average  terrain 
750  ft.,  above  ground  750  ft.  Estimated 
construction  cost  $700,000,  first  year  op- 
erating cost  $330,000,  revenue  $350,000. 
Post  Office  address:  914  Avenue  J,  Lub- 
bock, Texas.  Studio  and  transmitter 
location:  South  College  Avenue  at  74th 
Street,  Lubbock.  Geographic  coordi- 
nates: 33°  31'  29"  N.  Lat.,  101°  52'  21" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer A.  Earl  Cullum  Jr.,  Dallas,  Tex. 
Principals  include  President  B.  E. 
Walker,  Secretary-Treasurer  Tom  Krit- 
ser,  Vice  President  Parker  F.  Prouty, 
Globe  News  Publishing  Co.  (stock- 
holder 81%),  Globe  News  Employees 
Pool  (stock  19%). 

ODESSA,  Tex.  —  Odessa  Television 
Co.  VHF  Ch.  7  (174-180  mc);  ERP  22.9 
kw  visual,  11.45  kw  aural;  antenna 
height  above  average  terrain  285  Vi  ft.. 
above  gound  358  ft.  Estimated  con- 
struction cost  $205,200  first  year  oper- 
ating   cost    $159,140    revenue  $180,000. 


STRIKE  AVERTED 

ABC,  NBC  Sign  News  Pacts 

THREATENED  strike  of  ABC  and 
NBC  Chicago  Newswriters  last 
Monday  was  averted  as  contracts 
were  ready  for  signing  with  the 
National  Assn.  of  Broadcast  En- 
gineers &  Technicians  (NABET- 
CIO).  The  union  won  its  demands 
for  a  two-year  escalator  clause 
providing  for  a  minimum  of  $105 
weekly  as  a  starting  wage,  which 
would  be  raised  to  $120  at  the  end 
of  one  year  and  to  a  maximum  of 
$135  at  the  end  of  two. 

Salaries  previously  ranged  from 
$95  weekly  to  a  top  of  $500  month- 
ly over  a  five-year  period.  Union 
was  represented  by  George  Smith 
of  ABC,  president,  and  George  Ma- 
her,  executive  secretary  of  NABET, 
while  management  representatives 
were  John  H.  Norton  Jr.,  ABC,  and 
Harry  Kopf,  NBC,  both  Central 
Div.  vice  presidents.  Terms  are 
retroactive  to  early  April. 

An  unusual  feature  of  the  con- 
tract is  a  maternity  clause,  cover- 
ing benefits  during  confinement. 
The  local  has  one  woman  member. 

The  local  contract  is  part  of  the 
master  contract  with  both  networks 
which  expires  Jan.  31,  1954.  It 
provides  for  a  wage  re-opener  in 
January  1953. 


Post  Office  address  Mercantile  Securi- 
ties Bldg.,  Dallas  Tex.  Studio  and 
transmitter  location  Lincoln  Hotel,  Lin- 
coln Ave.  &  4th  St.  Geographic  co- 
ordinates 31°  50'  43"  N.  Lat.,  102°  22' 
20"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Ross  K.  Prescott, 
Dallas,  Texas.  Consulting  engineer  Guy 
C.  Hutcheson.  Arlington,  Tex.  Sole 
owner  is  Cecil  Mills,  owner  of  lease- 
hold rights  and  producing  oil  proper- 
ties in  Texas,  Oklahoma,  California 
and  Montana. 

SAN  ANTONIO,  Tex.— Alamo  Televi- 
sion Co.  UHF  Ch.  35  (596-602  mc);  ERP 
234  kw  visual,  123  kw  aural;  antenna 
height  above  average  terrain  425  ft., 
above  ground  491  ft.  Estimated  con- 
struction cost  $434,500,  first  year  op- 
erating cost  $381,000,  revenue  $240,000. 
Post  Office  address  Kirby  Bldg.,  Dallas, 
Tex.  Studio  and  transmitter  location 
513  N.  San  Saba,  San  Antonio,  Tex. 
Geographic  coordinates  29°  25'  50"  N. 
Lat.,  98°  29'  57"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel 
Ross  K.  Prescott.  Dallas,  Tex.  Con- 
sulting engineer  Guy  C.  Hutcheson, 
Arlington,  Tex.  Principals  include 
W.  W.  Lechner,  sole  owner,  100% 
owner  W.  W.  Lechner  Inc.  (Oil,  gas 
exploration,  production),  Dallas,  50% 
owner  Hamack  Oil  Co.  (oil,  gas  ex- 
ploration, production),  Dallas,  sole 
owner  farm  and  ranch  properties.  Kauf- 
man Co..  Tex.  Applicant  also  filing  for 


Dollar  volume  of  whole-  , IP^^ftSlSB^i^^"^"*^^ 
sale  business  in  Jackson    --^j^^-^- *!e/S^ 
has  increased  more  than  500 
per  cent  since  1940.  Get  your 
share  of  this  big  market  by 
using  popular  WJDX. 


REPRESENTED  NATIONALLY 
GEORGE  P.  HOLLINGBERY  CO. 
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VHF  channel  in  Ft.  Worth,  Tex.,  as 
Xechner  Television  Co. 

SAN  ANTONIO,  Tex.— Mission  Bcstg. 
CO.  (KONO-AM-FM),  VHF  Ch.  12  (204- 
210  mc);  ERF  226  kw  visual,  113  kw 
aural;  antenna  height  above  average 
terrain  479  ft.,  above  ground  574  ft. 
Estimated  construction  cost  $443,100 
first  year  operating  cost  $420,000  reve- 
nue $500,000.  Post  Office  address  317  Ar- 
den  Grove,  San  Antonio.  Studio  and 
transmitter  location:  317  Arden  Grove, 
San  Antonio.  Geographic  coordinates 
29°  26'  20"  N.  Lat.,  98°  29'  3"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Le- 
gal counsel  Welch,  Mott  &  Morgan, 

i  Washington.  Consulting  engineer 
George  W.  Ing,  San  Antonio.  Principals 
include  President  Eugene  J.  Roth 
(94%),  Vice  President  Jack  L.  Pink 
(2%),  Secretary  Bob  A.  Roth  (2%), 
Treasurer  Jack  Roth  (2%). 

f  SHERMAN,  Tex.— Sherman  Televi- 

;  sion  Co.  UHF  Ch.  46  (662-668  mc);  ERP 
20.6  kw  visual,  12.3  kw  aural;  antenna 
height  above  average  terrain  315  ft., 
above  ground  338  ft.  Estimated  con- 
struction cost  $203,500  first  year  oper- 

1    ating    cost    $162,260    revenue  $180,000. 
Post  Office  address:  Sherman  Television 
Co.,  Sherman,  Tex.  Studio  and  trans- 
v  mitter  location:  E.  Mulberry  St.  &  N. 
Walnut  Street.  Geographic  coordinates 

:  33°  38'  23.7"  N.  Lat.,  96°  36'  10.6"  W. 
Long.  Transmitter  GE,  antenna  GE.  Le- 

j  gal  counsel  Ross  K.  Prescott,  Dallas, 
Tex.  Consulting  engineer  Guy  C. 
Hutcheson,  Arlington,  Tex.  Principals 
include  Partners  John  A.  Prather 
(3iy4%),  Hugh  E.  Prather  (12V2%), 
Hugh  E.  Prather  Jr.  (121/2%),  S.  Foster 
Yancey  (25%),  Robert  S.  Burgher 
(6V4%),  and  William  R.  Moore  (12V2%). 

VICTORIA,  Tex.  —  KNAL  Television 
Co.  (KNAL),  UHF  Ch.  19  (500-506  mc); 
ERP  20  kw  visual,  10  kw  aural;  anten- 
na height  above  average  terrain  333  ft., 
above  ground  350  ft.  Estimated  con- 
struction cost  $204,000  first  year  oper- 
ating cost  $150,200  revenue  $180,000. 
Post  Office  address:  Victoria  Bank  & 
Trust  Bldg.,  Victoria,  Tex.  Studio 
and  transmitter  location:  2402-04  Port 
Lavaca  Drive.  Geographic  coordinates 
28°  47'  00"  N.  Lat.,  96°  58'  16"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 

i  counsel  Ross  K.  Prescott,  Dallas.  Con- 
sulting engineer  Guy  C.  Hutcheson. 
Arlington,  Tex.  Sole  owner  is  Albert 
B.  Alkek,  51%  owner  of  KNAL  and 

i  owner  of  majority  interest  in  Sinclair- 
Alkek  Oil  Co. 

1      f  WACO,    Tex.  —  Waco  Television 

!  Corp.  VHF  Ch.  11  (198-204  mc);  ERP 
53.4  kw  visual,  26.7  kw  aural;  antenna 
height  above  average  terrain  577  ft., 

1  above  ground  577  ft.  Estimated  con- 
struction cost  $299,207,  first  year  operat- 
ing cost  $184,800,  revenue  $203,000.  Post 

I  Office  address:  3620  Franklin  Avenue, 
c/o  Westview  Station.  Studio  location: 
3620  Franklin  Ave.  Transmitter  loca- 
tion: Same.  Geographic  coordinates  31° 
31'  46"  N.  Lat.,  97°  09'  34"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Eugene  L.  Burke,  Washington. 
Consulting  engineer  Commercial  Radio 
Equipment  Co.,  Washington.  Principals 
include  President  J.  H.  Kultgen  (30%), 
auto  dealer;  Secretary-Treasurer  R. 
Lee  Glasgow  (30%),  President  and  51% 
owner  Southwest  Adv.;  Texas  State 
Network  (40%);  Vice  President  Gene 
L.  Cagle,  President-General  Manager 
and  34%  owner  of  Texas  State  Net- 
work; Director  Sid  W.  Richardson,  62% 
owner  of  Texas  State  Network.  Texas 
State  Network  owns  KFJZ  Fort  Worth, 
KABC  San  Antonio  and  WACO  Waco. 
It  also  is  TV  applicant  at  Fort  Worth 
and  part  owner  of  Bexar  County  Tele- 
vision Corp.,  San  Antonio. 

WICHITA  FALLS,  Tex.  —  White  TV 
Co.  UHF  Ch.  22  (518-524  mc),  ERP  18.63 


kw  visual,  9.31  kw  aural;  antenna 
height  above  average  terrain  482  ft., 
above  ground  485  ft.  Estimated  con- 
struction cost  $275,000,  first  year  oper- 
ating cost  $100,000,  revenue  $100,000. 
Post  Office  address:  1507  Lamar,  Wich- 
ita Falls.  Studio  and  transmitter  loca- 
tion: V2  mi.  west  of  city  limits  on 
Seymour  Rd.  Geographic  coordinates 
33°  53'  51"  N.  Lat.,  98°  32'  44"  W.  Long. 
Transmitter  RCA.  antenna  RCA.  Legal 
counsel  Ross  K.  Prescott,  Dallas.  Con- 
sulting engineer  W.  D.  Buford,  Law- 
ton.  Okla.  Principals  include  W.  Erie 
White,  Pres.  &  16%  owner  White's  Auto 
Stores,  Inc.,  Wichita  Falls,  Tex. 

NORFOLK,  Va.  —  Cavalier  Bcstg. 
Corp.  (WCAV-AM-FM),  VHF  Ch.  10 
(192-198  mc);  ERP  65.8  kw  visual,  32.9 
kw  aural;  antenna  height  above  aver- 
age terrain  231  ft.,  above  ground  253  ft. 
Estimated  construction  cost  $354,990 
first  year  operating  cost  $360,000  rev- 
enue $420,000.  Post  Office  address: 
Helena  Bldg.,  Granby  &  Plume  Sts., 
Norfolk,  Va.  Studio  location:  Helena 
Blvd.,  Granby  &  Plume  Sts.,  Norfolk. 
Transmitter  location:  Broadway  & 
Holly  Ave.  (Western  Branch  District), 
Norfolk.  Geographic  coordinates  36°  51' 
39"  N.  Lat.,  76°  21'  13"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Welch,  Mott  &  Morgan,  Washing- 
ton. Consulting  engineer  Mcintosh  & 
Inglis.  Washington.  Principals  include 
President-T reasurer  Joseph  Light 
(100%),  Vice  President  Pauline  Light, 
Secretary  Morris  D.  Schwartz. 

BELLINGHAM,  Wash.  —  KVOS  Inc. 
(KVOS),  VHF  Ch.  12  (204-210  mc);  ERP 
20  kw  visual,  10  kw  aural;  antenna 
height  above  average  terrain  550  ft., 
above  ground  305  ft.  Estimated  con- 
struction cost  $82,500,  first  year  operat- 
ing cost  $140,000,  revenue  $150,000.  Post 
Office  address:  1321  Commercial  Street, 
Bellingham,  Wash.  Studio  and  trans- 
mitter location:  2074  Yew  Road.  Trans- 
mitter location:  Same.  Geographic 
coordinates:  48°  43'  09"  N.  Lat., 
122°  26'  43"  W.  Long.  Transmitter  com- 
posite, antenna  composite.  Legal  coun- 
sel Haley  &  Doty,  Washington.  Engi- 
neer Ernest  E.  Harper,  KVOS  Chief 
Engineer.  Principals  include  President 
Rogan  Jones  (90%)  and  Vice  President 
James  W.  Wallace  Jr.  (10%). 

f  SEATTLE,  Wash.  —  Queen  City 
Bcstg.  Co.  (KIRO-AM-FM),  VHF  Ch.  4 
(66-72  mc);  ERP  100  kw  visual,  50  kw 
aural;  antenna  height  above  average 
terrain  825.5  ft.,  above  ground,  598  ft. 
Estimated  construction  cost  $534,354, 
first  year  operating  cost  $560,000.  rev- 
enue $535,000.  Post  Office  address:  1530 
Queen  Anne  Ave.,  Seattle  9.  Studio  and 
transmitter  location:  1530  Queen  Anne 
Ave.,  Seattle.  Geographic  coordinates 
47°  38'  01"  N.  Lat.,  122°  21'  20"  W.  Long. 
Transmitter  GE.  antenna  GE.  Legal 
counsel  Arnold,  Fortas  &  Porter.  Wash- 
ington. Consulting  engineer  J.  B.  Hat- 
field, Seattle.  Principals  include  Presi- 
dent Saul  Haas  (62.5%),  Vice  President- 
Secretary-Treasurer  Harold  N.  Graves 
(0.6%),  Vice  President  William  F. 
Tucker,  Nancy  Louise  Thompson,  ex- 
ecutrix estate  of  Louis  K.  Lear  (12.3%) 

HUNTINGTON,  W.  Va.  —  Ashland 
Bcstg.  Co.  Inc.  (WCMI),  VHF  Ch.  13 
(210-216  mc);  ERP  233  kw  visual,  116.5 
kw  aural;  antenna  height  above  aver- 
age terrain  749  ft.,  above  ground  574  ft. 
Estimated  construction  cost  $368,461, 
first  year  operating  cost  $240,000,  rev- 
enue not  estimated.  Post  Office  ad- 
dress: WCMI  Bldg..  Radio  Center, 
625  Fourth  Avenue.  Box  1618,  Hunt- 
ington, W.  Va.  Studio  location :  625 
Fourth  Avenue.  Transmitter  location: 
8th    Street    Road,    Route    #3,  Cabell 
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County,  W.  Va.  Geographic  coordinates 
38°  22'  11"  N.  Lat.,  82°  25'  41"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer  A. 
Earl  Cullum,  Washington.  Principals 
include  President  Gilmore  N.  Nunn 
(50%),  Vice  President  J.  Lindsay  Nunn 
(50%),  Secretary-Treasurer  G.  D. 
Bowie. 

HUNTINGTON,  W.  Va.— Huntington 
Bcstg.  Co.  (WPLH-AM-FM),  VHF  Ch. 

13  (210-216  mc);  ERP  62  kw  visual,  31 
kw  aural;  antenna  height  above  aver- 
age terrain  568  ft.,  above  ground  316  ft. 
Estimated  construction  cost  $222,500, 
first  year  operating  cost  $275,000,  rev- 
enue $325,000.  Post  Office  address:  1105 
Fourth  Avenue,  Huntington,  W.  Va. 
Studio  location:  9th  Street  &  4th  Ave- 
nue. Transmitter  location:  1050  McCoy 
Road,  Huntington,  W.  Va.  Geographic 
coordinates  38°  23'  52"  N.  Lat.,  82°  26' 
06"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  McKenna  & 
Wilkinson,  Washington.  Consulting  en- 
gineer Craven,  Lohnes  &  Culver,  Wash- 
ington. Principals  include  President 
E.  A.  Marshall  (20%),  Vice  President 
J.  M.  Huddleston  (20%),  Treasurer  Paul 
B.  Bailey  (20%),  Secretary  and  General 
Manager  Flcm  J.  Evans  (20%),  Director 
Edwin  G.  Polan  (20%). 

WHEELING,  W.  Va.  —  SteubenviUe, 
Ohio— Storer  Bcstg.  Co.  (WWVA-AM- 
FM),  VHF  Ch.  9  (186-192  mc);  ERP  282 
kw  visual,  141.3  kw  aural;  antenna 
height  above  average  terrain  1,041  ft., 
above  ground  874  ft.  Estimated  con- 
struction cost  $1,232,312,  first  year  oper- 
ating cost  $525,000,  revenue  $360,000. 
Post  Office  address:  199  Pierce  St., 
Birmingham,  Mich.  Studio  location: 
1025  Main  St.,  Wheeling.  Transmitter 
location:  V2  mi.  S.  of  Beham,  Fa.  Geo- 
graphic coordinates:  40°  00'  47"  N.  Lat., 
80°  30'  31"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  A.  Earl  Cullum  Jr., 
Dallas,  Tex.  (For  principals,  see  WGBS 
Miami,  Fla.) 

MADISON,  Wis.— Television  of  Wis- 
consin Inc.,  VHF  Ch.  3  (60-66  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain 
712  ft.,  above  ground  700  ft.  Estimated 
construction  cost  $480,242,  first  year  op- 
erating cost  $240,000,  revenue  $240,000. 

(Continued  on  page  62) 


NBC-BARNARD  INSTITUTE 

Gets  Underway  in  N.  Y. 

STUDENTS  from  12  states,  Nova 
Scotia,  Cuba  and  South  America 
were  enrolled  in  the  second  annual 
Summer  Institute  of  Radio  and 
Television  presented  jointly  by 
NBC  and  Barnard  College,  New 
York,  June  30-Aug.  8  in  that  city. 

NBC  executives  and  staff  mem- 
bers conduct  four  courses  as  fol- 
lows: Doris  Corwith,  NBC  super- 
visor of  public  affairs,  is  in  charge 
of  a  general  introductory  course; 
Patrick  Kelly,  network  supervisor 
of  announcers,  lectures  on  announc- 
ing; Ross  Donaldson,  supervisor  of 
literary  rights,  offers  a  course  on 
writing,  and  William  C.  Hodapp, 
executive  director  of  Teleprograms 
Inc.,  lectures  on  production. 


Call  PAUL  H.  RAYMER  CO.,  National  Representatives 


Jane  Todd  Wins  Contest 

JANE  TODD  of  KCBS  San  Fran- 
cisco last  week  was  designated 
winner  of  the  Woman  Commentator 
Contest  conducted  by  Wendy 
Warren  and  the  News  on  CBS 
Radio.  For  a  dramatic  human  in- 
terest story,  Miss  Todd  received  a 
trip  to  New  York.  Runners-up,  who 
will  receive  wrist  watches,  are 
Josephine  Brooker,  KFBB  Great 
Falls;  Frances  Jarman,  WDNC 
Durham;  Anne  Schofield,  KDSH 
Boise,  and  Drue  Smith,  WDOD 
Chattanooga. 


milestones . .  . 


►  NBC  radio  comedy-quiz  program, 
Double  or  Nothing,  last  week 
celebrated  its  fifth  anniversary 
with  its  current  sponsor,  Camp- 
bell Soup  Co.  Program  began 
Sept.  29,  1940,  started  with  Camp- 
bell on  June  30,  1947  on  another 
network,  and  became  an  NBC  radio 
feature  beginning  May  31,  1948. 
Agency  for  Campbell  is  Ward 
Wheelock  Co.,  Philadelphia. 

►  Sally  Work,  women's  director, 
WBEN  Buffalo,  received  quite  a 
surprise  at  the  annual  banquet  of 
the  Advertising  Women  of  Buffalo. 
It  so  happened  that  the  banquet 
took  place  on  Miss  Work's  25th  an- 
niversary in  radio  and  a  special 
program  planned  for  her  was  kept 
a  secret.  Miss  Work  was  showered 
with  congratulatory  telegrams. 
The  New  York  Women's  Council 
presented  her  with  a  framed  serv- 
ice plaque  and  a  sterling  silver  let- 
ter opener.  The  Buffalo  ad  women 
offered  a  set  of  jeweled  earrings. 
Banquet  was  held  at  Buffalo's  Park 
Lane  Hotel. 

►  Bill  Henry,  radio  reporter-col- 
umnist, began  his  fifth  year  as  a 
Mutual  newsman  with  his  broad- 
cast last  Tuesday  of  Bill  Henry 
and  the  News  (Mon.-Fri.,  9-9:05 
p.m.,  EDT).  He  pioneered  five- 
minute  news  digests. 
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in  RETAIL  SALES 


among  Sales  Management's 
162   Metropolitan  Areas 


gTEADILY  increasing 
is  the  standing  of  the 
Quad-Cities  among  the 
162  standard  metropolitan 
areas.  Now  in  72nd  place 
for  retail  sales  volume,  the 
Quad  -  Cities  continue  to 
grow.  And  growing  with 
the  community  for  over  25 
years,  WHBF  is  a  powerful 
influence  in  the  homes  of 
over  240,000  Quad-Citians 
— quality  who  buy  quality 
goods — yours  included,  if 
you  so  desire. 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF 

TELC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Int. 
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NATIONAL  ADVERTISERS  Newspapers  Gam  2.9%  in  1951 


NATIONAL  advertisers  during 
1951  spent  $513,486,000  for  news- 
paper advertising,  a  gain  of  2.9% 
over  the  1950  total  of  $499,019,000 
according  to  the  Bureau  of  Adver- 
tising, American  Newspaper  Pub- 
lishers Assn. 

Figures  cover  all  advertising 
which  is  classified  as  national  that 
was  run  during  the  year  in  1,013 
weekday  and  371  Sunday  papers. 
They  represent  93.1%  of  daily  cir- 
culation and  96.1%  of  Sunday  cir- 
culation of  papers  in  all  U.  S. 
cities  and  towns  with  population 
of  10,000  and  over.  Advertising  in 
newspaper  supplements  such  as 
American  Weekly,  This  Week,  Par- 
ade, etc.,  is  included  in  the  total, 
but  cooperative  advertising  placed 
through  dealers  is  not. 

Bureau's  book  of  advertisers 
spending  $25,000  or  more  for  news- 
paper space  last  year  shows  an 
increase  both  in  number — from 
1,242  in  1950  to  1,292  in  1951— and 
in  number  of  products  advertised 
— from  3,003  to  3,136 — as  well  as 
in  the  total  dollar  volume. 

Analysis  of  national  advertising 
in  newspapers  shows  quite  a  dif- 
ferent distribution  than  that  of 
radio  or  television.  Automotive 
advertising  in  newspapers  out- 
ranked food  advertising,  which  is 
the  leading  advertising  category  on 
radio  and  TV  networks,  where 
automotive  last  year  ranked  ninth 
and  fourth,  respectively.  Adver- 
tising of  hard  liquor,  absent  from 
broadcast  media,  accounted  for  $34 
million  worth  of  newspaper  space 
at  the  national  level,  alone.  To- 
bacco advertising,  ranking  fourth 
among  radio  network  advertising 
groups  last  year  and  second  among 
TV  network  advertising  classes, 
did  not  even  make  the  first  10 
classes  of  newspaper  users. 

This  disparity  between  news- 
paper and  broadcast  advertising  is 
emphasized  by  the  accompanying 
table,  which  lists  the  top  100  na- 
tional newspaper  clients  of  last 
year  and  their  expenditures  for 
newspaper  space  in  both  1951  and 
1950,  with  network  radio  and  TV 


time  purchases  of  these  newspaper 
elite  listed  alongside.  Table  shows: 

#  Half  of  1951's  top  news- 
paper advertisers — 50 — used  no  ra- 
dio network  time  during  the  year. 

9  Nearly  half  of  this  group — 
43 — used  no  TV  network  time  in 
1951. 

9  When  both  years,  1950  and 


1951,  are  considered,  those  figures 
change  only  slightly,  with  43  of 
last  year's  top  100  newspaper  ad- 
vertisers not  using  network  radio 
and  40  not  using  network  TV  in 
either  1950  or  1951. 

•  Of  the  top  hundred  in  1951, 
69  spent  more  money  with  news- 
papers than  they  had  in  1950;  31 


spent  less.  Of  the  57  of  the  group 
using  network  radio  either  year,  22 
(38.6fx)  increased  their  use  of  this 
medium  in  1951;  35  (61.4%)  de- 
creased it.  Of  the  60  using  the 
TV  networks  either  year,  57 
(75%)  increased  their  expendi- 
tures for  this  medium  in  1951;  3 
(5%)  decreased  them. 


*  COMPARATIVE  NEWSPAPER-RADIO-TV  EXPENDITURES  OF  1951'S  TOP  HUNDRED  NEWSPAPER  ADVERTISERS 


Expendit 

ures  in  Newspapers 

Expenditu 

res  in  Network  Radio 

Expenditures  in  Network 

TV 

Advertiser 

1950 

1951 

%  change 

1950 

1951 

%  change 

1950 

1951 

%  chanae 

General    Motors  Corp. 

27,594,071 

23,794,340 

— 

13.8 

660,888 

698,726 

+  5.7 

1,063,324 

1,772,490 

+ 

66.7 

Procter  &  Gamble 

9,800,614 

14,179,190 

+ 

44.7 

18,357,909 

18,157,693 

—  1.1 

570,295 

7,579,587 

+  1246.6 

Chrysler  Corp. 

13,703,451 

13,519,000 

1.3 

904,908 

880,861 

—  2.7 

495,532 

1 ,263,636 

+ 

155.0 

Lever    Bros.  Co. 

9,625,279 

11,537,206 

+ 

19.9 

6,826,149 

6,615,646 

—  3.1 

650,765 

2,788,711 

+ 

328.4 

Colgate-Palmolive-Peet  Co. 

9,298,024 

10,842,173 

+ 

16.6 

3,925,758 

4,736,688 

+  20.7 

847,674 

4,489,841 

+ 

429.5 

Ford    Motor  Co. 

13,586,716 

10,729,755 

21.0 

712,742 

—100.0 

2,037,057 

3,023,703 

+ 

53.3 

Distillers  Corp.  Seagrams  Ltd. 

7,195,437 

8,172,150 

+ 
+ 

13.6 

52,845 

43,680 

17.4 

General   Foods  Corp. 

6,415,618 

7,875,290 

22.8 

7,506,216 

6,869,503 

—  8.5 

1,128,606 

5,730,773 

407.6 

Schenley  Industries 

5,967,184 

6,598,623 

+ 

10.6 

596,934 

840,749 

+  40.8 

249,954 

768,042 

+ 

207.2 

National  Distillers  Prod.  Corp. 

4,103,204 

6,290,430 

+ 

53.3 

General    Electric  Co. 

4,202,942 

6,074,245 

+ 

44.5 

39,650 

248,462 

+526.6 

694,933 

2,163,996 

+ 

211.4 

Standard  Brands 

4,527,375 

4,771,917 

+ 

5.4 

29,170 

531,830 

+  1733.3 

R.  J.  Reynolds  Tobacco  Co. 

5,368,930 

3,732,634 

30.5 

3,872,050 

3,193,134 

—  17.5 

1,642,425 

4,988,665 

+ 

204.0 

General  Mills 

3,376,986 

3,330,452 

+ 

1.4 

7,820,752 

6,490,270 

—  17.0 

520,853 

1,884,485 

+ 

261.7 

Philco  Corp. 

2,373,382 

3,318,021 

+ 

39.8 

1,618,266 

1,619,978 

+  0.1 

1,011,428 

1,772,909 

+ 

75.4 

National  Dairy  Prod.  Corp. 

3,021,091 

3,242,574 

+ 

7.3 

1,487,732 

1,669,184 

+  12.2 

1,356,652 

2,116,023 

+ 

56.0 

American  Tobacco  Co. 

2,088,336 

2,927,950 

+ 

40.2 

4,091 ,789 

3,302,906 

—  19.3 

951,715 

2,975,957 

+ 

212.6 

American  Home  Products  Corp. 

2,865,296 

2,816,212 

1.7 

5,150,884 

5,699,191 

+  10.6 

82,570 

535,375 

+ 

548.2 

Philip  Morris  &  Co. 

3,571,013 

2,807,278 

— 

21.4 

4,629,105 

4,465,272 

—  3.6 

537,328 

1,614,180 

+ 

200.5 

Radio  Corp.  of  America 

3,168,624 

2,796,753 



11.7- 

906,155 

2,260,414 

+  149.4 

912,152 

1 ,064,780 

+ 

16.7 

Publicker  Ind. 

2,370,627 

2,608,526 

+ 

10.3 

Quaker  Oats  Co. 

3,529,399 

2,551,412 

27.7 

2,537,949 

1,169,005 

—  53.4 

350,183 

2,122,585 

+ 

477.8 

Hudson  Motor  Car  Co. 

2,351,204 

2,521,543 

+ 

7.2 

153,465 

163,177 

+ 

6.3 

Packard  Motor  Car  Co. 

1,428,025 

2,424,616 

+ 

69.8 

13,485 

280,851 

302,672 

+ 

7.8 

Studebaker  Corp. 

2,660,131 

2,423,476 

8.9 

70.940 

—100.0 

Doubleday  &  Co. 

2,324,841 

2,411,757 

+ 

3.7 

261,685 

36,173 

—  86.1 

145,083 

100.0 

Sterling  Drug 

1,994,246 

2,386,191 

+ 

19.7 

7,591,040 

6,908,141 

—  9.0 

78,390 

574,035 

+ 

632.2 

Armour  &  Co. 

2,141 ,452 

2,222,473 

+ 

3.8 

904,417 

1,697,085 

+  87.7 

151,005 

403,290 

+ 

167.1 

Admiral  Corp. 

2,724,631 

2,143,960 

21.3 

34,347 

127,157 

+272.9 

759,533 

1,322,504 

+ 

74.1 

Nash   Kelvinator  Corp. 

2,210,038 

1 ,995,095 

9.7 

563,460 

1,211,902 

+ 

115.0 

Kaiser-Frazer  Corp. 

1,880,012 

1,988,153 

+ 

5.8 

283,692 

Pillsbury  Mills 

1,509,412 

1 ,967,648 

+ 

30.4 

2,614,841 

3,702,352 

+  41.5 

98,900 

465,835 

+ 

373.1 

Borden  Co. 

1,598,955 

1,958,392 

+ 

22.5 

110,129 

—100.0 

45,240 

537,600 

+  1089.2 

Westinghouse    Electric  Corp. 

2,407,941 

1,920,632 

20.2 

152,895 

14,366 

—  90.5 

673,920 

2,083,610 

+ 

207.7 

Swift  &  Co. 

2,730,084 

1,741,897 

36.2 

2,959,653 

3,396,951 

+  14.8 

56,945 

512,845 

+ 

799.8 

Best  Foods  Inc. 

1,890,302 

1,725,964 

8.7 

112,020 

495,300 

+ 

342.2 

Gillette  Co. 

1,225,125 

1,693,226 

+ 

38.2 

3,982,570 

3,774,160 

—  5.2 

886,364 

1,990,087 

+ 

124.6 

Walker,  Hiram, 

Gooderham  &  Worts  ltd. 

1,696,159 

1,681,855 

0.8 

Liebmann  Breweries 

1,160,080 

1,670,279 

+ 

44.0 

Kellogg  Co. 

2,149,556 

1,601,717 

25.5 

438,363 

1,688,979 

+285.5 

490,625 

2,314,310 

+ 

372.2 

William  Wrigley  Jr.  Co. 

1,243,796 

1,567,667 

+ 

26.0 

2,248,122 

2,232,977 

—  0.7 

95,010 

309,480 

+ 

225.8 

Glenmore   Distillers  Co. 

1 ,095,998 

1,563,036 

+ 

42.6 

Johnson,  S.  C,  &  Son  Inc. 

1,279,149 

1,556,059 

+ 

21.6 

371,322 

7,164 

—  98.4 

82,250 

354,750 

+ 

342.1 

Avco  Mfg.  Corp. 

1,540,582 

1,542,115 

+ 

0.1 

270,795 

1,037,599 

+ 

282.9 

Bristol-Myers  Co. 

1,612,839 

1,481,087 

8.2 

1,620,110 

2,132,517 

+  31.6 

534,875 

1,098,275 

+ 

105.3 

Park  &  Tilford  Distillers  Corp. 

1 ,099,593 

1 ,471 ,757 

+ 

33.8 

Coca-Cola  Co. 

1 ,777,922 

1,461,567 

17.8 

1,738,042 

1,442,117 

—  17.0 

27,908 

31,285 

+ 

12.1 

R~  Mon-?urina  Co. 

955,644 

1,450,133 

+ 

51.7 

788,734 

117,753 

—  85.0 

686,057 

Unicorn  Press 

1,066,058 

1,417,517 

+ 

33.0 

Le  Blanc  Corp. 

2,036,026 

1,395,145 

31.5 

33,808 

Walter  J.  Black  Inc. 

819,310 

1,357,845 

+ 

65.7 

Wesson  Oi!  &  Snowdrift  Sales  Co. 

1,308,017 

1,354,863 

+ 

3.6 

100,542 

Institute  of  Life  Insurance 

1,321,257 

1,329,151 

+ 

0.6 

Sylvania  Electric  Products 

256,061 

1,275,654 

+  381.3 

109,653 

141,054 

+  28.6 

126,570 

676,125 

+ 

434.1 

Standard  Oil  Co.  of  New  Jersey 

1,270,023 

1,273,419 

+ 

0.3 

236,970 

420,855 

+ 

77.6 

Socony-Vacuum  Oil  Co. 

1,104.982 

1,272,041 

+ 

15.1 

Union  Carbide  &  Carbon  Corp. 

820,286 

1,259,336 

+ 

53.5 

133,580 

U.  S.  Government 

885,533 

1,238,418 

+ 

39.9 

113,583 

811,825 

+614.6 

156,465 

Greyhound  Corp. 

1 ,090,778 

1,220,033 

+ 

11.8 

6,528 

—100.0 

H.  J.  Heinz  Co. 

895,415 

1,189,373 

+ 

32.8 

947,178 

934,236 

—  1.4 

Libby,  McNeil  &  Libby 

1,018,493 

1,153,753 

+ 

13.3 

283,449 

—100.0 

69,375 

121,425 

+ 

75.4 

(Continued  on  page  80) 


QUINCY, 
I  ILLINOIS 


COMMUNITY  SERVICE 

Subject-  of  Rutgers  Forum 

RADIO  stations  that  serve  their 
communities  and  markets  well  by 
effective  programming,  selling  and 
promoting  on  the  local  level  have 
a  bright  future,  according  to 
WJLK  Asbury  Park's  general  man- 
ager, Thomas  B.  Tighe. 

Appearing  on  the  Rutgers  U. 
Forum  on  WNJR  Newark,  Mr. 
Tighe  said  radio  can  hold  and  ex- 
pand local  audiences  by  broad- 
casting more  local  news,  local  en- 
tertainment programs  and  fine 
music. 

Mr.  Tighe  was  questioned  on  the 
subject,  "The  Status  of  Radio"  by 
Fred  Weber,  president  and  general 


manager,  WFPG,  Atlantic  Citv: 
Arnold  Snyder,  director  of  public 
relations,  WNJR,  and  Walter  C. 
Crocco,  Passaic  Herald-News. 


AWARD  for  "outstanding  public  serv- 
ice to  its  community,  state  and  na- 
tion" was  presented  to  WNJR  New- 
ark, N.  J.,  by  Jewish  War  Veterans 
at  JWV's  annual  encampment  June  22 
at  Mt.  Freedom,  N.  J. 


THESE  OFFICES 
TO  SERVE  YOU 

QUINCY,  JLL  TEL.  8202 

HOUSTON,  TEXAS  TEL.  ATWOOD  8536 

WASHINGTON,  D.  C.    ...  TEL.  METROPOLITAN  0522 

MONTREAL,  QUE.  TEL.  ATLANTIC  9441 

NEW  YORK  CITY  TEL.  MURRAY  HILL  9-0200 


WEOK 

POUGHKEEPSIE 


REPRESENTED  BY 

EVERETT  McKINNEY,  INC. 


Page  58    •    July  7,  1952 


BROADCASTING    •  Telecasting 


TE 


JULY  7,  195. 


Fl5  IbSUE: 


itional  Televisioi 
applications 
Page  62 


test  Set  Count 
By  Markets 

Page  70 


Proposes 
ins-Ocean 
Page  80 


letwork 
Showsheet 
Pages  82-83 


in  our 


year 


W  INFO 


Want  the  full  facts  on  TV's  coverage? 
A  market-by-market  picture  of  set  growth, 
leading  programs,  and  each  station's 
competitive  standing? 


Can  you  use  the  latest  on  family  viewing  habits — 
in  cities  from  one  coast  to  the  other, 
from  Minnesota  to  Texas? 

,  ,.   .  ,  ,  r     ,  WSB-TV  Atlanta 

All  this  information,  plus  a  vast  fund  of  other 

WBAL-TV  ......  Baltimore 

helpful  TV  data  are  yours  for  the  asking.  They  ...... .  ...  _  ,, 

r  '  .  •  WFAA-TV   Dallas 

are  part  of  the  Promotion-Research  Service  of  KPRC-TV  Houston 

Petry  TV — the  largest  single  such  service  in  the  KHJ-TV  Los  Angeles 

TV  representation  business.  KSTP-TV  .  . . M'pTs-St.  Paul 

WSM-TV  Nashville 

Just  call  or  send  in  your  questions  to  this  WTAR-TV  Norfolk 

Headquarters  for  TV  information;  we'll  KPHO-TV   Phoenix 

.      .   ,  WOAI-TV  ...  .San  Antonio 

get  the  answers  back  fast. 

KOTV  Tulsa 

REPRESENTED  BY 

EDWARD  PETRY  &  CO.,  INC. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO  •  DALLAS 


THE 


CABLE, 

IS 


IN  THE  SOUTH  S 
FASTEST  GROWING 
MARKET  


SERVING 
SOUTH 
FLORIDA'S 
825,000 
YEAR 
ROUND 
RESIDENTS 


NOW 


IN 


Sales  Management,  Jan.  1952 


Page  60     •    July  7,  1952 


BROADCASTING    •  Telecasting 


TV  BIDS  PASS  500  MARK 


TELEVISION  applications  con- 
tinued to  pour  into  the  FCC  last 
*week  as  the  Commission  on  Tues- 
day (July  1)  officially  began  "proc- 
essing" of  the  first  priority  cities. 

By  the  end  of  the  week,  some  500 
new  and  amended  applications  were 
estimated  to  have  been  filed  since 
April  14,  when  the  Commission  is- 
sued its  Sixth  Report  and  Order 
lifting  the  TV  freeze  and  finalizing 
the  revised  allocation  plan  [B*T, 
April  14]. 

By  Wednesday  night  (key  Broad- 
cast Bureau  License  Division  staff 
members  have  been  working  over- 
time to  accommodate  reporters), 
the  421  applications  available 
which  reported  estimated  construc- 
tion costs  disclosed  that  a  total  of 
more  than  $157  million  is  planned 
for  new  station  building.  This  is  a 
per-station  average  of  $373,595. 

Of  these  applicants,  413  reported 
they  will  spend  a  total  of  almost 
$122  million  in  the  first  year  on 
operating  costs — a  per-station  av- 
erage expenditure  of  almost  $295,- 
000.  A  total  of  394  of  these  appli- 
cants estimated  revenue  for  the 
first  year  of  operation  in  the  aggre- 
gate of  $124.6  million,  an  average 
of  $316,200  for  each  station. 

Five  more  existing  stations,  of 
the  30  which  are  required  under 
the  Sixth  Report  to  change  their 
channels  to  conform  to  the  new  al- 
location plan,  have  filed  their  re- 
quests for  changes,  boosting  such 
pending  applications  to  22  and 
pushing  the  combined  cost  of 
changes  to  almost  the  $6  million 
mark.  This  is  a  per-station  cost 
of  $271,000. 

The  largest  number  of  new  ap- 
plications hit  FCC  over  the  pre- 
vious weekend,  June  26-27  and 
June  30-July  1.  On  last  Tuesday, 
the  applications  had  piled  up  in  the 
License  Division  awaiting  initial 
clerical  handling,  which  was  not 
caught  up  until  late  Wednesday. 

Commission  spokesmen  pointed 
out  that  the  500-odd  new  and 
I  amended  applications  should  not 
technically  be  counted  as  the  total 
actually  on  file.  They  explained 
that  a  majority  of  the  approxi- 
mately 535  applications  on  file  at 
the  issuance  of  Sixth  Report  con- 
tinue in  legal  effect  until  they  are 
either  amended  by  the  applicant  or 
dismissed  by  the  Commission. 

FCC's  spokesmen  said  the  old  un- 
amended applications  will  not  be 
dismissed  until  they  are  reached 


in  the  city-by-city  processing 
under  the  temporary  processing 
procedure  [B*T,  May  26].  It  was 
estimated  that  roughly  300  of  these 
continue  in  force,  thus  boosting 
the  total  of  pending  new  station 
requests  to  around  800  as  of  last 
week. 

The  first  noncommercial,  educa- 
tional television  applications 
reached  the  Commission  last  week. 
These  included  five  of  10  planned 
by  the  Regents  of  the  U.  of  New 
York  State.  Others  were  Kansas 
State  College,  for  reserved  VHF 
Channel  8  at  Manhattan,  and  the 
Lindsay  Hopkins  Vocational  School, 
for  reserved  VHF  Channel  2  at 
Miami.  Kansas  State  College 
claims  distinction  as  the  first  to 
file.  It  is  licensee  of  the  educa- 
tional AM  station,  noncommercial 


DESPITE  easing  of  the  govern- 
ment's ban  on  production  of  color 
television  equipment,  there  ap- 
peared to  be  little  alacrity  on  the 
part  of  manufacturers  to  apply  for 
authority  to  turn  out  household 
color  receivers  for  mass  use  [B*T, 
June  30]. 

This  was  apparent  a  week  after 
the  National  Production  Authority 
partially  lifted  its  freeze  on  manu- 
facture of  home-type  equipment, 
with  firms  required  to  meet  a  stiff 
set  of  standards  for  obtaining  per- 
mission to  use  present  quotas  of 
materials. 

As  of  last  Wednesday,  no  stand- 
ard monochrome  set-makers  had 
applied  for  approval,  though  it 
was  conceded  that  applications 
may  be  slow  in  reaching  NPA  until 
their  legal  counsel  has  had  an 
opportunity  to  study  the  amended 
order  (M  90).  Theatre  TV  is  ex- 
empt from  restrictions. 

While  no  firms  formally  applied 
for  such  authority,  at  least  two 
leading  electronics  companies — 
RCA  and  Philco — have  requested 
appropriate  application  forms  and 
copies  of  the  modified  directive 
from  NPA's  Electronics  Div.,  it 
was  learned.  One  other  —  Chro- 
matic TV  Labs,  a  subsidiary  of 
Paramount  Pictures  Inc. — was 
understood  to  have  sought  clarifica- 
tion on  behalf  of  proposed  Law- 
rence tri-color  tube. 

Both    RCA    and    Philco  have 


KSAC  Manhattan. 

Three  educational  institutions 
are  involved  so  far  in  applications 
for  commercial  channels.  Michigan 
State  College,  East  Lansing,  where 
it  operates  noncommercial  WKAR, 
filed  for  commercial  UHF  Channel 
60  there,  but  indicated  it  will  oper- 
ate noncommercially  most  of  the 
time.  The  school  told  FCC  that  of 
regular  network  shows  it  will  air, 
only  about  6%  will  be  commercial. 

The  Regents  of  the  U.  of  Mich- 
igan, which  operates  WUOM  (FM), 
noncommercial  outlet  at  Ann  Ar- 
bor, as  26%  owner  of  W.  S.  Butter- 
field  Theatres  Inc.,  is  party  to  the 
latter's  application  for  commercial 
UHF,  Channel  16  at  Flint.  The  sta- 
tion will  be  operated  commercially. 

Earlier,  St.  Louis  U.  was  party 
to  an  application  for  a  commercial 


asked  the  FCC  for  authority  to 
conduct  extensive  color  TV  tests. 
The  Commission  previously  re- 
jected the  request  of  Philco  and 
other  firms,  and  held  out  hope  for 
RCA  by  stating  it  would  consider 
this  and  other  requests  "on  a  case 
to  case  basis." 

RCA  is  seeking  to  conduct  field 
experiments  during  regular  broad- 
cast hours  with  its  "compatible 
color  television  system  and  tri- 
color tube."  Commission  policy  at 
present  is  to  prohibit  on-the-air 
tests  during  such  hours. 

CBS  Inc.,  on  the  other  hand,  has 
stated  that  the  NPA  order  would 
have  no  effect  on  its  "present  oper- 
ations or  our  plans  for  the  future." 
CBS-Columbia  Inc.  will  continue, 
however,  "active  research  efforts." 

CBS  Inc.  also  took  a  dim  view  of 
the  possibility  of  making  color  TV 
"a  living  reality  ...  in  the  face 
of  resistance  or  lack  of  cooperation 
from  the  majority  of  the  indus- 
try." This  inherent  conflict  over 
the  CBS  and  RCA  color  systems  is 
pointed  up  anew  in  continuing 
comments  from  manufacturers. 
Typical  were  these  from  Chicago 
firms : 

Ross  D.  Siragusa,  President,  Ad- 
miral Corp. — We  believe  the  mechan- 
ical color  system  is  not  the  solution. 
The  electronic  system  is  the  most 
practical.  So,  until  FCC  approves  a 
compatible  system,  the  status  is  quo. 


TV  outlet  at  St.  Louis  on  VHF 
Channel  11  [B*T,  June  23].  Appli- 
cant is  St.  Louis  Telecast  Inc. 

The  New  York  State  Board  of 
Regents  filed  for  UHF  noncommer- 
cial, educational  channels  in  New 
York  City,  Albany,  Buffalo,  Roches- 
ter and  Syracuse.  Additional  re- 
quests are  to  be  filed  soon  for  chan- 
nels reserved  at  Utica,  Binghamton, 
Ithaca,  Poughkeepsie  and  Malone. 
The  outlets  proposed  will  cost  about 
a  auarter-million  dollars  each  to 
build. 

A  cost  breakdown  of  the  421  ap- 
plications reporting  construction 
costs  by  last  week  disclosed  76 
proposed  stations  costing  less  than 
$200,000.  A  total  of  103  will  cost 
$200,000-299,999;  80  will  cost  $300,- 
000-399,999;  54,  $400,000-499,999; 
(Continued  on  page  9U) 


The  relaxation  of  the  ban  against 
color  set  manufacture  will  have  little 
or  no  effect  on  the  TV  industry,  be- 
cause all  it  does  is  give  the  go  ahead 
to  something  99%  of  the  industry  is 
not  interested  in. 

William  J.  Halligan,  President, 
Hallicrafters  Co. —  [The  action]  won't 
mean  a  thing  until  an  all-electronic 
color  TV  system  is  adopted.  Halli- 
crafters is  working  on  compatible  sets 
which  will  be  ready  for  showing  to 
the  FCC  in  a  reasonable  time.  We're 
within  shooting  distance  of  a  good 
all-electronic  color  set. 

Ernest  Alschuler,  President,  Sen- 
tinel Radio — [The  industry  will  have 
a  big  problem  if]  the  present  [CBS] 
system  wins  out  and  the  17  million 
black  and  white  sets  are  thrown  in 
the  ash  can.  [The  order  does  not  mean 
color  TV]  is  just  around  the  corner. 
It's  at  least  two  years  off,  I'd  guess. 

John  S.  Meek,  President,  Scott  Ra- 
dio Labs. —  [NPA]  has  done  the  logi- 
cal thing  in  lifting  the  ban.  The  TV 
industry  insisted  right  from  the  start 
there  was  no  justification  for  the  ban 
order  either  from  the  manpower  or 
material  standpoint.  You  will  not 
have  a  lot  of  color  sets  until  there 
is  color  programming,  and  you  won't 
have  comprehensive  color  program- 
ming until  there  are  lots  of  sets.  No 
one  is  in  an  economic  position  to  take 
the  initiative  in  creating  a  market  for 
either  sets  or  programs.  We  must  first 
pass  through  a  more  or  less  lengthy 
adjustment  period.  Adoption  of  RCA's 
all-electronic  system  would  be  to  the 
best  interest  of  the  public. 


COLOR  SETS  Makers  Slow  to  Apply  With  NPA 
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Television  Applications  Filed  at  FCC 

(Continued  from  page  57) 


Post  Office  address:  Suite  305,  122  West 
Washington  Avenue.  Studio  location 
to  be  determined.  Transmitter  loca- 
tion: 4625  Nakoma  Road,  Madison. 
Geographic  coordinates:  Not  available 
as  of  last  Thursday.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel: 
Fisher,  Wayland,  Duvall  &  South- 
mayd,  Washington.  Consulting  en- 
gineer: A.  D.  Ring  &  Company, 
Washington.  Principals  include  Presi- 
dent-Treasurer William  E.  Walker 
(20%),  (president  and  50%  owner 
WMAM,  Marinette,  president  and  36% 
owner  KXGI  Ft.  Madison,  Iowa);  Vice 
President  Bernhard  Meyer  Mautz  (10%), 
(president  and  55.3%  owner  Mautz 
Paint  &  Varnish  Co.);  Secretary  Frank 
A.  Jones  (20%),  (president  and  98% 
owner  Jones  Typewriter-Business  Fur- 
niture Co.,  president  and  98%  owner 
Student  Bank  Exchange). 

Late  Applications 

t  MOBILE,  Ala. — Giddens  &  Rester 
(WKRG),  VHF  Ch.  5  (76-82  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  527  ft., 
above  ground  459  ft.  Estimated  con- 
struction cost  $294,000,  first  year  operat- 
ing cost  $212,298,  revenue  $232,118.  Post 
Office  address:  PO  Box  1101,  Downtown 
Theatre  Bldg.,  205  Government  St., 
Mobile,  Ala.  Studio  location:  to  be 
determined.  Transmitter  location:  Cot- 
tage Hill  Rd.,  .58  mi.  W  of  Azaleo  Rd., 
near  Mobile.  Geographic  coordinates 
30°  39'  12"  N.  Lat.,  88°  08'  59"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  George  O.  Sutton,  Wash- 


ington. Consulting  engineer  Commer- 
cial Radio  Equipment  Co.,  Washington. 
Principals  include  Co-Partners  Ken- 
neth Rabb  Giddens  and  Travis  J.  Res- 
ter. 

MOBILE.  Ala. — Pursley  Bcstg.  Service 
(WKAB),  UHF  Ch.  48  (  674-680  mc); 
ERP  22.60  kw  visual,  12.08  kw  aural; 
antenna  height  above  average  terrain 
255  ft.,  above  ground  305  ft.  Estimated 
construction  cost  $152,200,  first  year 
operating  cost  $183,500,  revenue  $210,000. 
Post  Office  address:  Box  1306,  Mobile 
7,  Ala.  Studio  location:  Madison  St.  at 
Second,  Mobile.  Transmitter  location: 
Same.  Geographic  coordinates  30°  42' 
26"  N.  Lat.,  88°  05'  12"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel 
Haley  &  Doty,  Washington.  Consulting 
engineer  George  P.  Adair,  Washington. 
Principals  include  Louise  Patterson 
Pursley  (50%)  and  Claude  L.  Pursley 
(50%),  co-partners  in  WKAB  Mobile, 
25%  interest  WAPO  Chattanooga  and 
20%  interest  in  Musicast  Inc.,  Mobile. 

FT.  SMITH,  Ark.— George  T.  Hern- 
reich,  VHF  Ch.  5  (76-82  mc);  ERP  100 
kw  visual,  50  kw  aural;  antenna  height 
above  average  terrain  489  ft.,  above 
ground  500  ft.  Estimated  construction 
cost  $348,993,  first  year  operating  cost 
$276,000,  revenue  $325,000.  Post  Office 
address:  601  Garrison  Ave.,  Ft.  Smith. 
Studio  location:  to  be  determined. 
Transmitter  location:  Cartwright  Mtn. 
2  mi.  NE  of  Chester.  Geographic  co- 
ordinates 35°  22'  00"  N.  Lat.,  94"  22'  00" 
W.  Long.  Transmitter  DuMont,  an- 
tenna GE.  Legal  counsel  Welch,  Mott 
&  Morgan,  Washington.  Consulting  en- 
gineer E.  C.  Page,  Washington.  Mr. 


Hernreich  owns  Jorges  Jewelers,  Es- 
quire Jewelers  and  Jales  Jewelry  Co., 
all  Ft.  Smith. 

t  FORT  SMITH,  Ark. — Southwestern 
Publishing  Co.  (KFSA-AM-FM),  VHF 

Ch.  5  (76-82  mc);  ERP  100  kw  visual, 
50.1  kw  aural;  antenna  height  above 
average  terrain  263  ft.,  above  ground 
349  ft.  Estimated  construction  cost 
$288,988,  first  year  operating  cost  $244,- 
400,  revenue  $260,000.  Post  Office  ad- 
dress: 920  Rogers  Ave.,  Fort  Smith, 
Ark.  Studio  and  Transmitter  location: 
920  Rogers  Ave.  Geographic  coordi- 
nates: 35°  23'  02"  N.  Lat.,  94°  25'  22"  W. 
Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  Haley  &  Doty, 
Washington.  Consulting  engineer  Cra- 
ven, Lohnes  &  Culver,  Washington. 
Principals  include  President  Donald  W. 
Reynolds,  Southwestern  Publishing  Co. 
president,  interest  in  WHCK  Erie,  Pa., 
KBRS  Springdale,  Ark.,  KHBG  Okmul- 
gee, Oklahoma.,  KAKE  Wichita,  Kan., 
KWRN  Reno,  Nev.  (66%%),  Secretary- 
Treasurer  H.  K.  Seymour,  Comptroller 
C.  W.  Parkinson,  Edith  R.  Reynolds 
(33i/3%). 

t  PHOENIX,  Arizona  —  Maricopa 
Broadcasters,  Inc.  (KOOL),  VHF  Ch.  10 
(192-198  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  average 
terrain  1268  ft.,  above  ground  174  ft. 
Estimated  construction  cost  $327,273, 
first  year  operating  cost  $228,000,  reve- 
nue $300,000.  Post  Office  address: 
Adams  Hotel,  Phoenix.  Studio  location : 
Adams  St.  &  Central  Avenue  (Adams 
Hotel)  .  Transmitter  location:  Salt  River 
Mt.  7  mi.  S.  of  Phoenix.  Geographic 
coordinates  33"  20'  49"  N.  Lat.,  112°  03' 
19"  W.  Long.  Transmitter  DuMont,  an- 
tenna GE.  Legal  counsel  Maurice 
Barnes,  Washington.  Consulting  Engi- 
neer E.  C.  Page,  Washington.  Princi- 


pals include  President  Gene  O.  Autry 
(85%),  Vice  President  Frank  Beer  (5%), 
Secretary-Treasurer  Charles  H.  Gar- 
land (5%),  Asst.  Secretary  Thomas 
Chauncey  (5%).  (See  Old  Pueblo 
Bcstg.  Co.,  Tucson,  for  other  interests.) 

TUCSON,  Arizona— Old  Pueblo  Bcstg. 
Co.  (KOPO),  VHF  Ch.  13  (210-216  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  281 
ft.,  above  ground  500  ft.  Estimated 
construction  cost  $369,773,  first  year 
operating  cost  $300,000,  revenue  $221,- 
000.  Post  Office  address:  115  West 
Drachman,  Tucson.  Studio  and  trans- 
mitter location:  115  West  Drachman  St. 
Geographic  coordinates  32°  14'  22"  N. 
Lat.,  110°  55'  32"  W.  Long.  Transmitter 
DuMont,  antenna  GE.  Legal  counsel 
Maurice  Barnes,  Washington.  Consult- 
ing engineer  E.  C.  Page,  Washington. 
Principals  include  President  Harold  C. 
Tovrea  (10%),  owner  Tovrea  Realty 
&  Insurance  Co.,  Vice  President  Tom 
Chauncey  (20%),  owner  Tom  Chauncey 
Jewelers,  Secretary-Treasurer  Charles 
H.  Garland  (10%),  general  manager, 
secretary  treasurer  and  5%  owner 
Maricopa  Bcsters.  Inc.;  licensee  of 
KOOL  Phoenix;  Gene  Autry  (48%), 
president  and  85%  owner  of  Maricopa 
Bcsters.  Inc.  ' 

BAKERSFIELD.  Calif .  —  Bakersfield 
Bcstg.  Co.  (KAFY),  UHF  Ch  29  (560- 
566  mc);  ERP  20.42  kw  visual,  10.21  kw 
aural;  antenna  height  above  average 
terrain  459  ft.,  above  ground  297.75  ft. 
Estimated  construction  cost  $210,083,  first 
year  operating  cost  $300,000,  revenue 
$350,000.  Post  Office  address:  P.O.  Box 
1432,  Bakersfield,  Calif.  Studio  and 
transmitter  location:  North  end  of 
Sterling  Rd.  in  East  Bakersfield.  Geo- 
graphic coordinates:  35°  23'  52"  N.  Lat., 
118°  55'  54"  W.  Long.  Transmitter  RCA, 
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ALABAMA 

Birmingham    43 

Mobile    62 

Montgomery    43 

ARIZONA 

Phoenix    43,  62 

Tucson    43,  62 

ARKANSAS 
Fort  Smith    62 

CALIFORNIA 

Bakersfield    43,  62 

Fresno    43,  63 

Los  Angeles    63 

Monterey    63 

Riverside    96* 

Sacramento    43,  63 

San  Luis  Obispo    43 

Stockton    96* 

Waseco    43 

Yuba  City    44 

COLORADO 

Denver    44,  63,  106 

CONNECTICUT 

Bridgeport    44 

Hartford    44 

New  Britain    44 

DISTRICT  OF  COLUMBIA 

Washington    63 

FLORIDA 

Clearwater    44 

Daytona  Beach    63 

Ft.  Lauderdale    44 

Jacksonville    63,  96* 

Miami    44,  63 

Palm  Beach    44 

Pensacola    44 

St.  Petersburg    44,  63 

Tampa    46,  96* 

GEORGIA 

Augusta    63 

Columbus    46,  63,  96* 

Savannah    63,  96* 

IDAHO 

Nampa   64 

ILLIONIS 

Champaign    64 

Chicago    96* 

Joliet    96* 

Peoria    96* 

Rockford    64 

Urbana    46 

INDIANA 

Evansville    46 

Fort  Wayne    46,  64 

Indianapolis    96* 

Logansport    64 

South  Bend    46,  64 
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Terre  Haute    46 

IOWA 

Cedar  Rapids   46,  64 

Des  Moines    46 

Sioux  City    46 

Waterloo    96* 

KANSAS 

Hutchinson    46 

Manhattan   46 

Pittsburg    47 

Topeka    64,  96* 

Wichita   47,  64,  66,  96* 

KENTUCKY 

Owensboro    47 

Paducah    66 

LOUISIANA 

Baton  Rouge    66 

Monroe    47 

New  Orleans    47 

Shreveport    66 

MAINE 

Portland    66 

MARYLAND 

Baltimore    66 

Frederick    66 

MASSACHUSETTS 

Boston    66 

New  Bedford    66 

Pittsfield    47,  96* 

Springfield    96* 

Worcester    66 

MICHIGAN 

Battle  Creek   .  66 

Bay  City    66 

Benton  Harbor    96* 

Coldwater    66 

East  Lansing    47 

Flint    72 

MINNESOTA 

Duluth     .  .-   72,  96* 

Minneapolis    47,  96* 

Rochester    47 

St.  Cloud    47 

MISSISSIPPI 

Jackson    47,  72 

Meridian   48 

MISSOURI 

Hannibal    72 

Joplin    48 

Kansas  City    72 

St.  Louis    48,  72 

MONTANA 

Great  Falls    72 

NEBRASKA 

Lincoln   ,   48 

Omaha    48,  72 


NEW  HAMPSHIRE 

Manchester    74 

NEW  MEXICO 

Albuquerque    74 

NEW  YORK 

Albany    48,  74,  96* 

Binghamton    48 

Buffalo    74 

Elmira    48 

Jamestown    74 

New  York    74 

Niagara  Falls    74 

Plattsburg    74 

Rochester    48,  74 

Schenectady    96* 

Syracuse    74 

Troy    48 

Utica   75 

NORTH  CAROLINA 

Asheville    75 

Canton    . . .  *.   75 

Charlotte   48 

Durham    48,  75 

Winston-Salem    48,  49 

OHIO 

Akron    49 

Cleveland    75 

Lima    75,  96* 

Lorain    .  .  -.   49 

Mansfield    96* 

Toledo    96* 

Youngstown    75 

OKLAHOMA 

Muskogee    49 

Oklahoma  City    49,  96* 

Tulsa    75 

OREGON 

Eugene    96* 

Klamath  Falls   96* 

Portland   ;          75,  77 

Salem    77 

PENNSYLVANIA 

Allentown    77 

Altoona    77 

Faston    77 

Erie    77 

Harrisburg    49,  77 

Lebanon    85 

Lock  Haven    85 

Pittsburgh    85 

Reading   85 

Scranton    85 

Wilkes-Barre    49 

Williamsport   49 

RHODE  ISLAND 

Providence    49 

SOUTH  CAROLINA 

Charleston    85,  96* 


Columbia    49 

Greenville    85 

Spartanburg    49,  96* 

SOUTH  DAKOTA 

Sioux  Falls    49 

TENNESSEE 

Bristol    96* 

Chattanooga    56,  85 

Kingsport    96* 

Knoxville    85 

Memphis    56 

Nashville    96* 

TEXAS 

Amarillo    85 

Beaumont    56,  96* 

Corpus  Christi    56,  85 

El  Paso    96* 

Fort  Worth    56,  85,  96* 

Galveston    56 

Houston  ■  •  96* 

Lubbock   56,  96* 

Odessa    56 

Port  Arthur    96* 

San  Antonio    56,  57,  85 

Sherman    57 

Tyler   85 

Victoria    57 

Waco    57 

Weslaco    96* 

Wichita  Falls    57 

VIRGINIA 

Lynchburg    85 

Newport  News    96* 

Norfolk   57 

Petersburg    85 

Roanoke    94,  96* 

WASHINGTON 

Bellingham    57 

Seattle    57 

Spokane    94 

Yakima    94 

WEST  VIRGINIA 

Beckley    94 

Charleston    95 

Fairmont   96* 

Huntington    57,  96* 

Wheeling    57 

WISCONSIN 

Eau  Claire    95 

Green  Bay    95 

La  Crosse    95 

Madison    57,  95 

Marinette    95 

Milwaukee    95 

Wausau    95 

TERRITORY  OF  HAWAII 

Honolulu    95,  96* 

PUERTO  RICO 

San  Juan   95 


r  : 
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antenna  RCA.  Legal  counsel  John  P. 
Hearne,  Hollywood,  Calif.  Consulting 

■engineer  Ron  Oakley,  La  Canada,  Calif. 
Principals  include  President  George 
dome  (33%%),  Vice  Presidents  Geneva 
Anderson  and  Rosalie  C.  Anderson,  ex- 
ecutrices  of  the  estate  of  Herman  An- 
derson, deceased,  (16%%),  Secretary- 
Treasurer  R.  F.  Harlow  (33V3%)  and 

;  General   Manager    Sheldon  Anderson 

j  (16%%). 

t  FRESNO,  Calif.  —  K  A  R  M,  The 
George  Harm  Station  (KARM),  VHP 
Ch.  12  (204-210  mc);  ERP  316  kw  visual, 
158  kw  aural;   antenna  height  above 

I  average  terrain  500  ft.,  above  ground 
512  ft.  Estimated  construction  cost 
$398,533,  first  year  operating  cost  $300,- 
000,  revenue  $300,000.  Post  Office  ad- 
dress: 1333  Van  Ness  Ave.,  Fresno.  Stu- 
dio location:  to  be  determined.  Trans- 
mitter location:  7%  mi.  NW  of  Fresno. 
Geographic  coordinates  36°  50'  49"  N. 
Lat.,  119°  50'  18"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Hogan 
&   Hartson,    Washington.  Consulting 

I  engineer  A.  D.  Ring  &  Co.,  Washington, 

;  Principals  include  President  Hattie 
Harm  (100%),  president  and  50%  owner 

j  KROY  Sacramento;  Vice  President- 
Secretary  Clyde  F.  Coombs,  vice  pres- 

!  ident-secretary  and  50%  owner  KROY; 

I  Treasurer  Gilbert  H.  Jertberg,  treas- 

.  urer  KROY. 

t  FRESNO,  Calif.  —  McClatchy  Bcstg. 

Co.  (KMJ),  UHF  Ch.  24  (530-536  mc); 
;  ERP  105.7  kw  visual,  52.85  kw  aural; 

antenna  height  above  average  terrain 
i  1,980.4  ft.,  above  ground  248  ft.  Esti- 
:  mated  construction  cost  $626,630,  first 
!  year  operating  cost  $394,829,  revenue 

$295,000.  Post  Office  address:  21st  and 
i  Q  Sts.,  Sacramento.    Studio  location: 

Stanislaus  and  Van  Ness.  Transmitter 

location:  3  mi.  SW  of  Auberry-Shaver 

Lake  Rd.  at  Meadow  Lake  Junction. 

Geographic  coordinates:  37°  04'  41"  N. 

Lat.,  119°  25'  46"  W.  Long.  Transmitter 

RCA,  antenna  RCA.  Legal  counsel 
!  Dow,  Lohnes  &  Albertson,  Washington. 
!  Consulting  engineer  George  C.  Davis, 
I  Washington.     McClatchy  Newspapers 

own  100%  of  the  Applicant.  Principals 
, 1  of  the  McClatchy  Newspapers  include 

President  Eleanor  McClatchy  (33%%), 
! '  Vice  President  and  Secretary-Treasurer 

Charlotte  Maloney  (33V3%).  Director 
:  James  B.  McClatchy  (11.11%).  The  Ap- 
I  plicant  is  licensee  for  KWG  Stockton, 

Calif.,  KFBK  Sacramento,  KERN  Bak- 
,  ersfield,  Calif.,  and  KOH  Reno. 

'  FRESNO,  Calif.— Robert  Schuler,  et 
al.  (KYNO),  UHF  Ch.  47  (668-674  mc); 

I  ERP  68.25  kw  visual,  34.12  kw  aural; 
;  antenna  height  above  average  terrain 

I I  414.1  ft.,  above  ground  434  ft.  Esti- 
mated construction  cost  $190,698,  first 
year  operating  cost  $280,000,  revenue 

[$350,000.  Post  Office  address:  Hotel 
i  Fresno,  Fresno.  Studio  and  transmitter 
.  location :  Olive  &  Fruit  Aves.,  Fresno. 
'Geographic  coordinates:  36°  45'  24"  N. 
i  Lat.,  119°  49'  01"  W.  Long.  Transmit- 
1  ter  Dumont,  antenna  GE.  Legal  coun- 
i  sel  John  P.  Hearne,  Esq.,  San  Francisco, 
!  i  Calif.  Consulting  engineer  Berl  Wil- 
,  l  liamson  (partner),  Fresno.  Principals 
,  include  General  partners  Lester  Eugene 
Chenault  (15%),  Robert  M.  Schuler 
(60%).  Sheldon  Anderson  (15%)  and 
■  Bert  Williamson  (10%). 

LOS   ANGELES,  Calif.— John  Poole 
,  Bcstg.  Co.  (KBIG),  UHF  Ch.  22  (518- 
524  mc);  ERP  540  kw  visual,  334.5  kw 
aural;  antenna  height  above  average 
terrain  2,906  ft.,  above  ground  127  ft. 
Estimated    construction    cost  $392,000, 
first  year  operating  cost  $150,000,  rev- 
j  enue  $100,000.   Post  Office  address:  Top 
I  Floor,  Security  Bldg.,  Long  Beach  2, 
j  Calif.     Studio    location:    6540  Sunset 
i  Blvd.    Transmitter  location  on  Mount 
Wilson.  Geographic  coordinates:  34°  13' 
36"  N.  Lat.,  118°  03'  59"  W.  Long.  Trans- 
mitter GE,  antenna  GE.    Legal  counsel 
McKenna    &    Wilkinson,  Washington. 
Consulting  engineer  George  P.  Adair, 
Washington.    Sole  owner  is  John  H. 
Poole,  who  also  has  investments,  oil 
and  mining  interests. 

MONTEREY,  Calif.  —  The  Monterey 
Radio-Television  Co.  (KMBY),  VHF  Ch. 
8  (180-186  mc);  ERP  10  kw  visual,  5  kw 
aural;  antenna  height  above  average 
terrain  2,631  ft.,  above  ground  197  ft. 
Estimated  construction  cost  $190,296, 
first  year  operating  cost  $150,000,  rev- 
enue $180,000.  Post  Office  address:  468 
Calle  Principal,  Monterey.  Studio  loca- 
tion: 468  Calle  Principal,  Monterey. 
Transmitter  location:  Baldy  Peak,  Mon- 
terey County,  Calif.  Geographic  co- 
ordinates: 36°  32'  06"  N.  Lat.,  121°  37' 
10"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Francis  Mc- 
Donough  (Dow,  Lohnes  &  Albertson), 
;  Washington.  Consulting  engineer  Earl 
i  Cullum,  Dallas.  Principals  include 
i  President  Kenyon  Brown  (30%),  Vice 
President-Secretary  George  L.  Coleman 
(30%),  Vice  President-Treasurer  Harry 
L.  Crosby  Jr.  (24%),  S.  M.  Aston  (10%) 
and  William  Morrow  (6%). 

BROADCASTING    •  Tele 


SACRAMENTO,  Calif— Harmco  Inc. 
(KROY),  VHF  Ch.  3  (60-66  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  500  ft., 
above  ground  530  ft.  Estimated  con- 
struction cost  $343,692,  first  year  oper- 
ating cost  $300,000,  revenue  $300,000. 
Post  Office  address:  Hotel  Sacramento, 
Sacramento.  Studio  and  transmitter 
location:  14th  Ave.  &  65th  St.  Geo- 
graphic coordinates  38°  32'  36"  N.  Lat., 
121°  25'  41"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Hogan  & 
Hartson,  Washington.  Consulting  en- 
gineer A.  D.  Ring  &  Co.,  Washington. 
Principals  include  President  Hattie 
Harm  (50%),  who  owns  100%,  of  KARM- 
AM-FM-TV  Fresno;  Vice  President  and 
Secretary  Clyde  F.  Coombs  (50%). 

SACRAMENTO,  Calif.  —  McClatchy 
Bcstg.  Co.  (KFBK-AM-FM),  VHF  Ch. 
10  (192-198  mc);  ERP  114.5  kw  visual, 
57.3  kw  aural;  antenna  height  above 
average  terrain  1,439  ft.,  above  ground 
483.5  ft.  Estimated  construction  cost 
$769,183,  first  year  operating  cost  $399,- 
579,  revenue  $316,000.  Post  Office  ad- 
dress: 21st  and  Q  Streets,  Sacramento. 
Studio  location:  22nd  and  Q  Sts.  Trans- 
mitter location:  Pine  Hill  Lookout, 
Green  Valley  Road,  2.2  mi.  NW  of  Res- 
cue, Calif.  Geographic  coordinates  38° 
43'  05"  N.  Lat.,  120°  59'  23"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer  Geo. 
C.  Davis,  Washington.  See  application 
for  Fresno,  Calif.,  for  principals. 

SACRAMENTO,  Calif.  —  Sacramento 
Broadcasters     Inc.  (KXOA-AM-FM), 

VHF  Ch.  3  (60-66  mc);  ERP  100  kw  vis- 
ual, 50  kw  aural;  antenna  height  above 
average  terrain  542  ft.,  above  ground 
583  ft.  Estimated  construction  cost 
$330,613,  first  year  operating  cost  $480,- 
000,  revenue  $500,000.  Post  Office  ad- 
dress: P.O.  Box  94,  Sacramento  15. 
Studio  location  to  be  determined. 
Transmitter  location :  North  Sacramento 
Freeway.  Geographic  coordinates:  38° 
35'  57"  N.  Lat.,  121°  26'  54"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Fly,  Shuebruk  &  Blume,  Wash- 
ington. Consulting  engineer  Mcintosh 
&  Inglis,  Washington.  Principals  in- 
clude President  and  Executive  Director 
Lincoln  Dellar  (100%),  Vice  President, 
Treasurer  and  General  Manager  Rob- 
ert W.  Dumm,  Secretary  Robert  B. 
Gaylord  Jr. 

t  DENVER,  Col.— KMYR  Bcstg.  Co. 
(KMYR),  VHF  Ch.  4  (66-72  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  504  ft., 
above  ground  667  ft.  Estimated  con- 
struction cost  $440,963,  first  year  oper- 
ating cost  $562,000,  revenue  $444,000. 
Post  Office  address:  Security  Life  Bldg., 
Denver.  Studio  and  transmitter  loca- 
tion: 1601  W.  Jewell  Ave.  Geographic 
coordinates:  39°  40'  58"  N.  Lat.,  105° 
00'  25"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Kirkland, 
Fleming,  Green,  Martin  &  Ellis,  Wash- 
ington. Consulting  engineer  George  E. 
Gautney.  Principals  include  President 
F.  W.  Meyer  (25.3%),  Vice  President 
W.  A.  Alexander  (0.1%)  and  Secretary- 
Treasurer  A.  G.  Meyer  (24.9%). 

f  NEW  HAVEN,  Conn.— Connecticut 
Radio  Foundation  Inc.  (WELI),  UHF 

Ch.  59  (740-746  mc);  ERP  200  kw  vis- 
ual, 100  kw  aural;  antenna  height  above 
average  terrain  560  ft.,  above  ground 
—  ft.  Estimated  construction  cost 
$320,000,  first  year  operating  cost  $110,- 
000,  revenue  $95,000.  Post  Office  ad- 
dress: 221  Orange  St.,  New  Haven  10, 
Conn.  Studio  location:  221  Orange  St., 
New  Haven  10,  Conn.  Transmitter  lo- 
cation: Baldwin  Drive,  on  West  Rock 
Ridge.  Geographic  coordinates:  41°  22' 
00"  N.  Lat.,  72°  58'  24"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washing- 
ton. Consulting  engineer  Craven, 
Lohnes  &  Culver,  Washington.  Prin- 
cipals include  President  Harry  C.  Wil- 
der (30.97%),  Vice  President  Richard 
W.  Davis  (9.46%),  Vice  President 
Thomas  W.  Rourke  (3.81%);  The  Col- 
ony Bcstg.  Corp.  holds  12.59%  of  stock 
in  applicant. 


WASHINGTON,  D.  C. — Metropolitan 
Television  Corp.,  UHF  Ch.  20  (506-512 
mc);  ERP  187.5  kw  visual,  93.75  kw 
aural;  antenna  height  above  average 
terrain  514  ft.,  above  ground  400  ft. 
Estimated  construction  cost  $370,413, 
first  year  operating  cost  $250,000,  rev- 
enue not  estimated.  Post  Office  ad- 
dress: 1125  Vermont  Ave.  N.W.,  Wash- 
ington. Studio  location:  1121-25  Ver- 
mont Ave.  N.W.  Transmitter  location: 
E.  Broad  St.  and  Wilson  Blvd.,  Falls 
Church,  Va.  Geographic  coordinates 
38°  52'  27"  N.  Lat.,  77°  09'  19"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Sher,  Oppenheimer  &  Harris, 
Washington.  Consulting  engineer  Rob- 
ert M.  Silliman,  Washington.  Princi- 
pals include  President  M.  Robert  Ro- 
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gers,  Chairman  of  the  Board  Morris 
Rodman,  Vice  President  Irwin  Geiger, 
Treasurer  Pierson  Underwood,  Secre- 
tary William  P.  Bernton  and  Laurence 
M.  C.  Smith.  The  Good  Music  Station 
Inc.,  licensee  of  WGMS-AM-FM  Wash- 
ington, holds  100%  of  voting  stock. 

DAYTONA  BEACH,  Fla.— Telrad  Inc. 
(WMFJ),  VHF  Ch.  2  (54-60  mc);  ERP 
1.44  kw  visual,  .72  kw  aural;  antenna 
height  above  average  terrain  317  ft., 
above  ground  349  ft.  Estimated  con- 
struction cost  $185,000,  first  year  oper- 
ating cost  $100,000,  revenue  $100,000. 
Post  Office  address:  444  N.  Beach  St., 
Daytona  Beach.  Studio  and  transmitter 
location:  6th  &  Center  St.  Geographic 
coordinates:  29°  13'  51"  N.  Lat.,  81°  02' 
40"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Louis  Ossin- 
sky  Sr.,  Daytona  Beach,  and  A.  L.  Stein, 
Washington.  Consulting  engineer  LynK 
Smeby,  Washington.  Principals  include 
President  and  Treasurer  W.  Wright 
Esch  (98.5%),  Vice  President  Louis  Os- 
sinsky  Sr.  (0.5%),  Secretary  A.  B.  Esch 
(1%). 

JACKSONVILLE,  Fla.— Southern  Ra- 
dio &  Equipment  Co.   (WOBS),  UHF 

Ch.  30  (566-572  mc),  ERP  18.7  kw  visual, 
9.35  kw  aural;  antenna  height  above 
average  terrain  396  ft.,  above  ground 
428  ft.  Estimated  construction  cost 
$150,370,  first  year  operating  cost  $120,- 
000,  revenue  $130,000.  Post  Office  ad- 
dress: 10  East  Forsyth  St.,  Jacksonville. 
Studio  location:  1036  Mary  St.  Trans- 
mitter location:  247  Margaret  St.  Geo- 
graphic coordinates  30°  19'  37"  N.  Lat., 
81°  40'  53"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  McKenna 
&  Wilkinson,  Washington.  Consulting 
engineer  W.  J.  Holey,  Atlanta,  Ga. 
Principals  include  President  E.  D. 
Rivers  Sr.  (60%),  majority  stockholder 
in  WLBS  Birmingham,  and  WMIE 
Miami,  Fla.;  Treasurer  Jack  R.  Sharpc 
(10%),  Secretary  Carmen  Macri  (10%), 
Mrs.  J.  J.  Mangham  Jr.  and  Wyolene 
Rivers  (10%). 

1  t  MIAMI,  Fla. — Lindsey  Hopkins  Vo- 
cation School  of  Dade  County  Board 
of  Public  Instruction,  VHF  Ch.  2*  (54-60 
mc)  ERP  16.37  kw  visual,  8.18  kw 
aural;  antenna  height  above  average 
terrain  285  ft.,  above  ground  309  ft. 
Estimated  construction  cost  $78,500 
(transmitter  to  be  leased  for  $1  an- 
nually from  WTVJ  there),  first  year 
operating  cost  $25,000.  Post  Office  ad- 
dress: Vernon  Bronson,  1410  N.E.  2d 
Ave.,  Miami  32,  Fla.  Studio  location: 
1410  N.E.  2d  Ave.  Transmitter  location: 
244  Biscayne  Ave.  Geographic  coordi- 
nates 25°  46'  35.5"  N.  Lat.,  80°  11'  20.5" 
W.  Long.  Transmitter  GE,  antenna  GE, 
Legal  counsel  Krieger  &  Jorgensen, 
Washington.  Consulting  engineer 
George  P.  Adair,  Washington. 

MIAMI,  Fla. — Sun  Coast  Bcstg.  Corp. 
(WMIE),  UHF  Ch.  27  (548-554  mc); 
ERP  98.86  kw  visual,  49.43  kw  aural; 
antenna  height  above  average  terrain 
344  ft.,  above  ground  366.5  ft.  Estimated 
construction  cost  $200,855,  first  year 
operating  cost  $180,000,  revenue  $216,- 
000.  Post  Office  address:  Hotel  Ever- 
glades, Biscayne  Blvd.,  at  3rd  St., 
Miami.  Studio  location:  Everglades 
Hotel,  244  Biscayne  Blvd.  Transmitter 
location:  65  S.  E.  5th  St.  Geographic 
coordinates:  25°  46'  09"  N.  Lat.,  80°  11' 
27"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  McKenna 
&  Wilkinson,  Washington.  Consulting 
engineer  W.  J.  Holey,  Atlanta,  Ga. 
Principals  include  President  E.  D. 
Rivers  Sr.,  director  in  Timm  Inc.  li- 
censee of  WGAA-AM-FM  Cedartown, 
Ga.,  chairman  of  board  in  WLBS  Inc. 
licensee  of  WLBS  Birmingham,  Ala., 
chairman  of  board  in  Southern  Radio 
&  Equip.  Co.  licensee  of  WOBS  Jack- 
sonville, an  applicant  for  new  TV  sta- 
tion at  Jacksonville  (66.5%),  Vice  Presi- 
dent Milton  M.  Ferrcll  (2.5%),  Treas- 
urer Robert  M.  Oliver  (2.5%),  Secretary 
Harold  Young  and  G.  G.  Puett  (20%). 

ST.  PETERSBURG,  Florida— City  of 
St.  Petersburg  (WSUN),  UHF  Ch.  38 
(614-620  mc);  ERP  84.3  kw  visual,  42.2 
kw  aural;  antenna  height  above  average 
terrain  464  ft.,  above  ground  492  ft. 
Estimated  construction  cost  $328,500, 
first  year  operating  cost  $161,000,  rev- 
enue $200,000.  Post  Office  address: 
P.O.  Box  240,  St.  Petersburg.  Studio 
location:  Recreation  Pier.  Transmitter 
location:  Near  west  end  of  Gandy 
Bridge..  Geographic  coordinates:  27° 
52'  38"  N.  Lat.,  82°  35'  45"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Loucks,  Zias,  Young  &  Jansky, 
Washington.  Consulting  engineer  James 
C.  McNary,  Washington.  Principals  in- 
clude Mayor  Samuel  G.  Johnson,  Vice 
Mayor  Harold  W.  Reeves  and  City  Man- 
ager Ross  E.  Windom.  Applicant  is 
municipal  corporation. 

WEST  PALM  BEACH,  Fla.— Televi- 
sion Theatre  of  the  Palm  Beaches  Inc., 
VHF  Ch.  12  (204-210  mc);  ERP  67  kw 
visual,  33.5  kw  aural;  antenna  height 


above  average  terrain  252  ft.,  above 
ground  267%  ft.  Estimated  construc- 
tion cost  $183,134,  first  year  operating 
cost  $168,000,  revenue  $174,000.  Post 
Office  address:  West  Palm  Beach,  Fla. 
Studio  and  transmitter  location:  224 
Datura  St.,  West  Palm  Beach.  Geo- 
graphic coordinates:  26°  42'  43"  N.  Lat., 
80°  .03'  .06"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Andrew 
G.  Haley,  Washington.  Consulting  en- 
gineer E.  C.  Page.  Consulting  Radio 
Radio  Engineers,  Washington.  Prin- 
cipals include  President  E.  V.  (Jack) 
Faircloth  (2%%),  owner  of  Faircloth 
Truck  &  Tractor  Co.,  West  Palm  Beach, 
and  owns  large  amount  of  stock  and 
holds  offices  in  a  citrus  growers  and 
shippers  firm  and  a  golf  instruction  and 
practice  range,  both  West  Palm  Beach; 
Secretary  Harry  W.  Stewart  Jr.  (2%%), 
50%  partner  in  law  firm  of  Wardlaw  Sc. 
Stewart,  West  Palm  Beach;  Vice  Presi- 
dent Russell  O.  Murrow  (5%),  lawyer 
with  Morrow,  Fulton  &  Sullivan,  West 
Palm  Beach;  Treasurer  Gene  T.  Dyer 
(251/2%)  and  Evelyn  M.  Dyer  (25%%), 
31%  and  35%  partners,  respectively  in 
WAIT  Chicago,  and  50-50  partners  in 
Square  D  Ranches,  Square  D  Packers, 
Big  Ranch  Store,  West  Palm  Beach; 
Vice  President  Reginald  B.  Martin 
(10%),  33%%  of  Progressive  Bcstg. 
System,  applicant  for  purchase  of 
WTTT  Coral  Gables,  Fla.;  consultant, 
Houck  Adv.,  Miami;  Lewis  Evenden 
(10%),  technical  director,  WMBR-TV 
Jacksonville,  Fla.;  Lester  M.  Combs 
(10%),  account  executive  and  producer, 
WMBR-TV. 


AUGUSTA,  Ga.— Radio  Augusta  Inc. 
(WRDW),  VHF  Ch.  12  (204-210  mc); 
ERP  117  kw  visual,  58  kw  aural;  an- 
tenna height  above  average  terrain  653 
ft.,  above  ground  499  ft.  Estimated 
construction  cost  $257,896,  first  year  op- 
erating cost  $240,000,  revenue  $300,000. 
Post  Office  address:  8th  and  Broad 
Streets,  Augusta,  Ga.  Studio  location: 
Masonic  Bldg.  Transmitter  location: 
Georgia  Ave.  at  Observatory  Ave.  Geo- 
graphic coordinates  33°  30'  21"  N.  Lat., 
81°  57'  43"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Pierson  & 
Ball,  Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Princi- 
pals include  President  Ernest  D.  Black 
(25%),  Vice  President  Emmet  G.  Mc- 
Kenzie  (25%),  Vice  President  Allen  M. 
Woodall  (25%),  and  Secretary-Treas- 
urer W.  R.  Ringson  (25%). 


f  COLUMBUS,  Ga.— Georgia-Alabama 
Bcstg.  Corp.  (WGBA),  VHF  Ch.  4  (66-72 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
883  ft.,  above  ground  683  ft.  Estimated 
construction  cost  $470,000,  first  year 
operating  cost  $463,500,  revenue  $450,- 
000.  Post  Office  address:  1213  Broad- 
way, Columbus.  Studio  location:  1213  V2 
Broadway.  Transmitter  location:  Route 
80,  3  mi.  West  of  Phoenix  City.  Geo- 
graphic coordinates  32°  27'  57"  N.  Lat., 
85°  03'  23"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Dempsey 
&  Koplovitz,  Washington.  Consulting 
engineer  A.  D.  Ring  &  Co.,  Washington. 
Principals  include  President  A.  H. 
Chapman,  Vice  President  M.  R.  Ash- 
worth  and  Secretary-Treasurer  W.  E. 
Page  Jr.  The  R.  W.  Page  Corp.  owns 
100%  of  stock  of  WGBA. 


t  COLUMBUS,  Ga.— Martin  Theatres 
of  Georgia  Inc.  (WRBL),  UHF  Ch.  28 
(554-560  mc);  ERP  76  kw  visual,  38  kw 
aural;  antenna  height  above  average 
terrain  388  ft.,  above  ground  551  ft. 
Estimated  construction  cost  $297,500, 
first  year  operating  cost  $250,000,  rev- 
enue $200,000.  Post  Office  address:  P.O. 
Box  391,  Columbus,  Ga.  Transmitter 
location:  Woodland  Drive  between  12th 
&  13th  Ave.,  Phenix  City,  Ala.  Geo- 
graphic coordinates  32°  29'  41"  N.  Lat., 
85°  00'  32"  W.  Long.  Transmitter  Du- 
Mont,  antenna  RCA.  Legal  counsel 
Cohn  &  Marks,  Washington.  Consult- 
ing engineer  Jansky  &  Bailey,  Wash- 
ington, Principals  include  President  E. 
D.  Martin  (33%%);  Vice  President  R.  E. 
Martin  Jr.  (33%%);  Secretary-Treas- 
urer C.  L.  Patrick;  Estate  of  R.  E.  Mar- 
tin Sr.  (33%%). 


t  SAVANNAH,  Ga.  —  WJIV-TV,  Inc. 
(WJIV),  VHF  Ch.  3  (60-66  mc) ;  ERP 
33.86  kw  visual,  16.93  kw  aural;  antenna 
height  above  average  terrain  360  ft., 
above  ground  354  ft.  Estimated  con- 
struction cost  $208,500,  first  year  operat- 
ing cost  $180,000,  revenue  $300,000.  Post 
Office  address:  128  W.  Taylor  St.,  Savan- 
nah, Ga.  Studio  and  transmitter  loca- 
tion: 128  W.  Taylor  St.  Geographic  co- 
ordinates 32°  04'  20"  N.  Lat.,  81°  05' 
45.6"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Philip  M. 
Baker,  Washington.  Consulting  engi- 
neer W.  J.  Holey,  Atlanta,  Ga.  Princi- 
pals include  President  E.  D.  Rivers  Jr. 
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(99.98%),  Vice  President  W.  H.  Keller 
Jr.  (.01%),  Secretary-Treasurer  H.  E. 
Ulmer  (.01%). 

NAMPA,  Idaho— Frank  E.  Hurt  & 
Son  Inc.  (KFXD),  VHF  Ch.  6  (82-88 
mc);  ERP  19.72  kw  visual,  9.86  kw 
aural;  antenna  height  above  average 
terrain  2248  ft.,  above  ground  108.8  ft. 
Estimated  construction  cost  $104,222, 
first  year  operating  cost  $95,000,  reve- 
nue $105,000.  Post  Office  address:  1024 
12  Ave.  S. — Box  891,  Nampa,  Ida.  Studio 
location:  1024  12th  Ave.  S.  Transmitter 
location:  Deer  Point  Peak,  10  mi.  NNE 
Boise.  Geographic  coordinates  43°  44' 
37"  N.  Lat.,  116°  06'  51"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Spearman  &  Roberson,  Wash- 
ington. Consulting  engineer  Grant  R. 
Wrathall,  Aptos,  Calif.  Principals  in- 
clude President  E.  E.  Coleman  (50%), 
stock  held  by  E.  E.  Coleman  as  executor 
of  estate  of  Frank  E.  Hurt,  deceased: 
Secretary-Treasurer  Edward  P.  Hurt 
(25%),  Vice  President  Maxine  M.  Hurt 
(25%). 

CHAMPAIGN,  Illinois— Midwest  Tele- 
vision Inc.,  VHF  Ch.  3  (60-66  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  710  ft., 
above  ground  700  ft.  Estimated  con- 
struction cost  $402,500,  first  year  operat- 
ing cost  $228,500,  revenue  $256,140.  Post 
Office  address:  2501  S.  Neil  Street, 
Champaign.  Studio  location:  South 
Neil  Street.  Transmitter  location:  2.4 
miles  NW  of  Champaign  business  cen- 
ter. Geographic  coordinates  40°  07'  36" 
N.  Lat.,  88°  17'  21"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
Spearman  &  Roberson,  Washington. 
Consulting  engineer  Paul  Godley  Co., 
Upper  Montclair,  N.  J.  Principals  in- 
clude President  August  C.  Meyer 
(24.1%),  Vice  President  M.  S.  Dyers 
(28%)  40%  owner  of  Champaign  News 
Gazette,  licensee  WDWS  there:  Secre- 
tary-Treasurer R.  O.  Derby  (5%),  C.  R. 
Meyer  (26%),  Helen  M.  Stevick  (13.7%) 
40%  owner  of  Champaign  News  Gazette. 

CHICAGO,  111.— WHFC  Inc.  (WHFC), 

UHF  Ch.  20  (506-512  mc);  ERP  223  kw 
visual,  111.5  kw  aural;  antenna  height 
above  average  terrain  564  ft.,  above 
ground  589  ft.  Estimated  construction 
cost  $353,000,  first  year  operating  cost 
$230,000,  revenue  $300,000.  Post  Office 
address:  3350  S.  Kedzie  Ave.,  Chicago 
23.  Studio  location:  To  be  determined. 
Transmitter  location:  105  W.  Adams  St. 
Geographic  coordinates  41°  52'  45"  N. 
Lat.,  87°  37'  51"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Kirkland,  Fleming,  Green,  Martin  & 
Ellis,  Washington.  Consulting  engineer 
Gillett  &  Bergquist,  Washington.  Prin- 
cipals include  President  Richard  W. 
Hoffman  (75.5%),  Secretary  Rose  M. 
Hoffman  (24.5%)  and  Vice  President 
Marie  E.  Clifford. 


ROCKFORD,  111. —  Greater  Rockford 
Television  Inc.,  VHF  Ch.  13  (210-216 
mc);  ERP  202  kw  visual,  102  kw  aural; 
antenna  height  above  average  terrain 
605  ft.,  above  ground  600  ft.  Estimated 
construction  cost  $329,700,  first  year  op- 
erating cost  $250,000,  revenue  $250,000. 
Post  Office  address:  c/o  Guyer  &  Smith, 
815  Rockford  Trust  Bldg.,  Rockford. 
Studio  location:  110  Chestnut  St.  Trans- 
mitter location:  State  Rt.  20,  3*2  mi.  E 
of  center  of  Rockford.  Geographic  co- 
ordinates 32°  16'  00"  N.  Lat.,  89°  01'  20" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Cohn  &  Marks, 
Washington.  Consulting  engineer  Wel- 
don  &  Carr,  Washington.  Principals 
include  President  L.  E.  Caster  (15.5%), 
president.  Keig-Stevens  Baking  Co., 
Rockford,  board  chairman  and  part 
owner  (18.7%  and  25.25%)  of  two  other 
bakeries,  vice  president,  22^2%  owner 
of  Wired  Music  Inc.,  Rockford,  66=3% 
owner  of  motor  sales  and  service  firm, 
50%  owner  of  dairy  &  hog  farm;  Vice 
President  Frank  C.  Franzen  (2.9%), 
president,  20%  owner  Forgings  & 
Stampings  Inc.  (mfg.),  Rockford,  and 
treasurer.  Wired  Music  Inc.;  Treasurer 
Swan  Hillman  (15.5%),  executive  vice 
^resident,  Rockford  Screw  Products 
Co.  (mfg.),  Rockford;  Secretary  R. 
Robert  Funderburg  (1.4%),  president, 
Keen-Belvidere  Canning  Co.,  Belvidere, 
111.,  more  than  25%  owner  State  Bank  of 
Kirkland,  Kirkland,  111.;  Rolando  Fred- 
erick Gran  (22.4%),  president.  60%  of 
Gran  Enterprises  Co.,  Milwaukee,  sec- 
retary-treasurer, 50%  of  Badger  Vend- 
ing Machines  Inc.,  part  owner  of  two 
theatre  operation  firms. 


t  FORT  WAYNE,  Did.— Northeastern 
Indiana  Bcstg.  Co.  (WFTW),  UHF  Ch. 
33  (584-590  mc);  ERP  203  kw  visual, 
107  kw  aural;  antenna  height  above 
average  terrain  503  ft.,  above  ground 
523    ft.     Estimated    construction  cost 


$292,000,  first  year  operating  cost  $244,- 
325,  revenue  $225,000.  Post  Office  ad- 
dress: 220  East  Jefferson  St.,  Fort 
Wayne  2,  Ind.  Studio  location:  220 
East  Jefferson  St.  Transmitter  loca- 
tion: Maples  Road  off  Decatur  Road. 
Geographic  coordinates  41°  00'  10"  N. 
Lat.,  85°  05'  50"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Pier- 
son  &  Ball,  Washington.  Consulting 
engineer  George  E.  Gautney,  Washing- 
ton. Principals  include  President  Clar- 
ence L.  Schust  (28.52%),  Vice  Presi- 
dent and  Treasurer  H.  Leslie  Popp 
(28.52%),  Vice  President  and  Secretary 
Edward  G.  Thorns  (18.76%)  and  Walter 
L.  Thorns  (18.76%). 


LOGANSPORT,  Ind.  —  Logansport 
Broadcasting  Corp  (WSAL),  VHF  Ch. 
10  (192-198  mc);  ERP  11.04  kw  visual, 
5.57  kw  aural;  antenna  height  above 
average  terrain  115  ft.,  above  ground 
205  ft.  Estimated  construction  cost 
$136,331,  first  year  operating  cost  $150,- 
000,  revenue  $150,000.  Post  Office  ad- 
dress: P.  O.  Box  399,  Logansport,  Ind. 
Studio  and  transmitter  location:  S.  side 
of  Main  St.  about  0.3  mi.  E.  of  Hamil- 
ton St.  Geographic  coordinates  40°  44' 
17"  N.  Lat.,  86°  21'  03"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Bingham,  Collins,  Porter  &  Kistler, 
Washington.  Consulting  engineer  Mil- 
lard M.  Garrison,  Washington.  Princi- 
pals include  President  John  C.  Cotner 
(21.12%),  President  of  Hydraulic  Press 
Mfg.  Co.;  Vice  President  William  A. 
Porter  (15.52%),  attorney  with  Bing- 
ham, Collins,  Porter  &  Kistler,  Wash- 
ington; Secretary  and  Treasurer  Glenn 
L.  Miller  (21.12%),  Logansport  attor- 
ney; Assistant  Secretary  Robert  M. 
Booth  Jr.  (21.12%),  attorney  with  Bing- 
ham, Collins,  Porter  &  Kistler,  and 
Herbert  M.  Bingham  (21.12%),  attor- 
ney with  Collins,  Porter,  Bingham  & 
Kistler,  Washington. 


t SOUTH  BEND,  Indiana — South  Bend 
Tribune  (WSBT),  UHF  Ch.  34  (590-596 
mc);  ERP  175  kw  visual,  87.6  kw  aural; 
antenna  height  above  average  terrain 
536  ft.,  above  ground  479  ft.  Estimated 
construction  cost  $300,000,  first  vear 
operating  cost  $473,120,  revenue  $437,600. 
Post  Office  address:  225  West  Colfax 
Av,  South  Bend  26.  Ind.  Studio  loca- 
tion: 225  W.  Colfax  Av.  Transmitter  lo- 
cation :  West  side  of  Ironwood  Rd.  be- 
tween Jackson  and  Kern  Rds.  Geo- 
graphic coordinates  41°  37'  05.4"  N.  Lat., 
86°  13'  09"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Hogan  & 
Hartson,  Washington.  Consulting  en- 
gineer Millard  M.  Garrison,  Washing- 
ton. Principals  include  President  F.  A. 
Miller  (52%%),  Vice  President  Flora  D. 
Miller  (7V2%).  Secretary-Treasurer 
Franklin  D.  Schurz. 


t  CEDAR  RAPIDS,  Iowa — American 
Broadcasting  Stations  Inc.  (WMT), 
VHF  Ch.  2  (54-60  mc);  ERP  54.1  kw 
visual,  27.05  kw  aural;  antenna  height 
above  average  terrain  670  ft.,  above 
ground  702  ft.  Estimated  construction 
cost  $509,765,  first  year  operating  cost 
and  revenue  not  estimated.  Post  Office 
address:  Paramount  Theatre  Bldg., 
Cedar  Rapids.  Studio  and  transmitter 
location:  501  Old  Mason  Road.  Geo- 
graphic coordinates  42°  01'  43"  N.  Lat., 
91°  38'  27"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Bingham, 
Collins,  Porter  &  Kistler,  Washington. 
Consulting  engineer  Millard  &  Garri- 
son, Washington.  Principals  include 
President  Helen  S.  Mark  (59.6%),  Vice 
President  William  B.  Dolph,  Treasurer 
W.  L.  Shaffer,  Secretary  H.  J.  Jett 
(0.2%),  Assistant  Secretary  Madeline  E. 
Cronan  and  Assistant  Treasurer  G.  B. 
McGowan. 


CEDAR  RAPIDS,  Iowa — Davenport 
Broadcasting  Co.  (KSTT),  VHF  Ch.  2 

(54-60  mc);  ERP  26.18  kw  visual,  13.09 
kw  aural;  antenna  height  above  aver- 
age terrain  562.7  ft.,  above  ground  600 
ft.  Estimated  construction  cost  $256,- 
500,  first  year  operating  cost  $265,000. 
revenue  $350,000.  Post  Office  address: 
324  Main  Street,  Davenport,  Iowa. 
Studio  location  to  be  determined. 
Transmitter  location:  2.5  mi.  North  of 
Cedar  Rapids  and  0.5  mi.  East  of  Hiawa- 
tha corners  on  Robbins  Road.  Geo- 
graphic coordinates:  42°  02'  49"  N.  Lat., 
91°  40'  02"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  Walter  F.  Kean, 
Riverside,  111.  Principals  include  Pres- 
ident Hugh  R.  Norman  (51.75%),  Vice 
President  I.  F.  Whalen,  Secretary- 
Treasurer  A.  M.  McGregor  (38.25%), 
and  John  M.  McGregor  (10%). 

DES  MOINES,  Iowa— Central  Bcstg. 
Co.  (WHO),  VHF  Ch.  13  (210-216  mc), 


ERP  316  kw  visual,  158  kw  aural:  an-  | 
tenna  height  above  average  terrain  779 
ft.,  above  ground  780  ft.  Estimated  con-  I 
struction  cost  $676,120,  first  year  oper-. 
ating  cost  $450,000,  revenue  $500,000. 
Post  Office  address:  1002  Brady  St., 
Davenport,  Iowa.  Studio  location: 
1100  Walnut  St.,  Des  Moines.  Trans- 
mitter location:  Mitchellville,  Iowa. 
Geographic  coordinates  41°  39'  12"  N. 
Lat.,  13°  20'  56"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washington. 
Consulting  engineer  A.  D.  Ring  &  Co., 
Washington.  Principals  include  Presi- 
dent B.  J.  Palmer  (8.5%),  Vice  Presi- 
dent-Treasurer D.  D.  Palmer  (57.8%), 
Executive  Vice  President  Ralph  Evans 
(1,5%),  Vice  President-Secretary  P.  A. 
Loyet  (2.7%),  Mabel  H.  Palmer  Trust 
(7.6%),  B.  J.  palmer  Trust  (5%);  Mabel 
H.  Palmer  Trust  (5%). 

t  DES  MOINES,  Iowa — Murphy  Bcstg. 
Co.  (KSO-AM-FM),  VHF  Ch.  8  (180-186  1 
mc);  ERP  316  kw  visual,  158  kw  aural;  > 
antenna  height  above  average  terrain 
226  ft.,  above  ground  729  ft.  Estimated^! 
construction  cost  $421,000,  first  year  op-  1 
erating  cost  $544,629,  revenue  $529.434. ., 
Post  Office  address:  800  Farm  Bureau 
Bldg.,  507  W.  Tenth  Street,  Des  Moines.  1 
Studio  location:  Tenth  and  Grand  Ave- 
nue.    Transmitter  location:  8.5  miles 
NW  of  center  of  Des  Moines.  Geo- 
graphic coordinates  41°  37'  55.5"  N.  Lat..  1 
93°  46'  20.5"  W.  Long.  Transmitter  RCA,  , 
antenna  RCA.   Legal  counsel  Spearman  | 
&  Roberson,  Washington.  Consulting 
engineer  Jansky  &  Bailey,  Washington. 
Sole  owner  is  Kingsley  H.  Murphy. 


SIOUX  CITY,  Iowa— Cowles  Bcstg. 
Co.,  VHF  Ch.  9  (186-192  mc);  ERP  28.95 
kw  visual,  15.6  kw  aural:  antenna 
height  above  average  terrain  705  ft., 
above  ground  500  ft.  Estimated  con- 
struction cost  $307,500,  first  year  oper- 
ating cost  $474,619,  revenue  $577,598. 
Post  Office  address:  Frances  Bldg., 
Sioux  City.  Studio  location:  5th  & 
Pierce  Sts.  Transmitter  location:  41st 
&  Howard  Sta.  Geographic  coordinates 
42°  32'  33"  N.  Lat.,  96°  23'  34"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Segal,  Smith  &  Hennessey, 
Washington.  Consulting  engineer  Cra- 
ven, Lohnes  &  Culver,  Washington. 
Applicant  is  licensee  for  following  sta- 
tions: KRNT-AM-FM  Des  Moines  and 
WNAX  Yankton,  3.  D.  The  Register 
and  Tribune  Co.  Inc.  owns  all  the  stock 
in  applicant. 


TOPEKA,  Kan. — Topeka  Bcstg.  Assn. 
Inc.  (WIBW),  VHF  Ch.  13  (210-216  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain  697 
ft.,  above  ground  660  ft.  Estimated 
construction  cost  $523,662,  first  year 
operating  cost  $288,418,  revenue  $325,- 
000.  Post  Office  address:  1035  Topeka 
Blvd.,  Topeka.  Studio  and  transmitter 
location:  1.3  mi.  W.  of  Topeka  city 
limits.  Geographic  coordinates  39°  03' 
38"  N.  Lat.,  95°  45'  36"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Hogan  &  Hartson,  Washington. 
Consulting  engineer  Millard  M.  Garri- 
son, Washington.  Principals  include 
President  H.  S.  Blake,  Secretary  Roy 
Vogel,  Vice  President-Treasurer  L.  H. 
Schenck;  Capper  Publications  Inc. 
(100%). 


WICHITA,  Kan. — KFBI  Inc.  (KFBI), 

UHF  Ch.  16  (482-488  mc);  ERP  224  kw 
visual.  124  kw  aural;  antenna  height 
above  average  terrain  962  ft.,  above 
ground  1,000  ft.  Estimated  construc- 
tion cost  $472,159,  first  year  operating 
cost  $425,000,  revenue  $400,000.  Post 
Office  address:  K.  W.  Pyle,  200  E.  First 
St.,  Wichita.  Studio  location:  200  E. 
First  St.  Transmitter  location:  2  mi. 
E  of  Colwich  on  State  Highway  96. 
Geographic  coordinates  37°  46'  57"  N. 
Lat..  97°  30'  07"  W.  Long.  Transmitter 
DuMont.  antenna  RCA.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washington. 
Consulting  engineer  Chambers  &  Gar- 
rison, Washington.  Principals  include 
Chairman  of  Board  Robert  J.  Lauben- 
gayer  (10%),  13%  owner  KSAL  Salina, 
Kan.;  President  C.  Howard  Lane 
(23.8%).  vice  president  of  KOIN  Port- 
land. KJR  Seattle  and  WJJD  Chicago; 
Secretary  J.  Wirth  Sargent  (1%),  at- 
torney; Treasurer  K.W.  Pyle  (3.8%), 
retail  clothier;  General  Manager  and 
Director  Hale  Bondurant  (5%);  Direc- 
tor John  P.  Harris  (11.9%)  and  Sidney 
F.  Harris  (11.9%),  each  own  27%  of 
Hutchinson  Pub.  Co.,  in  turn  37.5% 
owner  KSAL;  Horace  L.  Lohnes 
(23.8%),  Washington  radio  attorney  and 
14.9%  owner  KXEL  Waterloo,  Iowa, 
26.3%  owner  WDZ  Decatur,  111.,  and 
secretary  of  WNEW  New  York. 


t  WICHITA,  Kan.— The  Radio  KFH 
Co.  (KFH),  VHF  Ch.  3  (60-66  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain  939 
ft.,  above  ground  995  ft.  Estimated  con- 
struction cost  $661,049.  first  year  oper- 
ating   cost    $556,920,   revenue  $200,000. 
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with  a  Reputation 


That's  Mary  Landis  .  .  .  chief  cook  etc., 
on  the  "In  The  Kitchen  with  Mary  Landis"  show. 
Reputations  aren't  built  overnight,  you  know. 
It  took  three  years  of  "doin"  for  Mary  to 
produce  what  is  now  recognized  to  be  Baltimore's 
outstanding  cooking  show  on  Television. 

And  prominent  local  and  national  advertisers 
will  gladly  show  sales  success  stories 
traceable  directly  to  the  Mary  Landis  show. 


Here's  good,  Good  News 

Anita  Conboy,  our  "Mary  Landis" 
is  soon  to  have  a  baby.    She  will  continue  to 
direct  the  show  behind  the  scenes,  and 
give  personal  guidance  to  her  very  capable 
assistant,  Marsha  Adams  who  will  do  the 
show  'til  Mary  returns  ...  in  person.' 


"In  the  Kitchen  with  MARY  LANDIS" 
now   BIGGER  and   BETTER  than  ever 


A  brand  new,  custom-built  kitchen  provides 
a  new  setting. 

The  exclusive  home  kitchen-tested  seal 
stamped  on  every  advertiser's  product. 

Mary  Landis,  two  home  economists,  and  a 
special  announcer  devote  full  time  to  this 
multiple  feature  program. 


MON.  THRU  FRI.  —  1:00  TO  1:45  P.M. 


NATIONALLY  REPRESENTED  BY 
EDWARD  PETRY  &  CO. 


k  A  monthly  recipe  booklet  available  to  viewers 
^  on  request. 

k  Extra  aids  to  make  this  a  complete  TV  adver- 
r  tising-merchandising  package. 

On-the-air  and  newspaper  promotion  give 
P  certainty  to  the  reputation  of  this  three-year 
success. 

Television  Baltimore 

WBAL-TV 

NBC  in  Maryland 


ROADCASTING    •  Telecasting 


July  7,  1952    •    Page  65 


Television  Applications  Filed  at  FCC 

(Continued  from  page  6U) 


Post  Office  address:  KFH  Bldg.,  Wichita. 
Studio  location:  KFH  Bldg.  Transmit- 
ter location:  S.  side  of  Hwy.  96,  iy2  mi. 
E.  of  Colwich,  Kan.  Geographic  co- 
ordinates 37°  46'  42"  N.  Lat.,  97°  30'  38" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Dempsey  &  Kop- 
lovitz,  Washington.  Consulting  engi- 
neer Kear  &  Kennedy,  Washington. 
Principals  include  President  John  Rigby 
(12.4%),  Lola  Rigby  (12.5%),  Exec.  Vice 
President  M.  N.  Murdock  (0.1%),  Vice 
President  Frank  V.  Webb  Jr.,  Secre- 
tary-Treasurer Howard  T.  Fleeson 
(0.1%),  Winifred  G.  Wise  (12.5%), 
Wichita  Eagle  Inc.  (49.8%). 


WICHITA,  Kan.— Mid  Continent  Tele- 
vision Inc.,  VHF  Ch.  3  (60-66  mc);  ERP 
100  kw  visual,  60  kw  aural;  antenna 
height  average  terrain  810  ft.,  above 
ground  850  ft.  Estimated  construction 
cost  $600,000,  first  year  operating  cost 
$528,000,  revenue  $537,000.  Post  Office 
address:  400  Brown  Bldg.,  Wichita, 
Kan.  Studio  location:  To  be  deter- 
mined. Transmitted  location:  On  State 
Route  96,  12  mi.  NW  of  Wichita.  Geo- 
graphic coordinates:  37°  47'  08"  N.  Lat., 
97°  31'  18"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Cohn  & 
Marks,  Washington.  Consulting  engi- 
neer Weldon  &  Carr,  Washington. 
Principals  include  President  Theodore 
Gore  (12%),  Vice  President  George  H. 
Bruce  (4%),  Vice  President  and  Assist- 
ant Secretary  Lloyd  R.  PickreU  (4%), 
Vice  President  Sam  Bloomfleld  (4%), 
Secretary  S.  O.  Beren  (12%)  and  Al- 
bert H.  Smith. 


WICHITA,  Kan. — WKY  Radiophone 
Co.  (WKY),  VHF  Ch.  10  (192-198  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  952 
ft.,  above  ground  1000  ft.  Estimated 
construction  cost  $847,274,  first  year 
operating  cost  $565,527,  revenue  $400,- 
000.  Post  Office  address:  Box  8668,  Brit- 
ton  Station,  Oklahoma  City  14,  Okla. 
Studio  location:  1600  N.  Rock  Road. 
Transmitter  location:  1600  N.  Rock 
Road.  Geographic  coordinates  37°  46' 
57"  N.  Lat.,  97°  30'  07"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Pierson  &  Ball,  Washington.  Con- 
sulting engineer  A.  D.  Ring  &  Co., 
Washington.  Principals  include  Pres- 
ident E.  K.  Gaylord,  Executive  Vice 
President  P.  A.  Sugg,  and  Secretary- 
Treasurer  Edward  L.  Gaylord;  Okla- 
homa Pub.  Co.  owns  99.68%  of  stock. 


PADUCAH,  Ky.  —  Columbia  Amuse- 
ment Co.,  VHF  Ch.  6  (82-88  mc);  ERP 
10.4  kw  visual,  5.2  kw  aural;  antenna 
height  above  average  terrain  618  ft., 
above  ground  569  ft.  Estimated  con- 
struction cost  $304,837,  first  year  op- 
erating cost  $160,000,  revenue  $180,000. 
Post  Office  address:  Arcade  Theatre 
Bldg.,  Paducah,  Ky.  Studio  location: 
122  North  5th  St.  Transmitter  location: 
U.  S.  45,  Lone  Oak  subdivision.  Geo- 
graphic coordinates  37°  02'  34"  N.  Lat., 
88°  39'  37"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Cohn  & 
Marks,  Washington.  Consulting  engi- 
neer Kear  &  Kennedy,  Washington. 
Principals  include  President,  Treasurer 
and  General  Manager  Leo  F.  Keiler 
(41.9%),  president  and  general  man- 
ager of  Columbia  Amusement  Co.  (mo- 
tion picture  exhibitors)  and  Palmer 
Hotel  Co.  (hotel  operators),  both  firms 
in  Paducah;  1st  Vice  President  John 
W.  Keiler  II  (8.4%),  1st  vice  president 
of  Columbia  Amusement  Co.  and  pro- 
motion manager  of  Palmer  Hotel  Co.; 
2nd  Vice  President  R.  R.  Kirkland 
(12.4%),  2nd  vice  president  of  Columbia 
Amusement  Co.,  and  3rd  Vice  President 
Irene  B.  Keiler  (37.3%),  3rd  vice  presi- 
dent of  Columbia  Amusement  Co. 


*  PADUCAH,  Ky.  —  W  K  Y  B  Inc. 
(WKYB),  VHF  Ch.  6  (82-88  mc);  ERP 
10.8  kw  visual,  5.4  kw  aural;  antenna 
height  above  average  terrain  363  ft., 
above  ground  435  ft.  Estimated  con- 
struction cost  $191,067,  first  year  oper- 
ating cost  $120,000,  revenue  $100,000. 
Post  Office  address:  P.O.  Box  931,  Pa- 
ducah, Ky.  Studio  location:  504  Ken- 
tucky Ave.  Transmitter  location:  Old 
Mayfield  Rd.  Geographic  coordinates 
37°  00'  53"  N.  Lat.,  88°  36'  46"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Arthur  W.  Scharfeld,  Washing- 
ton. Consulting  engineer  A.  D.  Ring  & 
Co.,  Washington.  Principals  include 
President  E.  J.  Paxton  Jr.  (18%%), 
Vice  President  Frank  R.  Paxton  (10%), 
Secretary-Treasurer  Sam  Livingston 
(5%)  and  Mrs.  F.  B.  Paxton,  Patricia 
A.  Paxton  and  James  F.  Paxton,  each 
10%. 


BATON  ROUGE,  La.— Air  Waves  Inc. 
(WLCS),  VHF  Ch.  10  (192-198  mc); 
ERP  106  kw  visual,  56.6  kw  aural;  an- 
tenna height  above  average  terrain 
496  ft.,  above  ground  510  ft.  Estimated 
construction  cost  $380,049,  first  year 
operating  cost  $250,000,  revenue  $200,- 
000.  Post  Office  address:  204  North  St., 
Baton  Rouge,  La.  Studio  and  trans- 
mitter location:  3399  Broussard  St. 
Geographic  coordinates:  30°  26'  25"  N. 
Lat.,  91°  09'  24"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Cohn 
&  Marks,  Washington.  Consulting  en- 
gineer Robert  M.  Silliman,  Washington. 
Principals  include  President  R.  Frank 
Cangelosi  (17.5%),  Vice  President  Earl 
H.  Smith  (13.3%),  Secretary-Treasurer 
Percy  Roberts  (17.5%),  A.  M.  Caldwell 
(17.5%),  C.  L.  Pierson  (16.6%)  and  Es- 
tate of  Harry  R.  Nelson,  Willis  W.  Nel- 
son, executor  (17.5%). 


f BATON  ROUGE,  La.— Baton  Rouge 
Bcstg.  Co.  (WJBO),  VHF  Ch.  10  (192- 
198  mc);  ERP  231  kw  visual,  115.5  kw 
aural;  antenna  height  above  average 
terrain  438.6  ft.,  above  ground  478  ft. 
Estimated  construction  cost  $369,555, 
first  year  operating  cost  $289,063,  reve- 
nue $292,117.  Post  Office  address:  444 
Florida  St.,  Baton  Rouge.  Studio  and 
transmitter  location:  Roosevelt  Rd. 
Geographic  coordinates  30°  25'  25"  N. 
Lat.,  91°  10'  30"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Hogan  &  Hartson,  Washington.  Con- 
sulting engineer  Millard  M.  Garrison, 
Washington.  Principals  include  Presi- 
dent Douglas  L.  Manship  (35%),  Sec- 
retary-Treasurer Charles  P.  Manship  Jr. 
(35%),  Vice  President  J.  Roy  Dabadie, 
and  Douglas  L.  Manship  Jr.,  Richard 
F.  Manship,  David  C.  Manship  (each 
10%). 


SHREVEPORT,  La.  —  Diternational 
Bcstg.    Corp.    (KWKH-AM-FM),  VHF 

Ch.  3  (60-66  mc);  ERP  100  kw  visual,  50 
kw  aural;  antenna  height  above  aver- 
age terrain  1,053  ft.,  above  ground  1,000 
ft.  Estimated  construction  cost  $832,569, 
first  year  operating  cost  $535,939,  rev- 
enue $497,621.  Post  Office  address:  PO 
Box  1387,  Commercial  Bldg.,  Shreve- 
port.  Studio  location:  Shreveport, 
street  address  not  known.  Transmitter 
location:  approx.  2  mi.  ESE  of  Mooring- 
sport,  Caddo  Parrish,  La.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel  Dem- 
psey &  Koplovitz,  Washington.  Con- 
sulting engineer  A.  Earl  Cullum  Jr., 
Dallas,  Tex.  Principals  include  Presi- 
dent William  H.  Bronson,  Chairman  of 
Board  -  Secretary  -  Treasurer  Robert 
Ewing  Jr.,  Vice  President  Wilson  Ewing, 
Executive  Vice  President  Henry  R.  Clay, 
Assistant  Secretary  Toulmin  Brown, 
Times  Pub.  Co.  (100%). 


SHREVEPORT,  La.— Radio  Station 
KRMD  (KRMD),  VHF  Ch.  12  (204-210 
mc);  ERP  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
808  ft.,  above  ground  824  ft.  Estimated 
construction  cost  $577,519,  first  year 
operating  cost  $312,000,  revenue  $330,- 
000.  Post  Office  address:  901  Louisiana 
Ave.,  Shreveport.  Studio  location:  901 
Louisiana  Ave.  Transmitter  location: 
NE  side  of  U.  S.  61,  3  mi  SE  of  Mooring- 
sport,  La.  Geographic  coordinates  32° 
40'  10"  N.  Lat.,  93°  54'  58"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Kirkland,  Fleming,  Green,  Mar- 
tin &  Ellis,  Washington:  Consulting 
engineer  Commercial  Radio  Equipment 
Co.,  Washington.  Principals  include 
Partner  T.  B.  Lanford  (48%)  33%% 
owner  KPLC  Lake  Charles,  La.,  50% 
owner  KRRV  Sherman,  Tex.,  23%  owner 
WSLI  Jackson,  Miss.,  47.2%  owner 
KALB  Alexandria,  La.;  Partner  R.  M. 
Dean  (25%),  162/3%  owner  of  KPLC; 
Viola  Lipe  Dean  Trust  (25%),  16%% 
owner  of  KPLC. 


SHREVEPORT,  La.— Shreveport  Tele- 
vision Co.,  VHF  Ch.  12  (204-210  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  1207 
ft.,  above  ground  1200  ft.  Estimated 
construction  cost  $379,184,  first  year 
operating  cost  $350,256,  revenue  not  esti- 
mated. Post  Office  address:  516  Crockett 
Street,  Shreveport,  La.  Studio  location: 
3318  Line  Avenue.  Transmitter  loca- 
tion: 2  miles  E.  of  Mooringsport,  La. 
Geographic  coordinates  32°  40'  44"  N. 
Lat.,  93°  55'  18"  W.  Long.  Transmitter 
DuMont,  antenna  GE.  Legal  counsel 
Weaver  &  Glassie,  Washington.  Con- 
sulting engineer  L.  J.  N.  du  Treil  & 
Assoc.  Principals  include  Manager 
Don  George  (44%),  Ben  Beckham  (44%) 
and  William  C.  Henderson  (10%). 


f  PORTLAND,  Maine  —  Congress 
Square  Hotel  Co.  (WCSH),  VHF  Ch.  6 
(82-88  mc);  ERP  100  kw  visual,  50  kw 
aural;  antenna  height  above  average 
terrain  590  ft.,  above  ground  380  ft. 
Estimated  construction  cost  $375,800, 
first  year  operating  cost  $220,560,  rev- 
enue $170,000.  Post  Office  address:  157 
High  Street,  Portland  3,  Maine.  Trans- 
mitter location:  Blackstrap  Road,  Tal- 
mouth  Twp.  Geographic  coordinates 
43°  45'  45"  N.  Lat.,  70°  19'  30"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Segal,  Smith  &  Hennessey, 
Washington.  Consulting  engineer  A.  D. 
Ring  &  Co.,  Washington.  Principals  in- 
clude President  Adeline  B.  Rines,  Trus- 
tee of  the  estate  of  Henry  P.  Rines,  owns 
5176  of  5179  issued  common  shares  of 
stock  of  Congress  Square  Hotel  Co. 
which  operates  WCSH  Portland,  98%  of 
WRDO  Augusta,  Maine  and  WLZB  Ban- 
gor, Maine;  Vice  President  Kenneth  M. 
Peterson,  also  vice  president  of  Con- 
gress Square  Hotel  Co.;  William  H. 
Rines,  managing  director  WCSH; 
Treasurer  Bessie  M.  Blake,  stockholder 
in  Congress  Square  Hotel  Co. 


BALTIMORE,  Md.— Chesapeake  Tele- 
vision Bcstg.  Die,  UHF  Ch.  18  (494-500 
mc);  ERP  218  kw  visual,  109  kw  aural; 
antenna  height  above  average  terrain 
505  ft.,  above  ground  591  ft.  Estimated 
construction  cost  $600,000,  first  year  op- 
erating cost  $325,000,  revenue  $100,000. 
Post  Office  address:  215  N,  Calvert  St., 
Baltimore  2.  Studio  and  transmitter 
location:  NW  corner  of  Rockrose  and 
Hooper  Aves.,  Baltimore.  Geographic 
coordinates  39°  20'  10"  N.  Lat.,  76°  38' 
56"  W.  Long.  Transmitter  GE,  an- 
tenna GE.  Legal  counsel  Pierson  & 
Ball,  Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Principals  include  President  George  M. 
Englar  (2.62%),  head  of  various  build- 
ing and  construction  firms,  apartment 
houses,  parking  lots  and  other  interests; 
Treasurer  Fred  P.  Close  (4.19%),  pres- 
ident and  50%  stockholder  in  Westport 
Corp.  (real  estate),  vice  president  and 
50%  owner  Columbia  Box  Co.  and 
Berwyn  Corp.  (real  estate)  and  vice 
president  of  Maryland  Container  Co.; 
Secretary  J.  D.  Hessenauer  Jr.  (0.18%), 
controller  and  0.16%  stockholder  in 
American  Brewery  Inc.,  vice  president 
Gunther  Brewing  Co.;  Jacob  H.  Hoff- 
berger  (5.59%),  president  and  12% 
stockholder  of  Merchants  Terminal 
Corp.,  vice  president  and  16%  stock- 
holder Real  Estate  Holding  Corp.; 
Jerold  C.  Hoffberger  (6.29%),  president 
and  1%  stockholder  National  Brewing 
Co.,  vice  president  Real  Estate  Holding 
Co.  and  vice  president-20%  stockholder 
Caldwell  Casting  Co.;  Leroy  E.  Hoff- 
berger (6.08%),  attorney  and  secretary- 
assistant  treasurer  Real  Estate  Holding 
Co.;  Samuel  H.  Hoffberger  (5.87%),  at- 
torney, president  of  Union  Federal  Sav- 
ings &  Loan  Assn.,  president  and  16% 
stockholder  Real  Estate  Holding  Co., 
board  chairman  and  16%  stockholder 
Merchants  Terminal  Co.;  Eleanor  Ty- 
dings  (9.09%);  Chairman  of  Board  Mil- 
lard E.  Tydings  (11.88%),  former  U.  S. 
Senator  from  Maryland. 


FREDERICK,  Md. — Monocacy  Bcstg. 
Co.  (WFMD),  UHF  Ch.  62  (758-764  mc); 
ERP  115  kw  visual,  57.5  kw  aural;  an- 
tenna height  above  average  terrain  1,149 
ft.,  above  ground  237  ft.  Estimated  con- 
struction cost  $196,000,  first  year  operat- 
ing cost  $115,000,  revenue  $85,000.  Post 
Office  address:  E.  Church  St.  Studio 
location,  US  Rt.  40,  near  Frederick. 
Transmitter  location:  7.5  mi.  NW  of 
Frederick  on  Catoctin  Mt.  Geographic 
coordinates  39°  29'  57"  N.  Lat.,  77°  29' 
53"  W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Hogan  & 
Hartson,  Washington.  Consulting  engi- 
neer George  C.  Davis,  Washington. 
Principals  include  President-Treasurer 
Laurence  Leonard  (100%),  Secretary- 
Vice  President  Evelyn  Leonard. 


BOSTON,  Mass. — E.  Anthony  &  Sons 
Inc,  UHF  Ch.  50  (686-692  mc);  ERP 
257  kw  visual,  129  kw  aural;  antenna 
height  above  average  terrain  542  ft., 
above  ground  635  ft.  Estimated  con- 
struction cost  $434,665,  first  year  oper- 
ating cost  $258,100,  revenue  $100,000. 
Post  Office  address:  555  Pleasant  St., 
New  Bedford,  Mass.  Studio  and  trans- 
mitter location:  200  Berkley  St.  Geog- 
raphic coordinates  42°  20'  59"  N.  Lat., 
71°  04'  25"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  Jansky  &  Bailey, 
Washington.  Principals  include  Presi- 
dent Mayhew  R.  Hitch  (0.1%),  Vice 
President  and  Treasurer  Basil  Brewer 
(58.92%),  Joseph  P.  Dunn  (5.94%), 
Helen  C.  Dunn  (5.94%)  and  James  T. 
Dunn  (6.05%).  Applicant  is  licensee  of 
WOCB  West  Yarmouth  and  WNBH  New 
Bedford,  Mass. 


BOSTON,  Mass.— Hildreth  &  Rogers 
Co.  (WLAW),  VHF  Ch.  5  (76-82  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain 
523  ft.,  above  ground  358  ft.  Estimated 
construction  cost  $742,502,  first  year 
operating  cost  $600,000,  revenue  $550,- 
000.  Post  Office  address:  Hotel  Brad- 
ford, Boston.  Studio  location:  275  Tre- 
mont  Street.  Transmitter  location:  Zion 
Hill  off  Lexington  Street.  Geographic 
coordinates  42°  27'  20"  N.  Lat.,  71°  10' 
48"  W.  Long.  Transmitter  RCA,  anten- 
na RCA.  Legal  counsel  Fly,  Shuebruk 
&  Blume,  New  York.  Consulting  engi- 
neer George  C.  Davis,  Washington. 
Principals  include  President  Irving  E. 
Rogers  (99%)  and  Vice-President 
Martha  Rogers. 

NEW  BEDFORD,  Mass.— E.  Anthony 
&   Sons,  Die.  (WNBH),  UHF  Ch.  28 

(554-560  mc);  ERP  200  kw  visual,  100 
kw  aural;  antenna  height  above  aver- 
age terrain  488  ft.,  above  ground  552  ft. 
Estimated  construction  cost  $396,790, 
first  year  operating  cost  $152,400,  reve- 
nue $100,000.  Post  Office  address:  555  ! 
Pleasant  St.,  New  Bedford.  Studio  loca- 
tion: 432  County  St.  Transmitter  loca- 
tion: Crow  Island  in  New  Bedford  Har- 
bor. Geographic  coordinates  41"  38'  12" 
N.  Lat.,  70°  54'  40"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
Hogan  &  Hartson,  Washington.  Con- 
sulting engineer  Jansky  &  Bailey, 
Washington.  See  Boston  application. 

f  WORCESTER,  Mass.  — WTAG  Inc. 
(WTAG),  UHF  Ch.  20  (506-512  mc); 
ERP  224  kw  visual,  117  kw  aural;  an- 
tenna height  above  average  terrain  1000 
ft.,  above  ground  511  ft.  Estimated 
construction  cost  $417,066,  first  year 
operating  cost  $375,276,  revenue  $340,- 
008.  Post  Office  address:  18  Franklin 
St.,  Worcester.  Studio  location:  18 
Franklin  St.  Transmitter  location:  Lit- 
tle Asnebumskit  Hill,  Paxton,  Mass. 
Geographic  coordinates  42°  18'  32.7"  N. 
Lat.,  71°  54'  09.6"  W.  Long.  Transmit- 
ter GE,  antenna  GE.  Legal  counsel 
Hogan  &  Hartson,  Washington.  Con- 
sulting engineer  Jansky  &  Bailey, 
Washington.  Principals  include  Presi- 
dent George  F.  Booth,  Vice  President 
Robert  W.  Booth,  Vice  President- 
Treasurer  Howard  M.  Booth,  Assistant 
Treasurer  Gordon  A.  O'Brien.  Wor- 
cester Telegram  PuM.  Co.  is  sole  owner. 

BATTLE  CREEK,  Mich.  —  Michigan 
Bcstg.  Co.  (WBCK),  UHF  Ch.  58  (734- 
740  mc);  ERP  18.63  kw  visual,  9.31  kw 
aural;  antenna  height  above  average 
terrain  479  ft.,  above  ground  454  ft.  ; 
Estimated  construction  cost  $161,000, 
first  year  operating  cost  $120,000,  rev- 
enue $135,000.  Post  Office  address:  402 
Security  National  Bank  Bldg.,  Battle 
Creek.  Studio  location:  402  Security 
National  Bank  Bldg.  Transmitter  loca- 
tion: 0.3  mi.  East  of  Riverside  Drive., 
Calhoun  County.  Geographic  coordi- 
nates 42°  17'  40"  N.  Lat.,  85°  11'  00"  W. 
Long.  Transmitter  RCA,  antenna  RCA. 
Legal  counsel  Guilford  S.  Jameson, 
Washington.  Consulting  engineer  Kear 
&  Kennedy,  Washington.  Principals 
include  President  Robert  H.  Holmes 
(50%)  and  Secretary-Treasurer  David 
N.  Holmes  (50%),  who  hold  some  shares 
in  Battle  Creek,  Mich. 


BAY  CITY,  Mich.— Bay  Bcstg.  Co. 
(WBCM-AM-FM),  VHF  Ch.  5  (76-82 
mc);  ERP  57.5  kw  visual.  28.8  kw  aural; 
antenna  height  above  average  terrain 
422  ft.,  above  ground  447  ft.  Estimated 
construction  cost  $224,500,  first  year 
operating  cost  $165,000,  revenue  $185,- 
000.  Post  Office  address:  100  Center 
Avenue,  Bay  City.  Studio  and  trans- 
mitter location:  700  St.  S.  of  southern 
city  limits  of  Bay  City.  Geographic  co- 
ordinates 43°  35'  04"  N.  Lat.,  83°  51'  36" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer Jansky  &  Bailey,  Washington. 
Principals  include  President  Harley  D. 
Peet  (50.48%),  Vice  President  M.  L. 
Peet  (10%),  Vice  President  D.  G.  Peet 
(10%),  Secretary-Treasurer  H.  A.  Gie- 
sel  (16.40%)  and  Ellen  Mae  Woodgate 
(6.54%). 

COLD  WATER,  Mich.  —  Twin  Valley 
Broadcasters  Inc.   (WTVB),  UHF  Ch. 

24  (530-536  mc);  ERP  2.1  kw  visual, 
1.12  kw  aural;  antenna  height  above 
average  terrain  282  ft.,  above  ground  188 
ft.  Estimated  construction  cost  $82,240, 
first  year  operating  cost  $72,000,  revenue 
$80,000.  Post  Office  address:  Box  32, 
Coldwater,  Mich.  Studio  and  transmit- 
ter location:  1.3  mi.  S.  of  Coldwater  on 
US  27.  Geographic  coordinates  41°  54' 
50"  N.  Lat.,  85°  00'  35"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel 
Neville  Miller,  Washington.  Consulting 
engineer  E.  Harold  Munn  Jr.,  Cold- 
water,  Mich.  Principals  include  Presi- 
dent George  A.  Hosek  (1,650  sh),  Treas- 
urer Wilton  T.  Aiken  (800  sh),  Vice 
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ONE  WAY 


To  your  successful 
UHF  station 

via: 

•  DU  MONT  TRANSMITTERS 

•  DU  MONT  TV  PROGRAMS 

•  DU  MONT  BUILT  UHF  AUDIENCE 

Find  out  how  these  three  Du  Mont 
operations  working  together  can  make 
your  UHF  plans  a  success.  Send  for  the 
Free  booklet  "UHF  The  New  Big 
Development  in  Television",  today. 


Allen  B.  Du  Mont  Laboratories,  Inc. 
1500  Main  Ave.  (Dept.  BTU5) 
Clifton,  N.  J. 

Please  send  me  my  copy  of  "UHF  The  New  Big 
Development  in  TV". 


Name. . . . 
Company . 
Address . . 
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REPRESENTING  LEADING 
TELEVISION  STATIONS: 


Davenport  WOC-TV* 

(Central  Broadcasting  Co.— WHO-WOC) 


Fort  Worth-Dallas 

(STAR-TELEGRAM) 

Louisville 

(WAVE,  Inc.) 


WBAP-TV* 
WAVE-TV* 


Miami 

(Wometco  Theatres) 


WTVJ 


Minneapolis-St.  Paul  WTCN-TV 

(DISPATCH-PIONEER  PRESS) 


New  York 

(THE  NEWS) 

St.  Louis 

(POST-DISPATCH) 

San  Francisco 

(THE  CHRONICLE) 


WPIX 
KSD-TV* 
KRON-TV* 


H 


Pioneer 


♦Primary  NBC  Affiliates 


"HE  CAN  PITCH  INTO  27.2% 


T. 


OF  ALL  THE  TV  HOMES  IN  THE  U.S.A.!" 


Well,  Buster  isn't  exactly  correct,  but  it  is  true  that 
Free  &  Peters  represents  TV  stations  that  reach  27.2% 
of  all  U.  S.  television  homes! 

Those  eight  stations  not  only  include  KSD-TV  now  in  its  sixth 
year  of  operation  (which  F&P  has  represented  from 
the  outset,  by  the  way)  —  they  also  include  eight  of  the  best- 
operated  TV  stations  in  the  nation.  If  that  seems  like 
a  mere  claim,  please  just  note  the  ownership  of  each  .... 

In  other  words,  we  think  you'll  want  to  listen  to  your 

F&P  salesman's  facts  and  figures — about  any  of  the  stations  and 

markets  listed  at  left  —  the  next  time  he  comes  to  call. 
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Station  Representatives  Since  1932 


NEW  YORK 

CHICAGO 

ATLANTA 

DETROIT 

FT.  WORTH 

HOLLYWOOD 

SAN  FRANCISCO 


YESTERDAY 
and 
TODAY 

in 

Central  Indiana 

WFBM-TV 

"JjUt&t  jul  Snduvut." 
Yesterday  .... 

On  May  30,  1949  there 
were  2500  Sets  in  WFBM- 
TV's  coverage  area. 

Todaj  .... 
there  are 

240,000 

Sets  in  use 
in  WFBM-TV's 
coverage  area 

In  planning  your  TV  cov- 
erage remember  to  TAKE 
A  CLOSE  LOOK  at  the 
Central  Indiana  Market — 
COMPLETELY  COV- 
ERED by  WFBM-TV. 

Represented  nationally  by 
The  Katz  Agency  Inc. 

WFBM-TV 

Channel 

6 

"JJbi&L  in.  QndiancL 
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Tele-Census  Surveys 
Theatre  TV 


(Report  223) 


OF  SET  owners  interviewed  dur- 
ing the  seventh  semi-annual  Tele- 
Census  conducted  by  Woodbury 
College,  Los  Angeles,  73%  would 
not  pay  $1.00  to  see  a  major  sports 
event  on  theatre  TV  because  it  was 
not  available  on  their  home  re- 
ceivers. However,  55%  said  they 
would  spend  that  money  to  see  such 
an  event  at  home  through  subscrip- 
tion TV. 

Conversely,  it  was  shown  that 
61%  were  willing  to  pay  $1.00  to 
see  a  first  quality  movie  at  home 
on  a  pay-as-you-see  basis.  Some 
57%  indicated,  however,  they 
wouldn't  spend  that  amount  of 
money  per  person  at  a  theatre. 

The  survey  covered  more  than 
5,000  TV  homes  in  Los  Angeles, 
San  Bernardino,  San  Francisco, 
Phoenix  and  Salt  Lake  City.  It  was 
conducted  by  college  students  in 
each  area  under  supervision  of 
Prof.  Hal  Evry  of  Woodbury. 

When  TV  sets  of  those  inter- 
viewed break  down,  according  to 
the  Tele-Census,  41%  turn  on  their 
radio,  19%  read,  6%  watch  a 
neighbor's  video  receiver  and  5% 
go  to  the  movies.  Some  50%  of 
the  set  owners  watch  TV  daily,  it 
was  shown. 

Favorite  TV  programs  are  (1) 
CBS-TV's  I  Love  Lucy,  (2)  wrest- 
ling, (3)  NBC-TV's  Red  Skelton 
Show,  the  survey  found.  Stations 
should  be  held  responsible  for  moral 


standards  of  TV  programs  said 
61%  of  those  interviewed. 


Title  Bout  Leads 
Nielsen  Top  10  Ratings 

HEAVYWEIGHT  championship 
bout  between  Jersey  Joe  Walcott 
and  Ezzard  Charles,  telecast  by 
NBC-TV,  led  the  list  of  Nielsen's 
top  10  shows  for  the  two  weeks 
ending  June  7.  The  title  match 
took  first  place  in  both  percentage 
rating  and  in  the  number  of  homes 
reached.  /  Love  Lucy  captured 
second  niche  in  both  categories. 
The  ratings  follow: 

NUMBER  OF  TV   HOMES  REACHED 

Homes 
(00O) 
10,190 
9,088 
6,921 


10 


Your  Show  of  Shows 
(Participating)  (NBC) 

Jack  Benny  Show  (CBS) 

Your  Show  of  Shows 
(R.  J.  Reynolds)  (NBC) 

Arthur  Godfrey  &  Friends 
(Pillsbury  Mills,  Inc.)  (CBS) 


38.2 
36.9 


36.7 
36.0 


Rank  Program 

1  Walcott-Charles  Fight  (NBC) 

2  I    Love    Lucy  (CBS) 

3  Red    Skeleton  (NBC) 

4  Arthur  Godfrey  &  Friends 

(Liggett  &  Myers)   (CBS)  6,845 

5  Philco  TV  Playhouse  (NBC)  5,964 

6  Goodyear  TV  Playhouse  (NBC)  5,892 

7  Pabst  Blue  Ribbon  Bouts  (CBS)  5,675 

8  Arthur  Godfrey  &  Friends 

(Pillsbury  Mills,   Inc)   (CBS)  5,616 

9  Your  Show  of  Shows 
(R.  J.  Reynolds)  (NBC)  5,598 

Fireside  Theatre   (NBC)  5,556 


PER  CENT  OF  TV  HOMES  REACHED 
IN  PROGRAM  STATION  AREAS 

Homes 

Program  % 
Walcott-Charles   Fight  (NBC)  67.0 
I   Love  Lucy  (CBS)  53.9 
Arthur  Godfrey  &  Friends 

(Liggett  &  Myers)  (CBS)  43.0 
Red  Skelton  (NBC)  41.7 
Arthur  Godfrey's  Scouts  (CBS)  40.4 
Pabst  Blue  Ribbon  Bouts  (CBS)  39.4 
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Rank 
1 
2 
3 

4 

5 
6 


Copyright  1952  by  A.  C.  Nielsen  Co. 

♦  ♦  ♦ 

Walcott-Charles  Fight 
Also  High  in  ARB  Rating 

HIGHEST  national  television  rat- 
ing of  any  program  thus  far  this 
year  was  chalked  up  by  the  Jersey 
Joe  Walcott-Ezzard  Charles  heavy- 
weight title  fight. 

Following  is  a  list  of  the  top  10 
programs  nationally  in  June,  by 
ratings  and  by  homes  reached  by 
American  Besearch  Bureau  for 
viewing  June  1-7: 

Rating 
% 
67.8 
65.6 
54.8 
49.4 
44.1 
44.0 
43.7 
40.8 
39.8 
38.8 
Homes 
(000's) 
11,480 
10,600 
8,240 
7,450 
7,180 
6,960 
6,900 
6,480 
6,400 
6,190 


Program 

1.  Walcott-Charles  Fight  (NBC) 

2.  I  Love  Lucy  (CBS) 

3.  Talent  Scouts  (CBS) 

4.  Red  Skelton  (NBC) 

5.  Blue  Ribbon  Bouts  (CBS) 

6.  You  Bet  Your  Life  (NBC) 

7.  Godfrey  &  Friends  (CBS) 

8.  Jack  Benny  (CBS) 

9.  What's  My  Line?  (CBS) 
10.  Toast  of  the  Town  (CBS) 

Program 

1.  I  Love  Lucy  (CBS) 

2.  Walcott-Charles  Fight  (NBC) 

3.  Red  Skelton  (NBC) 

4.  You  Bet  Your  Life  (NBC) 

5.  Godfrey  &  Friends  (CBS) 

6.  Star  Theatre  (NBC) 

7.  Blue  Ribbon  Bouts  (CBS) 

8.  Robert  Montgomery  (NBC) 

9.  TV  Playhouse  (NBC) 
10.  Talent  Scouts  (CBS) 


Weekly  Television  Summary— 


July  7,  1952 — Telecasting  Survey 


City 

Albuquerque 

Ames 

Atlanta 

Baltimore 

Binghamton 

Birmingham 

Bloomington 

Boston 

Buffalo 

Charlotte 

Chicago 

Cincinnati 

Cleveland 

Columbus 

Dallas- 

Ft.  Worth 
Davenport 


Dayton 
Detroit 
Erie 

Ft.  Worth 
Dallas 

Grand  Rapids 

Greensboro 

Houston 

Huntington- 
Charleston 

Indianapolis 

Jacksonville 

Johnstown 

Kalamazoo 

Kansas  City 

Lancaster 

Lansing 

Los  Angeles 


Outlets  On  Air 

Sets  in  Area 

KOB-TV 

16,500 

WOI-TV 

91,207 

WAGA-TV,  WSB-TV  WLTV 

185,000 

WAAM,  WBAL-TV,  W MAR-TV 

390,914 

WNBF-TV 

70,000 

WAFM-TV,  WBRC-TV 

90,000 

WTTV 

150,000 

WBZ-TV,  WNAC-TV 

904,185 

WBEN-TV 

271,057 

WBTV 

227,271 

WBKB,  WENR-TV,  WGN-TV,  WNBQ 

1,145,984 

WCPO-TV,  WKRC-TV,  WIWT 

354,000 

WEWS,  WNBK,  WXEL 

623,613 

WBNS-TV,  WIWC,  WTVN 

234,000 

KRLD-TV,  WFAA-TV,  WBAP-TV 

176,861 

WOC-TV 

110,700 

>  Include  Davenport,  Moline,  Rock  Ise.,  E. 

Moline 

WHIO-TV,  WLWD 

240,000 

WJBK-TV,  WWJ-TV,  WXYZ-TV 

750,000 

WICU 

165,100 

WBAP-TV,  KRLD-TV,  WFAA-TV 

176,861 

WOOD-TV 

217,081 

WFMY-TV 

116,415 

KPRC-TV 

150,800 

WSAZ-TV 

90,565 

WFBM-TV 

240,000 

WMBR-TV 

58,000 

WJAC-TV 

154,297 

WKZO-TV 

223,992 

WDAF-TV 

210,105 

WGAL-TV 

150,093 

WJIM-TV 

100,000 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 

KNXT,  KTLA,  KTTV 

1,272,568 

City  Outlets  On  Air 

Louisville  WAVE-TV,  WHAS-TV 
Matamoros    (Mexico)-Brownsville,  Tex. 

XELD-TV 

Memphis  WMCT 

Miami  WTVJ 

Milwaukee  WTMJ-TV 

Minn.-St.  Paul  KSTP-TV,  WTCN-TV 

Nashville  WSM-TV 

New  Haven  WNHC-TV 

New  Orleans  WDSU-TV 

New  York-  WABD,  WCBS-TV,  WJZ-TV,  WNBT 

Newark  WOR-TV,  WPIX,  WATV 

Norfolk  WTAR-TV 

Oklahoma  City  WKY-TV 

Omaha  KMTV,  WOW-TV 

Philadelphia  WCAU-TV,  WFIL-TV,  WPTZ 

Phoenix  KPHO-TV 

Pittsburgh  WDTV 

Providence  WJAR-TV 

Richmond  WTVR 

Rochester  WHAM-TV 

Rock  Island  WHFB-TV 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise., 

Salt  Lake  City  KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 


San  Antonio 
San  Diego 
San  Francisco 
Schenectady- 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica-Rome 
Washington 
Wilmington 


WRGB 

KING-TV 

KSD-TV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


Sets  in  Area 
174,143 

21,500 
136,784 
119,500 
336,433 
322,900 

71,399 
286,000 

97,912 

3,059,400 
119,125 
134,676 
130,313 

1,052,259 
59,200 
448,000 
218,500 
127,006 
149,000 
110,700 

E.  Moline 

77,813 
83,615 
137,750 
395,000 

212,600 
148,500 
402,000 
180,062 
186,000 
119,800 
71,500 
369,579 
106,227 


Stations  on  Air  109* 


Estimated  Sets  in  Use  17,605,500 


Total  Markets  on  Air  64* 
*  Includes  XELD-TV  Matamoros,  Mexico 

Editor's  Note:  Totals  for  each  market  represent  estimated  sets  within  television  area.  Where  coverage  areas  overlap  set  counts  may  be 
partially  duplicated.  Sources  of  set  estimates  are  based  on  data  from  dealers,  distributors,  TV  circulation  committees,  electric  companies 
and  manufacturers.  Since  many  are  compiled  monthly,  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all  areas  are 
necessarily  approximate. 
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BALLOT 


% 

~ALA 
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iCOLOi 
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[delT 
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QCAN|i 

1ST 

[NiASS^ 

INUSS. 


s 


iNio. 
[nebr^ 

[OH»0- 
fOKLA^ 

[paT 


SEE 
IT 

ALL 
ON 

Channel  1 


[s.c. 

(!•§• 

[TENN 
[«^ 
[UTAH 

MP 
fVA 
[WASH 

ruTvA 

[>n|sc 

[ALAS 

[bxT 


6_ 
TAJ 
20] 

38J 
T4J 
12] 

Hj 

24] 
16J 
30] 
\2J 
3_ 
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Keep  Your 
own  count! 

SAVE  THIS  PAC 


HAjNAJiJL 
TOT  All  206 


FOLLOW  THE  REPUBLICAN  NATIONAL  CONVENTION 
AS  IT'S  CARRIED  ON  CHANNEL  2 

TIME  AND  PLACE:  International  Amphitheater  in  Chicago;  starting  July  7,  12:30  P.M. 
NOMINATION:  The  states  and  territories  vote  in  alphabetical  order.  During  the  first  roll  call  each 
delegation  nominates  a  candidate,  passes,  yields  to  another  state  or  seconds  an  earlier  nomination. 
BALLOTING:  In  the  balloting,  the  chairman  of  each  delegation  announces  the  votes  of  the  delegates 
from  his  state.  You'll  find  the  total  number  from  each  state  and  territory  listed  in  the  scorecard 
to  the  left. 

DELEGATES:  There  are  1206  votes,  in  all,  at  the  Republican  National  Convention;  604  needed 
to  nominate  the  Republican  candidate  for  the  National  election.  Balloting  will  continue  until  some 
candidate  achieves  at  least  this  total. 

So  clip  out  the  scorecard,  tune  your  TV  set  to  Channel  2  and  watch  the  Republican  National 
Convention  of  1952. 


WMAR-TV  SC 
'fOR,  Convention  week 


CONVENTION  TELECASTS  IN  BLACKFACE  TYPE 


Below  is  the  complete  schedule 
for  the  current  week  on  WMAR- 
TV.  Convention  coverage  is  in 
blackface  type.   Additional  fea- 


tures and  last  minute  corrections 
will  be  announced  as  received, 
and  reported  during  all  Sunpapers 
Television  News  programs. 


604 


YOUR  STATION  FOR  FULL  CONVENTION  COVERAGE 

MART 

CHANNEL  2 

"Your  Convention  Channel" 
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Television  Applications  Filed  at  FCC 

(Continued  from  page  66) 


President  E.  Harold  Munn  Sr.  (6,000  sh), 
Chairman  of  Board  James  W.  Wilson 
(1,500  sh),  Station  Director  E.  Harold 
Munn  Jr.  (6,400  sh),  Secretary  Frederick 
G.  Hodge  (150  sh),  A.  J.  Melbom  (3,200 
sh),  Hugh  E.  Salway  (3,300  sh).  Total 
of  35,460  sh  issued. 


tFLINT,  Mich.— Booth  Radio  and 
Television  Stations  Inc.  (WBBC),  VHF 

Ch.  12  (204-210  mc);  ERP  316  kw  visual; 
158  kw  aural;  antenna  height  above 
average  terrain  982  ft.,  above  ground 
1,020  ft.  Estimated  construction  cost 
$595,737,  first  year  operating  cost  $548,- 
645,  revenue  $634,400.  Post  Office  ad- 
dress: John  L.  Booth,  700  Buhl  Bldg., 
Detroit  28,  Mich.  Studio  location:  112 
W.  Water  St.,  Flint.  Transmitter  loca- 
tion: Near  Montrose,  Mich.,  on  State 
Highway  13.  Geographic  coordinates 
43"  12'  36"  N.  Lat.,  83°  55'  44"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Pierson  &  Ball,  Washing- 
ton. Engineer  Edward  H.  Clark.  Prin- 
cipals include  President  John  L.  Booth 
(84.3%);  Mrs.  John  L.  Booth  (9.4%), 
and  John  L.  Booth  II  (6.3%).  Booth 
Radio  and  Television  also  is  licensee  of 
WJLB  Detroit  and  WSGW  Saginaw, 
Mich. 


FLINT,  Mich.— W.  S.  Butterfield 
Theatres  Inc.  (WUOM),  UHF  Ch.  16 
(482-488  mc);  ERP  998.2  kw  visual,  499.1 
kw  aural;  antenna  height  above  aver- 
age terrain  1133  ft.,  above  ground  1053 
ft.  Estimated  construction  cost  $820,- 
623,  first  year  operating  cost  $260,000, 
revenue  $290,000.  Post  Office  address: 
1492  National  Bank  Bldg.,  Detroit  26, 
Mich.  Studio  location:  Strand  Thea- 
tre, 515-521  S.  Saginaw  St.  Transmitter 
location:  70  mi.  N  80  degrees  E  of  Holly. 
Geographic  coordinates  42°  48'  21"  N. 
Lat.,  83°  29'  37"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Hogan  &  Hartson,  Washington.  Con- 
sulting engineer  George  P.  Adair, 
Washington.  Principals  include  Pres- 
ident-Treasurer M.  F.  Gowthorpe,  Vice 
President-Secretary  William  A.  Ruble, 
Vice  President  Paul  W.  Seippel,  Vice 
President  H.  Edward  Stuckey,  Bijou 
Theatrical  Enterprise  Co.,  Detroit,  sole 
stockholder  class  A,  class  C  (100%),  the 
Regents  of  the  University  of  Michigan, 
sole  stockholder  class  B  (100%). 


FLINT,  Mich.— Trebit  Corp.  (WFDF), 
VHF  Ch.  12  (  204-210  mc),  ERP  316  kw 
visual,  158  kw  aural;  antenna  height 
above  average  terrain  1,000  ft.,  above 
ground  979.5  ft.  Estimated  construction 
cost  $551,418,  first  year  operating  cost 
$443,000,  revenue  $450,000.  Post  Office 
address:  503  S.  Saginaw  St.,  Flint,  Mich. 
Studio  location:  503  S.  Saginaw  St. 
Transmitter  location:  intersection  of 
Bray  &  Frances  Roads.  Geographic 
coordinates  43°  08'  09"  N.  Lat.,  83°  39' 
38"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Dempsey  & 
Koplovitz,  Washington.  Consulting  en- 
gineer Gillett  &  Bergquist,  Washington. 
WFBM  Inc.  Indianapolis  owns  100%  of 
stock.  Principals  include  President 
Harry  M.  Bitner,  Vice  President  H.  M. 
Bitner  Jr.,  Secretary  Lester  W.  Lindow, 
Treasurer  and  Assistant  Secretary  Mel- 
vin  C.  Green.  WFBM  Inc.  owns  WFBM- 
AM-FM  Indianapolis  and  WEOA  Evans- 
ville,  Ind.,  and  controls  WOOD  Grand 
Rapids  and  WFDF  Flint,  both  Mich. 


DULUTH,  Minn.— Head  of  the  Lakes 
Bcstg.  Co.  (WEBC),  VHF  Ch.  3  (60-66 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
677  ft.,  above  ground  449  ft.  Estimated 
construction  cost  $297,633,  first  year 
operating  cost  $240,000,  revenue  $290,- 
000.  Post  Office  address:  WEBC  Bldg., 
4th  Ave.  W.  and  Superior  St.,  Duluth. 
Studio  and  transmitter  location:  4th 
Ave.  W.  and  Superior  St.  Geographic 
coordinates  46°  47'  28"  N.  Lat.,  92°  06' 
52"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Arthur  W. 
Scharfeld,  Washington.  Principals  in- 
clude President  Morgan  Murphy 
(20.1257c),  Vice  President  W.  C.  Bridges 
( 10% ) ,  Secretary-Treasurer  Clough 
Gates  (0.125%),  R.  L.  Griggs  (5%),  Eve- 
ning Telegram  Co.  (32.125%),  North- 
west Paper  Co.  (32.375%). 


JACKSON,  Miss.  —  Standard  Life 
Bcstg.  Co.  (WSLI),  VHF  Ch.  12  (204- 
210  mc);  ERP  216  kw  visual,  108  kw 
aural;  antenna  height  above  average 
terrain  604  ft.,  above  ground  577  ft. 
Estimated  construction  cost  $412,523, 
first  year  operating  cost  $215,640,  rev- 
enue $226,850.  Post  Office  address: 
P.O.  Box  1847,  Jackson,  Miss.  Studio 


and  transmitter  location:  West  of 
Robinson  Rd.  extension  about  0.3  mi. 
N  of  Route  18.  Geographic  coordinates: 
32°  17'  00"  N.  Lat.,  90°  15'  49"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Kirkland,  Fleming,  Green,  Mar- 
tin &  Ellis,  Washington.  Consulting 
engineer  Commercial  Radio  Equip,  Co., 
Washington.  Principals  include  Presi- 
dent W.  R.  Newman  (.4%),  Chairman 
of  the  Board  Charles  H.  Russell  (.4%), 
Treasurer  -  Manager  L.  M.  Sepaugh 
(23.2%),  Secretary  Stone  M.  Smith, 
T.  B.  Lanford  (22.8%);  Standard  Life 
Ins.  Co.  has  52.8%  interest. 


t  HANNIBAL,  Mo.— Courier-Post  Pub. 
Co.  (KHMO),  VHF  Ch.  7  (174-180  mc); 
ERP  10.8  kw  visual,  5.4  kw  aural;  an- 
tenna height  above  average  terrain  618 
ft.,  above  ground  537  ft.  Estimated  con- 
struction cost  $206,218,  first  year  operat- 
ing cost  $84,000,  revenue  unknown. 
Post  Office  address:  W2Vz  S.  Main  St., 
Hannibal.  Studio  and  transmitter  loca- 
tion: N.  of  intersection  of  US  Hwy.  61 
&  Mark  Twain  Ave.  on  Hannibal-La 
Grange  college  tract.  Geographic  co- 
ordinates 39°  43'  56"  N.  Lat.,  91°  23'  32" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Eliot  C.  Lovett, 
Esq.,  Washington.  Consulting  engi- 
neer Commercial  Radio  Equipment  Co., 
Washington.  Principals  include  Presi- 
dent P.  D.  Adler  (0.9%),  Secretary- 
Treasurer  E.  L.  Sparks  (13.75%),  Vice 
President  J.  G.  Jeffries  (3.82%),  Laura 
Lee  (41.8%),  Mrs.  J.  F.  Powell  (9.32%), 
E.  P.  Adler  estate  (9.86%,  stock  voted  by 
Philip  D.  Adler),  Charles  R.  Munson 
(5.4%). 


f  KANSAS  CITY,  Mo. — WHB  Bcstg. 
Co.  (WHB),  VHF  Ch.  9  (186-192  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  832 
ft.,  above  ground  753  ft.  Estimated 
construction  cost  $1,472,924,  first  year 
operating  cost  $982,137,  revenue  $1,150,- 
000.  Post  Office  address:  Scarritt  Bldg., 
9th  &  Grand  Ave.,  Kansas  City  6,  Mo. 
Studio  and  transmitter  location:  26  W. 
31st  St.  Terrace,  Kansas  City,  Mo.  Geo- 
graphic coordinates:  39°  04'  13"  N.  Lat., 
94°  35'  09"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Spear- 
man &  Roberson,  Washington.  Con- 
sulting engineer  A.  Earl  Cullum  Jr., 
Dallas.  Tex.  Principals  include  Presi- 
dent Donald  D.  Davis  (0.2%),  Vice 
President-Treasurer  John  F.  Cash 
(0.2%),  Vice  President  John  T.  Schilling, 


Secretary  R.  B.  Caldwell  (0.2%),  Lath- 
rop  G.  Backstrom  (99.4%).  Beneficial 
owner  of  100%  of  stock  (500  shares)  is 
Cook  Paint  and  Varnish  Co.  (parent). 

ST.  LOUIS,  Mo.— St.  Louis  Amuse- 
ment Co.,  VHF  Ch.  11  (198-204  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  596.5 
ft.,  above  ground  573.5  ft.  Estimated 
construction  cost  $779,353,  first  year  op- 
erating cost  $1,042,025,  revenue  $1,338,- 
000.  Post  Office  address:  527  N.  Grand 
St.,  St.  Louis  3.  Studio  and  transmitter 
location  «Grand  Blvd.  &  Delmar  Ave.,  St. 
Louis.  Geographic  coordinates  38°  38' 
24"  N.  Lat.,  90°  13'  47"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Clagett  &  Schilz,  Washington.  Con- 
sulting engineer  William  L.  Foss  Inc., 
Washington.  Principals  include  Presi- 
dent Edward  B.  Arthur  (1  sh.),  presi- 
dent of  Ambassador  Investment  Corp., 
52%  owner  of  applicant;  Vice  President 
David  G.  Arthur;  Secretary-Treasurer 
James  H.  Arthur  (1  sh.),  secretary  of 
Fanchon  &  Marco  Inc.;  Ambassador 
Investment  Corp.,  St.  Louis  (52%); 
Fanchon  &  Marco  Enterprises  Inc. 
(42%). 


GREAT  FALLS,  Mont.  —  Montana 
Farmer  Inc.  (KMON),  VHF  Ch.  3  (60- 
66  mc);  ERP  1.7  kw  visual,  0.85  kw 
aural;  antenna  height  above  average 
terrain  229  ft.,  above  ground  399  ft. 
Estimated  construction  cost  $178,437, 
first  year  operating  cost  $177,000,  reve- 
nue $165,000.  Post  Office  address:  414 
Second  Ave.,  Great  Falls.  Studio  and 
transmitter  location:  Tribune  Bldg. 
Geographic  coordinates  47°  30'  24"  N. 
Lat.,  111°  17'  56"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
Haley  &  Doty,  Washington.  Consult- 
ing engineer  Kear  &  Kennedy,  Wash- 
ington. Principals  include  President 
Alexander  Warden  (0.16%),  Treasurer 
Eleanor  C.  Warden  and  Secretary  Les- 
ter Cole  (19.66%).  The  Great  Falls  Trib- 
une owns  80%  of  stock. 

t  OMAHA,  Neb. — KFAB  Bcstg.  Co. 
(KFAB),  VHF  Ch.  7  (174-180  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  666  ft., 
above  ground  650  ft.  Estimated  con- 
struction cost  $876,703,  first  year  oper- 
ating cost  $480,000,  revenue  $550,000. 
Post  Office  address:  620  Farnam  Bldg., 
Omaha.  Studio  and  transmitter  loca- 

(Continued  on  page  7 A) 


Two  Cooks  Sell  Better  Than  One! 


"HOME  COOKING"  WITH  MR.  AND  MRS.  IS  TELEVISED  MONDAY  THRU  FRIDAY  11:00  TO 
11=45  A.M.  FROM  THE  MODERN  WAAM  KITCHEN  .  .     AND  THE  RESULTS  ARE  AMAZING! 


WAAM 


Every  morning,  Monday  thru  Friday,  at  eleven, 
Mr.  and  Mrs.  get  to  work  in  a  kitchen  set  up 
just  for  television.  The  WAAM  cameras  see 
everything  that  goes  on  in  the  oven,  the  pots  and 
pans,  the  chopping  board,  the  mixing  bowls,  etc. 
At  home,  thousands  and  thousands  of  Maryland 
housewives  sit  and  watch  while  Mr.  and  Mrs. 
demonstrate  how  to  prepare  the  most  delicious 
meals  in  the  most  economical  manner.  The  spon- 
sored products  are  sold  beautifully  and  solidly. 
THE  COST  IS  LOW — $48  per  participation 
less  frequencies — one  of  the  sweetest  buys  in 
television.    Look  into  it! 


TELEVISION  .  .  .  CHANNEL  73  .  .  .  B  A  LT I  MO  RE 
Represented  nationally  by  Harrington,  Righter  &  Parsons,  Inc. 

DuMONT— ABC  Affiliate 
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Write,  wire  or  phone  for 
UNITY'S  new  40  page 
catalog  of  films  to  fit 
every  time  segment  and 
type  of  programming. 


thanks  to  

every  station  in  the  nation 
for  voting  UNITY  top  honors 

~  ~  ~  and  thanks  to  BILLBOARD  for  the  many  Kudos 
accorded  to  UNITY  in  the  first  National  T-V  Film  Survey 

1501  BROADWAY,  NEW  YORK  18,  N.  Y.  •  LOngacre  4-8234 

ARCHE  MAYERS       "BOB"  WORMHOUDT       "CONNIE"  LAZAR        LEN  FIRESTONE        SID  WEINER 
Safes  Manager  Program  Director       Eastern  Div.  Mgr.        TV  Booker 


President 


Television  Applications  Filed  at  FCC 
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tion:  33rd  &  Farnam  Sts.  Geographic 
coordinates  44°  15'  36"  N.  Lat.,  95°  57' 
36"  W.  Long.  Transmitter  RCA,  anten- 
na RCA.  Legal  counsel  Segal,  Smith  & 
Hennessey,  Washington.  Consulting 
engineer  George  C.  Davis,  Washington. 
Principals  include  Journal-Star  Print- 
ing Co.   (50%)  and  Sidles  Co.  (50%). 

MANCHESTER,  N.  H.— New  Hamp- 
shire Bcstg.  Inc.  (WFEA),  VHF  Ch.  9 
(186-192  mc);  ERP  234.029  kw  visual, 
117.036  kw  aural;  antenna  height  above 
average  terrain  1091.6  ft.,  above  ground 
290.5  ft.  Estimated  construction  cost 
$447,410,  first  year  operating  cost  $325,- 
776,  revenue  $398,000.  Post  Office  ad- 
dress: 286  Franklin  St.,  Manchester. 
Studio  location:  286  Franklin  Street. 
Transmitter  location:  on  top  of  South 
Uncanoonuc  Mountain.  Geographic  co- 
ordinates 42°  58'  59"  N.  Lat.,  71°  35'  15.5" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  McKenna  and  Wil- 
kinson, Washington.  Consulting  engi- 
neer John  H.  Mullaney,  Washington. 
Principals  include  Treasurer  Samuel  G. 
Camann  (50%),  President  Morris  Sil- 
ver and  Vice-President  Henry  R.  Sil- 
ver who  own  50%  each  of  One-Seven- 
ty-Seven Granite  Street,  Inc.,  which 
owns  50%  of  the  Applicant.  The  Ap- 
plicant is  also  licensee  of  WKXL  Con- 
cord. 

f  ALBUQUERQUE,  N.  M. — Alvarado 
Bcstg.  Co.  Inc.  (KOAT),  VHF  Ch.  13 


(210-216  mc);  ERE  33.725  kw  visual, 
16.86  kw  aural;  antenna  height  above 
average  terrain  4252  ft.,  above  ground 
137  ft.  Estimated  construction  cost 
$219,956,  first  year  operating  cost  $156,- 
000,  revenue  $208,000.  Post  Office  ad- 
dress: 122  S.  Tulane,  Albuquerque.  Stu- 
dio location:  122  S.  Tulane.  Transmit- 
ter location:  Sandia  Crest.  Geographic 
coordinates  35°  12'  40"  N.  Lat.,  106°  27' 
02"  W.  Long.  Transmitter  DuMont, 
antenna  RCA.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  William  H.  Carman, 
Albuquerque.  Principals  include  Pres- 
ident Herbert  Wimberly  (49.5%);  Vice- 
President  and  General  Manager  Albert 
M.  Cadwell  (49.5%)  17V4%  owner  of 
WCLS,  Baton  Rouge,  La.  Applicant 
also  is  licensee  of  KTRC  Santa  Fe  and 
lessee  of  KRSN  Los  Alamos. 

ALBANY,  N.  Y. — Governor  Dongan 
Bcstg.  Corp.  (WOKO),  UHF  Ch.  23 
(524-530  mc);  ERP  216  kw  visual,  115 
kw  aural;  antenna  height  above  aver- 
age terrain  1,081  ft.,  above  ground  191V2 
ft.  Estimated  construction  cost  $400,- 
730,  first  year  operating  cost  $274,718, 
revenue  $375,000.  Post  Office  address: 
Wellington  Hotel,  136  State  St.,  Albany. 
Studio  location:  rear  of  1025  Central 
Ave.,  Albany.  Transmitter  location: 
2.2  mi.  W  of  New  Salem,  N.  Y.  on 
Camp  Pinnacle  Rd.  Geographic  co- 
ordinates: 42°  37'  39"  N.  Lat.,  74°  00'  38" 


W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Bingham,  Collins,  Porter 
&  Kistler,  Washington.  Consulting  en- 
gineer Millard  M.  Garrison,  Washington. 
Principals  include  President  James  T. 
Hcaley  (18.27%),  Vice  President  Ches- 
ter T.  HubbeU  (05.58%),  Treasurer 
John  Aiello  (08.42%),  Secretary  Charles 
J.  Tobin  Jr.  (02.13%),  Ira  Mendleson 
(06.39%),  R.  Murray  Willard  (06.09%), 
Charles  A.  Simmons  Jr.  (05.07%)  and 
Joseph  Aiello  (09.13%). 

ALBANY,  N.  Y.— U.  of  State  of  New 
York,  State  Education  Dept.,  UHF  Ch. 
17*  (488-494  mc);  ERP  202.5  kw  visual, 
105.3  kw  aural;  antenna  height  above 
average  terrain  1,432  ft.,  above  ground 
541.8  ft.  Estimated  construction  cost 
$251,000.  Post  Office  address:  Dr.  Lewis 
A.  Wilson,  U.  of  State  of  New  York, 
State  Education  Dept.,  Albany.  Studio 
and  transmitter  location:  Albany.  Geo- 
graphic coordinates  42°  37'  54"  N.  Lat., 
74°  00'  57"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Fischer, 
Willis  &  Panzer,  Washington.  Consult- 
ing engineer  Francis  E.  Almstead.  This 
is  first  of  10  noncommercial  educational 
applications  filed  by  N.  Y.  State  Educa- 
tion Dept.  Others  already  are  filed  for 
New  York,  Buffalo,  Syracuse,  Rochester. 

BUFFALO,  N.  Y.— U.  of  State  of  New 
York,  State  Dept.  of  Education,  UHF 

Ch.  23*  (524-530  mc) ;  ERP  200  kw  visual, 
105  kw  aural;  antenna  height  above 
average  terrain  647.8  ft.,  above  ground 
539  ft.  Estimated  construction  cost 
$251,500.  Studio  and  transmitter  loca- 
tion: Buffalo.  Geographic  coordinates 
42°  42'  51"  N.  Lat.,  78°  44'  38"  W.  Long. 


HAPPY  ADVERTISERS 
are  our  BUSINESS 

In  June  an  advertiser  wrote  WGN-TV: 

"...our  telecast  exceeded  our  expecta- 
tions as  to  returns.   Our  product  is 
somewhat  seasonal,   and  April  and  May  are 
usually  our  dullest  months  in  the  year 
from  the  standpoint  of  sales .  Orders 
received  as  a  result  of  our  telecast 
brought  our  cost  per  dollar  order  down 
to  14. £c.  We  also  received  an  increase 
in  sales  during  the  last  week  in  May 
which  was  attributable  to  the  telecast." 


happy  advertisers  are  our  business  

Buy  WGN-TV  in  Chicago ..  .yctc'Ct  6e  ha/ifeq  you  cUct 


{Efte  Chicago  tribune  {Eeletusion  Station 


Transmitter  GE,  antenna  GE.  See  Al- 
bany application. 

f  JAMESTOWN,  N.  Y.— James  Bcstg. 
Co.  (WJTN),  UHF  Ch.  58  (734-740  mc); 
ERP  105  kw  visual,  52.5  kw  aural;  an- 
tenna height  above  average  terrain  722 
ft.,  above  ground  250  ft.  Estimated  con- 
struction cost  $251,589,  first  year  operat- 
ing cost  $93,500,  revenue  $84,000.  Post 
Office  address:  110  West  Third  St., 
Jamestown,  N.  Y.  Studio  location:  110 
W.  Third  St.  Transmitter  location:  Oak 
Hill  Rd.,  Frewsburg,  N.  Y.  Geographic 
coordinates  42°  02'  40"  N.  Lat.,  79°  05' 
00"  W.  Long.  Transmitter  DuMont,  an- 
tenna GE.  Legal  counsel  Dow,  Lohnes 
&  Albertson,  Washington.  Consulting 
engineer  Jansky  &  Bailey,  Washington. 
Principals  include  President-Treasurer 
Jay  E.  Mason  (76.63%),  Vice  President 
Simon  Goldman  (17.97%),  Secretary 
Hugh  V.  N.  Bodine  (.23%),  Mabel  Ma- 
son (4.59%). 

NEW  YORK— U.  of  State  of  New 
York,  State  Education  Dept.,  UHF  Ch. 

25*  (536-542  mc);  ERP  198  kw  visual, 
105  kw  aural;  antenna  height  above 
average  terrain  498.4  ft.,  above  ground 
512.3  ft.  Estimated  construction  cost 
$251,500.  Studio  and  transmitter  loca- 
tion: New  York.  Geographic  coordi- 
nates 40°  32'  51"  N.  Lat.,  74°  00'  84"  W. 
Long.  Transmitter  GE,  antenna  GE. 
See  Albany  application. 

t  NIAGARA  FALLS,  New  York— The 
Niagara  Falls  Gazette  Pub.  Co.  (WHLD- 
AM-FM),  VHF  Ch.  2  (54-60  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  902  ft., 
above  ground  935  ft.  Estimated  con- 
struction cost  $584,000,  first  year  oper- 
ating cost  $480,000,  revenue  $650,000. 
Post  Office  address:  310  Niagara  Street, 
Niagara  Falls,  N.  Y.  Studio:  Hotel 
Niagara.  Transmitter  location:  Stanley 
Road,  1435  ft.  E.  of  W.  River  Rd.  Geo- 
graphic coordinates  43°  00'  19"  N.  Lat., 
79°  00'  53"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  Russell  P.  May,  Wash- 
ington. Principals  include  President 
A.  C.  Deuel  (90.8%),  Vice  President 
Earl  C.  Hull,  Vice  President  R.  T.  Har- 
rold  and  Secretary-Treasurer  Ray  M. 
Van  Wagner  (2.4%). 

t  PLATTSBURG,  N.  Y.— Plattsburg 
Bcstg.  Corp.  (WEAV),  UHF  Ch.  28  (554- 
560  mc);  ERP  7.78  kw  visual,  4.23  kw 
aural;  antenna  height  above  average 
terrain  1186.2  ft.,  above  ground  424.5  ft. 
Estimated  construction  cost  $175,797, 
first  year  operating  cost  $110,359,  rev- 
enue $140,530.  Post  Office  address:  153 
Margaret  St.,  Plattsburg,  N.  Y.  Studio 
location:  153  Margaret  St.  Tranmsitter 
location:  Rand  Hill,  Beckmantown 
Twp.,  9.5  mi.  at  N  302°  E  of  city  of 
Plattsburg.  Geographic  coordinates  44° 
46'  17"  N.  Lat.,  73°  76'  49"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Frank  Stollenwerck,  Washing- 
ton. Consulting  engineer  Russell  P. 
May,  Washington.  Principals  include 
President-Treasurer  George  F.  Bissell 
(54.15%),  Vice  President  Bramon  W. 
Bissell  (45.85%)  and  Secretary  Marie 
Bissell. 

ROCHESTER,  N.  Y.— U.  of  State  of 
New  York,  State  Education  Dept.,  UHF 
Ch.  21*  (512-518  mc);  ERP  200  kw  visual, 
105.1  kw  aural;  antenna  height  above 
average  terrain  721  ft.,  above  ground  540 
ft.  Estimated  construction  cost  $251,- 
500.  Studio  and  transmitter  location: 
Rochester.  Geographic  coordinates  43° 
08'  23"  N.  Lat.,  77°  34'  37"  W.  Long. 
Transmitter  GE,  antenna  GE.  See  Al- 
bany application. 

f  ROCHESTER,  N.  Y.— WHEC  Inc. 
(WHEC),  VHF  Ch.  10  (192-198  mc); 
ERP  125  kw  visual,  62.5  kw  aural;  an- 
tenna height  above  average  terrain  449 
ft.,  above  ground  325  ft.  Estimated 
construction  cost  $648,719,  first  year 
operating  cost  $935,000,  revenue  $1,260,- 
000.  Post  Office  address:  40  Franklin 
St.,  Rochester,  N.  Y.  Studio  location: 
1850  Winton  Road,  South,  Brighton, 
N.  Y.  Transmitter  location:  Pinnacle 
Hill,  Brighton,  N.  Y.  Geographic  co- 
ordinates 43°  08'  07"  N.  Lat.,  77°  35'  02" 
W.  Long.  Transmitter  GE,  antenna 
RCA.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer Bernard  C.  O'Brien,  Rochester, 
N.  Y.  Principals  include  President 
Frank  E.  Gannett,  Vice  President  Clar- 
ence Wheeler,  Secretary-Treasurer  H. 
W.  Cruickshank  and  Francke  P.  Pick- 
ard  (14.25%).  Gannett  Co.  owns  85.75% 
of  stock. 

SYRACUSE,  N.  Y.— U.  of  State  of 
New  York,  State  Education  Dept.,  VHF 
UHF  Ch.  43*  (644-650  mc);  ERP  198  kw 
visual,  105  kw  aural;  antenna  height 
above  average  terrain  471.2  ft.,  above 
ground  531.9  ft.  Estimated  construction 
cost  $251,500.  Studio  and  transmitter 
location:  Syracuse.  Geographic  coordi- 
nates 43°  02'  04"  N.  Lat.,  76°  07'  36"  W. 
Long.  Transmitter  GE,  antenna  GE. 
See  Albany  application. 
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UTICA,  New  York  —  WIBX  Inc. 
(WIBX),  UHF  Ch.  19  (500-506  mc);  ERP 
18.8  kw  visual,  10.2  kw  aural;  antenna 
height  above  average  terrain  885  ft., 
above  ground  465  ft.  Estimated  con- 
struction cost  $269,901,  first  year  operat- 
ing cost  $148,000,  revenue  $185,000. 
Post  Office  address:  First  National  Bank 
Bldg.,  187  Genesee  St.,  Utica,  N.  Y. 
Studio  location:  First  National  Bank 
Bldg.  Transmitter  location :  4  mi.  from 
Utica  on  top  of  Smith  Hill.  Geographic 
coordinates:  43°  08'  41.5"  N.  Lat.,  75° 
10'  43.8"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  George  F.  Gaut- 
ney,  Washington.  Principals  include 
President  and  Treasurer  Margaret 
Bowen  Stevens  (37%),  Vice  President 
Elliott  A.  Stewart  and  Margaret  Bowen 
Stevens,  executor  of  estate  of  Scott  H. 
Bowen  (51%). 

ASHEVILLE,  N.  C— Community  TV 
Co.,  VHF  Ch.  13  (210-216  mc);  ERP  316 
*w  visual,  150  kw  aural;  antenna  height 
above  average  terrain  1191  ft.,  above 
ground  549  ft.  Estimated  construction 
cost  $422,000,  first  year  operating  cost 
$225,000,  revenue  $250,000.  Post  Office 
address:  Scenic  Bldg.,  Asheville,  N.  C. 
Studio  location:  To  be  determined. 
Transmitter  location:  Sunset  Mt.  Geo- 
graphic coordinates  35°  37'  44"  N.  Lat., 
82°  31'  55"  W.  Long.  Transmitter  Du- 
Mont,  antenna  GE.  Legal  counsel  Mc- 
Kenna  &  Wilkinson,  Washington.  Con- 
sulting engineer  A.  D.  Ring  &  Co., 
Washington.  Principals  include  Presi- 
dent-Treasurer Earl  R.  Bamford 
(86.8%),  president  and  33 V3  owner  of 
Radio  Asheville  Inc.  (WSKY  Asheville); 
Vice  President  Zeb  Lee  (0.2%),  secre- 
tary and  33 y3  owner  Radio  Asheville; 
Secretary  D.  L.  Graham  (1%). 

ASHEVILLE,  N.  C  — Radio  Station 
WISE  Inc.  (WISE),  UHF  Ch.  62  (758- 
764  mc);  ERP  22.9  kw  visual,  12.9  kw 
aural;  antenna  height  above  average 
terrain  1,138  ft.,  above  ground  154  ft. 
Estimated  construction  cost  $122,600, 
first  year  operating  cost  $180,000,  reve- 
nue $180,000.  Post  Office  address:  89 
College  St.,  Asheville.  Studio  location: 
Langren  Hotel,  Asheville.  Transmitter 
location :  5  mi.  W  of  Asheville  on  Spivey 
Mtn.  Geographic  coordinates  35°  36' 
04"  N.  Lat.,  82°  39'  05"  W.  Long.  Trans- 
mitter DuMont,  antenna  GE.  Consult- 
ing engineer  George  C.  Davis,  Wash- 

.  ington.  Principals  include  President- 
Treasurer  Harold  H.  Thorns  (over  99%), 
Secretary  Meredith  S.  Thorns  (less  than 

'  1%). 

DURHAM,  N.  C— Durham  Radio 
Corp.  (WDNC),  VHF  Ch.  11  (198-204 
mc);  ERP  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
674  ft.,  above  ground  674  ft.  Estimated 
construction  cost  $505,545,  first  year 
operating  cost  $417,840,  revenue  $429,- 
004.  Post  Office  address:  138 V2  East 
Chapel  Hill  St.,  Durham.  Studio  loca- 
tion: 138  !/2  East  Chapel  Hill  St.  Trans- 
mitter location:  U.  S.  Highway  70,  4.5 
mi.  NW  of  Durham.  Geographic  co- 
ordinates 36°  01'  57"  N.  Lat.,  78°  57'  43" 
W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Dempsey  & 
,  Koplovitz,  Washington.  Consulting  en- 
gineer George  C.  Davis,  Washington. 
Principals  include  President  C.C.  Coun- 
cil, president  of  Durham  Herald  Co.; 
Vice  President  J.  Frank  Jarman,  vice 
president  and  general  manager  Durham 
Radio  Corp.;  Secretary-Treasurer  Mrs. 
E.  T.  Rollins,  vice  president  Durham 
Herald  Co.,  and  Assistant  Secretary 
and  Treasurer  D.  F.  Germino,  business 
manager  Herald  Co. 

CANTON,  Ohio— Stark  Bcstg.  Corp. 
(WCMW),  UHF  Ch.  29  (560-566  mc); 
ERP  90.4  kw  visual,  45.2  kw  aural;  an- 
tenna height  above  average  terrain  659 
ft.,  above  ground  522%  ft.  Estimated 
construction   cost   $270,250,   first  year 

i  operating  cost  $198,120,  revenue  $224,- 
640.  Post  Office  address:  Hills  and 
Dales  Rd.,  Canton,  Ohio.  Studio  loca- 

•  tion:  To  be  determined.  Transmitter 
location:  Rt.  30,  Canton.  Geographic 
coordinates  40°  47'  06"  N.  Lat.,  81°  18' 
26"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  George  O. 
Sutton,  Washington.  Consulting  engi- 
neer James  C.  McNary,  Washington. 
Principals  include  President  S.  L.  Huff- 
man (32%),  Treasurer  Kenneth  B.  Cope 
(32%),  Secretary  D.  L.  Buchanan  and 
R.  W.  Loichot  (32%). 

CLEVELAND,    Ohio  —  Cleveland 
Bcstg.,     Inc.     (WERE-AM-FM),  UHF 
Ch.   65    (776-782  mc);    ERP   202.4  kw 
(  visual,  101.2  kw  aural;  antenna  height 
:  above  average  terrain  665  ft.,  above 
I  ground  434  ft.    Estimated  construction 
i  cost  $406,735,  first  year  operating  cost 
|  $330,000,  revenue  $275,000.    Post  Office 
address:  1501  Euclid  Ave.,  Cleveland. 
Studio  location :  1501  Euclid  Ave.,  Cleve- 
»    land.    Transmitter  location:  9256  Ridge 
Road.    Geographic  coordinates:  41°  20' 


28"  N.  Lat.,  81°  44'  29"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Spearman  &  Roberson,  Washing- 
ton. Consulting  engineer  George  P. 
Adair,  Washington.  Principal  include 
President  Ray  T.  Miller  (14.6%),  Vice 
President  Paul  C.  Aiken  (3.28%),  Secre- 
tary Ray  L.  Lamb  (2.2%)  and  Donald 
W.  Horbeck  (7.16%). 

LIMA,  Ohio  —  WLOK,  Inc.  (WLOK- 
AM-FM),  UHF  Ch.  41  (632-638  mc); 
ERP  19.10  kw  visual,  9.55  kw  aural; 
antenna  height  above  average  terrain 
318  ft.,  above  ground  320  ft.  Estimated 
construction  cost  $130,731,  first  year 
operating  cost  $102,000,  revenue  $109,- 
900.  Post  Office  address:  1101  National 
Bank  Bldg.  Studio  location:  1424  Rice 
Avenue.  Transmitter  location:  Same. 
Geographic  coordinates  40°  44'  53.5"  N. 
Lat.,  84°  07'  55.5"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
President  Lloyd  A.  Pixley  (51%)  has 
controlling  interest.  Lake  Erie  Bcstg. 
Co.  (WLEC-Sandusky,  O.),  Pixleys  Inc. 
(WCOL-AM-FM  Columbus,  O.);  Vice 
President-Treasurer  W.  Lyman  Case  Jr. 
(16.4%)  principal  in  various  realty 
firms;  Secretary  Thomas  B.  Runyan; 
Treasurer  George  N.  Brown;  Ward  C. 
Case  (16.4%);  Robert  B.  Case  (16.2%), 

f  YOUNGSTOWN,  Ohio— Polan  Indus- 
tries, UHF  Ch.  33  (584-590  mc);  ERP 
169  kw  visual,  84.5  kw  aural;  antenna 
height  above  average  terrain  678  ft., 
above  ground  544  ft.  Estimated  con- 
struction cost  $326,000,  first  year  op- 
erating cost  $200,000,  revenue  $225,000. 
Post  Office  address:  321  8th  St.  (P.O. 
Box  1720),  Huntington,  W.  Va.  Trans- 
mitter location:  2.5  mi.  NW  of  Hub- 
bard, Ohio.  Geographic  coordinates 
41°  11'  23"  N.  Lat.,  80°  36'  58"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 
ington. Consulting  engineer  A.  D.  Ring 
&  Co.,  Washington.  Principals  include 
Albert  S.  Polan,  E.  G.  Polan,  Lincoln 
M.  Polan,  Charles  M.  Polan,  Lake  Po- 
lan Jr.,  a  partnership  d/b/a  Polan  In- 
dustries, each  holds  20%. 

t  TULSA,  Okla.— Southwestern  Sales 
Corp.  (KVOO)  VHF  Ch.  2  (54-60  mc); 
ERP  100  kw  visual,  50  kw  aural;  anten- 
na height  above  average  terrain  424  ft., 
above  ground  443  ft.  Estimated  con- 
struction cost  $476,750,  first  year  operat- 
ing cost  $405,000,  revenue  $485,000.  Post 
Office  address:  Philtower  Bldg.,  423 
South  Boston  Ave.,  Tulsa,  Okla.  Studio 
and  transmitter  location:  Philtower 
Bldg.,  423  S.  Boston  Ave.  Geographic 
coordinates  36°  09'  08"  N.  Lat.,  95°  59' 
18"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Dow  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer Jansky  &  Bailey,  Washington. 
Principals  include  President  P.  Q.  Proc- 
tor, Vice  President  William  B.  Way, 
Secretary  C.  F.  Caldwell,  Treasurer  C. 
A.  O'Donavan,  W.  G.   Skelly  (100%). 

PORTLAND,  Ore.— KXL  Broadcasters 
(KXL),  VHF  Ch.  6  (82-88  mc);  ERP 
72  kw  visual,  36  kw  aural;  antenna 
height  above  average  terrain  1,088  ft., 
above  ground  283  ft.  Estimated  con- 
struction cost  $234,800,  first  year  operat- 
ing cost  $380,000,  revenue  $285,000.  Post 
Office  address:  Orpheum  Bldg.,  Port- 
land. Studio  location:  Orpheum  Bldg. 
Transmitter  location:  Mt.  Scott,  7.6  mi. 
SE  of  center  of  city.  Geographic  co- 
ordinates 45°  27'  17"  N.  Lat.,  122°  33'  01" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Wheeler  &  Wheel- 
er, Washington.  Consulting  engineer 
George  Adair,  Washington.  Prin- 
cipals include  President  H.  S.  Jacob- 
son  (3.4%),  KXL  manager;  Vice  Presi- 
dent E.  B.  Craney  (46.9%),  49.6%  owner 
KXLY  Spokane  (see  city  for  TV  bid), 
49.4%  KXLF  Butte,  Mont.,  42%  KXLJ 
Helena,  Mont.,  30%  KXLL  Missoula, 
Mont.,  49.6%  KXLQ  Bozeman,  Mont., 
and  Secretary-Treasurer  Frances  R. 
Symons  (39.6%),  24.9%  owner  KXLF 
Butte,  Mont. 

PORTLAND,  Ore.— Mt.  Scott  Tele- 
casters  Inc.,  (KGON),  UHF  ch.  21  (512- 
518  mc);  ERP  215  kw  visual,  110  kw 
aural;  antenna  height  above  average 
terrain  852  ft.,  above  ground  190  ft. 
Estimated  construction  cost  $306,603, 
first  year  operating  cost  $199,200,  reve- 
nue $234,000.  Post  Office  address:  P.  O. 
Box  391,  Oregon  City,  Ore.  Studio  and 
Transmitter  location :  East  View  Road  at 
Mt.  Scott  summit.  Geographic  coordin- 
ates 45°  27'  14"  N.  Lat.,  122°  33'  10"  W. 
Long.  Transmitter  GE,  antenna  GE. 
Consulting  engineer  Dwight  D.  Loomis, 
Portland,  Ore.  Principals  include  Presi- 
dent Irwin  S.  Adams  (51%),  general 
manager  KGON;  Vice  President  Dr. 
John  H.  Fitzgib.bon,  president  of 
KGON,  and  Secretary-Treasurer  Pris- 
cilla  K.  Adams  (24%),  former  vice 
president  of  KGON. 
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Why  is  every  major 
network  timing  the 
Presidential  Conventions 

with  SELF 
WINDING 
CLOCKS? 


Style  37-15"  SS. 
Sweep  Seconds;  Self  Winding 

Yes,  all  the  major  radio  and  television  networks  (and  most 
independents)  covering  the  Republican  and  Democratic 
Conventions  in  Chicago  for  nation-wide  audiences  are  rely- 
ing on  Self  Winding  Clocks  for  the  timing  and  synchroni- 
zation of  their  programs.  This  also  holds  true  for  other 
regularly  scheduled  local  and  national  programs. 

Here's  WHY - 

"^Can  be  automatically  synchronized  on  the  hour* 

^  Unaffected  by  AC  power  failures  (self-powered) 

^  Install  anywhere  (AC  power  line  not  required) 

^  One  clock  or  a  complete  synchronized  clock  system 

You,  too,  can  have  dependable,  exact  time-keeping  for  your 
local  and  national  broadcasts.  Send  the  coupon  today  for 
full  particulars  and  free  estimate  on  recommended  installa- 
tion to  meet  your  requirements. 

*U.  S.  Naval  Observatory  Time 


SELF  WINDING  CLOCK  COMPANY,  INC. 

Manufacturers  of  Standard  and  Specially  Designed  Clocks 
and  Clock  Systems  for  more  than  65  Years 


207  WILLOUGHBY  AVENUE 


BROOKLYN  5,  NEW  YORK 


SELF  WINDING  CLOCK  CO.,  INC. 

207  Willoughby  Ave.,  Brooklyn  5,  N.  Y. 
Please  send  me  complete  information. 


Name. 


Company. 


Street. 


City. 


State. 
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PULLING  Safe 


POWER 

That  Is  Unrivaled 


You  Need 


WHEN 

TELEVISION 
TOO! 


WHEN  TELEVISION  enjoys 
constant  viewer  preference, 
developed  from  sound  pro- 
gramming and  smart  merchan- 
dising. 

Central  New  York's  rich  market 
is  reached  best  through  WHEN. 
When  buying  television, 


say  "WHEN 


CENTRAL  NEW  YORK'S  MOST 
LOOKED  AT  TELEVISION  STATION 


Represented  Nationally 
By  the  KATZ  AGENCY 


CBS 


ABC 


DUMONT 


WHEN 

TELEVISION 

SYRACUSE Jj 

A  MEREDITH  TV  STATION 
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]P  film  report 


Sales  .  .  . 

Jerry  Fairbanks  Productions, 

Hollywood,  has  sold  five  TV  film 
packages  in  16  markets  during  the 
month  of  June.  Front  Page  Detec- 
tive has  been  set  for  WTCN-TV 
Minneapolis,  WJAC-TV  Johnstown, 
WBZ-TV  Boston,  WBAP-TV  Fort 
Worth,  KSD-TV  St.  Louis,  KFMB- 
TV  San  Diesro  and  WSAZ-TV 
Huntington,  W.  Va.  Hollywood 
Half-Hour  was  purchased  by 
KPRC-TV  Houston.  Ringside  With 
the  Rasslers  will  be  telecast  by 
KRON-TV  San  Francisco,  KSL-TV 
Salt  Lake  City  and  KFMB-TV  San 
Diego.  Public  Prosecutor  is  sched- 
uled for  WTCN-TV  Minneapolis, 
WTVJ  (TV)  Miami  and  WSB-TV 
Atlanta.  Crusade  Rabbit  is  set 
for  WCAU-TV  Philadelphia. 


Thrifty    Drug    Stores    Inc.,  Los 

Angeles,  has  started  Holiday  in 
Paris  on  KNXT  (TV)  Hollywood, 
for  13  weeks  from  July  1.  The 
half-hour  musical  variety  series, 
starring  Delores  Gray,  was  filmed 

CBS  TV  CITY 

Construction  70%  Complete 

CONSTRUCTION  of  CBS  Tele- 
vision City  in  Hollywood  is  70% 
complete  and  is  now  moving  into 
its  final  phase,  CBS-TV  President 
J.  L.  Van  Volkenburg  announced 
Saturday. 

Barring  interruptions,  Mr.  Van 
Volkenburg  reported,  the  plant  will 
be  ready  for  operation  on  the  Octo- 
ber deadline  established  at  the 
outset  of  the  project.  Major  work 
to  be  performed  on  the  initial  unit 
includes  plastering,  interior  me- 
chanical work  and  landscaping. 

Initial  unit  of  CBS  Television 
City  will  occupy  25  acres  at 
Beverly  Blvd.  and  Fairfax  Ave. 
and  will  include  four  large  studios 
and  an  administration  building. 


'What's  the  Big  Idea?1 

HALF-HOUR  philosophy  show, 
What's  the  Big  Idea,  debuted  yes- 
terday (Sunday)  on  WBKB  (TV) 
Chicago  with  Dr.  Mortimer  Adler 
of  the  U.  of  Chicago  as  the  first 
guest.  The  show,  packaged  by 
Hamilton  &  O'Brien,  Chicago,  is 
being  prepared  as  a  live  network 
feature.  Each  week  a  group  of  na- 
tionally-known thinkers,  speakers 
and  educators  will  discuss  a  provoc- 
ative theme  after  it  has  been 
dramatized.  Ideas  will  concern 
those  of  authors  of  "The  Great 
Books  of  the  Western  World,"  a 
series  published  by  Encyclopaedia 
Britannica. 


in  Paris  by  John  Nasht  Produc- 
tions. The  agency  is  Dan  B.  Miner 
Co.,  L.  A. 


Dudley  Television  Corp.,  Beverly 
Hills,  is  making  three  90-second 
animated  opening  and  three  90-sec- 
ond animated-live  closing  TV  film 
commercials  for  Philip  Morris  & 
Co.,  New  York,  for  CBS-TV  J  Love 
Lucy  series. 


Peerless  Television  Productions, 
N.  Y.,  has  added  five  television 
stations  to  16  already  receiving 
feature  films.  The  new  stations 
are:  WKRC-TV  Cincinnati,  WTCN- 
TV  Minneapolis,  WNAC-TV  Bos- 
ton, KING-TV  Seattle  and  the  Ford 
Dealers  Assn.  of  Greater  St.  Louis 
using  KSD-TV  St.  Louis. 


Lou  Lilly  Productions,  Hollywood, 
is  completing  five  60-second  live 
action  TV  film  commercials  for 
General  Motors  Corp.  (Oldsmobile 
Division). 

Production  .  .  . 

Chet  L.  Swital  &  Assoc.,  Beverly 
Hills,  has  packaged  a  live  half- 
hour  TV  series,  Tid-Bit  Time,  de- 
signed for  late-evening  viewing  by 
adults.  Freda  Nelson,  star  of 
KTTV  (TV)  Hollywood  Come  to 
the  Kitchen;  Caesar  Cardini,  salad 
expert  and  creator  of  Caesar  salad, 
and  John  (Barney)  Anthony,  own- 
er of  Barney's  Beanery,  make  up 
the  program  which  features  a  fea- 
tured dish  and  salad.  Miss  Nelson 
then  takes  the  dieter's  side  and 
suggests  the  elimination  or  substi- 
tution of  highly  caloric  ingredients. 
Three-minute  sketch  pays  tribute 
to  one  great  American  food. 
Charles  Purnell  directs. 


Sterling  Television  Co.,  New  York, 
has  acquired  exclusive  TV  rights 
to  a  package  of  seven  film  shorts 
produced  by  the  Fortuna  Film 
Corp.  The  group  includes  deep  sea 
fishing,  archery,  painting  and  a 
film  on  New  Orleans'  Mardi  Gras 
among  its  subjects. 


Producer  Adrian  Weiss  is  cutting 
and  dubbing  the  recently  finished 
13    Craig   Kennedy  Criminologist 

(Continued  on  page  78) 


AFM  5%  DEMAND 

May  Slow  Film  Production 

HOLLYWOOD'S  major  movie  com- 
panies, stymied  in  their  effort  to 
circumvent  the  American  Federa- 
tion of  Musicians'  5%  demand  for 
re-release  of  TV  films,  may  slow 
down  planned  video  production. 

A  two-year  moratorium  of  the 
5%  payment  plan,  as  proposed  by 
top  movie  executives,  reportedly 
has  been  turned  down  by  letter 
June  20.  The  plan  had  been  pre- 
sented to  AFM  President  James  C. 
Petrillo  and  the  AFM  executive 
board  June  19  [B«T,  June  23]. 

The  movie  group,  it  was  under- 
stood, told  AFM  executives  that 
their  studios  were  not  interested  in 
re-releasing  old  theatrical  movies 
to  TV  "at  this  time"  and  that  their 
primary  purpose  in  meeting  was  to 
discuss  royalty  payments  for  music 
in  TV  films. 

Independent  Motion  Picture  Pro- 
ducers Assn.  members  meanwhile 
agreed  to  demand  5%  payment 
of  grosses  realized  from  the  sale  of 
old  movies  to  TV,  but  asked  the 
AFM  for  "some  relief  on  the  re- 
issue of  old  pictures."  A  revision 
of  AFM  policy  on  payment  for  re- 
scoring  those  films  was  requested. 


CHARLOTTE  SETS 

ARB  Survey  Shows  227,271 

A  NEW  survey  by  American  Re- 
search Bureau  indicates  there  are 
227,271  television  jets  in  the  WBTV 
(TV)  Charlotte,  N.  C.  area,  the 
station  has  announced. 

The  ARB  figures  exceeded  pre- 
vious estimates,  which  the  station 
had  made  by  surveying  dealers  and 
distributors,  by  75,175  sets. 

"In  confirmation  of  our  belief 
that  we  had  been  underestimating 
our  sets,"  a  station  announcement 
said,  "the  ARB  survey  shows  we 
have  45%  more  sets  than  we  have 
been  claiming." 

The  ARB  estimate  was  based  on 
2,211  personal  interviews  in  36 
North  and  South  Carolina  counties. 


Films  to  WLWT  (TV) 

INTERNATIONAL  News  Service 
Television  Dept.  announced  last 
week  the  sale  of  seven  new  Hal 
Roach  TV  films  to  WLWT  (TV) 
Cincinnati.  These  half-hour  films, 
now  available  for  syndication  and 
offered  in  all  markets,  are:  "The 
Brown  Family,"  "Sadie  and  Sally," 
"Botsford  Beanery,"  "Too  Young," 
"Puddle  Patch  Club,"  "Our  Main 
Street"  and  "Myrt  and  Marge." 


KORLA  PANDIT,,  pianist-organist, 
stars  in  thrice-weekly  half-hour  pro- 
gram on  KTTV  (TV)  Hollywood  for 
Descanso  Gardens,  La  Canada,  Calif., 
starting  July  6  for  52  weeks.  Agency 
is  Allied  Adv.,  Los  Angeles. 


f ANGERTONE 

Protestant  Radio 

SYNC-SOUND 

BEST  FOR'TV  FILMS 

Center 

Atlanta,  Georgia 

RANGERTONE 

73  WINTHROP  ST. 
NEWARK*  4,  N.  J. 
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PORTLAND,  Ore. — Oregon  Television, 
Inc.  VHF  Ch.  12  (204-210  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  940  ft., 
above  ground  205  ft.  Estimated  con- 
struction cost  $413,579,  first  year  opera- 
ting cost  $250,000,  revenue  $175,000. 
Post  Office  address:  1003  Loyalty  Bldg., 
Portland.  Studio  location:  Block  92, 
Holladay's  Addition.  Transmitter  loca- 
tion: 4854  S.  W.  19th  St.  Geographic 
coordinates  45°  29'  19"  N.  Lat.,  122°  41' 
40"  W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  M.  R.  Bar- 
nes, Washington.  Consulting  engineer 
John  Mullaney,  Washington.  Principals 
include  President  Henry  A.  White 
i    (15.1%),  former  Executive  Vice  Presi- 

i  1  dent  and  General  Manager  of  Commer- 
cial Iron  Works,  foundry  and  ship 
building    firm;  Vice-President-Treas- 

.  vurer  Stephen  Eberly  Thompson  (15.1%), 
lumber  executive;  Secretary  Robert  L. 
Sabin  (7.6%),  attorney;  Director  Julius 

I  L.  Meier  Jr.  (22.6%),  divisional  mer- 
chandise manager,  Meier  &  Franks  Co., 

!  department  store;  General  Manager 
Walter  J.  Styles,  Jr.  (1.9%),  consulting 
engineer,  most  recently  with  KECA-TV 

'    Hollywood;  William  A.  Healy  (15.1%), 
vice-president  in  charge  of  Sales,  Do- 
ernbecher  Mfg.  Co. 
f  PORTLAND,  Ore. — Pioneer  Broad- 

■  casters  Inc.  (KGW-AM-FM),  VHF  Ch.  6 
(82-88  mc);  ERP  100  kw  visual,  50  kw 
aural;   antenna  height  above  average 

i  ,  terrain  987  ft.,  above  ground  205  ft. 

[  Estimated  construction  cost  $530,568, 
first  year  operating  cost  $550,000,  rev- 

!  enue  $500,000.  Post  Office  address:  1320 
S.W.  Broadway,  Portland.  Studio  loca- 
tion: 1320  S.W.  Broadway.  Transmitter 

1  location:  4545  S.W.  Council  Crest  Drive. 
Geographic  coordinates  45°  29'  20"  N. 
Lat.,  122°  41'  39"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Black,  Kendall  &  Fain,  Portland.  Con- 
sulting engineer  Harold  C.  Singleton, 
Portland.  Principals  include  President 
H  Quenton  Cox,  station  manager  KGW- 

.     AM-FM,  Vice  President  Mitzi  E.  New- 

I  |  house  (33y3%),  Vice  President  and  As- 
sistant Secretary- Treasurer  Donald 
Newhouse,  Secretary-Treasurer  Samuel 

,    I.  Newhouse  Jr.  (66%%). 

j  SALEM,  Ore. — Oregon  Radio  Inc. 
1  (KSLM),  VHF  Ch.  3  (60-66  mc);  ERP 
e  ;  6.55  kw  visual,  3.27  kw  aural;  antenna 

height  above  average  terrain  984.37  ft., 

above  ground  224  ft.  Estimated  con- 
'■  I  struction  cost  $203,907,  first  year  operat- 
|  ing  cost  $200,000,  revenue  $225,000.  Post 
i  Office  address:  c/o  Senator  Hotel,  Salem, 
i    Ore.     Studio  location:   Senator  Hotel, 

Salem.  Transmitter  location:  4.8  mi. 
!  NW  of  Salem.  Geographic  coordinates: 
if  |  44°  58'  36"  N.  Lat.,  123°  08'  43"  W.  Long. 
,  Transmitter  RCA,  antenna  RCA.  Legal 
8  counsel  Black,  Kendall  &  Fain,  Port- 
it    land,  Ore.    Consulting  engineer  Alvin 

H.  Barnard,  Portland,  Ore.  Principals 

include  President  Glenn  E.  McCormick 
e    (50%),    Secretary-Treasurer    Paul  V. 

McElwain    (50%)    and  Vice  President 

John  W.  Kendall. 

"       f  ALLENTOWN,  Pa.— B.  Bryan  Mus- 
16    selman,  et  al.   (WS AN -AM-FM),  UHF 
.  I  Ch.  39  (620-626  mc);  ERP  107  kw  visual, 
'  '54  kw   aural;    antenna  height  above 
average  terrain  100  ft.,  above  ground 
193    ft.    Estimated    construction  cost 
!  $256,817,  first  year  operating  cost  $250,- 
j  000,  revenue  $275,000.    Post  Office  ad- 
j\  dress:  39  N.  Tenth  St.,  Allentown,  Pa. 

I  I  Studio  location :  39  N.  Tenth  St.  Trans- 
■t  mitter  location:  Old  Catasauqua  Rd. 
,i  |  Geographic  coordinates  40°  38'  10"  N. 

I  Lat..  75°  29'  06"  W.  Long.  Transmitter 

I I  DuMont,  antenna  RCA.  Legal  counsel 
;  Arthur  W.  Scharfeld,  Washington.  Con- 
!  j  suiting  engineer  Robert  E.  L.  Kennedy; 

nil  I  Kear  &  Kennedy,  Washington.  Princi- 
nP  1  pals    include    B.    Bryan  Musselman 
„    (17%),    Olivia    P.    Musselman  (17%), 
Reuel  H.  Musselman  (17%),  Albert  L. 
Wentz    (24J/2%)    and    Paul    I.  Wentz 
;.'     (24V2%),  all  general  partners. 
"".      ALLENTOWN,  Pa.— Queen   City  TV 
Co.,  UHF  Ch.  39  (620-626  mc);  ERP  284 
kw  visual,  142  kw  aural;  antenna  height 
:  above   average  terrain   746  ft.,  above 
ground  350  ft.    Estimated  construction 
y   cost  $332,378,  first  year  operating  cost 
[0,  ,  $240,000,  revenue  $255,000.    Post  Office 
..  i  address:  Box  689,  Allentown.  Studio 
■   and  transmitter  location:  403-7  Saver- 
cool  Ave.    Geographic  coordinates:  40° 
35'  53"  N.  Lat.,  75°  25'  11"  W.  Long. 
Transmitter   GE,    antenna   GE.  Legal 
counsel  Welch,  Mott  &  Morgan,  Wash- 
ington.   Consulting  engineer  E.  C.  Page, 
',  Washington.    Principals  include  Presi- 
J  Sent  Frank  Hausman  (15%),  60%  owner 
Df  the  General  Paving  Co.,  paving  con- 
.  :ractors;  Vice  President  Max  Cornfield 
;i5%),  662/3%  owner  of  C&G,  Emmaus. 
?a.,  automobile  sales,  66%%  owner  of 
I  Town   Motor,   Quakertown,   Pa.,  auto- 
I  nobile     sales.     and     66%     owner  of 
'referred  Finance,  Emmaus.  Pa.,  finance 
business:   Vice   President   Harold  Ste- 
Jhens  (10%)  99%  owner  Harold  Steph- 


ens Co.,  wholesale  grocery  business; 
Secretary  Ogden  R.  Davies  (7%),  33%% 
owner  of  Hanover  Associates,  a  golf 
course,  general  manager  and  4%  owner 
of  WKAP  Allentown,  general  manager 
and  2.4%  owner  of  WNAR  Norristown, 
Pa.;  Director  Farris  E.  Rahall  (34%), 
25%  owner  of  Raleigh  Transit  Co., 
Beckley,  W.  Va.,  city  bus  lines,  secre- 
tary-assistant treasurer  and  22%  owner 
of  WKAP  Allentown,  vice  president 
and  25%  owner  of  WNAR  Norristown, 
Pa.,  secretary  and  15%  owner  of  WWNR 
Beckley,  W.  Va. 

t  ALTOONA,  Pa.— Gordon  W.  Levoy 
and  John  C.  Kahn,  VHF  Ch.  10  (192-198 
mc);  ERP  7.0  kw  visual,  3.42  kw  aural; 
antenna  height  above,  average  terrain 
1068  ft.,  above  ground  207  ft.  Estimated 
construction  cost  $254,100,  first  year 
operating  cost  $300,000,  revenue  $450,- 
000.  Post  Office  address:  6331  Holly- 
wood Blvd.,  Hollywood,  Calif.  Studio 
and  transmitter  location:  approx.  7  mi. 
nw  of  Altoona.  Geographic  coordinates 
not  determined.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  and  con- 
sulting engineer  Gordon  W.  Levoy, 
Hollywood,  Calif.  Principals  include 
President  Gordon  W.  Levoy  (50%)  and 
Secretary  -  Treasurer  John  C.  Kahn 
(50%). 

f  ALTOONA,  Pa.— The  Gable  Bcstg. 
Co.  (WFBG),  VHF  Ch.  10  (192-198  mc); 


ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  990 
ft.,  above  ground  174  ft.  Estimated 
construction  cost  $386,132,  first  year 
operating  cost  $182,499,  revenue  $255,- 
883.  Post  Office  address:  1320-22  11th 
Ave.,  Altoona,  Pa.  Studio  location: 
1321  11th  Ave.  Transmitter  location: 
Wopsononock  Mountain,  5  mi.  NW  of 
Altoona.  Geographic  coordinates  40° 
34'  01"  N.  Lat.,  78°  26'  31"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  George  O.  Sutton,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
President  George  P.  Gable  (20%),  Vice 
President  W.  S.  Truby  (20%)  and  Secre- 
tary-Treasurer E.   C.  Callaway  (20%). 

f  EASTON,  Pa.  —  Easton  Pub.  Co. 
(WEEX-FM),  UHF  Ch.  57  (728-734  mc); 
ERP  103  kw  visual,  51.5  kw  aural;  an- 
tenna height  above  average  terrain  762 
ft.,  above  ground  167  ft.  Estimated 
construction  cost  $290,241,  first  year  op- 
erating cost  $108,000,  revenue  unknown. 
Post  Office  address:  30  N.  Fourth  St., 
Easton,  Pa.  Studio  location:  WEEX 
Studios,  State  Hwy.  115,  Easton.  Trans- 
mitter location:  Northampton  Cty.,  Pa. 
Geographic  coordinates  40°  37'  35"  N. 
Lat.,  75°  15'  19"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel 
Hanson,  Lovett  &  Dale,  Washington. 
Consulting  engineer  Paul  Godley  Co., 
Upper  Montclair,  N.  J.  Principals  in- 
clude President-Treasurer  J.  L.  Stack- 
house,  Vice  President-Secretary  Adele 
S.  Fretz,  Vice  President  Anna  M.  Sny- 
der. 


f  ERIE,  Pa. — Great  Lakes  Television 
Co.,  UHF  Ch.  35  (596-602  mc);  ERP  66 
kw  visual,  35.5  kw  aural;  antenna  height 
above  average  terrain  415  ft.,  above 
ground  400  ft.  Estimated  construction 
cost  $337,625,  first  year  operating  cost 
$192,000,  revenue  $180,000.  Post  Office 
address:  G.  Daniel  Baldwin  Bldg.,  Erie, 
Pa.  Studio  and  transmitter  location: 
Grandview  and  Parade  Blvds.  Geo- 
graphic coordinates  42°  05'  77"  N.  Lat., 
80°  03'  14.5"  W.  Long.  Transmitter  Du- 
Mont, antenna  GE.  Legal  counsel  Ar- 
thur W.  Scharfeld,  Washington.  Con- 
sulting engineer  Kear  &  Kennedy, 
Washington.  Principals  include  Presi- 
dent Jacob  A.  Young  (23.6%),  President 
Presque  Isle  Bcstg.  Co.  (WERC);  Vice 
President  A.  R.  Minadeo  (20%),  Vice 
President-General  Manager  Charles  E. 
Denny  (10.5%),  general  manager 
WERC;  Treasurer  B.  Walker  Sennett 
(10.5%).  Secretary  James  A.  Quisen- 
berry  (5%). 

HARRISBURG,  Pa.  —  Rossmoyne 
Corp.  UHF  Ch.  27  (548-554  mc);  ERP 
103.4  kw  visual,  51.7  kw  aural;  antenna 
height  above  average  terrain  680  ft., 
above  ground  146  ft.  Estimated  con- 
struction cost  $183,315,  first  year  operat- 
ing cost  $200,000,  revenue  $180,000.  Post 
Office  address:  322  Market  St.,  Le- 
moyne.  Pa.  Studio  location:  not  design- 
ated. Transmitter  location  Blue  Mt., 
1  mi.  NE  of  Summerdale,  Cumberland 
Co.  Geographic  coordinates  40°  19'  26" 
N.  Lat.,  76°  55'  35"  W.  Long.  Transmit- 

( Continued  on  page  85) 


WHEN  YOU  CARE 
ENOUGH  TO  UNREEL 
THE  VERY  BEST 

...  INSIST  ON  FILM  COMMERCIALS 
By  ALEXANDER  / 


With  advertising  men  of  distinction  .  .  .  with  discriminating  television  men  .  .  . 
with  men  who  know  film  commercials  best,  the  outstanding  choice  is  Alexander 
film  commercials.  Yes,  more  than  27,000  advertisers  rely  on  Alexander  for  the 
best  in  film  advertising. 

Accept  no  less  .  .  .  unreel  the  best:  dyna- 
mic TV  Elm  commercials  by  Alexander! 

With  ijVz  acres  of  modern  facilities  and  more  than  thirty  years  of  experience 
as  the  world's  largest  producer  of  film  advertising,  the  Alexander  Film  Co.  is  the 
ideal  source  for  every  film  commercial  need  .  .  .  completely  geared  to  give  vou 
the  best  in  film  commercials  .  .  .  the  best  in  film  service! 

— Write  Today  for  Full  Information— 
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SAN  VltGO'S 
fst  and  Only 

TELEVISION  STATION 

CALIFORNIA'S 
THIRD  MARKET 


Recognition 
of  the  growing 
importance  of 
the  SAN  DIEGO 
MARKET  ...  is 
reflected  in 
the  fact  that, 
in  1951  ... 
725  Companies 

established 
new  wholesale 
outlets! 


Wise  Buyers 
BUY- 


me 

KFMB-TV 

C  h  a  n  n  e  I  -  8 

KFMB-AM 

5  50  -  K.C. 

John  A.  Kennedy,  owner 
Howard  L.  Chernoff,  Gen.  Mgr. 

Represented  by  The  3ranhcm  Co. 
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TV  film  series,  making  a  total  of 
26,  starring  Donald  Woods.  Upon 
completion,  Mr.  Weiss  will  start 
lining  up  13  more  "Kennedy's"  for 
fall  shooting.  Louis  Weiss  &  Co., 
Los  Angeles,  distributes  the  series 
for  Adrian  Weiss  Productions. 


Teleradio  Productions,  Hollywood, 

headquartered  at  General  Service 
Studios,  has  been  organized  by 
Wade  Crosby  and  Edward  B.  Morris 
as  general  partners.  Motion  pic- 
ture writer,  Eddie  Moran,  will  act 
as  producer  on  series  of  26  half- 
hour  films  titled  The  Role  I'd  Like 
to  Play.  Plans  call  for  eight  Holly- 
wood names  to  be  featured  in  each 
program,  dramatic  in  content. 


Sam  Marx,  producer  for  Columbia 
Pictures  Corp.,  plans  production  on 
dramatic  half-hour  TV  series  with 
filming  scheduled  in  England, 
France  and  Italy.  Archie  Mayo  is 
set  as  the  director. 


Production  on  NBC-TV  Hopalong 
Cassidy  starts  Aug.  4  at  the  Place- 
ritos  Ranch,  Newhall,  Calif.,  with 
each  half -hour  film's  format  similar 
to  the  re-issued  motion  pictures. 
Starring  William  Boyd  under  the 
banner  William  Boyd  Productions, 
the  first  telecast  will  be  Oct.  1. 
Derwin  Abrams  and  Tommy  Carr 
will  direct  the  first  26  programs 
from  scripts  by  Harrison  Jacobs 
and  Sherman  Lowe.  Glen  Cook  is 
production  manager. 


Negotiations  have  been  concluded 
between  Roland  Reed  Productions, 
Culver  City,  and  Societa  Radio 
Audizioni  Italia,  Rome  (TV  dis- 
tributing firm),  whereby  39  half- 
hour  films  from  ABC-TV  Trouble 
With  Father  series  will  be  shown 
in  Italy.  This  marks  the  first  sale 
away  from  General  Mills,  which 
has  exclusive  domestic  rights.  Set 
for  fall  telecast,  the  films  will  be 
dubbed  in  Italian. 


Johnny  Maschio,  head  of  Artists 
Ltd.,  Hollywood  (talent  agency),  is 
producing  two  half-hour  TV  film 
series,  the  pilot  films  of  which  will 
be  included  in  CBS-TV  Schlitz 
Playhouse  of  Stars.  The  first  pro- 
gram in  /  Want  to  Be  a  Star,  fea- 
turing James  Dunne  and  Eleanore 
Donohue,  has  been  completed. 
Eddie  Mann  directed  from  a  script 
by  Katherine  and  Dale  Eunson. 
Production  is  starting  on  the  pilot 
film  of  Your  Neighborhood,  human 
interest  series  starring  Pat  O'Brien. 
TV  scripts  will  be  adapted  by  Bill 
Cox  from  his  original  short  stories. 


Edward  Lewis  is  in  charge  of  over- 
all production  on  both  series. 

*  #  * 

Louis  D.  Snader,  president  of 
Snader  Telescriptions  Corp.,  Bev- 
erly Hills,  has  acquired  the  TV  dis- 
tribution rights  to  "The  Medium," 
feature  film  produced  by  Gian 
Carlo-Menotti  now  playing  the  art 
theatres. 

*  *  * 

Louis  Weiss  &  Co.,  Los  Angeles, 
will  distribute  Canine  Comments, 
half-hour  TV  series  being  filmed 
by  David  Wade  Productions, 
Dallas,  13  of  which  have  been  com- 
pleted. 

*  #  ♦ 

Maurice  Kosloff  Productions,  Holly- 
wood, has  completed  "Gypsy 
Flame,"  first  in  new  half-hour  TV 
film  series,  Evolution  of  the  Dance. 
Remainder  of  the  series,  directed 
by  George  Moskov,  will  feature 
dances  native  to  various  countries. 


Film  People  .  .  . 

Phillip  Sockett,  head  of  Phillip 
Sockett  Mfg.  Co.,  Los  Angeles 
(leather  goods),  has  been  named 
president  of  the  recently  incorpo- 
rated Wilshire  Television  Produc- 
tions. 

Benton  Paschal'l,  vice  president  and 
West  Coast  manager  of  the  re- 
cently suspended  Liberty  Broad- 
casting System,  has  been  named 
general  sales  manager  for  Hal 
Roach  Studios,  Culver  City.  Under 
a  new  set-up,  which  he  will  head, 
complete  video  film  packages  will 
be  available  to  advertisers  and 
agencies. 

❖    ❖  * 

Harold  J.  Mulnix,  formerly  adver- 
tising and  public  relations  director 
of  Alexander  Film  Co.,  Colorado 
Springs,  has  transferred  to  the 
firm's  California  sales  staff.  He  is 
being  replaced  by  Robert  H.  Geddy 
Jr.,  house  magazine  editor. 


CBS-TV  at  St  Louis 

CBS  TELEVISION  has  optioned 
property  in  the  Carondelet  area 
near  St.  Louis  on  which  to  erect 
a  new  television  transmitter  to 
serve  the  city  and  surrounding 
area,  Merle  Jones,  CBS-TV  vice 
president,  said  June  26.  He  said 
the  network  would  apply  in  the 
near  future  for  a  construction 
permit  with  the  FCC  and  hopes  to 
complete  studio  and  transmitting 
facilities  "within  a  reasonable 
length  of  time."  CBS  is  licensee 
of  KMOX  St.  Louis. 


POLITICAL  SHOW 

KANS  to  Relay  WKY-TV  Signl 

KANS  Wichita  will  present  the 
Republican  and  Democratic  conven- 
tions on  television  to  an  audience 
in  the  Wichita  Forum  as  a  public 
service  to  listeners.  Announcement 
of  the  plan  was  made  last  week  by 
Archie  Taylor,  KANS  general  man- 
ager [B°T,  June  30]. 

The  plan  was  worked  out  in  spite 
of  considerable  technical  difficulty 
by  0.  L.  Ted  Taylor,  president  of 
Taylor  Radio  &  Television  Corp., 
licensee  of  KANS;  engineers  W.  G. 
Egerton,  Ted  Heithecker  and  Max 
Miller  and  the  Southwestern  Bell 
Telephone  Co. 

KANS  will  pick  up  the  signal  of 
WKY-TV  Oklahoma  City  at  Enid, 
Okla.,  and  will  transit  it  by  radio 
relay  from  Enid  to  Renfro,  Okla., 
to  Wellington,  Kan.,  to  Wichita. 
About  60  sets  will  be  set  up  at 
Wichita.  Admissions  will  be  by 
cards,  which  will  be  distributed 
without  charge  and  which  will  en- 
title the  holder  to  admission  for 
two  persons. 


FILM  FIRMS  MERGE 

Will  Distribute  Features 

MERGER  of  Film  Group,  Holly- 
wood, and  Europe  Films  Inc.,  Lon- 
don, to  be  known  as  Film  Group- 
Europe  Films  Worldwide  Inc.  was 
announced  by  Forrest  Judd,  head 
of  the  former  firm  and  president 
of  the  new  organization.  Present 
offices  are  at  63  Wall  St.,  New 
York. 

Plans  call  for  the  distribution  of 
foreign  language  feature  films  to 
American  TV  stations.  George 
Gale  is  in  charge  of  the  English 
dubbing  and  re-editing,  to  be  done 
by  Film  Group  Color  Productions 
Inc.,  Bombay. 

First  effort  of  the  group  will  be 
"The  Zoo,"  a  German  motion  pic- 
ture produced  by  Joachim  Matthes 
who  will  release  an  additional  12 
features  to  the  firm. 


New  Sports  Quiz  Show 

ETHYL  Corp.,  New  York,  through 
BBDO,  same  city,  sponsors  As  A; 
Me  Another  on  NBC-TV  from  July 
3,  Thursday,  9:30  to  10  p.m.  CT. 
The  new  sports  quiz  show  is  a 
package  of  Louis  G.  Cowan  Inc. 
It  moves  into  The  Wayne  King 
Show  slot  that  was  cancelled  by 
Standard  Oil  of  Indiana,  Chicago, 
through  McCann-Erickson,  same 
city. 


Tailor-Made  TV  FILM  SPOTS 

Animation  and  Live  Action 


•  8  Seconds 

•  20  Seconds 

•  One  Minute 


VICTOR  BLDG.  -  STerling  4650 
WASHINGTON  1,  D.  C. 
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FORD  OFFERS 

'Omnibus'  to  Five  Sponsors 

FIVE  advertisers  will  be  able  to 
co-sponsor  Omnibus,  90  -  minute 
weekly  TV  program  which  the 
Ford  Foundation  will  present  on 
CBS-TV  as  the  Foundation's  ini- 
tial video  offering  of  the  1952-53 
season  [Closed  Circuit,  June  30], 
it  was  announced  last  week  by 
Robert  Saudek,  director  of  the 
Foundation's  TV-Radio  Workshop, 
and  J.  L.  Van  Volkenburg,  CBS 
Television  president. 

Move  to  offer  Omnibus  for  com- 
mercial sponsorship  is  in  line  with 
the  workshop's  original  concept,  as 
outlined  by  its  founder,  James 
Webb  Young,  consultant  on  mass 
communications  to  the  Ford  Foun- 
dation, who  said: 

"The  Workshop  will  use  its 
funds  to  produce  shows  with  a 
maximum  of  available  skills,  tech- 
niques and  facilities.  They  will 
then  be  offered  for  sale  to  appro- 
priate commercial  sponsors.  If 
sold,  the  networks  will  get  their 
time  revenue  and  the  Workshop  its 
production  costs." 

Arrangements  for  the  CBS-TV 
presentation  of  Omnibus  were 
made  by  Mr.  Young  and  Frank 
Stanton,  CBS  president.  Series 
planned  for  26  weeks,  will  be  tele- 
cast Sunday,  4:30-6  p.m.,  starting 
Nov.  9,  first  Sunday  after  the  na- 
tional election  and  selected  as  the 
series'  starting  date  so  as  not  to 
interfere  with  the  final  weeks  of 
video  campaigning  by  the  Presi- 
dential candidates. 

Describing  the  program,  which 
will  have  Peabody  Award  winner 
Alistair  Cooke  as  its  master  of 
ceremonies,  Mr.  Saudek  said: 

Omnibus  will  present,  within  its  90 
minute  format,  some  five  distinct  fea- 
tures of  unequal  lengths  in  each  pro- 
gram.. These  will  be  both  live  and 
filmed,  and  all  will  be  edited  especially 
for  Omnibus. 

A  variety  of  features  is  now  being 
produced,  ranging  from  comedy 
through  fact  and  fiction  to  modern  liv- 
ing, and  treated  to  popularize  matters 
of  vital  interest  and  lasting  value.  Al- 
ready under  contract  for  the  series  are 
three  original  plays  by  Maxwell  Ander- 
son; five  short  French  ballet  features 
now  being  produced  in  Paris;  a  special 
television  series  by  the  distinguished 
musician,  Leopold  Stokowski;  examples 
of  remarkable  uses  of  motion  pictures 
in  medical  research  and  in  industry 
and  science;  a  series  of  plays  by  James 
Agee,  co-author  of  the  current  motion 
picture  success  "The  African  Queen" 
and  celebrated  poet  and  critic;  as  well 
as  occasional  specially-edited  films 
made  by  the  American  Museum  of 
Natural  History,  the  New  York  Zoolog- 


TOP  QVAUTY 
MOTION  PICWRBS 


1932 


'Lucy'  in  New  York 

LUCILLE  BALL'S  program, 
/  Love  Lucy  (CBS),  had  a 
New  York  rating  of  72.0  in 
June,  higher  than  any  other 
TV  show  in  New  York  during 
the  entire  season,  American 
Research  Bureau  has  re- 
vealed. Presented  over 
W CBS-TV  New  York,  the 
program  also  led  Gotham  rat- 
ings for  the  fifth  consecutive 
month. 


ical  Society,  and  other  institutions  both 
here  and  abroad. 

Also  associated  with  individual  fea- 
tures now  being  prepared  are  Richard 
De  Rochemont,  formerly  producer  of 
the  "March  of  Time,"  and  Jean  Benoit- 
Levy,  award-winning  producer  of  the 
famous  French  films,  "Ballerina"  and 
"La  Maternelle."  M.  Benoit-Levy  is 
now  in  Europe  in  connection  with  por- 
tions of  Omnibus. 

Permanent  staff  of  Omnibus,  in 
addition  to  Mr.  Saudek,  includes 
John  Coburn  Turner,  assistant  di- 
rector of  the  Workshop,  and  Fran- 
klin Heller,  executive  associate, 
who  is  also  director  of  What's  My 
Line?  Mr.  Heller  was  producer  of 
The  Web  until  he  went  on  leave 
from  CBS-TV  to  join  the  Founda- 
tion. 

Mr.   Young,  who  has  resigned 

from  the  Foundation  effective  Aug. 

[B»T,  June  30],  commented: 

Omnibus  represents  in  its  content  and 
execution  a  program  which  will  fully 
implement  the  ideas  behind  the  crea- 
tion of  the  TV-Radio  Workshop  by  the 
Ford  Foundation.  It  will  give  maxi- 
mum opportunity  for  professional  tal- 
ent of  the  highest  type  to  develop  the 
full  potentialities  of  all  kinds  of  tele- 
vision material.  It  will  show  how  ex- 
citing, interesting,  entertaining  and 
rewarding  every  aspect  of  the  human 
adventure  is  when  brilliantly  reported 
or  re-enacted  on  the  television  screen. 
It  will  supply,  I  believe,  what  millions 
of  Americans  have  been  looking  for 
on  their  screens  and  in  doing  so  create 
an  audience  of  prime  value  to  adver- 
tisers. 

Launched  last  September  with 
an  initial  grant  of  $1,200,000  for 
the  production  of  video  and  radio 
programs  designed  to  establish 
higher  standards  of  commercial 
broadcasting,  the  Workshop  last 
season  produced  a  weekly  video  re- 
port on  the  UN  General  Assembly 
sessions  in  Paris,  telecast  Satur- 
day, 7-7:30  p.m.,  on  NBC-TV  No- 
vember to  February,  and  a  docu- 
mentary radio  program,  The  Peo- 
ple Act,  on  CBS-Radio,  Sunday, 
10:05-10:30  p.m.,  January  through 
June. 


Burns  &  Allen  on  Film 

FOLLOWING  the  recent  trend 
among  major  TV  shows  toward 
film,  The  George  Burns  and 
Grade  Allen  Show,  to  be  spon- 
sored alternately  by  the  Carnation 
Co.  and  the  B.  F.  Goodrich  Co. 
starting  early  in  October,  will  be 
filmed  at  General  Service  Studios, 
Hollywood.  Filming  started  June 
26.  The  comedy  team  will  con- 
tinue the  current  series  live,  orig- 
inating in  the  East,  under  spon- 
sorship of  Carnation  until  Sep- 
tember. The  new  fall  series  will 
be  seen  and  heard  every  week  in- 
stead of  alternate  weeks,  on  CBS- 
TV  Thursday. 


The  lobe  with  the  w 

"built-in  cash  register 

This  high-power  triode  liter- 
ally keeps  on  putting  money  tn 
your  pocket  all  its  life. 

The  secret:  Its  thoriated- 
tungsten  filament  takes  60% 
less  filament  power  than 
would  a  pure-tungsten  nla- 
ment-can  save  $1300  or  more 
a  year  on  filament  power  alone 
iii  50-kw  AM  transmitters.  In 
addition,  you  may  obtain  even 

greater  savings  with  the  ^JtSSS^^S^ 

a  is  stul  iQ  excelleDt 

condition.)  reo.esent  a  handsome  bonus,  indeed, 

J  ^SalS  -w  -ing  older  types  m  the 
moStor  and  the  power  amplifier. 

For  tube  service  in  a  hurry,  call 
your  local  RCA  Tube  Distnbutor 
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National  Advertisers — Newspapers  Gain  in  '51 

(Continued  from  page  58) 


Expenditures  in  Newspapers 

Expenditures 

in  Network 

Radio 

Expenditures  in  Network  TV 

Advertiser 

1950 

1951 

%  Change 

1950 

1951        %  Change 

1950 

1951    %  Change 

Continental  Baking  Co. 

1,142,096 

1,147,228 

+  0.4 

771,534 

733,677 

—  4.9 

Sinclair  Refining  Co. 

847,270 

1,136,399 

+  34.1 

158,819 

28,240 

—  87.2 

Brown  &  Williamson  Tobacco 

Corp. 

352,608 

1,085,506 

+207.9 

1,057,626 

536,118 

—  49.2 

Campbell  Soup  Co. 

578,615 

1,049,041 

+  81.3 

5,733,819 

5,055,179 

—  11.8 

168,000 

590,070    +  251.2 

Brown-Forman  Distillers  Corp. 

1,198,206 

1,038,624 

—  13.3 

teeming,  Thomas,  &  Co. 

767,220 

1 ,032,472 

+  34.6 

Zenith    Radio  Corp. 

792,991 

1,030,835 

+  30.0 

California  Fruit  Growers  Exch 

ange 

686,600 

1,019,561 

+  48.5 

National  Biscuit  Company 

1,426,120 

1,018,444 

—  28.6 

2,095,447 

1,866,962 

—  10.9 

343,665 

United  States  Rubber  Co. 

1,293,889 

1,011,749 

—  21.8 

Pacquin  Inc. 

507,901 

980,239 

+  93.0 

Carnation  Co. 

918,649 

979,194 

+  6.6 

1,434,096 

1,342,419 

—  6.4 

75,630 

438,165    +  479.5 

Pan  American  World  Airways 

982,443 

972,783 

—  1.0 

Seven-Up  Co. 

957,421 

938,443 

—  2.0 

Plough  Inc. 

777,651 

915,167 

+  17.7 

Standard  Oil  Co.  (Indiana) 

882,898 

905,787 

+  2.6 

907,166 

1,342,613 

+  48.0 

84,360 

205,485    +  143.5 

Canada  Dry  Ginger  Ale  Inc. 

769,305 

896,515 

+  16.5 

323,542 

637,897    +  97.0 

Eastern  Airlines 

1,082,531 

892,810 

—  17.5 

Nestle  Co. 

621,415 

885,628 

+  42.5 

64,155 

204,780    +  219.0 

Sun  Oil  Co. 

610,102 

883,925 

+  44.9 

1,043,736 

993,241 

—  4.9 

199,416 

—  100.0 

Shell  Oil  Co. 

1,318,971 

882,786 

—  33.1 

Lady  Esther  Ltd. 

713,453 

880,752 

+  23.4 

Crowell-Collier  Publishing  Co. 

651,938 

876,056 

+  34.4 

Corn  Products  Refining  Co. 

1,119,931 

850,957 

—  24.0 

408,515 

Block  Drug  Co. 

911,762 

845,176 

—  7.3 

541,265 

386,865 

—  28.5 

118,050 

552,855    +  368.5 

International  Cellucotton  Prod. 

Co. 

1,083,279 

843,250 

—  22.2 

Purex  Corp.  Ltd. 

638,630 

842,216 

+  31.9 

Rubinstein,  Helena,  Inc. 

440,736 

836,894 

+  89.9 

McKesson  &  Robbins 

161,954 

829,909 

+412.4 

318,229 

Consolidated  Cigar  Corp. 

357,184 

824,726 

+  130.9 

114,615 

Vick  Chemical  Co. 

647,671 

823,033 

+  27.1 

International  Harvester  Co. 

347,634 

814,343 

+  134.3 

478,591 

— 100.0 

Wildroot  Co. 

386,247 

805,139 

+  108.5 

1,466,827 

841,407 

—  42.5 

72,200 

270,905    +  275.2 

Sunshine  Biscuits 

765,503 

793,319 

+  3.6 

13,100 

580,658 

Grove  Labs.  Inc. 

559,143 

790,834 

+  41.4 

Phillips  Petroleum  Co. 

704,320 

790,710 

+  12.3 

443,700 

—100.0 

97,650 

Time  Inc. 

1,360,668 

780,617 

—  42.6 

392,682 

324,401 

—  17.4 

Squibb,  E.  R.,  &  Sons 

327,205 

765,460 

+  133.9 

149,439 

Standard  Oil  Co.  of  California 

723,946 

761,878 

+  S.2 

278,676 

262,373 

—  5.8 

*  SOURCE:  Newspaper  expenditures  from  Bureau 

of  Advertising,  AN  PA;  radio  and 

IV  network 

expenditures  from 

Publishers  Information 

Bureau. 
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FIVE-MINUTE  NEWS 
6:55  p.m. 

Available  Monday  through 
Saturday 
During  the  convention  month  of 
July  and  the  ensuing  campaign 
months,  news  shows  represent 
one  of  the  best,  television  buys. 
Cost  of  the  6:55  news,  follow- 
ing the  top-rated  "Footlighf 
Theatre,"  is  $177.75  per  pro- 
gram. Contact  NBC  Spot  Sates 
for  other  news  availabilities. 


Watch 
Washington 


Here's  news  for  you  .  .  .  1951  total  retail  sales  for  the 
Washington  Metropolitan  area  are  estimated  at  $1,745,- 
500,000  .  .  .  and  the  population  estimate  is  1,512,100.  TV 
sets  in  operation  have  climbed  to  369,579  .  .  .  your  sales 
can  climb  too,  when  you're  on  WNBW. 


Represented  by 
NBC  Spot  Sales 


TIPS  TO  POLITICOS 

NARTB  Offers  TV  Booklet 

TV  TIPS  for  political  candidates 
are  offered  in  an  18-page  bulletin 
completed  by  the  NARTB  Public 
Affairs  Dept.  The  document,  titled 
Campaigning  on  TV,  is  replete  with 
practical  aids  for  video  users.  It  is 
a  TV  projection  of  the  radio  book- 
let, 7s  Your  Hat  in  the  Ring? 

Copies  of  the  TV  bulletin  can  be 
obtained  from  NARTB's  Washing- 
ton headquarters  at  10  cents  each. 

Separate  chapters  cover  such 
topics  as  hat-tossing,  television 
talks,  preparation  of  talks,  de- 
livery, appearance,  various  forms 
of  TV  programming  plus  appro- 
priate excerpts  from  the  Communi- 
cations Act  of  1934.  Partisan  issues 
are  strictly  avoided. 

After  explaining  how  a  candidate 
can  use  TV  effectively,  NARTB 
sums  up  its  tips  with  this  conclu- 
sion, "No  matter  what  technique 
you  may  use  in  presenting  your 
message  by  television,  remember — 
you  are  speaking  to  people  at  home. 
Be  relaxed,  be  friendly,  be  sincere. 
Nothing  is  more  convincing.  That 
is  television  at  its  best." 


TV  Identification 

PROPOSAL  of  TV  committee  of 
NARTSR  for  standardization  of 
TV  station  identification  require- 
ments [B«T,  June  16]  has  been 
adopted,  with  no  turndowns,  by 
enough  stations  to  put  the  new 
standards  into  practice,  the  station 
representatives  association  reported 
last  week. 


SYMONS-CROSBY 

As  Partners  File  for  TV 

FORMATION  of  a  partnership 
between  Symons  Broadcasting  Co. 
and  Bing  Crosby  was  announced 
last  week  coincident  with  the  filing 
of  an  application  by  KXLY-TV  (a 
company)  for  Channel  4  in  Spo- 
kane. KXLY  (AM)  is  a  CBS  affil- 
iate, and  is  owned  by  a  partner- 
ship comprising  Ed  Craney,  man- 
aging director  of  the  XL  Stations 
and  Pacific  Northwest  Broadcast- 
ers; John  Wheeler,  Los  Angeles  at- 
torney, and,  until  recently,  Saul 
Haas,  president  of  KIRO  Seattle. 

Mr.  Crosby  and  three  minority 
associates  have  committed  $250,- 
000  to  KXLY-TV,  and  a  like 
amount  has  been  allocated  by 
Symons.  Symons,  according  to  the 
application,  will  be  general  part- 
ner, and  the  Crosby  group  limited 
partners.  Mr.  Crosby  is  a  native 
of  Spokane  as  is  Mr.  Craney.  Mr. 
Haas  lately  sold  his  interest  in 
KXLY  to  the  remaining  stock- 
holders. 

Mr.  Crosby,  before  the  1948  TV 
freeze,  had  filed  for  stations  in 
Spokane,  Tacoma  and  Yakima.  He 
is  withdrawing  his  applications 
for  the  latter  two  cities,  to  concen- 
trate with  Mr.  Craney  on  Channel 
4  in  Spokane.  KXLY  is  the  key 
station  of  a  group  of  seven  serving 
the  Pacific  Northwest.  Mr.  Crosby, 
in  addition  to  his  performing  ac- 
tivities, also  is  a  TV  producer  and 
heads  Crosby  Enterprises. 

Associated  with  Mr.  Crosby  in 
the  KXLY-TV  partnership  are 
Robert  P.  Porter,  Mahlon  Rucker 
and  Dr.  Joseph  Lynch,  all  of  Spo- 
kane. 


VIDEO  INSTITUTE 

Fosters  Consumer  TV  Use 

NATIONAL  headquarters  has 
been  set  up  in  Washington  by  the 
newly  formed  American  Institute 
of  Television  Mfrs.  Directing  the 
office,  located  in  the  Sheraton 
Bldg.,  is  W.  F.  Robichaud,  former 
president  of  International  Indus- 
trial Research  Corp.,  Chicago. 

The  institute  proposes  to  foster 
increased  consumer  use  of  TV 
through  market  and  industrial  re- 
search, as  well  as  the  developing 
and  leasing  of  patents,  processes 
and  new  TV  devices  for  re-licens- 
ing to  the  industry.  A  code  of 
ethics  for  the  TV  service  industry 
is  planned. 

AITM  is  promoting  an  elec- 
tronic previewer  for  use  in  hotel- 
motel  rooms,  with  four  minutes  of 
free  previewing  given  tenants  de- 
siring to  use  a  coin-operated  TV 
set.  Preview  TV  Corp.,  Chicago,  is 
installing  10,000  such  receivers  in 
400  hotels  and  motels,  according 
to  AITM. 

Officers  of  AITM,  described  as  "in- 
dependent of  all  TV  industry  fac- 
tions!," are  John  Ponsaing,  Park 
Ridge,  111.,  president;  Frank  J. 
O'Neill,  Chicago,  vice  president  and 
general  couns-el;  B.  A.  Murrell,  Mem- 
phis, treasurer.  Board  members  are 
Bruce  Hanover,  president  of  Pre- 
view TV  Corp.;  E.  C.  McReady,  in- 
venter  of  the  previewer,  and  L.  D. 
Filler,  Chicago  businessman. 
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VOA  FUNDS 


Mundt  Proposal  Cites 
Transoceanic  TV 


LEGISLATION  clearly  spelling  out  authority  for  the  State  Dept.  to 
"explore  further  the  activities  and  potentialities"  of  transoceanic  tele- 
vision has  been  promulgated  on  Capitol  Hill. 

An  amendment  recognizing  TV's  possible  role  in  the  U.  S.  interna- 
tional  information   program   was     ★-  :  


adopted  by  the  Senate  during  de- 
bate on  the  department's  fiscal 
1953  budget  appropriations.  Funds 
measure  subsequently  was  referred 
to  joint  Senate-House  conference 
committee  last  week  as  the  Sen- 
ate Foreign  Relations  Committee 
moved  to  study  the  U.  S.  informa- 
tion program,  with  stress  on  VOA's 
efficacy. 

The  TV  proposal  was  offered  by 
Sen.  Karl  Mundt  (R-S.  D.),  co- 
author of  the  Smith-Mundt  Act, 
under  which  VOA  operates,  and 
an  avid  proponent  of  global  tele- 
vision. The  amendment  inserted  the 
word  "television"  along  with  radio 
in  the  1953  State  Dept.  funds  bill 
(HR  7289). 

The  Senate  passed  the  omnibus 
State  -  Justice  -  Commerce-  Judiciary 
measure  June  26  and  sent  it  to  a 
conference  group  for  resolving  dif- 
ferences. The  upper  chamber  al- 
lotted $88,556,516  to  VOA— or 
nearly  $2  million  more  than  the 
sum  allowed  by  the  House  and  the 
Senate  Appropriations  Committee. 
Late  Thursday  the  House  recom- 
mitted the  bill  to  conference. 

Introducing  the  amendment,  Sen. 
Mundt  said  he  felt  authority  to 
include  video  is  now  provided  under 


the  Smith-Mundt  Act  but  ex- 
plained: 

...  If  there  is  any  doubt  about  it 
and  since  the  world  of  television  is 
moving  so  rapidly  and  the  opportunity 
for  conveying  ideas  is  so  great  ...  I 
feel  that  it  would  be  wise  to  make 
certain  that  the  Voice  of  America  has 
the  authority  to  explore  further  the 
activities  and  potentialities  of  tele- 
vision. 

The  TV-minded  Republican  also 
believes  that  "the  President  or  our 
Dept.  of  State  might  want  to  create 
a  committee  of  television  experts  to 
counsel  with  other  countries  on  the 
techniques  of  expanding  television 
for  transoceanic  purposes." 

Such  a  movement  already  has 
been  under  way  among  U.  S.  pri- 
vate citizens  and  studied  by  the 
State  Dept.  Japan  has  adopted 
U.  S.  TV  standards,  under  Ameri- 
can guidance,  while  other  countries 
have  indicated  interest.  Sen.  Mundt 
first  revealed  the  possibilities  on 
Capitol  Hill  last  year,  with  his 
proposed  Vision  of  America. 

Included  in  the  $88.5  million 
voted  by  the  Senate  are  funds  for 
carrying  on  broadcast  work  in 
Japan  formerly  handled  by  the 
Army. 

Perhaps  $20  million  will  be  ear- 
marked for  radio  broadcast  opera- 


tions, exclusive  of  new  language 
programs  and  construction  facili- 
ties. 

The  Senate  also,  in  effect,  lopped 
off  25%  in  funds  by  attaching  a 
rider  on  compensation  paid  to  any 
"radio  and  television  expert"  or  in- 
formation specialist  engaged  in  dis- 
semination of  releases,  scripts,  arti- 
cles and  other  material.  Similar 
provisos  have  been  attached  to  mon- 
ies for  other  government  agencies, 
including  the  Defense  and  Treas- 
ury Depts. 

The  VOA  inquiry  was  voted  by 
the  Senate  (S  Res  74)  with  $50,- 
000  for  the  study  approved  by  the 
Senate  Committee.  There  was 
no  immediate  indication  that  any 
hearings  would  be  held.  The  res- 
olution was  co-sponsored  by  Sens. 
William  Benton,  leading  VOA 
watchdog,  and  Alexander  Wiley  (R- 
Wis.).  It  was  understood  that  a 
subcommittee  would  be  named  to 
set  up  a  staff  and  analyze  the  Voice 
program  during  the  Congressional 
adjournment  period. 

Most  serious  setback  suffered  by 
the  Voice  was  its  projected  "Ring 
Plan"  for  radio  broadcast  facilities 
overseas  and  for  additional  sea- 
borne transmitters.  An  estimated 
$36  million  for  five  new  overseas 
stations  in  critical  target  areas 
and  two  floating  VOA  vessels  was 
lopped  off  by  the  Senate  Appro- 
priations Committee.  Consensus  of 
Senate  was  that  funds  for  the 
existing  Coast  Guard  ship  Courier 
would  have  to  be  sustained  from 


present  funds. 

International  Information  Ad- 
ministration authorities  already 
have  conceded  that  paring  of  new 
relay  station  monies  could  mean 
that  two  of  seven  stations  slated 
for  completion  this  year  will  not  be 
able  to  begin  operation.  Exact  cut 
was  $36,727,086. 

The  committee  urged — and  the 
Senate  sustained — a  prosposal  set- 
ting aside  $200,000  of  the  overall 
figure  for  use  by  private  broadcast 
licenses  for  "developing  and  broad- 
casting radio  programs  to  Western 
Europe  and  Latin  America." 

Lemmon's  Suggestion 

The  committee's  decision  to  ear- 
mark monies  for  private  firms 
stemmed  from  a  suggestion  offered 
during  Senate  hearings  by  Walter 
S.  Lemmon,  president  of  World 
Wide  Broadcasting  Corp.  (WRUL 
Boston).  Congress  in  1950  allotted 
$100,000  for  such  a  purpose  on  a 
optional  basis,  with  World  Wide 
receiving  only  $575  for  such  broad- 
casts, Mr.  Lemmon  said. 

Testifying  before  the  committee 
Dr.  Compton  suggested  that  HA 
should  press  new  relay  facilities 
into  action  as  soon  as  completed. 

One  of  the  highlights  of  the 
hearing  was  a  request  by  Sen. 
Joseph  McCarthy  (R-Wis.)  for  the 
names  of  radio,  television  and 
newspaper  personnel  who  received 
money  from  the  department  for 
services  and  who  were  named  to 
advisory  groups  [Closed  Circuit, 
June  30]. 
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COMPARATIVE  NETWORK  SHOWSHEET 


SUNDAY 

XfiS   n..MnKIT 


NRr 


MONDAY 
rns     ,  rinMDNT 


NRr 


TUESDAY 


IS 


-ABC 


WEDN 
rRs 


6:00  PM 


Film 


Film 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Film 


King's 
Crossroads 
F 


Film 


Film 


Film 


Carter  Prods 

Drew 
Pearson  L 


Man  of 
the  Week 
L 


Alcoa 
It's  News 
To  Me 
L 


Wrigley 
Gene 
Autry 
Show 
F 


American 
Tobacco 
Your  Lucky 
Clue 
L 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


General 
Electric 
Information 
Please 
L 


Bristol 
Myers 
Break 
the  Bank 
L 


B.F. 
Goodrich 
Celebrity 

Time 
L 


Jules 
Montenier 
What's 
My  Line 
L 


INorwich 
Sunday 
News  Spec. 


The  Week 
in  Religion 


Georgetown 
U.  Forum 


Clorets 
Chlorophyll 

Gum 
King  Detect. 


Larus  & 
Bro.  Co. 
Plainclothes 
Man 


Crawford 
Clothes 
They  Stand 
Accused 


Bill  Stern's 
Sports  Quiz 
L 


Once  Upon 
A  Fence 


Kellogg 
Space 
Cadet  L 


Fearless 
Fosdick 
F 


Revere 
Meet  the 
Press 
L 


Film 


Film 


:olgate-P-P 
The  Big 
Payoff 
L 


Washday 
Theatre 
F 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


Film 


Hallmark 
Hall  of  Fame 
L 


B.  Graham 
our  of  De- 
cision F 


Bohn  Alum. 
American 
Forum 


GTvH 
Oldsmobile 
News  L 


Chesterfield 
Eddy  Arnold 
St.  7/14  L 


Lever 
Lux 
Video 
Theatre 
L 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Philip 
Morris 
My  Little 
Margie 
F 


Gen.  Foods 
Instant* 
Maxwell 
Coffee  L 
Swansdown 
Who's  There 


Westing- 
house 
Summer 
Theatre 
L 


Longines 
Chrono- 
scope 


General 
Foods 
Capt. 
Video 


Pentagon 
Washington 


Quiz 

Crosley 
Masquerade 
Party* 
Speidel 
(alt,  wks.) 


Johns 
Hopkins 
Science 
Review 


Co-op 
Boxing 

from 
Eastern 
Parkway 


Summer 
Showcase 


TBA 


P&G" 
Those  Two 
L 


Camel 
News 
Caravan  L 


P&G 
Beulah 
F 


On  Trial 
L 


Firestone 
Voice  of 
Firestone 
L 


United — 
Or  Not? 


Pearson 
Pharm. 
Lights  Out 
L 


Johnson 

Wax 
alt.  with 
American 
Tobacco  Co 

Robert 
Montgomery 
Presents 


Stock  Car 
Racing 
L 


Co-op 
Who  Said 
That 
L 


Amer.  Cig. 
&  Cig.  Co. 
News  L 


Lever 
Pepsodent 
Shadow 

Wave 
Music  Hall 


(Co-op) 
Feature 
Film 


Schick 
Crime 
Syndicated 

(alt.)  L 
Carter  Prod. 
City  Hosptl. 


Electric* 
Auto- 
Lite 
Suspense 
L 


Block 
Drug 
Danger 


General 
Foods 
Capt. 
Video 


Life  is 
Worth  Living 
Bishop 
Fulton  J 
Sheen 


Curtis 
Publishing 
Co. 
Keep  Posted 


Serutan 
Battle  of 
the  Ages 


(uick  on 
the  Draw 

with 
Bob  Dunn 


(TBA) 


DuMont 
Labs. 

What's 
the  Story 

Walter 
Kiernan 


Kellogg 
Space 
Cadet  L 


Convention 
News 


Liber  ace 
L 


Camel 
News 
Caravan  L 


Bendix 
Swanson 
(alt.  wks.) 
The  Name's 
The  Same 
L 


Chesterfield 
Eddy  Arnold 


Youth 
Wants  to 
Know 
L 


Juvenile 
Jury 
L 


The 
Paul  Dixon 
Show 
L 


Boss  Lady 
F 


Bayuk 
Cigars 
Ellery 
Queen 
L 


Armstrong 
Circle 
Theatre 
L 


Film 


P. 

Lorillard 
Original 
Amateur 
Hour 
L 


Considine 

Mutual 
of  Omaha 


Co-op 
Wrestling 
L 

(10  to 
Midnite) 


GTvT 
Oldsmobile 
News 


Pillsbury 
Toni  (alt.) 
Godfrey  & 
His  Friends 
L 


Liggett 
&  Myers 
Godfrey  & 
His  Friends 
L 


Colgate 
Strike 
It  Rich 
L 


R.  J. 
Reynolds 
The  Hunter 
L 


Pabst 
Sales  Co. 

Blue 
Ribbon 
Bouts 
L 


General 
Cigar 
Sports  Spot 
Lo 


ngines 
Chrono- 
scopy 


JUL. 


SUNDAY 
m     ,  niiMDNT 


M&L. 


MONDAY  -  FRIDAY 

-OS  i  nnMONT  ,  NRfi 


ABC 


SATURDAY 
™s   DuMONT 


12:00  N 


Papa  Bear's 
Newsreel 
F 


12:15PM 


Sweets  Co. 
Tootsie  Hip- 
podrome  L 


Voice  of 
Prophecy 
Faith  For 

Today  L 


In  The 
Park 
L 


M&M  Ltd. 
Candy 
Carnival 
L 


Gen.  Motors 
Frigidaire 
Godfrey 
Tu&Th 


Lever- Rinso 
(M.thruTh) 
Godfrey 


News* 
Tu&Th 


The  At 
Pearce 
Show 


Gen.  Mills 

Hudson 
Bride  &  Gr'm 


 P&G"  

Search  for 
Tomorrow 


See  Note 


Woman's 
Club 


Noontime 
News  with 
Walter  Raney 


Take  the 
Break  with 
Don  Russell 


Premier 
Products 
Helene 
Curtis  Inc 
Rumpus 
Room 


Prologue  lo 
the  Future 
F 


Breakfast 
Parly 
L 


Mrs.  U.S.A. 
F 


Ralston- 
Purina 
(Alt.  wks. 
sponsorship) 
Space  Patrol 
F 


It's  A 
Problem 


Fleers 
Pud's  Prize 
Party 
L 


Prtcpting. 
Sponsors 
Ruth  Lyons 
50  Club 
L 


The 
Whistling 
Wizard 


Brown 
Shoe 
Smilin'  Ed 
McConnell 
F 


National 

Dairy 
The  Big 
Top 
L 


1:30  PM 


1:45 


2:15 


2:30 


2:45 


3:00 


3:15 


3:30 


3:45 


4:15 


4:30 


4:45 


TV  Tol's 
Time 
F 


5:00 


5:15 


5:30 


Canada  Dry 
Super  Circus 

(alt.  sp.) 

(5-5:30) 
L 


5:45  PM 


Co-op 
(5:30-6) 


Chesterfield 
iddy  Arnold 


Wine  Corp. 
of  America 
Charlie  Wild 
Private 
Detective 


YH  I  M  E 


SUNDAY 

CBS  DuMONT 


NBC 


ats  Paw 
Rubber 
liz  Kids 
It.  wks.) 
t.  9/14) 


mp  Unto 
ly  Feel 


ml  in  Ihe 
World 


Religious 

Hour 
Frontiers 
of  Failh 
L 


Hals  In 
The  Ring 
L 


?oo 
Parade 
L 


Derby  Foods 
Sky  King 
Thtr.,  F 
(alt.  with) 
Recital 
Hall  L 


ABC 


MONDAY  -  FRIDAY 

CBS  DuMONT  NBC 


Garry 
Moore 
Show 

(See 
footnote) 


Guiding 
Light  L 


Mike  4 
Buff  Show 
L 


Mel  Torme 
Tu&Th 


The  Big 
Payoff 
CPP 
(M-W-F) 


Johnny 
Dugan 
Show 


Participat- 
ing Sponsor 
Kate  Smith 
Summer 
Show 
L 


Lever 
Hwkns.  Falls 
L 


Gabby 
Hayes* 


Mars,  C-P-P 
Welch,  Klog. 

Int.  Shoe 
Bauer  &  Blk. 

Standard 
Brands  L 
Howdy  Ddy 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Co-op 
Bootie 
Kazootie 
L 


Explanation:  Programs  in  italics,  sustaining; 
Time,  BDT.  L.  Live;  F,  fllm;  K,  kinescopic  re- 
cording; E,  Eastern  network;  M,  Midwestern;  NI, 
non-interconnected  stations. 


CBS — 1:30-2:30  p.m..  Best  Foods,  General  Elec- 
tric, Qkr.  Oats,-  Reynolds,  Stokley-Van  Camp, 
Garry  Moore  Show. 

**10-10:30  a.m.,  Fri.,  CBS  News  is  half  hour  in- 
stead of  15  min. 

Gen.  Mills  sponsors  The  Bride  &  Groom  MTuW 
at  11:15-30  a.m.  and  Fri.  11-11:30  a.m.  Hud- 
son Paper   on   Thurs.    at  11:15-11:30  a.m. 


Tu.    &   Th.,   Strike   It  Rich, 


11:30-12 
taining. 

*As  scheduled  week  of  July  7,  Republican  Na- 
tional Convention. 

As  scheduled  week  of  July  21,  Democratic  Na- 
tional Convention. 

Sponsored  by  Westinghouse  Electric  Corp. 


NBC— Mon.  thru  Fri.  "Today"  7-9  a.m.,  EDT  & 
CDT,  7:15-20  Wed.— Fla.  Citrus,  7:20-25  Wed.— 
Kenwill,  7:45-50  Mon.— Fla.  Citrus  Tu.-Wed.- 
Thurs. — Riggio.  8:15-20  Wed— Mystic.  Tu.- 
Thurs. — Fla.  Citrus,  Fri. — Doeskin,  8:20-25  Mon. 
— Pure-Pak,  Thurs. — "Time,"  Fri. — Fla.  Citrus 
8:45-50  Wed. — Jackson-Perkins,  8:45-55  Mon. — 
Knox. 

♦Quaker  Oats — Mon.   &  Fri. 

5:30-6  p.m.,  M-F,  Firms  listed  sponsor  Howdy 
Doody  in  15  min.  segments. 

♦  Saturdays.  7:30-8  p.m..  EDT,  "Bob  and  Ray" 
sponsored  by  Miles  Lab.  alternate  weeks.  Sus- 
taining other  Saturdays. 
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KSTN  PETITION 

Asks  CP  Change  tor  KMYC 

PETITION  asking  the  FCC  to 
change  construction  permit  of 
KMYC  Marysville,  Calif.,  has  been 
filed  with  the  Commission  by 
KSTN  Stockton,  Calif,  on  grounds 
of  interference  to  each  other's 
service  areas. 

KSTN  is  licensed  to  San  Joaquin 
Broadcasting  Co.  on  1420  kc  with  1 
kw,  directional  day  and  night.  FCC 
last  November  granted  application 
of  Marysville  -  Yuba  City  Broad- 
casters Inc.,  to  change  KMYC  from 
1450  kc  250  w  unlimited  to  1410  kc 
1  kw  directional  night. 

The  Stockton  outlet  asked  the 
Commission  to  make  it  party  to 
any  hearing  on  KMYC's  request 
for  program  tests  and  station  li- 
cense and  to  deny  them  "until  the 
objectionable  interference  to  KSTN 
has  been  removed  or  the  Commis- 
sion determines  that  the  gain  in 
area  and  population  of  KMYC  out- 
weighs the  loss  to  KSTN." 

Evidence  was  tendered  purport- 
ing to  show  that  the  proposed 
operation  of  KMYC  would  reduce 
KSTN  daytime  coverage  by  696 
square  miles  in  which  34,673  per- 
sons reside — or  an  estimated  11.2% 
of  the  daytime  area  and  5.85%  of 
the  KSTN  population.  Conversely, 
KSTN  said  it  would  cause  objec- 
tionable interference  to  16.2%  of 
KMYC's  proposed  service  area  and 
11.8%  of  its  daytime  population. 

Moreover,  its  ability  to  continue 
local  programming  and  provide 
public  service  programs  would  be 
"substantially  adversely  affected," 
KSTN  contended. 


NEWS  on 
KMBC-KFRM 

is  TOPS... 

...because  KMBC-KFRM 
stays  on 'top' of  the  NEWS! 


And  there  is  no  greater  value  today 
than  radio  news ! 

KMBC  -  KFRM  news  programs  are  the 
most-listened-to  newscasts  in  the  heart 
of  America.  They  enjoy  their  high  rat- 
ings because  of  the  reputation  for  accu- 
racy and  immediacy  built  by  the  KMBC- 
KFRM  News  Department. 

Here  is  a  tremendous  sales  potential  in 
one  of  the  nation's  richest  markets. ..the 
great  Kansas  City  Primary  trade  area. 

Call  KMBC-KFRM  or  ask  your  nearest 
Free  &  Peters'  colonel  for  complete  de- 
tails on  the  mighty  voice  of  the  KMBC- 
KFRM  Team  and  for  newscast  availa- 
bilities. 


KMBC 

of  Kansas  City 

KFRM 

for  Rural  Kansas 


•  •  •  6th  oldest  CBS  Affiliate  •  •  • 


allied  arts 


EDWARD  L.  LLOYD,  executive 
vice  president,  A.  C.  Nielsen  Co., 
to  Amsterdam,  The  Netherlands,  to 
head  Nielsen  Food  &  Index  Service 
established  there. 

CHARLES   W.   PRITCHARD,  credit 

manager,  Stromberg  -  Carlson  Co., 
Rochester,  and  DANIEL  G.  SCHU- 
MAN,  who  has  been  reorganizing 
methods  and  procedures  for  the  com- 
pany, elected  assistant  treasurers. 

AL  GOODMAN,  KECA-TV  Los  An- 
geles, named  to  board  of  directors  of 
Society  of  Motion  Picture  Art  Direc- 
tors, Beverly  Hills.  New  Los  Angeles 
members  in  the  television  section  in- 
clude ROBERT  LEE,  CBS-TV;  ROB- 
ERT DAHLQUIST,  KTLA  (TV); 
FRANK  SWIG  and  TED  RICHE, 
NBC-TV. 

H.  I.  ROMNES,  director  of  operations 
for  Long  Lines  Dept.,  American  Tele- 
phone &  Telegraph  Co.,  appointed 
chief  engineer,  AT&T,  effective  Aug. 
31  succeeding  DR.  HAROLD  S.  OS- 
BORNE. A.  F.  JACOBSON,  vice  pres- 
ident in  charge  of  operations,  Illinois 
Bell  Telephone  Co.,  replaces  Mr. 
Romnes. 

HERSCHEL  GILBERT  re-elected  pres- 
ident of  American  Society  of  Music 
Arrangers,  Hollywood,  for  fourth 
term.  Named  vice  presidents  were 
JOE  MULLENDORE,  JEFF  ALEX- 
ANDER and  ROBERT  BALLARD. 

EDWARD  STANKO,  RCA  engineer, 
appointed  manager  of  engineering, 
Technical  Products  Div.,  RCA  Service 
Co.,  Camden,  N.  J. 

JOHN  GUEDEL,  head  of  John  Guedel 
Productions,  Hollywood,  will  chair- 
man third  annual  Radio-Television- 
Recording-Advertising  Charities 
drive,  Sept.  18-Dec.  15.  MICHAEL  J. 
ROCKFORD,  vice  president  of  MCA, 
will  head  committee  to  solicit  special 
gifts. 

ZENITH  RADIO  Corp.  has  opened 
new  plant  at  1500  N.  Kostner  Ave., 
Chicago,  to  be  used  for  production  of 
speakers,  coils,  transformers  and 
other   radio-TV  components. 

WALLY  GOULD,  ABC  producer,  to 
Robert  Lawrence  Productions  Inc., 
N.  Y.,  film  production  and  distribu- 
tion firm,  as  producer  and  account 
executive. 

GRANT  SHAFFER  appointed  by 
Ward  Products  Corp.,  Cleveland,  to 
represent  company  in  Michigan. 
Headquarters  will  be  in  Detroit. 

JERRY  SHERMAN,  publicity  depart- 
ment of  Lippert  Pictures,  Hollywood, 
to  North  American  Airlines,  Burbank, 
as  director  of  exploitation. 

WILLIAM  SIMON  and  GUY  T.  GUN- 
TER  Jr.,  to  Majestic  Radio  &  Tele- 
vision Div.,  Wilcox-Gay  Corp.,  N.  Y., 
as  district  sales  managers  in  Ohio 
and  Georgia,  respectively.  Mr.  Simon 
will  be  headquartered  in  Shaker 
Heights,  Ohio,  and  Mr.  Gunter  in 
Atlanta. 

DAVIS  ELECTRONICS,  L.  A.,  moves 
to  4313  W.  Magnolia  Blvd.,  Burbank, 
Calif.  Telephone  is  Charleston  0-3032. 

LEONARD  B.  KAUFMAN,  Rogers  & 
Cowan,  Beverly  Hills  (public  rela- 
tions firm),  has  opened  publicity  of- 
fices at  8272  Sunset  Blvd.,  Hollywood. 
Telephone  is  Granite  2454. 


INDUSTRIAL  SURVEYS  Co.  an- 
nounces change  in  name  to  MARKET 
RESEARCH  Corp.  of  America.  Com- 
pany also  has  established  client  serv- 
ice division,  headed  by  ARDEN  B. 
CRAWFORD,  vice  president.  JAMES 
D.  NORTH  joins  firm  as  vice  presi- 
dent in  charge  of  San  Francisco  office. 

ADOLPH  L.   GROSS  Assoc.,  N.  Y., 

appointed  exclusive  sales  representa- 
tive by  Pilot  Radio  Corp.,  Long  Island 
City,  N.  Y.,  for  new  line  of  high- 
fidelity  AM-FM  radio  tuners  and 
amplifiers. 

STACKPOLE    CARBON    Corp.,  St. 

Marys,  Pa.,  has  published  bulletin 
describing  fixed  composition  resistors 
designed  for  JAN-R-11  use.  Types 
covered  by  the  bulletin  are  RC10, 
RC20,  RC21,  RC30,  RC31,  RC41  and 
RC42. 

DAVEN  Co.,  Newark,  has  issued  pam- 
phlet on  RF  equipment  covering  types 
of  radio  frequency  and  video  attenu- 
ators made  by  company. 

FRANK  L.  MARTIN  appointed  re- 
gional representative  of  American 
Cable  &  Radio  System  for  Texas,  with 
headquarters  in  Houston  in  tempo- 
rary offices  at  1507  Smallwood  Ave. 

R.  J.  McNEELY,  sales  director,  Hoff- 
man Radio  Corp.,  L.  A.;  WALTER  J. 
EPSTEIN,  San  Francisco  branch  man- 
ager, and  J.  H.  CLIPPLNGER,  board 
member  and  consultant,  have  formed 
McNEELY,  EPSTEIN,  CLIPPLNGER 
Assoc.,  Beverly  Hills,  to  handle  sales 
and  promotion  for  Belmont  Radio 
Corp.,  Chicago  (Raytheon  radio-TV 
sets).  Firm  is  headquartered  at  251 
S.  Robertson  Blvd.  Telephone  is 
Crestview  6-4883. 

RODNEY  GILLIAM  Co.,  Hollywood 
(producers  of  commercial  and  fea- 
ture films),  has  moved  to  957  N.  La 
Cienega  Blvd.  Telephone  is  Crest- 
view  6-6918. 

TECHNICAL      APPLIANCE  Corp., 

Sherburne,  N.  Y.,  announces  avail- 
ability of  1953  edition  of  Taco's  an- 
tenna catalog  No.  38  covering  tech- 
nical data  on  80  antennas.  Catalog 
also  lists  complete  Taco  accessory 
and  hardware  line  with  section-  de- 
voted to  preview  of  company's  UHF 
antennas. 

JOHN  C.  OTTINGER  Jr.,  director  of 
sales  development,  bureau  of  adver- 
tising, American  Newspaper  Publish- 
ers Assn.,  appointed  general  sales 
manager  of  the  bureau,  succeeded  by 
WILLIAM  W.  SMITH,  associate  di- 
rector of  sales  development. 

FRANK  NEWMAN,  advertising  man- 
ager, TV  Transmitter  Div.,  Allen  B. 
DuMont  Labs.,  father  of  girl,  Sharon 
Ann,  June  13. 


£(jjUiptnent 


RCA,  Camden,  N.  J.,  announces  devel- 
opment of  first  VHF  transistors  which 
oscillate  at  frequencies  as  high  as 
225  mc. 

GENERAL  ELECTRIC  Co.,  Syracuse, 
N.  Y.,  announces  development  of  new 
audio  console  for  AM,  FM  and  TV 
studios  featuring  all  plug-in  construc- 
tion. Unit  is  equipped  for  single  pro- 
gram control  operation,  but  may  be 
adapted  for  dual  channel  output. 


PLASTOID  Corp.,  Long  Island  City, 
N.  Y.,  announces  production  of  radia- 
tion-proof coaxial  cable  especially 
engineered  for  community  installa- 
tion. 

DAVEN  Co.,  Newark,  announces  avail- 
ability of  new  Type  286  program  line 
equalizer  consisting  of  parallel  net- 
work and  calibrated  step  type  series 
control  designed  to  improve  frequency 
response  of  communications  circuits. 
FEDERAL  TELEPHONE  &  RADIO 
Corp.  has  redesigned  broadcast  tubes 
F-891  and  F-892,  replacing  the  con- 
ventional hairpin  structure  with 
double  helix  filament,  designed  to 
minimize  filament  -  to  -  grid  shorts, 
primary  cause  of  premature  vacuum  , 
tube  failure.  Of  three  -  electrode 
type,  two  tubes  are  for  use  as 
modulator,   amplifier  and  oscillator. 


"Technical  •  •  • 


NEAL  McNAUGHTEN,  NARTB  engi- 
neering director,  licensed  by  District 
of  Columbia  as  professional  engineer. 

ROSS  MURRAY,  soundman,  KNX 
Hollywood,  father  of  boy,  Frederick, 
June  25. 

JOHN  NEAL,  engineer,  ABC  Holly- 
wood, father  of  girl,  Cammie  Joy, 
June  12. 


BAN  DANGERS 

Cited  by  Fellows  at  Memphis 

BARRING  of  radio  and  TV  from 
public  hearings  provides  the  "first 
step  toward  decay  of  free  speech," 
Harold  E.  Fellows,  NARTB  presi- 
dent, told  the  Memphis  Rotary 
Club  last  Tuesday. 

Reminding  that  such  action  is 
taken  against  "the  medium  that 
has  the  capacity  to  report  most  ac- 
curately and  impartially,"  Mr.  Fel- 
lows suggested  there  are  "some 
who  would  prefer  not  to  suffer  the 
pangs  of  accurate  reporting." 

Businessmen  should  oppose  such 
bans  by  legislators  and  law-making 
bodies,  Mr.  Fellows  said,  adding, 
"Whatever  the  motives  behind  such 
ventures  into  censorship,  and  what- 
ever the  good  character  of  their  au- 
thors, the  citizens  of  this  nation 
must  righteously  and  determinedly 
oppose  them." 

He  declared  that  government 
must  be  confined  to  the  necessities 
of  government  and  its  unreason- 
able growth  arrested.  "The  sov- 
ereignty of  the  individual  and  the 
servitude  of  the  state  is  a  basic  be- 
lief among  Americans,"  he  said, 
"but  it  is  disintegrating  and  you 
need  but  look  around  you  to  see  the 
evidence. 

"It  is  crumbling  because  we  are 
sacrificing  the  objectives  of  this 
noblest  estate  of  all  to  the  conven- 
ience of  dependence,  rather  than  to 
the  responsibility  of  interdepend- 
ence. The  business  structure  of 
some  of  our  greatest  enterprises 
today  rests  upon  the  decisions  of 
government — decisions  made  by  an 
interminable  list  of  bureaus  and 
commissions  and  regulatory  bod- 
ies." 

The  answer  to  these  problems 
can  be  supplied  by  the  citizenry, 
Mr.  Fellows  said,  calling  on  all  to 
vote  and  to  challenge  unjust  legis- 
lation  and  regulation. 
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ter  DuMont,  antenna  RCA.  Legal  coun- 
sel McKenna  &  Wilkinson,  Washington. 
Consulting  engineer  Mcintosh  &  Inglis, 
Washington.  Principals  include  Presi- 
dent Edgar  T.  Shepard  Jr.  (66%%)  51% 
owner  Rossmoyne  Processing  Corp., 
Camp  Hill,  Pa.  (animal  feed  supple- 
ments); Vice  President  Edgar  K.  Smith 
(331/3%),  Va  owner,  vice  president  and 
general  manager,  WCMB  Lemoyne,  Pa., 
licensed  by  applicant;  Secretary-Treas- 
urer David  H.  Young,  secretary-treas- 
urer of  Rossmoyne  Processing  Corp. 

LEBANON,  Pa. — Lebanon  Television 
Corp.  UHF  Ch.  15  (476-482  mc);  ERP  96.6 
kw  visual,  55  kw  aural;  antenna  height 
above  average  terrain  328  ft.,  above 
ground  253  ft.  Estimated  construction 
cost  $211,000,  first  year  operating  cost 
".$98,000,  revenue  $84,000.  Post  Office  ad- 
dress: Lester  P.  Etter,  8th  and  Cumber- 
land Sts..  Lebanon.  Studio  location  8th 
and  Cumberland  Sts.  Transmitter  loca- 
tion about  2  mi.  N.  of  city.  Geographic 
coordinates  40°  22'  07"  N.  Lat.,  76°  25' 
33"  W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Miller  & 
Schroeder,  Washington.  Consulting  en- 
gineer A.  D.  Ring  &  Co.,  Washington. 
Principals  include  Lebanon  Bcstg.  Co. 
(87.5%),  licensee  WLBR  there;  Julian 
F.  Skinnell  (5%),  WLBR  operations 
manager;  Philip  J.  Reilly  (2.5%),  WLBR 
commerical  manager;  W.  Leonard 
Savage  (5%),  WLBR  chief  engineer; 
President  H.  Raymond  Stadiem;  Secre- 
tary-Treasurer Lester  P.  Etter,  and 
Vice  President  Eugene  Silverstein. 
Latter  three  are  co-owners  of  WLBR. 

t  LOCK  HAVEN,  Pa.— Lock  Haven 
Bcstg.  Co.  (WBPZ),  UHF  Ch.  32  (578- 
584);  ERP  92.6  kw  visual,  46.3  kw  aural; 
antenna  height  above  average  terrain 
315  ft.,  above  ground  344  ft.  Estimated 
construction  cost,  operating  cost  and 
revenue  not  given.  Post  Office  address: 
132V2   E.   Main   St.,   Lock   Haven,  Pa. 

'Studio  location:  132V2  E.  Main  St.  Trans- 
mitter location:  Glen  Rd.,  near  Lock 
Haven.  Geographic  coordinates  41°  08' 
43"  N.  Lat.,  77°  29'  18"  W.  Long.  Trans- 
mitter DuMont,  antenna  RCA.  Consult- 

'  ing  engineer  George  C.  Davis.  Washing- 
ton. Principals  include  President  Don- 
ald C.  Welch  (10%),  Vice  President 
Harry  Shaffer  (5%),  Treasurer  Paul 
Breon  (3%),  Secretary-Manager  Harris 
Lipez  (.6%),  A.  H.  Lipez  (10%). 

PITTSBURGH,  Pa.  —  WWSW  Inc. 
(WWSW-AM-FM),  VHF  Ch.  11  (198-204 
mc);  ERP  308  kw  visual,  154  kw  aural; 
antenna  height  above  average  terrain 
855  ft.,  above  ground  700  ft.  Estimated 
construction  cost  $547,000,  first  year  op- 
erating cost  $620,000,  revenue  $850,000. 
Post  Office  address:  Hotel  Sheraton, 
Pittsburgh.  Studio  and  transmitter  lo- 
cation: 341  Rising  Main  St.,  Pittsburgh. 
Geographic  coordinates  40°  27'  47"  N. 
Lat.,  80°  00'  17"  W.  Long.  Transmitter 
RCA,  antenna  GE.  Legal  counsel  Segal, 
Smith  &  Hennessey,  Washington.  Con- 
sulting engineer  WWSW  Inc.,  Pitts- 
burgh. Principals  include  President 
Oscar  M.  Schloss,  Vice  President  Wil- 
liam Block,  Secretary-Treasurer  Paul 
Bauman.  Sole  owner  of  applicant  is 
P-G  Pub.  Co.,  Pittsburgh,  which  in 
turn  is  wholly  owned  by  the  Toledo 
Blade  Co.,  Toledo,  Ohio. 

t  READING,  Pa.— Hawley  Bcstg.  Co. 
(WEEU-AM-FM),  UHF  Ch.  61  (752-758 
mc);  ERP  222  kw  visual,  aural  ERP 
not  given;  antenna  height  above  aver- 
age terrain  1,035  ft.,  above  ground  400 
ft.  Estimated  construction  cost  $440,- 
922,  first  year  operating  cost  $200,000, 
revenue  $150,000.  Post  Office  address: 
433  Penn  St.,  Reading.  Studio  location: 
433  Penn  St.  Transmitter  location:  2 
'mi.  NE  of  Reading  atop  Mt.  Penn.  Geo- 
graphic coordinates:  40°  21'  08"  N.  Lat., 
75°  53'  55"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Cohn  & 
Marks.  Washington.  Consulting  engi- 
neer Commercial  Radio  Equipment  Co., 
Washington.  Principals  include  Presi- 
dent Hawley  Quier,  Executive  Vice- 
President  James  E.  Keller,  Vice-Presi- 
dent Harrison  F.  Flippin,  Secretary 
William  J.  Rohn,  General  Manager 
Thomas  E.  Martin.  Reading  Eagle  Co. 
owns  99%  of  stock  which  is  voted  by 
Mr.  Quier. 

?  SCRANTON,  Pa.— Scranton  Bcstrs. 
Inc.  (WGBI),  UHF  Ch.  22  (518-524  mc); 

;ERP  285  kw  visual,  150  kw  aural;  an- 
tenna height  above  average  terrain 
1,170  ft.,  above  ground  150  ft.  Esti- 
mated construction  cost  $336,298,  first 
year  operating  cost  $100,000,  revenue 

'575,000.  Post  Office  address:  1000  Wyo- 
ming Ave.,  Scranton,  Pa.  Studio  loca- 
tion: 1000  Wyoming  Ave.,  Scranton,  Pa. 
Transmitter  location :  near  top  of  Bald 
Mountain.  Geographic  coordinates  41° 
25'  38"  N.  Lat..  75°  44'  58"  W.  Long. 
Transmitter  GE,   antenna  GE.  Legal 


counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Princi- 
pals include  President  and  Treasurer 
M.  E.  Megargee  (12%),  Vice  President 
Marcella  Megargee  Holcomb  and  Secre- 
tary K.  A.  Megargee  (6%). 

SCRANTON,  Pa.— Union  Bcstg.  Co. 
(WARM),  UHF  Ch.  16  (482-488  mc); 
ERP  257  kw  visual,  129  kw  aural;  an- 
tenna height  above  average  terrain 
1244  ft.,  above  ground  277  ft.  Estimated 
construction  cost  $300,559,  first  year 
operating  cost  $372,867,  revenue  $456,- 
040.  Post  Office  address:  Bowman 
Bldg.,  Scranton.  Studio  location:  Bow- 
man Bldg.  Transmitter  location:  Mt. 
Dewey.  Geographic  coordinates:  41° 
25'  59"  N.  Lat.,  75°  43'  54"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Loucks,  Zias,  Young  and  Jan- 
sky,  Washington.  Consulting  engineer 
Jansky  and  Bailey,  Washington.  Prin- 
cipals include  President  Martin  F.  Me- 
molo  (70%),  Vice  President  John  J.  Me- 
molo  (0.57%),  Secretary-Treasurer  Wil- 
liam M.  Dawson,  William  W.  Scranton 
(28.3%)  and  James  S.  Scandale  (1.13%). 

CHARLESTON,  S.  C— Atlantic  Coast 
Bcstg.  Co.  (WTMA),  VHF  Ch.  2  (54-60 
mc);  ERP  46  kw  visual,  23  kw  aural; 
antenna  height  above  average  terrain 
382  ft.,  above  ground  433  ft.  Estimated 
construction  cost  $228,996,  first  year  op- 
erating cost  $154,460,  revenue  $160,965. 
Post  Office  address:  133  Church  St., 
Charleston.  Studio  location:  135  Church 
St.,  Charleston.  Transmitter  location: 
0.6  mi.  E  of  Old  Town  Rd.,  near  Charles- 
ton. Geographic  coordinates  32°  49'  20" 
N.  Lat.,  79°  58'  44"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
Arthur  Scharfeld,  Washington.  Con- 
sulting engineer  Commercial  Radio 
Equipment  Co.,  Washington.  Principals 
include  President  Edward  Manigault 
(0.2%),  Vice  President  Hall  T.  McGee 
(0.2%),  Treasurer  Hall  T.  McGee  Jr. 
(0.2%),  "Evening  Post  Pub.  Co.  (99.2%). 

t  CHARLESTON,  S.  C— WCSC  Inc. 
(WCSC-AM-FM),  VHF  Ch.  5  (76-82 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
313  ft.,  above  ground  360  ft.  Estimated 
construction  cost  $290,000,  first  year 
operating  cost  $275,000,  revenue  $350,- 
000.  Post  Office  address:  Radio  Station 
WCSC,  Francis  Marion  Hotel,  Charles- 
ton. Studio  location:  corner  of  Char- 
lotte &  E.  Bay  Sts.,  Charleston. 
Transmitter  location:  1  mi.  E  of  Ashley 
Hall  plantation,  St.  Andrews  Twp., 
Charleston  Co.  Geographic  coordinates: 
32°  49'  26"  N.  Lat.,  80°  00'  06"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Dow,  Lohnes  &  Albert- 
son,  Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Principals  include  President-Treasurer 
John  M.  Rivers  (100%),  Vice  President 
G.  L.  B.  Rivers  and  Secretary  Martha 
R.  Rivers. 

GREENVILLE,  S.  C— Carolina  TV 
Inc.,  VHF  Ch.  4  (66-72  mc);  ERP  100  kw 
visual,  50  kw  aural;  antenna  height 
above  average  terrain  1216  ft.,  above 
ground  604  ft.  Estimated  construction 
cost  $439,900,  first  year  operating  cost 
$235,000,  revenue  $208,000.  Post  Office 
address:  Box  120,  Greenville.  Studio 
location:  300  N.  Main  St.  Transmitter 
location:  Paris  Mt.  Geographic  coordi- 
nates 34°  54'  53"  N.  Lat.,  82°  23'  44"  W. 
Long.  Transmitter  RCA.  antenna  RCA. 
Legal  counsel  Neville  Miller.  Washing- 
ton. Consulting  engineer  Millard  Gar- 
rison. Washington.  Principals  include 
President  Alester  G.  Furman  Jr.  (10%), 
24%  owner  WESC  Greenville;  Vice 
President  Clement  F.  Haynsworth  Jr. 
(4.5%);  Secretary-Treasurer  Roy  F. 
McCall  (4%);  Chairman  of  the  Board 
Charles  E.  Daniel  (10%). 

GREENVILLE.  S.  C— Textile  Bcstg. 
Co.  (WMRC),  VHF  Ch.  4  (66-72  mc); 
ERP  54  kw  visual.  27  kw  aural;  an- 
tenna height  above  average  terrain  1500 
ft.,  above  ground  520  ft.  Estimated 
construction  cost  $475,000,  first  year  op- 
erating cost  $275,000.  revenue  $275,000. 
Post  Office  address:  R.  A.  Jolley.  3  Col- 
lege St.,  Greenville,  S.  C.  Studio  loca- 
tion: to  be  determined.  Transmitter 
location:  on  peak  of  Paris  Mountain. 
Geographic  coordinates  35°  56'  26"  N. 
Lat.,  82°  24'  34"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Glen  A.  Wilkinson,  Washington,  D.  C. 
Consulting  engineer  Vandivere,  Cohen 
&  Wearn,  Washington.  Princioals  in- 
clude President-Treasurer  and  Director 
Robert  A.  Jolley  (22.13%)  Vice  Presi- 
dent and  Director  James  C.  Poag 
(10.33%). 

CHATTANOOGA,  Tenn.  —  Chatta- 
nooga TV  Die.  (WMFS),  UHF  Ch.  49 


(680-686  mc);  ERP  21.4  kw  visual  10.7 
kw  aural;  antenna  height  above  aver- 
age terrain  456  ft.,  above  ground  442  ft. 
Estimated  construction  cost  $205,320, 
first  year  operating  cost  $170,050,  rev- 
enue $175,000.  Post  Office  address:  1024 
James  Bldg.,  Chattanooga,  Tenn.  Stu- 
dio and  transmitter  location:  White 
Oak  Rd.,  Chattanooga.  Geographic  co- 
ordinates 35°  05'  21.4"  N.  Lat.,  85°  18'  10" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  McKenna  &  Wil- 
kinson, Washington.  Consulting  engi- 
neer W.  J.  Holey,  Atlanta,  Ga.  Prin- 
cipals include  President  J.  Glen  Stone 
(16.7%),  Vice  President  J.  E.  Summefs 
(16.6%),  Secretary  C.  W.  Hoffman 
(16.7%),  WMFS  Inc.  (50%).  (WMFS 
Chattanooga  owns  50%  of  stock  of  ap- 
plicant.) 

KNOXVILLE,  Tenn.— Radio  Station 
WBIR  Inc.  (WBIR),  VHF  Ch.  10  (192- 
198  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  925  ft.,  above  ground  604  ft. 
Estimated  construction  cost  $411,483, 
first  year  operating  cost  $330,000.  reve- 
nue not  estimated.  Post  Office  address: 
618  S.  Gay  St.,  Knoxville.  Studio  loca- 
tion: 618  S.  Gay  St.  Transmitter  location: 
Sharp  Ridge  Memorial  Rd.  Geographic 
coordinates:  36°  00'  20"  N.  Lat.,  83°  56' 
22"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Dow,  Lohnes  &  Al- 
bertson, Washington.  Consulting  engi- 
neer E.  Earl  Cullum  Jr.,  Dallas,  Tex. 
Principals  include  Chairman  of  the 
Board  J.  Lindsay  Nunn  (23%),  Presi- 
dent Gilmore  N.  Nunn  (52%).  WKRC- 
AM-FM-TV  Cincinnati  holds  20%. 


KNOXVDLLE,  Tenn. — Tennessee  Tel- 
evision Inc.,  VHF  Ch.  10  (192-198  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  906 
ft.,  above  ground  705  ft.  Estimated  con- 
struction cost  $559,720,  first  year  oper- 
ating cost  $400,000,  revenue  $425,000. 
Post  Office  address:  Guilford  Glazer, 
3341  Kenilworth  Dr.,  Knoxville.  Studio 
and  transmitter  location:  Knoxville. 
Geographic  coordinates  36°  00'  40"  N. 
Lat.,  83°  55'  52"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel  Mc- 
Kenna &  Wilkinson,  Washington.  Con- 
sulting engineer  A.  D.  Ring  Co.,  Wash- 
ington. Principals  include  President 
Guilford  Glazer  (30.83%).  president  and 
30%  owner  Glazer  Steel  Corp.,  also  real 
estate  and  other  interests;  Vice  Presi- 
dent Louis  A.  Glazer  (25%),  25%  owner 
Glazer  Steel  Corp.;  Treasurer  Jerome 
S.  Glazer  (25%),  25%  Glazer  Steel  Corp.; 
Secretary  I.  B.  Cohen  (19.17%),  19% 
owner  Glazer  Steel  Corp. 


CORPUS  CHRISTI,  Tex. — KEYS-TV 
Inc.  (KEYS),  VHF  Ch.  10  (192-198  mc); 
ERP  55  kw  visual,  27.5  kw  aural;  an- 
tenna height  above  average  terrain  464 
ft.,  above  ground  500  ft.  Estimated  con- 
struction cost  $320,500,  first  year  operat- 
ing cost  $195,000.  revenue  $222,612.  Post 
Office  address:  P.  O.  Box  1460.  Corpus 
Christi,  Tex.  Transmitter  location: 
Mesquite  and  Hughes  Streets.  Geo- 
graphic coordinates  27°  48'  27"  N.  Lat., 
97°  23'  46"  W.  Long.  Transmitter  RCA. 
antenna  RCA.  Legal  counsel  Pierson  & 
Ball.  Washington.  Consulting  engineer 
A.  D.  Ring  &  Co.,  Washington.  Prin- 
cipals include  President  E.  C.  Hughes 
(8I/3%),  Vice  President  Sam  E.  Wilson 
Jr.  (33>/3%),  Vice  President  Bruce  L. 
Collins  (33%%),  Vice  President  Charles 
W.  Rossi  (8y3%).  Treasurer  Earl  C. 
Dunn  (8V3%)  and  Secretary  H.  B.  Lock- 
hart  (8V3%). 


AMARILLO,  Tex.  —  Amarillo  Bcstg. 
Co.,  VHF  Ch.  10  (192-198  mc);  ERP  56.4 
kw  visual,  30.4  kw  aural;  antenna  height 
above  average  terrain  547  ft.,  above 
ground  465  ft.  Estimated  construction 
cost  $312,215,  first  year  operating  cost 
$180,000,  revenue  $210,000.  Post  Office 
address:  800  Hawkins  St.,  Brownwood. 
Tex.  Studio  location:  to  be  determined. 
Transmitter  location:  N.  Ong  St.  &  W. 
Cherry  Ave.  Geographic  coordinates 
35°  17'  33"  N.  Lat.,  101°  50'  48"  W.  Long. 
Transmitter  GE.  antenna  GE.  Legal 
counsel  Eugene  L.  Burke,  Wash.  Con- 
sulting engineer  Commercial  Radio 
Equipment  Co.,  Wash.  Principals  in- 
clude (each  25%)  President  Wendell 
Mayes,  chief  owner  of  KBWD  Brown- 
wood  and  KNOW  Austin,  Tex.,  and 
officer  in  Amarillo  Bcstg.  Corp.,  licen- 
see of  KFDA  Amarillo;  Vice  President 
C.  C.  Woodson,  oil,  gas  and  publishing 
interests  and  KFDA  officer;  Secretary- 
Treasurer.  Charles  B.  Vordan,  KFDA 
officer,  vice  president  and  assistant 
general  manager  Texas  State  Network 
and  vice  president  of  KABC  San 
Antonio,  WACO  Waco,  KRIO  McAllen, 
KFJZ  Ft.  Worth:  Director  Gene  L. 
Cagle,  President  and  General  Manager 
and  34%  owner  Texas  State  Netwk., 
president-general  manager,  of  KFJZ, 
KABC,  WACO  and  KRIO;  he  owns  20% 
of  KSTB  Big  Spring.  Tex.,  is  director 
of  KFDA  and  is  officer  in  Waco  TV 
Corp.,  TV  applicant  at  Waco. 
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FORT  WORTH,  Tex. — Lechner  Tele- 
vision Co.,  VHF  Ch.  10  (192-198  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  272.8 
ft.,  above  ground  394  ft.  Estimated  con- 
struction cost  $487,000,  first  year  oper- 
ating cost  $356,000,  revenue  $360,000. 
Post  Office  address:  Kirby  Bldg.,  Dallas. 
Studio  and  transmitter  location:  The 
Fair  Bldg.,  W.  7th  Street  &  Throck- 
morton. Geographic  coordinates:  32° 
45'  10"  N.  Lat.,  97°  19'  48"  W.  Long. 
Transmitter  GE,  antenna  RCA.  Legal 
counsel  Ross  K.  Prescott,  Dallas.  Con- 
sulting engineer  Guy  C.  Hutcheson, 
Arlington,  Tex.  Sole  owner  is  W.  W. 
Lechner.  He  is  engaged  in  oil  and 
gas  exploration  and  production. 

SAN  ANTONIO,  Tex.— Bexar  County 
Television  Corp.  (KABC),  VHF  Ch.  12 
(204-210  mc);  ERP  226  kw  visual,  113 
kw  aural;  antenna  height  above  average 
terrain  500  ft.,  above  ground  596  ft. 
Estimated  construction  cost  $574,935, 
first  year  operating  cost  $240,000,  reve- 
nue $300,000.  Post  Office  address:  c/o 
KABC,  Milam  Bldg.  Studio  and  trans- 
mitter location:  811  E.  Myrtle  St.  Geo- 
graphic coordinates:  29°  26'  37"  N.  Lat., 
98°  28'  58"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Eugene 
L.  Burke,  Washington.  Consulting  engi- 
neer Commercial  Radio  Equipment  Co., 
Washington.  Principals  include  Presi- 
dent Bill  Michaels  (15%),  Vice  Presi- 
dent J.  R.  Straus  (15%),  Vice  President 
L.  A.  Douglas  (15%)  and  Secretary- 
Treasurer  Alton  E.  Robertson  (15%). 

SAN  ANTONIO,  Tex.  —  Sunshine 
Bcstg.  Co.  (KTSA) ,  VHF  Ch.  12  (204- 
210  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  1.034  ft.,  above  ground  1,084  ft. 
Estimated  construction  cost  $863,302, 
first  year  operating  cost  $812,000,  reve- 
nue $850,000.  Post  Office  address:  Ave- 
nue E  at  3d  St.,  San  Antonio.  Tex. 
Stvdio  location:  Ave  E  at  3d  St.  Trans- 
mitter location;  Near  SW  corner  Old 
Seguin  Rd.  &  Artesia  Ave.  Geographic 
coordinates  29°  26'  22"  N.  Lat.,  98°  26' 
24"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Loucks,  Zias,  Young 
&  Jansky,  Washington.  Consulting  en- 
gineer Jansky  &  Bailey,  Washington. 
Principals  include  Board  Chairman 
Frank  G.  Huntress,  President-Treasurer 
Frank  G.  Huntress  Jr.,  Vice  President 
Mrs.  Carrie  S.  Frost,  Vice  President 
Mrs.  W.  Dorsey  Brown,  Vice  President- 
Secretary  Leroy  G.  Denman  Jr.,  all 
less  than  1%  each,  and  Express  Pub. 
Co.  (more  than  99%). 

TYLER,  Tex. — Lucille  Ross  Buford 
(KGKB),  VHF  Ch.  7  (174-180  mc);  ERP 
21.25  kw  visual,  10.625  kw  aural;  an- 
tenna height  above  average  terrain 
533  ft.,  above  ground  470  ft.  Estimated 
construction  cost  $284,357,  first  year  op- 
erating cost  $142,610,  revenue  $130,000. 
Post  Office  address:  Box  548.  Tyler, 
Tex.  Studio  and  transmitter  location: 
S.  Beckham  &  Lake  Sts.,  Tyler.  Geo- 
graphic coordinates  32°  20'  08"  N.  Lat., 
95°  17'  32"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Haley  & 
Doty,  Washington.  Consulting  engineer 
Craven.  Lohnes  &  Culver,  Washington. 
Principals  include  Lucille  Ross  Buford, 
individual  owner  and  managing  direc- 
tor (100%). 

f  LYNCHBURG,  Va.  —  Lynchburg 
Bcstg.  Corp.  (WLVA-AM-FM),  VHF 
Ch.  13  (210-216  mc);  ERP  28.8  kw  visual, 
14.1  kw  aural;  antenna  height  above 
average  terrain  2092  ft.,  above  ground 
117  ft.  Estimated  construction  cost 
$161,920,  first  year  operating  cost  $90,600, 
revenue  $93,987.  Post  Office  address: 
925  Church  St..  Lynchburg,  Va.  Studio 
location:  925  Church  St.  Transmitter 
location:  Tobacco  Row  Mountain.  11 
mi.  N  of  Lynchburg.  Geographic  co- 
ordinates 37°  33'  54"  N.  Lat.,  79°  11'  31" 
W.  Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  George  O.  Sutton. 
Washington.  Consulting  engineer 
Craven.  Lohnes  &  Culver.  Washington. 
Principals  include  President  Edward  A. 
Allen  (27.77%),  Vice  President-General 
Manager  Philip  P.  Allen  (27.77%),  Sec- 
retary-Treasurer J.  P.  Read  Jr.  (4.16%). 

PETERSBURG,  Va.— Lee  Broadcast- 
ing Corp.,  VHF  Ch.  8  (180-186  mc); 
ERP  200  kw  visual,  100  kw  aural;  an- 
tenna height  above  average  terrain 
538  ft.,  above  ground  608  ft.  Estimated 
construction  cost  $363,500,  first  year 
ooerating  cost  $250,000.  revenue  $300,000. 
Pest  Office  address:  Broad-Grace  Ar- 
cade Bldg.,  Richmond  19.  Va.  Studio 
location:  25  E.  Washington  St.  Trans- 
mitter location:  Hundred  Rd.,  7.5  mi. 
E.  of  Chester,  Va.  Geographic  coordi- 
nates: 37°  20'  33"  N.  Lat..  77°  18'  17" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Bingham,  Collins, 
Porter  &  Kistler.  Washington.  Consult- 
ing engineer  Kear  &  Kennedy,  Wash- 
ington. Principal  owner  is  Thomas  G. 

(Continued  on  page  94) 
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KSTN  PETITION 

Asks  CP  Change  for  KMYC 

PETITION  asking  the  FCC  to 
change  construction  permit  of 
KMYC  Marysville,  Calif.,  has  been 
filed  with  the  Commission  by 
KSTN  Stockton,  Calif,  on  grounds 
of  interference  to  each  other's 
service  areas. 

KSTN  is  licensed  to  San  Joaquin 
Broadcasting  Co.  on  1420  kc  with  1 
kw,  directional  day  and  night.  FCC 
last  November  granted  application 
of  Marysville  -  Yuba  City  Broad- 
casters Inc.,  to  change  KMYC  from 
1450  kc  250  w  unlimited  to  1410  kc 
.1  kw  directional  night. 

The  Stockton  outlet  asked  the 
Commission  to  make  it  party  to 
any  healing  on  KMYC's  request 
for  program  tests  and  station  li- 
cense and  to  deny  them  "until  the 
objectionable  interference  to  KSTN 
has  been  removed  or  the  Commis- 
sion determines  that  the  gain  in 
area  and  population  of  KMYC  out- 
weighs the  loss  to  KSTN." 

Evidence  was  tendered  purport- 
ing to  show  that  the  proposed 
operation  of  KMYC  would  reduce 
KSTN  daytime  coverage  by  696 
square  miles  in  which  34,673  per- 
sons reside — or  an  estimated  11.2% 
of  the  daytime  area  and  5.85%  of 
the  KSTN  population.  Conversely, 
KSTN  said  it  would  cause  objec- 
tionable interference  to  16.2%  of 
KMYC's  proposed  service  area  and 
11.8%  of  its  daytime  population. 

Moreover,  its  ability  to  continue 
local  programming  and  provide 
public  service  programs  would  be 
"substantially  adversely  affected," 
KSTN  contended. 


NEWS  on 
KMBC-KFRM 

is  TOPS... 

...because  KMBC-KFRM 
stays  on  'top'  of  the  N  E  WS! 


And  there  is  no  greater  value  today 
than  radio  news ! 

KMBC  -  KFRM  news  programs  are  the 
most-listened-to  newscasts  in  the  heart 
of  America.  They  enjoy  their  high  rat- 
ings because  of  the  reputation  for  accu- 
racy and  immediacy  built  by  the  KMBC- 
KFRM  News  Department. 

Here  is  a  tremendous  sales  potential  in 
one  of  the  nation's  richest  markets. ..the 
great  Kansas  City  Primary  trade  area. 

Call  KMBC-KFRM  or  ask  your  nearest 
Free  &  Peters'  colonel  for  complete  de- 
tails on  the  mighty  voice  of  the  KMBC- 
KFRM  Team  and  for  newscast  availa- 
bilities. 


KMBC 

of  Kansas  City 

KFRM 

for  Rural  Kansas 


•  •  •  6th  oldest  CBS  Affiliate  •  •  • 


allied  arts 


EDWARD  L.  LLOYD,  executive 
vice  president,  A.  C.  Nielsen  Co., 
to  Amsterdam,  The  Netherlands,  to 
head  Nielsen  Food  &  Index  Service 
established  there. 

CHARLES  W.  PRITCHARD,  credit 
manager,  Stromberg  -  Carlson  Co., 
Rochester,  and  DANIEL  G.  SCHU- 
MAN,  who  has  been  reorganizing 
methods  and  procedures  for  the  com- 
pany, elected  assistant  treasurers. 

AL  GOODMAN,  KECA-TV  Los  An- 
geles, named  to  board  of  directors  of 
Society  of  Motion  Picture  Art  Direc- 
tors, Beverly  Hills.  New  Los  Angeles 
members  in  the  television  section  in- 
clude ROBERT  LEE,  CBS-TV;  ROB- 
ERT DAHLQUIST,  KTLA  (TV); 
FRANK  SWIG  and  TED  RICHE, 
NBC-TV. 

H.  I.  ROMNES,  director  of  operations 
for  Long  Lines  Dept.,  American  Tele- 
phone &  Telegraph  Co.,  appointed 
chief  engineer,  AT&T,  effective  Aug. 
31  succeeding  DR.  HAROLD  S.  OS- 
BORNE. A.  F.  JACOBSON,  vice  pres- 
ident in  charge  of  operations,  Illinois 
Bell  Telephone  Co.,  replaces  Mr. 
Romnes. 

HERSCHEL  GILBERT  re-elected  pres- 
ident of  American  Society  of  Music 
Arrangers,  Hollywood,  for  fourth 
term.  Named  vice  presidents  were 
JOE  MULLENDORE,  JEFF  ALEX- 
ANDER and  ROBERT  BALLARD. 

EDWARD  STANKO,  RCA  engineer, 
appointed  manager  of  engineering. 
Technical  Products  Div.,  RCA  Service 
Co.,  Camden,  N.  J. 

JOHN  GUEDEL,  head  of  John  Guedel 
Productions,  Hollywood,  will  chair- 
man third  annual  Radio-Television- 
Recording-Advertising  Charities 
drive,  Sept.  18-Dec.  15.  MICHAEL  J. 
ROCKFORD,  vice  president  of  MCA, 
will  head  committee  to  solicit  special 
gifts. 

ZENITH  RADIO  Corp.  has  opened 
new  plant  at  1500  N.  Kostner  Ave., 
Chicago,  to  be  used  for  production  of 
speakers,  coils,  transformers  and 
other   radio-TV  components. 

WALLY  GOULD,  ABC  producer,  to 
Robert  Lawrence  Productions  Inc., 
N.  Y.,  film  production  and  distribu- 
tion firm,  as  producer  and  account 
executive. 

GRANT  SHAFFER  appointed  by 
Ward  Products  Corp.,  Cleveland,  to 
represent  company  in  Michigan. 
Headquarters  will  be  in  Detroit. 

JERRY  SHERMAN,  publicity  depart- 
ment of  Lippert  Pictures,  Hollywood, 
to  North  American  Airlines,  Burbank, 
as  director  of  exploitation. 

WILLIAM  SIMON  and  GUY  T.  GUN- 
TER  Jr.,  to  Majestic  Radio  &  Tele- 
vision Div.,  Wilcox-Gay  Corp.,  N.  Y., 
as  district  sales  managers  in  Ohio 
and  Georgia,  respectively.  Mr.  Simon 
will  be  headquartered  in  Shaker 
Heights,  Ohio,  and  Mr.  Gunter  in 
Atlanta. 

DAVIS  ELECTRONICS,  L.  A.,  moves 
to  4313  W.  Magnolia  Blvd.,  Burbank, 
Calif.  Telephone  is  Charleston  0-3032. 

LEONARD  B.  KAUFMAN,  Rogers  & 
Cowan,  Beverly  Hills  (public  rela- 
tions firm),  has  opened  publicity  of- 
fices at  8272  Sunset  Blvd.,  Hollywood. 
Telephone  is  Granite  2454. 


INDUSTRIAL  SURVEYS  Co.  an- 
nounces change  in  name  to  MARKET 
RESEARCH  Corp.  of  America.  Com- 
pany also  has  established  client  serv- 
ice division,,  headed  by  ARDEN  B. 
CRAWFORD,  vice  president.  JAMES 
D.  NORTH  joins  firm  as  vice  presi- 
dent in  charge  of  San  Francisco  office. 

ADOLPH  L.  GROSS  Assoc.,  N.  Y., 

appointed  exclusive  sales  representa- 
tive by  Pilot  Radio  Corp.,  Long  Island 
City,  N.  Y.,  for  new  line  of  high- 
fidelity  AM-FM  radio  tuners  and 
amplifiers. 

STACKPOLE    CARBON    Corp.,  St. 

Marys,  Pa.,  has  published  bulletin 
describing  fixed  composition  resistors 
designed  for  JAN-R-11  use.  Types 
covered  by  the  bulletin  are  RC10, 
RC20,  RC21,  RC30,  RC31,  RC41  and 
RC42. 

DAVEN  Co.,  Newark,  has  issued  pam- 
phlet on  RF  equipment  covering  types 
of  radio  frequency  and  video  attenu- 
ators made  by  company. 

FRANK  L.  MARTIN  appointed  re- 
gional representative  of  American 
Cable  &  Radio  System  for  Texas,  with 
headquarters  in  Houston  in  tempo- 
rary offices  at  1507  Smallwood  Ave. 

R.  J.  McNEELY,  sales  director,  Hoff- 
man Radio  Corp.,  L.  A.;  WALTER  J. 
EPSTEIN,  San  Francisco  branch  man- 
ager, and  J.  H.  CLIPPINGER,  board 
member  and  consultant,  have  formed 
McNEELY,  EPSTEIN,  CLIPPINGER 
Assoc.,  Beverly  Hills,  to  handle  sales 
and  promotion  for  Belmont  Radio 
Corp.,  Chicago  (Raytheon  radio-TV 
sets).  Firm  is  headquartered  at  251 
S.  Robertson  Blvd.  Telephone  is 
Crestview  6-4883. 

RODNEY  GILLIAM  Co.,  Hollywood 
(producers  of  commercial  and  fea- 
ture films),  has  moved  to  957  N.  La 
Cienega  Blvd.  Telephone  is  Crest- 
view  6-6918. 

TECHNICAL      APPLIANCE  Corp., 

Sherburne,  N.  Y.,  announces  avail- 
ability of  1953  edition  of  Taco's  an- 
tenna catalog  No.  38  covering  tech- 
nical data  on  80  antennas.  Catalog 
also  lists  complete  Taco  accessory 
and  hardware  line  with  section-  de- 
voted to  preview  of  company's  UHF 
antennas. 

JOHN  C.  OTTINGER  Jr.,  director  of 
sales  development,  bureau  of  adver- 
tising, American  Newspaper  Publish- 
ers Assn.,  appointed  general  sales 
manager  of  the  bureau,  succeeded  by 
WILLIAM  W.  SMITH,  associate  di- 
rector of  sales  development. 

FRANK  NEWMAN,  advertising  man- 
ager, TV  Transmitter  Div.,  Allen  B. 
DuMont  Labs.,  father  of  girl,  Sharon 
Ann,  June  13. 


£<fouipment 


RCA,  Camden,  N.  J.,  announces  devel- 
opment of  first  VHF  transistors  which 
oscillate  at  frequencies  as  high  as 
225  mc. 

GENERAL  ELECTRIC  Co.,  Syracuse, 
N.  Y.,  announces  development  of  new 
audio  console  for  AM,  FM  and  TV 
studios  featuring  all  plug-in  construc- 
tion. Unit  is  equipped  for  single  pro- 
gram control  operation,  but  may  be 
adapted  for  dual  channel  output. 


PLASTOID  Corp.,  Long  Island  City, 
N.  Y.,  announces  production  of  radia- 
tion-proof coaxial  cable  especially 
engineered  for  community  installa- 1 
tion. 

DAVEN  Co.,  Newark,  announces  avail-  ] 
ability  of  new  Type  286  program  line 
equalizer  consisting  of  parallel  net- 
work and  calibrated  step  type  series 
control  designed  to  improve  frequency 
response  of  communications  circuits. 

FEDERAL  TELEPHONE  &  RADIO 
Corp.  has  redesigned  broadcast  tubes 
F-891  and  F-892,  replacing  the  con- 
ventional hairpin  structure  with 
double  helix  filament,  designed  to 
minimize  filament  -  to  -  grid  shorts, 
primary  cause  of  premature  vacuum 
tube  failure.  Of  three  -  electrode 
type,  two  tubes  are  for  use  as 
modulator,   amplifier  and  oscillator. 


"Technical  •  •  • 


NEAL  McNAUGHTEN,  NARTB  engi- 
neering director,  licensed  by  District 
of  Columbia  as  professional  engineer. 

ROSS  MURRAY,  soundman,  KNX 
Hollywood,  father  of  boy,  Frederick, 
June  25. 

JOHN  NEAL,  engineer,  ABC  Holly- 
wood, father  of  girl,  Cammie  Joy, 
June  12. 


BAN  DANGERS 

Cited  by  Fellows  at  Memphis 

BARRING  of  radio  and  TV  from 
public  hearings  provides  the  "first 
step  toward  decay  of  free  speech," 
Harold  E.  Fellows,  NARTB  presi- 
dent, told  the  Memphis  Rotary 
Club  last  Tuesday. 

Reminding  that  such  action  is 
taken  against  "the  medium  that 
has  the  capacity  to  report  most  ac- 
curately and  impartially,"  Mr.  Fel- 
lows suggested  there  are  "some 
who  would  prefer  not  to  suffer  the 
pangs  of  accurate  reporting." 

Businessmen  should  oppose  such 
bans  by  legislators  and  law-making 
bodies,  Mr.  Fellows  said,  adding, 
"Whatever  the  motives  behind  such 
ventures  into  censorship,  and  what- 
ever the  good  character  of  their  au- 
thors, the  citizens  of  this  nation 
must  righteously  and  determinedly 
oppose  them." 

He  declared  that  government 
must  be  confined  to  the  necessities 
of  government  and  its  unreason- 
able growth  arrested.  "The  sov- 
ereignty of  the  individual  and  the 
servitude  of  the  state  is  a  basic  be- 
lief among  Americans,"  he  said, 
"but  it  is  disintegrating  and  you 
need  but  look  around  you  to  see  the 
evidence. 

"It  is  crumbling  because  we  are 
sacrificing  the  objectives  of  this 
noblest  estate  of  all  to  the  conven- 
ience of  dependence,  rather  than  to 
the  responsibility  of  interdepend- 
ence. The  business  structure  of 
some  of  our  greatest  enterprises 
today  rests  upon  the  decisions  of 
government — decisions  made  by  an 
interminable  list  of  bureaus  and 
commissions  and  regulatory  bod- 
ies." 

The  answer  to  these  problems 
can  be  supplied  by  the  citizenry, 
Mr.  Fellows  said,  calling  on  all  to 
vote  and  to  challenge  unjust  legis- 
lation and  regulation. 
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BROADCASTING    •  Telecasting 


Television  Applications  Filed  at  FCC 

(Continued  from  'page  77) 


I 

ter  DuMont,  antenna  RCA.  Legal  coun- 

!  sel  McKenna  &  Wilkinson,  Washington. 

H-i  Consulting  engineer  Mcintosh  &  Inglis, 

(].  Washington.  Principals  include  Presi- 

i;  dent  Edgar  T.  Shepard  Jr.  (66%%)  51% 

"|  owner    Rossmoyne    Processing  Corp., 

sh  Camp  Hill,  Pa.   (animal  feed  supple- 

»|,  ments);  Vice  President  Edgar  K.  Smith 

I'  (33Y3%),  Vs  owner,  vice  president  and 

!'i  general  manager,  WCMB  Lemoyne,  Pa., 

i) L  licensed  by  applicant;  Seeretary-Treas- 

|  urer  David  H.  Young,  secretary-treas- 

s  urer  of  Rossmoyne  Processing  Corp. 

Ll,  LEBANON,  Pa. — Lebanon  Television 
Corp.  UHF  Ch.  15  (476-482  mc);  ERP  96.6 

:  kw  visual,  55  kw  aural;  antenna  height 
above  average  terrain  328  ft.,  above 
ground  253  ft.  Estimated  construction 

|  cost  $211,000,  first  year  operating  cost 

>$98,000,  revenue  $84,000.  Post  Office  ad- 
dress :  Lester  P.  Etter,  8th  and  Cumber- 
land Sts.,  Lebanon.  Studio  location  8th 

'  and  Cumberland  Sts.  Transmitter  loca- 
tion about  2  mi.  N.  of  city.  Geographic 
coordinates  40°  22'  07"  N.  Lat.,  76°  25' 
33"  W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Miller  & 
Schroeder,  Washington.  Consulting  en- 

•  gineer  A.  D.  Ring  &  Co.,  Washington. 

i  Principals  include  Lebanon  Bcstg.  Co. 
(87.5%),  licensee  WLBR  there;  Julian 
F.    Skinnell    (5%),    WLBR  operations 

;  manager;  Philip  J.  Reilly  (2.5%),  WLBR 
commerical  manager;  W.  Leonard 
Savage  (5%),  WLBR  chief  engineer; 
President  H.  Raymond  Stadiem;  Secre- 
tary-Treasurer  Lester    P.    Etter,  and 

■  Vice  President  Eugene  Silverstein. 
Latter  three  are  co-owners  of  WLBR. 

f  LOCK  HAVEN,  Pa.— Lock  Haven 
Bcstg.  Co.  (WBPZ),  UHF  Ch.  32  (578- 
584);  ERP  92.6  kw  visual,  46.3  kw  aural; 
antenna  height  above  average  terrain 
315  ft.,  above  ground  344  ft.  Estimated 
construction  cost,  operating  cost  and 
revenue  not  given.  Post  Office  address: 
132i/2  E.  Main  St.,  Lock  Haven,  Pa. 
Studio  location:  132 y2  E.  Main  St.  Trans- 
mitter location:  Glen  Rd.,  near  Lock 
Haven.  Geographic  coordinates  41°  08' 
43"  N.  Lat.,  77°  29'  18"  W.  Long.  Trans- 
mitter DuMont,  antenna  RCA.  Consult- 
ing engineer  George  C.  Davis,  Washing- 
ton. Principals  include  President  Don- 
ald C.  Welch  (10%),  Vice  President 
Harry  Shaffer  (5%),  Treasurer  Paul 
Breon  (3%),  Secretary-Manager  Harris 
Lipez  (.6%),  A.  H.  Lipez  (10%). 

PITTSBURGH,  Pa.  —  WWSW  Inc. 
(WWSW-AM-FM),  VHF  Ch.  11  (198-204 
mc);  ERP  308  kw  visual,  154  kw  aural; 
antenna  height  above  average  terrain 
855  ft.,  above  ground  700  ft.  Estimated 
construction  cost  $547,000,  first  year  op- 
erating cost  $620,000,  revenue  $850,000. 
Post  Office  address:  Hotel  Sheraton, 
Pittsburgh.  Studio  and  transmitter  lo- 
cation: 341  Rising  Main  St.,  Pittsburgh. 
Geographic  coordinates  40"  27'  47"  N. 
Lat.,  80°  00'  17"  W.  Long.  Transmitter 
RCA,  antenna  GE.  Legal  counsel  Segal, 
Smith  &  Hennessey,  Washington.  Con- 
sulting engineer  WWSW  Inc.,  Pitts- 
burgh. Principals  include  President 
Oscar  M.  Schloss,  Vice  President  Wil- 
liam Block,  Secretary-Treasurer  Paul 
Bauman.  Sole  owner  of  applicant  is 
P-G  Pub.  Co.,  Pittsburgh,  which  in 
turn  is  wholly  owned  by  the  Toledo 
Blade  Co.,  Toledo,  Ohio. 

t  READING,  Pa.— Hawley  Bcstg.  Co. 
(WEEU-AM-FM),  UHF  Ch.  61  (752-758 
mc);  ERP  222  kw  visual,  aural  ERP 
not  given;  antenna  height  above  aver- 
age terrain  1,035  ft.,  above  ground  400 
ft.  Estimated  construction  cost  $440,- 
922,  first  year  operating  cost  $200,000, 
revenue  $150,000.  Post  Office  address: 
433  Penn  St.,  Reading.  Studio  location: 
433  Penn  St.  Transmitter  location:  2 
mi.  NE  of  Reading  atop  Mt.  Penn.  Geo- 
graphic coordinates:  40°  21'  08"  N.  Lat., 
75°  53'  55"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Cohn  & 
Marks.  Washington.  Consulting  engi- 
neer Commercial  Radio  Equipment  Co., 
Washington.  Principals  include  Presi- 
dent Hawley  Quier,  Executive  Vice- 
President  James  E.  Keller,  Vice-Presi- 
dent Harrison  F.  Flippin,  Secretary 
William  J.  Rohn,  General  Manager 
Thomas  E.  Martin.  Reading  Eagle  Co. 
owns  99%  of  stock  which  is  voted  by 
Mr.  Quier. 

t  SCRANTON,  Pa.— Scranton  Bcstrs. 
Inc.  (WGBI),  UHF  Ch.  22  (518-524  mc); 
ERP  285  kw  visual,  150  kw  aural;  an- 
tenna height  above  average  terrain 
1,170  ft.,  above  ground  150  ft.  Esti- 
mated construction  cost  $336,298,  first 
year  operating  cost  $100,000,  revenue 
$75,000.  Post  Office  address:  1000  Wyo- 
ming Ave.,  Scranton,  Pa.  Studio  loca- 
tion: 1000  Wyoming  Ave.,  Scranton,  Pa. 
Transmitter  location:  near  top  of  Bald 
Mountain.  Geographic  coordinates  41° 
25'  38"  N.  Lat..  75°  44'  58"  W.  Long. 
Transmitter  GE,   antenna  GE.  Legal 


counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Princi- 
pals include  President  and  Treasurer 
M.  E.  Megargee  (12%),  Vice  President 
Marcella  Megargee  Holcomb  and  Secre- 
tary K.  A.  Megargee  (6%). 

SCRANTON,  Pa.— Union  Bcstg.  Co. 
(WARM),  UHF  Ch.  16  (482-488  mc); 
ERP  257  kw  visual,  129  kw  aural;  an- 
tenna height  above  average  terrain 
1244  ft.,  above  ground  277  ft.  Estimated 
construction  cost  $300,559,  first  year 
operating  cost  $372,867,  revenue  $456,- 
040.  Post  Office  address:  Bowman 
Bldg.,  Scranton.  Studio  location:  Bow- 
man Bldg.  Transmitter  location:  Mt. 
Dewey.  Geographic  coordinates:  41° 
25'  59"  N.  Lat.,  75°  43'  54"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Loucks,  Zias,  Young  and  Jan- 
sky,  Washington.  Consulting  engineer 
Jansky  and  Bailey,  Washington.  Prin- 
cipals include  President  Martin  F.  Me- 
molo  (70%),  Vice  President  John  J.  Me- 
molo  (0.57%),  Secretary-Treasurer  Wil- 
liam M.  Dawson,  William  W.  Scranton 
(28.3%)  and  James  S.  Scandale  (1.13%). 

CHARLESTON,  S.  C— Atlantic  Coast 
Bcstg.  Co.  (WTMA),  VHF  Ch.  2  (54-60 
mc);  ERP  46  kw  visual,  23  kw  aural; 
antenna  height  above  average  terrain 
382  ft.,  above  ground  433  ft.  Estimated 
construction  cost  $228,996,  first  year  op- 
erating cost  $154,460,  revenue  $160,965. 
Post  Office  address:  133  Church  St., 
Charleston.  Studio  location:  135  Church 
St.,  Charleston.  Transmitter  location: 
0.6  mi.  E  of  Old  Town  Rd.,  near  Charles- 
ton. Geographic  coordinates  32°  49'  20" 
N.  Lat.,  79°  58'  44"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
Arthur  Scharfeld,  Washington.  Con- 
sulting engineer  Commercial  Radio 
Equipment  Co.,  Washington.  Principals 
include  President  Edward  Manigault 
(0.2%),  Vice  President  Hall  T.  McGee 
(0.2%),  Treasurer  Hall  T.  McGee  Jr. 
(0.2%),  Evening  Post  Pub.  Co.  (99.2%). 

f  CHARLESTON,  S.  C— WCSC  Inc. 
(WCSC-AM-FM),  VHF  Ch.  5  (76-82 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
313  ft.,  above  ground  360  ft.  Estimated 
construction  cost  $290,000,  first  year 
operating  cost  $275,000,  revenue  $350,- 
000.  Post  Office  address:  Radio  Station 
WCSC,  Francis  Marion  Hotel,  Charles- 
ton. Studio  location:  corner  of  Char- 
lotte &  E.  Bay  Sts.,  Charleston. 
Transmitter  location:  1  mi.  E  of  Ashley 
Hall  plantation,  St.  Andrews  Twp., 
Charleston  Co.  Geographic  coordinates: 
32°  49'  26"  N.  Lat.,  80°  00'  06"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Dow,  Lohnes  &  Albert- 
son,  Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Principals  include  President-Treasurer 
John  M.  Rivers  (100%),  Vice  President 
G.  L.  B.  Rivers  and  Secretary  Martha 
R.  Rivers. 

GREENVILLE,  S.  C— Carolina  TV 
Inc.,  VHF  Ch.  4  (66-72  mc);  ERP  100  kw 
visual,  50  kw  aural;  antenna  height 
above  average  terrain  1216  ft.,  above 
ground  604  ft.  Estimated  construction 
cost  $439,900,  first  year  operating  cost 
$235,000,  revenue  $208,000.  Post  Office 
address:  Box  120,  Greenville.  Studio 
location:  300  N.  Main  St.  Transmitter 
location:  Paris  Mt.  Geographic  coordi- 
nates 34°  54'  53"  N.  Lat.,  82°  23'  44"  W. 
Long.  Transmitter  RCA,  antenna  RCA. 
Legal  counsel  Neville  Miller.  Washing- 
ton. Consulting  engineer  Millard  Gar- 
rison. Washington.  Principals  include 
President  Alester  G.  Furman  Jr.  (10%), 
24%  owner  WESC  Greenville;  Vice 
President  Clement  F.  Haynsworth  Jr. 
(4.5%);  Secretary-Treasurer  Roy  F. 
McCall  (4%);  Chairman  of  the  Board 
Charles  E.  Daniel  (10%). 

GREENVILLE.  S.  C— Textile  Bcstg. 
Co.  (WMRC),  VHF  Ch.  4  (66-72  mc); 
ERP  54  kw  visual.  27  kw  aural;  an- 
tenna height  above  average  terrain  1500 
ft.,  above  ground  520  ft.  Estimated 
construction  cost  $475,000,  first  year  op- 
erating cost  $275,000.  revenue  $275,000. 
Post  Office  address:  R.  A.  Jolley.  3  Col- 
lege St.,  Greenville,  S.  C.  Studio  loca- 
tion: to  be  determined.  Transmitter 
location:  on  peak  of  Paris  Mountain. 
Geographic  coordinates  35°  56'  26"  N. 
Lat.,  82°  24'  34"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Glen  A.  Wilkinson,  Washington,  D.  C. 
Consulting  engineer  Vandivere,  Cohen 
&  Wearn,  Washington.  Principals  in- 
clude President-Treasurer  and  Director 
Robert  A.  Jolley  (22.13%)  Vice  Presi- 
dent and  Director  James  C.  Poag 
(10.33%). 

CHATTANOOGA,  Tenn.  —  Chatta- 
nooga TV  Die.  (WMFS),  UHF  Ch.  49 


(680-686  mc);  ERP  21.4  kw  visual  10.7 
kw  aural;  antenna  height  above  aver- 
age terrain  456  ft.,  above  ground  442  ft. 
Estimated  construction  cost  $205,320, 
first  year  operating  cost  $170,050,  rev- 
enue $175,000.  Post  Office  address:  1024 
James  Bldg.,  Chattanooga,  Tenn.  Stu- 
dio and  transmitter  location:  White 
Oak  Rd.,  Chattanooga.  Geographic  co- 
ordinates 35°  05'  21.4"  N.  Lat.,  85°  18'  10" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  McKenna  &  Wil- 
kinson, Washington.  Consulting  engi- 
neer W.  J.  Holey,  Atlanta,  Ga.  Prin- 
cipals include  President  J.  Glen  Stone 
(16.7%),  Vice  President  J.  E.  Summels 
(16.6%),  Secretary  C.  W.  Hoffman 
(16.7%),  WMFS  Inc.  (50%).  (WMFS 
Chattanooga  owns  50%  of  stock  of  ap- 
plicant.) 

KNOXVILLE,  Tenn.— Radio  Station 
WBIR  Inc.  (WBIR),  VHF  Ch.  10  (192- 
198  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  925  ft.,  above  ground  604  ft. 
Estimated  construction  cost  $411,483, 
first  year  operating  cost  $330,000,  reve- 
nue not  estimated.  Post  Office  address: 
618  S.  Gay  St.,  Knoxville.  Studio  loca- 
tion :  618  S.  Gay  St.  Transmitter  location : 
Sharp  Ridge  Memorial  Rd.  Geographic 
coordinates:  36°  00'  20"  N.  Lat.,  83°  56' 
22"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Dow,  Lohnes  &  Al- 
bertson, Washington.  Consulting  engi- 
neer E.  Earl  Cullum  Jr.,  Dallas,  Tex. 
Principals  include  Chairman  of  the 
Board  J.  Lindsay  Nunn  (23%),  Presi- 
dent Gilmore  N.  Nunn  (52%).  WKRC- 
AM-FM-TV  Cincinnati  holds  20%. 


KNOXVILLE,  Tenn.— Tennessee  Tel- 
evision Inc.,  VHF  Ch.  10  (192-198  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  906 
ft.,  above  ground  705  ft.  Estimated  con- 
struction cost  $559,720,  first  year  oper- 
ating cost  $400,000,  revenue  $425,000. 
Post  Office  address:  Guilford  Glazer, 
3341  Kenilworth  Dr.,  Knoxville.  Studio 
and  transmitter  location :  Knoxville. 
Geographic  coordinates  36°  00'  40"  N. 
Lat.,  83°  55'  52"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel  Mc- 
Kenna &  Wilkinson,  Washington.  Con- 
sulting engineer  A.  D.  Ring  Co.,  Wash- 
ington. Principals  include  President 
Guilford  Glazer  (30.83%),  president  and 
30%  owner  Glazer  Steel  Corp.,  also  real 
estate  and  other  interests;  Vice  Presi- 
dent Louis  A.  Glazer  (25%),  25%  owner 
Glazer  Steel  Corp.;  Treasurer  Jerome 
S.  Glazer  (25%),  25%  Glazer  Steel  Corp.; 
Secretary  I.  B.  Cohen  (19.17%),  19% 
owner  Glazer  Steel  Corp. 


CORPUS  CHRISTI,  Tex.— KEYS-TV 
Inc.  (KEYS),  VHF  Ch.  10  (192-198  mc); 
ERP  55  kw  visual,  27.5  kw  aural;  an- 
tenna height  above  average  terrain  464 
ft.,  above  ground  500  ft.  Estimated  con- 
struction cost  $320,500,  first  year  operat- 
ing cost  $195,000.  revenue  $222,612.  Post 
Office  address:  P.  O.  Box  1460.  Corpus 
Christi,  Tex.  Transmitter  location: 
Mesquite  and  Hughes  Streets.  Geo- 
graphic coordinates  27°  48'  27"  N.  Lat., 
97°  23'  46"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Pierson  & 
Ball.  Washington.  Consulting  engineer 
A.  D.  Ring  &  Co.,  Washington.  Prin- 
cipals include  President  E.  C.  Hughes 
(8y3%),  Vice  President  Sam  E.  Wilson 
Jr.  (33V3%),  Vice  President  Bruce  L. 
Collins  (33V3%),  Vice  President  Charles 
W.  Rossi  (8y3%).  Treasurer  Earl  C. 
Dunn  (8V3%)  and  Secretary  H.  B.  Lock- 
hart  (8V3%). 


AMARILLO,  Tex.  —  Amarillo  Bcstg. 
Co.,  VHF  Ch.  10  (192-198  mc);  ERP  56.4 
kw  visual,  30.4  kw  aural;  antenna  height 
above  average  terrain  547  ft.,  above 
ground  465  ft.  Estimated  construction 
cost  $312,215,  first  year  operating  cost 
$180,000,  revenue  $210,000.  Post  Office 
address:  800  Hawkins  St.,  Brownwood, 
Tex.  Studio  location:  to  be  determined. 
Transmitter  location:  N.  Ong  St.  &  W. 
Cherry  Ave.  Geographic  coordinates 
35°  17'  33"  N.  Lat.,  101°  50'  48"  W.  Long. 
Transmitter  GE.  antenna  GE.  Legal 
counsel  Eugene  L.  Burke,  Wash.  Con- 
sulting engineer  Commercial  Radio 
Equipment  Co.,  Wash.  Principals  in- 
clude (each  25%)  President  Wendell 
Mayes,  chief  owner  of  KBWD  Brown- 
wood  and  KNOW  Austin,  Tex.,  and 
officer  in  Amarillo  Bcstg.  Corp.,  licen- 
see of  KFDA  Amarillo;  Vice  President 
C.  C.  Woodson,  oil,  gas  and  publishing 
interests  and  KFDA  officer;  Secretary- 
Treasurer.  Charles  B.  Vordan,  KFDA 
officer,  vice  president  and  assistant 
general  manager  Texas  State  Network 
and  vice  president  of  KABC  San 
Antonio,  WACO  Waco,  KRIO  McAllen, 
KFJZ  Ft.  Worth;  Director  Gene  L. 
Cagle,  President  and  General  Manager 
and  34%  owner  Texas  State  Netwk., 
president-general  manager,  of  KFJZ, 
KABC,  WACO  and  KRIO;  he  owns  20% 
of  KSTB  Big  Spring.  Tex.,  is  director 
of  KFDA  and  is  officer  in  Waco  TV 
Corp.,  TV  applicant  at  Waco. 


FORT  WORTH,  Tex. — Lechner  Tele- 
vision Co.,  VHF  Ch.  10  (192-198  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  272.8 
ft.,  above  ground  394  ft.  Estimated  con- 
struction cost  $487,000,  first  year  oper- 
ating cost  $356,000,  revenue  $360,000. 
Post  Office  address:  Kirby  Bldg.,  Dallas. 
Studio  and  transmitter  location:  The 
Fair  Bldg.,  W.  7th  Street  &  Throck- 
morton. Geographic  coordinates:  32° 
45'  10"  N.  Lat.,  97°  19'  48"  W.  Long. 
Transmitter  GE,  antenna  RCA.  Legal 
counsel  Ross  K.  Prescott,  Dallas.  Con- 
sulting engineer  Guy  C.  Hutcheson, 
Arlington,  Tex.  Sole  owner  is  W.  W. 
Lechner.  He  is  engaged  in  oil  and 
gas  exploration  and  production. 

SAN  ANTONIO,  Tex.— Bexar  County 
Television  Corp.  (KABC),  VHF  Ch.  12 
(204-210  mc);  ERP  226  kw  visual,  113 
kw  aural;  antenna  height  above  average 
terrain  500  ft.,  above  ground  596  ft. 
Estimated  construction  cost  $574,935, 
first  year  operating  cost  $240,000,  reve- 
nue $300,000.  Post  Office  address:  c/o 
KABC,  Milam  Bldg.  Studio  and  trans- 
mitter location:  811  E.  Myrtle  St.  Geo- 
graphic coordinates:  29°  26'  37"  N.  Lat., 
98°  28'  58"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Eugene 
L.  Burke,  Washington.  Consulting  engi- 
neer Commercial  Radio  Equipment  Co., 
Washington.  Principals  include  Presi- 
dent Bill  Michaels  (15%),  Vice  Presi- 
dent J.  R.  Straus  (15%),  Vice  President 
L.  A.  Douglas  (15%)  and  Secretary- 
Treasurer  Alton  E.  Robertson  (15%). 

SAN  ANTONIO,  Tex.  —  Sunshine 
Bcstg.  Co.  (KTSA),  VHF  Ch.  12  (204- 
210  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  1,034  ft.,  above  ground  1,084  ft. 
Estimated  construction  cost  $863,302, 
first  year  operating  cost  $812,000,  reve- 
nue $850,000.  Post  Office  address:  Ave- 
nue E  at  3d  St.,  San  Antonio.  Tex. 
Studio  location:  Ave  E  at  3d  St.  Trans- 
mitter location;  Near  SW  corner  Old 
Seguin  Rd.  &  Artesia  Ave.  Geographic 
coordinates  29°  26'  22"  N.  Lat.,  98°  26' 
21"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Loucks,  Zias,  Young 
&  Jansky,  Washington.  Consulting  en- 
gineer Jansky  &  Bailey,  Washington. 
Principals  include  Board  Chairman 
Frank  G.  Huntress,  President-Treasurer 
Frank  G.  Huntress  Jr.,  Vice  President 
Mrs.  Carrie  S.  Frost,  Vice  President 
Mrs.  W.  Dorsey  Brown,  Vice  President- 
Secretary  Leroy  G.  Denman  Jr.,  all 
less  than  1%  each,  and  Express  Pub. 
Co.  (more  than  99%). 

TYLER,  Tex. — Lucille  Ross  Buford 
(KGKB),  VHF  Ch.  7  (174-180  mc);  ERP 
21.25  kw  visual,  10.625  kw  aural;  an- 
tenna height  above  average  terrain 
533  ft.,  above  ground  470  ft.  Estimated 
construction  cost  $284,357,  first  year  op- 
erating cost  $142,610,  revenue  $130,000. 
Post  Office  address:  Box  548,  Tyler, 
Tex.  Studio  and  transmitter  location: 
S.  Beckham  &  Lake  Sts.,  Tyler.  Geo- 
graphic coordinates  32°  20'  08"  N.  Lat., 
95°  17'  32"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Haley  & 
Doty,  Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Principals  include  Lucille  Ross  Buford, 
individual  owner  and  managing  direc- 
tor (100%). 

t  LYNCHBURG,  Va.  —  Lynchburg 
Bcstg.  Corp.  (WLVA-AM-FM),  VHF 
Ch.  13  (210-216  mc);  ERP  28.8  kw  visual, 
14.1  kw  aural;  antenna  height  above 
average  terrain  2092  ft.,  above  ground 
117  ft.  Estimated  construction  cost 
$161,920,  first  year  operating  cost  $90,600, 
revenue  $93,987.  Post  Office  address: 
925  Church  St..  Lynchburg,  Va.  Studio 
location:  925  Church  St.  Transmitter 
location :  Tobacco  Row  Mountain,  11 
mi.  N  of  Lynchburg.  Geographic  co- 
ordinates 37°  33'  54"  N.  Lat.,  79°  11'  31" 
W.  Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  George  O.  Sutton, 
Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Principals  include  President  Edward  A. 
Allen  (27.77%),  Vice  President-General 
Manager  Philip  P.  Allen  (27.77%),  Sec- 
retary-Treasurer J.  P.  Read  Jr.  (4.16%). 

PETERSBURG,  Va.— Lee  Broadcast- 
ing Corp.,  VHF  Ch.  8  (180-186  mc) ; 
ERP  200  kw  visual.  100  kw  aural;  an- 
tenna height  above  average  terrain 
538  ft.,  above  ground  608  ft.  Estimated 
construction  cost  $363,500,  first  year 
operating  cost  $250,000.  revenue  $300,000. 
Post  Office  address:  Broad-Grace  Ar- 
cade Bldg.,  Richmond  19,  Va.  Studio 
location:  25  E.  Washington  St.  Trans- 
mitter location:  Hundred  Rd.,  7.5  mi. 
E.  of  Chester,  Va.  Geographic  coordi- 
nates: 37°  20'  33"  N.  Lat..  77°  18'  17" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Bingham,  Collins, 
Porter  &  Kistler,  Washington.  Consult- 
ing engineer  Kear  &  Kennedy,  Wash- 
ington. Principal  owner  is  Thomas  G. 

(Continued  on  page  9U) 
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SUCCESS  of  radio  campaign  con- 
ducted by  Pomeroy's  Dept.  Store, 
an  Allied  Stores  affiliate  in  Potts- 
ville,  Pa.,  is  now  obtainable  in  form 
of  a  monthly  release  of  the  Potts- 
ville  Studies  prepared  by  Sam  Cuff, 
radio  -  TV  consultant  to  Allied 
Stores.  Studies  are  complete  radio 
packages  with  accent  on  the  local 
department  store  market.  Included 
are  a  description  of  merchandise 
advertised,  sales  gimmicks  used, 
examples  of  continuity  and  a  break 
down  of  sales  results. 


programs  promotjon 


premiums 


SPOT  WELL  WORTH  IT 

ONE  $18  spot  announcement  on 
KBIG  Avalon,  Calif.,  paid  off  with 
$600  worth  of  direct  business  for 
Clyde  Davenport,  owner-manager 
of  the  Catalina  Inn,  that  city.  The 
60-second  announcement  offered 
free  boat  tickets  from  the  'Los 
Angeles  mainland  to  anyone  mak- 
ing reservations  at  the  Inn  for  a 
week.  Five  reservations  came  in 
that  afternoon,  and  Mr.  Davenport 
estimates  his  mail  has  doubled  and 
telephone  reservations  have  quad- 
rupled. 

■  • — • — •  

PUZZLE  ON  TV 

WEEKLY  program  TV  Crossword 
Puzzle,  featuring  Margaret  Farrar, 
New  York  Times  crossword  puzzle 
editor,  as  panelist  and  editor-ad- 
viser, made  its  debut  on  WPIX 
(TV)  New  York,  yesterday  (Sun- 
day),  10-10 :30  p.m.  EDT.  Format 
of  show  includes  large-scale  puzzle 
with  visual  cues  performed  by 
actors.  Panel  features  actress 
Anne  Burr,  New  York  Herald 
Tribune  book  critic  Gouverneur 
Paulding  and  screen  writer  John 
Duff  Stradley.  Larry  Stevens  is 
producer-m.c. 

■  • — • — •  

TELEVISION  EXHIBIT 
RESIDENTS  of  Duluth,  Minn., 
were  treated  to  a  TV  preview  by 
KDAL  there,  at  the  city's  sixth  an- 
nual Home  Show.  Station  used 
RCA  television  equipment  and  con- 
structed a  TV  studio  within  the 
Home  Show  area.  Continuous  en- 
tertainment was  piped  to  commer- 
cial sets  being  exhibited  through 
the  building  by  local  distributors. 
Multi-colored  brochures  distributed 
at  the  exhibit  explained  FCC  action 
on  TV  grants  as  well  as  other  per- 
tinent facts  on  the  Duluth  televi- 
sion future. 


Altoona,  Pa. 

Twenty-eight  years  radio  experi- 
ence and  Roy  Thompson's  life  dedi- 
cated to  the  community  has  made 
WRTA  Altoona's  friendliest  station. 
People  like  to  do  business  with 
friends.  Of  course,  WRTA — adver- 
tised products — sell! 


RADIO  HELPS  CAMP 

TESTIFYING  to  the  effectiveness 
of  radio,  a  one-man  campaign  over 
WDRC  Hartford,  has  brought  in 
more  than  $1,000  for  the  children's 
summer  camp  operated  by  the 
Hartford  Courant- .  Jack  Zaiman, 
president  of  the  Needle  Club,  pro- 
gram on  WDRC,  raised  the  amount 
from  political  personages  through- 
out Connecticut. 


AMUSES  LEUKEMIA  VICTIM 

WBTV  (TV)  Charlotte,  N.  C,  cow- 
boy singing  star  Fred  Kirby  was 
brought  by  chartered  plane  June  15 
to  the  bedside  of  one  of  his  ad- 
mirers, young  Beverly  Fincher,  a . 
leukemia  victim,  of  Charlotte, 
whose  condition  had  suddenly 
worsened.  Since  it  was  Mr.  Kirby's 
day  off,  he  was  visiting  his  wife,  a 
patient  in  an  Asheville  hospital, 
WBT  and  WBTV  (TV)  notified 
Charlotte  police,  who  contacted 
Mecklenburg  county,  state,  and 
Asheville  police  to  look  for  Mr. 
Kirby,  and  then  broadcast  mes- 
sages, which  finally  reached  him. 
It  was  the  third  time  he  had  visited 
the  stricken  girl  within  a  week. 


TALENT  HUNT 

TALENT  hunt  is  being  conducted 
by  WLS  Chicago,  WMIX  Mount 
Vernon  and  WSOY  Decatur,  all  111., 
for  the  state's  outstanding  girl  folk 
singer.  She  will  be  named  queen 
of  the  Illinois  State  Fair  Barn 
Dance  Aug.  9.  Winner  of  the  con- 
test will  appear  on  the  WLS  Na- 
tional Barn  Dance  broadcast  from 
the  fair  and  will  receive  $300. 


CONTEST  AT  KNXT  (TV) 

THREE  week  contest  which  will 
pay  off  at  three  marketing  levels 
is  being  conducted  by  KNXT  (TV) 
Hollywood.  For  Philip  Morris  Co. 
(Dunhill  cigarettes),  the  station  is 
asking  viewers  to  complete  "I 
switched  to  Dunhill  .  .  .  because 
..."  A  Hawaiian  vacation  is 
planned  for  the  writer  of  the  best 
letter  with  similar  prizes  going  to 
the  winner's  Los  Angeles  dealer 
and  three  local  Dunhill  salesmen 
showing  the  largest  sales  increase 
during  the  contest  period.  Winner 
will  be  announced  July  18. 


SPECIAL  TV  KITCHEN 

CUSTOM-BUILT  kitchen  designed 
to  provide  the  utmost  in  con- 
venience of  use,  appearance  on 
camera  and  economy  of  space  on 
the  set  was  seen  for  the  first  time 
last  week  on  WBAL-TV  Balti- 
more. Unit  was  constructed  for 
In  the  Kitchen  With  Landis,  show 


seen  daily  on  WBAL.  Reverse  side 
of  the  bulkheads  has  been  turned 
into  storage  space  for  props  and 
products. 


SCHEDULE  EXTENDED 
RELEASE  on  time  change  at 
WHDH  Boston  states  "curfew  bell 
may  ring  for  Boston's  streets  and 
pubs  but  no  more  for  WHDH." 
Station  has  begun  24-hour-a-day 
operation  with  All  Through  the 
Night,  show  featuring  light  classi- 
cal music  from  1  to  6  a.m. 


SPONSORS  CONCERTS 
COMMUNITY  band  made  up  of  75 
local  musicians  will  present  a  series 
of  three  concerts  sponsored  by 
WFIN  Findlay,  Ohio,  to  promote 
community  good  will  "through 
service  plus  stimulation  of  interest 
in  musical  entertainment."  Two 
staff  members,  Allen  Dudley,  pro- 
gram director,  and  Dick  Daugherty, 
disc  jockey,  play  in  the  orchestra. 
Portions  of  each  concert  will  be 
taped  for  rebroadcast  at  WFIN. 


TV  PROMOTES  MOVIES 

TOWN  Theatre,  Baltimore,  has 
purchased  time  on  WAAM  (TV) 
in  that  city  for  showing  of  The 
Riddle  of  Robin  Hood,  according  to 
Ken  Carter,  station's  manager. 
Program  was  specially  prepared  by 
Walt  Disney  for  TV  to  promote  his 
latest  release  which  opened  in  Bal- 
timore last  week.  Intention  is  to  so 
interest  the  televiewer  by  the  TV 
"preview"  that  he  will  go  to  the 
theatre  to  see  the  actual  production. 


RADIO'S  'CHAIN  LETTER' 
SOMETHING  new  in  radio  pro- 
gramming has  been  initiated  on 
Canadian  airwaves.  Show,  Telo- 
Chain,  is  similar  in  format  to  the 
"chain  letter"  idea.  Announcers 
draw  names  from  mail  bags,  and 
call  the  person  whose  name  is 
listed.  Listeners  identify  a  "mys- 
tery voice"  which  is  aired  several 
times  daily.  Each  person  called 
supplies  the  name  and  phone  num- 
ber of  the  next  contestant.  First 
station  to  buy  Telo-Chain  whose 
copyright  is  owned  by  Roily  Ford, 
is  CKNW  Vancouver.  Mr.  Ford  is 
a  member  of  the  station's  staff. 


SPOTLIGHT  ON  POLITICS 

NEW  show  featuring  pick-ups  from 
four  or  five  different  stations  in 
all  sections  of  the  country,  has 
been  inaugurated  at  KXYZ  Hous- 
ton. Crossroads  U.  S.  A.  is  sta- 
tion's answer  to  the  public's  de- 
mand for  "more  political  informa- 
tion." Weekly  half-hour  programs 
present  newscasters  from  all  over 
the  nation  giving  their  observations 
on  the  political  scene  in  respective 
state  or  city. 


WEEK'S  ROUNDUP 
WEEKLY  half-hour  documentary 
titled  This  Week  is  being  presented 
at  WSMI  Litchfield,  111.  Show  fea- 
tures five  minutes  each  of  sports 
news,  women's  news,  music  and 
farm  information.  Segments  pro- 
vide a  summary  of  the  highlights 
of  the  week  with  emphasis  on  local 
happenings. 


FOOTBALL  BROADCASTS 

EXCLUSIVE  1952  radio  broadcast 
rights  to  the  U.  of  Miami's  nine 
home  games  in  Miami,  Fla.,  have 
been  given  to  WGBS  that  city. 
Rights  include  local  broadcasting 
and  such  additional  territory  as 
the  station  arranges  to  cover 
through  other  stations.  None  of 
the  university's  games  will  be  tele- 
cast locally. 


"WGH  DIGEST" 

FOUR-hour  daily  music  and  infor- 
mation show  covering  "all  sorts  of 
information  in  many,  many  fields," 
was  begun  June  30  at  WGH  Nor- 
folk, Va.  In  addition  to  popular 
music  and  local  and  national  news 
roundups,  WGH  Digest  will  feature 
"The  Corny  Theatre,"  dramatiza- 
tion of  a  joke  submitted  by  a 
listener  with  a  prize  going  each 
day  to  the  winner  who  sends  in  the 
best  joke. 


I 


THIRD  DIMENSION  PROGRAM 

BINAURAL  reception,  the  new 
third  dimension  in  listening,  will 
be  available  to  WJR  Detroit  listen- 
ers every  Wednesday  and  Friday 
evening.  City's  Symphony  Pop 
Concerts,  sponsored  by  the  Pfeiffer 
Brewing  Co.,  will  be  broadcast 
simultaneously  over  station's  sepa- 
rate AM  and  FM  outlets.  To  re- 
ceive binaural  reception  listeners 
must  tune  in  both  AM  and  FM  sets 
at  the  same  time  and  adjust 
volumes  and  tone  controls  on  both 
sets  at  the  same  hearing  levels. 


FREE  COMMERCIALS 
OFFER  of  free  commercials  for  all 
businessmen  under  10  years  of  age 
who  operate  lemonade  stands  is 
being  made  by  Little  Ernie,  star  of 
Story  Time  With  Little  Ernie 
heard  daily  on  WGAY  Silver 
Spring,  Md.  Commercials  will  be 
aired  each  day  throughout  the 
summer  months. 
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WTOP  NEWS  LUNCHEON 
NEWS  luncheon  was  held  by 
WTOP-CBS  Washington  June  26 
for  Claude  Mahoney,  farm  direc- 
tor, who  recently  returned  from 
a  month's  trip  to  Europe  under 
Mutual  Security  Agency  auspices. 
Mr.  Mahoney  gathered  material 
for  tape-recordings  used  on  his 
daily  Once  Over  Lightly  on  WTOP, 
7:30-45  a.m.  His  junket  took  him 
to  Germany,  Italy,  France  and  oth- 
er points,  where  he  studied  farm 
techniques  and  radio-TV  progress. 
Other  broadcasters  who  made  the 
trip  were  Sam  Schneider,  KVOO 
Tulsa;  Larry  Haeg,  WCCO  Min- 
neapolis-St.  Paul  and  C.  W.  Jack- 
son, KCMO  Kansas  City,  Mo. 
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Strictly  Business 

(Continued  from  page  18) 


goaded  him  into  becoming  a  suc- 
cessful film  producer. 

His  family  moved  to  Manhattan 
shortly  after  his  birth  in  Far  Rock- 
away,  Long  Island,  on  Jan.  20, 
1921,  and  he  attended  De  Witt 
Clinton  High  School,  City  College 
and  the  U.  of  Chicago.  In  1940, 
while  working  as  a  button  sales- 
man, Mr.  Turell  took  a  course  in 
16mm  films  at  City  College  and,  he 
says,  "was  bitten  by  the  bug." 

After  serving  in  the  U.  S.  Army 
.from  1942  to  1946,  part  of  the  time 
in  the  Southwest  Pacific,  Mr.  Turell 
returned  to  New  York.  He  set  his 
sights  on  a  film  production  job,  re- 
pudiated a  $100-a-week  button 
salesman  offer  and  finally  wangled 
a  spot  in  the  film  distribution  sec- 
tion of  Official  Film  Co. 

"Four  months  later,  in  June 
1946,  I  was  a  wiser  man,"  Mr. 
Turell  confides.  "But  I  was  still 
making  40  bucks  a  week.  So  I  de- 
cided to  take  a  flyer  on  my  own." 

He  found  an  ideal  partner  in  Mr. 
Rhoades,  a  former  Wall  Street 
brokerage  worker.  Their  initial 
effort  was  directed  toward  procur- 
ing and  selling  16mm  films  for 
school  and  home  use. 

For  several  months  Messrs.  Tu- 
rell and  Rhoades  operated  out  of 
their  hats,  as  it  were,  without  an 
office  and  "with  no  films  and  no 
place  to  sell  them."  But  early  in 
1947  they  secured  office  space  in  an 
18x6  hotel  room. 

Regular  Prodding 

It  was  at  this  point  that  Mr.  Tu- 
rell's  father  started  to  apply  his 
series  of  systematic  "hotfoots." 
The  younger  Turell  likes  to  recall 
that  his  father  would  say:  "You 
have  an  office,  but  no  phone.  You're 
'not  a  businessman."  When  they 
got  home,  he  would  pointedly  re- 
mark that  the  firm  had  no  business. 
When  the  business  started  to  roll 
in,  Bernard  Turell  would  insist, 
"You're  not  a  businessman  until 
you're  grossing  $10,000  a  month" — 
and  so  on,  ad  infinitum. 

The  elder  Turell,  who  died  a  few 
years  ago,  would  be  proud  of  the 
presently-organized  Sterling  Films. 
It  now  has  27  employes  and  occu- 
pies a  16-room  office  suite. 

The  beginnings  of  television  dis- 
tribution started  in  1948  when  Mr. 
Turell  and  his  associates  saw  the 
home-movie  market  dwindling.  By 
this  time  the  firm  had  acquired  a 
large  source  of  film  supply  from 
such  widely  diverse  places  as  Can- 
ada, New  Zealand,  India,  U.  S. 
colleges  and  United  Nations. 

Sterling  reports  that  it  now  dis- 
tributes some  4,000  films  to  108  of 
the  109  television  stations. 

At  the  start,  the  films  were  used 
to  fill  the  empty  hours  of  early 
TV-time  on  stations  that  "had  to 
keep  them  on  the  air."  Sterling 
can  give  a  station  a  film  of  Spain's 
great  bull-fighter,  Manolete,  as  he 
was  gored  to  death;  one  on  the 
growth  of  a  new  volcano  and  anoth- 
er on  a  battle  between  a  shark  and 
an  octopus,  to  name  a  few. 

Sterling  offers  its  films  of  all 


kinds  and  all  lengths  as  TV  series. 
It  can  take  several  sports  films, 
edit  them,  insert  an  opening  and  a 
closing,  give  it  a  title,  and  as  Mr. 
Turell  says,  with  hard  work  "you've 
got  yourself  a  series."  One  of  the 
best  known  series  is  King's  Cross- 
roads (ABC-TV,  Sunday,  8-9  p.m. 
EDT). 

Sterling  has  now  entered  the  field 
of  original  productions  and  has  sold 
its  first  offering,  Meet  the  Victim, 
a  mystery  show,  to  15  markets  in 
the  past  few  weeks.  Other  pro- 
jected originals  are  a  History  of 
Famous  Buildings  series  and  a 
United  Nations  series. 

Mr.  Turell  lives  with  his  wife, 
the  former  Renee  Kraus  of  New 
York,  in  New  Rochelle  with  their 
two  children,  Michael,  4,  and^ane, 
2.  He  belongs  to  the  Colony  Club 
in  New  Rochelle  but  confesses  that 
he  "doesn't  quite  feel  comfortable 
in  the  country  club  atmosphere." 

Bridge  is  the  rapid-rising  execu- 
tive's favorite  pastime  but  politics 
is  his  life-long  love.  He  is  a  reg- 
istered Democrat,  a  member  of 
the  Americans  for  Democratic  Ac- 
tion and  will  attend  the  Democratic 
Convention  in  Chicago  this  month. 

But  as  father  Turell  would  say, 
these  things  don't  make  a  man  a 
politician.  And  young  Turell  is 
now  taking  steady  aim  for  the  fu- 
ture when  he  hopes  to  win  election 
to  some  post — either  in  New  York 
or  his  home  community  of  New 
Rochelle. 


APPEAL  FOR  IKE 


Club  Denounces  as  Fraud 

UNAUTHORIZED  political  appeal 
on  behalf  of  Gen.  Dwight  Eisen- 
hower which  reputedly  came  from 
the  offices  of  the  Chicago  Federated 
Advertising  Club  was  denounced  by 
the  club  last  week  as  a  fraud.  A 
bulletin  signed  by  a  person  identi- 
fied as  Calhoun  Norton  was  mailed 
to  CFAC  members,  although  not 
to  officers,  advocating  that  they 
join  Eisenhower  backers  to  wel- 
come convention  delegates  to  Chi- 
cago. 

The  letter  —  headed  "Special 
CFAC  Bulletin"  —  asked  volun- 
teers to  return  a  post  card  to  Mr. 
Norton  at  what  is  believed  to  be 
only  a  mailing  address.  The  Chi- 
cago and  suburban  telephone  di- 
rectories have  no  listing  for  the 
name.  The  letter  was  not  printed 
on  a  CFAC  letterhead,  but  the  re- 
turn address  bore  the  CFAC  let- 
ters. 

Club  President  P.  J.  Morrison 
said  Mr.  Norton,  "whoever  he 
may  be,  has  never  at  any  time  re- 
quested official  permission  to  use 
the  club's  name.  Had  he  done  so, 
it  would  have  been  flatly  refused." 
Mr.  Morrison,  who  referred  the 
matter  to  the  state's  attorney's  of- 
fice, said  the  club  "carefully  main- 
tains a  tradition  of  refusal  to  en- 
gage in  political  activity  or  to 
make  any  effort  whatsoever  to  in- 
fluence its  membership  for  or 
against  any  candidate." 


E.  S.  BAMBERGER 

WOR  Founder  Dies  in  N.  J. 

EDGAR  S.  BAMBERGER,  a 
founder  and  first  president  of 
WOR,  once  located  in  Newark  and 
now  in  New  York,  died  at  his  home 
at  Avon,  N.  J.,  last  Monday  after 
a  year  of  ill  health.  A  widely 
known  retired  merchant,  he  was 
69. 

Mr.  Bamberger,  for  26  years  an 
executive  of  L.  Bamberger  &  Co. 
department  store  in  Newark,  was 
delegated  in  1922  to  establish  a 
radio  station  to  advertise  and  pro- 
mote the  store.  WOR  took  the  air 
Feb.  22,  1922,  operating  from 
studios  approximately  12x12  feet 
in  a  corner  of  the  store's  sporting 
goods  department. 

Installation  of  equipment,  hiring 
of  personnel,  and  programming 
were  handled  under  Mr.  Bam- 
berger, who  was  president  of  the 
station,  a  position  he  held  for  about 
three  years.  When  WOR  was  moved 
to  New  York  in  1925,  he  elected  to 
remain  in  the  merchandising  field 
of  the  Bamberger  operations.  The 
station  was  sold  to  R.  H.  Macy  & 
Co.,  along  with  the  Newark  store, 
in  1929,  and  is  now  owned  by  Gen- 
eral Tire  &  Rubber  Co. 

Mr.  Bamberger  was  born  in  Bal- 
timore in  1883  and  was  graduated 
from  Johns  Hopkins  U.  there  in 
1903.  He  was  associated  with  John 
Wanamaker  store  and  with  Hutzler 
Bros,  in  Baltimore  before  joining, 
in  1907,  the  Newark  store  founded 
by  his  uncle,  Louis  Bamberger.  He 
progressed  from  cashier  to  buyer 
to  merchandise  manager,  secretary 
and  finally  executive  vice  president, 
and  remained  with  the  organization 
for  three  years  after  its  purchase 
by  Macy's.  He  took  an  active  part 
in  civic  affairs  both  before  and 
after  his  retirement. 

Survivors  include  his  wife,  Mrs. 
Mabel  Bing  Bamberger;  three 
daughters,  a  stepdaughter,  and  a 
stepson.  Funeral  services  were 
held  Tuesday  at  East  Orange,  N.  J. 


GUEDEL  BUILDING 

Construction  Underway 

GROUP,  composed  of  John  Guedel, 
head  of  John  Guedel  Radio  Produc- 
tions, Hollywood;  Irvin  Atkins, 
director  with  the  firm;  and  Art 
Linkletter,  star  of  CBS  Radio-TV's 
House  Party  and  CBS  Radio's  Peo- 
ple Are  Funny,  has  started  con- 
struction on  a  new  two-story  build- 
ing at  Beverly  Blvd.  and  Fairfax 
Ave.,  Los  Angeles. 

Production  units  for  Mr.  Link- 
letter's  programs  and  NBC  Radio- 
TV's  You  Bet  Your  Life  will  be 
housed  on  the  site,  chosen  for  its 
proximity  to  CBS  Television  City, 
now  being  completed.  Occupancy 
is  planned  for  Nov.  1. 


THOMAS  B.  MORGAN,  WOV  New 
York  director  of  special  events,  is 
author  of  book,  Faith  Is  a  Weapon, 
published  June  13  by  G.  P.  Putnam 
Sons,  N.  Y.  Book  deals  with  action 
of  Catholic  church  against  Commu- 
nist infiltration  in  Iron-Curtain  coun- 
tries. 


'Small  World' 

IT'S  a  small  world  in  Paris 
these  days,  what  with  three 
ex-Cowles  employes  working 
side  by  side  in  the  radio 
branch  of  the  office  of  the 
U.  S.  Special  Representative 
in  Europe.  Latest  arrival  was 
Chris  Mack,  on  leave  from 
WNAX  Yankton,  S.  D.,  who 
joined  Gene  King  and  Frank 
McDonald,  formerly  with 
WCOP  Boston.  Mr.  King  was 
WCOP  program  manager  be- 
fore he  became  director  of 
European  radio  last  fall.  Mr. 
McDonald  was  an  announcer 
at  the  Cowles  Boston  outlet. 
"Communists  aren't  the  only 
people  to  have  cells,"  an  of- 
fice dispatch  muses. 


CBC  SURPLUS 


With  Aid  of  Govt.  Grant 

WITH  AID  of  a  grant  from  the 
Canadian  government  of  $6,250,000, 
the  Canadian  Broadcasting  Corp. 
has  announced  a  net  operating  sur- 
plus for  the  fiscal  year  ending 
March  31,  1952,  of  $3,322,000.  In 
the  annual  report  tabled  in  the 
House  of  Commons  on  June  26,  A. 
D.  Dunton,  CBC  chairman,  stated 
that  the  surplus  would  be  used  to 
carry  out  "to  the  fullest  extent" 
the  recommendations  of  the  Massey 
Royal  Commission,  which  called  for 
expansion  of  CBC  services.  The 
government's  grant  is  the  first  of 
four  annual  grants  recommended 
by  the  Massey  Commission. 

CBC  revenues  in  addition  to  the 
$6,250,000  from  the  government, 
included  $5,800,000  from  annual 
listener  and  private  broadcast 
transmitter  license  fees,  and  $2,- 
456,000  from  commercial  broad- 
casting. Expenditures  included 
$5,774,000  for  programs,  $2,193,000 
for  engineering,  and  $1,270,000  for 
station  networks.  Salaries  totalled 
$667,000,  performers'  fee  $383,000, 
and  $369,000  was  spent  on  pre- 
liminary TV  operations. 


RADIO  PIONEERS  CLUB  has  issued 
its  1951-52  membership  roster,  con- 
taining some  800  names,  indicating 
the  organization's  growth  since  1947, 
when  the  last  previous  roster  was 
published,  with  270  names. 


WDUZ 

ABC  NETWORK 


^  GREEN  BAY,  WIS. 


GETTLEMAN  BREWING 
COMPANY  ADDS  NOON- 
TIME BOWLING  SHOW  TO 
DAILY  QUARTER  HOUR 
SPORTSCAST  (5:30  PM). 


BEN  A.  LAIRD,  PRES 


CALL  JOHN  L  PEARSON  CO. 
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FINAL 
TV 


TIONS 
REPORT 


Extra  copies  of  this  196-page 
printed  report  available  at  $3.00 
each. 

This  complete,  easy-to-read  vol- 
ume shows  the  entire  city-by- 
city  breakdowns  for  all  2,053 
proposed  stations  in  1291  com- 
munities. 

For  extra  work  copies,  tear 
copies,  library  copies  send  the 
coupon  below.  Supply  is  limited 
so  order  your  copies  now. 


Broadcasting  ©Telecasting 

870  National  Press  Bldg. 
Washington  4,  D.  C. 

Please  send    copies  of 

the  Final  Television  Allocations 
Report   at   $3.00  each. 

□  M/O,  check     □  please  bill 

Name 
Company 
Street 


'  City 


Zone  State 


FOR   FINEST  TAPE  RECORDING 


Wl  V  Y 


-FIRST  CHOICE 
OF  ENGINEERS! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
require — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE  —  EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 

Recorder  in  one  case  • — 
Amplifier  In  the  other.  £a$y 
handling  —  compact! 

QUICKLY  RACK  MOUNTED 

Units  can  be  combined  for 
studio  operation  of  portable 
equipment. 

CONSOIE  OR  CONSOLETTE 

Operation  available  by  com- 
bining units  in  rich  Magne- 
corder cabinets. 


For  new  catalog  —  write: 

INC. 

Mogneeord,  Inc.,  360  N.  Michigan  Ave.,  Chicago  1,  HI. 


For  new  catalog  — -  wri 

$Tl  cuf4teccftd.\ 


AD  WORKSHOP 

Opens  July  14  In  L.A. 

SPEAKERS  for  the  Los  Angeles 
Advertising  Workshop  for  teach- 
ers, to  be  held  at  Fairfax  High 
School,  July  14-25,  have  been  an- 
nounced by  John  Kemp,  vice  presi- 
dent of  the  Advertisers  Assn.  of 
the  West.  The  seminar,  also  offered 
at  U.  of  Redlands  during  the  two- 
week  period,  will  feature  the  same 
speakers  on  subsequent  days. 
Speakers  are : 

Don  Belding,  president,  Foote,  Cone 
&  Belding  Inc.;  Russell  Z.  Eller,  ad- 
vertising manager,  Sunkist  Growers 
Inc.;  Robert  Coleson,  West  Coast  di- 
rector, Advertising  Council;  Robert 
J.  McAndrews,  commercial  manager, 
KBIG  Avalon;  Ralph  Yambert,  presi- 
dent, Yambert-Prochnow  Inc.;  Robert 
Sample,  vice  president,  Better  Busi- 
ness Bureau  of  Los  Angeles. 

Jack  O'Mara,  partner,  John  I.  Ed- 
wards &  Assoc.;  Sam  Eastman,  part- 
ner, Dozier,  Eastman  &  Co.;  and 
Charles  Porter,  art  director,  Foote, 
Cone  &  Belding  Inc.;  Herb  Beaven, 
vice  president,  Mogge-Privett  Inc.; 
John  D.  Roche,  president,  John  D. 
Roche  Inc.,  and  Frances  Corey,  ad- 
vertising manager,  The  May  Co. 

Donn  Tatum,  director  of  television, 
ABC  Western  Div.;  George  Moskovics, 
manager  of  television  development, 
KNXT  (TV);  Syd  Gaynor,  sales  man- 
ager, KFWB;  Myra  Clark,  continuity 
acceptance  director,  KFI;  Rodney 
Coulson,  director  of  publicity,  KHJ; 
and  Mark  Haas,  vice  president  and 
program  director,  KMPC;  J.  Neil 
Reagan,  vice  president  of  McCann- 
Erickson  Inc. 

Sponsors  are  Los  Angeles  Ad- 
vertising Women  Inc.,  Hollywood 
Ad  Club,  Advertising  Club  of  Los 
Angeles,  and  Advertising  Assn.  of 
the  West  in  cooperation  with  Los 
Angeles  Board  of  Education. 


STUDENT  GRANTS 

SDBA  Helps  Radio  Study 

FOUR  STUDENTS  have  been 
awarded  radio  engineering  scholar- 
ships to  the  U.  of  South  Dakota  at 
Vermillion,  two  of  them  getting 
grants  from  the  South  Dakota 
Broadcasters  Assn. 

Winners,  and  their  scholarships, 
include  Harlan  Peterson,  Hereford, 
$100  from  SDBA;  Jaron  Zastrow,  Co- 
lumbia, $100,  SDBA;  William  Tosch, 
Madison,  $100,  South  Dakota  Health 
Organization,  and  Gary  Altman, 
Plankinton,  $50,  Radio  Guild. 

Members  of  the  scholarship  com- 
mittee of  the  broadcasters'  group  in- 
clude George  Rohn,  KSOO  Sioux 
Falls;  Ray  Eppel,  KORN  Mitchell; 
Max  Staley,  KIJV  Huron,  and  Henry 
Schmitt,  publisher  of  the  Aberdeen 
American  News.  Radio  Guild  is  a 
university  group  comprised  of  stu- 
dents interested  in  radio  and  the 
school  station,  KUSD. 


Coverage  Analysis 

ANALYSIS  of  radio-TV  produc- 
tion at  the  national  political  con- 
ventions, of  speaking  styles  and  of 
broadcast  reporting  is  being  con- 
ducted by  the  School  of  Speech  at 
Northwestern  U.  and  some  40  grad- 
uate students.  All  radio  and  TV 
network  broadcasts  are  being  mon- 
itored during  both  Republican  and 
Democratic  conclaves,  with  results 
analyzed  after  data  is  compiled. 


fCC  actions  ^  ^ 


JUNE  27  THROUGH  JULY  2 


cond.-conditional 
LS -local  sunset 
mod.-modification 
trans.-transmitter 
unl.-unlimited  hours 


CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-visual 

STA-special  temporary  authorization       CG-conditional  grant 
SSA-special  service  authorization 

Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 

roundup  of  new  station  and  transfer  applications,  begin  on  page  83. 


June  30  Applications  ... 

..ACCEPTED  FOR  FILING 
AM— 1280  kc 

KTLN  Denver — CP  to  change  from 
1150  kc  1  kw  D  to  1280  kc  5  kw  unl.; 
install  new  trans,  and  DA-DN;  change 
trans,  location  from  3000  S.  Platte  River 
Dr.,  5.5  mi.  south  from  center  of  Den- 
ver to  0.4  mi.  east  of  Route  245,  0.7 
mi.  south  of  Route  87,  south  of  Engle- 
wood,  Col.  AMENDED  to  change  name 
to  KTLN  Inc. 

Renewal  of  License 

Following  stations  request  renewal 
of  license : 

WTCJ  Tell  City,  Ind.;  WGRM  Green- 
wood, Miss.;  WFAH  (FM)  Alliance, 
Ohio;  WATG  -  FM  Ashland,  Ohio; 
WCOL-FM  Columbus,  Ohio;  WVKO- 
FM  Fostoria,  Ohio;  WFOB  (FM)  Fos- 
toria,  Ohio. 

AM— 990  kc 
KECC    Pittsburg,    Calif. — CP    to  in- 
crease power  from  1  kw  DA-N  to  5 
kw-N,   10  kw-D,  DA-DN. 

License  for  CP 
KHJ-FM   Hollywood,    Calif.— License 
for  CP  which  authorized  changes  in 
existing  FM. 

Extension  of  Completion  Date 
WTTV    (TV)     Bloomington,  Ind.— 
Mod.   CP  which  authorized  new  TV 
for  extension  of  completion  date  to 
1-30-53. 

Change  ERP 
WTVN  (TV)  Columbus,  Ohio— CP  to 

increase  ERP  from  6  kw  vis.  3.25  kw 
aur.  to  100  kw  vis.  50  kw  aur. 

WTVR  (TV)  Richmond,  Va.— Mod. 
CP  to  change  ERP  from  2.3  kw  vis. 
1.15  kw  aur.  to  2.04  kw  vis.  1.02  kw  aur. 


July  1  Applications  .  .  . 

ACCEPTED  FOR  FILING 
License  for  CP 
WROS  Scottsboro,  Ala. — License  for 
CP  which  authorized  new  AM. 

WLEF  Little  Falls,  N.  Y. — License  for 
CP  which  authorized  new  AM. 
License  Renewal 
KWLC  Decorah,  Iowa — Filed  applica- 
tion for  renewal  of  license. 

APPLICATION  RETURNED 
KPOC  Pocahontas,  Ark. — RETURNED 


license  for  CP  which  authorized  mount- 
ing FM  ant.  on  side  of  AM  tower. 

July  1  Decisions  .  .  . 

BY  BROADCAST  BUREAU 
To  Remain  Silent 

KFGQ-AM-TV  Boone,  Iowa — Granted 
request  for  authority  to  remain  silent 
July  4.  July  30.  1952  and  September  1, 
1952  to  have  staff  picnics. 

Regular  Sign-Off 

WRAG  Carrollton,  Ala. — Granted  re- 
quest for  authority  to  have  regular 
sign-off  period  at  6:00  p.m.  CST,  for 
period  ending  in  no  event  later  than 
August  31. 

Install  DA 
KYW  Philadelphia — Granted  license 
covering  installation  of  new  DA. 

Cancellation  of  License 
KSYL  Alexandria,  La. — Granted  re- 
quest for  cancellation  of  license  and 
deletion  of  call  letters,  effective  May 
31,  1952. 

KURV-FM  Edinburg,  Tex.— Granted 
request  to  cancel  license  and  delete 
FM. 

AM— 1230  kc 
WIVI   Christiansted,  V.   I.— Granted 
license  for  AM  1230  kc  250  w  unl. 

Change  Transmitter  Location 
WELC   Welch,  W.  Va.— Granted  CP 
to  install  new  trans,  and  move  trans, 
and  studio  location. 

Extension  of  Completion  Date 
KDEF  Albuquerque,  N.  M. — Granted 
mod.  CP  for  extension  of  completion 
date  to  11-1-52. 

FM— 92.9  mcs  (Ch.  225) 
KDKA-FM  Pittsburgh,  Pa.— Granted 
license  covering  changes  in  FM:  92.9 
mcs,  Ch.  225,  9.2  kw,  670  ft. 

FM— 93.7  mcs  (Ch.  229) 
WMVO    Mt.   Vernon,   Ohio — Granted 
license  for  FM:  93.7  mcs,  Ch.  229,  3.2 
kw,  310  ft. 

FM— 105.1  mc   (Ch.  286) 
WARL-FM  Arlington,  Va.  —  Granted 
license   covering   changes   in  existing 
FM:  105.1  mc,  Ch.  286,  2.05  kw,  500  ft. 

FM— 96.6  mc  (Ch.  245) 
KFBK-FM  Sacramento,  Calif.— Grant- 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermonf  Ave.,  Wash.  5,  D.  C. 
Sterling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Me. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  Installation! 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


*  VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  -seen  by  15,500  readers— sta- 
tion owners  and  managers,  chief  en- 
gineers and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities. 
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JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE* 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE* 


E.  C.  PAGE 

CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss.  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
,  1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010   Sunset  Blvd. 
Hollywood,  Calif.     NOrmandy  2-6715 


:d  license  for  FM:  96.9  mc,  Ch.  245, 
1.2  kw,  260  ft.  (BLH-838). 

Extension  of  Completion  Date 

KOMA-FM  Oklahoma  City,  Okla.  — 
Granted  mod.  CP  for  extension  of  com- 
pletion date  to  1-1-53. 

WRCM  New  Orleans — Granted  mod. 
2P  for  extension  of  completion  date 
o  9-18-52. 

License  for  CP 
WKZO-TV  Kalamazoo,  Mich.— Grant- 
;d  license  to  cover  CP  for  TV  and  des- 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE  * 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE  * 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE* 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1230 — Executive  5S51 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN   B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


ignation  of  trans,  location. 

Cancellation  of  License 
WISE  Asheville,  N.  C— Granted  con- 
sent to  cancellation  of  license  for  alter- 
nate main  trans. 

Change  DA 
WAYS  Charlotte,  N.  C— Granted  li- 
cense covering  changes  in  DA. 
Change  ERP 
KSD-TV   St.   Louis— Granted   CP  to 


(Continued  on  page  93) 
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There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


RUSSELL  P.  MAY 

John  A.  Moffet,  Associate 
1422  F  St.,  N.  W.       Kellogg  Bldg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE* 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1 1  00  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco  Seattle  Salt  Lake  City 
Los  Angeles        Portland  Phoenix 

Box  260  APTOS— 3352 

Member  AFCCE  * 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 

Television  Engineering  Since  1929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont  Hotel.  KYA.  33  Elm  Ave. 

San  Francisco  8,  Calif.       Mill  Valley,  Calit. 

DOuglas  Z-25S8  DUnlap  8-4871 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  Ruffner 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING   RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birmincham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  * 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C. — REpublic  6160 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  254  per  word — $2.00  minimum 
•  All  other  classifications  304  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Tqxcast- 
ing  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Salesmen 


Mountain  area  network  affiliate  in  a 
sales  management  "preferred"  area 
wants  experienced  salesman  capable  of 
being  commercial  manager  and  assum- 
ing additional  responsibilities.  Perma- 
nent. Established  organization  desires 
to  advance  the  man  selected.  Include 
picture,  references  in  letter  to  Box 
538P,  BROADCASTING  .  TELECAST- 
ING. 

Young,  experienced  salesman  with  pro- 
duction ideas  for  10  kw  southwestern 
network  affiliate;  $45  week  plus  com- 
mission and  car  allowance.  Submit 
photo  with  reply.  Box  550P,  BROAD- 
CASTING .  TELECASTING. 

Salesman-announcer.  Old  Dominion 
station  offers  fine  opportunity  for  man 
in  early  30's  who  is  capable  and  experi- 
enced in  radio  sales  and  announcing. 
Seventy-five  weekly  to  start.  Box  552P, 
BROADCASTING  •  TELECASTING. 

CBS  station  in  highly  competitive 
southeastern  city  will  add  one  salesman 
to  present  staff.  Rumuneration  on 
commission  basis  with  adequate  draw. 
Write  in  full  giving  references  and  ex- 
perience. Box  553P,  BROADCASTING 
.  TELECASTING. 

Texas  Gulf  Coast  station  needs  time 
salesman  of  proven  ability  and  good 
habits.  Permanent  position  for  right 
man.  Box  591P.  BROADCASTING  . 
TELECASTING. 

Aggressive  man,  thoroughly  familiar 
with  all  phases  of  successful  radio  sell- 
ing. Regional  accounts,  manufacturers 
and  top  retail  accounts.  Generous 
guarantee  against  15<~c  commission.  #1 
Hooper  station  in  a  three  station  mar- 
ket, tops  in  sports  and  news.  Real 
opportunity  to  establish  home  in  rich 
middle  west  with  continued  future 
earnings.  Box  601P,  BROADCASTING 
.  TELECASTING. 

We  have  openings  for  two  district 
sales  managers — one  east  of  the  Mis- 
sissippi, the  other  west.  Good  for  5  to 
10  thousand  a  year.  These  are  newly 
created  sales  positions  in  our  merchan- 
dising division.  Single  men  with  cars 
preferred  because  of  extensive  travel- 
ing. Contact  F.  P.  Kendall,  Executive 
Vice  President,  National  Research  Bu- 
reau, Inc.,  Chicago  10,  Illinois. 

If  you  can  sell  we  need  you.  Send  full 
particulars  to  KSIL,  Silver  City,  New 
Mexico. 

Radio  Station  KWFC,  Hot  Springs,  Ar- 
kansas, has  opening  for  good  local  sales- 
man. Guarantee  and  drawing  account 
against  commissions.  Exclusive  list  of 
prospects.  Good  living  and  working 
conditions.    Contact  Manager. 

Experienced  salesman:  15  percent  com- 
mission. $50  weekly  guarantee  for  first 
60  days.  Unrestricted,  protected  pros- 
pects. Must  have  car.  Angus  D.  Pfaff, 
WNMP,  Evanston,  Illinois. 

Announcers 

Experienced  announcer-engineer.  Sev- 
enty-five start.  Upper  midwest.  Box 
26P.  BROADCASTING  .  TELECAST- 
ING. 

Announcer  with  superior  voice,  inter- 
viewing ability,  for  station  in  important 
Texas  market.  Box  485P,  BROAD- 
CASTING •  TELECASTING. 

Good  announcer  with  first  ticket.  $65. 
to  start — fast  ups.  Inland  California 
net  affiliate.  Box  489P,  BROADCAST- 
ING •  TELECASTING. 

Two  announcers  needed,  no  ticket  nec- 
essary. One  now,  one  September  1st. 
Midwest  station — prettiest  east  of  Mis- 
sissippi. Will  train  beginner.  Send  de- 
tails of  experience,  background,  picture 
and  tape  to  Box  592P,  BROADCAST- 
ING •  TELECASTING. 


Help  Wanted  (Cont'd) 

Announcer  with  well-rounded  experi- 
ence, deep  voice,  to  run  livewire  morn- 
ing hillbilly  and  pop  DJ  show  for 
Pennsylvania  independent  daytimer. 
Send  complete  information  and  disc. 
Box  598P,  BROADCASTING  .  TELE- 
CASTING. 

Wanted:  Staff  announcer  who  can  also 
do  good  newscast.  Please  send  all  in- 
formation, including  salary  require- 
ments to  KFBB,  Great  Falls,  Montana. 

3  experienced  engineer-announcers, 
heavy  on  announcing.  $75  per  week, 
permanent  to  right  men.  Commercial 
manager.  For  north  Louisiana  station. 
Radio  Station  KLIC,  Monroe,  La. 

Announcer  with  first  class  ticket.  $65.00 
for  40  hours.  WEBJ,  Brewton,  Ala- 
bama. 

Wanted — Combination  man  for  night 
shift,  emphasis  on  announcing.  $75.00 
weekly.  Walt  Gaines,  WIEL,  Elizabeth- 
town,  Ky. 

First  class  combination  man  needed  at 
once.  Starting  salary  $55  for  40  hours. 
Contact  Radio  Station  WNVA,  Norton, 
Va. 

Announcer-engineer  wanted.  South 
Georgia  Mutual  network  station  wants 
experienced  announcer-engineer  who 
can  operate  board  and  tables.  $70.00 
a  week.  WVOP,  Telephone  327,  Vidalia, 
Georgia. 


Technical 


Regional  station  in  upstate  New  York 
with  application  filed  with  FCC  needs 
qualified  transmitter  engineer  full- 
time.  Fine  opportunity  with  pro- 
gressive station  if  you  have  what  it 
takes.  Forty  hour  shift,  good  working 
conditions.  Write  Box  394P,  BROAD- 
CASTING •  TELECASTING. 


Network  affiliate,  1  kw,  to  employ  five 
first  phone  engineers  to  announce  AM 
schedule,  combo  men,  $400  per  month 
if  experienced.  Live  in  ideal  small 
town  bordering  large  metropolitan  area 
in  Illinois.  Write  full  details  Box  398P, 
BROADCASTING  .  TELECASTING. 

Engineer  diligent  and  dependable. 
South  Texas  city.  Box  486P,  BROAD- 
CASTING .  TELECASTING. 

Chief  engineer  wanted  by  South  Caro- 
lina 1000  watt  daytime  station.  Must 
be  able  to  do  some  announcing.  Good 
salary.  Box  523P,  BROADCASTING  . 
TELECASTING. 


Combination  man  -  Good  working  con- 
ditions in  AM-FM  installation  North 
Carolina.  Box  568P,  BROADCASTING 
.  TELECASTING. 


First  class  engineer  wanted  immedi- 
ately. Experience  not  necessary.  Good 
working  conditions.  Augusta,  Ga.  Box 
611P.  BROADCASTING  .  TELECAST- 
ING. 


Nebraska.  First  class  engineer-an- 
nouncer wanted  for  combination  job 
at  KCOW,  Alliance,  Nebraska.  Salary 
depends  on  experience  and  ability. 
Can    also    use  announcer-copywriter. 

Chicago  suburban.  First  phone.  No 
experience  necessary.  $60  for  48  hours. 
All  details  first  letter.  WEAW,  Evan- 
ston. 111. 


Engineer-announcer.  Starting  salary 
$70.00  per  week  WIRB,  Enterprise,  Ala- 
bama. 

Two  permanent  engineering  positions 
open.  Starting  salary  $62  per  40  hour 
week.  Contact  Chief  Engineer,  Radio 
Station  WKAP,  Allentown,  Pa. 


Help  Wanted  (Cont'd) 

First  class  engineer.  Control  board  and 
recorder  experience  necessary.  WKRM, 
Columbia,  Tennessee. 

Immediate  opening  experienced  first 
class  ticket  holder.  $60.00  per  week. 
40-hour  week.  Time  and  a  half  over- 
time.   WLAD,  Danbury,  Conn. 

First  phone  transmitter  operator. 
WSYB,  Rutland,  Vermont.  

Engineer-announcer  for  250  watt  Mu- 
tual station  in  Statesboro,  Georgia. 
Nice  college  town,  living  conditions 
reasonable,  good  salary,  job  open 
August  1st.  Want  man  who  would 
like  to  settle  in  town,  not  a  drifter. 
Write  full  particulars  to  R.  H.  Thomp- 
son, WWNS,  Statesboro,  Georgia. 

Production-Programming,  others 

Experienced  radio  bookkeeper  needed 
by  Texas  station  in  beautiful  resort 
city.  Box  484P,  BROADCASTING  . 
TELECASTING.  

Situations  Wanted 


Managerial 


Manager-chief  engineer  wishes  contact 
with  persons  building  or  buying  sta- 
tion. Can  buy  interest  in  station. 
Broadcasting  experience  of  26  years. 
References  exchanged.  Box  509P, 
BROADCASTING  •  TELECASTING. 
Seeking  step-up  to  general  manager- 
ship. Thoroughly  familiar  with  all 
phases  of  successful  radio,  program 
and  saleswise,  plus  accounting  and 
business  background.  Box  563P, 
BROADCASTING  .  TELECASTING. 

Manager:  Desires  to  change.  Success- 
ful small  town  operator.  Sell.  An- 
nounce. Civic  minded.  Age  32.  Single. 
Local  programming  experience.  Can 
make  monev  for  vou.  Box  603P, 
BROADCASTING  .  TELECASTING. 

General  manager.  A-l  record,  desires 
change.  All  replies  answered.  Box 
607P,  BROADCASTING  .  TELECAST- 
ING  

Stop!  Do  you  need  a  good  executive? 
One  who  can  handle  personnel,  super- 
vise contractual  detail,  office  manage- 
ment, full  charge  bookkeeper,  corre- 
spondence, secretarial  skills,  etc.  Pres- 
ently employed  by  small  agency,  but 
wishes  change  after  8  years.  Box  620P. 
BROADCASTING  .  TELECASTING. 


Salesmen 


Ten  years  radio  sales  and  production 
experience.  Will  answer  all  good  sound 
radio  or  agency  offers.  Family  and  col- 
lege  man.  Box  589P,  BROADCASTING 
.  TELECASTING.  

Sales  consultant  available.  Fifteen 
years  broadcasting,  electronics  back- 
ground, contract  negotiator,  familiar 
with  government  procedure.  Will  rep- 
resent you  in  Washington  area  on  com- 
mission or  salary  basis.  Professional 
service  at  practical  prices.  Box  608P. 
BROADCASTING  .  TELECASTING. 


Announcers 


20  years  radio.  Year  television.  Have 
announced  and  produced  top  network 
shows.  No  prima  donna  or  drifter. 
News,  MC,  disc  jockey.  Seeking  per- 
manent position.  Best  references.  Tape, 
letter  and  picture  on  request.  Avail- 
able within  two  weeks.  Box  526P, 
BROADCASTING  .  TELECASTING. 

Top  announcer.  Can  sell  anything  and 
everything.  Authoritative  news  and 
sportscasts.  Friendly,  relaxed  disc 
shows.  Ad-lib  artist.  Minimum  S90. 
Have  first  ticket.  Box  590P,  BROAD- 
CASTING  .  TELECASTING.  

Experienced  announcer.  No  drifter. 
Desire  security,  permanence,  with  fu- 
ture. State  approximate  salary.  Box 
594P,  BROADCASTING  .  TELECAST- 
ING^  

Disc  jockey-special  events.  31,  draft 
exempt.  Six  years  experience.  Superior 
voice.  Desires  permanent  location  with 
future  as  marriage  is  planned  next 
year!  Box  595P,  BROADCASTING  . 
TELECASTING. 


Situations  Wanted  (Cont'd) 

Announcer:  2  years'  experience,  all 
phases,  versatile,  reliable.  Accept  first 
immediate  offer.  Available  immediately. 
Tell  me  your  salary  and  phone  number, 
and  it's  a  deal.  Box  600P,  BROAD- 
CASTING  •  TELECASTING.  

Announcer,  experienced,  sells,  on  and 
off  air.  Good  background,  married, 
available  August  18.  Box  602P,  BROAD- 

CASTING  .  TELECASTING.  

Radio-journalist,  voice,  single,  veteran, 
23,  BS  Journalism.  Year's  experience 
announcing,  news  writing.  Desires  mid- 
west.    Box   604P,   BROADCASTING  • 

TELECASTING.  

Announcer-engineer.  Single,  veteran, 
some  news  and  disc  jockey  experience. 
Now  readv  for  offer  where  young  man 
(age  20)  can  build  future  on  sincere 
effort  and  faithful  service.  Have  car. 
Available  July  First  with  first  phone. 
Box  605P,  BROADCASTING  .  TELE- 

CASTING.  

Announcer-salesman.  One  year  on  air, 
3  years  selling.  Family,  veteran,  28. 
Have  edited  news,  done  remote  sports. 
Will  relocate.  Can  sell.  Box  609P, 
BROADCASTING  •  TELECASTING. 
Versatile  experienced  staff  announcer 
(2  years),  with  news  and  disc  jockey- 
ing as  specialties.  Location  anywhere 
in  U.  S.  if  opportunity  for  advance- 
ment.    Box  612P,  BROADCASTING  • 

TELECASTING.   

Sports  announcer  available.  5  years 
experience  all  sports.  Employed.  De- 
sire settle  down  with  year-round  sports 
minded  station.  Emphasis  on  baseball, 
football.  State  minimum  salary.  Box 
616P,  BROADCASTING  .  TELECAST- 
ING^  

Announcer:  DJ  and  special  events  man. 
Eight  years.  Character,  to  say  the 
least.  News,  boards.  Base.  $75.  Box 
617P,  BROADCASTING  .  TELECAST- 
ING^  

Announcer,  excellent  newscaster,  four 
years  experience  largest  markets.  Seek 
position  good  future,  decent  salary. 
Box  623P,  BROADCASTING  •  TELE- 
CASTING^  

Adaptable!  Salable!  Available!  Desires 
congenial  regional  station  in  not-too- 
large  city.  27,  Family  man,  sober  and 
conscientious.  Thoroughly  experienced 
—all  announcing  assignments.  Personal 
interview  necessary.  Lance  Jensen.  229 
Columbus    Avenue,    New    York  City, 

TRafalgar  3-2469.  

Korean  veteran,  3*2  years  experience. 
DJ  afternoon  and/or  evening.  Desire 
position  in  good  steady  station.  $80 
minimum.    Don  Keating,  2419  St.  Paul 

Blvd.,  Rochester.  N.  Y.  

To  manager  seeking  top  announcer, 
round  out  highly  competent  staff.  His 
station's  position  in  sizeable  market 
demands  minimum  5  years  varied  ex- 
perience, excellent  voice,  smoothness, 
high  program,  production  sense,  de- 
pendability, congeniality,  permanence, 
station  asset  working  or  away.  Con- 
tact Harvey  D.  Murphey,  153  Mount 
Joy  PI.,  New  Rochelle,  N.  Y.  Locate 
anywhere.  

Technical  

Chief  engineer,  commercial  manager, 
Experienced  construction  and  mainte- 
nance engineer,  successful  time  sales- 
man and  station  manager  can  furnish 
best  of  references.  Prefer  south  or 
southwest.  Box  610P.  BROADCAST- 
ING .  TELECASTING.  

Engineer  with  first  phone.  Inexperi- 
enced. 3  years  in  radio  repair.  Box 
613P.  BROADCASTING  .  TELECAST- 
ING.  

Radio  operator,  first  class  license.  No 
experience.  3  years  schooling,  includ- 
ing TV -radio  service  and  repairs.  De- 
sires position  with  broadcasting  sta- 
tion. Box  614P.  BROADCASTING  • 
TELECASTING.  

Radio  operator,  first  class  license.  No 
experience.  3  years  schooling,  includ- 
ing TV-radio  service  and  repairs.  De- 
sires position  with  radio  broadcasting 
station.  Box  615P,  BROADCASTING  • 
TELECASTING.   

Engineer,  first  phone.  No  station  ex- 
perience. Technical  school  graduate. 
Married.  West  preferred.  Veteran. 
Box  618P.  BROADCASTING  •  TELE- 
CASTING.  

Radio  operator,  first  class  license.  No 
experience.  3  years  schooling  includ- 
ing TV/radio  service  and  repair.  De- 
sires position  with  radio  broadcasting 
station.  Box  621P,  BROADCASTING  . 
TELECASTING.  

Veteran,  25,  married.  First  phone.  Five 
years  technical,  five  months  broadcast- 
ing experience.  Interested  in  television. 
Box  622P,  BROADCASTING  •  TELE- 
CASTING. 


EXPERIENCED 

BROADCASTERS 

NOW  AVAILABLE 


Situations  Wanted  (Cont'd) 

First  class  licensed  engineer,  can  learn 
announcing.  North  Carolina  only.  Write 
"Engineer",  P.O.  Box  416,  Fuquay 
Springs,  N.  C. 

Veteran,  first  class  license  wishes  per- 
manent position,  6  months  broadcast 
station  experience.  Karl  Vann,  672 
Park  Place,  Brooklyn,  New  York. 

Production-Programming,  Other* 

Girl  continuity  writer,  office  work,  an- 
nouncing. Excellent  references.  Box 
527P,  BROADCASTING  .  TELECAST- 
ING. 

Experienced  continuity  woman,  librar- 
ian, women's  director,  program  direc- 
tor,   seeking    advancement.  Midwest 

i   only.    Available  by  September  First. 

v  College  graduate,  Phi  Beta  Kappa.  Box 
606P,  BROADCASTING  •  TELECAST- 
ING. 

Attention:  eastern  New  York,  Connec- 
ticut, Massachusetts,  Vermont,  New 
Hampshire,  News  and  sports  director, 
one  kw  indie,  complete  board  and  re- 
mote equipment.  Experienced,  capable 
staff  man,  all  phases.  Wife's  illness 
forces  change  of  positions.  Excellent 
references.  Box  619P,  BROADCAST- 
ING .  TELECASTING. 

University  professor,  30,  with  proven 
television  experience,  desires  opportu- 
nity in  long-range  educational  pro- 
gramming. Box  625P,  BROADCAST- 
ING •  TELECASTING. 


Television 


Production-Programming,  others 

Young  man  with  18  months  excellent 
TV  production  training  needs  actual 
experience  anywhere.  Box  559P, 
BROADCASTING  •  TELECASTING. 

For  Sale 


Stations 


Southwest:  250  watt  unlimited.  $6,000 
monthly  potential.  No  competition. 
$42,000.  Box  593P,  BROADCASTING  . 
TELECASTING. 


Completely  equipped  radio  &  TV  school 
&  recording  studio.  Building  now  leased 
moderately.  4306  N.  Central  "  Ave., 
Phoenix,  Arizona. 

Western  stations.  Independents,  affili- 
ates. Priced  from  $18,000  to  $750,000. 
Jack  L.  Stoll  &  Associates,  4958  Mel- 
rose Ave.,  Los  Angeles  29,  Calif. 

Equipment,  etc. 

Ideco  255'  heavy  duty  self-supporting 
tower;  30,000  feet  ground  wire;  22  sec- 
tions Yb"  transmission  line:  one  1  kw 
tuning  unit;  RCA  BT  250  L  transmit- 
ter. Box  597P,  BROADCASTING  • 
TELECASTING. 

Collins  1  kw  transmitter.  Excellent 
condition.  Now  operating  18  hours  a 
day.  Available  soon.  Box  624P, 
BROADCASTING  •  TELECASTING. 

Stainless  200  foot  tower.  $1200  prepaid. 
Excellent  condition,  two  years  use. 
WPAW,  Pawtucket,  R.  I. 

Used  radio  towers,  two-200  foot  guyed 
radio  towers  fully  equipped  with  guy 
lines  and  lights  in  accordance  with 
C.A.A.  regulations.  Can  be  made  any 
length  up  to  400  feet.  White  Construc- 
tion &  Engineering  Company,  Inc.,  300 
—22nd  Street  South,  St.  Petersburg, 
Florida.    Phone  75970. 


Wanted  to  Buy 


Stations 


Manager  and  chief  engineer  want  to 
buy  250  watt  or  1000  watt  station,  pref- 
erably in  south.  Can  operate.  Box 
596P,  BROADCASTING  .  TELECAST- 
ING. 


Equipment,  etc. 


Used  G-R  916-A  RF  bridge  and  acces- 
sories. Advise  condition  and  price. 
Rollins  Broadcasting,  Inc.,  Rehoboth, 
Delaware. 


Wanted  to  Buy  (Cont'd) 

Wanted,  used  FM  equipment  in  good 
shape.  Send  information  to  Radio  Sta- 
tion WFRC,  P.  O.  Box  990,  Reidsville, 
N.  C. 

Used  equipment:  Frequency  monitor, 
modulation  monitor,  limiting  ampli- 
fier, pickups,  turntables,  coax  line. 
WMAM,  Marinette,  Wisconsin. 

Miscellaneous 


FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 

Help  Wanted 

Salesmen 


LIVEW1RE  TIME  SALESMAN 

If  you  are  a  young  livewire  time  sales- 
man how  would  you  like  to  join  up  with 
a  progressive  organization  now  owning 
two  highly  successful  AM  stations  with 
applications  pending  for  another  AM  plus 
TV.  We  are  interested  in  an  aggressive 
man  who  is  a  real  competitor  and  wants 
to  get  ahead  by  hard  work.  We  will  put 
you  to  work  as  assistant  to  the  com- 
mercial manager  of  our  station  in  a 
market  with  the  highest  income  per 
capita  in  Louisiana.  We  will  guarantee 
you  $300  monthly,  expenses  and  a  per- 
centage of  your  sales.  If  you  do  a  good 
job  you  will  have  an  opportunity  to  move 
up  in  our  rapidly  expanding  organiza- 
tions. Unless  you  are  a  real  salesman 
and  can  produce  don't  apply.  Send  com- 
plete details  including  past  sales  figures, 
references  and  photo.  Box  626P, 
BROADCAST!  NG.TELECASTING. 


Technical 


Operating  engineers  wanted  for  defense  radio 
project.  Four  station  chief  engineers,  four 
transmitter  supervisors,  four  receiver  super- 
visors, 16  transmitter  operators,  16  receiver 
operators.  Ra,dio  telegraph,  radio  telephone 
or  advanced  amateur  license  desired  but  not 
necessary.  Salary,  $6,000  to  $9,000,  per  diem, 
travel  expenses.  E.  C.  Page.  Consulting  Radio 
Engineers,  600  Bond  Building.  Washington, 
D.  C. 


For  Sale 


Portable  transcription  playbacks. 
$37.75  F.O.B.  Chicago.  8"  speak- 
er, 3  tube  amplifier  full  range 
tone  control.  Astatic  "400"  pickup 
arm.  Plays  33,  45  and  78  RPM. 
All  sizes  including  16"  disc.  Carry- 
ing weight  28  pounds.  Richard 
Alan  Company,  3618  Milwaukee 
Avenue,  Chicago  41,  Illinois. 
Spring  7-7100. 


Schools 


are 


Used  23-20'  sections  1%"  51.5  ohm  coax. 
4-90'j  elbows,  gas  stop,  dehydrator,  and 
expansion  hangers.  WCNT,  Centralia, 
Illinois. 

BROADCASTING    •  Telecasting 


MBS  GRADUATES; 


DEMAND 

•  i  i 

NBS  has  rrore  requests  for  trained 
radio  help  than  it  can  fill  I  Job*  are 
waiting  right  now  for  NBS-trained 
graduates.  Get  your  first  class  license 
in  a  few  months;  complete  combina- 
tion training  in  a  year  or  less.  Course  | 
includes  announcing,  writing,  selling, 
drama,  news  editing,  production,  pro- 
gramming, disc  jockey  technique. 

100%  Placement  of  Combination  Men 
Housing  Arranged 

Write  Today  tor  Details 


Tgj  NORTHWE 

|f  BROADCASTING 

W  SCHOOL 


"On*  of  rho  Nation's  Oroaf 
Radio-TV  ScftMls" 
Ml  S.  W.  19th  Ave.,  Portland  S,  Or*. 


NFL  SUIT 

Pre-Trial  Conference  Aug.  6 

PRE-TRIAL  conference  of  attor- 
neys in  the  government's  anti-trust 
suit  against  the  National  Football 
League  has  been  set  for  Aug.  6, 
with  the  trial  date  to  be  fixed  then 
— probably  for  sometime  in  the  fall. 

Suit  originally  was  scheduled  to 
begin  June  16,  but  was  postponed 
due  to  the  pre-occupation  of  Judge 
Allan  K.  Grim  of  the  U.  S.  District 
Court  in  Philadelphia  with  another 
case. 

Suit,  brought  by  the  Dept.  of 
Justice  last  October,  charges  that 
the  National  Football  League  en- 
gaged in  a  conspiracy  in  restraint 
of  trade  by  restricting  member 
teams  from  selling  radio  and  TV 
rights  freely  [B*T,  Oct.  5,  1951]. 
Basis  of  conspiracy  charges  is 
Article  X  of  NFL's  constitution 
and  by-laws.  This  provides  among 
other  things  for  a  radio  or  TV 
"blackout"  when  the  home  team  is 
playing  at  home. 

Motion  to  dismiss,  made  by  NFL, 
was  denied  by  Judge  Grim  early 
this  year  [B»T,  Jan.  15]. 

In  its  answer  to  the  complaint, 
NFL  alleged  that  it  is  not  engaged 
in  interstate  commerce,  therefore 
not  liable  under  the  Sherman  Act. 
It  also  declared  that  its  principal 
business  was  staging  football 
games  and  that  radio  and  TV 
broadcasts  are  incidental  [B*T, 
March  3]. 

Suit  also  named  the  12  members 
of  the  National  Football  League  as 
defendants. 


Berding  Sworn  In 


ANDREW  H.  BERDING,  pre- 
viously with  the  Mutual  Security 
Agency  and  Office  of  Defense  Mo- 
bilization, was  sworn  in  last  Tues- 
day as  director  of  public  informa- 
tion for  the  Dept.  of  Defense.  He 
succeeds  Clayton  B.  Fritchey,  who 
resigned  in  late  May  to  become  ad- 
ministrative assistant  to  the  Presi- 
dent [B*T,  June  2].  Mr.  Berding 
left  ODM  shortly  after  the  resigna- 
tion of  Charles  E.  Wilson  as  mobili- 
zation director  last  March  31  to 
head  up  public  information  for 
MSA. 

Miscellaneous 


Sales  &  Distribution 
TELEVISION  FILMS 

15%  FEE  CHARGE 
CONTACT 

McCONKEY  ARTISTS-holuwood  28 

7000  HOLLYWOOD  BLVD. 
SIX  OFFICES  U.  S.  A.  PLUS  SOUTH  AMERICA 


Employment  Service 


EXECUTIVE  PLACEMENT  SERVICE 

for  competent  managers,  com- 
mercial managers,  program 
directors,  chief  engineers, 
disc  jockeys.  Reliable,  confi- 
dential, nation-wide  service. 
Send  for  full  information  today. 

Howard  S.  Frazieh 
TV  &  Radio  Management  Consultants 
728  Bond  BIdg.,  Washington  5,  D.  C. 

^^fWgW'  WWW  »T»y^>gTT  W  W  W  V 


LOU  NELSON: 

When  your  morn- 
ing shows  need  zip 
and  your  PULSE 
rating  needs  a  lift 
call  on  Lou  for  the 
zaniest  and  most 
salable  type  of 
morning  DJ  work. 
Formerly  morning 
man  at  W  J  E  H, 
WBEX,  and  WKBS, 
Lou  is  strong  on 
witty  impersona- 
tions and  lively  patter.  On  the  serious 
side,  he's  terrif  as  a  newscaster  and 
staff  announcer.  TAPE  or  DISC 
AVAILABLE. 

MATT    HUBER:  A 

lot  of  education 
comes  with  this 
boy.  An  M.A.  from 
NYU,  Matt  has 
played,  coached  and 
officiated  in  3  ma- 
jor sports.  An  ex- 
pert with  play-by- 
play, he's  adept  at 
special  events  mu- 
sical shows  and 
newscasting.  TAPE 
or  DISC 
AVAILABLE. 


DON  COLE:  An- 
nouncer -  newscast- 
er, DJ.  Don's  not  a 
specialist  but  is  de- 
finitely an  all  'round 
staff  man  with  em- 
phasis on  good 
commercial  deliv- 
ery. Hails  from 
New  England  and 
would  like  to  settle 
there.  Good  on  mu- 
sical shows  and 
news.  Excellent 
or  DISC  AVAIL- 


TAPE 


ERV  FISCHER:  Ex- 
cellent on  play-by- 
play. Erv's  college 
background  in  base- 
ball, football  and 
basketball  makes 
him  an  authority 
on  sports  reporting. 
Strong  on  news, 
commercials  and 
music  shows.  TAPE 
or  DISC  AVAIL- 
ABLE. 

STEVE  YOCUS: 

When  not  writing 
continuity  for  his 
two  favorite  music 
shows  "Memories 
of  Yesteryear,"  and 
"Hawaii  Call  s," 
Steve  does  his  best 
job  in  the  sports 
arena  and  on  man- 
in-the-street  inter- 
views. You'll  like 
his  response  to  re- 
sponsibility; Good 
Mi  '  at  the  board.  TAPE 

or  DISC  AVAILABLE. 

BILL  ROSEN:  Here 
is  your  ideal  pro- 
gram   creator.  An, 
announcer  -  writer  ! 
of  network  calibre  3 
for  any  local  sta- 
tion.   Excellent  at 
continuity  and  pro- 
duction. Bill's  forte 
is     concocting  re-; 
corded   m  u  s  i  c  a  11 
shows  that  are  in-l 
expensive  and  sale- 
able. You'll  like  his.  

original  called  "Looney  Lyrics."  OK 
on  news,  interviews  and  commercials. 
TAPE  or  DISC  AVAILABLE. 

Write  or  Wire 
Dexter  Hall 


S  R  T 


SCHOOL  OF  RADIO  TECHNIQUE 
R.K.O.  BIdg.  Radio  City,  N.Y.  20,  N.Y. 
PLaza  7-1211 


SRT  men  and  women  are  employed  in  broad- 
casting stations  all  over  the  United  States 
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WFDF  BENEFIT 

Finances  Children's  Camp 


BENEFIT  show  presented  by 
WFDF  Flint,  Mich.,  made  possible 
a  summer  camping  trip  for  27 
underprivileged  Flint  children  with 
listeners  calling  in  to  pledge  $1,100, 
oversubscribing  the  goal  of  $900. 

The  WFDF  show,  originally- 
scheduled  for  an  hour  and  a  half, 
grew  into  three  and  a  half  hours 
when  it  was  aired  June  28,  with 
appeals  by  leaders  of  Flint  social 
service  organizations  and  Mayor 
Paul  Lovergrove.  The  children  live 
at  the  Whaley  Home  for  children 
from  broken  families. 

WFDF  Chief  Announcer  Bud 
Haggart,  assisted  by  staff  an- 
nouncers, emceed  the  show,  and  a 
six-piece  orchestra  was  provided 
by  the  Flint  Federation  of  Musi- 
cians. Mr.  Haggart's  and  Lee 
Driscoll's    singing   was  featured. 

Idea  for  the  benefit  came  from 
the  Flint  Civitan  Club,  which  in 
previous  years  had  financed  the 
camping  trips,  but  which  this  year 
found  financial  help  necessary. 


UN  Position  Open 

POSITION  for  a  "telecommunica- 
tion engineering  professor"  to 
serve  with  the  UN  Technical  Assist- 
ance Administration  is  now  avail- 
able, according  to  the  Secretary 
General  of  the  International  Tele- 
communication Union.  ITU  has 
asked  the  State  Dept.'s  Telecom- 
munications Policy  Staff  for  assist- 
ance in  obtaining  suitable  candi- 
dates. Applicants  should  list,  not 
only  technical  knowledge  but  also 
administration  and  operations  ex- 
perience. Assignment  is  for  one 
year  to  advise  India  on  formation 
of  a  training  course  in  the  Dept.  of 
Telecommunication  Engineering  in 
Madras.  Qualifications:  A  top- 
ranking  professor  with  long  ex- 
perience in  a  U.  S.  university.  Ap- 
plicants should  file  curriculums 
and  references  with  Telecommuni- 
cations Policy  Staff,  Dept.  of  State, 
Washington  25,  D.  C. 


NET  profit  of  Standard  Radio  Ltd., 
Toronto,  owners  of  CFRB  Toronto, 
for  fiscal  year  ending  March  31,  1952, 
amounted  to  $85,035,  compared  with 
$87,909  in  previous  year. 


Carolina  Network  Station 

The  only  station  in  an  attractive  smaller  Carolina  mar- 
ket. A  combined  installation  makes  possible  a  very  eco- 
nomical operation  and  opportunity  for  sizable  profits. 
This  is  an  ideal  property  for  two  active  partners.  Financ- 
ing arranged. 

Appraisals  e  Negotiations  •  Financing 
BLACKBURN -HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 
WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn        Ray  V.  Hamilton  Lester  M.  Smith 

Washington  Bldg.  Tribune  Tower  235  Montgomery  St. 

Sterling  4341-2  Delaware  7-2755-6  Exbrook  2-5672 


I  WANT  TO  BUY  J 
A  RADIO  STATION 

H  Already  own  and  operate  one  station  and  % 

H  now  I'm  looking  for  another.     Would  con-  % 

sider  any  part  of  the  country  except  New  % 

H  England  and  deep  south.    Metropolitan  area  %> 

I  population  between  250,000  and  1,000,000  | 

&  preferred.  Most  interested  in  low  frequency  % 

$  daytime  operation  that  has  not  reached  its  % 

<|  full  potential.    Others  might  be  considered.  % 

<|  Prepared  to  pay  all  cash.    Your  reply  will  be  % 

¥  treated  with  utmost  confidence.    I  am  not  a  % 

¥  broker,  and  am  not  looking  for  a  station  % 

g  that  has  been  "shopped  around."   If  station  $ 

H  is  what  I  am  looking  for  I  am  prepared  to  % 

J?  close  sale  immediately.  % 

Box  627P,  BROADCASTING  •  TELECASTING  | 
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New  Business 

(Continued  from  page  20) 

olives  &  maraschino  cherries),  names  Jimmy  Fritz  &  Assoc.,  Hollywood. 

MAIER  BREWING  Co.,  L.  A.,  appoints  Factor-Breyer  Inc.,  that  city. 
Advertising  budget  is  estimated  at  half  million  dollars  annually. 

H.  A.  CHURCH  Co.,  Chicago,  distributor  of  Metallic  X  household  mend- 
ing cement,  appoints  Buchanan  &  Co.,  that  city. 

OXY-CATALYST  Mfg.  Co.,  Wayne,  Pa.,  appoints  Gray  &  Rogers,  Phila. 

TWISTO  CONTAINER  Corp.,  L.  A.  (toothpaste-dispensing  toothbrush), 
appoints  W.  B.  Geissinger  &  Co.,  that  city.  Radio-TV  will  be  used. 

A.  E.  STALEY  Mfg.  Co.,  Decatur,  111.,  appoints  Fuller  &  Smith  &  Ross, ' 
Chicago,  for  soybean  division. 

RPM  MFG.  Co.,  Lamar,  Mo.  (rotary  power  lawn  mower),  appoints 
Charles  Blum  Adv.,  Phila. 

JERCLAYDON  Inc.,  N.  Y.  (Glamorene  carpet  cleaner),  appoints  J. 
Walter  Thompson  Co.,  same  city. 

SILVERTEX  Co.,  Phila.  (men's  suits),  appoints  Leonard  F.  Fellman  & 
Assoc.,  that  city. 

CONNECTICUT  GENERAL  LIFE  INSURANCE  Co.,  Hartford,  Conn., 
appoints  Cunningham  &  Walsh,  N.  Y. 

LEE  TIRE  &  RUBBER  Co.  of  New  York  Inc.,  Conshohocken,  Pa.,  ap- 
points Gray  &  Rogers,  Phila. 

GLOBAL  MARKETING  SERVICE,  Oakland,  Calif.,  appoints  Ad  Fried 
Adv.,  that  city.  Radio-TV  schedule  will  be  announced  later. 

THRIVO  Co.,  Phila.  (dog  food),  names  Gray  &  Rogers,  that  city. 

eojala  •  •  • 

J.  C.  (LARRY)  DOYLE  named  sales  and  advertising  manager  of  Ford 
Motor  Co.,  Detroit. 

E.  GRAYSON  WEYMOUTH  Jr.,  Kudner  agency,  N.  Y.,  to  Colgate-Palm- 
olive-Peet  Co.  advertising  staff  to  work  with  RALPH  ROBERTSON, 
assistant  advertising  manager  in  charge  of  media  for  Colgate. 

WILLIAM  KALAN,  vice  president  in  charge  of  client  relations,  Schwerin 
Research  Foundation,  N.  Y.,  to  Toni  Co.,  Chicago,  as  manager  of  plans 
and  creative  activities.  He  and  JACK  R.  GREEN,  Toni's  media  staff, 
appointed  associate  advertising  managers. 

JAMES  L.  DORR  appointed  assistant  advertising  manager,  Scott- 
Atwater  Mfg.  Co.,  Minneapolis. 

ROLAND  P.  S.  CAMPBELL,  product  manager  in  charge  of  sales  and 
advertising,  Post  Cereal  Div.,  General  Foods  Corp.,  to  Andrew  Jergens 
Co.,  Cincinnati,  as  vice  president  in  charge  of  advertising. 

H.  CHANDLER  HOLMES,  production  manager  of  advertising  and  public 
relations  department,  Monsanto  Chemical  Co.,  St.  Louis,  named  ad- 
vertising manager. 


Employment  Agency                                 Employment  Agency 

STATIONS 

Although  we  are  slow  in  meeting  the  heavy  demand  for  combina- 
tion men  it  is  more  and  more  possible  for  us  to  meet  your  needs 
in  such  fields  as: — Management,  Sales,  Production,  Announcing, 
and  Straight  Engineering. 

COMBINATION  ANNOUNCER-ENGINEERS: 

Seeking  to  relocate?    Write  to  ns  for  Application  Forms.  Many 
choice  openings  in  your  field.    Our  fee — ONLY  one  week's  salary. 
NO  OTHER  CHARGES. 

17  East  48th  Street,  New  York  17,  New  York 

PL  5-1127                                                 E.  C.  Lobdell,  Licensee 
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FCC  Actions 

(Continued  from  page  89) 

decrease  ERP  16  kw  vis.  to  15  kw  vis., 
change  type  of  ant. 

Change  Transmitter  Location 
WMOU  Berlin,  N.  H. — Granted  CP  to 
change  trans,   location   and  to  make 
changes  in  ant.  system. 

WBHP  Huntsville,  Ala.— Granted  CP 
to  change  trans,  location,  studio  loca- 
tion and  type  trans. 

Extension  of  Completion  Date 
KNBR  North  Platte,   Neb.— Granted 
mod.  CP  for  extension  of  completion 
date  to  8-15-52. 


July  2  Decisions 


ACTIONS  ON  MOTION 
.,  B.  &  C.  Radio  Co.  Inc.,  Rockford,  111. 

—Granted  petition  insofar  as  it  re- 
quests dismissal  of  application,  appli- 
cation  dismissed  with  prejudice. 

LaFollette  Bcstg  Co.  Inc.,  LaFollette, 
Tenn. — Granted  petition  for  acceptance 
of  late  notice  of  intention  to  partici- 
pate in  oral  argument  on  exceptions  to 
Initial  Decision  in  proceeding  re  ap- 
plication. 

Easton  Publishing  Co.,  Easton,  Pa.— 
Granted  petition  for  extension  of 
time  to  August  15,  1952,  to  file  excep- 
tions to  the  Initial  Decision  issued  in 
proceeding  re  application  and  that  of 
Allentown  Broadcasting  Corp.,  Allen- 
town,  Pa. 

By  Hearing  Examiner  Basil  P.  Cooper 
WELS  Kinston,  N.  C. — By  memoran- 
dum opinion  and  order  denied  motion 
insofar  as  it  requests  a  continuance 
of  hearing  for  period  of  45  days  beyond 
July  8,  1952,  but  granted  insofar  as 
it  requests  continuance  for  one  week, 
land  the  hearing  now  scheduled  in  re 
for  transfer  of  control  of  WELS  and 
for  renewal  of  license  for  July  8,  1952 
is  continued  to  July  15,  1952,  at  Kins- 
ton,  N.  C.  Granted  motion  to  accept 
late  appearance  of  counsel  for  Farm- 
ers Broadcasting  Service  Inc. 


AIR  DROP 

IN  WBSM  Promotion 

FAST  PROMOTION  of  a  speech 
rebroadcast  over  WBSM  New 
Bedford,  Mass.,  included  dropping 
of  leaflets  in  that  city  to  inform 
dtizens  of  the  impending  airing  of 
a  talk  made  earlier  during  the  day 
before  the  Rotary,  Lions  and  Ki- 

j  cvanis  clubs  of  that  city. 

When  the  Rev.  Alexander  St. 
Ivanyi,  an  exile  from  communist 
Hungary,  made  a  talk  before  the 
New  Bedford  civic  clubs,  Harry 
Moore    Jr.,    WBSM  commercial 

i  representative,  taped  the  address. 
Then  Mr.  Moore  decided  the  talk 
was  significant  enough  to  promote 
its  rebroadcast  on  the  air  that 
night. 

Kiwanis  President  Earl  DeWalt's 
printing  plant  printed  25,000  flyers 
in  40  minutes  and  in  two  hours  the 
bills  had  been  dropped  over  the 
city  by  a  seaplane  operated  by 
another  Kiwanis  member,  Robert 
Tinay.  It  was  necessary  to  get 
permission  for  the  flight  via  two- 
way  radio  from  an  airport  official 
then  aloft  in  a  heliocopter. 

WBSM  plugged  the  scheduled 
airing  through  the  day  and  the  re- 
broadcast was  termed  a  success. 
The  Hungarian  cleric  warned  of 
''freedom  in  danger,"  subject  of 
the  flyers,  and  described  his  ex- 
periences behind  the  Iron  Curtain. 


GENERAL  rate  card  No.  3  has  been 
issued  by  WBBZ  Ponca  City,  Okla. 
Station  reports  this  is  second  such 
change  since  1949. 


fCC  roundup 

New  Grants,  Transfers,  Changes,  Applications 


box  score 


SUMMARY  THROUGH  JULY  » 


On  Air 

Licensed 

CPs 

Appls. 
Pending 

In 
Hearin 

AM 

  2,353 

2,332 

88 

328 

211 

FM 

Stations   

  635 

582 

70 

11 

8 

TV 

Stations   

  108 

97 

11 

586 

7 

(Also  see  Actions  of  the  FCC,  page  88) 


Docket1  Actions  .  .  . 

INITIAL  DECISION 
KCOG  Centerrille,  Iowa — Centerville 
Bcstg.  Co.  Hearing  Examiner  J.  D. 
Bond  issued  initial  decision  looking 
towards  denial  of  application  to  in- 
crease power  from  100  w  to  250  w  on 
1400  kc,  fulltime.  Decision  July  2. 

Brownwood,  Tex. — Lyman  Brown  En- 
terprises. Hearing  Examiner  Elizabeth 
C.  Smith  issued  initial  decision  looking 


towards  grant  of  application  for  1240 
kc  with  250  w  fulltime;  engineering 
conditions.  Decision  July  1. 

Non-Docket  Actions  .  .  . 

AM  GRANTS 
Chanute,  Kan. — Cecil  W.  Roberts. 
Granted  1460  kc,  1  kw  daytime.  Esti- 
mated construction  cost  $11,425,  first 
year  operating  cost  $52,000,  revenue 
$65,000.  Mr.  Roberts  also  is  licensee  of 
KREI  Farmington,  Mo.,  KNEM  Nevada, 


DEEM  F.  RAHALL 

Killed  in  Air  Collision 

DEEM  F.  RAHALL,  35,  of  Charles- 
ton, W.  Va.,  well  known  broad- 
caster, was  among  five  persons 
killed  when  two  planes  collided 
over  Nitro,  W.  Va. 

Mr.  Rahall  was  in  a  four-pas- 
senger airplane,  which  was  coming 
in  for  a  landing.  A  Piper  Cub,  also 
preparing  to  land,  collided  with 
the  Stinson  only  600  yards  from 
the  airport.  Crash  occurred  June 
6.  The  plane  in  which  Mr.  Rahall 
was  riding  crashed  into  shallow 
backwaters  of  the  Kanawha  River. 

Among  broadcasting  posts  held 
by  Mr.  Rahall  were  those  of  vice 
president  of  WKAP  Inc.  (WRAP), 
Allentown,  Pa.;  vice  president  of 
Rahall  Bcstg.  Co.  Inc.  (WWNR), 
Beckley,  W.  Va.;  secretary  of  Nor- 
ristown  Bcstg.  Co.  Inc.  (WNAR), 
Norristown,  Pa.,  and  secretary  of 
Charleston  TV  Inc. 

Surviving  are  his  wife,  Mrs. 
Gloria  Rahall,  two  children,  Deem 
F.  Jr.,  3,  and  Gayson,  5;  his  parents 
and  three  brothers. 


WOAX  SUED 

Wolff  Asks  $200,000 

CIVIL  SUIT  asking  $200,000  dam- 
ages from  WOAX  Inc.  (WTNJ) 
Trenton,  N.  J.,  along  with  three  of 
its  principals,  was  filed  last  week 
in  Superior  Court  of  New  Jersey, 
Mercer  County,  by  Franklyn  J. 
Wolff,  former  vice  president  and 
treasurer.  The  principals  named 
in  the  suit  were  Erling  C.  Olsen, 
described  in  the  suit  as  attorney 
for  the  other  two,  Charles  E.  and 
Julie  V.  Loew. 

Mr.  Wolff  charges  the  defendants 
"conspired"  to  remove  him  from  his 
job  as  well  as  to  destroy  his  char- 
acter and  reputation  as  well  as 
prevent  him  from  getting  other 
radio  employment  or  a  station 
grant.  He  was  named  manager 
of  WTNJ  in  1937,  Mr.  Wolff  states. 
WTNJ  has  been  involved  in  revo- 
cation proceedings  under  an  order 
issued  Dec.  20,  1950. 


Canada  Ad  Agencies 

SIXTY-FOUR  advertising  agen- 
cies with  offices  throughout  Canada 
have  been  enfranchised  for  the 
year  ending  May  31,  1953,  by  the 
Canadian  Assn.  of  Broadcasters. 
Included  are  Canadian  branches  of 
13  U.  S.  agencies,  with  offices  at 
Toronto  or  Montreal,  or  in  both 
cities.  American  agencies  having 
Canadian  branches  are  Atherton 
&  Currier,  Inc.;  Benton  &  Bowles 
Inc.;  Dancer  -  Fitzgerald  -  Sample 
(Canada)    Ltd.;    Ellis    Adv.  Co.; 


Mo.,  and  KCHI  Chillicothe,  Mo.  Grant- 
ed July  2. 

Chapel  Hill,  N.  C— Village  Bcstg.  Co. 
Granted  1360  kc,  1  kw  daytime.  Esti- 
mated construction  cost  $16,275.  Part- 
ners are  Roland  McClamroch  Jr.  (51%), 
field  representative  for  Specialties 
Corp.;  Roy  E.  Fullen  (24,/2%),  chief  en- 
gineer for  WTIK  Durham,  N.  C,  and 
L.  T.  Dark  (24'/2%),  attorney  and 
partner  in  law  firm  of  Dixon  &  Dark, 
Siler  City,  N.  C.  Granted  July  2. 
FM  GRANTS 

Jacksonville,  Fla. — WIVY  Inc.  Grant- 
ed 93.7  mc  (Ch.  229),  3.3  kw,  antenna 
height  above  average  terrain  215  ft.; 
Class  B  station.  Estimated  construction 
cost  $5,000,  first  year  operating  cost 
$4,800,  revenue  $5,000.  Granted  July  2. 

Emporia,  Kan. — Kansas  State  Teach- 
ers College  of  Emporia.  Granted  88.7 
mc  (Ch.  204),  350  w,  antenna  height 
above  average  terrain  105  ft.  Non- 
commercial educational  station.  Esti- 
mated construction  cost  $1,800.  Granted 
July  1. 

Logan,  Utah — Utah  State  Agricultural 
College.  Granted  88.1  mc  (Ch.  201),  10 
w.  Non-commercial  educational  station. 
Estimated  construction  cost  $4,000. 
Granted  July  1. 

TRANSFER  GRANT 
WLCS-AM-FM  Baton  Rouge,  La.— 
Granted  relinquishment  of  control  by 
A.  M.  Cadwell,  et  al.,  original  stock- 
holders, to  Lewis  Gottlieb  and  Roland 
Kizer  through  transfer  of  17.15%  of 
stock  for  $21,580;  Willis  W.  Wilson,  co- 
administrator of  estate  of  Harry  B. 
Nelson  will  transfer  17.5%  to  them  for 
$25,000.  Mr.  Kizer  is  senior  partner  in 
Baton  Rouge  law  firm  of  Kizer,  Heaton 
&  Craig.  Mr.  Gottlieb  is  owner  and 
manager  of  Standard  Motor  Car  Co., 
Baton  Rouge.  Granted  July  3. 


Erwin,  Wasey  of  Canada  Ltd.; 
Grant  Adv.  (of  Canada)  Ltd.;  Hut- 
chins  Adv.  Co.;  Kenyon  &  Eckhardt 
Ltd.;  O'Neil,  Larson  &  McMahon; 
Ruthrauff  &  Ryan  Inc.;  J.  Walter 
Thompson  Co.  Ltd.;  Armand  S. 
Weill  Co.;  and  Young  &  Rubicam 
Ltd. 


How  much -will  a 

one  minute  spot 
campaign  in  the 
Southwest  cost?, 


(    The  1952  ^ 
I  BROADCASTING  y 
I  MARKETBOOK  | 

I  has  the  answer.  Jj 


BROADCASTING    •  Telecasting 


July  7,  1952     *     Page  93 


TV  Bids  Pass  500  Mark 

(Continued  from  page  61) 


38,  $500,000-599,999;  20,  $600,000- 
699,999;  8,  $700,000-799,999;  9, 
$800,000-899,999;  3,  $900,000-999,- 
999;  8,  $1  million  and  over. 

There  were  four  more  applica- 
tions last  week  for  stations  costing 
more  than  $1  million  to  construct. 
These  include  WHB  Kansas  City, 
to  spend  $1,472,240  for  its  proposed 
Channel  9  station;  WPRO  Provi- 
dence, $1,012,991,  Channel  12; 
WGBS  Miami,  $1,253,672,  Channel 
10;  and  WWVA  Wheeling,  W.  Va., 
$1,232,312,  Channel  9. 

FCC  already  has  granted  an  ex- 
isting station  a  change  of  facility 
pursuant  to  provisions  of  the  Sixth 
Report,  WXEL  (TV)  Cleveland, 
from  Channel  9  to  Channel  8 
[B*T,  June  30].  Others  are  un- 
derstood to  be  forthcoming  since 
these  requests  are  top  priority 
under  the  temporary  processing 
procedure. 

The  Commission  earlier  also 
denied  the  request  of  Westinghouse 
Radio  Stations  Inc.  for  modification 
of  the  temporary  processing  proce- 
dure to  employ  a  "television  serv- 
ice factor"  of  population  divided  by 
services  available.  Similarly,  FCC 
has  explained  it  will  handle  on  a 
case-by-case  method  those  applica- 
tions for  a  television  station  jointly 
proposed  by  separate,  competitive 
AM  stations  in  the  same  area.  FCC 
denied  the  petition  of  KFBI  Wich- 
ita for  declaratory  ruling  on  this 
policy. 

The  Commission,  in  a  letter  to 
WDRC  Hartford,  similarly  clari- 
fied its  rule  on  main  studio  loca- 
tion, explaining  Sec.  3.613  of  its 
rules  means  within  the  city  limits, 
not  the  metropolitan  district. 

FCC  last  week,  in  reply  to  Con- 
sulting Engineer  A.  Earl  Cullumf 
Dallas,  Tex.,  clarified  the  proper 
method  for  determining  effective 
radiated  powers.    FCC  wrote: 

This  is  with  reference  to  your  letter 
of  May  16,  1952,  in  which  you  request 
information  as  to  whether  the  FCC 
"in  determining  effective  radiated 
power  will  consider  the  RMS  field  of 
the  horizontal  pattern  as  giving  the 
effective  radiated  power  or  whether 
some  other  criterion  should  be  used." 
You  refer  particularly  to  two  possible 
antennas  for  television  use,  both  of 
which  were  designed  to  have  a  nomi- 
nal circular  azimuthal  radiation  pat- 
tern but  one  of  which  is  circular  with- 


in plus  or  minus  iy2  decibels  and  the 
other  of  which  is  circular  within  plus 
or  minus  3  decibels. 

Where  a  television  antenna  is  de- 
termined to  have  a  nominally  circular 
azimuthal  radiation  pattern  and  is, 
therefore,  for  purposes  of  the  Commis- 
sion's Rules  nondirectional,  the  effec- 
tive radiated  power  is  based  upon  the 
average  antenna  power  gain  for  each 
horizontal  direction.  In  determining 
the  effective  radiated  power  of  a  non- 
directional  antenna,  more  than  the 
maximum  radiated  power  may  be 
transmitted  in  one  or  more  horizon- 
tal plane  directions  so  long  as  the  root- 
mean-square  or  average  of  all  horizon- 
tal plane  directions  does  not  exceed 
the  maximum  permitted  by  the  Rules. 

In  this  connection,  however,  your 
attention  is  directed  to  Sec.  3.685(e) 
with  respect  to  directional  antennas. 
A  directional  antenna  is  considered  to 
be  an  antenna  that  is  designed  or  al- 
tered for  the  purpose  of  obtaining  a 
noncircular  radiation  pattern.  In  de- 
termining whether  or  not  any  specific 
antenna  pattern  has  been  designed  or 
altered  for  the  purpose  of  obtaining  a 
noncircular  radiation  pattern,  the  ef- 
fect of  the  design,  especially  the  ratio 
of  maximum  to  minimum  radiation  in 
the  horizontal  or  vertical  planes  and 
the  extent  of  the  deviation  from  the 
average  radiation  will  be  considered  by 
the  Commission  on  a  cases  to  case  basis. 
In  view  of  the  foregoing,  the  two  an- 
tennas you  describe  are  considered  to 
be  nondirectional.  Where  a  television 
antenna  is  found  to  be  directional,  in 
accordance  with  Sec.  3.685(e)(3),  the 
maximum  effective  radiated  power  in 
any  horizontal  or  vertical  direction 
may  not  exceed  the  maximum  values 
permitted  by  Sec.  3.614  and  Appendix 
C,  Figures  2(a)  and  2(b).  Therefore, 
in  the  case  of  any  television  antenna 
found  to  be  a  directional  antenna,  the 
average  power  of  the  horizontal  pat- 
tern will  determine  the  effective  ra- 
diated power  of  the  antenna  but  the 
maximum  effective  radiated  power  in 
any  direction  will  not  be  permitted  to 
exceed  the  maximum  values  provided 
in  the  Commission's  Rules. 

Respecting  KFBFs  petition  for 
a  declaratory  ruling,  FCC's  memo- 
randum opinion  and  order  denying 
the  request  noted  the  station  wished 
answers  to  these  questions: 

1.  Can  the  officers,  directors,  or 
stockholders  of  two  or  more  AM  radio 
stations  serving  the  same  city  be  grant- 
ed a  license  to  operate  a  TV  station, 
and  be  permitted  to  retain  their  hold- 
ings in  their  individual  radio  stations 
if  the  radio  stations  continue  to  be 
operated  as  separate  entities? 

2.  If  two  AM  stations  licensed  to 
serve  the  same  city  join  in  an  appli- 
cation for  a  television  station,  would 
such  an  application  be  at  any  disad- 
vantage either  by  rule  or  Commission 
policy  as  against  an  application  by 
parties  not  engaged  in  radio  station 
operation? 

3.  Would  there  be  any  prejudice  on 
the  part  of  the  Commission  against 
the  granting  of  such  a  joint  appli- 
cation? 

4.  Would  a  joint  application  of  two 
or  more  AM  radio  stations  per  se  bs 
in  conflict  with  the  public  interest 
provided  that  the   operation  of  said 


WIBW 


TheVoice^/Kansas 

in  TOPE  K  A 


radio  stations  will  continue  to  be 
operated  as  separate  entities? 

"As  we  understand  the  basic 
question  presented  here,"  FCC  said 
in  its  opinion,  "it  is  whether  grant 
of  an  application  for  authority  to 
construct  and  operate  a  televison 
station  would  be  precluded  because 
the  applicant  consists  of  the  officers, 
directors  or  stockholders  of  two 
AM  stations  operating  in  the  prin- 
cipal community  to  be  served  by 
the  television  station." 

FCC  said  "this  question  arises 
(1)  because  of  those  provisions  of 
our  'multiple  ownership  rules'  lim- 
iting the  extent  to  which  AM  sta- 
tions with  overlapping  service 
areas  may  be  under  common  con- 
trol, and  (2)  because  of  the  policy 
which  we  have  followed  with  re- 
spect to  common  ownership,  man- 
agement, or  other  interests  in  AM 
stations  in  the  same  community 
even  though  such  interests  would 
not  amount  to  control  of  two  sta- 
tions in  the  same  community." 

The  order  continued  to  explain 
that  "in  addition  to  the  foregoing 
requirements  we  have,  as  a  general 
policy,  required  that  there  be  a 
complete  divorcement  of  manage- 
ment, ownership  and  other  inter- 
ests between  stations  in  the  same 
class  in  the  same  community  or 
serving  substantially  the  same 
area." 

"In  our  view,"  FCC  concluded, 
"the  questions  posed  in  the  KFBI 
Inc.  petition  can  only  be  answered 
in  the  light  of  the  circumstances 
presented  by  a  specific  application. 
Accordingly,  no  determination  can 
be  made  with  respect  to  these 
questions  at  this  time." 

In  reply  to  Westinghouse  Radio 
Stations'  proposal  to  modify  the 
temporary  processing  procedure  on 
the  basis  of  using  a  "television 
service  factor"  of  population  di- 
vided by  available  services,  FCC 
pointed  out  that  incorrect  use  was 
made  of  the  four  priority  prin- 
ciples of  allocation  set  forth  in  the 
Third  Notice  and  the  final  Sixth 
Report. 

"It  is  important  to  point  out," 
FCC  said,  "that  in  both  of  said 
documents  it  was  clearly  indicated 
that  said  priorities  were  proposals 
as  a  basis  for  promulgating  a  table 
of  assignments.  At  no  time  was  it 
inferred  that  they  were  to  be  con- 
sidered as  the  basis  for  a  processing 
procedure." 

FCC's  letter  to  Westinghouse 
continued : 

The  Commission  believes  that  the 
public  interest,  convenience,  and  nec- 
essity would,  in  the  long  run,  be  bet- 
ter served  by  adherence  to  the  pro- 
cedural priorities  established  in  its 
temporary  processing  procedure  rather 
than  through  the  adoption  of  a  for- 
mula of  the  nature  suggested  in  your 
comments.  The  application  of  your 
formula,  as  you  will  appreciate,  would 
eliminate  to  a  substantial  degree  the 
precedence  the  Commission  has  given 
to  the  early  and  firm  establishment 
of  a  UHF  television  service  in  ail  of 
the  cities  in  the  Group  B(2)  cate- 
gory. The  Commission  believes  that  the 
elimination  of  such  precedence  would 
be  undesirable.  As  we  stated  in  the 
Sixth  Report,  the  precedence  given  to 
UHF  in  Groups  B(l)  and  (2)  "will  help 
enable  the  younger  service  to  make  a 
firm  start,  a  matter  of  great  impor- 
tance to  the  development  of  the  as- 
signment pattern  provided  for  in  the 
able  of  assignments." 
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Tinsley  Jr.  (99.6%),  licensee  of  WLEE 
Richmond  and  president  and  14% 
stockholder  of  WITH  Baltimore. 


ROANOKE,  Va.— Times-World  Corp. 
(WDBJ),  VHF  Ch.  7  (174-180  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  1936  ft., 
above  ground  573.5  ft.  Estimated  con- 
struction cost  $525,064,  first  year  op- 
erating cost  $238,450,  revenue  $191,400. 
Post  Office  address:  201-203  W.  Camp- 
bell Ave.,  Roanoke.  Studio  location: 
124  W.  Kirk  Ave.  Transmitter  location: 
Ft.  Lewis  Mt.  Geographic  coordinates 
37°  20'  37"  N.  Lat.,  80°  04'  14"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  George  O.  Sutton,  Wash- 
ington. Consulting  engineer  George  C. 
Davis,  Washington.  Principals  include 
President  J.  P.  Fishburn  (49%),  Vice 
President  J.  B.  Fishburn  (40%);  Vice 
President  and  General  Manager  Shields 
Johnson;  Vice  President  and  Associate 
Publisher  M.  W.  Armistead  III;  Treas- 
urer R.  H.  Wills  and  Secretary  Barton 
W.  Morris  Jr. 


ROANOKE,  Va. — Roanoke  Broadcast- 
ing Corp.  (WSLS),  VHF  Ch.  10  (192- 
198  mc);  ERP  248  kw  visual,  124  kw 
aural;  antenna  height  above  average 
terrain  1,973  ft.,  above  ground  174  ft. 
Estimated  construction  cost  $320,000,  first 
year  operating  cost  $150,000,  revenue 
not  estimated.  Post  Office  address:  Shen- 
andoah Bldg.,  301  First  St.  S.  W., 
Roanoke,  Va.  Studio  location:  301  First 
St.,  S.  W.,  Roanoke.  Transmitter  loca- 
tion West  side  of  U.  S.  221,  Poor  Mt., 
Va.  Geographic  coordinates:  37°  11' 
51"  N.  Lat.,  80°  09'  10"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Hanson,  Lovett  &  Dale,  Washington. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent Paul  C.  Breford,  Executive  Vice 
President  James  H.  Moore,  and  Vice 
President  and  Secretary  Henry  E. 
Thomas. 


SPOKANE,  Wash. — KXLY-TV,  315 
W.  Sprague,  Spokane,  VHF  Ch.  4  (66-72 
mc);  ERP  100  kw  visual,  54.95  kw  aural; 
antenna  height  above  average  terrain 
840  ft.,  above  ground  781  ft.  Estimated 
construction  cost  $377,800,  first  year 
operating  cost  $380,000,  revenue  $285,000. 
Post  Office  address:  E.  B.  Craney,  315 
W.  Sprague,  Spokane,  Wash.  Studio 
location:  315  W.  Sprague,  Spokane, 
Wash.  Transmitter  location:  41st  & 
Regal  Streets.  Geographic  co- 
ordinates: 47°  36'  56"  N.  Lat.,  117°  22' 
C8"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Wheeler  &  Wheeler, 
Washington,  D.  C.  Consulting  engineer 
George  P.  Adair,  Washington.  Princi- 
pals include  Symons  Broadcasting  Co. 
(50%),  licensee  KXLY,  Spokane;  Har- 
ry L.  (Bing)  Crosby  Jr.  (47.6%),  mi- 
nority stockholder  KMPC  Hollywood, 
24%  owner  KMBY  Monterey,  Caiif.  Sy- 
mons Broadcasting  Co.  owned  by  E.  B. 
Craney  (49.6%).  John  L.  Wheeler 
(16.3%)  and  Lulu  M.  Wheeler  (33.23%). 


YAKIMA,    Wash.— KIT    Inc.  (KIT), 

UHF  Ch.  23  (524-530  mc);  ERP  22  kw 
visual,  11  kw  aural;  antenna  height 
above  average  terrain  959  ft.,  above 
ground  150  ft.  Estimated  construction 
cost  $233,467,  first  year  operating  cost 
5200,000,  revenue  not  estimated.  Post 
Office  address:  914 \'2  Broadway,  P.  O. 
Box  1651,  Tacoma,  Wash.  Studio  loca- 
tion: 414i,2  East  Yakima  Ave.  Transmit- 
ter location:  Ahthanum  Ridge  Road. 
Geographic  coordinates:  46°  31'  56"  N. 
Lat.,  120°  30'  30"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Bingham,  Collins,  Porter  &  Kistler, 
Washington.  Consulting  engineer  Mil- 
lard M.  Garrison,  Washington.  Princi- 
pals include  President  Carl  E.  Hay- 
mond  (97.64%),  and  Vice  President 
Carl  D.  Haymond  (2.36%). 


tBECKLEY,  W.  Va.,— Southern  W.  Va. 
Television  Inc.,  VHF  Ch.  6  (82-88  mc); 
ERP  100  kw  visual,  50  kw  aural;  anten- 
na height  above  average  terrain  1,280 
ft.,  above  ground  503  ft.  Estimated  con- 
struction cost  $314,215,  first  year  operat- 
ing cost  $264,000.  revenue  $300,000.  Post 
Office  address:  Raleigh  County  Bank, 
Beckley,  W.  Va.  Studio  location:  1565 
Harper  Road.  Transmitter  location: 
about  14  mi.  SSW  of  Beckley  atop 
Indian  Grave  Mt.  Geographic  coordin- 
ates 37°  35'  30"  N.  Lat.,  81°  09'  00"  W. 
Long.  Transmitter  DuMont,  antenna 
GE.  Legal  counsel  Welch,  Mott  & 
Morgan,  Washington.  Consulting  engi- 
neer E.  C.  Page  Consulting  Engineers, 
Washington.  Principals  include  Presi- 
dent and  Treasurer  Grover  C.  Hedrick 
(10%),  Vice  President  N.  Joe  Rahall, 
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president  and  director  WKAP  Allen- 
town,  Pa.  (27.5%),  and  Secretary  Oppie 
F.  Hedrick  (5%). 

CHARLESTON,  W.  Va.— Capitol  Tele- 
vision Inc.  VHF  Ch.  8  (180-186  mc); 
ERP  316  kw  visual,  152  kw  aural;  an- 
tenna height  above  average  terrain  745 
ft.,  above  ground  500  ft.  Estimated  con- 
struction cost  $413,077,  first  year  oper- 
ating cost  $300,000,  revenue  $350,000. 
Post  Office  address:  Security  Bldg., 
Charleston,  W.  Va.  Studio  location:  To 
be  determined.  Transmitter  location: 
1.6  mi.  from  junction  of  U.  S.  21  and 
W.  Va.  25.  Geographic  coordinates:  38° 
23'  07"  N.  Lat.,  81°  41'  33"  W.  Long. 
Transmitter  DuMont,  antenna  DuMont. 
Legal  counsel  Welch,  Mott  and  Morgan, 
Washington.  Consulting  engineer  E.  C. 
Page  Consulting  Engineers,  Washington. 
Principals  include  President  C.  W. 
Meadows  (10%),  Vice  President  W.  T. 
Lively  (10%),  Treasurer  Saul  Cohen 
<10%),  Secretary  Sam  G.  Rahall  (34%), 
Hugh  Stewart  (9%),  and  G.  Lester  Hash 
(8%). 

CHARLESTON,  W.  Va.  —  Chemical 
Citv  Bcstg.  Co.  (WTIP),  UHF  Ch.  49 
(680-686  mc);  ERP  18.63  kw  visual,  9.31 
kw  aural;  antenna  height  above  average 
terrain  340  ft.,  above  ground  323  ft. 
Estimated  construction  cost  $195,500, 
first  year  operating  cost  $132,000,  reve- 
nue $132,000.  Post  Office  address:  Box 
3032,  Charleston.  Studio  location:  Fife 
St.  Transmitter  location:  Wilkie  Drive. 
Geographic  coordinates  38°  20'  44.4"  N. 
Lat..  81°  39'  30.5"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
J.  A.  K.  Donovan,  Falls  Church.  Va. 
Consulting  engineer  Gus  Zaharis, 
Charleston,  W.  Va.  Principals  include 
President  Gus  Zaharis  (50.1%),  Vice 
President-Secretary  A.  G.  Thompson 
(2%),  Treasurer  Penelot>e  Zaharis 
(25%),  J.  K.  Zaharis  (22.9%). 

CHARLESTON,  W.  Va.— Tierney  Co. 
(WCHS),  VHF  Ch.  8  (180-186  mc); 
ERP  316  kw  visual,  200  kw  aural;  an- 
tenna height  above  average  terrain  661 
ft.,  above  ground  500  ft.  Estimated  con- 
struction cost  $654,521,  first  year  oper- 
ating cost  $576,520,  revenue  $545,505. 
Post  Office  address:  1111  Virginia  St., 
E..  Charleston.  Studio  location:  1111 
Virginia  St.,  E.,  Charleston.  Transmitter 
location:  mi.  W  of  center  of  Charles- 
ton. Geographic  coordinates:  38°  21'  43" 
N.  Lat.,  81°  45'  57"  W.  Long.  Transmitter 
RCA.  antenna  RCA.  Legal  counsel  Cohn 
&  Marks,  Washington.  Consulting  engi- 
neer Weldon  &  Carr.  Washington. 
Principals  include  President-Treasurer 
Lewis  C.  Tierney  (61.27%),  Vice  Presi- 
dent-General Manager  John  T.  Gelder 
Ir.  (0.33%),  Assistant  Treasurer  Mrs. 
Laurence  E.  Tierney  (8.81%).  Secretary 
Laurence  E.  Tierney  Jr.  and  Vice  Presi- 
3ent-Assistant  Secretary  Albert  S. 
Kemper  Jr.  own  shares  which  are 
:nrned  over  to  President  Lewis  C. 
Tierney  as  record  holder  and  voting 
-rustee:  Estate  of  John  L.  Tierney 
rMrs.  Margaret  Bell  Tierney,  admin- 
stratrix  (5.42%). 

f  CLARKSBURG,  W.  Va.— Clarksburg 
Scstg.  Co.  (WPDX-AM-FM),  VHF  Ch. 
-2  (204-210  mc):  ERP  50  kw  visual. 
!5  kw  aural:  antenna  height  above 
iverage  terrain  1000  ft.,  above  ground 
!47  ft.  Estimated  construction  cost 
3255,255,  first  year  ooerating  cost  $200.- 
100,  revenue  $250,000.  Post  Office  ad- 
Iress:  339  West  Main  Street,  CJarks- 
>urg,  W.  Va.  Studio  location:  339  W. 
liain  St.  Transmitter  location  outside 
>f  Clarksburg  citv  limits  nr  Lodgeville, 
i.6  mi.  N.  of  US  50.  Geograrjhic  co- 
>rdinates  30°  17'  16"  N.  Lat.,  80°  17'  34" 
V.  Long.  Transmitter  GE,  antenna  GE. 
jegal  counsel  Sidney  V.  Smith.  Washi- 
ngton. Consulting  engineer  John  J. 
Ceel.  Washington.  PrinciDals  include 
'resident  O.  L.  Billingsley  (22.1%), 
Ice  President  R.  D.  Houeh  (22.1%), 
Measurer  R.  C.  Warden  (22.1%).  Sec- 
etary  G.  B.  Hamilton  (22.1%)  and 
t.  H.  Morgan  (8.8%). 


t  E\V  CLAIRE,  Wis.— Central  Bcstg. 
!o.  (WEAU),  VHF  Ch.  13  (210-216  mc): 
IRP  52.2  kw  visual  26.6  kw  aural:  an- 
enna  height  above  average  terrain  840 


Looking  for  Radio  & 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  students 
at  regular  intervals,  as  technicians, 
operators  and  laboratory  aids.  Our 
men  graduate  with  a  first  class  Radio- 
Telephone  License.  Call  on  us  for  your 
technical   personnel  needs. 

Write  to:  PLACEMENT  MANAGER 
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ft.,  above  ground  837  ft.  Estimated 
construction  cost  $309,445,  first  year 
operating  cost  $236,000,  revenue  $290,- 
000.  Post  Office  address:  203  Barstow 
Street,  Eau  Claire.  Studio  and  trans- 
mitter location:  Clairemont  Avenue  & 
Trimble.  Geographic  coordinates  44° 
47'  41"  N.  Lat.,  91°  28'  55"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Arthur  W.  Scharfeld,  Washing- 
ton. Consulting  engineer  None.  Prin- 
cipals include  President-Director  W.  C. 
Bridges  (18%%),  Vice  President  Mar- 
shall Atkinson  (%%),  Secretary -Treas- 
urer Morgan  Murphy  (14V3%),  Eliza- 
beth Murphy  (40%),  Eau  Claire  Press 
Co.  (24V3%). 

GREEN  BAY,  Wis.—  Norbertine  Fath- 
ers (WBAY),  VHF  Ch.  2  (54-60  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain 
453  ft.,  above  ground  383  ft.  Estimated 
construction  cost  $463,700,  first  year 
operating  cost  $180,000,  revenue  $120,000. 
Post  Office  address:  P.  O.  Box  633, 
Green  Bay,  Wis.  Studio  location:  Co- 
lumbus Club  Bldg.,  115  South  Jefferson 
St.  Transmission  location:  Glenmore 
Road,  East  of  De  Pere,  Wis.  Geographic 
coordinates:  44°  24'  20"  N.  Lat.,  87°  58' 
10"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Hogan  &  Hartson, 
Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Princi- 
pals include  President  S.  M.  Kolleen, 
Vice  President  D.  M.  Burke,  Treasurer 
M.  J.  Beemster  and  R.  D.  Mulroy.  Ap- 
plicant is  non-profit,  non-stock  corpora- 
tion. 

La  CROSSE,  Wis.— WKBH  Television 
Inc.  (WKBH),  VHF  Ch.  8  (180-186  mc) ; 
ERP  107  kw  visual,  54  kw  aural;  an- 
tenna height  above  average  terrain 
825  ft.,  above  ground  579  ft.  Esti- 
mated construction  cost  $239,500,  first 
year  operating  cost  $90,000,  revenue 
$75,000.  Post  Office  address:  409  Main 
St.,  La  Crosse,  Wis.  Studio  location: 
409  Main  St.  Transmitter  location: 
Town  Road  and  School  Section  Road. 
Geographic  coordinates  43°  41'  44"  N. 
Lat.,  91°  12'  09"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washington. 
Consulting  engineer  Jansky  &  Bailey, 
Washington.  Principals  include  Presi- 
dent Howard  Dahl,  Vice  President 
Harry  Dahl  and  Secretary-Treasurer 
Kenneth  Dahl. 

f  MADISON,  Wis. — Radio  Wisconsin, 
Inc.  (WISC-AM-FM),  VHF  Ch.  3  (60-66 
mm);  ERP  60.7  kw  visual,  30.35  kw 
aural;  antenna  height  above  average 
terrain  471  ft.,  above  ground  500  ft. 
Estimated  construction  cost  $266,411, 
first  year  operating  cost  $240,000,  rev- 
enue $290,000.  Post  Office  address:  114 
North  Carroll  Street,  Madison.  Studio 
and  transmitter  location:  Hwy.  PD  4V2 
miles  SW  of  capital  bldg.  Geographic 
coordinates  43°  00'  59"  N.  Lat.,  89°  25' 
22"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Arthur  W. 
Scharfeld,  Washington.  Principals  in- 
clude President  Morgan  Murphy 
(15.2%),  Vice  President  Harry  Sauthoff 
(25.0%),  Secretary  Elizabeth  B.  Murphy 
(0.2%),  Treasurer  W.  C.  Bridges 
(11.6%).  The  Evening  Telegram  Co. 
Inc.  of  Superior,  Wise,  owns  48%  of  the 
Applicant. 

MADISON,  Wis.— Badger  Bcstg.  Co. 
(WIBA-AM-FM),  VHF  Ch.  3  (60-66 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
753  ft.,  above  ground  750  ft.  Estimated 
construction  cost  $485,772,  first  year  op- 
erating cost  $206,400,  revenue  $175,000. 
Post  Office  address:  3800  Regent  Street. 
Madison,  Wise.  Studio  location:  3800 
Regent  Street,  Madison,  Wise.  Trans- 
mitter location:  Glenway  &  Regent  Sts. 
Geographic  coordinates  43°  04'  01"  N. 
Lat.,  89°  26'  18"  W.  Long.  Transmitter 
RCA.  antenna  RCA.  Legal  counsel 
Ihomas  Wilson  (Dow,  Lohnes  &  Al- 
fa srtson),  Washington.  Consulting  en- 
gineer George  C.  Davis,  Washington. 
Principals  include  President  William  T. 
Evjue,  Vice  President  Don  Anderson, 
Secretary  H.  D.  Sage,  Treasurer  Tcm 
C.  Bowden.  The  Capital  Times  Co. 
(Madison)  and  Wisconsin  State  Journal 
(Madison)  own  majority  of  stock. 

•!•  MARINETTE,  Wis.  —  M&M  Bcstg. 
Co.  (WMAM),  VHF  Ch.  11  (198-204  mc); 
ERP  115  kw  visual,  57.5  kw  aural;  an- 
tenna height  above  average  terrain  444 
ft.,  above  ground  574  ft.  Estimated  con- 
struction cost  $308,978,  first  year  operat- 
ing cost  $150,000,  revenue  $170,000.  Post 
Office  address:  Radio  Park,  Marinette, 
Wis.  Transmitter  location:  Near  Oconto, 
Wis.  Geographic  coordinates  44°  57' 
2C"  N.  Lat.,  87°  50'  00"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Fisher,  Wayland,  Duvall  &  South- 
mayd,  Washington.  Consulting  engi- 
neer A.  D.  Ring  &  Co.,  Washington. 
"Principals  include  President  William  E. 
Walker  (50%),  president  of  Beaver  Dam 


Bcstg.  Co.  (WBEV-Beaver  Dam,  Wis.), 
KXGI  Inc.  (KXGI  Fort  Madison,  Iowa); 
Secretary-Treasurer  Joseph  D.  Mackin 
(23.33%),  Vice  President  Frank  Lauer- 
man  Jr.  (3.33%). 

f  MILWAUKEE,  Wis.  —  Hearst  Corp. 
(WISN-AM-FM),  VHF  Ch.  10  (192-198 
mc);  ERP  28  kw  visual,  14  kw  aural; 
antenna  height  above  average  terrain 
439  ft.,  above  ground  535  ft.  Estimated 
construction  cost  $460,483,  first  year 
operating  cost  $1,000,000,  revenue  $900,- 
0C0.  Post  Office  address:  959  Eighth 
Ave.,  New  York  19.  Studio  location: 
1900  W.  Wisconsin  Ave.,  Milwaukee, 
Wis.  Transmitter  location:  Wisconsin 
Tower  Bldg.,  606  W.  Wisconsin  Ave., 
Milwaukee.  Geographic  coordinates  43° 
02'  19"  N.  Lat.,  87°  55'  11"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Dempsey  &  Koplovitz,  Wash- 
ington. Consulting  engineer  A.  Earl 
Cullum  Jr.,  Dallas,  Tex.  Principals  in- 
clude Chairman  of  Board  M.  F.  Hub- 
erth.  President  R.  E.  Berlin,  Vice 
Presidents  W.  R.  Hearst  Jr.,  John  R. 
Hearst,  H.  S.  MacKay  Jr.,  and  H.  G. 
Kern,  R.  A.  Carrington  Jr.,  W.  M. 
Baskervill  and  Randolph  A.  Hearst  are 
trustees  and  vote  stock  jointly. 

t  MILWAUKEE,  Wis.  —  Wisconsin 
Bcstg.  Co.  (WFOX),  VHF  Ch.  12  (204- 
210  mc);  ERP  28.9  kw  visual,  14.5  kw 
aural;  antenna  height  above  average 
terrain  480  ft.,  above  ground  434  ft. 
Estimated  construction  cost  $192,511, 
first  year  operating  cost  $750,000,  reve- 
nue $1,000,000.  Post  Office  address:  208 
E.  Wisconsin  Ave.,  Milwaukee  2,  Wis. 
Studio  and  transmitter  location:  208  E. 
Wisconsin  Ave.  Geographic  coordinates 
43°  02'  20"  N.  Lat.,  87°  54'  17"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 
ington. Consulting  engineer  E.  C.  Page, 
Washington.  Principals  include  Presi- 
dent Charles  J.  Lanphier  (50.4%),  Vice 
President  Thad  F.  Wasielcwski  (13.9%), 
Treasurer  Robert  E.  Tehan  (10%),  Sec- 
retary Stanley  H.  Nastal  (12.9%)  and 
Helen  Nastal  (7.1%). 

t  WAUSAU,  Wis.— Rib  Mountain  Ra- 
dio Inc.,  VHF  Ch.  7  (174-180  mc);  ERP 
48.6  kw  visual,  24.3  kw  aural;  antenna 
height  above  average  terrain  814  ft., 
above  ground  337  ft.  Estimated  con- 
struction cost  $240,445,  first  year  operat- 
ing cost  $263,350,  revenue  $304,500.  Post 
Office  address:  Charles  B.  Persons. 
WEBC  Bldg.,  Duluth,  Minn.  Studio 
location:  to  be  determined.  Transmit- 
ter location:  near  Wausau.  Geographic 
coordinates  44°  55'  20"  N.  Lat.,  89°  40' 
45"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Arthur  W. 
Scharfeld,  Washington,  D.  C.  Consult- 
ing engineer  Charles  B.  Persons,  Du- 
luth, Minn.  Principals  include  Central 
Broadcasting  Co.  (60%),  Record-Herald 
Co.  (40%)  Parties  to  application  also 
have  interest  in  WEAU,  Eau  Claire, 
Wis..  WEBC  Duluth,  Minn.,  WMFG 
Hibbing,  Minn.,  WISC,  Madison,  Wis., 
KVOL  Lafayette,  Louisiana,  WJMC 
Rice  Lake,  Wis. 

HONOLULU,  Hawaii— Pacific  Frontier 
Broadcasting  Co.  (KULA),  VHF  Ch.  2 

(54-60  mc);  ERP  48  kw  visual,  24  kw 
aural;  antenna  height  above  average 
terrain  1,750  ft.,  above  ground  200  ft. 
Estimated  construction  cost  $371,623, 
first  year  operating  cost  $374,245,  reve- 
nue $425,000.  Post  Office  address:  Jack 
A.  Burnett,  P.O.  Box  1479,  4617  Kalan- 
ianaole  Highway,  Honolulu.  Studio  lo- 
cation: 1080  Ala  Moana,  Honolulu. 
Transmitter  location:  Mt.  Tantalus,  0.4 
mi.  N.  of  Tantalus  Dr.  Geographic  co- 
ordinates 21°  20'  22"  N.  Lat.,  157°  48'  56" 
W.  Long.     Transmitter  RCA,  antenna 


RCA.  Legal  counsel  Haley  &  Doty, 
Washington.  Consulting  engineer  Kear 
&  Kennedy,  Washington.  Principals 
include  Interstate  Broadcasting  Corp. 
(39.875%),  licensee  of  KLO  Ogden,  Utah; 
President  A.  L.  Glassmann,  chairman  of 
board  and  62%  owner  Interstate  Broad- 
casting; Vice  President  Jack  A.  Burnett 
(16.26%),  KULA  manager;  Robert  H. 
Hinckley  (32.865%),  director  of  ABC  and 
owner  of  auto  and  appliance  distribut- 
ing firm  in  Ogden,  and  Director  Alice 
P.  Mayo  (9%),  70%  owner  KROC  Ro- 
chester, Minn. 

HONOLULU,  Hawaii  —  Radio  Hono- 
lulu Ltd.,  VHF  Ch.  11  (198-204  mc); 
ERP  117.49  kw  visual,  58.75  kw  aural; 
antenna  height  above  average  terrain 
20.8  ft.,  above  ground  337  ft.  Estimated 
construction  cost  $335,950,  first  year  op- 
erating cost  $156,800,  revenue  $156,800. 
Post  Office  address:  PO  Box  2727,  Hono- 
lulu. Studio  location:  To  be  deter- 
mined. Transmitter  location:  Sheridan 
and  Kapiolani  Sts.,  Honolulu.  Geo- 
graphic coordinates  21°  17'  55.1"  N.  Lat., 
157°  50'  53.22"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Barnes  &  Neilson,  Washington.  Con- 
sulting engineer  Bernard  Assoc.,  Holly- 
wood, Calif.  Principals  include  Presi- 
dent Walter  H.  Dillingham  (500  sh), 
independent  real  estate  broker;  Vice 
President  Arthur  E.  Varner  (1.000  sh), 
president,  general  manager  and  owner 
of  58%  of  Western  Roofing  Co.;  Secre- 
tary William  A.  Cottrell  (1,000  sh),  U.  S. 
Veterans  employment  representative  for 
Hawaii;  Executive  Vice  President  Her- 
bert M.  Richards  (15,000  sh),  secretary 
of  Kahua  Ranch  Ltd.,  assistant  secre- 
tary of  Waialua  Water  Co.,  special  part- 
ner of  Weaver  &  Co.,  director  in  several 
firms  such  as  newspaper  publishers, 
electric  and  telephone  companies,  in- 
surance and  trust  firms.  All  subscribed 
stock  is  non-voting,  except  that  of  Mr. 
Richards. 

f  SAN  JUAN,  Puerto  Rico— El  Mundo 
Bcstg.  Corp.  (WKAQ),  VHF  Ch.  2  (54- 
60  mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
1279  ft.,  above  ground  300  ft.  Estimated 
construction  cost  $463,355,  first  year  op- 
erating cost  $300,000,  revenue  $200,000. 
Post  Office  address:  Box  1072,  San 
Juan,  Puerto  Rico.  Studio  location: 
Stop  11,  Ponce  de  Leon  Ave.  Trans- 
mitter location:  Cerro  Marqueso  Mt., 
12  mi.  S.  of  San  Juan.  Geographic 
coordinates  18°  16'  53"  N.  Lat.,  66°  06' 
46"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Segal,  Smith  & 
Hennessy,  Washington.  Consulting  en- 
gineer George  C.  Davis,  Washington. 
Principals  include  President  Angel 
Ramos  (99.9%),  Secretary  Jose  G.  Gon- 
zalez (less  than  1%),  Treasurer  Ramos 
Arandes  (less  than  1%). 

EXISTING  STATIONS — 
CHANGE  OF  CHANNELS 

WHAM-TV  Rochester  N.  Y.  Stromberg- 
Carlson  Co.,  VHF  Ch.  5  (76-82  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain 
497  ft.,  above  ground  325  ft.  Estimated 
cost  of  change  $112,313.  Transmitter 
RCA,  antenna  RCA.  Change  from  Ch.  6 
(82-88  mc),  ERP  23.4  kw  visual,  11.7  kw 
aural. 

WSYR-TV  Syracuse,  N.  Y.— Central 
New  York  Bcstg.  Corp.,  VHF  Ch.  3  (60- 

66  mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
1000  ft.,  above  ground  580  ft.  Estimated 
cost  of  change  $212,018.  Transmitter 
GE,  antenna  GE.  Change  from  Ch.  5 
(73-82  mc);  ERP  23  kw  visual  and  aural. 
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51  MORE  APPLICATIONS 
FILED  FOR  TELEVISION 

ADDITIONAL  applications  for  new  TV  sta- 
tions available  Thursday  at  FCC  totaled  51, 
augmenting  requests  available  earlier  in  week 
(see  page  62).  Applicants  and  channels  asked: 

KPOA  Honolulu,  T.  H.,  Ch.  4,'ERP  54  kw  antenna 
173  38  ft.,  construction  cost  $245,224,  operating  cost 
$300,000,  revenue  $300,000. 

RIVERSIDE,  Calif.,  California  Telecasters,  Ch.  40, 
ERP  21.186  kw,  antenna  724.9  ft.,  construction  cost 
$136  523,  operating  cost  $150,000,  revenue  $150,000. 
Genera  partnership  Joel  J.  Bourdon  (10%),  Bernard 
F  Malkin  (30%),  Joel  Prescott  II  (20%),  Robert  W. 
Davidson  (10%),  William  C.  Wallace  (30%). 

KSBR  (FM)  Stockton,  Calif.,  Ch.  13,  ERP  158  kw, 
antenna  3118  ft.,  construction  cost  $405,000,  operating 
cost  $280,000,  revenue  $410,000.  . 

DENVER,  Col.— Denver  Television  Co.,  Ch.  /, 
ERP  316  kw,  antenna  791  ft.,  construction  cost 
$545,422,  operating  cost  $600,000,  revenue  $50C 1,000. 
Principals:  President  John  M.  Wolf  berg  (33.96%). 
Vice  President  F.  Kirk  Johnson  (19.62%),  Treasurer 

MWPD'QBjra0c0ksonville,  Fla.,  Ch.  12,  ERP  316  kw,  an- 
tenna 623  ft.,  construction  cost  $30,500,  operating  cost 
$230,000,  revenue  $325,000. 

t  WTOC-AM-FM  Savannah,  Ga.,  Ch.  11,  EKF  228 
kw    antenna   478.5   ft.,   construction    cost  $446,757, 

°PWRBL?  Co0lum$b8ul8G6a.,  Ch.  4,  ERP  15.2  kw  antenna 
442  ft     construction   cost  $220,054,   operating  cost 

$1fwrNDreCnfcUa|o!\n:?°Ch.  26,  ERP  1000  kw,  antenna 
518  ft  construction  cost  $502,197,  operating  cost 
$935,000,  revenue  $1,362,400. 

JOLIET,  m.— Sanders  Bros.,  UHF  Ch  48. 

tWIRL  Peoria,  111.,  Ch.  8,  ERP  92.4  kw  antenna 
483  ft  construction  cost  $305,000,  operating  cost 
$305,000,  revenue  $346,000 

f  WIRE  Indianapolis,  Ind.,  Ch.  13  ERP  316  kw 
antenna  694  ft.,  construction  cost  $566,622,  operaimg 
cost  $350,000.  revenue  $450,000. 

f  KXEL  Waterloo,  Iowa,  Ch.  7,  ERP  24.32  kw,  an 
tenna  522  ft.,  construction  cost  $125,769,  operating 
cost  $120,000,  revenue  $125,000. 

tKJAY  Topeka,  Kan.,  Ch.  13,  ERP  25.2  kw,  an- 
tenna 534  ft.  construction  cost  $174,231,  operating 
cost  $225,000,  revenue  $250,000. 

KAKE  Wichita,  Kan.,  VHF  Ch.  10,  ERP  316  kw 
antenna  443  ft.,  construction  cost  $571,802,  operating 
cost  $402,000,  revenue  $405,756. 

f  KFH  Wichita,  Kan.,  Ch.  3,  ERP  100  kw  antenna 
939  ft  construction  cost  $661,049,  operating  cost 
$556,920,  revenue  $200,000.  _  _      v  . 

*  WICHITA,  Kans.— Sunflower  Television  Co.,  Ch. 
3  ERP  100  kw,  antenna  939  ft.,  construction  cost 
S658  500  operating  cost  $444,200,  revenue  $427 ,648 . 
Principal:^ °  E?  V  Yingling  (25%),  stockholder  in 
King  Chevrolet  Co.l  W.  L.  Hartman  <25%^"Y 
dependfnt  oil  operator;  Virgil  S.  Browne  (25%), 
ftockholder.  Coca  Cola  Bottling  Cop;  6e.«eP. 
Hollingbery  (12i/2%),  owner  George  P  Holhngbery 
Co  station  representative;  and  John  D.  Montgom- 
ery' (12ii%),  publisher  Miami  Beach  Florida  Sun. 

NORTH  ADAMS,  Mass-Greylock  Bcstg  Co., 
tttjt?  Is)    ERP  9  24  kw,  antenna  263.2  ±t.,  con- 

Section  cost  $163,000.  operating  cost  $160,000  reve 
nue  $170,000.    Applicant  licensee  WBRK  Pittsneld, 

MWSPR  Springfield,  Mass.,  Ch.  61,  ERP  116  kw, 
antenna  976  ft.  construction  cost  $265,000,  operating 
cost  $250,000,  revenue  $225,000. 

WHFB  Benton  Harbor,  Mich.,  Ch.  42  ERP  17.4 
kw  antenna  478  ft.,  construction  cost  $301,204,  oper- 
ating cost  $240,000,  revenue  $50,000. 

DULUTH,  Minn.— Lakehead  Telecasters  Inc.,  Ch 
6  ERP  55  kw,  antenna  805  ft.,  construction  cost 
r?54  500  operating  cost  $300,000,  revenue  $300,- 
000  Pr'inc°pllt:  President  William  B  Fryberger 
(5%)  Vice  President  Frank  E.  Mahon  (7%),  Secre- 
tary Arthur  M.  Clure  (3%).  Some  stockholders  of 
applicant  also  stockholders  WREX  Duluth. 

f  MINNEAPOLIS,  Minn.— Upper  Midwest  TV  Co., 
Ch  9  ERF  316  kw,  antenna  512  ft.,  construction 
cost  $566  340,  operating  cost  $678,880,  revenue  $797,- 
534  Pr^cipals-  Cowlef  Bcstg  Co.  (72.3%);  President 
John  Cowles;  Vice  President  Stanley  Hawks,  Secre- 
tary-Treasurer Harold  E.  Wood. 

WXKW  Albany,  N.  Y.,  Ch.  35,  ERP  26.8  kw,  an- 
tenna 818  ft.,  costs  not  given. 

SCHENECTADY,  N.  Y. — Champlain  Valley  Bcstg. 
Corp     UHF  Ch.  35,  ERP  26.8  kw,  antenna  818  ft. 

t  SCHENECTADY,  N.  Y.— Van  Curler  Bcstg  Corp., 
Ph  35  ERP  12  kw,  antenna  1,520  ft.,  construction 
cost  $400,000,  operating  cost  $300,000  revenue  $225,- 
000  Principals:  President  Simon  H.  Fabian  (25%) 
president  of  Fabian  Theatres  Corp.;  Vice  President 
Samuel  Rosen  (25%);  Vice  President  Eleanor  Fabian 
Rosen  (25%)  and  Secretary  Edward  L.  Fabian  (25%). 

t  WIMA  Lima  Ohio,  Ch.  35,  ERP  101  kw,  anten- 
na 331  ft.,  construction  cost  $227,564,  operating  cost 
$180,000,  revenue  $220,000. 

MANSFIELD,  Ohio,  Fergum  Theatres  Inc.,  Ch.  36, 


RWG  WIRES  NETWORKS 

RADIO  WRITERS  Guild  sent  telegrams 
to  ABC,  CBS  Radio  and  NBC  Thursday 
requesting  broadcast  time  to  tell  their 
side  of  story  to  public.  Union  claimed 
networks  had  broadcast  news  of  strike 
of  radio  news  writers  that  did  not  give 
"fair  and  accurate"  picture  of  issues  in- 
volved (see  story  page  38).  Networks 
had  not  replied  late  Thursday. 


Editor's  Note:  Applications  appearing  on  this  page 
were  delayed  in  processing  by  July  1st  rush  at  FCC. 
More  complete  summary  will  appear  B»T  July  14. 


ERP  17  kw,  antenna  700  ft.,  construction  cost  $236,- 
360,  operating  cost  $200,000,  revenue  $180,000.  Prin- 
cipals: President  William  N.  Skirball  (40.7%),  thea- 
tre and  retail  candy  interests;  Vice  President  Jack 
H.  Skirball  (40.7%),  independent  motion  picture  pro- 
ducer, and  Secretary-Treasurer  Joseph  Lissauer, 
general  manager  of  applicant. 

MANSFIELD,  Ohio,  Mansfield  Journal  Co.,  Ch.  36, 
ERP  94.0  kw,  antenna  517  ft.,  construction  cost  $350,- 
300,  operating  cost  $295,000,  revenue  $315,000.  Prin- 
cipal: President  and  Treasurer  I.  Horvitz  (99.6%). 

f  TOLEDO,  Ohio,  Toledo  Blade  Co.,  Ch.  11,  ERP  316 
kw,  antenna  445  ft.,  construction  cost  $400,441,  first 
year  operating  cost  $620,000,  revenue  $850,000. 

OKLAHOMA  CITY,  Okla.,  Oklahoma  Television 
Corp.,  Ch.  9,  ERP  316  kw,  antenna  1544  ft.,  construc- 
tion cost  $1,350,000,  operating  cost  $600,000,  revenue 
$300,000.  President  Roy  J.  Turner  (20%)  oil  business 
executive;  Vice  President  F.  E.  Harper  (10%)  oil 
business  executive;  Secretary  Henry  S.  Griffing; 
Treasurer  Luther  T.  Dulaney  (30%)  appliance  dis- 
tributor. 

KORE  Eugene,  Ore.,  Ch.  13,  ERP  11.5  kw,  antenna 
555.2  ft.,  construction  cost  $223,790,  operating  cost 
$175,000,  revenue  $185,000. 

KFJI  Klamath  Falls,  Ore.,  Ch.  2,  ERP  15.04  kw, 
antenna  458  ft.,  construction  cost  $156,200,  operat- 
ing cost  $175,000,  revenue  $175,000. 

WHAN  Charleston,  S.  C,  Ch.  2,  ERP  54.96  kw, 
antenna  351.2  ft.,  construction  cost  $224,293,  operat- 
ing cost  $150,000,  revenue  $175,000. 

WSPA  Spartanburg,  S.  C„  Ch.  7,  ERP  288  kw, 
antenna  769  ft.,  construction  cost  $540,192,  operating 
cost  $400,000,  revenue  $250,000. 

WOPI-AM-FM  Bristol,  Tenn.,  Ch.  5,  ERP  100  kw, 
antenna  807  ft.,  construction  cost  $318,756,  operating 
cost  $100,000,  revenue  $115,000. 

tWKPT  Kingsport,  Tenn.,  Ch.  28,  ERP  22.2  kw, 
antenna  962  ft.,  construction  cost  $193,200,  operating 
cost  $100,000,  revenue  $125,000. 

f  WKDA  Nashville,  Tenn.,  Ch.  5,  ERP  16.40  kw, 
antenna  855  ft.,  construction  cost  $407,210,  operating 
cost  $583,668,  revenue  $720,871. 

t  KFDM  Beaumont,  Tex.,  Ch.  6,  ERP  100  kw,  an- 
tenna 500  ft.,  construction  cost  $317,450,  operating 
cost  $200,000,  revenue  $350,000. 

t  EL  PASO,  Tex.— Franklin  Bcstg.  Co.,  Ch.  9,  ERP 
12.052  kw,  antenna  1756.0  ft.,  construction  cost  $233,- 
785. 

•!-  KFJZ  Ft.  Worth,  Tex.,  Ch.  10,  ERP  222  kw,  an- 
tenna 587  ft.,  construction  cost  $535,935,  operating 
cost  $375,000,  revenue  $450,000. 

f  KXYZ  Houston,  Tex.,  Ch.  13,  ERP  316  kw,  an- 
tenna 674  ft.,  construction  cost  $560,153,  operating 
cost  $485,000,  revenue  $600,000. 

t  HOUSTON,  Tex.— Lechner  Television  Co.,  Ch.  13, 
ERP  316  kw,  antenna  444  ft.,  construction  cost  $542,- 
C00,  operating  cost  $386,000,  revenue  $460,000.  W.  W. 
Lechner,  sole  owner,  owns  100%  of  W.  W.  Lechner 
Inc.,  Dallas,  (oil  and  gas  exploration  and  produc- 
tion), and  is  50%  owner  of  Hamack  Oil  Co.,  Dallas. 

f  HOUSTON,  Tex.— South  Texas  Television  Co., 
Ch.  13,  ERP  316  kw,  antenna  500  ft.,  construction 
cost.  $1,026,825,  operating  cost  $800,000,  revenue 
$1,000,000.  President  John  Paul  Goodwin  (33I/3%), 
owner,  Goodwin-Dannenbaum  Adv.;  Vice  President 
C.  P.  Simpson  (33I/3%),  senior  partner  Simpson-Gill- 
man  Pontiac  Co.  and  Secretary-Treasurer  Howard 
T.  Tellepsen  (33V3%)  president,  Tellepsen  Construc- 
tion Co. 

LUBBOCK,  Tex.,  Texas  Telecasting  Inc.,  Ch.  13, 
ERP  31.0  kw,  antenna  982  ft.,  construction  cost  $469,- 
676,  operating  cost  $180,000,  revenue  not  estimated. 
President  W.  D.  Rogers  Jr.  (22.19%),  Vice  President 
Vernice  Ford  (23.0%),  Secretary-Treasurer  W.  W. 
Conley  (11.0%),  Roger  L.  Kuykendall  (23.0%). 

t  KPAC  Port  Arthur,  Tex.,  Ch.  4,  ERP  100  kw, 
antenna  498  ft.,  construction  cost  $289,128,  operating 
cost  $250,000,  revenue  $222,000. 

f  WESLACO,  Tex. — Rio  Grande  Television  Corp., 
Ch.  5,  ERP  100  kw,  antenna  804  ft.,  construction 
cost  $290,000,  operating  cost  $225,000,  revenue  $225,- 
000.  President  and  sole  owner  Thomas  O.  Payne, 
Secretary-Treasurer  H.  C.  Cockburn. 

t  WHYU  Newport  News,  Va.,  Ch.  33,  ERP  21.6  kw, 
antenna  303  ft.,  construction  cost  $152,050,  oper- 
ating cost  $130,000,  revenue  $170,000. 

WDBJ  Roanoke,  Va.,  Ch.  7,  ERP  316  kw,  an- 
tenna 1,936  ft.,  construction  cost  $525,063,  operating 
cost  $238,450,  revenue  $191,400. 

•f  WROV  Roanoke,  Va.,  Ch.  7,  ERP  59  kw,  an- 
tenna 670  ft.,  construction  cost  $259,576,  operating 


PEOPLE... 

WILLIAM  WREN,  J.  Walter  Thompson  Co., 
N.  Y.,  to  media  staff,  Dancer-Fitzgerald- 
Sample,  that  city,  as  timebuyer. 


JAMES  ROGER  WOLLENBERG  has  been  ap- 
pointed by  FCC  to  be  Assistant  General  Coun- 
sel in  Charge  of  Litigation  [Closed  Circuit, 
June  30].  Mr.  Wollenberg  leaves  Dept.  of 
Justice  where  he  has  been  Assistant  Chief 
of  the  Appeals  Section,  Anti-Trust  Div. 

MEL  ALLEN,  sports  announcer,  signed  by 
Washington  Redskins  pro  football  team,  to 
broadcast  and  telecast  1952  games,  succeeding 
Harry  Wismer.  Jim  Gibbons  continues  to 
handle  color  for  Redskins. 

PERCEY  L.  SCHOENEN,  executive  vice  presi- 
dent and  secretary  of  Olympic  Radio  &  Tele- 
vision Inc.,  set  manufacturer,  Long  Island 
City,  has  been  elected  president  succeeding 
Adolphe  A.  Juviler,  now  board  chairman. 

ALFRED  G.  DiGIOVANNI,  account  research 
manager  of  marketing  research  department  of 
Sullivan,  Stauffer,  Colwell  &  Bayles,  New 
York,  joins  CBS  Television  Spot  Sales  as  as- 
sistant research  manager,  effective  immedi- 
ately. 

PARAMOUNT  HEARING 

THURSDAY  session  of  Paramount  hearing 
at  FCC  (one  issue  of  which  is  merger  of  ABC 
with  United  Paramount  Theatres)  saw  Paul 
Porter,  ex-FCC  chairman  and  now  Paramount 
counsel,  continue  his  protracted  cross-exam- 
ination of  Arthur  Levey,  president  of  Skiatron 
Electronic  &  Television  Corp.  Decade  ago  Mr. 
Levey,  then  heading  American  operations  for 
Scophony  Ltd.,  British  firm  holding  various 
TV  patents  including  that  to  dark  trace  (Skia- 
tron) tube,  was  carrying  on  what  Mr.  Porter 
described  as  "aggressive"  promotion  tactics 
[B«T,  June  30].  Last  week  Mr.  Porter  was 
criticized  for  extensive  cross-examination  of 
Mr.  Levey;  he  replied: 

.  .  .  Commission  counsel  have  undertaken  to  de- 
velop [that  Scophony]  .  .  .  was  a  proven  type  of 
development  .  .  .  [that  it]  was  a  company  that 
Paramount  and  GPE  could  invest  in  and  come  along 
and  develop  a  competitive  force  in  the  television 
industry  in  this  country. 

I  am  merely  undertaking  to  show  here  the 
grandiose  schemes  that  are  attempted  to  be  shown 
through  the  Commission's  case,  what  the  reality  of 
the  situation  was  at  that  time,  the  fact  that  there 
were  these  small  and  minor  items.  .  .  . 

...  there  had  been  diligent  efforts  by  Mr.  Levey 
and  Mr.  Sagall  [another  representative  of  Scophony 
Ltd.  in  U.  S.]  to  interest  others  [in  investing  in 
Scophony].  .  .  .  They  [Scophony]  were  in  desperate 
condition.  .  .  .  Mr.  Levey  states  that  there  is  some 
kind  of  responsibility  on  the  part  of  Paramount 
and  GPE  to  continue  to  pour  money  into  this  de- 
velopment and  to  bring  it  up  to  a  level  of  an  inter 
national,  world-wide  kind  of  enterprise. 

Mr.  iPorter  said  that  ex-FCC  Commissioner 
Ewell  K.  Jett  would  be  subpenaed  to  appear 
at  the  hearing. 
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cost  $165,504,   revenue  $160,000. 

ROANOKE,  Va.,  polan  Industries,  Ch.  10,  ERP 
119  kw,  antenna  1,391  ft.,  construction  cost  $290,- 
000,  operating  cost  $205,000.  revenue  $225,000.  Prin- 
cipals: Albert  S.  Polan,  E.  G.  Polan,  Lincoln  M.  Po- 
lan, Dr.  Charles  M.  Polan,  Lake  Polan,  each  20% 

t  WWW  Fairmont,  W.  Va.  (Resubmitted),  Ch 
35,  ERP  17.4  kw,  antenna  237  ft.,  construction  cost 
$176,780,   operating  cost  $60,000,   revenue  $75,000. 

t  WHTN  Huntington,  W.  Va.,  Ch.  13,  ERP  242  kw 
antenna  466.5  ft.,  construction  cost  $324,806,  oper- 
ating cost  $260,000,  revenue  $300,965. 
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Who  is  he?  He's  the  American  Farmer,  the 
current  American  capitalist.  He's  the  real 
owner  of  his  own  business  —  and  farming  is  big 
business  today. 

He  makes  a  lot,  he  saves  a  lot,  he  spends  a  lot. 
He's  your  best  prospective  customer. 

One-tenth  of  all  these  prosperous  prospects  for  your 
product  live  in  WLW-Land— One-tenth  of  America. 
The  best  way  to  reach  them  is  by  Radio . . .  and  the  most 
effective  and  economical  radio  in  this  area  is  WLW. 

The  full  story  of  "Your  Best  Customer"— 
all  the  facts  and  figures— is  on  film.  Ask  to  see  it. 


WLW   The  Nation's  Station 


1922  '1952 


You,  too,  can  still  catch  the 

"BANDWAGON"  on  KYW! 


Even  if  this  is  the  second  week  of  July,  you 
still  have  time  to  get  your  grocery  product  on  the 
KYW  "Summer  Bandwagon" .  .  the  plan  that 
brings  honus  merchandising  for  advertisers  in 
more  than  3,000  better  stores  and  supermarkets 
throughout  the  Philadelphia  metropolitan  area. 

This  hot-weather  promotion  and  merchandis- 
ing plan  is  boosting  sales  right  now  for  some  22 
KYW  advertisers.  It  assures  effective  and  plenti- 
ful retail  cooperation,  both  in-store  and  via  the 

KYW 


WESTINGHOUSE  RADIO  STATIONS  Inc 


stores'  own  advertising.  The  "Bandwagon"  pro- 
motion will  continue  through  the  middle  of 
September. .  and  it  is  offered  without  charge  to 
grocery  product  advertisers  who  buy  time  on 
KYW,  in  accordance  with  this  plan,  for  a  period 
of  four  weeks  or  more. 

Here's  an  economical,  sure-fire  hvpo  for  sum- 
mer sales  in  this  important  market.  Reach  for 
your  telephone  now  to  call  KYW  (LOcust 
4-3700)  or  anv  Free  &  Peters  office. 


PHILADELPHIA 

50,000  WATTS 

NBC  AFFILIATE 


WBZ  •  WBZA  •  KDK A  •  WOWO  •  KEX  •  KYW  •  WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 
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WOR'tv  offers  you: 

*  low-budget  programs 

*  low-cost  facilities 

*  time  rates  at  Oct.  '51  level 

*  non-preemption  guaranteed 

*  New  York's  finest  studios 

*  top  film  facilities 

*  prime  60-second  availabilities 

*  live-commercial  opportunities 

*  sales-booster  saturation  plans 


ACT  NOW 

for  best  availabilities; 
orders  for  Fall  campaigns 
now  being  signed. 


America's  best  tv-spot  buy 

WOR-tv 

serving  over  3,000,000  TV  homes 
in  the  world's  largest  market 


"COST  TOO  MUCH",  they  said...  until 


k  WLS  GETS  RESULTS  A 

Ioa  the 

■■.  m  .  ..  % 

AUTOMOTIVE 
SUPPLY  INDUSTRY 


people  started 

asla'ngfortfiem! 


A  certain  manufacturer  makes  a  tractor  brake  requiring 
original  factory  installation  on  new  tractors.  It  can 
not  be  used  for  replacement. 

This  brake  is  exceptionally  high  quality  . . .  and  has 
an  unusual  safety  factor  . . .  but  is  somewhat  more  costly, 
so  most  tractor  manufacturers  hesitated  to  use  it. 
Their  costs  had  already  sky-rocketed  . . .  and  they  didn't 
think  farmers  would  pay  more  for  tractors  with 
these  better  brakes.  As  a  result,  these  brakes 
were  available  on  only  twenty-three  1950  models. 

An  intensive  advertising  campaign  on  WLS  "sold"  the 

idea  and  advantages  of  these  better  brakes  to 

farmers  . . .  and  the  demand  thus  created  readily  convinced 

leading  tractor  manufacturers.  As  a  result,  these  brakes 

were  offered  on  forty-eight  1952  models  . . . 

and  the  brake  manufacturer  had  $3,000,000  in  orders. 

If  you  have  a  product  or  service  of  merit . . .  you'll  find 
the  vast  WLS  audience  equally  receptive  and 
responsive  to  sound  reason  and  sincere  appeal. 
Better  see  your  John  Blair  man  or  contact  us  today. . . 
and  add  yours  to  the  growing  list  of  success  stories 
being  developed  for  WLS  advertisers  the  nation  over. 
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Look  Folks.. /baby 


S  GOT  2  TEETH! 


Michigan's  WKHM  makes  its  mark  EARLY. . . 

both  LOCALLY  and  NATIONALLY 


MEMO 
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No  wonder  MORE  and  MORE 
listeners  are  turning  to . . . 


faster 
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WKHM 


970  on  the  Dial  JACKSON,  MICHIGAN  1000  Watts,  Full  Time 


Contact  your  Head  ley-Reed  Representative 


rehearsal  for  disaster  *i 


When  "bombs"  fell  recently  on  the  Marietta 
Depot,  a  large  Army  supply  and  transporta- 
tion installation  twelve  miles  west  of  Lan- 
caster, Pennsylvania,  a  WGAL-TV  camera 
crew  was  on  hand  to  record  the  event.  The 
simulated  bombing  attack,  staged  by  the 
area's  Fire  Police  Association,  was  designed 
to  test  the  men  and  equipment  of  the  fire 
police  and  other  emergency  organizations. 
Pictured  here  is  a  WGAL-TV  cameraman, 
filming  one  of  the  fires  which  followed  the 
"bombing." 

Through  WGAL-TV's  thorough  coverage 


of  the  mock  disaster,  residents  of  the  entire 
area  were  instructed  in  the  preparations  their 
communities  are  making  to  help  them  in  the 
event  of  a  real  disaster.  On-the-spot  cov- 
erage of  newsworthy  community  events 
is  a  regular  feature  of  WGAL-TV. 
> 

WGAL-TV 

Lancaster 
Pennsylvania 

A  Steinman  Station 
Clair  R.  McCollough,  Pres. 


Represented  by 


ROBERT   MEEKER  ASSOCIATES 


New  York 


Chicago 


San  Francisco 


Los  Angeles 
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BUSINESS  BRIEFLY 


CLOSED  CIRCUIT 


VIDEA  of  how  much  coverage  of  GOP  conven- 
tion cost  networks  in  preemptions  alone  (early 
story,  page  23)  is  given  by  quick  poll  showing 
at  least  36  hours  of  regularly  sponsored  TV 
network  programming  alone  was  cancelled 
out  by  convention  telecasts  last  week.  Tenta- 
tive figures  Friday  showed  CBS-TV  had  had  to 
cancel  16  %  hours  of  regular  commercial  time; 
NBC-TV  15  hours;  DuMont  3%,  and  ABC-TV 
1%.   Radio  figures  not  immediately  available. 

'  WITH  EISENHOWER'S  victory,  speculation 
immediately  arose  as  to  top  chairmanship  and 
make-up  of  FCC,  should  general  win  in  No- 
vember elections.  Taft  victory,  it  was  thought, 
would  have  assured  appointment  of  Robert  F. 
Jones,  fellow  Ohio  Republican,  but  an  Ike  vic- 
tory wouldn't  necessarily  preclude   it.  Only 

j  other  Republican  lawyer  on  FCC  is  vice  chair- 
man Rosel  H.  Hyde,  of  Idaho,  who  doubtless 

I  would  have  substantial  support. 

NOW  with  Time  Inc.,  as  radio-TV  consultant, 
president  and  50%  owner  (with  Time  Inc.)  of 
KOB  AM-TV  Albuquerque,  Wayne  Coy,  for- 
I  mer  FCC  chairman,  may  turn  up  in  high 
status  with  Ford  Foundation.  Before  his  Time 
arrangement,  Mr.  Coy  had  been  offered  re- 
ported $35,000  post  with  foundation  which  is 
interested  in  television  development,  and  is 
now  understood  to  be  considering  him  for  ad- 
(Continued  from  page  6) 


MULLEN  AND  ZUGSMITH 
FORM  BROKERAGE  FIRM 

NEW  radio-TV  station  and  newspaper  broker- 
age and  consulting  firm  formed  by  Albert 
Zugsmith  and  Frank  E.  Mullen  with  head- 
quarters at  846  N.  Cahuenga  Blvd.,  Hollywood, 
and  121  S.  Beverly  Dr.,  Beverly  Hills,  Calif. 
Firm  titled  Albert  Zugsmith-Frank  Mullen 
Corp. 

Mr.  Zugsmith,  president  of  new  corporation, 
said  to  have  financed  sales  of  stations  and 
newspapers  totaling  $60  million  in  last  decade. 
Mr.  Mullen,  secretary-treasurer,  is  former  NBC 
vice  president  and  later  official  of  G.  A.  Rich- 
ards stations  and  has  been  TV  and  newspaper 
consultant. 

WGY  TO  CHRISTAL 

GENERAL  ELECTRIC  CO's  WGY  Schenec- 
tady, 50-kw  pioneer  station,  has  appointed 
Henry  I.  Christal  Co.  as  its  national  repre- 
sentative, effective  Aug.  1,  Robert  B.  Hanna 
Jr.,  in  charge  of  GE  broadcasting,  announced 
Friday.  Station  has  been  represented  by  NBC 
National  Spot  Sales,  which  Mr.  Hanna  said 
will  continue  to  represent  GE's  WRGB  (TV) 
Schenectady. 

CHICAGO-ST.   LOUIS  RELAY 

AT&T  Friday  filed  application  with  FCC  to 
construct  $4  million  radio  relay  system  be- 
tween Chicago  and  St.  Louis.  Planned  for 
completion  year  hence,  283-mile  route  will 
augment  existing  coaxial  cable  facilities  for 
TV  program  transmission  as  well  as  providing 
hundreds  of  additional  telephone  message 
circuits. 


HUMPHREYS  TO  KATZ  ©  Humphreys  Med- 
icine Co.,  N.  Y.,  appoints  Joseph  Katz  Co., 
that  city,  to  handle  advertising  for  its  Trokells 
throat  tablets  and  complete  line  of  medicated 
products. 

GROVE  BUYS  SPOTS  •  Grove  Labs  (Pf un- 
der tablets)  placing  one-minute  radio  spots  six 
times  weekly  in  number  of  markets,  starting 
immediately  for  52  weeks.  Agency,  Harry  B. 
Cohen,  N.  Y. 

HAZEL  BISHOP  ON  NBC  %  Hazel  Bishop 
Inc.,  N.  Y.  (No-Smear  lipstick  and  Complexion 
Glow),  signs  for  70  minutes  weekly  on  NBC 
radio.  Company  will  sponsor  five-minute  In- 
side News  from  Hollywood  Mon.  through  Fri. 
(2:55-3  p.m.  EDT) ,  and  Mon.-Wed.-Fri.  seg- 
ments of  Lorenzo  Jones  (Mon.  through  Fri., 
5:30-5:45  p.m.  EDT),  both  effective  Aug.  4. 
Agency,  Raymond  Spector  Co.,  N.  Y. 

MAGAZINE  SPOT  TEST  #  True  Story 
magazine  conducting  test  radio  spot  campaign 
this  week  in  three  cities — Peoria,  111.;  Erie, 
Pa.;  Toledo,  Ohio — which,  if  successful,  may 
lead  to  larger  use  of  radio  in  fall.  Agency, 
Joseph  Katz  Co.,  N.  Y. 

DuPONT  CELEBRATES  •  E.  I.  DuPont  de 
Nemours  Co.  has  bought  time  on  NBC  radio 
Friday  July  18  (3-4  p.m.)  to  celebrate  com- 
pany's 150th  anniversary.  Henry  B.  DuPont, 
vice  president  and  great-great  grandson  of 
founder,  will  speak  and  program  will  feature 
dramatic  prologue  dealing  with  founding  of 
company. 


FCC  Begins  Granting  New  TV;  Denver  Gets  Three 


EIGHTEEN  NEW  TV  stations  were  authorized 
{  by  FCC  Friday — initial  post-thaw  action  being 
simultaneous  grant  shortly  after  10  a.m.  Fri- 
day of  three  Denver  permits — and  62  appli- 
cations in  14  cities  were  designated  for  hear- 
ing in  26  consolidated  proceedings. 

New  station  grants,  made  in  special  morn- 
ing and  late  night  en  banc  sessions  of  Chair- 
man Paul  A.  Walker  and  Comrs.  Rosel  H. 
Hyde,  George  E.  Sterling  and  Robert  Bartley, 
officially  ended  freeze  on  new  construction  im- 
posed by  Commission  Sept.  30,  1948,  followed 
by  lengthy  reallocation  proceeding,  includ- 
ing color  TV  controversy. 

Reallocation  plan,  finalized  in  Sixth  Report 
and  Order  [B*T,  April  14],  assigns  some  2,000 
channels  to  more  than  1,200  communities.  Of 
108  U.  S.  stations  now  operating,  Sixth  Report 
specified  30  must  change  channels.  Seven 
changes  are  already  authorized,  six  earlier  in 
week  (see  story,  page  69). 

Grants  were  made  in  accord  with  temporary 
processing  procedure  and  city  priority  lists 
[B*T,  May  26].  In  addition  to  three-station 
award  to  Denver,  FCC  made  doub'e-station 
grants  to  Springfield-Holyoke,  Mass.;  Youngs- 
town,  Ohio;  York,  Pa.;  Spokane,  Wash.,  and 
Austin,  Tex. 

Single  station  grants  went  to  Portland,  Ore.; 
Flint,  Mich.;  Bridgeport,  Conn.;  New  Britain, 
Conn.,  and  New  Bedford,  Mass. 

At  morning  session  FCC  made  total  of  14 
new  station  grants,  two  for  VHF,  all  rest 

!     BROADCASTING     •  Telecasting 


UHF.  Upon  recess,  staff  members  rushed  pro- 
cessing of  more  applications. 

New  station  authorizations  for  priority 
Group  A-2  cities  (no  existing  service)  included: 

Denver— Eugene  P.  O'Fallon  Inc.  (KFEL), 
Ch.  2;  effective  radiated  power  56  kw  visual, 
28.5  kw  aural;  antenna  height  above  average 
terrain,  780  ft.  Fstimated  cost,  $364,500.  [For 
details  about  applicant,  see  TV  applications, 
B»T,  June  2]. 

Denver — Colorado  Television  Corp.  (KVOD), 
Ch.  9;  ERP  240  kw  visual,  120  kw  aural;  anten- 
na, 954  ft.  Estimated  cost,  $394,000.  [B«T, 
July  7]. 

Denver— Empire  Coil  Co.,  UHF  Ch.  26;  ERP 
105  kw  visual,  52  kw  aural;  antenna,  1,040  ft. 
Estimated  cost  $347,000.  [B«T,  June  23].  Em- 
pire Coil  also  got  UHF  grant  at  Portland, 
Ore.,  and  is  licensee  WXEL  (TV)  Cleveland. 

Portland,  Ore.— Empire  Coil  Co.,  UHF  Ch. 
27;  ERP  91  kw  visual,  46  kw  aural;  antenna, 
1,300  ft.  Estimated  cost,  $347,000.  [B»T,  June 
23].  See  Denver  grant. 

Holyoke,  Mass. — Hampden-Hampshire  Corp. 
(WHYN),  UHF  Ch.  55;  ERP  65  kw  visual, 
35  kw  aural;  antenna  990  ft.  Estimated  cost 
$180,000.    [B»T,  June  23]. 

Springfield,  Mass. — Springfield  Television 
Bcstg.  Corp.,  UHF  Ch.  61;  ERP  115,  kw 
visual,  58  kw  aural;  antenna  980  ft.  Estimated 
cost  $265,000  (See  page  74).  WSPR  Spring- 
field owns  19.2 '/<  of  grantee. 

Youngstown,  Ohio — Vindicator  Printing  Co. 


(WFMJ),  UHF  Ch.  73;  ERP  175  kw  visual, 
89  kw  aural;  antenna  960  ft.  Estimated  cost 
$972,000.    [B*T,  May  26,  19]. 

Youngstown,  Ohio — WKBN  Bcstg.  Corp., 
UHF  Ch.  27;  ERP  200  kw  visual,  100  kw 
aural;  antenna  510  ft.  Estimated  cost  $353,- 
000.    [B*T,  May  12]. 

Flint,  Mich. — Trans-American  Television 
Corp.,  UHF  Ch.  28;  ERP  17.5  kw  visual,  8.7 
kw  aural;  antenna  490  ft.  Estimated  cost 
$189,400.  [B»T,  June  30].  Grantee  also  is 
applicant  at  Evansville,  Ind.,  and  Peoria,  111. 
James  L.  Rubenstone,  lOO'/r  owner,  is  asso- 
ciated with  WFIL  Philadelphia. 

Spokane,  Wash.  —  KXLY-TV,  315  W. 
Sprague,  Ch.  4;  ERP  100  kw  visual,  54.95 
kw  aural;  antenna  840  ft.  Estimated  cost 
$377,000.  [B»T,  July  7].  Bing  Crosby  is  47.6 % 
owner  and  KXLY  is  50%  owner. 

Spokane,  Wash.— KHQ  Inc.  (KHQ),  Ch.  6; 
ERP  100  kw  visual;  antenna,  941  ft.  Esti- 
mated cost,  $331,900.  [B»T,  June  9]. 

Austin,  Tex.— Texas  Bcstg.  Co.  (KTBC), 
Ch.  7;  ERP  109.6  kw  visual,  54.8  kw  aural; 
antenna  485.8  ft.  Estimated  cost  $341,000. 
[B«T,  June  23]. 

Austin,  Tex. — Capital  City  Television  Co., 
Ch.  18;  ERP  216.5  kw  visual,  108.5  kw  aural; 
antenna  328  ft.  Estimated  cost  $405,500.  Sole 
owner  is  Charles  Henry  Coffield,  oil  operator. 
[B»T,  June  30]. 

New  station  applications  granted  in 
(Continued  on  page  102) 
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FORD  FOUNDATION  UNIT 
ALLOTS  $80,000  TO  SCHOOLS 

GRANTS  totaling  $80,000  made  to  schools  with 
radio-TV  production  center  during  coming 
year  by  Fund  for  Adult  Education  Div.  of 
Ford  Foundation,  which  also  administers  TV- 
radio  workshop  funds.  '  Grants  are  to  en- 
courage use  of  radio  and  TV  in  adult  education. 

Sums  up  to  $7,000  for  radio  and  $9,000  for 
TV  projects  to  be  administered  by  National 
Assn.  of  Educational  Broadcasters  whose  pres- 
ident, Seymour  N.  Siegel,  is  director  of  WNYC 
New  York,  municipal  station.  Grants  not  re- 
stricted to  NAEB  members  nor  to  schools  with 
own  stations,  including  those  with  workshops 
producing  programs  heard  on  commercial  out- 
lets. 

NEW  TV  APPLICATIONS 

FCC  Friday  received  14  new  and  amended  ap- 
plications for  TV  outlets.  New  applications 
were : 

KSBW  Salinas,  Calif.,  Ch.  8,  ERP  11.5  kw,  antenna 
height  above  average  terrain  2,792  ft.;  estimated 
construction  cost  $278,992,  first  year  operating  cost 
$300,000,  revenue  $350,000. 

San  Jose,  Calif. — Standard  Radio  &  TV  Co.,  Ch. 
11,  ERP  180  kw,  antenna  2,795  ft.;  construction  cost 
$491,352.  operating  cost  $274,718,  revenue  $279,225. 
Principals  include  President  Allen  T.  Gilliland 
(24%),  owner  of  Sunlite  Bakery,  San  Jose;  Vice 
President  Fred  J.  Fletcher  (16%),  majority  stock- 
holder of  Fletcher  (Buick)  Motor  Co.,  San  Jose; 
Treasurer  Paul  Shaeffer  (16%),  owner  Valley  Equip- 
ment Co.,  San  Jose,  and  Roy  M.  Butcher  (16%), 
electrical  contractor. 

Denver,  Col. — Knox  LaRue,  Ch.  2,  ERP  54  kw,  an- 
tenna 928  ft.;  construction  cost  $237,755,  operating 
cost  $300,000,  revenue  $400,000:  Applicant  is  49% 
owner  of  KSTN  Stockton,  33%  owner  of  KONG 
Visalia  and  37%  owner  of  KMOR  Oroville  Calif. 

WNDB  Daytona  Beach,  Fla.,  Ch.  2,  ERP  30.2  kw, 
antenna  324  ft.;  construction  cost  $214,150,  operat- 
ing cost  $148,000,  revenue  $160,000. 

Daytona  Beach,  Fla. — Salisbury  Bcstg.  Co.,  Ch. 
14,  ERP  212  kw,  antenna  837  ft.;  construction  cost 
$350,900,  operating  cost  $350,000,  revenue  $375,000. 

t  Portland,  Me. — Community  Bcstg.  Service,  Ch. 
13,  ERP  6.9  kw,  antenna  239  ft.;  construction  cost 
$290,000,  operating  cost  $170,000,  revenue  $180,000. 
Applicant  is  licensee  of  WABI  Bangor,  Me.,  and 
applicant  for  TV  station  there. 

WDYK  Cumberland,  Md.,  Ch.  17,  ERP  102  kw,  an- 
tenna 1,502  ft.;  construction  cost  $253,333,  operating 
cost  $200,000,  revenue  $200,000. 

WWXL  Peoria,  111.,  Ch.  19,  ERP  90.8,  antenna 
275  ft.;  construction  cost  $157,435,  operating  cost 
$155,000,  revenue  $225,000. 

WFBR  Baltimore,  Md.,  Ch.  30,  ERP  193  kw;  con- 
struction cost  $430,180,  operating  cost  $313,268,  rev- 
enue $250,000. 

WAYS  Charlotte,  N.  C,  Ch.  9,  ERP  316  kw,  an- 
tenna 675  ft.;  construction  cost  $449,400,  operating 
cost  $312,000,  revenue  $330,000. 

f  WFMZ  (FM)  Allentown,  Pa.,  Ch.  45,  ERP  92.2 
kw,  antenna  264  ft.;  construction  cost  $160,973, 
operating  cost  $260,000,  revenue  $310,000. 

Harrisburg,  Pa. — Harrisburg  Bcstrs.  Inc.,  Ch.  71, 
ERP  1,000  kw,  antenna  989  ft.;  construction  cost 
$767,263,  operating  cost  $575,990,  revenue  $385,000. 
Sole  owner  is  Donald  E.  Newhouse,  y3  owner  of 
KGW  Portland,  Ore. 

t  Lufkin,  Tex. — Lufkin  Amusement  Co.,  Ch.  4, 
ERP  100  kw,  antenna  483  ft.;  construction  cost  $557,- 
200,  operating  cost  $200,000,  revenue  $180,000. 
Principals  include  president  E.  L.  Kurth  (22%),  Vice 
President  J.  H.  Kurth  Jr.  (24%)  and  Mrs.  Louise  R. 
Henderson  (38%),  all  Texas  residents. 

Eau  Claire,  Wis. — Badger  Bcstg.  Co.,  Ch.  13,  ERP 
11.8  kw,  antenna  466  ft.;  construction  cost  $170,299, 
operating  cost  $90,000,  revenue  $100,000.  Applicant 
is  licensee  of  WIBA  Madison,  Wis.,  and  applicant 
for  TV  there. 

t  Indicates  pre-thaw  application  refiled. 

LBS  CONTINUES  SUIT 

LIBERTY  Broadcasting  System  creditors, 
meeting  in  Dallas  Tuesday,  agreed  to  continue 
defunct  network's  triple-damage  $12  million 
anti-trust  suit  against  13  National  League 
baseball  clubs.  Liberty  will  still  be  repre- 
sented in  Chicago  federal  district  court  by 
McConnell,  Lutkin  &  Van  Hook  there. 
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In  this  Issue— 

New  age  in  U.S.  politics  dawns  as  tele- 
vision presents  Republican  convention 
to  audience  that  may  have  numbered 
60  million.  TV  and  radio  became  the 
major  news  media  and  a  political  issue 
as  well.  Page  23. 

Despite  sponsorship,  radio  and  television 
networks  take  big  losses  in  covering 
the  GOP  convention.  Stations  lose 
money  too  on  cancelled  commercials. 

Page  23. 

Coverage  by  individual  stations  is  prob- 
ably all-time  peak  at  Chicago.  Page  28. 

The  Republican  convention  television 
coverage  in  review.  Page  28. 

Joseph  H.  Ream  quits  CBS  for  "purely 
personal  reasons."  There's  no  connec- 
tion between  his  resignation  and  nego- 
tiations that  were  going  on  last  week 
with  CBS  Radio  affiliates  who  hope  to 
fend  off  a  feared  rate  cut.   Page  25. 

An  early  decision  on  the  proposed  merger 
of  ABC  and  United  Paramount  The- 
atres is  indicated  as  FCC  calls  halt  to 
lengthy  hearing.   Page  29. 

The  82d  Congress  was  the  most  radio- 
active in  years.  Here's  the  record  of 
its  legislation  affecting  broadcasting. 
Page  32. 

NBC's  $2.25  million  sale  of  KOA  Denver 
to  Bob  Hope,  Mayor  Quigg  Newton 
and  others  goes  to  the  FCC  for  ap- 
proval. Page  25. 

FCC  Comrs.  Hennock  and  Walker  put 
added  push  behind  the  drive  for  non- 
commercial, educational  television. 
Though  neither  mentions  it,  the  Ford 
Foundation  board  of  trustees  meets 
this  week  to  decide  whether  the  huge 
philanthropy  will  back  educational  sta- 
tions.   Page  71. 

Final  census  figures  show  radios  in 
96.1%   of  all   South   Dakota  homes. 

Page  30. 

How  radio  stations  can  stay  profitable 
as  TV  expands  will  be  major  theme  of 
the  annual  round  of  NARTB  district 
meetings  which  begin  next  August. 
Page  29. 


Upcoming 


July  14:  BAB  Sales  Clinic,  Detroit. 

July    15-16:    Ford    Foundation    board  of 
trustees  meet.  New  York. 

July  16:  BAB  Sales  Clinic,  Cleveland. 

July   18:   BAB   Sales  Clinic,  Indianapolis. 

July  21:  Democratic  National  Convention, 
International  Amphitheatre,  Chicago. 

(Other  Upcomings,  page  28) 


Closed  Circuit 

( Continued  from  page  5 ) 

visory  position  which  wouldn't  interfere  with 
other  activities. 

MUCH  IN  EVIDENCE  at  Eisenhower  head- 
quarters in  Chicago  last  week  was  Dr.  Milton 
S.  Eisenhower,  general's  "kid"  brother,  now 
president  of  Penn  State,  and  an  old-hand  at 
radio.  During  World  War  II,  he  was  executive 
director  of  Office  of  War  Information.  His 
background,  it's  speculated,  would  qualify  him 
for  high  government  status,  maybe  even  FCC. 

WHY  WAS  CBS  President  Frank  Stanton  in, 
Pittsburgh  July  3-5  in  huddle  with  Westing- 
house  officials?  Presumably,  among  other 
things,  it  had  to  do  with  CBS's  acquisition 
of  45%  interest  in  KQV,  Pittsburgh  regional 
independent,  and  its  application  for  Channel 
11,  only  remaining  VHF  in  Pittsburgh  market. 
Westinghouse,  owner  of  pioneer  KDKA,  is 
prime  applicant  for  facility. 

OCCUPYING  suite  at  Conrad  Hilton  in  Chi- 
cago last  week  were  experts  of  Democratic 
National  Committee,  keeping  "book"  on  GOP 
TV-radio  coverage.  Four  monitors  were  con- 
tinuously tuned  to  four  TV  networks.  On  hand 
were  J.  Leonard  Reinsch,  managing  director 
of  Cox  radio  and  TV  stations,  on  leave  as 
overall  consultant  on  arrangements  for  DNC; 
Ken  Fry,  radio-television  director  of  DNC; 
Robert  G.  Swan,  radio-TV  director  of  Joseph 
Katz  Co.,  Baltimore-New  York  agency  for 
DNC;  Harry  Cullan,  Katz  display  executive, 
and  Elmo  Ellis,  program  director  of  WSB 
Atlanta,  Cox  station. 

ANDREW  JERGENS.CO.,  Cincinnati,  report- 
edly curtailing  fall-winter  space  expenditures 
for  expansion  of  TV  advertising.  Company, 
longtime  sponsor  of  J  erg  ens  Journal  on  ABC 
radio,  currently  is  promoting  its  hand  lotion 
with  two  quarter-hours  a  week  of  Kate  Smith 
Show  on  NBC-TV.  Agency  is  Robert  W.  Orr 
&  Assoc.,  N.  Y. 

NAME  of  Oveta  Culp  Hobby,  publisher  of 
Houston  Post  (KPRC  AM-TV)  was  heard 
around  Chicago  as  likely  member  of  an  Eisen- 
hower cabinet.  Former  head  of  WACS  was 
generally  hailed  as  having  started  Eisenhower 
presidential  boom. 

SHOULD  GOP  sweep  country  in  November, 
leadership  of  two  Interstate  and  Foreign  Com- 
merce committees  would  change.  Senior  Re- 
publican on  Senate  committee  is  72-year-old 
Sen.  Charles  W.  Tobey  (N.  H.)  who  most  re- 
cently won  national  reputation  as  voice  of 
New  England  conscience  in  Kefauver  Crime 
Committee  hearings.  In  1948  Sen.  Tobey 
headed  investigation  into  status  of  FM  in 
behalf  of  good  friend  FM-inventor  Major 
Edwin  H.  Armstrong.  He  recently  announced 
his  engagement  to  be  wed,  for  third  time.  In 
House,  Rep.  Charles  A.  Wolverton  (R-N.  J.) 
would  return  as  chairman  of  committee. 


THREE   NEW  SERIES 

TWENTIETH  CENTURY  -  FOX  Television 
Productions  Inc.,  New  York,  has  scheduled 
three  new  series  for  fall  production,  according 
to  Peter  Levathes,  director  of  television. 
These  are  in  addition  to  20th  Century's  current 
packages,  Crusade  in  Europe  and  United  Press 
Movietone  daily  newsreels.  Three  new  TV 
film  shows  include:  Fox  Children's  Newsreel, 
15-minute  newsreel  with  special  picture  con- 
tent and  commentary  for  children;  Fox  Sport 
Show,  5-minute,  five-a-week  series  produced 
by  sports  experts,  and  Fox  Family  Quiz,  15- 
minute  show  for  families  of  all  ages. 

for  more  AT  DEADLINE  see  page  102  jj^ 
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New  Merchandising  Service 

THE  OKLAHOMA  NETWORK 
MERCHANDISING    PLAN  IS 

AN    IMPORTANT  ADDED 
SERVICE    FOR  ADVERTISERS. 
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The  combined  coverage  of  the  Oklahoma 
Network  equals  the  21st.  Market  of  the 
United  States.  Check  these  important 
points: 

You  cannot  cover  the  state  of  Oklahoma  without 
using  the  Oklahoma  Network. 


The  retail  sales  in  the  non-metropolitan  areas  of 
Oklahoma  are  almost  twice  the  metropolitan  sales. 


The  Conlan  study  for  the  Network,  just  released, 
shows  that  the  Oklahoma  Network  dominates  the 
areas  they  serve. 


Ask  the  O.  L.  TAYLOR  COMPANY 

tor  further  details. 


OKLAHOMA  RETAIL 
SALES  (1950) 


OKLAHOMA  FOOD 
SALES  (1950) 


OKLAHOMA  DRUG 
SALES  (1950) 


Oklahoma  Network 

KBIX,  Muskogee;  KCRC,  Enid;  KADA,  Ada;  KWSH,  Tri-Cities;  KSWO,  Lawton;  KTMC,  McAlester;  KVSO,  Ardmore 
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RtLA  V/ 

and  dream  your  dreams.  Even  during  the 
heat  wave  WGST  continues  selling  mer- 
chandise to  its  big,  loyal  audience.  Behind 
the  scenes  our  merchandising  staff  is  con- 
stantly working  with  distributors,  brokers, 
and  retail  outlets  to  keep  WGST-advertised 
products  moving  into  hands  of  the  consum- 
ers. That's  why  we've  been  successfully 
selling  the  Atlanta  market  for  28  years.  Let 
us  handle  your  problems  while  you  RELAX. 


,  000  WATTS 


MR. 
ATLANTA 


NATIONAL  REP. 

JOHN  BLAIR 

IN  SOUTH  EAST 

CHAS  C.  COLEMAN 
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HoW  many  people  does  it  take 

to  produce  a  steak  ? 


When  you  plank  the  cash  on  the  coun- 
ter for  a  slice  of  sirloin,  some  of  it  may 
represent  your  own  pay  for  the  part  you 
played  in  getting  that  steak  to  your 
table. 

We'll  make  ourselves  clear. 

It  takes  a  lot  of  people  to  help  pro- 
duce that  steak  in  this  mid-20th-cen- 
tury  economy  of  ours. 

The  people  we've  put  in  the  picture 
above,  for  instance.  And  many,  many 
others.  Though  you  may  not  realize  it, 
some  product  you,  yourself,  help  make 
or  sell  or  service  may  play  a  part  in 
producing  steaks. 


1.  The  cowboy  or  range  hand  who 
looks  after  the  cattle. 

2.  The  banker  who  finances  land,  herd 
and  equipment. 

3.  The  chemist  who  makes  insecticides, 
serums  and  fertilizers. 

4.  The  oil  refiner  who  provides  the  fuel 
for  the  power  machinery  so  many 
ranchers  use. 

5.  The  steelmaker  who  provides  a  mul- 
titude of  items,  from  fencing  and 
branding  irons  to  filing  cabinets. 

who  furnish 
some  of  the  by- 
products used 
to  make  the 
livestock  feeds 
with  which 
ranchers  and 
feeders  supple- 
ment grass. 

10.  The  veterinary  who  looks  after  the 
health  of  the  cattle. 


6.  The  brewer 

7.  The  sugar  refiner  | 

8.  The  cotton  ginner  / 

9.  The  flour  miller 


1 1 .  The  blacksmith  who  shoes  the  horses 
and  repairs  ranch  machinery. 

12.  The  airplane  pilot  who  sprays  ranges 
and  fields,  destroying  pests. 

13.  The  lumberman  who  provides  the 
wood  for  corrals  and  barns  and  pens. 

14.  The  windmiller  who  makes  the  ma- 
chinery that  keeps  man-made  ranch 
water  holes  working. 

15.  The  feeder  who  takes  lean  range  cat- 
tle and  puts  about  25%  more  beef  on 
them  by  intensive  feeding.  . 

)  who  haul  cat- 

16.  The  truck  driver    f  tle  to  market 

17.  The  railroader      I  and  meat  to 

'  you. 

18.  The  stockyards  man  who  provides 
"room  and  board"  for  the  livestock, 
and  the  commission  man  who  is 
sales  agent  for  the  producer. 

19.  The  meat  packer  who  processes  and 
distributes  the  beef. 

20.  The  retailer  who  is  the  final  link  be- 
tween all  these  people  .  .  .  and  you. 


American  Meat  Institute       Headquarters,  Chicago  •  Members  throughout  the  U.S. 
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In  Los  Angeles . . . 

RADIO 

REACHES  JUST  1%  LESS 
THAN  EVERYBODY! 

Shooting  for  bigger  sales  in 
Los  Angeles  ?  Radio  is  your  most 
effective  weapon.  Because  99%  of  all 
homes  in  metropolitan  Los  Angeles 
are  radio  homes.  Only  radio  gives 
you  saturation  coverage  of  this 
spread-out,  decentralized  city.  And 
only  radio  carries  your  sales  message 
throughout  all  of  its  multiple  suburbs. 

Of  all  media,  too,  only  radio  keeps 
constant  pace  with  fast-growing 
Los  Angeles,  already  the  largest  city 
in  the  nation  in  land  area  and 
third-largest  in  sales  and  population. 
There  are  more  than  four  times  as 
many  radio  sets  in  metropolitan 
Los  Angeles  as  television  sets. 

Of  all  radio  stations,  KNX  scores 
highest,  winning  41%  more  quarter- 
hour  firsts  than  all  other  Los  Angeles 
stations  combined.  And  at  night, 
when  TV  viewing  is  at  its  peak,  KNX 
delivers  14.2%  more  families  than 
the  average  television  station . . . 
at  less  than  half  the  cost* 

You're  sure  to  hit  your  sales  target 
99  times  out  of  100  when  you  use  radio 
. . .  when  you  use  50,000-watt  KNX. 
For  details,  call  us  or  CBS  Radio 
Spot  Sales. 

*  Class  A  minute  breaks 

Sources  :  So.  California  Broadcasters  Assn. 
Sales  Management,  May  1952 
Pulse,  March-April  1952 
.  Telepulse,  April  1952 
World  Almanac 
SRDS,  May  1952 
BMB,  1949 


Los  Angeles  IMYA 
CBS  Owned . . .  Represented  by 
CBS  Radio  Spot  Sales 


0 


ALONG  ABOUT  4:00 
THEY'RE  HEADED  HOME 


Out  of  the  gates  of  over  600  factories  the  cars  are  rolling— 
and  radios  are  humming— as  Toledo's  75,000  industrial 
workers  head  for  home  from  4:00  to  6:00  every  evening. 
Here's  a  terrific  audience  with  dollars  to  spend  and  it's 
their  car  radio— tuned  to  WSPD,  the  favorite  station,  that 
suggests  they  stop  and  shop— and  buy— on  the  way  home. 
Only  radio  can  catch  this  buying  potential  as  it  passes  the 
store— and  radio  in  Toledo  is  WSPD,  OHIO'S  P  ioneer  Sta- 
tion. Sell  Toledo's  industrial  workers— catch  'em  along 
about  4:00  or  at  6:30  A.M.  and  1 1 :00  P.M.  when  shifts  let 
out  and  they're  headed  home. 


AM -TV 


Storer   Broadcasting  Company 


Represented  Nationally 
by  KATZ 


€>    #  » 


EDWARD  G.  COMSTOCK  and  STORY  F.  CHAPPELL  named  vice 
presidents  of  Cunningham  &  Walsh,  N.  Y.,  former  continuing  on 
L.  C.  Smith  &  Corona  Typewriters  Inc.  and  Wheeling  Steel  Corp. 
accounts,  and  latter  on  Southern  Railway  System  and  as  member  of 
copy  plans  board. 

ADVERTISING  CORP.  OF  AMERICA,  new  agency,  primarily  TV,  Pitts- 
burgh, opens  with  JOSEPH  A.  JENKINS,  president;  PETER  L.  BARK- 
ER, vice  president  for  production;  ROBERT  L.  STEVENSON,  vice  presi- 
dent for  commercial  department,  and  LEWIS  L.  SILBERMAN,  treasurer. 

BOB  LONG  named  director  of  radio-TV  department,  Buchen  Co.,  Chicago. 

GEORGE  H.  GUINAN,  account  executive,  Robert  W.  Orr  &  Assoc.,  N.  Y., 
elected  a  vice  president. 


^       ROBERT  B.  SELBY  resigns  as  vice  president  of  Walter  McCreery  Inc., 


on  all  accounts 
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NEW  director  of  the  radio  and 
television  department  of  Sid- 
ney Koretz  &  Co.  Inc.,  Adv., 
Newark,  N.  J.,  is  29-year-old  Jay 
Russell,  who  started  his  radio 
career  during  Woi-ld  War  II  when 
he  was  editor-reporter  for  various 
Army  newspapers  and  radio  sta- 
tions in  Europe. 

Mr.  Russell  comes  to  the  adver- 
tising agency  from  DuMont  Televi- 
sion Network  in  Pittsburgh,  where 
he  was  director  of  public  relations. 
He    will    direct  all 
Koretz  broadcasting 
activities,  including 
creative    radio  and 
television. 

Discharged  from 
the  Army  in  1946, 
after  covering  the 
Nuremberg  War 
Crimes  Trials  and 
the  Paris  Peace  Con- 
ference, Mr.  Russell 
formed  his  own  pub- 
lic" relations  and  pub- 
licity agency  in  New 
York,  handling  radio 
and  television  per- 
formers. 

He   majored   in  . 
radio  and  television 
production  during 
this    time    at  the 
School  of  Radio  Technique  there 
and  in  1948  became  copy  chief  and 
announcer    at    WWBZ  Vineland, 
N.  J.  After  rising  to  account  exe- 
cutive here,  he  became  program 
director  at  WNBZ  Saranac,  N.  Y. 
In   short  order  he  was  assistant 
station  manager  at  WNBZ,  where 
he  coordinated  the  work  of  all  de- 
partments and  developed  a  number 
of  highly-rated  local  shows. 

In  1950  he  accepted  the  vice 
presidency  of  TV  Teams  Inc.,  a 
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Mr.  RUSSELL 


New  York  television  production 
agency,  was  placed  in  charge  of 
production  and  produced  a  full- 
length  feature  film  for  television. 
When  TV  Teams  disbanded  in  1951, 
he  joined  WDTV  (TV)  Pittsburgh 
as  public  relations  representative, 
and  shortly  afterward  was  named 
director  of  public  relations,  also 
acting  as  executive  advisor  on 
programming  and  development  of 
TV  shows. 

Some  of  the  accounts  Mr.  Russell 
handles  are :  New 
Jersey  Outfitting 
Co.,  Jersey  City; 
Liquidmatic  Corp., 
of  America,  New- 
ark; Automobile 
Assn.  of  New  Jersey, 
and  Kaiser-Frazerof 
North  New  Jersey. 

Mr.   RussePs  Ra- 
dio-TV philosophy 
could    be  summa- 
rized this  way:  "We 
must     place  our 
thinking  about  radio 
and    television    i  n 
separate  compart- 
ments.   There  are 
things  that  radio  can 
accomplish  that  TV 
cannot.   As   far  as 
I'm    concerned,  TV 
will    not    replace    radio  during 
the  daytime  when  certain  special- 
ized programming  such  as  music 
and  sports  will  always  pay  off.  We 
must  always  remember  that  radio 
and  TV  are  different  media  and 
each  has  its  place  in  broadcasting." 

Born  in  Wayne  County,  Pa.,  he 
attended  Central  High  in  Newark, 
later  majored  in  journalism  at 
Liberal  Arts  School  in  Aansbach, 
Germany.  A  member  of  the  Vet- 
erans of  Foreign  Wars,  Mr.  Russell 
resides  permanently  at  Bloomfield, 
N.  J.  ' 
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San  Francisco,  July  31,  to  open  own  agency,  that  city. 

ROBERT  WEENOLSEN,  radio  program  manager,  Young  &  Rubicam, 
N.  Y.,  joins  Foote,  Cone  &  Belding,  that  city,  as  radio-TV  executive  on 
Leibmann  Breweries  Inc.  (Rheingold  beer)  account. 

v  HARRY  GAM  SON,  account  executive,  Milton  Weinberg  Adv.  Co.,  L.  A., 
forms  new  agency,  HARRY  GAMSON  &  ASSOC.,  9426  Santa  Monica 
Blvd.,  Beverly  Hills.  Telephone,  Crestview  6-5595. 

FULLER  &  SMITH  &  ROSS,  Cleveland,  promotes  four  in  marketing  and 
research  divisions:  JOHN  S.  MANUEL,  assistant  to  president  and  mar- 
keting and  research  director,  GEORGE  E.  PIPER  Jr.,  marketing  research 
manager,  FRANKLIN  P.  RYDER,  research  account  executive,  all  Cleve- 
land, and  Dr.  WILLIAM  C.  DAVID,  marketing  research  director,  New 
York. 

SAMUEL  M.  SUTTER  returns  to  Biow  Co.,  N.  Y.,  as  copy  chief  after 
absence  of  four  years. 

CHARLES  "POWERS,  AM-TV  freelance  producer-director,  to  Dancer-Fitz- 
gerald-Sample, N.  Y.,  as  program  supervisor. 

J.  P.  SHELLEY,  account  executive  and  treasurer,  Mayers  Co.  Inc.,  L.  A., 
to  Erwin,  Wasey  &  Co.,  that  city. 

BYRON  AVERY,  account  executive,  Ross  Roy  Inc.,  Hollywood,  to  Mc- 
Cann-Erickson  Inc.,  L.  A.,  in  similar  capacity. 

F.  H.  HAYHURST  Co.  Ltd.,  Toronto  and  Montreal,  opens  office  at  Van- 
couver under  NEILL  H.  J.  WATT,  formerly  of  O'Brien  Adv.  Ltd.,  that 
city,  and  RANALD  A.  KEARNS,  formerly  of  Canadian  Car  &  Bus  Adv. 
•Ltd.,  same  city. 

HENRY  KOHN,  R  &  S  Auto  Stores,  to  Emil  Mogul  Co.,  N.  Y.,  as  part 
of  executive  staff  to  service  Rayco  Mfg.  Co.  and  Rayco  franchised 
dealers  group  accounts. 

EVAN  C.  WILLIAMS,  art  director,  Biow  Co.,  Hollywood,  to  Warwick 
&  Legler  Inc.,  L.  A.,  in  similar  capacity. 

WILLIAM  G.  BESS,  advertising  manager,  Ampro  Corp.,  Chicago,  to 
Barton  A.  Stebbins  Adv.,  L.  A.,  as  copy  chief. 

BUNTY  FABIAN,  producer  KGO  San  Francisco,  to  Argus  Adv.  Agency 
Inc.,  Los  Angeles,  as  assistant  to  JAMES  HAMILTON,  production 
manager. 


C.  T.  LUCY  (I),  WRVA  Richmond  general  manager,  honors  Larus  &  Brother 
Co.  president,  William  T.  Reed  Jr.  (r),  presenting  him  with  souvenir  album 
commemorating  75th  anniversary  of  firm  which  owns  and  operates  WRVA. 
Company's  vice  president,  Lewis  G.  Larus,  also  takes  part  in  ceremony. 
Album  contains  over  150  photographs  of  the  tobacco  firm's  history  and 
was  prepared  by  station's  promotion  department. 


r 

WIBC 


Indiana's  First  and  Only 
50,000  WATT  STATION 


THE  HONORABLE  HENRY  F.  SCHRICKER 
Governor  of  Indiana 

"WIBC  has  an  Outstanding 
record  of  service  to  the 
people  of  Indiana" 

►  Governor  Schricker  is  only  one  of 
Hoosierland's  public  and  private  leaders 
who  praise  WIBC  for  its  public  program- 
ming. Especially  commended  are  its  cover- 
age of  news,  farm  service,  religious  and 
educational  affairs,  and  marked  emphasis 
on  forum  discussions  of  events  vital  to  the 
people  of  Indiana. 

Hoosiers  throughout  the  state  show  their 
appreciation  for  this  service  by  listening  to 
WIBC  loyally  and  regularly  as  proved  by 
thousands  of  letters  every  week. 

WIBC,  Inc.— 30  West  Washington   Street   •    Indianapolis  6,  Indiana 


WIBC 


1070  KC 


The  Friendly  Voice  of  Indiana 


JOHN  BLAIR  &  CO.,  National  Representatives 
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(pjoini  o$  Sals. .  .  . 

In  addition  to  regular 
coverage  of  agencies  and 
time  buyers,  may  we  re- 
mind you  that  WRC  Sales 
Manager  Jim  Hirsch  has 
a  busy  telephone  these 
days.  Clients  know  that 
WRC  can  produce. 

An  inquiry  regarding 
WRC  availabilities  is  as 
convenient  as  your  tele- 
phone. Call  either  National 
Spot  Sales  or  WRC,  wher- 
ever you  are. 

Washington  enjoys  ex- 
cellent position  in  the  first 
ten  major  markets  in  the 
country  .  .  .  you'll  find 
WRC's  results  are  a  telling 
reason  in  these  years  of 
hard  selling. 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 

FIRST  in  WASHINGTON 

WRC 

980  KC  •  93.9  on  FM 

Represented  by  NBC  Spot  Sales 


f-j  feature  of  the  meek 


AL  STEVENS,  WWIN  Balti- 
more morning  man,  believes 
in    "personalized"  commer- 
cials which  reflect  authentic  prod- 
act  knowledge. 

Mr.  Stevens  had  $9,975  homes  to 
sell  for  a  client.  To  find  out  what 
goes  into  the  building  of  a  home, 
Mr.  Stevens  donned  overalls  and 
took  up  the  trowel,  line  and  level 
of  the  bricklayer. 

After  summoning  all  his  crafts- 
manship, Mr.  Stevens  tried  his 
hand  at  bricklaying.  "It  was  hard 
work,  but  I  am  the  happiest  guy  in 
the  world  for  having  had  the  nerve 
to  work  beside  masters  of  the 
trade,"  said  Mr.  Stevens,  who 
added: 

"Sure  they  slowed  down  for  me. 
But  now  I  know  something  of  the 
building  business  and  the  work  and 
sweat  that  goes  into  each  and  every 
completed  home.  Ever  since  that 
day  of  bricklaying,  I  haven't  found 
it  necessary  to  read  the  script  be- 
cause I  can  feel  that  copy  pouring 
out  of  every  muscle  of  my  body  and 
I'm  darn  sure  that  I  have  a  great 
deal  more  bang  and  oomph  for  the 
product  for  having  actually  worked 


Mr.   Stevens    bricklaying   to  get 
"feel"  of  what  goes  into  the  build- 
ing of  a  home. 

on  the  job." 

The  builder  agreed  that  Mr. 
Stevens'  manual-labor  gave  his 
commercials  that  extra  stimulus 
because,  he  reports,  prospects  and 
sales  have  increased  sharply.  Mr. 
Stevens  was  the  builder's  only 
means  of  publicity  during  this 
period. 


7 

J£  strictly  business 


LEO  ROCCA 

.  .  .  he  writes  own  copy  and 
supplies  the  voice 

~J(.        ^;  % 

IEO  ROCCA,  one  of  Washing- 
ton's most  successful  automo- 
-«  bile  dealers,  is  also  one  of  the 
capital's  most  unusual  radio  and 
television  advertisers. 


Not  only  does  he  write  his  own 
copy  for  both  media,  it  is  he  who 
makes  the  delivery.  As  a  result, 
most  Washingtonians  are  familiar 
with  his  name,  his  voice,  his  person- 
ality and  the  fact  that  he  is  a 
Dodge-Plymouth  dealer. 

Repetition  is  the  key  word  in 
Mr.  Rocca's  advertising.  He  real- 
izes that  for  such  a  major  item 
like  an  automobile,  a  sale  can't  be 
made  with  just  one  spot. 

Mr.  Rocca  long  has  been  an  advo- 
cate of  frequent  spots:  "Although, 
our  current  schedule  is  not  so 
heavy,  we  have  had  as  many  as  200 
spots  a  week  in  radio,  and  15  to  20 
spots  a  week  in  television." 

Radio  was  simply  an  experiment 
with  Mr.  Rocca  in  1934.  Until  that 
time  he  had  been  using  newspapers 
almost  exclusively.  Now  the  re- 
verse is  true.  Newspapers  are 
rarely  used. 

Mr.  Rocca,  a  keen  student  of  ad- 
vertising dollar  returns,  is  firmly 
convinced  that  the  broadcast  media 
are  best  for  his  needs.  And  within 
radio  and  television,  Mr.  Rocca 
watches  closely  which  spots  pro- 
duce best,  and,  if  possible,  why. 

He  believes  that  both  radio  and 
television  have  a  different  coverage 

(Continued  on  page  93) 


18,741 


rural  folks  from 
all  88  Ohio  counties 
travelled  an  average 
of  75  miles  (and  caused 
the  first  rural  traffic 
jam  ever  recorded  at  the 
junction  of  Route  23 
and  Powell  Road — site  of 
WRFD's  new  studios  and 
260  acre  radio  farm) 
to  attend  our  recent 
Open  House  celebration. 

Col.  C  .M.  "Pop"  Hess, 
72  year  old  WRFD  farm 
sales  representative, 
greeted  every  one  of  the 
18,741  personally  as 
they  walked  through  the 
beautiful  Colonial 
entrance  to  Ohio's 
finest  rural  radio  center. 

W  e  invited  our  listeners 
with  spots  on  WRFD.  And 
we  think  the  fact  that 
18,741  of  'em  came  .  . . 
from  all  88  counties  .  . . 
is  proof  enough  that 
WRFD  COVERS  OHIO. 
And  that  rural  Ohio 
listens  to  WRFD.  . 

We're  not  bashful,  either, 
about  the  fact  that 
WRFD  reaches  more  Ohio 
rural  folks  at  lower  cost 
per  thousand  listeners 
than  any  other 
radio  station  in  Ohio. 

Like  to  know  more  about 
Ohio's  best  rural  radio 
buy?  Drop  us  a  card — 
we'll  send  you  a 
fistful  of  facts 
by  return  mail. 

WRFD 

5000  W    •     880  KC 

Worthington,  Ohio       FR  2-5342 

J.  D.  Bradshaw, 
Station  Manager 

O.  L.  TAYLOR  CO. 
National  Representative 
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Baby  foods  or  batteries,  the  way  to  sell  in  inland  California  and 
western  Nevada  is  ...  on  the  BEELINE !  It's  the  five-station  radio 
combination  that  gives  you 

THE  MOST  LISTENERS  More  than  any  competitive  combination  of 
local  stations  .  .  .  more  than  the  2  leading  San  Francisco  stations  and 
the  3  leading  Los  Angeles  stations  combined.         (Bmb  state  Area  RePon) 

LOWEST  COST  PER  THOUSAND  More  audience  plus  favorable 
Beeline  combination  rates  naturally  means  lowest  cost  per  thousand 

listeners.  (BMB   and  Standard  Rale  &  Data) 

Ask  Raymer  for  the  full  story  on  this  3-billion-dollar  market  —  inland 
California  and  western  Nevada. 


.ran* 


KOH 


cClatchy  Broadcasting  Company 

Sacramento,  California      Paul  H.  Raymer,  National  Representative 

Affiliated  with  Inland  California's  3  Leading  Papers 
THE  SACRAMENTO  BEE  •  THE  MODESTO  BEE  •  THE  FRESNO  BEE 


KFBK 

Sacramento  (ABC) 
50,000  waits  1530  kc. 


KOH 


Reno  (NBC) 
5000  watts,  day;  1000 
watts,  night  630  kc. 


KERN 

Bakersfield  (CBS) 
1000  watts  1410  kc. 


KWG 

Stockton  (ABC) 
250  watts  1230  kc. 


KMJ 

Fresno  (NBC) 
5000  watts  580  kc. 


A  million  people  listen  to  the  Beeline  every  day 


-  & 
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GREENSBORO,  NORTH  CAROLINA 

#  Tell  your  story  over  WBIG,  where  there  are 
more  listeners  with  more  dollars  to  spend! 

During  1951  and  the  first  quarter  of 
1952  more  radio  sets  were  shipped 
into  North  Carolina  than  any  other 
southern  state.*  In  1951  WBIG's  16- 
county  market  showed  a  33,179  set 
increase.* 

#  Greensboro,  WBIG's  home  city,  is  the  second 
in  the  nation  with  retail  sales  per  household  of 
$6,959.** 

Sources: 

#  RTMA 

SRDA  Consumer  Markets  1951-1952 

Represented  by  Hollingbery 

5000  CBS 
Watts  Affiliate 
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new  business  f  ^2 


Spot  •  •  • 

KNOMARK  MFG.  Co.  Inc.,  Brooklyn  (Esquire  shoe  polishes  &  Esquire 
Scuff -Kote),  lining  up  availabilities  for  radio  spots  in  47  markets.  Esquire 
will  continue  to  sponsor  alternate-week  segments  of  Kate  Smith  Show 
(NBC-TV,  Mon.-Fri.,  4-5  P.M.  ETD).    Agency:  Emil  Mogul  Co.,  N.  Y. 

SEALY  MATTRESS  Co.,  Los  Angeles,  renews  The  World  Today  on  nine 
CBS  California  radio  stations,  Tues.  and  Thurs.  segments,  5:30-5:45  p.m. 
(PDT),  for  52  weeks  from  Aug.  12.  Agency:  Alvin  Wilder,  that  city. 

S.  C.  JOHNSON  &  SON  Ltd.,  Brantford,  Ont.  (wax),  started  summer 
morning  newscasts  on  major  stations.  Agency:  Needham,  Louis .  & 
Brorby  of  Canada  Ltd.,  Toronto. 

NESTLE  Co.,  White  Plains,  N.  Y.  (Nescafe),  started  limited  spot  radio 
campaign  in  markets  previously  used,  effective  last  Monday.  Agency: 
Sherman  &  Marquette,  N.  Y. 

INTERNATIONAL  SILVER  Co.,  N.  Y.,  reportedly  planning  to  buy  TV 
film  series  for  distribution  to  dealers  who  will  pay  for  time  while  com- 
pany pays  for  talent.   Agency:  Young  &  Rubicam,  N.  Y. 

A/ttW9tk  •   •  • 

TONI  Co.,  Division  of  Gillette  Safety  Razor,  Chicago,  signs  for  ABC 
It  Happens  Every  Day,  five-minute  feature  twice  every  Tues.  and  Thurs. 
from  July  1.    Agency:  Tatham-Laird,  Chicago. 

TIDEWATER  ASSOCIATED  OIL  Co.,  N.  Y.,  renews  Broadway  to  Holly- 
wood on  DuMont  TV  Network,  Thurs.,  8:30-9  p.m.  EDT,  for  13  weeks, 
effective  July  17.  Agency:  Lennen  &  Mitchell,  N.  Y. 

CURTIS  PUBLISHING  Co.,  Philadelphia,  has  added  17  stations  to  its 
Keep  Posted  on  DuMont  TV  Network  Tues.,  8:30-9  p.m.,  bringing  total 
number  of  stations  to  34.    Agency:  BBDO,  N.  Y. 

GENERAL  FOODS,  N.  Y.  (Maxwell  House  coffee  and  Gaines  dog  food), 
considering  sponsorship  of  Life  With  Luigi,  Mon.,  CBS-TV,  replacing 
Claudia.  Agency:  Benton  &  Bowles,  N.  Y. 

WARNER-HUDNUT  N.  Y.  (Richard  Hudnut  home  permanent  and 
other  products)  signs  to  sponsor  Edgar  Berg  en-Charlie  McCarthy  Show 
on  CBS  Radio  for  1952-53  season  (Sun.,  8-8:30  p.m.),  starting  on  as  yet 
unspecified  date  this  fall.  Agency:  Kenyon  &  Eckhardt,  N.  Y. 

BEST  FOODS  CORP.  signs  for  Wed.  1:45-2  p.m.  segment  of  CBS-TV's 
currently  vacationing  Garry  Moore  Show  (Mon.  through  Fri.,  1:30-2:30 
p.m.),  effective  Sept.  17.  Agency:  Earle  Ludgin  &  Co.,  Chicago. 

-Qqencij  -tfjajaoin tman ti  •  •  • 

SAPOLIN  PAINTS  Inc.,  N.  Y.,  names  Kastor,  Farrell,  Chesley  &  Clif- 
ford, that  city,  to  handle  advertising  for  complete  line  of  household  paints. 
C.  A.  WOOLSEY  PAINT  &  COLOR  Co.  Inc.,  N.  Y.,  Sapolin  subsidiary, 
also  names  KFC&C  for  its  marine  paint  line. 

BOYER  INTERNATIONAL  LABS.,  Chicago,  names  Schwimmer  &  Scott, 
same  city,  to  handle  advertising  on  its  H-A  hair  arranger,  spot  radio 
used.  Transfer  from  George  H.  Hartman,  also  Chicago,  effective  July  1. 

PEPSI-COLA  BOTTLING  Co.,  Los  Angeles,  appoints  Biow  Co.  Inc.,  Hol- 
lywood, for  all  advertising  in  that  area. 

NESTLE  Co.,  White  Plains,  N.  Y.,  will  transfer  Nescafe  account  from 
Sherman  Marquette,  Chicago,  to  the  same  agency  office  in  New  York 
early  in  the  fall.  Radio-TV  spots  are  used. 

LEHIGH  CHEMICAL  PROUDCTS  Co.,  Chestertown,  Md.,  names  Van- 
SANT,  DUGDALE  &  CO  Inc.,  Baltimore,  for  its  Hi-suds  (liquid  dish- 
washing detergent).  NICHOLAS  VanSANT  is  account  executive. 

PROCTER  &  GAMBLE  Co.  of  Canada  Ltd.,  Toronto  (Camay  soap),  ap- 
points F.  H.  HAYHURST  Co.  Ltd.,  Toronto,  to  handle  advertising  effec- 
tive Oct.  1. 

(Continued  on  page  20) 
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MILWAUKEE 

5000        WATTS       ON        1250  KC 


in  the  nation's 


13 


market . . . 


MILWAUKEE! 


announces  the  appointment  of 

The  O.  L.  Taylor  Company 

as  exclusive  national  representatives 
effective  immediately 


MILWAUKEE,  1^     MB*.     M     m  ~  ALEX.  ROSENMAN, 

WISCONSIN  ^^my^M  M     ^^^^^  I  General  Manager 


ABC  AFFILIATE 
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open  mike 


Foolish  Fetish 

EDITOR: 

It  would  be  most  constructive 
and  helpful  if  the  trade  press  would 
stop  printing  the  top  10  and  top 
20  listenings.  [But]  as  a  onetime 
newspaper  man  and  a  station  op- 
erator who  is  proud  of  his  radio 
news   department,   I   must  agree 
with  your  position.  As  long  as  the 
radio  industry  is  stupid  enough  to 
make  a  fetish  over  the  top  10  and 
top  20  ratings,  then  I  am  afraid 
you  must  print  them,  as  news. 
Victor  A.  Sholis 
V.  P.  and  Director 
WHAS-AM-TV  Louisville 

Industrious 

EDITOR: 

Many  thanks  for  sending  me 
those  six  reprints  of  "How  Indus- 
try Makes  Friends  by  Radio." 

I  used  these  reprints  as  a  basis 


for  six  separate  presentations  to 
local  industry  and  am  delighted  to 
report  the  result  from  same  were 
two  substantial  contracts  for 
WE  OK.  If  it  is  not  imposing  too 
much  could  I  ask  you  to  send  me 
five  or  six  additional  reprints  of 
this  same  article  from  your  Feb. 
25  issue. 

Arthur  J.  Barry 

President 

WEOK  Poughkeepsie,  N.  Y. 

See  the  U.  S.  A. 

EDITOR: 

The  current  issue  [July  7]  of 
Broadcasting  ®  Telecasting  in  re- 
porting that  Chevrolet  would  buy 


radio  spots  in  certain  markets, 
states  that  such  decision  was  re- 
lated to  the  fact  that  Ford  had 
taken  first  place  over  Chevrolet. 

We  passed  this  information  along 
to  .our  local  dealer,  who  in  turn 
points  out  that  the  July  7  edition 
of  Automotive  News  contradicts 
this  statement.  ...  a 

In  his  behalf,  and  in  ours,  we 
would  appreciate  your  checking 
this  statement.  If  correct  it  does 
have  an  important  bearing  on 
Chevrolet's  advertising  plans,  and 
if  incorrect  it  should  be  followed 
up  at  once  since  we  obviously  want 
to  supply  our  dealer  with  the  facts 
which  affect  his  business  welfare. 

As  a  trade  paper  Broadcasting  • 


Telecasting  has  been  extremely 
helpful  in  keeping  the  industry  in- 
formed, and  we  know  from  expe- 
rience how  much  weight  it  carries 
in  decisions  made  by  radio  adver- 
tisers. .  .  . 

Thomas  B.  Tighe 
Station  Manager 
WJLK  Asbury  Park,  N.  J. 

[EDITOR'S  NOTE:  B •  T  did  not  in- 
tend to  say  that  Chevrolet  had  fallen 
behind  Ford  generally,  but  had  in  some 
markets  which  its  television  campaign 
could  not  reach.  In  those  areas  it  was 
turning  to  spot  radio  to  bolster  sales.] 

*       *  * 

Evisceration? 

EDITOR: 

I  want  to  commend  you  for  your 
editorial  on  the  network  picture  in 
your  issue  of  June  30.   It  is  indeed 
difficult  for  us  to  understand  from 
this  vantage  point  why  the  "powers 
that  be"  in  the  network  field  seem 
so  unalterably  determined  to  "cut 
the  guts  right  out  of  this  business." 
That  seems  a  hard  phrase  but  the 
only  way  I  know  to  express  it.  .  .  . 
Joe  H.  Bryant 
General  Manager 
KCBD  Lubbock,  Tex. 

*  *       *  ~  ' 

EDITOR: 

Like  all  others  in  the  industry  I 
always  expect  sound  and  sensible 
editorials  from  you  and  certainly 
your  comments  re:  "The  Network 
Picture"  maintained  your  high  bat- 
ting average.  .  . . 

Ralph  Evans 

Executive  Vice  President 

Central  Broadcasting  Co. 

Davenport,  Iowa 

*  *  * 

High  Voltage 

EDITOR: 

As  a  broadcast  engineer  of  19 
years'  experience,  I  have  watched 
with  interest  the  discussion  relative 
to  relaxation  of  operator  require- 
ments. .  .  . 

I  feel  that  regardless  of  a  man's 
holding  a  license  or  not,  he  is  still 
entitled  to  a  living  wage  for  the 
job  he  does.  Further,  I  am  sure 
that  if  the  station  owners  will  offer 
a  living  wage,  then  they  can  get 
men  holding  first  class  licenses.  .  . 

Robert  E.  Brooking 

Chief  Engineer 

KFWB-FM  Los  Angeles 

EDITOR: 

Have  we  engineer-operators 
given  such  good  service  for  so  long 
that  the  station  owners  think  it's 
something  that  just  comes  natu- 
rally? Do  you  think  just  any  store 
clerk  can  give  the  same  good  serv- 
ice? Must  not  our  families  eat  too? 

Do  you  care  so  little  for  your 
homes  and  communities  that  you 
are  under  oath  to  serve  that  you 
would  rely  on  devices  alone  to  turn 
off  a  "beacon"  guiding  an  enemy 
plane  to  destroy  them?  Or  lock  up 
and  leave  a  device  using  3,000  to 
20,000  volts  for  some  boy  to  break 
in  and  get  killed?  Or  leave  unat- 
tended "hot"  radio  towers  for  chil- 
dren to  climb? 

Lewis  Kanoy 
Winston-Salem,  N.  C. 


Students  at  North  Dakota  Agricultural  Col- 
lege recently  conducted  an  independent  survey 
among  3,969  farm  families  in  a  22-county  area 
around  Fargo.  Each  family  was  asked,  "To 
what  radio  station  doss  your  family  listen 
most?"  3,120  of  the  families  named  WD  AY; 
only  174  named  Station  "B"!  WD  AY  WAS 
A  17-TO-l  CHOICE  OVER  THE  NEXT 
STATION— A  31/2-TO.l  FAVORITE  OVER 


ALL  OTHER  STATIONS  COMBINED! 

Fargo  -  Moorhead  Hoopers  prove  that 
WD  AY  conslslently  gets  a  3-to-l  greater  Share 
of  the  "in-town"  Audience  than  all  other  sta- 
tions combined!* 

BMB  figures  and  mail-pull  stories  also  prove 
that  WDAY  "hogs  the  show",  throughout  the 
entire  Red  River  Valley!  Write  for  all  the  facts, 
today,  including  availabilities. 


*  Despite  the  fact  that  the  other  three  major  networks  maintain  local  studios! 

•    NBC    •    970  KILOCYCLES    •    5000  WATTS 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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Sometimes  it's  best  not  to  tamper  with  imagination  . . . 
Back  in  '33,  when  Mrs.  Tucker's  Shortening  was  a 
young  product,  VP  in  Charge  of  Sales  W.  S.  (Shep)  Dorset 
was  convinced  that  radio  would  extend  his  product's  distri- 
bution. Via  newspaper  and  package  advertising,  Mrs. 
Tucker's  countenance  had  become  familiar  to  most  North 
Texas  housewives.  It  was  time  she  went  on  the  air. 

Wilson  Crook  of  Crook  Advertising  made  arrangements 
for  Dorset,  along  with  company  president  Arthur  Hopkins, 
to  audition  five  voices  in  the  WFAA  office  of  Alex  Keese. 
One  was  sure  to  sound  like  Mrs.  Tucker. 


Her  voice  must  never  be  heard!9' 


•••the  story 
of  Mrs.  Tucker's 

twenty  years 
in  radio 


For  three  hours  they  listened.  No  single  voice  would  fit 
the  mythical  lady  in  the  minds  of  the  four  men.  If  they 
couldn't  agree,  what  of  the  radio  audience?  If  Mrs.  Tucker's 
voice  should  disappoint  her  listeners,  it  might  destroy  a 
favorable  impression !  The  decision  was  unanimous  —  Mrs. 
Tucker  would  go  on  radio,  but  her  voice  must  never  be  heard. 

Today,  twenty  years  later,  Mrs.  Tucker's  is  the  oldest 
continuous  program  advertiser  on  WFAA-820.  Radio  has 
moved  Mrs.  Tucker's  products  into  a  dozen  Midwest  states 
—  has  brought  about  expansion  of  plant  facilities  and  the 

addition  of  new  prod-  _  

ucts.  WFAA  is  proud  of 
its  part  in  establishing 
Mrs.  Tucker  as  a  first 
lady  of  the  land. 


WFAA 

8  2  O 

DAL    L    A  S 

NBC-TQN  AFFILIATE 


82  0 

DALLAS  . 


EDWARD  PETRY  &  CO.,  NATIONAL  REPRESENTATIVES     •     ALEX  KEESE,  Station  Manager     •     RADIO  SERVICE  OF  THE  DALLAS  MORNING  NEWS 
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New  Business 

(Continued  from  page  16) 

SPORTSMAN'S  PARK,  Chicago,  appoints  BUCHANAN  &  Co.  Inc.,  that 
city,  for  summer  night  harness  racing-  season.  Radio  and  TV  spots  will 
be  used. 

CIA.  TEXTIL  LA  CORONA,  S.  A.  (Textiles),  names  Havana  office  of 
Guastella,  McCann-Erickson,  to  handle  radio  and  TV  plans.  LABORA- 
TORIES VALDA,  Paris,  France,  appoints  the  same  office  to  handle  Valda 
Pills  Cuban  advertising.  Radio  will  be  used. 

PETROLEUM  EDUCATIONAL  INSTITUTE,  L.  A.,  names  Edwards 
agency,  that  city. 

ELEMIN  SUPREME  FORMULA,  Berkeley,  Calif,  (multiple  vitamins), 
names  Ad  Fried  Adv.,  Oakland. 

MEN'S  APPAREL  GUILD  in  CALIF.,  L.  A.,  appoints  Abbott  Kimball 
Co.,  that  city.  HUGO  SCHEIBNER  is  account  executive. 


R.  G.  HAWLEY,  advertising  manager,  Purex  Corp.  Ltd.,  Southgate, 
Calif.,  named  assistant  to  WILLIAM  NEIL,  general  sales  manager. 
KJELL  H.  LYNGHEIM,  advertising  manager  Pacific  Coast  Borax  Co., 


Los  Angeles,  joins  firm  as  assistant  to  CRAIG  DAVIDSON,  marketing 
director. 

ROBERT  SHERRY,  sales  executive,  Bauer  &  Black,  Chicago,  to 
Thyavals  Inc.,  L.  A.  (vitamins),  as  national  sales  manager. 

FRANCIS  H.  VAN  DEVENTER,  director  of  research,  Hewitt,  Ogilvy, 
Benson  &  Mather,  N.  Y.,  named  assistant  director  of  market  research 
for  General  Foods,  that  city. 

CARLETON  P.  ADAMS,  assistant  advertising  manager,  Evening  Senti- 
nel, Keene,  N.  H.,  named  director  of  advertising  and  sales  promotion, 
Quaker  Rubber  Corp.,  division  of  H.  K.  Porter  Co. 

A.  E.  STALEY  III,  copywriter  and  account  executive,  Ruthrauff  &  Ryan, 
Chicago,  named  advertising  manager  of  the  soybean  division  of  A.  E. 
Staley  Mfg.  Co.,  Decatur,  111. 

EDWARD  F.  SCHMIDT  named  merchandising  director  of  Blatz  Brewing 

Co.,  Milwaukee. 

J.  S.  WILLIAMS,  sales  manager,  Ken-L-Products  Div.,  Quaker  Oats 
Co.,  Chicago,  transfers  to  firm's  Pacific  Coast  Fisheries  Div.,  Wilmington, 
Calif.,  as  director  of  sales. 


148  MILLION  MEALS 

Every  year,  the  big,  hungry  Kansas  farm 
families  eat  148  million  meals.  The  best 
way  to  put  your  product  on  their  table  is  to 
use  WIBW — the  station  that  these  families 
listen  to  most.* 

*  Kansas  Radio  Audience  1951 


Rep.  Capper  Publications,  Inc.  .  Ben  Ludy,  Gen.  Mgr.  •  WIBW  .  KCKN 


milestones . . . 


►  WDRC  Hartford  General  Man- 
ager Walter  Haase  observes  during 
July  his  28th  year  with  the  sta- 
tion, having  joined  in  1924.  He  is 
a  board  member  of  the  Hartford 
Chamber  of  Commerce  and  holds 
other  public  posts. 

►Radio  Free  Europe  celebrated  sec- 
ond birthday  on  Fourth  of  July, 
reporting  growth  from  handful  of 
people  and  single  shortwave  trans- 
mitter in  Frankfort,  Germany, 
which  began  operating  July  4, 
1950,  to  more  than  1,000  employes 
and  13  transmitters — 11  broadcast- 
ing to  six  iron  curtain  countries 
and  two  relaying  programs  from 
Germany  to  Portugal  —  on  air 
nearly  1,100  hours  per  week. 

►WDIA  Memphis  celebrated  its 
fifth  birthday  anniversary  June  7. 
Station,  which  specializes  in  Negro 
programming,  is  licensed  by  Bluff 
City  Broadcasting  Co.,  co-owned  by 
John  R.  Pepper  and  Bert  Ferguson. 
Mr.  Ferguson  also  serves  as  gen- 
eral manager. 


WJLK  Room  Service 

ASBURY  PARK,  N.  J.,  July 
4  holiday  visitors  stranded 
without  rooms  were  accom- 
modated in  private  homes 
with  the  help  of  WJLK  that 
city.  Following  appeal  by  an 
official  of  the  city's  publicity 
bureau,  WJLK's  staff  aired 
announcements  and  broadcast 
the  telephoned  calls  of  the 
visitors.  By  nightfall  nearly 
everybody  had  accommoda- 
tions. The  official,  George 
Zuckerman,  commented,  "It 
was  a  wonderful  response 
and  first  time  to  my  knowl- 
edge that  we  used  radio  for 
room  service." 
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YOU  MIGHT  CLEAR  15'  7 


BUT... 

YOU  NEED 

THE  FETZER  STATIONS 
TO  "GO  OVER" 
IN  WESTERN  MICHIGAN! 


Whether  you  use  television,  radio  or  both,  the 
Fetzer  stations  are  what  you  need  in  Western 
Michigan. 

TELEVISION:  WKZO-TV,  Channel  3,  is  the  Offi- 
cial Basic  CBS  Television  Outlet  for  Kalamazoo- 
Grand  Rapids.  It  is  a  multiple-market  station, 
providing  intensive  primary  service  to  Kalama- 
zoo, Grand  Rapids  and  Battle  Creek.  Complete 
coverage  area  embraces  24  Western  Michigan  and 
Northern  Indiana  counties  with  a  Net  Effective 
Buying  Income  of  more  than  2  billion  dollars. 
The  WKZO-TV  market  has  more  television  re- 
ceivers than  are  installed  in  such  metropolitan 
centers  as  Seattle,  Houston  or  Syracuse.  WKZO- 
TV  dominates  this  market:  A  new  28-county 
Videodex  Diary  Study  made  by  Jay  &  Graham 


Research  Corporation  in  April,  1952,  using  the 
BMB  technique,  proves  conclusively  that  WKZO- 
TV  delivers  91.9%  more  television  families  than 
Station  "B"! 

RADIO:  WKZO,  Kalamazoo,  and  WJEF,  Grand 
Rapids,  are  one  of  America's  most  obvious  radio 
buys.  1949  BMB  figures  show  that  WKZO- WJEF 
have  greatly  increased  their  unduplicated  audi- 
ences over  1946 — up  46.7%  in  the  daytime, 
52.9%  at  night.  WKZO-WJEF  cost  20%  less 
than  the  next-best  two-station  combination  in 
Kalamazoo  and  Grand  Rapids — yet  deliver  about 
57%  more  listeners! 

Get  the  whole  Fetzer  story  today.  Write  direct  or 
ask  Avery-Knodel. 


Cornelius  W armerdam  of  the  San  Francisco  Olympic  Club  set  this  world's  record  on  May  23,  1942. 


WKZO-TV  wkzo 


'WJEF 

tffpi  m  GRAND  RAPIDS  ■  WESTERN  MICHIGAN 


and  KENT  COUNTY 
(CBS  RADIO) 


and  NORTHERN  INDIANA 


f#p&  IN  KALAMAZOO 
AND  GREATER 

western  mmm&M 

CCBS'RADSOI 


ALL   THREE    OWNED    AND    OPERATED  BY 

FETZER   BROADCASTING  COMPANY 

AVERY-KNODEL,   INC.,   EXCLUSIVE   NATIONAL  REPRESENTATIVES 


Like  cheese  goes  with  crackers 

Low-cost  results  and  W-I-T-H  go  together  just  like  cheese  and  crackers.  And  how  the 
local  merchants  do  know  it!    W-I-T-H  regularly  carries  the  advertising  of  twice  as  many  of 
them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  than  any  other  radio  or  TV  station 
in  Baltimore.  And  this  BIG  audience,  at  such  LOW  rates,  produces  low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination — low-cost,  resultful 
advertising  and  W-I-T-H.  Your  Forjoe  man  will  give  you  all  the  details. 


IN  BALTIMORE 


TOM  TINSLEY,  PRESIDENT        •       REPRESENTED  BY  FORJOE  AND  COMPANY 
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RADIO-TV'S  GOP  COVERAGE 


Earns  Universal  Plaudits 


By  SOL  TAISHOFF 

AMERICAN  politics  may 
have  suffered  by  what  tran- 
spired in  Chicago  last  week 
at  the  Republican  National 
Convention,  but  American 
radio  and  television  acquired  new 
prestige  and  made  journalistic  his- 
tory by  assuming  the  major  role  in 
the  family  of  news  media. 

Not  even  the  mismanagement  of 
the  convention  affairs,  with  noth- 
ing happening  on  schedule  and  with 
utter  confusion  on  the  handling  of 
credentials,  deterred  the  broadcast 
media  from  performing  in  optimum 
fashion.  The  nation's  broadcasting- 
fraternity,  despite  extensive  spon- 
sorships of  both  television  and 
radio,  probably  would  end  up  in 
oceans  of  red  ink  on  the  convention 
coverage,  but  more  than  made  up 
for  it  in  prestige. 

Pre-Convention  Issue 
Radio  and  television  became  a 
political  issue  even  before  the  GOP 
convention  got  under  way.  They 
were  excluded  from  pre-convention 
sessions.  But  they  bounded  back 
with  an  open  sesame  to  all  meet- 
ings to  which  the  public  was  ad- 
mitted with  the  very  first  issue  that 
followed — the  sessions  of  the  Cre- 
dentials Committee  on  the  seating 
of  contested  delegations. 

The  violent  repercussions  which 
followed  the  Taft-imposed  blackout 
of  the  pre-convention  proceedings 
proved  a  windfall  for  the  broadcast 
media.  The  opposition  Eisenhower" 
forces  used  it  with  telling  effect  to 
buttress  their  contention  that  the 
Taft  steam  roller  was  at  work,  and 
that  "fair  play"  had  gone  out  the 
window.  All  broadcast  forces  in 
Chicago  protested  to  the  Republi- 
can National  Committee  and  to  the 
candidates  themselves.  Newspapers 
joined  in  lambasting  the  blackout.  > 
But  the  broadcast  media  did  not 
get  all  they  wanted.  The  Resolu- 
tions Committee  had  been  impor- 
tuned to  include  a  free  radio-tele- 
vision plank  in  its  platform.  But  it 
came  up  only  with  this  generalized 
paragraph  on  censorship: 

We  pledge  not  to  infringe  by 
censorship  or  gag  order  the 
right  of  a  free  people  to  know 
what  their  government  is  do- 
ing. 

That  was  it.  There  were  a  few 
mentions  from  the  floor  about  the 
fine  job  that  radio  and  television 


did  during  the  convention.  Edward 
Ingle,  GOP  radio-TV  director,  made 
the  best  of  a  bad  situation  which 
found  his  allotment  of  credentials 
cut  by  about  150  by  the  high  com- 
mand, and  which  found  plenty  of 
top  brass  of  networks  and  stations 
without  credentials. 

The  turnabout  on  exclusion  of 
radio  and  television  from  com- 
mittee sessions  came  swiftly.  At 
the  Tuesday  meeting  of  the  Cre- 
dentials Committee,  which  followed 
Gen.  Ike's  first  overwhelming  vic- 
tory on  the  floor  the  preceding  day, 
one  of  the  Taft  managers — Rep. 
Clarence  Brown  (Ohio) — made  the 
move  to  throw  the  hearings  open 
to  all  media.  He  said  this  was  a 
method  of  "correcting  a  major 
error"  of  the  national  committee 
in  barring  radio  and  TV  coverage 
of  committee  sessions. 

Almost  daily,  top  newspapers 
cairied  editorials,  directed  pri- 
marily toward  the  wonders  wrought 
by  television  coverage.  They  ex- 
pounded on  the  new  kind  of  politi- 


cal convention,  attuned  to  the  con- 
venience of  television  coverage. 
Actually,  however,  the  schedule 
was  miserably  handled  from  that 
standpoint.  Major  speeches,  which 
went  on  about  10  p.m.  CDT,  were 
heard  in  the  Eastern  Time  zone, 
where  70%  of  the  population  re- 
sides, after  11  p.m. 

Meanwhile,  the  networks  were 
competing  briskly.  They  were  get- 
ting repercussions  too.  They  were 
hard  pressed  to  accommodate  all 
those  who  wanted  equitable  treat- 
ment. Candidates  and  their  sup- 
porters were  eager  for  all  the  time 
they  could  get.  Thus,  the  quarrels 
and  disputes  over  coverage,  here- 
tofore heaped  upon  the  press,  hit 
radio  and  television  too.  It  added 
zest. 

Scores  of  newsmen  from  stations 
were  on  the  scene,  feeding  state 
and  local  reports  to  their  stations, 
by  direct  line,  by  tape  recording  or 
by  long-distance  telephone.  A 
goodly  number  of  station  owners 
and  managers  were  there  too,  exer- 


cising floor  privileges,  button-hol- 
ing their  delegates  for  news  and 
views.  Tape  recorders  were  every- 
where. 

Good  as  was  the  coverage  of  a 
badly-managed  convention,  it  ap- 
peared evident  that  coverage  of  the 
Democratic  Convention  beginning 
July  21  would  exceed  it.  The  Demo- 
crats were  on  the  job  last  week, 
watching  GOP  proceedings.  It  is 
their  intention  to  make  their  con- 
vention a  production,  attuned  to 
the  requirements  of  the  broadcast 
media. 

Prestige  and  Recognition 

One  thing  was  abundantly  clear 
— radio  and  television  acquired 
great  prestige  and  recognition  for 
the  dignity  and  excellence  of  their 
GOP  coverage.  That  recognition,  it 
was  felt,  should  be  reflected  in  the 
attitudes  of  the  next  and  future 
congresses,  in  consideration  of 
things  pertaining  to  "radio  jour- 
nalism." 


NETWORKS'  CHICAGO  TAB  *™  ^ 


NETWORKS  and  affiliates  en- 
grossed in  coverage  of  the  pro- 
tracted GOP  convention  appeared 
late  last  week  to  be  engaged  in  the 
costliest  commercial  venture  they 
had  undertaken  in  years. 

The  longer  the  convention  ran 
on,  the  more  money  the  networks 
stood  to  lose,  with  losses  stemming 
from  (1)  operating  costs,  and  (2) 
pre-emptions  of  regular  commercial 


programs.  Stations  were  suffering 
from  cancellations  of  local  and  na- 
tional spot  business  as  the  conven- 
tion rolled  on. 

It  was  estimated  unofficially  that 
NBC  would  spend  a  total  approxi- 
mating $4  million  for  its  radio  and 
television  coverage  of  both  the 
Republican  and  the  Democratic 
conventions.  With  Philco  paying 
about  $2.7  million  for  this  cover- 


CONVENTION  observers  included  this  NBC  group  (I  to  r):  Mrs.  Joseph  H. 
McConnell,  wife  of  the  NBC  president;  James  Carmine,  executive  vice  presi- 
dent of  the  Philco  Corp.,  which  is  sponsoring  coverage  of  both  conventions 
on  the  network;  Mr.  McConnell;  Mrs.  Sylvester  Weaver,  and  her  husband, 
who  is  vice  president  in  charge  of  television  and  radio  for  the  network. 
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age,  NBC  thus  would  be  left  with 
around  $1.3  million  to  make  up 
itself.  CBS  Radio  and  CBS-TV,  it 
was  thought,  might  take  a  compar- 
able blow  on  their  coverage  for 
Westinghouse,  while  ABC  authori- 
ties similarly  saw  their  radio-TV 
coverage  for  Admiral  as  a  losing 
proposition,  financially. 

"It's  enough  to  make  a  man  bolt 
the  Republican  Party,"  one  net- 
work official  said  Thursday,  a  day 
and  a  half  after  the  network  had 
provided  its  sponsor  with  the  basic 
minimum  amount  of  coverage  re- 
quired by  it  contract.  And  the  con- 
vention was  still  at  least  a  day  be- 
hind schedule. 

The  same  expensive  prospect 
looms  for  both  networks  and  sta- 
tions in  event  the  Democratic  con- 
vention starting  July  21  similarly 
runs  overtime. 

Only  the  CBS  networks  have  con- 
tracts providing  for  their  spon- 
sor— Westinghouse — to  make  addi- 
tional payments ,  for  coverage  be- 
yond a  specified  maximum  number 
of  hours.  NBC  and  ABC  guaran- 
teed Philco  and  Admiral,  respec- 
tively, that  they  would  cover  the 
conventions  and  that  this  coverage 
(Continued  on  page  26)" 
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ABC  TALKS 


KOIN,  KJR  SOLD 

To  Five  by  Marshall  Field 


Drawn  for  Broadcasting  .  Telecasting  by  Sid  Hix 
"Joe  said  that  was  the  only  way  he  could  tell  what's  going  on." 


TWO  of  the  three  Marshall  Field 
radio  stations —  KOIN  Portland, 
Ore.,  and  KJR  Seattle — will  pass 
to  new  ownership  with  FCC  ap- 
proval of  their  sale  for  $1,500,000 
to  a  group  of  five  principals  who 
plan  major  radio  and  TV  operations 
with  emphasis  on  West  Coast  out- 
lets. 

Applications  for  the  transfers 
were  filed  Friday  by  Paul  O 'Bryan, 
of  Dow,  Lohnes  &  Albertson,  who 
handled  negotiations  for  both 
parties. 

Under  the  transaction,  Field  En- 
terprises Inc.  sells  the  stations  to 
Mount  Hood  Radio  &  Television 
Broadcasting  Corp.,  Portland,  and 
Mount  Rainier  Radio  &  Television 
Broadcasting  Corp.,  Seattle.  Prin- 
cipal owners  of  the  two  purchas- 
ing corporations  are  Ralph  E. 
Stolkin,  Chicago  oilman  and  ranch 
owner  as  well  as  principal  in  Na- 
tional Video  Corp.,  Chicago;  Ed- 
ward G.  Burke  Jr.,  San  Antonio 
oilman;  C.  Howard  Lane,  vice 
president  of  Field  Enterprises  who 
is  president  of  both  corporations; 
Ted  R.  Gamble,  Portland  theatre 
operator  interested  in  KLZ  Denver 
as  well  as  other  stations;  Sherrill 
G.  Corwin,  Los  Angeles  theatre 
operator. 

Mr.  Gamble's  interests  include 
49  %  ownership  of  KCMJ  Palm 
Springs,  Calif,  and  theatrical  oper- 
ations in  the  Midwest  and  West 
Coast.  Messrs.  Stolkin,  Burke  and 
Corwin  are  principals  with  Clem 
Randau  in  purchase  of  KXOB 
Stockton,  Calif.  The  transfer  was 
approved  Thursday  by  the  FCC. 

Decision  of  Field  Enterprises  to 
sell  the  stations  "was  dictated  by 
geographical  considerations  in  view 
of  the  fact  that  the  major  business 
interests  of  the  corporation  are 
centered  in  Chicago  and  New  York 
City,"  Mr.  Field  said.  His  company 
will  continue  ownership  of  WJJD 
Chicago. 

On  behalf  of  the  purchasers,  Mr. 
Stolkin  said  they  are  "proud  to 
acquire  the  stations"  and  "it  is 
their  intention  to  operate  the  sta- 
tions in  accordance  with  the  high 
principles  and  public  service  poli- 
cies adopted  by  Mr.  Field." 

Both  KOIN  and  KJR  have  filed 
TV  applications  with  FCC.  These 
will  be  transferred  to  the  new  own- 
ers. Mr.  Lane,  who  resigns  from 
Field  Enterprises,  said  the  new 
owners  intend  to  prosecute  their 
applications  "vigorously  if  and 
when  the  FCC  approves  the  sale." 

Harry  H.  Buckendahl,  vice  pres- 
ident and  general  manager  of 
KOIN,  and  J.  Archie  Morton,  vice 
president  and  general  manager  of 
KJR,  will  hold  ownership  interest 
in  the  respective  stations  and  con- 
tinue in  their  present  roles. 

Mr.  Lane,  who  holds  an  interest 
in  KFBI  Wichita,  will  move  to 
Portland.  He  said  no  staff  changes 
will  be  made  at  either  KOIN  or 
KJR. 

Stock  ownership  in  Mount  Hood  fol- 
lows: Mr.  Gamble  iZV2%;  Mr.  Stolkin 
21%%;  Messrs.  Burke  and  Corwin 
10%%;  Mr.  Lane  8%;  Mr.  Buckendahl 


3%;  Ted  Cooke,  KOIN  program  direc- 
tor 2%. 

Mount  Ranier  stockholders  are:  Mr. 
Gamble  43»/2%;  Mr.  Stolkin  21%%; 
Messrs.  Burke  and  Corwin  10V8%;  Mr. 
Lane  10%;  Mr.  Morton  3%. 

Mount  Hood  officers  include  Mr. 
Gamble  as  board  chairman  with  Mr. 
Lane  as  president  and  Mr.  Buckendahl 
as  vice  president-general  manager; 
Messrs.  Stolkin  and  Burke,  vice  presi- 
dents; Clyde  Phillips,  of  KOIN,  secre- 
tary-treasurer. 

Mount  Ranier  officers  include  Messrs. 
Gamble,  Lane,  Stolkin  and  Burke  in 
the  same  roles;  Mr.  Morton,  vice  presi- 
dent-general manager;  Mr.  Corwin, 
secretary-treasurer. 

KOIN  was  purchased  by  Field 
Enterprises  for  $943,000  in  1945 
from  the  late  C.  W.  (Chuck)  My- 
ers, Gertrude  E.  Myers  and  KOIN 
Inc.,  trustees.  A  CBS  outlet  on 
970  kc  with  5  kw  power,  the  sta- 
tion was  licensed  Jan.  12,  1922.  It 
increased  to  1  kw  on  940  kc  in 
1927  and  received  its  present  fa- 
cility in  the  1941  NARBA  reallo- 
cation. 

KJR  was  licensed  in  1926  and 
with  KOMO  Seattle  was  under 
common  ownership  of  Fisher's 
Blend  Station  Inc.  The  stations 
were  separated  in  1945.  KJR  was 
sold  in  1946  by  Bert  F.  Fisher  for 
$700,000  to  Totem  Broadcasters 
Inc.  (Field  Enterprises).  It  oper- 
ates on  950  kw  with  5  kw  power 
and  is  an  ABC  outlet. 


M-E  NAMED 

Handles  BAB  Promotion 

BAB  has  appointed  McCann-Erick- 
son,  New  York,  to  handle  its  $50,- 
000  national  advertising  campaign 
to  promote  the  value  of  radio  via 
selected  general  newspapers  and 
trade  publications  in  various  fields 
[B«T,  June  2]. 

The  radio-promotion  advertise- 
ments are  scheduled  to  begin  soon. 
A  BAB  committee  headed  by  Louis 
Hausman,  CBS  Radio  administra- 
tive vice  president,  is  in  charge  of 
the  nation-wide  radio  promotion 
drive,  which  will  be  supplemented 
by  on-the-air  promotion  by  sta- 
tions. CBS  Radio  also  is  a  client 
of  McCann-Erickson. 


KERO  SALE 

Announced  By  Bartlett 

THE  SALE  of  KERO  Bakersfield, 
Calif.,  NBC  outlet  on  1230  kc  with 
250  w,  was  announced  last  week 
[Closed  Circuit,  July  7].  Trans- 
fer of  ownership, 


which  hinges  on 
FCC  approval, 
was  reported  to 
have  involved 
about  $110,000. 

The  sale  was 
announced  by 
Paul  R.  Bartlett, 
current  owner, 
who  said  that  he 


Mr.  De Young  wished  to  confine 
his  business  in- 
terests to  Fresno,  Calif.,  where  he 
is  president  and  a  large  stockhold- 
er in  KFRE.  Purchasers  were  local 
individuals,  led  by  three  KERO  ex- 
ecutives. Both  KFRE  and  KERO 
have  applied  for  TV. 

Controlling  purchasers  are  33- 
year  old  Albert  E.  (Gene)  De- 
Young,  KERO  general  manager, 
who  acquires  51%;  Ed  Urner,  26, 
commercial  manager,  10%,  and 
Ken  Croes,  21,  program  director, 
5<7r.  The  new  owners  will  be  known 
as  the  Kern  County  Broadcasters. 

Mr.  De  Young  had  been  a  10  % 
partner  with  Mr.  Bartlett  since 
Jan.  1,  1951.  He  is  married  and 
has  two  boys,  ages  8  and  4.  He  en- 
tered radio  at  Fresno  in  1938.  Mr. 
De  Young  helped  construct  KERO 
in  1946  and  had  managed  the  sta- 
tion since  that  time. 


All-Star  Lineup 

ADMIRAL  Corp.  expects  to  use 
34  television  and  more  than  300 
radio  stations  when  it  sponsors 
the  annual  All-Star  football  game 
from  Chicago  Aug.  15  on  DuMont 
and  Mutual. 


Delayed  on  Station  Reps 

IT  MAY  be  two  or  three  weeks 
more  or  even  longer  before  ABC 
makes  any  definite  decision  about 
turning  the  representation  of  one 
or  more  of  its  radio  and  TV  owned 
and  operated  stations  over  to  out- 
side station  representatives,  Ernest 
Lee  Jahncke  Jr.,  ABC  vice  presi- 
dent and  assistant  to  the  president, 
said  Thursday. 

"Nothing  has  been  resolved," 
Mr.  Jahncke  told  Broadcasting  • 
Telecasting.  "We  have  not  even 
made  a  firm  decision  to  go  ahead 
with  the  basic  idea.  But  we  are 
dead   seriously  considering  it." 

There  is  no  fixed  timetable  which 
must  be  followed,  no  deadline  which 
must  be  met,  he  said,  noting  that 
the  necessity  for  conducting  the 
normal  operations  of  the  ABC 
radio  and  TV  networks  and  stations, 
the  added  pressure  of  the  political 
convention  coverage  and  the  num- 
ber of  representatives  who  have 
asked  to  participate  in  the  dis- 
cussions after  having  read  of  the 
plan  in  last  week's  [July  7]  issue 
of  B«T,  have  combined  to  block 
any  immediate  decision. 

He  also  pointed  out  that  if  ABC 
does  decide  to  appoint  outside  sales 
representatives  for  the  network's 
O&O  stations,  the  five  AM  and 
five  TV  stations  afford  a  vast  num- 
ber of  permutations  and  allocation 
possibilities.  They  could  all  be 
given  to  a  single  station  represent- 
ative firm,  he  noted,  commenting 
"and  what  a  plum  that  package 
would  be!"  They  could  be  divided 
among  a  number  of  station  rep- 
resentatives. Different  represent- 
atives could  be  selected  as  sales 
agents  in  different  markets.  And 
in .  any  of  these  methods  there 
must  always  be  considered  the 
problem  of  conflicts  with  stations 
these  firms  already  represent. 

Mr.  Jahncke  asserted,  however, 
that  ABC  officials  are  anxious  to 
resolve  the  matter  expeditiously. 


BAB-0  ACCOUNT 

Goes  to  D-F-S  Agency 

B.  T.  BABBITT'S  new  instant  ac- 
tion BAB-0  advertising  account, 
estimated  at  $2-$3  million  an- 
nually, last  week  was  awarded  to 
Dancer-Fitzgerald-Sample,  New 
York,    completing    a  cycle. 

Over  the  years  the  account  had 
been  handled  in  succession  by 
Blackett-Sample-Hummert  (pred- 
ecessor to  D-F-S),  Duane  Jones 
Co.,  and  William  H.  Weintraub  & 
Co.,  before  going  last  week  to 
D-F-S. 

John  Gardner,  director  of  adver- 
tising and  merchandising  for  Bab- 
bitt, said  D-F-S  will  take  over  on 
Aug.  1.  It  will  handle  all  phases  of 
advertising,  merchandising  and 
promotion. 

Glim,  Babbitt's  liquid  detergent, 
goes  to  Harry  B.  Cohen  Adv.,  New 
York. 
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REAM  QUITS  CBS 


JOSEPH  H.  REAM,  one  of  broad- 
casting's best  known  executives, 
resigned  unexpectedly  last  Thurs- 
day as  executive  vice  president  and 
a  director  of  CBS. 

His  unheralded  decision  was  at- 
tributed to  "purely  personal  rea- 
sons." He  said  he  would  retire 
to  live  in  Florida — and  plans  no 
other  business  activity — when  the 
resignation  becomes  effective  Aug. 
1.  CBS  said  he  also  will  continue 
as  one  of  its  consultants. 

In  another  top-level  CBS  change, 
on  the  heels  of  Mr.  Ream's  resig- 
nation, came  the  announcement,  to 
be  made  public  today  (Monday), 
that  Richard  S.  Salant,  aggressive 
young  attorney  of  the  firm  of 
Rosenman,  Goldmark,  Colin  & 
Kaye,  CBS  counsel,  had  been 
elected  a  CBS  vice  president  and 
general  executive  and  will  move  in- 
to the  policy-making  20th-floor 
group  at  CBS  headquarters  in  New 
York. 

Mr.  Salant,  although  destined  for 
a  high-ranking  post  in  the  CBS  or- 
ganization, was  not  brought  in  as 
Mr.  Ream's  successor,  however.  It 
was  considered  doubtful,  in  fact, 
that  a  new  executive  vice  president 
would  be  named.  CBS  officials 
said  Mr.  Ream's  resignation  and 
Mr.  Salant's  appointment  were  "un- 
related." 

Prominent  in  Color  Fight 

Mr.  Salant  has  been  identified 
closely  with  CBS  legal  matters  for 
several  years,  notably  in  the  drawn- 
out  and  controversial  but  ulti- 
mately successful  bid  for  FCC 
adoption  of  color  television  stand- 
ards conforming  with  the  CBS  color 
TV  system. 

CBS  authorities  were  quick  to 
assert  that  there  was  "absolutely" 
no  connection  between  Mr.  Ream's 
retirement  and  the  current  con- 
ferences in  which  representatives 
of  CBS  Radio's  affiliates  are  seek- 
ing to  forestall  feared  reductions 
in  network  radio  rates  [B*T,  July 
7]. 

First  of  these  conferences  be- 
tween an  affiliates'  subcommittee 
and  top  CBS  officials — including 
Mr.  Ream — was  held  over  a  six- 
hour  span  last  Tuesday  and  Wed- 
nesday, and  another  is  tentatively 
scheduled  for  Thursday  this  week. 

As  added  emphasis  to  the  denial 
that  Mr.  Ream's  resignation  is  re- 
lated in  any  way  to  the  delicate 
rate  situation,  it  was  understood 
authoritatively  that  Mr.  Ream 
will  continue  to  concern  himself 
with  the  rate  problem  right  up  to 
the  Aug.  1  effective  date  of  his 
leaving,  if  need  be. 

Although  last  week's  initial  sub- 
committee-CBS meetings — s  t  e  m- 
ming  from  the  affiliates'  convention 
and  group  meeting  with  CBS  top 
executives  the  preceding  week — 
were  described  as  "preliminary" 
and  "exploratory,"  with  no  con- 
clusions   reached,   hope   was  ex- 


pressed in  some  quarters  that  the 
problem  might  be  resolved  in  the 
relatively  near  future.  Other  par- 
ticipants felt  there  was  "still  a 
long  way  to  go." 

CBS  officials  offered  no  specific 
proposal  at  the  meeting,  it  was  re- 
ported. Details  of  the  discussions 
were  kept  secret  by  mutual  con- 
sent of  the  participants,  but  it  is 
understood  that  additional  infor- 
mation is  being  collected  for  use 
in  future  discussions  between  the 
two  groups. 

Representing  affiliates  in  the 
meeting  was  George  B.  Storer  of 
Storer  Broadcasting  Co.,  chairman 
of  a  10-man  committee  set  up  by 
the  affiliates  the  week  before,  along 
with  three  other  members  of  a 
five-man  subcommittee  which  he 
had  appointed  on  Monday  "to  ne- 
gotiate further  with  CBS  and  re- 
port back  to  the  full  committee  and 
the  affiliates." 

The  subcommittee  consists  of 
Mr.  Storer;  Victor  A.  Sholis  of 
WHAS  Louisville,  who  delivered 
a  rousing  keynote  address  in  be- 
half of  radio  values  at  the  affili- 
ates' convention;  John  Patt  of 
WGAR  Cleveland  and  WJR  De- 
troit; Kenyon  Brown  of  KWFT 
Wichita  Falls,  Tex.,  and  John  E. 
Fetzer  of  WKZO  Kalamazoo.  Mr. 
Fetzer  was  unable  to  attend  last 
week's  conferences,  held  Tuesday 
afternoon  and  Wednesday  morning 
in  New  York. 

Representing  CBS  at  the  meet- 
ings were  Board  Chairman  Wil- 


NBC's  KOA 

FORMAL  application  for  FCC  con- 
sent to  NBC's  $2.25  million  sale 
of  KOA-AM-FM  Denver  to  Bob 
Hope,  Mayor  Quigg  Newton  of 
Denver,  and  their  associates,  op- 
erating as  Metropolitan  Television 
Co.,  was  filed  with  the  Commission 
last  week  [B*T,  June  30]. 

The  transfer  request  followed  by 
a  few  days  the  filing  of  Metropoli- 
tan Television's  application  for  a 
new  TV  station  at  Denver  on 
VHF  Channel  4.  The  video  outlet 
will  cost  an  estimated  half -million 
dollars  [B«T,  July  7]. 

Metropolitan  Television  is  owned 
50%  by  Hope  Productions  Inc.  and 
50%  by  Mayor  Newton  and  15 
Denver  businessmen. 

Denver  is  at  the  top  of  FCC's 
city  priority  list  under  the  tem- 
porary processing  procedure  and 
has  been  allocated  VHF  Channels 
2,  4,  6*  (reserved  for  education), 
7  and  9  and  UHF  Channels  20  and 
26.  As  of  last  Thursday,  including 
Metropolitan  Television's  bid,  there 
were  seven  applications  pending 
for  the  four  commercial  VHF  chan- 
nels available.  KMYR  Denver  also 
seeks  Channel  4. 

KOA,  a  50-kw  clear  channel  out- 


liam  S.  Paley,  whose  plans  to  de- 
part for  Europe  over  the  weekend 
were  said  to  have  led  to  the  sched- 
uling of  the  session  last  week; 
President  Frank  Stanton;  .Mr. 
Ream;  CBS  Radio  President  Adrian 
Murphy,  and  Station  Relations 
Vice  President  Herbert  V.  Aker- 
berg. 

The  rate  question  is  only  one 
of  many  major  policy  issues  in 
which  Mr.  Ream  has  figured  since 
he  joined  CBS  in  December  1934. 

One  of  the  company's  top  policy 
planners,  who  last  year  drew  $65,- 
000  in  salary  and  $17,475  in  bonus 
from  CBS,  he  is  known  to  have  ex- 
pressed a  desire  many  months  ago 
to  retire  at  a  relatively  early  date. 
As  long  ago  as  last  February,  it 
was  understood,  he  advised  Presi- 
dent Stanton  that  he  would  like  to 
resign  soon,  but  was  prevailed 
upon  to  continue  in  office  until  this 
summer. 

His  intentions  were  made  known 
to  the  CBS  board  of  directors  at  a 
meeting  last  Wednesday. 

In  his  letter  of  resignation,  Mr. 
Ream  asserted: 

"It  is  appropriate  at  this  time  to 
implement  the  decision  I  made 
several  months  ago.  .  .  .  You  are 
aware  generally  of  the  purely  per- 
sonal reasons  which  have  impelled 
me  to  a  step  which  is  so  hard  to 
explain  in  the  light  of  my  long  and 
happy  associations  at  CBS." 

Chairman  Paley  and  President 
Stanton  accepted  the  resignation 
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let  on  850  kc,  was  founded  in  De- 
cember 1924  by  General  Electric 
Co.  It  became  an  NBC  affiliate  in 
1928,  with  the  network  assuming 
operation  and  management  in  1930 
and  acquiring  ownership  in  1941. 

KOA  will  continue  NBC  affilia- 
tion after  FCC  approval  of  the 
transfer  to  Metropolitan  Television. 

Since  NBC  already  owns  and 
operates  five  television  outlets,  the 
limit  set  by  FCC,  KOA  would  not 
have  been  able  to  acquire  a  TV 
facility  had  it  continued  under  the 
network's  ownership.  Sale  of  KOA 
also  enables  NBC  to  push  its  pro- 
motion of  radio  and  TV  as  com- 
plementary media  and  to  seek  an 
owned-radio  outlet  in  Los  Angeles 
where  it  operates  KNBH  (TV). 

Metropolitan  Television  is  divid- 
ed into  the  Hope  group  and  the 
Denver  group. 

Officers  and  debenture  holders  of 
the  applicant  who  represent  the 
Hope  group  include :  Director  Hope, 
Paramount  and  NBC  star;  Vice 
President  James  L.  Saphier,  head 
of  his  own  Hollywood  radio-TV 
production  firm;  Director  Martin 


Mr.  REAM 

.  .  .  retires  to  Florida 


Mr.  SALANT 

.  .  .  to  policy-making  group 


Gang,  member  of  the  Los  Angeles 
law  firm  of  Gang,  Kopp  &  Tyre; 
Robert  E.  Kopp  and  Norman  R. 
Tyre,  law  associates  of  Mr.  Gang. 

Hope  Productions  Inc.  is  50% 
stockholder,  subscribing  to  the  en- 
tire issue  of  30,000  shares  Class  B 
voting  stock  and  $750,000  in  deben- 
tures. The  firm,  organized  in  1948 
but  relatively  inactive,  also  holds 
the  entire  issue  of  20,000  shares 
Class  C  stock  in  Metropolitan  Tele- 
vision, but  Class  C  stock  will  not 
have  voting  rights  until  July  1, 
1959.  Mr.  Hope  presently  is  sole 
owner  of  Hope  Productions  but  is 
transferring  10%  to  Mr.  Saphier, 
2.5%  to  Mr.  Gang  and  1.25%  each 
to  Messrs.  Kopp  and  Tyre. 

Officers,  the  Class  A  voting  stock- 
holders and  debenture  holders  of  the 
applicant  who  represent  the  Denver 
group  include:  Mayor  Newton 
(3.62%),  who  has  no  other  business, 
interests;  President  William  Grant 
(10.16%),  attorney;  Executive  Vice 
President  Ralph  Radetsky  (0.81%), 
on  leave  of  absence  as  administrative 
assistant  to  Mayor  Newton;  Secre- 
tary-Treasurer    Richard     M'.  Davis 

(Continued  on  page  90) 
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NILES  TRAMMELL,  NBC  board 
chairman,  was  leaving  the  Chicago 
Amphitheatre  during  the  middle 
afternoon  of  the  first  day,  to  re- 
turn to  his  hotel.  Screaming  sirens 
caused  his  liveried  driver  to  pull 
aside.  Two  motorcycle  policemen 
whizzed  by,  followed  by  a  limou- 
sine. Occupant:  A  CBS  junior  exec- 
utive. 

*  *  % 

HARRY  BUTCHER,  owner  of 
KIST  Santa  Barbara,  Calif.,  and 
former  naval  aide  to  Gen.  Eisen- 
hower (during  World  War  II)  was 
a  working  broadcaster.  He  covered 
each  session,  and  telephoned  his 
commentary  to  Santa  Barbara  for 
tape  recording.  Among  his  spon- 
sors were  two  gasoline  service  sta- 
tions. 

*  *  * 

FIRST  network  broadcast  from  a 
national  political  convention  took 
place  in  1924,  when  the  Democrats 
met  for  a  record-breaking  14-day 
session.  At  the  GOP  sessions  last 
week,  Illinois  Bell  Telephone  Co. 
installed  30  telephoto  channels,  215 
radio  circuits  and  70  audio  and 
video  TV  channels,  along  with  12 
microwave  dishes  on  top  of  the  con- 
vention building  for  relay  to  the 
Conrad  Hilton  Hotel  and  TV  sta- 
tions. A  total  of  5,000  miles  of 
radio  relay  and  coaxial  cable  was 
laid  to  handle  convention  events, 
bringing  the  total  to  29,500. 

HIS  YEARS  of  radio  training  were 
demonstrated  by  Arizona  Gov. 
Howard  Pyle  in  his  emphatic  ad- 
dress Tuesday  night.  On  leave  as 
vice  president  and  program  direc- 
tor of  KTAR  Phoenix,  which  post 
he  held  when  elected  several  years 
ago,  Gov,  Pyle  was  selected  for  a 
key  speech  as  typifying  the  GOP's 
bright  young  men.  He  was  de- 
scribed as  a  "new  age"  speaker. 

BECAUSE  of  fluffs  made  by  sev- 
eral speakers  in  attempting  to  use 
the  TelePrompter,  Democratic  Na- 
tional Committee  is  wary  about 
using  device  at  its  upcoming  con- 
vention. Worst  incident,  up  to 
Tuesday,  was  when  former  Presi- 
dent Hoover  apparently  got  ahead 
of   the   instrument's    speed,  and, 
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without  regard  for  the  open  mike, 
muttered  "go  on,  go  on." 

LEWIS  GOMAVITZ,  NBC-TV  di- 
rector who  handles  Kukla,  Fran 
and  Ollie,  decided  to  give  Republi- 
can delegates  unique  open-arm  re- 
ception in  Chicago.  He  inveigled 
the  Port  Authority  into  okaying 
the  raising  of  the  mammoth  two- 
arm  bridge  across  the  Chicago  Riv- 
er at  the  Merchandise  Mart.  The 
welcome  was  cued-in  on  the  10  a.m. 
opening  telecast  Monday  by  a  crew 
on  top  of  an  NBC  mobile  unit,  who 
wig-wagged  signals  to  the  operator 
of  the  bridge  tower. 

ILLINOIS  BELL  Telephone  Co. 
was  peeved  at  NBC-TV  early  last 
week  as  a  result  of  its  special  half- 
hour  daily  telecast,  Philco  Conven- 
tion Call.  Viewers  were  invited  to 
call  the  Amphitheatre  to  ask  net- 
work commentators  political  ques- 
tions. In  the  first  13  minutes  of  the 
program,  more  than  10,000  viewers 
had  called  in,  tying  up  all  incoming 
lines  to  the  convention  hall.  The 
phone  company  threatened  cancella- 
tion of  the  show  if  the  success  was 
repeated. 


HASSLE  in  front  of  open  radio 
and  TV  mikes  was  a  major  faux 
pas  at  the  Monday  session,  when 
Chairman  Guy  Gabrielson  and  a 
lady  delegate  argued  for  four  min- 
utes over  procedure  and  who  was 
to  read  what  part  of  the  script. 
Although  exchange  escaped  most 
of  the  convention  floor  audience, 
dialogue  came  out  sparkingly  clear 
on  the  broadcast  circuits. 

*      *  * 

DEMOCRATIC  Committee  observ- 
ers are  planning  a  big  change 
— a  complete  new  rostrum  setup 
and  a  head-on  pooled  camera,  so 
that  audience  won't  get  side  view 
plus  movements  of  newsmen,  mes- 
sengers and  other  functionaries  in 
press  boxes  on  each  side  of  rostrum. 

EVERY  delegate  interviewed  one 
morning  last  week  by  NBC  com- 
mentator Earl  Godwin  related 
he  had  called  friends  and  rela- 
tives long-distance  to  find  out  what 
was  happening,  as  out-of-town 
viewers  and  radio  listeners  knew 
more  about  the  convention  than  the 
delegates  did.  The  "triangle  effect," 

(Continued  on  page  37) 


RECORDING  booths  set  up  by  Magnecord  Inc.  in  cooperation  with  National 
Assn.  of  Radio  News  Directors  and  Chicago  News  Broadcasters  Assn.  were 
center  of  activity  by  stations  covering  GOP  convention  in  Chicago  last  week. 
L  to  r,  (standing):  Robert  Bird,  Magnecord  Inc.;  (seated)  James  A.  Byron, 
WBAP  Fort  Worth,  and  Gene  Godt,  WHO  Des  Moines;  (standing)  Bryce 
Haynes,  Audio  Devices  Inc.;  (seated)  Richard  Dwelley,  WKIP  Poughkeepsie, 
N.  Y.;  (engineering  booth)  Bill  Blocki,  Magnecord;  Barbara  Snapp,  Magne- 
cord; (in  booth)  Norman  DePoe,  CBC,  and  Olga  Young,  WLW  Cincinnati; 
Ken  Rarich,  WLW.  This  picture  was  taken  at  tape-recording  news  center 
whose  facilities  over  1  50  stations  had  used  as  of  last  Tuesday. 


Chicago  Tab 

(Continued  from  page  23) 

would  include  not  less  than  a  speci- 
fied number  of  hours.  But,  their 
spokesmen  said,  these  contracts  set 
no  cutoff  point  beyond  which  the 
sponsors  would  have  to  pay  more. 

DuMont,  which  signed  with 
Westinghouse  for  coverage  on  four 
DuMont  network  stations,  simi- 
larly had  no  clause  establishing  a 
coverage  ceiling  which,  if  exceeded, 
would  cost  the  sponsor  extra. 

The  CBS- Westinghouse  contract 
conformed  in  principle  to  those  of 
ABC,  NBC  and  DuMont  to  the  ex- 
tent that  CBS  Radio  and  CBS-TV 
had  to  provide  a  certain  minimum 
amount  of  coverage  or  else  make 
rebate  to  the  sponsor. 

Mutual  has  no  single  sponsor — 
its  coverage  was  sold  locally,  on  a 
co-op  basis — but  it,  too,  found  the 
unexpectedly  long  convention  ex- 
pensive from  the  standpoint  of  both 
operating  costs  and  pre-emptions. 

At  least  some  of  the  networks 
were  able,  by  giving  30-day  can- 
cellation notice  on  regular  spon- 
sored shows  which  they  knew  would 
be  by-passed  for  convention  cover- 
age, to  cut  down  to  some  extent  on 
losses  through  pre-emptions.  But 
it  obviously  was  impossible  to  fore- 
tell—30  days  in  advance — how  long 
the  convention  coverage  was  going 
to  run  at  any  particular  session. 

Tuesday  Shows  Cancelled 

For  example,  regular  late-after- 
noon shows  were  cancelled  Tuesday 
so  the  networks  could  cover  the 
Credentials  Committee  hearings. 

Affiliates,  like  networks,  also 
stood  to  lose  heavily — through  can- 
cellation of  local  and  national  spot 
business  scheduled  in  the  periods 
taken  up  by  the  convention. 

Network  authorities  had  known 
it  would  not  be  feasible  to  interrupt 
coverage  for  station  breaks  when 
key  addresses,  for  instance,  were 
in  progress.  But  during  relatively 
predictable  portions  of  the  conven- 
tion their  plans  were  to  strive  for 
at  least  half-hourly  breaks  in  radio 
and  at  least  one  per  hour  in  TV. 
To  the  extent  that  they  could,  they 
followed  this  plan.  But  often  the 
sessions  were  so  heated  and  tense 
that  breaks  were  out  of  the  ques- 
tion. 

The  high  level  of  public  interest 
in  the  proceedings,  of  course,  made 
spot  adjacencies  especially  attrac- 
tive to  advertisers.  But,  it  was 
pointed  out,  stations  had  little  time 
to  take  advantage  of  these  sales 
possibilities,  and,  in  addition,  often 
could  not  foretell  when  they  might 
be  able  to  schedule  any  spots  thus 
sold. 

Meanwhile  MBS  reported  at  mid- 
week that  co-op  sales  of  its  cover- 
age of  both  conventions  to  local  sta- 
tion advertisers  "has  already 
broken  the  all-time  cooperative 
programs  record  in  radio." 

Bert  J.  Hauser,  director  of  co- 
operative programs  for  Mutual, 
said  that  as  of  last  Monday  morn- 
ing— opening  day — 234  MBS  sta- 
tions had  reported  sales  of  both 
GOP  and  Democratic  conclaves  to 
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452  local  advertisers,  and  that  sub- 
sequent reports  gave  definite  in- 
dications that  the  total  reached 
more  than  400  stations. 

Some  affiliates,  Mr.  Hauser  noted, 
sold  the  entire  convention  to  a 
single  advertiser,  while  others  sold 
a  series  of  spots  to  a  number  of 
sponsors. 

In  bringing  the  great  show  to 
the  public,  the  networks  also, 
boasted  of  their  individual  coverage 
performances.  For  example: 

ABC  claimed  its  radio-TV  opera- 


tions in  Chicago  during  the  week 
preceding  the  convention  had  been 
"more  active  than  any  other  net- 
work or  radio  station."  Spokes- 
men reported  that  by  the  time  the 
opening  gavel  sounded,  ABC  had 
put  on  18  radio  programs  totaling 
8V2  hours  and  11  TV  programs 
totaling  5%  hours. 

NBC  said  it  carried  eight  hours 
of  TV  political  programs  from  July 
1  through  July  5  and  "was  equally 
far  out  in  front"  in  radio  news 


coverage. 


"Firsts"  were  claimed  in  some 
profusion. 

ABC-TV  claimed  "the  first  net- 
work program  to  originate  at  the 
International  Amphitheatre  (Im- 
pact, evening  of  June  30). 

NBC-TV  claimed  "the  first  net- 
work program"  to  originate  in  the 
Amphitheatre  ''on  Convention 
Day"  (Today,  7  a.m.,  July  7).. 

CBS  Radio  claimed  it  had  aired 
"the  first  three"  gavel  raps  in  the 
convention  hall,  on  a  program  de- 
scribed   as    "the    first  broadcast 


from  the  Amphitheatre,  originating 
in  the  hall  and  directed  from  the 
newly  opened  'birdcage'  control 
room  .  .  ."  (gavel  raps  by  news- 
man Bill  Downs,  on  Convention 
Preview,  July  5,  4:30-5  p.m.). 

CBS  Radio  also  claimed  that  the 
first  politician  to  "yield"  at  the 
Ampitheatre  yielded  to  a  CBS 
newsman  (newscaster  Edward  R. 
Murrow  was  preparing  for  a  con- 
vention-eve   broadcast    from  the 
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ABOVE: 

CBS  Radio  convention  headquarters 
officials  planning  Chicago  strategy 
are  (I  to  r)  Stuart  Novins,  CBS  Ra- 
dio associate  director  of  public  af- 
fairs; Lewis  Shollenberger,  CBS  Ra- 
dio Washington  director  of  special 
events;  Wells  Church,  CBS  Radio  di- 
rector of  news  and  public  affairs, 
and  newsman  Bill  Downs. 


BELOW: 

MBS  commentators  at  Mutual's  Chi- 
cago quarters,  checking  reports  of 
the  Toft-Eisenhower  fireworks  during 
delegates  battle  are  (I  to  r):  Seated, 
H.  R.  Baukhage,  William  Hillman 
(author  of  "Mr.  President")  and  Rob- 
ert Hurleigh;  standing,  Cedric  Foster, 
Bill  Cunningham  and  Les  Nichols. 


ABC  key  men  supervising  the  network's  coverage  of  GOP  events  are  (bend- 
ing, I  to  r)  John  Madigan,  director  of  television  news;  Charles  Underbill,  pro- 
gram director  for  television,  and  (standing)  James  L.  Stirton,  ABC  Chicago 
television  manager.  They  coordinated  all  ABC  network  units  in  city. 


ABOVE: 

NBC  experts  working  out  plans 
at  pre-convention  huddle  include 
(I  to  r)  Richard  Harkness,  NBC  com- 
mentator; William  R.  McAndrew 
(seated,  at  desk),  NBC-TV  public 
affairs  director;  Ted  Ayers,  TV  di- 
rector, WNBW  (TV)  Washington, 
and  Charles  Colledge,  program  direc- 
tor for  NBC-TV. 


BELOW: 

DuMONT  lineup  at  amphitheatre's 
master  control  room  (I  to  r):  Robert 
Crossman  and  Frank  Capellupa,  tech- 
nicians; James  L.  Caddigan,  Du- 
Mont  director  of  programming  and 
production;  Rodney  D.  Chipp,  director 
of  engineering  for  DuMont,  and  Eric 
Hsrud,  in  charge  of  technical  opera- 
tions in  control  room. 


EYES  ARE  ON  IKE 


Whose  Eyes  May  Be  on  Mike 


By  JOHN  OSBON 

THE  CHOICE  of  Dwight  D.  (Ike) 
Eisenhower  as  Republican  nominee 
for  the  highest  office  in  the  land 
last  week  immediately  set  in  mo- 
tion speculation  as  to  the  type  of 
pre-election  campaign  he  will  wage 
before  the  nation's  microphones 
and  TV  cameras. 

Mr.  Eisenhower's  brilliant  and 
popular  victory  on  the  first  ballot 
— it  brought  unity  to  one  of  the 
most  bitter  nominating  conventions 
in  GOP  history — invited  conjecture 
that  his  party  may  go  all  out 
in  radio-TV  time  purchases  to  as- 
sure the  election  of  the  General 
and  a  Republican  Congress  this 
fall,  as  well  as  of  gubernatorial 
and  other  candidates. 

Speculation  centered  around  the 
appointment  of  an  advertising 
agency  to  handle  radio,  TV  and 
other  commitments  in  the  months 
ahead,  and  the  finalization  of  net- 
work broadcast  commitments  for 
major  political  addresses  by  Gen. 
Eisenhower,  Vice  Presidential  Can- 
didate Richard  Nixon  (R-Calif.), 
and  others. 

Adhering  to  party  custom,  it  be- 
falls Mr.  Eisenhower's  campaign 
manager  to  recommend  an 
agency  and  map  the  General's 
course  of  action  on  the  nation's  air- 
waves. Republican  headquarters 
have  been  looking  into  post-con- 
vention radio-TV  time-buying  but 
have  remained  mum  on  the  progress 
of  discussions  with  the  networks 
[Closed  Circuit,  June  30]. 

Sen.  Henry  Cabot  Lodge  (Mass.) 
has  been  handling  Gen.  Ike's  cam- 
paign, but  a  move  was  underway 
to  select  a  full-time  manager.  Sen. 
Lodge  is  running  for  re-election 
this  fall. 

Some  inkling  on  radio-TV  is  ex- 
pected sometime  within  the  next 


few  weeks,  perhaps  momentarily, 
now  that  the  nominating  activities 
are  out  of  the  way.  The  GOP  Fi- 
nance Committee  is  handling  de- 
tails. 

Mr.  Eisenhower,  according  to 
many  observers,  is  expected  to 
transfer  much  of  his  warmth  and 
sincerity  to  the  nation's  teleview- 
ers in  much  the  same  manner  as 
Franklin  D.  Roosevelt  wove  his 
spell  in  the  famous  "fireside  chats" 
over  radio. 

It  was  believed  that  his  new  cam- 
paign manager  and  other  ad- 
visors would  urge  as  many  per- 
sonal TV  appearances  as  possible 
in  the  ensuing  months,  despite  the 
high  cost  of  video  campaigning. 

Ironically  enough,  the  man  over 
whom  Mr.  Eisenhower  emerged 
victorious  in  Chicago,  Sen.  Robert 
Taft  (Ohio),  had  turned  to  the 
television  cameras  and  radio  micro- 
phones for  many  panel  appearances 
in  his  pre-convention  drive  for  the 
nomination.  Sen.  Taft  is  a  member 
of  a  radio-minded  family,  of  course, 
His  brother,  Hulbert,  is  president 
of  WKRC  Cincinnati  and  board 
chairman  of  Transit  Radio  Inc. 
Another  brother,  David,  is  man- 
aging director  of  WKRC-FM,  the 
Transit  Radio  outlet  in  that  city. 

Mr.  Eisenhower's  nomination  is 
perhaps  equally  as  popular  with 
newspapermen  and  broadcasters  as 
with  members  of  his  own  party.  To 
the  General,  if  elected  this  Novem- 
ber, will  fall  the  responsibility  of 
implementing  a  plank  in  the  GOP 
platform  dealing  with  censorship. 

The  GOP  went  on  record  as 
pledging  "not  to  infringe  by  cen- 
sorship or  gag  order  the  right  of  a 
fiee  people  to  know  what  their  gov- 
ernment is  doing"  (see  main 
story,  page  23).  Intimates  and 
aides   of  the   General   insist  that 


CLEAR  CHANNEL  Broadcasting  Service  action  scene  at  convention  showed 
(I  to  r)  at  teletype  machine,  repairman;  on  telephone,  Dick  Oberlin,  news 
director,  WHAS  Louisville;  with  earphones  (broadcasting),  Frank  Plath,  spe- 
cial events  director,  WFJL  Chicago;  back  to  camera.  Bill  Keller,  engineering 
department,  WLS  Chicago;  standing.  Norma  C.  Madan,  assistant  to  Ward 
Quaal,  CCBS  director;  seated  to  left  of  Miss  Madan,  Jim  Byron,  news  director, 
WBAP  Fort  Worth;  standing,  looking  at  paper,  Mr.  Quaal,  and  Joe  Connolly, 
program  director,  WCAU  Philadelphia;  outside  railing,  Roque  Fajardo,  WKDA 
Nashville;  facing  camera  inside  railing  at  table,  Harold  Baker,  news  and 
special  events  director,  WSM  Nashville;  facing  Mr.  Baker  across  table,  Ernie 
Keller,  news  and  special  events  staff,  WSM  Nashville;  seated  on  couch. 
Tommy  Rowe,  WLS  chief  engineer;  Carl  J.  Meyers,  WGN  Chicago,  director 
of  engineering;  Hal  Carlson,  sales  mgr.,  Illinois  Bell  Telephone  Co.,  Chicago. 


neither  press  nor  broadcasting 
need  have  any  qualms  on  this  score. 

Harry  C.  Butcher,  former  naval 
aide  to  Mr.  Eisenhower  during 
World  War  II  and  now  owner  of 
KIST  Santa  Barbara,  Calif.,  as- 
sured broadcasters  on  that  score 
early  this  year: 

"If  broadcasters  or  television 
licensees  have  the  slightest  notion 
that  the  General  would  favor  any 
such  thing  as  government  owner- 
ship, or  bureaucratic  operation  on 
the  domestic  airwaves,  let  them  im- 
mediately forget  this  worry"  [B«T, 
Jan.  28].  He  cited  the  General's 
popularity  with  hews  correspond- 
ents covering  his  activities. 

One  of  Mr.  Eisenhower's  most 
refreshing  qualities  is  that  of 
speaking  extemporaneously,  with- 
out benefit  of  script — a  quality 
which  should  endear  him  to  TV 
audiences,  his  advisors  believe. 

Sparked  by  the  telegenic  Eisen- 
hower personality,  his  headquar- 
ters may  find  it  less  difficult  to 
raise  funds  than  first  believed.  The 
GOP's  radio  budget  in  1948  was 
$750,000 — a  figure  adjudged  a  mere 
pittance  by  today's  TV  standards. 
The  Republican  National  Commit- 
tee has  estimated  a  tentative  ratio 
of  perhaps  4  to  1  between  TV  and 
radio  in  money  to  be  expended. 

The  video  possibilities  of  Mr. 
Eisenhower  were  perhaps  not  un- 
mindfully taken  into  account  at 
national  committee  headquarters 
early  this  year.  Edward  T.  Ingle, 
radio-TV  director,  held  out  the 
prospect  of  back-platform  train 
appearances  for  GOP  candidates 
along  campaign  routes  mapped 
with  an  eye  on  the  coaxial  cable. 

Mr.  Ingle  also  stressed  that  the 
importance  of  radio  would  not  be 
overlooked  in  favor  of  the  glamour 
of  television.  It  was  presumed  that 
the  Eisenhower  forces  would  at- 
tempt to  blend  radio  commitments 
with  television  appearances,  with 
an  eye  on  areas  not  within  TV 
station  range. 

Listeners  and  viewers  may  de- 
termine Nov.  5  that  they,  too,  "like 
Ike."  It  could  be  that  the  1952 
election  will  be  won  on  the  air. 


July  14:  BAB  Sales  Clinic.  Detroit. 

July  15-16;  Ford  Foundation  board  of 
trustees  meet,  New  York. 

July  16:  BAB  Sales  Clinic,  Cleveland. 

July  18:  BAB  Sales  Clinic,  Indianapolis. 

July  21:  Democratic  National  Conven- 
tion,    International  Amphitheatre, 

Chicago. 

July  23:  BAB  Sales  Clinic,  Milwaukee. 

July  25:  BAB  Sales  Clinic,  Minneapolis. 

July  28:  BAB  Sales  Clinic,  Denver. 

July  30:  BAB  Sales  Clinic,  Salt  Lake 
City. 

Aug.  3-8:  BMI-Colorado  Broadcasters 
Assn.  program  seminar,  Denver  U., 
Denver. 

Aug.  4-7:  Mid-South  Audio  Show,  Pea- 
body  Hotel,  Memphis,  Tenn. 
Aug.  15:  BAB  Sales  Clinic,  Dallas. 

Aug.  15-16:  West  Virginia  Broadcasters 
Assn.  meeting,  Greenbrier  Hotel, 
White  Sulphur  Springs,  W.  Va. 

Aug.  17-24:  Educational  Television 
Workshop,  Iowa  State  College,  Ames, 
Iowa. 

Aug.  18:  BAB  Sales  Clinic,  San  Antonio. 

Aug.  18-19:  NARTB  District  7,  Hotel 

Statler,  Cleveland. 
Aug.  20:  BAB  Sales  Clinic,  Houston. 
Aug.  21-22:  NARTB  District  8,  Grand 

Hotel,  Mackinac  Island,  Mich. 
Aug.  22:  BAB  Sales  Clinic,  New  Orleans. 

Aug.  24-25:  Arkansas  Broadcasters 
Assn.  meeting  and  sales  clinic,  Marion 
Hotel,  Little  Rock. 

Aug.  25:  BAB  Sales  Clinic,  Miami. 

Aug.  25-26:  NARTB  District  11,  Hotel 
Duluth,  Duluth,  Minn. 

Aug.  27:  BAB  Sales  Clinic,  Winston- 
Salem. 

Aug.  28-29:  NARTB  District  17,  Mult- 
nomah Hotel,  Portland,  Ore. 

Sept.  4-5:  NARTB  District  15,  Hotel 
Mark  Hopkins,  San  Francisco. 

Sept.  5:  BAB  Sales  Clinic,  Chicago. 

Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 

Sept.  8-9:  NARTB  District  16,  Hotel 
Del  Coronado,  Coronado  Beach,  Calif. 

Sept.  10:  BAB  Sales  Clinic,  Louisville. 

Sept.  11-13:  NARTB  District  14,  Cosmo- 
politan Hotel,  Denver. 

Sept.  12:  BAB  Sales  Clinic,  Nashville. 

Sept.  12-13:  Advertising  Federation  of 
America  District  7,  Thomas  Jefferson 
Hotel,  Birmingham,  Ala. 

Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 

Sept.  15-16:  NARTB  District  12,  Lassen 
Hotel,  Wichita. 

Sept.  17:  Texas  Assn.  of  Broadcasters, 
semi-annual  meeting,  Fort  Worth. 

Sept.  17:  BAB  Sales  Clinic,  Birming- 
ham. 

Sept.  18-19:  NARTB  District  13,  Hotel 

Texas,  Ft.  Worth. 
Sept.  19:  BAB  Sales  Clinic,  Atlanta. 
Sept.  20:  IRE  conference,  Iowa  section, 

Roosevelt  Hotel,  Cedar  Rapids. 


PERISCOPE  EYE,  the  tag  ABC-TV  has  given  its  new  video  device,  was  pre- 
miered in  Chicago  before  the  Republican  convention  for  use  there  and  at  the 
Democratic  sessions  next  week.  The  eye,  developd  at  ABC  Chicago  under 
supervision  of  Ed  Horstman,  chief  engineer,  enables  the  camera  operator  to 
shoot  above  a  crowd  at  a  height  of  10  feet.  The  metal  periscope,  equipped 
with  mirrors,  weighs  seven  pounds. 
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ABC-UPT  CASE 


IN  a  sudden  move  last  week,  the 
FCC  prepared  to  write  "finis"  to 
the  package  Paramount  case  in- 
volving the  merger  of  ABC  and 
United-Paramount  Theatres,  the 
renewal  of  the  license  of  KTLA 
Los  Angeles,  the  question  of 
whether  Paramount  Pictures  con- 
trols Allen  B.  DuMont  Laboratories, 
the  sale  of  WBKB  (TV)  Chicago 
to  CBS  and  the  transfer  of  con- 
trol of  WSMB  New  Orleans  from 
Paramount  Pictures  to  UPT. 

At  the  behest  of  the  Commission, 
ABC,  UPT,  CBS  and  Paramount 
Pictures  filed  petitions  last  Tues- 
day asking  that  the  FCC: 

1.  Delete   the   antr-trust  issue 
from  the  hearing. 

2.  Order  proposed  finding  and 
conclusions  within  20  days. 

3.  Issue  a  final  order,  skipping 
any  initial  decision  by  the  exam- 
iner. 

Acted  Without  Hearings 

Basis  for  the  request  to  delete 
the  anti-trust  issues,  as  pointed 
out  by  the  petitions,  is  the  fact 
that  the  Commission  has  acted  on 
other  cases  concerning  licensees  in- 
volved in  anti-trust  violations 
without  hearings.  Mentioned  were 
the  license  renewals  of  the  West- 
inghouse  stations,  approval  of  the 
transfer  of  KFWB  Los  Angeles 
from  Warner  Bros,  to  KFWB  Inc. 
(Harry  Maizlish),  even  though 
KFWB  was  on  temporary  license 
at  the  time  because  of  Warner 
Bros,  anti-trust  history. 

Paramount  Pictures  also  cited  a 
Supreme  Court  decision  last  April 
(U.  S.  v.  Oregon  State  Medical 
Society)  in  which  the  Supreme 
Court  ruled  that  anti-trust  litiga- 
tion was  for  the  purpose  of  fore- 
stalling future  violations,  not  to 
punish  for  past  violations. 

In  referring  to  this  Supreme 
Court  ruling,  Paramount  Pictures 
emphasized  that  the  Commission, 
after  adopting  the  Chaip  Broad- 
casting rules  and  being  sustained 
in  the  Supreme  Court,  did  not 
bring  the  network-owned  stations 
to  hearing  on  revocation  charges. 

Hearings  on  the  Paramount  case 
began  Jan.  15  and  have  consumed 
the  better  part  of  90  days.  Trans- 
cript runs  13,000  pages,  and  con- 
tains more  than  950  exhibits. 

More  than  75%  of  the  testi- 
mony, which  has  been  heard  by 
FCC  Hearing  Examiner  Leo  Res- 
nick,  relates  to  the  Paramount 
Pictures'  anti-trust  history — main- 
ly practices  in  the  booking  of  films 
and  the  ownership  of  theatres. 

Basing  action  on  a  1949  Supreme 
Court  decision,  Paramount  Pictures 
under  consent  decree  separated  it- 
self into  a  producing  company  and 
a  theatre-owning  company — Para- 
mount Pictures  Corp.  and  United 
Paramount  Theatres  Inc.,  respec- 
tively. 

All  parties  warned  that  under 
the  present  schedule  Paramount 
Pictures  will  not  be  able  to  com- 
plete its  rebuttal  testimony  until 
Labor  Day,  thus  making  it  impos- 
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sible  for  a  final  decision  to  be 
reached  "until  well  into  1953." 

Key  to  the  Commission's  alarm 
at  the  possible  dire  results  of  the 
protracted  hearings  was  summed 
up  by  ABC,  UPT  and  CBS  in  this 
way : 

£  ABC  has  had  to  borrow 
$2.5  million  since  November  1951. 
[This  has  boosted  its  total  indebt- 
edness to  $11  million.] 

#  Uncertainty  of  final  Com- 
mission action  has  caused  ABC  to 
lose  personnel. 

0  Unless  a  final  decision  is 
rendered  not  later  than  August, 
ABC  will  not  be  able  to  make  plans 
for  the  fall  season  and  the  re- 
mainder of  the  broadcast  year. 

£  If  ABC  is  not  able  to  make 
plans  and  commitments  for  the 
1952-53  season,  the  result  will  be 
to  hamper  the  operations  of  not 
only  ABC-owned,  stations  but  also 
of  the  300  AM  and  60  TV  affiliates 
"thereby  directly  impairing  the 
broadcast  service  received  by  mil- 
lions. .  .  ." 

It  is  this  last  which  is  under- 
stood to  have  given  the  FCC  Com- 
missioners the  greatest  concern. 


FCC  Nears  Finale 


In  recent  months,  the  FCC  has 
been  hearing  more  and  more  from 
ABC  affiliates  frantic  at  the  long- 
drawn-out  delay  in  the  merger  and 
the  acknowledged  downswing  in 
the  network's  business. 

Although  both  the  FCC's  Broad- 
cast Bureau  and  DuMont  are  ex- 
pected to  oppose  the  petitions,  it  is 
believed  that  the  Broadcast  Bu- 
reau's opposition  will  be  based 
solely  on  legal  grounds;  DuMont's 
on  procedural  grounds.  Objections 
must  be  filed  within  10  days  after 
the  July  18  date,  and  are  expected 
early  this  week. 

Petitions  Filed 

ABC,  UPT  and  CBS  filed  peti- 
tions to  sever  the  merger  and 
transfer  portions  of  the  Paramount 
hearings  early  in  June  [B*T,  June 
16,  9]. 

It  was  when  the  Commission  was 
discussing  this  petition  two  weeks 
ago  that  it  was  decided  to  work  out 
a  means  of  expediting  the  final 
decision. 

All  attorneys  met  with  FCC  Gen- 
eral Counsel  Benedict  P.  Cottone 
July  7,  and  decided  on  the  method 


of  bringing  the  hearings  to  a  close. 
The  petitions  were  filed  24  hours 
later. 

On  July  9,  Examiner  Resnick 
recessed  the  hearings  indefinitely 
to  await  the  outcome  of  the  Com- 
mission's action  on  the  pleas. 

In  addition  to  the  anti-trust 
issue,  the  Commission's  order  set- 
ting the  case  for  hearing  raised 
questions  of  competition,  use  of 
talent  and  story  properties  as  be- 
tween ABC  and  UPT,  plans  for 
theatre-TV  and  subscription  TV, 
and  implications  of  monopoly. 

Outspoken  in  his  demands  for  a 
full  and  complete  record  in  the  case 
has  been  FCC  Comr.  Robert  F. 
Jones. 

As  part  of  the  merger,  UPT 
proposes  to  sell  WBKB  (TV)  Chi- 
cago to  CBS  for  $6  million.  ABC 
already  owns  WENR-AM-FM-TV 
in  Chicago.  ABC  owns  five  AM-FM 
and  TV  stations  (New  York,  Los 
Angeles,  San  Francisco  and  Detroit 
in  addition  to  Chicago).  UPT  owns 
about  600  theatres  throughout  the 
country. 

ABC  was  established  as  the  Blue 
Network  of  NBC  after  the 
adoption  of  the  FCC's  1941  Chain 
Broadcasting  rules.  It  was  sold  to 
Edward  J.  Noble,  Life  Savers  board 
chairman,  in  1943  for  $8  million. 
It  has  never  paid  a  dividend. 


NARTB  CIRCUIT 


District  Agendas  Planned 


NARTB  will  build  its  annual  series 
of  district  meetings  around  critical 
problems  challenging  the  future  of 
radio  stations  in  the  face  of  TV's 
upcoming  spread  into  hundreds  of 
cities. 

President  Harold  E.  Fellows  is 
holding  a  series  of  staff  conferences 
at  which  strategy  of  the  summer- 
autumn  meetings  is  being  framed. 
The  meetings  open  Aug.  18  in 
Cleveland  (District  7,  Ky.,  Ohio) 
and  wind  up  in  Boston  Oct.  21 
District  1,  New  England). 

Workshop  and  panel  sessions  will 
dominate,  judging  by  progress 
made  thus  far.  These  will  include 
a  closed  meeting  at  which  the  key 
economic  problems  facing  radio 
stations  will  be  taken  up  on  a  no- 
holds-barred  basis.  The  rate  dis- 
cussion will  get  into  network-sta- 
tion relations,  local  rates,  day  and 
night  rates  and  special  problems  of 
independents  and  affiliates  . 
Fellows  Leads  Crew 
President  Fellows  will  lead  a 
headquarters  crew  around  the  na- 
tional circuit  and  will  personally 
direct  the  association's  campaign 
to  provide  stations  with  full  under- 
standing of  the  problems  they  face 
and  to  equip  management  with  the 
weapons  they  need. 

Non-members  of  NARTB  will  not 
be  admitted  to  district  meetings 
this  year.  This  follows  a  board 
directive.  Prior  to  the  meetings, 
NARTB  headquarters  officials 
along  with  board  members  and  spe- 
cial membership  committees,  will 
conduct  a  drive  to  bring  non-mem- 
bers into  the  association. 

While  agenda  plans  are  still  in 


the '  formative  stage,  it's  known 
that  television  will  be  given  heavy 
play  during  the  district  meetings. 
Many  of  the  radio  problems  are 
interlocked  with  television.  The 
NARTB  Television  Board  agreed 
at  its  June  meeting  that  one  of  its 
members  should  attend  each  dis- 
trict meeting  and  funds  were  made 
available  for  this  purpose. 

New  figures  covering  cost  of  con- 
structing and  operating  TV  sta- 
tions are  being  compiled  by 
NARTB,  to  be  ready  by  the  time 
the  meetings  start.  It  appeared 
uncertain  whether  anyone  from  the 
TV  division  at  NARTB  headquart- 
ers would  make  the  circuit,  but 
all  staff  specialists  will  include  tele- 
vision in  their  discussions  and 
workshop  sessions. 

President  Fellows  is  expected  to 
make  the  entire  circuit  this  year, 
his  second  time  around  since  be- 
coming association  head  more  than 
a  year  ago.  Richard  P.  Doherty, 
employe  -  employer  relations  di- 
rector, will  have  a  new  series  of 
data  covering  station  operating 
costs  and  TV  labor  costs.  Work 
on  these  studies  is  nearing  com- 
pletion. 

William  T.  Stubblefield,  director 
of  station  relations,  is  expected  to 
attend  all  meetings.  His  department 
is  preparing  a  packet  of  manage- 
ment aids  for  station  use. 

With  interest  running  high  in 
Washington  activities,  the  agendas 
are  expected  to  give  stations  a 
chance  to  find  out  just  what  is  hap- 
pening in  Washington.  Government 
contact  has  fast  developed  into  one 


of  the  association's  most  pressing 
functions. 

Robert  K.  Richards,  NARTB  as- 
sistant to  the  president,  and  Ralph 
W.  Hardy,  government  relations 
director,  are  expected  to  handle 
this  phase  of  the  meetings.  The 
schedule  hasn't  been  worked  out  but 
it  appeared  at  the  weekend  that 
Mr.  Richards  would  attend  at  least 
the  first  three  meetings. 

Such  basic  topics  as  program- 
ming, merchandising  and  audience 
promotion  will  get  close  treatment 
this  year,  all  geared  to  the  man- 
agement level. 

Interest  will  focus  on  rates  as 
well  as  as  station  operating  costs. 
The  Research  Dept.,  headed  by 
Richard  M.  Allerton,  is  preparing 
a  series  of  reports  designed  to 
give  stations  a  new  insight  into 
what  they  have  been  doing  and 
where  they  are  headed. 

In  the  planning  discussions, 
NARTB  officials  have  been  study- 
ing the  threat  imposed  by  mount- 
ing cost  of  operation  in  the  face 
of  increasing  competition  with 
other  media,  including  TV.  At  the 
same  time  there  is  feeling  that 
many  stations  are  now  haunted  by 
failure  to  increase  rates  as  circula- 
tion expanded  and  as  other  media 
periodically  upped  their  advertis- 
ing charges. 

The  72  associate  members  of  the 
association  are  eligible  to  take  part 
in  district  meetings  and  broader 
participation  in  activities  is  planned 
for  them.  These  members  include 
transcription  program,  library  and 
other  service  companies. 
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OWNERSHIP  of  radio  sets  in 
South  Dakota  had  reached  96.1% 
at  the  time  the  decennial  U.  S. 
Census  was  taken  in  April,  1950, 
according  to  Housing  Census  fig- 
ures compiled  by  the  Census  Bu- 
reau. 

Highest  radio  concentration  was 
found  in  urban  areas,  amounting 
to  97.3%  compared  to  96.7%  in 
rural  farm  areas. 

Among  cities  the  highest  concen- 
tration of  radio  ownership  was 
found  in  Sioux  Falls  where  it  was 
98.4%. 

Because  of  its  lack  of  nearby 
TV  service,  percentage  of  televi- 
sion homes  in  April,  1950  was  low, 
amounting  to  0.6%  for  the  state 
when  the  census  was  taken.  At 
that  time  there  were  fewer  than 
five  million  sets  in  the  nation 
whereas  now  there  are  over  three 
times  that  many. 

Highest  TV  ownership  was  found 
in  McPherson  County,  4.8%,  fol- 
lowed by  2.9%  in  Buffalo  and 
Haakon  Counties. 
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MUZAK  ENTRY 

Into  TR,  Storecasting 

MUZAK  CORP.,  pioneer  supplier 
of  background  music  to  restaurants 
and  other  public  places  by  means 
of  "wired  radio"  hookups,  is  mak- 
ing its  first  entry  into  "wireless 
radio"  through  the  acquisition  of 
the  facilities  of  Air  Music  Inc.  for 
providing  background  music  in 
storecasting  and  Transit  Radio 
[Closed  Circuit,  July  7]. 

Negotiations  for  the  acquisition 
of  Air  Music  from  Linton  Wells 
were  completed  last  week,  Charles 
Cowley,  executive  vice  president  of 
Muzak,  said  Thursday.  He  declined 
to  reveal  the  financial  details  ex- 
cept to  say  that  the  reported  price 
of  $500,000  for  Air  Music  was 
"slightly  exaggerated." 

Facilities  acquired  by  Muzak  in 
the  deal,  Mr.  Cowley  said,  include 
the  equipment  installed  on  the  pre- 
mises of  subscribers  to  the  Air 
Music  "beep"  service,  a  local  New 
York  City  operation  for  which  the 
company  has  leased  the  facilities  of 
WGHF  (FM)  New  York.  Muzak 
has  taken  over  this  lease  as  part 
of  the  transaction,  Mr.  Cowley  said. 


FCC  AMENDS  RULES 

On  AM,  FM  Standards 

FCC  on  July  2  amended  Parts  3 
and  4  of  its  broadcast  and  experi- 
mental broadcast  rules  and  engi- 
neering standards  for  AM  and  FM 
stations  to  conform  to  changes 
embodied  in  Part  17,  adopted  Dec. 
13,  1950. 

Part  17  contains  rules  concern- 
ing construction,  marking  and 
lighting  of  antenna  structures  of 
all  types  of  radio  stations. 


*  Washington  County  was  consolidated  with  Shannon  County. 
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BEVILLE  ELECTED 

Heads  Research  Council 

HUGH  M.  BEVILLE  Jr.,  NBC  di- 
rector of  plans  and  research,  has 
been  named  president  of  the  Market 
Research  Council,  a  discussion 
group  composed  of  75  leaders  in 
the  field  of  market  media  and 
opinion  research. 

Other   officers    elected   for  the 


1952-53  year  are: 

Dr.  Hans  Zeisel,  director  of  re- 
search, Tea  Bureau,  Inc.,  vice  presi- 
dent; Dr.  Albert  D.  Freiberg,  vice 
president  and  director  of  marketing, 
Psychological  Corp.,  secretary-treas- 
urer; and  Dr.  Lyndon  Brown,  vice 
president  in  charge  of  media  mer- 
chandising and  research,  Dancer- 
Fitzgerald-Sample,  and  Lloyd  Hall, 
president,  Lloyd  H.  Hall  Co.,  di- 
rectors. 


Statistics  in  adjacent  table 
are  extracted  from  a  final  re- 
port of  the  1950  Census  of 
Housing,  Series  H-A,  No.  41, 
for  South  Dakota,  which  will 
be  available  in  about  six  weeks 
from  the  Superintendent  of 
Documents,  Washington  25, 
D.  C,  at  40<?  per  copy. 

Statistics  on  distribution  of 
the  population  in  South  Dakota 
are  presented  in  a  final  report 
of  the  1950  Census  of  Popula- 
tion, Series  P-A,  No.  41,  now 
available  from  the  Superinten- 
dent of  Documents  at  20*  a 
copy.  Descriptions  and  maps 
of  "urbanized  areas"  are  pre- 
sented in  this  report. 

Statistics  on  characteristics 
of  the  population  in  South 
Dakota  are  presented  in  a  final 
report  of,  the  1950  Census  of 
Population,  Series  P-B,  No.  41, 
available  from  the  Superinten- 
dent of  Documents,  at  40*  a 
copy.  Descriptions  of  Standard 
Metropolitan  Areas  are  pre- 
sented in  this  report. 

A  Standard  Metropolitan 
Area  is  generally  described  as 
a  county  or  group  of  con- 
tiguous counties  with  at  least 
one  city  of  50,000  or  more.  In 
New  England,  it  is  defined  on 
a  town  or  city  rather  than 
county  basis. 

An  urbanized  area  contains 
at  least  one  city  of  50,000  or 
more  and  includes  surrounding 
closely  settled  incorporated  and 
unincorporated  areas. 


COMMITTEE  LOSES 

In  Senate  and  House 

INTERSTATE  and  Foreign  Com- 
merce committees  of  both  the  Sen- 
ate and  the  House  are  losing  two 
members  each. 

Missing  from  the  83rd  Congress, 
when  it  opens  next  January,  will 
be  Sens.  Herbert  R.  O'Conor 
(D-Md.)  and  Owen  Brewster 
(R-Me.),  both  members  of  the  Sen- 
ate committee.  Sen.  O'Conor  de- 
cided not  to  run  for  re-election  and 
will  resume  his  law  practice  in 
Baltimore.  Sen.  Brewster  was  de- 
feated for  the  Republican  nomina- 
tion in  his  home  state. 

Also  not  returning  are  Reps. 
Lindlev  Beckworth  (D-Tex.)  and 
Leonard  W.  Hall  (R-N.  Y.),  both 
members  of  the  House  committee. 
Rep.  Beckworth  is  running  for  the 
Senate,  and  Rep  Hall  is  resigning 
to  resume  his  law  practice. 

Sen.  Fred  A.  Seaton  (R-Neb.), 
appointed  last  December  to  fill  the 
vacancy  caused  by  the  death  of  Sen. 
Kenneth  S.  Wherry,  will  not  return 
next  year.  He  decided  not  to  run 
for  the  upper  house.  Mr.  Seaton 
is  associated  with  his  family  in 
newspaper  publishing  in  Nebraska 
and  Kansas  and  in  the  ownership 
of  KHAS  Hastings,  Neb.,  and 
KMAN  Manhattan  and  KGGF  Cof- 
feyville,  Kan. 

Rep.  Clinton  D.  McKinnon  (D- 
Calif.),  former  owner  of  KCBQ  San 
Diego  and  former  publisher  of  San 
Diego  Journal,  lost  the  Democratic 
nomination  for  Senate,  which  he 
sought  following  the  expiration  of 
his  present  term. 
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WCYB 

(serving  the  metropolitan  tri-city  market  of 
Bristol,  Va.-Tenn.,  Kingsport,  Tenn.,  and  John- 
son City,  Tenn. — plus  50  counties  in  the  five 
states  of  Virginia    Tennessee    TC£ntnelcv  lNfnrth 
1             Carolina  and  West  Virginia) 

WCYB  is  the  most  effective, 
lowest-cost  route  to  a  total  mar- 
ket of  over  one  and  a  half  mil- 
lion people  who  spent  more  than 
three-quarters  of  a  billion  dol- 
lars in  1951. 

ANNOUNCES 

the  appointment  of 

GILL-KEEFE  &  PERN  A,  Inc. 

Placed  in  the  midst  of  a  fast- 
growing  industrial  and  farm- 
ing area  .  .  .  WCYB  employs 
its  10,000  watts  on  a  clear  i 

as  its  national  representatives, 
effective  immediately 

channel  of  690  kilocycles  to 
present  a  program  schedule 
tailored  to  the  popular  tastes 
of  mid-South  listeners. 


WCYB  is  the  only  way  to  reach  the  tri-city  sales  potential 
of  the  expanding  Bristol-Kingsport- Johnson  City  market — 
with  a  bonus  penetration  of  50  busy  counties  in  five  sur- 
rounding states. 

WCYB  is  a  real  buy!  Look  into  it  right  away! 


For  full  facts  and  current  availabili- 
ties, call  — 

GILL-KEEFE  &  PERNA,  Inc. 

national  radio  and  television  repre- 
sentatives 

NEW  YORK   •   CHICAGO   •    LOS  ANGELES  • 
SAN  FRANCISCO 


BRISTOL,  VA.-TENN. 


WCYB 


10,000  WATTS — 690  ICC.  CLfA*  CHANNEL 


KINGSPORT,  TENN. 


JOHNSON  CITY,  TENN. 
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TENNESSEE  ^- 


VIRGINIA 

A 
/  \ 
I  » 
/  » 
/  * 
/  » 

-J  \-  7  KENTUCKY 


THE  STATION  WITH  THE  "FIVE-STATE  PENETRATION 


/  s 


NORTH  CAROLINA 


\ 

WEST  VIRGINIA 
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CONGRESS' 

NO  matter  how  the  82nd  Congress 
is  judged  for  its  legislative  accom- 
plishments during  the  18  months  it 
was  in  session,  there  is  one  cer- 
tainty— it  was  the  most  active  Con- 
gress in  recent  years  in  radio-TV 
matters. 

Topping  its  activities  in  the 
broadcast  field,  the  82nd  Congress 
passed  the  McFarland  Bill  (S  658) 
— the  first  extensive  revision  of  the 
Communications  Act  of  1934. 

Passage  of  the  bill  culminated 
various  steps  proposed  but  never 
accomplished  during  the  past  10 
years  (see  story,  page  91). 

There  were  other  broadcast  mat- 
ters acted  upon  during  the  life  of 
the  last  Congress: 

9  The  President  was  given 
greater  power  to  control  radio  and 
TV  stations,  as  well  as  all  electro- 
magnetic radiation  devices,  in  the 
event  of  an  emergency.  This  be- 
came Public  Law  200  in  October 
1951  as  an  amendment  to  Sec.  606 
(c)  of  the  Communications  Act 
[B«T,  Oct.  15,  1951]. 

9  The  House  voted  to  look  into 
the  moral  climate  of  radio  and  TV 
programs,  following  a  call  for  such 
an  investigation  (H  Res  278)  by 
Rep.  E.  C.  Gathings  (D-Ark.). 

Police  Own  Industry 

A  House  Interstate  and  Foreign 
Commerce  subcommittee,  headed  by 
Rep.  Oren  Harris  (D-Ark.),  heard 
a  number  of  witnesses  —  mainly 
temperance  leaders.  Broadcasters, 
with  NARTB  officials  as  spokes- 
men, asked  that  they  be  allowed  to 
police  their  own  industry,  and 
dubbed  most  of  the  complaints  as 
too  generalized  or  due  to  pressure 
groups.  The  hearings  are  expected 
to  resume  this  fall  in  New  York 
[B«T,  Feb.  11  et  seq.]. 

•  The  Copyright  Law  was  revised 
to  protect  non-dramatic,  literary 
works.  It  imposed  a  maximum  fine 
of  $100  for  involuntary  infringement 
on  the  part  of  broadcasters  (see  story 
this  issue). 

•  TV  station  owners  had  their  tax 
problems  eased  when  the  Excess 
Profits  Tax  was  amended  to  allow 
them  to  recalculate  their  profit  and 
loss  figures  to  determine  a  more 
equitable  credit  base  [B«T,  Oct.  15, 
1951]. 

•  District  of  Columbia  Boxing  Com- 
mission was  given  authority  to  col- 
lect 10%  of  promoters'  receipts,  in- 
cluding income  from  the  sale  of  radio- 
TV  and  newsreel  rights  to  their  con- 
tests [B»T,  July  7], 

•  The  FCC  got  $6.1  million  for  its 
operations  in  the  1952  fiscal  year,  and 
$6.4  million  for  1953.  The  increase 
was  for  the  expected  TV  workload 
following  the  final  TV  report  last 
April  [B»T,  June  30]. 

Some  of  the  measures  that  Con- 
gress did  not  pass  were  significant 
to  the  broadcasting  industry: 

Close  to  passage,  but  deleted 
from  the  final  version  of  the  Mc- 
Farland Bill,  was  an  amendment 
which  would  have  exempted  broad- 
casters from  damages  for  de- 
famation due  to  the  utterances  of 


RECORD 

political  candidates. 

Since  broadcasters  are  forbidden 
by  Sec.  315  of  the  Communications 
Act  to  censor  political  candidates' 
speeches  —  but  are  not  protected 
against  libel  suits  therefrom — it 
has  been  a  long-term  industry  ob- 
jective to  gain  that  protection. 

In  addition  to  the  complete  ex- 
emption proposed  by  Rep.  Walt 
Horan  (R-Wash.),  Sen.  Edwin  C. 
Johnson  (D-C'ol.)  offered  a  bill  to 
require  candidates  to  post  a  bond 
(S  2539).  Rep.  Joseph  R.  O'Hara 
(R-Minn.)  offered  a  motion  during 
House  debate  on  the  McFarland 
Bill  to  permit  stations  to  censor 
speeches  of  political  candidates, 
but  this  was  defeated  when  the 
Horan  amendment  was  adopted. 


Active  in  Radio-TV 


A  provision  of  the  Horan  amend- 
ment to  include  authorized  spokes- 
men as  well  as  candidates  under 
the  provisions  of  Section  315  was 
also  deleted  from  the  McFarland 
Bill. 

Retained  in  the  bill,  however,  was 
an  amendment  recommended  by 
House  Majority  Leader  John  W. 
McCormack  (D-Mass.)  and  in- 
corporated in  the  Horan  amend- 
ment prohibiting  a  broadcaster 
from  charging  political  candidates 
more  than  the  comparable  com- 
mercial fee. 

Adherents  of  the  Benton  Bill  to 
establish  a  National  Citizens  Ad- 
visory Board  for  Radio  and  TV 
(S  1579)  were  heard  by  a  Senate 


Interstate  and  Foreign  Commerce 
subcommittee  in  September  1951, 
with  sponsor  Sen.  William  Benton 
(D-Conn.)  the  main  witness  [B»T, 
Sept.  10,  1951]. 

The  Benton  resolution  also  favor- 
ed educational  TV  and  subscription 
broadcasting. 

Most  specific  of  the  several  edu- 
cational TV  bills  introduced  was 
that  proposed  by  Rep.  Emanuel 
Celler  (D-N.  Y.)  to  require  that  TV 
stations  devote  25%  of  their  broad- 
cast time  to  non-commercial,  edu- 
cational programs  (HR  3543). 

Striking  hardest  at  radio  and 
TV  was  House  Speaker  Sam  Ray- 
burn's  ban  on  broadcast  coverage 
of  all  meetings  of  House  com- 
mittees [B*T,  March  10,  3]. 

On  the  Senate  side,  Senate  Ju- 
diciary Committee  Chairman  Pat 
McCarran  (D-Nev.)  introduced  a 
resolution  (S  Res  319)  to  ban  radio 
and  TV  from  all  Senate  meetings 
[B«T,  May  26]. 

Most  noteworthy  action  regard- 
ing the  continuing  campaign  of  the 
dry  forces  to  ban  beer,  wine  and 
liquor  advertising  was  the  defeat 
of  the  Johnson-Case  Bill  (S  2444) 
by  a  7  to  6  vote  of  the  Senate  In- 
terstate and  Foreign  Commerce 
Committee  [B*T,  March  31]. 

Although  there  was  much  ado  in 
Congress  about  gambling  —  due 
almost  solely  to  the  revelations  of 
the  Kefauver  Crime  Committee 
hearings — no  legislation  was  passed 
dealing  with  this  problem. 

The  Senate  Commerce  Com- 
mittee did  report  out,  however, 
three  bills  which,  in  various  ways, 
would  have  made  it  more  difficult 
for  gamblers  to  use  the  communica- 
tions media.  These  were  S  1563, 
S  1564  and  S  1624,  all  introduced 
by  Sen.  Herbert  R.  O'Conor  (D- 
Md.). 

Senate  Foreign  Relations  Com- 
mittee took  no  action  to  confirm 
the  NARBA  treaty. 

Among  other  proposals  on  which 
no  action  was  taken  during  the 
82nd  Congress  were: 

1.  Investigation  of  prize  fighting  to 
determine  among  other  things  whether 
unreasonable  restraints  are  being 
placed  on  the  telecasting  of  boxing 
bouts  (H  Res  367). 

2.  Change  in  FCC's  network  rules  to 
permit  rebroadcasting  of  programs 
(HR  10)  and  the  licensing  of  networks 
(HR  73). 

3.  Opposition  to  restrictions  on  the 
telecasting  of  events  of  general  inter- 
est (S  Res  208). 

4.  Prohibition  against  theatre-TV  in 
theatres  practicing  racial  segregation 
(HR  5353). 

5.  Amendment  of  the  Excess  Profits 
Tax  to  aid  radio  station  owners  also  in 
other  businesses  (HR  7997). 

6.  Labelling  and  identification  of 
newsmen  and  commentators  (S  2305, 
HR  5204,  HR  5801).  Identification  of  the 
backers  of  political  broadcasts  (HR 
1768). 

7.  Investigation  of  the  FCC  (H  Res 
214).  Authority  for  the  FCC  to  allocate 
frequencies  for  government  services 
(S  1378).  Rules  regarding  the  practice 
of  non-attorneys  before  the  FCC  (S 
1725).  Reorganization  of  the  FCC  in 
line  with  Hoover  Commission  recom- 
mendations (S  1139,  S  1218,  HR  3307, 
HR  3678). 

8.  Authority  for  the  Secretary  of 
Commerce  to  determine  hazards  to  air 
navigation  (S  31291. 

9.  Relief  of  William  L.  Gleeson 
(KPRO  Riverside,  Calif.)  for  deletion 
of  TV  Channel  1  (HR  6977). 

10.  Authority  for  radio  newsmen  to 
refuse  to  reveal  sources  in  court  actions 
(HR  4100). 

11.  Establishment  of  nationwide  day- 
light savings  time  by  Congress  (S  1176, 
HR  1955,  HR  2067). 


EQUAL  TIME  CREDO  fCC£=J*w 

VEILED  reminder  that  licensees  are  obligated  to  provide  equal  time  to 
all  legally  qualified  political  candidates  was  issued  by  FCC  to  all  net- 
works prior  to  the  opening  of  the  Republican  National  Convention  in 
Chicago  last  week. 


The  Commission  coupled  this 
warning  with  a  rejection  of  a 
complaint  filed  by  the  Progressive 
Party  charging  that  the  networks 
had  frozen  out  coverage  of  their 
convention  July  4,  5  and  6.  The 
Progressives  also  had  challenged 
the  legality  of  sponsored  radio-TV 
coverage  of  the  GOP  and  Demo- 
cratic conclaves. 

Question  of  physical  convention 
coverage,  FCC  told  the  Progres- 
sives, is  one  matter  with  no  appli- 
cation to  Sec.  315  of  the  Commu- 
nications Act.  "It  is,  of  course, 
clear  that  the  extent  of  the  cover- 
age afforded  national  political  con- 
ventions must  be  determined  on  the 
basis  of  fairness  and  general  inter- 
est in  the  presentation  of  public 
events,"  the  Commission  pointed 
out. 

But,  on  the  other  hand,  FCC 
noted,  "acceptance  speeches  by  the 
candidates  themselves  are  matters 
within  the  purview  of  Sec.  315.  ... 
Accordingly,  a  broadcast  licensee 
who  has  made  or  proposes  to  make 
opportunities  available  for  accept- 
ance speeches  by  one  candidate  for 
a  particular  office  is  under  a  firm 
obligation  to  make  equal  oppor- 
tunities available  to  all  other  legal- 
ly qualified  candidates  for  that  of- 
fice." 

With  respect  to  the  Progressives, 
the  party  claimed  it  was  unsuc- 
cessful in  obtaining  equal  time  for 
talks  by  its  Presidential  and  Vice 
Presidential  candidates,  including 
their  acceptance  speeches,  before 
the  two  major  conventions  and  dur- 
ing its  own  meet. 

The  Progressive  Party  listed  as 
its  candidate  for  President,  Vincent 
Hallinan,  "a  well  known  West 
Coast  lawyer  who  is  attorney  for 
Harry  Bridges  and  is  now  serving 
a  jail  sentence  for  contempt,"  and 
for  Vice  President,  Mrs.  Charlotta 
Bass.  In  his  absence,  Mr.  Hallin- 
an's  wife,  Vivian,  is  carrying  out 


<$>  

his  campaign.  Sec.  315  as  such  ap- 
plies only  to  legally  qualified  can- 
didates and  not  authorized  spokes- 
men. 

The  complaint  was  filed  June  13. 
FCC  replied  in  a  letter  dated  July 
2,  two  days  prior  to  the  Progres- 
sives' parley,  that  was  released  last 
Monday.  Copies  of  the  complaint 
also  were  sent  to  the  Justice  Dept., 
which  was  asked  to  rule  on  pos- 
sible violation  of  the  Federal  Cor- 
rupt Practices  Act  on  the  grounds 
of  "discriminatory  favoritism  and 
financial  support"  from  companies 
willing  to  underwrite  sponsored 
radio-TV  coverage  [B*T,  June  16]. 
The  department  reportedly  referred 
the  complaint  to  FCC.  Both  the 
GOP  and  Democratic  parties  re- 
portedly had  studied  this  phase  be- 
fore granting  sponsor  rights. 

The  Commission  also  noted  its 

rule  which  provides: 

.  .  .  No  licensee  shall  make  any  dis- 
crimination in  charges,  practices,  regu- 
lations, facilities,  or  services  for  or  in 
connection  with  the  service  rendered 
pursuant  to  these  rules,  or  make  or 
give  any  preference  to  any  candidate 
for  public  office  or  subject  any  candi- 
date to  any  prejudice  or  disadvantage. 

Progressives  claimed  the  net- 
works had  set  aside  only  15  min- 
utes for  their  party.  A  check  re- 
vealed that  all  networks  gave  the 
convention  some  coverage  at  a  time, 
in  advance  of  the  GOP  meet,  when 
the  Republicans  were  already  con- 
verging on  Chicago  in  droves. 

Coverage  Noted 
CBS  Radio  recorded  the  accept- 
ance speech  of  Mrs.  Hallinan  and 
broadcast  it  in  entirety  after  the 
Progressives'  meet.  Mutual  gave 
a  quarter-hour  July  4.  NBC-TV 
worked  a  film  into  a  pre-GOP  con- 
vention session  early  last  week. 
ABC  radio  devoted  15  minutes  to 
the  party,  11-11:15  p.m.  July  5  and 
ABC-TV  gave  a  similar  segment 
that  day  9-9:15  p.m. 
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WGAR  WINS  6th  STRAIGHT  VICTORY 
IN  CLEVELAND  PRESS  RADIO  POLL! 


See-Hear  with 

STAN  ANDERSON 

WGAR  Wins  Station  Honors 


in  Seventh  Press 


Radio  Poll 


ON  POINT  BASIS,  WGAR  GETS  30*1 
STATION  B...17* 
STATIONC...15Y2 
STATIOND...10 
STATION  E ....  7 
STATION  F....V/2 


§§        Women's  Program^ 

■be 


LADIES'  DAY 


IPM  Children's  Program 


HI  Public  Service 


CITY  CLUB 


Hi  instrumentalist 


m  HENRY  PILDNER 


H[ \  Studio  Announcer  ==: 


S  Male  Vocalist 

§M  iE^MERRlSwj^ 


S  TBestCommercials 


\Z3T  Advertisers  currently  on  WG  AR 
IX  won  top  three  awards  under  tins 
:|       |  classification. 

CLARK  RESTAURANTS 
OHIO  BELL  TELEPHONE  CO 
CLEVELAND  ELECTRIC  ILLUMINATINO  CO. 


Your  advertising  message  an  WGAR  gains 
listener  respect,  stimulates  listener  response. 
WGAR's  dominant  victory  reflects  consistently 
goad  programming,  top-notch  talent,  and 
high  advertising  standards. 

For  established  audiences,  enthusiastic 
listeners  and  exceptiona.  'response,  use  the 
station  with  4  million  friends! 

Ask  now  about  availabilities  of  spots  and 
segments  in  big-audience,  .ow-investment 
local  programs. 


Notffa&vKs  Ohio.. 


D  J-rfie  spar-fbr  spot  radio 


RADIO  .  .  .  AMERICA'S  GREATEST  f.  itf/Sr-,    WGAR  Cleveland  •  50.000  WATTS  .  CBS    £t$^  \  Represented  Nationally  by  The  Henry  I.  Christal  Co. 
ADVERTISING  MEDIUM  wKfU^/  EASTERN  OFFICE:  665  FIFTH  AVE.,  NEW  YORK  CITY  )N*         "       Canada  by  Radio  Time  Sales,  Ltd.  Toronto. 
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CORNELL 


FOOTBALL  GAMES 


NOW 


AVAILABLE    FOR  SALE 


National  and  regional  advertisers,  agencies 
and  radio  station  managers  can  get  full  de- 
tails by  writing,  wiring  or  calling  Michael 
R.  Hanna,  WHCU,  Ithaca,  N.  Y. 


THE  1952 
CORNELL  SCHEDULE 


CORNELL 

vs. 

COLGATE 

CORNELL 

vs. 

NAVY 

CORNELL 

vs. 

PRINCETON 

CORNELL 

vs. 

DARTMOUTH 

CORNELL 

vs. 

SYRACUSE 

CORNELL 

vs. 

YALE 

CORNELL 

vs. 

COLUMBIA 

CORNELL 

vs. 

MICHIGAN 

CORNELL 

vs. 

PENNSYLVANIA 

Michael  R.  Hanna 

General  Manager 

WHCU 

« 

ITHACA,    NEW  YORK 


JONES  SUIT 


Motion  to  Dismiss  Filed 

MOTION  to  dismiss  a  complaint 
against  Duane  Jones,  president  of 
the  Duane  Jones  agency,  was  made 
Thursday  in  the  U.  S.  District 
Court  for  the  Southern  District  of 
New  York  in  connection  with  a 
$3,150,000  slander  suit  filed  against 
Mr.  Jones  by  nine  of  his  former 
employes. 

The  motion  is  returnable  in  the 
same  court  on  July  22. 

The  move  for  a  dismissal,  made 
by  Thomas  F.  Boyle,  counsel  for 
Mr.  Jones,,  contends  that  the  com- 
plaint "fails  to  state  a  claim  upon 
which  relief  can  be  granted"  and 
that  each  of  the  said  causes  of 
actions  or  counts  fails  to  "state  a 
claim  against  the  defendant  upon 
which  relief  can  be  granted." 

The  motion  said  the  complaint 
"purporting  to  be  framed  in  both 
libel  and  slander,  states  no  libel, 
is  not  libelous  per  se  and'  there  is 
no  claim  of  special  damages."  The 
motion  also  asked  for  a  "more  defi- 
nite statement"  from  the  plain- 
tiffs and  for  the  striking  out  of 
certain  paragraphs  in  the  com- 
plaint on  the  grounds  that  "allega- 
tions contained  therein  are  redun- 
dant, immaterial  and  irrelevant." 

On  June  4  Joseph  Scheideler  and 
eight  other  former  members  of  the 
Duane  Jones  Agency  (most  of  them 
now  at  Scheideler,  Beck  &  Werner) 
sued  on  the  grounds  that  Mr.  Jones 
on  seven  occasions  "wickedly  ut- 
tered" false  and  untrue  statements 
about  them  "with  actual  malice 
and  with  the  intent  and  purpose  of 
ruining  them  in  their  profession, 
occupation  and  business  and  of 
destroying  their  general  reputa- 
tions in  the  community." 

Each  of  the  nine  men  seeks 
$50,000  for  each  of  the  seven  alleged 
statements.  The  plaintiffs  are  Mr. 
Scheideler,  Paul  Werner,  Joseph 
Beck,  Robert  Hughes,  Lawrence 
Hubbard,  Philip  Brooks  and  Eugene 
Hulshizer  (all  now  with  SB&W), 
and  Robert  Hayes,  now  of  Doherty, 
Clifford  &  Shenfield,  and  Donald 
Gill,  now  at  W.  Earl  Bothwell,  Inc. 

The  present  legal  fireworks  are 
the  latest  in  a  series  embroiling  Mr. 
Jones  and  his  former  workers, 
dating  back  to  last  fall.  Mr.  Jones 
presently  has  a  $4%  million  slander 
and  conspiracy  suit  against  the 
nine  executives,  the  Scheideler, 
Beck  &  Werner  Agency,  and 
against  Prank  G.  Burke  Jr.  and 
the  company  of  which  he  is  vice 
president,  Manhattan  Soap  Co. 
[B»T,  Feb.  11,  1952]. 

In  the  present  suit,  six  com- 
plaints were  made  against  Mr. 
Jones  by  Mr.  Scheideler  and  his  co- 
plaintiffs.  They  charged  that  state- 
ments made  by  Mr.  Jones,  or  at- 
tributed to  him  by  spokesmen,  were 
published  in  17  daily  and  business 
publications. 

A  statement  from  Mr.  Scheideler 
said: 

The  suit  is  based  upon  various  and 
sundry  false  and  defamatory  state- 
ments  made   by   Jones   wherein  he 


As  Maine  Goes  .  .  . 

GOP  State  Committee  of 
Maine  will  use  radio  this 
coming  election,  if  State 
Sen.  Burton  M.  Cross,  GOP 
nominee  for  governor,  has 
any  say  in  the  matter.  At  a 
committee  meeting  in  Water- 
ville,  Sen.  Cross  remarked 
lately  during  budget  discus- 
sions: "We  have  got  to  have 
enough  radio.  Newspaper  ad- 
vertising is  less  essential  and 
I  believe  posters  do  but  very 
little  good.  ...  I  believe  that 
you  should  concentrate  on 
radio.  .  .  ." 


impugned  the  honesty  and  integrity 
of  the  plaintiffs  and  attacked  their 
characters.  These  statements  were 
made  in  the  public  press,  before 
various  advertising  association  meet- 
ings and  were  given  wide  publicity. 

It  was  our  hope  that  this  suit  could 
be  avoided,  but  Mr.  Jones  has  per- 
sisted in  the  circulation  of  these 
rumors  ever  since  the  plaintiffs  re- 
tired from  the  Jones  agency  last 
summer.  His  persistence  in  uttering 
and  publishing  these  defamations  left 
us  no  alternative  but  to  hold  him  to 
strict  accountability. 

The  case  has  been  removed  by  the 
Defendant  to  the  United  States  Dis- 
trict Court  for  the  Southern  District 
of  New  York  and  a  motion  to  remand 
it  to  the  state  court  is  now  pending. 

The  slander  suit  was  signed  by 
Mr.  Beck. 


WDUZ  CONTROL 
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Bought  by  Laird  Group 

CONTROL  of  WDUZ  Green  Bay, 
Wis.,  was  purchased  last  week  for 
$60,000  by  Ben  A.  Laird,  WDUZ 
general  manager,  and  three  as- 
sociates, subject  to  usual  FCC  ap- 
proval. Mr.  Laird,  who  is  president 
of  Wisconsin  Broadcasters  Assn., 
retains  his  former  34%  in  Green 
Bay  Broadcasting  Co.  His  part- 
ners in  purchase  of  66%  control 
are  Harold  R.  Murphy,  president 
of  North  Shore  Publishing  Co., 
Milwaukee,  and  secretary-treas- 
urer of  WIGM  Medford,  Wis. ;  Dr. 
Edward  Schons,  of  St.  Paul,  and 
his  son,  William,  owners  of  WKAI 
Macomb,  111.  The  Schons  have 
filed  for  a  station  in  Estherville, 
Iowa. 

Controlling  stock  is  divided  with 
Mr.  Laird  having  40%  and  each  of 
the  other  participants  20%.  Mr. 
Murphy  also  has  an  application 
on  file  for  a  station  in  Park  Falls, 
Wis.  A  former  Chicago  and  mid- 
west manager  of  Blackburn-Hamil- 
ton Co.,  station  brokers,  Mr.  Mur- 
phy handled   sale  negotiations. 

Stock  was  sold  by  Clarence  L. 
and  Irving  Kramlich,  brothers,  who 
own  a  chain  of  22  super  markets 
in  Wisconsin.  Green  Bay  Broad- 
casting Co.  also  holds  a  construc- 
tion permit  to  construct  WMAW 
Menominee,  Mich.,  1340  kc  100  w 
unl.  The  WMAW  call  letters  were 
dropped  recently  by  the  Milwaukee 
station  now  operating  as  WCAN. 
The  Menominee  station  is  expected 
to  go  on  the  air  in  early  September. 
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NEW  ZIV  SHOW 


N.J.)  have  hailed  the  program  for 
its  educational  value  and  its  con- 
tribution to  the  American  scene. 

Sen.  Taft  said  in  part:  "I  be- 
lieve that  a  radio  program  of  the 
type  of  Freedom,  U.S.A.  can  do 
much  to  interest  more  people  in  the 
workings  of  Congress.  This  is  a 
good  goal  for  it  will  help  to  bring 
about  a  better  understanding  of  a 
most  important  branch  of  the  gov- 
ernment of  our  republic." 

Sen.  Moody  said  he  was  "con- 
vinced it  will  be  a  first-rate  show 
both  from  the  entertainment  and 
public  service  standpoints." 

"Congratulations  to  you,"  Con- 


'Freedom,  U.  S.  A! 
Announced 

A  NEW  half-hour  radio  program  starring  Tyrone  Power  as  an  idealistic 
Senator  taking  listeners  with  him  behind  the  scenes  in  Congress  is  being 
announced  today  (Monday)  by  the  Frederic  W.  Ziv  Co. 

Carrying  endorsements  of  many  governmental  authorities,  including 

Sen.  Robert  A.  Taft  (R-Ohio),  it      *  —  ■ 

will  be  released  for  broadcast  early 
in  September. 

Each  half-hour  episode  in  the 
show,  Freedom,  U.S.A.,  will  relate 
one  complete  episode  in  the  career 
of  "Sen.  Dean  Edwards,"  whom 
Tyrone  Power  will  portray.  Mr. 
Power  also  will  be  heard  in  a  brief 
epilogue  on  each  program  as  he 
walks  through  the  city  of  Washing- 
ton, stopping  at  historic  sites  and 
citing  its  particular  contribution 
to  America. 

Production  cost  of  each  half- 
hour  show  was  placed  unofficially 
at  more  than  $12,000. 

John  L.  Sinn,  executive  vice 
president  of  Ziv,  expressed  the 
opinion  that  radio  station  opera- 
tors and  local  sponsors  throughout 
the  country  will  be  praised  for  the 
program. 

"We  feel,"  Mr.  Sinn  said,  "that 
this  is  exactly  the  kind  of  program 
radio  today  needs.  When  we  were 
asked  by  many  radio  stations  to 
produce  a  new  program,  we  agreed 
that,  first,  the  program  must  have 
showmanship  —  which  we  believe 
will  cure  nearly  everything  that  is 
wrong  with  radio.  And  second,  we 
had  to  combine  this  showmanship 
with  the  realities  of  the  American 
scene  today.  This  program  is  the 
answer. 

"Tyrone  Power  is  the  perfect 
lead  for  this  program.  He  is  not 
only  one  of  our  fine  actors,  but  I 
know  he  is  a  man  of  deep  patriot- 
ism. He  will  be  a  great  success  in 
the  part." 

First  Since  'Communist' 

Freedom,  U.S.A.  is  the  first  Ziv 
radio  program  since  the  successful 
/  Was  a  Communist  for  the  F.B.I. 
was  introduced  last  year.  This 
program  is  now  heard  on  500  radio 
stations  and  has  won  many  awards 
for  its  contributions  toward  edu- 
cating the  public  on  the  threat  of 
communism  in  the  U.S. 

Edwin  C.  Hill,  well  known  radio 
commentator  and  Washington  cor- 
respondent, will  have  an  important 
role  in  the  new  program,  portray- 
ing a  Washington  commentator 
who  acts  more  or  less  as  a  narra- 
tor on  the  show.  His  comments 
will  serve  to  furnish  background 
to  the  plots  as  well  as  to  help  in- 
terpret the  complexities  of  Con- 
gress. Another  featured  assign- 
ment in  the  show  will  be  handled 
by  Francis  X.  Bushman,  one-time 
motion  picture  star,  who  will  play 
the  role  of  Judge  Parker,  Tyrone 
Power's  adviser  and  confidante. 

Music  for  Freedom,  U.S.A.  will 
be  composed  and  conducted  by 
David  Rose.  Henry  P.  Hayward 
will  serve  as  director  and  Herbert 
Gordon,  Ziv's  vice  president  in 
charge  of  production,  will  be  pro- 
ducer. 

Ziv  announced  that  many  mem- 
bers of  Congress,  including  Sens. 
Taft  and  Blair  Moody  (D-Mich.), 
and  Rep.  Frank  C.  Osmers  Jr.  (R- 


Director  Hayward  (I)  gives  -point- 
ers to  Ziv's  Freedom,  U.S.A.  star, 
Tyrone  Power,  and  music-composer 
David  Rose. 

*    *  * 

gressman  Osmers  wrote,  "for  your 
timely  foresight  in  preparing  the 
radio  program  titled,  Freedom 
U.S.A.  Those  of  us  who  spend  our 
lives  in  the  government  look  for- 
ward with  keen  interest  to  the 
production  of  this  program  because 
a  straight,  down-to-earth  presenta- 
tion of  the  Congress  and  the  Fed- 
eral Government  is  long  overdue." 


ASCAP  Royalties 

ASCAP  members  have  received 
their  second  quarter  royalty  checks 
totaling  a  little  less  than  $3  million, 
said  to  just  about  match  their  first 
quarter  payment.  Continued  at  this 
rate,  the  1952  total  ASCAP  dis- 
bursement will  approximate  the 
$12  million  distributed  last  year 
on  a  total  revenue  of  some  $14 
million,  of  which  roughly  85%  was 
derived  from  radio  and  TV  broad- 
cast rights  [B*T,  Dec.  31,  1951]. 


Riggio  Show 


RIGGIO  Tobacco  Corp.,  Bright- 
water,  New  York  (Regent  ciga- 
rettes), starts  America  Calling  on 
12  CBS  Pacific  radio  stations,  Sun- 
day 5-5:30  p.m.  (PDT)  for  13 
weeks  from  July  20.  Program  fea- 
tures disc  m.c.  Rebel  Randall  play- 
ing records  and  making  overseas 
phone  calls.  Agency  is  Hilton  & 
Riggio  Inc.,  New  York. 


Ream  Quits  CBS 

(Continued  from  page  25) 

"with  profound  reluctance."  They 
responded: 

"It  is  not  necessary  for  us  to 
dwell  upon  the  emptiness  that  your 
departure  from  our  day-by-day 
operations  will  cause.  We  know 
that  you  could  not  have  made  any 
other  decision.  Your  creative  and 
administrative  contributions,  your 
realistic  and  homely  counsel  will 
be  missed  by  everyone  in  the  CBS 
organization,  in  which  you  can 
count  nothing  but  friends.  You  and 
your  family  have  all  of  our  good 
wishes  always." 

Mr.  Ream,  now  48,  plans  to  move 
with  his  family  to  the  Tallahassee 
area.  They  now  live  at  Princeton. 
N.  J.  He  said  he  has  no  plan  to 
enter  radio,  television  or  other  busi- 
ness activity. 

Born  Oct.  5,  1903,  in  Bedford, 
Iowa,  he  grew  up  in  Topeka,  Kan. 
He  began  the  study  of  law  at  the 
U.  of  Kansas,  where  he  received  a 
B.A.  degree,  and  was  graduated 
from  Yale  with  an  LL.B.  degree  in 
1927. 

He  was  associated  with  the  law 
firm  of  Cravath,  deGersdorff, 
Swaine  &  Wood  for  eight  years 
before  joining  CBS  in  late  1934  as 
general  attorney  for  the  corpora- 
tion. 

He  was  elected  secretary  in 
1939,  a  vice  president  in  1942,  and 
a  director  in  1945,  advancing  to 
the  post  of  executive  vice  president 
on  March  5,  1947. 

Mr.  Salant,  38,  will  join  the  CBS 
corporate  staff  "with  executive  ad- 
ministrative duties"  next  Monday, 
according  to  President  Stanton's 
announcement,  which  was  circu- 
lated within  the  CBS  organization 
Friday  and  is  being  released  pub- 
licly today. 

Served  in  Navy 

A  veteran  of  five  years  in  govern- 
ment service  in  Washington,  plus 
almost  three  years  of  Navy  service 
during  World  War  II,  he  joined  the 
firm  of  Rosenman,  Goldmark,  Colin 
&  Kaye  in  1946  as  an  associate,  and 
later  became  a  partner. 

He  received  his  AB  degree  from 
Harvard  U.  in  1935  and  was  grad- 
uated from  Harvard  Law  School 
in  1938.  He  served  with  the  Na- 
tional Labor  Relations  Board  in 
Washington  in  1938-39,  and  then 
was  a  member  of  the  staff  and  act- 
ing director  of  the  Attorney  Gen- 
eral's Committee  on  Administra- 
tive Procedure  until  early  1941. 
From  that  time  until  July  1943  he 
served  in  the  Solicitor  General's 
office,  Justice  Dept. 

During  his  wartime  Navy  serv- 
ice he  rose  from  the  rank  of  En- 
sign to  that  of  lieutenant  com- 
mander. 

At  Harvard,  he  was  elected  to 
Phi  Beta  Kappa  and  was  a  member 
of  the  board  of  editors  of  the  Har  - 
vard Law  Review. 

Mr.  Salant  was  born  April  14, 
1914,  in  New  York  City.  He  and 
his  wife,  the  former  Rosalind  Robb 
of  Little  Compton,  R.  I.,  whom  he 
marlried  June  29,  1941,  live  with 
their  three  children  at  Rye,  N.  Y. 


BETTY  FURNESS  handled  the  entire  live  video  commercial  stint  for  Westing- 
house  on  CBS  Television  during  the  GOP  convention.  She  worked  in  a  two- 
room  living  room  and  kitchen  set.  Commercials  for  the  full  line  of  consumer 
products  were  slotted  only  when  convention  activity  slowed  down. 


HOW  TO  BEAT  THE  BAN 


CBS  Radio  Claims  Closed  Meet  Exclusive 


CBS  RADIO  chalked  up  a  victory 
last  week  after  getting  an  exclusive 
broadcast  of  proceedings  of  the 
National  Republican  Committee, 
which  had  banned  microphones  and 
cameras  from  all  hearings.  Al- 
though the  netwox*k  was  careful  not 
to  disclose  its  methods  in  purloin- 
ing the  tape-recording,  it  was  re- 
ported -to  Broadcasting  •  Tele- 
casting that  the  half-hour  show 
resulted  from  a  permanently-in- 
stalled dance  band  line  in  the  room 
where  the  session  was  held. 

Before  the  convention  opened,  a 
majority  of  the  committee  mem- 
bers had  voted  to  permit  only  pen 
and  pencil  reporting  [B«T,  July 
7],  thus  closing  the  door  to  radio, 
television  and  newsreel  represen- 
tatives. The  July  4  meeting,  con- 
cerning the  dispute  over  the  Texas 
delegation,  took  place  in  the  Boule- 
vard Room  of  the  Conrad  Hilton 
Hotel.  The  room  is  normally  a 
dinner  and  show  room,  and  the  wire 
installation  had  been  made  by 
WBBM,  CBS'  Chicago  station,  for 
musical  pickups. 

Presumably  the  station  engineer 
had  only  to  switch  on  the  micro- 
phone to  pick  up  full  conversa- 
tion of  the  committee  members. 
Tape-recorded  portions  of  the  de- 
bate, which  allotted  Taft  22  dele- 
gates and  Eisenhower  16,  went  on 
the  network  20  minutes  after  the 
decision  was  made. 

The  halfhour  show  was  fed  by 
WBBM  from  7:30  to  8  p.m.  CDT. 
It  was  narrated  by  newsman  Bill 
Downs  and  arranged  by  Wells 
Church,  CBS  Radio  director  of 
news  and  public  affairs. 

The  network  claims  to  have 
proved  its  point — that  introduction 
of  microphones  and  tape  machines 
would  not  "create  bedlam"  as  the 
committee  claimed,  and  to  have  dis- 
proved the  committee's  stand  that 
such  reportage  would  be  obtrusive. 

NBC  also  managed  to  secretly 
tape-record  in  committee  proceed- 
ings, but  its  newsmen  were  caught 


and  evicted  after  only  one-minute 
of  transcription.  The  Minirecorder 
was  discovered  by  a  hotel  house 
detective,  who  confiscated  it  and 
turned  it  over  to  the  group's  ser- 
geant-at-arms. 

To  reclaim  the  network's  $250  in- 
vestment, Joseph  Meyers,  radio 
news  operations  manager  for  NBC, 
and  two  engineers  pretended  to  be 
casual  observers  and  crowded 
around  the  sergeant-at-arms  to 
ask  innocuous  questions  about  the 
gadget.  They  maneuvered  positions 
between  the  guard  and  the  record- 
er, making  off  down  the  hall  with  it 
just  fast  enough  to  outdistance 
their  pursuer. 


Chicago  Tab 

(Continued  from  page  27) 

speakers'  rostrum,  and  Rep.  Joseph 
Martin  was  there  trying  out  the 
gavel  he  was-  to  use  as  temporary 
chairman.  "I  yield  to  the  gentle- 
man from  radio  for  his  broadcast," 
Rep.  Martin  was  quoted  by  net- 
work spokesmen). 

Engineering  force  of  the  Du- 
Mont  Television  Network  manned 
the  master  control  room  at  the 
Ampitheatre  last  week  for  all  pool 
telecasts.  DuMont  picked  up  most 
of  the  feeds  from  CBS,  but  filled 
in  off-hours  of  the  schedule  with 
shows  of  its  own  originated  from 
the  convention  hall  or  at  studios  of 
WGN-TV,  its  Chicago  affiliate. 

Highlights  of  delegate  sessions 
and  interviews  were  filmed  and 
rushed  to  DuMont  headquarters  in 
New  York.  Among  special  Chicago 
network  originations  were  Keep 
Posted  (Tuesday,  7:30-8  p.m. 
CDT ), Convention  Roundup  (night- 
ly, 5:45-6  p.m.)  and  The  Working 
Press  (Thursday,  8-8:30). 


NETWORK  TUSSLE 

On  GOP  Committee  Pickup 

CBS  and  ABC  last  week  charged 
XBC  with  backing-down  on  an 
agreement  to  carry  a  continuous 
pool  telecast  of  the  GOP  Creden- 
tials Committee  meeting  and  thus 
leaving  the  protesting  networks  in 
a  45-minute  lurch. 

Monday  night,  ABC  and  CBS 
spokesmen  say,  the  three  networks 
agreed  that  NBC  cameras  would 
be  stationed  in  the  Congress  Hotel 
for  all  controversial  discussion  on 
the  delegate  seating  debate  be- 
tween the  Eisenhower  and  Taft 
factions,  which  opened  Tuesday  at 
10  a.m.  Plan  was  to  keep  cameras 
running  for  fill-ins  during  conven- 
tion lulls  and  after  the  morning 
sessions.  NBC  pulled  its  cameras 
and  equipment  out  of  the  meeting 
at  the  noon  recess,  switching  its 
network  to  the  All-Star  baseball 
game  in  Philadelphia  from  12:30 
to  3:15  p.m.  CDT. 

CBS  and  ABC,  which  did  not 
know  of  the  switch  according  to 
their  publicity  men,  relied  on  NBC 
cameramen  to  get  the  pickup  of 
the  Credentials  Committee  after 
the  recess  when  the  session  recon- 
vened at  1:30. 

A  CBS  technician,  wandering 
into  the  meeting  room  at  1:15, 
noted  the  NBC  cameras  were  gone. 
He  flashed  CBS-TV  headquarters, 
which  ordered  a  mobile  unit  from 
the  amphitheatre  to  the  Michigan 
Ave.  hotel.  Before  it  arrived,  NBC- 
TV  returned  its  equipment,  which 
took  45  minutes  to  be  installed. 
Telecast  was  not  resumed  until 
2:15.  Early  Tuesday  evening,  CBS 
technicians  installed  CBS  equip- 
ment and  took  over  the  pool  feed 
until  adjournment  at  1  a.m.  the 
next  day,  continuing  through  Wed- 
nesday. 

NBC  claims  it  made  "no  agree- 
ment for  a  pool  feed  of  the  after- 
noon session,"  committing  itself  to 
the  morning  meeting  only. 

An  ABC  executive  said  he  knew 
of  no  specific  verbal  agreement 
with  NBC  about  continuous  cover- 
age of  the  proceedings,  but  that  it 
is  "standard  practice"  for  a  net- 
work carrying  a  pool  to  continue 
picking  up  an  event  unless  it  noti- 
fies participating  networks  other- 
wise. 


VACATION  replacement  for  Sunoco 
Three-Star  Extra,  NBC,  6:45  p.m. 
EDT,  is  NBC  newsman  James  Flem- 
ing of  New  York  radio  and  TV  news 
staff. 


Sloat  to  Weldon  &  Carr 

WILLIAM  SLOAT  has  joined  Wel- 
don &  Carr,  Washington,  radio  and 
television  consulting  firm,  as  sen- 
ior engineer.  Re- 
cipient of  a  BSEE 
degree  from  U.  of 
Illinois  and  hav- 
ing specialized  in 
Hh       V       the  television 
field,    Mr.  Sloat 
IK,'  ;  received  basic  TV 

training-   at  CBS 

k^  New    York-  He 

—  has  been  assist- 
ant chief  engineer 
of  WPIX  (TV) 
New  York,  chief  engineer  KEYL 
(TV)  San  Antonio  and  technical 
consultant-acting  chief  engineer  of 
XELD-TV  Matamoros,  Mex. 


Mr.  Sloat 
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Chicago  Highlights 
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a  Godwin  term,  is  an  element  in 
TV  previously  unchecked,  he  said, 
although  the  immediate  effect  of 
TV  on  convention  procedure  and 
events  has  been  highly  touted. 

PUBLIC  SERVICE  was  added  to 
public  service  with  Advertising 
Council  messages  on  register-and- 
vote,  armed  forces  blood  drive, 
forest  fire  and  accident  prevention 
delivered  via  broadcast  media  dur- 
ing Republican  conclave.  They  will 
also  be  aired  during  Democratic 
convention.  Arrangements  for  the 
spot  announcements  made  by  the 
council  and  Philco  Corp.,  conven- 
tion sponsor  on  NBC  radio  and 
television.  "Get  Out  the  Vote" 
campaign  also  planned  by  Revere 
Copper  &  Brass  on  special  Meet 
the  Press  TV  shows  originating 
from  Chicago. 

GENERAL  EISENHOWER  has  a 
special  pair  of  eyeglasses  when  he 
appears  before  video  cameras.  The 
TV  specs  are  rimless,  whereas 
those  he  wears  normally  have 
heavy  plastic  rims. 

CLINIC  for  politicos  in  television 
manners  and  dress  died  aborning 
in  Chicago  Monday  as  convention 
was  delayed  by  a  late-starting  ses- 
sion. WGN-TV  Chicago  had  sched- 
uled a  two-hour  afternoon  instruc- 
tion period  on  make-up,  clothing, 
visual  and  memory  aids  and  dra- 
matic presentations  under  the  di- 
rection of  J.  E.  Faraghan,  program 
director.  Session  was  planned  at 
the  request  of  the  Republican  host 
committee. 

TV  BOOM  hit  Chicago  and  else- 
where in  the  nation.  Convention 
interest  spurred  set  sales  nation- 
ally, kept  householders  and  patrons 
of  beer  parlors  grounded  for  hours 
at  a  time,  and  also  resulted  in 
scalpers  making  fantastic  charges 
for  TV  set  rental  in  Chicago.  Some 


WALKIE-LOOKIE,  new  vMeo  camera 
developed  by  RCA,  was  used  on  the 
convention  floor  by  NBC  at  the  op3n- 
ing  session  Monday  when  the  New 
Jersey  delegation  was  polled  on  the 
rr'cial  rules  question.  The  device, 
which  was  being  tested  as  the  roll 
rail  took  place,  was  moved  quickly 
into  action  for  a  three-minute  net- 
work feed.  It  was  premiered  for  the 
press  July  5. 


dealers  rented  sets  for  from  $30  to 
$55  weekly,  with  others  charging 
lesser  fees  but  insisting  renters 
buy  a  converter  for  about  $50.  The 
headquarters  hotel  was  equipped 
with  direct  current,  so  that  alter- 
nate current  lines  had  to  be  run  in 
to  accommodate  sets  without  con- 
verters. Hotel  charged  $2.50  daily 
for  a  set,  but  these  were  "sold  out" 
four  days  before  the  convention 
started.  Newsmen  covered  the 
sessions  via  TV  on  60  sets  provided 
by  Hallicrafters,  Chicago  set 
maker,  for  their  work  space  in  the 
Exhibition  Hall. 


STANLEY  HUBBARD,  owner  of 
KSTP-AM-TV  St.  Paul  -  Minne- 
apolis, was  there  with  his  two  sons, 
both  photographers,  who  carried 
official  credentials  and  were  at 
work  on  the  rostrum  making 
"stills"  for  relay  to  KSTP-TV. 

DELEGATES  arrival  at  Conven- 
tion Hall  Monday  morning  was 
photographed  by  NBC's  "Hydro- 
lift"  camera,  which  can  be  raised 
15  feet  in  the  air  by  an  electrically- 
operated  unit.  Used  for  the  first 
time  in  Chicago,  the  "Hydrolift" 
was  mounted  outside  the  hall. 

WILLIAM  N.  GREER,  owner  of 
WSTA  St.  Thomas,  Virgin  Islands, 
is  believed  to  have  been  the  only 
broadcaster-delegate  at  the  con- 
vention. 

THE  FAME  of  broadcasting's 
perennial  favorite,  the  giveaway, 
has  even  reached  ex-President 
Herbert  Hoover.  In  his  speech 
Tuesday  night  at  the  convention, 
he  said  this  country  has  developed 
"a  new  ideology  of  our  own — a 
government  giveaway  program." 

EQUIVALENT  of  Hooper  ratings 
centered  the  convention  last  week, 
marking  the  comparative  line  audi- 
ence popularity  of  Gen.  Douglas 
MacArthur  and  ex-Pres.  Herbert 
Hoover.  ABC's  seismograph  gim- 
mick, which  measured  sound  re- 
actions from  four  microphones 
spotted  throughout  the  convention 
hall,  recorded  a  peak  of  120  for  the 
general,  118  for  Hoover.  These 
peaks  of  applause  lasted,  respec- 
tively, 32  and  29  V2  seconds. 

CBS-TV  claimed  Wednesday  that 
special  Hooper  surveys  of  its  con- 
vention coverage  showed  its  sta- 
tions in  New  York,  Philadelphia 
and  Los  Angeles  leading  all  other 
stations  in  their  markets  after  the 
first  two  evening  sessions  (includes 
addresses  by  Gen.  MacArthur  and 
by  Hallicrafters,  Chicago  set 
Herbert  Hoover). 

INTERNATIONAL  News  Service 
and  International  News  Photos  set 
up  two-way  portable  radio  commu- 
nications system  for  coverage. 
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THE  AMERICAN  public  living 
witbjn  range  of  television  last  week 
received  a  first-class  lesson  in  prac- 
tical politics,  not  to  mention  a  thor- 
ough study  course  in  the  design 
and  function  of  electric  appliances 
and  Betty  Fumess,  who  is  unde- 
niably streamlined  and  long-wear- 
ing and,  for  all  this  reviewer 
knows,  frost-free. 

Before  getting  to  the  happier  as- 
pects of  the  Republican  convention 
television  coverage,  the  reviewer 
has  two  quarrelsome  comments  to 
get  off  his  chest  concerning  (a) 
Miss  Fumess  and  (b)  comedians. 

Endurance  may  be  a  useful  qual- 
ity to,  say,  an  Indian  runner,  but 
it  is  of  questionable  advantage  to 
anyone  who  is  a  guest  in  the  house. 
Midway  in  the  CBS-TV  coverage 
of  the  convention,  this  reviewer 
was  earnestly  wishing  that  Miss 
Furness,  who  appeared  in  every 
Westinghouse  commercial  he  saw, 
would  go  home.  Westinghouse 
would  have  been  better  advised  to 
vary  its  commercials  thus  prevent- 
ing Miss  Furness,  who  in  smaller 
doses  does  an  effective  selling  job, 
from  becoming  a  bore. 

It  must  be  said  for  Westinghouse, 
as  for  Philco  on  NBC-TV  and  Ad- 
miral on  ABC-TV,  that  at  no  time 
to  this  reviewer's  knowledge  were 
important  proceedings  interrupted 
for  commercials. 

The  use  by  NBC-TV  and  ABC-TV 
of  comedians  Bob  Hope  and  Roger 
Price  was  a  serious  lapse  in  good 
taste.  Mr.  Hope's  resources  do  not 
include  inventiveness,  and  his  ap- 
pearances bore  the  heavy  mark  of 
a  stable  of  gag  writers  drawing 
heavily  upon  the  joke  files  dealing 
with  crowded  or  decrepit  hotels.  Of 
the  two,  Mr.  Price  was  the  less  ob- 
jectionable. It  would  not  seem  that 
either  network  would  have  felt  a 
desperate  need  for  comedians  eith- 
er as  audience  attractions  or  comic 
relief,  since  the  convention  itself 
had  both  qualities  in  abundance. 

TV  Coverage  Excellent 
Aside  from  these  shortcomings, 
the  convention  television  coverage 
cannot  be  said  to  have  been  any- 
thing short  of  excellent.  The  major 
sessions,  presented  through  the 
pool,  were  covered  fully  so  that 
even  the  most  serious  student  of 
convention  oratory  would  be 
thoroughly  informed.  Off-the-floor 
scenes  and  interviews,  picked  up 
individually  by  the  networks  or 
taken  from  the  pool,  rounded  out 
the  story.  The  technical  job,  for  all 
its  difficulties,  was  commendable. 

The  direction  of  the  programs  on 
all  the  networks  was  generally 
alert.  Maximum  advantage  was 
taken  of  the  television  system  with- 
in the  hall,  at  the  Hilton  Hotel 
headquarters  and  in  mobile  units. 
Certainly  no  one  watching  the  affair 
through  his  own  eyes  in  Chicago 
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'Time'  cover  by  Artzybasheff 

had  anything  like  the  comprehen- 
sive view  that  television  gave  the 
60  million  viewers  who  stayed  at 
home. 

An  important  point  to  remember 
is  that  the  1952  Republican  conven- 
tion, the  first  national  political  con- 
vention to  be  seen  by  a  large  tele- 


vision audience,  was  basically  con- 
ducted as  though  television  were 
not  there. 

The  convention  procedure  was  not 
essentially  changed  from  that  which 
was  in  effect  before  television  ad- 
mitted the  public.  It  is  a  procedure 
that  was  designed  for  an  assem- 
bly in  which  the  public  had  not  a 
very  large  part.  Whether  this  pro- 
cedure will  continue  to  be  the  way 
in  which  Presidential  candidates 
are  selected  is  not  of  moment  to 
this  review.  The  significant  thing 
is  that  the  public  got  a  good  look, 
for  the  first  time,  at  a  quadrennial 
institution  about  which  it  had  only 
read  before. 

Last  Thursday  afternoon,  during 
a  lull  in  the  floor  proceedings,  NBC- 
TV  switched  to  an  interview  with 
William  G.  Saltonstall,  principal 
of  Phillips  Exeter  Academy  and 
delegate  from  New  Hampshire.  Mr. 
Saltonstall  said  he  questioned 
whether  in  the  tumult  of  a  political 
convention,  it  was  possible  "for  us 
to  make  a  wise  choice"  of  a  Pres- 
idential candidate. 

Did  the  presence  of  television 
equipment  and  staffs  add  to  the 
tumult?  Don  McNeill,  the  inter- 
viewer asked. 

"Actually,"  said  Mr.  Saltonstall, 
"I  am  delighted  that  television  is 
exposing  this  to  the  public.  Perhaps 
it  may  bring  about  a  more  reason- 
able way  of  choosing  candidates." 

Perhaps  Mr.  Saltonstall  will  be 
proved  right. 


METALS  SUPPLY 

DPA  Reports  on  Aluminum 

ALUMINUM  supply  should  be 
ample  by  April  1953,  "barring  un- 
expected emergencies,"  to  meet 
civilian  demands  for  radio-TV  re- 
ceivers, component  parts,  station 
construction  and  other  needs,  the 
government  said  last  Tuesday. 

Defense  Production  Administra- 
tor Henry  H.  Fowler  predicted  this 
in  releasing  a  "List  of  Basic  Ma- 
terials and  Alternates,"  compiled 
in  cooperation  with  the  National 
Production  Authority,  National  Se- 
curity Resources  Board  and  the 
Munitions  Board. 

Set  manufacturers  are  compara- 
tively well  off,  according  to  NPA 
authorities,  with  sufficient  inven- 
tories of  basic  materials  needed  for 
manufacture  of  radio-TV  receivers. 
Actual  set  inventories  have  di- 
minished appreciably  since  last 
year. 

Availability  of  aluminum,  used 
in  condensers  and  antennas  as 
well  as  in  station  building  facili- 
ties, is  improving  steadily,"  Mr. 
Fowler  reported.  DPA  also  an- 
nounced a  new  policy  permitting 
radio-TV  use  of  carbon  steel  in 
inventory  without  DPA  authority. 

Continued  stoppages  in  steel 
[B»T,  July  7],  "could  accentuate 
more  sharply  the  shortages  in  some 
specific  products,"  he  added.  Only 
slight  increases  for  civilian  copper 
use  appear  probable  soon. 


STATION  CHICAGO  COVERAGES 


IT  WAS  "C-Day"  for  the  "inde- 
pendents" and  remote-minded  net- 
work affiliates  covering  the  Repub- 
lican political  show  in  Chicago  last 
week  (see  main  story,  page  23). 

With  more  than  2,000  radio-TV 
people  representing  some  300-plus 
network  and  individual  outlets, 
local  station  coverage  reached  per- 
haps an  all-time  peak  for  any 
Presidential  nominating  conven- 
tion. 

While  a  substantial  number  of 
the  nation's  stations  took  network 
pickups,  many  fed  direct-line  re- 
mote broadcasts  to  home-town  lis- 
teners eager  for  local  color  and 
news.  Others  tape-recorded  special 
interviews  from  booths.  Stations 
using  direct  lines  and  equipment 
took  part  in  a  pool  arrangement 
at  $250  each,  with  an  additional 
$200  for  line  costs. 

As  a  result,  whether  or  not  the 
individual  station  had  its  own  news 
representatives  on  hand,  listeners 
were  kept  fully  abreast  of  conven- 
tion developments.  Stations  fre- 
quently found  it  advisable  to  cancel 
regularly-scheduled  local  commer- 
cial commitments  and,  in  any  event, 
saturate  their  schedules  with  con- 
vention news  and  extend  their 
broadcast  day. 

Through  the  facilities  of  Magne- 
cord  Inc.,  over  150  "indies"  had  put 
together  tape-recorded  broadcasts 
by  last  Tuesday.  Arrangements 
were  made  by  Magnecord  in  co- 


operation with  the  National  Assn. 
of  Radio  News  Directors  and  Chi- 
cago News  Broadcasters  Assn.,  at 
savings  to  out-of-town  outlets. 

More  than  a  dozen  stations,  most 
of  them  network-affiliated,  were  as- 
signed booths  for  the  convention. 
Some  maintained  direct  lines  from 
seats  in  the  radio-TV  section  on 


ARCH  COLEMAN  (I),  political  com- 
mentator, and  Jack  Younts,  president- 
general  manager,  WEEB  Southern 
Pines,  N.  C,  discusses  last-minute 
plans  as  Mr.  Coleman  prepares  to 
depart  for  Chicago  to  cover  both  na- 
tional political  conventions  for  WEEB, 
WEWO  Laurinburg  and  WGWR  Ashe- 
boro,  both  in  the  Tar  Heel  State. 


the  floor  of  the  International  Am- 
phitheatre. 

Clear  Channel  Broadcasting 
Service  offered  its  facilities  for 
"live"  feeds  and  recordings  to  some 
15  member  stations. 

Independent  stations  sending 
newsmen  to  the  GOP  conclave  were 
able  to  record  proceedings  and  in- 
terview delegates  at  Magnecord 
studios  in  the  amphitheatre  and  the 
Conrad  Hilton  Hotel. 

Magnecord  provided  studio  and 
tape-recording  facilities  at  the  rate 
of  $5  for  a  recording  up  to  five  min- 
utes long  and  $9  for  15  minutes. 

Eighteen  staff  members  of  Mag- 
necord and  the  cooperating  news 
groups  were  accredited  to  provide 
full  service  in  the  tape-recording 
of  all  action  on  the  convention 
floor.  Portions  of  these  sessions 
were  edited  for  local  angles  and 
mailed  back  to  stations  for  broad- 
cast. Tape  was  supplied  by  Audio 
Devices,  New  York. 

Richard  McQueen,  Magnecord 
advertising  manager,  directed  the 
activity  of  six  men  at  the  amphi- 
theatre and  three  at  the  hotel. 

The  enterprise  of  TV  newsmen 
also  played  a  vital  role  in  coverage 
of  the  Windy  City's  battle  of  bom- 
bast. 

KANS  Wichita  set  up  a  closed 
circuit  to  bring  TV  coverage  of 
the  Republican  convention  into  the 
(Continued  on  page  100) 
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Association  of  American  Railroads 

TRANSPORTATION  BUILDING 

Washington  6,  D.  C. 

WILLIAM  T.  FARICY 

PRESIDENT 

July  12,  1952 

To  the  PRESS  and  RADIO: 

Subject:     WHEN  "MET"  IS  MOT  PROFIT 

Railroad  financial  results  and  operating  statistics,  reported 
each  month  to  the  Interstate  Commerce  Commission,   are  compiled  in  accordance 
with  the  Commission's  prescribed  accounting  procedures  and  under  its  in- 
spection and  supervision.     The  figures  of  no  other  industry  are  subject  to 
more  careful  public  supervision  and  scrutiny  to  insure  their  accuracy.  The 
railroad  figures  are  matters  of  public  record  and  are  periodically  reported 
to  the  press  and  the  public. 

The  terms  used,  however,  sometimes  fail  to  convey  to  those  not 
familiar  with  them  a  correct  understanding  of  their  meaning.    Take,  for 
example,  the  term  "net  railway  operating  income,"  a  familiar  item  in  state- 
ments of  railroad  accounts.     The  use  in  the  same  phrase  of  the  words  "net" 
and  "income"  might  make  it  seem  that  this  is  a  measure  of  the  profit  avail- 
able to  the  owners  of  a  railroad,  rather  than  just  an  intermediate  step  on 
the  way  toward  finding  out  what  that  profit  is. 

"Net  railway  operating  income"  represents  what  is  left  after  sub- 
tracting from  total  revenues  from  the  sale  of  services  the  amounts  paid  out 
for  operating  expenses,  taxes,  the  use  of  joint  facilities,  and  hire  of 
.  freight  cars  and  other  equipment.     The  resulting  figure  is  the  base  on  which 
the  rate  of  return  earned  on  property  investment  or  valuation  is  calculated. 
"Net  railway  operating  income,"  however,  should  not  be  confused  with  the 
terms  "net  income"  or  "net  profits,"  for  the  railroads  have  other  obligations 
to  meet  before  arriving  at  such  end  results. 

To  find  the  profit  it  is  necessary  to  go  two  steps  farther — first, 
to  add  any  income  received  from  outside  sources  ;  and  then  to  subtract  fixed 
charges,  principally  interest  on  bonds,  equipment  trust  notes  and  other 
indebtedness,  and  rentals  for  leased  roads,  which  amount  to  nearly  one-half 
as  much  as  the  "net  railway  operating  income." 

These  necessary  fixed  charges  must  be  met  before  any  true  profit 
can  be  arrived  at.    And  even  this  profit  is  by  no  means  all  available  for 
dividends,  for  out  of  it  must  come  the  funds  to  sustain  the  credit  neces- 
sary to  carry  forward  the  program  of  additions  and  betterments  so  essential 
to  continued  improvement  in  railroad  service. 

Sincerely  yours, 
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4-A  ELECTION 


millions  listen 
millions  buy! 


Each  radio  home  in  WJR's  coverage  area 
spends  almost  1,000  dollars  a  year  on 
food! 

%  of  National 
Total 

Population  12,601,300  8.3 

Radio  Homes  3,784,170  8.1 
Food  Sales     $3,266,766,000  9.4 

Get  your  share  of  the  tremendous 
food  sales  in  the  Michigan-Great 
Lakes  area.  Pre-sell  these  radio 
families  on  your  products  ...  by 
using  WJR,  the  station  with  the 
greatest  coverage  in  this  area. 

For  specific  success  stories  in  this 

large  food  market,  write  WJR  or 

see  your  Edward  Petry  repre-  Wlk  Oetrou 

sentative  today.  r*e  Goodw,v'  s'°" 

Remember . . .  millions  buy  C6S£ew- 
WJR-advertised  products! 


50,000  walls 

Clear  Channel 


Radio — America's 
Greatest 
Advertising  Medium 

Represented  nationally  by 
Edward  Petry  &  Company 
WJR  Eastern  Sa/et  Office: 
665  Fifth  Ave.,  New  York 


New  Officers,  Governors 
Are  Announced 

RESULTS  of  elections  of  1952-53  officers  and  board  of  governors  by  each 
of  the  15  local  chapters  of  the  American  Assn.  of  Adv.  Agencies  were 
announced  by  4-A's  officials  last  week. 
Meanwhile,  dates  for  4-A  East-      *  •  


ern,  Central,  and  Pacific  fall  re- 
gional conventions  were  reported 
as  follows:  Central  Council  (all  ter- 
ritory between  Pittsburgh  and  the 
Rockies,  except  Michigan),  Oct.  9- 
10,  Drake  Hotel,  Chicago,  under 
Council  Chairman  John  M.  Willem, 
Leo  Burnett  Co.,  Chicago;  Pacific 
Council  (all  west  of  Rockies),  Oct. 
12-15,  Arrowhead  Springs  Hotel, 
San  Bernardino,  Calif.,  under  Coun- 
cil Chairman  Carl  K.  Tester,  Philip 
J.  Meany  Co.,  Los  Angeles;  and 
Eastern  Conference  (New  York, 
New  England,  and  Atlantic  Coun- 
cils), Oct.  28-29,  Roosevelt  Hotel, 
New  York,  under  New  York  Coun- 
cil Chairman  Marion  Harper  Jr., 
McCann-Erickson.  The  Michigan 
Council  has  not  completed  conven- 
tion plans. 

In  the  15  local  chapters,  officers 
and  board  members  were  elected  as 
follows: 

Chesapeake  Chapter — Joseph  Katz. 
Joseph  Katz  Co.,  Baltimore,  chairman; 
J.  Robert  Corry,  Lewis  Edwin  Ryan, 
Washington,  vice  chairman;  Theodore 
A.  Newhoff,  Theodore  A.  Newhoff  Adv. 
Agency,  Baltimore,  secretary-treas- 
urer; Robert  Daiger,  VanSant,  Dug- 
dale  &  Co.,  Baltimore;  M.  Belmont  Ver 
Standig,  M.  Belmont  Ver  Standig  Inc., 
Washington. 

Cleveland  Chapter — S.  L.  Abrams, 
Ohio  Adv.  Agency,  chairman;  Kenneth 
E.  Moore,  Fuller  &  Smith  &  Ross,  vice 
chairman;  Andrew  B.  Meldrum,  Mel- 
drum  &  Fewsmith,  secretary-treasurer; 
M.  R.  Davies  Jr.,  Foster  &  Davies; 
Dennis  J.  O'Neill,  D'Arcy  Adv.  Co.,  all 
of  Cleveland. 

Dayton  Chapter — Hugo  Wagenseil, 
Hugo  Wagenseil  &  Assoc.,  chairman; 
E.  G.  Frost,  Geyer,  Newell  &  Ganger, 
vice  chairman;  H.  H.  Hutzler,  Hutzler 
Adv.  Agency,  secretary  -  treasurer; 
Carter  B.  Helton,  Kircher,  Helton  & 
Collett,  all  of  Dayton. 

Northern  California  Chapter — John 
J.  Wiley,  Kenyon  &  Eckhardt,  San 
Francisco,  chairman;  W.  H.  Wilde,  Mc- 
carty Co.,  San  Francisco,  vice  chair- 
man; Robert  H.  Knollin,  Knollin  Adv. 
Agency,  San  Francisco,  secretary-treas- 
urer; Fred  H.  Fidler,  J.  Walter  Thomp- 
son Co.,  San  Francisco;  Sidney  Gar- 
field, Sidney  Garfield  &  Assoc.,  San 
Francisco;  Ross  H.  Ryder,  Ryder  & 
Ineram,  Oakland;  Franklin  C.  Wheeler, 
Brisacher,  Wheeler  &  Staff.  San  Fran- 
cisco. 

Oregon  Chapter — Wayne  R.  Leland, 
House  &  Leland,  chairman;  T.  Bryce 
Spruill,  Botsford,  Constantine  & 
Gardner,  vice  chairman;  George  E. 
Clinton.  Joseph  R.  Gerber  Co.,  secre- 
tary-treasurer; Hal  E.  Short,  Hal  Short 
&  Co.;  Willard  E.  Wilson,  McCann- 
Erickson,  all  of  Portland. 

Philadelphia  Chapter  —  Wesley  M. 
Ecoff,  Ecoff  &  James,  chairman;  Earle 

A.  Buckley,  The  Buckley  Organization, 
vice  chairman;  Sydney  Thayer,  Aitkin- 
Kynett  Co.,  secretary-treasurer;  George 

B.  Barnard,  Aitkin-Kynett  Co.;  J.  M. 
Korn,  J.  M.  Korn  &  Co.,  all  of  Phil- 
adelphia. 

Pittsburgh  Chapter — Harry  P.  Vieth, 
BBDO,  chairman;  Harry  B.  Peebles, 
Albert  P.  Hill  Co.,  vice  chairman;  H. 
Vincent  Drayne,  Ketchum,  MacLeod 
&  Grove;  J.  M.  Roberts,  Sykes  Adv., 
Inc.;  Wilfred  H.  Lusher,  BBDO,  ap- 
pointed secretary-treasurer,  all  of 
Pittsburgh. 

Puget  Sound  Chapter — J.  F.  CroJlard, 
Ruthrauff  &  Ryan,  Seattle,  chairman; 
Floyd  O.  Flint,  J.  Walter  Thompson 
Co.,  Seattle,  vice  chairman;  Howard 
H.  Smith,  Condon  Co.,  Tacoma,  secre- 
tary-treasurer; Kermit  A.  Allen,  Strang 
&  Prosser  Adv.  Agency,  Seattle;  Harry 
S.  Pearson,  Pearson,  Morgan  &  Pascoe 
Adv.,  Seattle;  George  Weber,  Mac- 
Wilkins,  Cole  &  Weber,  Seattle;  Wil- 
liam W.  Woodbridge  Jr.,  Botsford, 
Constantine  &  Gardner,  Seattle. 

Rocky  Mountain  Chapter — Carl  A. 
Salstrand,  Ball  &  Davidson,  chairman; 
Harold   Walter    Clark,    Harold  Walter 


Clark  Inc.,  vice  chairman;  C.  J.  Frei- 
berger,  Curt  Freiberger  &  Co.,  secre- 
tary-treasurer, all  of  Denver. 

St.  Louis  Chapter — E.  E.  Kromnacker, 
Arthur  R.  Mogge  Die,  chairman;  J.  F. 
Kircher,  Gardner  Adv.  Co.,  vice  chair- 
man; Louis  E.  Westheimer,  Westheimer 
&  Block,  secretary-treasurer;  Maurice 
L.  Hirsch,  Hirsch  &  Rutledge;  Clark  F. 
Ross,  Ross  Adv.  Agency,  all  of  St. 
Louis. 

Southern  California  Chapter — Lee 
Ringer,  Ringer  &  Assoc.,  Los  Angeles, 
chairman;  R.  H.  Nagle,  Erwin,  Wasey 
&  Co.,  Los  Angeles,  vice  chairman; 
Herbert  C.  Brown,  McCarty  Co.,  Los 
Angeles,  secretary  -  treasurer;  Carl 
Heintz  Sr.,  Heintz  &  Co.,  Los  Angeles; 
Walter  McCreery,  Walter  McCreery 
Inc.,  Beverly  Hills;  Eldon  Smith,  Young 
&  Rubicam,  Hollywood;  Harry  W.  Witt, 
Calkins  &  Holden,  Carlock,  McClinton 
&  Smith,  Los  Angeles. 

Southeast  Chapter— W.  W.  Neal, 
Liller,  Neal  &  Battle,  Atlanta,  chair- 
man; Tucker  Wayne,  Tucker  Wayne  & 
Co.,  Atlanta,  vice  chairman;  Carol 
Porter,  Crawford  &  Porter  Adv..  At- 
lanta, secretary-treasurer;  Lewis  M. 
Ayer,  Ayer  &  Gillett,  Charlotte;  Henry 
Quednau,  Henry  Quednau  Inc.,  Tampa. 

Southwest  Chapter  —  Wilson  W. 
Crook,  Crook  Adv.  Agency,  Dallas, 
chairman;  Ray  K.  Glenn,  Glenn  Adv., 
Dallas,  vice  chairman;  Oscar  Payne, 
Watts,  Payne-Advertising  Inc.,  Tulsa, 
secretary-treasurer;  J.  Earl  Brennan, 
Brennan  Adv.  Agency,  Houston; 
Thomas  F.  Conroy,  Thomas  F.  Conroy. 
San  Antonio;  Warren  Humphrey,  Erwin 
Wasey  &  Co.,  of  the  South,  Oklahoma 
City;  Warren  T.  Mithoff,  Mithoff  Adv., 
El  Paso. 

Spokane  Chapter — Harvey  A.  Bras- 
sard, Devine  &  Brassard,  chairman; 
Milton  M.  Myers,  Miller,  Ogle  &  Myers, 
vice  chairman;  Virgil  A.  Warren,  Virgil 
A.  Warren  Adv.,  secretary-treasurer, 
all  of  Spokane. 

Twin  City  Chapter  —  Harold  C. 
Walker,  Harold  C.  Walker  Adv.,  chair- 
man; William  G.  White,  Erwin,  Wasey 
&  Co.,  of  Minnesota,  vice  chairman; 
Charles  R.  Strotz,  Bruce  B.  Brewer  & 
Co.,  secretary-treasurer;  Charles  L. 
Greenwood.  Knox  Reeves  Adv.;  D.  M. 
Mitchell,  Mitchell  &  Mitchell,  all  of 
Minneapolis. 


TAYLOR  NAMED 

Assumes  New  CPN  Post 

SHERRIL  TAYLOR,  sales  promo- 
tion manager,  CBS  Pacific  Net- 
work and  KNX  Hollywood,  has 
been  named  direc- 
tor of  sales  pro- 
motion -  advertis- 
ing -  exploitation, 
a  newly  created 
post. 


Mr.  Taylor 


Under  the  new 
operation,  Robert 
L.  Finn,  writer- 
production  assist- 
a  n  t  on  CRN's 
Meet  the  Missus, 
It's  Fun  to  Be 
Young  and  Family  Fun,  has  been 
assigned  to  work  under  Mr.  Tay- 
lor's direction  on  program  promo- 
tion and  exploitation. 

Leon  Forsyth  continues  as  mer- 
chandising manager  with  Arthur 
Sawyer,  research  editor,  and  James 
Cantwell,  art  director. 


CBS  Pacific  Network  annual  sports 
award  presented  to  Brutus  Hamilton, 
U.  of  Calif,  athletic  director  and  U.  S. 
Olympic  squad  track  coach,  as  the 
personality  in  the  West  contributing 
most  to  American  sports. 
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BONUS 


in  Washington 


When  you  buy  WWDC  in  Washington,  you  get  a  great  big  free  bonus 
audience!  A  special  survey  by  Pulse — made  when  no  baseball  or  other 
special  broadcasts  were  on  the  air — shows  that  WWDC  has  by  far  the 
largest  out-of-home  audience  in  the  Washington  area. 

Out  of  504  time  periods  measured  by  Pulse,  WWDC  was  first  302 
times,  and  tied  for  first  147  times.  In  other  words,  WWDC  dominates  this 
audience  94%  of  the  time. 


Your  JOHN  BLAIR  man  will  give 
you  all  the  details  about  WWDC's 
dominant  position  in  this  always-rich 
market.  Call  him  soon. 


This  big  bonus  audience  that  WWDC 
delivers  advertisers  is  just  one  more  reason 
why  WWDC  is  the  Washington  station  that 

sells  goods. 


And  this  out-of-home  audience  is  big.  U.  S. 
Government  figures  show  that  the  Washington 
market  has  244,067  automobiles  with  radios. 


REPRESENTED    BY   JOHN    BLAIR    &  CO. 


WASHINGTON,  D.  C. 
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"THANK  Sod  and  Sunny  Jim  for  saving  my  sanity  just  before 
dinner."  With  that  a  Seattle  mother  typified  the  programming 
success  of  The  Sunny  Jim  Kindergarten  throughout  the  North- 
west. Guided  by  MacWilkins,  Cole  &  Weber  agency,  Sunny  Jim 
products  have  achieved  radio  popularity  that  is  best  reflected 
in  the  current  Seattle  Times  Consumer  Analysis.  That  survey 
shows  Sunny  Jim  peanut  butter  ranks  first  among  the  three  most 
popular  brands  sold  in  the  area — a  popularity  that  quite  appro- 
priately parallels  Sunny  Jim's  use  of  radio. 


DISCUSSING  Sunny  Jim  plans  are  (I  to  r):  W.  H.  Sandiford,  account  executive, 
MacWilkins,  Cole  &  Weber,  Seattle;  C.  G.  Guinn,  sales  and  advertising 
manager.  Sunny  Jim  Food  Products  Co.,  and  Jerome  P.  Firnstahl,  Sunny  Jim 
president  and  general  manager. 


'SUNNY  JIM  KINDERGARTEN' 


WHAT  must  be  the  youngest  audience  ever  selected  as 
the  target  for  a  consistent  sales  effort  via  radio,  sits 
down  entranced  each  afternoon,  in  several  Pacific 
Northwest  cities,  listens  to  a  quarter-hour  broadcast,  gets  up 
for  dinner,  and  increases  tremendously  the  sale  of  the  spon- 
sor's product. 

The  program  is  The  Sunny  Jim  Kindergarten,  aired  in 
Seattle  for  the  past  four  years,  and  more  recently  in  Spokane, 
Boise  and  Yakima  as  well.  The  audience  comprises  children 
between  the  ages  of  three  and  six.     * —  


The  sponsor  is  Sunny  Jim  Food 
Products,  Seattle,  and  the  leading 
product,  peanut  butter,  has  tripled 
its  dollar  volume  of  sales  and 
climbed  to  unmistakable  first  place 
in  consumer  preference  in  the 
Seattle  market  since  the  show  has 
been  on  the  air. 

Here's  the  story: 

Sunny  Jini  is  a  family-owned 
firm,  distributing  regionally  from 
Seattle.  It  had  been  a  spasmodic 
advertiser  until  the  account  was 
acquired  in  1946  by  MacWilkins, 
Cole  &  Weber,  Seattle  and  Port- 
land, Ore.,  agency.  Except  for  a 
brief  sponsorship  of  a  network 
cooperative  show  in  Seattle,  Sunny 
Jim  had  used  no  consistent  ad- 
vertising of  any  kind  until  the 
Kindergarten  show  was  launched, 
so  that  radio  was  its  first  and  for  a 
time  its  sole  major  advertising 
medium. 

The  Sunny  Jim  Kindergarten 
was  developed  as  the  result  of  a 
search  for  a  radio  vehicle  to  fill  a 
vacancy.  Research  had  disclosed 
no  program  available  in  the  area, 
either  local  or  network,  which  of- 
fered a  consistent  vehicle  appeal- 
ing directly  to  children  in  the 
three-to-six  year  age  group.  Chil- 
dren as  young  as  two  and  one  half 
are  interested  in  the  radio  as  a 
form  of  home  entertainment,  the 
researchers  believed,  but  there  was 


nothing  geared  to  the  youngsters' 
level. 

Accordingly,  the  idea  for  the 
Kindergarten  show  was  developed 
by  Dave  Crockett  (at  that  time 
free-lancing  in  partnership  with 
his  wife,  as  McPherson  and 
Crockett) ,  in  conjunction  with  W. 
H.  Sandiford,  account  executive 
for  MacWilkins,  Cole  &  Weber. 

The  show  started  on  a  sustain- 
ing basis  over  KING  Seattle,  and 
the  immediate  response  from  lis- 
teners —  especially  mothers  — 
prompted  the  agency  to  recommend 
that  Sunny  Jim  undertake  sponsor- 
ship of  the  program.  Favorable 
comments  were  received  from  the 
start  from  such  organizations  as 


the  Seattle  Council  of  Parent- 
Teacher  Assns.  and  Junior  Pro- 
grams Inc.  It  is  believed  that  the 
Sunny  Jim  Kindergarten  was  the 
first  children's  program  in  the 
Seattle  area  accorded  the  privilege 
of  advertising  that  it  was  endorsed 
by  the  PTA. 

Early  in  the  planning,  repre- 
sentatives of  the  agency  called 
some  50  parents  of  small  children 
and  outlined  the  idea  to  them.  All 
were  grateful  for  the  idea  of  a 
strip  show,  which  would  keep  the 
youngsters  occupied  during  the 
late-afternoon  time  when  mother 
was  preparing  dinner.  Almost 
unanimously,  the  parents  queried 
had  expressed  a  preference  for  the 
5:45-6:00  p.m.  time  slot,  and  the 
program  was  scheduled  accord- 
ingly, in  all  localities  where  the 
time  was  available. 

Because  it  is  a  low-budget  show, 
and  extremely  easy  to  produce, 
spokesmen  for  the  account  are 
loath  to  describe  the  format  in  de- 
tail. They  do  say,  however,  that 
the  Kindergarten  offers  small  chil- 
dren's favorite  stories  and  nursery 
rhymes,  and  that  in  each  locality 


FIIE  FOODS   .       U  ■ 


Posters  such  as  this  are  used  to  promote  the  program 


the  program  features  a  local  sta- 
tion personality  with  voice  and 
manner  appeal  for  children. 

The  show  also  includes  a  roll  call, 
which  developed  originally  to  use 
the  names  of  children  who  wrote 
in  to  the  station.  So  many  names 
came  in,  however,  that  the  sponsor 
was  forced  to  use  only  first  names, 
and  by  recourse  to  such  obvious 
sources  as  the  telephone  book,  it 
was  possible  to  include  just  about 
any  given  name  a  listener  might 
possess. 

The  program  started  on  KING  in 
January  1948,  and  later  branched 
out  to*  KREM  Spokane,  KDSH 
Boise  and  KIMA  Yakima.  In 
Seattle,  since  September  1951,  it 
has  been  aired  on  KRSC.  The 
Kindergarten  also  was  on  KWJJ 
Portland  for  two  years,  but  with- 
drew from  the  Portland  market 
until  sales  and  distribution  prob- 
lems could  be  solved. 

To  accommodate  the  relatively 
small  budget  available,  independent 
outlets  were  selected,  on  the  theory 
that  if  enough  effort  were  put  into 
promotion,  the  appeal  of  the  pro- 
gram would  cause  parents  to  tune 
in  the  station.  A  second  considera- 
tion, according  to  Mr.  Sandiford, 
was  better  time  availabilities. 
Results  have  proved  the  decision 
sound,  he  recently  reported  to 
Broadcasting  •  Telecasting. 

Sunny  Jim's  first  consistent,  one- 
direction  advertising  was  in  radio. 
It  has  since  been  supplemented  by 
newspaper  space  and  more  recent- 
ly by  a  small  television  schedule. 
For  1952,  50%  of  the  total  ad 
budget  is  allocated  to  radio  and 
TV. 

The  Sunny  Jim  Kindergarten  re- 
mains the  backbone  of  the  account's 
advertising,   however,  and  event- 
(Continued  on  page  66) 
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Five 
Outstanding 

New 
Radio  Shows 


CBS  Radio  presents  the  year's  top  creative  achievements  in 
radio  showmanship  —  five  fresh  interpretations  of  established 
program  types ....  Designed  with  realistic  respect  for  adver- 
tisers' budgets,  these  new  shows  carry  maximum  appeal  for 
all  ages,  sexes,  and  tastes  —  assure  low  cost-per-thousand  mass 
audiences  Once  more,  CBS  Radio,  creator  of  more  success- 
ful package  programs  than  any  other  network,  leads  in  devel- 
oping exciting  new  entertainment. 


Announcing. 
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Give  yoitr  product  a  seasonable  lift  with  one 
of  these  all-season  shows  . . . 

THE  FRANK  FONTAINE  SHOW-A  half -hour  of 
rippling  comedy  with  Frank  Fontaine  and  his  zany 
impersonations  of  Fred  Frump  and  John  L.  C.  Sil- 
voney . . .  the  baby-sitting  dilemmas  of  the  Fontaine 
family  (latest  count:  a  hilarious  eight).  Sundays, 
8:00-8:30  p.m.  EDT 

HORATIO  HORNBLOWER- Starring  the  dis- 
tinguished Michael  Redgrave  as  hero  of  C.  S. 
Forester's  best-sellers.  Salt-spray  adventures  and 
sparkling  romance  .  .  .  with  an  audience  already 
assembled  by  the  dashing  Hornblower  of  magazine, 
book,  and  screen.  (Mondays,  8:00-8:30  p.m.  EDT) 

DECEMBER  BRIDE -Spring  Byington  is  "her 
usual  delightful  self"  (says  Variety)  as  a  new  kind 
of  mother-in-law  (her  son-in-law  dotes  on  her). 
Warm  situation  comedy  with  a  new  view  of  an  old 
relationship  — delight  for  every  in-law  in  the  land. 
(Sundays,  7:00-7:30  p.m.  EDT) 

GUNSMOKE -There's  a  U.S.  Marshal,  assorted 
villains,  the  setting  is  the  West— but  there's  a  price- 
less missing-ingredient:  It's  a  Western  without  corn. 
Adult  writing,  believable  acting ...  the  effect  — to 
win  a  new  audience  for  the  sagas  of  the  prairies. 
(Saturdays,  7:30-8:00  p.m.  EDT) 

THE  STEVE  ALLEN  SHOW-A  program  with  a 
human  format  — first  name,  Steve.  It's  a  changing 
and  always  surprising  blend  of  artesian  ad-libbing 
. . .  the  Allen  piano . . .  the  Bobby  Sherwood  Trio . . . 
and  bright  banter  with  unexpected  guests.  A  smash 
hit  on  the  Coast,  this  show  has  top  national  pros- 
pects. It's  all  easy. . .  nothing's  forced  ...  a  half -hour 
of  fun.  (Monday  through  Friday,  9:30-10:00  p.m. 
EDT) 

Ask  your  CBS  Radio  representative  for  sam- 
ple recordings.  .  .  .  Refresh  your  customers 
and  your  sales  with  one  of  these  big-oppor- 
tunity shows — 


. . .  all  on  THE  CBS  RADIO  NETWORK 


book  reviews . . . . 


ADVERTISING  AT  THE  CROSS- 
ROADS. By  Max  A.  Geller.  The 
Ronald  Press  Co.,  15  E.  26  St.,  New 
York  10,  N.  Y.;  336  pp.;  $5. 

RECOMMENDATION  that  gov- 
ernmental control  of  advertising, 
now  scattered  piecemeal  among 
such  diverse  agencies  as  the  Post 
Office,  Securities  &  Exchange  Com- 
mission, Alcohol  Tax  Unit,  Federal 
Trade  Commission  and  FCC,  be 
vested  in  a  single  bureau,  probably 
the  FTC,  is  this  book's  major  con- 
clusion. 

Required  reading  for  any  one  at 
all  concerned  with  the  impact  of 
advertising  on  the  American  peo- 
ple, both  as  individuals  and  as  citi- 
zens of  a  nation,  Advertising  at 
the  Crossroads  tells  the  story  of 
the  growth  of  advertising  from  its 
humble  beginnings  to  its  present 
"big  business"  status  and  reports 
the  history  of  the  government  at- 
tempts to  control  this  great  social 
force  in  the  public  interest. 

Its  author,  in  addition  to  his 
Ph.D.  and  LLB  degrees,  holds 
such  industry-recognized  titles  as 
president  of  Weiss  &  Geller  and 
president  and  chairman  of  the 
board  of  the  New  Haven  Clock  & 
Watch  Co.  So  when  Dr.  Geller 
recommends  that  Congress  as  an 
essential  part  of  the  fight  against 
inflation  "limit  the  amount  adver- 
tisers be  permitted  to  expend  for 
advertising,"  his  words  perhaps 
cannot  be  brushed  off  as  vague 
theorizing  of  an  impractical  vision- 
ary. They  merit  serious  attention 
as  the  considered  opinion  of  an 
experienced  practitioner  as  well  as 
student  of  advertising. 

Deduction  for  Advertising 

"Along  with  the  problem  of 
regulating  advertising  expendi- 
tures in  an  inflationary  period, 
consideration  should  be  given  in 
this  Congressional  study  to  a  more 
liberal  tax  deduction  for  advertis- 
ing during  a  deflationary  period 
with  a  view  of  achieving  greater 
employment,  production  and  con- 
sumption," Dr.  Geller  suggests. 
The  aim  must  be,  at  all  times,  "to 
integrate  the  advertising  expendi- 
ture with  the  national  welfare." 

Pointing  out  that  "television  has 
accentuated  the  influence  of  adver- 
tising on  our  homes,  on  young  and 
old  alike,"  Dr.  Geller  states  that 
"questions  have  arisen  as  to  how  to 
curb  advertising  that  is  in  bad 
taste  and  obnoxious  as  well  as  de- 
ceptive and  misleading;  the  prob- 
lem of  taxing  advertising  is 
coupled  with  curbing  the  needless 
expenditure  of  tax  dollars;  the  re- 
sponsibility of  the  advertiser,  the 
agency  and  the  media  is  a  problem 
that  requires  a  great  deal  of  atten- 
tion. 

"All  this  leads  to  the  recom- 
mendation that  Congress  entrust 
to  one  administrative  bureau  the 
regulation,  supervision  and  con- 
trol of  advertising  in  all  its  phases. 
The  Federal  Trade  Commission  is 
perhaps  ideally  suited  for  this  pur- 
pose.   It  has  the  nucleus  of  the 


structure;  all  that  it  requires  is 
the  needed  manpower  and  financial 
support  as  well  as  the  statutory 
enactments  to  clothe  it  with  the 
necessary  jurisdiction.  .  .  . 

"Reputable  advertisers,  agencies 
and  owners  of  advertising  media 
should  welcome  the  recommenda- 
tion to  entrust  the  FTC  with  such 
powers,  for  this  commission  has 
demonstrated  as  well  as  declared 
publicly  that  it  'is  ready  and 
anxious  to  cooperate  in  every  way 
and  at  all  times  with  everyone 
interested  in  protecting  these  hon- 
orable professions  and  businesses 
from  the  unlawful  practices  of  the 
few.'  " 

Noting  that  advertising,  like 
each  of  us,  "must  adjust  itself  to 
the  tempo  of  the  era,"  Dr.  Geller 
concludes  his  volume  with  the 
statement  that  "advertising  is  by 
now  too  fine  a  profession  and  too 
great  an  economic  force  in  our 
existence  to  permit  the  disreputable 


few  to  bring  discredit  on  all.  The 
voluntary  cooperation  in  this  direc- 
tion of  the  advertiser,  the  agency 
and,  above  all,  the  media  will  in 
the  long  run  help  advertising  to 
prosper  and  grow;  it  will  like- 
wise obviate  the  necessity  for  any 
stringent  or  drastic  federal  regula- 
tions." 

Dr.  Geller  calls  the  TV  broad- 
casters' adoption  of  a  code  "a 
move  in  the  right  direction"  and 
points  out  "the  interesting  feature 
of  this  code  is  that  it  carries  with 
it  a  penalty  for  violation  in  the 
loss  of  the  right  to  use  the  symbol. 
This  may  be  a  pattern  for  the 
periodicals  to  use  and  if  they  adopt 
it  it  may  mean  that  advertising 
will  succeed  in  putting  a  quietus 
on  a  great  deal  of  the  criticism 
against  advertising  as  well  as 
eliminating  the  need  for  further 
government  regulation." 


MAJOR  share  of  credit  in  Los  Angeles 
County's  March  of  Dimes  campaign, 
which  raised  $1,350,000,  has  been  given 
to  the  combined  efforts  of  radio  and 
television,  according  to  letter  to  Paul 
Walker,  FCC  chairman,  from  Ben 
Cossart  &  Assoc.,  acting  as  liaison  be- 
tween L.  A.  chapter  and  radio-TV  sta- 
tions. 


HOOPER  STAND 

Challenges  WKBS  Action 

ATTORNEYS  for  C.  E.  Hooper 
Inc.  have  notified  WKBS  Oyster 
Bay,  N.  Y.,  that  they  do  not  believe 
the  station  has  legal  grounds  to 
forbid  Hooperaters  to  gather  data 
on  WKBS  listenership. 

Lee  Hollingsworth,  president  of 
Key  Broadcasting  System  Inc., 
licensee  of  WKBS,  had  notified 
Hooper  Inc.  through  the  latter's 
attorneys  in  a  letter  July  3  that, 
"We  strictly  forbid  your  client, 
C.  E.  Hooper  Inc.,  from  taking, 
and /or  recording,  for  any  purpose 
whatsoever,  any  listening  data  on 
our  property,  WKBS,  or  any  other 
radio  property  that  we  may  here- 
after own." 

Mr.  Hollingsworth,  in  a  previous 
letter  June  27,  had  based  WKBS 
objections  to  Hooper's  rating,  on 
grounds  that  "much  of  this  'so 
called'  rating  information  ...  is 
used  for  promotional  skullduggery 
against  other  stations,  and  we  do 
not  propose  to  be  subjected  to  this 
type  of  promotional  down  rating 
by  ad,  word  of  mouth  or  other- 
wise." 

WKBS  contended  it  uses  its  own 
copyrighted  rating  system,  Auc- 
tion Audience  Rating  Program,  to 
determine  its  listenership.  This 
rating  presumably  is  based  on  a 
daily  merchandise  auction  con- 
ducted by  the  station. 

Hooper  Inc.  attorneys  replied  in 
a  letter  that  Hooper's  basic  in- 
formation is  obtained  "directly 
from  the  listening  and  viewing 
public,"  and  that  figures  are  com- 
piled "without  prejudice  or  favor 
for  any  person  or  station,  whether 
it  be  a  client  of  Hooper  or  not." 
The  Hooper  attorneys  said  that 
"C.  E.  Hooper  Inc.  states  and  en- 
forces with  its  clients  a  code  of 
practices  designed  to  prevent  any 
unfair  or  prejudicial  use  of  the 
reports. 

"We  fail  to  see  that  your  letter 
of  June  27,  1952,  states  a  legiti- 
mate demand,  claim  or  complaint 
against  C.  E.  Hooper  Inc.,"  the 
attorneys  said. 


FTC  POST 

No  Decision  on  Carson 

NOMINATION  of  John  Carson  for 
reappointment  to  the  Federal 
Trade  Commission  is  "unfinished 
business"  in  the  Senate  Interstate 
&  Foreign  Commerce  Committee, 
with  virtually  no  prospect  for  ac- 
tion this  year. 

Mr.  Carson  was  named  by  Presi- 
dent Truman  June  19  for  a  seven- 
year  term  beginning  Sept.  28.  In 
the  absence  of  committee  approval 
and  Senate  confirmation,  Comr. 
Carson  can  continue  to  serve  until 
his  successor  is  chosen. 

A  spokesman  said  last  week  that 
the  matter  was  raised  by  the  com- 
mittee but  action  was  deferred  on 
grounds  there  was  not  time  to 
hold  hearings  before  the  82nd  Con- 
gress adjourned. 


WAGE  CONTROL 


Is  Retained  for 
Radio-TV 

SUMMARY  scrapping  on  Capitol  Hill  of  wage  exemption  legislation 
for  radio-TV  station  employes  has  been  viewed  in  industry  quarters 
with  the  same  lukewarm  reaction  that  greeted  the  proposed  amend- 
ment late  last  month  [B*T,  June  30]. 

This  was  apparent  after  joint  ★  

Senate-House  conferees  voted  to 
reject  an  amendment  which  would 
have  freed  broadcast  and  pub- 
lished media  from  wage  ceilings 
commensurate  with  their  price- 
exempt  status. 

As  a  result  of  Congressional 
action  on  the  Defense  Production 
Act  signed  by  President  Truman 
a  fortnight  ago,  radio  and  TV 
wages  will  remain  subject  to  the 
jurisdiction  of  the  Wage  Stabiliza- 
tion Board  through  April  30,  1953. 
There  is  one  important  difference, 
however:  The  present  board  will 
be  replaced  July  30  with  a  new 
statutory  body,  substantially 
stripped  of  any  authority  to  medi- 
ate labor  disputes. 

The  recommendation  to  free 
media  from  wage  regulations  was 
offered  by  Rep.  Paul  C.  Jones  (D- 
Mo.),  adopted  by  the  House  but 
scrapped  in  conference.  Committee 
authorities  said  that  Senate  con- 
ferees felt  the  proposal  "went  far 
beyond"  the  intent  with  which  it 
was  drafted.  Pressed  for  Congres- 
sional adjournment,  Senate  mem- 
bers convinced  House  conferees  it 
should  be  scrapped  at  this  time. 

While  some  industry  quarters 
did  not  oppose  Rep.  Jones'  sug- 
gestion, it  was  known  that  they 
had  questioned  the  approach  in- 
herent in  the  proposal — that  of 
seeking  to  exempt  the  industry 
from  wage  ceilings  on  the  grounds 
that  prices  were  not  subject  to 
controls.  The  exemption  also 
would  have  applied  to  newspapers, 
magazines,  theatres,  and  outdoor 
advertising. 

The  amendment  would  have  had 


varying  effects  on  broadcast 
operation,  depending  on  the  size 
of  the  stations  involved.  Wage 
contracts  negotiated  by  networks 
and  stations  with  the  AFM,  AFRA, 
NABET,  IBEW  and  other  unions 
are  subject  to  WSB  jurisdiction. 

It  is  known  that  the  board  has, 
on  many  occasions,  granted  wage 
boosts  in  excess  of  token  increases, 
with  proper  application  to  the 
agency.  In  that  sense,  exemption 
legislation  may  have  proved  aca- 
demic. Some  broadcasters  have  oc- 
casionally looked  with  disfavor 
upon  red  tape  attending  such  WSB 
negotiations,  while  other  industry 
segments  have  favored  outright 
scrapping  of  wage-price  controls. 

The  decision  of  Congress  to  strip 
WSB  of  its  mediation  powers  and 
thus  pave  the  way  for  a  return  to 
stress  on  collective  bargaining 
(with  the  NLRB  exercising  that 
major  function)  is  regarded  as  a 
victory  in  some  industry  quarters. 

The  new  board  will  be  com- 
posed of  equal  numbers  of  public, 
industry  and  labor  members  at 
present.  It  would  be  empowered  to 
formulate  general  wage  regula- 
tions subject  to  approval  by  the 
Economic  Stabilization  adminis- 
trator. Its  functions  are  certain  to 
be  hampered,  however,  by  lack  of 
funds  voted  by  Congress. 

Between  six  and  seven  million 
more  employes  are  freed  from 
wage  controls  under  the  new  law. 
Newly  exempted  are  professional 
engineers  and  employes  of  small 
business  firms. 
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Truscon  Self-Supporting  Radio 
Tower  operated  by  Station 
WILK,  Wilkes-Barre,  Pa. 


TRUSCON  STEEL  TOWERS 

in  performance 

The  ability  to  stand  up  under  a  wide  variety  of  the  most  extreme  conditions 
imposed  by  Nature  makes  Truscon  Steel  Towers  stand  out  as  leaders  in 
design  and  construction. 

A  typical  example  of  Truscon  Tower  strength-in-service  is  the  unit  operating 
for  Station  WILK-FM,  Wyoming  Valley  Broadcasting  Company,  Wilkes- 
Barre,  Pennsylvania.  The  Truscon  self-supporting  tower  is  200  feet  high, 
supports  an  RCA  Two-Section  FM  Pylon  Antenna,  and  in  addition  is  designed 
with  sufficient  strength  to  support  a  television  antenna  in  the  future. 

Truscon  possesses  many  years  of  engineering  knowledge  and  experience  in 
the  steel  AM-FM-TV-MICROWAVE  tower  field.  Truscon  facilities  for  the 
complete  design  and  production  of  steel  towers  are  modern  and  efficient. 

Your  phone  call  or  letter  to  any  convenient  Truscon  district  office,  or  to  our 
home  office  in  Youngstown,  will  bring  you  prompt,  capable  engineering 
assistance  on  your  tower  problems.  Call  or  write  today. 

TRUSCON®  STEEL  COMPANY 

1074  Albert  Street,  Youngstown  1,  Ohio      •      Subsidiary  of  Republic  Steel  Corporation 


TRUSCON' 
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TRuscoPf 

a  name  you  can  build  on 
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Listed  in  State  Order 

[Also  see  later  applications,  page  70, 
and  Ax  Deadline] 

BAKERSFIELD,  Calif.— Kern  County 
Bcstrs.  Inc.  (KERO),  VHF  Ch.  10  (192- 
198  mc);  ERP  13  kw  visual,  6.5  kw 
aural;  antenna  height  above  average 
terrain  3,074  ft.,  above  ground  137  ft. 
Estimated  construction  cost  $172,401, 
first  year  operating  cost  $190,000,  reve- 
nue $228,000.  Post  Office  address:  1420 
Truxton  Ave..  Bakersfield.  Studio  lo- 
cation: 1420  Truxton  Ave.  Transmitter 
location:  4  mi.  South  of  Bealville,  Calif., 
on  Bear  Mtn.  Geographic  coordinates  35° 
12'  23"  N.  Lat.,  118°  38'  30"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Pierson  &  Ball,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
President  Albert  De Young  (51%),  gen- 
eral manager  and  10%  owner  of  KERO 
Bakersfield;  Vice  President  M.  H.  Stans- 
bury  (24%),  50%  owner  of  Stansbury 
Inc.  (oil  well  drilling  contractors  and 
oil  well  operators);  Secretary-Treasurer 
Bryan  J.  Coleman  (5%),  secretary- 
treasurer  of  Bakersfield  Savings  &  Loan 
Assn.;  Edward  E.  TJrner  (10%),  sales 
manager  of  KERO;  Kenneth  R.  Croes 
(5%),  program  manager  of  KERO,  and 
S.  B.  Gill  (5%  ),  attorney  with  law  firm 
of  Deadrich,  Gill  &  Bates. 

BAKERSFIELD,  Calif.  —  John  Poole 
Bcstg.  Co.,  UHF  Ch.  29  (560-566  mc); 
ERP  114  kw  visual,  64.6  kw  aural;  an- 
tenna height  above  average  terrain  623 
ft.,  above  ground  247  ft.  Estimated  con- 
struction cost  $220,000,  first  year  operat- 
ing cost  $150,000,  revenue  $130,000.  Post 
Office  address:  Top  Floor,  Security 
Bldg..  Long  Beach  2,  Calif.  Studio  lo- 
cation: To  be  determined.  Transmitter 
location:  5.5  mi.  N  45°  E  Oil  City,  Calif. 
Geographic  coordinates  35°  29'  08"  N. 
Lat.,  118°  53'  19"  W.  Long.  Transmitter 
DuMont,  antenna  GE.  Legal  counsel 
McKenna  &  Wilkinson,  Washington. 
Consulting  engineer  George  Adair, 
Washington.  Sole  owner  is  John  H. 
Poole,  licensee  of  KBIG  Avalon,  Calif., 
and  KM2XAZ  (experimental  TV)  Los 
Angeles;  he  also  is  applicant  for  new 
UHF  TV  stations  for  Fresno,  Los  An- 
geles, Salinas  and  Stockton,  Calif. 

BERKELEY,  Calif.— Bay  Area  Edu- 
cational Television  Association,  VHF 
Ch.  9*  (186-192  mc);  ERP  31  kw  visual, 
15.5  kw  aural;  antenna  height  above 
average  terrain  525  ft.,  above  ground 
354  ft.  Estimated  construction  cost 
$100,000,  first  year  operating  cost  $110,- 
000,  revenue  $110,000.  Post  Office  ad- 
dress: Alameda  County  Court  House, 
1225  Fallon  St.,  Oakland  7,  Calif.  Studio 
locations:  Berkeley  Community  Thea- 
tre, Grove  and  Allston  Way,  Berkeley, 
and  U.  of  California,  Berkeley.  Trans- 
mitter location:  Mark  Hopkins  Hotel, 
Mason  and  California  Streets,  San  Fran- 
cisco. Geographic  coordinates  37°  47' 
24"  N.  Lat.,  122°  24'  40"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Chesley  M.  Walter,  Oakland,  Calif. 
Consulting  engineer  R.  A.  Isberg,  Palo 
Alto,  Calif.  Applicant  is  non-profit  cor- 
poration which  has  no  stock  issued  and 
is  composed  of  educators  in  the  San 
Francisco  Bay  Area. 

FRESNO,  Calif.^Tohn  Poole  Bcstg. 
Co.,  UHF  Ch.  47  (668-674  mc);  ERP  282 
kw  visual,  141  kw  aural;  antenna  height 


above  average  terrain  337  ft.,  above 
ground  363  ft.  Estimated  construction 
cost  $288,000,  first  year  operating  cost 
$160,000,  revenue  $120,000.  Post  Office 
address:  Top  Floor,  Security  Bldg.. 
Long  Beach  2,  Calif.  Studio  and  trans- 
mitter location:  Security  Bank  Bldg., 
Fulton  and  Mariposa  Streets.  Geo- 
graphic coordinates  36°  44'  5.1"  N.  Lat., 
119°  47'  23.6"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  McKenna 
&  Wilkinson,  Washington.  Consulting 
engineer  T  &  T  Radio  Measurements 
Co.,  Long  Beach,  Calif.  Sole  owner 
is  John  H.  Poole,  licensee  of  KBIG 
Avalon,  Calif.,  and  KM2XAZ  (experi- 
mental TV)  Los  Angeles;  he  also  is  ap- 
plicant for  new  UHF  TV  stations  for 
Bakersfield,  Los  Angeles,  Salinas  and 
Stockton,  Calif. 

RIVERSIDE,  Calif.— California  Tele- 
casters,  UHF  Ch.  40  (626-632  mc),  ERP 
21.2  kw  visual,  10.6  kw  aural;  antenna 
height  above  average  terrain  724  ft., 
above  ground  193  ft.  Estimated  con- 
struction cost  $136,523,  first  year  operat- 
ing cost  $150,000,  revenue  $150,000.  Post 
Office  address:  c/o  E.  C.  Blais,  3607  West 
Magnolia  Blvd.,  Burbank,  Calif.  Studio 
location:  To  be  determined.  Transmit- 
ter location:  West  end  of  Box  Springs 
Mountain,  3  mi.  NE  of  Riverside.  Geo- 
graphic coordinates  33°  59'  31.68"  N. 
Lat.,  117°  19'  24.96"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Earle  C.  Blais,  Burbank,  Calif.  Con- 
sulting engineer  Bernard  Associates, 
Hollywood  27,  Calif.  Principals  include 
general  partners  Zoel  Bourdon  (10%), 
owner  of  Lankershim  Lumber  Co.,  Van 
Nuys,  Calif.;  Bernard  F.  Malkin  (30%), 
dentist  in  North  Hollywood,  Calif.; 
Joel  H.  Prescott  (20%),  president  of 
"three  other  enterprises";  Robert  W. 
Davidson  (10%),  owner  of  Davidson 
Inst,  of  Photography,  and  William  C. 
Wallace  (30%),  sales  manager  for  Phil- 
lips Poultry  Co.,  Los  Angeles. 

SALINAS,  Calif.— John     H.  Poole 

Bcstg.  Co.,  UHF  Ch.  28  (554-560  mc); 
ERP  114  kw  visual,  64.4  kw  aural;  an- 
tenna height  above  average  terrain 
2,521  ft.,  above  ground  246  ft.  Estimated 
construction  cost  $225,000,  first  year  op- 
erating cost  $150,000,  revenue  $120,000. 
Post  Office  address:  Top  Floor,  Security 
Bldg.,  Long  Beach  2.  Calif.  Studio  lo- 
cation: To  be  determined.  Transmitter 
location:  On  Gabilan  Peak,  10.5  mi.  NE 
of  Salinas.  Geographic  coordinates  36° 
47'  27"  N.  Lat.,  121°  30'  21"  W.  Long. 
Transmitter  DuMont,  antenna  GE. 
Legal  counsel  McKenna  &  Wilkinson, 
Washington.  Consulting  engineer 
George  P.  Adair,  Washington.  Sole 
owner  is  John  H.  Poole,  licensee  of 
KBIG  Avalon,  Calif.,  and  KM2XAZ 
(experimental  TV)  Los  Angeles;  he  also 
is  applicant  for  new  UHF  TV  stations 
for  Bakersfield,  Fresno,  Los  Angeles  and 
Stockton,  Calif. 

STOCKTON,  Calif.— John  Poole  Bcstg. 

Co.,  UHF  Ch  36  (602-608  mc);  ERP 
284  kw  visual,  148.9  kw  aural;  antenna 
height  above  average  terrain  3,173  ft., 
above  ground  194  ft.  Estimated  con- 
struction cost  $340,000,  first  year  oper- 
ating cost  $180,000,  revenue  $120,000. 
Post  Office  address :  Top  Floor,  Security 
Bldg.,  Long  Beach  2,  Calif.  Studio  lo- 
cation to  be  determined.  Transmitter 
location  on  Mt.  Diablo,  4.5  mi  NE  of 
Mt.  Diablo,  Calif.  Geographic  coordi- 


nates: 37°  52'  50"  N.  Lat.,  121°  54'  53" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  McKenna  &  Wilkinson, 
Washington.  Consulting  engineer 
George  P.  Adair,  Washington.  Sole 
owner  is  John  H.  Poole,  licensee  of 
KBIG  Avalon,  Calif.,  and  KM2XAZ 
(experimental  TV)  Los  Angeles;  he 
also  is  applicant  for  new  UHF  TV  sta- 
tions for  Barkersfield,  Fresno,  Los 
Angeles  and  Salinas,  Calif. 

t  STOCKTON,  Calif.— Radio  Diablo 
Inc.,  VHF  Ch.  13  (210-216  mc),  ERP 
158  kw  visual,  76  kw  aural;  antenna 
height  above  average  terrain  3,118  ft., 
above  ground  293  ft.  Estimated  con- 
struction cost  $405,000,  first  year  oper- 
ating cost  $280,000,  revenue  $410,000. 
Post  Office  address:  798  San  Mateo  Ave., 
San  Bruno,  Calif.  Studio  location  to  be 
determined.  Transmitter  location  about 
14  miles  by  mountain  road  north  of 
Diablo,  Calif.,  on  Mt.  Diablo,  1/4  mi. 
West  of  Summit.  Geographic  coordi- 
nates: 37°  52'  49"  N.  Lat.,  121°  55'  00" 
W.  Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  Loucks,  Zias,  Young 
&  Jansky.  Washington.  Principals  in- 
clude President  Orrin  H.  Brown  (14%), 
director  of  field  engineering  for  Eitel- 
McCullough  Inc.,  San  Bruno,  Calif.; 
Vice  President  J.  A.  McCullough 
(14%0)  vice  president  and  42%  owner 
of  Eitel-McCullough  Inc.;  Treas- 
urer W.  W.  Eitel  (14%),  president 
and  36%  owner  of  Eitel-McCullough 
Inc.  Eitel-McCullough  Inc.  owns  16% 
of  applicant.  Remaining  360  stockhold- 
ers own  less  than  3%  of  stock.  Ap- 
plicant is  licensee  of  KSBR  (FM) 
San  Bruno.  (Proposed  TV  station  for 
Stockton  would  also  serve  San  Fran- 
cisco Bay  Area.) 


t  DENVER,  Col. — Denver  Television 
Co.,  VHF  Ch.  7  (174-180  mc);  ERP  316 
kw  visual,  158  kw  aural;  antenna  height 
above  average  terrain  791  ft.,  above 
ground  199  ft.  Estimated  construction 
cost  $545,422,  first  year  operating  cost 
$600,000,  revenue  $500,000.  Post  Office 
address:  1631  Glenarm  Place,  Denver. 
Studio  location:  Broadway  Theatre 
Bldg.,  1756  Broadway.  Transmitter  lo- 
cation on  Lookout  Mtn.,  East  of  High- 
way 68,  adjacent  to  Cody  Monument. 
Geographic  coordinates:  39°  43'  58"  N. 
Lat.,  105°  14'  11"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Arnold, 
Fortas  &  Porter,  Washington.  Consult- 
ing engineer  George  C.  Davis,  Wash- 
ington. Principals  include  President 
John  M.  Wolfberg  (34%),  president  and 
director  of  four  drive-in  theatres  at 
Denver;  Vice  President  F.  Kirk  John- 
son (20%),  independent  oil  producer; 
Treasurer  Max  G.  Brooks  (5%),  bank- 
er; James  M.  Stewart,  radio,  stage  and 
motion  picture  actor;  Dr.  Wilford  W. 
Barber  (10%),  physician,  and  Sterling 
C.  Holloway  (10%),  Fort  Worth  at- 
torney. 

JACKSONVILLE,  Fla.— Jacksonville 
Bcstg.  Corp.  (WPDQ),  VHF  Ch.  12  (204- 
210  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  623  ft.,  above  ground  674  ft. 
Estimated  construction  cost  $478,900,  first 
year  operating  cost  $230,000,  revenue 
$325,000.  Post  Office  address:  Gulf  Life 
Bldg.,  Jacksonville.  Studio  location: 
Gulf  Life  Bldg.  Transmitter  location: 
June  St.  and  San  Marco  Blvd.  Geo- 
graphic coordinates  30°  19'  04"  N.  Lat., 
81°  39'  38"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Miller  & 
Schroeder.  Washington.  Consulting  en- 
gineer George  C.  Davis,  Washington. 
Principals  include  President  James  R. 
Stockton  (75%),  real  estate,  and  Vice 
President  Robert  R.  Feagin  (25%)  50% 
owner  of  Sandwich  Bar,  Atlantic  Na- 
tional Bank  Bldg.,  Jacksonville. 

t  SAVANNAH,  Ga.— Savannah  Bcstg. 
Co.  (WTOC-AM-FM),  VHF  Ch.  11  (198- 
204  mc);  ERP  228  kw  visual,  114  kw 
aural;  antenna  height  above  average 
terrain  478  ft.,  above  ground  500  ft. 
Estimated  construction  cost  $446,757, 
first  year  operating  cost  $188,896,  reve- 
nue $100,000.  Post  Office  address:  P.  O. 
Box  858,  Savannah.  Ga.  Studio  and 
transmitter  location:  516  Abercorn. 
Geographic  coordinates:  32°  04'  07" 
N.  Lat.,  81°  05'  35"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Miller  &  Schroeder,  Washington. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent and  Treasurer  William  T.  Knight 
Jr.  (51%),  Vice  President  and  Secre- 
tary S.  P.  Driscoll  (3.6%),  Grace  Schley 
Knight  (16.6%),  F.  Schley  Knight 
(4.6%)  and  83  minority  stockholders. 


T  CHICAGO  —  Johnson  -  Kennedy 
Radio    Corp.    (WIND),    UHF    Ch.  20 

(506-512  mc);  ERP  1,000  kw  visual,  500 
kw  aural;  antenna  height  above  aver- 
age terrain  518  ft.,  above  ground  1,147 
ft.  Estimated  construction  cost  $502,197, 
first  year  operating  cost  $935,000,  reve- 
nue $1,362,400.  Post  Office  address:  400 
N.  Michigan  Ave.,  Chicago  11,  111. 
Studio  and  transmitter  location:  Daily 
News  Bldg.,  Madison  Ave.  and  Canal 
Streets.  Geographic  coordinates:  41° 
52'  55"  N.  Lat.,  87°  38'  25"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Pierson  &  Ball,  Washington. 
Consulting  engineer  E.  C.  Page  Con- 
sulting Radio  Engineers,  Washington. 
Principals  include  President  and  Treas- 
urer Ralph  L.  Atlass,  Vice  President 
H.  Leslie  Atlass  (20%),  Vice  President 
and  Secretary  John  T.  Carey  and  P.  K. 
Wrigley  (39%).  Chicago  Daily  News 
owns  42%. 

JOLIET,    111.— Sanders    Bros.,  UHF 

Ch.  48  (674-680  mc);  application  states 
power  of  2  kw  but  does  not  indicate  if 
that  is  ERP,  visual  or  aural;  antenna 
height  above  average  terrain  not  given, 
above  ground  not  given.  Estimated 
construction  cost,  first  year  operating 
cost  and  revenue  not  given.  Post  Office 
address:  111  East  Jefferson  St.,  Joliet, 
111.  Studio  and  transmitter  location: 
111-117  East  Jefferson  St.  Geographic 
coordinates  not  given.  Transmitter  and 
antenna  make  not  specified.  Neither 
legal  counsel  nor  consulting  engineer 
retained  by  applicant.  Principals  in- 
clude equal  1/3  partners  Benjamin  I. 
Sanders,  Albert  E.  Sanders  and  Harry 
W.  Sanders,  all  of  whom  are  officers 
of  Sanders  Inc.  (retail  tires,  radios, 
television  sets  and  appliances),  Joliet. 

t  PEORIA,  111.— West  Central  Broad- 
casting Co.  (WEEK),  UHF  Ch.  43  (644- 
650  mc);  ERP  170  kw  visual,  85  lew- 
aural;  antenna  height  above  average 
terrain  546  ft.,  above  ground  432  ft. 
Estimated  construction  cost  $518,587, 
first  year  operating  cost  $365,000,  reve- 
nue $390,000.  Post  Office  address:  D.  A. 
McGee,  306  N.  Robinson,  Oklahoma 
City.  Studio  and  transmitter  location: 
Springfield  Hill  Rd.,  Groveland  Town- 
ship. Tazewell  County.  Geographic  co- 
ordinates: 40°  37'  48"  N.  Lat.,  89°  32'  57" 
W.  Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Pierson  &  Ball,  Wash- 
ington. Consulting  engineer  Mcintosh 
&  Inglis,  Washington.  Principals  in- 
clude Sen.  Robert  S.  Kerr  (D-Okla.) 
(50.611%),  president  and  29.7%  owner 
KRMG  Tulsa  and  in  oil  and  gas  pro- 
duction business;  Grayce  B.  Kerr 
(11.488%),  29.7%  owner  KRMG;  D.  A. 
McGee  (15.525%),  14.981%  owner  KRMG 
and  in  oil  and  gas  business;  T.  M.  Kerr 
(11.141%),  13.768%,  owner  KRMG  and 
in  oil  and  gas  business;  Geraldine  H. 
Kerr  (3.235%);  Fred  Mueller  (5%), 
WEEK  general  manager;  C.  B.  Akers 
(3%0),  5%  owner  KGLC  Miami,  Okla., 
and  theatre  operator. 

t  PEORIA,  111.— WIRL  Television  Co., 
VHF  Ch.  8  (180-186  mc);  ERP  92.4  kw 
visual,  46.2  kw  aural;  antenna  height 
above  average  terrain  483  ft.,  above 
ground  500  ft.  Estimated  construction 
cost  $305,000,  first  year  operating  cost 
$305,000,  revenue  $346,320.  Post  Office 
address:  115  N.  Jefferson,  Peoria.  Stu- 
dio location:  115  N.  Jefferson.  Trans- 
mitter location:  4.5  mi.  S.  of  Peoria  on 
Cole  Hollow  Rd.  Geographic  coordi- 
nates: 40°  37'  24"  N.  Lat.,  89°  35'  27" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Fisher,  Wayland, 
Duvall  &  Southmayd,  Washington.  Con- 
sulting engineer  Robert  M.  Silliman, 
Washington.  Principals  include  Presi- 
dent Timothy  W.  Swain  (22%),  presi- 
dent and  15%  owner  Illinois  Broadcast- 
ing Co.,  licensee  WIRL  Peoria;  Secre- 
tary Katherine  A.  Swain  (22%L  sec- 
retary and  15%  WIRL;  Treasurer 
Edward  J.  Altorfer  (22%),  director  and 
15%  WIRL;  Vice  President  John  H. 
Altorfer  (22%),  vice  president  and  15% 
WIRL;  Director  of  Television-Program 
Director  Paul  C.  Brines  (4%),  assistant 
general  manager  WIRL;  Chief  Engineer 
Rudolph  Luukinen  (4%),  WIRL  chief 
engineer;  Station  Manager  Thomas 
Gavin  (4%),  WIRL  general  manager. 

t  EVANSVILLE,  Ind.  —  Trans-Amer- 
ican Television  Corp.,  UHF  Ch.  62  (758- 
764  mc);  ERP  24.6  kw  visual,  12.3  kw 
aural;  antenna  height  above  average 
terrain  500  ft.,  above  ground  929  ft. 
Estimated  construction  cost  $190,911. 
first  year  operating  cost  $135,000,  reve- 
nue $155,000.  Post  Office  address:  Suite 
600,  1420  Walnut  St.,  Philadelphia  2, 
Pa.  Studio  location  not  specified  in  ap- 
plication. Transmitter  location:  About 
5  mi.  West  of  Evansville.  Geographic 
coordinates:  37°  59'  29"  N.  Lat.,  87°  39' 
53"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  McKenna  & 
Wilkinson,  Washington.  Consulting  en- 
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gineer  A.  D.  Ring  &  Co..  Washington. 
Principals  include  President  and  Treas- 
urer James  R.  Rubenstone  (57%),  em- 
ploye of  WFIL-AM-TV;  Secretary 
Irwin  Apfel,  attorney,  and  Edward  L. 
Frater.  There  will  be  ten  other  equal 
stockholders,  all  local  businessmen, 
after  grant. 

f  INDIANAPOLIS,  Ind.— Indianapolis 
Bcstg.  Inc.  (WIRE),  VHF  Ch.  13  (210- 
216  mc);  ERP  316  kw  visual,  158  kw 
aural:  antenna  height  above  average 
terrain  694  ft.,  above  ground  769  ft. 
Estimated  construction  cost,  $566,623, 
first  year  operating  cost  S350.000,  reve- 
nue $450,000.  Post  Office  address:  307 
N.  Pennsylvania  St..  Indianapolis.  Stu- 
dio location:  307  N.  Pennsylvania  St. 
Transmitter  location:  New  York  and 
Talbot  Streets.  Geographic  coordinates: 
39°  46'  1«"  N.  Lat.,  86°  09'  18"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Pierson  &  Ball,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
President  Eugene  C.  Pulliam,  Vice 
President  Willard  C.  Worcester,  Secre- 
tary-Treasurer N.  G.  Mason  and  Eugene 
S.  Pulliam.  Central  Newspapers  Inc., 
Indianapolis,  is  sole  stockholder  of  ap- 
plicant and  licensee  of  WAOV  Vin- 
cennes,  Ind. 

f  WATERLOO,  Iowa  —  Josh  Higgins 
Broadcasting  Co.  (KXEL),  VHF  Ch.  7 
(174-180  mc);  ERP  24.32  kw  visual, 
12.03  kw  aural;  antenna  height  above 
average  terrain  522  ft.,  above  ground 
540  ft.  Estimated  construction  cost 
S198.000.  first  year  operating  cost  $200.- 
000.  revenue  $250,000.  Post  Office  ad- 
dress: Joe  DuMond.  500  E.  4th  St., 
Waterloo.  Iowa.  Studio  and  '  transmit- 
ter location:  1.2  mi.  E.  of  city,  U.  S. 
Highway  20.  Geographic  coordinates: 
42°  30'  00"  N.  Lat..  92°  15'  30"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Studio  equipment  DuMont.  Legal  coun- 
sel Dow.  Lohnes  &  Albertson,  Wash- 
ington. Chief  engineer  Donald  E.  Kass- 
ner.  Principals  include  President  J"e 
DuMond  (54.3%);  Secretary  B.  F. 
Swisher  (1.8%),  attorney;  Treasurer 
Wi'liam  A.  Reed  (1.5%),  president  of 
Tribune  Press  (job  printer)  and  former 
newspaper  editor:  Director  Horace  L. 
Lohnes  (14.9%),  Washington  radio  at- 
torney.   Stockholders  total  25. 

i  TOPEKA,  Kan.  —  S.  H.  Patterson 
(KJAY),  VHF  Ch.  13  (210-216  mc);  ERP 
25.2  kw  visual,  12.6  kw  aural;  antenna 
height  above  average  terrain  534  ft., 
above  ground  537  ft.  Estimated  con- 
struction cost  $174,231,  first  year  oper- 
ating cost  S225.000,  revenue  $250,000. 
Post  Office  address:  908  Kansas  Ave., 
Topeka.  Studio  location:  908  Kansas 
Ave.  Transmitter  location:  \\'&  mi.  East 
and  Vi  mi.  North  of  intersection  of  29th 
and  California  Ave.,  Topeka,  Kan.,  and 
2V4  mi.  South  of  Tecumseh.  Kan.  Geo- 
graphic coordinates:  39°  01'  11"  N.  Lat., 
95°  34'  13"  W.  Long.  Transmitter  Du- 
Mont, antenna  RCA.  Legal  counsel 
P.  W.  Seward.  Washington.  Consult- 
ing engineer  Radio  Engineering  Co., 
San  Francisco.  Sole  owner  is  S.  H. 
Patterson,  who  also  owns  KSAN  San 
Francisco,  former  owner  (1943-1950)  of 
KVAK  Atchison.  Kan.,  and  who  has 
real  estate  holdings  in  Denver,  San 
Francisco,  Topeka  and  Clear  Lake, 
Calif. 

t  WICHITA,  Kan. — Sunflower  Televi- 
sion Co.,  VHF  Ch.  3  (60-66  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  939  ft., 
above  ground  1,000  ft.   Estimated  con- 


struction cost  $658,500,  first  year  oper- 
ating cost  $444,200.  revenue  $427,648. 
Post  Office  address:  300  S.  Topeka  Ave., 
Wichita.  Studio  location:  1701  Wash- 
ington Blvd.  Transmitter  location:  H2 
mi.  SE  of  Colwich,  Kan.  Geographic 
coordinates:  37°  45'  36"  N.  Lat.,  97°  30' 
45"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Ross  K. 
Prescott,  Dallas,  Tex.  Consulting  engi- 
neer Guy  C.  Hutcheson,  Arlington, 
Tex.  Principals  include  general  part- 
ners F.  v  vinelin«r  (25^).  6S2b%  in- 
terest in  Yingling  Chevrolet  Co.,  Wich- 
ita, ana  5UVc  mterest  in  Yingling  Oil  & 
Mining  Inc..  Wichita;  W.  L.  Hartman 
(25%),  independent  oil  operator  in 
Kansas;  Virgil  S.  Browne  Jr.  (25%), 
operator  of  various  Coca-Cola  bottling 
plants  in  Kansas.  Oklahoma  and  Colo- 
rado; George  P.  Hollingbery  (121/2%), 
president  and  owner  of  George  P.  Hol- 
lingbery Co.  (radio  station  representa- 
tive), and  John  D.  Montgomery 
(12I,/2%),  co-owner  and  publisher  of 
Junction  City  (Kan.)  Daily  Union  and 
president  and  publisher  of  Miami  Beach 
(Fla.)  Sun  and  the  Rio  de  Janeiro, 
Brazil,  Herald. 

t  WICHITA,  Kan.— KAKE  Bcstg.  Co. 
(KAKEj,  VHF  Ch.  10  (192-198  mc); 
ERP  316  kw  visual.  158  kw  aural;  an- 
tenna height  above  average  terrain 
443  ft.,  above  ground  496  ft.  Estimated 
construction  cost  $571,802,  first  year 
operating  cost  $402,000,  revenue  $405,- 
756.  Registered  office:  1009  Brown  Bldg. 
Business  office:  512  West  Douglas, 
Wichita  2,  Kan.  Studio  and  transmitter 
location :  Hydraulic  Ave.  between  18th 
and  19th  Streets.  Geographic  coordi- 
nates: 37°  43'  05"  N.  Lat.,  97°  19'  04" 
W.  Long.  Transmitter  RCA.  antenna 
RCA.  Legal  counsel  Fisher,  Weyland, 
Duvall  &  Southmayd,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
President  Mark  H.  Adams  (12.5%), 
partner  in  law  firm  of  Adams,  Jones, 
Robinson  &  Manka,  Wichita;  Vice 
President  H.  E.  Zoller  (24%),  inde- 
pendent oil  operator;  Secretary  Robert 
B.  Dockum  (19%),  president  of  Dockum 
Drug  Co.,  Wichita;  Treasurer  Charles 

E.  Jones  (12.5%),  partner  in  law  firm  of 
Adams,  Jones,  Robinson  &  Manka, 
Wichita;  Owen  Coe  McEwen  (10%), 
secretary  and  assistant  sales  manager 
of  Steffen  Dairy  Foods  Co.,  Wichita, 
and  Dwight  Merle  Rounds  (10%),  vice 
president  of  Rounds-Porter  Lumber 
Co.,  Wichita. 

BANGOR,  Maine — Community  Tele- 
casting Service  (WABI),  VHF  Ch.  5 
(76-82  mc);  ERP  1.9  kw  visual,  0.95  kw 
aural;  antenna  height  above  average 
terrain  673  ft.,  above  ground  120  ft. 
Estimated  construction  cost  $122,000, 
first  year  operating  cost  $86,850,  reve- 
nue $96,220.  Post  Office  address:  57  State 
St.,  Bangor,  Me.  Studio  location:  57 
State  St.  Transmitter  location  at 
Holden,  Me.,  on  Copeland  Hill.  Geo- 
graphic coordinates:  44°  44'  16"  N.  Lat., 
68°  41'  54"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent Horace  A.  Hildreth,  50%  stock- 
holder in  WABI;  Vice  President  George 

F.  Eaton,  partner  in  Bangor  law  firm 
of  Eaton,  Peabody  &  Veague;  Treasurer 
Murray  Carpenter,  50%  stockholder  in 
WABI,  and  Secretary  Arnold  L. 
Veague,  partner  in  Bangor  law  firm  of 
Eaton,  Peabody  &  Veague.  Community 
Bcstg.  Service,  licensee  of  WABI,  owns 
95%  of  stock  in  applicant. 


t  HAGERSTOWN,  Md.  —  Hagerstown 
Broadcasting  Co.  (WJEJ),  UHF  Ch.  52 

(698-704  mc);  ERP  135  kw  visual,  68  kw 
aural;  antenna  height  above  average 
terrain  1,417  ft.,  above  ground  227  ft. 
Estimated  construction  cost  $215,738, 
first  year  operating  cost  $104,400,  reve- 
nue $165,000.  Post  Office  address:  Gro- 
ver  C.  Crilley,  33  W.  Franklin  St., 
Hagerstown.  Studio  and  transmitter 
location  atop  Mt.  Quirauk.  near  Hagers- 
town. Geographic  coordinates:  39°  41' 
47.1"  N.  Lat.,  77°  30'  46"  W.  Long.  Trans- 
mitter and  antenna  GE.  Consulting 
engineer  Kear  &  Kennedy,  Washington. 
Principals  include  President  Grover  C. 
Crilley  (48.86%),  real  estate;  Bernice 
C.  Paulsgrove  (20%);  Secretary  Wil- 
liam H.  Paulsgrove,  WJEJ  assistant 
manager;  A.  V.  Tidmore  (22.86%), 
owner  WPP  A  Pottsville,  Pa.  There  are 
nine  common  stockholders.  WJEJ  ex- 
ecutives also  are  preferred  stockhold- 
ers. 


NORTH  ADAMS,  Mass.— Greylock 
Bcstg.  Co.,  UHF  Ch.  15  (470-476  mc); 
ERP  9.2  kw  visual,  5  kw  aural;  antenna 
height  above  average  terrain  263  ft., 
above  ground  122  ft.  Estimated  con- 
struction cost  $163,000.  first  year  oper- 
ating cost  $160,000.  revenue  $170,000. 
Post  Office  address:  8  Bank  Row,  Pitts- 
field,  Mass.  Studio  location  to  be  de- 
termined. Transmitter  location:  atop 
mountain  1.8  mi..  N  267°  E  from  center 
of  Williamstown,  Mass.  Geographic  co- 
ordinates 42°  42'  42"  N.  Lat.,  73°  14'  32" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  McKenna  &  Wilkinson, 
Washington.  Consulting  engineer  James 
C.  McNary,  Washington.  Principals  in- 
clude President  and  assistant  treasurer 
Leon  Podolsky  (51%),  president  of 
WBRK  Pittsfield,  Mass.,  and  Vice  Presi- 
dent and  1/3  owner  of  capital  stock  of 
Sun  Printing  Corp.,  Pittsfield,  and 
Vice  President  Gardner  S.  Morse  (49%), 
president  of  Berkshire  County  Savings 
Bank,  Pittsfield,  Mass. 

BENTON  HARBOR,  Mich.— Palladium 
Publishing  Co.  (WHFB-AM-FM),  UHF 

Ch.  42  (638-644  mc);  ERP  17.4  kw  visual, 
8.7  kw  aural;  antenna  height  above 
average  terrain  478  ft.,  above  ground 
500  ft.  Estimated  construction  cost 
$301,204.  first  year  operating  cost  S240,- 
000.  revenue  $50,000.  Post  Office  address: 
59-61  Wall  St.,  Benton  Harbor,  Mich. 
Studio  and  transmitter  location  on 
Fairplain  Ave.,  3  mi.  South  of  Center 
of  Benton  Harbor.  Geographic  coordi- 
nates 42°  04'  44"  N.  Lat.,  86°  28'  00" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer Craven,  Lohnes  &  Culver,  Wash- 
ington. Principals  include  President 
Stanley  R.  Banyon  (35.17%),  editor 
and  director  of  Palladium  Pub.  Co., 
publishers  of  Benton  Harbor  News- 
Palladium,  and  president  and  treasurer 
of  St.  Joseph  (Mich.)  Herald-Press; 
Vice  President  and  Secretary  Willard 
J.  Banyon  (34.17%),  vice  president  of 
Benton  Harbor  News-Palladium  and 
St.  Joseph  Herald,  and  Helen  Polly 
Klock   (24%),  housewife. 


FLINT,  Mich.  —  Trendle-CampbeU 
Bcstg.  Corp.  (WTAC),  UHF  Ch.  16  (482- 
488  mc);  ERP  59  kw  visual,  29.5  kw 
aural;  antenna,  height  above  average 
terrain  380  ft.,  above  ground  432  ft. 
Estimated  construction  cost  $298,666, 
first  year  operating  cost  $240,000,  reve- 
nue $380,000.  Post  Office  address:  1800 
Mutual  Bldg.,  26  West  Adams  Ave., 
Detroit  26,  Mich.  Studio  and  transmit- 
ter location:  740  S.  Saginaw  St.,  Flint, 
Mich.  Geographic  coordinates:  43°  00' 
49"  N.  Lat.,  83°  41'  20"  W.  Long.  Trans- 
mitter DuMont,  antenna  GE.  Legal 
cousel  Bingham,  Collins,  Porter  &  Kist- 
ler,  Washington.  Consulting  engineer 
Kear  &  Kennedy,  Washington.  Prin- 
cipals include  President  George  W. 
Trendle  (51%),  president  and  treasurer 
of  Trendle-Campbell-Meurer  Inc.  (ra- 
dio and  television  program  production), 
owner  of  all  rights  to  Lone  Ranger, 
Green  Hornet,  Sargeant  Preston  of  the 
Yukon  and  American  Agent;  Vice  Pres- 
ident and  General  Manager  H.  Allen 
Campbell  (35%),  Secretary  Raymond  J. 
Meurer  (5%),  Assistant  Secretary 
George  W.  Trendle  Jr.  (4.5%)  and 
Mary  K.  Johnston  (4.5%). 


FLINT,  Mich.— WJR  The  Goodwill 
Station  Inc.,  VHF  Ch.  12  (204-210  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain 
1000  ft.,  above  ground  904  ft.  Estimated 
construction  cost  $1,172,500,  first  year 
operating  cost  $525,000,  revenue  $800,- 
000.  Post  Office  address:  Fisher  Bldg., 
Detroit,  Mich.  Studio  location:  3002  E. 
Court.  Transmitter  location:  1  mi.  from 
Waterford,  Mich.,  on  Waterford  Hill. 
Geographic  coordinates:  42°  42'  31"  N. 
Lat.,  83°  24'  45"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Applicant  is  li- 
censee of  WJR-AM-TV  Detroit,  prin- 
cipals in  which  also  have  controlling 
interest   in   KMPC  Los   Angeles  and 


#SLO-MO  SHO' 

KING  Gets  Speedy  Response 


SPEEDBOAT  fund  drive  in  Se- 
attle demonstrated  July  1  that 
radio  and  TV  can  get  speedy  re- 
sponse, according  to  KING-AM-TV 
Seattle. 

Project  was  to  raise  $50,000  to 
finance  Stanley  Sayres  running 
of  his  Gold  Cup  winning  speed- 
boats, Slo-Mo-Shuns  IV  and  V. 
Booster  organization  is  Greater 
Seattle  Inc.  On  only  two  days  no- 
tice, the  stations  produced  a  simul- 
cast called  KING  Slo-Mo-Sho  to 
aid  the  fund.  Show  started  at 
8 :45  p.m.  with  plans  for  a  midnight 
finale  but  response  was  so  great, 
the  stations  extended  the  simulcast. 
By  3:45  the  next  morning,  2,749 
people  had  pledged  $30,277.22,  the 
stations  note. 

In  the  short  period  permitted  for 
promotion  and  arrangements,  Pro- 
gram Directors  Lee  Schulman, 
KING-TV  and  Hal  Moan,  KING 
(AM  operation),  lined  up  an  un- 
usual array  of  Pacific  Northwest 
celebrities,  entertainers  and  sports 
stars.  Bill  O'Mara,  KING  Broad- 
casting Co.  sports  director,  was 
m.c.  Responses  were  received  from 
Vancouver,  B.  C,  to  San  Francisco 
and  contributions  came  from  Chili- 
cothe,  Ohio;  St.  Louis  and  Ontario, 
stations  report. 


WGAR  Cleveland.  Principals  in  WJR 
include  President  John  F.  Patt  (1.5%), 
Vice  President  and  General  Manager 
Worth  Kramer  (0.3%),  Vice  President 
in  Charge  of  Engineering  George  F. 
Leydorf  (0.21%),  Vice  President  George 
W.  Cushing  (0.23%).  Vice  President 
Gordon  Gray,  Secretary-Treasurer  Wil- 
liam G.  Siebert  (0.53%)  and  Frances  S. 
Richards  (25.1%  as  individual  and 
26.1%  as  executrix  of  estate  of  G.  A. 
Richards). 

DULUTH,  Minn.— Lakehead  Tele- 
casters  Inc.  (WREX),  VHF  Ch.  6  (82- 
88  mc);  ERP  55  kw  visual,  30  kw  aural; 
antenna  height  above  average  terrain 
805  ft.,  above  ground  598  ft.  Estimated 
construction  cost  $354,500,  first  year 
operating  cost  $300,000.  revenue  $300,- 
000.  Post  Office  address:  700  Torrey 
Bldg.,  Duluth  2,  Minn.  Studio  location: 
3rd  Ave.  and  Superior  St.  Transmitter 
location:  13th  St.  and  Highland  Ave. 
Geographic  coordinates:  46°  47'  23"  N. 
Lat.,  92°  07'  09"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Cohn  &  Marks,  Washington.  Consulting 
engineer  Weldon  &  Carr,  Washington. 
Principals  include  President  William 
B.  Fryberger  (5%),  partner  and  50% 
owner  of  Fryberger  Bros,  (mining), 
and  secretary-treasurer  of  WREX;  Vice 
President  Frank  E.  Mahon  (7%),  presi- 
dent and  50%  owner  of  Benson  Elec- 
tric Co.  (electrical  contractor),  and 
vice  president  of  WREX;  Secretary 
Arthur  M.  Clure  (3%),  member  of 
Duluth  law  firm  of  McCabe,  Gruber. 
Clure,  Donovan  &  Van  Evera  and  28% 
interest  in  law  firm,  and  stockholder  in 
WREX;  Treasurer  Edward  L.  Gruber, 
partner  in  McCabe,  Gruber,  Clure, 
Donovan  &  Van  Evera  and  stockholder 
in  WREX;  John  C.  Campbell  Jr.  (10%), 
president  and  38%  stockholder  of  J. 
Campbell  Co.  (forest  products),  and 
director  and  stockholder  of  WREX; 
Scott  W.  Erickson  (10%),  president 
and  25%  stockholder  of  Scott  Erickson 
Teks  Inc.  (building  materials),  and 
director  and  stockholder  of  WREX: 
H.  B.  Fryberger  Jr.  (5%).  director  and 
50%  stockholder  of  Duluth  &  Superior 
Transit  Co.,  and  secretary-treasurer 
and  25%  stockholder  of  WREX;  Rolando 
F.  Gran  (5%),  treasurer  and 
25%  stockholder  of  W.  R.  Co. 
(theatre  operation),  Milwaukee,  treas- 
urer and  50%  owner  of  Lake  Park  Out- 
door Inc.  (outdoor  theatre  operation), 
Milwaukee;  Jerome  Sill  (19%),  presi- 
dent and  optionee  to  buy  25%  of  stock 
of  WREX,  secretary-treasurer  and  25% 
stockholder  of  WMIL  Milwaukee  and 
was  president  and  50%  stockholder  of 
WRAC  Racine,  Wis.,  from  1949  to  1951. 

(Continued  on  page  63) 
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CHICAGO  7 


I  CLEAR  CHANNEL  Home  of  the  NATIONAL  Barn  Dance 
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INDIANAPOLIS  SPEEDWAY  is  used  by  oilmen  to  show  12  of  the  many  pictured  above  represent  the  thousands  of  oil  companies  competing  to  win 
steps  it  takes  to  fill  your  tank  with  today's  high  quality  gasoline.  Oilmen      more  business  by  doing  their  jobs  better,  to  serve  you  more  efficiently. 


Oilmen  at  Indianapolis  Speedway 
Show  What  It  Takes  To 
Bring  You  50%  Better  Gasoline  At  1925  Prices 

high.  But  oilmen  are  willing  to  accept  these  risks  as  long  as 
they  have  a  chance  to  stay  in  business  and  earn  a  profit. 

You  benefit  from  this  competition  when  you  buy  gaso- 
line: 2  gallons  now  do  the  work  3  did  in  1925.  Yet  this 
high  quality  gasoline  is  priced  about  the  same— only  the 
taxes  are  higher. 

This  is  one  more  example  of  how  competition  among 
America's  thousands  of  privately-managed  oil  businesses 
brings  you  and  your  neighbors  the  finest  oil  products  at 
the  lowest  prices  in  the  world. 

;  4  ' '       ■  3 

Oil  Industry  Information  Committee,  American  Petroleum  Institute,  50  West  50th  Street,  New  York  20,  N.  Y. 
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In  a  unique  exhibit  staged  at  the  Indianapolis  Speed- 
way during  1952  trial  heats  for  the  500-mile  Classic,  a 
group  of  oilmen  showed  some  of  the  many  steps  necessary 
to  provide  you  with  50%  better  gasoline  at  1925  prices. 

Before  gasoline  reaches  the  tank  of  your  car,  crude  oil 
must  be  discovered,  taken  from  the  ground,  refined,  trans- 
ported by  tanker,  pipeline,  tank  car  or  truck,  and  marketed 
by  the  jobbers  and  service  stations  in  your  home  town. 

Oil  companies  compete  vigorously  every  step  of 
the  way  for  business.  Competition  is  keen  — the  risks  are 


WCKY  ...   ON     THE     AIR  EVERYWHERE 


T  W  E  N  T 


ffost  in  JXsUms 


IN  CINCINNATI 

Pulse  surveys  show  WCKY's  Daily  Hit  Parade,  with 
a  rating  of  6.4,  is  the  #1  local  musical  show  in  Cin- 
cinnati, with  ratings  higher  than  such  network  shows 
as  Lowell  Thomas,  Beulah,  The  Lone  Ranger,  Three 
Star  Extra,  etc. 


FOR  CINCINNATI,  PLUS  THE  SOUTH 


INVEST  YOUR  AD  DOLLAR 


WCKY's-ly 


CALL  COLLECT: 

Tom  Welstead 

Eastern  Sales  Manager 

53  E.  51st  St.,  New  York  City 

Phone:  Eldorado  5-1127 

TWX:  NY  1-1688 


C.  H.  "Top"  Topmiller 
WCKY  Cincinnati 
Phone:  Cherry  6565 
TWX:  Ci.  281 


FOUR      HOURS     A  DAY 


DAYS     A  WEEK 


editorial  4 


Heartbeat  to  Hamlet 

WHATEVER  the  outcome  of  the  political  con- 
ventions and  the  elections,  the  radio-television 
ticket  emerges  the  winner. 

It  was  a  two-fold  victory  that  the  broadcast 
media  scored  in  Chicago's  kick-off  GOP  con- 
vention last  week.  Barred  from  the  pre-con- 
vention  proceedings  of  the  Credentials  Com- 
mittee on  contested  delegations,  the  mikes  and 
cameras  were  welcomed  after  the  convention 
got  underway  "to  correct  a  major  error."  But 
the  carpet  wasn't  rolled  out  until  after  stern 
protests  from  broadcast  executives  had  de- 
scended upon  the  Taft  leadership  following 
the  arbitrary  lockout. 

The  results  of  this  turnabout,  it  was  gener- 
ally conceded,  will  be  lasting.  Every  proceed- 
ing to  which  the  public  is  permitted  (along 
with  pencil  and  pad  reporters')  also  will  be 
thrown  open  to  radio  and  television.  It  is 
bound  to  have  a  salutary  effect,  too,  upon  deci- 
sions of  Senate  and  House,  which  at  the  ses- 
sion just  closed,  threw  roadblocks  in  the  path 
of  the  broadcast  media. 

There  was  a  windfall  for  television  too — one 
which  dispelled  the  notion  that  television  needs 
"blinding  lights"  to  do  its  work.  Practically 
the  first  order  of  business  at  Monday's  con- 
vention opening  was  the  taking  of  the  official 
photograph.  Overhead  lights  in  the  vast  amphi- 
theatre were  dimmed.  There  was  no  loss  in 
the  quality  of  the  pictures  transmitted  via 
the  TV  pool. 

The  second  victory  came  in  the  scope,  mag- 
nitude and  excellence  of  the  television  and 
radio  coverage.  The  extensive  and  expensive 
preparations  paid  off.  All  America  (and  a 
good  chunk  of  the  world)  listened.  And  some 
70  million  Americans  looked  as  they  listened 
to  the  most  ambitious  telecasts  in  history. 

Chicago's  stockyards  amphitheatre  was  pro- 
bably the  worst  place  in  the  land  at  which  to 
appraise  the  proceedings.  The  significant  de- 
velopments were  not  necessarily  on  the  ros- 
trum or  the  convention  floor.  They  were  hap- 
pening in  caucus  rooms,  or  in  the  downtown 
hotel  headquarters  of  the  candidates  and  their 
retinues.  Radio  and  television  brought  those 
reports — spontaneously — to  an  eager  public. 
That  public  was  better  informed  than  the 
newsmen  at  the  ringside — because  ringside 
was  but  one  point  of  a  multi-rinsred  show. 

Even  the  crack  correspondents  of  the  na- 
tion's newspapers  learned  quickly  that  the 
broadcast  coverage  provided  impeccable,  omni- 
present reporting.  Many  newsmen  planted 
themselves  in  front  of  TV  receivers  installed  in 
the  numerous  lounges  of  the  amphitheatre.  Or 
they  were  content  to  sit  it  out .  in  their  hotel 
rooms,  reporting  from  the  video  screen. 

Only  during  the  peak  periods  were  the  rows 
of  press  seats,  flanking  the  rostrum,  fully  oc- 
cupied. Radio  and  television  did  the  full-time 
and  the  "full  text"  job.  They  also  provided  the 
interpretation  from  the  cream  of  the  nation's 
newsmen  and  commentators,  working  for  net- 
works and  for  station  groups  or  individual 
stations. 

There  were  fluffs  aplenty.  But  they  were 
caught  up  fast.  Practically  nothing  happened 
on  time  or  as  scheduled.  But  radio  and  tele- 
vision missed  no  deadlines.  Press  time  was 
whenever  the  convention  was  in  session,  or 
whenever  anything  of  news  consequence  de- 
veloped. 

No  event  in  history  has  ever  been  covered 
as  fully  or  as  accurately.  Every  heartbeat 
reached  every  hamlet.  There  was  no  slanting 
or  coloring.  The  convention  spoke  for  itself — 
and  was  seen  doing  it. 


Smattering  of  Wisdom 

IT  WAS  wise  of  the  FCC,  which  characteris- 
tically has  not  shown  such  wisdom  on  the  sub- 
ject, to  delay  the  effective  date  of  its  rebroad- 
cast  rule  while  it  studies  opposition  comment. 

It  would  be  wiser  still  if  the  Commission 
would  not  only  postpone  but  discard  this  wholly 
inequitable  rule,  which  in  effect,  would  oblige 
a  station  to  justify  any  refusal  to  let  another 
station  rebroadcast  its  programs,  with  the  im- 
plied threat  of  FCC  retaliation  against  the 
unconsenting  station. 

As  reported  here  in  recent  weeks,  some  very 
persuasive  comment  has  been  filed  with  the 
FCC  in  opposition  to  the  rule.  It  has  been  far 
more  persuasive  than  favorable  comment  the 
FCC  has  received  from  Gordon  Brown  of 
WSAY  Rochester,  N.  Y.,  and  his  sidekick, 
Rep.  Harry  R.  Sheppard  (D-Calif.),  who 
apparently  would  like  to  see  every  program 
on  the  air  put  up  for  grabs  by  anybody. 

What  incentive  would  be  left  for  any  sta- 
tion or  network  to  create  programs  when, 
under  this  proposal,  it  would  be  far  easier  to 
pickup  and  rebroadcast  those  originated  by 
others?  Is  there  no  property  right  involved  in 
a  program  which  has  taken  money,  time  and 
talent  to  prepare? 

So  far  CBS,  NBC  and  NARTB  have  led  the 
fight  in  opposition  to  the  rule.  It  would  be 
well  for  others  to  join  these  leaders  in  sub- 
mitting vigorous  arguments  against  the  meas- 
ure which,  unless  the  FCC  is  caused  to  change 
its  mind,  is  set  to  go  into  effect  Aug.  30. 


The  Big  Touch 

THE  FORD  Foundation  board  of  trustees, 
whose  unique  mission  is  to  give  away  large 
sums  of  money,  will  consider  this  week  a  batch 
of  requests  which,  if  satisfied,  would  tax  even 
so  vast  a  repository  as  that  of  the  world's 
richest  philanthropy. 

The  educators  want  the  Ford  Foundation  to 
put  them  in  the  television  business,  or  rather 
not  in  "business,"  a  sordid  state,  but  in  the 
never-never  land  of  non-commercial  television. 

At  its  meeting  in  New  York  July  15-16,-  the 
foundation  board  will  be  under  pressure  so 
well  organized  that  even  the  President  of  the 
United  States  has  become  a  spokesman  for 
the  supplicants.  We  trust  that  the  board  will 
act  with  customary  good  sense  and  refuse  to 
be  swayed  by  the  pressure. 

Ncn-commercial  educational  television  is 
something  that  not  even  the  Ford  Foundation 
could  hope  to  underwrite  on  anything  like  a 
national  scale.  It  is  not  only  that  stations  cost 
a  great  deal  to  build.  Thef  must  also  be  main- 
tained. In  the  case  of  non-commercial,  educa- 
tional television,  the  large  upkeep  of  operating 
stations  will  go  on  indefinitely  with  no  hope 
of  bringing  any  money  in  except  through  some 
form  of  philanthropy. 

At  most,  the  Ford  Foundation  could  not 
undertake  to  finance  the  construction  and 
year-after-year  operation  of  more  than  a  hand- 
ful of  educational  stations,  unless  it  were  to 
discard  all  its  other  enterprises. 

The  foundation  can,  however,  achieve  the 
same  ends  of  educational  television  by  far 
more  practical  and  indeed  more  effective 
means.  Already  it  has  made  a  start  on  such 
a  program.  Its  Television-Radio  Workshop, 
which  distributes  programs  through  commer- 
cial facilities,  is  now  well  off  the  ground. 

Through  an  expansion  of  that  kind  of 
project,  the  foundation  board  of  trustees,  if 
interested  in  spreading  culture  and  intelli- 
gence through  television,  could  do  the  most 
at  the  least  expense,  reaching  a  maximum 
audience  potential  that  could  never  be  reached 
by  a  non-commercial  system  that  will  be  piece- 
meal in  its  coverage  at  best. 


if  -  our  respects  to: 


KENNETH  LELAND  CARTER 


DESPITE  the  conspicuous  public  service 
record    of    WAAM    (TV)  Baltimore, 
General    Manager   Kenneth   Carter  is 
not  in  the  selling  profession  for  his  health. 
On  the  other  hand  he's  in  it  because  he  once 
was  harassed  by  a  lack  of  health. 

Anyone  observing  this  new  member  of  the 
NARTB  Television  Board  in  a  group  is  likely 
to  figure  him  as  one  of  the  healthiest  looking 
executives  in  sight.  Few  realize  that  he  once 
spent  a  tough  year  in  his  youth  looking  for 
a  way  to  cure  an  unidentified  illness. 

Even  eight  months  of  rest  at  sea  didn't  do 
the  job,  so  the  young  man  decided  to  sign  up 
with  a  health  club  in  Baltimore.  That  was 
the  turning  point.  Kenneth  Cai'ter  belatedly 
discovered  that  two  damaged  teeth  were  caus- 
ing the  trouble — relics  of  a  juvenile  game  in 
which  he  had  successfully  caught  a  baseball 
with  his  mouth.  Soon  he  was  feeling  fine.  Con- 
vinced that  health  was  worthwhile,  he  decided 
to  spread  the  message — at  a  profit. 

After  selling  health  club  memberships  for 
a  while,  he  got  into  the  management  end  of 
the  business.  Armed  with  an  abundance  of 
the  product  he  was  selling,  plus  the  qualities 
that  make  good  salesmen  and  businessmen, 
he  soon  was  managing  a  chain  of  health 
clubs  in  large  eastern  cities. 

That  went  on  for  some  years,  until  he 
accepted  a  call  from  WITH  Baltimore  as  a 
radio  time  salesman.  After  a  year  with  WITH 
he  moved  to  WBAL,  Hearst-owned  outlet. 
There  he  rose  from  salesman  to  local  sales 
manager  to  national  sales  manager  to  general 
sales  manager — and  when  WBAL  added  tele- 
vision he  was  made  general  sales  manager  of 
the  combined  operation. 

In  1948  Mr.  Carter  resigned  from  WBAL. 
After  special  sales  assignments  at  neighbor- 
ing WMAR  (TV),  he  joined  WAAM  as  local 
sales  manager.  A  year  later  he  was  moved 
up  to  general  manager. 

Kenneth  Carter  is  a  native  Baltimorean, 
born  there  in  1905  and  educated  in  its  public 
schools.  About  the  time  he  was  winding  up 
his  high  school  education  he  had  an  attack 
of  "itchy  feet"  and  headed  westward.  First 
stop  was  Hollywood,  where  he  lived  with 
relatives,  acquired  some  more  schooling  and 
finally  ended  up  in  pictures. 

His  screen  career,  he  says,  was  uneventful. 
"Frankly,  I  was  a  ham  and  egger,"  he  con- 
tends in  referring  to  his  silent  picture  assign- 
ments at  Universal.  He  had  some  small  roles 
in  films  starring  the  screen's  famous  lover 

(Continued  on  page  61) 
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Nineteenth  Century  booster,  writing  to  a 
New  England  friend,  described  some  of  the 
Texas  Panhandle's  paradoxes.  "Ranch  houses  are 
ten  miles  from  the  front  gate.  We  have  more  cows 
and  less  milk,  more  preachers  and  less  religion,  more 
climate  and  less  rain,  more  rivers  and  less  water, 
more  hot  days  and  more  cold  nights,  than  any  place 
in  the  world.  We  also  have  some  characters  who 
ought  to  be  roped  and  hung.  All  we  need  is  more 
water  and  a  better  class  of  people." 

The  friend  replied,  "That's  all  hell  needs." 


volume  in  excess  of  $5 3  million),  is  surrounded  by 
oil  fields,  wheatlands,  cattle  ranches  and  prospering 
farms.  The  days  are  still  hot,  the  nights  are  still 
cold,  but  there's  no  better  class  of  people  anywhere. 

With  the  highest  retail  sales  in  the  Nation 
($1728  per  capita,  $5490  per  family — Sales  Manage- 
ment), Amarillo  owes  much  to  its  vast  trading  area. 
Shopping  center  for  two  million  persons  in  78  coun- 
ties, Amarillo  is  also  the  home  of  KGNC,  the  one 
(and  only)  ad  medium  which  covers  the  entire  trade 
territory. 


We're  happy  to  report  progress  on  practically  all 
counts.  Justice,  no  longer  dispensed  with  a  rope, 
flourishes  in  a  flourishing  countryside.  Amarillo, 
scene  of  the  world's  largest  cattle  auctions  (1951 
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front  office 


LAMBERT  B.  BEEUWKES  to  WLAW  Lawrence,  Boston,  as  general 
manager.  Mr.  Beeuwkes  resigned  as  manager  WHEE  (now  WBMS) 
Boston  last  May  [B»T,  May  12]. 

HAROLD  W.  (Dutch) 
CASSILL,  in  New  York 
State  radio  for  12 
years,  to  KIOA  Des 
Moines  as  general  man- 
ager. 

KENNETH  F.  SMALL, 

executive  vice  president 
Newman,  Lynde  Assoc., 
Jacksonville,  Fla.,  to 
WRDQ  same  city,  as 
assistant  general  man- 
ager. 


Mr.  Beeuwkes       Mr.  Small 


Mr.  Cassill 


KENNETH  GREENBERG  promoted  to  chief,  audio-visual  division, 
American  Red  Cross,  Washington,  with  responsibility  for  ARC  radio 
and  TV,  among  other  duties. 

BEN  McLAUGHLIN,  commercial  manager,  WICU  (TV)  Erie,  Pa.,  named 
acting  general  manager  succeeding  Herb  Stewart,  general  manager, 
who  resigns  July  15. 

JERRY  TOLAND,  business  and  commercial  manager,  KWTW  Hutch- 
inson, Kan.,  to  advertising  staff,  KVOR  Colorado  Springs,  Col. 

VERN  HEEREN,  TV  spot  traffic  supervisor,  named  sales  service 
manager,  new  post  in  NBC  Chicago  TV  Spot  Sales. 

HAL  DAVIS,  program  director,  KING  Seattle,  to  KGAE  Salem,  Ore., 
as  general  manager. 


ADR  OS  TOP 

•  AUDIENCES  •  MARKETS 

•  PERSONALITIES 

Reach  your  listeners  through  these 
Independent  Stations  that  give 
them  what  they  want  to  hear — 
News  .  .  .  National  &  LOCAL 
Sports  .  .  .  music  and  other  enter- 
tainment features. 


(a) 


(b) 

1000  W.      BECKLEY,  W.  VA.  '    620  KC. 

JOE  RAHALL,  PRESIDENT  , 
National  Representatives 
(a)  WEED  &  COMPANY         •         (b)  THE  WALKER  COMPANY 


RAHALL  STATIONS 


WILLIAM  PERKINSON,  Ziv  Television  Programs  Inc.,  to  Chicago 
office  CBS  Television  Film  Sales  as  account  executive. 

O.  L.  TAYLOR  Co.  appointed  exclusive  national  sales  representative  by 
WCAN  (formerly  WMAW)  Milwaukee. 

ELMER  G.  SULZER,  U.  of  Kentucky  radio  head,  to  Indiana  U.  as 
director  of  radio  and  television,  managing  WFIU  (FM)  Bloomington 
and  in  charge  of  all  IU  radio-TV  programs. 

RICHARD  O'LEARY,  account  executive,  KTTV  (TV)  Hollywood,  to 
KHJ-TV,  that  city,  in  similar  capacity. 

MARJORIE  ROGERS,  women's  program  director  KPMO  Pomona,  Calif., 
to  KOCS  and  KEDO-FM  Ontario,  Calif.,  as  manager. 

HAL  LEWIS  appointed  sales  and  promotion  manager  for  KHON 
Honolulu.  BUCK  BUCKWACH  named  to  handle  station  promotion. 


PeUGnaU  •  •  • 


JOHN  S.  HAYES,  general  manager,  WTOP  Inc.,  Washington,  named 
chairman  of  business  unit  for  D.C.  1953  joint  Community  Chest  Fed- 
eration and  United  Defense  Fund  campaign  ...  SI  GOLDMAN,  general 
manager,  WJTN  Jamestown,  N.Y.  appointed  vice  chairman  of  local 
Community  Chest  .  .  .  LOUNSBURY  D.  (Biff)  BATES,  CBS-TV  legal 
staff,  elected  international  president  of  Alpha  Delta  Phi  fraternity. 


L.  A.  RADIO,  TV  COOPERATE 

In  Covering  Attempt  to  Swim  Carolina  Channel 


PUBLIC-SPIRITED  cooperation 
between  highly-competitive  radio 
and  television  in  Los  Angeles  was 
displayed  in  joint  coverage  of  the 
attempt  by  Florence  Chadwick  to 
swim  the  21-miles-wide  Catalina 
Channel. 

Originally  planned  as  a  KFWB 
special  events  remote  by  Harry 
Maizlish,  president  and  general 
manager,  who  sponsored  the  32- 
year-old  distance  swimmer,  he  in- 
vited KFOX  Long  Beach  and 
KFMB  San  Diego  to  participate 
in  radio  coverage  by  a  pool  ar- 
rangement. 

KNBH  (TV)  Hollywood  also  was 
asked  to  participate  with  Don  Nor- 
man, general  manager,  accepting, 
and  arranging  with  NBC-TV  New 
York  for  two  brief  pickups  on 
NBC-TV's  Today. 

After  the  first  cut-in,  approxi- 
mately 55  NBC-TV  affiliates  re- 
quested more.  NBC-TV  then  car- 
ried two  more  half-hour  segments 
of  the  KNBH  remote,  including  the 
finale  when  the  exhausted  swim- 
mer was  pulled  from  the  choppy 
seas  two  miles  from  the  mainland 
finish  line  after  17  hours. 

With  Joe  Yocum,  Larry  Finley 
and  Ted  Benton  of  KFWB  and  Bob 
Lamb  of  KFOX  at  the  mike  aboard 
the  yacht  Veralee  II,  radio  remote 
pickup  was  transmitted  to  Radio 
Central  in  Los  Angeles  and  fed  to 
KFWB,  KFOX  and  KFMB  on  a 
constant  schedule.  KBIG  Avalon, 
Calif.,  on  Catalina  Island,  also  car- 
ried a  five-minute  resume  every 
hour,  independent  of  the  pool,  from 
the  station's  yacht. 

KNBH  used  a  landing  barge  as 
base  of  operations,  with  announc- 


ers Paul  Pierce  and  Jack  McElroy 
working  the  entire  17  hours.  At 
cameras  were  Allen  Farnum,  Ar- 
mand  Poitras,  Stan  Chlebek  and 
Gorman  Erickson.  Jim  Merrill, 
technician,  manned  the  microwave 
relay  transmitter  atop  the  pilot 
house. 

Credited  with  success  of  the  run- 
ning telecst  were  Ralph  Clements, 
engineer-in-charge  aboard  the 
landing  craft;  Stan  Saueressig, 
technical  director  aboard  the 
barge;  Jack  Murrell,  engineer  di- 
recting operations;  Robert  (Doc) 
Livingston,  KNBH  director,  and 
A.  V.  (Bud)  Cole,  station  program 
director.  Audio  engineer  was 
Lloyd  Jones  and  general  techni- 
cian, Bob  Pohle. 


CURL  NAMED 

WOV  Sales  Head 

NEW  sales  manager  of  WOV  New 
York  is  Joseph  N.  Curl,  who  suc- 
ceeds Herbert  Schorr,  resigned  to 
become  part-owner  of  WFEC 
Miami,  Fla. 

General  Manager  Ralph  N.  Weil 
announced  Mr.  Curl's  appointment 
last  week,  noting  the  new  sales 
manager  started  his  career  with 
the  WOV  sales  staff  after  wartime 
Army  service.  He  is  a  graduate  of 
Manhattan  College. 

Mr.  Curl  rose  to  senior  salesman 
with  the  station  and  after  four 
years  became  an  account  executive 
with  Crosley  Broadcasting  Co.  in 
New  York.  He  left  Crosley  after 
two  years  and  joined  ABC's  TV 
spot  sales  division  as  account  ex- 
ecutive. 
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What  the  well-dressed 

reputation-robber  is  wearing! 


The  interests  which  are  slandering  the  trucking  industry 
these  days  are  no  fools.  Because  of  their  record  they  know 
that  if  they  sent  you,  under  their  own  names,  the  diatribes 
they've  been  feeding  the  press  in  recent  months,  your  waste- 
baskets  would  be  bulging.  So,  they  put  on  false-faces. 

The  false-faces  did  not  fool  a  Senate  Committee  on  Inter- 
state Commerce.  Here's  what  a  report  on  these  tactics,  exposed 
in  an  earlier  Senate  investigation,  said: 

"Railroads  and  railroad  associations  have  spent  large  sums 
in  lobbying  for  anti-truck  legislation.  Seldom  revealing  their 
true  role,  they  have  worked  'under  cover'  behind  the  fronts 
of  taxpayers'  groups,  transportation  associations,  safety  coun- 
cils, and  other  organized  groups.  Among  the  measures  thus 
secretly  sponsored  have  been  laws  increasing  taxes  on  trucks, 
limiting  the  size  and  weight  of  trucks  and  trailers,  and  tight- 
ening insurance  and  license  requirements. 

"...  Material  furnished  free  to  newspapers  and  supposedly 
coming  from  a  disinterested  source  gave  wide  publicity  to  the 
railroads'  point  of  view.  Research  studies  presented  as  the  work 
of  impartial  engineers  or  taxpayers'  groups,  but  actually  fi- 
nanced by  the  railroads,  purported  to  show  the  damage  done  to 
highways  by  trucks  and  the  inadequacy  of  taxation  on  trucks." 

Yes,  the  Masked  Marvels  are  still  out  to  smear  trucks. 
They're  out  to  put  the  trucking  industry  "in  short  pants"  by 
shrinking  trucks  to  short  haul  business.  They  want  you  to 
forget  how  vital  trucks  have  become  in  our  free  economy  to 
manufacturers,  wholesalers,  retailers  and  the  buying  public. 


Such  considerations  don't  count  with  the  masked  men! 

All  they  are  interested  in  is  the  glittering  prize—  To  restore 
the  complete  monopoly  of  inter-city  freight,  at  their  own 
terms,  such  as  they  had  25  years  ago. 

Will  you  help  the  False-Face  Gang  turn  back  the  clock  to 
the  twenties?  Can  you  overlook  the  vast  contribution  to  our 
standard  of  living  that  the  trucking  industry  has  made  since 
then— the  faster,  more  flexible  service  that  trucks  make  pos- 
sible? Will  the  people  in  your  community  who  depend  on 
trucks  to  stay  in  business  agree  with  you? 

Most  of  their  material  is  remarkably  well  disguised;  it  has 
fooled  a  lot  of  smart  people.  Next  time  you  get  a  handout  on 
trucks,  consider  the  source  carefully.  Are  you  sure  you  rec- 
ognize it?  Or  can  you  detect  the  Masked  Marvels  at  work? 


Every  piece  of  material  we  release  to  you  is  clearly  identi- 
fied with  our  own  name.  We  need  no  mask.  We're  out  to  serve 
America,  not  drive  anyone  out  of  business!  And  any  time  you 
ask  us— or  any  one  of  our  51  member  associations  near  you— 
for  information  about  motor  carrier  service,  we'll  be  glad  to 
accommodate  you.  You'll  find  the  straight  goods  we  give  out 
a  welcome  change  from  the  Masked  Marvels'  hate  campaign! 

JOHN  V.  LAWRENCE,  Managing  Director 
American  Trucking  Associations 


American  Trucking  Industry 

American  Trucking  Associations,  Washington  6,  D.  C. 
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Listening  to  an  early-day  crystal  set  during  WFAA  anniversary  are 
(I  to  r) :  Martin  B.  Campbell,  supervisor  of  radio  and  television  for 
Dallas  Morning  News,  station's  owner;  Mr.  Keese,  WFAA  manager; 
E.  M.  (Ted)  Dealey,  president  of  the  News,  and  James  M.  Moroney,  vice 
president  of  the  News  for  broadcast  services. 


Riley  Joins  NARTB 

FRANCES  E.  RILEY,  publicity 
and  promotion  director  of  Walter 
Schwimmer  Productions,  Chicago, 
joins  NARTB  July  30  as  special  as- 
sistant in  the  Public  Affairs  Dept. 
She  will  succeed  Mrs.  Jo  Whitten- 
burg,  who  will  resign  at  that  time. 


ALLIED  Radio  Corp.,  Chicago,  has 
begun  construction  of  a  distribution, 
office  and  warehouse  building  covering 
a  square  block  on  the  city's  West  Side. 
Site  is  costing  more  than  $2  million 
in  rent  for  15  years.  Completed 
structure  will  have  147,000  sq.  ft.,  with 
8,000  ft.  of  sales  space. 


When  a  Robin 
Starts  to  Crow 

f  .  .  that's  news!  But  then  any 
wise  bird  will  tell  you  that 
KFYR— located  in  the  heart  of 
the  rich  Midwest  farm  belt — is 
a  PLUS  value  buy.  Last  year's 
cash  farm  income  in  North  Da- 
kota averaged  over  $10,000 
per  farm  family.  KFYR,  on 
your  media  list,  mean  in- 
creased sale  in  this  rich,  rural 
market. 


KEYR 


BISMARCK,  N.  DAK 


5000  WATTS-N. B.C.  AFFILIATE 
Rep.  by  John  Blair 


WFAA  DALLAS 

Observes  30th  Birthday 

DISPENSING  with  all  other  cere- 
monies in  favor  of  a  week-long 
open  house,  WFAA  Dallas  observed 
its  30th  anniversary  with  a  "Radio 
Fair,"  which  attracted  30,320  vis- 
itors to  station  studios,  according 
to  Alex  Keese,  WFAA  manager. 

Elaborate  preparation  of 
WFAA's  penthouse  studios  on  the 
10th  floor  of  the  Santa  Fe  second 
unit  building  at  1122  Jackson  St. 
included  displays  of  sponsors'  prod- 
ucts, pictures  of  radio  stars  and 
historical  exhibits.  Visitors  entered 
the  studio  through  a  decorated 
"sky  bridge"  from  the  government 
building,  where  elevator  facilities 
were  made  available  by  Col.  Karl 
Wallace,  head  of  the  Dallas  re- 
gional General  Services  Adminis- 
tration office. 

All  network,  local  and  national 
spot  sponsors  contributed  an  esti- 
mated $5,000  in  advertised  articles 
which  were  distributed  in  "jack- 
pots" of  three  daily  drawings  as 
door  prizes.  A  candid  camera  con- 
test distributed  cash  awards.  En- 
tertainment was  presented  daily 
from  5:30  a.m.  to  10  p.m.,  with 
audiences  present  at  all  broadcasts 
and  station  stars  on  hand  to  auto- 
graph picture  post  cards.  Some  20 
of  WFAA's  earliest  entertainers 
also  performed.  Oscilloscope  and 
tape  recording  demonstrations  were 
made. 

Displays  featured  WFAA's  22- 
year-old  Early  Birds  show,  seven- 
year-old  Texaco  Star  Reporter  and 
the  eight-year-old  Saturday  Night 
Shindig;  WFAA  newscasts,  Radio 
Farm  Director  Murray  Cox,  enter- 
tainers Joe  Reichman,  Reuben 
Bradford,  Ed  Hogan  and  John  Al- 
len, and  Woman's  Editor  Dorothy 
Bell. 

On-the-air  promotion  started 
about  three  weeks  in  advance  and 
editorial  and  ad  campaigns  in  the 
Dallas  Morning  News,  station's 
newspaper  owner,  heralded  the 
event.  WFAA  is  a  50  kw  NBC  and 
Texas  Quality  Network  affiliate 
part  of  the  day  on  820  kc  and  a  5 
kw  ABC  affiliate  the  rest  of  the 
day  on  570  kc,  alternating  with 
WBAP  Fort  Worth. 


air-casters 


CHARLES     F.     HARRISON  JR. 
named    news    editor    of  WFIL- 
AM-T V  Phila.  He  was  formerly 
with  WING  Dayton,  WIZE  Springfield, 
and  WCOL  Columbus,  all  Ohio. 

NORMAN  EVANS,  WGMS-AM-FM 
Washington  announcer,  named  sta- 
tion production  director. 

ROBERT  E.  SMITH  named  chief  an- 
nouncer at  KVOR  Colorado  Springs, 
Col.  KEITH  ROPER,  KNEB  Scotts- 
bluff,  Neb.,  to  announcing  staff  KVOR. 

HARRY  GIANARIS  named  director  of 
news  and  sports,  WSCS  Charleston, 
S.  C,  replacing  ROBERT  TRUERE, 

resigned. 

BOB  MARTIN,  WBBM  Chicago,  opera- 
tions director  and  assistant  program 
director,  has  resigned. 

ED  KAUFMAN  joins  WHBC  Canton, 
Ohio,  news  staff.  He  was  with  WPAY 
Portsmouth,  Ohio,  and  WINN  Louis- 
ville, Ky. 

JOY  RUSSELL-SMITH,  story  editor 
KNXT  (TV)  Hollywood,  shifts  to  CBS 
that  city  as  head  of  newly  created 
literary  and  program  clearance  de- 
partment. 

DICK  ROSS,  KIRO  Seattle,  to  KING- 
TV,  that  city,  as  local  news  editor. 

JAMEE  JAMET,  traffic  manager  KTTV 
(TV)  Hollywood,  named  assistant  di- 
rector of  facilities.  She  is  succeeded 
by  HARRIET  HALL,  of  traffic  depart- 
ment. 

ISABELLE  MITCHELL,  secretary  to 
PAT  KELLY,  program  manager  KFI 
Hollywood,  promoted  to  traffic  direc- 
tor. 

ED  CHANDLER,  free  lance  an- 
nouncer, to  KFI  Los  Angeles  as  sum- 
mer relief. 

ROBERT  MEHRMAN  joins  WTAO 
Cambridge,  Mass.,  as  announcer-m.c. 

CPL.  BILL  WOLFF,  formerly  pro- 
gram director  WKNK  Muskegon, 
Mich.,  now  with  American  Forces 
Network  in  Germany. 

MARSHA  ADAMS  added  to  staff  of 
In  the  Kitchen  with  Mary  Landis, 
WBAL-TV  Baltimore  cooking  pro- 
gram. 

WILL  JONES,  photographer  WSYR- 
AM-TV,  resigns  to  join  Army. 

JOHN    ADEMY,    WCAO  Baltimore 


newscaster,  named  vice  president  in 
charge  of  public  relations  for  North- 
wood  Optimist  Club,  Baltimore. 

VIC  PIANO,  promotion  manager 
WSB-AM-TV  Atlanta,  father  of  girl, 
Vivien  Celeste. 

DICK  COLEMAN,  WCBM  Baltimore 
disc  jockey  and  ELAINE  GREGLOIT, 

station's  assistant  music  librarian,  to 
be  married  October  4. 

PARLEY  BAER,  who  portrays  Charlie 
Proudfoot  on  CBS  Radio  Gunsmoke, 
father  of  girl,  Kathleen,  June  29. 

GAIL  DAVIS,  star  of  Annie  Oakley 
TV  film  series,  has  completed  fem- 
inine lead  in  Columbia  Pictures  fea- 
tur  film,  "Winning  of  the  West." 

MAY  LOU  HARRINGTON,  who  por- 
trays Joan  on  NBC  Radio  One  Man's 
Family,  and  Richard  Schacht,  USAF, 
will  be  married  in  fall. 

NINA  BARA,  who  portrays  Tonga  on 
ABC-radio-TV  Space  Patrol,  and  BOB 
SHELDON,  assistant  director  and 
floor  manager  KECA-TV  Hollywood, 
were  married  July  10. 

ALEXANDER  SIELCKEN,  program 
assistant  on  the  Barbara  Welles  shows 
on  WOR  and  WOR-TV  New  York, 
has  become  engaged  to  SHERWOOD 
GEORGE  CHAPEV  WALTERS,  eco- 
nomic instructor  at  Lehigh  U. 

LEE  HOGAN,  star  of  KNBH  (TV) 
Hollywood  Lee  Hogan  Presents,  mar- 
ried Dr.  Alonzo  Cass,  June  27. 

BOB  FAIRBANKS,  chief  apprentice, 
KCBS  San  Francisco,  named  promo- 
tion writer. 


Bernstein  Elected 

FRED  L.  BERNSTEIN,  station 
manager  of  WTTM  Trenton,  was 
elected  president  of  the  Advertis- 
ing Club  of  Trenton  last  Tuesday 
a  meeting  in  the  Hotel  Hildebrecht. 
Mr.  Bernstein  appointed  Fred 
Walker,  director  of  public  affairs 
at  WTTM,  as  publicity  director  for 
the  club. 


RADIO  SALES  TRAINING  SCHOOLS 

for  salesmen 
Columbus,  Ohio— Deshler-Wallick  Hotel 
July  14-15-16  and  August  14-15-16 

RADIO  SALES  TRAINING  SCHOOL 

for  managers  only 
Cincinnati,  Ohio — Sheraton-Gibson 
Hotel 
July  23-24-25 

"There  is  nothing  wrong  with  radio  that  good  salesmen  can't  cure" 
Write  or  wire  for  information  and  reservations 

the  *P*ecC  s4.  "Palweft  co. 

WORTHINGTON,  OHIO 

Telephone  Worthington  2-7346 


Each  School  limited 
to  12  for 
personal  attention 
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WLOF  RETRACTS 

Statement  Found  In  Error 

WLOF  Orlando,  Fla.,  has  retracted 
one  of  a  series  of  statements  made 
last  Feb.  24  during  a  one-day  feud 
with  Orlando  Daily  Newspapers 
[B»T,  March  3]. 

The  incident  occurred  when  the 
late  J.  Allen  Brown,  as  WLOF  ex- 
ecutive vice  president  and  general 
manager,  instigated  a  series  of  30 
announcements  replying  to  a  full- 
page  ad  in  the  Orlando  Sunday 
Sentinel-Star.  The  ad,  titled  "Why 
>  Scatter  Your  Shot?"  included  the 
statement,  "Nobody  can  listen  to 
all  four  radio  stations  at  one  time," 
concluding  with  a  sketch  showing 
an  entire  family  draped  around 
sections  of  a  newspaper. 

Donn  R.  Colee,  WLOF  acting 
manager,  informed  Broadcasting 
•  Telecasting  July  5  that  WLOF 
desired  to  retract  this  statement 
which  it  claimed  to  have  made  in 
the  series  of  announcements  reply- 
ing to  the  advertisement: 

These  are  the  same  four  radio  sta- 
tions that  give  complete  cooperation 
and  promotion  in  behalf  of  Orlando's 
Community  Chest  campaign.  This  is 
one  charity  drive  that  suffers  each 
year  from  lack  of  complete  newspaper 
promotion. 

Mr.  Colee  wrote:  "We  have  had 
the  opportunity  to  personally  ex- 
amine the  promotion  given  to  the 
Orlando  Community  Chest  cam- 
paign for  the  year  1951,  by  the 
Orlando  Daily  Newspapers  who 
publish  the  Orlando  Morning  Sen- 
tinel and  the  Orlando  Evening  Star, 
and  find  that  the  statement  above 
is  in  error." 

Mr.  Brown  was  fatally  injured 
April  19  in  an  automobile  accident. 


Campaign  Post 

ARTHUR  E.  GERBEL  Jr.,  as- 
sistant general  manager,  KJR 
Seattle,  is  managing  the  campaign 
of  Washington's  Gov.  Arthur  B. 
Langlie  (R)  for  re-election.  Mr. 
Gerbel  began  a  five-month  leave 
of  absence  from  the  ABC-affiliated 
station  July  1  to  accept  the  political 
assignment. 


Cheap  Electric  Power 
is  Bringing  New  Industry 
to  Western  Montana 

and 


JimLiiLJ 


6*  Missoula 


Anaconda 
Butte 

Day  &  Nite     250  Watts 


MONTANA 

THE  TREASURE  STATE  OF  THE  48 
• 

Between  Glacier  and  Yellow- 
stone Parks  in  the  Heart  of 

the  Dude  Ranch  Country 
• 

Reps:  GILL,  KEEFE  &  PERNA, 
N.Y.,  Chi.,  La.  &  SF. 


Our  Respects  To 

(Continued  from  page  56) 


JOHN  D.  HUGHES  (I),  Indianapolis 
attorney,  presents  a  U.  S.  Navy  cita- 
tion "for  outstanding  public  serv- 
ice" on  the  part  of  WIBC  Indianap- 
olis to  Richard  M.  Fairbanks,  WIBC 
president-general  manager.  Station 
aired  the  ceremony. 

NEW  COPYRIGHT 

Author's  Okay  Is  Needed 

BROADCASTERS  will  have  to  get 
an  author's  permission  to  air  a 
non-dramatic,  literary  work,  ac- 
cording to  a  Copyright  Law  amend- 
ment passed  by  Congress  July  4, 
after  differences  were  ironed  out  in 
Senate-House  conference  [B*T, 
June  23,  March  31,  24].  The  bill 
(HR  3589)  was  awaiting  the  Presi- 
dent's signature  last  week. 

Only  significant  change  from  the 
original  bill  is  the  establishment  of 
a  maximum  $100  fine  for  unwit- 
tingly infringing  on  the  copyright. 
The  bill  originally  carried  a  mini- 
mum $250  penalty  for  infringe- 
ment. Willful  infringement  of  a 
copyright  carries  a  fine  of  $1,000 
and/or  a  year  in  jail.  Civil  dam- 
ages up  to  $5,000  are  also  allowed. 

Effective  date  of  the  act  was 
made  Jan.  1,  1953.  This  permits 
phonograph  and  transcription 
makers  to  use  master  pressings 
made  before  enactment  of  the  leg- 
islation. 


JOHN  ZINSELMEIER 

Was  WLW  Executive 

JOHN  ZINSELMEIER,  48,  WLW 
Cincinnati  merchandising  director, 
died  July  2  at  his  home  there. 
Beginning  as  drug  merchandising 
director  with 
WLW  in  1944,  he 
was  named  spe- 
cialty sales  man- 
ager in  1946  and 
merchandising  di- 
rector in  1948. 

H  i  s  previous 
affiliations  had 
been  with  Procter 
&  Gamble  Co., 
Ohio  Butterine 
Co.  and  the  drug 
division  of  Stanco,  a  division  of  the 
Standard  Oil  Co.  A  native  Cincin- 
natian,  he  belonged  to  the  Cuvier 
Press  Club,  Ohio  Valley  Drug 
Assn.,  Indiana  Travelers  Assn., 
Ohio  Drug  Travelers  Assn.,  Assn. 
of  Mfrs.  Representatives  and  Ken- 
tucky Travelers  Assn. 


Mr.  Zinselmeier 


of  the  '20s,  Rudolf  Valentino. 

When  the  itch  left,  he  returned 
to  Baltimore  and  that's  when  he 
started  to  worry  about  his  health. 

As  a  TV  executive,  Kenneth 
Carter  has  very  definite  ideas 
about  public  service  programs. 
WAAM  is  described  as  the  first 
local  TV  station  given  the  George 
Foster  Peabody  award,  the  cita- 
tion being  based  on  the  Johns  Hop- 
kins Science  Review,  now  one  of 
the  top  public  service  features  of 
the  visual  medium. 

He  has  contended  that  viewers 
in  a  multi-channel  TV  city  deserve 
the  widest  possible  choice  of  pro- 
gramming— hence  the  WAAM  rule 
that  the  station  will  not  take  part 
in  any  local  political  telecast  or 
special  events  feature  slated  to  be 
carried  on  all  three  video  outlets 
simultaneously.  While  WAAM  has 
a  long  array  of  public  service 
awards,  Mr.  Carter  has  always 
felt  that  public  service  can  be 
achieved  without  sacrificing  reve- 
nue and  he  has  both  citations  and 
balance  sheets  to  prove  it  can  be 
done. 

On  his  desk  is  a  motto,  "We  Can 
Do  It,"  and  the  WAAM  operation 
follows  this  thesis.  Department 
heads  are  given  plenty  of  author- 
ity to  do  their  jobs  and  the  spirit 
of  teamwork  extends  from  Presi- 
dent Ben  Cohen  and  Executive 
Vice  President  Norman  Kal  right 
through  the  organization. 

WAAM  pioneered  the  program 
advisory  council  movement  in  tele- 


vision, assembling  a  board  of 
outstanding  Baltimore  leaders. 
The  station  supports  and  organizes 
the  Regional  Television  Seminar, 
in  which  over  25  universities  have 
been  represented.  These  seminars 
provide  a  meeting-time  for  college 
students  and  commercial  telecast- 
ers. 

Mr.  Carter's  sports  background 
remains  a  strong  influence.  He  has 
been  a  professional  handball  play- 
er and  has  appeared  with  outstand- 
ing players.  He  loves  baseball  but 
he  loves  fishing  even  more,  espe- 
cially "chumming"  for  rockfish  on 
the  Chesapeake. 

Mrs.  Carter  is  the  former  Ada 
Allen,  described  by  her  husband 
as  "just  a  farm  girl  from  Severn, 
Md."  This  is  the  understatement  of 
the  year,  as  one  glance  at  her  flash- 
ing eyes  will  demonstrate.  They 
have  been  married  17  years. 

Active  in  Civic  Affairs 

In  Baltimore  Mr.  Carter  is  ac- 
tive in  many  civic  movements.  He 
is  a  member  of  Baltimore  Assn.  of 
Commerce;  Ad  Club;  Baltimore 
Press  Club;  Academy  of  Radio  & 
Television  Arts  &  Sciences;  Balti- 
more Country  Club;  32nd  degree 
Mason;  Shriner;  Grand  Jurors 
Assn.  of  Baltimore  (he  served  a 
four-month  turn  in  1950  as  assist- 
ant foreman).  He  is  one  of  the 
few  members  of  the  University 
Club  without  a  college  degree.  He 
is  a  member  of  the  board  of  the 
National  Conference  of  Christians 
and  Jews. 


$4WO  REACHES  PiOPU... 


Setter  But 


messees 
[Capital Oty 
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RADIO  BEST 

BAB  Tells  Tire  Dealers 

"SELLING  tires  is  a  job  for 
words — not  pictures!  Radio  is  the 
best  medium  to  use  for  a  word 
story." 

This  is  one  of  nine  reasons  pre- 
sented in  a  new  Broadcast  Adver- 
tising Bureau  brochure  seeking  to 
persuade  tire  dealers  and  manufac- 
turers to  use  radio  for  advertising. 

Titled  "The  Effective  Way  to 
Sell  the  Replacement  Tire  Market," 
the  15-page  booklet  sets  forth 
facts,  figures  and  charts  as  another 
"why  radio  advertising"  presenta- 
tion by  BAB  for  specific  adver- 
tisers. 

Other  points:  "92%  of  tires  and 
tubes  are  bought  by  men — radio 
reaches  men  better,  more  economi- 
cally than  other  advertising." 
"The  replacement  tire  market  is 
composed  of  all  sorts  of  families — 
everywhere.  Only  radio  reaches 
them  all." 

The  BAB  presentation  notes 
that  this  year  at  least  45  million 
tires  will  be  sold  as  replacements. 


Mrs.  Pauline  Cleaver 

MRS.  PAULINE  CLEAVER,  72, 
who  conducted  a  weekly  radio  pro- 
gram over  WEAF  New  York  (now 
WNBC)  several  years  ago,  died 
July  5  in  Plainfield,  N.  J.  She  also 
was  the  author  of  a  book,  Make  a 
Job  for  Yourself,  and  at  one  time 
wrote  a  syndicated  column  for  30 
newspapers. 


WSYR's  Local 
Radio  Sales 

UP  39% 

For  the  period  ending  April 
30,  WSYR's  local  radio  sales 
were  39%  ahead  of  1951. 
The  local  advertisers  re- 
sponsible for  this  increase 
are  the  ones  in  the  best 
position  to  test  the  effective- 
ness of  all  media.  They 
know  which  advertising 
keeps  the  cash  registers 
ringing. 

Matsona!  Spot 
Advertisers 

TAKE  NOTE 

Write,  Wire,  Phone  or  Ask 
Headley-Reed 

ACUSE 

NBC  Affiliate 

570  KC 

WSYR-AM-FM-TV 
The  Only  Complete  Broad- 
cast Institution  in  Central 
New  York 


allied  arts 


EDWIN  B.  HINCK,  manager  of 
electronics  parts  sales  at  Allen 
B.  DuMont  Labs.,  named  head  of 
the  newly-formed  Replacement  Sales 
Dept.,  which  will  handle  sale  of  all 
TV  replacement  parts  and  picture 
tubes. 

GERALD  E.  NISTAL  appointed  ad- 
vertising and  sales  promotion  man- 
ager for  Government  &  Industrial 
Div.,  Philco  Corp.  Mr.  Nistal  pre- 
viously was  with  the  Radiomarine 
Corp.  of  America,  and  Lear  Inc.,  as 
advertising-public  relations  manager. 

ROBERT  S.  KELLER  Inc.  named 
sales  promotion  representative  by 
WAKE  Greenville,  S.  C. 

MICHAEL  D'ERICE,  newspaperman, 
selected  to  be  manager  of  advertis- 
ing and  publicity  in  the  U.  S.  and  in 
Canada  for  the  trade  magazines, 
Radiom  nia  Y  Television,  published  in 
Cuba,  and  the  Radio-TV  Selecciones, 
published  in  Mexico. 


GRIMWOOD  FIRM 

Continues  With  Same  Name 

ALTHOUGH  Fred  0.  Grimwood 
died  last  April,  his  engineering 
consultant  firm  will  continue  in  St. 
Louis  under  the  name  of  Fred  0. 
Grimwood  &  Co.,  it  was  announced 
last  week.  His  widow,  Mrs.  S.  C. 
Grimwood,  has  been  elected  presi- 
dent of  the  firm. 

The  St.  Louis  office  of  the  com- 
pany was  supervised  by  Ralph  J. 
Bitzer  prior  to  Mr.  Grimwood's 
death.  Mr.  Bitzer  has  made  an 
arrangement  with  the  estate  to 
purchase  into  the  corporation  and 
to  carry  on  the  business  himself. 


For  the  Birds 

IT  WAS  pigeon  against  man 
at  WJJL  Niagara  Falls,  N.Y., 
transmitter  when  a  visit- 
ing bird  tried  homing  at  the 
expense  of  Chief  Engineer 
Gus  Czaplak.  Station's  pro- 
gramming originates  from 
the  transmitter  on  Sunday 
from  7  p.m.  until  sign  off. 
The  pigeon  played  hob  dur- 
ing a  15-minute  transcribed 
show  on  the  turntable.  The 
bird  perched  on  the  table's 
playing  arm  and,  when  the 
engineer  grabbed  it  the  arm 
jumped  a  few  grooves.  Again 
as  Mr.  Czaplak  was  about  to 
turn  the  recorder  .  switch 
after  fading  the  show  for 
the  taped  sign-off,  Mr.  Pigeon 
flew  on  the  feed  reel  fouling 
up  the  tape.  WJJL  was  off 
the  air  two  and  a  half  min- 
utes. Friend  pigeon  became 
a  guest  of  the  SPCA. 


GALVANIC  PRODUCTS  Corp.,  New 

York  City,  has  completed  a  new  plant 
at  Valley  Stream,  Long  Island.  New 
building  contains  all  equipment  re- 
quired for  manufacturing  selenium 
rectifiers,  complete  rectifier  equip- 
ment and  allied  electronic  compo- 
nents. 

POLARAD  ELECTRONICS  Corp.,  100 

Metropolitan  Ave.,  Brooklyn,  an- 
nounces Model  MSG-4,  first  in  series 
of  microwave  signal  generators. 

RCA  VICTOR  has  published  Volume 
III  of  the  RCA  Television  Pict-O- 
Guide,  illustrated  guide  to  solution 
of  everyday  television  service  prob- 
lems by  screen-image  analysis.  New 
volume  is  available  to  TV  service 
dealers  and  technicians  as  a  bonus 
with  each  order  for  75  RCA  receiv- 
ing tubes  or  three  RCA  kinescopes 
placed  with  RCA  tube  and  parts  dis- 
tributors. Volumes  I  and  II  are  avail- 
able on  the  same  basis,  as  alterna- 
tives to  Volume  III  during  the  bonus 
period,  which  ends  Aug.  31. 

ALLEN  BUCKLEY,  director  KECA- 
TV  Los  Angeles  You  Asked  for  It  for 
Oxarart  &  Steffner  Inc.,  Hollywood 
program  packager  -  producer,  joins 
Frank  E.  Mullen  &  Assoc.,  Beverly 
Hills  radio-TV  consultants,  in  public 
relations  capacity. 

M.  D.  SCHUSTER,  national  sales 
manager  Hoffman  Radio  Corp.,  Los 
Angeles,  promoted  to  general  sales 
manager.  He  is  succeeded  by  WALTER 
L.  STICKEL,  formerly  with  DuMont, 
New  York,  in  similar  capacity. 

WILLIAM  R.  KEARNEY,  until  July 
1  a  secretary  to  Rep.  W.  W.  Blackney 
(R-Mich.),  joins  law  firm  of  Harry  J. 
Daly,  Washington. 

ED  SCOTT,  WBBM  Chicago  an- 
nouncer, father  of  girl,  June  9. 

DALE  MARR,  head  of  news  staff, 
WKMH  Dearborn,  Mich.,  to  WJR 
Detroit  as  newscaster. 

ROBERT  GLADSTONE,  WHLI  Hemp- 
stead, L.  I.,  announcer,  father  of  boy, 
David  Stuart,  June  19. 


PULSE  SURVEY 

Auto  Listening  Noted 

SOME  907,960  persons  in  metro- 
politan New  York  and  842,750  per- 
sons in  the  Los  Angeles  area  listen 
to  the  radio  while  going  to  work,  a 
special  Pulse  survey  revealed  last 
week. 

The  survey,  exploring  "going-to- 
work"  habits,  was  conducted  last 
May.  It  found  that  in  Los  Angeles, 
46.17c  listen  to  the  radio  en  route 
to  work  while  in  New  York,  18.6% 
are  radio  listeners. 

The  lower  proportion  of  New 
York  radio  listeners  among  people 
going  to  work  as  compared  with 
Los  Angeles,  Pulse  reported,  is 
due  to  the  method  of  transportation. 
In  metropolitan  New  York,  most 
people  use  public  transportation — 
67%  go  to  work  by  subway,  bus, 
street  car  or  commuter  trains — 
while  only  26%  travel  by  auto- 
mobile. In  Los  Angeles,  74%  use 
automobiles  to  get  to  work  while 
only  20%  use  public  transportation. 

The  survey  found  that  in  Los 
Angeles  only  6.6%  (120,650  per- 
sons) read  newspapers  while  going 
to  work.  In  New  York,  48.1%  (2,- 
348,000  persons)  read  newspapers 
en  route  to  work. 

The  findings  prompted  the  fol- 
lowing comment  from  Pulse  Direc- 
tor Sydney  Roslow:  "Newspaper 
circulation  figures  take  account  of 
papers  that  are  bought  and  read  by 
people  en  route  to  their  jobs.  On 
the  other  hand,  ratings  based  on 
at-home  listening  miss  the  vast 
audience  that  listens  en  route  to 
their  jobs.  This  is  just  one  more 
example  of  how  radio  is  penalized 
by  failure  to  take  the  out-of-home 
audience  into  account." 


KFIR  Affiliates 

ADDITION  of  KFIR  North  Bend, 
Ore.,  to  the  CBS  Radio  Network 
as  a  bonus  station  to  the  Pacific 
Coast  Group  was  announced  last 
week  by  William  A.  Schudt  Jr.,  CBS 
Radio's  national  director  of  station 
relations.  Total  number  of  CBS 
Radio  affiliates  is  now  209.  KFIR 
operates  with  250  w  on  1340  kc  and 
is  owned  and  operated  by  the  Bay 
Broadcasting  Co.  Glenn  E.  Nickell 
is  general  manager. 
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Advertisement 


t  MINNEAPOLIS  and  ST.  PAUL, 
Minn. — Upper  Midwest  Television  Co., 
VHF  Ch.  9  (186-192  mc);  ERP  316  kw 
visual,  158  kw  aural;  antenna  height 
above  average  terrain  512  ft.,  above 
ground  474  ft.  Estimated  construction 
cost  $566,340,  first  year  operating  cost 
$678,880,  revenue  $797,534.  Post  Office 
address:  425  Portland  Ave.  Minneapolis, 
Minn.  Studio  and  transmitter  location 
on  eastern  outskirts  of  Minneapolis  a 
few  feet  off  State  Trunk  Highway  #36. 
Geographic  coordinates:  45°  00'  37"  N. 
Lat.  93°  12'  23"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Segal, 
Smith  &  Hennessey,  Washington.  Con- 
sulting engineer  Craven,  Lohnes  & 
Culver,  Washington.  Cowles  Bcstg.  Co. 
controls  applicant  through  ownership 
of  72%  of  stock;  largest  other  stock- 
holder owns  3%.  Cowles  Bcstg.  Co.  is 
licensee  of  KRNT  Des  Moines,  Iowa, 
and  WNAX  Yankton,  S.  T>.  The  Regis- 
ter &  Tribune  Co.,  Des  Moines,  Iowa, 
owns  100%  of  Cowles  Bcstg.  Co.  Prin- 
cipals of  Upper  Midwest  Television  Co. 
include  President  John  Cowles,  who  is 
chairman  of  the  board  and  vice  presi- 
dent of  Cowles  Bcstg.  Co.  and  the 
Register  &  Tribune  Co.;  Vice  President 
Stanley  Hawks,  who  is  vice  president, 
secretary  and  assistant  treasurer  of 
Minneapolis  Star  &  Tribune  Co.,  Min- 
neapolis; Vice  President  Laurence 
Gould,  who  is  president  of  Carleton 
College,  Northfield,  Minn,  liberal  arts 
college;  Secretary-Treasurer  Harold  E. 
Wood,  who  is  president  and  treasurer 
of  Harold  E.  Wood  &  Co.  (under- 
writers, participating  distributors  and 
dealers  in  municipal,  foreign,  railroad, 
public  utility  and  industrial  stocks  and 
bonds),  and  Vice  President  Gideon  D. 
Seymour,  who  is  vice  president  and 
executive  editor  of  Minneapolis  Star  & 
Tribune  Co. 

COLUMBIA,  Mo.— U.  of  Missouri, 
VHF  Ch.  8  (180-186  mc);  ERP  204.2  kw 
visual,  102.3  kw  aural;  antenna  height 
above  average  terrain  796  ft.,  above 
ground  774  ft.  Estimated  construction 
cost  $1,006,880,  first  year  operating  cost 
$237,100,  revenue  $150,000.  Post  Office 
address:  Leslie  Cowan,  Secretary,  U.  of 
Missouri,  Columbia.  Studio  location  on 
campus.  Transmitter  location:  South 
Farm  6  mi.  SE  of  Columbia.  Geo- 
graphic coordinates:  38°  53'  14"  N.  Lat., 
92°  15'  43"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Fisher, 
Wayland,  Duvall  &  Southmayd,  Wash- 
ington. Consulting  engineer  Craven, 
Lohnes  &  Culver,  Washington.  Appli- 
cant plans  commercial  station  but  will 
also  air  educational  programs.  Board 
of  curators  of  university  includes 
Lester  E.  Cox,  49%  owner  KWTO 
Springfield,  Mo.,  12.5%  owner  KOAM 
Pittsburg,  Kan.,  and  49.5%  owner 
KCMO  Kansas  City.  Grand  total  assets 
and  liabilities  of  university  are  $45.6 
million. 

t  MISSOULA,  Mont.  —  Mosby's  Inc. 
(KGVO),  VHF  Ch.  13  (210-216  mc); 
ERP  12.5  kw  visual,  6.24  kw  aural;  an- 
tenna height  above  average  terrain 
2,317  ft.,  above  ground  122  ft.  Estimated 
construction  cost  $117,800,  first  year 
operating  cost  $45,000,  revenue  $61,880. 
Post  Office  address:  127  East  Main 
St.,  Missoula.  Studio  location:  127  East 
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National  Advertisers 

When  Shopping  for  BIG  RETURNS  in 
the  Maritimes,  your  best  "MARKET 
BASKET"  is  CHNS  ...  Ask 

JOS.  WEED  &  CO. 
350  Madison  Ave.,  New  York 

They  also  know  about  our  new 
5000-WATT  TRANSMITTER 
HALIFAX  NOVA  SCOTIA 

CHNS 


HALIFAX 


NOVA  SCOTIA 


Main.  Transmitter  location:  4  mi  SE 
of  Missoula  on  Pattee  Peak.  Geo- 
graphic coordinates:  46°  48'  30"  N.  Lat., 
113°  58'  00"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Fisher, 
Wayland,  Duvall  &  Southmayd,  Wash- 
ington. Consulting  engineer  Warren 
M.  Mallory,  Laramie,  Wyo.  Principals 
include  President  A.  J.  Mosby  (99.36%), 
also  licensee  of  KAN  A  Anaconda;  Vice 
President  Ruth  G.  Mosby  (0.54%), 
housewife,  and  Secretary-Treasurer 
Marion  E.  Dixon  (0.05%),  program  di- 
rector of  KGVO. 

t  ITHACA,  N.  Y— Cornell  U.  (WHCU), 

UHF  Ch.  20  (506-512  mc);  ERP  209  kw 
visual,  109.5  kw  aural;  antenna  height 
above  average  terrain  1,221  ft.,  above 
ground  440  ft.  Estimated  construction 
cost  $335,500,  first  year  operating  cost 
$150,000,  revenue  $120,000.  Post  Office 
address:  Michael  R.  Hanna,  WHCU, 
Savings  Bank  Bldg.,  Ithaca.  Studio 
location:  Savings  Bank  Bldg.  Trans- 
mitter location:  Connecticut  Hill,  New- 
field,  N.  Y.  Geographic  coordinates: 
42°  23'  13"  N.  Lat.,  76°  40'  10"  W.  Long. 
Transmitter  and  antenna  GE.  Legal 
counsel  Cohn  &  Marks,  Washington. 
Consulting  engineer  Howard  G.  Smith. 
Some  educational  programs  planned. 
Applicant  has  operated  WHCU  since 
1921.  Michael  Hanna  is  general  man- 
ager. 

SCHENECTADY,  N.  Y. — Champlain 
Valley  Bcstg.  Corp.,  UHF  Ch.  35  (596- 
602  mc);  ERP  26.8  kw  visual,  12.2  kw 
aural;  antenna  height  above  average 
terrain  818  ft.,  above  ground  103  ft. 
Estimated  construction  cost  $121,582, 
first  year  operating  cost  $235,000,  reve- 
nue $262,000.  Post  Office  address:  444 
Broadway,  Albany,  N.Y.  Studio  location 
to  be  determined.  Transmitter  location: 
near  New  Salem,  500  ft.  south  of 
WRGB  (TV).  Geographic  coordinates: 
42°  38'  05"  N.  Lat.,  73°  59'  45"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  McKenna  &  Wilkinson, 
Washington.  Consulting  engineer  Wil- 
liam L.  Foss  Inc.,  Washington.  Appli- 
cant is  licensee  of  WXKW  Albany, 
N.  Y.  Principals  include  President  and 
Treasurer  Stephen  R.  Rintoul  (54%), 
Vice  President  Edward  S.  Rooney 
(8%),  Vice  President  Trell  W.  Yocum 
(6%),  Helen  W.  Yocum  (6%),  and 
Secretary  Mary  E.  Carr  (1%). 

t  LIMA,  Ohio  —  Northwestern  Ohio 
Bcstg.  Corp.  (WIMA),  UHF  Ch.  35  (596- 
602  mc);  ERP  101  kw  visual,  60.8  kw 
aural;  antenna  height  above  average 
terrain  331  ft.,  above  ground  344  ft. 
Estimated  construction  cost  $227,564, 
first  year  ooerating  cost  $180,000,  reve- 
nue $220,000.  Post  Office  address:  223 
North  Main  St.,  Lima,  Ohio.  Studio 
and  transmitter  location:  121  West  High 
St.  Geogranhic  coordinates:  40°  44'  28" 
N.  Lat.  84°  06'  25"  W.  Long.  Trans- 
mitter DuMont,  antenna  GE.  Legal 
counsel  Bingham,  Collins,  Porter  & 
Kistler,  Washington.  Consulting  en- 
gineer George  C.  Davis,  Washington. 
Principals  include  President  George  E. 
Hamilton  (50%),  Vice  President  Robert 
W.  Mack  (42.7%)  and  F.  E.  Mack 
(7.3%). 

MANSFIELD,  Ohio— Fergum  The- 
atres Inc.,  UHF  Ch.  36  (602-608  mc); 
ERP  17  kw  visual,  8.5  kw  aural;  an- 
tenna height  above  average  terrain 
700  ft.,  above  ground  542  ft.  Estimated 
construction  cost  $236,360,  first  year 
operating  cost  $200,000,  revenue  $180,- 
000.  Post  Office  address:  Madison  The- 
atre, Mansfield,  Ohio.  Studio  location 
to  be  determined.  Transmitter  location 
on  Alta  Vista  Road  (No.  147),  4  mi. 
SW  of  Mansfield.  Geographic  coordi- 
nates: 40°  41'  11"  N.  Lat..  82°  35'  59" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Lyon,  Wilner  & 
Bergson,  Washington.  Consulting  en- 
gineer Vandivere,  Cohen  &  Wearn, 
Washington.  Principals  include  Presi- 
dent William  N.  Skirball  (40%),  50% 
owner  of  Skirball  Bros,  (theatre  man- 
agement), Cleveland,  and  25%  to  50% 
interest  in  various  other  theatre  and 
retail  candy  companies;  Vice  President 
Jack  H.  Skirball  (40%),  independent 
motion  picture  producer,  Hollywood; 
Grace  Skirball  (6%),  retired;  Mildred 
Skirball  (6%),  retired;  Rose  Skirball 
(6%),  retired,  and  Secretary-Treasurer 
Joseph  Lisauer,  general  manager  of 
Fergum  Theatres  Inc.,  Mansfield,  and 
Skirball  Bros.,  Cleveland. 

MANSFIELD,  Ohio — Mansfield  Jour- 
nal Co.,  UHF  Ch.  36  (602-608  mc); 
ERP  94  kw  visual,  47  kw  aural;  an- 
tenna height  above  average  terrain 
517  ft.,  above  ground  434  ft.  Estimated 


Bob  Kenyon 


Just  Out:  New  Report  on 
National  Spot  Radio! 

July  11th  Printers'  Ink  tells  how  and  when  to  use 
it,  gives  case  histories  of  successes 

Thousands  of  radio  advertisers 
and  their  agencies  are  now 
reading  the  July  11th  issue  of 
Printers'  Ink  in  which  appears 
a  new  and  comprehensive  edi- 
torial report  on  National  Spot 
Radio:  what  it  is,  when  to  use 
it,  how  advertisers  are  using  it 
successfully  today. 

We  are  convinced  that  this 
Printers'  Ink  report  will  prove 
to  be  one  of  the  most  construc- 
tive sales  tools  for  National 
Spot  Radio  yet  published. 

Reason:  it  gives  your  best  ad- 
vertisers and  prospects  (our 
readers)  a  complete  picture  of 
the  values  in  National  Spot  Ra- 
dio today — in  a  single,  compact 
and  lucid  package ! 

First,  it  traces  the  amazing 
growth  of  National  Spot  Radio 
as  a  vital  advertising  medium 
from  $13,805,000  in  1935  to  a 
whopping  $134,391,439  by  the 
end  of  1951. 

Next  it  spells  out,  in  detail,  the 
ways  in  which  National  Spot 
Radio  can  be  used  to  solve 
specific  marketing  problems — 
an  invaluable  guide  to  every 
executive  concerned  with  mov- 
ing goods. 

And  finally  it  gives  actual  case 
histories,  from  the  tested  ex- 
periences of  successful  adver- 
tisers, of  how  National  Spot 
Radio  pays  off. 

In  short,  it's  an  authoritative 
analysis  of  the  vital  role  of  Na- 
tional Spot  Radio  today,  pre- 
sented by  the  editors  of  Print- 
ers' Ink  to  our  23,309  subscrib- 
ers who  include  America's  lead- 
ing advertising,  management, 
sales  and  agency  executives. 


If    you  are 
now  a  Printers' 
Ink  subscriber, 
guard  your  copy 
of  the  July  11th 
issue.  Demand 
for  additional 
copies    is  run- 
ning high  (ad- 
vance orders 
from  several  national  organiza- 
tions have   already  been  re- 
ceived) and  all  signs  point  to  a 
sell-out  of  the  entire  issue. 

And  certainly  if  you're  not  see- 
ing Printers'  Ink  regularly  now, 
the  July  11th  issue  is  a  good 
one  with  which  to  begin  your 
subscription. 

The  report  on  National  Spot 
Radio  is  typical  of  the  deep, 
careful,  analytical  work  our  edi- 
tors do  when  they  report  on  any 
of  the  many  subjects  that  buy- 
ers of  advertising  (our  readers) 
expect  and  find  in  Printers' 
Ink.  Many  radio  executives  now 
subscribe  to  Printers'  Ink  for 
that  very  reason:  to  get  the 
advertisers'  viewpoint. 
Don't  you  agree  that  you  would 
benefit  by  1)  having  this  useful 
Printers'  Ink  report  on  National 
Spot  Radio,  and  2)  being  well- 
informed  throughout  the  year 
on  the  subjects  uppermost  in 
your  advertisers'  and  prospects' 
minds? 

Return  the  coupon  below  to  me 
now,  and  I  will  see  that  our 
Circulation  Manager  starts  your 
subscription  to  Printers'  Ink 
with  the  valuable  July  11th 
issue. 

ROBERT  E.  KENYON,  JR. 
Advertising  Director 


Printers'  Ink 

205  East  42nd  Street 

New  York  17,  N.  Y. 

Enter  my  subscription  for  one  year — 52  issues.  Start  it  with 
the  July  11th  issue. 

(    )  Enclosed  is  check  for  $5.00 

(    )  Send  bill  to  company 

Individual  Name  
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($5.00  rate  good  in  U.S.  and  Canada  only) 
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construction  cost  $350,300,  first  year 
operating  cost  $295,000,  revenue  $315,000. 
Post  Office  address:  70  West  Fourth 
St.,  Mansfield,  Ohio.  Studio  and  trans- 
mitter location  on  Park  Ave.,  3.5  mi. 
West  of  Mansfield.  Geographic  co- 
ordinates: 40°  45'  30"  N.  Lat.,  82°  35'  03" 
W.  Long.  Transmitter  DuMont,  antenna 
GE.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer Craven,  Lohnes  &  Culver, 
Washington.  Principal  stockholder  is 
I.  Horvitz  (99.6 To),  president,  treasurer 
and  99.6%  owner  of  Mansfield  Journal 
Co.,  Mansfield,  president,  treasurer  and 
99.7%  owner  of  Lorain  Journal  Co., 
Lorain,  Ohio,  and  vice  president  of  two 
highway  construction  firms. 

t  TOLEDO,  Ohio— The  Toledo  Blade 
Co.,  VHF  Ch.  11  (198-204  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  445  ft., 
above  ground  484  ft.  Estimated  con- 
struction cost  $400,441,  first  year  oper- 
ating cost  $620,000,  revenue  $850,000. 
Post  Office  address  533-541  Superior  St., 
Toledo.  Studio  and  transmitter  location: 
533  Superior  St.  Geographic  coordi- 
nates: 41°  39'  04"  N.  Lat.,  83°  32'  07" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Segal,  Smith  &  Hennes- 
sey, Washington.  Consulting  engineer 
E.  C.  Page  Consulting  Engineers, 
Washington.  Principals  include  Chair- 
man of  the  Board  F.  E.  Cottrell, 
chairman  of  the  board  of  Toledo  Blade 
Co.;  President  Grove  Patterson,  presi- 
dent of  Toledo  Blade  Co.;  Paul  Block 
Jr.  (33  1/3%),  first  vice  president  of 
Toledo  Blade  Co.,  and  William  Block, 
vice  president  of  Toledo  Blade  Co. 

COOS  BAY,  Ore.—  KOOS  Inc. 
(KOOS),  UHF  Ch.  16  (482-488  mc); 
ERP  20.5  kw  visual,  11.6  kw  aural;  an- 
tenna height  above  average  terrain 
836  ft.,  above  ground  503  ft.  Estimated 
construction  cost  $155,655,  first  year 
operating  cost  $125,409,  revenue  $140,- 
000.  Post  Office  address:  Hall  Bldg., 
Coos  Bay,  Ore.  Transmitter  location: 
3  mi.  NW  of  Coos  Bay.  Geographic 
coordinates:  43°  23'  33"  N.  Lat.,  124° 
09'  42"  W.  Long.  Transmitter  DuMont, 
antenna  RCA,  studio  equipment  Du- 
Mont. Legal  counsel  John  P.  Hearne, 
San  Francisco.  Consulting  engineer  A. 
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D.  Ring  &  Co.,  Washington.  Principals 
include  President  Sheldon  F.  Sackett 
(95%)  and  Vice  President  Fred  F. 
Chitty  (5%). 

KLAMATH  FALLS,  Ore.  —  KFJI 
Bcstrs.  (KFJI),  VHF  Ch.  2  (54-60  mc); 
ERP  15.4  kw  visual,  7.52  kw  aural;  an- 
tenna height  above  average  terrain 
458  ft.,  above  ground  229  ft.  Estimated 
construction  cost  $156,200,  first  year 
operating  cost  $175,000,  revenue  $175,- 
000.  Post  Office  address:  P.  O.  Box 
692,  Klamath  Falls,  Ore.  Studio  loca- 
tion: Willard  Hotel.  Transmitter  loca- 
tion: near  West  city  limits  of  Klamath 
Falls.  Geographic  coordinates:  42°  12' 
55.5"  N.  Lat.,  121°  47'  56"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  John  W.  Kendall,  Portland, 
Ore.  Consulting  engineer  Grant  S. 
Feikert,  Corvallis,  Ore.  Sole  owner  is 
W.  D.  Miller. 


CHARLESTON,  S.  C— Charles  Bcstg. 
Co.  (WHAN),  VHF  Ch.  2  (54-60  mc); 
ERP  54.9  kw  visual,  27.5  kw  aural; 
antenna  height  above  average  terrain 
351  ft.,  above  ground  400  ft.  Estimated 
construction  cost  $224,293,  first  year 
operating  cost  $150,000,  revenue  $175,- 
000.  Post  Office  address:  152-B  Market 
St.,  Charleston,  S.  C.  Studio  location: 
152-B  Market  St.  Transmitter  location: 
Savannah  Highway,  St.  Andrews  Farm, 
0.75  mi.  West  of  Charleston  city  limits. 
Geographic  coordinates  32°  46'  37.5" 
N.  Lat.,  79°  58'  05.1"  W.  ^ong.  Trans- 
mitter RCA,  antenna  RCA.  Applicant 
has  retained  neither  legal  counsel  nor 
a  consulting  engineer.  Principals  in- 
clude President  S.  Lewis  Johnson 
(10%),  insurance  manager;  Vice  Presi- 
dent Julian  Mitchell  Jr.  (8%),  Charles- 
ton attorney;  Secretary-Treasurer  W. 
R.  Ringson  (20%),  Harry  J.  O'Neill 
(20%),  insurance  agent;  Frederick  G. 
Storey  (20%),  president  and  1/3  owner 
of  Community  Theatre  Corp.  (motion 
picture  exhibitor),  Atlanta,  V3  owner 
of  WMOG  Brunswick,  Ga.,  and  16  2/3% 
owner  of  WLAG  La  Grange,  Ga.,  and 
George  L.  Bagby  (20%),  40%  owner 
of  G.  L.  Bagby  Co.  (manufacturer's 
agent). 

t  COLUMBIA,  S.  C— Marseco  Broad- 
casting Corp.  (WMSC),  VHF  Ch.  10 
(192-198  mc);  ERP  214  kw  visual,  114.4 
kw  aural;  antenna  height  above  aver- 
age terrain  611  ft.,  above  ground  575 
ft.  Estimated  construction  cost  $481,- 
887,  first  year  operating  cost  $215,000, 
revenue  $195,000.  Post  Office  address: 
C.  Wallace  Martin,  1127  Lady  St.,  Co- 
lumbia, S.  C.  Studio  and  transmitter 
location:  2930  Devine  St.,  Columbia. 
Geographic  coordinates:  33°  59'  50"  N. 
Lat.,  81°  00'  00"  W.  Long.  Transmitter 
and  antenna  GE.  Legal  counsel  Hogan 
&  Hartson,  Washington.  Consulting  en- 
gineer Millard  M.  Garrison,  Washing- 
ton. Sole  owner  of  applicant  is  Mar- 
seco Corp.,  whose  principals  include 
President-Treasurer  C.  Wallace  Mar- 
tin (25%),  WMSC  general  manager; 
Vice  President  John  C.  Cosby  (25%), 
WMSC  chief  engineer;  Secretary  E. 
Grenville  Seibels  II  (25%),  WMSC  pro- 
gram director.    Stockholders  total  10. 


SPARTANBURG,  S.  C— The  Bcstg. 
Co.    of    the    South    (WSPA-  AM-FM), 

VHF  Ch.  7  (174-180  mc);  ERP  288  kw 
visual,  144  kw  aural;  antenna  height 
above  average  terrain  769  ft.,  above 
ground  780  ft.  Estimated  construction 
cost  $540,192,  first  year  operating  cost 
$400,000,  revenue  $250,000.  Post  Office 
address:  224  E.  Main  St.,  Spartanburg. 
Studio  location:  224  E.  Main  St.  Trans- 
mitter location:  1.1  mi.  SE  of  Duncan 
on  Highway  290.  Geographic  coordi- 
nates: 34°  55'  44"  N.  Lat.,  82°  07'  45" 
W.  Long.  Transmitter  RCA,  antenna 
Federal.  Legal  counsel  Dow,  Lohnes  & 
Albertson.  Washington.  Consulting  en- 
gineer Craven,  Lohnes  &  Culver, 
Washington.  Principals  include  Presi- 
dent B.  Calhoun  Hipp  (13.6%),  Vice 
President  Frances  M.  Hipp  (13.6%), 
Vice  President  Herman  N.  Hipp 
(13.6%),  Secretary  R.  R.  Seales  Jr. 
(0.2%),  Dorothy  Hipp  Gunter  (13.6%) 
and  Frances  M.  McCreery  (9.8%).  Ap- 
plicant also  is  licensee  of  WIST-AM- 
FM  Charlotte,  N.  C,  and  WIS-AM-FM 
Columbia,  S.  C. 

BRISTOL,  Tenn.— Radiophone  Bcstg. 
Station  WOPI  Inc.  (WOPI),  VHF  Ch. 

5  (76-82  mc);  ERP  100  kw  visual  50 
kw  aural;  antenna  height  above  aver- 
age terrain  807  ft.,  above  ground  619 
ft.  Estimated  construction  cost  $318,- 
756,  first  year  operating  cost  $100,000, 
revenue  $115,000.  Post  Office  address: 
310  State  St.,  Union  Trust  Bldg.,  Bris- 
tol, Tenn.  Studio  location:  310  State 
St.  Transmitter  location:  1.15  mi.  from 
Windsor  Ave.  on  Clifton  Road.  Geo- 


graphic coordinates:  36°  35'  10.5"  N. 
Lat.,  82°  12'  19.5"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel McKenna  &  Wilkinson,  Washington. 
Consulting  engineer  O.  K.  Garland, 
Johnson  City,  Tenn.  Principals  include 
President  and  General  Manager  W.  A. 
Wilson  Sr.  (50%),  100%  owner  of 
WOPI-AM-FM  Bristol  and  Vice  Presi- 
dent C.  P.  Edwards  Jr.  (50%),  presi- 
dent and  28%  owner  of  WKPT  Kings- 
port,  Tenn.,  insurance  partner  with 
Nennett  &  Edwards  Inc.  (bonds  and 
loans)  and  president  of  real  estate 
firms  in  Kingsport. 

t  KINGSPORT,  Tenn.  —  Kingsport 
Broadcasting  Co.  (WKPT),  UHF  Ch.  28 

(554-560  mc);  ERP  22.2  kw  visual,  11.1 
kw  aural;  antenna  height  above  aver- 
age terrain  962  ft.,  above  ground  144  ft. 
Estimated  construction  cost  $193,200, 
first  year  operating  cost  $100,000,  reve- 
nue $125,000.  Post  Office  address:  Paul 
L.  Overbay,  Box  870,  Kingsport,  Tenn. 
Studio  location:  222  Commerce  St., 
Kingsport.  Transmitter  location  atop 
Bay's  Knob,  2  mi.  SW  of  city.  Geo- 
graphic coordinates:  36°  31'  37"  N.  Lat.. 
82°  35'  12"  W.  Long.  Transmitter  and 
antenna  RCA.  Studio  equipment  RCA. 
Legal  counsel  Fisher,  Wayland,  Duvall 
&  Southmayd,  Washington.  Chief  en- 
gineer Thomas  Phillips.  Principals  in- 
clude President  C.  P.  Edwards 
(28  5/6%),  president  and  30%  owner 
Kingsport  Pub.  Co.  (newspaper)  and 
also  insurance,  sheet  metal,  loans  and 
real  estate  interests;  Vice  President 
Howard  Long  (22.5%),  Kingsport  post- 
master and  vice  president  Kingsport 
Pub.  Co.;  Kingsul  Theatres  (8y3%). 
Stockholders  total  15. 

t  NASHVILLE,  Tenn.— WSIX  Broad- 
casting Station  (WSIX),  VHF  Ch.  8 
(180-186  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  aver- 
age terrain  866  ft.,  above  ground  440  ft. 
Estimated  construction  cost  $595,870, 
first  year  operating  cost  $500,000,  reve- 
nue $500,000.  Post  Office  address:  Louis 
R.  Draughon,  Nashville  Trust  Bldg.. 
Nashville.  Studio  location:  Nashville 
Trust  Bldg.  Transmitter  location:  8  mi. 
S.  of  Nashville.  Geographic  coordi- 
nates: 36°  02'  49"  N.  Lat.,  86°  49'  47" 
W.  Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Stephen  Tuhy  Jr.  and 
Dempsey  &  Koplovitz,  Washington. 
Consulting  engineer  A.  D.  Ring  &  Co., 
Washington.  Applicant  is  owned  by 
Louis  R.  Draughon,  individually,  and  as 
executor  of  estate  of  Jack  M.  Draughon. 
Mr.  Draughon  and  estate  each  hold 
50%  interest  in  WSIX  as  well  as 
Draughon  Bros.  Oil  Co.  (wholesale  dis- 
tributor) and  Draughon  Bros.  Farms 
(dairy  and  beef  cattle),  both  of  latter 
at  Springfield,  Tenn. 

t  BEAUMONT,  Tex.  —  Beaumont 
Bcstg.  Corp.  (KFDM),  VHF  Ch.  6  (82-88 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
500  ft.,  above  ground  497  ft.  Estimated 
construction  cost  $317,450,  first  year  op- 
erating cost  $200,000,  revenue  $350,000. 
Post  Office  address:  1420  Calder  Ave., 
Beaumont.  Studio  location:  1420  Cal- 
der St.  Transmitter  location  on  U.  S. 
Highway  #90,  about  two  miles  East  of 
Vidor,  Tex.  Geographic  coordinates: 
30°  08'  29"  N.  Lat.,  93°  58'  38"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Segal,  Smith  &  Hennessey, 
Washington.  Consulting  engineer  A. 
Earl  Cullum  Jr.,  Dallas,  Tex.  Princi- 
pals include  President  D.  A.  Cannan 
(27%),  Executive  Vice  President  C.  B. 
Locke  (19%),  Secretary-Treasurer  How- 
ard H.  Fry  (2%),  L.  H.  Cullum  (8%) 
and  Mary  L.  Fentress  (8%). 


f  EL  PASO,  Tex.— Claude  H.  Craig 
d/b  as  Franklin  Broadcasting  Co.,  VHF 
Ch.  9  (186-192  mc);  ERP  12  kw  visual, 
6  kw  aural;  antenna  height  above  aver- 
age terrain  1,756  ft.,  above  ground  272 
ft.  Estimated  construction  cost  $233,- 
785,  first  year  operating  cost  $156,800, 
revenue  $156,800.  Post  Office  address: 
14410  Valley  Vista  Blvd.,  Sherman 
Oaks,  Calif.  Studio  location  to  be  de- 
termined, El  Paso,  Tex.  Transmitter 
location:  Ranger  Peak,  Franklin  Mt., 
3  mi.  N.  of  El  Paso.  Geographic  co- 
ordinates: 31°  48'  17.4"  N.  Lat.,  106° 
28'  57.6"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Blase  A. 
Bonpane,  Los  Angeles.  Consulting  en- 
gineer Bernard  Assoc.,  Hollywood.  Ap- 
plicant is  50%  owner  Winslow  B.  Felix 
Co.,  Los  Angeles  Chevrolet  dealer. 

EL  PASO,  Tex.— Tri-State  Bcstg. 
Co.  (KTSM),  VHF  Ch.  9  (186-192  mc); 
ERP  63.1  kw  visual,  31.6  kw  aural;  an- 
tenna height  above  average  terrain 
—8  or  -1-155  ft.,  above  ground  345  ft. 
Estimated  construction  cost  $201,000, 
first  vear  operating  cost  $204,600,  reve- 
nue $222,816.  Post  Office  address:  801 
N.  Oregon  St.,  El  Paso,  Tex.  Studio 
location:  801  N.  Oregon.  Transmitter 
location  on  roof  of  Mills  Bldg.,  Malls 
and  N.  Oregon  Streets.  Geographic  co- 
ordinates: 31°  45'  35"  N.  Lat.,  106°  29' 
20"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Loucks,  Zias, 
Young  &  Jansky,  Washington.  Consult- 
ing engineer  George  P.  Adair,  Wash- 
ington. Principals  include  President 
Karl  O.  Wyler  (85%)  F.  L.  Koons  (10%) 
and  W.  C.  Bailey  (5%). 

HOUSTON,  Tex.  —  U.  of  Houston 
(KUHF-FM)  and  Houston  Independent 
School  District  (jointly),  VHF  Ch.  8 

(180-186  mc);  ERP  30.2  kw  visual,  15.4 
kw  aural;  antenna  height  above  aver- 
age terrain  351  ft.,  above  ground  304  ft. 
Estimated  construction  cost  8600,000, 
first  year  operating  cost  $150,000,  reve- 
nue (noncommercial).  Post  Office  ad- 
dress: President  W.  W.  Kemmerer.  U. 
of  Houston,  3801  Cullen  Rd.,  Houston  4, 
Tex.  Studio  and  transmitter  location: 
3801  Cullen  Rd.  Geographic  coordi- 
nates: 29°  43'  13"  N.  Lat.,  95°  20'  21"  W. 
Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Reagan  Cartwright, 
Houston.  Consulting  engineer  George 
P.  Adair,  Washington.  Col.  W.  B. 
Yates,  vice  chairman  of  university 
board  of  regents,  is  chief  owner  of 
KRCT  Baytown,  Tex. 

t  HOUSTON,  Tex.— W.  W.  Lechner 
tr/as  Lechner  Television  Co.,  VHF  Ch. 
13  (210-216  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  aver- 
age terrain  444  ft.,  above  ground  540 
ft.  Estimated  construction  cost  $542,000, 
first  year  operating  cost  $386,000,  rev- 
enue $460,000.  Post  Office  address: 
Kirby  Bldg.,  Dallas.  Studio  and  trans- 
mitter location:  4600  Calhoun  Rd., 
Houston.  Geographic  coordinates:  29° 
43'  27.2"  N.  Lat.,  95°  20'  13.9"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Ross  K.  Prescott,  Washington. 
Consulting  engineer  Guy  C.  Hutcheson, 
Arlington,  Tex.  ApDlicant,  oil  pro- 
ducer, is  also  TV  applicant  at  San  An- 
tonio and  Fort  Worth. 


LUBBOCK,  Tex. — Texas  Telecasting 
Inc.,  VHF  Ch.  13  (210-216  mc);  ERP 
31  kw  visual,  15.5  kw  aural;  antenna 
height  above  average  terrain  982  ft., 
above  ground  1,000  ft.  Estimated  con- 
struction cost  $469,676,  first  year  oper- 
ating cost  $180,000,  revenue  not  esti- 
mated. Post  Office  address:  3601  Avenue 
H,   Lubbock,  Tex.  Studio  location  to 
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be  determined.  Transmitter  location: 
1.5  mi.  South  of  Lubbock  on  College 
Ave.  Geographic  coordinates:  33°  31' 
35.14"  N.  Lat.,  101°  52'  11.56"  W.  Long. 
Transmitter  DuMont,  antenna  DuMont. 
Legal  counsel  Eliot  C.  Lovett,  Wash- 
ington. Consulting  engineer  Mcintosh 
&  Inglis,  Washington.  Principals  include 
President  W.  D.  Rogers  Jr.  (22.2%), 
general  manager  of  KEYL  (TV)  San 
Antonio,  Tex.,  from  February  1950 
to  April  1952;  Vice  President  Vernice 
Ford  (23%),  owner  of  Ford  Implement 
Co.,  Lubbock;  Secretary-Treasurer  W. 
W.  Conley  (11%),  1/3  owner  of  Conley- 
Lott-Nichols  Co.  (heavy  machinery 
distributor),  Lubbock,  Tex.;  Roger  L. 
Kuykendall  (23%),  general  manager 
and  35%  owner  of  Kuykendall  Chevro- 
let Co.,  Lubbock;  and  A.  L.  Lott  (11%). 
vice  president  and  1/3  owner  of  Conley- 
Lott-Nichols  Co. 

t  PORT  ARTHUR,  Tex.— Port  Arthur 
College  (KPAC),  VHF  Ch.  4  (66-72  mc); 
■»  ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain  498 
ft.,  above  ground  538  ft.  Estimated 
construction  cost  $289,128,  first  year 
operating  cost  $250,000,  revenue  $222,- 
000.  Post  Office  address:  1500  Procter 
St.  Port  Arthur.  Studio  location  and 
transmitter  location  on  Texas  Highway 
#87,  NE  of  Port  Arthur.  Geographic 
coordinates:  25°  57'  08"  N.  Lat..  93°  52' 
51"  W.  Long.'  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Fisher,  Way- 
land,  Duvall  &  Southmayd,  Washing- 
ton. Consulting  engineer  Commercial 
Radio  Equipment  Co.,  Washington. 
Principals  include  President  of  the 
Board  of  Trustees  of  Port  Arthur  Col- 
lege J.  W.  Williams,  Vice  President 
G.  W.  Carter  and  Secretary  W.  Madison 
Monroe. 

t  NEWPORT  NEWS,  Va.  —  Eastern 
Bcstg.  Corp.  (WHYU),  UHF  Ch.  33  (584- 
590  mc);  ERP  20.4  kw  visual,  10.2  kw 
aural;  antenna  height  above  average 
terrain  315  ft.,  above  ground  319  ft. 
Estimated  construction  cost  $152,050, 
first  year  ooerating  cost  $130,000.  reve- 
nue $170,000.  Post  Office  address:  114 
24th  St.,  Newport  News,  Va.  Studio 
and  transmitter  location:  114  24th  St. 
Geographic  coordinates:  36°  58'  36"  N. 
Lat.,  76°  25'  54"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel  Eu- 
gene L.  Burke,  Washington.  Consulting 
engineer  George  P.  Adair,  Washington. 
Principals  include  President  John  Doley 
(23%),  Vice  President  Stuart  A.  Smith 
(16%),  Assistant  Secretary  Ralph  T. 
Baker  (2%),  Assistant  Treasurer  Mar- 
garet S.  Doley  (23%),  C.  Archer  Smith 
(27%),  Secretary  Frederick  F.  Clair, 
Charles  K.  Hutchens  Sr.  (4.5%)  and 
L.  C.  Purdey  (4.5%). 

ROANOKE,  Va.— Polan  Industries, 
VHF  Ch.  10  (192-198  mc);  ERP  119  kw 
visual,  59.5  kw  aural;  antenna  height 
above  average  terrain  1,391  ft.,  above 
ground  424  ft.  Estimated  construction 
ccst  $290,000,  first  year  operating  cost 
$205,000.  revenue  $225,000.  Post  Office 
address:  P.  O.  Box  1720,  Huntington, 
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1  Jewish  Market 

0  uf  Metropolitan  NcwYork 

1.  Top  adult  programming 
2    Strong  audience  impact 
^0  3.  Inherent  listener  loyalty 

iB^B  4.  Potential  buying  power 

IH^^  Send  for  a  copy  of 

"WHO'S  WHO  ON  WEVD" 
Henry  Greenfield,  Managing  Director 
WEVD  117-113  West  46th  St., 
New  York  19 


t-MIIM" 


KATY  IS  SOLD 


SOME  of  the  50  dining  timebuyers  attending  the  Intercollegiate  Rowing 
regatta  at  Syracuse  as  guests  of  WSYR-AM-FM-TV  Syracuse  are  (I  to  r): 
Vera  B  rennan,  Schsideler,  Beck  &  ^Verner;  E.  R.  Vadebonco3ur/  WSYR; 
Helen  Thomas,  Street  &  Finney;  Arthur  Pardoll,  Sullivan,  Stauffer,  Colwell 
&  Bayles;  Gert  Scanlan,  BBDO,  and  Herbert  Gruber,  Cecil  &  Presbrey. 


W.  Va.  Studio  location  to  be  deter- 
mined. Transmitter  location:  8  mi.  SW 
of  Roanoke  on  Twelve  O'clock  Knob. 
Geographic  coordinates:  31°  14'-  49" 
N.  Lat.,  80°  05'  05"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel McKenna  &  Wilkinson,  Washing- 
ton. Consulting  engineer  A.  D.  Ring 
&  Co.,  Washington.  Principals  include 
Albert  S.  Polan,  20%  owner  of  WPLH- 
AM-FM  Huntington;  E.  G.  Polan, 
Lincoln  M.  Polan,  Charles  M.  Polan 
and  Lake  Polan  Jr.,  all  general  part- 
ners and  20%  owners  of  applicant,  an 
electronic   manufacturing  concern. 

t  ROANOKE,  Va.— Radio  Roanoke 
Inc.  (WROV),  VHF  Ch.  7  (174-180  mc); 
ERP  59  kw  visual,  29.5  kw  aural;  an- 
tenna height  above  average  terrain  670 
ft.,  above  ground  240  ft.  Estimated 
construction  cost  $259,576,  first  year 
operating  cost  $165,504.  revenue  $160,- 
0C0.  Post  Office,  address:  Frank  E. 
Koehler,  Box  1110,  Mountain  Trust 
Bldg.,  Roanoke.  Studio  location:  300 
S.  Jefferson  St.,  Roanoke.  Transmitter 
location:  Mill  Mt.  Geographic  co- 
ordinates: 37°  14'  55"  N.  Lat.,  79°  56'  08" 
W.  Long.  Transmitter,  antenna  and 
studio  equipment  RCA.  Legal  counsel 
Loucks,  Zias,  Young  &  Jansky,  Wash- 
ington. Consulting  engineer  Janskv  & 
Bailey,  Washington.  Principals  include 
President  Leo  F.  Henebry  (14%), 
jeweler  at  Roanoke,  Bristol,  Va.,  and 
Fayetteville,  N.  C;  Vice  President 
James  Kirk  King  (14%),  34%  owner 
Roanoke  City  Mills  (flour,  feed);  Sec- 
retary-Treasurer Ernest  W.  Mitchell 
(14%).  51%  owner  Mitchell  Clothmg 
Co.;  Director  Thomas  Howard  Beasley 
(13.3%),  56%  owner  Beasley  Produce 
Exchange  and  Beasley  Orchards;  Di- 
rector Wallace  S.  Clement  (14%),  food 
broker  and  warehouseman. 

t  HUNTINGTON,  W.  Va.  —  Greater 
Huntington  Radio  Corp.  (WHTN),  VHF 
Ch.  13  (210-216  mc);  ERP  242  kw  visual, 
121  kw  aural;  antenna  height  above 
average  terrain  466.5  ft.,  above  ground 
284  ft.  Estimated  construction  cost 
$324,806,  first  year  operating  cost  $260,- 
000,  revenue  $300,965.  Post  Office  ad- 
dress: S.  J.  Hyman,  Box  1957,  Hunting- 
ton. Studio  location:  724  4th  Ave., 
Huntington.  Transmitter  location:  Near 
Wayne-Cabell  County  line,  2.5  mi.  S. 
of  its  junction  with  Ohio-W.  Va.  state 
line.  Geographic  coordinates:  38°  23' 
35"  N.  Lat.,  82°  28'  24"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Studio  equip- 
ment RCA.  Legal  counsel  Loucks,  Zias. 
Young  &  Jansky,  Washington.  Consult- 
ing engineer  Jansky  &  Bailey,  Wash- 
ington. Applicant  is  owned  99% -plus 
by  Biggs-Long  Realty  Corp.,  in  turn 
owned  by  Greater  Huntington  Theatre 
Corp.  Officers  of  all  three  firms  are 
same:  A.  B.  Hyman,  president;  S.  J. 
Hyman,  first  vice  president  and  treas- 
urer; Jack  S.  Hyman,  second  vice  pres- 
ident: J.  S.  Silberstein,  secretary  and 
assistant  treasurer;  Hazel  M.  Harer, 
assistant  secretary-treasurer. 

t  MILWAUKEE,  Wis.  —  Milwaukee 
Bcstg.  Co.  (WEMP),  VHF  Ch.  12  (204- 
210  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  999  ft.,  above  ground  1,074  ft. 
Estimated  construction  cost  $940,969, 
first  vear  operating  co^t  $926,000,  reve- 
nue $990,000.  Post  Office  address:  711 
Empire  Bldg..  710  N.  Plankinton  Ave., 
Milwaukee.  Studio  location:  525  W. 
Wells  St.  Transmitter  location:  5201 
N.  13th  St.  Geographic  coordinates: 
43°  08'  41"  N.  Lat.,  37°  55'  38"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Bingham,  Collins,  Porter  & 
Kistler,  Washington.  Consulting  engi- 
neer Craven,  Lofmes  &  Culver,  Wash- 
ington. Principals  include  Chairman  of 
the  Board  Robert  M.  LaFollette  Jr. 
(6.3%),  President  Glenn  D.  Roberts 
(6.3%),  Vice  President  Andrew  M. 
Speeris  (4.5%),  Secretary  John  Ernest 
(Continued  on  page  70) 


Miller  to  Olympics 

CAPT.  BEN  MILLER  of  the 
Radio-TV  Branch,  Public  Informa- 
tion Div.  of  the  Army,  left  last 
Thursday  for  Helsinki  where  he 
will  represent  the  Army  in  getting 
radio  and  television  stories  out  on 
the  participants  at  the  15th  Olym- 
piad. Capt.  Miller  is  carrying  a 
tape  recorder  to  do  stories  for  all 
services  and  taking  a  camera  crew 
to  get  footage  on  the  Army  partici- 
pants for  use  in  one  of  the  Big  Pic- 
ture TV  series  to  be  devoted  to 
Army  special  services.  They  will 
not  compete  with  any  news  media. 


Purchase  Price  at  $30,000 

SALE  of  KATY  San  Luis  Obispo, 
Calif,  for  $30,000  to  a  group  of 
southern  Californians  incorporated 
as  KATY  Sweetheart  of  San  Luis 
Obispo,  was  announced  last  week. 
FCC  approval  is  necessary. 

Principal  stockholders  in  the 
corporation  are  Maynard  Mar- 
quardt,  West  Coast  sales  manager 
of  World  Broadcasting  System  and 
Glenn  Porter,  at  one-time  an  engi- 
neer at  WCFL  and  WENR  Chi- 
cago. 

Owners  selling  the  250  w  ABC 
affiliate  on  1340  kc  are  Morden  R. 
Buck  and  John  R.  Rider,  radio- 
television  director  of  Vick  Knight 
Inc.,  Hollywood  agency.  Station  is 
licensed  to  San  Luis  Broadcasting 
Co.  The  sale  was  handled  by  Black- 
burn-Hamilton Co. 


PHIL  DAVIS,  Musical  Enterprises, 
N.  Y.,  has  been  appointed  by  the 
Milton  Biow  Agency,  N.  Y.,  to  create 
both  sign-on  and  sign-off  musical 
trademark  for  Hudson  Paper  Napkins. 


BAB  Date  Change 

BROADCAST  Advertising  Bu- 
reau has  changed  the  date  of  its 
sales  clinic  in  Chicago  from  July 
21 — date  of  the  opening  of  the 
Democratic  national  convention 
there— to  Sept.  5.  BAB  Vice 
President  Kevin  B.  Sweeney  and 
Director  of  Local  Promotions  John 
F.  Hardesty  will  conduct  the  ses- 
sions in  the  Sheraton  Hotel. 


SOUTHWEST  VIRGINIA'S  I^KUtCe/l  RADIO  STATION 


ARE  |V<£  A  MR 


UHufBuif? 


SPOT  RADIO? 

Spot  radio  lets  you  hand-pick  the  station  which  will 
do  the  best  selling  job  for  you — market-by-market. 


SOUTHWEST  VIRGINIA? 

Southwest  Virginia,  of  which  Roanoke  is  the  hub, 
is  a  complete  market  within  itself.  It  represents 
about  one-fourth  of  Virginia's  total  buying  power. 


WDBJ? 

WDBJ  is  a  28-year-old  pioneer  in  this  rich  market 
—  a  consistent  leader  year  after  year  in  listener 
loyalty,  prestige,  coverage,  and  sales  results!  Ac- 
cording to  1949  BMB  WDBJ's  weekly  coverage 
represents  110,590  families  daytime,  and  85,830 
families  at  night.  WDBJ's  average  share  of  audi- 
ence in  Roanoke  is  phenomenally  high.  Ask 
Free  &  Peters! 


WDBJ 


Established  1924  •  CBS  Since  1929 
AM  .  5000  WATTS  .  960  KC 
FM  •  41.000  WATTS  .  94.9  MC 


■  ■  W7  W0W   ROANOKE,    V  A  .  (ft 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION  ' 
FREE  &  PETERS,  INC.,  National  Representatives  ^ 
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'Sunny  Jim7  Kindergarten 

(Continued  from  page  42) 


ually  plans  call  for  its  extension 
to  secondary  markets  throughout 
the  four-state  area  served  by  the 
sponsor. 

While  no  television  vehicle  has 
yet  been  selected,  Mr.  Sandiford 
indicated  that  it  will  be  geared 
to  a  different  age  level,  so  that  the 
Kindergarten  will  remain  unique 
in  its  service  to  the  pre-school 
child. 

The  advertising  philosophy  em- 
bodied in  the  Kindergarten,  as  de- 
scribed by  the  account  executive, 
is  this: 

"We  don't  sell  the  product  to 
the  children,  but  we  do  familiarize 
them  with  the  name  of  Sunny 
Jim,  and  through  the  kids  we 
reach  the  mothers.  Because  chil- 
dren of  this  age  can't  tell  time,  it 
becomes  mother's  job  to  sit  the 
youngster  down  in  front  of  the 
radio,  and  tune  in  his  program  for 
him.  In  this  way,  she  becomes 
actively  aware  of  the  sponsor  too." 

Interestingly,  this  approach  was 
not  used  at  the  beginning.  At  first, 
the  sponsor  did  try  direct  selling 
to  the  child  listeners.  But  reports 
began  to  come  in  from  parents  that 
the  children  were  asking:  "Mom- 
my, why  do  they  tell  me  to  eat 
Sunny  Jim  when  I  already  do"? 
At  this  point,  the  sponsor  and  the 
agency  realized  they  had  saturated 
many  of  their  listeners  with  the 
direct  sales  message,  and  switched 


to  a  more  subtle  approach.  Among 
other  devices,  the  program  began 
to  dramatize  the  characters  on  the 
Sunny  Jim  label,  so  that  the  chil- 
dren began  to  identify  them  as 
personalities. 

When  the  label  characters  be- 
gan to  perform  entertaining  com- 
mercials, in  dialogue  with  "Sun- 
ny Jim  himself,"  the  comments 
stopped  coming  in,  and  the  spon- 
sor knew  he  had  found  the  right 
formula. 

Numerous  letters  have  been  re- 
ceived during  the  past  four  years, 
most  of  them  from  mothers,  and  all 
expressing  appreciation  for  the 
type,  consistency  and  timing  of 
the  program.  The  gratitude  of  one 
parent  was  expressed  with: 

"Thank  God  and  Sunny  Jim  for 
saving  my  sanity  .  just  before 
dinner." 

More  tangibly,  the  success  of 
the  program  may  be  gauged  from 
a  few  figures.  Dollar  volume  of 
sales  has  tripled  in  the  time  the 
program  has  been  on  the  air;  and 
the  intensity  of  distribution  has 
continually  increased,  so  that  it  is 
now  virtually  complete  in  all  food 
stores  in  the  areas  covered. 

Another  index  is  consumer  pref- 
erence, as  disclosed  by  the  fifth 
annual  (1952)  Seattle  Times  Con- 
sumer Analysis.  Based  on  5,000 
completed  surveys  in  the  Seattle 
trade  area,'  the  annual  question- 
naire study  shows  the  following 


How  many 
Radio  Homes 
are  there  in 
Cook  County, 
Illinois? 


AMONG  the  many  leading  affiliates  represented  at  the  CBS  Radio  stations 
conference  [BeT,  July  7]  were  (I  to  r):  W.  H.  Summerville,  WWL  New  Or- 
leans; Clyde  Rembert,  KRLD  Dallas,  and  C.  T.  Lucy,  WRVA  Richmond. 


trend,  in  the  sponsor's  major  prod- 
uct— peanut  butter: 

1948   1949  1950  1951  1952 

Sunny  Jim  27.3  29.3  38.9  43.3  43.7 
Nationally  adv. 

Product  A  29.4  29.1  24.1  24.9  25.9 
Nationally  adv. 

Product  B         13.3    16.0  15.5     9.7  7.2 

In  other  words,  from  a  close 
second  among  the  three  top  brands 
in  the  market,  Sunny  Jim  has 
jumped  to  undisputed  first  position, 
and  has  continued  to  move  far 
ahead  of  the  field.  Other  major 
markets  reflect  the  same  trend,  and 
the  sponsor  gives  a  considerable 
share  of  the  credit  to  the  one 
radio  program. 

"Radio  plays  a  strong  part  in 
creating  consumer  demand,"  Mr. 
Sandiford  says,  "although  of  course 
good  sales  management  is  also  im- 
portant in  providing  distribution 
and  in  giving  the  potential  radio 
audience  an  opportunity  to  pur- 
chase the  product." 

Peanut  butter  has  been  Sunny 
Jim's  lead  produced  for  the  Kinder- 
garten commercials,  because  orig- 
inally it  had  the  widest  distribu- 
tion. Consumer  acceptance  of 
Sunny  Jim  Peanut  Butter,  however, 
has  pulled  the  other  products  along, 
with  jams,  jellies  and  preserves 
showing  comparable  advances,  ac- 
cording to  the  Times  Consumer 
Analysis. 

Other  Results 

Further  evidence  of  the  pro- 
gram's pulling  power — considered 
minor  by  the  sponsor  but  of  inter- 
est to  premium  specialists — was 
the  response  to  an  offer  of  a  plastic, 
14-inch  playball  bearing  pictures 
of  the  Kindergarten  characters. 
Offered  exclusively  on  the  air,  for 
50  cents  plus  a  Sunny  Jim  label, 
the  premium  has  pulled  over 
10,000  requests. 

In  addition  to  Mr.  Sandiford  as 
account  executive,  the  Sunny  Jim 
Kindergarten  continues  to  occupy 
the  attention  of  Dave  Crockett,  now 
radio  and  television  director  for 
MacWilkins,  Cole  &  Weber. 

Principal  officers  of  the  Sunny 
Jim  Food  Products  Co.  are  Jerome 
P.  Firnstahl,  president  and  general 
manager;  Ronald  Preston,  vice 
president  and  plant  manager,  and 
C.  Gerald  Guinn,  sales  and  adver- 
tising manager. 

Speaking  for  the  company,  Mr. 
Guinn  said: 

"The  Sunny  Jim  Kindergarten, 
and  the  total  advertising  and  mer- 
chandising program  of  which  it 
forms  the  keystone,  have  unques- 
tionably proven  their  value  for  our 


concern. 

"Four  years  ago,  radio  advertis- 
ing consumed  close  to  100%  of 
our  advertising  budget;  today  it 
takes  about  50%.  Far  from  repre- 
senting a  decrease,  this  statistical 
change  reflects  an  expansion  in  our 
total  advertising  effort  which  has 
been  made  possible  by  our  success 
with  radio  advertising. 

"Without  a  doubt,  radio  is  doing 
a  great  selling  job  for  Sunny  Jim." 


ESSAY  CONTEST 

'Voice  of  Democracy'  Plans 

PLANS  for  the  sixth  annual  Voice 
of  Democracy  Contest  were  roughed 
out  last  Tuesday  at  a  meeting  of 
the  joint  committee  in  charge  of 
the  campaign.  The  1952-53  contest 
officially  opens  Nov.  9-16  in  con- 
nection with  National  Radio  &  Tele- 
vision Week. 

Meeting  in  Washington  with  the 
national  chairman  Robert  K.  Rich- 
ards, NARTB  assistant  to  the  presi- 
dent, in  charge,  the  committee  di- 
rected preparation  of  manuals  de- 
scribing the  contest.  These  manuals 
will  be  mailed  to  all  senior  high 
schools  in  the  U.S. 

The  contest  has  developed  into 
one  of  the  major  essay  competi- 
tions in  the  nation,  drawing  over  a 
million  student  entrants  who  com- 
pete for  four  national  scholarship 
awards  and  other  prizes.  The  stu- 
dents voice  five-minute  essays,  with 
school  winners  competing  for  local 
honors  and  finally  state  awards.  A 
board  of  distinguished  judges  will 
select  the  four  national  winners 
after  a  screening  of  state  winners. 

Jointly  conducting  the  contest 
are  NARTB,  Radio-Television  Mfrs. 
Assn.  and  U.  S.  Junior  Chamber  of 
Commerce. 

RTMA  provides  radio-TV  sets  for 
national  winners.  Dealer  and  dis- 
tributor groups  supply  radio  and 
TV  prizes  for  community  and  state 
winners. 

Dwight  Clark  Jr.,  of  the  KCOL 
Boulder,  Colo.,  staff,  one  of  the 
1951-52  winners,  has  been  invited 
to  deliver  his  winning  essay  before 
the  American  Bar  Assn.  conven- 
tion in  the  late  summer. 


WEOK 
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how  far  your  budget  can  go  in  television 


Most  stores  weigh  steak  before  trimming. 
A  few  trim  first — then  weigh.  The  steak's 
the  same.  But  the  value's  not.  If  you're 
paying  for  the  trimmings  in  television, 
you,  too,  will  find  that  Dollars  Do  More 
on  Du  Mont. 


flUMONT 

TELEVISION  NETWORK 

515  Madison  Avenue,  New  York  22,  N.  Y.,  MU  8-2600 
A  Division  of  The  Allen  B.  Du  Mont  Laboratories,  Inc. 


in  our 

7* 

year 


THIOUIPMBIT  NEWS 

Published  by  the  General  Electric  Company,  Electronics  Park,  Syracuse,  N.  Y. 


G.E.  SAVES 
CUSTOMERS 
$1200  A  YEAR 

New  Filament  Doubles 
Tube  Life 


Frank  P.  Barnes 


Good  news  for  all 
TV  stations  using 
G-E  low  and  high 
channel  transmit- 
ters was  announc- 
ed this  week  by 
'Frank  P.  Barnes, 
sales  manager  of 
General  Electric  broadcast  equip- 
ment. The  company  is  making 
available  at  moderate  cost  a  mod- 
ification kit  for  conversion  of  the 
final  video  stage  to  permit  use  of 
thoriated  filament  GL-6039  tubes. 

Multiple  Advantages 

With  an  expected  life  of  6,000 
hours  or  more,  better  than  twice 
that  of  the  9C-24  it  replaces,  the 
new  tube  makes  possible  annual 
user  savings  of  approximately 
$1260.  "Based  on  a  15-hour  oper- 
ating day,"  Mr.  Barnes  said,  "the 
conversion  saves  in  one  year  more 
than  twice  the  cost  of  the  modifi- 
cation kit  itself.  Components  of 
the  kit  can  be  installed  by  a  sta- 
tion engineer  in  less  than  4  hours." 

Still  Operating  After  3  Years 

Two  experimental  tubes  installed 
at  WRGB,  Schenectady  in  1949 
have  given  over  14,000  hours  of 
satisfactory  service  to  date,  Mr. 
Barnes  reported.  In  addition, 
WKTV  Utica  has  operated  these 
tubes  on  Channel  13  for  more 
than  6300  hours  without  evidence 
of  deterioration.  This  product 
improvement  reflects  the  G-E  en- 
gineering principle  of  continuing 
service  to  broadcast  customers. 


KPIX  GETS  NEW  ANTENNA  BY  AIRLIFT 


G.E.  Ships  Pre-tested  Unit 
From  Electronics  Park 


Pending  FCC  authorization  to 
boost  its  effective  radiated  power 
to  100  kilowatts,  KPIX  San  Fran- 
cisco has  purchased  advanced-de- 
sign General  Electric  equipment. 
A  special  side-mounted,  3-bay, 
low  channel  VHF  antenna,  rushed 
by  air  freight  from  Syracuse  re- 
cently, will  be  placed  atop  Mount 
Sutro,  in  the  heart  of  San  Fran- 
cisco. The  antenna  will  be  mounted 
on  a  tower  shared  with  KGO-TV. 

Order  includes  amplifier 

In  moving  from  its  present  loca- 
tion, KPIX  will  replace  existing 
transmitting  facilities  with  a  com- 
plete General  Electric  installation. 
This  will  include  an  air-cooled  5 
kw  transmitter,  already  installed, 
and  a  35  kw  amplifier  to  be  added 
when  authorized. 

On  the  air  July  1 

KPIX  will  be  on  the  air  with  its 


Performance -engineered  antenna  is  run  through  rigorous  G-E  checks  at 
factory.  To  simulate  operating  conditions,  special  tower  at  Syracuse  was  rigged 
to  run  exhaustive  in-service  tests  before  antenna  was  flown  to  customer. 


new  equipment  by  July  1.  Similar 
unusual  antenna  problems  solved 
by  General  Electric  engineers  prior 
to  the  KPIX  installation  include 
those  at  WHAS  Louisville,  and 
WBZ  Boston. 


Binary  Scalers  in 
G-E  Sync  Generators 

Because  Cal  Ellis,  design  engineer 
at  Electronics  Park,  had  seen  them 
in  action  on  gunfire  computers  in 
World  War  II,  he  incorporated 
binary  scalers  in  this  popular  new 
pulse  generator,  45  of  which  are 
now  in  use  in  TV  stations. 

These  tiny  scalers  provide  the 
most  accurate  known  method  of 
counting  electronically.  Twelve 
neon  lamps  are  built  into  each 
sync  generator  to  indicate  proper 
tube  operation.  The  stability  of 
binary  scalers  minimizes  the  ne- 
cessity for  adjustment  of  the  G-E 
unit  at  the  station. 


TV  Advisory  Service 
Set  Up  in  Washington 

Broadcast  officials  visiting  attor- 
neys or  consulting  engineers  in  the 
nation's  capital  are  invited  to  make 
use  of  General  Electric's  new  TV 
Advisory  Service  at  777  14th  St. 
NW,  phone  Executive  3600. 

Established  to  save  time  and 
provide  fast,  accurate  answers  on 
equipment  and  operating  prob- 
lems, the  service  is  staffed  by  G-E 
specialists.  On  hand  to  welcome 
your  inquiries  are  Bob  Brown, 
Jack  Painter,  Ralph  Yeandle,  Sam 
Morse  and  "Sheriff"  Prescott. 
These  men  have  had  broad  TV 
experience  in  engineering,  field 
service,  and  applications. 


GENERAL  §m  ELECTRIC 


All  Plug-in  Audio 
Console  Announced 

The  "pay  as  you  go"  policy  will 
trim  equipment  costs  for  TV  or 
radio  broadcasters  who  install 
G.  E.'s  unique  plug-in  audio  con- 
sole. Buy  only  the  amplifiers  you 
need;  add  more  as  station  require- 
ments grow — these  are  the  big 
reasons  behind  a  predicted  run- 
away success  for  this  new  unit. 

Nine  mixers  and  seven  input 
preamplifiers  provide  all  combina- 
tions for  normal  production  needs. 
Dual  channel  output  facilities  and 
ready  made  plug-in  mounting  con- 
nections are  built  in  at  the  factory. 
Color  coded  control  knobs  permit 
swift,  simple  operation. 


PROCESSING  RUSHED    —  w,catims    550  M°rk 


By  LARRY  CHRISTOPHER 

NEW  and  amended  television  ap- 
plications reached  the  550  mark 
last  Thursday  as  FCC  rushed  pro- 
cessing of  top  priority  city  ap- 
plications looking  toward  initial 
post-thaw  new  station  grants. 

The  Commission  had  scheduled 
a  special  meeting  for  last  Friday 
and  as  of  late  Thursday  night  it 
was  predicted  as  many  as  a  score 
or  so  new  station  authorizations 
might  follow. 

Earlier  in  the  week  FCC  author- 
ized six  more  existing  TV  stations 
to  change  their  channels  in  accord- 
ance with  the  final  allocation  of  the 
Sixth  Report  and  Order  [B  •  T, 
April  14]. 

On  Thursday,  the  Commission 
also  issued  its  order  to  specify  off- 
set carrier  operation  for  substantial 
number  of  existing  stations,  giving 
them  until  April  1  of  next  year  to 
make  the  technical  modifications. 
The  order  included  a  modification 
of  the  table  of  city-by-city  channel 
assignments  (see  below).  FCC 
explained  that  pending  applicants 
will  not  have  to  modify  their  bids 
if  the  channel  they  seek  is  offset 
(10  kc  above  or  below  normal  car- 
rier frequency) ,  since  the  modifica- 
tion will  be  set  forth  by  the  Com- 
mission when  a  construction  permit 
for  a  channel  is  granted  or  a 
license  is  renewed. 

Purpose  of  the  offset  operation  is 
to  further  reduce  chances  of  co- 
channel  interference.  About  two- 
thirds  of  the  channels  allocated  are 
now  offset,  FCC  estimated. 

The  channel  changes  authorized 
for  existing  stations  under  the 
Sixth  Report  included: 

WLTV  (TV)  Atlanta  — Granted 
change  from  Ch.  8  to  Ch.  11,  effective 
radiated  power  boost  from  23.8  kw  to 
316  kw,  increase  in  antenna  height 
above  average  terrain  from  456  ft. 
to  1,330  ft. 

WCPO-TV  Cincinnati— From  Ch.  7 
to  Ch.  9,  ERP  from  24  kw  to  316  kw, 
antenna  660  ft.  Estimated  cost, 
$206,687. 

WKRC-TV  Cincinnati— From  Ch. 
11  to  Ch.  12,  ERP  from  24.5  kw  to  316 
kw,  antenna  610  ft.  Estimated  cost, 
$178,500. 

WSAZ-TV  Huntington,  W.  Va.— 
From  Ch.  5  to  Ch.  3,  ERP  from  16.8 
kw  to  84  kw,  antenna  590  ft.  Esti- 
mated cost,  $91,000. 

WDTV  (TV)  Pittsburgh— From  Ch. 
3  to  Ch.  2,  ERP  from  16.6  kw  to  100 
kw,  antenna  810  ft. 

W JAR-TV  Providence,  R.  I.— From 


Ch.  11  to  Ch.  10,  ERP  from  30  kw  to 
316  kw,  antenna  600  ft.  Estimated 
cost,  $260,000. 

FCC  earlier  approved  change  of 
Empire  Coil  Co.'s  WXEL  (TV) 
Cleveland  from  Ch.  9  to  Ch.  8,  with 
power  boost  to  316  kw  [B»T,  June 
30]. 

Under  provisions  of  last  year's 
Fifth  Report  and  Order,  FCC  also 
approved  the  long-pending  applica- 
tions of  KDYL-TV  and  KSL-TV 
Salt  Lake  City  for  switch  of  their 
antenna  sites  to  nearby  mountain 
tops. 

KDYL-TV  was  granted  switch 
to  summit  of  Mt.  Nelson,  with  an- 
tenna height  above  average  terrain 
3,700  ft.  Effective  radiated  power 
is  specified  to  be  reduced  from  4 
kw  to  0.004  kw,  but  a  request  is 
pending  for  special  temporary 
authority  to  use  full  transmitter 
power  of  5  kw  to  produce  about  50 
kw  ERP,  in  accord  with  the  Fifth 
Report. 

KSL-TV  was  granted  move  to 
Coon  Peak,  antenna  height  above 


average  terrain  3,840  ft.,  with 
ERP  change  to  0.002  kw.  Request 
for  an  ST  A  for  50  kw  ERP  is  ex- 
pected to  be  filed. 

Proposed  new  station  construc- 
tion now  totals  nearly  $208  million, 
a  per  station  average  of  almost 
$378,000.  Estimated  first  year  rev- 
enue, for  516  applicants  reporting, 
now  totals  $164  million  or  a  $318,- 
000  station  average.  First  year 
operating  costs,  for  542  applicants 
reporting,  totals  about  $159  mil- 
lion, or  a  $293,000  station  average. 

All  week  FCC  staff  members 
were  pushing  processing  of  initial 
applications  for  the  first  dozen 
cities  in  Group  A-2  (no  existing 
service)  and  Group  B-l  (less  than 
40  miles  from  service,  only  UHF 
available)  lists  under  the  tem- 
porary processing  procedure  [B* 
T,  May  26].  Both  Groups  A-2  and 
B  are  being  processed  concurrently. 

Topping  the  city  priority  list  is 
Denver,  which  has  three  applicants 
whose  bids  are  unopposed.  They  are 


KFEL,  for  Channel  2;  Empire  Coil 
Co.,  UHF  Channel  26  (amended 
from  Channel  9),  and  Colorado 
Television  Corp.,  Channel  9.  KMYR 
and  Metropolitan  Television  both 
have  filed  for  Channel  4  and  Alad- 
din Radio  and  Television  Corp. 
and  Denver  Television  Corp.  both 
seek  Channel  7. 

At  Portland,  Ore.,  number  two 
on  the  A-2  list,  all  three  commercial 
VHF  channels  are  each  sought  by 
more  than  a  single  applicant.  How- 
ever, Empire  Coil  is  lone  applicant 
for  UHF  Channel  27  there. 

Similarly,  all  allocated  channels 
are  sought  by  more  than  one  ap- 
plicant each  in  Tampa-St.  Peters- 
burg, third  place  on  the  A-2  list. 

Springfield  -  H  o  1  y  o  ke,  Mass., 
fourth  on  the  A-2  list,  has  one  ap- 
plication pending  for  each  of  two 
UHF  channels  there.  Next  on  the 
A-2  list,  Youngstown,  Ohio,  with 
three  UHF  channels,  has  only  two 
applications  pending. 

(Continued  on  page  101) 


Modified  City  Allocations  to  Specify  Offset  Carrier  Operation 


FOLLOWING  is  the  modified  table  of  city-by-city 
assignments  of  TV  channels  issued  by  FCC  last  week 
to  provide  for  offset  carrier  operation  to  further  reduce 
co-channel  interference.  The  table  is  the  basic  city- 
by-city  allocation  provided  in  the  Sixth  Report  and 
Order  [B»T,  April  14],  but  with  the  offset  channels 
specified. 


Ch.  No. 


ALABAMA 

Ch.  No. 

Andalusia    29 

Anniston   . .  m   37— 

Auburn   *56 

Bessemer    54 

Birmingham 

6—,  *10— ,  13-,  42  +  ,  48 

Brewton    23+ 

Clanton    14 

Cullman    60+ 

Decatur    23— 

Demopolis    18 

Dothan   9  t  ,  19- 

Enterprise    40+ 

Eufaula    44 

Florence    41 

Fort  Payne    19 

Gadsden   15+,  21  + 

Greenville    49  — 

Guntersville    40— 

Huntsville    31  + 

Jasper   .'   17 

Mooiie    5+,  8,  *42,  48+ 

Montgomery  12,  20,  *26  +  ,  32 

OpeliKa    22  — 

Selma    58+ 

Sheffield    47  — 

Sylacauga    24— 

Talladega   ! .  .  .  64 

Thomasville    27  — 

Troy    38— 

Tuscaloosa   45,  51  — 

Tuskegee    16  — 

University    *7 


Ch.  No. 


ARIZONA 

Ajo   

Bisbee   

Casa  Grande   

Cilfton   

Coolidge   

Douglas   

Eloy   

Flagstaff   9, 

Glooe   

Hoibrook   

Kingman   ..  

Mesa   

Miami   

Morenci   

Nogales   

Phoenix  .  .3+,  5  —  ,  *8+, 

Prescott   

Safford   

Tucson  ....4—,  *6+,  9—, 

Williams   

Winslow   

Yuma   11  —  , 

ARKANSAS 

Arkadelphia   

Batesville   

Benton   

Blytheville   64+, 

Camden   

Conway   

El  Dorado   10  —  , 

Fayetteville   *13— , 

Forrest  City   

Fort  Smith   5  —  ,  *16, 


14— 
15 

18- 
25- 
30+ 
3— 
24 
13 

34+ 
14 
6- 
12— 
28  + 
31 
17— 
10- 
15 
21 
13— 
25 
16  — 
13+ 


34+ 

30- 

40 

74 

50 

49+ 
26— 
41  — 
22+ 
22 


The  offset  identifications  will  apply  immediately  to 
all  new  stations,  FCC  said,  and  existing  stations  have 
until  April  1,  1953,  to  adjust  to  the  new  offsets  but 
may  do  so  as  soon  as  they  wish. 

(Channels  followed  by  (  +  )  marks  will  operate  offset  10 
kc  above  normal  carrier  frequency.  Those  followed  by  ( — ) 
marks  will  operate  10  kc  below.  Channels  marked  by 
asterisk  (*)  are  reserved  for  educational  stations.) 


Ch. 

Harrison   

Helena   

Hope   

Hot  Springs   9+, 

Jonesboro   8, 

Little  Rock 

*2— ,  4,  11  +  ,  17-, 

Magnolia   

Malvern   

Morrilton   

Newport   

Paragould   

Pine  Bluff   7—, 

Russellville   

Searcy   

Springdale   

Stuttgart   

CALIFORNIA 

Alturas   

Bakersfield   10—, 

Brawley   

Chico     

Corona   

Delano   

El  Centro   

Eureka      .  .  •.   3—, 

Fresno  12+,  *18— ,  24,  47, 

Hanford   

Los  Angeles 
2,  4,  5,  7,  9,  11,  13,  22,  *28, 

Madera   

Merced   

Modesto   

Monterey  (see  Salinas) 
Napa   


No. 

24 

54— 

15- 

52+ 

39+ 

23+ 

28+ 

46 

43- 

28 

44 

36 

19 

33 

35- 

14+ 


29 

25+ 

12— 

52 

33+ 

16 

13— 

53 

21 

34 
30  + 
34- 
14+ 

62 


Ch.  No. 

Oakland  (see  San  Francisco) 

Oxnard    32 

Petaiuma    56 

Port  Chicago    15 

Red  Bluff    16— 

Redding    :   7 

Riverside   40,  46 

Sacramento  3,  *6,  10,  40—,  46  + 
Salinas-Monterey  .  8+,  28— 
San  Bernardino  18,  *24— ,  30 

San  Buenaventura    38— 

San  Diego 

8,  10,  -15+,  21  —  ,  27,  33,  39 
San  Francisco-Oakland 

2+,  4—,  5+,  7—,  *9+, 
20—,  26  —  ,  32  +  ,  38,  44— 
San  Jose        11  +  ,  48,  *54,  60 

San  Luis  Obispo    6+ 

Santa  Barbara      .3—,  20,  26 

Santa  Cruz    16 

Santa  Maria    44 

Santa  Paula    16+ 

Santa  Rosa    50 

Stockton   13+,  36,  *42 

Tulare    27  + 

Ukiah    18 

Visalia   43,  49 

Watsonville    22 — 

Yreka  City    11 

Yuba  City    52  — 

COLORADO 

Alamosa    19+ 

Boulder   *12,  22  + 

(Continued  on  page  78) 
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Television  Applications  Filed  at  FCC 

(Continued  from  page  65) 


Roe  (6.3%)  and  Treasurer  Wellwood 
M.  Nesbit  (6.3%).  Mid-Continent  Radio- 
TV  Inc.,  licensee  of  WTCN-AM-FM- 
TV  Indianapolis,  owns  40%  of  applicant. 

HONOLULU,  Hawaii— Island  Bcstg. 
Co.  (KPOA),  VHF  Ch.  4  (66-72  mc); 
ERP  53.7  kw  visual,  26.91  kw  aural; 
antenna  height  above  average  terrain 
173  ft.,  above  ground  390  ft.  Estimated 
construction  cost  $245,224,  first  year 
operating  cost  $300,000,  revenue  $300,000. 
Post  Office  address:  P.  O.  Box  3499, 
Honolulu  11.  Hawaii.  Studio  and  trans- 
mitter location:  575  Kamoku  St.  Geo- 
graphic coordinates:  21°  17'  20"  N. 
Lat.,  157°  49'  35"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA,  Studio 
equipment  RCA.  Legal  counsel  St.  Clair, 
Connolly  &  Cerini,  San  Francisco.  Con- 
sulting engineer  James  R.  Bird,  San 
Francisco.  Principals  include  equal 
partners  John  D.  Keating  and  J.  El- 
roy  McCaw. 

LATE  APPLICATIONS 

MOBILE,  Ala. — The  Mobile  Television 
Corp.— VHF  Ch.  5  (76-82  mc);  ERF  100 
kw  visual.  50  kw  aural;  antenna  height 
above  average  terrain  395  ft.,  above 
ground  500  ft.  Estimated  construction 
cost  $798,000,  first  year  operating  cost 
$319,285,  revenue  $220,798.  Post  Office 
address:  2110  American  Bank  Bldg., 
New  Orleans.  Studio  location  to  be 
determined.  Transmitter  location:  300 
St.  Joseph  St.  Geographic  coordinates: 
30°  41'  49"  N.  Lat.,  88°  02'  39"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Pierson  and  Ball,  Washington. 
Consulting  engineer  E.  C.  Page,  Wash- 
ington. Principals  include  Chairman  of 
the  Board  Edgar  B.  Stern  Jr.  (16V2%), 
33V3%  owner  of  Royal  St.  Louis  Realty 
Co.,  president  and  67%  owner  of  WDSU- 
AM-FM-TV  New  Orleans;  President 
Ralph  B.  Chandler,  president  of  Mobile 
Press  Register  Inc.  which  publishes 
Mobile  Register  and  Mobile  Press  and 
which  owns  50%  of  applicant;  Execu- 
tive Vice  President  Robert  D.  Swezey 
(8%),  former  vice  president  and  gen- 
eral manager  of  MBS  and  executive 
vice  president  and  20%  owner  of 
WDSU;  Vice  President  and  Secretary- 
Assistant  Treasurer  William  J.  Hearin 
Jr.,  executive  vice  president  and  gen- 
eral manager  of  Mobile  Press  Register 
Inc.;  Assistant  Secretary  -  Treasurer 
Lester  E.  Kabacoff  (1%%),  secretary- 
treasurer  and  3%  owner  of  WDSU; 
Audrey  Stern  Hess  (10%),  33V3%  owner 
of  Royal  St.  Louis  Realty  Co.;  Philip 


M.  Stern  (10%)  33y3%  owner  of  Royal 
St.  Louis  Realty  Co.  and  secretary  to 
Sen.  Paul  Douglas  (D-Ill.). 

t  MOBILE,  Ala.  —  Pape  Bcstg.  Co. 
(WALA),  VHF  Ch.  8  (180-18S  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  460  ft., 
above  ground  500  ft.  Estimated  con- 
struction cost  $450,650,  first  year  oper- 
ating cost  $250,000,  revenue  $300,000. 
Post  Office  address:  P.  O.  Box  1548, 
Mobile,  Ala.  Studio  and  transmitter 
location:  210  Government  St.  Geo- 
graphic coordinates:  30°  41'  23"  N.  Lat., 
88°  02'  36"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  L.  J.  N.  du  Treil  & 
Assoc.,  New  Orleans,  La.  Principals 
include  President  W.  O.  Pape  (99.5%), 
Vice  President  H.  K.  Martin  (0.25%), 
general  manager  of  WALA,  and  Secre- 
tary W.  B.  Pape  (0.25%),  national  sales 
manager  of  WALA. 

LITTLE  ROCK,  Ark. — Arkansas  Tele- 
vision Co.,  VHF  Ch.  4  (66-72  mc);  ERP 
10  kw  visual,  5  kw  aural;  antenna 
height  above  average  terrain  1,530  ft., 
above  ground  1,000  ft.  Estimated  con- 
struction cost  $830,637,  first  year  op- 
erating cost  $535,716,  revenue  $594,116. 
Post  Office  address:  119  E.  Capitol,  Lit- 
tle Rock.  Studio  location:  1216-1224 
West  Markham  St.,  Little  Rock.  Trans- 
mitter location:  Shinall  Mountain,  Ark. 
Geographic  coordinates  34°  48'  04"  N. 
Lat.,  92°  30'  00"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Dempsey  &  Koplovitz,  Washington. 
Consulting  engineer  A.  Earl  Cullum  Jr., 
Dallas,  Tex.  Principals  include  Radio 
Bcstg.  Inc.  (42%),  Arkansas  Democrat 
Co.  (32%)  and  National  Equity  Life  In- 
surance (16%).  President  August  En- 
gel  (10%),  president  and  86%  owner  of 
Arkansas  Democrat  Co.;  Chairman  of 
the  Board  William  H.  Bronson,  presi- 
dent of  Times  Pub.  Co.  Ltd.,  licensee  of 
KWKH-AM-FM  Shreveport,  La.;  Ex- 
ecutive Vice  President  Henry  B.  Clay, 
general  manager  of  KWKH  Shreveport 
and  supervising  executive  of  KTHS  Hot 
Springs,  Ark.;  Secretary  B.  G.  Robert- 
son, general  manager  of  KTHS  Hot 
Springs  and  assistant  manager  of 
KWKH  Shreveport,  and  Treasurer  C.  E. 
Lowry,  chairman  of  the  board  and  29% 
owner  of  National  Equity  Life  Insur- 
ance, Little  Rock. 

CHICO,  Calif.  —  Golden  Empire  Co. 
(KHSL),  VHF  Ch.  12  (204-210  mc);  ERP 
12.28  kw  visual,  6.14  kw  aural;  antenna 


height  above  average  terrain  481  ft., 
above  ground  177'  3".  Estimated  con- 
struction cost  $177,697,  first  year  oper- 
ating cost  $120,000,  revenue  $120,000. 
Post  Office  address:  P.  O.  Box  717, 
Merced,  Calif.  Studio  location:  336 
Broadway.  Transmitter  location:  Cor- 
ner of  Skyway  and  Neal  Road.  Geo- 
graphic coordinates:  39°  44'  38"  N.  Lat., 
121°  37'  49"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Haley  & 
Doty,  Washington,  D.  C.  Consulting 
engineer  Kear  &  Kennedy,  Washing- 
ton, D.  C.  Principals  include  President 
Mickey  (Ruth)  McClung  (92.5%),  pres- 
ident and  stockholder  of  Merced  Bcstg. 
Co.,  licensee  of  KYOS  and  KUMW 
Merced.  Calif.;  Vice  President  Martha 
McClung  Roberts  (62.5%);  Secretary 
Ellsworth  Peck;  Treasurer  Hugh  Mc- 
Clung Jr.  (5%). 

t  SAN  DIEGO,  Calif.— Airfan  Radio 
Corp.  Ltd.  (KFSD),  VHF  Ch.  10  (192- 
198  mc);  ERP  316  kw  visual,  416  kw 
aural;  antenna  height  above  average 
terrain  420.5  ft.,  above  ground  416  ft. 
Estimated  construction  cost  $729,885, 
first  year  operating  cost  $475,000,  reve- 
nue $525,000.  Post  Office  address:  326 
Broadway,  San  Diego  12,  Calif.  Studio 
and  transmitter  location:  On  Emerald 
Hills  Golf  course  5  mi.  East  of  5th  & 
Broadway.  Geographic  coordinates: 
32°  43'  13"  N.  Lat.,  117°  04'  14"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Hogan  &  Hartson,  Washington, 

D.  C.  Consulting  engineer  George  C. 
Davis,  Washington,  D.  C.  Principals 
include  President  and  Director  Thomas 

E.  Sharp,  (99.75%),  Vice  President  and 
Assistant  Secretary  A.  C.  Blacksmith, 
and  Secretary-Treasurer  and  Director 
Amy  Dickson,  (0.25%). 

SAN  JOSE,  Calif. — FM  Radio  &  Tele- 
vision Corp.,  VHF  Ch.  11  (198-204  mc); 
ERP  not  specified  on  application;  an- 
tenna height  not  specified  on  applica- 
tion. Estimated  construction  cost  $169,- 
750,  first  year  operating  cost  $360,000. 
revenue  $480,000.  Post  Office  address: 
6578  Palm  Ave.,  Riverside,  Calif.  Studio 
location,  transmitter  location,  geo- 
graphic coordinates,  transmitter  and 
antenna  make,  legal  counsel  and  con- 
sulting engineer  not  indicated  on  appli- 
cation. [Application  submitted  on  ob- 
solete forms  and  incomplete.]  Princi- 
pals include  President  W.  L.  Gleason, 
sole  owner  of  W.  L.  Gleason  &  Co.  (ad- 
vertising agency),  controlling  stock- 
holder in  Bcstg.  Corp.  of  America,  Riv- 
erside, Calif.,  and  20%  stockholder  in 
Worth  Bcstg.  Co.,  Fort  Worth,  Tex.; 
G.  R.  Pollock,  sole  owner  of  Pollock  & 
Brown,  contractors,  Los  Angeles,  and 
Glenn  D.  Gillett,  consulting  engineer, 
Washington. 

STOCKTON,    Calif.  —  E.    F.  Peffer 


COLOR  TESTS 

Initiated  by  RCA-NBC 

RCA-NBC  last  week  initiated  a 
series  of  three  field  tests  of  the 
RCA  compatible  all-electronic  color 
television  system  over  NBC's  Chan- 
nel 4  in  New  York. 

The  first  test  was  run  off  last 
Wednesday  between  9:45  a.m.  and 
10  a.m.  (EDT)  and  another  was 
held  last  Friday.  A  third  test  is 
set  for  tomorrow  (Tuesday)  in  the 
same  time  slot. 

Dr.  C.  B.  Jolliffe,  vice  president 
and  technical  director  of  RCA,  said 
the  FCC  had  granted  authoriza- 
tion to  RCA  to  conduct  the  three 
television  tests  during  regular 
broadcasting  hours. 

Set  owners  in  the  New  York 
area  can  receive  the  test  signals 
in  black  and  white.  Viewers  are 
being  asked  to  submit  reports  on 
their  observations  and  the  data  re- 
ceived will  be  analyzed. 


(KGDM),  VHF  Ch.  13  (210-216  mc); 
ERF  60  kw  visual,  30  kw  aural;  antenna 
height  above  average  terrain  465  ft., 
above  ground  487  ft.  Estimated  con- 
struction cost  $337,255,  first  year  oper- 
ating cost  $304,993,  revenue  $329,251. 
Post  Office  address:  519  E.  Market  St., 
Stockton.  Studio  and  transmitter:  519 
E.  Market  St.  Geographic  coordinates: 
37°  57'  12"  N.  Lat.,  121°  16'  57"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Fisher,  Wayland,  Duvall  & 
Southmayd,  Washington.  Consulting 
engineer  Kear  &  Kennedy,  Washington. 
Sole  owner  is  E.  F.  Peffer,  who  also 
owns  Peffer  Furniture  in  Stockton. 

t  TULARE,  Calif.— Sheldon  Anderson 
(KCOK),  UHF  Ch.  27  (548-554  mc); 
ERP  96.2  kw  visual,  48.1  kw  aural; 
antenna  height  above  average  terrain 
1,234  ft.,  above  ground  273  ft.  Esti- 
mated construction  cost  $211,070,  first 
year  operating  cost  $300,000,  revenue 

(Continued  on  page  72) 
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ALABAMA 

Mobile    70 

ARKANSAS 

Little  Rock    70 

CALIFORNIA 

Bakersfield   48 

Berkeley    48 

Chico    70 

Fresno    48 

Riverside    48 

Salinas    48 

San  Diego   70 

San  Jose    70 

Stockton                                   48,  70 

COLORADO 

Denver    48 

CONNECTICUT 

Hartford   72 

FLORIDA 

Jacksonville    48 

Tampa    72 

West-Palm  Beach    72 

GEORGIA 

Macon    72 

Savannah    48 

Thomasville    72 

Valdosta    72 

ILLINOIS 

Chicago   48 

Joliet    48 

Peoria   48 

Rockford    ._   72 
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INDIANA 

Evansville    48 

Fort  Wayne    72 

Indianapolis    52,  72 

IOWA 

Waterloo    52,  72 

KANSAS 

Kansas  City    72 

Topeka    52 

Wichita    52,  72 

KENTUCKY 

Ashland    72 

Lexington   72 

LOUISIANA 

Bogalusa    72 

Lake  Charles    74 

Shreveport   74 

MAINE 

Bangor    52 

MARYLAND 

Hagerstown    52 

MASSACHUSETTS 

North  Adams   52 

Springfield    74 

MICHIGAN 

Benton  Harbor   52 

Flint      52 

MINNESOTA 

Duluth    52 

Minneapolis    63 

St.  Paul    63 


See  Page: 

MISSOURI 

Columbia    .-  .-   63,  74 

MONTANA 

Great  Falls    81 

Missoula    63 

NEBRASKA 

Omaha      74 

NEVADA 

Las  Vegas    74 

Reno   ^   74 

NEW  MEXICO 

Roswell    74 

NEW  YORK 

Ithaca    63 

Schenectady    63,  81 

NORTH  CAROLINA 

Raleigh    81 

OHIO 

Lima    63 

Mansfield    63 

Sandusky    81 

Steubenville    81 

Toledo      64 

OKLAHOMA 

Enid    81 

Eugene    81 

OREGON 

Coos  Bay    64 

Klamath  Falls   64 

Portland   81,  82 

PENNSYLVANIA 

New  Castle  .    82 


See  Page: 

Pittsburgh    82 

Sunbury    82 

SOUTH  CAROLINA 

Charleston   *   64 

Columbia    64 

Spartanburg    64 

TENNESSEE 

Bristol    64 

Kingsport    64,  82 

Nashville    64,  82 

TEXAS 

Beaumont    64,  82 

El  Paso    64 

Fort  Worth    82 

Houston    64,  82 

Lubbock    64 

Port  Arthur    65 

Waco    82 

Weslaco    82 

Wichita  Falls    82 

VIRGINIA 

Arlington    82 

Roanoke   ._.   65 

WASHINGTON 

Seattle   82 

WEST  VIRGINIA 

Clarksburg   82 

Fairmont   82 

Huntington    65 

Wheeling   100 

WISCONSIN 

Green  Bay   100 

Milwaukee      65,  101 

Superior   101 
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EDUCATORS'  TV 


Walker,  Hen  nock  Renew  Fight 


(See  editorial  page  56) 
"PRESIDENT  Truman  expressed 
his  willingness  to  go  before  the 
public  and  speak  on  behalf  of  this 
movement.  It  was  made  quite  plain 
.  .  .  that  educational  television  has 
no  better  friend  in  the  United 
States  than  the  Chief  Executive." 

Those  were  the  closing  remarks 
of  FCC  Chairman  Paul  A.  Walker 
in  an  address  at  Pennsylvania 
''State  College  last  Wednesday. 
Chairman  Walker  spoke  at  the  col- 
lege's fifth  annual  Radio  and  Tele- 
vision Institute  on  "Education's 
Year  of  Decision." 

Meanwhile,  Comr.  Frieda  B. 
Hennock  carried  the  cudgels  for 
educational  TV  to  Emerson  Radio 
&  Phonograph  Corp.'s  30th  anni- 
versary convention  for  distributors 
in  New  York  City.  She  spoke 
Thursday  on  opportunities  for  set 
manufacturers  in  supporting  that 
medium. 

The  addresses  of  the  two  lead- 
ing FCC  exponents  of  educational 
telecasting  were  liberally  flavored 
with  references  to  President  Tru- 
man's avowed  support,  the  out- 
right $100,000  grant  from  Emerson 
and  the  possibility  of  similar  dona- 
tions from  other  manufacturers 
and  philanthropic  organizations 
like  the  Ford  Foundation. 

"I  trust  that  other  philanthropic 
foundations  will  study  the  unprece- 
dented opportunity  that  lies  in 
these  reservations  and  will  discover 
their  own  ways  of  speeding  the 
construction  and  operation  of  sta- 
tions .  .  .  time  is  of  the  essence," 
Chairman  Walker  asserted. 

"There  are  increasing  indica- 
tions that  American  education  does 
not  intend  to  lose  these  [242]  as- 
signments by  default,"  he  added, 
noting  that  starting  June  3,  1953, 
requests  may  be  filed  for  change 
of  reservations  to  commercial  as- 
signments. 

Eight  Have  Applied 

The  FCC  Chairman  said  that  of 
more  than  500  applications  filed 
for  CPs,  eight  are  for  educational 
stations,  with  perhaps  200  for 
UHF  channels.  Educational  insti- 
tutions propose  stations  in  Berke- 
ley, Calif.;  Miami,  Fla.;  Manhat- 
tan, Kan.;  and  Albany,  Buffalo, 
New  York  City,  Rochester  and 
Syracuse,  N.  Y. 

Turning  to  so-called  "minority 
tastes,"  Chairman  Walker  held  that 
"when  proper  attention  is  given 
.  .  .  there  will  be  a  lessening  of 
criticism  of  some  aspects  of  our 
commercial  broadcasting  system." 
Educational  outlets,  he  added,  "will 
provide  a  missing  ingredient  in  our 
national  system."  He  continued: 

It  is  short-sighted  to  suggest,  as  a 
few  have,  that  these  stations  will 
mean  unfair  competition  to  com- 
mercial operation.  On  the  contrary, 
the  educational  stations  and  the  com- 
mercial stations  throughout  the  land 
should  complement  each  other. 

I  am  glad  to  note  that  various  lead- 
ing broadcasters  recognize  this  and 
they  are  assisting  the  educators  in 


their  communities  in  their  plans  for 
stations.  Of  course,  I  do  not  over- 
look the  fact  that  these  broadcasters 
are  also  motivated  by  the  spirit  of 
good  citizenship  in  helping  to  give  the 
children  and  the  adults  of  their  com- 
munities the  very  best  educational 
service  of  the  times. 

I  am  sure  that  other  broadcasters, 
after  viewing  this  matter  in  broad 
perspective,  will  likewise  contribute 
their  knowledge  and  experience  to 
this  greatest  advance  in  education  in 
modern  times. 

Chairman  Walker  described  the 
educators'  goal  as  a  "large-screen 
television  receiving  set  in  every 
one  of  our  million  classrooms  with- 
in range  of  a  television  station," 
and  said  the  medium  "will  pay  for 
itself  in  efficiency  and  economy." 

Chairman  Walker  lauded  the 
Emerson  firm  for  its  $100,000  gift, 
to  be  divided  equally  among  the 
first  10  non-commercial,  educa- 
tional stations,  and  the  company's 
reminder  to  other  manufacturers 
of  the  potential  new  markets  for 
sets.  He  also  traced  the  fight  by 
the  Joint  Committee  on  Educa- 
tional Television,  praising  both 
JCET  and  the  Ford  Foundation, 
which  this  year  has  set  aside  $145,- 
000  for  educational  TV. 

He  also  alluded  to  the  June 
meeting  [B«T,  June  30]  of  FCC 
members  with  the  Chief  Executive 
and  told  institute  members  that 
the  movement  has  the  President's 
"hearty  endorsement." 

Comr.  Hennock  told  Emerson 
distributors  that  "almost  overnight 
the  18  million  sets  now  in  the  hands 
of  the  public  could  become  18  mil- 
lion of  our  finest  and  best-equpiped 
classrooms,  not  to  speak  of  the 
more  than  50  million  sets  that  will 
be  sold  in  the  next  few  years." 
Support  of  the  manufacturing  in- 
dustry would  be  "an  important  ad- 
dition to  the  constantly  growing 
and  widening  support  behind  edu- 
cational television,"  she  added, 
commending  Emerson  and  its  pres- 
ident, Benjamin  Abrams,  for  its 
educational  grant. 

Aside  from  the  eight  educational 
station  applications  already  on 
hand,  Comr.  Hennock  said  the  New 
York  Board  of  Regents  (which 
filed  for  five  New  York  State  sta- 
tions) plans  to  apply  for  additional 
outlets  in  Binghamton,  Ithaca,  Ma- 
lone,  Poughkeepsie  and  Utica  to 
complete  a  proposed  state-wide  net- 
work. Other  groups  are  expected 
to  file  within  "weeks  or  months," 
she  added. 

Emerson's  plan  to  make  outright 
gifts  of  $10,000  to  each  of  the  first 
ten  educational  TV  station  licen- 
sees to  begin  regular  telecasting 
also  was  hailed  by  Comr.  Hennock 
as  "the  most  important  step  the 
industry  has  taken  in  the  past  30 
years." 

Guest  speaker  at  the  Emerson 
anniversary  dinner  at  the  Waldorf- 
Astoria,  New  York,  Comr.  Hen- 
nock said  that  she  expected  the 


number  of  commercial  applications 
to  reach  1,000  by  the  year's  end. 

"In  essence,"  she  said,  "the  situa- 
tion today  approximates  a  log  jam, 
made  up  in  varying  quantities  Of 
lack  of  information,  inertia,  vague 
educational  fears  about  entering 
a  new  field,  the  resistance  of  vested 
interests,  the  pressures  of  those 
selfish  interests  who  would  profit 
by  education's  failure  and,  let  us 
not  forget,  obstinacy  of  time  itself. 

"It  is  this  log  jam  which  must  be 
broken,  and  once  it  is,  educators 
can  proceed  forcefully  and  rapidly 
towards  the  full-scale  development 
of  educational  television.  Actions 
such  as  those  taken  by  Emerson 
are  precisely  what  the  lumberjack 
ordered." 

Manufacturers  Should  Lead 

Turning  again  to  the  receiver- 
producing  market,  Comr.  Hennock 
asserted  that  educational  TV 
"means  increased  sales  and  it  can 
mean  such  sales  immediately — or 
at  least  as  soon  as  these  stations 
are  built  and  put  into  operation." 
The  FCC  Commissioner  explained: 

.  .  .  With  an  opportunity  to  help 
lead  the  way  into  new  and  unchartered 
fields,  the  set  manufacturing  industry 
should  be  among  the  forefront  of  those 
working  to  realize  the  vast  public  bene- 
fit inherent  in  television's  use  for  edu- 
cational purposes.  Nor  will  its  actions 
in  this  direction  be  without  practical 
benefit  to  the  industry  itself.  Here  is 
an  unprecedented  opportunity  to  com- 
bine the  public  and  the  self-interest, 
to  accomplish  increased  sales  and  a 
fine  public  service  at  one  and  the  same 
stroke.  For,  manifestly,  educational 
television  operations  will  allow  for  a 
more  rounded  television  service  by 
providing  programs  that  are  in  whole 
or  in  part  unavailable  on  commercial 
stations. 

They  will  thus  be  responsible  for  the 
sale  of  tens  of  thousands  of  receivers 
— making  set  buyers,  for  example,  out 
of  the  many  parents  who  look  for  some- 
thing more  constructive  for  their  chil- 
dren over  television  and  who  may  here- 
tofore have  refrained  from  purchas- 
ing sets  because  of  the  relative  ab- 
sence of  an  alternative  programming 
directed  toward  the  beneficial  develop- 
ment of  our  young  people. 

Furthermore,  educational  stations 
being  non-commercial  may  soon  be 
built  in  many  areas  in  which  com- 
mercial stations  will  be  delayed  through 
intense  competition  and  the  resulting 
necessity  for  long  and  complicated 
hearings  before  the  FCC;  or  where 
commercial  stations  will  never  be 
forthcoming  due  to  the  relative  small- 
ness  of  the  population  or  the  inade- 
quacy of  an  economic  base  to  support 
them.  Educational  stations  would  also 
be  of  benefit  to  the  industry  by  help- 
ing to  open  the  ultra-high  (UHF)  por- 
tion of  the  spectrum  to  full  and  regular 
operation. 

Moreover,  greater  educational  par- 
ticipation in  television  will  mean  large 
sales  of  sets  to  classrooms  themselves 
(of  which  there  are  more  than  a  mil- 
lion in  our  elementary  and  secondary 
schools  alone) — for  the  classroom  of 
the  future  will  no  more  be  without  its 
TV  set  than  it  would  its  blackbroad  .  .  . 


CBS  TV  City  Model 

AN  ESTIMATED  150,000  persons 
viewed  the  model  of  CBS'  television 
City  (scheduled  to  start  operations 
in  Hollywood  Oct.  1)  which  was  on 
display  at  R.  H.  Macy,  New  York, 
for  two  weeks  ending  last  Friday, 
CBS-TV  spokesmen  reported.  The 
model  will  be  placed  on  exhibit  at 
Kaufmann's  department  s.tore  in 
Pittsburgh  for  the  week  of  July  21 
and  at  Jordan  Marsh's  in  Boston 
for  the  week  of  July  28. 


Showerman 
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I.  E.  SHOWERMAN 

Heads  TelePrompter  Sales 

I.  E.  (CHICK)  SHOWERMAN, 
veteran  broadcast  executive,  has 
been  appointed  vice  president  in 
charge  of  sales  by  TelePrompter 
National  Sales 
Corp.,  organiza- 
tion newly  formed 
to  handle  sales 
of  TelePrompter 
equipment  to  TV 
stations  in  the 
United  States  and 
Canada. 

New  company 
is  a  separate 
organization  and 
not  a  subsidiary 
of  TelePrompter  Corp.,  which  holds 
the  patents  and  manufacturing 
rights  for  this  TV  cueing  service. 
TelePrompter  Corp.  also  retains 
the  TV  network  and  motion  picture 
sales  rights  and  all  foreign  sales 
rights  except  in  Canada. 

TelePrompters  are  licensed  in- 
stead of  being  sold.  CBS-TV  was 
the  first  video  network  to  secure 
the  equipment  under  a  $1  million 
five-year  contract  of  which  the  first 
three  years  are  firm  at  $200,000 
a  year.  The  other  TV  networks  all 
have  used  the  equipment  on  one  or 
more  occasions. 

Station  license  fees  will  be  based 
on  the  TV  stations'  own  rate  cards, 
with  payment  of  one-fourth  of  the 
one-time  evening  hour  Class  A 
rate  per  week  giving  the  station 
unlimited  use  of  the  instruments. 
A  station  set-up  consists  of  four 
TelePrompters  mounted  on  floor 
stands  and  a  fifth  attached  to  the 
camera.  All  five  units  are  syn- 
chronized electrically  so  no  actor 
can  get  ahead  of  his  fellows.  Copy 
to  be  read  appears  on  glare-free 
yellow  paper  in  letters  just  under 
an  inch  high. 

Saving  in  rehearsal  time,  one  of 
the  major  expenses  of  TV  dramatic 
productions,  was  cited  by  Mr. 
Showerman  as  a  primary  advan- 
tage of  the  TelePrompter.  He  said 
a  leading  network  TV  dramatic 
series  had  cut  rehearsal  time  from 
four  to  two  days  a  week  using  this 
equipment.  It  also  provides  users 
with  performances  free  from  em- 
barrassing fluff,  he  said,  noting 
that  because  of  the  compact  size 
and  ease  of  locating  the  individual 
TelePrompters,  use  of  these  aids 
to  memory  usually  is  not  revealed 
to  the  viewing  audience. 

Use  of  the  TelePrompter  at  the 
Republican  National  Convention 
last  week  in  Chicago,  however, 
made  this  device  familiar  to  every 
TV  set  owner  in  the  land  and,  Mr. 
Showerman  happily  noted,  to  TV 
station  owners,  managers  and  pro- 
gram directors  on  his  prospect  list. 

TelePrompter  National  Sales 
Corp.  has  established  New  York 
offices  at  270  Park  Ave.  Telephone 
is  Plaza  3-3846. 

Mr.  Showerman  resigned  from 
NBC  in  late  1950,  after  22  years 
with  the  network,  where  he  was 
vice  president  heading  the  Central 
Div.,  to  join  Free  &  Peters  as  vice 
president  in  charge  of  TV  sales. 
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Television  Applications  Filed  at  FCC 
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$350,000.  Post  Office  address:  P.  O.  Box 
119.  Tulare.  Studio  location:  \'2  mi. 
North  of  Tulare-Lindsay  Highway  on 
Visalia-Mooney  Blvd.  Transmitter  lo- 
cation: 3.5  mi.  NE  of  center  of  Porter- 
ville,  Calif .  Geographic  coordinates : 
35°  05'  02"  N.  Lat.,  118°  57'  32"  W.  Long. 
Transmitter  DuMont,  antenna  GE.  Stu- 
dio equipment:  DuMont.  Legal  coun- 
sel John  P.  Hearne.  Hollywood.  Con- 
sulting engineer  Ron  Oakley,  La  Can- 
ada, Calif.  Sole  owner  is  Sheldon  An- 
derson, general  manager  of  KCOK, 
KAFY  Bakersfield  and  15%  owner  of 
KYNO  Fresno. 

HARTFORD,  Conn.— General  Telera- 
dio  Inc.,  UHF  Ch.  18  (494-500  mc);  ERP 
199.52  kw  visual,  99.76  kw  aural;  an- 
tenna height  above  average  terrain 
1,154  ft.,  above  ground  792  ft.  Esti- 
mated construction  cost  $476,400,  first 
year  operating  cost  $370,370,  revenue 
$437,746.  Post  Office  address:  1440 
Broadway,  New  York  18.  Studio  loca- 
tion: 54  Pratt  St.,  Hartford.  Transmit- 
ter location:  Deercliff  Rd.,  Hartford. 
Geographic  coordinates:  41°  46'  52"  N. 
Lat.,  72°  48'  8"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Pier- 
son  &  Ball,  Washington.  Consulting 
engineer  Cyrus  D.  Samuelson,  New 
York.  Applicant  operates  WOR-AM- 
FM-TV  New  York.  Principals  include 
President  Thomas  F.  O'Neil,  vice  pres- 
ident-director General  Tire  &  Rubber 
Co.  and  chairman  of  board,  MBS;  Exec- 
utive Vice  President  Ward  Ingrim,  vice 
president  Don  Lee  Division  of  General 
Teleradio  Inc.;  Vice  President  H.  Linus 
Travers,  director  of  MBS;  Vice  Presi- 
dent Willet  H.  Brown,  director  MBS; 
Vice  President  Theodore  C.  Streibert, 
vice  president  of  WOR  Division;  Rufus 
C.  Maddux,  and  Vice  President  Wil- 
liam H.  Fineshriber.  Stockholders  in 
General  Teleradio  Inc.  are  General  Tire 
&  Rubber  Co.,  Akron,  (90.01%),  and 
R.  H.  Macy  &  Co.,  New  York,  (9.99%). 

TAMPA,  Fla.  —  Orange  Television 
Bcstg.  Co.,  VHF  Ch.  13  (210-216  mc); 
ERP  316  kw  visual,  175  kw  aural;  an- 
tenna height  above  average  terrain  750 
ft.,  above  ground  774  ft.  Estimated 
construction  cost  $591,600,  first  year  op- 
erating cost  $436,200.  revenue  $424,000. 
Post  Office  address:  P.  O.  Box  2940, 
Tampa,  Fla.  Studio  location:  Columbus 
Drive  and  16th  St.  Transmitter  loca- 
tion: U.  S.  Route  41  at  Bloomingdale 
Road  7%  mi.  SE  of  Tampa.  Geographic 
coordinates:  27°  53'  43"  N.  Lat.,  82°  20' 
28"  W.  Long.  Transmitter  and  antenna 
GE.  Legal  counsel  Cohn  &  Marks, 
Washington.  Consulting  engineer  Wel- 
don  &  Carr,  Washington.  Principals 
include  President  David  A.  Falk  (45%), 
Vice  President  James  W.  Warren  (5%), 
Treasurer  Jack  D.  Peters  (5%),  Secre- 
tary Cody  Fowler  (8%).  and  Frank  E. 
Mandel  (30%). 

WEST  PALM  BEACH,  Fla.  —  Palm 
Beach  Television  Inc.,  VHF  Ch.  5  (76-82 
mc);  ERP  65.7  kw  visual,  32.8  kw  aural; 
antenna  height  above  average  terrain 
313  ft.,  above  ground  350  ft.  Estimated 
construction  cost  $306,591,  first  year 
operating  cost  $250,000,  revenue  $275,000. 
Post  Office  address:  1301  Harvey  Bldg., 
West  Palm  Beach.  Transmitter  loca- 
tion: East  side  of  Rt.  809,  2.84  mi.  North 
of  Okeechokee  Road.  Geographic  co- 
ordinates: 26°  44'  53"  N.  Lat.,  80°  06'  32" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Cohn  &  Marks, 
Washington.  Consulting  engineer  Com- 
mercial Radio  Equipment  Co.,  Wash- 
ington. Principals  include  President 
William  H.  Cook  (20%  );  Vice  President 
James  Robert  Meachem  (9%).  owner 
of  WEAT  Lake  Worth,  Fla.,  and  WELM 
Elmira,  N.  Y.;  Secretary-Treasurer 
Jeanne  F.  Cook,  and  Theodore  Granik 
(20%),  owner  of  Bilmar  Corp.  (invest- 
ments). 

MACON,  Ga.— Middle  Georgia  Bcstg. 
Co.  (WBML-AM-FM),  UHF  Ch.  47  (668- 
674  mc);  ERP  98.8  kw  visual,  94.4  kw 
aural:  antenna  height  above  average 
terrain  496  ft.,  above  ground  437  ft. 
Estimated  construction  cost  $255,300, 
first  year  operating  cost  $340,000,  reve- 
nue $300,000.  Post  Office  address:  230 
Second  Street,  Macon.  Studio  location: 
230  Second  Street,  Macon.  Transmitter 
location:  2300  Block  of  Pio  Nono  Ave. 
Geographic  coordinates:  32°  49'  03"  N. 
Lat.,  83°  39'  53"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Pier- 
son  &  Ball,  Washington.  Consulting 
engineer  Craven,  Lohnes  &  Culver, 
Washington.  Principals  include  Presi- 
dent Ernest  D.  Black  (33V3%),  Vice 
President,  Secretary-Treasurer  Emmett 
G.  McKenzie  (33>/3%),  Executive  Vice 
President  Allen  M.  Woodall  (33y3%). 
Each  of  above  is  25%  stockholder  in 
Radio  Augusta  Inc.,  licensee  of  WRDW 
Augusta,  which  has  filed  for  UHF  Chan- 
nel 28  at  Augusta  [B.T,  July  7]. 


THOMAS VILLE,  Ga.  —  E.  D.  Rivers 
Sr.,  VHF  Ch.  6  (82-88  mc);  ERP  1.92  kw 
visual,  0.96  kw  aural;  antenna  height 
above  average  terrain  335  ft.,  above 
ground  355  ft.  Estimated  construction 
cost  $110,335,  first  year  operating  cost 
$60,000,  revenue  $75,000.  Post  Office  ad- 
dress: E.  D.  Rivers  Sr.,  Lakeland,  Ga. 
Studio  location:  Bank  of  Thomas  Coun- 
ty Bldg.  Transmitter  location  about 
1  mi.  NE  of  center  of  Thomas ville. 
Geographic  coordinates:  30°  50'  55"  N. 
Lat.,  80°  57'  12"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel  Mc- 
Kenna  &  Wilkinson,  Washington.  Con- 
sulting engineer  W.  J.  Holey,  Atlanta, 
Ga.  Sole  owner  is  Eurith  Dickinson 
Rivers  Sr.,  president  and  majority 
stockholder  of  WOBS  Jacksonville,  Fla., 
chairman  of  board  and  majority  stock- 
holder of  WLBS  Birmingham,  Ala.,  and 
president  and  majority  stockholder  of 
WMIE  Miami,  Fla. 

VALDOSTA,  Ga.  —  WGOV-TV  Inc. 
(WGOV),  UHF  Ch.  37  (  608-614  mc); 
ERP  97.9  kw  visual,  48.9  kw  aural;  an- 
tenna height  above  average  terrain  321 
ft.,  above  ground  342  ft.  Estimated 
construction  cost  $167,000,  first  year  op- 
erating cost  $75,000,  revenue  $125,000. 
Post  Office  address:  Daniel  Ashley  Ho- 
tel, Valdosta.  Studio  and  transmitter 
location :  Near  Kinderlou,  Ga.  Geo- 
graphic coordinates  30°  48'  07"  N.  Lat., 
83°  21'  36"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Philip  M. 
Baker,  Washington.  Consulting  engi- 
neer W.  J.  Holey,  Atlanta.  Principals 
include  President  E.  D.  Rivers  Jr. 
(99.97%),  president  of  WEAS  Decatur, 
111.,  WJIV  Savannah,  Ga.,  KWEM  West 
Memphis,  Ark.,  and  WGOV;  Vice  Pres- 
ident W.  H.  Keller  Jr.  (0.01%);  Vice 
President  A.  B.  Smith  (0.01%),  and 
Secretary-Treasurer  H.  E.  Ulmer 
(0.01%). 

ROCKFORD,  111.— Winnebago  Televi- 
sion Corp.,  UHF  Ch.  39  (620-626  mc); 
ERP  15.3  kw  visual,  7.65  kw  aural;  an- 
tenna height  above  average  terrain 
641.6  ft.,  above  ground  691.2  ft.  Esti- 
mated construction  cost  $180,000,  first 
year  operating  cost  $75,000,  revenue 
$80,000.  Post  Office  address:  190  North 
State  St.,  Chicago.  Studio  location  to 
be  determined.  Transmitter  location: 
On  U.  S.  20.  2.2  miles  W.  of  Rockford. 
Geographic  coordinates:  42°  16'  56"  N. 
Lat.,  89°  10'  15"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Krooth 
&  Altman.  Washington.  Consulting  en- 
gineer Walter  F.  Kean,  Riverside,  111. 
Principals  include  President  Harry  Bal- 
aban  and  Assistant  Secretary-Treasurer 
Elmer  Balaban,  who  jointly  own  the 
H&E  Balaban  Corp.,  motion  picture 
theatre  and  exhibition  concern,  which 
owns  50%  of  applicant.  Both  have  iden- 
tical interests  in  Esquire  Theatre;  As- 
sistant Treasurer  Irwin  Dubinsky 
(18.75%),  75%  owner  of  River  Lane 
Amusement  Corp.,  drive-in  theatre; 
Rosalind  Dubinsky  (18.75%)  (wife  of 
Irwin  Dubinsky);  and  H.  W.  Dubinsky 
(12.5%). 

FORT  WAYNE,  Ind.  —  Fort  Wayne 
Television  Corp.,  UHF  Ch.  33  (584-590 
mc);  ERP  282  kw  visual,  141  kw  aural; 
antenna  height  above  average  terrain 
479  ft.,  above  ground  500  ft.  Estimated 
construction  cost  $392,378,  first  year  op- 
erating cost  $300,000,  revenue  '$325,000. 
Post  Office  address:  231  South  LaSalle 
St.,  Chicago.  Studio  and  transmitter 
location:  121  W.  Jefferson  St.  Geo- 
graphic coordinates:  41°  04'  30"  N.  Lat., 
85°  08'  24"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Cohn  and 
Marks.  Washington.  Consulting  engi- 
neer E.  C.  Page,  Washington.  Princi- 
pals include  President  P.  J.  Dee,  pres- 
ident and  8%  owner  of  Alliance  The- 
atres Corp.,  which  owns  100%  of  ap- 
plicant; Vice  President  S.  J.  Gregory, 
vice  president  of  Alliance  Theatres; 
Secretary  William  J.  Friedman,  1.1% 
owner  of  Independent  Bcstg.  Co.,  licen- 
see of  KOIA  Des  Moines  and  WLOL 
Minneapolis  and  assistant  secretary  and 
3%  owner  of  Alliance  Theatres;  Treas- 
urer Herbert  L.  Stern  Sr.,  treasurer 
and  14%   owner  of  Alliance  Theatres. 

INDIANAPOLIS.  Ind.— Television  In- 
dianapolis   Inc.,    VHF    Ch.   8  (180-186 

mc);  ERP  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
1,003  ft.,  above  ground  1,035  ft.  Esti- 
mated construction  cost  $699,345,  first 
year  operating  cost  $567,000,  revenue 
$585,000.  Post  Office  address  810 
Fletcher  Trust  Bldg.,  Indianapolis. 
Studio  location  3003  Kessler  Bldg. 
Transmitter  location  Prospect  St.  and 
County  Line  Road.  11  mi.  East  of 
Indianapolis,  1.2  mi.  North  of  Julietta. 
Geographic  coordinates  39°  45'  15"  N. 
Lat.,  85°  57'  24"  W.  Long.  Transmitter, 
RCA,    antenna,   RCA.    Legal  counsel. 


Bernard  Koteen,  Washington.  Consult- 
ing engineer,  Jansky  &  Bailey,  Wash- 
ington. Principals  include  President 
J.  E.  Cain  (5.6%),  president  of  P.  R. 
Mallory  Inc.  (electrical  mahufactur- 
ing),  Indianapolis;  Vice  President 
Hulbert  Taft  Jr.,  executive  vice  presi- 
dent of  WKRC-AM-FM-TV  Cincinnati; 
Treasurer  James  A.  Gloin,  executive 
vice  president  of  L.  S.  Ayres  &  Co.  (de- 
partment store),  Indianapolis;  Secre- 
tary Lyman  S.  Ayres  (3.2%  ),  president 
of  WXLW  Indianapolis  and  vice  presi- 
dent of  L.  S.  Ayres  &  Co.;  Samuel  R. 
SutDhin  (6.6%),  vice  president  of 
WXLW  and  vice  president  of  Bever- 
idge  Paper  Co.,  Indianapolis;  Dudley 
V.  Sutphin  (6.2%  ),  treasurer  of  WXLW 
and  president  of  Toledo  Paper  Stock 
Co.,  Toledo.  Ohio,  and  vice  president 
of  American  Paper  Stock  Co.,  Indi- 
anapolis, and  Steuhen  A.  Cisler  (1.4%), 
president  of  KEAR  San  Mateo,  Calif.. 
and  KXKX  San  Francisco,  and  vice 
president  of  WKYW,  Louisville,  WXGI 
Richmond,  Va.,  and  WILB  Williams- 
burg, Va.  P.  R.  Mallory  &  Co.,  WXLW 
and  WKRC  each  have  20%  interest  in 
applicant. 

INDIANAPOLIS,  Ind.— WIBC  Die, 
VHF  Ch.  13  (210-216  mc);  ERP  50  kw 
visual,  25  kw  aural;  antenna  height 
above  average  terrain  1,016  ft.,  above 
ground  950  ft.  Estimated  construction 
cost  $739,547,  first  year  operating  cost 
$779,677,  revenue  $950,929.  Post  Office 
address:  30  W.  Washington  St.,  Indian- 
apolis 6.  Ind.  Studio  location:  30  W. 
Washington  St.,  Indianapolis  6.  Ind. 
Transmitter  location  on  W.  side  of  S. 
Franklin  Rd.  between  E.  Raymond  St. 
&  Hwy.  No.  52.  Geographic  coordi- 
nates: 39°  44'  39"  N.  Lat.,  86°  01'  40"  W. 
Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Dow,  Lohnes  &  Albert- 
son,  Washington.  Consulting  engineer 
A.  Earl  Cullum  Jr.,  Dallas,  Tex.  Prin- 
cipals include  President  and  General 
Manager  Richard  M.  Fairbanks  (51%. ), 
Vice  President  Mary  C.  Fairbanks,  Sec- 
retary-Treasurer M.  H.  Geiger,  and 
Directors  Charles  W.  Fairbanks  (8.1%), 
Adelaide  F.  Causey  (16.3%)  and  Cor- 
nelia F.  Ericourt,  (8.1%). 

t  WATERLOO,  Iowa  —  Black  Hawk 
Bcstg.  Co.  (KWWL),  VHF  Ch.  7  (174- 
180  mc);  ERP  26.60  kw  visual,  14.30  kw 
aural;  antenna  height  above  average 
terrain  493  ft.,  above  ground  587  ft. 
Estimated  construction  cost  $259,384, 
first  year  operating  cost  $214,718,  reve- 
nue $250,000.  Post  Office  address:  Hotel 
Russell  Lamson,  Waterloo.  Studio  and 
transmitter  location:  Westfield  Avenue, 
Waterloo.  Geographic  coordinates:  42° 
30'  14"  N.  Lat.,  92°  21'  51"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  Roberts  &  Mclnnis,  Washing- 
ton. Consulting  engineer  Mcintosh  & 
Inglis,  Washington.  Principals  include 
President  Ralph  J.  McElroy,  (50%);  Vice 
President  Donald  M.  Graham  (2%c);  Di- 
rectors Robert  Buckmaster  (6%),  Vivian 
Johnson,  (2%),  Robert  Dunkelberg, 
(2%),  and  C.  K.  Cropper,  (3%),  Treas- 
urer E.  Harslund,  (3%),  and  Secretary 
Glen  B.  Beers,  (1%). 


t  KANSAS  CITY,  Kan.— The  KCKN 
Bcstg.  Co.  (KCKN  ),  VHF  Ch.  5  (76-82 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
875  ft.,  above  ground  804  ft.  Estimated 
construction  cost  $962,357,  first  year  op- 
erating cost  $447,839,  revenue  $561,781. 
Post  Office  address:  901  North  8th  St., 
Kansas  City.  Studio  location:  901  North 
8th  St.  Transmitter  location:  79th  and 
Delmar.  Geographic  coordinates:  38° 
59'  12"  N.  Lat.,  94°  38'  09"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Hogan  &  Hartson,  Washington. 
Consulting  engineer  Millard  M.  Garri- 
son, Washington.  Principals  include 
President  W.  A.  Bailey  (1%  ),  Vice  Pres- 
ident Joseph  H.  Storey  Jr.  (1%),  Sec- 
retary-Treasurer Leona  Nichols  (1%). 
Capper  Publications  Inc.,  publisher  of 
Kansas  City  Kansan  of  which  Mr.  Bailey 
is  editor  and  manager,  owns  94%  of 
applicant  and  of  Topeka  Bcstg.  Assn., 
licensee  of  WIBW  Topeka. 


WICHITA  Kan.— The  C.  W.  C.  Co., 

UHF  Ch.  16  (482-488  mc);  ERP  198  kw 
visual,  105  kw  aural;  antenna  height 
above  average  terrain  666  ft.,  above 
ground  642  ft.  Estimated  construction 
cost  $379,245,  first  year  operating  cost 
$180,000,  revenue  $120,000.  Post  Office 
address:  1806  Baltimore  Ave.,  Kansas 
City  8,  Mo.  Studio  and  transmitter  lo- 
cation: 1701  E.  61st  St.,  Wichita,  Kans. 
Geographic  coordinates  37°  47'  40"  N. 
Lat.,  97°  18'  55"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Hogan 
&  Hartson,  Washington.  Consulting 
engineer  George  P.  Adair,  Washington. 
Principals  include  President  Stanley  H. 
Durwood  (100%).  theatre  operator  in 
Kansas  and  Missouri,  and  Vice  Presi- 
dent Henry  S.  Ungerleider,  50%  owner 
of  Ungerleider  &  McGhan,  theatre 
ticket  equipment  company. 


WICHITA,  Kan.  —  Wichita  Beacon 
Bcstg.  Co.  (KWBB),  UHF  Ch.  16  (482- 
488  mc);  ERP  174  kw  visual,  87  kw 
aural;  antenna  height  above  average 
terrain  448  ft.,  above  ground  490  ft. 
Estimated  construction  cost  $321,785, 
first  year  operating  cost  $225,000,  reve- 
nue $240,000.  Post  Office  address:  2829 
Salina  Ave.,  P.  O.  Box  486.  Wichita. 
Studio  and  transmitter  location:  2829 
Salina  Ave.  Geographic  coordinates: 
27°  44'  15"  N.  Lat.,  97°  21'  15"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  McKenna  &  Wilkinson.  Wash- 
ington. Consulting  engineer  E.  C.  Page, 
Consulting  Radio  Engineers,  Washing- 
ton. Principals  include  Beacon  Pub- 
lishing Co.,  Wichita,  33>3%;  Vice  Pres- 
ident John  M.  Hall,  vice  president  and 
general  manager  of  KWBB,  33V3%. 
President  Lovis  Levand  owns  40%  of 
Beacon  Publishing  Co..  Max  Levand 
owns  40%;  of  Beacon  Publishing  Co., 
and  John  R.  Levand  owns  20%  of 
Beacon  Publishing  Co. 

t  WICHITA,  Kan.— Wichita  Television 
Corp.  Inc.,  VHF  Ch.  3  (60-66  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  676  ft., 
above  ground  752  ft.  Estimated  con- 
struction cost  $460,626.89.  first  year  op- 
erating cost  $371,891.80.  revenue  $473,- 
845.80.  Post  Office  address:  Suite  520, 
Fourth  National  Bank  Bldg..  Wichita. 
Studio  location:  1700  E.  Douglas  Ave., 
Wichita.  Transmitter  location:  Hy- 
draulic Ave.  &  Victor  St.  (rear  of  stu- 
dio). Geographic  coordinates:  37°  41' 
11"  N.  Lat.,  97°  18'  58"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  coun- 
sel Miller  &  Schroeder.  Washington. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent George  M.  Brown  (24.9%),  presi- 
dent-general manager,  Wichita  Ice  & 
Cold  Store  Co.;  Vice  President  Wil- 
liam J.  Moyer  (6.8%).  former  Lt. 
Comdr..  U.  S.  Navy;  Secretary-Treas- 
urer Daniel  M.  Moyer  (1.8%).  lawyer: 
Helen  P.  Brown  (22.6%),  director  and 
owner  of  45%  interest  in  the  Crystal 
Ice  &  Fuel  Co..  Wichita;  Capt.  Charles 
L.  Brown  (10%).  U.  S.  Air  Force  Re- 
serve on  extended  active  duty. 

ASHLAND,  Ky.—  Polan  Industries,  UHF 

Ch.  59  (740-746  mc);  ERP  250  kw  visual 
125  kw  aural:  antenna  height  above 
average  terrain  468  ft.,  above  ground 
224  ft.  Estimated  construction  cost 
$311,000,  first  year  operating  cost  $150.- 
000,  revenue  $160,000.  Post  Office  ad- 
dress 321  8th  St..  P.  O.  Box  1720, 
Huntington.  W.  Va.  Studio  location 
Ashland.  Ky.  Transmitter  location 
North  Kenova.  Ky.  Geographic  co- 
ordinates 38°  24'  40"  N.  Lat.,  82°  33' 
54"  W.  Long.  Transmitter  GE.  antenna 
GE.  Legal  counsel,  McKenna  & 
Wilkinson.  Washington.  Consulting  en- 
gineer. A.  D.  Ring  &  Co.,  Washington. 
Principals  include  equal  partners  Al- 
bert S.  Polan,  E.  G.  Polan,  Lincoln  M. 
Polan  Jr.,  Charles  M.  Polan  M.D.  and 
Lake  Polan  Jr.  all  of  Huntington. 
E.  G.  Polan  is  20%  stockholder  in 
Huntington  Bcstg.  Co.  (WPLH-AM- 
FM). 


LEXINGTON,  Ky.— American  Bcstg. 
Corp.  (WLAP),  UHF  Ch.  27  (548-554 
mc);  ERP  247  kw  visual,  129  kw  aural; 
antenna  height  above  average  terrain 
623  ft.,  above  ground  525  ft.  Estimated 
construction  cost  $394,406,  first  year  op- 
erating cost  $240,000,  revenue  not  es- 
timated. Post  Office  address:  Radio 
Bldg..  Lexington.  Studio  and  transmit- 
ter location;  Northern  Belt  Line  and 
Liberty  Road.  Geographic  coordinates: 
38°  01'  50"  N.  Lat.,  84°  26'  59"  W.  Long. 
Transmitter,  and  antenna  GE.  Legal 
counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer  A. 
Earl  Cullum  Jr.,  Dallas.  Tex.  Principals 
include  Board  Chairman  J.  Lindsay 
Nunn  (50.23%),  23%  owner  of  WBIR 
Knoxville,  50%  owner  of  WCMI  Ash- 
land. Ky.,  and  former  33.5%  owner  of 
KFDA  Amarillo  (sold  June  1952);  Pres- 
ident Gilmore  N.  Nunn  ( 40.77%, ),  52% 
owner  of  WBIR,  50%  owner  of  WCMI 
and  former  59%  owner  of  KFDA,  and 
Vice  President  J.  Ed  Willis  (4.8%),  gen- 
eral manager  of  WLAP. 


BOGALUSA,  La.  —  Enterprise  Pub. 
Co.  (WIKC),  UHF  Ch.  39  (620-626  mc); 
ERP  19.5  kw  visual,  10.5  kw  aural;  an- 
tenna height  above  average  terrain  234 
ft.,  above  ground  346  ft.  Estimated 
construction  cost  $240,500,  first  year 
operating  cost  $50,000,  revenue  $75,000. 
Post  Office  address:  Bogalusa,  La. 
Studio  and  transmitter  location:  On 
Highway  35,  Bogalusa.  Geographic  co- 
ordinates 30°  47'  30"  N.  Lat.,  89°  49'  39" 
W.  Long.  Transmitter  GE,  antenna 
GE.  Consulting  engineer  Jansky  & 
Bailey,  Washington.  Principals  include 
General  Partners  William  C.  Moss 
(50%)  and  Dorothy  Moss  Siegelin 
(50%). 

(Continued  on  page  74) 
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BROADCASTING    •  Telecasting 


San  Francisco  has  3  TV  stations.  These  stations 
give  primary  coverage  of  the  San  Francisco  Bay 
Area  and  secondary  coverage  throughout  North- 
ern and  Central  California. 

The  leading  San  Francisco  TV  station  is 
KRON-TV.  This  leadership  is  clear-cut  month 
after  month  because  .  .  . 

•  KRON-TV  offers  the  greatest  percent- 
age of  audience  .  .  .  both  day  and  night, 
and  throughout  the  week"  (Pulse) 

•  KRON-TV  serves  the  largest  number 
of  advertisers  (Rorabaugh) 

•  KRON-TV  presents  the  largest  number 
of  top-rated  shows — more  than  the  other 
two  stations  combined  (Pulse) 

•  With  the  market's  highest  TV  antenna, 
KRON-TV  provides  unparalleled  "Clear 
Sweep"  coverage 

*  except  Saturday  daytime 
Check  with  FREE  &  PETERS  for  availabilities! 


For  Station  Achievement 

This  award  presented  KRON-TV  by 
the  Academy  of  Television  Arts  and 
Sciences,  San  Francisco  Chapter 


THE  SAN  FRANCISCO 
TV  STATION  THAT  PUTS 
J      MORE  EYES  ON 
SPOTS 


SAN  FRANCISCO  CHRONICLE  •  NBC  AFFILIATE   •  SELL  MORE  ON  CHANNEL  4 

Free  &  Peters,  Inc.  offices  in  New  York  •  Chicago  •  Detroit  •  Atlanta  •  Fort  Worth  •  Hollywood 
KRON-TV  offices  and  studios  in  the  San  Francisco  Chronicle  Bldg.,  5th  and  Mission  Sts.,  San  Francisco 
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Why  is  every  major 
network  timing  the 
Presidential  Conventions 

with  SELF 
WINDING 
CLOCKS? 

A  

Style  37-15"  SS. 
Sweep  Seconds;  Self  Winding 

Yes,  all  the  major  radio  and  television  networks  (and  most 
independents)  covering  the  Republican  and  Democratic 
Conventions  in  Chicago  for  nation-wide  audiences  are  rely- 
ing on  Self  Winding  Clocks  for  the  timing  and  synchroni- 
zation of  their  programs.  This  also  holds  true  for  other 
regularly  scheduled  local  and  national  programs. 

Here's  WHY - 

^Can  be  automatically  synchronized  on  the  hour* 

^Unaffected  by  AC  power  failures  (self-powered) 

Install  anywhere  (AC  power  line  not  required) 

One  clock  or  a  complete  synchronized  clock  system 

You,  too,  can  have  dependable,  exact  time-keeping  for  your 
local  and  national  broadcasts.  Send  the  coupon  today  for 
full  particulars  and  free  estimate  on  recommended  installa- 
tion to  meet  your  requirements. 

*U.  S.  Naval  Observatory  Time 


SELF  WINDING  CLOCK  COMPANY,  INC. 

Manufacturers  of  Standard  and  Specially  Designed  Clocks 
and  Clock  Systems  for  more  than  65  Years 

207  WILLOUGHBY  AVENUE  •  BROOKLYN  5,  NEW  YORK 


SELF  WINDING  CLOCK  CO.,  INC. 

207  Willoughby  Ave.,  Brooklyn  5,  N.Y. 
Please  send  me  complete  information. 

Name  

Company  

Street  

City   State 


Television  Applications  Filed  at  FCC 

(Continued  from  page  72) 


t  LAKE  CHARLES,  La.  —  Calcasieu 
Bcstg.  Co.  (KPLC)  VHF  Ch.  7  (174- 
180  mc);  ERP  45.5  kw  visual,  22.25  kw 
aural;  antenna  height  above  average 
terrain  538  ft.,  above  ground  577  ft. 
Estimated  construction  cost  $250,820 
first  year  operating  cost  $175,000,  reve- 
nue 8175,000.  Post  Office  address  P.O. 
Box  1521,  Lake  Charles.  Studio  location 
333  Pubjo  St.  Transmitter  location  Ma- 
plewood  Rd.  at  Columbia  Southern  Rd. 
4.3  mi.  W.  of  Lake  Charles.  Geographic 
coordinates  30°  13'  43"  N.  Lat.,  93°  17' 
16"  W.  Long.  Transmitter  and  antenna 
GE.  Legal  counsel  Bingham,  Collins, 
Porter  &  Kistler,  Washington.  Consult- 
ing engineer  Commercial  Radio  Equip- 
ment Co.,  Washington.  Principals  in- 
clude the  following  partners :  T.  B.  Lan- 
ford  (33%%),  50%  owner  of  Red  River 
Valley  Bcstg.  Corp.,  licensee  of  KRRV 
Sherman,  Tex.,  50%  owner  of  Standard 
Life  Bcstg.  Corp.,  licensee  of  WSLI 
Jackson,  Miss.,  47.2%  owner  of  Alexan- 
dria Bcstg.  Corp.,  licensee  of  KALB 
Alexandria,  La.,  and  48%  owner  of 
Radio  Station  KBMD,  licensee  of 
KRMD  Shreveport,  La.;  L.  M.  Sepaugh 
(33%%),  24%  owner  of  the  Standard 
Life  Bcstg.  Corp.;  R.  M.  Dean  (16%%), 
48%  owner  of  Radio  Station  KRMD; 
and  Viola  Lipe  Dean  Trust  (16%%)  by 
R.  M.  Dean. 


LAKE  CHARLES  La.— Sowela  TV  Inc. 
(KLOU),  VHF  Ch.  7  (174-180  mc);  ERP 
108  kw  visual,  54  kw  aural;  antenna 
height  above  average  terrain  459  ft., 
above  ground  500  ft.  Estimated  con- 
struction cost  $351,440.  first  year  operat- 
ing cost  $200,000,  revenue  $150,000.  Post 
Office  address  P.  O.  Box  288,  Lake 
Charles,  La.  Studio  and  transmitter 
location  1212  Third  St.  Geographic  co- 
ordinates 30°  13'  27"  N.  Lat.,  93°  12'  07" 
W.  Long.  Transmitter  RCA.  antenna 
RCA.  Legal  counsel  Hogan  &  Hartson. 
Washington.  Consulting  engineer  Mil- 
lard M.  Garrison,  Washington.  Princi- 
pals include  President  Charles  Ray 
Grein,  Vice  President  John  L.  Vath  and 
Secretary-Treasurer  Sara  M.  Anderson. 
Southern  Construction  Corp.  holds  75% 
interest  in  applicant  and  The  Pelican 
Bcstg.  Co.,  licensee  of  KLOU,  holds  re- 
maining 25%. 

SHREVEPORT,  La.— Southland  Tele- 
vision Co.  (KCIJ)  VHF  Ch.  12  (204-210 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
581  ft.,  above  ground  573  ft.  Estimated 
construction  cost  $274,247,  first  vear  op- 
erating cost  $250,000.  revenue  $280,000. 
Post  Office  address  %  Radio  Station 
KCIJ,  710  Milam  St.,  Shreveport.  Stu- 
dio location  to  be  determined.  Trans- 
mitter location  2  mi  East  of  Mornings- 
port,  La.  Geographic  coordinates  32° 
41'  29"  N.  Lat.,  93°  55'  42"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Abe  Stein,  Washington,  D.  C. 
Consulting  engineer  Lynne  C.  Smeby, 
Washington,  D.  C.  Principals  include 
President  Lester  Kamin,  sole  owner  of 
Kamin  Advertising  Agency,  Houston, 
Tex.,  (25%).  Vice  President  John  H. 
Pace,  general  manager  KCIJ,  Shreve- 
port, (25%),  Vice  President  Pat  Coon, 
partner  in  Clark,  Coon,  Holt,  &  Fisher, 
attorneys  in  Dallas,  Tex.,  (25%),  and 
Secretary  Billy  B.  Goldberg,  Dallas, 
Tex.,  attorney,  (25%). 


SPRINGFIELD,  Mass.  —  Springfield 
Television  Bcstg.  Corp.,  XJHF  Ch.  61 
(752-758  mc);  ERP  116  kw  visual,  58  kw 
aural;  antenna  height  above  average 
terrain  976  ft.,  above  ground  122  ft. 
Estimated  construction  cost  $265,000, 
first  year  operating  cost  $250,000,  rev- 
enue $225,000.  Post  Office  address  1387 
Main  St.,  Springfield.  Transmitter  loca- 
tion on  Mt.  Tom,  1.75  mi.  NW  of  Holy- 
oke.  Geographic  coordinates  42°  14'  32" 
N.  Lat.,  72°  38'  56"  W.  Long.  Trans- 
mitter DuMont,  antenna  RCA.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 
ington. Consulting  engineer  Mcintosh 
&  Inglis,  Washington.  Principals  in- 
clude President  Roger  L.  Putnam 
(18.3%),  chairman  of  board  package 
Machinery  Co.,  East  Longmeadow; 
Treasurer  William  L.  Putnam  (5.7%), 
manager  Springfitld  Chamber  of  Com- 
merce, and  Dr.  Charles  L.  Furcolo 
(14.6%),  M.  D.  WSPR  Springfield  owns 
19.2%  of  applicant. 


COLUMBIA,  Mo.  —  KMMO  Inc. 
(KMMO),  VHF  Ch.  8  (180-186  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  1,107  ft., 
above  ground  1,074  ft.  Estimated  con- 
struction cost  $596,500,  first  year  oper- 
ating cost  $213,220,  revenue  $152,500. 
Post  Office  address  201  S.  7th  St.,  Co- 
lumbia. Studio  location  not  specified. 
Transmitter  location  on  Highway  63, 
7  mi.  SE  of  Columbia  near  Deer  Park. 
Geographic  coordinates  38°  52'  10"  N. 


Lat.,  92°  15'  25"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Wil- 
liam W.  Beckett,  Columbia,  Mo.  Con- 
sulting engineer  A.  D.  Ring  &  Co., 
Washington.  Principals  include  Presi- 
dent F.  V.  Heinkel  (5%),  1st  Vice  Presi- 
dent B.  M.  Seaman  (5%),  2d  Vice  Pres- 
ident and  General  Manager  J.  M.  Sil- 
vey  (50%),  3d  Vice  President  A.  D. 
Sappington  (5%)  and  Treasurer  Paul 
Keithly  (5%). 

GREAT  FALLS,  Mont  —  Buttrey 
Bcstg.  Inc.  (KFBB),  VHF  Ch.  5  (76-82 
mc);  ERP  9.4  kw  visual,  4.7  kw  aural; 
antenna  height  above  average  terrain 
105  ft.,  above  ground  285  ft.  Estimated 
construction  cost  $178,800,  first  year 
operating  cost  $150,000,  revenue  $75,000. 
Post  Office  address  First  National  Bank 
Bldg..  Great  Falls,  Mont.  Studio  and 
transmitter  location  300  Central  Ave. 
Geographic  coordinates  47°  30'  29"  N. 
Lat.,  111°  17'  28"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Wheeler  &  Wheeler,  Washington.  Con- 
sulting engineer  Archer  S.  Taylor, 
Missoula,  Mont.  Principals  include 
President  Fred  Birch  (58.8%),  Vice 
President  E.  F.  Gait  (1.7%)  and  Secre- 
tary-Treasurer Lee  M.  Ford  (1.7%). 
The  Fairmont  Corp.  owns  23.8%  of  ap- 
plicant. 

OMAHA,  Nebr.— Inland  Bcstg.  Co. 
(KBON)  VHF  Ch.  7  (174-180  mc);  ERP 
228  kw  visual,  114  kw  aural;  antenna 
height  above  average  terrain  600  ft. 
above  ground  498  ft.  Estimated  con- 
struction cost  $343,223,  first  year  oper- 
ating cost  $440,000  revenue  $600,000. 
Post  Office  address  World  Insurance 
Bldg.,  Omaha.  Studio  and  transmitter 
location  39th  and  Oak  Sts.  Geographic 
coordinates  41°  13'  57"  N.  Lat.,  95°  58' 
05"  W.  Long.  Transmitter  and  antenna 
RCA.  Legal  Counsel  Fisher.  Wayland, 
Duvall  and  Southmayd,  Washington. 
Consulting  engineer  Commercial  Radio 
Equipment  Co..  Washington.  Principals 
include  Chairman  of  the  Board  John  K. 
Morrison  (44%),  President  Paul  R.  Fry 
(18%),  Vice  President  Arthur  Baldwin 
(26%),  Secretary-Treasurer  Emory  H. 
Dahlgard  (3%).  Applicant  is  also  li- 
censee of  KOLN  Lincoln,  Neb. 


f  LAS  VEGAS,  Ncv.  — Desert  Tele- 
vision Co.  (KRAM),  VHF  Ch.  13  (210- 
216  mc);  ERP  2.48  kw  visual,  1.24  kw 
aural;  antenna  height  above  average 
terrain  203  ft.,  above  ground  357  ft. 
Estimated  construction  cost  $146,615, 
first  year  operating  cost  $131,533,  reve- 
nue $"175,000.  Post  Office  address:  P.  O. 
Box  1712.  Studio  and  transmitter  loca- 
tion: 1516  Fremont  St.,  Las  Vegas.  Geo- 
graphic coordinates  36°  09'  49"  N.  Lat., 
115°  07'  40"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Segal,  Smith  &  Hennessey,  Washington. 
Consulting  engineer  Robert  M.  Silliman, 
Washington.  Principals  include  Presi- 
dent Edward  J.  Jansen  and/or  Edith 
Jansen  (9.92%),  president  of  KRAM 
Las  Vegas;  Vice  President  Otto  Stoehr 
(0.15%);  Secretary-Treasurer  Truman 
B.  Hinckle  (0.05%),  general  manager 
of  KRAM,  and  Huntridgc  Theatres  Inc. 
(real  estate  and  theatre  development), 
Las  Vegas,  (88.82%). 

RENO,  Nev. — Nevada  Radio-TV  Inc. 
(KWRM).  VHF  Ch.  8  (180-186  mc);  ERP 
3.04  kw  visual,  1.56  kw  aural;  antenna 
height  above  average  terrain  — 455 
ft.,  above  ground  217  ft.  Estimated  con- 
struction cost  $160,720.  first  vear  oper- 
ating cost  $104,400,  revenue  $132,000. 
Post  Office  address  Riverside  Hotel, 
Rsno.  Studio  location  19  S.  Virginia  St. 
Transmitter  location  East  2nd  St.  V*  mi. 
E.  of  Kistoke  Lake.  Geographic  coordi- 
nates 39°  31'  45"  N.  Lat.,  119°  47'  03"  W. 
Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  Haley  &  Doty, 
Washington,  D.  C.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washing- 
ton, D.  C.  Principals  include  President 
Kenyon  Brown  (50%),  20%  owner  of 
the  Rowlev-Brown  Bcstg.  Co.,  licensee 
of  KEPO,  El  Paso,  Texas,  KWFT-AM- 
FM,  Wichita  Falls.  Tex.,  Secretary- 
Treasurer  Donald  W.  Reynolds  (50%), 
president  and  66%%  owner  of  South- 
west Publishing  Co.,  licensee  of  KFSA- 
AM-FM  Fort  Smith,  Ark. 

RO  SWELL,  N.  M. — John  A.  Barnett, 

VHF  Ch.  8  (180-186  mc);  ERP  110  kw 
visual,  55  kw  aural;  antenna  height 
above  average  terrain  903  ft.,  above 
ground  783  ft.  Estimated  construction 
cost  $314,722,  first  vear  operating  cost 
$100,000,  revenue  $110,000.  Post  Office 
address:  Box  670,  Roswell,  N.  M.  Studio 
location:  1719  West  2nd  St.,  RosweU. 
Transmitter  location:  On  Comanche 
Hill.     Geographic   coordinates  33°  24' 

( Continued  on  page  81 ) 
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MODEL  105-507 
AUTO-DRYAIRE* 
DEHYDRATOR 

SPECIFICATIONS: 

•  Fully  automatic— dry 
air  available  without 
interruption.  Capacity 
3  CFM 

•  Dewpoints  below  — 
-40°  F. 

•  Floor  model — 26"W 
x  22"  D  x  66%"  H 

•  Operating  pressure 
adjustable  up  to  50 
PSI 

•  Serves  up  to: 

40,000  ft.  1  %" 
Transmission  Line. 

10,000  ft.  3  V&  " 
Transmission  Line. 

3,500  ft.  6Vs" 
Transmission  Line. 


*REGISTERED 
TRADE  MARK 


IV  installations 
deserve  this 

AUTO-DRYAIRE 
DEHYDRATOR 


Model  105-507  Autodryaire*  Dehydrator, 
illustrated  here,  is  a  proper  companion  for  the 
well  engineered  TV  transmitting  installation. 
It  is  highly  efficient  for  purging  and  maintain- 
ing gas  filled  transmis- 
sion lines.  It  has  suffi- 
cient capacity  to  do  the 
job  and  do  it  well  for 
years.  Operation  is 
automatic.  Clean  air,  at 
lowest  dewpoints,  is 
supplied  continuously. 


CHECK  NOW!  on  the 

complete  family  of  Auto- 
Dryaire*  Dehyd rators. 
Standard  models  with  de- 
liveries from  .15  CFM  to 
3.0  CFM;  larger  capacities 
to  specifications. 


DMti.. 


MARLBORO,  NEW  JERSEY    —    Telephone:  FReehold  8-1880 


Manufacturers  of: 

SEAL-0-FLANGE  *  TRANSMISSION  LINE  ■  AM,  FM  and  TV  TOWER  HARDWARE  •  LO-LOSS  SWITCHES  •  COAXIAL  DIPOLE  ANTENNAS  •  AUTO-DRYAIRE*  DEHYDRATORS 
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Station 


Dallas 

lelevuUo*  Station 


SERVES  THE  LARGEST 

TELEVISION 
MARKET... 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 


NOW 


176.861 


I 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

^ — This  is  why  — \ 

(krld-tv) 

is  your  best  buy — 

Z'ranncl  9  .  .  .  Represented  by 

Ihe  BRANHAM  Company 


telestatus 


COST  of  putting  a  20-second  film 
spot  within  reach  of  1,000  viewing 
families  during  Class  A  time  last 
January  ranged  from  a  maximum 
of  $1.54  (calculated  at  the  one- 
time rate  before  any  discount)  to  a 
minimum  of  $0.04  (after  all  dis- 
counts), according  to  a  table  pub- 
lished last  week  by  the  Assn.  of 
National  Advertisers. 

Prepared  by  the  ANA  Radio  and 
Television  Steering  Committee  for 
the  use  of  ANA  members,  the  table 
shows,  for  each  TV  station,  the 
maximum  and  minimum  costs  per 
20-second  Class  A  spot  and  the  cost 
per  thousand  sets,  as  of  Jan.  1, 
1951,  and  Jan.  1,  1952.  Stations 
are  grouped  by  seven-station,  four- 
station,  three-station,  two-station 
and  single-station  cities. 

A  foreword  points  out  committee 
recognition  that  "advertisers  are 
primarily  concerned  with  delivered 
circulation,  which  varies  with  the 
number  and  character  of  pro- 
grams, including  those  adjoining 
and  competing;  and  other  factors. 
It  was  the  Committee's  opinion, 
however,  that  a  study  of  this  type 
based  on  actual  audiences  was  im- 
practical— both  because  of  these 
variables  and  because  comparable 
and  protectable  audience  data  were 
not  uniformly  available. 


A'  "% 


ANA  Charts  Cost 
Of  Spot  Placing 


"This  compilation,  therefore,  is 
based  on  potential  circulation  as 
measured  by  the  number  of  sets  in 
each  station  area — the  only  gen- 
erally accepted  and  common  stand- 
ard obtainable  for  all  stations. 
Members  will  need  to  keep  this  in 
mind  in  judging  the  significance  of 
the  cost  differences  shown  by  the 
table." 

The  20-second  film  spot  was 
chosen  for  the  unit  as  "the  mosi; 
common  type  used  by  national  ad- 
vertisers," the  Committee  states, 
with  evening  time  chosen  for  the 
same  reason.  Wide  variations  in 
the  discounts  offered  by  TV  sta- 
tions led  to  the  inclusion  of  both 
maximum  and  minimum  costs  in 
the  tabulation. 

Copies  of  the  study  have  been 
mailed  to  all  ANA  members.  Non- 
members  can  get  them  for  $1  a 
copy  from  ANA  headquarters,  285 
Madison  Ave.,  New  York  17. 


Emory  U.  Reports 

TV  Impact  in  Atlanta 

SOCIAL  IMPACT  of  TV  on  At- 
lanta homes  was  the  subject  of  a 
$2,000  study  completed  by  the 
journalism  division  of  Emory  U. 
there  in  which  200  families  were 


(Report  224) 


questioned  about  the  effect  of  tele- 
vision on  their  daily  lives. 

The  study  indicated  newspaper 
reading  has  increased  among  all 
Atlanta  families,  40%  of  which 
owned  TV  sets  in  1951,  although 
the  increase  had  not  been  as  great 
in  TV  homes  as  in  non-TV  homes. 
Television  families  read  more 
books  and  magazines  and  own 
more  radios  than  do  others,  but 
they  read  less  books  and  attended 
less  movies  than  they  did  before 
TV,  the  report  said. 

Children  go  to  bed  later  in  TV 
homes,  and  although  they  do  less 
home  study,  they  get  as  good 
grades  in  school,  as  much  exercise 
as  before  TV  and  their  general 
attentiveness  has  increased,  par- 
ents said. 

Raymond  Stewart,  who  directed 
the  research,  said  the  TV  set 
owner  still  is  active  socially,  es- 
pecially after  the  initial  period  of 
ownership.  Other  Atlantans  said 
TV  "makes  us  stay  home  more," 
and  cuts  down  on  family  conver- 
sation, Mr.  Stewart  reported. 

The  study  was  supervised  by  Dr. 
Raymond  B.  Nixon,  then  head  of 
Emory's  journalism  division,  and 
now  a  journalism  professor  at  the 
U.  of  Minnesota. 
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City 

Outlets  On  Air  Sets 

in  Area 

City 

Outlets  On  Air 

Sets  in  Area 

Albuquerque 

KOB-TV 

16,500 

Matamoros    (Mexico)-Brownsville,  Tex. 

Ames 

WOI-TV 

91 ,207 

XELD-TV 

21,500 

Atlanta 

WAGA-TV,  WSB-TV,  WLTV 

185,000 

Memphis 

WMCT 

136,784 

Baltimore 

WAAM,  WBAL-TV,  WMAR-TV 

390,914 

Miami 

WTVJ 

119,500 

Binghamton 

WNBF-TV 

78,000 

Milwaukee 

WTMJ-TV 

336,433 

Birmingham 

WAFM-TV,  WBRC-TV 

90,000 

Minn.-St.  Paul 

KSTP-TV,  WTCN-TV 

323,500 

Bloomington 

WTTV 

150,000 

Nashville 

WSM-TV 

73,758 

Boston 

WBZ-TV,  WNAC-TV 

904,185 

New  Haven 

WNHC-TV 

286,000 

Buffalo 

WBEN-TV 

271,057 

New  Orleans 

WDSU-TV 

97,912 

Charlotte 

WBTV 

227,271 

New  York- 

WABD,  WCBS-TV,  WJZ-TV,  WNBT 

Chicago 

WBKB,  WENR-TV,   WGN-TV,  WNBQ 

1,157,337 

Newark 

WOR-TV,  WPIX,  WATV 

3,059,400 

Cincinnati 

WCPO-TV,  WKRC-TV,  WLWT 

354,000 

Norfolk- 

Cleveland 

WEWS,   WNBK,  WXEl 

628,540 

Portsmouth- 

Columbus 

WBNS-TV,   WLWC,  WTVN 

234,000 

Newport  News 

WTAR-TV 

122,313 

Dallas- 

Oklahoma  City 

WKY-TV 

134,676 

Ft.  Worth 

KR ID-TV,  WFAA-TV,  WBAP-TV 

176,861 

Omaha 

KMTV,  WOW-TV 

130,313 

Davenport 

WOC-TV 

110,700 

Philadelphia 

WCAU-TV,  WFIL-TV,  WPTZ 

1,052,259 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E.  Moline 

Phoenix 

KPHO-TV 

59,200 

Dayton 

WHIO-TV,  WLWD 

240,000 

Pittsburgh 
Providence 

WDTV 
WJAR-TV 

448,000 
218,500 

Detroit 

WJBK-TV,  WWJ-TV,  WXYZ-TV 

750,000 

Richmond 

WTVR 

127,006 

Erie 

WICU 

165,100 

Rochester 

WHAM-TV 

149,000 

Ft.  Worth 
Dallas 

WBAP-TV.  KRID-TV,  WFAA-TV 

176,861 

Rock  Island 

WHFB-TV 

110,700 

Grand  Rapids 

WOOD-TV 

217,081 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E.  Moline 

Greensboro 

WFMY-TV 

118,459 

Salt  Lake  City 

KDYL-TV,  KSL-TV 

80,206 

Houston 

KPRC-TV 

160,000 

San  Antonio 

KEYL,  WOAI-TV 

84,730 

Huntington- 

San  Diego 

KFMB-TV 

137,750 

Charleston 

WSAZ-TV 

95,637 

San  Francisco 

KGO-TV,  KPIX,  KRON-TV 

395,000 

Indianapolis 

WFBM-TV 

240,000 

Schenectady- 

Jacksonville 

WMBR-TV 

60,000 

Albany-Troy 

WRGB 

215,000 

Johnstown 

WJAC-TV 

154,297 

Seattle 

KING-TV 

148,500 

Kalamazoo 

WKZO-TV 

223,992 

St.  Louis 

KSD-TV 

402,000 

Kansas  City 

WDAF-TV 

210,105 

Syracuse 

WHEN,  WSYR-TV 

180,062 

Lancaster 

W  GAL-TV 

154,733 

Toledo 

WSPD-TV 

186,000 

Lansing 

WJIM-TV 

100,000 

Tulsa 

KOTV 

119,800 

Los  Angeles 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 

Utica-Rome 

WKTV 

71,500 

KNXT,  KTLA.  KTTV 

1,272,568 

Washington 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 

369,579 

Louisville 

WAVE-TV,  WHAS-TV 

174,143 

Wilmington 

WDEL-TV 

110,153 

Total  Markets 

on  Air  64*  Stations 

on  Air  109 

Estimated  Sets  in 

Use  17,668,717 

*  Includes  XELD-TV  Matamoros,  Mexico 

Editor's  Note:  Totals  for  each  market  represent  estimated  sets  within  television  area.  Where  coverage  areas  overlap  set  counts  may  be 
partially  duplicated.  Sources  of  set  estimates  are  based  on  data  from  dealers,  distributors,  TV  circulation  committees,  electric  companies 
and  manufacturers.  Since  many  are  compiled  monthly,  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all  areas  are 
necessarily  approximate. 
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SO  YOU  WANT  MORE  FOR  YOUR  MONEY. . . 

Telepulse  Report  for  the  first  week  in  June  shows  WSB-TV  carrying  7  out 
of  the  top  10  once-a-week  shows  and  9  out  of  the  top  10 
multi-weekly  shows.  This  report  covers  metropolitan  Atlanta  only. 
So  for  a  more  accurate  evaluation  of  the  advertising  dollar 
being  invested  in  Atlanta  television  there  is  an  additional  consideration. 
Telecasting  with  50,000  watts  from  a  1,062-foot  tower  over  Channel  2, 
WSB-TV  takes  you  into  thousands  of  homes  no  other  station  in  this  area  can 
touch.  You  get  more  for  your  money  on  WSB-TV . . .  far  more. 


wjb-fv 


Affiliated  with  The  Atlanta 
Journal  and  Constitution. 
Represented  by  Petry 


Atlanta,  Georgia 
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Modified  City  Allocations 

(Continued  from,  page  69) 


  40 

12,  53-,  *59- 


Ch.  No. 

Canon  City    36 

Colorado  Springs 

11,  13,  *17  +  ,  23+ 

Craig    19 

Delta    24— 

Denver 

2,  4—,  *6-,  7,  9-,  20,  26+ 

Durango   6+,  15 

Fort  Collins    44+ 

Fort  Morgan    15+ 

Grand  Junction   5  —  ,  21  + 

Greeley    50 

La  Junta    24 

Lamar    18— 

Leadville    14+ 

Longmont    32 

Loveland    38 

Montrose   10+,  18 

Pueblo  .  .  .3— ,  5,  *8,  28—,  34— 

Salida   25 

Sterling    25- 

Trinidad    21— 

Walsenburg    30— 

CONNECTICUT 
Bridgeport  .  43—,  49—,  *71 

Hartford   3+,  18—,  *24 

Meriden    65— 

New  Britain    30+ 

New  Haven   8+,  59+ 

New  London    26  +  ,  81 

Norwalk  (see  Stamford) 

Norwich   57+,  *63— 

Stamford-Norwalk    27 

Waterbury    53 

DELAWARE 

Dover   

Wilmington 

DISTRICT  OF  COLUMBIA 
Washington 

4+,  5,  7+,  9—,  20+,  *26— 

FLORIDA 

Belle  Glade    25— 

Bradenton    28— 

Clearwater    32+ 

Daytona  Beach    2— 

De  Land    44+ 

Fort  Lauderdale  ...17—,  23— 

Fort  Myers   11  + 

Fort  Pierce    19 

Gainesville   *5+,  20+ 

Jacksonville 

4+,  *7,  12—,  30+,  36- 
Key  West   14+,  20 

Lake  City   33+ 

Lakeland   16+,  22+ 

Lake  Wales    14 

Leesburg    26— 

Marianna    17+ 

Miami 

*2,  4,  7—,  10+,  27  +  ,  33 

Ocala    15+ 

Orlando   6—,  9,  18,  *24 

Palatka  17 

Panama  City  .  7  +  ,  *30,  36  + 
Pensacola  3+,  15—,  *21,  46 

Quincy    54+ 

St.  Augustine    25+ 

St.  Petersburg  (see  Tampa) 

Sanford    35+ 

Sarasota    34+ 

Tallahassee  .  *11— ,  24+,  51 
Tampa-St.  Petersburg 

*3,  8—,  13—,  38 
West  Palm  Beach 

5,  12,  *15,  21+ 

GEORGIA 

Albany   10,  25 

Americus    31 

Athens   *8,  60— 

Atlanta    .2,  5—,  11  +  ,  *30,  36 

Augusta   6+,  12+ 

Bainbridge    35— 

Brunswick   28+,  34— 

Cairo    45+ 

Carrollton    33 

Cartersville    63— 

Cedartown    53— 

Columbus   4,  28,  *34 

Cordele    43 

Dalton    25+ 

Douglas    32— 

Dublin    15 

Elberton  .-.   16+ 

Fitzgerald    23 

Fort  Valley    18+ 

Gainesville    52 

Griffin    39+ 

La  Grange  50 

Macon   13  +  ,  *41  +  ,  47+ 

Marietta    57+ 

Milledgeville    51  + 

Moultrie    48— 

Newnan    61+ 

Rome    9,  59 

Savannah   3—.  *9  — ,  11 

Statesboro    22 

Swainsboro    20— 

Thomasville   6,  27 

Tifton    14— 

Toccoa    35 

Valdosta    37+ 

Vidalia    26 

Waycross    16 

IDAHO 

Blackfoot    33 

Boise   *4+,  -7,  9— 


Ch.  No. 

Burley    15— 

Caldwell    2 

Coeur  d'Alene    12  — 

Emmett    26— 

Gooding    23 

Idaho  Falls   3,  8+ 

Jerome    17 

Kellogg   33- 

Lewiston    3— 

Moscow   *15 

Nampa   6,  12+ 

Payette    14+ 

Pocatello   6—,  10 

Preston    41 

Rexburg    27+ 

Rupert    21 

Sandpoint    9+ 

Twin  Falls   11,  13— 

Wallace    27- 

Weiser    20— 

ILLINOIS 

Alton   48 

Aurora    16 

Belleville    54+ 

Bloomington    15— 

Cairo    24— 

Carbondale    34,  *61  — 

Centralia   32+,  59+ 

Champaign-Urbana 

3+,  *12— ,  21,  27,  33 
Chicago  2-,  5,  7,  9+,  *11,  20, 
26,  32,  38,  44 

Danville    24 

Decatur   17,  23+ 

De   Kalb   *67 

Dixon    47+ 

Elgin    28+ 

Freeport    23 

Galesburg    40— 

Harrisburg    22 

Jacksonville    29 

Joliet    48+ 

Kankakee   14 

Kewanee    60  — 

La  Salle    35 

Lincoln    53+ 

Macomb    61+ 

Marion   40 

Mattoon   46— 

Moline  (see  Davenport, 
Iowa) 

Mt.  Vernon    38— 

Olney    16— 

Pekin  49+ 

Peoria   8,  19,  *37-,  43+ 

Quincy   10-,  21  + 

Rockford  13+,  39+,  *45+ 

Rock  Island  (see  Daven- 
port, Iowa) 
Springfield  .  .  .  2+,  20+,  *26- 

Steator    65— 

Urbana  (see  Champaign) 

Vandalia    28— 

Waukegan  22+ 

INDIANA 

Anderson   

Angola   

Bedford   

Bloomington  ...4,  *30  — , 

Columbus   

Connersville   

Elkhart   

Evansville  .7.  50—,  *56. 
Fort  Wayne  .  .21  +  ,  *27  + 

Gary   50, 

Hammond   

Indianapolis 

6,  8-,  13—,  *20— ,  26+ 

Jasper   

Kokomo   

Lafayette   *47, 

Lebanon   

Logansport   

Madison   

Marion   

Michigan  City   

Muncie   49,  55+, 

Richmond   

Shelbyville   

South  Bend  .  .34—,  *40+, 

Tell  City   

Terre  Haute  .10,  *57+, 

Vincennes   

Washington   

IOWA 

Algona   

Ames   5, 

Atlantic  

Boone   

Burlington   32—, 

Carroll   

Cedar  Rapids 

2,  9—,  20—, 

Centerville   

Charles  City   

Cherokee   

Clinton   

Creston   

Davenport-Rock  Island- 
Moline,  Illinois 

4+,  6+,  *30+,  36+, 

Decorah   

Des  Moines 

8-,  *11+,  13-,  17+, 

Dubuque  56+, 

Estherville   

Fairfield   


61 
15+ 
39 
36 
42— 
38+ 
52 
62 
33- 
f66 
56— 

67- 
19+ 
31 
59 
18 
51 
25- 
29+ 
62+ 
"71 
32- 
58+ 
46 
31  — 
63- 
44+ 
60+ 


37+ 
25- 
45— 
19- 
38+ 
39 

"26  + 
.31- 

18- 

14 

64 

43 


42- 
44+ 

23- 
62— 
24+ 
54 


Ch.  No. 

Fort  Dodge   21 

Fort  Madison    50+ 

Grinnell    46+ 

Iowa  City   *12+,  24— 

Keokuk    44— 

Knoxville    33— 

Marshalltown    49 

Mason  City   3+,  35— 

Muscatine    58 

Newton    29— 

Oelwein    28 

Oskaloosa   52+ 

Ottumwa    15+ 

Red  Oak    32+ 

Shenandoah    20+ 

Sioux  City  4—,  9,  *30,  36— 

Spencer    42+ 

Storm  Lake    34+ 

Waterloo   7+,  16-,  *22— 

Webster  City    27 

KANSAS 

Abiline    31+ 

Arkansas  City    49 

Atchison    60+ 

Chanute    50— 

Coffeyville    33— 

Colby    22— 

Concordia   47— 

Dodge  City   6+,  23 

El  Dorado    55+ 

Emporia    39— 

Fort  Scott    27 

Garden  City  9,  11  + 

Goodland   31 

Great  Bend   2,  28 

Hays   7—,  20— 

Hutchinson   12,  18 

Independence    20 

Iola    44+ 

Junction  City    29+ 

Larned    15— 

Lawrence   *11,  17  — 

Leavenworth    54— 

Liberal    14 

McPherson    26— 

Manhattan   *8,  23+ 

Newton    14+ 

Olathe    52— 

Ottawa    21  — 

Parsons    46— 

Pittsburg   7+,  38— 

Pratt    36+ 

Salina    34 

Topeka   13+,  42,  *48+ 

Wellington    24— 

Wichita  .  .3-,  10-,  16-,  *2'2+ 
Winfield    43+ 

KENTUCKY 

Ashland    59— 

Bowling  Green   3,  17+ 

Campbellsville    40+ 

Corbin    16 

Danville    35+ 

Elizabethtown    23 

Frankfort    43— 

Glasgow    28+ 

Harlan    36— 

Hazard    19— 

Hopkinsville    20 

Lexington   27—,  33+ 

Louisville 
3-,  11  +  ,  *15,  21—,  41—,  51  — 

Madisonville    26 

Mayfield    49— 

Maysville    24+ 

Middlesborough   57,  63+ 

Murray-    33— 

Owensboro    14— 

Paducah   6+,  43 

Pikeville    14—. 

Princeton    45— 

Richmond    60 

Somerset    22— 

Winchester    37+ 

LOUISIANA 

Abbeville    42— 

Alexandria   5,62+ 

Bastrop    53+ 

Baton  Rouge  .10,  28,  *34,  40— 

Bogalusa    39 

Crowley    21  + 

De  Ridder    14 

Eunice    64 — 

Franklin    46+ 

Hammond    51  + 

Houma    30+ 

Jackson    18— 

Jennings    48 

Lafayette   38— ,  67— 

Lake  Charles       7— ,  *19,  25 

Minden   .-   30 

Monroe   8+,  43+ 

Morgan  City    36+ 

Natchitoches    17+ 

New  Iberia    15+ 

New  Orleans 

*2,  4+,  6+,  20—,  26,  32+,  61 

Oakdale    54+ 

Opelousas    58 

Ruston   !   20 

Shreveport   3—,  12 

Thibodaux    24 

Winnfield    22— 

MAINE 

Auburn    23+ 

Augusta    10,—  29+ 

Bangor   2—,  5—,  *16— 

Bar  Harbor    22— 

Bath    65 

Belfast    41  — 

Biddeford    59 


Ch.  No. 

Calais    it  20— 

Dover-Foxcroft    18+ 

Fort  Kent    17+ 

Houlton    24 

Lewiston    8—,  17 

Millinocket    14+ 

Orono    *12— 

Portland  6+,  13+,  *47— ,  53+ 

Presque  Isle    8,  19 

Rockland    25— 

Rumford    55  — 

Van  Buren    15— 

Waterville    35+ 

MARYLAND 

Annapolis  

Baltimore 
2+.  11-,  13+.  18,  *24+, 

Cambridge   

Cumberland  

Frederick   

Hagerstown   

Salisbury  


14— 

30- 

22+ 

17  + 

62+ 

52 

16+ 


MASSACHUSETTS 

Barnstable   

Boston 

*2+,  4—.  5.  7+.  44+,  50—, 

Brockton   

Fall  River    40+, 

Greenfield   

Holyoke  (see 
Springfield) 

Lawrence   

Lowell   

New  Bedford   28—, 

North  Adams   

Northampton   

Pittsfield   

Springfield-Holyoke  .  55, 
Worcester   14, 

MICHIGAN 

Alma   

Alpena    9+, 

Ann  Arbor   20+, 

Bad  Axe   

Battle  Creek    58—, 

Bay  City    5—,  63-,  ' 

Benton  Harbor   

Big  Rapids  

Cadillac   13—, 

Calumet   

Cheboygan    4+, 

Coldwater   

Detroit 

2+.  4.  7-,  50-,  *56, 

East  Lansing   

East  Tawas   

Escanaba   

Flint  .  .  .12—,  16-,  *22-, 

Gladstone   

Grand  Rapids  8+,  *17+, 

Hancock   

Houghton   

Iron  Mountain    9, 

Iron  River   

Ironwood   

Jackson   

Kalamazoo    3—. 

Lansing    6  —  , 

Ludington   

Manistee   

Manistique   

Marquette    5+, 

Midland   

Mount  Pleasant  

Muskegon   29—, 

Petoskey   

Pontiac   

Port  Huron   

Rogers  City   

Saginaw   51—, 

Sault  Ste.  Marie 

8.  10+,  28-,  ' 
Traverse  City  7  +  ,  20—,  ' 
West  Branch   

MINNESOTA 

Albert  Lea  

Alexandria   

Austin    6—, 

Bemidji   

Brainerd   

Cloquet   

Crookston   

Detroit  Lakes   

Duluth-Superior,  Wise. 

3,  6+.  *8— ,  32, 

Ely  

Fairmont   

Faribault   

Fergus  Falls   

Grand  Rapids   

Hastings   

Hibbing   

International  Falls  

Little  Falls   

Mankato   

Marshall   

Minneapolis-St.  Paul 
*2— ,  4,  5—,  9+,  11—,  17, 

Montevideo   

New  Ulm 


52 

56 
62 

46- 

42+ 


38+ 
32+ 
34+ 
15 

36+ 
64+ 
61 
20 


41+ 
30- 
"26— 
46- 
64- 
'73+ 
42 
39 
45 
13+ 
36+ 
24- 

62 
60+ 
25- 
3+ 
28 
40- 
23- 
10— 
19 
27 
12— 
31- 
48 
36- 
54 
18+ 
15— 
14+ 
17 

19+ 

47- 

35+ 

31 

44+ 

34+ 

24 

57- 

34 

26+ 

21 


.10, 


Northfield   

Owatonna   

Red  Wing   

Rochester   

St.  Cloud    7, 

St.  Paul  (see 
Minneapolis) 

Stillwater  

Thief  River  Falls  

Virginia   

Wadena   

Willmar   


57- 

36 

51+ 

24— 

12 

44 

21— 

18+ 

38 
16 

40+ 

20 

16— 

20— 

29+ 

10+ 

11 

14+ 
15— 
22+ 

23+ 

19 

43- 

26 

45 

63 

55— 

33 


39— 
15 

26+ 
27+ 
31  + 


Ch.  No. 

Winona    61 

Worthington   32 

MISSISSIPPI 

Biloxi   13,  *44+,  50— 

Brookhaven    37+ 

Canton    16 

Clarksdale   6,  32 

Columbia   .'  35+ 

Columbus    28— 

Corinth    29— 

Greenville   21—,  27 

Greenwood    24+ 

Grenada    '.  15 

Gulfport    56— 

Hattiesburg    9—,  17— 

Jackson  12+,  *19+,  25—,  47 

Kosciusko    52— 

Laurel    33— 

Louisville    46— 

McComb    31— 

Meridian   11,  30—,  *36— 

Natchez    29+ 1 

Pascagoula    22 

Picayune    14— 

Starkville    34— 

State  College    *2+ 

Tupelo    38 

University   *20+ 

Vicksburg    41+ 

West  Point    8,  56+ 

Yazoo  City   49 

MISSOURI 

Cape  Girardeau   12, 

Carthage   

Caruthersville   

Chillicothe   

Clinton   

Columbia    8+,  16+, 

Farmington   

Festus   

Fulton   

Hannibal    7—, 

Jefferson  City  13, 

Joplin   12+, 

Kansas  City 

4,  5+,  9+,  *19+,  25+, 

Kennett   

Kirks ville    3—, 

Lebanon   

Marshall   

Maryville   

Mexico   

Moberly   

Monett   

Nevada   

Poplar  Bluff   

Rolla   

St.  Joseph          2—,  30—, 

St.  Louis 

4-,  5-.  *9,  11-,  30,  36-, 

Sedalia    6—, 

Sikeston   

Springfield  3+,  10,  *26+, 
West  Plains   

MONTANA 

Anaconda   

Billings    2,  8.  ! 

Bozeman    *9, 

Butte   4,  6+  *7— , 

Cut  Bank   

Deer  Lodge   

Dillon   

Glasgow   

Glendive   

Great  Falls. . . .  3+,  5+, 

Hamilton   

Hardin   

Havre    9+, 

Helena   10+, 

Kalispell   

Laurel   

Lewistown   

Livingston   

Miles  City    3—,  *6, 

Missoula   *11— ,  13—, 

Poison   

Red  Lodge   

Shelby   

Sidney   

Whitefish   

Wolf  Point  

NEBRASKA 

Alliance   .13—, 

Beatrice   

Broken  Bow   

Columbus   

Fairburv   

Falls  City   

Fremont   

Gr=nd  Island   11—, 

Hastings    5—, 

Kearney   13, 

Lexington   

Lincoln  10+,  12—,  *18+, 

McCook   8—, 

Nebraska  City   

Norfolk   

North  Platte    2—, 

Omaha    3,  6+,  7,  *16,  22, 

Scottsbluff   10—, 

York   


18+ 

56- 

27- 

14- 

49- 

22— 

52 

14+ 

24+ 

27+ 

33+ 

30+ 

65 

21 

18 

23 

40+ 

26 

45 

35+ 

14 

18- 
15+ 
31 
-36 

42+ 
28+ 
37 
32  , 
20- 


2+ 
*11 
22- 
15+ 
20+ 
25+ 
20 
16 
18- 
*23- 
17+ 

4+ 
11+ 
12 

8— 
14+ 
13 

16- 
10 

21  + 

18 

18+ 

14- 

14 

16+ 

20- 


21 
40 

14- 

49+ 

35 

38 

52 

21  + 

27- 

19 

23- 

24 

17 

50 

33+ 

I  4+ 

28— 

16+ 

15 


NEVADA 

Boulder  City    4+ 

Carlin    14 

Carson  City   37 

Elko    10— 

Ely    3—,  6+ 

Fallon    29— 

(Continued  on  page  80) 
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Drilliant  and 
oteady 


tfC0*SS 

PROif 


for  World-Wide  Settings 


First  Professional  16  mm 
TV  Background  Projector 
Provides  2,000  Lumens 

46  ampere  arc  lamp,  f/1.5 
20  mm  lens,  air-cooled 
film  gate,  sprocket  inter- 
mittent that  ends  film 
wear  and  holds  old  film 
steady. 


TV  Version  of  Famous 
Simplex  X-L  35  mm 
Projector:  7,000  Lumens 

An  incomparable  projec- 
tor used  in  80%  of  all 
theatres;  now  equipped 
for  TV  use  with  "2-3" 
intermittent.  80-110  am- 
pere arc;  f/1.9  2"  lens. 


in  YOUR  TV  Studios 


Here,  at  last,  is  background  projection  made  practical  for 
any  TV  studio  or  network  .  .  .  brilliant,  steady  motion 
pictures  that  make  any  action  scene  in  16  mm  or  35  mm 
film  libraries  available  as  a  setting  for  TV  programs. 

No  complex  phasing  needed  with  TV  cameras.  Simply 
focus  camera  on  the  background  screen  for  a  perfect  pic- 
ture. The  GPL  "2-3"  intermittent  pulldown,  coupled  with 
a  60  light-pulse  per  second  shutter,  automatically  meets 
the  camera's  requirements.  Special  optical  systems  for  each 
projector  reduce  "throw"  required,  save  studio  space. 

Get  full  details  on  these  outstanding  projectors,  now  in 
use  on  major  networks.  Consider  them  in  your  new  studio 
planning;  add  to  the  utility  of  your  present  equipment. 

WRITE,  WIRE  or  PHONE  .  .  . 


General  Precision  Laboratory 


INCORPORATED 
PLEASANT VILLE  NEW  YORK 


TV  Camera  Chains   •   TV  Film  Chains  •  TV  Field  and  Studio  Equipment 


Theatre  TV  Equipment 
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Modified  City  Allocations 

(Continued  from  page  78) 


Ch.  No. 

Goldfield    5- 

Hawthorne    31 

Henderson    2— 

Las  Vegas ....  8-,  *10  +  ,  13- 

Lovelock    18+ 

McGill    8+ 

Reno    4,  8,  *21+,  27- 

Tonopah    9— 

Winnemucca    7+ 

Yerington    33 

NEW  HAMPSHIRE 

Berlin    26 

Claremont   37 

Concord   27  + 

Durham   *11 

Hanover   *21+ 

Keene    45— 

Laconia    43 

Littleton    24— 

Manchester    9—,  48+ 

Nashua    54 

Portsmouth  . .    19+ 

Rochester    51 


NEW  JERSEY 


Andover   

Asbury  Park  . . . 
Atlantic  City  . . . 

Bridgeton   

Camden   

Freehold   

Hammonton 

Montclair   

Newark   

New  Brunswick 

Paterson   

Trenton   

Wildwood   


46 


*19- 


*69 
58 
52+ 
64- 

*80 

*74 

•70 

*77 
13— 
47  + 

.37  + 
41  + 
48- 


*5+,  7  +  , 


17 

13+ 
21+ 
18+ 
24+ 
23 

27- 
35 
14+ 
17— 
10 
46 
19 
22- 
14- 
23+ 
20- 
27 
22+ 
'52 
10- 
11- 
12 
15+ 
25  + 


NEW  MEXICO 

Alamogordo   

Albuquerque 

4+, 

Artesia   

Atrisco-Five  Points  

Belen   

Carlsbad    6—, 

Clayton   

Clovis   12+, 

Deming   

Farmington  . .-  

Gallup    3,  *8-, 

Hobbs   

Hot  Springs   

Las  Cruces   

Las  Vegas   

Lordsburg   

Los  Alamos   

Lovington   

Portales   

Raton   46-, 

Roswell   *3+,  8, 

Santa  Fe    2+,  *9+, 

Silver  City   *10+, 

Socorro   

Tucumcari   

NEW  YORK 
Albany-Schenectady- 

Troy  ....  6,  *17+,  23—  41 

Amsterdam    52— 

Auburn    37  — 

Batavia    33— 

Binghamton  .  .12—,  40—.  *46+ 
Buffalo  (also  see  Buffalo- 
Niagara  Falls)   ...  .17,  *23 
Buffalo-Niagara  Falls 

2,  4—,  7+,  59 

Cortland    56+ 

Dunkirk    46 

Elmira   18+,  24- 

Glens  Falls    39+ 

Gloversville    29— 

Hornell    50 

Ithaca   *14+,  20- 

Jamestown    58+ 

Kingston    66— 

Malone   20+,  *66 

Massena    14— 

Middletown    60 

New  York 

2-,  4,  5+,  7,  9+,  11+,  *25,  31- 
Niagara  Falls  (see 

Buffalo-Niagara 

Falls) 

Ogdensburg    24+ 

Olean    54+ 

Oneonta    62— 

Oswego    31 

Plattsburg    28+ 

Poughkeepsie   21—,  *83 

Rochester 

5—,  10+,  15-,  *21,  27+ 
Rome  (see  Utica) 

Saranac  Lake    18 

Schenectady  (also  see 

Albany)    35 

Syracuse    3-,  8,  *43+ 

Troy  (see  Albany) 

Utica-Rome   13,  19,  *25+ 

Watertown    48 

NORTH  CAROLINA 

Ahoskie    53 

Albemarle    20 

Asheville  ....13—,  *56-,  62+ 

Burlington    63 

Chapel  Hill    *4 

Charlotte.  . .  3,  9+,  36+,  *42+ 
Durham   11+,  *40— ,  46+ 
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*48— ,  54—.  74- 


Ch.  No. 

Elizabeth  City    31+ 

Fayette ville    18— 

Gastonia    48 

Goldsboro    34 

Greensboro  . .  2—,  *51  — ,  57— 

Greenville    9 

Henderson    52— 

Hendersonville    27 

Hickory    30— 

High  Point    15  + 

Jacksonville    16 

Kannapolis    59+ 

Kinston    45 

Laurinburg      41  — 

Lumberton    21+ 

Mount  Airy    55 

New  Bern    13— 

Raleigh  ...    5-,  *22-,  28- 

Roanoke  Rapids    30+ 

Rocky  Mount    50 

Salisbury    53+ 

Sanford    38 

Shelby    39 

Southern  Pines    49 

Statesville    64— 

Washington    7 

Wilmington    6,  29  —  ,  *35  + 

Wilson    56 

Winston-Salem  12,  26+,  *32- 

NORTH  DAKOTA 
Bismarck  ...  5,  12-,  18,  *24 

Bottineau    16+ 

Carrington  26  — 

Devils  Lake    8+,  14— 

Dickinson  .'   2+,  4,  *17 

Farfo       .6,  13—,  *34— ,  40 

Grafton    17 

Grand  Forks   *2,  10 

Harvey    22+ 

Jamestown    7  —  .  42 

Lisbon   23 

Minot   *6+,  10-,  13+ 

New  Rockford    20+ 

Rugby    38- 

Valley  City    4-,  32- 

Wahpeton    45+ 

Williston    8-,  11-,  *34+ 

OHIO 

Akron   49+,  *55-,  61  + 

Ashtabula    15 

Athens    62— 

Bellefontaine    63 

Cambridge    26 

Canton    29 

Chillicothe    56+ 

Cincinnati 

5-,  9,  12 
Cleveland 

3,  5  +  ,  8,  19,  *25  +  .  65+ 
Columbus 

4+,  6+,  10+,  *34,  40- 

Coshocton   20 

Dayton   2,  7  +  ,  *16+,  22+ 

Defiance    43 

Findlay    53 

Gallipolis    18+ 

Hamilton-Middletown     .  65 

Lancaster   28— 

Lima    35—,  41 

Lorain    31  — 

Mansfield    36+ 

Marion   17  — 

Massillon    23+ 

Middletown  (see 

Hamilton ) 

Mount  Vernon    58 

Newark    60— 

Oxford   *14+ 

Piqua    44— 

Portsmouth    30 

Sanduskv    42+ 

Springfield   46+,  52— 

Steuben  ville  (see 

•"'heeling,  (W.  Va.) 

Tiffin   

Toledo   11-,  13,  *30+ 

Warren   21  — 

Youngstown   27,  23,  73— 

Zanesville    50+ 

OKLAHOMA 

Ada    50+ 

Altus    36 

Alva    30 

Anadarko    58— 

Ardmore    55  — 

Bartles ville    62— 

Blackwell    51— 

Chickasha    64 

Claremore    15 

Clinton   32— 

Duncan    39 

Durant    27— 

Elk  City   12-,  15+ 

El  Reno    56+ 

Enid    5,  21,  *27+ 

Frederick    44 

Guthrie  .'   48 

Guymon    20+ 

Hobart    23+ 

Holdenville    14— 

Hugo    21+ 

Lawton    7+,  *28+,  34— 

McAlester    47 

Miami    58+ 

Muskogee   8—,  *45+,  66+ 

Norman   31—,  *37  — 


Ch.  No. 

Oklahoma  Citv 

4-,  9-,  *13,  19+,  25— 

Okmulgee    26 

Pauls  Valley    61 

Ponca  City    40— 

Pryor  Creek    54 

Sapulpa    42— 

Seminole    59 

Shawnee    53— 

Stillwater   29—,  *69 

Tulsa    2+,  6,  *11-,  17  +  ,  23 

Vinita    28— 

Woodward    8+ 

OREGON 

Albany    55  + 

Ashland    14  — 

Astoria    30— 

Baker    37  + 

Bend   15— 

Burns    16 

Corvallis   *7— ,  49— 

Eugene  .  .  .*9+,  13,  20+,  26 

Grants  Pass    30 

Klamath  Falls    2— 

La  Grande    13  + 

Lebanon    43  + 

McMinn ville    46  — 

Medford   4+,5 

North  Bend    16+ 

Pendleton   28 

Portland 

6+,  8—,  *10,  12,  21  —  ,  27+ 

Roseburg    28+ 

Salem   3+,  H8-,  24+ 

Springfield    37  — 

The  Dalles    32 

PENNSYLVANIA 

Allentown   39,45 

Altoona   10—,  19+,  25- 

Bethlehem    51  — 

Bradford    48+ 

Butler    43— 

Chambersburg    46  — 

Du  Bois   31  + 

Easton    57  — 

Emporium    42— 

Erie   12,  35+,  *41— ,  66+ 

Harrisburg  .  .  .  .27— ,33+,  71  + 

Hazleton    63 

Johnstown   6,  56  — 

Lancaster   8—,  21  + 

Lebanon    15+ 

Lewistown    38 

Lock  Haven    32— 

Meadville   "37 

New  Castle    45— 

Oil  City    64 

Philadelphia 

3,  6-.  10,  17  —  ,  23+,  29,  *35— 
Pittsburgh 

2-.  11,  *13-,  16,  47-,  53+ 

Reading   55+,  61- 

Scranton   16-,  22-,  73 

Sharon    39+ 

State  College   *44 

Sunbury    65 

Uniontown    14 

Washington    63+ 

Wilkes-Barre   28.  34 

Williamsport   36  — 

York   43,  49 

RHODE  ISLAND 
Providence.  .10+,  12+,  16,  *22 
SOUTH  CAROLINA 

Aiken    54  — 

Anderson    58— 

Camden    14 

Charleston   2+,  5,  *13 

Clemson   *68 

Columbia 

10-,  *19+,  25-,  67  + 

Conway    23— 

Florence    8— 

Georgetown    27— 

Greenville   4—,  23+,  *29 

Greenwood    21  — 

Lake  City    55+ 

Lancaster    31  — 

Laurens    45— 

Marion    43— 

Newberry    37 

Orangeburg    44— 

Rock  Hill    61  - 

Spartanburg   7+,  17  — 

Sumter    47 

Union   65— 

SOUTH  DAKOTA 

Aberdeen   9—,  17+ 

Belle  Fourche    23+ 

Brookings   *8,  25 

Hot  Springs    17+ 

Huron   12+,  15+ 

Lead   5—,  26 

Madison    46 

Mitchell   5+,  20- 

Mobridge    27— 

Pierre   6—,  10+,  *22+ 

Rapid  City  7+,  15— 

Sioux  Falls 

11,  13+,  38+,  *44— 

Sturgis    20 

Vermillion   *2+,  41 

Watertown   3—,  35+ 

Winner    18— 

Yankton    17  — 

TENNESSEE 

Athens    14+ 

Bristol,  Term. -Bristol,  Va. 

5+,  46- 

Chattanooga 

3+,  12—,  43+,  49+,  *55- 


Ch.  No. 

Clarksville    53 

Cleveland    38+ 

Columbia    39— 

Cookeville    24 

Covington    19— 

Dyersburg    46+ 

Elizabethton    40 

Fayetteville    27+ 

Gallatin    48+ 

Harriman    67 

Humboldt    25 

Jackson   9—,  16+ 

Johnson  City   11—,  34+ 

Kingsport    28 

Knoxville  .  .6,  10+,  *20+,  26— 

Lawrenceburg    50+ 

Lebanon    58 

McMinnville    46 

Maryville    51 

Memphis 

3,  5+,  *10+,  13+,  42-,  48- 

Morristown    54+ 

Murfreesboro    18— 

Nashville 

*2— ,  4+,  5,  8+,  30+,  36+ 

Oak  Ridge    32+ 

Paris  '   51  + 

Pulaski    44— 

Shelbyville    62— 

Springfield    42 

Tullahoma    65+ 

Union  City    55 

TEXAS 

Abilene   9+,  33— 

Alice    34+ 

Alpine    12— 

Amarillo   *2-,  4,  7,  10 

Athens    25+ 

Austin   7+,  18-,  24,  *30- 

Ballinger    25 

Bay  City    33 

Beaumont-Port  Arthur 

4-,  6,  31  +  ,  *37 

Beeville    38— 

Big  Spring    4— 

Bonham    .  43 

Borger    33 

Brady    15— 

Breckenridge    14+ 

Brenham    52— 

Brownfield    15 

Brownsville  (also  see 
Brownsville-Harlingen- 

Weslaco)    36 

Brownsville-Harlingen- 
Weslaco  (*)   4+,  5— 

(*)  These  assignments  may  be 
utilized  in  any  community 
lying  within  the  area  of 
the  triangle  formed  by 
Brownsville,  Harlingen 
and  Weslaco. 

Brownwood    19 

Bryan    54— 

Childress    40 

Cleburne    57 

Coleman    21— 

College  Station  ....  *3+,  48— 

Conroe    20+ 

Corpus  Christi 

6—,  10-,  *16+,  22 

Corsicana    47+ 

Crockett    56 

Crystal  City    28+ 

Cuero    25— 

Dalhart    16 

Dallas  4+,  8,  *13+,  23,  29.  73 

Del  Rio    16- 

Denison    52 

Denton    *2,  17 

Eagle  Pass    26 

Edinburg    26— 

El  Campo    27 

El  Paso    4.  *7.  9,  13,  20+,  26+ 

Falfurrias    52 

Floydada    45 

Fort  Stockton    22 

Fort  Worth 

5+,  10+,  20—,  *26+ 

Gainesville    49— 

Galveston 

11+,  35-,  41-,  »47- 

Gonzales    64+ 

Greenville    62 

Harlingen  (also  see 
Brownsville- 

Harlingen- Weslaco)  ...  23 

Hebbronville    58 

Henderson    42+ 

Hereford    19— 

Hillsboro    63 

Houston 

2—,  *8— ,  13—,  23+,  29—,  39— 

Huntsville    15 

Jacksonville    36— 

Jasper    49+ 

Kermit    14 

Kilgore    59— 

Kingsville   40 

Lamesa   28 

Lampasas    40— 

Laredo    8,  13,  *15+ 

Levelland    38— 

Littlefield    32 

Longview    32,  38+ 

Lubbock  5  —  ,  11,  13—,  *20,  26— 

Lufkin    9,  46- 

McAllen    20— 

McKinney    65— 

Maria    19+ 

Marshall    16— 

Mercedes    32 

Mexia    50— 

Midland    2+,  18 


Ch.  No. 

Mineral  Wells   38 

Mission    14 

Monahans    9— 

Mount  Pleasant    35 

Nacogdoches    40+ 

New  Braunfels    62— 

Odessa    7—,  24— 

Orange    43— 

Pampa    17  — 

Paris    .  33+ 

Pearsall    31 

Pecos    16+ 

Perryton    22 

Plain  view    29+ 

Port  Arthur 

(see  Beaumont) 

Quanah    42 

Raymondville    42 

Rosenberg    17— 

San  Angelo  6,  8+,  17+,  *23- 
San  Antonio 

4.  5,  *9-,  12+,  35+,  41+ 

San  Benito    48 

San  Marcos    53+ 

Seguin   14— 

Seymour    24+ 

Sherman    46+ 

Snyder    30+ 

Stephenville    32+ 

Sulphur  Springs    41 

Sweetwater    12 

Taylor    58+ 

Temple    16,  22+ 

Terrell    53 

Texarkana    6+,  *18,  24— 

Tvler    7,  19— 

Uvalde    20 

Vernon    18+ 

Victoria    19+ 

Waco   11  —  ,  *28— ,  34 

Waxahachie   45  — 

Weatherford    51 

Weslaco  (see  Browns- 

ville-Harlingen- 

Weslaco) 
Wichita  Falls  3,  6-  *16+,  22— 

UTAH 

Brigham    36— 

Cedar  City    5 

Logan    12—.  30,  *46 

Oeden    9+,  *18— ,  24 

Price    6 

Provo    11+,  22.  *28 

Richfield    13+ 

St.  George    18+ 

Salt  Lake  City 

2-,  4-,  5+.  *7-,  20+,  26 

Tooele    44 

Vernal    3+ 

VERMONT 

Bennington    33 

Brattleboro    58— 

Burlington    *16+,  22+ 

Montpelier    3,  40 

Newport    46 

Rutland    49+ 

St.  Albans    34— 

St.  Johnsbury   30 

VIRGINIA 

Blacksburg   *60+ 

Bristol  (see  Bristol,  Tenn.) 
Charlottesville   .  ...*45+,  64+ 

Covington    44+ 

Danville    24— 

Emporia    25+ 

Farmville    19 

Fredericksburg    47 

Front  Royal    39— 

Harrisonburg    3—,  34— 

Lexington    54 

Lynchburg    13,  16  — 

Marion   50— 

Martinsville    35— 

Newport  News  (see 
Norfolk-Portsmouth- 
NewDort  News) 
Norfolk-Portsmouth 
(also  see  Norfolk- 
Portsmouth-New- 
port News)    27 

Norfolk -Portsmouth- 
Newport  News  (also 
see  Norfolk-Ports- 
mouth) -" 

3+,  10+,  15.  *21,  33 

Norton    52+ 

Petersburg    8,  41 

Portsmouth  (see  Nor- 
folk-Portsmouth 
and  also  see  Nor- 
folk-Portsmouth- 
Newport  News) 

Pulaski    37- 

Richmond  6+,  12-.  *23,  29+ 
Roanoke     7-,  10,  27+,  *33- 

South  Boston    14+ 

Staunton    36 

Waynesboro    42 

Williamsburg    17 

Winchester    28+ 

WASHINGTON 

Aberdeen    58 

Anacortes    34 

Bellingham  .  .  12+,  18+,  24— 

Bremerton    44,  50 

Centralia    17 

Ellensburg    49,  *65 

Ephrata    43 

Everett   22—,  28— 

Grand  Coulee    37 

Hoquiam    52 

Kelso    39 
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05"  N.  Lat.,  104°  22'  45"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel A.  L.  Stein,  Washington.  Consult- 
ing engineer  Gautney  &  Ray,  Washing- 
ton. Sole  owner  is  John  A.  Burnett, 
oil  producer  in  Midland  and  Upton 
counties,  Tex.,  and  a  consulting  geol- 
ogist. 

tSCHENECTADY,  N.  Y. — Van  Curler 
Bcstg.  Com.  UHF  Ch.  35  (596-602  mc); 
ERP  246  kw  visual,  123  kw  aural;  an- 
tenna   height   above    average  terrain 
1,520  ft.,  above  ground  543  ft.  Estimated 
construction    cost    $400,000,    first  year 
operating  cost  $300,000,  revenue  $225,- 
000.  Post  Office  address  Proctor's  Thea- 
tre Bldg.,  432  State  St.,  Schenectady. 
Studio  location  432  State  St.  Transmit- 
ter location  off  Camp  Pinnacle  Road, 
2.2  mi.  W.  of  New  Salem.  Geographic 
coordinates  42°  37'  39"  N.  Lat.,  74°  00'  40" 
.  W.  Long.  Transmitter  GE,  antenna  GE. 
,  Legal  counsel  Arnold,  Fortas  &  Porter, 
.  Washington.   Consulting  engineer 
George  P.  Adair,  Washington.  Princi- 
pals include  President  Simon  H.  Fabian 
.  (25  <7r  ) ,   president   of  Fabian  Theatres 
.  Inc.;    Vice   President    Eleanor  Fabian 
Rosen  (25%);  Treasurer  Samuel  Rosen 
.  (25%),  vice  president  of  Royal  Dia- 
-  mond  Watch  Co.  and  Secretary  Edward 
L.  Fabian  (25%),  assistant  secretary  of 
Fabian  Theatres. 

tRALEIGH,  N.  C— Caoitol  Bcstg.  Co. 
(WRAL),  VHF  Ch.  5  (76-82  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  492  ft., 
above  ground  536  ft.  Estimated  con- 
struction cost  $380,902,  first  year  oper- 
ating cost  $240,000,  revenue  $300,000. 
Post  Office  address  130  S.  Salisbury  St., 
Raleigh.  Studio  location  130  S.  Salis- 
bury St.  Transmitter  location  on  Bart 
St.,  0.1  mi.  East  of  Raleigh  city  limits 
at  rear  of  Federal  Memorial  Park.  Geo- 
graphic coordinates  35°  46'  24"  N.  Lat.. 
78°  37'  10"  W.  Long.  Transmitter  Du- 
Mont,  antenna  RCA,  studio  equipment 
DuMont.  Legal  counsel  Frank  U. 
Fletcher,  Washington.  Consulting  engi- 
neer Kear  &  Kennedy,  Washington. 
Principals  include  President  and  Treas- 
urer A.  3.  Fletcher  (91%),  Manager 
Fred  Fletcher  (5%)  and  Vice  President 
Ray  Reeve  (2.5%). 

SANDUSKY,  Ohio— Lake  Erie  Bcstg. 
Co.  (WLEC),  UHF  Ch.  42  (  638-644  mc); 
ERP  18.2  kw  visual,  9.1  kw  aural;  an- 
tenna height  above  average  terrain 
265  ft.,  above  ground  340  ft.  Estimated 
construction  cost  $176,259,  first  year 
operating  cost  $105,600,  revenue  $55,000. 
Post  Office  address  Cleveland  Road  at 
Huntington  Ave.,  Sandusky,  Ohio.  Stu- 
dio and  transmitter  location  Cleveland 
Highway  and  Huntington  Ave.  Geo- 
graphic coordinates  41°  26'  19"  N.  Lat., 
82°  41'  10"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Dow,  Lohnes 
&  Albertson,  Washington.  Consulting 
engineer  George  C.  Davis,  Washington. 
Principals  include  President  and  Gen- 
eral Manager  A.  E.  Heiscr  (22.8%),  Vice 
President  and  Assistant  Manager  Jay 
E.  Wagner  Jr.  (4%),  Treasurer  John  R. 
Kahler  (3.6%)  and  Secretary  Elmer  A. 
Pimsner  (3.6%). 


STEUBEN  VILLE,  Ohio— WSTV  Inc. 
(WSTV),  VHF  Ch.  9  (186-192  mc);  ERP 
200  kw  visual,  100  kw  aural;  antenna 
height  above  average  terrain  992  ft., 
above  ground  874  ft.  Estimated  con- 
struction cost  $500,000,  first  vear  oper- 
ating cost  $300,000,  revenue  $400,000. 
Post  Office  address  Exchange  Realty 
Bldg.,  Steubenville.  Studio  location  Ex- 
change Realty  Bldg.  Transmitter  lo- 
cation Altamont  Hill.  Geographic  co- 
ordinates 40°  20'  35"  N.  Lat.,  80°  37'  10" 
W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Kirkland,  Flem- 
ing, Green,  Martin  &  Ellis,  Washington. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent Jack  N.  Berkman  (11.3%),  Execu- 
tive Vice  President  John  J.  Laux 
(5.7%),  First  Vice  President  Louis 
Berkman  (11.3%),  Treasurer  and  Assist- 
ant Secretary  Richard  Teitlebaum 
(11.3%  )  and  Secretary  and  Assistant 
Treasurer  Carl  A.  Weinman  (2.8%). 

ENID,  Okla. — Enid  Radiophone  Co. 
(KCRC),  VHF  Ch.  5  (76-82  mc);  ERP 
26.8  kw  visual,  13.2  kw  aural;  antenna 
height  above  average  terrain  536  ft., 
above  ground  569  ft.  Estimated  con- 
struction cost  $202,620,  first  year  oper- 
ating cost  $81,500,  revenue  $90,000.  Post 
Office  address:  P.  O.  Box  952,  Enid, 
Okla.  Studio  location  to  be  determined. 
Transmitter  location:  3  mi.  North  of 
Enid  city  limits  on  Highway  81.  Geo- 
graphic coordinates:  36°  30'  00"  N.  Lat., 
97°  52'  07"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  not  indi- 
cated on  application.  Consulting  engi- 
neer Walter  F.  Kean,  Riverside,  111. 
Ownership  not  reported. 

f  OKLAHOMA  CITY,  Okla.  —  Okla- 
homa Television  Corn.  VHF  Ch.  9  (186- 
192  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  1544  ft.,  above  ground  1585  ft. 
Estimated  construction  cost  $1,350,000, 
first  vear  operating  cost  $600,000,  reve- 
nue $600,000.  Post  Office  address  2701 
First  National  Bldg.,  Oklahoma  City. 
Studio  and  Transmitter  location  Lin- 
coln Blvd.,  Oklahoma  Citv.  Geographic 
coordinates  35°  35'  00"  N.  Lat.,  97°  29'  26" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Dempsey  &  Koplo- 
vitz,  Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Princi- 
pals include  President  Roy  J.  Turner 
(20%),  partner  in  Harper-Turner  Oil 
Co.,  and  Harper-Turner  Drilling  Co.; 
Executive  Vice  President  Edgar  T.  Bell 
(10%),  general  manager  KTOK  Inc.; 
Vice  President  F.  E.  Harper  (10%), 
partner  in  Harper-Turner  Oil  Co.  and 
Harper-Turner  Drilling  Co.;  Treasurer 
Arther  T.  Dulaney  (30%),  managing 
partner  in  Luther  T.  Dulaney  Co., 
Oklahoma  City,  RCA  appliance  dis- 
tributor and  furniture  manufacturer; 
Secretary  Henry  S.  Griffling,  president 
of  Video  Independent  Theatres,  which 
owns  30%  interest  in  applicant.  Mr. 
Griffling  acts  as  trustee  for  Video  In- 
dependent Theatres. 


EUGENE,  Ore. — Eugene  Television 
Inc.  UHF  Ch.  13  (210-216  mc);  ERP 
120  kw  visual,  60  kw  aural;  antenna 
height  above  average  terrain  943  ft., 
above  ground  303  ft.  Estimated  con- 
struction cost  $237,600,  first  year  oper- 
ating cost  $200,000,  revenue  $250,000. 
Post  Office  address  P.  O.  Box  112,  Eu- 
gene, Ore.  Studio  location  245  E.  Broad- 
way, Eugene,  Ore.  Transmitter  loca- 
tion Blanton  Road.  Geogranhic  coordi- 
nates 44°  00'  05"  N.  Lat.,  123°  06'  37"  W. 
Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Loucks,  Zias,  Young  & 
Jansky,  Washington,  D.  C.  Consulting 
engineer  A.  D.  Ring  &  Co.,  Washing- 
ton, D.  C.  Princioals  include  President 
C.  H.  Fisher,  president  and  50%  stock- 
holder in  KUGN,  Ore.,  30%,  Vice 
President  S.  W.  McCready,  general 
manager  KUGN,  1%,  Treasurer  C.  O. 
Fisher,  50%  partnership  owner  of  Ore- 
gon-Washington Bcstrs.  (KIHR)  21%, 
Secretary  Thomas  Winn,  partner  in 
Winn,  Achinn,  Snyder  &  Co.,  (certified 
public  accountants  )  24% ,  and  Director 
Robert  P.  Booth.  50%  partnership  in- 
terest in  C.  P.  Tillman  &  Co.,  wholesale 
plumbing  and  electrical  jobbers. 

EUGENE,  Ore.— Lane  Bcstg.  r«. 
(KORE)  VHF  Ch.  13  (210-216  mc;  ERP 
11.5  kw  visual,  5.76  kw  aural;  antenna 
height  above  average  terrain  555.2  ft., 
above  ground  217.3  ft.  Estimated  con- 
struction cost  $223,790,  first  year  oper- 
ating cost  $175,000,  revenue  $185,000. 
Post  Office  address  2598  S.  Williamett<=\ 
P.  O.  Box  1032,  Eugene,  Ore.  Studio 
location  2598  S.  Williamette.  Transmit- 
ter location  Capitol  Drive.  Geographic 
coordinates  44°  01'  99"  N.  Lat.,  123°  03' 
38"  W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Black,  Kendall  & 
Fain,  Portland,  Ore.  Consulting  engi- 
neer Alvin  H.  Barnard,  Portland.  Ore. 
Principals  include  President  Paul  V. 
McElwain  (38.33%),  50%  owner  of 
KLSM-AM-FM  Salem,  Ore.,  and  50% 
owner  of  the  Mid  State  Bcstg.  Co., 
Chehalis,  Wash.;  Vice  President  Doro- 
thea E.  McElwain  (38.33%),  Secretary- 
Treasurer  Glen  E.  McCormick  (23.33%). 
Mr.  McCormick  has  the  same  interests 
as  Mr.  McElwain. 

t  PORTLAND,  Ore.  —  Columbia  Em- 
pire Telecasters  Inc.  VHF  Ch.  12  (204- 
210  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average 
terrain  1123.5  ft.,  above  ground  436  ft. 
Estimated  construction  cost  $504,400 
first  vear  operating  cost  $525,000  reve- 
nue $575,000.  Post  Office  address  1019 
S.  W.  10th  Ave.,  Portland,  Ore.  Studio 
location  1019  S.  W.  10th  Ave.  Transmit- 
ter location  Near  intersection  of  East- 
view  Dr.  and  Ridgeway  Dr.,  Portland. 
Geographic  coordinates  45°  27'  15"  N. 
Lat.,  122°  32'  53"  W.  Long.  Transmitter 
DuMont,  antenna  GE.  Legal  counsel  Fly, 
Shuebruk  &  Blume,  New  York  City. 
Consulting  engineer  A.  E.  Towne,  San 
Francisco.  Principals  include  Chairman 
of  the  Board  Philip  L.  Jackson;  Presi- 
dent Wesley  I.  Dumm  (60%);  Vice 
President  William  W.  Knight;  Vice 
President  Stanley  S.  Langendorf;  Sec- 
retary-Treasurer Frank  C.  McCoIloch; 
KPOJ  Inc.,  Portland  (26.67%);  Journal 
Pub.  Co.,  Portland  (13.33%);  Treasurer 
W.  R.  Rodbury.    Mr.  Dumm  operates 
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Ch.  No. 

Kennewick  (also  see 

Kennewick-Richland- 

Pasco)   25 

Kennewick-Richland- 

Pasco   *41 

Longview    33 

Olympia    60 

Omak-Okanogan   *35  — 

Okanogan  (see  Omak) 
Pasco  (also  see  Kenne- 

wick-Richland- 

Pasco)    19— 

Port  Angeles    16— 

Pullman   *10-,  24 

Richland  (also  see 

Kennewick-Rich- 

land-Pasco)    31 

Seattle.  .  4,  5+,  7,  *9,  20.  26+ 
Spokane  .  .  .  2—,  4—,  6—,  *7+ 
Tacoma       11+,  13—,  *56,  62 
Walla  Walla    ...  5—,  8,  *22 

Wenatchee    *45,  55 

Yakima    23+,  29+,  *47 

WEST  VIRGINIA 

Beckley    6—,  21 

Bluefield    41+ 

Charleston  .  .  .  8+,  *43+,  49— 

Clarksburg    12+,  22 

Elkins    40+ 

Fairmont    35 

Hinton    31 

Huntington  . .  3+.  13  +  ,  *53— 

Logan   23— 

Martinsburg    58— 

BROADCASTING  « 


Ch.  No. 

Morgantown   *24 

Parkersburg    15  — 

Welch    25 

Weston    32 

Wheeling  (also  see 

Wheeling-Steuben- 

ville,  Ohio)   *57+ 

Wheeling-Steubenville, 

Ohio    7,  9+.  51+ 

Williamson    17 

WISCONSIN 

Adams   *58+ 

Appleton    42+ 

Ashland    15+ 

Beaver  Dam    37 

Beloit    57 

Chilton   *24+ 

Eau  Claire  ...  13,  *19+,  25  + 

Fond  du  Lac    54+ 

Green  Bay    2+,  6 

Janesville    63+ 

Kenosha    61— 

La  Crosse  ....  8+,  *32+  38- 
Madison    .  3,  *21-,  27-,  33+ 

Manitowoc    65 

Marinette  .  .  .11  +  ,  32-,  *38+ 
Milwaukee 

4-.  *10+.  12,  19-,  25,  31  + 

Oshkosh    48— 

Park  Falls   *18 

Portage    17— 

Prairie  du  Chien   34 

Racine   49—,  55 

Rhinelander    22 

Rice  Lake    21+ 

Telecasting 


Ch.  No. 

Richland  Center   15,  *66— 

Sheboygan    59— 

Shell  Lake   *30- 

Sparta   50— 

Stevens  Point   20+,  26— 

Sturgeon  Bay   44— 

Superior  (see  Duluth, 
Minn.) 

Wausau  .  .  7—,  16+,  *46— 
Wisconsin  Rapids    14— 

WYOMING 

Buffalo   29 

Casper   :  2+,  6+ 

Cheyenne    3,    5  + 

Cody   24- 

Douglas    14 

Evanston    14— 

Gillette    31  — 

Green  River    16 

Greybull    40 

Lander    17— 

Laramie    *8+,  18+ 

Lovell    36+ 

Lusk    19— 

Newcastle    28+ 

Powell    30+ 

Rawlins    11— 

Riverton    10+ 

Rock  Springs    13 

Sheridan    9-,  12+ 

Thermopolis    15 

Torrington    27 

Wheatland    24+ 

Worland   34 


Ch.  No. 
U.  S.  TERRITORIES 
AND  POSSESSIONS 

ALASKA 

Anchorage  2—,  *7— ,  11  —  ,  13— 
Fairbanks 

2+.  4+,  7+,  *9+,  11  +  ,  13+ 

Juneau    *3,  8,  10 

Ketchikan    2,  4,  *9 

Seward    4—,  9— 

Sitka  .  .   13 

HAWAIIAN  ISLANDS 

Hilo,  Hawaii 

2,  *4,  7,  9,  11,  13 
Honolulu,  Oahu 

2+,  4-,  *7  +  .  9-,  11  +  ,  13- 
Lihue,  Kauai 

3+,  *8-,  I0+,  12- 
Wailuku,  Maui    3.  8,  *10,  12 

PUERTO  RICO 

Arecibo    13+ 

Caguas   11— 

Mayaguez    3+,    5  — 

Ponce    7  +  ,  9— 

San  Juan    2+,  4—,  *6+ 

VIRGIN  ISLANDS 

Charlotte  Amalie .  . .  10— ,  12+ 
Christiansted   8+ 


CALIFORNIA'S 
THIRD  MARKET 


San  Diego 

IS 

California's 

THIRD 
LARGEST 
CITY! 

San  Diego's 
Population  .  .  . 

429,231 


Wise  Buyers 
8UV~ 


KFM8 

m 

B 


KFMB-TV 

Channel-8 

KFMB-AM 

5  5  0  -  K.  C. 

John  A.  Kennedy,  owner 
Howard  L.  Cnernoff,  Gen.  Mgi 

Represented  by  The  Branham  Co 
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private  investment  business  in  Pasa- 
dena. Calif.  He  is  president,  sole  stock- 
holder and  director  of  KSFO  San  Fran- 
cisco, licensed  to  the  Assoc.  Broad- 
casters Inc..  which  also  is  majority 
stockholder  of  KPIX  (TV)  San  Fran- 
cisco. Mr.  Dumm  is  president  of  KPIX 
(TV)  and  is  president  and  2712%  stock- 
holder of  KXA  Inc.,  licensee  of  KXA 
Seattle.  Application  noted  Mr.  Dumm 
may  assign  some  of  his  stock  to  others. 

PORTLAND,  Ore.— Portland  Televi- 
sion Inc.,  VHF  Ch.  8  (180-186  mc);  ERP 
316  kw  visual.  158  kw  aural;  antenna 
height  above  average  terrain  1,231  ft., 
above  ground  499  ft.  Estimated  con- 
struction cost  S538.749.  first  year  oper- 
ating cost  $675,000,  revenue  S650.000. 
Post  Office  address  United  States  Na- 
tional Bank  Bldg.  Studio  location  6th 
and  Stark.  Transmitter  location  4700 
S.  19th  Ave.  Geographic  coordinates 
45°  29'  20"  N.  Lat..  122°  41'  40"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Arnold.  Fortas  &  Porter,  Wash- 
ington. Consulting  engineer  George  C. 
Davis.  Washington.  Principals  include 
President  Ralph  E.  Williams  Jr.  (24%). 
director  First  National  Bank.  Portland; 
Vice  President  Robert  F.  Johnson 
(24%),  president  C.  D.  Johnson  Lum- 
ber Corp..  Portland:  Vice  President 
Thomas  Kerr  (8%).  president  Kerr- 
Gifford  Co.  (grain),  Portland;  Vice 
President  Caroline  Burke  (19%),  25% 
owner  of  Charles  F.  Berg  Inc.  (depart- 
ment store).  Portland;  Secretary  For- 
rest. Berg  (8%).  president  and  50% 
owner  of  Charles  F.  Berg  Inc.,  and 
Treasurer  William  Crooks  (16%), 
partner  in  Crooks  Bros  (construction), 
Portland. 

NEW  CASTLE.  Pa.  —  WKST  Inc. 
(WKST),  UHF  Ch.  45  (656-662  mc); 
ERP  20,8  kw  visual.  10.4  kw  aural;  an- 
tenna height  above  average  terrain  365 
ft.,  above  ground  218  ft.  Estimated  con- 
struction cost  S152.623,  first  year  oper- 
ating cost  $111,836,  revenue  S146.0O0. 
Post  Office  address  Cathedral  Bldg., 
E.  Lincoln  Ave.,  New  Castle.  Pa.  Studio 
and  transmitter  location  3J2  mi.  SE  of 
New  Castle  at  Savannah  Center  Church 
and  Old  Pittsburg  Roads.  Geographic 
coordinates  40°  57'  15"  N.  Lat.,  80°  19' 
03"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Pierson  &  Ball. 
Washington.  Consulting  engineer  Mil- 
lard M.  Garrison.  Washington.  Princi- 
pals include  President  and  Treasurer 
S.  W.  Townsend  (41%),  Vice  President 
Wanda  E.  Townsend  (37%),  Marjorie 
Clipp  (14%)  and  Secretary  A.  W. 
Graham  (8%). 

f  PITTSBURGH,  Pa.  —  Pittsburgh 
Radio  Supply  House  Inc.  (WJAS),  VHF 

Ch.  11  (198-204  mc);  ERP  316  kw  visual, 
158  kw  aural;  antenna  height  above 
average  terrain  858  ft.,  above  ground 
585  ft.  Estimated  construction  cost 
SI. 170,038,  first  year  operating  cost  S700.- 
000.  revenue  S900.000.  Post  Office  ad- 
dress: 1406  Chamber  of  Commerce 
Bldg.,  Pittsburgh.  Studio  location:  1459 
Crane  Road.  Transmitter  location:  Troy 
Hill  Road.  Geographic  coordinates:  40° 
29'  52"  N.  Lat..  80°  00'  08"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Bingham,  Collins,  Porter  & 
Kistler,  Washington.  Consulting  engi- 
neer Millard  M.  Garrison,  Washington. 
Principals  include  President  H.  Kenneth 
Brennen  (5%  ).  president  and  25%  stock- 
holder of  Radio  Adv.  Co.  of  Pittsburgh; 
Vice  President  and  Secretary  H.  H. 
Stehman:  Treasurer  Margaret  M.  Bren- 
nen (5%),  treasurer  and  25%  stock- 
holder of  Radio  Adv.  Co.;  Sara  A. 
Brennen  (17%).  and  Mary  J.  Klein 
(10%).  H.  K.  Brennen  and  Margaret 
M.  Brennen,  as  executors  of  estate  of 
H.  J.  Brennen,  control  68%  of  applicant. 

SUNBURY,  Pa.  —  Sunbury  Bcstg. 
Corp.  (WKOK)  UHF  Ch.  65  (776-782 
mo:  ERP  251  kw  visual,  125.5  kw  aural; 
antenna  height  above  average  terrain 
835  ft.,  above  ground  334  ft.  Estimated 
construction  cost  S225.589  first  vear  op- 
erating cost  S72.000  revenue  S72.000. 
Post  Office  address  1150  North  Front 
St..  Sunbury.  Studio  location  1150 
North  Front  St.  Transmitter  location  7 
miles  SE  of  Sunbury  on  Pa.  Rt.  390. 
Geographic  coordinates  40°  47'  07"  N. 
Lat..  76°  41'  51"  W.  Long.  Transmitter 
RCA  antenna  RCA.  Legal  counsel  Dow. 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent Harry  H.  Haddon  (37V2%)  and 
Secretary-Treasurer  Basse  A.  Beck 
(37i2%).  The  George  W.  Beck  estate 
owns  25%  of  applicant. 

t  KINGSPORT,  Tenn.  —  Kingsport 
Bcstg.  Co.  (WKPT),  UHF  Ch.  28  (554- 
560  mc);  ERP  22.2  kw  visual,  11.1  kw 
aural;  antenna  height  above  average 
terrain  962  ft.,   above  ground  144  ft. 


Estimated  construction  cost  $193,200, 
first  vear  operating  cost  3100.000.  rev- 
enue S125.000.  Post  Office  address  P.  O. 
Box  870.  Kingsport.  Tenn.  Studio  loca- 
tion 222  Commerce  St.  Transmitter  lo- 
cation atop  Bay's  Knob,  2  ml.  SW  of 
Kingsport.  Geographic  coordinates  36° 
31'  37"  N.  Lat.,  82°  35'  12"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Fisher,  Wavland.  Duvall  & 
Southmayd.  Washington.  Consulting 
engineer  George  C.  Davis.  Washing- 
ton. Principals  include  President  C.  P. 
Edwards  (29%),  president  Kingsport 
Pub.  Co.:  Vice  President  Howard  Long 
(22%).  Kingsport  postmaster  and  vice 
president  of  Kingsport  Pub.  Co.;  Treas- 
urer A.  D.  Brockman  (3%),  president 
First  National  Bank  of  Kingsport,  and 
Secretary  H.  J.  Shivell  (2%).  real  es- 
tate. Kingsul  Theatres  Inc.  also  owns 
8%  of  applicant. 

NASHVILLE,  Tenn.  —  Capitol  Bcstg. 
Co.  (WKDA),  VHF  Ch.  5  (76-82  mc); 
ERP  100  kw  visual.  50  kw  aural:  an- 
tenna height  above  average  terrain 
855  ft.,  above  ground  489  ft.  Estimated 
construction  cost  S407.210,  first  vear  op- 
erating cost  S583.668.  revenue  S720.871. 
Post  Office  address  First  American  Na- 
tional Bank  Bldg.,  Nashville.  Studio 
location  4th  and  Union  Sts.  Transmit- 
ter location  Vaughns  Lane  Road.  Geo- 
graphic coordinates  36°  02'  59"  N.  Lat.. 
86°  50'  00"  W.  Long.  Transmitter  RCA. 
antenna  RCA.  Legal  counsel  Segal. 
Smith  &  Hennessey.  Washington.  Con- 
sulting engineer  Millard  M.  Garrison, 
Washington.  Principals  include  equal 
partners  A.  G.  Beaman,  45%  owner  of 
WCOP  Boston,  and  T.  B.  Baker  Jr., 
45%  owner  of  WCOP. 

BEAUMONT,  Tex.  —  KTRM  Inc. 
(KTRM),  VHF  Ch.  6  (82-86  mc);  ERP 
100  kw  visual.  50  kw  aural;  antenna 
height  above  average  terrain  592  ft., 
above  ground  667  ft.  Estimated  con- 
struction cost  S367.740.  first  year  oper- 
ating cost  8270,000.  revenue  S310.000, 
Post  Office  address  P.  O.  Box  152.  Beau- 
mont. Studio  and  transmitter  location 
Crow  Road  at  Odom  St..  Beaumont. 
Geographic  coordinates  30°  07'  19"  N. 
Lat.,  94°  09'  31"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Miller 
&  Schroeder.  Washington.  Consulting 
engineer  George  E.  Gautney.  Washing- 
ton. Principals  include  President  Jack 
Neil  (43.72%);  Vice  President  Joseph  S. 
Trum  (18.18%):  Secretary-Treasurer 
Ben  F.  Hughes,  (14.83%).  and  Directors 
Roy  D.  Shotts.  (7.4%),  Bill  McRae, 
(7.4%).  Alto  V.  Watson.  (7.4%)  and  Vir- 
ginia Moon,  (1.07%). 

f  FORT  WORTH.  Tex.— Texas  State 
Network,  Inc.  (KFJZ)  VHF  Ch.  10  (192- 
198  mc);  ERP  222  kw  visual,  111  kw 
aural:  antenna  height  above  average 
terrain  587  ft.,  above  ground  574  ft. 
Estimated  construction  cost  S539.935, 
first  year  operating  cost  $375,000,  rev- 
enue S450.000.  Post  Office  address  1201 
W.  Lancaster  Ave.,  Fort  Worth.  Studio 
and  Transmitter  location  West  side  of 
Carl  St.  just  south  of  Kemble  St.,  Fort 
Worth.  Geographic  coordinates  32°  45' 
10.8"  N.  Lat.,  97°  15'  31.9"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Eugene  L.  Burke,  Washington. 
Consulting  engineer  Commercial  Radio 
Equipment  Co..  Washington.  Princi- 
pals include  President  Gene  L.  Cagle, 
(34.5%),  Vice  Presidents  R.  K.  Hanger 
and  Charles  B.  Jordan,  Secretary  Treas- 
urer D.  C.  Hornburg  and  Director  Sid 
W.  Richardson,  (62%). 

*  HOUSTON.  Tex.— Shamrock  Bcstg. 
Co.  (KXYZ),  VHF  Ch.  13  (210-216  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain 
674  ft.,  above  ground  699  ft.  Estimated 
construction  cost  S560.154.  first  year 
operating  cost  S485.000.  revenue  $600,000. 
Post  Office  address:  5th  Floor,  Gulf 
Bldg..  Houston  2.  Studio  and  transmit- 
ter location  on  Cullen  Blvd.  about  1200 
ft.  south  of  Wheeler  Ave.  Geographic 
coordinates  29°  43'  53"  N.  Lat.,  95°  20' 
54"  W.  Long.  Transmitter  GE.  antenna 
GE.  Legal  counsel  McKenna  &  Wilkin- 
son, Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Principals  include  President  Glenn  H. 
McCarthy  (86  2/3%),  Executive  Vice 
President  Fred  J.  Xahas  and  Secretaiy- 
Treasurer  Katherine  J.  Conley. 

t  HOUSTON,  Tex.— South  Texas 
Television  Co.  VHF  Ch.  13  (210-216 
mc);  ERP  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
500  ft.,  above  ground  503  ft.  Estimated 
construction  cost  SI, 026, 825,  first  vear 
operating  cost  S800.000,  revenue  $1,000,- 
000.  Post  Office  address:  1403  South- 
more  Blvd.,  Houston  4.  Studio  location: 
University  of  Houston,  Cullen  Blvd., 
0.25  mi.  South  of  Wheeler  Ave.  Trans- 
mitter location:  Post  Oak  Road,  1/2  mi. 


South  of  Westheimer  Road.  Geographic 
coordinates:  29°  44'  00"  N.  Lat.,  95°  27' 
41"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Segal,  Smith  &  Hen- 
nessey, Washington.  Consulting  engi- 
neer A.  Earl  Cultum  Jr.,  Dallas,  Tex. 
Principals  include  President  John  Paul 
Goodwin  (33%),  owner  of  Goodwin- 
Donnenbaum  Adv..  Houston,  and  in- 
structor of  radio  and  television 
at  U.  of  Houston;  Vice  President  C.  P. 
Simpson  (33%)  partner  and  general 
manager  Simpson-Gillman  Pontiac  Co., 
and  Secretary-Treasurer  Howard  T. 
Tellepsen  (33%),  president  of  Tellepsen 
Construction  Co. 

HOUSTON,  Tex.  —  Houston  Area 
Television  Co.  VHF  Ch.  13  (210-216 
mc);  ERF  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
1019  ft.,  above  ground  1049  ft.  Esti- 
mated construction  cost  $829,425,  first 
year  operating  cost  $890,080.  revenue 
S951.305.  Post  Office  address  Esperson 
Bldg.,  Houston.  Studio  and  Transmit- 
ter location  Post  Oak  Rd.,  between' 
Westheimer  and  Brasonet.  Geographic 
coordinates  29°  44'  02"  N.  Lat.,  95°  27' 
50"  W.  Long.  Transmitter  RCA,  antenna 
GE.  Legal  counsel  Lester  Cohen:  Hogan 
&  Hartson,  Washington.  Consulting  en- 
gineer Frank  G.  Kear:  Kear  and  Ken- 
nedy. Washington.  Principals  include 
President  Dudley  O.  Sharp  (11.88%), 
president  and  25%  owner  of  Mission 
Manufacturing  Co.,  manufacturer  of 
oil  field  &  industrial  equipment.  10  % 
owner  of  Bradchamp  &  Co.  and  Texas 
Fund  Research  &  Management  Asso- 
ciates, both  investment  firms;  Vice 
President  Wilson  G.  Saville  (5.94%), 
25%  owner  of  Gravity  Meter  Explora- 
tion Co..  consulting  geophysicists;  Sec- 
retary James  O.  Winston,  Jr.  (5.94%), 
vice  president  and  20%  owner  of 
Rowles  Winston  Co.,  investment  bank- 
ing, 100%  owner  of  Lockston  Builders, 
Inc.,  construction  firm:  Treasurer  Wil- 
liam A.  Kirkland  (3%),  executive  vice 
president  and  12%  owner  of  the  First 
National  Bank  in  Houston.  Tex.,  di- 
rector and  33 1 3%  owner  of  the  Port 
City  State  Bank:  Aaron  J.  Parfel 
(11.9%),  vice  president  of  the  Pyramid 
Rubber  Co.,  plastic  products,  (he  and 
his  wife  own  30%),  treasurer  and  10% 
owner  of  Harcort  Mfg.  Co.,  plastic  prod- 
ucts, Texas  and  27.5%  owner  of  Tork 
Distributing  Co..  wine  and  liquor 
wholesalers,  treasurer  of  Rexware  Inc., 
N.  Y.  distributors  of  prescription  bot- 
tles (he  and  his  wife  own  25%). 

t  HOUSTON,  Tex.— KTRH  Bcstg.  Co. 
(KTRH)  VHF  Ch.  13  (210-216  mc):  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  662  ft., 
above  ground  700  ft.  Estimated  con- 
struction cost  Sl.221.000.  first  year  oper- 
ating cost  S800.000,  revenue  $900,000. 
Post  Office  address  Main  and  Texas 
Ave.,  Houston  1.  Tex.  Studio  and  trans- 
mitter location  on  U.  of  Houston 
Campus,  2500  Cullen  Blvd.  Geographic 
coordinates  29 ;  42'  53"  N.  Lat..  95°  20'  54" 
W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer George  C.  Davis  Washington. 
Principals  include  President  B.  F.  Orr 
(10%),  Vice  President  J.  H.  Butler 
(10%),  and  Secretary-Treasurer  G.  L. 
Mims  ( 10 %).'  Houston  Chronicle  Pub. 
Co.  owns  70%  of  stock. 

WESLACO,  Tex. — Taylor  Radio  and 
Television  Corp.  (KRGV)  VHF  Ch.  5 
(76-82  mc);  ERP  100  kw  visual,  50  kw 
aural;  antenna  height  above  average 
terrain  756  ft.,  above  ground  750  ft. 
Estimated  construction  cost  $401,165 
first  year  operating  cost  S371.300  rev- 
enue "$395,000.  Post  Office  address  201 
Border.  Weslaco.  Studio  location  201 
Border  St.  Transmitter  location  Kan- 
sas City  Dr.  N.  of  Rt.  83,  Cameron 
Countv.  Geographic  coordinates  26°  09' 
54"  N.'Lat.,  97°  48'  45"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  coun- 
sel Dow,  Lohnes  &  Albertson.  Wash- 
ington. Consulting  engineer  A.  Earl 
Cullum  Jr.,  Dallas.  Principals  include 
President  O.  L.  Taylor  (70.25%)  presi- 
dent and  100%  owner  of  O.  L.  Taylor 
Co.,  New  York,  radio  station  repre- 
sentative, president  and  100%  owner  of 
KTOK  Oklahoma  City,  vice  president 
and  50%  owner  KFMB  San  Diego;  Vice 
President  Archie  J.  Taylor  (10.04%), 
25%  owner  of  Wichita  (Kan.)  Quartz 
Cutters,  crystal  blank  mfgrs.;  Vice 
President  Byron  W.  Ogle  (4.64%):  and 
Secretary-Treasurer  Fred  A.  Teed,  sec- 
retary-treasurer of  KTOK  Inc. 

fWACO,  Tex.  —  KWTX  Bcstg.  Co. 
(KWTX),  VHF  Ch.  11  (198-204  mc); 
ERP  9.9  kw  visual,  4.9  kw  aural;  an- 
tenna height  above  average  terrain  590 
ft.,  above  ground  ground  500  ft.  Esti- 
mated construction  cost  $229,475,  first 
year  operating  cost  $114,600,  revenue 
$125,000.  Post  Office  address  Box  3128, 
Waco,  Tex.  Studio  and  transmitter  lo- 
cation 46th  St.  and  Bosque  Blvd.  Geo- 
graphic coordinates  31°  32'  10"  N.  Lat., 
97°  11'  03"  W.  Long.  Transmitter  and 


antenna  RCA.  Legal  counsel  Loucks. 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  A.  Earl  Cullum 
Jr.,  Washington.  Principals  include  Mrs. 
Mabel  B.  Morriss  (39%),  W.  W.  Naman 
(11%).  Hilton  Emory  Howell  (8%), 
Ross  M.  Sams  (8%),  Robert  E.  Levy 
(7%),  Milford  N.  Bostick  (7%),  Thomas 
D.  Stribling  (5%)  and  Mrs.  EUender 
S.  Chase  (3%). 

fWICHITA  FALLS,  Tex.  —  Texoma 
Bcstg.  Co.  (KTRN),  VHF  Ch.  6  (82-88 
mc);  ERP  22.3  kw  visual,  11.3  kw  aural; 
antenna  height  above  average  terrain 
495  ft.,  above  ground  495  ft.  Estimated 
construction  cost  $167,000,  first  year 
operating  cost  $180,000,  revenue  $180,000. 
Post  Office  address  917  *2  Scott  St.. 
Wichita  Falls.  Studio  location  to  be 
determined.  Transmitter  location  2.5 
miles  W.  of  the  center  of  Wichita  Falls 
Geographic  coordinates  33°  54'  00"  N. 
Lat.,  98=  32'  25"  W.  Long.  Transmitter 
GE.  antenna  GE.  Legal  counsel  Demp- 
sey  &  Koplowitz,  Washington.  Consult- 
ing engineer  Commercial  Radio  Equip- 
ment Co.,  Washington.  Principals  in- 
clude President  Boyd  Kelley*  (2.6%); 
Vice  President  Walter  Cline  (7.6%); 
Secretary  Rhea  Howard  representing 
the  Times  Pub.  Co.  which  owns  49% 
of  Applicant;  Houston  Harte  (20.4%); 
Mrs.  Eva  Mae  Hanks  (10.2%). 

ARLINGTON,  Va.— Arlington-Fairfax 
Bcstg.  Co.  (WEAM),  UHF  Ch.  20  (506- 
512  mc);  ERP  104  kw  visual,  60  kw 
aural;  antenna  height  above  average 
terrain  393  ft.,  above  ground  250  ft. 
Estimated  construction  cost  $177,635, 
first  vear  operating  cost  $194,000,  reve- 
nue $230,000.  Post  Office  address:  2030 
N.  16th  St.,  Arlington,  Va.  Studio  and 
transmitter  location:  5064  Lee  Highway, 
Arlington.  Geographic  coordinates:  38° 
53'  46"  N.  Lat.,  77°  07'  55"  W.  Long. 
Transmitter  DuMont,  antenna  GE.  Leg- 
al counsel  Krieger  &  Jorgensen,  Wash- 
ington. Consulting  engineer  A.  D.  Ring 
&  Co.,  Washington.  Principals  include 
President  and.  Treasurer  Harold  H. 
Thorns  and  Secretary  Meredith  S. 
Thorns  (71%  held  jointly),  and  Vice 
President  Robert  R.  Reynolds  (28%). 

fSEATTLE,  Wash.  —  Totem  Bcstrs. 
Inc.  (KJR),  VHF  Ch.  7  (174-180  mc): 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain 
1,291  ft.,  above  ground  374  ft.  Estimated 
construction  cost  S645.675,  first  year 
operating  cost  $460,000,  revenue  $500,000. 
Post  Office  address  Skinner  Bldg., 
Seattle.  Studio  location  320  Second  Ave. 
Transmitter  location  3.5  mi  from  Issa- 
quah,  Wash.  Geographic  coordinates 
47°  32'  22"  N.  Lat.,  122°  06'  31"  W.  Long. 
Transmitter  and  antenna  GE.  Legal 
counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer  E.  C. 
Page  Consulting  Radio  Engineers, 
Washington.  Principals  include  Presi- 
dent Marshall  Field,  Vice  President 
C.  Howard  Lane,  Secretary-Treasurer 
Carl  J.  Weitzel  and  J.  Arch  Morton. 
Field  Enterorises  Inc.,  also  licensee  of 
WJJD  Chicago  and  KOIN  Portland, 
owns  100%  of  stock  of  KJR.  (See  KJR 
and  KOIN  sale  story  this  issue.) 

f  CLARKSBURG,  W.  Va.— Ohio  Vallev 
Bcstg.  Corp  (WBLK),  VHF  Ch.  12  (204- 

210  mc);  ERP  50.6  kw  visual.  25.3  kw 
aural;  antenna  height  above  average 
terrain  741  ft.,  above  ground  420  ft. 
Estimated  construction  cost  $312,141, 
first  vear  operating  cost  $200,000.  reve- 
nue $250,000.  Post  Office  address  21112 
Fifth  St.,  Parkersburg,  W.  Va.  Studio 
location  Robinson  Grand  Theatre  Bldg., 
Pike  St.  Transmitter  location  1  mi. 
north  of  Clarksburg  atop  Pinnickinnick 
Mt.  Geographic  coordinates  39°  17'  02" 
N.  Lat..  80°  19'  47"  W.  Long.  Transmitter 
RCA.  antenna  RCA.  Legal  counsel 
Cohn  &  Marks.  Washington.  Consult- 
ing engineer  Vilah  G.  Brooks,  Parkers- 
burg, W.  Va.  Principals  include  Presi- 
dent Austin  V.  Wood,  Vice  President 
George  H.  Clinton  and  Secretary- 
Treasurer  Louis  F.  Committee.  News 
Pub.  Co.,  Wheeling,  W.  Va.,  is  sole 
stockholder  in  WBLK;  Mr.  Wood  votes 
all  stock. 

^FAIRMONT,  W.  Va.  —  Fairmont 
Bcstg.    Co.    (WWW)  [re-submitted], 

UHF  Ch.  35  (596-602  mc);  ERP  17.4  kw 
visual,  8.7  kw  aural;  antenna  height 
above  average  terrain  237  ft.,  above 
ground  222  ft.  Estimated  construction 
cost  $176,780,  first  year  operating  cost 
$60,000,  revenue  $75,000.  Post  Office 
address  119  Fairmont  Ave..  Fairmont. 
Studio  and  Transmitter  location  Leon- 
ard Ave.  S.  of  Fairmont.  Geographic 
coordinates  39°  28'  19"  N.  Lat.,  80°  08' 
27"  W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  A.  R.  Putnam. 
Fairmont.  Consulting  engineer  A.  D. 
Ring  &  Co.,  Washington,  D.  C.  Princi- 
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FILM  PAY  PACT 

SAG,  Producers  Agree 

ALLIANCE  of  TV  Film  Produc- 
ers and  Screen  Actors  Guild,  after 
months  of  negotiations,  reached 
agreement  July  2  on  a  new  collec- 
tive bargaining  contract. 

It  covers  the  controversial  ad- 
ditional payments  to  actors  for 
re-runs  of  TV  films  and  also  sets 
higher  salary  minim  urns  for  those 
who  work  in  more  than  one  video 
picture  in  a  week. 

Three  year  contract,  effective 
July  21,  provides  that  the  actor's 
original  salary  covers  first  and 
second  showing  of  a  TV  film  in  the 
same  market  area.  The  actor  re- 
ceives 50%  of  his.  applicable  mini- 
mum salary  for  third  and  fourth 
re-showings  in  the  same  area;  25% 
for  fifth  re-telecast;  one  payment 
of  25%  covers  sixth  and  all  subse- 
quent re-runs. 

In  addition,  the  new  contract 
calls  for  daily  minimum  of  $70  for 
single  role  in  single  picture  and 
$175  for  guaranteed  three  consecu- 
tive days;  weekly  minimum  of  $250 
for  single  role  in  single  picture; 
$320  for  two  films  per  week;  $375 
for  three  films  per  week. 

Separate  minimums  and  condi- 
tions will  be  negotiated  for  filmed 
commercial  spots.  Producers  who 
agreed  to  contract  produce  ap- 
proximately 80%  of  all  such  TV 
film  made  in  the  United  States, 
according  to  SAG. 

Besides  ATFP  members,  they 
include  Roland  Reed  Productions, 
Hal  Roach  Productions,  Cascade 
Productions  and  Dancer-Fitzger- 
ald-Sample, who  also  participated 
in  negotiations.  Throughout  the 
entire  negotiations  the  TV  film 
producers  strenuously  opposed 
SAG's  stand  on  additional  pay- 
ment to  actors  on  re-runs. 

Resistance  reportedly  weakened 
however  when  it  was  learned  that 
major  motion  picture  studios,  now 
producing  TV  film,  were  nearing 
an  agreement  with  SAG  on  the 
same  issue. 


ATAS  Awards  Group 

AWARDS  committee  of  the  Acad- 
emy of  Television  Arts  &  Sciences, 
Hollywood,  is  composed  of  Norman 
Blackburn,  director  of  TV  network 
operations,  NBC  Hollywood;  Fred 
Henry,  program  director,  KLAC- 
TV;  Gil  Ralston,  head  of  Screen 
Televideo  Productions ;  Cathy 
Lewis,  who  portrays  Jane  on  CBS 
Radio-TV's  My  Friend  Irma;  and 
Richard  A.  Moore,  vice-president 
and  general  manager,  KTTV  (TV). 
Hal  Hudson,  manager  of  CBS  Hol- 
lywood television  department,  is 
committee  chairman. 


NEW  5  kw  DuMont  TV  transmitter 
has  been  flown  to  Cuba  where  it  is 
being  used  to  cover  a  series  of  events 
planned  by  the  government  in  honor 
of  Cuba's  50th  year  of  independence. 
Transmitter  will  operate  on  Channel 
7  for  Radio  Universal  in  Havana. 


COMMUNITY  TV 

Laconia  Gets  Firm  Signal 

FIRST  clear,  stable  TV  pictures 
came  into  the  mountain-locked  city 
of  Laconia,  N.  H.,  June  25  when 
Community  T-V  Corp:  opened  up 
its  community  TV  system.  Cere- 
monies were  highlighted  by  an  ad- 
dress by  New  Hampshire  Gov. 
Sherman  Adams. 

Antenaplex  system,  which  en- 
compasses a  high-gain,  directional 
receiving  antenna  atop  2,400-ft. 
Mt.  Belknap,  six  miles  east  of  the 
city,  was  engineered  by  RCA 
Service  Co.,  which  also  supervised 
its  construction.  More  than  30,000 
ft.  of  coaxial  cable  runs  down  the 
mountain  side  on  40  telegraph 
poles.  Five  amplifiers  boost  the  TV 
signals — received  from  Boston's 
two  stations  120  miles  away — be- 
fore they  reach  the  first  sub- 
scriber in  the  city  of  12,000  fami- 
lies. 

Directors  of  Community  T-V  Corp. 
are  Richard  F.  Cooper,  New  Hamp- 
shire State  Republican  chairman; 
Thomas  J.  Mclntyre,  attorney  and 
former  Democratic  Mayor  of  La- 
conia; Albin  Malin,  owner  of  WWNH 
Rochester,  N.  H.;  Mrs.  Anna  Belin- 
sky,  Rochester,  N.  H.;  Mrs.  Myrtle 
C.  Mclntyre,  Democratic  National 
Committeewoman  for  New  Hamp- 
shire. 

During  the  ceremonies,  two 
large-screen  TV  receivers  were  in- 
stalled on  the  speaker's  platform. 
One  was  fed  from  a  standard  roof- 
top antenna,  the  other  was  con- 
nected with  the  community  TV 
cable.  Laconia  has  about  300  TV 
sets  at  the  present  time,  each  with 
its  own  outdoor  array. 


CAPITOL  STUDIO 

Two  Added  to  TV  Staff 

CONGRESSMEN  no  less  than 
other  people  like  to  appear  on  TV. 
That's  why  the  Joint  Recording 
Facility,  which  operates  radio  and 
TV  recording  studios  in  the  Cap- 
itol, was  given  two  extra  men  last 
week  in  the  appropriation  bill  for 
the  legislative  branch  (HR  7313). 

Bill,  which  was  signed  by  the 
President  last  week,  approved  the 
hiring  of  a  $3,600  a  year  TV  cam- 
eraman and  a  $3,300  a  year  film 
laboratory  technician  for  the  Con- 
gressional recording  studio.  The 
TV  cameraman  was  hired  three 
months  ago,  with  his  salary  ap- 
proved in  the  fiscal  1952  supple- 
mental appropriation. 

This  brings  to  eight  the  number 
of  personnel  in  the  Joint  Record- 
ing Facility,  which  is  under  the 
direction  of  Co-ordinator  Robert 
J.  Coar.  Annual  budget  runs  about 
$26,000  a  year  and  since  1949  the 
operation  has  been  self-support- 
ing, it  is  reported.  The  facility 
makes  tape  recordings  and  tran- 
scriptions as  well  as  motion  pic- 
tures and  film  strips  for  Senators 
and  Congressmen.  These  are 
shipped  to  their  home  stations  as 
public  service  fare.  Users  of  the 
facility  are  charged  a  fee,  which 
is  turned  in  to  the  Treasury  Dept. 


Synchroslide  Method 

NEW  method  for  accurately  and 
automatically  synchronizing  re- 
corded commentary  with  projection 
slides  has  been  developed  by  Syn- 
chromatic  Products  Co.,  Bayonne, 
N.  J.  System,  termed  Synchroslide, 
makes  it  possible  for  taped  com- 
mentary to  be  cued  for  slide  chang- 
ing using  white  "cueing  patches" 
applied  to  the  back  of  the  magnetic 
tape.  When  "cued"  portion  passes 
through  an  electric  eye  mechanism, 
the  slide  projector's  changing  ap- 
paratus is  triggered  electronically 
to  change  slides. 


DOMINICAN  PLANS 

RCA  Supplies  TV  Unit 

FIRST  mobile  television  unit  for 
use  in  Dominican  Republic  has 
been  purchased  from  RCA  by  "La 
Voz  Dominicana,"  broadcast  and 
television  organization  owned  by 
Gen.  J.  Arismendi  Trujillo  under 
the  government  auspices. 

The  unit  includes  field  cameras, 
monitors,  microwave  relay  equip- 
ment and  other  remote  TV  facil- 
ities. 

Present  plans  call  for  operations 
to  begin  in  August. 


A  beautiful  3  acre  plot  is  the  site  of  WBNS-TV,  where  a  15,000 
sq.  ft.  2  story  building  houses  an  ultra-modern  air-conditioned 
television  station  with  up-to-the-minute  facilities  and  a  staff  of 
28  engineers  who  maintain  and  produce  top-quality  program- 
ming. WBNS-TV  is  one  of  the  few  stations  with  a  stand-by 
transmitter  and  antenna  system,  assuring  continuity  of  service. 


"Bock  Eyes  Sports"  .  .  .  6:15  to  6:30 
Monday  thru  Friday  .  .  .  with  Jack 
Buck  reporting  intricate  sports  side- 
lights and  featuring  United-foto  score- 
boards, films,  slides,  flips  and  personal 
interviews  for  another  top-rated 
WBNS-TV  program. 


WBNS-TV's  radiated  power  is  25,000 
watts.  The  antenna,  595  feet  above  the 
ground,  radiates  clear,  sharp  pictures 
to  over  200,000  families  in  the  heart  of 
Ohio,  bringing  top-rated  programs 
over  Channel  10,  where  you  can  SEE 
the  difference. 


uibns-tv 


COLUMBUS,  OHIO 
CHANNEL  10 


CBS-TV  NETWORK  •  Affiliated  with  Columbus  Dispatch  and 
WBNS-AM  •  General  Sales  Office:  33  North  High  Street 
REPRESENTED  BY  BLAIR  TV 
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Production  .  .  . 

Television  Screen  Productions  Inc., 

New  York,  is  starting  production 
of  six  additional  episodes  of  Jim 
and  Judy  in  Tele-Land,  children's 
animated  cartoon  package,  in  ad- 
dition to  the  39  episodes  already 
completed. 

*  *  * 

Tony  London,  producer  of  the 
Frank  Merriwell  TV  film  series, 
has  acquired  TV  film  rights  to  352 
story  properties  by  Craig  Rice, 
mystery  writer.  Series  of  13  half- 
hour  films,  to  be  titled  Craig  Rice 
Theatre,  starts  production  in  Au- 
gust with  Sam  Neuman,  motion 
picture  writer,  adapting  the  scripts 
and  directing.  Mr.  London  will 
produce  at  Eagle-Lion  Studios, 
Hollywood. 

*  *  * 

Ann  Sothern,  radio-film  actress, 
has  been  signed  by  Jack  Chertok 
Television  Productions  Inc.,  Holly- 
wood, to  star  in  a  new  half-hour 
situation  comedy  TV  film  series, 
Private  Secretary.  Production 
starts  Aug.  1  at  the  General  Serv- 
ice Studios. 

How  To  Stop  Worrying  and 
Start  Living  will  be  produced  by 
Mr.  Chertok  and  feature  Dale 
Carnegie  in  the  introduction  to 
each  half-hour  film.  The  re- 
mainder of  each  program  will  con- 
sist of  the  before  and  after  of 
situations  as  already  established 
by  Mr.  Carnegie.  Actors  for  this 
portion  have  not  been  signed. 

Snader  Productions  Inc.,  Beverly 
Hills,  has  been  formed  as  a  sub- 
sidiary of  Snader  Telescriptions 
Corp.,  that  city,  for  the  purpose  of 
acquiring  and  financing  outside 
television  film  productions.  Headed 
by  Louis  D.  Snader,  the  parent 
firm's  president,  the  board  of  di- 
rectors includes  Robert  Snader, 
vice  president,  Jess  Corello,  pro- 
duction manager,  Jack  Snader, 
now  on  military  leave,  and  Mrs. 
Sue  Reinecke.  Officers  of  the  new 
firm  will  be  elected  from  the  board 
members. 

Jan  Productions  Inc.,  Hollywood, 
instead  of  Filmcraft  Productions, 
[B»T,  May  12]  under  changed 
plans,  will  film  the,  TV  version  of 
It's  the  Bickersons.  Lou  Parker 
and  Virginia  Grey  will  portray 
title  roles.   William  Rapp,  package 


owner-writer-director  of  the  for- 
mer NBC  radio  program  of  the 
same  name,  will  adapt  and  direct 
the  half-hour  films  with  Jack 
Denove  producing. 

VIP  Productions  Inc.,  Hollywood, 
TV  film  commercial  firm  using  the 
Hoge  Universal  Focus  Camera, 
has  taken  a  year's  lease  on  Stage 
7  at  Motion  Picture  Center.  Pro- 
duction starts  immediately  using 
the  firm's  newly  developed  process 
for  shooting  inserts  without  grain. 
Ralph  Hoge,  Lee  Garmes  and 
Robert  Smith  are  partners  in  com- 
pany. 

Sales  .  .  . 

Major  Television  Productions  Inc., 

Culver  City,  which  handles  the  dis- 
tribution of  Thrilling  Bible  Dra- 
mas, produced  by  Cathedral  Films, 
North  Hollywood,  has  sold  the  TV 
film  series  in  five  markets.  They 
include  WNBW  (TV)  Washing- 
ton, KRON-TV  San  Francisco, 
KLAC-TV  Los  Angeles,  WTAR- 
TV  Norfolk  and  WMCT  (TV) 
Memphis.  Programs,  based  on  the 
"Life  of  Christ"  and  "Life  of  St. 
Paul,"  make  up  26  half-hours  but 
can  be  combined  as  hour-long 
shows  or  divided  into  quarter-hour 
segments. 

*    *  * 

CBS-TV  Film  Sales  announced  last 
week  three  sales  of  TV  film  pack- 
ages. Cases  of  Eddie  Drake  and 
Holiday  in  Paris,  starring  Dolores 
Gray,  have  been  set  for  WSM-TV 
Nashville.  Strange  Adventure  was 
purchased  by  WFAA-TV  Dallas. 
The  three  programs  are  to  begin 
this  month. 

%        %  * 

Voglin  Corp.,  Hollywood,  has  com- 
pleted four  80-second  live  action 
TV  film  commercials  for  General 
Foods  Corp.,  New  York,  for  show- 
ing on  CBS-TV  Our  Miss  Brooks. 
Two  commercials  are  for  Maxwell 
House  Div.  (Sanka)  and  two  are 
for  Iglehart  Bros.  Div.  (Swans 
Down  Cake  Flour).  Agency  is 
Young  &  Rubicam  Inc.,  Hollywood. 

Guild  Films  Inc.,  headed  by  Reub 
Kaufman,  has  opened  two  new 
sales  offices.  Robert  DeVinny,  mid- 
west sales  representative  of  Harry 
Goodman  Productions,  Chicago, 
has  joined  the  firm  with  offices  at 
20  East  Jackson  Blvd.,  that  city. 
Headquartered  at  1900  Euclid  Ave., 


Cleveland,  is  Robert  F.  Blair,  for- 
merly representative  in  that  city 
for  Snader  Telescriptions  Sales 
Inc.  Nat  Donato,  general  sales 
manager  in  New  York  for  C.  P. 
MacGregor  (radio  program  pack- 
agers), named  eastern  sales  man- 
ager with  headquarters  at  510 
Madison  Ave.,  N.  Y. 

Firm  is  making  available  to  TV 
stations  The  Guild  Sports  Library, 
group  of  30-second  film  clips  of  400 
sports  personalities.  Contracts  in- 
clude unlimited  use  and  receipt  of 
10  additional  film  clips  per  month. 
To  enable  local  sportscasters  to 
illustrate  their  programs,  no  sound 
track  is  included. 

The  Guild  Neivs  Library  is  now 
being  prepared  which  will  use  the 
same  treatment  on  national  and  in- 
ternational news  personalities  and 
events. 

Availabilities  .  .  . 

Lewis  &  Clark  Inc.,  Chicago,  pro- 
ducer of  television  and  radio  pack- 
age shows,  is  now  offering  for  sale 
a  new  television  quiz,  What's  Your 
Eye-Q?  The  program  combines 
tested  elements  of  the  local  tele- 
phone quiz  program  with  an  un- 
usual visual  element,  the  firm 
claims.  Informative  rhymed  jingles 
accompanied  by  caricatures  flashed 
on  the  screen  form  the  body  of  the 
show. 

Production  of  a  series  of  26  fif- 
teen-minute western  musical  pro- 
grams now  is  under  way  at  Lewis 
&  Clark  and  is  expected  to  be  ready 
(Continued  on  page  98) 


TV  PACKAGE  SALE 

UTP's'Big  Town'  to  Italy 

UNITED  Television  Programs  an- 
nounced last  week  the  sale  of  the 
TV  film  package  Big  Town  to 
Societa  Radio  Audizioni  Italia 
( R.A.I. ),  Italy. 

Big  Town  is  now  distributed  by 
UTP  in  29  markets  not  covered  by 
Lever  Bros.',  which  converted  the 
show  from  live  to  film  early  in 
April.  Mr.  Beckwith  said  the 
ARB  rating  for  the  show  rose  from 
31.3  live  to  36.7  on  film. 

Other  sales  by  UTP  include:  "Double 
Play  with  Durocher  and  Day"  for 
KOTV  Tulsa  and  WKY-TV  Oklahoma 
City,  starting  Aug.  1,  to  Hart  Auto 
Sales;  "Hollywood  Off-Beat,"  for 
WDAF-TV  Kansas  City,  starting  July 
10,  to  Field  Chevrolet  through  Merritt 
Owens  Adv.  Agency,  and  "Old  Ameri- 
can Barn  Dance"  for  W TAR- TV  Nor- 
folk, starting  July  5. 


Telenews  on  West  Coast 

ORGANIZATION  of  West  Coast 
newsreel  delivery  service  by  Tele- 
news  Productions  Inc.,  New  York, 
has  been  announced  by  Ted  Genock, 
Telenews  editor-in-chief.  "As  soon 
as  operations  permit,"  Los  An- 
geles bureau  of  Telenews-INS  will 
begin  servicing  footage  of  regional 
news  to  West  Coast  TV  stations, 
with  all  processing  and  shipping 
to  be  handled  by  special  laboratory 
facilities  soon  to  be  set  up  in  Los 
Angeles,  it  was  reported. 


REPUBLIC  DROPS 

TV  Film  Production  Plans 

DROPPING  all  TV  film  produc- 
tion plans  for  the  time  being,  but 
making  facilities  available  to  out- 
side independent  producers,  Repub- 
lic Pictures,  through  its  subsidiary 
Hollywood  Television  Service  Inc., 
will  concentrate  on  selling  its 
stockpile  of  old  theatrical  movies 
to  video. 

This  was  revealed  last  week 
when  Republic  withdrew  from  talks 
with  Screen  Actors  Guild  for  a 
contract  covering  actors  in  televi- 
sion and  gave  the  explanation  that 
it  was  cancelling  all  present  video 
film  production  plans.  RKO  Radio 
Pictures  withdrew  from  those 
talks,  too,  informing  SAG  that  it 
had  decided  to  temporarily  by-pass 
TV  film  production. 

Columbia  Pictures,  with  subsid- 
iary Screen  Gems  Inc.,  and  Uni- 
versal-International for  United 
World  Films  Inc.  remain  the  lone 
negotiators  with  SAG.  However, 
all  major  studios  have  been  rep- 
resented during  SAG  talks  through 
presence  of  Charles  Horen,  labor 
representative  of  the  Assn.  of  Mo- 
tion Picture  Producers. 

Announcement  Soon 

Reporting  negotiations  as  "pro- 
gressing satisfactorily,"  John  Dale 
Jr.,  executive  secretary  of  SAG, 
said  an  agreement  announcement 
was  expected  to  be  made  "within  a 
few  days."  He  said  the  guild  was 
not  negotiating  with  other  major 
studios  at  this  time  because  of 
their  announcement  that  "they  have 
no  present  plans  for  making  any 
television  entertainment  films." 

The  deal  worked  out  with  Colum- 
bia and  U-I  will  set  the  pattern 
for  other  major  producers  to  fol- 
low. 

SAG  also  is  negotiating  with 
Jack  Chertok  Television  Produc- 
tions and  MCA,  whose  subsidiary 
Revue  Productions  makes  video 
films.  Contracts  are  identical  to 
those  signed  by  Alliance  of  Tele- 
vision Film  Producers  and  several 
unaffiliated  independent  TV  pro- 
duction companies  July  2. 


DENVER  'TELECAST' 

KMTV  (TV)  Claims  Assist 

GLENN  HARRIS,  program  man- 
ager, KMTV  (TV)  Omaha,  is  claim- 
ing a  strong  assist  in  Denver's 
"pioneer  telecast"  of  Gen.  Dwight 
D.  Eisenhower's  address  June  23. 
Mr.  Harris  said  KMTV  aided  the 
"first  telecast  ever  to  emanate  from 
America's  largest  non  -  television 
city,  Denver.  .  .  ." 

The  telecast  was  carried  on  a 
coaxial  cable  from  Denver's  Brown 
Palace  Hotel  to  the  local  telephone 
company,  where  it  joined  the  net- 
work relay  system.  From  Omaha, 
the  program  was  split  and  fed  to 
the  East  and  West  Coasts.  Mr. 
Harris  added  that  only  a  few  per- 
sons in  Denver  were  able  to  see  the 
telecast  through  a  closed-circuit 
relay. 


Boy  Scouts  of 
America 

New  York  City 


SYNC-SOUND 

RANGERTONE 

73  WINTHROP  ST. 
NEWARK  4,  N.  J. 
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BRITISH  VIDEO 

Commercial  Activity  Seen 

BRITISH  advertising — and  British 
capital — is  already  embarking  on 
anticipatory  activities  for  the  ad- 
vent of  commercial  television  in 
the  United  Kingdom,  following  the 
action  of  the  House  of  Commons  in 
authorizing  the  introduction  of 
broadcast  video  advertising  at  such 
time  as  the  national  defense  pro- 
gram will  permit  [B*T,  June  16]. 

A  new  corporation,  reported  by 
the  London  Daily  Herald  to  be 
backed  by  more  than  $250  million, 
"is  being  formed  with  the  objective 
of  "technical  and  program  devel- 
opment of  television  and  sound  ra- 
dio throughout  the  world."  Prin- 
cipals of  the  as  yet  unnamed 
organization  are  said  to  include  Sir 
Alexander  Aikman,  chairman,  Elec- 
tric &  Musical  Industries;  Norman 
Collins,  chairman,  High  Definition 
Films  and  former  TV  head  of  the 
BBC;  Viscount  Duncannon,  of  the 
London  financial  house  of  Robert 
Benson,  Lonsdale  &  Co.;  Sir  Alex- 
ander Korda  of  London  Film  Pro- 
ductions; Sir  Robert  Renwisk,  di- 
rector, Associated  Electrical  Indus- 
tries and  president,  Television  So- 
ciety, and  C.  O.  Stanley,  chairman, 
Pye  Radio,  set  manufacturer. 

British  Vitamin  Products  Ltd., 
through  its  advertising  agency, 
Auger  &  Turner,  has  applied  to  the 
British  Postmaster  General  "for 
time  in  the  first  sponsored  televi- 
sion program,"  according  to  a  let- 
ter quoted  in  Advertiser's  Weekly. 


TV  IN  PEORIA 

Store  Uses  Closed  Circuit 

REPORT  on  use  of  closed  circuit 
TV  for  a  department  store  on  a 
13-week  basis — the  first  demon- 
stration of  commercial  television 
in  Peoria,  111. — is  circulated  by 
Arbingast,  Becht  &  Assoc.,  agency 
for  Block  &  Kuhl  Co.  in  that  city. 

The  agency  noted  that  it  capi- 
talized on  the  high  interest  in  TV 
in  a  non-television  market  and 
said  the  store  still  reports  "in- 
creased, directly-traceable  sales" 
to  the  series  which  ended  June  13. 

Last  March  AB&A  Radio-TV 
Director  George  Cremeens  con- 
ceived the  idea  for  Block  Party 
with  product  demonstrations  and 
public  service  features.  Within  six 
weeks,  the  store  reported  that  TV 
receiver  sales  had  multiplied.  Pro- 
gram was  produced  each  weekday 
from  the  store's  Skyline  restau- 
rant and  telecast  over  closed  cir- 
cuit to  57  TV  sets  in  the  store. 
Show  was  aired  on  radio  by 
WMBD-AM-FM,  which  supplied 
equipment  and  personnel. 


CANADA  TV 


CBC  Priority  to  Delay 
Privately-Owned  Video 


INDEFINITE  delay  of  privately-owned  TV  stations  in  Canada  was  im- 
plied July  4  in  the  Canadian  government's  announcement  that  its  Ca- 
nadian Broadcasting  Corp.  must  open  a  TV  station  in  each  province  before 
any  private  TV  station  is  allowed  to  go  on  the  air. 

The  government  loaned  CBC  $2  *  


TOTAL  of  38%  hours  per  week  was 
allocated  to  NBC-TV  and  WOAI 
TV  San  Antonio,  network  affiliate 
there,  when  direct  connection  with 
NBC  by  cable  and  microwave  relay 
became  effective  July  1.  This  repre- 
sents 68.3%  of  total  air  time  allocated 
to  the  city  on  the  network  link. 
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million  to  finance  the  first  year's 
operations  of  CBC  video  outlets  at 
Toronto  and  Montreal,  scheduled 
to  open  in  September.  Construction 
of  the  stations  also  is  being  financed 
by  a  $6  million  federal  loan. 

In  a  report  also  on  July  4  a  joint 
committee  of  the  Assn.  of  Canadi- 
an Advertisers  and  the  Canadian 
Assn.  of  Advertising  Agencies  gave 
advertisers  an  idea  of  what  to 
expect  during  the  first  few  years 
of  television. 

Highlight  of  the  report:  Enthu- 
siasm is  not  high  for  commercial 
TV  in  Canada,  mainly  because  of 
high  costs,  few  sets,  and  limitations 
placed  on  commercially  sponsored 
video  by  CBC. 

Unless  advertisers  increase  budg- 
ets to  take  care  of  TV  in  the  two 
major  markets,  radio  and  other 
media  will  suffer  in  order  for  the 
sponsors  to  use  video  at  current 
high  costs,  it  was  pointed  out. 

The  report  also  points  out  that 
advertisers  should  be  aware  of  the 
long  term  implications  of  the  CBC 
TV  policy.  The  committee  recalls 
to  advertisers  that  A.  D.  Dunton, 
CBC  chairman,  at  the  recent  an- 
nual meeting  of  the  ACA  stated 
that  while  advertisers  were  invited 
to  participate  in  the  development 
of  the  new  medium,  it  was  implied 
that  their  position  was  one  of  suf- 
ferance rather  than  participation 
on  a  partnership  basis. 

CBC  policy  on  production  of  com- 
mercial shows  also  does  not  appeal 
to  advertisers,  the  report  shows. 
The  CBC  has  decided,  over  the  pro- 
tests and  objection  of  the  joint 
ACA  and  CAAA  committee,  to  pro- 
duce and  direct  all  TV  programs 
which  originate  in  their  studios. 
This  policy  may  well  result  in  a 
situation  where  advertisers  will  be 
forced  to  bear  the  brunt  of  respon- 
sibility for  mistakes  in  the  eyes  of 


TV  TRANSMITTER 

RCA  Ships  to  WSAZ-TV 

FIRST  major  high-power  TV  trans- 
mitter unit  since  the  thaw  was 
shipped  last  week  from  the  RCA 
Victor  plant  at  Camden,  N.  J.,  to 
WSAZ-TV  Huntington,  W.  Va.,  ac- 
cording to  W.  W.  Watts,  vice  pres- 
ident in  charge  of  the  engineering 
products  department.  WSAZ-TV  is 
now  operating  on  Channel  5  with 
a  standard  5  kw  transmitter. 

Mr.  Watts  said  a  new  TV  era 
is  marked  by  resumption  of  deliv- 
eries. He  turned  over  the  equip- 
ment to  Leroy  E.  Kilpatrick, 
WSAZ-TV  chief  engineer,  explain- 
ing it  is  the  first  of  many  high- 
power  transmitter-amplifiers  -to  be 
delivered  by  RCA  Victor.  WSAZ- 
TV  is  applicant  for  a  CP  to  oper- 
ate on  Channel  3  with  83.4  kw  ERP. 


the  public.  It  will  also  mean  that 
the  advertiser  who  is  dissatisfied 
with  the  production  of  his  TV  pro- 
gram can  no  longer  hold  his  adver- 
tising agency  responsible  for  the 
quality  of  progx'am,  but  must  rely 
on  the  good  intentions  of  the  CBC. 

The  committee  reported  that  by 
the  end  of  April  1952,  a  total  of 
91,404  TV  sets  had  been  sold  in 
Canada,  and  that  the  Radio-Televi- 
sion Mfrs.  Assn.  of  Canada  esti- 
mated 70,000  sets  would  be  sold  in 
Canada  in  1952.  This  estimate  was 
prior  to  consumer  credit  restric- 
tions being  lifted  and  may  be  con- 
servative. Based  on  growth  in  com- 
parable U.  S.  cities  it  is  anticipated 
that  the  60,000  sets  now  in  the  To- 
ronto area  will  grow  to  112,000 
within  the  first  year  of  telecasting 
from  a  local  station,  and  to  250,000 
by  the  end  of  the  third  year.  In 
Montreal  it  is  estimated  that  there 
will  be  15,000  sets  by  the  end  of 
September  1953,  and  225,000  by 
the  end  of  the  third  year. 

The  committee,  headed  by  J.  A. 
Lawrence,  Borden  Co.  Ltd.,  To- 
ronto, and  G.  C.  Clarke,  Standard 
Brands  Ltd.,  Montreal,  plans  to 
continue  its  studies  and  to  present 
them  to  members  of  the  ACA  and 
CAAA. 


CBS-TV  CASTING 

Split  Into  Two  Sections 

DIVISION  of  CBS-TV's  casting 
department  into  two  sections — one 
for  booking  variety-musical  at- 
tractions and  another  for  audition- 
ing and  casting  dramatic  talent — 
was  announced  last  Tuesday  by 
Hubbell  Robinson  Jr.,  vice  presi- 
dent in  charge  of  network  pro- 
grams. 

Both  divisions  will  be  headed  by 
Robert  M.  Banker,  who  was  ap- 
pointed CBS-TV  casting  director 
last  month.  Mr.  Banker's  present 
department  personnel  will  handle 
dramatic  show  auditions  and  cast- 
ings. 

Bookings  for  variety-musical 
shows  will  be  supervised  by  Helen 
Keane,  formerly  with  Music  Corp. 
of  America's  booking  department. 


WATV  (TV)  Sender 

ANNOUNCEMENT  of  the  sale  of 
a  50  kw  and  a  5  kw  VHF  TV  trans- 
mitter to  WATV  (TV)  Newark 
was  made  July  1  by  the  Television 
Transmitter  Div.  of  Allen  B.  Du- 
Mont  Labs.  Inc.,  Clifton,  N.  J. 
WATV  bought  the  5  kw  transmit- 
ter for  use  when  the  station  moves 
to  its  new  site  at  the  Empire  State 
Building  in  the  near  future  and  the 
50  kw  transmitter  in  anticipation 
of  expansion  to  higher  power  at  a 
later  date. 


TV  UNBIASED 

Swayze  Tells  Ad  Clubs 

TELEVISION  is  the  most  unbiased 
medium  of  news  reporting  because 
the  viewer  sees  events  as  they  hap- 
pen, according  to  John  Cameron 
Swayze,  NBC-TV  Camel  News 
Caravan  commentator,  speaking  be- 
fore a  combined  Lbs  Angeles  and 
Hollywood  Ad  Clubs  meeting  at 
the  Biltmore  Hotel  last  week. 

Each  news  medium — radio,  TV 
or  the  newspaper — has  its  place, 
Mr.  Swayze  noted  because  news- 
papers give  "the  complete  story" 
and  radio  with  its  elasticity  gives 
"a  fast,  up-to-the-minute  picture 
of  the  news."  While  TV  has  neither 
of  these  attributes,  he  said,  "it  has 
the  extra  dimension  of  the  pictorial 
to  aid  it  in  telling  a  news  story." 

No  matter  how  much  the  news- 
paper or  radio  reporter-newscaster 
attempts  to  keep  out  editorializ- 
ing, "the  story  is  still  clothed  in 
his  words,  and  is  his  interpreta- 
tion which  goes  to  the  public,"  he 
said.  Television,  the  perfect  re- 
porter, records  what  is  happening, 
and  transmits  it  to  the  consumer 
without  processing,  he  concluded. 
Mr.  Swayze  was  on  the  West  Coast 
for  the  transcontinental  premiere 
of  Caravan  June  30. 


PLANS  for  raising  memorial  fund  of 
$1,500  for  a  TV  receiving  station  in 
new  Journalism  Bldg.,  U.  of  Texas, 
Austin,  have  been  announced.  Station 
is  intended  as  a  memorial  to  school's 
journalism  students  who  were  killed 
in  World  War  II. 


OPERATION 


Winter  profits  melt  into 
Summer  excuses  except  on 

WLW-Television 

So  put  starch  into 
those  wilting  sales  with 

OPERATION  SUNBURST 

and  the 

$50,000 
"IF  I  WERE  PRESIDENT" 
Contest 

Exclusive  on 


Television 
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N.Y.  FILM  SITE 

NTFC  Hears  City  Plans 

COOPERATION  in  establishing  a 
TV -film  center  in  New  York  [B»T, 
June  23]  was  pledged  Wednesday 
by  Walter  T.  Shirley,  commissioner 
of  commerce  and  motion  picture 
and  television  coordinator  for  the 
city. 

Mr.  Shirley  told  75  persons  at- 
tending the  National  Television 
Film  Council's  fourth  anniversary 
luncheon  that  New  York  should 
have  a  Manhattan  site  available 
at  all  times  for  producers.  He  said 
facilities  should  be  so  attractive 
that  New  York  business  will  not 
"be  lured  away  to  Hollywood." 

Mr.  Shirley  said  he  had  formed 
a  committee  to  work  with  the  film 
industry  to  secure  a  site,  and  urged 
the  council  to  cooperate  with  other 
film  trade  groups  to  insure  the 
project's  success.  He  made  no  direct 
mention  of  how  the  project  could  be 
financed,  but  in  a  question-and- 
answer  period  suggested  the  indus- 
try itself  might  arrange  for  proper 
financing,  either  from  within,  or  by 
interesting  other  private  backers. 

Mr.  Shirley  said  he  has  conferred 
with  other  film  groups  in  the  city 
and  that  all  agree  the  need  for  a 
TV-film  center  is  the  paramount  is- 
sue in  the  New  York-Hollywood 
tussle.  He  said  his  committee  has 
worked  with  one  from  another 
trade  group  (apparently  referring 
to  the  Film  Producers  Assn.  of 
New  York) ,  and  both  now  are  con- 


THIS  is  new  two-tower  array  of  the 
Bell  microwave  relay  system  com- 
pleted for  WJIM-TV  Lansing,  Mich., 
and  part  of  the  $250,000  Bell  sys- 
tem completed  by  AT&T.  Signal  is 
beamed  from  Detroit  to  274-ft.  tower 
at  Milford,  to  a  second  tower  at  Dan- 
ville, to  receiver  in  Lansing  and  then 
to  the  WJIM-TV  tower. 

sidering  several  mid-Manhattan 
sites.  He  called  on  the  council  to 
"iron  out  differences"  with  other 
trade  groups  and  to  "get  behind 
the  TV-film  center  idea  100%." 

Melvin  L.  Gold,  council  president, 
told  Mr.  Shirley  his  recommenda- 
tions would  be  considered  at  a 
meeting  of  the   executive  board. 


MT.  SUTRO 

KPIX  (TV)  Gets  Lease 

ABC  announced  last  week  it  had 
granted  a  10-year  lease  to  KPIX 
(TV)  San  Francisco  for  re-loca- 
tion of  its  television  transmitter 
atop  the  ABC-owned  Sutro  Man- 
sion facilities  in  San  Francisco. 

In  making  the  announcement, 
Frank  Marx,  ABC  vice  president 
in  charge  of  engineering,  said  that 
"it  is  anticipated  that  Mt.  Sutro 
will  become  another  'Empire  State' 
site  for  Bay  Area  television  sta- 
tions due  to  its  ideally  situated 
location  in  that  city." 

He  explained  that  Mt.  Sutro  "is 
almost  the  geographic  center  of 
San  Francisco  and  makes  one  of  the 
most  perfect  natural  locations  in 
the  country  for  the  transmission  of 
television  signals,  without  inter- 
ference from  surrounding  terrain 
or  man-made  obstacles." 

Mr.  Marx  noted  that  FCC's  TV 
allocations  allotted  10  channels  to 
the  San  Francisco  area  and  said 
he  believed  that  virtually  all  new 
stations  would  want  transmitter 
facilities  at  the  ABC-TV  trans- 
mitter site. 

KPIX  becomes  the  second  San 
Francisco  video  outlet  to  originate 
its  transmissions  from  this  loca- 
tion. ABC-TV's  owned  station 
KGO-TV  has  been  operating  from 
the  Mt.  Sutro  site  since  May  5, 
1949.  KPIX  is  expected  to  begin 
transmitting  programs  from  its 
new  site  sometime  this  month.  The 
ABC-TV  tower  measures  530  feet 
and  Sutro  Mansion  is  located  some 
830  feet  above  sea  level. 


SAFETY  KITS 

Distributed  by  Ad  Council 

SOLICITING  the  help  of  television 
in  preventing  traffic  deaths  for  the 
vacation  months  ahead,  the  Adver- 
tising Council  sent  a  new  kit  of 
public  service  advertising  material 
on  safety  to  every  TV  station  in 
the  country;  plus  the  four  TV  net- 
works. 

Accompanying  letter  from  Wes- 
ley I.  Nunn,  advertising  manager 
of  Standard  Oil  Co.  (Indiana),  and 
voluntary  coordinator  of  the  year- 
round  council  "stop  accidents" 
campaign,  stated  that  "television 
could  become  a  tremendous  factor 
in  helping  to  prevent  accidents." 

Prepared  without  charge  by  the 
campaign's  volunteer  agency, 
Young  &  Rubicam,  Chicago,  the 
TV  kit  also  contains  film  spots, 
posters  and  announcements. 


Morris  Forms  Film  Firm 

NELSON  MORRIS,  formerly  ad- 
vertising photo  consultant  for 
Grant  Adv.,  McCann-Erickson, 
Young  &  Rubicam  and  other  adver- 
tising agencies,,  has  formed  Nelson 
Morris  Productions,  TV  motion 
picture  company,  with  headquar- 
ters at  538  Fifth  Ave.,  New  York. 
All  production  will  be  staged  in 
Mexico,  Mr.  Morris  said. 


WOMEN  VIEWERS 

Lawrence  Cites  N.  Y.  Survey 

WOMEN  in  the  greater  New  York 
area  spend  nearly  15  million  hours 
a  week  watching  daytime  televi- 
sion, Craig  Lawrence,  general  man- 
ager of  WCBS-TV  New  York,  told 
a  news  luncheon  at  New  York's 
Blair  House  Thursday. 

Quoting  from  the  findings  of  a 
survey  made  by  Advertest  in  May, 
Mr.  Lawrence  said  that  while  the 
percentage  of  women  watching  day- 
time TV  had  declined  slightly  in 
the  preceding  year,  from  39.5%  in 
May  1951  to  38.4%  in  May  1952, 
those  women  who  do  watch  day- 
time TV  had  increased  their  hours 
of  viewing  from  10  to  13  a  week. 
This  fact,  coupled  with  the  in- 
creased number  of  homes  with  TV, 
means  that  the  total  number  of 
daytime  hours  New  York  women 
spend  in  front  of  their  TV  receiv- 
ers now  totals  14,936,064  a  week, 
a  rise  of  60.9%  in  the  past  year. 

WCBS-TV  fared  even  better,  Mr. 
Lawrence  reported,  with  a  rise  of 
100%  in  average  daytime  quarter- 
hour  rating  and  a  gain  of  154.6% 
in  the  number  of  viewing  homes 
per  average  quarter-hour.  Although 
the  station's  rates  have  risen,  he 
pointed  out  that  the  new  "daytime 
dozen"  package  which  offers  a  45% 
discount  to  advertisers  using  12  or 
more  spots  a  week  on  WCBS-TV 
lowers  the  rate  for  them  to  21% 
less  than  a  year  ago. 

"This  plan  was  evolved,"  he  said, 
"to  encourage  spot  advertisers  to 
make  more  use  of  daytime  televi- 
sion and  to  do  it  on  a  basis  of 
greater  frequency  and  repetition." 
Although  introduced  only  about  a 
month  ago,  the  12-a-week  plan  has 
already  added  four  sponsors,  he 
reported:  Best  Foods  for  Nucoa 
and  Hellman's  Mayonnaise,  Gen- 
eral Foods  for  Maxwell  House  Cof- 
fee, Loew's  Theatres  and  Rival 
Dog  Food. 

Facts  and  figures  discussed  by 
Mr.  Lawrence  are  contained  in  a 
new  brochure — "In  the  Daytime, 
too,  It's  Channel  2" — issued  by 
WCBS-TV,  which  occupies  that 
channel. 

Mr.  Abrams,  honored  at  the  din- 
ner for  his  30  years  as  Emerson's 
president,  announced  that  the  board 
of  the  Radio  Television  Mfrs.  Assn. 
has  authorized  its  chairman  to  ap- 
point a  committee  to  study  ways 
and  means  of  furthering  the  de- 
velopment of  educational  TV  sta- 
tions. Mr.  Abrams  had  proposed 
that  the  manufacturers  of  radio 
and  TV  receivers  should  spear- 
head a  drive  to  raise  a  $5  million 
fund  to  achieve  this  purpose.  An- 
nouncement of  the  committee  mem- 
bers will  be  made  shortly. 

Plans  for  the  third  part  of  the 
Emerson  project — formation  of  an 
educational  council  composed  of 
statesmen,  educators  and  business 
executives  to  guide  the  develop- 
ment of  educational  TV — are  also 
progressing,  Mr.  Abrams  said.  He 
reported  an  enthusiastic  response 
to  the  complete  program  from  edu- 
cators and  public  and  industry 
leaders  and  said  that  an  important 
announcement  may  soon  be  made. 
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AFL  FILM  GROUP 

Hints  Advertiser  Boycott 

PROTESTING  foreign  TV  film 
production  and  intimating  a  boy- 
cott of  advertisers  who  use  such 
shows,  Hollywood  AFL  Film  Coun- 
cil Tuesday  asked  all  labor  organi- 
zations to  fight  the  "current  prac- 
tice." 

The  increasing  number  of  pro- 
ducers and  advertising  agencies 
making  TV  films  abroad  deprives 
many  U.  S.  citizens  of  employment 
and  causes  loss  of  taxes  on  salaries 
and  wages,  a  resolution  declared. 

The  AFL  Council  charged  that 
these  TV  film  productions  abroad 
are  for  "tax-saving  purposes  or 
to  take  advantage  of  cheap  produc- 
tion and  labor  costs." 

The  council  asserted  it  was  un- 
fair to  go  outside  the  U.  S.  to  make 
films  to  be  used  to  sell  American 
products  to  American  citizens,  and 
in  asking  labor's  support,  threat- 
ened to  desseminate  to  other  labor 
organizations  and  groups  the 
"identities  of  such  products  and 
the  advertising  agency,  manufac- 
turers and  distributors"  involved. 


TELENEWS  STAFF 

Appossifmerots  Announced 

TELENEWS  Productions  has  an- 
nounced the  appointment  of  four 
'new  staffers  in  its  expanding  news 
operation,  three  in  the  New  York 
headquarters  newsroom  and  the 
other  in  Dallas. 

i  Gordon  Yoder,  newsreel  camera- 
man, will  work  out  of  Dallas,  cover- 
ing the  Southwest.  Additions  to 
the  New  York  staff  were  Robert 
Leckie,  formerly  of  the  New  York 
■Journal- American  and  the  Buffalo 
•  Courier-Express,  as  a  writer,  and 
Jules  Siegel  and  Van  Kardisch  as 
assistant  editors.  Mr.  Siegel  was 
formerly  on  the  news  desk  at 
!WNYC  New  York  and  Mr.  Kardisch 
was  with  the  Levittown,  L.  I.  com- 
munity newspaper. 


CARS  used  by  camera  crews  of  Tele- 
news  Productions  Inc.,  N.  Y.  have  been 
equipped  with  two-way  high-frequency 
radios  in  order  to  increase  operating 
speed.  Radios  are  used  for  direct  con- 
tact between  home  office  and  camera 
crews  and  for  car-to-car  communica- 
tion. 


STATE  DEPT.  FUNDS  TV  *S"' 

A  RECOMMENDATION  that  television  be  included  on  an  equal  basis 
with  radio  broadcasting  in  the  State  Dept.'s  1953  appropriations  budget 
was  rejected  by  Senate-House  conferees  in  an  11th  hour  move  over  the 
July  4  weekend.  *—  

The  Senate  receded  on  its  own 
adopted  amendment  at  House  urg- 
ing, thus  defeating  a  suggestion  by 
Sen.  Karl  Mundt  (R-S.D.),  avid 
proponent  of  trans-oceanic  televi- 
sion [B*T,  June  30]. 

Other  significant  changes  in  the 
1953  funds  measure  (HR  7289)  as 
both  chambers  cleared  it  July  5  for 
the  President's  signature: 

®  The  overall  international  in- 
formation program  was  sliced  to 
$87,325,000 — a  compromise  between 
Senate  and  House  figures — with 
perhaps  proportionately  less  for 
Voice  of  America  shortwave  broad- 
casting operations  than  originally 
estimated. 

@  Monies  to  be  "made  available 
to  one  or  more  private  interna- 
tional broadcasting  licensees  for 
.  .  .  developing  and  broadcasting" 
special  programs  were  pared  from 
$200,000  to  $100,000. 

The  decision  to  delete  any  refer- 
ence to  television  reportedly 
stemmed  from  the  reluctance  of 
conferees  to  take  such  a  "far- 
reaching  step"  without  sufficient 
study  by  members  of  Congress, 
according  to  committee  authorities. 
It  was  pointed  out  that  the  sub- 
ject had  not  been  raised  during 
hearings  by  the  Senate  Appropria- 
tions Committee  before  Sen.  Mundt 
offered  his  amendment  on  the  floor. 

The  Mundt  recommendation 
would  have  provided  that  the  State 
Dept.  could  use  money  this  new 
fiscal  year  for  TV  as  well  as  radio 
broadcasting.  It  is  Sen.  Mundt's 
conviction  that  authority  for  this 
is  contained  in  the  Smith-Mundt 
Act  of  which  he  was  co-author. 

Conferees'  action  on  voting  in- 
ternational information  funds  was 
a  compromise  between  the  $86,575,- 
000  allotted  by  the  House  and  the 
$88,556,516  given  by  the  Senate. 
It  was  estimated  earlier  that  per- 
haps $20  million  would  be  ear- 
marked for  radio  broadcast  opera- 
tions. 

Out  of  the  $87  million-plus  will 
have  to  come  money  to  enable  two 
radio  relay  stations  to  begin  opera- 


tion later  this  year.  But  expendi- 
tures for  five  new  stations  and  two 
additional  floating  transmitters; 
plus  proposed  language  projects, 
were  categorically  turned  down. 

The  feeling  of  the  International 
Information  Administration  and 
its  administrator,  Dr.  Wilson 
Compton,  is  that  new  facilities 
already  constructed  should  be 
pressed  into  action  as  soon  as  prac- 
ticable. Dr.  Compton  also  has  sug- 
gested the  transfer  of  some  VOA 
programming  to  overseas  locations, 
with  greater  stress  on  use  of  local 
facilities  in  Europe  [Closed  Cir- 
cuit, June  30]. 

Senate  and  House  conferees  were 
in  sharp  disagreement  over  making 
money  available  to  private  firms 
(such  as  World  Wide  Broadcasting 
Corp.,  WRUL  Boston).  Finally, 
Senators  suggested  $100,000  be  set 
aside  for  this  purpose  to  which  the 
House  members  agreed. 


OLYMPIC  BAN 

TV-Newsreel  Protest  Made 

SPOKESMEN  for  combined  Amer- 
ican TV-newsreel  agencies  revealed 
last  Wednesday — and  simultane- 
ously registered  a  protest — that 
the  Olympic  Committee  will  ban 
U.  S.  TV  newsreel  coverage  of  the 
international  games. 

They  said  they  had  information 
that  the  committee  plans  to  "com- 
mercialize" the  Olympics  by  mak- 
ing a  feature  film  of  the  contests 
for  "profitable  distribution." 

In  a  cable  to  E.  Von  Frenckell, 
Olympic  committee  chairman,  Fran- 
cis McCall,  news  director  NBC- 
TV;  Jack  Haney  of  UP-Movietone 
News,  and  E.  P.  Gennock,  Telenews 
editor-in-chief,  urged  a  reversal  of 
the  action. 


GATES 


QUINCY, 
ILLINOIS 


THESE  OFFICES 
TO  SERVE  YOU 

QUiNCY,  ILL   .......     TEL.  I 

HOUSTON,  TEXAS     ......     TEL.  ATWOOD 

WASHINGTON,  D.  C.    ...  TEL.  METROPOLITAN  I 

MONTREAL,  QUE  TEL.  ATLANTIC 

NEW  VQRK  CITY  TEL.  MURRAY  HiLL  9- 
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VFW  POSES  SUIT 

If  'Medal'  Series  Is  Filmed 

LEGAL  action  was  threatened  by 
the  Veterans  of  Foreign  Wars 
after  the  group's  ultimatum  to 
W.  R.  Frank  to  cease  further  an- 
nouncements and  production  on  a 
proposed  Medal  of  Honor  TV  film 
series.  The  VFW  has  engaged  Al 
Rogell  Productions  Inc.,  Hollywood, 
to  film  the  television  version  of  its 
similar  existing  radio  series  [B*T, 
June  23]. 

Mr.  Frank,  a  Minneapolis  motion 
picture  exhibitor  now  in  Hollywood, 
said  he  believed  highlights  in  the 
lives  of  Congressional  Medal  of 
Honor  winners  are  in  the  public 
domain.  The  half-hour  scripts  in 
the  VFW  sponsored  series  are 
titled  Beyond  the  Call.  Jon  Yost, 
radio-TV  director,  Russell  C.  Comer 
Co.,  producer  of  the  radio  version, 
is  preparing  the  TV  series. 


rcaVictor 

Good  program  ideas  and  top  talent 
deserve  RCA  Victor  transcription 
quality  and  service.  Your  material- 
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and  plants  . . .  receives  world-famous 
RCA  Victor  engineering.  Complete 
transcribed  radio  production  and 
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Contact  an  RCA  Victor  Custom  Rec- 
ord office  today: 

630  Fifth  Avenue 
Dept.  B-70,  NEW  YORK  20 
JUdson  2-5011 

445  North  Lake  Shore  Drive 
Dept.  B-70,  CHICAGO  11 
WHitehall  4-3215 
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PETRY  PEOPLE  AT  WORK 


Picture  Book  Teils  Story  to  Stations 


WHAT  happens  when  the  candid 
camera  catches  108  people  at  work, 
just  the  way  they  are — with  no 
poses  or  touchups? 

Edward  Petry  Co.,  national  sta- 
tion representative,  has  come  up 
with  one  answer — a  graphic  picture 
story  which  it  has  just  presented 
to  its  station  clients.  And  back  of 
this  picture  story  is  another:  How 
it  all  started  from  a  random  re- 
mark by  a  station  manager. 

The  plan  was  developed  last  No- 
vember when  the  company's  officers 
decided  to  let  stations  see  its  108 
employes  at  work.  Nothing  novel 
in  that,  perhaps.  But  Edward  Petry 
wanted  a  completely  realistic  ap- 
proach.  Said  the  firm's  president: 

"I  want  this  story  of  our  com- 
pany to  be  real  all  the  way  through. 
None  of  the  pictures  is  going  to  be 
touched  up.  If  a  man  is  working 
in  shirtsleeves,  or  if  a  girl  wears 
glasses  when  she  types,  let's  make 
sure  the  photographer  takes  the 
pictures  just  that  way." 

While  not  aiming  for  the  candid 
approach  of  major  picture  weeklies, 
the  Petry  firm  used  the  unposed 
picture  technique  to  achieve  the 
utmost  in  realism.  After  seeing  the 
book,  one  West  Coast  station  man- 
ager commented:  "I've  always  been 
very  conscious   of   all  the  Petry 
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. . .  because  KMBC-KFRM 
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salesmen  I  correspond  with  all  the 
time  but  I  never  realized  that  you 
have  two  people  in  the  office  for 
every  salesman  out  on  the  street." 

As  a  result,  the  88-page  picture 
book  has  station  men  talking  about 
the  story  of  people  "who  make  it 
possible  for  Petry  salesmen  to 
spend  more  time  selling."  The  book 
comprises  156  photographs,  and 
only  two  pages  of  copy. 

Putting  the  story  together  was  a 
complex  production.  The  job  was 
set  out  with  hand-set  type  and 
hand-mounted  photographic  blow- 
ups in  each  of  the  reproductions. 
Separate  radio-TV  organization 
charts  were  bound  into  the  book, 
and  a  four-color  silk  screen  proc- 
ess was  used  to  set  apart  major 
job  functions  of  all  employes.  Re- 
maining pages  were  done  in  two 
colors — black  and  terra  cotta  on 
buff  board. 

The  Petry  Production  Dept.  also 
busied  itself,  digging  out  person- 
nel biographies,  going  out  on  "loca- 
tion" with  photographers  and  pre- 
paring copy.  Production  employes 
helped  catch  subjects  in  unposed 
and  at  work  at  Petry  offices,  at  the 
agencies  and  at  advertisers. 

Actual  shooting  lasted  about  a 
month,  with  a  national  picture 
service  handling  photography  in 
New  York  and  six  other  Petry  of- 
fices. A  team  of  seven  photogra- 
phers took  more  than  2,400  candid 
shots,  from  which  the  company 
selected  156. 

One  hurdle  was  to  get  "work- 
aday" shots  of  some  70  secretaries, 
chartists,  switchboard  girls,  book- 
keepers, messengers,  etc.  Each 
employe  received  the  same  amount 
of  time  and  film,  regardless  of  his 
or  her  position.  As  a  result,  the 
bound  copy  contained  pictures  and 
thumbnail  sketches  from  president 
to  the  mimeograph  boy. 

Key  to  the  feeling  and  purpose 
is  given  by  Mr.  Petry  in  his  intro- 
duction: 

This  picture  story  of  the  Petry  Co. 
was  not  born  of  any  special  inspira- 
tion. It  came  into  being  when  a  sta- 
tion manager  said,  "I  wish  all  the 
other  people  at  my  station  could  meet 
each  one  of  you  and  get  to  know 
exactly  what  you  do." 

This  is  the  result  of  that  random 
remark.  Not  the  way  we  aim  to  be 
or  not  the  way  clever  camera  work 
could  make  us  look.  All  the  Petry 
people  are  here — doing  actual  things 
for  stations  that  we  do  every  day  of 
our  business  lives. 


Texas  Meet  Sept.  17 

SEMI-ANNUAL  meeting  of  the 
Texas  Assn.  of  Broadcasters  will 
be  held  Sept.  17  at  Fort  Worth,  it 
was  announced  last  week  by  Rich- 
man  Lewin  of  TAB.  The  date  pre- 
cedes by  a  day  the  NARTB  District 
13  meeting  in  the  same  city. 


Photographer  was  on  the  spot  at  the  Compton  Agency  snapping  this 
"workaday"  picture  of  (I  to  r)  Hanque  Ringgold,  Petry's  eastern  man- 
ager; Guy  Richards,  Compton  media  chief,  and  Bill  Maillefert,  Petry 
radio  salesman.  This  was  one  of  156  shots  used  by  firm  in  its  picture 
story  sent  to  station  clients. 


HA  STRUCTURE 

Advisory  Group  Analyzes 

PRESENT  semi-automous  position 
of  the  International  Information 
Administration  is  preferable  to 
separation  from  the  State  Dept., 
the  U.  S.  Advisory  Commission  on 
Information  has  advised  Congress. 

Commission  reiterated  its  earlier 
views  on  organizational  structure 
covering  the  Voice  of  America  and 
other  information  activities,  but 
reserved  final  opinions  until  all 
proposed  changes  are  put  into  ef- 
fect. Its  position  was  outlined  in 
a  sixth  annual  report  to  Congress. 

The  advisory  body,  headed  by 
Mark  A.  May,  director  of  Institute 
of  Human  Relations  at  Yale  U., 
also  endorsed  recent  Senate  action 
approving  an  inquiry  into  the  over- 
seas program  [B  •  T,  July  7].  Res- 
olution was  co-sponsored  by  Sens. 
William  Benton  (D-Conn.)  and 
Alexander  Wiley  (R-Wis.),  with 
the  former  favoring  a  study  of 
possible  separation  of  HA. 

The  report  was  signed  by  all  but 
one  of  the  .five  commission  mem- 
bers, Justin  Miller,  NARTB  board 
chairman  and  general  counsel. 
Judge  Miller  has  been  on  leave  of 
absence  from  the  group  since  he 
was  named  chairman  of  the  Salary 
Stabilization  Board  last  November. 


WOV  REVENUE 


Weil  Cites  Steady  Rise 

REVENUE  at  WOV  New  York  for 
the  first  half  of  1952  rose  130% 
over  the  same  period  10  years  ago. 

Figures  released  last  Tuesday  by 
Executive  Vice  President  Ralph  N. 
Weil  reveal  the  station  has  had  a 
steady  growth  since  1942.  Mr. 
Weil  said  that  sales  figures  for 
the  first  half  of  1952  were,  in  fact, 
26%  greater  than  the  station's 
revenue  for  the  entire  year  of  1942. 
Analysis  of  revenue  also  showed 
that  the  first  half  of  1952  ended 
with  an  increase  of  14%  over  a 
year  ago  and  43%  over  five  years 
ago  for  the  same  period. 


Form  Hand  and  Myse 

NEW  law  partnership  of  Hand 
and  Myse,  Transportation  Bldg., 
Washington,  D.  C,  has  been  an- 
nounced. Frank  B.  Hand  is  a  for- 
mer examiner  of  the  Interstate 
Commerce  Commission.  Daryal  A. 
Myse  is  a  former  FCC  and  Federal 
Power  Commission  attorney  and 
counsel  for  the  Wisconsin  Public 
Service  Commission. 
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FCDA  STATUS 


Hurt  by  Capitol  Hill 
Budget  Cuts 


AT  LEAST  two  vital  government  civil  defense  functions  are  facing  a 
recession  of  activity  because  of  lack  of  funds,  it  was  learned  last  week. 

At  the  Federal  Civil  Defense  Administration,  authorities  are  reciting 
an  oft-told  story  bearing  on  the  action  of  an  economy-minded  82d  Con- 
gress, which  pared  agency  funds  to 
the  bone  before  it  adjourned. 

The  two  projects  most  immedi- 
ately affected  by  axe-wielding  on 
Capitol  Hill  are  these: 

O  Overall  public  education  and 
information  activity  in  radio,  tele- 
vision and  other  media. 


■  O  Closed  circuit  theatre  TV 
demonstrations  and  other  public 
training  devices. 

Both  the  Senate  and  House  took 
!  a  dim  view  of  national  civil  defense 
efforts  and  the  intent  of  the  agency 
to  alert  and  prepare  the  nation  for 
.  possible  attack  by  lopping  off  up- 
wards of  90%  from  its  requested 
'53  budget.  The  cuts  will  be  felt  all 
down  the  line,  in  communications, 
'  public  affairs  and  other  operations. 
,     Conelrad  (control  of  electromag- 
netic radiations)   is  perhaps  only 
an  incidental  victim  in  this  in- 
stance, although  the  question  of 
'who  shall  pay  for  sequential  lines 
to  hook  up  clusters  of  stations  is 
'still  unresolved.  Stations  themselves 
]are  bearing  the  cost  of  changing 
their  equipment  as  a  prerequisite 
to  participation  in  the  plan. 
'    More   severe   cutbacks   will  be 
felt  by  FCDA's  Office  of  Public 
I  Affairs  and  its  Audio-Visual  Divi- 
sion, which  prepares  public  educa- 
tion and  information  data.  Audio- 
'  Visual   also   has   produced  three 
!  closed  circuit  theatre  TV  demon- 
strations to  recruit  and  train  volun- 
teer personnel.    So  successful  are 
the  programs,  they  no  longer  are 
"experiments"   and   are,  in  fact, 
under  study  by  other  government 
agencies.  The  most  recent  was  that 
evolved  to  train  policemen  over  a 
10-city  theatre  TV  network  [B»T, 
June  23]. 

Far-Reaching  Effects  Seen 

FCDA  had  sought  $600  million 
for  the  new  fiscal  year.  Congress 
allotted  only  $43  million  of  which 
million  is  earmarked  for  over- 
all operations.  The  last-named  two 
figures  are  substantially  below  fis- 
cal 1952  outlays. 

FCDA  authorities  said  they  are 
unable  to  ascertain  where  the  cuts 
vould  be  made,  but  asserted  that 
;hese  vital  programs  would  be  ad- 
versely affected  this  fiscal  year. 
Congress  did  not  specify  where  any 
lecreases  should  be  made.  But  it 
s  known  that  the  emergency  agen- 
:y  has  taken  its  appeal  to  the  Bud- 
get Bureau  in  a  bid  to  scrape  up 
nore  money  for  all  functions. 

With  respect  to  public  informa- 
ion  work — apprising  the  citizenry 
>y  radio-TV  and  other  media  of 
>rotective  measures — these  activi- 
ies  are  certain  to  suffer.  As  in 
irevious  fiscal  hearings,  time  don- 
.ted  in  the  public  interest  by  sta- 
ions  and  networks,  some  through 
rrangements  with  the  Advertising 
Council,  drew  generous  praise  from 


FCDA  Administrator  Millard  F. 
Caldwell  Jr.  Public  Affairs  office 
had  asked  $5,375,000  and  the  House 
gave  $1.6  million. 

The  agency's  ventures  in  theatre 
television  were,  perhaps  unfortun- 
ately, not  mentioned  by  its  officials 
during  hearings  before  Senate  and 
House  Appropriations  subcommit- 
tees, although  this  project  has 
proved  itself  an  economical  train- 
ing medium.  It  was  revealed,  how- 
ever, that  FCDA  anticipates  con- 
tractual services  totaling  $8,807,- 
520  for  radio-TV  and  other  activi- 
ties— a  figure  now  destined  for  a 
downward  revision. 

According  to  the  breakdown, 
$343,600  would  be  spent  for  TV 
shows,  audio-visual  aids,  motion 
pictures  and  other  devices;  $59,000 
for  radio  transcriptions;  $100,000 
for  video  spot  films;  and  $39,000 
for  production  of  television  pro- 
grams. 

Radio-TV  Lauded 

Administrator  Caldwell  praised 
radio-TV-press  for  "magnificent 
support  at  no  cost  to  us"  and  said 
that  over  7,000  hours  of  broadcast 
time  have  been  donated  by  net- 
works and  stations. 

Aside  from  preparing  scripts 
and  furnishing  speakers  for  public 
interest  programs  and  working  gen- 
erally with  radio-TV  broadcasters, 
FCDA's  Audio-Visual  Div.  also  is 
charged  with  formulating  emer- 
gency program  schedules  to  be 
aired  by  broadcasters  in  the  FCC- 
Air  Force  alert  plan. 

Late  last  May,  Jesse  Butcher, 
Audio-Visual  chief,  and  FCC  per- 
sonnel conferred  with  New  York 
State  broadcasters  and  civil  de- 
fense authorities  on  technical  and 
programming  phases  of  Conelrad 
[B*T,  June  2].  Government  offi- 
cials also  promised  to  meet  periodi- 
cally with  NARTB,  networks  and 
stations — all  industry  segments — 
to  work  out  this  vital  operation. 

Again,  while  other  factors  are 
present,  the  lack  of  funds  could 
result  in  curtailment  of  Conelrad 
personnel  at  both  FCDA  and  FCC 
levels.  FCDA  authorities  have 
awaited  Congressional  budget  ac- 
tion before  drafting  a  Conelrad 
program  blueprint  and  meeting 
with  broadcasters.  Concurrence  of 
key  emergency  agencies  like  the 
National  Security  Resources  Board 
also  is  needed  under  the  President's 
Executive  Order  of  last  year. 

FCDA  already  has  agreed  to  pay 
for  certain  telephone  lines  at  local 
CD  points.  It  was  held  probable 
that  the  Air  Force  would  shoulder 
the  cost  burden  for  installing  se- 
quential lines  connecting  stations 
participating  in  Conelrad.  This 
implies,  of  course,  compensation  to 
AT&T  and  relative  priorities  for 
lines  to  be  used  by  CD  personnel 
and  those  hooking  up  stations.  Corn- 


Mr.  Bell  wearing  the  winning  pea- 
nut-squirrel chapeau.  ► 

munications  monies  also  would  be 
pared  in  the  amended  budget. 

Slicing  of  federal  FCDA  outlays 
each  year  has  been  a  constant 
cause  of  concern  to  Administrator 
Caldwell,  former  governor  of  Flori- 
da, to  the  degree  that  he  has  ap- 
pealed to  President  Truman  to 
choose  a  successor.  It  is  deemed 
unlikely  that  Mr.  Truman  will  re- 
place him  during  in  these  political 
"lame  duck"  days,  despite  Mr. 
Caldwell's  obvious  dissatisfaction 
with  lack  of  Congressional  coopera- 
tion on  budget  requests. 


KRNT'S  ZANY  HATS 

Bell  Cures  'Harsafrania' 


KRNT  Des  Moines  doesn't  attempt 
to  keep  its  promotion  successes 
under  the  hat.  Rather  it  took  hats 
—ladies'  hats— to  give  KRNT's 
Don  Bell,  disc  jockey,  a  stunt  idea. 

Mr.  Bell  originated  the  "Don 
Bell  Zany  Hats  Contest,"  by  feign- 
ing a  post-Easter  illness  that  was 
"diagnosed"  as  "Hatsafrania" 
brought  on  by  the  female  sex's 
insatiable  delight  for  unpardonable 
hats. 

The  remedy,  supposedly,  was  for 
Mr.  Bell  to  surround  himself  with 
outstanding  samples  of  women's 
headdress.  Mr.  Bell  then  appealed 
to  his  listeners  to  help  out  his 
case.  They  did  and  the  winning 
couples  were  presented  with  two- 
week  vacation  trips.  When  the 
contest  got  into  full  swing,  choice 
chapeaux  poured  in  and  filled  a 
vacant  candy  store. 

A  few  samples  of  the  "hats" 
turned  in:  Winner  —  peanut  and 
squirrel  theme,  second  place — 
miniature  wigwam  made  of 
chamois  and  tiny  golf  sticks  with 
a  waiting  red  convertible  (all  Mr. 
Bell's  trademarks),  and  third  place 
— Johnny  Ray  recording  as  the 
brim  decorated  with  a  little  white 
cloud  of  cotton  with  a  crying  face 
that  actually  dripped  tears  with  the 
squeezing  of  a  tiny  syringe. 


•  •without  tone  arm  resonance 


•  That's  what  you  get  with  the  ver- 
satile Gray  Transcription  Arms. 
Take  your  pick:  There's  the  new 
specially  designed — viscous  damped 
—Gray  108-B  Arm  for  all  speed,  all 
size  records.  There's  the  Gray  106-B 
Arm  assuring  fidelity  of  tone  for 
every  speed  record.  Both  use  GE  or 
Pickering  Cartridges. 

•  For  highest  tonal  quality  and  new 
record  reproduction  from  old  rec- 
ords, use  Gray  Equalizers— preferred 
by  leading  broadcast  stations. 

•  Remember  —  for  professional 
broadcast  equipment.  Gray  shows 
the  way.  Write  for  bulletins  describ- 
ing the  above  equipment. 


AND  DEVELOPMENT  CO..  INC..  S98  HILLIARD  ST.,  MANCHESTER,  CONN 

Division  of  The  GRAY  MANUFACTURING  COMPANY — 
Originators  of  the  Gray  Telephone  Pay  Station  and  the  Gray  AndOEranh 
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NBCs  KOA  Sale  Filed 

( Continued  from  page  25) 


(1.36%),  attorney  and  director  of 
Denver  National  Bank;  Director 
Thomas  P.  Campbell  (3.62%),  Denver 
manager  of  improvements  and  parks; 
William  J.  Ahem  (2.7%),  merchan- 
dise manager,  May  Dept.  Store,  Den- 
ver; George  B.  Berger  Jr.  (0.97%), 
director-vice  president  of  Colorado 
National  Bank;  Hugh  R.  Catherwood 
(1.62%),  Denver  director  of  budget 
and  personnel;  Myron  B.  Emrich 
(1.36%),  president  and  one-third 
owner  Denver  Agency  Co.,  real  estate 
and  insurance  firm;  Arnold  B.  Gurt- 
ler  Jr.  (2.7%),  treasurer  of  Elitch 
Gardens  Co.,  Elitch  Amusements  Inc. 
and  Elitch  Greenhouses  Inc.,  amuse- 
ment park,  summer  stock  theatre  and 
greenhouses;  Robert  S.  Kohn  (2.16%), 
president  of  American  Furniture  Co., 
Denver;  Morrison  Shafroth  (1.08%), 
attorney;  Walter  M.  Simon  (1.36%), 
attorney;  Henry  W.  Toll  (1.35%), 
attorney;  David  S.  Touff  (1.08%), 
general  merchandise  manager  of  May 
Co.  and  vice  president  of  May  Dept. 
Stores  Co.  Messrs.  Emrich  and  Simon 
respectively  are  also  president  and 
secretary-treasurer  of  Yellow  Cab  Co., 
Checker  Cab  Co.  and  Airport  Limou- 
sine Inc. 

A  14.05%  interest  in  the  appli- 
cant is  held  by  Hendrie  &  Bolthoff 
Co.,  Denver,  which  holds  deben- 
tures of  about  -$175,000  also.  The 
firm  for  75  years  has  been  a  manu- 
facturer and  distributor  of  mining 
machinery  and  industrial  equip- 
ment. With  the  advent  of  electri- 
city, the  automobile  and  radio, 
Hendrie  &  Bolthoff  pioneered  dis- 
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tribution  of  supplies  and  equipment 
for  these  industries  in  the  Denver 
and  Rocky  Mountain  areas. 

The  purchase  agreement  for 
KOA  calls  for  $1  million  cash,  of 
which  $100,000  has  been  paid  as 
down  payment, "  and  a  promisory 
note  in  the  amount  of  $1.25  million 
by  Hope  Productions  to  NBC.  The 
note  is  for  five  years  at  4%%. 

The  Denver  group  is  putting  up 
$875,000  cash,  based  upon  loans  to 
their  accounts  by  the  Denver  and 
Colorado  National  Banks,  while 
Mr.  Hope  and  his  associates  as 
individuals  are  putting  up  $125,- 
000  cash  and  Hope  Productions 
the  note  for  $1.25  million. 

In  addition,  each  group  is  pro- 
viding $50,000  working  capital  for 
KOA.  To  finance  the  television 
operation,  each  group  will  pur- 
chase $200,000  in  additional  deben- 
tures. 

The  Hope  group  and  the  Denver 
group  each  will  have  right  to  elect 
an  equal  number  of  directors.  In 
addition,  the  application  explained, 
the  class  of  stock  to  be  held  by  the 
Denver  group  will  give  it  the  right 
to  elect  an  additional  director  "who 
shall  be  a  disinterested  non-stock- 
holder resident  of  Denver,  subject 
to  approval  of  the  class  of  stock 
held  by  Hope  Productions" 

KOA  assets  to  be  acquired  by 
Metropolitan  Television  includes 
cash  of  $25,000  and  total  current 
assets  over  current  liabilities,  ex- 
clusive of  cash,  is  warranted  to  be 
not  less  than  $50,000  at  the  closing 
date. 

NBC  reported  net  sales  of  $1,- 
112,763  for  KOA-AM-FM  in  1951 
and  earnings  before  federal  taxes 
of  $239,450.  Net  sales  and  earn- 
ings for  1950  were  $983,447  and 
$232,739,  while  for  1949,  net  sales 
totaled  $959,141  and  earnings 
$203,738. 

Depreciated  Cost  Report 

As  of  May  31,  NBC  reported  the 
depreciated  cost  of  all  KOA  prop- 
erty as  $72,546  and  KOA-AM  $36,- 
018.  Original  property  cost  for 
KOA  was  cited  as  $327,447  and 
KOA-FM  $85,057  (technical  equip- 
ment only  for  FM). 

As  of  the  same  date,  the  KOA 
assets  to  be  transferred  were  car- 
ried on  the  NBC  books  at  about 
$225,000,  FCC  was  informed,  and 
liabilities  to  be  assumed  by  Metro- 
politan Television  were  carried  at 
about  $13,500. 

NBC's  balance  sheet,  as  of  May 
31,  reported  total  assets  and  lia- 
bilities of  $45.6  million.  Current 
assets  were  nearly  $25.2  million 
and  current  liabilities  nearly  $18.5 
million  (including  almost  $8.6  mil- 
lion accrued  federal  taxes).  Plant 
and  equipment  was  listed  at  almost 
$31  million,  less  $14.2  million  re- 
serves. Capital  stock  was  listed  at 
$6.5  million  and  earned  surplus  al- 
most $19.9  million. 

Bob  and  Dolores  Hope,  as  of 
May  29,  reported  current  assets  of 
almost  $3.8  million,  of  which  $2 


EASLEY  OPENS 


WELCOME  to  Charles  Douglas  (r), 
new  account  executive  at  WCKY 
Cincinnati,  comes  from  Charles  H. 
Topmiller,  station  manager.  Mr. 
Douglas  was  Indianapolis-Cincinnati 
assistant  regional  manager  for  Real 
Silk  Hosiery  Mills. 

million  is  market  value  of  oil  lease 
investments.  Miscellaneous  liabili- 
ties of  about  $590,000  were  listed, 
giving  them  capital  of  $3  million 
plus.  Mr.  Hope  and  Bing  Crosby 
are  associated  in  oil  ventures  at 
Fort  Worth  with  W.  A.  Moncreif 
and  C.  E.  Hyde. 

Mr.  Hope  also  is  president  and 
56.25%  owner  of  Hope  Enterprises 
Inc.,  organized  in  1946.  The  talent 
and  package  firm  has  21  stockhold- 
ers and  is  owned  25%  by  NBC. 

The  James  L.  Saphier  Agency 
listed  net  worth  in  excess  of  $110,- 
000  as  of  May  31,  the  application 
reported. 

Hope  Productions  reported  total 
assets  and  liabilities  of  about 
$25,000. 

Current  contracts  of  KOA,  as  of 
June  23,  were  reported  to  total  182. 
These  included  92  for  52  weeks,  11 
for  39  weeks,  19  for  26  weeks,  17 
for  13  weeks  and  37  for  less  than 
13  weeks.  KOA  in  addition  has  an 
oral  agreement  with  Standard  Oil 
of  Indiana  to  air  the  entire  1952 
U.  of  Colorado  football  schedule. 
This  pact  involves  $10,000,  of 
which  $3,200  represents  time 
charges  and  the  rest  program 
costs. 

KOA  also  reported  oral  agree- 
ments for  time  or  announcements 
with  Bluehill  Foods  Inc.  for  sup- 
plying certain  products  in  Decem- 
ber, Yellow  Cab  Co.  for  display 
advertising,  Orpheum  Theatre- 
RKO  for  screen  trailers  and  Rocky 
Mountain  Jewish  News  for  adver- 
tising space. 

NBC's  portion  of  the  transfer 
application  was  handled  by  Gustav 
B.  Margraf,  vice  president  and 
general  attorney,  and  Joseph  V. 
Heffernan,  financial  vice  president. 
Metropolitan  Television's  applica- 
tion was  prepared  chiefly  by  Mr. 
Radetsky  and  by  Mr.  Davis.  Wash- 
ington counsel  for  the  assignee  is 
Pogue  &  Neal  and  McKenna  & 
Wilkinson. 


OPPORTUNITIES  for  a  career  in  TV 
are  outlined  in  new  brochure,  "Your 
Future  in  Television,"  published  by 
SRT  Television  Studios,  316  W.  57th 
St.,  N.  Y.,  branch  of  one  of  country's 
oldest  broadcasting  schools.  Booklet 
is  available  on  request. 


New  Offices  in  D.  C. 

CONSULTING  radio  engineer  Rob- 
ert L.  Easley,  against  whom  mail 
fraud  charges  were  dismissed,  has 
announced  the  opening  of  new 
consulting  engineering  offices  at 
1311  G  Street,  N.W.,  Washington, 
D.  C. 

Dismissal  of  the  Dept.  of  Justice 
complaint  against  Mr.  Easley,  for 
which  he  was  indicted  by  a  federal 
grand  jury  early  this  year  [B*T, 
Jan.  21],  was  made  on  the  govern- 
ment's motion.  It  was  granted 
June  9  by  Chief  Justice  Bolitha  M. 
Laws  of  the  District  of  Columbia 
U.  S.  District  Court.  The  dismis- 
sal motion  was  made  because  of  the 
inability  of  the  chief  government 
witness  to  travel  to  Washington 
due  to  his  physical  disability,  the 
U.  S.  District  Attorney's  office  re- 
ported. The  witness  was  H.  N. 
Lee  of  the  Opp  (Ala.)  Chamber  of 
Commerce. 

Mr.  Easley  previously  has  been 
named  or  involved  in  law  suits  filed 
by  WHAR  Clarksburg,  W.  Va.; 
WLIL  Lenoir  City,  Tenn.;  WRNO 
Orangeburg,  S.  C;  and  WNOK 
Columbia,  S.  C.  [B«T,  Nov.  27,  6; 
July  17;  May  1,  1950]. 
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BUSINESS  volume  by  WKBV  Rich- 
mond, Ind.,  for  first  six  months  of 
1952  was  20%  ahead  of  same  period 
last  year,  station  reported  Thursday. 


^C^^Cft  judging  the  St.  Louis  Market, 
keep  the  evidence  in  mind ! 

You'll  find  KWK's  LOW-lowcost 
per  thousand  radio  homes 
delivered  makes . . . 

t&e  node*  6<ty 
c*t  St.  uZactUf 

Your  Katz  man  has  the  entire 
St.  Louis  case  in  brief  —  with 
evidence  based  on  Pulse  reports. 

G/obe- Democrat  Tower  B/dg. 
Saint  Louis 
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HUNTINGTON,  W.  VA. 

SERVING  3  STATES 


SET  SALES 

RTMA  to  Compile  for  Sept. 

MONTHLY  figures  showing  retail 
sales  of  radio  and  TV  sets  will  be 
compiled  on  a  nationwide  basis  by 
Radio-Television  Mfrs.  Assn.,  with 
first  reports  to  be  available  in  Sep- 
tember. The  plan  was  proposed  by- 
President  Glen  McDaniel  at  the 
June  RTMA  board  meeting  and 
is  financed  on  a  voluntary  subscrip- 
tion basis. 

i  Frank  W.  Mansfield,  Sylvania 
Electric  Products,  developed  the 
(Statistical  plan  in  cooperation  with 
William  F.  E.  Long,  RTMA  statis- 
tical director. 

A  panel  of  representative  radio- 
iTV  dealers  will  provide  monthly 
;data  on  radio  and  TV  set  sales  and 
, inventories.  Electric  League  offices 
.also  are  taking  part.  Individual 
dealer  reports  are  on  a  confidential 
basis. 

I  Three-week  test  run  conducted  in 
Maryland,  Virginia  and  the  Dis- 
trict of  Columbia  was  described  as 
thighly  successful.  The  new  plan, 
a  broadened  version  of  surveys 
conducted  for  a  year  by  Dun  & 
Bradstreet  under  RTMA  sponsor- 
ship, will  show  for  the  first  time 
the  sales  and  inventory  data  at  the 
dealer  level  by  regions,  TV  screen 
sizes  and  radio  receiver  types. 

RTMA  last  week  announced  it 
:had  arranged  three  technical  ses- 
sions covering  TV  and  including 
UHF  and  color  techniques  as  fea- 
tures of  the  1952  Radio  Fall  Meet- 
ing to  be  held  at  the  Hotel  Syra- 
cuse, Syracuse,  N.  Y.,  Oct.  20-22. 
The  preliminary  program  an- 
nounced by  Virgil  M.  Graham,  as- 
sociate director  of  the  RTMA  En- 
gineering Dept.  and  chairman  of 
the  meeting  committee,  includes  a 
UHF  session  sponsored  by  the  In- 
stitute of  Radio  Engineers  group; 
quality  control  session  sponsored 
^y  the  IRE  group  handling  this 
activity;  color  TV  sessions  spon- 
sored by  the  receiver  group,  and 
i  session  sponsored  by  the  elec- 
tronic devices  group.  A  general 
session  on  TV  will  close  the  meet- 
ng. 


ADMIRAL  Corp.,  Chicago,  is  stressing 
iale  of  TV  sets  in  areas  between  25 
rad  200  miles  from  transmitters  in 
"ringe  areas. 


NATIONAL  NIELSEN  RATINGS 
TOP  RADIO  PROGRAMS 

(Total    U.    S.    Area,    Including  Small-Town, 
Farm  and  Urban  Homes— and  Including  Tele- 
phone and  Non-Telephone  Homes) 

EXTRA-WEEK 

May  25-31,  1952 

EVENING,  ONCE-A-WEEK 


Current 

Rating 

Current 

Homes 

Rank 

Program 

% 

1 

You  Bet  Your  Life  (NBC) 

9.7 

2 

Lux  Radio  Theatre  (CBS) 

9.3 

3 

Amos  V  Andy  (CBS) 

8.9 

4 

Jack  Benny  (CBS) 

8.6 

5 

Great  Gildersleeve  (NBC) 

8.6 

6 

Charlie  McCarthy  Show  (CBS) 

8.4 

7 

Big  Story  (NBC) 

8.0 

8 

Fibber  McGee  &  Molly  (NBC) 

8.0 

9 

Bob  Hope  (NBC) 

7.6 

10 

Big  Town  (CBS) 

7.2 

Homes  reached  during  all  or  any  part  of 
the  program,  except  for  homes  listening  only 
1  to  5  minutes. 

Copyright  1952  by  A.  C.  Nielsen  Co. 


NARTB  SURVEYS 

Transcription  Rule  Use 

SURVEY  of  radio  and  TV  experi- 
ence with  the  FCC's  rule  requiring 
identification  of  transcribed  and 
filmed  programs  is  being  conducted 
by  a  special  NARTB  committee 
headed  by  Michael  R.  Hanna, 
WHCU  Ithaca,  N.  Y. 

NARTB  has  asked  FCC  to  re- 
move its  rule  requiring  identifica- 
tion of  recorded  programs  and 
spots,  contending  the  rule  is  out- 
moded and  that  the  cumbersome 
announcements  no  longer  are  rea- 
sonable in  view  of  extensive  use 
of  recorded  techniques  and  prog- 
ress in  quality.  Exception  would  be 
made  in  the  case  of  news  and  com- 
mentary programs. 

The  NARTB  action  grew  out  of 
the  February  board  meeting-  at  Mr. 
Hanna's  suggestion.  Serving  on  the 
special  board  .committee  with  him 
are  William  Fay,  WHAM  Roches- 
ter and  Walter  Compton,  WTTG 
(TV)  Washington. 


New  Sterling  Div. 

STERLING  Adv.,  specializing  in 
fashion  and  soft  goods  accounts, 
has  established  a  new  industrial 
division  under  joint  direction  of 
Donald  M.  Martin,  former  adver- 
tising manager  of  General  Dye- 
stuffs  Corp.,  and  Paul  B.  Slawter 
Jr.,  formerly  of  the  House  of  J. 
Hayden  Twiss  Adv.,  New  York. 


People  Started 


(see  inside  front  cover) 


CHICAGO  7 


CLEAR  CHANNEL  Home  of  the  NATIONAL  Barn  Dance 


McFARLAND  BILL 

On  President's  Desk 

PRESIDENTIAL  signature  on  the 
McFarland  Bill  (S  658)  was  ex- 
pected this  week  as  the  White 
House  reviewed  comments  from 
the  FCC,  Dept.  of  Justice,  Budget 
Bureau  and  other  interested 
agencies. 

FCC  comments  were  submitted 
Thursday,  when  the  Commission 
drafted  a  statement  listing  objec- 
tions but  endorsed  no  strong  rec- 
ommendation to  veto  the  measure. 

Staff  report  raking  the  bill  from 
stem  to  stern  was  turned  down  by 
the  Commissioners  in  favor  of  a 
more  reasonable  statement  of 
their  position. 

Commission  has  objected  right 
along  to  some  parts  of  the  proce- 
dural and  review  provisions,  with 
particular  opposition  to  the  separa- 
tion of  staff  from  Commissioners. 

Requests  for  comments  from  in- 
terested agencies  is  routine  by  the 
White  House  on  all  bills  affecting 
the  executive  department. 

To  drum  up  support  for  the 
President's  signature,  NARTB  last 
Wednesday  wired  key  members 
asking  that  they  express  support 
of  the  bill  in  communications  to 
the  White  House  so  that  the  Presi- 
dent would  know  broadcasters 
favor  the  legislation. 

Two  Choices 

President  Truman  has  two 
choices  for  vetoing  the  bill  if  he 
should  choose  to  do  so.  One  is  to 
veto  it  outright,  and  since  Congress 
is  now  adjourned  and  is  not  ex- 
pected to  return  until  after  the 
elections,  there  would  be  no  chance 
of  over-riding  the  veto.  The  other 
method  is  to  not  sign  the  bill. 
Since  Congress  is  adjourned,  this 
pocket  veto  would  become  effective 
10  days  after  the  close  of  Congress. 
Congress  adjourned  July  7. 

Meanwhile,  the  President  last 
week  signed  the  Independent 
Offices  Appropriation  Bill  (HR 
7072).  This  appropriates  $6,408,460 
for  1953  fiscal  FCC  operations 
[B*T,  June  30].  He  also  signed 
the  District  of  Columbia  Boxing 
Commission  Bill  (HR  5768),  which 
requires  boxing  promoters  to  give 
up  10%  of  their  income — including 
that  from  sale  of  rights  to  radio- 
TV  and  newsreels — to  the  Boxing 
Commission  [B«T,  July  7]. 


NBC  Signs  Shore 

SIGNING  of  singer  Dinah  Shore 
to  a  long-term  NBC  contract  was 
announced  by  the  network  last 
Thursday.  Miss  Shore  is  the  star 
of  the  Dinah  Shore  Show  (NBC- 
TV,  Tues.  &  Thurs.,  7:30-7:45  p.m. 
EDT)  which  went  off  the  air  June 
26  for  eight  weeks.  The  program 
will  return  to  the  network  from 
Hollywood  on  Tuesday,  Aug.  26,  in 
the  same  time  period.  Chevrolet 
dealers  will  again  sponsor  the  pro- 
gram in  the  1952-53  season. 


National  Representative: 
THE    SCAIZ  COMPANY 


5000  WATTS  DAY 
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FIVE  Cincinnati  stations  and 
two  northern  Kentucky  sta- 
tions have  joined  in  a  con- 
certed effort  to  promote  annual 
presentations  of  the  Cincinnati 
Summer  Opera  Assn.  in  its  season 
of  five  weeks.  WLW  WCPO  WKRC 
WCKY  and  WSAI  Cincinnati, 
WNOP  Newport  and  WZIP  Cov- 
ington, Ky.,  are  supplying  an- 
nouncers to  read  the  story  line  at 
each  performance.  In  addition,  the 
stations  are  using  spot  announce- 
ments and  special  programs  to  pro- 
mote the  opera  season. 


-• — • — e- 


RECORD-BREAKING 

WGAY  Silver  Spring,  Md.,  has 
begun  a  new  record  show  in  which 
the  platters  less  liked  by  listeners 
are,  literally,  smash  hits.  New  re- 
leases are  played  on  Make  or  Break 
with  listeners  deciding  whether 
record  should  be  retained  for  the 
station  library,  or  "broken"  on  the 
air.  Majority  of  first  five  calls  de- 
cides. 


REPEAT  BROADCAST  RATED 

WGAR  Cleveland's  earlier  plea  for 
traffic  safety  over  the  Independence 
Day  weekend,  Unwanted  First, 
rated  a  repeat  broadcast  July  3. 
The  show  was  inspired  by  Ohio's 
record  of  the  highest  traffic  death 
rate  per  capita  on  1952 's  Decora- 
tion Day  weekend.  Show  was 
specially  prepared  by  Charles  Day 
and  Jack  Dooley,  WGAR  newsmen. 


Capitol7 s  new, 
low-cost  open  end 
dramatic  show 

15  minute  dramas —  mystery, 
comedy,  adventure,  westerns 
—  easier  to  program 

—  easier  to  sell! 

Audition  discs  and 
brochures  available  now! 

CAPITOL  RECORDS 

Distributing  Corp. 

BROADCAST  SALES  DIVISION 
1453  No.  Vine,  Hollywood  28,  Calif. 


.  the 
player 
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CHILD'S  DREAM 

WTOP-TV  Washington's  Ask-It 
Basket,  Saturday  morning  chil- 
drens  show,  featured  a  local  fire 
department  hook-and-ladder  truck 
July  5.  Cameras  were  trained  on 
the  hook-and-ladder  as  it  pulled  up 
to  its  home  fire  company,  sirens 
wailing.  Six  children,  chosen  from 
173  who  wrote  asking  to  appear 
on  the  program,  swarmed  over  the 
huge  red  truck.  A  fire  department 
lieutenant  explained  the  equipment 
on  the  vehicle. 
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'TELO-CHAIN'  PROGRAM 

ON  chain-letter  pattern,  Telo- 
Chain  quiz  program  launched  in 
Canada  with  CKNW  Vancouver, 
where  staff  member  Roily  Ford  is 
reported  to  hold  copyright.  Letter 
is  drawn  from  mailbag  on  each 
10-minute  show.  Listener,  who  is 
required  to  register  name  and 
phone  number  each  week  with  box- 
top  or  label  enclosed,  must  identify 
"mystery  voice"  and  supplies  name 
and  phone  number  of  next  con- 
testant until  five  successive  phone 
calls  are  completed. 


WCAU  CONTEST 

WCAU  Philadelphia  airing  The 
American  Stores  Co.'s  promotion, 
"Mrs.  American  Stores  of  1952." 
Contest,  which  starts  today  (Mon- 
day) and  runs  for  eight  weeks,  is 
being  plugged  via  the  1,200  stores 
in  the  Philadelphia  area  and  by 
WCAU  on  its  American  Stores 
Rings  Your  Bell  10:15-30  a.m., 
Mon.-Fri.,  featuring  Gladys  Web- 
ster. Winner  who  best  describes 
why  she  likes  to  shop  at  The 
American  Stores  and  why  she 
would  like  a  "second  honeymoon" 
gets  two-week  trip  to  Bermuda. 
Runner-ups  to  grand  prize  get  home 
freezer,  TV  and  radio  set  or  watch. 
Daily  winners  receive  merchandise 
certificates. 


KFAB  JUMBO  CARD 

BREEZY  "jumbo"  postcard  sent  to 
trade  by  KFAB  Omaha  utilizes 
theme  "It's  Summertime  and  the 
Listening  Is  Easy.  .  .  ."  Cards  are 
in  varied  colors,  show,  via  eye- 
catching cartoons,  use  of  radio  from 
farmer  at  tractor  to  steelworker  on 
skyscraper.  Series  of  nine,  cards 
are  mailed  at  three-day  intervals. 


KSTP  AWARD  STATION 

IN  folder  featuring  circle  cut  out 
of  smiling  face  with  legend:  "One 
Man  Show,"  KSTP-AM-TV  Minne- 
apolis highlights  yearly  awards  re- 
ceived from  trade  magazines,  Bill- 
board and  Variety.  Competition  at 
former  was  in  promotion,  the  latter 
for  news  coverage. 


WRC's  'MR.  ECHO' 

CONTEST  started  last  Monday  on 
WRC  Washington  and  precedes 
"WRC  Day"  to  be  held  Aug.  2  at 
local  Glen  Echo  Amusement  Park. 
"Mr.  Echo"  is  well-known  Wash- 
ington performer  whose  voice  must 
be  identified  by  listener  with  a 
jackpot  prize  including  week-end 
trip  for  two  to  Atlantic  City  the 
feature.  Voice  is  aired  intermit- 
tently during  day.  Replies  must 
give  in  50  words  or  less  why  WRC 
is  favorite  Washington  outlet. 


'OL'  PROSPECTOR' 

WTVN  (TV)  Columbus'  promotion 
built  around  a  station  personality, 
"The  01'  Prospector,"  drew  thou- 
sands to  Ohio's  largest  amusement 
park,  Buckeye  Lake  Park.  Every 
concession  in  the  park  carried  cards 
listing  the  station's  call  letters  and 
"The  01'  Prospector."  In  addition, 
Bosco,  sponsor  of  "The  01'  Pros- 
pector," was  promoted  through  use 
of  a  huge  banner  on  a  stage  in  the 
midway. 


MUSIC  STEPPING  STONES 

KOIL  Omaha  has  just  completed 
the  4th  series  of  a  unique  radio 
program  entitled,  Stepping  Stones 
To  Stardom.  Latest  series  was  cli- 
maxed when  12-year-old  boy  pianist 
was  awarded  a  $1,000  piano  by  a 
local  music  company.  Another  com- 
pany awarded  five  runners-up  a  $50 
study  award  each.  Program  has 
been  on  the  air  since  April,  1949. 
In  that  period,  773  amateur  musi- 
cians have  competed. 


WHBC  COVERS  'BOMBING' 

WHBC  Canton,  Ohio,  covered  a 
simulated  bombing  attack  of  that 
city.  From  atop  a  tall  building  in 
downtown  Canton,  news  announcer 
Al  Francis,  reported  the  "bomb- 
ing" into  a  tape-recorder  for  re- 
broadcast  later.    A  B-25  bomber, 


accompanied  by  jet  fighter  protec-  h 
tion,  dropped  10,000  leaflets.   The  |t 
leaflets  read,  "This  could  have  been 
a  bomb!   Your  life  and  your  chil- 
dren's lives  can  be  saved  by  being 
warned  of  an  enemy  attack."  Spon-P 
sored  by  the  Canton  Air  Defense;  (i 
Filter  Center,  the  "bombing"  was 
designed  to  induce  residents  to  joint 
the  Filter   Center  in  "Operation 
Skywatch"  to  guard  against  sur-; 
prise  enemy  attacks. 
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CALL  LETTERS  DISPLAY 

WTVJ  (TV)  Miami  has  made  ar- 
rangements with  Illustrated  Cur- 
rent News  to  place  100  display 
pieces  bearing  the  station  call 
letters  in  business  window: 
throughout  the  area.  Charles  E. 
Silver,  southern  representative  for 
ICN,  is  supervising  the  campaign 


WXEL's  'BARGAIN  BAR' 


WXEL  (TV)  Cleveland,  Bargain 
Bar,  Mon-Fri.,  4-4:30  p.m.,  acts 
as  clearing  house  for  household 
articles  put  up  for  second-hand 
sale  and  features  Rena  and  Bob  - 
Ledyard,  husband  and  wife  team 
Televiewers  invited  to  appear  with' 
item  or  to  write  about  the  article 
for  sale.  Those  who  wish  to  buy, 
telephone  the  station.  Program  reJ 
ceived  among  others  20  offers  for 
turtle  aquarium,  55  requests  for 
bird  cage  and  15  offers  for  de- 
molished auto  sold  for  junk. 


INDEPENDENCE  OBSERVANCE 

WGY  Schenectady  observed  the; 
176th  anniversary  of  the  nation's 
birth  through  a  series  of  tran- 
scribed one-minute  announcements, 
written  and  spoken  by  area  resi- 
dents on  the  subject,  "I  Speak  for 
Democracy."  Announcements  were 
spread  over  five  day  period. 

 O — 9 — o  

'TUNES  AND  CARTUNES' 

WNBK  (TV)  Cleveland's  Tunes 
and  Cartunes,  aired  Mon.-Fri. 
6:30-6:35  p.m.,  has  invited  view- 
ers to  send  photographs  to  Dick 
Dugan,  station  cartoonist.  Mr. 
Dugan  will  make  a  caricature  of 
the  photograph  and  will  feature  it 
on  the  show  along  with  a  drawing 
of  the  most  newsworthy  local  or 
national  figure.  Program  also  fea- 


Pinning  it  downTj 


Your  sales  message  is  pin-pointed  in  Youngstown  when  you  use 
WBBW  —  the  new  ABC  affiliate. 


WBBW  serves  a  half  million  listeners  in 
Ohio's  third  richest  market.  Here's  pin- 
point selling  heard  in  the  homes  of  pros- 
pective buyers  —  not  on  a  distant  hillside. 
^^■^^WBBW  serves  you  best  in  Youngstown 
with  its 

■39 


CONCENTRATED  COVERAGE 
AND 

NO  WASTE  CIRCULATION 


REP.  FORJOE  &  CO.  INC 


Pasre  92 


July  14,  1952 


BROADCASTING    •  Telecasting 


s 


ures  Cynthia  Parker,  club  and  con- 
pert    pianist,    and    Tom  Field, 
,eei%TAM-WNBK  announcer. 


n  MRS.  AMERICA' 

'  iVOR-TV  New  York  is  telecasting 
1  l/rs.  America,  8:30-9  p.m.  Sunday, 
?1"j:>;oward    selection   of   "Mrs.  New 
'""PYork  City"  to  represent  that  me- 
JIt  ;ropolis  in  "Mrs.  America"  finals. 
Show  is  produced  by  Mrs.  America 
nc,   originators   and   owners  of 
'*Mrs.  America"  title.  Among  par- 
icipating  advertisers  are  P.  Bal- 
entine  &  Sons  and  Levy  Bread. 
3n  TV  show,  contestants  are  in- 
;erviewed    by    Barbara  Welles, 
women's    commentator,    and  Dan 
VlcCullough.  Televiewers  are  asked 


foik'0  vo^e  ^or  ^avor^e  on  hasis  of 
>0%  for  beauty  and  50%  for 
lomemaking  ability. 


WINDOW  ON  MAINE 

MAINE  Bcstg.  System,  composed 
jf  WCSH  Portland,  WLBZ  Bangor 
ind  WRDO  Augusta,  presented  a 
window  display  at  the  State  of 
Maine  Information  Bureau,  30 
Rockefeller  Plaza,  in  Radio  City, 
New  York.  Window  was  arranged 
through  the  cooperation  of  Weed 
fc  Co.,  national  sales  representa- 
tive for  the  Maine  Bcstg.  System. 


WORC  KID'S  PARTY 

WORC  Worcester,  Mass.,  promo- 
tion for  its  WORC  Kid's  Party 
brought  more  than  7,500  children 
to  White  City,  a  local  amusement 
park,  June  27.  Rides  for  the  young- 
sters were  free  through  the  cour- 
tesy of  the  station.  WORC  said 
that  the  local  mothers  who  had  a 
"day  off"  were  especially  apprecia- 
tive. 


Degree  to  Brunet 

MEADE  BRUNET,  a  vice  presi- 
dent of  RCA  and  managing  direc- 
tor of  RCA  International  Div.,  has 
been  elected  a  trustee  of  Union 
College,  Schenectady,  N.  Y.  He 
received  a  Bachelor  of  Engineering 
degree  from  Union  in  1916  and  is 
chairman  of  the  college's  public 
relations  council. 


TROPHY  awards  for  radio-TV  news  coverage  in  1951  presented  by  Radio  & 
Television  News  Club  of  Southern  California  to  (I  to  r)  Jack  Beck,  director 
of  news  broadcasts,  CBS  Pacific  Network,  who  accepted  for  Cameron  Cornell 
(special  events  coverage)  and  Ed  Murrow  (trans-continental  news  reporting); 
Clete  Roberts,  KLAC-TV,  world  coverage;  J.  C.  Haskell,  branch  merchandiser. 
Southern  Div.,  Richfield  Oil  Corp.,  for  firm's  Japanese  Peace  Treaty  coverage; 
Sam  Baiter,  KLAC,  sports  reporting;  Leo  Wilhelm,  Los  Angeles  district 
manager,  Bing  Crosby  Minute  Maid  Corp.,  whose  firm  donated  trophies; 
Dave  Anderson,  NBC  radio  Hollywood  newscaster  and  club  president;  Al 
Gordon,  KFWB,  news  commentary;  Chet  Huntley,  ABC  radio,  Hollywood,  news 
commentary;  and  Jim  McCulla,  KMPC,  news  presentation.  They  were  among 
15  winners   [B*T,  June  30]. 

Strictly  Business 

(Continued  from  page  1U) 


and  a  definite  place,  and,  needless 
to  say,  he  plans  to  continue  in  both. 

Modern  broadcasters  will  well 
understand  why  Mr.  Rocca  was 
first  attracted  to  radio.  On  the  old 
WJSV  Washington  (now  WTOP- 
AM-FM-TV),  he  was  able  to  buy 
six  spots  daily  for  five  days,  at  the 
rate  of  $150  per  week.  What's 
more,  he  had  Arthur  Godfrey  to 
deliver  the  commercials.  That  was 
when  Mr.  Godfrey  was  a  local  per- 
sonality. 

"Godfrey  was  a  wonderful  sales- 
man even  in  those  days,"  Mr.  Rocca 
said.  "I  still  stick  with  him  when- 
ever I  can.  You  know,  with  station 
breaks,  and  the  like." 

After  Mr.  Godfrey,  there  fol- 
lowed a  series  of  other  arrange- 
ments, none  of  which  were  satis- 
factory to  Mr.  Rocca.  In  1940,  in 
addition  to  writing  all  his  com- 
mercials, he  began  using  his  own 
voice. 

How  much  of  that  was  vanity? 
"None,"  replied  Mr.  Rocca.  "I  find 
that  by  the  time  I  would  get  thru 
working  with  a  professional  copy 
writer,   and   announcer,   it  would 


REPRESENTED  NATIONALLY 


IN 

PORTLAND,  OREGON 

1,246,540  active,  young-minded  West- 
erners comprise  KGWs  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
BY  EDWARD  PETRY  &  CO.,  INC. 


take  me  longer  to  get  what  I  want 
than  if  I  did  it  myself. 

"Besides,"  he  added,  "I  know 
exactly  what  I  want  to  say,  and 
how  I  want  to  say  it.  I  like  to  sell 
my  cars  to  the  radio  and  television 
audiences  exactly  like  I  would  if  I 
were  talking  to  a  man  face  to  face. 
I  don't  like  the  detail  work  but  it's 
really  much  simpler  for  me  this 
way." 

On  the  score  of  his  recalcitrant 
attitude  toward  detail  work,  Mr. 
Rocca  said  that  he  hasn't  person- 
ally sold  a  car  in  10  years,  despite 
his  agency's  outstanding  sales 
record. 

Writing  his  commercials  doesn't 
always  come  easy,  Mr.  Rocca  ex- 
plained. "Sometimes,  I  spend  as 
much  as  five  hours  on  a  one-minute 
spot.  I  know  my  stuff  is  corny,  and 
so  is  my  voice,  but  we  sell  cars." 
Although  Mr.  Rocca  knows  his  de- 
livery is  not  up  to  professional  an- 
nouncing standards,  he  knows  also 
that  there  is  no  arguing  with  a 
balance  sheet — and  his  "corny"  ef- 
forts produce  results. 

Leo  Jr.  Lends  Hand 

There  apparently  is  relief  from 
the  detail  work  of  broadcasting  for 
Mr.  Rocca.  His  son,  Leo  Rocca  Jr., 
has  expressed  an  interest  in  broad- 
casting. Young  Leo  Rocca  already 
has  transcribed  several  spot  com- 
mercials. 

Two  things  about  Mr.  Rocca's 
commercials  have  remained  un- 
changed— his  salutation  and  his 
sign-off.  Mr.  Rocca  opens  with — 
"This  is  Leo  Rocca  speaking,  your 
Dodge  and  Plymouth  dealer  in 
Washington,"  and  closes  with,  "This 
is  Leo  Rocca  saying  thank  you." 
His  whole  pitch  has  the  air  of 
friendly  conversation. 

One  of  Mr.  Rocca's  strongest  sell- 
ing points  is  his  guarantee  of  two 
years  or  25,000  miles  on  every  new 
Dodge  or  new  Plymouth  sold.  The 
pushing  of  this  guarantee  is  one 
of  several  themes  into  which  he 


brackets  his  series. 

Mr.  Rocca,  at  54,  can  reflect  with 
warm  satisfaction  that  he  made 
his  mark  in  his  home  town.  He  was 
born  in  the  nation's  capital,  Feb. 
28,  1898,  and  schooled  there.  The 
lure  of  business — he  has  always 
been  in  the  automobile  or  auto  ac- 
cessory business  —  was  stronger 
than  the  desire  to  get  a  college  de- 
gree so  he  left  George  Washington 
U.  after  completing  two  years. 

He  is  not  a  joiner  and  resists 
most  offers  to  speak  at  luncheons 
or  dinners,  or  even  to  serve  on 
committees. 

"I'd  rather  spend  the  time  on 
the  farm  with  my  family,"  he  com- 
mented. The  farm  to  which  he  re- 
ferred is  a  225-acre  estate  called 
"Hollybrook"  in  nearby  Herndon, 
Va.  On  the  farm,  he  breeds  Black 
Angus  cattle  and  has  a  lake  stocked 
with  bass.  Other  than  just  being 
with  his  family,  and  selling  cars  of 
course,  fishing  is  his  main  hobby. 

His  family,  in  addition  to  17- 
year-old  Leo  Jr.,  is  composed  of  a 
daughter,  Leonora,  14,  and  his 
wife,  the  former  Leonora  Worley  of 
Washington,  whom  he  married  in 
1930. 

"I  don't  feel  free  to  tell  you  how 
much  I  spend  on  radio  and  tele- 
vision advertising,"  Mr.  Rocca  said, 
"But  you  can  put  down  that  I  spend 
a  whole  lot  more  than  that  $150 
I  began  with  in  1935."  Agency  for 
Leo  Rocca  Inc.  is  Harwood  Martin 
Adv.,  Washington. 
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N.  Y.  STATE  CD 

Plans  'Hams'  Training 

NEW  YORK  STATE  Civil  Defense 
Commission  has  begun  an  Amateur 
Radio  recruitment  program,  aimed 
at  a  goal  of  40,000  volunteers — 
with  or  without  technical  back- 
ground— to  train  in  assisting  oper- 
ators working  with  emergency 
New  York  state  Amateur  Radio 
Networks.  Latter  are  maintained 
on  a  24-hour  basis. 

Lieut.  Gen.  C.  R.  Heubner,  direc- 
tor of  the  state  CD  Commission, 
explained  that  Amateur  Networks, 
now  employing  about  2,000  expert 
"hams,"  may  well  provide  one  of 
the  few  available  channels  of  com- 
munication in  any  atomic  attack. 


Crosby  Negotiations 

BING  CROSBY  and  the  Coca-Cola 
Co.,  New  York,  have  terminated 
their  negotiations  by  mutual  agree- 
ment, it  was  announced  last  week. 
The  singing  star  had  been  nego- 
tiating with  the  soft  drink  firm 
for  sponsorship  of  a  half-hour 
series  on  radio  and  TV  [B«T,  July 
7,  June  25].  With  Mr.  Crosby 
planning  to  finance  an  ice  cream 
company,  it  was  considered  in  the 
nature  of  competition  to  Coca- 
Cola.  Meanwhile,  it  was  reported 
that  General  Electric  is  now  nego- 
tiating with  Mr.  Crosby. 

Tfor  finest  tape-recording 

WJAX 

Jacksonville,  Fla. 


-FIRST  CHOICE 
OF  ENGINEERS! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
require — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE -EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 

Recorder  in  one  case  — - 
Amplifier  in  the  other.  Easy 
handling  —  compact! 

QUICKLY  RACK  MOUNTED 

'Units  can  be  combined  for 
studio  operation  of  portable 
equipment. 

CONSOLE  OR  CONSOLETTE 

Operation  available  by  com- 
bining units  in  rich  Magne- 
corder cabinets. 


For  new  catalog  —  write: 

INC. 

Mognocord,  Inc.,  360  N.  Michigan  Ave,  Chicago  1,  III. 
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ror  new  catalog  —  wrt 


fCC  actions  ^  # 


JULY  3  THROUGH  JULY  10 


CP-construction  permit  ant. -antenna 

DA-directional  antenna  D-day 

ERP-effective  radiated  power  N-night 

STL-studio-transmitter  link  aur.-aural 

synch,  amp.-synchronous  amplifier  vis.-visual 


cond.-conditional 
LS-local  sunset 
mod. -modification 
trans.-transmitter 
unl.-unlimited  hours 


STA-special  temporary  authorization       CG-conditional  grant 
SSA-special  service  authorization 


Grants  authorizing  new  stations 

roundup  of  new  station  and  trans fe 


and  transfers,  accompanied  by  a 

r  applications,  begin  on  page  99. 


July  3  Applications  .  .  . 

ACCEPTED   FOR  FILING 
Renewal  of  License 

Following  stations  request  renewal 
of  license: 

WFRS-FM  Grand  Rapids,  Mich.; 
WTRF-FM  Bellaire,  Ohio;  WHBC-FM 
Canton,  Ohio;  WLWA  (FM)  Lima, 
Ohio;  WCLT-FM  Newark,  Ohio. 

July  3  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
Renewal  of  License 

Following  stations  granted  renewal 
of  licenses  on  regular  basis: 

KHBL  Plainview,  Tex.;  WKSU-FM 
Kent,  Ohio;  KAGH  Crossett,  Ark.; 
KAKE  Wichita,  Kan.;  KANE  New 
Iberia,  La.;  KASA  Elk  City,  Okla.; 
KBIZ  Ottumwa,  Iowa;  KBMY  Billings, 
Mont.;  KELK  Elko,  Nev.;  KJRL  Poca- 
tello,  Ida.;  KFBC  Cheyenne,  Wyo.; 
KFMO  Flat  River,  Mo.;  KFOR  Lincoln, 
Neb.;  KGBS  Harlingen,  Tex.;  KGY 
Olympia,  Wash.;  KHBG  Okmulgee, 
Okla.;  KHOZ  Harrison,  Ark.;  KHUM 
Eureka,  Calif.;  KIUL  Garden  City, 
Kan.;  KMBY  Monterey,  Calif.;  KODY 
North  Platte,  Neb.;  KRDO  Colorado 
Springs,  Col.;  KRDU  Dinuba,  Calif.; 
KRNO  San  Bernardino,  Calif.;  KROY 
Sacramento,  Calif.;  KRXL  Roseburg, 
Ore.;  KVLF  Alpine,  Tex.;  KVNI  Coeur 
D'Alene,  Ida.;  KWAK  Stuttgart,  Ark.; 
KWIL  Albany,  Ore.;  KWOS  Jefferson 
City,  Mo.;  KWRC  Pendleton,  Ore.; 
KXLE  Ellensburg,  Wash.;  KXLJ 
Helena,  Mont.;  WAIN  Columbia,  Kv.; 
WATN  Watertown,  N.  Y.;  WATT 
Cadillac,  Mich.;  WBAX  Wilkes-Barre, 
Pa.;  WBBW  Youngstown,  Ohio;  WBEJ 
Elizabethton,  Tenn.;  WCEM  Cambridge, 
Md.;  WDXB  Chattanooga,  Tenn.; 
WGVA  Geneva,  N.  Y.;  WHIZ  Zanes- 
ville,  Ohio;  WIBU  Poynette,  Wis.; 
WJIM  Lansing,  Mich.;  WJMC  Rice 
Lake,  Wis.;  WJON  St.  Cloud,  Minn.; 

Radio  Builds  Library 

REX  DALE,  disc  jockey  for 
WCKY  Cincinnati,  received 
a  suggestion  from  a  listener 
in  December  1951  that  an  ap- 
peal be  made  for  educational 
books  to  be  sent  to  children 
of  Nagasaki,  one  of  two 
Japanese  cities  A-bombed  to- 
ward the  close  of  World  War 
II.  Mr.  Dale  made  daily  ap- 
peals over  his  Make  Believe 
Ballroom.  Another  listener 
became  sole  collecting  agency 
for  the  books.  As  a  result 
of  this  concerted  effort,  more 
than  400  books  were  sent  to 
Nagasaki.  This  fall,  a  new 
library  will  be  opened  in 
Nagasaki,  containing  the 
books  from  WCKY's  listen- 
ing area.  WCKY  commented, 
"This  is  another  instance 
where  radio,  acting  in  the  in- 
terest of  public  service  influ- 
enced a  number  of  people  in 
such  a  manner,  where  no 
other  media  could  have  suc- 
ceeded so  well." 


WKBV  Richmond,  Ind.:  WLAG  La- 
Grange,  Ga.;  WNAH  Nashville,  Tenn.; 
WOMI  Owensboro,  Ky.;  WOMT  Mani- 
towac,  Wis.;  WPAX  Thomasville,  Ga.; 
WPKE  Pikesville,  Ky.;  WSDR  Sterling, 
111.;  WJBY  Gadsden,  Ala.;  WSOC 
Gastonia,  N.  C;  WULA  Eufaula.  Ala.; 
KDEC  Decorah,  Iowa;  KAVE  Carlsbad, 
N.  M.;  WGBF  Evansville,  Ind.;  WHBU 
Anderson,  Ind.;  WHOT  South  Bend, 
Ind.;  WHUM  Reading,  Pa.;  WISH  In- 
dianapolis, Ind.;  WJNC  Jacksonville. 
N.  C;  WJPD  Ishpeming,  Mich.;  WJPS 
Evansville,  Ind.;  WJTN  &  Aux..  James- 
town, N.  Y.;  WKAY,  Glasgow,  Ky.; 
WKBR  Manchester,  N.  H.;  WKLO 
Louisville,  Ky.;  WKOK  Sunbury,  Pa.; 
WLBJ  Bowling  Green,  Ky.;  WLOK 
Lima,  Ohio;  WMFG  Hibbing,  Minn.; 
WOBT  Rhinelander,  Wis.;  WOCB  West 
Yarmouth,  Mass.;  WOPI  Bristol,  Tenn.; 
WPNF  Brevard,  N.  O;  WRAL  Raleigh, 
N.  C;  WRTA  Altoona,  Pa.;  WSKI 
Montpelier,  Vt.;  WSNJ  Bridgeton, 
N.  J.;  WSOK  Nashville,  Tenn.;  WTAX 
Streator,  111.;  WWCA  Gary,  Ind.; 
WWCO  Waterbury,  Conn.;  WWON 
Woonsocket,  R.  I.;  WROV  Roanoke, 
Va;  KFQD  Anchorage^  Alaska. 

WAVE-TV  Louisville,  Ky.— Granted 
renewal  of  license  subject  to  order  of 
Commission  requiring  station  to  change 
frequency  from  Ch.  5  to  Ch.  3. 

WDEL-TV  Wilmington,  Del.— Granted 
renewal  of  license  subject  to  order  of 
Commission  requiring  station  to  change 
frequency  from  Ch.  7  to  Ch.  12. 

WHAS-TV  Louisville,  Ky.— Granted 
renewal  of  license  subject  to  order  of 
Commission  requiring  station  to  change 
frequency  from  Ch.  9  to  Ch.  11. 

WJAC-TV  Johnstown,  Pa.— Granted 
renewal  of  license  subject  to  order  of 
Commission  requiring  station  to  change 
frequency  from  Ch.  13  to  Ch.  6. 

Following  stations  were  granted  re- 
newal of  licenses  on  regular  basis: 

WFAA-TV .  Dallas,  Tex.;  WBAP-TV 
Fort  Worth,  Tex.;  WICU  Erie,  Pa.; 
KPRC-TV  Houston,  Tex.;  KRLD-TV 
Dallas,  Tex.;  WPTC  Philadelphia; 
KEYL  San  Antonio,  Tex.;  WOAI-TV 
San  Antonio,  Tex.;  WFIL-TV  Phila- 
delphia; WCAU  -  TV  Philadelphia; 
WFBM  -  TV  Indianapolis;  WSM  -  TV 
Nashville,  Tenn. 

July  7  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Seeks  Completion  Date  Extension 

KALM  Alton,  Mo. — Mod.  CP,  as  mod 


which  authorized  new  AM  station,  for 
extension  of  completion  date. 

Requests  Name  Change 

WQAN  Scranton,  Pa. — Mod.  license 
to  change  name  of  licensee  to  The 
Scranton  Times. 

Seeks  Site  Approval 

WSSC  Sumter,  S.  C— Mod.  CP,  which 
authorized  new  AM  station,  for  ap- 
proval of  main  studio  and  trans,  site  as 
Oswego  Road  at  Sumter  City  Limits. 
License  Renewal 

Following  stations  requests  renewal 
of  license: 

WHOP  Hopkinsville,  Ky.,  WLOU 
Louisville,  Ky.,  WMMT  McMinnville. 
Tenn.,  and  WREC  Memphis,  Tenn. 

TENDERED  FOR  FILING 
Seeks  Frequency  Change  to  1240  kc 
WD  UN  Gainesville,  Ga.— CP  to  change 
frequency  from  1400  kc  to  1240  kc. 

APPLICATIONS  RETURNED 
KTHS  Hot  Springs,  Ark.,and  KWKH 
Shreveport,  La.  —  RETURNED  applica- 
tion for  transfer  of  control  of  Times 
Pub.  Co.,  parent  corp.  of  licensee,  from 
John  D.  Ewing  to  William  H.  Bron- 
son,  both  voting  trustees. 

KTXJ  Jasper.  Tex. — Returned  appli- 
cation for  renewal  of  license. 

July  8  Decisions  .  .  . 

BY  FCC  BROADCAST  BUREAU 

Set  Aside  Grant  Which 
Approved  Change  in  Locations 
KBMY  Billings,  Mont.— FCC  set  aside 
action  of  June  10  granted  mod.  CP  to 
change  studio  and  transmitter  locations 
and  for  extension  of  commencement 
and  completion  dates,  pending  "clari- 
fication of  nature  of  application." 
Granted  Change  Name 
WAGA-AM-FM-TV  Atlanta,  WGBS- 
AM-FM  Miami,  WJBK-AM-FM-TV  De- 
troit,   WSPD-AM-FM-TV  Toledo, 
WWVA-AM-FM  Wheeling,  W.  Va.,  and 
WMMN  Fairmont,  W.  Va.  —  Granted 
mod.   licenses  to   change  name  from 
The  Fort  Industry  Co.  to  Storer  Bcstg. 
Co. 

July  8  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Requests  Name  Change 
KHJ-AM-FM-TV    Hollywood,  Calif., 
KGB    San    Diego,    Calif.,    KFRC  San 
Francisco,     WONS     Hartford,  Conn., 
WNAC-AM-TV  Boston,  WEAN  Provi- 
dence,   R.    I.,    and  WOR-AM-FM-TV 
New  York  —  Request  mod.  license  to 
change  name  from  Thomas  S.  Lee  En- 
terprises Inc.  to  General  Teleradio  Inc. 
License  Renewal 
Following   stations  request  renewal 
of  licenses: 

WHIR  Danville,  Ky.,  WGRC  Louis- 
ville, Ky.,  WMFS  Chattanooga,  Tenn., 
and  WHBT  Harriman,  Tenn. 

Seeks  Completion  Date  Extension 
KNXT  (TV)  Hollywood,  Calif.— Mod. 
CP  for  exension  of  completion  date. 

July  9  Applications  .  .  . 

ACCEPTED   FOR  FIXING 

License   for  CP 
WJAT-FM  Swainsboro,  Ga. — License 
for  CP,  as  mod.,  which  authorized  new 
FM  station. 

KISS  (FM)  San  Antonio,  Tex.— Li- 
cense for  CP,  as  mod.,  which  author- 
ized new  FM  station. 

License  Renewals 
Following  stations  request  renewal 
of  license: 

WHIN  Harland,  Ky.,  WSIP  Paints- 
ville,  Ky. 

(Contiyiued  on  page  99) 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
STerling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  Installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 
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IADIO  &  TELEVISION  ENGINEERS 

JANSKY  &  BAILEY 


Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


Commercial  Radio  Equip.  Co. 
j    Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  DI.  1319 

WASHINGTON,  D.  C. 
'".  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE* 


E.  C.  PAGE 

CONSULTING  RADIO 
ENGINEERS 
JOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss  Inc. 
727  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
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ETAILED  outline  of  the  Nielsen 
verage  service  was  presented  by 
C.   Nielsen,  president   of  the 
licago  market  research  firm  of 

ROADCASTING     •  Telecasting 


that  name,  to  agency  and  client 
representatives  in  the  Hotel  Sher- 
man there  Tuesday  morning.  The 
graph  and  chart  discussion  was 
presented  in  New  York  at  two  ses- 
sions late  last  month. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  254  per  word — $2.00  minimum 
All  other  classifications  30$  per  word— $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  .  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Ohio  daytimer  single  station  market 
needs  manager.  Advise  minimum  sal- 
ary requirements.  Box  643P,  BROAD- 
CASTING .  TELECASTING. 

Manager  for  1  kw  station.  Must  have 
good  reference.  Box  664P,  BROAD- 
CASTING .  TELECASTING. 

General  manager  with  successful  rec- 
ord in  small  market  for  similar  posi- 
tion in  larger  metropolitan  market. ' 
Unusual  opportunity  for  advancement 
for  man  with  ambition,  sales  ability 
and  executive  experience.  Box  695P, 
BROADCASTING  •  TELECASTING. 

Need  a  working  partner  with  man- 
agement-sales experience  to  take  over 
management.  Will  need  $15-20,000. 
Regional-northeast-important  market 
within  first  fifty  metropolitan  districts. 
Independent.  Box  709P,  BROADCAST- 
ING .  TELECASTING. 

We  have  openings  for  two  district 
sales  managers — one  east  of  the  Mis- 
sissippi, the  other  west.  Good  for  5  to 
10  thousand  a  year.  These  are  newly 
created  sales  positions  in  our  merchan- 
dising division.  Single  men  with  cars 
preferred  because  of  extensive  travel- 
ing. Contact  F.  P.  Kendall,  Executive 
Vice  President,  National  Research  Bu- 
reau, Inc.,  Chicago  10,  Illinois. 

Salesman 

Young,  experienced  salesman  with  pro- 
duction ideas  for  10  kw  southwestern 
network  affiliate;  $45  week  plus  com- 
mission and  car  allowance.  Submit 
photo  with  reply.  Box  550P,  BROAD- 
CASTING .  TELECASTING. 

CBS  station  in  highly  competitive 
southeastern  city  will  add  one  salesman 
to  present  staff.  Rumuneration  on 
commission  basis  with  adequate  draw. 
Write  in  full  giving  references  and  ex- 
perience. Box  553P,  BROADCASTING 
•  TELECASTING. 

Texas  Gulf  Coast  station  needs  time 
salesman  of  proven  ability  and  good 
habits.  Permanent  position  for  right 
man.  Box  591P,  BROADCASTING  . 
TELECASTING. 

Progressive  salesman  wanted  immedi- 
ately by  5000  watt  non-directional  day- 
time 1000  watt  directional  nighttime 
station  with  network  affiliation  in  large 
southeastern  city.  Exceptional  oppor- 
tunity for  aggressive  man  with  good 
radio  background  and  a  proven  sales 
record.  State  full  particulars  and  sub- 
mit photo  with  reply  Box  656P, 
BROADCASTING  .  TELECASTING. 

Salesman.  Progressive  1000  watter.  One 
station  city — 100,000  population — north 
of  Boston.  Send  information  on  ex- 
perience and  financial  requirements. 
Don't  want  desk  pilot.  Must  make 
calls.  Good  man  will  get  good  deal. 
Box  660P,  BROADCASTING  •  TELE- 
CASTING. 

Network  affiliate  seeking  commercial 
manager.  Further  opportunity  will  be 
extended  after  on-the-job  experience 
merits.  Consistently  "preferred"  rated 
Rocky  Mountain  market.  Established 
station.  Submit  photo,  references  in 
letter  to  Box  688P,  BROADCASTING  . 
TELECASTING. 

Sales  manager.  Aggressive  man  with 
good  sales  record.  Possibility  promo- 
tion to  manager.  Fine  opportunity  for 
man  in  early  thirties.  Box  694P, 
BROADCASTING  .  TELECASTING. 

If  you  can  sell  we  need  you.  Send  full 
particulars  to  KSIL,  Silver  City,  New 
Mexico. 

Experienced  salesman:  15  percent  com- 
mission. $50  weekly  guarantee  for  first 
60  days.  Unrestricted,  protected  pros- 
pects. Must  have  car.  Angus  D.  Pfaff, 
WNMP,  Evanston,  Illinois. 


Help  Wanted  (Cont'd) 

Several  mature  men  who  have  success- 
fully sold  advertising  to  retailers.  Same 
basic  approach  as  radio.  Earn  $50  per 
day  on  the  average.  Sound  organiza- 
tion, 38  years  old.  You  must  travel. 
Several  midwest  and  eastern  territories 
open.  Three  men  have  been  with  this 
house  over  20  years.  Some  clients  over 
30  years.  I  have  known  radio  and 
advertising  many  years  as  manager  and 
commercial  manager  (WGST,  WSMB, 
WJBW,  WWL,  WEW  .  This  deal  is  right. 
If  you  have  been  successful  selling 
retailers  radio,  you  can  make  money 
the  first  day,  everyday.  Call,  write  or 
wire  A.S.  (Al)  Foster,  %  Syndicate 
Window  Service,  1330  West  Van  Buren, 
Chicago  7,  111. 

Announcers 

Experienced  announcer-engineer.  Sev- 
enty-five start.  Upper  midwest.  Box 
26P,  BROADCASTING  .  TELECAST- 
ING. 

Good  announcer  with  first  ticket.  $65. 
to  start — fast  ups.  Inland  California 
net  affiliate.  Box  489P,  BROADCAST- 
ING .  TELECASTING. 

Two  announcers  needed,  no  ticket  nec- 
essary. One  now,  one  September  1st. 
Midwest  station — prettiest  east  of  Mis- 
sissippi. Will  train  beginner.  Send  de- 
tails of  experience,  background,  picture 
and  tape  to  Box  592P,  BROADCAST- 
ING .  TELECASTING. 

Announcer  with  well-rounded  experi- 
ence, deep  voice,  to  run  livewire  morn- 
ing hillbilly  and  pop  DJ  show  for 
Pennsylvania  independent  daytimer. 
Send  complete  information  and  disc. 
Box  598P,  BROADCASTING  .  TELE- 
CASTING  

Experienced  announcer  for  staff  work 
on  1000  watt  independent  in  Chicago 
area.  Forty  hour  week  with  overtime 
for  authorized  hours.  Double  time  for 
holidays.  Free  insurance  and  paid  va- 
cations from  first  year.  This  station 
owned  and  operated  by  radiomen  ex- 
clusively. Write  in  full  and  send  tape 
or  record  to  Box  642P,  BROADCAST- 
ING  .  TELECASTING.  

Morning  man  for  5  kw  NBC  New  Eng- 
land coast.  We  need  experience,  friend- 
liness, capability  in  early  riser  to  aug- 
ment good  staff  and  sell  early  farm 
and  urban  audience.  Photo,  tape/disc, 
detailed  background  and  salary  first 
letter.  Box  648P,  BROADCASTING  . 
TELECASTING.  

$80.00  per  week  for  good  announcer  at 
midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  .  TELECASTING. 

Announcer-engineer — First  phone,  em- 
phasis announcing.  Excellent  opportu- 
nity progressive  Michigan  station  in 
friendly,  pleasant  town  where  good 
radio  man  can  get  good  pay,  enjoy  work 
and  enjoy  life.  Box  659P,  BROAD- 
CASTING  .  TELECASTING.  

Experienced  staff  announcer  for  good 
steady  job  net  affiliate  smaller  city 
upper  midwest.  $70.00  start.  Box 
672P,  BROADCASTING  .  TELECAST- 
ING  

Pennsylvania  —  Fulltime  independent, 
needs  morning  man.  Only  experienced, 
deep  voiced,  personality  man  need 
apply.  Voice  and  originality  are  more 
important  than  experience.  Box  673P, 
BROADCASTING  .  TELECASTING. 

Immediate  opening  at  growing  central 
Florida  independent  for  announcer 
with  first  phone,  opportunity  to  do  sell- 
ing too.  Send  complete  details  on 
background.  Box  702P,  BROADCAST- 
ING  •  TELECASTING.  

Announcer.  Straight  staff.  Experi- 
ence preferred.  Established  250  watt 
ABC.  Only  station  midwest  market 
30,000.  Send  complete  resume.  We 
will  request  tape  or  disc  if  interested 
your  application.  Box  718P,  BROAD- 
CASTING  .  TELECASTING.  

Announcer/engineers  needed  now.  $280 
month.  Tape/disc,  photo.  WMTE, 
Manistee,  Michigan. 


Help  Wanted  (Cont'd) 

We  want  a  good  staff  announcer  with 
at  least  two  years  experience  for  5000 
watt  network  station  in  market  of  half 
million.  We're  planning  for  TV  so 
send  a  picture  with  your  application. 
Reply  to:  Joe  Salsburg,  WARM,  Scran- 
ton,  Pa. 

Announcer  ambitions  become  manager 
1000  watt  station.  Best  small  town 
Georgia,  near  Atlanta.  Must  have  age, 
experience,  over  35.  Don't  apply  un- 
less want  make  your  home  here.  No 
high  pressure,  good  character,  plugger 
with  personality  and  ability  make 
friends.  Work  three  months  an- 
nouncer, then  satisfactory,  make  man- 
ager. Willing  pay  y3  profits,  living 
wage  start.  Apply,  giving  qualifica- 
tions.   WMOC,  Covington,  Georgia. 

Wanted:  Good  experienced  announcer 
for  permanent  position.  Send  tape  and 
complete  information  to  Radio  Station 
WRRF,  Washington,  N.  C. 

5000  watt  operations  start  this  month. 
We  would  like  to  talk  with  you  if  you 
are  a)  announcer  with  first  class  li- 
cense, or  b)  announcer  with  interest  in 
news  or  sports,  or  c)  first  class  en- 
gineer with  talent.  WTVB,  Coldwater, 
Michigan.   A  future  for  family  men. 

Wanted:  An  experienced  announcer. 
Start  $60.00  per  week.  Excellent  work- 
ing conditions.  Contact  Charlie  Dowdy, 
Commercial  Manager,  Bainbridge, 
Georgia. 

Technical 

First  class  engineer.  No  experience  re- 
quired. Virginia  network  station.  Box 
238K,  BROADCASTING  .  TELECAST- 
ING. 

Combination  man  -  Good  working  con- 
ditions in  AM-FM  installation  North 
Carolina.  Box  568P,  BROADCASTING 
.  TELECASTING. 

Wanted:  Combination  engineer  -  an- 
nouncer. Southwest,  $65.00  for  48  hours. 
250  daytimer.  Everyone  answered.  Box 
650P,  BROADCASTING  •  TELECAST- 
ING. 

Wanted — Radio  maintenance  engineer — 
holder  first  class  radio  license — two  to 
three  years  experience.  Station  is  TV 
applicant  located  in  northeastern  Penn- 
sylvania. Write  Box  653P,  BROAD- 
CASTING .  TELECASTING. 

Wanted:  Experienced  chief  engineer  for 
five  kilowatt  directional  station.  West- 
ern Electric  equipment.  Located  in 
southeast.  Box  661F,  BROADCAST- 
ING .  TELECASTING. 

Wanted:  Engineer  with  first  class 
ticket.  Immediate  opening — upstate 
New  York!  Box  669P,  BROADCAST- 
ING .  TELECASTING. 

Wanted — First  class  engineer  for  mid- 
west 250  watt  station.  Box  696P, 
BROADCASTING  .  TELECASTING. 

Nebraska.  First  class  engineer-an- 
nouncer wanted  for  combination  job 
at  KCOW,  Alliance,  Nebraska.  Salary 
depends  on  experience  and  ability. 
Can    also    use  announcer-copywriter. 

Need  engineer  before  September  First. 
Transmitter,  tapes,  remotes,  no  an- 
nouncing. $60  for  46  hours,  company 
insurance.  Experience  not  necessary. 
Chief  Engineer,  WCNB,  Connersville, 
Ind.   

Needed  immediately  two  engineers, 
first  phone.  Car  necessary.  Contact 
Chief  Engineer,  WEOL,  Elyria,  Ohio. 

Engineer-announcer.  Starting  salary 
$70.00  per  week  WIRB,  Enterprise,  Ala- 
bama. 

First  class  engineer.  Control  board  and 
recorder  experience  necessary.  WKRM, 
Columbia,  Tennessee. 

Immediate  opening  experienced  first 
class  ticket  holder.  $60.00  per  week. 
40-hour  week.  Time  and  a  half  over- 
time.   WLAD,  Danbury,  Conn. 


Help  Wanted  (Con't) 


Engineer-announcer  for  1000  watt,  day- 
time, independent  in  central  Alabama 
Send  photo  audition  disc,  and  salar; 
requirement  to  Erie  Hanna,  WJAM 
Marion,  Alabama. 


First  class  engineer  wanted.  Experi 
ence  not  necessary.  Good  working 
conditions.  Apply  Fred  L.  Hart,  WLPM 
Suffolk,  Va. 


Announcer/engineers  needed  now.  $28( 
month.  Tape/disc,  photo.  WMTE 
Manistee,  Michigan. 


Engineer-announcers  combo  (3)  new 
station.  Modern,  apartments  for  per- 
sonnel, reasonable  wages.  Station  day- 
time only.  Please  send  disc  or  tape  and 
resume,  photo  to  H.  Tom  Morris. 
WNCA,  Box  212,  Siler  City,  N.  C. 


Engineer,  immediately.  Wire  or  write  |G 
Don  Bowdish,  C.E.,  WPAG,  Ann  Arborfc 

Michigan.  

First  class  engineer-announcer  needed 
$60.00  weekly.  WSON,  Henderson,  Ken- 
tucky. 


First  phone  transmitter  operator. 
WSYB,  Rutland,  Vermont. 


Production-Programming,  Others 


Wanted:  An  experienced  traffic  girl: 
who  is  willing  to  assume  responsibility 
as  traffic  manager  of  a  Pacific  North- 
west AM  station.  This  is  a  progressive 
4-station  operation  with  TV  plans  and! 
plenty  of  opportunity  for  a  capable  girl  : 
to  progress.  Immediate  opening.  Send  4r 
resume,  picture,  salary  to  Box  640P.  :i 
BROADCASTING  .  TELECASTING. 


Midwest  50  kw  station,  metropolitan 
area  wants  experienced  continuity 
writer.  Pleasant  working  conditions  in 
new  air  conditioned  building.  Send 
picture,  samples,  complete  background 
and  salary  requirements.  Box  716P, 
BROADCASTING  .  TELECASTING 


Local  news  writer  wanted  immediately. 
Advise  details  and  minimum  salary  re- 
quired. Contact  Manager,  WEOK, 
Poughkeepsie,  New  York. 


Commercial  copywriter  wanted  for  1000 
watt  daytime  independent  in  northern 
Illinois.  No  air  work,  no  program  copy, 
but  lots  of  good,  simple  selling  com- 
mercial needed.  Please  send  full  infor- 
mation and  samples  of  copy  to  Dave 
Taylor,  WFRL.  Freeport,  Illinois. 


Television 


Announcers 


Pitchman-type  TV  announcer.  Wanted 
by  national  advertiser.  Fine  op- 
portunity for  big  money  in  leading  TV 
city.  Permanent.  Some  TV  produc- 
tion experience  desirable  but  not  es- 
sential. For  audition,  write  full  par- 
ticulars and  send  recent  photo.  Box 
711P.  BROADCASTING  .  TELECAST- 
ING. 
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Situations  Wanted 


Managerial 


Manager:  Desires  to  change.  Success- 
ful small  town  operator.  Sell.  An- 
nounce. Civic  minded.  Age  32.  Single. 
Local  programming  experience.  Can 
make  money  for  you.  Box  603P, 
BROADCASTING  .  TELECASTING. 


General  manager.  A-l  record,  desires 
change.  All  replies  answered.  Box 
607P,  BROADCASTING  •  TELECAST- 
ING. 


Experienced  manager  available  for  in- 
terview August.  13  years  station  en- 
gineering, sales,  management,  owner- 
ship. Married,  family,  exceptionally 
dependable.  Desire  affiliation  small 
station  with  future.  Box  665P,  BROAD- 
CASTING .  TELECASTING. 


General-commercial  manager.  Over  20 
years  experience,  2  years  of  television. 
Capable  of  handling  management,  sales 
and  programming.  Best  of  references. 
Box  685P,  BROADCASTING  .  TELE- 
CASTING. 


Manager  -  program  director.  Proven 
ability.  29,  married,  college  graduate. 
Request  sound  proposition  AM  or  TV. 
Box  713P,  BROADCASTING  .  TELE- 
CASTING. 


General  manager.  Fine  radio  experi- 
ence desires  position  with  small  full- 
timer.  Box  721P,  BROADCASTING  . 
TELECASTING. 


Salesman 


Salesman  with  know-how.  College 
graduate.  Imaginative.  Energetic.  Ex- 
cellent sales  record.  Car.  Box  644P, 
BROADCASTING  .  TELECASTING. 
Alert  young  man,  good  radio  back- 
ground, desires  sales  -  programming 
combination.  Box  645P,  BROADCAST- 

ING  .  TELECASTING.  

Ten  years  radio  sales  and  production 
experience.  Will  answer  all  good  sound 
radio  or  agency  offers.  Family  and  col- 
lege man.  Box  589P,  BROADCASTING 
.  TELECASTING. 
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Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


For  Sale 


Announcers 

Sports  announcer  available.  5  years 
j  j  jxperience  all  sports.  Employed.  De- 
sire settle  down  with  year-round  sports 
pninded  station.  Emphasis  on  baseball, 
}  iootball.  State  minimum  salary.  Box 
¥  516P,  BROADCASTING  .  TELECAST- 

1 "  [NG.  

e  7  Versatile  announcer,  excellent  back- 
ground with  major  market  stations. 
"  Please  state  salary  scale.  Box  637P, 
-.BROADCASTING  .  TELECASTING, 
f 1  \nnouncer  with  six  years  experience, 
'laetwork  and  local  production  and  writ- 
L"'  mg.  A  proven  salesman  in  both  large 
Jmd  small  markets.  Best  references. 
"Prefer  west.  Currently  50  kw.  Box 
-L339F,  BROADCASTING  .  TELECAST- 
S' [NG.  

I'Solid  staff,  console.  5  years  experience. 
-L  Minimum  $65.  Available  immediately. 
lioBox  655P,  BROADCASTING  .  TELE- 

■I.  PASTING.  

..Announcer,  single.  Draft  exempt. 
'  i Some   experience   on  N.  Y.  stations. 

Strong  on  news,  capable  DJ.  Com- 
"naercials  that  sell.  Disc  available.  Box 
^367P,  BROADCASTING  .  TELECAST- 

.  [NG.  __ 

Ten  years  experience,  everything.  Pre- 
T'fer  Michigan.  Months  notice.  Box 
f  371P,  BROADCASTING  .  TELECAST- 

x  [NG.  

|  Announcer-engineer.  First  phone.  Ex- 
'|<perienced  most  phases  radio.  Clear 
I  bass  voice.  Draft  exempt.  Will  travel. 
fTape   available.     Box   674P,  BROAD- 

f  CASTING  .  TELECASTING.  

ijTop  Boston  DJ  wants  change.  South 
j|  preferred.  In  radio  12  years.  Has  suc- 
cessful four  hour  daily  informal  show 
Ton  regional  net.  Well  known  in  music 
5eld.  Trade  paper  listings.  Some  TV. 
:h  Married,  reliable,  versatile,  good  ap- 
1  pearance.  Warm,  friendly  ad-lib  style, 
pdot  comedian.  Has  produced-MC'd 
"shows  for  stage  and  nite  clubs.  Per- 
Lsonal  interview  preferred.  Opportun- 
IjO'ity  important,  salary  open.  Box  681P, 
BROADCASTING  .  TELECASTING. 

•  >  Announcer-D  J  and  news,  25,  4  years 

sxperience.  Single,  veteran,  some  TV 
"arork.     Box  682P,  BROADCASTING  • 

;  9  TELECASTING.  

-ropnotch  combo  man;  mature,  married, 
college     grad;     Arizona,  California, 
.  .  Dregon.     Box  683P,  BROADCASTING 

'  ,  TELECASTING.  

jjjDJ  specialist-negro.    Light  experience 
;  .  NT.Y.C.  Vet,  27,  single.    Excellent  ideas, 
i  ^Available  immediately.    Resume,  disc 
ipon    request.     Box    691P,  BROAD- 

i  .  CASTING  .  TELECASTING.  

•'Personality  disc  jockey.    Hard  worker, 
j  conscientious.     Early     morning,  late 
•  light    program    background.  Special 
events,  audience  participation  shows, 
itc.     Seven    years    experience.  Box 

593p,  broadcasting  .  telecast- 

'  :ng.  

■  lAnnouncer,    experienced    all  phases. 

Continuity,  board,  traffic.  Married 
'  '  /eteran.  Box  697P,  BROADCASTING 
]  ;  TELECASTING.  

;  ,  Announcer,  3  years,  natural  approach. 

Employed.  Needs  fill-in  September 
i  j  Tirst-Fifteenth,  or  part.  Eastern  U.  S. 
;j3ox  698P,  BROADCASTING  •  TELE- 
'  CASTING.  

Vnnouncer.  DJ,  interviews,  news, 
'.  :olor.  B.S.  Degree,  3  years  educa- 
,  ■  ional  FM  station.  Box  699P,  BROAD- 
.  PASTING  .  TELECASTING.  

j  j  attractive  f emme  announcer,  21,  all 
'  jhases.  Operate  board,  strong  on  DJ 
'  md  women's  shows;  warm,  friendly 
elling  personality.  Interest  in  music, 
i  I  vrite  copy,  secretarial  work;  depend- 
i  ible.  Disc,  resume,  references.  Free 
s  o  travel.  Box  704P,  BROADCAST- 
;    NG  .  TELECASTING.  

1 Announcer.  First  phone.  Veteran, 
narried,  age  30.  Have  car.  Will 
1  ravel.  Recent  radio  school  graduate. 
5ox  705P,  BROADCASTING  .  TELE- 
CASTING.  

fewsman  -  announcer.     Army  officer 
ompleting  two  years  service  August. 
Jniversity  graduate  journalism.  Prior 
ecall    Army    four    years  experience 
'  leavy  news  gathering,  writing,  editing. 
A  Excellent    Army    background  public 
elations.     Top    references  including 
,    ormer   employer   prior  Army  recall. 
8    available   personal   interview  August. 

•  Sox  707P,  BROADCASTING  .  TELE- 
ASTING.  

.  innouncer,  staff,  8  years  CBS  experi- 
|  '  nee,  board,  copy,  remote,  etc.  Box 
i    10P,  BROADCASTING  .  TELECAST- 

■■ ;  ng. 


Vant  experienced  sportscaster;  smooth, 
olorful,  salable  delivery?  References, 
taff,  board,  employed.  Available  Sep- 
ember.  Box  712P,  BROADCASTING 
TELECASTING. 


Topnotch  announcer  vacationing  mid- 
west and  northwest  shortly.  Avail- 
able personal  interview.  Eight  years 
radio — news,  music,  sports,  special 
events,  programming,  writing,  selling. 
BA  Degree.  Serious,  stable,  married. 
Desire  TV  future.  Finest  recom- 
mendations. Sincerely  interested  ad- 
vancing. West  coast  also  acceptable. 
Box  717P,  BROADCASTING  .  TELE- 

CASTING.  

Announcer:  2  years  experience,  col- 
lege graduate,  veteran,  DJ  specialty, 
news.  Tape  available.  Prefer  mid- 
west.   1505  North  Grant,  Indianapolis, 

Blackstone  4595.  

Selling  voice,  clear,  mature.  Three 
years  university,  announcing  school, 
some  commercial  board  and  mike  ex- 
perience. Single,  30,  veteran.  Prefer 
mainly  announcing,  in  midwest.  Charles 

May,  4001  Bell,  Kansas  City,  Mo.  

5  years  experience.  PD-staff  an- 
nouncer, intelligent  delivery.  All 
phases  radio  and  board.  DJ,  news, 
children's  shows.  Veteran,  married. 
Ed  Nix,  4323  Luther,  Riverside,  Cali- 
fornia. 

Announcer-DJ,  26,  staff,  ten  years  ra- 
dio,  TV.  CBS  experience.  Bob  Story, 
119  West  Princess  Anne  Rd.,  Norfolk, 
Va. 


Technical 


Engineer,  first  phone.  5  years  experi- 
ence 250  to  50  kw.  Transmitter,  con- 
trol, remotes.  Desire  progressive  sta- 
tion. Single.  Veteran.  Box  641P, 
BROADCASTING  .  TELECASTING. 
First  phone.  No  experience,  3  years 
technical  school,  including  radio,  TV 
service-repair.     Box    646P,  BROAD- 

CASTING  .  TELECASTING.  

First  phone.  3  years  technical  training 
in  AM,  FM,  and  TV.  No  experience. 
Box  647P,   BROADCASTING   .  TELE- 

C  ASTING.  

Chief  engineer — 22  years  experience. 
4  as  chief.  Strong  on  maintenance  and 
purchasing.  Some  construction.  Very 
reliable.  Age  45.  Married.  Excellent 
references.  Salary  requirements  $5200 
starting.    Box  652P,  BROADCASTING 

.  TELECASTING.  

1st  phone — no  station  experience.  Tech- 
nical school  graduate.  TV  training. 
Married,  vet.    Box  657P,  BROADCAST- 

ING  .  TELECASTING.  

First  class  engineer  with  some  experi- 
ence. Formerly  held  radio  mechanics 
license.  Available  now.  Box  663P, 
BROADCASTING  .  TELECASTING. 
Executive  type  chief  engineer  avail- 
able in  August.  College  RE-EE,  13 
years  experience  thru  directionals. 
Married,  30,  family.  Desire  permanent 
position  progressive  station  with  TV 
plans.     Box  666P,  BROADCASTING  . 

TELECASTING.  

Radio  operator,  first  class  license.  No 
experience.  Three  years  schooling  ra- 
dio and  television.    Box  668P,  BROAD- 

CASTING  .  TELECASTING.  

Two  years  experience  as  engineer  in 
both  transmitter  and  studio,  also  one 
year  combo.  Available  immediately. 
Box  675P,  BROADCASTING  .  TELE- 

C  ASTING.  

Thoroughly  experienced  chief  engineer 
desires  to  relocate  with  progressive 
station  in  south.    Box  687P,  BROAD- 

C ASTING  .  TELECASTING.  

1st  class  license.  No  experience.  Avail- 
able immediately.  Radio  school  grad- 
uate.    Box  692P,   BROADCASTING  • 

TELECASTING.  

Engineer  5  years  experience  all  phases. 
1  year  combination.  Permanent  posi- 
tion lower  midwest.  Box  701P,  BROAD- 

C ASTING  .  TELECASTING.  

Radio  operator  1st  class  license.  No 
experience.  3  years  schooling  including 
TV  and  radio  service  and  repair.  De- 
sires position  with  radio  broadcasting 
station.  Walter  Masik,  15  64th  Street, 
West  New  York,  New  Jersey.  

Production-Programming ,  Others 

University  professor,  30,  with  proven 
television  experience,  desires  opportu- 
nity in  long-range  educational  pro- 
gramming. Box  625P,  BROADCAST- 
ING  .  TELECASTING.  

Young  male  copywriter  with  two  years 
experience  desires  change.  Also  traffic 
and  announcing  experience.  Box  649F, 
BROADCASTING  .  TELECASTING. 

Yankee  Lady  in  Dixie  wants  change. 
Writes  copy  like  crazy,  scripts  like  a 
storm,  sales  letters  that  sell!  Mike  ex- 
perience.   Box  677P,  BROADCASTING 

.  TELECASTING.  

Sales-conscious  PD.  Supervise  com- 
plete programming  operation.  Experi- 
enced radio,  television.  Box  678P, 
BROADCASTING  •  TELECASTING. 


PD  with  proven  record  available 
August  1st.  Experienced  all  phases 
indie,  net.  Southwest  only.  Personal 
interview  preferred.  Box  679P,  BROAD- 

CASTING  .  TELECASTING.  

Writer — 4  years  experience  document- 
ary, music,  continuity.  Some  news. 
Draft    exempt.     Box    689P,  BROAD- 

CASTING  .  TELECASTING.  

Capable  woman  experienced  small  sta- 
tion program,  traffic,  administration, 
mike,  account  service,  commercial 
writing.     Box  690P,  BROADCASTING 

.  TELECASTING.  

Copy  —  continuity  —  news  —  promotion 
man.  Heavy,  outstanding,  print  ex- 
perience; now  desires  radio-TV  career. 
Journalism  graduate.  31.  Also  sell, 
announce.     Box   700P,  BROADCAST- 

ING  .  TELECASTING.  

Sports  director,  experienced  DJ,  staff, 
presently  employed.  Draft  exempt. 
Prefer  east.  Box  703P,  BROADCAST- 
ING  .  TELECASTING.  

Experienced  program  director.  Six 
years  radio  experience.  BA  speech- 
radio,  English.  Former  promotion  man- 
ager, women's  commentator,  continuity. 
Tape  available.  Box  706P,  BROAD- 
CASTING  .  TELECASTING.  

California  and  Pacific  coast  stations: 
7  years  radio-programming-produetion- 
announcing-sales-copy.  Desire  program 
director  or  ?  Young,  married,  willing 
to  work.  Have  first-phone.  Presently 
employed  5000  watts.  Box  719P, 
BROADCASTING  .  TELECASTING. 

Television 


Salesmen 


Television  salesman  —  Change  desired. 
Leadership  in  sales,  church  and  com- 
munity activities.  Will  consider  appli- 
cants. Family;  therefore,  any  move 
will  be  permanent.  Box  676P,  BROAD- 
CASTING .  TELECASTING. 


Production-Programming ,  Others 

New  TV  station?  My  4  years  experi- 
ence can  help  you  set  up  production, 
program,  film  and  news  departments. 
Box  720P,  BROADCASTING  .  TELE- 
CASTING. 


Stations 


For  sale  or  lease — Completely  equipped 
FM  radio  station  of  5000  watts  radiated 
power.  Station  covers  a  much  above 
average  retail  trading  area,  is  located 
within  30  miles  of  state  capital  artd 
within  15  miles  of  metropolitan  area. 
After  4  years  of  operation,  station  sus- 
pended broadcasting  first  of  this  year 
due  to  other  interests  of  owner.  Can 
be  purchased  and  moved  or  operated 
in  present  location.  License  is  still 
active.  Reply  by  letter  to  Box  686P, 
BROADCASTING  .  TELECASTING. 
Rocky  Mountain  station.  No  competi- 
tion. Affiliated.  250  w.  Ideal  town  to 
live.  Bargain  at  $65,000.  Box  638P, 
BROADCASTING  .  TELECASTING. 
Regional  independent  station  located 
in  northeast.  Important  city  within 
first  50  metropolitan  districts.  Liberal 
terms.  Box  708P,  BROADCASTING  • 
TELECASTING. 


Equipment,  etc. 


Esterline  Angus  5  mill  recorder  with 
spare  parts.  Daven  VU  panel,  etc. 
Send  for  complete  list.  Box  651P, 
BROADCASTING  .  TELECASTING. 
1  kw  20  V  Collins  transmitter,  new, 
never  been  uncrated.  Two  sets  of  tubes 
—lost  frequency.    Box  658P,  BROAD- 

CASTING  .  TELECASTING.  

Transmitter,  new  Raytheon  250  watt 
AM  with  spare  tubes  and  crystal.  Can 
be  tuned  to  any  frequency.  Packed 
for  export,  original  crating.  Sacrifice 
price.  Available  immediately.  Box 
670P,  BROADCASTING  .  TELECAST- 
ING^  

Two  165  foot  self-supporting  rectangu- 
lar towers.  Make  offer.  For  informa- 
tion  contact   Chief   Engineer,  KFRU, 

Columbia,  Missouri.  

Used  radio  towers,  two-200  foot  guyed 
radio  towers  fully  equipped  with  guy 
lines  and  lights  in  accordance  with 
C.A.A.  regulations.  Can  be  made  any 
length  up  to  400  feet.  White  Construc- 
tion &  Engineering  Company,  Inc.,  300 
—22nd  Street  South,  St.  Petersburg, 
Florida.   Phone  75970. 

(Continued  on  next  page) 
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SALESMAN 
WANTED 

Major  radio-station  representative  is 
seeking  account  executive  for  New 
York  Office.  Prefer  successful  sales 
experience  with  network-affiliated  sta- 
tion, including  sales  contacts  with  local 
distributors,  brokers,  manufacturers' 
representatives,  etc.  Please  include  full 
resume,  snapshot  or  photograph,  and 
salary  requirement.  All  applications 
will  be  held  in  strictest  confidence.  Our 
staff  has  been  advised  of  this  adver- 
tisement. Address  Box  71 5P,  Broad- 
casting •  Telecasting. 
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Wanted  to  Buy 

Help  Wanted  (Con't) 

Stations 

Technical 

—     for  distribution  late 

Film  Report 

(Continued  from  -page  8U) 


Manager  and  chief  engineer  want  to 
buy  250  watt  or  1000  watt  station,  pref- 
erably in  south.  Can  operate.  Box 
596P,  BROADCASTING  •  TELECAST- 
ING. 


Long  experienced  successful  operator 
desires  to  lease  radio  station.  Here  is 
opportunity  for  guaranteed  return  plus 
percentage  of  profits  attractive  for  ab- 
sentee owners.  Replies  confidential. 
Write  Box  680P,  BROADCASTING  . 
TELECASTING. 

Controlling  or  total  interest.  Medium 
size  market.  Ohio,  Pennsylvania,  New 
York  area.  Day  timer.  Box  662P, 
BROADCASTING  •  TELECASTING. 


Equipment,  etc. 


LEGAL  and 
ENGINEERING 

COUNSEL  WANTED  BY 
NEW  TV  APPLICANT  IN 
NEW  ENGLAND  AREA 

Terms  are  as  important  as  fee.  All 
replies  are  strictly  confidential. 

BOX  684P, 

BROADCASTING    •  TELECASTING 


Wanted:  .Small  consolette  suitable  for 
recording  studio.  Two  microphones  and 
turntable.    WGGA,  Gainesville,  Ga^ 

Wanted:  Everything.  5000  watt  direc- 
tional installation,  3C0  fcot  towers. 
Field  strength  meter.  WGGA,  Gaines- 
ville, Ga. 


Operating  engineers  wanted  for  defense  radio 
project.  Four  station  chief  engineers,  four 
transmitter  supervisors,  four  receiver  super- 
visors, 16  transmitter  operators.  16  receiver 
operators.  Radio  telegraph,  radio  telephone 
or  advanced  amateur  license  desired  but  not 
necessary.  Salary,  $6,000  to  $9,000,  per  diem, 
travel  expenses.  E.  C.  Page,  Consulting  Radio 
Engineers,  600  Bond  Building,  Washington, 
D.  C. 


Miscellaneous 


Television 


FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 


Production-Programming,  Others 


Help  Wanted 


Announcers 


WANTED — Experienced    man  to 

head  film  operations 
of  leading  TV  station 

starting  about  September  1 
Will  be  responsible  for  production  of 
commercials  and  program  films  as  well 
as  supervision  of  film  program  depart- 
ment. State  all  qualifications  in  first 
letter.  Box  714P.  BROADCASTING  . 
TELECASTING. 


V 


Miscellaneous 


WANTED 

Combination  engineer-announcer. 
Must  know  engineering  and  be 
heavy   on    announcing.  $85.00. 

Radio  Station   K  L  I  C 
Monroe.  Louisiana 


Sales  &  Distribution 
TELEVISION  FILMS 

15%  FEE  CHARGE 
CONTACT 

MeCONKEY  ARTISTS-holltwood  28 

7000  HOLLYWOOD  BLVD. 
SIX  OFFICES  U.  S.  A.  PIUS  SOUTH  AMERICA 


Employment  Service 


COMBO  MAN 

Must  have  above-the-average  an- 
nouncing ability.  First  class  license. 
Outstanding  independent  station. 
Send     audition  to 

WNOR 

Norfolk,  Virginia 


EXECUTIVE   PLACEMENT  SERVICE 

We  have  selected  General,  Com- 
mercial and  Program  Managers;  Chief 
Engineers,  Disc  Jockeys  and  other 
specialists.  Delays  are  costly ;  tell 
us  your  needs  today. 

Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
728  Bond  Bldg.,  Washington  5,  D.  C. 


Top  Network  Station 
S 90,000.00 

A  well  established  top  network  property — the  only  sta- 
tion in  an  attractive  southern  market  with  retail  sales  in 
excess  of  $25,000,000.00.  Due  to  favorable  position  We  can 
arrange  very  liberal  financing. 

Appraisals  •  Negotiations  •  Financing 

BLACKBURN -HAMILTON  COMPANY 


WASHINGTON,  D.  C 

James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 


RADIO  STATION  AND  NEWSPAPER  BROKERS 

CHICAGO  SAN  FRANCISCO 

Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


The  program  stars  a  western  trio 
and  features  folk  tunes  as  well  as 
westerns. 

Film  People  .  .  . 

Robert  Klaeger  has  been  appointed 
vice  president  in  charge  of  pro- 
duction by  Transfilm  Inc.,  New 
York.  He  previously  supervised 
motion  picture  production  for 
Transfilm  and  in  this  capacity  is 
said  to  have  worked  on  more  than 
a  thousand  television  commercials 
and  a  score  of  documentary  mo- 
tion pictures. 

*  *  * 

Buck  Houghton,  literary  depart- 
ment of  MCA,  Beverly  Hills,  shifts 
to  Revue  Productions,  subsidiary 
of  the  agency,  with  supervision  of 
story  department. 

*  *  * 

Robert  Stevenson,  director  of 
Columbia  Pictures  feature  film  "To 
the  Ends  of  the  Earth,"  to  the  stu- 
dio's subsidiary,  Screen  Gems  Inc., 
Hollywood,  for  "John  Honeyman" 
in  NBC-TV  Cavalcade  of  America 
TV  film  series. 

$    $  * 

Burton  Rowles  Jr.,  after  a  leave  of 
absence,  has  returned  to  Transfilm 
Inc.  as  director  of  creative  plan- 
ning for  industrial  and  docu- 
mentary motion  pictures.  In  his 
previous  association,  Mr.  Rowles 
wrote  the  Ford  Motor  Co.'s  first 
three  "Americans  at  Home"  docu- 
mentaries, directed  "Conway  Boy" 
for  the  State  Dept.  and  produced 
six  15-minute  TV  films  for  the  A. 
C.  Gilbert  Co.  (toys). 

*  # 

Lou  Gray,  producer  of  Range  Rider 
TV  film  series  for  Flying  A  Tele- 
vision Pictures,  Hollywood,  named 
assistant  to  Armand  Schaefer, 
firm's  president.  Mr.  Gray  will 
supervise  overall  production  for 
firm  in  addition  to  producing  Gene 
Autry  TV  film  series.  Assigned  to 
Range  Rider  is  Hugh  McCollum, 
short  subjects  producer  at  Colum- 
bia Pictures. 

Gene  Lockhart  and  Charles  Chaplin 
Jr.  were  signed  by  Pennant  Tele- 


vision Productions  Inc.,  Hollywood, 
to  respectively  star  in  "A  Matter 
of  Circumstance"  and  "Three  Min- 
utes" in  Date  With  Destiny  TV  film 
series.  Ed  Woodwof  th,  firm's  presi- 
dent, is  in  New  York  for  confer- 
ences with  ad  agencies. 


John  Shanks,  comptroller,  Snader 
Telescriptions  Sales  Inc.,  Beverly 
Hills,  joins  Pennant  Television 
Productions  Inc.,  Hollywood,  as 
treasurer  and  comptroller. 


Robin  Blink,  daughter  of  Milt 
Blink,  executive  vice  president  of 
United  Television  Programs,  Chi- 
cago, married  July  1  to  Larry 
Gordon  of  Kansas  City,  in  Chicago. 


Reavis  Winckler,  publicity-promo- 
tion director  of  Jerry  Fairbanks 
Productions,  Hollywood,  to  Film- 
craft  Productions,  that  city,  in  a 
similar  capacity. 


Paul  Gordon,  assistant  to  Edward 
Lewis,  producer  of  CBS-TV  Schiltz 
Playhouse  of  Stars,  father  of  girl, 
Cathy,  June  21. 

Miscellany  .  .  . 

Guild  Films  Inc.,  Hollywood,  will 
handle  the  national  distribution  of 
a  quarter-hour  TV  film  series, 
Lash  of  the  West,  produced  by 
Ron  Ormond.  The  programs,  13  of 
which  have  been  completed,  star 
Lash  La  Rue  and  are  already  being 
shown  on  KNBH  (TV)  Hollywood 
under  the  title  Tales  of  Famous 
Outlaws. 


Ellis  Dungan,  technical  advisor  on 
CBS-TV  Smilin'  Ed  McConnell  and 
His  Buster  Brown  Gang,  is  en  route 
to  India  to  film  additional  back- 
ground and  animal  footage  for  the 
TV  series.  Producer  Frank  Ferrin, 
packager-producer  of  the  taped 
NBC  radio  version,  signed  a  five- 
year  contract  with  Brown  Shoe 
Co.,  St.  Louis  (makes  Buster 
Brown  shoes)  [B»T,  April  21]. 


Employment  Agency 


Employment  Agency 


STATIONS 

Although  we  are  slow  in  meeting  the  heavy  demand  for  combina- 
tion men  it  is  more  and  more  possible  for  us  to  meet  your  needs 
in  such  fields  as: — Management,  Sales,  Production,  Announcing, 
and  Straight  Engineering. 

COMBINATION  ANNOUNCER-ENGINEERS: 

Seeking  to  relocate?  Write  to  us  for  Application  Forms.  Many 
choice  openings  in  your  field.  Our  fee— ONLY  one  week's  salary. 
NO  OTHER  CHARGES. 


/7  a  sc/vcy 


17  East  48th  Street,  New  York  17,  New  York 

PL  5-1127  E.  C.  Lobdell,  Licensee 
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Docket  Actions 


INITIAL  DECISIONS 


WVOP  Vidalia,  Ga.— \idalia  Bcstg. 
Co.  Hearing  Examiner  Elizabeth  C. 
Smith  issued  initial  decision  looking  to- 
wards grant  of  application  to  change 
■I  facilities  from  1450  kc,  250  w  unl.,  to 
970  kc,  1  kw  daytime;  condition.  Deci- 
sion July  10. 


fCC  roundup 


New  Grants,  Transfers,  Changes,  Applications 


of  Mississippi  divest  themselves  of  their 
interest  in  Rebel  Bcstg.  Co.  Inc.,  li- 
censee of  WRBC  Jackson,  Miss.  Grant- 
ed July  10. 


WRBC  Jackson,  Miss. — Rebel  Bcstg. 
Co.  Granted  transfer  of  control  to 
Lamar  Life  Insurance  Co.,  licensee  of 
WJDX,  for  $250,000,  subject  to  condi- 
tion that  transfer  not  be  consummated 
until  transfer  diverts  itself  of  its  in- 

WSOC  Charlotte,  N.  C— WSOC  Inc.  terest  in  WJDX.    Granted  July  10. 

gS^WSS3^bo&CioSSS£      h  0  Y      CCOrfi                              SUMMARY  THROUGH  JULY  10  WTTM  Trenton   N    J  -Trent  Bcstg 

denial  of  application  to  install  new  an-      U  U  A      0  If  U  I  G  Corp    Granted  consent  io  I  Carl  Mafk 

tenna,  retaining  present  frequency  of                                                                                                      Appls.         In  to  icaujre  positive  control  (50%)  from 

1240  kc  with  250  w  unl.  Decision  July  7.                                                    On  Air       Licensed        CPs       Pending    Hearing  E!mer  H  Wene  for  $80,000.    Mr  Mar™ 

AM    Stations                                 2,353             2,332             97             320             211  who  air eady  holds ,50%  'is  general Iman- 

,  Non-Docket  Actions  ...           ™  stations                          635           582         70          11           8  ager  of  WT™    Granted  Ju*  10- 

k                    AM  GRANTS                           TV   Stations                                   108                 97             11             550*             62  WBRM    Marion,    N.    C.-Lake  City 

*                    »  j,  ,„  Bcstg.  Corp.   Granted  consent  to  Bessie 

Hawkinsville,  Ga.— Tri-County  Bcstg.           luea  since  AP"»  14-  p.  Hunt  to  transfer  21  shares  of  stock 

Co.  Granted  610  kc,  500  w  daytime;                              (Also  see  Actions  of  the  FCC,  page  9U)  (10.4%)  to  W.  P.  Erwin  (who  already 

engineering  conditions.  Estimated  con-  holds  39.9%),  so  Mr.  Erwin  will  have 

struction  cost  $25,880,  first  year  operat-      m^m^m^^^mmmw»»'»m'»^'m.w«k'»^^w»m^^mmm»^-^T»,»»m'»mm».mm^L^»w»,  control  (50.2%).    Granted  July  10. 

ing  cost  $36,000,  revenue  $48,000.  Prin-      y  ,  „  „,  „ 

cipals  include  President  Robert  Timo-      (8.3%),  part  owner  of  First  National      Fox,  program  director  of  WEAB  Greer, 

n  thy  Ragan  (30%),  owner  of  Interna-      Bank  of  Rockland;   Roland   G.   Ware      S.  C;  Marshall  T.  Pack,  manager  of  New  Applications 

(  tional    Minerals    &    Chemical    Corp.,      (8.3%),  owner  of  Maritime  Oil  Co.,  and      WFVG    Fuquay    Springs,    N.    C,    and  rr 

Eastman,  Ga.;  Vice  President  William      11  other  Maine  businessmen.    Granted      Auburn  C.  Hayes,  advertising  manager  AppnrlTinw 

Henry    Griffin    (30%),   lumber    dealer,      July  10.                                                        of  WFVG.    Granted  July  10.  Afll  AFFLltAlION 

and  Secretary-Treasurer  Dallam  Rivers  Woodland,  Calif.— Wagner  Bcstg.  Co., 

Jackson  (40%),  attorney.  Granted  July         Canton>     Miss.  —  Madison     County        Cottage    Grove,    Ore.— Granted    1400  780  kc,  1  kw  daytime.    Estimated  con- 

lu-                                                                Bcstg.  Co.   Granted  1370  kc,  500  w  day-      kc,  250  w  unl.;  engineering  conditions.  struction    cost    $21,217.04,     first  year 

time;     engineering     conditions.     Esti-      Estimated  construction  cost  $10,000,  first  operating  cost  $36,000,  revenue  $38,000. 

mated  construction  cost  $12,397,   first     year   operating    cost   $24,000,   revenue  Applicant  is  composed  of  John  Andrew 

year   operating   cost  $25,000,   revenue      $30,000.    Sole  owner  is  Philip  S.  Holt,  Wagner  (60%),  San  Jose,  Calif.,  con- 

$32,000.     Principals    include    J.    Dige      owner   of   Creswell,   Ore.,   radio   and  tractor    and    rancher;    John  Russell 

Bishop  (40%),  Mrs.  Annie  Dee  Davis      electrical  sales  and  service  firm.  Grant-  Wagner  (20%),  co-manager  of  KVON 

(20%),  and  James  T.   Ownby   (40%).      ed  July  10.  Napa,  Calif.,  and  Carrie  Helen  Wagner 

Messrs.  Bishop  and  Ownby  are  joint  (20%),  housewife.  Filed  July  1. 
owners  of  1/6  interest  in  WCTA-AM- 
FM  Andalusia,  Ala.,  WVIM  Vicksburg, 
Miss.,  and  WJXN  Jackson,  Miss.,  and 
1/5  interest  in  WULA  Eufaula,  Ala. 
Granted  July  10. 


Estherville,  Iowa — Estherville  Bcstg. 
Corp.  Granted  1340  kc,  100  w  unl.  Esti- 
mated construction  cost  $15,062,  first 
year  operating  cost  $40,000,  revenue 
$50,000.  Principals  include  President 
William  E.  Schons  (25%),  outdoor  ad- 
vertising salesman;  Vice  President 
Theodore  L.  Cook  (25%),  %  owner  of 
James  David  Co.,  St.,  Paul,  Minn.;  Sec- 
retary Dr.  Edward  Schons  (25%), 
physician,  and  Treasurer  Charles  S. 
Harris  (25%),  part  owner  of  B.  W. 
Harris  Co.,  St.  Paul.  Granted  July  10. 


TRANSFER  GRANTS 


,     Eunice,    La. — Tri-Parish    Bcstg.  Co. 
'  Granted  1490  kc,  250  w  unl.;  engineer- 
,!  ing  conditions.  Estimated  construction 
cost  $18,888,  first  year  operating  cost 
$32,000.    Principals    include  President 
Vincent    L.    Riehl    (20%),  managing 
partner  and  52%  owner  of  Riehl  Build- 
ing Supply  Co.;  Vice  President  Joseph 
|:  A.  Riehl  (10%),  dean  of  administration, 
.  Southwestern  Louisiana  Institute;  Vice 
^President  Paul  H.  DeClouet  (25%),  25% 
owner  of  KLFY  Lafayette,  La.;  Vice 
'  President  Thomas  A.  DeClouet  (25%), 
'25%  owner  of  KLFY;  Secretary-Treas- 
urer Roland  Riehl  (20%),  22%  owner  of 
\  Riehl  Building  Supply.  Granted  July  10. 

!    Rockland,    Maine — Knox   Bcstg.  Co. 

(Granted  1450  kc,  250  w  unl.;  engineer- 
ing conditions.    Estimated  construction 

^cost  $35,000  (purchased  all  equipment 
from  WMTW  Portland,  Me.,  for  $25,- 
000),  first  year  operating  cost  $35,000, 
revenue  $40,000.  Principals  include 
President  Carleton  D.  Brown  (28%), 
president,  general  manager  and  76% 
owner  of  WTVL  Waterville,  Me.; 
iTreasurer  Kennedy  Crane  (8.3%),  con- 
trolling interest  in  Senter  Crane  Dept. 

sstore;  Charles  H.  Berry  (8.3%),  presi- 
dent and  majority  stockholder  in  Fire- 
proof Garage  Co.;  William  D.  Talbot 


Eldon,  Mo. — Robert  M.  Smith.  Grant- 
ed 1150  kc,  1  kw  daytime;  engineering 
conditions.  Estimated  construction  cost 
$18,000,  first  year  operating  cost  $48,- 
000,  revenue  $50,000.  Sole  owner  of 
grantee  is  Robert  M.  Smith,  radio  parts 
distributor  and  owner  of  Radio  lab, 
Kansas  City,  Mo.    Granted  July  10. 

Norwich,  N.  Y. — Radio  Norwich  Inc. 
Granted  970  kc,  500  w  daytime;  engi- 
neering conditions,  including  accept- 
ance of  interference  which  may  be  re- 
ceived as  result  of  operation  presently 
proposed  in  pending  application  of 
WATS  Sayre,  Pa.  Principals  include 
President  William  J.  Hall  (39%),  man- 
ager of  WKRT-AM-FM  Cortland,  N.  Y.; 
Secretary-Treasurer  Marian  S.  Mayer 
(51%),  wife  of  J.  Gerald  Mayer,  at- 
torney and  former  president  of  WKRT, 
and  Margaret  C.  Hall  (0.1%),  wife  of 
Mr.  Hall.  Remaining  10%  is  divided 
among  30  other  stockholders.  Granted 
July  10. 

Kings  Mountain,  N.  C. — Kings  Moun- 
tain Radiocasting  Co.  Granted  1220  kc, 
500  w  daytime;  engineering  conditions. 
Estimated  construction  cost  $17,800, 
first  year  operating  cost  $24,000,  revenue 
$36,000.     Principals  include  Vernon  T. 


1888  Br.  augustm  Jfrigon  1952 


DR.  AUGUSTIN  FRIGON,  64,  di- 
rector of  planning  of  Canadian 
Broadcasting  Corp.,  died  suddenly 
Wednesday  night 
in  the  Laurentian 
resort  town  of 
Sixteen  Islands, 
north  of  Montre- 
al. He  had  been 
ill  for  some  time. 

Dr.  Frigon  was 
appointed  assist- 
ant general  man- 
ager of  CBC  at 
its  inception  in 
1936  and  became 
jeneral  manager  in  1944.  Last 
December  he  was  appointed  di- 
rector of  planning,  CBC  Chairman 
\.  D.  Dunton  moving  him  into  the 
senior  post  to  relieve  him  of  strain 
)f  administrative  duties. 

Known  internationally  for  his 
•lectrical   and   electronic  achieve- 


Dr.  Frigon 


ments,  Dr.  Frigon  was  a  junior 
member  of  the  original  Royal  Com- 
mission that  recommended  a  na- 
tionalized broadcasting  system  in 
1929.  He  held  a  scientific  doctor- 
ate from  the  U.  of  Paris,  and  de- 
grees from  Montreal  Polytechnic 
Institute,  Massachusetts  Institute 
of  Technology  and  Paris  School  of 
Higher  Electricity. 

He  became  a  professor  at  the 
Montreal  institute  in  1910  and 
then  set  up  a  consulting  service. 
He  was  instrumental  in  installing 
four  50  kw  stations  in  Canada  as 
well  as  low  power  repeating  sta- 
tions in  remote  communities.  He 
held  many  engineering  honors  and 
belonged  to  leading  engineering 
societies.  At  one  time  he  was  presi- 
dent of  Quebec  Electrical  Com- 
mission and  the  Montreal  branch 
of  the  Engineering  Institute  of 
Canada. 


KXOB  Stockton,  Calif.— Granted  as- 
signment of  license  from  Valley  Bcstg. 
Co.  to  Hotel  Stockton  for  $200,000. 
Lincoln  Deller  was  sole  owner  of 
KXOB.  Transferee  is  composed  of 
President  Clem  J.  Randau  (54%),  di- 
rector and  minority  stockholder  of 
WNEW  New  York;  Secretary-Treasurer 
Sherrill  C.  Corwin  (15%),  Corwin 
Theatre  Corp.,  Los  Angeles;  Ralph  E. 
Stolkin  (15%),  president  of  Empire  In- 
dustries, Chicago,  and  vice  president 
and  25%  owner  of  National  Video  Corp., 
Chicago  (television  tube  mfr.);  Edward 
G.  Burke  Jr.,  partner  in  Ryan,  Hayes 
&  Burke,  oil  operators,  and  Beatrice 
M.  Randau  (1%).    Granted  July  10. 

WJCM  Sebring,  Fla.— The  Highlands 
Bcstg.  Co.  Granted  assignment  of  li- 
cense to  Clearfield  Bcstrs.  Inc.  for  $37,- 
000.  Clearfield  Bcstrs.  is  owned  by 
Clearfield  Progressive  Pub.  Co.,  Clear- 
field, Pa.,  and  is  licensee  of  WCPA 
Clearfield  and  WAKU  Latrobe,  Pa. 
Granted  July  10. 

WWXL  Peoria,  III.  —  William  H. 
Young,  trustee  in  bankruptcy.  Granted 
assignment  of  license  to  Hilltop  Bcstg. 
Co.  for  $17,050  cash  to  liquidate  bank- 
ruptcy estate.  Principals  in  assignee 
include  President  Hugh  R.  Norman 
(50%),  president  and  majority  stock- 
holder of  KSTT  Davenport,  Iowa,  and 
Secretary-Treasurer  Walter  F.  Kean 
(50%),  consulting  radio  engineer,  River- 
side, HI.  Grantee  is  applicant  for  tele- 
vision station  for  Peoria;  see  page 
6.    Granted  July  10. 

WJDX  Jackson,  Miss. — Lamar  Life 
Insurance  Co.  Granted  assignment  of 
license  to  Rebel  Bcstg.  Co.  of  Missis- 
sippi for  $100,000,  subject  to  condition 
that  stockholders  in  Rebel  Bcstg.  Co. 


TRANSFER  REQUEST 


KFH-AM-FM  Wichita,  Kan.— The  Ra- 
dio Station  KFH  Co.  Requests  approval 
of  plan  providing  for  the  relinquish- 
ment of  negative  control  contingent 
upon  grant  of  licensee's  application 
for  television  station  [see  story  this 
issue].  Upon  grant  of  television  ap- 
plication, 25  persons  would  purchase 
7,000  shares  of  stock  in  corporation  for 
$50  per  share  (total  of  $350,000  new 
capital).  Wichita  Eagle  Co.  is  owner 
of  10,956  out  of  22,000  shares  (49.8%) 
but  beneficially  owns  total  of  11,000 
shares  (50%).  If  proposed  plan  is  ap- 
proved and  television  grant  made,  new 
stock  would  reduce  percentage  now 
held  by  Wichita  Eagle  to  slightly  less 
than  38%.    Filed  July  7. 


FCC  Actions 

(Continued  from  page  94) 

July  10  Decisions  .  .  . 

COMMISSION  EN  BANC 

License  Renewal 

Following  stations  granted  renewal 
of  licenses  for  regular  period: 

KRKD-FM  Los  Angeles;  WBNY-FM 
Buffalo,  N.  Y.;  WFMF  Chicago;  WKJF 
Pittsburg;  WLDM  Oak  Park,  Mich.; 
WLRD  Miami  Beach,  Fla.;  WMMW-FM 
Meriden,  Conn.;  WGHF  New  York; 
WNAV-FM  Annapolis,  Md.;  WEAW 
Evanston,  111.;  KCMO-FM  Kansas  City, 
Mo.;  KXOK-FM  St.  Louis,  Mo.;  WGTR 
Paxton,  Mass.;  WKRC-FM  Cincinnati, 
Ohio;  WLYN-FM  Lynn,  Mass.;  WTOA 
Trenton,  N.  J.,  and  WWDC-FM  Wash- 
ington. 


In  Altoona  it's 

First  with  top  programming  — 
First  in  the  heart  of  a  rich  Central 
Pennsylvania  Market. 

"Most  Powerful — Most  Popular" 


first  with  the  finest 
DAY  AND  NIGHT 

Weed  &  Co.  representatives 
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WLWT  (TV)  Cincinnati  claimed  the  only  independent  television  origination 
directly  from  the  Republican  National  Convention  in  Chicago  with  this  pro- 
gram July  6,  eve  of  the  big  political  rally.  The  camera  is  that  of  WNBT(TV)- 
NBC  New  York,  but  the  program  was  WLWT's  with  Crosley's  veteran  news- 
man, Peter  Grant.  L  to  r:  Mr.  Grant,  news  commentator  Bill  Henry  and 
announcer  Ben  Grauer.    Woman  in  picture  is  unidentied. 

Peak  Station  Coverage  at  Chicago 

(Continued  from  page  38) 


city's  civic  auditorium,  and  planned 
to  follow  suit  when  the  Democratic 
convention  meets  the  week  of  July 
21.  With  no  TV  station  yet  li- 
censed in  the  state,  spokesmen  for 
the  0.  L.  (Ted)  Taylor  outlet 
reported,  the  closed  circuit  provided 
the  only  means  for  Kansans  in  that 
area  to  witness  the  proceedings  di- 
rect. Admittance  to  the  auditorium 
was  free. 

TV-less  Denver  also  saw  thou- 
sands of  people  crowding  into  the 
exhibition  rooms  of  the  Shirley- 
Savoy  Hotel  to  watch  convention 
proceedings  on  closed  circuit  video 
made  available  by  KOA  and  KLZ 
there.  The  stations,  cooperating 
with  17  local  set  distributors,  also 
placed  sets  in  50  individual  rooms 
for  use  by  the  press,  radio  clients, 
agencies  and  guests  of  the  distrib- 
utors. 

Standing-room-only  accommoda- 
tions and  a  waiting  line  required 
many  viewers  to  watch  in  shifts 
the  complete  pool  coverage  and 
special  programs  from  CBS  and 
NBC.  Weeks  of  preparation  and 
thousands  of  dollars  in  equipment, 
including  a  mile  of  cable  in  the 
hotel,  made  the  showing  possible, 
according  to  the  stations. 

Radio  coverage  of  the  evening 
sessions  was  beamed  to  the  West 


Indies,  Central  and  South  America 
by  international  shortwave  station 
WRUL  under  the  sponsorship  of 
Philco  International  Corp.,  accord- 
ing to  Ovid  Riso,  vice  president  of 
Philco  International. 

WPIX  (TV)  New  York  and  its 
owner,  the  New  York  News,  cap- 
suled coverage  of  the  conclave, 
presenting  newsreels,  still  pictures, 
and  last-minute  news  in  half -hour 
highlight  productions  at  2,  8,  and 
11  p.m.  daily.  WPIX  News  Director 
Walter  Engels  headed  the  station's 
Chicago  staff  while  newsreel  pho- 
tographer Frank  Hurley  supervised 
filming  operations.  Newscaster 
John  Tillman  coordinated  in  New 
York. 

Waco,  Tex.,  had  its  own  front 
seat  at  the  convention  when  KWTX 
that  city  set  up  a  TV  convention 
party.  The  radio  outlet  placed  50 
video  receivers  on  display  in  front 
of  its  studios  and  viewers  pulled 
up  chairs  to  witness  CBS-TV  and 
NBC-TV  coverage.  The  local 
Junior  Chamber  of  Commerce 
served  up  cold  drinks,  ice  cream 
and  pop  corn.  Located  in  a  TV-less 
town,  KWTX  has  applied  for  VHF 
Channel  11. 

KTHT  Houston  laid  claim  to 
exclusives  on  actual  broadcast  cov- 


DENVER  closed  circuit  TV  convention  coverage  was  made  possible  by  KOA 
and  KLZ  and  set  distributors  there.  At  this  set  are  (I  to  r)  William  Walker, 
KOA  producer;  Charles  C.  Bevis  Jr.,  KOA  general  manager;  Clayton  Brace, 
KLZ  television  research  director,  and  Hugh  Terry,  KLZ  vice  president- 
general  manager. 


KSD-AM-TV  St.  Louis  originated  special  direct  pickups  from  Chicago  each 
day  of  the  Republican  convention  last  week.  Working  on  the  series  were: 
(I  to  r)  Seated,  George  M.  Burbach,  general  manager  of  the  stations,  and 
Frank  Eschen,  special  news  events  director;  standing,  Austin  Bridgman  of  the 
stations'  news  staff  and  Arch  King,  staff  member  of  the  Post-Dispatch,  licensee 

of  KSD-AM-TV. 


erage  of  proceedings  before  both 
the  GOP  National  Committee  and 
its  Credentials  Committee,  al- 
though they  were  barred  for  a 
time  to  radio-TV.  Station  owner 
Roy  Hofheinz  led  the  KTHT  news 
staff,  smuggling  microphones  into 
the  sessions.  Edited  broadcasts  on 
the  contested  delegates  were  aired 
July  3  and  4,  and  later  fed  to  Texas 
Coast  Network  stations. 

As  a  result  of  its  battle  for 
radio  freedom,  KTHT  claimed,  the 
Credentials  Committee  finally 
opened  the  sessions  to  the  broad- 
cast me"dia  last  Tuesday  after  the 
station  aired  closed  proceedings  the 
previous  evening. 

WCBM  Baltimore  sent  local  cor- 
respondents John  Fulton  Lewis  and 
Greg  Halpin  to  Chicago  to  report 
activities  of  the  Maryland  delega- 
tion to  the  station's  estimated  2.5 
million  listeners. 

WEEB  Southern  Pines,  N.  C. 
boasted  that  it  was  "probably  the 
smallest  station  in  the  U.  S.  that 
is  sending  a  man  to  cover  the  con- 
vention." According  to  Jack 
Younts,  WEEB  president,  Arch 
Coleman  tape-recorded  a  15-minute 
segment  each  day  for  WEEB, 
WEWO  Laurinburg  and  WGWR 
Asheboro,  all  North  Carolina. 

WLWC  (TV)  Columbus,  Ohio, 
in  addition  to  its  network  pickups 
from  Chicago,  telecast  a  special 
convention  preview  of  the  city's 
GOP  delegates,  with  Richard  Mall 
presiding  over  a  panel  of  officials 
and  newspaper  experts. 

Debut  of  the  first  live  network 
TV  program  in  the  Pacific  North- 
west featured  Vice  President  Alben 
Barkley  and  Sen.  Warren  Magnu- 
son  (D-Wash.)  on  film  in  a  spe- 
cial dedication  on  KING-TV  and 
Seattle 

KNBC  San  Francisco,  whose 
newsmen  assisted  last  week  with 
NBC  coverage  of  the  Republican 
meeting,  mapped  plans  for  special 
broadcasts  this  week  in  advance  of 
the  Democratic  National  Conven- 
tion starting  next  Monday. 


Television  Applications 

( Continued  from  page  82) 

pals  include  President-Treasurer  J.  B. 
Beacom  (96%),  Jennings  Randolph  (4%) 
and  Vice  President  and  Secretary  Numa 
Fabre  Jr. 

WHEELING,  W.  Va.— Polan  Indus- 
tries, VHF  Ch.  7  (174-180  mc);  ERP 
107  kw  visual,  54  kw  aural;  antenna 
height  above  average  terrain  773  ft., 
above  ground  574  ft.  Estimated  con- 
struction cost  $305,000,  first  year  oper- 
ing  cost  $210,000,  revenue  $240,000.  Post 
Office  address  321  8th  St.,  Huntington, 
W.  Va.  Studio  location  not  specified. 
Transmitter  location  3  mi.  NE  of  Wheel- 
ing. Geographic  coordinates  40°  05'  49" 
N.  Lat.,  80°  42'  06"  W.  Long.  Transmit- 
ter and  antenna  RCA  Legal  counsel 
McKenna  &  Wilkinson,  Washington. 
Consulting  engineer  A.  D.  Ring  &  Co., 
Washington.  Principals  include  general 
partners  Albert  S.  Polan  (20%),  E.  G. 
Polan  (20%),  Lincoln  M.  Polan  (20%), 
Dr.  Charles  M.  Polan,  M.D.  (20%)  and 
Lake  Polan  Jr.  (20%). 

WHEELING,  W.  Va.— Tri-City  Bcstg. 
Co.  Ch.  7  (174-180  mc);  ERP  316  kw 
visual,  158  kw  aural;  antenna  height 
above  average  terrain  584  ft.,  above 
ground  358.5  ft.  Estimated  construc- 
tion cost  $842,100,  first  vear  operating 
cost  $365,270,  revenue  $225,000.  Post 
Office  address  P.  O.  Box  567,  Bellaire, 
Ohio.  Studio  location  400  Water  St. 
Transmitter  location  1.7  miles  due  E. 
of  Wheeling.  GeograDhic  coordinates 
40°  03'  41"  N.  Lat.,  80°  45'  08"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Maurice  R.  Barnes,  Washing- 
ton. Consulting  engineer  W.  L.  Foss 
(J.  A.  Moffet),  Washington.  Principals 
include  President  Thomas  M.  Bloch 
(6.7%),  Vice  President  Albert  V.  Dix 
(32%),  10%  owner  of  WWST-AM-FM 
Wooster,  Ohio;  Secretary-Treasurer 
Gordon  C.  Dlx  (16.6%),  10%  owner  of 
WWST-AM-FM.  The  Jesse  A.  Bloch 
estate  (executed  by  T.  M.  Bloch  and 
Betty  Bloch  Harris)  owns  35.3%  of  the 
applicant  which  is  licensee  of  WTFR- 
AM-FM  Bellaire,  Ohio. 

fGREEN  BAY,  Wis.— Green  Bay 
Newspaper   Co.    (WJPG),   VHF   Ch.  6 

(82-88  mc);  ERP  100  kw  visual,  50  kw 
aural;  antenna  height  above  average 
terrain  470  ft.,  above  ground  408  ft. 
Est'mated  construction  cost  $320,000, 
first  vear  operating  cost  $200,000,  reve- 
nue $210,000.  Post  Office  address  Walnut 
and  Madison  Ave.,  Green  Bay,  Wis. 
Studio  location  428  Cherry  St.  Trans- 
mitter location  Scray's  Hill,  4  mi.  east 
of  De  Pere,  Wis.  Geographic  coordi- 
nates 44°  24'  40"  N.  Lat.,  87°  58'  19"  W. 
Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  Roberts  &  Mc- 
Innis,  Washington,  Consulting  engi- 
neer Jansky  &  Bailey,  Washington. 
Principals  include  President  Victor  I. 
Minahan  (12.1%),  Treasurer  Andrew  B. 
Turnbull  (22.9%),  Secretary  Joseph 
Horner  Jr.  (6.2%),  Harriet  K.  Roethke 
(19.2%)  and  Anne  K.  Conar  (5.8%). 

GREEN  BAY,  Wis.— Valley  Telecast- 
ing Corp.  VHF  Ch.  6  (82-88  mc);  ERP 
55  kw  visual,  30  kw  aural;  antenna 
height  above  average  terrain  626  ft.. 
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above  ground  500  ft.  Estimated  con- 
struction cost  $318,400,  first  year  oper- 
ating cost  $250,000,  revenue  $250,000. 
Post  Office  address  ('/r  Meyer  M.  Cohen, 
203  Northern  Bldg.,  Green  Bay.  Studio 
location  HHi  South  Washington.  Trans- 
mitter location  on  State  Rt.  32,  8V2  mi. 
S.  of  Green  Bay.  Geographic  coordi- 
nates 44°  23'  10"  N.  Lat.,  88°  01'  13"  W. 
Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Cohen  &  Marks,  Wash- 
ington, D.  C.  Consulting  engineer 
Weldon  &  Carr,  Washington,  D.  C. 
Principals  include  President  George 
Nau  Burridge  (9%),  30%  owner  of 
the  Hoberg  Paper  Mills,  president- 
treasurer  and  50%  owner  of  Naus  Inc., 
department  store;  Vice  President  Elmer 
Reed  Brennan  (14%)  Northern  district 
manager  of  Standard  Theatres,  Secre- 
tary Meyer  M.  Cohen  (5%),  100%  owner 
tef  Cohen,  Parins  &  Cherney  law  firm, 
50%  owner  of  Fox  River  Realty  Co., 
a  real  estate  concern;  Treasurer  Clay- 
ton Ewing  (9%),  president  50%  owner 
Falls  Paper  and  Power  Co.,  Oconto 
Falls,  Wise,  paper  and  pulp  manu- 
facturers; Rolando  Frederick  Gran 
(14%)  45%  owner  of  Milwaukee  Area 
Bcstg.  Co.,  and  19%  owner  of  Lake- 
head  Bcstrs.  Inc.  Mr.  Gran  also  has 
multiple  interests  in  motion  picture 
theatres. 

f  MILWAUKEE,     Wisconsin  —  Bartell 
I  ,  Bcstrs.  Inc.  (WOKY)  UHF  Ch.  19  (500- 
1  '506mc);  ERP  17.28  kw  visual,  8.64  aural; 
>!<  antenna  height  above  average  terrain 
,  | ,  500  ft.,  above  ground  550  ft.  Estimated 
';' construction    cost    $196,350,    first  year 
operating  cost  $180,000,  revenue  $180,000. 
Post  Office  address  710  N.  Plankinton 
Ave.,  Milwaukee  3.  Studio  and  Trans- 
mitter location  2439  West  Hopkins  St., 
Milwaukee.  Geographic  coordinates  43° 
4'  43"  N.  Lat.,  87°  56'  33"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel    Lee    K.    Beznor,  Milwaukee. 
Consulting  engineer  Ralph  E.  Evans, 
Milwaukee.    Principals    include  Presi- 
dent Gerald  A.  Bartell  (16.667%),  Vice 
'President  Melvin   M.   Bartell  (0.4%), 
Secretary-Treasurer    Lee    K.  Beznor 
.(41.266%)  and  David  Beznor  (41.667%). 

tSUPERIOR,  Wis.— Ridson  Inc.  VHF 

'Ch.  6  (82-88  mc);  ERP  100  kw  visual,  50 
kw  aural;  antenna  height  above  average 
terrain  747  ft.,   above  ground   584  ft. 
;  Estimated  construction  cost  $406,021.75, 
;  first  vear  operating  cost  $330,000  reve- 
nue $396,000.   Post   Office   address  921 
Tower  Ave.,  Superior,  Wis.  Studio  lo- 
cation 921  Tower  Ave.  Transmitter  lo- 
cation 5th  Ave.  W.  &  10th  St.,  Duluth, 
'Minn.  Geographic  coordinates  43°  47'  20" 
N.  Lat.  92°  06'  51"  W.  Long.  Transmit- 
ter and  antenna  GE.  Legal  counsel  Fly, 
Shuebruk  &  Blume,  New  York  City. 
Consulting  engineer  John  M.  Sherman, 
Minneapolis.  Principals  include  Presi- 
j  dent  Robert  B.  Bidder,  officer  and  di- 
rector  of   various   Ridder  companies; 
Vice  President  Herman  H.  Ridder,  pub- 
l;sher    of   St.    Paul    Dispatch  Pioneer 
^ress:  Vice  President  Rodnev  A.  Quick; 
;Vice  President  Joseph  B.  Ridder,  officer 
•  and  director  of  various  Ridder  com- 
panies; Vice  President  Daniel  H.  Bid- 
der,   officer    and    director    in  var'ous 
i  Ridder     companies:      Vice  President 
Walter  T.  Ridder,  officer  and  director  in 
Ridder  companies;  Secretary-Treasurer 
Bernard  H.  Ridder  Jr.,  officer-director 
jdn  various  Ridder  companies.  All  800 
'  issued  and  outstanding  shares  of  the 
j  common  stock  of  Ridson  Inc.  are  ownei 
.  by  Northwest  Publications  Inc.,  which 
in   turn,    is    69.4%    owned   bv  Ridder 
',  Publications   Inc.   Ridder  Publications 
\  Inc.  controls  the  Aberdeen  News  Co. 
,Inc.    (60  9f  ),  licensee  of  KSDN  Aber- 
deen,   S.    D.:    Grand    F^'-ks  Herald 
Inc.    (60%),   licensee   of  KILO  Grand 
■Forks,   N.   D.;    Mid   Continent  Radio- 
Television    Inc.     (50r/- ),     licensee  cf 
WTCN-AM-FM-TV  Minneapolis. 

Existing  Stations 
Change  in  Channels 

i  (The  following  stations  request 
change  in  frequency  as  required  under 
provisions   of  FCC   Sixth    Report  & 

i  Order  [B»T,  April  14].) 

1  WNBK  (TV)  Cleveland,  Ohio— Na- 
tional Bcstg.  Co.,  VHF  Ch.  3  (60-66  mc), 

.  ERP  100  kw  visual,  50  kw  aural,  an- 
tenna height  above  average  terrain  965 

.  ft.,  above  ground  905  ft.  Estimated  cost 
of  change  $785,000.  Transmitter  location 
at  intersection  of  Chestnut  Road  and 
Broadview  Road  in  Parma.  Change 
from  Ch.  4  (66-72  mc),  ERP  15  kw  vis- 
ual, 9  kw  aural,  antenna  height  above 
average  terrain  619.  Transmitter  now 
located  at  Snowville  Road,  Brecksville 

i  Village,  Ohio. 

WTTV  (TV)  Bloomington,  Ind.  — 
Sarkes  Tarzian  Inc.,  VHF  Ch.  4  (76-82 
mc),  ERP  100  kw  visual,  50  kw  aural, 
antenna  height  above  average  terrain 
1.000  ft.,  above  ground  953  ft.  Estimat- 
ed cost  of  change  $297,000. 
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rt ' 


KSTL,  WTMV  and  WEW,  members  of  the  Greater  St.  Louis  Broadcasting 
System,  were  hosts  on  BC  Headache  Powder  Day  at  Sportsman's  Park,  St. 
Louis,  to  more  than  300  members  of  the  wholesale  and  retail  druggist  groups 
of  the  area  and  their  families.  Among  those  present  were  the  officers  of  the 
Missouri  Pharmaceutical  Assn.,  and  of  the  Retail  Druggist's  Assn.  of  St.  Louis. 
Shown  standing  in  front  of  one  of  the  sections  of  the  park  where  their  guests 
were  seated  are:  (I  to  r)  Frank  J.  Prendergast,  WTMV;  George  Volz,  WEW 
and  Wm.  E.  Ware,  KSTL. 

FCC  Rushes  Processing 

(Continued  from  page  69) 


Wichita,  Kan.,  sixth  on  the  A-2 
list,  has  the  most  applicants  of  any 
city  in  the  U.  S.  There  are  10  re- 
quests pending  for  three  commer- 
cial channels. 

Of  the  first  dozen  cities  on  the 
B-l  listing,  there  are  about  a  half 
dozen  which  have  applications  un- 
opposed by  others.  These  include 
Bridgeport  and  New  Britain,  Conn., 
New  Bedford,  Mass.,  and  York,  Pa. 
Fall  River,  Mass.,  and  Racine, 
Wis.,  have  no  •  bids  pending  for 
double  UHF  channels  available  in 
each. 

There  are  applicat'ons  pending 
in  only  two  of  the  territories, 
Hawaii  and  Puerto  Rico,  which  are 
not  subject  to  the  city  priority 
system  of  the  temporary  processing 
procedure.  In  San  Juan  there  are 
three  applicants  for  two  VHF 
channels.  Empire  Coil  Co.  and 
WKAQ  San  Juan  both  seek  Chan- 
nel 2  while  WAP  A  San  Juan  is 
sole  applicant  for  Channel  4. 

At  Honolulu,  where  five  VHF 
channels  are  assigned,  two  appli- 
cants seek  Channel  2,  two  pend  for 
Channel  4  and  one  seeks  Channel 
11.  The  latter  is  the  bid  of  Royal- 
tel,  composed  of  Herman  B.  Rosen 
and  associates,  identified  with 
Royal  Amusements  Ltd.,  movie  dis- 
tributor and  exhibitor.  Meanwhile, 
KGMB  Honolulu  last  week  noti- 
fied FCC  it  is  preparing  an  applica- 
tion for  Channel  9,  which  leaves 
Channel  13  still  open. 

Texas  leads  the  states  in  number 
of  pending  applicants,  having  more 
than  50.  There  have  been  no  new 
bids  or  amendments  filed  since 
April  14  for  Delaware,  Vermont, 
Utah  and  Wyoming. 

Some  200  of  the  pending  appli- 
cants seek  UHF  facilities,  accord- 
ing to  an  informal  check  by  FCC, 
with  some  35  of  these  for  VHF 


markets. 

The  majority  of  the  new  station 
lequests,  it  is  indicated,  are  from 
established  broadcasters,  while  the 
next  largest  representation  is  news- 
papers. 

Prominent  personalities  are  iden- 
tified with  a  number  of  new  station 
requests,  including  Gov.  Adlai 
Stevenson  of  Illinois  and  actors 
Bing  Crosby,  Bob  Hope,  James 
Stewart,  Jack  Benny  and  Mary 
Pickford  Rogers. 

Bob  Hope  and  Hope  Productions 
are  bO'A  owner  of  Metropolitan 
Television  Co.,  Channel  4  applicant 
at  Denver  and  purchaser  of  KOA 
there  from  NBC  for  $2.25  million, 
subject  to  FCC  consent  (see  story 
page  25). 

Bing  Crosby  is  48 '}  owner  of 
KXLY-TV,  315  W.  Sprague,  ap- 
■ol'cant  for  Channel  4  at  Spokane. 
KXLY  Spokane  is  50r,r  owner  of 
the  new  firm. 

James  Stewart  is  interested  in 


ALA  BACKS  RWG 

Offers  Strike  Support 

AUTHORS  League  of  America  an- 
nounced late  Thursday  it  would 
throw  its  "full  support"  behind  a 
strike  of  67  members  of  the  Radio 
Writers  Guild  (an  ALA  affiliate) 
against  ABC,  CBS  and  NBC  in 
New  York.  The  strike  began  July  2. 

ALA  Vice  President  John  Her- 
sey  pledged  his  group's  backing 
after  a  meeting  at  the  Hotel  Shel- 
burne  with  three  representatives 
of  the  RWG  Thursday  afternoon. 
Mr.  Hersey  said  plans  are  being 
formulated  to  set  up  a  "strike 
fund"  to  help  the  involved  writers 
and  added  that  a  letter  is  being 
drafted  to  some  7,000  ALA  mem- 
bers outlining  suggestions  that  can 
help  the  strikers. 

One  recommendation  to  be  in- 
cluded in  the  letter  is  the  forma- 
tion of  picket  lines  to  be  manned 
by  some  of  the  well-known  mem- 
bers of  ALA,  if  and  when  they 
are  available. 

Mr.  Hersey  conferred  with  a 
strike  strategy  committee  consist- 
ing of  Jack  McGiffert  (CBS), 
Graham  Grove  (NBC)  and  Vince 
Dempsey  (ABC).  Also  represent- 
ing the  ALA  at  the  conference  was 
Evelyn  Burkey,  assistant  executive 
secretary. 

One  of  the  subjects  discussed  at 
the  meeting  was  the  feasibility  of 
withholding  all  TV  and  radio  ma- 
terial from  the  networks  by  mem- 
bers of  ALA  who  are  said  to  in- 
clude 90%  of  the  authors,  dramat- 
ists and  screen,  TV  and  radio 
writers  in  the  country. 

The  main  issue  in  the  strike  is 
over  the  guild's  demand  for  extra 
fees  for  news  and  other  programs 
if  they  are  sponsored  [B°T, 
July  7]. 


Denver  Television  Co.,  Channel  7 
applicant  at  Denver. 

Mary  Pickford  Rogers  has  been 
a  long-time  applicant  at  Winston- 
Salem,  N.  C,  seeking  Channel  12. 

Gov.  Stevenson  is  minority  stock- 
holder in  Sangamon  Valley  Tele- 
vision Corp.,  seeking  Channel  2  at 
Springfield,  111.  Applicant  is  32.5  <;<■ 
owned  by  WTAX  Springfield  and 
27.57,-  owned  by  WSOY  Decatur, 

hi. 


Another  BM1  "Pin  I/p"  Hit 

TAKE  MY  HEART 

O/l  Records:  Al  Martino— Capitol;  Vic  Da- 
mone_Mercury;  Toni  Arden— Columbia;  Dennis 
Day — Victor. 

*  TSon-exclusively  licensed  by  BMI. 
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FCC  New  TV  Grants 

( Continued  from  page  5) 

Group  B-l  listing: 

Bridgeport,  Conn. — Southern  Connecticut 
and  Long  Island  Television  Co.  (WICC),  UHF 
Ch.  43,  ERP  81  kw  visual,  46  kw  aural;  an- 
tenna 700  ft.  Estimated  cost  $223,900.  [B*T, 
July  7]. 

.  New  Britain,  Conn. — New  Britain  Bcstg.  Co. 
(WKNB),  UHF  Ch.  30;  ERP  180  kw  visual, 
90  kw  aural;  antenna  920  ft.  Estimated  cost 
$323,800.    [B*T,  July  7]. 

New  Bedford,  Mass. — E.  Anthony  &  Sons 
(WNBH),  UHF  Ch.  28;  ERP  200  kw  visual, 
100  kw  aural;  antenna  490  ft.  Estimated  cost 
$396,800.    [B«T,  July  7]. 

York,  Pa.— Helm  Coal  Co.  (WNOW),  UHF 
Ch.  49;  ERP  96  kw  visual,  54  kw  aural;  an- 
tenna 470  ft.  Estimated  cost  $176,500.  [B«T, 
June  23]. 

York,  Pa.  —  Susquehanna  Bcstg.  Co. 
(WSBA),  UHF  Ch.  43;  ERP  170  kw  visual, 
86  kw  aural;  antenna  530  ft.  Estimated  cost 
$305,500.  [B*T,  June  9]. 

Other  action  by  Commission  included: 

Denver — Ordered  hearing  for  KMYR  Bcstg.  Co. 
(KMYR)  and  Metropolitan  Television  Co.  (also 
applicant  to  buy  KOA,  see  page  25),  both  seek- 
ing Ch.  4;  and  Aladdin  Radio  and  Television  Inc. 
(KLZ)  and  Denver  Television  Corp.,  both  seeking 
Ch.  7.  Dismissed  applications  of  Edward  Lasker, 
Landon  Television  Broadcast  Co.,  Daniels  and 
Fisher  Stores  Co.  and  Denver  Television  Co.  which 
had  not  been  amended  since  Sixth  Report  was 
issued  April  14. 

Portland,  Ore. — Ordered  hearing  for  KOIN  Inc. 
(KOIN),  Pioneer  Broadcasters  Inc.  (KGW)  and 
KXL  Broadcasters  (KXL),  all  seeking  Ch.  6;  West- 
inghouse  Radio  Stations  Inc.  (KEX)  and  Portland 
Television  Inc.,  both  seeking  Ch.  8;  Oregon  Tele- 
vision Inc.  and  Columbia  Empire  Telecasters  Inc. 
(KPOJ  owns  40%),  all  for  Ch.  12;  Mt.  Scott  Tele- 
casters  Inc.  (KGON  Oregon  City)  and  Vancouver 
Radio  Corp.  (KVAN  Vancouver,  Wash.),  both  seek- 
ing Ch.  21.  Dismissed  unamended  applications  of 
KPOJ  Inc.  (KPOJ)  and  Edward  Lasker. 

Tampa-St.  Petersburg,  Fla. —  Ordered  hearing 
for  Pinellas  Bcstg.  Co.  (WTSP),  Tampa  Bay  Area 
Telecasting  Corp.  and  Tribune  Co.  (WFLA),  all 
seeking  Ch.  8;  Tampa  Times  Co.  (WDAE),  Orange 
Television  Bcstg.  Co.  and  Tampa  Bcstg.  Co. 
(WALT),  all  seeking  Ch.  13;  Empire  Coil  Co.  and 
City  of  St.  Petersburg  (WSUN),  both  seeking 
Ch.  38.  Dismissed  unamended  application  of  Gulf 
Theatres  Inc. 

Springfield  -  Holyoke,  Mass.  —  Dismissed  un- 
amended application  of  New  England  Television 
Co. 

Youngstown,  Ohio — Dismissed  unamended  ap- 
plication of  Mansfield  Radio  Co. 

Wichita,  Kan. — Ordered  hearing  for  Radio  Sta- 
tion KFH  Co.  (KFH),  Taylor  Radio  and  Television 
Corp.  (KANS),  Sunflower  Television  Co.,  Mid- 
Continent  Television  Inc.  and  Wichita  Television 
Corp.,  all  seeking  Ch.  3;  WKY  Radiophone  Co. 
(WKY-AM-TV  Oklahoma  City)  and  KAKE  Bcstg. 
Co.  (KAKE),  both  seeking  Ch.  10;  Wichita  Bea- 
con Bcstg.  Co.  (KWBB)  and  KFBI  Inc.  (KFBI), 
both  seeking  Ch.  16.  Dismissed  incomplete  ap- 
plication of  The  C.W.C.  Co.  for  Ch.  16  and  dis- 
missed unamended  application  OkKan  Television 
Chain-  Inc. 

Flint,  Mich. — Ordered  hearing  for  Booth  Radio 
and  Television  Stations  Inc.  (WBBC),  Trebit  Corp. 
(WFDF)  and  WJR,  Goodwill  Station  Inc.  (WJR 
Detroit),  all  seeking  Ch.  12;  W.  S.  Butterfield 
Theatres  Inc.  (WUOM),  and  Trendle-Campbell 
Bcstg.  Co.  (WTAC),  both  seeking  Ch.  16.  Dis- 
missed unamended  application  of  Advertisers 
Press  Inc.  (WAJL-FM). 

Bridgeport,  Conn. — Ordered  dismissal  of  incom- 
plete application  of  Empire  Coil  Co.  for  Ch.  49. 


BOSS'S  BOSS 

JOSEPH  H.  McCONNELL,  NBC  presi- 
dent, found  himself  ensconced  as  "super 
director  of  operations"  of  NBC's  conven- 
tion coverage  in  Chicago  last  week.  It 
said  so  -on  his  chair,  located  in  master 
control  at  amphitheatre  headquarters. 
Attending  his  first  convention,  Mr.  Mc- 
Connell  had  planned  to  take  quick-look 
and  go  home.  But  he  stayed  until  sign-off 
Friday.  He  sat  beside  William  R.  Mc- 
Andrew,  in  charge  of  convention  cov- 
erage. 


Canton,  Ohio — Ordered  hearing  for  Brush- 
Moore  Newspapers  Inc.  (WHBC)  and  Stark  Bcstg. 
Co.  (WCMW),  both  seeking  Ch.  29. 

Fall  River,  Mass. — Dismissed  unamended  appli- 
cation of  New  England  Television  Co. 

Reading,  Pa. — Ordered  hearing  for  Eastern  Ra- 
dio Corp.  (WHUM)  and  Hawley  Bcstg.  Co. 
(WEEU),  both  seeking  Ch.  61. 

Allentown,  Pa. — Ordered  dismissal  of  defective 
application  of  Queen  City  Television  Co.  for  Ch. 
39  and  dismissed  unamended  applications  of  Le- 
high Valley  Television  Inc.  and  Associated 
Broadcasters  Inc.   (WEST  Easton). 

Waterbury,  Conn. — Ordered  hearing  for  Amer- 
ican Republican  Inc.  (WBRY)  and  WATR  Inc. 
(WATR),  both  seeking  Ch.  53. 

Harrisburg,  Pa. — Ordered  hearing  for  Kendrick 
Bcstg.  Co.  (WHGB)  and  Rossmoyne  Corp  (WCMB 
Lemoyne),  both  seeking  Ch.  27;  and  WABX  Inc. 
and  Harrisburg  Broadcasters  Inc.,  both  seeking 
Ch.  71. 

Jackson,  Mich. — Ordered  hearing  for  WIBM  Inc. 
(WIBM)  and  Jackson  Broadcasting  and  Television 
Corp.  (WKHM),  both  seeking  Ch.  48. 

Beaumont-Port  Arthur,  Tex. — Ordered  hearing 
for  Port  Arthur  College  (KPAC),  Port  Arthur, 
and  Lufkin  Amusement  Co.,  Beaumont,  both 
seeking  Ch.  4;  and  Enterprise  Co.  (KRIC)  and 
KTRM  Inc.  (KTRM),  both  seeking  Ch.  6  at  Beau- 
mont. Dismissed  unamended  applications  of  Sa- 
bine Television  Co.  and  Beaumont  Television  Co. 

Duluth,  Minn. -Superior,  Wis. — Ordered  hearing 
for  Red  River  Bcstg.  Co.  (KDAL),  Head  of  Lakes 
Bcstg.  Co.  (WEBC)  and  Lakehead  Telecasters 
Inc.  (principals  with  WREX),  all  Duluth,  and 
Ridson  Inc.  (WDSM),  Superior,  all  seeking  Ch.  6. 

Sacramento,  Calif. — Ordered  hearing  for  KCRA 
Inc.  (KCRA),  Sacramento  Broadcasters  Inc. 
(KXOA)  and  Harmco  Inc.  (KROY),  all  seeking 
Ch.  3;  and  McClatchy  Bcstg.  Co.  (KFBK)  and 
Sacramento  Telecasters,  both  seeking  Ch.  10. 

Fort  Wayne,  Ind. — Ordered  hearing  for  North- 
eastern Indiana  Bcstg.  Co.  (WFTW),  News-Senti- 
nel Bcstg.  Co.  (WGL)  and  Fort  Wayne  Television 
Corp.,  all  seeking  Ch.  33.  Dismissed  as  incomplete 
applications  of  Westinghouse  Radio  Stations  Inc. 
(WOWO)  and  Radio  Fort  Wayne  (WANE),  both 
seeking  Ch.  21.  Dismissed  unamended  application 
of  Farnsworth  Radio  and  Television  Co. 

Spokane,  Wash. — Dismissed  unamended  appli- 
cation of  Bing  Crosby  as  individual.  See  grant 
of  KXLY-TV  above. 

Austin,  Tex. — Dismissed  unamended  application 
of  Texas  Telenet  System  Inc. 

Set  manufacturers  will  be  ready  with  dual- 
channel  models  as  well  as  UHF  types  and 
converters  by  time  new  stations  go  on  air, 
according  to  James  D.  Secrest,  RTMA  general 
manager.  Some  dual-channel  receivers  are 
already  on  market,  he  noted. 

New  TV  application  for  Channel  2  granted 
KFEL  Denver  was  filed  at  FCC  11:10  a.m. 
Friday,  just  minutes  after  Commission  acted 
on  Denver  authorizations.  It  was  noted,  how- 
ever, new  bid  of  Knox  LaRue  would  have  been 
out  of  running  even  if  filed  earlier  in  morning 
since  24-hour  rule  precluded  its  consideration. 


WILLIAM  D.  FISHER,  radio-TV  director  at 
Gardner  Adv.,  St.  Louis,  named  vice  presi- 
dent. He  is  former  associate  radio-TV  director 
Young  &  Rubicam,  Chicago.  Other  new 
Gardner  vice  presidents  are  WILLIAM  L. 
SPENCER,  copy  chief  there  for  six  years; 
GEORGE  HOWELL  SHIELDS,  formerly  of 
Leo  Burnett,  Chicago,  now  account  executive 
on  Ralston  Cereals,  and  PAUL  LEHNER,  with 
Gardner  17  years,  account  executive. 

TOM  TOYE,  account  executive  WINS  New 
York,  transferred  to  New  York  sales  office 
of  WLW  Cincinnati  as  sales  representative  for 
WLW  and  WINS.  Both  stations  are  owned  and 
operated  by  Crosley  Broadcasting  Corp. 

THOMAS  F.  McANDREWS  Jr.  to  Ted  Bates 
&  Co.,  N.  Y.,  as  film  producer  in  television 
commercial  department.  He  formerly  was  with 
Kenyon  &  Eckhardt,  CBS,  and  Republic  Pic- 
tures Corp. 

JOE  SABIA,  program  director  WHOB  Gard- 
ner, Mass.,  to  announcing  staff  of  WKNE 
Keene,  N.  H. 

ERNEST  W.  TURNER,  executive  art  director, 
Minneapolis  office,  and  PHELPS  JOHNSTON, 
creative  director,  Chicago  office,  elected  vice 
presidents  of  Campbell-Minthun  Inc. 

THOMAS  R.  BROWN  has  been  named  treas- 
urer of  Rand  Adv.,  N.  Y.  He  has  been  with 
Compton  Adv.  and  Kudner  Agency,  both  N.  Y., 
and  was  former  assistant  general  manager  of 
Anahist  Co. 

RADIO  AND  TV  PUT 
GEN.  EISENHOWER  OVER 

NOMINATION  of  Gen.  Eisenhower  as  Repub- 
lican candidate  for  presidency  was  widely  ap- 
plauded by  broadcasters  attending  Chicago 
convention,  on  ground  that  he  believes  in  me- 
dium, and  will  foster  course  of  minimum 
regulation  and  no  censorship  in  normal  times. 

Broadcasters  pointed  out  that  it  was  be- 
cause of  radio  and  TV  that  Gen.  Ike  was 
enabled  in  four  months  to  overcome  four  years 
of  planning  and  organization  by  his  chief  op- 
ponent, Sen.  Robert  A.  Taft. 

There  was  rancor  and  bitterness  evident 
before  Ike's  nomination  was  wrapped  up  Fri- 
day. Broadcasters  were  not  spared.  Charges 
were  made  that  90%  of  radio  and  TV  com- 
mentators on  networks  supported  Ike  and  were 
biased.  This,  of  course,  was  promptly  denied, 
with  statements  generally  that  commentators 
were  as  objective  as  they  could  be  under 
circumstances. 

Gen.  Ike  is  no  neophyte  in  radio.  His  brother, 
Dr.  Milton  S.  Eisenhower,  president  of  Penn 
State,  is  old-timer  in  radio,  having  served 
as  radio  director  and  then  information  direc- 
tor of  Agriculture  Dept.  under  Secretary  Jar- 
dine  in  Hoover  administration.  Gen.  Ike's 
naval  aide  during  World  War  II  was  Capt. 
Harry  C.  Butcher,  former  CBS  Washington 
vice  president  and  now  owner  of  KIST  Santa 
Barbara. 

Where  Taft  organization  was  hard  to  get 
along  with  during  convention,  Eisenhower  staff 
cooperated  all  down  line  with  radio  and  tele- 
vision. There  was  some  feeling  that  Taft  group 
would  be  disposed  to  make  it  tough  for  broad- 
casters at  next  Congress. 

This  threat,  however,  appeared  to  evaporate 
following  Gen.  Ike's  call  on  Sen.  Taft  imme- 
diately after  nomination,  at  which  Taft 
pledged  to  do  everything  possible  to  assist  in 
Eisenhower  campaign. 
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JAMES  MADISON'S  "era  of  good  feeling" 


Signing  of  the  Constitution 


WMBG *"  WCOD 


James  Madison's  second  term  as  President  of  the  United  States 
was  marked  by  a  tranquility  and  growth  that 

labeled  it  "the  era  of  good  feeling."  But  it  was 
not  complacency  or  do-nothingness  on  the  part  of 
this  great  Virginian  that  brought  it  about.  To  the 

contrary,  Madison's  record  (for  example,  his 
stirring  essays  in  the  Federalist  which  spurred  the 

ratification  of  the  Constitution  and  earned  him  the 
title  "Father  of  the  Constitution")  is  one  of 

aggressiveness  and  selfless  service. 

Havens  and  Martin  Stations,  The  First  Stations 
of  Virginia,  believe  that  "good  feeling"  and  service  go 
hand-in-hand.  In  and  around  Richmond  they 
demonstrate  this  daily  to  the  advantage  of  numerous 
blue-ribbon  radio  and  TV  advertisers. 


FM 


WTVR 


Havens  &  Martin  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond 
Pioneer  NBC  outlets  for  Virginia's  first  market 
Represented  nationally  by  Blair  TV,  Inc. 


WTVR  v 


FIRST    STATIONS    OF  VIRGINIA 


WMBG    Represented  nationally  by  The  Boiling  Co. 


KEX~  traordinary 
ADVERTISING  ACTION 


Advertisers  get  fast,  action-packed  results  when 
they  use  KEX,  Oregon's  only  50,000  watt  station. 


CHECK  THESE  CURRENT  CAMPAIGNS 


ARMOUR  &  COMPANY 

A  special  Portland  promotion  featuring  KEX  Kiddie  Star, 
Uncle  Bob,  has  the  sale  of  Star  Brand  Frankfurters  and  Pork 
Sausages  soaring! 

Uncle  Bob  makes  personal  appearances  at  supermarkets  and  auditions 
young  talent.  Winners  are  presented  weekly  at  a  Saturday  morning 
theatre  party  which  is  broadcast  over  KEX. 


KEX  SUMMER  BANDWAGON 

A  combination  promotion  between  KEX  and  seven  grocery 
groups  (representing  over  a  hundred  retail  outlets)  has 
resulted  in  the  greatest  direct  selling  campaign  ever  in  action 
in  the  Portland  area. 

KEX  provides  a  saturation  radio  campaign  —  and  the  stores  feature 
"Bandwagon"  products  in  their  advertising.  These  sixteen  food  adver- 
tisers are  currently  riding  the  KEX  Bandwagon: 


AMAZO  Desserts 
ARMOUR  Star  Brand  Products 
BLUE  BELL  Chips 
BLUEBONNET  Margenne 
FAB 


CROWN  Flour 
PEPSI-COLA 
POST'S  Corn-fetti 
CUTICURA  Soap  &  Ointment 
FRANZ  Bread 


General  Mills  WHEATIES 
GRANDMA  COOKIES 
JUNKET  Sherbets 
KELLOGG  Variety  Pack 
NALLEY'S  Tang  and  Chips 


WELCH'S  Grape  Juice 


CAVALIER  Cigarettes 


MORE  ACTION  FOR  THESE  ADVERTISERS 


FISHEL'S  •  Portland  outdoor  furniture  retailer 
celebrated  30th  anniversary  with  KEX  spot  "sat- 
uration" campaign  and  special  "Kay  West  Festive 
Thursday"  broadcast.  Result:  sales  climb. 


 TiT^TTlvpraae.  During  the 

las,  six  month  KEX  plu. 


SAVINGS  &  LOAN  ASSOCIATION 

Attributes  S50,000  individual  deposit 
to  50,000  watt  KEX  newscast. 


LUCKY  LAGER  BREWING  COMPANY  .  Sponsors 
late  evening  "Dance  Time."  Top  records  of  the  week 
are  tabulated  from  the  enthusiastic  response  of 
dealers  and  music  operators. 


KEX 


Oregon's  Oalty  50,000  Watt  Station 

ABC  AFFILIATE  IN  PORTLAND 


WESTINGHOUSE  RADIO  STATIONS  Inc   •  KEX  •  KYW  •  KDKA  •  WBZ  •  WBZA  •  WOWO  •  WBZ-TV 

Notional  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 
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Like  doughnuts  go  with  coffee 

Fast,  profitable  results  and  W-I-T-H  go  together  just  as  naturally  as  doughnuts 
with  coffee!  And  how  the  local  merchants  do  know  it!  W-I-T-H  regularly  carries  the 
advertising  of  twice  as  many  of  them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  than  any  other  radio  or 
TV  station  in  Baltimore.  And  this  BIG  audience,  at  such  LOW  rates,  produces 
low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination — low-cost, 
resultful  advertising  and  W-I-T-H.  Your  For  joe  man  will  give  you  all  the  details. 


IN  BALTIMORE 


W-l-T 


TOM   TINSLEY,   PRESIDENT    •    REPRESENTED   BY  FORJOE  AND  COMPANY 


where  there's  GROWTH. 


INDUSTRY  FARMING 


Jig7it  bulbs 

and 

Vespedeza 


A  new  industrial  market  is  growing  in  "rural" 
Kentucky!  One  important  crop  is  "Made  in 
Kentucky"  light  bulbs.  Light  bulbs  are  manu- 
factured in  two  big  Westinghouse  plants  in 
Owensboro  and  Richmond.  Sealed  beam  auto 
headlights  come  from  G-E's  pair  of  Lexington 
plants  .  .  .  and  light  bulbs  and  tubing  from  the 
new  6,000,000  dollar  Corning  glass  plant  in  Dan- 
ville. Photo  flash  bulbs  are  made  at  Sylvania's 
new  $4,000,000  Winchester  factory;  and  radio 
tubes  at  G-E's  new  facilities  in  Owensboro. 

Yet  Kentucky  continues  to  be  a  major  agri- 
cultural state.  Lespedeza  hay  production,  for 
example,  jumped  from  620,000  tons  in  1940  to 
over  one  million  tons  in  1950  .  .  .  one  more 
indication  of  Kentucky's  record  growth  in  farm 
productivity. 


Go  where  there's  GROWTH... 

SOWMAS/ 


Now  in  its  31st  year,  no  other  station — or  group 
of  stations — in  this  market  can  match  the  audience 
delivered  by  WHAS  seven  days  a  week;  morning, 
afternoon  and  night. 

(Benson  and  Benson ) 


THE  WHAS  MARKET 
105  Kentucky  counties 
25  Indiana  counties 


ASSOCIATED  WITH  THE  COURIER-JOURNAL-LOUISVILLE  TIMES  •  VICTOR  A.  SHOLIS,  Director  •  NEH.  D.  CLINE,  Sales  Director 

Represented  Nationally  by  Henry  I.  Christal  Co.,  New  York,  Chicago 


0      0  0 


WREC  prestige  doesn't  come  out  of 

thin  air  .  .  .  Audience  preference  comes 
first  to  create  listener-confidence  in 

Memphis  No.  1  Station.  This  "Magic 
Touch"  in  programming  is  the  result  of 
keeping  in  close  touch  with  the  people 
of  this  great  and  growing  area.  (That 
WREC  has  the  highest  Hooper  rating 

of  any  Memphis  station  is  the  proof.'] 
Keeping  programming  quality  high  and 
costs  LOW  works  like  magic  for 
advertisers,  too!  WREC  gives  top 
coverage  in  this  market  of  over 

$2,000,000,000  at  lO.lfe  lower  rates 
per  thousand  listeners  than  in  1946! 

Let  WREC  put  a  touch  of  SALES 
magic  in  your  advertising  program. 


MEMPHIS  NO.  1  STATION 


KRLD-TV  www 

a  m  SAUS  LOOP 

FOR  ITS  ADVERTISBRS 


''You  are  coming  in  with  an  almost  perfect  picture, 
excellent  sound  and  no  snow  at  all." 

J.  C.  GOULDEN. 

GOULD  EN  RADIO  CO.. 

MARSHALL.  TEXAS. 

"On  your  channel  4  (KRLD-TV  Dallas)  we  do  Rive 
our  customers  a  darn  good  picture  from  the  time 
your  test  pattern  comes  or.  until  you  sign  off  at 
11:30  p.m.  Channel  4  comes  in  clear  as  a  bell  all 
day,  and  we  are  making  a  lot  of  folks  happy  with 
T.V." 

J.  E.  MANKIN 
GENERAL  MANAGER 
TELEVISION.  INC.. 
TYLER.  TEXAS. 


John  W.  Runyon,  Chairman  of  the  Board 
Clyde  W.  Remberl,  President 

The  Branham  Company,  Exclusive  Representative 


Surveys  of  733  Sales  and  Service  Dealers 
throughout  the  Dallas-Fort  Worth  trade  terri- 
tory attest  the  proved  superiority  of  KRLD-TV's 
picture  and  audio  reception  in  the  Southwest's 
largest  television  market  area. 

KRLD-TV  offers  a  BIG  BONUS  of  television 
viewers  in  surrounding  points  shown  on  map 
sketch  who  depend  on  KRLD-TV  almost  exclu- 
sively for  television  service. 

Voluntary  letters  from  many  important  smaller 
cities  give  positive  proof  of  KRLD-TV's  unchal- 
lenged leadership.  Copies  on  request. 


rRLDw 


S'      MOST      POWERFUL      TELEVISION  STATION 
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CLOSED  CIRCUIT 


SENSITIVE  to  complaints  about  "top  ten"  and 
"top  twenty"  ratings  selling  radio  short,  A.  C. 
Neilsen,  head  of  company  surveying  ratings, 
is  seriously  considering  dropping  publication 
of  such  rating  categories,  it's  learned  authori- 
tatively. Mr.  Neilsen  has  contended  he  per- 
sonally has  opposed  them,  but  that  his  clients 
insisted  upon  them.  Vicious  attack  against 
ratings  was  made  by  Victor  A.  Sholis,  WHAS 
Louisville,  in  keynote  address  three  weeks  ago 
before  meeting  of  CBS  Affiliates  Committee. 

DEMOCRATIC  CONVENTION,  determined- 
to  outdo  Republicans  on  all  counts,  expected  to 
get  strongly  worded  plank  in  platform  striking 
blow  for  free  radio  on  parity  with  press. 
Having  already  capitalized  on  GOP  blunders 
on  refusal  of  admission  of  radio  and  television 
to  committee  conclaves,  Democrats  are  throw- 
ing everything  wide  open  and  hope  to  cap 
climax  with  all-out  position  against  censor- 
ship in  all  its  aspects. 

IN  FURTHER  radio-TV  integrations  at  NBC 
(early  story  page  23),  Davidson  Taylor,  now 
general  production  executive  of  NBC-TV,  re- 
portedly slated  to  become  director  of  public 
%  affairs  for  both  radio  and  television,  with  Wil- 
liam R.  McAndrew,  TV  director  of  public  af- 
fairs and  currently  heading  NBC's  combined 
radio-TV  staff  for  political  convention  cover- 
age, set  for  post  of  director  of  news  and  spe- 
cial events  for  both  radio  and  TV.  In  sales, 
though  it's  felt  these  posts  ultimately  will  be 
integrated,  for  present  Walter  Scott,  expected 
to  remain  as  radio  head  along  with  George 
Frey  as  TV  head,  both  under  sales  vice  presi- 
dent John  K.  Herbert. 

NOW  THAT  FCC  has  kept  its  commitment  by 
hammering  out  18  new  TV  authorizations,  first 
since  September  1948  [B*T,  July  14],  there 
are  feverish  negotiations  in  many  markets 
looking  toward  consolidation  of  interests  and 
consequent  uncontested  grants  under  channel- 
by-channel  procedure.  Alternative  would  be 
'long  drawn-out  hearings.  Though  FCC  has  said 
it  won't  give  preference  to  merged  applicants, 
it  nevertheless  did  not  say  "no"  but  will  con- 
sider such  "marriages"  on  case-by-case  basis. 
Look  for  many  more  of  them. 

HOW  LONG  will  Paul  Walker  continue  to 
•  serve  as  FCC  Chairman?  That  question  has 
arisen  repeatedly  since  he  assumed  chairman- 
ship, last  general  view  having  been  that  he 
would  serve  perhaps  until  this  fall.  As  of  last 
week,  it  was  reported  that  while  he  had  had 
number  of  invitations  to  speak  (as  chairman) 
in  November,  he  has  held  them  in  abeyance 
because  he  didn't  know  what  his  situation 
would  be  then. 

EDWIN  PAULEY,  Democratic  Party  bigwig 
and  southwestern  oilman,  reported  dickering 
for  Hollywood  radio  station — either  KMPC  or 
KFL  In  case  of  KMPC,  offers  have  hovered 
around  $800,000  up.  Pauley  is  principal  in 
Television  California,  TV  applicant  for  San 
(Continued  on  page  6) 


PETRILLO  TO  PROBE 

TV'S  USE  OF  'CANNED'  MUSIC 

AFM  President  James  C.  Petrillo  Friday  an- 
nounced his  intention  of  "taking  a  new,  hard 
look  at  television's  practice  of  supplanting  live 
musicians  with  canned  music."  He  declared, 
"We  cannot  stand  idly  by  and  see  the  new 
television  industry  go  the  way  of  radio."  Un- 
amplified  announcement  came  as  Mr.  Petrillo 
wrote  recording  companies  warning  them  that 
practice  of  making  cut-rate  recordings  abroad 
with  foreign  non-AFM  members,  sometimes 
using  AFM  members  with  non-union  men, 
violates  their  agreements  with  AFM  to  use 
only  union  members  in  recording.  Similar  Pe- 
trillo letter  to  booking  agents  pointed  out  that 
AFM  members  who  record  in  conjunction  with 
foreign  musicians  "place  their  membership  in 
jeopardy." 

RWG  STRIKE 
SETTLEMENT  EXPECTED 

FINAL  settlement  in  Radio  Writers  Guild 
strike  against  three  networks  in  New  York 
appeared  imminent  late  Friday.  RWG  an- 
nounced agreement  had  been  reached  with 
CBS  and  NBC  and  that  it  was  trying  to  effect 
communication  with  ABC. 

RWG  said  terms  of  settlement  call  for  com- 
mercial fees  on  network  sponsored  programs 
and  for  $5-a-week  differential  for  local  com- 
mercial news  shows  if  writer  has  52  weeks  of 
commercial  news  writing  experience.  Settle- 
ment, RWG  said,  also  includes  11%%  wage 
increase,  retroactive  to  Oct.  1,  1951,  and  an- 
other of  SV2%,  effective  Oct.  1,  1952.  Over- 
night differential  of  10%  also  included,  accord- 
ing to  RWG.  (Basic  salary  before  strike  was 
$130  per  week  for  personnel  with  2  years  expe- 
rience.) 

Strike  started  July  2,  involving  67  writers 
in  news  continuity  and  other  departments. 
Negotiations  for  settlement  resumed  last 
Tuesday  when  RWG  removed  pickets  from 
network  sites. 


BUSINESS  BRIEFLY 

BAB-0  RADIO  SPOTS  #  Dancer-Fitzgerald- 
Sample,  N.  Y.,  understood  to  be  lining  up  52- 
week  campaign  of  15  one-minute  radio  spots 
per  week  in  approximately  100  markets  on 
behalf  of  Bab-O,  whose  advertising  account 
it  takes  over  officially  on  Aug.  1  [B*T,  July 
14].  Stations  reportedly  are*  being  asked  to 
give  special  discount,  on  grounds  that  regular 
rate  cards  do  not  provide  for  spot  purchases 
of  this  volume. 


GENERAL  FOODS  HOUR  #  General  Foods 
Corp.,  to  sponsor  full  hour  each  Thursday 
from  8  to  9  p.m.  EDT,  over  NBC  radio  this 
fall  with  two  programs,  The  Roy  Rogers  Show 
and  Father  Knows  Best.  Agency,  Benton  & 
Bowles,  N.  Y. 

SOAP  BOX  DERBY  9  General  Motors  Corp. 
(Chevrolet  Motor  Div.)  to  sponsor  finals  of 
15th  annual  soap  box  derby  at  Akron,  Ohio, 
over  MBS  on  Aug.  10  (4:30-4:45  p.m.  EDT). 
Agency,  Campbell-Ewald,  Detroit. 

CHANGING  TIMES  SPOTS  •  Kiplinger 
Washington  Agency  Inc.,  for  its  monthly 
magazine,  Changing  Times,  will  again  use  par- 
ticipating radio  spots  nationally  on  local  pro- 
grams, offering  free  copies  of  publication, 
beginning  third  week  in  August.  Campaign 
initially  will  use  three  to  six  spots  per  week 
per  market,  length  of  contract  and  number  of 
markets  to  be  determined  by  response.  Agency, 
Albert  Frank-Guenther  Law  Inc.,  N.  Y. 

ABC  CONVENTION  LOSS 

ABC  was  said  Friday  to  estimate  its  financial 
loss  on  radio-TV  coverage  of  Republican  and 
Democratic  conventions  will  approximate  $500,- 
000  by  time  final  gavel  sounds  this  week 
(early  story,  page  25). 


CBS  Rate  Meeting  Adjourns  Until  Thursday 

day,  Friday  morning,  and  Friday  afternoon, 
with  each  side  conducting  lengthy  conferences 
of  its  own  Thursday  night  and  between  other 
sessions.  CBS  representatives  included  Pres- 
ident Frank  Stanton  (part  of  time),  Exec- 
utive Vice-  President  Joseph  H.  Ream  (on 
Thursday),  CBS  Radio  President  Adrian  Mur- 
phy, CBS  Radio  Administrative  Vice  President 
Kelly  Smith,  and  CBS  Station  Relations  Vice 
President  Herbert  V.  Akerberg.  Affiliates  rep- 
resentatives: Mr.  Storer;  Victor  A.  Sholis, 
WHAS  Louisville;  John  E.  Fetzer,  WKZO 
Kalamazoo;  John  Patt,  Goodwill  Stations;  I.  R. 
Lounsberry,  WGR  Buffalo,  who  also  is  chair- 
man of  Columbia  Affiliates  Advisory  Board 
and  Kenyon  Brown,  KWFT  Wichita  Falls,  Tex. 
(Thursday  only).  Absent  members  of  affiliates 
committee:  Saul  Haas,  KIRO  Seattle;  Ray 
Herndon,  KTRH  Houston;  William  B.  Quar- 
ton,  WMT  Cedar  Rapids,  and  Hulbert  Taft, 
WKRC  Cincinnati. 


TWO  DAYS  of  network  radio  rate  conferences 
between  CBS  Radio  Affiliates'  Committee  and 
CBS  officials  adjourned  late  Friday  afternoon 
with  no  conclusive  decisions  reached  but  with 
further  sessions  tentatively  scheduled  for 
Thursday. 

Participants  were  silent  on  details,  except  to 
indicate  that  sessions  remained  in  exploratory 
stage,  with  each  side  apparently  "feeling  out" 
other  side.  Top  CBS  official  said  he  could  re- 
port "neither  progress  nor  lack  of  progress." 

Inspired  by  affiliates'  stand  against  feared 
network  radio  rate  cuts  by  CBS,  Thursday-Fri- 
day meetings  were  second  set  in  which  affi- 
liates subcommittee,  headed  by  George  B. 
Storer,  of  Storer  Broadcasting  Co.,  have  con- 
ferred with  top  CBS  officials  on  incendiary 
rate  question  [B«T,  July  14,  7]. 

Indications  that  NBC  in  its  reintegration  of 
radio-TV  operations  may  also  be  considering 
joint  rate  for  radio-TV  (see  story,  page  23) 
were  construed  as  additional  pressure  on  CBS 
to  solve  its  own  rate  problem  quickly. 

Last  week's  sessions  were  conducted  Thurs- 
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CROSBY  FILM  CONTRACT 
WITH  CBS-TV 

AGREEMENT  under  which  CBS-TV  Film 
Sales  will  represent  Bing  Crosby  Enterprises 
in  sale  of- BCE  TV  films  for  both  national  and 
syndication  service  announced  jointly  Friday 
by  CBS-TV  and  BCE.  Crown  Theatre,  Hank 
McCune  Show,  new  Rebound  series,  Chair  on 
the  Boulevard  and  other  program  series  de- 
scribed as  "now  in  the  final  stages  of  produc- 
tion" will  be  offered  by  CBS-TV  film  sales 
under  contract,  which  is  effective  immediately. 
United  Television  Programs,  which  has  distri- 
buted BCE's  Royal  Playhouse,  The  Chimp,  and 
Rebound,  will  continue  to  handle  all  three,  with 
Rebound  retitled  Counterpoint  while  Louis 
Bromfield  series  produced  by  BCE  remains 
with  General  Artists  Corp.  for  national  sales. 
UTP  officials  said  agreement  naming  CBS-TV 
film  sales  as  representative  for  forthcoming 
BCE  films  was  effectuation  of  contractual 
right  CBS-TV  has  held  "from  the  beginning." 

NEW  AGENCY  OPENS 

W.  ROBERT  MITCHELL  Inc.,  new  advertising 
agency,  opening  at  111  East  56th  St.,  N.  Y. 
telephone  Murray  Hill  8-2190.  Company  headed 
by  W.  R.  Mitchell,  former  executive  vice  presi- 
dent of  Lawrence  Boles  Hicks  Inc.,  New  York, 
and  prior  to  that  vice  president  of  Grant 
Adv.  for  five  years,  and  account  executive 
with  McCann-Erickson,  both  New  York.  T.  H. 
Sweeney,  formerly  with  Chemical  National 
Bank  in  executive  capacity,  and  Sachiko  Ta- 
saka,  former  secretary  with  Hicks  agency,  are 
vice  presidents.  S.  C.  Mitchell  is  treasurer,  and 
Thomas  P.  Curren,  general  manager.  Among 
new  accounts  of  agency  is  Barber-Ette  Co., 
New  York  (home  hair  trimmers),  which  plans 
to  use  radio  sports  in  advertising  campaign. 

NBC  SCORECARD 

BREAKDOWN  of  its  radio-TV  coverage  of 
GOP  convention  and  regularly  scheduled  shows 
it  replaced  reported  Friday  by  NBC  (see  ear- 
lier story,  page  24).  NBC-TV  devoted  total 
of  70  hours,  27  minutes,  with  Philco  sponsor- 
ing 61  hours,  50  minutes.  Twelve  hours,  45 
minutes  of  TV  network  sponsored  time  was 
preempted.  NBC  radio  coverage  totaled  38 
hours,  26  minutes,  all  sponsored  by  Philco, 
with  28  hours,  39  minutes  of  network  com- 
mercial time  preempted. 

ADMIRAL  REPORT 

ADMIRAL  CORP.,  Chicago,  which  is  sponsor- 
ing ABC  AM-TV  coverage  of  national 
political  conventions,  reported  Friday  it  used 
total  of  48  hours  and  56  minutes  of  TV  time 
during  week  of  July  7.  Of  this,  commer- 
cials totaled  159  minutes,  57  seconds — 293 
minutes  are  allowed  under  NARTB  code. 
Radio-wise,  Admiral  carried  GOP  convention 
45  hours,  with  102  minutes,  40  seconds  of 
commercials.     Maximum  permitted  was  270. 

ZIV  SERIES  DEMAND 

ORDERS  for  new  Ziv  series,  Freedom,  U.S.A. 
[B»T,  July  14]  have  started  to  come  in  even 
before  salesmen  have  begun  to  sell  it,  company 
said  Friday,  reporting  KTAR  Phoenix  as 
first  purchaser.  Other  early  orders  came  from 
WMC  Memphis,  KARK  Little  Rock,  WLEX 
Lexington,  Ky.,  WGST  Atlanta,  and  WSYR 
Syracuse. 
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In  this  Issue— 

A  NEW  concept  of  the  relationship  be- 
tween radio  and  television  is  emerging. 
It  may  mean  so  great  a  reintegration 
of  the  two  media  that  eventually  they 
will  be  sold  at  a  single  rate.  Though 
its  plans  have  not  gone  that  far,  NBC 
is  unifying  its  radio  and  television 
operations  and  last  week  completed  the 
top  level  reorganization  to  bring  sepa- 
rate operations  together  again.  Page 
23. 

HERE'S  new  light  on  a  murky  subject — 
the  out-of-home  radio  audience.  A  new 
Kemper  survey  in  Louisville  shows  how 
much  listening  goes  on  in  automobiles 
and  trucks.  It  amounts  to  a  whopping 
12%  of  all  listening.    Page  26. 

NEW  Videotown  survey  by  Cunningham 
&  Walsh  shows  some  surprising  things : 
Radio  listening  is  increasing  in  estab- 
lished television  homes,  and  so  is  tele- 
viewing.   Page  28. 

STILL  adding  up  the  high  cost  of  cover- 
ing the  Republican  convention,  despite 
returns  from  coverage  sponsorship 
(Page  2U),  radio  and  television  broad- 
casters today  start  the  second  half  of 
the  big  special  event.  Democrats  hope 
to  be  more  telegenic  than  the  Republi- 
cans were.  They've  promised  a  con- 
vention tailored  to  TV.    Page  25. 

HOW  long  will  it  take  new  television 
grantees  to  get  on  the  air?  KFEL-TV 
Denver,  granted  a  fortnight  ago,  was 
to  begin  limited  power  operation  over 
weekend.  For  others  among  the  first 
to  be  cleared  by  FCC  it  will  be  Christ- 
mas at  earliest.   Page  69. 

MANUFACTURERS  of  TV  sending  and 
receiving  equipment  swear  they  can 
meet  demands  created  as  FCC  opens 
up  new  TV  markets.  The  only  real 
problem  that  may  come  up  is  a  possible 
shortage  of  steel  for  towers,  if  the 
steel  strike  is  prolonged.    Page  30. 

NEW  television  grants  and  applications 
begin  on  Page  32. 

RADIO  budget  of  Ralston-Purina's 
Chows  division  is  eight  times  bigger 
now  than  it  was  10  years  ago.  The 
reason:  Radio  reaches  "more  farm 
homes  more  frequently  at  a  low  cost 
per  listener  when  farmers  are  in  a 
receptive  mood  to  selling."    Page  39. 

McFARLAND  Bill  becomes  McFarland 
Law  as  President  signs  measure  24 
hours  before  deadline.    Page  28. 

RADIO  network  gross  billings  last  May 
were  bigger  than  they  were  in  April. 
TV  network  gross  was  down.   Page  29. 

OFFICIAL  census  figures  on  radio  homes 
in  Wyoming,  latest  state  figures  to  be 
computed  as  the  Census  Bureau  plugs 
away  at  its  tabulating  machines. 
Page  27. 

Upcoming 

July  21:  Democratic  National  Convention, 
International  Amphitheatre, 
Chicago. 

July  23:  BAB  Sales  Clinic,  Milwaukee. 
July  25:  BAB  Sales  Clinic,  Minneapolis. 
July  28:  BAB  Sales  Clinic,  Denver. 
(Other  Upcoming,  Page  38) 


Closed  Circuit 

(Continued  from  page  5) 

Francisco.  NBC  also  has  announced  interest 
in  Los  Angeles  radio  property,  to  replace 
recently-sold  KOA  Denver. 

MAJOR  advertising  and  marketing  interests 
are  quietly  hatching  move  to  cut  interval  for 
population  census  from  ten  to  five  years.  Tipoff 
to  need  for  quinquennial  nose-count  seen  in 
fact  that  one  out  of  every  five  persons  moves 
from  one  house  to  another  every  year. 

ELECTION  of  GOP  nominee  Eisenhower  this 
fall  would  assure  continued  strong  White 
House  support  for  Voice  of  America.  General 
is  vigorous  advocate  of  intensified  psycho- 
logical warfare-U.  S.  information  program. 
He  is  on  record  for  general  headquarters  staff 
type  of  program,  encompassing  features  of 
both  World  War  II  OWI  and  OSS.  Former 
Gov.  Harold  Stassen,  VOA  and  Ike  supporter, 
would  be  possible  long-shot  for  information 
post. 

IF  Broadcasting  Corp.  of  America's  four  Cali- 
fornia stations,  all  now  in  receivership,  are 
put  up  for  sale,  Joseph  E.  Gamble,  president 
of  KCMJ  Palm  Springs,  Calif.,  intends  to 
make  bid  for  all  four.  Properties  involved 
would  be  KPRO  Riverside,  KREO  Indio,  KROP 
Brawley  and  KYOR  Blythe. 

AGENCY  executive,  motion  picture-radio  star 
and  broadcaster  are  among  individuals  com- 
bining to  file  shortly  for  VHF  Channel  3  in 
Santa  Barbara,  Calif.,  moved  there  by  virtue 
of  recent  agreement  with  Mexican  government. 
In  group  who  plan  $300,000  investment  are 
Arthur  Marquette,  Sherman  &  Marquette 
Inc.  Chicago,  who  has  home  in  Santa  Barbara ; 
Ronald  Colman,  Harry  C.  Butcher,  owner  of 
KIST  Santa  Barbara,  and  Collins  Selph,  for- 
merly with  KPIX  (TV)  San  Francisco.  Mr. 
Butcher  becomes  chairman  of  board  and 
Mr.  Selph,  president  and  general  manager 
with  others  holding  interests  varying  between 
15  and  20%. 

KFEL  Denver,  first  station  to  get  post-freeze 
grant  (VHF  Channel  2)  will  proba"bly  affiliate 
with  NBC  to  bring  to  Denver  its  first  television 
service.  All  lines  of  communication  and  tran- 
sportation hummed  last  week,  following  grant 
(1  of  18  so  far  made  by  FCC  in  last  4  years) 
to  bring  temporary  rig  into  Denver  for  interim 
operation.  Plans  contemplate  opening  of  sta- 
tion by  Chairman  Edwin  C.  Johnson  of  Senate 
Interstate  &  Foreign  Commerce  Committee 
who  waged  vigorous  battle  to  end  freeze. 
Denver  is  his  home  town.  (See  story  page  69.) 

WHILE  NBC-TV  and  CBS-TV  executives  have 
privately  expressed  preference  for  signing 
VHF  affiliates,  they  are  expected  to  sign  UHF 
stations  in  important  markets  if  VHFs  are 
not  available.  ABC-TV  and  DuMont  both  dis- 
cussing affiliations  with  UHF  licensees.  No 
contracts  yet  reported. 

MONEY  cuts  in  Defense  Production  Admini- 
stration-National Production  Authority,  in- 
cluding paring  of  personnel  to  process  radio- 
TV  set  and  station  building  applications,  is 
further  barometer  of  eased  restrictions.  Trend 
to  relaxation  of  curbs  on  materials  for  manu- 
facturers and  self-authorizing  method  for 
broadcasters  was  pointed  up  by  NPA  authori- 
ties. Cutbacks  will  be  reflected  in  NPA  Indus- 
trial Expansion  and  Electronics  Divisions,  and 
among  information  specialists. 
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All  It  Took  was  an  Appetite. . . 


...  To  earn  Jonah  an  unusual  cruise. 

But  you  just  can't  keep  a  good  man  down,  whether  he  be  a  Prophet  or  a  radio 
personality! 

The  Omaha,  Council  Bluffs  area  has  a  "whale  of  an  appetite"  too,  for  the  fare 
dished  out  by  KOWH's  eight  top  radio  personalities.  Seeing's  believing,  so  get  a 
load  of  the  below  Hooper  share-of-audience  averaged  for  October,  1951 -May, 
1952,  8  A.M. -6  P.M.,  Monday  through  Saturday! 


36.3  % 


Largest  total  audience  of  any 
Omaha  station,  8  A.M.  to  6 
P.M.,  Monday  through  Satur- 
day! (Hooper,  Oct.,  1951  thru 
May,  1952.) 


Largest  share  of  audience,  in 
any  individual  time  period,  of 
any  independent  station  in  all 
America!   (May,  1952.) 


Sta.  "A* 


Sta.  "B' 


OTHER 
STATION  RATINGS 


Sta.  "C 


Sta.  "D' 


Sta.  "E* 

n 


e  m  a 


General  Manager,  Todd  Storz;  Represented  National!/  By  The  BOILING  CO. 
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Advertisement 


From  where  I  sit 
6y  Joe  Marsh 


An  "Impressive 
Collection" 

Dutch  Miller,  from  Cookstown  up 
in  the  hills,  was  in  town  yesterday  to 
collect  his  "library."  He's  teacher  up 
there — in  a  one-room  schoolhouse. 

Several  weeks  ago  Dutch  wrote  a 
letter  to  me — asking  if  I  could  possibly 
lay  my  hands  on  some  books  so  his 
school  could  start  a  library. 

Well,  just  about  everybody  pitched 
in.  Slats  Foster  painted  a  sign,  "Books 
for  Cookstown" — and  put  it  on  Sandy 
Johnson's  truck.  Then  Sandy  drove 
all  over  collecting.  We  wound  up  with 
453  books — textbooks,  workbooks, 
and  plain  good  reading  matter. 

From  where  I  sit,  this  was  a  fine 
demonstration  of  how  people  with  dif- 
ferent abilities  can  work  together.  It's 
too  bad,  though,  there  are  still  some 
among  us  who  don't  respect  the  other's 
right  to  have  preferences  for,  say,  polit- 
ical candidates  or  a  choice  of  bever- 
ages. You  may  be  a  Democrat  and 
like  buttermilk,  I  may  be  a  Repub- 
lican and  prefer  a  glass  of  beer — but 
in  my  "book,"  tolerance  of  these  differ- 
ences is  what  makes  America  great! 


Copyright,  1952,  United  States  Brewers  Foundation 
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and  Vine,  Zone  28,  HEmpstead  8181;  David  Glick- 
man.  West  Coast  Manager;  Marjorie  Ann  Thomas. 

TORONTO:  417  Harbour  Commission,  EMpire  4-0775 
James  Montagnes. 


SUBSCRIPTION  INFORMATION 
Annual  subscription  for  52  weekly  issues:  $7.00. 
Annual  subscription  including  BROADCASTING  Year- 
book  (53rd  issue):   $9.00,  or  TELECASTING  Yearbook 
(54th  issue):  $9.00. 

Annual  subscription  to  BROADCASTING  •  TELECAST- 
ING, including  54  issues:  $11.00. 

Add  $1.00  per  year  for  Canadian  and  foreign  post- 
age. Regular  issue:  35<*  per  copy;  53rd  and  54th  issues: 
$5.00  per  copy. 

ADDRESS  CHANGE:  Please  send  requests  to 
Circulation  Dept.,  Broadcasting  •  Telecasting, 
National  Press  Bldg.,  Washington  4,  D.  C.  Give 
both  old  and  new  addresses,  including  postal  zone 
numbers.  Post  Office  will  not  forward  issues. 
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Broadcasting  *  Magazine  was  founded  in  1931  by 
Broadcasting  Publications  Inc.,  using  the  title: 
Broadcasting  * — The  News  Magazine  of  the  Fifth 
Estate.  Broadcast  Advertising  *  was  acquired  in  1932 
and  Broadcast  Reporter  in  1933. 

•Reg.  U.  S.  Patent  Office 

Copyright  1952  by  Broadcasting  Publications,  Inc. 
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NEW  LARGE  HUB  on  the  7"  professional 
reel  reduces  tension  change  as  tape  is 
spooled  off,  resulting  in  a  50%  reduction  in 
timing  errors.  The  new  hub  has  a  diameter 
of  2^4"  compared  with  the  diameter  of 
standard  7"  reels.  Thus  it  has  approximately 
the  same  ratio  of  outside  diameter  to  hub  dia- 
meter as  the  standard  NARTB  10}4"  metal 
reel.  Another  feature  of  this  new  reel  is  the 
single  small  threading  slot,  which  minimizes 
mechanical  distortion  of  the  layers  of  tape 
nearest  the  hub. 


It's  the  new  "Scotch"  brand  dry-  ift^MVI^ 


lubricated  magnetic  tape  on 
the  new  7" professional  reel! 


•  "DRY  LUBRICATING"  process  gives  you 
a  tape  that  practically  eliminates  sticking, 
squealing  and  cupping  ...  a  completely 
dependable  tape  that  turns  in  a  flawless 
performance  in  almost  any  condition  of 
heat  or  humidity! 

•  100%  SPLICE-FREE!  Tape  supplied  on 
the  7"  professional  reel  is  guaranteed  to  be 
completely  free  of  splices. 

•  GUARANTEED  UNIFORMITY!  Output 
variation  of  tape  wound  on  the  new  1200- 
foot  reel  is  guaranteed  to  be  less  than  plus 
or  minus  }/±  db  at  1000  cps  within  the  reel, 
and  less  than  plus  or  minus  "Yl  db  from 
reel  to  reel. 


See     (foWfotox,  fpi  a  suf     TyvfymJl  mecfe  aid  neui  <%  Wttafe!  tye! 


Scotch 

BRAND 

Magnetic  Tape 


;  The  term  "SCOTCH"  and  the  plaid  design  are  registered  trademarks  for  Sound  Recording  Tape  made  in  U.S.A.  by  MINNESOTA  MINING  &  MFG. 
CO.,  St.  Paul  6,  Minn. — also  makers  of  "Scotch"  Brand  Pressure-sensitive  Tapes,  "Underseal"  Rubberized  Coating,  "Scotchlite"  Reflective  Sheeting, 
"Safety-Walk"  Non-slip  Surfacing,  "3M"  Abrasives,  "3M"  Adhesives.  General  Export:  1  22  E.42nd  St.,  New  York  17,  N.Y.  In  Canada:  London, Ont.,  Can. 
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POWER 


VS.  NEWSPAPERS 
SHOWS 


has  distinct 
MARKET  of  its  own... 

In  4  consecutive  ARB  I  surveys  of  sales  impact  of  radio 
versus  newspaper  advertising,  it  -was  proved  that  radio 
is  necessary  to  cover  the  complete  Rochester,  N.  Y. 
market. 

Four  Rochester  radio  stations  participated*  in  each  2 
or  3  day  test.    ARBI  tests  showed: 

RADIO  outpulled  newspapers  in  3  out  of  4 
tests  in  dollar  value  of  purchases. 

RADIO  brought  largest  percent  of  shoppers 
who  purchased  merchandise  in  3  out 
of  4  tests. 

RADIO  produced  the  largest  percentage  of 
store  traffic  in  3  out  of  4  tests. 

RADIO  produced  a  large  gain  in  business  in 
all  tests. 

RADIO  definitely  proved  it  reaches  an  audi- 
ence of  its  own — not  duplicated  by 
newspapers  in  the  Rochester  market. 

Ask  your  nearest  Hollingbery  man  for  the  details  of  this  test; 
and  also  the  complete  factual  story  of  WHAM's  position  as  the 
No.  1  radio  buy  in  the  16  county  Rochester  area. 

*  Stations  participating  in  4  joint  AitBI  surveys  in  Rochester, 
N.  Y.,  were  WHAM,  WARC,  WRNT,  WVET 

The  STROMBERG- CARLSON  Station 


WHAM 

Rochester,  i 

Basic  NBC  -  5 
clear  charm* 

'  hi  hi  ih  ib  lu  loTuuTuTirsi 

open  mike 


Names  &  Places 

EDITOR: 

I  wonder  if  you  would  be  good 
enough  to  forward  me  a  list  of 
towns  in  which  television  applica- 
tions have  been  filed.  If  at  all  pos- 
sible, I  would  appreciate  receiving 
the  names  of  the  applicants  also 

Grace  McMidlan 
Timebuyer 

Gardner  Advertising  Co. 
St.  Louis 

[EDITOR'S  NOTE:  BROADCASTING 
•  TELECASTING  has  published  lists 
of  applications  filed  each  week,  with 
full  details  of  each  application.  Miss 
McMullan  and  other  readers  may  find 
a  complete  record  of  applications  in 
the  issues  of  B»T  published  since 
April  21.] 


No  More,  No  Less 

EDITOR: 

Congratulations  to  WWJ  Detroit 
for  its  ad  in  today's  Broadcast- 
ing •  Telecasting  [July  7]  up- 
holding sanctity  of  rate  card.  Its 
slogan  "Nobody  buys  for  less,  no- 
body pays  more"  is  worth  repeat- 
ing and  repeating.  .  .  It's  hearten- 
ing to  know  that  WWJ  voices  a 
rate  philosophy  which  guarantees 
the  continued  growth  of  every  sta- 
tion which  adopts  it. 

Thomas  B.  Tighe 

Station  Manager 

WJLK  Asbury  Park,  N.  J. 


Oops  &  ERPs 

EDITOR: 

...  I  should  like  to  point  out  a 
slight  mistake  that  was  made  in 
the  listing  on  WIBC's  television  ap- 
plication in  the  Broadcasting  • 
Telecasting  issue  of  July  14.  The 
condensation  of  our  application  as 
published  showed  "ERP  50  kw 
visual,  25  kw  aural." 

Actually  the  effective  radiated 
power  proposed  in  our  application 
is  300  kw  visual  and  150  kw  aural. 

Since  we  estimate  that  this  TV 
plant  will  cost  a  tremendous 
amount  of  money,  we  want  to  be 
sure  of  being  credited  with  our  full 
amount  of  power. 

R.  M.  Fairbanks 
Pres.  &  Gen.  Mgr. 
WIBC  Indianapolis 


Some  Fund 


GEORGE  P.  HOLLINGBERY  COMPANY,  National  Representative 


EDITOR: 

Thanks  a  million  for  .  .  .  run- 
ning the  story  on  page  92  of  the 
July  7  issue  of  Broadcasting  • 
Telecasting  regarding  the  WFDF 
fund-raising  drive  to  send  the  Wha- 
7ey  Home  youngsters  to  summer 
camp. 

You'll  probably  be  interested  in 


knowing  how  the  thing  finally 
came  out,  particularly  in  view  of 
the  fact  that  the  big  Bing  Crosby- 
Bob  Hope  Telethon  did  so  poorly 
in  having  their  pledges  materialize 
into  actual  donations.  We  received 
pledges  for  $1,150  and  we  actually 
collected  $1,154.  So  we  did  a  little 
better  than  100%.  .  .  . 

Lester  W.  Lindow 
General  Manager 
WFDF  Flint,  Mich. 


Civics  Lesson 

EDITOR: 

A  slight  correction  i-e:  veto 
[page  91,  B»T,  July  14].  [Presi- 
dent] Truman  could  not  outright 
veto  the  McFarland  Bill  since  Con- 
gress has  adjourned  and  he  cannot 
return  the  bill  to  the  Senate.  A 
pocket  veto  does  not  become  effec- 
tive 10  days  after  adjournment  of 
Congress. 

If  the  President  does  not  sign 
the  bill  within  10  days  after  it  was 
sent  to  him  (July  5,  here)  it  is 
pocket  vetoed,  Congress  having  ad- 
journed in  the  meantime.  The  date 
of  adjournment  is  immaterial  as 
long  as  it  is  less  than  10  days  after 
the  bill  was  sent  to  the  White 
House.  Sundays  don't  count.  July 
17  [was]  the  last  day  for  signing. 
John  W.  Willis 
Washington,  D.  C. 

[EDITOR'S  NOTE:  Thanks  to  Attorney 
Willis  for  straightening  out  our  civics. 
As  reported  elsewhere  in  this  issue,  the 
President  beat  the  deadline  by  one 
day.] 


Suggestion  Box 

EDITOR: 

I  have  just  had  a  thought  for  the 
radio  and  television  industries  and 
would  like  [to  hear]  opinion  on  its 
merits. 

...  I  suggest  the  following  terms 
be  substituted  [for  "advertising"]. 

Airvertising  for  radio  and  telver- 
tising  for  television. 
What  do  you  think? 
Mark  O'Brien 
Promotion  Manager 
WLCS  Baton  Rouge,  La. 

[EDITOR'S  NOTE:  Do  readers  have  an 
opinion?] 

Applause 

EDITOR: 

...  I  think  you  are  doing  a  most 
wonderful  job  in  reporting  on  both 
radio  and  TV  fronts,  and  some- 
times I  marvel  at  how  you  have 
kept  up  your  swell  book  with  all 
the  things  hopping  in  the  industry. 

Lincoln  Dellar 

President 

KXOA  Sacramento,  Calif. 
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Special  to  W 


all  summer  long 


millions  of  mnnn 


will  listen 


Special  to  Broadcasters 

Your  local  Zenith  dealer  will  gladly 
help  promote  your  station  and 
programs  in  his  newspaper  ads  and 
displays.  Get  in  touch  with  him  today. 


Onlj/to7M 

insist  on  FM  in  your  schedule 
and  get  complete  radio  coverage 

This  year  FM  listening  is  headed  for  new 
and  greater  popularity.  The  baseball  season 
and  political  events  have  made  America  more 
radio-minded  than  ever.  And  when  every 
word  counts,  millions  have  learned  to  count  on  FM. 

Yes — millions  have  discovered  how  FM  cuts 
through  static  and  interference  to  give  realistic 
reception  even  during  summer  storms.  With  the 
"summer  static  season"  on  its  way,  many  will  turn 
to  FM  programs  exclusively. 

All  this  is  good  news  for  you.  It  means  your  sales 
message  will  reach  a  larger  audience — and  reach  it 
more  effectively — when  you  include  FM. 


fgNITH 


R2221 


•UK  DsnwE*  RADIO 
and  TELEVISION 


ZENITH    RADIO    CORPORATION,    Chicago    3  9,  Illinois 
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agency 


SELIG  J.  ALKON,  vice  president  in  charge  of  Rand  Adv.  agency's  Los 
Angeles  office,  named  vice  president  in  charge  of  New  York  office,  effec- 
tive Aug.  4. 

ARTHUR  W.  WEIL  Jr.,  Hirshon-Garfield  Inc.,  N.  Y.,  elected  a  vice' 
president. 

J.  ERWIN  PERINE,  account  executive,  Abbott  Kimball  Co.,  N.  Y.,  elect- 
ed vice  president  in  charge  of  agency's  home  furnishings  division.  • 

LORENZO  RICCIARDI,  J.  Walter  Thompson  Co.  International,  returns 
to  Italy  after  six  months  in  New  York  office. 


GEORGE  T.  DURAM,  account  executive,  C.  E.  Hooper  &  Co.,  named 
media  director,  Geyer,  Newell  &  Ganger,  N.  Y. 


FRED  W.  DODGE  to  creative  staff  at  Fuller  &  Smith 
&  Ross,  Chicago. 

PHELPS  JOHNSON,  creative  director,  Campbell- 
Mithun,  Chicago,  and  ERNEST  W.  TURNER,  execu- 
tive art  director  in  Minneapolis  office,  elected  agency 
vice  presidents. 

ERNEST  CAMP  Jr.,  copy  chief,  Tucker  Wayne  &  Co., 
to  Acme  Adv.,  Athens,  Ga.,  as  copy  director. 


Mr.  Duram 


JOHN  M.  WILLEM,  Leo  Burnett  Co.,  Chicago,  heads  convention  commit- 
tee for  fall  meeting  of  Central  Council,  American  Assn.  of  Adv.  Agencies, 
scheduled  for  Oct.  9  and  10  at  Chicago's  Drake  Hotel. 

JORDON  BARLOW,  publicity  account  executive,  BBDO,  N.  Y.,  to 
public  relations  staff,  Foote,  Cone  &  Belding  International. 

ROBERT  STEFAN,  writer-producer,  KTLA  (TV)  Hollywood,  to  BBDO, 
that  city,  as  TV  producer.  LARRY  ALTEO,  TV  producer  with  New 
York  office,  transfers  to  Hollywood. 

WILLIAM  WILLIS,  J.  Walter  Thompson  Co.  Ltd.,  Toronto,  forms  own 
agency,  W..  A.  WILLIS  Adv.  Ltd.,  220  Richmond  St.  W.,  Toronto. 

EILEEN  HOWARD  NOLAN,  Grey  Adv.  and  Robert  W.  Orr  &  Assoc., 
named  fashion  copy  supervisor  of  Abbott  Kimball  Co.,  N.  Y. 
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DONALD  W.  THORNBURGH  (extreme  right),  president-general  manager, 
WCAU-AM-FM-TV  Philadelphia,  chats  with  New  York  ad  executives  during 
visit  to  the  new  WCAU  Radio-TV  center.  Others  (I  to  r)  are  Walter  Bowe, 
timebuyer,  Hewitt,  Ogilvy,  Benson  &  Mather;  Walter  Koons,  account  execu- 
tive, Fuller  &  Smith  &  Ross;  Dorothy  Fesler,  timebuyer,  McCann-Erickson,  and 
Frank  Silvernail,  account  executive,  BBDO. 

BROADCASTING    •  Telecasting 


beat 


333 


HERBERT  F.  GUENIN  to  Ruthrauff  &  Ryan,  Chicago,  as  account  execu- 
tive. He  is  former  advertising  manager  of  new  Home  Instrument  Dept., 
RCA  Victor,  Camden,  N.  J. 

BILL  TREADWELL,  public  relations  director  of  the  Tea  Council,  N.Y., 
to  Leo  Burnett  Co.,  that  city,  as  head  of  new  public  relations  department, 
effective  Oct.  1.  Mr.  Treadwell  will  handle  publicity  for  International 
Harvester,  Tea  Council  and  radio-TV  publicity  for  Kellogg  Co. 

TRUMAN  C.  WHITEMAN  Jr.,  Kenyon  &  Eckhardt,  N.  Y.,  to  Walker 
Representation  Co.,  radio  &  TV  station  representative,  that  city,  as  ac- 
count executive. 

MARCELLA  MAYNARD,  Huber  Hoge  &  Sons,  N.  Y.,  to  Rand  Adv. 
Hollywood,  as  timebuyer. 

JOE  ROBERTSON,  assistant  production  manager,  The  Caples  Co.,  L.  A., 
named  publicity  director. 


TOM  FRANDSEN,  sales  manager,  KMPC  Hollywood, 
to  The  Irwin  Co.,  Beverly  Hills,  as  vice  president 
and  member  of  board  of  directors. 

CHARLES  EATON,  Compton  Adv.,  N.  Y.,  to  Dancer- 
Fitzgerald-Sample,  that  city. 

Dr.  A.  B.  BLANKENSHIP,  senior  associate  with  Stew- 
art Dougall  &  Assoc.,  N.  Y.,  research  organization,  to 
Young  &  Rubicam,  that  city,  as  manager  of  research 
department. 


Mr.  Frandsen 


RICK  TERRY,  KLAC-TV  Hollywood,  to  Foster 
account  executive. 


Kleiser,  L.  A.,  as 


JUDSON  IRISH,  Compton  Adv.,  N.  Y.,  to  Hewitt,  Ogilvy,  Benson  & 
Mather  Inc.,  same  city,  as  copy  supervisor. 

AVRUM  M.  SCHULZINGER  to  copy  staff,  Betteridge  &  Co.,  Detroit. 

MELDRUM  &  FEWSMITH  Inc.,  Detroit,  moves  to  135  N.  Woodward  Ave., 
Birmingham,  Mich.  Telephone:  Midwest  4-9800. 

CHARLES  LEE  HUTCHINGS,  copy  chief,  French  &  Preston,  N.  Y.,  to 
Creamer  &  Co.,  Hollywood,  as  creative  director. 

TED  SERMAN,  account  executive  and  media  director,  Arnold  &  Co., 
Boston,  inducted  into  Armed  Forces. 

PAUL  NEBENZAHL,  Cramer-Tobias-Meyer  Inc.,  N.  Y.,  appointed  ex- 
ecutive vice  president  of  Lester  Harrison  Inc.,  N.  Y.,  Mr.  Nebenzahl 
will  direct  agency's  retail  sales  promotion  activities. 

ALICE  RYDELL,  sales  promotion  manager,  Wurzburg's,  Grand  Rapids, 
to  Shivell-Hall  Co.,  N.  Y. 

MARTIN  SAVELA,  copy  staff,  Young  &  Rubicam,  N.  Y.,  and  formerly 
associated  with  Needham,  Louis  &  Brorby,  that  city,  to  Stephen  Goeii 
Assoc.,  N.  Y. 

SAM  RIKLIN,  account  executive,  Pitluk  Adv.,  San  Antonio,  installed 
as  president  of  city's  Junior  Chamber  of  Commerce  and  commander  of 
American  Legion  Post  114. 


a,  9 


\s-  you 


on 


erne*. 


V 


***** 


\t\C 


WMAL 


THE  EVENING  STAR  STATION  IN  WASHINGTON,  D.  C. 


IRVING  KIPNES  to  Cohen  &  Miller,  Washington,  as  account  executive. 
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f-j  feature  of  the  week 


WOOPS !  t 

Just  to  catch  your  eye,  Mr.  Time- 
buyer — Here  at  WRC,  we  feel 
that  our  sales  story  is  something 
more  than  marks  on  paper.  The 
statistics  live,  breathe  and  tell 
the  wonderful  success  of  WRC's 
dominant  position  in  this  rich, 
always-growing  market. 

WRC  listening  is  up — way  up, 
Some  very  choice  availabilities 
in  spots  and  programs  are  keyed 
to  the  listening  tastes  of  the  capi- 
tal city.  You  see,  we  know  this 
market,  and  we  know  what  we 
can  accomplish  for  a  product. 
We've  been  here  a  long  time, 
growing  with  our  audiences. 

The  latest  American  Research 
Bureau  report  tells  the  story. 
We'll  stand  on  that! 


IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 

FIRST  in  WASHINGTON 


980  KC  •  93.9  on  FM 

Represented  by  NBC  Spot  Sales 
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WOR-TV  New  York  last  Sat- 
urday began   its  "revolu- 
tionary programming  con- 
cept," an  all-night  television  show. 

The  new  variety  show,  as  yet  un- 
titled, is  telecast  from  midnight  to 
5  a.m.  weekdays,  and  from  11:30 
p.m.  to  6  a.m.  Saturdays.  It  is 
available  to  sponsors  on  a  partici- 
pating basis. 

Fred  Robbins,  well-known  record 
spinner,  is  host  on  the  new  pro- 
gram. Mr.  Robbins  will  guide  a 
variety  show  format,  built  on  a 
framework  of  filmed  presentations, 
recordings,  celebrity  appearances, 
news,  weather  reports  and  sports. 

Directed  by  Hank  Leeds,  the 
show  will  consume  34  hours  weekly. 
Harvey  Marlowe,  WOR-TV's  pro- 
gram chief,  added  that  while  cele- 
brities will  be  featured,  arrange- 
ments have  been  made  for  an 
agent's  and  producer's  corner 
which  will  provide  a  showcase  for 
new  talent. 

Mr.  Robbins  is  noted  for  his 
Columbia  Record  Shop,  The  Talent 


NORMAN  ALMONY 

.  .  .  upped  sales  for  National 
Brewing 


FOR  nearly  20  years  Norman  S. 
Almony,  manager  of  adver- 
tising and  sales  promotion, 
has  been  trying  out,  with  notable 
success,  various  ways  of  stimulat- 
ing the  sales  of  National  Brewing 
Co.,  Baltimore. 

Apparently  with  something  of 


Shop,  Songs  For  Sale,  Cavalcade 
of  Bands  and  Chrysler  Bandstand. 

*    *  * 


DISCUSSING  last-minute  details 
of  the  all-night  program  are 
(seated  I  to  r)  Mr.  Robbins  and 
Glenn  Taylor,  vice  president  of 
General  Teleradio  Inc.,  WOR-AM- 
FM-TV  licensee;  standing  (I  to  r) 
are  Bob  Mayo,  WOR-TV  sales  di- 
rector, and  Mr.  Marlowe. 


the  sort  in  mind,  he  left  the  rela- 
tively quiet  campus  of  Bliss  Elec- 
trical School,  just  beyond  the 
Washington,  D.  C,  boundary,  to 
sell  Coca-Cola.  The  highly  competi- 
tive soft-drink  field  served  as  a 
two-year  proving  ground  for  the 
young  salesman  as  he  learned 
tricks  of  the  trade  at  Coca-Cola 
Bottling  Co.  of  Baltimore. 

Mr.  Almony  resigned  his  Coca- 
Cola  connection  Oct.  1,  1933,  to  take 
a  job  with  National  Brewing  Co. 
His  first  assignment  was  to  open 
a  branch  in  the  nation's  capital. 
That  accomplished,  he  served  Na- 
tional Beer  in  the  following  capa- 
cities: Washington  division  man- 
ager; traveling  sales  manager 
throughout  the  East,  opening  new 
markets  for  National  Premium 
Beer;  superintendent  of  transpor- 
tation, and  manager  of  distributor 
sales. 

Thoroughly  grounded  in  the  sales 
and  distribution  end  of  the  beer 
business,  he  was  a  logical  choice 
for  advertising  manager  and  was 
named  to  this  position  May  1946. 
Just  two  years  later  he  was  pro- 
moted to  his  present  post  as  man- 
ager of  advertising  and  sales  pro- 
motion. 

About  the  time  Mr.  Almony  was 
shifted  to  advertising  in  the  com- 
pany, he  began  to  take  an  interest 
in  television.  Baltimore  was  one  of 
( Continued  on  page  20 ) 


that  Counts/ 

Lady  Godiva  certainly  knew 
the  value  of  coverage,  ex- 
cept that  her  charms  were 
covered  by  her  beautiful 
tresses.  Here  at  WBRE  the 
bare  facts  are  plain  to  be 
seen,  that  it  is  the  "must" 
buy  to  reach  this  3rd  largest 
populated  market  in  a  lead- 
ing mining-manufacturing 
area  of  Pennsylvania. 
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J£  strictly  business 


TV  or-  Not  TV—  01/  SOL 
CALLS  The  PLAY/ 
IT'S  RADIO  —  With  EASV 

LISTENING— ThttTGCTS 
f  The  HOT  WEATHER 
AUDIENCE/ — 
AND  DOWN  TULSA  WAY, 

THAT  MEANS  KTUL/ 


CBS  Radio 

IN  NORTHEASTERN 

OKLAHOMA 


AVERY-KNODEL,  Inc. 
National  Representative 


•  KTUL  is  the  "HAPPY  MEDIUM"  station  that  serves 
ONLY  the  rich  area  of  Northeastern  OKLAHOMA — 
where  SUMMER  RECREATION,  ALONE,  has  become 
a  FORTY  MILLION  DOLLAR  INDUSTRY! 

G>  BUYING  POWER  in  the  compact  area  covered  by 
KTUL  is  GREATER  than  anywhere  else  in  WEALTHY 
OKLAHOMA! 

•  KTUL  has  MORE  LOCAL  PROGRAM  SPONSORS 
than  ALL  OTHER  network  radio  stations  in  TULSA 
combined. 


7te 

AUDIENCE 

AC7JOH: 
STATION 


TULSA 


JOHN  ESAU — Vice  President — General  Manager 


AFFILIATED  with  KFPW,  FORT  SMITH,  Ark.,  and  KOMA,  OKLAHOMA  CITY 
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PICKENS 
IN  THE 

COTTON  FIELD! 


•  Write,  Wire, 
or  Phone  Your 
JOHN  BLAIR  Man! 


•  Yes  . .  .  "pickins"  can  be  easy 
and  profitable  in  New  Or- 
leans, if  you  select  WDSU  for 
the  job.  Recently,  a  large  de- 
partment store*  tested  their 
advertising  of  a  cotton  piece 
goods  sale.  In  the  test,  they 
used  an  equal  expenditure 
for:  radio  spots  on  WDSU;  and 
advertising  in  a  competing 
medium. 

•  Advertising  Research  Bureau, 
Inc.  conducted  an  impartial- 
survey  among  customers  who 
swarmed  into  the  store.  Re- 
sults showed  that  37.8%  had 
heard  the  sales  news  on 
WDSU!  Only  19.3%  had  seen 
the  advertising  in  the  other 
medium. 

•  In  total  dollars  spent,  WDSU's 
radio  customers  accounted  for 
40%  of  the  sales,  while  the 
other  medium's  customers  ac- 
counted for  only  18.8%  of 
the  sales. 

•  Dollar  for  dollar,  WDSU 
proved  a  far  more  profitable 
medium  in  both  attracting  cus- 
tomers and  influencing  them 
to  buy.  In  whatever  "field" 
your  sales  problem  lies, 
WDSU  can  deliver  effective 
and  profitable  results  in  the 
"Billion  Dollar  New  Orleans 
Market"! 

*(Name  and  details  on  request) 


new  business  f^i 


Sjaot 


DRUGGISTS'  SUPPLY  Corp.,  N.  Y.,  planning  special  radio  spot  cam- 
paign on  250  stations  in  105  markets  first  two  weeks  in  Dec.  to  pro- 
mote Christmas  gift  buving  in  drug  stores.  Agency:  RuthraufF  &  Ryan, 
N.  Y. 

BRUNO-NEW  YORK  Inc.,  X.  Y.  (distributor  of  RCA  Victor  TV  sets), 
purchased  time  on  seven  radio  and  three  TV  stations  in  N.  Y.  July  7-13  to 
introduce  "Magic  Monitor"  TV  line.  Estimated  $50,000  was  allotted 
for  campaign.    Agency:  Arnold  Cohan  Corp.,  N.  Y. 

NORTH  AMERICAN  VAN  LINES  Inc.,  L.  A.  (drayage  firm),  renews 
Let's  Go  Hollywood  on  38  CBS  Pacific  &  Mountain  radio  stations,  Sun., 
1:15-1:30  p.m.  PDT,  for  13  weeks  from  July  27.  Agency:  Castor  &  Assoc., 
that  city. 

LOOZ  PRODUCTS,  L.  A.  (dietary  supplement),  has  added  two  quarter- 
hours  of  Stewart  Craig,  health  commentator,  to  already  scheduled  five 
weekly  broadcasts  on  57  ABC  radio  stations,  Tues.,  10:15-10:30  p.m., 
Thurs.,  3:15-3:30  p.m.  PDT,  for  13  weeks  from  July  1.  Firm  also  sponsors 
Stewart  Craig,  five  times  weekly  on  28  CBS  Pacific  radio  stations  on 
varied  schedule.  Agency:  Dean  Simmons  Adv.,  L.  A. 

U.  S.  BEDDING  Co.,  St.  Paul,  will  introduce  new  King  Koil  Springwall 
mattress  with  national  TV  spot  campaign  this  summer.  Agency:  B.  E. 
Fischbein  &  Assoc.,  Minneapolis. 

THE  RICH  PLAN  Corp.,  L.  A.  (Food-Freezer  organization),  started 
Homer  Griffith  in  The  Friendly  Philosopher  transcribed  on  KECA  Los 
Angeles,  KGO  San  Francisco  and  KUKI  Ukiah,  Mon.  through  Fri.,  11:15- 
11:30  a.m.  PDT,  for  13  weeks  from  July  7.  Plans  call  for  expansion  of 
program  to  approximately  25  more  markets.  Agency:  Calvert  &  Perry 
Adv.,  Hollywood. 

A/etwotk  •  •  • 

FLAKO  PRODUCTS  Corp.,  New  Brunswick,  N.  J.,  sponsoring  10:25-10:30 
a.m.  portion  of  Galen  Drake  Show  on  CBS  Radio,  Sat.,  10:15-10:30  a.m. 
EDT.    Agency:  H.  B.  LeQuatte  Co.,  N.  Y. 

SINGER  SEWING  MACHINE  Co.,  N.  Y.,  to  sponsor  Four  Star  Playhouse 
film  series  on  CBS-TV  effective  Sept.  25  alternate  weeks  for  26  weeks, 
Thurs.,  8:30-9  p.m.  Total  expenditure  expected  to  reach  more  than  S3 
miPion  if  options  beyond  26  weeks  are  taken  up.  Agency:  YToung  & 
Rubicam,  N.-  Y. 

SCHICK  Inc.  (electric  shavers)  and  THOMAS  LEEMING  &  Co.,  (Silk 
'n'  Satin  hand  lotion)  signed  to  sponsor  CBS-TV's  Jackie  Gleason  Shoic, 
which  starts  Sept.  20,  Sat.,  8-9  p.m.  EDT.  One  sponsorship  availability 
remains  open.  Schick  sponsorship  stars  when  series  opens;  Leeming's 
starts  Oct.  11.  Agency  for  Schick  is  Kudner  Agency,  N.  Y.;  for  Leeming, 
William  Estv  Co.,  N.  Y. 


■@jencif  •Qpjaointmenti  •  •  • 
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KNAPP-MONARCH  Co.,  St.  Louis,  names  Olian  Adv.,  same  city,  for 
its  home  appliance  division.  TV  will  be  used  for  Liquidizer  and  Chefster 
items. 

GRAHAM  Co.,  N.  Y.,  appoints  Hilton  &  Riggio  Inc.,  same  city,  for 
Redbow  nuts  and  dried  vegetables.  Firm  plans  use  of  TV. 

GREENE-HALDEMAN,  L.  A.,  Chrysler-Plymouth  new  ear  dealer,  ap- 
points Jordan  Co.,  same  city.  RICHARD  BRADLEY'  is  account  execu- 
tive. Radio  will  be  used. 

CHICAGO  WESTERN  Corp.,  Chicago  (Pinafore  canned  chicken),  ap- 
points Grant  Adv.,  that  city.   Radio  is  being  used. 

BENDIX  HOME  APPLIANCES,  South  Bend,  Ind.,  names  Earle  Ludgin 
Agency,  Chicago.  ERIK  ISGRIG  is  account  executive. 

H.  A.  CHURCH  Co.,  Chicago,  distributor  of  Metallic  X  household  mend- 
ing cements,  appoints  Buchanan  &  Co.,  same  city.  Radio  and  TV  will 
be  used. 

MRS.  CHAPMAN'S  HOME  FOODS,  L.  A.  (Woody's  Bar-B-Cue  products, 
(Continued  on  page  20) 

BROADCASTING    •  Telecasting 


Better 
Buy 


KRNT...  FIRST 

in  morning  audience! 

KRNT  is  first  in  all  22  rated  periods  be- 
tween 6:00  a.m.  and  12  noon. 

KRNT. .  FIRST 

in  afternoon  audience! 


In  24  rated  periods  between  12  noon  and 
6:00  p.m.,  KRNT  scores  21  firsts  (1  tie),  2 
seconds  and  1  third! 


KRNT. . .  FIRST 

in  evening  audience! 

KRNT  scores  42  firsts  (2  ties),  17  seconds 
and  4  thirds  in  63  half-hour  periods  be- 
tween 6.00  p.m.  and  10:30  p.m. 

KRNT. . .  FIRST 

morning  —  afternoon  —  evening! 


In  a  total  of  109 
weekday -rated  pe- 
riods, KRNT  has  85 
firsts  (3  ties)! 


BUY  THAT 
Very  highly 

Hooperated. 
Sales  results 

premeditated, 
CBS  affiliated 
Station  in 

Des  Moines! 


Biggest  Hoopers  Day  and  Night 
Big  CBS  and  KRNT  Stars 
Big -Time  Promotion 
Big -Time  Market 


Represented  by  THE  KATZ  AGENCY. .  .  SOURCE:  C.  E.  Hooper  Des  Moines  Audience  Index,  April,  1952 
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New  Business 

(Continued  from  page  18) 
Kings  Tropical  Inn  salad  dressing),  names  Ross  Roy  Inc.,  Hollywood. 
TV  is  being  used. 

GENERAL  BEVERAGES  MIDWEST,  Peoria,  111.,  appoints  Mace  Adv., 
that  city.  Radio-TV  will  be  used. 

FREE  SEWING  MACHINE  Co.,  Beverly  Hills  (Free-Westinghouse,  New 
Home  machines),  appoints  Erwin,  Wasey  &  Co.,  L.  A. 

SANNA  DAIRIES,  Madison,  Wis.,  names  Ruthrauff  &  Ryan,  Chicago. 
PERCY  GRAHAM  is  account  executive.    Radio  is  being  used. 

NEW  DEPARTURE  Div.,  General  Motors  Corp.,  Bristol,  Conn.,  names 
D.  P.  Brothers  &  Co.,  Detroit. 


S.  LEE  MILLER  Jr.,  district  division  sales  manager,  Hunt  Foods  Inc. 
Fullerton,  Calif,  (canned  fruits,  vegetables),  to  head  export  and  govern- 
ment sales  division.  He  succeeds  WALLY  REID  who  resigned.  WIL- 
LIAM ALVAREZ,  account  executive  for  Southern  Calif,  and  Nev.,  shifts 
to  Caribbean,  Central  and  South  American  areas.  JAMES  GROOM,  sales 
manager  in  Chicago,  transfers  to  Northern  Calif,  area  in  similar  ca- 
pacity. He  succeeds  HOWARD  FLYNN  who  has  retired. 

AMERICAN  THERMOS  BOTTLE  Co.,  N.  Y.,  appoints  Ruthrauff  &  Ryan, 
same  city,  effective  Jan.  1,  1953. 

Strictly  Business 

(Continued  from  page  16) 


e&jale  •  •  • 

DONALD  ANDERSON,  account  executive,  Biow  Co.,  N.  Y.,  to  Colgate- 
Palmolive-Peet  Co.,  same  city,  as  assistant  advertising  manager. 

GEORGE  A.  EXLINE,  advertising  staff,  Goodyear  Tire  &  Rubber  Co., 
Akron,  Ohio,  elected  president  of  Advertising  Production  Club  of 
Cleveland. 

E.  A.  KORCHNOY,  president  of  Hat  Research  Foundation,  elected 
vice  president  and  advertising  director  of  Frank  H.  Lee  Co.,  Danbury, 
Conn,  (men's  hats). 


the  early  television  cities  and  Na- 
tional beer  became  one  of  the  early 
television  sponsors/  In  his  adver- 
tising-sales promotion  role  he  is 
given  most  of  the  credit  for  the 
development  of  a  series  of  TV 
programs  said  to  make  National 
Brewing  Co.  the  largest  single- 
market  buyer  of  TV  time  in  the 
nation. 

National  has  a  basic  distribution 
area  in  the  mid-Atlantic  region, 
plus  spots  around  the  country 
where  its  Premium  beer  is  popu- 


MORE  £<n  youx,  MONEY 


. .  .WGN  is  your  bargain  buy  in  the 
Middle  West . . .  delivering  the  greatest  cover- 
age and  reaching  the  largest  number  of  homes 
per  week ...  260,100  more  homes  per  week 
in  the  daytime  and  302,750  more  homes  in 
the  nighttime  than  the  second  station.* 

. . .  Get  the  most  out  of  your  advertising 
dollars . . .  buy  radio . . .  and  make  WGN  your 
basic  buy  in  the  Middle  West. 

*1949  BMB 


A  Clear  Channel  Station  .  . . 
Serving  the  Middle  West 
MBS 


Chicago  11 
Illinois 

50.000  Watta 

720 

On  Your  Dial 


Chicago  office  for  Minneapolis-St.  Paul,  Detroit,  Cincinnati  and  Milwaukee 
Eastern  Sales  Office:  220  E.  42nd  Street,  New  York  17,  N.  Y.  for  New  York  City,  Philadelphia  and  Boston 

Geo.  P.  Hollingbery  Co. 
Advertising  Solicitors  for  All  Other  Cities 
Los  Angeles — 411  W.  5th  Street    •    New  York — 500  5th  Avenue    •    Atlanta  —  223  Peach  Street 
Chicago  —  307  N.  Michigan  Avenue    •    San  Francisco  —  400  Montgomery  Street 


lar.  TV  offers  the  chance  to  buy  on 
a  single-market  basis  and  National 
beer  now  sponsors  nine  hours  of 
video  programming  a  week  plus  a 
heavy  schedule  of  spot  annouce- 
ments. 

Norman  Almony  was  born  in 
Baltimore  Aug.  2,  1905.  He  at- 
tended Baltimore  elementary 
schools  and  studied  electrical  en- 
gineering at  Johns  Hopkins  U., 
George  Washington  U.  and  Bliss 
Electrical  School.  At  Bliss  he 
wound  up  as  teacher  of  mathema- 
tics and  director  of  athletics,  finally 
getting  into  sales. 

Retains  Interest  in  Sports 

He  has  kept  up  his  interest  in 
sports,  dividing  main  attention  be- 
tween bowling  and  golf.  A  former 
major  league  bowler,  he  still  spends 
one  night  a  week  with  a  team  in 
the  Country  Club  League.  His  golf 
isn't  quite  so  spectacular  but  he 
generally  goes  around  in  the  low 
90s.  Mrs.  Almony,  the  former  Mir- 
iam Levola  Miller,  and  daughter 
Barbara,  are  active  golfers.  Mrs. 
Almony  is  a  member  of  the  "Wag- 
ner Cup"  team  at  Country  Club 
of  Maryland  and  Barbara  is  a 
steady  golfer  at  Western  Maryland 
College,  where  she  is  majoring  in 
economics  and  business  administra- 
tion. 

Last  year  Mr.  Almony  was  presi- 
dent of  the  National  Duck  Pin 
Bowling  Congress.  He  is  a  member 
of  the  Masonic  order,  Downtown 
Lions  Club  of  Baltimore,  Touch- 
down Club  of  Washington,  Balti- 
more Ad  Club,  Country  Club  of 
Maryland,  Baltimore  Press  Club, 
Executive  Sales  Club  of  Baltimore, 
Elks,  Maryland  State  Golf  Assn. 
and  an  honorary  member  of  the 
Washington  Police  Pistol  Club. 


NATIONAL  SPOTS 

WLW  Signs  $300,000 

WLW  Cincinnati  officials  said  last 
week  the  station  has  signed  new 
billings  totaling  more  than  $300,- 
000  for  national  spot  sales  cover- 
ing July,  August  and  September. 

Norman  Cash,  WLW  general 
sales  manager,  said  the  amount, 
signed  within  10  days,  was  a  near 
record  for  the  station.  He  said 
WLW  can  "deliver  advertising 
messages  at  a  lower  cost  per  im- 
pression than  any  other  media  in 
one-tenth  of  America."  He  said 
clients  were  in  the  drug,  appliance 
and  food  fields. 
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My  Foster 'Can  Tell 
A  Story  All  Its  Own! 


BLOOMSBURG,  PA.  ...  . 
Covering  a  prosperous  manu- 
facturing and  farming  area 
WHLM  leads  all  daytime  sta- 
tions by  a  huge  margin.  This 
is  the  5th  year  in  succession  for 
major  league  baseball. 
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KVOO  TM'Aqain 


Adding  new  lustre  to  a  long  record  of 
"firsts"  in  radio  broadcasting  is  the 
"KVOO  AREA  DEVELOPMENT 
DEPARTMENT".  Believing  that  our 
responsibilities  extend  into  the  future  as 
well  as  the  present,  and  that  the  needs 
and  opportunities  of  the  area  we  serve 
can  be  helped  through  better  coordina- 
tion of  area  efforts  and  interests,  KVOO 
established  this  new,  full  time  depart- 
ment May  15th. 

Headed  by  Tom  DeVore,  formerly 
KVOO  Program  Director,  the  KVOO  Area  De- 
velopment Department  is  now  busily  at  work 
in  cooperation  with  chambers  of  commerce,  civic 
clubs,  vacation  and  recreational  groups,  and  other 
organizations  whose  prime  interests  are  building 
a  greater  Southwest. 

This  is  the  kind  of  broadminded,  unselfish  service 
which  has  built  Oklahoma's  Greatest  Station  to 
its  present  enviable  stature.  It  is  the  kind  of 


Above  map  shows  tremendous  lake  development  in 
Eastern  Oklahoma,  Western  Arkansas  and  Southwest 
Missouri  where  outstanding  recreational  and  industrial 
opportunities  are  now  being  realized.  This  represents 
but  a  part  of  vast  water  and  power  resources  available 
in  KVOO  area. 


service  which  makes  advertising  heard  on  this 
station  have  a  great  "plus  value"  for  sponsors. 

If  you  want  to  put  your  product  advertising  first 
in  this  market  use  the  first  station  in  the  area  .  . . 
It's  KVOO,  of  course,  Oklahoma's  Greatest 
Station! 


\TION  KVOO 

NSC  AFFILIATE 

..  INC.  NATIONAL  REPRESENTATIVES 

50,000   WATTS  ^ 

OKLAHOMA'S 

CREATEST     STATION  M^BH^M^^H 
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ONE  RATE  FOR  RADIO -TV  SEEN  POSSIBLE 


UNTIL  now  in  bitter  competition  with  each  other,  radio  and  tele- 
vision may  be  heading  toward  conciliation.  A  new  concept  of 
their  role  as  complementary,  rather  than  competitive,  advertising 
services  is  growing  up  in  unrelated  places.  At  NBC,  the  first  net- 
work to  rip  itself  into  two  autonomous  operations,  reintegration 
is  the  order  of  the  day.  And  elsewhere  radio  and  television 
services  are  already  selling  jointly. 


NBC  Reunification 
Completed  at  Top 

By  RUFUS  CRATER 
NBC's  program  of  radio-TV 
reunification  was  completed 
at  the  top  level  last  Friday 
with  Joseph  H.  McConnelPs 
announcement  of  new  titles,  duties, 
and  departmental  consolidations  in 
the  move  to  bring  radio  and  tele- 
vision operations  closer  together. 

On  the  heels  of  the  appoint- 
ments of  Sylvester  L.  (Pat)  Weav- 
er Jr.  as  vice  president  in  charge 
of  both  radio  and  TV  networks  and 
of  Frank  White  as  vice  president 
and  general  manager  of  both  [B*T, 
June  12],  President  McConnell  re- 
ported that  effective  today  (Mon- 
day) the  following  additional 
changes  will  be  made: 

0  Charles  R.  Denny,  who  has 
been  executive  vice  president,  be- 
comes vice  president  with  direct 
responsibility  for  NBC's  owned- 
and-operated  radio  and  TV  sta- 
tions, the  company's  public  rela- 
tions, and  staff  engineering  activ- 
ities, plus  special  assignments  for 
the  president. 

9  Edward  D.  Madden,  who  has 
been  vice  president  in  charge  of 
television  network  operations  and 
sales,  becomes  vice  president  and 
assistant  to  the  president. 

£  John  K.  Herbert,  heretofore 
vice  president  in  charge  of  radio 
network  sales,  becomes  vice  presi- 
dent in  charge  of  both  radio  and 
television  sales,  with  George  Frey, 
vice  president  and  director  of  tele- 
vision network  sales,  reporting  to 
him. 

0  Charles  C.  Barry,  who  has 


served  as  vice  president  in  charge 
of  radio  network  programs,  be- 
comes vice  president  in  charge  of 
both  radio  and  television  pro- 
grams. 

0  Frederic  W.  Wile  Jr.,  who 
has  been  vice  president  in  charge 
of  television  network  production, 
becomes  vice  president  in  charge 
of  both  radio  and  television  pro- 
duction. His  supervisory  responsi- 
bilities will  include  radio-TV 
technical  services  and  the  functions 
heretofore  handled  by  the  televi- 
sion network  operations  depart- 
ment as  part  of  Mr.  Madden's  re- 
sponsibilities, plus  the  functions  of 
the  program  services  department, 
which  is  now  a  part  of  Integrated 
Services  under  Vice  President  Wil- 
liam S.  Hedges. 

£  Ruddick  C.  Lawrence,  who 
has  been  manager  of  television 
sales  development,  moves  into  the 
newly-created  post  of  director  of 
promotion,  planning  and  develop- 
ment, where  he  will  coordinate  the 
advertising,  promotion,  planning 
and  research  activities  for  both  the 
radio  and  television  networks. 

Q  Charles  J.  Creswell,  who  has 
been  controller  for  the  TV  net- 
work, becomes  controller  for  both 
radio  and  television  networks. 

0  Henry    Sjogren,    who  has 


been  controller  for  the  radio  net- 
work, becomes  controller  for 
owned-and-operated  stations. 
■  While  these  far-reaching,  changes 
round  out  the  realignment  of 
NBC's  top  staff  organization, 
further  consolidations  down  the 
line  are  in  progress  and  will  con- 
tinue until  the  unification  process 
is  complete. 

There  appeared  no  question  that 
a  substantial  cutback  in  total  per- 
sonnel may  be  achieved,  both 
through  dismissals  and  non-filling 
of  vacancies,  but  authorities  would 
not  speculate  on  how  far  this  cut- 
back might  go. 

The  department  changes  were 
accompanied  by  revisions  in  the 
chain  of  command. 

Messrs.  Herbert  (sales),  Barry 
(programs),  and  Wile  (production) 
will  report  to  General  Manager 
White,  and,  additionally,  so  will 
Harry  Bannister,  station  relations 
vice  president,  Robert  Sarnoff,  re- 
cently named  vice  president  in 
charge  of  the  film  division,  and  the 
heads  of  three  major  staff  func- 
tions which  serve  radio  and  TV  net- 
work operations  directly.  These 
are: 

Sydney    H.    Eiges,    vice  presi- 
(Continued  on  page  27) 


Will  Both  Media 
Be  Merged  to  One? 

By  SOL  TAISHOFF 

A  WHOLLY  new  approach 
to  the  radio-TV  problem  is 
emerging  and  conceivably 
could  result  in  the  two  media 
being  sold  at  a  single  rate  and 
with  a  single  programming  cost. 

The  idea — obviously  one  that  will 
incubate  for  months — appears  to 
have  developed  in  several  quarters 
at  about  the  same  time.  It  was 
stimulated  by  the  resumption  of 
granting  of  television  stations, 
following  the  four-year  freeze,  and 
the  eventual  operation  of  competi- 
tive radio  and  television  networks 
on  a  major-market,  if  not  a  nation- 
wide, basis. 

But  it  has  gone  far  enough  to 
evoke   a  joint  presentation  to  a 
national   advertiser  from   an  in-  < 
dependent  radio  station  and  a  TV 
station,   separately   owned,   of  a 
simulcast,  at  a  combination  rate. 
The  two  stations  would  determine 
the  distribution  of  the  cost  between 
themselves.    And,  moreover,  it  is  ; 
learned  that  jointly  owned  radio-  ; 
TV  stations  in  several  markets  are 
exploring  the  prospect  of  simul- 
casts at  a  single  rate  for  the  two 
transmitters. 

Network  Pattern 

Although  now  unrelated,  the 
NBC  project  toward  "reintegra- 
tion" of  its  radio  and  TV  opera- 
tions could  fit  into  the  pattern — 
on  a  network  basis.  The  NBC  proj- 
ect, a  180-degree  reversal  of  the 
"unintegration"  effected  three  years 
ago,  restores  unification  to  its  ra- 
dio and  television  networks.  Top 
level  executives  are  shifted  from 
exclusive  radio  or  TV  duties  to 
combined  radio  and  TV  functions. 

NBC  officials  state  that  the  "re- 
integration" project  is  one  of  pru- 
dent business  management,  where 
both  networks  can  take  full  ad- 
vantage of  the  resources  and  talent 
of  each  other.  While,  at  this  stage, 
there  appears  to  be  no  notion  of 
joint  selling,  it  is  apparent  that 
the  fusion  of  the  network  opera- 
tions would  bring  into  focus  a 
structure  adaptable  to  that  de- 
velopment. 

When  NBC  introduced  its  sepa- 
(Continued  on  page  36) 
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CHIC  A  fiO'C    fOCT  Will  Again  Jolt  Networks     Operation  Yum-Yum 

\f§  II  VIHI  VV  I  1   NBC  EXPECTS  to  repeat 


RADIO  and  television  network  au- 
thorities were  preparing  last  week 
to  plunge  head  first  into  another 
round  of  all-out  political  conven- 
tion coverage  which,  counting  their 
experience  in  the  July  7-11  Republi- 
can convention,  took  on  more 
highly  expensive  prospects  the 
longer  they  contemplated  it. 

By  the  time  this  week's  Demo- 
cratic convention  has  run  its 
course,  the  financial  loss  the  net- 
works will  have  taken  seemed  sure 
to  run  deep  into  the  millions  of 
dollars.  But  no  one  would  venture 
a  guess  as  to  just  how  deep. 

CBS  Radio  and  television  au- 
thorities thought  their  expenses 
for  the  two  conventions  might  ex- 
ceed by  $2  million  the  approxi- 
mately $3  million  which  Westing- 
house  stood  to  pay  under  their 
basic  sponsorship  agreement.  But 
the  CBS  networks  were  more  for- 
tunate than  the  others  in  that  the 
Westinghouse  contract  was  "flexi- 
ble," providing  for  the  sponsor  to 
pay  additionally  for  coverage  be- 
yond a  certain  point.  Thus  it  was 
said  CBS  may  recoup  a  consider- 
able portion  of  its  estimated  $2 
million  coverage. 

NBC  authorities  were  still  think- 
ing in  terms  of  costs  approximat- 
ing $4  million  for  both  conventions, 
which  would  run  about  $1.3  million 
over  the  networks'  approximately 
$2.7  million  contract  with  Philco 
[B*T,  July  14]. 

ABC,  which  has  a  contract  with 
Admiral  for  around  $2  million,  had 
not  estimated  its  convention  ex- 
penses late  last  week.  Neither  had 
DuMont,  which  is  carrying  CBS- 
TV  coverage  (plus  special  pro- 
grams of  its  own)  on  four  DuMont 
stations  under  sponsorship  by 
Westinghouse. 

Mutual,  whose  coverage  is  being 
sold  locally  on  a  cooperative  basis, 
placed  its  loss  at  about  $20,000  for 
the  GOP  convention  and  expected 
this  week's  activities  to  run  about 
the  same. 

Greater  Losses  Than  Expected 

The  drawn-out  GOP  convention 
resulted  in  hours  of  coverage  far 
exceeding  original  expectations. 
No  less  complete  coverage  was 
planned  for  this  week,  though  all 
hands  were  hopeful  the  convention 
proceedings  themselves  would  be 
much  shorter.  (See  separate  story.) 

In  addition  to  scores  of  regular 
and  special  programs  devoted  to 
the  Democratic  sessions — programs 
which  all.  networks  got  underway 
last  week  and  will  continue  to 
schedule  before,  between,  and  after 
sessions  throughout  this  week — 
the  convention  pickups  themselves 
will  start  at  gavel  time  at  midday 
and  run  to  3  p.m.  or  later,  and 
again  from  gavel  time  in  the  eve- 
ning and  run  to  conclusion. 

Looking  back  over  the  Republi- 
can convention,  NBC-TV  reported 
that  its  coverage  had  totaled  75 
hours — of  which  65  were  spon- 
sored by  Philco.  NBC  radio  re- 
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ported  50  hours  of  GOP  conven- 
tion coverage. 

CBS  Radio's  coverage  totaled 
47 y2  hours  and  CBS-TV's  68,  while 
ABC  said  its  radio  and  television 
networks  put  in  70  hours  each, 
counting  regular  programs  which 
dealt  with  convention  matters. 
Mutual's  coverage  was  placed  at 
more  than  50  hours. 

The  heavy  cost  to  the  networks 
stemmed  from  (1)  the  necessity  of 
cancelling  regular  sponsored  pro- 
grams which  stood  in  the  way  of 
convention  coverage,  and  (2) 
operating  costs.  In  the  case  of 
regular  programs  which  fell  in 
convention  time,  some  could  be 
rescheduled  and  in  some  other  cases 
the  conflict  was  apparent  from  the 
outset  so  that  some  money  could 
be  "saved"  by  giving  30-day  can- 
cellation notice. 

A  rundown  on  commercial  pro- 
gram cancellations  or  reschedulings 
during  the  GOP  convention,  as 
provided  last  week  by  ABC  Radio, 
ABC-TV,  CBS  Radio,  CBS-TV, 
DuMont,  and  Mutual  (the  NBC 
networks  had  not  completed  their 
report  late  in  the  week) : 
ABC  RADIO 

Jack  Berch  (Prudential)  was  re- 
scheduled 12-12:15  p.m.  straight 
through  live  to  all  time  zones  on  all 
convention  days  except  July  11  when 
it  was  cancelled. 

Bell  Ring  (General  Mills)  was  re- 
scheduled 12:15-12:30  p.m.  straight 
through  live  to  all  time  zones  on  all 
convention  days  except  July  11  when 
it  was  cancelled. 

Cal  Tinney  (General  Mills)  on  July 
7  was  cancelled  in  all  areas  except 
Mountain  and  Pacific  where  the  pro- 
gram ran  as  normally  scheduled;  was 


cancelled  in  EDT  and  CDT  on  July  9 
but  scheduled  in  usual  period  in  EST 
and  CST;  was  cancelled  in  all  areas 
except  Mountain  and  Pacific  on  July 
10  and  was  cancelled  in  all  zones 
July  11. 

My  True  Story  (Sterling)  was  can- 
celled in  Mountain  and  Pacific  zones 
on  July  7  and  10  but  was  rescheduled 
in  those  zones  on  July  8,  9,  11  fol- 
lowing convention  coverage. 

Whispering  Streets  (General  Mills) 
was  rescheduled  on  all  convention 
days  on  Mountain  and  Pacific  Coast 
stations  (following  My  True  Story) 
except  July  7  when  it  was  cancelled  in 
those  zones. 

Frankie  Frisch  (Union  Oil)  was 
cancelled  on  the  network  July  7,  11; 
was  rescheduled  4:55-5  p.m.  on  Moun- 
tain and  Pacific  stations  on  July  9,  10. 

Joe  Emerson  Hymn  Time  (General 
Mills)  was  cancelled  on  the  southeast 
regional  network  July  7  and  on  the 
network  July  10. 

Henry  J.  Taylor  (General  Motors) 
was  carried  in  normal  time  8-8:15 
p.m.  EDT  July  7  to  all  time  zones  ex- 
cept MST  and  PDT,  where  it  was 
cancelled. 

John  Daly  (Gulf  Oil)  was  resched- 
uled in  all  time  zones  July  7  and  8; 
was  cancelled  in  all  zones  July  9;  was 
cancelled  in  all  zones  July  10  except 
EDT  where  it  was  rescheduled  8-8:15 
p.m.  and  CDT,  7-7:15  p.m.;  was  sched- 
uled in  normal  live  time,  10  p.m.,  EDT, 
in  all  zones  on  July  11. 

It  Happens  Every  Day  (Toni)  on 
July  8  was  rescheduled  in  EDT  and 
CDT  at  3:30-3:35  p.m.  and  carried  in 
normal  period  in  other  time  zones. 
Nighttime  program  July  8  cancelled  in 
all  time  zones  except  MST  and  PDT 
where  it  was  carried  in  normally 
scheduled  period;  nighttime  program 
July  11  was  cancelled  on  the  network. 

Monitor  Views  The  News  (Christian 
Science  Monitor)  was  cancelled  on  the 
(Continued  on  page  50) 


NBC  EXPECTS  to  repeat  its 
snack  bar  performance  for  its 
300-man  staff  at  Chicago's 
Amphitheatre  during  the 
Democratic  national  conven- 
tion. While  the  GOP  met, 
NBCers  set  this  daily  record 
in  consumption:  500  sand- 
wiches, 40  gallons  of  coffee, 
35  pies  and  "hundreds"  of 
ice  cream  bars.  The  network 
paid  for  these  items,  while 
cola  drinks,  iced  tea  and  ciga- 
rettes were  donated. 


IKE'S  STAFF 


Drawn  for  Broadcasting  .  Telecasting  by  Sid  Hix 
"Say,  lady,  who  won  the  nomination?" 


Appointments  Expected  Soon 

PERSONNEL  setup  to  staff  Gen. 
Dwight  D.  Eisenhower's  campaign 
organization  was  taking  form  last 
week  as  the  GOP  Presidential  nom- 
inee headed  for  brief  vacation  in 
Denver,  Col. 

Among  key  appointments  an- 
nounced following  the  Republican 
National  Convention  was  that  of 
Sen.  Fred  A.  Seaton  (R-Neb.),  who 
was  named  special  advisor  to  the 
general.  Sen.  Seaton  is  associated 
with  his  family  in  newspaper  pub- 
lishing and  in  radio  ownership, 
with  interests  in  KHAS  Hastings, 
Neb.,  KMAN  Manhattan,  Kan.,  and 
KGGF  Coffeyville,  Kan. 

Still  pending  was  the  appoint- 
ment of  a  full-time  manager  to  di- 
rect Mr.  Eisenhower's  campaign, 
with  responsibility  for  selecting  an 
advertising  agency  to  handle  radio- 
TV-newspaper  activity  [B*T,  July 
14]. 

Arthur  Summerfield,  GOP  na- 
tional committeeman  from  Michi- 
gan, who  was  appointed  Republi- 
can National  Committee  chairman, 
conferred  with  the  nominee  July 
11.  He  told  reporters  that  no  de- 
cision had  been  made  on  selection 
of  a  campaign  manager — or  indeed 
whether  one  would  be  named.  It 
was  held  possible  that  Mr.  Sum- 
merfield may  direct  his  activities, 
although  Sen.  Seaton  and  Sen. 
Frank  Carlson  (R-Kan.)  will  have 
a  hand  in  them,  too.  Decision  was 
expected  after  Mr.  Summerfield . 
reports  to  Washington  this  week. 

Gen.  Eisenhower  announced  July 
13  that  Sen.  Henry  Cabot  Lodge  (R- 
Mass.),  who  had  directed  his  cam- 
paign prior  to  the  convention,  had 
resigned.  He  is  seeking  re-election 
to  the  Senate  this  fall. 

There  was  no  clear  indication  as 
to  what  advertising  agency  would 
handle  Mr.  Eisenhower's  national 
media  plans,  although  a  few  have 
been  mentioned  as  likely  prospects 
in  some  trade  circles — Young  & 
Rubicam,  BBDO  and  others.  In 
addition  to  an  agency  for  national  - 
planning,  others  are  in  line  for 
various  GOP  state  committee  con- 
tracts. Executives  of  both  agencies 
had  worked  with  Gen.  Eisenhower 
during  the  campaign,  with  Sigurd 
Larmon,  Y&R  president,  directing 
strategy,  aided  by  Ken  R.  Dyke, 
assistant  to  the  president. 
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IT'S  THE  DEMOS'  TURN 


With  Radio-TV  Ready  for  Start 


By  JANE  PINKERTON 

DEMOCRATS  plugged  up  holes  in 
their  elaborate  convention  plans 
last  week,  hearkened  to  the  errors 
and  fluffs  of  the  GOP  conclave,  and 
prepared  to  launch  a  week-long 
meeting  packed  with  showmanship 
and  visual  effects  to  attract  the 
nation's  70  million  potential  tele- 
v  viewers. 

Although  many  Democratic  con- 
vention procedures,  gimmicks  and 
techniques  were  completed  months 
ago,  others  were  added  hastily  in 
the  past  fortnight  after  officials 
scrutinized  the  Republican  sessions 
in  Chicago.  Television  seemed  to 
be  the  focal  point  for  most  of  the 
eagle-eyes. 

Biggest  alteration  in  favor  of  the 
video  audience  is  placement  of  a 
camera  on  the  convention  floor 
some  60  feet  directly  in  front  of 
the  speaker's  platform,  permitting 
head-on  closeups  which  were  not 
seen  during  the  Republican  con- 
vention. Cameras  were  spotted  at 
the  sides  of  the  speaker  along 
balconies  and  behind  him  from  a 
control  booth  high  above  the  floor. 

Democratic  planners  believe  the 
placement  of  a  camera  in  front  of 
the  speaker  also  will  have  a  better 
psychological  effect  on  viewers, 
who  reportedly  felt  like  outsiders 
looking  in  during  the  previous  con- 
vention. 

For  similar  reasons,  officials 
turned  thumbs  down  on  use  of  the 
TelePrompter,  the  device  which 
carries  a  speech  in  moving  lines 
and  is  paced  to  the  speaker's  read- 
ing speed.  Several  times  during 
GOP  sessions  the  speaker  had 
trouble  with  the  device.  Viewers 
also  saw  back-of-the-head  shots  in- 
cluding the  full  TelePrompter, 
which  on  one  occasion  had  stopped 
at  the  word  "cheers,"  denoting  a 
break  for  delegate  applause.  The 
speaker  read  the  word  "cheers." 

Official  Audience  Welcome 

The  radio  and  television  audi- 
ence will  be  welcomed  officially  by 
the  Democratic  National  Commit- 
tee, a  move  not  made  by  the  GOP. 
In  the  convention  opener  today, 
at  the  International  Amphitheatre, 
Chairman  Frank  McKinney  is  ex- 
nected  to  pitch  the  welcome  on  the 
theme  that  the  public  is  welcome 
because  "this  is  your  convention — 
and  we  are  the  party  of  the 
people."  He  will  also  thank  co- 
operating broadcasters  for  their 
work. 

Although  the  networks  turned 
down  a  Democratic  proposal  that 
speeches  be  varied  with  use  of 
visual  effects,  convention  planners 
have  added  several  to  the  hall  it- 
self. Networks  banned  use  of  pic- 
tures, film  clips,  slides  and  the  like 
during  speeches  on  the  basis  that 
these  were  not  an  integral  part  of 
convention  proceedings  inasmuch 
as  delegates  did  not  see  the  added 
effects. 

The   orchestra   and  performers, 


who  were  placed  behind  the  dele- 
gates and  at  the  opposite  end  of 
the  hall  from  the  speaker  a  fort- 
night ago,  will  be  switched  to  a 
position  behind  and  above  the 
speaker's  rostrum  and  therefore  in 
front  of  the  delegates. 

To  avoid  superfluous  and  dis- 
tracting movement  behind  the 
speaker,  which  video  cameras 
picked  up  previously,  officials  will 
move  members  of  the  National 
Committee  from  the  platform  to 
rear  boxes,  and  will  seat  newsmen 
who  were  behind  the  speaker  else- 
where. 

As  the  National  Anthem  is 
played,  a  fan-blown  American  flag 
will  be  spotlighted. 

Although  sessions  traditionally 
begin  late,  the  committee  has  said 
proceedings  will  start  a  maximum 
of  15  minutes  behind  the  starting 
time  "regardless." 

Unique  innovation  is  that  every 
network  will  be  provided  with  a 
complete  shooting  script  in  advance 
of  every  session.  Speakers  and 
performers  rehearsed  Friday,  Sat- 
urday and  Sunday  for  time  checks, 
on  which  the  shooting  scripts  are 
based. 

Entertainment  Feature 

Another  new  idea  is  to  feature 
delegate  entertainment,  available 
of  course  to  the  networks,  before 
each  call  to  order.  For  25  minutes 
before  each  session,  Lou  Breese 
and  his  orchestra  and  other  per- 
formers will  appear  in  a  musical 
salute  to  some  section  of  the  coun- 
try. The  opener  this  morning  will 
honor  the  Illinois  host  group,  but 
details  of  the  major  salute  this 
evening  were  not  revealed.  The 
final  show  will  honor  "all  America." 
A  five-minute  leeway  has  been  pro- 
vided for  delegate  movement  in  the 
hall  and  the  call  to  business. 

Committee  meetings  of  the 
Democrats,  involving  platform  and 
credentials,   were    open    to  radio 


and  TV  newsmen  when  the  plat- 
form hearing  began  Wednesday. 
Although  a  platform  for  TV 
cameras  had  been  provided,  none 
was  reported  to  have  been  moved 
in  until  Thursday.  Some  meetings 
at  the  GOP  convention  banned 
cameras  and  microphones. 

At  his  first  news  conference  in 
Chicago  Wednesday  afternoon,  Sen. 
Estes  Kefauver  (D-Tenn.)  said  he 
was  "glad  all  the  proceedings  are 
open  to  the  public,  who  can  there- 
fore see  that  decisions  are  properly 
arrived  at." 

Some  2,000  radio  and  TV  creden- 
tials will  be  issued  during  the  con- 
vention. Many  of  these  were  ready 
for  distribution  Friday  to  avoid 
repetition  of  the  ticket  hassle 
which  hounded  the  Republican 
meeting  until  the  day  it  closed. 

Planning  Group 

Radio-TV  plans  for  the  Demo- 
crats have  been  formulated  by  a 
group  of  broadcasting  profes- 
sionals. They  include  Kenneth  Fry, 
radio  -  television  director  for  the 
Democratic  National  Committee; 
J.  Leonard  Reinsch,  managing  di- 
rector of  the  Cox  radio  and  tele- 
vision properties  and  consultant  to 
the  committee;  Elmo  Ellis,  pro- 
gram director  of  WSB  Atlanta,  and 
Bob  Swan,  vice  president  in  charge 
of  radio  and  television  for  The 
Katz  Agency,  which  is  handling 
campaign  advertising  for  the  party. 

Industry  men  aiding  Sen.  Rich- 
ard Russell  (D-Ga.)  in  his  cam- 
paign this  week  include  Don  Kelly, 
long-time  Chicago  radio  publicity 
and  program  executive,  and  H. 
Ellis  Saxton,  head  of  the  Milwau- 
kee agency  of  the  same  name. 

Democrats'  rejection  of  the  Tele- 
Prompter brought  a  "you'll-be- 
sorry"  rejoinder  from  Howard  H. 
Henkin,  general  manager  of  the 
firm.  He  said  viewers  would  see 
speakers  at  an  "extremely  uncom- 
plimentary angle"  bending  over 
their    notes.      Some  Democratic 


PROMOTION  with  a  political  convention  motif  is  set  in  motion  by  (I  to  r) 
Chris  J.  Witting,  DuMont  Television  Network  director-general  manager;  Lynn 
Cleary,  DTN  sales  service  director;  Ted  Bergmann,  DuMont  sales  director, 
and  Jack  Bachem,  DTN  assistant  sales  director.  Idea  for  "I  Like  DuMont" 
button  was  that  of  Bill  Koblenzer,  DuMont  account  executive. 


officials  reportedly  felt  the  device 
had  been  over-publicized  to  the 
extent  of  destroying  its  effective- 
ness. 

Chairman  McKinney  promised  a 
convention  tailored  to  television. 
There  were  varied  comments  on 
this. 

Republican  Gov.  John  S.  Fine  of 
Pennsylvania  told  a  new  conference 
that  video  will  "sound  the  death 
knell"  of  the  political  nominating 
convention  as  presently  constituted. 
He  favored  either  a  direct  national 
primary  or  binding  of  convention 
delegates  to  the  candidate  receiv- 
ing the  greatest  vote  in  his  state. 

Sen.  William  Benton  (D-Conn.) 
said  that  television  will  "revolu- 
tionize" techniques  used  in  nom- 
inating conventions.  He  lauded 
TV  for  its  fine  public  service 
coverage  which,  while  sponsored, 
is  proving  costly  to  the  major 
networks  (see  separate  story).  On 
the  other  hand  there  were  reports 
that  appliance  sales  of  three  major 
sponsors  —  Admiral,  Philco  and 
Westinghouse  —  had  jumped  the 
past  week. 

As  part  of  their  effort  to  stream- 
line convention  proceedings,  the 
Democratic  National  Committee 
sent  out  "do's-and-don'ts"  letters 
prior  to  the  GOP  conclave.  Dele- 
gates are  advised  to  get  in  their 
seats  on  time,  guard  their  speech 
and  gestures,  watch  their  wearing 
apparel  and  minimize  private  con- 
versations. 

Sizeable  Schedules 

The  top  Democratic  candidates 
will  meet  themselves  coming  and 
going  to  fill  broadcast  commit- 
ments this  week,  if  advance  indi- 
cations are  any  barometer.  On  July 
19-20  alone,  this  past  weekend, 
Averell  Harriman  had  lined  up  a 
sizable  radio-TV  schedule.  There 
were  others.  Many  radio-TV  net- 
work panel  programs  will  originate 
in  Chicago  this  week  as  during  the 
GOP  convention. 

Full  house  was  expected  at  the 
special  hour-long  telecast  of  Meet 
the  Press  yesterday  (Sunday),  as 
Martha  Rountree  and  Lawrence 
Spivak  prepared  to  greet  five  Dem- 
ocratic candidates  for  the  Presiden- 
tial nomination  and  some  700  dele- 
gates as  an  audience  in  Chicago's 
Studebaker  Theatre.  Candidates 
include  Vice  President  Alben 
Barkley,  who  was  to  appear  with 
Sens.  Robert  S.  Kerr  (Okla.),  Ke- 
fauver and  Russell,  and  Mr.  Harri- 
man. By  Thursday,  more  than  700 
Democratic  delegates  and  politicos 
had  requested  seats  at  the  NBC-TV 
theatre,  which  seats  about  800. 

Network  coverage  will  be  just  as 
comprehensive  for  the  Democrats 
as  during  the  Republican  sessions. 
Some  commentators  and  news  ana- 
lysts who  had  returned  to  their 
regular  base  of  operations  in  New 
York  and  Washington  are  back  in 
Chicago  for  this  convention. 

Washington  members  of  the  CBS 
( Continued  on  page  59 ) 
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8  out  of  10  family-owned  cars  and  trucks  are  radio- equipped. 


THE  MISSING  LINK  IN  RADIO  RESEARCH 


BECAUSE  it  is  vagrant  and  unreachable  by  telephone  or  Audi- 
meter,  the  out-of-home  radio  audience  is  so  difficult  to  measure 
that  only  lately,  with  television  competition  developing,  has 
anyone  tried  seriously  to  find  out  how  big  it  is.  Here's  a  report 
on  the  audience-on-wheels,  a  huge  part  of  the  out-of-home 
audience.  This  deals  with  Louisville,  but  probably  the  results 
would  not  be  much  different  in  San  Diego  or  Kokomo. 


By  DR.  RAYMOND  A.  KEMPER 

IN  THE  Louisville  Trading  Area: 
Q  Eight  in  ten  family-owned 
cars  and  trucks  are  radio-equipped; 
four  in  ten  families  are  available 
to  auto-radio. 

#  The  average  'auto  -  radio 
family'  includes  2.43  adults,  1.48 
children. 

#  The  average  a-r  family  uses 
its  car(s)  for  some  32.5  separate 
trips  per  week. 

%  Auto-radio  tune-in  averages 
some  12.6  minutes  per  separate 
trip;  about  seven  tune-in  hours  per 
week  for  the  average  auto-radio 
family. 

#  Radio  equipped  (family- 
owned)  cars  average  1.7  riders  per 
trip  ...  1.3  adults,  0.4  children. 

9  And,  mark  this  well,  none  of 
this  vast  auto-radio  audience  can 
be  measured,  completely  and  ac- 
curately, by  any  of  the  'program 
rating'  methods  now  in  use  among 
broadcasters  and  timebuyers. 

These  conclusions,  among  others, 
have  grown  out  of  the  data  col- 
lected during  a  comprehensive  re- 
search of  the  Louisville  Trading 
Area.  The  study,  conducted  in 
March-April,  1952,  by  Raymond  A. 
Kemper  &  Assoc.  for  WAVE  Louis- 
ville, is  the  latest  in  a  continuing 
series  designed  to  help  bring  some 
semblance  of  scientific  sanity  to 
the  ultra-crucial  problem  facing 
the  broadcaster  and  the  timebuyer, 
the  problem  of  evaluating,  validly 
and  reliably,  the  impact  and  effec- 
tiveness of  present-day  radio  as 
an  advertising  medium. 

With  increasing  emphasis  dur- 
ing the  past  few  years,  broadcast- 
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ers  have  come  to  recognize  the  very 
real  danger  involved  in  an  accept- 
ance of  "program  ratings"  as  cir- 
culation criteria.  Because  they 
tend  to  place  broadcasters  under  a 
measurement  stringency  from 
which  display-ad  people  and  pub- 
lishers are  exempted,  ratings  have 
been  systematically  inequitable  to 
the  radio  industry.  The  broad- 
caster, who  must  justify  his  cir- 
culation claims  by  proving  "list- 
enership"  to  a  particular  ad,  is 
unilaterally  penalized  by  ratings — - 
if  the  competition  is  free  to  justify 
its  circulation  claims  in  terms  of 
gross  circulation  of  units,  and  not 
on  the  basis  of  actual  "readership." 

Ratings  Invalid? 

But,  another  aspect  of  the  dismal 
picture  has,  in  our  opinion,  re- 
ceived much  too  little  critical 
analysis.  .Present-day  rating  meth- 
ods, because  of  their  inherent 
sampling  limitations  and  precision 
of  measurement  limitations,  are  all 
essentially  invalid.  They  cannot 
deliver  what  they  purport  to  de- 
liver, a  relatively  accurate  estimate 
of  the  actual  size  of  a  program's 
audience.  And,  'the  ability  of  a 
measurement  to  do  what  it  purports 
to  do;  to  measure  what  it  is  de- 
signed to  measure'  is  exactly  what 
the  researcher  means  when  he  uses 
the  term  "scientific  validity." 

We  are  currently  preparing  an 
objective  critical  analysis  of  the 
research  limitations  inherent  in 
each  of  the  rating  methods  in  pres- 
ent use  among  broadcasters.  And, 
since  we  plan  to  make  this  more- 
complete  critique  available  within 
the  industry,  we  will  not  further 


Auto  radio  listening  constitutes  about  12%  of  all  listening. 


labor  the  point  in  this  discussion. 
In  our  opinion,  all  rating  methods 
in  present  use  are  invalid  on  one 
or  more  basic  counts.  And  the 
prime  limitations  common  to  all  of 
them  is  the  non-inclusion  of  auto- 
listening  and  multiple  set  use  in 
the  computation.  Further,  on  the 
basis  of  our  own  experiences  in  the 
Louisville  area,  we  seriously  doubt 
that  auto-radio  listening  can  be 
adequately  measured  by  any  rating 
procedure. 

However,  in  this  March  study  we 
tried  a  new  approach.  And  we 
think  that  we  may  have  come  up 
with  something  promising.  We  have 
— for  the  first  time  that  it  has  ever 
been  done,  as  far  as  we  now  know 
— collected  a  store  of  valid  and  re- 
liable information  about  the  extent 
and  characteristics  of  the  great, 
unmeasured,  Louisville  auto-radio 
audience — the  thousands  of  people 
who  (because  they  are  so  busy  driv- 
ing their  cars  and  listening  to  their 
car-radios)  are  not  available  "at 
home  and  awake"  when  the  rating 
interviewer  telephones;  nor,  by  the 
same  token,  available  to  view  TV; 
nor  to  read  newspapers! 

Here,  in  brief  summary,  are  some 
of  the  conclusions  growing  out  of 
the  data  we  now  have  in  hand. 

(1)  Auto-Radio  Listening  Consti- 
tutes More  Than  One-Ninth  of 
AH  Radio  Listening,  in  the 
Louisville  Market. 

The  1,044  sample  homes  in  the 
representative  cross-section  aver- 
aged some  20  tune-in  hours  (of  in- 
the-home  listening)  in  a  typical 
week,  for  a  combined  total  of  ap- 
proximately 21,000  hours.  The  415 


auto-radio  families  averaged  6.8 
tune-in  hours  of  car-radio  listen- 
ing per  week,  for  a  combined  total 
of  about  2,800  hours  in  a  typical 
week.  Auto-radio  listening,  then, 
constitutes  about  12%  of  all  listen- 
ing that  takes  place  during  a  typ- 
ical week. 

The  intelligent  broadcaster  cer- 
tainly will  not  long  allow  himself 
to  be  burdened  with  a  circulation 
criterion  which  systematically  ig- 
nores so  sizable  a  segment  of  his 
audience.  The  auto  audience  has 
become  too  lusty  a  kid  to  remain 
a  "bonus  baby"! 

(2)  Four  in  Ten  Louisville-Area 
Families  Are  Available  to 
Auto-Radio. 

Of  the  1,044  families  in  the  rep- 
resentative cross-section,  some  -40% 
(415  households)  have  one  or 
more  radio-equipped  cars  or  trucks. 

#  40.2%  (of  450)  CITY  fami- 
lies are  available  to  auto-radio. 

#  36.5%  (of  436)  TOWN  fami- 
lies are  available  to  auto-radio. 

#  47.5%  (of  158)  FARM  fami- 
lies are  available  to  auto-radio. 

And,  some  83%  of  the  family- 
owned  cars  and  trucks  are  radio- 
equipped.  The  466  auto-owning 
families  in  the  cross-section  have  a 
combined  total  of  576  family-owned 
cars  and  trucks,  for  an  average  of 
1.2  cars  per  auto-owning  family. 
Of  the  576  family-owned  cars,  454 
are  radio-equipped,  an  average 
0.435  radio-equipped  family-owned 
cars,  per  market  family. 

When  we  projected  these  statis- 
tics   to    the    estimated  (315,000 
(Continued  on  page  66) 
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WYO.  RADIO  HOMES  951  %  Pensity^Census 


RADIO  set  ownership  in  the  state 
of  Wyoming  included  95.1%  of  all 
homes,  according  to  1950  Housing 
Census  figures  compiled  hy  the 
U.  S.  Census  Bureau.  The  95.1% 
saturation  rate  is  based  on  figures 
from  the  decennial  census,  com- 
piled in  April,  1950. 

Radio  concentration  was  highest 
in  urban  areas,  with  96.7%  of 
^  homes  having  one  or  more  re- 
ceivers. The  lowest  rate  was  in 
the  rural  non-farm  class,  93%. 

Topping  the  list  of  Wyoming 
cities  was  Sheridan,  with  a  radio 
saturation  of  98.3%.  In  Chey- 
enne, the  largest  city,  97.7%  of 
homes  were  radio  equipped. 

Sheridan  County  had  the  highest 
rate  in  the  state,  97.8%,  followed 
by  Laramie  with  97.1%  and  Wash- 
akie with  96.8%. 

Ownership  of  television  sets  was 
negligible,  since  Wyoming  has  no 
TV  stations.  The  TV  data  was 
compiled  at  a  time  when  there 
were  fewer  than  5  million  sets  in 
the  nation  compared  to  more  than 
three  times  that  total  at  present. 
Highest  TV  rate  in  spring  of  1950 
was  1.3%  in  Niahara  County. 


RADIO  AND  TELEVISION— 1950  U.S. 
CENSUS  OF  HOUSING— WYOMING 


Statistics  in  adjacent  table 
are  extracted  from  a  final  re- 
port of  the  1950  Census  of 
Housing',  Series  H-A,  No.  50, 
for  Wyoming,  which  will  be 
available  in  about  six  weeks 
from  the  Superintendent  of 
Documents,  Washington  25, 
D.  C,  at  SO*  per  copy. 

Statistics  on  distribution  of 
the  population  in  Wyoming  are 
presented  in  a  final  report  of 
the  1950  Census  of  Population, 
Series  P-A,  No.  50,  now  avail- 
able from  the  Superintendent 
of  Documents  at  15^  a  copy. 
Descriptions  and  maps  of  "ur- 
banized areas"  are  presented  in 
this  report. 

Statistics  on  characteristics 
of  the  population  in  Wyoming 
are  presented  in  a  final  report 
of  the  1950  Census  of  Popula- 
tion, Series  P-B,  No.  50,  avail- 
able from  the  Superintendent 
of  Documents,  at  S5<?  a  copy. 
Descriptions  of  Standard  Met- 
ropolitan Areas  are  presented 
in  this  report. 

A  standard  metropolitan  area 
is  generally  described  as  a 
county  or  group  of  contiguous 
counties  with  at  least  one 
city  of  50,000  or  more.  In 
New  England,  it  is  defined  on 
a  town  or  city  rather  than 
county  basis. 

An  urbanized  area  contains 
at  least  one  city  of  50,000  or 
more  and  includes  surrounding 
closely  settled  incorporated  and 
unincorporated  areas. 


Shulton  Sets  Campaign 

SHULTON  Inc.,  N.  Y.,  manufac- 
turers of  cosmetics  and  toiletries, 
will  use  radio  and  television  in  its 
fall  advertising  campaign,  with 
definite  schedules  to  be  announced 
later.  Agency  is  Wesley  Assoc., 
N.  Y. 
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1950 
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reporting 
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Total 
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Total 
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dwellin 
units 
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Percent 

Radio 
Home 
1940 

Numbe 

Percent 

The  State 

290,529 

84,185 

82,755 

78,675 

95.1 

57,126 

82,275 

460 

0.6 

Urban  and  rural 
non-farm 

233,825 

69,448 

68,340 

65,195 

95.4 

43,092 

67,960 

330 

0.5 

Urban 

144,618 

45,041 

44,160 

42,170 

96.7 

24,489 

43,910 

150 

0.3 

Rural  non-farm 

89,207 

45,407 

24,180 

22,485 

93.0 

18,603 

24,050 

180 

0.7 

Rural  farm 

56,704 

14,737 

14,415 

13,480 

93.5 

14,034 

14,315 

130 

0.9 

Urban  Places — 
10,000  or  more 

Casper 

23,673 

7,776 

7,660 

7,295 

95.2 

4,916 

7,635 

15 

0.2 

Cheyenne 

31,935 

10,045 

9,805 

9,580 

97.7 

5,910 

9,785 

35 

0.4 

Laramie 

15,581 

4,379 

4,310 

4,225 

98.0 

2,844 

4,285 

30 

0.7 

Rock  Springs 

10,857 

3,328 

3,280 

3,135 

95.6 

2,583 

3,240 

10 

0.3 

Sheridan 

11,500 

3,901 

3,840 

3,775 

98.3 

2,899 

3,840 

20 

0.5 

Counties 
Albany 
Big  Horn 
Campbell 
Carbon 
Converse 
Crook 
Fremont 
Goshen 
Hot  Springs 
Johnson 
Laramie 
Lincoln 
Natrona 
Niobrara 
Park 
Platte 
Sheridan 
Sublette 
Sweetwater 
Teton 
Uinta 
Washakie 
Weston 

Yellowstone  Nat. 
Park  (part) 


19,055 

13,176 
4,839 

15,742 
5,933 
4,738 

19,580 

12,634 
5,250 
4,707 

47,662 
9,023 

31,437 
4,701 

15,182 
7,925 

20,185 
2,481 

22,017 
2,593 
7,331 
7,252 
6,733 

353 


5,404 
3,566 
1,475 
4,643 
1,831 
1,406 
5,459 
3,619 
1,637 
1,467 
12,861 
2,462 
9,996 
1,453 
4,494 
2,396 
6,131 

750 
6,306 

752 
1,938 
2,042 
1,991 

106 


5,355 
3,585 
1,430 
4,330 
1,765 
1,335 
5,390 
3,580 
1,670 
1,490 
12,565 
2,470 
9,820 
1,500 
4,435 
2,425 
6,080 

695 
6,220 

710 
1,860 
2,000 
1,955 

90 


5,150 
3,405 
1,350 
3,980 
1,640 
1,225 
5,030 
3,410 
1,570 
1,390 
12,205 
2,295 
9,380 
1,385 
4,230 
2,265 
5,945 

630 
5,910 

665 
1,725 
1,935 
1,865 


96.2 
95.0 
94.4 
91.9 
92.9 
91.8 
93.3 
95.3 
94.0 
93.3 
97.1 
92.9 
95.5 
92.3 
95.4 
93.4 
97.8 
90.6 
95.0 
93.7 
92.7 
96.8 
95.4 


90  100.0 


3,587 
2,697 
1,359 
2,927 
1,504 
1,065 
3,041 
2,487 
1,087 
1,205 
7,437 
2,238 
6,342 
1,353 
2,463 
1,751 
4,660 

648 
4,844 

582 
1,521 
1,121 
1,104 

103 


5,330 
3,575 
1,420 
4,335 
1,765 
1,325 
5,340 
3,505 
1,660 
1,490 
12,540 
2,410 
9,730 
1,510 
4,425 
2,430 
6,040 

695 
6,155 

705 
1,830 
2,000 
1,960 

100 


30 
10 
15 
40 
10 
5 
50 
20 

10 
80 
10 
30 
20 
30 
15 
35 


0.6 
0.3 
1.1 
0.9 
0.6 
0.4 
0.9 
0.6 

0.7 
0.6 
0.4 
0.3 
1.3 
0.7 
0.6 
0.6 


15  0.2 
15  0.8 
20  1.0 


NART6  CONVENTION 


Facilities  Are 
Arranged 


HOTEL  and  auditorium  facilities  for  the  1953  NARTB  convention  in 
Los  Angeles  were  arranged  last  week  by  Clair  R.  McCollough,  WGAL 
Lancaster,  Pa.,  chairman  of  the  NARTB  board's  convention  committee, 
and  C.  E.  Arney  Jr.,  secretary-treasurer. 
Official  starting  date  for  conven-  * 


tion  meetings  will  be  moved  from 
the  customary  Monday  to  Wednes- 
day, with  meetings  closing  late 
Friday,  the  NARTB  representa- 
tives said  during  a  Los  Angeles 
inspection  trip.  This  plan  gives 
broadcasters  a  chance  to  take  ad- 
vantage of  special  airline  family 
rates,  available  in  the  early  part 
of  the  week. 

Arrangements  made  last  week 
are  tentative,  subject  to  approval 
by  the  full  board  convention  com- 
mittee. 

Meetings  will  start  April  29  at 
10:30  a.m.,  with  April  28  desig- 
nated pre-registration  day  [B*T, 
June  30].  Headquarters  will  be 
maintained  at  the  Biltmore  Hotel 
but  it  had  not  been  decided  whether 
to  hold  main  convention  meetings 
in  the  Biltmore  Theatre,  as  was  the 
case  at  the  1948  Los  Angeles  con- 
vention, or  at  the  Philharmonic 
Auditorium,  across  the  street. 

The  annual  Engineering  Con- 
ference will  be  held  simultaneously 


with  the  Management  Conference, 
with  sessions  booked  in  Burdette 
Hall  at  the  Philharmonic  Bldg.  The 
annual  equipment  show,  one  of  the 
nation's  major  industrial  exposi- 
tions, will  be  held  in  the  Biltmore 
ballroom  with  additional  space  as 
needed. 

Delegates  will  be  housed  in  the 
Biltmore  and  the  new  Statler,  now 
nearing  completion.  Other  hotels 
will  be  utilized  if  necessary,  ac- 
cording to  Mr.  Arney. 

As  in  1948,  Southern  California 
Broadcasters  Assn.  will  handle  en- 
tertainment for  the  convention. 
SCBA's  board  will  constitute  the 
entertainment  committee  and  will 
set  up  plans  within  the  next  fort- 
night. 

Calvin  J.  Smith,  KFAC  Los  An- 
geles, speaking  as  SCBA  presi- 
dent said  special  emphasis  will  be 
given  entertainment  for  wives  and 
families  of  delegates.  Harry  Maiz- 
lish,  KFWB  Hollywood,  is  expected 
to  head  the  entertainment  commit- 
tee as  he  did  in  1948. 


NBC  Reunification 

(Continued  from  page  23) 

dent  in  charge  of  press  and  in- 
formation, who  in  the  past  has 
reported  to  Public  Relations  Vice 
President  William  F.  Brooks;  Mr. 
Lawrence,  who  as  TV  sales  devel- 
opment manager  reported  to  Mr. 
Madden  under  the  former  set-up, 
and  Mr.  Cresswell,  who  as  TV  net- 
work controller  reported  to  Mr. 
Weaver  before  the  reorganization. 

Mr.  Denny  and  Mr.  Madden  will 
report  to  President  McConnell,  as 
will  Mr.  Weaver.  Mr.  White  reports 
to  Mr.  Weaver. 

Reporting  to  Denny 

Reporting  to  Mr.  Denny  will  be 
James  M.  Gaines,  vice  president 
in  charge  of  owned-and-operated 
stations;  Mr.  Brooks  (public  rela- 
tions), and  O.  B.  Hanson,  vice  pres- 
ident and  chief  engineer.  Presi- 
dent McConnell  said  that  "in  addi- 
tion to  these  operations  for  which 
he  is  directly  responsible,"  Mr. 
Denny  will  also  handle  special  as- 
signments for  the  president  in 
connection  with  the  overall  opera- 
tion of  the  company. 

The  responsibilities  of  financial 
Vice  President  Joseph  V.  Heffer- 
nan  were  not  changed  by  the  re- 
alignment, authorities  reported.  In 
addition  to  finance,  he  will  con- 
tinue to  have  responsibility  for 
other  staff  activities  including  per- 
sonnel and  legal. 

In  announcing  the  top-level 
changes,  President  McConnell  said 
creation  of  the  unified  departments 
under  centralized  operating  man- 
agement "is  a  great  forward  step 
in  strengthening  our  organization 
for  maximum  efficiency."  He  con- 
tinued: 

"As  a  result  of  these  steps,  we 
are  further  extending  the  coordi- 
nation of  radio  and  television.  All 
of  the  principal  operating  func- 
tions of  our  two  networks,  as  well 
as  the  staff  activities  which  di- 
rectly serve  these  operations,  will 
be  coordinated  in  a  closely-knit 
group  under  unified  top  manage- 
ment control. 

Easier  for  Business 
"With  this  unified  operation,  it 
will  be  easier  for  us  to  conduct  our 
expanding  business,  and  easier  for 
our  clients  and  their  agencies  to 
do  business  with  us.  We  are  con- 
solidating our  resources  so  that  we 
can  better  serve  the  public,  our  ad- 
vertisers and  our  affiliated  stations, 
and  so  that  we  can  better  develop 
our  personnel  and  their  opportu- 
nities at  NBC." 

In  connection  with  Mr.  Madden's 
new  assignment,  President  McCon- 
nell said:  "I  am  also  happy  to  an- 
nounce that  Edward  D.  Madden 
will  serve  in  the  new  organization 
as  vice  president  and  assistant  to 
the  president." 

The  changes  were  reported  in 
two  separate  announcements,  both 
released  Friday.  One  covered  the 
unified  departments  and  their  key 
officials;  the  other,  the  new  assign- 
ments for  Messrs.  Denny  and 
Madden. 
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LISTENING,  VIEWING  RISE     Repoited  in  c&w 


TWO  prevalent  theories  about  what 
home  are  upset  in  the  fifth  annual 
by    Cunningham    &    Walsh,  New 
are  made : 


happens  when  TV  comes  into  the 
Videotown  survey  just  completed 
York    agency.    These  revelations 


1 —  Radio  listening  is  increasing 
among  families  that  have  had  TV 
sets  from  one  to  five  years. 

2 —  The  longer  a  family  has  owned 
a  TV  set,  the  more  time  it  spends 
looking  at  TV  programs. 

Videotown,  test  laboratory  for 
Cunningham  &  Walsh's  TV  survey 
since  it  was  started  in  1948,  was 
revealed  for  the  first  time  this  year 
at  New  Brunswick,  N.  J.  Gerald 
W.  Tasker,  research  director,  chose 
the  city  because  it  is  a  normal  mar- 
keting and  manufacturing  area,  not 
primarily  a  suburb,  yet  near 
enough  to  New  York  for  good  re- 
ception of  many  TV  channels. 

Videotown  provides  the  factual 
story  of  what  has  happened  in  one 
well-developed  TV  market,  indicat- 
ing "what  will  probably  happen  in 
the  rest  of  the  country,"  according 
to  the  agency.  The  studies  have  not 
yet  attempted  to  measure  TV's  ef- 
fect on  Saturday  and  Sunday  activ- 
ities. 

Analyzing  what  has  happened  to 
radio  listening  in  TV  homes,  the 
Videotown  study  stated  radio  lis- 
tening increased  slightly,  mostly 
during  early  evening  and  late  eve- 
ning hours,  among  families  that 
bought  TV  sets  in  1950  and  early 
1951.  They  were  called  on  for  the 
third  time. 

The  Videotown  study  continues: 

An  upswing  in  radio  listening  is 
also  noted  in  the  group  of  families 
surveyed  who  have  had  TV  sets  from 
one  to  five  years.  A  50%  increase  in 
the  number  of  people  listening  to  ra- 
dio at  some  time  during  the  evening 
is  indicated,  occurring  mostly  during 
early  and  late  evening  hours. 

Daytime  radio  listening  has  not 
been  affected  materially.  In  1951  ra- 
dio listening  during  the  morning 
hours  in  TV  homes  was  at  a  higher 
level  than  in  the  non-TV  homes  (this 
is  among  women,  of  course).  This 
year  it  remained  about  the  same  de- 
spite an  increase  in  TV  viewing.  Dur- 
ing the  morning  hours  it  was  noted 
that  radio  listening  was  coincidental 
with  some  other  activity  in  75%  of 
the  cases — usually  housework.  One 
of  the  problems  facing  TV  is  that  of 
producing  daytime  programs  as  in- 
teresting to  hear  as  to  see. 

Although  TV  viewing  increased 
over  last  year  in  both  morning  and 
afternoon,  it  is  still  only  about  one- 
third  as  high  as  radio  listening  in 
the  morning.  Afternoon  television 
grows  gradually  in  importance  and  by 
4  p.m.,  about  the  time  the  children  get 
home  from  school,  television  viewing 
jumps  ahead  of  radio  listening. 

Cunningham  &  Walsh  stated  that 
its  "intensive  field  research  in  Vi- 
deotown" for  the  fifth  consecutive 
year  reveals  "that  the  average  use 
of  all  television  sets  on  week-day 
evenings  is  still  increasing;  aver- 
age hours  of  viewing  person  is 
greater;  older  sets  are  used  more 
than  a  half -hour  longer  each  eve- 
ning than  are  new  sets ;  and  owners 
of  older  sets  spend  more  time  in 


*  

front  of  their  sets  than  do  new 
owners. 

"Among  owners  of  older  sets 
there  is  a  slight  decline  since  last 
year  in  the  number  of  people  who 
watch  television  at  any  one  time; 
however,  those  who  do  watch  spend 
a  half-hour  longer  before  the  set 
now  than  they  did  a  year  ago.  With 
Videotown  survey  figures  showing- 
more  sets  tuned  in  for  longer 
periods,  the  decline  in  the  number 


of  people  viewing  at  any  one  time 
merely  indicates  a  rotating  audi- 
ence. That  is,  the  set  is  tuned  in 
and  members  of  the  family  come 
and  go  depending  upon  their  in- 
terest in  the  program. 

"One  indication  that  a  peak  of 
television  interest  during  evening 
hours  may  be  near  at  hand  is  the 
fact  that  set  usage  and  hours  of 
viewing  per  person  increase  as  the 
age  of  the  set  increases.  Out  of 
the  evening's  seven  hours  avail- 
able for  viewing  (5  p.m. -midnight) , 
older  sets  are  in  use  for  a  stagger- 
ing average  of  five  hours.  TV 
owners  seem  to  be  staying  up  about 


a  half-hour  later  than  last  year.  It 
would  seem  almost  impossible  for 
viewing  hours  to  increase  beyond 
this;  thus  averages  will  tend  to 
level  off  or  even  fall  as  the  tele- 
vision market  becomes  more  satur- 
ated. The  only  other  indication 
that  a  peak  in  viewing  has  been 
reached  is  a  slight  falling  off  of 
viewing  time  among  children."  , 

The  Videotown  study  analyzes 
impact  of  TV  on  activities,  habits 
and  lives  of  set  owners  and  sees  a 
point  of  market  saturation  ap- 
proaching in  mature  TV  areas. 

Most  drastic  effect  of  viewing 
has  been  on  motion  picture  attend- 
ance and  radio  listening,  it  is  1 
stated.  A  panel  of  non-TV  fami- 
lies interviewed  in  1950  showed 
marked  changes  in  habits  during  the 
year  after  buying  TV  sets.  In  that 
first  year  of  TV,  movie  attendance 
dropped  77%,  radio  listening  88%: , 
on  the  average  weekday  evening, 
with  magazine  reading  down  53  9c,  \ 
entertaining  down  87%  and  visit- 
ing down  74%. 

This  year,  however,  when  these 
same  families  were  contacted  it  i 
was  found  that  radio  listening  was 
up  slightly,  mostly  in  early  and 
late  evening  hours,  and  visiting 
was  up  27%  over  last  year. 

"It  is  apparent  that  the  major 
effect  on  other  activities  is  ex- 
perienced during  the  first  year  of 
set  ownership,"  the  agency  re-  I 
ported.  "After  the  first  year,  other 
activities  increase  slightly  or  level 
off,  but  continue  to  account  for  [ 
less  of  the  person's  leisure  time 
than  before  TV." 

Newspaper  reading  is  about  the 
only  regular  activity  showing  no 
decrease  after  advent  of  TV,  the 
agency  reported,  finding  it  up  40%  ' 
in  1951  and  almost  doubled  in  1952. 

Set  sales  are  declining  in  Video- 
town,  with  its  60  %  TV  saturation, 
and  the  second-set  market  is  de- 
veloping slowly.  Even  with  new  TV 
stations  there  will  not  be  enough 
new  prospects  to  bring  sales  vol- 
ume back  to  the  1950  peak,  it  was 
predicted.  Major  reasons  for  not 
buying  are  not  interested,  41%,  and 
can't  afford,  28%. 

Replacements  are  due  mainly  to 
desire  for  larger  screen,  59%,  with 
only  18%:  citing  poor  performance 
of  present  set  and  only  23  %  a 
second  set.  The  agency  suggests 
the  industry  should  develop  a  set 
specially  designed  as  a  second  set, 
and  sell  larger  screens  to  the  small- 
screen  set  owners. 

No  passing  fancy,  TV  is  well 
integrated  into  family  life,  with 
interest  mounting  as  sets  get  older, 
according  to  the  agency. 


issue  cease  and  desist  orders  in  addi- 
tion to  revocation  of  license  for 
cause,  (b)  forbids  Commissioners  who 
resign  from  practicing  before  the 
Commission  for  one  year,  (c)  pro- 
hibits broadcasters  from  charging 
more  than  the  comparable  commercial 
rate  for  speeches  by  political  candi- 
dates, and  (d)  provides  each  Commis- 
sioner with  a  legal  and  an  engineer- 
ing assistant. 


McFARLAND  ACT  f'S:*S,r 

WITH  the  signing  of  the  McFarland  Bill  (S  658)  by  President  Truman 
last  week,  the  top  question  in  the  minds  of  Washington  broadcast  at- 
torneys and  engineers  was:  Will  it  slow  up  the  Commission? 

The  answer  seems  to  be:  Yes,  until  the  Commissioners  and  staff  have 


reoriented  themselves  to  take  into 
account  the  new  practices  and 
procedures. 

After  the  initial  slowdown,  most 
observers  do  not  believe  the  new 
regulations  will  impede  the  Com- 
mission's processing  of  applica- 
tions or  actions  on  hearing  cases. 

In  fact,  they  point  to  the  Act's 
provisions  which  require  the  Com- 
mission to  make  final  decisions  on 
applications  within  three  months  of 
filing,  or  within  six  months  after 
a  hearing  is  concluded — or  report 
the  reasons  why  to  Congress. 

They  admit,  however,  the  re- 
quirement that  the  Commission 
notify  an  applicant  if  his  applica- 
tion cannot  be  granted  without  a 
hearing,  detailing  the  reasons  why, 
is  a  new,  intermediate  step,  which 
could  result  in  some  delay. 

But,  they  point  out,  the  converse 
is  that  such  a  practice  could  permit 
the  straightening  out  of  many 
questions  which  would  permit  the 
Commission  to  make  a  grant  with- 
out a  hearing. 

They  also  feel  that  the  protec- 
tions afforded  broadcasters — (1) 
petitions  must  be  answered  in  15 
days,  (2)  grants  are  subject  to 
protest  for  30  days,  (3)  the  "double 
jeopardy"  anti-trust  clause  has 
been  deleted,  (4)  the  staff  must  not 
intervene  with  the  Commission  un- 
less all  parties  have  the  right  to 
refute  recommendations,  (5)  the 
burden  of  proof  regarding  objec- 
tions to  license  renewals  is  on  the 
FCC — all  add  up  to  outweigh  pos- 
sible delays. 

President  Truman  signed  the 
bill  just  24  hours  before  it  would 
have  died  through  a  pocket  veto. 
It  was  understood  that  the  only 
real  protest  was  from  the  Dept.  of 
Justice,  which  did  not  like  the 
elimination  of  the  anti-trust  clause 
from  the  Communications  Act. 

The  FCC  did  not  object  to  the 
President  signing  the  bill.  It  al- 
luded to  the  need  for  additional 
funds  thought  to  be  necessary  to 


put  some  of  the  provisions  of  the 
McFarland  Bill  into  effective  prac- 
tice. The  Commissioners  overruled 
a  staff  report  which  strenuously 
objected  to  the  bill,  and  which  rec- 
ommended that  the  President  not 
sign  it. 

In  reporting  Mr.  Truman's  signa- 
ture, the  Commission  the  next  day 
announced  that  the  provisions  of 
the  McFarland  Bill  superseded  any 
of  its  rules  and  regulations  which 
might  be  in  conflict. 

it  also  reported  that  revision  of 
its  rules  and  regulations  would  be 
issued  "as  soon  as  practicable." 

Upon  the  President's  signature, 
the  bill  became  law.  The  only  ex- 
ceptions were  for  those  cases  al- 
ready in  the  courts,  or  those  where 
•  Hearings  have  been  commenced." 

w  hether  this  affects  the  62  ap- 
pl. cations  set  for  hearings  two 
weeks  ago  upon  the  resumption  of 
T  V  processing  [At  Deadline,  July 
14J,  is  not  clear. 

Most  outside  attorneys  think 
that  tne  Commission  will  have  to 
revoke  its  order  designating  the 
TV  hearings,  and  proceed  in  line 
with  the  McFarland  Act  require- 
ment that  the  Commission  notify 
the  applicants  why  grants  cannot 
be  made.  This  could  lead  to  amend- 
ments, obviating  the  need  for  a 
hearing,  it  is  thought. 

On  the  other  hand,  some  FCC 
lawyers  believe  that  since  the  hear- 
ings were  designated  before  the 
President  signed  the  bill,  they  can 
be  considered  under  the  exception. 

NARTB  President  Harold  E. 
Fellows  expressed  gratification 
with  the  signing.  He  expressed  the 
belief  that  the  revised  Act  would 
ensure  "more  equitable  treatment" 
for  broadcasters  on  the  part  of  the 
Commission  and  also  that  proce- 
dures would  be  simplified  and 
grants  expedited. 

Among  other  amendments  to  the 
Communications  Act  of  1934,  the  new 
measure:    (a)    permits    the   FCC  to 
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MAY  NETWORK  TIME  SALES 


Show  Rise-PIB 


EEVERSING  the  general  trend  in 
network  time  sales,  gross  billings 
of  the  four  nationwide  radio  net- 
works in  May  showed  a  slight  in- 
crease over  the  April  gross.  The 
TV  networks'  combined  gross  time 
sales  declined  from  April  to  May. 

Radio  networks  totaled  $13,996,- 
126  in  May,  up  0.4 c/<  from  the 
April  total  of  $13,943,887;  TV  net- 
works in  May  had  gross  billings  of 
$14,701,827,  down  2.1%  from  the 
$15,014,091  gross  for  April,  ac- 
cording to  the  records  of  advertis- 
ing expenditures  on  the  broadcast 
networks  kept  by  Publishers  Infor- 
mation Bureau. 

The  PIB  figures  for  May  show 
few  major  changes  from  April. 
The  same  10  advertisers  appear  as 
the  top  10  radio  network  clients 
for  May  (Table  I)  as  were  included 
in  the  same  list  for  April.  The  TV 
network  top   10  for   May  (Table 

IV)  includes  eight  names  from  the 
April  list,  with  Kellogg  and  Gil- 
lette replacing  General  Mills  and 
General  Motors  as  ninth  and  tenth 
advertiser,  respectively. 

Leading  advertisers  in  the 
various  product  advertising  groups 
also  show  little  change  during  the 
month.  Of  the  26  classes  of  radio 
network  advertisers  in  May  (Table 
II),  23  show  the  same  top  client  as 
in  April;  one  new  class  was  added 
(Political,  with  U.  S.  Sen.  William 
F.  Knowland's  (R-Calif.)  re-elec- 
tion campaign  committee  as  the 
leading  buyer  of  radio  network 
time)  and  two  classes  changed 
leaders — Horticulture,  from  Ferry 
Morse  Seed  Co.  in  April  to  Jackson 
&  Perkins  Co.,  and  Confectionery 
&  Soft  Drinks,  from  William 
Wrigley  Jr.  Co.  to  Coca-Cola  Co. 

TV  network  class  leaders  (Table 

V)  show  19  duplicates  from  April 
to  May;  one  dropout  (no  political 
use  of  national  TV  networks  in 

(Continued  on  page  4-8) 


TABLE  I 

Top   Ten   Radio   Network  Adver- 
tisers for  May  1952 

1.  Procter  &  Gamble  Co  $1,434,641 

2.  General  Foods  Corp   620,688 

3.  Miles  Labs.  Inc   595,471 

4.  Sterling  Drug  Inc   582,231 

5.  Lever  Brothers  Co   567,950 

6.  General  Mills  Inc   510,933 

7.  Liggett  &  Myers  Tobacco  Co.  .  .  385,935 

8.  Philip  Morris  &  Co.  Ltd   368,854 

9.  Colgate-Palmolive-Peet  Co.  ...  360,039 
10.  American  Home  Products  Corp.  350,318 


TABLE  IV 

Top  Ten  TV  Network  Advertisers 
In  May  1952 

1.  Procter   &   Gamble  Co   $1,072,700 

2.  General   Foods   Corp   724,515 

3.  R.  J.  Reynolds  Tobacco  Co.  .  .  660,240 

4.  Colgate-Palmolive-Peet  Co.  .  .  615,365 

5.  American  Tobacco  Co   502,800 

6.  Lever   Brothers   Co   473,835 

7.  Liggett  &  Myers  Tobacco  Co.  452,295 

8.  P.  Lorillard  Co   345,460 

9.  Kellogg    Co   314,917 

10.  Gillette  Co   306,755 
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TABLE  II 

Leading  Radio  Network  Advertiser  for   Each   Product'  Group   During  May  1952 


Class 


Agriculture  &  Farming 
Apparel,  Footwear  &  Access. 
Automotive,    Auto.    Access.  & 

Equip. 
Beer,  Wine  &  Liquor 
Bldg.  Materials,  Equip.  & 

Fixtures 
Confectionery  &  Soft  Drinks 
Consumer  Services 

Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants  & 

Other  Fuels 
Horticulture 

Household  Equip.  &  Supplies 
Household  Furnishings 
Industrial  Materials 
Insurance 


Advertiser 
Allis-Chalmers  Mfg.  Co. 
Cannon  Mills  Co. 
Goodyear  Tire  &  Rubber  Co 

Falstaff  Brewing  Co. 
Johns-Manville  Corp. 


Gross  Time 
Purchase 
$38,815 
1 1 ,800 
78,674 

85,738 
68,927 


Coca  Cola  Co.  157,186 
E'ec'ric  Co.'s  Advertising 

Program  63,088 

Mi!es  Labs.  Inc.  595,471 

General  Foods  Corp.  613,483 
Standard  Oil  Co.  of  Indiana  102,222 

Jackson  &  Perkins  Co.  27,515 

Philco  Corp.  137,607 

Armstrong   Cork   Co.  41,420 

U.  S.  Steel  Corp.  97,560 
Prudential   Insurance  Co. 

of  America  132,423 


Class 

Jewelry,    Optical    Goods  & 

Cameras 
Office  Equip.,  Stationery  & 

Writing  Supplies 
Political 


Publishing  &  Media 

Radios,  TV  Sets,  Phonographs, 
Musical   Inst.   &  Access. 

Retail  Stores  &  Direct  Mail 

Smoking  Materials 

Soaps,  Cleansers  &  Polishes 

Toiletries  &  Toilet  Goods 

Transportation,  Hotels  &  Re- 
sorts, &  Agricultural  Devel- 
ment 

Miscellaneous 


Gross  Time 
Advertiser  Purchase 
Longines-Wittnauer  Watch  Co.  $91,824 


Hall  Brothers  Inc. 


82,480 


U.  S.  Senator  Wm.  F.  Know- 
land  Re-Election  Campaign 

Committee  2,112 

Time  Inc.  72,007 

RCA  61,398 

Dr.  Hiss  Shoe  Stores  2,688 

Liggett  &  Myers  Tobacco  Co.  385,935 
Procter  &  Gamble  Co.  1,018,539 

Procter  &  Gamble  Co.  343,501 

Assn.  of  American  Railroads  61,902 


American  Federation  of  Labor  106,854 


TABLE  III 

Gross  Radio  Network  Time  Sales  by  Product  for  May  and  First  Five  Months  1951-1952 


Advertiser  Group 

Jan. -May, 

Jan. -May, 

May,  1952 

1952 

May,  1951 

1951 

Agriculture  &  Farming 

$69,435 

$324,933 

$53,507 

$306,393 

Apparel,  Footwear 

&  Accessories 

23,492 

128,190 

7,916 

436,877 

Automotive,  Auto.  Ac- 

cess.   &  Equip. 

369,528 

1,699,738 

379,295 

2,028,869 

Beer,  Wine  &  Liquor 
Bldg.  Materials,  Equip. 

227,825 

1,142,348 

266,588 

1,484,293 

&  Fixtures 

96,861 

417,585 

137,368 

605,795 

Confectionery  & 

Soft  Drinks 

472,760 

2,641,370 

554,955 

2,671,524 

Consumer  Services 

189,585 

1 ,000,446 

228,894 

1,422,378 

Drugs    &  Remedies 

1,829,327 

9,383,704 

2,162,973 

10,641,700 

Food  &  Food  Products 

3,288,429 

16,493,505 

4,052,533 

20,014,453 

Gasoline,  Lubricants  & 

Other  Fuels 

424,153 

2,269,547 

479,495 

2,576,960 

Horticulture 

46,928 

109,923 

20,163 

86,394 

Household  Equip. 

&  Supplies 

250,535 

1,553,610 

247,136 

1,211,919 

Household  Furnishings 

96,775 

493,820 

123,199 

420,815 

Industrial  Materials 

156,558 

1,067,266 

188,485 

917,503 

Insurance 

309,165 

1,471,600 

272,669 

1,306,577 

Jewelry,  Optical  Goods 

&  Cameras 

91,824 

481,488 

100,117 

528,483 

Advertiser  Group  May,  1952 

Office  Equip.,  Stationery 

&  Writing  Supplies  $82,480 

Political  5,295 

Publishing  &  Media  85,543 

Radios,  TV  Sets,  Phono- 
graphs, Musical  Instru- 
ments &  Access.  109,124 

Retail  Stores  &  Di- 
rect Mail  2,688 

Smoking  Materials  1,546,156 

Soaps,  Cleansers 

&  Polishes  1,698,067 

Toiletries  & 

Toilet  Goods  2,053,942 

Transportation,  Hotels  & 
Resorts  &  Agricultural 
Development  61,902 

Miscellaneous  407,749 


Jan. -May, 
1952 

$361,577 
5,999 
351,476 


Jan. -May 
May,  1951  1951 


$88,410 
14,345 


$389,292 
150,288 


636,792 

11,022 
8,135,616 

7,954,398 

9,980,044 

406,545 
2,023,465 


310,684  1,035,658 


13,174 
1,914,414 


24,021 
9,314,658 


1,784,380  8,138,077 
2,663,479  12,189,629 


88,378 
402,529 


577,346 
2,134,116 


TOTAL 


$13,996,126  $70,544,987  $16,555,086  $80,613,982 


Leaves  CCBS 
For  New  Post 


QUAAL  TO  CROSLEY 

WARD  L.  QUAAL,  director  of  Clear  Channel  Broadcasting  Service, 
has  resigned  to  join  Crosley  Broadcasting  Corp.,  Cincinnati,  as  assist- 
ant general  manager.  Robert  E.  Dunville,  Crosley  president,  announced 
Mr.  Quaal  will  take  his  new  post  Aug.  25,  succeeding  Dwight  Martin, 


who  resigned  in  June  to  become 
vice  president  of  General  Teleradio 
and  executive  vice  president  of 
General  Telecasting. 

In  his  new  role  Mr.  Quaal  will 
be  active  in  the  entire  Crosley  sta- 
tion organization,  including  WLW 
Cincinnati  and  WINS  New  York; 
WLWT  (TV)  Cincinnati,  WLWD 
(TV)  Dayton,  WLWC  (TV)  Co- 
lumbus, WLWA  (FM)  Cincinnati, 
WLWB  (FM)  Dayton,  WLWF 
(FM)  Columbus,  as  well  as  short- 
wave subsidiaries. 

He  has  been  with  CCBS  3M> 
years,  having  succeeded  Victor  A. 
Sholis  who  became  vice  president 
of  WHAS-AM-TV  Louisville.  Dur- 
ing his  CCBS  regime,  Mr.  Quaal 
has  expanded  its  engineering  and 
program  service  to  member  sta- 
tions, including  comprehensive  cov- 
erage of  the  Republican  convention 
in  Chicago. 

In  addition  he  has  provided  a 
large  number  of  public  service  pro- 
grams out  of  Washington  and  other 
cities.  The  CCBS  farm  program 
service  pool  gives  on-the-spot  cov- 
erage of  events  affecting  American 

asting 


agriculture  here  and  abroad. 

Mr.  Quaal  has  been  active  in  the 
fight  to  maintain  radio  as  the  great- 
est mass  communications  medium, 
predicting  it  will  continue  to  grow 
in  importance.  He  contends  ra- 
dio's impact  on  rural  and  small- 
town America  has  never  been 
greater. 

Edwin  W.  Craig,  WSM  Nash- 
ville, CCBS  ehairman,  said  con- 
sideration will  be  given  appoint- 
ment of  a  successor  in  a  few  weeks. 
"Mr.  Quaal  is  one  of  the  finest 
young  men  I  have  ever  had  the 
privilege  of  knowing,  personally 
and  businesswise,"  Mr.  Craig  said. 
"We  shall  miss  him.  He  leaves  us 
with  our  blessings  and  our  eternal 
good  wishes."  The  CCBS  Wash- 
ington headquarters  will  be  oper- 
ated by  Mr.  Quaal's  staff  after  he 
leaves.  Legal  affairs  are  handled 
by  the  Washington  law  office  of 
Kirkland,  Fleming,  Green,  Martin 
&  Ellis. 

Mr.  Quaal  entered  radio  in  1936 
as  an  announcer,  while  still  a  stu- 
dent at  Ishpeming  (Mich).  High 
School,  working  on  WDMJ  Mar- 


Mr.  QUAAL 

.  .  .  radio's  impact  never  greater. 

quette.  At  the  U.  of  Michigan  he 
also  worked  at  WJR  Detroit. 

Upon  graduation  in  1941  he  joined 
the  WGN  Chicago  announcing  and 
special  events  staff.  Returning  in 
1945  from  naval  service,  and  re- 
suming duties  at  WGN,  he  was 
placed  in  charge  of  public  affairs 
and  later  made  special  assistant  to 
Frank  P.  Schreiber,  station  man- 
ager. He  moved  to  CCBS  Feb.  11, 
1949,  on  leave  of  absence  from 
WGN. 
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EQUIPMENT  BOOM      Followi"g TV  Th°* 


By  BRUCE  ROBERTSON 

HAPPY  that  after  three  and  a  half 
years  of  freeze  on  new  TV  station 
applications  the  FCC  has  begun 
to  open  up  new  markets  for  their 
wares  [B»T,  July  14],  the  manu- 
facturers of  video  transmitting 
and  receiving  equipment  last  week 
were  busily  preparing  to  take  full 
advantage  of  their  new  sales  op- 
portunities, a  spot  check  of  lead- 
ing companies  by  Broadcasting  • 
Telecasting  revealed. 

The  transmitter  manufacturers 
expressed  themselves  as  generally 
ready  to  deliver  equipment  to  new 
VHF  licensees  with  reasonable 
promptness,  that  is,  within  the  next 
few  months.  UHF  licensees  will 
have  to  wait  a  little  longer,  but 
they,  too,  should  have  their  new 
transmitters  by  late  winter  or 
early  spring  at  the  latest,  with 
some  indications  that  a  few  UHF 
stations  may  be  able  to  get  on  the 
air  this  fall. 

The  steel  strike  has  not  yet 
seriously  affected  the  output  of  TV 
broadcasting  equipment,  although 
some  company  spokesmen  voiced 
fears  that  the  strike  might  make 
transmitting  antenna  towers  dif- 
ficult to  obtain.  NPA  material 
allocations  have  also  been  sufficient 
to  meet  the  companies'  needs  to 
date. 

Makers  of  TV  receivers  are 
beginning  to  hold  dealers  meetings 
in  the  areas  soon  to  be  opened  up 
for  reception  of  TV  programs — 
and  the  sale  of  receivers — and  to 
lay  plans  for  promoting  their  sets 


GEN.  TIRE  BUYS 

Control  of  Crosley  Motors 

GENERAL  Tire  &  Rubber  Co.  has 
bought  control  of  Crosley  Motors 
Inc.  from  Powel  Crosley  Jr.,  one- 
time owner  of  WLW  Cincinnati 
and  the  Crosley  Manufacturing 
Co.,  {radios,  TV  sets,  refrigerators, 
other  appliances). 

The  tire  firm,  which  owns  seven 
radio  and  three  television  stations 
and  controls  MBS,  bought  317,077 
shares  of  Crosley  Motors'  total 
569,254  in  exchange  for  756  shares 
of  2>xk%  second  preferred  stock  of 
General  Tire. 

In  1945,  Mr.  Crosley  sold  50-kw 
WLW  and  the  manufacturing  fa- 
cilities of  the  Crosley  company  to 
Avco  Manufacturing  Co.  for  $22 
million.  He  retained,  however,  the 
motor  company. 

General  Tire  &  Rubber,  which 
manufactures  plastics  and  rockets 
and  rocket  propellants  for  the  mili- 
tary as  well  as  tires  and  rubber 
accessories,  most  recently  bought 
WOR-AM-FM-TV  New  York  from 
the  Macy  interests  for  $3,850,000 
plus  a  10%  interest  in  the  new 
broadcasting  subsidiary,  General 
Teleradio  Inc.  [B«T,  Jan.  2].  Gen- 
eral Teleradio  owns  the  Yankee 
and  Don  Lee  stations  as  well.  It 
recently  set  up  a  new  programming 
and  sales  organization,  General 
Telecasting  System  [B*T,  June 
30]. 


in  these  new  markets.  Also  being 
readied  are  devices  for  adding 
UHF  reception  to  standard  VHF 
sets,  with  an  almost  complete 
agreement  among  set  manufac- 
turers that  these  will  be  on  the 
market  well  before  any  UHF  sta- 
tion begins  operations. 

AT  &  T,  whose  coaxial  cable  and 
radio  relay  routes  now  permit  live 
network  programs  to  reach  all 
present  TV  cities  except  Albuquer- 
que, revealed  last  week  that  it  has 
begun  making  preliminary  surveys 
of  routes  and  facilities  that  might 
be  used  to  extend  the  present  in- 
ter-city connections  to  the  new  TV 
station  locations.  No  definite  plans 
for  any  such  extensions  have  been 
made  as  yet,  it  was  emphasized. 

Status  of  the  transmitter  manu- 
facturers, as  reported  by  execu- 
tives of  the  various  companies  last 
week,  follows: 

RCA  can  ship  VHF  transmitters 
on  short  order  and  will  be  sending 
them  to  licensees  regularly  from 
now  on,  a  spokesman  said.  UHF 
transmitters  are  now  in  production 
and  a  few  are  expected  to  be  ready 
for  delivery  early  in  the  fall,  with 
more  in  the  winter. 

DuMont  Plans 

DuMont  transmitter  plant  was 
having  a  mass  vacation  last  week 
and  exact  information  was  difficult 
to  obtain.  Earlier  statements  of 
DuMont  executives,  however,  in- 
dicated that  orders  for  VHF  trans- 
mitters already  on  hand  would  be 
filled  and  the  transmitters  ready 
for  shipment,  if  desired,  before  the 
end  of  1952.  UHF  transmitters 
will  be  available  starting  early  in 
January.  It  was  learned  that 
since  those  statements  were  made 
DuMont  production  on  TV  trans- 
mitters has  been  speeded  up  and 
it  is  possible  that  earlier  delivery 
dates  might  be  met. 

Although  Gates  Radio  Co.  sat 
out  TV  during  the  pre-freeze  years, 
it  is  new  poised  to  enter  the  field 
with  two  low-powered  VHF  trans- 
mitters. Sales  engineers  in  the 
firm's  dozen  distribution  areas 
have  been  briefed  on  the  equipment 
and  are  anxious  to  get  going,  ac- 
cording to  Gates'  officials. 

Under  development  is  a  20  kw 
VHF  transmitter  and  a  500  w,  5 
kw  and  20  UHF  transmitter.  They 
are  expected  to  be  available  early 
in  1953. 

Eventually,  Gates  will  have  a 
complete  package  of  its  own  equip- 
ment, including  sync  generators, 
camera  chains,  etc.  At  the  present 
time  it  plans  to  sell  the  two  VHF 
transmitters  in  the  line  and  other 
companies'    associated  equipment. 

Federal  Telecommunications 
Labs,  has  some  VHF  transmitters 
on  hand  and  can  fill  new  orders 
within  four  to  six  months,  it  was 
stated.  UHF  transmitters  can  be 
ready  for  delivery  in  about  six 
months. 

TV  grantees  will  have  to  wait  six 
to  nine  months  before  delivery  of 


steel  for  towers,  if  they  put  in  for 
a  standard  tower,  according  to 
A.  H.  Jackson,  manager  of  the 
Tower  Department  of  the  Blaw- 
Knox  Co. 

If  the  grantee  wants  a  tower 
fabricated  to  specifications,  earliest 
he  can  hope  for  delivery  is  the 
second  quarter  of  1953,  according 
to  George  F.  Bateson,  sales  man- 
ager, Steel  Joist  &  Tower  Divi- 
sion, Truscon  Steel  Co.,  a  sub- 
sidiary of  Republic  Steel  Co. 

Both  these  estimates  are  figured 
on  the  assumption  that  the  steel 
strike  will  end  shortly. 

Both  men  mentioned  the  pos- 
sibility that  new  steel,  when  it 
begins  coming  out  of  the  mills,  may 
be  allocated  for  government  de- 
fense contracts.  That  would  throw 
estimates  for  TV  tower  deliveries 
out  of  kilter,  they  pointed  out. 

TV  receiver  manufacturers  also 
were  preparing  to  do  their  part  to 
get  video  programs  into  the  homes 
of  communities  heretofore  deprived 
of  such  service.  The  new  markets 
for  the  most  part  are  within  areas 
already  covered  by  distributors  for 
the  various  set  makers  and  dealer 
meetings  are  being  scheduled  for 
the  near  future  and,  in  a  few  cases, 
already  have  been  held.  All  com- 
panies are  working  on  devices  to 
enable  reception  of  UHF  programs 
by  VHF  receivers;  most  stated  that 
they  would  have  them  ready  for  the 
public  by  the  time  any  UHF  sta- 
tion is  ready  to  offer  service. 

During  the  course  of  its  train- 
ing program,  Philco  has  held  meet- 
ings to  teach  its  representatives  in 
soon-to-open  TV  markets  how  to 
sell  TV  sets.  This  is  based  on  its 
six  year  experience  in  present  TV 
markets. 

One  aspect  of  this  training 
scheme  has  been  to  transfer  sales 
personnel  from  non-TV  markets  to 
TV  markets  so  they  return  with 
actual  TV  sales  experience.  In  many 
instances,  TV-experienced  sales- 
men have  been  transferred  to  po- 
tential new  TV  markets. 

In  some  cities  with  special  ter- 
rain features,  Philco  has  actually 
tested  some  of  its  new  sets  in  order 
to  determine  what  kind  of  installa- 


After  Gen.  Eisenhower  was  nomi- 
nated as  Republican  candidate  for 
the  Presidency,  every  Yellow  Cab 
in  San  Antonio  was  decorated  with 
a  sign,  saying  "I  like  KITE."  > 


tion  is  necessary. 

Avco's  Crosley  Div.  has  avail- 
able for  distribution  of  TV  sets 
the  dealers  not  only  of  Crosley 
radios,  refrigerators  and  freezers, 
but  also  of  Bendix  washing  ma- 
chines and  American  kitchen  fa- 
cilities. 

CBS-Columbia  Inc.,  set  manu- 
facturing subsidiary  of  CBS,  has 
appointed  a  new  distributor  for  the 
Denver  area,  where  dealer  meet- 
ings are  now  being  held.  Company 
spokesmen  expressed  belief  that  no 
satisfactory  tuner  for  both  VHF 
and  UHF  has  yet  been  developed, 
although  it  is  being  worked  on. 

DuMont  distributors  already 
cover  all  the  newly  licensed  TV 
markets  except  Austin  and  the 
company's  regional  sales  manager 
for  the  Southwest  is  arranging  to 
have  that  market  supplied  with 
DuMont  receivers  well  ahead  of  the 
advent  of  program  service,  a 
spokesman  said. 

General  Electric  is  planning  a 
series  of  summer  sales  and  service 
meetings  at  which  detailed  plans 
for  marketing  the  company's  sets 
in  VHF  and  UHF  markets  will  be 
announced  to  dealers  and  distribu- 
tors, with  emphasis  on  the  new 
markets,  it  was  reported. 

RCA  previewed  its  new  TV  line 
at  a  meeting  of  some  200  RCA 
Victor  dealers  in  the  Portland,  Ore., 
area  on  July  15,  only  four  days 
after  the  FCC  had  announced  the 
licensing  of  the  city's  first  TV 
station,  expected  to  go  on  the  air 
this  fall  on  Channel  27.  All  dealers 
were  to  have  received  some  TV  sets 
by  the  end  of  the  week  and  quan- 
tity shipments  have  been  started 
to  Portland,  RCA  reported.  Similar 
meetings  are  planned  for  the  other 
new  TV  territories 

Westinghouse  will  offer  set- 
owners  in  UHF  service  areas  a 
plug-in  attachment  capable  of  add- 
ing two  UHF  channels  to  the 
normal  VHF  reception. 


KITE  POLL 

75%  Favor  Eisenhower 

A  PUBLIC  opinion  poll  taken  by 
KITE-AM-FM  San  Antonio  less 
than  an  hour  after  the  Republican 
convention  nominated  Gen.  Dwight 
D.  Eisenhower  showed  that  a  ma- 
jority of  those  persons  interviewed 
believe  that  the  World  War  II  hero 
will  be  occupying  the  White 
House  next  January. 

KITE  asked  the  same  three  ques- 
tions of  all  interviewed:  Was  Ike 
the  strongest  Republican  candi- 
date? Who  will  be  elected  in  No- 
vember? Whom  will  the  Democrats 
nominate  ? 

Some  85%  felt  that  the  Republi- 
cans had  chosen  their  strongest 
candidate;  75%  felt  that  Gen.  Ei- 
senhower would  win  the  election; 
ideas  on  the  Democratic  nominee 
were  mixed,  with  the  greatest  ma- 
jority (25%)  of  those  who  ventured 
a  guess  favoring  Illinois  Gov.  Ad- 
lai  Stevenson. 

The  public  opinion  poll  was  part 
of  KITE's  continuing  measurement 
of  local  citizens'  opinions  on  cur- 
rent questions. 
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More 


WHO 


Dear  Mr.  Shelley: 

These  few  lines  are  just  a  "Thank 
You"  note  for  the  article  concerning  our 
son,  Robert,  which  you  received  and  so 
kindly  sent  on  to  us.  I  had  thought  of 
writing  to  you  for  this  but  didn't  know 
whether  you  kept  these  articles  on  file 
or  destroyed  them  after  they  were  used. 
Bob  is  our  only  son  and  has  been  over 
in  Korea  since  the  beginning  of  the  War. 

And  since  I've  never  had  any  special 
reason  for  writing  to  WHO  before  I'm 
going  to  take  this  opportunity  to  tell 
you  how  much  our  family  enjoys  your 
station  and  it's  the  station  most  often 
listened  to  in  our  home.  We  can  even 
tell  when  a  strange  announcer's  voice 
is  heard.  We  enjoy  all  your  entertain- 
ment and  what  I  wouldn't  give  to  be 
able  to  play  the  piano  like  Bill  Austin, 
sing  like  the  "Chore  Gang"  and  that 
guy,  Gene  Godt  and  his  witticism.  I'll 
bet  his  wife  could  choke  him  some- 
times. We  even  like  the  chuckles  he 
provokes  from  the  fellows  in  the  stu- 
dio. To  make  a  long  story  short  we 
just  enjoy  all  of  WHO.  Only  ione  thing 
that  we  haven't  heard  for  a  long  time 
that  we  enjoyed  a  great  deal,  Jack  Ker- 
rigan's singing.  The  last  we  heard  of 
him  he  was  in  the  office,  too. 

My  "Thank  You"  has  gotten  quite 
lengthy  but  did  want  you  to  know  how 
much  we  appreciated  your  thought- 
fulness. 

Mr.  &  Mrs.  Thos.  McClelland 

Madrid,  la. 

Dear  Mr.  Loyet : 

This  letter  is  to  express  the  apprecia- 
tion of  the  Iowa  Milk  Dealers  Associa- 
tion and  Association  of  Ice  Cream  Manu- 
facturers of  Iowa  for  the  fine  program 
conducted  by  Herb  Plambeck  on  your 
Radio  Station  WHO. 

We  appreciate  the  fact  that  Mr.  Plam- 
beck evidently  took  a  considerable 
amount  of  time  to  make  a  study  of  our 
industry  which  was  so  interesting  and 
so  capably  explained  during  his  broad- 
cast Wednesday  morning,  May  17th. 

Thanks  again  for  the  splendid  co- 
operation your  Radio  Station  has  given 
the  Iowa  Industry. 

John  H.  Brockway 

Executive  Secretary 
Association  of  Ice  Cream  Manufacturers 
Des  Moines,  Iowa 

Dear  Sirs : 

This  is  to  tell  you  how  high  we  rate 
WHO  above  all  other  stations  especially 
for  News.  We  left  our  home  at  Greene, 
la.  last  June  &  have  been  in  Miss.,  Mon- 
tana, Wash.,  Oreg.,  Calif.,  full  length, 
then  here  in  very  south  of  Texas.  We 
couldn't  get  you  on  the  West  Coast  & 
surely  were  delighted  to  hear  you  here. 
We  heard  the  basket  ball  broadcasts  & 
scores  on  billboard  often  &  were  on  the 
night  our  Marble  Rock  won  over  Allison 


to  take  tournament.  Many  Iowans  here 
&  all  are  anxious  for  the  weather  items 
at  10:15  P.M.  often  cold  there  &  92° 
here  during'  day.  This  is  a  nice  place. 
Very  pretty  country  — 

Mr.  and  Mrs.  Galen  R.  Gates 

Val  Verde  Motel,  Dorma,  Texas 

To  WHO-all ! 

I  am  determined  to  write  you  a  letter 
right  now,  and  do  you  s'pose  I  can  find 
any  paper? 

But  I  just  wanted  to  greet  each  and 
every  one  of  you  and  thank  you  for  the 
joy  you  have  given  us  this  past  year 
thru  WHO ! ! 

Herb  Plambeck,  Gene  Godt  —  oh  what 
a  kick  I  get  out  of  your  humorous 
episodes!  We  siire  enjoyed  the  WHO 
kids'  hour  Saturday !  Bud  Hovland  & 
Lucia  Congrats  on  baby !  Jack  Shelly  — 
Song  fellows  —  We  love  you  !  In  fact  we 
love  all  of  you  down  there. 
From  all  of  us 

Samuel  (11) 
Karl  (10) 
Peter  (9) 
Tom  (8) 
Miriam  (4) 
Knute  (11  mo.) 
Olaf  &  Bernice  Watne 

Gait,  Iowa 


Dear  Mr.  Shelley. 

I  wish  to  express  my  appreciation  for 
the  emergency  broadcast  announced  by 1 
your  station  today  on  the  12 :30  News 
to  locate  me.  My  family  had  been  try- 
ing since  last  night  to  reach  me  to 
inform  me  of  the  death  of  a  member 
of  my  family. 

A  friend  in  Marshalltown  heard  the 
broadcast  and  told  me  on  my  arrival 
there  this  afternoon.  Many  thanks  for 
your  trouble  and  kindness. 

Yours  very  truly, 

L.  R.  Binder 

Des  Moines,  Iowa 

Gentlemen : 

This  is  a  note  of  appreciation  in  be- 
half of  the  thirty-eight  churches  in  the 
Presbytery  of  Des  Moines  for  airing 
the  Presbyterian  News  of  our  General 
Assembly  meeting  at  Cincinnati,  Ohio. 

We  wish  to  thank  the  sponsors  of  the 
Lowell  Thomas  program  for  relinquish- 
ing their  time  so  that  the  more  than 
9800  members  of  our  denomination  in 
this  presbytery  might  have  the  oppor- 
tunity of  hearing  the  highlights  of  the 
Assembly. 

Sincerely  yours, 
Harold  S.  Gilleney 

Stated  Clerk 
Presbyterian  Church  in  the  U.S.A. 
Presbytery  of  Des  Moines 


a  sophisticated,  big-city  advertising  man,  it  may  be 
difficult  for  you  to  realize  what  WHO  means  in  Iowa  Plus. 

Day  in  and  day  out,  our  mailbags  are  jammed  with 
personal  letters  of  friendship  and  confidence  —  "stamp- 
of-approval"  evidence,  from  your  customers,  that  WHO 
is  giving  a  unique  radio  service  to  the  millions  of 
people  in  Iowa  Plus. 

WIHI© 

+/©#•  Iowa  PLUS  # 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 
FREE  &  PETERS,  INC.,  National  Representatives 


Television  Grants  and  Applications  July  11-17 

(f  Indicates  pre-thaw  application  re-filed.) 


NEW  STATION  GRANTS 

BRIDGEPORT,  Conn.  —  Southern 
Connecticut  &  Long  Island  Television 
Co.  (WICC),  UHF  Ch.  43.  ERP  81  kw 

visual,  46  kw  aural:  antenna  700  ft. 
Estimated  cost  $223,900.  [For  details 
about  applicant,  see  TV  Applications, 
B»T,  July  7.] 

NEW  BRITAIN,  Conn.— New  Britain 
Bcstg.  Co.  (WKNB),  UHF  Ch.  30;  ERP 

180  kw  visual.  90  kw  aural:  antenna 
920  ft.  Estimated  cost  S323.800  [B»T, 
July  7]., 

DENVER — Eugene  P.  O'Fallon  Inc. 
(KFEL),  Ch.  2:  ERP  56  kw  visual.  28.5 
kw  aural:  antenna  780  ft.  Estimated 
cost,  S364.500  [B  •T,  June  2]. 

DENVER — Colorado  Television  Corp. 
(KVOD),  Ch.  9:  ERP  240  kw  visual.  120 
kw  aural;  antenna.  954  ft.  Estimated 
cost,  $394,000  [B»T,  July  7]. 

DENVER— Empire  Coil  Co.,  UHF  Ch. 
26:  ERP  105  kw  visual,  52  kw  aural;  an- 
tenna, 1,040  ft.  Estimated  cost  S347,- 
000  [B«T.  June  23].  Empire  Coil  also 
got  UHF  grant  at  Portland,  Ore.,  and 
is  licensee  WXEL  (TV)  Cleveland. 

HOLYOKE,  Mass. — Hampden-Hamp- 
shire   Corp.    (WHYN),    UHF    Ch.  55; 

ERP  65  kw  visual,  35  kw  aural;  an- 
tenna 990  ft.  Estimated  cost  S180.000 
[B«T,  June  23]. 

NEW  BEDFORD.  Mass. — E.  Anthony 
&  Sons  (WNBH),  UHF  Ch.  28:  ERP  200 

kw  visual,  100  kw  aural:  antenna  490 
ft.  Estimated  cost  S396.800  [B»T. 
July  7]. 

SPRINGFIELD,  Mass.  —  Springfield 
Television  Bcstg.  Corp.,  UHF  Ch.  61; 

ERP  115  kw  visual,  58  kw  aural:  an- 
tenna 980  ft.  Estimated  cost  S265.000. 
WSPR  Springfield  owns  19.2%  of 
grantee  [B«T,  July  14]. 

FLINT,  Mich. — Trans-American  Tele- 
vision Corp.,  UHF  Ch.  28;  ERP  17.5  kw 
visual,  8.7  kw  aural;  antenna  490  ft. 
Estimated  cost  S189.400  [B«T.  June 
30].  Grantee  also  is  applicant  at  Evans- 
ville,  Ind.,  and  Peoria,  111.  James  L. 
Rubenstone.  100^  owner,  is  associated 
with  WFIL  Philadelphia. 

YOUNGSTOWN.  Ohio  —  Vindicator 
Printing  Co.  (WFMJ).  UHF  Ch.  73:  ERP 

175  kw  visual,  89  kw  aural:  antenna  960 
ft.  Estimated  cost  S972.000  [B«T.  May 
26,  19]. 

YOUNGSTOWN.  Ohio — WKBN  Bcstg. 
Corp.,  UHF  Ch.  27;  ERP  200  kw  visual, 
100  kw  aural;  antenna  510  ft.  Estimated 
cost  S353.000  [B«T,  May  12]. 

PORTLAND,  Ore. — Empire  Coil  Co., 
UHF  Ch.  27;  ERP  91  kw  visual.  46  kw 
aural;  antenna,  1.300  ft.  Estimated  cost, 

.347,000   [B«T.  June  23].    See  Denver 

jrant. 

YORK,  Pa.— Helm  Coal  Co.  (WNOW), 
UHF  Ch.  49;  ERP  96  kw  visual,  54  kw 
aural;  antenna  470  ft.  Estimated  cost 
S176.500  [B«T,  June  23]. 

YORK,  Pa. — Susquehanna  Bcstg.  Co. 
(WSBA),  UHF  Ch.  43;  ERP  170  kw 
visual,  85  kw  aural;  antenna  530  ft. 
Estimated  cost  S305.500  [B»T,  June  9]. 

AUSTIN,  Tex.— Capital  City  Tele- 
vision Co.,  Ch.  18:  ERP  216.5  kw  visual. 
108.5  kw  aural;  antenna  328  ft.  Esti- 
mated cost  S405.500.  Sole  owner  is 
Charles  Henry  Coffield.  oil  operator 
[B«T,  June  30], 

AUSTIN,  Tex. — Texas  Bcstg.  Co. 
(KTBC),  Ch.  7;  ERP  109.6  kw  visual, 
54.8  kw  aural;  antenna  485.8  ft.  Esti- 
mated cost  S341.000  [B«T.  June  23]. 

SPOKANE,  Wash.— KHQ  Inc.  (KHQ) , 

Ch.  6;  ERP  100  kw  visual,  50  kw  aural; 
antenna.  941  ft.  Estimated  cost.  S331.- 
900  [B«T,  June  9]. 

SPOKANE,  Wash.— KXLY-TV,  Ch.  4; 

ERF  100  kw  visual.  54.95  kw  aural;  an- 
tenna 840  ft.  Estimated  cost  S377.000 
[B«T.  July  7].  Bing  Crosby  is  47.6% 
owner  and  KXLY  is  50%  owner. 

CHANNEL  CHANGE  GRANTS 

WBRC-TV  Birmingham,  Ala. — Grant- 
ed change  from  Ch.  4  to  Ch.  6,  with  ef; 
fective  radiated  power  boost  from  14.25 
kw  visual  and  7.25  kw  aural  to  100  kw 
visual  and  50  kw  aural,  antenna  height 
above  average  terrain  from  750  ft.  to 
910  ft.    Estimated  cost  nearly  S270.000. 

WLTV  (TV)  Atlanta — From  Ch.  8  to 
Ch  11  ERP  from  23.8  kw  to  316  kw, 
antenna  from  456  ft.  to  1.330  ft. 


WAVE-TV  Louisville,  Ky.— From  Ch. 
5  to  Ch.  3.  ERP  from  7  kw  visual  and 
3.5  kw  aural  to  100  kw  visual  and  50 
kw  aural. 

WOOD-TV    Grand    Rapids,    Mich. — 

From  Ch.  7  to  Ch.  8.  ERP  from  19.7  kw 
visual  and  9.9  kw  aural  to  316  kw  visual 
and  160  kw  aural,  antenna  from  501  ft. 
to  1,000  ft.    Estimated  cost  S363,700. 

WHAM-TV  Rochester.  N.  Y.— From 
Ch.  6  to  Ch.  5.  ERP  from  16.7  kw  visual 
and  8.7  kw  aural  to  100  kw  visual  and 
50  kw  aural,  antenna  497  ft.  (no 
change).     Estimated  cost  $112,300. 

WCPO-TV  Cincinnati — From  Ch.  7 
to  Ch.  9,  ERP  from  24  kw  to  316  kw. 
antenna  660  ft.  Estimated  cost, 
S206.687. 

WKRC-TV  Cincinnati— From  Ch.  11 
to  Ch.  12,  ERP  from  24.5  kw  to  316  kw. 
antenna  610  ft.   Estimated  cost,  S178.500. 

WHIO-TV  Dayton.  Ohio — From  Ch. 
13  to  Ch.  7,  ERP  from  24  kw  visual  and 
13  kw  aural  to  200  kw  visual  and  100 
kw  aural,  antenna  from  570  ft.  to  1.144 
ft.    Estimated  cost  S561.000. 

WJAC-TV  Johnstown,  Pa.— From  Ch. 
13  to  Ch.  6.  ERP  from  6.5  kw  visual  and 
3.7  kw  aural  to  70  kw  visual  and  35  kw 
aural,  antenna  1,120  ft.  (no  change). 

WDTV  (TV)  Pittsburgh— From  Ch. 
3  to  Ch.  2,  ERP  from  16.6  kw  to  100 
kw,  antenna  810  ft. 

WJAR-TV  Providence,  R.  I. — From 
Ch.  11  to  Ch.  10,  ERP  from  30  kw  to 
316  kw.  antenna  600  ft.  Estimated  cost 
S260.000. 

WSAZ-TV  Huntington,  W.  Va. — From 
Ch.  5  to  Ch.  3,  ERP  from  16.8  kw  to 
84  kw,  antenna  590  ft.  Estimated  cost, 
$91,000. 

WTMJ-TV  Milwaukee— From  Ch.  3 
to  Ch.  4,  ERP  from  0.925  kw  visual  and 
0.578  kw  aural  to  100  kw  visual  and  50 
kw  aural,  antenna  from  340  ft.  to  908 
ft.    Estimated  cost  S372.000. 


SET  FOR  HEARING 

SACRAMENTO,  Calif  .—Ordered  hear- 
ing for  KCRA  Inc.  (KCRA),  Sacramento 
Broadcasters  Inc.  (KXOA)  and  Harmco 
Inc.  (KROY),  all  seeking  Ch.  3;  and 
McClatchy  Bcstg.  Co.  ( KFBK )  and 
Sacramento  Telecasters,  both  seeking 
Ch.  10. 

DENVER — Ordered  hearing  for  KMYR 
Bcstg.  Co.  (KMYR)  and  Metropolitan 
Television  Co.  (aiso  applicant  to  buy 
KOA;  B«T,  July  14),  both  seeking  Ch. 
4;  and  Aladdin  Radio  and  Television 
Corp..  both  seeking  Ch.  7.  Dismissed  ap- 
plications of  Edw-ard  Lasker,  Landon 
Television  Broadcast  Co.,  Daniels  and 
Fisher  Stores  Co.  and  Denver  Television 
Co.  which  had  not  been  amended  since 
Sixth  Report  was  issued  April  14. 

BRIDGEPORT,  Conn. — Ordered  dis- 
missal of  incomplete  application  of 
Empire  Coil  Co.  for  Ch.  49. 

WATERBURY,  Conn. — Ordered  hear- 
ing for  American  Republican  Inc. 
(WBRY)  and  WATR  Inc.  (WATR). 
both  seeking  Ch.  53. 

TAMPA- ST.     PETERSBURG,  Fla.— 

Ordered  hearing  for  Pinellas  Bcstg.  Co. 
(WTSP),  Tampa  Bay  Area  Telecasting 
Corp.  and  Tribune  Co.  (WFLA),  all 
seeking  Ch.  8;  Tampa  Times  Co. 
(WDAE),  Orange  Television  Bcstg.  Co. 
and  Tampa  Bcstg.  Co.  (WALT),  all 
seeking  Ch.  13;  Empire  Coil  Co.  and 
City  of  St.  Petersburg  (WSUN),  both 
seeking  Ch.  38.  Dismissed  unamended 
application  of  Gulf  Theatres  Inc. 

FORT  WAYNE,  Ind.— Ordered  hear- 
ing for  Northeastern  Indiana  Bcstg. 
Co.  (WFTW),  News -Sentinel  Bcstg.  Co. 
(WGL)  and  Fort  Wayne  Television 
Corp.,  all  seeking  Ch.  33.  Dismissed 
as  incomplete  applications  of  Westing- 
house  Radio  Stations  Inc.  (WOWO)  and 
Radio  Fort  Wayne  (WANE),  both  seek- 
ing Ch.  21.  Dismissed  unamended  ap- 
plication of  Farnsworth  Radio  and 
Television  Co. 

WICHITA,  Kan. — Ordered  hearing  for 
Radio  Station  KFH  Co.  (KFH),  Taylor 
Radio  and  Television  Corp.  (KANS), 
Sunflower  Television  Co.,  Mid-Conti- 
nent Television  Inc.  and  Wichita  Tele- 
vision Corp.,  all  seeking  Ch.  3;  WKY 
Radiophone  Co.  (WKY-AM-TV  Okla- 
homa City)  and  KAKE  Bcstg.  Co. 
(KAKEl,  both  seeking  Ch.  10;  Wichita 


Beacon  Bcstg.  Co.  (KWBB)  and  KFBI 
Inc.  (KFBI).  both  seeking  Ch.  16.  Dis- 
missed incomplete  application  of  The 
C.W.C.  Co.  for  Ch.  16  and  dismissed 
unamended  application  of  OkKan  Tele- 
vision Chain  Inc. 

FALL  RIVER,  Mass. — Dismissed  un- 
amended application  of  New  England 
Television  Co. 

SPRINGFIELD-HOLYOKE,  Mass.— 
Dismissed  unamended  application  of 
New   England   Television  Co. 

FLINT,  Mich. — Ordered  hearing  for 
Booth  Radio  and  Television  Stations 
Inc.  (WBBCl.  Trebit  Corp.  (WFDF) 
and  WJR.  Goodwill  Station  Inc.  (WJR 
Detroit),  all  seeking  Ch.  12:  W.  S.  But- 
terfield  Theatres  Inc.  and  Trendle- 
Campbell  Bcstg.  Co.  (WTAC),  both 
seeking  Ch.  16.  Dismissed  unamended 
application  of  Advertisers  Press  Inc. 
(WAJL-FM). 

JACKSON,  Mich. — Ordered  hearing 
for  WIBM  Inc.  (WIBM)  and  Jackson 
Broadcasting  and  Television  Corp. 
(WKHM).  both  seeking  Ch.  48. 

DULUTH,  Minn.-SUPERIOR,  Wis.— 
Ordered  hearing  for  Red  River  Bcstg. 
Co.  (KDAL).  Head  of  Lakes  Bcstg.  Co. 
(WEBC)  and  Lakehead  Telecasters  Inc. 
(principals  with  WREX),  all  Duluth, 
and  Ridson  Inc.  (WDSM).  Superior,  all 
seeking  Ch.  6. 

CANTON,  Ohio — Ordered  hearing  for 
Brush-Moore  Newspapers  Inc.  (WHBC) 
and  Stark  Bcstg.  Co.  (WCMW).  both 
seeking  Ch.  29. 

YOUNGSTOWN,  Ohio— Dismissed  un- 
amended application  of  Mansfield 
Radio  Co. 

PORTLAND,  Ore. — Ordered  hearing 
for  KOIN  Inc.  (KOIN),  Pioneer  Broad- 
casters Inc.  (KGW)  and  KXL  Broad- 
casters (KXL),  all  seeking  Ch.  6;  West- 
inghouse  Radio  Stations  Inc.  (KEXl 
and  Portland  Television  Inc..  both  seek- 
ing Ch.  8;  Oregon  Television  Inc.  and 
Columbia  Empire  Telecasters  Inc. 
iKPOJ  owns  40^).  all  for  Ch.  12;  Mt. 
Scott  Telecasters  Inc.  (KGON  Oregon 
City)  and  Vancouver  Radio  Corp. 
(KVAN  Vancouver.  Wash.),  both  seek- 
ing Ch.  21.  Dismissed  unamended  ap- 
plications of  KPOJ  Inc.  (KPOJ)  and 
Edward  Lasker. 

ALLENTOWN,  Pa. — Ordered  dismiss- 
al of  defective  application  of  Queen 
City  Television  Co.  for  Ch.  39  and  dis- 
missed unamended  applications  of  Le- 
high Valley  Television  Inc.  and  As- 
sociated Broadcasters  Inc.  (WEST 
Easton ) . 

HARRISBURG,  Pa. — Ordered  hear- 
ing for  Kendrick  Bcstg.  Co.  (WHGBi 
and  Rossmoyne  Corp.  (WCMB  Le- 
moyne),  both  seeking  Ch.  27;  and 
WABX  Inc.  and  Harrisburg  Broad- 
casters Inc.,  both  seeking  Ch.  71 

READING,  Pa — Ordered  hearing  for 
Eastsrn  Radio  Corp.  (WHUMi  and 
Hawley  Bcstg.  Co.  (WEEU),  both  seek- 
ing Ch.  61. 

AUSTIN,  Tex. — Dismissed  unamended 
application  of  Texas  Telenet  System 
Inc. 

BEAUMONT-PORT  ARTHUR,  Tex.— 

Ordered  hearing  for  Port  Arthur  Col- 
lege (KPAC).  Port  Arthur,  and  Lufkin 
Amusement  Co.,  Beaumont,  both  seek- 
ing Ch.  4:  and  Enterprise  Co.  (KRIC) 
and  KTRM  Inc.  (KTRM),  both  seeking 
Ch.  6  at  Beaumont.  Dimissed  un- 
amended applications  of  Sabine  Tele- 
vision Co.  and  Beaumont  Television  Co. 

SPOKANE,  Wash. — Dismissed  un- 
amended application  of  Bing  Crosby  as 
individual.  See  grant  of  KXLY-TV 
above. 

SUPERIOR,  Wis. — See  DULUTH, 
Minn.,  above. 

APPLICATIONS 

LISTED  IN   STATE  ORDER 

MONTGOMERY,  Ala.— Alabama  Tele- 
vision Co.,  VHF  Ch.  12  (204-210  mc); 
ERP  5.2  kw  visual.  2.1  kw  aural; 
antenna  height  above  average  terrain 
715  ft.,  above  ground  751  ft.  Estimated 
construction  cost  S145.000,  first  year 
operating  cost  $150,000,  revenue  $175,000. 
Post  Office  address:  3738  Kanawha  St.. 
N.  W.,  Washington,  D.  C.  Studio  and 
transmitter  location :  3.5  mi.  SE  of 
Montgomery  city  limits  on  U.  S.  231. 
Geographic  coordinates:  32°  18'  39"  N. 
Lat.,  86°  13'  40"  W.  Long.  Transmitter 


RCA,  antenna  RCA.  Consulting  engi- 
neer William  E.  Benns  Jr.,  Washington. 
Sole  owner  is  William  E.  Benns  Jr., 
vice  president  of  WBAM  Montgomery 
and  secretary-treasurer  of  WVOK 
Birmingham,  Ala.  Mr.  Benns  also  is 
consulting  radio  engineer,  Washington. 

f  MONTGOMERY,  Ala.  —  Southern 
Enterprises,  Ch.  32  (578-584).  ERP 
19.8  kw  visual:  antenna  height  above 
average  terrain  384  ft.,  above  ground 
340  ft.  [Amendment  of  application 
filed  since  April  14;  see  B»T,  June  16.] 

t  FORT  SMITH,  Ark.— American  Tel- 
evision Co.,  VHF  Ch.  5  (76-82  mc); 
ERP  50  kw  visual,  25  kw  aural;  an- 
tenna height  above  average  terrain 
650  ft.,  above  ground  448  ft.  Estimated 
construction  cost  $338,600,  first  year 
operating  cost  $300,000,  revenue  $300,000. 
Post  Office  address:  15-17-19  Court  St., 
Fort  Smith,  Ark.  Studio  location:  417 
Garrison  Ave.  Transmitter  location: 
5.3  mi.  NNE  of  center  of  Fort  Smith. 
Geographic  coordinates:  35°  27'  11"  N. 
Lat.,  94°  22'  26"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Cohn 
&  Marks.  Washington.  Consulting  en- 
gineer Weldon  &  Carr,  Washington. 
Principals  include  President  H.  S. 
Nakdimen  (33%%),  owner  of  525  out 
of  1,500  shares  of  stock  and  secretary- 
treasurer  of  KWHN  Fort  Smith,  75% 
stockholder  and  President  of  following: 
City  National  Bank.  Fort  Smith,  City 
National  Co.  (real  estate).  Fort  Smith, 
and  Oklahoma-Arkansas  Telephone  Co., 
Poteau,  Okla.;  Vice  President  Dick 
Allis  (33*3^),  Dick  Allis  &  Co.  (food 
broker).  Fort  Smith,  and  Secretary- 
Treasurer  Mrs.  Fern  Rice  (33%%), 
secretary. 

LITTLE  ROCK,  Ark.— Wrather,  Hill 

&  Alvarez,  VHF  Ch.  11  (198-204  mc); 
ERP  220  kw  visual,  110  kw  aural;  an- 
tenna height  above  average  terrain 
761  ft.,  above  ground  664  ft.  Estimated 
construction  cost  $885,700,  first  year 
operating  cost  $360,000,  revenue  $300'.000. 
Post  Office  address:  1431  Donaghey 
Bldg..  Little  Rock.  Ark.  Studio  location: 
1320  Main  St.  Transmiter  location  on 
Reservoir  Road,  1.7  mi.  East  of  Little 
Rock  city  limits.  Geographic  coordi- 
nates: 34 e  46'  05"  N.  Lat.,  92°  22'  24" 
W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Welch,  Mott  & 
Morgan.  Washington.  Consulting  engi- 
neer Kear  &  Kennedy,  Washington. 
Principals  include  General  Partners 
Maria  Helen  Alvarez  (25%),  J.  B.  Hill 
(25%)  and  J.  D.  Wrather  Jr.  (50%), 
president  and  50%  stockholder  of  Jack 
Wrather  Productions  (motion  picture 
production).  Los  Angeles,  and  presi- 
dent and  60%  stockholder  of  Wrather 
TV  Productions  (producers  of  telecasts 
for  NBC),  Los  Angeles. 

BERKELEY,  Calif.— Pacifica  Founda- 
tion (KPFA),  UHF  Ch.  44  (650-656  mc): 
ERP  19.9  kw  visual,  9.9  kw  aural: 
antenna  height  above  average  terrain 
1372  ft.,  above  ground  341  ft.  Esti- 
mated construction  cost  $535,180,  first 
year  operating  cost  $345,040;  operating 
funds  would  accrue  from  philanthropic 
organizations  or  educational  organiza- 
tions and  audience  subscription.  Post 
Office  address:  2207  Shattuck  Ave, 
Berkeley  4,  Calif.  Studio  location:  to 
be  determined.  Transmitter  location: 
5170  Grizzlv  Peak  Blvd.  Geographic 
coordinates:  37°  51'  11"  N.  Lat.,  122° 
13'  18"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  Counsel  Norman 
Jorgensen,  Washington.  Principals  in- 
clude Chairman  Lewis  Hill,  Treasurer 
Karl  Zapf  and  Chief  Engineer  Edward 
Neece,  who  prepared  the  engineering 
portions  of  application.  Applicant  is 
non-profit,  educational  organization. 

t  EUREKA,  Calif.— Redwood  Bcstg. 
Co.  (KIEM),  VHF  Ch.  3  (60-66  mc):  ERP 
17.3  kw  visual.  9.3  kw  aural:  antenna 
height  above  average  terrain  111  ft., 
above  ground  382  ft.  Estimated  con- 
struction cost  S181.583,  first  year  op- 
erating cost  S115.000.  revenue"  $85,000. 
Post  Office  address:  Radio  Center,  6th 
and  E  Streets.  Studio  location  6th 
and  E  Streets.  Transmitter  location: 
On  McFarland  Tract  (KIEM-KRED 
transmitter  sites).  Geographic  coor- 
dinates: 40°  48'  09"  N.  Lat.,  124°  08'  20" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Dempsey  &  Koplovitz, 
Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Sole  owner  is  William  B.  Smullin. 

MONTEREY-SALINAS,    Calif.  —  See 

Salinas,  Calif. 

SACRAMENTO,  Calif.— John  Poole 
Bcstg.  Co.,  UHF  Ch.  46  (662-668  mc); 
ERP  95.5  kw  visual,  47.8  kw  aural;  an- 
tenna height  above  average  terrain 
347  ft.,  above  ground  365  ft.  Estimated 
construction  cost  $261,500,  first  year  op- 
erating cost  $170,000.  revenue  "$130,000. 
Post  Office  address:  Top  Floor.  Securitv 
Bldg.,  Long  Beach  2.  Calif.  Studio 
and  transmitter  location  on  south  bank 
of  American  River,  about  1,500  ft.  east 

(Continued  on  page  38) 
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Do  you 

recoqnize  these 

famous 
movie  stars  ? 


In  New  York  and  other  fashion  cen- 
ters, they  keep  dummies  made  to  the 
exact  measurements  of  Hollywood  stars. 

When  a  star  wants  a  new  gown,  she 
calls  her  shop— and  it's  measured  right 
on  her  model ! 

*  Then  it's  only  a  matter  of  hours 
before  the  gown  is  in  Hollywood.  For 


these  style  centers  ship  their  fashions 
the  world's  fastest  way— via  Air  Express ! 

Getting  new  fashions  first  is  im- 
portant to  Hollywood  stars.  But  it's  even 
more  important  to  fashion  buyers  in 
stores  all  over  the  country  .  .  .  where  a 
few  days  can  mean  the  difference  be- 
tween profit  and  loss. 

That's  why  stores  (as  well  as  stars) 
get  their  fashions  Air  Express ! 

Whether  your  business  is  fashions  or 
factories,  you  can  profit  from  regular 
use  of  Air  Express.  Here's  why: 

it's  fastest  — Air  Express  gets  top 
priority  of  all  commercial  shipping 
services  —  gives  the  fastest,  most  com- 
plete door-to-door  pickup  and  delivery 
service  in  all  cities  and  principal  towns 
at  no  extra,  cost. 

it's  dependable— Air  Express  pro- 


vides one-carrier  responsibility  all  the 
way  and  gets  a  receipt  upon  delivery. 

it's  profitable— Air  Express  service 
costs  less  than  you  think,  gives  you 
many  profit-making  opportunities. 

Call  your  local  agent  of  Air  Express 
Division,  Railway  Express  Agency. 

1952  -OUR  25TH  YEAR. 


'MlXPfffSS 


GETS  THERE  FIRST 
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5000      WATTS      ON      600  KC 


announces 


the 


the  O.  L.  TAYL 

as    exclusive    n  a  t  i  o 


EFFECTIVE 


-  Jacksonville9 


Delivers  All  of  a  GREAT  MARKET: 

(Daytime  0.5  MV  Area) 

Population  *    555,400 

Radio  Homes**   141,670 

Retail  Sales  *   $507,079,000 

Effective  Buying  Income  *  $632,776,000 

*Copyr.  1952,  Sales  Management  Surv.  B.P.;  further  repro.  not  licensed. 
"Consumer  Mkts.  S.R.D.S. 


ABC  NETWORK 


JACKSONV 
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JACKSONVILLE, 

appointment  of 

OR  COMPANY 


FLORIDA 


n  a  I  representatives 

IMMEDIATELY. 


MOST  POWERFUL  Voice! 


Cracker  Jack  Show  -  5:30  to  9:00  AM-- 

Top  Morning  Personality 

At  Home  with  Anne  Da/y—l:35  to  2:30  P.  M. 
Jacksonville's  First  Lady  in  Radio 

Food  Parade — Florida's  Greatest  Merchandising  Show 
7-Point  Merchandising  Show 


LLE 
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Both  Media  Into  One? 

(Continued  from  page  23) 


ration  project,  following  the  recom- 
mendations of  Booz,  Allen  & 
Hamilton,  management  consultants, 
it  was  with  the  notion  of  "giving 
TV  its  head."  Other  networks  and 
many  stations  engaged  in  both  ra- 
dio and  TV  followed  suit.  It  soon 
resulted  in  sprawling  organiza- 
tions, with  parallel  units  operating 
separately.  Coordination  became 
difficult  and  policy  decisions  came 
hard  and  only  from  the  top. 

In  the  return  to  integrated  op- 
eration, the  objective  is  to  hammer 
out  a  more  efficient  organization  at 
all  levels — management,  sales,  pro- 
gramming and  employe  relations.  It 
seeks  to  eliminate  overlap,  and  at 
the  same  time  gear  operations  so 
that  radio  and  television  can  sell 
more  effectively  against  competitive 
media — newspapers  and  magazines, 
for  example — rather  than  against 
themselves.  The  seven  top  level 
changes  at  NBC  effected  by  Presi- 
dent Joseph  H.  McConnell  obviously 
will  be  followed  by  reassignments 
in  each  of  the  newly  created 
branches,  heretofore  staffed  by  ex- 
clusively radio  or  TV  personnel. 

Brig.  Gen.  David  Sarnoff,  chair- 
man of  the  board  of  RCA,  NBC's 
parent,  before  he  left  for  Europe 
early  this  month,  told  Broadcast- 
ing •  Telecasting  that  in  his  view, 
radio  and  television  should  not  be 
competitive.  He  supported  the  idea 
of  integration  and  of  single  op- 
erations at  the  network  and  the 
owned-and-operated  stations  level. 

The  pioneer  who  has  predicted 
many  significant  advances  in  the 
broadcast  media  for  a  generation, 
Gen.  Sarnoff  is  convinced  that  the 
simulcast  —  virtually  non-existent 
today — is  due  for  resurgence.  He 
believes  that  a  single  programming 
structure  will  eventuate  and  that 
programs  will  be  sold  to  sponsors 
for  both  radio  and  television  trans- 
mission. 

Views  Coincide 

Some  of  Gen.  Sarnoff's  views 
coincide  with  those  of  others  identi- 
fied with  network  operations.  This 
is  founded  on  the  theory  that  net- 
works, to  continue,  must  show  a 
profit.  Radio  networks  have  not 
shown  profits  in  the  last  few  years. 
By  integrated  operation,  the  net- 
work structure  as  a  whole,  it  is  be- 
lieved, would  be  profitable,  at  least 
for  the  foreseeable  future.  The 
owned-and-operated  stations  which 
have  been  profitable  enough  to  sup- 
port not  only  themselves  but  also 
the  radio  networks  would,  presum- 
ably, improve  their  earnings.  . 

The  eventual  alternative  would 
be  the  operation  of  networks  along 
the  lines  of  press  associations, 
wherein  a  fee  is  paid  for  each  kind 
of  service  rendered.  But  that  is 
viewed  as  on  the  far  horizon. 

In  maturity,  it  is  contended,  the 
combined  radio-TV  sales  approach 
could  go  far  in  settling  the  com- 
petitive radio-TV  question  and 
myriad  problems  of  sales,  program- 
ming, talent  and  overall  overhead 


— all  of  which  have  pyramided  in 
the  rush  toward  "unintegration" 
of  radio  and  TV  operations. 

And  it  is  predicated  upon  the 
recent  conviction  that  radio  and 
television  have  been  wrongly  con- 
strued as  predatory  competitors. 
Rather,  it  is  now  believed  they  are 
complementary  media.  They  func- 
tion under  the  same  laws;  are  li- 
censed by  the  same  government  au- 
thority; cater  to  the  same  clients 
through  the  same  advertising  agen- 
cies; use  largely  the  same  talent 
and  personnel.  Ultimately,  it  is 
conjectured,  service  may  be  pro- 
vided from  the  same  combination 
visual-audio  transmitters  to  all- 
purpose  receivers  that  will  do 
everything  but  cook. 

Ingredients  For  Stabilization 

Those  who  contend  this  plan 
makes  economic  sense  realize  it 
surely  would  revolutionize  the  pres- 
ent order.  They  argue  it  has  all  of 
the  ingredients  for  stabilization  of 
both  media,  with  both  profiting 
from  the  critical  errors  of  the  past, 
notably  in  rate-making. 

But  they  also  recognize  that 
while  the  plan  may  be  invoked  by 
individual  combined  AM-TV  sta- 
tions in  individual  markets  at  any 
time,  it  will  be  a  longer  haul  for 
competitive  networks.  The  com- 
bined facilities  must  first  be  avail- 
able in  a  sufficient  number  of 
markets.  With  upwards  of  600 
applications  for  TV  stations  now 
pending  in  nearly  300  markets  the 
affiliates  for  several  competitive 
networks  ultimately  should  be 
available. 

Thus,  it  is  calculated  that  the 
one-rate  thesis  is  destined  to  evolve 
slowly — first  on  a  city-by-city  basis, 
and  then  at  the  network  level.  It 
depends  on  how  swiftly  the  primary 
markets  offer  combination  radio- 
TV  service,  competitively. 


POMEROY'S  SALE 

Radio  Tests'  First  Result 

FIRST  concrete  result  of  the  radio 
tests  conducted  by  Pomeroy's  of 
Pottsville  (Pa.)  and  WPAM  in 
that  city  [B*T,  June  30,  May  5] 
was  announced  last  week  by  Ed  K. 
Smith,  general  manager  of  WCMB 
LeMoyne,  Pa.,  across  the  Susque- 
hanna River  from  Harrisburg. 

Beginning  July  19,  Pomeroy's  of 
Harrisburg  went  on  a  regular  15- 
spot-per-day  schedule  on  WCMB. 
Both  the  station  and  the  Harris- 
burg department  store  will  use  the 
same  copy  and  techniques  to  sell 
the  same  kind  of  merchandise  suc- 
cessfully promoted  in  the  Potts- 
ville tests. 

This  is  the  first  move  to  apply 
the  lessons  learned  in  the  WPAM- 
Pomeroy's  Pottsville  experiments. 

It  is  the  first  time  that  the  lead- 
ing Harrisburg  department  store 
has  bought  a  regular  radio  sched- 
ule. Up  to  now  it  used  newspaper 
advertising     almost  exclusively. 
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Congratulations 


KFEL-TV 


DENY 


First  post-freeze  station  on  the  air 


RCA-EQUIPPED  THROUGHOUT 


RADIO  CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DEPARTMENT 


CAMDEN.  N.J. 
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Television  Grants  and  Applications 

(Continued  from  page  32) 


of  confluence  of  American  and  Sacra- 
mento Rivers.  Geographic  coordinates: 
38°  35'  57"  N.  Lat.,  121°  29'  54"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 
ingtn.  Consulting  engineer  T  &  T  Radio 
Measurements  Co.,  Long  Beach,  'Calif. 
Sole  owner  is  John  H.  Poole,  licensee 
of  KBIG  Avalon,  Calif.,  and  KM2XAZ 
(TV)  Los  Angeles  (experimental  UHF 
station).  He  is  applicant  for  UHF 
TV  stations  in  Bakersfield,  Fresno,  Los 
Angeles,  Salinas  and  Stockton,  Calif. 

SALINAS-MONTEREY,  Calif—  Sali- 
nas Bcstg.  Corp.  (KSBW),  VHF  Ch.  8 
(180-186  mc);  ERP  11.5  kw  visual,  5.9 
kw  aural;  antenna  height  above  aver- 
age terrain  2,792  ft.,  above  ground  237 
ft.  Estimated  construction  cost  $278,- 
992,  first  year  operating  cost  $300,000, 
revenue  $350,000.  Post  Office  address: 
P.  O.  Box  1651,  Salinas.  Studio  loca- 
tion on  West  Laurel  Drive.  Transmit- 
ter location  on  Mt.  Toro,  10  mi.  South 
of  Salinas.  Geographic  coordinates: 
36°  31'  37"  N.  Lat.,  121°  36'  40"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  John  P.  Hearne,  San  Francisco, 
Calif.  Consulting  engineer  Robert  L. 
Hammett,  San  Francisco.  Principals 
include  President  John  C.  Cohan 
(25y3%),  general  manager  and  33V3% 
owner  of  KSBW;  Vice  President  Lewis 
A.  Terven  Jr.  (241/3%),  331/3%  owner 
of  KSBW;  Secretary-Treasurer  William 
M.  Oates  (251/3%),  assistant  general 
manager  and  33V3%  owner  of  KSBW, 
and  The  Chronicle  Publishing  Co. 
(25%),  owner  of  San  Francisco  Chro- 
nicle and  licensee  of  KRON-FM-TV 
San  Francisco. 

SAN  JOSE,  Calif— Standard  Radio  & 
Television  Co.,  VHF  Ch.  11  (198-204 
mc);  ERP  180  kw  visual,  112.2  kw  aural; 
antenna  height  above  average  terrain 
2,785  ft.,  above  ground  274  ft.  Esti- 
mated construction  cost  $491,352,  first 
year  operating  cost  $274,718,  revenue 
$279,225.  Post  Office  address  702-10 
Commercial  Bldg.,  San  Jose,  Calif. 
Studio  location  corner  of  Park  Ave. 
and  Montgomery  St.  Transmitter  loca- 
tion on  Peak  Loma  Prieta,  4.6  mi.  SSW 
of  New  Almaden,  Calif.  Geographic 
coordinates  37°  06'  39.8"  N.  Lat.,  121° 
50'  33"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Krieger 
&  Jorgensen,  Washington.  Consulting 
engineer  George  P.  Adair,  Washington. 
Principals  include  President  Allen  T. 
Gilliland  (24%),  owner  of  Sunlite 
Bakery,  San  Jose;  Vice  President  Fred 
J.  Fletcher  (16%),  majority  stock- 
holder of  Fletcher  (Buick)  Motor  Co., 
San  Jose;  Treasurer  Paul  Shaeffer 
(16%),  owner  of  Valley  Equipment  Co.,' 
San  Jose,  and  Roy  M.  Butcher  (16%), 
electrical  contractor,  San  Jose. 

STOCKTON,  Calif.— San  Joaquin  Tel- 
ecasters  (KSTN),  UHF  Ch.  36  (602- 
608  mc);  ERP  145  kw  visual,  77  kw 
aural;  antenna  height  above  average 
terrain  306  ft.,  above  ground  326  ft. 
Estimated  construction  cost  $228,000, 
first  year  operating  cost  $200,000  reve- 
nue $250,000.  Post  Office  address: 
KSTN,  Clark  Hotel,  Stockton,  Calif. 
Studio  and  transmitter  location:  im- 
mediately South  of  Clark  Hotel  at 
Sutter  and  Market  Streets.  Geographic 
coordinates:  37°  57'  08"  N.  Lat.,  121° 
17'  02"  W.  Long.  Transmitter  and  an- 
tenna GE.  Legal  counsel  St.  Clair,  Con- 
nolly &  Cerini,  San  Francisco.  Con- 
sulting engineer  Robert  L.  Hammett, 
San  Francisco.  Principals  include  Gen- 


eral Partners  Knox  LaRue  (50%),  49% 
owner  of  KSTN,  32%  owner  of  KONG 
Visalia  and  37%  owner  of  KMOR  Oro- 
ville,  Calif.,  and  Lester  Eugene  Cha- 
nault  (50%),  general  manager  and  15% 
owner  of  KYNO  Fresno  and  12%  owner 
of  KSTN.  (Mr.  LaRue  also  filed  for 
Ch.  2  in  Denver  after  that  channel  had 
been  assigned  to  another  applicant; 
see  below.) 

DENVER,    Col.— Knox    LaRue,  VHF 

Ch.  2  (54-60  mc);  ERF  54  kw  visual,  27 
kw  aural;  antenna  height  above  aver- 
age terrain  928  ft.,  above  ground  271 
ft.  Estimated  construction  cost  $237,755, 
first  year  operating  cost  $300,000,  rev- 
enue $400,000.  Post  Office  address: 
1207  W.  Tulare,  Visalia,  Calif.  Studio 
location  to  be  determined.  Transmit- 
ter location  on  Lookout  Mtn.,  1.9  mi. 
SW  of  center  of  Golden,  Col.  Geo- 
graphic coordinates  39°  43'  46"  N.  Lat., 
105°  14'  12"  W.  Long  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  St.  Clair, 
Connolly  &  Cerini,  San  Francisco.  Con- 
sulting engineer  James  R.  Bird,  San 
Francisco.  Sole  owner  is  Knox  LaRue, 
49%  owner  of  KSTN  Stockton,  33% 
owner  of  KONG  Visalia  and  37%  owner 
of  KMOR  Oroville,  Calif.  [Note:  This 
application  received  after  grant  of  Ch. 
2  to  Eugene  O'Fallen,  KFEL  Denver, 
see  At  Deadline,  B«T,  July  14.] 

NEW  HAVEN,  Conn.—  The  WAVZ 
Bcstg.  Corp.  (WAVZ),  UHF  Ch.  59  (740- 
746  mc);  ERP  249  kw  visual,  129.4  kw 
aural;  antenna  height  above  average 
terrain  638  ft.,  above  ground  430  ft. 
Estimated  construction  cost  $347,412, 
first  year  operating  cost  $197,321,  reve- 
nue $123,000.  Post  Office  address:  152 
Temple  St.  Studio  location  152  Temple 
St.  Transmitter  location:  On  Bald- 
win Drive,  1.3  mi.  North  of  West 
Rock.  Geographic  coordinates:  41°  21' 
02"  N.  Lat.,  72°  58'  24"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel 
Greenbaum,  Wolff  &  Ernst,  NewYork. 
Consulting  engineer  Lynne  C.  Smeby, 
Washington.  Principals  include  Presi- 
dent Victor  Whitman  Knauth  (45%), 
50%  owner  of  Omnibook  Magazine,  and 
Vice  President  and  Treasurer  Daniel 
W.  Kops  (54%),  former  editorial  writer 
on  Harrisburg  (Pa.)  Telegram. 

NEW  LONDON,  Conn.— The  Thames 
Bcstg.  Corp.  (WNLC),  UHF  Ch.  26 
(542-548  mc);  ERP  106  kw  visual,  53 
kw  aural;  antenna  height  above  aver- 
age terrain  500  ft.,  above  ground  211 
ft.  Estimated  construction  cost  $161,430, 
first  year  operating  cost  $104,000,  reve- 
nue $77,000.  Post  Office  address:  281 
State  St.,  New  London,  Conn.  Studio 
location:  Mohican  Hotel.  Transmitter 
location:  atop  Richmond  Hill  on  Rt. 
PI,  10.5  mi.  NW  of  center  of  New  Lon- 
don. Geographic  coordinates:  41°  29' 
42"  N.  Lat.,  72°  11'  35"  W.  Long.  Trans- 
mitter DuMont,  antenna  RCA.  Legal 
counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Principals  includes  President  and  Trea- 
surer Gerald  J.  Morey  (50.4%),  Vice 
President  and  Secretary  Roderick  L. 
Morey  (49%)  and  (Mrs.)  Mary  L.  Morey 
(0.6%). 

DAYTONA  BEACH,  Fla.  —  News- 
Journal    Corp.    (WNDB),   VHF   Ch.  2 

(54-60  mc);  ERP  30.2  kw  visual,  15.1 
kw  aural;  antenna  height  above  aver- 
age terrain  324  ft.,  above  ground  353 
ft.  Estimated  construction  cost  $214,- 
150,  first  year  operating  cost  $148,000, 
revenue  $160,000.    Post  Office  address: 


the  cornerstone 
of  every 
adA/ertising 
campaign 
in  New  Haven 
and  New  England 


I  represented  by/the  J<m£z  (2ge?tey 


128  Orange  Ave.,  Daytona  Beach. 
Studio  location  128  Orange  Ave.  Trans- 
mitter location  6th  St.  and  Canal  Road. 
Geographic  coordinates  29°  13'  44"  N. 
Lat.,  81°  03'  03"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washington. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent Julius  Davidson  (25%),  Vice  Pres- 
ident Herbert  M.  Davidson  (30%)  and 
Herbert  M.  Davidson  Jr.  (5%).  The 
News-Journal  Co.  holds  40%  interest; 
this  stock  is  voted  by  John  H.  Perry 
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ARB  S  urveys  GOP  Meet 

REPORT  on  TV  audience  coverage 
of  the  Republican  National  Con- 
vention and  related  programs  in 
Chicago  past  fortnight  will  be 
issued  by  the  American  Research 
Bureau  today  (Monday)  as  the 
Democratic  meet  gets  underway. 
In  addition  to  ratings,  study  will 
show  actual  number  of  TV  homes, 
viewers  per  set  and  sex  ratio,  ac- 
cording to  ARB  Director  James 
Seiler.  Survey  will  cover  nation  by 
counties,  including  urban  and  rural 
areas  in  every  section  within  150 
miles  of  a  TV  signal.  Study  will  be 
based  on  ratings  for  the  week  of 
July  7-13  and  also  include  any  com- 
peting programs  in  listings,  using 
the  usual  ARB  viewer  -  diary 
method. 


'SUCCESS  STORY' 

KBOX  School  Program  Cited 

HIGH  listenership  and  teacher-stu- 
dent acceptance  for  in-school  broad- 
casts are  claimed  for  KBOX  Mo- 
desto, Calif.,  com- 
mercial outlet,  in 
a  current  article 
appearing  in  the 
CTA  Journal,  of- 
ficial publication 
of  the  California 
Teachers'  Assn. 

Titled  "Success 
Story,"  the  fea- 
ture spotlights 
the  KBOX  pro- 
gram, The  Story 
of  the  News,  written,  produced  and 
announced  by  John  Witherspoon, 
station's  news  director.  Show  has 
been  on  the  schedule  since  last  No- 
vember when  KBOX  first  went  on 
the  air. 

The  program  is  prepared  in  co- 
operation with  the  County  Super- 
intendent of  Schools  office  and 
builds  top  stories  along  social  stud- 
ies lines.  Aired  daily,  it  is  beamed 
at  different  grade  levels.  Teachers 
find  it  easy  to  use  the  program  as 
an  incentive  for  "valuable  class- 
room discussion,"  and  describe  it 
as  an  "unqualified  success,"  ac- 
cording to  the  article. 


Mr.  Witherspoon 


ABC  radio's  Tennessee  Ernie  Time, 
new  weekly  hour-and-a-half  program, 
features  the  western  singer  plus  re- 
cording artist  guest  stars  whose  lat- 
est records  he  will  play.  Show  is 
packaged  by  Cliffie  Stone  Productions, 
Hollywood. 
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July  20-Aug.  2:  Second  annual  North 
Carolina  High  School  Radio  Institute, 
U.  of  North  Carolina,  Chapel  Hill. 

July  21:  Democratic  National  Conven- 
tion, International  Amphitheatre, 
Chicago. 

July  23:  BAB  Sales  Clinic,  Milwaukee. 

July  25:  BAB  Sales  Clinic,  Minneapolis. 

July  28:  BAB  Sales  Clinic,  Denver. 

July  30:  BAB  Sales  Clinic,  Salt  Lake 
City. 

Aug.  3-8:  BMI-Colorado  Broadcasters 
Assn.  program  seminar,  Denver  U., 
Denver. 

Aug.  4-7:  Mid-South  Audio  Show,  Pea- 
body  Hotel,  Memphis,  Tenn. 
Aug.  15:  BAB  Sales  Clinic,  Dallas. 
Aug.  15-16:  West  Virginia  Broadcasters 
Assn.    meeting,    Greenbrier  Hotel, 
White  Sulphur  Springs,  W.  Va. 
Aug.     17-24:     Educational  Television 
Workshop,  Iowa  State  College,  Ames, 
Iowa. 

Aug.  18:  BAB  Sales  Clinic,  San  Antonio. 

Aug.  18-19:  NARTB  District  7,  Hotel 

Statler,  Cleveland. 
Aug.  20:  BAB  Sales  Clinic,  Houston. 
Aug.  21-22:  NARTB  District  8,  Grand 

Hotel,  Mackinac  Island,  Mich. 
Aug.  22:  BAB  Sales  Clinic,  New  Orleans. 

Aug.    24-25:    Arkansas  Broadcasters 
Assn.  meeting  and  sales  clinic,  Marion 
Hotel,  Little  Rock. 
Aug.  25:  BAB  Sales  Clinic,  Miami. 
Aug.  25-26:  NARTB  District  11,  Hotel 

Duluth,  Duluth,  Minn. 
Aug.  27:  BAB  Sales  Clinic,  Winston- 
Salem. 

Aug.  28-29:  NARTB  District  17,  Mult- 
nomah Hotel,  Portland,  Ore. 
Sept.  4-5:  NARTB  District  15,  Hotel 

Mark  Hopkins,  San  Francisco. 
Sept.  5:  BAB  Sales  Clinic,  Chicago. 
Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 
Sept.  8-9:  NARTB  District  16,  Hotel 
Del  Coronado,  Coronado  Beach,  Calif. 
Sept.  10:  BAB  Sales  Clinic,  Louisville. 
Sept.  11-13:  NARTB  District  14,  Cosmo- 
politan Hotel,  Denver. 
Sept.  12:  BAB  Sales  Clinic,  Nashville. 
Sept.  12-13:  Advertising  Federation  of 
America  District  7,  Thomas  Jefferson 
Hotel,  Birmingham,  Ala. 
Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 
Sept.  15-16:  NARTB  District  12,  Lassen 

Hotel,  Wichita. 
Sept.  17:  Texas  Assn.  of  Broadcasters, 

semi-annual  meeting,  Fort  Worth. 
Sept.  17:  BAB  Sales  Clinic,  Birming- 
ham. 

Sept.  18-19:  NARTB  District  13,  Hotel 

Texas,  Ft.  Worth. 
Sept.  19:  BAB  Sales  Clinic,  Atlanta. 
Sept.  20:  IRE  conference,  Iowa  section, 

Roosevelt  Hotel,  Cedar  Rapids. 
Sept.  22-23:  NARTB  District  10.  The 

Elms,  Excelsior  Springs,  Mo. 
Sept.  22-25:   National  Electronic  Dis- 
tributors Assn.  convention,  Atlantic 
City.  N.  J. 
Sept.  25-26:  NARTB  District  9,  Hotel 

Plankinton,  Milwaukee. 
Sept.  28-Oct.  1:  Assn.  of  National  Ad- 
vertisers fall  meeting,  Hotel  Plaza, 
New  York. 
Sept.  29-Oct.   1:   National  Electronics 
Conference,    eighth    annual  confer- 
ence, Sherman  Hotel.  Chicago. 
Oct.    2-3:    NARTB    District    4,  Hotel 

Carolina,  Pinehurst,  N.  C. 
Oct.  6-7:  NARTB  District  5,  Hotel  Bilt- 

more,  Atlanta. 
Oct.  9-10:  AAAA  Central  Council  fall 
regional    convention,    Drake  Hotel, 
Chicago. 

Oct.  9-10:  NARTB  District  6,  Hotel 
Peabody,  Memphis. 

Oct.  13-14:  NARTB  District  3,  Hotel 
Penn-Harris,  Harrisburg,  Pa. 

Oct.  12-15:  AAAA,  Pacific  Council  an- 
nual convention,  Arrowhead  Springs 
Hotel,  San  Bernardino,  Calif. 

Oct.  16-17:  NARTB  District  2,  West- 
chester Country  Club,  Rye,  N.  Y. 

Oct.  17-19:  Southeastern  District,  Na- 
tional Assn.  of  Radio  Farm  Directors 
convention,  Winston-Salem,  N.  C. 

Oct.  20-21:  NARTB  District  1,  Hotel 
Statler,  Boston. 
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RADIO  SELLS  FEEDS     Rgls'on  Bud** Up 


RALSTON-PURINA's  Chows  divi- 
sion radio  budget  has  multiplied 
eight  times  in  the  past  10  years, 
a  direct  result  of  radio  "reaching 
more  farm  homes  more  frequently 
at  a  low  cost  per  listener  when 
farmers  are  in  a  receptive  mood 
to  selling."  Volume  of  business  on 
the  livestock  feeds  rose  from  $61,- 
598,000  to  $375  million  in  that  time. 

This  sales  claim  for  radio,  by 
a  client  who  has  been  sold  on  the 
medium  for  two  decades,  was  made 
in  Chicago  Tuesday  as  Ralston- 
Purina,  St.  Louis,  launched  prelim- 
inary work  on  a  three-month  fall 
promotion  campaign  in  which  the 
563  stations  it  buys  will  cooperate. 
The  business-luncheon  session  with 
84  midwest  station  executives  has 
been  duplicated  in  Seattle,  San 
Francisco,  Denver  and  Omaha  since 
July  7  and  will  be  repeated  before 
July  26  in  Fort  Worth,  Memphis, 
Nashville,  Atlanta,  Jackson,  Char- 
lotte and  Pittsburgh. 

G.  M.  Philpott,  vice  president  and 
director  of  advertising  for  Ralston- 
Purina;  Maury  Malin,  advertising 
manager  for  the  Chows  division, 
and  E.  H.  Hamel,  sales  manager  of 
the  Corn  Belt  region,  one  of  five 
Purina  sales  areas,  outlined  sales 
and  merchandising  objectives  for 
radio  stations  in  the  campaign, 
first  of  its  kind  to  be  conducted  by 
the  company. 

Stations,  working  with  dealers, 
will  seek  to  bx-ing  Chows  to  con- 
sumer attention  at  the  local  level. 
The  leading  station  man  and  Purina 
salesman  in  each  of  21  districts 
will  earn  an  all-expense  trip  for 
two  to  the  nearest  bowl  football 
games  New  Year's  Day. 

Scheduled  to  start  in  September 
and  continue  through  November, 
the  campaign  will  center  on  de- 
monstrations of  live  pigs  and  hens 
in  dealer  outlets.  Hens  will  com- 
pete in  egg-laying,  while  the  pigs 
will  be  judged  on  how  much  weight 
they  gain  in  a  specified  time  period. 

Ralston-Purina,  which  is  not 
"asking  for  something  for  noth- 
ing," Mr.  Philpott  said,  has  sug- 
gested several  merchandising  ideas 
in  a  personalized  kit  for  every 
participating  station.  Among  the 
ideas  are  a  studio  party  for  deal- 
ers, a  dealer  postcard  campaign, 
tape  interviews  with  owners  of  the 
hens  used  in  the  store  demonstra- 
tions, regular  air  reports  on  their 
egg  production,  tape  interviews 
with  Purina  poultry  customers,  in- 
terviews with  dealers  showing  the 
pigs — Mike  and  Ike — weight  re- 
ports and  a  windup  store  event 
show  at  the  close  of  the  campaign. 

Convinced  that  the  farm  au- 
dience is  a  stable  one  and  will  be 
for  years  to  come,  Mr.  Philpott 
sees  farm  broadcasting  as  a  solid 
"hedge"  to  television.  Mr.  Malin, 
ad  manager  of  the  feed  division, 
agrees.  "We  are  not  ready  to 
throw  in  the  towel  on  radio."  His 
objectives  in  conducting  the  pro- 
motion sessions  to  radio  people 
throughout  the  country  is  to  "show 


first  why  we  are  sold  on  radio" 
and  then  to  point  out  "that  radio 
itself  works  better  when  the  sta- 
tion and  Purina  salesman  team-up 
in  the  selling." 

Radio  time  purchases  designed 
to  attract  farm  audiences  and  po- 
tential buyers  of  livestock  feed 
(more  than  100  kinds)  have  risen 
from  $173,000  in  1942  to  $1,450,000 
in  1952 — more  than  eight  times  in 
a  decade,  and  more  than  the  total 
budgets  of  all  other  media  used. 
The  media  breakdown:  Direct 
mail,  $35,000;  billboards,  $47,000; 
small  town  newspapers,  $150,000; 
minute  movies,  $58,000,  and  farm 
magazines,  $900,000. 

In  that  same  10  years,  Ralston- 
Purina  grew  from  20  to  34  mills 
and  from  1,055,000  tons  of  Chow 
production  to -3,700,000. 

Radio    investments    since  1942 


L 


have  been:  1943,  $218,000;  1944, 
$217,000;  1945,  $565,000;  1946, 
$370,000;  1947,  $540,000;  1948, 
$475,000;  1949,  $565,000;  1950, 
$580,000;  1951,  $1,175,000  and  1952, 
$1,450,000. 

A  continuous  and  steady  user 
of  radio,  Ralston-Purina  executives 
have  learned  that  radio's  best  and 
most  effective  results  come  from 
following  an  equally  continuous 
and  steady  pattern  in  the  purchase 
and  use  of  time. 

The  company,  for  its  Chows, 
uses  straight  entertainment  in  the 
Eddy  Arnold  fashion  in  the  South, 
farm  service  shows  above  the  Ma- 
son-Dixon Line  and  blends  both  on 
the  West  Coast,  Mr.  Malin  said. 
Citing  the  success  of  radio,  he  said 
one  offer  of  a  free  picture  on  Grand 
Ole  Opry,  sponsored  on  NBC's 
southern  leg,  brought  in  187,000 


Light  by  Radio 


requests. 

It  cost  the  company  about  $20,- 
000  to  mail  the  pictures  and  ana- 

(Continued  on  page  40) 
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Are  you  selling  this  prosperous  region? 

Is  your  marketing  map  up  to  date? 
The  listeners  here  are  legion* 

in  the  J^Mth  New  England  State 


W/TAG 


and  WTAG  FM  ■  5  8  0  KC  -  BASIC  CBS 
WORCESTER,  MASSACHUSETTS 

See  Raymer  for  reasons 


*  More  people  listen  to  wtag  than  any  other  station  in  the  area 


USE  of  a  radio  signal  to  turn 
street  lights  off  and  on  is 
being  considered  in  New 
York  City.  Comr.  Dominick 
F.  Paduano  of  the  Dept.  of 
Water  Supply,  Gas  and  Elec- 
tricity explained  last  week 
that  the  radio  control  device 
would  operate  on  a  signal 
from  WNYC  New  York, 
municipally  owned  station. 
He  pointed  out  that  with  the 
radio  signals,  a  "blackout" 
could  be  achieved  in  a  matter 
of  seconds.  But  he  empha- 
sized that  it  would  take  a 
long  time  before  the  city  light 
system  could  be  fully 
equipped  even  if  the  radio- 
control  idea  is  adopted. 
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Ralston  Sells  Feeds  by  Radio 

(Continued  from  page  89) 


lyze  the  mail  pull,  taking  a  count 
on  audience  distribution.  Ralston- 
Purina  learned  what  stations 
"should  tell  us,  but  don't,"  that 
the  audience  was  predominantly 
rural  and  did  use  livestock  feeds. 

Need  for  accurate  and  continuing 
farm  audience  measurements,  with 
farmers'  listening  habits  and  fam- 
ily composition,  was  cited  by  com- 
pany and  agency  men  at  the  meet- 
ing. Although  final  proof  of  the 
radio  buying  is  in  the  selling  of 
Purina  Chows,  the  agency  and 
client  need  facts  in  advance  to  lay 
plans  and  campaigns  with  less  ele- 
ment of  chance.  These  facts,  they 
agreed,  are  not  available,  and 
should  be  furnished  by  the  industry. 

Mr.  Malin  said  the  greatest  need 
is  to  have  continuing  reports, 
rather  than  sporadic  and  isolated 
surveys  which  are  now  occasionally 


submitted  by  a  single  station  in  a 
sales  presentation. 

TV  is  being  tested  with  a  noon- 
day show  in  Indianapolis,  where 
all  Ralston  researchers  found  that 
47%  of  the  farmers  within  view- 
ing radius  own  television  sets. 
They  learned  this  after  a  road-by- 
road survey  made  in  company  cars, 
with  drivers  counting  antennas.  TV 
experimentation  will  expand  into 
Oklahoma  City  shortly  as  the  firm 
sponsors  a  weekly  farm  newsreel 
show. 

A  slide  film  presentation  on  the 
successful  tie-in  promotion  efforts 
last  year  by  WIOU  Kokomo,  Iud., 
which  won  first  prize  in  a  Ralston 
competition,  showed  the  value  cf 
simplicity,  sincerity  and  consist- 
ency in  promotion  and  merchan- 
dising efforts. 

Too   often,   radio   station  mer- 


chandising is  aimed  at  the  wrong 
target,  Purina  men  said.  Local  sta- 
tion promotion  need  not  be  com- 
plicated, elaborate  or  extensive  to 
be  effective,  but  it  does  need  to 
be  aimed  accurately,  timed  well, 
comprehensive  and  punchy,  they 
said. 

Radio  billing  on  Purina  Chows 
is  handled  by  Brown  Bros.  Agency, 
St.  Louis.  New  to  the  agency  is 
Paul  Visser,  agriculture  director 
at  NBC  Chicago  who  joins  Brown 
Bros,  next  month  as  a  regional 
account  executive  on  Purina,  hand- 
ling the  Grain  Belt  area  and  a 
portion  of  the  Eastern  area. 


TWO  MORE  advertising  agencies 
have  been  enfranchised  by  the  Cana- 
dian Assn.  of  Broadcasters,  bringing 
the  total  to  66  agencies.  The  addi- 
tional agencies  are  James  Elliot  Rus- 
sell Inc.,  New  York,  and  W.  A.  Willis 
Adv.  Agency,  Toronto. 


ZIV  SHIFT 

Gordon  Moves  to  Hollywood 

BOARD  of  directors  of  Frederic 
W.  Ziv  Co.  announced  yesterday 
(Sunday)  that  Herbert  Gordon, 
Ziv  vice  president  in  charge  of  pro- 
duction, has  moved  his  headquar- 
ters from  New  York  to  Hollywood. 

The  announcement  came  as  civic 
leaders  in  New  York  intensified 
efforts  to  retain  radio  and  TV  pro- 
duction in  the  East  in  the  face  of 
a  growing  trend  of  operations 
shifting  to  Hollywood. 

Mr.  Gordon  said  he  will  be  estab- 
lished in  Hollywood  in  time  to  work 
on  greatly  expanded  Ziv  produc- 
tion schedules  and  increased  budg- 
ets that  will  begin  in  the  fall.  He 
added  that  a  staff  will  be  retained 
in  New  York  although  the  major 
part  of  Ziv's  production  will  be  in 
Hollywood. 

Expanded  Production  Plans 

"Our  new  radio  and  television 
programs  are  going  to  be  more 
important  than  ever,"  Mr.  Gordon 
said.  "In  addition  to  our  new  radio 
show,  Freedom,  U.  S.  A.,  we  are 
also  working  on  a  new  television 
show  which  will  be  announced  soon. 
Our  production  schedule  and  budget 
for  the  coming  year  will  be  at 
least  double  that  of  last  year.  We 
are  signing  Hollywood's  major 
stars  for  both  radio  and  television 
and  we  are  talking  with  writers 
and  are  buying  important  proper- 
ties." 

Mr.  Gordon,  a  one-time  success- 
ful band  leader,  entered  the  field 
of  production  as  an  executive  with 
the  William  Morris  Agency.  Be- 
fore joining  Ziv,  he  served  Decca 
Records  as  administrative  head  of 
the  recording  division.  He  is  also 
a  vice  president  of  Ziv  subsidiaries, 
Ziv  Television  Programs  Inc.  and 
World  Broadcasting  System  and  is 
president  of  the  Delaware  Music 
Co. 

Mr.  Gordon  and  John  L.  Sinn, 
president  of  Ziv  Television  Pro- 
grams, recently  returned  from  a 
trip  to  Europe  where  they  con- 
ferred with  television  and  film  ex- 
ecutives and  top  talent  in  France 
and  England. 


BEAUTY  CONTEST 

WWDC  Search  Underway 

FIRST  elimination  in  WWDC 
Washington's  "Miss  Washington" 
beauty-talent  search  will  be  con- 
ducted at  7:30  p.m.  today  (Mon- 
day) at  the  Washington  Hotel.  A 
panel  of  15  judges  will  be  selected 
from  some  150  local  advertising 
and  theatrical  executives. 

Winner  of  the  contest  finals  on 
Aug.  18  will  receive  several  awards 
and  will  represent  the  District  of 
Columbia  in  "Miss  America"  finals 
in  Atlantic  City,  Sept.  2-6.  This  is 
the  12th  year  WWDC  has  conduct- 
ed the  "Miss  Washington"  contest. 
Norman  Reed,  WWDC  program  di- 
rector is  in  charge. 


WE'RE  NOT  SMUG 

.  ..  .  but  we  are  pleased  that  so  many  new,  as  well  as  old, 
advertisers  have  found  that  advertising  on  KLRA  pays  off! 


IN  1951— 

Local  Business  Increased  14.5% 

(Failing  to  top  our  best  year,  but  coming 
in  a  strong  second.) 

National  Spot  Increased  35.8% 

(Making  it  the  best  year  in  the  station's 
history  in  this  classification). 


IN  1952— 

Local  Business  Is  Up  21.8% 

(First  five  months  '52  over  '51.  These 
are  folks  who  know  us  best) . 

National  Spot  Is  Up  17.9% 

(And  remember,  please,  that  last  year 
was  our  best  year.  We  have  our  fingers 
crossed!) 


THERE'S  A  REASON— 

Strong  CBS  Radio  programming,  plus  local  shows  that  folks  like  to  listen 
to,  plus  a  strong  Promotion  Department  that  not  only  plugs  KLRA  shows 
and  personalities,  but  has  racked  up  an  enviable  record  of  successes  in 
merchandising  KLRA  advertisers'  products  ...  all  help  to  make  KLRA 
"Arkansas's  Listening  Habit".  The  only  Farm  Service  Director  in  the 
state,  a  full-time  News  Department,  five  top  Disc  Jockeys,  and  plenty  of 
know-how  all  add  to  the  plus-values  you  get  when  you  buy  KLRA! 

For  the  Complete  KLRA  Story,  Ask  any  O.  L  Taylor  Office 


10,000  WATTS  DAYTIME 
5,000  WATTS  NIGHT 
1010  KC  •  CBS  RADIO 

LITTLE  ROCK 
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NLRB  POLICY 


multitude  of  conflicting  claims. 

AFRA  also  has  emphasized  the 
microphone  criterion  in  its  peti- 
tion involving  WTAR-AM-FM-TV, 
with  the  station  holding  the  unit 
should  be  all-inclusive  covering  all 
programming  employes,  perform- 
ers and  non-performers  on  the  air. 
Engineering  employes  are  not  an 
issue  in  this  instance,  being  ex- 
cluded by  both  WTAR  and  AFRA. 

The  unit  will  comprise  all  em- 
ployes "who  appear  regularly  or 
frequently  before  the  microphone 
or  camera,  including  but  not  lim- 
ited to  staff  announcers,  disc  jock- 
eys, specialists,  news  broadcasters 
and  non-staff  artists,  but  exclud- 
ing all  other  employes  .  .  .  and 
supervisors." 


Radio-TV  Talent 
Under  Question 

'QUESTION  of  limiting  certain  radio-TV  employe  bargaining  units  only 
to  those  employes  who  appear  "regularly  or  frequently"  before  micro- 
phones and  cameras,  without  regard  to  their  departmental  functions, 
was  projected  in  decisions  handed  down  by  the  National  Labor  Relations 
Board  last  week.  *  

Dissenting  board  members 
roundly  attacked  a  departure  in 
NLRB  talent  policy — with  an  ap- 
parent new  criterion — as  "fraught 
with  serious  practical  consequences 
for  the  broadcasting  industries." 

The  board  last  Thursday  ordered 
elections  covering  employes  at  four 
East  Coast  radio  stations  and  in- 
volving petitions  filed  by  the 
Amei'ican  Federation  of  Radio 
Artists  (AFL). 

Stations  in  Decisions 

Stations  involved  in  the  NLRB 
actions  are  WIP  Philadelphia 
(Pennsylvania  Broadcasting  Co.), 
WGH  Newport  News,  Va.  (Hamp- 
ton Roads  Broadcasting  Corp.), 
and  WNOR  (Noi-folk  Broadcasting 
Corp.)  and  WTAR  (Norfolk  Radio 
Corp.),  both  Norfolk,  Va. 

At  WIP,  staff  announcers,  the 
sports  director,  women's  director 
and  so-called  "feature  artists"  will 
choose  between  AFRA  and  the 
American  Communications  Assn. 
(independent),  or  neither  union. 
AFRA  seeks  a  unit  limited  to  staff 
announcers.  ACA  claims  it  should 
include  technical  help  and  an- 
nouncers. WIP  took  no  position  on 
the  issue.  ACA  was  ousted  from 
the  CIO  two  years  ago. 

Traditionally,  technical  depart- 
ment employes  and  announcers 
have  been  lumped  together  in  one 
group  at  WIP  over  a  period  of  12 
years  with  ACA  as  agent.  Board 
members  Paul  M.  Herzog  and  Abe 
Murdock  dissented,  voting  to  re- 
tain this  unit  comprising  26  such 
employes,  who  also  may  vote  to  be 
included  with  technical  help  if  they 
choose. 

It  was  in  the  WGH  and  WNOR 
cases  that  board  members  sharply 
disagreed. 

NLRB  reaffirmed  earlier  deci- 
sions [B*T,  May  26,  April  14]  pro- 
viding a  unit  for  all  announcers 
and  others  who  appear  before  a 
microphone  "regularly  or  fre- 
quently," but  altered  its  ruling  to 
exclude  continuity  employes  as 
favored  by  AFRA.  Again,  mem- 
bers Herzog  and  Murdock  dis- 
sented, challenging  the  microphone 
requirement  as  a  criterion  and  ex- 
clusion of  continuity  workers  from 
unit  representation. 

"Sympathies  with  [AFRA's]  ob- 
jectives ...  is  not  enough  to  in- 
duce us  to  join  in  a  departure  from 
precedent  which  is  so  sharp  and  so 
fraught  with  serious  practical  con- 
sequences for  the  broadcasting  in- 
dustries," they  wrote  in  the  WGH 
and  WNOR  decisions.  They  as- 
serted: 

If  this  is  sanctioned,  it  would 
create  serious  confusion  in  employe 
representation  in  the  broadcasting 
industries.  Thus,  once  other  unions 
in  the  field  seek  to  represent  the  same 
employes  with  regard  to  the  major 
portion  of  their  working  time  .  .  . 
the  employer  would  be  faced  with  a 


CONVENTION -BOUND  Chicago  bus 
became  a  studio  on  wheels  as  NBC 
commentator  H.  V.  Kaltenborn  re- 
cords comments  for  WTMJ-AM-TV 
Milwaukee.  Standing  is  Jack  Krueger, 
station  news  editor,  who  averaged 
perhaps  a  dozen  recordings  each  day 
during  the  GOP  convention.  People 
in  the  bus  applauded  when  Mr.  Kal- 
tenborn finished,  station  reports.  Mr. 
Krueger  interviewed  numerous  Wis- 
consin delegates. 


CANADIAN  RATINGS 

Plans  Weighed  by  BBM 

PRELIMINARY  PLANS  have  been 
made  to  set  up  a  program  rating 
service  satisfactory  to  the  Cana- 
dian broadcasting  industry  and  to 
radio  advertisers. 

Bureau  of  Broadcast  Measure- 
ment, Toronto,  following  the  re- 
quest of  the  annual  meeting  of  the 
Canadian  Assn.  of  Broadcasters, 
has  held  an  exploratory  meeting 
and  has  given  the  task  to  its  re- 
search and  development  commit- 
tee. BBM  must  decide  if  it  should 
undertake  the  program  rating  serv- 
ice or  establish  standards  and  con- 
trols for  other  organizations  to  do 
the  job.  Other  factors  considered 
are  how  many  periodic  audits 
should  be  made,  project's  cost  and 
possible  appointment  of  a  project 
director.  BBM  consists  of  board- 
casters,  advertisers  and  advertis- 
ing agencies.  Work  on  the  project 
is  expected  in  September. 


®D@@Bm  PLANS 


@®BE  PROFITS 
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FLINT 


BASIC 

.AMERICAN    BROADCASTING  COMPANY- 

REPRESENTED  BY 

THE  KATZ  AGENCY 


FLINT — largest  General  Motors  plant  city 
in  the  country — has  an  effective  buying  in- 
come that  is  $1613.00  higher  than  the  na- 
tional average!  And  Flint's  prosperity  is 
still  growing!  More  than  50%  of  GM  plant 
expansion  is  now  under  way  in  Flint.  De- 
fense contracts  for  Flint  factories  now  total 
nearly  y2  billion  dollars — assurance  that 
Flint's  earning  and  spending  ability  still 
moves  upward! 


Sell  FLINT  through  its 
First  Station— WFDF! 


Associated  with:  WOOD  Grand  Rapids— WFBM  and  WFBM-TV  Indianapolis— WEO A  Evansville 
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OLSON  RUG  HUGS  RADIO 

SPOT  SUCCEEDS  INI  CARPET  MARKET 


OLSON  RUG  Co.,  78-year-old 
Chicago  firm,  at  the  conclu- 
sion of  its  15th  spring  spot 
campaign    has     discovered  "it's 
STILL  radio  for  results!" 

It  used  this  phrase  in  commend- 
ing 52  station  managers  for  their 
cooperation  in  the  2  to  16-week 
campaign,  which  cost  "well  into 
the  six  figures."  Results  of  the  spot 
schedules  this  spring  compare  with 
the  success  of  similar  drives  10  and 
12  years  ago,  according  to  Bill 
Presba,  president  of  Presba,  Fel- 
lers &  Presba,  Chicago  agency  for 
Olson.  He's  convinced  radio's 
strength  endures. 

Its  strength  and  success,  how- 
ever, depend  largely  on  station  in- 
terest and  cooperation,  and  on  co- 
ordination and  synthesis  of  work 
done  by  everyone  involved  in  the 
campaign.  In  Mr.  Presba's  opinion, 
this  cooperation  among  the  client, 
agency,  station  and  talent  is  the 
difference  between  radio's  success 
and  failure. 

Although  results  were  good  in 
what  are  too-frequently  considered 
poor  radio  markets,  the  agency 
will  reveal  only  that  the  top  10 
stations  pulled  more  than  50,000  re- 
quests for  a  free  rug  catalog. 

Catalog  Offer  Stressed 

Olson's  mail  order  business  is 
based  on  a  single  premise:  A  cus- 
tomer can  get  a  high-quality  rug  at 
a  lower  price  by  "trading  in"  old 
woolen  materials.  The  company,  in 
its  radio  messages  and  in  other 
media,  offers  a  free  color  catalog 
which  enables  the  rug  prospect  to 
make  the  desired  selection  and,  in 
many  cases,  to  save  up  to  50%. 
Olson  pays  freight  on  packages  of 
old  woolen  items  to  its  Chicago 
factory.  The  company  owns  more 
than  1,000  patents  on  processing 
used  wool. 

Spot  radio's  vigorous  and  profit- 
able pitch  for  Olson  rugs,  which 
are  not  sold  retail  outside  of  Chi- 
cago, indirectly  shows  the  potency 
of  radio  for  consumer  products  sold 
over  the  counter.  Half  of  radio's 
value,  agency  men  believe,  is  lost 
because  the  product  cannot  be  mer- 
chandised locally — yet  radio  still 
was   a   success.   Olson's  national 
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business  is  exclusively  mail  order; 
the  firm  has  no  field  men. 

The  agency,  by  comprehensive 
analysis  of  every  campaign  and  by 
thorough  pre-campaign  planning, 
has  been  able  to  get  maximum  re- 
sults with  radio  from  a  minimum 
expenditure.  Money,  however,  is 
never  limited  on  any  one  station. 
The  key  to  the  success  of  any  mail 
order  operation,  says  Vice  Presi- 
dent Mark  Smith,  is  the  volume  of 
profitable  increase.  As  long  as  a 
station  produces  a  high  volume  of 
good  inquiries,  the  money  for  time 
and  talent  is  unlimited. 

The  company  can  predict  with 
extreme  accuracy,  he  says,  the 
number  of  closures  or  sales  which 
will  result  from  a  specific  number 
of  catalog  requests.  The  most  "re- 
sponsible" stations  and  performers 
have  a  10  to  12%  better  closure 
record,  and  in  the  long  run  closures 
are  more  important  than  inquiries. 
That  is  why  leading  local  perform- 
ers were  chosen  in  many  cities,  and 
the  agency  concentrated  on  wom- 
en's and  major  home  service  shows. 

Personal  contact  was  the  most 
important  single  factor  in  the  cam- 
paign. The  agency  sold  the  station 
and  performer  on  Olson  quality 
and  value,  and  has  found  a  high 
correlation  between  station  interest 
and  results.  Stations  which  worked 
most  closely  with  the  agency  in 
the  search  for  a  good  response 


were  the  most  effective  in  getting 
it. 

Stations  which  get  the  most 
catalog  inquiries  at  the  best  cost 
"believed  in  the  power  and  sales 
ability  of  radio,  themselves  and 
their  performers.  Managers  were 
as  interested  as  the  client  in  seeing 
how  many  qualified  results  they 
could  get  for  the  Olson  catalog," 
Mr.  Presba  said. 

Some  stations  had  to  be  prodded 
—about  12%  of  the  52 — which 
were  described  as  marginal.  Their 
volume  of  response  was  low,  and 
the  cost  per  inquiry  high.  The  man- 
ager of  one  outlet,  which  had  a 
$600  a  week  order,  told  Mr.  Presba 
he  couldn't  remember  what  time 
the  Olson  show  was  on,  and  did  not 
have  time  to  bother  about  it.  He 
lost  the  business. 

Selected  Radio  List 
The  52  stations  were  handpicked 
by  timebuyer  Edna  Eldridge  from 
a  previously  culled  list  of  200.  "We 
used  to  buy  125,"  she  said,  "but 
we  can't  find  that  many  which  can 
produce  these  days.  Even  a  few  of 
these  52  were  risks." 

"The  stations  which  are  swim- 
ming upstream  will  survive,"  one 
of  the  agency  men  said,  "but  those 
which  are  marking  time  and  float- 
ing will  drown."  He  believes  many 
stations  "are  afraid  of  their  own 
ability  to  get  results,  and  doubt 
the  pull  of  radio.  A  lot  of  them  are 


going  to  have  to  learn  how  to  work, 
and  how  to  look  out  for  the  client's 
interests." 

To  gain  the  maximum  efficiency 
and  usefulness  from  the  campaign, 
agency  personnel  met  each  morn- 
ing to  check  daily  mail  response, 
re-work  copy  and  change  formats. 
Olson  purchased  only  programs  or 
local  entertainers  who  had  built  a 
following  and  a  reputation  for  be- 
lievability  and  sincerity.  Intimate 
commercials  were  integrated  to 
take  advantage  of  the  performer's 
aptitude  in  chatting  with  the  audi- 
ence. 

In  nine  cities,  the  popular  CBS 
package,  Housewives'  Protective 
League,  was  aired.  Mail-pull  gim- 
micks were  banned  as  the  client 
seeks  only  legitimate  requests  from 
actual  rug  prospects. 

Each  commercial  was  written 
for  the  specific  market,  and  in- 
cluded an  indirect  re-sell  of  mail 
order  in  general.  Many  stations,  an 
agency  executive  said,  have  ac- 
cepted fly-by-night  mail  order  ad- 
vertising with  inferior  and  over- 
priced items,  so  that  legitimate 
mail  order  has  suffered. 

Agency  analysis  "pretty  well 
blasts  the  old  theory  that  mail 
order  is  good  only  when  business 
conditions  are  poor,"  it  was  noted. 
Presba,  Fellers  &  Presba  believes 
the  "psychology  of  confusion"  now 
prevalent  is  reflected  in  consumer 
buyers  "pulling  in  their  horns" 
and  waiting  for  the  crisis  to  pass. 

The  most  ambitious  and  success- 
ful station  managers  met  with 
sales  and  program  directors  and 
the  performers  to  make  sugges- 
tions and  to  implement  agency  rec- 
ommendations. All  changes  in  a 
station's  mail  pull  were  traced  to 
the  exact  cause,  because  previous 
campaigns  have  proved  the  client 
can  anticipate  fluctuations  with 
changes  in  station  management 
and  policies,  as  well  as  in  weather, 
labor  and  business  conditions. 

Time  was  purchased  at  card 
rates,  despite  "many  offers  of  PI 
deals."  Olson  used  spots  from  2  to 
10  times  weekly,  five-minute  shows 
from  two  to  six  times  weekly,  quar- 
ter-hour strips  and  participations. 
Interestingly  enough,  the  top  10 


|NCREASED  sales  through  radio  advertising  is  an  old  story  to  the 
Olson  Rug  Co.,  Chicago  firm  which  has  been  doing  business  for  78 
years.  Of  particular  credit  to  radio  is  the  fact  that  Olson's  national 
business  is  exclusively  mail  order  and  that  the  firm  relies  largely  on 
radio  to  stimulate  mail  orders.  Incidentally,  there's  a  tip  to  radio  men 
contained  in  the  Olson  story:  Radio  men  are  advised  to  have  more  faith 
in  the  power  and  sales  ability  of  radio,  and  to  learn  how  to  look  out  for 
client  interests.  The  Olson  firm  and  its  agency,  Presba,  Fellers  &  Presba, 
will  work  closely  with  each  station.  And  they  want  the  same  cooperation 
from  each  station  executive. 
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cost-per-inquiry  results  came  from 
eight  stations  in  TV  markets. 

The  top  10  CPI  stations  were  in 
this  order:  WBBM  Chicago,  KMA 
Shenandoah,  WOR  New  York, 
KIRO  Seattle,  KOAM  Pittsburg, 
Kan.,  WNAX  Yankton,  S.  D., 
WWVA  Wheeling,  KXXX  Colby, 
Kan.,  KRMG  Tulsa  and  WHO  Des 
Moines. 

TV  city  stations  include  WBBM 
WOR  KIRO  and  KRMG.  Four 
others  receive  a  signal  from  a  TV 
town  nearby.  KMA  gets  Omaha, 
while  KOAM  is  half-way  between 
Tulsa  and  Kansas  City.  WNAX  is 
in  range  of  Omaha,  while  WWVA 
is  near  Pittsburgh,  Pa. 

Olson  has  used  television,  but 
Mr.  Presba  believes,  "Results  are 
much  too  erratic  at  the  present 
time.  We've  used  it  to  get  the  feel 
of  the  medium,  but  so  far  it  hasn't 
fallen  into  a  measurable  pattern 
of  mail  pull.  At  this  point,  it  can't 
be  classified  or  judged  accurately." 
However,  TV  has  done  some  "sen- 
sational" selling  for  other  agency 
clients. 

Presba  agency  people  are  now 
completing  several  analyses  of 
campaign  results,  which  are  com- 
piled twice  yearly — in  the  spring 
and  fall.  Seven  breakdowns  which 
the  agency  admits  making  (others 
are  kept  under  wraps  because  of 
competition)  include  cost  per  in- 
quiry, volume  of  response,  type  of 
program  and  personality  used,  rat- 
ings, degree  of  market  penetration, 
impact  of  TV  in  the  area  and  re- 
sponse to  different  copy  ap- 
proaches. 

Mark  Smith,  who  also  is  an  ac- 
count executive,  says  ratings  cor- 
related with  results  confirm  his 
long-held  suspicion  that  they  alone 
are  not  a  criterion,  because  results 
were  good  even  on  low-rated  shows. 
Results  are  not  conclusive  as  to  the 
degree  of  penetration  in  each  area, 
"but  we  do  know  we  haven't  even 
scratched  the  surface." 

Although  the  agency  cannot 
speculate  about  the  future,  Mr. 
Presba  believes  "this  kind  of  oper- 
ation today  is  very  successful,  and 
very  economical.  Current  daytime 
rates  are  not  out  of  line,  although 
there  may  have  to  be  a  downward 
compensation  in  the  future." 


CFAC  Fall  Workshop 

FRANK  BAKER,  radio-TV  direc- 
tor, Reincke,  Meyer  &  Finn,  Chi- 
cago, and  Howard  B.  Meyers,  pres- 
ident, Chicago  Radio  Management 
Club  and  manager  of  0.  L.  Taylor 
Co.  there,  are  making  plans  for 
broadcast  sessions  at  the  annual 
fall  workshop  of  Chicago  Federated 
Advertising  Club.  Mr.  Baker,  TV 
chairman  for  CFAC,  has  arranged 
for  four  groups  of  advertising  en- 
rollees  to  meet  Wednesdays  for  six 
weeks  from  Sept.  24  at  the  city's 
four  TV  stations.  A  similar  plan 
will  be  followed  by  Mr.  Meyers, 
CFAC  radio  chairman. 


PAUSING  during  golf  tournament-  are  (I  to  r)  Richard  S.  Bean,  media 
director.  Pedlar  &  Ryan;  George  H.  Frey,  NBC  vice  president  in  charge  of 
Television  Network  Sales  who  was  host  of  the  third  annual  tournament  of 
the  "National  Assn.  of  Reluctant  Advertising  Titans  and  Eager  Sportsmen" 
as  he  names  it;  Donald  Severn,  radio  and  TV  station  relations.  The  Biow 
Co.;  Pete  Finney,  Harry  B.  Cohen  Adv.  and  William  A.  Chalmers,  vice 
president  and  radio-TV  director.  Grey  Adv.  Agency.  Mr.  Frey  held  the 
advertising  executives  tourney  June  13  at  the  Baltusrol  course  in  Spring- 
field, N.  J. 


AVIATION  TALKS 

Begin  in  D.  C.  Aug.  7 

COMMUNICATIONS  and  other 
problems  touching  indirectly  on 
the  broadcast  industry  may  be 
taken  up  in  speeches  and  panel 
sessions  during  the  Aviation  Edu- 
cation Leadership  Institute  in 
Washington  Aug.  7-15. 

The  institute  is  held  under 
auspices  of  the  Civil  Aeronautics 
Administration,  Dept.  of  Com- 
merce, and  co-sponsorship  of  the 
Air  Transport  Assn.  and  Aircraft 
Industries  Assn.  Leaders  in  edu- 
cation and  civic  life  from  15  major 
municipal  centers  of  aviation  activ- 
ity are  expected  to  attend. 

In  addition  to  communications, 
there  will  be  discussions  of  civil 
air  regulations  of  the  Civil  Aero- 
nautics Board  and  safety  regula- 
tions of  CAA — perhaps  touching 
on  rules  as  they  affect  radio-TV 
station  towers.  Sessions  will  be 
held  in  the  Commerce  Dept.  Bldg. 
Auditorium,  Washington. 


Notre  Dame 
Football 
Broadcasts 


Standard  Radio  Transcription  Serv- 
ices Inc.  has  added  KLAS  Las  Vegas 
to  list  of  subscribers  to  Standard 
Program  Library. 


WRITE,  WIRE,  PHONE! 

Only  with  Irish  Football  Net- 
work can  you  be  the  ONE 
station  in  your  city  to  carry 
every  game  on  the  great  1952 
Notre  Dame  Schedule.  Avoid 
disappointment.  Make  your 
reservation  with  Joe  Boland. 

IRISH  FOOTBALL  NETWORK 

c/o  WSBT,  South  Bend  26,  Indiana 


LOW  PACKAGE  PRICE 

•  All  Line  Costs 

•  All  Broadcast  Privilege  Fees 

•  Play-by-Play  Report  by  Joe  Boland 
—  Nationally  Famous  Football  Announcer 

IRISH  FOOTBALL  NETWORK 

Operated  by  WSBT,  The  South  Bend  Tribune  Station 


^  TOP    GAMES!       i  TOP    ANNOUNCE  R!       ★TOP  RATING! 
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COMEDY  CONTEST 

Announced  by  Gagwriters 

NATIONAL  Assn.  of  Gagwriters, 
New  York  City,  is  establishing  a 
staff  of  comedy  consultants  to  aid 
in  the  development  of  a  comedian 
or  a  comedienne.  Collaborating  in 
the  project,  described  as  an  experi- 
ment, is  the  SRT-TV  school  which 
is  offering  a  one-year  scholarship 
for  each  of  the  most  promising 
boy  and  girl  comics. 

Laughs  Unlimited,  member  of 
the  Humor  Societies  of  America, 
will  provide  professional  comedy 
scripts  for  all  applicants  who  take 
the  talent-test  in  competition  for 
the  scholarships. 


JOSEPH  P.  KING,  agricultural  man- 
ager, Birds-Eye  Div.,  General  Foods, 
has  been  named  agricultural  con- 
sultant of  Grocery  Mfrs.  of  America 
to  work  with  farm  organizations,  ra- 
dio farm  directors,  and  similar 
groups  for  better  cooperation  be- 
tween farmers  and  food  manufac- 
turers. 


COAST  FOOTBALL 

Tide  Water  Sets  Radio-TV 

ARRANGEMENTS  for  network 
and  independent  radio  and  filmed 
TV  coverage  of  Pacific  Coast  Con- 
ference football  games  this  fall 
have  been  completed  by  Tide  Water 
Associated  Oil  Co.,  Harold  R.  Deal, 
advertising  and  sales  promotion 
manager,  has  announced. 

Schedule  of  conference  and  other 
college  games  will  be  aired  region- 
ally over  NBC  and  MBS,  plus  "a 
number  of  prominent  independent 
radio  stations."  Games  will  be 
broadcast  in  seven  western  states 
starting  Sept.  19.  Night  contests 
also  are  scheduled. 

Tide  Water  will  cooperate  with 
Sportsvision  Inc.,  representative 
and  TV  producer  for  the  PCC,  to 
bring  viewers  a  13-week  series  of 
delayed  telecasts  in  San  Francisco, 
Los  Angeles  and  Seattle.  Films 
will  consist  of  30-minute  presenta- 
tions  of   games   played   by  PCC 


'Opry'  Scores  Again 

WSM  Nashville's  Grand  Ole 
Opry  was  featured  in  the 
June  4  issue  of  Pathfinder 
magazine.  It  was  the  second 
time  within  the  past  eight 
months  that  Pathfinder  so 
honored  the  show.  The  news- 
weekly  devoted  its  entire 
radio  section  to  the  Grand 
Ole  Opry  Nov.  28.  In  addition 
to  WSM,  other  stations  men- 
tioned in  this  latest  article 
include  KFXM  San  Bernar- 
dino; WJJD  Chicago;  KRLD 
Dallas;  WBT  Charlotte,  and 
WVOK  Birmingham. 


teams  and  their  intersectional  op- 
ponents. Time  and  schedule  of  sta- 
tions will  be  announced  later,  Mr. 
Deal  said. 


KALTENBORN  FOND 

Scholarship  Bids  Open 

APPLICATIONS  are  now  being 
accepted  for  the  annual  H.  V. 
Kaltenborn  radio  scholarship  at  the 
U.  of  Wisconsin,  the  university's 
radio  committee  has  announced. 
Scholarship  is  authorized  under  a 
$15,000  trust  fund  set  up  by  the 
veteran  network  commentator  to 
train  students  in  broadcasting, 
particularly  news  presentation. 

Selection  is  made  on  the  basis 
of  special  aptitudes  and  interest 
in  the  field,  financial  need  and  other 
factors.  Students  of  junior  or 
higher  standing  are  eligible.  In- 
quiries and  applications  should  be 
addressed  to  Prof.  H.  L.  Ewbank, 
radio  committee  chairman,  U.  of 
Wisconsin,  Madison.  Applicants 
must  furnish  a  transcript  of  credits, 
letter  of  application  and  two  or 
three  letters  of  recommendation. 


LIBEL  STORY 

Morano  Cites  in  'Record' 


SHADES  of  the  Horan  amend- 
ment: 

A  New  York  editor  was  told  that 
he  had  been  attacked  by  a  Republi- 
can Senator.  When  the  editor  re- 
portedly asked  the  station  for  a 
recording  of  the  Senator's  speech, 
he  was  told  that  he  could  have  it  if 
he  signed  a  statement  pledging  he 
would  take  no  action  against  the 
station  if  the  Senator's  remarks 
were  actionable  under  the  libel 
laws. 

That  is  one  of  the  stories  told 
by  Bernard  Yudain,  managing 
editor  of  Greenwich  (Conn.)  Time 
in  his  June  25  editorial  column,  and 
reprinted  in  the  July  4  Congres- 
sional Record  by  Rep.  Albert  P. 
Morano  (R-Conn.). 

It  is  part  of  a  campaign  being 
waged  by  Greenwich  Time  and 
Rep.  Morano  to  require  broadcast 
stations  to  maintain  a  permanent 
record  of  all  material  aired.  Its 
genesis  was  alleged  defamatory 
comments  made  by  New  York  disc 
jockey  Barry  Gray  about  Mr.  Yu- 
dain some  months  ago. 

Mr.  Yudain  declared  then  that 
he  was  unable  to  determine  what 
Mr.  Gray  had  said  since  the  station 
(WMCA)  kept  no  recording  of 
Mr.  Gray's  nighttime  program.  An 
appeal  to  the  FCC  brought  no  sat- 
isfaction, according  to  Mr.  Yudain. 

According  to  Rep.  Morano's  of- 
fice, that  complaint,  as  well  as 
others  which  have  come  to  his  at- 
tention, have  been  forwarded  to  the 
Harris  subcommittee  investigating 
radio  and  TV  programs  [B*T, 
June  30]. 

The  Horan  amendment  would 
have  exempted  radio  and  TV  sta- 
tions from  damages  for  libel  ut- 
tered by  political  candidates  or 
their  spokesmen  on  the  air.  Sec. 
315  of  the  Communications  Act 
forbids  stations  to  censor  political 
candidates.  The  amendment  was 
deleted  by  Senate-House  conferees 
when  they  ironed  out  differences  in 
the  two  versions  of  the  McFarland 
Bill  [B«T,  July  7]  now  law. 


HEREVER  YOU 


AD/O 


All  over  Western 
New  York,  North- 
ern Pennsylvania 
and  nearbyOntario, 
WGRis  the  MOST 
LISTENED-TO 
RADIO  Station. 


CBS 
Radio 
Network 


RAND    BUILDING/    BUFFALO    3,    N.  Y. 

National  Representatives:  Free  &  Peters,  Inc. 

Leo  J.  ("Fitz")  Fitzpatrick 
 I.  R.  ("Ike")  Lounsberry 
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THE  SONG  RENT  THE  IOWA  AIR  just  30  years  ago  this  month— and  the  station  which 
became  WMT  disk-jockeyed  its  way  into  the  primitive  ether.  Studio,  transmitter  and 
antenna  were  located  in  a  private  home.  Rugs  and  furniture  came  from  SmulekofFs, 
draperies  from  Killian's.    Both  firms  are  WMT  advertisers  today. 


THE  CONTRAPTION  IN  THE  CORNER  was  our  20-watt  transmit- 
ter described  in  an  earlv  release  as  "a  mighty  transmitter  with 
two  switch  panels,  the  power  control  panel  containing  four 
meters  for  the  proper  regulation  of  power  and  the  second,  the 
transmitter  panel.    Generators  were  remotely  controlled." 


DEAN  LANDFEAR'S  PROGRAM,  the  Voice  of  Iowa— on 
the  air  since  the  early  Thirties— utilizes  one  of  the 
modern  studios  in  the  Paramount  Building.  Over 
100,000  Iowans  have  been  heard  on  the  show  since 
WMT  pioneered  interview-and-participation  shows. 


JO 


MODERN  EQUIPMENT  TODAY  delivers  WMT's  5,- 
000  watt  signal  on  Iowa's  best  frequency  for  recep- 
tivity—600  kc— via  a  directional  antenna  system 
employing  one  300'  and  two  412'  towers.  Modern 


programming — exclusive  regional  farm  news  and 
data,  AP,  UP  &  INS  services,  CBS  network  pro- 
grams—delivers 338,480  families  who  listen  weekly 
to  advertisers  with  posies,  shoesies,  or  etc.,  to  sell. 


CEDAR 
RAPIDS 

Represented  nationally 
by  the  Katz  Agency 


T  OBJECTS 


To  Paramount 
Case  Speedup 


OBJECTION  to  the  speeding  Up  of  regular  FCC  procedures  in  the 
Paramount  case,  which  involves  the  merger  of  ABC  and  United 
Paramount  Theatres  Inc.,  was  voiced  by  Allen  B.  DuMont  Laboratories 
last  week  in  a  reply  to  the  petitions  of  the  other  parties  for  deletion 

of  the  anti-trust  issue  and  a  final  ★  

decision  by  the  Commission  [B*T, 
July  14]. 

Petitions  by  ABC,  CBS,  Para- 
mount Pictures  Corp.  and  United 
Paramount  Theatres  Inc.  two 
weeks  ago  asked  that  the  six- 
months  hearing  be  concluded  and 
that  the  FCC  issue  a  final  decision 
without  waiting  for  the  examiner's 
initial  decision.  The  action  was 
taken  at  the  urging  of  the  Com- 
mission itself  and  was  based  on  its 
concern  with  further  delay  in  the 
merger  case. 

Still  awaited  is  the  comment  and 
conclusion  of  the  FCC's  Broadcast 
Bureau.  It  is  believed  that  they 
will  be  filed  early  this  week  and 
that  the  Commission  will  consider 
the  matter  before  the  week  is  out. 

DuMont  does  not  object  to  the 
deletion  of  the  anti-trust  issue,  its 
petition  declared,  but  does  oppose 
failure  to  consider  the  effect  of  the 
merger  on  network  competition. 

It  asked  the  Commission  to 
schedule  oral  arguments  on  the 
petitions  and  then  to  require  pro- 
posed findings,  permit  the  exam- 
iner to  issue  an  initial  decision,  per- 
mit exceptions  to  the  initial  deci- 
sion to  be  filed  before  a  final  deci- 


sion is  issued. 
DuMont  warned: 

.  .  .  the  Commission  must  give  para- 
mount weight  to  the  evidence  that  a 
tie-in  of  the  most  powerful  motion 
picture  theatre  chain  with  a  broadcast- 
ing network  would  deprive  independ- 
ent stations  or  networks  of  a  full  op- 
portunity to  acquire  film  product  and 
talent  and  to  sell  advertising,  and 
would  thus  reduce  their  ability  to  make 
optimum  use  of  their  resources  as  ef- 
fective competitive  forces  in  all  phases 
of  the  broadcasting  industry. 

In  strongly  urging  that  the  ex- 
aminer's initial  decision  be  re- 
quired, DuMont  observed: 

The  final  decision  of  the  Federal 
Communications  Commission  on  the 
complex  issues  of  this  proceedings  will 
be  immeasurably  strengthened  by  the 
report  of  the  examiner,  who  has  ob- 
served the  witnesses  and  lived  with 
this  case  for  six  months. 

DuMont  referred  to  its  own  peti- 
tion for  severance  from  the  case 
last  February.  The  Commission  did 
not  sever  the  DuMont  issue — 
whether  or  not  it  is  controlled  by 
Paramount  Pictures  through  the 
latter's  29  rc  stock  ownership — and 
DuMont  in  last  week's  petition 
implied  that  the  Commission  con- 
sidered the  issues  of  the  whole  pro- 
ceeding to  be  "inextricably  inter- 
dependent." 

Among  the  other  issues  of  the 


FOR  AN  ALL-MAINE  MARKET 
MeBS  RADIO  IS  CHEAPER 


Let's  look  at  coverage  and  costs: 

Eight  Maine  daily  newspapers  offer  aggregate  circulation  of 
245.456-. 

MeBS — three  stations — offers  more  than  260,000  radio  homes. 
(Plus  multiple-set  homes  and  car  radios.) 

A  quarter  page,  for  example,  in  eight  Maine  dailies  costs  about 
$675  (flat  rate).  Same  space  in  Maine's  two  largest  papers  (one 
a  morning-evening  combination)    costs  more  than  $250. 

<$> 

Consider  now  these  MeBS  quarter  hour  features: 

PETE  TULLY,  political  news  analyst  (Friday  evenings)  costs  $230 
(one-time  rate). 

STATE  EDITION,  news  and  editorial  highlights  (Sunday  afternoons) 
costs  $150. 

For  more  modest  budgets,  participation  may  be  bought  in 
either  of  above  weekly  programs  at  far  less  cost.  Ask  for 
rates  on  these,  or  for  participation  in  top-rated  Maine  Net 
work  News  Service,  or  Maine  Farm  Topics  with  Jake  Brofee. 

(*  Consumer  Markets  1951-1952) 


mmnE  broadcastim  system 


WCSH 

PORTLAND 


WRDO 

AUGUSTA 


WLBZ 

BANGOR 


Represented  by 
Weed  &  Company  Bertha  Bannan 

Nationally  New  England 


Stan  Edwards,  as  clown,  amuses 
onlookers.  >• 


package  Paramount  case  are  the 
license  renewal  of  KTLA  (TV) 
Los  Angeles,  sale  of  WBKB  (TV) 
Chicago  for  S6  million  from  UPT 
to  CBS  upon  approval  of  the 
merger  (ABC  already  owns 
WENR-TV  in  Chicago)*  and  the 
transfer  of  ownership  of  WSMB 
Xew  Orleans  from  the  old  produc- 
ing-theatre  owning  Paramount  Pic- 
tures Inc.  to  United  Paramount 
Theatres  Inc. 


CIVIL  SERVICE 

Court  Upholds  Hiring  Method 

U.  S.  COURT  of  Appeals  has  af- 
firmed a  lower  court's  decision  nul- 
lifying civil  service  regulations 
which  could  have  changed  the 
method  of  employing  FCC  hearing 
examiners.  Two  of  the  three  Court 
of  Appeals  judges  who  heard  the 
case  (No.  11421)  brought  by  the 
Federal  Trial  Examiners  Confer- 
ence against  the  Civil  Service  Com- 
mission last  week  voted  to  affirm 
the  March  opinion  of  Chief  Judge 
Bolitha  I.  Laws  of  the  U.  S.  Dis- 
trict Court.  Judge  David  L.  Baze- 
lon  dissented. 

Under  the  Administrative  Pro- 
cedures Act,  the  Civil  Service  Com- 
mission issued  regulations  concern- 
ing the  employment,  compensation, 
tenure  and  work  of  hearing  exam- 
iners. Among  the  regulations  was 
one  establishing  the  principle  of 
multi-grade  examiners.  This  would 
have  meant  that  within  the  same 
agency  there  would  be  several 
grades  of  examiners,  handling  dif- 
ferent grades  of  cases.  Another 
significant  regulation  would  have 
permitted  agencies  forced  to  reduce 
staffs  to  also  cut  the  number  of 
examiners. 

U.  S.  Court  of  Appeals  decision 
upholding  the  reversal  of  the  Civil 
Service  Commission's  regulations 
permits  the  FCC  to  maintain  its 
current  practice  of  single-grade  ex- 
aminers, each  handling  the  same 
type  of  cases,  in  rotation. 

President  of  the  Federal  Trial 
Examiners  Conference  is  J.  D. 
Bond,  an  FCC  hearing  examiner. 


PLANS  have  been  completed  by  KXOK 
St.  Louis  to  carry  full  primary  elec- 
tion coverage  on  Aug.  8  in  that  city. 
Extra  staff  will  broadcast  results  from 
the  city  and  county  board  of  elections. 


BRIDGEPORT  FETE 

WICC  Ties  in  With  Parade 

FOURTH  of  July  parade  which 
climaxed  the  five-day  annual 
Bridgeport  (Conn.)  Barnum  Festi- 
val served  as  a  springboard  for 
ingenious  promotion  by  WICC 
Bridgeport. 

Wallie  Dunlap  and  Bob  Crane, 
WICC  personalities,  described  the 
170  units  entered  in  the  parade 
during  a  2*2 -hour  broadcast  spon- 
sored by  a  local  contracting  firm. 
WICC  itself  had  a  three-part  entry 
in  the  parade. 

Theme  of  the  WICC  entry  was 
"Yesterday,  Today  and  Tomorrow." 
At  the  head  of  the  unit  was  Heather 
Merryman,  daughter  of  WICC 
President  Philip  Merryman.  Miss 
Merryman,  dressed  in  mid-Vic- 
torian costume  and  riding  in  an 
early  model  automobile,  character- 
ized "Yesterday."  The  auto  bore 
the  inscription:  "In  Barnum's  Day, 
Xo  Radio."  Other  segments  of  the 
WICC  entry  bore  an  inscription  for 
"Today"  of  "Wherever  You  Go, 
There's  Radio"  and  for  "Tomor- 
row": "The  Greatest  Show  in  Ra- 
dio—WICC." 

Among  other  WICC  personnel 
who  took  part  in  the  promotion 
were  Jay  Hoffer,  sales  promotion 
director;  Dick  Chalmers,  Stan  Ed- 
wards and  Dave  Kennedy,  sales 
representatives  all  dressed  as 
clowns,  and  Dave  Bond,  WICC 
night  news  editor.  WICC  said  it 
expected  to  be  able  to  telecast  the 
festivities  next  year. 


NEW  HADACOL  HEAD 

Goldsmith  Elected  Pres. 

APPOINTMENT  of  Harry  Gold- 
smith of  Stamford,  Conn.,  as  presi- 
dent of  Le  Blanc  Corp.,  makers  of 
Hadacol,  was  viewed  by  creditors 
of  the  firm  last  week  as  a  happy 
sign  and  a  forward  step  toward 
recouping  some  of  the  $4  million 
they  have  tied  up  in  Le  Blanc. 

Goldsmith,  for  some  years  presi- 
dent of  Grove  Labs.,  makers  of 
Grove's  4-Way  cold  tablets,  is  said 
to  be  an  able  promoter  with  a 
long  string  of  successful  business 
achievements.  Though  the  new 
management  is  said  to  have  little 
money  to  spend  on  promotion  at 
this  time,  a  spot  radio  campaign 
on  behalf  of  Hadacol  reportedly 
is  under  consideration. 


Breneman  Show 

NEGOTIATIONS  currently  are 
underway  with  NBC  for  a  proposed 
daytime  radio-TV  simulcast  of 
Breakfast  in  Hollywood,  ABC  radio 
audience  participation  show  for  10 
years.  All  rights  to  program  have 
been  acquired  by  Chet  Mittendorf, 
Hollywood  program  packager,  for 
825,000.  Owners  of  the  show,  which 
featured  the  late  Tom  Breneman 
until  four  years  ago,  were  Raymond 
R.  Morgan,  head  of  the  Hollywood 
agency  bearing  his  name;  John 
Masterson,  New  York  program 
packager,  and  Mrs.  James  Hutton, 
the  former  Mrs.  Breneman. 
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1  . 


what  is  a  media 


His  title  varies.  In  big  agencies  he  is  a  full-time 
media  man  and  may  be  an  officer  of  the  company. 
In  small  agencies  he  is  usually  a  "part-time"  media 
man  and  may  be  the  owner. 

Sometimes  "he"  is  a  woman  .  .  .  doing  a  man- 
sized  job! 

He  finds  the  best  vehicles  to  carry  the  messages 
of  the  seller  to  the  most  buyers,  at  reasonable  cost. 

Within  a  given  budget  he  selects  the  most  appro- 
priate of  1 ,049  magazines  and  farm  publications, 
2,247  newspapers,  2,885  radio  and  TV  stations, 
2,140  business  publications,  and  511  transporta- 
tion advertising  facilities. 

He  works  with  thousands  of  individual  facts  — 
sifting,  sorting,  analyzing,  assembling,  presenting, 
defending.  Though  his  job  is  mainly  to  buy  media, 
he  also  has  to  sell  media ...  to  others  in  his  agency; 
to  the  client. 

He's  busy.  Before  9,  from  9  to  5,  and  after  5, 
week-ends,  he  needs  reliable,  up-to-date  informa- 
tion on  markets  and  media. 

He  has  many  sources  of  information,  and  uses 
them  all  when  time  permits.  But  always  he  has 
within  reach  the  organized  media  and  market  in- 
formation in  Standard  Rate  and  Consumer 
Markets.  And,  increasingly,  he  has  in  these  same 
books  the  useful,  supplementary  information  as- 
sembled for  him  by  publishers  and  station  mana- 
gers, in  the  form  of  Service-Ads. 


To  the  users  of  SRDS,  Service-Ads  like  these  are  not  "pro- 
motion" in  the  ordinary  sense.  They  are  part  of  a  familiar 
"buying  tool".  So,  to  the  publishers  or  station  managers 
they  are  Service-Selling  tools  that  help  buyers  buy. 


STANDARD  RATE  &  DATA  SERVICE,  INC. 

Walter  E.  Botthof,  Publisher 
the  national  authority  serving  the  media-buying  function 

1740  RIDGE  AVENUE  •  EVANSTON,  ILLINOIS 

SALES    OFFICES:    NEW    YORK     •     CHICAGO     •     LOS  ANGELES 
publishers  of  consumer  magazine  rates  and  data  •  business  publication  rates  and  data  •  national  network  radio  and  television, 
service   •    radio  rates  and  data   •    television  rates  and  data   •    newspaper  rates  and  data    •    transportation  advertising 
rates  and  data  •   A. B.C.  weekly  newspaper  rates  and  data    •    consumer  markets,  serving  the  market-media  selection  function 
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First  or  Second  in 


Quarter  Hours 

Between  6  a.m.  and  7p.m. 


WFBR  "HOME-GROWN" 
SHOWS  OUTSTANDING 
IN  AUDIENCE  AND 
RESPONSE! 

Looking  for  a  place  to  put 
your  minute  spots  in  Balti- 
more? Pick  the  WFBR 
' '  home-  growns' ' — outst  and- 
ing  participation  shows!  For 
instance: 


CLUB  1300 


Completely  outclasses  its 
field —No.  1  show  of  its  kind ! 


MELODY  BALLROOM 


Top-rated  disc  jockey  show 
in  Baltimore! 


NELSON  BAKER  SHOW 


1st  in  its  time  period! 


EVERY  WOMAN'S  HOUR 


Top-rated  30 -minute 
woman's  show! 


SHOPPIN'  FUN 


Top  locally  produced  show 
in  its  period ! 


Time  Sales  Up 

(Continued  from  page  29) 

May)  and  four  changes — Ford  re- 
placing General  Motors  as  leading 
Automotive  client;  Kenwill  Corp. 
succeeding  Johns  -  Manville  as 
Building  Materials  top  advei-tiser; 
Florists  Telegraph  Delivery  Assn. 
becoming  top  Horticulture  adver- 
tiser in  place  of  Jackson  &  Perkins; 
Speidel  Corp.  taking  the  Jewelry 
advertising  lead  away  from 
Longines-Wittnauer  Watch  Co. 

Radio  network  billings  analyzed 
by  group  totals  (Table  III  I  show 
Foods,  Toiletries,  Drugs,  Soaps 
and  Tobaccos  the  five  top  groups 
in  that  order.  In  April  the  same 
five  classes  of  radio  network  ad- 
vertising were  also  the  leaders,  but 
that  month  Drugs  ranked  second 
and  Toiletries  third.  For  the  five- 
month  period,  January-May,  the 
top  five  classes,  in  descending 
order  were  Food,  Toiletries,  Drugs, 
Tobaccos  and  Soaps. 

Analysis  of  TV  network  billings 
by  advertising  categories  (Table 
VI)  shows  Foods  first,  followed  by 
Tobaccos,  Toiletries,  Soaps  and 
Automotive  advertising,  the  order 
remaining  unchanged  for  both 
April  and  May  and  also  for  the 
January-May  period.  Chief  differ- 
ence from  the  radio  network  list 
is  that  in  TV  Automotive  adver- 
tising replaces  Drug  advertising  as 
one  of  the  top  five  classes. 


This    is    hottr  "Santa"  Harding 
looked  after  his  16-hour  day.^~ 

WCBS'  Haymes  Series 

CONTINUING  a  current  program- 
ming trend  emphasizing  musical 
formats,  WCBS  New  York  an- 
nounced last  week  that  singer  Bob 
Haymes  will  be  featured  in  a  mu- 
sical variety  series  at  8:15-9  a.m., 
EDT,  over  WCBS  starting  Aug. 
11.  Mr.  Haymes  previously  was 
featured  on  WNEW  New  York. 
The  Bob  Haymes  Shoiv  will  replace 
the  Mai'garet  Arlen  series  in  the 
8:30-9  a.m.  EDT  spot  and  the  Phil 
Cook  program,  8:15-8:30  a.m.  EDT. 
Miss  Arlen  will  resign  from  radio 
activities  next  month  to  devote  her- 
self entirely  to  her  WCBS-TV 
series  while  Mr.  Cook  will  announce 
his  future  radio  plans  shortly. 


JUNE  CHRISTMAS 

Celebrated  By  WNOR 

WITH  the  thermometer  reading 
103  degrees,  WNOR  Norfolk,  Va., 
celebrated  "Christmas  in  June," 
and  succeeded  in: 

Raising  $1,500  in  cash  gifts  for 
the  Girls  Camp  Fund,  enough  to 
send  40  under-privileged  girls  to 
summer  camp  for  two  weeks; 

Melting  10  pounds  from  the  225- 
pound  bulk  of  WNOR  disc  jockey 
Ted  Harding,  who  donned  a  Santa 
Claus  costume  (complete  with 
beard)  and  manned  a  microphone 
for  16  consecutive  hours; 

Satisfying  Earl  Harper,  WNOR 
general  manager,  who  thought  "it's 
a  shame  to  have  to  wait  a  whole 
year  to  enjoy  all  the  nice  Christ- 
mas music  again." 

It  was  all  Mr.  Harper's  idea  but 
he  hadn't  exactly  counted  on  that 
103  degree  temperature  which 
wilted  collars  throughout  the  Tide- 
water Virginia  region.  Neverthe- 
less, all  hands  agreed  that  Mr. 
Harding  made  an  excellent — even 
jolly — Santa. 

Mr.  Harding  weighed  in  at  225 
before  taking  the  microphone  at 
6:30  a.m.  Some  16  hours  later,  he 
tipped  the  scales  at  only  215.  The 
Christmas  spirit  of  giving  was 
contagious:  Three  restaurants  sent 
Mr.  Harding  complete  meals,  "so 
that  Santa  wouldn't  have  to  go 
hungry." 


TABLE  V 

Leading  TV  Network  Advertiser  for  Each  Product  Group  During  May  1952 


Class 

Apparel,  Footwear  &  Access. 
Automotive,    Auto.  Supplies 

&  Equip. 
Beer,  Wine  &  Liquor 
Building  Materials,  Equip. 

&  Fixtures 
Confectionery  &  Soft  Drinks 
Consumer  Services 

Drugs  &  Remedies 
Foods  &  Food  Products 
Gasoline,   Lubricants  & 

Other  Fuels 
Horticulture 

Household  Equip.  &  Supplies 
Household  Furnishings 


Advertiser 
International   Shoe  Co. 
Ford  Motor  Co. 

Anheuser-Busch 
Kenwill  Corp. 

Mars  Inc. 

Arthur   Murray  School 

of  Dancing 
American   Home  Prod. 
General  Foods  Corp. 
Texas  Co. 

Florists  Telegraph  De- 
livery Association 
General  Electric  Co. 
Armstrong    Cork  Co. 


Gross  Time 
Purchases 
S92,634 
246,425 

1 91 ,000 
3,908 

131,172 

9,960 
153,120 
724,515 
180,900 


10,465 
198,215 
89,040 


Class 

Industrial  Materials 
Insurance 

Jewelry,  Optical  Goods 

&  Cameras 
Office    Equipment,  Stationery 

&  Writing  Supplies 
Publishing  &  Media 
Radios,  TV  Sets,  Phono., 

Musical  Inst.  &  Access. 
Retail  Stores  &  Direct  Mail 

Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Toiletries  &  Toilet  Goods 
Miscellaneous 


Advertiser 
Reynolds  Metals  Co. 
Mutual  Benefit,  Health 

&  Accident  Association 
Speidel  Corp. 

Hall  Brothers 

Curtis  Publishing  Co. 
RCA 

Drugstore  Television 

Productions 
R.  J.  Reynolds  Tobacco  Co. 
Procter  &  Gamble  Co. 
Colgate-Palmolive-Peet  Co. 
Quaker  Oafs  Co. 


Gross  Time 
Purchases 
97,140 

26,240 
48,840 

73,320 

41,460 
154,130 


110,188 
660,240 
868,410 
462,581 
87,000 


MORNING  IN  MARYLAND 


Misses  being  tops  for  3-hour 
period  by  a  fraction! 

Buy  where  the  top  shows 
are  —  buy  on  .  .  . 


Man.- Feb.  1952 
Pulse  Report 


ABC  NETWORK 

50©6  WATTS  IN  BALTIMORE,  MD. 


TABLE  VI 

Gross  TV  Network  Time  Sales  by  Product  Groups  for  May  and  First  Five  Months,  1952-1951 


1952 

1951 

May 

Jan. -May 

May 

Jan. -May 

Apparel,  Footwear 

&  Accessories 

S268.049 

SI ,699,419 

5226,695 

SI,  199,046 

Automotive,  Auto.  Equip. 

&  Supplies 

1,256,090 

6,275,450 

736,853 

4,076,380 

Beer,  wine  &  Liquor 

584,318 

2,779,708 

404,984 

1,898,281 

Building  Matls..  Equip. 

&  Fixtures 

3,908 

329,014 

7,690 

Confectionery  & 

&  Soft  Drinks 

437,996 

2,342,228 

220,931 

1 ,082,390 

Consumer  Services 

9,960 

94,620 

55,500 

287,600 

Drugs    &  Remedies 

512,380 

2,250,905 

158,325 

686,890 

Food  &  Food  Products 

2,875,650 

14,831,152 

2,255,782 

9,912,796 

Gasoline,   Lubricants  & 

Other  FueJs 

-320,025 

1^45^783 

258,-557 

1 ,021,902 

Horticulture 

10,465 

12,370 

Household  Equip.  & 

Supplies 

827,241 

4,416,011 

555,847 

2,967,559 

Household  Furnishings 

222,335 

1,092,103 

330,585 

1,653,264 

Industrial  Materials 

271,727 

1,858,224 

300,525 

1 ,467,250 

Insurance 

26,240 

152,730 

31,360 

207,790 

1952 


1951 


Jewelry,  Optical  Goods 
&  Cameras 

Office  Equip.,  Station- 
ery, &  Writ.  Supplies 

Political 

Publishing    &  Media 
Radios,  TV  Sets,  Phono- 

graphs,  Musical  Instru 

merits  &  Accessories 
Retail  &  Mail  Order 
Smoking  Materials 
Soaps,  Cleansers 

&  Polishes 
Tor  retries  & 

Toilet  Goods 
Miscellaneous 


May 

Jan. -May 

May 

Jan. -May 

S21 5,380 

S895.795 

$216,659 

$996,206 

73,320 

739,060 
72,617 
307,032 

53,040 

129,090 

46,965 

72,225 

299,533 

- 

320,550 
110,188 
2,516,249 

1,919,570 
495,438 
11,692,241 

378,130 
145,875 
1,369,139 

2,165,842 
835,705 
6,119,084 

1,541,477 

7,997,913 

1,031,900 

3,545,401 

2,097,046 
154,268 


10,414,602 
889,398 


1,112,768  4,853,575 
95,464  602,792 


TOTALS  S14,701,827  $75,403,383  S10,011,044  S46,076,066 

Source:  Publishers  Information  Bureau. 
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RECRUITING 


New  Contract 
Pends 


PAID  recruiting  program  of  the  U.  S.  Army  and  Air  Force  took  a 
fresh  turn  last  week  with  the  revelation  that  a  new  contract  will  b>. 
negotiated  within  the  next  two  months. 

As  a  result,  the  recruiting  services  of  the  two  branches  have  openea 
competition  to  over  90  "nationally  * 
recognized  agencies  with  an  annual 
domestic  billing  of  $5  million  or 
more."  At  stake  is  a  $1  million 
media  contract  covering  a  nine- 
month  period  from  Oct.  1  to  June 
30,  1953. 

The  current  contract  is  being 
handled  by  Grant  Advertising  Inc., 
with  offices  in  Chicago  and  Wash- 
ington. It  is  being  extended  be- 
yond last  June  30,  end  of  the  '52 
fiscal  year,  to  Oct.  1  at  which  time 
current  interim  allocation  cam- 
paigns will  be  completed. 

In  announcing  the  opening  of 
competition — a  briefing  session  will 
be  held  July  30  in  Washington  for 
interested  agencies,  and  applicants 
must  submit  information  by  Aug. 
15 — the  Secretaries  of  the  Army 
and  Air  Force  said  the  new  con- 
tract would  provide  for  renewal 
"subject  to  satisfactory  perform- 


FILM  RENTALS 

Petrillo  Backs  Royalties 

ROYALTY  method  of  reimbursing 
American  Federation  of  Musicians 
in  TV  film  rentals  must  be  main- 
tained by  the  union,  in  the  opinion 
of  President  James  C.  Petrillo.  His 
views  on  the  union's  principle  were 
made  at  the  AFM's  June  meeting 
as  reported  in  the  official  journal, 
International  Musician. 

The  5%  royalty  on  rentals  has 
brought  $186,000  into  the  second 
Music  Performance  Trust  Fund,  he 
said,  opposing  a  proposal  by  mem- 
bers of  Local  47,  Los  Angeles,  to 
substitute  a  fixed  fee. 

"You  can't  build  these  things 
overnight,"  Mr.  Petrillo  is  quoted 
as  telling  the  convention.  "We  are 
trying  to  create  something  that  we 
can  pass  along  to  the  next  genera- 
tion. We  may  not  have  the  best 
formula,  but  it  happens  that  our 
plan  is  being  followed  widely  not 
only  in  this  country  but  in  Europe 
as  well. 

"Television  is  motion  pictures 
over  again,  but  so  far,  we  know 
little  about  where  it  is  going.  We 
must  keep  the  royalty  principle. 
What  we  are  battling  for  is  a  prin- 
ciple that  will  help  all  musicians, 
not  just  a  few." 

The  union's  journal  contains  the 
following  comments  on  music's 
role  in  broadcasting: 

"As  to  the  place  of  music  in 
radio,  President  Petrillo  pointed 
out  how  the  networks  are  in  a 
position  to  hire  former  members 
of  the  FCC  at  fancy  salaries,  and 
that  this  very  fact  impairs  the 
effectiveness  of  the  regulatory 
body  in  looking  after  the  interests 
of  live  music  on  the  air  and  over 
TV.  There  was,  he  said,  a  glaring 
case  that  had  just  occurred. 

"After   repeated    invitations  to 
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ance  and  further  appropriation  of 
funds." 

The  Defense  Dept.'s  recruiting 
services  (Military  Personnel  Pro- 
curement Division)  have  received 
a  $1  million  outlay  for  fiscal  '53. 
Authorities  said  allocations  as 
among  all  media  will  not  be  deter- 
mined until  the  agency  actually  is 
chosen  by  a  special  Army-Air  Force 
board  to  be  named  by  the  service 
Secretaries.  It  was  understood, 
however,  that  radio-TV  would  de- 
rive an  appropriate  share  of  paid 
advertising  funds,  perhaps  between 
40%  and  50%  [B*T,  July  7]. 

It  was  not  immediately  known 
whether  Grant  would  compete 
again  for  the  contract,  which  it  has 
held  since  Jan.  1,  1950.  Opening  of 
competition  to  interested  agencies 
is  a  routine  procedure  each  year 
and  implies  no  dissatisfaction  with 
the  current  pact-holder,  it  was  em- 
phasized. 

Grant  is  now  handling  an  in- 
terim advertising  allocations  pro- 
gram in  its  third  phase  since  early 
spring.  A  program  providing  for 
radio-TV  spot  coverage  and  print- 
ed space  has  been  twice  renewed 
and  will  end  in  September.  A  num- 
ber of  50  kw  stations  have  been 
used  to  spur  Air  Cadet,  WAC  and 
other  enlistments  in  key  areas. 

former  Chairman  Wayne  Coy  to 
address  AFM  conventions  without 
result,  President  Petrillo  said  he 
had  thought  it  high  time  to  send 
Mr.  Coy  'a  Petrillo  telegram.'  He 
read  a  blistering  wire  to  the  for- 
mer chairman  in  which  he  inferred 
that  Mr.  Coy  would  leave  his 
public  post  to  accept  employment 
with  the  broadcasting  industry. 
Three  months  later,  President 
Petrillo  pointed  out,  Mr.  Coy  did, 
in  fact,  accept  such  employment 
with  Time  magazine's  television 
interests." 

Discussing  the  broad  labor  scene, 
President  Petrillo  said  he  had  been 
successful  in  getting  the  Ameri- 
can Federation  of  Labor  Council  to 
consider  recommended  amend- 
ments. "Among  these  would  be 
provisions  for  a  return  of  the 
Transcription  Fund  to  federation 
control,  and  relief  from  the  strin- 
gencies against  secondary  boy- 
cotts," he  told  the  convention. 

Amendments  to  the  AFM  con- 
stitution and  by-laws,  as  adopted  by 
the  convention,  include  a  provision 
that  no  AFM  member  can  perform 
for  sound  track  or  film  for  TV 
without  written  permission  of  the 
federation  and  clearance  with  the 
president's  office. 


It's  the  only  one  with 
a  built-in  synchronous 
drive  for 

ALL 
3  SPEEDS! 


...and  costs  less  than 
other  professional 
turntables! 


F 


Operates  quietly... no 
turntable 
vibration  or 
rumble! 


Geared  belts  and  geared  pulleys  in- 
sure accurate  timing  for  all  3  speeds. 


It's  a  Fairchild  exclusive!  The  new  Model  530  Turntable  has 
the  only  synchronous  drive  integrally  designed  and  built  for 
three  speeds.  No  attachments,  no  kits  are  necessary.  It  reaches 
stable  speed — less  than  l/2  revolution  at  331/3  without  over, 
shooting.  Offers  guaranteed  accurate  timing  within  limits  of 
AC  line  frequency.  Turntable  rumble  and  vibration  are  practi- 
cally non-existent. 

And  .  .  .  the  new  Fairchild  Model  530  costs  less  than  other 
quality  turntables.  Bulletin  PBlO  contains  complete  data  on 
Fairchild's  new,  wide-range  line  of  playback  equipment. 
Write  for  your  copy. 

RECORDING! 
EQUIPMENT0, 
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Only  ONE  Station 

DOMINATES 

This  Rich 
Growing 
15-County 
Market 

with 

GENERAL 
MERCHANDISE 
SALES 
of 

$97,220,000* 

*  Sales  Management,  1952 
Survey  of  Buying  Power. 


AM-FM 

WINSTON-SALEM 


Chicago's  Cost  Will  Jolt 

(Continued  from  page  24) 
network  July  8. 

Lone  Ranger  (General  Mills)  was 
cancelled  July  9  in  EST,  CST,  MST 
and  PDT  time  zones  and  on  the  net- 
work July  11. 

Lone  Ranger  (American  Bakeries) 
was  cancelled  on  the  network  July  9. 

Top  Guy  (American  Chicle)  was 
cancelled  in  MST  July  9  and  on  net- 
work July  11. 

Silver  Eagle  (General  Mills)  was 
cancelled  in  EST,  CST,  MST,  and  PTW 
on  July  10. 

Amateur  Hour  (Lorillard)  was  can- 
celled on  network  July  10. 

This  Is  Your  FBI  (Equitable)  on 
July  11  was  rescheduled  9:30-10  pjn. 
EDT,  8:30-9  p.m.  CDT  and  was  car- 
ried in  normal  time  in  EST,  CST, 
MST  and  PDT  zones. 

Break  The  Bank  (Bristol-Myers  & 
Toni)  was  cancelled  on  EST,  CST, 
MST  and  PDT  stations  July  7,  8  and 
9;  was  carried  on  network  July  10  and 
cancelled  on  network  July  11. 

ABC  TELEVISION 
Ellery  Queen    (Bayuk  Cigars)  was 

cancelled  on  network  July  9,  9-9:30 

p.m.  EDT. 

Chance  of  a  Lifetime    (Old  Gold) 

was  cancelled  on  the  network  July  10, 

8:30-9  p.m.  EDT. 

Spate  Cadet  (Kellogg")  was  can- 
called  on  the  network  July  11,  6:30- 
6:45  p.m.  EDT. 

Stu  Erwin  Show  (General  Mills) 
was  cancelled  on  the  network  July  11, 
7:30-8  p.m.  EDT. 

Tales  of  Tomorrow  (Masland  & 
Chrysler)  was  cancelled  on  the  net- 
work July  11,  9:30-10  p.m.  EDT. 

DuMONT 

Rumpus  Room  (Helene  Curtis  Inc.) 
was  cancelled  on  the  network  July  8 
and  10,  1-1:30  p.m.  EDT. 

Life  Begins  at  SO  (Serutan)  was 
cancelled  on  the  network  July  11,  9- 
9:30  p.m.  EDT. 

Captain  Video  (Post  Cereals  Div., 
General  Foods)  was  cancelled  on  the 
network  July  11,  7-7:30  p.m.  EDT. 

Recipe  For  Hollywood  (Dairymen's 
League)  was  cancelled  on  WABD 
(TV)  New  York  Julv  10,  1:30-2  p.m. 
EDT. 

CBS  RADIO 
Romance  of  Helen  Trent  (Whitehall 
Pharmacal)  was  cancelled  on  network 
on  all  convention  days  but  Thursday 
when  carried  usual  time,  12:30-12.45 
p.m.  EDT. 

Our  Gal  Sunday  (Whitehall)  was 
cancelled  on  the  network  on  all  con- 
vention days  except  July  10  when  car- 
ried usual  time,  12:45-1  p.m.  EDT. 

Big  Sister  (Procter  &  Gamble)  was 
cancelled  on  the  network  on  all  con- 
vention days,  1-1:15  p.m.  EDT. 

Ma  Perkins  (P&G)  was  cancelled  on 
the  network  on  all  convention  davs, 
1:15-1:30  p.m.  EDT. 

Young  Dr.  Malone  (P&G)  was  can- 
celled on  the  network  on  all  conven- 
tion days,  1:30-1:45  p.m.  EDT. 

Guiding  Light  (P&G)  was  cancelled 
on  the  network  on  all  convention  days, 
1:45-2  p.m.  EDT. 

Second  Mrs.  Burton  (General  Foods) 
was  cancelled  on  the  network  on  all 
convention  days,  2-2:15  p.m.  EDT. 

Perry  Mason  (P&G)  was  cancelled 
on  the  network  on  all  convention  days, 
2:15-2:30  p.m.  EDT. 

Brighter  Day  (P&G)  was  cancelled 
on  the  network  on  all  convention  days, 
2:45-3  p.m.  EDT. 

Hilltop  House  (Miles  Labs)  was  ean- 


KTUL  Tulsa,  CBS  Radio  affiliate,  has  its  own  colorful  bandwagon  in  action 
as  a  means  of  promoting  Westinghouse  Electric  Corp.'s  "Get  on  the  Band- 
wagon" convention  pitch.  The  station  is  sending  the  bandwagon  throughout 
the  city  and  nearby  towns  and  cooperating  with  Westinghouse  dealers  in 
Northeastern  Oklahoma  to  spotlight  CBS  convention-election  coverage. 
Kickoff  was  recent  exhibit  of  company's  new  radio-TV  models  which  drew 
these  dealers:  (I  to  r)  Frank  Harvey,  Nowata;  (standing,  foreground)  H.  R. 
Jones,  Bartlesville;  Sam  Houston,  Pryor;  Russell  Meeks,  Pawhuska;  W.  M. 
Ball,  Muskogee;  and  Dave  Merritt  and  R.  L.  McLaughlin,  Cushing. 


celled  on  the  network  on  all  conven- 
tion days  except  July  11  when  it  was 
carried  on  usual  time,  3-3:15  p.m.  EDT. 

Carl  Smith  (Kellogg  Co.)  was  can- 
celled on  July  7  and  July  10,  3:45-3:50 
p.m.  EDT  but  carried  on  other  conven- 
tion days. 

House  Party  (Pillsbury  Mills)  was 
cancelled  on  the  network  on  all  con- 
vention days  except  Friday  when  car- 
ried at  usual  time,  3:15-3:45  p.m.  EDT. 

Allen  Jackson  (Metropolitan  Life) 
was  cancelled  on  the  network  on  July 
8  but  carried  on  all  other  convention 
days,  6-6:15  p.m.  EDT. 

It  Happens  Every  Day  (Toni)  was 
cancelled  on  the  network  on  all  con- 
vention days  except  July  11,  when 
carried  at  usual  time,  4:55-5  p.m.  EDT. 

Walk  A  Mile  (R.  J.  Reynolds)  was 
cancelled  on  network  on  July  8,  10- 
10:30  p.m. 

Robert  Trout  (General  Foods-Ford) 
was  cancelled  on  network  on  all  con- 
vention days  except  July  11  when  it 
was  carried  at  usual  time,  10:30-10:35 
p.m.  EDT. 

Louella  Parsons  (  Colgate-Palmolive- 
Peet)  was  cancelled  on  the  network 
on  July  8,  9:30-9:35  p.m.  EDT. 

Dr.  Christian  (Chesebrough  Mfg. 
Co.)  was  cancelled  on  the  network 
July  9,  8:30-9  p.m.  EDT. 

Yours  Truly,  Johnny  Dollar  (Wil- 
liam Wrigley)  was  cancelled  on  the 
network  on  July  9,  9-9:30  p.m.  EDT. 

The  FBI  in  Peace  and  War  (Amer- 
ican Tobacco  Co.)  was  cancelled  on 
July  10,  8:30-9  p.m.  EDT. 

Mr.  Chameleon  (General  Foods)  was 
cancelled  on  network  July  10,  9-9:30 
p.m.  EDT. 

CBS  TELEVISION 
Arthur  Godfrey  Time  (Lever  Bros.) 
was  cancelled  on  July  9  but  carried 
on  network  on  other  convention  days 
at  usual  time,  10:30-10:45  a.m.  EDT. 

Bride  and  Groom  (General  Mills) 
was  cancelled  on  July  8  and  9  but 
carried  on  network  on  other  conven- 
tion days  at  usual  time,  11:15-11:30 
a.m.  EDT. 

Strike  It  Rich  (Colgate-Palmolive- 
Peet)  was  cancelled  on  July  8,  9  and 

11  but  carried  on  the  network  on  other 
convention  days  at  usual  time,  11:30- 

12  noon  EDT. 

Love  of  Life  (American  Home  Prod- 
ucts) was  cancelled  on  all  convention 
days  but  July  7  and  10  when  it  was 
carried  on  the  network  at  usual  time, 
12:15-12:30  p.m.  EDT. 

Search  for  Tomorrow  (Procter  & 
Gamble)  was  cancelled  on  the  network 
on  all  convention  days  except  July  10 


when  it  was  carried  at  usual  time, 
12:30-12:45  p.m.  EDT. 

Garry  Moore  (participating)  was 
cancelled  on  July  8,  10  and  11  but  was 
carried  on  the  network  on  other  con- 
vention days  at  usual  time,  1:30-2:30 
pjn.  EDT. 

Guiding  Light  (P&G)  was  cancelled 
on  the  network  on  all  convention  days, 
2:30-2:45  p.m.  EDT. 

Arthur  Godfrey  &  Friends  (Liggett 
&  Myers)  was  cancelled  on  the  net- 
work on  July  9,  8-9  p.m.  EDT. 

Arthur  Murray  Show  (General 
Foods)  was  cancelled  on  network  on 

DAVE  GETS  BOON 

Berle  Gets  'Boom' 

COVERAGE  of  the  record-break- 
ing Atlantic  crossing  of  the  ocean 
liner  United  States  proved  a  boon 
to  Dave  Driscoll,  director  of  WOR- 
AM-TV  New  York,  but  something 
of  a  bust  for  comedian  Milton 
Berle. 

Mr.  Driscoll  made  the  trip  aboard 
the  liner  with  portable  equipment 
and  recorded  the  words  and  impres- 
sions of  the  many  notables  on  the 
ship.  On  July  12  from  11:15  to  11:30 
p.m.  he  enabled  WOR  to  broadcast 
an  on-the-spot  report  of  the  liner's 
"gala,"  a  celebration  corresponding 
to  a  captain's  party  but  restricted 
to  championship  ocean  runs. 

But  Mr.  Driscoll  came  up  with 
his  prize  feat  on  the  ship's  return 
run.  By  radio-telephone  he  called 
his  New  York  office  and  arranged 
for  the  purchase  of  a  special  40- 
foot  pennant  to  be  presented  to  the 
United  States.  Last  Tuesday,  when 
the  liner  docked  in  New  York,  he 
presented  the  pennant  to  the  ship's 
commander  on  behalf  of  the  press, 
radio,  television  and  newsreels. 

Milton  Berle,  who  was  a  pas- 
senger on  the  return  trip,  was  lit- 
erally hooted  off  the  air  by  a  horn 
on  his  own  network.  The  comedian 
was  being  interviewed  Tuesday  by 
reporters  from  NBC-TV's  Today, 
but  each  time  he  attempted  to  make 
a  comment,  the  shrill  horn  of  the 
liner  virtually  drowned  him  out. 
Engineers  finally  cut  off  the  circuit 
to  protect  the  equipment  and  lis- 
teners' ears. 
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July  11,  8-8:30  p.m.  EDT. 

Pantomime  Quiz>  (R.  J.  Reynolds) 
was  cancelled  on  network  on  July  11, 
8:30-9  p.m.  EDT. 

Strike  it  Rich  (Colgate-Palmolive- 
Peet)  was  cancelled  on  network  on 
July  9,  9-9:30  p.m.  EDT. 

Schlitz  Playhouse  (Schlitz  Brewing 
Co.)  was  cancelled  on  network  on 
July  11,  9-9:30  p.m.  EDT. 

Who's  There?  (General  Poods)  was 
cancelled  on  network  July  7,  9:30- 
10  p.m. 

Suspense  (Electric  Auto-Lite)  was 
cancelled  on  network  July  8,  9:30-10 
p.m.  EDT. 

The  Hunter  (R.  J.  Reynolds)  was 
cancelled  on  network  July  9,  9:30-10 
p.m.  EDT. 

Big  Town  (Lever  Bros.)  was  can- 
celled on  network  on  July  10,  9:30- 

10  p.m.  EDT. 

Footlight  Theatre  (General  Foods) 
was  cancelled  on  network  July  11, 
9:30-10  p.m.  EDT. 

Studio  One  (Westing-house)  was  can- 
celled on  network  July  7,  10-11  p.m. 
EDT. 

Danger  (Block  Drug  Co.)  was  can- 
celled on  network  on  July  8,  10-10:30 
p.m.  EDT. 

Pabst  Boxing  (Pabst)  was  cancelled 
on  network  on  July  9,  10-11  p.m.  EDT. 

Racket  Squad  (Philip  Morris)  was 
cancelled  on  network  July  10,  10-10:30 
p.m.  EDT. 

Police  Story  (Pearson  Pharmacal) 
was  cancelled  on  network  July  11, 
10-10:30  p.m.  EDT. 

Chronoscope  (Longines-Wittnauer) 
was  cancelled  on  network  July  7,  9 
and  11,  11-11:15  p.m.  EDT. 

I've  Got  a  Secret  (Carter-Toni)  was 
cancelled  on  network  July  10,  10:30- 

11  p.m.  EDT. 

MUTUAL 

Capitol  Commentary  (S.  C.  Johnson) 
was  cancelled  on  network  July  9  and 
11,  1:15-1:25  p.m.  EDT. 

Game  of  the  Day  (Gillette-R.  J. 
Reynolds)  was  cancelled  on  network 
July  9,  2-4  p.m.  EDT. 

Bill  Henry  ( Johns-Manville)  was 
cancelled  on  network  July  9  and  11, 
9-9:05  p.m.  EDT. 

Frank  Edwards  (AP  of  L)  was  can- 
celled on  network  July  9,  9-9:30  p.m. 
EDT. 

Paula  Stone  Show  (Amana)  was 
cancelled  on  network  July  11,  2:30- 
2:45  p.m.  EDT. 


MOBILITY  STUDY 

Census  Releases  Figures 

AMERICAN  citizens  are  becoming 
more  mobile  year  by  year,  accord- 
ing to  a  sample  survey  conducted 
under  direction  of  Roy  V.  Peel, 
Director  of  the  Census.  Of  148  mil- 
lion persons  over  one  year  old  in 
April  1951,  31  million  had  moved 
to  a  different  house  within  a  year. 

Another  third  of  a  million  per- 
sons had  come  in  from  outside  con- 
tinental United  States  in  the  one- 
year  period. 

The  bureau  found  that  21  million 
of  the  31  million  who  had  moved 
in  the  year  had  remained  within 
the  county,  the  other  10  million  mi- 
grating to  another  county.  Percent- 
agewise, the  bureau  study  showed 
that  21%  of  the  total  population 
over  a  year  old  had  moved  com- 
pared to  19%  in  similar  surveys 
conducted  in  1950  and  1949. 


WRJN  RACINE 

Answers  'Monopoly'  Charge 

DENYING  charges  of  monopolistic 
designs  in  seeking  transfer  of  con- 
trol of  WRJN-AM-FM  Racine, 
Wis.,  to  the  Journal-Times  Co.  in 
that  city,  the  station,  through  its 
attorneys,  filed  answer  to  the  FCC 
last  Tuesday,  asking  that  its  re- 
quest for  transfer  be  approved. 

WRAC  Inc.,  licensee  of  WRAC 
Racine,  the  city's  only  other  radio 
outlet,  had  filed  opposition  to  the 
transfer  through  attorneys  on 
July  2,  1952,  on  grounds  that 
WRJN,  licensed  to  Racine  Broad- 
casting Corp.,  and  the  Racine  Jour- 
nal-Times, newspaper  published  by 
the  proposed  transferee,  have  been 
"under  common  management  .  .  . 
although  the  ownership  interests  in 
the  two  corporations  are  quite 
different." 

Answering  WRAC  charges  that 
the  newspaper  refused  to  carry  the 
WRAC  log  except  as  an  advertise- 
ment, so  labeled,  WRJN  attorneys 
replied  that  the  newspaper  had 
offered  to  removed  the  word  "ad- 
vertisement" from  the  WRAC  log, 
but  that  WRAC  had  insisted  it  re- 
main. The  latter  was  accused  of 
seeking  a  "free  ride"  in  the  news- 
paper columns. 

To  WRAC  charges  that  J.  C. 
Penney  Co.  in  a  newspaper-radio 
campaign  bought  time  only  on 
WRJN  and  in  the  city's  only  daily 
newspaper  and  that  billing  for 
both  were  handled  by  the  Journal- 
Times,  WRJN  counsel  answered 
that  the  combined  billing  was  done 
"as  an  accommodation  to,  and  at 
the  request  of,  the  J.  C.  Penney 
Co. — and  for  no  other  reason." 

WRJN  counsel  added  that  WRAC 
had  brought  up  no  newer  charges 
than  were  contained  in  WRAC's 
"complaining  letter,  dated  July  21, 
1950,  and  July  24,  1950,"  and  that 
the  FCC  had  granted  WRJN  its 
renewal  of  license  Jan.  30,  1952, 
without  a  hearing. 

Krieger  &  Jorgensen,  Washing- 
ton, is  counsel  for  WRAC  Inc.,  and 
Kirkland,  Fleming,  Green,  Martin 
&  Ellis,  Washington,  attorneys  for 
WRJN. 


Judge  Miller's  Talk 

KEYNOTE  address  of  the  Seventh 
Annual  National  Conference  on 
Citizenship,  to  be  held  Sept.  17-19 
at  the  Hotel  Statler,  Washington, 
will  be  delivered  by  Judge  Justin 
Miller,  NARTB  board  chairman 
and  general  counsel.  Judge  Miller 
will  address  the  Sept.  17  night  ses- 
sion on  the  subject,  "The  Constitu- 
tion and  the  Citizen."  Some  1,200 
delegates  will  attend  the  confer- 
ence. The  opening  occurs  on  the 
newly  established  Citizenship  Day 
created  by  the  82d  Congress  to 
commemorate  the  signing  of  the 
Constitution  Sept.  17,  1787. 


Hot  m  m      m  III  HI 


CBS 


YA  KIM/ 

[WASHINGTON] 


OPERATES 


The  COMPLETE  DEPEND- 
ABILITY of  Ampex  is  repay- 
ing many  a  radio  broadcasting 
station  with  real  dollar  sav- 
ings! Such  savings  result  from 
greatly  reduced  maintenance, 
elimination  of  mechanical 
breakdowns,  and  negligible 
omt-of -service  periods.  Ask  for 
an  Ampex  demonstration  in 
your  studio  . . . 


dependable 

Ampex 

RECORDERS 


AMPEX  ELECTRIC  CORPORATION 

Redwood  City         •  California 


CKPC  Brantford,  Ont.,  has  joined  the 
Bureau  of  Broadcast  Measurement, 
Toronto,  as  the  133rd  Canadian  mem- 
ber station. 
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MORE  AND  MOR 
SPONSORS  ARE 


.  5  -=J_ 
JUDY  CANOVA 


DAVID  ROSE 


DICK  HAYMES 


MIMI  BENZELL 


RAYMOND  MASSEY 


WORLD  STARS 

The  greatest  names  in  show 
business  .  .  .  big,  dramatic 
stars  who  are  big  box  office 
nationally  .  .  .  are  now  avail- 
able to  local  sponsors  in  an 
amazing  quantity  of  top-qual- 
ity shows! 


WORLD  ARTISTS 

From  hillbilly  to  Metropolitan 
Opera  stars  .  .  .  America's 
leading  vocalists  and  musi- 
cians are  ready  to  provide  sta- 
tions with  listening  pleasure 
that's  a  pleasure  to  sell ! 


WORLD  SPECIAL 
CAMPAIGNS 

Attention -getting,  sales- mak- 
ing .  .  .  World's  unequalled  li- 
brary of  clever,  catchy  songs 
and  special  selling  campaigns 
are  designed  for  all  types  of 
sponsors  ...  all  types  of  occa- 
sions! 


WORLD  SCRIPTS 

Every  week  .  .  .  sparkling,  new 
continuity  is  sent  to  stations  to 
keep  programs  fresh  for  the 


listening  audience 
ing  audience! 


the  b 


WORLD   ADVERTISING   AIDS  —  Colorful,  sponsor-selling  broadsides  .  .  .  complete,  audience-building 

promotional    portfolios  .  .     and  exciting,  sales-clinching   audition  discs  are  provided  by  World  to  help  stations  sell  ! 


IS" 

« 


EDDY  HOWARD 


MORE  AND  MORE  STATIONS 
ARE  SELLING  WORLD! 


WRITE,  WIRE  OR  PHONE  WORLD  TODAY 
FOR  BIGGER,  BETTER  AND  MORE  PROFITABLE 
PROGRAMMING  TOMORROW/ 


"In  these  days,  when  a 
sound  economy  is  more 
important  than  ever, 
WORLD  sets  the  pace  by 
meeting  stations'  needs  in 
a  hard-headed  business 
manner.  WORLD  is  tops 
in   commercial  libraries!" 

WKOP,  Binghamton,  N.  Y. 
Wally  Buman, 
Program  Director 


"We've  found  that 
WORLD,  plus  production 
on  the  local  level,  spells 
SALES!" 

KMOD,  Modesto,  California 
Gene  D'Accardo, 
Program  Director 


"WORLD  makes  a  world 
of  difference  in  program- 
ming and  sales  .  .  .  this 
is  no  idle  statement.  On 
the  contrary,  it  falls  far 
short  of  appraising  the  im- 
provement that  has  re- 
sulted since  subscribing  to 
WORLD!" 

WBBC,  Flint,  Michigan 
W.  Eldon  Garner, 
General  Manager 


"WORLD  keeps  us  well 
ahead  of  the  other  stations 
in  this  area.  We  are  really 
going  strong  with  WORLD 
down  here  and  are  look- 
ing forward  to  more  of 
your  production  master- 
pieces!" 

KEYS,  Corpus  Christi,  Texas 
Ben  F.  Blackmon,  Jr., 
Program  Director 


MONICA  LEWIS 


WALTER  HUSTON 


ROBERT  MONTGOMERY 


THE  THREE  SUNS 


ROBERT  MAXWELL 


RAY  BLOCH 


editorial  *Jf 


The  McFarland  Law 

LAST  WEDNESDAY  the  McFarland  Bill  be- 
came the  McFarland  Law.  President  Truman 
signed  the  measure  to  overhaul  the  FCC's  way 
of  doing  business,  just  24  hours  before  it 
would  have  expired  by  pocket  veto.  He  signed 
it  in  his  sick  room  at  Walter  Reed  Hospital. 

This  melodramatic  ending  couldn't  be  more 
fitting.  The  bill  had  been  fought  every  inch  of 
the  way  by  FCC  lawyers..  It  had  been  sabo- 
taged at  every  juncture,  even  to  the  extent  of 
goading  the  Department  of  Justice  to  oppose 
it  at  the  White  House,  when  the  FCC  wouldn't 
go  along. 

The  McFarland  Bill  represents  the  first 
change  in  the  substantive  provisions  of  the 
organic  radio  law  since  its  enactment  in  1934. 
Senator  McFarland,  majority  leader,  had 
battled  for  six  years  to  have  it  passed.  This 
year  he  was  successful  in  getting  House 
approval,  but  the  hard  way. 

The  bill  isn't  ideal  legislation.  It  is  the 
result  of  many  compromises.  But  it  can  be 
lived  with,  not  only  by  the  licensees,  but  the 
licensors.  It  isn't  a  broadcasters'  bill,  but  it. 
does  give  the  broadcaster  a  better  shake  before 
the  Commission.  It  doesn't  solve  the  broad- 
casters' dilemma  on  political  libel  in  this 
feverish  election  year,  but  it  does  give  him  a 
head  start  on  remedial  legislation  at  the  next 
Congress,  in  an  off-election  year. 

We're  pleased  with  this  happy  ending.  Sen. 
McFarland  fought  a  valiant,  magnificent 
battle.  He  followed  through  tenaciously,  when 
many  another  legislator,  without  the  trying 
duties  of  the  majority  leader,  would  have 
figured  it  wasn't  worth  the  candle.  We  hope 
he  never  losses  the  genuine  interest  in  com- 
munications he  has  evidenced  over  these  past 
six  arduous  years. 


Radio's  Short  Count 

THE  KEMPER  study  of  auto  radio  listening, 
reported  elsewhere  in  this  issue,  is  another 
illustration  of  how  radio  has  habitually  short- 
changed itself  in  counting  its  audience  all 
through  its  history. 

Perhaps  if  television  had  not  come  along, 
radio  broadcasters  would  never  have  realized 
just  how  serious  was  their  failure  to  measure 
the  full  dimensions  of  their  medium.  They 
might  have  gone  right  along  underestimating 
their  own  importance  and,  consequently,  under- 
charging for  their  product. 

What  is  worse,  they  might  have  gone  along 
making  their  principal  sales  effort  in  competi- 
tion with  one  another  ("My  Nielsen,  or  Hooper 
or  Pulse  is  bigger  than  his  is")  rather  than 
with  rival  media.  It  is  probable  that  had  radio 
sold  against  newspapers,  magazines  and  other 
competitive  media  all  these  years,  instead  of 
selling  against  itself,  the  total  radio  advertis- 
ing volume  today  would  be  enormously  bigger. 

It  is  not  hypersimplification  to  say  that  the 
under-the-table  deal  that  characterizes  today's 
selling  by  radio  networks  and,  sad  to  say,  by 
all  too  many  stations  would  not  have  come 
about  if,  historically,  radiomen  had  concen- 
trated their  energies  on  proving  that  radio 
was  better  than  other  media  and  not  that  one 
station  was  better  than  another  or  that  one 
network  was  better  than  another. 

Whether  program  rating  techniques  led  to 
radio's  preoccupation  with  intramural  sales 
competition  or  resulted  from  it  is  not  im- 


portant. The  point  is  that  ratings  are  chiefly 
useful  in  matching  station  against  station  or 
network  against  network.  They  are  not  worth 
anybody's  time  in  stacking  radio  up  against 
any  other  kind  of  advertising. 

What  is  needed  now  is  a  drastic  reorienta- 
tion of  radio  sales  attitudes.  Advertisers  are 
matching  radio  against  other  kinds  of  adver- 
tising, even  if  they  haven't  got  adequate  re- 
search with  which  to  do  a  sensible  job  of 
comparison.  It's  time  radio  matched  itself 
against  its  rivals  too,  and  armed  itself  with 
the  sort  of  information  it  needs  to  make  honest 
and  complete  comparisons. 

The  research  that  Dr.  Kemper  has  done  in 
Louisville  is  along  the  lines  that  radio  can  find 
most  useful.  He  and  his  sponsor,  WAVE 
Louisville,  are  to  be  commended  for  doing 
something  about  a  subject  concerning  which 
there  has  been  much  talk  but  too  little  action. 


it-  our  respects  to: 


Town  Hall,  U.  S.  A. 

THIS  WEEK  Chicago  again  becomes  Town 
Hall,  U.  S.  A.,  with  almost  every  American  a 
potential  participant.  This  week  in  Chicago 
the  Democratic  National  Convention  will  name 
the  party's  standard  bearer. 

Town  Hall,  U.  S.  A.  was  created  a  fortnight 
ago.  It  came  into  being  by  broadcasting — 
television  and  radio  broadcasting.  It  was  born 
at  the  Republican  National  Convention  which 
catapulted  Gen.  Eisenhower  into  the  role  of 
GOP  Presidential  nominee — after  a  candidacy 
on  U.  S.  soil  of  only  four  months. 

Many  a  convention  had  been  covered  before 
by  radio.  The  first  was  in  1924.  But  never 
before  had  a  convention  been  covered  nation- 
ally both  by  radio  and  television — where  the 
participants  could  be  seen  as  well  as  heard. 

The  combination  of  broadcast  operations 
also  catapulted  television  and  radio  into  the 
forefront  of  news  media.  The  GOP  coverage, 
in  five  days,  revolutionized  U.  S.  politics. 

This  week  will  it  be  Russell,  Kefauver, 
Stevenson  or  Harriman?  Will  Truman  be 
drafted?  The  only  safe  wager  is  that  who- 
ever gets  the  nomination  will  get  it  with  the 
acquiescence  of  the  public,  and  not  alone  the 
delegates  seated  in  the  amphitheatre. 

Public  reaction,  goaded  by  what  television 
saw  and  radio  related,  threw  the  sand  in  the 
gears  of  that  Taft  "steamroller."  It  was  the 
affront  to  radio  and  television,  excluded  from 
GOP  committee  pre-convention  sessions,  that 
set  off  the  wave  of  public  indignation.  Dele- 
gates were  besieged  with  telegrams  and  long- 
distance calls  from  constituents.  They  wanted 
"fair  play."  The  Eisenhower  forces  had  taken 
to  the  air  on  the  "fair  play"  issue.  They  re- 
versed the  Taft  tide  almost  overnight. 

Radio  and  television  did  their  most  effective 
"editorial"  job  overnight  too,  without  realizing 
it.  They  told  the  simple  story  of  the  exclusion 
of  radio  and  television  from  the  GOP  pro- 
ceedings. They  reported  the  complaints  to  the 
candidates  and  to  the  committeemen.  They 
reported  also  the  opposition  of  newspapers  to 
the  blackout.  They  emerged  with  full  recogni- 
tion as  full-fledged  news  media. 

And  they  emerged  with  something  infinitely 
more,  out  of  this  happenstance,  which  radio 
heretofore  hasn't  been  able  to  do  alone,  perhaps 
because  it  never  really  tried.  The  broadcast 
media  have  achieved  a  status  equivalent  to 
that  of  the  press.  They  fought  back.  They 
exercised  their  editorial  prerogative. 

More  was  accomplished  for  true  freedom  of 
radio  at  the  GOP  convention  than  in  all  the 
32  years  that  had  elapsed  since  the  birth  of 
the  medium.  The  job  done  then  will  be  under- 
scored this  week  in  Chicago  when  2,000  special- 
ists of  the  broadcasting  profession  present  the 
second  showing  of  Town  Hall,  USA. 


GEORGE  SPENCER  TURNER 

YOU  walk  into  the  office  of  George  Spencer 
Turner,  chief  of  the  FCC's  Field  En- 
gineering &  Monitoring  Bureau,  and  you 
walk  into  a  room  redolent  of  a  bygone  era  in 
radio  broadcasting — when  wireless  was  new 
and  mainly  a  matter  of  ship  communications. 

On  a  platform  desk  inside  Mr.  Turner's  door 
there  is  a  four-foot  scale  model  of  the  "Black 
Marias"  which  the  radio  service  of  the  old 
Dept.  of  Commerce  &  Labor  used  as  mobile 
monitors. 

On  a  shelf  above  his  bookcase,  Mr.  Turner 
has  replicas  of  early  transmitter  tubes  and 
miniatures  of  early  direction  finders.  On  the 
wall  of  the  office  is  a  portrait  of  Mr.  Turner's 
predecessor — W.  D.  Terrell,  the  first  chief  of 
the  Radio  Div.  of  the  Commerce  Dept.  He 
doesn't  exactly  wear  a  handlebar  mustache, 
but  his  high  stiff  collar  connotes  a  World  War 
I  age. 

The  man  who  puts  in  his  working  day  amid 
such  mementos  has  a  right  to  have  them  there. 
He  was  a  radio  amateur  in  1912 — at  the  age 
of  12.  He  taught  wireless  code  and  procedures 
to  World  War  I  sailors,  was  the  radio  engineer 
for  the  McCreary  Radio  Co.'s  9XAB  in  Kansas 
City  after  that,  worked  as  a  student  engineer 
for  the  Southwestern  Bell  Telephone  Co.,  and 
finally  joined  the  Radio  Div.  of  the  Commerce 
Dept.  in  1924. 

Native  of  Independence,  Mo. — he  went  to 
the  same  high  school  as  did  President  Truman 
and  was  taught  by  some  of  the  same  teachers 
— Mr.  Turner  as  a  youth  was  captured  by  the 
new  marvel,  wireless. 

It  has  been  his  vocation  and  avocation  ever 
since. 

Mr.  Turner  rose  high  in  amateur  ranks,  was 
Midwest  Division  manager  of  the  American 
Radio  Relay  League  in  1922.  Among  the  calls 
he's  had  was  W4COP — when  he  was  inspector 
in  charge  of  the  Atlanta  FCC  field  office. 
Right  now  he's  W3AP. 

An  advertisement  for  a  civil  service  ex- 
amination for  radio  inspector  and  a  desire  to 
get  married  combined  to  bring  Mr.  Turner 
into  radio  work  as  a  vocation. 

The  year  was  1923.  The  girl  was  Mary  Ann 
Hugo  of  Kansas  City. 

At  that  time,  the  young  Turner  was  work- 
ing for  the  Bell  Co.  in  Sedalia,  Mo.  He  wanted 
to  get  a  license  to  be  wed,  but  he  knew  his 
colleagues  would  rib  him  unmercifully  when 
they  heard  the  news. 

So,  when  he  saw  the  advertisement  for  the 
civil  service  examination  to  be  given  in  War- 
(Continued  on  page  62) 
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AGAIN  THIS  YEAR, 


New  England  Women 
buy  more  of  the  foods 
advertised  on  WD7 


TAKE  CHEESE,  for  example. .  and  take  the  word 
of  Alice  M.  Liddell,  director  of  media  for  Ingalls- 
Miniter  Company,  the  agency  for  McCadam 
Cheeses. 

Writes  Miss  Liddell:  "The  WBZ  Home  Forum 
represents  the  only  radio  advertising  being  used 
currently  to  promote  the  sale  of  McCadam 
Cheeses;  and  we  are  sure  that  your  large  and 


BOSTON 

50,000  WATTS 

NBC  AFFILIATE 

loyal  audience  has  been  one  of  the  prime  factors 
in  making  this  a  banner  year.  We  have  been 
amazed  and  delighted  at  the  large  and  continuing 
demand  for  your  Home  Forum  Bulletins." 

For  any  type  of  food  product,  Mildred  Carlson's 
"WBZ  Home  Forum"  can  do  a  tremendous  sell- 
ing job  in  all  six  New  England  States.  For  avail- 
abilities, check  WBZ  or  Free  &  Peters. 


Westinghouse  Radio  Stations  Inc 
WS KYW    •    KDKA    •    WO WO 


•    K  E  X    •    WBZ    •    WBZA   •  WBZ-TV 


National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 
RADIO-AMERICA'S    GREAT  ADVERTISING  MEDIUM 
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TOP 

personality 

Biff  Collie  on 
"Collie's  Corral'' 


TOP 
Hooper 


12:45-1:00  PM  Segment 


Mon. 

through 

Sat. 

K-NUZ 

2.5 

Net. 

"A" 

1.5 

Net. 

"B" 

1.0 

Net. 

"C" 

2.0 

Net. 

"D" 

0.2 

Ind. 

"A' 

0.7 

Ind. 

"B" 

1.2 

Ind. 

"C" 

0.7 

TOP 
buy 


Mon.  thru  Sat.— $162.00  Weekly 
(Talent  &  Time— 52-Week  Basis) 

Mon.  thru  Fri. — $135.00  Weekly 
(Talent  &  Time— 52-Week  Basis) 

CALL  FORJOE 

NATIONAL  REPRESENTATIVE 

or  DAVE  MORRIS, 

GENERAL  MANAGER 
at   KEystone  2581 

HOUSTON,  TEXAS 


HOUSTON'S  LEADING  INDEPENDENT 
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Mr.  Kimble 


BAB  GETS  KIMBLE 

Directs  National  Promotion 

R.  DAVID  KIMBLE,  advertising 
and  sales  promotion  manager, 
WBBM  Chicago,  was  appointed  di- 
rector of  national 
promotion 
for  Broad, 
cast  Advertis- 
ing Bureau  last 
week,  BAB  Pres- 
ident William  B. 
Ryan  announced. 
Mr.  Kimble  will 
join  BAB's  New 
York  office  on 
July  28. 

Mr.  Kimble, 
who  will  report  to  BAB  Vice  Pres- 
ident Kevin  B.  Sweeney,  will  be 
responsible  for  developing  presen- 
tations and  direct  mail  to  promote 
radio  directly  to  national  adver- 
tisers and  agencies.  He  will  super- 
vise the  creation  of  sales  tools  for 
stations  in  their  selling  of  regional 
and  national  accounts. 

Before  his  two-year  stint  with 
WBBM,  CBS-owned  outlet,  Mr. 
Kimble  was  assistant  advertising 
and  promotion  manager  of  WMAQ, 
WNBQ  (TV)  (NBC)  Chicago  from 
1946  to  1950. 

After  graduation  from  Knox 
College,  Galesburg,  111.,  in  1942, 
Mr.  Kimble  studied  at  the  U.  of 
Chicago.  He  served  three  years  in 
the  U.  S.  Army,  two  years  of 
which  were  spent  in  the  Pacific. 
He  belongs  to  the  Chicago  Federat- 
ed Advertising  Club  and  Lions  In- 
ternational. 


ADRIAN  MURPHY 

Elected  to  ARF  Board 

CBS  RADIO  President  Adrian 
Murphy  has  been  elected  to  the 
Advertising  Research  Foundation's 
tripartite  board  of  directors,  it  was 
announced  last  week. 

His  election,  along  with  that  of 
E.  A.  Schirmer,  executive  vice 
president  of  Crowell-Collier  Pub- 
lishing Co.,  leaves  only  one  media 
directorship  vacant  on  the  founda- 
tion's board  and  spokesmen  said 
this  is  expected  to  be  filled  by  elec- 
tion in  the  near  future.  The  ad- 
vertiser and  agency  directorships 
already  have  been  filled. 

Messrs.  Murphy  and  Schirmer 
were  elected  to  serve  until  the  next 
annual  meeting  of  ARF. 

One  of  the  principal  pending 
projects  of  the  foundation  is  a 
study  of  the  controversial  radio- 
TV  rating  situation.  BAB  has 
pledged  $15,000  as  radio's  share  of 
the  estimated  $25,000  needed  for 
this  study,  and  the  rest  is  being 
sought  from  the  television  division 
of  NARTB.  Dr.  E.  L.  Deckinger, 
research  director  of  Biow  Co.,  is 
chairman  of  the  ARF  committee 
which  will  make  the  study. 


WJR  Detroit  reports  sales  for  six 
month  period  ending  June  30  of 
$1,670,366.62.  For  a  comparable  period 
in  1951,  sales  were  $1,693,993.37. 


front  office 


GORDON  C.  PENTZ  and  BILL  BOYCE,  KWBE  Beatrice,  Neb.,  pro- 
moted to  general  manager  and  assistant  sales  manager,  respectively. 

JIM  BELLAMY,  formerly  with  WLW  and  WSAI  Cincinnati,  to  WPTR 
Albany,  N.  Y.,  as  general  manager. 
HOWARD  W.  MASCHMEIER,  pro-  - 
gram  director  at  latter  station,  pro- 
moted to  assistant  to  general  manager. 

ROBERT  FEIHL,  O.  L.  Taylor  Co., 
N.  Y.,  station  representative,  to  Henry 
I.  Christal  Co.,  Chicago. 

GILL,  KEEFE  &  PERNA  Inc.,  N.  Y., 

appointed  national  representative  for 
Mr.  Maschmeier  KOLT  Scottsbluff ,  Neb.  Mr.  Bellamy 

TED  SWIFT,  Frederic  W.  Ziv  Co.,  to  WBZ  Boston,  on  sales  staff. 

JIM  ROHRS,  sales  staff,  Harrington,  Righter  &  Parsons,  Chicago,  sta- 
tion representative*  firm,  to  George  W.  Clark  Inc.,  same  city. 

GEORGE  B.  J.  ADKISSON,  radio  account  executive,  KSTP  Minneapolis- 
St.  Paul,  Minn.,  to  staff  of  Henry  I.  Christal  Co.,  Chicago. 

MARVIN  BRIGGS,  commercial  manager,  KGFJ  Hollywood,  to  KNAK 
Salt  Lake  City  in  similar  capacity. 

EDWARD  V.  CHEVIOT,  general  advertising  manager,  San  Antonio 
Light  Co.,  to  WOAI-AM-TV  San  Antonio  as  commercial  manager  in 
charge  of  TV  sales.   He  succeeds  JERRY  LEE  who 
has  resigned. 

FRED  BAUMAN,  sales  staff,  WAAF  Chicago,  to  Cros- 
ley  Broadcasting  Corp.'s  Chicago  sales  staff. 

JOHN  CRANDELL,  account  executive,  WCBS  New 
York,  to  sales  staff,  WOR  same  city,  in  similar  capacity. 

GEORGE  B.  WEISS,  former  regional  representative 
of  Sponsor  magazine,  to  O.  L.  Taylor  Co.,  station 
Mr.  Cheviot       representative  firm,  Chicago. 

ADAM  J.  YOUNG  Jr.,  N.  Y.,  appointed  national  representative  for 
XELD  (TV)  Matamoros,  Mex. 

DON  LAWRIE,  CJKL  Kirkland  Lake,  Ont.,  named  manager  of  CHEX 
Peterborough,  Ont.,  replacing  RUSS  BAER,  now  advertising  manager 
of  Outboard  Marine  &  Manufacturnig  Co.  of  Canada  Ltd.,  Peterborough. 
DOUG  SCANLAN,  commercial  manager,  CJKL  succeeds  Mr.  Lawrie  as 
manager,  with  JACK  WEATHWERWAX,  commercial  manager,  CFCH 
North  Bay  to  same  post  at  CJKL. 

Pet&onak  •  •  • 

JAMES  D.  SHOUSE,  chairman  of  the  board,  Crosley  Broadcasting  Corp., 
Cincinnati,  and  vice  president,  Avco  Mfg.  Co.,  elected  to  board  of 
directors  of  Cincinnati  Enquirer  ....  JOSEPH  H.  McCONNELL,  presi- 
dent, NBC,  elected  a  trustee  of  Hanover  Bank,  N.  Y.  .  .  .  JOHN  VRBA, 
national  sales  manager,  KTTV  (TV)  Hollywood,  father  of  girl,  July  9. 

ALAN  C.  TINDAL,  president,  WSPR  Springfield,  Mass.,  named  to  1952 
committee  on  Public  Relations  of  annual  United  Fund  campaign  in 
Greater  Springfield.  .  .  .  C.  L.  (Chet)  THOMAS,  general  manager,  KXOK 
St.  Louis,  appointed  to  committee  of  St.  Louis  Chamber  of  Commerce  to 
work  on  organization's  Educational  Bureau. 
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571,000 
People  with 
$420,267,000 

Effective  buying  power* 

LIVE  and  SPEND 

in  the    ^  t| 


No.  7  for  'Hal' 

NARTB  President  Harold  E. 
Fellows  became  a  seven-time 
grandfather  last  week.  His 
daughter,  Mrs.  Arthur  Span- 
gler,  gave  birth  to  a  baby 
boy,  Mark  Emerson  Span- 
gler.  She  is  the  wife  of  Dr. 
Arthur  Spangler,  Weston, 
Mass.,  physician. 


TREYNOR  NAMED 

NARTB  Western  Contact 

WILLIAM  K.  TREYNOR,  assist- 
ant director  of  the  NARTB  Station 
Relations  Dept.,  has  been  named 
western  representative  of  the  de- 
partment by  President  Harold  E. 
Fellows.  A  new  office  in  the  West 
was  authorized  at  the  NARTB 
board's  June  meeting. 

Mr.  Treynor  retains  his  present 
rank  as  assistant  director  in  as- 
suming the  new  post,  effective  Aug. 
15.  The  West  Coast  office  is  being 
set  up  to  provide  better  service  to 
members  in  the  western  part  of 
the  country.  Mr.  Treynor  will  be 
based  in  San  Francisco.  He  will 
make  service  calls  to  radio  and  TV 
stations  in  Washington,  Oregon, 
California,  Arizona,  Nevada,  Idaho, 
Montana,  Wyoming,  Utah,  Colo- 
rado and  New  Mexico. 

Prior  to  opening  the  office  Mr. 
Treynor  will  accompany  William 
T.  Stubblefield,  station  relations  di- 
rector, to  NARTB  district  meet- 
ings in  four  western  areas.  Before 
joining  NARTB  in  late  1950,  Mr. 
Treynor  was  a  sales  executive  at 
WTOP-TV  and  its  predecessor 
WOIC  (TV)  Washington.  He  en- 
tered radio  in  1939  at  WOL  Wash- 
ington. 

Mr.  Stubblefield  announced  an- 
other field  man,  working  out  of 
Washington,  will  be  added  to  the 
station  relations  staff. 


560  KC 


W  &  W  DISTRIBUTING  Co.,  Memphis, 
wholesale  radio  parts  and  electronic 
equipment,  will  sponsor  a  Mid-South 
Audio  Show  Aug.  4-7  at  the  Peabody 
Hotel,  Memphis.  All  types  of  high 
fidelity  audio  equipment  will  be  on 
display  for  demonstration. 


FCC  Asks  U.  S.  Appeals  Court 
Reopen  KFDM,  KWTO  Case 

REVISION  of  the  wording  of  the  U.  S.  Court  of  Appeals'  decision  re- 
opening the  560  kc  case  concerning  KFDM  Beaumont,  Tex.,  and  KWTO 
Springfield,  Mo.  [At  Deadline,  June  30],  was  asked  by  the  FCC  last 

week.  *  

In  a  petition  to  the  Court,  the 
FCC  asked  that  the  decision  be 
amended  to  limit  its  application  to 
the  question  of  whether  or  not  the 
Commission  should  accept  proffers 
of  alternative  proposals  without 
prior  notice  and  not,  as  the  deci- 
sion implies,  that  the  FCC  must 
accept  all  evidence  of  alternative 
proposals. 

The  Court  of  Appeals  remanded 
the  case  (No.  10888)  to  the  FCC  to 
hear  testimony  on  a  possible  an- 
tenna design  proffered  by  KFDM 
and  to  compare  the  amount  of 
interference  between  what  was 
estimated  and  what  actually  has  oc- 
curred. 

The  FCC  in  1947  granted  KFDM 
authority  to  boost  its  power  from 
1  kw  to  5  kw.  Just  before  that 
grant,  KWTO  applied  for  a  power 
increase  from  5  kw  local  sunset,  1 
kw  night  to  5  kw  full  time.  This  in- 
volved interference  to  KFDM's  new 
service  area.  The  FCC  revised  the 
KFDM  grant  to  condition  it  on  ac- 
ceptance of  interference  from 
KWTO.  The  Commission  gave 
KFDM  the  alternative  of  accept- 
ing the  condition,  or  of  asking  for 
a  hearing.  KFDM  accepted  the  con- 
dition. When  KWTO  was  granted 
increased  power,  after  a  hearing, 
KFDM  appealed  to  the  courts. 

The  Commission's  request  for 
revision  of  the  Court's  decision  is 
based  on  its  fear  that  the  require- 
ment that  alternative  proposals  be 
considered  in  hearing  cases  would 
open  a  Pandora's  box.  The  FCC 
said. 


proposals  appear  to  be  limited  by  any 
means  to  other  types  of  antenna  sys- 
tems; it  could  be  argued  that  the  in- 
terference could  be  minimized  by 
moving  the  proposed  antenna  site, 
changing  the  antenna  height-station 
power  relationship,  or  even  by  utiliz- 
ing a  different  frequency. 

The  Commission  also  said  it 
feared  that  if  it  was  required  to 
consider  alternative  proposals  an 
indefinite  number  of  parties  might 
become  involved.  Also  that  an  ap- 
plication might  be  denied  because 
there  was  a  "better"  proposal,  even 
though  it  was  otherwise  in  the  pub- 
lic interest  to  be  granted. 

Existing  stations  can  find  reme- 
dies even  if  they  are  not  permitted 
to  introduce  alternatives,  the  Com- 
mission emphasized.  They  are  free 
to  petition  the  FCC  to  order  the 
successful  applicant  to  modify  his 
grant. 


To  require  the  applicant  to  show  .  .  . 
that  no  other  proposal  exists  or  has 
been  advanced,  which  will  "better" 
serve  the  public  interest,  may  in  many 
cases  place  an  intolerable  burden  upon 
applicants  as  well  as  affording  existing 
stations  almost  unlimited  opportunities 
for  delaying  and  increasing  the  cost  of 
applying  for  new  or  improved  facilities. 

It  must  be  borne  in  mind  that  the 
possibilities  for  alternative  proposals 
are  almost  unlimited,  and  that  if  such 
factors  as  cost  and  stability  are  ignored, 
it  will  often  be  possible  to  design  an- 
tenna systems  which  at  least  in  theory 
would  obviate  the  principal  interfer- 
ence problems  which  are  responsible 
for  a  hearing.    Nor  would  alternative 


GATES 


1  QUINCY, 
I  ILLINOIS 


"r  ONE  SOURCE 
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Supply  t°[  WFcDS  I 


'BLACKLISTING' 

ACLU  Files  New  Brief 

AMERICAN  Civil  Liberties  Union 
last  Wednesday  charged  anew  that 
blacklisting  practices  are  "preva- 
lent in  the  radio  and  television  in- 
dustries" and  requested  the  FCC  to 
hold  public  hearings  on  its  com- 
plaint. 

The  newest  charge  was  contained 
in  an  ACLU  brief  supporting  its 
petition  a  fortnight  ago  asking 
the  Commission  to  revoke  an 
earlier  order  involving  license  re- 
newals of  three  networks  and  a 
station  [B«T,  July  7]. 

In  its  brief  last  week,  the  or- 
ganization claimed  that  performers 
are  blacklisted  on  the  basis  of 
alleged  political  beliefs  and  asso- 
ciations and  cited  the  publication, 
Red  Channels,  as  "the  chief  source 
of  discrimination." 

Contending  that  employment 
practices  of  licensed  stations  come 
within  the  Commission's  jurisdic- 
tion, ACLU  quoted  from  FCC's  1941 
report  on  chain  broadcasting  and 
its  1946  ill-fated  "Blue  Book"  to 
support  its  position. 

FCC  last  June  rejected  the 
ACLU  complaint  but  did  not  rule 
on  its  request  for  a  probe.  ACLU 
claimed  that  the  FCC  renewed  the 
licenses  of  ABC,  WCBS-TV  (CBS), 
WNBT  (TV)  (NBC)  and  WPIX 
(TV)  New  York  before  it  had  an 
opportunity  to  file  a  brief  discuss- 
ing network  replies  to  its  original 
complaint.  DuMont  TV  Network 
and  KOWL  Santa  Monica,  Calif., 
also  were  cited  in  the  charge. 


THESE  OFFICES 
TO  SERVE  YOU 

QUINCY,  ILL  TEL.  8202 

HOUSTON,  TEXAS  TEL.  ATWOOD  8536  o 

WASHINGTON,  D.  C.    ...  TEL.  METROPOLITAN  0522 

MONTREAL,  QUE  TEL.  ATLANTIC  9441 

NEW  YORK  CITY  TEL.  MURRAY  HILL  9-0200 


VALUE  of  amateur  or  "ham"  radio 
stations  as  an  antidote  for  home- 
sickness of  overseas  aviation  train- 
ees now  studying  in  the  U.  S.  is 
pointed  up  by  the  Civil  Aeronautics 
Administration,  U.  S.  Dept.  ^f  Com- 
merce. Stations  are  used  to  permit 
trainees  to  talk  to  the  folks  back 
home,  with  CAA  employes  setting 
arrangements  and  working  out  sched- 
ules. 


From  Soles  Management 


THE 


ARKTEX 

STATIONS 


^f^R*l/t  TEXARKANA,  Ark.,  Tex. 

^iS^^p  Oil,  agriculture, 
Witt^r^ manufacturing,  the 

^^•■^  world's  largest  Army 
Ordnance  installation  produced 
$145  millions  in  retail  sales  to 
223,200  people  in  1950.  They 
listen  to  KCMC. 

H0T  SPRINGS,  Ark. 

0ver  a  half  mil~ 

4mHP^^  ^on  visitors  come 
annually  to  this  world 
famous  resort — a  bonus  market 
besides  the  138,400  resident 
population.  $91,822,000  retail 
sales  in  1950. 

209,400  people  in 
E^H^^^  this  industrial  and 
^^^^^  agricultural  area 
spend  over  $130  millions  an- 
nually retail.  Sell  your  product 
over  their  home  station. 


CAMDEN,  Ark. 


One  Order 
One  Clearance 
One  Billing 

—  Sold  Singly 
FOR  THE  FUlLf  or  in  Groups 
DETAILS  WR/TE 


FRANK  0.  MYERS,  Gen.  Mgr. 

THE  ARKTEX  STATIONS 

Gazette  Bldg.,  Texarkana,  Ark. -Tex. 
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air-casters 


RADIO  INSTITUTE 

Set  for  N  .  C.  Teenagers 

MEMBERS  of  the  second  annual 
North  Carolina  High  School  Radio 
Institute,  set  July  20  to  Aug.  2, 
will  hear  10  prominent  radio  execu- 
tives, according  to  a  joint  an- 
nouncement by  T.  H.  Patterson, 
NCAB  president,  and  Mrs.  Earl 
Wynn,  institute  director  and  assis- 
tant professor,  U.  of  North  Caro- 
lina radio  department. 

The  Chapel  Hill  institute  each 
day  will  feature  one  of  the  follow- 
ing subjects  and  speakers:  Promo- 
tion, J.  Frank  Jarman,  manager, 
WDNC  Durham;  traffic,  Graham 
B.  Poyner,  assistant  general  man- 
ager, WPTF  Raleigh;  production, 
Fred  Fletcher,  manager,  WRAL 
Raleigh;  sales,  Henry  Sullivan, 
manager,  WCOG  Greensboro. 

Programming,  J.  T.  Snowden  Jr., 
manager,  WOPS  Tarboro;  engi- 
neering, Robert  M.  Wallace,  man- 
ager, WOHS  Shelby;  sports  and 
special  events,  James  W.  Reid, 
sports  director,  WPTF;  continuity 
writing,  R.  A.  Dunlea,  manager, 
WMFD  Wilmington;  announcing, 
Kenneth  I.  Tredwell,  vice  president, 
WBT  Charlotte;  management, 
Harold  Essex,  manager,  WSJS 
Winston-Salem. 

Daily  classes,  under  university 
radio  department  supervision,  will 
include  radio  acting  and  announc- 
ing, writing,  production,  non-tech- 
nical operation  and  campus  recrea- 
tional activities. 


TED  BARASH,  promotion  manager 
of  Ideal  Pub.  Co.,  N.  Y.,  named 
radio  sales  development  writer  for 
ABC. 

RUTH  DENNIS  BRUMMER,  head  of 
publicity  for  Marshall  Plan  radio 
programs  in  Paris,  to  WOL  Washing- 
ton, as  assistant  program  director. 

ROBERT  STEINLE,  Broadcast  Adver- 
tising Bureau,  N.  Y.,  to  sales  presenta- 
tion staff,  CBS  Radio  advertising  and 
sales  promotion  department. 

JIM     ROBINSON,     WSTR  Sturgis, 

Mich.,  to  KWBE   Beatrice,  Neb.,  on 

announcing    staff.    LARRY  PRIBYL 

promoted  to  office  manager  and  pro- 
gram director  at  KWBE. 

NANCY  CAMERON,  sales  department, 
KNXT  (TV)  Hollywood,  promoted  to 
sales  service  coordinator. 

PAUL  E.  X.  BROWN  to  WERD  At- 
lanta, Ga.,  as  sports  editor. 

MAL  KLEIN,  director  of  film  pro- 
gramming, KLAC-T V  Hollywood,  pro- 
moted to  night  program  operations 
manager.  He  succeeds  CHARLES 
BULOTTI  Jr.,  who  transfers  to 
KTTV  (TV)  that  city  as  director  of 
production.  MATTIE  TIPPIT,  assist- 
ant to  Mr.  Klein,  named  director  of 
film  programming. 

NORMA  JEAN  CASPER  to  WIRE 
Indianapolis  as  music  librarian,  suc- 
ceeding RAY  POTTS,  resigned. 


GEORGE  BURKE,  assistant  to  ROB- 
ERT GUGGENHEIM  Jr.,  film  opera- 
tions manager,  KNBH  (TV)  Holly- 
wood, promoted  to  position  following 
Mr.  Guggenheim's  resignation. 

JUNE  and  DOUG  HADLEY  to  WANE 
Fort  Wayne,  Ind.,  for  Off  the  Record 
With  the  Hadleys,  disc  show.  Mrs. 
Hadley  is  also  continuity  chief. 

PETER  POTTER,  star  of  KNXT  (TV) 
Hollywood  Peter  Potter's  Party  and 
KLAC  disc  m.c,  assigned  role  in 
Paramount  Pictures  feature  film,  "The 
Stars  Are  Singing." 

HOWARD  ROSS,  talent  coordinator, 
NBC-TV  Colgate  Comedy  Hour,  adds 
similar  duties  on  NBC-TV  All  Star 
Revue. 

RICHARD  CRENNA,  who  portrays 
Walter  Denton  on  CBS  Radio-TV 
Our  Miss  Brooks,  signed  for  two  fea- 
ture films  per  year  by  Universal-In- 
ternational. 

JOE  SABIA,  WHOB  Gardner,  Mass., 
to  announcing  staff,  WKNE  Keene, 
N.  H. 

BILL  WILL  to  announcing  staff, 
WWDC  Washington. 

SHIRLEY  BARBOUR,  women's  edi- 
tor, KVOO  Tulsa,  Okla.,  named  Miss 
Tulsa  and  Miss  Tulsa  Oiler  of  1952 
in  contest  which  terminated  July  7. 

MORT  GRANAS,  radio  program  offi- 
cer, Far  East  Network  of  U.S.  Armed 
Forces  Radio  Service,  Japan,  to  script 
department  of  CBS  Hollywood. 
GERRY  HERBERT,  WJBK-TV  De- 
troit, to  announcing  staff,  CKEY 
Toronto. 

DON   WOLFORD,   program  director, 
WJER    Dover,    Ohio,    to  announcing 
staff,  WKBN  Youngstown. 
JOY   PICKERING   to   traffic  depart- 
ment, WDRC  Hartford,  Conn. 
MARGOT  CAREV,  TV  actress-writer, 
assigned  role 'in  Independent  Artists 
feature  film,  "Never  Wave  at  a  WAC." 
JOAN  KOLBERG  to  WNAX  Yankton 
■ — Sioux  City,  S.  D.,  on  sales  promotion 
and  public  information  staff. 
JOE  SALABA  and  BOB  MacDONALD, 
CJGX  Yorkton,  Sask.,  to  announcing 
staff,  CKCK  Regina. 
WYNN  SPEECE,  star  of  Your  Neigh- 
bor    Lady,     WNAX  Yankton-Sioux 
City,  S.  D.,  mother  of  boy,  July  6. 
BEN    STARR,    Hollywood  radio-TV 
writer,  father  of  boy,  Peter  Steven, 
July  10. 

H.  TAYLOR  VADEN,  supervisor  of 
publicity,  merchandising  and  promo- 
tion, WPTF  Raleigh,  N.  C,  and 
Judith  Anne  Sanford  were  married 
June  14. 

MeurA  •  •  • 

ELMER  PETERSON,  news  commen- 
tator, NBC  Hollywood,  assigned  role 
in  M-G-M  feature  film,  "The  Girl 
Who  Had  Everything." 

BOB  COOK,  WAKR  Akron,  Ohio,  and 
SID  DAVIS,  WJEH  Galliopolis,  Ohio, 
to  WKBN  Youngstown,  as  news  re- 
porters. 


VOTE  CAMPAIGN 

WLOH  Pulls  Our  All  Stops 

WHEN  public  apathy  set  in  to  bog 
down  interest  in  the  primary  elec- 
tion of  West  Virginia,  WLOH 
Princeton  rolled  up  its  sleeves  and 
went  to  work  to  "Get  Out  the 
Vote."  With  the  cooperation  of  a 
newly-formed  Junior  Chamber  of 
Commerce,  the  station  put  over  the 
campaign  with  resounding  results. 

As  an  indication  WLOH  pointed 
out  that,  in  this  instance,  candi- 
dates were  elected  not  by  a  ma- 
jority of  those  who  voted  but  by 
a  majority  of  Princeton's  8,000  citi- 
zens. The  record  turnout  has  in- 
spired WLOH  to  similar  plans  for 
the  November  elections. 

Among  the  ideas  put  into  effect  dur- 
ing the  primary  were  these:  (1)  A 
series  of  radio  talks  with  prominent 
speakers;  (2)  a  list  of  catchy  phrases 
were  used  during  station  breaks 
(sample:  "Vote  as  you  please  but 
please  vote") ;  (3)  talks  by  various 
prominent  citizens  selected  each  night 
to  give  station  breaks;  (4)  baby- 
sitters and  free  transportation  were 
provided  by  station  for  voters  to 
polls;  (5)  mobile  unit  covered  the 
polls  and  WLOH  interviewed  voters; 
(6)  final  results  were  reported  by 
WLOH  before  tabulations  were  com- 
pleted by  the  county. 


WHAM  TEAM 

Sparks  Vote  Campaign 


TEAM-UP  of  WHAM-AM-TV 
Rochester  with  the  Freedoms 
Foundation  of  Valley  Forge,  Pa., 
and  12  Boy  Scout  regional  councils 
in  an  intensive,  90-day  get-out-the- 
vote  drive  in  a  26-county  western 
New  York  area,  has  been  an- 
nounced. 

William  Fay,  vice  president  of 
the  Stromberg-Carlson  Co.,  licen- 
see of  WHAM,  made  the  announ- 
cement during  a  broadcast  observ- 
ing the  station's  30th  anniversary. 
"To  inform  the  listeners  in  our 
area  is  not  enough.  We  feel  we 
should  campaign  actively  and 
vigorously  to  get  out  the  vote  .  .  . 
and  this  requires  more  than  spot 
announcement  campaigns,  however 
effective,"  he  said. 

Under  the  plan,  Boy  Scouts  will 
make  house-to-house  calls  through- 
out the  area, -with  their  activities 
backed  by  special  programming  on 
the  two  stations,  which  also  will 
coordinate  and  act  as  a  news  center 
for  the  effort. 


WJR  Choral  Group 

WJR  DETROIT  has  recorded  the 
choral  group  featured  on  its  pro- 
gram Make  Way  for  Youth  for  use 
by  the  State  Dept.'s  Voice  of 
America,  the  station  has  announced. 
The  department  requested  the  re- 
cording in  a  letter  to  Don  Large, 
WJR  choral  director,  stressing  the 
importance  of  youth  programs  in 
the  "battle  for  men's  minds."  Show 
has  been  fed  to  the  CBS  Radio 
Network  since  1947,  and  tape  was 
sent  to  the  State  Dept.  last  Monday. 


HEARING 

IS 

BELIEVING 


Central  Ohioans  buy  brand 
names  associated  with  favorite 
radio  personalities.  Loyal,  yet 
ever-ready  to  try  something 
new,  Central  Ohioans,  iy4  mil- 
lion strong,  make  up  a  billion-dollar  market  for  old  and 
new  products. 

Reach  this  24-county  market  area  through  WBNS  Radio 
— Central  Ohio's  only  CBS  outlet.  The  top  20-rated  pro- 
grams round  out  a  balanced  schedule  which  attracts  loyal 
listeners  who  hear  .  .  .  believe  .  .  .  and  buy! 


ASK  JOHN  BLAIR 


POWER 

WENS  —  5,000 
WELD-FM— 53.000 
COLUMBUS,  OHIO 


CENTRAL  OHIO'S  ONLY 
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It's  the  Demos'  Turn 

(Continued  from  page  25) 


Radio  and  Television  news  and 
public  affairs  staffs  left  for  Chi- 
cago last  Thursday. 

Addition  of  more  "vital  and  in- 
formal" convention  sessions,  such 
as  state  caucuses,  will  be  stressed 
by  ABC  radio  and  TV,  according 
to  Paul  White,  managing  editor  at 
the  convention  for  the  network. 

He  plans  to  cut  TV  cameras  dur- 
ing stand-still  events,  such  as  a 
•■  lengthy  floor  poll  of  state  delega- 
tions, and  switch  to  spot  news 
events  off  the  floor,  in  other  areas 
of  the  hall  or  at  the  Conrad  Hilton 
Hotel. 

In  general,  ABC  will  tighten 
the  reporting  operation  after  the 
shake-down  during  the  GOP  pro- 
ceedings. 

In  addition  to  the  regular  bat- 
tery of  NBC  radio-TV  personnel, 
hand-picked  "student"  newsmen, 
professionals  from  colleges  enrolled 
in  a  political  reporting  course  at 
Northwestern  U.,  Evanston,  111., 
are  working  as  NBC  legmen  cover- 
ing state  delegations  during  both 
conventions. 

State  coverage  also  is  being  sup- 
plied to  West  Virginia  radio  au- 
diences by  Ross  Edwards,  news  edi- 
tor of  WCHS  Charleston,  W.  Va. 
Reports  from  Chicago  to  WCHS 
are  fed  to  a  network  comprising 
WCOM  Parkersburg,  WELC  Welch, 
WKOY  Bluefield,  WEIR  Weirton, 
and  WVOW  Logan. 

WBAL  and  WBAL-TV  Balti- 
more are  expected  to  follow  the 
pattern  set  during  the  GOP  meet 
and  use  films,  tape  and  telephone 
recordings  to  round  out  coverage. 
Stations  reported  diligently  on 
activities  of  the  Maryland  delega- 
tion during  the  Republican  ses- 
sions, utilizing  a  three-way  report- 
ing system.  Carl  Skytte,  WBAL 
staff  writer,  taped  stories  and  in- 
terviews and  mailed  them  with 
cartoons  for  radio-TV  use. 

Staffs  Congratulated 

Congratulations  last  week  were 
given  the  networks'  political  con- 
ventions' staffs  as  they  "rested" 
from  coverage  of  the  GOP  con- 
clave and  prepared  for  the  Demo- 
cratic convention  opening.  The 
presidents  of  CBS  and  NBC  sent 
commendatory  messages  to  their 
respective  men,  and  similar  notes 
of  praise  were  said  to  be  in  prepa- 
ration by  top  officials  of  other  net- 
works. 

NBC  President  Joseph  H.  Mc- 
Connell  said: 

I  am  very  proud  of  the  tremendous 
job  which  NBC  did  at  the  [GOP  con- 
vention], both  TV  and  radio,  ...  I 
know  that  our  coverage  of  the  Demo- 
cratic convention  .  .  .  will  be  just  as 
outstanding.  .  .  . 

It  was  fascinating  and  exciting  to 
watch  the  new  medium  come  to  full 
vigor  and  strength  and  win  for  itself 
the  stature  and  acceptance  it  is  en- 
titled to  have. 

Because  of  the  way  TV  and  radio 
brought  this  convention  to  the  public, 
all  Americans  have  a  better  under- 
standing of  our  political  structure,  and 
of  their  personal  responsibilities  as  a 


part  of  it.  I  think  this  is  as  fine  a 
thing  as  we  could  do  for  our  country. 

NBC  also  reported  that  congratu- 
lations were  "pouring  in"  from 
affiliates  throughout  the  country. 

CBS  President  Frank  Stanton 
sent  to  Sig  Mickelson,  CBS-TV  di- 
rector of  news  and  public  affairs,  a 
telegram  extending  to  him  and  the 
entire  staff  "my  compliments  and 
warmest  congratulations  for  a  ter- 
rific job  under  trying  circum- 
stances." He  said: 

Everyone  is  enthusiastic  in  his  praise 
for  the  job  that  CBS  Television  news 
and  public  affairs  has  done  through- 
out the  Republican  convention  and  the 
comparative  audience  ratings  show 
that  the  public  generally  feels  the  same 
way  because  your  coverage  is  con- 
sistently out  in  front  of  the  com- 
petition. 


FORD  FOUNDATION 

Stays  Action  on  Radio-TV 

FORD  FOUNDATION  board  of 
directors,  meeting  in  New  York 
Tuesday  and  Wednesday,  report- 
edly took  no  action  on  proposals 
that  the  Foundation  provide  funds 
for  the  erection  of  TV  stations  by 
educational  institutions  or  that  it 
create  and  finance  a  national  com- 
mission to  investigate  the  status 
of  radio  and  TV  broadcasting 
[B*T,  May  19]. 

As  is  customary,  the  board  made 
no  announcements  of  its  decisions 
on  these  or  any  other  matters. 
Grants  for  the  various  Foundation 
projects  approved  at  the  meeting 
will  be  announced  some  time  hence 
by  the  organizations  entrusted  with 
administering  the  Ford  funds.  For 
example,  last  week's  announce- 
ment by  the  National  Assn.  of 
Educational  Broadcasters  that  $80,- 
000  had  been  made  available  by 
the  Foundation  for  grants  to  col- 
lege radio-TV  workshops  for  proj- 
ects in  the  field  of  adult  educa- 
tion [B«T,  July  14]  stemmed 
from  action  taken  by  the  Founda- 
tion board  some  time  previously. 

It  was  learned,  however,  that 
the  board  did  not  act  on  the  vigor- 
ous campaign  of  educational  in- 
terests that  the  Foundation, 
through  its  Fund  for  Adult  Edu- 
cation, make  grants  to  deserving 
colleges  and  universities  that  would 
enable  them  to  build  and  operate 
non-commercial  TV  stations. 

Also  considered  but  not  acted 
upon  by  the  board  was  the  propo- 
sal of  Sen.  William  Benton  (D- 
Conn.)  that  the  Foundation  take 
over  as  one  of  its  projects  the  Na- 
tional Citizens  Advisory  Commit- 
tee for  Radio  and  Television  which 
he  had  failed  to  get  adopted  as  a 
government-sponsored  body.  Its 
purpose  would  have  been  the  study 
of  the  nation's  radio  and  TV  sta- 
tions' programming  and  to  recom- 
mend improvements,  which  might 
be  voluntarily  adopted  or  might  be 
imposed  through  the  FCC. 


365  Announcers 

KPRL  Paso  Robles,  Calif., 
uses  a  different  local  listener 
to  sign  the  250  w  station  on 
and  off  the  air  each  day.  The 
idea  was  that  of  Barney 
Schwartz,  and  his  brother, 
Dale  J.  Schwartz,  who  bought' 
KPRL  April  1.  The  guest 
announcements  are  taped 
weeks  in  advance.  Names  of 
the  guest  announcers  for  the 
day  and  the  day  following 
are  included  in  five  local 
newscasts.  Barney  Schwartz 
said  that  sponsors  have  be- 
come interested  in  the  plan 
and  have  begun  asking  for 
early  morning  time  much 
more  frequently  than  they  did 
heretofore.  KPRL  plans  to 
use  565  local  listeners-an- 
nouncers each  year. 


Security  Guide 

SECURITY  guide  intended  for  in- 
dustry engaged  in  defense  produc- 
tion (electronic  and  others)  has 
been  published  by  the  Defense 
Dept.'s  Munitions  Board,  Chairman 
J.  D.  Small  has  announced.  Titled 
Standards  for  Plant  Production, 
booklet  lists  90  minimum  security 
rules  for  defense  plants  on  the 
basis  of  board  recommendations. 
Guide  may  be  obtained  from  the 
Superintendent  of  Documents,  Gov- 
ernment Printing  Office,  Washing- 
ton 25,  D.  C,  at  20  cents  per  copy. 


NARTB  BY-LAWS 

Rewriting  Set  Aug.  7-8 

JOB  of  rewriting  NARTB's  by- 
laws to  bring  them  up  to  date  will 
be  undertaken  Aug.  7-8  by  the 
board  by-laws  committee,  headed 
by  A.  D.  Willard  Jr.,  WGAC 
Augusta,  Ga.,  former  NAB  execu- 
tive vice  president  and  now  a  direc- 
tor representing  medium  stations. 

The  changes  grew  out  of  the  re- 
writing job  performed  in  the  winter 
of  1951  when  the  board  revamped 
the  association  to  embrace  TV  sta- 
tions. Committee  members  include, 
besides  Chairman  Willard,  Leonard 
Kapner,  WCAE  Pittsburgh;  Merrill 
Lindsay,  WSOY  Decatur,  111.; 
Robert  D.  Swezey,  WDSU-TV  New 
Orleans,  and  Kenneth  Carter, 
WAAM  (TV)  Baltimore. 


PakistanWantsEngineer 

INTERNATIONAL  Telecommuni- 
cations Union  at  Geneva,  Switzer- 
land, has  asked  the  State  Dept.  for 
assistance  in  obtaining  suitable 
applicants  for  a  radio  engineer 
(VHF)  for  Pakistan.  Interested 
persons  are  asked  to  mail  applica- 
tions not  later  than  Aug.  11  to: 
Telecommunications  Policy  Staff, 
Dept.  of  State,  Washington  25, 
D.  C,  Attention  Miss  Helen  Kelly. 
Miss  Kelly's  phone  number  at  the 
State  Dept.  is  Republic  5600,  ex- 
tension 5550. 


8MB 
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*  NEWPORT  NEWS 


rOOD  SALES  that  were  fabulous  in  1950  climbed  another 
23%  for  1951.  Drug  store  sales  up  18%,  restaurant  (food  and 
drink)  sales  up  35%.  WTAR-AM-TV  delivers  a  fat  slice  of 
these  mushrooming  sales.  Climb  on  the  sales  wagon.  Only  domi- 
nant WTAR-AM  and  exclusive 
WTAR-TV  can  give  you  full 
penetration  of  this  rich  mar- 
ket. Contact  Edward  Petry  & 
Company  today. 
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EMPLOYMENT 

Decline  in  Electronics 

EMPLOYMENT  in  the  electronics 
industry  declined  slightly  from 
April  through  June,  partly  because 
of  curtailed  demand  for  home-type 
radio-TV  sets,  but  is  at  its  highest 
military  level  since  World  War  II. 

This  was  reported  by  Dr.  John 
R.  Steelman,  acting  director  of  de- 
fense mobilization,  in  his  quarterly 
report  to  the  President  on  the 
progress  of  American  prepared- 
ness. The  report,  titled  "The 
Shield  Against  Aggression"  and 
released  last  week,  covers  military 
electronics,  Regulation  W,  ma- 
terials for  consumer  goods  and 
construction,  and  manpower  prob- 
lems. 

In  radio  and  television  goods, 
Dr.  Steelman  noted,  retail  sales 
"declined  sharply  during  the  first 
four  months  of  1952  and  produc- 
tion was  curtailed  to  avoid  in- 
ventory buildup."  Supply  of  con- 
sumer durables  was  ample  in  the 
second  quarter,  he  said.  Addi- 
tionally, volume  of  consumer  credit 
outstanding  rose  sharply  in  May 
(an  increase  of  $447  million)  since 
Regulation  W  was  suspended. 


allied  arts 


JAMES  E.  HERBERT  and  CHARLES 
H.  COOMBE  promoted  to  sales 
manager  and  national  retailing  mer- 
chandising manager,  respectively,  of 
Motorola  Inc.,  Chicago.  Other  promo- 
tions announced  at  same  time  are 
JAMES  M.  TUTTLE  to  western  divi- 
sion sales  manager;  ROBERT  F. 
EVANS  to  regional  manager  of  firm's 
Kansas  City  -  St.  Louis  territory; 
VERNE  W.  MAY  to  regional  manager 
for  Chattanooga,  and  ASHTON  H. 
HULBERT  to  regional  manager  of 
northwest  territories. 


KBIG  Avalon  has  started  twice  week- 
ly five-minute  sport  news  commentary 
and  predictions  which  features  Gor- 
don Macker,  editor  of  Southern  Cali- 
fornia Sports  Magazine.  Vic  Tanny 
Gymnasiums,  L.  A.,  sponsors  the  show 
through   Sylvan  Pasternak  &  Assoc. 


Mr.  Herbert 


JOHN  P.  FINNERAN  appointed  gen- 
eral advertising  manager,  Westing- 
house  Electric  Supply  Co.,  N.  Y.,  suc- 
ceeding ARTHUR  W.  SULLVIAN  who 
has  retired. 

FORD  BILLINGS,  formerly  general 
manager  of  Greer  radio   stations  in 


RADIO  STATIONS! 
Issue  Your  Own 

TRADING  STAMPS 

Redeemable  for  Premiums 
Every  Woman  Will  Want! 

Q  New  "Magi-Kash  Plan"  gives  you  exclusive  arrange- 
ment for  your  own  radio  advertisers,  tied  into  national 
premium  setup  with  catalogs  containing  your  own  call 
letters  on  the  cover! 

O  Entire  plan  created  by  advertising  men  and  aimed 
toward  adding  many  merchants  to  your  books  NOT  NOW 
USING  RADIO. 

Get  the  details,  without  cost  or  obligation,  naturally 

OBTAIN  YOUR  EXCLUSIVE  FRANCHISE  AT 
ABSOLUTELY  NO  COST  TO  YOUR  STATION 

The  requirements  are  simple.  Worth  finding 
out  about!  Write,  wire  or  telephone: 

Broadcast  Merchandisers,  Inc. 

6000  Sunset  Boulevard 
HOLLYWOOD    28,  CALIFORNIA 

Telephone:  HUdson  21477 

Howard  E.  Ray,  President  •  Ellis  E.  Craig,  Vice  President 
Wm.  R.  Reid,  Secretary  •  I.  Jack  Berger,  Treasurer 


West  Virginia  and  Ohio,  to  Robert  S. 
Keller  Inc.,  N.  Y.,  radio  sales  promo- 
tion firm,  in  executive  capacity. 

GEORGE  J.  ZIPF,  New  York  district 
manager  in  charge  of  sales  and  serv- 
ice for  Raytheon  Mfg.  Co.,  Waltham, 
Mass.,  appointed  to  similar  post  in 
Chicago  district. 

ALFRED  SHAFFER,  Bendix  Aviation 
Corp.,  appointed  administrative  engi- 
neer in  Government  Contract  Diy., 
CBS-Columbia  Inc. 

LUTHER  F.  CREE,  personnel  man- 
ager, Simpson  Electric  Co.,  Chicago, 
to  National  Defense  Div.,  Motorola 
Inc.,  same  city,  in  same  capacity. 

DAVID  R.  WILLIAMS,  assistant  sales 
manager,  Standard  Radio-United  Tele- 
vision Programs  Inc.,  N.  Y.,  to  INS- 
Telenews. 

ALBERT  AXELROD,  senior  engineer, 
Advanced  Development  Lab.,  CBS- 
Columbia  Inc.,  to  represent  U.  S.  as 
member  of  fencing  team  in  Olympic 
Games,  Helsinki,  Finland. 

DR.  BEN  KIEVIT,  field  and  sales 
engineer,  Sylvania 
Electric  Products 
Inc.,  N.  Y.,  appoint- 
ed manager  of 
sales  engineering 
for  radio-TV  pic- 
ture tube  divi- 
sions. 

SAM  BLAKE  ap- 
pointed head  of 
radio-TV  depart- 
ment, Ettinger  Co., 
N.  Y.,  publicity 
firm.  Dr.  Kievit 

SHALLCROSS  Mfg.  Co.,  Collingdale, 
Pa.,  has  released  guide  to  acquaint 
users  of  precision  wire-wound  resist- 
ors with  differences  between  new 
MIL-R-93A  and  JAN-R-93  specifica- 
tions. 

ROBERT  E.  MARLOW  named  re- 
search director  for  Kerker-Peterson 
&  Assoc.,  Minneapolis,  advertising 
production  firm. 

W.  J.  BERRY,  manager,  St.  Louis 
power  apparatus  sales  and  outside 
construction  department  of  Graybar 
Electric  Co.,  named  manager  of  Mem- 
phis branch,  succeeding  J.  W.  HORNE 
who  transfers  to  Norfolk  as  branch 
manager. 

SYLVANIA  ELECTRIC  PRODUCTS 
Co.,  N.  Y.,  announces  availability  of 
bulletin  describing  production  facili- 
ties at  firm's  Parts  Div.  plants  and 
services  in  10  locations. 

ROBERT  H.  SHUTAN  named  West 
Coast  counsel  for  American  Guild  of 
Variety  Artists,  succeeding  MORTON 
HARPER. 

TIM  COAKLEY  appointed  New  Eng- 
land representative  for  Newcomb  Au- 
dio Products  Co.,  Hollywood.  MORRIS 
TAYLOR  Co.,  Silver  Spring,  Md.,  will 
represent  firm  in  that  state  and 
southern  territory. 

AL  WALKER,  film  editor,  and 
CHUBBY  LEHMANN,  cameraman  on 
KTTV  (TV)  Hollywood  Newsreel,  to 
United  Press-Movietone  news  staff, 
that  city. 


ROBERT  H.  DOLBEAR,  Curtiss- 
Wright  Corp.,  to  Instrument  Div., 
Allen  B.  DuMont  Labs.,  Clifton,  N.  J., 
as  sales  engineer. 

FRANK  W.  TAYLOR  appointed  sales 
representative  for  Crown  Controls  Co., 
New  Bremen,  Ohio  (TV  antenna 
rotators).  Mr.  Taylor  will  handle 
New  York  State  with  exception  of 
metropolitan  New  York  area. 

RESEARCH  Co.  of  America  relocates 
at  570  Fifth  Ave.,  N.  Y.  Telephone  is 
Plaza  7-1868. 


£<fouipment 


ZENITH  RADIO  Corp.,  Chicago,  an- 
nounces release  of  new  Universal 
portable  radio  with  service  from  one 
set  of  batteries  with  90  full  volts  of 
"B"  power  assuring  sensitivity,  tone 
control  and  adequate  speaker  power 
for  outdoor  use. 

INSTRUMENT  Div.,  Allen  B.  DuMont 
Labs.,  Clifton,  N.  J.,  announces  manu- 
facture of  Type  303-A  wide-band, 
high-gain,  cathode-ray  oscillograph 
equipped  with  circuits  for  precise 
quantitative  measurement  of  both 
time  and  amplitude. 

NEWCOMB  AUDIO  PRODUCTS  Co., 

Hollywood,  announces  availability  of 
Classic  25  amplifier  with  remote  con- 
trol unit.  Distortion  is  reduced  to 
lowest  limits  of  measurement.  Fre- 
quency response  extends  from  below 
10  to  over  100,000  cycles. 

SOUTHWESTERN  INDUSTRIAL 
ELECTRONICS  Co.,  Houston,  Tex., 
announces  production  of  new  low  fre- 
quency oscillator  designed  as  source  of 
signal  power  in  range  of  .01  to  100 
cps.  Termed  Model  L,  instrument  fea- 
tures use  of  resistors  and  condensors 
for  frequency  determination  which 
offers  short  and  long  time  frequency 
stability. 

REGENCY  Div.,  I.E.D.A.,  Indianapolis, 
lnd.,  announces  production  of  new  con- 
verter for  adding  UHF  station  recep- 
tion to  any  TV  set. 

SYLVANIA  ELECTRIC  PRODUCTS 
Inc.,  N.  Y.,  announces  development  of 
new  electronic  tube  for  operation  on 
beacon  radar  from  single  antenna. 
Designated  Type  6214,  tube  will  per- 
mit manufacture  of  more  compact 
and  less  costly  beacon  radar  equip- 
ment. 

TECHNICAL      APPLIANCE  Corp., 

Sherburne,  N.  Y.,  announces  produc- 
tion of  new  line  of  Yagi  antennas 
which  make  possible  reception  of  two 
channels  with  single  antenna.  Taco 
Dual-Channel  Yagis  is  designed  pri- 
marily for  fringe  areas  where  two 
channels  are  operating  and  are  re- 
ceived from  same  direction. 

LITTLEFUSE  Inc.,  Des  Plaines,  111., 
announces  production  of  mold-sealed, 
watertight  fuse  extractor  posts  for 
its  3AG,  4AG  and  5AG  series  of  fuses 
for  radio  and  TV  receivers  and  trans- 
mitters. 


"Technical  •  •  • 


ROBERT  H.  ROGERS,  chief  engineer, 
KPMO  Pomona,  Calif.,  to  KOCS  and 
KEDO-FM  Ontario,  Calif.,  in  similar 
capacity. 
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RCA  VICTOR  Div.  has  given  scholar- 
ship grants  to  two  company  engi- 
neers, A.  William  Bloom  and  Ray  D. 
Dennis.  Both  men  will  take  a  two- 
year  course  at  Harvard  Graduate 
School  of  Business  Administration 
and  will  continue  to  receive  full  com- 
pany benefits  during  the  two-year 
period. 
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PRESS  PRAISE 


BROADCAST  coverage  of  the  Re- 
publican national  convention  re- 
ceived unprecedentedly  favorable 
and  voluminous  comment  in  the 
press,  Broadcasting  •  Telecast- 
ing review  of  newspapers  through- 
out the  country  showed  last  week. 

Perhaps  the  most  significant 
analysis  was  made  by  Alistair 
Cooke,  U.  S.  correspondent  for  the 
Manchester  (England)  Guardian, 
in  a  dispatch  also  published  in  the 
Baltimore  Sun.  Wrote  Mr.  Cooke: 

".  .  .  An  honest  reporter  can 
only  admit  that  the  incomparable 
mobility  of  the  television  camera 
has  beaten  him  to  an  impotent 
standstill. 

"A  dozen  years  from  now  it  is 
doubtful  if  reporters  will  even  be 
assigned  places  in  the  convention 
stadium.  The  good  reporter  will 
revert  to  what  Lord  Bryce  cor- 
rectly assumed  to  be  his  first  duty 
at  a  nominating  convention:  To 
hang  around  the  candidates'  head- 
quarters and  keep  his  ears  and 
eyes  alert  for  the  shifting  allegi- 
ance of  the  delegates. 

"Last  night  many  veteran  re- 
porters reached  a  showdown  in  the 
increasingly  familiar  struggle  be- 
tween their  conscience  and  their 
intelligence.  Their  conscience  tells 
them  to  go  to  the  stadium  and  sit 
obediently  in  their  alloted  seats. 

"Their  intelligence  began  to  sug- 
gest as  long  ago  as  1948,  and  now 
is  overwhelmingly  persuasive,  that 
if  they  want  to  see  how  the  dele- 
gations, the  floor  leaders  and  the 
galleries  respond  to  the  words  and 
rulings  coming  from  the  rostrum 
they  had  better  settle  by  a  televi- 
sion set." 

Other  excerpts  from  the  press 
included : 

J.  R.  Wiggins,  managing  editor, 


LOST  DACHSHUND 

Radio  Joins  Search 

WHEN  the  pet  dachshund  of  Char- 
les H.  Crutchfield  became  lost,  he 
was  found  through  efforts  of  two 
radio  stations  and  a  newspaper. 

The  dachshund,  registered  as 
Eric  von  Poperling  of  Mecklenburg 
but  known  as  "Poop,"  disappeared 
at  Folly  Beach,  S.  C.  The  dog  had 
been  taken  there  by  the  house- 
keeper of  Mr.  Crutchfield,  who  is 
executive  vice  president  and  gen- 
eral manager  of  WBT-AM-FM 
WBTV  (TV)  Charlotte,  N.  C.  When 
notified  of  "Poop's"  disappearance 
Mr.  Crutchfield  immediately  fol- 
lowed "condition  red"  procedure. 

He  telephoned  John  Rivers,  pres- 
ident, WCSC-AM-FM  Charleston, 
S.  C,  and  enlisted  his  aid.  WCSC 
aired  announcements  and  display 
ads  were  taken  in  the  Charleston 
News  &  Courier.  The  frantic 
search  produced  quick  results. 
"Poop"  had  been  making  his  home 
with  a  family  in  nearby  Barnwell, 
S.  C,  and  was  soon  returned. 


Accorded  for  GOP  Coverage 


CHATTING  at  the  Gettysburg  farm  of  Republican  Presidential  Candidate 
Dwight  D.  Eisenhower  (c),  are  Harry  S.  Sylk  (I),  vice  president  of  WPEN 
Philadelphia,  and  his  brother,  William  H.  Sylk  (r),  WPEN  president.  The  Sylk 
brothers  own  the  station  and  the  Sun  Ray  Drug  Co.  William  Sylk  was  a  dele- 
gate to  the  Republican  national  convention  in  Chicago  and  Harry  Sylk  served 
as  a  sergeant-at-arms. 


writing  in  the  Washington  Post: 
".  .  .  This  Republican  convention 
will  be  remembered  as  the  first 
convention  of  a  new  era  in  Amer- 
ican politics.  While  it  was  run  by 
the  delegates,  sitting  there  on  the 
convention  floor,  badges  on  their 
coats  and  credentials  in  their 
hands,  it  was  not  wholly  run  by 
them. 

"The  TV  camera  is  a  one  way 
communication  medium  as  yet.  But 
the  watchers  at  millions  of  TV 
screens  could  almost  be  seen  and 
heard  on  the  floor  of  the  conven- 
tion, so  strong  was  the  sense  of 
their  presence  that  pervaded  the 
great  amphitheatre.  .  .  . 
^"Whatever  good  or  evil  results 
<  .'  .  thTT^ffffsTTT>bwl  and  not  the 
smoke-filled  room  hereafter  will  be 
the  proper  symbol  of  American  po- 
litical conventions."  y 

Editorial  in  the  Charlotte  (N.  C.) 
News : 

".  .  .  In  five  action-packed  days 
millions  of  observing  Americans 
received  an  enthralling  short  course 
in  government  .  .  .  [Television] 
listened  and  looked  in  on  history 
and  true  life,  and  did  a  job." 

Editorial  in  the  Louisville  Cour- 
ier-Journal : 

"Thanks  to  the  accident  of  tele- 
vision, a  mild  but  determined  little 
lawyer  from  Puerto  Rico  awoke 
Thursday  to  find  himself  the  hero 
of  an  audience  of  millions.  His 
fame  is  probably  transient.  But 
that  it  came  at  all  illustrates  the 
revolution  in  reporting  brought 
about  by  the  television  camera. 
...  Of  the  thousands  who  milled 
around  in  the  early  hours  of  Thurs- 
day morning  when  Senor  Romany 
made  his  stand,  not  more  than  a 
hundred  can  have  been  close 
enough  to  see  what  actually  hap- 
pened. 

"But  millions  of  screen  watchers 
were  able  to  tell  about  it  all.  .  .  ." 
Editorial    in    the    New  York 


Times  : 

".  .  .  Television,  when  it  is  con- 
stant, catches  many  actors  on  the 
political  stage  in  moments  of  for- 


getfulness.  Nobody  can  be  self- 
conscious  all  the  time.  Television 
may  underline  insincerity;  it  may 
catch  an  individual  laughing  at  the 
wrong  joke  or  yawning  at  some 
other  person's  eloquence;  it  may 
reveal  some  pretentious  tub- 
thumper  as  the  comic  or  tedious 
figure  he  actually  is. 

"Television,  in  short,  gives  de- 
mocracy an  all-seeing  eye." 

Editorial  in  the  New  York  Her- 
ald-Tribune : 

".  .  .  The  fascination  of  the  spec- 
tacle lies  in  the  way  it  shows  the 
democratic  political  processes  ac- 
tually at  work.  .  .  . 

"The  windows  of  the  smoke-filled 
rooms  are  gradually  being  opened. 
The  people  are  insisting  on  their 
right  to  see  what  is  going  on  at 
first  hand,  and  their  demand  is  be- 
ing accepted.  In  years  to  come, 
television  may  bring  about  even 
greater  changes  in  floor  procedures 
and  activities,  for  already  it  is  al- 
most as  if  the  cameras  are  being 
reversed  and  the  delegates  are  ob- 
serving the  intent  faces  of  those 
who  while  still  on  the  outside  are 
now  enabled  to  look  in." 

B.  M.  McKelway,  editor,  writing 
in  the  Washington  Evening  Star: 

".  .  .  The  impact  of  the  printed 
word,  in  situations  of  this  sort,  can 
never  approach  that  of  the  picture 
and  the  living  voices  of  those  who 
form  it  on  the  television  screen." 


"GOOD  NEWS" 

Sends  2#000  Sweaters 
to  the  Cleaners 


•  ETTENOORF 

AND 
DAVENPORT 
IN  IOWA 


ROCK  ISLAND 
MOLINE 
AND  EAST  MOLINC 
IN  ILLINOIS 


Dry  cleaners,  Yerbury-Dana  Co.,  with  3  stores,  4 
routes  serving  Quint-Cities,  has  sponsored  "Good  News" 
on  WOC  since  February,  1950  .  .  .  five  5-minutes  weekly, 
with  Mary  Louise  Marshall  handling  woman-slanted 
commentary. 

Firm's  only  media  advertising,  "Good  News,"  has  in- 
creased business  to  extent  that  new  finishing  equipment 
had  to  be  installed.  Has  sparked  many  special  promo- 
tions .  .  .  e.g:  last  Fall,  Yerbury  made  special  dry 
cleaning  offer  on  sweaters.  Ordered  1000  cellophane 
bags  for  packaging  these  sweaters.  Heard  there  was 
shortage  of  such  bags,  so  ordered  additional  1000  from 
another  firm. 

Both  supply  houses  delivered;  Yerbury  had  2000 
bags  on  hand — plus  doubts  that  there  were  that  many 
sweaters  in  area  needing  cleaning. 

BUT  "GOOD  NEWS"  TURNED  THE  TRICK.  Helped 
deliver  the  necessary  customers  in  less  than  3  weeks 
.  .  .  and  there  were  2000  freshly  cleaned  in  the  Quint- 
Cities.  Take  your  cue  from  Yerbury-Dana  .  .  .  buy  at 
their  local  "cash  register  level"  and  you'll  buy  on  this 
station. 
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Free  &  Paters,  Inc. 
Exclusive  National  Representatives 

Davenport,  Iowa 

Basic  NBC  Affiliate 
5000  W.  —  1420  KC 

Col.  B.  J.  Palmer,  President 
Ernest  C.  Sanders,  Manager 
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On  the  dotted  line , 


SPONSOR  for  Arizona  State  College  football  broadcasts  over  KOY  Phoenix 
is  Blakely's  Service  Stations,  state  chain.  At  signing  are  (I  to  r)   Ed  de 
Forest,  sportscaster;  John  Hogg,  KOY  pres.;  Dr.  D.  R.  Van  Petten,  college 
athletic  dir.,  and  A.  M.  Blakely,  sponsor. 


CONTRACT  for  Romance  of  West 
Virginia  Quiz  series  is  signed  for  Ash- 
land Oil  &  Refining  Co.  by  Robert  S. 
Boyd  (r)  firm's  radio  adv.  dir.,  and 
George  Gray,  WKNA  Charleston, 
gen.  mgr. 


MOVING  his  Fred  Krell  Show  to 
WSGW  Saginaw,  Mich.,  MBS  outlet, 
is  Fred  Krell  (r),  who  also  becomes 
station  program  director,  shown  with 
Robert  W.  Phillips,  WSGW  v.  p.  & 
gen.  mgr. 


PACT  to  broadcast  Knoxville  Smokies 
baseball  on  WBIR  there  is  signed  by 
(I  to  r),  seated,  Jack  Aragon,  Smokies 
bus.  mgr.,  John  P.  Hart,  WBIR  gen. 
mgr.;  standing.  Jack  Joyner,  WBIR 
sports  dir.;  Tony  Barrett,  WBIR. 


YEAR's  renewal  of  contract  between 
WGAY  Silver  Spring,  Md.,  and  Sub- 
urban Motors  Inc.,  Dodge  dealer,  is 
signed  by  (I  tor  r),  Ed  Rogers,  WGAY 
acct.  exec;  H.  A.  Simons,  SMI  v.  p. 
and  Joe  Brechner,  WGAY  gen.  mgr. 


SIGN-UP  of  Muntz  TV  Inc.  contract  for  six  hours  weekly  on  WMPS  Memphis 
includes  (I  to  r)  Jerry  Colonna,  Muntz  stockholder;  Harold  Krelstein,  WMPS 
pres.;  Earl  (Mad-Man)  Muntz  and  Don  Adams,  Muntz  TV. 


rensburg,  his  mind  worked  thusly: 
"I  can  tell  the  office  I'm  going 
over  to  Warrensburg  to  take  the 
radio  inspector's  examination. 
Whi-e  there  I  can  get  a  marriage 
license  and  be  married.  No  one 
here  will  know  about  it,  and  there 
won't  be  any  of  this  'shivaree' 
hazing  for  us." 

Which  is  exactly  what  he  did. 
He  went  to  Warrensburg,  took  the 
civil  service  examination  and  got 
married  by  a  justice  of  the  peace 
there. 

Early  in  1924,  a  form  letter  told 
him  he  had  passed  the  examina- 
tion and  had  been  put  on  the  Civil 
Service  list  for  radio  inspector. 
And,  within  days,  a  telegram  ar- 
rived offering  him  a  munificent 
$2,100  a  year  as  a  radio  inspector 
in  Chicago.  Mr.  Turner  started 
there  as  a  radio  inspector,  check- 
ing frequencies,  monitoring  sig- 
nals, making  certain  that  equip- 
ment operated  was  as  specified  and 
doing  the  thousand  and  one  details 
the  job  required. 

The  equipment  the  radio  in- 
spector used  then  was  primitive 
compared  to  the  wondrous  appa- 
ratus of  today.  But  the  work  was 
the  same  as  that  done  by  the  Field 
Engineering  &  Monitoring  Bureau 
now — making  certain  that  stations 
keep  to  assigned  frequencies, 
and  stay  within  their  power  limita- 
tions. The  inspector  gave  exam- 
inations, undertook  measurements, 
monitored  the  spectrum,  detected 
and  located  illegal  transmissions, 
and  conducted  investigations. 

At  that  time  there  were  100  men 
in  the  radio  inspection  service. 
Today,  FE&M  (as  it  is  known  at 
the  FCC)  has  about  400  men 
in  nine  regions,  23  district  offices, 
six  sub-offices,  three  ship  offices 
and  18  monitoring  stations  from 
Maine  to  California. 

There  probably  was  $650,000 
spent  on  the  radio  service  in  1924 
when  Mr.  Turner  joined.  Today  he 
has  $2.25  millions  for  his  organiza- 
tion. 

This  is  what  the  men  of  FE&M 
did  in  the  year  ending  June  30, 
1951 — the  latest  figures  that  are 
available: 

Handled  9,600  complaints  requir- 
ing field  investigations.  Found  101 
illegal  radio  transmitters,  looked 
into  2,500  cases  of  interference, 
aided  in  locating  and  assisting  lost 
or  disabled  air  and  sea  craft  on  168 
occasions. 

In  addition,  FE&M  men  made 
10,800  ship  inspections,  1,600  broad- 
cast inspections,  13,500  other  in- 
spections. Half  of  the  ship  in- 
pections  and  the  broadcast  inspec- 
tions called  for  deficiency  notices. 

In  addition,  they  were  respon- 
sible for:  4,600  broadcast  authori- 
zations (including  2,385  AM  sta- 
tions, 754  FM,  108  TV),  34,000 
aviation  (including  25,000  in  air- 
craft), 30,000  maritime  (of  the 
25,500  on  ships,  some  1,500  are 
radars),  6,200  police,  80,000  land 
transport,  75,000  industrial,  90,000 
amateurs,  26,000  common  carrier 
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moblie  units,   1,500  experimental. 

The  work  that  the  men  of  Field 
Engineering  &  Monitoring  are 
called  to  do  ranges  from  the  vital 
to  the  slightly  ridiculous. 

Last  April,  pilots  coming  into 
the  busy  Chicago  airport  reported 
interference  to  the  omnirange  sig- 
nals which  are  used  as  a  guide  in 
instrument  weather. 

This  involved  the  safety  of  hu- 
man lives,  and  the  FCC  swung  into 
action.  Through  sensitive  instru- 
ments, FE&M  men  determined 
what  was  causing  the  interference 
signals. 

It  turned  out  that  six  different 
types  of  TV  receivers  in  one  area  of 
Chicago  were  the  cause.  Oscillator 
radiation  from  the  sets  ran  as  high 
as  1,500  uv/m  at  80  ft.  The  FCC's 
proposed  standard  is  15  uv/m  at 
100  ft. 

A  quick  report  to  the  local  serv- 
ice managers  of  the  companies  in- 
volved and  the  troubles  were  reme- 
died by  filters  and  shielding. 

Mr.  Turner  has  been  most  active 
in  the  promotion  of  local  TVI 
(Television  Interference)  commit- 
tees to  combat  this  transmitting 
quirk  of  TV  receivers.  The  com- 
mittees are  formed  voluntarily  and 
are  comprised  of  amateurs,  serv- 
icemen and  FCC  field  men. 

The  problems  these  committees 
handle  involve  mostly  such  minor 
irritations  as  complaints  of  inter- 
ference from  TV  set  owners. 

A  routine  check  was  made  by 
FE&M's  monitoring  service  just 
last  week  on  a  complaint  by  Mac- 
kay  Radio  that  interference  was 
ruining  reception  of  its  Honolulu 
to  San  Francisco  circuit.  Through 
triangulation  fixes  on  the  offend- 
ing signal,  it  was  traced — to  a 
British  Army  station  in  Accra, 
Gold  Coast,  Africa. 

Eight  Years  in  Chicago 
Mr.  Turner's  eight  years  in  Chi- 
cago coincided  with  the  develop- 
ment of  commercial  broadcasting. 

He  had  a  hand  in  checking  the 
transmitters  of  such  early  broad- 
casters as  the  Atlass  brothers  when 
WBBM  was  in  their  home  on  Sheri- 
dan St.  When  the  director  of  radio 
of  Kansas  State  College  at  Man- 
hattan put  KSAN  on  the  air,  Mr. 
Turner  was  the  radio  inspector  who 
gave  Sam  (Pickard  (later  Federal 
Radio  Commission  Commissioner) 
his  okay. 

When  Westinghouse  put  KYW 
on  the  air  in  Pittsburgh,  Mr.  Tur- 
ner checked  the  transmitter  for  his 
good  friend,  the  late  Walter  Evans 
who  was  then  the  station's  chief 
engineer.  When  Zenith  Radio  Co.'s 
WJAZ  jumped  its  frequency  in 
1926,  starting  a  lawsuit  that  went 
to  the  Supreme  Court,  and  was 
instrumental  in  the  passage  of  the 
Radio  Act  of  1927,  it  was  Mr.  Turn- 
er who  collected  the  information. 

When  WTMJ  in  Milwaukee  com- 
plained that  WFLA's  directional 
antenna  in  Clearwater,  Fla.  (the 
first  such  in  broadcasting)  was  in- 
terfering with  the  Milwaukee  Jour- 
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RADIO — 'A  30-YR.-OLD,  FULL  MUSCLED  GIANT' 

An  Owensboro  Dept.  Store  Recounts  Its  Air  Success 


nal's  primary  service,  it  was  Mr. 
Turner  who  checked  the  interfer- 
ence, and  found  it  to  be  true. 

In  1933,  Mr.  Turner  was  named 
supervisor  of  the  Atlanta  office, 
where  he  remained  for  seven  years. 
In  1940  he  was  called  to  Washing- 
ton as  assistant  to  Mr.  Terrell, 
where  he  handled  all  field  matters 
except  radio  intelligence  work. 
That  was  handled  by  his  colleague, 
George  E.  Sterling,  who  later  be- 
came chief  engineer,  and  now  is 
Commissioner. 

In  1943,  Mr.  Turner  was  named 
chief  of  the  Field  Division,  succeed- 
ing Mr.  Terrell  who  retired  in  that 
year.  In  1947  he  was  made  assist- 
ant chief  engineer  in  charge  of  the 
Field  Engineering  &  Monitoring 
Div.  of  the  Engineering  Dept. 

When  that  division  became  a 
full-fledged  bureau  in  the  FCC  re- 
organization last  year,  there  was 
no  question  who  the  chief  would 
be. 

Serves  With  CCIR 

Mr.  Turner  has  been  active  in 
the  meetings  of  the  International 
Radio  Consultive  Committee 
(CCIR)  beginning  in  1948.  CCIR 
is  the  section  of  the  International 
Telecommunications  Union  estab- 
lished after  the  Atlantic  City  inter- 
national conference  to  draw  up  the 
details  of  that  agreement.  He  was 
a  vice-chairman  of  the  U.  S.  Dele- 
gation at  Geneva  in  1950,  and  was 
appointed  a  vice  chairman  of  the 
CCIR  executive  committee.  Right 
now  he  is  engaged  with  other  mem- 
bers of  the  CCIR  executive  com- 
mittee in  preparing  for  the  Lon- 
don conference  in  the  next  month 
or  so. 

Today,  Mr.  Turner  sits  in  an  old 
fashioned  brick  building,  once  a 
Washington  public  school,  near  the 
State  Dept.  in  the  Foggy  Bottom 
section  of  the  capital. 

In  a  second-floor  room,  filled  with 
wall  sized  maps  of  the  world  on 
movable  easels,  the  clatter  of  tele- 
typewriters tells  the  visitor  that 
here  is  the  heart  of  the  FCC's 
world-wide  monitoring  service — 
with  reports  coming  in  from  not 
only  the  continental  U.  S.  but 
Alaska,  Puerto  Rico,  and  Hawaii  as 
well. 

Field  Service  Funds 
Mr.  Turner,  a  youthful,  be- 
spectacled grandfather — his  second 
son  presented  him  with  a  grand- 
daughter a  year  ago — loves  it.  To 
him  the  field  service  is  the  FCC's 
operating  service.  It  doesn't  have 
all  the  money  it  needs — the  $2.25 
million  for  the  1953  fiscal  year  is 
a  quarter-million  cut  from  the  year 
before — but  he  has  a  philosophy 
about  those  things  that  lets  him 
sleep  easy  at  night.  It  is  a  para- 
phrase of  a  great  American  slogan, 
of  the  days  when  the  exploits  of 
the  U.S.S.  Constitution  swelled  the 
hearts  of  the  country: 

"It's  better  to  have  iron  men  in 
wooden  ships,  than  wooden  men  in 
iron  ships,"  he  says. 


"RADIO  is  not  on  trial  at  our  de- 
partment store.  We  buy  radio  be- 
cause we  know  it  is  good  and  have 
confidence  that  it  will  produce  the 
results  that  we  desire." 

That  statement  effectively  sums 
up  the  opinion  of  David  Reynolds, 
general  manager  of  the  S.  W.  An- 
derson Co.  of  Owensboro,  Ky.  The 
firm  is  the  largest  department 
store  in  the  western  portion  of  the 
Blue  Grass  state. 

"We  have  been  doing  radio  ad- 
vertising on  both  Owensboro  sta- 
tions for  a  good  many  years,"  Mr. 
Reynolds  continued.  "We  know 
radio  is  a  30-year-old,  full-muscled 
advertising  giant — that  packs  a 
powerful  selling  punch." 

The  store  began  the  use  of  radio 
some  13  years  ago  when  WOMI 
went  on  the  air.  When  WVJS 
opened  in  the  Owensboro  market 
in  1947  the  firm  became  a  regular 
client  and  has  continued  to  in- 
crease its  budget  since  that  time. 

Executives  are  pleased  with  re- 
sults. "We  had  special  needs  that 
had  to  be  met,"  Mr.  Reynolds  ex- 
plained. "Such  things  as  numerous 
people  living  outside  the  city  com- 
plaining to  us  that  they  were  often 
a  day  later  in  receiving  their  news- 
papers than  those  in  town  .  .  .  that 
they  did  not  receive  an  equal  op- 
portunity at  our  specials  and  bar- 
gain events  when  only  newspaper 
was  used  because  the  bargains  had 
been  picked  over  before  the  news 
of  the  event  reached  them. 

"As  our  store  served  a  region, 
we  had  to  get  this  news  to  all  our 
customers  as  quickly  as  possible 
and  we  knew  that  radio  is  an  in- 
vited guest  in  more  than  90%  of 
the  homes  in  this  area.  We  also 
knew  that  certain  merchandise 
needs  detailed  description.  We 
knew  from  much  past  experience 
that  the  average  person  will  not 
take  the  time  to  read  a  lot  of  fine 
print  in  a  newspaper  ad.  On  the 
radio,  regardless  of  the  amount  of 
descriptive  material  that  we  use, 
every  line  is  a  headline.  They  will 
listen  to  details  on  the  radio." 

"We  also  knew,"  the  department 
store  head  continued,  "that  the  per- 
suasive and  friendly  warmth  of  the 
human  voice  can  have  great  impact 
on  the  mind  of  the  listener  and 
prospective  customer.  For  instance, 
when  you  go  to  church  the  minister 
does  not  meet  you  at  the  door  and 
hand  you  a  copy  of  his  sermon.  He 
talks  to  you.  When  John  Rutledge, 
commercial  manager  of  WVJS, 
came  to  me  with  an  idea  I  felt 
would  neatly  and  compactly  answer 
so  many  of  my  advertising  prob- 
lems, I  welcomed  it." 

The  idea  that  Mr.  Rutledge  sold 
was  the  use  of  a  daily,  Mon.-Sat. 
8-8:30  a.m.  program  built  around 
a  personal  shopper  at  the  Ander- 
son Co. 

The  shopper  is  played  on  the 
radio  by  Mary  Sachs,  a  member  of 


Mr.  Rutledge  (I)  is  congratulated 
by  Mr.  Reynolds  on  the  creation 
of  the  successful  Anderson  pro- 
gram. 

#        *  * 

the  WVJS  staff.  At  the  store  an- 
other young  lady,  a  member  of  the 
store  staff,  uses  the  pseudonym 
Mary  Sax  in  doing  personal  shop- 
ping service  for  customers.  Listen- 
ers to  the  program,  of  course,  do 
not  realize  that  the  Mary  on  the 
radio  and  the  one  at  the  store  are 
different  people. 

In  her  radio  show,  Miss  Sachs 
takes  a  purely  feminine  approach 
to  descriptions  of  the  Anderson  Co. 
merchandise.  Current  specials  and 
values  are  described  in  her  own 
words.    Daily  visits  to  the  store 


keep  her  familiar  with  every  store 
activity.  She  even  goes  along  on 
buying  trips,  telling  her  listeners 
about  the  new  merchandise  as  it 
appears  in  the  Anderson  Co. 

Miss  Sachs  is  assisted  on  the 
program  by  WVJS  announcer  Earl 
Fisher.  He  gives  a  one-minute  sum- 
mary of  world  news  and  comments 
on  local  happenings.  Conversation 
between  the  two  on  the  show  is  not 
keyed  to  humor  but  rather  on  a 
friendly  and  informative  basis. 
Reference  to  the  time  and  weather 
are  made.  Four  top  recordings  are 
played  each  day. 

Believes  in  Radio 

The  Anderson  Co.  believes  in  the 
use  of  radio  for  special  promotions 
as  well  as  through  the  Showcase. 
They  continue  to  use  considerable 
time  on  WOMI,  and  when  concen- 
trating on  one  campaign  or  a  shop- 
ping special,  buy  additional  spots 
on  both  stations. 


Arnold  W.  Lenz 

ARNOLD  W.  LENZ,  64,  general 
manager  of  the  Pontiac  Div.,  Gen- 
eral Motors  Corp.,  and  his  wife 
were  killed  July  13  in  an  automo- 
bile accident  near  Lapeer,  Mich. 
Mr.  Lenz,  a  vice  president  of  GM, 
had  worked  for  the  company  34 
years.  He  was  chairman  and  presi- 
dent of  the  board  of  regents  of  the 
General  Motors  Institute  at  Flint, 
Mich.,  and  a  former  vice  president 
of  the  Society  of  Automotive  Engi- 
neers. 


Gosh  darn  it! 

I  can't  find  the 

number  of 

Radio  Homes  in 
Suf  f olK  County, 

.Mass.  anywheres 


Pont  cry, pal. 
You'll  find  the 
answer  in  the 
BROADCASTING 
MARKETBOOK. 
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TRUMAN  DEPLORES 

Shortage  of  CD  Funds 

PRESIDENT  Truman  last  Tues- 
day signed  an  omnibus  funds  bill 
(HR  8370)  for  defense  emergency 
agencies  and  at  the  same  time 
scored  Congress  for  inflicting  se- 
vere cuts  in  the  federal  civil  de- 
fense program. 

Key  public  information  and 
training  programs,  including  ra- 
dio-TV activity  and  closed  circuit 
theatre  TV,  are  certain  to  be  ad- 
versely affected  by  the  90%  money 
slash  for  the  Federal  Civil  Defense 
Administration  [B.T.,  July  14]. 

The  Chief  Executive  said  Con- 
gress' action  "repeats  the  gross 
error  of  the  last  two  years  by  post- 
poning once  again"  certain  vital 
civil  defense  projects.  He  also 
chided  it  for  paring  budgets  for 
defense  and  the  Economic  Stabili- 
zation Agency,  which  coordinates 
national  wage-price  policy. 

FCDA  Administrator  Millard  F. 
Caldwell  Jr.  also  criticized  Hill 
members  for  ignoring  "repeated 
warnings"  on  adequate  civil  de- 
fense measures.  He  added: 

"Illogically,  the  House  slashed 
funds  for  a  public  education  pro- 
gram [through  FCDA's  Office  of 
Public  Affairs]  by  75%  while  urg- 
ing Civil  Defense  to  train  and  edu- 
cate the  people  in  self-protection." 
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PRICE  DECONTROL 

OPS  Mulls  Radio-TV  Sets 

A  MOVE  to  decontrol  price  ceil- 
ings on  radio-TV  sets  and  other 
consumer  goods  is  gaining  mo- 
mentum at  the  Office  of  Price  Sta- 
bilization, it  was  revealed  last  week. 

Radio  and  television  receivers 
and  related  equipment  have  been 
under  OPS  regulations  (CPR  7) 
since  ceilings  were  first  imposed, 
but  the  question  has  been  largely 
academic  in  the  set  industry.  Many 
items  have  been  selling  at  sub- 
ceiling  levels. 

Earlier,  it  was  authoritatively 
learned  that  OPS  had  temporarily 
abandoned  issuance  of  a  set  of  tail- 
ored regulations  for  the  radio-TV 
industry.  The  feeling  among  OPS 
authorities  and  many  manufactur- 
ers has  been  that  tailored  ceilings, 
under  study  for  the  past  six 
months,  would  serve  no  useful  pur- 
pose in  the  industry  at  this  time. 
They  will  be  drawn  up,  however, 
and  held  on  a  standby  basis. 

As  part  of  this  study,  the  agency 
has  been  surveying  set-makers  on 
a  wealth  of  data,  including  prices, 
warranties,  cabinet  designs  and 
other  aspects.  Most  of  the  replies 
had  been  received  as  of  last  week. 

While  there  has  been  strong 
sentiment  in  some  OPS  quarters 
for  retention  of  controls  over  civil- 
ian hard  goods,  Congressional  ax- 
ing of  '53  budget  money  has  forced 
a  sharp  cutback  in  personnel. 
More  than  half  of  the  agency's 
12,000  employes  will  be  dismissed 
by  September,  with  resulting  re- 
alignment of  news  and  public  in- 
formation sections  and  a  merging 
of  some  functions. 

It  was  not  immediately  known 
whether  decontrol  would  be  pressed 
into  effect  on  all  retail  consumer 
goods  at  once  or  merely  on  certain 
categories  on  a  piecemeal  basis. 


'Piano'  Europe  Tour 

AT  THE  invitation  of  the  U.  S. 
Army,  ABC  radio's  weekly  co-op 
program  Piano  Playhouse  will  tour 
Army  installations  in  Europe  for 
seven  weeks  this  summer.  The  eight 
members  of  the  Playhouse  company 
were  flown  to  England  July  11, 
and  will  continue  their  tour  of 
Army  posts  by  point  -  to  -  point 
flights  in  a  special  plane  providing 
space  for  two  pianos  in  addition 
to  personnel.  Pio.no  Playhouse  will 
be  heard  as  usual  on  ABC  radio 
throughout  the  tour  (Sunday, 
12:30-1  p.m.  EDT). 


NBC  Salutes  WTMJ 

NBC  will  salute  one  of  its  affiliated 
stations,  WTMJ  Milwaukee,  on  its 
25th  anniversary  Friday,  July  25, 
in  a  special  program  (NBC,  8  p.m., 
EDT),  that  will  include  singer 
Hildegarde,  Jack  Carson,  Dennis 
Morgan,  pianist  Liberace  and  the 
comedy  team  of  Cliff  Arquette  and 
Dave  Willock. 


52  SET  SALES 

Dept.  Stores  Show  Decline 

DEPARTMENT  store  sales  of 
television  receivers  and  major 
household  appliances  declined  in 
dollar  volume  and  percentage  dur- 
ing 1951  but  still  remained  4% 
higher  than  in  1950,  according  to 
the  Federal  Reserve  System's 
Board  of  Governors. 

This  fact  was  brought  out  in 
FRB's  "Retail  Credit  Survey  for 
1951,"  the  ninth  such  study  con- 
ducted among  department,  cloth- 
ing, furniture  and  appliance  stores 
and  automobile  dealers.  The  sur- 
vey was  released  last  week. 

Fluctuations  took  place  in  all 
types  of  consumer  goods  sales  but 
the  "greatest  instability  was  in 
television,"  the  survey  said.  Sales 
of  radio-TV  sets  and  appliances 
reversed  an  upward  trend  of  other 
postwar  years,  it  was  noted.  The 
FRB  report  added: 

After  the  scare  buying  in  the  first 
quarter  of  1951,  sales  of  television 
sets  (in  appliance  stores)  declined 
sharply.  Beginning  with  the  third 
quarter,  sales  showed  more  than  the 
usual  seasonal  expansion.  This  ex- 
pansion reflected  in  part  widespread 
discount  sales  by  retailers.  The 
relaxation  on  July  31  (1951)  of  in- 
stallment credit  regulations  .  .  . 
probably  helped  to  stimulate  the 
market. 

Revival  of  sales  in  other  goods  in 
mid-1951  was  "not  so  pronounced 
as  in  the  case  of  television."  Prices 
generally  remained  at  levels  above 
1950  for  major  consumer  goods. 
Overall  appliance-receivers  inven- 
tory at  the  end  of  1951  was  about 
2'r  higher  than  at  the  close  of  the 
previous  year. 


Berlin  Fair 


GERMAN  radio  industry  will  ex- 
hibit at  the  Industrial  Fair  in  Ber- 
lin Sept.  19  to  Oct.  5,  it  was  an- 
nounced last  week.  Meanwhile,  it 
was  announced  also  that  the  Ger- 
man Radio  and  Television  Exhibi- 
tion, which  had  been  scheduled  for 
Aug.  22-31,  has  been  postponed 
until  next  spring.  Further  infor- 
mation may  be  had  from  the  Ger- 
man-America Trade  Promotion  Co., 
Empire  State  Bldg.,  New  York 
City. 


Mr.  Emery 


EMERY  QUITS  FCC 

Joins  JCET  As  Consultant 

WALTER  B.  EMERY  has  joined 
the  Joint  Committee  for  Educa- 
tional Television  as  a  special  con- 
sultant thereby 
concluding  nine 
years  of  service 
with  the  FCC. 

At  FCC,  Mr. 
Emery  served  as 
attorney,  exam- 
iner, Chief  of  the 
Renewals  &  Rev- 
ocations Branch 
in  the  Law  Dept., 
and  more  recently 
as  legal  assistant 
to  FCC  Chairman  Paul  A.  Walker. 

Announcement  of  Mr.  Emery's 
acceptance  of  the  JCET  appoint- 
ment, which  became  effective  July 
15,  was  made  by  Edgar  Fuller, 
JCET  chairman,  in  Washington 
last  week. 

Mr.  Fuller  explained  that  Mr. 
Emery  will  attend  regional  and 
state-wide  educational  meetings, 
providing  general  assistance  to 
educational  groups  interested  in 
filing  applications  for  non-com- 
mercial educational  stations. 

Mr.  Emery,  44,  was  born  in 
Howe,  Okla.  An  educator  himself, 
he  taught  speech  and  radio  at  the 
U.  of  Oklahoma,  the  U.  of  Wiscon- 
sin and  Ohio  State  U.  He  was  di- 
rector of  the  U.  of  Oklahoma  radio 
station  from  1932  to  1935,  and  in 
1946  the  university  presented  him 
with  the  Distinguished  Service 
Award  in  Radio. 

During  the  summers  of  1936  and 
1937,  Mr.  Emery  served  as  attor- 
ney in  a  special  telephone  investi- 
gation for  the  FCC. 


Evans  Joins  Nielsen 

EDWARD  F.  EVANS  has  joined 
the  A.  C.  Nielsen  Co.,  Chicago 
market  research  firm,  in  a  general 
executive  capacity,  working  pri- 
marily on  sale  of  the  Nielsen  Cov- 
erage Service. 

Former  research  director  of  ABC 
New  York,  Mr.  Evans  recently  re- 
signed as  research  account  execu- 
tive at  Ted  Bates  agency.  He  is  a 
past  president  of  the  Radio  and 
Television  Research  Council. 
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COPYRIGHT  LAW 

Bryson  Change  Explained 

THE  BRYSON  Bill  (HR  3589), 
which  is  due  to  become  law  after  re- 
ceiving the  signature  of  President 
Truman,  creates  an  exclusive  right 
in  copyrighted  properties  of  a 
literary  non-dramatic  nature  which 
extends  to  them  the  protection  for- 
merly limited  to  musical  and  dra- 
matic material.  It  brings  within  the 
scope  of  the  copyright  law  the  pub- 
lic performance  for  profit  of  a 
non-dramatic  literary  work  and  the 
making  of  recordings  of  such  a 
work. 

That  means  that  if  radio  or  TV 
station  licensees  broadcast  or  tele- 
cast readings  of  poems,  stories,  ar- 
ticles or  other  similar  material 
they  are  in  danger  of  being  sued 
for  copyright  infringement. 

It  is  noteworthy  that  the  House 
version  of  the  bill  limited  the  bill's 
coverage  to  performing  and  record- 
ing rights  in  non-dramatic  works 
to  those  made  "for  profit."  Amend- 
ments made  by  the  Senate  changed 
that  wording  to  read  "for  pecuniary 
profit."  This  was  done,  according 
to  the  House  conference  report,  "to 
ensure  that  the  quotation  of  a  por- 
tion of  a  copyrighted  poem  or  liter- 
ary work  or  speech  for  which  no 
monetary  compensation  was  re- 
ceived would  not  be  deemed  an 
infringement.  This  result  appeared 
desirable  to  the  House  and  was 
intended  to  be  included  in  the  bill 
passed  by  the  House  by  means  of 
the  words  'for  profit.'  " 

Since  the  idea  of  "public  per- 
formance for  profit"  has  been  in 
the  Copyright  Law  since  1909  and, 
states  the  House  report,  "the 
courts  have  construed  the  phrase 
to  mean  a  material,  tangible,  com- 
mercial profit,"  the  conferees 
agreed  to  eliminate  the  word 
"pecuniary"  as  apt  to  cast  doubt 
on  the  "public  performance  for 
profit"  clause  of  the  law. 

But,  the  House  report  states, 
this  was  done  "with  the  under- 
standing that  the  word  'profit'  as 
used  in  the  Bill  refers  only  to  a 
pecuniary  remuneration." 

Although  in  the  past  some  courts 
have  held  that  sustaining  programs 
are  "public  performances  for  prof- 
it" under  the  intent  of  the  Copy- 
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BEN  A.  LAIRD,  PRES. 


CALL  JOHN  E.  PEARSON  CO. 


SWITCH  on  watch-giving  ceremony 
took  place  when  Miller  C.  Robertson 
(I),  upon  leaving  to  become  presi- 
dent-general manager  of  KEPO  El 
Paso,  gave  one  to  his  ex-boss,  Stanley 
E.  Hubbard,  president  of  KSTP-AM- 
FM-TV  Minneapolis-St.  Paul. 


right  Law,  attorneys  close  to  the 
industry  last  week  pointed  out  that 
since  conference  reports  are  usual- 
ly considered  along  with  the  bill 
to  determine  its  meaning,  it  might 
be  that  sustaining  programs  would 
be  exempted  from  the  provisions  of 
the  Bryson  Bill. 

Attorneys  also  pointed  out  that 
the  Bryson  Bill  does  not  make  re- 
cordings of  literary  works  subject 
to  the  two-cent-per-pressing  com- 
pulsory license  clause  of  the  Copy- 
right Law  which  applies  to  musical 
works.  This  provision  continues, 
however,  to  apply  to  musical  re- 
cordings, including  poems  set  to 
music.  This  creates,  it  was  noted,  a 
situation  whereby  the  copyright 
owner  of  a  song  may  collect  only 
two  cents  royalties  from  each  re- 
cording of  it,  but  he  may  collect 
any  fee  he  can  get  for  the  right  to 
record  the  poem  without  music. 

Incidentally  in  the  last  days  be- 
fore Congress  adjourned,  a  House 
Judiciary  subcommittee  had  re- 
ported favorably  to  the  full  com- 
mittee a  bill  (HR  5473)  which 
would  have  placed  juke  boxes  under 
the  Copyright  Law. 

In  its  report,  the  subcommittee 
approved  an  amendment  to  the 
Copyright  Law  which  would  pro- 
vide that  reproduction  of  musical 
compositions  by  coin-operated 
machines  would  be  considered  "a 
public  performance  for  profit," 
whether  or  not  admission  is 
charged.  The  amendment  would 
also  provide  for  royalty  payments 
to  the  copyright  owner. 

A  minority  report  held  that  the 
solution  recommended  by  the  ma- 
jority was  not  the  correct  one, 
since  it  provided  no  protection  for 
the  "small  businessman  owning 
one  machine." 


Glenn  Promotes  Wilcox 

WARD  M.  WILCOX  has  been 
named  vice  president  of  Glenn  Adv. 
Inc.  to  head  the  Dallas  office  of  the 
firm  which  also  has  offices  in  Fort 
Worth  and  Los  Angeles,  Ray  K. 
Glenn,  president,  has  announced. 
Mr.  Wilcox,  with  15  years  in  south- 
western advertising,  has  been  with 
the  agency  since  1950. 


LAST  LAUGH 

IS  KTFI  Promotion  Claim 


FLORENCE  M.  GARNER,  man- 
ager, KTFI  Twin  Falls,  Ida.,  built 
part  of  her  station's  convention 
coverage  promotion  on  copy  pre- 
pared by  the  Bureau  of  Advertis- 
ing of  the  American  Newspaper 
Publishers  Assn.  to  promote  news- 
papers! 

The  ANPA  copy  said,  "News- 
papers are  first  with  the  most 
news  .  .  .  the  most  people  .  .  .  the 
most  advertisers!"  KTFI  based  a 
series  of  spot  announcements  on 
the  newspaper  ad,  inserting  the 
word  "radio"  where  the  word 
"newspapers"  appeared  in  the 
printed  media  promotion. 

Said  Mrs.  Gardner,  ".  .  .  the 
Bureau  of  Advertising  really  fur- 
nished some  beautiful  radio  copy." 


More  Magazine  Ads 

MAGAZINE  advertising  hit  an  all- 
time  high  for  the  first  six  months 
of  1952.  Total  was  $278,951,780,  up 
10.8%  over  the  $251,789,367  gross 
for  the  first  half  of  1951,  accord- 
ing to  Magazines  Advertising  Bu- 
reau, which  noted  pages  of  adver- 
tising in  magazines  had  increased 
3.7%.  Sunday  supplement  adver- 
tising, MAB  reported,  was  down 
8.2%  for  the  six-month  period  in 
comparison  to  a  year  ago,  both  in 
dollars  and  pages. 


AUTO  SURVEY 

KXLW  Cites  New  Figures 

OVER  75%  of  all  automobiles  in 
the  St.  Louis  market  are  radio- 
equipped,  with  an  average  sets-in- 
use  figure  of  33.1  during  daytime 
hours,  according  to  early  figures 
compiled  by  Edward  G.  Doody  & 
Co.,  independent  media  research 
firm. 

The  study  was  undertaken  at  the 
request  of  KXLW  St.  Louis,  inde- 
pendent outlet  specializing  in  "block 
programming."  Statistics  from  the 
report,  to  be  completed  soon,  will 
be  used  by  KXLW  this  fall  as  part 
of  its  selling  campaign  designed 
to  give  timebuyers  a  more  accurate 
picture  of  this  bonus  audience,  ac- 
cording to  Lee  Ware,  KXLW  sta- 
tion director. 

KXLW  said  this  is  the  second 
such  automobile  survey  in  the  coun- 
try to  be  handled  by  an  outside 
organization.  The  Doody  firm  con- 
ducted a  survey  for  Transit  Radio 
Inc.  during  early  stages  of  the 
dispute  in  Washington. 


Detroit  Ad  Club 

HIL  F.  BEST,  general  chairman  of 
the  Detroit  Adcraft  Club,  has  in- 
vited all  radio  people  who  are  in 
that  area  Aug.  26  to  be  guests  of 
the  club.  Occasion  is  the  Ad- 
crafest,  to  be  held  at  the  Tarn 
O'Shanter  Golf  Club.  Event  is  one 
of  the  largest  in  midwest  advertis- 
ing circles  each  year,  Mr.  Best  said. 


WSYR's  Local 
Radio  Sales 

UP  39% 


For  the  period  ending  April  30,  WSYR's  local  radio 
sales  were  39%  ahead  of  1951.  The  local  advertisers 
responsible  for  this  increase  are  the  ones  in  the  best 
position  to  test  the  effectiveness  of  all  media.  They 
know  which  advertising  keeps  the  cash  register 
ringing. 

National  Spot  Advertisers 

TAKE  NOTE 

Write,  Wire,  Phone  or  Ask  Headley-Reed 


ACUSE 


570  KC 


SWSYR  —  AM-FM-TV  —  The  Only  Complete 
Broadcast  Institution  in  Central  New  York 
NBC  Affiliate  •  Headley-Reed,  National  Representatives 
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FLANAGAN  TELLS 

National  Spot  Basics 

BASICS  of  national  spot  radio,  the 
theme  of  the  presentation  of  the 
National  Assn.  of  Radio  &  Tele- 
vision Station  Representatives, 
were  outlined  by  Thomas  F.  Flan- 
agan, the  group's  managing  direc- 
tor, before  130  Chicago  agency  and 
client  representatives  last  week. 

Mr.  Flanagan  spoke  Wednesday 
before  100  agency  persons  and 
Thursday  before  30  national  adver- 
tisers at  luncheons  given  by  the 
Chicago  council  of  NARTSR. 

Introduced  by  Gale  Blocki,  chair- 
man of  the  Chicago  council  and 
vice  president  of  John  Blair  & 
Co.,  Mr.  Flanagan  outlined  the  con- 
sistent growth  and  flexibility  of 
national  spot  radio,  its  cost  and 
program  contrasts  with  network 
and  its  favorable  comparison  with 
newpapers. 

Discussing  measurement,  he  cited 
a  need  for  research  on  listening 
habits  of  children  and  teenagers, 
on  automobile  owners  and  of  peo- 
ple in  public  places,  such  as  ga- 
rages, barber  shops  and  railway 
stations.  He  noted  that  23.5  mil- 
lion cars  are  equipped  with  radio, 
and  also  quoted  RTMA  figures  on 
sale  of  radio  sets.  He  said  180,000 
currently  are  sold  weekly,  for  a 
projected  1952  total  of  nine  million, 
of  which  two  to  three  million  are 
replacements. 


'CIRCLE'  READERS 

100%  Own  Radio,  27%  TV 

PROOF  that  radio  is  everywhere 
was  found  by  Family  Circle  maga- 
zine in  the  results  of  a  survey 
reported  last  week. 

Asked  about  their  radio-TV 
ownership  as  part  of  a  survey  on 
cereal-eating  habits  and  brand 
preferences,  the  494  Family  readers 
who  responded  to  the  question- 
naire indicated  that  27%  owned 
both  radio  and  television  sets  while 
an  additional  73%  "own  just  radio," 
making  radio  a  total  of  100%. 

By  comparison,  the  number  who 
said  they  had  read  Family  Circle 
for  one  or  more  of  five  preceding 
months  ranged  from  71%  to  79%. 
The  number  who  said  they  own 
TV  but  not  radio  sets  was  placed 
at  less  than  1%.  The  survey,  one 
of  a  continuing  series  by  Family 
Circle  was  initiated  last  Novem- 
ber with  questionnaires  sent  to 
2,000  readers  of  the  magazine. 


CBS  Signs  Drake 

SIGNING  of  Galen  Drake  to  a 
long-term  contract  was  announced 
last  week  by  J.  Kelly  Smith,  ad- 
ministrative vice  president,  CBS 
Radio.  Agreement  gives  CBS  first 
call  on  Mr.  Drake's  services  on 
both  local  and  network  radio  and 
encompasses  any  television  activi- 
ties in  the  future. 


The  Miss 

(Continued  /? 

household)  population  of  the  Louis- 
ville Trading  Area,  we  found  that 
there  are  now  more  than  one-eighth 
of  a  million  families  available  to 
auto-radio  in  this  area! 

(3)  The  Average  Auto-Radio  Fam- 
ily Includes  2.43  Adults  and 
1.48  Children. 

On  the  average,  auto-owning 
families  tend  to  be  slightly  larger 
than  pedestrian  families.  The  415 
auto-radio  families  in  the  cross- 
section  have  a  combined  total  of 
977  adults  (433  men,  564  women) 
and  349  children,  18  years  and 
younger.  (See  Table  I,  this  page.) 

(4)  The  Average  Auto-Radio  Fam- 
ily Uses  Its  Car(s)  for  Some 
32.5  Separate  Trips  Per  Week. 

We  were  able  to  bring  out  some 
of  the  more  thought-provoking  and 
interesting  aspects  of  the  data  with 
the  following  question-series,  asked 
of  respondents  in  auto-radio  house- 
holds: 

In  terms  of  what  happened  YESTER- 
DAY, how  many  times  was  the  family 
auto(s)  used  for  separate  and  different 
trips? 

In  the  case  of  each  of  these  trips, 
about  HOW  LONG  (in  hours  and 
minutes)  did  the  particular  trip  take? 

About  HOW  LONG  (in  hours  and 
minutes)  was  the  car-radio  in  use  dur- 
ing the  particular  trip? 

How  many  people  .  .  .  men,  women 
and  children  (to  5y,  5-9y,  10-14y,  15- 
18y)  .  .  .  were  riding  in  the  car  dur- 
ing that  trip? 

The  sampling  schedule  was  ar- 
ranged to  insure  that  equal  repre- 
sentation was  given  each  of  the 
days  of  the  week.  In  the  case  of 
any  individual  respondent,  of 
course,  "yesterday"  referred  to  a 
single  specific  day. 

When  we  analyzed  the  results, 
we  found  that  approximately  22% 
of  the  time  a  radio-equipped  car  is 
in  use,  the  auto-radio  is  tuned-in. 

The  overall  averages,  for  radio- 
equipped  .  cars,  were : 

Time  spent  (including 

parking)  per  trip    57. 4. minutes 

Auto-radio  tune-in 

time,  per  trip    12.6  minutes 

Average  number  of 

riders  per  trip    1.71  riders 

Adult  0.81 
Adult  women  0.52 
Chil.  (to  5  yrs.)  0.14 
Chil.  (5-9  yrs.)  0.08 
Chil.  (10-14  yrs.)  0.10 
Chil.  (15-18  yrs.)  0.06 

A    more  -  specific    day  -  by  -  day 


ing  Link 

•om  page  26) 

breakdown  of  the  data  is  presented 
in  Table  II  (this  page). 

When  we  analyzed  the  results 
in  terms  of  City/Town/Farm  dis- 
tributions, we  found  a  number  of 
rather  interesting  differences: 

Average  time  (in  minutes), 
per  trip,  spent  listening  to 
auto-radio. 
City        Town  Farm 
families   families  families 
Weekdays    9.9  min    16.4  min   22.7  min 
Saturdays    4.4  min     4.2  min    10.1  min 
Sundays     10.5  min    10.4  min     8.1  min 

By  and  large,  Farm  families 
tend  to  make  fewer  trips  than  do 
City  or  Town  families,  but  they 
seem  to  do  quite  a  bit  more  listen- 
ing to  car-radio  during  the  course 
of  these  trips. 

Average  number  of  sepa- 
rate trips,  per  day,  made 
by  members  of  auto-radio 
households. 

City       Town  Farm 
families   families  families 

Weekdays    5.1  trps.    3.7  trps.    3.5  trps. 
Saturdays    6.8  trps.   4.9  trps.    5.1  trps. 
Sundays       6.2  trps.    5.3  trps.    2.5  trps. 
During  the 
course  of 

7-day  wk.  38.5  trps.  28.7  trps.  25.1  trps. 

When  these  statistics  are  pro- 
jected to  the  Louisville  Trading 
Area  population  (315,000  house- 
holds) represented  by  the  cross- 
section,  we  can  make  this  estimate : 
During  a  typical  7-day-week 
cycle  in  March,  approximately 
137,000  family-owned,  radio- 
equipped,  cars  and  trucks  made 
about  4,117,750  separate  tnps.  Ap- 
proximately, 5,476,500  adults  rode, 
for  a  combined  total  of  about  864  - 
700  auto-radio  tune-in  hours.  Or, 
put  another  way,  about  1,150,000 
adult  man-hours  of  auto-radio  lis- 
tening take  place  in  this  market  in 
a  typical  week. 

The  situation  of  our  radio  listen- 
ing and  multiple  set  use  resolves 
itself  into  this  question:  Are  radio 
stations  going  to  limit  their  philan- 
thropy to  courtesy  announcements, 
or  are  they  going  to  dispose  of 
one-ninth  of  their  total  audience 
via  invalid  and  inadequate  rating 
and  measurement  methods  ? 


TABLE  I 
PER-FAMILY  AVERAGES 


Families  with 
radio-equkpped 
autos  (trucks) 

Families  with 
cars,  but  with- 
out auto-radio 

Families 
without 
automobiles 

1 .07 

1.09 
1.43 

1.00 
1.39 

Children    (to  5  years) 
Children    (5-9  years) 
Children  (10-14  years) 
Children  (15-18  years) 

0.64 
0.30 
0.33 
0.21 

0.60 
0.43 
0.39 
0.22 

0.44 
0.38 
0.25 
0.10 

3.91 

4.16 

3.56 

TABLE 

II 

Number  of  Average 

Average 

Average 

When 

car-radio  number  of  time  spent 

car-radio 

Average  number  of  riders,  per 

car  per 

trip 

"yesterday" 

families 

trips  per 

in  a  sin- 

tune-in 

C 

H    1  L 

D   R  E 

N 

was  a  .  .  . 

reportin 

1  family 

gle  trip 

per  trip 

Men 

Women 

To  5 

5-9 

10-14 

15-18 

Sunday 

90 

5.2  trips 

59.2  min. 

10.0  min. 

0.96 

0.54 

0.12 

0.08 

0.16 

0.10 

Monday 

51 

3.8  trips 

53.7  min. 

15.1  min. 

0.82 

0.51 

0.10 

0.09 

0.10 

0.04 

Tuesday 

56 

5.0  trips 

51.1  min. 

14.0  min. 

0.77 

0.49 

0.12 

0.04 

0.07 

0.01 

Wednesday 

59 

4.8  trips 

52.3  min. 

14.7  min. 

0.75 

0.54 

0.15 

0.05 

0.09 

0.01 

Thursday 

67 

3.1  trips 

54.6  min. 

1 5.3  min. 

0.83 

0.52 

0.14 

0.05 

0.05 

0.05 

Friday 

60 

4.8  trips 

49.3  min. 

13.9  min. 

0.78 

0.54 

0.15 

0.12 

0.09 

0.09 

Saturday 

27 

5.8  trips 

81 .5  min. 

5.4  min. 

0.76 

0.52 

0.21 

0.13 

0.14 

0.09 

Page  66     •    July  21,  1952 


BROADCASTING    •  Telecasting 


TELE* 


JULY  21,  1952 


7 


year 


another 

FIRST 
for 
WOR-TV 
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-live 


FOR  THE  FIRST  TIME  IN  THE  U.S.! 

It's  another  pace-setting  innovation,  right  on  the  heels 
of  "Broadway  TV  Theatre." 

Saturday,  July  19,  all-night,  live  television  had  its 
world  premiere  in  the  world's  richest  market... 
continuing  six  nights  every  week. 

With  fully  a  third  of  all  New  York  families— 2,225,000 
people— regularly  listening  to  radio  between  12  and 
6  a.m.... think  what  this  pioneer  television  project  will 
deliver.  A  new  low  in  mass-sales  costs,  that's  what ! 


WOR-tv  9 


for 

NEW  YORK 


KTLA 


CHANNEL  5 

THE  BEST  ADVERTISING  BUY  IN  LOS  ANGELES 


1 1 


Motive  K 


ear 


BUTTON 

AU  Girl  Sh„w 


MAY,  1952 
Hooper    ....  15.1 

ARB   15.0 

Videodex  21.2 


KTLA  Studios  •  5451  Marathon  St.,  Los  Angeles  38  •  Hollywood  9-6363 
Eastern  Offices    •    1501  Broadway,  New  York  36    •    BRyant  9-8700 

PAUL  H.  RAYMER  COMPANY  •  NATIONAL  REPRESENTATIVE 
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POST-THAW  OPERATION    kfel  tv  «-»■•  °^  »— 


By  LARRY  CHRISTOPHER 

HOW  SOON  will  the  18  newly- 
granted  television  stations  be  on 
the  air? 

KFEL-TV  Denver  —  thanks  to 
RCA's  "operation  airlift"  and  FCC 
approval  Friday  of  interim  opera- 
tion— was  expected  to  put  a  test 
pattern  on  the  air  over  the  week- 
end and  today  is  expected  to  com- 
mence program  operation  by  car- 
rying the  dedicatory  ceremonies  of 
the  Democratic  National  Conven- 
tion in  Chicago.  Sen.  Edwin  C. 
Johnson  (D-Col.),  chairman  of  the 
Senate  Interstate  and  Foreign 
Commerce  Committee  which  regu- 
lates communications  matters,  is  to 
participate. 

The  Commission,  in  special  meet- 
ing Friday  afternoon,  authorized 
KFEL-TV  to  "operate  commercial- 
ly on  an  interim  basis  for  a  period 
of  60  days"  on  Channel  2  using  a 
500  w  transmitter  and  special  com- 
posite antenna. 

But  the  majority  of  new  gran- 
tees (see  TV  roundup,  page  32), 
most  facing  UHF  equipment  de- 
livery bottlenecks,  are  predicting  it 
will  be  Christmas  or  New  Year's 
before  they  can  get  into  operation, 
although  holding  out  that  they  can 
get  a  signal  out  in  time  for  election 
coverage. 

Among  early  hopefuls  are 
KVOD-TV  Denver;  Empire  Coil 
Co.  at  Denver  and  Portland,  Ore.; 
KXLY-TV  Spokane,  Wash.;  WSBA- 
TV  York,  Pa.;  and  Trans- American 
Television  Corp.,  Flint,  Mich. 

Of  note  is  the  fact  that  all  of 
the  grantees  are  eager  to  get  un- 
der way  and  putting  forth  every 
effort  to  begin  operation  as  soon 
as  possible.  Several  emphasized 
that  of  first  importance  is  a  quality 
signal  rather  than  speed  of  ini- 
tial operation.  They  feared  the 
Greatest  harm  that  might  occur  to 
UHF  would  be  to  put  forth  too 
weak  a  signal  at  first  by  which 
UHF  would  be  judged  unfavorably. 

Meanwhile,  FCC's  staff  pressed 
further  processing  last  week  on 
applications  for  additional  top  pri- 
ority cities  in  Groups  A-2  and  B-l, 
plus  the  territories  and  some  non- 
commercial educational  bids  not 
subject  to  city  priority,  with  a  view 
toward  Commission  action  this 
Wednesday  or  Thursday. 

The  pace  of  processing  and  Com- 
mission action  can  be  expected  to 
continue  through  the  summer,  ac- 
cording to  FCC  sources,  but  no  one 


will  estimate  how  many  grants  this 
could  mean. 

The  Commission's  television  staff 
has  been  bolstered  with  additional 
engineers,  attorneys  and  account- 
ants from  other  divisions.  Several 
new  attorneys  are  to  be  acquired. 

FCC  last  week  announced  it  has 
granted  seven  more  existing  sta- 
tions' requests  to  change  frequency 
(see  page  32)  in  accord  with  the 
final  allocation  plan  of  the  Sixth 
Report  and  Order  which  specified 
that  30  stations  must  change  chan- 
nels [B«T,  April  14].  A  total  of  14 
channel  changes  has  been  approved 
so  far. 

Two  experimental  station  au- 
thorizations were  made  by  FCC 
last  week.  WSM-TV  Nashville  was 
granted  a  permit  for  a  "booster" 
station  on  its  own  Channel  4  but 
to  be  located  at  Lawrenceburg, 
Tenn.,  with  power  of  5  w  visual 
and  2.5  w  aural.  Antenna  height 
may  not  exceed  100  ft.  The  booster 
may  re-transmit  WSM-TV's  signal 
only  between  midnight  and  7  a.m. 

Sylvania  Permit 

Sylvania  Electric  Products  Inc., 
Emporium,  Pa.,  was  given  a  per- 
mit to  test  a  UHF  "satellite"  sta- 
tion on  Channel  82,  to  re-transmit 
the  signal  of  WJAC-TV  Johnstown, 
Pa.,  or  other  stations  subject  to 
certain  time  and  engineering  con- 
ditions. 

FCC  at  the  same  time  removed 
certain  conditions  in  the  license  of 
Sylvania's  experimental  TV  outlet 
KG2XDU  with  respect  to  operator 
requirements  and  to  permit  trans- 
mission on  UHF  Channel  22  of  the 
programs  of  WJAC-TV  and  such 
other  stations  as  may  be  available. 
Visual  call  sign  identification  also 
was  waived. 

Protest  of  FCC's  failure  to  grant 
an  uncontested  application  in  Al- 
lentown,  Pa.,  was  filed  with  the 
Commission  last  week  by  B.  Bryan 
Musselman  and  associates,  appli- 
cant for  Channel  39  there.  AUen- 
town  is  No.  6  on  priority  list  B-l. 

Asking  for  immediate  grant  of 
its  bid,  the  Musselman  group  point- 
ed out  the-  Commission  on  July  11 
went  through  the  first  13  cities  in 
Group  B-l,  dismissing  the  competi- 
tive bid  of  Queen  City  Television 
Co.  for  Channel  39  at  Allentown 
as  defective.  While  applications 
in  all  other  cities  were  either 
granted,  set  for  hearing  or  dis- 
missed, no  action  was  taken  on 
the  Musselman  bid  even  though  it 


was  in  proper  order,  the  petition 
contended.  Queen  City  Television 
refiled  for  Channel  39  last  Mon- 
day. 

Philco  Corp.,  in  behalf  of  WPTZ 
(TV)  Philadelphia,  last  week  asked 
FCC  to  designate  for  hearing  the 
new  TV  bid  of  WIP  Philadelphia 
for  Channel  29  there  because  the 
proposed  TV  tower  of  WIP  would 
be  located  within  350  ft.  of  the 
WPTZ  tower  and  adversely  deflect 
the  signal  of  the  existing  station. 

Philco  also  seeks  modification  of 
Sec.  3.685  of  the  Commission  rules 
to  preclude  the  construction  of  new 
antennas  near  existing  towers  when 
service  would  be  deteriorated. 

New  applications  continued  to 
arrive  at  the  Commission  during 
the  week,  pushing  the  total  of  new 
and  amended  requests  since  April 
14  to  more  than  600.  Grand  total 
of  new  station  construction  expen- 
ditures, for  611  applicants  report- 
in?-,  now  stands  at  nearly  $227 
million.  This  is  a  per-station  aver- 
age of  $371,000. 

Estimated  operating  costs  for  the 
first  year  for  603  stations  report- 
ing now  total  $172.5  million,  or  a 
per-station  average  of  $286,000, 
and  total  estimated  revenue  for 
575  stations  reporting  is  $178.4 
million,  a  per-station  average  of 
$310,000. 

KFEL's  effort  to  be  the  first  on 
the  air  in  Denver  and  the  first  post- 
thaw  TV  grantee  to  commence  op- 
eration was  disclosed  last  week  by 


GRANTING  of  the  three  construc- 
tion permits  for  TV  stations  in  Den- 
ver [B»T,  July  14]  set  in  motion  an 
RCA  Victor  industrial  airlift.  Thou- 
sands of  pounds  of  equipment  were 
flown  into  the  Colorado  capital,  48 
hours  after  the  channel  grant.  Above, 
a  cargo  of  the  TV  equipment  is  be- 
ing unloaded. 


Frank  L.  Bishop,  assistant  general 
manager.  Using  equipment  on  loan 
from  RCA  for  initial  operation, 
KFEL-TV  proposes  five  distinct 
stages  of  construction  to  complete 
the  Channel  2  facility. 

Full  effective  radiated  power  au- 
thorized is  56  kw  visual  and  28.5 
kw  aural  with  antenna  height  above 
average  terrain  of  780  ft. 

By  the  end  of  the  week,  working 
with  RCA  specialists,  KFEL-TV 
was  ready  to  put  a  test  pattern  on 
the  air  immediately  upon  receipt 
of  the  STA  from  FCC.  A  500-w 
transmitter,  loaned  by  RCA,  has 
been  installed  at  the  KFEL-TV 
transmitter  site  on  Lookout  Mt., 
2,200  ft.  above  downtown  Denver. 
Using  a  25-ft  composite  dipole  an- 
tenna, the  station  will  be  able  to 
direct  ERP  of  1.68  kw  visual 
toward  Denver. 

In  two  or  three  weeks,  Mr.  Bishop 
related,  KFEL-TV  will  use  a  500 
w  transmitter  and  an  RCA  three- 
section  superturnstile  a  n  te  n  n  a 
mounted  on  a  couple  of  FM  pylons. 
ERP  will  remain  the  same,  but  be 
omnidirectional,  Everett  Dillard, 
consulting  engineer  for  KFEL-TV 
explained. 

Next,  addition  of  a  2  kw  RCA 
amplifier,  Mr.  Bishop  reported,  will 
boost  ERP  to  about  6  kw.  This 
stage  (three)  should  be  ready  to 
commence  operation  by  late  August, 
he  estimated. 

Stage  four  (possibly  September 
or  October)  will  be  the  addition  of 
KFEL-TV's  permanent  six-section 
superturnstile  antenna  on  a  100-ft. 
tower.  ERP  will  then  increase  to 
about  11.3  kw. 

The  final  stage,  with  operation 
expected  to  commence  about  the 
first  of  the  year,  will  be  completion 
of  the  installation  of  the  RCA  10 
kw  transmitter,  the  regular  unit 
ordered  by  KFEL-TV. 

The  station's  transmitter  build- 
ing was  completed  on  the  Lookout 
Mt.  site  last  fall.  The  KFEL-TV 
studios  have  been  used  for  closed 
circuit  workshop  operation  at  546 
Lincoln  St.,  Denver,  since  March. 

Colorado  Television  Corp.,  gran- 
tee for  VHF  Channel  9  at  Denver 
and  under  common  ownership  with 
KVOD  there,  expects  to  commence 
interim  operation  sometime  this 
fall,  according  to  Treasurer  T.  C. 
Ekrem,  KVOD  sales  manager  and 
co-chief  engineer. 

The  station  was  authorized  effec- 
tive  radiated   power   of   240  kw 

(Continued  on  page  70) 


BROADCASTING    •  Telecasting 


July  21,  1952    •    Page  69 


Post-Thaw  Operation  Preparations 

( Continued  from  page  69 ) 


visual  and  120  kw  aural  with  an- 
tenna height  above  average  terrain 
of  780  ft. 

The  station  plans  to  borrow  a 
low-power  transmitter  from  RCA 
until  its  regular  full  power  unit 
can  be  delivered. 

The  transmitter  building  will  be 
constructed  in  about  35  days  at  the 
site  on  Lookout  Mt.,  2,500  ft. 
above  downtown  Denver,  Mr. 
Ekrem  stated,  and  the  tower  will 
be  erected  in  about  eight  weeks. 
Interim  operation  from  the  trans- 
mitter is  scheduled  initially,  until 
TV  studios  in  Denver  can  be  com- 
pleted. No  estimate  on  the  studios 
has  been  made. 

Network  affiliation  with  ABC  is 
contemplated,  Mr.  Ekrem  said. 

Both  the  Portland,  Ore.,  and 
Denver  UHF  stations  granted  to 
Empire  Coil  Co.  are  slated  to  be  in 
operation  by  Christmas,  with  hopes 
for  commencement  in  time  to  cover 
the  elections,  according  to  Presi- 
dent Herbert  Mayer.  Another  pos- 
sible kick-off  date  is  December  17, 
anniversary  of  Empire  Coil's 
WXEL  (TV)  Cleveland. 

The  Denver  grant  is  for  Channel 
26  Math  effective  radiated  power  of 
105  kw  visual  and  52  kw  aural. 
Antenna  height  above  average  ter- 


PRIVACY  RIGHT 

Court  Renders  Decision 

UNSANCTIONED  use  of  a  per- 
son's name  or  picture  on  a  TV 
program  immediately  before  or 
after  a  commercial  does  not  violate 
his  civil  rights  to  privacy,  the 
Court  of  Appeals  in  Albany,  N.  Y., 
ruled  last  week. 

The  court  ruling  upheld  a  deci- 
sion by  a  lower  court  in  an  action 
brought  by  Arsene  Gautier  against 
Pro  Football  Inc.,  ABC,  Liggett  & 
Myers  Tobacco  Co.,  and  the  Newell  - 
Emmett  Co. 

In  his  complaint  Mr.  Gautier 
said  he  performed  between  the 
halves  of  a  professional  football 
game  in  Griffith  Stadium  in  Wash- 
ington, on  Dec.  4,  1948.  The  per- 
formance, he  stated,  was  telecast 
to  New  York  by  ABC.  Mr.  Gautier 
pointed  out  in  his  complaint  that 
he  had  a  standard  form  contract 
through  the  American  Guild  of 
Variety  Artists  with  Pro  Football 
Inc.,  owner  of  the  Washington 
Redskins,  and  the  contract  pro- 
vided for  his  consent  and  that  of 
the  guild  before  his  act  could  be 
telecast. 

The  court  ruling  mentioned  that 
"it  does  not  appear  that  such  con- 
sent was  ever  sought  or  obtained, 
prior  to  televising"  the  perform- 
ance. It  added  that  unless  the  plain- 
tiff's name  or  picture  "were  in 
some  way  connected  with  the  com- 
mercial, the  mere  fact  of  sponsor- 
ship of  the  telecast  would  not,  in 
our  opinion,  suffice  to  violate  the 
civil  rights  law  which  permits  per- 
sons to  receive  damages  for  un- 
sanctioned use  of  a  person's  name 
or  picture  for  advertising  pur- 
poses." 


rain  is  1,040  ft. 

The  Portland  grant  is  for  Chan- 
nel 27  with  effective  radiated 
power  of  91  kw  visual  and  46  kw 
aural.  Antenna  height  above  aver- 
age terrain  is  1,300  ft. 

RCA  is  rushing  equipment  to 
both  cities  by  air  express  and  RCA 
technicians  have  been  sent  to  both 
cities  to  aid  construction. 

Mr.  Mayer  said  towers  are  to  be 
shipped  to  both  Denver  and  Port- 
land in  30  days  and  they  will  take 
another  30  days  to  erect  after  their 
arrival.  Transmitter  deliveries  are 
expected  in  October,  he  said. 

Staffs  for  the  two  stations  are 
to  be  trained  at  WXEL  and  cer- 
tain WXEL  personnel  may  be  used 
as  nucleus  for  each  of  the  new 
operations,  it  was  indicated. 

Both  the  outlets  will  cost  nearly 
$350,000,  FCC  was  informed. 

KXLY-TV  Spokane,  Wash., 
owned  47.6%  by  Bing  Crosby  and 
50%  by  KXLY  there,  expects  to 
be  on  the  air  with  full  power  be- 
fore Christmas,  according  to  E.  B. 
Craney,  49.6%  owner  and  presi- 
dent-general manager  of  KXLY. 
If  it  is  possible,  however,  KXLY- 
TV  may  undertake  interim  opera- 
tion with  lower  power  to  present 
election  coverage  in  early  Novem- 
ber, he  indicated. 

KXLY-TV  was  granted  VHF 
Channel  4  with  effective  radiated 
power  of  100  kw  visual  and  55  kw 
aural.  Antenna  height  above  aver- 
age terrain  is  840  ft. 

Equipment  Problem 

Mr.  Craney  indicated  the  biggest 
problem  is  obtaining  the  trans- 
mitter and  certain  other  equip- 
ment. He  said  a  5-kw  transmitter 
could  be  obtained  in  60  days  "but 
this  is  not  what  we  planned  for," 
since  a  higher  power  unit  is  needed 
to  obtain  100-kw  ERP. 

The  transmitter  and  tower  site 
at  41st  and  Regal  Sts.  is  ready 
for  construction,  he  indicated,  and 
the  712-ft.  tower  should  be  erected 
before  November.  It  will  take 
about  60  days  to  construct  the 
new  transmitter  building. 

Television  studios  will  be  in 
KXLY's  present  building,  315  West 
Sprague  St. 

KXLY-TV  expects  to  be  a  CBS 
affiliate.  KXLY  is  a  CBS  outlet. 

Complete  staff  separate  from 
KXLY  will  be  used  to  operate  the 
TV  station,  although  key  personnel 
are  being  shifted  from  the  radio 
operation.  KXLY-TV  manager  is 
to  be  Byran  Woolston,  now  com- 
mercial manager  of  KXLY.  Lyle 
Butters,  KXLY  merchandising 
manager,  is  to  be  commercial 
manager  of  the  TV  station,  while 
Gene  Roth,  member  of  the  radio 
station's  program  staff,  is  to  be 
program  director  of  KXLY-TV. 
Robert  L.  Warrington,  KXLY  staff 
member,  is  to  be  technical  director 
of  KXLY-TV  and  George  Jaap, 
KXLY  production  man,  is  to  be 
public  relations  and  promotion 
manager  of  the  TV  outlet. 

KHQ  Inc.,  licensee  of  KHQ  Spo- 


kane, Wash.,  VHF  Channel  6 
grantee,  doesn't  expect  to  be  on 
the  air  until  January  or  February, 
according  to  Richard  O.  Dunning, 
president  and  general  manager  of 
the  Spokane  Daily  Chronicle  outlet. 
No  interim  operation  is  planned. 
KHQ-TV  was  authorized  effective 
radiated  power  of  100  kw  visual 
and  55  kw  aural  with  antenna 
height  above  average  terrain  of 
840  ft. 

Mr.  Dunning  said  the  GE  trans- 
mitter and  RCA  studio  equipment 
are  expected  to  be  delivered  in 
about  a  month,  but  the  "major 
problem"  will  be  to  add  additional 
top  guys  to  the  KHQ's  present 
tower  to  accommodate  the  GE 
five-bay  antenna.  The  guys  will  not 
be  delivered  for  four  or  five  months 
according  to  present  delivery  esti- 
mates, Mr.  Dunning  explained,  but 
tower  work  cannot  be  done  after 
November  1  because  of  weather. 

New  joint  AM  and  TV  studio 
and  transmitter  building  is  pro- 
posed, he  explained,  but  it  will  take 
some  80  days  to  get  plans  on  paper 
before  construction  can  proceed. 
If  concrete  is  poured  before  No- 
vember, he  indicated,  the  remain- 
ing building  can  continue  through 
the  winter. 

Tight  integration  of  AM  and  TV 
staff  is  planned  at  first,  Mr.  Dun- 
ning reported,  with  addition  of  a 
few  operation  and  engineering 
people.  TV  and  AM  sales  staffs  will 
be  separate  from  the  start,  how- 
ever. 

First  of  the  year  is  the  estimated 
commencement  date  for  the  new 
UHF  Channel  43  station  author- 
ized at  Bridgeport,  Conn.,  to  South- 
ern Connecticut  and  Long  Island 
Television  Co.,  owned  69%  by 
WICC  Bridgeport.  The  station  was 
granted  effective  radiated  power  of 
81  kw  visual  and  46  kw  aural  with 
antenna  height  above  average  ter- 
rain of  700  ft. 

According  to  Philip  Merryman, 
president  of  both  WICC  and  the 
grantee,  the-  firm  has  had  pre- 
liminary plans  to  get  on  the  air 
with  interim  operation  by  election 
time  but  "we  feel  it  is  a  mistake 
to  use  less  than  authorized  power." 
Picture  quality  is  the  chief  factor, 
he  indicated,  but  noted  "we  could 
get  a  1  kw  UHF  transmitter  in  a 
hurry." 

Mr.  Merryman  said  there  is  no 
estimate  on  equipment  delivery 
date  at  this  time  but  he  has  no 
worry  respecting  the  TV  tower. 
"We  can  get  the  tower  soon,"  he 
said. 

The  WICC  general  manager  said 
the  TV  firm  hopes  to  build  a  joint 
transmitter-studio  building  at  the 
TV  transmitter  site  but  special 
FCC  approval  will  be  needed  re- 
specting the  studio  location  since 
it  is  outside  the  city  limits. 

The  site  is  on  Booth  Hill,  north 
of  the  city. 

Manning  Slater,  WICC  sales 
manager,  will  hold  the  same  post 
for  TV,  Mr.  Merryman  said,  while 
Wallace  Dunlap,  WICC  program 
director,  will  hold  that  post  in  TV. 
Selection  of  a  TV  chief  engineer  is 
not  settled. 

First  of  the  year  is  also  expected 


commencement  date  for  new  TV 
station  authorized  on  UHF  Chan- 
nel 30  at  New  Britain,  Conn.,  to 
New  Britain  Broadcasting  Co., 
licensee  of  WKNB  there.  Effective 
radiated  power  granted  is  180  kw 
visual  and  90  kw  aural  with  an- 
tenna height  above  average  terrain 
of  920  ft. 

According  to  Peter  Kenney, 
WKNB  general  manager,  it  was 
hoped  earlier  to  have  the  station 
on  the  air  by  Christmas  but  after 
checking  RCA  last  week  the  date 
may  be  later,  depending  on  how 
soon  RCA  can  deliver  a  1-kw  trans- 
mitter. This  unit,  driver  for  the 
eventual  full  power  transmitter, 
with  a  high  gain  antenna  will  be 
used  to  provide  an  interim  opera- 
tion of  about  20  kw  ERP,  Mr. 
Kenney  said.  Full  power  is  a  year 
away,  he  estimated. 

Construction  on  the  transmitter 
site  northeast  of  the  city  is  already 
under  way  with  completion  of  trans- 
mitter building  estimated  in  Octo- 
ber. Tower  delivery  is  expected  in 
60  to  90  days. 

Key  posts  for  TV  are  to  be 
named  next  month,  Mr.  Kenney  re- 
ported, with  the  remaining  staff 
assigned  about  the  time  WKNB- 
TV  is  to  commence  operation. 
WKNB  executives  will  also  func- 
(Continued  on  page  101) 


TV  SETS  DROP 

From  U.  S.  1951  Shipments 

SET  manufacturers  shipped  1,799,- 
977  television  receivers  to  dealers 
in  the  first  five  months  of  1952, 
compared  to  2,310,646  shipped  in 
the  same  1951  period,  according  to 
Radio-Television  Mfrs.  Assn.  May 
shipments  were  estimated  at  235,- 
461  sets  compared  to  287,004  in 
April. 

Estimated  shipments  to  dealers 
by  states  for  the  first  five  months 
follow: 


Alabama    22,438 

Arizona    4,919 

Arkansas    5,455 

California    177,105 

Colorado    961 

Connecticut    42,835 

Delaware    6,745 

District  of  Columbia    16,916 

Florida    28,755 

Georgia    38,777 

Idaho    32 

Illinois    101,710 

Indiana   .-.   71,520 

Iowa    32,670 

Kansas    11,751 

Kentucky    25,393 

Louisiana   17,921 

Maine    2,789 

Maryland    30,668 

Massachusetts    77,560 

Michigan    76,699 

Minnesota    25,181 

Mississippi   ,   5,044 

Missouri    47,806 

Montana    17 

Nebraska   15,224 

Nevada    6 

New    Hampshire    7,151 

New  Jersey    71,859 

New  Mexico    2,379 

New  York    220,697 

North  Carolina    38,184 

North  Dakota    ,  36 

Ohio    145,667 

Oklahoma    28,263 

Oregon    118 

Pennsylvania    161,912 

Rhode  Island    12,536 

South  Carolina   8,732 

South  Dakota    239 

Tennessee    25,604 

Texas    73,466 

Utah    9,986 

Vermont    1,904 

Virginia    32,962 

Washington    23,041 

West  Virginia    19,809 

Wisconsin    28,470 

Wyoming    65 
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Keep  Your 
Own  Count! 


WMAt-TV 
CHANNEL 
2 


22| 


12 


FOLLOW  THE  DEMOCRATIC  NATIONAL 
CONVENTION  AS  CARRIED  ON  CHANNEL  2 

TIME  AND  PLACE;  International  Amphitheater  in  Chicago;  starting  July  21,  12:30  P.M. 

NOMINATION:  The  states  and  territories  vote  in  alphabetical  order.  During  the  first  roll  call  each  delegation 

nominates  a  candidate,  passes,  yields  to  another  state  or  seconds  an  earlier  nomination. 
BALLOTING:  In  the  balloting,  the  chairman  of  each  delegation  announces  the  votes  of  the  delegates  from  his 

state.  You'll  find  the  total  number  from  each  state  and  territory  listed  in  the  scorecard  to  the  right. 
DELEGATES:  There  are  1230  votes,  in  all,  at  the  Democratic  Notional  Convention;  616  needed  to  nominate  the 

Democratic  candidate  for  the  Notional  election.  Balloting  will  continue  until  i 

least  this  total. 

It's  Convention  Time  again  on  Channel  2.  Clip  out  the  scorecard  and  watch  the  Democratic  National  Con- 
.  of  1952. 


ARK.  23j 


SUNPAPERS  TELEVISION 


WMAR-TV 


CHANNEL  2 

"Your  Convention  Channel 
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PINPOINT 
YOUR 

PERSISTENT 
SALESMAN 


SELLING  PROSPEROUS 
SOUTHERN  NEW  ENGLAND 
with 

UNDUPLICATED  COVERAGE 

in  220,000  HOMES! 

WJAR-TV 

Providence 

Represented  Nationally  by 

Weed  Television 

In  New  England  —  Bertha  Barman 


Jr..  president  of  WCOA  Penascola, 
WTMC  Ocala  and  WDLP  Panama  City, 
Fla. 

ORLANDO,  Fla.— WORZ  Inc. 
(WORZ),  VHF  Ch.  9  (186-192  mc);  ERP 
8.3  kw  visual,  4.4  kw  aural;  antenna 
height  above  average  terrain  S36  ft., 
above  ground  354  ft.  Estimated  con- 
struction cost  $168,469,  first  year  oper- 
ating cost  $92,500,  revenue  not  esti- 
mated. Post  Office  address:  740  N. 
Orange  Ave.,  Orlando,  Fla.  Studio  and 
transmitter  location:  on  Orlavista  Road, 
about  3  mi.  West  of  business  section 
of  Orlando.  Geographic  coordinates:  23° 
?2'  53"  N.  Lat.,  81°  25'  37"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Eliot  C.  Lovett,  Washington. 
Consulting  engineer  Commercial  Radio 
Equipment  Co..  Washington.  Principals 
include  President  Naomi  T.  Murrell 
(56%),  Vice  President  Eugene  D.  Hill 
(22%)  (held  jointly  with  Joaquin  M. 
Hill),  and  Secretary-Treasurer  William 
O.  Murrell  Jr.  (22%). 

t  IDAHO  FALLS,  Idaho — Idaho  Radio 
Corp.  (KID),  VHF  Ch.  3  (60-66  mc); 
ERP  6.2  kw  visual,  3.1  kw  aural;  an- 
tenna height  above  average  terrain 
256  ft.,  above  ground  387  ft.  Estimated 
construction  cost  $120,000,  first  year 
operating  cost  $50,000.  revenue  $50,000. 
Post  Office  address:  P.  O.  Box  701, 
Idaho  Falls,  Idaho.  Studio  location  to 
be  determined.  Transmitter  location: 
l^i  mi.  SE  of  Idaho  Falls  on  North  Side 
of  Amnion  Road.  Geographic  coordi- 
nates 43°  29'  01"  N.  Lat.,  112°  00'  33" 
W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Wilkinson.  Boyden 
&  Cragun,  Washington.  Consulting  En- 
gineer Vandivere,  Cohen  &  Wearn, 
Washington.  Principals  include  Presi- 
dent A.  W.  Schweider  (7.3%)  and  Vice 
President  Guv  A.  Poulsen  (6.7%  ).  KSL- 
AM-FM-TV  Salt  Lake  City,  Utah,  owns 
25.9%  of  applicant,  and  Zions  Securi- 
ties Corp.  (business  rentals),  Salt  Lake 
City,  owns  17.4%.  Ten  remaining  stock- 
holders have  less  than  5%  interest  each. 

PEORIA,  111.— Hilltop  Bcstg.  Co. 
(WWXL),  UHF  Ch.  19  (500-506  mc); 
ERP  90.8  kw  visual,  51.5  kw  aural;  an- 
tenna height  above  average  terrain  275 
ft.,  above  ground  240  ft.  Estimated 
construction  cost  $157,437,  first  year 
operating  cost  $155,000,  revenue  $255,- 
000.  Post  Office  address  %  Hugh  R. 
Norman,  324  Main  St..  Davenport,  Iowa. 
Studio  location  to  be  determined. 
Transmitter  location  intersection  of 
Stewart  and  Leonard  Streets.  Geo- 
graphic coordinates  40°  39'  11"  N.  Lat., 
89°  35'  16"  W.  Long.  Transmitter  Du- 
Mont,  antenna  RCA.  Legal  counsel 
Eugene  L.  Burke,  Washington.  Con- 
sulting engineer  Walter  F.  Kean,  River- 
side. 111.  Principals  include  President 
Hugh  R.  Norman,  president  and  ma- 
jority stockholder  of  KSTT  Daven- 
port, Iowa,  and  Walter  F.  Kean,  con- 
sulting radio  engineer,   Riverside,  111. 

PEORIA,  111.— Hilltop  Bcstg.  Co. 
(WWXL),  Ch.  19  (500-506  mc),  ERP 
93.5  kw  visual,  53  kw  aural;  antenna 
height  above  average  terrain  277  ft., 
above  ground  414  ft.  Studio  and  trans- 
mitter location  Jefferson  Hotel,  235  S. 
Jefferson  Ave.,  corner  of  Jefferso.i 
Ave.,  and  Liberty  Avenues,  Peoria. 
Geographical  coordinates:  40°  41'  31" 
N.  Lat..  89°  35'  37"  W.  Long.  [Modifica- 
tion of  application;  see  above.] 

QUINCY,  111.— Quincy  Bcstg.  Co. 
(WGEM),  VHF  Ch.  10  (192-198  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  terrain  676  ft., 
?bove  ground  574  ft.  Estimated  con- 
struction cost  $372,150,  first  year  oper- 
ating cost  $220,000,  revenue  $275,000. 
Post  Office  address:  Hotel  Quincy,  513 
Hampshire  St.,  Quincy.  Studio  location: 
Hotel  Quincy.  Transmitter  location: 
on  Columbus  Highway,  0.7  mi.  West 
of  Franklin  School,  4  mi.  NE  of  center 
of  Quincy.  Geographic  coordinates: 
29°  57'  09"  N.  Lat.,  91°  19'  50"  W.  Long. 
Transmitter  DuMont,  antenna  GE.  Le- 
gal counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer  Cra- 
ven, Lohnes  &  Culver,  Washington. 
Principals  include  President  T.  C.  Oak- 
ley, Vice  President,  Treasurer  and 
Manager  Joseph  S.  Bonansinga  (5%), 
Donald  S.  Gardiner  (8.5%),  Clarence 
H.  Quest  (7%),  and  Anita  C.  Lavery 
(5%).  Quincy  Newspapers  Inc.  owns 
70%   of  stock. 

EVANS  VILLE,  Ind.— Premier  Tele- 
vision Inc.,  UHF  Ch.  62  (758-764  mc); 
ERP  90  kw  visual,  45  kw  aural;  antenna 
height  above  average  terrain  475  ft., 
above  ground  494  ft.  Estimated  con- 
struction cost  $241,230,  first  year  oper- 


ating cost  $221,620,  revenue  $230,000. 
Post  Office  address  215  Sycamore  St., 
Evansville,  Ind.  Studio  location:  1011- 
1013  North  Main  St.  Transmitter  loca- 
tion: Green  River  Road  and  Lincoln 
Ave.  Geographic  coordinates:  37°  58' 
10"  N.  Lat.,  87°  29'  35"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  counsel 
Haley  &  Doty,  Washington.  Consult- 
ing engineer  Martin  R.  Williams.  In- 
d;anapolis,  Ind.  Principals  include 
President  Jesse  D.  Fine,  vice  president 
and  Vs  owner  of  Grand-Carlton  Corp. 
(motion  picture  exhibition).  Evans- 
ville: Vice  President  Isadore  J.  Fine, 
president  and  V3  owner  of  Grand-Carl- 
ton Com.  and  40%  partner  in  law 
firm  of  Hatfield,  Fine  Hatfield  &  Span- 
enberger,  Evansville;  Treasurer  Oscar 
K.  Fine,  secretary-treasurer  and  V3 
owner  of  Grand-Carlton  Corp.:  Secre- 
tarv  Eugene  P.  Fine,  10%  partner  in  law 
firm  of  Hatfield,  Fine,  Hatfield  &  Span- 
enberger,  and  William  Robert  Wilson, 
employe  of  NBC  New  York,  who  will 
b^  manager  of  Evansville  TV  station 
if  application  is  granted.  Grand-Carl- 
ton Corp.  owns  90%  of  applicant. 

f  HENDERSON.  Ky.— Tel-A-Ray  En- 
terorises  Inc.,  UHF  Ch.  50  (686-692  mc): 
ERP  23.2  kw  visual,  11.6  kw  aural: 
antenna  height  above  average  terrain 
391  ft.,  above  ground  342  ft.  Estimated 
construction  cost  $163,500,  first  year  op- 
erating cost  $50,000,  revenue  $125,000. 
Post  Office  address-  P.  O.  Box  332. 
Henderson,  Ky.  Studio  and  transmitter 
location:  on  Water  St.  between  3rd 
and  4th  Sts.  Geographic  coordinates: 
37°  50'  41"  N.  Lat.,  87°  35'  25"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Dow,  Lohnes  &  Albertson. 
Washington.  Consulting  engineer  A.  D. 
Ring  &  Co.,  Washington.  Principals 
include  President  Jack  Grimes  (17.8%), 
no  other  business  interests;  Vice  Presi- 
dent Neff  Cox  Jr.  (13%);  Secretary- 
Treasurer  James  E.  Hunt  (1.5%),  Hen- 
derson attorney;  Victor  E.  Chamberlain 
(17.8%);  R.  A.  Hughes  (9.6%),  half 
owner  of  tobacco  warehouse  and  in- 
surance agent:  M.  H.  Kirby  (9.6%), 
president  of  First  National  Bank  of 
Henderson;  George  L.  Moos  (9.6%  ),  vice 
president  and  cashier  of  First  Na- 
tional Bank  of  Henderson;  Samuel  C. 
Lambert  (9.5%);  Prentice  A.  Melton 
(9.5%).  half  owner  of  Melton  &  Spring- 
er Insurance  Agency,  Henderson; 
John  S.  Palmore  (1.5%),  Henderson 
attorney,  and  Marianna  Hund  (0.6%). 

L^XiNfJTON.  Kv.— Bluegrass  Bcstg. 
Co.  (WVLK),  UHF  Ch.  33  (584-590  mc); 
ERP  192  kw  visual,  96  kw  aural:  an- 
tenna height  above  average  terrain  331 
ft.,  above  ground  349  ft.  Estimated  con- 
struction cost  $246,500,  fisrt  year  oper- 
ating cost  $210,000,  revenue  $222,000. 
Post  Office  address:  Phoenix  Hotel,  120 
East  Main  St.,  Lexington.  Studio  and 
transmitter  location:  Phoenix  Hotel. 
Geographic  coordinates:  38°  02'  45.7" 
N.  Lat.,  84°  29'  49.3"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  coun- 
sel Arnold,  Fortas  &  Porter,  Washing- 
ton. Consulting  engineer  Walter  T. 
Sutton  Jr.,  Lexington,  Ky.,  and  A.  D. 
Ring  &  Co.,  Washington.  Principals 
include  President  G.  D.  Kincaid 
(32.6%),  Vice  President  John  E.  Per- 
kins and  Secretary-Treasurer  Frank  G. 
Trimble  Jr. 

MONROE,  La. — Delta  Television  Inc., 

UHF  Ch.  43  (644-650  mc);  ERP  76.8  kw 
visual,  43.5  kw  aural;  antenna  height 
above  average  terrain  319  ft.,  above 
ground  332  ft.  Estimated  construction 
cost  $195,236.  first  year  operating  cost 
$135,000,  revenue  $135,000.  Post  Office 
address:  3708  De  Siard  St.,  Monroe,  La. 
Studio  and  transmitter  location:  NE  of 
railroad  crossing  on  Forsythe  Ave. 
Geographic  coordinates:  32°  31'  59"  N. 
Lat.,  92°  06'  40"  W.  Long.  Transmitter 
DuMont,  antenna  GE.  Legal  counsel 
Kirkland,  Fleming,  Green,  Martin  & 
Ellis,  Washington.  Consulting  engineer 
Commercial  Radio  Equipment  Co., 
Washington.  Principals  include  Presi- 
dent Howard  E.  Griffith  (49%),  owner 
of  Griffith  Electric  Co.  (industrial  radio 
communications),  Monroe.  La.;  Vice 
President  J.  O.  Willet  (49%),  owner  of 
pipeline  stringing  and  motor  carrier 
company,  Monroe,  and  Secretary-Treas- 
urer Maurice  Glazer  (2%),  certified 
public  accountant,  Monroe. 

t  LEWISTON,  Maine— The  Lewiston- 
Auburn  Bcstg.  Corp.  (WLAM),  VHF 
Ch.  8  (180-186  mc);  ERP  11.4  kw  visual, 
5.7  kw  aural;  antenna  height  above 
average  terrain  359  ft.,  above  ground 
337  ft.  Estimated  construction  cost 
$159,387,  first  year  operating  cost  $130,- 
000,  revenue  $130,000.  Post  Office  ad- 
dress 129  Lisbon  St.,  Lewiston.  Studio 
location  129  Lisbon  St.  Transmitter 
location    West    Auburn    Road.  Geo- 


graphic coordinates  44°  09'  13"  N.  Lat., 
70°  16'  36"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Dempsey 
&  Koplovitz,  Washington.  Consulting 
engineer  Craven,  Lohnes  &  Culver, 
Washington.  Principals  include  Presi- 
dent Elden  H.  Shute  Jr.  (2%),  Treas- 
urer Frank  S.  Hoy  (67%),  Clerk  Gladys 
Parker  Hoy  (16%)  and  Fred  Parker 
Hoy  (9%). 

LEWISTON,  Maine— Twin  City  Bcstg. 
Co.  (WCOU),  VHF  Ch.  8  (180-186  mc); 
ERP  11.5  kw  visual,  5.7  kw  aural;  an- 
tenna height  above  average  terrain  241 
ft.,  above  ground  240  ft.  Estimated 
construction  cost  $204,141,  first  year 
operating  cost  $98,624,  revenue  $117,- 
000.  Post  Office  address  223  Lisbon  St., 
Lewiston,  Me.  Studio  and  transmitter 
location  on  SE  corner  of  Webber  and 
Dimsdale  Ave.  Geographic  coordinates 
44°  05'  39"  N.  Lat.,  70°  11'  26"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Thomas  P.  Littlepage  Jr., 
Washington.  Consulting  engineer  Rus- 
sell P.  May,  Washington.  Principals 
include  President  and  Treasurer  Faust 
Couture  (70%),  Clerk  Fernand  Despins 
(0.2%)  and  (Mrs.)  Nancy  L.  Couture 
(0.2%). 

t  PORTLAND,  Maine  —  Community 
Bcstg.  Service,  VHF  Ch.  13  (210-216 
mc);  ERP  69  kw  visual,  34.4  kw  aural; 
antenna  height  above  average  terrain 
239  ft.,  above  ground  265  ft.  Estimated 
construction  cost  $290,000.  first  year 
operating  cost  $170,850,  revenue  $180,- 
000.  Post  Office  address  57  State  St., 
Bangor.  Me.  Studio  location  465  Con- 
gress St.  Transmitter  location  atop 
Bank  of  Commerce  Bldg.  Geographic 
coordinates  43°  39'  30"  N.  Lat.,  70°  15' 
48"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  Walter  L.  Dickson, 
Bangor.  Me.  Principals  include  Presi- 
dent Horace  A.  Hildreth  (49.9%),  presi- 
dent and  50%  owner  of  WABI  Bangor, 
Me.,  and  General  Manager  Murray 
Carpenter  (49.8%),  president  and  20% 
owner  of  WPOR  Portland,  Me.,  and 
treasurer  and  50%  owner  of  WABI 
Bangor. 

t  PORTLAND,  Maine— Oliver  Bcstg. 
Corp.  (WPOR),  VHF  Ch.  6  (82-88  mc); 
ERP  100  kw  visual,  60.6  kw  aural;  an- 
tenna height  above  average  terrain 
440  ft.,  above  ground  461  ft.  Estimated 
construction  cost  $217,752,  first  year 
operating  cost  $275,000,  revenue  $315,000. 
Post  Office  address:  477  Congress  St., 
Portland,  Me.  Studio  and  transmitter 
location:  477  Congress  St.  Geographic 
coordinates:  43°  39'  26"  N.  Lat.,  70° 
15'  38"  W.  Long.  Transmitter  and  an- 
tenna RCA.  Legal  counsel  Fly,  Shue- 
bruk  &  Blume,  Washington.  Consult- 
iing  engineer  Robert  M.  Silliman, 
Washington.  Principals  include  Chair- 
man John  M.  Kimball  (4.5%),  Presi- 
dent Harold  H.  Meyer,  Vice  President 
H.  V.  Blaxter  Jr.  (1.5%),  Treasurer 
William  H.  Rea  (4.5%),  Secretary  N. 
V.  Coyle,  Henry  Oliver  Rea  (32%), 
Chester  J.  LaRoche  (16.6%),  William 
S.  Newell  (10%)  and  C.  L.  Landon 
(10%). 

BALTIMORE,  Md.— The  Baltimore 
Radio  Show  Inc.  (WFBR),  UHF  Ch.  30 
(566-572  mc);  ERP  193  kw  visual,  96.5 
kw  aural;  antenna  height  above  aver- 
age terrain  503  ft.,  above  ground  331 
ft.  Estimated  construction  cost  $430,- 
180,  first  year  operating  cost  $313,268. 
revenue  $250,000.  Post  Office  address 
10  East  North  Ave.,  Baltimore  2,  Md. 
Studio  location  10  East  North  Ave. 
Transmitter  location  on  Edmondson 
Ave.  Extension  between  Ingleside  and 
Johnnycake  Roads,  2.25  mi.  West  of 
Baltimore  city  limits.  Geographic  co- 
ordinates 39°  17'  22"  N.  Lat.,  76°  43'  44" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Kirkland.  Flem- 
ing, Green,  Martin  &  Ellis,  Washington. 
Consulting  engineer  Kear  &  Kennedy. 
Washington.  Voting  Trustees  Robert 
S.  Maslin  Sr.,  J.  Bartley  Mettam  Jr. 
and  Frederick  J.  Singley  Jr.  control 
74.8%  of  stock;  Vice  President  Robert 
S.  Maslin  Jr.  controls  20.5%  of  stock. 
Vice  President  and  General  Manager  is 
John  E.  Surrick. 

CUMBERLAND,  Md.— Maryland  Ra- 
dio Corp.  (WTBO),  UHF  Ch.  17  (488- 
494  mc);  ERP  21.8  kw  visual,  10.9  kw 
aural:  antenna  height  above  average 
terrain  1,564  ft.,  above  ground  200  ft. 
Estimated  construction  cost  $240,508, 
first  year  operating  cost  $150,000,  rev- 
enue $175,000.  Post  Office  address  31 
Frederick  St.,  Cumberland.  Studio  and 
transmitter  location  Dan's  Rock  Mtn., 
8.5  mi.  SW  of  Cumberland.  Geographic 
coordinates  39°  34'  52"  N.  Lat.,  78°  53' 
50"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Cohn  & 
Marks,  Washington.  Consulting  en- 
gineer Vilah  G.  Brooks,  Parkersburg, 
W.  Va.  Principals  include  President 
and  Treasurer  Charles  E.  Smith  (10%), 

(Continued  on  page  76) 
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Simplifies  your  audio 


operation.  When  used  in  2- 
channel  operation,  this  G-E 
console  lets  you  audition, 
preview,  and  cue  without  ty- 
ing up  the  program  monitor 
channel.  Extra  mixer  and 
switching  permits  separate 
control  of  grouped  inputs. 
Key  switches  are  of  the  tele- 
phone type.  There  are  no 
push  buttons  anywhere! 


Ail  wiring  Is  in  a  10-inch 
space.  Single  drop- 


down front  panel  permits 
mounting  console  flush  with 
wall  or  window.  Standard 
components  in  a  minimum 
number  of  types  keep  the  de- 
sign simple.  Note  the  mask 
supplied  for  single  or  double 
VU  meter  use. 


ALL  PLUG-IN  AUDIO  CONSOLE! 


Buy  only  the  amplifiers  you  need— Add 
more  later  as  station  requirements  grow 

IN  ONE  INSTRUMENT,  G.E.'s  new  console  wraps 
up  virtually  every  program  audio  facility  you'll 
need  for  AM,  FM  or  TV.  Nine  mixers  and  up  to 
seven  input  pre-amplifiers  provide  all  necessary  com- 
binations for  handling  line,  film,  transcription  or 
remote  shows. 

In  local  or  network  operations,  the  console  is  equally 
versatile.  To  the  basic  unit,  simply  add  a  second  VU 
meter  (mask  is  supplied),  program  amplifier  and 
power  supply  for  dual  channel  output.  Special  care 


in  design,  construction  and  test  of  this  console  has 
reduced  hiss,  hum,  clicks  and  microphonics  to  the 
point  where  they  are  no  problem. 

Change  amplifier  in  less  than  one  minute! 'Even  dur- 
ing a  station  break,  operator  can  make  replacement. 
This  advantage  is  another  General  Electric  first! 


All  specs  in  this  Bulletin 

The  G-E  broadcast  specialist  at  our 
office  near  you  will  outline  the  full 
story  on  this  new  product.  Mean- 
while, write  us  for  Bulletin  X54- 
144 A.  General  Electric  Company, 
Electronics  Park,  Syracuse,  N.  Y. 


FIRST  ALL-PURPOSE  CONSOLE   FOR  AM-FM-TV 


#  Ready-made  plug-in  mounting  facilities.  Amplifier 
receptacles  and  external  connections  are  just  a  few 
inches  behind  the  front  panel — quickly  accessible  for 
maintenance.  Plug  provided  for  warning  light  relays. 

#  Wiring  cost  greatly  reduced.  When  you  get  the 
console  it  is  ready  to  go  on  the  air.  All  internal  plugs 
and  cables  are  pre-wired  and  assembled  in  the  console 
at  the  factory.  On  delivery,  the  unit  can  be  quickly 
plugged  into  previously  wired  desk  connections,  and 
you're  ready  for  operation. 

#  Plastic  marking  strips  are  transparent.  Insert  paper 
strip  markings  as  desired  between  plastic  and  panel. 


•  Aluminum  write-in  strips  over  each  mixer  can  be 
inscribed  with  pencil  or  crayon  and  then  erased.  Per- 
mits you  to  write  "piano",  "trumpet",  "annc",  etc.  over 
appropriate  mixers  and  to  change  markings  for  each 
show.  Console  finish  is  of  pleasing  two-tone  blue. 

•  Color  coded  control  knobs  match  the  key  switches. 
Two  blue  mixer  knobs  are  associated  with  blue  turn- 
table/projector selector  keys,  red  mixer  knob  matches 
4  remote  red  key  switches,  white  mixer  knob  matches 
white  network  key. 

•  Automatic  throw- over  relay  wired  for  use  with 
emergency  power  supply. 


VII  MITE* 
•  ANSI  SELECTOR 


KIN*  t  CU(  \  tUI-IMSTf 

i  .1  «  mti        \o»»-on  yui 

\      V  i 


PROJECTOR  4*0 
7URNTARLI  SELECTOR 
KEYS 

NETWORK  SELECTOR  KEY 


GENERAL 


REGULAR / £  MERC 
OUTPUT  KEY 


SUB  -MASTER 
RAIN  CONTROL 


MONITOR  CAIN  CONTROL 


REMOTE  BUS 
SELECTOR  KEY 

 NETWORK  Bus 

SELECTOR  KEY 


NETWORK  MIIINf  ■ 
fading  CONTROL 

REMOTE  MiiiNfl  • 
FADING  CONTROL 


All  amplifiers  easily  and  quickly  plugged  in.  Only  2  types 
used:  pre-amps  and  program/monitor.  Bottom  tier  pro- 
vides plug-in  connections  for  incoming  wiring. 


ELECTRIC 


WAVE-TV 

in  KENTUCKY! 
in  AUDIENCE! 


Every  day  of  the 
week,  10.9%  more 
homes  tune  to 

WAVE-TV 

than  to  Louisville's 
second  station! 


(According  to  scientific 
survey  made  by  Dr.  Ray- 
mond A.  Kemper,  Head  of 
the  Psychological  Services 
Center,  University  of 
Louisville,  in  WAVE-TV 
area,  March,  1952) 

WAVE-TV 

CHANNEL  5 
NBC  •  ABC  •  DUMONT 

LOUISVILLE,  KENTUCKY 

^■ygr?*  FREE  &  PETERS,  Inc. 
Exclusive  National  Representatives 
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Vice  President  George  H.  Clinton 
(10%),  general  manager  and  vice  presi- 
dent of  WPAR  Parkersburg,  W.  Va.; 
Howard  L.  Chernoff  (16%).  general 
manager  of  KFMB-AM-TV  San  Diego; 
Frank  A.  Baer  (10%).  president  of  Com- 
mercial Insurance  Service  Inc.,  Charles- 
ton, and  Ben  K.  Baer  (12%),  junior 
partner  with  Charleston  law  firm  of 
Campbell,  McClintic,  James  &  Wise. 

CUMBERLAND,  Md.— The  Western 
Maryland  Bcstg.  Co.  (WDYK),  UHF  Ch. 

17  (488-494  mc);  ERP  102  kw  visual,  51 
kw  aural;  antenna  height  above  aver- 
age terrain  1,502  ft.,  above  ground  240 
ft.  Estimated  construction  cost  $253,- 
333.  first  year  operating  cost  $200,000, 
revenue  $240,000.  Post  Office  address 
450  Byrd  Ave.,  Cumberland.  Studio 
location  450  Byrd  Ave.  Transmitter 
location  atop  Dan's  Rock  Mtn.,  8.5  mi. 
SW  of  Cumberland.  Geographic  co- 
ordinates 39°  34'  53"  N.  Lat.,  78°  53'  54" 
W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Krieger 
&  Jorgensen,  Washington.  Consulting 
engineer  Craven,  Lohnes  &  Culver, 
Washington.  Principals  include  Presi- 
dent Richard  Aubrey  Reese  (85%), 
owner  of  WDYK  and  executive  vice 
president  of  Greer  Steel  Co.,  Morgan- 
town,  W.  Va.;  Secretary  James  Alfred 
Avirett  (3.5%),  attorney  in  Cumber- 
land, and  21  other  stockholders,  each 
with  less  than  1%  .interest. 

t  BOSTON,  Mass. — Matheson  Radio 
Co.  (WHDH),  VHF  Ch.  5  (76-82  mc); 
ERP  100  kw  visual.  50  kw  aural;  an- 
tenna height  above  average  terrain 
500  ft.,  above  ground  548  ft.  Esti- 
mated construction  cost  $514,763,  first 
year  operating  cost  $600,000,  revenue 
$798,130.  Post  Office  address  6  St. 
James  St.,  Boston.  Studio  location:  6 
St..  James  St.  Transmitter  location: 
John  Hancock  Life  Insurance  Co.  Bldg.. 
180  Berkeley  St.  Geographic  coordi- 
nates: 42°  20'  59"  N.  Lat.,  71°  04'  25" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Dempsey  &  Koplovitz, 
Washington.  Consulting  engineer  A. 
Earl  Cullum  Jr.,  Dallas,  Tex.  Princi- 
pals include  President  Robert  B. 
Choate,  Treasurer  Roger  P.  Talmadge 
and  Clerk  Francis  A.  Wood.  Fidelity 
Bcstg.  Corp.  owns  100%  interest  in 
applicant. 

7  FALL  RIVER,  Mass.— New  England 
Television  Co.,  UHF  Ch.  40  (626-632 
mc);  ERP  20.2  kw  visual  10.1  kw  aural; 
antenna  height  above  average  terrain 
398  ft.,  above  ground  191  ft.  Estimated 
construction  cost  $170,600,  first  year 
operating  cost  $190,000,  revenue  $195,000. 
Post  Office  address  514  Industrial  Trust 
Bldg..  Providence  3,  R.  I.  Studio  loca- 
tion to  be  determined.  Transmitter 
location  on  Hambly  Road,  3.9  mi.  SW 
of  Fall  River  post  office.  Geographic 
coordinates  41°  39'  08"  N.  Lat.,  71°  11' 
31"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Abraham 
Belilove,  Providence,  R.  I.  Consulting 
engineer  J.  Gordon  Keyworth,  Wil- 
liamstown,  Mass.  Principals  include 
President  Alfred  DeMaris  (4/9),  gen- 
eral manager  and  80%  owner  of  The 
Short  Line  Inc.  (bus  company)  and  in- 
terest in  other  motor  coach  companies; 
Vice  President  Harold  C.  Arcaro  (V3), 
Providence  attorney  and  1/6  owner  of 
WRIB  Providence;  Vice  President 
Lewis  Tanner  (1/9),  advertising  and 
sales  manager  of  Housewares  Supply 
Co.,  Warren,  R.  I.,  and  Treasurer 
Abraham  Belilove  (1/9),  Providence 
attorney. 

WORCESTER,  Mass.— Salisbury  Bcstg. 
Corp.,  UHF  Ch.  14  (470-476  mc);  ERP 
212  kw  visual,  112.5  kw  aural;  antenna 
height  above  average  terrain  837  ft., 
above  ground  227  ft.  Estimated  con- 
struction cost  $350,000,  first  year  operat- 
ing cost  $350,000,  revenue  $375,000.  Post 
Office  address  6  Norwich  St.,  Worcester. 
Transmitter  location  on  Asnebumskit 
Hill  near  Paxton,  Mass.  Geographic 
coordinates  42°  18'  07"  N.  Lat.,  71°  53' 
51"  W.  Long.  Transmitter  and  antenna 
make  not  specified.  Legal  counsel  Mc- 
Kenna  &  Wilkinson,  Washington.  Con- 
sulting engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  in- 
clude President  William  B.  Smith  (5%), 
president  of  James  A.  Smith  &  Sons 
(comb  mfrs.);  Vice  President  Ansel  E. 
Gridley  (5%),  president,  general  man- 
ager and  majority  stockholder  of 
WFGM  Fitchberg,  Mass.,  and  Ralph  K. 
Hubbard  (10%),  president  of  Packard 
Mills  (woolen  mfrs.),  Webster,  Mass. 
Fox,  Wells  &  Co.  (investments),  New 
York,  holds  30%  interest. 

BATTLE  CREEK,  Mich.— W.  S.  But- 
terfield  Theatres  Inc.,  UHF  Ch.  64 
(770-776  mc);  ERP  1,000  kw  visual, 
550  kw  aural;   antenna  height  above 


terrain  575  ft.,  above  ground  537  ft. 
Estimated  construction  cost  $698,123, 
first  year  operating  cost  $142,000,  reve- 
nue $160,000.  Post  Office  address:  1492 
National  Bank  Bldg.,  Detroit  26,  Mich. 
Studio  and  transmitter  location:  On 
Highway  37,  3.5  mi.  South  of  Dowling, 
Mich.  Geographic  coordinates:  42°  23' 
20"  N.  Lat.,  85°  15'  27"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal 
counsel  Hogan  &  Hartson,  Washing- 
ton. Consulting  engineer  George  P. 
Adair,  Washington.  Principals  in- 
clude President  M.  F.  Gowthorpe, 
president  and  treasurer  of  Consolidated 
Theatres  Inc.,  B  &  J  Theatres  Inc., 
J.  R.  Denniston  Theatre  Co.,  Carley 
Amusement  Co.,  Butterfield  Michigan 
Theatres  Co.  and  Bijou  Theatrical  En- 
terprise Co.,  Detroit;  Vice  President 
snd  Secretary  William  A.  Ruble,  vice 
president  and  secretary  of  Butterfield 
Michigan  Theatres  Co.  and  Bijou  Thea- 
trical Enterprise  Co.,  Vice  President 
Paul  W.  Seippel,  vice  president  of  But- 
terfield Michigan  Theatres  Co.,  and 
H.  Edward  Stuckey,  vice  president  of 
Butterfield  Michigan  Theatres  Co.  Sole 
stockholder  of  Class  A  and  Class  C 
stock  is  Bijou  Theatrical  Enterprise 
Co.,  Detroit.  Sole  stockholder  of  Class 
B  stock  is  The  Regents  of  the  U.  of 
Michigan,  Ann  Arbor,  Mich.  W.  S. 
Butterfield  Theatres  Inc.  is  also  ap- 
plicant for  TV  station  at  Flint,  Mich. 
The  Regents  of  the  U.  of  Michigan  is 
licensee  of  WUOM  (FM)  Ann  Arbor, 
Mich. 


t  ST.  PAUL,  Minn.— WMIN  Bcstg. 
Co.  (WMIN),  VHF  Ch.  11  (198-204  mc); 
ERP  316  kw  visual,  158  kw  aural:  an- 
tenna height  above  average  terrain  514 
ft.,  above  ground  577  ft.  Estimated 
construction  cost  $425,000,  first  year 
operating  cost  $400,000.  Post  Office 
address  538  Hamm  Bldg.,  St.  Paul. 
Transmitter  location  at  intersection  of 
Frontenac  and  St.  Anthony  Avenues. 
Geographic  coordinates  44°  57'  28"  N. 
Lat.,  93°  12'  15"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Kirkland,  Fleming,  Green,  Martin  & 
Ellis,  Washington.  Consulting  engi- 
neer Jansky  &  Bailey,  Washington. 
Principals  include  President  N.  L. 
Bentson  and  Secretary  Mort  Bentson 
control  87%  of  stock  as  trustees  of 
testamentary  trust  of  Edward  Hoffman; 
Executive  Vice  President  Frank  M. 
Devaney  (10%),  and  L.  C.  Borgstrom 
(3%).  Applicant  also  has  interest  in 
WRFW  Eau  Claire,  Wis.,  KZYZ  Red- 
lands,  Calif.,  and  KELO  Sioux  Falls, 
S.  D. 

BILOXI,  Miss. — Radio  Associates  Inc. 
(WVMI),  VHF  Ch.  13  (210-216  mc); 
ERP  3  kw  visual,  1.5  kw  aural;  an- 
tenna height  above  average  terrain 
303.7  ft.,  above  ground  330  ft.  Esti- 
mated construction  cost  $119,099,  first 
year  operating  cost  $120,000,  revenue 
$180,000.  Post  Office  address:  P.O.  Box 
152,  Biloxi,  Miss.  Studio  and  trans- 
mitter location  ZVz  mi.  from  East  end 
of  Ocean  -  Springs  -  Biloxi  Memorial 
Bridge.  Geographic  location:  30°  24' 
00"  N.  Lat.,  88°  48'  30"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal 
counsel  Maurice  Barnes,  Washington. 
Consulting  engineer  Odes  E.  Robinson, 
Biloxi,  Miss.  Principals  include  Pres- 
ident Odes  E.  Robinson  (66%),  also 
interested  in  WPTW  Piqua,  Ohio,  and 
WKOY  Bluefield,  W.  Va.;  Secretary 
Frances  L.  Robinson  (2%),  and  Vice 
President  James  H.  McKee  (32%). 

JACKSON,  Miss. — Mississippi  Bcstg. 
Co.  (WJQS),  UHF  Ch.  47  (668-674  mc); 
ERP  205  kw  visual,  102.5  kw  aural;  an- 
tenna height  above  average  terrain  500 
ft.,  above  ground  540  ft.  Estimated 
construction  cost  $229,863,  first  year 
operating  cost  $175,000,  revenue  $185,- 
000.  Post  Office  address  P.  O.  Box  591, 
Meridian,  Miss.  Studio  and  transmitter 
location  Edwards  Hotel.  Geographic 
coordinates  32°  17'  58"  N.  Lat.,  90°  11' 
27"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Harry  J. 
Daly,  Washington.  Consulting  engi- 
neer Fred  O.  Grimwood  &  Co.,  St. 
Louis,  Mo.  Principals  include  Presi- 
dent, Secretary,  Treasurer  and  Gen- 
eral Manager  D.  W.  Gavin  (75%),  75% 
owner  and  also  general  manager  of 
Mississippi  Bcstg.  Co.,  licensee  of 
WCOC  Meridian,  WMBC  Macon  and 
WACR  Columbus,  and  Vice  President 
Mrs.  R.  S.  Gavin  (25%). 

HASTINGS,  Neb.— The  Seaton  Pub- 
lishing Co.  (KHAS),  VHF  Ch.  5  (76- 
82  mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
761  ft.,  above  ground  755  ft.  Estimated 
construction    cost    $414,314,    first  year 


operating  cost  $180,000,  revenue  $200,000. 
Post  Office  address:  906  W.  2nd  St., 
Hastings,  Neb.  Studio  location  906  W. 
2nd  St.  Transmitter  location:  Sec.  24, 
Twp.  8,  Range  10,  about  2.5  mi.  North 
of  Hastings.  Geographic  coordinates: 
40°  39'  06"  N.  Lat.,  98°  23'  04"  W.  Long. 
Transmitter  DuMont,  antenna  GE. 
Legal  counsel  Dow,  Lohnes  &  Albert- 
son,  Washington.  Consulting  engineer 
Mcintosh  &  Inglis,  Washington.  Prin- 
cipals include  President  Sen.  Fred  A. 
Seaton  (R-Neb.)  (33V3%),  23%  owner 
of  KHAS.  30%  owner  of  KMAN  Man- 
hattan, Kan.,  and  31%  owner  of  KGGF 
Coffeyville,  Kan.,  and  part  owner  of 
various  midwestern  newspapers;  Vice 
President  Fay  N.  Seaton  (33&%),  who 
has  substantially  same  interests  as  Fred 
A.  Seaton,  and  Secretary-Treasurer 
Richard  M.  Seaton  (331/3%),  who  has 
substantially  the  same  interests  as  Fred 
A.  Seaton. 

LAS  VEGAS,  Nev.— Las  Vegas  Tele- 
vision Inc.  (KLAS),  VHF  Ch.  8  (180- 
186  mc);  ERP  24.4  kw  visual,  12.2  kw 
aural;  antenna  height  above  average 
terrain  800  ft.,  above  ground  100  ft. 
Estimated  construction  cost  $190,000, 
first  year  operating  cost  $168,000,  rev- 
enue $204,000.  Post  Office  address  P.  O. 
Box  1510,  Las  Vegas.  Studio  location 
to  be  determined.  Transmitter  loca- 
tion on  mountain  peak  0.3  mi.  NE  of 
Alunite,  Nev.  Geographic  coordinates 
35°  58'  43"  N.  Lat.,  114°  54'  18"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 
ington. Consulting  engineer  Grant  R. 
Wrathall,  Aptos,  Calif.  Principals  in- 
clude President  R.  G.  Jolley  (331/3%), 
662/3%  owner  of  KLAS  and  owner  of 
Vegas  Brick  &  Tile  Co.  (general  con- 
tractors), Las  Vegas,  and  Treasurer 
Frederick  G.  Stoye  (16%%),  general 
manager  and  33V3%  owner  of  KLAS, 
and  owner  of  Nevada  Communications 
Co.  (lessors  of  two-way  radio-telephone 
phone  equipment  to  Las  Vegas  taxicab 
operators).  Las  Vegas  Bcstrs  Inc., 
owned  2/3  by  Mr.  Jolley  and  Vs  by  Mr. 
Stoye,  owns  remaining  50%  of  ap- 
plicant. 

ALBUQUERQUE,  N.  M. — New  Mex- 
ico Bcstg.  Co.  (KGGM),  VHF  Ch.  13 
(210-216  mc);  ERP  89.1  kw  visual.  44.6 
kw  aural;  antenna  height  above  average 
terrain  4,234  ft.,  above  ground  163  ft. 
Estimated  construction  cost  $448,000, 
first  year  operating  cost  $240,000.  reve- 
nue $220,000.  Post  Office  address:  P.O. 
Box  1294.  Albuquerque.  N.  M.  Studio 
location:  Gentry  at  4th  St.  Transmit- 
ter location:  Sandia  Crest,  Bernalillo 
County.  Geographic  coordinates:  35° 
12'  53"  N.  Lat.,  106°  27'  00"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Dempsey  &  Koplovitz,  Wash- 
ington. Consulting  engineer  A.  Earl 
Cullum  Jr.,  Dallas,  Tex.  Principals  in- 
clude President  A.  R.  Hebenstreit 
(74.6%)  and  Vice  President  S.  P.  Vidal 
(25%).  Applicant  also  is  licensee  of 
KVSF  Santa  Fe,  N.  M. 

CLOVIS,  N.  M. — Telepolitan  Bcstg. 
Co.,  VHF  Ch.  12  (204-210  mc);  ERP  10.7 
kw  visual,  5.3  kw  aural;  antenna  height 
above  average  terrain  525  ft.,  above 
ground  517  ft.  Estimated  construction 
cost  $150,545,  first  year  operating  cost 
$80,000,  revenue  $100,000.  Post  Office 
address:  %  Sid  Pipkin,  StaT  Route, 
Clovis,  N.  M.  Studio  and  transmitter 
location:  V2  mi.  North  of  Clovis  city 
limits  on  State  Highway  18.  Geo- 
graphic coordinates:  34°  26'  00"  N. 
Lat..  103°  11'  30"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
Quinn  &  Cox,  Clovis,  N.  M.  Consult- 
ing engineer  Sid  S.  Pipkin,  Clovis. 
Principals  include  Sid  S.  Pipkin  (50%). 
farming  15  mi.  North  of  Clovis,  and 
Sam  W.  Pipkin  (50%).  same  interests 
as  Sid  S.  Pipkin.  Sam  W.  Pipkin  is 
father  of  Sid  Pipkin. 

BINGHAMTON,  N.  Y.  —  The  Bing- 
hamton    Bcstrs.    Inc.    (WKOP),  UHF 

Ch.  40  (626-630  mc);  ERP  102  kw  visual, 
51.4  kw  aural;  antenna  height  above 
average  terrain  461  ft.,  above  ground 
209  ft.  Estimated  construction  cost 
$180,786,  first  year  operating  cost  $218.- 
468,  revenue  $198,500.  Post  Office  ad- 
dress: 34  Chenango  St.,  Binghamton, 
N.  Y.  Studio  location:  34  Chenango 
St.  Transmitter  location:  On  Carman 
Road,  0.5  mi.  South  of  Binghamton 
city  limits  and  0.25  mi.  East  of  Park 
Ave.  Geographic  coordinates:  42°  04' 
03.3"  N.  Lat.,  75°  54'  19.8"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Stephen  Tuhy  Jr.,  Wash- 
ington. Consulting  engineer  Commer- 
cial Radio  Equipment  Co.,  Washington. 
Principals  include  President  Andrew 
Jarema  (48%),  Vice  President  Doris 
Jarema  (1%)  and  Secretary-Treasurer 
Frank  H.  Altdoeffer  (51%),  who  also 
is  81%  owner  of  WLAN  Lancaster,  Pa. 

(Continued  on  page  78) 
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WOAI-TV's  all  night  telethon  for  cerebral  palsy, 
starring  Walter  O'Keefe,  Dagmar  and  Penny  Singleton, 
produced  over  $75,000  —  an  average  of  better  than 
92 Vk  per  set  in  the  San  Antonio  Area. 

On  the  same  night  a  national  telethon  telecast 
in  38  other  cities  for  an  equally  worthy  cause  averaged 
a  return  of  3.7c  per  set,  with  the  highest  return  in  any 
one  city  1 4c  per  set. 

The  largest  single  donation  in  San  Antonio  was 
$1,000.00.  Over  90%  of  the  $75,000  came  from  the 
many  thousands  of  small  donors  who  saw  the  show 
and  responded. 

Our  point  is  .  .  . 

folks  around  here  react  to  what  they 
see  on  WQAl-TV. 


Represented  Nationally  by 
EDWARD  PETRY  &  COMPANY,  INC. 
New  York,  Chicago,  Los  Angeles, 
St.  Louk,  Dallas,  San  Francisco,  Detroit. 
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t  BUFFALO,  N.  Y. — Buffalo  Courier- 
Express  Inc.  (WEBR),  VHF  Ch.  7  (174- 

180  mc);  ERP  246  kw  visual,  123  kw 
aural;  antenna  height  above  average 
terrain  1.079  ft.,  above  ground  824  ft. 
Estimated  construction  cost  $548,000, 
first  year  operating  cost  $725,000,  reve- 
nue $750,000.  Post  Office  address:  785 
Main  St.,  Buffalo,  N.  Y.  Studio  loca- 
tion: To  be  determined.  Transmitter 
location:  On  Zimmerman  Road.  0.5  mi. 
North  of  -Rice  Hill  Road.  Geographic 
coordinates:  42°  38'  13"  N.  I_at.,  78° 
46'  05"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Kirkland, 
Fleming,  Green,  Martin  &  Ellis,  Wash- 
ington. Consulting  engineer  Mcintosh 
&  Inglis,  Washington.  Principals  in- 
clude President  William  J.  Conners 
(51%),  Vice  President  Frank  J.  Clancy, 
Vice  President  Burrows  Matthews, 
Treasurer  Howard  W.  Clother,  Secre- 
tary John  J.  Meegan,  G.  H.  Calvert 
(8.1%),  Mary  C.  Andrews  (8.1%),  Kath- 
erine  C.  Ryan  (8.1%),  and  Ruth  C.  At- 
wood  (8.1%). 

PLATTSBURG,  N.  Y.— Great  North- 
ern Television  Inc.  (WDS.Y),  UHF  Ch. 
28  (554-560  mc);  ERP  100  kw  visual.  53.2 
kw  aural;  antenna  height  above  aver- 
age terrain  220  ft.,  above  ground  239 
ft.  Estimated  construction  cost  $209,- 
360.  first  year  operating  cost  $120,000, 
revenue  $150,000.  Post  Office  address: 
P.O.  Box  136,  Plattsburg,  N.  Y.  Stu- 
dio location:  301  Cornelia  St.  Trans- 
mitter location:  9.7  mi.  from  Plattsburg 
on  Rand  Hill  Road.  Geographic  co- 
ordinates: 44°  45'  48"  N.  Lat.,  73°  37'  03" 
W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Abe  L.  Stein,  Wash- 
ington. Consulting  engineer  John  M. 
Nazak,  Plattsburg.  N.  Y.  Principals 
include  President  Joel  H.  Scheier,  Vice 
President  Vincent  S.  Jerry,  Secretary- 
Treasurer  John  M.  Nazak  and  Martin 
L.  Schulman. 

CHARLOTTE,  N.  C— Inter-City  Adv. 
Co.  of  Charlotte,  N.  C,  Inc.  (WAYS), 
VHF  Ch.  9  (186-192  mc);  ERP  316  kw 
visual,  158  kw  aural;  antenna  height 
above  average  terrain  675  ft.,  above 
ground  674  ft.  Estimated  construction 
cost  $449,400,  first  year  operating  cost 
$312,000,  revenue  $330,000.  Post  Office 
address:  120  E.  3rd  St.,  Charlotte.  Studio 
location:  120  E.  3rd  St.  Transmitter 
location:  0.35  mi.  East  of  Oakdale  Road, 
NW  of  Charlotte.  Geographic  coordi- 
nates: 35=  17'  53"  N.  Lat.,  80°  53'  40" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Krieger  &  Jorgen- 
son.  Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver.  Washington. 
Principals  include  President  George 
W.  Dowdy  (25%),  Vice  President  B.  T. 
Whitmire  (25% ),' Treasurer  J.  Horton 
Doughton  (25%)  and  Secretary  Harold 
H.  Thorns  (25%). 

t  GREENSBORO.  N.  C— Inter-City 
Advertising  Co.  of  Greensboro,  N.  C, 
Inc.  (WCOG):  UHF  Ch.  57  (728-734  mc); 
ERP  117.5  kw  visual,  58.7  kw  aural;  an- 
tenna height  above  average  terrain  240 
ft.,  above  ground  205  ft.  Estimated 
construction  cost  $158,500,  first  year 
operating  cost  $216,000,  revenue  $216,- 
000.  Post  Office  address  316  S.  Greene 
St.,  Greensboro.  N.  C.  Studio  location 
316  S.  Greene  St.  Transmitter  loca- 
tion 4.3  mi.  West  of  center  of  Greens- 
boro, immediately  West  of  town  limits 
of  Hamilton  Lakes  and  0.57  mi.  North 
of  U.  S.  421.  Geographic  coordinates 
36°  04'  40"  N.  Lat..  79°  52'  05"  W.  Long. 
Transmitter  DuMont,  antenna  GE. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent George  W.  Dowdy  (257c),  Vice 
President  B.  T.  Whitmire  (25%  ),  Treas- 
urer J.  Horton  Doughton  (25% )  and 
Secretary  Harold  H.  Thorns  (25%). 

MASSILLON,  Ohio— Midwest  TV  Co., 
UHF  Ch.  23  (524-530  mc);  ERP  100  kw 
visual.  50  kw  aural;  antenna  height 
above  average  terrain  428  ft.,  above 
ground  524  ft.  Estimated  construction 
cost  $257,930,  first  year  operating  cost 
$170,979,  revenue  $130,500.  Post  Office 
address  500  Security  Bldg.,  Toledo, 
Ohio.  Studio  and  transmitter  location 
5.6  mi.  NW  of  Massillon  on  Rt.  21,  near 
Butler  Bridge.  Geographic  coordinates 
40°  52'  18"  N.  Lat..  81°  34'  33"  W.  Long. 
Transmitter  DuMont,  antenna  GE. 
Legal  counsel  Fly,  Shuebruk  &  Blume, 
Washington.  Consulting  engineer  Mc- 
intosh &  Inglis,  Washington.  Prin- 
cipals include  President  and  Treasurer 
Edward  Lamb,  president  of  WTOD 
Toledo,  president  and  owner  of  1350 
out  of  1800  shares  of  The  Erie  (Pa.) 
Dispatch,  licensee  of  WIKK  and  WICU 
(TV)  Erie,  owner  of  WHOO  Orlando, 
Fla..  president  of  WTVN  (TV)  Colum- 
bus, Ohio,  and  president  of  Edward 
Lamb  Enterprises  Inc.,  Toledo;  Vice 
President  Frank  C.  Oswald,  vice  presi- 


dent of  Edward  Lamb  Enterprises;  Vice 
President  James  M.  Bushman,  employee 
of  WTVN  (TV)  Columbus,  and  Secre- 
tary Cecile  Huebner,  secretary  of  Ed- 
ward Lamb  Enterprises  Inc.  Edward 
Lamb  Enterprises  Inc.  owns  100%  of 
applicant. 

ALLENTOWN,  Pa.— Allentown  Tele- 
vision Corp.  (WHOL),  UHF  Ch.  45  (656- 
662  mc);  ERP  187  kw  visual,  93.5  kw 
aural:  antenna  height  above  average 
terrain  563  ft.,  above  ground  527  ft. 
Estimated  construction  cost  $298,950, 
first  year  operating  cost  $250,000,  reve- 
nue $250,000.  Post  Office  address:  502 
Hamilton  St..  Allentown.  Pa.  Studio 
location  1125  Colorado  St.  Transmitter 
location:  At  intersection  of  State  High- 
ways 145  and  329,  2  mi.  NW  of  Coplay, 
Pa.  Geographic  coordinates:  40°  41'  04" 
N.  Lat..  75°  31'  20"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Reed  Rollo,  Washington.  Consult- 
ing engineer  Lynne  C.  Smeby,  Wash- 
ington. Principals  include  President 
Victor  C.  Diehm,  Treasurer  John  G. 
Wilenbecher  and  Secretary  Charles  G. 
Helwik.  Allentown  Bcstg.  Corp.,  li- 
censee of  WHOL.  has  subscribed  for 
99%  of  stock  in  applicant. 

f  ALLENTOWN,  Pa.  —  Perm  -  Allen 
Bcstg.  Co.  (WFMZ),  UHF  Ch.  45  (656- 
662  mc);  ERP  92.2  kw  visual,  52.2  kw 
aural:  antenna  height  above  average 
terrain  264  ft.,  above  ground  341  ft. 
Estimated  construction  cost  $160,973, 
first  year  operating  cost  $260,000,  rev- 
enue $310,000.  Post  Office  address:  Ma- 
sonic Temple  Bldg.,  Allentown,  Pa. 
Studio  location:  1524  Linden  St.  Trans- 
mitter location:  0.5  mi.  West  of  High- 
way 329,  1.35  mi.  North  of  Allentown 
city  limits.  Geographic  coordinates: 
40°  38'  15"  N.  Lat.,  75°  29'  56"  W.  Long. 
Transmitter  DuMont.  antenna  RCA. 
Legal  counsel  Bernard  Koteen.  Wash- 
ington. Consulting  engineer  Commer- 
cial Radio  Equipment  Co.,  Washington. 
Principals  include  President  Raymond 
F.  Kohn  (6.2%),  Vice  President  Earl 
J.  Kohn  (5.6%),  Treasurer  Horace  W. 
Gross  (7.2%)  and  Secretary  Daniel 
Houck  (0.3%). 

ALLENTOWN,  Pa.— Queen  City  Tele- 
vision Co.,  UHF  Ch.  39  (620-626  mc); 
ERP  284  kw  visual,  142  kw  aural;  an- 
tenna height  above  average  terrain  185 
ft.,  above  ground  350  ft.  Estimated 
construction  cost  $331,378,  first  year 
operating  cost  $240,000,  revenue  $255,000. 
Post  Office  address  P.  O.  Box  689, 
Allentown.  Studio  and  transmitter 
location  on  State  Highway  329,  0.8  mi. 
NNW  of  city  limits.  Geographic  co- 
ordinates 40°  37'  40"  N.  Lat.,  75°  29'  09" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Welch.  Mott  &  Morgan, 
Washington.  Consulting  engineer  E.  C. 
Page.  Consulting  Radio  Engineers, 
Washington.  Principals  include  Farris 
E.  Rahall  (34%),  25%  owner  of  Raleigh 
Transit  Co.,  Beckley,  W.  Va.,  city  bus 
lines;  President  Frank  Hausman  (15%), 
60%  owner  of  General  Paving  Co., 
Allentown:  Vice  President  Max  Corn- 
feld  (15%),  automobile  dealer;  Secre- 
tary Ogen  R.  Davies  (7%),  \'3  owner  of 
golf  course,  and  Bernard  B.  Naef  (6%), 
real  estate  development  and  Vs  owner 
of  golf  course.  [Resubmitted;  see  B»T, 
July  7.] 

t  ERIE,  Pa. — Erie  Television  Corp., 
UHF  Ch.  66  (782-788  mc);  ERP  215  kw 
visual,  108  kw  aural:  antenna  height 
above  average  terrain  741  ft.,  above 
ground  527  ft.  Estimated  construction 
cost  $302,545,  first  year  operating  cost 
$210,202,  revenue  $262,032.  Post  Office 
address  P.  O.  Box  272.  Erie,  Pa.  Studio 
location  138  West  10th  St.  Transmitter 
location  Waterford  Pike  Road  (U.  S.  19) 
and  Lee  Road.  Geographic  coordinates 
42°  01'  00.8"  N.  Lat.,  80°  02'  51.6"  W. 
Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Haley  &  Doty,  Wash- 
ington. Consulting  engineer  Craven, 
Lohnes  &  Culver,  Washington.  Prin- 
cipals include  President  John  J.  Mead 
Jr.  (27.6%),  co-publisher,  vice  presi- 
dent, secretary  and  Vs  owner  of  Times 
Pub.  Co.,  Erie;  Vice  President  and 
Treasurer  George  J.  Mead  (35.3%),  co- 
publisher,  treasurer  and  V3  owner  of 
Times  Pub.  Co.;  Secretary  John  W. 
English  (14.8%),  partner  in  Erie  law 
firm  of  English,  Gilson,  Baker  & 
Bowler;  and  John  J.  Boland  Jr.  (14.8%), 
partner  in  Boland  &  Cornelius  (ship 
cargo  brokers),  Buffalo,  N.  Y. 

HARRISBURG,  Pa.  —  Harrisburg 
Bcstrs.  Inc.,  UHF  Ch.  71  (812-818  mc): 
ERP  1,000  kw  visual,  500  kw  aural; 
antenna  height  above  average  terrain 
989  ft.,  above  ground  439  ft.  Estimated 
construction  cost  $767,263,  first  year 
operating  cost  $575,990,  revenue  $385,- 
000.  Post  Office  address:  11  North  Sec- 
ond St.,  Harrisburg.  Studio  location: 
911  Market  St.    Transmitter  location: 


5.75  mi.  North  of  East  Pennsboro  in 
Cumberland  County,  Pa.  Geographic 
coordinates:  45°  19'  03"  N.  Lat.,  76°  56' 
50"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Fisher,  Wayland, 
Duvall  &  Southmayd,  Washington.  Con- 
sulting engineer  Craven,  Lohnes  & 
Culver,  Washington.  Sole  owner  is 
Donald  E.  Newhouse,  V3  owner  of  KGW 
Portland,  Ore.,  and  Vice  President  of 
The  Evening  Journal  Assn.,  Jersey 
City,  N.  J.,  Long  Island  Daily  Press 
Pub.  Co.,  Jamaica,  N.  Y.,  and  Newark 
Morning  Ledger  Co.,  Newark,  N.  J. 

f  SCRANTON,  Pa.— Appalachian  Co., 
UHF  Ch.  73  (824-830  mc);  ERP  17.6  kw 
visual,  9.3  kw  aural;  antenna  height 
above  average  terrain  782  ft.,  above 
ground  161  ft.  Estimated  construction 
cost  $138,800,  first  year  operating  cost 
$180,000,  revenue  $200,000.  Post  Office 
address:  519  Mulberry  St.,  Scranton, 
Pa.  Transmitter  location:  4.5  mi.  SE 
of  center  of  Scranton.  Geographic  co- 
ordinates: 41°  23'  08"  N.  Lat.,  75°  36'  05" 
W.  Long.  Transmitter  GE.  antenna 
Workshop  Associates.  Legal  counsel 
Krieger  &  Jorgensen,  Washington. 
Consulting  engineer  George  P.  Adair, 
Washington.  Principals  include  Gen- 
eral Partners  Frank  J.  Collins  ($180,000 
partnership  contribution),  president, 
general  manager  and  30%  owner  of 
Wyoming  Co.  (coal),  Scranton;  Dahl 
W.  Mack  ($25,000  partnership  contribu- 
tion), owner  of  Scranton  Radio  &  Tele- 
vision Co.  (radio  and  electronic  whole- 
saler). Scranton.  and  Henry  J.  Geist 
($20,000  partnership  contribution), 
owner  of  Henry  J.  Geist  &  Assoc. 
(communications  engineering  consult- 
ants). New  York. 

f  SCRANTON,  Pa.— Electric  City 
Telecasting  Co.  (WQAN),  UHF  Ch.  16 
(482-488  mc);  ERP  291  kw  visual,  152 
kw  aural;  antenna  height  above  aver- 
age terrain  1239  ft.,  above  ground  150 
ft.  Estimated  construction  cost  $512,- 
500,  first  vear  operating  cost  $492,000, 
revenue  $515,000.  Post  Office  address: 
149  Penn  Ave.,  Scranton,  Pa.  Studio 
location:  On  Spruce  St.  at  Penn  Ave. 
Transmitter  location:  Atop  Nald  Mtn., 
5  mi.  NW  of  Scranton.  Geographic  co- 
ordinates: 41°  25'  44"  N.  Lat.,  75°  44'  59" 
W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Fisher,  Wayland, 
Duvall  &  Southmayd,  Washington. 
Consulting  engineer  James  C.  McNary, 
Washington.  Principals  include  Presi- 
dent Edward  J.  Lynett  (25%)  and  Eliz- 
abeth R.  Lynett  (25%).  Meco  Realty 
owns  remaining  50%. 

CHATTANOOGA,  Tenn.  —  Tri-State 
Telecasting  Corp.,  VHF  Ch.  12  (204-210 
mc);  ERP  248  kw  visual,  124  kw  aural; 
antenna  height  above  average  terrain 
1,070  ft.,  above  ground  276  ft.  Esti- 
mated construction  cost  $280,000,  first 
year  operating  cost  $360,000.  Post  Office 
address  1111  Provident  Bldg.,  Chatta- 
nooga. Tenn.  Transmitter  location  on 
Walden  Ridge,  4.9  mi.  NE  of  Chat- 
tanooga city  limits.  Geographic  co- 
ordinates 35°  09'  32"  N.  Lat.,  85°  18'  07" 
W.  Long.  Transmitter  RCA.  antenna 
RCA.  Legal  counsel  Loucks,  Zias, 
Young  &  Jansky,  Washington.  Consult- 
ing engineer  Jansky  &  Bailey.  Wash- 
ington. Principals  include  President 
Alex  Guerry  Jr.  (medicines).  Vice 
President  John  Dickinson  (coffee  deal- 
er), Secretary  Simon  Levine  (hosiery 
mfr.)  and  Treasurer  James  H.  McCall 
(broker).  103  stockholders  compose  ap- 
plicant, each  with  less  than  3%  interest. 

ABILENE,  Tex. — Reporter  Bcstg.  Co. 
(KRBC),  VHF  Ch.  9  (186-192  mc);  ERP 
72  kw  visual,  11  kw  aural;  antenna 
height  above  average  terrain  770  ft., 
above  ground  449  ft.  Estimated  con- 
struction cost  $170,768,  first  year  op- 
erating cost  $l'/0.000,  revenue  $160,000. 
Post  Office  address:  984  N.  4th  St., 
Abilene,  Tex.  Studio  location:  To  be 
determined.  Transm'tter  location: 
Near  U.  S.  84,  11  mi.  South  of  Abilene. 
GeograDhic  coordinates:  32°  17'  22"  N. 
Lat.,  99'°  44'  06"  W.  Long.  Transmitter 
RCA.  antenna  RCA.  Lesal  counsel 
Dempsey  &  Koplovitz.  Washington. 
Consulting  engineer  Commercial  Radio 
Equipment  Co.,  Washington.  Princi- 
pals include  President  Eva  May  Hanks 
(64%),  Chairman  of  Board  George  S. 
Anderson  (16%),  Vice  President  Howard 
Barrett  (8%)   and  Max  Bentley  (8%). 

EL  PASO,  Tex.— KEPO  Inc.  (KEPO), 

VHF  Ch.  13  (210-216  mc);  ERP  120  kw 
visual,  60  kw  aural;  antenna  height 
above  average  terrain  1,000  ft.,  above 
ground  494  ft.  Estimated  construction 
cost  $435,484,  first  year  operating  cost 
$241,8(0,  revenue  $246,900.  Post  Office 
address:  c/o  W.  B.  Pratt,  706  Capital 
National  Bank  Bldg.,  Austin,  Tex. 
Studio  location:  2419  N.  Piedras  St. 
Transmitter  location:  on  Mountain 
Crest,  0.4  mi.  North  of  Scenic  Point. 
Geographic  coordinates:  31°  47'  17"  N. 
Lat.,  106°  28'  48"  W.  Long.  Transmit- 
ter and  antenna  RCA.  Legal  counsel 

(Continued  on  page  82) 
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KFMB- AM 

5  50  -  K.  C. 

john  A.  Kennedy,  owner 
Howard  L.  Chernofr,  Cen.  Mgi 

Represented  by  The  Brcnhcm  Co. 
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HOUSTON-FEARLESS 
ALL-METAL  TRIPOD 


Combines  extreme  rug- 
gecbess,  adaptability, 
rigidity,  ease  of  opera- 
tion and  portability  not 
found  in  any  other  tri- 
pod. For  studio  or  field 
use.  Levels  automatic- 
ally. Tubular  steel  legs 
are  easily  adjusted  for 
height  —  lock  positively 
to  prevent  slipping. 
Folds  compactly.  Two 
sizes:  %  and  full  length. 


TT 


Provides  smooth,  easy 
panning  and  tilting  of  TV 
cameras.  Pans  360°  on 
ball  bearings.  Tilts  45° 
up  or  down  with  camera 
counterbalanced  at  all 
times.  Variable  drag  and 
brake  are  provided  on 
both  pan  and  tilt.  Adjust- 
able handle.  Fits  Hous- 
ton-Fearless and  other 
standard  tripods,  pedes- 
tals, dollies  and  cranes. 


u 

Gives  convenient  mobility  to  tripod- 
mounted  television  cameras.  In  the  studio, 
it  offers  a  rapid  means  of  moving  camera. 
Wheels  swivel  for  maneuverability  or  can 
be  locked  parallel  for  straight  line  track- 
ing. In  field,  provides  easy  means  for 
positioning  camera.  Strong,  lightweight 
tubular  steel.  Folds  compactly. 


Write  for  information  on  specially-built  equipment  for  your  specific  needs. 
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"WORLD'S  LARGEST  MANUFACTURER  OF  MOTION  PICTURE  PROCESSING  EQUIPMENT'1 


THE  HOUSTON-FEARLESS  CORP. 

11807  W.  Olympic  Blvd.,  Los  Angeles  64,  Calif. 

Please  send  catalogs  on   □  Friction  Head   □  Tripod 

□  Tripod  dolly  □  Panoram  dolly   □  TV  Cranes 

□  Camera  pedestals  □  Film  Processors   □  Remote 
control  parabola. 

Name—  _ —  

Station  or  firm  

Address  

City  


-Zone  State- 
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W  S  P  D  -  T  V 

"SPEEDY"  THE  PIONEER 


8351  telestatus 


STATION 


CHANNEL 


DIAL  SETTING 


#1 


ON 

WSPD-TV 

TOLEDO 


NBC  AFFILIATE 

STORER  BROADCASTING  COMPANY 

Rep.  by  The  Katx  Agency,  Inc. 

WSPD-TV 

CHANNEL  13 
TOLEDO,  OHIO 


Nat.  Sales  Hq.  488  Madison  Avenue, 
New  York  22.  Eldorado  5-2455 
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Advertiser  TV  Spending 
Is  Charted 


OF  ALL  advertisers  spending 
$25,000  or  more  in  network 
•  radio,  network  television  and 
magazines  during  1951,  the  aver- 
age expenditure  per  advertiser  was 
$1,003,078  for  network  radio,  $618,- 
137  for  network  TV  and  $238,183 
for  magazines. 

Those  figures  are  taken  from  a 
report  on  "Television  as  an  Adver- 
tising Medium"  prepared  by  Maga- 
zine Advertising  Bureau  for  the 
information  of  its  member  pub- 
lishers and  their  advertising  and 
promotion  executives.  Report  notes 
that  network  TV,  like  network 
radio,  is  getting  a  major  share  of 
its  revenue  for  a  few  kinds  of  busi- 
nesses and  from  a  few  large  adver- 
tisers. 

In  the  second  six  months  of  last 
year,  MAB  reports,  five  classes  of 
advertising — foods,  toiletries,  to- 
baccos, household  soaps  and  cleans- 
ers, automotive  —  accounted  for 
68.0%  of  all  TV  network  billings, 
comparable  to  the  advertising  of 
foods,  drugs,  toilet  goods,  cigaret- 
tes, soaps  and  cleansers,  gas  and 
oil,  confectionery,  that  makes  up 
about  75%  of  network  radio's  re- 
venue. The  top  five  magazine  cate- 
gories— foods,  apparel,  automotive, 
toiletries,  household  equipment — 
comprised  only  42.6'%  of  magazine 
billings. 

'In    1951,"    the    report  states, 


"only  ten  advertisers  accounted  for 
31.6%-  of  all  network  television  bil- 
lings. (Network  radio,  however, 
had  an  even  heavier  concentra- 
tion: 41.6%  with  ten  advertisers.) 
On  the  other  hand,  the  top  10  maga- 
zine advertisers  accounted  for  only 
12.0'/r  of  magazine  billings.  In 
short,  many  more  advertisers  use 
magazines  than  either  network  ra- 
dio or  network  television  and  the 
average  expenditure  per  advertiser 
in  magazines  is  much  smaller." 

Advertisers  using  these  three 
media  and  their  1951  average  ex- 
penditure for  each  are  shown  in 
the  following  MAB  table: 

NUMBER  OF  NATIONAL  ADVERTISERS 

INVESTING  $25,000  OR  MORE  IN 
THREE  MEDIA 

1939          1949  1951 

Magazines                 660         1,747  1,961 

Network  Radio           128            172  170 

Network  TV                               71  204 

AVERAGE  EXPENDITURE  PER 
ADVERTISER  IN  1951 
Magazines  $  238,183 

Network  Radio  1,003,078 
Network  TV  618,137 

Looking  ahead,  MAB  predicts 
that  magazine  gross  advertising 
income  will  rise  from  $511  million 
in  1951  to  $550  million  this  year, 
with  network  radio  time  sales  con- 
currently declining  from  $175  mil- 
lion to  $155  million  and  network 
TV  time  sales  zooming  from  $128 
million  to  $200  million,  passing  the 


radio  network  volume  for  the  first 
time. 


'Lucy'  Leads  Nielsen 
Report  For  Early  June 

THE  CBS-TV  program,  I  Love 
Lucy,  maintained  its  lead  in  Niel- 
sen ratings  for  the  top  10  television 
shows  during  the  two  weeks  ending 
June  21.  Moreover,  it  apparently 
established  the  Monday-night  view- 
ing habit  with  televiewers  so  firmly 
that  its  summer  replacement  cap- 
tured a  place  among  the  top.  The 
listings  were: 

NUMBER   OF  TV   HOMES  REACHED* 

Homes 

Rank  Program 


(000) 

9,274 
5,978 
5,946 
5,879 

5,490 
5,483 
5,368 
5,204 

5,150 

5,088 

*  The  Nielsen  "number  of  homes  reached" 
provides  a  reliable  estimate  of  the  audience 
actually  delivered  by  each  program's  aver- 
age telecast.  It  is  based  on  an  all  electronic 
measurement  of  the  performance  of  a  vir- 
tually fixed  cross-section  sample  of  all  TV 
homes. 

(Continued  on  page  100) 
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I  Love  Lucy  (CBS) 

Pabst  Blue  Ribbon  Bouts  (CBS) 

My  Little  Margie  (CBS) 

Red  Skelton  (NBC) 

Arthur  Godfrey  &  Friends 

(Liggett  &  Myers  Tob.  (CBS) 
Gillette  Cavalcade  (CBS) 
Dragnet  (NBC) 
Texaco  Star  Theatre  (NBC) 
Arthur  Godfrey  &  Friends 

(Pillsbury  Mills,  Inc.)  (CBS) 
Robl.  Montgomery  Presents 

(Johnson,  S.  C.  &  Son)  (NBC) 


Weekly  Television  Summary— 
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City 

Outlets  On  Air 

Sets  in  Area 

Albuquerque 

KOB-TV 

16,500 

Ames 

WOI-TV 

91,207 

Atlanta 

WAGA-TV,  WSB-TV,  WLTV 

185,000 

Baltimore 

WAAM,  WBAL-TV,  W MAR-TV 

390,914 

Binghamton 

WNBF-TV 

78,000 

Birmingham 

WAFM-TV,  WBRC-TV 

90,000 

Bloomington 

WTTV 

150,000 

Boston 

WBZ-TV,  WNAC-TV 

904,185 

Buffalo 

WBEN-TV 

273,995 

Charlotte 

WBTV 

233,760 

Chicago 

WBKB,  WENR-TV,  WGN-TV,  WNBQ 

1,157,337 

Cincinnati 

WCPO-TV,  WKRC-TV,  WLWT 

357,000 

Cleveland 

WEWS,   WNBK,  WXEL 

628,540 

Columbus 

WBNS-TV,  WLWC,  WTVN 

237,000 

Dallas- 

Ft.  Worth 

KRLD-TV,  WFAA-TV,  WBAP-TV 

176,861 

Davenport 

WOC-TV 

110,700 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise., 

E.  Moline 

Dayton 

WHIO-TV,  WLWD 

243,000 

Detroit 

WJBK-TV,  WWJ-TV,  WXYZ-TV 

750,000 

Erie 

WICU 

165,100 

Ft.  Worth 

Dallas 

WBAP-TV,  KRLD-TV,  WFAA-TV 

176,861 

Grand  Rapids 

WOOD-TV 

217,081 

Greensboro 

WFMY-TV 

118,459 

Houston 

KPRC-TV 

160,000 

Huntington- 

Charleston 

WSAZ-TV 

95,637 

Indianapolis 

WFBM-TV 

240,000 

Jacksonville 

WMBR-TV 

60,000 

Johnstown 

WJAC-TV 

159,000 

Kalamazoo 

WKZO-TV 

223,992 

Kansas  City 

WDAF-TV 

213,560 

Lancaster 

WGAl-TV 

154,733 

Lansing 

WJIM-TV 

100,000 

Los  Angeles 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 

KNXT,  KTLA,  KTTV 

1,272,568 

Louisville 

WAVE-TV,  WHAS-TV 

174,143 

Total  Markets 

on  Air  64*                                         Stations  on  Air 

109 


City 

Outlets  On  Air 

Sets  in  Area 

Matamoros    (Mexico  )-BrownsvilU,  Tex. 

21,500 

X  ELD-TV 

Memphis 

WMCT 

136,784 

Miami 

WTVJ 

126,300 

Milwaukee 

WTMJ-TV 

341,155 

Minn.-St.  Paul 

KSTP-TV,  WTCN-TV 

323,500 

Nashville 

WSM-TV 

73,758 

New  Haven 

WNHC-TV 

286,000 

New  Orleans 

WDSU-TV 

102,281 

New  York- 

WABD,  WCBS-TV,  WJZ-TV,  WNBT 

Newark 

WOR-TV,  WPIX,  WATV 

3,059,400 

Norfolk. 

Portsmouth- 

Newport  News  WTAR-TV 

122,313 

Oklahoma  City 

WKY-TV 

134,676 

Omaha 

KMTV,  WOW-TV 

132,955 

Philadelphia 

WCAU-TV,  WFIL-TV,  WPTZ 

1,052,259 

Phoenix 

KPHO-TV 

59,200 

Pittsburgh 

WDTV 

465,000 

Providence 

WJAR-TV 

218,500 

Richmond 

WTVR  i 

131,854 

Rochester 

WHAM-TV 

149,000 

Rock  Island 

WHBF-TV 

110,700 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E.  Moline 

Salt  Lake  City 

KDYL-TV,  KSL-TV 

80,206 

San  Antonio 

KEYL,  WOAI-TV 

85,742 

San  Diego 

KFMB-TV 

137,750 

San  Francisco 

KGO-TV,  KPIX,  KRON-TV 

395,000 

Schenectady- 

Albany-Troy 

WRGB 

215,000 

Seattle 

KING-TV 

155,100 

St.  Louis 

KSD-TV 

406,500 

Syracuse 

WHEN,  WSYR-TV 

182,650 

Toledo 

WSPD-TV 

186,000 

Tulsa 

KOTV 

119,800 

Utica-Rome 

WKTV 

71,500 

Washington 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 

376,871 

Wilmington 

WDEL-TV 

110,153 

* 

Estimated  Sets  in 

Use  17,928,599 

Includes  X ELD-TV  Matamoros,  Mexico 


Editor's  Note:  Set  estimates,  made  for  BROADCASTING  •  TELECASTI  NG  by  stations  in  all  areas,  are  based  in  most  cases  on  sworn  state- 
ments. Total  for  each  market  represents  sets  within  television  coverage  area.  Where  coverage  areas  of  more  than  one  market  overlap,  totals 
in  those  markets  may  be  partly  duplicated.    Such  duplication  is  elimin  ated,  however,  in  the  total  figure  for  the  U.  S. 
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SETS  IN  WBTV  AREA 


JULY  1st,  1952 


227, 271 


BASED  ON  JUNE  1st  SURVEY  BY  ARB 


J 


Based  on  an  extensive  field  survey  by  American 
Research  Bureau,  WBTV's  July  1,  estimate  of 
sets-in-area  is  up  49°/c  over  the  June  estimate. 
Penetration  for  the  36  North  and  South  Carolina 
counties  surveyed  by  ARB  is  35.5%.  The  new 
figure  of  227,271  sets  served  by  WBTV  places 
Charlotte  first  among  all  southern  television  markets. 

For  summary  of  survey,  call  or  wire  WBTV 
or  CBS  TV  Spot  Sales. 


SERVinG  THE  CflftOLinflS' 
BIGGEST 

TELEVISIOI)  AUDIENCE 


Jefferson  Standard  Broadcasting  Company 

Represented  Nationally  by  CBS  Television  Spot  Sales 


Television  Grants  and  Applications 

(Continued  from  page  78) 


Dow,  Lohnes  &  Albertson,  Washington. 
Consulting  engineer  A.  Earl  Cullum 
Jr.,  Dallas,  Tex.  Principals  include 
President  Miller  C.  Robertson  (25%), 
W.  A.  Porter  Jr.  (25%),  Vice  President 
Ralph  I.  Richardson  (25%)  and  Secre- 
tary-Treasurer W.  B.  Pratt  (25%).  [On 
June  25.  1952,  FCC  granted  assign- 
ment of  license  of  KEPO  from  Rowley- 
Brown  Bcstg.  Co.  to  KEPO  Inc.,  but 
assignment  has  not  yet  been  consum- 
mated.] 

t  LUFKIN,  Tex. — Lufkin  Amusement 
Co.,  VHF  Ch.  4  (66-72  mc);  ERP  100 
kw  visual,  50  kw  aural;  antenna  height 
above  average  terrain  483  ft.,  above 
ground  500  ft.  Estimated  construction 
cost  $557,200,  first  year  operating  cost 
$200,000,  revenue  $180,000.  Post  Office 
address:  Keltys,  Tex.  Studio  location: 
Jefferson  Theatre  Bldg.  Transmitter 
location  on  Old  Beaumont  -  Orange 
Road,  2  mi.  NE  of  Vidor,  Tex.  Geo- 
graphic coordinates:  30°  08'  59"  N.  Lat., 
93°  58'  54"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Maurice  R. 
Barnes,  Washington.  Consulting  engi- 
neer William  L.  Foss  Inc.,  Washington. 
Principals  include  President  Ernest 
Lynn  Kurth.  (21.9%),  president  of 
Southland  Paper  Mills,  Lufkin;  Vice 
President  J.  H.  Kurth  Jr.  (24.4%), 
president  of  Vernon  Parish  Lumber 
Co.,  Houston,  Tex.,  and  Mrs.  Louise 
R.  Henderson  (38.3%),  Keltys,  Tex., 
resident. 

LUBBOCK,  Tex.— Lindsey  Television 
Co.,  VHF  Ch.  5  (76-82  mc);  ERP  100 
kw  visual,  50  kw  aural;  antenna  height 
above  average  terrain  1,086  ft.,  above 
ground  1,083  ft.  Estimated  construc- 
tion cost  $445,700,  first  year  operating 
cost  $240,000,  revenue  $250,000.  Post 
Office  address:  Lindsey  Theatre,  Lub- 
bock, Tex.  Studio  location:  To  be 
determined.  Transmitter  location:  5 
mi.  E  and  3  mi.  South  of  Lubbock  on 
Highway  835.  Geographic  coordinates: 


33°  32'  47"  N.  Lat.,  101°  44'  40"  W. 
Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Dempsey  &  Koplovitz, 
Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Prin- 
cipals include  President  George  E. 
Benson  (4%,  president  of  Citizens 
National  Bank  of  Lubbock,  Tex.;  Vice 
President  Clyde  G.  Tatum  (4%), 
13%  owner  of  Economy  Mills,  Lub- 
book;  Treasurer  John  Hughes  (4%), 
executive  vice  president  of  Citi- 
zens National  Bank  of  Lubbock;  Secre- 
tary W.  F.  Eisenberg  (4%),  executor 
of  Ellwood  Estate  (ranching),  Lub- 
bock, and  Edgar  T.  Bell  (4%),  general 
manager  of  KTOK  Oklahoma  City, 
Okla.,  until  1952.  Lindsey  Theatres 
Inc.,  owner  of  eight  Lubbock  theatres 
has  80%  interest  in  applicant. 

PORT  ARTHUR,  Tex.— Smith  Radio 

Co.,  VHF  Ch.  4  (66-72  mc);  ERP  100  kw 
visual,  50  kw  aural;  antenna  height 
above  average  terrain  545  ft.,  above 
ground  583  ft.  Estimated  construction 
cost  $344,500,  first  year  operating  cost 
$150,000,  revenue  $200,000.  Post  Office 
address:  Adams  Bldg.,  430  Austin  Ave., 
Port  Arthur,  Tex.  Studio  location: 
Adams  Bldg.  Transmitter  location:  2.5 
mi.  South  of  Orangefield,  Tex.  Geo- 
graphic coordinates:  30°  02'  13"  N.  Lat., 
93°  50'  55"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  A.  D.  Ring  &  Co., 
Washington.  Principals  include  Equal 
Partners  Joe  B.  Carrigan,  trustee, 
Wichita  Falls,  Tex.,  attorney,  and 
James  K.  Smith,  college  student. 

f  WESLACO,  Tex. — Rio  Grande  Tele- 
vision Corp.,  VHF  Ch.  5  (76-82  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain 
804  ft.,  above  ground  833  ft.  Estimated 
construction  cost  $290,000,  first  year 
operating  cost  $225,000.  Post  Office  ad- 
dress 711  McKelvey  Blvd.,  Harlingen, 


Tex.  Transmitter  location  intersection 
of  Mile  4^2  and  Mile  9  Roads.  Geo- 
graphic coordinates  26°  10'  58"  N.  Lat., 
97°  58'  56"  W.  Long.  Transmitter  Du- 
Mont,  antenna  RCA.  Legal  counsel 
McKenna  &  Wilkinson,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  in- 
clude President  Thomas  O.  Payne 
(40%),  Vice  President  J.  C.  Cockburn 
(10%),  Secretary-Treasurer  H.  C.  Cock- 
burn  (40%),  all  with  oil  interests,  and 
Mrs.  Frances  E.  Payne  (10%). 

WICHITA  FALLS,  Tex.— Rowley- 
Brown  Bcstg.  Co.  (KWFT),  VHF  Ch.  6 

(82-88  mc);  ERP  100  kw  visual,  50  kw 
aural;  antenna  height  above  average 
terrain  500  ft.,  above  ground  500  ft. 
Estimated  construcion  cost  $343,000, 
first  year  operating  cost  $250,000,  reve- 
nue $280,000.  Post  Office  address:  P.  O. 
Box  420.  Wichita  Fall,  Tex.  Studio  and 
transmitter  location:  Ninth  St.  at  in- 
tersection with  Highways  82  and  277. 
Geographic  coordinates:  33°  54'  21"  N. 
Lat.,  98°  32'  26"  W.  Long.  Transmitter 
and  antenna  GE.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  A.  Earl  Cullum  Jr., 
Dallas,  Tex.  Principals  include  Presi- 
dent E.  H.  Rowley  (20%),  president  of 
Rowley  United  Theatres  Inc.;  Vice 
President  Kenyon  Brown  (20%),  sole 
stockholder  of  Kenyon  Brown  Inc.  (ad- 
vertising consultant  business  in  radio 
and  television  field);  Vice  President 
John  H.  Rowley  (20%),  vice  president 
of  Rowley  United  Theatres  Inc.,  and 
Agnes  D.  Rowley  (20%). 

HAMPTON,  Va.— Peninsula  Bcstg. 
Corp.  (WVEC),  UHF  Ch.  15  (476-482 
mo;  ERP  179  kw  visual,  89.5  kw  aural; 
antenna  height  above  average  terrain 
482  ft.,  above  ground  500  ft.  Estimated 
construction  cost  $331,454,  first  year  op- 
erating cost  $273,714,  revenue  $253,887. 
Post  Office  address:  P.  O.  Box  481, 
Hampton,  Va.  Studio  and  transmitter 
location:  On  Highway  168,  1  mi.  East 
of  Highway  239.  Geographic  coordi- 
nates 37°  02'  20"  N.  Lat.,  76°  18'  30" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Cohn  &  Marks, 
Washington.  Consulting  engineer 
Lynne  C.  Smeby,  Washington.  Princi- 
pals include  President  Thomas  P.  Chis- 
man  (28%),  Vice  President  Harrol  A. 
Brauer  Jr.  (15%),  Vice  President  James 
E.  Swafford  (28%)  and  Secretary- 
Treasurer  Julian  W.  W.  Chisman  (28%). 

SPOKANE,  Wash.— Television  Spo- 
kane Inc.  (KNEW),  VHF  Ch.  4  (66-72 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
1,445  ft.,  above  ground  604  ft.  Ap- 
plication incomplete;  construction  cost, 
operating  cost  and  revenue  not  given. 
Post  Office  address  Sprague  and  Wall 
Streets,  Spokane,  Wash.  Studio  loca- 
tion Eagle  Bldg.,  Sprague  and  Wall. 
Transmitter  location  atop  Browne  Mtn., 
5.9  mi.  SW  of  main  post  office.  Geo- 
graphic coordinates  47°  36'  04"  N.  Lat. 
117°  19'  44"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Henry  Henke,  Seattle,  Wash.  Con- 
sulting engineer  Russell  P.  May,  Wash- 
ington. Principals  include  President 
and  General  Manager  Burl  C.  Haga- 
done,  Chairman  of  Board  Edward  W. 
Scripps,  Secretary-Treasurer  James  G. 
Sripns  and  Vice  President  Henry 
Henke  Jr.  Inland  Empire  Bcstg.  Co., 
licensee  of  KNEW,  owns  60%  of  ap- 
plicant. The  following  Spokane  busi- 
nessmen each  hold  10%:  Roy  L.  Blair, 
construction  company;  Joseph  Drum- 
heller,  owner  of  analytical  chemical 
laboratory;  E.  C.  Olson,  lumber  com- 
pany, and  Fred  C.  Rummel,  president 
of  Spokane  International  Railroad  Co. 
[Note:  Ch.  4  for  Spokane  has  already 
been  assigned  to  KXLY-TV;  see  At 
Deadline,  July  14.] 

FAHtMONT,  W.  Va. — Americus  Corp., 
UHF  Ch.  35  (596-602  mc);  ERP  209  kw 
visual,  105  kw  aural;  antenna  height 
above  average  terrain  719  ft.,  above 
ground  219  ft.  Estimated  construction 
cost  $440,800,  first  year  operating  cost 
$190,000,  revenue  $235,000.  Post  Office 
address  Monogahela  Bldg.,  Morgan- 
town,  W.  Va.  Studio  location  to  be  de- 
termined. Transmitter  location  on 
U.  S.  119,  7  mi.  South  of  Morgantown 
(Vz  mi.  South  of  Gum  Spring  School.) 
Geographic  coordinates  39°  30'  51"  N. 
Lat.,  79°  54'  48"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Krieger  &  Jorgensen,  Washington. 
Consulting  engineer  Harry  Hayman, 
Washington.  Principals  include  Presi- 
dent and  Treasurer  H.  Ward  Chris- 
topher (70%),  owner  of  Christopher 
Fuel  Corp.  (coal  mining),  Morgantown; 
Vice  President  and  General  Manager 
James  P.  Davidson  (10%);  Secretary 
William  E.  Glasscock  (10%),  Morgan- 
town  attorney,  and  (Mrs.)  LaVerne  H. 
Christopher  (10%). 

WHEELING,  W.  Va.— WKWK  Tele- 
vision Corp.  (WKWK),  VHF  Ch.  7 
(174-180  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  average 
terrain  472  ft.,   above  ground  206  ft. 


WYNN  PROMOTED 

Is  WABD  (TV)  Sales  Mgr. 

LAWRENCE  L.  WYNN  has  been 
named  to  the  newly  created  post  of 
sales  manager  for  WABD  (TV) 
New  York,  key  outlet  of  the  Du- 
_____  Mont  T  V  Net- 
?  ~       work,  Richard  E. 

Jones,  WABD's 
■  _§  "         mi     general  manager, 
Jt^  ^jBL  |     announced  Wed- 

TfcJyi  Jm  Mr.  Wynn,  who 

\*w"**sH.  joined  the  sta- 
^____ffi__k     tion's  local  sales 

— June  1950  as  an 
Mr.  Wynn  account  executive, 
has  been  con- 
nected with  the  entertainment  busi- 
ness since  1930  in  numerous  capa- 
cities including  music,  theatre  and 
television  operations.  He  entered 
the  radio  field  as  an  account  exec- 
utive with  WINS  New  York. 

In  1945,  Mr.  Wynn  was  director 
and  production  manager  of  KFBI 
Wichita,  Kan.  He  left  there  to  be- 
come vice  president  of  International 
Transvideo. 


Estimated  construction  cost  $500,775, 
first  year  operating  cost  $403,639.  Post 
Office  address  1604  Market  St.,  Wheel- 
ing. Transmitter  location  2.5  mi.  North 
of  Wheeling.  Geographic  coordinates 
40°  05'  49"  N.  Lat.,  80°  42'  06"  W.  Long. 
Transmitter  RCA,  antenna  GE.  Legal 
counsel  Pierson  &  Ball,  Washington. 
Consulting  engineer  E.  C.  Page  Radio 
Consulting  Engineers,  Washington. 
News  Publishing  Co.  has  60%  interest 
and  Executive  Vice  President  John  B. 
Reynolds  (100%  owner  of  WKWK)  has 
40%  interest.  News  Publishing  Co. 
owns  WBLK  Clarksburg  and  WPAR 
Parkersburg,  W.  Va.,  and  is  applicant 
for  TV  station  in  Clarksburg. 

EAU  CLAIRE.  Wis.  —  Badger  Bcstg. 
Co.,  VHF  Ch.  13  (210-216  mc);  ERP  11.8 
kw  visual,  5.9  kw  aural;  antenna  height 
above  average  terrain  466  ft.,  above 
ground  537  ft.  Estimated  construction 
cost  $170,300,  first  year  operating  cost 
$90,000,  revenue  $100,000.  Post  Office 
address:  3800  Regent  St.,  Madison  5, 
Wis.  Studio  and  transmitter  location 
at  Hastings  Way  and  Fenwick  St.  Geo- 
graphic coordinates:  44°  48'  13"  N.  Lat., 
91"  28'  05"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  George  C.  Davis,  Wash- 
ington. Principals  include  President 
William  T.  Evjue,  Vice  President  Don 
Anderson,  Treasurer  Tom  C.  Bowden 
and  Secretary  H.  D.  Sage.  The  Capital 
Times  Co.,  Madison,  Wis.,  owns  66.6% 
of  applicant  and  Wisconsin  State  Jour- 
nal Co.,  Madison,  owns  28.8%;  appli- 
cant is  licensee  of  WIBA  Madison  and 
also  applicant  for  TV  there. 

HONOLULU,  Hawaii  —  Hawaiian 
Bcstg.  System  Ltd.  (KGMB),  VHF  Ch. 
9  (186-192  mc);  ERP  107  kw  visual,  53.5 
kw  aural;  antenna  height  above  aver- 
age terrain  —54  ft.,  above  ground 
4-412  ft.  Estimated  construction  cost 
$345,000,  first  year  operating  cost  $250,- 
000,  revenue  $250,000.  Post  Office  ad- 
dress 1534  Kapiolani  Blvd.,  Honolulu, 
Hawaii.  Studio  and  transmitter  loca- 
tion 1534  Kapiolani  Blvd.  Geographic 
coordinates  21°  17'  48"  N.  Lat.,  157°  50' 
34"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Fisher, 
Wayland,  Duvall  &  Southmayd,  Wash- 
ington. Consulting  engineer  Vandivere, 
Cohen  &  Wearn,  Washington.  Prin- 
cipals include  President  J.  Howard 
Worrall,  Vice  President  Riley  H.  Allen, 
Vice  President  L.  Porter  Dickinson, 
Vice  President  E.  I.  Parker,  Vice  Presi- 
dent Ralph  E.  Wolley,  Vice  President 
and  Secretary  Elmer  R.  Davis  and 
Treasurer  K.  C.  Wong.  Stock  is  owned 
by  Consolidated  Amusements  Co.  Ltd. 
(56%),  Honolulu  Star-Bulletin  Ltd. 
(24%)  and  Corporation  of  President  of 
Church  of  Jesus  Christ  of  Latter  Day 
Saints  (20%). 


Washington 
Watches 


ows 


"LITTLE  PLAYHOUSE" 

12:30-1:00  p.m. 
Monday  through  Friday 

With  an  average  daily  rating  of  8.3 
(ARB,  June,  1952),  "Little  Play- 
house" is  the  highest-rated  daytime 
show,  before  5  p.m.,  on  any  of  Wash- 
ington's four  TV  stations,  outranking 
even  network  programs.  This;  half- 
hour  series  of  films  and  stories  for 
children,  emceed  by  Kathy  Johnson-/ 
is  available  for  spot  participation  at 
$65. 


Watch 
Washington 


Among  all  cities  of  over  50,000  population,  Washington 
has  climbed  during  the  past  year  from  tenth  to  eighth 
place  in  food  store  sales,  from  sixth  to  fifth  in  drug  store 
sales  and  from  seventh  to  sixth  in  total  retail  sales  (SM 
Survey  of  Buying  Power)  .  .  .  and  you  know  how  much 
the  kids  can  influence  these  purchases. 


Represented  by 
NBC  Spot  Sales 
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GREAT  when  the  going  is  ROUGH! 


THE  MODEL  F  PRIME  RECORDING  OPTICAL 
SYSTEM  AND  GALVANOMETER  a  complete 

light  modulating  unit  for  recording  sound 
photographically  upon  standard  film,  re- 
quires no  special  servicing  or  spare  part9 
(other  than  recording  lamp). 


THE  MAIMER  16MM.,  designed  specifically 
for  professional  use,  equipped  with  preci- 
sion high-power  focusing  and  view-finder. 
Standard  equipment  includes:  235°  dis- 
solving shutter,  automatic  fade  control, 
view-finder,  sunshade  and  filter  holder, 
one  400-foot  gear-driven  film  magazine,  a 
60-cycle  115-volt  synchronous  motor,  one 
8-frame  handcrank,  power  cable  and  a 
lightweight  carrying  case. 


THE  16MM.  SOUND-ON-FILM  RECORDING 

SYSTEM  combines  the  highest  fidelity  in 
16mm,  recording  practice  with  wide  flexi- 
bility and  extreme  simplicity  of  operation. 


For  details  on  this  and  other  exclusive  Maurer  features,  write 


ELK-COMBS  AFRICAN  EXPEDITION,  Inc. 
CHOOSES  THE  MAURER  16MM. 


Knowing  that  his  equipment  would  take  a 
terrific  beating  from  heat,  humidity,  and 
the  roughest  kind  of  terrain,  Lt.  Kenneth 
M.  Elk  of  the  U.  S.  Army  Signal  Corps 
chose  the  Maurer  16mm.  as  the  camera 
best<  qualified  to  document  the  Elk-Combs 
African  Expedition.  The  Maurer  16mm. 
offers  you  the  utmost  in  accuracy  —  in 
quality  —  in  simplicity  of  operation.  Quite 
naturally,  it  is  first  choice  in  the  profes- 
sional field. 

maurer 

?*t4a*c4?  /fan-els  J0tc7<vi04  f 


St-  • . 

.1.  A.  MAURER,  inc.  J&21         CABLE  ADDRESS  : 

<p, 37-01  31st  Street,  Long  Island  City   1,  New  York  ^5^//7/////M  JAMAURER 

1107  South  Robertson  Blvd.,  Los  Angeles  35,  California  "w^////  ^ 
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WHEN 

TELEVISION 


RESULTS 

Here's  a  rich  market  .  .  .  and 
here's  Central  New  York's  most 
looked  at  television  station  — 
ready  to  present  your  story  to 
a  "buying"  audience.  More  top 
shows  .  .  .  more  local  adver- 
tisers .  .  .  greater  results. 

say  "WHEN" 

CENTRAL  NEW  YORK'S  MOST 
LOOKED  AT  TELEVISION  STATION 


Represented  Nationally 
By  the  KATZ  AGENCY 

CBS   •   ABC   •  DUMONT 


WHEN 

TELEVISION 

A  MEREDITH  TV  STATION 


FOURSOME  at  NARTSR's  Spot  TV  Clinic  luncheon  July  1  at  New  York  in- 
cluded (I  to  r):  John  P.  Denninger,  Blair  TV  Inc.;  William  Smith,  advertising 
manager,  Thomas  J.  Lipton  Inc.,  guest;  John  Wade,  Avery-Knodel  Inc.,  and 
Robert  D.  C.  Meeker,  Robert  Meeker  Assoc.  Inc. 


ANTI-FILM  BILL 

In  Last  Days  of  Congress 

SHOWING  of  films  written  by 
Communists  or  Communist-front 
supporters  in  educational  institu- 
tions or  government  agencies 
would  be  bahned,  according  to  a  bill 
(S  3491)  introduced  by  Sen.  Joe 
McCarthy  (R-Wis.)  July  5  just  be- 
fore Congress  adjourned. 

The  bill  must  be  re-introduced  in 
the  next  session  of  Congress,  as 
the  legislation  died  with  the  close 
of  the  session. 

The  bill  would  require  the  Sec- 
retary of  Commerce  to  license  all 
films  for  showing  to  educational  in- 
stitutions or  government  agencies. 
If  the  script  is  found  to  have  been 
written  by  a  Communist  or  Com- 
munist supporter,  the  Secretary  of 
Commerce  is  directed  to  refuse  a 
license.  A  license  would  be  per- 
mitted, however,  if  the  script- 
writer can  prove  he  has  repudi- 
ated his  Communist  principles. 


British-French  TV 

IN  A  joint  arrangement  with  their 
individual  radio  forces,  Great  Brit- 
ain and  France  July  8  presented 
a  series  of  17  week-long  interna- 
tional telecasts  seen  simultaneously 
by  Britons  and  French  viewers. 
Series  ended  last  Monday.  First 
program  showed  Paris  night  life. 
Microwave  was  used.  Problem  of 
converting  from  the  French  819- 
line  system  to  Britain's  405-line 
image  was  solved  with  use  of  con- 
verter developed  by  BBC  engineers. 
Arrangements  were  handled  by 
BBC  and  Radio-diffusion  et  Tele- 
vision Francaises. 


New  RCA  Sets 

TWENTY-FOUR  new  TV  set  mod- 
els, with  picture  tube  sizes  ranging 
from  17  to  21  inches,  have  been 
introduced  by  RCA  and  unveiled 
by  its  distributors.  New  models  of- 
fer a  wide  variety  of  prices,  sizes, 
finishes  and  styling,  ■  with  prices 
starting  from  $199.95  for  a  table 
model  (the  Shelley)  to  $795  for  a 
three-way  combination  radio-TV- 
phonograph  (the  Sunderland),  to 
be  available  during  the  last  quarter 
of  1952.  All  RCA  TV  prices  include 
federal  excise  tax  and  warranty. 


CITRUS  BUDGET 

$50,000  for  TV  Series 

ADVERTISING  Committee  of  the 
Florida  Citrus  Commission  has  ap- 
proved an  expenditure  of  $50,000 
for  a  series  of  experimental  TV 
programs  in  three  markets,  start- 
ing this  September.  The  commis- 
sion met  in  Lakeland,  Fla.  early 
this  month. 

Under  present  plans,  the  pro- 
gram, Happy's  Party,  would  be  ex- 
tended to  11  video  markets  for  a 
six-month  period  beginning  next 
January.  Cost  of  the  six-month 
series  would  run  close  to  $160,000. 
The  program  would  be  aimed  at  a 
children's  audience,  and  has  been 
under  consideration  by  the  group 
since  last  June.  A  15-minute  show 
has  been  telecast  by  WDTV  (TV) 
Pittsburgh.  Agency  is  J.  Walter 
Thompson  Co. 

The  commission  at  its  meeting 
also  approved  two  printed  ads  for 
Fortune  Magazine  and  restored 
previous  cuts  imposed  on  the  bud- 
get for  Dudley,  Anderson  and 
Yutzy,  general  publicity  agency 
[B*T,  May  19].  A  reduction  of 
$15,000  was. restored,  bringing  the 
agency's  figure  to  $55,000. 

MEXICO  MICROWAVE 

High  System  Planned 

WHAT  is  claimed  to  be  one  of  the 
highest  microwave  systems  in  the 
world — with  terminal  stations  lo- 
cated over  a  mile  above  sea  level, 
and  a  repeater  station  nearly  three 
miles  up — will  be  installed  over 
the  55-mile  distance  between  Mexi- 
co City  and  Puebla  by  Telefonos 
De  Mexico,  S.  A.,  Mexico  City. 

Employing  Pulse  Time  Modula- 
tion microwave  equipment  devel- 
oped and  manufactured  by  Federal 
Telephone  &  Radio  Corp.,  Clifton, 
N.  J.,  an  associate  of  IT&T,  system 
will  be  a  23-channel  installation 
used  exclusively  for  voice  circuits 
between  the  two  cities. 

Repeater  station  at  Cortez  Pass 
has  been  designed  for  unattended 
operation  and  will  be  located  37 
miles  southeast  of  Mexico  City  and 
18  miles  north  of  Puebla,  with 
former's  terminal  station  at  7,300 
feet  and  the  latter's  reaching  5, 
500  feet. 


BORDER  DISPUTE 

XELD-TV  Asks  Joint  Control 

PLACING  of  all  border  stations 
under  joint  jurisdiction  of  the 
U.  S.  and  Mexican  governments 
has  been  urged  by  Romulo  O'Far- 
rill,  owner  of  XELD-TV  Ma- 
tamoros,  Mexico. 

Mr.  O'Farrill  discussed  his  pro- 
posal with  Mexican  communica- 
tions authorities  after  XELD-TV 
was  refused  permission  by  a  Texas 
station  to  re-telecast  coverage  of 
the  Chicago  political  conventions. 

"It  will  be  a  boon  to  viewers  of 
both  our  countries  if  stations  serv- 
ing them,  from  either  side  of  the 
Rio  Grande,  are  jointly  controlled," 
said  Mr.  O'Farrill.  "This  will  as- 
sure viewers  living  on  the  border 
the  same  home  entertainment,  with 
the  same  limitations  and  restric- 
tions, as  exists  in  inland  cities," 
he  added. 

Mr.  O'Farrill  asserted  that  after 
receiving  permission  from  a  partic- 
ular network,  Layman  Cameron, 
XELD-TV  manager,  installed  ad- 
ditional technical  equipment  and  a 
very  high  receiving  antenna  to 
pick  up  live  shows  from  the  Texas 
station,  and  re-telecast.  Test  of 
the  antenna  proved  that  the  shows 
could  be  re-telecast  effectively,  Mr. 
O'Farrill  added.  A  provision  of  the 
network's  permission  hinged  on  as- 
sent by  the  Texas  station,  it  was 
explained. 

The  Texas  station  withheld  its 
assent,  Mr.  O'Farrill  asserted,  on 
the  basis  that  XELD-TV's  cover- 
age overlapped  that  of  the  Texas 
station.  The  programs  were  to  be 
carried  by  XELD-TV  as  a  public 
service,  Mr.O'Farrill  stated. 

By  denying  the  right  to  re-tele- 
cast convention  programs  for  no 
justifiable  reason,  the  Texas  sta- 
tion would  have  been  liable  to  ques- 
tioning by  FCC  had  the  agreement 
been  consummated  between  Mexico 
and  the  U.  S.  for  joint  control  of 
the  border  stations. 

"This  is  a  clear  reason,"  declared 
Mr.  O'Farrill,  "why  joint  licensing 
and  supervision  should  be  em- 
ployed." 

The  Mexican  radio  and  TV  mag- 
nate added  that  for  good  neighbor 
reasons,  as  well  as  sound  operating 
procedures,  XELD-TV  adheres  to 
the  rules  of  the  Secretaria  de  Co- 
municaciones  de  Mexico,  the  FCC 
and  NARTB. 


Transfilm  Labor  Vote 

NLRB  ordered  July  10  an  election 
among  employes  of  Transfilm  Inc., 
New  York,  producer  of  motion 
picture  films  for  TV  commercials. 
Employes  will  vote  on  a  collective 
bargaining  agent,  choosing  from 
NABET,  IATSE,  and  Interna- 
tional Photographers  in  each  of 
two  categories.  NABET,  the  peti- 
tioner, seeks  a  unit  of  all  pro- 
duction employes.  IATSE  and 
Transfilm  claim  that  such  a  unit 
would  combine  personnel  of  various 
skills  and  is  inappropriate.  Trans- 
film rents  the  Fox  Studios  in  New 
York. 
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BROADCASTER'S  SONG 

(To  the  tune  of 
"A  GUY  IS  A  GUY") 

By  H.  Gifford  Irion* 

I  filed  my  application  like  a  good 

man  should 
They  threw  it  into  hearing  like 

I  knew  they  would — 
'Cause  a  Rule  is  a  Rule,  wherever 

it  may  be. 
So  listen  and  I'll  tell  you  what  the 

Standards  did  to  me. 

I  put  on  my  case  like  a  good  man 
should; 

They  tore  it  all  to  pieces  like  I 

knew  they  would — 
'Cause  a  Rule  is  a  Rule,  wherever 

it  may  be. 
So  listen  and  I'll  tell  you  what  the 

Standards  did  to  me. 

I  interfered  with  four  or  five 

I  failed  to  cover  the  town 

And  when  I  left  the  hearing  room 

My  pants  were  hanging  down. 

The  Bureau  filed  exceptions  like 

a  good  staff  should 
The   Commission    made   a  grant 

like  I  knew  they  would — 
So  a  Rule  can  be  a  Rule,  wherever 

it  may  be 
But  there're  lots  of  ways  to  beat 

'em  in  the  FCC. 

♦EDITOR'S  NOTE:  Mr.  Irion  is  an 
attorney  in  the  Broadcast  Bureau  of 
the  FCC.  This  verse,  however,  was 
not  conveyed  to  BROADCASTING 
•  TELECASTING  by  its  author  but 
by  a  high  official  of  the  FCC,  who 
claimed  to  have  procured  rights  for 
publication  purposes. 


AFM  CONSIDERS 

5%  Formula  Substitute 

WITH  producers  agitating  a 
change  and  Los  Angeles  musicians 
Dacking  them,  American  Federa- 
tion of  Musicians  is  considering  a 
lat  fee  for  TV  film  commercials 
that  would  replace  the  union's  pres- 
ent 5%  trust  fund  royalty  formula. 

Should  the  policy  be  established, 
consensus  is  that  AFM  would  fol- 
ow  it  with  other  modifications  and 
changes  to  induce  more  TV  film 
jroduction,  thus  creating  more  em- 
jloyment  for  musicians. 

The  trust  fund  format  plus  re- 
payment demands  by  other  unions 
md  guilds  is  credited  with  causing 
Republic  Pictures  and  RKO  Radio 
Pictures  to  forego  TV  production 
)lans  for  the  time  being  [B»T, 
Tuly  14]. 

Firm  in  demands  the  established 
ormula  be  adhered  to,  James  C. 
3etrillo,  AFM  president,  repeated- 
y  has  brushed  aside  suggested 
•hanges;  however,  at  the  union's 
nternational  convention  in  Santa 
Barbara  last  month,  while  uphold- 
ing the  trust  fund  setup,  he  ex- 
messed  willingness  to  consider 
something  better"  that  will  be  "to 
he  benefit  of  all  locals." 


Mr.  Ratner 


RATNER  NAMED 

Heads  New  Theatre  TV  Unit 

VICTOR  "M.  RATNER  has  been 
appointed  director  of  Theatre  Tele- 
Sessions,  a  new  division  of  Theatre 
Network    Television,    Nathan  L. 

Halpern,  presi- 
dent of  TNT,  an- 
nounced last 
Wednesday. 

Mr.  Halpern 
said  that  TNT 
has  established 
Theatre  Tele-Ses- 
sions to  develop 
national  use  of 
closed  circuit 
television  in  the 
business  and  gov- 
ernment worlds  and  for  other  or- 
ganizations. Mr.  Halpern  said: 

Theatre  Network  Television  will  con- 
tinue its  development  of  all  program- 
ming aspects  of  theatre  television  as 
the  only  company  exclusively  devoted 
currently  to  production  and  distribu- 
tion of  theatre  television  programs. 

Mr.  Ratner,  a  former  CBS  ex- 
ecutive, was  vice  president  in 
charge  of  promotion  and  public 
relations  for  Macy's,  New  York, 
from  1949  to  1952,  and  in  this  post, 
he  developed  the  "picture  of  the 
month"  tie-in  of  motion  pictures 
and  merchandising  in  the  retail 
trade. 

From  1947  to  1949,  Mr.  Ratner 
was  vice  president  in  charge  of  ad- 
vertising and  promotion  at  CBS, 
and  earlier  was  vice  president  of 
the  Lord  &  Thomas  Adv.  Agency. 
In  addition  to  his  present  position, 
Mr.  Ratner  will  continue  in  promo- 
tion and  public  relations  activities 
at  the  company  bearing  his  own 
name. 

The  organization  of  Theatre 
Tele-Sessions  follows  TNT  ex- 
ploration of  the  closed  circuit  uses 
of  theatre  television,  Mr.  Halpern 
pointed  out.  He  explained  that 
TNT  had  pioneered  the  first  closed 
circuit  use  of  theatre  TV  in  the 
morning  hours  three  years  ago  and 
last  year  helped  organize  the  first 
theatre  TV  use  by  the  Federal 
Civil  Defense  Administration. 


THREE  Chicago  movie  houses  took 
n  an  estimated  $28,000  July  2 
vhen  some  12,000  customers  paid 
o  see  the  Maxim-Robinson  bout  on  a 
heatre  TV  network.  Balaban  &  Katz, 
'Wner  of  the  theatres,  reported  sell- 
>ut  audiences  at  each  movie  house. 
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RACKMIL  TO  HEAD 

Universal  Pictures  Co. 

ELECTION  of  Milton  R.  Rackmil 
as  president  of  Universal  Pictures 
Co.  to  succeed  N.  J.  Blumberg, 
chosen  chairman  of  the  board,  was 
announced  last  Wednesday.  Mr. 
Rackmil,  president  of  D  e  c  c  a 
Records,  had  been  elected  to  the 
Universal  board  July  8  at  the  com- 
pany's annual  stockholders  meet- 
ing. 

One  of  the  founders  of  Decca 
in  1934,  he  has  been  president  since 
1949  and  will  continue  in  this  post. 
Within  the  past  year  he  negotiated 
purchases  giving  Decca  42%  of 
Universal's  common  stock  and  a 
controlling  interest.  One  was  the 
purchase  last  month  of  some  134,- 
375  shares  of  common  stock  from 
the  General  Cinema  Finance  Corp. 


Why  is  every  major 
network  timing  the 
Presidential  Conventions 

with  SELF 
WINDING 
CLOCKS? 


Style  37-15"  SS. 
Sweep  Seconds;  Self  Winding 

Yes,  all  the  major  radio  and  television  networks  (and  most 
independents)  covering  the  Republican  and  Democratic 
Conventions  in  Chicago  for  nation-wide  audiences  are  rely- 
ing on  Self  Winding  Clocks  for  the  timing  and  synchroni- 
zation of  their  programs.  This  also  holds  true  for  other 
regularly  scheduled  local  and  national  programs. 

Here's  WHY - 

^  Can  be  automatically  synchronized  on  the  hour* 
Unaffected  by  AC  power  failures  (self-powered) 

^  Install  anywhere  (AC  power  line  not  required) 

One  clock  or  a  complete  synchronized  clock  system 

You,  too,  can  have  dependable,  exact  time-keeping  for  your 
local  and  national  broadcasts.  Send  the  coupon  today  for 
full  particulars  and  free  estimate  on  recommended  installa- 
tion to  mee.t  your  requirements. 

*U.  S.  Naval  Observatory  Time 


SELF  WINDING  CLOCK  COMPANY,  INC. 

Manufacturers  of  Standard  and  Specially  Designed  Clocks, 
and  Clock  Systems  for  more  than  65  Years 


207  WILLOUGHBY  AVENUE 


BROOKLYN  5,  NEW  YORK 


SELF  WINDING  CLOCK  CO.,  INC. 

207  Willoughby  Ave.,  Brooklyn  5,  N.  Y. 
Please  send  me  complete  information. 


Name. 


Company. 
Street  


City, 


State. 
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ATFP-SDG  PACT 

New  Benefits  Authorized 

ALLIANCE  of  TV  Film  Producers 
and  Screen  Directors'  Guild  of 
America  agreed  last  Wednesday  on 
a  new  collective  bargaining  con- 
tract effective  today  (Monday), 
after  six  months  of  negotiations. 

Free  lance  directors  will  get  $550 
weekly  minimum,  an  increase  of 
$130,  on  one  half-hour  TV  film  per 
week;  they  reportedly  had  asked 
$600.  First  assistant  directors  will 
get  $325  and  second  assistant  direc- 
tors $185. 

For  the  first  t;me  directors  will 
get  extra  payment  for  subsequent 
showings  of  TV  films— a  flat  $275 
upon  fourth  showing  of  each  film 
in  a  given  area,  and  for  all  sub- 
sequent runs.  The  contract  runs  to 
April  4,  1958,  but  must  be  ratified 
by  SDG  membership.  For  films  of 
less  than  30  minutes  and  other 
clauses  agreement  is  not  yet 
worked  out,  but  both  groups  say 
they  agree. 

Meanwhile,  Alliance's  negotia- 
tions with  Screen  Writers  Guild 
are  said  to  be  stymied  because 
ATFP  refuses  to  yield  to  SWG 
demands  for  sliding  scale  mini- 
mums  and  that  residual  rights 
principles  be  contained.  SWG  has 
refused  to  accept  an  ATFP  coun- 
terproposal for  additional  pay- 
ments for  re-runs. 


TV  CLASSROOM' 

U.  of  Omaha  Airs  Courses 

U.  OF  OMAHA's  first  venture  into 
television  has  been  proclaimed  a 
success. 

Twenty-seven  homemakers  from 
KMTV  (TV)  Omaha's  area  took 
final  examinations  in  the  first  six- 
week  course  offered  on  the  univer- 
sity's TV  Classroom.  In  all,  110 
students  enrolled. 

Classroom  subject  matter,  for 
this  initial  effort,  was  an  intro- 
ductory humanities  course.  It  was 
offered  from  10:45-11  a.m.,  five 
days  weekly. 

A  second  effort,  a  course  in 
"Political  Parties  and  Elections,"' 
was  scheduled  for  June-July.  In 
August,  student  viewers  will  see 
"The  World  of  Living  Things." 

Enrollment  fees  ranged  from  $1 
to  $15.  The  $15  enrollees  took  a 
final  examination  at  the  university 
and  those  who  passed  earned  two 
college  credits. 


Galusha  Promoted 

MERL  L.  GALUSHA,  former 
supervisor  of  farm  broadcastmg 
for  WGY  and  WRGB  (TV)  Sche- 
nectady, has  been  appointed  super- 
visor of  production  for  WRGB,  R. 
W.  Welpott,  manager  of  stations' 
operations  for  the  General  Electric 
Co.'s  broadcasting  department,  an- 
nounced last  Wednesday.  Mr.  Galu- 
sha will  head  TV  programming. 


TV  film 

spots 


mated 
e action 


VICTOR  BLDG.  -  STerling  4650 
WASHINGTON  1,  D.  C. 


Page  86 


July  21,  1952 


IRENE  DUNNE,  m.c.  of  CBS-TV's  Schlitz  Playhouse  of  Stars,  before  premiere 
of  new  series  May  30,  chars  with  (I  to  r)  Edwin  B.  Self,  adv.  dir.,  Joseph 
Schlitz  Brewing  Co.;   Robert  A.  Uihlein,  Schlitz  v. p. -secy.;  Charles  Glett, 
network  services  v. p.,  CBS  Radio-TV  Hollywood. 


DISCUSSING  test  for  TV  reception 
in  new  Statler  Hotel,  L.A.,  by  K LAC- 
TV  Hollywood,  are  (I  to  r)  W.  R. 
Leber,  construction  v. p.,  Statler 
chain;  Don  Fedderson,  v. p.,  gen.  mgr., 
KLAC-AM-TV,  pres.,  TV  Broadcast- 
ers of  Southern  California  Assn.; 
Robert  W.  Connor,  KLAC-TV. 


KPHO-AM-TV  Phoenix  Pres. -Gen. 
Mgr.  John  C.  Mullins  (I)  shows  cam- 
era to  Jack  Berch,  ABC  singing  star, 
during  Mr.  Berch's  stopover  there 
on  behalf  of  Child  Safety  Week. 
Star  was  seen  and  heard  on  KPHO- 
AM-TV.  The  former  carries  his  ABC 
radio  show. 


LINKING  Bell  Telephone  Miami- 
Jacksonville  coaxial  cable  to  WTVJ 
(TV)  Miami  are  (I  to  r)  Lee  Ruwitch, 
v.p.  &  gen.  mgr.,  WTVJ  (TV);  Thomas 
W.  Samuels,  Bell  installer,  and  Ray 
O'Connell,  NBC  station  relations  rep. 
The  service  was  scheduled  to  begin 
July  1. 


SIGNING  26-week  contract  for 
Tommy  Henrich  Sports  Show  on  WJZ- 
TV  New  York  are  (I  to  r)  Trevor 
Adams,  gen.  mgr.,  WJZ-TV;  Harley 
W.  Jefferson,  pres.,  Waitt  &  Bond 
Inc.,  sponsor;  Clarence  Bracey,  WJZ- 
TV  acct.  exec;  Tommy  Henrich,  for- 
mer New  York  Yankees  baseball  star. 


VISITING  Charlotte,  N.C.,  are  CBS  Television  Spot  Sales  members  and 
hosts  (I  to  r):  Seated,  George  McQuilkin,  Kendall  Mills,  Charlotte;  Frank 
Shakespeare,  CBS  New  York;  Mayor  Victor  Shaw,  Charlotte;  Jack  Schneider, 
CBS  New  York;  Tommy  Thompson,  CBS  San  Francisco.  Standing,  Art  Elliott, 
CBS  New  York;  H.  W.  Maier,  CBS  Memphis;  Warren  Abrams,  CBS  New 
York;  Larry  Walker,  v.p.,  WBTV  (TV)  Charlotte. 


WHBVs  TV  tower,  with 
an  overall  height  of  482  ft., 
was  mounted  on  a  specially 
constructed  substructure  61 
ft.  high.  Tower  is  designed 
to  mount  station  call  letters 
on  all  4  sides,  and  carries 
an  RCA  custom-built,  5- 
section,  Super  Turnstile 
antenna. 


Here  is  a  situation  that  called 
for  initiative  and  foresight — 
as  well  as  unique  design- 
engineering. 

WHBF  owns  a  downtown 
site  on  which  they  will  erect 
a  five-story  building  when 
material  allocations  permit. 
In  the  meantime,  their  TV 


license  would  be  in  disuse 
without  proper  antenna  sup- 
port. The  problem  was  put 
up  to  Blaw-Knox  .  .  .  the  so- 
lution is  shown  above — a 
permanent ft  tax -paying" 
base  around  which  WHBF 
will  eventually  erect  its 
new  quarters. 


BLAW-KNOX  DIVISION  OF  BLAW-KNOX  COMPANY 
2038  Farmers  Bank  Building,  Pittsburgh,  Pa. 


BLAW-KNOX 


Antenna 
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TV  AND  MOVIES 

Schary  to  Discuss  Today 

TELEVISION'S  relationship  to  the 
motion  picture  industry  will  be 
pointed  up  by  Dore  Schary,  MGM 
vice  president  in  charge  of  produc- 
tion and  studio  operations,  when  he 
discusses  "Hollywood's  Future"  at 
a  Hollywood  Ad  Club  meeting  in 
the  Hollywood  Roosevelt  Hotel  to- 
day (Monday).  Harlan  Palmer  Jr., 
ad  club  vice  president  and  assistant 
publisher  of  the  Hollywood  Citizen- 
News,  will  preside. 

Admitting  that  "attention  is  be- 
ing given  to  television,"  MGM  a 
fortnight  ago  announced  that  there 
are  no  immediate  or  contemplated 
plans  at  this  time  to  produce  films 
for  the  new  entertainment  medium. 
"The  field  of  television  production 
is  one  which  will  be  examined  and 
re-examined  as  times  goes  on,"  it 
was  said. 


New  Telenews  Clients 

NINE  more  television  stations, 
three  of  which  are  new  clients,  have 
contracted  for  the  increased  daily 
film  footage  of  INS-Telenews.  New 
clients  are  WCAU-TV  Philadel- 
phia, WOW-TV  Omaha  and  KEYL 
(TV)  San  Antonio.  Canadian 
Broadcasting  Corp.  also  has  com- 
pleted arrangements  for  the  weekly 
newsreel  service  for  its  new  TV 
station  in  Montreal. 


110,700  TV  SETS 

IN   THE   QUAD-CITY  AREA 
• 

Each  month  this  TV  set 
total  is  ascertained  by 
Quad  -  City  wholesalers 
serving  this  area.  Actually, 
the  total  of  TV  homes 
reached  by  WHBF-TV  is 
considerably  larger  as  our 
TV  signals  are  received  over 
an  extensive  area  beyond 
the  Quad-Cities. 
Increased  power  has 
doubled  WHBF-TV  radi- 
ated strength;  the  staff  and 
facilities  have  recently 
moved  into  enlarged  quar- 
ters. 

True  to  a  25  year  tradition 
of  service  in  radio  broad- 
casting, WHBF-TV  now 
also  serves  Quad  -  Citians 
well — and  advertisers  pro- 
fitably. 

Les  Johnson,  V.P.  and  Gen  Mgr. 


WHBF 

TELCO  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery  Knodel,  Int. 
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film  report 


Sales  .  .  . 

Van  Camp  Sea  Food  Co.  Inc.  Ter- 
minal Island,  Calif.  (Chicken-of- 
the-Sea  tuna) ,  started  Hopalong 
Cassidy,  hour-long  feature  films 
originally  released  by  Paramount 
Pictures  on  KNBH  (TV)  Holly- 
wood, July  15.  The  series  will  con- 
tinue weekly  until  fall  when  the 
new  Hopalong  Cassidy  TV  film 
series  is  completed  by  William  Boyd 
Productions,  Newhall,  Calif.  The 
agency  is  Brisacher,  Wheeler  & 
Staff  Inc.,  San  Francisco. 

Negotiations  have  been  concluded 
between  William  F.  Broidy  Produc- 
tions Inc.,  Hollywood,  and  Radio 
Audizioni  Italia,  the  non-commer- 
cial Italian  TV  network,  for  the 
telecasting  of  26  half-hour  films 
in  Wild  Bill  Hickok  TV  series.  The 
deal  was  consummated  by  William 
F.  Broidy  and  Irving  B.  Fogel, 
president  of  Tempo  Record  Co., 
Hollywood  representative  for  RAI. 
First  stations  in  the  proposed  chain 
of  eight  are  to  be  located  at  Milan 
and  Terrino,  starting  operations  in 
January  1953. 

Vip  Productions  Inc.,  Hollywood,  is 
completing  four  two-minute  live 
action  TV  film  commercials  for 
Joseph  Schlitz  Brewing  Co.,  Mil- 
waukee, for  showing  on  CBS-TV 
Schlitz  Playhouse  of  Stars.  Agency 
is  Lennen  &  Mitchell  Inc.,  Beverly 
Hills. 

Distribution  .  .  . 

S.  M.  F.  Productions  Inc.,  head- 
quartered at  Eagle-Lion  Studios, 
Hollywood,  has  acquired  the  dis- 
tribution rights  to  Pan-American 
Showtime,  TV  series  filmed  in  Mex- 
ico City  by  Kemp-Brighton  Produc- 
tions. Built  around  a  musical  tour 
of  South  America,  the  completed 
series  of  13  half-hours  co-stars 
Gale  Robbins  and  Bob  Savage  and 
feature  Latin-American  recording 
artists.  Matty  Kemp  directed  from 
scripts  collaborated  on  with  Seaton 
Miller,  vice-president  of  S.  M.  F. 

Standard  Television,  Hollywood, 
headed  by  Marcus  Loew,  has  ac- 
quired the  TV  distribution  rights 
to  "Diary  of  a  Chambermaid"  from 
James  Stacy,  co-producer  of  the 
feature  film.  Co-starred  are  Paul- 
ett  Goddard,  Burgess  Meredith  and 
Judith  Anderson. 

*    *  * 

Berman  Swartz  and  Walter  Do- 
niger,  producing  Duffy  of  San 
Quentin  TV  film  series  at  General 
Service  Studios,  Hollywood,  have 
concluded  negotiations  with  Jaffe 
Agency,  Bevery  Hills,  to  handle 
sale  and  distribution  of  the  half- 
hour  film  package. 

*      *  * 

Morton  Television  Productions,  Chi- 


cago, has  set  up  its  own  sales  and 
distribution  organization  to  handle 
the  firm's  TV  film  and  transcribed 
radio  package,  This  Is  The  Story. 

Production  .  .  . 

Jack  Douglas  Productions,  located 
at  1631  Vista  Del  Mar,  Hollywood, 
is  packaging  two  quarter-hour  live 
TV  football  programs  for  fall  re- 
lease. 

Monday  Quarterbacks  will  fea- 
ture Bob  Waterfield,  Los  Angeles 
Rams  quarterback,  and  his  analysis 
of  the  previous  day's  Rams  game. 
Football  personalities  will  be  intro- 
duced by  sportscaster  Bob  Kelly 
and  a  telephone  device  is  being 
perfected  whereby  viewers  may  call 
in  questions. 

Call  The  Coach,  starting  Sept. 
13,  spotlights  Coaches  Jess  Hill 
(USC)  and  Henry  (Red)  Sanders 
(UCLA)  analyzing  whichever  of 
their  home  games  was  played  dur- 
ing the  afternoon. 

Tele-Voz  Co.,  Mexico  City,  head- 
quartered at  Churubusco  Studios, 
plans  Sept.  29th  production  on 
Judge  Bean,  half-hour  TV  film 
series  based  on  the  true  story  of  the 
judge  who  conducted  court  in  his 
Red  Lily  Bar  during  the  1880's  in 
Pecos,  Tex.  Chill  Wills,  the  voice 
of  "Francis,  the  Mule"  in  Univer- 
sal-International feature  films,  will 
enact  the  title  role.  Maurice  Duke 
and  Alberto  Lopez  are  co-produ- 
cers. 

Simmel-Meservey  TV  Productions 
Inc.,  Beverly  Hills,  subsidiary  of 
Simmel-Meservey  Co.,  will  film  The 
Professor,  an  ABC-TV  package,  at 
Churubusco  Studios,  Mexico  City. 
Starring  Joseph  Schildkraut,  the 
half-hour  scripts  are  being  written 
by  Arnold  Phillips.  Producing  as 
well  as  directing  the  first  few  films 
is  Edward  Simmel.  The  firm's  par- 
ent company,  recently  associated 
with  Gloria  Swanson  Show  TV  film 
series  as  distributors,  has  sold  its 
remaining  interest  to  Miss  Swan- 
son  [B«T,  April  21]. 

*    *  * 

Stanley  Bergerman,  Hollywood  tal- 
ent agent,  will  produce  Paris  After 
Dark,  half-hour  TV  film  series,  in 
and  around  Paris  starting  in  mid- 
September.  Casting  will  be  done 
abroad  for  the  programs  which  will 
depict  the  gamut  of  European  life 
while  geared  to  the  American  mar- 


ket. Steve  Sekely,  motion  picture 
producer-director,  most  of  whose 
experience  has  been  in  Europe, 
will  direct. 

*  ^* 

Fullerton  -  Morrison  Productions, 

headquartered  at  5746  Sunset 
Blvd.,  Hollywood,  has  completed  13 
quarter-hours  in  Art  As  You  Like 
It  TV  film  series.  The  art  apprecia- 
tion programs,  filmed  in  color,  fea- 
ture world  famous  paintings  and 
stories  behind  them,  narrated  by 
Flovia  Drazy.  Producer  is  Talmage 
(Remi)  Morrison  with  James  Ful- 
lerton serving  as  technical  adviser  - 
director-production  manager.  A 
total  of  52  films  is  planned. 


Saint  Pictures  Inc.,  temporarily 
headquartered  at  Hal  Roach  Stu- 
dios, Culver  City,  has  been  formed 
with  Leslie  Charteris  and  Gayle 
Gitterman  as  partners.  Production 
will  begin  within  two  months  on 
The  Saint,  a  half-hour  TV  film 
series  based  on  Mr.  Charteris'  lit- 
erary creation  of  the  same  name. 
He  will  adapt  scripts  and  direct 
with  Mr.  Gitterman,  associate  pro- 
ducer on  Hal  Roach  Productions' 
Dramatic  Hour  TV  film  series,  pro- 
ducing. Negotiations  are  being  con- 
cluded with  David  Niven  to  por- 
tray the  title  role. 

Cathedral  Films,  North  Hollywood, 
Calif.,  will  dramatize  the  life  of 
Jesus  in  a  color  feature  film,  "Day 
of  Triumph."  Production  starts  in 
September.  Upon  its  completion 
and  following  theatrical  distribu- 
tion, the  film  will  be  offered  in  its 
entirety  to  TV  for  Christmas,  Holy 
Week  and  Easter  telecasts  and 
then  made  available  in  episodes  for 
regular  TV  programming.  Dr. 
James  K.  Friedrich  will  produce 
from  the  story  and  script  by  Ar- 
thur Horman. 


National  Cotton  Council,  New  York, 
in  cooperation  with  the  Assn.  of 
American  Soap  &  Glycerine  Pro- 
ducers, same  city,  is  planning  pro- 
duction of  a  TV  film  on  the  simple 
procedure  involved  in  laundering 
sheets.  The  production  schedule 
and  release  date  of  the  film — to,  be 
released  non-commercially  as  a  pub- 
lic service — will  be  announced  at  a 
later  date. 

Telepix  Corp.,  Hollywood,  has  an- 
nounced TV  commercial  produc- 
tions for  the  following  organiza- 
tions : 

Beaute  Vues  Corp  &  Wavall- 
Thermal,  Burbank,  two  60-second 
films  through  Hixson  &  Jorgensen 
Inc.,  Los  Angeles,  featuring  Nutri- 
Tonic.  American  Gas  Assn.,  New 
York,  12  20-second  films.  Consoli- 
( Continued  on  page  91 ) 
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PEARSON  SHOW 

WSAZ-TV  Cuts  Off  Air 

AT  LEAST  until  after  the  Novem- 
ber general  elections,  Drew  Pear- 
son, newspaper  columnist  and  ra- 
dio-TV commentator,  will  not  be 
seen  by  viewers  in  the  WSAZ-TV 
Huntington,  W.  Va.,  area.  Deci- 
sion to  withdraw  the  time  avail- 
ability in  that  market  was  made 
by  station  officials  after  Mr.  Pear- 
son's telecast  July  13. 

The  step  was  taken,  according 
to  L.  H.  Rogers,  general  manager 
of  WSAZ,  "in  the  public  interest 
based  upon  Pearson's  snide  attack 
upon  Gen.  Eisenhower  on  religious 
grounds."  In  a  message  sent  to 
Robert  Kintner,  president  of  ABC, 
Mr.  Rogers  stated,  "where  edi- 
torials are  aired  without  station's 
prior  consent  we  demand  at  least 
a  full  identification  of  opinions  as 
such.  Pearson  consistently  ignores 
this  practice." 

The  decision  applies  only  to  tele- 
vision on  grounds  that  in  a  single 
station  market  there  is  no  choice 
but  to  watch  the  program.  The 
Pearson  radio  show  will  be  carried 
on  WSAZ  because  "the  audience 
has  the  right  to  switch  off  to  other 
stations." 

ABC,  contending  that  no  con- 
troversy can  be  settled  by  arbi- 
trarily cutting  a  program  off  the 
air,  said  that  as  a  matter  of  policy 
it  "permits  its  commentators  free- 
dom of  expression  which  it  believes 
essential  to  freedom  of  the  air." 
The  statement  continued: 

"ABC  does  not  censor  its  news- 
casters, analysts,  or  commentators 
because  it  feels  that  censorship  in 
itself  is  evidence  of  bias  which  it 
has  no  desire  or  legal  right  to  ex- 
ercise. 

"ABC  does  review  program  con- 
tent for  good  taste,  avoidance  of 
obscene,  indecent  or  profane  lan- 
guage, avoidance  of  defamation, 
and  for  competent  news  authority." 


Real  Coverage 


Studio  Stage  Leased 

UNDER  a  five-year  lease  negotiat- 
ed by  the  Russell  M.  Seeds  Co.  with 
Chesapeake  Industries,  owners  of 
the  property,  Stage  C  at  Eagle- 
Lion  Studios,  Hollywood,  will  be 
converted  into  a  300-seat  theatre, 
with  lobby  and  balcony  for  filming 
of  the  NBC-TV  Red  Skelton  Show 
and  the  new  NBC-TV  Eddie  Maye- 
hoff  Show.  Setup  is  expected  to  be 
ready  for  occupancy  by  Aug.  1. 


INDUSTRIAL  FILMS 

TV  SPOTS  .  . 
PROGRAMS 
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625  Madison  Ave. 

N.Y.  22,  N.Y.  •  Plaza  9-3600 


WHEN  videowaves  are  re- 
flected to  the  TV  receiver  by 
a  cloud  formation,  you  get 
freak  reception  —  the  kind 
that  enabled  WLWT  (TV) 
Cincinnati's  Church  by  the 
Side  of  the  Road  to  be  heard 
clearly  in  Cuba.  The  listener 
— Ramon  A.  Sanchez — re- 
ported he  heard  perfectly 
"the  music  and  voices." 
The  1,700  -  mile  span  from 
Cincinnati  to  Matanza,  Cuba, 
is  some  1,630  miles  greater 
than  normal  reception  dis- 
tance from  a  500-ft.  antenna, 
according  to  WLWT.  Station 
claims  reception  from  as  far 
distant  as  Laredo,  Tex., 
despite  dwindling  of  signal 
over  50  miles  from  trans- 
mitter. 

EDUCATIONAL  TV 

McGtath  Supports  at  Geneva 

PROGRESS  of  educational  televi- 
sion in  the  United  States  was  dis- 
cussed last  week  by  Earl  J.  Mc- 
Grath,  U.  S.  Commissioner  of  Edu- 
cation and  advocate  of  that 
medium,  in  a  report  to  world  edu- 
cation leaders  in  Geneva,  Switzer- 
land. 

Comr.  McGrath  reported  on 
"Television  as  an  Aid  to  Educa- 
tion" during  the  15th  Interna- 
tional .  Conference  on  Public  Edu- 
cation held  under  auspices  of 
UNESCO.  He  told  delegates  that 
"educational  leaders  generally  are 
agreed  that  television  holds  a 
vast  potential  for  implementing 
teaching  and  for  bringing  a  rich 
variety  of  new  content-materials 
into  the  classroom."  Educational 
TV  reservations  by  the  FCC  last 
April  also  were  explained. 

Comr.  McGrath  is  chairman  of 
the  U.  S.  delegation  to  the  Geneva 
conference,  which  is  jointly  spon- 
sored by  the  International  Bureau 
of  Education. 


NBC  FILM  LIBRARY 

Will  Lease  Footage 

NBC  announced  last  week  it  would 
lease  film  footage  from  its  film 
library  of  15  million  feet  of  foot- 
age to  advertising  agencies,  pro- 
ducers and  commercial  film  pro- 
ducers. 

At  the  same  time,  NBC  made 
available  to  advertisers,  film  pro- 
ducers, TV  stations  and  other  net- 
works the  NBC-TV  film  library  in- 
dex handbook,  listing  subjects 
ranging  from  "Academy"  to  "Zu- 
luland." 

The  film  library,  started  in  1936, 
is  valued  at  an  estimated  $1  mil- 
lion. Some  50,000  feet  of  footage  a 
week  are  being  added  to  the  cur- 
rent 15  million  feet. 

The  index  contains  2,200  main 
subjects,  each  of  which  is  cata- 
logued under  various  subheadings. 


The  tube  that  , 
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D.  S.  PROGRAMS 


Dominate  Canadian  Top  TO 

EIGHT  of  ten  leading  evening  net- 
work programs  heard  in  June  on 
Canadian  stations  were  of  U.  S. 
origin,  according  to  the  national 
rating  report  of  Elliott-Haynes 
Ltd.,  Toronto. 

Leading  10  programs  were 
Charlie  McCarthy  with  rating  of 

25.1,  Hour  of  Romance  and  Mystery 

22.2,  Our  Miss  Brooks  21.2,  Doris 
Day  20.6,  Twenty  Questions  18.0, 
Great  Gildersleeve  17.4,  Suspense 
16.1,  Share  the  Wealth  15.1  (Cana- 
dian), Club  15  13.3,  and  Treasure 
Trail  13  (Canadian). 

Five  leading  daytime  programs 
were  Ma  Perkins  15.3,  Big  Sister 
15.1,  Pepper  Young's  Family  14.5, 
Right  to  Happiness  14.1,  and  Road 
of  Life  13.9. 

In  French-language  programs 
leading  five  evening  network  shows 
in  June  were  Un  Homme  et  Son 
Peche  36.1,  Metropole  28.9,  Radio 
Carabin  27.2,  La  Raconteur  de 
Chez  Nous  19.3  and  La  Pause  Qui 
Rafraichat  18.7.  Leading  five  day- 
time French  shows  were  Rue  Prin- 
cipal 24.5,  Jeunesse  Doree  24,  Je 
Vous  ai  Tant  Aime  23.4,  Francine 
Louvain  22.2,  and  La  Metairie 
Rancourt  19.8. 


POINT  of  sale  promotion  campaign 
designed  to  encourage  radio  service 
dealers  and  phonograph  technicians 
to  service  Victrola  phonographs  with 
genuine  RCA  Victor  replacement  crys- 
tal cartridges  and  styli  has  been  an- 
nounced by  the  company's  Tube  Dept. 
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'COURIER'  SAILS 

As  'Voice'  Steps  Up 

ATTENTION  of  top  State  Dept. 
and  Congressional  leaders  was  riv- 
eted last  Thursday  on  a  ship — 
the  U.  S.  Coast  Guard  Courier — 
which  left  Hoboken,  N.  J.  Destina- 
tion: The  Mediterranean.  Mission: 
To  carry  the  U.  S.  Campaign  of 
Truth  by  radio  to  Iron  Curtain 
countries. 

The  transmitter-equipped  vessel 
will  anchor  at  a  "friendly  port" 
f.nd  start  relaying  Voice  of  Amer- 
ica programs  to  those  countries. 
If  Soviet  jamming  persists,  it  will 
seek  another  port  of  operation.  The 
Courier  completed  a  successful 
shakedown  cruise  in  South  America 
two  months  ago  [B*T,  May  26]. 
Ship  is  equipped  with  one  150  kw 
medium  wave  and  two  35  kw  short- 
wave transmitters. 

Congress  has  withheld  funds  for 
additional  projects  until  it  is  as- 
sured that  the  seagoing  radio  re- 
lay station  is  worth  the  money  to 
build  it.  And  State  Dept.  authori- 
ties are  certain  that  this  form  of 
shortwave  broadcasting  is  a  vital 
link  with  the  Russian  people. 

The  U.  S.  will  accent  the  positive 
— shortwave  radio  broadcasting — 
in  the  continuing  cold  war  of 
propaganda  as  an  aftermath  of 
American  action  last  week  sus- 
pending publication  of  the  Russian- 
language  publication  Amerika  in 
the  Soviet  Union. 

Dr.  Wilson  Compton,  Interna- 
tional Information  Administrator, 
served  notice  on  the  Soviet  that  the 
U.  S.  will  "do  everything  we  can 
to  make  the  Voice  of  America  more 
effective  in  reaching  the  Russian 
people."  Radio  is  the  only  Ameri- 
can link  with  the  Russian  citizenry, 
department  officials  frankly  ac- 
knowledged. 

Foy  D.  Kohler,  chief  of  the  In- 
ternational Broadcasting  Services 
(VOA),  said  the  U.  S.  will  seek  to 
blast  through  the  Iron  Curtain  by 
various  means.  Among  the  tech- 
niques he  cited  were  better  engi- 
neering methods,  over  a  dozen  new 
transmitters  in  strategic  locations 
and  general  electronic  improve- 
ments. The  U.  S.  Coast  Guard 
Courier,  a  floating  radio  relay  sta- 
tion, also  will  be  placed  in  action. 

The  role  of  shortwave  radio 
transmission  was  re-emphasized 
in  statements  by  Dr.  Compton  and 
Mr.  Kohler  after  the  U.  S.  ordered 
Russia  to  suspend  its  propaganda 
publications  in  America.  The  ac- 
tion was  taken  in  retaliation  for 
Soviet  curbing  of  the  magazine 
Amerika  at  distribution  and  sales 
levels. 

Dr.  Compton  said  signal  power 
to  the  USSR  would  be  stepped  up 
through  a  "powerful"  new  trans- 
mitter being  built  in  Munich,  and 
a  new  program  production  center 
for  relaying  broadcasts  to  Russia. 


NATIONAL  NIELSEN-RATINGS 
TOP  RADIO  PROGRAMS 
(Total    U.    S.    Area,    Including  Small-Town, 
Farm    and    Urban    Homes,    and  including 
Telephone  and  Non-Telephone  Homes) 

NIELSEN-RATING*— Regular  Week,  June  1-7, 
1952. 

Current 
Rating 

Current  Homes 
Rank  Program  % 

EVENING,  CNCE-A-WEEK  (Average  For 


1 

2 
3 
4 
5 
6 
7 
8 
9 
10 


AM  Programs)  (4.7) 

Walcott-Charles   Fight   (NBC)  14.4 

Jack  Benny  (CBS)  9.1 

Char'ie  McCarthy  Show  (CBS)  8.4 

Lineup,  The  (CBS)  7.7 


Fibber  McGee  and  Molly  (NBC)  7.5 

Romance   (CBS)  7.5 

Dragnet   (NBC)  7.3 

Suspense  (CBS)  7.2 

Arthur  Godfrey's  Scouts  (CBS)  7.1 

Broadway  Is  My  Beat  (CBS)  7.0 


EVENING,  MULTI-WEEKLY  (Average  For 

All  Programs)  (2.7) 

1  One  Man's  Family  (NBC)  4.8 

2  News  of  the  World   (NBC)  4.6 

3  Lone  Ranger  (ABC)  3.6 

WEEKDAY  (Average  For  All  Programs)  (4.0) 

1  Romance  of  Helen  Trent  (CBS)  7.5 

2  Our  Gal,  Sunday  (CBS)  7.2 

3  Right  to  Happiness  (NBC)  7.1 

4  Pepper  Young's  Family  (NBC)  6.7 

5  Backstage  Wife  (NBC)  6.7 

6  Wendy  Warren  'n  The  News  (CBS)  6.6 

7  Ma  Perkins  (CBS)  6.3 

8  Big  Sister  (CBS)  6.2 

9  Arthur  Godfrey 

(Liggett  &  Myers  (CBS)  6.2 
10       Guiding  Light  (CBS)  6.1 

DAY,  SUNDAY  (Average  For  All  Pro- 
grams) (2.1) 

1  Martin  Kane,  Private  Eye  (NBC)  3.9 

2  Hollywood  Star  Playhouse  (NBC)  3.8 

3  Shadow,  The  (MBS)  3.7 

DAY,  SATURDAY  (Average  For  All  Pro- 
grams) (3.0) 

1  TSeatre  of  Today  (CBS)  5.3 

2  Grand  Central  Station  (CBS)  5.1 

3  Stars  Over  Hollywood  (CBS),  4.9 

(*)  Homes  reached  during  all  or  any  part 
of  the  program,  except  for  homes  listening 
only  1  to  5  minutes.  For  5-minute  programs, 
average  audience  basis  is  used. 

Copyright  1952  by  A.  C.  Nielsen  Company 


CBS-RWG  Agree 

CBS  Hollywood  and  Radio  Writers 
Guild,  following  months  of  nego- 
tiations, reached  agreement  last 
week  on  a  new  collective  bargain- 
ing contract  calling  for  a  weekly 
minimum  of  $130  for  senior  news 
and  continuity  writers.  News 
writers  employed  a  year  or  less 
receive  $110  per  week.  Continuity 
writers  agreement  is  retroactive  to 
Nov.  1,  1951,  and  that  for  news 
writers  last  Feb.  1.  Improved 
working  conditions  also  are  in- 
cluded. 


AMORTIZATION 

WWDC  Asks  Tax  Relief 

WWDC-AM-FM  Washington  has 
applied  to  the  government  for  rapid 
tax  amortization  on  power  supply 
equipment  to  be  used  in  connec- 
tion with  its  emergency  broadcast 
activities. 

The  application  was  filed  by  Capi- 
tal Broadcasting  Co.,  WWDC  li- 
censee, with  the  Defense  Produc- 
tion Administration,  under  which 
the  tax  program  for  new  or  ex- 
panded facilities  falls.  It  was  one 
of  the  few  instances  in  which  a 
broadcaster  had  filed  for  tax  relief 
normally  accorded  to  electronic 
manufacturers,  and  the  first  to  be 
publicly  listed  by  DPA. 

Capital  stressed  the  essentiality 
of  the  radio  broadcasting  industry 
and  proposed  to  invest  $7,000  for 
the  equipment.  DPA  listed  the  ap- 
plication as  still  pending  in  a  com- 
pilation of  bids  through  June  20, 
under  a  general  heading  "Radio 
Broadcasting,  Including  Facsimile." 

Generator  was  ordered  to  cover 
any  failure  of  power  supply  from 
the  Potomac  Electric  Power  Co. 
WWDC  is  a  key  station  in  the 
Conelrad  broadcast  alert  plan  de- 
vised by  the  Air  Force  and  FCC 
in  conjunction  with  the  Federal 
Civil  Defense  Administration.  It 
operates  24  hours  daily  with  5  kw 
on  1260  kc. 

DPA  policy  is  to  grant  tax  cer- 
tificates of  necessity  for  production 
directly  related  to  defense,  and  for 
items  closely  connected  or  essen- 
tial to  defense,  or  the  nation's 
welfare  during  an  emergency. 
Among  other  categories  listed  for 
relief  are  such  industry  groups  as 
telecommunications,  phonograph 
and  related  products,  radio  tubes, 
telephone  and  telegraph  equipment, 
and  other  communication  equip- 
ment. 

Certificates  of  necessity  are  com- 
monly, but  mistakenly,  described 
as  tax  writeoffs.  Actually,  under 
the  1950  Revenue  Act,  its  benefi- 
ciaries may  take  five  years  (instead 
of  the  old  25)  to  amortize  equip- 
ment and  facilities  on  the  basis  of 
depreciation.  DPA  practice  is  to 
authorize  a  certain  percentage  of 
each  project  for  the  five-year  pe- 
riod. 


PROTECT  YOURSELF,  your  STAFF,  your  CLIENTS 

from  the  daily  hazard  of 

LIBEL,  SLANDER,  INFRINGEMENT  OF 
COPYRIGHT,  INVASION  OF  PRIVACY 

Arising  from  Editorializing,  Speeches,  Newscasts,  Ad  libs.  Financial 
Comment,    Mystery    Plots,    Gossipy    Announcements.  Man-on-the-str*-et 

Tn  terviews. 

Hundreds  of  Kroadcasteis  and  Newspapers  guard  this  -continu- 
ous   hazard    with    our    special,     tai lored -to-t  he-risk  Insurance 

USE  CAUTION  -  LADY  LUCK  IS  A  DESERTER ! 
IT  COSTS  SO  LITTLE  TO  BE  SURE  WITH  INSURANCE. 

F or  details,  write  to  the  Pioneer  in  this  line. 
EMPLOYERS  REINSURANCE  CORPORATION 

Insurance  Exchange  Bldg.       —       Kansas  City,  Mo. 


Page  90 


July  21,  1952 


BROADCASTING    •  Telecasting 


Film  Report 

(Continued  from  page  88) 


dated  Cosmetics,  Chicago,  four  60- 
second  and  three  20-second  films 
through  Tim  Morrow  Agency,  fea- 
turing Lanolin  Plus.  MacMillan 
Petroleum  Corp.,  Los  Angeles,  one 
60-second  film  through  Roy  S.  Dur- 
stine  Inc.  O'Keefe  &  Merritt  Co., 
that  city,  three  60-second  and  three 
20-second  films  through  Richard  B. 
Atchison  Adv.,  featuring  gas 
ranges. 

Sam  Sax,  former  chairman  of  the 
board  for  Warner  Bros.  Ltd.,  Lon- 
don, is  concluding  negotiaticns 
whereby  he  will  acquire  TV  film 
rights  to  52  short  stories  by  Robert 
Louis  Stevenson  from  the  author's 
estate  and  relatives.  Plans  call  for 
fall  production  on  a  half-hour  TV 
series,  to  be  filmed  in  England. 

Film  People  .  .  . 

Alexander  Bisno,  stockholder  in 
Snader  Telescription  Corp.,  Bev- 
erly Hills,  has  been  elected  presi- 
dent of  Snader  Telescriptions  Sales 
Inc.,  that  city.  He  succeeds  Reub 
Kaufman  who  resigned  to  head 
Guild  Films  Inc.,  his  own  distribu- 
tion firm. 

Nat  Winecoff,  head  of  the  TV  de- 
partment for  Arena  Stars  Inc., 
Beverly  Hills  artist  managing  and 
program  packaging  firm,  has  re- 
signed to  coordinate  American  tele- 
vision film  production  in  Mexico. 
Working  with  him  is  Alberto  Lo- 
pez, producer  with  Churubusco  Stu- 
dios, Mexico  City. 

*    *  * 

David  L.  Wolper,  vice  president  in 
charge  of  West  Coast  operations 
for  Motion  Pictures  for  Television, 
and  Toni  Carroll,  singer,  were  mar- 
ried July  11. 

Miscellany  .  .  . 

Six  films  starring  Hattie  McDaniel 
as  "Beulah"  will  be  shown  on  ABC- 
TV  during  last  two  weeks  in  July 
and  month  of  August  in  place  of 
the  regular  Beulah,  which  is  va- 
cationing. Louise  Beavers,  in  the 
title  role  of  "Beulah,"  will  return 


for  the  regular  telecast  on  Sept.  2. 
Films  and  regular  Beulah  series 
are  sponsored  by  Procter  &  Gamble 
for  Dreft  and  Oxydol.  Agency  is 
Dancer-Fitzgerald-Sample,  N.  Y; 

Transworld  Productions  Inc.,  Bev- 
erly Hills,  formed  to  package  radio 
programs,  is  completing  plans  to 
enter  TV  film  production.  The 
firm's  president,  Lester  Linsk,  tal- 
ent agent,  has  signed  Lloyd  Nolan, 
former  star  of  NBC-TV  Martin 
Kane,  for  the  lead  in  a  projected 
series. 

*    *  * 

Sheldon  Reynolds,  producer  of  For- 
eign Intrigue,  half-hour  TV  film 
series,  has  leased  studios  and  estab- 
lished production  units  in  Paris 
and  Stockholm  and  will  continue 
filming  abroad. 

Screen  Gems  Inc.,  TV  subsidiary 
of  Columbia  Pictures  Corp.,  has 
launched  "Talk  of  the  Trade," 
mimeographed  bulletin  of  "Facts 
and  Figures  on  Filmed  Television" 
which  the  company  plans  to  dis- 
tribute monthly  to  advertising 
agencies  and  their  clients. 


WFEC  Policy  Shift 

HERB  SCHORR,  general  manager, 
WFEC  Miami,  Fla.,  announced  last 
week  that  the  station  has  switched 
to  a  policy  of  all-Negro  program- 
ming. Since  its  opening  in  April, 
1949,  WFEC  has  aired  a  general 
program  schedule,  with  heavy  em- 
phasis on  a  three-hour  afternoon 
disc  jockey  show  entitled,  The 
Ebony  Express.  Success  of  this 
program  influenced  the  change  in 
policy.  Staff  additions  are  now 
being  made  and  include  Negro 
talent. 


STORY  in  July  issue  of  Harper's 
Magazine  described  FCC  investigation 
of  news  handling  by  KMPC  Los  An- 
geles, WGAR  Cleveland  and  WJR 
Detroit  when  stations  were  owned  by 
late  G.  A.  Richards,  who  was  accused 
of  misusing  stations  to  further  his 
personal  political  and  economic  be- 
liefs. FCC  since  has  renewed  the 
stations'  licenses  and  approved  trans- 
fer of  control  to  Mr.  Richards'  widow. 


RUPPERT  SALES 

Radio-TV  Brings  'Comeback' 

ROLE  of  radio  and  television  in 
helping  to  effect  the  successful 
"comeback"  in  sales  by  the  Jacob 
Ruppert  Brewery  was  described  by 
Herman  A.  Katz,  vice  president  and 
director  of  sales  for  the  company. 
He  snoke  at  a  luncheon  meeting  of 
the  Sales  Executive  Club  of  New 
York  last  Tuesday. 

In  tracing  Ruppert's  history 
since  the  brewery  was  founded  in 
1867,  Mr.  Katz  noted  that  sales  vol- 
ume had  declined  before  1951.  One 
of  the  problems  facing  the  com- 
pany, when  it  decided  to  launch 
Knickerbocker,  he  said,  was  media 
selection. 

"Since  our  advertising  budget 
was  not  as  large  as  competitors," 
he  continued,  "it  was  agreed  that 
rather  than  dissipate  our  strength 
through  all  media,  our  policy  would 
be  to  dominate  as  much  as  we 
could  those  media  we  did  use."  Ra- 
dio was  chosen  to  kick  off  the  pro- 
motion campaign  March  1,  1951. 

"Using  most  of  New  York's  ra- 
dio stations,  we  launched  a  satura- 
tion campaign  of  spot  announce- 
ments," Mr.  Katz  said.  "No  fancy 
jingles,  but  hard  selling,  reason- 
why  copy.  This  campaign  of  spots, 
plus  news  programs,  pulled  us  off 
the  ground — but  fast." 

On  television,  Mr.  Katz  added, 
Ruppert  used  Broadway  Open 
House  to  sell  Knickerbocker.  He 
noted  that  although  Dagmar  could 
not  be  described  as  "less  filling" 
(one  of  the  beer's  sales  points)  she 
"did  sell  beer." 

The  Knickerbocker  introductory 
campaign  has  been  highly  success- 
ful, Mr.  Katz  declared.  He  noted 
that  the  1951  sales  and  advertis- 
ing programs  gave  the  year  a 
$480,000  profit  against  a  $1,610,000 
loss  in  1950. 

Allan  Adams,  president,  Adams 
Corp.  of  Belou,  Wis.  (snack  foods), 
credited  television  with  helping  to 
create  a  larger  market  for  his  in- 
dustry. Mr.  Adams  said  his  1951 
sales  figures — amounting  to  some 
$10  million — were  143%  over  1950. 
He  attributed  this  increase  in 
large  part  to  the  ever-growing 
trend  of  TV-encouraged  home  en- 
tertainment. 


'Voice'  Summary 

WEEKLY  report  summarizing 
content  of  Voice  of  America  broad- 
casts overseas  has  been  inaugu- 
rated by  the  Dept.  of  State  as  a 
means  of  keeping  the  U.  S.  public 
informed  on  the  international  in- 
formation program.  The  report, 
The  Voice  of  America  This  Week, 
was  developed  at  the  request  of  the 
Radio  Advisory  Committee  of  the 
U.  S.  Advisory  Commission  on  In- 
formation. It  contains  excerpts 
and  digests  of  VOA  scripts  dealing 
with  major  themes  each  week. 


EDGAR  BERGEN,  CBS  Radio  star, 
headlined  the  annual  Aquatennial 
Show  sponsored  by  WCCO  Minneap- 
olis in  that  city  July  12. 


N.Y.  NEGRO  AUDIENCE 

Largest  Claimed  by  WLIB 

WLIB  New  York  claimed  last  week 
it  has  the  largest  Negro  audience 
in  the  metropolitan  New  York  area. 
General  Manager  Harry  Novik 
said  this  claim  is  based  upon  a 
recent  Pulse  survey  measuring  the 
rad:o  listening  of  Negro  families 
;n  the  New  York  area  between  the 
hours  of  7  a.m.  and  12  noon  Mon- 
day through  Friday. 

The  Pulse  report  indicated  that 
WLIB  led  in  Negro  listeners  be- 
tween the  hours  or  7  a.m.  and  10 
a.m.  and  had  a  large  proportion  of 
the  11  a.m. -12  noon  audience,  WLIB 
pointed  out.  WLIB  broadcasts  57 
hours  of  Negro  programming  each 
week,  which  is  said  to  be  the  most 
time  alloted  for  such  programming 
in  the  New  York  area.  One  pro- 
gram featuring  Walter  White, 
executive  director  of  the  National 
Assn.  for  the  Advancement  of 
Colored  People,  is  being  syndicated 
nationally  by  WLIB.  It  is  now 
heard  regularly  on  WIP  Philadel- 
phia, KFWB  Hollywood,  WWDC 
Washington,  KWK  St.  Louis, 
WWJ  Detriot,  WBMS  Boston  and 
WCFL  Chicago. 


STOKLEY  VAN  CAMP,  through  Calk- 
ins &  Holden,  Carlock,  McClinton  & 
Smith,  N.  Y.,  and  Goebel  beer, 
through  Brooke,  Smith,  French  & 
Dorrance,  same  city,  have  assigned 
Phil  Davis  Musical  Enterprises  Inc., 
N.  Y.,  for  musical  trademarks  to  be 
used  in  radio-TV  campaigns. 


IN 

PORTLAND,  OREGON 

1,246,540  active,  young-minded  West- 
erners comprise  KGWs  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO.,  INC. 


Mr.  Robert  Gibbons 
Cleveland  Brownie  Fan 
Lang,  Fisher  &  Stashower 
Cleveland,  Ohio 


Dere  Bob: 

While  ou 
this  wk.  jo 


r  news  edutor  is  out  in  Chi. 
the  Demoeratnc  convenshun, 
our  sports  man 
is  bizy  with  th' 
Chas.  Senators 
in  ih'  Class 
AAA  Amuri- 
cun  Assn.  Our 
city  is  rite 
proud  to  be  in 
big  companie 
with  s  i  c  h 
places  a  z 
Minney  p  o  I  u  s, 
Louisez'illc  and 
other  places 
like  thet.  Ov 
course,  we've 
a  I  w  a  y  a  thot 
Chas.  was  a 
big  place 
'cause  thcyres 
so  much  biz- 
ncss  done  here. 
A  n  d  w  e'r  e 
riUx  proud  ov 
WCHS  with 
5,000  at  580 
'cause  Mr. 
BMB  sez  we 
got  more  W. 
\'a.  listeners 
then  any  othur 
stashun  in  th' 
state.  Sure 
keeps  me  bizy 
a'workin'  here; 
Mr.  Carlings 
refresh  m  e  nt  s 
come  in  handy 
these  summer 
days. 

Yrs., 
Algy. 


WCHS 


Charleston,  W.  Va. 
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UTILIZING  the  trading  stamp 
discount  plan,  Broadcast  Mer- 
chandisers Inc.,  Hollywood,  is  offer- 
ing stations  on  an  exclusive  fran- 
chise market  basis,  a  new  retail 
merchandising  and  sales  promotion 
package.  Identified  as  the  "Magic- 
Kash  Plan"  it  includes  Magic 
Stamps  which  broadcasters  issue 
to  retail  advertisers.  Consumers 
receive  2%  in  stamp  value  of  their 
purchases.  Stamps  saved  give  the 
consumer  premiums  ranging  from 
$1  to  $50,  depending  upon  the  num- 
ber accumulated.  Stamp  saving 
plan  is  plugged  by  the  advertisers 
on  their  individual  programs. 


MUSICAL  MEDICINE 

MUSICAL  cure-alls  provide  a 
theme  for  a  new  show  added  to  the 
schedule  of  WPAZ  Pottstown,  Pa. 
Dr.  Rhythm  and  Nurse  Melody, 
broadcast  each  Saturday  afternoon 
stars  David  Piatt  and  Laura  Gear- 
hart.  "Dr.  Rhythm"  prescribes  the 
musical  medicine  of  every  case 
"Nurse  Melody"  gets  over  the  tele- 
phone. 


RADIO-MAGAZINE  TIE-IN 

POSTERS  advertising  WIP  Phila- 
delphia's airing  of  the  national 
political  conventions  are  being  is- 
sued each  'week  by  U.  S.  News  and 
World  Report  in  a  joint  promotion 
sponsored  by  the  station  and  the 
magazine.  Station  in  turn  plugs 
the  magazine's  coverage  of  the 
political  meetings. 


the 
player 


CapitoVs  new, 
low-cost  open  end 
dramatic  show 

15  minute  dramas —  mystery, 
comedy,  adventure,  westerns 
—  easier  to  program 

—  easier  to  sell! 

Audition  discs  and 
brochures  available  now! 

CAPITOL  RECORDS 

Distributing  Corp. 

BROADCAST  SALES  DIVISION 
1453  No.  Vine,  Hollywood  28,  Calif. 


DRUGGISTS  USE  RADIO 

THIRD  part  of  merchandising  cam- 
paign being  used  by  Philadelphia 
Assn.  of  Retail  Druggists,  began 
July  16  on  the  Skipper  Dawes  Show 
on  WFIL  Philadelphia.  In  addition 
to  point-of-sale  and  direct  mail 
promotion,  a  daily  phone  call  with 
cash  prizes  for  correct  answers  has 
become  a  regular  feature  of  Mr. 
Dawes'  program.  Person  called  is 
selected  from  entry  blanks  obtain- 
able at  any  of  the  1,100  PARD 
stores  in  the  area. 


PUBLIC  SERVICE  SERIES 

NINE-week  series  of  Light  Opera 
Previews  is  being  aired  this  summer 
by  KQV  Pittsburgh.  Programs, 
broadcast  each  Sunday,  feature 
music  and  stars  from  the  Civic 
Light  Opera  productions  at  Pitt 
Stadium.  Fidelity  Trust  Co.  of 
Pittsburgh  is  sponsoring  the  series 
as  a  public  sei'vice  to  increase  in- 
terest in  the  Civic  Light  Opera. 


RADIO  PLUGS  PERSONALITY 

TWO  week  "teaser"  campaign 
combining  radio  spots  and  news- 
paper ads  waa  used  to  introduce 
Bill  Jackson,  new  early  morning 
man  on  WPTF  Raleigh,  N.  C,  to 
radio  listeners.  The  announcer 
transcribed  his  own  spot  announce- 
ments which  were  aired  by  the 
station.  Ads  announced  that  "BJ 
is  coming."  WPTF  claims  the  cam- 
paign aroused  great  interest  and 
built  a  ready-made  audience  for 
Mr.  Jackson's  show. 

 • — • — •  


MOVIE  PROMOTION 

MOVIE  trailers  are  being  utilized 
by  WTOP-TV  Washington  to  pro- 
mote "the  greatest  stars  of  radio 
and  television"  who  are  featured 
on  the  station.  Trailers  are  shown 
for  a  two-week  period  six  times 
daily  in  two  of  the  downtown  thea- 
tres. Names  of  stars  which  appear 
on  WTOP  were  listed  in  the  pro- 
motion. 


JULY  4TH  DOCUMENTARY 

EFFORT  to  hold  down  traffic 
deaths  in  Ohio  over  July  4th  week- 
end was  made  when  WGAR  Cleve- 
land presented  a  special  documen- 
tary entitled  Unwanted  First, 
dramatizing  the  state's  rank  of 
first  in  the  nation  per  capita  on 
highway  deaths  over  the  Decora- 
tion Day  holiday.  Broadcast  was 
aired  on  the  eve  of  July  4th.  Sta- 
tion states  the  Cleveland  Press 
editorial  page  lauded  the  program 
and  its  attempt  to  shock  Ohioans 
into  a  sane  Fourth  of  July. 


KEX  CONTEST 

CONTEST  which  asked  listeners 
to  write  "Why  we  should  give  blood 
to  the  blood  bank"  was  recently 
conducted  on  KEX  Portland,  Ore. 
on  Oregon  Farm  Hour  show  and 
drew  response  from  18  counties  in 
Oregon  and  Washington,  according 
to  a  station  report.  A  Westing- 
house  alarm  clock  radio  was  pre- 
sented to  the  winner,  Mrs.  T.  H. 
Schutte,  who  resides  in  Ashland, 
Ore. 


WOR-TV  DINNER  PROGRAM 

PRE-THEATRE  dinner  program 
designed  as  a  lead-in  to  Broadway 
TV  Theatre  will  be  introduced  by 
WOR-TV  New  York  on  Aug.  4. 
TV  Dinner  Date  will  be  seen  daily 
from  6:30-7:30  p.m.  and  will  fea- 
ture newscaster  John  Wingate  as 
host  with  news  and  Broadway 
chatter,  a  20-piece  orchestra  and 
a  talent  search  in  which  the  same 
contestants  will  appear  nightly  for 
a  week  with  the  winner  appearing 
on  WOR-TV  the  following  week  to 
promote  the  program. 


DODGERS  ON  WLEU 

BASEBALL  fans  in  Erie,  Pa., 
have  been  given  a  chance  to  hear 
games  played  by  the  Brooklyn 
Dodgers  on  WLEU  Erie.  Station 
has  been  carrying  Pittsburgh 
games  for  the  current  season  but 
Dodger  broadcasts  represent  the 
first  time  another  National  League 
team  has  been  heard  in  the  city.  To 
promote  the  event,  station  used 
large  window  display  cards  fea- 
turing names,  numbers  and  pic- 
tures of  players. 


'SURVIVAL'  TELECASTS 

NEW  program  titled  Operation 
Survival,  designed  to  acquaint 
viewers  with  ways  to  survive  any 
surprise  air  attack  is  being  tele- 
cast weekly  on  WMAR-TV  Balti- 
more. Each  Saturday,  the  show 
features  interviews,  lectures  and 
demonstrations  with  particular 
stress  on  atomic  warfare.  Tele- 
casts are  conducted  by  William  J. 
Muth,  former  aide  de  camp  to  the 
chief  chemical  officer,  U.  S.  Army. 


HEALTH  SERIES 

SERIES  of  weekly  health  features 
on  TV  has  been  arranged  by 
WTMJ-TV  Milwaukee  in  coopera- 
tion with  the  city's  health  depart- 
ment. Quarter  hour  presentation 
will  be  seen  each  Friday  with  Dr. 
E.  R.  Krumbiegel,  Commissioner  of 
Health,  and  members  of  his  staff 
appearing  on  all  programs.  Visual 
material  will  be  used  for  each  topic 
covered  during  the  series. 


CHILDREN'S  PROGRAM 

RADIO  Commission  of  the  South- 
ern Baptist  Convention  began  a 
series  of  fifteen-minute  telecasts 
July  18  on  WSB-TV  Atlanta. 
Weekly  programs  are  primarily  for 
children  and  feature  Bible  stories, 
chalktalks  and  flannelgraphs. 
Youth  leaders  from  the  Atlanta 
area  will  participate  in  the  live 
telecasts  and  a  group  of  children 
will  be  in  the  studio  to  take  part 
in  each  program. 


COOL  PROMOTION 

RESIDENTS  of  Kalamazoo,  Mich., 
will  "literally  take  the  shirts  off 
their  backs  for  WKZO  in  Kala- 
mazoo" according  to  station  re- 
ports. Inspired  by  a  heat  wave, 
salesman  at  the  station  dreamed 
up  "Sport  Shirt  Day"  to  keep 
themselves  cool  but  their  idea  was 
not  limited  to  their  own  group. 
Merchants  in  the  city  soon  picked 
up  the  idea  and  backed  it  with  a 
spot  campaign  which  terminated 
July  3  when  a  reported  92%  of 
the  population  wore  sport  shirts 
for  the  day. 


SUNBURST'  REPORT 

MID-JULY  report  on  "Operation 
Sunburst,"  WLWT  (TV)  Cincin- 
nati's summer  audience  and  sales 
promotion,  shows  102  new  accounts 
and  116  sales,  John  T.  Murphy, 
station  vice  president,  relates.  Dis- 
tribution of  entry  blanks  for  "If 
I  were  President"  contest,  which 
highlights  the  promotion,  continues 
with  500,000  forms  on  drug,  gro- 
cery and  oil  station  counters 
throughout  Cincinnati,  Dayton  and 
Columbus.  Top  prize  will  be  a  $25,- 
000  home.  1 


WBAL  DRAWS  CROWD 

LARGEST  number  of  people  ever 
to  attend  Gwynn  Oak  Amusement 
Park  in  Baltimore  turned  out  for 
WBAL  Day  held  there  last  week, 
according  to  the  station.  30,000  vis- 
itors were  treated  to  radio  broad- 
casts presented  from  the  park, 
collected  prizes,  met  radio  and 
television  stars  and  had  an  oppor- 
tunity to  see  themselves  on  TV. 
Climax  to  the  day  came  when  park 
officials  renewed  their  original  13- 
week  contract  with  WBAL-TV 
which  will  carry  commercials 
through  September. 


Looking  for  Radio  & 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  students 
at  regular  intervals,  as  technicians, 
operators  and  laboratory  aids.  Our 
men  graduate  with  a  first  class  Radio- 
Telephone  License.  Call  on  us  for  your 
technical   personnel  needs. 

Write  to:  PLACEMENT  MANAGER 
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WWNC  Asheville  staffers  re- 
mained on  the  job  through- 
out a  20-hour  search  for  a 
1  22-month-old  son  of  a  local  physi- 
1  cian.  The  boy  had  strayed  from  his 
■  home  into  nearby  mountainous  ter- 
rain. WWNC  reported  progress  of 
i  the    search   through  on-the-scene 
taped  recordings.  When  the  boy  fi- 
!  nally     was     found,     dirty  and 
-  scratched    from    the  underbrush, 
1  but  otherwise  unharmed,  WWNC 
!  was  the  first  to  announce  his  safe 
return. 

|  *      *  * 

WWRL  Aids  Blind 
WWRL  Woodside,  L.  I.,  has  desig- 
nated today  (Monday)  as  "Asso- 
ciated Blind  Day."  Every  station 
break  and  scheduled  program,  from 
7  a.m.  to  1  a.m.,  sign-off  time,  will 
be  used  to  broadcast  appeals  in  be- 
half of  Associated  Blind,  national 
philanthropic  organization  to  assist 
sightless  persons.  Work-therapy 
program  and  social  services  con- 
ducted by  the  charity  will  be  dis- 
cussed by  Irving  M.  Sellis,  blind 
president  of  Associated  Blind,  on  a 
special  program  during  the  day. 
Appeals  will  be  translated  for  use 
on  the  many  foreign  language  pro- 
grams carried  by  the  station. 

KXOK  Obtains  Hay 

CHARLES  STOOKEY,  KXOK  St. 
Louis'  farm  director,  was  instru- 
mental in  obtaining  badly-needed 
hay  for  Missouri,  St.  Francis  Coun- 
ty farmers.  Weeks  of  dry,  hot 
weather  had  burned  out  hay  in 
southeastern  Missouri.  County 
Agent  W.  S.  Romberg,  of  St.  Fran- 
cis County,  asked  Mr.  Stookey  for 
help.  Mr.  Stookey  aired  the  request 
on  his  program,  Town  and  Country. 
Immediately  following  the  broad- 
cast, a  Bunker  Hill,  111.,  farmer 
phoned  to  offer  extra  hay.  St. 
Francis  County  farmers  were  quick 
to  accept. 

#      *  * 
Olympic  Drive 

ITEAMING  with  its  newspaper  af- 
filiate, the  Idaho  State  Journal, 
KJRL  Pocatello,  Ida.  helped  raise 
$1,000  to  send  the  state  college 
boxing  coach,  Milton  (Dubby)  Holt, 
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to  the  Olympic  games  in  Helsinki. 
Newspaper  provided  advance  pro- 
motion on  the  station's  Marathon 
of  Music,  which  featured  local 
sports  figures  working  as  disc 
jockeys  for  pledges.  Program  was 
billed  as  an  all-night  vigil,  start- 
ing at  10  p.m.,  but  ended  at  2  a.m. 
when  pledges  hit  the  $1,000  goal. 
Campaign  originated  with  Vince 
Anselmo,  Journal  sports  editor  and 
KJRL  sportscaster.  Dick  Wright, 
KJRL  production  manager,  and 
Bob  Paulos,  Journal  city  editor 
and  newscaster,  produced  the 
show. 

*      #  * 
TV  Producer  Honored 

BOB  JONES,  producer,  WMAR- 
TV  Baltimore,  has  been  honored  by 
the  National  Rehabilitation  Assn. 
Citation  accompanying  the  award 
read's  "For  meritorious  service  to 
the  disabled  through  the  produc- 
tion and  direction  of  the  nation's 
first  series  of  television  programs 
dedicated  to  the  courageous  people 
who  have  come  back  and  have  made 
their  successful  adjustment  in  life 
by  overcoming  physical  handicaps." 

Safety  Message 

WPEP  Taunton,  Mass.,  conducted 
a  special  traffic  safety  campaign 
over  the  July  4th  weekend.  Among 
other  special  efforts,  station  ob- 
tained permission  of  national  and 
local  sponsors  to  use  their  regular 
commercial  time  for  a  safety  mes- 
sage. This  resulted  in  a  total  of  356 
spot  safety  messages  over  the  four- 
day  weekend.  WPEP  gave  special 
credit  to  Jane  Lawrence,  WPEP 
copywriter. 


KXIC  Aids  Search 

KXIC  Iowa  City,  Iowa,  interrupted 
its  July  7  coverage  of  the  GOP 
convention  to  appeal  for  volun- 
teers to  aid  the  search  for  a  miss- 
ing four-year-old  boy.  The  child 
had  wandered  from  his  parents' 
home  on  a  bank  of  the  Iowa  River. 
KXIC  reporters  Bob  Shafter  and 
Ken  Cessna  raised  100  volunteers 
through  three  appeals. 

Mercy  Mission 

WHEN  News  Director  George 
Theeringer  of  WRBL  Columbus, 
Ga.,  relayed  on  his  newscast  a  plea 
from  a  young  lady  who  was  trying 
to  replace  five  pints  of  blood  given 
to  her  ailing  father,  listeners 
pledged  50  pints  before  the  pro- 
gram was  over,  according  to  the 
station. 

Wheels  Roll 

STAMP  project  was  launched  by 
Virginia  Patterson,  WHIO-TV 
Dayton,  Ohio,  personality  to  pro- 
vide an  Autoette  for  a  young  man 
unable  to  walk  all  his  life.  Mrs. 


Patterson  appealed  18  months  ago 
on  her  show  for  Ohio  tax  stamps 
which,  when  collected  for  charit- 
able purposes,  are  redeemed  by  the 
state  at  $3  for  each  $100  work  of 
stamps.  Contributions  enabled  Mrs. 
Patterson  to  turn  over  $100  to 
Earl  Wright  of  Fairborn,  Ohio, 
with  which  he  purchased  the  Auto- 
ette. Her  stamp  fund  now  totals 
$1,000  in  cash— or  about  $33,333  in 
stamps — to  be  used  for  handicapped 
individuals. 

*      *  * 

'Seeds  for  Democracy' 
BILL  ARTHURS,  head  of  the  1952 
"Seeds  for  Democracy"  drive  in 
Ohio  and  news  director  of  WRFD 
Worthington,  has  closed  a  state- 
wide campaign  highlighted  by 
a  donation  of  more  than  45,000 
seed  packages  from  rural  Ohioans 
to  people  of  the  Philippines.  The 
seeds  are  to  be  shipped  to  the  Com- 
mittee for  Free  Asia  in  San  Fran- 
cisco for  distribution  in  the  Philip- 
pines. Mr.  Arthurs  received  a  con- 
gratulatory note  from  Mrs.  Frank- 
lin D.  Roosevelt. 


WCBS-TV  Contributions 
TIME  worth  $238,082  at  current 
rates  was  contributed  by  WCBS- 
TV  New  York  to  civic  and  non- 
profit organizations  during  the  first 
quarter  of  1952,  Clarence  Worden", 
director  of  public  service  and  edu- 
cational programs,  has  reported. 
He  said  the  total  was  almost 
100%  higher  than  that  for  the 
same  period  last  year,  and  esti- 
mated that  on  a  12-month  basis 
it  would  represent  approximately 
a  million  dollars  worth  of  time. 
During  the  first  three  months,  a 
breakdown  showed,  the  station  gave 
educational,  governmental  and 
charitable  organizations  423  sta- 
tion breaks,  171  participations,  14 
features  and  35  full  programs. 


Coroner  Speaking 
WKAP-AM-FM  Allentown,  Pa., 
strengthened  its  safety  campaign 
over  the  July  4th  weekend  by  tran- 
scribing a  message  from  the 
county  coroner,  who  told  listeners, 
"Have  a  good  time  but  stay  alive. 
I  don't  want  to  have  to  investigate 
your  death." 


WTBC  Prize  Donation 
WTBC  Tuscaloosa,  Ala.,  sent  $145 
to  a  needy  neighbor  of  the  person 
who  actually  won  the  cash  award 
through  a  quiz  program.  For 
Leeds  Jewelers,  a  local  firm, 
WTBC  conducts  a  telephone  quiz 
show.  When  the  station  phoned  a 
woman  who  was  able  to  answer  the 
riddle  correctly,  the  winner  directed 
the  station  to  send  the  award  to  a 
neighbor  who  has  been  suffering 
from  an  incurable  disease.  Bert 


Bank,  WTBC  partner  -  manager, 
commented,  "This  is  an  outstanding 
gesture  on  the  part  of  the  winner 
and  it  makes  one  appreciate  more 
how  wonderful  it  is  to  live  in 
America  where  people  are  con- 
siderate of  their  fellowmen." 


WLWT  (TV)  To  Rescue 
WHEN  polio  felled  7-year-old 
Linda  Lee  Parsley  and  marred 
her  birthday  celebration,  two  fe- 
male emcees  at  WLWT  (TV)  Cin- 
cinnati came  to  her  rescue.  Little 
Linda  had  tickets  to  the  station's 
Morning  Matinee  and  appeared 
more  concerned  at  missing  the 
program  than  over  her  illness. 
When  word  reached  emcee  Judy 
Perkins,  she  promptly  dispatched 
the  show's  traditional  birthday 
cake  to  General  Hospital.  Miss 
Perkins  and  Ruth  Lyons  also 
joined  in  a  birthday  greeting  dur- 
ing the  program. 


KECA-TV  Telethon 

TELETHON  to  garner  donations 
to  the  Cerebral  Palsy  Fund,  held 
May  27-28  on  KECA-TV  Los 
Angeles,  has  resulted  in  receipt  up 
to  last  week  of  $336,000.  This 
brings  total  to  $40,000  over  the 
$285,000  that  was  originally 
pledged,  according  to  Donn  B. 
Tatum,  association  president  and 
director  of  television  for  ABC 
Western  Div. 


KWK  delivelA  too! 


y[e£ . . . 

KWK  delivers  to  its  sponsors  the 
most  welcome  package  of  all  . . .  the 
St.  Louis  radio  audience  at  KWK's 
LOW — low  cost  per  1000  radio  homes 
delivered . 

yiout  Katz  man 

has  the  bundle  of  facts  . 


Globe- Democrat  Tower  Bldg. 
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Mitchell  to  Conduct 

MAURICE  B.  MITCHELL,  vice 
president  and  general  manager  of 
Associated  Program  Service,  New 
York,  will  conduct  two  intensive 
three-day  workshops  in  radio  sell- 
ing at  the  local  level  in  the  July 
30-Aug.  6  period. 

From  July  30  through  Aug.  1 
Mr.  Mitchell  will  hold  the  first  ses- 
sion at  the  U.  of  Denver.  The 
second  session  will  be  conducted 
under  the  sponsorship  of  the  U.  of 
Washington,  Seattle,  on  Aug.  4-6. 
The  workshops  will  include  lec- 
tures, demonstrations  and  discus- 


'Appreciation  Picnic' 

PERSONNEL  of  11  Detroit  radio 
and  television  stations  were  to  be 
guests  yesterday  (Sunday)  at  an 
"appreciation  picnic"  sponsored  by 
the  Navy  Recruiting  Station  in  co- 
operation with  the  Naval  Air  Sta- 
tion at  Gross  He. 


WVOP  Change 

INITIAL  decision  looking  toward 
the  grant  of  the  application  of  the 
Vidalia  Bcstg.  Co.  to  change  facili- 
ties of  WVOP  Vidalia,  Ga.,  from 
1450  kc  with  250  w  unlimited  to 
970  kc,  1  kw  daytime  only,  has 
been  issued  by  FCC  Hearing  Ex- 
aminer Elizabeth  C.  Smith. 

[  FOR   FINEST   TAPE  RECORDING 

WJHL 

Jackson  City,  Tenn. 
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OF  ENGINEERS! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
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fCC  actions  £  ji 


JULY  10  THROUGH  JULY  18 


CP-construction  permit  ant.-antenna 

DA-directional  antenna  D-day 

ERP-effective  radiated  power  N-night 

STL-studio-transmitter  link  aur.-aural 


cond.-conditional 
LS-Iocal  sunset 
mod.-modification 
trans.-transmitter 
unl. -unlimited  hours 


synch,  amp.-synchronous  amplifier    vis. -visual 

STA-special  temporary  authorization       CG-conditional  grant 
SSA-special  service  authorization 

Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 

roundup  of  new  station  and  transfer  applications,  begin  on  page  99. 


July  10  Decisions  .  .  . 

COMMISSION  EN  BANC 
Set  for  Hearing 

Azalea  Bcstg  Co.  Mobile,  Ala. — De- 
signated for  hearing  application  for 
new  AM  station  on  1340  kc,  250  w  unl. 

WATM  Atmore,  Ala. — Designated  for 
hearing  application  to  increase  power 
from  250  w  to  1  kw-D  on  1580  kc;  made 
WPMP  Pascagoula,  Miss.,  party  to 
proceeding. 

John  C.  Pomeroy,  Pontiac,  Mich.,  Wil- 
liam R.  Reed,  Pontiac,  Mich.,  and  WSTR 
Sturgis,  Mich. — Designated  for  con- 
solidated hearing  applications  of  Mr. 
Pomeroy  and  Mr.  Reed,  each  request- 
ing new  AM  stations  on  1460  kc.  500 
w-D,  with  application  of  WSTR  to  in- 
crease power  from  500  w  to  1  kw-D, 
on  1460  kc. 

WFTW  Ft.  Walton,  Fla.— Upon  peti- 
tion of  WDHL  Bradenton,  Fla.,  desig- 
nated for  hearing  application  of  WFTW 
Inc.  for  new  AM  station  on  1490  kc, 
250  w  unl.;  made  WDHL  party  to  pro- 
ceeding. 

AM— 920  kc 
WTND    Orangeburg,   S.    C. — Granted 
CP  to  change  frequency  from  1270  kc 

WGAR  SALES  CLINIC 

Held  for  Christal  Firm 

SALES  CLINIC  following  WGAR 
Cleveland's  selection  of  Henry  I. 
Christal  Co.  as  national  sales  rep- 
resentative took  place  last  Tues- 
day in  Cleveland. 

Attending  were  John  F.  Patt, 
Goodwill  Stations  president; 
Hank  Christal;  Carl  E.  George, 
WGAR  general  manager;  Jim 
Thompson,  head  of  Christal's  Chi- 
cago office;  Gordon  Gray,  Goodwill 
Stations  New  York  office,  and  Irv 
Gross,  Christal,  New  York.  The 
Christal  group  also  visited  WJR 
Detroit's  New  York  office. 


ABC  Phone  Change 

ABC's  telephone  in  New  York  City, 
effective  Monday,  July  28,  will  be 
Susquehanna  7-5000  for  both  the 
network's  radio  and  television  of- 
fices. On  that  date  the  network  will 
put  into  operation  a  new  telephone 
switchboard  at  the  ABC-TV  center, 
39  West  66th  St.,  Manhattan.  The 
old  number — Circle  7-5700,  used  to 
reach  ABC  offices  at  30  Rockefeller 
Plaza — will  be  discontinued. 


Amateur  Rules 

FORMS  for  use  by  amateurs  in 
connection  with  the  new  Radio  Am- 
ateur Civil  Emergency  Service 
have  been  adopted  by  the  FCC. 
The  forms  (481-1-2-3)  will  be  used 
by  all  licensed  amateurs  asking 
right  to  operate  in  the  service. 


to  920  kc  1  kw-D. 

To  Reduce  Power 
WHWD  Hollywood,  Fla.  —  Granted 
mod.  CP  to  reduce  power  from  1  kw  to 
500  w-D  on  1320  kc,  and  for  approval 
of  ant.,  trans,  and  main  studio  loca- 
tion; engineering  conditions. 

To  Remain  Silent 

WCAL-FM  Northfield,  Minn.— Grant- 
ed authority  to  remain  silent  for  6 
months  from  July  11.  pending  study 
and  formulation  of  future  plans. 

WMBI-FM  Chicago— Granted  author- 
ity to  remain  silent  90  days  from  July 
11,  pending  study  and  formulation  of 
future  plans. 

July  10  Applications  .  .  . 

ACCEPTED    FOR  FILING 
AM— 1550  kc 
WHBS  Huntsville,  Ala.— Mod.  CP,  as 
mod.,     which     authorized  frequency 
change,  power  increase  and  DA-DN,  to 
increase  D  power  from  1  kw  to  5  kw. 
License  for  CP 
WFSI  (FM)  Lakeland,  Fla.— License 
for  CP,  as  mod.,  which  authorized  new 
non-commercial    educational   FM  sta- 
tion. 

Seek  Completion  Date  Extensions 
WRGA   (FM)   Rome,   Ga.— Mod.  CP, 
which  authorized  new  FM  station,  for 
extension  of  completion  date. 

WJAR-FM  Providence,  R.  I.— Mod. 
CP,  as  mod.,  which  authorized  new  FM 
station,  for  extension  of  completion 
date. 

License  Renewal 

WROL  Knoxville,  Tenn. — Renewal  of 
license. 

TENDERED  FOR  FILING 

AM— 570  kc 

WFVG  Fuquay  Springs,  N.  C— CP  to 

change  frequency  from  1460  kc  to  570 
kc,  and  decrease  power  from  1  kw  to 
500  w. 

July  14  Applications  .  .  . 

ACCEPTED    FOR  FILING 
Change  Antenna  System 
WBAM  Montgomery,  Ala.— Mod.  CP 
which   authorized   new   AM   to  make 


changes  in  ant.  system. 

AM — 970  kc 
WVOP  Vidalia,   Ga. — CP  to  change 
from  1450  kc  w  unl.  to  970  kc  1  kw 
D.   AMENDED  re:  new  programming. 

License  Renewal 
WBEX     Chillicothe,     Ohio— Requests 
renewal  of  license. 

TENDERED  FOR  FILING 
Change  Transmitter  Location 
WLIB  New  York— CP  to  change  trans, 
location,  ant.  and  ground  system. 

July  15  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Renewal  of  License 

Following  stations  request  renewal  of 
license: 

WFYC  Alma,  Mich.;  WJBK  Detroit; 
WJR  Detroit;  WXYZ  Detroit;  WCNC 
Elizabeth  City,  N.  C;  WOHI  East  Liver- 
pool, Ohio,  WMRN  Marion,  Ohio; 
WTOD  Toledo,  Ohio. 

Change  Studio  Location 
WHOS-FM    Decatur,  Ala.— Mod.  li- 
cense to  move  main  studio  from  2nd 
St.,  West  near  Decatur  to  212  Jackson 
St.,  Decatur. 

License  for  CP 
WOPI-FM   Bristol,   Tenn.  —  License 
for  CP  which  authorized  changes  in 
trans,  location  and  decrease  height  of 
ant.  above  average  terrain. 

July  16  Decisions  .  .  . 

BY   BROADCAST  BUREAU 

Change  Antenna  System 

KEYL  (TV)  San  Antonio,  Tex.— 
Granted  mod.  CP  to  change  ant.  sys- 
tem. 

FM — 97.1  mc  (Ch.  246) 
WBZA-FM  Springfield,  Mass.— Grant- 
ed license  covering  changes  in  existing 
FM:  97.1  mc  (Ch.  246)  8.7  kw  150  ft. 

Extension  of  Completion  Date 
WTTV     (TV)     Bloomington,  Ind.— 

Granted  mod.  CP  for  extension  of  com- 
pletion date  to  1-30-53. 

FM— 92.9  mc  (Ch.  225) 
WBZ-FM  Boston,  Mass.— Granted  li- 
cense covering  changes  in  existing  FM: 
92.9  mc  (Ch.  225)  20  kw  495  ft. 

FM— 92.5  mc  (Ch.  223) 

KYW-FM  Philadelphia— Granted  li- 
cense covering  changes  in  FM:  92.5  mc 
(Ch.  223)  20  kw  500  ft. 

Request  for  Authority 

WLIP  Kenosha,  Wis.  —  Granted  re- 
quest for  authority  to  have  regular  sign- 
off  period  at  6:00  p.m.  CST.  for  period 
ending  in  no  event  later  than  Aug.  31, 
1952. 

WSUI  Iowa  City,  Iowa — Granted  re- 
quest for  authority  to  reduce  unl.  to 
minimum  of  61.)  hours  daily  from 
August  11  through  September  27,  1952, 
to  observe  vacation  period. 

Change   Transmitter  Location 

WBBZ  Ponca  City,  Okla.— Granted 
license  covering  change  in  trans,  and 
studio  locations. 

Change  ERP 

WKRC-FM  Cincinnati,  Ohio — Grant- 
ed CP  to  make  changes  in  existing  FM: 
ERP  from  12.6  kw  to  15.5  kw;  ant.  from 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
STerling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Bex  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  fnsra'/offbiu 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  seen  by  15,500  readers— sta- 
tion owners  and  managers,  chief  en- 
gineers and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities. 
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CONSULTING  RADIO  &  TELEVISION  ENGINEERS 


JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADoms  2414 

Member  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg. — STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.        NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 

1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE  * 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE* 


RUSSELL  P.  MAY 

John  A.  Moffet,  Associate 
1422  F  St.,  N.  W.        Kellogg  Bldg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  Ruffner 

Member  AFCCE  * 


C.  PAGE 


CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE  * 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING    RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1100  W.  Abrom 
ARLINGTON,  TEXAS 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive   1230 — Executive  5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


WALTER  F.  KEAN 

AM-TV   BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


ROBERT  L  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010    Sunset  Blvd 
Hollywood,  Calif.      NOrmandy  2-6715 


600  ft.  to  530  ft.,  change  ant.  descrip- 
tion of  trans,  and  studio  locations. 

FM — 88.3  mc  (Ch.  202) 
WBGO   Newark,  N.  J. — Granted  CP 
to  change  frequency  from  91.1  mc  (Ch. 
216)  to  88.3  mc  (Ch.  202),  ERP  from  2.5 
kw  to  20  kw. 

Extension  of  Completion  Date 
KALM  Alton,  Mo. — Granted  mod.  CP 


JOHN   B.  HEFFELFINGER 

815   E.   83rd   St  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington   5,   D.  C. 


for  extension  of  completion  date  to 
12-31-52. 

Change  ERP 

KSL-TV  Salt  L?ke  City,  Utah— Grant- 
ed mod.  CP  to  change  trans,  location; 
ERP  from  18.4  kw  vis.,  9.2  kw  aur.  to 
0.002  kw  vis.,  0.001  kw  aur. 

KDYL-TV  Salt  Lake  City,  Utah  — 
Granted  mod.  CP  to  change  ERP  from 

(Continued  on  page  99) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco    Seattle    Salt  Lake  City 
Los  Angeles         Portland  Phoenix 
Box  260  APTOS— 3352 

Member  AFCCE  * 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 

Television  Engineering  Since  1929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont  Hotel.   KYA.  33  Elm  Ave. 

San  Francisco  8.  Cal  f.       Mill  Valley.  Calif. 

DOuglas  DUnlap  8-4871 


RAYMOND  M.  WILMOTTE 

1449  Church  Street,  N.W.  DEcotur  1231 
Washington  5,  D.  C. 

Member  AFCCE  * 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C. — REpublic  6160 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Situations  Wanted  20^  per  word— $2.00  minimum  •  Help  Wanted  254  per  word— $2.00  minimum 
All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Need  a  working  partner  with  man- 
agement-sales experience  to  take  over 
management.  Will  need  $15-20,000. 
Regional-northeast-important  market 
within  first  fifty  metropolian  districts. 
Independent.  Box  709P,  BROADCAST- 
ING  .  TELECASTING.  

Owner's  successful  small  station,  south- 
ern California  needs  manager.  Proven 
experience,  local  sales,  program  plan- 
ning, mike  work  required.  Contact 
Charles  Storke,  News-Press,  Santa 
Barbara. 


Salesman 


CBS  station  in  highly  competitive 
southeastern  city  will  add  one  salesman 
to  present  staff.  Rumuneration  on 
commission  basis  with  adequate  draw. 
Write  in  full  giving  references  and  ex- 
perience. Box  553P,  BROADCASTING 
.  TELECASTING. 


Progressive  salesman  wanted  immedi- 
ately by  5000  watt  non-directional  day- 
time 1000  watt  directional  nighttime 
station  with  network  affiliation  in  large 
southeastern  city.  Exceptional  oppor- 
tunity for  aggressive  man  with  good 
radio  background  and  a  proven  sales 
record.  State  full  particulars  and  sub- 
mit photo  with  reply  Box  656P, 
BROADCASTING  .  TELECASTING. 


Network  affiliate  seeking  commercial 
manager.  Further  opportunity  will  be 
extended  after  on-the-job  experience 
merits.  Consistently  "preferred"  rated 
Rocky  Mountain  market.  Established 
station.  Submit  photo,  references  in 
letter  to  Box  688P,  BROADCASTING  • 
TELECASTING. 


Washington,  D.  C.  area  independent 
has  opening  for  young  experienced 
salesman.  Weekly  guarantee  against 
15%  commission.  Write  giving  refer- 
ences and  experience.  Box  730P, 
BROADCASTING  .  TELECASTING. 


Time  salesman  for  radio  station  in 
Pennsylvania.  Station  well  established 
and  leading  station  in  market.  Give 
complete  history  of  yourself  and  sales 
experience.  Box  745F,  BROADCAST- 
ING •  TELECASTING. 


Radio  salesman  for  Texas  station.  Sal- 
ary plus  comission.  Good  market, 
progressive  town.  Box  759P,  BROAD- 
CASTING .  TELECASTING. 


Florida  coast  station.  Hard-hitting 
salesmanager  to  do  competitive  selling. 
No  desk  pilots  wanted.  Send  photo, 
references,  experience.  Box  782P, 
BROADCASTING  .  TELECASTING. 

Salesman  or  salesman-announcer,  ex- 
cellent market,  good  prospects.  KBRZ, 
Freeport,  Texas. 

Experienced  energetic  salesman  with 
sound  ideas  and  ability  to  make  im- 
pressive presentations  to  local  adver- 
tisers. Excellent  salary  guarantee  with 
commission  arrangement.  Opportunity 
for  advancement.  KCMC  AM-FM  (TV 
applicant)  Texarkana,  Ark. -Tex. 

Independent  in  major  metropolitan 
southern  market,  now  under  new  man- 
agement, has  opening  for  aggressive 
salesman,  with  opportunity  of  becom- 
ing commercial  manager  if  sales  re- 
sults warrant.  Guarantee-commission- 
override  plan  assures  top  earnings  to 
top  man  according  to  his  ability  to 
produce.  Robert  N.  Pinkerton,  Gen- 
eral Manager,  WBGE,  Atlanta,  Georgia. 

Kilowatt  daytime  independent  serving 
southern  Illinois  looking  for  aggressive 
salesman  who  understands  problems 
facing  such  an  operation.  Excellent 
potential  for  man  who  wants  to  work 
and  grow  with  the  station.  If  inter- 
ested in  a  challenging  opportunity, 
contact  Station  Manager,  WFRX,  West 
Frankfort,  Illinois. 


Excellent  opportunity  in  local  sales 
for  aggressive  experienced  salesman. 
Good  list  of  established  accounts  to 
start.  Good  draw  against  commission. 
WRFD.  Worthington,  Ohio. 


Help  Wanted  (Cont'd) 


Experienced  salesman:  15  percent  com- 
mission. S50  weekly  guarantee  for  first 
60  days.  Unrestricted  protected  pros- 
pects. Must  have  car.  Angus  D.  Pfaff, 
WNMP,  Evanston,  Illinois. 


We  have  openings  for  two  district 
sales  managers — one  east  of  the  Mis- 
sissippi, the  other  west.  Good  for  5  to 
10  thousand  a  year.  These  are  newly 
created  sales  positions  in  our  merchan- 
dising division.  Single  men  with  cars 
preferred  because  of  extensive  travel- 
ing. Contact  F.  P.  Kendall,  Executive 
Vice  President,  National  Research  Bu- 
reau, Inc.,  Chicago  10,  Illinois. 


Announcers 


Experienced  announcer-engineer.  Sev- 
enty-five start.  Upper  midwest.  Box 
26P,  BROADCASTING  .  TELECAST- 
ING. 


Good  announcer  with  first  ticket.  $65. 
to  start — fast  ups.  Inland  California 
net  affiliate.  Box  489P.  BROADCAST- 
ING •  TELECASTING. 


Two  announcers  needed,  no  ticket  nec- 
essary. One  now,  one  September  1st. 
Midwest  station — prettiest  east  of  Mis- 
sissippi. Will  train  beginner.  Send  de- 
tails of  experience,  background,  picture 
and  tape  to  Box  ■  592P,  BROADCAST- 
ING .  TELECASTING. 


Announcer  with  well-rounded  experi- 
ence, deep  voice,  to  run  livewire  morn- 
ing hillbilly  and  pop  DJ  show  for 
Pennsylvania  independent  daytimer. 
Send  complete  information  and  disc. 
Box  598P,  BROADCASTING  .  TELE- 
CASTING. 


Experienced  announcer  for  staff  work 
on  1000  watt  independent  in  Chicago 
area.  Forty  hour  week  with  overtime 
for  authorized  hours.  Double  time  for 
holidays.  Free  insurance  and  paid  va- 
cations from  first  year.  This  station 
owned  and  operated  by  radiomen  ex- 
clusively. Write  in  full  and  send  tape 
or  record  to  Box  642P,  BROADCAST- 
ING .  TELECASTING. 


Morning  man  for  5  kw  NBC  New  Eng- 
land coast.  We  need  experience,  friend- 
liness, capability  in  early  riser  to  aug- 
ment good  staff  and  sell  early  farm 
and  urban  audience.  Photo,  tape/disc, 
detailed  background  and  salary  first 
letter.  Box  648P,  BROADCASTING  . 
TELECASTING. 


$80.00  per  week  for  good  announcer  at 
midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  .  TELECASTING. 


Announcer-engineer — First  phone,  em- 
phasis announcing.  Excellent  opportu- 
nity progressive  Michigan  station  in 
friendly,  pleasant  town  where  good 
radio  man  can  get  good  pay,  enjoy  work 
and  enjoy  life.  Box  659P,  BROAD- 
CASTING .  TELECASTING. 


Experienced  staff  announcer  for  good 
steady  job  net  affiliate  smaller  city 
upper  midwest.  $70.00  start.  Box 
672P,  BROADCASTING  .  TELECAST- 
ING. 


Immediate  opening  at  growing  central 
Florida  independent  for  announcer 
with  first  phone,  opportunity  to  do  sell- 
ing too.  Send  complete  details  on 
background.  Box  702P,  BROADCAST- 
ING .  TELECASTING. 


Announcer.  Straight  staff.  Experi- 
ence preferred.  Established  250  watt 
ABC.  Only  station  midwest  market 
30,000.  Send  complete  resume.  We 
will  request  tape  or  disc  if  interested 
your  application.  Box  718P,  BROAD- 
CASTING •  TELECASTING. 


News  and  sports  director  for  fulltime 
independent.  Must  be  experienced. 
Must  have  good  news  voice,  ability  to 
write  local  news  and  sports,  and  handle 
play-by-play  of  local  football  and 
basketball.  Wire  or  write  John  E. 
Rohwer,  Program  Director,  WSDR, 
Sterling,  Illinois. 


Help  Wanted  (Cont'd) 


Texas  regional  wants  announcer  under 
28  with  several  years  experience  small 
operation,  ready  to  move  up.  Applicants 
from  Texas  only.  Box  748P,  BROAD- 
CASTING .  TELECASTING. 


Football  announcer  plus  staff  duties. 
Texas.  Tell  all.  Box  761P,  BROACAST- 
ING  •  TELECASTING. 


Announcer  wanted  by  Minnesota  sta- 
tion. Good  salary.  Chance  to  earn 
extra  money  selling.  Car  necessary. 
Must  be  able  to  tyne.  Box  771P, 
BROADCASTING  .  TELECASTING. 


Announcer-engineer,  first  phone,  em- 
phasis on  announcing.  $75  starting 
pay,  with  Pa.  independent.  Box  789P, 
BROADCASTING  •  TELECASTING. 


Announcer  with  first  phone  license  for 
small  town  regional.  Must  be  reliable, 
sober,  and  moral.  Box  792P,  BROAD- 
CASTING •  TELECASTING. 


Announcer-engineer.  Start  S75.00  per 
week.    KBRZ,  Freeport,  Texas. 


Experienced  announcer,  top  news- 
caster, disc  jockey,  and  special  events 
man  with  authoritative  commercial 
delivery.  Apply  only  if  worth  mini- 
mum S75  weekly.  KTFI,  Twin  Falls. 
Idaho,  5000  watts.  NBC. 


We  want  a  good  staff  announcer  with 
at  least  two  years  experience  for  5000 
watt  network  station  in  market  of  half 
million.  We're  planning  for  TV  so 
send  a  picture  with  your  application. 
Reply  to:  Joe  Salsburg,  WARM,  Scran- 
ton,  Pa. 


Morning  man,  announcer  -  engineer. 
First  phone.  Emphasis  announcing. 
Prefer  southern  man  with  car.  House 
available  if  married.  Forward  tape  or 
disc,  photo  to  Manager,  WGRA,  Cairo, 
Georgia.    Good  pay.  right  man. 


Wanted:  Announcer-salesman  to  oper- 
ate remote  studio.  Good  opportunity 
for  right  man.  Call  Jimmy  Childress, 
WHCC,  Waynesville,  N.C. 


Local  newsman.  Trained  or  experi- 
enced in  gathering,  presenting  news, 
especially  local.   KBRZ,  Freeport,  Tex. 


Announcer  with  first  phone  ticket.  Av- 
erage mike  voice,  no  effusive  person- 
ality stuff.  Present  chief  here  seven 
years,  therefore  no  great  amount  en- 
gineering ability  required.  Successful 
and  well  equipped  kilowatt  daytimer 
with  extremely  pleasant  working  con- 
ditions and  only  one  boss.  No  floaters, 
want  man  wishing  to  settle  down.  Sal- 
ary according  to  individual  ability. 
WHIP,  Mooresville,  N.C. 


Wanted.  Announcer,  first  phone,  inde- 
pendent station  45  miles  from  New 
York  City.  Morning  man,  five  day,  35 
hour  week.  Salary  S75  up  depending 
on  ability.  Contact  Manager,  WLNA, 
Peekskill,  New  York. 


Announcer  ambitions  become  manager 
1000  watt  station.  Best  small  town 
Georgia,  near  Atlanta.  Must  have  age, 
experience,  over  35.  Don't  apply  un- 
less want  make  your  home  here.  No 
high  pressure,  good  character,  plugger 
with  personality  and  ability  make 
friends.  Work  three  months  an- 
nouncer, then  satisfactory,  make  man- 
ager. Willing  pay  %  profits,  living 
wage  start.  Apply,  giving  qualifica- 
tions.   WMOC,  Covington,  Georgia. 


Wanted:  An  experienced  announcer. 
Start  $60.00  per  week.  Excellent  work- 
ing conditions.  Contact  Charlie  Dowdy, 
Commercial  Manager,  Bainbridge, 
Georgia. 


Technical 


Wanted — Radio  maintenance  engineer — 
holder  first  class  radio  license — two  to 
three  years  experience.  Station  is  TV 
applicant  located  in  northeastern  Penn- 
sylvania. Write  Box  653P,  BROAD- 
CASTING .  TELECASTING. 


Help  Wanted  (Cont'd) 


Wanted:  Engineer  with  first  class 
ticket.  Immediate  opening — upstate 
New  York.  Box  669P,  BROADCAST- 
ING .  TELECASTING. 


Wanted,  engineer,  first  phone.  Ohio  sta- 
tion with  television  application.  Box 
747P,  BROADCASTING  .  TELECAST- 
ING. 


Wanted:  Engineer  announcer  for  d00 
watt  daytime  Wisconsin  station.  Good 
pay.  Box  749P,  BROADCASTING  . 
TELECASTING. 


Transmitter  position  open.  No  an- 
nouncing. Permanent.  Texas.  Box  760P, 
BROADCASTING  .  TELECASTING. 


Experienced  first  class  ticket  engineer, 
capable  of  becoming  chief.  Seventy- 
five  weekly  for  48  hours.  Virginia  sta- 
tion. Write  immediately  to  Box  763P, 
BROADCASTING  .  TELECASTING. 


Chief  engineer  wanted  for  1  kw  di- 
rectional in  north-central  state.  Must 
be  reliable,  efficient,  professional  radio 
engineer  with  executive  ability.  Top 
salary.  Box  765P,  BROADCASTING  • 
TELECASTING. 


Minnesota  station  wants  chief  engineer. 
Must  be  able  to  do  some  announcing. 
Good  salary.  Box  770P,  BROAD- 
CASTING .  TELECASTING. 


Engineer,  Virginia  1  kw  network  sta- 
tion, state  minimum  salary.  Box  791P, 
BROADCASTING  •  TELECASTING. 


Engineer  with  first  class  license  needed 
by  KBOP.  Pleasanton,  Texas. 


First  class  engineer-announcer  wanted 
at  KWCO.  Chickasha,  Oklahoma. 


Wanted :  First  class  engineer-announcer 
need  at  once.  Please  send  all  informa- 
tion, plus  salary  requirements  to 
KXLO.     Lewistown,  Montana. 


Engineer  with  first  class  license.  No 
experience  necessary.  WBUY,  Lexing- 
ton, N.C. 


Need  engineer  before  September  First. 
Transmitter,  tapes,  remotes,  no  an- 
nouncing. $60  for  46  hours,  company 
insurance.  Experience  not  necessary. 
Chief  Engineer,  WCNB,  Connersville, 
Ind. 


Combination  engineer-announcer,  first 
class  license,  for  250  watt  daytime  sta- 
tion, WEAB.  Greer,  S.C. 


Needed  immediately  two  engineers, 
first  phone.  Car  necessary.  Contact 
Chief  Engineer,   WEOL,  Elyria,  Ohio. 


2     experienced  engineer-announcers, 

heavy  on  announcing.  $75  per  week, 
permanent  to  right  men.  Radio  station 
WHUC,  Hudson,  New  York. 


Engineer-announcer.  Starting  salary 
S70.00  per  week  WIRB,  Enterprise,  Ala- 
bama. 


Engineer-announcer  for  1000  watt,  day- 
time, Independent  in  central  Alabama. 
Send  photo  audition  disc,  and  salary 
requirement  to  Erie  Hanna,  WJAM, 
Marion,  Alabama. 


Wanted,  first  class  engineer.  No  ex- 
perience necessary.  250  watt  daytime 
operation.  WJET,  Erie,  Penna. 


First  class  engineer  wanted.  Experi- 
ence not  necessary.  Good  working 
conditions.  Apply  Fred  L.  Hart,  WLPM, 

Suffolk,  Va. 


Wanted  immediately — Transmitter  en- 
gineer with  a  first  class  ticket.  No 
announcing.  S250  a  month  to  start. 
Network  station.  WOMT  at  Manitowoc, 

Wis. 

Pro  duct  ion-Program  ming,  Others 

Newsman  with  minimum  3  years  expe- 
rience. Must  like  to  do  air  work,  write 
and  cover  beat.  Should  know  how  to 
put  on  a  good  show.  North  central 
major  market  indie.  Tell  all  first 
letter.    Box  766P,  BROADCASTING  • 

TELECASTING.  

Sports-News.  Emphasis  on  play-by- 
play football,  basketball.  Want  a  man 
capable  of  retaining  the  station's  sports 
dominance.  Sports  ability  primary, 
must  be  strong  on  news.  Leading  Ohio 
TV  applicant.  Top  pav  for  top  ability. 
Box  784P.   BROADCASTING   .  TELE- 

CASTING.  

Commercial  copywriter  wanted  for  1000 
watt  daytime  independent  in  northern 
Illinois.  No  air  work,  no  program  copy, 
but  lots  of  good,  simple  selling  com- 
mercial needed.  Please  send  full  infor- 
mation and  samples  of  copy  to  Dave 
Taylor,  WFRL,  Freeport,  Illinois. 


Help  Wanted  (Cont'd) 

Commercial  copywriter.  Immediate 
opening.  Contact  Robert  F.  Wolfe, 
WFRO,  Fremont,  Ohio. 


Television 


Wanted:  Two  first  class  men  to  com- 
plete staff.  Apply  Joe  Gill,  Chief  Engi- 
neer, WTVN,  Box  718,  Columbus  16, 
Ohio. 

Situations  Wanted 


Managerial 


Experienced  manager  available  for  in- 
terview August.  13  years  station  en- 
gineering, sales,  management,  owner- 
ship. Married,  family,  exceptionally 
dependable.  Desire  affiliation  small 
station  with  future.  Box  665P,  BROAD- 
CASTING .  TELECASTING. 


General-commercial  manager.  Over  20 
years  experience,  2  years  of  television. 
Capable  of  handling  management,  sales 
and  programming.  Best  of  references. 
Box  685P,  BROADCASTING  .  TELE- 
CASTING. 


Manager  -  program  director.  Proven 
ability.  29,  married,  college  graduate. 
Request  sound  proposition  AM  or  TV. 
Box  713P,  BROADCASTING  •  TELE- 
CASTING. 


Young,  happily  married,  small  town 
advocate  desires  general  management 
of  local  AM  midwest  operation.  Expe- 
rienced as  announcer  through  sales. 
MA.  Degree,  excellent  references.  Now 
college  instructor.  Box  754P,  BROAD- 
CASTING •  TELECASTING. 


Good  record  as  salesman,  desires  posi- 
tion as  commercial  manager.  Prefer 
eastern  market  near  good  law  school. 
Box  757P,  BROADCASTING  •  TELE- 
CASTING. 


Successful  manager  with  many  years 
experience  all  phases  radio,  desires 
managerial  position.  All  replies  strictly 
confidential.  Box  778P,  BROADCAST- 
ING .  TELECASTING. 


Mr.  Station  Manager!  Here's  your  man! 
First  phone  ticket,  SVz  years  half- 
owner  and  business  manager  of  250 
watt  station  in  the  west.  Experience 
covers  selling,  announcing,  engineering, 
copywriting,  and  all  phases  of  broad- 
casting. Executive  ability  with  best  of 
references.  No  floater — definitely!  Also, 
wife  with  2  years  secretary /bookkeep- 
ing experience  in  radio.  One  or  both 
for  immediate  employment.  Prefer 
position  in  east  or  southeast  location. 
Write  Box  780P,  BROADCASTING  . 
TELECASTING . 


Available:  Good  broadcast  man.  Many 
/ears  successful  experience  commer- 
cial and  manager  independent  and  net- 
work. Very  strong  on  sales.  Just  com- 
Dleted  almost  impossible  task  pulling 
ow  power  daytimer  in  highly  competi- 
;ive  market  with  several  TV  stations 
nto  successful,  very  profitable  opera- 
;ion.  Interested  only  as  working  man- 
iger  or  working  commercial  manager 
m  percentage  of  profit,  preferably  pay- 
ible  in  station  stock.  Not  afraid  of 
iog  station.  Go  anywhere  including 
\tlantic  southern  states,  but  not  deep 
South.  Prefer  fulltime  operation, 
fust  sold  my  interest  in  station.  Now 
>n  vacation.  Can  travel  anywhere  to 
:ee  you.  Wire  or  write  Mr.  Allen, 
Vo  D.  W.  Culp,  Hendersonville,  North 
Carolina. 


Situations  Wanted  (Cont'd) 

Manager:  Excellent  record  administra- 
tion, sales.  Superior  news  personality. 
Top  references.  Consider  part  owner- 
ship. Box  787P,  BROADCASTING  . 
TELECASTING. 

Announcers 

Announcer,  single.  Draft  exempt. 
Some  experience  on  N.  Y.  stations. 
Strong  on  news,  capable  DJ.  Com- 
mercials that  sell.  Disc  available.  Box 
667F,  BROADCASTING  .  TELECAST- 
ING. 

DJ  specialist-Negro.  Light  experience 
N.Y.C.  Vet,  27,  single.  Excellent  ideas. 
Available  immediately.  Resume,  disc 
upon  request.  Box  691P,  BROAD- 
CASTING .  TELECASTING. 

Personality  disc  jockey.  Hard  worker, 
conscientious.  Early  morning,  late 
night  program  background.  Special 
events,  audience  participation  shows, 
etc.  Seven  years  experience.  Box 
693P,  BROADCASTING  .  TELECAST- 
ING. 

Sports  announcer,  8  years  radio,  pres- 
ently business  manager  class  "B"  team. 
$5200  minimum.  Box  733F,  BROAD- 
CASTING .  TELECASTING. 

Seek  immediate,  permanent  staff  posi- 
tion, symphony  to  sports.  Extremely 
well-read,  two  years  experience,  28, 
veteran.  Box  737P,  BROADCASTING  • 
TELECASTING. 

Disc  jockey  with  first  class  license 
with  extensive  metropolitan  net  and 
indie  AM  and  TV  experience.  Avail- 
able immediately  as  DJ.  personality. 
Box  736P,  BROADCASTING  .  TELE- 
CASTING. 

Excellent  TV  potential  for  station  with 
TV  outlet  or  license.  Ready  for  im- 
mediate radio  position.  Personable, 
versatile,  warm  personality,  art  back- 
ground, two  years  radio  experience. 
Box  738P,  BROADCASTING  .  TELE- 
CASTING. 

Topflight  announcer,  family  man,  seek- 
ing permanent  position  with  AM  or 
TV  station  in  midwest.  Box  739P, 
BROADCASTING   .  TELECASTING. 

Wanted,  an  announcing  job  in  a  sta- 
tion where  good  programming  is  almost 
as  important  as  making  money.  Pres- 
ently employed  50  kw  metropolitan. 
Box  740P,  BROADCASTING  .  TELE- 
CASTING. 

Announcer,  12  years  experience.  News, 
commercial,  DJ,  sports,  interviews. 
Experienced  PD,  copywriter,  promoter. 
ZV2  years  college.  Family,  30  years  old. 
Four  years  at  present  position.  Audi- 
tiqn,  details  Box  741P,  BROADCAST- 
ING .  TELECASTING. 

Announcer.  First  phone.  iy2  years  ra- 
dio, college  man,  single,  26.  Prefer 
west.     Box  742P,   BROADCASTING  . 

TELECASTING.  

Let's  share  the  profits  of  big  sports 
season.  Experienced  sportscaster  de- 
sires opportunity  with  sports-minded 
station.  Play-by-play  of  football,  bas- 
ketball, hockey,  boxing  and  baseball. 
Good  commercial  man.  Air  checks 
available.  Married  veteran,  presently 
employed.  Make  offer!  Box  743P, 
BROADCASTING  .  TELECASTING. 


$200,000 

AVAILABLE    FOR    MINORITY  INTEREST 
IN    NEW    TELEVISION  STATION 
APPLICATION 

REPLY  TO  BOX   779P,  BROADCASTING  .  TELECASTING 


Situations  Wanted  (Cont'd) 

Sport  announcer.  Play-by-play  all 
sports.  Available  soon.  Will  accept 
top  job  only.  Box  750P,  BROADCAST- 

ING  .  TELECASTING.  

Experienced  announcer,  time  salesman, 
six  years,  one  station.  Good  appear- 
ance, personality.  Family  man.  Box 
751P,  BROADCASTING  •  TELECAST- 
ING^ * 

Four  years  staff  announcer,  large  mar- 
kets. Solid  radio  man  wants  good 
future  with  clean  operation  anywhere. 
Box  773P,  BROADCASTING  .  TELE- 
CASTING.  

Experienced  announcer,  good  staff 
man.  Strong  music,  news  sports.  Col- 
lege graduate,  veteran,  single.  Box 
774P,  BROADCASTING  .  TELECAST- 
ING.  

Announcer.  Presently  employed  in 
WEB  News  room.  22  years  old,  draft 
exempt.  Have  passed  network  an- 
nouncing audition.  Graduate  of  SRT. 
Disc,  resume,  photo  available.  Box 
775P,  BROADCASTING  •  TELECAST- 
INGS  

Announcer,  5  years  experience.  Deep, 
well-trained  voice.  College,  29,  mar- 
ried. Washington,  D.  C.  Maryland, 
Virginia  vicinity.  Box  776P,  BROAD- 
CASTING  .  TELECASTING.  

Announcer-copywriter.  6  years  expe- 
riece.  Work  highly  regarded.  Good 
references.  Family  man.  Box  785P, 
BROADCASTING  .  TELECASTING. 

Seasoned    news    editor-reporter  now 

employed  by  five  kilowatt  midwest 
network  affiliate.  References  and  tape 
available.     Box    788P,  BROADCAST- 

ING  .  TELECASTING.  

SRT  graduate,  30,  married,  draft  ex- 
empt. Good  commercial,  news,  sports, 
board  operation.  Richard  DeLor,  1634 
Warwick,  Whiting,  Indiana.  2408-R. 
Announcer:  Young,  married,  graduate 
of  leading  radio  school.  Can  handle 
commercials,  news,  disc  shows,  etc. 
Singer,  popular  and  musical  comedy. 
Photo  and  tape  available.  Thomas  Mc- 
Hale,  3652  Michigan  Avenue,  Cincin- 
nati,  Ohio.    TRinity  1210.  

Have  you  an  immediate  opening  for 
topnotch,  experienced  all  sports  play- 
by-play  man  If  so,  wire  or  write  Tom 
Murphy,  P.O.  Box  692,  Cedar  Rapids, 
Iowa. 


Situations  Wanted  (Cont'd) 
Technical 

Is  there  an  eastern  outlet  willing  to 
try  a  youth  who  is  willing  to  try? 
J.  Otto  has  what  you  might  call  a  "news 
voice",  a  year's  experience  in  Buffalo^ 
and  the  gall  to  think  himself  worth 
$70;  21  Ripley  Place,  Buffalo,  N.Y. 
Executive  type  chief  engineer  avail- 
able in  August.  College  RE-EE,  1$ 
years  experience  thru  directionals. 
Married,  30,  family.  Desire  permanent 
position  progressive  station  with  TV 
plans.     Box  666P,  BROADCASTING  . 

TELECASTING.  

Chief  engineer:  Experienced  all  phases, 
wishes  to  relocate  with  progressive 
station.    Box  731P,  BROADCASTING  . 

TELECASTING.  

First  class  combo  man,  2  months  net- 
work experience,  desires  job.  Box  744P, 
BROADCASTING   .  TELECASTING. 

Maritime  radio  operator  desires  broad- 
cast situation.  Western  states  preferred. 
Four  years  Marine,  eight  months  broad- 
cast, factory,  mobile  experience.  Avail- 
ability three  weeks.  Box  752F,  BROAD- 

CASING  .  TELECASTING.  

First  phone,  married,  car,  now  em- 
ployed. Desires  permanent  transmitter 
position  in  New  England  area.  One 
year  experience.  References.  Box 
768P,  BROADCASTING  .  TELECAST- 
ING^  

Radio  operator,  first  class  license.  No 
experience.  3  years  training.  TV- 
radio  repair  experience.  Desires  TV- 
radio  station  position.  Box  769P, 
BROADCASTING  ■  TELECASTING. 
Construction  experience.  Engineer 
wishes  to  contact  CP  expectee.  Will 
join  staff  when  station  completed  if 
desired.  Box  777P,  BROADCASTING  . 
TELECASTING.  

Second  phone,  Television  workshop 
graduate.  Experienced  with  cameras 
and  control  room  operations.  Single, 
veteran.  Box  783P,  BROADCASTING  • 

TELECASTING.  

Engineer.  Trained  in  TV  production 
and  camera  work.  Desire  position  with 
TV  or  AM  station  with  TV  plans. 
Southwest  preferred.  L.  R.  Gallaway, 
1308V4  Virgil  Place,  Los  Angeles,  Calif. 
Experienced  transmitter  operator  avail- 
able. Requirements?  Lewis  Sherlock, 
General  Delivery,  Denver,  Colorado. 


<§> 
<$> 
<$> 
<§> 

<§> 
<§> 
<§> 
<§> 

<§• 
<§> 
<§> 
<§> 
<§> 


<§> 
<§> 


William  B.  Ogden 

RADIO  OPERATIONAL  ENGINEERING  SCHOOL 

THE  ORIGINAL 
SIX  (6)  WEEK  FCC  LICENSE  COURSE 

CELEBRATING  THIRD  ANNIVERSARY 

<t>  We  wish  to  thank  all  of  the  many  persons  that  have 
shown  such  faith  in  us.  Our  guarantee  course  has 
been  very  successful. 

Our  sincere  best  wishes  to  the  four  west  coast  schools 
with  which  we  have  been  associated  in  the  past. 

<§•  To  those  more  recent  graduates  of  such  schools  that 
have  started  their  own  schools,  to  duplicate  our  • 
course,  we  also  wish  the  best  for  they  may  aid  in 
filling  needs  in  the  broadcast  field. 

Our  assurance  of  keeping  faith  with  all  of  the  other 
schools  that  are  now  sending  their  students  to  us. 

ANNOUNCING  OUR  NEW  LOCATION 

1150  WEST  OLIVE  AVENUE,  BURBANK,  CALIF. 

CHarleston  0-8291  Charleston  8-1067 

OUR  NEW  FOUR  (4)  WEEK  COURSE  FOR  MANAGERS 
AND  OWNERS  WILL  BE  EXTENDED 
TO  OTHERS  IN  NEAR  FUTURE. 


I 


Production-Programming,  Others 

Production  writer-producer.  Imagina- 
tion, initiative.  4  years  experience 
dramatic,  documentary,  children's  pro- 
grams,   others.      Box    790P,  BROAD- 

CASTING  .  TELECASTING.  

News  editor— woman.  26.  B.J.,  M.A., 
University  of  Missouri.  Three  years 
news  editing,  including  one  major  net- 
work station.  Journalism  instructor  Big 
10  university.  Box  734P,  BROADCAST- 

ING  .  TELECASTING.  

Girl  wants  to  advance — TV  or  radio. 
Graduate  of  two  years  radio  school. 
Two  vears  experience  in  present  job  as 
Woman's  program  director  with  three 
programs  a  day.  References  given  on 
request.   Box  746P,  BROADCASTING  . 

TELECASTING.  

Newspaper  reporter,  two  years  experi- 
ence, wants  to  break  into  radio  or 
television.  West  or  Pacific  Northwest 
preferred.  Single,  veteran,  27,  car, 
degree.  Employed  at  present  large 
daily;  traveling  west  September.  Box 
756P.  BROADCASTING  .  TELECAST- 
ING^  

News  director.  Available  August  1st. 
Local  news,  documentaries,  special 
events,  newstapes,  "authoritative"  de- 
livery. News  background  past  11  years. 
Nearlv  5  years  broadcasting  experi- 
ence/ Member  NARND.  SDX.  Ohio 
State  Radio-Journalism  graduate.  Pre- 
fer major  market  station  wanting  top 
caliber  newsroom.  Phone  Moline  41145. 
Box  786P,  BROADCASTING  .  TELE- 
CASTING. 


Television 


TV  coordinator!  Looking  for  right 
man  to  set  up  and  operate  your  new 
TV  station?  12  years  background  in 
radio-TV  operation,  planning,  pro- 
gramming, engineering  and  manage- 
ment. Reliable,  diligent  worker,  mar- 
ried. Salary  and/or  share  profit  de- 
sired. Now  with  major  TV  network. 
Prefer  northwest  or  New  England 
states.  References.  Box  781P,  BROAD- 
CASTING   •  TELECASTING. 

P ro duct io n -Progra mming,  Others 
TV    program    department  executive. 
Employed.    Interested  in  "near  future" 
opportunities.      Box     758P,  BROAD- 

CASTING  •  TELECASTING.  

Yankee  production  manager  of  south- 
ern 50.000  watt  radio  and  television 
stations  desires  executive  position  in 
television  and/or  radio  station  in 
north-east-west.  Has  two  university 
degrees,  veteran,  age  29,  married.  12 
years  radio;  3  years  television  experi- 
ence. Box  772P,  BROADCASTING  . 
TELECASTING.  

For  Sale 

Stations 

Regional  independent  station  located 
in  northeast.  Important  city  within 
first  50  metropolitan  districts.  Liberal 
terms.    Box  708P,  BROADCASTING  • 

TELECASTING.  

Western  station.  Independent  250  w. 
No  competition.  $40,000.  Good  terms  to 
good    operator.    Box    732P,  BROAD- 

CASTING  .  TELECASTING.  

Western  stations.  Independents,  affili- 
ates. Priced  from  $18,000  to  $750,000. 
Jack  L.  Stoll  &  Associates,  4958  Mel- 
rose Ave.,  Los  Angeles  29,  Calif.  


Equipment,  etc. 


1  kw  20  V  Collins  transmitter,  new, 
never  been  uncrated.  Two  sets  of  tubes 
—lost  frequency.  Box  658P,  BROAD- 
CASTING .  TELECASTING. 


For  Sale  (Cont'd) 


Transmitter,  new  Raytheon  250  watt 
AM  with  spare  tubes  and  crystal.  Can 
be  tuned  to  any  frequency.  Packed 
for  export,  original  crating.  Sacrifice 
price.  Available  immediately.  Box 
670P,  BROADCASTING  .  TELECAST- 
ING^  

Special  discounts  on  nationally  adver- 
tised men's  clothing,  photographic 
equipment,  watches  and  radios  to  men 
in  the  radio  industry.  Box  753P, 
BROADCASTING  .  TELECASTING. 

For  sale  at  sacrifice:  Hewlett-Packard 
model  335-B  FM  monitor  and  modula- 
tor meter;  Andrews  type  1200  FM 
antenna;  170  feet  of  1  3/16-inch  coax 
cable;  FM  broadcast  transmitter  RCA 
BTF  250-A.  Box  767P,  BROADCAST- 

ING  .  TELECASTING.  

Model  633A  Western  Electric  micro- 
phone, never  used,  $50.00.  Also,  150  feet 
new  RG  18/u  coaxial  cable,  $75.00.  You 
pay  freight.    WKVA,  Box  432,  Lewis- 

town,  Pa.  

New  #10  soft  drawn  copper  ground- 
wire.  Perfect  condition.  Available  im- 
mediately. Best  offer.  Box  735P, 
BROADCASTING   .  TELECASTING. 


Wanted  to  Buy 


Stations 


Manager  and  chief  engineer  want  to 
buy  250  watt  or  1000  watt  station,  pref- 
erably in  south.  Can  operate.  Box 
596P,  BROADCASTING  •  TELECAST- 
ING.  

Long  experienced  successful  operator 
desires  to  lease  radio  station.  Here  is 
opportunity  for  guaranteed  return  plus 
percentage  of  profits  attractive  for  ab- 
sentee owners.  Replies  confidential. 
Write  Box  680P,  BROADCASTING  . 
TELECASTING. 

Equipment,  etc. 

Wanted — Used  equipment  for  1  kw  in- 
stallation. State  age,  condition,  and 
minimum  price.  Box  762P,  BROAD- 
CASTING  .  TELECASTING.  

Wanted — One  200  to  300  foot  self-sup- 
porting tower  to  support  RCA  UHF  TV 
antenna  and  3V8"  coax  line.  Designed 
for  thirty  pound  wind  load.  Box  793P, 
BROADCASTING  .  TELECASTING. 

Wanted:  Everything.  5000  watt  direc- 
tional installation,  360  foot  towers. 
Field  strength  meter.  WGGA,  Gaines- 
ville,  Ga.  

Wanted:  Small  consolette  suitable  for 
recording  studio.  Two  microphones  and 
turntable.    WGGA,  Gainesville,  Ga. 

Miscellaneous 

FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 


Help  Wanted 


SUCCESSFUL  TIME  SALESJIAX 
Are  you  a  money-making  salesman  in  a 
small  market,  looking  for  a  chance  to  locate 
in  a  larger  city?  Aggressive  Ohio  indie 
wants  a  young  salesman  (25-30)  capable  of 
assuming  managerial  responsibilities  as  or- 
ganization expands.  If  you  haven't  had  at 
least  3  years  experience,  with  present  earnings 
in  excess  of  55,000  annually,  don't  apply. 
Tell  all  first  letter.  Box  764P.  BROADCAST- 
ING   .  TELECASTING. 


California  Independent 

895,000.00 

A  very  profitable  independ- 
ent located  in  one  of  Califor- 
nia's very  attractive  markets. 
$25,000.00  in  net  quick  assets 
included.    Financing  arranged. 


Eastern  Network 
830,000.00 

A  well  established  and  prof- 
itable combined  operation.  The 
only  station  in  an  attractive 
small  eastern  market. 


Appraisals  •  Negotiations  •  Financing 
BLACKBURN -HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 
WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 


James  W.  Blackburn 
Washington  BIdg. 
Sterling  4341-2 


Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


Help  Wanted  (Cont'd) 

Management 


WANTED 

Pitchman  for  all  night  shift. 
Requirements  are  ability  to 
sell  mail  order,  character  that 
will  stand  full  investigation  and 
willingness  to  work.  Write  full 
experience  and  send  picture  and 
record  to  Barron  Howard,  Ra- 
dio Station 

U7DVA  RICHMOND, 
WVUVXI  VIRGINIA 


Television 


WANTED — Experienced    man  to 

head  film  operations- 
of  leading  TV  station 

starting  about  September  1 
Will  be  responsible  for  production  of 
commercials  and  program  films  as  well 
as  supervision  of  film  program  depart- 
ment. State  all  qualifications  in  first 
letter.  Box  714P,  BROADCASTING  . 
TELECASTING. 

Situations  Wanted 

COMMERCIAL  MANAGER 
♦ 

Do  you  believe  soles  result  from  hard  work? 
I  do.  Record  as  radio-TV  soles  manager 
NBC  metropolitan  basic  is  outstanding. 
Fourteen  years  radio.  TV  pioneer.  Proven 
ability  in  local  and  national  sales,  handling 
sales  staff.  Best  recommendations.  Perma- 
nent. Box  755P,  BROADCASTING  .  TELE- 
CASTING. 

♦ 


Miscellaneous 


Sales  &  Distribution 
TELEVISION  FILMS 

15%  FEE  CHARGE 
CONTACT 

McCONKEY  ARTISTS-houywood  28 

7000  HOLLYWOOD  BLVD. 
SIX  OFFICES  U.  S.  A.  PLUS  SOUTH  AMERICA 


Employment  Service 


EXECUTIVE  PLACEMENT  SERVICE 

for  competent  managers,  com- 
mercial managers,  program 
directors,  chief  engineers, 
disc  jockeys.  Reliable,  confi- 
dential, nation-wide  service. 
Send  for  full  information  today. 

Howard  S.  Fraziee 
TV  &  Radio  Management  Consultants 
728  Bond  BIdg.,  Washington  5,  D.  C. 


BMI  SEMINAR 

Denver  Sessions  Set  Aug.  3 

MORE  than  40  broadcasters  from 
26  states  and  Canada  already  have 
registered  for  the  BMI  summer 
seminar  in  Denver  the  week  of 
Aug.  3,  with  the  U.  of  Denver 
and  Colorado  broadcasters  playing 
host,  BMI  announced  last  week. 

In  addition  to  the  intensive 
refresher  course  in  radio  and  video 
programming,  entertainment  is 
being  planned  by  a  committee' 
headed  by  Russell  Porter,  director 
of  radio  at  the  university,  and  Al 
Meyer,  president  of  the  Colorado 
Broadcasters  Assn.  Most  out-of- 
state  broadcasters  are  taking  their 
wives  and  families  along  for  a 
Colorado  vacation. 

A  partial  program  of  the  seminar 
includes  the  following  speakers  and 
topics : 

J.  Leonard  Reinsch.  WSB  Atlanta — 
"Programming  is  Management's  Re- 
sponsibility" 

Murray  Arnold,  WIP  Philadelphia — 
"Apply  Ideas  and  Twists  to  Every 
Program" 

George  Allen,  KNX  Los  Angeles — 
"Retooling  Programs  to  Meet  Changing 
Conditions" 

Wayne  Sanders.  KCNA  Tucson  — 
"Music  is  What  We  Make  It" 

Earl  Glade  Jr.,  KDSH  Boise— "Both 
Program  and  Copy  Must  Sell  the 
Goods" 

Gene  Ackerly,  KCOW  Alliance,  Neb. 
— "Training  Small  Station  Personnel 
For  Teamwork" 

James  Russell,  KVOR  Colorado 
Springs — "Local  News  Serves  Public 
Interest  and  Pays  Off" 

Harold  Safford,  WLS  Chicago — "Rural 
and  City  Listeners  Are  Not  So  Far 
Apart" 

Earle  Ferguson,  KOA  Denver — "Mu- 
sic Library — Hub  of  Good  Program- 
ming" 

Jane  Sterling,  staff  writer,  Denver 
Post — "Capturing  the  Teen  Age  Audi- 
ence" 

Helen  Cudworth,  KFTM  Ft.  Morgan, 
Col. — "Women  In  Radio  and  At  Home' 

Robert  J.  Burton,  BMI — "Music  Busi- 
ness Is  Big  Business" 

Robert  Ellis,  KGHF  Pueblo— "Results 
Through  Good  Programs  and  Intelli 
gent  Account  Servicing" 

Ray  Perkins,  KFEL  Denver — "Music 
Is  Our  Business" 

Sheldon  Peterson,  KLZ  Denver  — 
"News — Its  Preparation  and  Presenta- 
tion" 

Jack  Williams,  KOY  Phoenix — "Mak- 
ing Public  Service  Pay" 


'Man  On  The  Farm' 

MBS'  Man  On  The  Farm  (Sat.,  12 
noon-12:30  p.m.,  EDT)  plans  a 
number  of  special  events  on  broad- 
casts preceding  "Man  On  The  Farm 
Week"  (Aug.  17-23)  to  pay  tribute 
to  American  farm  families. 


Employment  Agency 


Employment  Agency 


STATIONS 

Although  we  are  slow  in  meeting  the  heavy  demand  for  combina- 
tion men  it  is  more  and  more  possihle  for  us  lo  meet  your  needs 
in  such  fields  as: — Management,  Sales,  Production.  Announcing, 
and  Straight  Engineering. 

COMBINATION  ANNOUNCER-ENGINEERS: 

Seeking  lo  relocate'  Wrile  to  u>  lor  Application  Forms.  Many 
choice  openings  in  votir  lield.  Our  lee — Oi\LY  one  week's  salary. 
NO  OTHER  CHARGES. 


X  S  £  f*  C  V 


17  East  48th  Street,  New  York  17,  New  York 

PL  5-1127  E.  C.  Lobdell,  Licensee 
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fCC  roundup 

New  Grants,  Transfers,  Changes,  Applications 


Non-Docket1  Actions  .  .  . 

AM  GRANTS 
Piedmont,  Ala. — Anniston  Radio  Co. 
Granted  1490  kc,  250  w  fulltime;  an- 
tenna 150  ft.;  engineering  condition. 
Estimated  construction  cost  $8,400,  first 
year  operating  cost  $32,000,  revenue 
$43,000.  Principals  include  Cary  Lee 
Graham  (50%)  and  Edwin  H.  Estes 
(50%).  Mr.  Estes  is  50%  owner  of 
WETO  Gadsden,  Ala.  Filed  Feb.  21, 
1951;  granted  July  17,  1952. 

Piedmont,  Ala. — Piedmont  Radio  Sta- 
tion. Granted  1280  kc,  1  kw  daytime, 
antenna  205  ft.  Estimated  construction 
cost  $11,140,  first  year  operating  cost 
$33,000,  revenue  $43,000.  Principals  in- 
clude Ruby  Jo  Clotfelter  (55.5%),  as- 
sistant manager  of  Graham's  Drug 
Store,  Gadsden,  Ala.;  Cary  L.  Graham 
■*(25.9%),  owner  of  Graham's  Drug 
Store,  Gadsden,  50%  owner  of  WETO 
Gadsden  and  50%  owner  of  Anniston 
Radio  Co.,  grantee  of  new  AM  station 
in  Piedmont,  Ala.,  and  Mac  M.  Thomas 

i  (18.5%),  former  50%  owner  of  WETO. 
Filed  April  23,  1951;  granted  July  17, 

:  1952. 

'  Morrilton,  Ark. — Morrilton  Bcstg.  Co. 
Granted  800  kc,  250  w  daytime;  an- 
tenna 260   ft.;    engineering  condition. 

I  Estimated  construction  cost  $10,400,  first 
t  year    operating    cost   $24,000,  revenue 

$42,000.  Principals  include  C.  R.  Home 
(40%),  80%  owner  of  KXRJ  Russelville, 

-  Ark.;  J.  C.  Willis  (50%),  owner  of 
.  Willis  Baking  Co.,  and  L.  L.  Bryan 

(10%),  salesman  for  KXRJ.   Filed  May 

-  28,  1951;  granted  July  17,  1952. 

f  Winder,  Ga. — Winder-Monroe  Bcstg. 
Co.    Granted  1300  kc,  1  kw  daytime, 

-  antenna  225  ft.;  engineering  condition. 
8  Estimated  construction  cost  $20,472,  first 

year    operating    cost   $36,000,  revenue 

-  $48,000.  Principals  include  one-third 
partners  William  Woodall  Sr.,  Mrs.  O. 

II  G.  Swindle  and  C.  H.  Grider,  50% 
>  owner    of    Highway    Map    Pub.  Co., 

Columbus,    Ga.     Filed    May    9,  1951; 

•  granted  July  17,  1952. 

Cherokee,  Iowa — Cherokee  Bcstg.  Co. 
Granted  1440  kc,  500  w  daytime,  an- 
tenna  192  ft.;  engineering  conditions, 
f  Estimated  construction  cost  $7,650,  first 
,  year   operating   cost   $24,780,  revenue 
:  $45,000.    Principals  include  Marguerite 
II  Louise  Shimp,  art  supervisor  for  Berke- 
ly    County    Public    Schools,  Martins- 
burg,  W.  Va.;  Charles  Reznikov  WEPM 
Martinsburg,  and  Russell  A.  Hickman, 
former  WEPM  announcer.    Filed  May 
.31,  1951;  granted  July  17,  1952. 

Albion,    Mich. — Calhoun    Bcstg.  Co. 
|,i  Granted  1540  kc,  250  w  daytime;  engi- 
«  neering  conditions.  Estimated  construc- 
tion cost  $16,500,  first  year  operating 
cost  $50,000,  revenue  $60,000.  Principals 
t  include    J.    C.    Bedient    (25%),  50% 

•  Owner  Of  Albion  Evening  Recorder;  James 
Moses  (25%),  publisher  of  Marshall  Eve- 

ming  Chronicle;  George  W.  Campbell 
(16.8%),  part-owner  of  Argus  Press  Co., 

-Owosso,  Mich.;  George  T.  Campbell 
(16.4%),  part-owner  of  Argus  Press 
Co.,  and  M.  H.  Wirth  (16.8%),  manager 
of  WOAP-AM-FM  Owosso.  Filed  May 
25,  1951;  granted  July  17,  1952. 

Escanaba,  Mich. — M  &  M  Bcstg.  Co. 
Granted  1490  kc,  250  w  fulltime,  an- 
tenna 150  ft.  Estimated  construction 
cost  $15,210,  first  year  operating  cost 
$36,000,  revenue  $44,500.  President  Wil- 
liam Walker  (50%),  50%  owner  of 
tWMAM  Marinette,  and  Sec.-Treas. 
Joseph  D.  Makin  (20%),  36%  owner  of 
WBEV  Beaver  Dam.  Granted  July  17, 
H952. 

S  Port  Jervis,  N.  Y. — Port  Jervis  Bcstg. 
Co.  Granted  1490  kc,  100  w  fulltime, 
antenna  150  ft.  Estimated  construction 
cost  $13,134.67,  first  year  operating  cost 
538,805. 52,  revenue  $44,375.  Principals 
include  Robert  G.  Adams  (25%),  treas- 
urer and  part-owner  of  WCDL  Carbon- 
lale,  Pa.;  W.  Stanley  Buehler  (25%), 
part-owner  of  WCDL;  W.  Richard  Carl- 
ion  Jr.  (25%),  secretary  and  general 
manager  of  WCDL,  and  William  H. 
Ware  (25%),  president  and  part-owner 
)f  WCDL.  Filed  May  28,  1951;  granted 
fuly  17,  1952. 

Cheraw,  S.  C. — Chesterfield  Bcstrs. 
Granted  1420  kc,  500  w  daytime,  an- 
enna  195  ft.;  engineering  condition. 
Qstimated  construction  cost  $14,275, 
irst  year  operating  cost  $24,000,  reve- 
lue  $36,000.  Sole  owner  is  Dr.  Raiford 
3axley,  M.  D.,  surgeon.  Filed  June  7, 
1951;  granted  July  17,  1952. 

San  Antonio,  Tex.  Manuel  D.  Leal. 
Granted  1250  kc,  500  w  daytime,  an- 
tenna 200  ft.;  engineering  condition. 
Jstimated  construction  cost  $20,813.66, 
irst  year  operating  cost  $37,680,  reve- 
tue  $48,900.  Sole  owner  is  Manuel  D. 
Leal,  V.  P.  and  gen.  mgr.,  KIWW  San 
Vntonlo.  Filed  March  20,  1951,  grant- 
id  July  17,  1952. 

Cheyenne,  Wyo. — Philip  D.  Jackson. 
Jranted  1240  kc,  250  w  fulltime,  an- 
enna  150  ft.;  engineering  conditions, 
Deluding  provision  that  applicant  not 
ommence  program  tests  on  1240  kc  un- 


box  score 

On  Air 

AM   Stations    2,353 

FM   Stations    635 

TV   Stations    108 


til  KFBC  Cheyenne  commences  pro- 
gram tests  on  710  kc,  and  not  to  be 
licensed  on  1240  kc  until  KFBC  is  li- 
censed on  710  kc.  Estimated  construc- 
tion cost  $15,648,  first  year  operating 
cost  $24,000,  revenue  $30,000.  Mr.  Jack- 
son is  50%  owner  of  KWCO  Chickasha, 
Okla.,  50%  owner  of  KPUY  Puyallup, 
Wash.,  and  owner  of  50%  interest  in 
Oklahoma  County  Television  &  Bcstg. 
Co.,  applicant  for  TV  station  in  Okla- 
home  City  [B.T,  June  30].  Filed  June 
11,  1951;  granted  July  17,  1952. 

Kaneohe,  Oahu,  Hawaii — Windward 
Bcstg.  Co.  Ltd.  Granted  1150  kc,  1  kw 
fulltime,  antenna  210  ft.;  estimated 
construction  cost  $2,500  (major  items  of 
equipment  already  on  hand),  esti- 
mated first  year  operating  cost  $40,000, 
revenue  $40,000.  Principals  include  J. 
Robert  Jensen  and  Sakae  Kimata,  KGU 
Honolulu  employes  and  Shigehara 
Morita,  former  KPOA  Honolulu  em- 
ploye, and  23  others,  for  the  most  part 
Hawaiian  businessmen.  Filed  March 
26,  1951;  granted  July  17,  1952. 

TRANSFER  GRANTS 

KRAI  Craig,  Col.  —  Northwestern 
Colorado  Bcstg.  Co.  Granted  transfer 
of  control  of  negative  control  by 
George  O.  Cory  purchasing  50%  stock 
interest  from  Sid  Pleasant,  et  al.,  for 
$7,500.  Mr.  Cory  is  general  manager 
of  KUBC  Montrose,  Col.  Granted 
July  17. 

WCUE  Akron,  Ohio  —  Akron  Bcstg. 
Co.  Granted  transfer  of  negative  con- 
trol to  Herberich  -  Hall  -  Harter  Co. 
through  sale  of  50%  of  voting  stock 
(held  by  George  K.  Stroupe  and  Doro- 
thy P.  Stroupe,  husband  and  wife)  for 
$30,000.  Transferee  deals  in  mortgage 

(Continued  on  page  100) 


FCC  Action 

(Continued  from  page  95) 
July  17  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
Renewal  of  License 

Following  stations  granted  renewal 
of  licenses  for  regular  period: 

KWEI  Weiser,  Ida.;  WBOW-FM 
Terre  Haute,  Ind.;  WCNB-FM  Con- 
nersville,  Ind.;  WKJG-FM  Ft.  Wayne, 
Ind.;  WLBJ-FM  Bowling  Green,  Ky.; 
WMRI  Marion,  Ind.;  WTRC-FM  Elk- 
hart, Ind.;  WTJS-FM  Jackson,  Tenn.; 
WORX  Madison,  Ind.;  WKDA  Nash- 
ville, Tenn.;  KSON  San  Diego,  Calif.; 
WBML  Macon,  Ga.;  WDOD  Chatta- 
nooga, Tenn.;  WD XI  Jackson,  Tenn.; 
KOCA  Kilgore,  Tex.;  KRAL  Rawlins, 
Wyo.;  WBIR  Knoxville,  Tenn.;  WCHV 
Charlottesville,  Va.;  WCOU  Lewiston, 
Me.;  WCOV  Montgomery,  Ala.;  WCPM 
Cumberland,  Ky.;  WCRW  Chicago,  111.; 
WCTT  Corbin,  Ky.;  WDNE  Elkins,  W. 
Va.;  WEBJ  Brewton,  Ala.;  WEKR 
Fayetteville,  Tenn.;  WENK  Union  City, 
Tenn.;  WFBM  Indianapolis,  Ind.;  WFOY 
St.  Augustine,  Fla.;  WFTM  Maysville, 
Ky.;  WFUL  Fulton,  Ky.;  WGGA 
Gainesville,  Ga.;  WMAK  Nashville, 
Tenn.;  WWWB  Jasper,  Ala.;  KICD 
Spencer,  Iowa;  KSMA  Santa  Maria, 
Calif.;  KVSO  Ardmore,  Okla.;  KWLC 
Decorah,  Iowa;  WDXE  Lawrenceburg, 
Tenn.;  WEBQ  Harrisburg,  111.;  WEDC 
Chicago;  WGBB  Freeport,  N.  Y.; 
WJJM  Lewisburg,  Tenn.;  WOWL  Flor- 
ence, Ala.;  WSBC  Chicago;  WSFC 
Somerset,  Ky.;  WOV  New  York;  WPLI 
Jackson,  Tenn. 

The  Commission,  by  a  Board  com- 
posed of  Commissioners  Walker  (Chair- 
man), Hyde  and  Bartley  took  the  fol- 
lowing actions  on  July  16: 

Change  Operation  Hours 
KSNY  Snyder,  Tex.— Granted  CP  to 
change  operation  from  1280  kc  500  w-D, 
to  1450  kc  250  w,  unl.;  install  new  trans. 


SUMMARY  THROUGH  JULY  17 


Licensed 

CPs 

Appls. 
Pending 

In 
Hearing 

2,332 

110 

312 

211 

582 

70 

16 

8 

97 

11 

550* 

62 

AM— 1360  kc 
KVIM  New  Iberia,  La. — Granted  CP 
to  change  frequency  from  1570  kc  to 
1360  kc. 

AM— 1420  kc 
WLNA  Peekskill,  N.  Y.— Granted  CP 
to  increase  power  from  500  w  to  1  kw- 
D. 

Scheduled  for  Hearing 
KTRM  Beaumont,  Tex.— Scheduled 
for  hearing  at  Washington  on  Aug.  6, 
1952  application  for  extension  of  time 
to  complete  construction,  which  was 
designated  for  hearing  June  19,  1952. 

Designated  for  Hearing 

Greenwich  Bcstg  Corp.,  Greenwich, 
Conn.  World  Wide  Bcstg.  Corp.  Scitu- 

ate,  Mass. — Designated  for  hearing  at 
Washington  on  engineering  issues,  ap- 
plication of  Greenwich  Bcstg.  Co.  for 
new  AM  station  no  initial  decision  to 
be  prepared  until  further  order  of 
Commission.  Other  issues  are  in  con- 
solidated proceeding  with  applications 
of  World  Wide  Bcstg.  Corp.  for  CP  and 
renewal  of  station  licenses. 

Petition  Denied 

KNOX  Grand  Forks,  N.  D.— By  order, 
denied  petition  requesting  reconsidera- 
tion and  grant  of  application  to  change 
facilities  from  1400  kc  250  w  unl.,  to 
1310  kc  5  kw,  unl.,  DA-N,  install  new 
trans,  and  ant.  system  and  change 
trans,  and  studio  location. 

Reinstatement  of  CP 

KGRO   and   KDAS   Malvern,  Ark.— 

Granted  application  for  reinstatement 
of  CP  for  new  station  to  operate  on 
1380  kc  1  kw-D.  At  same  time,  notified 
KDAS  that  latter's  pending  application 
to  change  to  KGRO's  frequency  is  in 
conflict,  therefore  dismissed  KDAS  ap- 
plication. 

WWOC  Manitowoc,  Wis. — Granted  ap- 
plication for  extension  until  Sept.  1, 
1952  for  completion  of  new  station  to 
operate  on  980  kc  500  w-D. 

Extension  Granted 

WTSV-FM  Claremont,  N.  H.— Grant- 
ed extension  of  special  experimental 
authority  to  Jan.  10,  1953  for  operation 
of  WTSV-FM  by  remote  control  from 
WTSV  Claremont. 

July  17  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Extension  of  Authority 
ABC   New  York — Extension   of  au- 
thority to  transmit  programs  to  CECF, 


CBL  and  CBC  beginning  June  2,  1952. 

NBC  New  York — Extension  of  au- 
thority to  transmit  programs  to  CBL 
and  CBM  and  other  stations  under 
CBC  beginning  Sept.  15,  1952. 

Increase  Power 

KWCO  Chickasaw,  Ohio— CP  to  in- 
crease power  from  250  w-D  to  1  kw-D 
and  install  new  trans.  AMENDED  to 
change  name  to  Clarence  E.  Wilson 
and  Philip  D.  Jackson  d/b  as  Washita 
Valley  Bcstg.  Co. 

Extension  of  Completion  Date 

WARM  Scranton,  Pa.— Mod.  CP  which 
authorized  frequency  change,  power 
increase  installation  of  new  trans,  and 
DA-DN  for  extension  of  completion 
date. 

Change  ERP 
WGMS-FM  Washington,  D.  C— Mod. 
license  to  change  ERP  from  19  kw  to 
20.9  kw;   decrease  ant.  height  above 
average  terrain  from  510  ft.  to  472  ft. 

Change  Name 

WNAC-FM  Boston — Mod.  license  to 
change  corporate  name  to  General 
Teleradio  Inc. 

WGTR  Paxton,  Mass. — Mod.  license 
to  change  corporate  name  to  General 
Teleradio  Inc. 

Renewal  of  License 

Following  stations  request  renewal 
of  license : 

WCTN  (FM)  New  Castle,  Ind.;  WINL 
(FM)  Lebanon,  Ind.;  WUST-FM  Be- 
thesda,  Md. 

Extension  of  Completion  Date 

WBAL-TV  Baltimore,  Md.— Mod.  CP 
for  extension  of  completion  date. 

WCBS-TV  New  York— Mod.  CP  for 
extension  of  completion  date. 

License  for  CP 

WCAU-TV  Philadelphia — License  for 
CP  which  authorized  aux.  ant.  system. 

July  16  Applications  .  .  . 

ACCEPTED   FOR  FILING 

License  for  CP 

WILS  Lansing,  Mich. — License  for  CP 
which  authorized  increase  in  D  power, 
change  from  DA-N  to  DA-DN  and  in- 
stall new  trans. 

Modification  of  CP 

WMAW  Menominee,  Mich. — Mod.  CP 
which  authorized  new  AM  for  approval 
of  ant.  trans,  location  at  933  First  St., 
Menominee  and  specify  main  studio 
location  at  same  address. 

AM— 1450  kc 

KPUY  Puyallup,  Wash.— Mod.  li- 
cense to  increase  power  from  100  w 
to  250  w.  AMENDED  to  change  name 
to  Clarence  E.  Wilson  and  P.  D.  Jack- 
son d/b  as  Radio  Station  KPUY. 

Renewal  of  License 

Following  stations  request  renewal  of 
license: 

WMIK  Middlesboro,  Ky.;  KTXJ 
Jasper,  Tex. 

TENDERED   FOR  FILING 
WDEL  Wilmington,  Del.— CP  to  in- 
stall TV  ant.  on  top  of  east  tower  of 
directional  array. 

■,  APPLICATION  RETURNED 
KPOC    Pocahontas,    Ark. — RE- 
TURNED license  for  CP  which  author- 
ized mounting  of  FM  ant.  on  side  of 
AM  tower. 


the  NBC  station  serving 
greater  YOUNGSTOWN,  O. 
30th  population  area  in  U.S. 
5,000  WATTS 

WFMJ- 

Duplicating  on  50,000  Watts  FM 


*  Filed  since  April  14. 

(Also  see  Actions  of  the  FCC,  page  9U) 
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Telestatus 

(Continued  from  page  80) 


PERCENT  OF  TV  HOMES  REACHED 
IN  PROGRAM  STATION  AREAS** 


Homes 

Rank 

Program 

% 

1 

1  Love  Lucy  (CBS) 

54.2 

2 

Pabst  Blue  Ribbon  Bouts  (CBS) 

42.4 

3 

Gillette  Calvacade  (CBS) 

35.4 

4 

Arthur  Godfrey's  Scouts  (CBS) 

35.3 

5 

Arthur  Godfrey  &  Friends 

(Liggett  &  Myers  Tob.)  (CBS) 

34.8 

6 

Red  Skelton  (NBC) 

34.6 

7 

Bio  Town  (CBS) 

34.3 

8 

My  Little  Margie  (CBS) 

34.2 

9 

Dragnet  (NBC) 

33.9 

10 

Arthur  Godfrey  &  Friends 

(Pillsbury  Mills  Inc.)  (CBS) 

32.4 

lows,  with  all  ratings  based  on  the 
one  live  broadcast  during  that 
week : 


1. 

Talent  Scouts 

29.9  (CBS-TV) 

2. 

Godfrey's  Friends 

26.2  (CBS-TV) 

3. 

Racket  Squad 

22.1  (CBS-TV) 

4. 

Fight  of  the  Week 

21.4  (CBS-TV) 

5. 

The  Web 

20.7  (CBS-TV) 

6. 

Summer  Theatre 

19.6  (NBC-TV) 

7. 

Big  Town 

19.1  (CBS-TV) 

8. 

Dragnet 

18.3  (NBC-TV) 

9. 

My  Little  Margie 

18.2  (CBS-TV) 

10. 

Danger 

17.6  (CBS-TV) 

*      *  ■': 

"The  Nielsen  "percent  of  homes  reached" 
gives  a  relative  measurement  of  the  audience 
obtained  by  each  program  in  the  particular 
station  areas  where  it  was  telecast — all  TV 
homes  in  those  station  areas  able  to  view 
the  telecast  being  taken  as  100%. 

Copyright  1952  by  A.  C.  Nielsen  Co. 


Convention  Coverage  Has 
Trendex  Rating  of  41 

TELEVISION  network  coverage 
of  the  first  evening  session  of  the 
Republican  national  convention — 
July  7,  9 :30-ll  p.m.,  a  pooled  opera- 
tion by  ABC-TV,  CBS-TV,  Du- 
Mont  and  NBC-TV  —  attained  a 
Trendex  rating  of  41,  the  rating 
company  reported  last  week. 

Among  regular  sponsored  pro- 
grams, Trendex  listed  the  top  10 
for  the  week  of  July  1-7  as  fol- 


'Lucy'  Tops  Six  Cities 
In  June  'Hooperade' 

THE  JUNE  "Hooperade  of  TV 
Stars,"  released  last  week  by  C.  E. 
Hooper  Inc.,  shows  that,  for  the 
first  time  since  the  "Hooperade" 
was  started  in  January,  a  single 
program  placed  first  in  all  six  cities 
measured.  The  program:  J  Love 
Lucy,  a  CBS-TV  series  now  on 
summer  hiatus. 

Only  other  program  to  place  in 
the  "Hooperade's"  first  15  in  all  six 
cities  was  the  Red  Skelton  Show  on 
NBC-TV,  while  Godfrey's  Talent 
Scouts  on  CBS-TV  was  in  the  first 
15  in  five  of  the  six  cities.  In  all, 
35  programs  showed  up  in  the  first 
15  in  one  or  more  of  the  six  cities. 
The  cities,  said  to  serve  45.8%  of 
the  nation's  TV  sets,  are  New  York, 
Chicago,  Los  Angeles,  Philadelphia, 
Boston  and  Detroit. 


MAY-JUNE  FCC  BOXSCORE 

STATUS  of  broadcast  station  authorizations  at  the  FCC: 

— As  of  May  31 —  — As  of  June  30 — 

AM         FM         TV         AM         FM  TV 


Total  authorized 

Total  on  the  air 

Licensed  (all  on  air) 

Construction  permits 

Total  applications  pending 

Total  applications  in  hearing 

Requests  for  new  stations 

Requests  to  change  existing  facilities 

Deletion  of  licensed  stations 

Deletion  of  construction  permits 


2,418 
2,352 
2,328 
90 
973 
211 
'  323 
208 
0 
0 


647 
630 
581 
66 
125 
8 
10 
16 
2 
0 


108 
108 
94 
14 
656 
7 
541 
64 
0 
0 


2,420 
2,355 
2,333 
87 
997 
210 
323 
214 
1 
3 


648 
629 
582 
66 
165 
7 
9 
29 
2 
0 


108 
108 
96 
12 
854 
8 

716 
73 
0 
0 


FCC  Roundup 

(Continued  from  -page  99) 


loans  and  real  estate.  Principals  in 
transferee  are  President  Walter  Her- 
berich  (2.91%),  Vice  President  Alfred 
Herberich  (12.5%),  Vice  President 
Charles  G.  Herberich  (27.76%),  J.  D. 
Crawfis  (15.48%),  Mary  Herberich 
(22.63%)  and  eight  others  who  have  mi- 
nority interest. 

WJAS-AM-FM  Pittsburgh,  Pa.,  and 
WHJB  Greensburg,  Pa.  —  Pittsburgh 
Radio  Supply  House.  Granted  transfer 
of  control  from  H.  Kenneth  Brennen 
and  Margaret  M.  Brennen,  executors 
of  estate  of  H.  J.  Brennen,  deceased, 
to  Sara  A.  Brennen,  director  of  Radio 
Adv.  Co.  of  Pittsburgh  (45%);  Mar- 
garet M.  Brennen,  treasurer  of  Radio 
Adv.  Co.  (15%);  H.  Kenneth  Brennen, 
president  of  Radio  Adv.  Co.  (15%),  and 
Mary  Thelma  Bregenser,  under  terms 
of  will  of  H.  J.  Brennen.  No  monetary 
consideration;  settlement  of  estate. 
Granted  July  17. 

KOGT  Orange,  Tex.  —  Sabine  Area 
Bcstg.  Corp.  Granted  acquisition  of 
control  through  sale  by  Arthur  P.  Kay 
Jr.  of  his  26%  stock  interest  to  Nelson 
T.  Alter,  et  al.,  for  $1,000.  Mr.  Alter  is 
manager  of  KOGT  and  comptroller  for 
the  Gem  Jewelry  Co.,  chain  jewelers 
with  stores  in  five  Southern  cities. 
Granted  July  17. 

New  Applications  .  .  . 

TRANSFER  REQUESTS 

KERO  Bakersfield,  Calif.  —  Assign- 
ment of  license  from  Radio  Station 
KERO  to  Kern  County  Bcstrs.  Inc.  for 
$110,000  for  90%  interest.  Principals  in 
assignee  include:  President  Albert  E. 
DeYoung  (51%),  general  manager  and 
10%  owner  of  KERO;  Vice  President 
M.  H.  Stansbury  (24%),  80%  owner  of 
Stansbury  Inc.  (oil  well  drilling  con- 
tractor and  operator);  Secretary-Treas- 
urer Bryan  J.  Coleman  (5%),  secretary- 
treasurer  and  12%  owner  of  Bakers- 
field  Savings  &  Loan  Assn.;  Edward  E. 
TJrner  (10%),  KERO  salesman;  Ken- 
neth R.  Croes  (5%),  KERO  program 
director,  and  S.  B.  Gill  (5%),  attorney. 
Filed  July  10. 

WEEK  Peoria,  111.  —  Assignment  of 
CP  and  license  to  Robert  S.  Kerr, 
Grayce  B.  Kerr,  T.  M.  Kerr,  Geraldine 
H.  Kerr,  D.  A.  McGee,  Fred  Mueller 
(new  partner  who  acquires  5%  interest 
for  $6,895.22)  and  C.  B.  Akers  (new 
partner  who  acquires  3.1%  interest  for 
$4,290.21),  d/b  as  West  Central  Bcstg. 
Co.  Withdrawing  from  partnership  are 
Callie  B.  Fentem  and  The  Liberty  Na- 
tional Bank  &  Trust  Co.,  co-executors 
of  estate  of  T.  W.  Fentem,  deceased, 
who  are  paid  $9,576.09  for  6.9%  inter- 
est, and  Dean  Terrill,  who  is  paid 
$5,746.48  for  4.2%  interest.  The  present 
partners  (Robert  S.  Kerr,  Grayce  B. 
Kerr,  T.  M.  Kerr,  Geraldine  H.  Kerr 
and  D.  A.  McGee)  pay  $4,290.21  for  3.1% 
interest.    Accepted  July  9. 

WAJC  (FM)  Indianapolis,  Ind. — As- 
signment of  license  from  Jordan  Col- 
lege of  Music  to  Butler  TJ.  No  mone- 
tary consideration  for  WJAC  (FM); 
transaction  part  of  overall  merger  of 
Jordan  College  of  Music  with  Butler 
U.  which  occurred  on  Sept.  1,  1951. 
Accepted  July  7. 

WGAR  Cleveland,  Ohio — Relinquish- 
ment of  control  by  Frances  S.  Richards, 
executrix  of  estate  of  G.  A.  Richards 
to  The  WGAR  Bcstg.  Co.  through  sale 
of  34,800  shares  (24.4%)  for  $556,800. 
Mrs.  Richards'  interest  will  be  de- 
creased from  64.9%  to  40.5%.  Accepted 
July  15. 


KBKO  Portland,  Ore.  —  Transfer  of 
control  from  Mercury  Bcstg.  Co.  to  W. 
Gordon  Allen  and  Thomas  P.  Kelly  for 
$26,000  through  sale  of  320  shares  of 
stock  (75%).  Mr.  Allen  (to  have  216 
shares  out  of  425  shares  in  KBKO)  is 
60%  owner  of  KGAL  Lebanon,  Ore., 
Y3  owner  of  KGAE  Salem,  Ore.,  and,, 


50%  owner  of  KSGA  Redmond,  Ore. 
Mr.  Kelly  (to  have  105  shares  out  of 
425  shares  in  KBKO)  is  commercial 
manager  of  KGAE.    Filed  July  16. 

KOIN  Portland,  Ore. — Assignment  of 
license  from  KOIN  Inc.  to  Mt.  Hood 
Radio  &  Television  Bcstg.  Corp.  for 
$700,000.  Principals  in  assignee  include 
Chairman  of  the  Board  Theodore  R. 
Gamble  (43.5%),  vice  president  and  20% 
owner  of  KLZ  Denver,  49%  owner  of 
KCMJ  Palm  Springs,  Calif.;  President 
C.  Howard  Lane  (8%),  vice  president 
of  WJJD  Chicago,  president  and  treas- 
urer of  Functional  Music  Inc.,  Chicago, 
and  president  of  KFBI  Wichita;  Vice 
President  Ralph  E.  Stolkin  (21.75%), 
25%  owner  and  vice  president  of  Na- 
tional Video  Corp.  (TV  tube  mfrs.), 
Chicago,  25%  owner  and  vice  president 
of  Navidico  Inc.  (TV  tube  distributor 
and  salvager),  Chicago,  12%%  owner 
and  president  of  Screen  Assoc.  Die. 
(producer  of  theatre  and  TV  films); 
Vice  President  Edward  G.  Burke  Jr. 
(10.875%),  equal  partner  in  Ryan,  Hayes 
&  Burke  (oil  operators),  San  Antonio, 
Tex.,  same  (%)  interest  in  oil  and  gas 
firm  in  San  Antonio,  minority  owner 
of  Screen  Assoc.  Inc.,  15%  owner  of 
KXOB  Stockton,  Calif.,  and  vice  presi- 
dent and  10.875%  owner  of  Mt.  Rainier 
Radio  &  Television  Bcstg.  Corp.,  and 
Sherrill  C.  Corwin  (10.875%),  president 
and  sole  owner  of  Corwin  Theatre 
Corp,.  Los  Angeles,  and  interested  in 
several  other  theatre  enterprises.  Filed 
July  17.    [See  story,  B.T,  July  14.] 

WCOR  Lebanon,  Tenn. — Assignment 
of  license  from  The  Lebanon  Bcstg. 
Co.  Inc.  to  Theodore  F.  Ezell  Jr.,  G. 
Paul  Crowder  and  Michael  R.  Freeland, 
d/b  as  Lebanon  Bcstg.  Co.  Change  from 
corporation  to  partnership,  with  each 
partner  to  hold  same  interest  in  firm 
as  each  now  holds  in  corporation.  No 
monetary  consideration;  no  actual 
change  of  ownership  or  control.  Ac- 
cepted July  14. 

KORC  Mineral  Wells,  Tex. — Assign- 
ment of  license  from  Raymond  W. 
River  to  J.  Elroy  McCaw  for  $45,000. 
Mr.  McCaw  is  50%  owner  and  president 
of  KELA  Centralia-Chehalis,  Wash.,  % 
owner  and  secretary-treasurer  of 
KYAK  Yakima,  Wash.,  %  owner  and 
secretary-treasurer  of  KALE  Richland, 
Wash.,  21%  owner  of  KLZ  Denver,  50% 
owner  of  KPOA  Honolulu,  Hawaii,  50% 
owner  of  KILA  Hilo,  Hawaii,  50% 
owner  and  president  of  KYA  San  Fran- 
cisco, and  sole  owner  of  KRSC  Seattle. 
Filed  July  16. 

KFDR  Delano  (Grand  Coulee),  Wash. 
— Assignment  of  license  from  Grand 
Coulee  Bcstg.  Co.  to  Columbia  River 
Bcstrs.  Inc.  for  $24,000.  Principals  in 
assignee  include:  President  and  Gen- 
eral Manager  J.  W.  England  (33%%), 
commercial  manager  of  KBRC  Mt.  Ver- 
non, Wash.;  Vice  President  and  Sales 
Manager  Ward  Beecher  (33%%),  time 
salesman  for  KRSC  Seattle,  and  Sec- 
retary Ernest  G.  Biggs  (33%%),  man- 
ager and  %  owner  of  Evergreen  Hos- 
iery Co.,  Seattle.    Filed  July  15. 

KJR  Seattle,  Wash. — Assignment  of 
license  from  Totem  Bcstrs.  Inc.  to  Mt. 
Rainier  Radio  &  Television  Bcstg.  Corp. 
for  $800,000.  Principals  in  assignee  are 
identical  to  those  of  Mt.  Hood  Radio 
&  Television  Bcstg.  Corp.  (KOIN  Port- 
land) above,  except  that  C.  Howard 
Lane  is  10%  owner  in  this  instance  and 
Sherrill  C.  Corwin  is  a  vice  president 
in  this  instance.  Filed  July  17.  [See 
story,  B.T,  July  14.] 


Page  100    •  July  21,  1952 


BOB  HOPE  will  receive  the  first  Al 
Jolson  Award  and  Citation  by  the 
Veterans  of  Foreign  Wars  at  the  53rd 
annual  VFW  national  encampment  in 
Los  Angeles  on  Aug.  4. 
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Post-Thaw  Operation  Preparations 

( Continued  from  page  70 ) 


.  tion  in  TV,  it  was  indicated.  Mr. 
i  Kenney  will  be  station  manager  of 
j  WKNB-TV. 

I     Springfield  Television  Broadcast- 
[  ing  Co.,  grantee  for  UHF  Channel 
I  61  at  Springfield,  Mass.,  hopes  to 
|  be  on  the  air  by  the  end  of  the  year 
:  and  doubts  it  can  do  so  any  sooner 
;  because  of  delays  in  getting  equip- 
ment and  tower,  according  to  Pres- 
ident Roger  L.  Putnam,  head  of  the 
Economic    Stabilization  Adminis- 
tration. 

The  firm,  in  which  WSPR 
j  Springfield  is  minority  stockholder, 
was  given  effective  radiated  power 
l  of  115  kw  visual  and  58  kw  aural 
I  with  antenna  height  above  average 
;  terrain  of  980  ft. 

Mr.  Putnam  termed  the  equip- 
ment situation  "tight"  and  said 
delivery  estimates  range  up  to  a 
!year  and  a  quarter  for  a  10-kw 
,  transmitter.  He  indicated  an  in- 
terim operation  is  under  considera- 
tion. 

!  The  ESA  chief  said  his  firm  has 
been  offered  the  shared  use  of  the 

,  FM  tower  and  transmitter  building 
of  WHYN  Holyoke,  also  a  UHF 
grantee,  and  this  is  being  dis- 
cussed. 

The  present  studio  facilities  of 
WSPR  may  be  used  at  the  outset 
for  TV,  Mr.  Putnam  reported. 
Similarly,  key  WSPR  executives 
would  also  handle  the  same  posi- 
tions in  TV,  aided  by  other  WSPR 
staff  members  and  additional  per- 
sonnel needed  for  the  TV  outlet. 

Another  UHF  grantee,  The 
Hampden-Hampshire  Corp.,  licen- 
see of  WHYN  Holyoke,  Mass., 
hopes  to  be  on  the  air  by  the  end 
of  this  year  but  notes  difficulty  in 
obtaining  UHF  equipment.  WHYN 
was  granted  Channel  55  with  effec- 
tive radiated  power  of  65  kw  visual 
and  35  kw  aural  with  antenna 
height  above  average  terrain  of 
990  ft. 

Charles  DeRose,  vice  president 
and  general  manager  of  WHYN, 
hopes  WHYN-TV  can  be  on  the 
air  in  about  six  months,  but  this 
depends  upon  equipment  delivery. 
The  station  will  start  with  a  1  kw 
transmitter  at  first,  delivering  20 
kw  ERP. 

Tower  and  transmitter  building, 
those  of  WHYN-FM  atop  1,200-ft. 
Mt.  Tom,  already  are  established, 
he  noted. 

E.  Anthony  &  Sons,  licensee  of 
WNBH  New  Bedford,  Mass.,  and 
grantee  for  UHF  Channel  28  there, 
does  not  have  an  estimated  com- 
mencement date.  Basil  Brewer, 
president,  is  on  vacation  following 
the  Republican  Convention.  He  was 
a   delegate    from  Massachusetts. 


WANTED  TO  BUY 

STANDARD  MAKE  BROADCAST  TRANS- 
MITTER DESIGNED  FOR  OPERATION  ON 
5  AND  10  KILOWATTS  BOX  794P, 
BROADCASTING  .  TELECASTING. 


WNBH-TV  has  been  authorized  ef- 
fective radiated  power  of  200  kw 
visual  and  100  kw  aural  with  an- 
tenna height  above  average  terrain 
of  490  ft. 

The  TV  outlet  will  employ  a 
transmitter  site  different  from  that 
of  WNBH  but  the  same  studio  fa- 
cilities are  expected  to  be  used.  No 
plans  are  set  on  staff  and  network 
affiliation  at  this  time,  it  was  re- 
ported. 

WKBN  Broadcasting  Corp.,  li- 
censee of  WKBN  Youngstown, 
Ohio,  which  received  a  permit  for 
UHF  Channel  27,  finds  equipment 
is  "the  main  problem"  and  doubts 
it  will  be  on  the  air  this  year. 
WKBN-TV  was  granted  effective 
radiated  power  of  200  kw  visual, 
100  kw  aural,  with  antenna  height 
above  average  terrain  of  510  ft. 

W.  P.  Williamson  Jr.,  general 
manager,  reported  some  manufac- 
turers promise  delivery  of  a  1-kw 
UHF  transmitter  this  fall,  a  5-kw 
unit  by  spring  and  a  10-kw  trans- 
mitter by  the  fall  of  1953. 

WKBN  has  joint  facilities  al- 
ready constructed  for  radio  and  TV 
studios  and  transmitters,  Mr.  Wil- 
liamson said,  pointing  out  WKBN- 
TV  will  use  the  FM  tower  which 
was  designed  to  include  TV  when 
it  was  constructed. 

Since  WKBN  is  a  CBS  affiliate, 
the  TV  outlet  is  expected  to  carry 
the  same  network. 

Highest  UHF  Channel 

Vindicator  Printing  Co.,  licensee 
of  WFMJ  Youngstown,  Ohio,  and 
grantee  for  UHF  Channel  73  there, 
predicts  it  will  take  about  a  year 
to  get  its  new  TV  outlet  on  the 
air.  It  is  the  highest  UHF  channel 
granted  thus  far  by  FCC. 

Frank  A.  Dieringer,  WFMJ  chief 
engineer,  pointed  out  a  new  joint 
AM-TV  studio-transmitter  plant 
and  1,000-ft.  TV  tower  must  be 
constructed.  Estimated  delivery 
date  from  RCA  for  a  10-kw  UHF 
transmitter,  he  said,  ranges  from 
April  1943  to  mid-summer  of  next 
year,  but  a  1-kw  unit  could  be 
obtained  about  the  end  of  the  year. 

WFMJ-TV  expects  to  sign  a  net- 
work affiliation  with  NBC.  WFMJ 
is  both  an  NBC  and  ABC  outlet. 

Susquehanna  Broadcasting  Co., 
grantee  for  UHF  Channel  43  at 
York,  Pa.,  and  licensee  of  WSBA 
there,  is  planning  a  November 
1  commencement  date  of  interim 
operation,  according  to  Walter 
Rothensies,  WSBA  general  man- 
ager. "We're  going  to  press  this 
thing,"  he  said. 

WSBA-TV  has  been  authorized 
effective  radiated  power  of  170  kw 
visual  and  86  kw  aural  with  an- 
tenna height  above  average  terrain 
of  530  ft. 

Since  the  WSBA-FM  transmit- 
ter building  and  tower  are  in  opera- 
tion and  were  designed  to  include 
TV,  the  advent  of  WSBA-TV  will 
be  aided  in  that  direction,  Mr. 
Rothensies    pointed   out.  "Early" 


equipment  delivery  from  RCA  is 
expected  although  a  fixed  date  is 
not  known,  he  said. 

Network  affiliation  is  not  final- 
ized, he  said,  but  talks  have  been 
held  with  ABC,  of  which  WSBA  is 
an  affiliate. 

The  Helm  Coal  Co.,  licensee  of 
WNOW  York,  Pa.,  and  grantee 
for  UHF  Channel  49  there,  hopes 
to  be  on  the  air  by  the  first  of 
the  year  depending  on  equipment 
delivery,  according  to  Lowell  Wil- 
liams, WNOW  general  manager. 
"It  is  possible  to  be  on  this  fall, 
but  not  likely,"  he  said. 

Mr.  Williams  stated  transmitting 
equipment  has  been  ordered  but 
no  delivery  date  is  known  at  this 
time.  WNOW-TV  will  use  the 
existing  tower  of  the  AM  station 
and  also  use  the  present  WNOW 
studios  "if  practical."  Later  a 
new  building  would  be  constructed, 
he  indicated. 

Flint  Permit 

Trans-American  TV  Corp.,  which 
received  a  permit  for  UHF  Channel 
28  in  Flint,  Mich.,  hopes  to  get 
on  the  air  this  fall,  but  the  exact 
date  is  dependent  wholly  on  equip- 
ment delivery,  according  to  James 
L.  Rubenstone,  president-treasurer 
of  the  company. 

Mr.  Rubenstone  is  winding  up 
his  job  as  special  events  director 
at  WFIL-AM-TV  Philadelphia,  and 
intends  to  be  in  Flint  by  mid- 
August.  At  that  time  he  will  con- 
tract for  transmitter  building  con- 
struction, choose  a  studio  location 
and  hire  a  staff. 

Texas  Broadcasting  Corp.,  li- 
censee of  KTBC  Austin,  Tex.,  is 
planning  for  an  early  spring  com- 
mencement date  but  hopes  to  be 
able  to  start  operation  by  Christ- 
mas in  order  to  get  in  on  the  big 
business  season,  according  to  J.  C. 
Kellam,  general  manager.  "We  will 
bend  every  effort  to  do  so,"  he  said. 

KTBC-TV  has  been  authorized 
VHF  Channel  7  with  effective  radi- 
ated power  of  110  kw  visual  and 
55  kw  aural.  Antenna  height  above 
average  terrain  is  480  ft. 

Mr.  Kellam  said  "we  want  to 
get  going"  but  "hesitate  going  on 
with  less  than  a  100  kw  signal." 
Hence,  KTBC-TV  plans  to  start 
with  intex-im  operation  of  lower 
power  only  in  the  event  long  delay 


would  ensue  in  obtaining  equip- 
ment for  full  power. 

Full  power  transmitter  delivery 
estimates  presently  are  for  the  first 
of  the  year,  Mr.  Kellam  noted, 
with  tower  delivery  predictions 
ranging  from  16  to  26  weeks. 
Transmitter  and  tower  site  has 
been  set  on  an  elevated  10-acre 
plot  south  of  Austin.  Temporary 
TV  studios  will  be  used  at  the 
present  KTBC  plant,  he  said,  with 
some  added  space  available  there  if 
necessary. 

Network  affiliation  has  not  been 
signed  but  KTBC-TV  is  expected  to 
carry  CBS.  The  AM  station  also  is 
a  CBS  outlet. 

KTBC-TV  personnel  will  be  built 
around  the  present  radio  staff,  Mr. 
Kellam  said.  KTBC  executives  will 
also  hold  the  same  positions  in  TV, 
including  Richard  (Cactus)  Pryor, 
program  director ;  Ben  Heme,  chief 
engineer,  and  Paul  Bolton,  news  di- 
rector. 

Charles  Henry  C'offield,  trading 
as  Capital  City  Television  Co., 
Austin,  Tex.,  said  he  plans  to  begin 
operation  on  UHF  Channel  18  "as 
soon  as  possible"  but  could  not 
estimate  a  date  because  of  equip- 
ment uncertainties.  "It  will  be  im- 
possible to  be  on'  the  air  by  Christ- 
mas," he  said. 

Mr.  Coffield's  new  Austin  station 
was  granted  effective  radiated 
power  of  210  kw  visual  and  105  kw 
aural  with  antenna  height  above 
average  terrain  of  320  ft.  Accord- 
ing to  present  plans,  the  tower  is 
to  be  erected  atop  the  Capital  Na- 
tional Bank  Bldg.  with  studio  and 
transmitter  facilities  provided  at 
the  same  location. 

Noting  he  has  to  receive  a  copy 
of  his  construction  permit  from 
FCC  before  engineering  plans  can 
proceed,  Mr.  C'offield  could  give  no 
estimate  on  expected  delivery  dates 
for  the  transmitter,  tower  and 
other  equipment.  He  thought  the 
steel  strike  may  delay  obtaining 
the  tower. 

Mr.  Coffield  reported  he  has 
made  no  plans  respecting  staff  or 
network  affiliation  at  this  date. 
He  said  the  telephone  company 
indicated  it  would  be  a  year  before 
network  service  could  be  extended 
to  Austin. 
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BROADCAST  BUREAU  ATTACKS 
PARAMOUNT  PETITION 

IN  biting  attack  on  petition  of  Paramount 
parties  that  FCC  delete  anti-trust  issue  from 
case  [B*T,  July  14],  FCC's  Broadcast  Bureau 
suggested  that  Commission  act  administra- 
tively to  change  its  anti-trust  policy  for  "any 
and  all  applicants."  Opposition  to  petitions 
of  ABC,  CBS,  Paramount  Pictures  Corp.  and 
United  Paramount  Theatres  Inc.  was  filed 
late  Friday. 

Commission  must  resolve,  said  Broadcast 
Bureau  Attorneys  Joseph  M.  Kittner,  Fred  W. 
Ford  and  Max  D.  Paglin,  (1)  that  anti-trust 
activities  of  any  and  all  applicants  are  im- 
material to  their  qualifications  as  licensees; 
(2)  that  anti-trust  policy  report  of  last  year 
be  set  aside;  (3)  that  Congressional  intent 
that  anti-trust  violations  should  be  considered 
by  FCC  in  judging  applicants'  qualifications 
will  be  disregarded,  and  (4)  that  Mester  Bros, 
case  no  longer  reflects  Commission  policy. 

Broadcast  Bureau  also  pointed  out  that  even 
if  anti-trust  issues  are  deleted,  Commission 
still  must  determine  conflicts  in  testimony 
among  witnesses.  It  declared  that  request 
that  Commission  order  proposed  finding  filed 
within  20  days  and  that  it  issue  final  decision 
before  Sept.  1— bypassing  hearing  examiner- 
is  in  error  in  that  Commission  will  not  be 
able  to  issue  decision  so  fast. 

Bulk  of  Broadcast  Bureau's  35  page  docu- 
ment is  legal  justification  for  consideration 
of  applicant's  past  anti-trust  history  in  judging 
qualifications. 

As  to  DuMont,  Broadcast  Bureau  suggested 
that  Commission  might  grant  that  company's 
request  for  severance  from  package  case, 
which  involves  merger  of  ABC  and  UPT, 
as  well  as  renewal  of  license  of  Paramount 
Pictures  Corp.'s  KTLA  Los  Angeles,  among 
others.  DuMont  also  had  objected  to  grant 
of  petitions  for  deletion  of  anti-trust  issue, 
etc.  (see  earlier  story,  page  46). 

NARTB  ASKS  DELAY 
ON  REMOTE  DELETIONS 

DELAY  of  24  months  in  deletion  of  nine 
remote  pickup  frequencies  in  2000-3500  kc 
band  asked  in  comment  filed  with  FCC  by 
NARTB.  Association  asks  time  to  permit 
amortization  or  conversion  of  equipment.  It 
also  asks  retention  of  three  channels  above 
1600  kc  and  widening  of  channels  in  26  mc 
band  for  remote  service.  FCC  recently  as- 
signed several  new  bands  for  remote  service. 
NARTB  proposed  rules  be  amended  to  permit 
broadcasters  to  apply  for  special  temporary 
grants  to  use  other  suitable  frequencies  for 
particular  pickups. 

NBC  also  filed  petition,  noting  Atlantic 
City  deletes  only  two  of  nine  channels  and 
stating  new  frequencies  in  25  mc  area  don't 
work  as  well  for  some  purposes.  If  deletions 
must  be  made,  NBC  asked  that  broadcasters 
be  given  two  years  to  modify  or  amortize 
equipment  or  that  other  frequencies  be  pro- 
vided on  share  basis  when  new  channels  are 
"unsuitable  or  unavailable  for  transmission." 


KRON-TV  JOINS  NARTB 

KRON-TV  San  Francisco  last  week  joined 
NARTB,  becoming  89th  TV  outlet  in  associa- 
tion rolls. 
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WNEW  FIGHTS  BACK 

REVERSE  twist  on  station  convention 
coverage  promotion  is  employed  by 
WNEW  New  York.  Full  page  ad  in 
New  York  papers  on  Wednesday  will  ask 
"ears  bent?  eyes  bleary?  knocking  your- 
self out  to  catch  every  convention  word, 
every  oratorical  gesture?"  and  go  on  to 
suggest  that  "to  keep  fully  informed 
and  be  entertained,  not  enslaved  .... 
go  right  on  enjoying  your  favorite 
WNEW  personalities  and  musical  pro- 
grams and,  whenever  anything  of  im- 
portance happens  at  the  convention, 
WNEW  will  tell  you  about  it,  within  a 
matter  of  minutes.  And  the  story  will 
be  told  in  minutes,  not  dragged  out  hour 
after  weary  hour." 


CBS-TV,  DELUXE  LABS 
SIGN  'LARGEST'  FILM  PACT 

CBS-TV  announcing  today  (Monday)  signing 
of  contract  described  as  largest  ever  completed 
between  any  TV  network  and  film  processing 
laboratory.  Pact  signed  by  CBS-TV  President 
J.  L.  Van  Volkenburg  and  Alan  Freedman, 
president  of  De  Luxe  Labs,  New  York,  pro- 
vides for  minimum  of  100  million  feet  of  film 
processing  over  long-term  period.  Frank 
Falknor,  CBS-TV  vice  president  in  charge  of 
operations,  said  "signing  this  record-breaking 
contract  with  De  Luxe  is  further  evidence  of 
CBS  Television's  confidence  in  New  York  City 
remaining  as  major  center  of  television  opera- 
tions." De  Luxe,  said  to  be  largest  film  pro- 
cessing plant  in  world,  is  located  around  corner 
from  nine-acre  plant  purchased  last  May  by 
CBS-TV  for  conversion  into  site  for  CBS-TV 
Film  Service. 

TV  BORDER  ALLOCATIONS 

AGREEMENT  covering  allocation  of  TV  chan- 
nels on  either  side  of  U.  S. -Canadian  bor- 
der was  announced  Friday  by  State  Dept. 
Covering  assignments  250  miles  on  each  side 
of  border,  agreement  makes  no  changes  in 
U.  S.  assignments  as  enumerated  in  FCC's 
Sixth  Report  [B«T,  April  14].  Canadian  as- 
signments are,  with  few  changes,  same  as  de- 
tailed in  FCC's  Third  Notice  last  year  [B»T, 
March  26,  1951]. 

Agreement  was  effected  by  exchange  of 
notes  between  two  governments.  U.  S.  note 
was  dated  April  23,  1952;  Canadian  note, 
June  23,  1952.  Provision  was  also  made  for 
establishment  of  similar  technical  standards — 
already  set  in  Commission's  Sixth  Report. 


SAUCERS  IN  SKY 

ELMER  CHAMBERS,  WRC  Washington 
transmitter  engineer,  told  Associated 
Press  Friday  he  had  seen  half-dozen 
bright  orange  discs  streaking  through 
sky  about  2  a.m.  Friday  while  on  duty 
at  transmitter,  in  Washington  outskirts. 
He  said  discs  moved  single  file  toward 
northeast  at  30  degree  angle  above 
ground  and  were  visible  for  five  or  six 
seconds. 


PEOPLE... 


ROBERT  L.  BRYAN  appointed  to  New  York 
sales  staff  of  George  P.  Hollingbery  Co.,  station 
representative. 

RUPERT  LUCAS,  former  national  director  of 
television  program  sales  for  ABC,  named  gen- 
eral executive  of  Barry  &  Enright  Productions. 
N.  Y. 

JAMES  MILLERICK  has  joined  copy  staff  of 
Hicks  &  Greist  Inc.,  N.  Y.  He  was  formerly, 
with  Barlow  Adv.  and  also  member  of  Con- 
necticut state  legislature. 

DR.  HENRY  W.  FREDERICKS,  foreign  de- 
partment manager  of  Buchen  Co.,  Chicago, 
named  western  vice  president  of  Assn.  of  In- 
ternational Advertising  Agencies. 

JAMES  S.  AYERS,  former  general  manager 
WAKE  Greenville,  S.  C,  named  southeastern 
representative  of  O.  L.  Taylor  Co.,  station 
representation  firm,  effective  immediately. 

CARROLL  H.  MARTS,  midwest  sales  manager 
of  MBS,  named  manager  of  midwest  opera- 
tions, with  VIRGIL  REITER,  MBS  midwest 
sales  executive,  moving  into  Mr.  Marts'  spot. 

BILL  YONAN  leaves  ABC  Chicago,  where 
he  is  network  radio  salesman,  in  mid-August 
to  join  NBC  Chicago  as  manager  of  network 
radio  sales  promotion. 

NEW  TV  APPLICATIONS 

FCC  Friday  received  13  new  and  amended  ap- 
plications for  TV  outlets  and  two  requests 
from  existing  stations  for  change  in  their 
facilities.    New  applications  were: 

Fresno,   Calif. — John  Poole  Bcstg.  Co.,  UHF  Ch. 

53,  ERP  281  kw  visual,  antenna  height  above  average 
terrain  337  ft.  Estimated  construction  cost  $288,000, 
first  year  operating  cost  $160,000,  revenue  $120,000. 
Applicant  is  licensee  of  KBIG  Avalon,  Calif.,  and 
applicant  for  TV  outlets  in  Bakersfield,  Los  Angeles, 
Sacramento,  Salinas  and  Stockton,  Calif.  [This  ap- 
plication modifies  application  filed  fortnight  ago; 
[see  B»T,  July  14]. 

t  KRDO  Colorado  Springs,  Col.,  Ch.  13.  ERP  11.31 
kw,  antenna  —621  ft.  (+465  ft.  above  ground).  Con- 
struction cost  $237,009,  operating  cost  $163,190.  rev- 
enue $211,110. 

Bridgeport,  Conn.— Harry  L.  Liftig,  UHF  Ch.  49, 
ERP  99.3  kw,  antenna  658  ft.  Construction  cost 
$223,600,  operating  cost  $125,000,  revenue  $100,000. 
Applicant  is  treasurer  and  25%  stockholder  of 
Samuel  J.  Liftig  Inc.  (metal  and  industrial  sup- 
plies), Astonia,  Conn. 

WJNO  West  Palm  Beach,  Fla.,  Ch.  5,  ERP  100  kw, 
antenna  527  ft.  Construction  cost  $283,346.  operating 
cost  $120,000,  revenue  $125,000. 

WWDC  Washington,  D.  C,  UHF  Ch.  20,  ERP  78 
kw,  antenna  450  ft.  Construction  cost  $171,000, 
operating  cost  $113,800,  revenue  $104,000. 

Evansville,  Ind.— W.  R.  Tuley,  UHF  Ch.  50,  ERP 
188  kw,  antenna  514  ft.  Construction  cost  $215,221, 
operating  cost  $195,000,  revenue  $200,000.  Applicant 
is  50%  owner  of  Tuley  &  Carter  (drilling  contrac- 
tors and  oil  producers),  Evansville. 

WSON  Henderson,  Ky.,  UHF  Ch.  50,  ERP  25  kw, 
antenna  330  ft.  Construction  cost  $154,788,  operating 
cost  $106,000,  revenue  $140,000.  Citizens  Theatre  Co. 
will  have  60%  interest  and  Hechts  Lackey,  100% 
owner  of  WSON,  will  have  10%  interest. 

WDGY  Minneapolis,  Minn.,  Ch.  9,  ERP  288  kw. 
antenna  478  ft.  Construction  cost  $400,000,  operat- 
ing cost  $443,000,  revenue  $521,000. 

KXLK  Great  Falls,  Mont.,  Ch.  3,  ERP  1.731  kw, 
antenna  245  ft.  Construction  cost  $112,800,  operat- 
ing cost  $115,750,  revenue  $87,000. 

WHHH  Warren,  Ohio,  UHF  Ch.  21,  ERP  83  kw, 
antenna  502  ft.  Construction  cost  $484,421,  operating 
cost  $175,000,  revenue  $150,000. 

t  KRMG  Tulsa,  Okla.,  Ch.  2,  ERP  100  kw,  antenna 
521  ft.  Construction  cost  $719,193,  operating  cost 
$458,351,  revenue  $510,992. 

f  WKNA  Charleston,  W.  Va.,  UHF  Ch.  49.  ERP 
249  kw,  antenna  391  ft.  Construction  cost  $326,957, 
operating  cost  $141,660,  revenue  $120,000. 

Milwaukee,  Wis.  —  Milwaukee  Area  Telecasting 
Corp.,  Ch.  12,  ERP  316  kw.  antenna  1,003  ft.  Con- 
struction cost  $658,870,  operating  cost  $875,000,  reve- 
nue $850,000.  Principals  include  President  Paul  A. 
Pratt  (3%),  president  and  95%  stockholder  of  Wis- 
consin Valley  Creamery  Co.;  Vice  President  Loron 
E.  Thurwachter  (10%),  owner  of  Park  Theatre, 
Waukesha,  and  General  Manager  Rolando  F.  Gran 
(50%),  Wisconsin  theatre  operator. 

t  Indicates  amended  application. 
Asked  change  in  facilities: 

WOC-TV  Davenport,  Iowa,  change  to  Ch.  6,  ERP 
100  kw,  antenna  609  ft.;  change  from  Ch.  5,  ERP  15.6, 
antenna  560  ft.    Estimated  cost  of  change  S251.738. 

WJBK-TV  Detroit,  Ch.  2,  increase  power  to  100 
kw,  antenna  500  ft.   Cost  of  power  increase  $420,000. 
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In  the  rotunda  of  the  Capitol  Building  in  Richmond 
is  Houdon's  statue  of  General  George  Washington, 
labelled  by  historians  the  most  important  in  the  world. 
Symbol  of  courage,  faith,  devotion  to  the  cause  of  freedom, 
this  memorial  (the  only  one  for  which  Washington  posed) 
is  a  fit  present-day  reminder 
that  man's  pursuit  of  freedom  is  eternal. 
Among  the  most  powerful  weapons  of  the  American  way  of  life 
is  freedom  of  expression — 
well  served  by  countless  radio  and  television  stations.  Among  these 
The  First  Stations  of  Virginia,  WMBG-AM,  WCOD-FM,  WTVR-TV, 
are  privileged  to  be  numbered. 


Houdon's  Statue  of  Washington, 
in  the  Capitol  Rotunda,  Richmond 


WMBG'm  wcod 

Havens  &  Martin  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WMBG  Represented  Nationally  by  The  Boiling  Company 
WTVR  Represented  Nationally  by  Blair  TV,  Inc. 


WTVR™ 


TV  and  RADIO  assistance  given  to 
ERIE  DISPATCH 

fCrfckett  P^oducti  ADVERTISERS 


Every  Wednesday,  3:30  to  4:00  PM, 
Dispatch  Television  Kitchen  offers  mer- 
chandising co-operation — at  no  extra 
cost.  Demonstrations  of  kitchen  prod- 
ucts tie  in  beautifully  with  Thursday 
Erie  Dispatch  food  issues. 


As  an  additional  bonus  on  radio  sta- 
tion WIKK,  merchandising  assistance 
and  co-operation  on  the  Erie  Dispatch 
household  program.  With  5000  Watts, 
WIKK  has  extra  coverage  and  proved 
listenership  in  the  Erie  area. 


A  new  combination  to  promote 
sales  in  the  Greater  Erie  Market 


Newspaper  advertising  in  the  Erie  Dis- 
patch, plus  TV  and  Radio  Merchandising 
assistance— at  no  extra  cost!  That's  the 
successful  formula  for  Kitchen  Products 
advertising  in  Erie,  Pennsylvania. 


THE  Erie  Dispatch  offers  as  a  bonus  to  kitchen  products  advertisers 
(1)  a  live  Kitchen  Arts  Show  on  WICU-TV  with  a  large  responsive 
audience  which  has  followed  it  closely  since  1949  (2)  participating 
announcements  on  radio  station  WIKK.  These  two  merchandising 
assistance  and  co-operative  offers  will  assure  kitchen  products 
advertisers  of  the  most  complete  coverage  of  Erie,  Pennsylvania  and 
vicinity  ever  offered.  Write  or  call  Erie  Dispatch,  Erie,  Pa., 
(or  Lamb  Enterprises,  Inc.)  for  complete  details  on  this 
truly  remarkable  offering  to  national  advertisers. 

Edward  Lamb  Enterprises,  Inc.,  Hotel  Barclay,  111  E.  48th  St.,  N.  Y.  C. 


addtddastce  you 


★  RADIO 

★  TV 

★  NEWSPAPER 


WICU-TV— Erie,  Pa.,  H.R.  Co. 
WIKK— Erie,  Pa.,  H.R.  Co. 
WTVN-TV— Columbus,  Ohio,  H.R.  Co. 
WHOO — Orlando,  Fla.,  Pearson 
WTOD— Toledo,  Ohio,  H.R.  Co. 
Erie  Dispatch — Erie,  Pa.,  R-F 


fu<se4  inc. 


EDWARD 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  February  by  Broadcasting  Publications,  Inc.,  870  National  Press 
Building,  Washington  4,  D.  C.    Entered  as  second  class  matter  March  11.  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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flffACE  battalion 

tfw  USNR 


Lynwood  H.  Kinnard 
Corpsman  3/c,  USNR 


Frank  Shamis,  Member  WDEL-TV  Staff 
Electronic  Technician  3/c,  USNR 


Lt.   Commander   J.    H.  Caum 
Commanding    Officer  of 
Naval    Reserve    Training  Center 


Ijhrough  this  newly  inaugurated  thirteen-week 
series  of  programs,  thus  titled,  Wilmington's  own 
Organized  Surface  Battalion,  4-1,  USNR,  speaks 
to  thousands  of  fellow  citizens.  On  half  hour 
programs  presented  every  other  week,  the 
different  type  of  work,  various  activities  and 
fundamental  purposes  of  the  USNR  local  training 
center  projects  are  interestingly  explained. 


Through  "Let's  Go  Navy"  and  many  other  public 
service  programs,  WDEL-TV  strives  to  build 
better  understanding  among  all  the  people  in  its 
coverage  area. 

WDEL-TV 

Wilmington,  Delaware 

A  STEINMAN  STATION 


WDEL 


Represented  by 

ROBERT  MEEKER  Associates 


Chicago    •    San  Francisco    •    New  York    •    Los  Angeles 
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BROADCASTING    •  Telecastif 


CLOSED  CIRCUIT 


DESPITE  SOUR  result  of  its  convention  with 
affiliates  last  year,  NBC  has  scheduled  another 
convention  at  Boca  Raton,  Fla.,  probably  Dec. 
2,  3,  4,  but  with  avowed  intention  of  making  it 
purely  social,  and  with  no  business  meetings 
to  be  scheduled.  Last  year's  session,  at  which 
NBC  presented  its  proposed  new  basic  eco- 
nomic plan  to  cover  rate  revisions,  wound  up 
with  no  action  pending  "further  study." 

DEMOCRATS  did  no  better  than  Republicans 
when  it  came  to  expression  on  free  radio-TV 
in  party  platform.  Both  had  been  importuned 
to  adopt  freedom  planks,  although  there  was 
no  testimony,  as  in  former  years.  Both 
ignored  proposals,  without  stating  reasons. 
GOP  adopted  innocuous  overall  plank  against 
censorship,  while  Democrats  gave  lip  service 
to  world-wide  freedom  in  gathering  and  dis- 
semination of  news. 

ALTHOUGH  most  estimates  place  number  of 
people  within  range  of  TV  signals  at  about 
64%,  American  Research  Bureau  has  come  up 
with  startling  findings  that  80%  of  150  mil- 
lion people  in  U.  S.  are  within  range  of  TV 
signals.  ARB's  estimates  are  based  on  fact 
it  has  found  TV  viewers  out  as  far  as  150 
miles  from  TV  transmitters  in  sufficient  num- 
bers as  to  require  them  to  be  included  in 
samples  in  its  diary  studies  of  program  ratings. 

THAT  SAMENESS  of  political  conventions 
bores  considerable  segment  of  public  was  evi- 
denced during  GOP  convention,  when  many 
folks  called  networks  to  ask  when  regular 
schedules  would  return.  It  became  even  more 
pronounced  during  Democratic  convention  last 
week.  Not  only  were  networks  besieged,  but 
Democratic  Committee  itself  heard  from  fans 
resenting  blacking  out  of  favorite  shows. 

WHO,  if  anyone,  goaded  Dept.  of  Justice  into 
filing  anti-trust  suit  to  force  motion  picture 
industry  to  release  newer  feature  films  for  TV 
(see  story  page  27)?  Although  unconfirmed, 
motion  picture  circles  felt  it  could  be  pinned 
upon  Zenith's  quest  last  year  for  Hollywood 
cooperation  (which  it  didn't  get)  for  its  phone- 
vision  experimentation. 

FURTHER  widening  of  "double  standard"  for 
educators — evidenced  in  rush  of  noncommercial 
grants  last  week — pointed  up  by  FCC  major- 
ity's warning  that  while  it  authorized  Kansas 
State  College  application  despite  question  of 
financial  qualification,  commercial  applicants 
must  still  toe  line  and  meet  all  requirements 
pursuant  to  Sec.  1.382  of  rules. 

IT  WAS  FCC  Chairman  Paul  A.  Walker,  not 
education-advocate  Comr.  Frieda  B.  Hennock, 
who  pushed  through  four  educational  grants 
despite  serious  questions  as  to  legal  and  finan- 
cial qualifications — to  which  Comrs.  Rosel  H. 
Hyde  and  Robert  F.  Jones  objected  (see  stories 
pages  5  and  55).  Comrs.  George  E.  Sterling 
(in  Maine)  and  E.  M.  Webster  (in  London) 
were  not  present. 

DON'T  look  for  any  TV  hearings  before  Sep- 
tember.  FCC  staff  executives  have  told  several 
Washington  lawyers  and  consulting  engineers 
(Continued  on  page  6) 
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RECORD  VOLUME 
REACHED  BY  RCA 

RCA  AND  ITS  subsidiaries  had  all-time  record 
volume  of  $305,837,825  for  first  half  of  1952, 
Frank  M.  Folsom,  RCA  president,  announced 
today  (Monday).  Figure  tops  that  for  like 
period  of  1951  by  $3.5  million.  RCA  net  earn- 
ings for  half-year  were  $11,299,930.  After 
payment  of  preferred  dividends,  this  repre- 
sented earnings  of  70  cents  per  share  of  com- 
mon stock,  compared  with  $1.02  per  share 
for  first  half  of  last  year.  For  second  quarter, 
RCA  grossed  $141,966,494,  up  22%  from  gross 
of  $116,742,178  for  like  period  of  1951.  Net 
for  quarter  was  $4,223,410,  representing,  after 
preferred  dividends,  25  cents  per  share  of 
common,  compared  to  net  earnings  of  22  cents 
a  share  in  second  quarter  of  1951. 

FCC  STUDIES 
PARAMOUNT  CASE 

PARAMOUNT  case  occupied  FCC  commis- 
sioners Friday  morning,  with  staff  continuing 
to  express  its  opinions  on  legalities  of  ABC, 
CBS,  UPT  and  Paramount  Pictures  petition 
to  delete  anti-trust  issue,  wind  up  ABC-UPT 
merger  in  hurry  (see  earlier  story  on  page  68). 
Meeting  adjourned  at  lunch  time,  will  be  re- 
sumed Wednesday  when  Chairman  Paul  A. 
Walker  returns  from  speaking  engagement 
on  educational  TV  before  Education  Commit- 
tee of  Oklahoma  State  Legislative  Council  in 
Oklahoma  City  July  29.  It  was  understood  no 
decision  was  made  on  whether  or  not  petitions 
should  be  aproved.  Chairman  Walker  is  ex- 
pected to  relate  to  his  home  state  legislators 
background  of  four  new  noncommercial,  edu- 
cational stations  approved  by  Commission, 
first  such  grants  to  be  made  (see  story  below). 


BOTH  LEGAL  and  financial  qualifications  of 
Kansas  State  College  and  New  York  State 
Board  of  Regents  to  construct  and  operate 
noncommercial  TV  stations  granted  them  by 
FCC  were  challenged  in  dissents  of  Comrs. 
Rosel  H.  Hyde  and  Robert  F.  Jones,  issued 
Friday.  Commission  (Chairman  Paul  A. 
Walker,  Comrs.  Frieda  B.  Hennock  and  Robert 
Bartley)  granted  Channel  8  at  Manhattan, 
Kan.,  to  Kansas  State  College  and  UHF  chan- 
nels at  Albany,  Buffalo  and  Rochester  to  New 
York  Regents  (see  early  story  page  55). 

FCC  majority,  in  memorandum  opinion  and 
order,  acknowledged  deficiency  of  Kansas  State 
College  bid  but  held  in  view  of  channel  reser- 
vation consideration  in  Sixth  Report  that  grant 
should  be  made.  However,  "this  action  in  no 
way  affects  or  changes  our  established  policies 
with  respect  to  the  financial  showing  required" 
of  commercial  applicants,  majority  said. 

In  dissent,  Comr.  Hyde  said  "examination 
of  the  present  application  indicates  that  the 
applicant's  own  governing  board,  the  [Kansas] 
State  Board  of  Regents,  has  not  approved 
construction  of  the  proposed  station,  although 
it  did  authorize"  support  for  allocation  of 
Channel  8  to  Manhattan  and  to  file  application. 

Comr.  Hyde  noted  funds  for  construction 
will  require  further  board  approval  even  be- 
fore request  goes  to  state  legislature. 


BUSINESS  BRIEFLY 

SYLVANIA  CAMPAIGN  •  Sylvania  Elec- 
tric Products  plans  to  spend  between  $75,000 
and  $100,000  on  radio  and  $100,000  on  tele- 
vision this  fall  to  promote  its  new  line  of  30 
new  1953  receivers,  first  shown  at  company's 
distributors'  convention  at  Waldorf-Astoria 
hotel  Friday.  In  revealing  plans,  William 
Strobert,  Sylvania's  advertising  director  for 
radio  and  TV  division,  said  radio  and  TV  spot 
and  local  programs  would  be  used  plus  net- 
work television  show,  Beat  the  Clock. 

MICHELSON  GETS  CASSIDY  #  Charles 
Michelson  Inc.,  N.  Y.,  radio-TV  transcriptions, 
appointed  eastern  sales  distributors  for  Hopa- 
long  Cassidy  transcribed  radio  series.  Pro- 
gram was  formerly  network  show  exclusively 
and  will  now  be  marketed  by  Michelson  on 
local  city-by-city  basis.  Company  estimates 
series  will  be  heard  on  some  300  radio  stations 
for  as  many  advertisers  by  mid-September. 

REYNOLDS  BUYS  •  Reynolds  Metals  Co., 
Louisville,  has  bought  6:30-7  p.m.  CDT  slot 
on  NBC-TV  Sundays  from  Oct.  5  for  comedy 
show  starring  Eddie  Mayehoff.  Show  will  be 
filmed  at  Hollywood  office  on  Russel  M.  Seeds 
agency,  Chicago  headquarters  of  which  super- 
vises work  on  account. 

O'CEDAR  ON  ABC  •  O'Cedar  Corp.,  Chi- 
cago, uses  network  radio  for  first  time  with 
purchase  of  three  quarter-hours  of  ABC's 
Breakfast  Club  for  52  weeks  from  Sept.  8. 
Company,  for  its  sponge  mop,  polish,  dust  mop 
and  Dri-Glo,  has  bought  first  15-minute  seg- 

(Continued  on  page  90) 


"Sec.  1.382  of  the  Commission  regulations 
requires  a  showing  that  an  applicant  is  legally, 
technically  and  financially  qualified  as  a  candi- 
date precedent  to  a  grant  without  hearing," 
Comr.  Hyde  said.    He  continued: 

I  question  whether  granting  applications  under 
the  conditions  presented  in  this  case  would  be  con- 
sistent with  the  Commission's  own  responsibilities. 
I  doubt  whether  granting  applications  without  a 
showing  of  authority;  without  a  firm  showing  or 
intention  to  construct  within  the  foreseeable  future; 
and  without  at  least  some  showing  as  to  a  financial 
plan,  will  encourage  actual  construction. 

Comr.  Jones  similarly  questioned  financial 

qualifications  of  Kansas  State  College  and  both 

Comrs.  Hyde  and  Jones  protested  three  grants 

to   New  York  State  Regents  for  undetailed 

reasons. 

Kansas  State  grant  of  Channel  8  specifies  effec- 
tive radiated  power  of  52  kw  visual  and  26  kw 
aural  with  antenna  height  above  average  terrain 
450  ft.  New  York  State  Regents  grants  are  for 
Channel  17  at  Albany,  Channel  23  at  Buffalo  and 
Channel  21  at  Rochester.  ERP  of  each  will  be 
205  kw  visual.  Commission  also  advised  Dade 
County  Board  of  Public  Instruction,  noncom- 
mercial Channel  2  applicant  at  Miami,  that  its  bid 
will  be  withheld  pending  determination  on  ap- 
plication of  WTVJ  (TV)  Miami  to  install  new, 
higher  power  facilities  on  Channel  4  since  Dade 
County  will  lease  present  WTVJ  plant. 


for  more  AT  DEADLINE  turn  page 

July  28,  1952    •    page  5 


Dissents  Challenge  Educational  CPs 


MULTIPLE  APPLICATIONS 
ARE  CHALLENGED 

CAN  TV  applicant  who  already  owns  four 
TV  stations  apply  for  more  than  one  more? 
That  question  was  put  squarely  up  to  FCC 
Friday  when  WSTY  Steubenville  petitioned 
Commission  to  force  Storer  Broadcasting  Co. 
to  decide  which  of  three  applications  it  wants 
to  pursue,  withdraw  other  two.  Storer  owns 
WJBK-TV  Detroit,  WSPD-TV  Toledo,  WAGA- 
TV  Atlanta,  KEYL  (TV)  San  Antonio.  It 
has  applied  for  Wheeling-Steubenville  (where 
it  owns  WWVA-AM-FM),  Miami  (WGBS-AM- 
FM  i  and  Minneapolis.  If  Storer  drops  "Wheel- 
ing-Steubenville, WSTV  can  be  granted  with- 
out hearing,  petition  said,  since  it  and  Storer 
are  only  applicants  for  Channel  9.  Under  new 
MeFarland  Act,  FCC  has  15  days  to  answer 
petition. 

REMOTE-CONTROL  CAMERA 

WHAT  manufacturer  calls  first  complete  re- 
mote control  television  camera  will  be  demon- 
strated at  Hotel  Statler,  Washington,  D.  C, 
Aug.  4-Aug.  8.  Manufacturer,  General  Preci- 
sion Laboratory  Inc.,  Pleasantville,  X.  Y.,  show- 
ing new  camera  to  engineers  of  armed  serv- 
ices and  television  industry.  Camera,  full-sized 
four-lens  image  orthicon  unit,  has  all  func- 
tions of  pan,  tilt,  focus  adjustment,  lens  change 
and  iris  control  from  point  thousand  feet 
from  camera. 

CANCELLATIONS  FOR  DEMOS 

NETWORKS  on  Friday  reported  cancellations 
of  commercial  program  time  through  Thurs- 
day because  of  Democratic  convention  cover- 
age as  follows:  ABC  radio — 15  programs  total- 
ing 4  hours,  20  minutes;  ABC-TV — three  pro- 
grams totaling  1  hour,  30  minutes;  CBS  Radio 
— 19  programs  totaling  21  hours,  15  minutes; 
CBS-TV — 37  programs  totaling  14  hours,  15 
minutes;  Du  Mont  (TV) — three  programs 
totaling  two  hours.  No  breakdowns  available 
from  Mutual  and  NBC. 

SAG  NEGOTIATIONS 

SCREEN  ACTORS  Guild  and  New  York  mo- 
tion picture  producers  reached  no  agreement 
by  end  of  last  week  on  contract  covering  actors 
in  theatrical  and  television  films.  SAG  spokes- 
man expressed  opinion  that  contract  similar  to 
one  negotiated  on  July  2  with  Hollywood  pro- 
ducers will  be  signed  by  end  of  this  week  [B»T, 
July  14]. 

STEWART-WARNER  SALES 

STEWART-WARNER  Corp.,  Chicago,  has  re- 
ported sales  of  862,201,606  for  six  months 
ending  June  30,  with  net  profit  of  81,809,578 
or  SI. 41  per  share.  Profit  for  first  six  months 
of  last  year  equaled  SI. 71  per  share,  president 
and  board  chairman  James  S.  Knowlson  said. 
This  year's  sales  for  first  half,  however,  were 
21^  above  those  of  year  ago. 

AVCO  DIVIDEND 

AVCO  Mfg.  Corp.  board  on  Friday  declared 
quarterly  dividend  of  15  cents  per  share  of 
common  stock,  payable  Sept.  20  to  stockholders 
of  record  Aug.  29. 
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In  this  Issue— 

WHAT  would  an  Adlai  Stevenson  ad- 
ministration mean  to  broadcasters? 
Here  are  the  answers  given  by  authori- 
tative sources  in  a  special  Broadcast- 
ing •  Telecasting  report.  Page  23. 

A  DEMOCRATIC  convention  that 
started  slowly  but  picked  up  more 
steam  than  most  others  in  modern 
times  gave  radio  and  television  a  slam- 
bang  production.  Page  23. 

THE  meetings  between  CBS  officials  and 
the  CBS  Radio  affiliates  committee  are 
in  the  tradition  of  General  Grant,  who 
once  vowed  to  fight  it  out  on  a  line  if  it 
took  all  summer.  So  far,  there  has 
been  neither  advance  nor  retreat  for 
either  side.  Page  25. 

DEPT.  of  Justice  files  anti-trust  suit  to 
force  producers  and  distributors  of 
16  mm  feature  films  to  release  them  to 
television.  It  might  mean  that  TV 
operators  could  get  their  hands  on 
more  than  2,000  first-grade  programs. 
Page  27. 

NBC-TV  affiliates  begin  campaign  for 
readjustment  of  their  network  con- 
tracts. What  they  want  is  a  bigger  cut 
of  the  network's  gross.  Page  23. 

IN  decision  that  could  be  of  great  signi- 
ficance, the  National  Labor  Relations 
Board  says  it  will  not  gear  its  talent 
bargaining  policy  for  individual  tele- 
vision stations  to  that  laid  down  for 
TV  networks  last  fall.  Page  59. 

AN  early-morning  radio  show  has  been 
selling  everything  from  good  will  to 
excursion  tickets  for  the  Chicago  & 
North  Western  Railway  for  the  past 
15  years.  A  special  success  story.  Page 

RADIO  network  gross  time  sales  were 
12.9 'f  less  in  June  1952,  than  June 
1951.  Television  network  gross  time 
sales  were  up  45.7' r.  Page  27. 

FCC  is  swamped  with  comments  on  the 
NARTB  proposal  for  relaxation  of 
operator  rules.  Mostly  they're  from 
protesting  engineers  who  say  there's 
no  good  reason  for  relaxation.  Page 
38. 


Upcoming 

J-jly 

28: 

BAB  Sales  Clinic,  Denver. 

July 

29: 

CBS-Affiliates  Meeting,  Ambas- 
sador East  Hotel,  Chicago. 

July 

30: 

BAB  Sales  Clinic,  Salt  Lake  City. 

Aug. 

1: 

Iowa  Broadcasters  Assn.,  Hotel 
Savery,  Des  Moines. 

Avg. 

3-8: 

BMI-Colorado  Broadcasters 
Assn.  program  seminar,  Denver. 

(Other  U pcomings,  Page  38) 


Closed  Circuit 

(Continued  from  page  5) 

that  they  would  be  safe  if  they  took  vacations 
before  Labor  Day. 

SENATE  Majority  Leader  Ernest  W.  McFar- 
land,  best  informed  legislator  on  Capitol  Hill 
on  matters  pertaining  to  communications,  is 
facing  stiff  Republican  opposition  in  his  native 
Arizona  this  fall.  GOP,  it's  understood,  plans 
major  pressure  because  of  prestige  in  defeat- 
ing Senate's  No.  1  Democrat. 
IN  UNEXPECTED  move  last  George  Kern, 
media  director  of  General  Foods  and  Best 
Foods  for  Benton  &  Bowles,  New  York, 
notified  agency  of  his  resignation  effective 
Aug.  1.  Mr.  Kern,  who  handled  timebuying 
staff  of  agency  for  past  12  years,  expected  to 
announce  future  plans  shortly.  His  replace- 
ment at  agency  will  probably  be  named  next 
week. 

FULL  support  of  FCC's  proposal  to  use  540 
kc  for  Class  II  stations  in  various  parts  of 
country  wTas  given  Friday  by  NARTB  in  com- 
ments filed  in  answer  to  Commission  notice 
last  month  [B*T,  June  23].  Deadline  for 
comments  is  today  (Monday).  Frequency 
was  made  Canadian  clear  channel  in  line  with 
assignment  of  540  kc  to  broadcast  band  at  1947 
Atlantic  City  conference.  It  has  been  used 
by  CBK  Watrous,  Saskatchewan,  with  50  kw 
power  since  1938.  Mexico,  in  1948,  notified 
NARBA  signatories  that  it  planned  to  use 
150  kw  on  540  kc,  and  XEWA  San  Luis  Potosi 
is  now  operating  on  that  frequency — but,  it 
is  believed,  with  power  considerably  less  than 
150  kw. 

THERE  may  be  more  oppositions  filed  with 
FCC  to  pending  TV  applications  on  grounds 
of  financial  inadequacy  as  channel  scramble 
tightens.  WMT  Cedar  Rapids  challenges  com- 
petitive bid  of  KSTT  Davenport  on  this  basis 
(see  story  page  55).  Also  watch  for  contest- 
ing of  certain  individuals  who  have  stockhold- 
ings in  multiple  applications  (with  apparent 
hope  of  catching  quick  grant  somewhere)  but 
whose  financial  status  evidences  question  as 
to  ability  to  meet  all  outstanding  pledges. 
MAINTENANCE  of  price  controls  on  radio 
and  TV  receivers  being  sought  by  some  OPS 
officials  on  ground  that  new  post-freeze  TV 
markets  will  boost  demand,  drive  prices  up. 
At  present  time,  TV  signals  reach  estimated 
64$  of  U.  S.  population,  according  to  NBC-TV 
research  executives,  and  most  manufacturers 
feel  additional  prices  will  rise.  Radio-TV 
prices  are  all  well  below  ceiling  at  present 
time. 

EVEN  THOUGH  efforts  to  control  Democratic 
sessions  proved  futile,  broadcasters  generally 
had  words  of  praise  for  superior  handling  of 
arrangments  at  last  week's  convention.  One 
complaint  was  that  schedule  often  was  so 
tight  that  insufficient  time  was  allowed  for 
commercials  and  commentaries.  There  were 
fewer  snafus  on  credentials. 

GENERAL  MILLS  STATEMENT 

IN  ITS  24TH  annual  report  to  stockholders 
and  employes,  General  Mills  last  Friday  an- 
nounced total  sales  for  year  ended  May  31  at 
record  high  of  $468,864,000  and  earnings  of 
$9,549,000  compared  with  $11,520,508  pre- 
vious fiscal  year.  Earnings  per  share  of  com- 
mon stock  were  $3.94.  Total  direct  taxes  were 
$7.05  per  share.  Company  spends  approxi- 
mate 14  million  for  advertising  and  its  new 
president,  Charles  H.  Bell,  predicted  that  same 
amount  with  possible  slight  increase  would  be 
spent  in  coming  year. 


for  more  AT  DEADLINE  see  page  90  | 
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PUBLIC  SERVICE  that  Serves 

The  People... 

These  eight  from  many  WSAV  Public  Service  Programs  reflect  a  simple 
management  concept  at  WSAV:  the  most  effective  radio  station  is  that  which 
is  the  voice  of  the  needs  and  interests  of  all  the  people  it  is  privileged  to  serve. 


A.  W.  Taylor,  Meteorologist  in  Charge, 
U.  S.  Weather  Bureau.  The  farmers  as 
well  as  the  city  dwellers  depend  on 
WSAV  for  the  latest  official  weather 
information.  These  5-minute  reports 
are  broadcast  direct  from  the  U.  S. 
Weather  Bureau  six  times  daily. 


The  Glennville  Tomato  Festival,  Hamp- 
ton County  Watermelon  Festival, 
Emanual  County  Pine  Tree  Festival, 
opening  of  the  tobacco  markets,  bless- 
ing of  the  shrimp  fleets,  and  other  simi- 
lar events  are  of  prime  audience  inter- 
est throughout  this  section.  Whatever 
the  event,  WSAV's  microphones  are 
always  there. 


Dr.  Leroy  G.  Cleverdon,  Pastor  of  the 
First  Baptist  Church,  which  has  one  of 
the  largest  congregations  in  Savannah. 
This  popular  Sunday  church  service 
has  thousands  of  regular  listeners  in 
three  states,  and  has  been  broadcast 
over  WSAV  without  interruption  for 
more  than  twelve  years. 


County  Edition  features  news  on  the 
local  level  from  the  towns  and  counties 
within  the  range  of  WSAV's  powerful 
voice.  This  important  news  feature  is 
conducted  in  cooperation  with  the  lead- 
ing county  newspapers  in  Georgia  and 
South  Carolina,  and  provides  a  valuable 
outlet  of  expression  and  publicity  for 
the  community  life  in  this  area. 


Miss  Frances  Rees,  Children's  Librar- 
ian, who  conducts  the  "Children's  Story 
Hour"  over  WSAV  every  Saturday 
morning.  Now  in  its  652nd  week,  this 
popular  educational  feature  has  been 
presented  by  the  Voice  of  Savannah,  in 
cooperation  with  the  Savannah  Public 
Library,  from  the  very  inception  of 
WSAV. 


The  station  that  serves  best,  sells  best. 


in  Savannah 


WSAV 


I  630  Ice. 
i  5,000  watt* 
Full  Tim* 


Georgia  State  College  for  Negroes  is  one 
of  the  oldest  Negro  colleges  in  the  U.S. 
For  more  than  twelve  years,  WSAV 
has  originated  broadcasts  in  connection 
with  the  commencement  exercises  of 
this  institution  for  the  benefit  of  the 
thousands  of  alumni  and  interested 
friends  throughout  the  coverage  area 
of  WSAV. 


Savannah  is  the  hub  of  many  important 
permanent  military  installations,  in- 
cluding Hunter  Air  Force  Base,  Parris 
Island  Marine  Base,  Camp  Stewart, 
Glynco  LTA  Naval  Base  and  others. 
WSAV  originates  frequent  broadcasts 
from  these  bases,  both  for  the  morale 
and  entertainment  of  service  personnel, 
and  for  the  dissemination  of  informa- 
tion to  the  general  public. 


Douglas  W.  Strohbehn,  County  Agri- 
cultural Agent,  who  conducts  "Farmers 
Digest"  broadcast  direct  from  the  Agri- 
cultural Agents'  office.  These  daily 
broadcasts  feature  direct  reports  by 
County  Agents  from  the  outlying  coun- 
ties in  area.  Other  important  farm 
service  features  broadcast  exclusively 
over  WSAV  are  "Farm  Forum",  con- 
ducted by  Ronnie  Stephens,  State  Agri- 
cultural Extension  Service  at  U.  of  Ga., 
and  by  Paul  Seabrook,  State  Extension 
Service,  Clemson  College,  S.  C,  and 
"4-H  Spotlight,"  which  features  on-the- 
spot  interviews  with  4-H  Club  members 
throughout  the  State. 


REPRESENTED  BY 


SOUTHEASTERN  REPRESENTATIVE: 
HARRY   E.  CUMMINGS 
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HINGTON  HEADQUARTERS 


SOL  TAISHOFF,  Editor  and  Publisher 

EDITORIAL:  ART  KING,  Managing  Editor;  EDWIN  H. 
JAMES,  Senior  Editor;  J.  Frank  Beatty,  Earl  B. 
Abrams.  Associate  Editors;  Fred  Fitzgerald,  Assistant 
Managing  Editor;  Dave  Berlyn,  Assignment  Editor; 
Lawrence  Christopher,  Technical  Editor.  STAFF: 
Harold  Hopkins,  John  H.  Kearney,  Patricia  Kielty, 
John  Osbon,  Keith  Trantow.  EDITORIAL  ASSIST- 
ANTS: Kathy  Fisher,  Pat  Nickens,  Don  Mortimer, 
Ernest  Ostro,  Hilda  Toler;  Gladys  L.  Hall,  Secretary 
to  the  Publisher. 

BUSINESS:  MAURY  LONG,  Business  Manager;  Win- 
field  R.  Levi,  Sales  Manager;  George  L.  Dant,  Adv. 
Production  Manager;  Harry  Stevens,  Classified  Ad- 
vertising Manager;  Eleanor  Schadi,  Joan  Sheehan, 
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ing C.  Miller,  Auditor  and  Office  Manager;  Eunice 
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CIRCULATION  AND  READERS'  SERVICE:  JOHN  P. 
COSGROVE,  Manager;  Doris  J.  Buschling,  Ruth  D. 
Ebert,  Ernest  Kanelopoulos,  Elwood  M.  Slee,  Edward 
McDonald. 


NEW  YORK  5UR5AU 


488   Madison    Ave.,   Zone  22, 
Ptaza     }-S3d5;    EDITORIAL:    Rufus    Crater,  New 
York  Editor;  Florence  Small,  Agency  Editor;  Rocco 
Famighetti,  Dorothy  Munster,  Liz  Thackston. 
Bruce  Robertson,  Senior  Associate  Editor 

ADVERTISING:  S.  J.  PAUL,  Advertising  Director; 
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rector; Kenneth  Cowan,  Advertising  Representative. 


CHICAGO  BUREAU 
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CEntral  6-4115;  William  H.  Shaw,  Midwest  Advertis- 
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man,  West  Coast  Manager;  Marjorie  Ann  Thomas. 
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Annual  subscription  including  BROADCASTING  Year- 
book  (53rd  issue):   $9.00,  or  TELECASTING  Yearbook 
(54th  issue):  $9.00. 

Annual  subscription  to  BROADCASTING  •  TELECAST- 
ING, including  54  issues:  $11.00. 

Add  $1.00  per  year  for  Canadian  and  foreign  poet- 
age.  Regular  issue:  35<  per  copy;  53rd  and  54th  issues: 
$5.00  per  copy. 

ADDRESS  CHANGE:  Please  send  requests  to 
Circulation  Dept.,  Broadcasting  •  Telecasting, 
National  Press  Bldg.,  Washington  4,  D.  C.  Give 
both  old  and  new  addresses,  including  postal  zone 
numbers.   Post  Office  will  not  forward  issues. 
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THROUGHOUT  THE  WCCO  AREA... 
6  A.M.  TO  MIDNIGHT... 7  DAYS  A  WEEK... 


WCCO 

-delivers,  on  the  average, 
a  32%  bigger  audience 

-delivers  a  bigger  audience 
during  3  out  of 
5  every  4  quarter-hours 

-than  the  total  audience 


of  the  next  30  stations  in 
the  area  combined- 

at  one-sixth  the  cost! 


Source:  WCCO  Listener  Diory,  conducted  by  Benson  and  Benson,  Inc. 

throughout  WCCO's  50-100%  BMB  Doy-Nighl  Area,  Spring  1952 
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PRICE 
RAMSEY 
REDWOOD 

TWO  TOP 

CBS  RADIO  STATIONS 

TWO  BIG 

SOUTHWEST  MARKETS 

ONE  LOW 

COMBINATION  RATE 


Sales-winning  radio  schedules  for 
the  Great  Southwest  just  naturally 
include  this  pair  of  top- producing 
CBS  Radio  Stations.  Results  prove 
this !  Write,  wire  or  phone  our 
representatives  now  for  availabilities 
and  rates! 

National  Representatives 


♦   #  # 


agency 
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ILLIAM  M.  ENGELMANN,  media  director,  and  RALPH  W. 
NELSEN,  art  and  production  director,  elected  vice  presidents  of 
Abbott  Kimball  Co.,  N.  Y. 


HUGO  C.  R.  VOGEL,  vice  president  in  charge  of 
British  Empire  division,  Grant  Adv.  Inc.,  appointed 
vice  president  of  agency's  international  division  in 
New  York. 

JOSEPH  THOMPSON,  associate  producer  of  Today 
on  NBC-TV,  to  radio-television  department,  N.  W. 
Ayer  &  Son,  Hollywood,  to  handle  TV  production. 


PAUL  F.  BIKLEN,  Fuller  &  Smith  &  Ross,  N.  Y.,  to 
Mr.  Vogel        N.  W.  Ayer  &  Son,  N.  Y.,  as  service  representative. 

GEORGE  IDELSON,  advertising  staff,  Hecht  Co.,  Washington,  D.  C,  to 
copy  staff,  Kal,  Ehrlich  &  Merrick,  same  city. 

ROBERT  C.  BARKER,  head  of  group  serving  Sun  Oil  Co.  at  Hewitt, 
Ogilvy,  Benson  &  Mather,  N.  Y.,  elected  a  vice  president  of  agency. 


on  all  accounts 


THERE'S  some  ouestion  over 
at  Lewin,  Williams  &  Say- 
lor,  New  York,  whether  Robert 
Brenner,  radio  and  television  di- 
rector, in  his  province  is  a  boss 
without  subordinates  or  a  subor- 
dinate without  a  boss.  But  there's 
no  question  anywhere  that  Mr. 
Brenner  is  a  versatile  fellow  who 
runs  his  one:man  operation  with  a 
smoothness  and  distinction  that 
would  do  credit  to  a  far  larger  staff 
with  a  far  greater  division  of  re- 
sport  sibility. 

Mr.  Brenner  is 
charged  with  the 
agencv's  nurchase 
and  placement  of  all 
radio  and  television 
t;me;  the  suuervi- 
s;on  and  production 
of  radio  a^rl  televi- 
sion spots;  the  audi- 
tioning: of  a'l  talent, 
and  the  overall  su- 
pervision and  pro- 
duction of  all  radio 
and  television  pro- 
grams for  the  agen- 
cy- 
Born  in  St.  Ste- 
phens, S.  C,  35 
years  ago,  this  jack 
of  all  trade  matters 
received  his  educa- 
tion at  the  U.  of  South  Carolina, 
New  York  U.,  and  the  Whitehead 
School  of  Dramatics,  American 
Theatre  Wing  TV  work  shop. 

His  "first  job  in  the  industry  was 
as  program  director  of  WFTC  Kin- 


Mr.  BRENNER 


ston,  N.  C.  After  one  year  at  that 
post  he  moved  to  KTSW  Emporia, 
Kan.,  as  assistant  station  manager. 
From  there  he  journeyed  to  New 
York  to  work  on  the  advertising 
staff  of  a  trade  paper  where  he 
served  until  1942  when  he  resigned 
to  join  the  U.  S.  Army  Intelligence 
division.  Emerging  from  the  army, 
he  signed  up  with  the  Office  of  War 
Information  as  an  official  in  the 
realm  of  foreign  language  broad- 
casts emanating  from  the  State 
Dept.  Two  years 
later  he  moved  to 
the  Friedenberg 
agency,  New  York, 
as  a  radio  station 
representative 
where  he  directed 
and  produced  Quiz- 
zing the  News  for 
ABC,  functioning 
there  until  June 
1949  when  he  joined 
Lewin,  Williams  & 
Saylor  in  his  pres- 
ent capacity. 

Among  the  ac- 
counts that  agency 
currently  places  in 
radio  and  TV  are: 
Costa's  Ice  Cream 
Co.,  Borck  &  Ste- 
vens, Tri-State  Plas- 
tic Molding  Co.,  Borden's  Frozen 
Foods  and  G.  N.  Coughlan  Co. 

Mr.  Brenner  is  a  bachelor  and 
lives  in  Brooklyn.  His  hobbies  are 
skiing  and  the  theatre.  He  is  a 
member  of  the  Veterans'  Hospital 
Radio  Guild. 


JOHN  BLAIR  &  CO. 
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EDGAR  W.  CLARK,  Kenyon  &  Eekhardt,  N.  Y.,  to  BBDO,  Minneapolis, 
as  account  executive. 

JOHN  HARPER  to  timebuying  staff  at  Leo  Burnett,  Chicago,  after  re- 
turning from  service  with  Armed  Forces. 

GRANT  Adv.  Inc.,  Hollywood,  moved  to  813  N.  Highland  Ave.  Telephone 
is  Hollywood  9-5371. 

STAN  PUTNAM,  art  director,  Olds  &  King,  Portland,  to  Pacific  National 
Adv.  Agency,  that  city,  in  charge  of  retail  art  and  production. 

ROBERT  D.  BLEGEN,  copy  chief  and  radio-TV  director,  Ray  C.  Jenkins 
Adv.,  Minneapolis,  promoted  to  creative  director. 

JOHN  E.  MALONE,  sales  manager,  Anderson-McConnell  Technical 
Publications,  L.  A.,  shifts  to  Anderson-McConnell  Adv.,  that  city,  as 
account  executive. 

HAROLD  H.  JAEGER,  marketing  director,  Can  Mfrs.  Institute,  to 

Geyer,  Newell  &  Ganger,  N.  Y.,  as  vice  president 

and  general  manager.   


KENNETH  BOEHNERT  &  Assoc.,  Chicago,  renamed 
SIEBERT,  BOEHNERT  &  HUTTON.  Firm,  with 
headquarters  at  646  N.  Michigan  Ave.,  has  added 
offices  in  New  York,  Washington  and  Los  Angeles. 
New  partners  with  Mr.  Boehnert  are  C.  STUART 
SIEBERT  Jr.,  former  director  of  public  relations  at 
J.  Walter  Thompson  Co.,  Chicago,  and  WILLIAM  R. 
HUTTON,  midwest  manager  of  British  Information 
Services. 


Mr.  Jaeger 


ROSS  SAWYER  Adv.,  Pasadena,  and  DAVIS  &  Co.,  L.  A.,  have  merged 
and  will  operate  as  DAVIS  &  Co.,  with  headquarters  at  523  W.  6th  St. 
ROSS  SAWYER  named  merchandising  plans  director. 

MEL  SMITH,  account  executive,  Erwin,  Wasey  &  Co.,  L.  A.,  named  vice- 
president. 

ARVIN  J.  WELSH,  first  vice  president,  Wilson,  Haight  &  Welsh  Inc., 
Hartford,  appointed  to  government,  public  and  educator  relations  com- 
mittee of  American  Assn.  of  Adv.  Agencies. 

REN  A.  MEADER,  assistant  advertising  and  sales  promotion  manager, 
General  Petroleum  Corp.,  L.  A.,  to  Erwin,  Wasey  &  Co.,  that  city,  as 
account  executive. 

JOE  THOMPSON,  associate  producer,  NBC-TV  Today,  to  N.  W.  Ayer 
&  Son  Inc.,  Hollywood,  as  TV  producer. 

CUNNINGHAM  &  WALSH  Inc.,  N.  Y.,  relocates  at  260  Madison  Ave., 
effective  today  (Monday). 

GEORGE  R.  GIBSON,  merchandising  manager,  Walt  Disney  Productions, 
to  Geyer,  Newell  &  Ganger,  N.  Y.,  as  marketing  director. 

JOHN  DOBRAN,  free  lance  technical  and  chemical  writer,  to  copy  de- 
partment of  Kenyon  &  Eekhardt,  N.  Y. 

SIDNEY  EATON,  manager  of  publication  office,  Daily  Mirror,  N.  Y.,  to 
Miller  Adv.,  same  city,  as  production  manager  and  creative  director. 

GEORGE  A.  LINDER,  H.  B.  Humphrey  Alley  &  Richards  Inc.,  to 
Harold  M  .Mitchell  Inc.,  N.  Y.,  as  production  andtraffic  manager. 
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The  easy  way  the  BC-2B  Consolette  han- 
dles is  due  in  great  measure  to  the  careful 
attention  RCA  engineers  have  given  to 
construction  details— and  to  a  number  of 
unique  operating  features  (not  found  in 
their  entirety  in  any  standard  consolette). 
Some'  of  these  advantages  are  pictured  on 
these  pages. 

For  example,  see  how  easy  it  is  to  get  at 


the  amplifiers  and  components.  Note  how 
every  inch  of  wiring  can  be  reached  with- 
out disturbing  the  installation.  See  how 
the  consolette  fits  snugly  into  the  control 
room— unobtrusively.  See  how  the  styling 
matches  other  RCA  audio  and  video 
equipments. 

Based  on  more  than  25  years  of  experi- 
ence in  building  studio  consolettes,  type 


BC-2B  is  in  our  opinion  a  high  point  in 
consolette  design.  The  instrument  includes 
all  essential  elements  needed  by  most  AM- 
FM  and  TV  stations.  And  every  feature  has 
been  operation-proved— many  in  RCA  de- 
luxe custom-built  equipment.  Type  BC-2B 
is  available  at  a  "package"  price! 

For  details,  call  your  RCA  Broadcast 
Sales  Representative. 


Type  BC-2B  is  styled  to  match  RCA  video  equipment — like 
this  familiar  video  console. 


.  .  and  it's  styled  to  match  other  RCA  audio  equipment,  too 
-like  this  master  switcher,  for  instance. 


Bard  of  Bluehill 

EDITOR: 

How  well  I  remember  Bluehill 
cheese!   I  ate  it  a  generation  ago. 

I  am  touched  to  encounter  this 
reminder  of  my  bygone  youth  at 
page  90  of  the  July  14  issue  of 
your  interesting  publication: 

"KOA  also  reported  oral  agree- 
ments for  time  or  announcements 
with  Bluehill  Foods  Inc.  for  sup- 
plying certain  products  in  Decem- 
ber. .  .  ." 

Can  it  be  that  the  Networks 
(note  capital  "N")  are  not  only 
using  rubber  rate  cards,  making 
under  -  the  -  counter  and  package 
deals,  but  are  also  making  "trade 
deals?" 

The   snappy   cheese  I  well  re- 
member 

Now  serves  as  money  through 

December 
For  advertisers  on  their  toes 
And  using  network  O-and-O's. 

Name  Withheld 
Washington,  D.  C. 

Thank-You  Note 

EDITOR: 

I  am  happy  to  express  to  you 
the  appreciation  of  the  American 
Cancer  Society  for  your  splendid 
cooperation  with  our  1952  Cancer 
Crusade. 

The  advertising  space  which  you 
contributed  this  spring  was  of  sig- 
nificant help  in  our  nationwide  edu- 
cational   and   fund-raising  drive, 


open  mike 


which  has  been  the  most  successful 
we  have  conducted.  Present  re- 
ports indicate  we  will  go  over  our 
goal  of  $16  million.  .  .  . 

William  J.  Donovan 
Chairman 

Board  of  Directors 
American  Cancer  Society 

Inc. 
New  York 

Australian  Autocracy 

EDITOR: 

Maybe  it  is  of  some  interest  to 
you  to  know  that  Broadcasting  • 
Telecasting  is  read  with  consid- 
erable interest  way  down  under 
here  in  Melbourne.  The  writer  has 
followed  the  development  of  your 
service  to  the  industry  with  great 
interest  now  almost  since  the  first 
issue  came  off  the  press.  .  .  . 

The  purpose  of  this  letter  ...  is 
to  make  a  request.  Briefly  it  is 
this.  Can  you  give  me  any  factual 
information  as  to  the  constitution, 
set-up  and  operation  of  the  Federal 
Communications  Commission? 

Some  three  years  ago  we  had 
foisted  on  our  backs  here,  by  a  So- 
cialist's government,  an  old  man 
of  the  sea  called  the  Australian 


Broadcasting  Control  Board,  and 
with  him  came  an  amendment  to 
the  legislative  act  controlling 
broadcasting.  This  wretched  board 
has  developed  into  a  virtual  one- 
man  dictatorship  control  of  the  in- 
dustry. 

Since  the  establishment  of  the 
board,  however,  a  change  in  gov- 
ernment has  occurred  and  I  am, 
together  with  some  other  station 
managers,  seeking  to  induce  the 
present  government  to  amend  the 
legislation  to  clip  the  wings  of  this 
autocracy  in  some  way. 

I  feel  .  .  .  that  American  broad- 
casters have  hammered  out,  from 
longer  experience,  a  fairly  satis- 
factory system  of  control  and  that 
information  on  the  functions  of 
the  FCC  would  be  of  interest  to 
members  of  the  government  whom 
I  have  approached  on  this  matter. 

Bram  Saunders 

General  Manager 

Melbourne  Broadcasters 
Pty.  Ltd. 

Melbourne,  Australia 

[EDITOR'S  NOTE:  An  armload  of  in- 
formation is  on  its  way  and  with  it 
B«T's  good  wishes  for  Mr.  Saunders 
in  his  joust  with  autocracy.] 

*  *  * 

No  Jinx 

EDITOR: 

I  recently  sent  Broadcasting  • 
Telecasting  a  check  for  my  twelfth 
renewal  of  your  wonderful  trade 
publication. 

As  I  go  into  my  thirteenth  year 
as  a  reader  of  Broadcasting  • 
Telecasting  I  don't  feel  one  bit 
unlucky.  On  the  contrary,  I  feel 
that  the  thirteenth  year  will  bring 
me  as  much  satisfaction  and  enjoy- 
ment as  the  previous  12  years. 
George  Ball 

Director,  Public  Affairs 
WHLI  Hempstead,  L.  I., 
N.  Y. 

*  *  * 

Pix  Mix 

EDITOR: 

I  read  with  great  interest  the 
story  on  page  29  of  your  July  21 
issue  concerning  my  good  friend, 
Ward  L.  Quaal. 

The  picture  of  the  gentleman 
accompanying  this  story  may  cause 
great  confusion  in  Cincinnati  on 
Aug.  25  when  Mr.  Quaal  assumes 
his  new  post  as  assistant  general 
manager  of  Crosley  Broadcasting 
Corp. 

Perhaps  your  running  a  picture 

of  Mr.  Quaal  will  lend  proof  to  his 

claim  that  he,  rather  than  the  other 

gentleman,  is  Mr.  Quaal. 

R.  Russell  Eagan 

Kirkland,  Fleming,  Green, 

Martin  &  Ellis 

Washington,  D.  C. 

[EDITOR'S  NOTE:  The  picture  incor- 
rectly labeled  as  that  of  Mr.  Quaal,  who 


is  leaving  his  job  as  director  of  Clear 
Channel  Broadcasting  Service  to  join 
Crosley,  was  that  of  John  Wrath,  Chi- 
cago manager  of  Headley-Reed,  who  is 
featured  in  a  Strictly  Business  column 
this  week,  page  16.  Lest  Mr.  Quaal  be 
greeted  as  an  imposter  when  he  reports 
to  Cincinnati,  his  picture  appears  below 
at  right.  Cincinnati  is  advised  that 
the  picture  on  the  left  is  of  Mr.  Wrath, 
not  Mr.  Quaal.] 


*  * 


Bungled  By-Line 

EDITOR: 

In  the  June  23  issue  of  your 
magazine,  page  80,  an  item  ap- 
peared regarding  the  producing  of 
five  half-hour  films  by  Mr.  Edward 
Lewis.  One  of  the  films  mentioned 
was  "Marriage  of  Lit-Lit"  based 
on  an  0.  Henry  short  story.  This  is 
in  error  since  the  picture  will  be 
based  on  a  Jack  London  story.  .  .  . 

Joseph  Marks 

Vice  President 

Doubleday  &  Co. 

New  York 

*    *  * 

Hix  a  Hit 

EDITOR: 

.  .  .  The  Sid  Hix  cartoon  on  page 
24  of  the  July  21  issue  .  .  .  shows 
the  "immediacy"  of  radio  better 
than  anything  I've  ever  seen.  Show- 
ing that  to  prospects  should  sell 
hundreds  of  newscasts  throughout 
the  nation.  .  .  . 

Russell  E.  Offhaus 

General  Manager 

WMFS  Chattanooga 

[EDITOR'S  NOTE:  Cartoon  is  reprinted 
below.] 


"Say,  lady,  who  won  the 
nomination?" 
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The 

General  Electric  Company 

Announces 
The  Appointment  of 

THE  HENRY  I.  CHRISTAL  CO 

New  York,  Chicago 
as 

National  Sales  Representative 

for 

Radio  Station 
WGY 

Effective  August  1 , 1 952 
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IN  THE  WASHINGTON 
MARKET 


7  A.  M.  NEWS 

WITH 

HOLLY  WRIGHT 

Here  is  another  WRC  pro- 
gram-personality combination 
doing  a  consistently  solid  sell- 
ing job  for  over  six  years. 
Holly  Wright  clearly  leads  the 
field,  Monday  thru  Friday  at 
7:00  each  morning.* 

This  is  NOT  an  availability. 
We  merely  point  to  this  record 
as  an  example  of  the  "sales- 
programming"  WRC  can  do 
for  you.  Top-rated  shows  with 
selling  power  dominate  the 
programming  pattern. 

WRC  pays  out,  not  alone  in 
top  audience  ratings  in  the 
rich  District,  Maryland  and 
Virginia  area  —  but  in  hard 
"over-the-counter"  retail  sales. 

•American  Research  Bureau 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 


FIRST  in  WASHINGTON 


CLEVELAND 


feature  of  the  week  WSRS 


At  the  kickoff  dinner  (I  to  r) :  Messrs  Outler,  Seitz,  Dodge  and  Moseley. 


NETWORK  radio,  a  local  affil- 
iate, a  retailer  and  a  manu- 
facturer have  pooled  efforts 
in  Atlanta,  Ga.,  to  wage  a  promo- 
tional campaign  utilizing  the  fa- 
cilities of  all  four  organizations, 
NBC  announced  last  week.  Partici- 
pating in  the  promotion  that  be- 
gan July  10  and  will  last  through 
Aug.  2  are  Atlanta's  Colonial 
Stores,  Philco  Corp.,  NBC  and 
WSB  Atlanta. 

One  phase  of  the  promotion  is  a 
drawing  to  be  held  on  Aug.  2  at 
which  32  Philco  home  air-condi- 
tioning units  will  be  given  away. 
A  unit  is  now  on  display  at  each 


of  the  32  Colonial  stores  in  the 
Atlanta  area  where  customers  may 
register.  Messages  over  the  air 
urge  listeners  to  participate  in  the 
drawing,  NBC  said.  Colonial 
Stores,  in  its  regular  newspaper 
schedule,  spotlights  many  of  the 
WSB-NBC  advertised  food  prod- 
ucts. In  addition,  point-of-sale  pro- 
motion is  heavy,  NBC  noted,  with 
mass  displays,  colorful  banners  and 
special  booths  pointing  up  store's 
merchandise  that  is  advertised 
over  WSB-NBC. 

The  promotion  was  kicked  off  at 
(Continued  on  page  52) 


"The  Family  Station" 

CLEVELAND'S 
ONLY 
NEWS  STATION 

ON  THE  AIR 
24  Hours  daily 
'round  the  clock 

WSRS 

#  "The  Family  Station"  uses 
the  latest  "on  the  spot"  voice 
reporting  equipment  to  cover 
all  kinds  of  events  and  local 
news.  WSRS  has  more  active 
field  reporters  on  their 
NEWS  staff  than  any  other 
station  in  Ohio.  The  WSRS 
NEWS  staff  is  on  the  job 
around  the  clock.  That's 
why  you  hear  it  first  on 
"The  Family  Station."WSRS 
makes  it  their  business  to 
report  the  NEWS  when  it  is 
really  NEWS. 


strictly  business  WSRS 


980  KC  •  93.9  on  FM 

Represented  by  NBC  Spot  Sales 


BACKBONE  of  John  Wrath's 
sales  efforts  as  vice  presi- 
dent and  Chicago  manager  of 
Headley-Reed  station  representa- 
tive firm  is  to  "never  tell  a  lie, 
because  then  you  don't  have  to 
remember  what  you  said!" 

Mr.  Wrath  has  arrived  at  nu- 
merous conclusions  while  working 
with  his  list  of  35  radio  and  three 
TV  stations.  Among  these  is  a 
"hope"  that  local  stations  will 
switch  to  "good,  solid  local  pro- 
gramming" when  a  network  show 
is  dropped,  resulting  in  higher  rev- 
enue, although  the  initial  program- 
ming effort  will  be  more  costly. 
He's  discovered  that  some  station 
executives  are  principally  con- 
cerned with  their  TV  applications 
and  video  plans,  letting  their  AM 
money-makers  slide.  He  decrys  the 
approach  of  some  operators,  who 
are  more  concerned  with  their  net- 
work features  than  with  the  local 
ones,  which  form  the  basis  of  their 
overall  operation. 

It's  this  firm  basis,  Mr.  Wrath 
concludes,  which  makes  a  station 
salable  to  agencies  and  advertisers. 
"A   good   operation   is   the  main 


point  in  selling  either  AM  or  TV," 
he  says.  He  also  notes  that  several 
TV  accounts  are  returning  to  ra- 
dio, because  of  the  "overpricing  of 

(Continued  on  page  75) 


JOHN  WRATH 

.  an  'Honest  John' 


LOCAL  NEWS 
EVERY  SIXTY 
MINUTES  ON 
THE  HALF  HOUR 
'ROUND  THE 
CLOCK 

On  the  air 
24  hours  daily 

"The  Family  Station" 

WSRS 

CLEVELAND 

NAT'L  REP.  FORJOE  &  CO. 
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THERE  WITH  THE 


Whether  baseball  or  politics,  symphony  or  jazz  — 
you  can  be  sure  of  clean,  crisp  quality  when  Dyna- 
moting  your  "out  of  studio"  shows. 

The  GATES  DYNAMOTE,  originated  about  two 
decades  ago  at  the  advent  of  the  Dynamic  micro- 
phone, is  each  year  brought  up  to  date  as  the  latest 
major  league  standings.  —  Your  1952  Dynamote  is 
the  engineers'  choice,  the  producers'  choice  and  the 
people's  choice  —  compulsory,  of  course,  because 
GATES  DYNAMOTES  are  used  wherever  there  is 
broadcasting. 

Heavy  political  and  sports  coverage  will  create 
unusual  demands  on  remote  facilities.  Recogniz- 
ing this,  production  on  the  GATES  DYNAMOTE 
has  been  increased.  Orders  are  being  handled 
same  day  as  received  in  most  cases. 


GATES   RADIO   COMPANY,   QUINCY,  ILLINOIS,  U.S.A. 

MANUFACTURING  ENGINEERS  SINCE  1922 

2700  Polk  Avenue,  Houston,  Texas   •   Warner  Building,  Washington,  D.  C.    •   International  Division,  1 3  E.  40th  St.,  New  York  City 

Canadian  Marconi  Company,  Montreal,  Quebec 


Sc^Ou^-^Jv^  DYNAMOTE  -ftafouA 

•  Three  microphone  channels 

•  Public  address  take-off  with  level  control 

•  Cue  circuit  to  studios 

•  A.C.  or  battery  powered 

•  Instant  —  automatic  —  changeover  to 
batteries  if  line  fails 

•  High  gain  —  low  noise 

•  Four  inch  V.U.  meter  with  dimmer  control 

•  Completely  self-contained 

•  Weighs  just  31   pounds  with 
batteries  installed 

•  One-piece  construction 


t 
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AP  NEWS  sells 


Sponsors  say 


AP  News  best 


medium  they've 
ever  used" 


Ward  A.  Coleman 
General  Manager 
WENC,  Whiteville,  N.  C. 


"Our  AP  newscasts  are  a  powerful  influ- 
ence in  this  area,"  says  Mr.  Coleman.  "We 
actually  hear  from  many  husbands  that  sup- 
per is  late  because  the  housewives  insist  on 
listening  to  our  ,6  P.M.*  AP  newscast!  And 
the  advertisers  who  sponsor  AP  news  tell 
us  it's  their  best  business-getter." 


* 


#  ▼  J.  T.  McKenzie,  Whiteville  appliance 
dealer  who  sponsors  WENC's  6  P.M.  AP 
newscast  says:  "We've  been  unable  to  keep 
enough  washers  in  stock  since  we  bought 
the  program  three  years  ago!  We're  thor- 
oughly sold  on  AP  news!" 


"We  have  a 


AP  newscasts" 


George  X.  Smith 
Vice  President  and  Manager 
KFOR,  Lincoln,  Nebraska 


sold! 


"AP  newscasts  are  consistent  Hooper 
leaders  in  our  market,"  declares  Manager 
Smith.  "We  consider  them  most  important 
in  gaining  and  holding  our  listening,  audi- 
ence. And  AP  newscasts  stay  sold;  they  are 
seldom  available  to  a  new  sponsor.  We  have 
a  waiting  list  for  AP  news  —  the  news  that 
sells*  in  this  metropolitan  market!" 


* 


#V  Hardy  Furniture  Company,  sponsor 
of  AP  news  on  KFOR  for  many  years,  reports: 
"Recently  we  advertised  a  quantity  of  elec- 
tric de-humidifiers  at  $129.95  —  exclusively 
on  our  AP  newscast.  Listener  response  was 
immediate.  We  sold  out  completely,  re- 
ordered, sold  out  again!" 


i 


Associated  Press . . .  constant- 
ly on  the  job  with 

•  a  news  report  of  1,000,000 
words  every  24  hours. 

•  leased  news  wires  of  350,000 
miles  in  the  U.S.  alone. 

•  exclusive  state-by-state  news 
circuits. 

•  100  news  bureaus  in  the  U.S. 

•  offices  throughout  the  world. 

•  staff  of  7,200  augmented  by 
member  stations  and  news- 
papers . . .  more  than  100,000 
men  and  women  contributing 
daily. 


IT'S  AS  SIMPLE  AS  THIS:  When 
you  feature  AP  news,  you  attract 
sponsors . . .  when  sponsors  fea- 
ture AP  news,  they  attract  custom- 
ers. That's  why  so  many  stations 
have  found  that  AP  news  is  easy 
to  sell,  easy  to  keep  sold! 

YOU  CAN  LEARN  exactly  what 
AP  news  can  accomplish  for  your 
stations  and  your  sponsors  by 
contacting  your  AP  Field  Repre- 
sentative, or  by  writing: 


!UTtii  press 

50R 


OF  THE  ASSOCIATED  PRESS." 


new  business  \^ 


Linkletter's  House  Party  on  CBS-TV,  Tues.  and  Fri.,  3-3:15  p.m.,  starting 
with  program's  TV  inception,  Sept.  1.  Agency:  Leo  Burnett  Co.,  Chicago. 
With  Pillsbury  Mills,  Lever  Bros.  Co.  and  Green  Giant  Co.  previously 
signed,  program  will  start  completely  sponsored,  2:45-3:15  p.m.,  Mon. 
through  Fri. 


-@(jenc(f  -fl ppointmenti 


Spot 


•  •  • 


SCHAEFER  BREWING  Co.,  N.  Y.,  reportedly  buying  five  to  ten  station 
breaks  and  one-minute  spots  per  week  in  number  of  eastern  radio 
markets  for  six  weeks  early  in  Aug.  Agency:  BBDO,  N.  Y. 

Meturotlc  •  •  • 

REYNOLDS  METALS  Co.,  Richmond,  Va.,  to  sponsor  Fibber  McGee  & 
Molly  on  NBC  radio,  Tues.,  9:30-10  p.m.  EDT,  effective  early  Oct. 
Agency:  Buchanan  &  Co.,  N.  Y. 

IRONRITE  Inc.,  Mt.  Clemens,  Mich,  (ironing  machines),  will  again 
sponsor  Hollywood  Screen  Test  on  ABC-TV  Mon.,  7:30-8  p.m.  EDT, 
beginning  Aug.  25.  Program  has  been  off  the  network  since  June  on 
summer  hiatus.  Agency:  Brooke,  Smith,  French  &  Dorrance  Inc., 
Detroit. 

KELLOGG  Co.,  Battle  Creek,  to  sponsor  two  quarter-hours  of  Art 


MASON  SHOE  Mfg.  Co.,  Chippewa  Falls,  Wis.,  names  Bozell  &  Jacobs 
Inc.,  Chicago.  HENRY  FLARSHEIM  is  account  executive. 

S.  M.  FOOD  PRODUCTS  Co.,  L.  A.  (Bowl  0'  Gold  popcorn),  names 
John  I.  Edwards  &  Assoc.,  Hollywood.  Radio-TV  will  be  used. 

VIDAIRE  TELEVISION  Co.,  N.  Y.  (TV  color  equipment,  phonograph 
and  TV  amplifiers),  appoints  A.  D.  Adams  Adv.,  that  city. 

ESQUIRE  Inc.,  Chicago  and  N.  Y.  (Esquire,  Coronet  and  Apparel  Arts), 
names  Grey  Adv.,  N.  Y.  Radio  and  TV  plans  are  underway  for  intensive 
campaigns. 

CHOCK  FULL  'O  NUTS,  N.  Y.,  chain  of  counter  service  restaurants, 
to  Emil  Mogul  Inc.,  N.  Y.  Radio  is  being  used. 

J.  H.  GUILD  Co.,  Rupert,  Vt.  (Green  Mountain  Asthmatic  Compound), 
appoints  Street  &  Finney,  N.  Y.,  effective  Sept.  1. 


CHICAGO 
NEW  YORK 
DETROIT 
DALLAS 


CHARLOTTE 
ST.  LOUIS 
MEMPHIS 
SAN  FRANCISCO 
LOS  ANGELES 


***** 


Hot**  Q- 
T        Pallas  a 

fecks,,       ^  7e„ 


BETTY  GRAYSON,  director  of 
market  research,  Hudson  Pulp  & 
Paper  Corp.,  N.  Y.,  to  Hamilton 
Metal  Products  Co.,  that  city,  in 
charge  of  advertising,  public  rela- 
tions, sales  promotion  and  research 
and  assistant  to  MYRON  PIKER, 
executive  vice  president. 

A.  H.  BLOUNT,  assistant  to  presi- 
dent in  charge  of  production  at  Tea 
Garden  Products  Co.,  San  Leandro, 
Calif.,  named  general  manager  in 
charge  of  sales  and  advertising. 

L.  B.  EASTMAN,  general  sales 
manager  for  Joyce  Inc.,  Pasadena 
(mfrs.  shoes),  adds  duties  of  ad- 
vertising-publicity manager.  He 
succeeds  LILLIAN  JENNISON 
who  resigned  to  live  in  New  York. 


Fur  Opportunity 

AUGUST  fur  sales,  to  be  inten- 
sively promoted  this  year,  offer 
good  opportunities  for  local  time 
sales,  according  to  Maurice  B. 
Mitchell,  vice  president  and  gen- 
eral manager,  Associated  Program 
Service,  who  urges  stations  to  go 
after  this  business  in  the  July  is- 
sue of  The  Needle,  APS  monthly 
bulletin. 


BOB  CLAMPETT's  Time  for  Beany 
has  been  sold  to  WJBK-TV  Detroit,  it 
was  announced  last  week.  The  puppet 
show  will  be  telecast  weekday  after- 
noons on  a  participating  basis.  John 
F.  Howell,  director  of  sales  and  mer- 
chandising for  Paramount  Television 
Productions  Inc.,  announced  also  that 
Time  for  Beany  is  now  being  offered 
over  WEWS  (TV)  Cleveland  under 
sponsorship  of  the  Amster  Beverage 
Co.,  distributor  of  Dad's  Old  Fash- 
ioned Root  Beer. 
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This  is  Milwaukee 


dominates 


and  here's  why: 


Wisconsin  folks  make  it  a  habit  to  keep  tuned  to  WTMJ. 
Year  in,  year  out,  more  people  in  Milwaukee  and  Wisconsin 
listen  to  WTMJ  than  any  other  radio  station. 

WTMJ's  primary  coverage  blankets  the  wealthy  Wisconsin 
market  .  .  .  628,916  of  Wisconsin's  total  of  968,253  radio 
homes. 

30  years  of  radio  service  to  the  people  of  Milwaukee  and 
Wisconsin  has  won  a  steady,  loyal  listenership  for  WTMJ, 
listenership  that  pays  off  in  sales  results.  That's  why  Ameri- 
ca's leading  advertisers  continue  to  renew  radio  schedules  on 
WTMJ. 

Get  complete,  up-to-the-minute  sales  facts.  Contact  your 
Henry  I.  Christal  representative.  He  has  facts  and  figures 
to  show  you  how  and  why  WTMJ  dominates  in  Milwaukee 
...  in  Wisconsin. 


THE  MILWAUKEE  JOURNAL  RADIO  STATION 

5,000  WATTS    •    620  KC    •  NBC 


Represented  by  THE  HENRY  I.  CHRISTAL  CO.  New  York  •  Chicago 


NORTH  CAROLINA  IS  THE  SOUTH'S  NUMBER  ONE  STATE 


NORTH  CAROLINA'S 


alesman  is 
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DEMO  GOLDFISH  BOWL 


Networks  Stress  Remotes,  Gimmicks 


By  JANE  PINKERTON 

DESPITE  an  unexpectedly 
lackluster  start,  at  least  by- 
comparison  with  the.  fire- 
works that  lit  up  the  early  stages 
of  the  GOP  meetings  a  fortnight 
ago,  the  Democratic  National  Con- 
vention last  week  exploded  into  a 
dramatic  radio  and  television  pres- 
entation. 

Radio  and  TV  men  in  the  hun- 
dreds had  anticipated  heavier  cover- 
age demands  at  the  Democratic 
convention  than  they  had  to  meet 
at  the  GOP's. 

Additional  cameras  and  micro- 
phones were  spotted  around  the 
convention  hall  and  the  Hilton 
Hotel  headquarters  in  Chicago  to 
accommodate  the  heightened  ac- 
tivity tliat  was  expected  because  of 
the  greater  number  of  active  Demo- 
cratic candidates.  While  only  Eisen- 
hower and  Taft  were  serious  con- 
tenders at  the  Republican  conven- 
tion, the  Democrats  last  week  went 
into  session  with  no  fewer  than  six : 
Stevenson,  Harriman,  Kefauver, 
Kerr,  Barkley  and  Russell. 

No  Shooting  At  First 

The  ammunition  and  guns  were 
ready,  but  there  was  little  to  shoot 
at  during  the  first  three  days,  or 
during  the  pre-convention  events. 
GOP  pre-convention  activity  was 
more  intense,  with  broadcasters  in 
general  aroused  by  early  denial  of 
access  to  committee  news,  although 
pencil  and  pad  reporters  were  ad- 
mitted. All  Democratic  commit- 
tee proceedings  —  centering  on 
those  of  the  Platform  and  Creden- 
tials groups — were  opened  to  all 
media,  but  developments  were 
picked  up  only  sporadically  by 
radio  and  TV  newsmen. 

Hottest  convention  side-session 
was  the   Credential  meeting  late 
Tuesday  night  when  Franklin  D.  i 
Roosevelt  Jr.  and  Sen.  Blair  Moody  ( 
(Mich.)  made  a  concerted  pitch  for 
loyalty  affirmations. 

Emotional  impetus  of  the  Eisen- 
hower-Taft  fight  at  the  GOP  ses- 
sions gave  an  intensity  to  many 
floor  proceedings  which  would  have 
•been  routine  otherwise.  At  the 
early  sessions  of  the  Democratic 
meetings  however,  there  was  little 
overt  dissession  among  the  dele- 
gates— even  between  North  and 
South  factions — so  that  cameras 
concentrated  on  lengthy  speeches, 
prolonged  parliamentary  proceed- 
ings and  the  movement  of  delega- 


tions   and  officials. 

Controversy  and  action,  TV's 
forte,  were  at  a  minimum  in  the 
first  three  days  of  sessions.  Then 
the  convention  erupted  in  a  Thurs- 
day meeting  which  lasted  about  14 
hours  and  produced  one  of  the 
hottest  running  floor  fights  in  mod- 


ern U.  S.  political  history. 

Networks,  before  the  fireworks 
began  late  in  the  week,  relied  more 
heavily  on  remotes  than  at  the 
previous  convention.  During  Re- 
publican sessions,  networks  often 
carried  the  pool  pickup  from  the 
floor  even  when  nothing  of  import 


DEMOCRATIC  candidate  Adlai  Stevenson  watching  a  telecast  of  the  Demo- 
cratic Convention  while  visiting  a  friend's  home  Tuesday  evening. 

STEVENSON'S  STAND 


HOW  DOES  the  Democratic  Presi- 
dential nominee,  Adlai  E.  Steven- 
son, stand  on  issues  closest  to  the 
hearts,  ideals  and  pocketbooks  of 
the  nation's  radio  and  television 
broadcasters? 

Direct  answers  were  not  forth- 
coming following  the  draft  nomina- 
tion of  the  Illinois  Governor,  but 
those  close  to  him,  who  know  his 
approach  to  matters  of  public 
policy,  essayed  to  answer  queries 
of  Broadcasting  •  Telecasting, 
without,  however,  binding  their 
candidate. 

Here  were  the  questions  and  an- 
swers : 

.  Q.  How  does  Gov.  Stevenson 
stand  on  freedom  of  the  broadcast 
media  ? 

A.  He  believes  that  radio  and 
television  have  won  their  spurs  as 
qualified  news  media,  and  should  be 
recognized  on  equal  footing  with 
the  press. 

Q.  Does  he  support  the  so-called 
American  plan  of  free  competitive 
enterprise  in  radio  and  television? 


A.  Most  assuredly.  He  recognizes 
that  radio,  and  latterly  television, 
in  the  United  States  have  led  the 
world  parade.  He's  for  free,  open 
and  vigorous  competition. 

Q.  What  about  censorship,  hav- 
ing in  mind  also  the  position  of  the 
station  owner,  who  under  the  law 
cannot  censor  the  speech  of  a 
political  candidate  for  public  office 
yet  is  not  saved  harmless  from  libel 
end  slander  uttered  over  his  facili- 
ties? 

A.  He  is  opposed  to  censorship, 
no  matter  what  the  guise  or  ex- 
cuse. As  for  the  political  liability 
issue,  that  is  one  for  the  governor 
to  ponder  as  a  lawyer.  It  is  doubted 
whether  he  has  yet  given  any  con- 
sideration to  it. 

Q.  Does  he  have  any  views  on 
the  functions  and  the  personnel  of 
the  FCC? 

A.  Probably  not.  He  has  had 
little  or  no  contact  with  the  agency 
or  the  laws  under  which  it  func- 
tions. 

Q.  Who  are  his  closest  contacts 


BROADCASTING 


Telecasting 


was  going  on  because  they  had 
nothing  with  which  to  fill  in.  This 
time,  they  sent  reporters  and  com- 
mentators to  roam  more  freely  in 
search  of  news,  feature  material 
and,  especially,  scoops.  Staffs  be- 
gan early  in  the  week  to  vie  for 
news  scoops,  with  almost  every  pro- 
gramming innovation  tagged  by 
the  individual  network  as  an  ex- 
clusive. 

Networks  also  tried  to  hypo  con- 
vention pool  coverage  by  inserting 
their  own  particular  brands  of  gim- 
micks in  the  pool  picture.  CBS, 
NBC  and  ABC  all  came  up' with 
varied  screen  effects.  Control  men 
blocked  out  picture  sections  and 
put  in  the  commentator,  superim- 
posed arrows,  frames  and  circles  on 
personages  spotted  in  the  crowd  on 
the  floor,  and  ran  last-minute  flash 
bulletins  in  hastily-printed  strips 
along  the  bottom.  One  network 
superimposed  a  line-drawing  of  an 
oafish  donkey  prancing  around  the 
screen,  while  another  blended  three 
cameras  pickups  into  one  line  feed. 

Techniques  of  TV  remained  sec- 
ondary, however,  as  directors  and 

(Continued  on  page  32) 


On  Radio-TV 


in  radio  ? 

A.  One  of  his  close  friends  is 
Clifton  Utley,  NBC  commentator, 
who  incidentally,  won  wide  tribute 
for  his  work  at  both  the  Republi- 
can and  Democratic  conventions. 

As  to  Gov.  Stevenson's  micro- 
phone manner,  close  observers  com- 
mented that  he  is  an  accomplished 
orator,  but  not  of  the  arm-waving, 
swashbuckling  school.  He  turns  a 
neat  phrase,  as  evidenced  in  his 
convention  welcoming  speech  last 
Monday.  He  has  a  beguilding  smile, 
and  a  sense  of  humor.  He  feels  that 
both  radio  and  television  have  given 
him  better  than  a  fair  shake  in 
reporting  events  which  led  up  to 
his  reluctant  acceptance  of  the 
party  call. 

An  Eisenhower-Stevenson  cam- 
paign— waged  largely  by  radio  and 
television — according  to  the  ex- 
perts, should  be  memorable.  Two 
new-school  orators,  given  to  un- 
derstatement rather  than  exaggera- 
tion, are  made  to  order  for  the 
listening  and  viewing  audiences. 
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AFTERMATH  of  appointment  of  Henry  I.  Christal  Co.  as  national  sales  rep- 
resentative for  WGAR  Cleveland  was  a  conference  of  key  Goodwill  Stations 
personnel  and  Christal  executives.  L.  to  r:  Irv  Gross,  Christal  New  York  office; 
Carl  E.  George,  WGAR  general  manager;  Gordon  Gray,  vice  president  in 
charge  of  New  York  office,  Goodwill  Stations;  Henry  I.  Christal,  president 
of  representative  firm;  Jim  Thompson,  Christal  Chicago  office;  John  F.  Patt, 
president,  Goodwill  Stations.  Executives  met  in  Cleveland  to  map  sales  plans 
for  WGAR.  Christal  also  has  been  named  to  represent  nationally  WJR  De- 
troit, another  Goodwill  outlet. 


GENERAL  FOODS 

Reports  on  Advertising 

GENERAL  Foods  spent  $43.5  mil- 
lion on  product  advertising  last 
year,  but  only  a  few  cents  on  each 
article  sold  by  the  company,  Austin 
S.  Igleheart,  president,  told  the 
stockholders  annual  meeting  in  New 
York  last  Wednesday.  He  said  the 
sum  was  distributed  among  more 
than  50  of  the  company's  major 
products. 

The  amount  included  radio  and 
TV,  newspaper  costs,  commissions 
to  advertising  agencies,  sampling 
operations  and  special  inducements 
to  consumers.  Advertising  costs 
were  6.9  cents  for  each  dollar  of 
sales  as  compared  to  10.6  cents  in 
1940. 

Projecting  a  "goal  in  the  fore- 
seeable future  of  $1  billion  of  sales 
for  General  Foods  Corp.,"  Clarence 
Francis,  chairman  of  the  board, 
told  the  shareholders  he  was  "talk- 
ing in  terms  of  volume  and  not 
inflation."  Reporting  on  operations 
for  the  June  quarter,  Mr.  Francis 
stated  that  net  sales  rose  to  $158,- 
330,890  from  the  $137,232,591  vol- 
ume transacted  in  the  correspond- 
ing three  months  of  last  year. 


NARTB  DISTRICTS 

Membership  Groups  Named 

NARTB  membership  drive  com- 
mittees were  appointed  in  four 
more  districts  last  week.  Members 
of  the  committees,  who  will  seek 
new  members  for  the  broadcasters' 
trade  association,  are  as  follows: 

District  1— William  B.  McGrath, 
WHDH  Boston,  chairman;  C.  Grover 
DeLaney,  WTHT  Hartford;  Carlton  D. 
Brown,  WTVL  Waterville,  Me.;  Hervey 
Carter,  WMUR  Manchester,  N.  H.;  H. 
William  Koster,  WPJB  Providence. 

District  5— Bert  Bank,  WTBC  Tus- 
caloosa, Ala.  Mr.  Bank  will  appoint 
two  more  members. 

District — 9 — Merrill  Lindsay,  WSOY 
Decatur,  111.,  chairman;  Hugh  K.  Boice 
Jr.,  WEMP  Milwaukee. 

District  15— Sheldon  Anderson,  KCOK 
Tulare,  Calif.  Mr.  Anderson  will  ap- 
point two  more  members. 


DUANE  JONES  SUIT 

Action  on  Morion  Deferred 

JUDGE  Thomas  F.  Murphy  of  the 
U.  S.  District  Court  for  the  South- 
ern District  of  New  York  last 
Thursday  postponed  action  on  a 
motion  to  dismiss  a  complaint 
against  Duane  Jones,  president  of 
the  Duane  Jones  Agency  [B*T, 
July  14]. 

Thomas  F.  Boyle,  counsel  for 
nine  of  Mr.  Jones'  former  employes 
who  are  suing  the  agency  head  for 
$3,150,000  in  a  slander  suit,  told 
B»T  that  Judge  Murphy  would 
specify  some  day  this  week  for 
argument  on  the  motion.  He  added 
that  he  would  seek  a  postponement 
until  next  week  because  he  will 
be  out  of  town  this  week. 


Mennen  Buys 


MENNEN  shaving  products  will 
sponsor  the  postgame  quarter-hour 
of  the  college  football  games,  Sat- 
urday on  NBC-TV.  The  company  is 
planning  to  use  the  time  for  a  sum- 
mary of  all  the  football  scores 
across  the  country,  since  under 
NBC's  contract  with  the  National 
Collegiate  Athletic  Assn.  viewers 
will  be  able  to  see  only  a  single 
game  each  week.  Further  details 
of  the  Mennen  Co.'s  show  are  still 
being  worked  out  by  the  company 
and  its  agency,  Kenyon  &  Eck- 
hardt,  New  York. 


Shasta  Switch 


PROCTER  &  GAMBLE  Co.  has 
switched  its  Shasta  cream  shampoo 
account  from  Dancer-Fitzgerald- 
Sample,  New  York,  to  Biow  Co., 
same  city.  It  was  understood  that 
the  agency  switch  resulted  from 
possible  conflict  between  Shasta 
and  similar  D-F-S  accounts  pro- 
duced by  other  manufacturers. 
Shasta  is  presently  a  TV  adver- 
tiser and  there  will  be  no  imme- 
diate change  in  its  radio-TV  plans. 
D-F-S  continues  as  agency  for 
P&G's  Dreft  and  Oxydol. 


TRANSIT  RADIO 

Forjoe  Named  as  Rep. 

APPOINTMENT  of  Forjoe  &  Co. 
as  national  sales  representative  for 
Transit  Radio  Inc.  effective  Aug.  1, 
has  been  announced  by  R.  C. 
Crisler,  TR  president.  Forjoe  will 
represent  present  and  newly-ac- 
quired stations  with  Transit  Radio 
acting  as  liaison  and  supplemental 
sales  agency,  Mr.  Crisler  said. 

Forjoe's  Joe  Bloom  said  Transit 
Radio's  strategic  value  increases 
with  establishment  of  every  new 
video  station — "Competition  creates 
business  and  Transit  Radio  does 
not  have  to  share  its  audience," 
Mr.  Bloom  said. 

A  meeting  of  Transit  Radio  sta- 
tion managers  and  sales  personnel 
was  to  be  held  today  (Monday)  and 
tomorrow  at  New  York's  Biltmore 
Hotel  for  station  people  to  meet 
their  new  representatives  and  for 
exchange  of  new  ideas,  Mr.  Crisler 
announced. 

Scheduled  to  attend  are : 

Ben  Strouse  and  Herman  Paris, 
WWDC  Washington;  Ralph  Stufflebaum, 
KXOK  St.  Louis;  Ed  Richter,  WKRC 
Cincinnati;  Joe  Hartenbower,  KCMO 
Kansas  City;  Jerry  McCarthy,  WTOA 
(FM)  Trenton;  Jack  Poor,  General 
Teleradio;  Bill  Sweeney,  WGTR  (FM) 
Worcester,  Mass.;  F.  G.  Raese,  WKJF 
(FM)  Pittsburgh;  and  possibly  Rollo 
Bergeson,  KCBC  Des  Moines;  Leonard 
Higgins,  KTNT  (FM)  Tacoma,  Wash., 
and  Leslie  L.  Altaian,  WBTJZ  (FM) 
Bradbury  Heights,  Md. 


Dixon  to  KSL  Sales 

PAUL  S.  DIXON,  comptroller  of 
Radio  Service  Corp.  for  the  past 
seven  years,  has  been  appointed 
national  sales  manager  of  KSL  Salt 
Lake  City,  according  to  C.  Richard 
Evans,  vice  president  and  RSC  gen- 
eral manager.  Before  he  joined 
KSL,  Mr.  Dixon  was  vice  president 
and  manager  of  Equity  Conserva- 
tion Corp.,  New  York. 


NBC  RATES 

Four  Affiliates  Raised 

WHILE  attention  of  broadcasters, 
advertisers  and  advertising  agen- 
cies has  been  focused  on  the  delib- 
erations of  CBS  officials  and  the 
CBS  Radio  Network  affiliates,  who 
are  attempting  to  ward  off  another 
round  of  radio  network  rate  reduc- 
tions, NBC  quietly  raised  the  rates 
for  four  of  its  affiliates. 

The  gross  evening  hour  rate  of 
WOAI  San  Antonio  was  raised 
from  $306  to  $340;  that  of  KPRC 
Houston  from  $234  to  $280;  that  of 
WKY  Oklahoma  City  from  $252  to 
$280  and  that  of  KNBC  San  Fran- 
cisco (an  NBC  owned-and-operated 
station)  from  $414  to  $475. 

The  new  rates,  effective  July  1 
with  the  usual  six  months  protec- 
tion for  current  advertisers,  restore 
for  two  stations— WOAI  and  WKY 
— the  10 9r  cuts  imposed  by  NBC 
on  all  of  its  radio  affiliates  just  a 
year  before,  on  July  1,  1951.  For 
KPRC  and  KNBC  the  increases  are 
in  excess  of  the  cuts  effected  last 
year. 

The  main  factors  that  induced 
NBC  officials  to  authorize  the 
"nominal  increases"  in  the  net- 
work station  rates  for  these  four 
affiliates,  the  network  said,  were: 

"(1)  Substantial  increases  in  the 
population  and  retail  sales  of  each 
market. 

"(2)  The  leading  share  of  audi- 
ence position  in  each  market. 

"(3)  Adjustment  of  the  NBC 
network  rate  to  effect  a  more  equi- 
table position." 


WAB  To  Hear  Mitchell 

MAURICE  B.  MITCHELL,  vice 
president  and  general  manager  of 
Associated  Program  Service,  N.  Y., 
transcription  library,  will  be  guest 
speaker  at  the  main  dinner  of  an- 
nual meeting  of  Western  Assn.  of 
Broadcasters  to  be  held  in  Jasper, 
Alberta,  Sept.  11-13. 
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RATE  TALKS        CBS'  Affiliates  Group  Still  Locked 


By  BRUCE  ROBERTSON 

GEN.  GRANT'S  famous  dictum 
about  fighting  it  out  on  this  line 
if  it  takes  all  summer  might  well 
be  adopted  as  an  official  slogan  by 
the  executives  of  CBS  and  the  mem- 
bers of  the  CBS  Radio  affiliates 
committee. 

Last  week  the  two  groups  met 
again  in  New  York  to  grapple  with 
''the  pressing  problems  of  network- 
station  relationship.  The  Wednes- 
day session,  lasting  far  into  the 
evening,  and  an  all-day  Thursday 
session  came  to  a  close  with  no  pro- 
gress to  report.  The  groups  will 
meet  again  tomorrow  at  Ambas- 
sador East  Hotel  in  Chicago. 

Major  problem  confronting  the 
station  and  network  executives  is 
that  of  radio  rates.  Crux  of  that 
problem,  as  everyone  knows,  is  the 
decline  in  radio  network  sales  to 
advertisers  who  at  the  same  time 
have  continued  to  patronize,  on  a 
spot  or  local  level,  the  individual 
stations  comprising  the  networks. 

The  facts  are  there  for  all  to  see, 
but  their  explanation  is  less  obvi- 
ous. Still  farther  hidden  is  a 
formula  that  will  enable  the  radio 
networks  to  regain  the  advertisers 
they  have  lost  and  attract  new 
ones  to  the  use  of  their  medium, 
without  adversely  affecting  the 
non-network  revenue  of  their  indi- 
vidual affiliates.  The  10%  overall 
rate  cuts  effected  by  the  networks 
a  year  ago  failed  to  turn  the  tide. 
Suggestions  that  more  radical  re- 
ductions in  network  rates  might 
accomplish  this  end  are  met  with 
skepticism  if  not  downright  sus- 
picion by  many  affiliates. 

White  Suggests  Compromise 

Last  week's  deliberations  of  the 
affiliates  committee  and  the  net- 
work officials  were  not  made  easier 
by  reports  that  a  rate  formula 
had  been  advanced  on  which  both 
sides  were  ready  to  agree.  This 
formula,  it  was  reported,  called  for 
a  rise  in  daytime  rates  of  20%, 
in  accordance  with  demands  of  the 
CBS  Radio  affiliates  [B«T,  July  7], 
but  for  a  259!:  reduction  in  evening 
rates.  A  trade  press  report — 
promptly  and  heatedly  denied — 
said  this  compromise  suggestion 
was  advanced  by  Frank  White, 
one-time  CBS  treasurer  who  is 
now  an  NBC  vice  president  and 
general  manager  of  the  NBC  radio 
and  TV  networks,  to  an  unidentified 
member  of  the  CBS  affiliates  group. 
This  report  said  Mr.  White  had 
promised  that  if  the  formula  were 
accepted  by  CBS,  it  also  would  be 
put  into  effect  by  NBC. 

Mr.  White  indignantly  repudi- 
ated the  story  and  demanded  a  re- 
traction. George  Storer,  chairman 
of  the  CBS  affiliates  committee,  and 
also  owner  of  an  NBC  affiliated 
radio  station,  did  call  on  him,  Mr. 
White  said,  but,  he  stated,  "I  made 
no  statement  to  him  as  to  the 
intentions  of  NBC  with  respect  to 
rates  and  there  was  no  suggestion 


of  any  agreement  or  understand- 
ing between  us  as  to  changes  in 
the  rate  structure  of  any  network." 

Mr.  Storer  also  emphatically  de- 
nied his  talk  with  Mr.  White  had 
in  any  manner  concerned  the  nego- 
tiations of  his  committee  with  CBS. 

Noting  that  "NBC's  network 
rates  are  currently  under  study 
and  have  been  for  some  time,"  Mr. 
White  stated:  "We  have  reached 
no  conclusion  as  to  what  we  may 
ultimately  suggest  to  our  affiliated 
stations  and  any  future  revision 
which  we  make  will  be  on  the  basis 
of  full  and  free  discussion  with 
them  and  will  depend  on  their  and 
our  belief  as  to  what  is  appropriate. 

"We  have  no  agreement  or  un- 
derstanding with  anyone  in  the 
industry,"  Mr.  White  declared,  "and 
our  future  action  will  be  dictated 
by  our  own  conclusions  as  to  what 
revision  may  be  necessary  and  not 
by  action  that  others  may  take." 

An  encouraging  indication  to  the 
conferees  that  things  could  be 
worse  came  in  a  statement  Monday 
by  Edward  F.  Lethen  Jr.,  director 
of  sales  extension  for  CBS  Radio. 
The  CBS  Radio  Network,  Mr. 
Lethen  reported,  is  "sold  out"  of 
daytime  radio  from  10  a.m.  to  4:15 
p.m.,  Monday  through  Friday,  and 
"buyers  ask  us  almost  daily  to  'let 
me  know  if  anything  opens  up'." 

Nighttime  schedules  for  all  also 


are  "filling  up  fast,"  Mr.  Lethen 
said.  "They  are  about  two  months 
ahead  of  last  year.  For  instance, 
between  6:30  and  10  p.m.,  Sunday, 
Monday  and  Tuesday,  only  one  15- 
minute  period  is  available  for  fall." 

Solution  Is  Imperative 

However  heartening  that  news 
may  have  been  to  the  conferees, 
it  did  little  to  change  the  basic 
conflict  between  the  network  view 
that  rates  must  be  cut — and  severe- 
ly— to  turn  the  tide  in  favor  of  the 
use  of  radio  network  time  by  na- 
tional advertisers,  and  the  stand 
steadfastly  held  by  the  affiliates 
committee  that  such  a  cut  would 
lead  only  to  chaos.  The  main  point 
of  agreement  last  weekend,  as  the 
conferees  went  their  individual 
ways,  was  that  a  solution  is  im- 
perative not  only  for  CBS  and  its 
radio  affiliates  but  for  the  entire 
radio  broadcasting  industry  and 
that  they  will  continue  to  meet 
as  long  as  such  meetings  give  any 
indication  that  a  solution  can  be 
found. 

CBS  representatives  at  last 
week's  sessions  included  Frank 
Stanton,  CBS  president;  Joseph  H. 
Ream,  CBS  executive  vice  presi- 
dent; Richard  S.  Salant,  newly 
elected  CBS  vice  president  and 
general  executive  [B"T,  July  14]; 
Adrian  Murphy,  president,  CBS 
Radio  Network;  Herbert  V.  Aker- 


WAYNE  COY  (I),  former  FCC  Choir- 
man  and  now  president  of  KOB-AM- 
TV  Albuquerque,  and  Charles  L. 
Glett,  CBS  West  Coast  vice  president, 
tour  CBS-TV's  Television  City  in  Hol- 
lywood, which  is  nearing  completion. 


berg,  CBS  station  relations  vice- 
president. 

Affiliates  committee  members  at- 
tending were:  Mr.  Storer;  Victor 
A.  Sholis,  WHAS  Louisville;  John 
Patt,  Goodwill  Stations;  John  E. 
Fetzer,  WKZO  Kalamazoo;  I.  R. 
Lounsberry,  WGR  Buffalo  (also 
chairman  of  the  Columbia  Affiliates 
Advisory  Committee)  one  day  only. 
Committee  members  unable  to  at- 
tend were:  Kenyon  Brown,  KWFT 
Wichita  Falls,  Tex.;  Saul  Haas, 
KIRO  Seattle;  Ray  Herndon, 
KTRH  Houston;  William  B.  Quar- 
ton,  WMT  Cedar  Rapids;  Hulbert 
Taft,  WKRC  Cincinnati. 


NBC-TV  AFFILIATES 


Huddle  on  Payments 


FORTY  affiliates  of  NBC-TV  met 
Friday  at  the  Hotel  Statler,  Cleve- 
land, to  hear  the  recommendations 
of  a  seven-man  committee  on  a  new 
formula  for  network  payments. 

At  issue  is  the  unhappiness  of 
NBC  television  affiliates  with  the 
current  financial  arrangements,  in 
effect  since  1949. 

Exactly  what  the  payment  for- 
mula committee  suggested  was  not 
divulged.  It  is  no  secret,  however, 
that  affiliates  feel  that  some  read- 
justment must  be  made  in  the 
light  of  (1)  the  increase  in  the 
number  of  interconnected  stations, 
(2)  the  large  increase  in  the  net- 
work rate  card  and  (3)  the  in- 
creased amount  of  commercial  pro- 
grams on  the  network. 

At  present  the  NBC-TV  contract 
calls  for  the  first  24  hours  of  the 
month  free,  with  the  station  getting 
33V3%  of  the  gross  income  from 
time  charges  for  the  succeeding 
hours.  The  network  assumes  inter- 
connecting line  charges  and/or 
kinescope  costs  for  non-intercon- 
nected affiliates  (only  KOB-TV 
Albuquerque  is  not  interconnected). 

Affiliates  organization,  set  up 
formally  in  Chicago  last  April  dur- 
ing the  NARTB  convention  there 
[B«T,  April  7],  believes  that  the 


line  charges  used  by  NBC-TV  three 
years  ago  in  establishing  affiliates' 
compensation  are  outmoded.  An 
earlier  exploratory  meeting  was 
also  held  in  Chicago  in  1951  [B»T, 
Oct.  22,  1951]. 

This  was  a  point  of  issue  during 
the  Boca  Raton,  Fla.,  NBC  affiliates 
convention  last  year  [B»T,  Dec.  3, 
1951].  The  TV  affiliates'  figures 
and  those  supplied  by  NBC  did  not 
jibe. 

Radio  affiliates  furnish  NBC 
with  the  first  16  hours  free,  then 
collect  on  a  unit  scale — next  25 
unit-hours,  20%  of  networks'  gross 
from  time  sales,  then  30%,  with 
all  above  66  hours  at  37%%. 

Larger  Share  Formula 

According  to  Walter  Damm, 
(WTMJ-TV  Milwaukee),  chairman 
of  the  NBC-TV  Affiliates  Assn.,  it 
is  the  hope  of  the  affiliates  that 
some  formula  will  be  evolved  that 
will  give  the  affiliates  a  larger 
share  of  the  network's  gross  in- 
come from  time  sales — spread  out, 
possibly,  over  a  number  of  years. 

If  the  representatives  of  the  affil- 
iates accept  the  compensation  com- 
mittee's recommendations,  a  new 
committee  will  be  formed,  he  said, 


to  meet  with  NBC  President  Joseph 
H.  McConnell  and  Vice  President 
Charles  R.  Denny  Jr. 

Other  members  of  the  compensa- 
tion committee  are  Clair  McCol- 
lough,  Steinman  stations;  Raymond 
Welpott,  WRGB  (TV)  Schenectady; 
Nathan  Lord,  WAVE-TV  Louis- 
ville; E.  R.  Vadeboncoeur,  WSYR- 
TV  Syracuse;  John  Outler,  WSB- 
TV  Atlanta;  Harold  P.  See,  KRON- 
TV  San  Francisco.  They  met  Thurs- 
day in  Cleveland  prior  to  Friday's 
meeting. 

Mr.  McCollough  and  Arden  X. 
Pangborn,  WOAI-TV  San  Antonio, 
are  vice  chairmen  of  the  organiza- 
tion. 

Other  matters  of  interest,  voted 
by  the  association  last  April,  are 
cow-catcher  and  hitch-hike  com- 
mercials, stronger  morning  and 
afternoon  programs.  Also  re- 
quested was  that  NBC  place  its 
public  service  programs  in  network 
option  time  rather  than  in  station 
time — unless  the  time  element  is 
essential.  Network  option  time  is 
10  a.m.  to  1  p.m.,  3  to  6  p.m.,  and 
7:30  to  10:30  p.m. 

It  is  understood  that  some  15 
of  NBC-TV's  44  primary  affiliates 
do  not  have  standard  contracts  with 
the  network. 
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RADIO  HOMES 


Montana  and  Utah  Density  Given  by  Census 


OWNERSHIP  of  radio  and  TV  re- 
ceivers for  Montana  and  Utah, 
based  on  the  April  1950  census 
count  of  housing  was  reported  last 
week  by  the  Census  Bureau. 

Montana  radio  owners  were 
95.5%  of  the  total  housing  units  re- 
ported, with  urban  dwellings  ac- 
counting for  97.2%,  farm,  94.7% 
and  rural  nonfarm,  93.6%.  Total 
radio  homes  increased  from  134,503 
in  1940  to  164,990  in  1950. 

City  with  the  highest  percentage 
of  radio  homes  was  Great  Falls', 
with  98.1%.  Golden  Valley  County, 
with  98.8%,  was  the  county  with 
the  biggest  number.  Interesting 


sidelight  was  that  that  part  of  Yel- 
lowstone National  Park  in  Mon- 
tana which  contained  58  people  in 
14  dwelling  units  was  100% 
equipped  with  radio. 

Since  Montana  is  distant  from 
TV  transmitters,  the  state  showed 
up  with  only  0.5%  for  TV  receiv- 
ers. Again  Great  Falls  was  highest 
with  1%  saturation,  but  Wibaux 
County,  in  the  eastern  part  of  the 
state,  had  a  4.8%  count  of  TV  sets. 

Utah's  radio  count  was  97.4% 
for  the  state  as  a  whole,  with  98.1% 
in  urban  areas,  96.9%  in  farm 
areas  and  95.6%  in  rural  non-farm 
areas.    Complete  radio  ownership 
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With  Radio 

Total 
populatii 

Total 
occupied 
dwelling 
units 

Bl 
fee 

1950  | 

Numbt 
report! 

Number 

c       o.2  » 

i  fii 

£  I  M 

TELEVISION 


S.E 
&  t 
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With  TV 


The  State 

591,024 

175,470 

172,750 

164,990 

95.5 

134,503 

171,515 

840 

0.5 

Urban  and  rural 

non— farm 

1  OO  *2dC 

1  oa  701* 

1  JO, /CO 

1  th  00  c 

95.7 

DO  ftOO 
70,UOO 

1 35,680 

630 

0.5 

258,034 

81,159 

80,345 

78,080 

97.2 

57  1 14 

79  440 

375 

0.5 

Rural  non-farm 

197,051 

58,186 

56,440 

52)845 

93.6 

40^924 

56,240 

255 

0.5 

Rural  farm 

135,939 

36,125 

35,965 

34,065 

94.7 

36,465 

35,835 

210 

0.6 

(No  S.M.A.) 

URBAN  PLACES 

Anaconda 

1 1,254 

3,449 

3,480 

3,405 

97.8 

3,019 

3,215 

15 

0.5 

Diiiings 

31 ,834 

1  A  OCA 

1 0, 1 1 5 

9,820 

97.1 

6,280 

10,085 

35 

0.3 

Bozeman 

1 1,325 

3  416 

3,375 

3,305 

97.9 

2  212 

3  385 

0 

Butte 

33)251 

ll)035 

10,945 

1 0,505 

96.0 

1 0,396 

10)880 

30 

0.3 

Great  Falls 

39,214 

12,177 

12,080 

11,845 

98.1 

8,311 

12,020 

115 

1.0 

Helena 

17,581 

5,709 

5,620 

5,410 

96.3 

4,229 

5,540 

35 

0.6 

Missoula 

22,485 

6,659 

6,670 

6,530 

97.9 

4,968 

6,580 

25 

0.4 

COUNTIES 

Beaverhead 

6,671 

2,157 

2,130 

1,965 

92.3 

1,710 

2,125 

10 

0.5 

Rim  Hnrn 

9  824 

2  508 

2  340 

2  1 00 

89  7 

1  940 

2  335 

OA 

A  O 

U.7 

Blaine 

8^516 

2^301 

2)315 

2,115 

91 .4 

1 ,868 

2,320 

10 

0.4 

Broadwater 

2,922 

870 

875 

820 

93.7 

712 

870 

5 

0.6 

Carbon 

10,241 

3,137 

3,015 

2,835 

94.0 

2,643 

3,005 

5 

0.2 

Carter 

2,798 

806 

800 

730 

91.3 

703 

800 

5 

0.6 

Cascade 

53,027 

15,689 

15,580 

15,195 

97.5 

11,051 

15,510 

140 

0.9 

Chauteau 

6,974 

2,108 

2,060 

1,990 

96.6 

1,809 

2,055 

10 

0.5 

12  661 

3  743 

o  A7A 
0,0/ u 

3,480 

94.8 

2,584 

3,670 

1 0 

0.3 

Daniels 

3,946 

1,130 

1,145 

1,130 

98.7 

1  040 

1  145 

15 

1 .3 

Dawson 

9,092 

2,686 

2)640 

2^590 

98)l 

l)996 

2)640 

35 

l)3 

Deer  Lodge 

16,553 

4,206 

4,260 

4,150 

97.4 

3,643 

3,985 

20 

0.5 

Fallon 

3,660 

1,005 

965 

925 

95.9 

813 

970 

Fergus 

14,015 

4,207 

4,205 

4,055 

96.4 

3,415 

4,205 

20 

0.5 

'Flathead 

31 ,495 

9,604 

9,430 

8,920 

94.6 

6,034 

9,160 

35 

0.4 

Gallatin 

21,902 

6,445 

6,315 

6,155 

97.5 

4,335 

6,310 

15 

0.2 

Garfield 

2,172 

662 

675 

600 

88.9 

578 

685 

Glacier 

9,645 

2,585 

2,560 

2,270 

88.7 

1,780 

2,545 

'  5 

0.2 

Golden  Valley 

1,337 

419 

410 

405 

98.8 

394 

410 

Granite 

2,773 

916 

905 

835 

92.3 

883 

900 

5 

0.6 

'Hill 

14,285 

4,162 

4,145 

3,950 

95.3 

3,137 

4,120 

30 

0.7 

Jefferson 

4,014 

1,099 

1,045 

975 

93.3 

977 

1,045 

Judith  Basin 

3,200 

946 

910 

855 

94.0 

891 

915 

5 

0.5 

Lake 

13,835 

3,952 

3,860 

3,605 

93.4 

2,948 

3,835 

25 

0.7 

Lewis  and  Clark 

24,540 

7,603 

7,470 

7,150 

95.7 

5,743 

7,370 

35 

0.5 

Liberty 

2,180 

650 

660 

645 

97.7 

546 

655 

Lincoln 

8,693 

2,676 

2,555 

2,290 

89.6 

1,828 

2,530 

15 

0.5 

McCone 

3,258 

954 

970 

930 

95.9 

836 

970 

5 

0.5 

Madison 

5,998 

1,854 

1,845 

1,750 

94.9 

1,603 

1,845 

5 

0.3 

Meagher 

2,079 

650 

645 

625 

96.9 

537 

635 

Mineral 

2,081 

701 

685 

645 

94.2 

547 

680 

Missoula 

35,493 

10,380 

10,285 

9,995 

97.2 

7,313 

10,155 

25 

0.2 

Musselshell 

5,408 

1,753 

1,680 

1,620 

96.4 

1,425 

1,690 

10 

0.6 

Park 

11,999 

3,772 

3,675 

3,600 

98.0 

2,823 

3,625 

25 

0.7 

Petroleum 

1,026 

307 

280 

260 

92.9 

256 

280 

Phillips 

6,334 

1,928 

1,865 

1,730 

92.8 

1,822 

1,860 

20 

1.1 

Pondera 

6,392 

1,756 

1,695 

1,605 

94.7 

1,492 

1,690 

Powder  River 

2,693 

797 

780 

750 

96.2 

637 

780 

Powell 

6,301 

1,775 

1,720 

1,660 

96.5 

1,487 

1,720 

10 

0.6 

Prairie 

2,377 

705 

685 

660 

96.4 

521 

685 

Savalli 

13,101 

4,058 

4,035 

3,885 

96.3 

2,971 

4,030 

5 

0.1 

Richland 

10,366 

2,952 

2,915 

2,810 

96.4 

2,226 

2,905 

5 

0.2 

Roosevelt 

9,580 

2,581 

2,550 

2,440 

95.7 

1,990 

2,545 

15 

0.6 

Rosebud 

6,570 

1,778 

1,760 

1,485 

84.4 

1,293 

1,745 

5 

0.3 

Sanders 

6,983 

2,217 

2,210 

1,995 

90.3 

1,555 

2,210 

15 

0.7 

Sheridan 

6,674 

1,932 

1,925 

1,835 

95.3 

1,700 

1,925 

Silver  Bow 

48,422 

15,674 

15,430 

14,850 

96.2 

14,543 

15,360 

60 

0.4 

Stillwater 

5,416 

1,621 

1,565 

1,505 

96.2 

1,340 

1,550 

10 

0.6 

Sweet  Grass 

3,621 

1,060 

980 

910 

92.9 

883 

985 

20 

2.0 

Teton 

7,232 

2,070 

2,000 

1,910- 

95.5 

1,699 

2,000 

30 

1.5 

Toole 

6,867 

2,020 

2,035 

1,950 

95.8 

1,663 

2,035 

5 

0.2 

Treasure 

1,402 

388 

390 

350 

89.7 

300 

385 

Valley 

11,353 

3,267 

3,185 

3,095 

97.2 

3,528 

3,175 

Wheatland 

3,187 

971 

925 

900 

97.3 

780 

930 

15 

1.6 

Wibaux 

1,907 

520 

520 

505 

97.1 

486 

520 

25 

4.8 

Yellowstone 

55,875 

16,764 

16,560 

15,935 

96.5 

10,134 

16,470 

55 

0.3 

Yellowstone  National 

Park  (part) 

58 

14 

15 

15 

100.0 

12 

15 

was  found  to  exist  in  two  counties 
— Rich  and  Daggett,  both  with 
100%.  Number  of  radio  homes  in- 
creased from  126,418  to  181,090 
in  the  10-year  period. 

TV  set  ownership  for  the  state 


was  4.5%,  with  the  highest  number 
concentrated  in  the  Salt  Lake  City 
area,  9.3%.  Salt  Lake  City  has  two 
TV  stations— KDYL-TV  and  KSL- 
TV. 
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RADIO 

TELEVISION 

With  Radio 

With  TV 

Area 

s 
0 

Total 

occupied 
dwelling 
units 

o> 

1950 

Total 
populati 

Number 
reportin 

Number 

Percent 

Radio 
Homes 
1940 

Number 
reportini 

Number 

Percent 

COUNTIES 
Beaver 
Box  Elder 
Cache 
Carbon 
Daggett 
Davis 
Duchesne 
Emery 
Garfield 
Grand 
Iron 
Juab 
Kane 
Millard 
Morgan 
Piute 
Rich 

Salt  Lake 

San  Juan 

Sanpete 

Sevier 

Summit 

Tooele 

Uintah 

Utah 

Wasatch 

Washington 

Wayne 

Weber 


4,856 
19,734 
33,536 
24,901 
364 
30,867 
8,134 
6,304 
4,151 
1,903 
9,642 
5,981 
2,299 
9,387 
2,519 
1,911 
1,673 
274,895 
5,315 
13,891 
12,072 
6,745 
14,636 
10,300 
81,912 
5,574 
9,836 
2,205 
83,319 


1,377 
5,208 
9,124 
6,417 

102 
7,937 
1,950 
1,633 
1,019 

548 
2,498 
1,685 

580 
2,457 

680 

495 

455 
78,377 
1,126 
13,864 
3,282 
1,867 
3,904 
2,536 
20,594 
1,463 
2,536 

525 
23,574 


1,375 
5,285 
9,290 
6,355 
95 
7,870 
1,945 
1,620 
950 
535 
2,395 
1,690 
580 
2,430 
665 
475 
440 
77,485 
1,065 
3,916 
3,240 
1,890 
3,940 
2,455 
20,210 
1,485 
2,445 
505 
23,325 


1,320 
5,205 
9,160 
6,065 
95 
7,720 
1,835 
1,515 
885 
475 
2,355 
1,640 
550 
2,335 
655 
465 
440 
75,940 
670 
3,765 
3,165 
1,840 
3,805 
2,255 
19,825 
1,465 
2,315 
490 
22,840 


96.0 
98.5 
98.6 
95.4 

100.0 
98.1 
94.3 
93.5 
93.2 
88.8 
98.3 
97.0 
94.8 
96.1 
98.5 
97.9 

100.0 
98.0 
62.9 
96.1 
97.7 
97.4 
96.6 
91.9 
98.1 
98.7 
94.7 
97.0 
97.9 


1,050 
4,134 
6,981 
3,836 
76 
3,503 
1,467 
1,341 
835 
347 
1,794 
1,736 
442 
1,890 
576 
436 
468 
52,972 
405 
3,620 
2,571 
2,020 
2,120 
1,677 
12,696 
1,265 
1,677 
391 
14,092 


1,375 
5,265 
9,265 
6,325 
80 
7,850 
1,940 
1,615 
955 
545 
2,395 
1,690 
580 
2,415 
665 
475 
440 
77,265 
1,045 
3,820 
3,215 
1,890 
3,925 
2,455 
20,120 
1,485 
2,450 
505 
23,255 


7,130 
30 
35 
25 
20 
40 
40 

365 
20 
20 
5 

140 


NA — Not  Available. 


Statistics  in  adjacent  tables 
are  extracted  from  a  final  re- 
port of  the  1950  Census  of 
Housing,  Series  H-A,  No.  26 
for  Montana  and  No.  44  for 
Utah,  which  will  be  available 
in  about  six  weeks  from  the 
Superintendent  of  Documents, 
Washington  25,  D.  C,  at  30# 
per  copy. 

Statistics  on  distribution  of 
the  population  in  Montana  and 
Utah  are  presented  in  a  final 
report  of  the  1950  Census  of 
Population,  Series  P-A,  Nos.  26 
and  44  respectively,  now  avail- 
able from  the  Superintendent 
of  Documents  at  15£  a  copy. 
Descriptions  and  maps  of  "ur- 
banized areas"  are  presented  in 
this  report. 

Statistics  on  characteristics 
of  the  population  in  Montana 


and  Utah  are  presented  in  a 
final  report  of  the  1950  Census 
of  Population,  Series  P-B,  Nos. 
26  and  44  respectively,  avail- 
able from  the  Superintendent 
of  Documents,  at  35<  a  copy. 
Descriptions  of  Standard  Met- 
ropolitan Areas  are  presented 
in  this  report. 

A  standard  metropolitan  area 
is  generally  described  as  a 
county  or  group  of  contiguous 
counties  with  at  least  one 
city  of  50,000  or  more.  In 
New  England,  it  is  defined  on 
a  town  or  city  rather  than 
county  basis. 

An  urbanized  area  contains 
at  least  one  city  of  50,000  or 
more  and  includes  surrounding 
closely  settled  incorporated  and 
unincorporated  areas. 


The  State 

688,862 

187,325 

185,870 

181,090 

97.4 

126,418 

185,300 

8,265 

4.5 

Urban  and  rural 

non-farm 

608,242 

169,334 

167,645 

163,425 

97.5 

109,014 

167,120 

7,860 

4.7 

Urban 

449,855 

127,523 

126,155 

123,775 

98.1 

76,243 

125,780 

6,795 

5.4 

Rural  non-farm 

158,387 

41,811 

41,490 

39,650 

95.6 

32,771 

41,340 

1,065 

2.6 

Rural  farm 

80,620 

18,491 

13,225 

17,665 

96.9 

17,404 

18,180 

405 

2.2 

S.M.A. 

Ogden  (Weber  City)  83,319 

23,574 

23,325 

22,840 

97.9 

14,092 

23,255 

140 

0.6 

Ogden  Urbanized 

Area 

Salt  Lake  City 

(Salt  Lake  City) 

274,895 

78,377 

77,485 

75,940 

98.0 

52,972 

77,265 

7,130 

9.2 

Salt  Lake  City 

Urbanized 

9.3 

Area 

227,368 

66,509 

65,695 

64,420 

98.1 

NA 

65,520 

6,085 

URBAN  PLACES 

Logan 

16,832 

4,828 

4,865 

4,815 

99.0 

3,021 

4,840 

25 

0.5 

Ogden 

57,112 

16,980 

16,825 

16,430 

97.7 

11,177 

16,760 

65 

0.4 

Provo 

28,937 

7,338 

7,150 

7,010 

98.0 

4,061 

7,120 

125 

1.8 

Salt  Lake  City 

182,121 

54,361 

53,700 

52,655 

98.1 

38,852 

53,525 

4,955 

9.3 

25 

0.5 

I 

65 

0.7 

A 

40 

0.6 

1 1 

175 

2.2 

' 

10 

0.5 

15 

0.9 

tf 

10 

1.0 

i 

15 

0.6 

It 

15 

0.9 

It! 

25 

1.6 

' 

: 

9.2 
2.9 
0.9 
0.8 
1.1 
1.0 
1.6 
1.8 
1.3 
0.8 
1.0 
0.6 
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MORE  FILM  TO  TV 


Seen  in  Justice  Crackdown 


TELEVISION  station  operators  to- 
day were  foreseeing  new  sources 
of  film  programming  following 
government  action  last  week  to 
force  motion  picture  producers  to 
release  16mm  feature  films  for 
video  use. 

Meanwhile,  protests  of  injustice 
*and  surprise  were  heard  from  film 
producers  as  they  went  into  anx- 
ious huddles  with  legal  batteries. 

Cause  was  a  civil  anti-trust  com- 
plaint filed  by  the  Dept.  of  Justice 
Tuesday  in  the  Federal  District 
Court  of  Los  Angeles. 

The  complaint  charges  12  motion 
picture  producing  and  distributing 
firms  with  conspiracy  to  restrain 
interstate  commerce  in  16mm  fea- 
ture films  (four  or  more  reels)  in 
violation  of  the  Sherman  Act. 

'Reasonable  Clearance  Periods' 

In  the  complaint,  the  government 
asks  the  court  to  enjoin  the  de- 
fendants from  entering  into  any 
agreements  protecting  theatre  own- 
ers from  competition  from  exhibi- 
tions of  16mm  feature  films  except 
that  reasonable  clearance  periods 
between  runs  may  be  granted. 
What  would  be  considered  "reason- 
able clearance  periods,"  the  com- 
plaint did  not  specify. 

In  addition,  the  complaint  also 
requests  the  court  to  enter  an 
order  directing  each  of  the  12  de- 
fendants to  grant  unrestricted 
leases  and  licenses  for  the  exhibi- 
tion, including  telecasting,  of  such 
feature  films. 

Regular  motion  picture  houses 
use  35mm  film.  Nearly  all  of 
these  same  movies,  when  shown  on 
TV,  are  reduced  to  16mm  for  easier 
and  less  expensive  handling. 

Most  16mm  feature  films  are 
made  by  the  companies  charged  in 
the  complaint.  Permission  to  show 
these  films  is  rarely  granted  until 
after  several  years  have  elapsed. 

Named  as  Defendants 

Those  named  as  defendants  were 
20th  Century-Fox  Film  Corp.; 
Warner  Bros.  Pictures  Inc.;  Warn- 
er Bros.  Pictures  Distributing 
Corp.;  RKO  Radio  Pictures  Inc.; 
Republic  Pictures  Corp.;  Republic 
Productions  Inc.;  Columbia  Pic- 
tures Corp.;  Screen  Gems  Inc.; 
Universal  Pictures  Co.  Inc.;  United 
World  Films  Inc.;  Films  Inc.,  and 
Pictorial  Films  Inc.  Neither  Para- 
mount Pictures  Corp.  nor  Metro- 
Goldwyn-Mayer  put  their  feature 
films  onto  16mm  widths,  a  Justice 
spokesman  said. 

In  Hollywood,  Herbert  J.  Yates, 
president,  Republic  Pictures,  ex- 
pressed surprise  that  his  firm  was 
named  in  the  complaint. 

Mr.  Yates  pointed  out  that  Re- 
public, for  the  past  12  months, 
has  been  making  movies  available 
to  video  through  its  wholly-owned 
.  subsidiary,  Hollywood  Television 
Service  Inc.    "We  do  not  know  of 


and  have  never  been  a  party  to 
any  conspiracy  to  refuse  to  serv- 
ice pictures  to  television,"  he  de- 
clared last  Wednesday. 

"We  now  have  contracts  with 
75  television  stations  and  we  are 
serving  approximately  40  markets 
out  of'  the  existing  63.  We  are 
making  every  effort  to  sell  the  other 
23.  These  40  markets  serve  ap- 
proximately 85%  of  the  potential 
TV  audience,"  Mr.  Yates  continued. 

The  Republic  executive  added, 
"We  cannot  understand  our  being 
included  in  such  a  purported  con- 
spiracy. No  representative  of  the 
Department  of  Justice  has  visited 
Republic  or  made  any  effort  to 
learn  the  true  facts  from  us  in  this 
matter." 

Abram  F.  Myers,  general  counsel 
and  board  chairman,  Allied  States 
Assn.  of  Motion  Picture  Ex- 
hibitors, reached  at  his  office  in 
Washington,  said  that  the  Attor- 
ney General  apparently  was  trying 
"to  play  the  role  of  Robin  Hood 
and  snatch  profits  of  the  movie 
exhibitors  and  give  them  to  televi- 
sion." The  association  represents 
some  4,500  exhibitors  in  the  East, 
South,  Midwest  and  Southwest. 

Mr.  Myers  charged  that  the  com- 
plaint was  "a  perversion  of  anti- 
trust laws"  which  "destroys  com- 


petition rather  than  fosters  it,  and 
is  not  in  the  public  interest." 

He  leveled  a  counter  charge 
against  the  Dept.  of  Justice  say- 
ing that  "It  is  a  political  move  try- 
ing to  erect  a  new  industry  on  top 
of  the  ashes  of  an  established  one. 
It  is  like  trying  to  give  television  a 
monopoly  status,"  Mr.  Myers  de- 
clared. 

He  added  that  movie  exhibitors 
cannot  exist  if  the  same  pictures 
are  offered  free  at  home  via  video 
that  are  being  offered  in  movie 
houses  charging  admission. 

'Streetcar'  Now  Available 

Theatre  Owners  of  America  Inc., 
a  trade  association  of  the  larger 
motion  picture  theatres,  is  named 
as  a  co-conspirator  but  is  not  made 
a  defendant. 

For  non-theatrical  entertainment 
use,  practically  all  major  film  firms 
do  put  their  features  onto  16mm 
film.  For  example,  last  week  Warn- 
er Bros,  announced  that  "Streetcar 
Named  Desire"  is  now  available 
on  this  width. 

There  is  said  to  be  a  backlog 
of  some  5,000  feature  films  on  the 
16mm  width,  although  it  was  con- 
ceded that  the  majority  would  be 
outdated  for  TV  use.  It  is  believed, 
however,  that  as  many  as  2,000  of 


these  features  would  be  welcome 
additions  to  any  station's  program 
schedule. 

Commenting  on  the  complaint, 
Attorney  General  James  P.  Mc- 
Granery  said,  "This  suit  is  filed 
as  part  of  the  continuing  program 
of  the  anti-trust  division  to  pre- 
vent businessmen  and  others  from 
combining  to  place  restrictions  upon 
what  members  of  the  general  pub- 
lic may  see  on  their  television 
sets." 

The  government's  action  was 
generally  welcomed  in  telecasting 
circles.  Richard  Doan,  program  di- 
rector, WCBS-TV  New  York,  told 
Broadcasting  •  Telecasting  that 
no  major  studio  has  as  yet  made 
its  films  available  for  TV.  Mr.  Doan 
said,  "We'd  be  delighted  if  this 
suit  should  result  in  giving  us  a 
chance  to  get  some  of  these  pic- 
tures." 

Pressure  of  motion  picture  the- 
atre operators,  who  fear  TV  com- 
petition, has  been  the  main  reason 
that  major  studios  have  withheld 
their  features  from  television,  Mr. 
Doan  opined. 

It  was  learned  from  West  Coast 
sources  that  several  producing  com- 
panies would  like  to  release  many 

(Continued  on  page  70) 


mi  SALES 


Network  Drop  in  June 


BROADCAST  network  (radio  and 
TV)  gross  time  sales  in  June 
totalled  $26,257,813,  a  drop  of  8.5% 
from  the  May  combined  gross  of 
$28,697,813  according  to  figures 
released  last  week  by  Publishers 
Information  Bureau.  Compared  to 
June  1951,  when  the  radio  and 
video  networks  sold  $24,000,208 
worth  of  time  to  advertisers,  the 
June  1952  figure  represents  a  9.4% 
increase. 

The  four  radio  networks  in  June 
had  gross  time  sales  of  $12,932,841, 


a  decrease  of  7.6%  from  the  May 
gross  of  $13,996,126.  In  comparison 
to  June  1951,  this  June's-  total  is 
down  12.9%. 

Combined  TV  network  billings 
in  June  totalled  $13,324,972,  a  de- 
cline of  9.4%  from  the  $14,701,827 
gross  in  May,  but  an  increase  of 
45.7%  over  the  June  1951  combined 
TV  network  time  sales  of  $9,147,- 
093. 

It  should  be  remembered  that  the 
dollar  figures  for  the  four  radio 
networks  are  not  strictly  compar- 


able in  terms  of  actual  revenue. 
On  July  1,  1951,  NBC  and  CBS  put 
through  10%  overall  rate  reduc- 
tions which  are  reflected  in  the 
gross  figures  reported  by  PIB.  ABC 
and  MBS  accomplished  the  same 
end  by  increased  discounts  which 
did  not  affect  their  one-time  base 
rates  and  so  are  not  reflected  in  the 
PIB  figures. 

Sales  figures  for  June  and  the 
first  six  months,  itemized  by  indivi- 
dual networks  and  with  this  year 
compared  to  last,  follow: 


ABC 
CBS 
MBS 
NBC 
Total: 


1952 

Jan. 

Feb. 

March 

April 

May 

June 

Total: 


Network  Radio 

June  1952        June  1951        Jan. -June  Jan. -June 

1952  1951 

$  3,001,314    $  2,720,268    $19,403,716  $17,385,156 

4,590,536       6,201,963     29,601,495  39,160,107 

1,632,977       1,191,691      10,262,680  8,859,908 

3,708,014       4,739,193      24,183,934  30,000,036 

$12,932,841     $14,853,115    $83,451,825  $95,405,207 

Network   Radio   Totals   to  Date 

ABC             CBS              MBS             NBC  Total 

$  3,301,479  $  5,161,397  $  1,699,282  $  4,357,353  $14,519,511 

3,177,970     4,788,507      1,600,399     3,994,018  13,560,894 
3.355,715      5,154,077  1,826,527 
3,244,146      4,943,400  1,681,924 
3,323,092     4,963,578*  1,821,571 
3,001,314     4,590,536  1,632,977 


4,184,074  14,520,393 

4,078,593  13,948,063 

3,861,882  13,970,123* 

3,708,014  12,932,841 


$19,403,716  $29,601,495  $10,262,680  $24,183,934  $83,451,825 


Network 

Television 

ABC 

$  1,276,250  $ 

1,437,593 

$10,714,033 

$  8,378,853 

CBS 

5,385,820 

2,900,782 

32,451 ,094 

17,069,328 

DuMont 

758,356 

564,478 

4,498,630 

3,060,566 

NBC 

5,904,546 

4,244,240 

41,067,493 

26,739,532 

Total: 

$13,324,972 

$9,147,093 

$88,731,250 

$55,248,279 

Network  Television  Totals 

to  Date 

1952 

ABC  CBS 

DuMONT 

NBC 

Total 

Jan. 

$  2,020,461  $  5,074,643 

$  717,148 

$  7,259,307 

$15,071,559 

Feb. 

2,148,467  5,103.043 

748.544 

6.813.549 

14,813,603 

March 

2,065,052  5.643.123 

760,593 

7.320.358 

15.789,126 

April 

1.699,760  5.641,831 

738.926 

6,946,751 

15,027,268 

May 

1 .504,043*  5,602.634 

775,063 

6,822,982 

14,704.722* 

June 

1.276,250  5.385.820 

758.356 

5.904.546 

13.324.972 

Total: 

$10,714,033  $32,451,094  S  4,498,630  $41,067,493  $88,731,250 

*  Revised  as  of  July  22,  1952 
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BY  THE  TIME  this  is  read  the 
hundreds  of  workers  who 
made  possible  the  television ' 
coverage  of  the  Republican  and 
Democratic  conventions  will,  if  net- 
work managements  have  any  heart, 
be  luxuriating  at  resorts  of  their 
choice,  probably  beyond  range  of 
either  a  politician's  voice  or  a  tele- 
vision signal. 

They  are  entitled  to  sumptuous 
vacations. 

There  cannot  be  any  doubt  that 
at  both  conventions  television  so 
conclusively  proved  its  usefulness 
that  there  should  now  be  infinitely 
less  difficulty  in  obtaining  its  ad- 
mission to  public  events  than  has 
been  encountered  in  the  past.  This 
achievement,  however,  would  not 
have  come  about  if  television,  which 
after  all  is  only  an  instrument,  had 
not  been  operated  skillfully  and 
with  imagination. 

The  enormous  intricacy  of  plan- 
ning and  carrying  out  the  coverage 
of  affairs  that  were  not  confined 
to  a  single  location  but  dispersed 
in  several  places  would  have  ex- 
cused many  blunders.  It  is  testi- 
mony to  the  technical  competence 
of  the  television  staffs  that,  as  far 
as  this  reviewer  saw,  of  blunders 
there  were  amazingly  few. 

To  say,  however,  that  it  was 
technically  competent  is  to  detract 
from  the  production.  Indeed  at 
times  there  was  true  photographic 
art  on  the  television  screen. 

One  series  of  shots  during  the 
demonstration  for  Vice  President 
Barkley  ranks  with  the  best  cine- 
matography that  this  reviewer  has 
ever  seen  emerge  from  the  most 
elaborate  Hollywood  studio,  and  it 
must  be  emphasized  that  this  was 
not  a  rehearsed  picture  but  spon- 
taneous coverage  of  a  living  event. 

The  shots  were  made  in  front  of 
the  speaker's  stand.  An  endless 
parade  of  state  placards  bobbed  by, 
in  close-up  on  the  screen.  Among 


FRANK  STANTON  (I),  CBS  president, 
visits  Edward  R.  Murrow,  newsman, 
at  CBS-TV's  control  studio  "A"  in 
the  Chicago  Amphitheatre  during  the 
Democratic  convention.  Westing- 
house  Electric  Corp.  sponsored  CBS- 
AM-TV  coverage. 
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them,  the  viewer  could  catch 
glimpses  of  the  Vice  President 
smiling,  occasionally  waving  to  the 
crowd.  Almost  any  still  taken  out 
of  this  series  would  be  worth  fram- 
ing. 

Though  it  would  be  hopeless  to 
mention  all  the  commentators  and 
reporters  who  deserve  favorable 
notice,  a  special  word  ought  to  be 
said  for  Walter  Cronkite,  the  pivot 
man  for  CBS-TV,  who,  assigned  to 
provide  explanation  of  the  goings- 
on,  sometimes  at  challenging 
length,  never  fell  into  banalities — 
even  when  there  was  not  very  much 


to  be  said. 

All  the  big  mistakes  at  the 
Democratic  convention  were  made 
by  politicians  who,  apparently  for- 
getting that  the  television  audience 
was  not  composed  of  docile  party 
hacks,  orated  far  beyond  the  limits 
of  the  average  man's  interest,  not 
to  mention  wakefulness.  Possibly 
the  greatest  offender  in  this  regard 
was  Speaker  of  the  House  Sam 
Rayburn.  Though  this  reviewer  did 
not  exactly  time  Mr.  Rayburn's 
speech  of  Wednesday  night,  he  es- 
timates that  it  ran  well  into  Thurs- 
day. 

The  entire  broadcasting  industry, 
and  certainly  the  U.  S.  public,  too, 
owes  the  convention  coverage  staffs 
a  demonstration,  complete  with 
placards  and  brass  bands. 


Herblock  in  The  Washington  Post 


Radio— Television  Highlights  Last  Week  in  Chicago 


DESPITE  earlier  misgivings,  CBS 
expects  to  wind  up  its  convention 
coverage  with  "a  bit  of  profit"  or 
at  worst,  "a  wash  deal."  This  view 
was  expressed  by  Frank  Stanton, 
CBS  president,  in  Chicago  Sunday 
(July  20)  to  counsel  with  his  con- 
vention staff  and  inspect  arrange- 
ments. He  said  that  Westing- 
house  has  expressed  enthusiasm 
over  results  derived  from  its  spon- 
sorship of  convention  proceedings. 

TELEVISION  can  add  to  misery 
of  bald-headed  men  but  one  top- 
level  Democrat  deficient  in  the  hair 
department — Rep.  Sam  Rayburn  of 
Texas — got  an  assist  from  CBS- 
TV  make-up  experts  for  his  ap- 
pearances at  the  convention.  House 
Speaker  Rayburn  —  permanent 
chairman  of  the  convention — 
learned  that  Amphitheatre  lights 
would  reflect  off  bald  areas  into 
TV  cameras  and  create  distortion. 
Accordingly,  he  decided  to  be 
guided  by  suggestion  of  CBS-TV 
experts. 

SEN.  ESTES  KEFAUVER  told  an 
ABC-TV  makeup  man  he  never  ap- 
pears on  video  without  makeup, 
but  Sen.  Richard  Russell  remarked 
that  he  would  forego  greasepaint 
inasmuch  as  no  amount  of  it  would 
improve  his  facial  features  or 
grow  hair  on  his  pate. 

THE  TELEPROMPTER,  which 
originally  had  been  ruled  out  for 
the  Demos',  after  the  GOP's  had 
encountered  two  or  three  difficul- 
ties, moved  back  in,  but  in  an  en- 
tirely different  setting.  To  avoid 
direct  Zoomar  pickups,  the  auto- 
matic pacing  device  was  built  into 
the  speaker's  stand,  invisible  to  the 
audience.  It's  understood  that 
keynoter  Dever  insisted  upon  its 
use.  At  the  11th  hour  Monday, 
prior  to  Gov.  Dever's  talk,  a  second 
TelePrompter  was  installed  in 
front  of  the  rostrum. 


CAMERAS    in    Convention  Hall 


showed  no  red  lights,  indicating 
they  were  in  use.  That  was  to  out- 
smart the  delegates  and  the  audi- 
ence, who  learned  the  red  light 
trick  during  the  GOP  Convention, 
and  "mugged."  It  was  at  sug- 
gestion of  CBS  President  Stanton 
that  the  red  light  "blackout"  was 
instituted. 

#    &  # 

HILTON  Hotel,  headquarters  for 
the  convention  in  off -meeting  hours, 
tapped  broadcasters  heavily  with 
charges  for  AC  lines  and  video 
cables.  Radio  men  paid  $25  for 
each  alternate  current  line  piped 
into  a  room,  as  the  hotel  proper 
has  only  DC  current  on  which  most 
broadcast  equipment  does  not  oper- 
ate. They  also  paid  $80  for  hooking 
a  TV  set  or  monitor  into  the  hotel's 
master  antenna  system. 

JOSEPH  KATZ,  president  of  the 
advertising  agency  handling  the 
Democratic  Committee  account, 
personally  supervised  the  Conven- 
tion Hall  and  Conrad  Hilton  Hotel 
displays,  heading  a  staff  of  a  dozen. 
His  staff  included  John  McHugh, 
senior  vice  president,  Bob  Swan, 
vice  president  and  radio  and  tele- 
vision director,  Harry  Cullan,  art 
head,  and  Lloyd  Whitebrook,  vice 
president  in  the  New  York  office. 

CHARLIE  DAY,  covering  the  con- 
ventions for  WGAR  Cleveland,  and 
Cleveland's  mayor,  a  delegate, 
came  out  of  the  corners  shaking 
hands  last  week  in  a  broadcast  in- 
terview. The  mayor  neglected  to 
show  up  for  an  air  show  with  Mr. 
Day  last  November,  at  which  time 
the  newsman  so  informed  the  pub- 
lic and  declared  a  25-minute  silence 
in  his  honor's  honor. 

TRIPLE-THREAT  man  in  Chi- 
cago was  Don  Hirsch  of  Pittsburgh, 
attorney  and  national  vice  presi- 
dent of  the  American  Federation  of 
Radio  Artists,  who  covered  the  pro- 
ceedings for  WJAS  (CBS)  Pitts- 
burgh and  the  Pittsburgh  Press.  A 
political-news  specialist,  Mr.  Hirsch 


fed  a  daily  15-minute  live  show  to 
the  station  from  WBBM  (CBS) 
Chicago,  getting  page  one  radio 
mentions  daily  in  the  Press. 

*  *  * 

THEY'RE  calling  CBS-TV's  Walter 
Cronkite  "Paley's  Comet,"  an 
accolade  denoting  his  new  stardom. 
Mr.  Cronkite,  former  Moscow 
bureau  chief  of  United  Press,  shep- 
herded the  network's  video  news 
operation  as  his  first  major  broad- 
cast assignment  after  working  on 
the  Washington  staff  for  about  a 
year. 

*  *  * 

JIM  BORMANN,  news  director  of 
WCCO  Minneapolis  and  president 
of  the  National  Assn.  of  Radio 
News  Directors,  was  one  of  six  ra- 
dio-TV combination  men  to  work  on 
the  conventions,  and  one  of  four  to 
be  called  in  by  CBS  network  from 
its  affiliated  stations.  Others  in- 
cluded Rex  Davis,  KMOX  St.  Louis; 
Grant  Holcomb,  KNXT  (TV)  Los 
Angeles;  Charles  Ashley,  WEEI 
Boston  and  Charles  Shaw,  WCAU 
Philadelphia.  Mr.  Bormann,  get- 
ing  his  TV  baptism  in  the  fire  of 
both  conventions,  made  his  first 
video  appearance  an  hour  after 
getting  off  the  plane  in  Chicago. 
In  the  next  three  hours,  he  made 
three  more — becoming  a  veteran 
by  day's  end. 

WALTER  J.  BROWN,  president 
and  general  manager,  WORD  Spar- 
tanburg, S.  C,  found  himself  in 
the  unique  position  of  being  both 
correspondent  and  delegate  to  the 
Democratic  convention.  He  par- 
ticipated in  the  decisions  of  the 
delegation,  including  the  walk-out 
because  of  the  Civil  Rights  plank, 
and  then  phoned  or  taped  the  stories 
to  his  station.  He  also  covered  the 
GOP  convention. 

*      *  * 

WHILE  many  accolades  were  given 
radio  and  television,  it  took  Mike 
DiSalle,  former  price  administrator 
and  now  candidate  for  the  Senate 
from  Ohio,  to  deal  in  dollar  practi- 
calities. Addressing  the  convention 
on  the  explosive  Credentials  Com- 
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AT  base  of  placard  denoting  the  Key- 
stone State  is  alternate  Democratic 
delegate  I.  D.  Wolf  (I)  KQV  Pitts- 
burgh, who  greets  former  Sen.  Fran- 
cis Meyers  (D-Pa.),  delegation  chair- 
man, at  Chicago. 
*    *  # 

mittee  issue,  he  commented:  "The 
price  of  television  time  being  what 
it  is,  no  candidate  can  afford  to  let 
an  opportunity  to  get  it  free  go 
by." 

ON  HAND,  covering  for  WTIC 
Hartford,  was  Paul  W.  (Fritz) 
Morency,  chairman  of  the  Inde- 
pendent Network  Affiliates  Com- 
mittee. He  also  covered  the  GOP 
proceedings.  He  was  able  to  keep 
in  close  touch  with  the  rate  situa- 
tion, since  virtually  all  of  the  net- 
work brass  was  on  hand  in  Chicago 
too,  at  both  conventions. 


ILLINOIS'  harried  governor,  Adlai 
Stevenson,  summed  up  his  frustra- 
tion during  the  convention  opener 
Monday.  Handed  a  microphone  by 
a  staffer  of  WIRL  Peoria,  and  asked 
to  "say  something  to  the  folks 
back  home,"  Gov.  Stevenson  said 
simply,  "Oh,  how  I  wish  I  were  in 
Peoria!" 

ONLY  broadcaster-delegate  to  ad- 
dress the  convention  as  of  late 
Thursday  was  Storm  Whaley,  gen- 
ral  manager,  KUOM  Siloam 
Springs,  Ark.,  who  placed  in  nomi- 
nation Sen.  Fulbright,  Arkansas' 
favorite  son. 


OKLAHOMA  angles  were  explored 
radio-wise  at  both  conventions  by  a 
crew  of  three  from  WKY  Okla- 
homa City,  Jack  Lovell,  chief  en- 
gineer; Gene  Dodson,  administa- 
tive  assistant,  and  Grant  Foster, 
announcer.  The  men  fed  three  and 
four  live  shows  daily  from  a  suite 
at  the  headquarters  hotel,  leaving 
TV  coverage  to  the  networks  for 
WKY-TV. 

CONVENTION  delegates  included 
James  C.  Petrillo,  president  of  the 
American  Federation  of  Musicians, 
and  R.  E.  O'Brien,  general  man- 
ager, KIUP  Durango,  Col. 

AT  LEAST  one  broadcaster — Sam 
R.  Sague,  president  and  general 
manager  of  WSRS  Cleveland,  Ohio 
— went  on  record  with  lavish  praise 
for  credentials  job  performed  by 
D.  Harold  McGrath  and  Robert 
Menough,  superintendents  of  Sen- 


ate and  House  Radio-TV  Corre- 
spondents Galleries,  and  their  as- 
sistants, respectively.  "Such  cred- 
itable service  should  not  go  un- 
recognized in  the  radio  world,"  Mr. 
Sague  said.  WSRS  was  one  of 
handful  of  independents  which 
actually  originated  broadcasts  in 
Chicago. 


MOST  televised  man  in  nation  last 
week  was  J.  Leonard  Reinsch,  man- 
aging director  of  the  Cox  Radio 
&  Television  Stations,  on  leave  as 
consultant  to  the  Democratic  Na- 
tional Committee.  Much  as  he 
tried  to  avoid  the  head-on  zoomers, 
he  was  picked  up  in  almost  every 
rostrum  shot,  and  to  all  intents 
was  the  production  manager  of  the 
convention. 


ELITE  among  the  multitudes  of 
engineers  on  hand  was  NBC's 
George  McElrath,  who  occupied  a 
premium  position  on  the  speaker's 
stand.  As  audio  engineer  for  the 
Democratic  National  Committee,  he 


NBC  standard  mobile  unit  (I)  is  dwarfed  by  NBC's  super-mobile  unit,  a  "TV 
studio  on  wheels."  The  super-mobile  truck  has  been  transmitting  pictures 
while  rolling  along  Chicago  streets  during  the  Democratic  convention. 


checked  sound  levels  and  positions 
of  five  mikes  on  the  rostrum  for 
each  speaker.  Stand  had  two  public 
address  mikes  and  three  for  the 
networks.  A  small  "peanut"  mike 


was  placed  by  the  gavel  sounding- 
board. 

JAMES  C.  PETRILLO,  AFM  pres- 

(Continued  on  page  28) 


LOCALS'  COVERAGE  Agqin  Hits  High  Mork 


THE  NATION'S  stations  will  breathe  more  easily  this  week,  welcome 
back  key  news  personnel  and  resume  conventional  programming,  now 
that  the  big  political  nominating  conventions  are  history. 

Once  again  last  week,  independent  and  remote-minded  outlets  threw 

away  their  clocks  and  bent  their  ★  

energies  to  the  public  service  task 
of  keeping  local  listeners  apprised 
of  convention  developments  from 
the  actual  scene — Chicago's  Inter- 
national Amphitheatre. 

Coverage  of  the  Democratic  Na- 
tional Convention — broadcasting's 
second  "C-Day"  during  July  — 
proved  just  as  comprehensive  and 
thorough  as  that  accorded  the  GOP 
parley  [B»T,  July  14].  Both  radio 
and  television  stations  pulled  out 
the  stops,  limited  only  by  their 
physical  and  equipment  resources. 
Local  i  commercial  commitments 
again  took  a  sound  beating. 

A  number  of  radio-TV  broad- 
casters were  on  hand  for  both  con- 
ventions. At  last  week's  Democratic 
conclave,  WTIC  Hartford  was  rep- 


resented by  Paul  W.  Morency,  vice 
president  and  general  manager, 
and  Leonard  J.  Patricelli,  program 
director.  They  phoned  in  late  de- 
velopments, especially  on  Connecti- 
cut delegate  activities. 

WLW  Cincinnati's  delegation  of 
newsmen,  officials  and  engineers 
flew  in  a  chartered  plane  to  Chi- 
cago to  be  on  the  scene  for  the  con- 
vention. Group  was  met  by  other 
WLW  staff  members  who  prepared 
the  Crosley  station's  52  news  com- 
mentaries and  interview  shows  last 
week.  WLW  newsmen  included 
Peter  Grant,  John  Baker  and  Terry 
Flynn.  WLWT  (TV)  took  films  of 
localized  interest  for  use  on  various 
news  programs,  supplementing  a 


COMPARING  notes  after  DuMont  TV  Network's  Convention  Roundup  are 
(I  to  r)  Frank  Caniff,  New  York  Journal-American;  James  L.  Caddigan,  DTN 
director  of  programs  and  productions;  William  Randolph  Hearst  Jr.,  news- 
paper publisher,  and  David  Lowe,  DTN  producer.  Program  was  presented 
nightly  during  the  convention  in  cooperation  with  the  Journal-American. 


schedule  of  daily  telecasts. 

WJR  Detroit  newsmen  reported 
on  all  regular  news  programs  by 
direct  cut-in  from  Chicago.  They 
teamed  with  CBS  newsmen  to  give 
a  rounded  picture  of  proceedings 
and  developments.  Station's  mobile 
studio  also  was  pressed  into  action. 
WJR  staff  included  George  Cush- 
ing,  Jack  White,  Joe  Hainline  and 
Blanche  Parent  Wise. 

Denver  heralded  the  advent  of 
TV  by  jamming  exhibition  rooms 
of  the  Shirley  Savoy  Hotel  to  see 
closed  circuit  telecasts  put  on  by 
KLZ  and  KOA  who  cooperated  with 
17  leading  set  distributors  to  place 
the  receivers.  Event  also  was  held 
during  the  GOP  meet.  In  addition, 
KFEL-TV,  the  nation's  newest  TV 
outlet,  carried  dedicatory  conven- 
tion activities  on  Channel  2. 

WBAL-AM-TV  Baltimore  had 
News-Post  reporters  take  films  and 
fly  them  to  the  station  for  use  last 
week.  Daily  comments  by  Lou  Az- 
rael,  newspaper  columnist,  were 
phoned  from  Chicago  and  recorded 
for  use  on  radio. 

WAAM  (TV)  Baltimore  used 
"off-the-air"  pictures  as  slides  to 
summarize  the  convention.  John  A. 
Kelly  Jr.,  staff  photographer,  took 
still  pictures  which  were  developed 
and  printed  as  35mm  slides. 

WWDC  -  AM  -  FM  Washington 
claimed  complete  coverage  through 
MBS  of  the  Democratic  convention, 
bridging  a  close  schedule  of  base- 
ball games  and  other  features  to  do 
it.  WWDC-FM,  Transit  Radio  out- 
let, gave  at  least  three  newscasts 
per  hour  and  ballot  counts  every 
four  minutes  during  the  nomina- 
tion proceedings. 

WASH-FM  Washington  took  a 
half-page  ad  to  announce  150,000 
FM  sets  in  the  metropolitan  area 

(Continued  on  page  30) 
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Locals'  Coverage 

(Continued  from  page  29) 

and  to  plug  full  coverage  of  the 
convention. 

WPIX  (TV)  New  York  orig- 
inated its  City  Hall  program  di- 
rectly from  Chicago  last  Tuesday 
as  James  Farley  presided  over  a 
panel  of  political  experts.  Telecast 
emanated  from  studios  of  WGN 
Chicago  and  was  last  of  a  special 
two-program  series  sponsored  by 
Vim  Stores  of  New  York. 

WLAG  LaGrange,  Ga.,  claimed 
coverage  by  one  of  the  youngest 
correspondents  at  the  convention — 
18-year-old  Joel  Lynch — who  tape- 
recorded  interviews  for  station's 
daily  use.  Young  Lynch  was  one  of 
the  local  winners  of  the  annual  "I 
Speak  for  Democracy"  contest. 

Literally  Moved  Station 

WSRS  Cleveland,  Ohio,  claims  it 
literally  moved  its  station  facilities 
to  Chicago  for  both  conventions. 
Besides  its  radio  and  master  con- 
trol booths,  WSRS  maintained  two 
broadcast  origination  points  within 
the  Amphitheatre,  plus  five  line 
outlets  in  the  Conrad  Hilton  Hotel. 
Top  station  personnel,  headed  by 
President  and  General  Manager 
Sam  Sague,  aired  newscasts  via 
direct  line  from  Chicago's  Mary- 
land Hotel.  Interviews  also  were 
included  by  the  station,  which  oper- 
ates 24  hours  a  day. 

WCUM  Cumberland,  Md.,  a  250 
w  station,  sent  three  correspond- 
ents— Bill  Criswell,  El  Steinmann 
and  Mai  Campbell — to  the  conven- 
tion last  week.  Claiming  to  be  one 
of  the  smallest  stations  to  cover 
both  political  conclaves,  WCUM  re- 
ported by  telephone  and  tape  re- 
cording. 


WRAC  PROTESTS 

Rival  Station  Transfer 

WRAC  Racine,  Wis.,  filed  a  formal 
petition  with  FCC  last  Tuesday 
protesting  the  proposed  transfer  of 
control  of  WRJN-AM-FM  Racine 
to  the  Journal-Times  Co.,  publisher 
of  the  Racine  Journal-Times  "in 
the  light  of  the  monopolistic  con- 
duct" of  the  newspaper. 

Racine  Broadcasting  Co.,  licensee 
of  WRJN,  in  June  [B*T,  June  23] 
applied  for  transfer  of  control  of 
the  station  from  the  First  National 
Bank  &  Trust  Co.  of  Racine,  as 
executor  under  the  will  of  Frank  R. 
Starbuck,  deceased,  and  Harry  R. 
LePoidevin,  to  the  Journal-Times 
Co.,  by  transferring  197  of  200 
shares  for  $157,600.. 

WRAC  Inc.,  WRAC  licensee,  pre- 
viously had  made  informal  protest 
of  the  proposed  transfer,  and  asked 
for  an  FCC  hearing,  charging 
monopoly.  WRAC  alleges  that 
WRJN  and  the  newspaper  have 
been  under  common  management, 
although  separately  owned.  WRAC 
further  asserts  the  newspaper  has 
discriminated  against  its  program 
log  listings.  WRJN  and  the  news- 
paper- have  denied  the  charges 
[B«T,  July  21]. 


DEMOCRATIC  convention  credentials  go  to  Kit  Fox,  Crosley  stations  special 
broadcast  services  director,  from  (I  to  r)  Robert  M.  Menaugh,  House  radio 
gallery  superintendent;  D.  Harold  McGrath,  Senate  gallery  superintendent, 
and  Con.  J.  D'Andrea,  his  assistant. 


HORSE  RACING 


Community  Says  Airing 
Is  in  Public  Interest 


the 


MAINTAINING  that  the  information  it  broadcasts  on  horse  racing  is 
in  the  public  interest,  Community  Broadcasting  Service  Inc.,  licensee 
of  WWBZ  Vineland,  N.  J.,  last  week  petitioned  FCC  for  reconsidera- 
tion and  grant  of  license  renewal  without  a  hearing. 

The  station,  which  was  cited  with  ★—  

15  others  last  February  [B*T, 
March  3]  by  the  FCC  for  carrying 
horse  racing  news  programs,  has 
been  put  on  temporary  license  by 
the  Commission.  Attorneys  for 
WWBZ  are  P.  W.  Seward  and  A.  L. 
Stein,  Washington. 

WWBZ  has  continued  broadcast- 
ing its  horse  racing  results  despite 
being  put  on  temporary  license. 

The  petition  stated  that  WWBZ 
asked  listeners  to  write  whether 
they  felt  broadcasts  of  sports  news 
and  racing  information  were  in  the 
public  interest  and  that  of  363 
replies,  only  six  writers  felt  they 
were  not.  It  cited  letters  from 
the  chiefs  of  police  of  Vineland  and 
the  township  of  Landis,  N.  J., 
praising  WWBZ's  community  work 
and  absolving  the  station  from  any 
connection  with  illegal  gambling 
interests. 


Entries  Not  Broadcast 

The    station   said   it  does 


orders  issued  by  the  FCC," 
petition  said. 

It  itemized  rules  laid  down  for 
station  announcers  handling  sports 
and  horse  racing  news  which  mini- 
mize the  latter  and  caution  against 
giving  away  information  which 
could  be  used  by  illegal  gambling 
interests. 

WWBZ  said  it  devotes  only  13  to 
15  minutes  to  racing  news  between 
1:30  p.m.  and  5:45  p.m.  daily  and 
that  more  time  is  given  to  baseball 
scores.  It  cited  other  programs 
and  public  service  programs  and 
announcements  which  it  said  take 
up  most  of  its  schedule. 

WWBZ,  the  petition  stated,  "is 
located  in  an  area  where  many  and 
diverse  sports  events  take  place 
and  almost  everyone  takes  an  un- 
usual interest  in  sports.  .  .  .  Only 
a  small  amount  of  time  during  this 
program  is  devoted  to  news  of 
horse  racing." 


not 


broadcast  entries,  probable  jockeys, 
jockey  changes,  winning  jockeys, 
weights,  selections,  next  post  time, 
time  of  race,  results  in  code,  run- 
ning accounts  of  races  or  pre-race 
betting  odds.  Broadcasts  are  made/,,  'ABC 
only  of  scratches  "available  at 
local  newsstands  at  least  two  hours 
before  our  broadcasts,"  of  "off 
times"  at  least  15  minutes  after- 
ward, track  and  weather  conditions 
with  scratches,  and  mutuels  or 
prices  "at  least  15  minutes  after 
race,"  with  race  and  post  positions 
results  at  the  same  time. 

Answering  other  issues  in  the 
FCC  citation,  WWBZ  said  its  source 
of  horse  racing  information  is  the 
United  Press  teletype  service,  "the 
same  sports  service  that  is  used 
by  newspapers."  It  said  its  spon- 
sors have  nothing  to  do  with  the 
handling  of  broadcasts  or  of  their 
contents. 

WWBZ  has  not  dealt  or  dis- 
cussed with  other  stations  the 
methods  of  handling  racing  infor- 
mation except  to  ask  "for  their 
views  and  possible  clarification  of 


STEEL  STRIKE 

Ludy  Says  Radio  Ignored 

ALLEGED  discrimination  against 
radio  by  the  steel  companies  was 
the  subject  of  vehement  protests 
at  a  recent  meeting  of  the  Kansas 
Assn.  of  Radio  Broadcasters  in 
Wichita. 

In  a  July  17  letter  to  NARTB 
President  Fellows,  Ben  Ludy, 
KARB  president,  filed  a  formal 
protest  against  the  "discriminate 
action  of  the  steel  industry  in  be- 
half of  newspapers  as  a  media  over 
radio."  This  was  in  reference  to 
the  newspaper  advertising  under- 
taken by  the  steel  companies  to 
explain  their  side  of  the  labor  con- 
troversy which  was  terminated  last 
Thursday. 

"Contrariwise,"  said  Mr.  Ludy, 
"the  radio  industry,  through  the 
press  services  as  well  as  by  public 
relations  operators  for  the  steel 
industry,  was  bombarded  with  news 
stories  in  behalf  of  the  steel  in- 
dustry." 

Mr.  Ludy  also  pointed  out  that 
the  major  networks  "were  most 
generous  in  allotting  time  to  both 
sides  in  the  steel  controversy — 
management  as  well  as  labor." 


School  FM  Funds 

TO  PROVIDE  practical  training 
for  students  in  radio  and  television 
at  Edison  Technical  School,  the 
Seattle  Public  School  Board  has 
authorized  a  budget  of  $10,000  for 
the  first  year's  operation  of  an  FM 
station.  The  funds  would  cover 
equipment  and  personnel.  An  ap- 
plication has  not  been  filed  with 
FCC,  school  officials  said,  and  it 
is  expected  that  the  next  few 
months  will  be  devoted  to  getting 
ready  for  the  broadcast  operation, 
including  the  purchase  of  used 
equipment. 


POLITICAL  PEEKABOO 

Played  by  ABC  Newsman 

#■  : — 

1  scored  a  unique  television 
scoop  on  the  opening  day  of  the 
convention.  Newsman  Martin  Ag- 
ronsky,  who  moved  around  the  con- 
vention hall  with  ball-bearing 
speed,  maneuvered  exclusive  shots 
of  the  Louisiana  caucus  behind 
doors  as  members  discussed  the 
proposed  loyalty  amendment. 

Mr.  Agronsky  found  an  obscure 
crack  in  the  doorkeeper's  room  at 
the  hall,  commandeered  six  engi- 
neers and  a  studio  camera  and  had 
his  crew  push  the  lens  through  the 
over-size  crack.  The  wide-angle 
lens  was  opened  after  it  went  into 
the  room  so  that  the  sweep  was 
enlarged. 

Although  there  was  no  audio 
available,  Mr.  Agronsky  kept  up 
a  commentary  on  possible  pro  and 
con  positions  of  the  delegates,  and 
also  explained  how  the  camera  had  * 
been  smuggled  in. 


J.  Lester  Gasser 

J.  LESTER  GASSER,  43,  control- 
ler and  assistant  treasurer  of 
Stromberg-Carlson  Co.,  Rochester, 
N.  Y.,  and  Treasurer  of  Strom- 
berg-Carlson Co.  Ltd.  of  Toronto, 
died  suddenly  of  a  heart  attack 
last  Tuesday  while  on  a  Lake  On- 
tario fishing  trip.  Mr.  Gasser  was 
first  affiliated  with  Stromberg- 
Carlson's  cost  department  in  1929, 
and  his  association  with  the  Cana- 
dian branch  began  in  1944.  He  is 
survived  by  his  wife,  Marion;  a 
son,  a  daughter,  his  parents  a 
brother  and  two  sisters. 
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Harrington  on  WNEW 

BILL  HARRINGTON,  vocalist,  on 
Aug.  11  fills  the  12-1  p.m.  EDT 
period  on  WNEW  New  York.  He 
replaces  Bob  Haymes  who  was  re- 
leased by  that  station  to  join 
WCBS  New  York  in  an  unusual 
deal  in  which  his  two-vear  contract 
was  sold  to  WNEW.  Bill  Kaland, 
WNEW  program  director,  is  pre- 
paring a  format  for  Mr.  Harring- 
ton in  which  all  of  his  talents —  j 
ringing,  piano  and  accordion  play-  j 
ing — will  be  utilized. 
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blondes ... 

Successful  advertising  goes  with  W-I-T-H  just  like  peroxide  goes 
with  blondes!  And  how  the  local  merchants  do  know  it! 
W-I-T-H  regularly  carries  the  advertising  of  twice  as  many 
of  them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  . 
than  any  other  radio  or  TV  station  in  Baltimore.  And  this  BIG 
audience,  at  such  LOW  rates,  produces  low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural 
combination — low-cost,  resultful  advertising  and  W-I-T-H.  Your 
Forjoe  man  will  give  you  all  the  details. 


TOM  TINSLEY,  PRESIDENT       •       REPRESENTED  BY  FORJOE  AND  COMPANY 
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"FIVE  MEN  REPORT"  team  of  Mutual  commentators  at  Chicago  Democratic 
convention,  sponsored  by  S.  C.  Johnson  &  Son,  Racine,  Wis.,  are  (reading 
clockwise  from  left),  H.  R.  Baukhage,  Frank  Singiser,  Francis  Coughlin,  pro- 
ducer Hugh  Seiler,  Cecil  Brown  and  Holland  Engle. 

The  Democrats'  Goldfish  Bowl 


( Continued  ft 
newsmen  concentrated  on  material 
of  interest  to  the  home  viewer. 
Generally  speaking,  networks  cut 
down  on  commentary  last  week, 
picking  up  more  meaningful  shots 
with  TV  action  showing  in  move- 
ment what  the  viewer  wanted  to  see 
instead  of  hear  about. 

Film  also  played  a  more  domi- 
nant role  last  week,  with  NBC,  for 
example,  sending  out  crews  to  get 
TV  fill-in  material.  It  quickly 
processed  its  own  film  for  inser- 
tion into  the  schedule  when  floor 
activity  was  at  a  standstill. 

Film  was  shown  by  several  local 
stations,  all  of  the  networks  and 
by  allied  interests,  among  which 
was  the  Hearst  newspaper  chain. 
Sumner  Collins,  promotion  man- 
ager of  the  New  York  Journal- 
American,  set  up  a  film  studio  in 
the  headquarters  hotel  and  shot 
11  quarter-hours  each  morning,  one 
for  each  of  11  TV  stations.  They 
were  KGO-TV  and  KPIX  (TV)  San 
Francisco;  KNBH  (TV)  and 
KECA-TV  Los  Angeles;  KING-TV 
Seattle;  WDTV  (TV)  Pittsburgh; 
WBAL-TV  Baltimore;  WABD  (TV) 
New  York;  WJBK-TV  Detroit; 
KEYL-TV  San  Antonio,  and  WRGB 
(TV)  Schenectady.  Newsreels  were 
filmed  with  strictly  local  angles, 
processed  by  Hearst  and  air-mailed 
to  the  stations.  (Also  see  station 
coverage  story,  page  29.) 

Everyone  involved  in  convention 
happenings  seemed  to  be  more 
familiar  with  the  broadcast  media, 
and  TV  especially,  than  those  at 
the  GOP  convention.  Newsmen 
had  survived  a  harrowing  trial  run, 
technicans  knew  the  demands  which 
would  be  made  of  their  equipment. 

Delegates  seemed  a  bit  more  re- 
strained in  their  behavior,  probably 
as  a  result  of  seeing  their  GOP 
counterparts  and  also  because  of 
numerous  broadsides  and  lectures 
given  them  on  the  subject.  As 
they  took  their  seats,  they  found 
a  printed  piece  apprising  them  of 
the  fact  that  they  would  be  on  TV 
and  should  conduct  themselves  ac- 
cordingly. 

Mayor  David  L.  Lawrence  of 
Pittsburgh,  leader  in  the  Pennsyl- 
vania delegation,  chose  TV  as  the 


•om  page  23) 
leading  topic  in  a  pre-convention 
caucus  Sunday  night.  Reminding 
his  delegates  of  the  spectacle  "some 
had  made  of  themselves  at  the  con- 
vention," perhaps  a  reference  to 
Pennsylvania  Gov.  Fine  (R),  he 
warned  his  colleagues,  "remember 
you're  on  stage,  and  the  eyes  of  the 
country  are  on  you." 

"Your  neighbors  are  looking  at 
you,  and  they'll  see  whether  or 
not  you're  there,"  he  said,  advising 
them  to  attend  all  sessions  and  to 
be  prompt.  He  referred  to  the 
GOP  speech  made  by  Rep.  Joe 
Martin.  "What  he  says  at  any 
time  is  important,  yet  as  he  spoke 
I  saw  Gov.  Dewey  walking  around 
the  Convention  Hall  and  even 
leaving  it.  He  applauded  vigor- 
ously, but  he  didn't  hear  a  word 
Martin  said — and  the  whole  coun- 
try saw  that." 

Politicians  showed  an  increasing 
amount  of  TV  savvy  as  the  hours 
lumbered  on.  Most  of  the  speakers 
last  week,  unlike  their  GOP  pred- 
ecessors, directed  their  words  to 
the  general  radio  and  TV  audiences 
as  well  as  to  delegates.  Several 
made  specific  references  to  the  size 
of  the  TV  audience  and  the  cost- 
liness of  the  medium. 

Vice  President  Alben  Barkley, 
speaking  Wednesday  night  said 
TV  and  radio  will  have  a  more 
profound  effect  on  the  November 
"verdict"  than  they  did  in  1948. 
He  told  his  audience  there  were 
one  million  TV  sets  operating  four 
years  ago,  with  about  4  million 
in  the  convention  viewing  audience. 
There  are  17  million  sets  today,  he 
said,  and  a  potential  of  between 
75  and  ;90  million  viewers. 

"We  can  get  our  message  before 
the  American  people"  through  tele- 
vision, he  said,  "and  the  people 
will  respond." 

Permanent  Chairman  Sam  Ray- 
burn,  speaking  Thursday,  admon- 
ished delegates  who  were  rambunc- 
tiously  shooting  balloons  all  over 
the  hall,  saying  they  should  be  con- 
trolled and  kept  low  so  the  speaker 
would  not  be  blocked  from  the 
camera.  Democratic  monitors 
checking  TV  pickups  kept  a  con- 
stant telephone  communication  with 


the  platform,  advising  officials  when 
placards  were  obscuring  a  face  or 
when  movement  behind  the  speaker 
was  excessive. 

Professional  observers  at  the 
convention,  as  well  as  home  view- 
ers, complained  to  the  committee 
there  was  too  much  "business"  on 
the  rostrum  behind  the  speaker  on 
opening  day — a  loud  and  long  com- 
plaint about  GOP  meetings.  Al- 
though rules  had  been  issued  by 
the  Democratic  Committee  to  keep 
the  platform  clear,  a  depth  of  focus 
on  the  two  pool,  cameras  facing  the 
speaker's  stand  shot  some  50  feet 
behind  the  speaker,  picking  up  traf- 
fic at  a  stairway  leading  in.  The 
committee  erected  a  large  wooden 
screen  which  effectively  blocked 
movement  from  camera  range. 

The  head-on  cameras,  new  to 
this  convention,  enabled  the  viewer 
to  establish  a  more  personal  rela- 
tionship with  the  speaker.  In  ad- 
dition, the  feeling  of  intimacy  was 
retained. 

The  teleprompter,  which  was 
banned  by  the  National  Committee 
as  an  official  TV  aid  because  it 
showed  up  on  camera  during  the 
last  session  and  obtruded  too  much 
with  the  viewer,  was  introduced  at 
the  request  of  individuals,  among 
whom  were  keynoter  Dever  and 
Permanent  Chairman  Rayburn. 
Both  men  used  two  teleprompters, 
one  in  front  and  to  each  side,  so 
the  speaker's  head  could  be  moved 
naturally  in  a  semicircle  sweeping 
both  sides  of  the  hall. 

Human  interest  and  news  activity 
on  the  convention  floor  was  spot- 
lighted by  newsmen  with  walkie- 
talkies,  walkie-lookies  and  micro- 
phones. The  NBC  walkie-talkie 
men  flashed  a  small  hand  light  into 
the  control  booth  high  above  the 
floor  to  mark  more  readily  the 
camera  pick-up  spot.  Delegates 
and  alternates,  attracted  by  the 
magnetism  of  TV,  invariably 
crowded  around  the  interview 
group,  mugging,  waving  banners, 
hands  and  hats  and  shoving  for 
preferred  positions. 

These  same  hustle  tactics  were 
seen  outside  the  hall  whenever 
cameras  were  switched  on,  so  that 
technicians  used  the  strategy  of 
turning  on  the  bright  video  lights 
only  at  the  last  minute  to  attract 


Battle  Cry  by  BMI 

NEW  DEMOCRATIC  fight- 
ing, anti  -  Republican  cam- 
paign song  introduced 
Wednesday  night  at  the  Chi- 
cago convention,  titled,  "Don't 
Let  Them  Take  It  Away," 
was  written  by  two  Broad- 
cast Music  Inc.  writers — Bob 
Sour  and  Bernie  Wayne — at 
the  suggestion  of  J.  Leonard 
Reinsch,  Democrats'  TV  con- 
sultant at  the  convention  and 
a  BMI  board  member,  who 
asked  them  to  write  a  new 
tune. 


the  fewest  onlookers.  GOP  con- 
ventioneers learned  rapidly  that 
the  camera  to  wave  into  was  the 
one  with  red  lights,  so  that  the 
"on"  lights  were  blacked-out  this 
time. 

The  National  Committee,  with 
the  aid  of  broadcast  professionals, 
showed  a  better  sense  of  TV  show- 
manship and  planning.  Shooting 
scripts  were  provided  the  networks 
before  each  session,  with  timing 
split-second,  in  theory,  as  all  major 
speeches  and  proceedings  were  re- 
hearsed the  previous  weekend. 

Despite  good  intentions  to  better 
the  GOP  conventioneering  methods, 
the  Democrats  floundered  in  at- 
tempts to  shorten  the  speeches, 
liven  up  the  schedule  and  get 
started  on  time. 

The  on-the-spot  full-text  cover- 
age provided  by  radio — and  to  per- 
fection by  television — put  news- 
paper and  magazine  reporters  in 
the  unique  position  of  relying  on 
color  and  background  material 
rather  than  straight  facts  for  their 
copy.  The  news  per  se  was  no 
longer  news  to  many  readers  by 
the  time  they  receive  their  news- 
paper, so  that  some  journalists 
were  instructed  to  de-emphasize 
the  strictly  factual  and  to  handle 
the  whys  and  wherefors. 

Among  these  so  instructed  were 
the  Scripps-Howard  staffers,  who 
were  advised  to  carefully  note  TV. 

"We  face  a  new  problem,"  Dick 
Thornburg,  managing  editor  of  S-H 
Newspaper  Alliance,  said  in  a 
memo.  "For  the  first  time  a  great 
(Continued  on  page  34) 


CONFERRING  on  broadcast  problems  in  Chicago  during  the  conventions  are 
these  Crosley  Broadcasting  Corp.  executives  (I  to  r):  John  Murphy,  vice  presi- 
dent in  charge  of  TV;  James  D.  Shouse,  board  chairman;  Gil  Kingsbury,  ad- 
ministrative assistant  to  the  president,  and  William  Robinson,  vice  president 
in  charge  of  programming  for  WLW  Cincinnati. 
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For  Best  Results  in  .  .  . 


*  The  advertiser's  letter  show- 
ing these  results  is  in  the 
WCUE  files  ...  a  copy  will 
be  sent  to  you  on  request. 


3000 


worth  of  merchandise  SOLD  with 

$ 


20 


worth  of  WCUE  spots! 

The  advertiser  sold  $3000  worth  of  merchandise  ...  as 
a  direct  result  of  $20  worth  of  spots  on  WCUE.*  The 
item  was  advertised  exclusively  on  WCUE  ...  no  other 
form  of  advertising  was  used  anywhere.  Listeners  went 
to  the  store  and  asked  for  the  item  by  name  ...  to  the 
tune  of  $3000  worth  of  business  on  that  one  item  alone. 
Yes,  WCUE  chalks  up  results  for  its  advertisers.  Put 
WCUE,  Akron's  only  independent  and  fastest-growing 
radio  station,  on  your  schedule  .  .  .  for  saturation  .  .  .  for 
low-cost-per-thousand  .  .  .  for  direct  results. 


\  One  of  Ohio's  Outstanding  Independent  Stations 
SEE  YOUR  FORJOE  MAN  FOR  DETAILS. 
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VISAZ 

HUNTINGTON,  W.  VA. 

SERVING  3  STATES 


IN  1951 


31,573 

RADIOS' 


WERE 
SOLD 
IN  THE 


28 

COUNTY 

RADIO 
STATION 

WSAZ 

BMB 

COVERAGE 
AREA 


★  radio-tv.  mfrs.  assn.,  1951 

★  ★does  not  include  auto 

RADIOS 


TWO  sponsors  of  radio-TV  coverage,  Westinghouse  and  Philco,  also  aired 
public  interest  messages  at  both  Chicago  conventions.  Here  reviewing  ma- 
terial are  (I  to  r)  Lansing  B.  Lindquist,  radio-TV  director,  Ketchum,  MacLeod 
&  Grove  Inc.;  Sig  Mickelson,  CBS-TV  special  events  director,  and  Robert  M. 
Fichter,  sales  promotion  director.   Consumer   Products   Div.,  Westinghouse 

Electric  Corp. 

The  Democrats'  Goldfish  Bowl 
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proportion  of  our  readers  are  going 
to  see  the  convention  sessions  on 
TV.  We  had  some  TV  in  1948. 
But  this  year  the  audience  has  been 
estimated  as  high  as  55  million. 
It  might  not  run  that  high,  of 
course,  but  undoubtedly  there  will 
be  a  lot  of  our  readers  watching 
the  floor  proceedings." 

For  these  reasons,  he  advised 
reporters  to  "provide  more  inter- 
pretative material,  more  than  at 
any  time  in  the  past.  Why  did 
Joe  Blow  make  that  kind  of  a 
speech  ?" 

He  also  asked  for  "forward  look- 
ing stories,  telling  the  reader  what 
to  expect  that  evening  on  TV, 
telling  what  happened  in  the  back 
rooms  and  caucuses  that  the  TV 
reviewer  did  not  see." 

The  networks  anticipated  the 
newspaper  executive's  advice,  and 
almost  every  on  or  off  the  record 
caucus  was  covered  somehow  by 
a  broadcasting  commentator. 

Network  representatives  say  al- 
most unanimously  they  didn't  make 
a  profit  on  the  conventions.  ■  ABC 
seems  to  have  gone  into  the  red 
with  its  Admiral  contract,  which 
reportedly  got  for  the  sponsor 
gavel-to-gavel  coverage  at  a  cost 
of  only  20  hours  per  week.  Inas- 
much as  ABC-TV  coverage  during 
the  first  convention  ran  to  70 
hours,  the  50-hour  difference  cost- 
wise  would  presumably  be  borne 
by  ABC. 

Many  costs  late  last  week  were 
not  even  in  the  estimate  stage. 
All  were  high.  CBS,  for  example, 
planned  to  expend  $50,000  to  move, 
assemble,  install,  diassemble  and 
return  to  New  York  its  $1  million 
worth  of  pool  TV  equipment. 
Twelve  CBS  men  planned  to  remain 
in  Chicago  five  days  after  the  con- 
vention to  prepare  the  equipment 
for  return  to  New  York  in  eight 
trucks  and  a  station  wagon. 

Admiral  Corp.  was  picked  to 
point  out  that  its  use  of  time  peri- 


ods for  commercials  during  the 
GOP  conventions  was  far  below 
the  six  minutes-per-hour  allowed 
under  the  broadcast  industry's 
code.  While  no  statement  was  forth- 
coming on  the  Democratic  meet, 
the  company  had  indicated  that  it 
would  follow  the  same  policy. 


Convention  Highlights 

(Continued  from  page  29) 

ident,  who's  beginning  to  act  up 
again  after  months  of  quiescence, 
put  on  his  own  little  side-show  dur- 
ing ovation  given  retiring  Vice 
President  Barkley  Wednesday 
night.  He  picked  up  a  fiddle  and 
bow  (although  his  alleged  instru- 
ment is  trumpet)  and  led  amphi- 
theatre orchestra.  He  was  delegate 
from  Illinois. 


ACTIVE  in  party  councils  in  Chi- 
cago last  week  was  Morris  Novik, 
principal  owner  of  WLIB  New 
York,  and  radio-TV  consultant  to 
AFL  and  advisor  to  Sen.  Hubert 
Humphrey,  Walter  Reuther,  presi- 
dent of  UAW-CIO,  and  Sen.  Her- 
bert Lehman.  He  worked  closely 
also  with  Stevenson  group.  Doubl- 
ing in  brass,  Mr.  Novik  made  taped 
interviews  with  members  of  New 
York  delegation  for  broadcast  over 
WLIB,  all  largely  on  civil  rights 
issue. 

DEMOCRATS,  who  monitored  all 
GOP  broadcasts  and  telecasts  from 
station  maintained  at  Chicago's 
Conrad  Hilton,  showed  no  partial- 
ity by  monitoring  their  own  con- 
vention, too — but  for  different  rea- 
sons. Direct  telephone  line  was 
maintained  from  platform  in  Am- 
phitheatre to  hotel  monitoring  room 
so  that  bad  pickups  could  be  cor- 
rected. Platform  also  kept  abreast 
of  downtown  activities  covered  by 
networks  in  that  manner. 


RADIO-TV  PLANK 

Was  Suggested  by  NCAB 

RESOLUTION  urging  the  Demo- 
crats to  "reaffirm  their  convictions 
that  radio  (and  television)  shall 
be  accorded  all  of  the  privileges 
traditionally  granted  the  press" 
was  adopted  by  the  North  Caro- 
lina Assn.  of  Broadcasters  and  dis- 
tributed to  that  state's  delegation 
at  the  Democratic  National  Con- 
vention. 

The  resolution  was  adopted  by 
NCAB  at  a  meeting  of  member  sta- 
tions at  Nag's  Head  June  18,  and 
also  telegraphed  to  North  Caro- 
lina GOP  delegates  during  the 
Republican  National  Convention. 
Jack  Younts,  WEEB  Southern 
Pines,  N.  C.  and  NCAB  executive 
secretary-treasurer,  cited  it  as  an 
example  "of  a  state  association 
keeping  its  state  officials  informed." 

Neither  the  Democrats  nor  the 
Republicans,  however,  included  ra- 
dio or  television  in  their  respective 
party  platforms.  Text  of  the  re- 
solution: 

Whereas,  both  the  Senate  and 
House  of  the  United  States  Congress, 
through  independent  and  arbitrary 
edicts,  have  excluded  the  microphone, 
the  wire  or  tape  recorder,  and  the 
television  camera  from  Congressional 
hearings,  and  whereas,  this  action 
discriminates  against  the  broadcast 
media  in  the  field  of  newsgathering, 
since  these  electronic  methods  of  "re- 
porting" are  the  counterpart  of  the 
pencil  and  paper  in  the  hands  of  the 
reporter  for  the  printed  media;  and 
whereas,  freedom  of  radio  has  been 
recognized  on  a  parity  with  freedom 
of  the  press  by  Federal,  State  and 
local  Governments,  consistent  with 
the  intent  of  the  Founding  Fathers 
in  the  writing  of  the  Bill  of  Rights, 

Therefore,  be  it  resolved  that  the 
North  Carolina  Association  of  Broad- 
casters, in  semi-annual  convention 
assembled,  petition  their  delegations 
to  the  Republican  and  Democratic 
National  Conventions  to  be  held  in 
Chicago  in  July,  to  importune  the 
respective  Platform  Committees  of 
these  parties,  to  reaffirm  their  con- 
victions that  radio  (and  television) 
shall  be  accorded  all  of  the  privileges 
traditionally  granted  the  press,  in 
recognition  of  these  electronic  media 
as  faithful  reporters  of  events  as 
they  occur,  the  accuracy  of  which 
therefore  cannot  be  questioned. 


LISTENER  CHECK 

KAVL  Gauges  Set  Coverage 

PORTABLE  power  supply,  con- 
sisting of  a  storage  battery  and 
converter,  which  he  has  tuned  to 
1796  kc  and  placed  in  his  car,  has 
enabled  Herb  Comstock,  manager 
of  KAVL  Lancaster,  Calif.,  to  de- 
termine the  number  of  radio  sets 
tuned  to  his  station. 

Based  on  the  fact  that  every  ra- 
dio receiver  has  an  oscillator  stage 
which  emits  a  signal  similar  to  that 
of  a  transmitter  and  is  tuned  to  456 
kc  higher  than  any  frequency  de- 
sired, Mr.  Comstock  added  that 
figure  to  1340  kc,  KAVL's  fre- 
quency. 


5000  WATTS  DAY 
1000  WATTS  NIGHT 
930  KC 


RADIO  STATION 

VfSAZ 
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Here  Are  SIX  Reasons  Why 
WEMP  is  Milwaukee's  Favorite 
and  .... 


"WIRE  REQUEST" 

Joe  Dorsey 
10:30  P.M.  —  2:30  A.M. 


'R-T'*  SHOW 

Robb  Thomas 
10:00  A.M.  —  12:00  Noon 

"1340  CLUB" 

4:30  P.M.  —  7:00  P.M. 


OLD  TIMER'S  PARTY" 

Bill  Bramhall 
7:00  —  10:00  P.M. 

MELODY  MERCHANT" 

12:00  Noon  —  1:30  P.M. 


BREWER  GAMES, 
GREEN  BAY  PACKER 
FOOTBALL,  AND 
ALL  SPORTS 
BROADCASTS 

Earl  Gillespie 


.   .  .  One  of  America's 
Great  Independent 
Radio  Stations 


WEMP  delivers  more  listeners  per 
dollar— morning,  afternoon,  and  evening 
—than  any  other  station  in  Milwaukee.* 

Nationally,  WEMP  is  first  mornings, 
second  afternoons,  and  second  nights, 
among  all  independent  stations  in  cities 
of  500,000  or  more.f 

Advertisers  who  have  been  disap- 
pointed by  "will-o-the-wisp  audiences" 
are  turning  to  WEMP  where  they  can 
be  sure  of  program  stability,  and  ratings 
to  match. 

Yes,  for  $100,  $200  per  week  or  more, 
WEMP  delivers  2  to  3 1/2  times  the  audi- 
ence of  any  Milwaukee  network  station. 

Ask  Headley-Reed  for  the  complete 
facts,  or  call  WEMP,  today. 

*Source:  Dec-Apr.,  1952  Hooperatings. 
fHooper    Radio    Audience    Indexes — Unaffiliated  Stations, 
March-April  1952. 


1340  ON  YOUR  DIAL 
24  HOURS  OF  MUSIC,  NEWS,  SPORTS 
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NORMAN  ROSS  WAKES  CHICAGO  IN  CLASSICAL  STYLE: 


NORTH  WESTERN'S  4400  HOUR' 


A PIXIE'S  peekaboo  approach 
to  classical  music  alternate- 
ly lulls  and  startles  sleep- 
clad  Chicagoans  as  they  start  their 
daily  run-to-work  routine.  Norman 
Ross,  the  pied  piper  who  for  no 
good  reason  is  called  "Uncle  Nor- 
mie"  on  the  adult  400  Hour,  has 
begun  his  16th  year  for  the  Chi- 
cago &  North  Western  Railway 
in  traditional  Ross  fashion — with 
tongue  in  cheek. 

The  North  Western,  Chicago's 
oldest  railroad  which  celebrated  its 
centennial  in  1948,  has  used  the  un- 
orthodox combination  of  irrever- 
ence and  regard  for  classical  com- 
positions on  WMAQ  (NBC)  since 
1936.  Its  400  Hour  has  opened  up 
early-morning  programming,  won 
the  good  will  of  employers  by  get- 
ting workers  to  the  office  on  time, 
acquainted  thousands  with  the 
works  of  "Pete"  Tschaikovsky  and 
"Dick"  Wagner,  and  set  a  record 
for  classical  music  radio  audiences. 
The  Caples  agency,  which  has  han- 
dled the  C&NW  account  for  30 
years,  claims  the  show  gets  25% 
more  listeners  than  any  other  clas- 
sical music  program  at  any  time  on 
any  station. 

Radio,  and  "Uncle  Normie",  have 
sold  such  well-defined  ^intangibles 
as  good  will,  fast  travel,  prestige 
and  general  excellence  of  C&NW 
service.  .  In  the  realm  of  specifics, 
broadcasting  has  sold  local  subur- 
ban passenger  service,  regional  and 
national  travel  and  tours.  It  also 
has  sold  freight  service,  the  bread 
and  butter  of  any  railroad.  "Sales 
results  are  the  most  difficult  to 
trace  in  freight  business,  but  in 
this  we  think  our  show  has  had 
'substantial  success,'  "  according  to 
Don  Powers,  vice  president  in 
charge  of  the  Caples  agency's  Chi- 
cago office. 

The  400  Hour,  aired  7-7:55  a.m. 
Mon.-Fri.  since  1949,  before  which 
it  was  on  a  six-a-week  schedule, 
was  named  in  1936  for  the  rail- 
road's new  fleet  of  streamlined  die- 
sel  trains  which  sped  to  the  Twin 
Cities  in  400  minutes.     At  that 


time,  this  was  the  fastest  long-dis- 
tance train  in  the  world. 

The  connotation  of  luxury  and 
exclusivity  attached  to  the  400 
name  has  been  balanced  with 
spoofing,  unobtrusive  clowning  and 
downright  indolence  by  the  emcee. 
He  uses  the  same  technique  in  de- 
livering adlib  commercials,  snide 
weather  reports  or  a  bawling-out 
to  himself  for  being  late.  Mr.  Pow- 
ers, who  has  overall  charge  of  the 
account,  and  R.  A.  Hansen,  account 
executive,  used  to  have  a  major  job 
supplying  "Uncle  Normie"  with 
workable  alarm  clocks.  Tardiness, 
for  the  400  Hour  at  least,  vanished 
as  Mr.  Ross  began  another  show 
which  goes  on  the  air  at  6  a.m. 

The  C&NW  show  has  what  the 
agency  terms  a  "magazine  ap- 
proach," in  which  the  objective  is  to 
entertain  all  listeners  to  some  de- 
gree but  satisfy  none  completely, 
thus  reaching  the  broadest  audi- 
ence possible.  Analysis  of  audience 
mail  has  disclosed  that  "a  very 
large  segment  does  not  like  popu- 
lar music,  or  not  in  the  morning, 
anyway.  The  group  that  likes  se- 
rious selections  is  subdivided  into 
heavy,  middle  and  semi-classical. 
Some,  however,  don't  like  music  at 
all.   But  they  love  Ross." 

Mr.  Ross  reciprocates,  sharing 
with  his  audience  comments 
on  how  lousy  his  studio  coffee  is 
that  morning,  what  sponsors  are 
made  of,  and  why  he  doesn't  like  a 
clang  of  cymbals  at  that  early  hour. 
The  antithesis  of  Milton  Cross, 
Norman  Ross  "is  the  average  man 
who  doesn't  like  music  and  pokes 
fun  at  it.  He  can  take  it  or  leave 
it,  but  sometimes  offends  staunch 
music  enthusiasts  with  his  violent 
likes  and  dislikes.  They  don't  turn 
the  dial,  though,"  says  one  agency 
man. 

Proof  of  his  popularity  is  posi- 
tive to  everyone  involved  in  the 
production,  most  of  all  to  the 
WMAQ  mailroom  workers.  One 
morning,  after  the  NBC  vice  presi- 
dent in  Chicago  told  him  his  hu- 
mor wasn't  funny,  Mr.  Ross  asked 


UNCLE  NORMIE,  whose  momentarily  serious  mood  is  set  off  by  black- 
rimmed  glasses,  chats  before  the  mike  with  one  of  his  bosses,  R.  P.  Schaffer, 
advertising  manager  of  the  Chicago  &  North  Western  Railway.  Two  more 
"bosses"  in  the  back  are  (I  to  r):  Harry  C.  Kopf,  NBC  Central  Division  vice 
president,  and  Don  Powers,  vice  president  of  the  Caples  agency  in  charge  of 
the  Chicago  office. 


his  listeners  to  write  the  vice  presi- 
dent if  they  disagreed.  The  execu- 
tive's business  mail  was  tied  up 
three  days  in  the  avalanche  of 
6,000  fan  letters  favoring  Mr.  Ross. 

Another  time,  he  sold  out  issues 
of  the  Saturday  Evening  Post  on 
almost  every  newsstand  by  men- 
tioning that  his  picture  was  on  page 
59,  and  that  he'd  developed  an  aver- 
sion to  the  violin  and  bought  a  new 
fur  coat.  Listeners  besieged  the 
station  for  two  days  after  they 
saw  a  picture  of  an  ape  smashing 
a  fiddle. 

In  1945,  when  early-morning 
ratings  were  unhead  of,  Mr.  Ross 
proved  "distribution"  in  36  states 
with  a  mail  response  of  34,000 — 
a  station  record,  despite  the  fact 
that  there  was  no  giveaway  and  no 
charity  appeal.  The  mail,  to  the 
sponsor's  delight,  was  concentrated 
in  areas  through  which  the  rail- 
road operates.  Letters  came  from 
sponsors  of  other  radio  programs, 
the  president  of  a  competing  rail- 
road, priests,  and  manufacturing 
and  advertising  executives,  all  reg- 
ular listeners.  Three  years  later, 
after  a  casual  mention  that  the  for- 
mat might  be  changed  to  include 
popular  music,  listeners  sent  in  60,- 
000  letters  of  protest. 

"Uncle  Normie"  has  been  on  the 
show  since  it  took  the  air,  and  in 
radio  since  1930.  A  former  news- 
paper and  publicity  man,  he  at  one 
time  held  72  world  swimming  rec- 
ords, more  than  any  one  before  or 
since.  Since  1917,  when  he  was  a 
fighter  pilot  in  World  War  I,  he 


has  flown  7,000  hours.  Mr.  Ross 
is  now  heard  16  hours  and  40  min- 
utes weekly  on  WMAQ,  interspers- 
ing his  work  there  with  freelance 
jobs  on  other  stations.  He  bolsters 
the  entire  WMAQ  morning  sched- 
ule, with  four  shows  daily  before 
noon. 

A  major  element  in  400  Hour 
commercials  these  days  is  the  tour, 
either  the  weekend  or  vacation  va- 
riety, which  ranges  in  cost  from  $7 
to  $700.  Client  representatives 
Francis  V.  Koval,  assistant  to  the 
president  of  the  C&NW,  and  R.  P. 
Schaffer,  advertising  manager,  be- 
lieve the  emcee  does  an  especially 
good  job  in  selling  tours  to  un- 
married office  girls,  "the  best  pros- 
pects," who  dote  on  "Uncle  Nor 


The  company  executives  are  in- 
terested in  TV,  too,  but  have 
no  immediate  plans  to  use  the  me- 
dium until  the  right  program  type, 
time  of  day  and  personality  are 
found.  The  railroad  pioneered  in 
the  use  of  TV  in  1947,  when  it  spon- 
sored a  half-hour  live  interview 
show  once  weekly  from  its  main  de- 
pot in  conjunction  with  the  Union 
Pacific,  selling  transportation  to 
the  West  Coast. 

"Uncle  Normie,"  although  he 
shares  the  general  enthusiasm  for 
television,  at  this  point  doesn't 
want  any  part  of  it.  He  can't  drink 
coffee  on  a  TV  show,  too  many  peo- 
ple give  him  orders  and  he  and  the 
engineer  wouldn't  have  time  to 
read  comic  books. 
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'You  bring  good  will  to  the  druggist, 
and  I  thank  you  for  the  advertising 
you  have  given  me  over  your  station." 

"Keep  up  the  good  work  and 
we  will  double  our  sales  of 
Dolcin." 


ARE  DRUGGISTS  PRAISING 
YOUR  PROMOTION  ACTIVITY 

with  comments  like  these? 


They  will  if  you  use 


E 


'f^EATURE  DRUGS"  is  the  unique 
plan  developed  by  Westinghouse 
for  localized  advertising-plus-merchan- 
dising support  in  the  drug  field.  It  is 
now  doing  a  spectacular  sales  job  for 
drug  manufacturers  in  two  of  the  na- 
tion's biggest  markets,  Philadelphia  and 
Boston.  And  it  is  getting  unprecedented 
response  from  druggists  in  these  areas! 

With  "Feature  Drugs"  you  get  point- 
of-sale  contacts  handled  by  a  group  of 
experienced  drug  merchandisers.  You 
get  pin-point  promotions  in  hundreds 
of  leading  stores,  with  distribution  of 
literature  and  samples  where  appropri- 
ate. You  get  regular  reports  on  distribu- 
tion, out-of-stock  conditions,  visibility, 
shelf  positions,  rate  of  sale,  competitive 
situations.  You  get  millions  of  impres- 
sions on  a  loyal  and  assured  audience. 
For  details,  check  KYW,  WBZ  or 
Free  &  Peters! 

WESTINGHOUSE 

RADIO     STATIONS  INC 

WBZ  •  WBZA  •  KYW  •  KDKA  •  WOWO 
KEX  •  WBZ-TV 

»JSk     National  Representatives,  Free  &  Peters, 
IWS    except  for  WBZ-TV;  for  WBZ-TV, 
NBC  Spot  Sales 


"A  generous,  fine  service 
to  members." 

"Your  program  gives  the 
store  a  friendly  atmosphere, 
and  that  is  one  of  the  musts 
of  a  successful  business." 


"Several  favorable  comments  on  your 
program.  Sales  have  done  very  well." 


"Response  is  real- 
ly terrific.  Hope 
you  have  this  pro- 
gram forever." 


"The  finest  thing  ever  done 
in  advertising  for  the  inde- 
pendent druggist." 

"A  splendid  public  relations 
medium  for  pharmacy." 


"Appreciate 
cooperation 


very  much  the 
you  are  giving 


"No  program  in  our 
field  has  brought 
so  many  favorable 
comments." 


"Surprised  how  many 
additional  sales  we 
make  through  your 
Feature  Drugs  display 
stand." 


"You  are  doing 
a  grand  job 
for  us  as  well 
as  the  other 
druggists. 
We've  had  a 
terrific  demand 
for  Shadow 
Wave." 


"This  program  is  really  clicking.  The 
personnel  are  all  on  their  toes.  The 
merchandise  is  always  displayed  and 
the  public  sees  it  and  asks  for  it." 


"Keep  us  informed 
on  just  what  prod- 
ucts you  are  going 
to  plug,  so  that  we 
can  keep  them  on 
display." 


"A  mutually  beneficial  plan." 

"Very  beneficial.  Customers 
have  mentioned  the  program. 
Mennen's  Skin  Bracer  has  shown 
considerable  increase  in  sales, 
as  well  as  Chlorodent  Tooth 
Paste.  Not  to  mention  amazing 
sale  of  Charles  Antell." 


"Your  program  serves  a  great  purpose.  It  brings 
people  into  the  drug  stores  for  these  products 
and  others." 

;'The  idea  is  very  good.  I'm  sure  it  is  paying  off." 


"The  show  is  doing  very  well. 
We  appreciate  the  help." 


"Keep  up  the  good 
work." 


"It  has  increased  de- 
mand for  larger  size 
merchandise." 


"Have  had  more  comments  from 
this  program  than  from  any 
other  form  of  advertising.  Very 
pleased." 
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OPERATOR  RULES 


Additional  Comments  at  FCC  Wife  &  Kiddies  ••• 


AS  COMMENTS— mostly  pro- 
tests— continue  to  flood  FCC  re- 
specting the  NARTB  proposal  to 
relax  operator  rule  requirements 
and  to  permit  remote  operation 
of  some  stations  under  certain  con- 
ditions [B«T,  June  30,  9],  FCC 
last  week  granted  one  station's  re- 
quest for  relief  and  denied  the 
petition  of  another. 

WGAT  Utica,  N.  Y.,  until  it  is 
able  to  secure  first  class  operators, 
was  authorized  to  sign  off  at  8 
p.m.  The  waiver  is  good  for  90 
days.  WGAT  is  a  fulltime  outlet 
on  1310  kc  with  1  kw  day  and  500 
w  night,  directional  at  night. 

KRAI  Craig,  Col.,  a  250  w  full- 
time  outlet  on  1230  kc,  was  denied 
waiver  of  Sec.  1.334  (c)  (4)  of  the 
Commission's  rules  to  permit  oper- 
ation of  the  station  with  lesser 
grade  operators  than  required  by 
the  rules,  although  a  person  hold- 
ing a  first  class  license  is  not  em- 
ployed full  time  at  the  station.  FCC 
ordered  KRAI  to  continue  opera- 
tion under  the  supervision  of  at 
least  one  first  class  technician  pur- 
suant to  Sec.  1.334. 

Comments  Are  in  Opposition 

The  rule  allows  temporary  oper- 
ation of  a  station  up  to  120  days 
without  a  first  class  operator  at 
the  transmitter  but  a  first  class 
technician  must  be  employed  full 
time  and  be  on  call  to  handle  equip- 
ment failures. 

By  far  the  majority  of  comments 
filed  with  FCC  respecting  the 
NARTB  proposal  are  from  engi- 
neers and  are  in  opposition  to  the 
relaxation.  In  short,  they  contend 
there  is  no  shortage  of  qualified 
first  class  engineers  but  there  is  a 
shortage  of  such  men  who  are  will- 
ing to  work  for  "less  than  a  day 
laborer's  wages."  Instead,  they  ask 
for  tightening  of  technical  oper- 
ator requirements  and  technical 
regulations. 

Station  owners  and  managers,  on 
the  other  hand,  charge  that  be- 
cause of  the  shortage  of  engineers, 
they  must  bid  higher  and  higher 
for  technical  help,  thus  diverting 
a  disproportionate  amount  of  their 
operating  budget  to  engineering. 
Claiming  modern  equipment  is 
stable  and  easy  to  operate  and 
maintain,  the  station  owners  con- 
tend that  by  saving  on  engineering 
costs  they  would  be  able  to  hire 
better  production  personnel  and 
hence  gain  better  programming  and 
service  to  the  community. 

FCC  has  set  August  4  as  dead- 
line for  comments  on  the  proposal, 
based  upon  a  petition  by  NARTB. 
Specifically,  the  proposed  rules 
changes  provide:  (1)  Persons 
holding  less  than  first  class  radio- 
telephone operator  permits  would 
be  allowed  to  stand  regular  trans- 
mitter watches  at  AM  and  FM  sta- 
tions employing  non-directional 
antennas  and  operating  with  power 
of  10  kw  or  less  and  (2)  remote 
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control  of  the  transmitters  of  such 
stations  would  be  allowed. 

In  its  notice  setting  forth  the 
proposals  and  calling  for  comments, 
FCC  outlined  a  number  of  questions 
about  technical  operation  and  prac- 
tice on  which  it  wished  informa- 
tion. Two  of  the  questions  touch 
on  fulfillment  of  emergency  oper- 
ation under  the  Conelrad  plan 
(control  of  electronic  radiation  to 
prevent  enemy  planes  from  "hom- 
ing" on  broadcast  signals). 

In  its  petition  for  waiver  of  Sec. 
1.334  for  120  days,  KRAI  recited 
lengthy  but  unsuccessful  efforts  to 
acquire  first  class  operators.  In 
denying  the  request,  FCC  noted 
that  George  Cory,  KRAI  general 
manager,  holds  a  first  class  oper- 
ator's license  and  hence  there  is  no 
reason  to  grant  the  waiver. 

Among  comments  favoring  the 
proposed  changes  are  those  of 
Hugh  O.  Potter,  manager  of  WOMI 
Owensboro,  Ky.,  who  also  is  secre- 
tary-treasurer of  the  Kentucky 
Broadcasters  Assn.  KBA  already 
is  on  record  supporting  the 
changes. 

Mr.  Potter  said  he  realized  that 
if  his  points  made  in  his  letter  to 
the  Commission  were  accepted  it 
"will  lessen  the  'social  security' 
value  of  my  first  class  license." 
Briefly,  his  points  were  that  there's 
nothing  an  operator  does  that  re- 
quires "significant  technical  train- 
ing when  operating  either  standard 
or  FM  .  .  .  transmitters"  unless 
trouble  develops. 

"Actually,  there  is  so  little  trou- 
ble in  modern  transmitters  that 
few  first  class  license  holders  gain 
enough  experience  in  making  re- 
pairs to  become  expert,"  Mr.  Potter 
said.  He  suggested  employment 
of  one  such  expert  "would  probably 
provide  many  stations  with  as 
much  or  more  protection  ...  as 
they  now  have  with  all  operators 
of  first  class  grade." 

Could  Do  Preliminaries 

He  said  that  restricted  or  third 
class  operators  could  do  the  pre- 
liminaries in  case  of  transmitter 
failures  with  the  repair  or  main- 
tenance men  called  immediately, 
and  that  he  did  not  think  the  lesser 
graded  operator  would  have  any 
more  trouble  handling  controls  or 
reading  meters  than  the  first  class 
operator.  "Intelligence  and  care 
with  which  the  operator  works  de- 
termines his  safety  rather  than  the 
class  of  license  he  has,"  Mr.  Potter 
said. 

James  C.  Wulliman,  chief  engi- 
neer of  WCNB-AM-FM  Conners- 
ville,  Ind.,  told  FCC  "we  believe 
that  the  requirement  that  a  first 
class  operator  be  on  duty  all  the 
time  is  outmoded  by  present  day 
equipment;  however,  to  allow  full 
time  operation  by  restricted  oper- 
ators would  lower  the  standards 
far  too  much." 

Mr.  Wulliman  warned  of  "little 
possibility  that  the  money  saved 


on  engineering  would  be  used  to 
improve  programming,  that  is  not 
the  history  of  small  station  oper- 
ation." He  said  "there  should  be 
some  simple  examination  demon- 
strating the  ability  and  knowledge 
of  radio  fundamentals  for  even  the 
lowest  class  operator  allowed  to 
operate  a  broadcast  transmitter." 

But,  he  said,  requirements  should 
be  lowered  "somewhat"  because  "a 
false  value  has  been  placed  on  the 
first  phone  license."  Requirements, 
he  concluded,  "should  be  revised 
along  the  lines  of  the  1947-8  pro- 
posals, to  make  the  operator  li- 
censes more  nearly  match  the  size 
of  the  station,  but  not  lowered  to 
the  point  where  anyone  can  call 
himself  an  operator  if  he  can  sign 
his  name  to  the  application  form." 

Notifying  FCC  by  telegram,  W. 
N.  McKinney,  president-general 
manager  of  KELD  El  Dorado,  Ark., 
and  secretary-treasurer  of  the 
Arkansas  Broadcasters  Assn.,  stat- 
ed that  the  ABA  board  of  directors 
unanimously  endorsed  the  NARTB 
proposal  at  a  meeting  in  Little 
Rock  July  19. 

Two  additional  labor  groups  have 
expressed  to  FCC  their  opposition 
to  the  proposed  changes.  The  AFL 
Central  Trades  and  Labor  Union 
of  St.  Louis  and  vicinity  filed  pro- 
test as  has  the  IBEW  Radio  Broad- 
cast Technicians  Local  1225  of 
Indianapolis. 

Local  1225  contended  it  has  men 
waiting  on  its  list  for  radio  jobs 
"where  pay  is  adequate."  The  local 
union  pointed  out  many  first  class 
license  holders  are  working  in  un- 
skilled industrial  jobs  because  radio 
pay  is  too  low. 

The  Northwest  Broadcasting 
School,  Portland,  Ore.,  told  FCC 
that  in  the  next  six  months  it  will 
graduate  over  100  "well  trained 
combination  announcer-operators" 
and  indicated  other  schools  about 
the  country  are  training  sufficient 
technicians. 

"We  have  observed  that  many 
broadcasters  have  used,  and  are 
using,  this  'critical  shortage'  ex- 
cuse for  hiring  poorly  trained  per- 
sonnel at  fantastically  low  wages," 
the  school  wrote. 

Four  staff  engineers  at  WBAL- 
TV  also  protested  the  proposal, 
one  contending  that  there  are  1,500 
first  class  license  holders  in  the 
Baltimore  area  alone  who  are  all 
working  in  electronic  industrial 
jobs  rather  than  broadcasting  be- 
cause of  the  pay  differential.  The 
engineer  also  asserted  that  one 
local  station  there  is  paying  its 
technicians  only  80<-  an  hour. 

Stephen    Gasparovitch,  Detroit, 

who  opposed  the  NARTB  proposal, 

explained  the  situation  this  way: 

I  hold  a  first  class  radio  telephone 
operator  license,  issued  to  me  on  Sept. 
13,  1949.  I  haven't  used  the  license 
since  it  was  issued  to  me  as  the  posi- 
tions offered  me  by  broadcasting  sta- 
tions didn't  pay  enough  or  high  enough 
wages.    The  average  wage  offered  me 


EVEN  the  wife  and  kiddies 
are  in  the  act  respecting 
FCC's  proposal  to  relax  its 
operator  rules.  Mrs.  Ed  Orris, 
Silver  City,  N.  M.,  "wife  of 
an  engineer,"  wrote  in  pro- 
test: "Maybe  my  attitude  is 
a  selfish  one,  but  my  two  kids 
and  possibly  many,  many 
others  will  go  hungry  if  their 
daddies  are  replaced  by  sec- 
ond and  third  class  oper- 
ators." Snapshot  of  the  Orris' 
youngsters  was  included  with 
the  letter,  both  now  reposing 
in  FCC's  docket. 


was  $1.25  per  hour  for  40  hour  work 
week.  Some  stations  offered  me  as 
low  as  $1  per  hour. 

Recently  I  had  inserted  in  the 
Broadcasting  •  Telecasting  magazine 
a  Situation  Wanted  advertisment  using 
a  box  number  for  an  address.  I  re- 
ceived about  25  offers  for  employment. 
The  maximum  wages  offered  was  $55 
for  40  hour  week  and  the  minimum  was 
SI. 15  per  hour.  Am  enclosing  a  letter 
from  Radio  Station  WBCU  Union,  S.  C, 
offering  me  $1.15  per  hour. 

Am  employed  at  present  as  repair 
man  on  television  receivers.  This 
position  pays  $2  per  hour  or  $80  for  40 
hour  work  week.  There  are  four  men 
working  in  this  repair  shop  who  hold 
first  class  radio  telephone  operator  li- 
censes. 

I  am  available  for  broadcasting  sta- 
tion position  but  I  cannot  work  for  the 
very  low  wages  prevailing  in  the  broad- 
casting industry. 

Charles  A.  Carey,  Cincinnati, 
wrote  FCC  to  criticize  the  earlier 
statement  of  C.  H.  Simpson,  part 
owner  and  general  manager  of 
WKBI  St.  Marys,  Pa.,  in  which 
Mr.  Simpson  related  favorable 
experience  with  restricted  oper- 
ators in  maintaining  efficient  oper- 
ation and  a  high  percentage  of 
modulation  to  assure  coverage  of 
the  WKBI  area  at  night  [B*T, 
June  30]. 

"I  have  been  in  radio  for  over 
15  years  and  am  fully  familiar 
with  the  250  w  stations  which  try 
to  get  5  kw  coverage  with  heavy 
modulation,"  Mr.  Carey  wrote. 
"This  is  just  another  of  the  many 
fine  examples  of  why  we  should 
keep  first  class  operators  in  this 
class  of  station." 


July  28:  BAB  Sales  Clinic,  Denver. 

July  28-Aug.  2:  National  Audio-Visual 
Assn.  annual  Show.  Hotel  Sherman. 
Chicago. 

July  30:  BAB  Sales  Clinic,  Salt  Lake 
City. 

Aug.  1:  Iowa  Broadcasters  Assn.  an- 
nual meeting,  Hotel  Savery,  Des 
Moines. 

Aug.  3-8:  BMI-Colorado  Broadcasters 
Assn.  program  seminar,  Denver  U., 
Denver. 

Aug.  4-7:  Mid-South  Audio  Show,  Pea- 
body  Hotel,  Memphis,  Tenn. 

Aug.  15:  BAB  Sales  Clinic,  Dallas. 

Aug.  15-16:  West  Virginia  Broadcasters 
Assn.  meeting,  Greenbrier  Hotel, 
White  Sulphur  Springs,  W.  Va. 

Aug.  17-24:  Educational  Television 
Workshop,  Iowa  State  College,  Ames, 
Iowa. 

Aug.  18:  BAB  Sales  Clinic,  San  Antonio. 
Aug.   18-19:  NARTB  District  7,  Hotel 

Statler,  Cleveland. 
Aug.  20:  BAB  Sales  Clinic,  Houston. 
Aug.  21-22:  NARTB  District  8,  Grand 

Hotel,  Mackinac  Island,  Mich. 


BROADCASTING 


Telecasting 


BONANZA! 


KEYSTONE    BROADCASTING  SYSTEM 


SEND  FOR  THE 
COMPLETE  STORY 

All  agencies  and  advertisers  should 
have  this  informative  brochure, 
"BONANZA,"  telling  the  complete 
story  of  Keystone's  Hometown  and 
Rural  America.  Send  for  your  copy 
now! 

BROADCASTING    •  Telecasting 


In  K£ySTOMi*$  Hometown 
and  Rural  America! 

There's  a  Bonanza  in  America's  richest  market  — 
Hometown  and  Rural  America  where  more  than  half  of 
the  nation  lives  —  buying  more  than  half  of  the 
nation's  merchandise. 

The  Keystone  Broadcasting  System's  600  affiliates 
cover  this  rich  market  —  located  beyond  effective 
television.  And  advertisers  purchase  either  the 
complete  network  —  or  only  the  number  that 
covers  their  distribution. 

KEYSTONE  BROADCASTING  SYSTEM,  inc. 


New  York:  580  Fifth  Avenue 


Chicago:  111  W.  Washington 
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COMPARATIVE  NETWORK 


OWSHEET 


EVE 


SUNDAY 

MONDAY 

TUESDAY 

WEDN 

ABC               CBS              MBS  NBC 

ABC               CBS              MBS  NBC 

ABC  CBS 

6:00  PM 

Co-op  George 
Sokolsky 

Tex  Beneke 
Show 

SgL  Preston 
ol  the  Yukon 

Texas  Rangers 
Joel  McCrea 
mm 

Not  in  Service 
Mon-Fri 

fi  7  n  m 

9-i  p.m. 

Metro.  Life  Ins.. 
Allan  Jackson 
(26) 

Repeat  of 
Kid  Strips 

News 
Bob  Warren 
S 

Not  in  Service 

Metro.Life  Ins. 
Allan  Jackson 

(26) 

Repeat  of 
Kid  Strips 

News 
Bob  Warren 
S 

Not  in  Service 

Metro.  Lite  Ins. 
Allan  Jackson 

(«) 

1  6:15 

Monday 
Headlines 

- 

You  and 
the  World 

S 

Bill  Stern's 
Sports  Review 
(MM) 

Yon  and 
the  World 
S 

Bill  Stern's 
Sports  Review 
(MM) 

You  and 
the  World 

6:30 

Here  Comes 
the  Band 
3 

Syncopation 
Piece 

Nick  Carter 

First  Nighter 
S 

- 

No  Service 

« 

No  Network 
Service 

No  Service 

« 

No  Network 
Service 

« 

No  Service 

1  6:45 

K 

(6:55-7) 
State  Farm  Ins. 
C.  Brown 

« 

Lowell  Thomas 

« 

Sun  Oil  Co. 
3-Slar  Extra 
(34) 

Lowell  Thomas 

« 

Sun  Oil  Co. 
3-Star  Extra 
(34) 

Lowell  Thomas 

7:00 

Sophisticated 
Rhythm 

5 

December 
Bride 

Affairs  of 
Peter  Salem 

Hollywood  Bowl 
Concerts 

9 

Co-op 
Headline 
Edition 

Robert  Q's 
Waxworks 

Co-op 
Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 
(34) 

Co-op 
Headline 
Edition 

Robert  Q's 
Waxworks 

Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 

(34) 

Co-op 
Headline 
Edition 

Robert  Q's 
Waxworks 

7:15 

« 

« 

Co-op 
Elmer  Davis 

Dinner  Date 
S 

No  Network 
Service 

Co-op 
Elmer  Davis 

Co-op 
Hazel  Markel 

No  Network 
Service 

Co-op 
Elmer  Davis 

■ 

1  7:30 

Time  Capsule 
S 

Doris  Day 
Show 

(192) 

Howard  Cable 
8  His  Concert 
Band 

» 

General  Mills 
Lone  Ranger 

« 

Gabriel  Heatter 

Miles  Labs 
News  of  World 

(166) 

General  Mills 
Silver  Eagle 

WD 

« 

Credit  Union 
Nat'l  Assn. 
Heatter 

Miles  Labs. 
Hews  of  World 

/ 1  CO  \ 

(168) 

General  Mills 
Lone  Ranger 

[  1511 

« 

1  7:45 

« 

(See  footnote) 

Am.  Oil-Hamm. 
Ed.  R.  Murrow 

(100) 

Co-op 
(7:45-7:55) 
(lutual  Newsreel 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

Am.  Oil-Hamm. 
Ed.  R.  Murrow  i 

(100) 

Co-op 
lutual  Newsreel 
(7:45-7:55) 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

(See  footnote) 

Im.  Oil-Hamm. 
id.  R.  Murrow 

8:00 

Stop  the  Music 
S 

Frank 
Fontaine 

Hawaii  Calls 

RCA,  Meredith 
Willson,  Music 

Onnm  /1QAA 

nooni  iiou) 

General  Motors 
Henry  Taylor 

W») 

Horatio 
Hornblower 

Concerto 
Festival 

AA  of  RR's 
Railroad  Hour 

(181) 

Mayor  of 
Times  Square 
S 

American  Chicle 
eope  Are  Funny 

(176) 

Jimmy  Carroll 
Show 

The  Scarlet 
Pimpernel 
S 

Postmark 
U.S.A. 

5 

Hearthstone 
of  the  Death 

8:15 

a 

- 

- 

World  Wide 
Flashes 

s 

« 

B:30 

Stop  the  Music 

Philip  Morris 
Playh.  on  Bwy. 
(193) 

Enchanted 
Hour 

Best  Plays 

Chicago 
Signature 

Lever-Upton 
Godfrey  Talent 
Scouts  (167)  R 

(Co-op) 
Crime 
Does  Not  Pay 

Firestone 
oice  of  Firestone 
(145) 

Escape  With  1 
Me 
S 

-P-P  Shampoo  8 
Shave  Cream 
ir.  s  Mrs.  north 

(Co-op) 
Story  of  Doctor 
Kildare 

Barrie  Craig 
Confidential 
Investigator 

Valentino 
S 

Chesebrough 
Dr.  Christian 
(182)  R 

1  8:45 

Lorillard 
Stop  the  Music 
(197) 

- 

- 

(185)  R 

« 

9:00 

Carter  Prods. 
Drew  Pearson 
(175) 

Wrigley 
Meet  Millie 
(186) 

Opera  Concert 

- 

Paul  Whiteman 
Teen  Club 

Wrigley 
Romance 
(186) 

Crime 
Fighters 

Bell  Telephone 
Telephone  Hour 
(185)  R 

Co-op 
Town  Meeting 

Wrigley 
Life  with  Luigi 
(185) 

Official  ft 
Detective 

leet  Your  Match 
S 

Co-op 
Mr.  President 

Wrigley 

Johnny  Dollar 

(1ft  fit 
(.100; 

9:15 

Melody 
Highway 
S 

- 

- 

(off  8/25) 

« 

« 

- 

|  9:30 

Pearson  Pharm. 
Inner  Sanctum 

(192) 

« 

TBA 

« 

Steve  Allen 
Show 

Co-op 
War  Front- 
HomG  Front 

Cities  Service 
Sand  of  America 

111  u 

(111)  N 

« 

Steve  Allen 
Show 

Mysterious 
Traveler 

s 

Pet  Milk 
Truth  or  Con- 
quences  (166) 

Co-op 

Crossfire 

Steve  Allen 
Show 

9:45 

The  Three 
Suns 
S 

« 

« 

- 

hr.  S.  Publ.  Co. 
Shr.  S.  Monitor 
iews  News  (20) 

■ 

it 

1 10:00 

Burton  Dixie 
Corp.,  Paul 
Harvey  (mo) 

10-10:05  Bob 
Trout  General 
rooos  ii/o 

This  Is  Free 
Europe 

Meet  the  Press 

Gulf  Oil 
John  Daly 

Now*  i HAi 

news  i  j i u ) 

R.  J.  Reynolds 
Walk  a  Mile 
(178) 

A.  F.  of  L. 
Frank  Edwards 

f1C71 

America's 
Music 

e 

a 

Gulf  Oil 
John  Daly 
news  [nil) 

R.  Trout 

(10-10:05) 

FrtrH     111  i 

A.  F.  of  L 
Frank  Edwards 

.  (27) 

Concerts  at 
the  Capitol 

Gulf  Oil 
John  Daly 
News  (310) 

R.  Trout 

(10-10:05) 
Ford  (120) 

1 10:15 

t  Gloria  Parker 
Show 
S 

TBA 

« 

« 

Dream 
Harbor 
S 

Co-op 
1  Love  A 
Mystery 

Dream  Harbor 
S 

Strawhat 
Concert 

Co-op 
1  Love  A 
Mystery 

« 

Dream  Harbor 
S 

Boxing 
Bouts 

1 10:30 

William  Tustier 
Show 
S 

« 

Little 
Symphonies 

American 
Forum 
of  the  Air 

Time  For 
Defense 

5 

R.  Trout 

(10:30-35) 
Ford  (120) 

Dance 
Orchestra 

Swayze 
Citizen  Views 
the  News 

Hotel  Edison 
Orchestra  S 
(oee  roomoie; 

Dance 
Orchestra 

lands  for  Bonds 

Swayze 
Citizen  Views 

tka  Maui. 

me  news 

Latin  Quarter 
Orchestra 

s 

• 

j  10:45 

Field  and 
Stream 
S 

« 

Dance 
Orchestra 

<• 

Dangerous 
ssignment  MM 
(10:35-11) 

« 

Stan  Kenton 
Concert 
(10:35-11) 

Dance 
Orchestra 

j  11:00 

News 
S 

News 

News 

News  from 
NBC 

Band 

News 

Co-op 
Baukhage 
Talking 

Hews  from  NBC 

Band 

News 

Co-op 
Baukhage 
Talking 

lews  from  NBC 

Band 

News 

1 11:15  PM 

Thoughts 
In  Passing 
S 

Thinking 
Out  Loud 

The  Political 
Picture 

Clifton  Utley 

Sports  Report 
S 

Dance 
Orchestra 

U.N. 
Highlights 

News  of 
the  World 
Morgan  Bealty 

Sports  Report 
S 

Dance 
Orchestra 

U.N. 
Highlights 

News  of 
the  World 
Morgan  Bealty 

Sports  Report 
S 

Dance  " 
^Orchestral 

D  A  Y 


SUNDAY 

ABC               CBS              MBS  NBC 

MONDAY  -  FRIDAY 

ABC               CBS              MBS  NBC 

SATURDAY 

ABC              CBS             MBS  NBC 

ABC 

9:00  AM 

Milton  Cross 
OperaAlbum 
S 

Keyboard 
Concerts 

Elder  Michaux 
Happiness  Hour 

Co-op 
World  News 
Lockwood  Doty 

lienerai  hoods 
Breakfast  Club 
(266) 

Co-op 
News 

Co-op 
RobL  Hurleigh 

No  Network 

Service  . 

— Bur- 
No  School 
Today 

Co-op 
News 

No  Network 
Service 

Howdy-Doody 

(33) 

1:30  PM 

Vespers 
S 

h 
■ 

9:15 

News 
S 

We  Hold 
These  Truths 

Swift  &  Co. 
Breakfast  Club 
(290)  R 

No  Service 

(Co-op) 
Tell  Your 
Neighbor 

No  Service 

L/P  6/14 

1:45 

9:30 

Prophecy, Inc. 
Voice  of  Propheci 
(99) 

E.  Power 
Biggs 

Christian  Ref. 

Church 
Back  to  God 

Carnival  of 
Books 

Mac  McGuire 
Show 

PSG 
foung  Dr.Malone 
(189) 

Inybody  Home 

2:00 

Marines  In 
Review 
S 

9:45 

Hudson  Coal 
D8H  Miners 
Spl.  (14) 

Philco  Corp 
Breakfast  Club 
(289) 

Co-op 
In  Town 
Today 

PSG 

Brighter  Day 
(189) 

Garden  Gate 

2:15 

10:00 

Message  of 
Israel 
S 

Church  of  Air 
S 

Radio  Bible 
Class 
(311) 

National 
Radio  Pulpit 
S 

Sterling  Drug 
My  True  Story 
(212) 

Frigidaire 
Fr.  Sardine 
Godfrey  (193)  R 

Co-op 
Cecil  Brown 
(92) 

PSG,  Welcome 
Travelers 
(150) 

SL  Louis 
Melodies 

Miscellaneous 
Program 
S 

Archie 
Andrews 
S 

2:30 

Sammy  Kaye's 

Sunday 
Serenade  S 

10:15 

a 

Toni  Realemon 
Arthur  Godfrey 
(186)  R 

tmana  M-W-F 
&  Pequot-Tu  & 
Fh  Paula  Stone 

(514) 

Co-op 
Take  a  Number 

a 

" 

Dr.  Pepper 
Old  Dom.  Barn 
Dance  (49)* 

2:45 

10:30 

Negro  College 
Choirs 
S 

Voice  of 
Prophecy 

(327) 

Dr.  Peale 
Art  ol  Living 
S 

General  Mills 
Whispering 
Streets  (224) 

Lever  Bros. 
Arthur  Godfrey 
(179)  R 

Campbell 
louble  or  Nothing 
(147) 

Ralston 
Space  Patrol 
(284) 

Quiz  Kids 

Bruce  ^ 
MacFarlane 

Pet  Milk 
ary  Lee  Taylor 
(144) 

3:00 

This  Week 
Around  the 
World  S 

10:45 

News 

Highlights 
S 

When  A  Girl 
Marries 
S 

Pillsbury 
Arthur  Godfrey 
(192)  R 

Helen  Hall 

3:15 

11:00 

Fine  Arts 
Quartet 
S 

Salt  Lake  City 
Tabernacle 

Music  for 
Worship 

Faultless 
Starch  Time 
(59)  Spl. 

Lone  Journey 
S 

National  Biscuit 
Arthur  Godfrey 
(193)  R 

Ladies  Fair 
11-11:25 

C-P-P 
Strike  It  Rich 
(178) 

Student  Sym- 
>hony  Concerts 
$ 

iream  of  Wheat 
Let's  Pretend 
*(154) 

Irevard  Music 
lamp  Programs 

My  Secret 
Story 

3:30  ! 

r  Billy  Graham 
our  of  Decision 
(229) 

11:15 

Morning 
Serenade 
S 

Top  ol  the 
World 
S 

Liggett  8  Myers 
Arthur  Godfrey 
(199)  R 

3:45 

11:30 

The  Christian 
In  Action 
S 

Invitation  to 
Learning* 
S 

lorthwestern  U. 
Review 
S 

U.N.  Is 
My  Beat 
S 

Bristol-Myers 
(MWF) 
(290) 

Contnl.  Baking 
Grand  Slam 

(52) 

lueen  For  a  Day 
1:30-45  Tu&Th 
Quaker 

C-P-P 
Bob  S  Ray 

("« 

Eddie  Fisher  1 
Show 
S 

Cannon  Mills 
Give  &  Take 

(152) 

U.S.  Marine 
Band 

Hollywood 
Love  Story 
S 

1:00  ] 

ospel  Bcstg.  Co. 
Old-Fashioned 
evival  Hr.  (242) 

11:45 

a 

longs  of  the  Wild 

Toni  Co. 
Break  the  Bank 

(TuTh)  (257) 

>8G  Ivory  Snow 
Rosemary 

M-F 

11:45-12 
S 

Armour 
Dial  Dave 
iarroway  (183) 

a 

»:15 

a 

1 12:00  N 

News 
S 

TBA 

U.  S.  Military 
Academy  Band 

Viewpoint 
USA 

Prudential 
The  Jack  Berch 
Show  (256) 

General  Foods 
Wendy  Warren 
(155) 

Miles  Labs 
Curt  Massey 
Time 

No  Network 
Service 

101  Ranch  Boys  . 
S 

Armstrong  Cork 
heatre  ol  Today  | 
(187) 

Ian  on  the  Farm 

News 
At  Noon 

1:30 

12:15PM 

Brunch  Time 
S 

Chan's  Fiesta 

ABC 
Late  News 
S 

Lever  Bros. 
Aunt  Jenny 
(144) 

Johnson  &  Son 

Newt 
(12:15-12:25) 

he  Kate  Smith 
Show 
(MM) 

Public  Affairs 
S 

1:45 

12:30 

Co-op 
Piano 
Playhouse 

Howard  K. 
Smith 

Bill  Cunningham 
Co-op 

The  Eternal 
Light 
S 

General  Mills 
The  Bill  Ring 
Show  (174) 

Whitehall 
Helen  Trent 
(176) 

Headline 
News 

American 
Farmer 
S 

iarnation,  Stars 
}ver  Hollywood 

(161) 

Jth  Army 
Band 

U.S. 
Marine  Band 

5:00 

Chautauqua 
Symphony 
S 

12:45 

Bill  Costello 
News 

Dawn  Bible 
Frank  &  Ernest 

Not  in  Service 

Whitehall 
Our  Gal  Sunday 
(168) 

Faith  In 
Our  Time 

No  Network 
Service 

5:15 

1:00 

Churches  ol 
Christ  Herald  of 
Truth  (106) 

Your  Invitation 
To  Music 

Vandevanter  & 
The  News 
S 

Critic  at  Large 

Co-op 

Paul  Harvey 

PSG  Ivory 
Big  Sister 
(150) 

Co-op 

Cedric  Foster 

Navy  How 
S 

Toni 
Graiid.Cei.Sta. 

(115)* 

Dance  Orel  1 

Allis-Chalmers 
all.  Farm  8  H. 
Hour  (174) 

5:30 

1:15 

u 

Win.  Hillman 

Mike  IS 

Co-op 
Ted  Maloie 

P8G  Oxydol 
Ma  Perkins 
(151) 

Mutual 
Music  Box 

u 

M 

5:45  PM 

N  I  N  G 


ESDAY 

MBS  NBC 

THURSDAY 

ABC              CBS             MBS  NBC 

FRIDAY 

ABC               CBS              MBS  NBC 

SATUR 

ABC  CBS 

DAY 

MBS 

NBC 

Repeat  el 
Kid  Strips 

News 
Bob  Warren 
e 

Not  in  Service 

Metro.  Lite  Ins. 
Allan  Jackson 



Repeat  of 

Kid  Strips 

News 

Lionel  Ricao 
5 

Not  in  Service 

Metro.  Life  Ins. 
Allan  Jackson 

 S^T  

Repeat  af 
Kid  Strips 

News 
Lionel  Ricau 

s 

Una  Mae 

Carlisle 
$ 

News 

Smiley  Whitley 
Show 

Bob  Warren 
News 

6:00  PM  1 

a 

Bill  Stern's 
Sports  Review 
(MM) 

You  and 
the  World 

s 

« 

Bill  Stern's 
Sports  Review 
(MM) 

- 

You  and 
the  World 
3 

« 

Bill  Stern's 
Sports  Review 
(MM) 

Jible  Messages 
S 

Antonini 
Orchestra 

Earl  Godwin's 
Washington 
MM 

6:15 

- 

No  Network 
Service 

« 

No  Service 

No  Network 
Service 

« 

No  Service 

■ 

No  Network 
Service 

Co-op 
Bob  Finnegan  . 
Sports 

CBS  Radio 
Sports 
Roundup 

Preston  Sellers 

NBC  Summer 
Symphony 
Orchestra 

6:30 

« 

Sun  Oil  Co. 
3-Star  Extra 
r*i\ 

{Ml 

Lowell  Thomas 

« 

Sun  Oil  Co. 
3-Star  Extra 

« 

Lowell  Thomas 

Sun  Oil  Co. 
3-Star  Extra 

f3i) 

Labor-  , 
Management 
S 

arry  LeSeuer 
News 

S.  C.  Johnson 
Peewee  Reese 
(Repeat) 

" 

6:45 

Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 

rsa> 
in) 

Co-op 
Headline 
Edition 

Robert  Q's 
Waxworks 

Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 

Co-op 
Headline 
Edition 

Robert  Q's 
Waxworks 

Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 
(34) 

I  This  1  Believe    i  . 

1   TheUChaLe     1  «'He,!er 

7:00 

Co-op 
Men's  Corner 

No  Network 

Service 

Co-op 
Elmer  Davis 

« 

Co-op 
Rukeyser 
Reports 

No  Network 

Service 

Co-op 
Elmer  Davis 

« 

Dinner  Date 

No  Network 

Service 

Women  In                         „     ,  _ 
Uniform      )        "           »«P(Drt  T'm 
5                            The  Pentagon 

7:15 

Gabriel  Header 

Miles  Labs 
News  of  World 
(168) 

General  Mills 
Silver  Eagle 

(137) 

« 

Deepfreeze 
Appliance 
Gabriel  Heatter 

Miles  Labs 
News  of  World 

(168) 

General  Mills 
Lone  Ranger 
(153) 

" 

Gabriel  Heatter 

Miles  Labs 
News  of  World 

(168) 

Dinner  At  The 
Green  Room 
S 

Gunsmoke 

Down  You  Go 

(7:30-7:55) 

TBA 

7:30 

Co-op 
7:45-7:55 
Mutual  Newsree 

Miles  Labs 
1  Man's  Family 

Am.  Oil-Hamm. 
Ed.  R.  Murrow 

Co-op 
7:45-7:55 
Mutual  Newsree  1 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

(See  footnote) 

Am.  Oil-Hamm. 
Ed.  R.  Murrow 

d  001 

Co-op 
7:45-7:55 
rlutual  Newsreel 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

« 

« 

State  Farm 
Auto  Ins.  Co. 
C.  Brown 

7:45 

Music  For  A 
Half  Hour 

Philip  Morris 
What's  My  Line 

Mr.  Broadway 
S 

American  Chicle 
Mr.  Keen 

Jazz  Nocturne 

A  Life  in 
Your  Hands 

s 

Top  Guy 
»  PP 

Musicland 
USA 

Symphonic 
Strings 

TBA 

Dancing 
Party 
S 

Wrigley 
Gene  Autry 
(180) 

20  Questions 

Jane  Ace 
Disc  Jockey 

8:00 

« 

' 

M 

« 

• 

« 

« 

.  « 

« 

- 

" 

8:15 

Great- Day  Show 

Kraft 
Gildersleeve 

(160) 

Defense  Attorney 
»PP 

Ameri.  Tob.  Co. 
F.B.I,  in  Peace  & 
War  (193) 

(Co-op) 
The  Hardy 

The  Chase 

Equitable  Life 
This  Is  Your  FBI 
(280)  R 

* 

(Co-op) 
Gracie  Fields 
Show 

Pabst 
Bob  &  Ray 

(144) 

3F-Post  Cereal 
Tarzan 
(75)  R 

(Co-op) 
MGM  Theatre 
of  Ihe  Air 

Stars  In 
Khaki  V  Blue 
S 

8:30 

« 

• 

« 

« 

« 

Bob  &  Ray 
S 

« 

8:45 

Out  ol  the 
Thunder 

DeSoto  Plymouth 
Dealers,  You  Bet 
■  our  Lite  (  m  ) 

Lorillard 
Amateur  Hour 

[in) 

Wrigley 
Mr.  Chameleon 
1 186) 

Pal  Blade 
Rod  &  Gun  Club 

L&M  Fatima 
Dragnet 
(171)  R 

Newsstand 
Theatre 

s 

The  Big  Time 

Magazine 
Theatre 

Coca-Cola 
Mario  Lanza 
Show  (198) 

« 

Gangbusters 

■ 

Ohio  River 
Jamboree 

9:00 

« 

»  « 

« 

« 

« 

- 

" 

9:15 

Family 
Theatre 
S 

Hollywood 
Music  Box 

« 

Steve  Allen 
Show 
* 

Co-op 
Reporter's 
Roundup 

Gulf  Refining 
Counterspy 
(113) 

Summer 
Cruise 

s 

Steve  Allen 
Show 

Armed  Forces 
Review 

Music  by 
Mantovani 

s 

Broadway 
Is  My  Beat 

Lombardoland 
U.S.A. 
S 

R.  J.  Reynolds 
irand  Ole  Opry 

(178) 

9:30 

« 

1  Covered 
The  Story 
S 

« 

« 

« 

1  "  

" 

9:45 

A.  F.  of  L. 
Frank  Edwards 

(157) 

Promenade 
Concert 

Gulf  Oil 
John  Daly 
news  ioiui 

(10-10:05) 
Bob  Trout  (178) 
General  Foods 

A.  F.  of  L. 
Frank  Edwards 

(27) 

Pabst 
Nightbeat 

(157) 

Gulf  Oil 
John  Daly 
News  (310) 

(10-10:05) 
Bob  Trout  (176) 
General  Foods 

A.  F.  of  L. 
Frank  Edwards 
(157) 

Hy  Gardner 
Calling 

Saturday  at 
Shamrock 
S 

Robert  Q's 
Waxworks 

Jhicago  Theatre 
of  the  Air 
S 

Tin  Pan  Valley 

10:00 

Co-op 
1  Love  A 
Mystery 

« 

Heartstrings 
S 

10:05-11 
Dance 
Orchestra 

Co-op 
1  Love  A 
Mystery 

Nightbeat 
S 

Eddie  Fisher's 
Serenade 

Bapitol  Cloakrm. 

Co-op 
1  Love  A 
Mystery 

Words  in 
the  Night 

10:15 

Dance 
Orchestra 

Swayze 
Citizen  Views 
me  News 

Hotel  Edison 
Orchestra  S 
(See  Footnote) 

Dance 
Orchestra 

Swayze 
Citizen  Views 
the  News 

Band 

Air  Force 
Orchestra 

Dance 
Orchestra 

Swayze 
Citizen  Views 
the  News 

Miami  Band 
Concert 
S 

TBA 

10:30 

Portrait  of  a  City 
10:35-11:00 

- 

tobL  Armbruster 
S  His  Music 
10:35-11 

« 

« 

« 

Bill  Stern 
(10:35-10:45) 
TBA 

■ 

10:45 

Co-op 
Baukhage 
Talking 

News  from 
NBC 

Band 

News 

Co-op 
Baukhage 
Talking 

News  from 
NBC 

News 

Co-op 
Baukhage 
Talking 

News  from 
NBC 

News 
S 

News 

News 

News  from 
NBC 

11:00 

U.N. 
Highlights 

News  of 
the  World 
Morgan  Bealfy 

Sports  Report 
S 

Dance 
Orchestra 

U.N. 
Highlights 

News  of 
the  World 
Morgan  Beatty 

Sports  Report 
S 

Dance 
Orchestra 

U.N. 
Highlights 

News  of 
the  World 
Morgan  Beatty 

The  Playboys 
S 

Dance 
Orchestra 

Dance 
Orchestra 

Alex  Dreier 

11:15PM 

SUNDAY 

CBS             MBS  NBC 

MONDAY  -  FRIDAY 

ABC              CBS             MBS  NBC 

SATURDAY 

ABC              CBS             MBS  NBC 

■  Explanation:  Listings  in  order:  Sponsor,  name  of 

■  program,  number  of  stations;  S  sustaining:  R  re-  1 

■  broadcast  West  Coast;  TBA  to  be  announced  BP 
B|  repeat  performance.  Time  EDT. 

ABC — 8:55-9  a.m..  M-F.  Stokely-Van  Camp.  The 
H       John  Conte  Show  (295). 
1  5:50-5:55  p.m.,  M-F.  World  Flight  Reporter 

■  5:55-6:00  p.m..  M-F,  Union  Oil  Co.  of  Calif., 

■  Royal  Triton  Baseball  Roundup  (275) 

■  7:30-8  p.m.,  M-W-F,  Amer.  Bakeries  (southeast). 

Lone  Ranger. 
2:30-2:35  p.m.   &  10:30-10:35  p.m.,  Tu.,  Thur.. 
Toni  Co.,  It  Happens  Every  Day  (275) 

*  PP  (Pyramid  Plan)  American  Chicle  participa- 

tions   on   The   Top   Guy,   W.,   8:30-9  p.m.; 
Defense  Attorney,  Th.,  8-8:30  p.m. 
CBS — 8:30-9:15  a.m..  Sun.,  General  Foods.  Sunday 
Morning  Gatherin'  (107). 

*  10:25-30  a.m..  Sat.,  Flako  Prods.  Galen  Drake. 
11  :00-11:05  a.m..  Sat.,  Campana  Sales,  Bill  Sha- 

del  (185) 

1:25-1:30  p.m..  Sat.,  Toni  Co.,  It  Happens  Every 
Day  (185). 

3:45-3:50  p.m.,  M-F.   Kellogg  Co.,  Carl  Smith 
(140) 

4:00-4:05  p.m.  M-F.  Toni  Co.  It  Happens  Every 
day  (191) 

5:55-6:00  p.m.  Sun.,  Best  Foods,  Larry  LeSueur 
(182) 

9:25-9:30  p.m..  Sat.,  General  Foods,  Sanka  Sa- 
lutes (155). 

9:30-9:35  p.m..  Tu. .  Colgate-Palmolive-Peet,  Lou- 
ella  Parsons  (182) 
11:30-11:35  a.m..  Sun..  Bill  .Shadel  (S) 

ON  A  SUNDAY  AFTERNOON 

String  Senenade,  2:30-3  p.m. 

Galaxy  of  Hits.  3:00-3:30  p.m. 

Music  for  You,  3:30-4  p.m. 

Band  of  the  Day,  4-4:30  p.m. 

Main  Street.  Music  Hall.  4:30-5  p.m. 

MBS — 2-4:30  p.m.,  Mon.-Sun.,  Game  of  the  Day — 
Network   B    (Falstaff    Brewing    and  Co-op). 
Gillette  ,Warm-Up   Time,    5   min.  preceding 
games,  Mon.-Sun.    Camel  Baseball  Scoreboard, 
,5  min.  following,  Mon.-Sat.    Wheaties  Score- 
board. 5  min.  following.  Sun. 
8:55-9  a.m..  M-F.  Gabriel  Heatter- VCA  Labs. 

11:25-11:30  a.m..  M-Sat..  Johnson  &  Son,  News 
9-9:05   p.m.,    M-F,    Johns-Manville   Corp.  Bill 
Henry. 

NBC— 8-8:15  a.m.,  skelly  Oil,  M-F,  News  (28); 

Sat.,  This  Farming  Bus. 
10:45-11  a.m.  Hymn  Time,  Gen.  Mills,  (10). 

*  MM — "Minute  Man"  Programs. 
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Your  Invitation 
To  Music 

Lutheran 

Hour 
(Lutheran) 

U.  of  Chicago 
Reundtable 

Not  In  Service 

PSG  Crisco 
Dr.  Malone 

(154) 

Luncheon 
with  Lopez 

Ca-ep  News 
Merrill  Mueller 
S 

Vincent  Lopez 
Show 
S 

Carter 
City  Hospital 

(152) 

Dunn 
On  Discs 

Dude  Ranch  1 
Jamboree 

P&G  Ouz 
Guiding  Light 

(m 

Wesson  Oil 
Dr.  Paul 

(61) 

Top  Tunes 

with 
Trendler 

The  Catholic 
Hour 

Co-op 
M.  M.  McBride 

GF  Swan-Cal. 
Mrs.  Burton 
(137) 

Say  It  With 
Music 

Jane  Pickens 
Shaw 

Front  &  Center 
S 

Hormel  &  Co. 
Music  with  H. 
Girls  (120) 

Coffee  in 
Washington 
S 

P&G  Tide 
Perry  Mason 

(159) 

Meredith 
Willson's  Music 
Room 

1  String 
Serenade 

Sunday 
Symphonic 
Adventure 

Tennessee  Ernie 
S 

(See  Footnote) 

Toni,  Seeman 
Nora  Drake 

(170) 

Repeat 
Paula  Stone 
Program 

Live  Like  A 
Millionaire 

:rank  8  Jackson 
Show 

S 

Chicagaans 

Georgia 
Crackers 

Big  City 
Serenade 

Dixie  Four 
Quartet 

PSG  Ivory  Fl. 
Brighter  Day 
(143) 

Music  By 
Willard 

Music 
For  You 

Jimmy  Carroll 

Elmo  Roper 

Miles  Labs 
Hilltop  House 
(144)  R 

Co-op 
John  B. 
Gambling  Club 

PSG 
Life-Beautiful 

-as— 

Pan-American 
Union 
S 

Reperl  Fran 
Over  Seas 

Bandstand 

U.SJI. 

he  Downboneri 
S 

Intermezzo 

Pillsbury 
House  Party 
(167)  R' 

Road  of  Life 

Adventure 
In  Science 

ll  i 
■  1 

Bandstand 
U.S.A. 

Mutual  Ben. 
H&A  On  the 
Line  w  Considine 
(183) 
TBA 

Lever  Bros. 
Houseparty 
(169)  R 

Pepper  Young 

-ss- 

Lone  Pine  & 
His  Mountain- 
eers S 

CBS 
Farm  News 

Sports  Parade 

U.  S.Army 
Bud 

Main  Street 
Music  Hall 
S 

* 

Cedric  Adams 

Right  ta  Happi- 
ness (163) 

Radio  Reporters 
Scratch  Pad 

£  '     Band  of 
*  ,    The  Day 

SM  

Orange  Crush 

The  Falcon 
S 

General  Mills 
Cal  Tinney 
(174) 

General  Foods 
Grady  Cole 
(47) 

Miscellaneous 
Programs 

PSG 
Backstage  Wife 

(152) 

ABC  Late 
News 
S 

Horse  Racing 

Dunn's  Adobe 

TBA 

Green  Hornet 

MTW  Chicagoan 
ThF  SI  Louis 
Matinee 

Sterling  Drug 
Stella  Dallas 
(161) 

Looking  Into 
Space 
S 

Stan  Dougherty 

-  'iek  the  Winner 
'  Westinghouse 

aw 

Under  Arrest 

U.  S.  Tobacco 
Martin  Kane 

(183) 

Ronnie  Kemper 
S 

Treasury 
Bandstand 

Mert's  Record 
Adventures 

Sterling  Drug 
Yaung  Widder 
Brown  (161) 

International 
Jazz  Club 
S 

Mac  McGaire 

Muiciu 

Dean  Cameron 
S 

4:55-5  News 

Manhtn.  Soap 
Woman  in  My 
House  (181) 

Eddie  Fishar 
Shaw 

—  lolland  Furnace 
'     Arthur  Godfrey 
1     'oundbble  (148 

Wildroot 
The  Shadow 

American  Bakori 
Issoc.  Hollywood 
Playhouse  (181) 

Co-op 
Big  Jon  ( 
Sparkie 

5-5:45  p.m. 
Ne  Service 

Co-op 
Merry  Mailman 

Whitehall' 
Just  Plain  Bill 

Roseland  Ball- 
room Orch. 
S 

TBA 

Dancing  By 
The  Sea 

Mind  Yon 
Manneri 

Wn.tel.all 
Front  Page 
Farroll  (136) 

—  Admiral 
Robl.  Trait 

•aw 

Williamson  t 
Motorola 

(alt  wks.) 

Whitehall 

nit 
s 

Fan  Factory 
J— See  Footnote 

M-F  5:JM:5I 
Songs  ef  the 
B-Bar-B 

PSfi 
Lerenzo  Jenot 

(111) 

Treasury 
Bandstand 

tf 

The  Author 
Speaks 

« 

True  Detective 
Mystoriot 

Miles  Labs 
Curt  Matsey 
Time  (147)  * 

M-F  5:50-1 
Johnson  (  Son 
Cecil  Brawn 

Ex-Lax  Inc. 
Doctor'!  Wife 

(170) 

Club  Aluminum 
Club  Tina 

(M) 

Johnson  t  San 
Peoweo  Reese 
Shaw 

Your  Key 
to  Health 

rate 


EVERY  FOURTH  RADIO  STATION 
IN  AMERICA  IS  A 
KEYSTONE  AFFILIATE! 

600  Keystone  affiliates 
reach  Hometown 
and  Rural  America! 

Of  America's  2400  AM  radio  stations,  every  fourth  one  is  an 
affiliate  of  the  Keystone  Broadcasting  System — located  beyond 
effective  television  ....  reaching  the  rich  population  of  Hometown 
and  Rural  America! 

KEYSTONE  BROADCASTING  SYSTEM,  INC. 

Xew  York:  580  Fifth  Avenue    •    Chicago:  111  W.  Washington 
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VOTE  DRIVE 


Some  27  Governors 
Back  NARTB  Plan 


Swartley,  WBZ  Boston,  Harvey  J. 
Struthers,  WEEI  Boston,  John  J. 
Hurley,  WNEB  Worcester. 

Virginia— Charles  P.  Blackley,  WTON 
Staunton,  chairman;  Emerson  J.  Pryor, 
WDVA  Danville,  Howard  Stanley, 
WEAM  Arlington,  E.  S.  Whitlock, 
WRNL  Richmond,  Richard  F.  Lewis 
Jr.,  WINC  Winchester,  Edward  E. 
Bishop,  WGH  Newport  News,  Robert 
H.  Smith,  WCYB  Bristol. 

Michigan— D.  E.  Jayne,  WELL  Battle 
Creek,  chairman;  Don  DeGroot,  WW  J 
Detroit,  W.  A.  Pomeroy,  WILS  Lansing, 
Leonard  Versluis,  WLAV  Grand  Rapids, 
Lester  Lindow,  WFDF  Flint,  Les 
Biederman,  WTCM  Traverse  City,  W.  J. 
Edwards,  WKNX  Saginaw. 

Wyoming— Jim  Carroll,  KWYO  Sheri- 
dan, chairman;  Don  Hathaway,  KSPR 
Casper,  Mildred  Ernst,  KWOR  Wor- 
land,  Carroll  Mohr,  KOWB  Laramie. 

Ohio — Robert  W.  Ferguson,  WXRF 
Bellaire,  chairman;  Truman  Morris, 
WJEH  Gallipolis,  Roger  Berk,  W/vKR 
Akron,  Neil  Smith,  WCOL  Columbus, 
Robert  F.  Wolfe,  WFRO  Fremont. 

Colorado  —  Russel  Shaffer,  KBOL 
Boulder,  chairman. 

West  Virginia  —  Fred  Zimmerman, 
WBLK  Clarksburg,  chairman. 


DEFINITE  commitments  from  27  state  governors  that  they  will  cooperate 
in  broadcasting's  "Register  and  Vote"  campaign  have  been  received  at 
NARTB  headquarters  in  Washington. 

Campaign,  due  to  begin  Aug.  15  (although  some  individual  stations 
already  have  begun  similar  public 
service  schedules),  is  sponsored  by 
NARTB  in  cooperation  with  The 
Advertising  Council,  the  American 
Heritage  Foundation  and  state 
broadcasters'  associations. 

Early  in  August,  NARTB  will 
send  out  to  all  radio  and  TV  sta- 
tions the  first  of  three  Register 
and  Vote  kits. 

The  second  kit  will  go  out  Sept. 
1  and  will  contain  suggestions  for' 
programs  and  spot  announcements 
to  encourage  citizens  to  register. 
About  three  weeks  before  Election 
Day,  the  third  kit  will  be  mailed. 

Directing  the  project  is  NARTB 
President  Harold  Fellows  and  his 
assistant,  Public  Affairs  Director 
Robert  K.  Richards.  John  H.  Smith 
Jr.,  NARTB  FM  director,  is  super- 
vising the  staff  work.  Chairman 
of  the  special  NARTB  campaign 
committee  is  John  F.  Patt,  WJR 
Detroit. 

States  in  which  governors  have 
committed  themselves  are: 

Alabama,  Arizona,  Connecticut,  Dela- 
ware, Idaho,  Illinois,  Indiana,  Ken- 
tucky, Maine,  Maryland,  Massachusetts, 
Michigan,  Missouri,  Montana,  Ne- 
braska, New  Jersey,  New  York,  North 
Carolina,  Oklahoma,  Oregon,  Pennsyl- 
vania, Rhode  Island,  Utah,  Vermont, 
Washington,  Wisconsin,  Wyoming. 

State-wide  committees  have  been 
organized  in  29  states,  while  chair- 
men have  been  appointed  in  10 
additional  states. 

States  now  fully  organized  are: 
Alabama,  Arkansas,  Florida,  Georgia, 
Idaho,  Illinois,  Indiana,  Kansas,  Ken- 
tucky, Maine,  Maryland,  Massachusetts, 
Michigan,  Minnesota,  Mississippi,  Mon- 
tana, Nebraska,  New  York,  New  Jersey, 
North  Carolina,  Ohio,  Oklahoma,  Penn- 
sylvania, Rhode  Island,  South  Dakota, 
Utah,  Virginia,  Wisconsin,  and  Wyom- 
ing. 

States  in  which  chairman  of  com- 
mittes  have  been  named  are: 

California,  Colorado,  Connecticut, 
Delaware,  Iowa,  Missouri,  South  Caro- 
lina, Texas,  Vermont  and  West  Vir- 
ginia. 

Newly  appointed  committees,  not 
reported  previously  [B»T,  July 
141,  are: 

Minnesota — John  F.  Meagher,  KVSM 
Mankato,  chairman;  Ken  Marsh,  KWNO 
Winona,  Fred  Schilplin,  KFAM  St. 
Cloud,  Edward  Butler,  KBUN  Bemidiji, 
Swanee  Hagman,  WDGY  Minneapolis. 

New  York  —  Michael  R.  Hanna, 
WHCU  Ithaca,  chairman;  Elliot  Ste- 
wart, WD3X  Utica,  George  Bingham, 
WKIP  Poughkeepsie,  Walter  Valerius, 
WELM  Elmira,  W.  W.  Carter  Jr., 
WTRY  Troy,  Frank  Kelly,  WBEN  Buf- 
falo. A  separate  committee  is  being 
established  for  New  York  City. 

Idaho — Earl  Glade  Jr.,  KDSH  Boise, 
chairman;  Dewain  Silvester,  KEEP 
Twin  Falls,  Doyle  Cain,  KFXD  Nampa, 
Donald  Thomas,  KRLC  Lewiston, 
Ruthe  Fletcher,  KSEI  Pocatello. 

Pennsylvania — Victor  Diehm,  WAZL 
Hazleton,  and  Tom  Price,  WBVP  Bea- 
ver Falls,  co-chairmen;  Benedict  Gim- 
bel  Jr.,  WD?  Philadelphia,  John  S. 
Booth,  WCHA  Chambersburg,  Charles 
E.  Denny,  WERC  Erie. 

Alabama— Hugh  M.  Smith,  WCOV 
Montgomery,  chairman;  Robert  B. 
Taber,  WKLF  Clanton,  William  H.  Mil- 
ler Jr.,  WGYV  Greenville. 

Florida— George  W.  Thorpe,  WVCG 
Coral  Gables,  chairman;  David  E. 
Smiley,  WDAE  Tampa,  Don  J.  Lynch, 
WBSR  Pensacola,  William  G.  McBride, 
WDBO  Orlando,  Lawrence  Rollins, 
WSIR  Winter  Haven. 

Massachusetts — William  B.  McGrath, 
WHDH     Boston,     chairman;     W.  C. 


GAB  TO  SOPPORT 

Get-Out- Vote  Campaign 

GEORGIA  Assn.  of  Broadcasters 
will  support  the  NARTB  "Get  Out 
the  Vote"  campaign,  according  to 
a  message  to  Harold  E.  Fellows, 
NARTB  president,  from  the  GAB 
board  of  directors,  which  voted 
unanimously  in  favor  of  the  proj- 
ect at  a  July  7  meeting  in  Macon. 

GAB  Secretary  E.  F.  MacLeod 
requested  all  NARTB  information 
on  the  campaign  and  President 
Fred  Scott  Jr.  of  WKTG  Thomas- 
ville  appointed  the  following  com- 
mittee to  spark  the  drive:  Chairman 
Carter  Peterson,  WCCP  Savannah; 
Jim  Gray,  WALB  Albany;  John 
Jacobs  Jr.,  WDUN  Gainesville; 
Tom  Vassey,  WLBB  Carrollton, 
and  Frank  Gaither,  WSB  Atlanta. 


WROL  Vote  Campaign 

WROL  Knoxville,  Tenn.,  reported 
last  week  that  its  current  cam- 
paign urging  listeners  to  register 
and  vote  has  been  highly  effective. 
Using  such  gimmicks  as  a  "Whis- 
pering Voter"  contest  and  an  elab- 
orate schedule  of  spots  with  circus 
music  background  encouraging 
voters  to  board  the  "WROL  Ballot 
Bandwagon,"  the  station  noted 
that  a  county  record  was  set  on 
July  14  when  750  persons  regis- 
tered. In  three  weeks  WROL  ran 
a  total  of  266  announcements. 


N.  Y.  AWRT  Meeting 

ANNUAL  meeting  of  New  York 
State  Chapter  of  American  Women 
in  Radio  and  Television  will  be 
held  Sept.  12-14  at  Cornell  U., 
Ithaca,  State  Chairman  Gertrude 
Grover,  women's  editor  of  Cornell's 
WHCU  Ithaca,  announced  Friday. 
Anita  Monsees,  WHCU  continuity 
director,  will  be  conference  chair- 


AMONG  150  ad  agency  personnel  at  first  showing  in  Boston  of  CBS  Radio's 
documentary  film,  "More  Than  Meets  The  Eye,"  are  (I  to  r)  Harvey  J.  Struth- 
ers, gen.  mgr.,  WEEI-AM-FM  Boston;  John  C.  Dowd,  John  C.  Dowd  Adv. 
Boston,  and  W.  Eldon  Hazard,  sis.  mgr.,  CBS  Radio  network  sales. 


DAVID  SCHOENBRUN  (r),  CBS  for- 
eign correspondent,  draws  on  a  past 
experience  in  emphasizing  a  point  to 
Sheldon  Peterson  (I),  news  dir.,  KLZ- 
AM-FM  Denver,  and  Matt  McEinery 
(standing),  KLZ  public  service  dir. 


G.  M.  PHILPOTT,  v.  p.  &  dir.  of  adv., 
Ralston-Purina  Co.,  St.  Louis,  ex- 
nlains  to  radio  men  why  firm  prefers 
their  medium.  Cross-country  tour  is 
designed  to  enlist  cooperation  of  563 
radio  outlets  which  Purina  buys  for 
fall  campaign  [B*T,  July  21], 


DISCUSSING  WBZ-AM-FM-TV  Boston's  airing  of  Harvard  U.  grid  schedule 
are  (I  to  r)  Avner  Rakov,  WBZ  prog,  mgr.;  C.  E.  Meehan,  WBZ  sis.  mgr.; 
C.  F.  Getchel,   Harvard  Athletic   Assn.   bus.   mgr.,   and   W.   C.  Swartley, 

WBZ  sta.  mgr. 


DEMONSTRATING  loyalty  to  Old  South  are  these  Frederic  W.  Ziv  Co.  sales 
staffers  attending  meeting  in  Cincinnati  on  new  radio  program.  Freedom, 
U.  S.  A.,  (I  to  r)  Ray  Thomas,  N.  Carolina;  Wylie  Calder,  S.  Carolina;  Larry 
Stewart,  Florida;  Tom  Privette,  Southwestern  Div.  mgr.;  Jim  Hicks,  Georgia, 
and  Al  Goodwin,  Louisiana.     All  wear  Confederate  flag  design  on  shirts. 
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TOWER  PROJECT 

Announced  At  WALK 

WORK  on  a  structure  which  will 
house  WALK  Patchogue,  L.  I.,'s  FM 
equipment  has  been  started  ac- 
cording to  Nils  E.  Segerdahl,  gen- 
eral manager  of  the  station.  The 
FM  tower,  located  on  the  highest 
hill  in  Suffolk  County  at  Berk- 
shire Dr.  and  Lookout  Tower  Rd., 
Selden,  will  extend  650  ft.  above 
sea  level. 

WALK  will  begin  FM  operations 
soon  at  97.5  on  the  FM  dial.  The 
station's  AM  outlet,  a  daytime 
station,  is  on  1370  kc.  Both  pro- 
gram schedules  will  be  the  same 
until  sunset.  WALK  -  FM  will 
broadcast  until  11  p.m.,  featuring 
music  and  news  coverage. 


GET-TOGETHER  at  Ckieego  NARTSR  meetings  for  clients  and  agencies  to 
talk  o.i  basics  of  national  spot  radio  included  (I  to  r)  John  Cory,  Free  & 
Peters;  Gale  Blocki,  John  Blair  &  Co,:  T.  F.  Flanagan,  NARTSR  director, 
and  Tim  Timothy,  Avery-Knodel. 


Advertisement 


"Every  Radio  Time  Buyer 
Should  Read  This" 

Says  John  R.  Sheehctn,  Director  of  Radio  and  Tele- 
vision, Cunningham  &  Walsh,  Inc. 


In  the  July  11th  Printers'  Ink 
we  published  a  special  report 
on  national  spot  radio,  what  it 
is,  when  to  use  it,  how  adver- 
tisers are  using  it  successfully 
today. 

One  week  later  the  entire 
edition  was '  out  of  print — and 
demand  from  radio  executives, 
advertisers  and  agencies  is  still 
running  high! 

Mr.  Sheehan's  comment  was 
typical:  "Printers'  Ink  is  doing 
the  industry  a  real  service  in 
presenting  so  many  facts  in 
such  logical  order  on  one  of  the 
most  complicated  subjects  in 
our  business. 

Every  radio  time  buyer  should 
read  this  article  very  carefully. 
In  fact,  so  should  anyone  in  the 
advertising  or  broadcasting 
business  who  wishes  to  become 
well  acquainted  with  the  very 
important  problems  pertaining 
to  national  spot  radio  and  its 
value  in  advertising.  It  is  truly 
a  masterpiece."  (Our  immodest 
ital.) . 

Because  the  July  11th  Print- 
ers' Ink  is  out  of  print,  we've 
prepared  reprints  of  our  na- 
tional spot  radio  feature.  They 
sell  for  50^  each  (quantity 
prices  on  request) . 

If  you  do  not  have  a  copy  of 
the  July  11th  Printers'  Ink,  we 
urge  you  to  get  a  reprint  of  this 
report.  You  will  find  it  to  be 
one  of  the  most  constructive 
sales  tools  yet  published. 

It    traces    the  tremendous 


Bob  Kenyon 


growth  of  na- 
tional spot  radio 
as  a  vital  adver- 
tising medium. 
It  spells  out  the 
specific  ways  in 
which  national 
spot  radio  can 
be  used  to  solve 
marketing  problems.  And  it 
gives  case  histories  of  how  ad- 
vertisers are  using  spot  radio 
successfully  today.  In  short,  it 
presents  information  that  you 
and  your  associates  can  use 
right  now. 

Get  your  reprint  of  this  valu- 
able report  now.  They're  going 
fast. 

(The  July  11th  Printers'  Ink 
isn't  the  first  of  our  issues  to 
go  out  of  print.  This  happens 
again  and  again  because,  again 
and  again,  our  editors  produce 
practical,  authoritative  infor- 
mation that  the  buyers  of  ad- 
vertising —  our  readers  —  need 
and  use.  That's  why  our  cir- 
culation is  concentrated  among 
the  advertising,  management, 
sales  and  agency  executives 
who  buy  advertising.  Which 
makes  Printers'  Ink  an  out- 
standing place  to  sell  your  sta- 
tion and  your  market) . 

ROBERT  E.  KENYON,  JR. 
Advertising  Director 


WESTINGHOUSE 

Reports  Record  Sales 

WESTINGHOUSE  Electric  Corp. 
had  record  sales  for  the  first  half 
and  second  quarter  of  1952,  Gwi- 
lym  A.  Price,  president,  told  a 
board  meeting  on  Wednesday. 
Backlog  of  unfilled  orders  is  the 
largest  in  company  history,  he 
said. 

Net  sales  for  first  half  of  1952 
totaled  §681,378,000,  compared  to 
$590,562,000  for  the  first  half  of 
1951  and  well  ahead  of  the  $650,- 
239,000  total  for  the  last  half  of 
last  year,  previous  six-month  rec- 
ord. For  the  second  quarter  of  1952, 
net  sales  were  $357,558,000,  com- 
pared with  $300,155,000  in  the  same 
period  of  1951.  Previous  high 
quarter  was  the  last  three  months 
of  last  year,  when  net  sales  totaled 
$339,759,000. 

Net  income  for  the  half  declined 
slightly  from  that  for  the  like 
period  of  last  year,  largely  because 
of  higher  federal  taxes.  Net  for 
January-June  1952  was  $31,507,000, 
or  $1.95  a  share  of  common  stock, 
equal  to  4.6  cents  on  each  dollar  of 
sales.  Net  for  like  period  of  1951 
was  $31,564,000,  or  $1.98  per  share, 
equal  to  5.3  cents  per  dollar  of 
sales. 


Pall  Mall  Cleared 

COMPLAINT  against  American 
Cigarette  &  Cigar  Co.  (Pall' Mall 
cigarettes)  has  been  dismissed  by 
the  Federal  Trade  Commission. 
Action  thus  affirmed  a  hearing 
examiner's  initial  decision  on  case 
involving  alleged  false  advertising 
representations.  Hearing  examiner 
held  that  all  but  two  charges  in  the 
original  complsint  are  "moot"  and 
recommended  complaint  be  dis- 
missed. 


Winters' Ink 


20a  East  42nd  Street,  New  York  17,  N.  Y. 
Chicago  •  Pasadena  »  Atlanta  •  Boston  •  London 


WLYC  Appointed 

WLYC  Williamsport,  Pa.,  has  been 
appointed  key  station  for  the  Pepsi- 
Cola  network,  a  12-station  chain 
broadcasting  the  Pennsylvania  re- 
gional playoffs  of  Little  League 
baseball,  it  was  announced  last 
week.  Dick  Confair,  of  the  Confair 
Bottling  Co.,  Williamsport,  is 
handling  network  details. 


CHAPLIN  SUES 

NBC,  Hy  Gardner  Named 

CHARLIE  CHAPLIN  filed  a  $3  mil- 
lion libel  suit  against  NBC  and 
newspaper  columnist  and  radio 
broadcaster  Hy  Gardner  in  U.  S. 
District  Court  in  New  York  on 
Wednesday  on  grounds  that  Mr. 
Gardner's  writings  and  broadcasts 
over  the  network  implied  the  actor 
was  a  Communist. 

Neither  Mr.  Gardner  nor  NBC 
would  comment  on  the  suit. 

The  complaint  said  that  Mr. 
Gardner's  writings  and  broadcasts 
over  NBC  left  the  "innuendo  that 
.Mr.  Chaplin  was  sympathetic  to  the 
Communist  party  in  France  and 
to  the  Communist  Party  generally" 
and  that  Mr.  Chaplin  was  a  Com- 
munist. 

The  program,  Hy  Gardner  Call- 
ing, is  heard  over  NBC  Friday, 
10-10:15  p.m.  EDT.  It  is  packaged 
by  Ted  Lloyd  Inc.,  New  York. 

On  June  27,  the  complaint  al- 
leged, Mr.  Gardner  told  NBC  lis- 
teners that  Mr.  Chaplin  had  ad- 
dressed and  signed  a  message  to 
the  French  movie  industry  through 
three  "recently-merged  pro-Com- 
mie newspapers." 

Mr.  Chaplin  denied  that  he  had 
given  an  interview  to  any  French 
Communist  newspaper,  orally  or 
in  writing,  signed  or  unsigned,  the 
complaint  said.  Furthermore,  it  al- 
leged, Mr.  Gardner  and  NBC  knew 
that  no  such  interview  had  been 
given. 

The  complaint  added  that  "with 
express  malice  and  in  willful  dis- 
regard of  Chaplin's  rights,"  Mr. 
Gardner  and  NBC  insisted  upon 
"perpetrating  the  acts  set  forth 
with  the  hope  and  expectation  that 
the  listening  public  would  be  caused 
to  believe  that  Chaplin  was  a  Com- 
munist and  a  liar." 

The  suit  seeks  $1  million  on  each 
of  the  three  complaints.  The  first 
claims  that  the  NBC  broadcast  by 
Mr.  Gardner  that  linked  Mr.  Chap- 
lin with  the  French  Communist 
Party  was  injurious  to  the  actor's 
refutation.  The  second  complaint 
calls  the  use  of  a  recorded  conver- 
sation between  Mr.  Gardner  and 
Mr.  Chaplin's  butler  on  the  July  4 
broadcast  as  "improper"  and  the 
cause  of  mental  suffering  to  Mr. 
Chaplin.  The  third  point  asks  dam- 
ages for  the  use  of  Mr.  Chaplin's 
name  without  his  consent. 


RCA  Wilson  Award 

RCA  Victor's  Southern  Div.,  head- 
quartered in  Atlanta,  has  been 
awarded  the  J.  G.  Wilson  Silver 
Trophy  for  outstanding  achieve- 
ment in  engineering  products  de- 
partment's 1952  sales  contest. 
Award  was  established  by  the  late 
John  G.  Wilson,  executive  vice 
president  of  RCA  in  charge  of 
RCA  Victor  Div.  as  the  annual 
trophy  to  the  region  excelling  in 
engineering  products  sales.  It  was 
presented  by  W.  W.  Watts,  vice 
president  in  charge  of  engineering 
products  department,  at  a  recent 
meeting  of  regional  sales  managers 
in  Chicago. 
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COAL  TO  POWER  THE  WORLD'S  LARGEST  LOCOMOTIVE. 

The  world's  largest  single-unit  locomotive— a  coal-burning  steam-turbine  electric— has 
been  built  by  the  Norfolk  &  Western  Railway.  This  giant  engine  is  161  feet  in  length  and 
is  designed  to  develop  4,500  h.p.  in  heavy  freight  service.  It  is  expected  to  undergo  actual 
road  tests  sometime  before  the  end  of  the  year.  The  Norfolk  &  Western— one  of  the 
nation's  most  profitable  railroads— designs  and  builds  all  its  own  locomotives  and  relies 
exclusively  on  coal  to  power  every  one  of  them. 

U.  S.  TO  BUILD  NEW  COAL-RESEARCH  STATION  IN  WEST  VIRGINIA'. 

A  contract  was  recently  awarded  for  the  construction  of  a  new  fuels  research  station  to 
be  built  at  Morgantown,  West  Virginia.  This  station  will  cost  nearlv  two-and-a-half 
million  dollars  and  will  be  operated  by  the  U.  S.  Bureau  of  Mines.  Coal  research  to  be 
carried  on  at  this  new  station  will  include  production  of  liquid  fuels  from  coal,  mining 
studies,  and  efforts  to  develop  even  more  effective  health  and  safety  measures. 


$165  MILLION  AUTHORIZED  FOR  COAL-MINE  CONSTRUCTION. 

In  the  past  year  and  a  half,  the  Defense  Solid  Fuels  Administration  has  authorized-more 
than  150  separate  coal-mine  construction  projects.  Coal  companies  will  spend  an  esti- 
mated S165  million  on  these  projects  designed  primarily  to  increase  metallurgical  coal 
production  for  defense  needs.  The  projects  involved  include  expanding  and  improving 
existing  facilities  and  the  development  of  new  mines  to  replace  mined-out  properties. 

COAL  GENERATES  INCREASING  SHARE  OF  NATION'S  ELECTRIC  POWER. 

Data  recently  released  by  the  Edison  Electric  Institute  shows  that  electric  utilities  are 
increasing  their  coal  consumption  and  that  coal  is  accounting  for  an  ever  bigger  share  of 
the  fuels  used  to  generate  power.  Last  year  the  utilities  used  nearlv  14  million  more  tons 
of  coal  than  the  year  before— burning  about  a  fifth  of  the  nation's  entire  coal  production. 
The  figures  also  show  that  last  year  coal  accounted  for  over  68%  of  all  fuels  used  to 
generate  the  nation's  electric  power. 


If  you  have  any  questions  about  coal  or 
the  coal  industry,  your  inquiry  to  us  will 
receive  prompt  reply. 


BITUMINOUS  COAL  INSTITUTE 

A  Department  of  National  Coal  Association 
320  Southern  Building,  Washington,  D.  C. 
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ZIV's  NEW  ELECTION  YEAR  SHOW  THAT'S 


TrQnscrib 

„  [0r  Local 
°nd  Ren- 

^9/0/70/ 


G  THE  PEOPtE'S 
■MTS  ABOVE  POLITICAL  FK5HTS' 


CAPTURING  THE  QRAMA  THE  jp/Rff,  AND  THE 
£XC/r£M£NTW  THE  U.  S.  SENATE  AT  WORK! 


tanifiv  a  great 
public  service! 


r\      uPport;n  ur 


ill.  S.  Senator... 


Edwin  CHill 

lAKlNO  LISTENERS    BEHIND   TH£  ■  M  ■  ■  ■ 


CENES  OF  THE  U.  S.  SENATE! 


editorial  «£< 


Everywhere 

THE  temperature  outside  our  window,  accord- 
ing to  a  radio  weather  report  we  heard,  was 
100  degrees  one  day  last  week  when  we  were 
starting  to  write  an  editorial.  Inside,  thanks 
to  the  miracle  of  modern  air  conditioning,  it 
was  a  comfortable  98. 

Torpor  overcame  us.  Of  a  sudden  we  cared 
not  a  hang  for  whatever  crisis  we  had  intended 
to  resolve.  Thinking  to  escape  the  heat  and 
further  consideration  of'  any  problem  dealing 
with  radio  or  television,  we  headed  for  the 
barber  shop  where  usually  the  cold  towels 
are  bracing  and  the  conversational  subjects 
never  more  complex  than  the  choices  of  the 
daily  double. 

As  we  entered  the  shop,  we  were  met  by 
the  rolling  oratory  of  a  Democratic  delegate, 
coming  from  a  ports ble  radio  .  imported  espe- 
cially for  the  occasion.  The  barbers  were 
silent,  an  unnatural  state,  as  they  and  their 
customers  listened  to  the  convention  broad- 
cast.   We  left  at  once,  without  the  cold  towel. 

It's  right  what  they  say  about  radio.  The 
damn  thing  is  everywhere. 

Cause  end  Effect 

THE  true  effects  which  television  is  exerting 
on  radio  are  now  becoming  apparent.  It  is 
perfectly  plain  that  television  will  not  kill 
off  radio.  It  is  equally  plain  that  it  will  kill 
off  bad  management  in  radio. 

When  television  came  along,  radio  was  al- 
ready suffering  from  overpopulation.  The 
very  quick  expansion  of  the  U.  S.  radio  system 
after  World  War  II  was  inevitably  accom- 
panied by  a  regrettable  increase  in  the  num- 
ber of  inexpertly  managed  stations. 

Before  television,  however,  the  weak  spots 
were  harder  to  see  than  they  are  now.  It  did 
not  require  artful  management  to  keep  the 
transom  open  for  business  to  fall  through. 

Nowadays  it's  different.  Television  has  in- 
tensified the  competition  within  radio.  Radio 
buyers  .don't  throw  their  business  through 
the  transom  any  more.  They  insist  on  knowing 
what's  behind  the  transom. 

Last  week  this  publication  carried  an  article 
about  a  successful  radio  user,  Olson  Rug  Co. 
of  Chicago.  Olson  has  been  conducting  a 
highly  rewarding  mail-order  campaign  (at 
card  rates),  despite  some  obstacles  which,  if 
true  as  described  by  its  agency,  are  appalling. 
Olson  used  to  buy  125  stations  for  its  spring 
campaign.  Now  it  tises  52,  because  it  can't 
find  125  within  its  area  of  interest  which  can 
produce  the  results  it  wants.  One  which  it  has 
discarded  from  its  schedule  was  run  by  a 
manager  who,  though  he  had  a  $600  a  week 
order  from  the  sponsor,  told  the  agency  he 
couldn't  remember  when  the  Olson  show  was 
on  and  didn't  have  time  to  bother  about  it. 

Fortunately  for  Olson  and  for  radio  in 
general,  other  managers  were  more  alert.  A 
recent  campaign  brought  in  excellent  business. 

As  far  as  Olson  is  concerned,  television  is 
not  harming  that  part  of  radio  which  is  run 
with  interest  and  imagination  and  with  the 
client's  welfare  in  mind.  Indeed,  of  the  ten 
stations  which  pulled  the  biggest  response, 
four  are  in  active  television  markets;  four 
others  are  within  secondary  range  of  TV. 

But  no  radio  station  manager  can  now  afford 
to  be  so  unconcerned  about  an  account  as 
to  ignore  its  programs  and  its  purposes.  That 
kind  of  manager  is  marked  for  the  kill  by  TV. 


A  Camera  Can't  Think 

THE  CONVENTIONS  are  over.  "The  men 
who"  have  been  nominated.  Each  convention, 
in  its  own  way,  had  its  peculiar  brand  of  tu- 
mult, bitterness,  confusion  and,  finally  that 
surface-harmony  that  must  reward  each  ticket 
with  inevitable  victory  in  November.  That's 
how  we  heard  it. 

But  we  heard  more.  Television  was  praised 
or  damned  for  what  happened,  depending  on 
the  politician's  stance.  Television  licked  Taft. 
It  nominated  Eisenhower.  It  catapulted  Ke- 
fauver  into  the  race.  The  public  must  wonder 
whether  TV  constitutes  the  new  political  party, 
with  the  GOPs  and  Demos  adversaries  in  the 
semi-finals. 

The  newspapers  headlined  TV.  The  mug- 
gers were  in  the  majority  at  both  conventions. 
After  the  Republicans  had  kicked  around  their 
arrangements,  the  Democrats  were  determined 
to  tailor  to  TV.  But  their  speeches  were  just 
as  long  and  as  boring.  And  there  were  sessions 
that  ran  until  3  a.m.  EDT,  in  which  zone  70% 
of  the  voting  population  resides. 

Television  did  wield  a  powerful  influence. 
But  any  notion  that  it  controlled  anything  is 
nonsense.  A  television  camera  can't  think. 
Nor  can  a  microphone.  Television,  as  we  have 
said  many  times  on  this  page,  is  the  faultless 
reporter.  In  that  role,  it  has  outmoded  the 
pencil  and  pad  reporter.  It  romps,  hand-in- 
hand  with  the  radio  reporter  (faultless  in  his 
own  right  because  t>e  microphone  provides 
full  text  in  the  sneaker's  own  voice,  while  tele- 
vision provides  full  text  in  the  speaker's  own 
voice  and  his  own  image  too. 

If  television  has  in  fact  revolutionized  the 
nominating  conventions,  it  has  dene  so  only 
because  of  its  ability  to  report  events  as  they 
are.  It  has  not  changed  trose  events.  Cer- 
tainlv  no  one  would  be  so  naive  as  to  contend 
that  what  transpired  in  Chicago  during  both 
conventions  was  "staged"  for  the  folks  back 
home.  Some  of  that  consummate  assininity 
couMn't  possibly  be  pre-arranged. 

What  the  "actualitv"  radio  and  television 
broadcast  did,  without  question,  was  to  de- 
emphasize  the  traditional  "smoke-filled  room" 
asnect  of  bossism.  But  it  didn't  eliminate  boss- 
ism.  Most  of  it  has  gone  backstage.  Delegates 
heard  quickly  from  their  constituents.  They 
heard  before  the  coverage  reached  the  home 
town  newspapers.  They  got  the  news  direct, 
by  the  neutral  reporting  of  mike  and  camera. 

Before  TV,  radio  reported  a  half-dozen 
nominating  conventions.  Radio,  in  its  own  but 
less  dramatic  way,  also  "revolutionized"  con- 
ventioneering.  But  after  a  convention  or  two, 
during  which  politicians  adjusted  themselves 
to  the  new  and  at  first  startling  method  of 
reporting,  it  became  standard  operating  pro- 
cedure. In  the  pre-TV  era,  the  foot  reporter 
relied  upon  sound  broadcasts,  just  as  city- 
rooms  now  monitor  newscasts. 

Now,  in  this  first  full-blown  TV-blanketed 
convention  year,  every  news  bureau  main- 
tained its  own  TV  monitor.  There  were  acres 
of  empty  press  seats  at  the  Amphitheatre.  The 
pencil  and  pad  men  were  relying  upon  the 
camera  as  the  unfailing  eye.  A  television  set 
is  worth  a  regiment  of  legmen. 

Television,  like  radio  in  another  year  (when 
the  press  was  reaUy  bellicose),  won  great  pres- 
tige in  Chicago  this  month.  It  buried  forever 
the  notion  that  the  broadcast  media  do  not 
constitute  journalism  in  its  modern  and  most 
effective  meaning.  But,  because  of  its  potency, 
it  is  getting  brick-bats  along  with  the  bouquets. 
It  should  not  become  the  whipping  boy. 

Television  may  change  many  of  the  methods 
of  future  conventions.  It  may  force  upon 
politicians  better  manners.  But  the  nominating 
convention,  as  an  American  institution,  will 
continue  inviolate.  A  camera  can't  think  or 
smell. 


jf  -  our  respects  to: 


RICHARD  MONTGOMERY  ALLERTON 

ONE  of  the  principal  chapters  in  the  32- 
year-old  broadcasting  story  has  never 
been  written,  in  the  opinion  of  Richard 
M.  Allerton,  NARTB  research  director.  That 
chapter  deals  with  the  ingredients  of  a  profit- 
able broadcast  operation. 

Since  becoming  head  of  the  association's  re- 
search department  last  February,  Mr.  Allerton 
has  embarked  on  a  series  of  basic  statistical 
and  economic  projects.  A  firm  believer  in 
radio,  he  feels  broadcasters  often  have  been 
derelict  in  utilizing  sound  business  practices. 
This  is  due  in  part  to  the  fact  that  money 
rolled  in  easily  for  many  operators  as  the  in- 
dustry mushroomed. 

With  a  long  background  of  radio  and  man- 
agement engineering,  he  points  out  there  has 
been  no  rate  increase  in  radio  to  compare  with 
the  increases  effected  by  other  media.  Return 
on  the  radio  investment  doesn't  compare  as 
favorably  today  with  the  return  on  investment 
in  other  media,  he  insists.  This  he  ascribes  in 
part  to  increased  operating  expenditures;  in- 
creased competition  from  other  stations  over 
and  above  the  impact  of  television,  and  a 
doubling  of  the  number  of  stations  in  the  last 
six  years. 

Concerned  by  these  radio  trends,  Mr.  Allerton 
has  sharpened  a  stack  of  pencils  and  oiled  up 
NARTB 's  calculating  machines.  Before  many 
days  his  studies  will  bear  fruit  and  the  results 
are  expected  to  provide  new  and  necessary 
insight  into  radio's  present  problems,  what 
caused  them  and  what  to  do  about  them. 

There's  nothing  long-hair  about  NARTB's 
research  director.  Quite  the  contrary,  as  a 
brief  chat  will  reveal.  His  approach  is  realistic 
and  basic,  with  due  regard  to  the  dictates  of 
science  and  precedent.  For  example,  even  be- 
fore he  had  his  desk  drawers  organized  last 
spring  he  was  working  on  an  informal  radio 
rate  study  that  seemed  to  meet  an  obvious 
industry  need. 

This  research  quickie  showed  what  many 
broadcasters  had  long  suspected,  lacking  docu- 
mented evidence — that  at  least  a  third  of  radio 
stations  are  underpricing  their  quarter-hour 
rate. 

Mr.  Allerton  got  into  practical  research  via 
Union  College,  Schenectady,  where  he  special- 
ized in  finance  and  business  economics.  His 
college  studies  were  interrupted  by  a  one-year 
tour  of  service  in  World  War  I,  divided  be- 
tween the  infantry  and  horse-drawn  field 
artillery.  With  the  help  of  summer  work,  how- 
ever, he  made  up  for  lost  time  and  was  grad- 

(Continued  on  page  80) 
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Original  home  of  Union  Oil  Company  in  Santa  Paula,  Calif.  The  company  was  founded  here  in  1890.  The  California  Oil  Museum  is  now  located  in  this  building. 


why  do  you  Emm  Th  times  as  mmw  AS  your  grandfather? 


Most  people  do.  And  they  earn  it  with  M 
fewer  hours  of  work*  The  average  factory 
employee  in  the  U.  S.  earned  19^  per  hour 
in  1890.  Today  the  average  factory  em- 
ployee earns  $1.65  per  hour.  When  you  con- 
vert these  earnings  into  real  dollars,**  to- 
day's factory  employee  earns  2H  times  as 
much  as  his  counterpart  of  1890. 


The  reason  for  this  is  that 
today's  factory  employee 
has  far  better  and  more 
elaborate  tools  to  work 
with.  For  example,  the  av- 
erage Union  Oil  employee 
of  1890  had  only  about 
$5,000  worth  of  tools.  To- 
Union  Oil  employee  has 


day's 
over  $ 


average 


),000  in  tools  at  his  disposal. 


Source:  'Douglas,  Paul  H.,Real  Wagesinthe  United 
States,  1890-1926.  Bureau  of  Labor  Statistics,  Industry 
Report  for  May,  1952.  "What  the  1890  dollar  and  the 
1952  dollar  would  actually  buy.  Source:  The  National 
Industrial  Conference  Board. 


Because  of  these  tools,  he 
can  produce  more  and  thus 
create  many  times  more 
wealth  with  his  day's  work. 
And  the  more  wealth  he 
creates,  the  more  he  earns. 


The  tools  that  make  this  possible  are  pro- 
vided by  Union  Oil's  38,600  share  owners. 
Therefore,  the  employee's  earnings  are 
directly  related  to  how  much  money  the 
share  owners  put  into  tools.  These  "tool 
providers"  aren't  apt  to  put  more  money 
into  tools  unless  they  can  anticipate  a  rea- 
sonable compensation.  That's  why  the  in- 
centive to  put  money  into  tools  must  be 
preserved. 


For  only  in  that  way  can 
we  Americans  continue  to 

produce  more,  create  more 
wealth,  and  thus  earn  more 
than  any  other  people  in 
the  world. 


UNION  ©IX  COMPAIY 

OF  CALIFORNIA 


INCORPORATED  IN  CALIFORNIA,  OCTOBER  17,  1890 

This  series,  sponsored  by  the  people  of 
Union  Oil  Company,  is  dedicated  to  a  dis- 
cussion of  how  and  why  American  business 
functions.  We  hope  you'll  feel  free  to  send, 
in  any  suggestions  or  criticisms  you  have 
to  offer.  Write:  The  President,  Union  Oil 
Company,  Union  Oil  Building,  Los  Angeles 
17,  California. 

Manufacturers  of  Royal  Triton, 
the  amazing  purple  motor  oil. 
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front  office 


PAUL  MENSING,  sales  staff,  Crosley  Bcstg.  Corp.,  Chicago,  to  Henry 
I.  Christal  Co.,  same  city,  station  representative  firm. 

HAAN  TYLER,  manager  KFI  Los  Angeles,  to  KFOX  Long  Beach  as 
account  executive.    He  succeeds  the  late  FRED  WENDLER. 

EVERETT  SHUPE,  sales  manager,  KFKA  Greeley,  Col.,  to  KLMR  La- 
mar, Col.,  as  general  manager,  replaced  by  WILLIAM  G.  STEWART. 

ROBERT  MEEKER  &  Assoc.,  appointed  representative  for  WHBY  Ap- 
pleton,  Wis. 

MELVYN  E.  LUCAS  returns  to  sales  staff,  KFBK  Sacramento,  Calif. 

FRANK  McCAFFREY,  WQAN  Scranton,  Pa.,  promoted  to  commercial 
manager  there. 

ARTHUR  J.  O'LAUGHLIN,  account  executive,  Foster  &  Kleiser,  Seattle, 
to  sales  staff,  KIRO  same  city,  in  same  capacity. 

EDDIE  BOND,  salesman  at  CHUM  Toronto,  to  sales  staff  of  National 
Broadcast  Sales,  Toronto,  station  representation  firm. 

THOMAS  J.  MURRAY  to  stales  staff,  WFBR  Baltimore. 

BOB  SCHUDER,  radio-TV  editor,  Columbus  (Ind.)  Evening  Republican, 
to  WCSI  there  on  sales  staff. 


This  Clock  gives  you 
correct  time 


I  Can  be  Synchronized1 
Hourly 

I  Unaffected  by  AC 
Power  Failures 

(Self-Powered) 

t  Install  Anywhere 

(AC  Power  Line  Not  Required) 

One  Clock  or  a  Complete  Synchronized  Clock  System 

Independent  broadcasting  stations  and  the  major  networks  rely  on 
Self  Winding  Clocks  for  Dependable,  Exact  Time-keeping. 
Western  Union  synchronization  optional.* 

Write  today  for  full  particulars  and  free  estimate  for  recommended 
installation  to  meet  your  requirements. 

*Naval  Observatory  Time 


TERRY  PROMOTED 

Elected  KLZ  President 

HUGH  B.  TERRY,  heretofore  vice 
president  of  Aladdin  Radio  &  Tele- 
vision Inc.,  operator  of  KLZ  Den- 
ver and  applicant  for  Denver  tele- 
vision, has  been 
promoted  to  the 
position  of  com- 
p  a  n  y  president 
and  general  man- 
ager. He  succeeds 
Harry  E.  Huff- 
man, who  be- 
comes board 
chairman. 

Mr.  Terry  is 
now  in  his  eighth 
year  as  a  direc- 
tor of  NARTB,  and  is  a  member  of 
the  radio  advisory  committee  to  the 
Voice  of  America.  In  1949,  he  rep- 
resented American  radio  at  the 
UNESCO  radio  conference  in 
Paris.  He  has  been  honored  by 
Alpha  Delta  Sigma,  professional 
advertising  fraternity,  with  a  gold 
key  award  for  outstanding  service. 
Mr.  Terry  has  served  as  a  director 
of  BMB  and  BAB.  In  Denver, 
he  is  active  in  civic  circles. 

KLZ  was  one  of  the  early  appli- 
cants for  television  in  Denver  and 
has  done  much  to  prepare  for  its 
TV  debut  in  the  Colorado  capital. 


Mr.  Terry 


WAPO  OWNERSHIP 

Patterson  Buys  Other  50% 

FULL  ownership  of  WAPO  Chat- 
tanooga was  acquired  by  R.  G. 
Patterson  last  week  when  he 
bought  the  50%  ownership  of  his 
sister,  Mrs.  Louise  P.  Pursley,  for 
$165,000.  Purchase  is  subject  to 
FCC  approval. 

Station,  on  1150  kc  with  5  kw 
day,  1  kw  night,  had  been  owned 
half  and  half  by  Mr.  Patterson  and 
his  sister,  although  Mr.  Patterson 
operated  it  .  as  president  of  the 
company. 

Mrs.  Pursley  owns  WKAB  Mo- 
bile, Ala.,  where  she  makes  her 
home.  WKAB  is  a  1  kw  daytimer 
on  840  kc. 


Mrs.  Anna  J.  Peterson 

MRS.  ANNA  J.  PETERSON,  82, 
a  pioneer  in  radio  broadcasting  of 
home  economics,  died  July  19  at 
her  home  in  South  Elgin,  111.  Mrs. 
Peterson  has  broadcast  a  show  over 
KYW  Philadelphia,  one  time  Chi- 
cago outlet.  A  native  of  Manches- 
ter, N.  H.,  Mrs.  Peterson  lived  in 
Chicago  40  years.  She  moved  to 
South  Elgin  after  she  retired  in 
1936. 


Ettinger  Co.  Named 

ETTINGER  Co.,  N.  Y.,  has  been 
named  national  radio  and  televi- 
sion director  for  National  Bible 
Week,  Oct.  20-26.  This  will  be  the 
12th  annual  observance  of  the 
week  which  is  sponsored  by  the 
Laymen's  National  Committee. 


NAEB  SERIES 

Ford  Grant  Makes  Possible 

IDEAS  and  ideals  of  Thomas  Jef- 
ferson and  their  significance  to 
20th  century  Americans  will  be  set 
forth  in  a  13-week  transcribed  ra- 
dio series,  The  Jeffersonian  Heri- 
tage, soon  to  be  presented  under 
the  auspices  of  the  National  Assn. 
of  Educational  Broadcasters. 

In  announcing  the  Jefferson  se- 
ries today  (Monday),  Seymour  N. 
Siegel,  NAEB  president,  said  that 
these  programs  comprise  the  first 
of  a  number  of  series  which  NAEB 
is  preparing  with  the  broad  overall 
objective  of  giving  the  radio  public 
a  perspective  on  significant  topics 
in  the  form  of  broadcasts  that  will 
simultaneously  inform,  entertain 
and  educate.  The  association's  ef- 
forts toward  this  goal  are  made 
possible,  Mr.  Siegel  revealed,  by 
a  $300,000  grant  to  NAEB  from 
the  Fund  for  Adult  Education  of 
the  Ford  Foundation. 

The  sets  of  series,  as  projected 
by  the  special  adult  education  com- 
mittee of  NAEB  which  is  planning 
them  and  supervising  their  produc- 
tion, will  comprise  an  overall  pat- 
tern with  four  main  divisions — The 
American  Heritage  (into  which  the 
Jefferson  series  falls),  the  Nature 
of  Man,  International  Understand- 
ing and  Public  Affairs.  The  pat- 
tern is  flexible,  it  was  explained, 
and  the  public  response  to  the  Jef- 
ferson and  other  early  program 
series  will  determine  the  course  of 
future  programming. 

George  Probst,  U.  of  Chicago,  is 
chairman  of  the  special  NAEB 
committee,  which  also  includes: 
Parker  Wheatley,  Lowell  Institute 
Cooperative  Broadcasting  Council; 
Richard  B.  Hull,  Iowa  State  Col- 
lege (WOI  Ames);  Harold  B.  Mc- 
Carty,  U.  of  Wisconsin  (WHA  Ma- 
dison); Mr.  Siegel,  New  York's 
Municipal  Broadcasting  System 
(WNYC  New  York). 

The  Jefferson  series,  NAEB  an- 
nounced, will  be  broadcast  by  the 
NAEB  Tape  Network,  cooperative 
organization  of  educational  sta- 
tions, and  will  also  be  offered  to 
commercial  stations  for  use  on  a 
sustaining  basis.  The  programs  will 
be  made  available  to  United  Na- 
tions Radio,  Voice  of  America, 
BBC,  CBC,  Australian  Broadcast- 
ing Co.  and  All-India  Radio. 

Commenting  on  the  series,  Mr. 
Probst  said: 

We  are  engaged  in  producing  pro- 
grams of  the  quality  of  'Henry  V,  or 
Sherwood's  'Abraham  Lincoln  in  Illi- 
nois,' or  MacLeish's  'The  Fall  of  the 
City.'  We  are  trying  to  produce  pro- 
grams that  are  'consumer  durables.' 
We  are  trying  to  produce  programs 
that  can  be  rebroadcast  10  or  20  years 
from  now  to  both  our  satisfaction  and 
the  satisfaction  of  the  listener. 

We  are  doing  this  really  against  the 
whole  current  of  American  writing  and 
American  commercial  radio,  which  are 
devoted  to  the  production  of  programs 
that  are  really  'consumer  perishables.' 
— At  no  previous  time  in  American  ra- 
dio has  there  been  an  occasion  when 
anybody  had  the  funds,  or  thought  it 
was  worthwhile  to  try  to  create  an  out- 
standing series  of  programs  about  Jef- 
ferson, or  about  any  other  outstanding 
American.  .  .  . 


SELF  WINDING  CLOCK  COMPANY,  INC. 

Manufacturers  of  Standard  and  Specially  Designed  Clocks 
and  Clock  Systems  for  more  than  65  Years 

207  WILLOUGHBY  AVENUE  •  BROOKLYN  5,  NEW  YORK 
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bejerf'twice  as  effective  in  attractLrig  fringe  area  listeners  as  a 
$14,000  half-wave  antenna  system  previously  used  alone7.  Why? 
Because  it  gets  the  signal  i/lto  fringe  areas  at  a  low  volume 
setting  and  automaticalh/^minimizes  the  effect  opinterfering 
signals  and  noise. 

Since  the  installation  of  the  amplifier,  the  s*£tion  has  had  the 
largest  Hopper  shares  of  audience  in  its  history.  In  dollar  volume 
and  njHTfber  of  advertisers,  business  has/never  been  better. 

More  than  450  stations  are  now^ising  the  G-E  Limiter.  The 
Broadcast  Man  at  the  G-E  office^near  you  has  plenty  of  informa- 
tion on  its  performance.  CalPfiim  today  and  he  will  demonstrate 
why  it's  one  of  the  mpsfiarsighted  investments  a  station  can 
make.  Meanwhile^ret  us  send  you  a  new  illustrated  bulletin 
on  the  Limjtiflg  Amplifier.  Write:  General  Electric  Company, 
Sectiojj^&T2-2&,  Electronics  Park,  Syracuse,  New  York. 

*Price  today  slightly  higher. 


»u»  station  manager 
. . .  Says  the  statio 


...  station  engine*' 
...Says  the  stati  disaltMdyc«.. 

..This 

dog  ^  *«  tS  capabilities  of  V°»'oS'80J„ion.  It 


Feature  of  the  Week 

(Continued  from  page  16) 

a  dinner  given  by  NBC  at  the 
Ansley  Hotel,  Atlanta,  on  July  9, 
to  which  executives  of  Colonial 
Stores  and  WSB  were  invited. 

In  a  speech  to  dinner  guests, 
Joseph  Seitz,  president  of  Colonial 
Stores,  noted  that  the  promotion, 
to  his  knowledge,  represented  the 
first  such  effort  ever  undertaken 
by  network  radio.  He  praised  this 
new  advertising  pattern  and  proph- 
esied that  it  would  be  followed  by 
other  similar  ventures. 

Fred  N.  Dodge,  NBC  merchan- 
dising director,  told  the  group  that 
this  initial  undertaking  was  experi- 
mental and  designed  to  test 
whether  it  could  be  used  with  other 
retailers.  He  stressed  that  the  suc- 
cess of  such  a  promotion  is  depend- 
ent, to  a  large  extent,  upon  support 
of  the  local  network  affiliates. 

Other  speakers  included  W.  C 
Mozely,  vice  president  in  charge  of 
the  southern  division  of  Colonial 
Stores;  Harris  Dodd,  general  sales 
manager  of  Colonial  Stores,  and 
John  M.  Outler  Jr.,  general  man- 
ager of  WSB. 

Plans  for  the  promotion  were 
evolved  initially  during  a  discus- 
sion of  merchandising  problems  by 
J.  T.  McConnell,  general  merchan- 
diser of  Colonial  Stores;  Frank 
Gaither,  station  manager  of  WSB, 
and  Loy  R.  Lee,  NBC's  Atlanta 
merchandising  representative. 


air-casters 


ERNEST  HARTMAN,  NBC  and  pre- 
viously production  manager  of 
WNEW  New  York,  appointed  as- 
sistant program  director  of  WCBS 
New  York,  effective  Aug.  4. 
LINDSEY  NELSON,  former  director 
of  football  for  Liberty  Broadcasting 
System,  to  NBC-TV  as  assistant  di- 
rector of  sports. 

DAVID  M.  CAMERER,  former  direc- 
tor of  sports  program  development 
in  radio-TV  department  of  McCann- 
Erickson,  to  NBC-TV  as  coordinator 
of  NCAA  football  television  coverage. 
PETE  WARD,  WARE  Ware,  Mass.,  to 
WCCM  Lawrence,  Mass.,  replacing 
NICK  CARUSO  who  has  retired. 
ERNIE  LaBRANCHE,  news  editor, 
WCCM,  promoted  to  program  di- 
rector. 

ANTHONY  ROMEO,  promoted  to 
chief  of  Italian  production,  WOV  New 
York. 

WARREN  WIGHTMAN,  Syracuse  U. 
Television  Center  graduate,  to  TV 
staff,  Johns  Hopkins  U.,  Baltimore,  to 
assist  with  production  of  The  Johns 
Hopkins  Science  Review. 
FRANK  J.  HOWARD,  salesman, 
WJAR  (TV)  Providence,  R.  I.,  ap- 
pointed head  of  newly  created  promo- 
tion department. 

BOB  MEHRMAN,  WCCM  Lawrence, 
Mass.,  to  WTAO  Cambridge. 


Results...  Results.. .Results... 
In  the  RICH  MIDWEST 


Dishpans  or  Mink  Coats — 
KMTV  Sells  Them  in  Omaha 

Sales  for  the  19  5  2  J.  L.  Brandeis 
"Housewares  Fair"  enjoyed  a  3  0% 
increase  over  the  record  set  in  19  51. 
Mr.  Meyer  Rubin,  Merchandise  Mgr. 
of  the  Home  Furnishings  Dept.  at- 
tributes a  great  part  of  the  success 
to  the  way  the  "Fair"  was  adver- 
tised and  publicized  over  KMTV, 
and  said  that  KMTV  will  play  an 
important  part  in  future  advertis- 
ing planning. 

Mr.  Thomas  Vaughan,  Mgr.  of 
Thomsen  Furriers,  Omaha  says: 
"We  felt  that  we  should  add  TV 
to  the  Spring  Fur  Storage  cam- 
paign. One  spot  per  week  for  6 
weeks  was  purchased  on  KMTV — 
the  only  change  from  our  '51  sched- 
ule. Results:  We  had  more  Spring 
business  and  more  new  customers 
than  in  any  previous  year.  KMTV 
really  paid  off!" 

For  the  Best  in  TV  coverage  of 
the  rich  Omaha  area,  contact  Katz 
Agency  or  KMTV  today. 


KI11TV 


CBS 
DUMONT 
ABC 


OMAHA  2,  NEBRASKA 
CHANNEL  3 

Represented  by  KATZ  AGENCY 


KMA  Gets   Results  in 
the  Rural  Midwest! 

Two  more  examples  from  the  KMA 
"Resuits"  file: 

KMA  placed  second  in  the  nation 
on  a  list  of  5  2  of  America's  most 
powerful  radio  stations  (including 
many  5  0,000  watt  metropolitans) 
used  last  spring  in  a  nationwide  rug 
catalog  campaign  for  Olson  Rug 
Company  of  Chicago.  KMA  carried 
the  campaign  for  12  weeks — the 
first  place  station  (a  Chicago  50,000 
watt  station)  only  3  weeks. 

KMA  placed  first  in  a  special  one 
week  (April,  1952)  campaign  for 
Tidy  House  Products  Company  of 
Omaha.  The  campaign  was  carried 
by  over  5  0  leading  radio  stations. 
KMA  pulled  5,5  61  premium  orders 
to  lead  the  entire  list  of  stations 
with  the  low  cost-per-order  of 
LESS  THAN  l/2</'  EACH! 

KMA  can  sell  your  product  to 
the  rural  or  small  town  midwest- 
erner,  too.  Contact  Avery  Knodel 
or  KMA  today! 


5000  WATTS 


SHENANDOAH,  IOWA 

Represented  by 
AVERY  KNODEL,  INC. 


Mrs.  Johnson 


MAY  BROADCASTING  COMPANY 


DOUG  STAPLES  to  WCAV  Norfolk, 
Va.,  on  production  staff. 

BILL  ASHWORTH,  sales  promotion 
director,  WSLS  Roanoke,  Va.,  to 
WSPD-AM-FM  Toledo  as  merchan- 
dising director. 

BILL  MARTIN  to  WSYR  Syracuse  on 
announcing  staff. 

JOAN  BANKS,  Hollywood  radio 
actress,  assigned  role  in  20th  Cen- 
tury-Fox feature  film,  "Top  Man." 
ROBERT  L.  FINN,  CBS  Pacific  Net- 
work sales  promotion  department, 
received  1952  Merit  Award  for  "out- 
standing community  service  in  be- 
half of  polio  stricken  children"  from 
Sister  Kenny  Polio  Foundation. 
BEA  JOHNSON  to  KMBC-KFRM 
Kansas  City,  Mo., 
for  morning  wom- 
en's program,  The 
Huppy  Home. 

TOM  FREEMAN 
and  ROGER  BELL 

to  KCOW  Alliance, 
Neb.,  as  a  n  - 
nouncer  -  operator 
and  announcer- 
copywriter,  respe- 
ctively. 

KLT  TYSON, 
writer,  WBAL 
Baltimore,  appointed  assistant  pub- 
licity director  for  WBAL-AM-TV. 
JERRY  CROCKER,  disc  jockey, 
WERE  Cleveland,  Ohio,  to  WJBK- 
AM-TV  Detroit. 

CHUCK  DARGAN,  program  assistant, 
WNBK  (TV)  Cleveland,  promoted  to 
staff  director  for  NBC-TV. 
BRUCE  MORTON,  news  staff,  WORL 
Boston,  transfers  to  announcing  staff. 
WILLIAM  WALKER,  Hollywood  ra- 
dio actor,  assigned  role  in  M-G-M 
feature  film,  "The  Girl  Who  Had 
Everything." 

BOB  LEE,  sports  director,  KCOK 
Tulare,  Calif.;  named  program  direc- 
tor and  promotion  manager.  JAY 
BALLARD,  announcer,  KBIS  Bakers- 
field,  Calif.,  joins  KCOK  in  similar 
capacity. 

JOANNE     WHEATLEY  KANNER, 

singing  star,  Fred  Waring  Show, 
mother  of  girl,  July  17. 
BADEN  POWELL,  associate  director 
on  MBS-Don  Lee  Family  Theatre, 
father  of  boy,  Dennis  Baden,  July  12. 
PERRY  CHAPMAN,  editing  depart- 
ment, KNX  Hollywood,  father  of  girl, 
July  16. 

ALYCE   LAWSON,   assistant   to  AL 
MAYNARD,   purchasing   agent,  ABC 
Hollywood,  and  AL  TEANEY,  head  of 
special    effects,    KECA-TV    Los  An- 
geles, were  married  July  27. 
FELIX  LANDAU,  art  critic  on  KECA- 
TV  Hollywood  Al  Jarvis  Show,  father 
of  boy,  Jeffery  Steven,  July  15. 
FRED   HEGELUND,   stage  manager, 
KNBH   (TV)   Hollywood,  and  Gloria 
Lentz  were  married  June  30. 
LOU  CROSBY,  announcer  on  NBC- 
TV   Mayor  of  Hollywood,  father  of 
girl,  July  17. 

HARRIETT  PERRY,  WSB-TV  At- 
lanta, and  Robert  Fant  were  married 
July  20. 

LON  FISBACK,  assistant  production 
coordinator,  KTLA  (TV)  Hollywood, 
father  of  boy,  Gary  Stephen,  July  19. 


TED  B.  SAWYER,  promotion  man- 
ager of  WKNE  Keene,  N.  H.,  father 
of  girl,  Kathi  Lorraine,  July  12. 

DAVID  RIDDLE,  WTVJ  (TV)  Miami 
film  editor,  and  Mildred  Juett  were 
married  July  12. 

TOM  MANESS,  continuity  supervisor, 
WPTF  Raleigh,  N.  C.  father  of  girl, 
Susan  Lee,  June  23. 

ALBERT  CORNWELL,  audio  director, 
WTVJ  (TV)  Miami,  and  Anne  Prather 
were  married  July  11. 


ear  A 


JOE  WEEKS,  CBS  Radio  announcer 
and  sports  reporter,  to  WIBC  Indiana- 
polis, as  writer  and  broadcaster  of 
news  series. 

CURT  BEYER  appointed  news  direc- 
tor, WLYC-AM-FM  Williamsport,  Pa. 

FORREST  MORGAN  appointed  news 
editor,  WCCM  Lawrence,  Mass. 


RECRUITING 

Grant  To  Seek  Contract 

GRANT  Advertising  Inc.,  which 
currently  handles  the  U.  S.  Army 
and  Air  Force  recruitment  adver- 
tising program,  will  compete  for  a 
new  contract  after  Oct.  1,  it  was  re- 
vealed last  week.  • 
Notice  of  the  agency's  intention 
to  enter  a  competitive  bid  for  the 
$1  million  '53  media  pact  was  given 
by  Edwin  F.  Lewis,  vice  president 
and  general  manager  of  Grant's 
Washington  office. 

New  contract  will  be  negotiated 
within  the  next  two  months,  with 
a  briefing  session  scheduled  for 
interested  agencies  at  the  Penta- 
gon in  Washington  this  Wednes- 
day. Over  90  agencies  with  annual 
domestic  billings  of  $5  million  or 
more  are  eligible  for  the  competi- 
tion. Deadline  on  applications  is 
Aug.  15  [B*T,  July  21]. 

Grant's  contract — the  agency  has 
handled  the  recruiting  program 
since  Jan.  1,  1950 — has  been  ex- 
tended to  Oct.  1.  A  drive  for  Air 
Cadets  enlistments  is  now  under- 
way, with  $216,000  made  available 
July  1  for  advertising.  Radio  spots 
will  account  for  $40,000 — or  rough- 
ly 20% — of  the  sum,  and  printed 
media  will  derive  $149,000. 

Radio-TV  campaigns  were  al- 
lotted $128,000  in  funds  obligated 
from  July  1,  1951  to  June  30,  1952, 
plus  the  new  $40,000  after  last 
July  1.  First  two  enlistment  drives 
this  year  for  Air  Cadets,  WACs, 
student  nurses  and  other  enlist- 
ments consumed  $550,000  and 
$150,000  for  all  media  [B*T,  March 
17,  Feb.  11]. 

In  announcing  the  agency  com- 
petition, the  Defense  Dept.  ex- 
plained that  the  1952  recruiting 
program  was  "very  limited  because 
of  restrictions  on  advertising 
funds"  and  must  be  "re-initiated 
this  year  under  a  somewhat  reduced 
budget."  Contract  negotiations  now 
will  assure  continuity  of  the  new 
program  "without  interruption 
next  (1954)  fiscal  year,"  the  an- 
nouncement said. 
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ROOFS  ARE  BARE  BUT  SCREENS  AR^ GLOWING  " 

/ 1  \ •  f  /  \  \  \  \  V> 

Estimating  TV  sets — available  audience — in  an  area  usually  means  "counting  noses"  —  counting 
the  TV  aerials  that  dot  the  rooftops.  In  Toledo  it's  different — here  you  won't  see  many  rooftop 
aerials — yet  7  out  of  10  homes  have  TV  sets  tuned  to  WSPD-TV.  A  recent  survey  by  Toledo 
University  proved  conclusively  that  Northwestern  Ohio's  a  ONE  STATION-CAPTIVE  AUDIENCE 
market— by  preference  .  .  .  90%  of  the  185,000  set  owners  prefer  WSPD-TV.  Here's  an 
audience  that  stays  tuned  —  no  hop  scotching  the  dial  so  your  commercial  is  missed.  Rabbit  ears, 
built  in  aerials — actually  a  ONE_CHANNEL  dial  —  gives  you  the  big  TV  audience  in  this  BILLION 
DOLLAR  MARKET  when  you  buy  WSPD-TV— the  "Speedy"  way  to  sales  in  Toledo  and  North- 
western Ohio. 


AM -TV 


Storer  Broadcasting  Company 


Represented  Nationally 
by  KATZ 


In  a  special  survey  made  by  C.  E.  Hooper, 
Inc.,  during  the  recent  Republican  convention 
all  three  Dallas-Fort  Worth  channels  had 
identical  programming.  Dallas  viewers  gave 
WFAA-TV  a  rousing  vote  of  approval. 
Hooperatings  for  the  television  trio  are  as 
follows: 


SHARE  OF  AUDIENCE 

WFAA-TV      Channel  "B"   Channel  "C" 


63.7 
46.2 


27.4 
44.4 


8.9 
9.4 


In  a  survey  made  by  the  Southwest 
Research  Bureau*  during  the  same  telecast 
periods,  Dallas  and  Fort  Worth  viewers  voted 
as  follows: 

SHARE  OF  AUDIENCE 


WFAA-TV      Channel  "B"   Channel  "C" 


Morning:  29.4 
Evening:  60.9 


42.8 
36.5 


28.1 
32.1 


29.1 
31.4 


Under  the  direction  of  J.  A.  Fifzpatrick, 
director  of  research  for  WFAA-TV. 


^1  CHANNEL^^ 

WFAA-TVJf 

NBC  -  ABC  -  DUMONT 


RALPH  N1MMONS:  STATION  MANAGER 
EDWARD  PETRY  &  CO.:  REPRESENTATIVES 

TELEVISION  SERVICE  OF  THE  DALLAS  MORNING  NEWS 
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GRANTS  ISSU 


UHF  Channel  Shifts  Ordered,  Proposed 


By  LARRY  CHRISTOPHER 

FIRST  TERRITORIAL  grant  was 
made  by  FCC  at  its  regular  meet- 
ing last  Wednesday  as  the  Com- 
mission issued  the  19th  post-thaw 
construction  permit  to  WKAQ  San 
Juan,  P.  R.,  for  commercial  Chan- 
nel 2  there. 

At  the  same  time,  the  Commis- 
sion made  its  initial  educational 
authorizations,  granting  permits 
for  four  noncommercial  stations  to 
Kansas  State  College  at  Manhat- 
tan, Kan.,  and  the  New  York  State 
Board  of  Regents  at  Albany,  Buf- 
falo and  Rochester,  but  public  no- 
tice was  delayed  until  Friday  (see 
At  Deadline). 

Notifications  of  mutually-exclu- 
sive applications,  indicating  neces- 
sity for  comparative  hearings,  were 
sent  by  the  Commission  to  Jose 
Ramon  Quinones  (WAPA  San 
Juan)  and  American  Colonial 
Broadcasting  Corp.  (WKVM  San 
Juan),  both  seeking  Channel  4 
there;  to  Island  Broadcasting  Co. 
(KILA  Hilo,  Hawaii)  and  Adver- 
tiser Pub.  Co.  (KGU  Honolulu), 
both  seeking  Channel  4  at  Hono- 
lulu, and  to  Pacific  Frontier  Broad- 
casting Co.  (KULA  Honolulu)  and 
Royaltel,  both  seeking  Channel  2  at 
Honolulu. 

UHF  Channel  Changes 

Notices  also  were  issued  by  the 
Commission  for  UHF  channel 
changes  in  a  number  of  cities  to 
correct  certain  UHF  channel  al- 
locations set  forth  in  the  Sixth 
Report  and  Order  which  do  not 
meet  the  minimum  mileage  separa- 
tion requirements  [B*T,  April  14]. 

These  included:  (1)  Notices  of 
proposed  rule  making  to  change 
UHF  channels  in  nine  cities  and 
to  "freeze"  application  processing 
for  the  channels  affected  in  10 
cities  pending  fmalization  of  these 
changes;  (2)  an  order  staying  the 
effective  date  of  FCC's  July  11 
grant  of  a  permit  for  Channel  30 
at  New  Britain,  Conn.,  to  WKNB 
there,  pending  completion  of  a 
change  proposed  at  North  Adams, 
Mass.,  and  (3)  memorandum  opin- 
ion and  orders  making  changes 
in  the  allocations  table  for  certain 
UHF  channels  at  Baltimore,  Har- 
risburg,  Reading,  Youngstown  and 
Warren,  Ohio,  to  become  effective 
30  days  after  publication  in  the 
F ederal  Register, 

Comr.  Robert  F.  Jones  dissented 
in  the  channel  change  actions  for 


the  same  reasons  he  opposed  the 
Sixth  Report. 

FCC  made  18  initial  commercial 
grants — the  first  in  more  than  3X£ 
years — at  special  meetings  on  July 
11  [B»T,  July  21,  14].  The  first 
action  was  a  triple  grant  to  Den- 
ver—to KFEL-TV,  KVOD-TV  and 
Empire  Coil  Co.— and  KFEL-TV 
commenced  interim  operation  July 
18,  just  a  few  hours  after  receipt 
of  special  temporary  authority 
from  FCC  (see  story  page  72). 

KFEL-TV,-  as  the  result  of 
RCA's  "operation  airlift"  which 
flew  into  Denver  the  necessary  men 
and  equipment,  thus  became  the 
first  post-thaw  TV  station  to  com- 
mence operation  and  is  the  109th 
U.  S.  station  in  operation.  KFEL- 
TV  is  assigned  Channel  2. 

KVOD-TV  Revises  Plans 

Meanwhile,  KVOD-TV,  assigned 
Channel  9  and  which  earlier  hoped 
for  an  early  fall  commencement 
date,  last  week  was  reported  plan- 
ning to  simulate  KFEL-TV's  in- 
terim operation  and  hopes  to  com- 
mence service  within  the  next  fort- 
night. Special  FCC  authority  is  to 
be  requested  and  RCA  technicians 
also  are  cooperating  with  KVOD- 
TV  to  help  make  equipment  instal- 
lations on  Lookout  Mt.  near  the 
KFEL-TV  site. 

In  other  television  actions  last 


AGREEING  on  showing  of  two  NBC- 
TV  film  programs,  Dangerous  Assign- 
ment and  H  opal  org  Cassidy,  on  TV 
in  Italy,  are  (I  to  r)  Franco  Passigli, 
U.S.  TV  representative  for  Radio 
Audizione  Italia;  Robert  W.  Sarnoff, 
vice  president  in  charge  of  NBC's 
new  TV  film  division,  and  John  B. 
Cron,  NBC-TV  film  syndication  sales 
managar.  Showings  start  next  Jan.  1. 


week,  FCC  filed  motions  for  dis- 
missal of  several  appeals  of  the 
Sixth  Report  pending  in  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia  on  grounds  that  peti- 
tions for  reconsideration  in  these 
cases  are  also  before  the  Commis- 
sion, hence  the  court  cannot  take 
jurisdiction  until  completion  of  the 
FCC  proceedings. 

Five  Appeals  Pending 

The  appeals  involved  are  those 
of  Evangeline  Broadcasting  Co. 
(KVOL  Lafayette,  La.),  Matta 
Broadcasting  Co.  (WLOA  Brad- 
dock,  Pa.),  Radio  Wisconsin  Inc. 
(WISC  Madison)  and  Peoples 
Broadcasting  Co.  (WLAN  Lan- 
caster, Pa.). 

The  U.  S.  Court  of  Appeals, 
Third  Circuit,  Philadelphia,  re- 
specting the  Sixth  Report  appeal  of 
WWSW  Pittsburgh  pending  there, 
on  Monday  granted  FCC's  motion 
for  additional  time  until  August  29 
in  which  to  file  the  record  of  the 
allocation  case.  WWSW  has  chal- 
lenged FCC's  failure  to  allocate 
Channel  4  to  the  Pittsburgh  area 
[B°T,  June  16,  9]. 

WMT  Cedar  Rapids,  Iowa,  ap- 
plicant for  Channel  2  there,  mean- 
while has  petitioned  FCC  to  dis- 
miss the  competitive  bid  of  KSTT 
Davenport,  Iowa,  also  seeking 
Channel  2  at  Cedar  Rapids,  on 
grounds  the  KSTT  bid  shows 
financial  inadequacy  and  hence  is 
defective. 

FCC's  19th  commercial  permit 
for  Channel  2  at  San  Juan,  granted 
to  El  Mundo  Broadcasting  Corp., 
licensee  of  WKAQ  there,  specifies 
effective  radiated  power  of  100  kw 
visual  and  50  kw  aural.  Antenna 
height  above  average  terrain  will 
be  1,280  ft. 

Estimated  cost  of  construction  is 
$463,355  with  first  year  operating 
cost  $300,000  and  revenue  $200,000. 
Angel  Ramos  is  president  and  sole 
owner  of  the  grantee. 

Empire  Coil  Withdraws 

Empire  Coil  Co.,  new  UHF  gran- 
tee at  Denver  and  Portland,  has 
had  an  application  pending  for 
Channel  2  at  San  Juan  but  with- 
drew the  bid  on  July  17,  FCC  re- 
cords show. 

In  its  notice  of  proposed  rule 
making  to  change  channels  in  nine 
cities,  FCC  invited  comments  to  be 
filed  by  August  18,  with  replies 
thereto  within  another  10  days.  The 


Commission  proposss  to  make  these 
changes: 

City  Channel  Number 

Delete  Add 

Wilmington,  Del  53  83 

Elberton,  Ga.  16  24 

Fort  Wayne,  Ind.  21  69 

Lexington,  Ky.  33  64 

Fall  River,  Mass.  40  68 

North  Adams,  Mass.       15  74 

Lima,  Ohio  41  73 

Allentown,  Pa.  45  67 

Newberry,  S.  C.  37  70 

Pending  a  determination  of  this 
proceeding,  FCC  ruled  there  will  be 
no  processing  of  applications  for 
stations  in  these  cites  on  the  chan- 
nels proposed  to  be  deleted,  or  re- 
lated channel  assignments  in  the 
following  cities:  Allentown,  Pa.,  39; 
Greenville,  S.  C,  23;  Lima,  Ohio, 
35;  Winchester,  Ky.,  37;  Cincinnati, 
Ohio,  48;  New  London,  Conn.,  26; 
New  Britain,  Conn.,  30;  Fort 
Wayne,  Ind.,  27;  Wilmington,  Del., 
59;  and  Greenville,  S.  C,  23. 

In  the  light  of  these  changes  to 
correct  minimum  spacing  errors, 
FCC  proposes  to  amend  the  table 
of  assignments  contained  in  Sec. 
3.606  of  its  rules  in  the  following 
manner: 


City 

Channel  Number 

Delaware 

Wilmington 

12,  *59— , 

83+ 

Florida  1 

Orlando 

6—,  9,  18 

*24- 

Tallahassee 

*11— ,  24, 

51 

Georgia 

E'berton 

"24+ 

Indiana 

Fort  Wayne 

*27+,  33— 

69 

Kentucky 

Lexington 

27-,  64 

Massachusetts 

Fall  River 

46-,  68 

North  Adams 

74+ 

Ohio 

Lima 

35—  73 

Pennsylvania 

Allentown 

39,  67 

South  Carolina 

Newberry 

70 

1  These  changes,  required  by  the  pro- 
posed shift  in  the  Elberton,  Ga.,  as- 
signment, are  merely  with  respect  to 
offset  requirements  of  Channel  24  in 
Orlando  and  in  Tallahassee. 

The  channel  changes  to  become 
effective  30  days  after  publication 
in  the  Federal  Register-  are  as  fol- 
lows : 

City  Channel  Number 

Delete  Add 
Baltimore,  Md.  30  60 

Harrisburg,  Pa.  33  55 

Reading,  Pa.  55  33 

Youngstown,  Ohio  33  21 

Warren,  Ohio  21  67 

The  table  of  assignments  would 
(Continued  on  page  58) 
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Television  Grants  and  Applications  July  18-24 

ft  Indicates  pre-thaw  application  re-filed.) 


NEW  STATION  GRANT 

SAN  JUAN,  P.  R. — El  Mundo  Bcstg. 
Corp.  (WKAQ),  VHF  Ch.  2  (54-60  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain 
1.279  ft.,  above  ground  300  ft.  Esti- 
mated construction  cost  $463,355,  first 
year  operating  cost  $300,000,  revenue 
$200,000.  (For  details  about  applicant, 
see  TV  Applications,  [B.T,  July  7.]) 

SET  FOR  HEARING 

SAN  JUAN,  P.  R.— Ordered  hearing 
for  Jose  Ramon  Quinones  (WAPA) 
and  American  Colonial  Bcstg.  Corp. 
(WKUM).  both  seeking  Ch.  4. 

HONOLULU,  Hawaii— Ordered  hear- 
ing for  Island  Bcstg.  Co.  (KPOA)  and 
Advertiser  Publishing  Co.,  both  seek- 
ing Ch.  4;  Pacific  Frontier  Bcstg.  Co. 
(KULA)  and  Royaltel,  both  seeking 
Ch.  2. 

PROPOSED  CHANNEL  SHIFTS 

The  Commission  issued  notice  of  pro- 
posed rule  making  and  memorandum 
opinion  and  orders  to  correct  assign- 
ments in  the  Table  of  Assignments 
which  do  not  meet  separation  require- 
ments.   See  story  page  55. 

GRANTED  STA 

KFEL-TV  Denver,  Col.— Eugene  P. 
O'Fallon  Inc.  Granted  temporary  au- 
thority for  new  TV  station  [B.T.  July 
21,  14]  to  operate  commercially  on  in- 
terim basis  for  60  days  on  VHF  Ch.  2 
(54-60  mc)  with  500  w  transmitter 
(ERP  about  1.68  kw  visual)  and  com- 
posite antennas  employing  horizontal 
dipole  and  reflector  mounted  25  ft. 
above  ground  (about  703  ft.  above 
average  terrain).  Sec.  3.687.  (b)  (7) 
and  (c)  (5),  of  rules  waived  pending 
delivery  of  suitable  frequency  and 
modulation  monitoring  equipment. 
Granted  July  18. 


APPLICATIONS 
(Listed  by  States) 

f  MONTGOMERY,  Ala.  —  Southern 
Bcstg.  (WJJJ),  UHF  Ch.  32  (578-584 
mc);  ERP  90  kw  visual,  45  kw  aural; 
antenna  height  above  average  terrain 
426  ft.,  above  ground  500  ft.  Esti- 
mated construction  cost  $222,400.  first 
year  operating  cost  $200,000,  revenue 
$270,000.  Post  Office  address  HS^a 
Commerce  St.,  Montgomery.  Studio 
location  Commerce   St.  Trans- 

mitter location  Coosada  Ferry  Rd.. 
3^2  mi.  N  of  Montgomery.  Geographic 
coordinates  32°  27'  20"  N.  Lat.,  86°  17' 
05"  W.  Long.  Transmitter  DuMont, 
antenna  RCA.  Legal  counsel  D.  F. 
Prince,  Washington.  Consulting  engi- 
neer Mcintosh  &  Inglis,  Washington. 
Principals  include  President  Joseph  G. 
Mathews  (33V3%),  Vice  President  E. 
Judkins  Mathews  (33%%)  and  Secre- 
tary -  Treasurer  John  C.  Mathews 
(33V3%). 

PHOENIX,  Ariz.  —  KOY  Bcstg.  Co. 
(KOY),  VHF  Ch.  10  (192-198  mc);  ERP 
50  kw  visual,  25  kw  aural;  antenna 
height  above  average  terrain  346  ft., 
above  ground  500  ft'.  Estimated  con- 
struction cost  $277,147,  first  year  oper- 
ating cost  $291,977,  revenue  $315,536. 
Post  Office  address:  P.  O.  Box  2671, 
Phoenix,  Ariz.  Studio  location:  840  N. 
Central  Ave.  Transmitter  location: 
12th  St.  and  Camelback  Road.  Geo- 
graphic coordinates:  33°,  30'  30"  N.  Lat., 
112°  03'  29"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  Jay  E.  Tape,  Wash- 
ington. Principals  include  President 
John  L.  Hogg  (20%),  Vice  President 
Albert  D.  Johnson  (20%).  Vice  Presi- 
dent Glenn  Snyder  (20%),  Treasurer 
George  R.  Cook  (20%)  and  Secretary 
John  R.  Williams  (20%). 

LITTLE  ROCK,  Ark.  —  A  r  kan  s  a  s 
Bcstg.  Co.  (KLRA),  VHF  Ch.  11  (198- 
204  mc);  ERP  52.8  kw  visual,  26.4  kw 
aural;  antenna  height  above  average 
terrain  1,282  ft.,  above  ground  674  ft. 
Estimated  construction  cost  $391,609, 
first  year  operating  cost  $236,148,  rev- 
enue $267,420.  Post  Office  address 
P.  O.  Box  550,  Little  Rock,  Ark.  Studio 
location  7th  and  Spring  Streets.  Trans- 
mitter location  on  Highway  10,  13  mi. 


NW  of  Little  Rock.  Geographic  co- 
ordinates 34°  47'  48"  N.  Lat.,  92°  29'  40" 
W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  George  O.  Sutton, 
Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Prin- 
cipals include  President  J.  N.  Heiskell, 
Vice  President  Carroll  McGaughey  and 
Secretary-Treasurer  Hugh  B.  Patterson 
Jr.  Gazette  Publishing  Co.,  Little  Rock, 
holds  88.87c  of  stock,  and  Myonne 
Stueber  Scheid,  as  trustee  for  Mylissa 
Stueber  Scheid,  holds  11%. 


FRESNO,  Calif.— The  McMahan  Co., 

UHF  Ch.  53  (704-710  mc);  ERP  118  kw 
visual,  59  kw  aural;  antenna  height 
above  average  terrain  1,901  ft.,  above 
ground  191  ft.  Estimated  construction 
cost  $388,670,  first  year  operating  cost 
$230,000.  revenue  $210,000.  Post  Office 
address:  945  Van  Ness  Blvd.,  Fresno. 
Calif.  Studio  location  to  be  determined. 
Transmitter  location:  halfway  between 
Auberry  and  Pine  Ridge,  4.5  mi.  West 
of  Pine  Ridge.  Geographic  coordinates: 
37°  04'  39"  N.  Lat.,  119°  25'  47"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Bernard  Koteen,  Washington. 
Consulting  engineer  Vandivere.  Cohen 
&  Wearn,  Washington.  Principals  in- 
clude President  Robert  O.  McMahan, 
Secretary-Treasurer  George  T.  Mc- 
Mahan and  Robert  C.  Holding.  Sole 
stockholder  of  applicant  is  McMahan 
Furniture  Co.,  which  owns  10  furniture 
stores  in  central  California.  Robert 
O.  McMahan  is  50%  owner  and  George 
T.  McMahan  is  25%  owner  of  McMahan 
Furniture  Co. 


SACRAMENTO,  Calif.— Maria  Helen 
Alvarez,  UHF  Ch.  40  (626-632  mc);  ERP 
212  kw  visual,  106  kw  aural;  antenna 
height  above  average  terrain  1,290  ft., 
above  ground  191  ft.  Estimated  con- 
stuction  cost  $248,000,  first  year  oper- 
ating cost  $204,000,  revenue  $186,000. 
Post  Office  address:  2902  East  31st  St., 
Tulsa.  Okla.  Studio  location  to  be  de- 
termined. Transmitter  location:  atop 
Pine  Hill,  10  mi.  West  of  Placerville, 
Calif.  Geographic  coordinates:  38°  43' 
10"  N.  Lat..  120°  59'  22"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Welch.  Mott  &  Morgan,  Wash- 
ington. Consulting  engineer  John 
Creutz,  Washington.  Sole  owner  is 
Marie  Helen  Alvarez  15%  owner  of 
KOTV  (TV)  Tulsa,  Okla.,  and  50% 
owner  of  General  Television  Inc., 
which  has  recently  requested  FCC  ap- 
proval to  buy  KOTV  (TV)  from  its 
present  licensee.  Cameron  Television 
Inc.  [see  B.T,  May  12]. 


f  COLORADO  SPRINGS,  Col.— Pikes 
Peak  Bcstg.  Co.  (KRDO),  VHF  Ch.  13 

(198-204  mc);  ERP  11.3  kw  visual,  5.6 
kw  aural;  antenna  height  above  aver- 
age terrain  — 621  ft.,  above  ground  +465 
ft.  Estimated  construction  cost  $237,009, 
first  year  operating  cost  $163,190,  reve- 
nue $211,110.  Post  Office  address:  Alta 
Vista  Hotel,  118  North  Cascade  Ave., 
Colorado  Springs,  Col.  Studio  location 
to  be  determined.  Transmitter  loca- 
tion: near  intersection  of  South  Eighth 
and  Coatilla  Streets.  Geographic  co- 
ordinates: 38°  49'  42"  N.  Lat.,  104°  50' 
15"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  George  O. 
Sutton,  Washington.  Consulting  en- 
gineer James  C.  McNary,  Washington. 
Principals  include  President  Joseph 
H.  Rohrer  (51%),  Vice  President  and 
Treasurer  William  J.  Gregory  (30%) 
and  Secretary  Paul  C.  Crozier  (1%). 


BRIDGEPORT,  Conn.  —  Harry  L. 
Liftig,  UHF  Ch.  49  (680-686  mc);  ERP 
99.3  kw  visual,  49.6  kw  aural;  antenna 
height  above  average  terrain  658  ft., 
above  ground  480  ft.  Estimated  con- 
struction cost  $223,600,  first  year  oper- 
ating cost  $125,000,  revenue  $100,000. 
Post  Office  address:  40  Piatt  St.,  An- 
sonia,  Conn.  Studio  location  to  be  de- 
termined. Transmitter  location:  on 
Booth  Hill.  6.9  mi.  North  of  center  of 
Bridgeport.  Geographic  coordinates: 
41°  16'  45"  N.  Lat.,  73°  11'  05"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 
ington. Consulting  engineer  Millard 
M.  Garrison,  Washington.  Sole  owner 
is  Harry  L.  Liftig,  treasurer  of  Samuel 
J.  Liftig  Inc.  (metal  and  industrial 
supplies),  Ansonia.  Conn. 


WASHINGTON,  D.  C.  (Silver  Spring, 
Md.)— Capital  Bcstg.  Co.  (WWDC), 
UHF  Ch.  20  (506-512  mc);  ERP  78  kw 


visual,  44.2  kw  aural;  antenna  height 
above  average  terrain  450  ft.,  above 
ground  458  ft.  Estimated  construction 
cost  $171,000,  first  year  operating  cost 
$113,800,  revenue  $104,000.  Post  Office 
address:  1627  K  St..  N.W..  Washington 
6,  D.  C.  Studio  and  transmitter  loca- 
tion: 8800  Brookville  Road,  Silver 
Spring,  Md.  Geographic  coordinates: 
39°  00'  02"  N.  Lat.,  77=  03'  20"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Pierson  &  Ball,  Wash- 
ington. Consulting  engineer  Weldon 
&  Carr,  Washington.  Principals  in- 
clude President  Joseph  Katz  (55%), 
Vice  President  and  General  Manager 
Ben  Strouse  (21/2%)  and  Secretary 
Charles  M.  Harrison  (212%).  The 
Joseph  Katz  Co.,  Baltimore,  Md.,  holds 
40%  of  stock. 


f  ORLANDO,  Fla.— Orlando  Bcstg. 
Co.  (WDBO)  VHF  Ch.  6  (82-88  mc); 
ERP  100  kw  visual.  50  kw  aural;  an- 
tenna height  above  average  terrain  336 
ft.,  above  ground  370  ft.  Estimated 
construction  cost  $330,874,  first  year 
operating  cost  $211,552,  revenue  $376,- 
880.  Post  Office  address  30  S.  Ivanhoe 
Blvd.,  Orlando.  Studio  location  30  S. 
Ivanhoe  Blvd.  Transmitter  location 
222  Hazard  St.,  Orlando.  Geographic 
coordinates  28°  35'  18"  N.  Lat..  81°  22' 
52"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  George  O.  Sutton, 
Washington.  D.  C.  Consulting  engineer 
George  C.  Davis,  Washington.  D.  C. 
Principals  include  President  Harold  P. 
Danforth  (8%),  Vice  President  and 
Secretary  J.  Thomas  Gurney  (13%). 
Vice  President  James  E.  Yarbrough 
(8%)  and  Mr.  and  Mrs.  J.  Thomas 
Gurney  (15.87%).  George  C.  Johnston 
estate  owns  52%  of  applicant;  Meredith 
Mallory  and  Addison  L.  Williams  are 
executors. 


WEST  PALM  BEACH,  Fla.— W.  J.  N. 
O.  Inc.  (WJNO).  VHF  Ch.  5  (76-82  mc); 
ERP  100  kw  visual.  50  kw  aural;  an- 
tenna height  above  average  terrain  527 
ft.,  above  ground  559  ft.  Estimated 
construction  cost  $285,346,  first  year 
operating  cost  $120,000,  revenue  $125,- 
000.  Post  Office  address:  P.  O.  Box  189, 
West  Palm  Beach,  Fla.  Studio  loca- 
tion: 1500  North  Flagler  Drive.  Trans- 
mitter location:  on  Prosperity  Farm 
Road,  0.75  mi.  North  of  village  of  Lake 
Park.  Geographic  coordinates:  26°  49' 
07"  N.  Lat..  80°  04'  30"  W.  Long.  Trans- 
mitter DuMont,  antenna  RCA.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 
ington. Consulting  engineer  George  C. 
Davis,  Washington.  Principals  include 
President  I.  T.  Cohen.  Vice  President 
and  Treasurer  J.  Stanley  O'Neill  (30%), 
Mrs.  Betty  Beacham  (28  2/3%),  George 
H.  Buck  (22  2/3%),  Sydney  King  Rus- 
sell (10%)  and  Adrian  C.  Leiby 
(8  2/3%). 


I" 


TYPOGRAPHICAL  and  clerical 
corrections  to  reports  of  TV  ap- 
plications published  in  Broadcast- 
ing •  Telecasting  since  April  14 
are  presented  herewith.  The 
changes  are  listed  by  date  of  issue, 
page  number  and  city  in  which  the 
respective  applicant  has  filed  for  a 
new  TV  station. 

B»T,  June  2 

Page  68— St.  Joseph.  Mo.,  KFEQ  Inc. 
(KFEQ).  Application  should  be  listed 
as  amended. 

B*T,  June  9 

Page  62— Cleveland,  United  Bcstg. 
Co.  (WHK).  Loucks,  Zias,  Young  & 
Jansky  should  be  listed  as  Washington 
attorney  instead  of  Hanson,  Lovett  & 
Dale. 

BeT,  June  16 

Page  75 — Peoria.  111.,  Peoria  Bcstg. 
Co.  (WMBD).  Principals  Carl  P.  Slane, 
Francis  P.  Slane  and  Elizabeth  P.  Tal- 
bott  are  incorrectly  listed  as  being 
officers  of  Peoria  Morning  Star. 

B«T,  June  23 

Page  76 — Austin,  Minn.,  Cedar  Valley 


ALBANY,  Ga.  —  Herald  Publishing 
Co.  (WALB),  VHF  Ch.  10  (192-198  mc); 
ERP  52  kw  visual,  26  kw  aural;  antenna 
height  above  average  terrain  551  ft., 
above  ground  537  ft.  Estimated  con- 
struction cost  $182,330,  first  year  oper- 
ating cost  $150,000,  revenue  $143,000. 
Post  Office  address:  138  Pine  Ave., 
Albany,  Ga.  Studio  location:  138  Pine 
Ave.  Transmitter  location:  U.  S.  19,  4.4 
mi.  North  of  Albany  city  limits.  Geo- 
graphic coordinates:  31°  40'  16"  N.  Lat., 
84°  10',  00"  W.  Long.  Transmitter  RCA. 
antenna  RCA.  Legal  counsel  Kirkland, 
Fleming,  Green,  Martin  &  Ellis.  Wash- 
ington. Consulting  engineer  Kear  & 
Kennedy,  Washington.  Principals  in- 
clude President  James  H.  Gray  (79.4%), 
Secretary-Treasurer  Mrs.  Martha  M. 
Nail  (0.26%)  and  Mrs.  W.  B.  Haley, 
executrix  of  estate  of  W.  B.  Haley 
(9.33%). 

AUGUSTA,  Ga.— Garden  City  Bcstg. 
Co.  (WAUG),  VHF  Ch.  6  (82-88  mc); 
ERP  50.2  kw  visual,  25.1  kw  aural;  an- 
tenna height  above  average  terrain  616 
ft.,  above  ground  583  ft.  Estimated 
construction  cost  $315,811,  first  year 
operating  cost  $275,000.  revenue  $250,- 
000.  Post  Office  address:  Bon  Air  Hotel, 
Augusta,  Ga.  Studio  and  transmitter 
location  at  corner  of  Walton  Way  and 
Hickman  Road.  Geographic  coordin- 
ates: 33°  28'  37"  N.  Lat.,  82°  00'  41"  W. 
Long.  Transmitter  RCA,  antenna  RCA. 
Legal  counsel  Spearman  &  Roberson, 
Washington.  Consulting  engineer  Com- 
mercial Radio  Equipment  Co.,  Wash- 
ington. Principals  include  Partners 
Melvin  Davis  (50%).  Chester  H.  Jones 
(25%  )  and  George  C.  Nicholson  (25%). 


DOUGLAS,  Ga.  —  WDMG  Inc. 
(WDMG),  UHF  Ch.  32  (578-584  mc); 
ERF  17.7  kw  visual,  8.8  kw  aural;  an- 
tenna height  above  average  terrain 
505  ft.,  above  ground  544  ft.  Estimated 
construction  cost  $192,880,  first  year 
operating  cost  $50,000,  revenue  $50,000. 
Post  Office  address:  P.  O.  Box  590, 
Douglas,  Ga.  Studio  and  transmitter 
location:  620  E.  Ward  St.  Geographic 
coordinates  31°  30'  32"  N.  Lat.,  82°  50' 
26"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Philip  M. 
Baker,  Washington.  Consulting  en- 
gineer W.  J.  Holey,  Atlanta,  Ga.  Sole 
owner  is  B.  F.  J.  Timm. 


WAYCROSS,  Ga. — Teletronics  Inc. 
(WACL),  UHF  Ch.  16  (482-488  mc); 
ERP  18.7  kw  visual.  12.7  kw  aural;  an- 
tenna height  above  average  terrain  478 
ft.,  above  ground  498  ft.  Estimated 
construction  cost  $101,200,  first  year 
operating  cost  $80,000,  revenue  $80,000. 
Post  Office  address  P.  O.  Box  858,  Way- 
cross.  Ga.  Studio  and  transmitter  loca- 
tion 1  mi.  NW  of  Georgia  Highway  38, 
and  V2  mi.  East  of  Satilla  River.  Geo- 
graphic coordinates  31°  15'  36"  N.  Lat., 
82°  19'  35"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Philip  M. 
Baker,  Washington.  Consulting  engi- 
neer W.  J.  Holey,  Atlanta,  Ga.  Prin- 
cipals include  James  S.  Rivers  (51%), 
Denver  Brannon  (33%)  and  Doris  R. 
Rivers  (16%). 

t  SPRINGFIELD,   111.  —  WCVS  Inc. 

(WCVS),  VHF  Ch.  2  (54-60  mc);  ERP 


Bcstg.  Co.  (KAUS).  Application  should 
be  listed  as  amended. 

B  •  T,  June  30 

Page  52— Waterbury.  Conn.,  WATR 
Inc.  (WATR).  Application  should  not 
be  listed  as  amended. 

Page  62 — Evansville,  Ind.,  Evansville 
Television  Inc.  Delete  reference  to 
KPHO.  Applicant  is  not  licensee  of 
any  existing  station.  KPHO-AM-TV 
Phoenix,  Ariz.,  is  owned  by  Meredith 
Pub.  Co. 

Page  62 — Springfield.  111.,  Sangamon 
Valley  Television  Corp.  Application 
should  be  listed  as  amended. 

Page  63 — Bay  City,  Mich..  Saginaw 
Bcstg.  Co.  WSAM  Saginaw,  Mich.,  li- 
censed to  applicant,  is  incorrectly 
identified  as  located  at  Bay  City. 

Page  68 — Chattanooga,  Tenn.,  Moun- 
tain City  Television  Inc.  Application 
should  be  listed  as  amended. 

Page  68 — Knoxville,  Tenn..  Mount- 
castle  Bcstg.  Co.  (WROL).  Applica- 
tion should  be  listed  as  amended. 

Page  85 — Richmond,  Va.,  Larus  & 
Bro.  Co.  (WRVA).  WRVC  (FM)  Nor- 
folk, licensed  to  applicant,  was  incor- 
rectly listed  at  Richmond.  ERP  of 
proposed  TV  station  should  be  given  as 
316  kw  visual  and  158  kw  aural  instead 
of  50  kw  visual  and  25  kw  aural. 
Principals  should  be  listed  as  William 
(Continued  on  page  73) 


Addenda  to  TV  Applications 


Page  56     •     July  28,  1952 


BROADCASTING    •  Telecasting 


COMPLETING  arrangements  whereby  CBS-TV  Film  Sales  will  represent  Bing 
Crosby  Enterprises  in  the  sale  of  film  products  for  national  and  syndication 
service  are  (I  to  r)  Charles  B.  Brown,  BCE  vice  president  for  sales;  Everett 
Crosby,  BCE  president;  Merle  S.  Jones,  CBS-TV  vice  president  for  owned 
stations  and  special  services,  and  J.  L.  Van  Volkenburg,  CBS-TV  president 

[B»T,  July  21] 


6.11  kw  visual,  3.04  kw  aural:  antenna 
height  above  average  terrain  426  ft., 
above  ground  426  ft.  Estimated  con- 
struction cost  S125.058,  first  year  oper- 
ating cost  $134,370,  revenue  S150.000. 
Post  Office  address:  523  East  Capitol 
Ave.,  Springfield.  111.  Studio  location: 
523  East  Capitol  Ave.  Transmitter 
location:  3000  South  4th  St.  Geographic 
coordinates:  39°  35'  41"  N.  Lat.,  89°  39' 
03"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Loucks,  Zias, 
Young  &  Jansky,  Washington.  Con- 
sulting engineer  E.  W.  Jacker,  Elm- 
hurst,  111.  Principals  include  President 
Harold  L.  Dewing  (25%).  Vice  Presi- 
dent A.  W.  Shipton  (19c)  and  Secretary 
L.  G.  Pefferle  (25%). 


SPRINGFIELD,  DJ.— WMAY-TV  Inc. 

(WM AY),  VHF  Ch.  2  (54-60  mcl:  ERP 
*  100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  505  ft., 
above  ground  550  ft.  Estimated  con- 
struction cost  S383.594.  first  year  operat- 
ing cost  S325.000,  revenue  S385.000.  Post 
Office  address  504  East  Monroe  St.. 
Springfield.  111.  Studio  location  101 
South  Fifth  St.  Transmitter  location 
near  U.  S.  Highway  54,  about  7%  mi. 
NE  of  Springfield,  12  mi.  South  of 
Spaulding.  Geographic  coordinates  39° 
51'  42"  N.  Lat.,  89=  32'  31.5"  W.  Long. 
Transmitter  RCA.  antenna  RCA.  Legal 
counsel  Cohn  &  Marks.  Washington. 
Consulting  engineer  Weldon  &  Carr. 
Washington.  Principals  include  Presi- 
dent Gordon  Sherman  (20.6%),  Vice 
President  Melvin  Feldman  (15%).  Vice 
President  Syl  Binkin  (12.1%).  Secre- 
tary-Treasurer Robert  Weiner  (12.1%), 
Edward  J.  Barrett  (10%).  Sherrill  C. 
Corwin  (10%).  Edward  G.  Burke  Jr. 
(10%)  and  Ralph  E.  Stolkin  (10%). 

EVANSVILLE.  Ind.— W.  R.  Tilley, 
UHF  Ch.  50  (686-692  mc):  ERP  186  kw 
visual,  93  kw  aural:  antenna  height 
above  average  terrain  514  ft.,  above 
ground  526  ft.  Estimated  construction 
cost  S215.221,  first  year  operating  cost 
S195.000.  revenue  S200.000.  Post  Office 
address:  208  S.  E.  Riverside  Drive, 
Evansville  8.  Ind.  Studio  and  trans- 
mitter location:  at  intersection  of  Mt. 
Auburn  Road  and  Bismark  St.  Geo- 
graphic coordinates:  37°  59'  21"  N.  Lat.. 
87°  35'  48"  W.  Long.  Transmitter  RCA. 
antenna  RCA.  Legal  counsel  Loucks, 
Zias,  Young  &  Jansky,  Washington. 
Consulting  engineer  Harold  D.  Roth- 
rock,  Bedford.  Ind.  Sole  owner  is  W.  R. 
T")<»y,  50%  owner  of  Tuley  &  Carter 
'drilling  contractors  and  oil  producers), 
Evansville,  Ind. 

FORT  WAYNE.  Ind.— Radio  Fort 
Wayne  Inc.  (WANE)  (Modification  of 
aDOlication).  UHF  Ch.  21  (512-518  mc); 
ERP  93.7  kw  visual,  46.8  kw  aural;  an- 
tenna height  above  average  terrain  425 
ft.,  above  ground  450  ft.  Estimated 
construction  cost  S223.600,  first  vear 
operating  cost  S201.500.  revenue  S229,- 
950.  Post  Office  address  1205  Fort 
Wayne  Bank  Bide.,  Fort  Wayne,  Ind. 
Studio  location  127  W.  Berry  St.,  Fort 
Wayne,  Ind.  Transmitter  location  1200 
block  of  Irene  St.  at  corner  of  Irene 
and  Ethel  Streets.  GeograDhic  co- 
ordinates 41°  05'  51"  N.  Lat..  85s  09'  28" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Segal.  Smith  & 
Hennessey,  Washington.  Consulting 
engineer  George  C.  Davis.  Washington. 
Principals  include  President  C.  Bruce 
McConnell  (54.9%),  Vice  President 
Robert  B.  McConnell  (0.09%).  Second 
Vice  President  Charles  Kennedy,  Treas- 
urer Frank  E.  McKinney  (14.5%),  Secre- 
tary Earl  H.  Schmidt  (14%)  and  Frank 
M.  McHale  (9.4%).  (For  earlier  ap- 
plication, see  B«T,  July  7.) 

FORT  WAYNE,  Ind.— Westinghouse 
Radio  Stations  Inc.  (WOWO)  (Resub- 
mitted), UHF  Ch.  21  (512-518  mc);  ERP 
200  kw  visual,  100  kw  aural;  antenna 
height  above  average  terrain  462  ft., 
above  ground  454  ft.  Estimated  con- 
struction cost  3605,000.  first  year  operat- 
ing cost  S986.000,  revenue  S886.000.  Post 
Office  address  1625  K  St.,  N.  W..  Wash- 
ington 6,  D.  C.  Studio  location  124  W. 
Washington  Blvd.  Transmitter  location 
junction  of  U.  S.  Routes  30  and  33,  5 
mi.  NW  of  center  of  Fort  Wayne.  Geo- 
graphic coordinates  41°  08'  48"  N.  Lat., 
85°  12'  50"  W.  Long.  Transmitter  GE, 
antenna  GE.  Principals  include  Chair- 
[  man  of  the  Board  G.  A.  Price,  Vice 
,  President  J.  E.  Baudino  and  Secretary 
C.  W.  Pomeroy.  Westinghouse  Electric 
Corp.  is  100%  owner  of  Westinghouse 
Radio  Stations  Inc. 

TERRE  HAUTE,  Ind  — John  R.  Figg, 
VHF  Ch.  10  (192-198  mcl;  ERP  27.2  kw 
visual,  13.6  kw  aural;  antenna  height 
above  average  terrain  632  ft.,  above 
ground  637  ft.    Estimated  construction 


cost  S294.500,  first  year  operating  cost 
S360.000,  revenue  S420.000.  Post  Office 
address:  510  Hawthorne  Drive.  Bloom- 
ington.  Ind.  Studio  and  transmitter 
location:  4  mi.  SE  from  center  of  Terre 
Haute,  0.5  mi.  West  of  Highway  46,  near 
Mt.  Pleasant  Church.  Geographic  co- 
ordinates: 39°  25'  15"  N.  Lat.,  87=  21'  40" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Sidney  V.  Smith. 
Washington.  Consulting  engineer  John 
J.  Keel,  Washington.  Sole  owner  is 
John  R.  Figg,  president  and  majority 
stockholder  of  John  R.  Figg  Inc. 
(wholesale  grocers),  Bloomington,  Ind. 

TOPEKA,     Kan.— Alf     M.  Landon, 

UHF  Ch.  42  (638-644  mc):  ERP  88  kw 
visual,  50  kw  aural;  antenna  height 
above  average  terrain  373  ft.,  above 
ground  395  ft.  Estimated  construction 
cost  S235.345.  first  year  operating  cost 
S125.000,  revenue  5125.000.  Post  Office 
address  National  Bank  of  Topeka  Bldg.. 
Topeka.  Studio  location  to  be  deter- 
mined. Transmitter  location  3.5  mi. 
WNW  of  State  Capitol  Bldg.  Geo- 
graphic coordinates  39=  04'  07"  N.  Lat., 
95°  44'  12.5"  W.  Long.  Transmitter  Du- 
Mont,  antenna  RCA.  Legal  counsel 
McKenna  &  Wilkinson,  Washington. 
Consulting  engineer  Jansky  &  Bailey. 
Washington.  Sole  owner  is  Alf  M. 
Landon,  65%  owner  of  KSCB  Liberal, 
Kan.,  and  independent  oil  producer. 

HENDERSON,  Ky.— Ohio  Valley  Tele- 
vision Co.  (WSON).  UHF  Ch.50  (686- 
692  mo;  ERP  25  kw  visual,  12.5  kw 
aural;  antenna  height  above  average 
terrain  330  ft.,  above  ground  342  ft. 
Estimated  construction  cost  S154.788. 
first  year  operating  cost  S106.000,  reve- 
nue S140.000.  Post  Office  address:  Route 
—3,  Henderson,  Ky.  Studio  and  trans- 
mitter location:  2~.5  mi.  ESE  of  down- 
town Henderson  on  Zion  Road.  Geo- 
graphic coordinates:  37°  49'  33"  N.  Lat., 
87=  33'  00"  W.  Long.  Transmitter  RCA. 
antenna  RCA.  Legal  counsel  Pierson  & 
Ball,  Washington.  Consulting  engineer 
George  C.  Davis.  Washington.  Prin- 
cipals include  President  H.  S.  Lackey 
(10%),  owner  of  WSON  Henderson: 
Vice  President  Edwin  P.  Sapineley, 
theatre  owner  and  operator,  and  Treas- 
urer Leo  King  (2%)  attorney.  Citizens 
Theatre  Co.,  Henderson,  holds  60%  in- 
terest in  applicant:  officials  of  Citizens 
Theatre  Co.  include  President  M.  A. 
Lightman  Jr.,  Vice  President  Leo  King 
and  Secretary-Treasurer  W.  E.  Mc- 
Clure.  Malco  Theatres  Inc.,  Memphis. 
Tenn.,  holds  50%  interest  in  Citizens 
Theatre  Co. 

LEXINGTON,  Ky.  —  West-Bingham 
Television  Co.,  UHF  Ch.  27  (548-554 
mc);  ERP  252  kw  visual,  148  kw  aural; 
antenna  height  above  average  terrain 
625  ft.,  above  ground  546  ft.  Estimated 
construction  cost  S239.188,  first  year 
Operating  cost  S220.000,  revenue  S240.- 
000.  Post  Office  address  1133  Win- 
chester Road,  Lexington.  Ky.  Studio 
and  transmitter  location  1133  Win- 
chester Road.  Geographic  coordinates 
38°  02'  36"  N.  Lat.,  84=  27'  46"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Haley  &  Doty,  Washing- 
ton. Consulting  engineer  William  L. 
Foss,  Washington.  Principals  include 
equal  partners  James  Edward  West, 
president  and  51%  owner  of  Ranch 
Motel,  Lexington,  and  C.  H.  Bingham, 
president  and  50%  owner  of  Pikeville 
Oil  &  Tire  Co.,  Pikeville,  Ky. 


BATON  ROUGE,  La.— Modern  Bcstg. 
Co.  (WAFB)  (Modification  of  applica- 
tion), UHF  Ch.  28  (554-560  mc);  ERP 
216  kw  visual,  114  kw  aural:  antenna 
height  above  average  terrain  492  ft., 
above  ground  500  ft.  Estimated  con- 
struction cost  S278.293.  first  year  oper- 
ating cost  S180.000,  revenue  S204.000. 
Post  Office  address:  Guaranty  Income 
Life  Bldg.,  Baton  Rouge.  La.  Studio 
and  transmitter  location:  on  corner  of 
Government  and  Maximillian.  Geo- 
graphic coordinates:  30°  26'  35"  N.  Lat., 
91=  10'  27"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  McKenna  & 
Wilkinson,  Washington.  Consulting  en- 
gineer George  E.  Gautney.  Washington. 
Principals  include  President  Louis  S. 
Prejean  (18.3%),  Vice  President  T.  E. 
Gibbens  (4.5%),  Secretary  Jack  S.  Burk 
(14.9%).  Treasurer  Francis  H.  Lee 
(4.2%),  C.  C.  Barnard  (14.9%)  and 
Charles  Lamar  Jr.  (9.1%). 

BATON  ROUGE,  La.— Tom  Potter, 
UHF  Ch.  40  (626-632  mc);  ERP  278  kw 
visual,  139  kw  aural;  antenna  height 
above  average  terrain  494  ft.,  above 
ground  500  ft.  Estimated  construction 
cost  S393.807.  first  year  operating  cost 
S400.000.  revenue  S450.000.  Post  Office 
address:  1032  Life  of  America  Bldg., 
Dallas,  Tex.  Studio  location  to  be  de- 
termined. Transmitter  location:  2  mi. 
SE  of  center  of  Baton  Rouge.  Geo- 
graphic coordinates:  30  =  26'  12"  N.  Lat.. 
91°  09'  13"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Welch.  Mott 
&  Morgan.  Washington.  Consulting  en- 
gineer E.  C.  Page,  Consulting  Radio 
Engineers,  Washington.  Sole  owner  is 
Tom  Potter,  independent  oil  producer 
and  applicant  for  UHF  TV  stations  in 
Chattanooga,  Tenn.,  Austin,  Tex.,  and 
Beaumont,  Tex. 

SILVER  SPRING.  Md.— See  Washing- 
ton, D.  C,  listing. 

BAY  CITY,  Mich.— James  Gerity  Jr. 
(WABJ),  VHF  Ch.  5  (76-82  mc);  ERP 
100  kw  visual,  50  kw  aural:  antenna 
height  above  average  terrain  500  ft., 
above  ground  590  ft.  Estimated  con- 
struction cost  S433.187,  first  year  operat- 
ing cost  S325.0O0.  revenue  S275.000.  Post 
Office  address  Deer  Park.  Adrian,  Mich. 
Studio  location  to  be  determined. 
Transmitter  location  East  side  of  Jones 
Rd.  between  Kinney  and  Brown  Roads. 
Geographic  coordinates  43°  29'  51"  N. 
Lat.,  83°  48'  58"  W.  Long.  Transmitter 
RCA.  antenna  RCA.  Legal  counsel 
Arnold,  Fortas  &  Porter.  Washington. 
Consulting  engineer  A.  Earl  Cullum 
Jr.,  Dallas.  Sole  owner  is  James  Gerity 
Jr. 

MUSKEGON,  Mich.— Versluis  Radio 
&  Television  Inc.,  UHF  Ch.  35  (596-602 
mc);  ERP  269  kw  visual.  137  kw  aural; 
antenna  height  above  average  terrain 
972  ft.,  above  ground  842  ft.  Estimated 
construction  cost  $293,385,  first  year 
operating  cost  S225.000,  revenue  S258,- 
322.  Post  Office  address:  6  Fountain 
St.,  N.  E.,  Grand  Rapids.  Mich.  Studio 
location  to  be  determined.  Transmitter 
location:  at  intersection  of  Wilson  St. 
and  16th  Ave..  2  mi.  East  of  Conklin. 
Geographic  coordinates:  43=  07'  58"  N. 
Lat.,  85°  49'  52"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Pierson 
&  Ball,  Washington.  Consulting  en- 
gineer Lee  G.  Stevens.  Sole  owner  is 
Leonard  A.  Versluis,  president  of 
Versluis  Radio  &  Television  Inc.,  owner 


of  Special  Services  Co.  and  50%  owner 

of    Versluis    Studios.     He    is  former 

licensee  of  WLAV  -  AM  -  TV  Grand 
Rapids,  Mich. 

MINNEAPOLIS,  Minn.— Twin  Cities 
Bcstg.  Corp.  (WDGY),  VHF  Ch.  9  (186- 
192  mo:  ERP  288  kw  visual.  170  kw 
aural;  antenna  height  above  average 
terrain  478  ft.,  above  ground  604  ft. 
Estimated  construction  cost  $400,000, 
first  year  operating  cost  S443.000,  reve- 
nue $521,000.  Post  Office  address: 
Nicollet  Hotel,  Minneapolis.  Studio  lo- 
cation: Nicollet  Hotel.  Transmitter 
location:  Foshay  Tower  Bldg.  Geo- 
graphic coordinates:  44°  58'  30"  N.  Lat., 
93=  16'  01"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Norman 
E.  Joegensen.  Washington.  Consulting 
engineer  John  Creutz,  Washington. 
Principals  include  President  and  Treas- 
urer Clarence  T.  Hagman  (25%).  Vice 
President  Herman  J.  Lange  (25%),  Vice 
President  George  E.  Lau  (25%)  and 
Secretary-Treasurer  Clarence  W.  Levy 
(25%). 

JACKSON,  Miss.— Rebel  Bcstg.  Co. 
of  Mississippi  (WRBC),  UHF  Ch.  47 
(668-674  mo;  ERP  92.2  kw  visual.  46.1 
kw  aural;  antenna  height  above  aver- 
age terrain  312  ft.,  above  ground  330 
ft.  Estimated  construction  cost  $201,- 
000.  first  year  operating  cost  S180.000, 
revenue  $180,000.  Post  Office  address: 
P.O.  Box  986.  Jackson  5,  Miss.  Studio 
location:  125  S.  Lamar  St.  Transmitter 
location:  U.  S.  Highway  51,  1.5  mi. 
North  of  Jackson.  Geographic  coordi- 
nates: 32°  23'  C3"  N.  Lat.,  90=  09'  25" 
W.  Long.  Transmitter  DuMont,  an- 
tenna RCA,  studio  equipment  DuMont. 
Legal  counsel  Prince,  Taylor  &  Cramp- 
ton,  Washington.  Consulting  engineer 
Mcintosh  &  Inglis,  Washington.  Prin- 
cipals include  President  T.  E.  Wright 
(32.5%).  Vice  President  W.  B.  McCarty 
(20.9%),  Secretarv-Treasurer  J.  W. 
earlier  (7.5%),  W.  B.  McCarty  Jr. 
(6.3%),  Jane  Brown  McCarty  Furr 
(6.3^1,  Betty  McCarty  Edwards  (6.3%) 
and  Mrs.  Lucy  Lacy  (7.5%). 

*  CAPE  GIRARDEAU,  Mo.— Hirsch 
Bcstg.  Co.  (KFVS),  VHF  Ch.  12  (204- 
210  mo;  ERP  28.5  kw  visual.  14.25  kw 
aural;  antenna  height  above  average 
terrain  500  ft.,  above  ground  583  ft. 
Estimated  construction  cost  S163.260, 
first  year  operating  cost  S147.780,  rev- 
enue S180.099.  Post  Office  address  P. 
O.  Box  275.  Cape  Girardeau.  Studio 
and  transmitter  location  324  Broadway. 
Geographic  coordinates  37°  18'  25"  N. 
Lat.,  89°  31'  22"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel 
George  O.  Sutton.  Washington.  Con- 
sulting engineer  Oscar  C.  Hirsch,  Cape 
Girardeau.  Principal  owner  is  Presi- 
dent Oscar  C.  Hirsch  (98.66%). 

f  CLAYTON,  Mo.  —  The  Lutheran 
Church— Missouri  Synod  (KFUO),  UHF 

Ch.  30  (566-572  mo;  ERP  173.5  kw 
visual.  90.4  kw  aural:  antenna  height 
above  average  terrain  579  ft.,  above 
ground  536  ft.  Estimated  construction 
cost  $590,158.  first  year  operating  cost 
$421,219;  station  to  be  non-commercial. 
Post  Office  address:  210  North  Broad- 
way. St.  Louis,  Mo.  Studio  and  trans- 
mitter location:  801  DeMun  Ave.  Geo- 
graphic coordinates:  38°  38'  14"  N.  Lat., 
90°  18'  48"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Cummings, 
Stanley.  Truitt  &  Cross,  Washington. 
Consulting  engineer  George  E.  Gaut- 
ney, Washington.  Principals  include 
President  Rev.  J.  W.  Behnken,  D.D.. 
First  Vice  President  Rev.  H.  Herms, 
D.D..  Second  Vice  President  Rev.  F.  A. 
Hertwig,  D.D..  and  Third  Vice  Presi- 
dent Rev.  Walter  F.  Lichtsinn,  D.D. 
Applicant  is  owned  by  The  Lutheran 
Church — Missouri  Synod. 

(Continued  on  page  60) 


Those  Rabid  Fans 

REPUBLICAN  National  Con- 
vention did  not  deter  the 
rabid  sports  fan  from  his  in- 
terest in  his  favorite  subject. 
As  evidence  that  the  GOP 
fireworks  did  not  corral  all 
the  TV  viewers,  WOR-TV 
New  York  reported  that 
Sports  Page,  a  quiz  program, 
pulled  more  than  900  letters. 
The  show  originates  Wednes- 
day night  at  Roosevelt  Race- 
way between  races. 
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More  Grants  Issued  By  FCC 

(Continued  f  rom  page  55) 


thus  be  amended  to  read  as  follows: 


Channel  Number 

2+,  11—,  13+,  18, 
*24+,  60— 

67+ 
21-,  27,  73— 

27-   55+,  71+ 
33+,  61— 


Maryland 
Baltimore 

Ohio 

Warren 

Youngstown 
Pennsylvania 

Harrisburg 

Reading 

In  making  the  Baltimore,  Harris- 
burg and  Reading  channel  changes, 
FCC  acted  upon  petitions  tendered 
by  Chesapeake  Television  Broad- 
casting Inc.,  applicant  for  Chan- 
nel 18  at  Baltimore;  Lebanon 
Broadcasting  Co.  (WLBR),  chief 
owner  of  applicant  for  Channel  15 
at  Lebanon,  Pa.;  Eastern  Radio 
Corp.  (WHUM),  applicant  for 
Channel  61  at  Reading;  Hawley 
Broadcasting  Co.  (WEEU),  also 
Channel  61  applicant  at  Reading; 
WHP  Inc.  (WHP),  Channel  33  ap- 
plicant at  Harrisburg;  Baltimore 
Radio  Show  Inc.  (WFBR),  appli- 
cant for  Channel  30  at  Baltimore, 
and  WITH-TV  Inc.,  prospective 
Channel  18  applicant  at  Baltimore. 

The  Commission's  memorandum 
opinion  explained  that  in  the  Third 
Notice  of  Further  Rule  Making, 
issued  in  March  1951  [B*T,  March 
26;  1951],  FCC  proposed  to  assign 
Channels  15  and  30  to  Lebanon  and 
Baltimore,  respectively,  and  Chan- 
nels 18  and  33  to  Baltimore  and 
Harrisburg,  respectively.  These 
proposals  were  finalized  in  the 
Sixth  Report,  which  also  made  firm 
the  Commission  proposal  that  mini- 
mum transmitter  separations  of  75 
miles  be  used  for  UHF  channels 
separated  in  frequency  by  15 
channels  in  order  to  avoid  picture 
image  interference. 

FCC  noted  that  since  the  dis- 
tance between  Harrisburg  and  Bal- 
timore is  68  miles  and  Baltimore  to 
Lebanon  is  72  miles,  the  minimum 
spacing  requirement  for  those 
channels  has  been  violated  in  the 
assignment  table. 

Taking  into  account  the  channel 
changes  proposed  by  Chesapeake 
Television  to  correct  the  situation, 
FCC  said  in  view  of  the  fact  that 
"these  proposals  were  contained  in 
the  petition  for  reconsideration 
properly  filed  in  this  proceeding 
and  in  view  of  the  further  fact  that 
interested  parties  have  had  a  full 
opportunity  to  submit  any  com- 
ments or  counterproposals  with  re- 
spect to  such  proposals  as  they 
may  have  wished,  we  believe  that 
it  would  be  unnecessary  at  this 
time  to  go  through  the  notice  pro- 
cedures set  forth  in  Section  4  of 
the  Administrative  Procedure  Act." 

FCC,  however,  ruled  it  inappro- 
priate at  the  time  to  consider 
Chesapeake  Television's  request  for 
the  assignment  of  an  additional 
channel  to  Baltimore. 

Respecting  the  petitioners'  plea 
that  the  changes  be  made  effec- 
tive immediately  in  order  to  permit 
early  processing  of  applications  un- 
der the  temporary  processing  pro- 
cedure and  city  priority  lists  [B»T, 
May  26],  FCC  ruled  the  30  days 


effective  date  is  reasonable  in  order 
to  permit  prospective  applicants  to 
make  transmitter  site  changes  or 
other  engineering  alterations  now 
that  the  channels  are  switched. 

The  channel  changes  ordered  by 
the  Commission  at  Youngstown  and 
Warren  were  based  upon  a  petition 
filed  by  Polan  Industries,  Channel 
33  applicant  at  Youngstown. 

FCC  noted  that  the  assignment  of 
Channels  33  and  47  to  Youngstown 
and  Pittsburgh,  respectively,  violate 
the  minimum  separation  require- 
ment since  the  two  cities  are 
separated  only  57  miles  whereas  a 
spacing  of  60  miles  between  Chan- 
nels 33  and  47  is  required  to  avoid 
sound  image  interference. 

The  Commission's  memorandum 
opinion  noted  that  Polan  Industries 
"has  filed  a  letter  requesting  with- 
drawal of  its  petition  for  recon- 
sideration. This  withdrawal  is  ap- 
parently based  on  the  belief  that 
because  petitioner  has  secured  a 
transmitter  site  which  would  be 
more  than  60  miles  from  Pittsburgh 
that  the  defect  in  the  table  of  as- 
signments referred  to  above  has 
been  cured  and  grants  may  be  made 
in  both  Youngstown  and  Pittsburgh 
consistent  with  the  standards  pre- 
scribed in  the  Sixth  Report.  This  is 
not  the  case.  The  Sixth  Report 
makes  it  completely  clear  that  in 
order  for  an  assignment  to  appear 
in  the  table  a  minimum  separation 
must  be  met  on  a  city-to-city  basis 
as  well  as  on  a  transmitter  site 
basis.  And  the  fact  that  proposed 
transmitter  sites  were  available 
which  would  be  separated  by  more 
than  the  minimum  distance  from 
cities  in  which  other  assignments 
were  being  made  was  expressly  re- 
jected in  the  Sixth  Report  as  a 
basis  for  making  assignments  in 
the  table  of  assignments." 

FCC  took  notice  of  the  opposi- 
tion filed  by  Warren  Tribune  Radio 
Station  Inc.  (WHHH)  \n  which  the 
TV  applicant  pointed  out  that  the 
substitution  of  Channel  67  for  21 


SAMPLE  of  "Ultralite,"  whose  use  in 
the  new  WDAF  radio  and  TV  quar- 
ters in  Kansas  City  was  said  to  be 
t!is  first  large-scale  successful  sound- 
proofing of  television  studios  by  glass 
fibre  insulation  material,  is  shown  to 
WDAF  Program  Director  Randall 
Jesse  (center)  and  Toast  of  the  Town 
M.  C.  Ed  Sullivan  by  B.  P.  Murphy 
(I)  of  Gustin  Bacon  Mfg.  Co.,  Kansas 
City,  which  produces  the  material. 


at  Warren  would  require  an  amend- 
ment of  its  application.  The  Com- 
mission held,  however,  that  Chan- 
nel 67  would  work  as  well  as  Chan- 
nel 21  and  that  the  transmitter  site 
specified  by  WHHH  would  also 
work  equally  well  for  Channel  67. 

In  its  motion  to  dismiss  the  ap- 
peals of  KVOL,  WLOA  and  WISC 
before  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia,  FCC 
acknowledged  that  the  parties  may 
appeal  direct  to  the  court  since 
the  Sixth  Report  was  a  final  order. 
However,  FCC  charged  that  since 
they  also  petitioned  FCC  for  recon- 
sideration of  the  Sixth  Report,  they 
cannot  "simultaneously"  seek  re- 
lief in  both  places. 

Should  the  court  find  it  does  have 
jurisdiction  over  the  cases  at  this 
time,  FCC  in  the  alternative  asked 
the  court  "to  postpone  taking  any 
action  on  petitioners'  petitions  un- 
til the  Commission  has  had  a  rea- 
sonable time  to  complete  its  ad- 
ministrative determination  by  pass- 
ing upon  the  petitions  for  reconsid- 
eration." 

In  an  opposition  to  FCC's  motion 
to  dismiss  the  appeals,  KVOL  at- 
tacked FCC's  alternative  request 
and  stated  "a  reasonable  time  for 
action  on  petitioner's  request  for 
reconsideration  has  already  elapsed 
and  further  delay  of  this  proceed- 
ing because  of  the  Commission's 
lack  of  diligence  would  deny  peti- 
tioner its  right  to  timely  judicial 
review." 

In  asking  the  court  to  dismiss  the 
appeal  of  WLAN  from  the  Com- 
mission's proposal  to  switch  WGAL- 
TV  Lancaster  from  Channel  4  to 
8,  FCC  told  the  court,  "\t  is  clear 
.  .  .  that  while  the  Sixth  Report 
does  finalize  the  assignment  of 
Channel  8  to  Lancaster,  nothing 
contained  either  in  the  Sixth  Re- 
port and  Order,  or  in  the  memoran- 
dum opinion  and  order  issued  in 
conjunction    therewith,    serves  in 


any  way  to  assign  Channel  8  at 
Lancaster  to  WGAL-TV  or  in  any 
other  way  to  make  any  final  dis- 
position of  that  channel  in  a  man- 
ner prejudicial  to  the  claimed  rights 
of  the  petitioner." 

FCC  contended  that  "on  the  con- 
trary it  indicated  the  way  WLAN 
may  raise  the  issue  again  by  filing 
anew  for  Channel  8  under  the 
Sixth  Report.  WLAN  has  re-filed 
for  Channel  8,  the  court  was  told, 
and  has  petitioned  FCC  for  com- 
parative hearing  with  the  WGAL- 
TV  application. 

FCC  charged  WLAN  "is  merely 
asking  this  court  to  order  the  Com- 
mission to  do  something  that  it  is 
already  doing  and  which  was  clearly 
contemplated  in  the  memorandum 
opinion  and  order  issued  in  conjunc- 
tion with  the  Sixth  Report." 

The  new  procedure  of  notifying 
competitive  applicants  at  San  Juan 
and  in  Hawaii  that  their  requests 
are  mutually  exclusive,  rather  than 
designating  them  for  hearing  out- 
right, is  in  accord  with  the  pro- 
cedure required  under  the  newly 
signed  McFarland  Act  [B»T,  July 
21].  Under  the  new  law,  FCC  must 
notify  mutually  exclusive  appli- 
cants a  hearing  will  be  necessary 
and  give  them  30  days  in  which 
to  reply. 

The  WMT  petition,  asking  for 
dismissal  of  the  KSTT  application, 
charged  the  Davenport  station's 
request  is  incomplete  because  "(1) 
The  financial  statements  of  each  of 
the  stockholders  fail  to  show  that 
each  has  current  and  liquid  assets 
sufficient  to  meet  his  respective 
liabilities  and,  in  addition,  to  in- 
dicate financial  ability  to  loan  the 
applicant  the  sum  pledged.  (2)  No 
verified  copy  of  the  pledge  agree- 
ment accompanies  the  application. 
(3)  No  details  or  other  basis  of 
operating  costs  and  revenues  are 
given  as  required." 


DANISH  TV  PROGRAMMING 


200  Video  Families  View  3  Hours  Weekly 


TELEVISION  is  truly  an  infant 
art'  in  Denmark,  where  it  began 
only  last  October.  Today  some  200 
video  families  are  offered  three 
hours  a  week  of  sight-and-sound 
programs,  emanating  from  a  single 
studio  in  Copenhagen's  Radio 
House,  which  public  relations  offi- 
cers proudly  describe  as  "the 
world's  smallest  TV  studio." 

Telecasts  occur  from  8-9  p.m. 
Tuesday,  Thursday  and  Saturday. 
Program  material  is  a  combination 
of  live  and  film,  including  news- 
reels,  dramatic  sketches,  discus- 
sions of  topics  of  public  interest 
and  household  hints. 

There  are  as  yet  no  sports  tele- 
casts because  the  Danish  State 
Radio,  which  controls  all  broad- 
casting, as  yet  has  no  remote  pick- 
up video  equipment. 

Also,  state  radio  systems  do  not 
have  the  funds  to  meet  the  prices 
placed  on  video  rights  to  sports 
events  by  their  promoters.  In  Den- 
mark the  promoters  are  so  afraid 
of  even  radio  competition  that  they 


permit  only  the  second  half  of  an 
event  to  be  broadcast. 

The  lone  Danish  TV  studio  is 
equipped  with  Philips  Lab.  appara- 
tus, adapted  for  program  use  by 
engineers  of  the  Danish  State  Ra- 
dio. There  are  two  iconoscope 
cameras  for  live  pickups  and  one 
film  camera  for  35mm  or  16mm 
films  or  slides.  Picture  standards 
are:  625  lines,  25  interlaced  frames 
per  second,  negative  modulation, 
broadcast  at  62.25  mc  with  radi- 
ated power  of  picture  transmitter 
500  w  and  FM  sound  broadcast  at 
67.75  mc  with  radiated  power  of 
sound  transmitter  200  w.  The  an- 
tenna is  horizontally  polarized. 

License  fees  of  15  kroner  (about 
$2.50)  on  radio  sets  and  of  50 
kroner  (about  $8)  on  TV  sets  sup- 
port the  Danish  State  Radio  serv- 
ice which,  in  addition  to  its  three 
hours  of  video  entertainment  a 
week,  provides  daily  radio  program 
service,  FM  as  well  as  AM.  There 
are  some  1,250,000  licensed  radio 
sets  in  Denmark. 
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FREELANCE  TALENT  NLRB 


IN  A  SIGNIFICANT  decision  is- 
sued Friday,  NLRB  served  notice 
it  would  not  necessarily  gear  talent 
bargaining  policy  for  individual  TV 
stations  to  that  laid  down  for  tele- 
vision networks  last  fall. 

The  labor  board  dismissed  a  pe- 
tition by  Television  Authority  in 
which  TvA  sought  to  represent  "all 
persons  employed  as  talent  on  all 
*  live  programs"  broadcast  over 
WE WS  (TV)  Cleveland,  a  Scripps- 
Howard  video  outlet. 

A  majority  ruled,  in  effect,  that 
WEWS  is  not  an  "employer"  of 
freelance  talent  for  collective  bar- 
gaining. Hence,  the  performers  are 
excluded  from  any  bargaining  unit 
sought  by  TvA.  AFRA  joined  in 
seeking  an  election  among  em- 
ployes. 

A  minority  opinion  challenged 
the  decision  as  inconsistent  with 
the  board's  ruling  in  last  fall's  case 
involving  the  major  TV  networks. 
This  dispute  touched  on  the  cele- 
brated CBS-TV  Amos  V  Andy 
issue,  in  which  separate  units  were 
directed  for  employes  appearing  on 
live  shows  at  the  network's  New 
York,  Chicago  and  Los  Angeles 
studios,  and  those  engaged  by  CBS 
Television  in  production  of  motion 
pictures  designed  for  television 
[B»T,  Oct.  22,  1951]. 

While  applying  at  the  time  only 
to  CBS,  the  decision  also  set  prece- 
dent for  ABC-TV,  DuMont  TV 
Network,  NBC-TV  and  WOR-TV 
New  York  (General  Teleradio 
Inc.). 

Lack  of  Consistent  Pattern 

NLRB  premised  its  reasoning  in 
the  WEWS  case  on  the  lack  of  a 
consistent  pattern  for  radio-TV 
bargaining  in  the  Cleveland  area 
and  its  contention  that  the  station 
"does  not  exercise  substantial  con- 
trol over  the  conditions  of  employ- 
ment of  freelance  talent."  Scripps- 
Howard  favored  limiting  the  unit 
to  its  own  employes. 

WNBK  (TV)  Cleveland  at  pres- 
ent is  the  only  "organized"  TV  sta- 
tion there,  according  to  NLRB, 
with  a  unit  composed  of  announc- 
ers. TvA  represents  talent  at  five 
Cleveland  radio  stations,  with  units 
formed  on  varying  bases. 

Talent  appearing  on  locally-pro- 
duced WEWS  programs  are  free 
lance  performers,  drawn  from  a 
pool  of  talent  whose  members  work 
for  about  50  advertising  agencies, 
NLRB  said,  noting  that  perform- 
ers are  selected  by  the  agencies  and 
"not  by  WEWS."  Station  supplies 
staff  directors,  who  "control  only 
mechanical  details." 

Turning  to  the  network  case,  the 
board  continued : 

.  .  .  There  the  pertinent  facts  were 
significantly  different  .  .  .  For  ex- 
ample, substantially  all  talent  in 
those  broadcasting  areas  were  in- 
cluded in  the  unit;  the  major  adver- 
tising agencies  participated  in  the 
contract  negotiations;  and  all  the 
major  television  networks  were  joined 
in  multi-employer  bargaining.  And, 


most  important,  the  network  broad- 
casters had,  in  radio,  already  estab- 
lished a  substantial  and  successful 
bargaining  history  with  radio  talent 
unions,  which  were  carried  over  into 
the  network  television  field — a  bar- 
gaining history  upon  which  the  net- 
work unit  was  based. 

The  majority  also  noted  that 
WEWS  is  responsible  for  all  ma- 
terial and  is  a  "voluntary  adherent 
to  industry  codes  of  conduct  which 
establishes  standards  of  program 
morality  and  taste."  The  station,  it 
added,  is  "merely  the  lessor  of  the 
time  and  technical  facilities  to  the 
advertising  agencies"  and  "pun- 
ishes infractions  of  its  broadcast- 
ing rules  with  sanctions  against 
the  agencies,  not  against  the  tal- 
ent." 

The  majority  opinion  was  signed 
by  Chairman  Paul  Herzog,  Abe 
Murdock  and  Ivar  Peterson  (for- 
mer NAB  legal  assistant) .  Dis- 
senters John  Houston  and  Paul 
Styles  registered  strong  opposition, 
charging  the  decision  deprives  per- 
formers of  collective  bargaining 
rights. 

As  one  instance  of  evidence  sup- 
porting its  views,  the  minority  al- 
luded to  the  station's  "power  to 
exclude  particular  performers"  — 
following  a  "policy  under  which  it 
forbids  the  use  of  its  facilities  to 
'any  known  Communists,'  or  to  any 
performer  listed  in  the  notorious 
booklet,  Red  Channels." 

Dissenters  Houston  and  Styles 


TIME  SIGNALS 

Bulova  Girds  for  More  TV 

BULOVA  video  time  signals  will 
move  into  new  TV  markets  to- 
gether with  newly  licensed  stations. 
Firm  is  contracting  for  spots  on 
these  outlets  in  anticipation  of  the 
time  they  will  be  ready  to  begin 
operating.  The  watch  company  has 
placed  an  order  for  a  20-second 
commercial  to  be  run  across  the 
board  seven  days  a  week  on  KTBC- 
TV  Austin,  to  begin  whenever  the 
station  starts  regular  broadcast- 
ing. 

Forward  looking  step  is  in  line 
with  a  Bulova  policy  of  some  years' 
standing  of  entering  new  TV  mar- 
kets as  they  occur.  A  Bulova  TV 
time  signal  was,  in  fact,  the  first 
paid  for  advertisement  ever  to  ap- 
pear on  TV,  on  July  1,  1940,  when 
it  opened  the  day's  commercial 
telecasting  on  WNBT  (TV)  New 
York. 

Since  the  development  of  tele- 
vision as  an  advertising  medium  in 
the  postwar  years,  Bulova  has  con- 
sistently kept  its  name  before  the 
expanding  video  audience.  Com- 
pany was  among  the  first  users  of 
TV  station  identification  time,  de- 
veloping a  visual  combination  of 
Bulova  advertisement  and  station 
call.  While  Bulova's  use  of  radio 
announcements  continues,  TV  has 
in  late  years  become  the  company's 
major  advertising  medium. 

Biow  Co.,  New  York,  is  Bulova's 
agency. 


also  cited  the  station's  supervision 
of  talent  performance  and  direct 
payment  to  freelancers  working  for 
the  agencies.  They  felt  that,  with 
at  least  50  agencies  in  Cleveland 
and  actors  hired  for  varying  ten- 
ures of  activity,  "it  is  impossible 
to  see  how  any  bargaining  unit 
could  be  established  [with  the 
agencies]  on  the  basis  of  such 
ever-changing  and  illusive  rela- 
tionships." The  minority  opinion 
continued: 

That  all  actors  who  perform  at  the 
same  television  station  or  stations  may 
appropriately  be  joined  in  a  single 
bargaining  unit  despite  the  lack  of 
conventional  employer-employe  rela- 
tionships, was  recognized  by  the  Board 
in  [The]  American  Broadcasting  Com- 
pany decision.  No  claim  could  be  made 
that  the  roving  talent  in  the  Cleveland 
area  is  in  a  different  position  from  that 
in  large  cities  like  New  York,  Chicago, 
or  Los  Angeles.  If  Cleveland  free- 
lancers may  not  be  deemed  employes 
of  the  television  stations,  no  more  so 
could  those  who  are  brought  by  ad- 
vertising agencies  to  act  before  the 
cameras  of  the  major  networks.  The 
Board's  Direction  of  Election  there  is 
not  rendered  meaningless  because  all 
parties  were  in  agreement;  the  Board 
has  no  power  to  certify  a  union  on  be- 
half of  workers  who  are  not  "em- 
ployes" as  defined  in  the  Act. 

We  cannot  agree  with  the  majority 
that  the  two  cases  are  in  any  sub- 
stantial sense  distinguishable.  It  is 
poor  solace  to  the  freelance  performers 
in  the  Cleveland  area  to  suggest,  as  the 
majority  appears  to  do  in  distinguish- 
ing the  stipulated  network-wide  unit 
from  a  single  station  unit,  that  if  all 
the  television  stations  in  Cleveland 
agree  to  bargain  jointly,  and  if  all  ad- 
vertising agencies  and  sponsors  are 
willing,  in  some  manner,  to  collaborate 
with  all  the  stations  in  contract  ne- 
gotiations, the  entire  Cleveland  talent 
pool  may  enjoy  the  benefits  of  collec- 
tive bargaining.  Considering  the  ease 
with  which  any  single  station  operator 
could  withdraw  from  the  group,  if 
only  out  of  pique,  such  a  bargaining 
right  would  indeed  be  illusory  at  best. 
Collective  bargaining  which  exists  by 
the  grace  of  one  of  the  parties  is  no 
bargaining  at  all.  .  .  . 


ANTENNA  TESTS 

FCC  Authorizes  RCA 

AUTHORITY  for  use  of  several 
special  transmitters  to  test  the 
effect  of  antenna  height  on  tropo- 
spherie  and  ground  wave  propaga- 
tion in  the  upper  UHF  band  was 
granted  by  FCC  last  week  to  RCA. 

The  Commission  authorized  RCA 
to  mount  four  modified  Signal 
Corps  transmitters  on  the  tower  of 
WOR-TV  New  York,  located  at 
North  Bergen,  N.  J.,  at  heights  of 
185,  370,  550  and  735  ft.,  to  operate 
in  the  frequency  band  of  842-854 
mc  with  power  of  20  w.  The  special 
temporary  authorization  is  for 
three  months,  FCC  said,  and  speci- 
fied that  the  activities  covered  are 
of  a  non-continuing  nature. 

FCC  also  granted  authority  for 
a  base  station  and  two  mobile  units 
to  operate  on  153.05  mc  to  be  used 
in  conjunction  with  the  tests. 


ARB  Adds  3  Cities 

THREE  more  cities — Cincinnati, 
Dayton  and  Columbus — will  be 
added  Aug.  1  to  TV  rating  cover- 
age of  American  Research  Bureau, 
according  to  ARB  Director  James 
W.  Seiler.  This  brings  total  ARB 
coverage  to  13  cities,  he  said. 


MISS  BERTHA  C.  PRESTLER,  assist- 
ant secretary,  Storer  Broadcasting 
Co.,  helps  George  B.  Storer,  company 
president,  slice  a  25th  anniversary 
cake  July  1 1  in  the  firm's  home  office 
at  Birmingham,  Mich.  Miss  Prestler, 
who  has  been  associated  with  Mr. 
Storer  since  May  1928,  has  a  longer 
record  of  Storer  service  than  any 
other  employe. 


CBC-TV  PACTS 

First  Commercials  Signed 

WITH  August  1  set  as  a  target 
date  for  announcing  program 
schedules,  Canadian  Broadcasting 
Corp.  reports  from  its  Toronto 
commercial  office  that  contracts  for 
first  commercial  television  pro- 
grams have  been  signed. 

Canadian  Westinghouse  will  bring 
in  the  parent  company's  Studio  One 
dramatic  one-hour  show  from  Buffalo 
by  microwave  relay  to  Toronto,  with 
live  Canadian  commercials.  Agency 
is  S.  W.  Caldwell  Ltd.,  Toronto. 

Canadian  General  Electric  will  do 
its  Sunday  evening  Your  Host  half- 
hour  show  simultaneously  with  its 
Dominion  network  broadcast.  Agency 
is  MacLaren  Adv.  Co.,  Toronto. 

Campbell  Soup  Co.  will  relay  from 
Buffalo  the  half-hour  Aldrich  Family 
program  of  its  parent  company. 
Agency  is  Ward  Wheelock  Co.,  Phil- 
adelphia. 

Imperial  Oil  Ltd.  will  do  its  Sat- 
urday evening  hockey  broadcasts 
simultaneously  on  CBS-TV  Toronto 
for  one  hour.  Agency  is  McLaren  Adv. 
Ltd.,  Toronto. 

London  Life  Insurance  Co.,  Lon- 
don, Ont.,  will  do  at  least  one  sports- 
cast  of  opening  game  of  intercol- 
legiate football  from  Toronto.  Agen- 
cy is  McConnell  Eastman  &  Co., 
Toronto. 

At  Montreal  the  Radio  and  Tele- 
vision Manufacturers  Assn.  of 
Canada  is  helping  pay  some  of 
the  expenses  along  with  the  CBC  of 
telecasting  Montreal  baseball 
games  prior  to  the  official  starting 
date  set  for  September  6. 

Wired  TV,  promoted  by  Rediffu- 
sion  Inc.,  Montreal,  branch  of  a 
British  firm,  is  said  to  be  a  threat 
to  set  sales  as  it  will  only  be  pos- 
sible to  tune  in  CBC-TV  Montreal, 
with  its  three  hour  daily  evening 
program  of  which  60%  will  be  in 
French.  Rediffusion  Inc.  is  offering 
CBC-TV  Montreal  programs  and 
British  films. 
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TV  Grants  and  Applications 
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GREAT  FALLS,  Mont.  —  Television 
Montana  (KXLK),  VHF  Ch.  3  (60-66 
mc);  ERP  1.731  kw  visual,  0.866  kw 
aural;  antenna  height  above  average 
terrain  245  ft.,  above  ground  389  ft. 
Estimated  construction  cost  $112,800, 
first  year  operating  cost  $115,750,  reve- 
nue $87,000.  Post  Office  address:  1306 
Eleventh  Ave.,  Helena,  Mont.  Studio 
and  transmitter  location  at  intersection 
of  Smelter  Ave.  and  U.  S.  Route  87 
bypass.  Geographic  coordinates:  47°  31' 
25"  N.  Lat.,  111°  18'  24"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Wheeler  &  Wheeler,  Washington. 
Consulting  engineer  George  P.  Adair, 
Washington.  Principals  include  Presi- 
dent A.  T.  Hibbard,  1st  Vice  President 
Barclay  Craighead,  2nd  Vice  President 
Frank  Reardon,  Treasurer  E.  B.  Craney 
and  Secretary  J.  J.  Manning.  Follow- 
ing radio  stations  own  stock  in  appli- 
cant: KXLF  Butte,  Mont.  (45%),  KBOW 
Butte  (13%),  KXLJ  Helena,  Mont. 
(23%),  KXLQ  Bozeman,  Mont.  (11%), 
KXLL  Missoula,  Mont.  (5%)  and  KXLK 
Great  Falls  (2%). 

LINCOLN,  Neb. — Cornhusker  Radio 
&  Television  Corp.,  VHF  Ch.  12  (204- 
210  mc);  ERP  21.6  kw  visual,  10.8  kw 
aural;  antenna  height  above  average 
terrain  313  ft.,  above  ground  377  ft. 
Estimated  construction  cost  $200,279, 
first  year  operating  cost  $180,000,  reve- 
nue $200,000.  Post  Office  address:  P.  O. 
Box  987,  Lincoln,  Neb.  Studio  and 
transmitter  location :  40th  and  W 
Streets.  Geographic  coordinates:  40°  49' 
27"  N.  Lat.,  96°  39'  30"  W.  Long.  Trans- 
mitter RCA.  antenna  RCA.  Legal  coun- 
sel Fisher,  Wayland,  Duvall  &  South- 
mayd,  Washington.  Consulting  engineer 
Commercial  Radio  Equipment  Co., 
Washington.  Principals  include  Presi- 
dent Edward  M.  O'Shea  (48.25%),  part- 
ner and  50%  owner  of  O'Shea-Rogers 
Co.  (lessor  of  rental  property),  Lincoln. 
Neb.,  and  president  and  50%  owner  of 
O'Shea-Rogers  (Ford)  Motor  Co.,  Lin- 
coln; Vice  President  and  General  Man- 
ager Harold  E.  Anderson  (2.5%),  gen- 
eral manager  of  KOLN  Lincoln,  and 
Secretary  Bennett  S.  Martin  (48.25%), 
vice  president  of  First  Trust  Co.,  Lin- 
coln, and  owner  of  Lincoln  Terminal 


Co.  (owner  and  operator  of  office  build- 
ings), Lincoln. 

f  LAS  VEGAS,  Nev— Southwestern 
Publishing  Co.  (WFSA),  VHF  Ch.  8 
(180-186  mc);  ERP  11.86  kw  visual,  5.95 
kw  aural;  antenna  height  above  aver- 
age terrain  292  ft.,  above  ground  337 
ft.  Estimated  construction  cost  $227,- 
000,  first  year  operating  cost  $104,400, 
revenue  $132,000.  Post  Office  address 
105  Friedman  Bldg.,  Las  Vegas.  Studio 
and  transmitter  location  737  Main  St., 
Las  Vegas.  Geographic  coordinates 
60°  10'  48"  N.  Lat.,  115°  08'  24"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Haley  &  Doty,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  in- 
clude President  Donald  W.  Reynolds 
(75%),  Vice  President  A.  E.  Calahan 
(25%)  and  secretary  Theodore  M.  Nel- 
son. 

MANCHESTER,  N.  H. — Union  Leader 
Corp.,  VHF  Ch.  9  (186-192  mc);  ERP 
61.9  kw  visual,  30.9  kw  aural;  antenna 
height  above  average  terrain  1,080  ft., 
above  ground  237  ft.  Estimated  con- 
struction cost  $296,592,  first  year  oper- 
ating cost  $275,000,  revenue  $260,000. 
Post  Office  address:  35  Amherst  St., 
Manchester,  N.  H.  Transmitter  loca- 
tion on  South  Mtn.,  about  6.5  mi.  West 
of  center  of  Manchester,  N.  H.  Geo- 
graphic coordinates:  42°  58'  59"  N.  Lat., 
71°  35'  19"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Miller  & 
Schroeder,  Washington.  Consulting  en- 
gineer Mcintosh  &  Inglis,  Washington. 
President,  Treasurer  and  100%  stock- 
holder is  William  Loeb,  owner  of 
Manchester  Union  Leader,  Burlington 
(Vt.)  Daily  News  and  St.  Albans  (Vt.) 
Messenger. 

JAMESTOWN,  N.  Y. — Chautauqua 
Bcstg.  Corp.,  UHF  Ch.  58  (734-740  mc); 
ERP  62.6  kw  visual,  31.3  kw  aural;  an- 
tenna height  above  average  terrain  701 
ft.,  above  ground  521  ft.  Estimated 
construction  cost  $277,420,  first  year 
operating  cost  $115,660,  revenue  $90,000. 
Post  Office  address  797  Seneca  St.,  Buf- 
falo, N.  Y.    Studio  location  to  be  de- 


termined. Transmitter  location  at  in- 
tersection of  Shadyside  Road  and  Baker 
St.  Extended,  2.5  mi.  West  of  city 
limits.  Geographic  coordinates  &  04' 
39"  N.  Lat.,  79°  18'  52"  W.  Long.  Trans- 
mitter RCA,  antenna  GE.  Legal  coun- 
sel Pierson  &  Ball,  Washington.  Con- 
sulting engineer  Kear  &  Kennedy, 
Washington.  Principals  include  Presi- 
dent Sherwin  Grossman  (25.4%),  sales 
manager  for  Swan  Cleaners,  Buffalo; 
Executive  Vice  President  Gary  L. 
Cohen  (25.4%),  secretary  and  25% 
owner  of  Van  Buren  Amusement  Enter- 
prises Inc.  (drive-in  theatre),  Dunkirk, 
N.  Y.;  Robert  C.  Hayman  (8.3%), 
motion  picture  exhibitor,  and  Meyer 
A.  Kahn  (5%),  president  Sunshade 
Venetian  Blind.  Corp.,  Buffalo. 

WRGB  (TV)  SCHENECTADY,  N.  Y. 
— General  Electric  Co.,  VHF  Ch.  6  (82- 
88  mc);  .ERP  97.5  kw  visual.  48.7  kw 
aural"  antenna  height  above  average 
terrain  1.013  ft.,  above  ground  300  ft. 
Estimated  cost  of  change  $163,934. 
Studio  location:  60  Washington  Ave., 
Schenectady.  Transmitter  location: 
1.75  mi.  NE  of  New  Salem,  N.  Y. 
Geographical  coordinates:  42°  38'  12" 
N.  Lat.,  73°  59'  45"  W.  Long.  Trans- 
mitter GE,  antenna  GE,  studio1  equip- 
ment GE.  (Change  from  Ch.  4  [66-72 
mc],  ERP  16.3  kw  visual,  8.1  kw  aural.) 


f  ASHTABULA,  Ohio— WICA  Inc. 
(WICA),  UHF  Ch.  15  (476-482  mc); 
ERP  19.22  kw  visual,  9.62  kw  aural;  an- 
tenna height  above  average  terrain  334 
ft.,  above  ground  345  ft.  Estimated 
construction  cost  $138,050,  first  year 
operating  cost  revenue  not  given.  Post 
Office  address  221  Center  St.,  Ashtabula. 
Studio  and  transmitter  location  Rt.  46, 
3V2  mi.  South  of  Ashtabula.  Geographic 
coordinates  41°  48'  45"  N.  Lat..  80°  47' 
15"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  John  A. 
Colin.  Ashtabula.  Consulting  engineer 
George  F.  Gautney,  Washington.  Prin- 
cipals include  President-Treasurer  D. 
C.  Rowley  (50^),  Vice  President  John 
A.  Colin  and  Secretary  W.  T.  Webb. 
Olive  D.  Rowley  is  trustee  for  50%  of 
voting  stock. 

CLEVELAND,  Ohio  —  The  WGAR 
Bcstg.  Co.  (WGAR),  UHF  Ch.  65  (776- 
782  mc);  ERP  215  kw  visual,  120  kw 
aural;  antenna  height  above  average 
terrain  1,000  ft.,  above  ground  815  ft. 
Estimated  construction  cost  $811,305, 
first  year  operating  cost  $502,000,  reve- 
nue $120,000.  Post  Office  address:  Hotel 
Statler,  Cleveland,  Ohio.  Studio  loca- 
tion: Euclid  and  East  12th  Streets. 
Transmitter  location:  7080  State  Road. 
Parma,  Ohio.  Geographic  coordinates: 
41°  22'  28"  N.  Lat.,  81°  43'  12"  W.  Long. 
Transmitter  GE,  antenna  RCA.  Legal 
counsel  Kirkland.  Fleming,  Green,  Mar- 
tin &  Ellis,  Washington.  Robert  A. 
Fox,  WGAR  chief  engineer,  prepared 
engineering  data.  Principals  include 
President  John  F.  Patt  (11.6%)  (as  trus- 
tee 4%  more).  Vice  President  and  Gen- 
eral Manager  Carl  E.  Woods  (5.4%), 
Secretary-Treasurer  Elmer  M.  Krause 
(4.8%),  Frances  S.  Richards  (10%),. 
Mrs.  Ruth  R.  Patt  (6.2%)  and  Estate  of 

G.  A.  Richards  (40.5%). 

f  CLEVELAND,  Ohio  —  WJW  Inc. 
(WJW),  UHF  Ch.  19  (500-506  mc);  ERP 
230  kw  visual,  115  kw  aural;  antenna 
height  above  average  terrain  621  ft., 
above  ground  770  ft.  Estimated  con- 
struction cost  $497,500,  first  year  operat- 
ing cost  $360,000,  revenue  $320,000.  Post 
Office  address  1375  Euclid  Ave.,  Cleve- 
land 15,  Ohio.  Studio  location  1375 
Euclid  Ave.  Transmitter  location  Ter- 
minal Tower  Bldg.,  Public  Square. 
Geographic  coordinates  41°  29'  55"  N. 
Lat.,  81°  41'  42"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Pierson  &  Ball,  Washington.  Con- 
sulting engineer  George  C.  Davis, 
Washington.  Sole  owner  is  William  M. 
O'Neil. 

TOLEDO,  Ohio  —  Unity  Corp.  Inc. 
(WTOD),  VHF  Ch.  11  (198-204  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain 
1,000  ft.,  above  ground  1,044  ft.  Esti- 
mated construction  cost  $619,058,  first 
year  operating  cost  $828,344,  revenue 
$916,000.  Post  Office  address:  515  Madi- 
son Ave.,  Toledo,  Ohio.  Studio  loca- 
tion: Woodruff  Ave.  and  School  Place. 
Transmitter  location:  Byrne  and  Arling- 
ton Roads.  Geographic  coordinates: 
83°  37'  26"  N.  Lat.,  41°  37'  06"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Fly,  Shuebruk  &  Blume, 
Washington.  Consulting  engineer  Mc- 
intosh &  Inglis,  Washington.  Princi- 
pals include  President  and  Treasurer 
Edward  Lamb  (48%),  Vice  President 
Stephen  A.  Mack  (4%)  and  Prudence 

H.  Lamb  (17%). 


WARREN,  Ohio— The  Warren  Trib- 
une Radio  Station  Inc.  (WHHH),  UHF 

Ch.  21  (512-518  mc);  ERP  86  kw  visual, 
45  kw  aural;  antenna  height  above 
average  terrain  502  ft.,  above  ground 
521  ft.  Estimated  construction  cost 
$484,421,  first  year  operating  cost  $175.- 
000,  revenue  $150,000.  Post  Office  ad- 
dress: 108  Main  St.,  Warren.  Ohio.  Stu- 
dio and  transmitter  location  on  SE 
corner  at  intersection  of  Ridge  Road 
and  Youngstown  Road.  Geographic  co- 
ordinates: 41°  13'  07"  N.  Lat.,  80°  46'  46" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Miller  &  Schroeder, 
Washington.  Consulting  engineer  John 
Creutz,  Washington.  PrinciDals  include 
President  Helen  Hart  Hurlbert,  Secre- 
tary Albert  A.  Chanson,  Treasurer 
Michael  S.  Kuzmack  and  Assistant  Sec- 
retary Mary  Kathryn  O'Conner.  The 
Warren  Tribune  owns  100%  of  stock 
in  applicant. 


TULSA,  Okla.— All-Oklahoma  Bcstg. 
Co.  (KRMG).  VHF  Ch.  2  (54-60  mc); 
ERP  100  kw  visual,  50  kw  aural:  an- 
tenna height  above  average  terrain  521 
ft.,  above  ground  545  ft.  Estimated 
construction  cost  $719,193,  first  year  op- 
erating cost  $458,351,  revenue  $510,992. 
Post  Office  address:  311  South  Denver 
Ave.,  Tulsa.  Studio  and  transmitter 
location:  Akdar  Bldg.,  4th  and  Denver 
Streets.  Geographic  coordinates:  36° 
09'  06"  N.  Lat.,  95°  59'  32.4"  W.  Long. 
Transmitter  GE,  '  antenna  GE.  Legal 
counsel  Fly,  Shuebruk  &  Blume,  Wash- 
ington. Consulting  engineer  Mcintosh 
&  Inglis,  Washington.  Principals  in- 
clude President  Robert  S.  Kerr  (25.3%), 
Vice  President  and  Treasurer  Dean  A. 
McGee  (12.6%),  Vice  President  and  Sec- 
retary T.  M.  Kerr  (11.7%),  Vice  Pres- 
ident and  General  Manager  Robert  B. 
Jones  (6.2%),  Vice  President  W.  R. 
Wallace  (4.2%)  and  Grayce  B.  Kerr 
(25.3%). 


PORTLAND,  Ore.— Mount  Hood  Ra- 
dio &  Television  Bcstg.  Corp.  (KOIN), 

VHF  Ch.  6  (82-88  mc);  ERP  100  kw 
visual,  50  kw  aural;  antenna  height 
above  average  terrain  1,416  ft.,  above 
ground  594  ft.  Estimated  construction 
cost  $666,316,  first  year  operating  cost 
$480,000.  revenue  $510,000.  Post  Office 
address:  New  Heatman  Hotel.  Port- 
land. Ore.  Studio  location:  1402  SW 
2nd  Ave.  (SE  corner  of  intersection  of 
2nd  Ave.  and  Columbia).  Transmitter 
location  on  Barnes  Road  West  of  Port- 
land city  limits.  Geographic  coordi- 
nates: 45°  30'  58"  N.  Lat.,  122°  43'  59" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Dow,  Lohnes  &  Albert- 
son,  Washington.  Consulting  engineer 
E.  C.  Page  Consulting  Radio  Engineers, 
Washington.  Principals  include  Chair- 
man of  the  Board  Theodore  R.  Gamble 
(43.5^),  President  C.  Howard  Lane 
(8%).  Vice  President  Ralph  E.  Stolkin 
(21.7%),  Vice  President  Edward  G. 
Burke  Jr.  (10.8%).  Vice  President  Harry 
H.  Buckendahl  (3%)  and  Sherrill  C. 
Corwin  (10.8%).  Applicant  has  recent- 
ly requested  FCC  approval  to  buv 
KOIN  Portland  from  KOIN  Inc.  [see 
FCC  Roundup,  B.T,  July  21]. 

PORTLAND,  Ore.— Northwest  Tele- 
vision &  Bcstg.  Co.,  VHF  Ch.  12  (204- 
210  mc):  ERP  323.6  kw  visual.  162.2  kw 
aural;  antenna  height  above  average 
terrain  1.096  ft.,  above  ground  355  ft. 
Estimated  construction  cost  $414,780, 
first  year  operating  cost  $420,000,  reve- 
nue $420,000.  Post  Office  address:  414 
Alderway  Bldg.,  Portland,  Ore.  Studio 
location:  10th  and  Salmon  Streets. 
Transmitter  location:  4606  S.  W.  19th 
St.  Geographic  coordinates:  45°  29'  23" 
N.  Lat.,  122°  41'  40"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  studio 
equipment  RCA.  Legal  counsel  St. 
Clair,  Connolly  &  Cerini.  San  Fran- 
cisco. Consulting  engineer  James  R. 
Bird,  San  Francisco.  Principals  include 
President  John  D.  Keating  (33.3%), 
50%  owner  of  KPOA  Honolulu  and 
KILA  Hilo.  and  owner  of  KYA  San 
Francisco;  Vice  President  Lester  L. 
Hunter  (33.3%),  owner  of  Pacific  Sta- 
tionery Inc.,  Portland;  Treasurer  Win- 
ston W.  Casey  (33.3%),  limited  partner 
in  Walston,  Hoffman  &  Goodman  (in- 
vestment securities),  Portland,  and 
Secretary  Hy  Samuels,  Portland  at- 
torney. 

f  HARRISBURG,  Pa.  —  WHP  Die. 
(WHP)  (Modification  of  application), 
UHF  Ch.  55  (716-722  mc);  ERP  241  kw 
visual,  121  kw  aural;  antenna  height 
above  average  terrain  919  ft.,  above 
ground  160  ft.  Estimated  construction 
cost  $362,000,  first  year  operating  cost 
$435,000,  revenue  $550,000.  Post  Office 
address  216  Locust  St.,  Harrisburg. 
Studio  location  216  Locust  St.  Trans- 
mitter   location    on    Blue    Mt.  near 

(Continued  on  page  62) 
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OKLAHOMA  CITY 

TOWER  -  1,000  FEET 


A  MICRO-WAVE  PATH 
OF  159  MILES 


WICHITA 

ALUS  HOTEL 
157  FEET 


J  TV-less  WICHITA 

COULD  SEE  THE  CONVENTIONS 

ON  TELEVISION 


WICHITA  FORUM 
.  BUILDING 


OUTSTANDING  PUBLIC  SERVICE 
Appreciated  by  Thousnnds 


The  management  of  Radio  Station  KANS, 
realizing  the  keen  interest  in  the  issues  before 
both  political  parties,  decided  months  ago  to 
make  every  effort  to  present  these  telecasts 
to  the  Wichita  audience.  With  the  closest 
T-V  station  160  miles  away,  this  did  present 
a  problem. 


Not  to  be  discouraged  by  the  element  of  dis- 
tance, KANS,  through  cooperation  of  the 
Southwestern  Bell  Telephone  Co.  and  dozens 
of  faithful  employees,  has  brought  to  the 
citizens  of  Wichita  a  near  perfect  micro-wave 
relay  of  both  political  conventions. 


ANOTHER  KANS  OUTSTANDING  PUBLIC  SERVICE 

Public  interest  follows  Public  Service  and  all 
advertisers  on  KANS  receive  this  plus.  If 
you  want  your  message  directed  to  listeners 
that  can  do  something  about  it,  then  KANS 
is  your  best  Radio  Buy. 


KANS 


IN  WICHITA 

NBC  since  1936 


CALL  YOUR  TAYLOR  CO.  MAN 
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Harrisburg.  Geographic  coordinates 
40°  20'  44"  N.  Lat.,  76°  52'  09"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Prin- 
cipals include  President  and  Treasurer 
E.  J.  Stackpole,  Vice  President  A.  H. 
Stackpole,  Secretary  Bowman  A. 
Brown  and  Vice  President  A.  K.  Red- 
mond (3.5%).  The  Telegraph  Press 
owns  96.5%  of  applicant. 

PROVIDENCE,  R.  I.— New  England 
Television  Co.  of  Rhode  Island,  UHF 

Ch.  16  (482-488  mc);  ERP  209  kw  visual, 
114.8  kw  aural;  antenna  height  above 
average  terrain  522  ft.,  above  ground 
453  ft.  Estimated  construction  cost 
$291,800,  first  year  operating  cost  $275,- 
000,  revenue  $280,000.  Post  Office  ad- 
dress 514  Industrial  Trust  Bldg.,  Pro- 
vidence 3,  R.  I.  Studio  location  to  be 
determined.  Transmitter  location  on 
Pine  Street,  near  intersection  of  Pine 
St.  and  Homestead  Ave.  Geographic 
coordinates  41°  52'  27"  N.  Lat..  71°  17' 
56"  W.  Long.  Transmitter  DuMont, 
antenna  RCA.  Legal  counsel  Abraham 
Belilove,  Providence.  Consulting  en- 
gineer J.  Gordon  Keyworth,  Williams- 
town,  Mass.  Principals  include  Presi- 
dent George  Gerber  (2/7).  retail 
ieweler:  Vice  President  Samuel  Hamin 
(2/7),  jewelry  mfr.;  Vice  President 
John  Dunne  (1/7),  automobile  distribu- 
tor, and  Alfred  DeMaris  (1/7),  bus 
transportation. 

GREENWOOD,  S.  C— Grenco  Inc. 
(WCRS)  UHF  Ch.  21  (512-518  mc);  ERP 
18.62  kw  visual,  9.33  kw  aural;  antenna 
height  above  average  terrain  436  ft., 
above  ground  364  ft.  Estimated  con- 
struction cost  $108,048,  first  year  operat- 
ing cost  $74,800.  revenue  $96,000.  Post 
Office  address  P.  O.  Box  868,  Green- 
wood. Studio  and  transmitter  location 
William  St.  Geographic  coordinates 
34°  12'  25"  N.  Lat.,  82°  10'  07"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Con- 
sulting engineer  Palmer  A.  Greer,  Fair- 
forest,  S.  C.  Principals  include  Presi- 
dent and  Treasurer  Douglas  Feather- 
stone  (86.96%)  and  Secretary  C.  A. 
Mays  (13.04%). 

CHATTANOOGA,  Tenn.  —  Tom  Pot- 
ter, UHF  Ch.  43  (644-650  mc);  ERP  273 
kw  visual,  158  kw  aural;  antenna  height 
above  average  terrain  1,195  ft.,  above 
ground  139  ft.  Estimated  construction 
cost  $313,500,  first  year  operating  cost 
$300,000,  revenue  $350,000.  Post  Office 
address:  1032  Life  of  America  Bldg., 
Dallas,  Tex.  Studio  and  transmitter 
location  atop  Lookout  Mtn.,  near  In- 
cline Station.  Geographic  coordinates: 
35°  00'  20.1"  N.  Lat.,  85°  20'  33.7"  W. 
Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Welch,  Mott  &  Morgan, 
Washington.  Consulting  engineer  John 
H.  Mullaney,  Washington.  Sole  owner 
is  Tom  Potter,  independent  oil  pro- 
ducer and  applicant  for  UHF  TV  sta- 
tions in  Baton  Rouge,  La.,  Austin,  Tex., 
and  Beaumont,  Tex. 

KNOXVILLE,  Tenn.  —  WKGN  Inc. 
(WKGN),  VHF  Ch.  6  (82-88  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  991  ft., 
above  ground  770  ft.  Estimated  con- 
struction cost  $414,896,  first  year  oper- 
ating cost  $396,000,  revenue  $450,000. 
Post  Office  address:  Park  National 
Bank  Bldg.,  Knoxville,  Tenn.  Studio 
location:  505  South  Gay  St.  Trans- 
mitter location:  on  Middlebrook  Pike, 
5.1  mi.  West  of  center  of  Knoxville. 
Geographic  coordinates:  35°  57'  48"  N. 
Lat.,  84°  00'  57"  W.  Long.  Transmitter 
RCA,  antenna  RCA,  studio  equipment 
RCA.  Legal  counsel  Welch,  Mott  & 
Morgan,  Washington.  Consulting  en- 
gineer Millard  M.  Garrison,  Washing- 
ton. Principals  include  President  Clar- 
ence Beaman  Jr.  (30.8%),  Vice  Presi- 
dent H.  C.  McCrary  Jr.  (7.7%)  and  Sec- 
retary R.  Douglas  (7.7%). 

NASHVILLE,  Tenn.— Life  &  Casualty 
Insurance  Co.  of  Tennessee  (WLAC), 
VHF  Ch.  5  (76-82  mc);  ERP  100  kw 
visual,  50  kw  aural;  antenna  height 
above  average  terrain  935  ft.,  above 
ground  1,009  ft.  Estimated  construc- 
tion cost  $781,175,  first  year  operating 
cost  $518,900,  revenue  $461,797.  Post 
Office  address  159  Fourth  Ave.  N., 
Nashville.  Studio  location  Third  Na- 
tional Bank  Bldg.  Transmitter  loca- 
tion Remmington  Bend  Road.  Geo- 
graphic coordinates  36°  13'  46"  N.  Lat., 
86°  41'  48"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Spearman 
&  Roberson,  Washington.  Consulting 
engineer  A.  Earl  Cullum  Jr.,  Dallas, 
Tex.  Principals  include  President 
Guilford   Dudley   Jr.,  Vice  President 


Holt  Bean,  Vice  President  C.  M.  Her- 
ron,  Vice  President  C.  H.  Hutton,  Vice 
President  George  R.  William  and  Chair- 
man of  the  Board  Paul  Montcastle. 

AUSTIN,  Tex.— Tom  Potter,  UHF  Ch. 
24  (530-536  mc);  ERP  281  kw  visual, 
141  kw  aural;  antenna  height  above 
average  terrain  637  ft.,  above  ground 
500  ft.  Estimated  construction  cost 
$372,807,  first  year  operating  cost  $400,- 
000,  revenue  $450,000.  Post  Office  ad- 
dress: 1032  Life  of  America  Bldg.,  Dal- 
las, Tex.  Studio  location  to  be  deter- 
mined. Transmitter  location:  3.7  mi. 
NW  from  State  Capitol  Bldg.  Geo- 
graphic coordinates:  30"  18'  26"  N.  Lat., 
97°  47'  24"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Welch,  Mott 
&  Morgan,  Washington.  Consulting 
engineer  E.  C.  Page  Consulting  Radio 
Engineers,  Washington.  Sole  owner  is 
Tom  Potter,  independent  oil  producer 
and  applicant  for  UHF  TV  stations  in 
Baton  Rouge,  La.,  Chattanooga,  Tenn., 
and  Beaumont,  Tex. 

BEAUMONT,  Tex.— Tom  Potter,  UHF 

Ch.  31  (572-578  mc);  ERP  282  kw  visual, 
141  kw  aural;  antenna  height  above 
average  terrain  478  ft.,  above  ground 
500  ft.  Estimated  construction  cost 
$387,807,  first  year  operating  cost  $300,- 
000,  revenue  $350,000.  Post  Office  ad- 
dress: 1032  Life  of  America  Bldg., 
Dallas,  Tex.  Studio  location  to  be  de- 
termined. Transmitter  location:  2  mi. 
SW  of  Beaumont.  Geographic  coordin- 
ates: 30°  03'  25.5"  N.  Lat.,  94°  07'  28" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Welch,  Mott  &  Morgan, 
Washington.  Consulting  engineer  E.  C. 
Page  Consulting  Radio  Engineers, 
Washington.  Sole  owner  is  Tom  Potter, 
independent  oil  producer  and  applicant 
for  UHF  TV  stations  for  Baton  Rouge, 
La.,  Chattanooga,  Tenn.,  and  Austin, 
Tex. 

CORPUS  CHRISTI,  Tex.— H.  L.  Hunt, 
UHF  Ch.  22  (518-524  mc);  ERP  20  kw 
visual,  10  kw  aural;  antenna  height 
above  average  terrain  475  ft.,  above 
ground  464  ft.  Estimated  construction 
cost  $254,800,  first  year  operating  cost 
$183,500,  revenue  $210,000.  Post  Office 
address:  4009  Lawther  Drive,  Dallas, 
Tex.  Studio  location  to  be  determined. 
Transmitter  location  on  NE  corner  at 
intersection  of  N.  Carancahua  and 
Mestina  Streets.  Geographic  coordin- 
ates 27°  47'  44"  N.  Lat.,  97°  23'  49"  W. 
Long.  Transmitter  RCA.  antenna  RCA. 
Legal  counsel  Haley  &  Doty,  Washing- 
ton. Consulting  engineer  Weldon  & 
Carr,  Washington.  Sole  owner  is  H.  L. 
Hunt,  independent  oil  producer. 

CORPUS  CHRISTI,  Tex.  —  Superior 
Television  Co.,  VHF  Ch.  10  (192-198 
mc);  ERP  222  kw  visual,  111  kw  aural; 
antenna  height  above  average  terrain 
516  ft.,  above  ground  541  ft.  Estimated 
construction  cost  $496,000,  first  year 
operating  cost  $360,000,  revenue  $310,- 
000.  Post  Office  address:  2727  Agnes 
St.,  Corpus  Christi,  Tex.  Studio  and 
transmitter  location  on  Route  44,  7  mi. 
West  of  Corpus  Christi.  Geographic 
coordinates  27°  47'  00"  N.  Lat.,  97°  34' 
16"  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Welch,  Mott 
&  Morgan,  Washington.  Consulting  en- 
gineer George  P.  Adair,  Washington. 


Principals  include  J.  D.  Wrather  Jr. 
(50%),  president  and  50%  owner  of 
Jack  Wrather  Productions  Inc.  (motion 
picture  producers),  Los  Angeles,  and 
25%  owner  of  General  Television  Inc., 
which  is  awaiting  FCC  approval  to  buy 
KOTA  Tulsa  (see  B.T,  May  12),  and 
Maria  Helen  Alvarez,  15%  owner  of 
KOTV  and  50%  owner  of  General  Tele- 
vision Inc.,  and  applicant  for  new  TV 
station  in  Sacramento,  Calif. 

f  EL  PASO,  Tex.— Franklin  Bcstg. 
Co.  (Modification  of  amended  applica- 
tion), UHF  Ch.  20  (506-512  mc);  ERP 
20.2  kw  visual,  10.1  kw  aural;  antenna 
height  above  average  terrain  1,756  ft., 
above  ground  279  ft.  Estimated  con- 
struction cost  $247,855,  first  year  oper- 
ating cost  $156,800,  revenue  $156,000. 
Post  Office  address:  14410  Valley  Vista 
Drive,  Sherman  Oaks,  Calif.  Studio 
location  to  be  determined.  Transmitter 
location:  3  mi.  North  of  El  Paso  on 
Ranger  Peak  in  Franklin  Mtns.  Geo- 
graphic coordinates:  31°  48'  17.4"  N. 
Lat.,  106°  28'  57.6"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA,  studio 
equipment  RCA.  Legal  counsel  Blase 
A.  Bonpane,  Los  Angeles,  Calif.  Con- 
sulting engineer  Bernard  Associates, 
Hollywood,  Calif.  Sole  owner  is  Claude 
H.  Craig,  50%  owner  of  Winslow  B. 
Felix  Co.  (Chevrolet  dealer),  Los 
Angeles. 

McALLEN,  Tex.— Texas  State  Net- 
work Inc.  (KRIO),  UHF  Ch.  20  (506-512 
mc);  ERP  87.3  kw  visual,  94.4  kw  aural; 
antenna  height  above  average  terrain 
502  ft.,  above  ground  527  ft.  Estimated 
construction  costs  $297,204,  first  year 
operating  cost  $180,000,  revenue  $180,- 
000.  Post  Office  address:  1201  W.  Lan- 
caster Ave.,  Fort  Worth,  Tex.  Studio 
and  transmitter  location:  on  U.  S. 
Highway  281,  1.5  mi.  North  of  city 
limits  of  Pharr,  Tex.  Geographic  co- 
ordinates 26°  13'  39"  N.  Lat.,  98°  10'  36" 
W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Eugene  L. 
Burke,  Washington.  Consulting  en- 
gineer Commercial  Radio  Equipment 
Co.,  Washington.  Principals  include 
President  Gene  L.  Cagle  (34%),  Vice 
President  R.  K.  Hanger  and  Sid  W. 
Richardson  (62%). 

WACO,  Tex.— Central  Texas  Tele- 
vision Co.,  UHF  Ch.  34  (590-596  mc); 
ERP  5  kw  visual,  3  kw  aural;  antenna 
height  above  average  terrain  350  ft., 
above  ground  398  ft.  Estimated  con- 
struction cost  $225,685,  first  year  oper- 
ating cost  $200,000,  revenue  $225,000. 
Post  Office  address:  %  Ross  K.  Pres- 
cott,  Room  1430  Life  of  America  Bldg., 
Dallas,  Tex.  Studio  and  transmitter 
location:  Medical  Arts  Bldg.,  N.  9th 
and  Austin  Streets.  Geographic  co- 
ordinates: 31°  33'  12"  N.  Lat.,  97°  08'  08" 
W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Ross  K. 
Prescott.  Dallas,  Tex.  Consulting  en- 
gineer Weldon  &  Carr,  Washington. 
Sole  owner  is  Clyde  Weatherby,  owner 
of  KCLW  Hamilton,  Tex.,  and  Clyde 
Weatherby  (Ford)  Motor  Co.  and  Trac- 
tor Co.,  both  in  Hamilton. 

f  DANVDLLE,  Va.— Piedmont  Bcstg. 
Corp.  (WBTM),  UHF  Ch.  24  (530-536 
mc);  ERP  221  kw  visual,  110.5  kw  aural; 
antenna  height  above  average  terrain 
647  ft.,  above  ground  273  ft.  Estimated 
construction  cost  $234,438,  first  year 
operating  cost  $100,000,  revenue  $135,- 
000.  Post  Office  address  Hotel  Dan- 
ville, Danville.    Studio  and  transmitter 


EXAMINING  a  boom  camera  to  be  used  in  expanded  facilities  of  WTCN-TV 
Minneapolis-St.  Paul  are  (I  to  r)  F.  Van  Konynenburg,  vice  president,  Mid- 
Continent  Radio-Television  inc.;  John  Sherman,  WTCN-AM-TV  technical  di- 
rector; Ogden  Prestholdt,  CBS  transmitter  specialist,  and  Blair  Benson, 
CBS-TV  studio  expert. 


location  atop  White  Oak  Mtn.,  10  mi. 
North  of  Danville.  Geographic  co- 
ordinates 36°  44'  28"  N.  Lat.,  79°  23'  05" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  John  Midlin, 
Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Prin- 
cipals include  President  L.  N.  Dibrell, 
Vice  President  and  General  Manager 
Edward  G.  Gardner  and  Vice  President 
James  W.  Ray. 

SEATTLE,  Wash.  —  Mount  Rainier 
Radio  &  Television  Bcstg.  Com.  (KJR), 
VHF  Ch.  7  (174-180  mc);  ERP  316  kw 
visual,  158  kw  aural;  antenna  height 
above  average  terrain  1,291  ft.,  above 
ground  374  ft.  Estimated  construction 
cost  $645,675,  first  year  operating  cost 
$460,000,  revenue  $500,000.  Post  Office 
address:  Skinner  Bldg.,  Seattle.  Studio 
location:  320  Second  Ave.  Transmitter 
location:  3.5  mi.  NW  of  Issaquah.  Wash. 
Geographic  coordinates:  47°  32'  22"  N. 
Lat.,  122°  06'  31"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  E.  C.  Page  Consulting 
Radio  Engineers,  Washington.  Princi- 
pals include  Chairman  of  the  Board 
Theodore  R.  Gamble  (43.5%),  President 
C.  Howard  Lane  (10%),  Vice  President 
Ralph  E.  Stolkin  (21.7%),  Vice  Presi- 
dent J.  Archie  Morton  (3%),  Vice 
President  Edward  G.  Burke  Jr.  (10.8%) 
and  Secretary-Treasurer  Sherrill  C. 
Corwin  (10.8%).  Applicant  has  recently 
requested  FCC  approval  to  buy  KJR 
Seattle  from  Totem  Bcstrs.  Inc.  [see 
FCC  Roundup,  B.T,  July  21]. 

SPOKANE,  Wash.— Television  Spo- 
-kane  Die.  (KNEW)  (Modification  of 
application),  VHF  Ch.  2  (54-60  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain 
1437  ft.,  above  ground  604  ft.  Applica- 
tion incomplete;  estimated  construc- 
tion cost,  operating  cost  and  revenue 
not  given.  Post  Office  address  Eagle 
Bldg.,  Sprague  and  Wall  Streets,  Spo- 
kane. Studio  location  Eagle  Bldg., 
Sprague  and  Wall  Streets.  Transmit- 
ter location  5.94  mi.  SE  of  Spokane 
post  office  atop  Browne  Mtn.  Geo- 
graphic coordinates  47°  36'  04"  N.  Lat., 
117°  19'  44"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Harry  Henke,  Seattle.  Consulting  en- 
gineer Russell  P.  May,  Washington. 
Principals  include  President  Burl  C. 
Hagadone  and  Vice  President  Harry 
Henke.  The  Inland  Empire  Bcstg.  Co., 
licensee  of  KNEW  Spokane,  owns  100% 
of  applicant.  (For  earlier  application, 
see  BoT,  July  21.) 

t  CHARLESTON,  W.  Va.  —  Joe  L. 
Smith  Jr.  Inc.  (WKNA),  UHF  Ch.  49 
(680-686  mc);  ERP  249  kw  visual,  124.5 
kw  aural;  antenna  height  above  aver- 
age terrain  391  ft„  above  ground  342 
ft.  Estimated  construction  cost  $326,957, 
first  vear  operating  cost  $141,660,  reve- 
nue $120,000.  Post  Office  address:  WJLS 
Bldg..  Main  &  Kanawha  Streets,  Beck- 
ley,  W.  Va.  Studio  and  transmitter 
location:  1/2  mi.  East  of  South  Charles- 
ton. Geographic  coordinates:  38°  21'  22" 
N.  Lat..  81°  40'  02"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Pierson  &  Ball,  Washington.  Con- 
sulting engineer  A.  D.  Ring  &  Co., 
Washington.  Principals  include  Presi- 
dent and  100%  stockholder  Joe  L. 
Smith  Jr.,  Secretary  Virginia  N. 
Cooper,  and  Directors  Joe  L.  Smith, 
Hulett  C.  Smith  and  George  J.  Gray. 

MADISON,  Wis.— Bartell  Bcstrs.  Inc. 
(WOKY),  UHF  Ch.  33  (584-590  mc); 
ERP  20.2  kw  visual,  9.7  kw  aural;  an- 
tenna height  above  average  terrain  284 
ft.,  above  ground  343  ft.  Estimated 
construction  cost  $164,883,  first  year 
operating  cost  $185,000,  revenue  $185,- 
000.  Post  Office  address  710  North 
Plankington  Ave.,  Milwaukee  3.  Wis. 
Studio  and  transmitter  location  3.5  mi. 
SW  of  downtown  Madison  at  intersec- 
tion of  West  Belt  Line  and  NW  Rail- 
road. Geographic  coordinates  43°  02' 
10"  N.  Lat.,  89°  24'  55"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal 
counsel  Lee  K.  Beznor,  Milwaukee. 
Consulting  engineer  Ralph  E.  Evans, 
Milwaukee.  Principals  include  Presi- 
dent Gerald  A.  Bartell  (16.6%),  Vice 
President  Melvin  M.  Bartell  (0.4%), 
Secretary-Treasurer  Lee  K.  Beznor 
(41.2%)  and  David  Beznor  (41.6%). 

MILWAUKEE,  Wis.— Milwaukee  Area 
Telecasting  Corp.,  VHF  Ch.  12  (  204-210 
mc);  ERP  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
1,003  ft.,  above  ground  920  ft.  Esti- 
mated construction  cost  $658,870,  first 
year  operating  cost  $875,000,  revenue 
(Continued  on  page  6U) 
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S850.000.  Post  Office  address:  411  East 
Mason  St..  Milwaukee.  Studio  location 
to  be  determined.  Transmitter  loca- 
tion: 15  mi.  SW  of  Milwaukee,  2  mi. 
North  of  Prospect,  Wis.:  4.4  mi.  SE  of 
Waukesha  on  Country  Road  Y  (exten- 
sion of  Racine  Ave"),  near  town  of 
New  Berlin.  Wis.  Geographic  co- 
ordinates: 42°  58'  21"  N.  Lat..  88°  09'  40" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Arnold,  Fortas  & 
Porter.  'Washington.  Consulting  en- 
gineer Weldon  &  Carr,  Washington. 
Principals  include  President  Paul  A. 
Pratt  (3^),  president  and  95^  owner 
of  Wisconsin  Valley  Creamery  Co.; 
Vice  President  Loron  E.  Thurwachter 
(lO^t,  owner  of  Park  Theatre,  Wau- 
"kesha:  Vice  President  J.  Martin 
Klotsche  (3^),  president  of  Wisconsin 
State  College:  General  Manager  Ro- 
lando F.  Gran  (also  known  as  L.  F. 
Gran)  (50^),  Wisconsin  theatre  oper- 
ator; Treasurer  Joseph  M.  Baisch; 
Secretary  Maxwell  H.  Herriott  (2%), 
attorney;  Thomas  E.  Allen  (7%),  con- 
struction; Eliot  C.  Fitch  (7%%),  bank- 
ing and  insurance:  R.  P.  H^rzfeld  (5%), 
deDartment  store  owner:  W.  A.  Roberts 
.  (49c).  president  of  Allis-Chalmers  Mfg. 
Co.:  Peter  T.  Shocman  (2%%),  printer; 
O.  W.  Camenter  (2%),  Edmund  Fitz- 
gerald (2%),  and  Louis  Quarles  (2%). 

SAN  JUAN,  Puerto  Rico — American 
Colonial  Bcstg.   Corn.   (WKVM),  VHF 

Ch.  4  (66-72  mc);  ERP  58.4  kw  visual. 
29.2  kw  aural;  antenna  height  above 
average  terrain  117  ft.,  above  ground 
226  ft.  Estimated  construction  cost 
S292.065.  first  year  operating  cost  $100,- 
000,  revenue  5100,000.  Post  Office  ad- 
dress P.  O.  Box  4189,  San  Juan.  Studio 
and  transmitter  location  1000  Ponce  de 
Leon.  Geographic  coordinates  18°  27' 
17"  N.  Lat.,  66°  04'  45"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Frank  Stallenwerck.  Washington. 
Consulting  engineer  Gillett  &  Berg- 
quist.  Washington.  Principals  not 
listed  on  application. 


A  revolutionary 
NEW  TV  ANTENNA 
—via  Graybar 

. . .  for  present  or  proposed  high-band  VHF  TV  stations 

Federal's  new  16-bay  triangular  loop  antenna  overcomes  the 
tendency  of  conventional  high-gain  antennas  to  "overshoot" 
near-by  receivers.  Successive  bands  of  low-signal  intensity  pro- 
duced by  conventional  high-gain  antennas  in  near-by  service  areas 
are  virtually  eliminated  by  this  new  FTL  design.  (See  graph 
below.) 

Distributed  nationally  by  Graybar,  the  Federal  23B-16  pro- 
duces 316  KW  ERP  with  a  25  KW  transmitter  -  permits  the 
installation  of  smaller,  less  expensive  transmission  lines  .  .  . 
minimizes  transmitter  investment  and  operating  costs. 

Graybar  can  supply  a  complete  line  of  FTL  television  equip- 
ment, Blaw-Knox  towers,  plus  any  other  item  of  quality  broad- 
casting equipment.  The  names  and  locations  of  the  Graybar 
Broadcasting  Specialists  available  to  serve  you  are  given  in  the 
adjoining  column.  Check  with  the  Specialist  nearest  you,  he'll  be 
glad  to  assist  you  in  selecting  equipment  best  suited  to  your 
requirements  —  whether  AM  or  TV.  Graybar  Electric  Co.,  Inc. 
Executive  Offices:  Graybar  Building,  New  York  17,  N.  Y. 


RTMA  SESSION 

On  Educational  TV  Aug.  6 

WILL  TV  manufacturers  lend  a 
hand  to  fledgling-  educational  TV? 

That  question  will  be  considered 
Aug.  6  when  a  special  Radio-Tele- 
vision Manufacturers  Assn.  com- 
mittee meets  in  New  York  to  ex- 
plore the  question. 

The  RTMA  committee  was  estab- 
lished to  determine  whether  the 
manufacturers'  trade  organization 
should  aid  in  promoting  educa- 
tional TV.  and  by  what  means. 

Meeting  is  scheduled  to  take 
place  in  the  office  of  Frank  M. 
Folsom,  RCA  Victor  president,  in 
the  RCA  Bldg. 

Chairman  of  the  committee  is 
Benjamin  Abrams,  president  of 
Emerson  Radio  &  Phonograph 
Corp..  Mr.  Abrams  recently  estab- 
lished a  $100,000  educational  TV 
fund,  to  be  equally  apportioned  to 
the  first  10  educational  video  sta- 
tions to  get  on  the  air  [B»T,  June 
30]. 

Committee's  recommendations 
will  be  submitted  to  the  RTMA 
board  at  its  Sept.  18  meeting  in 
New  York. 

The  following  manufacturers 
have  been  invited  to  attend: 

W.  R.  G.  Baker,  General  Electric; 
Max  F.  Balcom,  Sylvania;  John  W. 
Craig,  Crosley;  Allen  B.  DuMont,  Du- 
Mont  Labs.;  Frank  Freimann,  Magna- 
vox;  Paul  V.  Galvin,  Motorola;  Larry 
F.  Hardy,  Philco;  Matt  Little,  Quam- 
Nichols;  Glen  McDaniel,  RTMA;  E.  F. 
McDonald  Jr.,  Zenith;  Leslie  F.  Muter, 
Muter  Co.;  A.  D.  Plamondon  Jr.,  Indi- 
ana Steel;  Ross  D.  Siragusa,  Admiral; 
Robert  C.  Tait,  Stromberg-Carlson. 
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HORIZONTAL  DISTANCE  FROM  ANTENNA -MILES 


Effective  Radiated  Power  —  316  KW 
Receiving  antenna  height  —  30  ft. 
Antenna  Height  —  2000  ft.  above  average 
terrain 

Calculated  field  strength  out  to  20  miles 
average  100  millivolts/meter 
minimum  50  millivolts/meter 
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EVERYTHING  ELECTRICAL 

To  Keep  You  On  The  Air 

Graybar  has  everything  you  need 
in  broadcast  equipment  .  .  .  PLUS 
everything  for  wiring,  ventilating, 
signaling,  and  lighting  your  entire 
station  and  grounds.  Whatever  your 
requirements,  call  your  nearest 
Graybar  Broadcast  Equipment  Rep- 
resentative. 

Graybar's  nation-wide  network  of 
more  than  100  offices  and  ware- 
houses assures  you  of  convenient 
service  wherever  you  are.  Graybar 
Broadcast  Equipment  Representa- 
tives are  located  in  the  following 
19  cities: 

ATLANTA 

E.  W.  Stone,  Cypress  1751 
BOSTON 

J.  P.  Lynch,  Kenmore  6-4567 
CHICAGO 

E.  H.  Taylor,  Canal  6-4100 
CINCINNATI 

W.  H.  Hansher,  Main  0600 
CLEVELAND 

A.  C.  Sch wager,  Cherry  1-1360 
DALLAS 

C.  C.  Ross,  Randolph  6454 
DETROIT 

P.  L.  Gundy,  Temple  1-5500 
HOUSTON 

R.  T.  Asbury,  Atwood  4571 
JACKSONVILLE 

W.  C.  Winfree,  Jacksonville  6-761 1 
KANSAS  CITY,  MO. 

R.  B.  Uhrig,  Baltimore  1644 
LOS  ANGELES 

R.  B.  Thompson,  Angelus  3-7283 
MINNEAPOLIS 

C.  W.  Greer,  Geneva  1621 
NEW  YORK 

R.  W.  Griffiths,  Exeter  2-2000 
PHILADELPHIA 

J.  W.  Crockett,  Walnut  2-5405 
PITTSBURGH 

R.  F.  Grossett,  Allegheny  1-4100 
RICHMOND 

E.  C.  Toms,  Richmond  7-3491 
SAN  FRANCISCO 

K.  G.  Morrison,  Market  1-5131 
SEATTLE 

D.  I.  Craig,  Mutual  0123 
ST.  LOUIS 

J.  P.  Lenkerd,  Newstead  4700 

Broadcasting's  Best— Amplifiers  •  Anten- 
nas •  Attenuators  •  Cabinets  •  Consoles  • 
Loudspeakers  and  Accessories  •  Micro- 
phones, Stands,  and  Accessories  •  Moni- 
tors •  Recorders  and  Accessories  •  Speech 
Input  Equipment  •  Test  Equipment  • 
Towers  (Vertical  Radiators)  •  Tower 
Lighting  Equipment  •  Transmission  Line 
and  Accessories  •  Transmitters,  AM  and 
TV  •  Tubes  •  Turntables,  Reproducers, 
and  Accessories  •  Wiring  Supplies  and 
Devices 

.  .  .  manufactured  by— Altec  Lansing  • 
Ampex  •  Blaw-Knox  •  Bryant  •  Cannon  • 
Communication  Products  •  Continental 
Electronics  •  Crouse-Hinds  •  Daven  • 
Fairchild  •  Federal  •  General  Cable  • 
General  Electric  •  General  Radio  •  Hubbell 

•  Hugh  Lyons  •  Karp  Metal  •  Machlett 

•  Meletron  •  National  Electric  Products  • 
Presto  •  Standard  Electronics  •  Triangle 

•  Webster  Electric  •  Western  Electric  • 
Weston  •  Whitney  Blake 


VIDEO  WORKSHOP 

Set  By  Iowa  State  College 

IOWA  State  College  at  Ames,  Iowa, 
which  operates  WOI-TV,  will  hold 
an  eight-day  educational  television 
workshop  Aug.  17-24  in  coopera- 
tion with  the  National  Assn.  of 
Educational  Broadcasters. 

Seymour  N.  Siegel,  NAEB  presi- 
dent, said  that  60  representatives 
of  leading  educational  institutions 
have  been  invited  to  participate  to 
develop  "television  know-how"  with 
a  view  to  future  operation  of  their 
own  stations. 

A  feature  of  the  meeting,  added 
Mr.  Siegel,  will  be  a  thorough  ex- 
planation of  the  services  of  the 
NAEB,  with  special  emphasis  on 
television. 

Consultants  from  commercially 
operated  TV  stations  will  super- 
vise sessions  in  cooperation  with 
Richard  Hull,  WOI-TV  director; 
Irving  Merrill  and  Joseph  North, 
WOI-TV  staffmen.  Mr.  North 
heads  the  college's  video  curric- 
ulum. 

It  is  hoped,  said  Mr.  Siegel,  that 
the  workshop  will  make  possible 
the  transmission  of  technical  skills 
to  provide  sufficient  understanding 
of  the  drawbacks  and  pitfalls  as 
well  as  the  challenge  and  oppor- 
tunities for  public  services  which 
educational  television  offers. 


ASCAP  FEE  QUIZ 

Station  Answers  Ordered 

YEAR-OLD  petition  of  55  TV  sta- 
tion operators  to  have  the  U.  S. 
District  Court  in  New  York  set 
reasonable  fees  for  their  use  of 
ASCAP  music  moved  a  step  nearer 
action  last  Thursday  when  Justice 
Henry  W.  Goddard  ruled  that  the 
information  asked  by  ASCAP  as  a 
basis  for  determining  fees  be  pro- 
vided by  the  station  operators  so 
far  as  is  possible. 

The  station  officials  had  objected 
to  a  number  of  the  questions  on  the 
forms  prepared  by  ASCAP  as  be- 
ing unnecessary  or  difficult,  if  not 
impossible  to  answer.  The  TV 
broadcasters  won  the  court's  ap- 
proval, however,  for  their  plea  that 
their  station  identifications  be  re- 
moved from  the  forms  and  key 
numbers  substituted,  to  protect  the 
confidential  nature  of  the  data  re- 
ported by  the  stations. 


Canada's  Set  Potential 

MORE  than  100,000  video  sets  are 
in  operation  in  Canada,  and  there 
is  prospect  of  1%  million  in  five 
years.  This  was  the  prediction  of 
Vincent  Barreca,  president  of  Ca- 
nadian Admiral  Corp.,  who  intro- 
duced the  company's  new  TV  line 
in  Montreal  July  14.  Speak- 
ing to  distributors,  Mr.  Barreca 
said  Canada  already  has  the  third 
largest  number  of  TV  sets  of  any 
country  in  the  world  although  it 
does  not  have  regular  television 


CANADIAN  TV 

Announce  Allocations  List 

CANADIAN  TV  allocations,  as 
agreed  to  in  an  exchange  of  notes 
between  the  U.  S.  government  qnd 
that  of  Canada  announced  two 
weeks  ago  [B»T,  July  21],  do  not 
make  any  changes  in  the  U.  S.  as- 
signments as  issued  by  the  FCC  in 
its  Sixth  Report  [B*T,  April  14]. 

The  Canadian  allocations  are  the 
same  as  those  proposed  in  the 
FCC's  Third  Notice  [B*T,  March 
26,  1951]  except  for  the  addition 
of  two  UHF  channels  to  Hamilton, 
Ontario. 

The  Canadian  allocations  follow: 
ALBERTA 


VHF 
Channel 
No. 


UHF 
Channel 
No. 


Calgary            2,  4,  10,  12 

17,  23,29,  35 

Edmonton        3, 5 

,  11,  13 

Grande  Prairie 

2 

Lacombe 

8 

Lethbridge 

7 

22 

Medicine  Hat 

6 

15 

BRITISH 

COLUMBIA 

Chilliwack 

v  12 

42 

Cranbrook 

19 

Fernie 

24 

Kamloops 

4 

16 

Kelowna 

13 

21 

Nanaimo 

48 

Nelson 

5 

17 

New  Westminster 

(see  Vancouver) 

Penticton 

15 

Port  Alberni 

19 

Prince  Rupert 

6,7 

Trail 

11 

14 

Vancouver-New 

Westminster 

6,  8,  10 

14,  30,  36 

Vernon 

2 

27 

Victoria 

2 

40,  46 

MANITOBA 

Brandon 

5,9,11 

21,32 

Flin  Flon 

3 

Dauphin 

8 

14 

Portage  la  Prairie 

34 

St.  Boniface  (see 

Winnipeg). 

Winnipeg-St. 

Boniface  4, 

6,  7,  13 

18,  24,  30,  36, 
42 

NEW  BRUNSWICK 

Campbellton 

12 

20 

Edmundston 

10 

27 

Fredericton 

9 

28 

Moncton 

16 

Newcastle 

18 

St.  John 

4,  6 

17,  23 

St.  Stephen 

26 

Sackville 

8 

22 

Woodstock 

36 

NOVA  SCOTIA 


Amherst 

41 

Antigonish 

9 

34 

Bridgewater 

10 

43 

Halifax 

3,5,  12 

15,  21,  27,  37 

Kentville 

19 

New  Glasgow 

18 

Sydney 

2,4,6 

15,21 

Truro 

31 

Windsor 

25 

Yarmouth- 

13 

ONTARIO 

14 

Barrie 

14 

Belleville 

39 

Brantf  ord 

16 

Brockville 

46 

Chatham 

14 

Cornwall 

36 

Fort  Frances 

5 

19 

Fort  William 

(see 

Port  Arthur) 

Guelph 

55 

Hamilton 

13 

51,57,  68,  78 

Kenora 

9 

22 

JOHN  W.  CRAIG  (I),  Avco  vice  pres- 
ident and  general  manager  of  its 
Crosley  Div.,  discusses  with  John 
Pogue,  president.  The  H.  &  S.  Pogue 
Co.,  Cincinnati  department  store,  an 
exhibit  of  foreign  appliances. 

VHF  UHF 
No.  No. 
Channel  Channel 


Kingston 

26,  44 

JKitchener 

45 

Kirkland  Lake 

9 

London 

10 

18 

Niagara  Falls 

29 

North  Bay 

10 

15 

Oshawa 

53 

Orillia 

3 

30 

Ottawa-Hull 

4,9,  11 

30,  40 

Owen  Sound 

8 

26 

Pembroke 

13 

32 

Peterborough 

22 

Port  Arthur- 

Fort  William 

2,4 

14,  20,  30 

St.  Catherines 

49 

St.  Thomas 

24 

Sarnia 

40 

Sault  Ste.  Marie 

2,  12 

22 

Smiths  Falls 

42 

Stratford 

27 

Sudbury 

5,  7 

17,  23 

Timmins 

6 

Toronto 

6,  9,  11 

19,  25 

Windsor 

9 

32,  38 

Wingham 

36 

Woodstock 

47 

PRINCE  EDWARD 

ISLAND 

Charlottetown 

13 

14 

Summerside 

11 

20 

QUEBEC 

Chicoutimi 

2,  12 

14 

Drummondville 

19 

Granby 

25 

Hull  (see  Otawa, 

Ont.). 

Jonquiere 

20 

Matane 

23 

Montreal- 

Verdun  2,6,7,10,12 

15,44 

New  Carlisle 

2 

14 

Quebec  4, 

5,  9,  11 

29,  39 

Riviere  du  Loup 

6 

30 

Rimouski 

3 

21 

Roberval 

17 

St.  Hyacinthe 

50 

Ste.  Anne  de  la 

Pocatiere 

13 

33 

Shawingan  Falls 

27 

Sherbrooke 

.    42, 48 

Sorel 

17 

Thetford  Mines 

31 

Three  Rivers 

21 

Valleyfield 

38 

Verdun  (see 
Montreal). 
Victoriaville 

SASKATCHEWAN 
Gravelbourg 
Moose  Jaw  4,  7 

North  Battleford  3 


Prince  Albert 

Regina 

Saskatoon 

Swift  Current 

Watrous 

Yorkton 


11 

2,  9,  12 
8, 13 


22 
18,  24 


21,  27 


14 
30 
15 
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Station 


u  u 

Dallas 

*7ete<MAian  Station 
★ 

SERVES  THE  LARGEST 

TELEVISION 
MARKET... 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile' area  ,  .  . 

NOW 


telestatus 


Video  Families 
Show  28%  Increase 

(Report  226) 


ONE  U.  S.  family  in  three  had 
a  TV.  set  as  of  April,  accord- 
ing to  Market  Research  Corp. 
of  America.  It  reported  that  data 
collected  that  month  from  members 
of  the  organization's  National  Con- 
sumer Panel  indicated  14,588,000  of 
the  nation's  homes  contain  at  least 
one  TV  receiver. 

Comparing  the  April  figures 
with  those  revealed  by  surveys 
made  in  January  1952  and  in  April 
1951,  Samuel  G.  Barton,  MRCA 
president,  said  that  two  out  of 
every  hundred  U.  S.  families  have 
become  TV  owners  since  January, 
when  31%  were  TV  families,  and 
seven  since  April  1951,  when  the 
TV  homes  comprised  26%  of  the 
national  total. 

Increase  of  28%  in  video  fami- 
lies from  April  1951  to  April  1952, 
Mr.  Barton  noted,  came  during 
final  stage  of  the  three-and-a-half- 
year  freeze  on  new  TV  stations.  He 
predicted  a  much  more  rapid  rate 
of  increase  in  the  year  ahead,  de- 
pending, of  course,  on  the  extent 
to  which  new  stations  go  on  the  air 
in  areas  not  now  served  by  TV. 

Analysis  of  TV  ownership  by 
type  of  family,  made  from  the 
MRCA  Consumer  Panel  reports, 
shows  most  TV  families  in  the  up- 
per and  middle  income  groups  with 
little  difference  between  them 
(39%  of  the  upper  fourth,  37%  of 


the  second  fourth  and  36%  of  the 
third  fourth  having  TV) ,  but  with 
only  21%  of  the  lowest  income 
group  owning  video  sets.  As  might 
be  expected,  more  big  city  dwellers 
have  TV  sets  than  farm  families 
and  most  sets  are  found  in  the 
northeast  and  north  central  parts 
of  the  country,  in  line  with  the 
distribution  of  TV  stations. 

Occupational  breakdown  reveals 
craftsmen  and  foremen  having  the 
largest  percentage  of  set-owners 
(43%),  followed  by  laborers  and 
operators  (39%),  professional  and 
executive  group  (38%),  clerical, 
sales  and  service  personnel  (37%), 
farmers  (10%).  Families  whose 
heads  have  high  school  educations 
are  the  highest  TV-owning  group 
educationally  speaking  (39%), 
against  34%  of  college  graduates 
and  28%.  with  only  grade  school. 

Families  with  three  or  more 
members  are  more  apt  to  own  sets 
than  those  without  children,  the 
study  shows,  reporting  TV  owner- 
ship by  25%  of  families  with  one 
or  two  members,  37%  by  families 
of  three,  39%  by  families  of  four 
or  five  and  35%  by  families  of  six 
or  more. 

Nearly  51  Million  Saw 
GOP  On  TV  Says  ARB 

FIFTY-ONE  million  viewers  saw 


the  Republican  National  Conven- 
tion, according  to  an  American 
Research  Bureau  report  last  week. 
Exact  ARB  figure  was  50,930,000, 
about  one-third  of  this  nation's 
entire  population. 

ARB  figures  indicated  that  video 
sets  in  14,980,000  homes  had  tuned 
in  the  convention,  with  an  average 
of  3.4  viewers  per  set.  Peak  of 
TV  viewing  was  reached  during 
the  keynote  address  of  Gen.  Dou- 
glas MacArthur,  with  21,370,000 
viewers  in  8,220,000  homes. 

WKY-TV  Makes 
House-to-House  Survey 

HOUSE-to-house  survey  by  WKY- 
TV  Oklahoma  City  of  two  south- 
eastern towns  in  Oklahoma,  Semi- 
nole, about  55  airline  miles  from 
the  station,  and  Shawnee,  about 
40  airline  miles  away,  revealed 
among  other  things  that: 

1.  Oklahomans  rate  I  Love  Lucy 
as  their  top  TV  program  choice. 

2.  They  are  familiar  with  who 
sponsors  the  programs  they  watch. 

3.  More  of  the  viewers  watch  tele- 
vision from  8  to  9  p.m.  than  at  any 
other  time. 

Survey  was  conducted  in  a  single 
day  (June  10)  with  some  58  per- 
sons interviewed.  Canvas  was  made 
by  P.  A.  Sugg,  station  manager; 
(Continued  on  -page  89) 
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City 

Albuquerque 

Ames 

Atlanta 

Baltimore 

Binghamton 

Birmingham 

Bloomington 

Boston 

Buffalo 

Charlotte 

Chicago 

Cincinnati 

Cleveland 

Columbus 

Dallas- 

Ft.  Worth 
Denver 
Davenport 


Dayton 
Detroit 
Erie 

Ft.  Worth 
Dallas 

Grand  Rapids 

Greensboro 

Houston 

Huntington- 
Charleston 

Indianapolis 

Jacksonville 

Johnstown 

Kalamazoo 

Kansas  City 

Lancaster 

Lansing 

Los  Angeles 


Louisville 
Total  Markets  on  Air  65* 
*  Includes  XELD-TV  Matamoros,  Mexico 


Outlets  On  Air 

Sets  in  Area 

KOB-TV 

1 6,500 

WOI-TV 

91,207 

WAGA-TV,  WSB-TV,  WLTV 

185,000 

WAAM,  WBAL-TV,  WMAR-TV 

395,888 

WNBF-TV 

78,000 

WAFM-TV,  WBRC-TV 

90,000 

WTTV 

160,000 

WBZ-TV,  WNAC-TV 

911,256 

WBEN-TV 

273,995 

WBTV 

233,760 

WBKB,  WENR-TV,  WGN-TV,  WNBQ 

1,157,337 

WCPO-TV,  WKRC-TV,  WLWT 

357,000 

WEWS,  WNBK,  WXEL 

628,540 

WBNS-TV,  WLWC,  WTVN 

237,000 

KRLD-TV,  WFAA-TV,  WBAP-TV 

176,861 

KFEL-TV 

4,000 

WOC-TV 

123,000 

>  Include  Davenport,  Moline,  Rock  lie.. 

E.  Moline 

WHIO-TV,  WLWD 

243,000 

WJBK-TV,  WWJ-TV,  WXYZ-TV 

750,000 

WICU 

165,100 

WBAP-TV,  KRLD-TV,  WFAA-TV 

176,861 

WOOD-TV 

217,081 

WFMY-TV 

118,459 

KPRC-TV 

1 60,000 

WSAZ-TV 

95,637 

WFBM-TV 

251,000 

WMBR-TV 

60,000 

WJAC-TV 

159,000 

WKZO-TV 

223,992 

WDAF-TV 

213,560 

WGAL-TV 

154,733 

W  JIM-TV 

110,000 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 

KNXT,  KTLA,  KTTV 

1,297,808 

WAVE-TV,  WHAS-TV 

174,143 

City  Outlets  On  Air 

Matamoros    (Mexico)-Brownsville,  Tex. 
XELD-TV 
WMCT 
WTVJ 
WTMJ-TV 

KSTP-TV,  WTCN-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WCBS-TV,  WJZ-TV,  WNBT 
WOR-TV,  WPIX,  WATV 


Memphis 
Miami 
Milwaukee 
Minn.-St.  Paul 
Nashville 
New  Haven 
New  Orleans 
New  York- 
Newark 
Norfolk- 
Portsmouth- 
Newport  News  WTAR-TV 
Oklahoma  City  WKY-TV 
Omaha  KMTV,  WOW-TV 

Philadelphia        WCAU-TV,  WFIL-TV,  WPTZ 
Phoenix  KPHO-TV 
Pittsburgh  WDTV 
Providence  WJAR-TV 
Richmond  WTVR 
Rochester  WHAM-TV 
Rock  Island  WHBF-TV 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise., 

KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 


Sets  in  Area 

22,000 
136,784 
126,300 
341,155 
324,200 

73,758 
298,000 
102,281 

3,059,400 


122,313 
134,676 
132,955 
1,062,249 
59,200 
465,000 
218,500 
131,854 
151,000 
123,000 


E.  Moline 


Salt  Lake  City 
San  Antonio 
San  Diego 
San  Francisco 
Schenectady- 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica-Rome 
Washington 
Wilmington 


WRGB 

KING-TV 

KSD-TV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


80,206 
85,742 
142,250 
413,500 

215,600 
155,100 
406,500 
182,650 
186,000 
125,386 
73,500 
376,871 
110,153 


Stations  on  Air  110* 


Estimated  Sets  in  Use:  18,055,464 


Editor's  Note:  Set  estimates,  made  for  BROADCASTING  •  TELECASTI  NG  by  stations  in  all  areas,  are  based  in  most  cases  on  sworn  state- 
ments. Total  for  each  market  represents  sets  within  television  coverage  area.  Where  coverage  areas  of  more  than  one  market  overlap,  totals 
in  those  markets  may  be  partly  duplicated.    Such  duplication  is  elimin  ated,  however,  in  the  total  figure  for  the  U.  S. 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

— This  is  why  — \ 

KRLD-TV  J 

^  is  your  best  buy — 

'ivinnff  4  .  .  .  Rcprt'senf cd  by 

The  BRANHAM  Company 
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Here's  a  clear-cut  case  for: 

THE  RICH  DAYTON  MARKET     and    WHIO's  TV  &  AM  COVERAGE 


Dayton  Industry's  average  weekly 
pay  check — $83.67.  Highest  in  Ohio 
and  one  of  the  highest  in  the  country. 

Payrolls  in  Dayton  for  the  year  1951 
—$630,951,822. 

Retail  sales  for  Dayton  and  Mont- 
gomery County — $475,000,000.  For 
the  past  18  months  Dayton  has  been 
named  as  a  "Preferred  City."* 


*  SALES  MANAGEMENT 
**  HOOPER  tor  April,  1952 
***  PULSE  for  May,  1952 


m 


Number  of  families  in  WHIO's  big 
TV  and  AM  coverage  area — 366,457. 

WHIO's  share**  of  the  total  radio 
audience — 41.8%.  This  against  Station 
A— 13.7%;  Station  B — 20.0%;  Station 
C— 16.5% 

WHIO-TV's  share***  of  the  top  15 
weekly  television  shows  aired  in  this 
area — 11  of  the  top  15.  The  top  multi- 
weekly  show  in  this  area  is  a  WHIO- 
TV  locally  produced  news  program, 
showing  a  strong  production  staff. 


Pick  yourself  a  market  with  1,293,595 
prosperous  prospects — and  the  one 
station  that  gives  you  top  coverage 
of  that  market  with  both  TV  and  AM. 
WHIO  in  Dayton  is  represented  na- 
tionally by  George  P.  Hollingbery. 
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Well  Timed 

W  P  T  Z  (TV)  Philadelphia 
couldn't  have  aired  a  more 
timely  commercial  at  one 
point  during  the  GOP  Na- 
tional Convention  if  it  had 
planned  it  that  way.  Imme- 
diately following  the  hilarious 
incident  of  the  Puerto  Rico 
delegation,  with  Sr.  Romani 
as  chief  actor,  station  paused 
for  station  identification  and 
a  commercial  cut-in.  An- 
nouncement plugged  Porto 
Rico  soft  drinks  with  a  Span- 
ish accent  and  this  key  line: 
"Hey,  Chico!  You  like  Porto 
Rico?"  Spot  was  so  sched- 
uled and  not  planned  as  a 
gag,  WPTZ  reported. 


PARAMOUNT  CASE  X»'~ 

FIRST  moves  to  unravel  the  skeins  of  the  package  Paramount  case 
were  taken  by  the  FCC  last  week. 

On  Thursday  afternoon,  the  commissioners  heard  a  legal  presentation 
on  the  petitions  to  delete  the  anti-trust  issue  from  the  many-sided  hear- 
ings   [B»T,   July   21,    14].    They  ★  


were  scheduled  to  continue  consid- 
eration of  the  subject  Friday. 

It  was  understood  that  a  deci- 
sion might  be  forthcoming  over  the 
weekend,  although  it  was  thought 
that  there  might  be  a  delay  of  sev- 
eral days  in  order  for  the  staff  to 
write  the  opinion. 

All  the  commissioners  were  in 
on  the  conference  except  Comrs. 
George  E.  Sterling,  on  vacation, 
and  Edward  M.  Webster,  in  Eu- 
rope. 

Petitions  to  remove  the  anti- 
trust issues  from  the  case — which 


has  been  in  hearing  for  six  months 
—were  filed  by  ABC,  CBS,  Para- 
mount Pictures  and  United  Para- 
mount Theatres  at  the  request  of 
the  Commission  early  this  month. 
The  Commission,  it  is  understood, 
became  concerned  at  the  length  of 
the  hearings  in  view  of  the  shaky 
business  position  of  ABC.  Alarm 
was  also  felt  at  the  possible  ef- 
fect on  ABC's  300  affiliates  if  the 
network  should  not  be  able  to 
weather  its  financial  crisis  in  time 
for  the  September  start  of  the  fall 
season. 

Vigorous   dissents  against  per- 


From  Station  Break  to  Feature. 

k  the  NEW  "BALANCED" 


ii 


is  doing  a  whale  of  a  job 
L every  day ! 


WE  THREW  THE  book  away  and  engineered  a  brand  new 
"BALANCED"  Tripod  for  every  photographic  and  video 
need.  The  result — a  revelation  in  effortless  operation, 
super-smooth  tilt  and  360°  pan  action. 

PERFECT  BALANCE  prevents  mishap  if  the  lock  lever  is 
not  applied.  Quick  release  pan  handle  locks  into  desired 
position.  Mechanism  is  enclosed,  rustproof,  needs  no 
lubrication.  Tension  adjustment  for  Camera  Man's  pref- 
erence. Built-in  spirit  level.  Telescoping  extension  pan 
handle.  We  defy  you  to  get  anything  but  the  smoothest, 
most  efficient  operation  out  of  this  tripod  beauty. 


Head  illustrated 
contains  adjustable 
camera  tie-down  screw  for 
locating  center  of  gravity.  This 
feature  is  optional. 


"BALANCED"  TV  TRIPOD  mounted  on 
3-wheel  portable  collapsible  dolly. 


Jf  tJOU  WOrk  With  film. . .  for  Studio,  News- 
reel.  Commercials,  Business,  Industrial  or 
Home  Movies — it  will  pay  you  to  get  to 
know  us.  The  country's  foremost  profes- 
sionals depend  upon  our  portable,  versatile, 
adaptable  equipment. 


We  Kent  and  Service 
Cameras  *  Moviolas  *  Dollies 

Complete  line  of  35mm  and  1 6mm  , 
equipment  available  for  rental 
MITCHELL:  Standard,  Hi-Speed, 

BNC,  NC,  16mm 
BELL  &  HOWELL:  Standard, 

Shiftover,  Eyemos 
MAURER:  16mm  Cameras 

MOVIOLA:  Editing 
machines.  Synchronizers 

STOP  CALIBRATION  of  all  type  lenses, 

any  focal  length.  Our  method  is  approved  by  Motion  Picture  Industry 
and  Standard  Committee  of  SMPTE.  For  proper  exposure  density,  it  is  important  that  you  have 
your  lens  "T"  stop  calibrated.  Lenses  coated  for  photography.  Special  TV  coating.  Rapid  service. 


THANK    C.  ZUCKER 

(7flm€Rfl  €quipm€iiT  (o. 

'  1600  BROHowfly  \  neujyoRKCiTy  » 


We  Calibrate  jCenses  Precision  "T"  / 

ncec.  L  


mitting  the  anti-trust  issue  to  be 
deleted  and  to  the  other  requests 
of  the  petitioners — close  of  the 
hearings,  proposed  findings  in  20 
days,  final  decision  by  the  full 
Commission  rather  than  an  exam- 
iner's initial  decision — were  filed 
by  the  FCC's  Broadcast  Bureau 
and  DuMont  Labs. 

The  Paramount  case  involves  the 
merger  of  ABC  with  United  Para- 
mount Theatres  Inc.;  the  sale  of 
WBKB  (TV)  Chicago  to  CBS;  the 
renewal  of  the  license  of  KTLA 
(TV)  Los  Angeles,  owned  by  Para- 
mount Pictures  Corp.;  the  question 
of  whether  Paramount  Pictures 
controls  DuMont  through  29% 
stock  ownership,  and  the  transfer 
of  control  of  WSMB  New  Orleans 
from  the  old  Paramount  Pictures 
to  United  Paramount  Theatres. 

Staff  members  who  discussed  the 
legalities  with  the  Commission 
Thursday  afternoon  were  Benedict 
P.  Cottone,  general  counsel;  Syl- 
via D.  Kessler,  chief  of  the  Office 
of  Opinions  &  Review;  and  Her- 
bert Sharfman  of  Miss  Kessler's 
office. 

Earlier  last  week  the  American 
Civil  Liberties  Union,  which  has 
had  an  observer  attending  the  hear- 
ings since  their  start,  urged  the 
Commission  to  "carefully  consider 
the  wisdom"  of  deleting  the  anti- 
trust issue. 

In  a  letter  to  FCC  Chairman 
Paul  A.  Walker,  the  ACLU  stated 
that  its  radio  committee  and  board 
of  directors  were  studying  the  pro- 
posed ABC-UPT  merger  and  plan 
to  report  their  decision  shortly. 
The  radio  committee  is  scheduled 
to  meet  July  30;  the  board,  Aug.  4. 

The  letter  also  said: 

We  believe  that  the  anti-trust  issues 
in  the  proposed  ABC-UPT  .merger  are 
an  important  part  of  the  proceedings 
and  that  the  Commission  should  care- 
fully consider  the  wisdom  of  removing 
them  from  the  testimony.  The  Union 
may  decide  finally  that  the  anti-trust 
issues  have  no  effect  on  or  relation  to 
the  civil  liberties  aspects  of  the 
merger,  but  we  strongly  urge  that  the 
Commission  review  them,  along  with 
other  pertinent  data  presented  in  this 
controversy. 


New  UHF  Tuner 

GENERAL  Instrument  Corp., 
Elizabeth,  N.  J.,  has  announced 
the  development  of  a  UHF  tuner, 
called  Model  60,  that  is  said  to 
have  a  low  noise  factor,  excellent 
sensitivity,  no  sliding  contacts, 
straight  line  frequency  dial  cali- 
bration and  full  UHF  channel 
coverage.  The  manufacturers  said 
it  can  be  fitted  and  mounted  in  any 
position  around  a  VHF  tuner. 


UTP  Olympic  Show 

UNITED  Television  Programs  has 
acquired  "Olympic  Cavalcade,"  one- 
hour  film  of  the  1936  Olympics,  for 
national  syndication.  UTP  also  re- 
ported that  the  Rebound  series, 
produced  by  Bing  Crosby  Enter- 
prises, has  been  retitled  Counter- 
point and  is  now  available  na- 
tionally. 
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'KING  KONG'  RETURNS 


Speakii 


historical  events 


Successful  Re-issue  Attributed  to  TV 


TELEVISION  holds  intriguing 
possibilities  for  advertising  show- 
ing in  theatres  of  such  motion  pic- 
tures as  spectacles,  thrillers  and 
high-type  westerns,  Terry  Turner, 
director  of  exploitation  for  RKO 
Radio  Pictures,  said  last  week 
after  the  highly  successful  TV 
campaign  for  the  old  thriller, 
v"King  Kong." 

"We  can't  reach  all  the  people 
through  the  newspapers  these  days. 
With  so  many  people  glued  to 
their  TV  sets,  we  just  have  to  dig 
in  and  reach  them  where  they  are," 
he  said. 

Mr.  Turner  added  that  other 
types  of  pictures  might  not  be 
helped  by  television  exploitation. 

Mr.  Turner  said  he  had  become 
perturbed  by  the  decline  in  movie 
attendance  the  past  five  or  six 
years.  Although  television  was 
partly  responsible,  the  high  cost 
of  living  was  the  deciding  factor, 
he  believes. 

Promoted  Revival 

Mr.  Turner  took  the  splash  in 
television  last  February  when  he 
promoted  a  revival  of  "Snow  White 
and  the  Seven  Dwarfs."  The  re- 
sults were  so  encouraging  that 
when  "Kong"  was  re-issued,  he 
plunged  deeper  into  TV. 

When  the  picture  opened  June 
18  in  the  Cincinnati,  Indianapolis, 
Cleveland,  Detroit  and  Pittsburgh 
areas,  TV  and  some  radio  spots 
were  used  in  a  saturation  cam- 
paign. A  50-second  "King  Kong" 
trailer  was  put  on  the  air  as  often 
as  20  times  a  day,  with  heaviest 


concentration  spotted  near  chil- 
dren's shows.  The  results  were 
amazing,  he  said.  The  TV  promo- 
tion was  prepared  by  Mr.  Turner 
and  his  staff  and  placed  through 
Foote,  Cone  &  Belding. 

The  budget  for  radio  and  tele- 
vision exploitation  has  been  boosted 
to  $300,000  out  of  a  $500,000  total, 
he  said.  He  expects  "Kong"  to  earn 
a  net  gross  of  more  than  $3  million 
for  RKO  Radio  out  of  a  total  gross 
of  more  than  $8  million. 

"Kong"  will  reach  New  York 
Aug.  8  to  play  to  some  150  theatres 
in  the  area,  including  the  Palace. 
Some  192  radio  and  TV  spots  on 
NBC  and  155  TV  spots  on  WPIX 
(TV)  are  planned  for  the  promo- 
tion, Mr.  Turner  said. 

The  next  Hollywood  offering  to 
get  RKO's  TV  treatment  will  be 
a  new  picture  by  Joan  Crawford 
and  Joseph  Kaufman  titled  "Sud- 
den Fear,"  which  opens  on  Broad- 
way next  month,  Mr.  Turner  said. 
Tentative  plans  call  for  a  TV  spot 
campaign  on  CBS-TV. 

RKO  Radio  has  purchased  71 
announcements  on  WCBS-TV  to 
promote  the  film.  Schedule  of  an- 
nouncements will  run  for  a  12-day 
period,  starting  today  (Monday) 
and  running  through  Aug.  8.  Both 
10  and  20-second  announcements 
will  be  broadcast  throughout  the 
day  plus  participations  in  the 
WCBS-TV  personality  programs, 
Kovacs  Unlimited  and  the  Marga- 
ret Arlen  program.  The  schedule 
also  includes  across-the-board  par- 
ticipations in  the  new  WCBS-TV 
feature  film  series,  The  Late  Mat- 


TELETHON  POLICY 

Talent  Control  Discussed     \\  Y.  FIRE  LAW 


REPRESENTATIVES  of  Televi- 
sion Broadcasters  of  Southern  Cal- 
ifornia will  meet  with  Theatre  Au-. 
thority  Inc.,  Hollywood,  next  Mon- 
day (Aug.  4)  to  discuss  a  proposed 
policy  for  controlling  the  use  of 
talent  on  telethons.  Theatre  Au- 
thority had  asked  TBSC  to  present 
such  a  plan. 

Permission  from  Theatre  Author- 
ity concerning  future  telethons  is 
pending  submission  of  a  workable 
plan  covering  such  programs,  which 
stations  will  conduct  them,  how 
often  and  for  which  charity.  City 
of  Hope  Telethon  for  Cancer  Soci- 
ety, scheduled  by  KTLA  (TV) 
KTTV  (TV)  KNBH  (TV)  and 
KLAC-TV  Hollywood  for  Septem- 
ber, is  the  last  one  to  be  approved, 
iccording  to  I.  B.  Kornblum,  The- 
atre Authority  West  Coast  execu- 
tive secretary. 

Contributing  factor  to  request 
vas  the  appearance  of  Bob  Hope, 
3ing  Crosby  and  others  on  the 
t4y2-hour  NBC-TV  and  CBS-TV 
Olympic  Fund  Telethon  which  was 
hedged  $1,000,020  but  reportedly 
ias  received  only  $285,000. 


Problem  to  Fred  Allen  Show 

COMPLICATIONS  in  filming  the 
Fred  Allen  TV  show,  sponsored  by 
P.  Lorillard  &  Co.  (Old  Gold  ciga- 
rettes), arose  last  week  when  NBC- 
TV  officials  and  Fred  Allen  met 
with  fire  officials  in  an  attempt  to 
try  to  change  the  existing  New 
York  municipal  regulations  pro- 
hibiting TV  cameras  from  shooting 
films  in  studios  other  than  movie 
studios  and  theatres. 

If  the  negotiations  result  in  a 
refusal  to  change  the  fire  law,  "the 
program  will  be  filmed  either  out 
of  town  or  possibly  in  a  motion  pic- 
ture studio  rented  especially,"  Nick 
Keesely,  vice  president  in  charge 
of  radio-TV  for  Lennen  &  Newell, 
New  York,  the  Old  Gold  agency, 
told  Broadcasting  •  Telecasting. 

Meanwhile,  the  cigarette  com- 
pany, which  will  sponsor  the  Fred 
Allen  show  on  NBC  radio  as  well 
as  TV,  drops  sponsorship  of  Stop 
the  Music  on  ABC  radio,  effective 
Aug.  10. 


ou  heard  about  the-blg 


|L(^0MltlGT0N  TEA  PARTY"? 


Once  a  week,  the  IGA — an  Association  of  Independ- 
ent Grocers  —  sponsors  a  half  hour,  using  Brian  Donlevy  in 
"Dangerous  Assignment"  on  WTTV.  Each  week  the  show  fea- 
tures a  single,  specific  food  item.  Recently,  according  to 
wholesaler  John  R.  Figg,  when  the  featured  item  was  TEA, 
the  program  sold  7,000  pounds!  And,  that  from  just  ONE 
program  in  just  ONE  week!  Normal  sale  of  TEA  by  these  same 
56  IGA  Stores  in  a  whole  year  is  only  6  tons! 

Increases  in  other  featured  items — such  as  peanut 
butter,  pork  and  beans,  catsup,  and  jelly — are  almost  as 
spectacular  as  the  TEA  story. 

The  "Bloomington  Tea  Party"  is  a  spectacular  success 
story,  but  you  expect  such  results  when  you  consider  WTTV 
coverage  area  in  Indiana  accounts  for 


OVER  34% 


of  total  population 

of  total  retail  sales 

of  total  retail  food  sales 

of  total  retail  drug  stores 


STATION  WfYV  Affilia,ed  wi,h  NBC  ' CBS  '  ABC  '  DUMONT 


Represented  Nationally  by  ROBERT  MEEKER  ASSOCIATES,  Inc. 


TARZIAN    MADE  PRODUCTS 


STATIONS   WTTS   (5000   WATTS)  AND  WTTV 


Cathode-Ray  and 
Receiving  Tubes 

CHANNEL  10) 
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OWNED  AND  OPERATED  BY  SARKES  TARZIAN  IN  BLOOMINGTON 
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SLICING  THE  TV  SPOT  COST 

Phil  Davis  Firm  Uses  10-Day  Method 


FALSTAFF  BEER,  through  Phil 
Davis  Musical  Enterprises,  New 
York,  cut  its  new  TV  commercial 
spot  costs  in  half  and  production 
time  to  10  days  by  the  expedient  of 
reversing  the  standard  procedure 
of  filming  TV  spots,  according  to 
spokesmen. 

The  three  men  behind  this  un- 
usual procedure  are  Frank  Wood- 
ruff, Dancer-Fitzgerald-Sample's 
producer  and  promotional  director 
for  Falstaff ;  Phil  Davis,  president 
of  Phil  Davis  Musical  Enterprises, 
originators  of  Falstaff's  musical 
trademark;  and  Matin  Henry,  film 
producer  of  Falstaff's  TV  spots  and 
Video  Varieties. 

The  men  planned  the  whole  pro- 
cess on  paper  first — from  visualiz- 
ing its  action  to  its  58-second  tim- 
ing. Mr.  Davis  then  composed  the 
music  to  fit  the  copy  and  visualized 
action,  recorded  it,  and  timed  it. 
The  music  was  then  re-recorded 
with  the  announcer  and  again 
timed.  The  last  step  was  photog- 
raphy. 

But  before  shooting  even  began, 
the  audio  was  played  back  and  the 
actors'  motions  rehearsed  and  timed 
with  the  audio.  Then  the  camera 
moved  into  continuous  action.  When 
it  stopped,  video  and  audio  came  out 
on  the  nose — 58  seconds — complete- 
ly eliminating  the  time-consuming 
laboratory  editing. 

Normally,  the  video  —  and  not 
the  audio — is  done  first  in  scenes, 
cuts,  overall  action,  and  long  shots. 
Then  rushes  are  taken  and  edited 
into  a  rough  cut.  From  this  rough 
cut,  selected  scenes  are  assembled 
into,  an  approximately  finished  job. 
Then  the  audio  is  recorded.  Again 
there's  a  rough  cut  of  the  audio  and 
video  combined.  Finally,  the  opti- 
cals  are  added  to  the  audio  and 
video  for  an  answer  print.  Pro- 
vided all  goes  well,  this  is  it.  The 
operation  calls  for  the  matching 
up  of  four  reels:  Picture,  announc- 
er, music  and  direct  recording.  But 
in  the  Woodruff-Davis-Henry  oper- 
ation, the  film  is  edited  in  the 
camera. 

Mr.  Davis  in  addition  has  con- 


Bergen-McCarthy  Show 

WARNER-HUDNUT,  N.  Y.,  spon- 
sor of  Edgar  Berg  en-Charlie  Mc- 
Carthy Show  on  CBS  Radio  this 
winter  [B*T,  July  14],  also  has 
first  refusal  on  Mr.  Bergen's  TV 
shows.  Committed  to  do  at  least 
four  for  CBS-TV  during  coming 
year,  he  plans  to  combine  live  and 
film  material  in  each  half-hour 
telecast. 


ceived  a  musical  manuscript  which 
looks  like  an  animation  chart  and 
is  marked  with  vertical  lines  so 
that  at  a  glance  the  producer  can 
tell  exactly  where  the  measure  of 
music  will  be  timed  with  the  action. 

Falstaff  Beer  also  has  com- 
missioned Phil  Davis  Musical  En- 
terprises to  create  four  more  mus- 
ical baseball  situations  for  radio 
and  TV  spots,  utilizing  the  new 
"Sing  Out  for  Falstaff"  musical 
theme.  D-F-S,  New  York,  is  the 
agency. 


HUMANITIES  IN  TV 

Educators  Offer  Views 

VARYING  opinions  on  the  kinds 
of  ideas  that  should  be  conveyed  to 
adult  televiewers  are  offered  by 
three  educators  in  a  symposium 
feature  highlighting  the  summer 
issue  of  Standard  U.  Press'  Pacific 
Spectator.  Stressing  the  "humani- 
ties in  television,"  the  three  papers 
touch  on  history,  literature  and 
"imaginative  understanding." 

George  E.  Mowry,  U.  of  Cali- 
fornia at  Los  Angeles,  suggests  a 
series  of  historical  programs  deal- 
ing with  the  views  of  great  philoso- 
phers on  questions  which  men  have 
asked  themselves  since  the  begin- 
ning of  time.  Robert  B.  Heilman, 
U.  of  Washington,  favors  literature 
as  a  "sort  of  vitamin  culture,"  sug- 
gesting that  it  be  related  in  TV  to 
experience  of  man  and  betterment 
of  spiritual  pursuits.  Laurence 
Sears,  Mills  College,  claims  TV 
offers  a  "unique  means  of  creating 
the  visual  situation  within  which 
we  can  enter  the  experiences  of 
others  who  may  be  far  away." 

The  three  papers  originally  were 
presented  last  February  at  a  con- 
ference sponsored  by  the  Pacific 
Coast  Committee  for  the  Humani- 
ties, which  dealt  with  educational 
TV. 


'Dragnet'  Series 

JACK  WEBB,  director  and  star  of 
NBC-TV  series  Dragnet,  will  begin 
production  on  47  Dragnet  films  at 
Republic  Studios,  starting  Aug.  11. 
Some  of  the  films  will  be  completed 
in  time  for  the  new  fall  series  on 
NBC-TV,  starting  Thursday,  Sept. 
11.  Program  was  seen  on  network 
before  the  summer  hiatus  on  alter- 
nate Thursdays,  9-9:30  p.m.  EDT, 
sponsored  by  Liggett  &  Myers 
(Fatima  cigarettes). 


RANGERTONE 

W  O  R 

SYNC-SOUND 

BEST  FOR'TV  FILMS 

New  York  City 

RANGERTONE 

73  WINTHROP  ST. 
NEWARK  4,  N.  J. 

MOVIE  TV  MERGER 

Discussed  by  Dore  Schary 

TELEVISION  and  movie  industries 
will  "make  beautiful  music  to- 
gether," Dore  Schary,  MGM  vice 
president,  told  Hollywood  Ad  Club 
members  last  Monday,  but  he 
wouldn't  hazard  a  guess  as  to  when 
that  wedding  would  take  place. 

Cognizant  of  the  fact  that  Co- 
lumbia Pictures  and  Universal 
International  have  set  up  TV  pro- 
duction subsidiaries,  Mr.  Schary  re- 
iterated that  MGM  has  no  present 
plans  to  enter  video  film  production 
or  to  release  its  backlog  of  old 
movies  to  the  new  entertainment 
medium. 

Defending  the  stature  and  future 
of  the  Hollywood  motion  picture  in- 
dustry, he  said  that  although  "tele- 
vision is  here  to  stay"  and  the  new 
medium  is  one  with  which  to  be 
concerned  "because  of  its  popularity 
rather  than  what  it  is,"  its  "inroad" 
to  the  theatre  box-office  is  being 
exaggerated. 

"Television"  Mr.  Schary  pointed 
out,  "  has  not  yet  been  able  to  put 
on  its  screens  anything  to  match 
the  giant  entertainment  offered  by 
motion  pictures  and  it  will  be  a 
long  time  before  it  is  able  to  do 
that.  When  it  is  done,  motion  pic- 
ture makers  will  put  it  on  the 
screen  for  them." 

Policy  of  keeping  MGM  name 
talent  off  TV,  Mr.  Schary  went  on 
to  explain,  is  in  part  due  to  the 
legal  problems  involved  and  in  part 
to  the  fact  the  studio  feels  that 
video  appearances  by  its  stars  has 
an  adverse  effect  on  their  box  office 
reception. 


'Big  Picture'  Off 

ARMY  film  program,  The  Big  Pic- 
ture, will  be  on  hiatus  until  fall 
pending  completion  of  a  new  13- 
week  series,  television  stations 
have  been  advised.  Over  80  TV 
outlets  have  been  carrying  the 
present  series  of  half-hour  filmed 
episodes  produced  by  the  Army 
Dept.  under  Col.  E.  M.  Kirby, 
chief,  Radio-TV  Branch.  Service 
plans  to  continue  program  on  a  52- 
week  annual  basis,  Col.  Kirby  said. 
He  commended  station  cooperation. 
Station's  currently  are  concluding 
telecasts  of  a  second  series  for 
which  they  have  received  certifi- 
cates from  the  Army  [B*T,  March 
31]. 


WOOD-TV  to  NARTB 

TV  membership  of  NARTB  was 
increased  to  90,  out  of  the  109  now- 
operating  U.  S.  TV  stations,  when 
WOOD-TV  Grand  Rapids  joined 
the  association  last  week.  All  four 
national  TV  networks  also  are 
members  of  NARTB.  WOOD-TV  is 
owned  by  the  same  interests  (Harry 
M.  Bitner)  which  own  WFBM-TV 
Indianapolis. 


GLEDHILL  Inc.,  L.  A.  (Dodge-Ply- 
mouth dealer),  has  cancelled  its  weekly 
hour-long  Frank  DeVol  Show  on  KTTV 
(TV)  Hollywood.  Steel  strike's  effect 
on  the  car  situation  was  said  to  have 
been  reason. 


TV  SET  VOLUME 

$15  Million  in  5  Yrs.  Seen 

POTENTIAL  $15  million  retail  vol- 
ume for  TV  set  dealers  in  the  next 
five  years  was  forecast  Thursday 
by  Dr.  Allen  B.  DuMont,  president 
of  DuMont  Labs.  Statement  was 
made  at  the  opening  of  three-day 
convention  of  distributors  of  the 
DuMont  TV  sets,  held  at  New 
York's  Waldorf-Astoria. 

Business  should  also  be  good  for 
the  makers  of  video  transmitting 
equipment,  Dr.  DuMont  noted, 
stating  that  his  company  already 
has  on  hand  orders  for  125  TV 
transmitters. 

He  cited  surveys  and  other  infor- 
mation indicating  that  today's  TV 
population  of  almost  18  million 
homes,  by  the  end  of  1957,  may 
mount  to  50  million  or  more. 


More  Film  to  TV 

(Continued  from  page  27) 

of  their  feature  films  to  TV  but 
have  not  thus  far  through  fear  of 
alienating  owners  of  movie  houses. 

If,  however,  the  Dept.  of  Justice 
should  win  its  case,  it  is  believed 
that  the  producing  companies 
would  be  able  to  transfer  the  blame 
to  the  government  and  sell  fea- 
tures to  both  theatres  and  televi- 
sion. 

Defendants  have  20  days  within 
which  to  answer  the  government's 
complaint.  Justice  spokesmen  be- 
lieve that  the  defendants  will  ask 
for — and  receive — additional  time 
to  formulate  their  answers.  In  any 
event,  it  could  take  2-to-5  years 
before  final  settlement  is  reached. 

Newell  A.  Clapp,  acting  Assist- 
ant Attorney  General  in  charge  of 
the  Anti-Trust  Div.,  told  reporters: 

Since  World  War  II  16mm  films 
have  gained  great  significance  for 
education  and  entertainment,  espe- 
cially for  telecasting  by  television 
stations.  They  are  less  costly  than 
standard  35mm  films  and  do  not  re- 
quire expensive  equipment  or  special 
safety  precautions.  According  to  the 
complaint,  defendants  have  imposed 
arbitrary  and  unreasonable  condi- 
tions upon  the  exhibitions  of  16mm 
feature  films  in  hospitals,  schools, 
churches  and  USO  centers,  and  have 
prevented  the  use  of  these  films  on 
television.  This  suit  seeks  to  prevent 
defendants  from  continuing  their 
restrictive  system  of  distributing 
these  films. 

The  case  was  prepared  by  George 
H.  Schueller  and  Leonard  R.  Pos- 
ner,  Justice  Dept.  attorneys,  under 
the  general  supervision  of  Victor 
H.  Kramer,  chief  of  the  General 
Litigation  Section  of  the  Anti- 
Trust  Div.  in  Washington. 

Thad  Brown,  television  director, 
NARTB,  said  he  would  withhold 
comment  pending  further  study. 


SUZANNE  F.  ROBERTS,  radio-TV  di- 
rector, Pennsylvania's  Democratic  par- 
ty, has  written  a  booklet,  The  Candi- 
date and  Television,  outlining  do's  and 
don'ts  for  political  aspirants.  Booklet 
has  been  published  by  TV  Digest, 
Philadelphia. 
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STYROFLEX  CABLE 

Phelps-Dodge  Distributors 

PHELPS-Dodge  Copper  Products 
Corp.  has  announced  the  availabil- 
ity of  a  styroflex  coaxial  cable  for 
television  use  which  it  says  may 
be  more  effective  than  cable  pre- 
viously used. 

First  delivery  of  the  cable  was 
to  KPIX  (TV)  San  Francisco  for 
use  at  its  Mt.  Sutro  transmitter 
site.  This  reel  was  manufactured 
by  Felten  &  Guilleaume  of  Carl- 
*werk,  Cologne,  Germany,  and  im- 
ported by  Phelps-Dodge  for  this 
installation.  The  cable  was  in- 
vented by  Heinz  Horn  of  Germany. 

Phelps-Dodge  announced  that 
through  an  agreement  with  the 
Cologne  firm,  their  new  aluminum 
sheath  extrussion  process — a  fea- 
ture of  the  cable — "will  be  made 
available  with  the  prospect  of  sav- 
ings up  to  25%  in  extreme  cases 
based  on  current  raw  material 
prices."  Manufacture  of  the  cable 
is  expected  to  start  in  the  U.  S. 
soon. 

A  significant  point  about  the 
process,  Phelps-Dodge  said,  is  that 
it  "opens  the  field  for  many  new 
and  interesting  designs"  and  "to 
power  cable  engineers  it  should  be 
the  most  interesting  development 
since  the  war." 

"The  cable  employs  a  continuous 
insulation  in  the  form  of  a  helix," 
Phelps-Dodge  officials  explained, 
"which  maintains  the  spacing  of 
the  inner  and  outer  conductors. 
The  helix  is  built  up  of  hundreds  of 
extremely  thin  styroflex  tapes 
wound  with  great  precision  by  a 
taping  machine." 

SAN  MIGUEL  SITE 

Kennedy,  Airfan  Buy  for  TV 

SAN  MIGUEL  Mt.  summit  has 
been  purchased  in  a  cooperative 
venture,  it  was  announced  jointly 
last  week  by  Kennedy  Broadcasting 
Corp.  and  Airfan  Radio  Corp.  The 
site,  southeast  of  San  Diego,  will 
be  used  as  a  TV  transmitter  loca- 
tion. 

Kennedy  Broadcasting,  operator 
of  KFMB-AM-TV  San  Diego,  will 
move  its  television  transmitter  from 
Mt.  Soledad  in  La  Jolla  to  the  new 
site  at  a  future  date.  Airfan,  li- 
censee of  KFSD  San  Diego,  has  ap- 
plied for  a  TV  station  in  that  city. 

New  property  was  purchased 
from  Standard  Oil  Co.  of  Cali- 
fornia. The  price  was  not  revealed. 


Peerless  Adds  Markets 

^OUR  new  markets  have  been 
idded  for  the  26  feature  film  Peer- 
ess Television  Productions  pack- 
ige.  With  the  signing  of  WHAS- 
TV  Louisville,  WBNS-TV  Colum- 
ns, WHAM-TV  Rochester  and 
.VSYR-TV  Syracuse,  the  markets 
carrying  the  package  number  25. 
ienessee  Brewing  Co.  will  sponsor 
ilms  over  WHAM-TV  and  WSYR- 

rv. 


film  report 


Sales  .  .  . 

Five  Star  Productions,  Hollywood, 
has  completd  four  one-minute  TV 
film  commercials  for  Globe  Mills 
Div.  of  Pillsbury  Mills  Inc.,  Los 
Angeles  (Globe  A-l  products). 
Agency  is  Leo  Burnett  Co.,  Holly- 
wood. 

U.  S.  Grant  Supply  Co.,  Los 
Angeles  (electrical  appliances) , 
has  started  hour-long  feature  films 
on  KNXT  (TV)  Hollywood,  twice 
weekly,  for  26  weeks  from  July  19. 
Films  were  acquired  from  Com- 
monwealth Film  &  Television  Inc., 
New  York.  Agency  is  Jack  Vaughn 
Adv.  Agency,  Burbank. 

Availabilities  .  .  . 

Transfilm  Inc.  has  released  for 
sale  the  first  of  its  15-minute  TV 
films,  Star  Performances,  produced 
by  Walter  Lowendahl.  The  pro- 
gram is  a  filmed  "reading  of  the 
classics"  by  outstanding  stars. 
First  film  presents  Basil  Rath- 
bone's  reading  of  Stevenson's  "The 
Sire  de  Maletriot's  Door." 


Mt.  San  Antonio  College,  Pomona, 
Calif.,  has  released  its  new  16mm 
30-minute  color  and  sound  motion 
picture  entitled  "The  Community 
College."  The  film  shows  the  back- 
ground, philosophy  and  activities 
of  community  colleges  throughout 
the  U.  S. 


Lutheran  Television  Productions  of 

the  Lutheran  Church-Missouri 
Synod  will  launch  its  nation-wide 
video  series,  This  Is  the  Life,  be- 
ginning the  week  of  Oct.  5.  The 
Missouri  Synod  has  contracted  for 
26  half-hour  films,  written  and 
produced  in  Hollywood. 

Distribution  .  .  . 

M.  &.  A.  Alexander  Productions 
Inc.,  Hollywood,  has  acquired  the 
TV  distribution  rights  to  two  fea- 
ture films:  "The  Young  in  Heart," 
produced  by  David  Selznick,  star- 
ring Paulette  Goddard,  Douglas 
Fairbanks  and  Janet  Gaynor,  and 
"Alaska  Patrol,"  produced  by  Ed- 
ward L.  Alperson,  starring  Richard 
Travis. 

Guild  Films  Inc.,  Hollywood,  will 
handle  the  national  distribution  of 
two  quarter-hour  TV  film  series. 
Dream  It  Up,  produced  by  Wizard 
Telepictures  Co.,  has  a  farce- 
comedy  format  and  stars  Chick 
Chandler.     Invitation  Playhouse, 


filmed  by  Renee  Williams  Pro- 
ductions, is  currently  being  shown 
in  11  cities. 

*      *  i|i 

Svenska  Film  Industry  has  com- 
pleted negotiations  with  Sheldon 
Reynolds,  producer-director-writer 
of  Foreign  Intrigue  television  film 
series,  for  release  of  several  of 
the  half  hour  films  for  theatre  dis- 
tribution in  Scandinavian  coun- 
tries. First  set  of  three  pictures 
each — originally  programmed  on 
American  television  receivers  last 
season — will  be  dubbed  into  French 
and  German,  with  subtitles  used 
for  the  Scandinavian  countries. 


Production  .  .  . 

Swarttz  -  Doniger  Productions 

Hollywood,  starts  production  on 
the  first  film  in  Duffy  of  San  Quen- 
tin,  a  half-hour  TV  series,  at  the 
Motion  Picture  Center,  Sept.  15. 
Stillman  &  Stillman,  New  York 
law  firm,  is  providing  $250,000  for 
financing  the  first  13  films.  Paul 
Kelly,  stage-film  actor,  will  portray 
Warden  Duffy.  Berman  Swarttz 
and  Walter  Doniger  are  co-pro- 
ducers. Based  on  the  book,  The  San 
Quentin  Story,  the  series  will  be 
filmed  at  San  Quentin  and  at  the 
Motion  Picture  Center  with  15,000 
feet  of  stock  prison  film  shots, 
recently  purchased,  being  utilized. 


David  Hire,  producer  of  MBS-Don 
Lee  transcribed  Wild  Bill  Hickok, 
will  produce  a  half-hour  TV  film 
series,  Crackdown,  dealing  with 
cases  of  income  tax  evasion  from 
Internal  Revenue  Bureau  files.  Pro- 
(Continued  on  page  79) 


Most  Popular  Program- 

"Musical  Moods" 


Third  Most  Popular — 

"Golden  Opportunity" 


THE  VOTES  ARE  COUNTED 

-it's  a  LANDSLIDE 
for  WOC-TV 
Programs 

Voting  Place — "Tele-Views,"  TV 
fan  magazine  for  the  Quint-City 
area.  .  .  . 

Contest — "Tele-Views"  readers 
vote  on  popularity  of  locally  pro- 
duced TV  programs.  .  .  . 

Prizes — Bronze  plaques  to  four 
programs  winning  most  votes. 

Results— THREE  (left)  OF  THE 
FOUR  PLAQUES  NOW  IN  WOC- 
TV  TROPHY  ROOM.  .  .  . 

But  more  than  that — of  the  15 

local  programs  voted  "most  pop- 
ular," 12  were  WOC-TV  produc- 
tions. .  .  . 

LET  THE  NEAREST  F  &  P  MAN 
TELL  YOU  HOW  TO  GET  YOUR 
PRODUCT  OR  SERVICES  ON  THE 
SALES-WINNING  BALLOT  IN  THE 
QUINT-CITY  AREA.  .  .  . 

OR  WRITE  US,  DIRECT 

FREE  &  PETERS,  INC. 

Exclusive  National  Representatives 

The  Quint-City  Station 

COL.  B.  J.  PALMER,  President 
ERNEST  C.  SANDERS, 
Resident  Manager 


W0CTV 

Channel  5 


Fourth  Most  Popular- 

"Play  or  Pay" 


Davenport,  Iowa 
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Forms  Canadian  Subsidiary 

CREATION  of  a  Canadian  subsid- 
iary of  Dr.  Allen  B.  DuMont  Labs, 
has  been  announced  by  Dr.  Allen  B. 
DuMont,  president  of  the  parent 
organization,  as  Canadian  televi- 
sion prepared  to  begin  operations 
next  month. 

The  new  subsidiary  has  been 
formed  to  effect  licensing  agree- 
ments with  Canadian  firms  for  the 
manufacture  of  DuMont  products 
in  Canada.  This  is  the  first  foreign 
subsidiary  created  since  the  estab- 
lishment of  DuMont's  International 
Div.  and,  Dr.  DuMont  pointed  out, 
is  in  line  with  the  firm's  policy  of 
extending  its  products  throughout 
the  world,  either  through  licensing 
agreements,  manufacturing  affili- 
ates or  export  distribution  chan- 
nels. 

Goldsmith  Will  Head 

Dr.  Thomas  T.  Goldsmith,  Du- 
Mont's director  of  research,  will  be 
president  of  the  Canadian  subsid- 
iary. Ernest  A.  Marx,  DuMont's 
director  of  the  International  Div., 
will  be  vice  president  and  Bert  L. 
Graham,  DuMont  controller,  will 
be  secretary-treasurer. 

Offices  for  the  subsidiary  have 
been  established  at  901  Victoria 
Square,  Montreal. 

DuMont's  move  into  Canada 
came  as  final  details  were  being 
ironed  out  for  beginning  of  sched- 
uled TV  operations  in  the  country 
next  month  when  the  Canadian 
Broadcasting  Corp.  opens  stations 
in  Montreal  and  Toronto. 

At  the  present  time,  there  are 
some  75,000  television  receivers  in 
southern  Ontario  and  on  the  north 
shores  of  Lake  Ontario  and  Lake 
Erie  which  pick  up  programs  from 
Rochester,  Buffalo,  Erie  (Pa.), 
Cleveland  and  Detroit.  There  are 
about  3,000  receivers  in  the  rest  of 
Canada,  mainly  in  the  Vancouver 
area,  which  pick  up  programs  from 
Seattle. 

Canadian  television  set  sales  are 
expected  to  rise  within  the  next 
few  months  in  the  Montreal  and 
Toronto  areas  as  TV  operations 
come  to  those  cities. 


PREMIERE  of  Ask  Me  Another  on  NBC-TV  in  Chicago  was  attended  by  (I  to  r) 
S.  T.  Pruitt,  regional  manager  of  Ethyl  Corp.,  the  sponsor;  Bayard  Pope,  BBDO 
New  York;  Louis  G.  Cowan,  and  Jules  Herbuveaux,  manager  of  television  at 
NBC  Chicago.  Group  worked  on  the  new  sports  quiz  show  packaged  by  Mr. 

Cowan. 


KFEL-TV  ON  AIR 

Carries  Demo  Convention 

KFEL-TV  Denver,  first  TV  station 
in  that  city  and  first  video  station 
to  get  on  the  air  following  the  lift- 
ing of  the  freeze  on  new  station 
construction,  transmitted  its  first 
test  pattern  July  18,  just  a  week 
after  it  had  received  its  construc- 
tion permit,  and  hours  after  the 
FCC  had  granted  its  permission 
for  temporary  commercial  opera- 
tion [B*T,  July  21,  14]. 

The  next  day,  July  19,  KFEL- 
TV  was  tied  into  the  cross-country 
TV  facilities  hookup  of  AT&T  and 
on  Monday,  July  21,  it  carried  the 
Philco-sponsored  video  coverage  of 
the  Democratic  convention  in  Chi- 
cago as  an  interim  affiliate  of  NBC- 
TV  [Closed  Circuit,  July  21]. 
(Similar  affiliations  with  the  other 
TV  networks  will  enable  KFEL- 
TV  to  give  Denver  viewers  a  sam- 
ple of  the  programming  each  has  to 
offer.) 

RCA,  which  made  KFEL-TV's 
rapid  debut  possible  by  "airlifting" 
more  than  five  tons  of  equipment 
plus  a  corps  of  engineers  from 
Camden  to  Denver,  also  established 
a  service  company  branch  office 
which  last  week  was  delivering  sets 
to  dealers  and  installing  them  in 
Denver  homes.  Six  sets  were  also 
installed  in  the  Brown  Palace  Ho- 
tel headquarters  of  Dwight  D. 
Eisenhower  so  he  and  his  staff 
could  watch  the  selection  of  the 
man  who  will  be  his  opponent. 


the  cornerstone 
of  every 
advertising 
campaign 
in  New  Haven 
and  New  England 


TV 
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JOINT  PROMOTION 

Between  DuMont  and  Hearst 

CONTINUED  cooperation  between 
DuMont  Television  Network  and 
the  Hearst  newspapers  was  evi- 
denced by  the  appearance  of  Wil- 
liam Randolph  Hearst  as  a  DuMont 
commentator  at  the  Republican 
and  Democratic  national  conven- 
tions. 

This  arrangement  followed  a  re- 
cent promotional  effort  by  WABD 
(TV)  New  York,  DuMont  outlet, 
and  the  New  York  Journal  Ameri- 
can. While  the  newspaper  carried 
a  daily  highlighting  of  WABD 
programs,  WABD  utilized  station 
breaks  to  carry  a  masthead  of  the 
newspaper  with  a  voice  message 
saying  that  WABD  and  the  Journal 
American  work  jointly  in  the  public 
service. 

Mr.  Hearst's  video  appearance 
was  arranged  by  Sumner  Collins, 
promotion  director  of  the  Journal 
American,  and  Richard  E.  Jones, 
manager  of  DuMont's  owned-and- 
operated  stations.  The  cooperative 
arrangement  has  worked  out  to  the 
advantage  •  of  both  organizations, 
Mr.  Jones  said. 


Florida  Footballcast 

LEE  RUWITCH,  vice  president 
and  general  manager  of  WTVJ 
(TV)  Miami,  and  Glenn  Marshall 
Jr.,  general  manager,  WMBR-TV 
Jacksonville,  have  asked  the  U.  of 
Florida  at  Gainesville  to  seek 
NCAA  approval  to  telecast  the  U. 
of  Florida-U.  of  Miami  grid  contest 
Nov.  22.  If  approval  is  given  for 
telecasting  the  Florida  football 
classic,  WTVJ  and  WMBR-TV  plan 
to  pool  their  remote  equipment  to 
microwave-relay  the  game  from 
Gainesville  to  Jacksonville,  a  dis- 
tance of  70  miles.  From  Jackson- 
ville, it  would  be  transmitted  to 
Miami  via  coaxial  cable. 


Burbank  TV  Center 

ERECTION  of  walls  for  NBC's 
new  television  center  in  Burbank, 
Calif.,  is  expected  to  be  completed 
this  week,  Western  Div.  Vice  Presi- 
dent John  K.  West  announced  Fri- 
day. First  unit  of  the  48-acre  pro- 
ject is  being  rushed  in  hope  of 
completion  in  time  for  fall  shows. 


Sight  Sells  Hearing 

E  N  D  E  R  S  Adv.  Agency, 
Washington,  has  produced  a 
one-minute  commercial  for 
Acousticon  Hearing  Aids.  Of 
the  film,  80%  was  made  with 
fast  moving  visual  titles 
blended  with  a  correlative 
sound  track  for  those  who 
can  enjoy  audio.  Through 
sub-titles  and  other  visual  ef- 
fects, the  film  is  self-explan- 
atory. 


HALPIN  TO  DuMONT 

Named  to  Sales  Post 

DANIEL  D.  HALPIN,  formei 
manager  of  television  receive* 
sales  for  RCA  Victor,  has  been  ap 
pointed  general  sales  manager  oi 
the  receiver  divi- 
sion, Allen  B.  Dv 
Mont  Labs. 

Mr.  Halpin  has 
spent  more  than 
12  years  in  tele- 
vision sales  and 
merchandising 
and  in  1946  while 
at  RCA,  he  intro- 
duced and  sold 
television  to  dis 
tributors  and 
dealers  in  every  television  market 
in  the  country. 

A  past  president  of  the  Ameri- 
can Television  Society,  Mr.  Halpin 
is  chairman  of  the  Radio-Television 
Mfrs.  Assn.'s  sports  sub-commit- 
tee on  promotion,  a  group  devoted 
to  encouragement  and  promotion 
of  telecast  sports. 


Mr.  Halpin 
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MOVIE  TV  HEARING 

Set,  in  Part,  for  Oct.  20 

THE  THRICE-delayed  theatre  tele- 
vision hearing  before  FCC  last  b 
Wednesday  was  advanced  in  part 
to  Oct.  20.  Main  portion  of  the 
proceeding,  however,  continues  to 
be  scheduled  for  commencement 
Jan.  12,  1953. 

Acting  on  petitions  by  Motion 
Picture  Assn.  of  America  and  the 
National  Exhibitors  Theatre  Tele 
vision  Committee,  the  Commission 
ruled  that  "the  hearing  in  the  mat- 
ter of  allocation  of  frequencies  and 
promulgation  of  rules  and  regula- 
tions for  a  theatre  television  serv- 
ice" shall  commence  Oct.  20  "and 
continue  until  such  time  as  may 
be  necessary,  for  the  purpose  of 
permitting  the  petitioners  to  pre- 
sent their  direct  cases  concerning 
the  engineering  and  accounting 
phases  of  this  proceeding." 

After  conclusion  of  this  portion 
of  the  presentation,  the  hearing 
will  be  adjourned  until  Jan.  12  "at 
which  time  it  will  commence  in  the 
manner  and  on  the  isues  previously 
designated,"  FCC  said.  The  Com- 
mission en  banc  will  preside  at  the 
Oct.  20  hearing. 

FCC  earlier  this  year  revised 
part  of  the  issues  of  the  proceed- 
ing [B«T,  Feb.  4]. 
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APPOINT  SHU  RICK 

To  New  CBS  TV  Sales  Post 

EDWARD  P.  SHURICK,  account 
executive  with  CBS  TV  network 
sales  for  the  past  10  months,  has 
been  named  manager  of  sales  de- 
velopment for  the  department. 

Making  the  announcement,  Fred 
M.  Thrower,  CBS-TV  vice  presi- 
dent in  charge  of  network  sales, 
said:  "In  his  newly  created  posi- 
tion, Mr.  Shurick's  function  will  be 
to  assist  salesmen  in  securing  re- 
newals and  in  closing  new  business, 
with  special  emphasis  on  bringing 
new  advertisers  into  the  television 
medium." 

A  veteran  of  20  years  in  broad- 
casting, Mr.  Shurick  has  been  sales 
manager  for  the  Rocky  Mountain 
Network,  radio  director  of  Addison 
Lewis  Adv.  Agency  in  Minneapolis, 
advertising  and  promotion  manager 
of  KMBC  Kansas  City  and  promo- 
tion-research director  of  Free  & 
Peters.  He  joined  CBS  Radio  Div. 
in  1950  as  market  research  counsel. 


4  Applications  Addenda 


(Continued  from  page  56) 

T.  Reed  Jr.,  president;  Lewis  G.  Larus, 
vice  president,  and  Calvin  T.  Lucy, 
general  manager. 

B«T,  July  7 

Page  43— Phoenix,  Ariz.,  KTAR  Bcstg. 
Co.  (KTAR).  Application  should  be 
listed  as  amended. 

Page  43— Bakersfield,  Calif.,  Lemert 
Bcstg.  Co.  Application  should  be  listed 
as  amended. 

Page  43 — Sacramento,  Calif.,  Sacra- 
mento Telecasters  Inc.  John  H.  Schacht, 
15.38%  owner,  is  incorrectly  listed  as 
general  manager  of  Amphlett  Printing 
Co..  San  Mateo,  Calif. 

Page  44 — New  Britain,  Conn.,  New 
Britain  Bcstg.  Co.  (WKNB).  Esti- 
mated cost  of  construction  should  be 
listed  as  $323,879  and  first  year  operat- 
ing cost  $199,950.  Estimated  revenue 
not  given.  Application  should  be  listed 
as  amended.  Grant  for  Ch.  30  made 
July  11  [B»T,  July  14]. 

Page  46— Columbus,  Ga.,  J.  W.  Wood- 
ruff and  J.  W.  Woodruff  Jr.  d/b  as 
Columbus  Bcstg.  Co.  (WRBL).  ERP 
should  be  listed  as  15.2  kw  visual  and 
7.6  kw  aural  instead  of  5  kw  visual 
and  0.5  kw  aural. 

Page  47 — Minneapolis,  Independent 
Bcstg.  Co.  (WLOL).  Application  should 
be  listed  as  amended. 

Page  47 — Rochester,  Minn.,  Southern 
Minnesota  Bcstg.  Co.  (KROC).  Ap- 
plication should  be  listed  as  amended. 

Page  48— Binghamton,  N.  Y.,  South- 
ern Tier  Radio  Service  Inc.  (WINR). 
Application  should  be  listed  ■  as 
amended. 

Page  48— Troy,  N.  Y.,  Troy  Bcstg.  Co. 
(WTRY).  Application  should  be  listed 
as  amended. 

Page  49— Harrisburg,  Pa.,  WABX  Inc. 
(WABX).  Estimated  cost  of  operation 
for  first  year  should  be  listed  as  $144,850 
instead  of  $44,850.  Application  should 
be  listed  as  amended. 

Page  49— Harrisburg,  Pa.,  WHP  Inc. 
(WHP).  Application  should  be  listed 
as  amended. 

Page  49 — Providence,  R.  I.,  Cherry  & 
Webb  Bcstg.  Co.  (WPRO).  ERP  should 
be  listed  as  316  kw  visual  and  158  kw 
aural  instead  of  26.7  kw  visual  and 
13.4  kw  aural.  Application  should  be 
listed  as  amended. 

Page  49— Columbia,  S.  C,  Palmetto 
Radio  Corp.  (WNOK).  Application 
should  be  listed  as  amended. 

Page  56 — Beaumont,  Tex.,  Enterprise 
Co.  (KRIC).  Application  should  be 
listed  as  amended. 

Page  57 — San  Antonio,  Tex.,  Mission 
Bcstg.  Co.  (KCNO).  Application  should 
be  listed  as  amended. 

Page  57— Wheeling,  W.  Va.,  Storer 
Bcstg.  Co.  (WWVA).  Application 
should  be  listed  as  amended. 

Page  62 — Fort  Smith,  Ark.,  South- 
western Pub.  Co.  (KFSA).  Applica- 
tion should  not  be  listed  as  amended. 

Page  63 — Sacramento,  Calif.,  Mc- 
Clatchy  Bcstg.  Co.  (KFBK).  Applica- 
tion should  be  listed  as  amended. 

Page  63— St.  Petersburg,  Fla.,  City  of 
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St.  Petersburg  (WSUN).  Application 
should  be  listed  as  amended. 

Page  63— Columbus,  Ga.,  Martin 
Theatres  of  Georgia  Inc.  Applicant  is 
incorrectly  indicated  as  licensee  of 
WRBL.  Application  should  not  be 
listed  as  amended. 

Page  63— Savannah,  Ga.,  WJIV-TV 
Inc.  Application  should  not  be  listed 
as  amended. 

Page  64  —  Chicago,  WHFC  Inc. 
(WHFC).  Application  should  be  listed 
as  Resubmitted. 

Page  64 — Logansport,  Ind.,  Logans- 
port  Bcstg.  Corp.  (WSAL).  Applica- 
tion should  be  listed  as  amended. 

Page  64 — Cedar  Rapids,  Iowa,  Daven- 
port Bcstg.  Co.  (KSTT).  Application 
should  be  listed  as  amended. 

Page  64 — Des  Moines,  Iowa,  Central 
Bcstg.  Co.  (WHO).  Application  should 
be  listed  as  amended. 

Page  64  —  Topeka,  Kan.,  Topeka 
Bcstg.  Assn.  Inc.  (WIBW).  Application 
should  be  listed  as  amended. 

Paee  66— Paducah,  Ky.,  WKYB  Inc. 
(WKYB).  Application  should  not  be 
listed  as  amended. 

Page  66 — Shreveport.  La.,  Interna- 
tional Bcstg.  Corp.  (KWKH).  Applica- 
tion should  be  listed  as  amended. 

Page  66 — Frederick,  Md.,  Monocacy 
Bcstg.  Co.  (WFMD).  Application 
should  be  listed  as  amended. 

Page  66 — Boston,  E.  Anthony  &  Sons 
Inc.  Application  should  be  listed  as 
amended. 

Page  66— New  Bedford.  Mass.,  E. 
Anthony  &  Sons  Inc.  (WNBH).  Ap- 
plication should  be  listed  as  amended. 

Page  72— Duluth.  Minn.,  Head  of  the 
Lakes  Bcstg.  Co.  (WEBC).  Application 
should  be  listed  as  amended. 

Page  72 — St.  Louis.  Mo.,  St.  Louis 
Amusement  Co.  Application  should  be 
listed  as  amended. 

Page  74 — Jamestown.  N.  Y.,  James 
Bcstg.  Co.  (WJTN).  Application  should 
not  be  listed  as  amended. 

Page  74 — Plattsbure.  N.  Y.,  Platts- 
burg  Bcstg.  Corp.  (WEAV).  Application 
should  not  be  listed  as  amended. 

Paee  75— Utica,  N.  Y.,  WIBX  Inc. 
(WIBX).  Application  should  be  listed 
as  amended. 

Page  75 — Durham,  N.  C,  Durham 
Radio  Corp.  (WDNC).  Application 
should  be  listed  as  amended. 

Page  75 — Cleveland,  Ohio,  Cleveland 
Bcstg.  Inc.  (WERE).  Application  should 
be  listed  as  amended. 

Page  75 — Youngstown,  Ohio,  Polan 
Industries.  Application  should  not  be 
listed  as  amended. 

Page  77 — Allentown.  Pa.,  B.  Bryan 
Musselman,  et  al.  (WSAN).  Applica- 
should  not  be  listed  as  amended. 

Page  77 — Altoona.  Pa.,  Gordon  W. 
Levoy  and  John  C.  Kahn.  Application 
should  not  be  listed  as  amended. 

Page  77 — Erie,  Pa.,  Great  Lakes  Tele- 
vision Co.  Application  should  not  be 
listed  as  amended. 

Page  85 — Lock  Haven.  Pa.,  Lock 
Haven  Bcstg.  Corp.  (WBPZ).  Applica- 
tion should  not  be  listed  as  amended. 

Page  85— Pittsburgh,  WWSW  Inc. 
(WWSW).  Application  should  be  listed 
as  amended. 

Page  85 — Charleston.  S.  C,  Atlantic 
Coast  Bcstg.  Co.  (WTMA).  Applica- 
tion should  be  listed  as  amended. 

Page  85 — Knoxville.  Tenn.,  Radio 
Station  WBIR  Inc.  (WBIR).  Applica- 
tion should  be  listed  as  amended. 

Page  85 — San  Antonio,  Tex.,  Sunshine 
Bcstg.  Co.  (KTSA).  Application  should 
be  listed  as  amended. 

Page  94 — Roanoke,  Va.,  Roanoke 
Bcstg.  Corp.  (WSLS).  Application 
should  be  listed  as  amended. 

Page  94 — Beckley,  W.  Va..  Southern 
W.  Va.  Television  Inc.  Application 
should  not  be  listed  as  amended. 

Page  95 — Clarksburg,  W.  Va.,  Clarks- 
burg Bcstg.  Corp.  (WPDX).  Applica- 
tion should  not  be  listed  as  amended. 

Page  95  —  Madison,  Wis.,  Badger 
Bcstg.  Co.  (WIBA).  Application  should 
be  listed  as  amended. 

Page  95 — Marinette,  Wis.,  M  &  M 
Bcstg.  Co.  (WMAM).  Application 
should  not  be  listed  as  amended. 

Page  95 — San  Juan,  P,  R.,  El  Mundo 
Bcstg.  Corp.  (WKAQ).  Application 
should  not  be  listed  as  amended. 
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Page  48 — Denver,  Col.,  Denver  Tele- 
vision Co.  Application  should  not  be 
listed  as  amended. 

Page  70— San  Jose,  Calif.,  FM  Radio 
&  Television  Corp.  Application  should 
be  listed  as  amended. 

Page  72 — Indianapolis,  WIBC  Inc. 
(WIBC).  ERP  should  be  listed  as  300 
kw  visual  and  150  kw  aural  instead  of 
50  kw  visual  and  25  kw  aural. 

Page  74 — Roswell,  N.  M.,  John  A. 
Barnett.  Application  should  be  listed 
as  amended. 


VIDEO  TRAINING 


WPIX  (TV),  NYU  Enroll  28 

WPIX  (TV)  New  York,  in  coopera- 
tion with  New  York  U.'s  Div.  of 
General  Education,  is  training  28 
students  from  all  parts  of  the  na- 
tion and  Canada  to  man  new  tele- 
vision stations. 

The  students,  under  direction  of 
Dean  Warren  Bower,  are  enrolled 
in  the  university's  summer  radio 
and  television  workshop  and  are 
receiving  instruction  from  WPIX 
engineers. 

In-studio  instruction,  with  prac- 
tical application  in  cameras  and 
props,  is  under  the  direction  of 
Otis  Freeman,  assistant  chief  en- 
gineer of  WPIX,  and  Lou  Climent 
of  the  station's  engineering  staff. 


Yale  Experiment 

EXPERIMENTAL  course  in  re- 
ligious television  will  be  offered 
for  the  first  time  next  fall  by  the 
Yale  Divinity  School  in  coopera- 
tion with  WNHC-TV  New  Haven. 
The  Rev.  Liston  Pope,  dean  of  the 
school,  said  the  video  course  is  a 
natural  extension  of  the  school's 
religious  radio  course,  which  has 
been  offered  for  six  years.  Among 
those  assisting  in  the  course  will 
be  David  Harris,  WNHC-TV  pro- 
duction chief.  Other  members  of 
the  station's  technical  personnel 
will  be  made  available  as  needed. 


REINER  TO  PSI-TV 

Quits  Cowan  Sales  Post 

MANNY  REINER  resigned  his 
post  Friday  as  sales  manager  of 
Louis  G.  Cowan  Inc.,  television  and 
radio  program  producers,  to  accept 
appointment  ef- 
fective today 
(Monday)  as  vice 
president  in 
|  charge  of  sales 
for  PSI-TV  Inc., 
producers  and 
d  i  s  t  r  i  b  utors  of 
television  film 
programming. 
In  announcing 
Mr.  Reiner  the  appointment, 
Paul  White,  PSI- 
TV  president,  said  addition  of  Mr. 
Reiner  is  part  of  an  expansion  pro- 
gram including  opening  of  a  Hol- 
lywood office  and  filming  of  10  new 
TV  series  for  which  pilot  films 
have  been  completed. 

Before  joining  Cowan  in  1950, 
Mr.  Reiner  was  general  manager 
in  Latin  America  and  Australasia 
four  years  for  David  O.  Selznick. 
He  previously  was  a  film  officer  in 
Europe  for  the  Office  of  War  In- 
formation from  1942  to  1946  and 
before  that  was  associated  with 
Metro-Goldwyn-Mayer,  Monogram 
Pictures  and  Paramount  Pictures. 

Mr.  White  said  Mr.  Reiner  will 
name  a  divisional  manager  in  Chi- 
cago. His  headquarters  will  be  at 
PSI-TV's  New  York  offices. 


Gosh  darn  it! 
I  can't  find  the 

number  of 
Radio  Homes  in 
Alameda  County, 
£alif.  anywhere., 


Pont  cry, pal. 
You'll  find  the 
answer  in  the 
BROADCASTING 
MARKETBOOK. 
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KFJI  BIRTHDAY 

Station  Begins  30th  Year 

KFJI  Klamath  Falls,  Ore.,  on  July 
19  began  its  30th  year  of  broadcast- 
ing. 

The  day  was  marked  with  special 
programming  and  salutes  from 
MBS  and  the  Don  Lee  networks. 
In  addition,  four  network  person- 
alities transcribed  station  break 
congratulatory  announcements;  14 
local  leaders  did  the  same. 

Station  is  licensed  to  KFJI 
Broadcasters  Inc.,  of  which  W.  D. 
Miller  is  president.  Dick  Maguire 
serves  as  general  manager,  com- 
mercial manager  and  program  di- 
rector. 


WHAM  BIRTHDAY 

Outlet  Marks  Anniversary 

WHAM  Rochester,  N.  Y.,  cele- 
brated its  30th  birthday  anniver- 
sary and  reversed  the  usual  pro- 
cedure by  sending  "birthday  pres- 
ents" to  its  current  advertisers. 

The  presents  took  the  form  of 
a  30%  bonus  of  free  time  for 
every  dollar  of  local  and  national 
spot  business  on  the  station  during 
anniversary  week. 

To  achieve  maximum  surprise 
and  avoid  suspicion  that  the 
"bonus"  was  a  disguised  gim- 
mick for  extra  time  sales  during 
anniversary  week,  the  station  did 
not  give  any  advance  notice  to  ad- 
vertisers and  their  agencies. 

Clients'  first  news  of  the  "birth- 
day present"  was  an  invoice  for  the 
bonus  time  marked  "paid,"  to- 
gether with  a  covering  letter  from 
John  W.  Kennedy  Jr.,  WHAM 
general  sales  manager,  explaining 
that  the  bonus  commercials  already 
had  been  aired. 

Wherever  possible,  the  "bonus" 
invoices  and  letters  were  delivered 
personally  by  WHAM's  local  sales- 
men and  by  salesmen  of  the  George 
P.  Hollingbery  Co.,  WHAM's  na- 
tional sales  representative. 

WHAM  went  on  the  air  July  11, 
1922,  with  100  w.  It.  was  assigned 
50  kw  and  a  clear  channel  in  1933. 


NEWLY-NAMED  directors  of  Wisconsin  Network  [B»T,  July  7]  are  (I  to  r): 
Glen  Holznecht,  WJPG  Green  Bay,  representing  network's  president,  John 
M.  Walter  of  that  station;  Sidney  H.  Bliss,  WCLO  Janesville,  WGEZ  Beloit; 
W.  C.  Forrest,  WIBU  Poynette,  WWCF  Bamboo;  A.  H.  Lange,  KFIZ  Fond 
du  Lac;  Earl  H.  Huth,  WHBY  Appleton,  vice  president;  George  T.  Frechette, 
WFHR  Wisconsin  Rapids,  secretary-treasurer-managing  director;  G.  P. 
Richards,  WHBL  Sheboygan,  and  Harold  J.  Newcomb,  WRJN  Racine. 


WCAU  CONTRACTS 

Seven  New  Schedules 

SEVEN  advertisers  have  signed 
with  WCAU  Philadelphia  for  ex- 
tensive spot,  participation  and  pro- 
gram schedules,  Jack  deRussy, 
sales  manager,  has  announced. 

Spots  signers  and  agencies  were 
Quality  Importers,  New  York,  for 
Welch's  Wines,  eight  weeks  through 
Al  Paul  Lefton  Co.;  Knolar  Products 
(Nola  flakes),  Camden,  N.  J.,  13  weeks 
through  Lamb  &  Keen;  Coca-Cola,  13 
weeks,  through  D'Arcy  Adv.  Program 
participations:  F.  0.  Pierce  Paint  Co., 
New  York,  For  Women  Only,  52 
weeks,  Albert  Weisberg  Adv.,  and 
Wrisley  Soap,  Chicago,  Housewives 
Protective  League  and  Sunrise  Salute, 
13  weeks,  through  Earle  Ludgin  &  Co. 
Program  periods,  both  five  -  minute 
newscasts:  Soilax,  52  weeks,  through 
Scheideler,  Beck  &  Werner  Adv.,  and 
Pertussin,  30  weeks,  through  Erwin, 
Wasey  &  Co.  Adv. 


Hambletonian  Aug.  6 

REYNOLDS  Metals  Co.,  Rich- 
mond, Va.,  is  sponsoring  the  broad- 
cast of  Hambletonian,  harness  rac- 
ing classic,  on  CBS  Radio,  Aug.  6, 
5:15-5:30  p.m.  Company  also  spon- 
sored CBS  Radio's  coverage  of  the 
1951  classic.  Agency  is  Buchanan 
&  Co.,  New  York. 


EARS  HEAR 

IN  Y0UNGST0WN  ARE  EARS  THAT  BUY! 

WBBW'S  concentrated  coverage  is  not 
wasted  on  cornfields.  Here's  pin  point  selling 
that  falls  on  receptive  ears,  "buying" 
ears  —  right  in  a  market  that  really  counts. 


WBBW  —  the  new  ABC 
affiliate  in  Youngstown 
brings  you  .  .  . 

Concentrated  Coverage 
and 

No  Waste  Circulation 


FORJOE  &  CO.  INC. 


1V66UT 


BAB  SALES  CLINIC 

Held  at  Indianapolis 

WIRE  Indianapolis  was  host  to  50 
representatives  of  12  radio  stations 
July  18  at  a  BAB  sales  clinic. 
Kevin  Sweeney,  BAB  vice  presi- 
dent, and  Jack  Hardesty,  director 
of  local  BAB  promotion,  were  prin- 
cipal speakers. 

Indiana  stations  represented  in- 
cluded WTTS  Bloomington,  WORX 
(FM)  Madison,  WPGW  Portland, 
WSBT  South  Bend,  WWCA  Gary, 
WIOU  Kokomo,  WBAT  Marion, 
WTHI  Terre  Haute,  WASK  Lafa- 
yette, WKBV  Richmond,  WXLW 
and  WIRE  Indianapolis  and 
WMOK  Metropolis,  111. 


IBA  MEETING 

Fellows  to  Speak  Aug.  1 

ANNUAL  meeting  of  the  Iowa 
Broadcasters  Assn.  will  be  held 
this  Friday  at  the  Savery  Hotel 
in  Des  Moines.  A  luncheon  and 
cocktail  party  are  scheduled. 

A  top  discussion  reportedly  is 
slated  on  commercial  television  pro- 
gramming by  the  state-supported 
WOI-AM-TV  Ames.  Among  speak- 
ers to  be  heard  are  Harold  E.  Fel- 
lows, president,  NARTB,  and  Hedo 
Zacherle,  assistant  counselor,  Des 
Moines  Register  &  Tribune  and 
the  Cowles  Broadcasting  Co. 


Regatta  Coverage 

GENERAL  Petroleum  Corp.  (Mo- 
biloil  and  Mobilgas)  will  sponsor 
the  approximately  five-hour  radio 
coverage  of  the  45th  Gold  Cup  Re- 
gatta on  Lake  Washington  on 
KOMO  Seattle  Aug.  9.  A  10-man 
special  events  crew  from  the  sta- 
tion will  handle  the  event.  Agency 
for  the  firm  is  West-Marquis  Inc., 
Seattle. 


WOR  New  York  and  MBS  will  return 
to  Camp  Pickett,  Va.,  at  the  end  of 
this  month  with  another  "Broadway 
Revue"  show  under  the  supervision  of 
Nat  Abramson,  director  of  WOR's  en- 
tertainment bureau. 


WHAS  OBSERVES 

30th  Year  on  Airwaves 

CELEBRATION  of  WHAS  Louis- 
ville's 30th  anniversary  took  place 
July  18  with  a  special  broadcast 
titled  "Fore  and  Aft,"  messages 
from  CBS  network  stars  and  a 
message  to  the  audience  by  Barry 
Bingham,  president  of  WHAS,  the 
Courier- Journal  and  the  Louisville 
Times. 

WHAS,  which  claims  the  first 
broadcast  of  the  Kentucky  Derby , 
in  1925,  began  operation  in  1922 
with  this  remark  by  Judge  Robert 
Worth  Bingham,  then  president: 
"I  want  a  radio  station  which  will 
reach  into  the  farthest  confines  of 
the  state,  where  a  man  may  string 
an  aerial  from  his  cabin  to  the 
nearest  pine  tree,  and  sitting  be- 
fore the  fire  in  his  chair,  have  a 
pew  in  the  church,  a  seat  at  the 
opera,  a  desk  at  the  university." 
The  station  believes  these  wishes 
have  been  fulfilled  many  times. 

WHAS  has  broadcast  Fellowship 
Chapel  on  Sunday  nearly  30  years 
and  since  1929  has  carried  U.  of 
Kentucky  programs,  winning  a  na- 
tional award  in  1949  for  its  two 
semesters  of  college  by  radio. 
WHAS  stayed  on  the  air  188  con- 
tinuous hours  during  an  Ohio  River 
flood  in  1937,  and  in  1946  won  a 
Peabody  Award  for  its  Wake  Up 
Kentucky,  dramatic  series. 

Other  awards  have  come  from 
Ohio  State  U.  for  farm  features 
in  1951,  American  Cancer  Society 
in  1948  and  special  commendation 
from  the  Alfred  I.  duPont  Awards 
Foundation  this  year  for  commu- 
nity service.  A  special  fire  preven- 
tion program,  A  Chance  to  Live, 
has  been  broadcast  annually  since 
1949  and  37  stations  rebroadcast 
it  last  year. 

A  50  kw,  Class  1-A  clear  chan- 
nel station,  WHAS  operates  on  840 
kc  and  is  a  basic  CBS  Radio  affil- 
iate. Director  is  Victor  A.  Sholis, 
well  known  in  the  radio  industry. 


MEDIA  IMPACT 


Effect  on  Children  Studied 

INFLUENCE  of  radio  and  tele- 
vision on  the  development  of 
children  was  discussed  at  North- 
western U.,  Evanston,  111.,  Friday 
and  Saturday  during  a  meeting  of 
the  Conference  on  Foundations  of 
Reading  and  Language  Improve- 
ment. Although  members  of  the 
group  were  concerned  primarily 
with  books,  the  effects  of  other 
communications  media  —  comics, 
motion  pictures  and  broadcasting 
— were  studied  also. 

Radio,  TV,  movies  and  comics 
were  covered  in  a  paper  presented 
by  Paul  Witty,  N.  U.  education 
professor.  He  concentrated  on  sec- 
tional meetings  concerned  with  the 
role  of  communications  in  a  democ- 
racy, language  problems,  improve- 
ment of  remedial  instruction  and 
improvement  of  language  teaching. 


CKLD  Thetford  Mines,  Que.,  has 
joined  Canadian  Assn.  of  Broadcast- 
ers as  112th  member  station. 
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Strictly  Business 

(Continued  from  page  16) 

television ;  that  all  radio  spot,  and 
especially  farm  business,  is  up,  and 
that  stations  with  the  best  mer- 
chandising concepts  and  follow- 
throughs  sell  most  easily. 

Mr.  Wrath's  first  and  only  radio 
.iob  began  in  August  1939,  when  he 
joined  Headley-Reed  the  day  it 
was  organized  as  the  broadcasting 
branch  of  Kelly-Smith  newspaper 
representatives.  He  joined  the  Chi- 
cago office  as  a  salesman  after  at- 
tending Northwestern  U. 

In  college,  he  majored  in  ac- 
counting and  commerce,  and  was 
a  member  of  Phi  Kappa  Psi  and 
the  swim  team.  After  leaving  N.  U., 
he  worked  as  a  lifeguard  at  the 
River  Forest  (111.)  Tennis  Club, 
;to  which  he  now  belongs,  for  a  few 
months  until  joining  the  station 
representative  firm.  When  Frank 
Headley  and  Dwight  Reed  left  the 
company  which  bears  their  names 
rto  organize  H-R  Representatives, 
Mr.  Wrath  was  chosen  Chicago 
manager  in  February  1950. 

As  manager  of  an  office  with  four 
salemen  and  three  office  assistants, 
he  split  AM  and  TV  sales  two 
months  ago.  The  AM  list,  in  the  13 
years  he  has  been  with  the  com- 
pany, has  grown  from  16  news- 
paper-owned stations  to  35.  Mr. 
Wrath  spends  most  of  his  time  in 
Chicago,  covering  22  agencies  him- 
self, but  also  make  trips  to  key 
markets  in  his  midwest  territory. 

He  was  married  to  the  former 
Jean  Carson  11  years  ago.  They 
live  in  Oak  Park,  Chicago  suburb 
where  he  was  raised,  with  their 
youngsters,  Stephen,  9;  David,  6; 
and  James,  2%.  Early  in  his  mar- 
riage, Mr.  Wrath  served  with  the 
armed  forces  "four  years,  eight 
months  and  22  days." 

Mr.  Wrath  and  his  family  spend 
part  of  each  summer  at  their  resort 
home  in  Three  Rivers,  Mich.  An 
enthusiastic  swimmer  and  tennis 
player,  he  limits  most  of  his  pro- 
fessional activity  to  a  full  business 
day  and  meetings  of  the  Advertis- 
ing Club  of  Chicago,  of  which  he 
is  a  vice  president,  and  the  Chicago 
Radio  Management  Club. 


allied  arts 


D 


R.    THOMAS    T.  GOLDSMITH 

named  president  and  director 
of  DuMont  Television  &  Elec- 
tronics Ltd.,  Canadian  subsidiary  of 
Allen  B.  DuMont  Labs.,  Clifton,  N.  J. 

JOHN  and  DREW  EBERSON,  archi- 
tects and  engineers  for  theatrical  in- 
dustry with  offices  in  N.  Y.,  announce 
formation  of  TV  department  for 
planning  TV  production  facilities. 

JOSEPH  A.  FINLEY  promoted  to  post 
of  client  service  executive,  Nielsen 
Food-Drug  Index  Service,  A.  C.  Niel- 
sen Co.,  S.  F. 

HARRY  FRIEDMAN,  assistant  to  di- 
rector of  industrial  relations  and 
personnel  director  at  Television  Net- 
work Div.,  Allen  B.  DuMont  Labs. 
Inc.,  has  resigned  effective  Aug.  15, 
to  resume  law  practice  in  N.  Y. 

KELL  TODD,  Illinois  Watch  Case  Co., 
Elgin,  111.,  to  Gates  Radio  Co.,  Quincy, 
111.,  as  plant  manager.  ROGER 
VEACH  to  latter  firm  as  director  of 
personnel  and  public  relations. 


Mr.  Veach 


Mr.  Todd 


EARL  STEIKER  appointed  general 
manager,  Rectifier  Div.,  Galvanic 
Products  Corp.,  N.  Y. 

JOHN  J.  ADAMS,  Boston  bureau, 
United  Press,  transfers  to  newly 
opened  Concord,  N.  H.  branch  as  man- 
ager. Office  of  new  UP  bureau  is  in 
Patriot  Bldg.,  4  Park  St. 

MORTON  G.  SCHERAGA  promoted 
to  assistant  technical  sales  manager 
of  Instrument  Div.,  Allen  B.  DuMont 
Labs.,  Clifton,  N.  J. 

ETTINGER  CO.,  public  relations  firm, 
will  move  New  York  offices  from 
Squibb  Bldg.  to  larger  quarters  at 
509  Madison  Ave.,  effective  today 
(Monday  ). 


The  Three  Suns,  RCA-Victor  artists,  packed  our  studio 
(and  building)  on  visit  to  Joe  Smith's  RECORD  RACK. 
This  likeable  guy  with  the  unlikely  name,  JOE  SMITH, 
has  the  top  teen-age  audience  weekdays  3 :45  to  5 :45.  Two 
hours  of  Music-News-And-RESULTS!    Ask  Weed  &  CO. 


1st 

RATINGS 
RESULTS 
RENEWALS 


UJRRD 

CBS  RADIO  NETWORK 

WEED  &  CO.,  Representative 


2nd 

MARKET  IN 
WESTERN 
PENNSYLVANIA 


BUZZ  REIMER,  engineer,  WSYR 
Syracuse,  to  Philco  Corp.,  Phila.,  in 
same  capacity. 


part    owner  of 


Mr.  Blevins 


of  "Your  Road 


LEE    R.  BLEVINS, 

Kling  Studios,  Chi- 
cago, to  Holly- 
wood, as  manager 
of  new  office  there. 

ANDREW  N.  Mc- 
LELLAN,  Toronto 
TV  consultant, 
elected  to  fellow- 
ship of  The  British 
Television  Society, 
London. 

WARD  PROD- 
UCTS Corp.,  Cleve- 
land, Ohio,  an- 
nounces publication 
to  Better  FM,"  pamphlet  describing 
company's  FM  antennas.  Titled  Form 
54-178,  pamphlet  is  available  from 
Ward  distributors. 

LORNA  JONES,  secretary  to  BUD 
COLE,  program  director,  KNBH  (TV) 
Hollywood,  to  Jack  Douglas  Produc- 
tions, that  city,  as  producer  of  KNBH 
(TV)  Bill  Stulla's  Parlor  Party. 
BARBARA  BRIGHT  joins  firm  as  as- 
sistant producer. 

GILBERTO  SOUTO,  director  of  for- 
eign publicity  for  Walt  Disney  Pro- 
ductions, Burbank,  to  United  Artists 
Productions  Inc.,  Hollywood,  as  di- 
rector of  advertising  publicity  with 
headquarters  in  Rio  de  Janeiro.  . 

LEROY  RENWICK,  manager  of  Mil- 
waukee office,  Muntz  TV,  to  Seattle 
in  similar  capacity. 

BILL  BARTLESON  appointed  Minne- 
sota, North  and  South  Dakota  rep- 
resentative for  Ward  Products  Corp., 
Cleveland.  Headquarters  are  in 
Minneapolis. 

M.  M.  ELLIOTT,  Canadian  Marconi 
Co.,  Montreal,  to  general  manager  of 
Motorola  Canada  Ltd.,  Toronto  (TV 
receivers). 

BOB  BRADFIELD,  associate  of  Ken- 
neth Harlan,  L.  A.,  talent  agent,  to 
Lou  Irwin  Agency,  Hollywood,  in 
similar  capacity. 

THOMAS  MacLEOD,  freelance  pub- 
licist, to  Barnett  Film  Service,  Holly- 
wood, as  publicity  director. 

£<fiuipment  .  •  • 

RCA  VICTOR  Engineering  Products 
Div.  has  announced  new  desk-mount- 
ing FM  transmitter  -  receiver  for 
public  safety  and  industrial  mobile 
radio  systems  operating  in  the  152- 
174  mc  band.  New  "Carfone"  unit 
(Model  CSC-60A)  can  transmit  on 
three  frequencies  and  receive  on  two, 
enabling  multi-channel  operation  and 
can  be  used  to  coordinate  several 
different  communications  systems  in 
a  network. 


"Technical  • 


BOB  McCABE,  engineer,  WSYR  Syra- 
cuse, father  of  girl,  Marilyn  Lois, 
July  19. 

HOWARD  E.  PLASCHKA,  chief  en- 
gineer, KCRE  Crescent  City,  Calif., 
father  of  girl,  Susan  Lorraine. 


Defense  Reports 

INDUSTRY  figures  prominently  in 
two  plans  detailed  by  the  Dept.  of 
Commerce  in  the  past  fortnight 
with  stress  on  "post  attack"  and 
"post  defense"  mobilization  phases. 
Plans  were  announced  by  Defense 
Production  Administrator  Henry 
H.  Fowler  and  Secretary  of  Com- 
merce Charles  Sawyer.  DPA  has 
set  up  a  post-attack  production 
staff  to  handle  plans  for  rebuilding 
industry  after  any  enemy  attack, 
rehabilitation  and  pre-attack  plant 
dispersion.  The  post-defense  plan 
involves  a  study  of  potential  mar- 
kets for  goods  and  services  of 
American  business  once  current 
defense  goals  have  been  met,  per- 
haps about  mid-1953. 


WGAR's  Bonanza  Beat 

EXCLUSIVE  handled  by 
WGAR  Cleveland's  news  de- 
partment featured  announce- 
ment of  a  $4  million  gift  to 
16  local  institutions  by  Cleve- 
land philanthropist  Claud 
Foster,  79-year-old  inventor 
of  the  Gabriel  snubber,  first 
shock  absorber  used  on  auto- 
mobiles, according  to  Carl  E. 
George,  WGAR  general  man- 
ager. Night  News  Editor 
Jack  Dooley  handled  the 
special  15-minute  show  on  50- 
kw  WGAR  and  newspapers 
followed  up  next  morning 
with  stories  on  the  big  dona- 
tion. 


NEWS  on 
KMBC-KFRM 

is  TOPS... 

...because  KMBC-KFRM 
stays  on  'top'of  the  NEWS! 


BROADCASTING 


Telecasting 


And  there  is  no  greater  value  today 
than  radio  news ! 

KMBC  •  KFRM  news  programs  are  the 
most-listened-to  newscasts  in  the  heart 
of  America.  They  enjoy  their  high  rat- 
ings because  of  the  reputation  for  accu- 
racy and  immediacy  built  by  the  KMBC- 
KFRM  News  Department. 

Here  is  a  tremendous  sales  potential  in 
one  of  the  nation's  richest  markets. ..the 
great  Kansas  City  Primary  trade  area. 

Call  KMBC-KFRM  or  ask  your  nearest 
Free  &  Peters'  colonel  for  complete  de- 
tails on  the  mighty  voice  of  the  KMBC- 
KFRM  Team  and  for  newscast  availa- 
bilities. 


KMBC 

of  Kansas  City 

K  FRM 

for  Rural  Kansas 


•  ♦  •  6th  oldest  CBS  Affiliate  •  »  • 
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MATERIALS  MEET 

Shortages  Draw  Attention 

THE  WORLDWIDE  International 
Materials  Conference  turned  its  at- 
tention to  shortages  of  newsprint 
and  strategic  materials  during 
July,  offering  recommendations 
which  touch  on  the  long-run  wel- 
fare of  American  newspaper  pub- 
lishers, radio-TV  broadcasters  and 
electronic  manufacturers. 

In  its  latest  announcement,  the 
conference  said  it  had  studied  the 
newsprint  situation  but  found  no 
immediate  necessity  of  allocating 
world  supply.  Another  review  was 
promised  for  next  September  by 
IMC's  P  u  1  p-P  a  p  e  r  Committee. 
Newsprint  has  been  a  source  of 
constant  study  by  OPS  and  Con- 
gress, what  with  publishers  con- 
cerned with  its  relation  to  adver- 
tisers' budgets. 

In  earlier  actions,  another  IMC 
committee  announced  recommended 
distribution  of  nickel  and  cobalt 
(used  in  radio-TV  alnico  magnet 
speakers)  for  the  current  '52  quar- 
ter. An  arrangement  reportedly 
was  set  up  whereby  U.  S.  domestic 
users  may  purchase  either  metal 
allocated  to  other  countries  not 
used  by  them.  Similar  plans  were 
made  for  tungsten  (used  in  set 
tubes)  and  molybdenum. 

IMC  was  set  up  in  the  spring  of 
1951  as  emergency  machinery  to 
assist  in  the  fair  distribution  of 
scarce  materials.  Critics  of  IMC 
— in  Congress  and  in  government 
quarters — have   charged  that  the 


\C0ST[ 


A  TORNADO,  which  twisted  through 
Rice  Lake,  Wis.,  June  24,  destroyed 
the  454-foot  tower  of  WJMC-AM- 
FM.  Thanks  largely  to  WJMC  engi- 
neers, the  station  lost  only  9  hours, 
40  minutes  of  operating  time. 


U.  S.  acted  rashly  in  electing  to 
join  the  United  Nations  type  of 
organization. 

According  to  the  report  of  the 
late  President's  Materials  Policy 
Commission,  headed  by  CBS  Board 
Chairman  William  S.  Paley,  IMC 
committees  "are  autonomous  and 
have  power  only  to  make  recom- 
mendations to  member  govern- 
ments." Assembled  data  serve, 
however,  as  the  basis  for  allocations 
among  various  countries. 


WACA  Meets  Crisis 

WHEN  an  electrical  storm  caused 
WACA  Camden,  S.  C,  equipment 
to  fail,  the  station  borrowed  equip- 
ment from  the  city  engineer, 
the  local  electric  company  and  its 
local  radio  salesman,  a  radio  ham, 
until  WACA's  own  equipment 
could  be  repaired  and  replaced. 
The  station  lost  only  83  minutes 
broadcast  time. 


NEWS  DILEMMA 

Related  in  Davis  Article 


with  the 

SESAC 

Transcribed  Library 


A  COMPLETE  SERVICE  FOR 

$40  ™  $57.50 

A  MONTH 
based  on  advertising  rates 


•  OVER  4000  MUSICAL  SELECTIONS 

•  SCRIPTS    •  PROGRAM  NOTES 

•  BRIDGES,  MOODS  AND  THEMES 

•  DOUBLE-BARRELLED  SALES  AIDS 

SESAC  Inc.,  475  Fifth  Ave.,  N.  Y.  C. 


DILEMMA  of  press  and  radio  re- 
porters between  simple  "objective" 
reporting  that  fails  to  give  the 
listener  or  reader  a  complete  pic- 
ture of  the  news  and  "interpretive" 
reporting  which  is  apt  to  color  the 
news  with  the  prejudices  of  the 
reporter  is  set  forth  by  Elmer 
Davis,  ABC  commentator,  in  an 
article,  "News  and  the  Whole 
Truth,"  in  Atlantic  Monthly  for 
August,  which  uses  Mr.  Davis'  pic- 
ture on  its  front  cover. 

Mr.  Davis  sums  up  his  argument: 
"The  good  newspaper,  the  good 
broadcaster,  must  walk  a  tightrope 
between  two  great  gulfs — on  one 
side  the  false  objectivity  that  takes 
everything  at  face  value  and  lets 
the  public  be  imposed  on  by  the 
charlatan  with  the  most  brazeii 
front;  on  the  other,  the  'interpre- 
tive' reporting  which  fails  to  draw 
the  line  between  objective  and  sub- 
jective, between  a  reasonably  well 
established  fact  and  what  the  re- 
porter or  editor  wishes  were  the 
fact." 


FLOOD  RELIEF 

Pope  Lauds  WOV  for  Aid 

WOV  New  York  has  received  an 
official  letter  from  Pope  Pius  XII, 
praising  the  station's  listeners  for 
their  financial  contributions  for  the 
relief  of  Italian  flood  victims.  A 
check  for  $40,000  subscribed  by 
WOV  listeners  was  recently  handed 
to  the  Holy  Father  personally  by 
Richard  O'Dea,  WOV  president. 

Pope  Pius'  letter,  transmitted 
through  Msgr.  J.  B.  Montini,  acting 
Secretary  of  State  of  the  Vatican, 
lauded  the  "truly  Christian  charity 
which  prompted  this  generous  do- 
nation towards  so  worthy  a  cause" 
and  expressed  his  "cordial  grati- 
tude to  all  those  who  contributed 
to  this  presentation." 


ABC-NBC  Operators 

HEARING  has  been  directed  by 
the  National  Labor  Relations  Board 
on  craft  severance  issue  involving 
teletype,  communications  and  traf- 
fic operators  of  ABC  and  NBC  in 
four  major  cities.  Commercial 
Telegraphers  Union  Local  146 
(AFL)  last  fall  sought  representa- 
tion of  teletype  personnel  at  net- 
works' New  York,  Chicago  and 
Los  Angeles  offices  and  at  ABC's 
San  Francisco  center.  NABET 
(CIO)  currently  holds  contracts 
with  networks.  Communications 
operators  handle  teletypewriter 
equipment  for  transmission  be- 
tween networks  and  their  radio- 
TV  outlets,  as  well  as  with  AT&T, 
Western  Union,  RCA  and  other 
carriers.  Appeal  Review  Board, 
in  ordering  a  hearing,  reversed  a 
regional  NLRB  director's  decision 
which  had  dismissed  the  petitions. 


Charles  Warburton 

FUNERAL  services  for  Charles 
Warburton,  64,  ABC  radio  director 
of  My  True  Story  since  1944,  were 
held  last  Tuesday  in  Flushing, 
N.  Y.  Mr.  Warburton  died  of  a 
heart  attack  on  July  19.  Before 
joining  ABC,  Mr.  Warburton  had 
been  an  actor-director  for  NBC 
since  1927.  He  is  survived  by  his 
wife,  Mrs.  Ingrid  Muller  Warbur- 
ton, two  daughters,  and  a  son. 


CASH  DISCOUNT 

WHIO-AM-TV  Commended 

WHIO-AM-TV  Dayton  was  com- 
mended last  week  by  the  chairman 
of  the  Committee  on  Radio  &  Tele- 
vision of  the  American  Assn.  of 
Advertising  Agencies,  Frank  G. 
Silvernail  of  BBDO,  for  adopting 
a  2%  cash  discount  on  national  ad- 
vertising. "To  our  knowledge,"  Mr. 
Silvernail  said,  "WHIO-TV  is  the 
first  TV  station  to  adopt  the  new 
2%  cash  discount. 

"Because  of  the  dollar  amounts 
involved  in  television  and  the  spe- 
cial need  for  prompt  payment,  we 
hope  that  this  leadership  will  be 
followed  in  the  television  industry 
just  as  the  cash  discount  has  been 
adopted  by  majorities  of  other 
media,"  he  said. 

Several  television  stations  have 
variations  of  the  2%  cash  discount, 
adding  a  penalty  for  late  payment 
or  making  other  discounts  contin- 
gent on  prompt  payment;  others 
have  not  yet  adopted  any  payment 
safeguard,  according  to  AAAA. 


WTSA  SOLD 

$50,000  Is  Reported  Price 

SALE  of  WTSA  Brattleboro,  Vt., 
from  Granite  State  Broadcasting 
Corp.  to  Theodore  Feinstein,  own- 
er of  WLYN-AM-FM  Lynn,  Mass., 
for  $50,000  was  announced  last 
week.  It  is  subject  to  FCC  ap- 
proval. 

Two-year-old  Green  Mountains 
station  is  on  1450  kc  with  250  w 
power.  WLYN  operates  on  1360  kc 
with  1  kw  daytime  only.  Granite 
State  Broadcasting  Corp.  owns 
three  stations  in  New  Hampshire: 
WKBR  -  AM  -  FM  Manchester, 
WTSV-AM-FM  Claremont  and 
WTSL  Hanover-Lebanon,  in  addi- 
tion to  the  Vermont  station.  Sale 
was  made  through  Blackburn- 
Hamilton  Co.,  station  brokers. 


To  Address  Texans 

FRED  A.  PALMER  of  Fred  A.  Pal- 
mer Co.,  radio  management  and 
operation  consultants,  will  address 
Texas  broadcasters  at  their  Sept. 
17  meeting  in  Fort  Worth.  His  talk- 
demonstration  will  be  on  "How  to 
Close  a  Sale." 


WTRW  TheVoiWKansas 

11  iUU   in  TOPE  K  A 
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LEWIS  MARTIN,  director  of  the 
WBT  Charlotte  Housewives  Pro- 
tective League,  made  a  special  ef- 
fort to  reach  the  out-of-home  audi- 
ence. On  the  occasion  of  a  "Lewis 
Martin  Week"  at  a  Charlotte  gro- 
cery chain,  a  tiny  tape  play-back 
machine  was  concealed  in  a  dis- 
play of  League-advertised  prod- 
ucts. Whenever  a  shopper's  push- 
cart crossed  a  wire  near  the  dis- 
play, the  machine  went  into  action. 
Mr.  Martin's  voice  was  heard 
plugging  the  products  displayed. 
Mr.  Martin  also  used  45-second 
tapes  to  add  a  plus  for  his  two  pro- 
grams heard  daily  over  WBT. 


MERCHANDISING  PACT 

YEAR-LONG  merchandising 
agreement  has  been  signed  between 
the  Gallaher  Drug  Co.  and  Crosley 
Bcstg.  Co.  The  drug  chain  has 
many  midwest  outlets  in  the 
coverage  area  of  WLW  and  WLWT 
(TV)  Cincinnati,  which  are  licensed 
to  the  Crosley  firm.  Thirty-four 
stores  will  be  used  each  month, 
effective  Aug.  1,  for  live  mer- 
chandise counter  displays,  while  22 
stores  in  the  Dayton  area  will  de- 
vote window  space  for  two  weeks 
each  month  to  displays  of  products 
advertised  on  WLW  and  WLWT 
(TV).  Gallaher 's  will  use  a  series 
of  spots  on  those  stations  to  ad- 
vertise their  own  merchandise,  as 
well  as  nationally  advertised 
brands. 


PROMOTION  FOR  'TODAY' 

WTVJ  (TV)  Miami  has  begun  a 
month-long  promotion  to  build  an 
audience  for  NBC-TV's  7-9  a.m. 
program,  Today,  featuring  Dave 
Garroway.  Contests  awarding 
prizes  of  wristwatches,  hosiery, 
clothing,  jewelry  and  other  mer- 
chandise have  been  started  on  three 
WTVJ  afternoon  shows. 


'GUEST  STAR'  DATES 
SCHEDULED  release  dates  of 
August  programs  in  the  Savings 
Bonds  Div.  series  of  Guest  Star 
transcriptions  are  as  follows:  Aug. 
3,  Billy  Eckstine;  Aug.  10,  Mona 
Freeman;  Aug.  17,  Milt  Herth 
Trio;  Aug.  24,  Peggy  Lee;  Aug.  31, 
Bob  Crosby. 


programs  promotjol1 


premiums 


'HOOK  UP  WITH  WIBW' 

WIBW  Topeka,  Kan.,  sends  mail- 
ing piece  to  which  is  attached  an 
all-purpose  hook,  which  may  be 
screwed  into  a  wall.  Station  tied 
this  useful  gadget  up  with  the  idea, 
"Hook  Up  With  WIBW."  Also 
attached  to  mailing  piece  is  a  post- 
age-free reply  card  through  which 
more  hooks  may  be  requested.  Ad- 
dresses were  given  for  Capper  Pub- 
lication offices  in  six  major  cities, 
all  of  which  serve  as  sales  repre- 
sentatives for  WIBW. 


MISSOURI  EXHIBIT 

MISSOURI  Broadcasters  Assn.  will 
sponsor  "a  most  interesting,  en- 
tertaining and  informative  exhibit" 
at  the  Missouri  State  Fair  at 
Sedalia,  Mo.,  Aug.  16-24.  Display 
has  been  designed  and  is  being  con- 
structed under  the  supervision  of 
Harold  Storm,  KMBC  Kansas  City, 
Mo.;  Judd  Wyatt,  KMMO  Mar- 
shall, Mo.,  and  C.  W.  Doebler, 
KMOX  St.  Louis. 


WFAA  PARTY 

WFAA  Dallas  gave  itself  a  30th 
anniversary  birthday  party  June 
23-29,  invited  listeners,  and  ended 
up  being  host  to  30,320  guests.  In 
a  station  publication,  The  WFAA 
News,  dated  July  25,  Alex  Keese, 
WFAA  manager,  commented,  "It 
was  a  most  gratifying  and  heart- 
warming experience  for  us  all." 
Publication  also  contains  July  pro- 
gram schedule. 


A  SUNDAY  GUEST 
BUD  GUEST,  WJR  Detroit's  re- 
porter-at-large,  and  his  "sunny- 
side  stories"  have  been  a  weekday 
morning  habit  with  Detroiters. 
Now,  however,  area  listeners  can 
enjoy  Mr.  Guest's  "sunnyside 
stories"  on  Sunday  as  well.  July 
20,  Mr.  Guest  began  a  series  of 
Sunday  broadcasts  through  spon- 
sorship of  the  Twin  Pines  Farm 
Dairy. 


FIRST 


—  IN  NEWS 

—  IN  SPORTS 

—  IN  MUSIC 


ASK  TO  SEE  THE 
APRIL  1952  HOOPER 


SEE  RAM  BEAU 

NEW  YORK— CHICAGO- 
LOS  ANGELES 


IMPACT   RADIO   SALES— DETROIT 


5ToZ^sS^Y  LANSING,  MICHIGAN  | 


WOWO'S  AWARD 

PERSONALIZED  presentations 
bearing  the  name  of  the  person 
to  whom  the  presentation  has  been 
sent  are  being  distributed  by 
WOWO  Fort  Wayne,  Ind.  Inserts 
in  the  pocket  pages  deal  with  an 
award  given  to  the  station  for  out- 
standing public  service  in  fire  pre- 
vention. Pamphlet  campaign  which 
the  outlet  conducted  featured  pup- 
pets delivering  fire  prevention  mes- 
sages "for  kids  from  7  to  70." 


KSTP  BACKS  TOURNAMENT 

SOME  400  Minneapolis-St.  Paul 
youngsters  are  participating  in  the 
KSTP-PGA  Junior  Golf  Assn. 
which  will  climax  Aug.  4  in  cham- 
pionship playoffs  and  awarding  of 
prizes  by  Minnesota  governor  C. 
Elmer  Anderson.  Tournament  will 
end  a  six-week  promotion  by 
KSTP  sports  director  Jack  Horner 
in  cooperation  with  the  PGA  in 
which  children  14  and  under  were 
given  free  golf  lessons  by  PGA 
instructors.  Prizes  include  watches, 
trophies  and  bicycles. 


SHIP  TO  SHORE  SHOW 

SIX-MINUTE  recorded  interview 
with  S.  S.  United  States7  publicity 
director  Walter  H.  Jones  was 
broadcast  over  WNJR  Newark 
■July  14  during  6:15  p.m.  newscast 
sponsored  by  Howard  Savings  In- 
stitution. Interview,  giving  first- 
hand account  of  passengers'  re- 
actions to  liner's  record-breaking 
East- West  run,  was  recorded  by 
WNJR  announcer  Carl  Ide  via 
ship  to  shore  radio  telephone. 


SALUTE  TO  DU  PONT 

CEREMONIES  commemorating 
the  150th  anniversary  of  the  du- 
Pont  Co.  were  broadcast  July  18 
by  WACA  Camden,  S.  C.  in  honor 
of  a  local  plant.  An  hour  long  pro- 
gram was  written,  directed  and 
produced  by  the  station's  staff. 
Brief  history  of  the  plant  was 
given.  Show  also  featured  musical 
selections  interspersed  with  con- 
gratulatory messages  from  Cam- 
den merchants. 


WRTA's  STORY 

COMBINATION  of  pictures  and 
copy  tell  the  story  of  the  growth 
and  development  of  WRTA  Al- 
toona,  Pa.,  in  a  brochure  put  out 
by  the  station  to  point  up  its  fifth 
anniversary.  Roy  F.  Thompson, 
owner  and  general  manager  of  the 
outlet  stresses  in  the  forward  that 
"Radio  is  more  than  a  business  .  .  . 
it  is  a  service  .  .  .  bringing  the  out- 
side world  into  your  homes  and  ties 
the  functions  of  our  community 
closer  together.  .  .  ." 


RADIO  PLUGS  RADIO 

POETIC  copy  is  being  used  by 
KTFI  Twin  Falls,  Ida.,  in  a  cur- 
rent pro-radio  campaign.  After  an- 
nouncements and  station  breaks 
the  following  definition  of  radio  is 
aired : 

"There  are  no  taxes  on  it! 
There's  no  subscription  fee 
There's  no  admission  to  it! 
It's  absolutely  FREE." 


RACING  ON  FILM 

FITZGERALD  BROS.  Brewing 
Co.,  Troy,  N.  Y.,  through  George 
R.  Nelson  Inc.,  Schenectady,  is 
pioneering  fast  coverage  of  racing. 
During  the  racing  season  at  Sara- 
toga, special  sound  films  of  the 
races  will  be  taken,  processed  right 
at  the  track  and  sent  to  WRGB 
(TV)  Schneetady  for  evening  use. 
The  brewing  firm  has  purchased 
five  quarter  hour  and  one  half- 
hour  segment  for  the  four  weeks 
when  Saratoga  is  in  operation. 


KIDS  ON  TELEVISION 

NEW  weekly  half -hour  program 
has  been  added  to  the  schedule  at 
KTTV  (TV)  Hollywood.  Bam- 
boozle features  a  panel  of  three 
youngsters  trying  to  avoid  being 
bamboozled  by  five  young  con- 
testants who  dare  the  panel  to 
identify  a  "whosit,  whatsit  or 
thingamajig."  Wally  Sherwin  is 
producer-writer  and  m.c. 
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DEFENSE  BOND  SALES 


Secretary  Snyder  Lauds  Radio,  Video 


BROADCASTING  has  contributed 
a  major  share  of  effort  in  the  sale 
of  Defense  Bonds,  drawing  from 
Secretary  of  the  Treasury  John  W. 
Snyder  a  salute  "for  a  great  job 
of  public  service." 

Topping  the  Savings  Bonds  Div. 
campaign  is  Guest  Star,  heard  on 
more  than  2,900  radio  stations 
from  Maine  to  Hawaii  and  on  the 
Armed  Forces  Radio  Service.  The 
quarter-hour  transcription  featur- 
ing top  talent  is  in  its  sixth  year. 
Guest  Star  was  originated  by  Elihu 
E.  Harris,  director  of  advertising 
and  promotion  branch,  Savings 
Bonds  Div. 

Leading  artists  in  the  dramatic, 
music  and  entertainment  fields 
have  appeared  on  the  program, 
one  of  the  first  national  programs 
recorded  on  tape. 

Nearly  all  broadcast  stations 
carry  frequent  bond  spots,  live  and 
transcribed.  Network  stations  aver- 
age 12  bond  sustainers  each  week 
from  the  four  networks,  featuring 
1  e  a  d  i  n  g  orchestras  furnished 
through  cooperation  of  the  AFM. 
Advertising  Council  allocations  on 
top  radio  and  TV  shows  build  the 
bond  story  10  or  12  weeks  each 
year. 

Film  announcements  are  heard 
on  the  nation's  108  TV  stations 
and  the  networks,  with  stars  fre- 
quently making  a  personal  endorse- 
ment of  the  bond  drive.  Networks 
and  affiliates  give  top  coverage  to 
bond  promotion  in  their  special 
events. 

Snyder  Lauds  Radio 

In  lauding  the  radio  industry, 
Secretary  Snyder  said,  "One  of  the 
major  factors  in  the  success  of  our 
Defense  Bond  sales  campaign  to 
farmers,  pay-roll  savers  and  other 
groups  has  been  the  consistent  and 
whole-hearted  support  which  radio 
has  given  it  ever  since  the  begin- 
ning of  our  program. 

"Right  now  more  than  2,900  sta- 
tions— the  greatest  lineup  of  sta- 
tions ever  to  carry  a  single  pro- 
gram— are  regularly  broadcasting 
our  Guest  Star  series  to  promote 
the  sale  of  Savings  Bonds.  It  is 


KEY  FIGURES  in  Defense  Bond 
drive  are:  (I  to  r)  Mr.  Harris,  di- 
rector of  advertising  and  promo- 
tion branch,  Savings  Bonds  Div., 
and  Mr.  Linehan,  chief  of  the  ad- 
vertising section. 


through  such  generous  support  of 
public  service  campaigns  of  all 
kinds  that  radio  has  won  the  loyal- 
ty of  its  audience,  and  has  become 
one  of  the  indispensable  elements 
of  our  American  life." 

Edmund  J.  Linehan,  advertising 
section  chief  of  the  division,  super- 
vises bond  advertising  in  all  media, 
including  Guest  Star  and  other 
radio  and  TV  material.  He  handles 
division  relations  with  the  Adver- 
tising Council,  the  eight  advertis- 
ing agencies  serving  as  a  task 
force,  and  all  national  media  and 
advertisers. 


AUDIO  FAIR,  slated  to  open  Oct.  29 
at  the  Hotel  New  Yorker,  N.  Y.,  will 
run  for  four  days  instead  of  three  as 
has  been  the  case  in  previous  years. 
Fair  is  held  annually  in  conjunction 
with  convention  of  the  Audio  Engi- 
neering Society. 
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ABC,  RWG  AGREE 

After  20-Day  Strike 

RADIO  WRITERS  GUILD  and 
ABC  worked  out  a  "mutually  satis- 
factory" settlement  July  21  and 
ended  a  20-day  old  strike  by  ABC 
news,  continuity  and  other  dra- 
matic writers.  Terms  of  the  set- 
tlement were  the  same  as  those 
agreed  upon  July  18  by  NBC  and 
CBS  [B*T,  July  21]. 

The  issue  in  dispute  that  delayed 
a  settlement  with  ABC  did  not 
concern  contract  terms,  an  RWG 
spokesman  said.  The  agreement 
with  CBS  and  NBC  included  an 
understanding  that  personnel  would 
be  restored  to  the  payroll  as  of 
July  16.  ABC  originally  would  not 
agree  to  this  concession,  he  added, 
but  after  discussion  on  July  21  a 
"mutually  satisfactory"  arrange- 
ment was  effected. 

The  new  contract,  to  run  until 
October  1953,  provided  for  a  $145- 
a-week  minimum  for  writers  with 
two  years'  experience.  After  Oct. 
1,  the  minimum  will  be  increased  to 
$150.  The  pact  also  calls  for  com- 
mercial fees  on  network  sponsored 
programs  and  for  a  $5  weekly  dif- 
ferential for  local  commercial 
shows  if  the  writer  has  52  weeks 
of  commercial  news  writing  expe- 
rience. 


Amateur  Rule 

PROPOSED  amendments  to  ama- 
teur rules  regarding  emergencies 
was  announced  July  23  by  the 
FCC.  Commission  proposed  to 
amend  Part  12  of  its  rules  by  pro- 
viding specific  frequency  bands 
within  the  number  already  allocat- 
ed for  amateur  use  to  be  used  only 
for  calling  and  answering  by  ama- 
teur stations  except  in  cases  of 
communications  emergency  when 
they  can  be  used  for  emergency 
traffic. 


FOUR  ACES 

WVCH  Plug  Brings  Stardom 

JAMES  M.  TISDALE,  general 
manager,  WVCH  Chester,  Pa.,  and 
Jimmy  Lynn,  WVCH  disc  jockey, 
have  watched  with  permissable 
pride  the  rise  of  the  Four  Aces  to 
their  rating  of  one  of  the  nation's 
top  quartet  recorders  of  popular 
songs. 

About  nine  months  ago,  the  Four 
Aces  brought  an  acetate  recording 
of  their  rendition  of  "Sin"  to  Mr. 
Lynn,  who  began  plugging  the 
tune.  The  tune,  written  by  two 
other  Chester  residents,  caught  on. 

A  fortnight  ago,  the  Four  Aces, 
who  have  won  national  fame 
through  their  recording  of  "Sin," 
came  home  to  Chester.  Before  a 
throng  of  25,000  assembled  in 
Chester  Park,  the  quartet  pre- 
sented Mr.  Lynn  a  gold  pin,  a  re- 
plica of  the  millionth  record  of 
"Sin,"  for  his  efforts  in  plugging 
the  song.  WVCH  recorded  the  pro- 
gram and  rebroadcast  it  the  fol- 
lowing day. 


NARTB  AGENDA 

Committee  Studies  Aug.  12 

AGENDA  for  the  1953  NARTB 
convention,  scheduled  for  April  29- 
May  2  in  Los  Angeles  [B*T,  July 
21]  will  be  discussed  when 
NARTB 's  convention  committee 
meets  Aug.  12  in  Washington. 

Meeting  will  hear  reports  >on 
Los  Angeles  facilities  and  pro- 
posed program  plans  from  Clair  R. 
McCollough,  WGAL  Lancaster, 
Pa.,  committee  chairman,  and  C.  E. 
Arney  Jr.,  NARTB  secretary- 
treasurer.  Both  returned  lately 
from  the  West  Coast. 

Both  the  management  and  engi- 
neering sessions  will  be  held  simul- 
taneously, as  in  the  past.  Conven- 
tion headquarters  will  be  the  Bilt- 
more  Hotel. 

Meeting  with  the  committee  will 
be  NARTB  President  Harold  E. 
Fellows,  Assistant  to  the  President 
Robert  K.  Richards,  Engineering 
Director  Neil  McNaughten  and  Mr. 
Arney. 

Committee  comprises  in  addi- 
tion to  Mr.  McCollough,  the  fol- 
lowing: Jack  Harris,  KPRC-TV 
Houston,  Albert  Johnson,  KOY 
Phoenix,  Howard  Lane,  WJJD  Chi- 
cago, H.  W.  Slavick,  WMC  Mem- 
phis; Calvin  J.  Smith,  KFAC  Los 
Angeles,  and  Hugh  B.  Terry,  KLZ 
Denver. 


URSI  Delegates  Named 

NINE-MAN  delegation  to  the  In- 
ternational Radio  Scientific  Union 
(URSI),  slated  to  convene  its  10th 
general  assembly  at  Sydney,  Aus- 
tralia, Aug.  11,  was  named  by  the 
State  Dept.  last  Tuesday.  The  del- 
egation comprises  representatives 
of  the  Defense  Dept.,  National  Bu- 
reau of  Standards,  Bell  Telephone 
Labs  and  American  universities. 
URSI  develops  various  studies  on 
radio-electricity,  and  brings  to- 
gether scientists  responsible  for  re- 
search "underlying  the  spectacular 
advances  in  electronics,  radar,  tel- 
evision and  other  applications  of 
radio  principles  and  techniques," 
the  State  Dept.  noted.  General 
sessions  will  highlight  the  assem- 
bly. 
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PROGRAM  DIRECTORY 

Prepared  by  NARTB 

'DIRECTORY  of  almost  300  open 

iend  radio  transcription  programs 
available  for  local  sponsorship  has 
been  issued  by  NARTB  and  sent 

:to  all  member  stations  as  part  of 

i  its  member  service. 

Listings,  the  first  issued  since 
March  1949,  were  compiled  from 
a  survey  of  28  producers  and  dis- 
tributors. Titles  are  arranged  under 

,  subject  categories  ("Adventure" — 
Variety")    and  contain   such  in- 
formation as  length,  title,  number 

i  of  episodes,  talent  and  idea,  pro- 
ducer and  minimum  cost.  Costs 
range  from  77  cents  (for  RCA's 
The  Name  You  Will  Remember) 
to  $13  (for  Ziv's  /  Was  a  Commu- 
nist for  the  FBI). 

The  directory  will  be  expanded 
and  revised  from  time  to  time. 


Film  Report 

( Continued  from  page  71 ) 


RADIO  BY  RADIO 

NARTB  Series  Progresses 


PAUL  WHITEMAN,  noted  orches- 
tra leader  and  ABC  vice  president, 
'is  the  principal  on  the  third  disc 
'in  the  Radio  on  the  Record  se- 
-ries  sent  to  400  radio  stations 
which  have  subscribed  to  this 
NARTB  campaign.  Campaign  start- 
Jed  last  April  with  H.  V.  Kalten- 
born  as  the  first  luminary  record- 
ed. CBS  News  Commentator  Ed- 
ward R.  Murrow  was  featured  on 
the  second  disc  sent  out  in  May. 
.  Backing  up  the  Whiteman  side 
,of  the  disc  are  one-minute  spots 
(on  the  power  of  radio  by  James 
.EL  Carmichael,  president,  Capital 
Airlines;  William  J.  Grede,  presi- 
dent, National  Assn.  of  Manufac- 
turers; Pyke  Johnson,  president, 
Automobile  Safety  Foundation,  and 
Morgan  Beatty,  NBC  news  com- 
mentator. 

I  Nine  more  transcriptions  are 
scheduled  to  be  sent  to  the  partici- 
pating stations.  This  will  round  up 
;he  NARTB-sponsored  campaign 
;o  sell  radio  by  radio.  Programs 
;ire  produced  by  Drex  Hines, 
pressed  by  Columbia  Records  and 
sold  to  stations  at  cost. 
\  Oscar  Elder,  NARTB  assistant 
lirector  of  public  affairs,  is  super- 
vising the  series. 


duction  starts  in  Hollywood  in  late 
fall.  Radio  version  also  is  being 
prepared. 

Frank  Wisbar  Productions,  Holly- 
wood, has  started  production  on  11 
new  half-hour  films  for  NBC-TV 
Fireside  Theatre.  The  series,  spon- 
sored by  Procter  &  Gamble  Co., 
resumes  Tuesday,  Sept.  30  in  the 
9-9:30  p.m.  (EDT)  time  slot.  The 
agency  is  Compton  Adv.  Inc., 
Hollywood. 

Production  began  in  Paris  last 
week  on  the  1952-53  television  film 
series  of  Foreign  Intrigue.  Pro- 
ducer Sheldon  Reynolds  announced 
he  would  shoot  the  first  four  films 
in  Paris,  shift  production  to  Stock- 
holm later  in  the  summer  and  ulti- 
mately expects  to  have  two  com- 
panies operating  simultaneously  by 
fall. 

Mr.  Reynolds  said  he  has  changed 
the  format  of  Foreign  Intrigue  to 
include  three  leads  instead  of  two 
— Jerome  Thor  and  Sydna  Scott — 
because  of  the  heavy  schedule  of 
Mr.  Thor  and  the  two  production 
companies.  Mr.  Reynolds  will  serve 
as  producer  for  both  companies 
and  write  portions  of  the  scripts. 

Illustrate  Inc.,  Hollywood,  is  com- 
pleting 13  quarter-hour  stop-action 
films,  The  Search  for  Christ,  to  be 
released  to  TV  and  churches.  The 
series,  highlighting  the  Biblical 
period,  is  the  proposed  basis  for 
a  Sunday  School  of  the  Air  pro- 
gram. Bob  Bruce  is  writer-narrator 
and  Jack  Boyd  is  the  director. 

Princeton    Film    Center   Inc.  has 

completed  a  film  on  television  for 
American  Telephone  &  Telegraph 
Co.  Ten-minute  presentation  fea- 
tures Dr.  N.  F.  Strieby,  noted  lec- 
turer, and  will  be  distributed  for 
theatrical  and  non-theatrical  show- 
ings, including  TV  in  the  U.  S.  and 
Canada. 

*    *  * 

Roy  Rogers  Productions,  Holly- 
wood, is  completing  two  more  half- 
hour  films  in  NBC-TV  Roy  Rogers 
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series,  produced  by  Jack  Lacey: 
"The  Ride  of  the  Ranchers"  by 
Mike  Raison  and  "The  Hijackers" 
by  William  Lively,  both  assigned  to 
director  Bob  Walker. 

Film  People  .  .  . 

Glenn  Miller,  production  manager 
for  Horace  Heidt  Productions, 
joined  Filmcraft  Productions,  Hol- 
lywood, as  assistant  production 
supervisor.  Paul  Schmutz  Jr.,  with 
firm's  production  department,  has 
been  named  assistant  technical 
supervisor. 

Endre  Bohem,  producer  with  Para- 
mount Pictures,  joins  Screen  Gems 
Inc.,  Hollywood,  subsidiary  of  Co- 
lumbia Pictures,  as  associate  pro- 
ducer to  Jules  Bricken  on  NBC- 
TV  Ford  Theatre  TV  film  series. 

Maurice  Tombragel,  motion  pic- 
ture and  TV  writer,  signed  a  year's 
contract  with  William  F.  Broidy 
Productions  Inc.,  Hollywood,  to  pre- 
pare scripts  for  Trail  Blazers,  half- 
hour  TV  film  series  starring  Alan 
Hale  Jr. 

George  Jenkins  signed  to  direct 
CBS-TV  Four  Star  Playhouse, 
sponsored  by  Singer  Sewing  Ma- 
chine Co.,  New  York,  starting  Sept. 
11.  Half-hour  film  series,  distrib- 
uted by  Official  Films,  will  be  pro- 
duced by  Don  Sharpe  and  star 
Rosalind  Russell,  Charles  Boyer, 
Dick  Powell  and  Joel  McCrea  on  a 
rotating  basis.  Cost  of  time  and 
talent  for  first  26  films  is  reported 
in  excess  of  $1,250,000. 

Edmund  Gwenn,  1947  Motion  Pic- 
ture Academy  Award  winner, 
signed  by  Screen  Gems  Inc.,  Holly- 
wood, to  star  in  "Snow  Image," 
half-hour  film  in  NBC-TV  Ford 
Theatre  series.  The  story  by  Na- 
thaniel Hawthorne  is  being  adapted 
by  Edward  Hope,  novelist  and 
short  story  writer. 

Aram  Katcher,  radio-film  actor, 
has  been  signed  by  Edward  Lewis 
Productions,  Hollywood,  to  portray 
Mr.  Kolo,  principal  in  Affairs  of 
China  Smith,  series  of  52  half -hour 
TV  films  starring  Dan  Duryea. 
The  pilot  film  has  already  ap- 
peared on  CBS-TV  Schlitz  Play- 
house of  Stars. 

Harry  H.  Thomas,  member  of  board 
of  directors  in  charge  of  domestic, 
foreign,  TV  and  theatrical  sales 
activities  for  Souvaine  Selective 
Pictures,  New  York,  in  Hollywood 
to  arrange  for  West  Coast  distri- 
bution facilities. 


Oliver  A.  Unger,  executive  vice- 
president  in  charge  of  feature  films 
for  Snader  Telescriptions  Sales 
Inc.,  New  York  office,  has  added 
duties  of  acquiring  and  handling 
the  new  productions  of  independent 
producers  for  TV  distribution. 


TORONTO  SURVEY 

Made  by  Penn  McLeod  Assoc. 

RESULTS  of  a  new  type  coinci- 
dental saturation  survey  at  To- 
ronto were  shown  to  radio  execu- 
tives July  23  by  Penn  McLeod 
Assoc.,  Toronto  and  Montreal,  and 
subsequently  the  research  firm  will 
make  similar  surveys  each  three 
months. 

Under  the  study,  researchers 
called  every  14th  name  in  the  To- 
ronto telephone  book,  evenings  and 
daytime,  for  a  seven-day  week.  A 
similar  survey  is  to  be  made  at 
Montreal  and  plans  call  for  simul- 
taneous surveys  in  major  Canadian 
cities  this  fall. 

In  small  cities  almost  every 
name  in  the  telephone  book  will 
be  caUed.  Plans  also  call  for  a  fall 
TV  town  study  of  Toronto  TV  and 
non-TV  homes  to  find  social  ten- 
dencies, listening,  viewing  habits 
and  other  data. 

Penn  McLeod  Research  Inc.  has 
been  formed  in  the  U.  S.  and  simi- 
lar surveys  there  are  to  be  start- 
ed this  fall.  Temporary  firm  head- 
quarters are  at  the  Roosevelt  Ho- 
tel, New  York.  Requests  have  been 
made  for  studies  of  the  Buffalo 
and  New  York  areas. 


STANDARD  Radio  Transcription 
Services  Inc.  has  added  KPAT  Pampa, 
Tex.,  KMUS  Muskogee,  Okla.  and 
CKNW  New  Westminster,  B.  C,  to 
stations  subscribing  to  Standard  Pro- 
gram Library.  Contract  with  KOCY 
Oklahoma  City  has  been  renewed. 


) 


WSYR's  Local 
Radio  Sales 

UP  39% 

For  the  period  ending  April  - 
30,  WSYR's  local  radio  sales 
were  39%  ahead  of  1951. 
The  local  advertisers  re- 
sponsible for  this  increase 
are  the  ones  in  the  best 
position  to  test  the  effective- 
ness of  all  media.  They 
know  which  advertising 
keeps  the  cash  registers 
ringing. 

National  Spot 
Advertisers 

TAKE  NOTE 

Write,  Wire,  Phone  or  Ask 
Headley-Reed 

MUSE 

NBC  Affiliate 

570  KC 

WSYR-AM-FM-TV 
The  Only  Complete  Broad- 
cast Institution  in  Central 
New  York 
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Our  Respects  to 

(Continued  from  page  48) 

uated  with  his  original  class. 

Since  his  home  was  in  New  York, 
that  appeared  a  logical  place  to 
start  a  career.  He  soon  lined  up  a 
job  in  Wall  St.,  spending  14  years 
in  the  canyon  as  research  statisti- 
cian, conductor  of  economic  and 
financial  studies  and  finally  bond 
salesman.  During  the  '30s,  things 
slowed  down  to  a  walk  in  Wall  St., 
leading  Mr.  Allerton  into  manage- 
ment and  sales  engineering.  Most 
of  the  time  he  operated  his  own 
consulting  business. 

Along  came  another  war,  and 
again  a  call  to  service.  This  time 
he  became  a  management  con- 
sultant to  the  War  Dept.,  Quarter- 
master Corps,  concentrating  on  pro- 
curement and  warehousing. 

In  1945  he  left  the  War  Dept.  to 
join  Crossley  Inc.,  research  firm 
conducting  the  program  popularity 
studies  for  Cooperative  Analysis  of 
Broadcasting.  CAB  was  financed 
jointly  by  American  Assn.  of  Ad- 
vertising Agencies  and  Assn.  of 
National  Advertisers. 

Next  post-war  stop  was  Free  & 
Peters,  one  of  the  first  and  largest 
of  the  major  station  representa- 
tive firms.  If  there's  one  place  to 
get  a  quick  education  in  the  hard 
facts  of  radio  sales,  it's  in  the  office 
of  a  representative.  Having  learned 
much  about  the  network  side  of 
radio  at  CAB,  Mr.  Allerton  ab- 
sorbed the  other  side  of  the  story 


the 
player 


Capitol9 s  new, 
low-cost  open  end 
dramatic  show 

15  minute  dramas  — mystery, 
comedy,  adventure,  westerns 
—  easier  to  program 

—  easier  to  sell! 

Audition  discs  and 
brochures  available  now! 

CAPITOL  RECORDS 

Distributing  Corp. 

BROADCAST  SALES  DIVISION 
1453  No.  Vine,  Hollywood  28,  Calif. 
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NATIONAL  NIELSEN-RATINGS 
TOP  RADIO  PROGRAMS 
(Total    U.    S.    Area,    Including  Small-Town, 
Farm    and    Urban   Homes   and  including 
Telephone  and  Non-Telephone  Homes) 
EXTRA-WEEK 
June  8-14,  1952 
EVENING,  ONCE-A-WEEK 


Current 

Rating 

Current 

Homes 

Rank 

Program 

% 

1 

You  Bet  Your  Life  (NBC) 

7.6 

2 

Broadway  Is  My  Beat  (CBS) 

7.2 

3 

Romance  (CBS) 

6.7 

4 

Fibber  McGee  &  Molly  (NBC) 

6.6 

5 

Dr.  Christian  (CBS) 

6.2 

6 

Big  Story  (NBC) 

6.0 

7 

Walk  A  Mile  (CBS) 

5.9 

8 

Lineup,  The  (CBS) 

5.3 

9 

Great  Gildersleeve  (NBC) 

5.3 

10 

Bob  Hope  (NBC) 

5.3 

Homes  reached  during  all  or  any 

part  of 

the  program,  except  for  homes  listening  only 
1   to  5  minutes. 

Copyright  1952  by  A.  C.  NIELSEN  Co. 


as  research  director  at  F&P. 

One  of  his  larger  achievements 
was  preparation  of  a  spot  sales 
manual  covering  25  years  of  broad- 
casting. That  was  followed  by  an 
analysis  of  the  television  situation 
— a  1946  study  that  was  widely 
circulated  and  laid  out  the  course 
of  the  visual  medium  with  pro- 
phetic accuracy. 

All  the  time  Mr.  Allerton  was 
nursing  the  idea  of  entering  the 
advertising  agency  field  as  a  mar- 
ket research  specialist.  He  ob- 
served an  acute  need  for  authentic 
material  to  be  used  in  evaluating 
media  against  each  other.  The  idea 
led  finally  to  Abbott  Kimball  Co., 
New  York  agency,  as  director  of 
marketing  and  research.  After  a 
group  in  the  agency  decided  to 
start  its  own  firm  —  Wyley, 
Frazee  &  Davenport — he  wound  up 
at  one  of  the  nation's  major  ad- 
vertising agencies,  William  Esty 
&  Co.,  working  on  new  business. 
That  connection  led  to  the  NARTB 
research  post. 

Mr.  Allerton  is  a  member  of  the 
American  Marketing  Assn.  He 
married  Lucy  G.  Stoughton,  New 
York,  three  years  after  graduating 
from  college.  They  have  three 
children. 


CHUM  Interests 

JOHN  PART,  president  of  CHUM 
Toronto,  has  bought  one-third 
stock  in  the  station  from  E.  A. 
By  worth,  Toronto,  one  of  three 
owners  who  each  controlled  one- 
third  of  the  shares.  Mr.  Part 
bought  his  second  third  interest  for 
$100,000  and  now  owns  station  with 
R.  T.  Fulford.  Both  Messrs.  Part 
and  Fulford  operate  proprietary 
medicine  firms  which  use  time  on 
CHUM. 


WCMB  Joins  MBS 

WCMB  LeMoyne,  Pa.,  becomes  af- 
filiated with  MBS  Aug.  3,  it  was 
announced  last  week  by  General 
Manager  Ed  K.  Smith.  Station, 
which  operates  24  hours  a  day,  is 
on  1460  kc  with  5  kw  power  and 
is  considered  a  Harrisburg  outlet. 
MBS  at  present  shares  affiliation 
with  NBC  on  WKBO  Harrisburg. 


WCFM  PROFIT 

Reports  First  Since  '48 

WCFM  (FM)  Washington,  D.  C, 
a  cooperative  station,  is  operating 
at  a  profit  for  the  first  time  since 
it  took  the  air  in  1948,  "thus  be- 
coming one  of  the  first  FM-only 
stations  ...  on  the  plus  side  of 
the  ledger,"  it  was  announced  last 
week. 

A  quarterly  financial  report, 
first  issued  since  the  station  under- 
went reorganization  last  March, 
reported  a  net  income  in  each  of 
the  three  months  ending  May  31. 
Management  of  WCFM  was  taken 
over  by  Leon  Loeb,  owner-operator 
of  Sound  Studios  Inc.,  Washington. 

Mr.  Loeb,  who  was  asked  by 
stockholders  to  assume  WCFM 
management,  brought  about  a  cash 
income  -  over  -  expense  balance  of 
$1,048  by  reducing  number  of  en- 
gineers, announcers  and  other 
staff  personnel,  it  was  said.  Pro- 
gramming has  not  been  impaired 
by  the  slash,  Mr.  Loeb  stressed. 
WCFM  claims  a  listening  audience 
of  30,000  in  the  Washington  area 
and  at  other  points  in  Virginia, 
West  Virginia  and  Maryland. 


RADIO  ARCHIVES 


Sought  by  Haverlin 

RADIO  PIONEERS  is  asking  the 
help  of  all  broadcasters  in  as- 
sembling a  permanent  collection  of 
"photographs  and  other  memora- 
bilia" to  preserve  for  posterity 
something  of  the  early  days  of 
radio. 

Photographs  and  other  material 
should  be  sent  to  Carl  Haverlin, 
president,  Broadcast  Music  Inc., 
580  Fifth  Ave.,  New  York  19,  N.  Y. 
Mr.  Haverlin  is  chairman  of  the 
project  committee  of  the  New  York 
Chapter  of  the  Radio  Pioneers. 
Materials  sent  will  be  carefully 
cared  for,  Mr.  Haverlin  said. 
Copies  will  be  made  of  origi- 
nals of  the  materials  sent  and 
the  originals  returned  when  re- 
quested, it  was  added.  The  ac- 
cumulated material  eventually  will 
be  housed  in  a  suitable  shrine,  with 
an  inscription  stating  by  whom  the 
article  was  contributed,  or  lent. 


COPYRIGHT  LAW 

Truman  Signs  Bill 

AMENDMENT  to  the  copyright 
Law  (HR  3589),  which  extends 
copyright  protection  to  literary 
non-dramatic  works  [B»T,  July 
21,  14],  was  signed  by  President 
Truman  last  week.  Bill,  fathered 
by  Rep.  Joseph  R.  Bryson^  (D 
S.  C),  became  Public  Law  575  with 
the  President's  signature.  It  goes 
into  effect  Jan.  1,  1953. 

Unwitting  infringement  by  a 
broadcaster  makes  him  liable  to  a 
fine  of  not  more  than  $100.  Where 
copyrights  are  infringed  purposely, 
the  law  specifies  a  penalty  of  $1,000 
and/or  a  year  in  jail.  Civil 
damages  up  to  $5,000  also  are  per- 
mitted. 


BUDGET  CUT 

Forces  'Review'  Off  Air 

CONGRESSIONAL  cut  in  the  De- 
fense Dept.'s  1953  budget  funds  for 
public  information  "prestige" 
shows  resulted  in  the  cessation  of 
Armed  Forces  Review  last  week, 

The  MBS  sustainer,  which  has 
been  on  the  air  for  the  past  13 
months,  was  dropped  after  last 
Friday's  broadcast  because  of  a 
"recent  reduction  in  staff  strength 
and  budget,"  according  to  Charles 
Dillon,  chief  of  the  department's 
Radio-TV  Branch,  Office  of  Public 
Information. 

This  was  the  second  such  pro- 
gram to  leave  the  air  in  recent 
months,  although  for  different  rea- 
sons. Defense  Report  was  dropped 
with  the  suspension  of  the  LBS 
network  last  May.  Mr.  Dillon  said 
his  branch  will  continue  production 
of  Time  for  Defense  on  ABC  radio 
and  Pentagon-Washington  on  the 
DuMont  TV  network.  All  programs 
are  aired  by  the  networks  as  pub- 
lic service  features. 

In  announcing  the  Review  cur- 
tailment, Mr.  Dillon  praised  Mutual 
for  its  presentation  of  the  docu- 
mentary-musical series  and  ex- 
pressed regret  it  had  to  be  dropped. 
Also  affected  by  the  money  reduc- 
tion is  Defense  News  for  Women, 
a  monthly  newsletter  for  women 
broadcasters.  Cutbacks,  however, 
were  not  as  stringent  as  first  esti- 
mated [B*T,  July  7,  May  26]. 
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ONLY  A  COMBINATION 
OF  STATIONS  CAN 
COVER  GEORGIA'S 
MAJOR  MARKETS 


ATLANTA  ^fe 


represented 
SAVANNAH  .nd,.,rf„ol/,  onrf 

OS  o  group  by 


THE    KATZ    AGENCY,  INC. 
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TYPE  312 


WATT  TRANSMITTER 


The  CONTINENTAL  Type  312  is  a  250  watt  AM 
Transmitter  in  which  the  design  is  entirely  new  and 

^different.  Extreme  simplification  of  circuitry  with 

V. 

.  unexcelled  performance  are  its  most  important  features. 
jExtremely  low  values  of  both  RMS  and  Inter- 
modulation  distortion  are  obtainable. 

,i 

Only  two  RF  stages  following  the  crystal  oscillator 
>f  ire  utilized.  The  first  of  these  is  fixed  tuned  for 

he  entire  broadcast  range  of  540  to  1600  KC  and  the 

mtput  stage  has  only  one  control  to  cover  the  entire 
|  /ange.  The  transmitter  has  one  other  control  —  the  output 

oading  control.  Since  tetrode  type  tubes  are  used, 
lAhe  necessity  for  neutralizing  circuits  is  eliminated. 


The  Type  312  Transmitter  is  contained  in  one 
)f  CONTINENTAL'S  new,  all  aluminum  cabinets.  This 
abinet  is  of  special  unified,  frameless  design  and 
ncorporates  the  well-known  Transview  styling  together 
vith  functional  features  that  afford  maximum 
iccessibility,  shielding  and  circulation 
•f  cooling  air. 


S3$ 


MANUFACTURING  COMPAN 


4212  S.  BUCKNER  BLVD. 


DALLAS  10/  TEXAS 


CC  actions  jft^ 


JULY  18  THROUGH  JULY  24 


CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.  synchronous  amplifier  vis. -visual 
STA-special  temporary  authorization 


cond. -conditional 
LS-local  sunset 
mod. -modification 
trans. -transmitter 
unl.-unlimited  hours 
CG-conditional  grant 


SSA-special  service  authorization 

Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 
roundup  of  new  station  and  transfer  applications,  begin  on  page  87. 


July  18  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Extension  of  Completion  Date 

KJNO  Juneau,  Alaska — Mod.  CP,  as 
modified,  which  authorized  new  AM 
for  extension  of  completion  date. 

KPOL  Los  Angeles — Mod.  CP,  as 
modified,  which  authorized  new  AM 
for  extension  of  completion  date. 

WBRY  Waterbury,  Conn.— Mod.  CP, 
as  modified,  which  authorized  replace- 
ment of  ant.  and  changes  in  DA  and 
ground  system  for  extension  of  com- 
pletion date. 

KCBS-FM  San  Francisco — Mod.  CP 
which  authorized  new  FM  for  exten- 
sion of  completion  date  to  3-1-53. 

License  for  CP 
KRAI    Craig,  Col.— License   for  CP 
which  authorized  installation  of  new 
trans. 

AM— 1240  kc 
WDUN     Gainesville,     Ga.  —  CP  to 

change  frequency  from  1400  kc  to 
1240  kc. 

Modification  of  CP 
KGNO  Dodge  City,  Kan.— Mod.  CP 


FOR  FINEST  TAPE  RECORDING 

WLAP 

Lexington,  Ky. 


—  FIRST  CHOICE 
OF  ENGINEERS! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
require — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE  — EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 

Recorder  in  one  case  — 
Amplifier  in  the  other.  Easy 
handling  —  compact! 

QUICKLY  RACK  MOUNTED 

Units  con  be  combined  for 
studio  operation  of  portable 
equipment. 

CONSOLE  OR  CONSOLETTE 

Operation  available  by  com- 
bining units  in  rich  Magne- 
corder  cabjnets. 


Mognetord,  Inc.,  360  H.  Michigan  Ave.,  Chicago  1,  III. 
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which  authorized  increase  power,  new 
trans,  and  DA-DN,  to  change  from 
DA-DN  to  DA-N. 

KXEL-FM  Waterloo,  Iowa— Mod.  CP 
which  authorized  changes  in  station  to 
change  type  of  ant.  and  ERP  and  de- 
crease ant.  height. 

Modification  of  License 
WCMB  Lemoyne,  Pa. — Mod.  license 
to  specify  station  location  as  Harris- 
burg,  Fa.,  and  Lemoyne  and  add  main 
studio  at  Harrisburg. 

License  for  CP 
WPAW  Pawtucket,  R.  I. — License  for 
CP  which  authorized  change  in  fre- 
quency, increase  in  power,  installation 
of  new  trans,  and  changes  in  ant.  and 
ground  system. 

Reinstatement  of  CP 
WLAB    (FM)    Lebanon,    Pa.— Rein- 
statement of  CP,  as  modified  and  rein- 
stated, which  authorized  new  FM  which 
expired  7-4-52. 

Change  ERP 
WKOK-FM     Sunbury,     Pa.— CP  to 

change  ERP  from  4.4  kw  to  6  kw;  ant. 
to  Andrew  Type  1308,  8-sec;  ant. 
height  above  average  terrain  to  782  ft. 

July  18  Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
By  Comr.  Robert  T.  Bartley 

Fred  Birch  (Transferor),  The  Fair- 
mont Corp.,  (Transferee)  —  Granted 
joint  petition  for  dismissal  of  applica- 
tion for  transfer  of  control  of  KFBB 
Great  Falls,  Mont. 

WOBT  Rhinelander,  Wis. — Granted 
petition  to  amend  application  for  pur- 
pose of  revising  DA  and  to  supply 
coverage  data  with  respect  thereto. 

By  Hearing  Examiner 
Elizabeth  C.  Smith 
WVOP  Vidalia,  Ga.— Granted  peti- 
tion to  amend  application  to  reflect 
non-network  operation  for  WVOP,  to 
reopen  record  for  admission  of  certain 
exhibits  in  evidence  and  made  part  of 
record  in  this  proceeding,  and  record 
then  closed. 

By  Hearing  Examiner  Fanney  N.  Litvin 
WMRO  Aurora,  111.— Granted  peti- 
tion for  continuance  of  hearing  in  pro- 
ceeding re  application  for  renewal  of 
license  from  July  21,  to  August  11, 
1952,  in  Washington,  D.  C,  and  for  ac- 
ceptance of  late  filing  of  appearance 
by  aplicant. 

July  21  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Extension  of  Completion  Date 
WRSW   Warsaw,   Ind.— Mod.   CP,  as 
modified,   which   authorized   new  AM 
for  extension  of  completion  date. 

AM— 1580  kc 
WPAC  Patchogue,  N.  Y. — CP  to  in- 
crease power  from  250  w  to  1  kw  and 
type  of  trans. 

License  for  CP 
WKOV   Wellston,   Ohio— License  for 
CP  which  authorized  new  AM. 

Modification  of  CP 
WRAP   Norfolk,   Va.— Mod.    CP,  as 
modified,  which  authorized  new  AM  to 
move  ant.  tower  approx.  483.5  ft.  due 
west  and  increase  heights. 

TENDERED  FOR  FILING 
Change  Antenna  System 


WVOK    Birmingham,    Ala.— CP  to 

make  changes  in  ant.  system. 

Change  ERP 
WJBK-TV   Detroit,  Mich.— Mod.  CP 
to  change  ERP  from  3  kw  vis.  1.5  kw 
aur.  to  100  kw  vis.  50.1  kw  aur. 

July  21  Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
By  Comr.  Robert  T.  Bartley 

KHIT  Lampasas,  Tex. — Granted  peti- 
tion for  continuance  of  hearing  in  pro- 
ceeding re  application  for  renewal  of 
license  from  July  28  to  September  15, 
1952,  at  Washington,  D.  C. 

King  Cotton  Broadcasting  Co.,  Clay- 
ton, N.  C. — Granted  petition  for  dis- 
missal without  prejudice  of  application. 

WBBB  Burlington,  N.  C— Granted 
petition  for  removal  of  application 
from  hearing  docket  and  return  of  ap- 
plication to  the  processing  line. 

E.  L.  Scott,  J.  J.  Siegel,  et  al  (Trans- 
ferees) Farmers  Bcstg.  Service  Inc., 
(Transferors  &  Licensee)  WELS  Kin- 
ston,  N.  C. — Passed  over  motion  to  dis- 
miss application. 

Radio  &  News  Inc.,  Sweetwater,  Tex. 
— Granted  petition  for  extension  of 
time  from  July  21  to  August  11,  1952, 
to  file  exceptions  to  the  initial  decision 
issued  in  the  proceeding  upon  applica- 
tion of  Lyman  Brown  Enterprises, 
Brownwood,  Tex.,  for  CP 

Town  &  Farm  Co.  Inc.,  Columbia,  Mo. 
— Granted  petition  to  amend  applica- 
tion to  specify  operation  with  5  kw  D, 
1  kw  N,  using  D  ant.  N  and  unl.  in 
lieu  of  present  operation  with  5  kw  D, 
submission  of  supporting  coverage  data, 
and  retention  of  application,  as 
amended,  on  hearing  docket. 

Chief,  Broadcast  Bureau — Granted  re- 
quest for  extension  of  time  to  July  25, 
1952,  within  which  to  file  petition  for 
review  of  the  examiner's  ruling  in  pro- 
ceeding re  applications  of  North  Shore 
Bcstg.  Co.  Inc.,  Evanston,  111.  and 
Rock  River  Bcstg.  Co.,  Rockford,  111. 

July  22  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Change  Transmitter  Location 

WISH  Indianapolis,  Ind. — CP  to  make 
changes  in  DA  and  move  trans.  450  ft. 
SE  of  present  site. 

AM— 1010  kc 

KLAS  Las  Vegas,  Nev. — CP  to  change 
from  1230  kc  250  w  to  1010  kc  1  kw-N 
5  kw-D;  install  new  trans,  and  DA-N. 
Modification  of  CP 

KTRW  Tacoma,  Wash.— Mod.  CP 
which  authorized  new  AM  for  approval 
of  ant.,  trans,  location  as  NE  corner  of 
Allenmore  Golf  Course,  580  ft.  S.  19th 
St.,  Tacoma. 

Renewal  of  License 

Following  stations  request  renewal 
of  license: 

WNGO  Mayfield,  Ky.;  WVLK  Ver- 
sailles, Ky. 

Change  ERP 
WIVY-FM    Jacksonville,  Fla.— Mod. 
CP    which    authorized    new    FM  to 
change  ERP  from  3.3  kw  to  2.44  kw. 
Request  CP 
WJKO-FM  Springfield,  Mass.— CP  to 
replace  CP  which  authorized  new  FM 
which  expired  7-5-52. 

Extension  of  Completion  Date 
WHAT-FM  Springfield,  Mass.— Mod. 
CP  which  authorized  new  FM  for  ex- 
tension of  completion  date  to  2-10-53. 
Change  ERP 
WNBT  (TV)  New  York— CP  to  change 


ERP  from  5.2  kw  vis.  4.27  kw  aur.  to 
30  kw  vis.  15  kw  aur. 

July  22  Decisions  .  .  . 

BY  BROADCAST  BUREAU 
Sign  Off  Authority 
WGAT  Utica,  N.  Y. — Granted  re- 
quest for  authority  to  have  regular 
sign  off  period  at  8  p.m.  EST  until 
able  to  secure  first  class  operators,  for 
period  not  to  exceed  90  days. 

Extension  of  Authority 
ABC  New  York — Granted  extension 
of  authority  to  transmit  programs  to 
CFCF  and  CBL  and  Canadian  Bcstg. 
Corp.  for  period  beginning  June  2, 
1952,  and  ending  June  2,  1953. 

NBC  New  York — Granted  extension 
of  authority  to  transmit  programs  to 
CBL  and  CBM  and  other  stations  under 
the  control  of  Canadian  Bcstg.  Corp. 
for  period  beginning  9-15-52. 

Change  Operating  Hours 
KLOK  San  Jose,  Calif. — Granted  li- 
cense   covering    change    in   hours  of 
operation,  installation  of  DA-N,  changes 
in  ground  system  and  trans,  location. 

License  Granted 
WOWO-FM  Fort  Wayne,  Ind.— Grant- 
ed license  covering  changes  in  exist- 
ing FM:  96.1  mc,  16.5  kw,  500  ft. 

Change  Transmitter  Location 
WLBS    Birmingham,    Ala. — Granted 
CP  to  change  trans,  location. 

Change  Transmitter  Type 
WCRL  Oneonta,  Ala. — Granted  mod. 
CP  to  change  type  of  trans. 

Change  Transmitter  Location 
KVLC  Little  Rock,  Ark.— Granted  CP 
to  change  trans,  location  and  install 
new  ant.  and  ground  system. 

Increase  Tower  Height 
WMC  Memphis,  Tenn. — Granted  mod. 
CP  to  increase  height  of  NW  tower  of 
directional  array. 

Deletion  Request 
WELI  -  FM    New    Haven,    Conn.  — 

Granted  request  for  deletion  of  station 
as  of  6-23-52  and  dismissed  pending 
application  for  mod.  CP. 

Cancel  License 
WGAA-FM  Cedartown,  Ga.— Granted 
request  to  cancel  license  and  delete  FM. 

License  Granted 
KHJ-FM  Hollywood,  Calif.— Granted 
license   covering   changes  in  existing 
FM:  101.1  mc,  16.8  kw;  2950  ft. 

Extension  of  Completion  Date 
WBAL-TV  Baltimore,  Md.— Granted 

mod.  CP  for  extension  of  completion 

date  to  8-19-52. 

KJNO  Juneau,  Alaska — Granted  mod. 

CP  for  extension  of  completion  date 

to  10-15-52. 

WCBS-TV  New  York— Granted  mod. 

CP  for  extension  of  completion  date  to 

1-1-53. 

WRGA-FM  Rome,  Ga.— Granted  mod. 
CP  for  extension  of  completion  date  to 
10-15-52. 

WQAM-FM  Miami,  Fla.  —  Granted 
mod.  CP  for  extension  of  completion 
date  to  10-29-52. 

WILD  Birmingham,  Ala. — Granted 
mod.  CP  for  extension  of  completion 
date  to  12-31-52. 

WERH  Hamilton,  Ala.— Granted  mod. 
CP  for  extension  of  completion  date 
to  2-8-53. 

KMYC-FM  Marysville,  Calif.— Grant- 
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— Established  1926 — 
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Laboratories  Great  Notch,  N.  J. 
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Member  AFCCE  • 
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Member  AFCCE* 
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CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE* 


MclNTOSH  &  INGUS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 
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Washington  5,  D.  C. 
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CONSULTING  RADIO  ENGINEERS 
5010   Sunset  Blvd. 
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ad  mod.  CP  for  extension  of  completion 
date  to  9-14-52. 

July  23  Applications  •  •  • 

ACCEPTED   FOR  FILING 
FM— 96.7  mc 
WKOP-FM  Binghamton,  N.  Y.— Mod. 
CP    which    authorized    new    FM  to 
change  frequency  to  96.7  mc;  ERP  to 
.41225  kw. 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE  * 


JOHN  CREUTZ 
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WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
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Executive  1230 — Executive  SS51 
(Nights-holirlays,  Lockwood  5-1819) 
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JOHN   B.  HEFFELFINGER 

815  E.  83rd  St.  Hi  land  7010 
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Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


Extension  of  Completion  Date 
WSAI-FM  Cincinnati,  Ohio— Mod.  CP 
as  modified  which  authorized  new  FM 
for  extension  of  completion  date  to 
2-13-53. 

Modification  of  License 
KEPH  Ephraim,  Utah — Mod.  license 
to  change  name  to  Utah  State  Agri- 
culture College — Snow  branch,  junior 

(Continued  on  page  87) 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — $2.00  minimum 
All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Salesman 


Progressive  salesman  wanted  immedi- 
ately by  5000  watt  non-directional  day- 
time 1000  watt  directional  nighttime 
station  with  network  affiliation  in  large 
southeastern  city.  Exceptional  oppor- 
tunity for  aggressive  man  with  good 
radio  background  and  a  proven  sales 
record.  State  full  particulars  and  sub- 
mit photo  with  reply  Box  656P, 
BROADCASTING  .  TELECASTING. 

Radio  salesman  for  Texas  station.  Sal- 
ary plus  commission.  Good  market, 
progressive  town.  Box  759P,  BROAD- 
CASTING •  TELECASTING. 

Florida  coast  station.  Hard-hitting 
salesmanager  to  do  competitive  selling. 
No  desk  pilots  wanted.  Send  photo, 
references,  experience.  Box  782P, 
BROADCASTING  •  TELECASTING. 

Wanted:  Salesman-newsman.  Experi- 
ence secondary,  will  train.  More  inter- 
ested in  hard-worker  with  adequate 
education  and  capabilities.  Southwest. 
Write  Box  824P,  BROADCASTING  . 
TELECASTING. 

Salesman,  100,000  New  England  city; 
prefer  man  ready  for  larger  market. 
Excellent  account  list.  Good  guarantee. 
Box  825P,  BROADCASTING  •  TELE- 
CASTING. 

Salesman.  Established  New  England 
network  radio  station,  alone  in  the 
market  with  TV  pending,  seeks  sales- 
man. Man  selected  will  be  given  active 
accounts,  and  a  draw  against  commis- 
sion. Must  be  sincere,  personable,  and 
energetic.  No  dreamers,  or  world- 
beaters,  please.  Apply  by  letter,  stating 
age,  education,  and  experience.  Apply 
Box  804P,  BROADCASTING  •  TELE- 
CASTING. 


HEAVY 
TRAFFIC . . . 


in  classified  advertising  response  neces- 
sitates the  handling  charge  of  $1.00  for 
BULK  application  material  (NOT  LETTERS) 
such  as  discs,  tapes,  etc. 

Please  send  remittance  sepa- 
rately to  the  attention  of  the  Classified 
Advertising  Department,  BROADCAST- 
ING •  TELECASTING,  870  National  Press 
Bldg.,  Washington  4,  D.  C,  with  an 
explanatory  note,  preferably  via  per- 
sonal  check  or  money  order. 

»»»»»»»»»»»»«««««««««««« 


Help  Wanted  (Cont'd) 

Saleman  for  an  area  where  radio  is 
dominant  medium.  Consideration  given 
to  all-round  radio  man  who  believes 
he  is  ready  to  move  into  sales.  Higher 
salary  if  experienced  in  sales.  Even 
more  for  a  sports  announcer  with  first 
phone.  Station  in  Williamette  Valley  in 
Pacific  Northwest.  Airmail  photo,  re- 
sume, and  disc.  Box  828P,  BROAD- 
CASTING .  TELECASTING. 

Salesman  or  salesman-announcer,  ex- 
cellent market,  good  prospects.  KBRZ, 
Freeport,  Texas. 

Experienced  energetic  salesman  with 
sound  ideas  and  ability  to  make  im- 
pressive presentations  to  local  adver- 
tisers. Excellent  salary  guarantee  with 
commission  arrangement.  Opportunity 
for  advancement.  KCMC  AM-FM  (TV 
applicant)  Texarkana,  Ark. -Tex. 

Are  vou  interested  $300-$600  per  month? 
Single  station.  Want  livewire.  KPRK 
Livingston,  Montana. 

Independent  in  major  metropolitan 
southern  market,  now  under  new  man- 
agement, has  opening  for  aggressive 
salesman,  with  opportunity  of  becom- 
ing commercial  manager  if  sales  re- 
sults warrant.  Guarantee-commission- 
override  plan  assures  top  earnings  to 
top  man  according  to  his  ability  to 
produce.  Robert  N.  Pinkerton,  Gen- 
eral Manager,  WBGE,  Atlanta,  Georgia. 

Kilowatt  daytime  independent  serving 
southern  Illinois  looking  for  aggressive 
salesman  who  understands  problems 
facing  such  an  operation.  Excellent 
potential  for  man  who  wants  to  work 
and  grow  with  the  station.  If  inter- 
ested in  ,a  challenging  opportunity, 
contact  Station  Manager,  WFRX,  West 
Frankfort,  Illinois. 

Experienced  salesman:  15  percent  com- 
mission. $50  weekly  guarantee  for  first 
60  days.  Unrestricted  protected  pros- 
pects. Must  have  car.  Angus  D.  Pfaff, 
WNMP,  Evanston,  Illinois. 

Announcers 


Experienced  announcer-engineer.  Sev- 
enty-five start.  Upper  midwest.  Box 
26P,  BROADCASTING  •  TELECAST- 
ING. 

Announcer  with  well-rounded  experi- 
ence, deep  voice,  to  run  livewire  morn- 
ing hillbilly  and  pop  DJ  show  for 
Pennsylvania  independent  daytimer. 
Send  complete  information  and  disc. 
Box  598P,  BROADCASTING  .  TELE- 
CASTING. 

Morning  man  for  5  kw  NBC  New  Eng- 
land coast.  We  need  experience,  friend- 
liness, capability  in  early  riser  to  aug- 
ment good  staff  and  sell  early  farm 
and  urban  audience.  Photo,  tape/disc, 
detailed  background  and  salary  first 
letter.  Box  648P,  BROADCASTING  . 
TELECASTING. 

$80.00  per  week  for  good  announcer  at 
midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  •  TELECASTING. 

Experienced  staff  announcer  for  good 
steady  job  net  affiliate  smaller  city 
upper  midwest.  $70.00  start.  Box 
672P,  BROADCASTING  .  TELECAST- 
ING. 

Immediate  opening  at  growing  central 
Florida  independent  for  announcer 
with  first  phone,  opportunity  to  do  sell- 
ing too.  Send  complete  details  on 
background.  Box  702P,  BROADCAST- 
ING .  TELECASTING. 

Football  announcer  plus  staff  duties. 
Texas.  Tell  all.  Box  761P,  BROACAST- 
ING  •  TELECASTING. 

Announcer  wanted  by  Minnesota  sta- 
tion. Good  salary.  Chance  to  earn 
extra  money  selling.  Car  necessary. 
Must  be  able  to  type.  Box  771P, 
BROADCASTING  .  TELECASTING. 


Help  Wanted  (Cont'd) 

Announcer-engineer,  first  phone,  em- 
phasis on  announcing.  $75  starting 
pay,  with  Pa.  independent.  Box  789P, 
BROADCASTING  .  TELECASTING. 

Announcer  with  first  phone  license  for 
small  town  regional.  Must  be  reliable, 
sober,  and  moral.  Box  792P,  BROAD- 
CASTING .  TELECASTING. 

Immediate  opening  for  an  announcer 
with  personality  and  delivery  to  sell  to 
rural  and  industrial  audience  on  50  kw 
deep  south  regional.  Lots  of  ad  lib, 
lots  of  discs,  little  news  and  no  sports. 
Rush  full  details,  references,  phone 
number  to  Box  804P,  BROADCAST- 
ING .  TELECASTING. 

Sports  announcer.  Experienced  in  all 
types  of  play-by-play  for  midwest 
metropolitan  station  with  well  balanced 
52-week  sports  schedule.  Excellent 
opportunity  for  right  man.  Box  805P, 
BROADCASTING  •  TELECASTING. 

South  central  network  station  with  TV 
plans  needs  two  staff  men.  One  top- 
flight man  for  key  position.  Will  con- 
sider beginner  for  other  spot.  Box 
809P,  BROADCASTING  .  TELECAST- 
ING. 

Wanted:  Staff  announcer  with  car. 
Prefer  man  with  independent  station 
experience.  Send  tape  or  disc,  photo, 
details  to  Box  812P,  BROADCASTING 
.  TELECASTING. 

Announcer.  250  w  Mutual.  Population 
13,000.  Modern  air  conditioned  studio. 
TVA  Lakes  housing  available.  Experi- 
ence preferred,  but  qualified  trainee 
considered.  Box  816P,  BROADCAST- 
ING .  TELECASTING. 

50,000  watt  upper  midwest  station  in 
major  market  wants  experienced  disc 
jockey.  Will  build  major  personality. 
Prefer  southern  announcer.  Give  com- 
plete background  and  details.  Box  830P, 
BROADCASTING  •  TELECASTING. 

Hard  hitting  air  salesman  for  metro- 
politan market.  Send  details  and  disc. 
Excellent  working  conditions  with  pro- 
gessive  station.  Box  837P,  BROAD- 
CASTING .  TELECASTING. 

250  watt  network  affiliate,  deep  south, 
wants  experienced  announcer  capable 
of  doing  some  play-by-play  sports.  Box 
860P.  BROADCASTING  .  TELECAST- 
ING. 

Wanted:  Experienced  announcer  cap- 
able of  news  writing,  newscasting, 
play-by-play  and  man-on-the-street 
programs.  Starting  salary  $75  per  week. 
Midwest,  250  watts,  ABC.  Box  861P, 
BROADCASTING  .  TELECASTING. 

Announcer-engineer.  Start  $75.00  per 
week.    KBRZ,  Freeport,  Texas. 

Local  newsman.  Trained  or  experi- 
enced in  gathering,  presenting  news, 
especially  local.  KBRZ,  Freeport,  Tex. 

Experienced  announcer,  top  news- 
caster, disc  jockey,  and  special  events 
man  with  authoritative  commercial 
delivery.  Apply  only  if  worth  mini- 
mum $75  weekly.  KTFI,  Twin  Falls, 
Idaho,  5000  watts,  NBC. 

Announcer-engineer,  good  pay  for 
good  man.  KYOU,  Greeley,  Colorado. 

Announcer-engineer  with  first  class  li- 
cense. Ability  will  determine  salary. 
Experience  not  required.  Send  letter 
of  application  to  L.  M.  Neale,  WALD, 
Walterboro,  S.  C. 

We  want  a  good  staff  announcer  with 
at  least  two  years  experience  for  5000 
watt  network  station  in  market  of  half 
million.  We're  planning  for  TV  so 
send  a  picture  with  your  application. 
Reply  to:  Joe  Salsburg,  WARM,  Scran- 
ton,  Pa. 

Wanted:  Announcer.  First  license  oper- 
ator on  or  before  September  1st. 
Starting  salary  $75.00  44  hours.  WCTA, 
Andalusia,  Alabama. 


Help  Wanted  (Cont'd) 

Combination  announcer-engineer,  first 
class  ticket.  Emphasis  on  announcing, 
but  will  take  inexperienced  man  who 
shows  promise.  Kilowatt  daytime  sta- 
tion serving  Southern  Illinois.  Ade- 
quate housing,  good  living  conditions, 
available  recreational  facilities.  If  in- 
terested, contact  General  Manager, 
WFRX,  West  Frankfort,  Illinois. 

Morning  man,  announcer  -  engineer. 
First  phone.  Emphasis  announcing. 
Prefer  southern  man  with  car.  House 
available  if  married.  Forward  tape  or 
disc,  photo  to  Manager,  WGRA,  Cairo, 
Georgia.    Good  pay,  right  man. 

Wanted.  Announcer,  first  phone,  in- 
dependent station  45  miles  from  New 
York  City.  Morning  man,  five  day,  35 
hour  week.  Salary  $75  up  depending 
on  ability.  Contact  Manager,  WLNA, 
Peekskill,  New  York. 

Technical 

First  class  engineer.  No  experience  re- 
quired. Virginia  network  station.  Box 
238K,  BROADCASTING  .  TELECAST- 
ING. 

Wanted — Radio  maintenance  engineer — 
holder  first  class  radio  license — two  to 
three  years  experience.  Station  is  TV 
applicant  located  in  northeastern  Penn- 
sylvania. Write  Box  653P,  BROAD- 
CASTING •  TELECASTING. 

Wanted:  Engineer  with  first  class 
ticket.  Immediate  opening — upstate 
New  York.  Box  669P,  BROADCAST- 
ING •  TELECASTING. 

Transmitter  position  open.  No  an- 
nouncing. Permanent.  Texas.  Box  760P, 
BROADCASTING  .  TELECASTING. 

Experienced  first  class  ticket  engineer, 
capable  of  becoming  chief.  Seventy- 
five  weekly  for  48  hours.  Virginia  sta- 
tion. Write  immediately  to  Box  763P, 
BROADCASTING  .  TELECASTING. 

Minnesota  station  wants  chief  engineer. 
Must  be  able  to  do  some  announcing. 
Good  salary.  Box  770P,  BROAD- 
CASTING .  TELECASTING. 

Engineer,  Virginia  1  kw  network  sta- 
tion, state  minimum  salary.  Box  791P, 
BROADCASTING  .  TELECASTING. 

5  kw  network  station  needs  first  phone 
transmitter  man.  Good  location.  Ex- 
perience unnecessary.  Box  827P, 
BROADCASTING  •  TELECASTING. 

Wanted:  First  class  engineer.  $50  for 
40  hour  week.  Time  and  half  overtime. 
Box  831P,  BROADCASTING  .  TELE- 
CASTING. 

First  class  engineer  wanted.  No  experi- 
ence necessary.  Regular  salary  increa- 
ses. Must  be  congenial  and  dependable. 
Box  853P,  BROADCASTING  .  TELE- 
CASTING. 

Engineer  wanted  with  or  without  ex- 
perience. Must  be  congenial  and  de- 
pendable. Ideal  working  and  living  con- 
ditions. Fulltime  network  station.  Box 
854P,  BROADCASTING  •  TELECAST- 
ING. 

Engineer.  Washington  consulting  firm. 
State  experience,  education,  minimum 
salary.  Immediate  opening.  Box  857P, 
BROADCASTING  .  TELECASTING. 

Wanted:  AM  and  TV  studio  and  trans- 
mitter technicians.  Give  details  of  tech- 
nical background  and  include  recent 
snapshot.  KFEL,  Albany  Hotel,  Denver, 
Colorado. 

Chief  engineer  wanted  for  Southern 
California  network  affiliate.  Some  an- 
nouncing required.  $65.00  week  to  start 
—fast  ups.    KXO,  El  Centro,  Calif. 

Wanted:  First  class  engineer-announcer 
need  at  once.  Please  send  all  informa- 
tion, plus  salary  requirements  to 
KXLO,    Lewistown,  Montana. 

Combination  engineer-announcer,  best 
conditions  and  salary,  WGTN,  George- 
town, South  Carolina, 

2     experienced  engineer-announcers, 

heavy  on  announcing.  $75  per  week, 
permanent  to  rif'vt  men.  Radio  station 
WHUC,  Hudson,  New  York.  

Engineer-announcer.  Starting  salary 
$70.00  per  week,  WIRB,  Enterprise,  Ala- 
bama. 

Wanted  immediately — Transmitter  en- 
gineer with  a  first  class  ticket.  No 
announcing.  $250  a  month  to  start. 
Network  station.  WOMT  at  Manitowoc, 
Wis. 

Engineer-announcer.  Experienced  only. 
WRLD,  West  Point,  Georgia. 


Help  Wanted  (Cont'd) 


First  class  ticket?  Willing  to  work  for 
advancement?  Want  to  join  Pennsyl- 
vania's Most  Progressive  independent? 
WLYC  AM  and  FM,  331  Pine  Street, 
Williamsport,  will  have  engineering 
position  available  sometime  early  Au- 
gust. Lots  of  chores  to  be  done  .  .  . 
requires  conscientious  worker.  Color, 
creed,  or  religion  no  barrier.  Our  prob- 
lem: All  Chiefs,  No  Indians.  Our  solu- 
tion: Employ  an  engineer  who  will 
work  and  think  constructively  as  he 
puts  in  his  time.  No  calls  please.  Send 
resume  to  WLYC,  331  Pine  Street, 
Williamsport,  Penna. 

Wanted:  Chief  engineer  for  5  kw  sta- 
tion. Western  Electric  equipment, 
directional  lights.  Radio  station  WRRF, 
Washington,  North  Carolina,  Telephone 
403. 


First  phone;  transmitter  operator. 
WSYB,  Rutland,  Vermont. 


Production-Programming,  Others 


Sports-news.  Emphasis  on  play-by- 
play football,  basketball.  Want  a  man 
capable  of  retaining  the  station's  sports 
dominance.  Sports  ability  primary, 
must  be  strong  on  news.  Leading  Ohio 
TV  applicant.  Top  pay  for  top  ability. 
Box  784P,  BROADCASTING  .  TELE- 
CASTING. 

Continuity  writer  wanted.  Immediate 
opening.  Man  or  woman  with  ability 
to  write  good  selling  copy.  Central 
New  York  affiliate.  Good  opportunity. 
Permanent  position.  Box  845P,  BROAD- 
CASTING .  TELECASTING. 

Program  director  KCOL  in  cool  color- 
ful Colorado,  needed  September  1.  Must 
gather  and  write  local  news  and  do 
special  events.  KCOL,  Fort  Collins, 
Colorado. 


California.  Office  manager,  bookkeeper, 
typist,  woman  preferred.  Plenty  ex- 
perience demanded.  Needs  poise  and 
personality.  Good  salary.  Wonderful 
climate  on  San  Francisco  peninsula. 
Established  all  classical  music  station, 
KEAR,  San  Mateo.  Opening  is  immedi- 
ate. Send  full  story,  references. 


Experienced  continuity  writer  wanted, 
5000  watt  CBS.  Send  complete  informa- 
tion and  salary  requirements  to  Man- 
ager, KGLO,  Mason  City,  Iowa. 

Commercial  copywriter.  Immediate 
opening.  Contact  Robert  F.  Wolfe, 
WFRO.  Fremont,  Ohio. 


Television 


Technical 


Wanted:  Two  first  class  men  to  com- 
plete staff.  Apply  Joe  Gill,  Chief  Engi- 
neer, WTVN-TV,  Box  718,  Columbus 
16,  Ohio. 

Situations  Wanted 
Managerial 


General-commercial  manager.  Over  20 
years  experience,  2  years  of  television. 
Capable  of  handling  management,  sales 
and  programming.  Best  of  references. 
Box  685P,  BROADCASTING  .  TELE- 
CASTING. 


Manager  -  program  director.  Proven 
ability.  29,  married,  college  graduate. 
Request  sound  proposition  AM  or  TV. 
Box  713P,  BROADCASTING  •  TELE- 
CASTING. 


Manager:  Excellent  record  administra- 
tion, sales.  Superior  news  personality. 
Top  references.  Consider  part  owner- 
ship. Box  787P,  BROADCASTING  . 
TELECASTING.  

Colleges  and  universities:  Manager,  ex- 
tensive independent  and  network  ex- 
perience, 29,  college  graduate,  now 
heading  1  kw  independent;  seeking  op- 
portunity in  educational  radio  and  TV. 
Box  826P.  BROADCASTING  •  TELE- 
CASTING. 


Salesmen 


Salesman  who  loves  hard  work,  long 
^lours  and  big  commission  checks  wants 
to  join  up  with  solid,  hard-hitting 
radio  or  TV  station.  Six  years  experi- 
snce,  two  with  network  station  in 
largest  southern  city.  Complete  listing 
af  references,  sales  records,  and  quali- 
ications  sent  on  request.  Box  839P, 
BROADCASTING  .  TELECASTING. 

Announcers 

Sport  announcer.  Play-by-play  all 
sports.  Available  soon.  Will  accept 
;Op  job  only.  Box  750P,  BROADCAST- 
ING .  TELECASTING. 


Situations  Wanted  (Cont'd) 

Four  years  staff  announcer,  large  mar- 
kets. Solid  radio  man  wants  good 
future  with  clean  operation  anywhere. 
Box  773P,  BROADCASTING  .  TELE- 
CASTING.  

Seasoned    news    editor-reporter  now 

employed  by  five  kilowatt  midwest 
network  affiliate.  References  and  tape 
available.  Box  788P,  BROADCAST- 
ING  .  TELECASTING.  

Newswriter-newscaster.  MSJ  North- 
western. Commercial  experience.  Mar- 
ried, veteran,  29.  Desire  station  East 
or  Midwest  with  TV  prospects.  Box 
808P,  BROADCASTING  .  TELECAST- 
ING^  

Staff  announcer.  Deep,  mature  voice, 
seeks  small  station.  $45  start.  3 
months  professional  radio  (college 
graduate)  news-specialty.  Disc  on  re- 
quest.   Box  817P,  BROADCASTING  • 

TELECASTING.  

Seek  immediate,  permanent  staff  posi- 
tion, symphony  to  sports.  Extremely 
well-read,  two  vears  exoerience,  28, 
veteran.  Box  822P,  BROADCASTING  . 

TELECASTING.  

2  announcers  experienced  in  farm  pro- 
grams, news,  DJ  work,  production, 
looking  for  permanent  position  with 
progressive  station.  Both  presently  em- 
ployed at  1  kw  midwest  station.  Will 
split  if  necessary.  Box  R23P,  BROAD- 
CASTING  .  TELECASTING.  

Small  station  Samson!  Announcing, 
sportcasting,  news  interviews,  script- 
writing.  Tape  available.  Box  833P, 
BROADCASTING  .  TELECASTING. 

Announcer.  Veteran,  college  graduate 
(Radio).  Reliable.  No  drifter.  Single, 
age  24.  Relocate  anywhere.  Trial 
period,  no  pay!!  Deep,  mature,  resonant 
voice.  No  professional  experience.  $30 
weekly  until  ability  shown.  Available 
immediately.  Disc,  photo  upon  request. 
Excellent  references.  Box  834P, 
BROADCASTING  .  TELECASTING. 

Disc  jockey  personality  with  first  class 
license  available  now  for  metropolitan 
market  association.  Complete  and  pro- 
ductive. Net  and  indie  AM  and  TV 
experience,   Box   836P,  BROADCAST- 

ING  .  TELECASTING.  

Announcer:  2  years  experience.  News, 
sports,  disc  shows,  special  events. 
Pleasant  voice.  Excellent  references. 
Available  immediately.  Write  or  wire 
Box  842P,  BROADCASTING  .  TELE- 
CASTING,  

Qualified  staff  announcer.  Top  sports- 
caster.  Milwaukee  or  Chicago.  Box 
847P,  BROADCASTING  .  TELECAST- 
ING^  

Personable  announcer.  Will  do  top  job 
for  you  on  news,  DJ,  sports,  commer- 
cials. Korean  vet.  Box  848P,  BROAD- 

CASTING  •  TELECASTING.  

Sportscaster,  4  years  heavy  play-by- 
play.  Presently  employed,  available 
short  notice.  Sales  training.  Married, 
30,  degree,  radio  school.  Prefer  Mid- 
west.   Box   855P,    BROADCASTING  . 

TELECASTING.  

Experienced  woman  announcer-copy- 
writer available  September  First.  Ver- 
satile background.  Box  856P,  BROAD- 

CASTING  .  TELECASTING  

Unusual  combination.  Experienced  staff 
announcer  and  professional  cartoonist. 
Excellent  commercial  man  and  MC, 
smooth  DJ,  on  camera  drawings,  pres- 
ently employed.  Good  references.  Box 
858P,  BROADCASTING  •  TELECAST- 

ING.  

Announcer:  For  radio/TV.  Experience 
on  N.  Y.  stations.  Good  clear  voice. 
Single,  Draft  exempt.  Disc  available. 
James  Adonis,  62  Halsted  Street,  East 

Orange,  New  Jersey.  

Interested  in  fulltime  work  with  NBC 
affiliate  after  August  19.  U.  S.  citizen. 
U.  S. -Canada  radio,  Republican-Demo- 
cratic Convention  coverage  for  Canada. 
Dispassionate  news  commentary.  Spe- 
cialize: interviews  spot  remotes.  Des- 
cribed last  public  appearance  of  Eisen- 
hower on  Michigan  Avenue.  Depend- 
able as  the  chimes.  Disc,  picture,  2 
weeks  notice.  References.  LeRoy  G. 
Brush,    49    Balmoral    PI.,  Winnipeg, 

Canada.  

Good  staff  man  wants  step  up  ladder. 
Strong  on  news,  disc  shows.  Experi- 
enced all  phases.  Board,  college.  Dick 
Chaney,  Radio  Station  KWHI,  Bren- 

ham,  Texas.  

Experienced  announcer.  Strong  on 
hillbilly  and  sports.  Will  go  anywhere 
in  Georgia,  preferably  in  northwest 
Georgia.      Call  Sonny  Cook,  1113m, 

Cedartown.  Ga.  . 

Technical 

Maritime  radio  operator  desires  broad- 
cast situation.  Western  states  preferred. 
Four  years  Marine,  eight  months  broad- 
cast, factory,  mobile  experience.  Avail- 
ability three  weeks.  Box  752P,  BROAD- 
CASTING .  TELECASTING. 


Situations  Wanted  (Cont'd) 


Chief  engineer,  6  years  experience  AM 
&  FM.  Desires  chief  position  or  en- 
gineer large  station.  TV  training.  Box 
801P,  BROADCASTING  .  TELECAST- 
ING^ 

IRIS  member,  3  years  chief  250,  radio, 
TV,  engineering  graduate,  veteran.  De- 
sire position  with  station  planning  TV.' 
South  preferred.  Have  car.  Box  810P, 
BROADCASTING  .  TELECASTING. 
Radio  operator  first  class.  No  experi- 
ence. Desires  position  with  radio 
broadcasting  or  TV  station.  Box  818P, 
BROADCASTING  .  TELECASTING. 
Veteran — N«gro.  First  class  license, 
available  immediately.  6  months  broad- 
cast station  experience.  Will  relocate. 
Only  permanent  position  with  equit- 
able salary  considered.  Box  819P, 
BROADCASTING  .  TELECASTING. 
Engineer,  first  phone.  Technical  school 
graduate.  TV  studio  and  transmitter 
training.  No  station  experience.  Vet- 
eran, Married,  available  immediately. 
Box  821P,  BROADCASTING  .  TELE- 
CASTING^  

Engineer,  can  do  light  combo  work, 
veteran,  year  and  one  half  experience, 
presently  employed.  Desire  work  in  a 
university  city  located  in  Midwest  or 
West.  I  plan  on  attending  school.  Box 
8?9P,  BROADCASTING  •  TELECAST- 
ING^  

Chief  engineer,  15  years  maintenance 
and  construction  experience.  Sober, 
dependable,  good  references.  Present 
emrjloyer  requires  month  notice.  Box 
838P,  BROADCASTING  •  TELECAST- 
ING^  

Combo,  chief.  F.  C.  bookkeeper.  15 
years  radio.  B.  S.  Degree.  Box  843P, 
BROADCASTING  .  TELECASTING. 
Engineer  with  over  three  years  experi- 
ence desires  change.  Can  work  combo, 
but  prefer  straight  engineering.  Cur- 
rently chief.   Box  844P,  BROADCAST- 

ING  .  TELECASTING.  

Chief  engineer:  Thirteen  years  experi- 
ence, seven  with  directionals,  including 
construction  and  maintenance.  Prefer 
Southern  station  with  television  appli- 
cation.   Box  849F,  BROADCASTING  . 

TELECASTING.  

Have  first  class  phone.  Age  27.  Single. 
Work  anywhere.  New  car.  Like  to 
work  where  I  could  buy  third  or  half 
interest  in  reliable  station.  Financial 
backing.  Especially  Missouri.  Would 
learn  announcing.  Box  851P,  BROAD- 

CASTING  .  TELECASTING.  

First  phone,  two  years  experience. 
Available  immediately.  Desires  per- 
manent position.     Heber  Rains,  Box 

118B,  Eupora,  Miss.  

Experienced  transmitter  operator  avail- 
able. Requirements?  Lewis  Sherlock, 
General  Delivery,  Denver,  Colorado. 

Production-Programming,  Others 
Copy  ■ —  continuity  —  news  —  promotion 
man.  Heavy,  outstanding,  print  ex- 
perience; now  desires  radio-TV  career. 
Journalism  graduate.  31.  Also  sell, 
announce.     Box   700P,  BROADCAST- 

ING  .  TELECASTING.  

Production  writer-producer.  Imagina- 
tion, initiative.  4  years  experience 
dramatic,  documentary,  children's  pro- 
grams,   others.     Box    790P,  BROAD- 

CASTING  .  TELECASTING.  

Texas:  Sound  proposition.  Ten  years 
radio,  South  and  East.  Staff,  program- 
ming, personality.  Minimum  $350.  Box 
803P,  BROADCASTING  .  TELECAST- 
ING. 


Situations  Wanted  (Cont'd) 

Experienced  copywriter,  programming, 
and  sales  at  250  watt  station  in  upper- 
Midwest.  Desire  change.  23  years  old. 
Two  years  experience.  Box  806P, 
BROADCASTING  .  TELECASTING. 

Women's  director.  Six  years  air  ex- 
perience. BA  Speech.  Experienced 
program-women's  director,  continuity, 
promotion  manager.  Midwest  pre- 
ferred. Interview.  Tape.  Box  813P, 
BROADCASTING  .  TELECASTING. 
Radio  and  television  "gal  Friday"  de- 
sires position  with  responsibility  and 
future.  Objective;  opportunity.  Ex- 
perience in  writing,  traffic,  air  work, 
programming,  production,  sales,  and 
engineering.  Work's  what  I'm  asking 
for — who'll  answer?  Box  814P,  BROAD- 

CASTING  •  TELECASTING.  

News  director,  4  years,  wants  program 
director  job.  26,  married.  $85.  Box 
820P,  BROADCASTING  .  TELECAST- 
ING^  

Program  director-announcer.  5  years 
experience.  College,  29,  married.  Deep, 
pleasant  voice.  Box  841P,  BROAD- 
CASTING .  TELECASTING. 


Television 


Managerial 


Proven  record  of  successful  sales,  pro- 
gramming and  managerial  results  for 
AM-TV.  Presently  w'th  major  network 
operation.  Will  work  on  percentage 
basis.  Box  835P,  BROADCASTING  • 
TELECASTING. 


For  Sale 


Exchange.  Constant  speed  33V3-78 
RPM  Portelec  playback;  one  channel 
remote  amp:  electronic  organ  for 
equivalent  value  in  time  at  commis- 
sionable  end  rate.  BIB,  Box  21,  Pasa- 
dena, Calif. 


Stations 


Southwest.  250  w.  Unlimited.  $6,000 
monthly  potential.  No  competition. 
$42,000.  Box  802P,  BROADCASTING  . 
TELECASTING.  

Fv.ll  control  metropolitan  New  York 
City  station.  Part  foreign  language. 
$60,000  if  sold  within  two  weeks  to 
allow  family  vacation.  Opportunity  of 
lifetime.  No  phonies,  brokers  and  com- 
mission. Box  815P,  BROADCASTING  • 

TELECASTING.  

Local,  fulltime,  Mutual,  non-TV  area, 
only  station  in  market,  studios-offices 
at  transmitter,  gross  now  $4,000.00 
monthly  and  increasing.  This  is  not 
a  distress  offer.  Box  852P,  BROAD- 
CASTING •  TELECASTING. 


Equipment,  etc. 


Towers  for  sale.  Four  type  101  two 
hundred  foot  galvanized  insulated  Win- 
charger  towers.  Three  new,  one  used. 
Available  immediately.  FOB  New  York 
City  area.  Box  832P,  BROADCAST- 
ING  .  TELECASTING.  

Save  $7000.00  on  two  250  watt,  complete 
point-to-point  communications  sys- 
tems. General  Electric,  practically  new, 
operates  within  the  30  to  44  mc.  FM 
band.  Contact  Engineer  of  KOAT,  Al- 
buquerque.  New  Mexico.  ■ 

Western  Electric  model  450-A  250  watt 
AM  transmitter.  6  years  old,  good 
condition.  Available  in  September. 
Radio  Station  WSGN.  Birmingham  2, 
Ala. 

(Continued  on  next  page) 


ATTENTION 

Television  Station  APPLICANTS 

If  you  have  applied  or  plan  to  apply 
for  one  or  more  television  stations,  a  top  executive  group  is  available 
to  you  as  a  team. 

This     team     of     three,  CURRENTLY 

EMPLOYED,  consists  of 

7.  Advertising  Director  of  a  large  national  retail  advertiser  with 
75  years  of  experience. 

2.  Vice  President  of  a  large  AAA  A  Agency,  75  years  experience 
in  radio  and  television. 

3.  General  and  Sales  Manager,  experienced  7  years  in  radio  with 
network  owned  and  operated  station,  2  years  with  pioneer 
television  station  in  a  major  market. 

This  seasoned  team  of  top  calibre 
men,  with  coast-to-coast  connections,  is  qualified  to  take  complete 
charge  of  a  single  multi-station  operation. 

In  addition,  this  team  is  able  to  bring 
to  a  new  connection  top  engineering  and  programming  personnel 
currently  employed  in  major  television  stations. 

If   interested   reply   to   Box   859P,   BROADCASTING    •  TELECASTING 


For  Sale  (Cont'd) 


FM  transmitter,  GE.,  y4  kw,  101.3  mc; 
3  kw  amplifier,  GE.,  and  10  kw  GE., 
along  with  complete  auxiliary  equip- 
ment for  station  operation.  Also  V4  kw 
AM  Western  Electric  transmitter  and 
auxiliaries.  Prefer  to  sell  each  as  a 
unit.  Ask  for  complete  lists.  Beckley 
Newspapers,  Beckley,  W.  Va. 


Wanted  to  Buy 


Stations 


Manager  and  chief  engineer  want  to 
buy  250  watt  or  1000  watt  station,  pref- 
erably in  south.  Can  operate.  Box 
596P,  BROADCASTING  .  TELECAST- 
ING. 


Equipment,  etc. 


Wanted — One  200  to  300  foot  self-sup- 
porting tower  to  support  RCA  UHF  TV 
antenna  and  3Vb"  coax  line.  Designed 
for  thirty  pound  wind  load.  Box  793P, 
BROADCASTING  •  TELECASTING. 

Wanted  Ampex  portable  tape  recorder, 
model  401  or  401A.  Air  Mail  reply  with 
information.  Box  81  IP,  BROADCAST- 
ING .  TELECASTING. 

Approximately  500  foot  tower,  guyed 
or  self  supporting.  Please  send  price 
and  description.  Box  850P,  BROAD- 
CASTING •  TELECASTING. 

TJsed  console,  limiting  amplifier,  micro- 
phones, modulation  and  frequency 
monitors.  M.  Wirth,  WOAP,  Owosso, 
Michigan. 


Miscellaneous 


Commercial  crystals  and  new  or  re- 
placement broadcast  crystals  for  Bliley, 
Western  Electric,  RCA  holders,  etc., 
fastest  service.  Also  monitor  and  fre- 
quency measuring  service.  Eidson  Elec- 
tronic Co.,  Temple,  Texas,  phone  3-3901. 

FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 


Help  Wanted 


Salesman 


SELL  IN  CALIFORNIA 


Absolute  top  incentive  plan  selling 
for  KXOA,  Sacramento.  Growing 
market.  9th  on  Coast  —  65th  in 
Nation.  TV  Plans.  Proven  record 
required.  Complete  details  and 
photo  first  letter. 

Bob  Dumm,  Vice  President 
Lincoln  Dell  a  r  Radio  Stations 
P.  O.  Box  94,  Sacramento,  Calif. 


Help  Wanted  (Cont'd) 


EXPANDING  ORGANIZATION 

Present  sales  manager  promoted  to  station 
manager.  We  are  looking  for  two  sales  man- 
agers. Want  men  who  are  experienced,  ag- 
gressive, good  character  and  who  can  produce 
billing  immediately  on  a  sound  basis.  High 
income,  job  security  and  opportunity  to  ad- 
vance are  the  rewards  to  the  men  who  can 
qualify.  Please  send  photo  and  complete  let- 
ter stating  income  required.  Strictly  confi- 
dential. Box  800P,  BROADCASTING  .  TEL- 
ECASTING. 


Production-Programming,  Others 


RADIO   AND  TV 
PRODUCER-DIRECTOR 

needed  by  Public  Relations  Department  of 
large  academic  and  research  operation  for 
planning,  organizing  and  creating  programs 
for  radio  and  television.  Some  experience 
necessary.  Outstanding  opportunity  for  young 
man  to  develop  position  and  to  grow  with 
operation.  Interested  persons  please  send 
complete  resume  of  training  and  experience. 
Box  862P,  BROADCASTING  .  TELECAST- 
ING. 


ARE 

AVAILABLE  IN 
NORTH  CAROLINA 
RADIO  STATIONS 

ANNOUNCERS 
ENGINEERS  •  CLERICAL 
SALES  •  PRODUCTION 
AM  -  FM'  TV 

Write  for  Application  Blanks: 

NORTH  CAROLINA 
ASSOCIATION  OF  BROADCASTERS 

DRAWER  1140 
SOUTHERN  PINES,  N.  C. 


Situations  Wanted 


Production-Programming,  Others 


COMMERCIALLY 

SUCCESSFUL 


NEWSMAN  AND 
PRODUCER 


of  special  news  programs  seeks  position  with  large 
regional  station  or  other  broadcast  facility  cap- 
able of  paying  top  salary  and  talent  for  airwork. 
Box  846P.   BROADCASTING  .  TELECASTING. 

Miscellaneous 


Sales  ft  Distribution 
TELEVISION  FILMS 

15%  FEE  CHARGE 
CONTACT 

MeCONKEY  ARTISTS-houywood  n 

7000  HOLLYWOOD  BLVD. 
SIX  OFFICES  U.  S.  A.  PLUS  SOUTH  AMERICA 


West  Coast 
Top  Network  Property 
SI.10JWO.00 

One  of  the  fine  broadcasting  properties  in  the  west. 
Located  in  a  premium  western  market,  this  facility  is  in 
a  favorable  TV  position.  More  than  $100,000.00  cash  in- 
cluded in  the  purchase  price  of  $450,000.00  for  100%  of 
the  stock.    Financing  arranged. 

Appraisals  o  Negotiations  •  Financing 
BLACKBURN -HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


Wanted  to  Buy 


Stations 
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Do  you  own  an  AM  property  that 
has  been  a  consistent  loser? 


Have  you  just  about  decided  to  take 
your  licking — sell  the  station  and 
get  out  before  your  investment  is  a 
total  loss? 


Would  you  like  to  turn  the  property 
over  to  management  with  proven 
records  of  substantial  profit  for  two 
stations  in  fourteen  years? 


I  am  qualified  in  all  phases  of 
operation.  21  years  experience. 
Widely  known  and  respected  in  the 
radio  industry  and  home  community. 
Know  large  and  small  station  prob- 
lems. Know  large  and  small  market 
operations. 


Presently  operating  second  station  of 
management  career.  Want  ownership- 
management  agreement  with  not  less 
than  fifty  percent  of  stock  interest 
assigned  to  me  when  your  station 
goes  in  the  black.  Salary  and  other 
compensation  can  be  negotiated.  Pre- 
fer to  locate  in  medium-size  market 
in  Florida,  the  southwest  or  Pacific 
Coast. 


All  replies  held  in  confidence.  Will 
arrange  meeting  at  your  convenience 
for  further  discussion.  Desire  to 
complete  change  by  January  1,  1953. 
Address  reply  to  Box  807P,  BROAD- 
CASTING   •  TELECASTING. 
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Employment  Service 


EXECUTIVE  PLACEMENT  SERVICE 

We  have  selected  General,  Com- 
mercial and  Program  Managers;  Chief 
Engineers,  Disc  Jockeys  and  other 
specialists.  Delays  are  costly;  tell 
us  your  needs  today. 

Howard  S.  FiuzrER 
TV  <t  Radio  Management  Consultants 
728  Bond  Bldg.,  Washington  5,  D.  C. 


WCAU  Center  Visitors 

OVER  90  agency  executives,  time- 
buyers  and  clients  from  Chicago 
and  other  midwestern  points  ar- 
rived via  two  special  flights  at 
the  Philadelphia  International  Air- 
port last  week  to  visit  the  new 
WCAU  Radio-Television  Center. 
The  group  was  flown  in  by  WCAU 
to  acquaint  them  with  new  WCAU 
facilities  and  the  stations'  program- 
ming activities.  This  was  the  sev- 
enth and  final  trip  arranged  by 
WCAU  to  acquaint  the  trade  with 
its  new  building. 


Bakery  Renews 

AMERICAN  Bakeries  Co.,  Atlanta, 
Ga.,  has  renewed  The  Lone  Ranger 
on  ABC,  Monday,  Wednesday 
and  Friday,  7:30-8  p.m.  EDT,  ef- 
fective Sept.  8  for  52  weeks.  Series 
emanates  from  WMAL  Washing- 
ton to  36  ABC  radio  stations. 
Agency  is  Tucker  Wayne  &  Co., 
Atlanta. 


Employment  Service  (Cont'd) 


*  HEADQUARTERS  * 

for 

Radio  and  TV  Personnel 
Write,   Wire,   Phone  or  Visit 

YOUR  EMPLOYMENT  SERVICE 


359  West 
Dallas,  Texas- 


Jefferson 
-YUkon  7378 


Schools 


iiinnBiinnaiu 


SRT-Radio 

AMERICA'S  OLDEST  BROADCASTING  SCHOOL 
intensive  full  or  part  time 

COURSES 

ANNOUNCING  •  ACTING 
SCRIPT  WRITING  •  ADVERTISING 
Outstanding  Faculty  of 
Network  Professionals 

Co-Educational  •  Day  or  Evening 
Small  Classes 
Approved  for  Veterans 

Write  for  Prospectus 
DEPT.  H 

School  of  Radio  Technique 

RKO  lldg.,  Radio  City,  New  York  20,  N.  Y. 
221  S«uth  Wabash  Ave.,  Chicago  4,  Illinois- 

\fimiiniinimii 


Employment  Agency 


Employment  Agency 


STATIONS 

Although  we  are  slow  in  meeting  the  heavy  demand  for  combina- 
tion men  it  is  more  and  more  possible  for  us  to  meet  your  needs 
in  such  fields  as: — Management,  Sales,  Production,  Announcing, 
and  Straight  Engineering. 

COMBINATION  ANNOUNCER-ENGINEERS: 

Seeking  to  relocate?  Write  to  us  for  Application  Forms.  Many 
choice  openings  in  your  field.  Our  fee — ONLY  one  week's  salary. 
NO  OTHER  CHARGES. 


17  East  48th  Street;  New  York  17,  New  York 

PL  5-1127  E.  C.  Lobdell,  Licensee 
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For  television  grant  and 
applications,  see  page  56. 


Non-Docket  Actions 


AM  GRANTS 

Anniston,  Ala. — Anniston  Radio  Co. 
Granted  1490  kc,  250  w  fulltime,  an- 
tenna 150  ft.;  engineering  condition. 
Estimated  construction  cost  $8,400,  first 
year  operating  cost  $32,000,  revenue 
$43,000.  Principals  include  Cary  Lee 
Graham  (50%)  and  Edwin  H.  Estes 
(50%).  Mr.  Estes  is  50%  owner  of 
WETO  Gadsden,  Ala.  Filed  Feb.  21, 
1951;  granted  July  17,  1952.  [This  item 
is  in  lieu  of  grant  to  Anniston  Radio 
Co.  for  Piedmont,  Ala.;  B*T,  July  21.] 

Opp,  Ala.  —  The  Opp  Bcstg.  Co. 
Granted  860  kc,  1  kw  daytime,  antenna 
250  ft.;  engineering  condition.  Esti- 
mated construction  cost  $24,250,  first 
year  operating  cost  $25,500,  revenue 
$36,000.  Principals  include  President 
H.  N.  Lee,  chamber  of  commerce  presi- 
,  dent;  Vice  President  Dr.  H.  W.  Waters, 
physician;  Secretary  H.  E.  Donaldson, 
owner  of  cotton  gin;  Treasurer  H.  D. 
Danley,  and  H.  B.  Paulk,  owner  of 
grocery  company.  Filed  April  16,  1951; 
granted  July  23,  1952. 

LaGrange,  Ga. — Chattahooche  Bcstg. 
Co.  Ltd.  Granted  620  kc,  500  w  day- 
time, antenna  300  ft.;  engineering  con- 
ditions. Estimated  construction  cost 
$21,680,  first  year  operating  cost  $37,200, 
revenue  $49,200.  Equal  (1/3)  partners 
are  Ralph  C.  Freeman,  president  of 
Southern  Loan  &  Investment  Co.;  Cecil 
Crew,  postmaster  at  Whigham,  Ga., 
and  Bryon  H.  Hurst,  continuity  direc- 
tor and  assistant  commercial  manager 
of  WGRA  Cairo,  Ga.  Filed  June  4, 
1951;  granted  July  23,  1952. 


New  Applications  .  .  . 

AM  APPLICATIONS 

Rogers,  Ala. — Chick  Capitol  Bcstrs., 
620  kc,  1  kw  daytime;  antenna  295  ft. 
Estimated  construction  cost  $13,950,  first 
year  operating  cost  $36,000,  revenue 
$48,000.  Principals  include  President 
Carroll  F.  Jackson  (49%),  minister 
at  Immanuel  Baptist  Church,  Nashville, 
Ark.;  Vice  President  Frieda  F.  Segal 
(24%),  and  Secretary-Treasurer  Edward 
Codel  (27%).   Filed  July  24. 

Woodland,  Calif. — Wagner  Bcstg.  Co. 
'Resubmitted;  see  B.T,  July  14.  789 
kc,  1  kw  daytime.  Estimated  construc- 
tion cost  $21,217,  first  year  operating 
'  cost  $36,000,  revenue  $38,000.  Applicant 
•  is  composed  of  John  Andrew  Wagner 
(60%),  San  Jose,  Calif.,  contractor  and 
■  rancher;  John  Russell  Wagner  (20%), 
'  co-manager  of  KVON  Napa,  Calif.,  and 
i  Carrie  Helen  Wagner  (20%),  housewife. 
I  Re-filed  July  23. 

Adel,   Ga. — Little  River   Bcstg.  Co., 
980  kc,  1  kw  daytime;  antenna  235  ft. 
I  Estimated    construction    cost  $14,000, 
first  year  operating  cost  $24,000,  reve- 
j  nue  $30,000.    Sole  owner  of  applicant 
I  is  L.  Roy  Patten,  secretary-treasurer  of 
I  Adel  National  Farm  Insurance  Assn., 
Adel.    Filed  July  24. 

Richmond,  Ky.  —  Radio  Richmond 
Inc.,  1340  kc,  250  w  fulltime,  antenna 
160  ft.  Estimated  construction  cost 
$12,530,  first  year  operating  cost  $30,- 
000,  revenue  $40,000.  Principals  include 
President  Dr.  C.  W.  Cloyd  (33.6%), 
physician  and  surgeon;  Vice  President 
James  C.  Carr  (33.2%),  farmer  and 
landowner,  and  Secretary-Treasurer 
W.  D.  Black  (33.2%),  V3  owner  of  Black 
Bros.  Bus  Lines  (inter-city  bus  lines) 
and  y4  owner  of  Richmond  City  Lines 
(city  bus  operation).    Filed  July  10. 

Russellville,  Ky. — South  Kentucky 
Bcstg.  Co.,  800  kc,  1  kw  daytime,  an- 
tenna 260  ft.  Estimated  construction 
cost  $20,761.45,  first  year  ODerating  cost 
$37,000,  revenue  $41,000.  Principals  in- 
clude partners  Roth  E.  Hook  (%), 
theatre  operator  and  50%  owner  of 
WRAG  Carrollton,  Ala.,  and  Charles 
W.  Stratton  (V4),  manager  of  WRAG. 
Filed  July  1. 

Portland,  Ore.— St.  Johns  Bcstg.  Co., 
1140  kc,  1  kw  daytime;  antenna  220  ft. 
Estimated  construction  cost  $23,224.90, 
first  year  operating  cost  $48,000,  reve- 
nue $50,000.  Principals  include  Presi- 
dent Jess  W.  Johnson  (20%),  minister 
of  St.  Johns  Christian  Church,  Port- 
land; Vice  President  Verlin  G.  Sheldon 
(20%),  service  station  owner,  St.  Johns, 
Ore.;  Vice  President  Marvin  L.  Hatcher 
(20%),  office  manager;  Treasurer  Ray- 
mond L.  Shores  (20%),  mill  foreman, 
and  William  E.  Bish  (20%),  insurance 
agent.    Filed  July  23. 


fCC  roundup 

New  Grants,  Transfers,  Changes,  Application 


box  score 


SUMMARY  THROUGH  JULY  24 


FM  Stations 
TV  Stations 


On  Air 

Licensed 

CPs 

Appls. 
Pending 

In 
Hearing 

2,353 

2,332 

112 

319 

211 

635 

582 

70 

21 

8 

109 

97 

30 

687* 

62 

*  Filed  since  April  14. 

(Also  see  Actions  of  the  FCC,  page  82.) 


McCamey,  Tex.— Sprayberry  Bcstg. 
Co.,  1450  kc,  250  w  fulltime,  antenna 
220  ft.  Estimated  construction  cost  $18,- 
100,  first  year  operating  cost  $36,000, 
revenue  $42,000.  Applicant  is  licensee  of 
KIUN  Pecos,  Tex.,  80%  owner  of  KVLF 
Alpine,  Tex.,  and  50%  owner  of  KRIG 
Odessa,  Tex.    Filed  July  1. 

Seminole,  Tex. — Marshall  Formby, 
730  kc,  250  w  daytime,  antenna  270  ft. 
Estimated  construction  cost  $19,150, 
first  year  operating  cost  $26,000,  rev- 
enue $36,000.  Sole  owner  is  Marshall 
Formby,  sole  owner  of  KPAN  Hereford, 
Tex.,  40%  owner  of  KFLD  Floydada, 
Tex.,  and  applicant  for  new  AM  station 
in  Spur,  Tex.    Filed  July  9. 

Park  Falls,  Wis.  —  Radio  Station 
WIGM  Inc.,  1450  kc,  100  w  fulltime,  an- 
tenna height  not  specified.  Estimated 
construction  cost  $14,000,  first  year 
operating  cost  $36,000,  revenue  $48,000. 
Applicant  is  licensee  of  WIGM  Med- 
ford.  Wis.    Filed  July  16. 


FM  APPLICATIONS 

Newnan,  Ga. — Newnan  Bcstg.  Co., 
96.7  mc  (Ch.  244),  250  w.  Application 
did  not  specify  ERP,  antenna  height, 
construction  cost,  operating  cost  or  ex- 
pected revenue.  Applicant  is  licensee 
of  WCOH  Newnan.    Filed  July  7. 

Reno,  Nev.  —  Everett  B.  Cobb,  95.5 
mc  (Ch.  238),  ERP  10  kw;  antenna 
height  above  average  terrain  — 527  ft., 
above  ground  -(-90  ft.  Estimated  con- 
struction cost  $300  (applicant  already 
has  on  hand  major  items  of  equipment 
purchased  from  KWRN-FM  Reno  in 
August,  1951),  first  year  operating  cost 
$3,000,  revenue  $5,000.  Sole  owner  is 
Everett  B.  Cobb,  owner  of  Modern 
Photo,  Modern  Radio  &  Television, 
Reno  Music  Co.  and  50%  owner  of  Ra- 
dio Specialties  Corp.,  all  in  Reno. 
Filed  July  1. 

Seneca,  S.  C. — Blue  Ridge  Bcstg.  Co., 
105.3  mc  (Ch.  287),  ERP  6.4  kw;  an- 
tenna height  above  average  terrain  329 
ft.,  above  ground  225  ft.  Estimated 
construction  cost  $4,200  (some  equip- 
ment, land  and  building  already  on 
hand),  first  year  operating  cost  $6,000, 
revenue  $7,000.  Applicant  is  licensee 
of  WSNW  Seneca  and  applicant  for 
new  AM  station  in  Barnwell,  S.  C. 
Filed  July  7. 

Salt  Lake  City,  Utah— Utah  Bcstg.  & 
Television  Co.,  97.1  mc  (Ch.  246),  ERP 

23.2  kw;  antenna  height  above  average 
terrain  — 191  ft.,  above  ground  +325 
ft.  Estimated  construction  cost  $5,000 
(applicant  already  has  on  hand  major 
items  of  equipment),  first  year  operat- 
ing cost  $10,000,  revenue  $10,000.  Ap- 
plicant is  licensee  of  KUTA  Salt  Lake 
City.    Filed  July  2. 

Honolulu,    Hawaii — Henry    T.  Lee, 

92.3  mc  (Ch.  222),  ERP  6  kw;  antenna 
height  above  average  terrain  155  ft., 
above  ground  201  ft.  Estimated  con- 
struction cost  $210,400,  first  year  operat- 
ing cost  $84,000,  revenue  $80,000.  Sole 
owner  is  Henry  T.  Lee,  president  of 
Kaimuki  Finance  Ltd.  (real  estate  and 
insurance)  and  president  of  '29ers  Ltd., 
d/b  as  Kailua  Tavern.   Filed  July  8. 


KBIG  Avalon,  Calif.,  will  cover  the 
Catalina  Grand  National  Water  Ski 
Race  of  the  National  Water  Ski  Assn., 
Aug.  10,  with  announcers  located  at 
Long  Beach  for  start,  on  station's 
floating  studio  mid-way  to  island 
and  Avalon  turning-around  point. 


FCC  Actions 

(Continued  from  page  83) 
college  of  state  of  Utah. 

July  23  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
Petition  Denied 
KRAI  Craig,  Col.— By  order,  denied 
petition  requesting  waiver  of  Sec. 
1.334(c)  (4)  of  Commission  rules  to  per- 
mit operation  of  station  with  lesser 
grade  operators  than  required  by  rules 
although  person  holding  radiotelephone 
first-class  operator  license  is  not  em- 
ployed full  time  at  station,  and  ordered 
that  the  operation  of  KRAI  continue 
under  the  supervision  of  at  least  one 
first-class  operator  pursuant  to  Sec. 
1.334. 

Radio  Corp.  of  America,  New  York — 
Granted  STA  to  operate  four  modified 
Signal  Corps  transmitters  at  the  site 
of  WOR-TV  North  Bergen,  N.  J.,  to 
obtain  data  for  the  RCA  Laboratories 
Div.  with  respect  to  effect  of  antenna 
height  on  tropospheric  and  ground 
wave  propogation  in  the  upper  portion 
of  UHF  television  band  (842-854  mc); 


also  a  base  and  two  mobile  stations  to 
be  used  in  connection  with  the  tests, 
which  are  authorized  for  period  of 
three  months;  engineering  conditions, 
and  further  specified  that  activities 
covered  are  of  non-continuing  nature. 

July  24  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
AM— 900  kc 
KFAL  Fulton,   Mo.— Granted  CP  to 
increase  power  from  250  w  D,  to  1  kw 
D,  and  install  new  trans. 

AM— 1370  kc 
WDEF  Chattanooga,  Tenn.— Granted 
CP  to  increase  power  from  1  to  5  kw-N 
and  make  changes  in  ant.  system. 

License  Renewal 

Following  stations  were  granted  re- 
newal of  licenses  for  regular  period: 

WBIR-FM  Knoxville,  Tenn.;  WCMI- 
FM  Ashland,  Ky.;  WCSI-FM  Columbus, 
Ind.;  WJIZ  Hammond,  Ind.;  WKYC 
Paducah,  Ky.;  WMLL  Evansville,  Ind.; 
WOMI-FM  Owensboro,  Ky.;  WOWO- 
FM  Ft.  Wayne,  Ind.;  WCBT  and  WKEM 
(FM)  Roanoke  Rapids,  N.  C;  WMFS 
Chattanooga,  Tenn. 


Paper's  Request  Granted 

FCC  last  Wednesday  granted  an 
application  of  the  New  York 
Mirror,  a  division  of  the  Hearst 
Corp.,  to  equip  one  vehicle  in  New 
York  for  mobile  facimile  and  tele- 
printer transmission.  This  will 
test  the  suitability  of  frequencies 
in  the  450-460  mc  band  for  news- 
paper use.  Radio  teleprinter  equip- 
ment would  be  used  for  trans- 
mitting news  to  the  newspaper  of- 
fice and  news  pictures  would  be 
developed  in  the  mobile  unit  for 
radio  dispatch  to  the  home  office. 


Publication  date:  August  18. 
Subscribers'  copies  mailed  with  regular 
August  18  issue. 
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MOVIE  MAN  ATTACKS 
DEPT.  OF  JUSTICE  SUIT 

CIVIL  ANTI-TRUST  suit  instituted  by  De- 
partment of  Justice  against  major  film  com- 
panies is  "ill  advised  and  contrary  to  American 
principle  of  free  enterprise,  because  televised 
showing  of  theatrical  feature  film  on  television 
destroys  its  commercial  value  for  theatrical 
exhibition — the  normal  market  for  which  the 
film  was  originally  produced,"  Harry  Brandt, 
president,  Independent  Theatre  Owners  Assn., 
wired  Attorney  General  James  P.  McGranery 
late  last  week.  "Self-seeking  forces  are  con- 
tinually arousing  public  to  believe  that  it  is 
being  duped  by  subtly  disseminating  false 
idea  that  anything  and  everything  capable  of 
being  transmitted  over  airwaves  should  fall 
within  public  domain  without  regard  to  prop- 
perty  rights,"  Mr.  Brandt  declared.  "Nobody 
should  tell  any  American  businessman  with 
whom  he  must  deal  to  detriment  of  his  busi- 
ness." 

PRODUCTION  OF  TV, 
RADIO  DECLINES 

PRODUCTION  of  radios  in  first  half  of  1952 
declined  by  40 %  over  same  period  last  year, 
while  TVs  sank  33%  in  same  period,  RTMA 
reported  Friday.  Total  of  4,838,343  radios  were 
made  in  January-June  this  year,  compared  to 
8,007,905  same  months  last  year.  Manufac- 
turers made  2,318,236  TVs  in  first  half  of  1952 
vs.  3,457,519  same  months  last  year. 

In  June,  874,253  radios  were  made,  compared 
to  1,062,657  for  same  1951  month,  and  361,- 
152  TVs  compared  to  352,500  last  year.  Pro- 
duction in  1952 : 

Tele-  Home    Port-  Total 

Month  vision  Sets     ables      Auto  Radio* 

Jan.  404.933  288,723    68.433  195.147  632,455 

Feb.  409.337  312,705  72,866  267,779  759.453 
March 

(5  wks.j  510.561  357,689    99,720  343,314  975.892 

April  322.878  286,164  110,529  275,250  847.946 

May  309,375  288,927  128.351  215.478  748.344 
June 

(5  wks.)  361.152  297,669  205.186  246,909  874.253 

Totals        2,318,236  1,831,877  685,085  1,543.877  4,838,343* 
*  Totals  include  separate  clock  radio  production 
of  777.504  for  6  month  period. 


HARKNESS  ON  CBS 

SEEING  Richard  Harkness,  ace  NBC 
commentator,  on  CBS-TV  exclusively 
was  one  of  those  happenstances  that 
occurred  in  heat  of  Democratic  Conven- 
tion last  week.  Crossed  signals  in  ar- 
ranging pooled  telecast  was  responsible. 
It  happened  late  Thursday  on  hastily 
planned  interview  with  governors  of 
Louisiana,  Virginia  and  South  Caro- 
lina, central  figures  in  loyalty  dispute. 
NBC  assigned  Mr.  Harkness  and  inter- 
view was  picked  up  from  the  CBS-TV 
studios  in  Amphitheatre.  CBS  said  it 
assumed  NBC  was  carrying  show.  It 
developed  NBC  hadn't,  even  though  Mr. 
Harkness  handled  interviews.  It's  pre- 
sumed NBC  cut  program  at  outset  be- 
cause of  CBS  environment  with  both 
CBS  and  Westinghouse  insignia  promin- 
ently displayed.  Before  interview  was 
over,  however,  Walter  Cronkite,  CBS 
anchor  man,  managed  several  queries. 


Business  Briefly 

(Continued  from  page  5) 

ment  of  hour-long  show  on  Mon.-Wed.-Fri. 
O'  Cedar,  which  built  business  on  TV  almost 
exclusively,  also  testing  radio  spots  with  13- 
week  campaign  in  Baton  Rouge.  Agency, 
Turner  Adv.,  Chicago. 

HOTPOINT  BUYS  RADIO,  TV  •  Hotpoint 
Inc.,  Chicago  (household  appliances),  and 
Lambert  Pharmacal  Co.,  St.  Louis  (Listerine), 
will  sponsor  Ozzie  &  Harriet  on  both  ABC  ra- 
dio and  ABC  television  on  alternating  weekly 
basis.  Radio  series  will  be  aired  Fridays,  9- 
9  :30  p.m.;  TV  time  not  set,  nor  is  starting  date 
for  either  series,  although  October  is  probable. 
TV  series  will  be  on  film.  Program  package 
price  reportedly  about  $35,000  per  week,  not  in- 
cluding time  charges.  Hotpoint  agency, 
Maxon  Inc.;  Listerine's  is  Lambert  &  Feaslev. 


Convention  Pattern  Change  Predicted 

from  amphitheatre  noise. 

Networks,  it  was  evident,  planned  to  take 
stock  before  embarking  upon  another  project 
of  this  magnitude.  Losses  to  themselves  and 
to  their  affiliates  exceeded  most  extravagant 
estimates.  Total,  it  was  thought,  might  ex- 
ceed $10  million  in  station  and  network  time, 
talent  reimbursement,  overtime,  extra  em- 
ployes and  general  overhead.  CBS  situation 
(see  Highlights,  page  28)  considered  unique. 


THAT  THERE  may  never  again  be  political 
conventions  following  present  pattern  was 
freely  predicted  by  members  of  radio  and  press 
corps  covering  tumultous  Democratic  Conven- 
tion in  Chicago  last  week,  which  outstripped 
GOP  proceedings  in  confusion,  controversy, 
noise,  demonstrations  and  candidates. 

Lowell  Thomas,  in  commentary  over  CBS- 
TV  Friday,  reflected  views  of  most  newsgath- 
erers  in  predicting  there  will  "never  again 
be  a  convention  of  this  kind."  He  appealed  for 
public  reaction.  He  said  public  had  complained 
about  snake  dances,  gallery  demonstrations 
and  interminable  flow  of  oratory.  He  posed 
question  whether  galleries  should  not  be  ex- 
cluded altogether.  Others  felt  that  in  interest 
of  decorum,  newsmen,  whatever  their  pursuit, 
should  be  denied  floor  privileges. 

Mr.  Thomas  said  radio  and  television  au- 
dience heard  and  saw  proceedings  to  far  bet- 
ter advantage  than  any  of  voting  delegates. 
Chairman  Ed  C.  Johnson  (D-Col.)  of  Senate 
Interstate  &  Foreign  Commerce  Committee, 
and  campaign  manager  for  Sen.  Richard  Rus- 
sell, himself  repeatedly  left  floor  to  find  quiet 
spot  before  television  receiver  in  studios  away 


BONUS  FOR  SAUCERS 

EAGER  to  be  first  on  air  with  pictures 
of  flying  saucers — if  there  are  such 
things  and  if  they  approach  New  York — 
WPIX  (TV)  New  York  has  alerted  its 
remote  camera  crews — both  live  and  film 
— to  be  on  watch  for  these  astral  phe- 
nomena. Station  is  offering  $500  in  cash 
for  actual  pickup  of  "flying  disc"  to  crew 
making  it,  with  newsreel  cameramen  to 
get  $100  cash  prize  for  footage  which  can 
be  telecast. 
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NEW  TV  APPLICATIONS 

FCC  received  13  new  and  amended  applications 
for  new  TV  stations  Friday,  including  three 
Regents  from  State  of  New  York  Board  of 
Education  for  non-commercial  educational  sta- 
tions.   New  applications  w-ere: 

Santa  Barbara.  Calif. — Santa  Barbara  Bcstg.  & 
Television  Corp.,  VHF  Ch.  3.  ERP  42.7  kw  visual. 
21.4  kw  aural;  antenna  height  above  average  terrain 
3,309  ft.,  above  ground  158  ft.  Estimated  construc- 
tion cost  S289.014.  first  year  operating  cost  S209.154. 
revenue  S241.200.  Principals  include  Chairman  of 
Board  Harry  C.  Butcher  (14%),  owner  of  KIST 
Santa  Barbara;  President  Colin  M.  Selph  (22%). 
vice  president  and  general  manager  of  KDB  Santa 
Barbara  from  August.  1951,  to  July.  1952:  Vice  Presi- 
dent and  Treasurer  Cecil  I.  Smith  (12%),  resident 
manager  of  Schwabacher  &  Co.  (investment  bank- 
ers), Santa  Barbara;  Secretary  Alvin  C.  Weingand 
(4%),  president,  manager  and  51%  owner  of  San 
Ysidro  Ranch  Corp.  (ranching  resort),  Santa  Bar- 
bara; Ronald  Colman  (10%),  vice  president  and  49^t 
owner  of  San  Ysidro  Ranch  Corp..  owner  and  feature 
player  of  Halls  of  Ivy  (NBC  radio  program)  and 
independent  motion  picture  actor;  C.  H.  Jackson  Jr. 
(28%  ).  manager  and  25%  owner  of  Petan  Co.  (ranch- 
ing, real  estate  and  dairy),  Santa  Barbara,  and  50^ 
owner  of  Teluride  Mines  Inc.  (mining),  Nevada, 
and  Arthur  F.  Marquette  (10%),  50%  owner  of  Sher- 
man &  Marquette  (advertising  agency),  Chicago  and 
New  York. 

Denver,  Col. — Mountain  States  Television  Co.. 
UHF  Ch.  20.  ERP  89.5  kw  visual,  44.7  kw  aural;  an- 
tenna height  above  average  terrain  444  ft.,  above 
ground  550  ft.  Estimated  construction  cost  S323.4O0. 
first  year  operating  cost  $350,000,  revenue  $300,000. 
Principals  include  equal  (l3)  stockholders:  Presi- 
dent Irving  L.  Jacobs,  50%  owner  of  Mammoth 
Sports  Garden  Co..  Denver:  Vice  President  Sam  S. 
Sigman,  50%  owner  of  K  &  B  Packing  Co.  (meat 
packers),  Denver,  and  Secretary -Treasurer  Morris 
Sigman,  50%  owner  of  K  &  B  Packing  Co. 

WGPC  Albany,  Ga..  VHF  Ch.  10,  ERP  2.9  kw 
visual,  1.5  kw  aural;  antenna  height  above  average 
terrain  318  ft.,  above  ground  347  ft.  Estimated  con- 
struction cost  S112.457,  first  vear  operating  cost 
S80.000,  revenue  S90.000. 

Savannah.  Ga. — Martin  &  Minard,  VHF  Ch.  11 

ERP  11.5  kw  visual,  5.7  kw  aural:  antenna  height 
above  average  terrain  347  ft.,  above  ground  337  ft 
Estimated  construction  cost  $149,777,  first  year 
operating  cost  $100,000,  revenue  $120,000.  Principals 
include  general  partners  William  H.  Martin  (60%) 
field  supervisor  for  Woodman  of  the  World  Life  In- 
surance Co.,  Denver,  and  J.  Gordon  Minard  (40%). 
owner  of  Minard  &  Co.  (real  estate).  Savannah,  Ga 

WPEO  Peoria,  111.,  UHF  Ch.  19.  ERP  92.6  kw  visual 
46.3  kw  aural;  antenna  height  above  average  terrain 
318  ft.,  above  ground  293  ft.    Estimated  construction 
cost  $178,500,  first  year  operating  cost  $105,000,  rev 
enue  $130,000. 

WGRD  Grand  Rapids,  Mich.,  UHF  Ch.  23.  ERP  213 

kw  visual,  106  kw  aural;  antenna  height  above  aver 
age  terrain  461  ft.,  above  ground  430  ft.  Estimated 
construction  cost  $384,685,  first  year  operating  cost 
$416,800,  revenue  S397.406. 

KTTS  Springfield,  Mo.,  VHF  Ch.  10.  ERP  12.7  kw 
visual,  6.3  kw  aural;  antenna  height  above  average 
terrain  262  ft.,  above  ground  231  ft.  Estimated  con- 
struction cost  $175,000.  first  year  operating  cost  $180,- 
000,  revenue  $175,000. 

Binghamton,   N.   Y. — U.   of   State   of  New  York 

UHF  Ch.  46,  ERP  198  kw  visual,  105  kw  aural;  an- 
tenna height  above  average  terrain  551  ft.,  above 
ground  531  ft.  Estimated  construction  cost  $251,500. 
(Noncommercial,    educational   station  application 

Ithaca,  N.  Y. — U.  of  State  of  New  York,  UHF  Ch. 

14.  ERP  202  kw  visual,  105  kw  aural;  antenna  height 
above  average  terrain  1,313  ft.,  above  ground  54! 
ft.     Estimated    construction    cost    $251,500.  (Non 
commercial,  educational  station  application.) 

Utica,  N.  Y. — U.  of  State  of  New  York,  UHF  Ch 

25,  ERP  198  kw  visual,  105  kw  aural:  antenna  height 
above  average  terrain  563  ft.,  above  ground  538  ft 
Estimated  construction  cost  $251,500.  (Noncom- 
mercial, educational  station  application.) 

Lock  Haven,  Pa. — Susquehanna  Valley  Television 
Corp.,  UHF  Ch.  32,  transmitter  output  5  kw  (ERP 
not  given).  Estimated  construction  cost  S200.00C1 
Application  incomplete;  estimated  first  year  operat- 
ing cost  and  revenue,  engineering  data,  etc.,  not 
supplied.  Principals  include  V.  James  Caprio  (13%  '. 
owner  of  Harper  Method  Beauty  Shop:  Philip  A. 
Teah  (13%),  with  Widman  &  Teah  (drug  store  and 
real  estate);  Paul  A.  Mack  (8%),  insurance  agent 
and  Richard  C.  Abrams  (6%),  owner  of  Keyston  = 
Tax  (all  principals  are  Lock  Haven  residents). 

Corpus  Christi,  Tex. — Coastal  Bend  Television  Co  | 

UHF  Ch.  22,  ERP  20.5  kw  visual,  10.2  kw  aural:  an-^ 
tenna  height  above  average  terrain  317  ft.,  abovs 
ground  324  ft.    Estimated  construction  cost  $157.48! 
first  year  operating  cost  $110,000,  revenue  $124. 00( 
Principals  include  President  Gabriel  Lozano  (10%  j 
owner  of  Southwestern  Beverage  Co.:  Vice  Presj-j 
dent   Aroldo    O.    Lerma    (10%).    owner    of   Lerm  si 
Pharmacy;  Treasurer  M.  L.  Ramirez  (10%),  owner] 
of  R.  &  R.  Products  (wholesale  drugs),  and  Secre 
tary    E.    E.    Mireles    (10%),   school   supervisor  fo 
Corpus    Christi    Independent    School    District  (al 
principals  are  Corpus  Christi  residents). 

t  WROV  Roanoke,  Va.,  UHF  Ch.  27,  ERP  104.7  kv 
visual.  62.6  kw  aural;  antenna  height  674  ft.  abov. 
average  terrain,  249  ft.  above  ground.  Estimate;! 
construction  cost  $264,096.    [Second  amendment:  foil 
earlier  amended  application  see  B.T,  July  14], 

t  Indicates  pre-thaw  application  refiled. 
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The  American  farmer  has  always  been  the  backbone  of 
America.  Through  far-reaching  changes  in  the  last  twelve  years, 
the  farmer  has  become  one  of  America's  most  important  consumers  as  well. 
Here  are  some  of  the  factors  that  have  made  him  "Your  Best  Customer:" 


In  1940  income  from  farming  was  less  than  $11  billion;  in  1951  it  was  $37.5  billion. 

In  1950  the  farmer's  purchases  of  consumer  merchandise  were  2l/z  times 
what  they  were  in  1940. 

In  1940  total  farm  assets  were  $54  billion.  By  1951  they  were  $153  billion. 
In  this  same  period,-  mortgages,  in  relation  to  assets,  were  reduced  67%. 

In  1940  the  spendable  cash  held  by  farm  families  was  $4  billion;  in  1951  it  was 
nearly  $20  billion— $3,178  per  family — many  times  the  liquid  assets 
of  the  average  city  dweller. 


These  are  just  a  few  of  the  statistics  that  illustrate  how  important 
it  is  to  reach  the  rural  market— your  best  customer.  In  WLW-Land, 
WLW  radio  reaches  more  of  them  more  often  for  less 
than  any  other  medium.  Ask  to  see  the  WLW  story 
of  "Your  Best  Customer". 


WLW   The  Nation's  Station 


U  J 


millions  listen  • 


\ki  f~k\ 

>-~r   r —   *  \ 


millions  buy! 


WJR  MARKET  DATA 

(primary  coverage  area} 

Per  cent 
of  Total 
U.  S.  Market 

Population   12,601,300  8.3% 

Radio  Homes   3,785,540  8.6% 

Passenger  Car  Registrations..  4,116,934  10.2% 
Filling  Station  Sales  $739,674,000  10.7% 


This  summer  4,500,000  vacationists  will  visit 
Michigan  .  .  .  most  of  them  by  automobile.  Com- 
bine this  with  over  4  million  passenger  car 
registrations  already  within  the  range  of  W JR's 
signal,  and  you're  looking  at  the  greatest 
filling  station  sales  potential  in  the  Midwest! 
Sell  these  millions  of  customers,  with  the  only 
single  medium  that  reaches  them  all.  That's 
,WJR,  the  Great  Voice  of  the  Great  Lakes! 


the  GREAT  VOICE 

of  the 

GREAT  LAKES 


*  WJftthtr'ail 
■jppil'ie  Goodwill  Station 


CBS  Radio 
Network 


Radio — America's  Greatest  Advertising  Medium 

Represented  Nationally  by  the  Henry  I.  Chrisial  Co. 

WJR— Fisher  Bldg.,  Detroit  2,  Mich. 

FREE     WJR  Eoilern  Office:  665  Fifth  Avenue.  New  for*  17,  N.  Yi 
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A  final  accounting  has  just  been  made  of  the  WLS  Christmas  Neighbors  Club  for  1951. 
It  discloses  that  WLS  listeners  contributed  another  §32,825.90,  making  a  total  of  S348,921.04 
contributed  to  this  worthy  cause  by  WLS  listeners  during  the  past  seventeen  years. 

Every  cent  of  this  money  has  been  used  to  buy  much  needed  equipment  for  hundreds  of 

hospitals  and  other  such  institutions  ...  a  total  of  7,644  gifts  such  as  Radios,  Wheel  Chairs, 
Inhalators,  Orthopedic  Walkers,  etc.  .  .  .  that  tens  of  thousands  of  youngsters  may  be  made 
well,  strong  and  happy  again. 
WLS  takes  what  it  believes  to  be  justifiable  pride  in  this  work  .  .  .  and  the  generosity 
of  its  listeners,  which  makes  it  possible.  With  the  continuing  loyal  support  of 
this  vast  WLS  listening  audience  .  .  .  the  WLS  Christmas  Neighbors  Club 
will  continue  to  bring  help,  hope  and  happiness  to  additional  tens 
of  thousands  each  vear. 


CLEAR  CHANNEL  Home  of  the  NATIONAL  Earn  Dance 


/CHICAGO  7 


890  KILOCYCLES,  50,000  WATTS,  ABC  NETWORK-REPRESENTED  BY  JOHN  BLAIR  &  COMPANY 


where  them's  GROWTH... 


v»ooucr  Q~ 


Go  when  there's  GROWTH... 
WHAS/ 


No  other  station  — or  group  of  stations  — in  this 
market  can  match  the  audience  delivered  by  WHAS 
seven  days  a  week;  morning,  afternoon  and  night. 

(Benson  and  Benson) 


INDUSTRY  FARMING 


THE  WHAS  MARKET 
105  Kentucky  counties 
25  Indiana  counties 


yhemicals 

and 

yattle 

T?ROM  atoms  to  anti-freeze  .  .  from  carbide  to  chloro- 
prene.  Kentucky's  Ohio  River  Valley  with  its  un- 
limited power  potential  is  rapidly  becoming  the  chem- 
ical center  of  the  entire  Midwest!  Growth  figures  are 
fabulous.  A  sampling  of  the  giant  chemical  producers 
locating  in  Kentucky  are:  Pennsylvania  Salt  Mfg.  Co. 
(a  S19  million  plant  at  Calvert  City),  Allied  Chemical 
Company  (an  SI  1,750,000  expansion  at  Ashland), 
Mathieson  Hydrocarbon  Chemical  Company  (a  S20 
million  plant  at  Doe  Run),  and  General  Aniline  Dye 
Company  (S2, 500,000  plant  at  Brandenburg). 

But  there  is  more  than  a  "Chemical"  Kentucky! 
"Agricultural"  Kentucky  leads  the  entire  Southeast 
in  livestock  production.  The  1950  count  showed  a  total 
of  4,059,000  head,  valued  at  340  million  dollars.  Live- 
stock sales  increased  266%  in  1940-50  .  .  another  200% 
in  1951 !  Kentucky's  huge  gains  in  industry  are  matched 
by  its  growth  in  farm  productivity. 


ASSOCIATED  WITH  THE  COURIER-JOURNAL-LOUISVILLE  TIMES  •   VICTOR  A.  SHOLIS,  Director  •  NEIL  D.  CLINE,  Sales  Director 

Represented  Nationally  by  Henry  f.  Christal  Co.,  New  York,  Chicago 


Since  August,  1950 

BILL  GORDON* 

has  sold  more 
goods  and  services 
than  any  other 
Cleveland  radio  or 
television  personality! 


CLE  VELAND 


Represented  by  Headley-Reed  Company 


»JC  Winner  for  the  2nd  consecutive  year  ....  Cleveland  Press  Radio  Poll 


....  .         ...   „     ,     ,   „     .  „  ,k,_j  „_H  sith  is'snpq}  published  in  January  and  February  by  Broadcasting  Publications,  Inc.,  870  National  Press 

'^VuUd^Wa^^^^^  at  Post  °ffiCe  at  Washington.  D.  C,  under  act  of  March  3.  1879. 


As  a  service  to  boating  enthusiasts  in  the 
Lancaster  area,  WGAL-TV  recently  sent 
an  announcer-camera  crew  to  Long  Level 
— on  the  Susquehanna  in  York  County, 
Pennsylvania — for  an  interview  with  Com- 
mander Art  Norris,  Flotilla  No.  52,  United 
States  Coast  Guard  Reserve,  and  Inspect- 
ing Officer  Dan  Flory.  On  the  resulting 
telecast,  WGAL-TV  viewers  saw  Com- 


mander Norris  do  a  motor  boat  safety 
check.  All  equipment  was  inspected — in- 
cluding motor,  lighting,  horn,  and  life  pre- 
servers. The  examination  was  performed  by 
the  Coast  Guard,  and  telecast  by  WGAL- 
TV,  as  a  public  service — to  emphasize  the 
factors  involved  in  safe  navigation.  Pro- 
grams such  as  this  are  presented  regularly 
over  WGAL-TV,  in  the  public  interest. 
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CLOSED  CIRCUIT 


DETERMINED  to  explode  contention  of  dis- 
senting- Comr.  Robert  F.  Jones  that  its  final 
TV  plan  isn't  fixed,  firm  and  final,  FCC  may  be 
expected  to  change  more  of  those  "trouble 
areas"  borderline  assignments,  so  long  as 
changes  do  no  violence  to  minimum  mileage 
separations.  Way  was  opened  last  week  with 
assignment  of  VHF  channels  to  Lafayette,  La., 
and  Temple,  Tex.  Pittsburgh,  with  only  two 
commercial  VHFs  (one  assigned) ,  is  most 
vexatious  problem  and  it's  reasonably  de- 
duced that  since  Channel  4  is  less  than  % 
mile  short  of  minimum  standards,  way  will  be 
found  to  overcome  technicality.  Two  court 
appeals  are  pending  on  Pittsburgh  allocations. 

WHITEHALL  PHARMACAL  Co.,  New  York 
(Anacin),  through  John  F.  Murray,  N.  Y., 
preparing  radio  spot  announcement  campaign 
to  start  late  in  September.  Firm  used  approxi- 
mately 700  markets  last  year  and  is  expected 
to  use  similar  campaign  this  fall. 

WITH  RESIGNATION  of  Joseph  H.  Ream 
as  executive  vice  president  of  CBS  effective 
last  Thursday  [B«T,  July  14],  Daniel  T. 
O'Shea,  vice  president  and  general  executive 
of  parent  company,  has  moved  into  Mr.  Ream's 
quarters.  Richard  S.  Salant,  former  CBS 
attorney  named  vice  president  and  general 
executive  in  wake  of  Mr.  Ream's  resignation, 
has  moved  into  offices  on  20th  floor  and  has 
acquired  Mr.  Ream's  secretary,  Marjorie 
Throop.  Mr.  Ream,  who  resigned  for  personal 
reasons,  continues  as  CBS  consultant  and 
has  taken  on  several  policy  level  projects. 

WILSON  WYATT,  former  Louisville  mayor 
and  counsel  for  Courier  Journal  and  Louis- 
ville Times  ( WHAS-AM-TV) ,  late  Friday 
named  personal  campaign  manager  by  Demo- 
cratic Presidential  Nominee  Adlai  E.  Stevenson. 

DESIRABILITY  of  appointing  top  broadcast 
figure  to  administer  Voice  of  America  program 
being  given  careful  study  in  State  Dept.  Names 
of  four  or  five  industry  figures  have  been  sub- 
mitted by  Dr.  Wilson  Compton,  International 
Information  Administrator,  to  Secretary  Ache- 
son.  Move  was  occasioned  by  imminent  return 
of  Foy  Kohler,  assistant  administrator  for 
VOA,  to  foreign  service  status.  Only  major 
drawback:  Post  commands  Grade  15  ($10,800) 
salary,  which  IIA  authorities  acknowledge  is 
inadequate  by  industry  standards. 

FCC  EXPECTED  soon  to  announce  appoint- 
ments of  additional  examiners  from  staff  to 
handle  crush  of  hearings  growing  out  of  con- 
tested bids  for  TV  assignments.  Authorized  by 
Congress  to  utilize  earmarked  appropriation 
of  $300,000  for  seven  or  eight  new  examiner 
teams,  to  supplement  present  staff  of  seven, 
Commission  has  been  probing  qualifications 
of  number  of  staff  attorneys  for  promotions. 
Among  them :  William  G.  Butts,  chief  of  Tariff 
and  Rate  Classification  Branch  of  Telephone 
Div. ;  Robert  J.  Rawson,  assistant  chief,  Hear- 
ing Div.;  H.  Gifford  Irion,  Aural  Facilities 

(Continued  on  page  6) 
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FIRST  UHF  STATION 
NETWORK  AFFILIATION 

WSBA-TV  York,  Pa.,  became  first  UHF 
station  to  be  formally  accepted  as  network 
affiliate  today  (Monday).  Station,  which  ex- 
pects to  begin  operations  Nov.  1,  has  become 
65th  ABC-TV  affiliate,  Richard  B.  Rawls,  ABC 
director  of  TV  stations,  announced.  Operator 
is  Susquehanna  Bcstg.  Co.,  Louis  Appel  Jr., 
president,  and  Walter  Rothensies,  general 
manager.  ERP  170  kw  visual,  86  kw  aural. 
Antenna  height  listed  as  530  feet  above  aver- 
age terrain. 

B  &  B  PROMOTIONS 

E.  ESTY  STOWELL,  vice  president  and  ac- 
count supervisor;  Charles  Pooler,  vice  presi- 
dent in  charge  of  marketing,  and  Walter  Craig, 
vice  president  in  charge  of  radio  and  TV  de- 
partment, have  been  elected  to  board  of  direc- 
tors of  Benton  &  Bowles,  New  York. 

Henry  O.  Pattison  Jr.,  chairman  of  plans 
board,  and  Mr.  Pooler  were  elected  senior  vice 
presidents  of  agency. 

ILLINOIS  PROTEST 

PROTEST  against  ban  on  radio-TV  coverage 
of  municipal  and  state  legislative  hearings 
was  voted  by  Illinois  Broadcasters  Assn.  Fri- 
day at  close  of  mid-year  convention  in  Peoria 
(see  earlier  story  on  page  24).  IBA  also  voted 
to  endorse  Commission's  proposed  change  in 
operator  rules  to  permit  use  of  restricted  oper- 
ators and  remote  control  of  AM  and  FM  sta- 
tions operating  omnidirectionally  with  10  kw 
or  less  power.  Next  IBA  meeting  will  be  in 
Springfield,  111.,  sometime  in  October,  it  was 
decided. 


BUSINESS  BRIEFLY 

GE  CAMPAIGN  •  General  Electric  Co. 
(television  receivers),  through  Maxon  Inc., 
New  York,  planning  to  start  radio  spot  cam- 
paign in  all  television  markets,  effective  mid- 
October  for  eight  weeks. 

SCHEDULE  FOR  MILLER  #  Miller  Brew- 
ing Co.,  Milwaukee,  which  will  use  heavy  TV 
spot  schedule  this  fall  with  film  program  now 
being  planned  by  March  of  Time,  expected  to 
buy  NBC's  The  First  Nighter  this  week. 
Agency,  Mathisson  &  Assoc.,  Milwaukee. 

AMERICAN  FLYER  TV  $  A.  C.  Gilbert  Co., 
New  Haven  (American  Flyer  toy  trains) ,  plan- 
ning to  use  quarter-hour  TV  program  in  about 
64  TV  markets  starting  end  of  October  to  run 
through  Christmas.  Agency,  Charles  W.  Hoyt 
Inc.,  N.  Y. 

COLD  REMEDY  RADIO  #  Monticello  Drug 
Co.  (666  cold  preparation),  Jacksonville,  Fla., 
through  Carles  W.  Hoyt  Inc.,  N.  Y.,  currently 
preparing  radio  spot  campaign  to  be  launched 
Oct.  1.  Number  of  markets  and  intensity  will 
be  worked  out  soon  as  agency  has  budget 
figures  completed. 

COLGATE  NEGOTIATES  #  Colgate-Palm- 
olive-Peet  Co.,  Jersey  City,  negotiating  with 
NBC  for  combination  radio-TV  deal  for  its 
Mr.  &  Mrs.  North  program,  with  Wednesday, 
10  p.m.  time  under  consideration. 

BAYUK  LIKES  HUSING  •  Bayuk  Cigars 
Inc.,  Philadelphia  (Phillies  cigars),  scheduled 

(Continued  on  page  90) 


FCC  Refuses  ABC  Plea,  Softens  Issues 

FCC  on  Friday  refused  to  buy  ABC's  poverty 
plea,  wind  up  Paramount  case  and  issue  final 
decision  on  ABC-UPT  merger  before  Sept.  1 
(see  earlier  story  on  page  31).  However,  it 
agreed  to  soften  anti-trust  issues. 


In  memorandum  opinion  and  order,  FCC 
declared  that  its  general  policy  on  anti-trust 
violations  for  all  licensees  seeking  renewal 
henceforth  would  be  not  to  take  into  account 
such  matters  that  occurred  more  than  three 
years  from  date  of  filing  of  application. 

Specifically  exempted  from  this  time  limita- 
tion are  anti-trust  violations  concerning  radio 
communications. 

As  for  Paramount  case,  Commission  ordered 
hearings  resumed,  but  with  no  consideration 
to  be  given  anti-trust  matters  occurring  three 
years  or  more  before  Aug.  7,  1951 — date  when 
case  was  first  set  for  hearing. 

Conference  between  Hearing  Examiner  Leo 
Resnick  and  attorneys  in  case  was  scheduled 
for  Aug.  5. 

Respecting  ABC  position  that  it  was  essen- 
tial to  future  of  network  that  final  decision 
be  issued  before  Sept.  1,  Commission  declared 
that  usual  procedure  of  having  Examiner  issue 
initial  decision  would  be  more  expeditious  than 
if  it  tried  to  decide  case  itself.  For  example, 
FCC  said,  best  man  to  determine  credibility 


of  some  key  witnesses,  in  question,  is  Examiner 
who  has  heard  all  testimony. 

Commission's  order  also  denied  DuMont  pe- 
tition to  sever  its  case  from  rest  of  parties. 
DuMont  is  party  on  question  whether  29% 
ownership  by  Paramount  Pictures  constitutes 
control  of  DuMont  by  Paramount. 

FCC  also  turned  down  earlier  ABC-UPT 
petition  asking  that  merger  portions  of  case 
be  severed  from  other  issues. 

Comr.  Jones  dissented  from  new  anti-trust 
policy.  Although  he  did  not  write  dissent, 
understood  he  felt  that  no  blanket  time  limita- 
tion should  be  set  for  consideration  of  anti- 
trust violations.  He  is  said  to  feel  that  each 
case  should  be  judged  on  its  own  merits. 

Comrs.  Frieda  B.  Hennock  and  George  E. 
Sterling  did  not  participate.  Miss  Hennock 
was  out  of  town  and  Mr.  Sterling  was  still 
vacationing. 

Federal  statute  of  limitations  on  beginning 
anti-trust  suits  against  violators  is  three  years 
— which  is  why  Commission  picked  that  term. 
It  was  pointed  out  that  new  policy  applies 
only  in  license  renewal  cases;  in  comparative 
hearings  no  time  limit  is  placed  on  such  in- 
vestigation. 

for  more  AT  DEADLINE  turn  page  ^ 
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SACRAMENTO  PLEA 
FOR  EARLY  HEARING 

PLEA  for  early  commencement  of  comparative 
hearing  on  multiple  TV  bids  pending  for  Chan- 
nel 3  at  Sacramento,  Calif.,  was  filed  with  FCC 
Friday  by  KCRA  there.  Competitive  bids  are 
those  of  KXOA  and  KROY,  designated  fort- 
night ago  when  Commission  made  initial  post- 
thaw  new  station  grants  [B#T,  July  14]. 
KCRA  told  FCC  it  is  anxious  to  construct  sta- 
tion and  provide  new  TV  service  there,  hence 
is  "ready  and  willing  to  proceed  with  hearing." 

Petition  pointed  out  that  Commission  city 
priority  list  on  processing  indicates  Sacramento 
is  largest  community  in  California  and  11th 
largest  in  U.S.  without  TV  service.  Sacramento 
is  number  11  on  Group  A-2  city  priority  list. 
FCC  now  has  designated  or  notified  total  of  85 
applications  for  comparative  hearings  (see 
story  page  55). 

KSTT  ANSWERS  WMT 

TURN-ABOUT  in  VHF  Channel  2  fight  be- 
tween WMT  Cedar  Rapids  and  KSTT  Daven- 
port, Iowa,  came  Friday  as  latter  petitioned 
FCC  to  dismiss  former's  application  as  in- 
complete. KSTT  further  contended  WMT 
charge  that  KSTT  is  not  financially  qualified 
to  construct  its  proposed  TV  station  has  "no 
basis  in  fact"  [B*T,  July  28].  Charging  error 
to  WMT's  allegations,  KSTT  told  Commission 
that  WMT's  amended  application  failed  to 
give  estimates  of  first  year  operating  cost  and 
revenue  and  omitted  statement  showing  yearly 
net  income  for  past  two  years. 

NEW  TV  APPLICATIONS 
BOOST  REQUESTS  TO  727 

FCC  received  four  UHF,  two  VHF  applica- 
tions for  new  TV  stations  Friday;  one  was 
amended  application  modifying  earlier  post- 
thaw  request,  rest  were  new.  Total  requests 
for  new  stations  is  now  727;  of  these,  440  are 
for  VHF,  286  for  UHF  stations  (also  see  TV 
Applications,  page  56).  New  applications 
were: 

KCSJ  Pueblo,  Col.,  VHF  Ch.  5.  ERP  11.48  kw 
visual,  5.74  kw  aural;  antenna  above  average  ter- 
rain 257  ft.,  above  ground  355  ft.  Estimated  con- 
struction cost  $149,927,  first  year  operating  cost 
$180,000,  revenue  $175,000. 

KXLF  and  KBOW  Butte,  Mont.,  VHF  Ch.  4,  ERP 
1.622  kw  visual,  0.811  kw  aural;  antenna  above 
average  terrain  —688  ft.,  above  ground  +120  ft. 
Estimated  construction  cost  $104,800,  first  year 
operating   cost   $115,750,    revenue  $87,000. 

WCTC  New  Brunswick,  N.  J.,  UHF  Ch.  47,  ERP 
12.1  kw  visual,  6.56  kw  aural;  antenna  above  aver- 
age terrain  141  ft.,  above  ground  231  ft.  Estimated 
construction  cost  $125,714,  first  year  operating  cost 
$195,000,  revenue  $235,000. 

WEOK  Poughkeepsie,  N.  Y.,  UHF  Ch.  21,  ERP 
107  kw  visual,  60.4  kw  aural:  antenna  above  aver- 
age terrain  226  ft.,  above  ground  397  ft.  Estimated 
construction  cost  $318,670,  first  year  operating  cost 
$216,155,  revenue  $205,712. 

KGAF  Gainesville,  Tex.,  UHF  Ch.  49,  ERP  1.33 
kw  visual,  0.73  kw  aural;  antenna  above  average 
terrain  444  ft.,  above  ground  393  ft.  Estimated  first 
year  operating  cost  $50,000,  revenue  $80,000. 

f  WISC  Madison,  Wis.,  UHF  Ch.  27,  ERP  103.8 
kw  visual,  51.9  kw  aural;  antenna  above  average 
terrain  498  ft.,  above  ground  500  ft.  Estimated 
construction  cost  $250,230,  first  year  operating  cost 
$240,000,  revenue  $290,000.  [Modification  of  amended 
application;  for  earlier  application,  see  B.T,  July  7.] 

CHANGE  BELMONT  NAME 

BOARD  of  Raytheon  Mfg.  Co.,  Waltham, 
Mass.,  has  voted  to  change  name  of  company's 
television  manufacturing  subsidiary,  Belmont 
Radio  Corp.,  Chicago,  to  Raytheon  Television 
and  Radio  Corp. 
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In  this  Issue— 

NBC-TV  acquires  television  rights  to  11 
of  the  12  football  games  that  the  Na- 
tional Collegiate  Athletic  Assn.  will 
permit  on  the  air  this  season.  The  net- 
work is  offering  the  package  to  spon- 
sors for  $2,633,050.  A  B»T  exclusive. 
Page  23. 

WILL  CBS  Radio  cut  rates?  Answer 
may  come  at  showdown  meeting  of  all 
CBS  Radio  affiliates  Aug.  12,  and 
there's  speculation  that  enlarged  dis- 
counts, not  reduced  rates,  may  be  com- 
promise. Page  23. 

COSMETIC  firms  are  prettifying  the 
radio  and  television  balance  sheets. 
Six  of  them  are  buying  broadcasting. 
Page  25. 

RADIO  outpulls  newspapers  in  Adver- 
tising Research  Bureau  Inc.  test  at 
Syracuse.    Page  27. 

THINK  that  radio's  not  a  basic  adver- 
tising medium  for  department  stores? 
Read  how  M.  E.  Blatt  Co.,  an  Atlantic 
City  department  store  doing  better 
than  $5  million  a  year  business,  turned 
from  newspapers  to  radio  and  intends 
to  stay  that  way.    Page  29. 

HOW  importantly  the  Presidential  can- 
didates figure  radio  and  television 
in  their  campaigns  can  be  seen  by  the 
unusual  number  of  radio-TV  person- 
alities associated  with  them.  Here's 
the  Who's  Who  of  broadcasting  au- 
thorities in  the  rival  political  camps. 
Page  25. 

REUNIFICATION  of  NBC  reaches  the 

operating  level.    Page  26. 
FCC     approves    three-way  ownership 

switch  in  Minneapolis,  sale  of  WTCN, 

merger   of   WTCN-TV   and  WCCO. 

Sale  of  KOTV  (TV)  Tulsa  also  okayed. 

Page  30. 

NBC  television  affiliates  push  new  for- 
mula for  station  compensation  for  net- 
work commercials.  Plan  will  be  pre- 
sented to  top  network  executives  Aug. 
27.    Page  55. 

MOST  movie  producers  and  distributors 
are  keeping  silent  on  the  government's 
anti-trust  suit  to  force  release  of  16mm 
film  to  TV.  Maybe  the  reason  is  that, 
as  said  by  some  authorities,  the  pro- 
ducers actually  welcome  the  suit  to  get 
them  off  the  hook  with  stockholders 
and  exhibitors.    Page  59. 

FCC  grants  two  UHF  stations  in  Fort 
Lauderdale,  Fla.,  one  VHF  in  El  Paso. 
Page  55. 


Upcoming 


Aug.  4-7:  Mid  -South  Audio  Show,  Peabody 

Hotel,  Memphis,  Tenn. 
Aug.  6:  Special   RTMA   committee  meets 

on  educational  TV,  RCA,  Hqtrs.,  New 

York. 

Aug.  12:  NARTB's  convention  committee 

meets,  NARTB  Hqtrs.,  Washington. 
Aug.  12:  CBS  affiliates  meeting,  Chicago. 
(Other  Upcomings,  page  36) 


Closed  Circuit 

(Continued  from  page  5) 

Div.  of  Broadcast  Bureau.  No  dates  set  yet 
for  hearings,  pending  appointment  of  new 
personnel. 

FCC  has  no  present  plans  to  expedite  four- 
year  old  multiple-ownership  rules  change  pro- 
posal. Pending  in  proceeding  is  NBC  petition 
to  make  TV  station  limit  of  five  applicable 
only  to  VHF,  permit  additional  UHF  holdings 
(see  story  page  56). 


DESPITE  substantial  broadcaster  support  for 
NARTB's  proposal  to  ease  operator  require- 
ments and  permit  remote  operation  of  smaller 
stations  (see  story  page  31),  union  groups 
intensifying  crusading  tactics  to  kill  project. 
Besides  Cincinnati  local  of  IBEW  which  has 
been  circularizing  area  with  job-cut  propa- 
ganda urging  protests  to  FCC,  Phila- 
delphia area  "ad  hoc"  committee  has  been  set 
up  by  IBEW,  IATSE,  NABET  and  ACA  to 
marshall  local  engineers  into  protest. 

ADDITIONAL  new  station  TV  grants  at  El 
Paso,  Tex.,  possible  this  week  as  three  bids 
pend  unopposed  for  open  channels :  KEPO 
seeking  Channel  13;  KTSM,  Channel  9,  and 
Claude  H.  Craig,  Los  Angeles  auto  dealer, 
doing  business  as  Franklin  Broadcasting  Co., 
Channel  20.  Grants  might  have  been  concur- 
rent last  week  with  issuance  of  permit  to 
KROD  on  Channel  4,  but  processing  not  com- 
pleted due  to  double  channel  change  amend- 
ments of  Franklin  (see  story  page  55). 

MEASURE  of  seriousness  with  which  TV 
applicants  take  possible  hitch  in  delivery  of 
station  equipment — as  well  as  their  high  hopes 
for  grant — are  number  who  have  ordered 
and  received  equipment.  Latest  is  KUTA  Salt 
Lake  City,  which  recently  received  500  w 
transmitter  from  Gates  Radio  Co.  About  50 
applicants  believed  to  have  most  of  all  of  basic 
equipment  on  hand. 

WOR-MUTUAL 

NEWS  STAFF  REALIGNED 

REALIGNMENT  of  news  personnel  at  WOR- 
Mutual  to  be  announced  shortly  to  include 
Milton  Burgh,  Mutual  news  director,  and 
Arthur  Feldman,  Mutual  special  events  di- 
rector, to  add  similar  duties  for  WOR  New 
York. 

David  Driscoll,  now  WOR  news  director,  is 
to  direct  news  and  special  events  for  WOR- 
TV  exclusively. 

DTN  SWITCH 

TWO  programs  currently  seen  on  WABD 
(TV)  New  York,  key  outlet  of  DuMont  TV 
Network,  will  be  switched  to  network — eastern 
affiliates  only  —  effective  today  (Monday). 
Shows  are  Broadway  Matinee,  which  will  be 
seen  on  network  Mon.,  Wed.,  Fri.,  1:15-1:30 
p.m.,  and  The  Ethel  Thorsen  Show,  Tues.  and 
Thurs.,  1:15-1:30  p.m. 

NEW  'TIME'  SERIES 

WJZ-TV  New  York  has  obtained  new  March 
of  Time  TV  series  for  exclusive  New  York 
showing  starting  first  week  in  October. 
Twenty-six  week  half-hour  series  will  be 
scheduled. 


for  more  AT  DEADLINE  see  page  90  ^ 
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WBAL  Offers  a  Mighty 
Advertising-Merchandising  Plan! 


'tribe  twice  at  your  custodier  with  WBAL'S 
unique  OPERATION  CHAIN-ACTION— at 
Lome  with  radio  commercials,  and.  at  the  point 
of  sale.  Food  advertisers  guaranteed  powerful 
point  of  sale  promotion  in  over  213  leading 
chain  food  store^cbupled  with  the  unequalled 
power  of  radio  advertising  for  mass  selling;.  Give 
your  product's  advertising;  that  needed,  douhled- 
harrelled  impact  with  C  HAIN  -  ACTIO  N . 
Complete  details  on  request. 

50,000  WATTS 

WBAL 

NBC  IN  MARYLAND 


YOUR 
PR.OPUCT 


NATIONALLY  REPRESENTED  BY 

EDWARD  PETRY&  CO. 
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Irs  S/hwmgw 

COL  UMBUS,G£OXM/ 


Yes,  Sir!  There's  enough  snow  on  our  TV  screens 
to  blanket  an  area  almost  as  large  as  the  cover- 
age area  of  WRBL!  The  BIG  difference  is  RECEP- 
TION— satisfactory  reception,  that  is.  In  Colum- 
bus, RADIO  is  more  effective  than  ever  before. 
WRBL  and  WRBL-FM  completely  blanket  the 
Columbus  Trading  Area.  Tops  in  Share-of -Audi- 
ence .  .  .  Morning,  Afternoon,  Evening.  Number 
One  in  ratings  ...  1 15  out  of  163  reported  periods. 
18.7%  MORE  COVERAGE  than  ANY  OTHER 
Columbus  advertising  media.  Nearing  our  25th 
Anniversary,  WRBL  is  FIRST  ...  in  POWER,  in 
PROGRAMS,  in  PRESTIGE,  in  PROMOTION. 


KW  "  COLUMBUS,  GA. 


STATION  IN 


CALL 

HOLLINGBERY 
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NEW  LARGE  HUB  on  the  7"  professional 
reel  reduces  tension  change  as  tape  is 
spooled  off,  resulting  in  a  50%  reduction  in 
timing  errors.  The  new  hub  has  a  diameter 
of  2^"  compared  with  the  1^4"  diameter  of 
standard  7"  reels.  Thus  it  has  approximately 
the  same  ratio  of  outside  diameter  to  hub  dia- 
meter as  the  standard  NARTB  10^"  metal 
reel.  Another  feature  of  this  new  reel  is  the 
single  small  threading  slot,  which  minimizes 
mechanical  distortion  of  the  layers  of  tape 
nearest  the  hub. 


It's  the  new  "Scotch"  brand  dry-  ^  J  m'mfmAim^n 


lubricated  magnetic  tape  on 
the  new  7" professional  reel! 


•  "DRY  LUBRICATING"  process  gives  you 
a  tape  that  practically  eliminates  sticking, 
squealing  and  cupping  ...  a  completely 
dependable  tape  that  turns  in  a  flawless 
performance  in  almost  any  condition  of 
heat  or  humidity! 

O  100%  SPLICE-FREE!  Tape  supplied  on 
the  7"  professional  reel  is  guaranteed  to  be 
completely  free  of  splices. 

O  GUARANTEED  UNIFORMITY!  Output 
variation  of  tape  wound  on  the  new  1200- 
foot  reel  is  guaranteed  to  be  less  than  plus 
or  minus  34  db  at  1000  cps  within  the  reel, 
and  less  than  plus  or  minus  db  from 
reel  to  reel. 


Scotch 

BRAND  " 

Magnetic  Topi 


The  term  "SCOTCH"  and  the  plaid  design  are  registered  trademarks  for  Sound  Recording  Tape  made  in  U.S.A.  by  MINNESOTA  MINING  &  MFG. 
CO.,  St.  Paul  6,  Minn.— also  makers  of  "Scotch"  Brand  Pressure-sensitive  Tapes,  "Underseal"  Rubberized  Coating,  "Scotchlite"  Reflective  Sheeting, 
"Safety-Walk"  Non-slip  Surfacing,  "3M"  Abrasives,  "3M"  Adhesives.  General  Export:  1 22  E.42nd  St.,  New  York  1 7,  N.Y.  In  Canada:  London, Ont.,  Can. 
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In  your  disagreements  about  the  pronunciation 
of  a  strange  name  or  place  in  the  news  you 
probably  fortified  your  argument  by  quoting 
a  radio  commentator  as  your  authority. 

If  it  seemed  the  caption  above  should  have 
read,  "Wanna  buy  a  duck?"  you  again  display 
the  profound  effect  radio  has  on  American 
culture,  for  it  was  r/idio  that  circulated  Joe 
Penner's  famous  line.  Ben  Bernie's  "Yowsah, 
Yowsah"  .  .  .  Charlie  McCarthy's  "I'll  mow 
ya  down"  .  .  .  Pepsi-Cola  and  Chiquita  Banana 
jingles  are  part  of  American  idiomatic  speech 
and  radio  gets  the  credit. 

Radio  will  continue  to  be  the  most  influential 
and  persuasive  mass  communication  medium 
in  the  world  as  long  as  people  are  able  to  hear 
while  they  work,  rest  and  play. 

In  Oklahoma  City  the  best  cost-per-thousand 
buy  is  KOMA,  50kw  CBS  Radio  servant  of  the 
southwest. 


KOMA 


AFFILIATED  WITH   KTUL.  TULSA  RADIO  STATION  REPRESENTATIVES 

50,000  WATTS  •  CBS  RADIO 

J.   J.   BERNARD    Vice-President  and  General  Manager 


agency 


NEAL  NYLAND,  vice  president  and  account  supervisor,  Benton  & 
Bowles,  N.  Y.,  to  Campbell-Mithun,  Chicago,  as  vice  president- 
general  manager. 

FRED  E.  ADAMS  elected  executive  vice  president  of  G.  M.  Basford 
Co.,  N.  Y. 

EDWARD  B.  POPE  appointed  director  of  media,  James  Thomas  Chirurg 
Co.,  Boston. 


ALBERT  A.  SOMMER,  vice  president  and  manager, 
McCann-Erickson,  Cleveland,  appointed  head  of  Chi- 
cago office. 

RICHARD  BEAN,  director  of  media,  Pedlar  &  Ryan, 
N.  Y.,  to  Dancer-Fitzgerald-Sample,  same  city,  as 
director  of  all  Procter  &  Gamble  media. 


HENRY  BARLEY,  account  executive,  McNeill  &  Mc- 
Mr.  Pope         Cleery,  Hollywood,  to  Ruthrauff  &  Ryan  Inc.,  that  city, 
in  similar  capacity.    He  succeeds  PEYTON  CARROLL  who  will  head 
Los  Angeles  office  of  Hicks  &  Greist  Inc.,  soon  to  be  organized. 


on  all  accounts 


THE  most  fascinating  engi- 
neering business  I  have  come 
in  contact  with  is  the  advertis- 
ing business."  That's  the  observa- 
tion of  John  Hildreth  Forshew  III, 
manager  of  the  Lakeland,  Fla.,  of- 
fice of  the  J.  Walter  Thompson  Co. 

Mr.  Forshew  was  graduated 
from  Lehigh  U.,  Bethlehem,  Pa.,  in 
1931  with  an  industrial  engineer- 
ing degree. 

But  that  is  as  close  as  he  has 
come  to  the  practice  of  engineer- 
ing. Mr.  Forshew 
has  15  years  experi- 
ence in  marketing 
research,  which  has 
been  his  forte.  He 
managed  his  own 
marketing  research 
business  in  New 
York  for  eight  years 
and  headed  the  re- 
search department 
at  Young  &  Rubi- 
cam  for  two  years, 
holding  a  similar 
position  at  Indus- 
trial Surveys  Co. 
( now  Market  Re- 
search Corp.  of 
America)  and  mov- 
ed to  J.  Walter 
Thompson  as  di- 
rector of  its  con- 
sumer panel. 

When  the  J.  Walter  Thompson 
Co.  took  over  the  Florida  citrus  ac- 
count in  August  1950,  Jack  For- 
shew moved  to  Lakeland  to  manage 
the  advertising  agency's  branch 
office.  Termed  "World's  Citrus  Cen- 
ter," Lakeland  is  the  headquarters 
for  the  Florida  Citrus  Commission, 


Mr.  FORSHEW 


state  agency  for  citrus  advertising, 
He  works  closely  with  the  Com- 
mission's advertising  manager 
Ralph  Henry,  and  the  agency's 
important  advertising  committee, 

Although  the  Citrus  Commission 
account  represents  the  expend! 
ture  of  a  quarter  of  a  million  dol- 
lars a  year,  the  sum  is  pitifully 
low  in  relation  to  consumer  dol- 
lars spent  for  citrus  products  each 
year.  Consumers  spend  $650  mil- 
lion for  the  product;  yet  California, 
Arizona,  Texas  and 
Florida  combined 
spend  less  than  $10 
million  a  year  for 
citrus  advertising. 

Mr.  Forshew  im- 
presses those  who 
meet  him  and  work 
with  him  as  a  man 
with  a  single  pur- 
pose. He  has  one 
thought  uppermost 
in  his  mind— Florida 
citrus  must  get  the 
most  mileage  for 
every  advertising 
dollar.  A  sought- 
after  speaker  before 
Florida  industry 
groups  and  civic 
clubs  alike,  he  tells 
a  fascinating  story 
of  the  state's  citrus  marketing 
picture  and  its  advertising  cam- 
paign's aims.  Even  statistics  and 
a  map  stuck  with  pins  become  in- 
teresting. "Markets  are  people  with 
money,"  he  says. 

Jack  Forshew  points  out  that  re- 
search and  marketing  studies  in- 
(Continued  on  page  20) 
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PETER  A.  CAVALLO  Jr.,  assistant  manager  of  radio-TV  department, 
J.  Walter  Thompson  Co.,  Chicago,  appointed  director  of  department' 
replaced  by  ROBERT  M.  GUILBERT,  administrative  assistant  in  Tv! 
C.  ROSS  LITTIG  assumes  duties  of  latter  position. 

i> 

PETER  PIENING,  art  director,  N.  W.  Ayer  &  Son,  N.  Y.,  to  Abbott 
Kimball  Co.,  N.  Y.,  as  art  and  design  consultant. 

VIRGINIA  CAIN,  KGW  Portland,  to  Don  Dawson  Co.,  that  city,  as 
office  manager. 

ROBERT  A.  BAUMGAERTENER,  account  executive  and  copywriter, 
Jewell  Adv.,  Oakland,  to  Richard  Jorgensen  Adv.,  San  Jose,  as  copy 
chief. 

I  JAMES  J.  BOOTH,  director  of  advertising  and  merchandising,  Tea  Bu- 
reau, N.  Y.,  to  Rhoades  &  Davis,  S.  F.,  as  group  head 
of  French  Sardine  Co.  (Star-Kist  Tuna)  account. 

RICHARD  H.  JACOBS,  account  executive,  Gardner 
Adv.,  St.  Louis,  named  account  manager  in  drug  group, 
Ross  Roy  Inc.,  Chicago. 

BOB  ABBOTT,  advertising  manager  and  assistant 
sales  manager  of  Littlefuse  Inc.,  to  Burton  Browne 
Adv.,  Chicago,  as  coordinator  of  firm's  creative  depart- 
ments. 


BRUCE  DODGE,  Kenyon  &  Eckhardt,  N.  Y.,  to  Weiss 
&  Geller,  that  city,  as  radio-TV  head. 


Mr.  Booth 


JAMES  E.  CLARK  Jr.  and  THOMAS  P.  MAHONEY,  art  director  and 
production  manager,  respectively,  Cecil  &  Presbrey  Inc.,  N.  Y.,  elected 
vice  presidents. 

GETCHEL  SEAKER,  production  and  assistant  advertising  manager 
for  Sears,  Roebuck  &  Co.,  L.  A.,  to  Glasser-Gailey  Inc.,  that  city,  as 
production  manager  and  art  director. 

JAMES  K.  HEFFERNAN,  associate  of  Milne-Heffernan  Inc.,  Seattle, 
to  Leonard  Shane  Agency,  L.  A.,  as  copy  chief. 

JOHN  NEWMAN,  J.  Walter  Thompson  Co.,  to  copy  department  of 
Hewitt,  Ogilvy,  Benson  &  Mather,  N.  Y. 

FRANK  McMAHON,  assistant  media  director,  Erwin,  Wasey  &  Co., 
L.  A.,  shifts  to  assistant  account  executive.  RALPH  STARKWEATH- 
ER Jr.,  advertising  department,  Roland  J.  Gaupel  Co.,  that  city 
(medical  whsle.  firm),  to  agency  as  assistant  in  media. 

A.  FAUSTIN  RAMSTHAL  to  Merchandising  Advertisers  Inc.,  Chicago. 
Mr.  Ramsthal  will  be  headquartered  in  West  Bend,  Wis. 

HICKS  &  GRIEST  ADV.,  N.  Y.,  has  announced  opening  of  West  Coast 
offices  at  3460  Wilshire  Blvd.,  L.  A.  PAYTON  CARROLL,  account 
executive,  Ruthrauff  &  Ryan,  Hollywood,  to  H&G  as  manager  of  the 
West  Coast  office. 

MARVIN  YOUNG,  business  manager  and  radio-TV  director  for  Ruth- 
rauff &  Ryan  Inc.,  Hollywood,  will  conduct  two  classes  in  TV  writing  at 
U.  of  Calif.  Extension,  that  city,  starting  Sept.  22. 

JEROME  REESE  Adv.,  Chicago,  has  moved  to  offices  at  228  N.  LaSalle 
St.,  Room  2246.    Telephone  CEntral  6-1546. 

PEDLAR  &  RYAN,  New  York,  has  moved  to  Hotel  Chatham,  48th  St. 
&  Vanderbilt  Ave.  Telephone  Eldorado  5-5400.  Agency  will  occupy 
these  offices  until  it  retires  from  business  Oct.  1. 

THOR  L.  HAUGE  to  Calkins  &  Holden,  Carlock,  McClinton  &  Smith, 
L.  A.,  as  art  director. 

HAROLD  B.  MERS  to  executive  staff,  AAAA,  N.  Y.,  as  assistant  to 
RICHARD  L.  SCHEIDKER  in  creative  and  relations  activities. 


Obviously 
OUTSTANDING 


•  •  ♦ 


A  TRUE  CROSS-SECTION  OF  THE  NATION 


Rapidly-growing  industry  in  Peoria  attracts 
people  from  all  parts  of  the  U.S.  The  Peor- 
iarea  is  a  "melting  pot"  with  closely  inte- 
grated rural  and  urban  features.  That's  why 
Peoria  is  the  Midwest's  NUMBER  ONE  TEST 
MARKET  . . .  one  of  the  best  in  the  country. 


WMBD 

Rich 


Dominates 


Peoriarea 


the 

Market 


One  mass  medium,  WMBD,  reaches  and 
sells  all  the  Peoriarea.  WMBD's  average 
50%*  share  of  audience  guarantees  the 
maximum  number  of  listeners  per  dollar. 
To  SELL  the  Heart  of  Illinois,  BUY  WMBD. 


*  C.  E.  Hooper  Winter-Spring 
Report  December  '51  -April  '52 


See  Free  &  Peters 


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 
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And  now  the  HPL  is  in  Salt! 


MARCH  1, 1934:  The  Housewives'  Protective  League  goes  on  the  air  for 
the  first  time,  on  one  station  (KNX,  Los  Angeles). 

AUGUST  1 1, 1952 :  After  18  years  of  steady  growth,  The  Housewives' 
Protective  League  starts  on  CBS  Radio's  50,000-watt  affiliate 
in  Salt  Lake  City— KSL— the  13th  great  station  to  carry  "the  most 
sales-effective  participating  program  in  all  broadcasting." 

A  TREMENDOUS  MARKET!  Now,  KSL-the  only  50,000-watt 
station  between  Denver  and  the  Pacific  Coast— carries  the  daily  HPL 
programs  throughout  the  huge  Intermountain  America  market,  a 
sales  territory  where  250,570  radio  families  spend  a  neat  $927,140,000 
a  year  on  all  kinds  of  retail  products. 

A  TERRIFIC  COMBINATION!  Now,  with  the  addition  of  KSL,  you 
can  buy  The  Housewives'  Protective  League  in  13  big  markets, 


•The  Paul 
Gibson  Show 


50,000  WATTS 


Lake  City... on  KSL! 


on  the  station  with  the  biggest  average  audience  in  each 
market.  Or  you  can  buy  any  combination  of  these  stations. 
All  together,  they  cover  16,604,140  radio  homes  (39.4%  of  the 
nation's  total),  and  $61,415,477,000  worth  of  retail  sales 
(40.6%  of  the  nation's  total). 

PROVED  SELLING  POWER!  Take  a  tip  from  the  156  advertisers 
who  have  used  the  HPL  in  recent  months.  You'll  find,  as 
they  have  found,  that  "the  program  that  sponsors  the  product 
gets  results  everywhere  it  sells  . . .  every  time. 

For  more  information  about  the  HPL,  in  any  or  all  of  these 
markets,  call  the  stations,  CBS  Radio  Spot  Sales,  or . . . 

THE  HOUSEWIVES'  PROTECTIVE  LEAGUE 

485  Madison  Ave.,  N.Y.  (Plaza  5-2000)— Columbia  Square,  Los  Angeles  (Hollywood  9-1212) 
The  HPL  is  represented  in  all  thirteen  markets  by  CBS  Radio  Spot  Sales 


Sources: 

Sales  Management, 
May  1952; 

BMB,  50-100%  daytime 
audience  area; 
C.  E.  Hooper 
in  Salt  Lake  City; 
Pulse  in  all 
other  markets 


GENE  ARCHER 

WRC's  Gene  Archer,  to  be 

exact.  With  the  individual 
music  of  the  Cliff  Quartette, 
plus  Gene's  own  brilliant 
baritone  style,  "Here's 
Archer"  is  the  only  radio 
program  i  n  Washington 
regularly  featuring  live 
music. 

Participation  in  this  choice 
time  period  (12:15-1:15 
PM,  Monday  through  Fri- 
day) promises  business  in 
Washington.  An  impressive 
list  of  current  national 
spots,  including  Cuticura, 
Sunbeam  Bread,  Frostee, 
Thyoquent  and  Hals  Beer, 
amply  supports  Gene's  sell- 
ing story. 

Audience  loyalty  of  "Here's 
Archer"  offers  an  immedi- 
ate association  with  a 
"Name  Performer"  in  the 
Nation's  Capital,  for  Gene 
is  known  about  town  not 
only  as  a  radio  artist  but 
as  a  featured  star  in  the- 
atres and  supper  clubs. 

There's  a  lot  of  SELL  in  a 

$22.50  participation  on 
"Here's  Archer"  .... 
contact  the  WRC  Sales  De- 
partment or  NBC  Spot  Sales 
for  the  few  remaining 
availabilities. 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS  W 

FIRST  in  WASHINGTON 


980  KC  •  93.9  on  FM 

Represented  by  NBC  Spot  Sales 
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feature  of  the  meek 


MEL  KAMPE,  promotion  man- 
ager, WMAY  Springfield,  111., 
has  a  problem  which  weighs 
12  tons. 

In  a  carefree  mood,  Mr.  Kampe 
attended  a  Springfield  Manufac- 
turers &  Employers  Assn.'s  "Plae- 
Dae"  picnic,  blithely  unaware  of 
his  impending  woe. 

To  his  utter  dismay,  Mr.  Kampe 
won  a  prize  of  12  tons  of  road  rock, 
which  had  been  contributed  by  a 
local  stone  quarry.  Now  what  can 
a  broadcaster  do  with  24,000  lbs.  of 
road  rock? 

Mr.  Kampe  mulled  possible  solu- 
tions. He  could  always  throw  rocks 
at  people.  Perhaps  he  could  donate 
it  to  some  worthy  prison  so  that 
convicts  would  be  relieved  of  their 
problem  of  making  little  rocks  out 
of  big  ones. 

The  WMAY  executive's  problem 
came  to  light  in  the  Illinois  State 
Journal.  Associated  Press  picked  it 
up.  Life  and  Time  wanted  full  de- 
tails. WMAY  originated  a  broad- 
cast for  the  full  Coast-to-Coast 


Mr.  Kampe  (I)  as  he  was  inter- 
viewed over  an  NBC  national  hook- 
up by  Syl  Binkin,  WMAY  program 
director. 

NBC  network  July  21  during  the 
World  News  Roundup. 

From  here  on  in,  Mr.  Kampe  will 
have  an  answer  to  the  man  who 
complains,  "I  feel  like  a  ton  of 
bricks  has  fallen  on  me." 


J^9  strictly  business 


Mr.  VOLLMER 

.  .  .  he's  no  newcomer 

MENTION  Falstaff  Brewing 
Corp.  history  in  advertising 
circles  and  reminiscences 
nostalgicly  turn  back  to  the  days 
of  "near  beer"  and  "The  Falstaff 
Tenor"  on  KWK  St.  Louis  in  1927. 

Mention  Falstaff  and  you  con- 
jure images  of  Dizzy  Dean,  MBS' 
Game  of  the  Day  and  Falstaff's 
extensive  radio  sports  coverage 
since  1941.  And  where  there's  base- 


ball, wrestling  and  other  such  pro- 
grams, there's  beer — and  Karl  K. 
Vollmer. 

Mr.  Vollmer,  who  is  vice  presi- 
dent and  marketing  director  of 
that  corporation,  is  really  no  new- 
comer to  Falstaff,  despite  his  mere 
three  years  there.  He  is  a  vet- 
eran of  nearly  20  years  in  the 
brewing  business.  He  directs  Fal- 
staff's vast  advertising  and  sales 
organization,  which  uses  all-out 
radio  in  the  summer  in  a  number 
of  communities. 

A  native  of  Davenport,  Iowa, 
Mr.  Vollmer  "came  home"  to  Fal- 
staff in  1949  after  serving  as  vice 
president  of  the  Columbia  Brewing 
Co.,  also  St.  Louis,  from  1934  to 
1947.  After  a  tenure  with  Blanton 
Co.,  refiner  of  vegetable  oils  and 
margarines,  Mr.  Vollmer  joined 
Falstaff  which,  in  the  interim,  had 
absorbed  Columbia  Brewing. 

Thus,  indeed,  Mr.  Vollmer  "came 
home" — this  time,  as  director  of 
market  research  for  Falstaff.  In 
1940  he  was  named  advertising 
director.  When  sales  and  adver- 
tising functions  were  merged  in 
1951,  he  assumed  responsibility 
for  both  operations.  Election  to 
a  vice  presidency  also  came  last 
year. 

Under  Mr.  Vollmer's  direction, 
Falstaff  fanned  out  its  message 
to   the   largest  baseball  network 
(Continued  on  page  UO) 
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SALE! 

in  America's  6th  City 


CURRENT 
AVAILABILITIES 

on  WFBR's  prize  collection 
of  home-grown  shows.  All 
are  subject  to  prior  sale  .  .  . 
none  will  be  available  for 
long.  Timebuyers:  how  do 
these  fit  your  fall  schedules? 


CLUB  1300 


Completely  outclasses  its 
field— No.  1  show  of  its  kind! 
7  STRIP  ACROSS  THE  BOARD 


MELODY  BALLROOM 


Top-rated  disc  jockey  show 
in  Baltimore! 

7  SPOTS 


NELSON  BAKER  SHOW 


1st  in  its  time  period! 

7  STRIP  ACROSS  THE  BOARD 


EVERY  WOMAN'S  HOUR 


Top-rated  30-minute 
woman's  show! 
6  SPOTS 


SHOPPIN'  FUN 


Top  locally  produced  show 
in  its  period! 

4  SPOTS 


MORNING  IN  MARYLAND 


Misses  being  tops  for  3-hour 
period  by  a  fraction! 

SOLD  OUT 

For  quick  action,  write,  wire 
or  phone  your  John  Blair  man 
or  any  account  executive  of 


ABC  NETWORK 

5000  WATTS  IN  BALTIMORE,  MD. 
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Handsome  affable  Jim  Patterson,  MC  of  WBT's 
afternoon-antic  show.    By  Jimminy",  is  deft  with  discs  and 
cunning  with  commercials.  Sponsor  messages,  introduced  by  any 
prologue  from  a  storm  at  sea  to  a  10-second  playlet 
(all  Patterson  voices),  rate  high  attention — and  an  audience 
larger  than  the  next  two  most  popular  Charlotte  4:30  P.  M. 
programs  For  serene  selling  to  3,000,000  Carolinians, 
investigate  "By  Jimminy"! 


COLOSSUS  OF  THE  CAROLINAS 


CHARLOTTE,  NORTH  CAROLINA 

Jefferson  Standard  Broadcasting  Company 


Represented  Nationally  by  CBS  Radio  Spot  Sales 


open  mike 


ft 


Fumble 

EDITOR: 

.  .  .  An  item  ...  in  your  "Closed 
Circuit"  column  ...  in  the  July  7 
issue  .  .  .  stated  that  Chevrolet 
was  planning  on  a  "large  scale 
spot  radio"  campaign  and  that 
Chevrolet  had  "lost  first  place," 
etc.  Just  for  the  records,  we  would 
like  to  state  that  neither  point  is 
correct. 

First,  we  would  like  to  say  that 
Chevrolet  has  used  large  scale 
spot  radio  over  the  years  and  quite 
likely  will  do  so  again  in  future 
advertising  programs.  However,  at 
the  present  writing,  there  isn't 
any  such  activity  planned — partic- 
ularly in  view  of  the  present  mar- 
ket. Even  before  the  serious  steel 
strike  consequences,  Chevrolet  cars 
and  trucks  were  in  heavy  demand 
by  dealers,  reflecting  continued 
high  level  preference  for  Chevrolet 
products  by  the  country's  car 
buyers. 

Secondly,  Chevrolet  sales  leader- 


ship, as  official  R.  L.  Polk  registra- 
tion figures  will  confirm,  is  sub- 
stantially ahead  of  its  nearest  com- 
petitor— a  position  which  Chevrolet 
cars  and  trucks  have  enjoyed  every 
single  year  since  post-war  auto- 
motive production  was  resumed 
(as  well  as  the  pre-war  years — 
passenger  cars,  1936  through  1941 
and  trucks,  1938  through  1941)  .  .  . 

Colin  Campbell 
Vice  President 
Campbell-Ewald  Co. 
Detroit 

[EDITOR'S  NOTE:  The  information  on 
which  the  "Closed  Circuit"  was  based 
came  from  a  source  which  hitherto  has 
been  reliable.  B.T  regrets  that  in  this 
instance  he  and  it  were  wrong.] 


Mismanagement 

EDITOR: 

Your  editorial,  "Cause  and  Ef- 
fect," Broadcasting  •  Telecast- 
ing July  28,  is  the  first  clear- 
headed analysis  of  the  radio  in- 
dustry's aches  and  pains  that  I 
have  heard. 

Virtually  every  problem  radio 
has  today,  rate  deals,  operator 
shortages,  declining  monthly 
gross,  and  all  the  rest  of  the  so- 
called  television-caused  ills,  are 
traceable  not  to  the  new  medium 
solely,  but  to  management  of  the 
old. 

Successful  management  is  more 


than  local  civic  functions,  conven- 
tions, frequent  hunting  and  fish- 
ing trips  and  letters  of  woe  and 
grief  to  Broadcasting  •  Telecast- 
ing. 

James  P.  Rodger s 
Chief  Engineer 
WTUS  Tuskegee,  Ala. 

Stop  the  Presses 

EDITOR: 

I've  had  a  gripe  on  my  chest  for 
several  years  and  it's  about  time  I 
got  it  off. 

There  is  no  doubt  that  news- 
papers are  radio's  prime  competi- 
tion. Therefore,  why  does  radio, 
especially  the  networks,  insist  on 
airing  programs  that  laud  and  ex- 
toll  newspapers?  I  am  referring 
to  those  programs  where  Homer 
Beaglepuss,  star  reporter,  leaps 
into  the  fray  and  saves  the  city 
hall  from  burning  down  with  a  few 
squirts  from  his  trusty  fountain 
pen — or  when  Lancelot  Printer- 
zink,  hairless  editor  of  the  Daily 
Blatt,  marches  into  the  gangster's 
den,  announces  that  "he  is  a  news- 
paper man",  and  calmly  keeps  score 
as  all  the  "bad  men"  drop  dead. 

Let's  sell  radio! 

William  R.  Tedrick 
Vice  Pres.  &  Gen.  Mgr. 
WOKZ  Alton,  III. 

*        *  * 

Hooray  from  Houma 

EDITOR: 

We  wish  to  congratulate  NBC 
on  their  Bob  and  Ray  Show,  the 
answer  to  the  P.I.  problem.  We 
think  this  is  the  first  constructive 
step  ever  taken  by  a  national  net- 
work to  combat  this  thorn  in  the 
broadcasters'  side. 

We  hope  that  this  program  will 
elevate  and  educate  the  consum- 
ing public. 

The  Staff 

KCIL  Houma,  La. 

[EDITOR'S  NOTE:  In  case  anyone  isn't 
familiar  with  the  spoofing  "mail  order" 
items  offered  by  NBC's  zany  pair,  the 
handy  burglar  kit  is  a  fairly  typical 
example.] 

4?  &  s& 

Starry  Eyed 

EDITOR: 

May  I  add  my  voice  to  that  of 
the  many  other  broadcasters  of 
the  United  States  who  are  deeply 
grateful  for  your  splendid  sale  of 
radio's  tremendous  impact  and  the 
maintenance  of  our  rates.  I  espe- 
cially appreciated  your  editorials 
concerning  the  CBS  affiliates  meet- 
ing. One  of  the  broadcasters  on 
this  committee  was  a  boy  I  started 
with  in  radio  20  years  ago.  Our 
salary  was  something  like  $18.00 
a  week.  At  that  time,  we  were 
starry  eyed  with  the  future  of  this 
great  medium.  Frankly,  we  still 
are.  He  is  the  manager  of  a  50 
kw  station,  and  I  am  a  station 
owner,  but  we  believe  radio  will 
never  lose  its  place  as  the  greatest 
medium  of  mass  communications. 

John  Cohan 

Owner 

KSBW  Salinas,  Calif. 


Edward  tomb  Enterprises,  Inc.,  Hotel  Barclay,  111  E.  48th  St.,  N.  Y.  C. 

WICU-TV-Erie,  Pa.,  Headley-Reed  WTVN-TV-Columbus,  O.,  Headley-Reed  WTOD-Toledo,  O.,  Headley-Reed 
WIKK-Erie,  Pa.,  H-R  Co.  WHOO-Orlando,  Fla.,  Pearson  Erie  Dispatch-Erie,  Pa.,  R-F 
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The  top  1 0  daytime  programs* 
in  the  Pittsburgh  area  are  all 
aired  on  KDKA. 

Of  the  first  four  of  these  pro- 
grams, three  are  local  shows 
produced  by  KDKA. 


KDKA 


^Nielsen  Radio  Index 
Jon.-Feb.  1952 


PITTSBURGH 

50,000  WATTS 

NBC  AFFILIATE 


WESTINGHOUSE  RADIO  STATIONS  Inc 

WBZ  •  WBZA  •  WOWO  •  KEX  •  KYW  >KDKA*  WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV; 
for  WBZ-TV,  NBC  Spot  Sales 


869,000  homes* 
in  the  Pittsburgh  area  tune 
to  KDKA  in  the  course  of 
an  average  week. 


*Nielsen  Radio  Index 
Jan.-Feb.  1952 


KDKA 


PITTSBURGH 

50,000  WATTS 


NBC  AFFILIATE 


WESTINGHOUSE  RADIO  STATIONS  Inc 

WBZ  •  WBZA  •  WOWO  •  KEX  •  KYW  •  KDKA  •  WBZ-TV 

National  Representatives,  Free  &  Peters  except  for  WBZ-TV; 
for  WBZ-TV,  NBC  Spot  Sales 


Homes  in  the 


lomes  in  the 
Pittsburgh  area  spend 
five  million  hours* 
weekly  listening  to  KDKA. 


*Nielsen  Radio  Index 
Jan.-Feb.  1952 


KDKA 


PITTSBURGH 


50,000  WATTS 

NBC  AFFILIATE 


WESTINGHOUSE  RADIO  STATIONS  Inc 

WBZ  •  WBZA  •  WO  WO  •  KEX  •  KYW  •  KDKA  •  WBZ-TV 

National  Representatives,  Free  &  Peters  except  for  WBZ-TV; 


for  WBZ-TV,  NBC  Spot  Sales 


869,000  homes* 
in  the  Pittsburgh  area 
spend  an  average  of  over 
six  hours  per  week  tuned 
to  KDKA. 


"Nielsen  Radio  Index 
Jan.-Feb.  1952 


KDKA 


PITTSBURGH 

50,000  WATTS 

NBC  AFFILIATE 


WESTINGHOUSE  RADIO  STATIONS  Inc 

WBZ  •  WBZA  •  WOWO  •  KEX  •  KYW  •  KDKA  •  WBZ-TV 

National  Representatives,  Free  &  Peters  except  for  WBZ-TV; 
for  WBZ-TV,  NBC  Spot  Sales 


I 
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Q 


What  was 
Thomas  Jefferson's 
attitude  on  beer 
and  brewing? 


A 


He  brought  brewers 
to  this  country  because 
he  wanted  beer  to 
become  popular  here. 

Like  many  of  our  Founding  Fathers, 
Thomas  Jefferson,  author  of  the  Declaration 
of  Independence,  regarded  beer  as  a  beverage 
of  moderation.  Speaking  of  beer,  Jefferson 
once  wrote,  "I  wish  to  see  this  beverage 
become  common."  Toward  this  end,  he 
brought  brewers  from  Bohemia  to  teach 
Americans  the  art  of  brewing. 

Jefferson's  wish  was  fulfilled  — for  this 
beverage  of  moderation  is  now  served  in  about 
two  out  of  every  three  homes  in  America. 

More  about  the  economic,  social  and 
historical  role  of  beer  is  presented  in  the  book, 
"Beer  and  Brewing  in  America."  For  a  free  copy 
write  to  the  United  States  Brewers  Foundation, 
21  East  40th  Street,  New  York  16,  N.  Y. 


United  States  Brewers  Foundation 

Chartered  1862 

One  of  America's  oldest  continuous  non-profit  trade  associations, 
representing  over  85%  of  the  country's  malt-beverage  production. 
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new  business  f  jjf 


MAINE  SARDINE  INDUSTRY,  Augusta,  Me.,  using  one-minute  spots 
three  times  weekly  each  morning  in  more  than  50  radio  markets  in 
South  starting  early  Aug.  for  ten  months.  Agency:  Brooke,  Smith, 
French  &  Dorrance,  N.  Y. 

BALTIMORE  TABERNACLE,  Phila.,  adding  number  of  stations  for 
annual  early  fall  campaign  in  about  100  radio  markets.  Agency:  Walter 
F.  Bennett,  Phila. 

BOHEMIAN  DISTRIBUTING  Co.,  L.  A.  (Bulldog  beer),  has  started 
18-week  spot  announcement  campaign  on  KFSD  KCBQ  KGB  KSON 
KSDO  KFMB  San  Diego,  KAFY  KERN  KERO  KPMC  Bakersfield, 
KDB  KIST  KTMS  Santa  Barbara,  KVEN  KVVC  Ventura,  KXO  El 
Centro,  KROP  Brawley  and  XEMO  Tiajuana,  Mex.  Agency:  Foote,  Cone 
&  Belding  Inc.,  L.  A. 

JOHNSON  &  JOHNSON,  New  Brunswick,  N.  J.  (toiletries),  placing 
daytime  minute  breaks  starting  today  (Monday)  for  six  weeks.  Agency: 
Young  &  Rubicam,  N.  Y. 

WESTINGHOUSE  Corp.,  L.  A.,  starts  concentrated  spot  announce- 
ment campaign  on  KECA  KFAC  that  city,  KLAC  KNX  KMPC  KFWB 
Hollywood  and  KBIG  Avalon,  for  four  weeks  from  today  (Monday). 
Agency:  Irwin  Co.  Inc.,  Beverly  Hills. 


A/atwotk  • 


P.  LORILLARD  Co.,  N.  Y.  (Embassy  cigarettes),  will  sponsor  The  Web 
Sun.,  10-10:30  p.m.,  effective  Sept.  28,  on  CBS-TV.  Agency:  Geyer, 
Newell  &  Ganger,  N.  Y. 

PRUDENTIAL  LIFE  INSURANCE  CO.,  N.  Y.,  will  sponsor  10-10:30 
p.m.  period  of  Your  Show  of  Shows  Sat.  on  NBC-TV,  effective  Sept. 
6.  Agency:  Caulkins  &  Holden,  Carlock,  McClinton  &  Smith,  N.  Y. 


•@pency  -@ jnjaointmants  •  •  • 


BONOIL  PACKING  Co.,  Brooklyn,  N.  Y.  (package  food  distributor),  ap- 
points Dowd,  Redfield  &  Johnstone  Inc.,  N.  Y.,  and  parent  company,  John 
C.  Dowd  Inc.,  Boston.  Test  radio  spot  campaign  in  selected  New  Eng- 
land markets  is  being  considered. 

BOYS'  APPAREL  GUILD  OF  CALIF.,  L.  A.,  and  RENAAR  OF 
CALIF.,  that  city  (ties  for  sport  shirts),  appoint  Abbott  Kimball  Co 
that  city. 

BROOKLYN  PAINT  &  VARNISH  Mfg.  Co.,  N.  Y.,  names  Anderson 
&  Cairns,  same  city.  Television  campaign  introducing  firm's  new  Dreem 
interior  paints  planned  in  New  York  metropolitan  area. 

E.  JORDAN  BROOKES  Co.,  L.  A.  (distributors  non-ferrous  metals), 
appoints  Irwin  Co.  Inc.,  Beverly  Hills. 

AUTOMATIC  PENCIL  SHARPENER  Co.,  Beverly  Hills,  appoints 
Julian  R.  Besel  &  Assoc.,  L.  A. 

SAFETY  ZIPPER  Corp.  N.  Y.  (zipper  slider),  names  Gibraltar  Adv., 
N.  Y. 


•  •  • 


RALPH  E.  WHITING  named  general  advertising  manager  of  Armour 
&  Co.,  Chicago,  succeeding  the  late  DONALD  B.  HAUSE.  KENNETH 
B.  SKILLEN  replaces  Mr.  Whiting  as  advertising  manager  of  Auxiliaries 
Div. 

MURIEL  SINCLAIR,  advertising  department,  Lipman,  Wolfe  &  Co., 
Portland,  to  White  Stag  Mfg.  Co.,  that  city  (clothing),  as  advertising 
promotion  manager.  She  succeeds  BETTY  LANCASTER,  who  joins 
Agency  Lithograph  Co.,  that  city,  in  similar  capacity. 

JACK  AXELROD,  assistant  director  of  sales  for  Koret  of  Calif.,  S.  F. 
(women's  wear),  to  Rose  Marie  Reid  Co.,  L.  A.  (swim  suits),  as  as- 
sistant to  vice  president  in  charge  of  sales-advertising. 

CHARLES  CABANA,  advertising  manager,  Pryne  &  Co.,  Pomono, 
Calif,  (electric  exhaust  ventilators,  lighting  fixtures,  wall  heaters), 
adds  duties  of  assistant  sales  manager. 
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Daytime  !4  Hours 
8:00  A.  M.  to  6:00  P.  M. 


KPRC  26 


Network  Station  B 
Network  Station  C 
Network  Station  D 


10 

4 

O 


Nighttime  V2  Hours 
Monday  through  Sunday 


40 


22 
4 
18 


There's  NO  CONTEST  between  the 
rating  services  in  Houston!  Hooperat- 
ings  through  many  years  have  been 
positively  confirmed  by  Houston's 
First  PULSE  REPORT  (April-May  1952) 
showing  that  now,  as  it  has  been  for 
27  years,  KPRC  is  FIRST! 


NBC  and  TQN  on  the  Gulf  Coast 
JACK  HARRIS,  General  Manager 


Nationally  Represented  by  EDWARD  PETRY  &  CO. 
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IDEALLY  SUITED  TO 
REGIONAL  BROADCASTING 


...  the  Cjo-vctJLM-ejkdLcUL 
Type  315  5000  Waft 

AM  TRANSMITTER 

Present  day  regional  stations 
utilizing  directional  antenna 
systems  find  this  modern  trans- 
mitter ideally  suited  to  their 
requirements.  No  features  that 
would  improve  performance, 
reliability,  and  ease  of  instal- 
lation have  been  omitted. 
Important  refinements,  such  as 
extra  equipment  for  matching 
transmitter  output  to  highly 
selective  load  circuits,  are 
included.  Complete  details 
furnished  on  request. 


MANUFACTURING  COMPANY 
4212  S.  Bockner  Blvd.  Dallas  10,  Texas 


On  All  Accounts 

(Continued  from  page  10) 

dicate  the  consumer  is  already 
"sold"  on  the  account's  product; 
the  citrus  advertising  goal  there- 
fore is  clear-cut:  Increase  con- 
sumption. Ninety-eight  percent  of 
U.  S.  families  buy  citrus  one  or 
more  times  a  year,  he  notes.  Per 
capita  consumption  of  the  entire 
U.  S.  citrus  production  stands  at 
1.52  ounces  per  day;  therefore,  he 
says  that  by  raising  the  figure  to 
just  two  ounces  a  day,  citrus  pro- 
duction would  have  to  be  increased 
65  million  boxes  a  year,  or  a  total 
of  twice  the  size  of  Florida's  '50-'51 
orange  crop. 

No  Single  Medium 

The  company  refuses  to  limit 
itself  to  use  of  a  single  advertising 
medium.  No  one  segment  is  happy 
about  this,  but  none  can  deny  that 
the  advertising  agency  knows  why 
it  chooses  each  type  for  the  partic- 
ular job  to  be  done.  Jack  For- 
shew  admits  they  try  to  make  the 
buys  that  will  stretch  the  grower's 
dollar  the  furthest,  that  is,  using 
all  the  media  they  can  possibly 
afford. 

As  for  radio  and  TV,  he  says 
both  have  shown  excellent  results 
in  citrus  advertising.  In  TV,  par- 
ticipation shows  usually  are  used 
because  of  their  proportionately 
low  cost  and  attentive  audience. 
In  radio,  spot  announcements  are 
used  at  the  most  strategic  times 
to  reach  the  largest  possible  audi- 
ence. 

Mr.  Forshew  was  born  in  Scran- 
ton,  Pa.,  where  he  received  his 
early  education.  After  graduation 
from  Lehigh  he  did  a  five-year 
stint  with  IBM.  During  World 
War  II,  he  worked  with  the  U.  S. 
Air  Force  in  Washington,  D.  C, 
setting  up  that  service's  statistical 
control  program. 

Has  'Real  Hobby' 

Although  he  has  little  leisure 
time  for  pursuits  other  than  his 
job,  Mr.  Forshew  finds  the  time 
to  engage  in  more  than  one  phase 
of  his  "real  hobby  —  children's 
activities."  He  works  with  the 
Lakeland  Model  Airplane  Flying 
Club.  He's  active  in  the  Lakeland 
Optimist  Club's  projects — the  new 
children's  pram  sailing  fleet,  Little 
League  (baseball),  and  the  Pop 
Warner  Foundation  midget  foot- 
ball program.  He  was  instrumental 
in  bringing  the  latter's  champion- 
ship games  to  Lakeland  last  Christ- 
mas and  having  the  Santa  Claus 
Bowl  Games  carried  on  a  nation- 
wide radio  and  TV  hookup.  He's  a 
member  of  the  advertising  com- 
mittee of  the  Lakeland  Chamber 
of  Commerce  and  attends  the 
Presbyterian  Church. 

He  and  the  former  Sherlie 
Jacobus  were  married  in  New  York 
in  1935.  They  have  two  children: 
Diana,  14,  and  Frank,  11.  The 
youngsters'  current  projects,  said 
to  involve  an  occasional  assist  from 
dad,  are  caring  for  a  horse  and  a 
calf. 


TWO  executives  of  WHAS  Louisville 
proudly  preside  over  cake-cutting 
ceremonies  that  high-pointed  the  sta- 
tion's 30th  anniversary  [B  *  T,  July 
28],  Cutting  cake  is  Program  Direc- 
tor Sam  Gifford  (I)  while  Sales  Di-  j 
rector  Neil  Cline  stands  by. 


milestones . . . 

►  CKCK  Regina,  Sask.,  marked 
up  30  years  on  the  air  July  27  and 
is  one  of  the  first  Canadian  outlets 
to  reach  the  age.  Station,  started 
by  the  Regina  Leader-Post  as  a 
500  w  outlet,  now  operates  with  5 
kw  and  is  still  under  the  same 
ownership. 


►KFJI  Klamath  Falls,  Ore.,  on 
July  19  began  its  30th  year  of  serv- 
ice. KFJI  was  orginally  licensed  in 
1923  as  a  100  w  station  in  Astoria, 
Ore.  It  moved  to  Klamath  Falls  in 
1931.  On  April  29,  1950,  the  station 
increased  its  power  to  5  kw  day- 
time, 1  kw  nighttime.  Executives 
include  W.  D.  Miller,  president,  and 
Dick  Maguire,  station  manager. 


►  WSNY  Schenectady,  N.  Y.,  ob- 
served its  10th  birthday  July  15 
and  acknowledged  five  national 
awards.  The  station  also  received 
congratulatory  messages  from  in- 
dustry and  government  leaders. 
For  its  anniversary  the  station 
prepared  a  folder  featuring  stars 
and  programs  heard  on  WSNY. 


►  OCT.  6  will  bring  a  double  an- 
niversary for  the  Railroad  Hour, 
sponsored  by  the  Assn.  of  Ameri- 
can Railroads  Monday  on  NBC  ra- 
dio. The  program  will  open  its  fifth 
year  on  that  date  and  it  will  be  the 
beginnning  of  the  fifth  year  for 
most  of  the  Railroad  Hour  family. 


►  WHLI-AM-FM  Hempstead,  L.  I., 
celebrated  its  fifth  anniversary 
July  22,  when  station  spokesmen 
claimed  a  greater  daytime  listening 
audience  for  WHLI  than  any  other 
Long  Island  outlet,  with  doubling 
of  ratings  since  1948.  Paul  Godof 
sky  is  WHLI  president  and  general 
manager. 

►  WSPD-TV  Toledo  observed  its 
fourth  anniversary  July  21. 
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"We  prescribe 

KWKH" 


Says  T.  A.  WILLIAMS 

Owner,  Williams  Physicians  and  Surgeons  Supply  Co. 
and  Williams  Physicians  and  Surgeons  Pharmacies 

To  meet  competition  from  the  modern,  mass-merchan- 
dising drug  store,  a  professional  pharmacy  needs  more 
than  "a  good  reputation".  Read  what  Mr.T.  A.Williams 
recently  wrote  us  about  KWKH's  big  contribution  to 
the  success  of  his  pharmacy  operation. 


a 


I  personally  want  to  thank  KWKH  for  the  large 
part  they  are  playing  in  increasing  our  sales  volume. 
Operating  a  strictly  professional  type  of  pharmacy  in 
competition  with  many  cut-price  drug  stores,  we  had 
a  big  job  on  our  hands.  We  gave  that  job  to  KWKH 
knowing  it  to  be  most  popular  as  well  as  the  most 
powerful  radio  station  in  this  area. 


Our  advertising  over  KWKH  has  gone  far  in 
acquainting  the  general  public  with  the  advantages 
of  having  their  prescriptions  filled  and  obtaining 
their  sickroom  supplies  at  a  professional  store.  It  has 
very  successfully  increased  our  local  retail  volume  as 
well  as  our  mail  order  prescription  business. 


(Signed)  T.  A.Williams,  F.  A.  C.  A. 


1) 


50,000  Watts  •  CBS  Radio 


KWKH  DAYTIME  BMB  MAP 
Study  No.  2— Spring  1949 
KWKH's  daytime  BMB  circulation  is  303,230  families, 
daytime,  in  87  Louisiana,  Arkansas  and  Texas  counties. 
227,701  or  75.0%  of  these  families  are  "average  daily 
listeners".  (Nighttime  BMB  Map  shows  268,590  families  in 
112  Louisiana,  Arkansas,  Texas,  New  Mexico,  Mississippi 
and  Oklahoma  counties.) 


KWKH 


A  Shreveport  1 

imes  Station 

Texas 

SHREVEPORT  < 

LOUISIANA 

The  Branhath  Company 
Representatives 

^  Arkansas 

Henry  Clay,  General  Manager 
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NBC-TV  GETS  FOOTBALL 


Is  NCAA's  'Chosen  Instrument' 


(COPYRIGHT  1952  BY 
BROADCASTING    PUB.  INC.) 

NBC  has  obtained  exclusive 
television  rights  to  11  major 
football  games  which  the  Na- 
tional Collegiate  Athletic 
Assn.  will  permit  to  be  tele- 
cast and  is  offering  them  for 
either  single  or  multiple  sponsor- 
ship at  a  total  price  of  $2,633,050, 
Broadcasting  •  Telecasting 
learned  last  week. 

The  schedule  will  run  successive 
Saturdays,  Sept.  20 — Nov.  22,  plus 
Nov.  27,  Thanksgiving. 

The  network,  it  was  learned,  has 
already  approached  a  number  of 
prospective  sponsors.  Of  the  total 
price  being  asked,  $1,135,750  is  for 
time  charges  on  the  63-station  net- 
work which  will  carry  the  telecasts 
and  $1,497,300  for  rights,  pickup 
and  cable  charges,  and  for  agency 
commissions. 

Negotiations  between  NBC-TV 
and  the  individual  colleges  repre- 
sented on  the  schedule  have  been 
in  progress  for  several  weeks,  it 
was  learned.  Although  reportedly 
no  final  and  firm  agreements  as  to 
prices  have  been  reached,  it  was 
understood  that  the  network  ex- 
pected to  pay  out  about  $700,000 
in  rights  to  the  various  schools. 

The  schedule  of  games: 

Sept.  20:  Kansas  vs.  Texas  Chris- 
tian. 

Sept.  27:  Tennessee  vs.  Mississippi 
State  or  Ohio  State  vs.  Indiana — 
whichever  the  sponsor  chooses. 

Oct.  4:  Stanford  vs.  Michigan. 

Oct.  11:  U.C.L.A.  vs.  Rice. 

Oct.  18:  Ohio  State  vs.  Washington 
State  or  Yale  vs.  Cornell — sponsor's 
choice. 

Oct.  25:   U.S.C.  vs.  California. 

Nov.  1:  Purdue  vs.  Michigan  State 
or  Boston  U.  vs.  U.  of  Maryland — 
sponsor's  choice. 

Nov.  8:  Notre  Dame  vs.  Oklahoma. 

Nov.  15:  Georgia  Tech  vs.  Alabama 
or  Yale  vs.  Princeton  —  sponsor's 
choice. 

Nov.  22:  Illinois  vs.  Northwestern. 
Nov.  27:  Pennsylvania  vs.  Cornell. 

Only  one  other  major  college 
game  will  be  seen  on  TV  this  sea- 
son, under  the  NCAA  restrictions. 
That  is  the  Army-Navy  game  to 
which  Gillette  Safety  Razor  Co. 
owns  the  television  rights.  As  yet 
Gillette  has  not  announced  what 
facilities  it  will  use. 

Unlike  the  more  rigidly  re- 
stricted college  television  schedule 
of  last  year,  no  television  markets 
will  be  blacked  out  of  any  of  this 


year's  telecasts.  Last  year  the 
NCAA  required  that  television  sta- 
tions in  the  vicinity  of  the  games 
be  denied  the  telecasts. 

Under  the  1952  plan  which  was 
announced  two  months  ago  [B»T, 
June  9],  the  NCAA  itself  reserved 
the  right  to  choose  the  entity, 
either  a  network,  sponsor  or  group 
of  sponsors,  to  which  it  would  ac- 
cord the  cherished  privilege  and 
considerable  expense  of  carrying 
the  selected  schedule.  It  was  em- 
phasized that  this  choice  would  not 
necessarily  be  made  upon  the  high- 
est bid. 

The  association  also  said  it  would 
insist  that  any  sponsor  of  the 
games  must  be  an  "organization 


of  high  standards."  Whether  this 
meant  that  NBC-TV,  having  be- 
come the  NCAA's  chosen  instru- 
ment, would  also  have  to  obtain 
NCAA  clearance  of  whatever  spon- 
sors it  lined  up  could  not  be 
learned. 

The  NCAA  will  make  an  assess- 
ment on  TV  receipts  obtained  by 
the  participating  colleges,  in  order 
to  finance  the  activities  of  its  tele- 
vision committee.  Last  year  18 
cents  of  every  dollar  was  withheld 
for  this  purpose,  but  it  was  not 
believed  the  amount  of  the  assess- 
ment would  be  that  high  this  year. 

So  far  as  is  known,  the  NCAA 
does  not  intend  this  year  to  embark 
on  any  survey  program  as  costly  as 


the  $50,000  study  conducted  last 
year  for  it  by  the  National  Opinion 
Research  Center  on  the  effects  of 
television  on  the  football  gate. 

The  NORC  study  of  the  1951  sea- 
son [B#T,  May  12]  concluded,  in 
seeming  contradiction,  that  though 
colleges  whose  football  games  had 
no  football  TV  competition  fared 
worse  in  1951  attendance  than 
those  that  did  have  TV  competi- 
tion, football  telecasts  "exercise  a 
harmful  effect  on  college  football 
attendance." 

Following  the  submission  of  the 
NORC  study,  the  NCAA's  televi- 
sion committee,  headed  by  Robert 
A.  Hall,  of  Yale,  came  out  with  its 
1952  control  plan. 


CBS  RATE  SHOWDOWN  ^  ™  **• » 


THE  SHOW-DOWN  stage  of  CBS 
Radio- Affiliate  negotiations  on  rate 
structure  will  be  reached  Aug.  12 
at  a  mass  meeting  of  200  affiliates 
of  that  network — including  bonus 
outlets — called  for  Chicago  by  the 
CBS  Radio  Affiliates  Committee. 

The  meeting  will  hear  a  report 
from  George  Storer,  president  of 
Storer  Broadcasting  Co.  and  chair- 
man of  the  committee,  on  the  con- 
versations with  CBS  officials  at 
four  lengthy  meetings  during  the 
past  month,  which  concluded  with 
a  13-hour  session  last  Tuesday  in 
Chicago. 

The  committee  will  give  to  the 
full  group  its  conclusions  and  rec- 
ommendations.   While  details  were 
lacking,  the  scope  and  importance 
of  the  session  were  set  forth  in 
this  telegram  sent  to  all  affiliates: 
You  are  requested  to  attend  a 
meeting  in  Chicago  at  the  Conrad 
Hilton  Hotel  at  10:00  a.m.,  Aug.  12 
to  hear  a  report  from  your  commit- 
tee appointed  by  CBS  Affiliates  on 
July  2  respecting  this  negotiation 
with  CBS   Radio  during  the  past 
four  weeks  and  to  take  appropri- 
ate   action.    We    cannot    urge  too 
strongly  your  attendance  because 
the  course  of  action  which  you  de- 
termine after  hearing  our  report 
and  recommendation  will  influence 
greatly   your   future   radio  opera- 
tions. Please  wire  acceptance  and 
request    for    room    reservation  to 
Storer  Broadcasting  Co.,  Room  704, 
230  North  Michigan  Ave.,  Chicago. 
CBS  RADIO  AFFILIATES  COMM. 
George  Storer,  Chairman 


While  there  was  unified  silence 
on  the  part  of  both  the  committee 
and  network,  it  was  evident  that  the 
committee  was  not  of  one  view  and 
that  some  middle-ground  recom- 
mendation would  be  made  to  the 
affiliates.  The  network's  position 
heretofore  has  been  that  a  steep  cut 
in  nighttime  rates  is  essential  to 
stabilize  the  business,  while  the 
majority  of  the  affiliates  had  con- 
tended that  this  could  only  lead  to 
less,  rather  than  more,  advertising 
revenue. 

The  inference  was  drawn  that 
concessions  were  tentatively  agreed 
upon  on  both  sides,  but  that  the 
determination  was  up  to  the  affil- 
iates themselves. 

Discount  Structure 

Presumably,  the  recommendation 
will  be  for  a  more  liberal  discount 
structure,  rather  than  decreased 
rates.  There  also  will  be  a  pro- 
posal for  increased  daytime  rates, 
it's  understood.  Of  the  nine  mem- 
bers of  the  CBS  Affiliates  Commit- 
tee present,  it  was  indicated  that 
seven  favored  such  an  approach, 
while  two  abstained  from  voting. 

Mr.  Storer  declined  to  reveal  any 
details  of  the  prolonged  discussions 
or  to  report  on  the  topics  that  were 
covered.  He  said  only  that  his 
group  had  been  empowered  by  the 
entire  body  of  affiliates  to  conduct 
exploratory  discussions  with  the 
top  management  of  CBS  and  to 
return  with  a  report  of  what  had 
transpired    and    the  committee's 


recommendations  for  the  future. 

Some  top  industry  figures  are 
inclined  to  believe  that  the  discus- 
sions went  far  beyond  the  question 
of  network  rates  and  into  the  pri- 
mary considerations  of  the  place 
and  the  value  of  CBS — or  any  other 
nationwide  radio  network — in  the 
present  day  broadcasting  and  ad- 
vertising picture. 

Admitting  that  their  reasoning 
is  purely  speculative,  at  least  so 
far  as  it  may  relate  to  actual  dis- 
cussions between  CBS  executives 
and  the  affiliates  committee,  these 
observers  point  out  that  times  have 
changed  since  the  days  of  1926 
when  network  radio  first  came  into 
being  on  a  permanent  basis.  The 
creation  of  networks  then  was  vital 
to  the  continued  existence  of  broad- 
casting. 

"We  didn't  get  very  far,"  was 
the  comment  of  one  committee 
member.  Nothing  was  resolved, 
he  said,  "and  about  all  we  can  do 
now  is  to  make  the  best  deal  we 
can." 

A  palliative  measure  presumably 
suggested  by  another  member  of 
the  affiliates  committee  was  that 
CBS  cancel  talent  fees  on  unsold 
portions  of  its  network  co-op 
shows.  For  example,  for  network 
co-ops  which  are  one-third  sold, 
he  is  understood  to  have  pro- 
posed that  CBS  release  the  other 
two-thirds  for  local  sale  without 
talent  fees,  enabling  the  station 
(Continued  on  page  Sh) 
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AUTO  RADIOS 


Top  27.5  Million, 
Says  BAB's  Sweeney 


Drawn  for  Broadcasting  .  Telecasting  by  Dick  Wang 
"Nights  like  this  make  me  wish  we'd  got  the  television  set  instead." 


REALIGNMENT 

Made  in  WMAL's  Sales 

APPOINTMENT  of  George  L. 
Griesbauer  as  head  of  TV  sales 
for  WMAL-TV  Washington  and 
Harvey  L.  Glascock  Jr.  to  the  post 
of  radio  sales  manager  for  WMAL- 
AM-FM  was  announced  last 
Wednesday  by  Kenneth  H.  Berke- 
ley, general  manager. 

Mr.  Griesbauer  has  been  sales 
manager  of  WMAL  since  March. 


Mr.  Glascock     Mr.  Griesbauer 

He  had  formerly  served  as  an  ac- 
count executive  with  WNBW  (TV) 
Washington. 

Mr.  Glascock  transfers  to  his 
new  position  from  WOOK  Wash- 
ington where  he  was  assistant  to 
the  president.  He  has  had  previous 
sales  experience  as  an  account 
executive  with  WINX  Washington 
and  WEAM  Arlington,  Va. 


INSURANCE  COMMITTEE 

Appointed  by  NARTB 

PROTECTION  from  libel  suits, 
particularly  significant  in  light  of 
the  forthcoming  political  campaign, 
is  one  of  the  vital  jobs  on  the 
agenda  of  the  newly  appointed 
NARTB  Insurance  Committee. 

Among  other  activities,  the  Com- 
mittee is  due  to  study  industry- 
wide group  life  and  disability  in- 
surance for  employes  and  tower  in- 
surance. 

An  NARTB  tower  study,  based 
on  questionnaires  sent  to  all  sta- 
tions earlier  this  year,  has  been 
completed  and  is  being  submitted 
to  various  insurance  companies  for 
their  bids. 

Heading  Insurance  Committee  is 
Roger  W.  Clipp,  WFIL  Philadel- 
phia. Members  are:  C.  T.  Lucy, 
WRVA  Richmond;  Edgar  Kobak, 
WTWA  Thomson,  Ga.;  Harold 
Essex,  WSJS  Winston-Salem,  and 
one  to  be  appointed. 


Meek  Raises  Budget 

MECK  Television  Inc.,  the  retail 
outlet  operation  of  Scott  Radio 
Labs.,  Chicago,  has  doubled  its 
radio  budget  in  eight  markets  and 
will  use  the  medium  extensively  in 
Dallas,  where  it  opened  its  first 
store  last  week.  Spot  schedules  in 
Grand  Rapids,  Kalamazoo,  Detroit, 
Toledo,  Cincinnati,  Washington, 
Louisville  and  New  York  are  be- 
ing expanded  on  most  of  the  pres- 
ent 15  stations  by  addition  of 
quarter-hour  strip  programming 
with  a  local  disc  jockey.  Agency 
is  Ross  Roy,  Chicago. 


ANA  to  Meet  Sept.  29 

ANNUAL  meeting  of  Assn.  of  Na- 
tional Advertisers  will  be  held  in 
New  York's  Hotel  Plaza  from 
Sept.  29  through  Oct.  1,  ANA 
Chairman  Wesley  I.  Nunn,  adver- 
tising manager  of  Standard  Oil 
Co.  of  Indiana,  announced  Wednes- 
day. He  said  the  program  commit- 
tee will  include  Harry  Deines,  gen- 
eral advertising  manager  of  West- 
inghouse  Electric  Corp.,  and  Wil- 
liam Smith,  director  of  advertising 
for  Thomas  J.  Lipton  Inc.,  as  co- 
chairmen. 


MBS  Offers  Golf  Co-op 

MUTUAL  coverage  of  two  top  golf 
tournaments  —  All-American  and 
World  Championship  matches — at 
Chicago's  Tam  O'Shanter  Country 
Club,  Aug.  3  and  10,  is  being  of- 
fered to  stations  for  co-op  spon- 
sorship, according  to  Bert  Hauser, 
MBS  director  of  co-operative  pro- 
grams. 


NUMBER  of  radio-equipped  automobiles  in  the  U.  S.  has  climbed  from 
7.5  million  in  1946  to  more  than  27.5  million  this  year  and  in  the  face 
of  this  tremendous  growth  the  broadcasting  industry  has  underestimated 
its  automobile  audience  by  more  than  four  million  cars. 

This  was  a  major  point  stressed  ★  

by  Kevin  B.  Sweeney,  vice  presi- 
dent of  Broadcast  Advertising  Bu- 
reau, as  he  outlined  the  results  of 
the  first  national  survey  of  radio's 
"Listeners  on  Wheels"  before  a 
meeting  of  the  Illinois  Broadcast- 
ers Assn.  in  Peoria  on  Thursday. 

He  urged  broadcasters  to  collect 
automobile  radio  figures  for  their 
individual  markets  in  order  that 
advertisers  may  buy  this  audience. 
Mr.  Sweeney  said  the  radio  audi- 


NEWS  EQUALITY 

Urged  at  IBA  Meet 

STRONG  pressure  to  persuade  the 
Illinois  legislation  to  permit  radio 
and  TV  coverage  of  state  govern- 
ment hearings,  on  the  same  basis 
as  pen  and  pencil  reporters,  was 
urged  by  the  legislative  committee 
of  the  Illinois  Broadcasters  Assn. 
at  the  association's  mid-year  meet- 
ing July  31-Aug.  1  at  the  Hotel 
Pierre  Marquette  in  Peoria. 

More  than  40  members  also  heard 
the  IBA  TV  committee  report  on 
its  activities  opposing  the  entrance 
of  the  U.  of  Illinois  into  TV  sta- 
tion ownership.  The  committee 
urged  that  the  organization  con- 
tinue its  program  as  outlined  and 
adopted  last  year  [B*T,  Aug.  13, 
1951]. 

The  committee  reports  were  made 
by  Merrill  Lindsay,  WSOY  Deca- 
tur, for  the  TV  committee,  and 
by  Oliver  J.  Keller,  WTAX  Spring- 
field, for  the  legislative  committee. 

Call  for  a  united  front  between 
state  broadcasters'  associations 
and  NARTB  was  sounded  by 
NARTB  President  Harold  E.  Pel- 
lows.  Mr.  Fellows  said  that  broad- 
casters are  a  "shining  target"  for 
crippling  legislation  because  they 
are  in  a  licensed  industry.  He 
cited  the  Benton  Bill  in  Congress 
and  the  Hawaiian  tax  case  as  ex- 
amples of  discriminatory  legisla- 
tion aimed  at  broadcasters. 

The  bill  (S  1579)  introduced  in 
the  82nd  Congress  by  Sen.  William 
Benton  (D-Conn.)  would  establish 
a  National  Citizens  Advisory  Com- 
mittee. The  Hawaiian  tax  situa- 
tion arose  when  the  territorial  gov- 
ernment included  radio  stations 
under  a  business  gross  sales  levy. 
This  was  appealed  by  KPOA 
Honolulu.  The  lower  courts  up- 
held the  right  of  the  territorial 
government  to  impose  the  tax  and 
an  appeal  is  now  pending  before 
the  U.  S.  Circuit  Court  of  Appeals 
in  California. 

After  a  talk  by  Kevin  Sweeney, 
vice  president  of  Broadcast  Ad- 
vertising Bureau  (see  story  above), 
a  BAB  sales  clinic  was  held  with 
Fred  C.  Mueller,  WEEK  Peoria, 
as  chairman. 


ence  dwarfs  the  combined  circula- 
tions of  the  four  largest  magazines 
(15.5  million  copies)  and  the  total 
circulation  of  all  U.  S.  morning 
daily  newspapers  (21,200,000 
copies).  1 
The  survey,  financed  by  BAB  and 
conducted  by  The  Pulse  in  more 
than  250  locations,  is  incorporated 
in  a  second  edition  of  BAB's  "Lis- 
teners on  Wheels"  series.  The  first 
edition,  subtitled  "Interim  Report," 
was  sent  to  BAB  members,  agen- 
cies and  advertisers  about  a  month 
ago  [B*T,  July  7].  The  new  re- 
port, entitled  "First  National  Sur- 
vey," will  be  distributed  in  about 
a  week. 

Mr.  Sweeney  hammered  away  at 
the  point  that  broadcasters  for  the 
past  three  decades  have  underesti- 
mated the  automobile  audience.  He 
cited  an  industry  estimate  of  23.5 
million  cars  equipped  with  radio 
on  Jan.  1,  1952.  Results  of  the 
Pulse  survey  showed  there  were 
27,424,500  passenger  cars  alone  so 
eqiupped  by  April  1952,  he  said. 

20  Million  Increase 

Reminding  listeners  that  the 
number  of  radio-equipped  auto- 
mobiles has  increased  20  million 
since  1946,  Mr.  Sweeney  contended 
this  new  medium  is  deserving  of  at 
least  $125  million  extra  a  year  and 
of  extensive  cultivation  by  adver- 
tisers. 

"More  than  one-third  of  all  U.  S. 
adults  ride  in  radio-equipped  auto- 
mobiles every  day,"  Mr.  Sweeney 
declared.  "That's  worth  at  least 
$125  million  additional  if  adver- 
tisers are  willing  to  spend  $200 
million  on  the  four  magazines 
whose  circulation  doesn't  come 
within  12  million  units  of  the  auto- 
mobile  audience  alone." 

Other  points  by  Mr.  Sweeney: 
92.4%  of  all  postwar  model  auto- 
mobiles are  radio-equipped.  About 
25%  of  all  U.  S.  radios  now  are 
in  automobiles.  Radio  listening  in 
automobiles  is  very  much  higher 
during  most  hours  than  the  highest 
home  listening:. 


Small  to  WMIL 

FRANKLIN  H.  SMALL,  vice 
president  and 
sales  manager  of 
WNDR  Syracuse, 
has  been  ap- 
pointed to  a  sim- 
ilar position  at 
WMIL  Milwau- 
kee. A  veteran  of 
32  years  in  radio. 
Mr.  Small  was  at 
one  time  manager 
of  the  Professoi 
Quiz  network  pro 
gram.  Prior  to  his  association 
with  WNDR,  he  was  on  the  staff 
of  WMGM  New  York. 


Mr.  Small 
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RADIO-TV  NAMES 


Flower  in  Presidential  Candidates7  Camps 


AS  THE  political  gladiators  pre- 
pare to  shift  from  stage  to  stump, 
their  best  foot  forward  in  cal- 
culated pursuit  of  the  American 
vote,  radio-TV  broadcasters  and 
broadcasting  are  sure  to  cut  across 
their  path  on  the  road  leading  from 
the  Amphitheatre  to  the  White" 
House. 

In  informed  quarters  it  has  been 
"'estimated  that  as  much  as  $3  mil- 
lion will  be  expended  by  each  party 
in  television  and  radio  time  from 
Labor  Day  to  Election  Day. 

Seldom  in  the  history  of  a  Presi- 
dential election  year  has  the  road 
been  dotted  with  as  many  indus- 
try names  so  intimately  associated 
with  the  gladiators  as  during  the 
1952  post-convention  campaign. 

Industry,  can  preen  itself  on  a 
veritable  Who's  Who  of  broad- 
cast personalities,  all  slated  to  play 
varying  roles  from  now  to  Elec- 
tion Eve — and  thereafter. 

Radio-TV  cuts  across  the  names 
of  both  the  Democratic  and  Re- 
publican Presidential  nominees — 
Adlai  E.  Stevenson  and  Gen. 
Dwight  D.  Eisenhower  —  down 
through  a  list  of  prominent  per- 
sonalities that  bridge  advertising 
agencies  and  other  related  pursuits. 

J.  Leonard  Reinsch,  Frank  E. 
McKinney,  Milton  and  Earl  Eisen- 
hower, Stanley  Pratt,  Sen.  Fred  A. 
Seaton  (R-Neb.),  Sigurd  Larmon, 
— these  are  the  more  noted  who  are 
identified  in  some  manner  with  the 
industry. 

While  some  broadcasters  are 
actually  working  closely  with  the 
two  party  candidates,  others  will 
cover  their  activities  with  fervor 
undiminished  by  the  relentless 
pace  of  the  national  political  con- 
ventions. And  the  ad  agencies 
will  work  feverishly  to  prepare 
media  blueprints  portending  heavy 
use  of  radio  and  television  time. 

What  radio .  and,  particularly, 
television  managed  to  do  in  whet- 

CBS-TV  Must  Letter 

IN  A  LETTER  sent  to  all  ad- 
vertising agencies  last  week, 
Fred  M.  Thrower,  vice  presi- 
dent in  charge  of  CBS-TV 
sales,  stated  that  all  adver- 
tisers sponsoring  TV  shows 
between  8  and  10:30  p.m. 
must  increase  their  station 
list  to  35  stations  or  forfeit 
the  weekly  discount  on  the 
station  hourly,  basis. 

It  was  estimated  that  ap- 
proximately a  half  dozen 
current  advertisers  would 
thus  have  to  increase  their 
station  list  within  six  months 
— adding  anywhere  from  one 
to  10  stations — in  order  to 
earn  the  weekly  discount. 

New  orders  for  that  time 
hereafter  would  have  a  35- 
station  hookup  as  a  must  to 
earn  the  discount. 


ting  the  public's  interest  in  na- 
tional politics  with  unlimited  net- 
work-station convention  coverage 
may  be  infinitestimal  compared  to 
swinging  the  elections  for  either 
candidate. 

The  magnitude  of  the  venture  is 
such  as  to  invite  an  observation 
that  the  manner  in  which  candi- 
dates Stevenson  and  Eisenhower 
conduct  themselves  before  micro- 
phones  and  cameras   most  likely 


will  assure  a  successful  journey  to 
the  White  House. 

The  pace  with  which  both  na- 
tional committees  will  conduct 
their  radio-TV  campaigns  had  not 
crystallized  last  week.  Both  par- 
ties, however,  were  priming  for 
organizational  meetings  which 
would  set  the  pattern. 

There  were  these  developments: 
#    Stanley  R.  Pratt,  president 


AMONG  key  appointment's  to  Gen.  Dwight  D.  Eisenhower's  campaign  organi- 
zation staff,  announced  in  Washington  last  Wednesday,  was  that  of  Stanley 
R.  Pratt  (r),  president  and  general  manager,  WSOO  Sault  Ste.  Marie,  Mich. 
Occasion  was  meeting  of  Republican  campaign  officials  with  GOP  National 
Committee  Chairman  Arthur  Summerfield.  L  to  r.  are:  Robert  Humphreys,  new 
Republican  National  Committee  publicity  chief;  Mr.  Summerfield,  who  also  is 
Gen.  Eisenhower's  campaign  manager;  Wayne  J.  Hood,  new  executive  director 
of  committee;  and  Mr.  Pratt,  named  personal  representative  of  Mr.  Summer- 
field,  assigned  to  Gen.  Eisenhower. 


and  general  manager  of  WSOO 
Sault  Ste.  Marie,  Mich.,  was  named 
special  representative  for  GOP 
Chairman  Arthur  Summerfield,  as- 
signed to  Gen.  Eisenhower. 

0  The  Republican  National 
Committee  appointed  Kudner 
Agency,  New  York,  to  handle  its 
advertising  activities  for  the  elec- 
tion drive,  and  confirmed  it  had 
"lined  up  time"  on  the  major  radio- 
TV  networks. 

#  Mr.  Reinsch  is  slated  to  con- 
tinue as  TV  consultant  to  the  na- 
tional Democratic  committee 
through  the  November  election. 

G  The  Democratic  committee 
met  Thursday  with  representatives 
of  the  Joseph  Katz  Co.  to  confer 
on  future  media  plans.  They  will 
meet  again  within  10  days  to  map 
strategy  attuned  to  Gov.  Steven- 
son's campaign  concepts. 

Mr.  Pratt's  appointment  was  an- 
nounced by  Chairman  Summer- 
field  last  Wednesday.  In  his  new 
capacity,  Mr.  Pratt  will  serve  as 
administrative  assistant  responsi- 
ble for  maintaining  liaison  with 
Eisenhower  headquarters.  It  was 
presumed  that  he  would  take  leave 
of  absence  from  WSOO  during  the 
next  few  months  to  fulfill  his  po- 
litical responsibilities,  with  offices 
in  Denver  if  the  GOP  decides  to 
maintain  a  branch  there. 

Mr.  Pratt  was  1950  campaign  di- 
rector for  the  Michigan  State  Cen- 
tral Committee  and  was  assistant 
to  Mr.  Summerfield  in  the  1948 
campaign. 

He  also  is  District  8  director  on 
(Continued  on  page  38) 


COSMETICS 

THE  FACE  of  radio  and  TV  is 
getting  a  new  lift  as  a  result  of 
increasing  attention  to  it  from 
leading  cosmetics  firms,  Broad- 
casting •  Telecasting  learned 
last  week. 

At  least  six  of  the  beautifying 
products  concerns  have  enlisted  the 
broadcast  media  to  exploit  their 
goods  starting  this  fall.  Network 
and  spots  both  stand  to  gain  from 
the  expenditures. 

Hazel  Bishop  lipstick,  New  York, 
in  addition  to  recent  network  ra- 
dio buys,  currently  is  negotiating 
with  NBC-TV  for  sponsorship  of 
the  half-hour  TV  show,  This  Is 
Your  Life,  with  Ralph  Edwards. 
The  advertiser  is  said  to  be  allo- 
cating approximately  $2.5  million 
over  its  present  advertising  budget 
to  sponsor  the  show.  The  program 
would  start  in  the  fall  on  NBC- 
TV  on  Saturday  with  the  exact 
time  not  yet  set.  The  firm,  in  ad- 
dition to  promoting  its  indelible 
lipstick  on  the  show,  also  will  ex- 
ploit its  newest  product,  "Com- 
plexion Glow,"  a  new  type  of  face 
rouge.  This  is  said  to  be  the  first 
time  a  rouge  product  will  have 
been  sponsored  on  TV. 

Hazel  Bishop  starts  today  (Mon- 


Six  Firms  Plan  Radio  or  TV 


day)  with  sponsorship  on  NBC 
radio  of  both  a  daytime  serial, 
Lorenzo  Jones,  Monday,  Wednes- 
day and  Friday,  5:30-6  p.m.,  and 
Inside  News  From  Hollywood  with 
Jay  Simms,  Mon.-Fri.,  2:55-3  p.m. 
The  new  TV  show  and  the  radio 
programs  all  are  in  addition  to  the 
firm's  current  sponsorship  of  Cav- 
alcade of  Stars  on  the  DuMont  TV 
Network.  Raymond  Spector,  New 
York,  is  the  agency. 

National'  Spot  Drive 

Another  cosmetics  firm,  which 
has  settled  on  radio  and  TV  to 
promote  its  products  for  the  second 
successive  year,  is  Shulton  Toilet- 
ries Inc.,  New  York  (shave  cream 
products),  through  Wesley  Assoc., 
New  York.  The  firm  will  start  a 
national  spot  campaign  Oct.  1  in 
75  radio  markets  and  18  television 
markets  with  pne-minute  spots  to 
run  through  the  Christmas  holi- 
days. This  year's  campaign  is  an 
increase  over  last  year's.  The  ra- 
dio and  TV  station  list  currently 
is  being  lined  up  by  the  advertising 
agency. 

Coty  Inc.,  New  York,  which  used 
only  a  local  TV  spot  campaign  dur- 
ing the  summer,  is  planning  an 
expanded  radio-TV  spots  combina- 
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tion  in  four  or  five  markets  to  start 
Oct.  1.  Franklin  Bruck,  New 
York,  is  the  agency. 

Harriet  Hubbard  Ayer,  New 
York,  through  Ellington  Inc.,  same 
city,  has  had  film  commercials 
especially  created  for  tests  in  three 
or  four  markets  this  fall.  The  firm 
probably  will  use  television  for 
holiday  promoting  if  the  test  is 
successful. 

Andrew  Jergens  Co.,  Cincinnati, 
onetime  heavy  radio  advertiser 
when  the  firm  sponsored  Walter 
Winchell  and  a  continuous  spon- 
sor of  Jergens  Journal  on  ABC  ra- 
dio until  this  year,  has  turned  to 
television  with  a  contract  for  the 
John  Daly  show,  It's  News  to  Me, 
on  CBS-TV,  Friday,  10-10:30  p.m. 
EST,  starting  Nov.  7.  Robert  W. 
Orr  &  Assoc.,  New  York,  services 
the  account. 

Warner-Hudnut,  through  Ken- 
yon  &  Eckhardt,  New  York,  a  fort- 
night ago  was  the  first  of  the  cos- 
metics firms  to  turn  to  a  fall  radio 
and  TV  package  when  it  under- 
wrote sponsorship  of  the  Edgar 
Bergen  &  Charlie  McCarthy  show 
on  CBS  Radio,  Sunday,  8-8:30 
p.m.  EDT,  with  collateral  rights  to 
all  Mr.  Bergen's  TV  appearances. 
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NBC  REA 


NBC's  program  of  reuniting  its 
radio  and  TV  personnel  into  a  con- 
solidated operation — begun  in  June 
when  Sylvester  L.  (Pat)  Weaver 
Jr.  was  named  vice  president  in 
charge  of  both  radio  and  TV  net- 
works, with  Frank  White  as  vice 
president  and  general  manager  of 
both  [B#T,  June  12],  and  completed 
at  the  executive  level  a  month 
later  [B»T,  July  21] — was  extended 
to  the  operating  personnel  last 
week:  A  merger  of  radio  and  tele- 
vision staffs  of  the  station  relations 
department  was  effected. 

Revised  set-up,  announced  by 
Harry  Bannister,  vice  president  in 
charge  of  station  relations,  gives 
Sheldon  B.  Hickox  Jr.,  formerly 
director  of  TV  station  relations, 
the  new  title  of  director  of  station 
relations.  He  will  report  to  Mr. 
Bannister. 

Thomas  E.  Knode,  formerly  TV 
station  relations  contact  repre- 
sentative, becomes  manager  of  sta- 
tion relations,  reporting  to  Mr. 
Hickox.  Fred  Shawn,  formerly  di- 
rector of  radio  station  relations, 
moves  to  an  executive  position  in 
the  radio  and  TV  network  produc- 
tion department. 

Station  contact  representatives, 
all  now  serving  both  radio  and  TV 
affiliates  of  NBC  in  the  newly  in- 
tegrated operation,  will  report  to 
Mr.  Knode.  They  are:  Paul  Han- 
cock, Stephen  A.  Flynn,  Donald 
Mercer,  Ogden  Knapp,  Alan  D. 
Courtney,  William  M.  Kelley,  Ray- 
mond O'Connell,  Joseph  Berhalter, 
Paul  Rittenhouse. 

Also  reporting  to  Mr.  Knode  are : 
H.  Pierre  Hathaway,  supervisor 
of  radio  station  clearance;  Hamish 
Mcintosh,  supervisor  of  TV  sta- 
tion clearance;  Donald  E.  Clancy, 
supervisor  of  affiliated  contracts. 

Similar  integration  is  being 
worked  out  in  other  NBC  depart- 
ments, with  announcements  to  be 
made  as  each  section  of  the  net- 
work completes  its  plans  for  the 


BARRETT  NAMED 

As  NBC  Consultant 

EDWARD  BARRETT,  former  As- 
sistant Secretary  of  State  in 
charge  of  Voice  of  America  and 
previously  editor  of  Newsweek, 
who  recently  opened  offices  in  New 
York  as  a  private  consultant,  has 
been  retained  by  NBC  to  assist  the 
network  in  developing  new  ap- 
proaches to  broadcast  news  presen- 
tation. 

"The  project  is  highly  experi- 
mental and  at  this  time  highly 
exploratory,"  Mr.  Barrett  told 
Broadcasting  •  Telecasting.  "I 
am  working  closely  with  NBC's 
news  and  program  executives  in 
hope  of  finding  something  that  may 
be  applicable  to  news  telecasts." 
He  added  that  although  the  re- 
search is  primarily  in  the  field  of 
television,  radio  would  not  be  over- 
looked. 
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Station  Relations  Merge 


Mr.  KNODE 

.  .  .  manager  of 
station  relations 


Mr.  HICKOX 

.  .  .  director  of 
station  relations 


Mr.  SHAWN 

.  major  executive 
in  production 


reunification  of  radio  and  TV 
activities.  Realignments — depart- 
ment by  department  —  are  now 
developing  as  follows: 
0  Sales  department  will  continue 
its  present  executive  set-up,  with 
George  H.  Frey,  vice  president  and 
director  of  TV  network  sales,  and 
Walter  Scott,  national  radio  net- 
work sales  manager,  retaining 
their  present  titles  and  reporting 
to  John  K.  Herbert,  vice  president 
in  charge  of  sales  for  both  radio 
and  television.  The  department's 
salesmen,  however,  are  no  longer 
divided  into  radio  and  TV  account 
executives,  but  each  man  is  con- 
tacting buyers  on  behalf  of  both 
media. 

$  Program  department:  Thomas 
A.  McAvity,  currently  director  of 
talent  and  program  procurement 
for  NBC  television,  is  expected  to 
become  second  in  command  to 
Charles  C.  Barry,  program  vice 
president  for  both  radio  and  tele- 
vision. Mr.  McAvity's  new  title  is 
not  yet  definite,  but  he  will  be  in 
effect  national  -program  director 
for  both  media. 

Under  Mr.  McAvity  will  be  John 
Cleary,  in  charge  of  radio  pro- 
gramming, and  Carl  M.  Stanton,  in 
charge  of  TV  programming.  Mr. 
Cleary  is  currently  eastern  radio 
program  manager;  Mr.  Stanton  is 
manager  of  TV  commercial  pro- 
gram planning.  Mitchell  Benson, 
now  manager  of  NBC's  radio  con- 
tract administration  office,  will  be 
put  in  charge  of  talent  and  pro- 
gram procurement  for  both  radio 
and  TV. 

©  Production  department:  Mr. 
Shawn  moves  into  the  unified  radio- 
TV  production  department  in  a 
major  capacity  under  Frederic  W. 
Wile  Jr.,  vice  president  in  charge. 
Brig.  Gen.  Edward  Lyman  Mun- 
son,  who  joined  NBC  to  head  up 
its  TV  film  activities  and  sub- 
sequently was  director  of  TV  net- 
work operations,  has  resigned. 
@  News  department:  Davidson 
Taylor,  who  has  been  general  di- 
rector of  public  affairs  for  radio 
and  TV,  is  slated  to  head  the  com- 
bined   radio  -  TV    news,  special 


events,  public  affairs  and  sports 
staffs.  Reporting  to  Mr.  Taylor 
will  be  William  R.  McAndrew,  cur- 
rently director  of  public  affairs  for 
television,  who  will  have  charge  of 
news  and  special  events  for  both 
media;  Edward  Stanley,  now  man- 
ager of  public  affairs  and  educa- 
tion for  radio,  who  will  expand  his 
field  to  include  TV  as  well,  and 
Tom  Gallery,  TV  sports  head,  who 
will  now  be  in  charge  of  sports 
for  both  TV  and  radio.  Henry 
Cassidy,  who  has  been  director  of 
news,  special  events  and  public 
affairs  for  radio,  will  stay  with 
NBC  but  his  future  status  is  unde- 
termined. Mr.  Cassidy  is  reportedly 
undecided  as  to  whether  he  would 
prefer  a  foreign  corresponding 
assignment  or  an  executive  post 
in  New  York. 

£  Advertising  and  promotion  de- 
partments are  remaining  divided, 
with  individual,  separate  depart- 
ments for  radio  and  for  TV  for  the 
present,  but  it  is  expected  that 
eventually  these  two  will  be  com- 
bined as  the  overall  integration  of 
radio  and  television  functions  at 


RIGGS  QUITS  WCBS 

Joins  Birmingham  Outlets 

TOMMY  RIGGS,  creator  and  voice 
of  "Betty  Lou"  and  currently 
heard  over  WCBS  New  York  in  an 
afternoon  series,  Monday-Friday, 
4:15-4:30  p.m.  EDT,  has  been 
given  an  "executive  post"  in  Voice 
of  Alabama  Inc.,  operator  of 
WPAI  WAFM  (FM)  and  WAFM- 
TV  Birmingham,  CBS-AM-TV  af- 
filiates. Thad  Holt,  president  of 
the  Birmingham  stations,  said 
Friday  Mr.  Riggs'  appointment  be- 
comes effective  Aug.  18. 

He  will  inaugurate  a  Tommy 
Riggs  and  Betty  Lou  musical 
program  on  WAPI  five  afternoon 
half -hours  a  week,  and  produce  and 
star  in  a  morning  show,  Break- 
fast in  Birmingham,  on  WAFM- 
TV.  Replacing  him  in  the  WCBS 
afternoon  spot  will  be  the  Emily 
Kimbrough  Show,  starring  author- 
lecturer  Emily  Kimbrough. 


NBC  progresses. 

Controller's  office  of  NBC  has 
been  unified  to  handle  both  radio 
and  TV  affairs.  Charles  J.  Cress- 
well,  formerly  controller  for  the 
TV  network  and  now  head  of  the 
combined  operation,  has  announced 
the  following  appointments: 

William  F.  Sargent,  former  plan- 
ning and  control  manager,  becomes 
assistant  controller,  New  York. 
Frank  Dellett  continues  as  con- 
troller for  both  radio  and  TV  in 
Hollywood.  He  and  Mr.  Sargent 
both  report  to  Mr.  Cresswell. 

Reporting  to  Mr.  Sargent  under 
the  realignment  are:  Francis  X. 
O'Shea,  chief  accountant;  Edward 
Stegeman,  programming  business 
manager;  John  J.  Haywood,  for- 
merly budget  supervisor,  now 
financial  planning  manager;  A.  W. 
Weidenmuller,  former  assistant 
controller  for  radio,  now  financial 
appraisal  manager. 

Henry  T.  Sjogren,  formerly  con- 
troller for  the  radio  network,  is 
now  controller  for  NBC's  O&O 
stations,  both  radio  and  TV  [B*T, 
July  21]. 


CHICAGO  RULING 

May  Set  Liability  Precedent 

A  CHICAGO  Federal  District  court 
judge  set  what  legal  experts  be- 
lieve to  be  a  precedent  last  week 
when  he  ruled  a  radio  station  was 
not  responsible  for  a  statement 
made  by  a  guest  on  an  unrehearsed 
program. 

The  decision,  given  Tuesday  by 
Judge  William  J.  Campbell,  dis- 
missed a  $2  million  damage  suit 
in  which  NBC  was  co-defendant. 
Brought  by  Al  Wagner,  promoter 
of  outdoor  amusement,  the  suit 
also  cites  fan  dancer  Sally  Rand, 
against  whom  the  case  is  still  pend- 
ing. 

Miss  Rand  appeared  on  a  WMAQ 
(NBC)  Chicago  program,  The  Chez 
Show,  Dec.  3,  1950,  and  allegedly 
said,  "Al  Wagner  owes  me  $23,000, 
and  I  have  a  judgment  against 
him."  Mr.  Wagner  sued  for  dam- 
ages, charging  the  statement  was 
untrue  and  had  damaged  his  repu- 
tation. 

Mike  Wallace  and  Buff  Cobb, 
now  TV  stars  in  New  York,  emceed 
the  program.  Mr.  Wallace  immedi- 
ately put  in  a  disclaimer  after 
Miss  Rand's  assertion.  This  was 
referred  to  in  the  Judge's  decision 
with  the  comment  that  the  remark 
was  extemporaneous.  The  judge, 
however,  cautioned  stations  to  ex- 
ercise due  care,  and  not  to  be 
guilty  of  negligence. 


Ailing  Allen  Causes  Stir 

FRED  ALLEN,  scheduled  to  start 
Sept.  30  on  a  radio-TV  show  for 
Old  Gold  cigarettes,  suffered  a 
combination  virus  and  sun  poison- 
ing attack  while  on  vacation.  As 
a  result  of  the  illness  the  packager 
of  the  program,  Two  for  the  Money, 
Goodson-Todman,  the  agency,  Len- 
nen  &  Newell,  N.  Y„  and  NBC-TV 
are  looking  for  a  possible  replace- 
ment for  Mr.  Allen  should  he  be 
too  ill  to  go  on  the  air  at  that  time. 
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RADIO'S  PULL  FOR  REl 


Reiterated  in  Syracuse 


RESULTS  of  a  just-completed  sur- 
vey by  Advertising  Research  Bu- 
reau Inc.  showing  how  radio  out- 
pulled  newspaper  advertising  in 
both  traffic  and  sales  volume  at 
four  Syracuse,  N.  Y.,  stores  were 
presented  Thursday  to  25  leading 
retailers  in  that  city  by  William 
B.  Ryan,  president  of  Broadcast 
Advertising  Bureau  Inc. 
v  Mr.  Ryan's  audience  also  com- 
prised the  sales  staffs  of  WAGE 
WFBL  WOLF  WSYR  Syracuse, 
stations  which  participated  in  the 
newspaper  vs.  radio  test — a  test 
which  indicated  radio  created  41% 
of  total  traffic  in  the  stores  (com- 
pared to  29.5%  for  newspapers) 
and  46.5';-  of  total  sales  volume 
(compared  to  19.5  %  for  news- 
papers). 

Radio  and  newspapers  combined 
accounted  for  157c  of  total  traffic, 
while  casual  customers  comprised 
14.5  r'<-  of  the  store  traffic. 

The  independent  ARBI  surveys 
were  made  at  Deys  and  Edwards, 
top  retail  stores,  on  plastic  slip- 
covers and  orlon  curtains  and  on 
Fluffiam  (a  soil  conditioner),  re- 
spectively; at  Wilsons,  a  leading 
jewelry  store,  on  luggage  and 
silverware,  and  at  Sears,  Roebuck 
&  Co.'s  local  outlet  on  tires. 

Each  store  paid  the  same  for 
both  its  radio  and  newspaper  ad- 
vertising, with  Deys  using  40 
newspaper  column  inches  and  33 
radio  announcements,  and  Edwards 
buying  50  newspaper  inches  and 
27  radio  announcements.  Sears 
ran  65  newspaper  inches  and  34 
radio  announcements,  while  Wil- 
sons used  123  newspaper  inches 
and  73  radio  announcements. 

The  tests  took  place  on  Monday- 
Tuesday-Wednesday,  June  16-18, 
according  to  Mr.  Ryan,  who  pre- 
sented the  survey  results  at  the 
request  of  E.  R.  Vadeboncoeur, 
vice  president  of  WSYR  Syracuse. 

Mr.  Ryan  told  the  retail  execu- 


tives the  tests  showed  radio  alone 
produced  $2.38  in  sales  to  news- 
papers $1.  Other  sales  volume 
percentages  indicated  purchasers 
accounting  for  26%  of  sales  vol- 
ume both  "heard"  and  "saw"  ad- 
vertising in  both  media,  while  8% 
of  sales  volume  was  attributed  to 
purchasers  who  neither  "heard"  nor 
"saw." 

Of  those  who  responded  to  radio 
advertising,  78.5%  made  purchases, 
while  those  who  responded  to  news- 
paper advertising  comprised  65% 
of  that  group's  purchasers,  accord- 
ing to  the  survey. 

Breakdown  of  traffic  and  total 
sales  volume  percentages,  respec- 
tively, at  the  four  stores: 


Wilsons 
Edwards 
Deys 
Sears 


RADIO  ALONE 

%  of  Traffic 
38.6 
48.1 
40.4 
36.4 

Average  41 


%  Dollar  Value 
of  Purchases 
45.7 
44.0 
51.2 
44.9 
Average  46.5 


RADIO  and  NEWSPAPER 


Wilsons 

17.4 

23.2 

Edwards 

14.8 

31.0 

Deys 

14.0 

25.1 

Sears 

14.0 

19.9 

Average  15 

Average  26 

NEWSPAPER  ALONE 

Wilsons 

31.8 

18.3 

Edwards 

24.1 

20.7 

Deys 

29.8 

16.2 

Sears 

31.8 

22.7 

Average  29.5        Average  19.5 

CASUAL  CUSTOMERS 

Wi'sons 

12.2 

7.8 

Edwards 

13.0 

4.3 

Deys 

15.8 

7.5 

Sears 

17.8 

12.2 

Average  14.5 

Average  3 

The  other  tables  of  individ- 
ual stores  indicate  preliminary 
summaries  of  results,  according  to 
each  store's  total  traffic,  percent- 
age of  traffic,  percentage  of  traf- 
fic purchasing  merchandise,  per- 
centage of  dollar  value,  percentage 
of  traffic  by  medium,  by  day,  and 
percentage  of  traffic  by  medium, 
by  residence. 


DEY  BROTHERS 


Traffic 

'  Radio 

Newspaper 

Both 

Other 

Total 

23 

17 

8 

9 

57 

%  Tiaffic 

40.4% 

29.8% 

14.0% 

15.8% 

100.0% 

%  Purchasing 

Merchandise  * 

73.9% 

70.6% 

100.0% 

77.8% 

77.2% 

%  Dollar  Value 

of  Purchases  * 

51.2% 

16.2% 

25.1% 

7.5% 

100.0% 

Per  Cent  of  Traffic  by  Medium, 

by  Day 

Radio 

Newspaper 

Both 

Other 

Total 

Monday 

30.3% 

39.3% 

15.2% 

15.2% 

100.0% 

Tuesday 

50.0 

25.0 

16.7 

8.3 

1 00.0% 

Wednesday 

58.4 

8.3 

8.3 

25.0 

100.0% 

Per  Cent  of  Traffic 

by  Medium, 

by  Residence 

Radio 

Newspaper 

Both 

Other 

Total 

In  City 

69.6% 

70.6% 

75.0% 

88.9% 

73.7% 

Outside  City 

30.4 

29.4 

25.0 

11.1 

26.3 

Total 

1 00.0% 

100  % 

100.0% 

100.0% 

100.0% 

SEARS,  ROEBUCK 

&  CO. 

Radio 

Newspaper 

Both 

Other 

Total 

Traffic 

39 

34 

15 

19 

107 

%  Traffic 

36.4% 

31.8% 

14.0% 

17.8% 

100.0% 

%  Purchasing 

Merchandise  * 

87.2% 

64.7% 

86.7% 

63.2% 

75.7% 

%  Dollar  Value 

of  Purchases  * 

44.9% 

22.7% 

19.9% 

12.5% 

100.0% 

Per  Cent  of  Troffic 

by  Medium, 

by  Day 

Radio 

Newspaper 

Both 

Other 

Total 

Friday 

27.6% 

36.2% 

17.2% 

19.0% 

100.0% 

Saturday 

46.9% 

26.5% 

10.2% 

16.4% 

100.0% 

Per  Cent  of  Traffic 

by  Medium, 

by  Residence 

Radio 

Newspaper 

Both 

Other 

Total 

In  City 

59.0% 

70.6% 

80.0% 

73.7% 

68.2% 

Outside  City 

41 .0% 

29.4% 

20.0% 

26.3% 

31 .8% 

Total 

100.0% 

100.0% 

1 00.0% 

100.0% 

100.0% 

WILSONS 

Radio 

Newspaper 

Both 

Other 

Total 

Traff 

42 

1 6 

1 32 

%  Traffic 

3E.6% 

31.8"% 

17.4% 

12.2% 

100.0% 

%  Purchasing 

Merchandise  * 

68.6% 

40  5% 

A£  90/. 
©J.z  /o 

C£  to/ 
JO.OVO 

57.6% 

%  Dollar  Value 

of  Purchases  * 

45.7% 

18.3% 

28.2% 

7.8% 

1 00.0% 

Per  Cent  of  Traffic  by  Medium, 

by  Day 

Radio 

Newspaper 

Both 

finer 

Total 

Monday 

^1 .4% 

41  4% 

1  /  .z  /o 

i  n  no/. 
1  u.u  /o 

1  UU.U  vo 

Tuesday 

42.3% 

23. 1  % 

23.1  % 

1 1 .5% 

Wednesday 

50.0% 

19.4% 

13.9% 

16.7 

100.0% 

Per  Cent  of  Traffic 

by  Medium, 

by  Residence 

Radio 

Newspaper 

Both 

Other 

Total 

In  City 

55.8% 

76.2% 

56.5% 

75.0% 

65.9% 

Outside  City 

41.2 

21.4 

39.1 

25.0 

32.6 

Unascertained 

2.4 

4.4 

1.5 

Total 

100.0% 

100.0% 

100.0% 

100.8% 

100.0% 

EDWARDS 

Radio 

Newspaper 

Both 

Other 

Total 

Traffic 

26 

1 3 

3 

7 

54 

%  Traffic 

48.1% 

24.1% 

14.8% 

13.0% 

100.0% 

%  Purchasing 

Merchandise  * 

84.6% 

Of.  O  /o 

l  fin  n% 

1  UU.w  O 

<*7  1  OA 
3/  .  1  /O 

oo.o  .  0 

%  Dollar  Value 

of  Purchases  * 

44.0% 

20.7% 

31 .0% 

4.3% 

100.0% 

Per  Cent  of  Traffic 

by  Medium, 

by  Day 

Radio 

Newspaper 

Both 

Other 

Total 

Thursday 

45.0% 

40  0% 

10  0% 

5  0% 

lfifi  fiO/i, 
1  UU.U  ' 0 

Friday 

50.0 

20.0 

15.0 

15.0 

100.0% 

Saturday 

50.0 

7.2 

21.4 

21 .4 

100.0% 

Per  Cent  of  Traffic 

by  Medium, 

by  Residence 

Radio 

Newspaper 

Both 

Other 

Total 

In  Ci'y 

61 .5% 

53.8% 

25.0% 

71.4% 

55.6% 

Outside  City 

38.5 

46.2 

75.0 

28.6 

44.4 

Total 

100.0% 

100  % 

100.0% 

100.0% 

100.0% 

*  These  figures 

nclude  all   purchases   made  in  the 

survey  area 

by  customers 

who  were 

interviewed. 

These  Figures  include  all  purchases  in  the  survey  area  by  customers  interviewed. 


CONSIDERATION  is  being  given 
broadcasting  its  nighttime  network 
probably  on  stations  other  than  thos 
the  network. 

The  suggestion  was  broached  to 
NBC  by  Lou  Poller,  owner  of 
WPWA  Chester,  Pa.,  who  also  is 
identified  with  the  ownership  of 
WARL  Arlington,  Va.  and  WCAN 
Milwaukee,  all  independents. 

Charles  C.  Barry,  vice  president 
of  NBC  in  charge  of  network  pro- 
grams, has  advised  Mr.  Poller  that 
NBC  has  "given  this  problem  a 
great  deal  of  thought  and  study." 
He  added,  however,  that  the  net- 
work had  been  unsuccessful  in  find- 
ing a  method  which  would  prove 
equitable  and  economic." 

He  added: 

Inherent  Values  Seen 

"We  are,  however,  keenly  aware 
of  some  real  inherent  values  in 
achieving  it  [rebroadcasts  of  pro- 
grams] and  we  are  continuing  our 
efforts  to  work  out  a  solution." 

Mr.  Poller  three  years  ago  out- 
lined the  advantages  accruing  to 
advertisers  and  to  networks 
through  the  rebroadcast  process. 
In  an  article  published  in  the  May 
2,  1949  issue  of  Broadcasting  • 
Telecasting,  he  said,  in  part, 
almost  prophetically: 

"A  continuing  loss  in  audience  is 


Daytime  Re-Use 
Mulled  by  NBC 


by  NBC  to  the  possibility  of  re- 
programs  on  the  following  day — 
e  which  are  regularly  affiliated  with 


certain  to  bring  either  cancella- 
tions of  costly  network  programs, 
demands  for  reduced  time  charges 
or  expanded  audiences  .  .  . 

"Since  the  averaga  network  sta- 
tion is  committed  for  specific  pro- 
grams during  the  daytime,  we 
could,  by  rebroadcasting  night  pro- 
grams during  the  daytime,  recover 
a  good  percentage  of  the  audience 
lost  at  night. 

Performance  Right  Funds 

"We  realize  that  this  procedure 
would  call  for  compensation  to  the 
performers  and  the  various  unions 
for  rebroadcast  (one-time)  rights. 
We  are,  therefore,  suggesting  that 
such  performance  right  funds  be 
used  by  the  local  radio  stations  in 
the  hiring  of  staff  musicians  and 
performers. 

".  .  .  We  do  not  think  that  pro- 
gramming of  this  nature  will  affect 
present  network  audiences.  In 
fact,  many  sets  not  even  turned  on 
during  daytime  hours  could  be 
enticed  to  form  an  even  greater 
daytime  audience.  The  audience 
reached  by  the  local  stations,  now 
lost  to  networks  and  their  clients, 
can  be  recovered  in  great  part  to 
national  advertisers." 
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NETWORKS  DIG  DEEP 


Tabulations  Start  on  Conventions'  Costs 


AS  THE  WEARY  network  news 
crews  returned  from  .Chicago  to 
their  home  posts  last  week  follow- 
ing the  conclusion  of  the  Demo- 
cratic National  Convention  on  Sat- 
urday afternoon,  July  26,  the  net- 
work statisticians  began  tabulating 
the  hours  and  dollars  that  had  been 
spent  on  their  radio  and  TV  cov- 
erage of  the  political  meetings  of 
the  two  major  parties. 

Although  their  tabulations  were 
far  from  complete  at  the  week's 
end,  there  was  no  doubt  that  the 
networks  had  dug  down  into  their 
own  pockets  for  the  convention 
coverage  well  beyond  the  sums 
they  would  receive  from  the  adver- 
tisers sponsoring  the  convention 
broadcasts  and  telecasts.  Esti- 
mates, all  unofficial,  varied  from 
$3  million  to  more  than  $5  million 
as  the  aggregate  red  ink  total  for 
all  networks,  after  all  the  calcula- 
tions are  completed. 

The  Democrats  took  a  day  longer 
than  the  Republicans  to  complete 


the  business  of  approving  a  plat- 
form and  nominating  their  Presi- 
dential and  Vice  Presidential  can- 
didates, so  more  time  was  devoted 
by  the  networks  to  covering  their 
meetings.  By  adept  rescheduling 
the  commercial  cancellations  for 
the  Democratic  sessions  were  kept 
to  just  about  the  same  level  as  for 
the  GOP. 

Cancel  Less  for  Democrats 

CBS  Radio  devoted  47 V2  hours 
to  covering  the  Republican  conven- 
tion, 55  hours  to  the  Democratic 
convention,  but  cancelled  only 
13%  hours  of  commercial  time  for 
the  Democrats  against  15%  hours 
for  the  Republicans.  CBS  Tele- 
vision used  68  hours  in  covering 
the  GOP  sessions  and  71  hours  for 
the  Democrats,  but  again  commer- 
cial cancellations  for  the  latter  ses- 
sions were  lower,  11%  hours  to 
13  for  the  GOP. 

NBC  radio  devoted  50  hours  to 
the    Republicans,    including    28  % 


hours  preempted  from  regular 
sponsors,  and  gave  58  hours  to  the 
Democrats,  of  which  36  were  com- 
mercial cancellations.  Figures  for 
NBC's  cancellations,  however,  in- 
clude repeat  broadcasts  for  the 
West  and  playbacks  for  standard 
time  stations  and  so  are  not  ex- 
actly comparable  with  the  total 
time  devoted  to  the  conventions  or 
with  the  CBS  cancellation  figures. 
NBC-TV  gave  the  GOP  75  hours 
and  the  Democrats  77  hours,  with 
12%  hours  of  commercial  cancella- 
tion for  each  convention. 

ABC  Radio  Coverage 

ABC  radio  spent  70  hours  in 
covering  the  Republican  sessions, 
75  hours  in  Democratic  coverage, 
with  the  12%  hours  of  commercial 
cancellation  largely  confined  to 
Mountain  and  Pacific  Time  Zones. 
ABC-TV  also  devoted  70  hours  to 
the  GOP  and  75  hours  to  the 
Democratic  conventions,  with  can- 
cellation   at    3%    hours    for  the 


formed  and  4%  for  the  latter. 

Mutual's  coverage  of  the  Demo- 
cratic convention  reached  70  hours 
in  comparison  with  50  for  the  Re- 
publicans. Cancellations  were  9% 
hours  for  the  Democrats  and  3 
hours  for  the  Republicans. 

Cancellation  figures  for  DuMont 
were  not  available,  a  spokesman 
said,  pointing  out  the  conventions 
were  carried  as  a  public  service. 

A  number  of  top-rated  radio-TV 
programs  were  affected  by  the 
cancellations,  resulting  in  scattered 
complaints,  particularly  from  in- 
dignant televiewers  in  some  areas. 
Networks,  stations  and  the  Demo- 
cratic National  Committees  re- 
ceived protests. 

The  following  breakdown  shows 
the  program,  day,  time  and  spon- 
sor for  each  of  the  radio  and  tele- 
vision networks,  with  reference  to 
cancellations,  rescheduling  and 
playbacks  by  time  zones.  A  similar 
list  was  reported  by  the  networks 
for  the  GOP  meet  [B*T,  July  28]. 


Tabulations  by  Networks  of  Commercial  Time  Cancelled  for  Democratic  Convention 


ABC  Radio  Network  Cancellations 
(Mon.,  July  21  -  Fri.,  July  25) 
(Unless  otherwise  noted,  all  programs  were  cancelled  on  full  network.) 


Program 
Break  the  Bank 


Bill  Ring  Show 


Henry  J.  Taylor  News 

John  Daly  &  the 

News 

The  Lone  Ranger 
It  Happens  Every  Day 


Silver  Eagle 


Christian  Science 

Monitor  Views  the 
News 

Joe  Emerson  Hymn 
Time  (carried  on 
regional  Southwest 
network  only) 

Cal  Tinney 


Top  Guy 

Jack  Berch  Show 
My  True  Story 

Whispering  Streets 

Frankie  Frisch 

Defense  Attorney 

Original  Amateur 

Hour 
Top  Guy 

This  Is  Your  FBI 


Day 

Monday  (cancelled  in 
EST,  CST,  MST  &  PDT 
time  zones);  Thursday 
and  Friday  (same  as 
Monday). 

Mon.,  Tues.,  Wed — 
cancelled  in  MST  & 
PDT  zones;  Thurs.  & 
Fri. — cancelled  on 
entire  network 
Monday   (cancelled  in 
MST  &  PDT  zones) 
Mon.,  Tues. — in  MST 
zone;  Thurs.,  Fri. — 
entire  network. 
Mon. -Wed. -Fri. — MST 
&  PDT  zones. 
Tues.  (daytime) — in 
MST  &  PDT  zones; 
Thurs.  (daytime  & 
evening) — entire 
network. 

Tues. — in  MST  &  PDT 
zones,  Thurs. — entire 
network. 
Tuesday 


Wed.,  Thurs.,  Fri. 


Time 
11:30  a.m.- 
12  p.m.  EDT 


12:15-12:30 
p.m.  EDT 


Sponsor 
Toni  Co.,  Thurs- 
day; Bristol-Myers 
Co.,  Monday  & 
Friday. 

General  Mills 


8-8:15  p.m.  General  Motors 
EDT 

10-10:15  p.m.   Gulf  Oil  Co. 
EDT 

7:30-8  p.m.      General  Mills 
EDT 

2:30-2:35  p.m.  Toni  Co. 
EDT  and  10:30- 
10:35  p.m. 
EDT 


7:30-8  p.m. 
EDT 


General  Mills 


9:45-10  p.m.  Christian  Science 
EDT  Publishing  Co. 

(not  available) General  Mills 


Wed.— in  EDT  &  CDT  4-4:30  p.m. 

zones;  Thurs.  &  Fri. —  EDT 
entire  network. 

Wednesday — cancelled  8:30-9  p.m. 

on  Mountain  stations.  EDT 


Thursday  &  Friday 

Thurs.  &  Fri. — Moun- 
tain and  Pacific  sta- 
tions. 

Thurs.  &  Fri. — on 
Mountain  &  Pacific 
stations. 
Thursday 

Thursday 

Thursday 

Friday— EST, CST.MST 
&PDT  zones. 
Friday — on  Mountain 
&  Pacific  stations. 


12-12:15  p.m. 
EDT 

10-10:30  a.m. 
EDT 

10:30-10:45 
p.m.  EDT 

5:55-6  p.m. 
EDT 

8-  8:30  p.m. 
EDT 

9-  9:30  p.m. 
EDT 

8-8:30  p.m. 
EDT 

8:30-9  p.m. 
EDT 


General  Mills 


American  Chicle 
Co.  (Pyramid  Plan 
participation) 
Prudential  Insur- 
ance Co. 

Sterling  Drug  Co. 


General  Mills 


Union  Oil  Co. 

American  Chicle 
Co.  (Pyramid  Plan) 
P.  Lorillard  &  Co. 

American  Chicle 
Co.  (Pyramid  Plan) 
Equitable  Life  As- 
surance Society  of 
the  U.  S. 


Since  ABC  radio  was  able  to  reschedule  a  good  many  of  its  regular 
network  programs  which  interfered  with  coverage  of  Democratic 
National  Convention,  only  a  few  were  actually  cancelled  on  the  entire 
network.  More  programs  were  cancelled  on  only  part  of  the  network, 
as  shown  above. 


CBS  Radio  Network  Commercial  Cancellations 


Program 
Romance  of  Helen  Trent 
Our  Gal  Sunday 
Big  Sister 
Ma  Perkins 
Young  Dr.  Malone 
Guiding  Light 
Second  Mrs.  Burton 
Perry  Mason 
Walk  a  Mile 

This  Is  Nora  Drake 
This  Is  Nora  Drake 
Brighter  Day 
Louella  Parsons 

Hilltop  House 
House  Party 
House  Party 
Carl  Smith 

It  Happens  Every  Day 
Curt  Massey  Time 
Robert  Trout  and  the 

News 

Robert  Trout  and  the 

News 

Robert  Trout  and  the 
News 


Day(s) 
Mon. 

Mon.  &  Fri. 
Mon.  thru  Fri. 
Mon.  thru  Fri. 
Mon.  thru  Fri. 
Mon.  thru  Fri. 
Mon.  thru  Fri. 
Mon.  thru  Fri. 
Mon. 

i 

Tues.,  Thurs. 
Wed.,  Fri. 
Tues.  thru  Fri. 
Tues. 


Wed.,  Thurs.. 
Wed.,  Thurs., 
Wed.,  Thurs.. 
Wed.,  Thurs. 
Wed.,  Thurs. 
Fri. 

Mon. 

Tue.,  Wed. 
Thurs.,  Fri. 


Time 
(N.Y.) 
12:30-12:45  p.m. 
12:45-  1:00  p.m. 
1:00-  1:15  p.m. 
1:15-  1:30  p.m. 
1:30-  1:45  p.m. 
1:45-  2:00  p.m. 
2:00-  2:15  p.m. 
2:15-  2:30  p.m. 
10:00-10:30  p.m. 

'  2:30-  2:45  p.m. 
2:30-  2:45  p.m. 
2:45-  3:00  p.m. 
9:30-  9:35  p.m. 

Fr  3:00-  3:15  p.m. 
Fr  3:15-  3:30  p.m. 
Fr  3:30-  3:45  p.m. 
Fr  3:45  3:50  p.m. 
Fr  4:00-  4:05  p.m. 
5:45-  6:00  p.m. 

10:30-10:35  p.m. 

10:00-10:05  p.m. 

10:00-10:05  p.m. 


Sponsor 
Whitehall  Pharmacal  Co. 
Whitehall  Pharmacal  Co. 
Procter  &  Gamble  Co. 
Procter  &  Gamble  Co. 
Procter  &  Gamble  Co. 
Procter  &  Gamble  Co. 
General  Foods  Corp. 
Procter  &  Gamble  Co. 
R.  J.  Reynolds  Tobacco 
Co. 

Seeman  Brothers 
Toni  Co. 

Procter  &  Gamble  Co. 
Colgate-Palmolive-Peet 

Co. 
Miles  Labs 
Pillsbury  Mills 
Lever  Brothers  Co. 
Kellogg  Co. 
Toni  Co. 
Miles  Labs 

Ford  Motor  Co. 

Ford  Motor  Co. 

General  Foods  Corp. 


Mutual  Broadcasting  System  Cancellations 
(Tues.  July  22  -  Fri.,  July  25) 


Program  Day 
Game  of  the  Day        Tues.,  Wed.,  Thurs., 
&  Fri. 


Paula  Stone  Show       Wed.,  Thurs.,  Fri. 


Rod  &  Gun  Club  of  Thursday 

the  Air 
Five  Men  Report  Friday 


Time 
Afternoon — 
time  varies 


2:30-45  p.m. 
EDT 


9:30-10  p.m. 
EDT 

5:45-6  p.  m. 
EDT 


Sponsor 
Falstaff  Brewing 
Corp.  (sponsors  4% 
innings   daily,  rest 
of  game  on  co-op). 
Amana  Refrigera- 
tion Corp.  (Wed.  & 
Fri.);  Pequot  Mills 
(Thurs.) 
Pal  Blade  Co. 

S.  C.  Johnson  &  Son 


NBC  Radio  Network  Commercial  Cancellations 


Program 
Bob  and  Ray 

Bob  and  Ray 
Strike  it  Rich 
Double  or  Nothing 


Day(s) 


Mon 


Time 
(NY) 
12:30-12:45  p.m. 


Sponsor 


Colgate-Palmolive-Peet 
Co. 

(Playback  for  Standard  Time  stations) 
Mon.  thru  Fri.      1:15-  1:30  p.m.  Colgate-Palmolive-Peet 

(Repeat*)  Co. 
Mon.  thru  Fri.      1:30-  2:00  p.m.  Colgate-Palmolive-Peet 

(Repeat*)  Co. 
Mon.  thru  Fri.      2:00-  2:30  p.m.   Campbell  Soup  Co. 

(Repeat*) 

(Continued  on  page  32) 
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Telecasting 


An  Atlantic  City  Experiment  That  Demonstrated  Broadcasting's  Power .  . . 

BLATT'S  ONE  YEAR  IN  RADIO 


CONVERSION  of  the  M.  E. 
Blatt  Co.  of  Atlantic  City, 
southern  New  Jersey's 
largest  department  store, 
from  printed  media  to  radio 
advertising  should  be  a  source 
of  proud  satisfaction  to  broad- 
casters throughout  the  nation. 

The  Blatt  Co.  for  more  than  30 
years  had  been  following  the  out- 
worn tradition  that  newspapers 
were  not  only  best,  but  necessary 
for  retailers. 

Printer's  ink  had  blurred  Blatt's 
vision.  Now,  however,  radio — with 
an  intelligent  assist  from  Atlantic 
City  broadcasters  —  has  cleared 
that  vision.  The  Blatt  Co.  can  see 
far  ahead  now  and  radio  is  in- 
cluded in  its  permanent  plans. 

The  shift  in  advertising  view- 
point did  not  come  naturally  for 
the  Blatt  Co.  It  was  only  after 
the  local  newspapers  increased  ad- 
vertising rates  to  a  point  Blatt's 
considered  excessive.  Blatt's  tried 
to  reason.  The  newspapers 
wouldn't  budget,  despite  the  fact 
that  Blatt's  was  their  largest  ad- 
vertiser. So  the  radio  experiment 
was  born.  That  was  July  1,  1951. 

Today,  a  year  later,  Blatt's  is 
sold  on  radio.  Murray  Klahr, 
Blatt's  youthful  advertising  and 
promotion  manager,  comments, 
"At  first  we  didn't  know  anything 
about  radio.  Now  radio  has  proven 
itself.  Regardless  of  whether  or 
not  we  some  day  return  to  news- 
papers, radio  is  a  part  of  our  per- 
manent advertising  plans." 

M.  E.  Blatt,  president  of  the 
mammoth  department  store,  echos 
Mr.  Klahr's  ad- 
miration for  radio 
as  an  advertising 
medium,  although 
he  admits  that  he 
approached  radio 
with  uncertainty. 

"After  all,"  Mr. 
Blatt  says,  "radio 
is  a  young  me- 
dium —  it  hasn't 
been  here  as  long 
as  newspapers 
have.  We  had  to  find  out  about  ra- 
dio. We  didn't  know  how  to  use  it 
for  a  while  but  we  wanted  to 
learn.    We  have  learned  that  the 


•ili 


Mr.  Blatt 


way  for  us  to  use  radio  is  to 
use  it  heavily,  to  the  degree  of 
saturation.  Now  we  know  that  it 
can  produce  results  for  us." 

As  for  saturation,  Mr.  Blatt  has 
had  personal  assurance:  "I've  had 
lots  of  friends  tell  me  that,  'I 
can't  turn  on  the  radio  without 
Blatt's  yelling  at  me,'  "  he  smiles. 

Mr.  Klahr  feels  that  market 
saturation  is  desirable  because  it 
not  only  sells  the  product,  but  also 
implants  the  name  of  Blatt's  in  all 
listeners'  minds. 

The  makeup  of  area  listenership 
is  another  important  factor  why 
radio  is  justifying  its  continued 
use.  Although  there  are  only  66,000 
permanent  residents  in  Atlantic 
City,  the  coverage  area  embraces 
a  listener  potential  of  236,000.  In 
addition,  there  are  an  estimated  15 
million  area  visitors  to  South 
Jersey's  famed  ocean  beaches,  and 
to  Atlantic  City's  Convention  Hall. 

"These  out  -  of  -  towners  rarely 
buy  a  local  newspaper,"  Mr.  Klahr 
pointed  out,  "but  they  do  switch 
on  their  radios,  and  we  aie  able 
to  reach  them  that  way." 

Blatt's  advertisers  on  both  At- 
lantic City  stations,  WFPG-AM- 
FM  and  WMID,  and  on  WOND  in 
nearby  Pleasantville. 

Mr.  Klahr  comments  that  Fred 
Weber,  WFPG  president,  has  been 
an  ambassador  of  good  will  for 
radio  insofar  as  Blatt's  is  con- 
cerned. 

"When  giveaway  programs  were 
the  rage,"  Mr.  Klahr  recalls,  "we 


had  frequent  calls  from  radio  men 
trying  to  sell  us  on  the  idea  of 
sponsoring  a  giveaway  show. 
Blatt's  is  a  prestige  store,  and  we 
didn't  think  that  such  a  program 
was  suited  for  us. 

"Then,  when  Fred  Weber  brought 
the  MGM  Theatre  to  us,  we  de- 
cided to  buy.  That  program  was 
suited  to  our  needs." 

Blatt's  currently  sponsors  the 
weekly  hour  BMI  show,  Benny 
Goodman  Music  Festival,  eight 
five-minute  daily  newscasts,  and  a 
midnight-2  a.m.  two-hour  show  six 
nights  weekly  from  the  ballroom  of 
one  of  Atlantic  City's  leading 
hotels  on  WFPG. 

In  addition,  Blatt's  sponsors  a 
minimum  of  10  spots  daily  on 
WMID  plus  participation  in  a 
woman's  program,  and  spots  and 
newscasts  on  WOND.  Spot  an- 
nouncement schedules  are  nearly 
doubled  during  Christmas,  Easter, 
and  during  Blatt's  fall  and  spring 
special  sales. 

DESPITE  Blatt's  dropping  out 
of  daily  newspaper  advertis- 
ing, the  firm  has  not  forsaken 
printed  media.  Blatt's  continues  to 
advertise,  as  it  did  in  its  pre-radio 
period,  in  area  weeklies.  The  com- 
pany also  publishes  70,000  copies 
of  a  tabloid  about  every  10  days. 
This  tabloid,  sent  by  direct  mail, 
invites  readers  to  listen  to  Blatt's 
radio  programs.  Radio  receives 
other  assists  from  Blatt's  in  point- 
of-sale  promotion  and  special  win- 


dow displays  calling  attention  to 
its  radio  programs. 

In  recalling  Blatt's  conversion 
to  radio,  Mr.  Klahr  could  remem- 
ber a  time  when  the  broadcast 
medium  produced  "only  fair  to 
mediocre"  results.  "That  was  be- 
fore we  learned  how  to  use  radio," 
he  adds. 

Key  of  Blatt's  radio  success,  Mr. 
Klahr  feels,  is  the  "frequency  and 
constancy"  of  its  use.  He  adds 
also  that  all  advertising  copy  is 
prepared  at  Blatt's  with  the  help 
and  guidance  of  Atlantic  City 
broadcasters.  He  noted  that  "a  lot 
depends  on  the  announcer  and  the 
copy." 

In  cold  appraisal,  Mr.  Klahr 
does  not  think  that  there  is  any 
item  which  can  not  be  sold  by 
radio,  if  the  pitch  is  properly 
handled. 

Mr.  Klahr  did  not  feel  free  to 
disclose  statistics  as  to  how  Blatt's 
is  doing  under  the  stimulus  of 
radio  advertising  compared  to  its 
years  of  reliance  on  newspapers. 
Nor  would  he  pinpoint  Blatt's  sales 
volume. 

"However,  .  .  .  we  are  in  the  $5 
million  to  $10  million  class,  as  far 
as  sales  volume  is  concerned.  And 
the  fact  that  radio  is  included  in 
our  permanent  future  plans  be- 
speaks well  of  how  we're  faring 
with  radio." 

With  amusement,  Mr.  Klahr  re- 
calls the  reaction  of  some  of  the 
department 
store's  buyers 
when  Blatt's 
pulled    out  of 
newspapers.  The 
buyers,  too,  were 
unconvinced  about 
radio.  To  say  that 
they  were  uncon- 
vinced it  putting  j 
it    mildly,  Mr. 
Klahr  said  with  a        Mr.  Klahr 
laugh,  "Some  of 
their  remarks  are  unprintable."  He 
notes : 

"They  would  come  to  me  and 
say,  'How  can  I  possibly  sell  this 
without  a  picture?'  They  couldn't 
imagine  not  using  newspapers. 
Now,  however,  even  some  of  the 
die-hards  come  to  me  with  an  item 
and  ask,  'How  about  putting  this 
on  the  radio  tomorrow  1 '  They,  too, 
have  been  converted." 
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TRANSFER  WEEK  WCCQ  WTCN-TV,  KOTV(TV)  Okayed 


CBS'  BID  to  broaden  its  holdings 
and  thus  strengthen  its  competi- 
tive TV  station  position  in  cer- 
tain markets  received  fresh  im- 
petus last  week  with  FCC  approval 
of  the  merger  of  the  network's 
owned-and-operated  WCCO  Minne- 
apolis-St.Paul  with  WTCN-TV  that 
city. 

Under  the  complicated  plan 
worked  out  by  the  network  last 
March  [B«T,  March  10],  CBS  now 
holds  47% — and  Mid  Continent 
Radio-Television  Inc.,  former  own- 
er of  WTCN  and  WTCN-TV,  53% 
— in  a  newly  created  licensee  firm 
known  as  Midwest  Radio  &  Tele- 
vision Inc. 

To  consummate  the  deal,  Mid 
Continent  put  up  its  WTCN-TV 
and  $212,000,  and  disposed  of 
WTCN-AM-FM  by  selling  it  to  a 
group  headed  by  Robert  Butler, 
former  ambassador  to  Australia 
and  Cuba,  for  $325,000. 

FCC  last  week  also  approved  the 
WTCN  sale  and  other  transfers 
involving  heavy  sums  of  money. 
WTCN  was  sold  to  the  Butler 
group  trading  as  Minnesota  Tele- 
vision Public  Service  Corp.,  which 
announced  its  own  plans  for  the 
radio  operation  (see  separate 
story  this  page). 

FCC  also  approved  $1,629,000 
sale  of  KOTV  (TV)  Tulsa.,  from 
George  E.  Cameron  Jr.  and  John 
B.  Hill  to  J.  D.  Wrather  Jr.,  Mrs. 
Mazie  Wrather  and  Helen  M.  Al- 
varez. 

Other  Transfers 

Other  transfers  included  KTOK 
Oklahoma  City,  Okla.,  which  was 
sold  to  Wendell  Mayes,  C.  C.  Wood- 
son, Charles  B.  Jordan  and  Gene 
L.  Cagle  for  $225,000  by  O.  L. 
Taylor  Co.;  KERO  Bakersfield, 
Calif.,  sold  for  $110,000  to  Albert 
DeYoung,  M.  H.  Stansbury  and 
others;  KREM  Spokane  from  Cole 
E.  Wylie  to  Louis  Wasmer  for 
$255,000,  and  WOPI-AM-FM  Bris- 
tol, Tenn.,  from  C.  J.  Harkrader  to 
W.  A.  Wilson  for  $80,000. 

Frances  S.  Richards'  interest  in 
WGAR  Cleveland  will  be  reduced 
from  65%  to  40%  following  FCC 
approval  of  her  relinquishment  of 
control  in  the  station.  She  will 
receive  $556,800  with  which  she 
will  pay  inheritance  taxes,  accord- 
ing to  the  application.  (For  details 
on  these  and  other  transfer  grants, 
see  FCC  Roundup,  page  87.) 

Midwest  Radio  &  Television  Inc. 
— the  new  firm  embracing  the 
WTCN-TV  and  WCCO  properties 
— comprises  William  J.  McNally, 
former  board  chairman  of  Mid 
Continent,  as  board  chairman ;  Rob- 
ert Ridder  as  president;  and  F. 
Van  Konynenburg  as  executive  vice 
president  and  general  manager. 
CBS'  47%  interest  has  been  placed 
in  voting  trust,  with  Messrs,  Mc- 
Nally    and     Ridder     as  voting 

The  old  WTCN-TV  shortly  will 
be  renamed  WCCO-TV.  It  will 
continue  to  operate  on  Channel  4, 
the  old  WTCN-TV  frequency,  and 
serve  as  TV  affiliate  not  only  for 


CBS  Television  Network,  but  for 
ABC  and  DuMont  as  well.  The 
change  of  management  will  take 
place  on  a  date  to  be  announced 
momentarily. 

By  assuming  minority  interest 
in  Midwest  Radio  &  Television 
Inc.  and  thus  shedding  itself  of  full 
ownership  of  WCCO,  CBS  thus 
avoids  the  need  to  dispose  of  any 
radio  outlet  to  comply  with  FCC 
rules  regarding  confinement  of  a 
single  entity's  AM  holdings  to 
ownership  of  seven  stations.  CBS 
now  owns  outright  six  AM  sta- 
tions and  minority,  non-voting  in- 
terests in  three  others. 

Another  prong  of  CBS's  move 
to  widen  its  holdings  was  the  ac- 
quisition of  45%  interest  in  KQV 
Pittsburgh,   which   also   is  a  TV 


mm  sale 


station  applicant — a  deal  already 
effectuated  without  need  for  FCC 
consent  [B»T,  March  10]. 

In  the  instant  merger  case,  it 
was  pointed  out,  CBS's  47%  stock 
interest  in  WCCO  WTCN-TV  is 
represented  by  voting  trust  certifi- 
cates— not  voted  by  CBS  but  by 
Messrs.  McNally  and  Ridder. 

According  to  the  present  plan, 
WCCO  radio  operation  will  con- 
tinue to  be  housed  in  the  same 
WCCO  building  at  625  Second 
Avenue  South.  No  change  in  per- 
sonnel or  policy  is  contemplated 
under  General  Manager  Gene 
Wilkey.  The  new  WCCO-TV  will 
continue  to  function  at  present 
WTCN-TV  headquarters  at  50  S. 
9th  St. 

In  announcing  approval  of  the 

Butler  Names  Smith 
As  General  Manager 


sale,  Mr.  McNally  stated: 

"We  believe  that  the  new  WCCO 
radio  and  WCCO  television  oper- 
ations will  be  in  a  position  to  do 
a  better  service  job  than  ever  for 
the  Twin  Cities." 

Aside  from  giving  CBS  a  TV 
affiliate  in  the  Twin  Cities  market, 
the  merger  brings  about  one  of  the 
nation's  largest  and  more  profit- 
able combined  radio-TV  operations, 
it  was  explained.  Mr.  McNally 
noted  that,  outside  of  New  York, 
Chicago  and  Los  Angeles,  there 
would  be  only  about  four  such  com- 
bined operations  comparable  to 
WCCO  radio  and  TV— from  a 
standpoint  of  facilities  and  volume 
of  business  carried. 

Mr.  Van  Konynenburg,  who  was 
vice  president  and  general  man- 
ager of  WTCN  and  WTCN-TV, 
stressed  fine  standards  of  service 
maintained  by  operations  in  the 
past.  He  will  serve  as  overall 
general  manager  for  the  dual  oper- 
ation. 

For  CBS,  the  merger  means  that 
while  the  network  still  is  behind 
ABC  and  NBC  on  outright  owner- 
ship of  TV  stations — each  owns 
five — it  has  picked  up  a  TV  affili- 
ate in  Minneapolis-St.  Paul  and 
entertains  the  prospect  of  obtain- 
ing an  affiliate  in  Pittsburgh  and 
a  station  in  Chicago.  CBS  owns 
WCBS-TV  New  York  and  KNXT 
(TV)  Los  Angeles  outright,  and 
has  a  45%  share  of  WTOP-TV 
Washington  in  addition  to  the  new 
WTCN-TV  stock. 

CBS  Contract  on  WBKB 

CBS  has  a  contract  to  buy  Bala- 
ban  &  Katz's  WBKB  (TV)  Chi- 
cago for  $6  million,  with  the  sale 
hinging  on  FCC  approval  of  the 
ABC-United  Paramount  Theatres 
merger. 

As  one  of  the  two  principals  in 
CBS  Minneapolis  merger,  Mid 
Continent  is  half-owned  by  North- 
west Publications  (the  Ridder 
newspapers)  and  Minnesota  Trib- 
une Co.,  Mid  Continent  also  owns 
40%  of  WEMP-AM-FM  Milwau- 
kee, a  TV  applicant.  The  Ridder 
interests  own  WDSM  Superior, 
Wis.,  and  control  KSDN  Aberdeen, 
S.  D.  and  KILO  Grand  Forks, 
N.  D.  Ridder  controls  the  St.  Paul 
Pioneer  Press  and  Dispatch. 

In  addition  to  the  $212,000  in 
cash  it  is  putting  up,  Mid  Con- 
tinent, also  will  transfer  to  Mid- 
west Radio-TV  Inc.  properties  with 
book  value  of  $227,461  for  which 
it  will  receive  530  shares  (53%)  of 
no  par  value  voting  stock.  CBS 
transfers  properties  with  book 
value  of  $114,386,  plus  the  $188, 
000  in  cash,  for  470  shares  (or 
47%)  of  no  par  value  voting 
stock. 

Mid  Continent  listed  assets  of 
$1,427,207.36  as  of  Jan.  31,  while 
CBS  Inc.  showed  total  current  as- 
sets of  $64,331,186  as  of  March 
31.  Original  cost  of  WCCO  was 
placed  at  $480,625.49  and  that  of 
WTCN-TV  at  506,098.90. 

Both  WCCO  and  WTCN-AM 
(Continued  on  page  3U) 


Mr.  Butler 


Mr.  Smith 


SALE  of  Mid  Continent  Radio-Television  Inc.'s  WTCN  Minneapolis- 
St.  Paul  to  Minnesota  Television  Public  Service  Corp.  for  $325,000  was 
approved  by  the  FCC  last  week. 

Minnesota  Television  Public  Service  Corp.  is  headed  by  Robert  Butler, 

former   ambassador   to    Australia  *  

and  Cuba.  The  sale  effectuates  a 
split  of  radio-TV  operations  at 
WTCN  as  part  of  CBS'  merger 
of  its  WCCO  Minneapolis-St.  Paul 
with  WTCN-TV  that  city,  which 
also  drew  FCC  approval  (see  story 
above).  Purchase  was  completed 
last  spring   [B«T,  April  21]. 

Mr.  Butler  said  that  he,  as  presi- 
dent, and  other  officers  of  the  cor- 
poration had  formulated  a  policy 
looking  toward  a  strong  aggressive 
public  service  function.  The  li- 
censee will  assume  active  man- 
agement on  WTCN  radio  in  the 
near  future,  operating  from  Min- 
neapolis-St. Paul  studios  as  an 
ABC  affiliate.  Mr.  Butler's  group 
also  is  applicant  for  a  TV  station 
in  the  Twin  Cities. 

Simultaneously,  Mr.  Butler  an- 
nounced the  appointment  of 
Edward  G.  Smith,  director  of  radio 
network  at  ABC's  Central  Div. 
for  the  past  18  months,  as  general 
manager  of  WTCN.  Other  appoint- 
ments also  were  revealed. 

Under  the  complicated  reshuffling 
of  broadcasting  properties  inherent 
in  the  CBS-WCCO-WTCN-WTCN- 
TV  case,  Mr.  Butler  will  own  65% 
of  WTCN  radio,  which  operates  on 
1280  kc  with  5  kw  day,  1  kw  night. 
Mr.  Butler  is  president  of  Builders 
Trust  Co.,  St.  Paul,  and  of  Walter 
Butler  Co.,  architectural,  engineer- 
ing and  construction  firm. 

Associated  with  him  are  Alvin 
Gluek,  a  brewer;  Robert  Mitchell, 
an  attorney;  Quentin  David,  ad- 
vertising man,  and  Carl  Schune- 
man,  department  store  executive. 
Other  part  owners  are  Harold 
Richter  and  Samuel  Lipschultz. 
Mid  Continent,  which  formerly 
owned  the  station,  is  owned  50% 
each  by  Northwest  Publications 
and  the  Minnesota  Tribune  Co. 
WTCN  was   sold  to  enable  Mid 


Continent  to  comply  with  FCC's 
duopoly  rule. 

Mr.  Smith  as  been  active  in  radio 
since  1928  and  was  a  resident  of 
the  Twin  Cities  for  13  years  while 
director  of  radio-TV  production 
for  General  Mills.  He  joined 
ABC's  Central  Div.  early  in  1951. 

Mr.  Butler  also  named  Ken 
Light,  WTCN  account  executive  in 
the  sales  department,  as  sales  man- 
ager. Judy  Bryson,  associated  with 
the  station  for  16  years,  becomes 
director  of  programs. 

In  announcing  the  sale,  Mr. 
Butler  said: 

"Not  only  will  we  continue  to 
bring  entertainment  to  our  listen- 
ers but  also  we  intend  to  em- 
phasize all  facets  of  information 
of  value  to  the  general  public; 
news,  sports  and  special  events, 
not  only  on  a  national  scale,  but 
with  proper  integration  of  those 
important  functions  at  the  local 
level." 

If  the  application  of  the  Butler 
group  for  a  TV  station  is  ap- 
proved, WTCN  radio  will  again  be 
paired  up  with  a  television  station, 
with  the  old  WTCN-TV  call  let- 
ters but,  of  course,  operating  under 
a  new  corporation. 

WTCN  radio  is  expected  to  rent 
space  from  Mid  Continent,  the 
former  licensee,  at  50  S.  9th  St., 
where  station  has  been  housed 
since  July  1949. 
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PARAMOUNT  CASE    KC  w^ »«- 


HOW  SERIOUS  are  ABC's  finan- 
cial straits?  The  question  was 
before  the  FCC  last  week  as  it 
renewed  consideration  of  ABC, 
CBS,  and  United  Paramount  Thea- 
tres and  Paramount  Pictures'  peti- 
tions to  expedite  the  ABC-UPT 
merger  and  the  overall  Paramount 
hearing. 

In  particular,  these  petitions  re- 
-  quest  FCC  to  delete  the  anti-trust 
'issue  in  the  multi-phased  Para- 
mount case  and  render  a  decision 
on  the  proposed  ABC-UPT  merger 
before  Sept.  1  [B«T,  July  28, 
21,  14]. 

Indications  were  that  not  all  the 
Commissioners  were  satisfied  that 
ABC  was  in  dire  financial  distress 
— to  the  extent  that  a-quick  deci- 
sion was  necessary. 

One  thought  expressed  by  some 
Commissioners  was  that  it  might 
be  possible  to  reopen  the  hearings 
to  take  further  testimony  regard- 
ing ABC's  economic  plight.  With 
that  information  on  the  record,  it 
was  believed  that  the  Commission 
could  then  move  more  firmly  into 
disposition  of  the  case. 

Sterling  Away 

Present  during  sessions  on  the 
subject  Thursday  and  Friday  were 
all  the  Commissioners  except 
George  E.  Sterling  who  is  vaca- 
tioning in  his  home  state  of  Maine. 

The  Paramount  case  involves  not 
only  the  merger  of  ABC  and  UPT, 
but  the  sale  of  WBKB  (TV)  Chi- 
cago to  CBS  for  $6  million,  the 
renewal  of  the  license  of  KTLA 
Los  Angeles  to  Paramount  Pic- 
tures, the  transfer  of  ownership  of 
WSMB  New  Orleans  from  Para- 
mount Pictures  Inc.  (the  pre-1949 
consent  decree  company  which  pro- 
duced motion  pictures  and  owned 
theatres)  to  UPT,  the  theatre- 
owning  successor  to  the  parent 
Paramount  company. 

Also  involved  in  the  Paramount 


WINNERS  of  Standard  Radio  Trans- 
cript-ion Services  Inc.  contest  for 
"Salesmen  and  Copywriters  Only"  are 
this  trio  from  WCAW  Charleston, 
W.  Va.:  (I  to  r)  Garland  F.  Wil- 
kinson, president  and  general  man- 
ager; Norma  W.  Kenworthy,  wom- 
en's director  and  copywriter,  and  Jack 
Zeillmann,  promotion  manager  and 
sales  director. 


action  is  the  question  of  whether 
Paramount  Pictures  controls  Allen 
B.  DuMont  Labs.  Inc.,  by .  virtue 
of  29  %  stock  ownership. 

Hearings  began  Jan.  15  and  con- 
tinued until  early  last  month.  At 
that  time,  it  was  understood  the 
Commission  became  alarmed  at  the 
possibility  that  ABC  might  not  be 
able  to  weather  further  delay — 
particularly  if  it  did  not  have  as- 
surance of  merger  approval  be- 
fore the  1952-53  fall-winter  season 
arrived  so  that  commercial  com- 
mitments could  be  made. 

At  the  behest  of  the  Commission, 
the  parties  to  the  Paramount  case 
petitioned  for  the  deletion  of  the 
anti-trust  issue.  They  also  asked 
that  the  FCC  call  for  proposed 
findings  within  20  days  and  that 


RADIO  OPERATORS  have  been 
sent  misleading  and  "scare"  state- 
ments based  upon  an  inability  or 
unwillingness  to  understand  the 
NARTB's  proposal,  NARTB  Presi- 
dent Harold  E.  Fellows  declared 
last  week  in  a  statement  to  mem- 
bers, calling  on  them  to  support  the 
FCC's  proposed  rule  change  which 
would  permit  remote  operation  of 
certain  AM  and  FM  stations  as 
well  as  allow  use  of  restricted  oper- 
ators at  transmitters  [B»T,  July 
28;  June  30,  9]. 

Operators  have  been  told  that 
within  one  year  or  less  there  will 
be  no  jobs  for  them  if  the  proposed 
rule  revision  is  adopted,  Mr.  Fel- 
lows declared.  This  "misinforma- 
tion" has  been  accepted  by  many 
operators,  he  said. 

The  NARTB  proposal,  which  the 
FCC  has  adopted  as  the  basis  for 
its  proposed  rule  changes,  "is  an 
effort  to  bring  FCC  requirements  in 
line  with  the  art  of  broadcasting 
...  by  recognizing  the  reliability 
and  stability  of  equipment,"  Mr. 
Fellows  pointed  out. 

"Broadcasters  must  show  their 
interest  and  correct  the  mis-im- 
pression created  if  they  want  the 
sound  benefits  sought  by  the 
NARTB,"  Mr.  Fellows  said.  He 
called  the  attention  of  broadcasters 
to  the  fact  that  they  have  until 
through  today  (Monday)  to  sup- 
port the  proposals  and  until  Aug. 
24  to  reply  to  comments. 

A  substantial  number  of  broad- 
casters already  are  on  record  at 
FCC  supporting  the  NARTB  plan, 
but  the  number  of  protests  from 
engineers  and  union  groups  is 
growing,  FCC  records  show.  Union 
groups  in  a  number  of  areas  have 
circularized  their  memberships  to 
file  comments  with  FCC  and  to 
write  their  Congressmen. 

Typical  of  the  broadcaster  sup- 
port for  the  proposal  filed  last  week 
is  the  letter  to  FCC  from  J.  T. 


a  final  decision  be  issued  there- 
after. 

This  maneuver  caused  FCC 
Hearing  Examiner  Leo  Resnick  to 
postpone  the  hearing  until  the 
Commission  acted  on  the  petitions. 

The  petitions  evoked  vigorous 
opposition  by  FCC's  Broadcast 
Bureau.  In  a  sharply  worded  35- 
page  document,  the'  Broadcast  Bu- 
reau vehemently  objected  to  ex- 
punging the  anti-trust  testimony 
from  the  record. 

If  the  Commission  wanted  to 
take  quick  action,  the  Broadcast 
Bureau  said,  it  might  better  act 
"administratively"  —  change  its 
policy  to  consider  anti-trust  viola- 
tions for  all  applicants,  not  just 
for  this  case. 

DuMont  network  also  objected, 


Snowden,  general  manager  of 
WCPS  Tarboro,  N.  C,  who  wrote: 

It  is  our  belief  that  the  FCC  should 
adopt  the  NARTB  proposal  concerning 
the  use  of  restricted  operators  for  AM 
and  FM  transmitters  with  power  of  10 
kw  or  less  and  with  nondirectional 
service. 

It  seems  very  unfair  to  make  a  small, 
rural  station  compete  with  nearby 
high-powered,  big  city  AM  and  TV 
stations  for  the  services  of  a  first-class 
engineer.  It  has  been  our  experience 
that  a  "chief  engineer"  can  handle  all 
major  repairs  to  present  day  equip- 
ment, and  in  most  cases  our  other  first- 
class  operators  work  as  restricted  oper- 
ators. . 

We  employ  three  first-class  operators, 
and  if  the  FCC  adopts  the  NARTB 
proposal,  we  intend  to  retain  these 
men,  since  our  transmitter  and  studios 
are  three  miles  apart.  However,  there 
are  many  small  combination  stations  in 
our  area  that  will  continue  to  give 
good  radio  service,  and  in  a  number  of 
instances,  even  better  service,  after 
this  rule  is  adopted.  Many  stations  find 
the  employment  of  three  or  more  first- 
class  men  a  burden,  especially  in  small, 
rural  markets  where  their  business  po- 
tential is  very  limited. 

I  urge  the  FCC  to  adopt  this  NARTB 
proposal  as  a  progressive  step  in  the 
field  of  commercial  broadcasting. 

Younts'  Letter 

From  another  North  Carolina 
broadcaster,  J.  S.  Younts,  presi- 
dent-general manager  of  WEEB 
Southern  Pines,  FCC  received  sup- 
port for  the  NARTB  proposal.  Mr. 
Younts  wrote  last  week  as  follows: 

It  has  been  a  difficult  matter  to  ob- 
tain First-Class  Radio-Telephone  Oper- 
ators to  work  in  a  small  market  such 
as  ours.  They  seem  to  shy  away  from 
small  towns  and  feel  that  greater 
opportunity  exists  for  them  in  the 
crowded  cities  where  there  are  multiple 
stations.  Then,  that  too,  has  its  bene- 
fits, because  they  are  often  assigned  to 
perform  studio  or  control  board  duty 
and  their  qualifications  are  least  apt  to 
be  put  to  test. 

Our  experience  with  men  fresh  out 
of  school  has  in  most  cases  been  very 
unfortunate.  They  seem  to  want  to 
tinker  around  with  all  the  minor 
equipment  that  requires  little  or  no 
adjustment,  but  have  been  rather  con- 
fused when  it  came  to  major  repairs. 
During  the  course  of  sojourn  of  some 
of  these  men  .  .  .  we  had  in  more  than 
five  cases  to  call  in  other  station-owner 
engineers  from  thirty  miles  or  more 
distant  ...  to  clear  dead  rats  and 
such  out  of  our  transmitter. 

We  were  at  the  end  of  our  wits  in 
May  of  1952  .  .  .  having  just  released 
one   of  our  First-Class  operators  for 


Swimmer  Swirzer 

BILL  SWITZER  of  the 
WORZ  Orlando  news  and 
special  events  staff,  has  been 
credited  with  saving  a  little 
girl  from  drowning.  While 
swimming  he  saw  the  child  in 
distress  in  the  water,  suc- 
ceeded in  getting  her  to 
shore,  and  then  applied  arti- 
fical  respiration  until  she  re- 
vived. The  event  was  re- 
ported on  a  number  of  na- 
tional broadcasts. 


but  they  did  so  less  emphatically. 

Two  weeks  ago,  the  Commission 
spent  two  days  on  the  subjects, 
listening  mostly  to  a  recital  by 
General  Counsel  Benedict  P.  Cot- 
tone,  Opinions  and  Review  Chief 
Sylvia  Kessler  and  her  associate, 
Herbert  Sharfman,  of  the  legal- 
ities involved. 


having  failed  to  report  to  work  for  over 
a  day  with  no  advance  warning:  We 
had  employed  over  the  telephone  an- 
other operator  that  actually  left  his 
last  place  of  employ  for  our  town  and 
failed  to  appear  after  two  days,  al- 
though it  was  a  six  hour  drive.  We 
had  a  room  waiting  for  him  and  a  shift 
scheduled.  We  have  never  heard  any- 
thing from  him  since  the  day  he  de- 
parted, to  report  here  for  work. 

The  temporary  relaxation  of  require- 
ments has  enabled  us  to  place  our 
equipment  in  the  best  working  order 
ever — because  it  gives  our  chief  more 
time  AFTER  operating  hours  to  do 
maintenance.  Whereas,  before,  he  can- 
not physically  stand  meter  observation 
watches  and  then  work  half  the  night 
on  the  equipment  after  sign  off.  Our 
chief  is  well  pleased  with  the  re- 
stricted men  that  we  have  on  duty 
and  we  are  encouraging  them  to  study 
for  First-Class  tickets.  Our  loss  of  time 
due  to  mechanical  malfunctioning  has 
been  less  with  restricted  men  than  it 
was  ever  before.  They  are  conscien- 
tious, sincere,  and  don't  think  that  they 
know  everything. 

Radio  station  operators  have  paid 
more  and  more  for  advanced  technical 
developments.  The  manufacturers  are 
building  excellent  equipment  and  we 
are  paying  for  it.  There  was  a  time 
when  automobiles  were  hard  to  drive 
and  it  was  necessary  for  many  people 
to  hire  liveried,  expensive  chauffeurs 
.  .  .  then  as  automatic  drives,  and 
simplified  operation  were  placed  on 
automobiles  .  .  .  the  people  started  to 
driving  their  own  cars  and  then  calling 
in  a  skilled  mechanic  when  they  broke 
down.  I  say,  it  is  not  a  matter  of 
necessarily  economics,  but  a  matter  of 
necessity  that  we  have  restricted  oper- 
ators and  pay  the  "specialist"  on  our 
staff  more  money  for  his  services.  The 
First-Class  operators  that  are  worrying 
about  their  jobs  need  have  no  fear  if 
they  are  canable,  abreast  of  the  times, 
and  are  willing  to  work.  They  shouldn't 
look  at  us  in  blame  for  their  position. 
Let  them  blame  scientific  advancement 
.  .  .  that  great  force  that  has  made 
our  nation  the  greatest  in  the  world. 
Radio  marches  forward  with  progress!! 

The  North  Carolina  Broadcasters 
Assn.  is  one  of  several  that  have 
notified  FCC  so  far  of  their  sup- 
port for  the  proposed  new  rules. 
The  others  include  the  broad- 
casters' associations  of  Alabama, 
Tennessee,  New  Jersey,  Maine  and 
Nebraska. 

President  Fellows'  statement, 
also  distributed  by  NCBA  among 
its  members,  is  as  follows: 

Broadcasters  must  be  alerted  to  the 
need  to  give  fullest  individual  support 

(Continued  on  page  36) 
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Tabulation  of  Cancellations  for  Demo  Convention 

(Continued  from  page  28) 


Program 
Brighter  Day- 
Young  Dr.  Malone 


Life  Can  Be  Beautiful  Mon.  thru  Fri. 

thru  Fri. 


Day 
Mon.  thru  Fri. 

Mon.  thru  Fri. 


Road  of  Life 
Band  of  America 
Citizen  Views  the 

News 
One  Man's  Family 

News  of  the  World 

Railroad  Hour 

Bell  Telephone  Hour 

Bell  Telephone  Hour 

Voice  of  Firestone 


Dr.  Paul 
Dr.  Paul 


Tue. 
thru  Fri. 
thru  Fri. 


Mon. 
Mon. 
Mon., 

Mon. 

Mon. 

Mon. 

Mon. 

Mon. 

Mon. 


Tue.  thru  Fri. 
Tue. 


Truth  or  Consequences  Tue. 
Pepper  Young's  Family  Wed.  thru  Fri. 

Right  to  Happiness  Wed.  thru  Fri. 

Backstage  Wife  Wed.  thru  Fri. 

Stella  Dallas  Wed.  thru  Fri. 

Life  Can  Be  W  ed. 

Beautiful 

Road  of  Life  Wed. 

What's  My  Line?  Wed. 

Great  Gildersleeve  Wed. 

You  Bet  Your  Life  Wed. 

Great  Gildersleeve  Wed. 

You  Bet  Your  Life  Wed. 

Young  Widder  Brown  Thu..  Fri. 

Woman  in  My  House  Thu.,  Fri. 

Just  Plain  Bill  Thu.,  Fri. 

Front  Page  Farrell  Thu.,  Fri. 

Doctor's  Wife  Thu.,  Fri. 

Welcome  Travelers  Thu.,  Fri. 

Dr.  Paul  Thu.,  Fri. 


Three  Star  Extra  Thu. 
Dial  Dave  Garroway  Thu., 


Fri. 
Fri. 


Pure  Oil  News  Time  Thu.,  Fri. 

News  of  the  World  Thu. 

One  Man's  Family  Thu. 

Dragnet  Thu. 

Counterspy  Thu. 

Segment  of  Night  Beat  Thu. 

Dragnet  Thu. 


Bob  and  Ray 


Thu.,  Fri. 


Dial  Dave  Garroway  Thu.,  Fri. 

Mario  Lanza  Fri. 

Bob  and  Ray  Fri. 

Bob  and  Ray  Fri. 

Mario  Lanza  Fri. 
National  Farm  &  Home  Sat. 
Hour 

Mary  Lee  Taylor  Sat. 

National  Farm  &  Home  Sat. 
Hour 


Time 

2:30-  2:45  p.m. 
(Repeat*) 

2:45-  3:00  p.m. 
(Repeat*) 

3:00-  3:15  p.m. 

3:15-  3:30  p.m. 

9:30-10:00  p.m. 
10:30-10:35  p.m. 

11:00-11:15  p.m. 
(Repeat*) 
11:15-11:30  p.m. 
(Repeat*) 
11:30-12:00  mid. 
(Repeat*) 
12:00-12:30  a.m. 
(Repeat*) 
10:00-10:30  p.m. 
(Playback  for 
9:30-10:00  p.m. 

(Playback  for 

1:45-  2:00  p.m. 

2:45-  3:00  p.m. 
(Playback  for 

9:30-10:00  p.m. 

3:30-  3:45  p.m. 

3:45-  4:00  p.m. 

4:00-  4:15  p.m. 

4:15-  4:30  p.m. 

4:00-  4:15  p.m. 
(Playback  for 

4:15-  4:30  p.m. 
(Playback  for 
10:00-10:30  p.m. 
(Repeat*) 
11:30-12  mid. 
(Repeat*) 
12:00  12:30  a.m. 
(Repeat*) 

9:30-10:00  p.m. 
(Playback  for 
10:00-10:30  p.m. 
(Playback  for 

4:30-  4:45  p.m. 

4:45-  5:00  p.m. 

5:00-  5:15  p.m. 

5:15-  5 :30  p.m. 

5:45-  6:00  p.m. 

6:00-  6:30  p.m. 
(Repeat*) 

6:30-  6:45  p.m. 
(Repeat*) 

6.45-  7  :00  p.m. 

6.45-  7:00  p.m. 
(Repeat*) 

7  :00-  7  :15  p.m. 

7:30-  7:45  p.m. 

7:45-  8:00  p.m. 

9:00-  9:30  p.m. 

9:30-10:00  p.m. 
10:00-10:15  p.m. 
12:00-12:30  a.m. 
(Repeat*) 
12:30-12:45  p.m. 

(Playback  for 

12:45-  1:00  p.m. 
(Playback  for 
10:00-10:30  p.m. 
(Repeat*) 
12:00-12:15  a.m. 
(Repeat*) 

9:30-  9:45  p.m. 
(Playback  for 
10:00-10:30  p.m. 

1:00-  1:30  p.m. 

2:00-  2:30 
(Repeat*) 

2:30-  3:00 
(Repeat*) 


Sponsor 
Procter  &  Gamble  Co. 

Procter  &  Gamble  Co. 


Procter 
Procter 


Gamble  Co. 
Gamble  Co. 


Cities  Service  Co. 
Time  Inc. 

Miles  Labs 

Miles  Labs 

Assn.  of  American 

Railroads 
AT&T 

AT&T 

Standard  Time  stations) 
Firestone  Tire  & 
Rubber  Co. 
Standard  Time  stations) 
Wesson  Oil  &  Snowdrift 
Wesson  Oil  &  Snowdrift 
Standard  Time  stations) 
Pet  Milk  Co. 
Procter  &  Gamble  Co. 
Procter  &  Gamble  Co. 
Procter  &  Gamble  Co. 
Sterling  Drug 
Procter  &  Gamble  Co. 
Standard  Time  stations) 
Procter  &  Gamble  Co. 
Standard  Time  stations) 
Philip  Morris  Co. 

Kraft  Foods  Co. 

DeSoto  Motor  Co. 

Kraft  Foods  Co. 
Standard  Time  stations) 

DeSoto  Motor  Co. 
Standard  Time  stations) 
Sterling  Drug 
Manhattan  Soap  Co. 
Whitehall  Pharmacal  Co. 
Whitehall  Pharmacal  Co. 
Ex-Lax  Inc. 
Procter  &  Gamble  Co. 

Wesson  Oil  &  Snowdrift 

Sun  Oil  Co. 
Armour  &  Co. 

Pure  Oil  Co. 
Miles  Labs 
Miles  Labs 

Liggett  &  Myers  Tobacco 
Co. 

Gulf  Oil  Corp. 
Pabst  Sales  Co. 
Liggett  &  Myers  Tobacco 
Co. 

Colgate-Palmolive-Peet 
Co. 

Standard  Time  stations) 

Armour  &  Co. 
Standard  Time  stations) 
Coca-Cola  Co. 

segment  Pabst  Sales  Co. 

segment  Pabst  Sales  Co. 
Standard  Time  stations) 
Coca-Cola  Co. 
Allis-Chalmers  Mfg.  Co. 

Pet  Milk  Co. 

Allis-Chalmers  Mfg.  Co. 


*Repeat  usually  but  not  always  covers  Mountain  and  Pacific  Time  Zones. 

ABC-TV  Network  Cancellations 
(Wed.,  July  23  -  Fri.,  July  25) 

Time 


Program 

Day 

(NY) 

Sponsor 

Adventures  of  Ellery 

Wednesday 

9:00- 

9:30 

p.m. 

Bayuk  Cigars 

Queen 

The  Lone  Ranger 

Thursday 

7:30- 

8:00 

p.m. 

General  Mills  & 

American  Bakeries 
(southeast) 

A  Date  With  Judy 

Thursday 

8:00- 

8:30 

p.m. 

American  Chicle  Co. 

Chance  of  a  Lifetime 

Thursday 

8:30- 

9:00 

p.m. 

P.  Lorillard  &  Co. 

Space  Cadet 

Friday 

6:30- 

6:45 

p.m. 

Kellogg  Co. 

The  Stu  Erwin  Show 

Friday 

7:30- 

8:00 

p.m. 

General  Mills 

Tales  of  Tomorrow 

Friday 

9:30- 

10:00 

p.m. 

C.  H.  Masland  &  Son 

Program 
Love  of  Life 


CBS-TV  Network  Cancellations 
Day  Time 


Sponsor 


Fri. 


Search  for  Tomorrow  Mon.,  Fri. 
Garry  Moore  Tue.,  Thu. 
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12:15-12:30  p.m.  American  Home  Products 
Co. 

12:30-12:45  p.m.  Procter  &  Gamble  Co. 
1:30-  2:30  p.m.  General  Electric  Co. 


Program 

Day 

Time 

Guiding  Light 

Mon. 

thru  Fri. 

2 

30-  2:45 

p.m. 

My  Little  Margie 

Mon. 

9 

00-  9:30 

p.m. 

Who's  There? 

Mon. 

9 

30-10:00 

p.m. 

Summer  Theatre 

Mon. 

10 

:00-ll:00 

p.m. 

Chrono  scope 

Mon. 

Wed.,  Fri.  11 

:00-ll:15 

p.m. 

Crime  Syndicated 

Tues. 

9 

:00-  9:30 

p.m. 

Suspense 

Tues. 

9 

30-10:00 

p.m. 

Danger 

Tues. 

10 

00-10 :30 

p.m. 

Strike  it  Rich 

Wed. 

9 

00-  9:30 

p.m. 

The  Hunter 

Wed. 

9 

30-10:00 

p.m. 

Blue  Ribbon  Bouts 

Wed. 

10 

.00-10 :45 

p.m. 

Sports  Spot 

Wed. 

10 

45-11 :00 

p.m. 

CBS  News 

Thu. 

30-  7:45 

p.m. 

Music  Hall 

Thu. 

45-  8:00 

p.m. 

Big  Town 

Thu. 

9 

30-10:00 

p.m. 

Racket  Squad 

Thu. 

10 

00-10:30 

p.m. 

I've  Got  a  Secret 

Thu. 

10 

30-11:00 

p.m. 

Footlight  Theatre 

Fri. 

9 

:30-10:00 

p.m. 

Police  Story 

Fri. 

10 

00-10:30 

p.m. 

Sponsor 
Procter  &  Gamble  Co. 
Philip  Morris  Co. 
General  Foods  Corp. 
Westinghouse  Electric  Cc 
Longines-Wittnauer 

Watch  Co. 
Schick  Razor  Co. 
Electric  Auto-Lite  Co. 
Block  Drug  Co. 
Colgate-Palmolive-Peet 

Co. 

R.  J.  Reynolds  Tobacco 
Co. 

Pabst  Sales  Co. 
General  Cigar  Co. 
American  Cigarette  & 

Cigar  Co. 
Lever  Brothers  Co. 
Lever  Brothers  Co. 
Philip  Morris  Co. 
Toni  Co. 

General  Foods  Corp. 
Pearson  Pharmacal  Co. 


Program 
Big  Payoff 


NBC-TV 
Day 


Network  Cancellations 


Time 
(N.Y.) 

Mon.,  Wed..  Fri.  3:00-  3:30  p.m. 


Sponsor 


Lights  Out  Mon. 
Robert  Montgomery  Mon. 
Matinee  in  New  York  Tues.  thru  Fri. 
Matinee  in  New  York  Wed.,  Fri. 
Matinee  in  New  York  Fri. 
Boss  Lady  Tues. 
Circle  Theatre  Tues. 
Original  Amateur  Tues. 
Hour 

Bob   Considine  Tues. 


Kraft  TV  Theater 
Hawkins  Falls 
Howdy  Doody 

Best  of  Groucho 
Gangbusters 


Wed. 

Thurs.,  Fri. 
Thurs.,  Fri. 

Thurs. 
Thurs. 


Mister  Peepers  Thurs. 

Martin  Kane  Thurs. 

Ask  Me  Another  Thurs. 

Campbell  Playhouse  Fri. 

Summer  Sports  Reel  Fri. 

Greatest  Fights  Fri. 


9:00-  9:30  p.m. 
9:30-10:30  p.m. 
4:00-  4:15  p.m. 
4:15-  4:30  p.m. 
4:45-  5:00  p.m. 
9:00-  9:30 
9:30-10:00  p.m. 
10:00-10:45  p.m. 

10:45-11:00  p.m. 

9:00-10:00  p.m. 
5:00-  5:15  p.m. 
5:30-  5:45  p.m. 

8:00-  8:30  p.m. 
9:00-  9:30  p.m. 

9:30-10:00  p.m. 
10:00-10:30  p.m. 
10:30-11:00  p.m. 

9:30-10:00  p.m. 
10:00-10:30  p.m. 
10:30-10:45  p.m. 


Colgate-Palmolive-Peet 
Co. 

Pearson  Pharmacal  Co. 
American  Tobacco  Co. 
Procter  &  Gamble  Co. 
Andrew  Jergens  Co. 
Toni  Co..  Div.  of  Gillette 
Procter  &  Gamble  Co. 
Armstrong  Cork  Co. 
P.  Lorillard  Co. 

Mutual  Benefit,  Health 
&  Accident  Assn. 

Kraft  Foods  Co. 

Lever  Bros.  Co. 

Kellogg  Co.,  Welch 
Grape  Juice  Co. 

DeSoto-Plymouth  Dealers 

Liggett  &  Myers 
Tobacco  Co. 

Ford  Motor  Co. 

U.  S.  Tobacco  Co. 

Ethyl  Corp. 

Campbell  Soup  Co. 

Gillette  Safety  Razor  Co. 

Chesebrough  Mfg.  Co. 


GOP  CONVENTION  OUTDREW  DEMO  SESSIONS 

According  to  Pulse  TV  Survey  of  New  York  Area 


REPUBLICAN  National  Conven- 
tion telecasts  attracted  more  view- 
ers in  the  New  York  metropolitan 
area  than  the  Democratic  conven- 
tion did  by  more  than  a  third,  Dr. 
Sydney  Roslow,  director  of  Pulse, 
reported  last  week.  Summarizing 
results  of  special  door-to-door  per- 
sonal interview  survey  of  12,500  TV 
homes,  during  the  two  conventions, 
Dr.  Roslow  said  that  the  GOP  ses- 
sions had  average  ratings  of  43.0  at 
night,  16.5  in  the  afternoon.  The 
Democrats  averaged  32.0  in  the 
evening,  12.2  in  the  afternoon. 

The  Democrats  were  handi- 
capped, Dr.  Roslow  commented,  by 
three  factors  affecting  the  New 
York  audience:  The  long  heatwave 
which  kept  many  people  out  of 
doors  until  late  in  the  evening, 
greater  baseball  competition  and 
the  fact  that  the  Republican  con- 
vention came  first. 

Interest  of  the  New  York  TV 
families  in  the  conventions  is 
shown,  Dr.  Roslow  reported,  by  the 
43.0  rating  for  the  GOP  evening 
sessions  which  topped  peak  winter 
ratings  of  any  program  televised 
in  New  York  and  by  audiences  for 
the  New  York  stations  covering  the 
conventions  well  above  their  nor- 
mal summer  levels.  Pulse  survey 
for  the  week  of  June  27  showed  a 
combined  rating  of  8.2  daytimes, 
32.0  nighttimes,  for  the  four  sta- 
tions—WJZ-TV,  WCBS  TV,  WNBT 
(TV),  WABD  (TV)— which  for  the 
Republican  convention  the  next 
week  more  than  doubled  the  day- 
time viewers   and   increased  the 

BROAD 


nighttime  audience  by  more  than 
a  third. 

Women  viewers  outnumbered  the 
men  for  both  conventions  and  for 
the  evening  as  well  as  the  daytime 
hours,  Pulse  found,  reporting  the 
audience  composition  as  follows 


VIEWERS 

PER  100 

SETS 

DAY  SESSIONS 

NIGHT  SESSIONS 

Repub. 

Demo. 

Repub.  Demo 

Women 

94 

85 

96  93 

Men 

39 

47 

89  84 

Children 

20 

19 

26  19 

TOTAL 

153 

151 

211  196 

Night  by  night  Pulse  ratings, 
covering  the  period  from  the  start 
of  the  evening  sessions  until  11  p.m 
and  so  missing  some  of  the  most 
dramatic  parts  of  both  conventions, 
ran  as  follows: 


Mon. 
Tues. 
Wed. 
Thurs. 
Fri. 


Republican 
43.8 
45.2 
44.0 

44.0  (a) 
37.9  (b) 


Democratic 
36.8 
20.4  (a) 
29.4 
34.0 
39.4  (a) 


(a)  Competed  with  night  baseball. 

(b)  7-9:30  .m. 


EXECUTIVES  Radio-TV  Services, 
Larchmont,  X.  Y.,  has  issued  a  new 
edition  of  its  semi-annual  "Time 
Buyers  Register."  The  publication, 
which  identifies  the  specific  buyer  of 
radio  and  TV  time  for  each  account, 
is  priced  at  S15.00  per  copy. 

CASTING    •  Telecasting 


WITH  THE 
COMPLIMENTS 

of  WHO, 

MA'AM!" 


Yes  —  that  headline  is  misleading.  Rather  than 
giving  premiums  or  prizes  here  at  WHO,  we  are 
building  tremendous  good-will  by  helping  various  com- 
munity organizations  throughout  Iowa  to  get  some  of  the 
things  they  want.  New  dishes  for  the  P.T.A.  Uniforms 
for  the  High  School  Band.  Christmas  toys  for  various 
child-welfare  groups.  Etc.,  etc.,  etc. ! 

For  instance,  we  quote  from  the  Britt,  Iowa  News- 
Tribune  of  March  5,  1952: 

"It  is  evidently  worth  something  to  fill  WHO  talent 
performers  with  a  good  duck  dinner  to  get  the  best 
results  in  entertainment.  Mrs.  O.  W.  Friedow  took 
the  personnel  of  the  WHO  Talent  Show  to  her  country 
home  and  served  them  a  fine  duck  dinner  Thursday 
evening  just  before  their  appearance  at  the  school 
auditorium  in  a  show  sponsored  by  the  Congregational 
Workers  Guild.  At  the  auditorium,  a  stream  of  folks 
moved  into  the  lobby  and  'crashed'  the  doors  as  early 
comers.  By  7:15  the  main  auditorium  was  filled  and 
the  bleachers  offered  the  next-best  'roost',  after  which 
chairs  were  carried  in  to  take  care  of  the  overflow. 
About  700  people  were  seated.  The  various  songs  and 
farces  followed  one  after  another  without  any  inter- 
mission. The  crowd  was  kept  in  an  uproar  of  laughter 
for  two  hours.  The  Workers  Guild  was  well  pleased 
with  both  entertainment  and  receipts." 


Just  a  local  news  item  —  but  full  of  the  stuff  that  makes 
loyal  and  friendly  listeners  for  WHO  —  responsive 
listeners  for  WHO  advertisers. 

WHO  shows  are  produced  in  Iowa  communities  under 
auspices  of  local  non-profit  organizations.  This  has 
been  going  on  for  years.  WHO  has  helped  hundreds 
of  community  groups  to  raise  money  for  local  needs, 
with  the  result  that  literally  tens  of  thousands  of 
families  have  become  our  personal  friends. 

Is  it  any  wonder  that  WHO  is  listened-to  regularly  by 
69.4%  (daytime)  of  all  radio  families  in  Iowa?  For  the 
complete,  amazing  story,  contact  WHO  or  Free  &  Peters ! 


WIKI© 

+ for  Iowa  PLUS  + 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


FREE  &  PETERS,  INC. 
National  Representatives 
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Transfer  Week 

(Continued  from  page  30) 

are  major  radio  properties  which 
have  been  in  operation  over  25 
years.  WCCO  was  started  by  the 
Washburn  Crosby  Co.  as  a  500  w 
outlet  in  1925,  with  studios  in 
the  Oak  Grove  Hotel.  Originally 
the  Minneapolis  Civic  and  Com- 
merce Assn.  and  the  St.  Paul  Civic 
Assn.  shared  ownership  but  dropped 
out  in  1926. 

WTCN  was  launched  in  1925  as 
WRHM.  It  operates  on  1280  kc 
with  5  kw  day  and  1  kw  night. 
WTCN-TV  operates  on  Channel 
4  with  effective  radiated  power  of 
17.9  kw  visual  and  9.2  kw  aural, 
programming  from  9  a.m.  to  1  a.m. 
WCCO  operates  with  50  kw  on  830 
kc. 

Approval  of  the  KOTV  (TV) 
Tulsa  transfer  application  gives 
control  of  85%  of  that  station  to 
J.  D.  Wrather  Jr.  and  his  mother, 
Mrs.  Mazie  Wrather,  for  $1,629,- 
000.  Mr.  Wrather  is  an  independ- 
ent oil  operator  and  also  has  pro- 
duced some  motion  pictures.  He 
is  married  to  motion  picture  ac- 
tress Bonita  Granville.  He  main- 
tains business  headquarters  in  Dal- 
las, but  his  home  is  in  West  Los 
Angeles,  Calif.  Retaining  her  pres- 
ent 15%  interest  in  the  TV  outlet 
is  Helen  M.  Alvarez,  who  also  is 
general  manager  of  the  station. 

The  KTOK  Oklahoma  City, 
Okla.,  transfer  gives  four  Texas 
radio  and  newspaper  men  their 
first  station  in  another  state.  Buy- 
ing the  5  kw  station  on  1000  kc 
are  Wendell  Mayes,  president  and 
major  stockholder  in  KBWD 
Brownwood,  Tex.,  and  KNOW  Aus- 
tin, and  25%  owner  of  KFDA 
Amarillo;  C.  C.  Woodson,  95% 
owner  of  Brownwood  (Tex)  Bul- 
letin and  other  Texas  and  Florida 
newspapers;  Charles  B.  Jordan, 
vice  president  and  general  man- 
ager of  the  Texas  State  Network 
and  vice  president  of  KABC  San 
Antonio,  KFJZ  Fort  Worth,  KIRO 
McAllen  and  WACO  Waco  and  25 % 
owner  of  KFDA,  and  Gene  L. 
Cagle,  34%  owner  and  president  of 
Texas  State  Network  and  KABC, 
KFJZ,  KRIO  and  WACO  and  25% 
owner  of  KFDA. 


SAG-FPA  PARLEY 

May  Sign  Pact  This  Week 

SCREEN  ACTORS  GUILD  and 
the  Film  Producers  Assn.  of  New 
York  Inc.  had  reached  no  agree- 
ment on  a  new  contract  by  the  end 
of  the  week  after  three  negotia- 
tion sessions  at  the  Algonquin 
Hotel.  SAG  Executive  Secrstary 
Florence  Martson  said  another 
meeting  has  been  scheduled  for  to- 
morrow (Tuesday). 

Mrs.  Martson  emphasized  that 
"no  serious  disagreement"  exists 
between  the  association  and  the 
union  and  added  that  a  contract 
similar  to  the  one  negotiated  with 
Hollywood  producers  [B«T,  July 
14]  may  be  signed  by  the  end  of 
this  week.  The  contract  will  cover 
actors  in  theatrical  and  television 
films,  Mrs.  Martson  said,  and  will 
apply  to  some  800  persons  regular- 
ly empolyed  in  the  New  York  area. 


FINAL  negotiations  for  full  ownership  of  WAPO  Chattanooga  by  Ramon  G. 
Patterson  (c)  are  completed  with  Ray  V.  Hamilton  (I),  partner,  Blackburn- 
Hamilton,  station  brokerage  firm,  and  Mr.  Patterson's  sister,  Mrs.  Louise  P. 
Pursley.  Mr.  Patterson,  heretofore  half-owner,  bought  the  remaining  ha  If - 
interest  from   Mrs.   Pursley,   reportedly  for  $165,000.    Mrs.    Pursley  owns 

WKAB  Mobile,  Ala. 


540  KC  C 


FCC  Receives  Comments 
On  Band  Proposal 


TWO  endorsements  and  one  warning  were  filed  with  the  FCC  by  the 
July  28  deadline  for  comments  on  the  proposal  to  add  540  kc  to  the 
standard  broadcasting  band   [B*T,  June  23]. 

Supporting  the  Commission's  proposition  to  make  540  kc  a  Class  II 
frequency,  with  power  range  from  *  


250  w  to  50  kw,  were  Midland 
Broadcasting  Co.  (KMBC  Kansas 
City)  and  NARTB  [Closed  Cir- 
cuit, July  28]. 

Admonition  that  the  Commis- 
sion use  care  in  assignments  on 
540  kc  was  made  by  the  National 
Federation  of  American  Shipping. 

Midland  "strongly  endorses"  the 
Commission's  proposal,  its  com- 
ments filed  last  week  said.  It 
called  attention  to  its  long  con- 
tinued interest  in  the  addition  of 
540  kc  to  the  standard  broadcast 
band,  and  stated  it  was  prepared 
to  file  an  application  for  the  use 
of  that  frequency  at  the  appropri- 
ate time  "to  provide  a  broadcast 
service  to  the  extensive  rural  areas 
of  Kansas   and  adjacent  states." 

Midland,  which  also  operates 
KFRM  on  550  kc  daytime  only  with 
5  kw  directional  at  Concordia  has 
pending  an  application  for  special 
service  authority  to  operate  on 
540  kc  there.  KFRM  now  dupli- 
cates KMBC  programs. 

Two  weeks  ago,  NARTB  gave 
full  support  to  the  Commission's 
proposal. 

Warning,  sounded  by  the  ship- 
ping federation,  suggested  that 
care  be  taken  in  the  assignments 
of  station,  and  the  powers  per- 
mitted to  stations  on  540  kc.  It 
recommended  that  other  precau- 
tions be  taken  as  well  because  the 
frequency  is  close  to  500  kc,  inter- 
national distress  frequency. 

Commission's  proposal  followed 
the  assignment  of  540  kc  to  the 
broadcast  band  at  the  1947  Atlantic 
City  treaty  meeting,  and  the  estab- 
lishment of  that  frequency  as  a 
Canadian  clear  in  the  latest 
NARBA  revision.  The  channel 
has  been  used  with  50  kw  by  CBK 


Watrous,  Saskatchewan  (Canada) 
since  1938.  In  1948,  Mexico  noti- 
fied NARBA  countries  that  XEWA 
planned  to  use  the  frequency  at 
San  Luis  Potosi  with  150  kw,  but 
it  is  not  believed  the  station  even 
began  to  reach  that  power. 

The  Commission's  proposal  noted 
that  540  kc  is  near  the  500  kc  in- 
ternational distress  frequency,  but 
observed  that  marine  services  have 
been  on  notice  since  1947  that  540 
kc  was  to  be  allocated  to  the  broad- 
cast band — now  ranging  from  550 
kc  to  1600  kc. 

The  Commission  also  pointed  out 
that  recommended  standards  for 
auto-alarms  used  on  shipboard  were 
made  more  rigid  under  the  terms 
of  the  Safety  of  Life  at  Sea  Con- 
vention, which  becomes  operative  in 
November. 

Auto-alarms  are  devices 
sound  a  call  when  a  signal 
ceived  on  500  kc. 


which 

is  re- 


License  Procedure 

TO  SIMPLIFY  paper  work  for  it- 
self and  stations,  FCC  last  week 
announced  an  administrative 
change  in  its  temporary  processing 
procedure  by  amending  Sec.  1.384 
of  its  rules.  Henceforth,  a  station's 
license  will  continue  in  effect  after 
i  s  expiration  date  providing  the 
licensee  has  pending  before  the 
Commission  a  timely  application  for 
renewal.  The  expired  license  would 
continue  in  effect  until  FCC  took 
action  on  the  renewal  request.  This 
change,  in  conformity  with  the  Ad- 
ministrative Procedure  Act,  pre- 
cludes the  necessity  of  the  Com- 
mission to  issue  frequent  tem- 
porary extensions  of  license  until 
renewal  action  is  taken. 


CBS  Rate  Showdown 

(Continued  from  page  23) 

to  retain  more  revenue  locally. 

On  Aug.  12  the  committee  will 
report  to  the  full  affiliates  conven- 
tion in  closed  session,  without  the 
presence  of  CBS  executives,  who 
will  be  asked  to  stand  by  for  an 
appearance  if  the  group  desires  it. 

Members  of  the  affiliates  com- 
mittee attending  Tuesday's  meet- 
ing were:  Mr.  Storer;  Victor  A. 
Sholis,  WHAS  Louisville;  John 
Patt,  Goodwill  Stations;  John  E. 
Fetzer,  WKZO  Kalamazoo;  I.  R. 
Lounsberry,  WGR  Buffalo  (also 
chairman  of  the  Columbia  Affiliates 
Advisory  Committee)  ;  Kenyon 
Brown,  KWFT  Wichita  Falls, 
Tex.;  Saul  Haas,  KIRO  Seattle; 
Ray  Herndon,  KRRH  Houston; 
William  B.  Quarton,  WMT  Cedar 
Rapids.  Hulbert  Taft,  WKRC  Cin- 
cinnati, tenth  member,  is  in 
Europe. 

CBS  was  represented  at  the 
meeting  by  Frank  Stanton,  CBS 
president;  Joseph  H.  Ream,  execu- 
tive vice  president  (who  retired 
last  Friday)  ;  Richard  S.  Salant, 
vice  president  and  general  execu- 
tive; Adrian  Murphy,  president, 
CBS  Radio  network;  Herbert  V. 
Akerberg,  CBS  stations  relations 
vice  president. 


NEW  45  RPM 

RCA  Victor  Plans 

NEW  longer  playing  45  rpm  record 
will  be  issued  soon,  RCA  Victor 
announced  last  week  at  the  end  of 
the  National  Assn.  of  Music  Mer- 
chants convention  in  New  York. 
Selections  and  prices  of  the  ex- 
tended playing  records  will  be  an- 
nounced Aug.  15  at  RCA  Victor 
distributor  and  dealer  meetings. 

The  new  records  will  permit  the 
playing  of  longer  selections  on 
each  side  of  the  45  rpm  discs  and 
will  reduce  the  number  of  records 
in  album  collections,  it  was  said. 

Paul  A.  Barkmeier,  vice  presi- 
dent in  charge  of  RCA  Victor's 
record  department,  said  the  new 
records  are  the  same  size  as  the 
present  ones.  They  also  use  the 
same  speed  and  turntable  as  at 
present,  he  said.  They  will  play 
up  to  eight  minutes  per  side,  he  ex- 
plained. Present  45  rpm  records 
play  about  2%  minutes  on  the  av- 
erage, although  some  run  to  7 
minutes. 

Columbia  Records  spokesman, 
whose  company  pioneered  the  long 
playing  33  Vs  rpm  record,  said  that 
if  the  public  responds  favorably  to 
the  new  RCA  Victor  45  rpm  rec- 
ord, Columbia  will  bring  out  a  sim- 
ilar record. 


Diathermy  Amendment 

-AN  FCC  amendment  effective  Aug. 
4  deletes  necessity  of  a  completely 
shielded  room  or  space  for  dia- 
thermy equipment,  radiation  of 
which  interferes  with  radio  and 
TV  communication,  and  requires 
only  sufficient  shielding  to  limit 
radiation  to  a  maximum  of  15 
microvolts  per  meter  at  distance 
of  1,000  ft.  from  equipment. 
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Like  ham  goes  with  eggs 


Low-cost  results  and  W-I-T-H  go  together  just  like  ham  and  eggs.  And  how  the  local 
merchants  do  know  it!  W-I-T-H  regularly  carries  the  advertising  of  twice  as  many 
of  them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  than  any  other  radio  or  TV  station 
in  Baltimore.  And  this  BIG  audience,  at  such  LOW  rates,  produces  low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination — low-cost,  resultful 
advertising  and  W-I-T-H.  Your  Forjoe  man  will  give  you  all  the  details. 


IN  BALTIMORE 


TOM  TINSLEY,  PRESIDENT 
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Aug.  4-7:  Mid-South  Audio  Show,  Pea- 
body  Hotel,  Memphis,  Tenn. 

Aug.  6:  Special  RTMA  committee 
meets  on  educational  TV,  RCA  Hdqs., 
New  York. 

Aug.  12:  NARTB's  convention  commit- 
tee meets,  NARTB  Hdqrs.,  Wash- 
ington. 

Aug.  12:  CBS  Radio  Affiliates  meeting, 
Chicago. 

Aug.  15:  NARTB's  "Register  and  Vote" 

campaign  begins. 
Aug.  15:  BAB  Sales  Clinic,  Dallas. 
Aug.  15-16:  West  Virginia  Broadcasters 

Assn.    meeting,    Greenbrier  Hotel, 

White  Sulphur  Springs,  W.  Va. 
Aug.     17-24:     Educational  Television 

Workshop,  Iowa  State  College,  Ames, 

Iowa. 

Aug.  18 :  BAB  Sales  Clinic,  San  Antonio. 

Aug.  18-19:  NARTB  District  7,  Hotel 
Statler,  Cleveland. 

Aug.  20:  BAB  Sales  Clinic,  Houston. 

Aug.  21-22:  NARTB  District  8,  Grand 
Hotel,  Mackinac  Island,  Mich. 

Aug.  22:  BAB  Sales  Clinic,  New  Orleans. 

Aug.  24-25:  Arkansas  Broadcasters 
Assn.  meeting  and  sales  clinic,  Marion 
Hotel,  Little  Rock. 

Aug.  25:  BAB  Sales  Clinic,  Miami. 

Aug.  25-26:  NARTB  District  11,  Hotel 
Duluth,  Duluth,  Minn. 

Aug.  27:  BAB  Sales  Clinic,  Winston- 
Salem. 

Aug.  27-29:  Institute  of  Radio  Engi- 
neers, West  Coast  show  and  conven- 
tion, Long  Beach,  Calif. 

Aug.  28-29:  NARTB  District  17,  Mult- 
nomah Hotel,  Portland,  Ore. 

Sept.  4-5:  NARTB  District  15,  Hotel 
Mark  Hopkins,  San  Francisco. 

Sept.  5:  BAB  Sales  Clinic,  Chicago. 

Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 

Sept.  8-9:  NARTB  District  16,  Hotel 
Del  Coronado,  Coronado  Beach,  Calif. 

Sept.  10:  BAB  Sales  Clinic,  Louisville. 

Sept.  11-12:  NARTB  District  14,  Cosmo- 
politan Hotel,  Denver. 

Sept.  11-13:  Western  Assn.  of  Broad- 
casters annual  meeting,  Jasper,  Alta. 

Sept.  12:  BAB  Sales  Clinic,  Nashville. 

Sept.  12-13:  Advertising  Federation  of 
America  District  7,  Thomas  Jefferson 
Hotel,  Birmingham,  Ala. 

Sept.  12-14:  N.  Y.  State  Chapter  of 
American  Women  in  Radio  and  TV 
annual  meeting,  Cornell  U.,  Ithaca, 
N.  Y. 

Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 

Sept.  15-16:  NARTB  District  12,  Lassen 
Hotel,  Wichita. 

Sept.  17:  Texas  Assn.  of  Broadcasters, 
semi-annual  meeting,  Fort  Worth. 

Sept.  17:  BAB  Sales  Clinic,  Birming- 
ham. 

Sept.  18-19:  NARTB  District  13,  Hotel 
Texas,  Ft.  Worth. 

Sept.  19:  BAB  Sales  Clinic,  Atlanta. 

Sept.  20:  IRE  conference,  Iowa  section, 
Roosevelt  Hotel,  Cedar  Rapids. 

Sept.  22-23:  NARTB  District  10,  The 
Elms,  Excelsior  Springs,  Mo. 

Sept.  22-25:  National  Electronic  Dis- 
tributors Assn.  convention,  Atlantic 
City,  N.  J. 

Sept.  25-26:  NARTB  District  9,  Hotel 
Plankinton,  Milwaukee. 

Sept.  28-30:  Adv.  Fed.  of  America,  10th 
District  meeting,  Mayo  Hotel,  Tulsa. 

Sept.  28-Oct.  1:  Assn.  of  National  Ad- 
vertisers fall  meeting,  Hotel  Plaza, 
New  York. 

Sept.  29-Oct.  1:  National  Electronics 
Conference,  eighth  annual  confer- 
ence, Sherman  Hotel,  Chicago. 

Oct.  2-3:  NARTB  District  4,  Hotel 
Carolina,  Pinehurst,  N.  C. 

Oct.  6-7:  NARTB  District  5,  Hotel  Bilt- 
more,  Atlanta. 

Oct.  6-10:  Society  of  Motion  Picture  & 
Television  Engineers,  72d  semi-an- 
nual convention,  Washington. 

Oct.  9-10:  AAAA  Central  Council  fall 
regional  convention,  Drake  Hotel, 
Chicago. 

Oct.  9-10:  NARTB  District  6,  Hotel 
Peabody,  Memphis. 

Oct.  11-13:  Women's  Adv.  Clubs  annual 
Mid-West  inter-city  conference,  Ho- 
tel Morton,  Grand  Rapids,  Mich. 

Oct.  13-14:  NARTB  District  3,  Hotel 
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FUNCTIONAL  MUSIC 

ALTHOUGH  FCC  has  renewed  without  comment  the  licenses  of  17 
functional  music  and  transit  radio  stations,  members  of  the  Commission 
staff  last  week  indicated  this  does  not  necessarily  mean  the  FCC  has  re- 
versed itself  and  decided  the  specialized  FM  services  are  properly  a 
broadcasting  function. 


What  the  action  may  mean,  one 
spokesman  stated,  is  that  FCC  con- 
siders the  legality  question  one  of 
a  broad  general  nature  and  hence 
should  no  longer  continue  under 
temporary  license  the  several  sta- 
tions whose  renewal  bids  were 
pending.  Speculation  was  advanced 
that  FCC  still  may  call  for  a  gen- 
eral rule-making  hearing  to  resolve 
the  functional   music  issues. 

Stations  Renewed 

The  functional  music  and  transit 
radio   stations    renewed  included: 

KRKD-FM  Los  Angeles;  WBNY- 
FM  Buffalo;  WFMF  (FM)  Chicago; 
WKJF  (FM)  Pittsburgh;  WLDM 
(FM)  Oak  Park,  Mich.;  WLRD  Miami 
Beach,  Fla.;  WMMW-FM  Meriden, 
Conn.;  WGHF  (FM)  New  York; 
WNAV-FM  Annapolis;  WEAW  (FM) 
Evanston,  III.;  KCMO-FM  Kansas 
City;  KXOK-FM  St.  Louis;  WGTR 
(FM)  Paxton,  Mass.;  WKRC-FM  Cin- 
cinnati; WLYN-FM  Lynn,  Mass.; 
WTOA  (FM)  Trenton,  N.  J.;  WWDC- 
FM  Washington,  D.  C. 

It  was  early  last  year  that  the 

Penn-Harris,  Harrisburg,  Pa. 

Oct.  12-15:  AAAA,  Pacific  Council  an- 
nual convention,  Arrowhead  Springs 
Hotel,  San  Bernardino,  Calif. 

Oct.  16-17:  NARTB  District  2,  West- 
chester Country  Club,  Rye,  N.  Y. 

Oct.  17-19:  Southeastern  District,  Na- 
tional Assn.  of  Radio  Farm  Directors 
convention,  Winston-Salem,  N.  C. 

Oct.  20:  Theatre  TV  hearing  begins, 
FCC. 

Oct.  20-21:  Adv.  Fed.,  of  America  Fifth 
District  meeting,  Ft.  Hayes  Hotel, 
Columbus,  Ohio. 

Oct.   20-21:   NARTB   District   1,  Hotel 

Statler,  Boston. 
Oct.  20-23:  Financial  Public  Relations 

Assn.  annual  convention,  Coronado, 

Calif. 

Oct.  20-22:  IRE-RTMA  Annual  Meet- 
ing, Hotel  Syracuse,  Syracuse,  N.  Y. 

Oct.  28-29:  AAAA  Eastern  Conference 
(New  York,  New  England  &  Atlantic 
Councils)  fall  regional  convention, 
Roosevelt  Hotel,  New  York. 

Nov.  9-16:  National  Radio  &  Television 
Week. 

Dec.  1-3:  National  Assn.  of  Radio  News 
Directors  convention,  Cleveland. 

Dec.  27-29:  American  Marketing  Assn., 
Conference,  Palmer  House,  Chicago 


Commission  declared  the  functional 
music  operations  of  WFMF, 
WLRD.,  WACE-FM  C  h  i  c  o  p  e  e, 
Mass.,  and  KDFC  (FM)  Sausalito, 
Calif.,  violate  the  Communications 
Act,  a  fact  denied  by  the  stations 
and  protested  by  a  large  number 
of  such  other  outlets  [B«T,  April 
16,  March  12,  Feb.  5,  1951].  Since 
that  time,  one  of  the  four,  WACE- 
FM,  has  ceased  operation.  KDFC, 
operating  under  its  original  con- 
struction permit,  has  a  license  ap- 
plication still  pending  before  the 
Commission. 

Two  months  ago,  transit  radio 
won  out  in  the  Supreme  Court  over 
the  free  speech  issue  [B°T,  June 
2],  but  Commission  spokesmen  ex- 
plained this  still  does  not  settle 
whether  or  not  transit  radio  is 
properly  a  broadcasting  service 
within  the  meaning  of  the  Com- 
mission rules  or  the  Communica- 
tions Act. 

Possibilities  Noted 

On  the  other  hand,  it  was  pointed 
out  that  the  renewal  actions  could 
be  interpreted  to  mean  the  Com- 
mission has  considered  that  the 
stations  have  been  "operating  in 
the  public  interest"  and  a  renewal 
was  in  order.  Such  an  interpreta- 
tion could  be  extended  to  mean  the 
functional  music  issue  is  dead,  it 
was  noted  by  one  source,  but  the 
possibility  of  this  was  not  widely 
supported. 

Meanwhile,  the  Transit  Riders 
Assn.  Inc.  of  Washington,  D.  C, 
one  of  the  community  factions 
which  pressed  the  WWDC-FM 
"captive  audience"  appeal  to  the 
courst,  announced  last  week  it  has 
retained  radio  attorney  Carl  L. 
Shipley  of  Washington  as  counsel 
to  file  a  protest  with  FCC  respect- 
ing the  WWDC-FM  renewal.  A 
petition  for  reconsideration  of  the 
renewal  is  expected  to  be  filed  with 
the  Commission  within  the  next 
fortnight. 


Operator  Rule  Support 

( Continued  from  page  31 ) 

to  FCC  rule  making  proceedings  on 
the  NARTB  request  for  authority  to 
use  restricted  operators  and  to  have 
remote  control  of  transmitters  for  any 
part  of  AM  and  FM  operations  which 
are  nondirectional  with  power  of  10 
kw  or  less. 

Success  in  having  these  proposals 
adopted  is  of  primary  importance  to 
many  broadcasters.  But  success  re- 
quires effort,  particularly  because  of  a 
development  I  want  forcefully  to  bring 
to  the  attention  of  every  broadcaster. 

Radio  operators  have  been  sent  mis- 
leading and  "scare"  statements  based 
upon  an  inability  or  unwillingness  to 
understand  the  NARTB's  proposal. 
Operators  have  been  told,  among  other 
things,  within  one  year  or  less  they 
will  have  no  jobs  if  the  NARTB's  pro- 
posal is  adopted  by  the  FCC.  Oper- 
ators have  been  urged  to  write  the 
Commission  opposing  the  NARTB's 
proposal  and  also  to  write  or  wire 
their  Senators  or  Congressmen  about 
this. 

Many  operators  have  accepted  this 
misinformation  as  fact.  The  FCC  and 
some  Senators  and  Congressmen  have 
received  strong  letters  from  many 
operators,  including  some  stations' 
chief  engineers,  attacking  the  NARTB's 
proposal. 

Broadcasters  must  show  their  in- 
terest and  correct  the  misimpression 
created  if  they  want  the  sound  bene- 
fits sought  by  the  NARTB.  Our  pro- 
posal is  not  to  eliminate  any  station's 
engineering  staff.  Our  proposal  is  an 
effort  to  bring  the  FCC  requirements 
in  line  with  the  art  of  broadcasting  by 
getting  the  FCC  to  recognize  the  re- 
liability and  stability  of  equipment  and 
adopt  rules  which  will  permit  station 
management  to  meet  their  responsi- 
bility to  serve  their  audiences'  best 
interests.  We  think  you  should  be  free 
to  employ  a  staff  with  the  qualifications 
that  will  permit  you  to  meet  your  ob- 
ligation to  offer  the  best  possible  pro- 
gram service,  consistent  "  with  main- 
taining all  present  engineering  stand- 
ards. We  want  neither  to  make  nor 
destroy  job  opportunities — we  want 
only  to  make  progress.  We  want  that 
progress  to  include  realistic  operator 
requirements.  We  also  want  that 
progress  through  a  recognition  that 
transmitters  for  nondirectional  use  up 
to  10  kw  can  readily  be  operated  by 
remote  control. 

Some  broadcasters  have  written 
sound  supporting  statements  to  the 
FCC.  All  others  who  believe  the  Com- 
mission should  adopt  the  rules  the 
NARTB  has  proposed  should  do  the 
same.  Comments  supporting  the 
NARTB  proposal  are  to  be  filed  by 
August  4  with  the  FCC.  You  have 
until  August  24  to  file  replies  to  what 
others  have  said.  I  think  you  should 
also  be  assured  that  your  Senators 
and  Congressmen  are  not  misled  by 
the  misinformation  being  circulated. 


Cadogan  to  BBC  Post 

SIR  ALEXANDER  CADOGAN 
last  week  was  named  new  board 
chairman  of  British  Broadcasting 
Corp.,  succeeding  Lord  Simon  of 
Wythenshawe.  Sir  Alexander  will 
take  office  in  "the  near  future,"  ef- 
fective date  to  be  announced  later. 
Lord  Simon's  future  plans  were  not 
revealed.  According  to  BBC  spokes- 
men, one  of  Sir  Alexander's  first 
jobs  will  be  to  appoint  a  successor 
to  Sir  William  Haley,  present  BBC 
director-general,  who  is  resigning 
in  September  to  become  editor  of 
the  London  Times. 


IN  LOBBY  of  new  WCAU  Radio-Television  Center  are  (I  to  r)  Charles  Vanda, 
WCAU  vice  president  in  charge  of  TV;  Alex  Griffin,  radio-TV  director,  Al 
Paul  Lefton  Co.,  and  Donald  W.  Thornburgh,  president-general  manager, 
WCAU-AM-FM-TV  Philadelphia.  More  than  200  advertising  executives 
have  visited  the  new  center  [B*T,  July  28]. 


RECORDING  industry  has  cooperated 
with  the  Dept.  of  Defense  in  a  pro- 
gram to  recruit  women  for  the  armed 
services.  Companies  planned  special 
release  of  song,  "The  Girls  Are 
Marching,"  with  disc  jockeys  and  juke 
box  operators  asked  to  join  in  a  pro- 
motion campaign.  Among  firms  taking 
part  are  RCA  Victor,  Columbia,  Mer- 
cury, MGM,  and  Decca.  Royalties  and 
profits  are  donated  to  Korean  veterans 
hospitals. 
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there's  More 
gets  w  eye! 


PREMIUM  PERFORMANCE  -  Guaran- 
teed by  advanced  engineering  re- 
search and  design. 

ASSURED  DEPENDABILITY  -  Simplified 
circuitry  and  control  system 

MAXIMUM  ECONOMY  -  Lower  initial, 
maintenance  and  operating  cost 


ire's  more  than  meets  the  eye  in  the  Collins  20V  one 
kw  broadcast  transmitter.  Contained  in  its  handsome  two- 
toned  grey  cabinet  are  exclusive  Collins  engineered  features 
that  mean  .  .  .  SUPERIOR  performance  —  LOWER  initial 
cost  —  MINIAIUM  operating  and  maintenance  costs  —  and 
MAXIMUM  dependability. 

The  20V  is  entirely  contained  in  a  single  ruggedly  con- 
structed cabinet  which  occupies  up  to  75  per  cent  less  space 
than  ordinary  one  kw  transmitters.  Tuning  and  operating  con- 
trols are  conveniently  located  on  the  front.  Blower  cooled 
tubes,  oversized  components,  and  all  terminals  are  quickly 
accessible  from  the  rear.  All  tubes  are  visible  at  a  glance. 

Collins  consistency  in  Engineering  excellence  is  your  guar- 
antee of  dependability  and  premium  performance  in  the  com- 
plete line  of  broadcast  and  speech  equipment. 

Collins  can  serve  your  broadcasting  needs  best.  Write  today 
for  complete  details  and  descriptive  literature. 


For  quality  in  broadcasting  equipment,  it's  .  .  . 


COLLINS  RADIO  COMPANY,  Cedar  Rapids,  Iowa 


11  W.  42nd  St. 
NEW  YORK  18 


1930  Carpenter  Boulevard 
DALLAS  2 


2700  W.  Olive  Ave. 
BURBANK 


Dogwood  Road,  Fountain  City 
KNOXVILLE 
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Radio-TV  Names  in  Candidates1  Camps 

(Continued  from  page  25) 


the  NARTB  Radio  Board.  He 
was  elected  director  for  the  1952- 
53  term  by  NARTB  earlier  this 
year.  He  also  was  president  of  the 
Michigan  Assn.  of  Broadcasters  in 
1950. 

In  addition  to  his  management  of 
WSOO,  Mr.  Pratt  is  president  of 
the  Northern  Network,  a  regional 
hookup  also  comprising  WMIQ 
Iron  Mountain  and  WDMJ  Mar- 
quette. 

Appointment  of  Kudner  Agency 
was  announced  by  Robert  Hum- 
phreys, new  GOP  committee  pub- 
licity director,  at  the  direction  of 
Chairman  Summerfield.  It  was  an- 
nounced that  the  agency  "is  al- 
ready at  work  on  the  development 
of  radio  and  television  programs, 
and  will  handle  all  timebuying." 

Handled  Taft  Campaign 

It  was  noted  that  Kudner  had 
handled  "the  highly  successful 
1950  campaign  in  Ohio  of  Sen. 
Taft,  which  resulted  in  his  sweep- 
ing re-election  by  a  majority  of 
431,000."  The  GOP  National  Com- 
mittee had  engaged  BBDO  for  the 
1948  Presidential  campaign. 

It  also  was  learned  authorita- 
tively that  Chairman  McKinney 
has  asked  Mr.  Reinsch,  on  leave 
from  the  Cox  Radio-TV  properties, 
to  remain  in  his  present  post 
through  the  November  elections. 
It  was  understood  that  the  com- 
mittee has  requested  former 
Gov.  James  Cox,  president  of  cer- 


tain newspaper-broadcast  opera- 
tions (Mr.  Reinsch  is  managing 
director  of  the  radio-TV  proper- 
ties), to  approve  an  extension  of 
Mr.  Reinsch's  tenure  as  special  TV 
consultant. 

Mr.  Reinsch,  former  radio  ad- 
viser to  President  Truman,  would 
handle  all  television  matters  per- 
tinent to  the  Stevenson-Sparkman 
campaign.  He  works  directly  with 
Ken  Fry,  radio-TV  director  of  the 
national  committee,  and  executives 
of  the  Katz  agency.  He  received 
commendation  for  his  handling  of 
the  Democratic  National  Conven- 
tion which  actually  took  on  the 
nature  if  not  the  title  of  produc- 
tion manager. 

Mr.  McKinney,  a  stockholder  in 
WISH  Indianapolis  and  a  principal 
in  a  TV  application  for  that  city, 
has  been  asked  by  Gov.  Stevenson 
to  stay  on  in  his  post  "for  the  time 
being." 

Radio-TV  aspects  of  post-con- 
vention planning  had  not  jelled 
last  week  in  either  political  camp, 
pending  organizational  meetings  of 
the  Republicans  in  Denver  and 
Democrats  in  Chicago. 

The  Democratic  Party  is  on  rec- 
ord as  already  having  negotiated 
"hundreds  of  thousands  of  dollars" 
worth  of  major  radio-TV  network 
time  [B*T,  June  23].  Mr.  McKin- 
ney has  stressed  the  importance 
of  radio-TV  in  the  pre-election 
fight  and  said  that  over  25  hours 
of  time  had  been  purchased.  It 


WANTED 


IC3D. 


FERN  SHARP 


Sponsors  wanting  to  reach  women  listeners  want  Fern  Sharp. 
""Fern's  Faithful"  are  a  large  part  of  Central  Ohio's  Billion-Dollar 
market.  They  help  their  favorite  by  using  the  products  she  plugs. 
Proof?  Her  '52  annual  needlework  contest  drew  entries  from  all 
over  WBNS'  24-county  area.  In  fact,  twice  as  many  as  last  year  . .  . 
each  one  with  a  hand-sewn  garment!  Stick  with  WBNS  for  sales. 


ASK  JOHN  BLAIR 


rowii 
WINS  —  5,000 
WELD-FM— 53.000 
COLUMBUS.  OHIO 


CENTRAL  OHIO'S  ONLY  NM  OUTLET 


was  indicated,  however,  that  this 
total  would  be  increased  with  com- 
mitments still  to  be  made. 

Besides  speeches  by  Gov.  Steven- 
son and  Sen.  John  Sparkman  (D- 
Ala.),  Democratic  Vice  Presi- 
dential candidate,  President  Tru- 
man is  expected  to  make  some 
whistle-stop  talks  on  radio  and 
TV.  Gov.  Stevenson,  who  an- 
nounced he  will  campaign  while 
retaining  the  governorship  in 
Illinois,  has  promised  he  will  run 
his  own  campaign. 

Has  Radio  Interests 

An  eloquent  speaker  in  his  own 
right,  the  Governor  has  more  than 
a  passing  interest  in  radio-TV 
broadcasting.  He  has  one-quarter 
interest  in  the  Bloomington  (111.) 
Pantagraph,  which  owns  WJBC- 
AM-FM  there  under  license  to 
Bloomington  Broadcasting  Corp. 

Gov.  Stevenson  also  has  2.5% 
interest  in  Sangamon  Valley  Tele- 
vision Corp.  (WTAX-AM-FM), 
Springfield,  111.,  which  is  a  TV  ap- 
plicant for  VHF  Channel  2  there. 
Last  week,  however,  he  was  re- 
ported to  have  decided  to  dispose  of 
this  interest  as  he  felt  it  improper, 
as  a  Presidential  candidate,  to  be 
associated  with  an  applicant  be- 
fore the  FCC.  WTAX  owns  32.5% 
of  Sangamon.  His  Secretary  of 
State  in  Illinois,  Edward  J.  Bar- 
rett, holds  10%  in  a  competing  TV 
application. 

On  the  GOP  side,  Gen.  Eisen- 
hower and  his  brothers  also  have 
been  identified  with  radio.  Dr. 
Milton  S.  Eisenhower,  president  of 
Penn  State,  was  radio  and  later 
public  information  director  for  the 
Dept.  of  Agriculture  during  the 
Hoover  Administration.  Another 
brother,  Earl,  is  a  minority  stock- 
holder of  WESA  Charleroi,  Pa. 
and  WLIO  East  Liverpool,  Ohio. 
He  is  an  executive  of  West  Penn 
Power  Co. 

Gen.  Eisenhower,  himself  an  ef- 
fective radio-video  speaker,  has 
been  identified  with  the  broadcast- 
ing industry.  He  has  been  sought 
after  in  recent  years  as  a  speaker 
at  numerous  conventions,  including 
NAB,  and  has  lent  his  support  to 
the  Crusade  for  Freedom,  with 
emphasis  on  increased  radio  activ- 
ity overseas,  and  a  stronger  Voice 
of  America  information  program. 
Additionally,  his  book,  Crusade  in 
Europe,  was  adapted  for  a  tele- 
vision series. 

Has  Wide  Support 

The  general  has  enjoyed  cam- 
paign support  from  a  number  of 
personages,  including  Mr.  Larmon 
of  Young  &  Rubicam,  and  Sen. 
Seaton,  associated  with  his  family 
in  ownership  of  KHAS  Hastings, 
Neb.,  KMAN  Manhattan,  Kan., 
and  KGGF  Coffeyville,  Kan.  Sen. 
Seaton  is  special  advisor  to  the 
GOP  nominee. 

There  also  was  speculation  as 
to  whether  Harry  C.  Butcher,  Gen. 
Eisenhower's  naval  aide  during 
World  War  II,  would  emerge  on 
the  general's  organization  staff. 
Mr.  Butcher,  former  CBS  vice 
president,  is  now  owner  of  KIST 


Santa  Barbara,  Calif. 

Mr.  Summerfield  is  riding  herd 
as.  national  committee  chairman 
and  campaign  manager  for  Gen 
Eisenhower.  How  much  money 
will  be  spent  for  radio  and  tele 
vision  could  not  be  determined  late 
last  week  since  Eisenhower  officials 
were  engaged  in  a  three-day  Den 
ver  conference.  The  organization 
was  expected  to  talk  budget  and 
other  factors. 

The  GOP  is  shooting  for  a  p. 
million  campaign  chest  covering 
Presidential,  Vice  Presidential  and, 
Congressional  efforts.  Once  the 
budget  is  set,  the  GOP  Finance 
Committee  will  give  its  okay. 

Regardless  of  any  decision,  the 
national  committee  is  expected  to 
spend  more  than  the  $700,000  al- 
located for  radio-TV  during  the  '48 
campaign.  Use  of  TV  alone  will 
skyrocket  this  figure. 

"We  have  a  major  appreciation 
of  the  value  of  radio  and  televi- 
sion and  will  spend  accordingly," 
Edward  T.  Ingle,  GOP  radio-TV 
director,  told  Broadcasting  • 
Telecasting  last  week.  He  termed 
radio  as  "still  basic"  and  said  the 
committee  would  make  good  use  of 
reigonal  availabilities.  There  is 
quite  a  bit  of  open  network  time 
during  September,  particularly  on 
radio,  according  to  Mr.  Ingle. 

Committee  May  Buy 

Some  time  purchases  now  lined 
up  may  be  taken  over  by  the  Na- 
tional Citizens-for-Eisenhower  or 
ganization,  which  would  circum- 
vent the  Hatch  Act  limitation  of 
$3  million  on  campaign  funds.  By 
the  same  token,  state,  national  and 
local  organizations  in  the  Demo- 
cratic fold  are  expected  to  buy 
network  time  for  certain  candi 
dates.  The  Democratic  budget  has 
been  estimated  as  high  as  $2  mil 
lion  for  radio-TV. 

TV  appearances  run  approxi- 
mately $28,000  for  a  half-hour  of 
so-called  "open  time"  on  a  major 
video  network,  but  could  go  higher 
—up  to  $46,000  or  even  $125,000— 
for  each  period  if  it  were  necessary 
to  pre-empt  a  sponsored  program 
It  is  the  Democrats'  contention  that 
they  have  realized  appreciable  sav- 
ings along  this  line  by  negotiating 
early  for  time  segments.. 

Meanwhile,  both  parties  also  were 
discussing  sites  for  national  com- 
mittee headquarters.  The  GOP  has 
leased  space  in  the  Hotel  Wash- 
ington, Washington,  with  a  sub- 
sidiary branch  in  Chicago.  The 
Democrats  are  planning  to  head- 
quarter in  Washington,  too,  reserv- 
ing space  in  the  Mayflower  Hotel. 
It  is  possible  that  Gov.  Stevenson 
might  wish  to  maintain  headquar- 
ters in  Chicago,  or  at  best  a  branch 
office.  Both  parties  headquartered 
in  New  York  in  1948. 

Robert  Humphreys,  the  new  GOP 
publicity  chief,  replaces  William 
Mylander,  who  resigned  after  the 
GOP  convention.  Mr.  Humphreys 
formerly  was  publicity  director  of 
the  GOP  Congressional  Committee, 
with  responsibility  for  planning 
radio-TV  aids  to  candidates  and 
offering  other  help  for  their  indi- 
vidual campaigns. 
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/.  E.  Greiner  Company,  Baltimore,  are  designing  and  consulting  engineers  and  supervisors  of  construction  for  the  Chesapeake  Bay  Bridge. 

Steel  Spans  the  Chesapeake 

New  4-mile  Structure  Connecting  Mainland  and  Eastern  Shore 
is  Link  in  North-South  Express  Highway 


One  of  the  greatest  structures  ever 
built,  the  new  Chesapeake  Bay 
Bridge,  marks  the  fulfillment  of  a 
dream  cherished  for  many  years.  Its 
total  length,  including  approaches,  is 
7¥i  miles.  It  crosses  at  a  point  just 
above  Annapolis,  where  the  bay  is 
four  miles  wide. 

Vacationists  will  now  drive  quickly 
from  their  homes  on  the  mainland  to 
recreation  spots  on  the  Eastern  Shore, 
while  farmers  and  fishermen  on  the 
Del-Mar- Va  peninsula  will  send  their 
products  across  the  span  to  markets  in 


Baltimore  and  Washington.  In  addi- 
tion, the  bridge  is  a  master  link  in  the 
new  express  route,  bypassing  all  urban 
areas,  from  New  York  to  Washington 
and  the  South. 

Bethlehem  Steel  erected  the  steel 
cables  for  the  1600-foot-long  suspen- 
sion span,  and  fabricated  and  erected 
the  steel  superstructure.  The  33,000 
tons  of  steel  for  the  superstructure 


were  produced  mainly  at  our  plants  at 
Sparrows  Point,  Md.,  near  Baltimore, 
and  at  Bethlehem,  Pa.  We  fabricated 
the  steel  at  the  Pottstown,  Rankin  and 
Bethlehem  works,  as  we  have  for 
many  other  great  bridges,  including 
the  Golden  Gate  Bridge,  at  San  Fran- 
cisco, and  the  George  Washington 
Bridge,  which  spans  the  Hudson  Riv- 
er at  New  York  City. 


BETHLEHEM  STEEL 
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Strictly  Business 

(Continued  from  2Mffe  lb) 


coveragewise  ever  assembled  for 
one  sponsoring.  Most  recent  exam- 
ple is  the  Game  of  the  Day  series 
on  133  MBS  outlets  in  22  states 
with  Al  Halfer  and  Dizzy  Dean. 
In  addition,  Mr.  Dean,  the  old 
baseball  hero,  whom  Falstaff  claims 
to  have  discovered  in  1941,  teams 
up  with  Bub  Blattner  to  handle 
St.  Louis  Browns'  games  on  a  22- 
station  network  in  and  around  that 
city. 

This  comprehensive  use  of  radio 
time  accounts  for  over  500  hours 
each  year  of  MBS  baseball  broad- 
casts and  has  been  an  annual  cam- 
paign for  Falstaff  with  the  excep- 
tion of  two  years  since  1941. 

Mr.  Vollmer  also  has  maintained 
a  watchful  eye  on  Falstaff  TV  ad- 
vertising activities  which  include 
wrestling,  baseball  and  mystery 
programs  in  Dallas,  Fort  Worth, 
San  Antonio,  Houston,  Oklahoma 
City,  New  Orleans,  Omaha,  Mem- 
phis, Tulsa  and  Rock  Island,  111. 
Supplementing  TV  buys  are  radio 
spot  coverage  throughout  Falstaff 's 
usual  22-station  sales  area. 

Mr.  Vollmer  left  his  Davenport 
home  as  a  youth  to  attend  Cornell 
U.  in  1925  and  then  entered  Har- 
vard XL's  Graduate  School  of  Busi- 
ness Administration,  graduating 
with  a  master's  degree  in  1927. 
He  returned  to  Iowa  and  opened 


a  finance  business.  It  closed  when 
Davenport  banks  went  on  a  pro- 
longed and  enforced  "holiday"  dur- 
ing the  depression  years.  His  next 
job  was  with  the  Drillers'  Gas  Co. 
of  Wichita,  of  which  he  is  still  a 
director. 

Then  came  his  association  with 
Columbia  Brewing  Co.,  the  Blanton 
Co.  and  Falstaff  ("Sing  out  for 
Falstaff"). 

Mr.  Vollmer  is  a  member  of  the 
St.  Louis  Advertising  Club,  the 
University  Club  of  St.  Louis,  and 
Bellerive  Country  Club  of  Nor- 
mandy, Mo.  Among  his  fraternal 
memberships  are  those  in  Phi 
Delta  Theta  (which  he  joined  at 
Cornell)  and  the  Stapler's  Club  (at 
Harvard) . 

He  married  the  former  Jane 
Jones  of  Chanute,  Kan.  They  have 
three  daughters — Patricia,  a  grad- 
uate of  Vassar  College,  and  Mary 
and  Jane,  who  are  students  at 
Mary  Institute,  St.  Louis.  Mr.  Voll- 
mer plays  golf  ("How  can  I  call 
golf  a  hobby  when  I  get  to  play 
once  a  year?")  and  likes  photog- 
raphy. 


CKEY  Toronto  has  equipped  its  new 
special  events  truck  with  mobile  port- 
able power  to  allow  on-the-spot  cover- 
age of  events. 


WSYR's  Local 
Radio  Sales 

UP  39% 


For  the  period  ending  April  30,  WSYR's  local  radio 
sales  were  39%  ahead  of  1951.  The  local  advertisers 
responsible  for  this  increase  are  the  ones  in  the  best 
position  to  test  the  effectiveness  of  all  media.  They 
know  which  advertising  keeps  the  cash  register 
ringing. 

National  Spot  Advertisers 

TAKE  NOTE 

Write,  Wire,  Phone  or  Ask  Head  ley -Reed 


ACUSE 


570  KC 


HILLY  SANDERS,  vice  president  for 
radio-TV,  Dan  B.  Miner  Co.,  Los 
Angeles,  during  Mexican  vacation  is 
flanked  by  a  121-pound  sailfish  (I) 
and  a  77-pound  sailfish,  which  is 
credited  to  her  husband,  Fred  Le- 
vings,  co-producer  of  ABC  radio's 
Cisco  Kid. 


JOHN  C.  MULLINS,  president,  KPHO- 
AM-TV  Phoenix,  Ariz.,  exhibits  re- 
sults of  a  dqy  of  fishing  near  Oahu, 
Hawaii.  Catch  included  a  tuna  and 
three  mahimahis. 


NEXT  FM  DRIVES 

Set  tor  Phila.,  Ala. 

NEXT  FM  campaigns,  sponsored  by 
NARTB  and  RTMA,  are  scheduled 
for  Philadelphia  and  the  state  of 
Alabama,  it  was  announced  last 
week. 

Philadelphia's  drive  to  "sell"  the 
public  on  the  worth  of  FM  is  plan- 
ned for  the  month  of  October.  The 
Alabama  promotion  will  take  place 
during  November. 

Thus  far  FM  projects  have  been 
undertaken  by  the  two  organiza- 
tions in  North  Carolina,  Wisconsin, 
District  of  Columbia  and  upstate 
New  York. 

New  FM  campaigns  will  bene- 
fit from  the  experiences  gained  in 
the  first  four  areas.  NARTB  re- 
ported. FM  Director  John  Smith 
is  preparing  a  detailed  manual  out- 
lining (1)  organization,  (2)  pre- 
campaign  activities,  (3)  sample 
spots,  programs  and  promotion, 
plus  other  special  material. 


MEDIA  BUYING 

Y  &  R  Integrates  Method 

YOUNG  &  RUBICAM,  New  York, 
is  the  second  major  advertising 
agency  in  recent  months  to  inte- 
grate its  method  of  media  buying 
so  that  one  executive  is  respon- 
sible for  all  media  on  one  account. 

Previously,  as  in  most  agencies, 
the  television  and  radio  timebuying 
has  been  done  by  radio-TV  experts 
and  the  print  media  space  buying 
by  print  specialists. 

Under  the  new  plan  at  Y&R,  an 
individual  buyer  will  handle  all 
media  purchases  for  his  assigned 
clients,  including  radio,  TV,  news- 
papers, magazines,  etc.  Each  in- 
dividual media  buyer  will  be  as- 
signed several  clients. 

Benton  &  Bowles,  New  York, 
was  the  first  advertising  agency  to 
install  this  method  of  streamlining 
media  buying  a  few  months  ago. 

Under  the  new  plan  at  Young  & 
Rubicam,  the  executive  personnel 
under  A.  V.  B.  (Tony)  Geoghegan, 
vice  president  and  director,  will 
comprise  four  associate  directors: 
Frank  Coulter,  Thomas  M.  Hackett, 
W.  E.  Matthews  and  Henry  L. 
Sparks. 

The  distribution  of  radio-TV 
accounts  assigned  to  media  buyers 
are  as  follows: 

American  Home  Products  to  George 
G.  Hoffman;  Bigelow-Sanford  to  A.  B. 
Pratt,  with  rugs  and  carpets  handled 
by  Lorraine  Ruggiero  and  Glamourugs 
and  Manorcrest  by  Russell  A.  Young: 
Borden  Co..  G.  Kirk  Greiner;  Bristol- 
Myers,  Martin  Murphy;  Cluett-Pea- 
body  (Arrow  shirts,  etc.).  George  Hoff- 
man; (Sanforized  Div.),  Lorraine  Rug- 
giero; Duffey  Mott.  Russell  A.  Young; 
General  Cigar  Co..  Vance  Hicks. 

General  Electric  Co.  (major  appli- 
ance div.),  Thomas  Lynch,  (small  ap- 
pliance div.),  Vance  Hicks:  General 
Foods  Co.  (All  Products  Corp.),  Jo- 
seph Lincoln,  (Baker's  coconut).  Ed- 
win J.  Byrne,  (Birds  Eye  Div.),  Mr. 
Lincoln,  (cereals).  Martin  Murphv, 
(Jell-O  Products),  William  P.  Dollard, 
(Minute  products),  A.  B.  Pratt.  (Sanka 
Coffee),  Lorraine  Ruggiero;  Goodyear 
Tire  &  Rubber  Co.,  G.  Kirk  Greiner; 
Gulf  Oil  Co.,  Thomas  Lynch. 

International  Silver  Co.,  George 
Hoffman;  Johnson  &  Johnson  (baby 
products),  John  Flourney  and  (surgi- 
cal dressings  div.),  Kirk  Greiner; 
Lever  Bros.  Co.  (Lipton  Tea  &  Soup), 
William  Dollard;  Metropolitan  Life  In- 
surance Co.,  Frank  Grady;  Piel's 
Beer.  Joseph  Lincoln;  Procter  &  Gam- 
ble (Cheer),  Lloyd  Harris,  Florence 
Dart  and  William  Mac  Walker;  Singer 
Sewing  Machine  Co.,  A.  B.  Pratt. 


NARTB's  Hardy  Talks 

RALPH  W.  HARDY,  director  of 
government  relations  for  NARTB, 
spoke  Friday  at  the  banquet  con- 
cluding the  11th  annual  NBC- 
Northwestern  U.  Summer  Radio 
and  TV  Institute  in  Chicago. 
Judith  Waller,  NBC  Chicago  direc- 
tor of  public  affairs  and  education, 
and  Donley  Feddersen,  chairman 
of  the  department  of  radio  and 
television  at  N.  U.'s  speech  school, 
who  are  co-chairmen  of  the  in- 
stitute, awarded  57  certificates  to 
students  completing  the  six-week 
course. 


NATIONAL  Safety  Council  has  pre- 
sented WHBC  Canton,  Ohio,  with  an 
award  for  outstanding  public  service 
in  the  interests  of  safety  for  1951. 
and  citation  to  Robert  C.  Fehlman, 
manager. 


8WSYR  — AM-FM-TV  — The  Only  Complete 
Broadcast  Institution  in  Central  New  York 
NBC  Affiliate  •  Headley-Reed,  National  Representatives 
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WAV  6 

RADIO  SALES 

1952 


'Should  I  chop  a  hole 

in  the  ceiling,  boss?" 

WAVE'S  national  radio  sales  in  the  first  five  months  of  1952  are 
up  41.68%  over  1951 — and  1951  itself  was  an  excellent 
year  for  WAVE  radio! 

It's  cause  and  effect,  gentlemen.   WAVE  radio  delivers  an 
extremely  high  percentage  of  the  698,148  radio  sets  within  60  miles 
of  Louisville — can  deliver  1,000  impressions  for  only  37  H- 
Get  all  the  facts  from  Free  &  Peters! 


5000  WATTS 


NBC 


WAVI 

LOUISVILLE 


Free  &  Peters,  Inc.,  Exclusive  National  Representatives 
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JAPANESE  RADIO 

Three  Commercial  Outlets  Now  in  Operation 


WAVE  STUDY 

Points  Up  Local  Baseball 

SURVEY  of  nine  stations  carry- 
ing American  Assn.  baseball 
games,  conducted  by  Program  Di- 
rector Jim  Caldwell  of  WAVE 
Louisville,  indicates  radio  audi- 
ences generally  favor  home  town 
baseball,  especially  if  the  home 
team  is  winning. 

Sponsors,  too,  like  baseball,  ac- 
cording to  the  study  which  reports 
seven  stations  quoted  sponsors  as 
saying  baseball  broadcasts  had  in- 
creased their  business. 

Breweries  are  among  sponsors 
of  games  at  seven  stations,  with 
exclusive  sponsorship  on  five  sta- 
tions, the  survey  shows.  Stations 
pay  $10,000  to  $32,500,  or  an  aver- 
age of  $17,000  annually  for  broad- 
cast rights.  Exclusive  of  Toledo 
and  Charleston,  W.  Va.,  which  on 
June  23  were  involved  in  a  fran- 
chise transfer,  and  which  brought 
the  number  of  association  cities 
where  games  are  broadcast  to 
100%,  the  average  number  of  years 
that  stations  have  carried  games 
is  19. 

Seven  stations  carry  all  games 
live  and  complete,  with  one  delay- 
ing games  on  AM  and  one  running 
only  recapitulations  on  Sunday. 
Two  carry  home  games  only,  with 
one  of  these  carrying  games  only 
three  days  a  week.  Three  stations 
use  FM,  with  two  of  these  carry- 
ing all  games  complete  and  one 


/4i6<xh4A4'  &%t$e>vtc4  Station, 

•  T.  K.  Barton,  Vice-Pres.  &  General  Manager 

•  Julian  F.  Haat.  Commercial  Manager 

•  National  Representatives,  Ed.  Petry  &  Co. 
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Honors  for  Henry 

INTERNATIONAL  Olympic 
Committee  last  week  awarded 
its  Olympic  diploma  to  radio 
TV  newscaster  Bill  Henry 
for  his  official  history  of  the 
Olympic  games.  Mr.  Henry 
is  the  first  American  to  be 
presented  with  the  award 
which  is  given  *  once  every 
four  years,  NBC  spokes- 
men said.  Mr.  Henry  served 
as  NBC-TV  chief  commenta- 
tor at  both  Republican  and 
Democratic  National  Con- 
ventions in  Chicago. 


carrying  only  the  first  game  of 
doubleheaders. 

Only  telecasts:  WFBM-TV 
Indianapolis  carries  most  home 
Sunday  games  and  WLWC  (TV) 
Columbus  carries  eight  or  ten 
games  a  year.  Other  sponsors  in- 
clude a  food  canning  firm,  building 
and  loan  firm,  auto  dealer,  auto  ac- 
cessory firm,  radio-TV  set  distribu- 
tor and  gas  and  oil  distributor. 


book  reviews . . . 


HANDBOOK  of  Motion  Picture  Tech- 
nique for  Business  Men.  By  Charles 
Curran.  Times  Square  Productions 
Inc.,  145  W.  45th  St.,  New  York  36. 
53  pp.  $2.50. 

THIS  paper-bound  booklet,  pur- 
pose of  which  is  to  guide  the  busi- 
ness man  in  making  TV  com- 
mercials or  persons  who  contem- 
plate making  training,  educational, 
informational,  explanatory  or  en- 
tertainment films,  is  written  to 
"take  some  of  the  mystery  and 
hocus-pocus  out  of  motion  pic- 
ture production." 

Dealing  mainly  with  live-action, 
live-sound  motion  pictures,  the 
book  describes  the  three  most-used 
methods  of  making  films  for  the 
purpose  defined,  and  advises  when 
to  use  color.  Costs,  basic  processes 
and  techniques  of  film-making  are 
described  in  some  detail,  followed 
by  a  "do's  and  don'ts"  list  and  a 
glossary.  A  sample  of  a  film  speci- 
fication form  recommended  by  the 
American  Television  Society  is 
reproduced  and  advertising  and  TV 
business  journals  are  listed. 

THE  WORLD'S  RADIO  TUBES  (VADE- 
MECUM),  9th  Edition.  P.  H.  Brans 
Ltd.,  Antwerp,  Belgium;  416  pp. 

THIS  latest  edition  of  the  Vade- 
Mecum,  printed  in  eight  languages, 
lists  every  type  and  classification 
of  receiving  and  transmitting  tube 
manufactured  in  the  world.  Com- 
plete characteristics  of  each  tube 
and  base  diagrams  are  included  in 
the  comprehensive  directory.  Tubes 
are  tabulated  in  numerical  and 
alphabetical  order.  For  the  first 
time,  the  Vade-Mecum  is  broken 
into  two  editions;  the  10th  edition, 
soon  to  be  published,  will  contain 
listings  on  picture  tube,  photocell, 
klystron,  etc. 


EVEN  the  quiet,  self-effacing 
Japanese  are  no  longer  immune  to 
that  long-standing  American  in- 
stitution— the  radio  commercial. 

And,  fortunately  for  Japan — 
which  launched  commercial  broad- 
casting for  the  first  time  in  its 
history  early  last  /month — it  has 
the  advantage  of  American  experi- 
ence and  know-how  on  call  during 
this  "swaddling  clothes"  period,  Ed 
Hochhauser,  sales  manager  for 
the  Associated  Program  Service, 
told  Broadcasting  •  Telecasting 
last  week  in  an  exclusive  inter- 
view on  Japan's  commercial  radio 
operations. 

APS,  Mr.  Hochhauser  said,  has 
sold  its  library  service  to  two  of 
three  commercial  radio  stations 
now  in  operation  in  Japan  and  has 
signed  a  contract  with  the  third, 
with  only  credit  clearance  holding 
up  delivery  to  JOKR  Tokyo.  The 
service  to  JOQR  Tokyo  and  JOHR 
Hokkaido  has  been  approved  and 
the  libraries  are  en  route  to  Japan, 
with  initial  APS  programs  to  start 
within  a  month,  Mr.  Hochhauser 
added. 

Japan,  for  many  years,  had 
minor  radio  operations  that  were 
government  controlled,  Mr.  Hoch- 
hauser explained.  It  was  only 
after  World  War  II  that  several 
Japanese  businessmen  toyed  with 
the  idea  of  commercial  broadcast- 
ing. The  time  lag  between  concep- 
tion and  fruition  lasted  almost 
seven  years,  Mr.  Hochhauser  said, 
because  the  project  involved  the 
unsnarling  of  a  lot  of  red  tape, 
including  clearance  from  the  Japa- 
nese government  and  the  occupa- 
tion forces. 

Even  when  Japan  was  unbur- 
dened from  the  occupation,  the  task 
of  satisfying  the  various  Japanese 
agencies  was  a  fretful  one,  Mr. 
Hochhauser  .said.  Last  July,  per- 
mission for  commercial  operation 
was  granted  to  16  stations  and  up 
to  the  present  time,  three  have  be- 
gun operations. 

"The  stations  we  have  con- 
tracted with  are  JOQR  in  Tokyo, 
which  is  operated  by  the  Society 


of  St.  Paul  in  Japan  for  the  Nip- 
pon Cultural  Broadcasting  Corp., 
and  JOHR  Hokkaido,  operated  by 
the  Hokkaido  Broadcasting  Co.,rt 
Mr.  Hochhauser  remarked. 

One  of  the  thorny  problems  that 
APS  faced  in  dealing  with  Japa- 
nese broadcasters,  Mr.  Hochhauser 
pointed  out,  was  in  the  transfer  of 
money,  for  which  special  permis- 
sion had  to  be  granted  by  both  the 
U.S.  and  Japan. 

To  expedite  business  transactions 
APS  has  a  full-time  representative 
in  Tokyo,  Y.  Tokara,  who  will  also 
represent  the  firm  in  TV  activities. 

The  library  service  is  the  same 
as  the  one  sent  to  other  stations 
in  the  U.  S.  and  foreign  countries, 
Mr.  Hochhauser  said.  It  includes 
musical  transcriptions,  such  as 
The  Mindy  Carson  Show,  The  Vic 
Damone  Show  and  Candlelight  and 
Silver;  a  large  cabinet,  two  sets 
of  index  cards,  catalogues,  pro- 
gram scripts  and  the  APS  tran- 
scribed sales  meeting  series,  pro- 
duced by  and  featuring  Maurice  B. 
Mitchell,  APS  vice  president  and 
general  manager. 

"The  program  scripts  will  be 
translated  into  Japanese  by  the 
station,"  Mr.  Hochhauser  explain- 
ed. "And  we  feel  certain  that  by 
following  the  scripts,  the  Japa- 
nese will  soon  learn  enough  about 
radio  production  and  programming 
that  they  will  be  able  to  develop 
programs  on  their  own  initiative." 

Mr.  Mitchell's  sales  messages 
will  be  particularly  helpful  because 
they  will  keep  the  Japanese  right 
up  to  the  minute  on  the  latest 
sales  techniques  in  the  U.  S.,  Mr. 
Hochhauser  declared.  He  noted 
that  the  series  includes  tips  on  sell- 
ing "everything  from  a  single  spot 
announcement  to  a  complete  pro- 
gram." 

Mr.  Mitchell  himself  chimed  in 
with  a  parting  shot  that  could  be 
construed  as  a  sales  message  to 
American  broadcasters:  "Things 
are  happening  in  Japan  and  the 
funny  thing  about  it  is  that  Ameri- 
can broadcasters  are  hardly  aware 
of  it." 


REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO.,  INC. 
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You  can  get  reprints  oj  this  advertisement,  at  no  cost,  by  writing  to  this  magazine. 


Will  you  leave  these  to  your  children : 


Men  have  died  to  leave  you  these 
4  symbols  of  freedom: 

A  Holy  Bible— symbol  of  your  right 
to  worship  as  you  wish. 
(First  Amendment,  U.S.  Constitution) 

A  door  key— your  right  to  lock 
your  door  against  illegal  govern- 
ment force  and  prying. 

( Fourth  Amendment,  U.  S.  Constitution) 

A  pencil— freedom  to  speak  or  write 
what  you  think,  whether  you  agree 
with  the  government  or  not. 

(First  Amendment,  U.S.  Constitution) 

And  a  free  ballot  — your  right  to 
choose  the  people  who  represent 
you  in  government— your  protection 
against  government  tyranny. 

(Article  I,  U.S.  Constitution) 


Half  the  world  is  trying  to  de- 
stroy these  symbols  — and  what  they 
stand  for. 

Even  in  this  country,  there  are 
people  who  attack  our  freedoms,  by 
trying  to  give  the  government  more 
and  more  control  over  American  life. 

"The  government  should  take 
over  the  doctors,"  they  say,  "and  run 
the  railroads,  and  the  electric  com- 
panies." But  what  they  mean  is,  "Let's 
have  socialized  medicine,  socialized 
railroads,  socialized  electricity." 

Even  though  socialism  is  one  thing 
most  Americans  don't  want! 

It  is  wise  for  us  always  to  ques- 
tion and  weigh  all  the  forces  that 


influence  our  government.  It's  up 
to  us  all  whether  we'll  leave  our 
children  freedom  — or  socialism. 


Socialized  electric  light  and  power  is 
one  of  the  first  goals  of  the  people 
who  will  want  to  push  America  down 
the  hill  to  socialism.  They've  made 
headway,  and  are  working  for  more. 
Each  step  they  gain  is  a  serious  threat 
to  every  home  and  farm  and  business 
—  and  everybody's  freedom.  That's 
why  this  message  is  brought  to  you 
by  America's  ELECTRIC  LIGHT 
AND  POWER  COMPANIES*. 

*Names  on  request  from  this  magazine 
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W.  VA.  SESSIONS 

Agenda  Set  for  Aug.  75-76 

BUSINESS  emphasis  will  be  given 
the  Aug.  15-16  meeting  of  the  West 
Virginia  Broadcasters  Assn.  at 
White  Sulphur  Springs  in  the 
Greenbrier. 

CBS  film,  "More  Than  Meets 
the  Eye,"  will  be  shown  and 
speeches  will  be  heard.  Among  the 
speakers  are  Elaine  Sloat,  Benton 
&  Bowles;  Elliott  Lovel  of  Charles- 
ton, an  advertising  manager  for 
a  large  West  Virginia  automobile 
dealer;  James  M.  Caldwell,  WAVE 
Louisville  radio  program  director, 
and  a  BAB  representative,  as  yet 
not  named.  Stephen  Douglas,  di- 
rector of  sales  promotion  and  ad- 
vertising, The  Kroger  Co.,  will  be 
luncheon  speaker. 

John  T.  Gelder,  WCHS  Charles- 
ton, is  association  president;  Wil- 
liam E.  Rine,  WWVA  Wheeling,  is 
vice  president  and  Alice  Shein, 
WBTH  Williamson,  is  secretary- 
treasurer. 


Standard  Football 

KOA  Denver  will  air  all  10  of  the 
U.  of  Colorado  football  games  this 
fall,  Charles  C.  Bevis  Jr.,  KOA 
general  manager,  announced  last 
week.  Sponsor  is  Standard  Oil  Co. 
of  Indiana  for  the  sixth  consecu- 
tive season.  Starr  Yelland,  KOA 
sports  announcer,  will  handle 
play-by-play.  Bill  Day,  news  and 
special  events  manager,  will  be  in 
charge  of  production. 


Mr.  G.  M.  Phil  pott. 
Checkerboard  Veep, 
Ralstou-Purina  Co., 
St.  Louis,  Mo. 

Dere  Phil: 

Effen  you  here  cash  regusters  bangin' 
away,  hev  rekorded  a  21.5%  increas  in 
sales  ovur  a 
yere  ago  ac- 
cordin'  to  the 
Federal  Re- 
surve  Bank. 
All  th'  Putina 
Chow  buyers 
hereabouts 
must  be  gettin' 
th'  usual  pro- 
fitabil  results 
cause  they  got 
money  to  spend 
in  tow  n.  I  n 
addition  to 
hearin'  Eddy 
Arnold  every 
Fri  nitc  zve  got 
a  nczv  show  jist 
a  head  of  Mr. 
Arnold  which 
has  th'  W.  Va. 
Commi  shioner 
of  Agricutlure 
and  his  staff 
thet  makes  a 
whole  hour  for 
your  customers 
a'listenin'  t  o 
WCHS  with 
5,000  at  580. 
Yrs, 
Algy 

WCHS 
Charleston,  W.  Va. 


POLITICAL  RATES 

Hardy  Advises  Stations 

RECOMMENDATION  that  broad- 
casters charge  political  candidates 
the  local  rate  when  they  are  run- 
ning for  local  office,  but  the  higher 
national  rate,  if  they  are  running 
for  state  or  national  office  has  been 
made  by  NARTB  Government  Re- 
lations Director  Ralph  W.  Hardy. 

The  interpretation  of  the  Mc- 
Farland  Act,  which  forbids  a  ra- 
dio or  TV  station  from  charging 
a  political  candidate  more  than  the 
"comparable"  commercial  rate 
[B*T,  June  23,  et  seq.]  was  made 
necessary  by  the  flood  of  inquiries 
regarding  the  meaning  of  the 
provision. 

Although  the  safest  thing  to  do 
is  to  charge  all  candidates  the 
retail  rate,  Mr.  Hardy  observed 
there  would  be  justification  for 
charging  state  and  national  candi- 
dates a  higher  rate.  He  warned, 
however,  that  station  owners 
should  be  prepared  to  vindicate 
the  higher  charge  should  a  com- 
plaint be  made. 

Mr.  Hardy  also  called  attention 
to  the  fact  that  the  FCC  would 
probably  propose  a  rule  covering 
this  provision  of  the  McFarland 
Act  and  that  broadcasters  would 
have  a  chance  to  comment  on  it. 

The  rate  provision  does  not  ap- 
ply to  spokesmen  for  a  candidate, 
Mr.  Hardy  pointed  out,  nor  does 
it  apply  to  spot  announcements — 
where  it  is  not  the  voice  of  the  can- 
didate himself  which  is  used. 


RADIO  LISTENING 

High  in  TV  Homes,  CBS  Says 

TWO  points  are  made  in  "Radio 
in  TV-Land,"  a  spiral-bound  bro- 
chure released  last  week  by  CBS 
Radio: 

"Radio  is  used  more  and  more  in 
television  homes,"  demonstrated 
with  Pulse  data  for  10  major  TV 
cities  showing  increased  radio  sets- 
in-use  figures  for  evening  hours 
between  October  1951  and  April 
1952. 

"Television  markets  account  for 
a  substantial  low-cost  portion  of 
the  network  radio  audience,"  shown 
by  comparing  audiences  and  costs 
to  a  CBS  evening  mystery  pro- 
gram for  two  different  station 
line-ups,  one  including  eight  big 
TV  cities,  the  other  excluding  them. 
This  comparison  showed  that  elim- 
ination of  the  TV  markets  costs 
the  sponsor  18%  of  his  audience 
but  at  a  saving  of  only  8.7%  in 
his  time  and  talent  cost,  raising* 
the  cost  -  per  -  thousand  homes 
reached  from  $3.87  if  the  TV  cities 
are  included,  to  $4.32  if  they  are 
not. 


NATIONAL  NEILSEN-RATINGS 
TOP  RADIO  PROGRAMS 
(Total    U.    S.    Area,    Including  Small-Town, 
Farm    and    Urban    Homes,    and  including 
Telephone  and  Non-Telephone  Homes) 

NE I LSEN-RATING*— Regular   Week,   June  15- 
21,  1952. 

Current 
Rating 

Current  Homes 
Rank  Program  % 

EVENING,  ONCE-A-WEEK  (Average  For 

All   Programs)  (3.8) 

1  You   Bet   Your   Life   (NBC)  8.1 

2  Great  Gildersleeve  (NBC)  6.9 

3  Lineup,  The  (CBS)  6.0 

4  Philip  Morris  Playhouse  (CBS)  5.8 

5  This  is  Your  F.B.I.  (ABC)  5.7 

6  Big   Story   (NBC)  5.6 

7  Gene   Autry  Show   (CBS)  5.6 

8  Mr.  Chameleon  (CBS)  5.4 

9  Broadway  is  My  Beat  (CBS)  5.4 
10  Adv.  of  Ozzie  &  Harriet  (ABC)  5.3 

EVENING,  MULTI-WEEKLY  (Average  For 

All  Programs)  (2.5) 


1 

News  of  the  World  (NBC) 

4.« 

2 

One  Man's  Family  (NBC) 

4.6 

3 

Beulah  (CBS) 

3.7 

WEEKDAY  (Average  For  A!l  Programs) 

(3.9) 

1 

Romance  of  Helen  Trent  (CBS) 

7.6 

2 

Our  Gal,   Sunday  (CBS) 

7.5 

3 

Ma  Perkins  (CBS) 

7.4 

4 

Wendy  Warren  and 

the  News  (CBS) 

6.9 

5 

Big  Sister  (CBS) 

6.9 

6 

Rosemary  (CBS) 

6.6 

7 

Guiding  Light  (CBS) 

6.4 

8 

Arthur  Godfrey 

(Liggett  &  Myers)  (CBS) 

6.2 

9 

Road  of  Life  (NBC) 

6.2 

10 

Aunt  Jenny  (CBS) 

6.2 

DAY, 

SUNDAY  (Average  For  All  Pro- 

grams) 

(1.6) 

1 

Shadow,  The  (MBS) 

2.7 

2  Martin  Kane,  Private  Eye  (NBC)  2.6 

3  Hollywood  Star  Playhouse  (NBC)  2.4 

DAY,  SATURDAY  (Average  For  All  Pro- 
grams) (3.3) 

1  Theatre   of    Today    (CBS)  6.2 

2  Stars   Over   Hollywood    (CBS)  5.8 

3  Grand  Central  Station  (CBS)  5.3 

(*)  Homes  reached  during  all  or  any  part 
of  the  program,  except  for  homes  listening 
only  1  to  5  minutes.  For  5-minute  programs, 
average  audience  basis  is  used. 

Copyright  1952  by  A.  C.  Neilsen  Company 

ABA  Meet  Aug.  24-25 

ARKANSAS  Broadcasters  Assn. 
has  set  Aug.  24-25  for  its  late 
summer  meetings  in  Little  Rock, 
with  its  third  sales  clinic  to  be  held 
on  the  first  day.  Membership  meet- 
ing speakers  will  include  Lloyd 
George  Venard,  president  of  O.  L. 
Taylor  Co.,  and  Rep.  Oren  Harris 
(D-Ark.),  chairman  of  the  House 
subcommittee  investigating  radio 
and  TV.  Some  ABA  members  plan 
to  attend  the  Eagle-Lions  profes- 
sional football  game  at  Little  Rock 
Aug.  23. 


AFA  MEETINGS 

Fall  Activities  Announced 

FALL  activities  of  the  Advertising 
Federation  of  America  will  include 
three  district  conventions  and  an 
inter-city  conference,  according  to 
Robert  M.  Gray,  Esso  Standard 
Oil  Co.  advertising  manager  and 
AFA  board  chairman. 

First  meeting  will  be  the  Seventh 
(or  Deep  South)  District  annual 
sessions  at  the  Hotel  Thomas  Jef- 
ferson, Birmingham,  Sept.  12-13. 
On  Sept.  28-30,  the  Tenth  (or 
Southwest)  District  will  convene 
at  the  Mayo  Hotel,  Tulsa.  The  third 
convention  will  be  that  of  the  Fifth 
District,  composed  of  clubs  in  In- 
diana, Kentucky  and  Ohio,  meeting 
at  the  Ft.  Hayes  Hotel  in  Columbus 
Oct.  20-21. 

AFA  announced  that  the  annual 
mid-west  inter-city  conference  of 
Women's  Advertising  Clubs  will  be 
held  in  the  Hotel  Morton,  Grand 
Rapids,  Mich.,  Oct.  11-13. 


WQAM  HOLIDAYS 

WSB  Approves  Pay  Plan 

REQUEST  by  WQAM  Miami,  Fla., 
that  certain  of  its  employes  be  per- 
mitted to  collect  premium  pay  on 
holidays  has  been  approved  by  the 
Wage  Stabilization  Board,  accord- 
ing to  a  branch  office. 

WSB's  Region  V  office  reported 
approving  a  request  of  the  station's 
licensee,  Miami  Broadcasting  Co. 
involving  27  hourly-rated  employes 
whose  regular  tour  of  duty  falls  on 
five  recognized  holidays.  Company 
sought  permission  to  pay  time  and 
a  half  to  its  personnel,  which  is  not 
represented  by  a  bargaining  agent. 
Approval  is  retroactive  to  July  1, 
1952. 


Radio  Post  Exam 

WRITTEN  examination  for  radio 
promotion  assistant  in  the  Munici- 
pal Broadcasting  System  (WNYC 
New  York)  will  be  held  Nov.  1  by 
the  Municipal  Civil  Service  Com- 
mission of  New  York  .  City.  The 
post  pays  $4,204  a  year,  including 
a  cost-of-living  adjustment  of  $250. 
Applications  will  be  handled  Sept. 
9-24  at  96  Duane  St.,  New  York 
oity. 


GATES 


QUINCY, 
ILLINOIS 


CLAYTON  H.  LANGE  has  been  ap- 
pointed manager  of  press  informa- 
tion for  the  Sherwin-Williams  Co.  He 
directs  the  firm's  national  publicity 
in  newspapers  and  in  radio-TV. 


THESE  OFFICES 
TO  SERVE  YOU 

QUINCY,  ILL  TEL.  8202 

HOUSTON,  TEXAS   TEL.  ATWOOD  8536 

WASHINGTON,  D.  C.    ...  TEL.  METROPOLITAN  0522 

MONTREAL,  QUE  TEL.  ATLANTIC  9441 

NEW  YORK  CITY  TEL.  MURRAY  HILL  9-0200 
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"Willie  wants  to 
be  President ! 


"Of  our  Student  Council,  that  is. 

"That's  him  over  there,  passing  out  his  cam- 
paign handbills  like  an  alderman  passing 
out  cigars. 

"Our  school  elections  used  to  be  pretty  dull. 
You  know,  a  couple  of  funny  posters  put  up 
in  the  halls,  and  that  was  about  it. 

"But  our  new  Civics  teacher,  Mr.  Leszczynski, 
has  a  theory  that  we'll  learn  a  heck  of  a  lot 
more  about  government  and  Americanism  if 
we  have  less  reading  and  more  doing. 

"He  started  out  last  year  by  making  two  school 
Parties  . . .  conventions,  platforms  and  all  that. 
And,  while  we  had  a  lot  of  fun  with  our 
elections,  we  learned  a  lot  about  govern- 
ment at  the  same  time.  We've  even  got  a 
regular  Congress  .  .  .  with  teachers  in  our 
Senate  and  us  pupils  in  our  House  of  Repre- 
sentatives. All  elected  by  us,  too. 

"One  of  the  things  Mr.  Leszczynski  keeps 
drumming  into  us  is  the  Bill  of  Rights  of 
the  Constitution.  He's  pretty  hot  on  the 
subject  of  our  Freedoms  .  .  .  religion,  press, 
speech  and  the  rest.  He  practically  begs  us 
'  to  appreciate  those  Freedoms  every  day  of 
our  lives,  not  just  on  the  Fourth  of  July  and 
on  Thanksgiving  Day. 

"He's  not  so  dumb,  either.  He  must've  figured 
we'd  sort  of  take  our  lessons  home  and  pass 
them  along  to  our  families.  'Cause  since  he 
came  to  our  school,  our  Parent-Teacher's 
meetings  have  been  standing-room-only. 

"And  last  regular  Election  Day  in  town, 
more'n  80%  of  our  parents  voted.  I  know 
both  of  mine  did  .  .  .  and  so  did  my  big 
brothers  and  sisters. 

"The  funny  part  about  it  is  . . .  Mr.  Leszczynski 
wasn't  even  born  an  American!  But  he  never 
misses  a  chance  to  vote  or  take  an  active  part 
in  civic  affairs.  And  he  keeps  reminding  us 
he  had  to  come  to  this  country  to  find  out 
what  Freedom  really  means. 

"To  show  you  what  us  kids  think  about  him 
.  .  .  he's  the  only  teacher  we  don't  have  a 
nickname  for  behind  his  back." 

REPUBLIC  STEEL 

Republic  Building    •  Cleveland  1,  Ohio 


Republic  BECAME  strong  in  a  strong  and 
free  America.  Republic  can  REMAIN 
strong  only  in  an  America  that  remains 

Strong  and  free...  an  America  whose  people 
enjoy  the  many  fine  products  of  a  modern  Beverage 
Industry.  And,  through  the  Beverage  Industry,  Republic 
serves  America.  Many,  many  tons  of  its  carbon,  alloy, 
and,  especially,  stainless  steels  are  formed  into  vats, 
tanks,  mixers,  bottling  machines,  vending  machines, 
cans,  shipping  containers  and  dispensing  equipment. 
Steel  equipment  like  this  makes  it  possible  for 
Americans  to  enjoy  their  favorite  tasty  and  refresh- 
ing beverages  the  year  'round. 
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This  message  is  one  of  a  series  appearing  in  national 
magazines,  and  in  newspapers  in  communities  where 
Republic  mills,  mines  and  offices  are  located.  For  a 
full  color  reprint,  or  permission  to  broadcast  or  tele- 
cast, write  Dept.  M,  Republic  Steel,  Cleveland  I,  Ohio. 
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DIFFERENT 
STATIONS 


WSPD 


TOLEDO 


Toledo's  most  powerful  radio  sta- 
tion, WSPD  is  the  voice  of  authority 
on  the  radios  owned  by  98%  of  Toledo's 
300,000  retail  buyers.  Advertisers  who  want 
more  than  their  share  of  the  Toledo  market, 
get  on  WSPD. 


WWVA 


WHEELING 

Blanketing  the  industrial  heart  of 
America,  WWVA  brings  big  results. 
Four  announcements  from  Wheeling's  far- 
reaching,  50,000  watt  station  pulled  11,300 
mail  replies  from  25  states.  CBS  in  Wheeling, 
WWVA  is  a  natural  for  better  coverage  and 
eye-opening  sales  results. 


WGBS 


MIAMI 


The  "spendingest"  market  in 
Florida  is  blanketed  by  WGBS, 
Miami's  only  50,000  watt  outlet. 
With  popular  CBS  programming  for  a  whop- 
ping city  and  retail  trading  area  of  over 
427,000,  this  dominating  voice  is  tops  in 
sound  selling. 


WJBK 


DETROIT 


y  /  Tigers  and  Baseball  and  Detroit  and 

WJBK  all  go  round  together.  It's 
Detroit's  popular  sports,  news,  and  music 
station  where  folks  who  like  better  entertain- 
ment set  their  dials.  For  a  better  buy,  better 
try  WJBK. 


WSAI 

0  0  J  CINCINNATI 

^"*""V/  Progressive  Cincinnati  buys  by 
WSAI,  basic  ABC  station.  Broadcasting  better 
programs  on  a  full-time  regional  channel, 
WSAI  fans  out  through  a.  sound,  substantial 
market  where  the  business  index  climbs 
steadily  up.  Let  WSAI  put  your  product  into 
this  growing  Ohio  market. 


WMMN 


FAIRMONT 

The. most  powerful  radio  station  in 
eastern  West  Virginia,  WMMN  sells  families 
in  a  thriving  industrial  area  as  well  as  a  fertile 
agricultural  region.  A  natural  for  farm  or 
urban  products,  WMMN  will  carry  your  sales 
message  to  the  people  who  buy. 


WAGA 


ATLANTA 

WAGA  is  a  habit  for  Atlanta 
radio  listeners.  The  CBS  radio 
outlet,  WAGA  puts  programs 
and  products  in  the  83,750  radio  homes  in 
this  million  dollar  market. 
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KEYL-TV  I  WJBK-TV 

n    SAN  ANTONIO    §j  <^  DETROIT 

^r— '  TEXAS    \  THREE  networks,  ONE  station  .  .  . 
V/->.     JT   KEYL-TV  offers  the  high  Hooper 
\  programs  of  CBS  and  ABC  and 

DuMont  to  San  Antonio's  119,380 
buying  households.  The  third  largest  city  in 
the  first  largest  state,  San  Antonio  is  the  pick 
of  wise  advertisers  who  want  their  products 
carried  home. 


Most  Detroiters  keep  their  dials 
set  to  WJBK-TV  because  top  TV 
shows  are  normal  for  this  popular 
CBS  and  DuMont  outlet.  It's  a  best  buy  for 
advertisers  with  an  eye  on  this  rich  102 
million  dollar  Detroit  retail  market. 


WAGA-TV  1  WSPD-TV 


ATLANTA 


Booming  retail  sales  in  Atlanta  make 
WAGA-TV  a  best  buy  for  adver- 
tisers who  want  results.  With  retail  sales  in- 
creased over  6  times  their  1940  total,  WAGA- 
TV  offers  you  a  top  sales  opportunity  in  a 
fast  growing  market. 


TOLEDO 


Toledo's  only  television  outlet, 
WSPD-TV  covers  the  third  largest 
of  the  eight  major  Ohio  retail  markets.  Affili- 
ated with  all  networks,  this  popular  station 
is  the  effective  way  of  reaching  Toledo's 
438,000,000  retail  dollars. 


Does  your  product  need  a  climate  that's  hot . . . 
or  cold?  Should  the  market  be  urban  or  rural .  .  . 
large  or  small?  Whichever  it  is  there's  a  top-value 
Storer  Station  to  sell  your  product  successfully! 
In  broadcasting— and  telecasting  too— wide-awake 
programming  and  friendly  service  have  built 
enthusiastic  audiences.  So  put  your  product  on 
Storer  Stations  .  .  .  stations  where  wise  buyers 
hear  what  wise  sellers  have  to  say. 


STORER  BROADCASTING  COMPANY 

WSPD,  Toledo,  O.  •  WWVA,  Wheeling,  W.  Va.  •  WMMN,  Fairmont,  W.  Va.  •  WAGA,  Atlanta,  Go. 
WGBS,   Miami,   Fla.         •         WJBK,   Detroit,   Mich.  •         WSAI,   Cincinnati,  O. 

WSPD-TV,  Toledo,  O.  •  WJBK-TV,  Detroit,  Mich.  •  WAGA-TV,  Atlanta,  Ga.  •  KEYL-TV,  San  Antonio,  Tex. 

NATIONAL  SALES  HEADQUARTERS: 

488  Madison  Ave.,  New  York  22,  ELdorado  5-2455     «     230  N.  Michigan  Ave.,  Chicago  1,  FRanklin  2-64?8 
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editorial 


The  Listeners 

FOR  a  long  time  this  publication  has  been 
pointing  out  that  in  too  many  cases  not  reason 
but  emotion  governs  the  buying  of  radio  time. 

The  sophisticated  New  York  advertising 
man  finds  it  difficult  to  extract  his  personal 
habits  from  his  consideration  of  how  to  ap- 
propriate his  budget.  If  he  does  not  happen 
to  be  an  avid  radio  listener,  he  is  apt  to  feel 
that  no  one  else  is  either. 

A  letter  recently  sent  out  by  Edward  F. 
Lethen  Jr.,  director  of  sales  extension  for 
CBS  Radio,  contained  some  statistics  that 
ought  to  make  any  advertising  man  stop  to 
consider  just  how  typical  of  the  rest  of  the 
population  he  is.  Mr.  Lethen  cited  U.  S.  Census 
Bureau  figures  showing  that  50  million  Ameri- 
cans had  not  gone  beyond  the  tenth  grade. 

Now  the  point  of  this,  of  course,  is  that 
many  of  the  50  million  of  that  educational 
level  do  not  read  easily,  do  not  find  amusement 
in  things  that  interest  a  sophisticate.  They 
do,  however,  make  money.  As  a  group  they 
constitute  a  rich  market — which  can  be  reached 
by  radio  as  by  no  printed  media. 

There  are  about  100  million  other  people 
in  the  country  who  also  listen  to  the  radio, 
even  if  some  sophisticates  don't.  The  1950 
census,  it  is  worth  remembering,  found  95.6% 
of  all  homes  were  radio  equipped. 

Altogether,  the  facts  show  that  America  is 
radio  saturated.  The  advertiser  who  forgets 
this  is  losing  a  bet. 


Pandora's  Box 

THE  FCC,  which  in  recent  years  has  managed 
to  avoid  partisan  politics,  is  veering  that  way 
as  it  begins  its  most  important  and  vexatious 
task — allocation  of  television  assignments. 

That  there  would  be  maneuvering  for  those 
coveted  grants  was  to  be  expected.  A  con- 
struction permit  now  in  a  good  market  is  the 
equivalent  of  a  million  in  the  bank.  Long  ago 
it  was  apparent  that  politicians  were  eyeing 
TV  as  the  new  patronage  bonanza,  with  the 
FCC  as  the  dispenser. 

But  the  initial  manifestations  of  politics, 
strangely,  are  noted  in  the  noncommercial 
educational  grants,  rather  than  commercial. 
A  fortnight  ago  the  FCC  issued  four  construc- 
tion permits  for  educational  stations  by  a  3-2 
split.  Three  Democrates — Chairman  Walker  and 
Comrs.  Hennock  and  Bartley — voted  for,  and 
Vice  Chairman  Hyde  and  Comr.  Jones,  Re- 
publicans, against. 

This  was  a  vote  strictly  along  party  lines. 
The  grants — three  to  the  New  York  Board  of 
Regents  for  Albany,  Buffalo  and  Rochester, 
and  the  fourth  to  Kansas  State  College — were 
made  on  specious  grounds.  There  were  not 
even  the  minimum  legal  or  financial  showings. 
Commercial  applicants,  under  similar  circum- 
stances, unceremoniously  would  have  been 
tossed  out  on  their  ears.  (Chances  are  the 
grants  would  have  been  voted  down  if  Comr. 
Sterling,  Republican,  or  Comr.  Webster,  Inde- 
pendent, had  been  at  the  meeting.) 

This  wasn't  chicanery.  It  was  politics.  But 
it  could  lead  to  the  worst  sort  of  corruption 
of  the  licensing  processes  which  even  Chair- 
man Walker  might  not  now  envisage.  He  and 
Comr.  Hennock  have  been  goading  educators  to 
grab  up  the  242  "reserved"  assignments.  Ob- 
viously, the  staff  was  instructed  to  expedite  the 
educational  applications  no  matter  how  incom- 
plete their  presentations.    This  at  the  expense 


of  hundreds  of  qualified  applicants  for  com- 
mercial authorizations  who  spent  months  in 
preparing  applications  and  arranging  financ- 
ing to  enable  them  to  bring  TV  service  to 
their  communities. 

What  happens  when  these  educational  insti- 
tutions find  they  can't  make  a  go  of  noncom- 
mercial educational  operation — a  finding  which 
to  us  is  inevitable?  The  pitch  obviously  will 
be  for  "non-profit"  operation.  This  would  per- 
mit the  sale  of  time,  but  the  money  would 
have  to  be  plowed  back  into  the  institutions. 
So  they  would  build  new  libraries,  or  stadia 
and  complete  with  commercial  stations  which 
would  get  no  "reserved"  assignments. 

We  haven't  seen  anything  yet  on  the  political 
tugging  and  hauling  directly  ahead.  But  it's 
evident  that  the  FCC's  Democratic  majority 
already  has  blundered  badly  on  the  educational 
grants.  It  is  opening  a  Pandora's  box  for  it- 
self at  the  upcoming  session  of  Congress. 


Hollywood  .  .  , 

THE  government's  suit  to  force  the  indis- 
criminate release  of  16mm  movie  feature  films 
is  of  far  greater  importance  to  the  motion 
picture  industry  than  to  television,  though 
clearly  television  is  intended  as  the  principal 
beneficiary  of  the  government  action. 

For  television,  it  is  not  a  life  or  death  issue 
whether  16mm  feature  films  which  have  been 
produced  primarily  for  theatrical  presentation 
are  made  available  in  quantity  or  not.  For 
movie  exhibitors,  however,  the  question  is 
vital.  The  exhibitors,  already  having  lost 
some  of  their  box-office  volume  to  TV,  are  not 
anxious  to  imperil  their  position  further  by 
enabling  TV  to  present,  for  no  admission  fee, 
the  same  attractions  they  charge  for. 

Speaking  solely  for  the  television  business, 
we  can't  get  too  excited  over  this  suit.  Though 
undeniably  feature  films  constitute  an  impor- 
tant "filler"  in  television  programming,  the 
future  of  television  does  not  depend  upon  the 
enlargement  of  their  supply. 

Television's  chief  interest  in  film  must  be 
directed  toward  the  creation  of  films  made  for 
television,  and  there  is  a  big  difference  between 
that  kind  of  film  and  the  full-length  feature 
productions  made  for  theatrical  use. 

Government  suit  or  no,  in  the  long  run  the 
distribution  of  Hollywood  theatrical  film  to 
television  is  bound  to  be  decided  by  economics. 
The  question  that  producers  must  settle  for 
themselves  is  how  to  get  the  most  return  from 
their  pictures,  whether  by  releasing  them  to 
theatres,  or  to  television,  or  to  both. 


.  .  .  Or  Madison  Avenue? 

WILLIAM  LOWE,  executive  editor  of  Look, 
thinks  television  does  need  the  movies,  in  fact 
needs  them  so  desperately  that  eventually  the 
motion  picture  industry  will  take  over  TV. 

In  a  special  article  in  last  week's  Look,  Mr. 
Lowe  reported:  ".  .  .  The  motion  picture  in- 
dustry must  be  expected  over  the  long  run 
to  take  the  television  business  away  from  the 
radio  industry  which  now  controls  it." 

Whether  Mr.  Lowe  will  be  proved  right  re- 
mains to  be  seen.  There  would  seem,  however, 
to  be  at  least  a  small  obstacle  in  the  way  of  the 
transition  he  anticipates.  Would  it  not  violate 
the  consent  decree  which  separated  movie  pro- 
duction and  exhibition  companies? 

If  it  is  illegal  for  a  movie  producer  to  oper- 
ate a  chain  of  theatres  in  which  to  exhibit  his 
film,  is  it  not  also  illegal  for  him  to  operate 
a  television  station? 

In  terms  of  audience  reached,  one  TV  sta- 
tion can  equal  a  thousand  theatres. 

The  road  to  Hollywood's  usurpation  of  tele- 
vision does  not  seem  entirely  clear. 


^  our  respects  to: 


RAYMOND  FREDERICK  GUY 


IF  YOU'RE  interested  in  how  to  deliver 
programs  to  people,  the  man  to  see  is  Ray- 
mond Frederick  Guy.  As  manager  of 
NBC's  Department  of  Radio  and  Allocations 
Engineering  he  has  planned  and  built  trans- 
mitting facilities  which  daily  reach  areas  con- 
taining over  a  billion  people  in  Europe,  our 
own  hemisphere,  and  the  Far  East. 

Others  in  NBC  conceive  and  produce  pro- 
grams. It  is  the  job  of  Raymond  Guy  and 
"his  associates  to  provide  the  coverage  and 
insure  that  they  are  delivered  crisp  and  clear 
to  the  ultimate  consumer,  be  he  in  Brooklyn, 
Ankara,  Marseilles,  Santiago,  Guatemala,  or 
Melbourne.  This  involves  the  design,  location, 
construction,  and  engineering  of  all  NBC's 
transmitter  plants  for  AM,  FM,  TV,  short- 
wave broadcasting,  studio  transmitter  links 
and  auxiliaries. 

Since  the  earliest  days  of  broadcasting  Mr. 
Guy  has  been  in  the  thick  of  the  creation  and 
development  of  these  services.  He  had  a 
heavy  hand  in  the  development  of  shortwave 
broadcasting,  through  the  period  starting  27 
years  ago — when  he  built  RCA's  first  station 
and  long-distance  characteristics  were  be- 
coming known,  beam  antennas  and  multi- 
language  patterns  were  adopted  and  the  serv- 
ice grew  and  became  commercial.  The  pattern 
culminated  with  the  great  expansion  as  an  in- 
strument of  national  defense  in  World  War  II. 

Since  1927,  when  television  was  a  laboratory 
child,  he  has  participated  in  the  creation  of 
the  world's  first  TV  station  (1928),  the  long 
period  of  field  testing  and  experimentation, 
and  since  1941  the  planning  and  building  of 
the  great  industry. 

In  the  late  30's  he  directed  RCA-NBC's 
elaborate  field  tests  of  FM  and  his  published 
findings  were  of  great  value  to  the  industry. 

His  latest  monument  has  been  the  RCA- 
NBC  UHF  television  field  tests  in  Bridgeport, 
Conn.,  which  have  provided  a  pattern  for  the 
hundreds  of  UHF  stations  which  will  cover 
the  country. 

Mr.  Guy  has  probably  built  more  broadcast- 
ing plants  than  any  other  individual,  the  total 
for  NBC  alone  being  nearly  50.  He  has  lost 
count  of  scores  of  others  in  which  he  was  an 
active  participant. 

"UHF,  with  all  its  problems,"  he  says,  "was 
not  half  as  tough  as  the  short-wave  opera- 
tions which  each  station  changes  its  direc- 
tion of  fire,  its  frequency,  and  its  antennas  at 
intervals  daily,  other  changes  are  required  sea- 
sonably, and  still  others  to  follow  the  11-year 

( Continued  on  page  51 ) 
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Beats  al 


them  grow! 


I  On  September  3,  1951,  Royal-Barry- 
Carter  Mills,  manufacturers  of 
Martha  White  Flour,  launched  a 
new  product,  Martha  White  Coffee. 


Since  WSM  and  WSM 
talent  have  played  such 
nal  role  in  the  success 
White  Flour,  95%  of 
budget  (which  was  the 
of  the  total  budget)  was 
the  Central  South's  boss 


folk  music 
a  phenome- 
of  Martha 
the  radio 
lion's  share 
allocated  to 
salesmaker. 


Wise  decision?  Well  —  Martha 
White  Coffee  —  "a  man's  coffee"  — 
already  has  distribution  in  four 
states,  and  the  upward  sales  curve 
keeps  getting  steeper  all  the  time. 

If  you  have  a  new  product  you  want 
started  right,  or  an  old  one  that 
needs  building  up,  better  see  what 
folk  music  salesmanship  WSM-style 
can  do.  Irving  Waugh  or  any  Petry 
Man  can  supply  case  histories  that 
will  make  even  a  cost  accountant 
look  happy. 


IRVING  WAUGH  Commercial  Manager  •  EDWARD  PETRY  &  CO.  National  Representative 


WSM 

Clear  Channel 


Nashville 
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50,000  Watts 
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CANADA  CENSUS 

Radio  Homes  Top  3  Million 

THERE  WERE  3,146,530  radio 
homes  in  Canada  out  of  a  total  of 
3,407,605  households,  according  to 
figures  just  released  by  the  Cana- 
dian government  on  the  1951  Cana- 
dian decennial  census  taken  in 
June  1951.  Last  year  was  the  first 
that  Canadian  census  takers  sur- 
veyed appliances  in  homes,  sampl- 
ing every  fifth  home. 

It  is  believed  that  the  Canadian 
broadcasting  industry's  Bureau  of 
Broadcast  Measurement,  Toronto, 
will  show  when  it  is  ready  early  in 
August  a  total  of  3,440,000  radio 
homes  in  Canada  as  of  Jan.  1, 
1952. 

The  1951  Canadian  census  data, 
broken  down  by  provinces  and 
cities  of  30,000  population  and  up, 
shows  most  radio  homes  in  On- 
tario (1,098,755)  followed  by  Que- 
bec province  (803,315),  British 
Columbia  (307,965),  Alberta  (230,- 
945),  Saskatchewan  (204,745), 
Manitoba  (187,055),  Nova  Scotia 
(135,435),  New  Brunswick  (101,- 
315),  Newfoundland  (56,830)  and 
Prince  Edward  Island  (20,170). 

Most  urban  radio  homes  are  lo- 
cated in  Montreal  (238,705),  To- 
ronto (149,055),  Vancouver  (95,- 
365),  Winnipeg  (62,345),  Hamil- 
ton (52,645),  Ottawa  (46,560),  Ed- 
monton (41,210),  Calgary  (36,640), 
Quebec  (34,210),  and  Windsor 
(30,000). 


front  office 


SS.  WALKER  elected  president  of  Martinsville  (Va.)  Broadcasting 
Co.  licensee  of  WMVA-AM-FM  there,   replacing  WILLAM  C. 
*  BARNES  who  died  June  21. 

DAVID  TAFT,  managing  director,  Radio  Cincinnati  Inc.,  elected 
a  vice  president. 

JOHN  PATRICK  SMITH,  national  radio-TV  sales  manager,  WCPO 
Cincinnati,  promoted  to  assistant  general  manager  in  charge  of  sales, 
succeeded  by  GLENN  CLARK  MILLER,  station  director  in  charge 
of  WCPO-AM.  Mr.  Miller  has  been  replaced  by  EARL  CORBETT,  pro- 
gram director  of  AM  outlet. 

ROBERT  C.  LAY,  program  director,  WACL  Waycross,  Ga.,  promoted  to 
station  manager. 

GILL,  KEEFE  &  PERNA,  N.  Y.,  appointed  national  representative  for 
KWBE  Beatrice,  Neb. 

NICK  BOLTON,  William  G.  Rambeau  Co.,  N.  Y.,  named  head  of  com- 
pany's Chicago  office. 

ROY  W.  HALL,  assistant  general  manager  and  sales  manager,  WCCO 
Minneapolis,  appointed  account  executive  on  CBS-TV  sales  staff,  New 
York. 

HERBERT  E.  EVANS  resigns  as  vice  president  in  charge  of  personnel, 
Farm  Bureau  Insurance  Co.,  to  devote  full  time  to  managing  firm's  sub- 
sidiary, Peoples  Broadcasting  Corp.,  licensee  of  WRFD  Worthington, 
Ohio,  and  WOL  Washington. 

FREDERICK  E.  BAUMAN,  sales  staff,  WAAF  Chicago,  to  Chicago 
sales  staff,  WLWT  (TV)  Cincinnati. 

JESS  M.  LAUGHLIN,  Los  Angeles  manager,  The  Boiling  Co.,  station 
representative,  has  resigned. 

CHARLES  BEINTKE  to  sales  staff,  WIL  St.  Louis. 

MEL  S.  BURKA,  sales  staff,  WTIP  Charleston,  W.  Va.,  promoted  to 
sales  manager.  BERNARD  BURKA,  station's  program  department, 
transfers  to  sales. 


PetionaU  •  •  • 

WARD  L.  QUAAL,  director,  Clear  Channel  Bcstg.  Service,  commissioned 
commodore  in  "Oklahoma  Navy"  in  recognition  of  his  direction  of  CCBS 
coverage  of  political  conventions.  Mr.  Quaal  joins  Crosley  Bcstg.  Corp., 
Cincinnati,  Aug.  25  [B  •  T,  July  21]. 

HENRY  B.  CLAY,  executive  vice  president  and  general  manager  of 
KWKH  Shreveport,  La.,  elected  commander  of  Louisi- 
ana department  of  American  Legion. 

DON  FEDDERSON,  executive  vice-president  and  gen- 
eral manager,  KLAC-AM-TV  Hollywood,  father  of 
boy,  Darr  Jay,  July  25. 

WILLIAM  DOTY  EDOUARDE,  manager  of  spot  sales, 
Mr  Clay         NBC-TV  Hollywood,  father  of  boy,  Dean,  July  26. 

HENRY  A.  CURTH,  WSB-TV  Atlanta,  sales  staff,  appointed  chairman 
of  radio-TV  committee  for  1952  Community  Chest  drive  there  . 

THOMAS  M.  CARRUTHERS,  president-general  manager,  WINA  Char- 
lottesville, Va.,  to  serve  as  director  of  department  of  public  service  of 
third  annual  Apple  Harvest  Festival  Oct.  8-11. 

LES  JOHNSON,  general  manager-vice  president.  WHBF-AM-TV  Rock 
Island,  111.,  re-elected  chairman  of  Metropolitan  Airport  Authority  of 
Rock  Island  County. 


WPDQ  Jacksonville  Merchandising 
Director  Gordon  Pierce  (1)  outlines 
plans  with  Lorimer  Blitch,  grocery 
purchasing  director  of  Winn  &  Lovett 
Grocery  Co.,  for  promotion  as  part 
of  station's  Food  Parade  program  in 
which  grocery  firm's  17  supermarkets 
participate. 

NON-WHITE  COUNT 

25%  Lire  in  14  Cities 

TWENTY-five  percent  of  the  na- 
tion's non-white  population  live  in 
14  cities,  the  Census  Bureau  re- 
ported last  week. 

The  14  cities  have  3.7  million  non- 
white  inhabitants,  out  of  the  total 
of  15.8  million  in  the  U.  S.  counted 
in  the  1950  census,  the  Bureau  said. 

Largest  non-white  population  is 
in  New  York,  which  has  775,529, 
or  9.8%  of  its  population.  Chicago 
is  next  with  509,437,  or  14.1%; 
then  Philadelphia,  378,968,  18.3%; 
Detroit,  303,721,  or  16.4%;  Wash- 
ington, 284,031,  or  35.4%;  Balti- 
more, 226,053,  or  23.8%;  Los  An- 
geles, 211,585,  or  10.7%;  New 
Orleans,  182,582,  or  32%;  St. 
Louis,  154,448,  or  18%;  Cleveland, 
149,547,  or  16.3%;  Houston,  125,- 
660,  or  21.1%;  Atlanta,  121,416  or 
36.6%. 


Jones  Suit  Arguments 

ARGUMENTS  on  a  motion  to  dis- 
miss the  $3,150,000  slander  suit 
against  Duane  Jones,  president  of 
Duane  Jones  &  Co.,  will  be  heard 
tomorrow  (Tuesday)  in  the  U.  S. 
District  Court  for  the  Southern 
District  of  New  York.  The  suit 
was  filed  June  4  by  nine  of  Mr. 
Jones'  former  employes.  Most  of 
them  are  now  with  Scheideler, 
Beck  &  Werner  [B*T,  July  14]. 
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TOUGH  SALE  is  closed  by  E.  G.  Rinn  (standing,  r),  KANA  Anaconda,  Mont., 
station  manager,  during  classroom  demonstration  at  the  Radio  Sales  Train- 
ing School  that  is  conducted  for  the  A.  J.  Mosby  stations  and  held  at  KGVO 
Missoula,  Mont.  Taking  part  in  the  class  are  (I  to  r)  Helen  Ryan  (seated), 
program  director,  KANA;  John  Luetjen,  KGVO  salesman;  Mr.  Mosby;  Fred 
A.  Palmer,  radio  consultant  who  conducted  the  school;  Roy  Vance,  KGVO 
sales  manager;  Rynie  Auch,  KGVO  salesman,  and  Mr.  Rinn. 


Our  Respects  to 

(Continued  from  page  i8) 

sunspot  cycle.  It  was  an  engineer's 
nightmare,  requiring  a  fine  mix- 
ture of  information  and  guesswork 
and,  for  each  change,  a  week's 
isolation  from  the  rest  of  the 
world,  with  paper,  pencil  and 
charts.  Because  of  the  vagaries  of 
short  waves,  coverage  never  could 
j  be  fully  reliable." 

Ray    Guy    is  understandably 
proud  of  his  uninterrupted  record 
^of  more  than  31  years  in  broad- 
>  casting    dating    from  September 
J   1921    when    he    joined    WJZ  in 
i  Newark,    just    licensed    as  the 
!  world's   second  broadcasting  sta- 
,  tion.  Even  then  he  was  already  a 
(  radio    veteran.     A    1911  grade- 
school  assignment  to  construct  a 
wireless  set  at  12  led  to  an  amateur 
I    license,  increasingly  big  and  noisy 
spark   transmitters,   a   career  in 
1916  as  a  ship's  radio  operator 
'  {with  the  Marconi  Wireless  Tele- 
I    graph  Company,  the  Shipowners 
I:  Radio    Service,   The  Independent 
)    Wireless  Telegraph   Co.   and  the 
|U.  S.  Regular  Army  for  the  dura- 
j    tion  in  the  World  War  I  AEF. 
!  [From  the  Army  he  entered  Pratt 
I  Institute,  graduating  in  Electrical 
,  Engineering  in  1921. 

Early  Days  at  WJZ 

1      Then  came  WJZ  where  he  dis- 
[    played  his  versatility  as  announcer, 
engineer,  talent  scout  and  bedtime 
story-teller,  piano  mover  and  diplo- 
mat, as  required,  and  was  known 
on  the  air  as  "OGN."  The  trans- 
mitter was  housed  in  a  shack  atop 
the  Newark  Westinghouse  factory 
'  and  involved   at  times  sprinting 
down  four  flights  of  stairs  and 
through  the  plant  to  the  studio, 
one  end  of  a  woman's  cloakroom, 
to    introduce    some  distinguished 
guest,  and  then  dashing  back  to  the 
roof  top  transmitter.  In  those  days 
•   a  "distinguished  guest"  was  anyone 
I J   who  would  travel  to  Newark  to 
1   go  on  the  air  without  pay.  From 
I    the  rooftop,   Mr.   Guy   also  spun 
,]  the  records  which  made  up  most  of 
i    WJZ's  programming. 

At  WJZ  Ray  Guy  participated 
;    in   many    radio    "firsts,"  includ- 
ing establishment  of  the  first  "re- 
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mote"  studio  in  the  old  Waldorf- 
Astoria  (where  the  Empire  State 
Bldg.  now  stands)  and  the  first 
mobile  transmitters,  used  to  cover 
boat  races  on  the  Harlem  and  Hud- 
son Rivers.  He  also  handled  the 
New  York  end  of  the  first  trans- 
Atlantic  broadcast  —  a  program 
from  2LO  London  picked  up  at 
Belfast,  Maine,  #and  relayed  to 
WJZ  and  thence  on  to  WRC  Wash- 
ington. In  the  early  days  before 
NBC  existed,  he  did  laboratory  and 
field  work  to  create  one  of  the 
world's  first  networks  utilizing  the 
lines  of  the  Postal  Telegraph  and 
Western  Union  Co.  to  link  sta- 
tions from  Schenectady  to  Wash- 
ington. 

By  this  time  RCA  had  acquired 
WJZ  from  Westinghouse  and  had 
moved  it  to  New  York.  Mr.  Guy, 
feeling  that  station  operation  had 
become  too  routine,  shortly  there- 
after got  himself  transferred  to 
RCA's  Research  labs  in  charge  of 
engineering  the  RCA  stations. 
One  of  his  first  assignments  was 
to  build  a  50  kw  transmitter  (real 
superpower  in  those  days)  for 
WJZ  at  Bound  Brook,  New  Jersey. 
In  1926  his  responsibilities  were 
broadened  to  include  supervision 
of  all  products  developed  and  sold 
or  used  by  RCA  for  broadcasting, 
from  microphones  to  transmitters 
and  towers. 

To  New  Engineering  Post 

Three  years  later,  when  NBC's 
facilities  engineering  group  was 
formed,  Mr.  Guy  was  made  its 
head  and  has  continued  to  direct 
the  creation  of  the  network's  trans- 
mitting facilities  ever  since.  This 
post  has  placed  him  in  the  fore- 
front of  all  new  technical  develop- 
ments in  broadcasting,  and  his  pio- 
neer role  in  AM  has  continued  into 
shortwave,  FM  and  TV,  both  UHF 
and  VHF. 

During  World  War  II,  Mr.  Guy 
augmented  his  NBC  duties  by 
serving  as  consultant  to  the  Co- 
ordinator of  Inter  American  Af- 
fairs, the  Office  of  Strategic  Serv- 
ices and  the  Office  of  War  Infor- 
mation, including  some  cloak-and- 
dagger  assignments  in  foreign 
countries.  He  was  also  a  member 


of  the  Radio  Planning  Board,  gov- 
ernment-industry group  whose  de- 
liberations laid  the  groundwork  for 
the  postwar  allocations  of  fre- 
quencies throughout  the  whole 
length  of  the  radio  spectrum.  In 
recent  years,  Mr.  Guy  has  partici- 
pated in  international  radio  con- 
ferences in  Mexico,  Cuba,  Canada, 
and  the  U.  S. 

Always  active  in  professional  and 
trade  organizations,  Mr.  Guy  has 
long  been  a  Fellow  of  the  Insti- 
tute of  Radio  Engineers.  In  1950 
the  Institute's  30,000  members 
elected  him  president  for  that  year, 
highest  professional  recognition 
his  fellow  engineers  could  award 
for  his  accomplishments.  He  also 
is  a  fellow  of  the  Radio  Club  of 
America,  national  vice  president 
of  the  Radio  Pioneers,  chairman  of 
the  Engineering  Advisory  Commit- 
tee of  NARTB,  life  member  of  the 
Veteran  Wireless  Operators  Assn., 
member  of  the  Radio  Executives 
Club  of  New  York  and  of  the  So- 
ciety of  Professional  Engineers, 
and  is  written  up  in  Who's  Who  in 
America.  He  is  licensed  to  practice 
as  a  professional  engineer  in  New- 
York  and  New  Jersey  but  doesn't 
intend  to  build  any  bridges.  His 
by-line  has  appeared  on  scores  of 
papers  in  the  technical  press,  and 
he  is  the  author  of  the  article  on 
network  broadcasting  in  Nelson's 
Encyclopedia. 

As  to  international  TV,  Mr.  Guy 
is  willing  to  stake  his  professional 
reputation  that  it  will  become  a 
reality  in  the  not  too  distant  future. 
There  seems  to  be  no  limit,  he 
points  out,  to  the  distance  that 
video  images  of  good  quality  will 
be  sent.  Radio  relay  circuits  could 
easily  (from  a  technical  standpoint) 
be  created  to  carry  TV  pictures 
over  the  Bering  Strait  to  Siberia 
and  thence  across  Asia  and  Europe 
to  the  British  Isles.  It  also  is 
technically  feasible,  he  declares,  to 
cross  the  Atlantic  via  Newfound- 
land, Greenland  and'  Iceland,  al- 
though weather  conditions  present 
indescribable  problems. 

But,  to  Ray  Guy's  present  think- 
ing, another  likely  solution  to  the 
problem  of  global  TV  transmission 
will  come  through  the  tiny  trans- 


istor which  may  (and  with  true  en- 
gineering caution  he  does  not  say 
"will")  be  employed  in  relay  de- 
vices small  enough  for  installation 
in  submarine  cable,  yet  efficient 
enough  to  pass  wideband  TV  sig- 
nals from  one  side  of  the  Atlantic 
to  the  other. 

Gray-eyed,  jovial,  balding  Ray 
Guy  stands  5'  11%"  and  tips  the 
scales  at  210.  He  was  born  in 
Hartford  in  1898,  votes  Republican, 
occasionally  attends  the  Methodist 
Church,  finds  relaxation  on  the 
golf  course  or  in  color  portraiture. 
The  Guys  (she  was  Myrtle  Bennett 
before  their  marriage  in  1922)  live  j 
in  Englewood,  N.  J.  Their  daugh- 
ter is  Mrs.  Betty  Guy  Hanson.  Ray 
is  tremendously  proud  of  his  noisy 
extrovert  grandson,  Bjorn. 

Mr.  Guy  has  rightly  been  called 
the  "Dean  of  Broadcast  Engineers." 
He  has  the  longest  continuous  ex- 
perience of  any  living  broadcast 
engineer  and  his  length  of  time  in 
the  service  is  equalled  by  only  two 
or  three  people  who  were  at  KDKA 
or  with  him  at  WJZ.  He  says  he 
thinks  he  likes  it  well  enough  to 
make  it  permanent. 


REC-ATS  Merger 

TENTATIVE  by-laws  for  a  new 
organization  to  be  formed  by  merg- 
ing Radio  Executives  Club  of  New 
York  with  American  Television 
Society  are  being  drafted.  They 
should  be  ready  for  submission  to 
the  members  of  both  groups  soon, 
Julius  F.  Seebach  Jr.,  ATS  presi- 
dent, reported  last  week. 
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TESTIMONIALS 

NBBB  Offers  Guideposts 

NATIONAL  Better  Business 
Bureau  last  week  published  a  few 
guideposts  on  testimonials  in  gen- 
eral, and  included  a  note  about 
dramatized  radio  or  TV  commer- 
cials of  the  testimonial  type. 

Generally,  NBBB  urged  that 
testimonials  be  "genuine"  and  "sin- 
cere." It  added,  "Similarly,  in 
dramatized  radio  or  TV  commer- 
cials using  statements  or  purported 
statements  by  doctors  or  other  pro- 
fessional persons,  the  material 
should  be  presented  by  members  of 
the  profession  reciting  actual  ex- 
periences, or  it  should  be  made 
clear  that  the  dramatizations  are 
fictitious." 


Fellows  in  Iowa 

NARTB  PRESIDENT  Harold  E. 
Fellows  was  scheduled  to  give  his 
famous  "Say  a  Prayer  for  Sam 
McGinty"  speech  before  the  lunch- 
eon meeting  of  the  Iowa  Broad- 
casters Assn.  and  the  Des  Moines 
Chamber  of  Commerce  Aug.  1  in 
Des  Moines.  The  speech  is  a  call 
for  union  among  broadcasters  and 
an  epitaph  for  those  who  walk 
alone  [B*T,  March  24].  The  Iowa 
association  held  its  annual  meet- 
ing the  same  day. 


,  .  And  Still  Champion 

NBC  commentator  H.  V. 
Kaltenborn  last  week  re- 
ceived proof  people  still  lis- 
tened to  the  radio  after  a 
full  week  of  convention 
broadcasts.  Before  starting 
his  vacation  last  Monday, 
Mr.  Kaltenborn  offered  lis- 
teners copies  of  his  Sunday 
afternoon  summary  (July 
27,  3:45  p.m.  EDT)  of  the 
Republican  and  Democratic 
meeting  in  Chicago.  More 
than  a  thousand  persons  have 
phoned,  wired  or  written, 
NBC  said  last  Tuesday.  While 
Mr.  Kaltenborn  vacations 
through  Sept.  12,  Richard 
Harkness  will  replace  him  on 
Pure  Oil  Time  (NBC  radio 
except  WNBC  New  York, 
Mon.-Fri.,  7-7:15  p.m.  EDT). 


air-casters 


Mr.  Warner 


CW.  DOEBLER.  promotion  man- 
#  ager  at  KMOX  St.  Louis,  to 
WBBM  Chicago,  in  same  canacity,  re- 
placing R.  DAVID  KIMBLE  who  re- 
signed to  join  BAB.  Mr.  Doebler  will 
be  succeeded  at  KMOX  by  JACK 
CURREY,  assistant  promotion  man- 
ager at  WBBM. 

WARREN  F.  WARNER,  program 
department 
manager,  WKRC 
Cincinnati,  to 
WTVN  (TV)  Co- 
lumbus, Ohio,  as 
program  director. 

WILLIAM  D. 
CLICK,  Cabell 
County  agriculture 
agent,  resigns  to 
join  WSAZ-AM-TV 
Huntington,  as  di- 
rector of  farm  pro- 
grams. 

VINCENT  PELLETIER,  NBC  radio 
announcer-actor,  to  narrate  RKO  fea- 
ture film  release,  "Under  the  Red 
Sea." 

WENDELL  NILES,  Hollywood  radio 
announcer,  assigned  role  in  RKO 
feature  film  release,  "The  Difference. " 

MILDRED  BAILEY  moves  daily 
Mildred  Bailey  Show  from  WCOP  to 
WLAW,  both  Boston. 

GENE  LAW,  production  facilities  de- 
partment of  KNBH  (TV)  Hollywood, 
promoted  to  stage  manager. 

PHIL  FORREST,  promotion  man- 
ager, WABB  Mobile,  Ala.,  named 
chairman  of  Christmas  activities  for 
1952  by  U.  S.  Junior  Chamber  of 
Commerce. 

THOMAS  HERMAN,  Hollywood  ra- 
dio-TV character  actor,  assigned 
role  in  Warner  Bros,  feature  film, 
"Stop,  You're  Killing  Me." 

SEYMOUR  KLATE,  director  of  pro- 
duction facilities  and  art  director, 
KTTV  (TV)  Hollywood,  to  KECA- 
-TV  Los  Angeles  as  art  director,  suc- 
ceeding HERBERT  O.  PHILLIPS, 
who  resigned  to  head  CBS  New  York 
art  department. 

LLOYD  G.  CHAPMAN  resigns  from 
sales  promotion  staff,  KDKA  Pitts- 
burgh, Pa.,  to  become  sales  promotion 
manager  of  General  Paper  Corp.,  that 
city. 
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JAMES  W.  EVANS,  advertising  and 
promotion  department,  General  Elec- 
tric Co.,  Bridgeport,  to  WNHC-TV 
New  Haven,  as  director  of  advertis- 
ing and  publicity. 

HUGO  BIRMINGHAM,  production  de- 
partment, WTMJ- 
TV  Milwaukee, 
promoted  to  pro- 
duction supervisor. 

ROB  JENKINS, 
WDOK  Cleveland 
a  d  formerly  with 
WXGI  Richmond, 
Va.,  to  W  J  E  L 
Springfield,  Ohio, 
as  program  direc- 
tor. DEE  MARLEN 
and  FETTYE  LUD- 
Mr.  Birmingham  WICK  to  latter 
station  in  traffic 
and  continuity,  respectively. 

JOHN  FACENDA,  staff  announcer. 
WIP  Philadelphia,  has  resigned  to 
begin  freelance  work. 

DICK  HOLT,  Northwest  Broadcast- 
ing School  graduate,  to  KCNO  Al- 
turus,  Calif,  as  ^nnouncer-operator. 
Other  students  and  stations  where 
they  are  now  located  are:  KEN 
BROOKS,  KYAK  Yakima,  Wash.; 
JOHN  NEUSCHWANDER,  KOOS 
Coos  Bay,  Ore.;  JIM  RUFUS,  KXLQ 
Bozeman,  Mont.;  JACK  HAMILTON, 
KWJJ  Portland,  Ore.;  DAVE  RIGGS, 
KNPT  Newport,  Ore. 

ROBERT  K.  WILLIAMS,  merchan- 
dising staff,  WLW 
Cincinnati,  ap- 
pointed merchan- 
dising director 
succeeding  the  late 
JACK  ZINSEL- 
MEIER. 

JUNE  WHITLEY, 

who  portrayed 
Margaret  Ander- 
son on  NBC  radio 
Father   Knows       Mr.  Williams 
Best,  assigned  role 

in  MGM  feature  film,  "A  Steak  for 
Connie." 

BILL  WILLIAMS,  announcer,  WHOS- 
AM-FM  Decatur,  Ala.,  appointed  pro- 
gram director. 

CURT  WHITCOMB,  announcer, 
WLXW  Carlisle,  Pa.,  to  WHGB  Har- 
risburg,  in  same  capacity. 

BARBARA  LEE,  continuity  writer, 
WHBF-TV  Rock  Island,  111.,  and 
Frank  P.  Klauda  will  be  married 
Aug.  23. 

BILL  LEYDEN,  disc  m.c,  KFWB  Hol- 
lywood, father  of  boy,  Christopher 
Patrick,  July  24. 

JOHNNY  WILHELM,  vocalist,  WHBF 
Rock  Island,  111.,  father  of  girl,  Carol 
Marie. 

ELBERT  WALKER,  program  man- 
ager, Don  Lee  TV,  Hollywood,  and 
NORMA  WEBB,  former  member  of 
network's  press  department,  were 
married  July  19. 

BOB  HICKS,  KLRA  Little  Rock, 
Ark.,  program  director,  father  of  boy, 
David  Conrad,  July  20. 

SHIRLEY  BEISTLE,  script  writer, 
WGAR  Cleveland's  Fairy  Tale  The- 
aire,  mother  of  boy,  Robert  Shipley. 


BARBARA  WHITMYRE,  music  libra- 
rian, WSYR  Syracuse,  and  CHARLIE 
FEATHERSTONE,  TV  director 
WSYR-TV,  have  announced  their  en- 
gagement. 

BUNNY  LEWBEL,  featured  on  DAN- 
NY THOMAS  segment  of  NBC-TV 
Colgate  Comedy  Hour,  assigned  role 
in  Paramount  Pictures  feature  film, 
"Road  to  Bali." 


Mauri  •  0  • 


A.  E.  POWLEY,  news  feature  editor, 
Canadian  Broadcasting  Corp.,  Toron- 
to, named  supervisor  of  special 
events. 

BOB  DuPUIS,  WWYO  Pinesville,  W. 
Va.,  promoted  to  assistant  news  di- 
rector. 


OPERATOR  COURSE 

Starts  in  N.  C.  Oct.  76 

FOUR-month  course  to  train  ra- 
dio-telephone operators,  sponsored 
by  the  North  Carolina  Assn.  of 
Broadcasters,  will  open  Oct.  16,  it 
was  announced  last  week. 

Students  will  undergo  classroom 
and  laboratory  instruction  in  radio 
electricity,  electrical  mathematics 
and  a  study  of  FCC  Rules  and  Reg- 
ulations. Those  who  complete  the 
course  will  have  acquired  sufficient 
technical  information  to  qualify 
for  a  first  class  Radio  Telephone 
Operators  license. 

The  course  is  an  outgrowth  of  a 
decision  made  more  than  a  year 
ago  by  the  NCAB.  At  that  time, 
NCAB  appointed  a  committee  to 
work  with  the  Extension  Div.  of 
North  Carolina  State  College  in 
order  to  develop  a  course  which 
would  train  men  and  women  for 
operator  licenses. 

Named  to  the  committee  were 
Robert  Wallace,  general  manager- 
chief  engineer,  WOHS  Shelby; 
Cecil  Hoskins,  general  and  pro- 
motion manager,  WWNC  Asheville, 
and  Earle  J.  Gluck,  president-gen- 
eral manager,  WSOC  Charlotte. 

This  committee,  working  with 
the  Extension  Div.,  has  forged  a 
plan  for  this  course  which  will  be 
operated  in  conjunction  with  the 
college's  Gaston  Technical  Insti- 
tute, Gastonia,  N.  C.  Further  in- 
formation may  be  obtained  from 
James  I.  Mason,  director,  Gaston 
Technical  Institute,  Box  975,  Gas- 
tonia, N.  C. 
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Point  IV  Interviews 

BROADCASTERS  in  the  San 
Francisco  Bay  area  will  be  able  to 
get  first-hand  reports  on  the  opera- 
tion of  the  United  States'  Point  IV 
program  from  foreign  delegates  to 
the  International  Conference  on 
Agricultural  and  Cooperative 
Credit.  The  conference  opens  Aug. 
4  at  the  U.  of  California,  Berkeley, 
and  will  continue  for  about  six 
weeks.  Interviews  may  be  arranged 
through  William  F.  Calkins,  public 
relations  officer,  U.  of  California, 
Berkeley. 
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HOW  TO  MAKE  A 
MARKET  SWITCH 
FOOD  BRANDS 

1.  Take  well-known  local  home  economist. 

2.  Add  unique  but  sound  cooking  show  format. 

3.  Mix  with  right  time  on  leading  TV  station. 

4.  Feature  product  you  want  to  put  at  top. 

Fortunately,  the  first  three  steps  have  already  been 
taken  for  you  in  these  eleven  markets.  Outstanding  hard- 
selling  cooking  programs  are  well-established  features 

ii  *u    tv/  *  *•       ■•  .    i  l.  WSB-TV  Atlanta 

on  all  the  TV  stations  listed  here. 

WBAL-TV   Baltimore 

Each  one  is  increasing  distribution  and  sales  for  a  WFAA-TV   Dallas 

select  list  of  sponsoring  brands.  Yet  there  is  room  for  KPRC-TV  Houston 

one  or  two  more  food  products  on  most  of  them.  „„.  .      .  . 

r  KHJ-TV  Los  Angeles 

Try  this  easy  successful  recipe  on  YOUR  brand  and  KSTP-TV  . .  .M'pTs-St.  Paul 

watch  markets  switch  to  it.  WSM-TV  Nashville 

WTAR-TV  Norfolk 

KPHO-TV   Phoenix 

WOAI-TV  San  Antonio 

KOTV  Tulsa 

i 

REPRESENTED  BY 

EDWARD  PETRY  &  CO.,  INC. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO  •  DALLAS 


florida 


THIS  

IS  ONLY 


HALF 


> 
> 


THE 


PICTURE 


The  complete  south  Florida  scene  shows  825,000 
permanent    year   'round     residents  spending 

$1,003,250, 000 

NOW  34th  among  the  nation's  major  markets, 

and  it's  growing . . .  growing . . .  growing . . ! 

IT'S  AN  AMAZING  SOUTH  FLORIDA  TV  SALES  STORY. 
CALL  YOUR  FREE  &  PETERS  COLONEL,  TODAY! 


CHflnnEL4.miAmi 
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FCC  Also  Adds  La.,  Tex.  Channels 


By  LARRY  CHRISTOPHER 

THREE  MORE  commercial  TV 
stations  were  authorized  by  FCC 
last  week — one  for  El  Paso,  Tex., 
and  two  for  Fort  Lauderdale,  Fla. 
— as  the  Commission  continued 
processing  applications  under  its 
temporary  processing  procedure 
and  city  priority  lists  [B»T,  May 
26].  Post-thaw  grants  now  total 
1 26,  including  four  for  noncom- 
mercial educational  stations  issued 
a  fortnight  ago  [B*T,  July  28]. 

In  other  actions,  the  Commission 
proposed  to  add  VHF  Channel  10 
to  Lafayette,  La.,  and  VHF  Chan- 
nel 6  to  Temple,  Tex.  The  Lafay- 
ette action  in  effect  stems  the  court 
appeal  of  KVOL  Lafayette  [B*T, 
June  16],  considered  in  the  Wash- 
ington radio  circles  as  a  prime  chal- 
lenge to  the  legality  of  the  Sixth 
Report  and  Order  which  finalized 
the  reallocation  of  TV  channels  fol- 
lowing the  3%  -year  freeze  [B*T, 
April  14]. 

FCC  also  announced  proposed 
channel  changes  for  San  Angelo, 
Tex.,  Baton  Rouge,  La.,  New 
Orleans  and  Mobile,  Ala.,  in  con- 
nection with  the  two  proposed 
channel  additions. 

Notifies  16  Applicants 

With  the  new  grants,  FCC  also 
notified  16  applicants  that  their 
station  bids  are  mutually  exclusive 
and  hence  comparative  hearings 
will  be  necessary.  The  cities  in- 
volved are  Mobile,  Evansville,  Ind., 
Chattanooga,  Tenn.,  and  Spokane, 
Wash.  A  total  of  85  applications 
have  now  been  designated  for  hear- 
ing or  slated  for  hearing. 

New  station  grants  were: 

El  Paso,  Tex. — Roderick  Broadcast- 
ing Co.  (KROD).  Granted  construc- 
tion permit  for  VHF  Channel  4,  effec- 
tive radiated  power  of  56  kw  visual 
and  28  kw  aural  and  antenna  height 
above  average  terrain  of  1,050  ft. 
Comrs.  E.  M.  Webster  (newly  re- 
turned from  London  telecommunica- 
tions mission)  and  Frieda  B.  Hen- 
nock  dissented  on  grounds  a  hearing 
should  have  been  specified  to  study 
financial  qualifications. 

Fort  Lauderdale,  Fla. — Gore  Pub. 
Co.  (WFTL).  Granted  CP  for  UHF 
Channel  23,  ERP  of  100  kw  visual 
and  56  kw  aural  and  antenna  270  ft. 

Fort  Lauderdale,  Fla. — Gerico  In- 
vestment Co.  (WBRD).  Granted  CP 
for  UHF  Channel  17,  ERP  of  18.5  kw 
visual  and  10.4  kw  aural  and  antenna 
420  ft. 

Notifications    of    necessity  for 


comparative  hearing  were  sent  to 
the  following: 

Mobile,  Ala. — Giddens  &  Rester 
(WKRG)  and  Mobile  Television  Corp., 
both  applicants  for  VHF  Channel  5 
there. 

Evansville,  Ind.  —  Trans  -  American 
Television  Corp.  and  Premier  Tele- 
vision Inc.,  both  seeking  UHF  Chan- 
nel 62. 

Evansville,  Ind.  —  South  Central 
Broadcasting  Corp.  (WIKY),  Evans- 
ville Television  Inc.  and  On  the  Air 
Inc.  (WGBF),  all  three  seeking  VHF 
Channel  7. 

Henderson,  Ky.,  and  Evansville,  Ind. 
— Tel-A-Ray  Enterprises  Inc.  and 
Ohio  Valley  Television  Co.  (WSON), 
both  Henderson,  and  W.  R.  Tulley, 
Evansville,  all  three  seeking  UHF 
Channel  50. 

Chattanooga,  Tenn.— WDOD  Broad- 
casting Corp.  (WDOD)  and  Mountain 
City  Television  Inc.  (WAPO),  both 
seeking  VHF  Channel  3. 


Chattanooga,  Tenn. — Tri-State  Tele- 
casting Corp.,  WDEF  Broadcasting 
Co.  (WDEF)  and  Southern  Television 
Inc.,  all  three  seeking  VHF  Channel 
12. 

Spokane,  Wash.  —  Louis  Wasmer 
(KSPO)  and  Television  Spokane  Inc., 
both  seeking  VHF  Channel  2. 

Other  television  and  allocation 
developments  last  week  included: 

#  Three  more  existing  stations 
— WSYR-TV  Syracuse,  WTAR-TV 
Norfolk  and  WNBK  (TV)  Cleve- 
land— were  granted  channel 
changes  to  conform  with  the  final 
allocation  of  the  Sixth  Report.  Of 
the  30  existing  stations  required  to 
change  frequency,  a  total  of  17 
now  has  been  approved. 

@  Chattanooga  TV  Inc. 
(WMFS),  UHF  Channel  49  appli- 
cant at  Chattanooga,  was  advised 


by  the  Commission  that  a  hearing 
will  be  required  upon  its  bid  unless 
"financial  questions  are  resolved." 
FCC  questioned  the  applicant's  "fi- 
nancial qualification  to  undertake 
the  construction  that  is  proposed." 

#  Another  applicant,  WKST 
Inc.  (WKST),  New  Castle,  Pa., 
seeking  UHF  Channel  45,  was  re- 
quested by  FCC  to  furnish  "addi- 
tional financial  information." 

@  U.  S.  State  Dept.  announced 
revision  of  its  agreement  with 
Mexico  on  border  TV  allocations, 
changing  the  power  limitation  on 
Channels  7-13  from  200  kw  to  325 
kw.  This  brings  the  agreement 
into  conformity  with  the  U.  S. 
standard  of  316  kw  for  those  chan- 
nels. Since  Mexico  does  not  use  the 
(Continued  on  page  68) 


NBC  OPTION  TIME  Affi|iqtes  *° Subm|t  p|qn 


NBC-TV  Affiliates  Assn.'s  formula 
for  network-station  compensation 
will  be  submitted  to  NBC  Presi- 
dent Joseph  H.  McConnell  and 
other  network  executives  Aug.  27. 

At  the  present  time,  NBC  is 
studying  the  details  of  the  com- 
pensation plan,  worked  out  two 
weeks  ago  at  a  meeting  of  28  af- 
filiates in  Cleveland  [B«T,  July 
28]. 

The  formula  calls  for  a  reduc- 
tion in  the  number  of  free  hours 
each  station  is  required  to  option 
to  the  network  as  the  amount  of 
time  the  network  sells  increases. 

The  present  standard  NBC-TV 
contract  affiliation  calls  for  the 
station  to  give  the  network  the 
first  24  hours  of  each  month  with- 
out payment.  The  station  gets 
33%%  of  the  network's  gross  in- 
cpme  for  each  succeeding  hour. 

As  finally  adopted  by  the  af- 
filiates organization,  the  plan  calls 
for  a  continuance  of  this  arrange- 
ment up  to  and  including  174  hours 
of  network  commercial  time. 
Thereafter,  for  each  additional  net- 
work commercial  hour,  the  sta- 
tion will  recapture  15  minutes  of 
network  option  time. 

Thus,  when  the  network  sells  96 
additional  hours — or  270  hours  per 
month — the  station  will  have  re- 
duced network  option  time  to  zero. 


In  this  sense,  some  affiliates  feel 
that  the  formula  could  be  described 
as  a  "volume  discount  plan  in 
reverse." 

Compensation  to  the  station 
would  continue  at  33x/3%  of  the 
gross  amount  collected  by  the  net- 
work from  the  advertiser. 

The  plan  was  worked  out  in  de- 
tail by  Raymond  Welpott,  WRGB 
(TV)  Schenectady.  His  work  won 
the  praise  of  those  attending  the 
Cleveland  meeting. 

Only  Drawback  Cited 

Only  drawback  found  in  the  plan, 
according  to  some  spokesmen  who 
were  not  fully  sold  on  its  merits, 
was  that  it  did  not  offer  any  in- 
crease in  existing  revenues  from 
the  network  for  stations  in  small 
markets.  It  was  felt  that  they 
might  never  be  bought  by  sufficient 
advertisers  to  gain  benefits  from 
the  sliding  scale  reducing  the  free 
time. 

Former  FCC  Chairman  Wayne 
Coy,  KOB-TV  Albuquerque,  made 
this  point,  it  was  reported. 

Altnough  it  had  been  planned  to 
form  a  new  committee  to  meet 
with  NBC  officials,  a  number  of 
representatives  at  the  Cleveland 
meeting  explained  that  they  were 
not  authorized  to  take  further 
steps  until  they  conferred  with  their 


management.  It  was  decided  sub- 
sequently that  the  meeting  with 
NBC  executives  would  be  open  to 
all  who  wished  to  join  Walter 
Damm,  WTMJ-TV  Milwaukee, 
chairman  of  the  affiliates  associa- 
tion; Clair  McCollough,  WGAL- 
TV  Lancaster  and  WDEL-TV 
Wilmington,  vice  chairman,  and 
Mr.  Welpott.  Mr.  Welpott  was 
scheduled  to  make  the  presenta- 
tion at  the  Aug.  27  meeting. 

The  feeling  among  those  who 
considered  the  plan  was  that  it  was 
the  most  equitable  method  to  over- 
come the  dissatisfaction  of  TV  af- 
filiates with  the  network's  present 
financial  arrangements.  These 
date  back  to  1949. 

NBC-TV  affiliates  first  publicly 
expressed  their  disappointment 
with  the  present  payment  plan  at 
a  meeting  called  by  Mr.  Damm  in 
Chicago  last  year  [B«T,  Oct.  22, 
1951].  The  subject  was  further 
discussed  at  the  Boca  Raton,  Fla., 
NBC  affiliates  convention  later  that 
year  [B»T,  Dec.  3,  1951]. 

Consensus  among  affiliates  was 
that  a  readjustment  in  payments 
should  take  place  because  (1)  there 
is  now  a  larger  number  of  inter- 
connected stations  on  the  network, 
(2)  network  rates  have  quadrupled 
since  1949,  and  (3)  commercial  pro- 

(Continued  on  page  88) 
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NEW  STATION  GRANTS 


television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  July  25  through  July  37 
Applications  filed  since  April  14 
New  Amended  VHF  UHF  Total  \ 

418  303  438  282  721 

f  Indicates  pre-thaw  application  re-filed.         J  One  applicant  did  not  specify  channel  number. 


*  Indicates  noncommercial  educational 
station  grant. 

FORT  LAUDERDALE,  Fla.— Gerico 
Investment  Co.  (WBRD),  UHF  Ch.  17 
(488-494  mc);  ERP  18.8  kw  visual,  11  kw 
aural;  antenna  height  above  average 
terrain  420  ft.,  above  ground  439  ft. 
Estimated  construction  cost  $252,900, 
first  year  operating  cost  $200,000,  rev- 
enue $200,000.  [For  details  about  ap- 
plicant, see  TV  Applications,  B.T, 
June  9.] 

FORT  LAUDERDALE,  Fla.  —  Gore 
Publishing  Co.   (WFTL),  UHF  Ch.  23 

(524-530  mc);  ERP  100  kw  visual,  56  kw 
aural;  antenna  height  above  average 
terrain  270  ft.,  above  ground  293  ft. 
Estimated  construction  cost  $311,100, 
first  year  operating  cost  $250,000,  reve- 
nue $200,000.  [For  details  about  appli- 
cant, see  TV  Application,  B.T,  July  7.] 

*  MANHATTAN,  Kan.— Kansas  State 
College  of  Agriculture  &  Applied  Sci- 
ence (KSAC),  VHF  Ch.  *8  (180-186  mc); 
ERP  52  kw  visual,  26  kw  aural;  antenna 
height  above  average  terrain  452  ft., 
above  ground  273  ft.  Estimated  con- 
struction cost  $362,624,  first  year  oper- 
ating cost  $332,800.  [For  details  about 
applicant,  see  TV  Applications,  B.T, 
July  7.] 

*  ALBANY,  N.  Y.— U.  of  the  State 
of  New  York,  UHF  Ch.  *17  (488-494 
mc),  ERP  205  kw  visual,  110  kw  aural; 
antenna  height  above  average  terrain 
1,410  ft.,  above  ground  541  ft.  Estimated 
construction  cost  $251,000.  [For  details 
about  applicant,  see  TV  Applications, 
B.T,  July  7.] 

*  BUFFALO,   N.   Y.— U.   of   State  Of 


MEREDITH  PUB. 

Files  Three  TV  Bids 

HOPING  for  approval  of  NBC's 
petition  to  allow  a  single  licensee 
to  operate  UHF  stations  over  and 
above  the  limit  of  five  TV  outlets 
now  allowed  by  FCC's  rules  [B»T, 
Jan.  7],  Meredith  Pub.  Co.  filed  for 
1  stations  number  four  and  five  last 
week  at  Minneapolis-St.  Paul  and 
Rochester  and  this  week  plans  to 
•  i    file  for  number  six  at  St.  Louis. 

Meredith  presently  owns  WHEN 
(TV)    Syracuse,  WOW  -  AM  -  TV 
Omaha  and  KPHO-AM-TV  Phoe- 
nix.   The    firm    publishes  Better 
!  I    Homes  and  Gardens. 

The     applications,  tendered 
through  Meredith  Engineering  Co., 
subsidiary  of  the  publishing  firm, 
I  request  VHF  Channel  11  at  Minne- 
apolis and   UHF   Channel  15  at 
Rochester.    The  St.  Louis  applica- 
tion will  request  VHF  Channel  4. 
jj      The  proposed   Minneapolis  sta- 
tion seeks  effective  radiated  power 
of   316   kw   visual    and  antenna 
height  above  average  terrain  of  470 
ft.    Estimated  construction  cost  is 
I   $732,000  and  first  year  operating 
cost  is  $511,000. 

The  proposed   Rochester  outlet 
I    requests  ERP  of  290  kw  visual  and 
antenna  435  ft.    Estimated  cost  is 
$571,000  and  first  year  operating 
.'  cost  about  $500,000. 

Meredith's  proposed  St.  Louis 
outlet  will  cost  somewhat  more 
than  the  Minneapolis  station,  ac- 
cording to  Andrew  G.  Haley, 
Washington  counsel  for  Meredith. 

NBC's  petition,  filed  earlier  this 
year  in  FCC's  long-pending  pro- 
posed rule-making  proceeding  re- 
f  specting  multiple  ownership  [B»T, 
Jan.  7],  asks  the  Commission  to 
amend  its  "five-to-a-customer"  rule 
to  allow  a  single  interest  to  own 
9  not  more  than  five  VHF  stations 
■with   no  maximum  limitation  on 
;  UHF     station     holdings.  NBC 
argued  that  the  problem  of  concen- 


New  York,  UHF  Ch.  23,  (524-530  mc), 
ERP  200  kw  visual,  100  kw  aural;  an- 
tenna height  above  average  terrain  647 
ft.,  above  ground  539  ft.  Estimated  con- 
struction cost  $251,500.  [For  details 
about  applicant,  see  TV  Applications, 
B.T,  July  7.] 

*  ROCHESTER,  N.  Y— U.  of  State  of 
New  York,  UHF  Ch.  21,  (512-518  mc), 
ERP  200  kw  visual,  100  kw  aural;  an- 
tenna height  above  average  terrain  721 
ft.,  above  ground  540  ft.  Estimated  con- 
struction cost  $251,500.  [For  details 
about  applicant,  see  TV  Applications, 
B.T,  July  7.] 

EL  PASO,  Tex.  —  Roderick  Bcstg. 
Corp.  (KROD),  VHF  Ch.  4  (66-72  mc), 
ERP  56.3  kw  visual,  28.1  kw  aural;  an- 
tenna height  above  average  terrain 
1,052  ft.,  above  ground  285  ft.  Estimated 
construction  cost  $336,400,  first  year 
operating  cost  $132,000,  revenue  $120,- 
000.  [For  details  about  applicant,  see 
TV  Applications.  B.T,  June  30.] 

CHANNEL  CHANGE  GRANTS 

WNBK  (TV)  Cleveland— From  Ch.  4 
to  Ch.  3,  ERP  from  15  kw  visual  and 
9  kw  aural  to  87  kw  visual  and  44  kw 
aural,  antenna  height  above  average 
terrain  from  619  ft.  to  1,040  ft.  Esti- 
mated cost  of  change  $785,000. 

WSYR-TV  Syracuse,  N.  Y.— From  Ch. 
5  to  Ch.  3,  ERP  from  23  kw  visual  and 
12.8  kw  aural  to  100  kw  visual  and  50 
kw  aural,  antenna  1,000  ft.  Estimated 
cost  $212,000. 

WTAR-TV  Norfolk,  Va.— From  Ch.  4 
to  Ch.  3,  ERP  from  24  kw  visual  and 
12  kw  aural  to  100  kw  visual  and  50  kw 
aural,  antenna  376  ft.  Estimated  cost 
'$200,000. 

HEARINGS 

FCC  on  July  31  notified  17  applicants 
for  TV  stations  that  their  applications 
are  mutually  exclusive  and  indicate 
necessity  for  hearing.  Two  applicants 
were  requested  to  furnish  additional 
financial  information  or  else  hearing 
would  be  necessary.  For  full  details, 
see  story,  page  55. 

APPLICATIONS 

(Listed  by  States) 

LOS  ANGELES,  Calif.— U.  of  South- 
ern California,  Allan  Hancock  Founda- 
tion; UHF  Ch.  28  (554-660  mc);  ERP 
45.6  kw  visual,  25.8  kw  aural;  antenna 
height  above  average  terrain  2,906  ft., 
above  ground  127  ft.  Estimated  con- 
struction cost  $150,000,  first  year  oper- 
ating cost  $195,000.  Post  Office  address: 
36th  and  University  Ave.,  Los  Angeles 
7.  Calif.  Studio  location:  to  be  deter- 
mined. Transmitter  location:  atop  Mt. 
Wilson.  Geographic  coordinates  34°  13' 
36"  N.  Lat.,  118°  03'  59"  W.  Long.  Trans- 
mitter DuMont,  antenna  GE.  Legal 
counsel  Haley  &  Doty,  Washington. 
Consulting  engineer  George  P.  Adair, 
Washington.  Allan  Hancock,  D.  B.  A., 
is  chairman  of  board  of  trustees  of  U. 
of  Southern  California  and  president 
of  Allan  Hancock  Foundation  for  Sci- 
entic   Research,    an   integral   part  of 


SACRAMENTO,  Calif.  —  Jack  O. 
Gross,  UHF  Ch.  46  (662-668  mc);  ERP 


tration  of  control,  should  it  arise, 
could  be  handled  on  a  case-to-case 
basis. 

FCC's  proposal  to  amend  its 
multiple  ownership  rules  to  set 
limits  of  holdings  for  AM  and  FM 
as  well  as  TV  was  first  issued  in 
August  1948.  Oral  argument  was 
held  in  January  1949.  No  further 
action  has  been  taken  by  the  Com- 
mission since  that  time. 


108.05  kw  visual,  54.02  kw  aural;  an- 
tenna height  above  average  terrain  336 
ft.,  above  ground  363  ft.  Estimated 
construction  cost  $288,200,  first  year 
operating  cost  $250,000,  revenue  $275,- 
000.  Post  Office  address:  1185  Novarra 
St.,  Sacramento.  Studio  and  transmit- 
ter location:  1080-1085  North  "B"  St. 
Geographic  coordinates  38°  35'  29"  N. 
Lat..  121°  29'  11"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel  John 
P.  Hearne.  Hollywood,  Calif.  Consult- 
ing engineer  Harry  R.  Lubcke,  Holly- 
wood, Calif.  Jack  O.  Gross,  applicant, 
is  former  owner  of  KFMB-AM-FM-TV 
San  Diego,  Calif. 

SANTA  BARBARA,  Calif.  Santa  Bar- 
bara Bcstg.  &  Television  Corp.,  VHF 

Ch.  3  (60-66  mc);  ERP  42.7  kw  visual, 
21.4  kw  aural;  antenna  height  above 
average  terrain  3,309  ft.,  above  ground 
158  ft.  Estimated  construction  cost 
$289,014,  first  year  operating  cost  $209,- 
154,  revenue  $241,200.  Post  Office  ad- 
dress: P.O..  Box  157,  Santa  Barbara. 
Studio  location:  To  be  determined. 
Transmitter  location:  San  Ynez  Peak. 
Geographic  coordinates:  34°  31'  36"  N. 
Lat.,  119°  58'  38"  W.  Long.  Transmit- 
ter RCA,  antenna  RCA.  Legal  counsel 
Kirkland,  Fleming,  Green,  Martin  & 
Ellis,  Washington.  Consulting  engineer 
Seymour  F.  Johnson,  Santa  Barbara. 
Principals  include  Chairman  of  Board 
Harry  C.  Butcher  (14%),  owner  of 
KIST  Santa  Barbara;  President  Colin 
M.  Selph  (22%),  vice  president  and 
general  manager  of  KDB  Santa  Barbara 
from  August,  1951,  to  July,  1952;  Vice 
President  and  Treasurer  Cecil  I.  Smith 
(12',),  resident  manager  of  Schwa  - 
bacher  &  Co.  (investment  bankers), 
Santa  Barbara;  Secretary  Alvin  C. 
Weingand  (4%),  president,  manager 
and  51%  owner  of  San  Ysidro  Ranch 
Corp.  (ranching  resort),  Santa  Barbara: 
Ronald  Colman  (10%),  vice  president 
and  49^  owner  of  San  Ysidro  Ranch 
Corp.,  owner  and  feature  player  of 
Halls  of  Ivy  (NBC  radio  program) 
and  independent  motion  picture  actor: 
C.  H.  Jackson  Jr.  (28%),  manager  and 
25%  owner  of  Petan  Co.  (ranching, 
real  estate  and  dairy),  Santa  Barbara, 
and  50%  owner  of  Teluride  Mines  Inc. 
(mining),  Nevada,  and  Arthur  F.  Mar- 
quette (10%),  50%  owner  of  Sherman 
&  Marquette  (advertising  agency), 
Chicago  and  New  York. 

STOCKTON,  Calif.  —  KXOB  Inc. 
(KXOB),  VHF  Ch.  13  (210-216  mc); 
ERP  229  kw  visual,  115  kw  aural);  an- 
tenna height  above  average  terrain  469 
ft.,  above  ground  504  ft.  Estimated 
construction  cost  $515,582,  first  year 
operating  cost  $400,000,  revenue  $430,000. 
Post  Office  address:  Hotel  Stockton, 
Stockton.  Studio  location:  Hotel  Stock- 
ton. Transmitter  location:  Rt.  99,  1 
mi.  North  of  Manteca.  Geographic 
coordinates  37°  49'  00"  N.  Lat.,  121°  12' 
54"  W.  Long.  Transmitter  GE,  antenna 
GE.  Legal  counsel  Fly,  Shuebruk  & 
Blume,  Washington.  Consulting  en- 
gineer Mcintosh  &  Inglis,  Washington. 
Principals  include  President  Clem  J. 
Randau  (54%),  Vice  President  Beatrice 
M.  Randau  (1%),  Secretary-Treasurer 
Sherrill  C.  Corwin  (15%),  Edward  G. 
Burke  Jr.  (15%)  and  Ralph  E.  Stolkin 
(15%). 

DENVER,  Col.— M  o  u  n  t  a  i  n  States 
Television  Co.,  UHF  Ch.  20  (506-512 
mc);  ERP  89.5  kw  visual,  44.7  kw  aural; 
antenna  height  above  average  terrain 
444  ft.,  above  ground  550  ft.  Estimated 
construction  cost  $323,400,  first  year  op- 
erating cost  $350,000,  revenue  $300,000. 
Post  Office  address:  1520  Clarkson  St., 
Denver.  Studio  and  transmitter  loca- 
tion: 1520  Clarkson  St.  Geographic 
coordinates:  39°  44'  25"  N.  Lat.,  104° 
58'  37"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Sher,  Op- 
penheimer  &  Harris,  Washington.  Con- 
sulting engineer  Robert  M.  Silliman, 
Washington.  Principals  include  Pres- 
ident Irving  L.  Jacobs   (33V3%),  50% 


owner  of  Mammouth  Sports  Garden 
Co.;  Vice  President  Sam  S.  Sigman 
(33i/3%),  50%  owner  of  the  K&B  Pack- 
ing Co.  (meat  packers);  and  Secretary- 
Treasurer  Morris  Sigman,  50%  owner 
of  K  &  B  Packing  Co.  (all  principals 
are  Denver  residents). 

ALBANY,  Ga.— Albany  Bcstg.  Co 
(WGPC),  VHF  Ch.  10  (192-198  mc); 
ERP  2.9  kw  visual,  1.5  kw  aural;  an- 
tenna height  above  average  terrain 
318  ft.,  above  ground  347  ft.  Estimated 
construction  cost  $112,457,  first  year  op- 
erating cost  $80,000,  revenue  $90,000. 
Post  Office  address:  New  Albany  Hotel, 
Albany.  Studio  and  transmitter  loca- 
tion: Pine  and  Jackson  Avenues.  Geo- 
graphic coordinates:  31°  34'  41"  N.  Lat., 
84°  09'  05"  W.  Long.  Transmitter  Du- 
Mont, antenna  GE.  Consulting  en- 
gineer Wayne  C.  McClung,  Atlanta, 
Ga.  Principals  include  partners  J.  W. 
Woodruff  (90^7)  and  J.  W.  Woodruff 
Jr.  (10%). 

SAVANNAH,  Ga.— Martin  &  Minard, 
VHF  Ch.  11  (198-204  mc);  ERP  11.5  kw 
visual,  5.7  kw  aural;  antenna  height 
above  average  terrain  347  ft.,  above 
ground  337  ft.  Estimated  construction 
cost  $149,777,  first  year  operating  cost 
$100,000,  revenue  $120,000.  Post  Office 
address:  16  East  Bryan  St.,  Savannah. 
Studio  and  transmitter  location:  212- 
214  E.  Jones  St.  Geographic  coordi- 
nates: 32°  04'  18"  N.  Lat.,  31°  05'  32" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  McKenna  &  Wil- 
kinson, Washington.  Consulting  engi- 
neer Russell  P.  May,  Washington.  Prin- 
cipals include  general  partners  Wil- 
lim  H.  Martin  (60%),  field  supervisor 
for  Woodmen  of  the  World  Life  Insur- 
ance Co.,  Denver,  and  J.  Gordon  Min- 
ard (40%),  owner  of  Minard  &  Co. 
(real  estate),  Savannah. 

PEORIA,  111. — TV  and  Radio  Peoria 
Inc.  (WPEO),  UHF  Ch.  19  (500-506  mc); 
ERP  92.6  kw  visual,  46.3  kw  aural;  an- 
tenna height  above  average  terrain 
318  ft.,  above  ground  293  ft.  Estimated 
construction  cost  $178,500,  first  year  op- 
erating cost  $105,000,  revenue  $130,000. 
Post  Office  address:  225  Main  St., 
Peoria.  Studio  and  transmitter  loca- 
tion: High  view  Road,  Fondulac  Town- 
ship. Geographic  coordinates:  40°  41' 
53"  N.  Lat.,  89°  31'  31"  W.  Long.  Trans- 
mitter DuMont,  antenna  RCA.  Con- 
sulting engineer  Lloyd  R.  Amoo,  Des 
Moines.  Principals  include  President 
William  E.  Ware  (28  4/7%),  Vice  Presi- 
dent Edward  E.  Haverstick  (14  2/7%), 
Secretary-Treasurer  E.  E.  Haverstick 
Jr.  (14  2/7%),  Dale  Livingston  (14  2/7%) 
and  Chairman  of  Board  Elwood  A. 
Rothaus  (28  4/7%). 

(Continued  on  page  58) 


CALL  ASSIGNMENTS 

FCC  assigned  the  following 
call  letters  to  TV  station  permit- 
tees: KDEN  (TV)  Denver,  Col. 
(Empire  Coil  Co.,  UHF  Ch.  26); 
KFEL-TV  Denver  (Eugene  P. 
O'Fallon  Inc.,  VHF  Ch.  2); 
W  I  C  C  -  TV  Bridgeport,  Conn. 
(Southern  Connecticut  &  Long 
Island  Television  Co.,  UHF  Ch. 
43);  WKNB-TV  New  Britain, 
Conn.  (The  New  Britain  Bcstg. 
Co.,  UHF  Ch.  30);  WWLP  (TV) 
Springfield,  Mass.  (Springfield 
Television  Bcstg.  Corp.,  UHF  Ch. 
61);  WFMJ-TV  Youngstown, 
Ohio  (The  Vindicator  Printing 
Co.,  UHF  Ch.  73);  KPTV  (TV) 
Portland,  Ore.  (Empire  Coil  Co., 
UHF  Ch.  27);  WNOW-TV  York, 
Pa.  (The  Helm  Coal  Co.,  UHF 
Ch.  49);  KTBC-TV  Austin,  Tex. 
(Texas  Bcstg.  Corp.,  VHF  Ch.  7); 
KHQ-TV  Spokane,  Wash.  (KHQ 
Inc.,  VHF  Ch.  6),  and  KXLY-TV 
Spokane  (KXLY-TV,  Ch.  4). 
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WHEN  television  promised  to  come  of  age,  National 
Brewing  Co.  of  Baltimore  decided  to  grow  with  it.  Video 
created  Mr.  Boh  and  Mr.  Pilsener,  National's  animated 
men.  It  also  created  new  markets  and  additional  sales 
for  its  Bohemian  and  Premium  beers.  National  attrib- 
utes its  success  to  television's  ability  to  humanize  the 
product  as  this  success  story  relates. 


MR.  BOH  AND  MR.  PILSENER 


NEARLY  a  year  before  Baltimore 
had  its  first  television  station,  Na- 
tional Brewing  Co.  decided  to  em- 
brace the  new  medium. 

That  was  in  1947. 

Now,  five  years  later,  this  large 
brewery  is  still  faithful  to  the  eye- 
and-ear  appeal  of  television,  hav- 
ing an  uninterrupted  and  expand- 
ing record  of  selective  video  buy- 
ing. 

Obviously  this  loyalty  is  due  to 
one  factor — television's  ability  to 
influence  a  large  audience. 

In  the  case  of  National  Brewing 
Co.,  headquartered  in  Baltimore, 
television  is  influencing  many  audi- 
ences in  the  eastern  portion  of  the 
country  plus  major  groups  in  Chi- 
cago and  on  the  West  Coast. 

Does  television  pay  ?  Norman  S. 
Almony,  National's  manager  of  ad- 
vertising and  sales  promotion,  is 
firmly  convinced  it  pays.  He  sum- 
marizes National's  convictions  in 
this  manner: 

"Sales  of  National  Bohemian  and 
National     Premium    beers  have 
steadily  increased 
;  ;s  our  television 
overage  has  in- 
creased, and  tele- 
vision   has  been 
rery  instrumental 
n   opening  new 
markets.  It  must 
be  remembered 
that  the  period  of 
our  greatest 
growth    and    ex-       „„      . , 
pansion  has  coin-       Mr-  Almony 
cided  with  the  period  in  which  our 
company  has  been  using  television 
as  a  selling  medium.   Our  experi- 
ence in  television  has  left  no  doubt 
as  to  its  effectiveness." 

Inherent  in  National's  TV  cam- 
paigns are  the  little  animated  men, 
Mr.  Boh  and  Mr.  Pilsener.  They 


are  symbolic  of  the  two  National 
brews — Bohemian  and  Premium 
(Pilsener).  The  story  of  their 
origin  is  told  by  David  Hale  Hal- 
pern,  vice  president  of  Owen  & 
Chappell,  New  York,  National's  ad- 
vertising agency. 

"For  many  years  prior  to  the  ad- 
vent of  television,"  said  Mr.  Hal- 
pern,  "there  had  appeared  on  all  the 
labels  of  National  Bohemian  Beer 
a  face  with  a  mustache  and  one  eye. 
Gradually,  through  the  years,  this 
face  was  used  in  other  media. 

"However,  it  was  not  until  televi-' 
sion  was  used  that  the  figure  be- 
came as  real  and  as  live  as  a  human 
being.  It  became  known  as  'Mr. 
Boh'  (a  contraction  of  the  word 
Bohemian).  He  was  given  a  voice 
and  became  an  animated  figure 
known  to  young  and  old  in  all  terri- 
tories where  National  Bohemian 
Beer  was  sold. 

"About  a  year-and-a-half  ago,  it 
was  felt  that  National  Premium 
Beer  should  also  have  a  trade  mark 
character  of  its  own.  Owen  & 
Chappell  created  the  figure  of  Mr. 
Pilsener.  Today  both  Mr.  Pilsener 
and  Mr.  Boh  have  captured  the  im- 
aginations of  the  public  in  news- 
papers, magazines,  outdoor,  radio 
and  television." 

That  emphasizes  a  trick  only 
television  can  perform  in  the  field 
of  major  advertising  media.  It's 
a  helpful  trick,  too — the  ability  to 
humanize  a  product  by  creating  tie- 
in  characters  that  can  be  both  seen 
and  heard. 

Perched  atop  a  fast-rising  sales 
peak,  National  is  able  to  look  back 
smugly  to  that  day  in  early  1947 
when  it  decided  to  pioneer  in  tele- 
vision advertising. 

As   National's   advertising  and 


sales  promotion  manager,  Mr.  Al- 
mony recalls  the  company's  en- 
trance into  TV  this  way: 

"We  entered  the  television  field 
in  October  1947,  on  the  opening 
day  of  Baltimore's  first  television 
station,  WMAR-TV,  undeterred 
by  limited  audiences  and  with  a 
firm  conviction  that  the  new, 
untried  medium  would  grow  rapid- 
ly. Initial  telecasts  were  confined 
to  such  varied  sporting  events  as 
football,  basketball,  wrestling,  ten- 
nis, polo  matches  and  the  rodeo." 

Was  National  justified  in  expect- 
ing quick  results? 

Mr.  Almony  answers  that  one 
with  emphasis: 

"The  effectiveness  of  television 
as  a  selling  force  became  apparent 
almost  at  once.  Realizing  that  we 
wished  to  reach  a  wider  audience 
than  those  who  followed  sports, 
however,  we  decided  to  explore 
other  entertainment  fields.  The 
show  selected  was  National  Ama- 
teur Time,  a  Saturday  night  fea- 
ture on  WMAR-TV  (7  p.m.),  and 
it  became  an  overnight  success." 

National  naturally  didn't  propose 
to  lose  its  standing  with  sports 
lovers.  This  audience  was  served 
with  Tuesday  evening  wrestling  on 
WMAR-TV.  The  bouts  are  also 
carried  by  WMAL-TV  Washington, 
which  picks  them  off  the  air. 

Television  was  working  out  nicely 
for  National,  as  one  experiment 
after  another  proved  successful. 

"Next,"  according  to  Mr.  Al- 
mony, "National  decided  to  pioneer 
in  the  field  of  afternoon  television, 
desiring  to  reach  and  appeal  to  a 
different  audience.  The  result  was 
the  origination  of  National  Sports 
Parade  starring  Bailey  Goss.  This 
was  predominantly  a  sports  show, 
with  variety  flavor." 

Up  to  last  January  the  program 


was  carried  also  by  WMAL-TV, 
picked  off  the  air. 

"In  the  evolutionary  process," 
Mr.  Almony  explained,  "the  variety 
motif  grew  in  importance.  The 
title  was  changed  to  The  National 
Revue,  with  Bailey  Goss  continu- 
ing as  m.  c.  The  Revue  is  telecast 
Monday  through  Friday  on 
WMAR-TV  5-6  p.m.,  and  4-6  p.m. 
on  Saturdays.  A  segment  is  de- 
voted to  sports." 

While  working  out  program  for- 
mats to  develop  a  broader  ap- 
p  e  a  1,  National 
also  bought  an- 
nounceme  nts 
around  its  ter- 
ritory with  em- 
phasis on  adja- 
cencies to  high- 
rated  programs. 
Latest  program- 
ming venture  is  a 
high  -  rating 
drama,  Front 
Mr.  Halpern  Page  Detective 
with  Edmund  Lowe. 

What  sort  of  an  audience  is 
reached  by  National's  TV  adver- 
tising? Here  is  Mr.  Almony's 
version : 

"In-  the  Baltimore  area,  with 
about  1%  million  population,  Na- 
tional's television  programs  are 
seen  by  approximately  905,000 
viewers  weekly  (American  Re- 
search Bureau,  March  ratings), 
with  330,000  viewing  National  Re- 
vue, 255,000  viewing  wrestling, 
150,000  viewing  Front  Page  Detec- 
tive and  170,000  viewing  National 
Amateur  Time.  In  addition  to  the 
above,  National's  sales  story  is  seen 
and  heard  by  thousands  of  addi- 
tional televiewers  through  spot  an- 
nouncements on  all  three  Baltimore 

(Continued  on  page  62) 
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Television  Grants  and  Applications 

(Continued  from  page  56) 


SPRINGFIELD,  III.— Great  Plains 
Television  Properties  Inc.,  UHF  Ch.  20 
(506-512  mc);  ERP  18  kw  visual,  10  kw 
aural:  antenna  height  above  average 
terrain  335  ft.,  above  ground  355  ft. 
Estimated  construction  cost  $214,900, 
first  year  operating  cost  $125,000,  rev- 
enue $125,000.  Post  Office  address: 
United  States  Corporation  Co.  of  Illi- 
nois, 33  North  LaSalle  St.,  Chicago  2, 
111.  Studio  location:  to  be  determined. 
Transmitter  location:  one  mile  SE  of 
Springfield.  Geographic  coordinates  39° 
46'  13.5"  N.  Lat.,  89°  36'  45.5"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  McKenna  &  Wilkinson, 
Washington.  Consulting  engineer  Jan- 
sky  &  Bailey,  Washington.  Principals 
include  President  and  Secretarv  Her- 
bert Scheftel,  Treasurer  Alfred  G.  Bur- 
ger and  Stuart  S.  Scheftel.  Sole  owner 
of  applicant  is  Transcontinental  Prop- 
erties Inc.  (real  estate),  New  York,  in 
which  Messrs.  Scheftel  and  Burger 
each  have  25%  interest. 

INDIANAPOLIS,  Ind.— Crosley  Bcstg. 
Corp.,  VHF  Ch.  8  (180-186  mc);  ERP 
28.3  kw  visual,  13.2  kw  aural;  antenna 
height  above  average  terrain  425  ft., 
above  ground  436  ft.  Estimated  con- 
struction cost  $287,580,  first  year  oper- 
ating cost  $1,000,000,  revenue  $500,000. 
Post  Office  address:  140  W.  9th  St., 
Cincinnati.  Studio  location:  to  be  de- 
termined. Transmitter  location:  North 
side  of  East  62nd  St.,  0.5  mi.  East  of 
Allisonville  Rd.  Geographic  coordinates 
39°  52'  13"  N.  Lat.,  86°  05'  13"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Hogan  &  Hartson,  Washington, 
D.  C.  Principals  include  Chairman  of 
the  Board  James  D.  Shouse,  President 
R.  E.  Dunville,  Vice  President  and 
Treasurer  K.  T.  Murphy  and  Secretary 
R.  S.  Pruit.  Applicant  is  licensee  of 
WLW  Cincinnati  and  WINS  New  York, 
WLWT  (TV)  Cincinnati,  WLWD  (TV) 
Dayton  and  WLWC  (TV)  Columbus. 
Avco  Manufacturing  Corp,  (Crosley 
&  Bendix  appliances,  Carrollton  Furni- 
ture, etc.)  owns  100%  of  applicant. 

BATON  BOUGE,  La.— Capital  Tele- 
vision &  Bcstg.  Co.,  UHF  Ch.  40  (626- 
632  mc);  ERP  290  kw  visual,  151  kw 
aural;  antenna  height  above  average 
terrain  339.5  ft.,  above  ground  341  ft. 
Estimated  construction  cost  $267,885, 
first  year  operating  cost  $150,000,  rev- 
enue $170,000.  Post  Office  address:  204 
W.  6th  St.,  Erie.  Studio  and  transmitter 
location:  1625  Scenic  Highway.  Geo- 
graphic coordinates  30°  27'  45"  N.  Lat., 
91°  10'  15"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Haley  and 
Doty,  Washington.  Consulting  engineer 
William  L.  Foss  Inc.,  Washington.  Prin- 
cipals include  equal  y3  partners:  John 
W.  English,  secretary  and  14.8%  owner 
of  the  Erie  Television  Corp.,  applicant 
for  TV  station  in  Erie,  Pa.,  partner  in 
English,  Gilson,  Baker  &  Bowler  (law 
firm)  and  director  and  minority  stock- 
holder in  First  National  Bank,  Erie, 
Erie  Coach  Co.  (bus  lines),  and  others; 
James  B.  Donovan,  member  of  Watters 
&  Donovan,  New  York  and  Washington 
law  firm,  and  James  R.  McBrier,  pres- 
ident of  Trask,  Prescott  &  Richardson, 
(department  store),  treasurer  of  Pen- 
insula Realty  Co.,  and  director  of  First 
National  Bank  of  Erie. 

BOGALUSA,  La.  —  Miss-Lou  Inc. 
(WIKC),  UHF  Ch.  39  (620-626  mc):  ERP 
19  kw  visual,  9.5  kw  aural;  antenna 
height  above  average  terrain  385  ft., 
above  ground  391  ft.  Estimated  con- 
struction cost  $160,701,  first  year  oper- 
ating cost  $70,000,  revenue  $55,000.  Post 
Office  address:  P.O.  Box  228,  Bogalusa. 
Studio  location:  to  be  determined. 
Transmitter  location:  State  Rt.  35.  Geo- 
graphic coordinates  30°  48'  52"  N.  Lat., 
89°  54'  06"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  B.  D. 
Talley  Jr.,  Bogalusa.  Consulting  engi- 
neer A.  D.  Ring  &  Co.,  Washington. 
Principals  include  President  I.  K.  Cor- 
ken  Jr.  (50%),  Vice  President  H.  R. 
Houser  (20%)  and  Secretary-Treasurer 
B.  D.  Talley  Jr.  (30%). 

BALTIMORE,  Md.  —  The  Baltimore 
Radio  Show  Inc.  (WFBR)  (Modification 
of  application),  UHF  Ch.  18  (494-500 
mc);  ERP  198  kw  visual,  99  kw  aural; 
antenna  height  above  average  terrain 
507  ft.,  above  ground  338  ft.  [For  earlier 
application,  see  B.T,  July  21.] 

BALTIMORE,  Md.— WITH-TV  Inc. 
(WITH),  UHF  Ch.  18  (494-500  mc); 
ERP  224  kw  visual,  112  kw  aural;  an- 
tenna height  above  average  terrain 
713  ft.,  above  ground  545  ft.  Estimated 
construction  cost  $398,500,  first  year  op- 
erating cost  $250,000,  revenue  $200,000. 
Post  Office  address:  7  East  Lexington 
St.,  Baltimore.  Studio  location  7  East 
Lexington   St.     Transmitter  location: 
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South  side  of  Edmondson  Ave.  Ex- 
tended between  Ingleside  and  Winters 
Land.  Geographic  coordinates:  39°  17' 
05"  N.  Lat.,  76°  44'  20"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal 
counsel  Arnold,  Fortas  &  Porter,  Wash- 
ington. Consulting  engineer  Jansky  & 
Bailey,  Washington.  The  Maryland 
Bcstg.  Co.,  licensee  of  WITH-AM-FM 
Baltimore,  owns  100%  of  applicant. 
Principals  include  President  Thomas  G. 
Tinsley  Jr.  (14%),  Vice  President 
Robert  C.  Embry,  Louise  McClure 
Tinsley  (life  tenant  under  the  will  of 
Robert  C.  Embry)  (70.4%),  Secretary- 
Treasurer  Louise  McClure  Tinsley 
(2%),  and  the  Girard  Trust  Co.  of 
Philadelphia  (14%). 

t  FALL  RIVER,  Mass. — New  England 
Television  Co.  (Modification  of  applica- 
tion), UHF  Ch.  46  (662-668  mc);  ERP 
20.2  kw  visual,  10.1  kw  aural;  antenna 
height  above  average  terrain  397  ft., 
above  ground  189  ft.  [For  earlier  ap- 
plication, see  B.T,  July  21.] 

BATTLE  CREEK,  Mich.— Booth  Radio 
&  Television  Stations  Inc.,  UHF  Ch.  64 
(770-776  mc);  ERP  26  kw  visual,  13  kw 
aural;  antenna  height  above  average 
terrain  228  ft.,  above  ground  317  ft. 
Estimated  construction  cost  $167,500, 
first  year  operating  cost  $165,000,  rev- 
enue $165,000.  Post  Office  address:  700 
Buhl  Bldg.,  Detroit.  Studio  location: 
to  be  determined.  Transmitter  location: 
Wolverine  Tower.  Geographic  coordi- 
nates 42°  19'  18"  N.  Lat.,  85°  11'  03"  W. 
Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  W.  T.  Pierson, 
Washington.  Principals  include  Pres- 
ident and  Treasurer  John  L.  Booth 
(84.3%),  Secretary  Edwin  E.  Nyy,  Mrs. 
John  L.  Booth  (9.4%)  and  John  L. 
Booth  II  (6.3%).  Applicant  is  licensee 
of  WJLB  Detroit,  WBBC  Flint,  Mich., 
and  WSGW  Saginaw,  Mich. 

BATTLE  CREEK,  Mich.  —Michigan 
Bcstg.  Co.  (WBCK),  UHF  Ch.  58  (734- 
740  mc);  ERP  18.63  kw  visual,  9.31  kw 
aural;  antenna  height  above  average 
terrain  479  ft.,  above  ground  454  ft. 
Estimated  construction  cost  $161,000, 
first  year  operating  cost  $120,000,  reve- 
nue $135,000.  Post  Office  address:  402 
Security  National  Bank  Bldg.  Studio 
location:  402  Security  National  Bank 
Bldg.  Transmitter  location:  0.9  mi.  E 
of  Riverside  Drive.  Geographic  co- 
ordinates: 42°  17'  40"  N.  Lat.,  85°  11'  00" 
W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Guilford  Jameson, 
Washington.  Consulting  engineer  Kear 
&  Kennedy,  Washington.  Principals 
include  President  Robert  H.  Holmes 
(50%)  and  Secretary  Treasurer  David 
N.  Holmes  (50%). 

GRAND  RAPIDS,  Mich— Music  Bcstg. 
Co.  (WGRD),  UHF  Ch.  23  (524-530  mc); 
ERP  213  kw  visual,  106  kw  aural;  an- 
tenna height  above  average  terrain  461 
ft.,  above  ground  430  ft.  Estimated 
construction  cost  $384,685,  first  year 
operating  cost  $416,800,  revenue  $397,- 
406.  Post  Office  address  35  Lafayette 
St.  N.E.,  Grand  Rapids.  Transmitter 
location  Plymouth  at  Leonard  St.  N.E. 
Geographic  coordinates  42°  59'  14"  N. 
Lat.,  85°  37'  26"  W.  Long.  Transmitter 
RCA,    antenna    RCA.    Legal  counsel 


Cohn  &  Marks,  Washington.  Consult- 
ing engineer  Commercial  Radio  Equip- 
ment Co.,  Washington.  Principals  in- 
clude President  and  Treasurer  Paul  F. 
Eichhorn  (9.28%),  Vice  President  Carl 
H.  Runciman  (15.14%),  Secretary  Carl 
J.  Riddering  (9.6%),  Assistant  Sec- 
retary-Treasurer Richard  Groenvelt 
(4.64%),  Wayne  H.  Young  (10.49%), 
Frank  Bowers  (14.92%),  Robert  Hooker 
(5.85%),  Robert  and  Dorothy  C.  Hooker 
(4.64%),  Allen  E.  McGraw  (10.86%), 
Marjorie  K.  McGraw  (8.28%),  Wayne 
H.  and  Vesta  B.  Hudson  (4.64%)  and 
Roy  Datema  (1.62%). 

MINNEAPOLIS,  Minn.— Meredith  En- 
gineering Co.,  VHF  Ch.  11  (198-204  mc); 
ERP  316  kw  visual,  167.1  kw  aural;  an- 
tenna height  above  average  terrain  470 
ft.,  above  ground  601  ft.  Estimated  con- 
struction cost  $732,000,  first  year  oper- 
ating cost  $511,000,  revenue  $475,000. 
Post  Office  address  1716  Locust  St.,  Des 
Moines,  Iowa.  Studio  location  to  be 
determined.  Transmitter  location  Fo- 
shay  Tower,  9th  St.  and  Marquette 
Ave.  Geographic  coordinates  44°  58'  28" 
N.  Lat.,  93°  16'  10"  W.  Long.  Trans- 
mitter RCA,  antenna  RCA.  Legal  coun- 
sel Haley  &  Doty,  Washington.  Con- 
sulting engineer  George  P.  Adair, 
Washington.  Sole  owner  is  Meredith 
Publishing  Co.,  Des  Moines,  publisher 
of  Better  Homes  &  Gardens  major 
portion  of  stock  is  owned  by  wife  and 
descendants  of  E.  T.  Meredith  Sr., 
founder  of  company;  Edna  E.  Meredith, 
widow  of  E.  T.  Meredith,  10.02%;  Ed- 
win T.  Meredith  Jr.,  president  of  com- 
pany and  son  of  founder,  16.59%;  Mil- 
dred M.  Bohen,  secretary-treasurer  and 
daughter  of  founder,  16.59%;  about  37% 
is  held  in  trust,  and  remaining  20%  is 
held  by  general  public.  Applicant  is 
licensee  of  WHEN  (TV)  Syracuse, 
N.  Y.,  WOW-AM-TV  Omaha,  Neb., 
and  KPHO-AM-TV  Phoenix,  Ariz.  Ap- 
plicant is  applying  for  new  TV  sta- 
tions for  Rochester,  N.  Y.,  and  St. 
Louis,  Mo. 

SPRINGFIELD,  Mo.  —  Independent 
Bcstg.  Co.  (KTTS),  VHF  Ch.  10  (192- 
198  mc);  ERP  12.7  kw  visual,  6.3  kw 
aural;  antenna  height  above  average 
terrain  262  ft.,  above  ground  231  ft. 
Estimated  construction  cost  $175,000, 
first  year  operating  cost  $180,000,  reve- 
nue $175,000.  Post  Office  address: 
Chamber  of  Commerce  Bldg.,  Spring- 
field. Studio  and  transmitter  location: 
Walnut  and  Jefferson  Streets.  Geo- 
graphic coordinates:  37°  12'  26"  N.  Lat., 
93°  17'  25"  W.  Long.  Transmitter  RCA, 
antenna  RCA.  Legal  counsel  Dempsey 
&  Koplovitz,  Washington.  Consulting 
engineer  James  C.  McNary,  Washing- 
ton. Principals  include  President  J.  H. 
G.  Cooper  (61%),  Vice  President-Treas- 
urer Frank  Sedgwick  (5%),  Vice  Presi- 
dent G.  Pearson  Ward  (8.8%),  and  Sec- 
retary Irving  W.  Schwab  (14.6%). 

ST.  LOUIS,  Mo.  —  Broadcast  House 
Inc.  UHF  Ch.  36  (602-608  mc);  ERP  284.2 
kw  visual,  148.6  kw  aural;  antenna 
height  above  average  terrain  317  ft., 
above  ground  398  ft.  Estimated  con- 
struction cost  $350,000  first  year  oper- 
ating cost  $260,000,  revenue  $240,000. 
Post  Office  address  319  North  Fourth 
St.,  St.  Louis.  Studio  location  999  South 
6th  St.  Transmitter  location  6  North 
7th  St.  Geographic  coordinates  38°  36' 
52"  N.  Lat.,  90°  10'  17"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel 
Lucien  Hilmer,  Washington.  Consult- 
ing engineer  George  P.  Adair,  Wash- 
ington.   Principals    include  President 


CONGRATULATIONS  go  from  Norman  Gittleson  (r),  WJAR-TV  Providence, 
R.  !.,  program  and  sales  manager,  to  Mayor  Waiter  H.  Reynolds  (I)  and  Horry 
Pinkerson,  general  chairman  of  the  mayor's  Traffic  Safety  Committee,  which 
earned  the  city  four  safety  awards  for  its  work.  The  committee  carries  a 
weekly  program  over  WJAR-TV,  which  also  televised  the  awards  presentation. 


William  E.  Ware,  president  and  24.9% 
owner  of  KSTL  St.  Louis,  28%  owner  of 
Television  &  Radio  Peoria  Inc.,  appli- 
cant for  TV  station  in  Peoria,  and  sole 
owner  of  WPEO  Peoria;  Vice  President 
Oscar  D.  Guth  (15.6%),  treasurer  and 
16%  owner  of  Edwin  F.  Guth  Co. 
lighting  fixture  mfrs.),  vice  president 
and  16%  owner  of  St.  Louis  Brass  Mfg. 
Co.  and  interested  in  real  estate  hold- 
ing operations;  Secretary  William  H. 
Biggs  (25%),  Vs  partner  in  Biggs,  Cur- 
tis, Biggs  &  Crossen  (law  firm);  Treas- 
urer Edward  E.  Haverstick  Jr.,  treas- 
urer and  17.7%  owner  of  KSTL,  14% 
owner  of  WPEO  and  \\  partner  in 
Smith,  Moore  &  Co.  (investment  brok- 
ers, and  Albert  G.  Blanke  Jr.  (23.4%), 
small  private  investments  in  securities 
and  oil  properties.  Ray  Roberts  Inc., 
gas  appliance  jobbers,  has  15.6%  in- 
terest in  applicant. 

f  BUTTE,  Mont.— Copper  Bcstg.  Co. 
(KOPR)  VHF  Ch.  4  (66-72  mc);  ERP 
14.1  kw  visual,  7.05  k  waural;  antenna 
height  above  average  terrain  347  ft., 
above  ground  300  ft.  Estimated  con- 
struction cost  $102,462,  first  year  oper- 
ating cost  $100,000,  revenue  $135,000. 
Post  Office  address  Hotel  Finlen,  Butte 
Studio  and  transmitter  location  Beef 
Trail  Rd.  Geographic  coordinates  45° 
55'  30"  N.  Lat.,  118°  34'  18"  W.  Long. 
Transmitter  composite,  antenna  RCA. 
Legal  counsel  John  H.  Midlen,  Wash- 
ington. Consulting  engineer  Grant  R. 
Wrathall.  Aptos,  Calif.  Principals  in- 
clude President  Frank  C.  Carman 
(16.74%),  Vice  President  Ed  Cooney 
(10%),  Secretary  Robert  D.  Corette 
(10.5%),  Treasurer  David  G.  Smith 
(16.75%)  and  Grant  R.  Wrathall 
(16.75%). 

NEW  BRUNSWICK,  N.  J.— State  of 
New  Jersey,  UHF  Ch.  *19  (500-506mc); 
ERP  105.2  kw  visual,  52.6  kw  aural; 
antenna  height  above  average  terrain 
782  ft.,  above  ground  461  ft.  Construc- 
tion cost,  first  year  operating  cost  and 
revenue  not  estimated.  Post  Office 
address  State  House,  Trenton.  Studio 
location  College  Heights,  Rutgers  U. 
Transmitter  location  Washington  Rock. 
Geographic  coordinates  40°  36'  49"  N. 
Lat.,  74°  28'  31"  W.  Long.  Transmitter 
DuMont,  antenna  RCA,  Studio  equip- 
ment DuMont.  Legal  counsel  Attorney 
General  of  New  Jersey,  Trenton.  Con- 
sulting engineer  Paul  Godley  Co.,  Up- 
per Montclair,  N.  J.  Projected  educa- 
tional station  will  be  under  supervision 
of  Chester  Robbins,  Acting  Commis- 
sioner of  Education  of  New  Jersey. 

BINGHAMTON,   N.    Y.  —  The    U.  of 

the  State  of  New  York,  UHF  Ch.  *46 
(662-668  mc);  ERP  198  kw  visual,  105 
kw  aural;  antenna  height  above  aver- 
age terrain  551  ft.,  above  ground  531 
ft.  Estimated  construction  cost  $251,- 
500.  Post  Office  address:  State  Educa- 
tion Dept.,  Albany,  N.  Y.  Studio  loca- 
tion: 31  Main  Street.  Transmitter  loca- 
tion on  grounds  of  state  Veterans  Hos- 
pital on  eastern  edge  of  Binghamton. 
Geographic  coordinates:  42°  06'  46"  N. 
Lat.,  75°  52'  01"  W.  Long.  Transmitter 
GE,  antenna  GE.  Legal  counsel  Fischer, 
Willis  &  Panzer,  Washington.  Con- 
sulting engineer  Francis  E.  Almstead, 
Albany,  N.  Y.  Principals  include  the 
Regents  and  Commissioner  of  Educa- 
tion of  the  State  of  New  York. 

ENDICOTT,  N.  Y. — Ottaway  Stations 
Inc.  (WENE)  UHF  Ch.  40  (626-632  mc); 
ERP  80.7  kw  visual,  45.7  kw  aural;  an- 
tenna height  above  average  terrain  897 
ft.,  above  ground  542'  ft.  Estimated  con- 
struction cost  $255,733,  first  year  oper- 
ating cost  $193,939,  revenue  $215,000. 
Post  Office  address  909  East  Main  St., 
Endicott.  Studio  location  909  East  Main 
St.  Transmitter  location  Fuller  Hollow 
Rd.  Geographic  coordinates  42°  04'  26" 
N.  Lat.,  75°  58'  31"  W.  Long.  Transmit- 
ter DuMont,  antenna  RCA.  Legal  coun- 
sel Loucks,  Zias,  Young  &  Jansky, 
Washington.  Consulting  engineer  Mil- 
lard M.  Garrison,  Washington.  Princi- 
pals include  President  James  H.  Otta- 
way (40%),  Vice  Presidents  Byron  E. 
French  and  Eugene  J.  Brown,  Secre- 
tary Ruth  B.  Ottaway  (30%),  Treasurer 
Francis  H.  Brinkley  and  Ruth  O.  Soko- 
loff  (30%). 

ITHACA,  N.  Y.— U.  of  the  State  of 
New  York,  UHF  Ch.  *14  (  470-476  mc); 
ERP  202.5  kw  visual,  105  kw  aural; 
antenna  height  above  average  terrain 
1,313  ft.,  above  ground  543  ft.  Esti- 
mated construction  cost  $251,500.  Post 
Office  address:  State  Education  Dept., 
Albany,  N.  Y.  Studio  location:  State 
College  of  Agriculture.  Transmitter 
location:  Conn.  Hill,  10  mi.  SW  of 
Ithaca.  Geograohic  coordinates:  42°  23' 
12"  N.  Lat.,  76°"40'  10"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  counsel 
Fischer,  Willis  &  Panzer,  Washington. 
Consulting  engineer  Francis  E.  Alm- 
stead, Albany,  N.  Y.  Principals  include 
the  Regents  and  Commissioner  of  Edu- 
cation of  the  State  of  New  York. 

(Continued  on  -page  89) 
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ANTI-TRUST  SUIT         NARTB'  Hollywood  Silent 


DESPITE  an  undercurrent  of  fev- 
•  erish  activity,  most  parties  affected 
.by  the   Dept.   of  Justice  suit  to 
force    release    of    16mm  feature 
films  to  television  had  adopted  a 
J  "no  comment"  policy  last  week. 

The  suit,  filed  July  22  in  Los 
Angeles,  charges  12  motion  picture 
.  producing  and  exhibiting  firms 
with  conspiracy  to  restrain  inter- 
state commerce  in  16mm  feature 
<  films  in  violation  of  the  Sherman 
Act  [B«T,  July  28]. 

The  suit  also  asks  the  court  to 
direct  each  defendant  to  grant  un- 
s  restricted  licenses  for  the  exhibi- 
tion, including  telecasting,  of  such 
feature  films. 

Would  Open  New  Vistas 

j  If  the  Dept.  of  Justice  is  success- 
i  ful,  new  vistas  of  film  program- 
;  ming  would  be  opened  to  telecast- 
i  ers  throughout  the  nation. 

It  is  believed  there  is  a  backlog 
;  of   some   5,000   feature   films  of 
:  16mm  width,  of  which  as  many 
as   2,000   would   be   suitable  for 
;  video,  the  remaining  3,000  being 
out-dated. 

In  New  York,  television  station 
and    network    executives  weren't 
talking.    Many  felt  any  comment 
forthcoming  should  be  issued  by 
'  NARTB.  In  Washington,  NARTB 
i  politely  said  it  had  no  comment. 

In  Chicago,  Zenith  Radio  Corp., 
!  whose  pay-as-you-see  Phonevision 
would  be  affected,  was  noncommit- 
|  tal. 

In  Hollywood  and  New  York, 
picture  producers  and  exhibitors 
maintained  a  stern  "no  comment" 
policy.  Disappearing  behind  closed 
doors  to .  map  out  strategy,  film 

PALSY  DRIVE 

WOAI  TV  Raises  $73,414 

WOAI-TV  San  Antonio  raised  $73,- 
414  for  the  United  Cerebral  Palsy 
Fund  by  a  16%-hour  telethon 
which  featured  Dagmar,  Penny 
Singleton  and  Walter  O'Keefe. 

In  addition  to  donating  the  time 
and  station  facilities,  WOAI-TV's 
management  contributed  $1,000  to 
the  fund.  From  KEYL  (TV)  San 
Antonio  came  $61,  contributed  by 
the  technical  and  production  staff. 

More  than  $15,000  in  merchan- 
dise was  given  by  local  merchants 
as  prizes.  Based  on  the  $73,414 
estimate,  WOAI-TV  officials  fig- 
ured returns  at  a  little  better  than 
90  cents  per  TV  home  in  the  area. 

WOAI  -  TV's  Bill  Shomette 
emceed  the  entire  shew  which  ran 
through  30  acts.  He  was  assisted 
by  Nick  Paul,  Perry  Dickey  and 
Dave  Hubbard.  Ed  Hyman  helped 
produce  the  show. 

Stephen  L.  Lucas,  assistant  di- 
rector, UCP  Assn.,  commented, 
"The  San  Antonio  telethon,  per 
capita  and  per  number  of  sets,  has 
been  the  most  successful  show  we 
have  had  during  1952.  That's  from 
two  angles:  A — financial  returns, 
and  B — entertainment  value." 


executives  said  they  would  do  their 
talking  in  court. 

Arthur  Levey,  president  of 
Skiatron  Electronics  &  Television 
Corp.,  sponsors  of  a  subscription 
video  system,  however,  recognized 
an  ally  in  the  initiator  of  the  gov- 
ernment suit  and  was  willing  to 
talk  about  it. 

"If  the  government  succeeds  in 
forcing  the  major  motion  picture 
companies  to  sell  their  films  to 
television,  subscription  TV  will  be 
the  only  practical  method  of  bridg- 
ing the  inevitable  economic  gap," 
Mr.  Levey  said. 

"Justice  Dept.  efforts  to  compel 
film  distributors  to  make  16mm 
versions  of  their  feature  pictures 
available  to  television  inevitably 
will  strengthen  the  position  of  sub- 
scriber-vision and  may  hasten  its 
introduction  to  the  public,"  Mr. 
Levey  added. 

"Even  if  the  government  wins 
its  case  and  the  movie  firms  offer 
their  pictures  for  sale,"  he  said 
"the  question  still  remains:  'Who 
can  afford  this  celluloid  bounty?' 
The  picture  people  will  undoubted- 
ly put  a  stiff  price  on  their  product, 
and  justly  so.  Neither  the  spon- 
sors, nor  the  networks,  nor  the 
individual  stations  will  be  able  to 
meet  it. 

Levey  Notes  Subscription  TV 

"Only  through  subscription  TV, 
which  transfers  the  box  office 
directly  and  effectively  to  the  liv- 
ing room,  will  television  be  able 
to  afford  Hollywood's  better  films 
and  at  the  same  time  create  a  new 
era  of  prosperity  for  both  indus- 
tries," Mr.  Levey  concluded. 

Spokesmen  for  two  large  inde- 
pendent TV  film  production  com- 
panies in  New  York  advanced  the 
incisive  theory  that  the  major 
movie  studios  welcomed,  perhaps 
even  instigated  the  suit. 

"The  picture  people  are  looking 
for  a  way  out  to  placate  their 
stockholders,"  one  producer  com- 
mented. "Here's  a  ready-made  solu- 
tion. They  know  that  they  have 
to  work  with  television,  despite  all 
the  protests  they've  been  making  in 
the  past  few  years.  They  know 
they  can't  make  money  with  theatre 
re-issues  but  they  can  clear  a  lot 
of  money  with  release  to  TV. 

"After  all,"  he  continued,  "they 
see  a  lot  of  British  companies 
cleaning  up  and  if  they  were 
forced  to  issue  this  film  to  TV, 
they  could  save  face  and  please  all 
the  stockholders  who  are  breath- 
ing down  their  necks." 

The  second  spokesman  remarked 
that  he  has  discussed  the  suit  with 
other  independent  TV  film  produc- 
ers and  that  some  are  inclined  to 
agree  the  major  film  companies 
"forced  the  suit." 

These  major  companies  are 
aware,  the  spokesman  added,  that 
they  are  facing  a  constantly  dwin- 
dling market  and  the  government 
action  will  enable  them  to  recoup 


some  of  their  losses  without  an 
admission  they  they  have  "sur- 
rendered to  television." 

Meanwhile,  in  Washington,  the 
Dqpt.  of  Justice  indicated  that 
since  it  had  initiated  the  action, 
the  next  move  was  up  to  the  de- 
fendants. 

Appear  in  Court  Aug.  11 

The  defendants  are  to  appear 
in  court  Aug.  11  to  answer  the 
complaint.  At  that  time,  they  are 
expected  to  request  additional 
time  to  prepare  their  answers.  Or, 
as  one  attorney  suggested,  they 
may  ask  the  Justice  Dept.  for  a  bill 
of  particulars  since  the  .complaint 
is  couched  in  very  general  terms. 

In  any  event,  all  hands  agreed 
it  may  be  as  long  as  five  or  six 
years  before  final  disposition  of 
the  suit. 

It  was  understood  the  govern- 
ment, while  not  compromising  its 
legal  position,  had  met  the  angry 
protests  of  film  producers  and  ex- 
hibitors with  a  soft  word. 

A  representative  of  the  exhibi- 
tors, who  requested  his  identity  not 
be  revealed,  disclosed  he  had  re- 
ceived a  letter  from  the  Dept.  of 


Justice  which  said,  in  part: 

We  are  cognizant  of  the  problems 
confronting  exhibitors  as  a  result  of 
the  development  of  television.  If  the 
defendants  are  found  to  have  violated 
the  Sherman  Act,  we  shall  give  so- 
licitous attention  to  those  problems 
in  considering  what  action  is  to  be 
taken  to  prevent  and  restrain  a  con- 
tinuation of  defendants'  activities. 

Please  be  assured  that  the  objective 
of  this  suit  is  not  to  deprive  theatres 
of  an  opportunity  to  exhibit  motion 
pictures  at  a  profit  nor  do  we  think 
that  the  relief  we  ask  for  in  the  suit 
is  reasonably  subject  to  such  an  in- 
terpretation. 

In  the  letter,  the  Justice  Dept. 
called  attention  to  language  in  the 
suit  which  recognized  the  desir- 
ability of  continuing  "reasonable 
clearance  periods  between  runs  of 
a  particular  feature  motion  picture 
in  a  theatre  and  exhibitions  (in- 
cluding telecasts)  of  the  same  mo- 
tion picture  on  16mm  film."  The 
suit  did  not  specify  what  would 
be  considered  "a  reasonable  time." 
Defendants  Named 

Defendants  named  in  the  suit 
were  20th  Century-Fox  Film  Corp. ; 
Warner  Bros.  Pictures  Inc. ;  Warn- 
er Bros.  Pictures  Distributing 
Corp.;  RKO  Radio  Pictures  Inc.; 
Republic  Pictures  Corp.;  Republic 
Productions  Inc.;  Columbia  Pic- 
tures Corp.;  Screen  Gems  Inc.; 
Universal  Pictures  Co.  Inc.;  United 
World  Films  Inc.;  Films  Inc.,  and 
Pictorial  Films  Inc. 


Washington 


ovLes 


FOOTL1GHT  THEATRE 

'     6-6:50  p.m. 
Monday  through  Saturday 

With  an  average  daily  racing  of 
8.6,  "Footlight  Theatre"  clearly 
leads  the  Washington  TV  field  in 
early  evening  movie  shows.  This 
Western  film  series  is  equally 
popular  with  children  and  adults 
and  is  always  popular  with  spon- 
sors. 

PARTICIPATIONS— $100.00 


Wat 


shinaton 


Effective  buying  income  in  the  Washington  metropolitan 
area  has  increased  18  percent  since  1950 — and  the  aver- 
age family  income  in  the  District  of  Columbia  is  35  percent 
higher  than  the  national  average.  Are  you  getting  your 
share  of  this  rich  market? 


Represented  by 
NBC  Spot  Sales 
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REPRESENTING  LEADING 
TELEVISION  STATIONS: 

Davenport  WOC-TV* 

(Central  Broadcasting  Co.— WHO-WOC) 


Fort  Worth-Dallas 

(STAR-TELEGRAM) 

Louisville 

(WAVE,  Inc.) 


WBAP-TV* 
WAVE-TV* 


Miami 

(Wometco  Theatres) 


WTVJ 


Minneapolis-St.  Paul  WTCN-TV 

(DISPATCH-PIONEER  PRESS) 


New  York 

(THE  NEWS) 

St.  Louis 

(POST-DISPATCH) 

San  Francisco 

(THE  CHRONICLE) 


WPIX 


KSD-TV* 


KRON-TV* 


Pioneer  Station 


♦Primary  NBC  Affiliates 


> 


"HE'LL  BE  DEMONSTRATING  THAT 

FOR  MILLIONS  OF  OWNERS,  TONIGHT!" 


If  you  have  anything  to  sell  to  the  great  mass  market  —  most 
especially,  anything  whose  beauty,  utility,  efficiency  or 
economy  can  be  demonstrated  visually  —  television  is  your  medium. 
Compared  with  printed  advertising  of  any  sort,  television  is 
so  dramatic,  so  persuasive,  so  personal  as  to  dwarf  the  potentials 
of  the  graphic  arts.  .  .  . 

Free  &  Peters  represent  stations  that  serve  27%  of  all  the 
television  homes  in  America.  We  can  offer  available  time  and 
programs  on  one  station  serving  110,000  homes,  or  on  all 
eight  stations  serving  nearly  5,000,000  homes,  or  on  anything  in 
between.  If  you're  interested  in  testing  your  program,  we 
can  submit  a  typical  city  in  almost  any  population  range,  up  to 
and  including  the  vast  New  York  market.  Let  us  give 
you  the  costs  —  on  both  the  per-station  basis  and 
the  cost-per-thousand-viewers  reached. 


Representatives  Since  1932 


NEW  YORK 

CHICAGO 

ATLANTA 

DETROIT 

FT.  WORTH 

HOLLYWOOD 

SAN  FRANCISCO 


PINPOINT 
YOUR 

PERSISTENT 
SALESMAN 


foJARTV 


PROSPEROUS 
SOUTHERN 
NEW 
ENGLAND 

with 

UNDUPLICATED  COVERAGE 

in 

220,000 

homes! 

Represenfed  Nationally  by 

Weed  Television 

In  New  England  —  Bertha  Bannan 


Canadian  TV-less  Taverns 

WHEN  CBFT  Montreal  be- 
gan preliminary  telecasts  of 
Montreal  baseball  July  25, 
taverns  which  had  installed 
TV  sets  found  they  had  to 
keep  them  turned  off  because 
the  Quebec  Liquor  Control 
Eoard  ruled  taverns  could 
not  attract  trade  with  spe- 
cial inducements  such  as 
shows  of  any  kind.  Television 
came  in  this  classification, 
and  bars  and  taverns  which 
had  spent  considerable  money 
on  large-screen  sets  found 
their  investments  of  no  value 
in  bringing  in  trade. 


ROSS  REPORTS  SOLD 

To  Television  Index  Inc. 

SALE  of  Ross  Reports  on  Tele- 
vision to  Television  Index  Inc.,  a 
newly-formed  corporation,  was  an- 
nounced today  (Monday)  by  Wal- 
lace A.  Ross,  publisher  of  the  pro- 
gramming reports  since  1949. 

Mr.  Ross  will  announce  his  fu- 
ture plans  after  his  return  from  a 
European  vacation  trip  in  mid- 
September. 

Jerry  Leichter  has  been  named 
executive  director  and  editor  of 
Ross  Reports.  Mr.  Leichter,  who 
is  editor  and  publisher  of  Publicity 
Record,  a  weekly  newspaper  for 
publicists,  will  retain  that  post 
during  his  association  with  Ross 
Reports.  The  two  organizations 
remain  corporately  separate. 


THREE  OTP  SHOWS 

Sold  in  9  TV  Markets 

UNITED  Television  Programs  has 
announced  sale  of  the  musical  TV 
film  series,  Old  American  Barn 
Dance,  to  the  Falls  City  Brewing 
Co.,  Louisville,  Ky.,  for  showing 
on  WAVE-TV  Louisville  and 
WSAZ-TV  Huntington,  W.  Va. 

UTP  Sales  Director  Aaron  Beck- 
with  also  announced  that  the  Bing 
Crosby  Enterprises'  package, 
Royal  Playhouse,  re-runs  of  Fire- 
side Theatre,  was  renewed  on 
WBTV  (TV)  Charlotte  for  the 
Streitman  Biscuit  Co.  and  on 
WDSU-TV  New  Orleans  for  local 
sponsorship.  Mr.  Beckwith  dis- 
closed that  UTP's  new  13-week 
lootball  package,  Collegiate  High- 
lights of  1952,  has  been  pre-sold 
in  five  markets  (see  story  this 
issue) . 


DuMont  Shifts  Scott 

ROBERT  G.  SCOTT,  formerly  head 
of  the  commercial  engineering  sec- 
tion of  the  Cathode-Ray  Tube  Div. 
of  Allen  B.  DuMont  Labs.,  Clifton, 
N.  J.,  has  been  appointed  manager 
of  sales  engineering  of  same  firm. 


ADMIRAL  EXPECTS 

Post-Conventions  Sales  Rise, 

ADMIRAL  Corp.,  Chicago,  expects 
to  reap  benefits  from  its  convention 
sponsorship  on  ABC-AM-TV  for 
several  months,  according  to  Wal- 
lace C.  Johnson,  vice  president  in 
charge  of  sales.  Sales  response 
has  been  tabbed  on  all  lines  ad- 
vertised by  the  firm  during  the 
national  Republican  and  Demo- 
cratic conventions  in  Chicago  last 
month. 

Mr.  Johnson  termed  the  impact 
from  the  network  radio  and  TV 
convention  sponsorship  "tremend- 
ous." Admiral  used  a  total  of  105 
hours  of  TV  coverage  and  100  hours 
of  radio  during  the  two  convention 
weeks,  of  which  310  minutes,  42 
seconds  of  commercials  were  used 
in  video  and  215  minutes  in  radio. 

Greatest  increase  in  sales  thus 
far  has  been  recorded  in  the  re- 
frigerator line,  priced  from  $199.95 
to  $519.95,  with  the  fastest  moving 
the  11-ft.  models  ranging  between 
$339  and  $399.  The  company  sold 
more  refrigerators  during  the  week 
of  the  Democratic  convention 
(July  21)  than  in  any  week  this 
year,  Mr.  Johnson  said. 

Sales  in  smaller  cities  seemed 
to  be  greater  than  in  large  metro- 
politan areas,  where  TV  sets,  for 
example,  have  been  sold  to  the 
near-saturation  point.  Dealer  and 
distributor  inventories  on  TV  sets 
and  refrigerators  are  lower  than 
at  anytime  this  year,  the  company 
spokesman  said. 


CTS-FAI 


Combine  Sales  Forces 

CONSOLIDATED  Television 
Sales,  a  subsidiary  of  Los  Angeles 
Times,  and  distribution  division  of 
Jerry  Fairbanks  Inc..  under  an 
agreement  concluded  Friday  have 
joined  in  creation  of  an  enlarged 
national  sales  and  distribution 
organization,  Mr.  Fairbanks  and 
Peter  M.  Robeck,  general  manager 
of  CTS,  jointly  announced. 

To  be  fully  staffed  with  offices 
in  seven  major  cities  under  the 
new  setup,  Consolidated  TV  Sales 
will  offer  TV  film  producers  na- 
tional coverage  for  spot  and  region- 
al sales  and  distribution. 


Mr.  Boh  &  Pilsener 

(Continued  from  page  57) 

TV  stations  (WMAR-TV  WBAL- 
TV  and  WAAM  (TV))." 

Tailoring  TV  purchases  to  its 
special  needs  in  each  area,  Na- 
tional's basic  schedule,  aside  from 
spot  announcements,  includes  these 
additional  weekly  programs: 

Wrestling  From  Hollywood 
(film)  —  WFMY-TV  Greensboro, 
N.  C;  WTVR  (TV)  Richmond, 
Va.;  WTAR-TV  Norfolk,  Va.; 
WGAL-TV  Lancaster,  Pa. 

Front  Page  Detective  (film)  — 
WJAC-TV  Johnstown,  Pa.; 
WMAR-TV  Baltimore;  WMAL-TV 
Washington. 

MCA  half-hour  film  series— 
WGN-TV  Chicago. 

Baltimore  wrestling  —  WMAR- 
TV  Baltimore;  WMAL-TV  Wash- 
ington. 

Jack  Wheeler  Show — KTTV 
(TV)  Los  Angeles  participating 
program,  thrice-weekly. 

Spots  on  KRON-TV  San  Fran- 
cisco. 

On  top  of  that,  National  buys 
telecasts  of  such  special  events  as 
harness  racing  from  Baltimore 
Raceway,  Eastern  Open  Golf 
Tournament  and  finals  of  the  Balti- 
more Evening  Sun  bowling  tourna- 
ment. 

Adaptability  Factor 

That  custom-built  type  of  tele- 
casting is  flexible  and  gives  Na- 
t'onal  a  chance  to  adapt  its  adver- 
tising to  special  market  needs.  For 
example,  the  company  sells  only 
Premium  beer  outside  the  eastern 
area.  Both  Premium  and  Bohem- 
ian are  sold,  and  of  course  pro- 
moted, in  the  basic  eastern  mar- 
kets. The  TV  advertising  is  easily 
tailored  'to  the  individual  market 
and  the  special  local  audience.  Ex- 
tensive tie-in  promotions  are  car- 
ried out  in  cooperation  with  dis- 
tributors and  dealers. 

After  nearly  five  years  of  tele- 
casting, what  does  National  Brew- 
ing Co.  think  of  this  spoken-viewed 
type  of  sales  stimulation? 

Mr.  Almony:  "Our  faith  in  this 
naw  advertising  medium  has  been 
more  than  justified,  and  television 
has  undoubtedly  been  a  primary 
factor  in  National's  rapid  growth." 


TV  CAMERA  LENSES 
from  1  to  40  inches! 


All  lenses  Telensco  mounted  and  specially  coated  for  TV. 
Special  problems  in  TV  optics  and  trick  effects  welcomed. 
Unique  Prisms  and  optical  components  of  all  types  now 
available.  WRITE  TODAY  for  a  complete  list  of  TV  lenses 
and  prices.  Specify  type  of  camera  used. 


CBS  has  purchased  a 
large  quantity  of  these 
superb  lenses  for  use  in 
their  new  "TELEVISION 
CITY"  in  Hollywood. 
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MODEL  105-507 
AUTO-DRYAIRE* 
DEHYDRATOR 

SPECIFICATIONS: 

•  Fully  automatic— dry 
air  available  without 
interruption.  Capacity 
3  CFM 

•  Dewpoints  below  — 
-40°  F. 

•  Floor  model— 26"W 
x  22"  D  x  66%"  H 

•  Operating  pressure 
adjustable  up  to  50 
PSI 

•  Serves  up  to: 

40,000  ft.  1  %" 
Transmission  Line. 

10,000  ft.  3  Vs" 
Transmission  Line. 

3,500  ft.  6Va" 
Transmission  Line. 


•REGISTERED 
TRADE  MARK 


-built  man-size 
for  man-sized 
IV  jobs! 


AUTO-DRYAIRE 
DEHYDRATORS 


r  ^ 

MODEL  L05-507  is  fully  automatic— this  particular  unit  delivers 
3  CFM.  There  are  many  others  in  the  complete  family  of  Auto- 
Drvaire*  Dehydrators  having  characteristics  to  meet  all  require- 
ments— standard  models  with  deliveries  from  .15  CFM  to  3.0 
CFM;  larger  capacities  to  specifications. 


For  performance  plus,  specify  the  following  products  of  our  manufacture: 
SEAL-O-FLANGE* TRANSMISSION  LINE,  AM,  FM  and  TV  TOWER  HARDWARE, 
LO-LOSS  SWITCHES,  and  COAXIAL  DIPOLE  ANTENNAS.  Inquiries  invited. 

MARLBORO,  NEW  JERSEY    -    Telephone:  FReehold  8-1880 
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OMPARATIVE  NETWORK  SHOWSHEET 


ABC 


SUNDAY 

-CM  . — PyMQMT- 


MBC 


ABC 


MONDAY 

-CM  1  PmMOMT 


MBC 


-A8C- 


TUESDAY^ 
-as  1  pmMomt 


MBC 


ABC 


WEDN 

-CftS — 


6:00  PM 


6:15 


6:30 


6:45 


7:1 


7:15 


7:30 


7:45 


8:15 


8:30 


8:45 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


1 10:45 


11:( 


Film 


Film 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Everybody's 
Business 
F 


King's 
Crossroads 
F 


America  In 
View 
F 


Focus 
F 


Film 


Jarter  Prods 

Drew 
Pearson  L 


11:15PM 


Man  of 
the  Week 
L 


Alcoa 
It's  News 
To  Me 
L 


Wrigley 
Gene 
Autry 
Show 
F 


American 
Tobacco 
Your  Lucky 
Clue 
L 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


General 
Electric 
Information 
Please 
L 


Bristol 
Myers 
Break 
the  Bank 
L 


B.F. 
Goodrich 
Celebrity 

Time 
L 


Jules 
Montenier 
What's 
My  Line 
L 


Norwich 
Sunday 
News  Spec. 


The  Week 
in  Religion 


Georgetown 
U.  Forum 


Clorets 
Chlorophyll 

Gum 
King  Detect. 


Larus  & 
Bro.  Co. 
Plainclothes 
Man 


They  Stand 
Accused 


Are  You 
Positive? 
L 


Fearless 
Fosdick 
F 


Kellogg 
Space 
Cadet  L 


Super  Ghost 
L 


Revere 
Meet  the 
Press 
L 


Curtain  Up 
F 


'.olgate-P-P 
The  Big 
Payoff 
L 


Out  of  the 
Fog 
F 


Washday 
Theatre 
F 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


Film 


Hallmark 
lall  of  Fame 
L 


B.  Graham 
our  of  De- 
cision F 


1 


Bohn  Alum. 
American 
Forum 


GM- 
Oldsmobile 
News  L 


Chesterfield 
Eddy  Arnold 


Lever 
Lux 
Video 
Theatre 
L 


Lever- 
Lipton 

Godfrey's 
Talent 

,  Scouts 

'  L 


Philip 
Morris 
My  Little 
Margie 
F 


Gen.  Foods 
Instant 
Maxwell 
Coffee  L 
Swansdown 
Who's  There 


Westing- 
house 
Summer 
Theatre 
L 


Longines 
Chrono- 
scope 


General 
Foods 
Capt. 
Video 


Pentagon 
Washington 


Quiz  Kids 

Crosley 
Masquerade 
Party 
Speidel 
(alt,  wks.) 


Johns 
Hopkins 
Science 
Review 


Guide 
Right 


Co-op 
Boxing 

from 
Eastern 
Parkway 


Boxing 
Interviews 
with 
H  using 


I've  Got 
News  for 
You 
L 


P&G" 
Those  Two 
L 


Camel 
News 
Caravan  L 


P&G 
Beulah 
F 


On  Trial 
L 


Firestone 
Voice  of 
Firestone 
L 


United— 
Or  Not? 


Pearson 
Pharm. 
Lights  Out 
L 


Johnson 

Wax 
alt.  with 
American 
Tobacco  Co. 

Robert 
Montgomery 
Presents 


Stock  Car 
Racing 
L 


Co-op 
Who  Said 
That 
L 


Amer.  Cig. 
&  Cig.  Co. 
News  L 


•Lever 

Pepsodent 
runs  from 
7:45-8  p.m. 
Only 
Shadow 
Wave 
Music  Hall 


(Co-op) 
Feature 
Film 


Schick 
Crime 
Syndicated 

(alt.)  L 
Carter  Prod 
City  Hosptl 


Electric 
Auto- 
Lite 
Suspense 


Block 
Drug 
Danger 
L 


General 
Foods 
Capt. 
Video 


Power  of 
Women 
W.  Vivien 
Kellems 


Curtis 
Publishing 
Co. 
Keep  Posted 


Wine  Corp. 

of  America 
Guess 
What? 


Quick  on 
the  Draw 

with 
Bob  Dunn 


Meet  the 
Boss 


Kellogg 
Space 
Cadet  L 


The  Mayor 
of  Hollywood 
L 


Liber  ace 
L 


Camel 
News 
Caravan  L 


Midwestern 
Havride 
L 


Procter  & 
Gamble 
Boss  Lady 
F 


Armstrong 
Circle 
Theatre 
L 


P. 

Lorillard 
Original 
Amateur 
Hour 
L 


Considine 

Mutual 
of  Omaha 


Bendix 
Swanson 
(alt.  wks.) 
The  Name's 
The  Same 
L 


Chesterfield 
Eddy  Arnold 


The 
Paul  Dixon 
Show 
L 


Bayuk 
Cigars 
Ellery 
Queen 
L 


In  the  Time 
F 


Co-op 
Wrestling 
L 

(10  to 
Midnite) 


Oldsmobile 

News 


Pillsbury 
Toni  (alt.) 
Godfrey  & 
His  Friends 
L 


Liggett 
&  Myers 
Godfrey  & 
His  Friends 
L 


Colgate 
Strike 
It  Rich 
L 


R.  J. 
Reynolds 
The  Hunter 
L 


Pabst 
Sales  Co. 

Blue 
Ribbon 
Bouts 
L 


General 
Cigar 
Sports  Spot 


!t>or 
Loi 


ngines 
Chrono- 
scope 


MONDAY  -  FRIDAY 


Gen.  Mills 
Bride  &  Gr'm 


Amer.  Home 
All  Products 
Love  of  Life 


Take  the 
Break  with 
Don  Russell 


SDAY 

DuMONT 


NBC 


ABC 


THURSDAY 

CBS  DuMONT 


NBC 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


FOR 


A II C 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


General 
Foods 
Capt. 
Video 


Midway 
villi  Don 
Russell 


Straw- 
otters  with 
•h  Haymes 


I've  Got 
News  for 
You 

L 


P&G" 
Those  Two 
L 


Camel 
News 
Caravan  L 


General 
Mills 
Lone 

Ranger 
F 


Youth 
Wants  to 
Know 
L 


Other  Lands 
Other  People 
F 

(except 
WJZ-TV) 


Juvenile 
Jury 
L 


Lorillard 
Chance  of  a 
Lifetime 
L 


Krafts 
Foods 
Television 
Theatre 
L 


Strength  For 
A  Free 
World 
F 


Do's  or 
Dont's 
F 


Recital  Hall 
L 


Amer.  Cig. 
&  Cig.  Co. 
News 


Lever 
Pepsodent 
runs  7:45- 
8:00  p.  m. 
Shadow 

Wave 
Music  Hall 


Carnation 
Burns  Allen 
(alt.)  L 
At  Pearce 


Blatz 
Brewing 
Amos  'n' 

Andy 
(alt.  wks.) 
F 


Westing- 
house 
Pick  the 
Winner 

(st.  8/14) 


Lever 
Rinso 

Big 
Town 

F 


Philip 
Morris 
Racket 

Squad 
F 


Carter 
Toni 
(alt.) 
I've  Got 
A  Secret 
L 


General 
Foods 
Capt. 
Video 


The  Mayor 
?f  Hollywood 

L 


Tydol 
Headline 

Clues 
Broadway 
to 

Hollywood 


Gruen 
Playhouse 
(alt.  wks.) 


What's  the 
Story  Walter 
Kiernan 


This  Is 
Music 


Author 
Meets  the 
Critics 


Kellogg 
Space 
Cadet  L 


Liberace 
L 


Camel 
News 
Caravan  L 


General 
Mills 
Stu  Erwin 
F 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Our 
Neighbors 
to  the  North 
F 


Guess  What 
Happened 
L 


Encore  Play 
house 
F 


Fatima 
Dragnet  F 
(alt.  wks.) 
Chesterfield 
Gangbusters 
F 


Ford 
Mister 
Peepers 
L 


Kreisler, 
Masland 
(alt.  sp.) 
Tales  of 
Tomorrow 


U.S. 
Tobacco 
Martin 

Kane 


GW- 
Oldsmobile 
News 


Chesterfield 
Eddy  Arnold 


Gen.  Foods 
Maxwell 
House 
Cofifee 
A.  Murray 
Show  L 


R.J. 
Reynolds 
Pantomime 
Quiz 


Schlitz 

Schlitz 
Playhouse 
of  Stars 
L 


General 
Foods 
Sanka 
Foot  Light 
Theatre 


Pearson 
Pharmacal 
Police  Story 


Longines 
Chrono- 

scope 


General 
Foods 
Capt. 
Video 


Down  You 
Go 


Twenty 
Questions 


Serutan  Co. 
Life  Begins 
at  Eighty 


Drug  Store 
TV  Prod. 
Cavalcade 
of  Stars 


I've  Got 
News  for 
You 
L 


P&G 
Those  Two 
L 


Saddle  Pal 
Club 
F 


Camel 
News 
Caravan  L 


Curtain 
Call 
L 


Nash- 
Kelvinator 
Whiteman 
TV  Teen 
Club 
L 


Gulf  Oil 
We,  The 
People 
L 


American 
Cig.  &  Cig. 
Doorway 
to  Danger 
L 


Feature 
Playhouse 
F 


Campbell 
Playhouse 
F 


Gillette 
Summer 
Sports 
Reel 


Greatest 
Fights  of 
:he  Century 
F 


Nature 
of  Things 
L 


Stork  Club 


Sylvania 
Beat 
The 
Clock 
L 


(Co-op) 
Summer 
Cinema 
Feature 
Films 
8  p.  m.  thru 
11  p.  m 


Serutan  Co. 
Battle  of 
The  Ages 
(st.  9/6) 


Pet 
Shop 


Co-op 

Wrestling 

from 
Chicago 

Jack 
Brickhouse 


Boyle- 
Midway 

Sports 
Showcase 


Mr. 

Wizard 


Bob  and  Ray 
*Miles  Labs 
(alt.  wks.) 
L 


Pet  Milk 
Kellogg 
All  Star 
Summer 
Revue 
L 


Participat- 
ing Sponsors 
Dance  Party 
L 


6:00  PM 


6:15 


6:30- 


6:45 


7:00 


Jill 


7:30 


7:45 


8:( 


8:15 


8:30 


8:45 


9:( 


9:15 


9:30 


9:45 


10:00 


10:15 


Assignment 
Manhunt 
American 
Tobacco 
L 


10:30 


10:45 


11:1 


11:15PM 


SUNDAY 

rac  r,..ti^kiT 


ats  Paw 
Rubber 
liz  Kids 
It.  wks.) 
t.  9/14) 


ffi>  I  nlo 
ly  Feel 


■at  in  the 
World 


Religious 

Hour 
Frontiers 
of  Faith 
L 


Zoo 
Parade 
L 


Derby  Foods 
Sky  King 
Thtr.,  F 
(alt.  with) 
Recital 
Hall  L 


J>ACm 


MONDAY  -  FRIDAY 


Garry 
Moore 
Show 

(See 
footnote) 


P&G 
Guiding 
Light  L 


Mike  $ 
Buff  ^Show 


Mel  Torme 
Tu&Th 
Summer 
School 
M-W-F 


The  Big 
Payoff 
CPP 
(M-W-F) 


Johnny 
Dugan 
Show 


Participat- 
ing Sponsor: 
Matinee  in 
New  York 
L 


Lever 
Hwkns.  Fall: 
L 


Gabby 
Hayes* 


Mars,  C-P-l 

Welch,  Klog 
Int.  Shoe 

Bauer  &  Blk 
Standard 
Brands  L 

Howdy  Ddy 


SATURDAY 

 nuMONT 


MS£. 


Co-op  ~ 
Rootie ' 
i  Kazootie 
L 


Explanation:  Programs  in  italics,  sustaining: 
Time.  EDT.  L,  Live;  F.  film;  K,  kinescopic  re- 
cording; E,  Eastern  network;  M,  Midwestern;  NI, 
non-interconnected  stations. 


CBS — 1:30-2:30   p.m..   General  Electric,  Stokley- 
Van  Camp,  Garry  Moore  Show. 

••10-10:30  a.m..  Pri.,  CBS  News  is  half  hour  in- 
stead of  15  min. 

Gen.  Mills  sponsors  The  Bride  &  Groom  MTuW 
at  11:15-30  a.nu  and  Fri.  11-11:30  a.m. 


11:30-12  n, 
tainins. 


Tu.    &   Th.,    Strike   It  Kich. 


NBC— Mon.  thru  Fri.  "Today"  7-9  a.m.,  EDT  & 
CDT,  7:15-20  Wed.— Fla.  Citrus,  7:20-25  Wed.— 
Kenwill,  7:45-50  Mon.— Pla.  Citrus  Tu.-Wed.- 
Thurs.— Biggio,  8:15-20  Wed— Mystic,  Tu.- 
Thurs. — Fla.  Citrus,  Fri. — Doeskin,  8:20-25  Mon. 
— Pure-Pak.  Thurs.— "Time."  Fri. — Fla.  Citrus 
8:45-50  Wed. — Jackson-Perkins,  8:45-55  Mon. — 
Knox. 

•Quaker  Oats — Mon.   &  Fri. 

5:30-6  p.m.,  M-F,  Firms  listed  sponsor  Howdy 
Doody  in  15  min.  segments. 

*Saturdays,  7:30-8  p.m..  EDT,  "Bob  and  Bay" 
sponsored  by  Miles  Lab.  alternate  weeks.  Sus- 
taining other  Saturdays. 


( Radio  and  TelevUMN' 


CASTING, 


August  4,  1952 


p  iH-HINWEAPOLIS,  ST.  PAUL 

ed  T- V/<oneetrirated  B.  P. 


(B.UYING  POWER) 


TWO  MINNESOTA 
COUNTIES  WITH  HALF 
OF  THE  STATE'S  RETAIL 
PURCHASES! 

Hennepin  and  Ramsey 
Counties  (Minneapolis 
and  St.  Paul)  represent 
one-third  of  Minnesota's 
population  —  and  one- 
half  its  retail  buying 
power. 

Add  the  other  counties  in 
the  Channel  4  Primary 
—and  you  have  the  key 
to  the  6th  largest  U.  S. 
market. 

— and ,  since  Minneapolis 
and  St.  Paul  are  the 
twin  distributing  cen- 
ters, the  men  who  decide 
what  brands  retailers 
carry  live  here  and  watch 
television  on  Channel  4. 


In  Hennepin  and  Ramsey  Counties — 

49.7%  of  Minnesota's  Retail  Food  Sales 

Don't  confuse  market  conditions  in  the  Twin  Cities  with 
those  in  eastern  and  southern  areas.  If  you  don't  sell  in 
Minneapolis  and  St.  Paul,  you  can't  sell  profitably  in  our 
other  towns. 

In  Hennepin  and  Ramsey  Counties — 

54.3%  of  Minnesota's  Retail  Drug  Sales 

In  the  Channel  4  (WTCN)  primary  is  where  your  cash  crop 
is  located.  Drug  stores  in  the  20  county  primary  do  61.4% 
of  Minnesota's  Drug  business. 

In  Channel  4  Land — The  Gray  Area  On  The  Map — 

55.5%  of  All  Retail  Sales 

Concentrated  Buying  Power  around  the  Twin  City  Area! 
Concentrated  T-V  selling  on  WTCN-TV  (Channel  4) 
And — as  Minneapolis-St.  Paul  buys  ...  so  buys  Minnesota! 
Let  our  representatives  prove  it! 


The  Men  Who  Buy  What  Minnesotans 
Try  Can  B*  Reached  On  Channel  4 

For  example  .  .  .  T.  G.  Harrison, 
President  of  Winston  and  Newell 
Co.,  guides  the  policy  and  the 
buying.  His  firm  sells  over 
$60,000,000.00  in  foods  each  year. 
Super  Valu  and  U-Save  Food 
Stores — 606  top  flite  independent 
grocers — operate  in  Minnesota, 
North  and  South  Dakota,  Iowa, 
and  Wisconsin. 

Mr.  Harrison  lives  in  Minne- 
apolis— and  says  "I  consistently 
watch  fights,  news  and  many 
other  excellent  shows  on  Channel 
4— WTCN-TV." 


CBS     •     ABC     •     DUMONT  (Affiliate) 

Nationally  represented  by  FREE  &  PETERS 
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Latest  Rorabaugh  Report 
Lists  TV  Advertisers 

(Report  227) 


LATEST  quarterly  Rorabaugh  Re- 
port on  Television  Advertising  was 
issued  last  week,  covering  the 
April,  May  and  June  time  pur- 
chases of  7,380  advertisers  on  107 
stations  in  64  markets. 
J  Of  the  7,380  advertisers,  5,813 
were  listed  in  the  local-retail  cate- 
gory, 1,384  for  national-regional 
spots  and  183  in  the  network  class. 
A  supplementary  report  was  issued 
for  the  local-retail  advertisers. 

In  the  second  quarter  of  1951, 
there  were  a  total  of  5,160  adver- 
tisers. These  were  broken  down 
into  3,397  local-retail  advertisers, 
1,064  in  the  national-regional  spot 
category  and  159  in  the  network 
division. 

Figures  also  show  an  increase 
in  advertising  in  the  second  quar- 
ter of  1952  over  the  preceding 
three  months.  In  January,  Feb- 
ruary and  March  of  this  year,  there 
ere  6,476  advertisers. 


Advertest  Finds  Quiz 
Program  Popular  Type 

SOME  91%  of  families  watch 
■"quiz"  programs  and  89%  watch 
■"panel-quiz"  programs,  according 
to  a  study  released  today  (Mon- 


day) by  Advertest  Research. 

The  study,  made  as  part  of  Ad- 
vertest's  series,  "The  Television 
Audience  of  Today,"  was  conducted 
July  5-14.  It  is  based  on  752  per- 
sonal interviews  in  the  New  York 
video  area. 

Average  viewers  per  family  for 
quiz  programs  was  found  to  be  2.44 
and  for  panel-quiz  shows,  2.36.  In 
both  cases,  women  made  up  nearly 
half  the  viewers. 


Schools  Urged  to  Study 
TV  News  Training 

BASIC  TRAINING  in  television 
news  should  be  seriously  considered 
by  schools  of  journalism  with 
sound  radio  news  departments;  if 
they  can  find  competent  instruc- 
tors, they  can  set  up  TV  news 
training  courses  on  small  invest- 
ment. 

This  is  the  import  of  a  study  con- 
ducted last  spring  by  the  Council 
on  Radio-Television  Journalism 
under  direction  of  Prof.  Mitchell  V. 
Charnley  of  the  U.  of  Minnesota 
School  of  Journalism. 

TV  is  going  to  select  its  new 
workers  only  after  careful  screen- 
ing, according  to  the  council,  which 
sees  no  immediate   expansion  of 


demand  for  TV-trained  newsmen, 
but  expects  "eventual  opportuni- 
ties" to  be  "fairly  heavy." 

The  council's  12  industry  and 
teacher  members  sparked  the 
study,  aided  by  the  counsel  of  TV 
newsmen  Spencer  Allen,  WGN 
Chicago,  who  has  conducted  a  TV 
news  course  at  Northwestern  U. 
several  years,  and  James  Bryon, 
WBAP  Fort  Worth,  whose  work 
last  year  won  his  station  the  top 
TV  award  of  the  National  Assn.  of 
Radio  News  Directors. 

The  report's  conclusions: 

(1)  Journalism  schools  with 
good  radio  news  departments  ought 
to  offer  at  least  introductory  work 
in  TV  news.  Most  schools  need  not 
teach  studio  camera  operation,  pro- 
duction direction  and  the  like,  but 
should  teach  fundamentals  of  TV 
news  writing  and  editing,  news 
film  editing,  use  of  the  news  cam- 
era and  other  such  instruction. 

(2)  There  is  no  adequate  supply 
of  well-trained  teachers.  The  coun- 
cil's six-year-old  internship  plan 
is  sound,  but  TV  stations  with 
good  news  operations  are  not  num- 
erous enough  to  give  an  internship 
program  broad  effectiveness. 

(3)  Extensive  equipment  is  not 
(Continued  on  page  68) 
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City  Outlet*  On  Air  Sets  in  Area 

Albuquerque  K  Ob-TV  16,500 

Ames  WOI-TV  95,049 

Atlanta  WAGA-TV,  WSB-TV,  WLTV  185,000 

Baltimore  WAAM,  WBAL-TV,  W MAR-TV  395,888 

Binghamten  WNBF-TV  78,000 

Birmingham  WAFM-TV,  WBRC-TV  90,000 

Bloemingten  WTTV  160,000 

Boston  WBZ-TV,  WN AC-TV  911,256 

Buffalo  WBEN-TV  273,995 

Charlotte  WBTV  233,760 

Chicago  WBKB,  WENR-TV,  WGN-TV,  WNBQ  1,157,337 

Cincinnati  WCPO-TV,  WKRC-TV,  WLWT  357,000 

Cleveland  WEWS,  WNBK,  WXEL  628,540 

Columbus  WBNS-TV,  WLWC,  WTVN  237,000 
Dallas- 

R.Worth  KRLD-TV,  WFAA-TV,  WBAP-TV  176,861 

Davenport  WOC-TV  123,000 

Moline 


City  Outlets  On  Air 

Matamoros   (M.xico)-Brownsville,  Tex. 
XELD-TV 
WMCT 
WTVJ 
WTMJ-TV 

KSTP-TV,  WTCN-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WCBS-TV,  WJZ-TV,  WNBT 
WOt-TV,  WPIX,  WATV 


Memphis 

Miami 

Milwaukee 

Minn.-St.  Paul 

Nashville 

New  Haven 

New  Orleane 

New  York- 
Newark 

Norfolk- 
Portsmouth- 
Newport  News  WTAR-TV 

Oklahoma  City  WKY-TV 

Omaha 


Quad  Cities  Include  Davenport,  Moline,  Rock  Use.,  E. 


Dayton 
Denver 
Detroit 
Erie 

Ft.  Worth 
Dallas 
Grand  Rapids 
Greensboro 
Houston 
Huntington- 
Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo 
Kansas  City 
Lancaster 
Lansing 
los  Angeles 

Louisville 


WHIO-TV,  WLWD 
KFEL-TV 

WJBK-TV,  WWJ-TV,  WXYZ-TV 
WICU 

WBAP-TV,  KRLD-TV,  WFAA-TV 

WOOD-TV 

WFMY-TV 

KPRC-TV 

WSAZ-TV 
WFBM-TV 
WMBR-TV 
WJAC-TV 
WKZO-TV 
WDAF-TV 
WGAL-TV 
W  JIM-TV 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 
KNXT,  KTLA,  KTTV 
WAVE-TV,  WHAS-TV 


243,000 
4,000 
750,000 
165,100 

176,861 
217,081 
118,459 
160,000 

95,637 
251,000 

60,000 
159,000 
223,992 
213,560 
154,733 
110,000 

1,297,808 
174,143 


Philadelphia 

Phoenix 

Pittsburgh 

Providence 

Richmond 

Rochester 

Rock  Island 


KMTV,  WOW-TV 
WCAU-TV,  WFIL-TV,  WPTZ 
KPHO-TV 
WDTV 
WJAR-TV 
WTVR 
WHAM-TV 
WHBF-TV 


Quad  Cities  Include  Davenport,  Moline,  Rock  Ise. 


Salt  Lake  City 
San  Antonio 
San  Diego 
San  Francisco 
Schenectady- 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica-Rome 
Washington 
Wilmington 


KDYl-TV,  KSl-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  K RON-TV 

WRGB 

KING-TV 

KSD-TV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


Sets  in  Area 

22,000 
140,536 
126,300 
341,155 
324,200 

73,758 
298,000 
102,281 

3,059,400 


122,313 
134,676 
134,575 
1,062,249 
59,200 
465,000 
222,000 
131,854 
151,000 
123,000 

E.  Moline 

80,206 
87,679 
142,250 
413,500 

215,600 
155,100 
406,500 
182,650 
191,000 
125,386 
73,500 
376,871 
110,153 


Stations  on  Air  110* 


Estimated  Sets  in  Use:  18,063,150 


Total  Markets  on  Air  65* 
*  Includes  XELD-TV  Matamoros,  Mexico 

Editor's  Note:  Set  estimates,  made  for  BROADCASTING  •  TELECASTING  by  stations  in  all  areas,  are  based  in  most  cases  on  sworn  state- 
ments.  Total  for  each  market  represents  sets  within  television  coverage  area.   Where  coverage  areas  of  more  than  one  market  overlap,  totals 


■n  those  markets  may  be  partly  duplicated.  Such  duplication  is  elimin  ated,  however, 
mated  sets  in  use  are  less  than  sum  of  individual  market  figures. 


the  total  figure  for  the  U.  S.,  and  hence  total  esti- 


YESTERDAY 
and 
TODAY 
in 

Central  Indiana 

WFBM-TV 

"JjlaaL  m.  QndLancL" 


Yesterday  .... 

On  May  30,  1949  there 
were  2500  Sets  in  WFBM- 
TV's  coverage  area. 

Today 
there  are 


. . . . 


251,000 

Sets  in  use 
in  WFBM-TV's 
coverage  area 

In  planning  your  TV  cov- 
erage remember  to  TAKE 
A  CLOSE  LOOK  at  the 
Central  Indiana  Market — 
COMPLETELY  COV- 
ERED by  WFBM-TV. 

Represented  nationally  by 
The  Katz  Agency  Inc. 

WFBM-TV 


Channel 

6 

"Jik&L  in,  §ndLouwL 
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FCC  Grants  Three  More  TV 

(Continued  from  page  55) 


V   Ontario  Street 


dbk  relationship  used  in  the  U.  S., 
the  agreement  rounded  out  the 
equivalent  p«w»'Ui  tmJXj  kw. 

%  Two  major  TV  station  sales 
— KOTV  (TV)  Tulsa  and  WTCN- 
TV  Minneapolis — were  approved 
by  FCC  (see  story,  page  30). 

•  WMCT  (TV)  Memphis  and 
WGAL-TV  Lancaster,  Pa.,  were 
granted  renewals  of  license  subject 
to  final  determinations  in  proceed- 
ings to  change  their  frequencies  in 
conformity  with  the  Sixth  Report. 
Comrs.  Jones  and  Hennock  dis- 
sented. 

O  WLAN  Lancaster  petitioned 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  to  dismiss  its 
appeal  of  the  Commission's  WGAL- 
TV  case.  WLAN  indicated  the  move 
was  premised  on  FCC's  brief  to  the 
court  a  fortnight  ago  [B*T,  July 
28]  in  which  the  Commission  stated 
Channel  8  has  not  been  finally  as- 
signed to  WGAL-TV  (although  a 
show  cause  order  to  change  from 
Channel  4  was  issued  in  conjunction 
with  the  Sixth  Report)  and  WLAN 
has  lost  no  right  to  compete  for 
Channel  8  there.  WLAN  seeks 
comparative  hearing  with  WGAL- 
TV's  bid. 

9  WSTV  Steubenville,  Ohio, 
petitioned  FCC  to  require  Storer 
Broadcasting  Co.,  already  operator 
of  four  TV  stations,  to  choose  which 
of  three  pending  TV  applications  it 
wishes  to  prosecute  since  total 
ownership  limitation  set  by  FCC  is 
five.  WSTV  asked  FCC  to  dismiss 
Storer's  Wheeling-Steubenville  and 
Minneapolis  bids  if  no  choice  is 
made  since  these  two  applications 
were  filed  after  Storer's  bid  for 
Miami  where  it  operates  WGBS 
[B»T,  July  28]. 

Storer  operates  WJBK-TV  De- 
troit, WSPD-TV  Toledo  and 
WAGA-TV  Atlanta  and  has  chief 
interest  in  KEYL  (TV)  San  An- 
tonio. Firm  seeks  Channel  10  at 
Miami,  Channel  9  at  Minneapolis 

Telestatus 

(Continued  from,  page  67) 

necessary  for  the  kind  of  training 
most  schools  should  offer. 

(4)  No  immediate  expansion  of 
opportunity  in  TV  news  is  antici- 
pated, but  the  long-range  project  is 
for  considerable  development,  both 
because  of  the  expected  increase  of 
stations  made  possible  by  the  new 
allocations  and  the  extension  of 
local  TV  news  operation,  similar  to 
that  undergone  by  radio  news  in 
the  past  15  years.  Women  should  be 
able  to  do  film  editing  and  other 
specialized  types  of  TV  work  with 
special  skill. 

Because  TV  news  work  is  expen- 
sive and  expert,  employers  will  use 
care  in  selecting  workers,  the  re- 
port said. 

The  study  indicated  CBS-TV  has 
set  up  minimum  equipment  re- 
quirements which  approximate 
$100  to  $200  for  16mm  silent  film 
courses  and  $400  to  $625  for  sound 
film. 


and  Channel  9  at  Wheeling-Steu- 
benville. WSTV  seeks  Channel  9 
there  also. 

©  Balaban  &  Katz,  licensee  of 
WBKB  (TV)  Chicago,  and  CBS, 
prospective  purchaser  of  WBKB 
if  and  when  the  Commission  ap- 
proves merger  of  ABC  and  United 
Paramount  Theatres  (see  story 
page  31),  filed  oppositions  at  FCC 
to  Zenith  Radio  Corp.'s  newest  plea 
for  comparative  hearing  with 
WBKB's  request  to  change  from 
Channel  2  to  4  [B»T,  June  9]. 

%  Troy  Broadcasting  Co.,  li- 
censee of  WTRY  Troy  and  Channel 
23  applicant  there,  petitioned  FCC 
for  modification  of  the  temporary 
processing  procedure  to  move  Troy 
from  priority  Group  B-2  to  Group 
B-l,  changing  its  Group  B  proces- 
sing position  from  number  141  to 
10.  WTRY  said  its  bid  is  unopposed 
and  thus  would  be  available  for  im- 
mediate grant,  stating  this  would 
stimulate  the  sale  of  UHF  sets  and 
converters  in  that  area  and  thus 
benefit  all  applicants. 

•  FCC  Chairman  Paul  A. 
Walker  took  the  stump  again  Tues- 
day for  educational  TV  before  the 
Education  Committee  of  the  Okla- 
homa State  Legislative  Council.  He 
repeated  his  warning  that  educa- 
tors must  act  now  since  their  242 
reserved  channels  will  be  open  to 
requests  for  changes  to  commercial 
use  by  next  June  2. 

9  FCC  announced  a  final  order 
to  grant  76-88  mc  band  (Channels 
5  and  6)  and  98-108  mc  of  FM  band 
to  common  carrier  inter-island  tele- 
phone use  in  Hawaii  on  the  basis 
of  a  need  for  such  facilities  and 
the  lack  of  a  showing  that  "there 
is  any  present  or  foreseeable  de- 
mand for  television  service  in  the 
Territory  of  Hawaii  which  cannot 
be  satisfied  from  the  VHF  and 
UHF  channels  already  assigned." 

•  W  S  A  Z  -  TV  Huntington, 
W.  Va.,  earlier  granted  change  of 
frequency  from  Channel  5  to  3  and 
boost  in  ERP  from  16.8  kw  to  84 
kw  visual  [B»T,  July  21],  was 
granted  special  temporary  author- 
ity to  commence  commercial  opera- 
tion with  its  new  facilities. 

Following  approval  of  Channel 
4  to  KROD  El  Paso,  Val  Lawrence, 


TOP  QUAHTY 
MOTION  PICTVRBS 


Since 


1932 


Up-to-date 
completely 
e  q  u  i  p  p ed 
New  Yor 
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vice  president  and  general  man- 
ager of  the  station,  told  Broad- 
casting •  Telecasting  he  hoped 
to  get  the  new  TV  outlet  on  the 
air  as  rapidly  as  possible  hut  no 
date  has  been  set.  Equipment  was 
ordered  from  RCA  in  1950  and 
early  delivery  is  expected,  he  said. 
The  CAA  has  approved  the  KROD- 
TV  tower  site  and  construction  is 
to  get  under  way  at  once,  Mr. 
Lawrence  said. 

FCC  passed  over,  without  ex- 
planation, three  other  applications 
pending  at  El  Paso.  They  are 
Franklin  Broadcasting  Co.  for 
''Channel  20,  Tri-State  Broadcast- 
ing Co.  (KTSM)  for  Channel  9 
and  KEPO  Inc.  (KEPO)  for  Chan- 
nel 13.  No  bids  are  pending  for 
Channel  26  or  reserved  Channel 

7,  also  allocated  there. 

At  Fort  Lauderdale,  the  two  ap- 
plications granted  by  the  Commis- 
sion were  the  only  bids  pending 
there.  No  other  channels  have  been 
allocated  in  that  city. 

At  Mobile,  where  Channels  5,  8, 
*42  (reserved)  and  48  are  al- 
located, FCC  took  no  action  on  the 
pending  applications  of  WKAB  for 
Channel  48  or  WALA  for  Channel 

8.  The  WALA  bid  conflicts  with 
the  proposed  channel  changes  (see 
below) . 

All  the  pending  Evansville  area 
applications  were  indicated  for 
hearing  in  the  Commission's  action. 
Similarly,  action  was  taken  on  all 
pending  Chattanooga  applications 


TV  APPLICANT 
SEEKING  KEY  MEN 

Applicant  in  one  of  country's 
greatest  metropolitan  areas,  plan- 
ning million  dollar-plus  operation, 
now  wishes  to  negotiate  for  key 
personnel.  Although  possible  time 
of  operation  a  year  to  18  months 
distant,  wish  to  plan  for  key 
personnel  now.  We  are  seeking: 

ASSISTANT  GENERAL  MANAGER 
SALES  MANAGER 
PROGRAM  DIRECTOR 
PRODUCTION  MANAGER 
PROMOTION  MANAGER 
FILM  DIRECTOR 
DIRECTOR  OF  PUBLIC  SERVICE 

If  you  are  ready  for  advancement 
and  executive  level,  and  interested 
in  long-range  planning,  write  now, 
giving  full  background  information. 

All  replies  held  in  strictest  confi- 
dence. 

REPLY  TO  BOX  898P, 
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except  that  of  Tom  Potter  for 
Channel  43. 

In  last  week's  actions,  the  Com- 
mission moved  down  its  Group 
A-2  priority  list  to  number  17 
(Evansville)  and  down  the  Group 
B-l  list  to  number  20  (Fort  Lau- 
derdale). Both  lists  are  being  han- 
dled concurrently  under  the  tem- 
porary processing  procedure. 

In  its  notices  of  proposed  rule- 
making to  add  VHF  channels  at 
both  Lafayette,  La.,  and  Temple, 
Tex.,  the  Commission  proposed  to 
make  the  following  channel 
switches : 


Add 

Delete 

City 

Ch.  No. 

Ch.  No. 

San  Angelo,  Tex. 

3 

6 

Temple,  Tex. 

6 

Baton  Rouge,  La. 

2 

10 

New  Orleans,  La. 

*8 

*2 

Mobile,  Ala. 

10 

8 

Lafayette,  La. 

10 

To  effect  the  changes,  the  Com- 
mission proposed  the  following 
changes  to  the  table  of  assignments 
now  contained  in  its  rules,  as  set 
forth  by  the  Sixth  Report: 

State  and  City  Channels 

Texas 

Beaumont- 
Port  Arthur        4—,  6—,  31  +  ,  *37 
Corpus  Christi  6  +  ,  10— ,*16  +  ,  22 
San  Angelo       3— ,8+,17+,  *23— 
Temple  6,16,22  + 

Alabama 

Mobile  5  +  ,  10+,  *42,  48  + 

Louisiana 

Baton  Rouge  2,  28,  *34,  40— 

Lafayette  10,  38-  67— 

New  Orleans      4  +  ,  6  +  ,  *8,  20— ,  26, 
32  +  ,  61 

The  Commission  determined  no 
applications  would  be  processed, 
pending  final  determination  of  the 
proposals,  for  Channel  6  at  San 
Angelo,  Channel  10  at  Baton 
Rouge,  Channel  2  at  New  Orleans, 
Channel  8  at  Mobile  and  Channel 
5  at  Alexandria. 

September  5  was  set  as  dead- 
line for  filing  of  comments  on  the 
proposals,  with  replies  due  10  days 
thereafter. 

Comr.  Jones  Dissents 

Comr.  Jones  dissented  from  the 
proposed  channel  changes  for  the 
same  reasons  he  protested  the 
adoption  of  the  Sixth  Report — he 
questions  the  basic  legality  of  a 
fixed  allocation  plan. 

Comr.  Hennock  dissented  in  the 
actions  because  the  channels  to  be 
added  at  Lafayette  and  Temple 
would  be  third  channels  there  and 
she  believes  they  should  have  been 
reserved  for  noncommercial,  edu- 
cational use. 

In  its  notice  respecting  the  pro- 
posal to  add  Channel  10  at  La- 
fayette, the  Commission  took  note 
of  KVOL's  petition  for  reconsider- 
ation of  the  Sixth  Report  and 
recited  the  allocation  history  of 
the  case.  KVOL  asked  FCC  to  re- 
move Channel  5  from  Alexandria 
and  return  it  to  Lafayette  on 
grounds  KVOL  was  not  given  fair 
notice  of  FCC's  intention  to  re- 
(Ccntinued  on  page  70) 
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FCC  Grants  Three  More  TV 

(Continued  from  page  69) 
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Blankets 

California's 
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vise  the  Third  Not:ce  proposal  to 
assign  Channel  5  at  Lafayette. 

The  Commission,  however,  said, 
"We  do  not  find  it  necessary"  to 
rule  on  the  legal  argument  in- 
volved— basis  of  KVOL's  court  ap- 
peal— "s;nce  on  reconsideration  of 
t'  e  matter  we  have  determined 
that  we  were  in  error  in  contend- 
ing in  the  Sixth  Report  that  it  was 
necessary  to  leave  Lafayette  with- 
out any  VHF  assignment  in  order 
to  make  one  available  to  Alex- 
andria." 

Similarly,  in  the  Temple  case, 
based  upon  a  petit:on  for  recon- 
sideration of  the  Sixth  Report 
filed  by  KTEM  Temple,  FCC  said 
it  was  not  necessary  to  rule  on  the 
legal  issue  of  whether  due  notice 
was  given  respecting  the  change  in 
minimum  spacing  requirements. 
The  Commission  admitted  the 
Sixth  Report  was  in  error  in  deny- 
ing Temple  a  VHF  channel  in 
favor  of  San  Angelo  since  Channel 
3  will  work  at  San  Angelo,  per- 
mitting the  use  of  Channel  6  at 
Temple. 

Financial  questions  posed  by  the 
Commission  concerning  the  appli- 
cations of  Chattanooga  TV  Inc. 
and  WKST  New  Castle  are  in 
accord  with  the  FCC's  announce- 
ment a  fortnight  ago  it  would  not 
relax  or  change  "our  established 
policies  with  respect  to  the  financial 
showing  required  in  connection 
with  applications  other  than  those 
for  reserved  noncommercial  edu- 
cational channels." 

3-2  Approval  Vote 

The  pronouncement  came  with 
the  four  educational  grants  ap- 
proved by  a  3-to-2  majority,  over 
the  dissents  of  Comrs.  Rosel  H. 
Hyde  and  Jones  [B»T,  July  28]. 
The  grants  went  to  Kansas  State 
College  at  Manhattan,  Kan.,  and 
to  the  New  York  State  Board  of 
Regents  at  Albany,  Buffalo  and 
Rochester. 

The  Commission  majority,  in  a 
memorandum  opinion  and  order, 
stated  in  the  Kansas  State  grant: 

...  It  appears  .  .  .  that  the  applicant 
is  a  land  grant  college  controlled  by 
the  State  Board  of  Regents;  that  the 
Board  has  authorized  the  filing  of  the 
application;  but  that  funds  for  con- 
struction of  the  station  will  require 
legislative  action.  In  granting  this 
application,  the  Commission  has  taken 
cognizance  of  the  fact  that  state  edu- 
cational institutions  and  governing 
bodies  in  many  instances  are  required 
to  obtain  legislative  appropriations  in 
order  to  carry  out  their  educational 
television  programs. 

In  view  of  the  considerations  set  out 
in  our  Sixth  Report  and  Order  (FCC 
52-294)  which  led  to  a  reservation  of 
certain  assignments  for  noncommercial 
educational  stations,  including  that 
just  outlined  above,  we  have  made  a 
grant  in  this  case  despite  the  fact  that 
additional  legislative"  action  appears 
to  be  required  in  order  for  the  appli- 
cant to  secure  the  necessary  funds. 
This  action  in  no  way  affects  or 
changes  our  established  policies  with 
respect  to  the  financial  showing  re- 
quired in  connection  with  applications 
other  than  those  for  reserved  non- 
commercial educational  channels. 

Comr.  Jones  said,  respecting  the 

Kansas   State  authorization,  that 

the  financial  qualifications  of  the 

applicant  to  build  and  operate  the 

station  should  be  shown'  before  a 


grant  is  issued. 

his  dissent,  Comr.  Hyde  said: 

In  my  opinion,  applicants  for  permits 
to  establish  non-commercial  educa- 
tional stations  should  be  given  every 
reasonable  consideration  possible  look- 
ing toward  constructive  action.  How- 
ever, rather  than  granting  the  appli- 
cation of  Kansas  State  College  of 
Agriculture  and  Applied  Science,  Man- 
hattan, Kan.,  for  a  non-commercial 
educational  TV  station  on  the  basis  of 
the  present  showing,  the  Commission 
should  notify  the  applicant  of  certain 
basic  defects  and  give  opportunity  for 
reply  as  contemplated  by  Section  309 
(b)  of  the  Act  as  recently  amended. 

Examination  of  the  present  applica- 
tion indicates  that  the  applicant's  own 
governing  board,  the  State  Board  of 
Regents,  has  not  approved  construction 
of  the  proposed  station,  although  it  did 
authorize  the  applicant  to  apply  to  the 
Commission  for  the  assignment  of 
Channel  8  to  Manhattan,  Kan.,  to 
Kansas  State  College  for  an  educa- 
tional television  broadcasting  station 
and  to  file  an  application.  In  the  same 
meeting,  it  authorized  the  appointment 
of  a  committee  to  discuss  with  the 
U.  of  Kansas  and  Kansas  State  Col- 
lege the  proposal  to  establish  a  tele- 
vision station  or  stations.  (Exhibit  II 
of  the  application.)  No  information  has 
been  made  available  to  the  Commission 
as  to  the  results  of  the  committee 
discussions  or  as  to  any  further  action 
by  the  board. 

The  application  gives  the  estimated 
cost  of  construction  as  $362,624,  and 
the  cost  of  operation  the  first  year  as 
$332,800.  But  it  does  not  appear  from 
the  application  that  any  steps  whatso- 
ever have  been  taken  toward  estab- 
lishment of  a  budget  for  the  purpose 
of  construction.  On  the  contrary,  it 
appears  that  funds  for  construction 
will  require  further  board  approval 
even  before  the  request  is  submitted 
to  the  legislature. 

Section  1.382  of  Commission  Regula- 
tions requires  a  showing  that  an  appli- 
cant is  legally,  technically,  and  finan- 
cially qualified  as  a  condition  precedent 
to  a  grant  without  hearing. 

I  question  whether  granting  appli- 
cations under  the  conditions  presented 
in  this  case  would  be  consistent  with 
the  Commission's  own  responsibilities. 
I  doubt  whether  granting  applications 
without  a  showing  of  authority;  with- 
out a  firm  showing  of  intention  to  con- 
struct within  the  foreseeable  future; 
and  without  at  least  some  showing  as 


CONVENTIONS 

TV's  Effect  Examined 

NEWSPAPER  comment  was  wide- 
spread last  week  in  examination  of 
the  probable  effects  television  will 
have  on  future  political  conven- 
tions. 

Many  papers  were  agreed  that 
television  created  such  widespread 
popular  reaction  that  the  conven- 
tions were  obliged  to  react  to  the 
popular  will  in  choosing  candidates 
who,  at  the  outset  at  least,  had  not 
been  the  choice  of  the  party  pro- 
fessionals. 

Others  predicted  that  public  dis- 
approval of  old  convention  prac- 
tices, as  generated  by  television, 
might  lead  eventually  to  the  adop- 
tion of  Presidential  candidate 
primaries  throughout  the  U.S. 

The  Washington  Post  and  New 
York  Times  both  advocated  the 
creation  of  a  truly  national  pri- 
mary system  preceding  national 
conventions  tailored  more  strictly 
to  television  or  to  the  town  hall 
type  of  gathering. 

Newspapers  were  not  alone  in 
realizing  that  television  had  ex- 
erted a  profound  and  probably  his- 
torical effect  on  the  U.S.  political 
system.  Frank  E.  McKinney,  chair- 
man of  the  Democratic  National 
Committee,  last  week  ordered  a 
study  of  convention  procedures. 


to  a  financial  plan,  will  encourage 
actual  construction. 

Balaban  &  Katz  contended  in  its 
petition  that  Zenith  is  not  entitled 
to  comparative  hearing  with 
WBKB's  application  to  change 
from  Channel  4  to  Channel  2 
since  the  WBKB  bid  is  responsive 
to  a  show  cause  proceeding  of  the 
final  allocation  set  forth  in  the 
Sixth  Report. 

"There  is  no  requirement  for 
comparative  hearings  between  ap- 
plicants and  existing  stations  af- 
fected by  show  cause  proceedings 
instituted  by  the  Commission  as  a 
part  of  this  allocation  proceed- 
ing," WBKB  stated.  "Neither  Sec. 
309(a)  of  the  Communications  Act 
nor  the  Ashbacker  case  requires 
such  a  procedure." 

"Nor  is  there  any  merit  to 
Zenith's  argument  that  the  status 
quo  should  be  maintained  because 
of  the  pending  applications  relat- 
ing to  the  renewal  of  WBKB's 
license  and  the  assignment  of  that 
license"  to  CBS,  WBKB  contended, 
pointing  out  that  Zenith  has  no 
application  pending  "which  is  com- 
peting with  WBKB's  renewal"  and 
does  not  "have  any  rights  with 
respect  to  the  WBKB  assignment 
of  license  application." 

The  WBKB  petition  noted  Zenith 
was  granted  a  permit  for  Channel 
2  in  Chicago  in  1946  which  was  re- 
linquished the  following  year.  In 
1948,  Zenith  filed  anew  for  Chan- 
nel 2  and  filed  an  amended  appli- 
cation for  the  frequency  May  29  of 
this  year,  the  WBKB  petition  re- 
cited. 


FOR 

SALE 

For  television  micro-wave 
relay  use— one  200  foot 
"Skyline"  double  guyed 
tower  complete  with  re- 
quired obstruction  light- 
ing. 

Also,  four  reflecting 
screens  which  permit  the 
mounting  of  micro-wave 
dishes  on  ground. 

FOR  DETAILS. 
WRITE  - 

j.  m.  Mcdonald, 

Assistant  Director  of 
Engineering 

Crosley  Broadcasting 
Corporation 

Crosley  Square, 
Cincinnati  2,  Ohio 


Page  70 


August  4,  1952 


BROADCASTING    •  Telecasting 


SAG-ATFP  PLAN 

7,000  Actors  to  Vote 

MORE  than  7,000  members  of 
Screen  Actors  Guild  are  voting  this 
week  on  the  proposed  new  collec- 
tive bargaining  contract  with 
Alliance  of  TV  Film  Producers. 
The  SAG  board  of  directors  and 
its  negotiating  committee  have 
urged  strongly  that  the  member- 
ship accept.  Ballots  are  to  be  in 
,  by  this  Thursday. 

The  three-year  agreement  sets 
*ip  a  principle  of  repayment  to 
actors  for  re-runs  of  TV  films  and 
higher  salary  minimums  for  those 
who  appear  in  more  than  one  tele- 
vision picture  in  a  week  [B*T, 
July  14].  It  would  be  retroactive 
to  July  21. 

Other  working  conditions  con- 
tained in  the  agreement  and  which 
were  not  revealed  previously: 

In  series  contracts  there  are  (1) 
a  guarantee  of  13  episodes  on  a 
series  in  a  13-week  period  at  a 
minimum  of  $125  per  episode,  and 
(2)  a  minimum  of  $250  per  episode 
for  the  first  six  and  $200  per 
episode  for  each  over  that  number 
(where  the  guarantee  is  for  less 
than  13). 

On  term  contracts  which  guar- 
antee work  for  20  out  of  26  weeks, 
actors  would  receive  a  minimum  of 
$160  per  week  and  $125  for  each 
additional  episode  over  26.  Under 
term  contracts  which  guarantee  10 
out  of  13  weeks,  actors  would  re- 
ceive $225  per  week  minimum  and 
$150  for  each  episode  over  13. 

The  new  agreement  specifies  that 
exclusive  rights  can  be  granted  a 
producer  only  by  an  actor  who  is 
employed  under  a  series  or  term 
contract.  Actors  employed  at  $250 
or  more  per  "episode"  or  week  can 
grant  unlimited  exclusivity  to  the 
producer  through  bargaining. 

An  actor  working  for  less  than 
the  $250  figure  cannot  give  any 
greater  exclusivity  than  that  he 
will  not  appear  in  live  or  filmed 
TV  commercials  for  competitive 
sponsors,  or  that  he  will  work  in 
a  similar  type  role  in  a  series. 
These  conditions  prevail  only  as 
long  as  a  producer  has  option 
rights  on  services. 

In  the  new  contract,  there  is  a 
stipulation  that  when  a  producer 
sells  or  leases  rights  to  a  TV 
film,  agreement  must  be  made  with 
the  buyer  to  protect  the  actors' 
rights  to  compensation.  TV  films 
Df  less  than  15  minutes  and  com- 
mercial spots  are  not  covered. 


Meeting  on  TvA  Merger 

MASS  meeting  of  the  five  unions 
comprising  TvA — AFRA,  AGVA, 
AGMA,  Actors  and  Chorus  Equity 
Assns. — will  be  held  Thursday  at 
the  Park  Sheraton  Hotel,  New 
York,  to  discuss  the  "University 
Blueprint  for  Five-Branch  Merger." 
Plan  for  uniting  the  five  organiza- 
tions into  a  single  talent  union  was 
formulated  by  professors  at  Cornell 
U.  and  U.C.L.A.  Meetings  have 
oeen  scheduled  in  Chicago  and  Los 
Angeles. 


CHICAGO  Motor  Club  sponsored  a 
nightly  Press  Conference  over  WGN- 
TV  Chicago,  with  newsmen  inter- 
viewing convention  personalities.  Jay 
Faraghan,  standing,  program  direc- 
tor, briefs  guests  Lee  Schooler  (I), 
moderator,  and  Gov.  Gordon  Brown- 
ing on  program  procedure. 

AMERICAN  AIRLINES  has  made  un- 
used  footage  from  its  entire  library 
of  travelogs  available  to  all  television 
film  producers,  through  motion  picture 
set-up  headed  by  Tom  Hughes. 


PAY-AS-YOU-SEE  TV 

New  'Previewer'  Acclaimed 

A  HALF-MILLION  DOLLAR  re- 
search program  to  gauge  the  mar- 
ket value  of  coin-operated  tele- 
vision has  elicited  "overwhelming 
public  response,"  it  was  announced 
last  Wednesday  by  American  In* 
stitute  of  Television  Mfrs.,  sponsor 
of  the  program. 

AITM  is  installing  in  motel 
rooms  throughout  the  country  some 
10,000  TV  sets  equipped  with  its 
new  invention,  the  Electronic  Pre- 
viewer. The  device,  according  to 
the  institute,  will  revolutionize  the 
coin-operated  TV  industry.  AITM 
predicted  that  at  least  90%  of  the 
nation's  motel  rooms  will  be  so 
equipped  by  the  end  of  1953. 

Initial  results  of  placements  in 
over  150  motels  thus  far  indicate 
that  TV  sets  are  a  great  attraction 
wherever  installed,  motel  occupancy 
has  jtumped  200%  and  the  sets  pay 


Eyes  on  Texas 

AN  ALLENTOWN,  Pa.,  man 
who  picked  up  WBAP-TV 
Fort  Worth's  program,  Let's 
Go  Shopping,  sponsored  by 
Leonard  Bros,  department 
store,  on  his  TV  set  and  who 
expressed  via  letter  his  in- 
terest in  a  $1  pair  of  shears 
being  advertised  on  the  show, 
received  the  shears  free  and 
the  Fort  Worth  station  re- 
ceived more  than  that  in  pub- 
licity, according  to  WBAP. 


for  themselves  in  one-eighth  the 
time  normally  required,  it  was 
claimed. 

The  Previewer  can  be  attached 
to  any  standard  TV  receiver  and, 
when  activated  by  a  centrally-lo- 
cated control  station,  automatically 
turns  on  all  sets  for  a  four-minute 
"free"  preview  of  programs. 


-k  WHAT  FILM 
COMMERCIALS 
DO  VOU  WATCH, 
DOCTOR  ? 


....More  Doctors  WatcK 
ALEXANDER  FILM 


Thaiv  Any  Other  Brand  ! 


*Frankly,  we  didn't  survey  a  single  surgeon!  .  .  .  It's  just  common  sense: 
More  people  of  every  size,  shape  and  description  watch  film  commer- 
cials by  Alexander  .  .  .  the  world's  largest  producer  of  advertising  films. 
And  it's  just  common  sense  to  rely  on  Alexander  for  the  finest  in  tele- 
vision film  commercials.  .  .  .  With  1 7 1/2  acres  of  modern  film  produc- 
tion facilities,  Alexander  Film  Co.  offers  the  advertiser  and  agency  the 
world's  most  complete  film  commercial  service.  From  scenario  prepara- 
tion through  film  production,  processing  and  distribution,  Alexander 
is  geared  to  serve  ...  a  single  source  for  every  film  commercial  need! 

•  FREE  BOOKLET  ON  SCENARIO  WRITING:  Write  on  com- 
pany letterhead  for  complimentary  copy  of  "SCENARIOS/' 
a  helpful  guide  for  writing  film  commercials. 


COLORADO  SPRINGS 
Hew  York'      •       Dallas       •       Hollywood       •       Detroit       •       San  Francisco       »  Chicago 
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film  report 


Sales  .  .  . 

Paramount  Television  Productions 

has  announced  the  sale  of  Bob 
Clampett's  Time  for  Beany  to 
WJBK-TV  Detroit  and  WEWS 
(TV)  Cleveland,  bringing  up  to  11 
the  number  of  stations  using  the 
puppet  adventure  program.  At 
WJBK-TV  it  is  presented  on  a 
participating  basis  and  at  WEWS 
(TV)  it  is  sponsored  by  the  Amster 
Beverage  Co. 


Five  Star  Productions,  Hollywood, 
has  signed  a  52-week  contract  to 
produce  all  the  combination  live 
action  and  animated  TV  film  com- 
mercials for  Ralston  Purina  Co., 
St.  Louis  (cereals),  for  showing  on 
ABC-TV  Spate  Patrol.  Each  half- 
hour  program,  on  alternate  week 
basis,  will  include  one  30-second 
and  two  90-second  commercials, 
starting  Sept.  6.  Agency  is  Gard- 
ner Adv.  Co.,  St.  Louis. 


Negotiations  have  been  concluded 
between  Bing  Crosby  Enterprises, 
Culver  City,  and  Radio  Audizioni 
Italia,  the  non-commercial  Italian 
TV  network,  for  the  telecasting 
of  13  half-hour  films  in  Royal  Play- 
house TV  series.  Films  will  be 
shown  in  Milan  and  Terrino,  start- 
ing in  January. 


Production  .  .  . 

Abner  J.  Greshler,  NBC-TV  pro- 
gram consultant  and  motion  pic- 
ture producer,  plans  a  series  of  39 
half-hour  TV  films  titled  Peck's 
Bad  Boy  based  on  the  book  of  the 
same  name  by  George  W.  Peck. 
Shooting  is  scheduled  to  start  at 
the  end  of  September  by  Abner  J. 
Greshler  Productions  Inc.,  Beverly 
Hills.  Jimmy  Boyd,  12-year-old 
Columbia  Records  artist,  will  por- 
tray the  title  role.  William  De- 
marest  will  play  the  part  of  the 
father.  Hal  Walker,  director  of 
Paramount  Pictures'  "Road  to 
Bali,"  will  direct  from  scripts  by 
Ed  Helwick,  radio  writer. 


Larry  Cotton  Presentations,  Holly- 
wood, is  preparing  quarter-hour 
TV  live  or  film  package  for  fall 
distribution.  Starring  Elroy  Hirsch, 
Los  Angeles  Rams  end,  What 
Would  You,  Do  is  a  sports  program 
built  around  a  telephone  quiz. 


Film  People  .  .  . 

Edward  Arnold,  film  actor  and  star 
of  ABC  radio  Mr.  President,  has 
been  signed  by  Screen  Gems  Inc., 
Hollywood,  for  leading  role  in 
"Jr.,"  first  half-hour  film  in  NBC- 
TV  Ford  Theatre  series.  Jules 
Bricken  starts  production  Aug.  8. 
The  script  was  written  by  Cyril 
Hume. 


Mary  McCall,  president  of  Screen 
Writers  Guild,  was  signed  by 
Screen  Gems  Inc.,  Hollywood,  to 
adapt  "Life,  Liberty  and  Orin 
Dooley,"  by  William  Fuller,  for  in- 
clusion in  NBC-TV  Ford  Theatre, 
half-hour  TV  film  series. 


Barney  Gerard,  producer  with 
Monogram  Pictures,  Hollywood,  is 
developing  a  half-hour  TV  series, 
The  Beloved  Judge.  Pending  con- 
clusion of  negotiations  with  a  TV 
film  firm,  he  will  produce  series 
which  concerns  a  benign  man  and 
the  decisions  he  must  make. 


William  Kozlenko,  executive  story 
head  of  National  Repertory  Thea- 
tre Inc.,  Hollywood,  has  resigned 
to  devote  time  to  his  new  book, 
World  Theatre  of  Short  Plays. 

Karl  Freund,  cameraman  on  CBS- 
TV  I  Love  Lucy  and  Our  Miss 
Brooks,  has  been  made  a  member 
of  the  National  Academy  of  Sci- 
ences after  his  development  of  spe- 
cial photographic  and  lighting  sys- 
tem used  on  the  two  film  series. 


Jerry  Wald,  producer  of  new  RKO 
feature  film,  "The  Lusty  Men," 
is  preparing  a  television  film  trail- 
er made  up  of  rodeo  action  and 
scenes. 


Herman  Webber,  vice  president  of 
Television  Varieties  Inc.,  Holly- 
wood, is  abroad  to  supervise  the 
shooting  of  background  footage  to 
be  converted  to  TV  film  programs 
around  first  of  the  year.  Library, 
consisting  of  acts,  circuses  and 
locale  shots,  is  being  built  up  to  ac- 
commodate proposed  series  of  52 
TV  films. 


Stuart  Reynolds,  head  of  Reynolds 
Productions,  Beverly  Hills,  will 
speak  to  the  Society  of  Motion  Pic- 


ture Comptrollers  on  "Three  For- 
mulas for  TV  Sales,"  Aug.  13. 

F.  H.  Fodor,  executive  in  charge  of 
production  for  Filmcraft  Produc- 
tions, Hollywood,  will  be  a  prin- 
cipal speaker  at  72nd  semi-annual 
convention  of  Society  of  Motion 
Picture  and  Television  Engineers, 
to  be  held  in  Washington,  Oct.  6-10. 
#     *  * 

Henry  A.  Lube,  owner  of  Cuamhtoc 
Studios,  Mexico  City,  in  Hollywood 
for  conferences  with  TV  producers. 

Jerome  Lawrence,  co-writer  with 
Robert  Lee  on  The  Unexpected,  film 
series  for  Ziv  TV  Programs  Inc., 
and  NBC  radio  The  Railroad  Hour, 
is  touring  South  America  for  TV 
story  material.  Mr.  Lee,  mean- 
while, is  at  the  U.  of  Alberta, 
Canada,  as  guest  lecturer  on  radio 
writing. 

Les  Hafner  and  Stanley  Halperin, 

executive  producer  and  director  of 
sales,  respectively,  for  Hafner-Hal- 
perin  Inc.,  Culver  City,  in  New 
York  to  screen  pilot  film  in  Kerry 
Drake,  half -hour  TV  series,  for  ad 
agency  executives. 


Bernard  Girard,  producer-writer- 
director  for  Bing  Crosby  Enter- 
prises, Culver  City,  father  of  a  boy, 
Peter,  born  July  11. 


Random  Shots  .  .  . 

William  F.  Broidy  Productions  Inc., 

Hollywood,  currently  producing 
The  Phantom  Pirate,  half -hour  TV 
film  series  in  color  starring  Robert 
Stack,  has  selected  Portuguese 
Bend,  a  Pacific  Coast  bay,  for  loca- 
tion headquarters.  The  firm  has 
purchased  an  ocean  barge,  The 
Brodco,  to  serve  as  a  floating  studio. 
It  will  be  rented  to  other  companies 
when  not  in  use  on  the  series. 
Facilities  under  the  barge  top,  79  x 
43  feet,  consist  of  prop,  mainte- 
nance and  carpentry  departments, 
four  cabins  and  a  galley. 

With  the  signing  of  a  12-year  lease 
on  and  options  to  purchase  the 
Filmarte  Theatre,  Hollywood, 
Filmcraft  Productions  begins  its 
expansion  of  TV  film  production. 
The  stage  will  be  rebuilt  into  a 
55  x  68  foot  platform.  A  grid,  de- 
signed by  F.  H.  Fodor,  firm's  exec- 
utive in  charge  of  production,  will 

(Continued  on  page  81) 


TV  FILM  ORDER 


CALVIN  COMPANY 

1105  Truman  Road 
Kansas  City,  Missouri 


SYNC-SOUND 

RANGERTONE 

73  WINTHROP  ST. 
NEWARK  4,  N.  J. 


ATS  Unit  Prepares 
Standard  Form 

STANDARD  form  that  can  be  used  by  advertising  agencies  in  ordering 
filmed  commercials  for  TV  use  and  by  film  producers  in  bidding  for 
the  orders  has  been  prepared  by  a  special  TV  film  committee  of  Ameri- 
can Television  Society. 

It  has  been  published  by  ATS  *"  

together  with  the  committee's  find- 
ings and  recommendations.  Copies 
of  the  16-page  report  have  been 
sent  to  members  of  the  American 
Assn.  of  Advertising  Agencies,  to 
the  ATS  membership  and  to  the 
film  companies  who  provided  per- 
tinent data  to  the  committee. 

Project  stemmed  from  an  ATS 
meeting  on  filmed  commercials 
held  late  in  1950.  It  was  apparent 
then  that  the  failure  of  agency 
buyers  and  film  producers  to  reach 
an  understanding  was  responsible 
for  many  of  the  troubles  then  ex- 
perienced in  getting  filmed  com- 
mercials for  telecasting.  A  com- 
mittee was  named  to  investigate 
the  problem.  After  many  inter- 
views with  both  buyers  and  sellers 
of  filmed  commercials,  an  exhaus- 
tive questionnaire  was  sent  to  237 
agencies  and  160  film  producers, 
more  than  a  third  of  the  recipients 
giving  detailed  answers  to  the  mul- 
ti-paged forms. 

Gene  Reichert,  manager  of  radio 
and  TV  for  G.  M.  Basford  Co.,  was 
chairman  of  the  ATS  committee. 
Other  members  were:  Thomas  J. 
Dunford,  executive  vice  president, 
Depicto  Films;  John  Freeze,  chief 
of  radio-TV  commercial  production, 
Young  &  Rubicam;  G.  David  Gude- 
brod,  manager  of  film  production 
for  N.  W.  Ayer  &  Son;  Leslie  Rousch, 
president,  Leslie  Rousch  Productions, 
and  C.  E.  Hooper,  president,  C.  E. 
Hooper  Inc.,  which  helped  write  the 
questionnaire  and  tabulate  responses. 

Basically,  the  committee  found 
that  the  chief  causes  of  trouble 
were  a  lack  of  understanding  of 


each  other's  problems  by  both  buy- 
ers and  sellers  of  filmed  commer- 
cials; insufficient  time  allowed  for 
both  bidding  and  production  of 
these  films,  and  insufficient  ex- 
change of  information. 

The  committee  recommends  that 
"agencies  and  producers  can  im- 
prove their  operations  by  hiring 
the  best-experienced  specialists 
they  can  get,  and  by  giving  these 
people  constant  opportunity  to 
broaden  their  knowledge." 

Second  recommendation  is  that 
from  three  days  to  a  week  be 
allowed  for  bidding  and  that 
"agency  personnel  and  producer 
representatives  should  become  suf- 
ficiently familiar  with  film  produc- 
tion to  know  how  much  time  is 
actually  required  for  specific  jobs." 
Producers  should  be  warned  to  be 
realistic  and  not  to  promise  de- 
livery dates  they  are  not  certain 
can  be  met,  it  was  asserted. 

To  insure  an  adequate  exchange 
of  information,  the  ATS  committee 
prepared  a  standard  form  covering 
not  only  such  basic  data  as  client, 
product,  number  of  films,  length, 
number  of  prints,  live  photography, 
animation,  date  quotation  wanted 
and  date  finished  film  required, 
price  and  terms  of  payment,  but 
also  a  list  of  some  30  items  to  be 
checked  as  to  whether  each  is  to  be* 
supplied  by  the  agency  or  the  pro- 
ducer. These  items  include: 
Script,  story  board,  set  design, 
props,  cast  selection,  costumes, 
narrator,  name  talent,  music,  music 
fees,  art  and  insurance. 
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FOOD  PROMOTION 

DuMont,  SFMA  Team  Up 

DuMONT  Television  Network  and 
the  New  York  State  Pood  Mer- 
chants' Assn.  plan  to  jointly  pro- 
mote sale  of  food  products  adver- 
tised over  WABD  (TV)  New  York, 
DuMont  outlet. 

Edward  Kletter,  DuMont  mer- 
chandising director,  and  A.  F. 
Guckenberger,  executive  secretary 
of  the  association,  said  DuMont's 
daily  disc  program,  Take  the  Break, 
will  be  supported  by  point-of-sale 
^merchandising  activities  in  some 
3,500  association  stores  in  the  area. 

Stores  will  contribute  feature 
displays,  point-of-sales  promotion, 
newspaper  ad  tie-ins  and  special 
promotions.  Take  the  Break  (Mon.- 
Fri.,  12:30-1  p.m.,  EDT)  stars  Don 
Russell  and  will  feature  a  studio 
audience  musical  contest.  Warren 
Raymond,  association  director  of 
public  relations,  will  handle  mer- 
chandising and  sales  promotion. 


Filmcraft  Theft 

TV  FILMS,  known  as  house  prints 
and  valued  at  $4,800,  were  stolen 
from  Filmcraft  Productions,  Holly- 
wood, July  28.  F.  H.  Fodor,  exec- 
utive in  charge  of  production,  dis- 
covered and  reported  the  theft 
which  included  pilot  films  in  NBC- 
TV  You  Bet  Your  Life,  Two  for 
the  Money  and  Out  of  the  Red 
series. 


SIGNING  joint  plan  by  WABD  (TV),  New  York  DuMont  outlet,  and  State 
Food  Merchants'  Assn.,  to  promote  products  advertised  on  WABD's  Take  the 
Break,  are  (I  to  r),  standing,  Don  Russell,  show's  star,  and  Morris  Sharfstein, 
SFMA  president.  Standing,  Edward  Kletter,  DuMont  merchandising  director; 
Richard  Jones,  general  manager  of  DuMont  owned  and  operated  stations, 
•<  and  A.  F.  Guckenberger,  SFMA  executive  secretary. 

DuMont  Grants  License    UTP  Football  Film 


GRANTING  of  an  exclusive  license 
to  the  Canadian  Aviation  Electron- 
ics Ltd.,  Montreal,  for  manufacture 
of  DuMont  television  receivers  in 
Canada  was  announced  last 
Wednesday  by  Ernest  A.  Marx,  vice 
president  of  DuMont  Television  & 
Electronics  Ltd.,  newly  -  formed 
Canadian  subsidiary  of  Allen  B. 
DuMont  Labs.  [B»T,  July  28]. 


UNITED  TELEVISION  pro- 
grams, Chicago,  has  acquired  Col- 
legiate Football  Highlights  of  1952, 
a  13-week,  half-hour  film  series 
produced  by  Sports  Video  Produc- 
tions, Chicago.  Starting  date  is  in 
the  week  of  Sept.  28. 


NBC-TV's  I've  Got  News  for  You, 
new  studio  audience  participation  quiz 
program,  features  questions  based  on 
major  newspaper  wire  stories. 


SNADER  SUIT 

Settlement  Likelihood  Seen 

ALTHOUGH  suit  was  filed  July  28 
in  Los  Angeles  Superior  Court  for 
removal  of  President  Louis  D. 
Snader  and  his  two  daughters  from 
the  board  of  directors  of  Snader 
Telescriptions  Corp.,  the  long 
standing  differences  between  the 
firm's  six  directors  may  be  settled 
without  court  action. 

With  negotiations  for  settlement 
between  the  two  groups  this  past 
week  reported  as  "progressing 
satisfactorily"  the  complaining 
faction  consisting  of  Samuel  Mark- 
ovitch,  Alexander  and  Henry  Bisno 
are  said  to  have  decided  against 
pressing  their  suit  at  this  time. 
Mr.  Snader  was  not  served  with 
papers. 

The  suit  asks  the  court  to  ap- 
point a  provisional  director  to 
break  any  existing  deadlock. 

Claim  is  made  that  Mr.  Snader's 
daughters — Mrs.  Suzanne  Reinicke 
and  Mrs.  Jayne  Corallo — are  under 
their  father's  domination  to  the 
point  where  they  do  no  independent 
thinking.  Consistent  alignment  of 
three  against  three  has  stymied 
the  corporation's  business,  it  is 
charged.  The  complaint  states  that 
at  the  last  board  meeting  no  reso- 
lutions were  passed  because  the 
vote  stood  three-to-three. 

Besides  Mr.  Snader  and  daugh- 
ters, named  as  defendants  are  his 
son-in-law  Jesse  Corallo  and  a 
nephew  Robert  M.  Snader. 


WSAZ-TV 

HUNTINGTON,  WEST  VIRGINIA 
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Here's  Where  We 
Started  Using 

WHEN 

TELEVISION 


WILL  SELL 
FOR  YOU,  TOO! 

Sound  programming  that  cre- 
ates viewer  preference,  plus 
smart  merchandising,  makes 
WHEN  your  best  TV  "buy"  in 
Central  New  York.  Here's  a 
rich  market  that  will  look  at 
your  product,  listen  to  your 
story,  and  buy,  when  you  Sell 
via  WHEN. 

CENTRAL  NEW  YORK'S  MOST 
LOOKED  AT  TELEVISION  STATION 


Represented  Nationally 
By  the  KATZ  AGENCY 


CBS 


ABC 


DUMONT 


WHEN 

TELEVISION 

SYRACUSE 

SISSB^tS-UM-  ----  =•-.----- 

A  MEREDITH  TV  STATION 
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IATSE  BOYCOTT 

Sought  at  Convention 

DELEGATES  to  the  five-day 
IATSE  international  convention 
starting  in  Minneapolis  today 
(Monday)  will  be  asked  to  pass 
two  major  resolutions  aimed  at 
closing  theatre  and  TV  screens  to 
films  made  abroad. 

Motion  Picture  Studio  Photog- 
raphers Local  659,  through  Herbert 
Aller,  business  manager  and  chair- 
man of  that  group's  Hollywood 
convention  delegates,  will  ask  the 
convention  to  (1)  authorize  inter- 
national president  Richard  F. 
Walsh  to  order  projectionists 
throughout  the  country,  whether 
in  theatres  or  TV,  not  to  run  any 
film  minus  the  IATSE  label  and 
(2)  to  work  for  a  national  boycott 
on  products  of  sponsors  who  utilize 
TV  films  made  outside  the  United 
States  under  non-union  conditions. 

Seeking  intra  -  union  harmony, 
Local  659  will  also  propose  a  reso- 
lution which  would  eliminate  juris- 
dictional requirements  of  the  vari- 
ous locals  in  the  production  of  TV 
film.  This  would  enable  Hollywood 
camera  and  sound  crews  to  work  in 
the  jurisdiction  of  the  New  York 
and  other  locals  and  vice  versa. 


COPYRIGHT  SUIT 

$100,000  Damages  Asked 

CHARGING  copyright  infringe- 
ment, Merit  Productions,  Holly- 
wood, has  filed  a  $100,000  damage 
suit  in  U.  S.  District  Court  at  Los 
Angeles  against  NBC-TV  and  Nep- 
tune Productions,  co-partnered  by 
Robert  Montgomery  and  John  E. 
Gibbs.  S.  C.  Johnson  &  Son  and 
American  Tobacco  Co.  also  are 
listed  as  defendants. 

Claiming  all  film  rights  as  well 
as  first  run  refusal  rights  to  any 
live  performances  of  Somerset 
Maugham's  play  "Sheppey",  Merit 
Productions'  complaint  filed  in  late 
July,  charges  that  a  recent  live  TV 
version  on  NBC-TV  Robert  Mont- 
gomery Presents  was  kinescoped 
and  distributed  to  stations  without 
permission.  Johnson's  Wax  and 
Lucky  Strike  cigarettes  alternately 
sponsor  the  program,  now  on  a 
summer  hiatus.  Mr.  Maugham  is 
listed  as  an  involuntary  co-plaintiff 
inasmuch  as  the  play  is  copyrighted 
in  his  name  and  he  is  living  outside 
the  court's  jurisdiction. 


'OMNIBUS'  POSTS 

Go  to  Thorndike,  Jensen 

JOSEPH  J.  THORNDIKE  Jr., 
former  managing  editor,  and  Oliver 
Jensen,  a  former  senior  editor  of 
Life  magazine,  have  been  appointed 
editorial  executives  of  the  forth- 
coming television  series,  Omnibus, 
Robert  Saudek,  director  of  the 
Ford  Foundation's  TV-Radio  Work- 
shop, announced  last  week. 

They  will  supervise  the  planning 
and  editorial  content  of  picture- 
essay  features  which  will  appear 
in  Omnibus  starting  Nov.  9  on 
CBS-TV,  4:30-6  p.m.  [B  •  T,  July 
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TELECASTER-EDUCATOR  COOPERATION 

KLZ  and  U.  of  Denver  Exemplify  Teamwork 


Typical  workshop  scene  shows  (I  to  r)  Messrs.  Jordan,  Roper  and  Terry 
and  Mann  Reed,  a  radio  student,  scanning  monitors. 


ANOTHER  example  of  how  broad- 
casters can  work  hand-in-hand 
with  educators  for  their  mutual 
benefit,  comes  from  KLZ  Denver. 

The  station  is  cooperating  with 
the  U.  of  Denver's  radio  department 
in  presenting  a  "full-fledged  tele- 
vision workshop,"  which  already 
tried  its  wings  for  the  first  time. 
The  plan  had  undergone  initial  ex- 
perimentation last  spring. 

Workshop  resembles  a  fully 
equipped  TV  studio.  KLZ  has 
loaned  some  $50,000  worth  of  equip- 
ment to  the  university.  Station  is 
an  applicant  for  a  TV  license  in 
Denver.  Program  is  supervised  by 
a  university  instructor  and  by 
KLZ  engineers.  Students  will  use 
the  equipment  to  produce  experi- 
mental shows  for  closed  circuit 
study. 

Hugh  Terry,  vice  president  and 
general  manager  of  KLZ,  com- 
mented that  the  station  was  getting 
a  double-barreled  value  in  that  the 
engineers  will  obtain  valuable  ex- 
perience, and  "we  expect  [they] 
will  be  our  key  TV  personnel  even- 
tually," and  that  the  workshop  will 
provide  training  for  persons  who 
can  be  expected  to  move  into  TV 
production  at  Denver. 

The  summer  workshop  was 
scheduled  six  hours  a  day  during 
July.  In  last  spring's  experimenta- 
tion, faculty  members  worked  on 
adapting  TV  to  special  fields  of 
interest,  emphasizing  the  use  of 
the  medium  for  maximum  educa- 
tional benefits. 

Under  direct  charge  of  Noel  Jor- 
dan, former  NBC-TV  New  York 
specialist,  and  now  head  of  TV  in- 
struction at  the  university,  the 
workshop  has  concentrated  on 
drama,  interpretative  news  shows, 


weather  shows,  panel  discussions 
and  how-to-do-it  features. 

Training  films  and  actual  TV 
show  films  are  shown  to  germinate 
ideas  among  the  students  who  in 
turn  tackle  projects  of  their  own. 
Lectures  and  demonstrations  are 
given  by  Mr.  Jordan  and  the  sta- 
tion staff.  Students  assist  in  pro- 
duction, even  helping  out  the  en- 
gineers. 

KLZ  personnel  assisting  include 
Clayton  Brace,  television  research 
director;  Harvey  Wehrman,  chief 
engineer  and  engineers  Al  Raper 
and  Gil  Mueller. 


HAVANA  OUTLET 

Sought  By  Cadena  Azul 

BEN  MARDEN,  New  York  show- 
man who  moved  to  Havana  three 
months  ago  when  he  acquired  the 
11-station  Cuban  radio  network, 
Cadena  Azul,  is  planning  to  apply 
for  a  TV  license  in  Havana,  Mr. 
Marden  reported  from  Havana. 
Studios  of  CMCY  Havana,  key 
station  of  the  network,  are  already 
being  remodeled  to  accommodate 
visual  programs,  he  said. 

Owner  of  New  York's  Playhouse 
Theatre,  Mr.  Marden  said  he  has 
put  the  network  into  the  black  in 
the  last  90  days  by  effecting  econ- 
omies in  the  network's  operations 
and  by  programming  improvements 
which  have  attracted  new  adver- 
tisers. Luis  Ortega,  Cuban  jour- 
nalist, has  been  engaged  as  head 
of  the  network's  news  department; 
amateur  and  audience  participation 
programs  have  been  introduced 
and  the  network  has  also  begun 
sportscasts  in  the  American  man- 
ner. 


Tailor-Made  TV  FILM  SPOTS 

Animation  and  Live  Action 


•  8  Seconds 

•  20  Seconds 

•  One  Minute 


VICTOR  BLDG.  -  STerling  4650 
WASHINGTON  1,  D.  C. 
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UHF  SETS 

¥  Ready  Shipments  Seen 

"'DEALERS  will  begin  to  receive 
iUHF  receiver  deliveries  as  soon  as 
UHF  stations  begin  operations,  ac- 
cording to  a  spot  check  of  leading 
manufacturers  made  last  week  by 
I  Broadcasting  •  Telecasting  at 
'the  51st  annual  convention  of  the 
National  Assn.  of  Music  Merchants 
in  New  York. 

I  Representatives  of  the  receiver 
ij  manufacturers  believe  that  no  seri- 
jbus  shortages  will  develop  to  hin- 
jder  production  of  UHF  sets.  Most 
j|  agreed  that  a  certain  amount  of 

caution  has  been  adopted  by  manu- 
|i  f acturers  because  they  cannot  esti- 
llmate  accurately  the  extent  of  the 

UHF  market. 

Cost  Would  Be  Small 

|      Talks  with  spokesmen  for  lead- 
ing manufacturers  revealed  that 
they  have  approached  the  problem 
of  converting  VHF  receivers  to 
S;UHF  by  different  methods  but  all 
.  believed  the  cost  to  the  consumer 
1  would  be  "small." 
'■ 5    For  instance,  RCA  Victor  has  a 
1  'line  of  three  UHF  "selectors."  One 
■  can  pick  up  a  single  UHF  station, 
;'the  second,  three  stations  and  the 
"third,  all  70  UHF  channels. 

Magnavox,  on  the  other  hand, 
'  will  offer  a  single  UHF  "tuner" 
that  can  reach  all  UHF  channels. 
!  5  A  spokesman  at  the  firm's  booth 
j '  said  that  present  plans  call  for  the 
'j' "tuner"  to  be  built  into  the  set  at 
pthe  factory. 

Westinghouse  is  offering  a  plug- 
in  attachment  that  can  bring  in 
two  UHF  channels  at  the  present 
time  but  a  spokesman  said  that  pro- 
1  |  vision  has  been  made  for  an  adapt- 
er for  additional  channels. 
'    General  Electric  is  making  avail- 
[I  able  two  types  of  "translators" — 
,  one  that  can  add  three  channels  to 
the  VHF  transmitter  and  a  second 
designed  to  receive  all  UHF  chan- 
nels. 

Other  companies,  such  as  Philco, 
CBS-Columbia  and  DuMont,  have 
already  disclosed  UHF  plans  [B»T, 
July  21]. 

Some  250  exhibitors  maintained 
booths  at  the  convention  displaying 
television  and  radio  sets,  wire  and 
tape  recorders,  musical  instruments 
and  records. 

Sounds  Warning 

A  warning  was  sounded  to  tele- 
vision manufacturers  on  Monday 
by  Ray  S.  Erlandsen,  NAMM 
president  and  head  of  the  San  An- 
tonio, Tex.,  Music  Co.  He  asserted 
that  music  dealers  might  drop  tele- 
vision receivers  as  stock  items  if 

!  their  profit  margins  were  not  in- 

:  creased. 

Mr.  Erlandsen  claimed  that  mu- 
sic retailers  "get  about  80  percent 

j  less  on  television  sales  than  normal 
margins  in  the  music  industry." 

Three  merchandising  moves  to 
help  retailers  sell  television  re- 
ceivers on  a  profitable  basis  were 
announced  by  Stromberg-Carlson 
at  a  distributor  meeting  in  New 
York  last  week. 

C.  J.  Hunt,  general  manager  of 
the  Radio-  Television  Div.,  said  the 


'FLYING  SAUCERS' 

WTVN  Reports  Coverage 


WTVN  (TV)  Columbus  made  what 
is  probably  the  first  live  telecast 
of  what  may  well  have  been  "flying 
saucers,"  the  station  reported  last 
week. 

When  the  glowing  objects  ap- 
peared above  the  Ohio  city  July  23, 
the  Air  Force  sent  jets  aloft  in  an 
unsuccessful  attempt  to  intercept 
them.  Ohio  State  U.  trained  its 
observatory  telescopes  on  the 
bright  discs. 

WTVN  interrupted  its  conven- 
tion coverage  for  five  minutes  to 
make  a  pickup  with  telephoto 
lenses. 

Thousands  of  persons  saw  the 
bright  objects  spin  across  their 
TV  screens,  station  reported.  Trails 
of  the  pursuing  jets  also  were 
clearly  visible  through  the  WTVN 
cameras.  Dave  Nichols,  WTVN 
news  director,  gave  a  running  eye- 
witness account  of  the  objects  while 
the  cameras  tracked  them. 


new  merchandising  approach  in- 
cluded the  featuring  of  only  one 
line  throughout  the  entire  year  to 
protect  dealers  against  obsoles- 
cence; the  inclusion  of  only  eight 
models  in  the  line;  and  the  length- 
ening of  dealer  discounts  "by  as 
much  as  5%  over  what  is  now  con- 
sidered a  'standard  discount'  in 
the  television  industry." 


KLYSTRON  TUBE 

Announced  by  GE 

AVAILABILITY  of  a  15  kw  Kly- 
stron tube  for  UHF  television 
transmitters  was  announced  July 
30  by  General  Electric  Tube  Dept., 
Schenectady.  E.  F.  Peterson,  man- 
ager of  marketing  for  the  depart- 
ment, said  it  is  the  most  power- 
ful amplifying  tube  yet  developed 
for  UHF  telecasting. 

The  tube  in  operation  at  the  GE 
Syracuse  plant  provides  sync  out- 
put of  12  kw  operating  at  750  mc. 
The  new  Klystron  does  not  require 
insulating  material  in  the  intense 
RF  fields  where  it  would  become 
a  limiting  factor  in  high  power 
operation,  Mr.  Peterson  said. 


Line  Measurement 

TECHNIQUE  for  measuring  at- 
tenuation of  balanced,  unshielded 
transmission  lines  used  in  TV-FM 
receivers  and  other  applications 
has  been  reported  by  the  National 
Bureau  of  Standards.  Advantages 
of  the  new  method  are  that  it  re- 
quires easily  available  laboratory 
equipment  and  is  simple  and  rapid 
in  procedure.  Developed  by  R.  C. 
Powell  of  NBS,  the  method  entails 
use  of  a  grid-dip  meter  and  micro- 
ammeter  capable  of  obtaining  re- 
sults reproducible  to  better  than 
10%.  When  used  to  measure  at- 
tenuation of  the  transmission  line, 
it  is  not  necessary  to  match  the  line 
to  a  measuring  or  monitoring  cir- 
cuit because  it  is  terminated  in 
short  circuits. 


RTMA-IRE  MEET 

Color  TV  to  Highlight 

DEVELOPMENTS  on  color  TV  re- 
ceivers will  highlight  the  RTMA- 
IRE  1952  Radio  Fall  Meeting  Oct. 
20-22  at  the  Hotel  Syracuse,  Syra- 
cuse, N.  Y.,  RTMA  announced  last 
week. 

Receiver  development  symposium 
morning  of  Oct.  21,  under  the  chair- 
manship of  David  B.  Smith,  Philco 
vice  president,  will  hear  papers  by 
B.  D.  Loughlin  and  C.  J.  Hirsch, 
Hazeltine;  Bernard  S.  Parmet,  Moto- 
rola; William  E.  Good,  GE;  D.  H. 
Pritchard  and  R.  N.  Rhodes,  RCA, 
and  Solomon  J.  Klapman,  Admiral. 

Principles  of  color  TV  will  be 
discussed  in  an  afternoon  session, 
under  the  direction  of  E.  W.  Eng- 
strom,  vice  president  in  charge  of 
the  RCA  Labs.  Div.  Among  those 
scheduled  to  deliver  papers  are  F. 
J.  Bingley,  Philco;  Donald  C. 
Livingston,  Sylvania,  and  Kenneth 
E.  Farr,  Westinghouse. 

At  both  sessions,  the  basic  ap- 
proach will  be  the  work  of  the 
National  Television  System  Com- 
mittee. The  day's  program  was 
arranged  by  the  IRE  Professional 
Group  on  Broadcast  and  Television 
Receivers. 

Three-day  meeting  opens  with  a 
session  on  UHF  and  electron  tube 
quality  control  and  closes  with  an 
electronic  devices  and  a  general 
television  session.  The  television 
meeting  will  be  led  by  A.  V.  Lough- 
ren,  Hazeltine. 


0^ 


The  versatile,  new  Gray  Telop  II  is 
one  of  the  best  time  salesmen  your 
station  can  have!  With  the  Telop  II 
you  can  make  TV  commercials  excit- 
ing and  interesting,  even  for  retail 
sponsors.  You  give  them  the  pro- 
fessional studio  effects  of  superim- 


PICTURE  TUBES 

RTMA  Reports  Decrease 

DECREASE  in  the  number  of  TV 
picture  tubes  sold  by  tube  manu- 
facturers during  the  first  half  of 
this  year  from  the  number  sold 
during  the  same  period  in  1951  was 
reported  by  RTMA  last  week. 

For  the  first  six  months  of  this 
year,  2,393,980  TV  picture  tubes 
were  sold,  of  which  1,845,309  went 
to  TV  set  manufacturers.  This 
compares  with  2,888,295,  of  which 
2,552,757  went  to  manufacturers, 
for  the  same  months  of  1951. 

June  picture  tube  sales  totaled 
376,943,  valued  at  $8,029,864.84. 
Of  this,  285,975,  valued  at  $5,871,- 
483,  went  to  set  makers. 

A  dip  in  the  sale  of  receiving 
tubes  for  the  first  half  of  1952  was 
also  reported.  First  half  of  1952, 
160,183,526  were  sold.  Same  period 
in  1951,  215,902,325  were  sold. 

In  June,  24,365,462  receiving 
tubes,  valued  at  $18,279,016,  were 
sold.  This  was  more  than  the  23,- 
636,484,  valued  at  $17,037,274,  sold 
in  May,  but  below  the  27,667,099 
sold  in  June  1951. 

Of  June's  receiving  tube  sales, 
21,572,686  went  into  radio  and  TV 
sets.  Of  the  24  million  plus  June 
sales,  15,770,335  were  sold  for  use 
in  new  sets,  5,187,557  as  replace- 
ments, 930,001  for  export  and 
2,477,569  to  government  agencies. 


position,  lap  dissolve,  fade-outs— and 
at  a  big  saving  of  cost,  time  and 
trouble.  Gray  Telop  II  handles  slides, 
photographs,  art  work  or  cards  .  .  . 
takes  up  little  space  ...  is  easy  to 
move  around  .  .  .  needs  only  one 
operator.  Write  for  Circular  RD-8. 


ARCH 


PRESIDENT 

and  Development  Co.,  Inc.,  598  Hilliard  St.,  Manchester,  Conn.  ^3^S>^ 
Div.  o(  The  Gray  Manufacturing  Co.— Originators  of  the  Gray  Telephone  Pay  Station  and  the  .Gray  Audograph 


Your  Super  TV  Time  Salesman! 
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GE  Sales,  Profit 

SALES  of  General  Electric  Co. 
for  the  first  half  of  1952  were  only 
1%  off  the  record  level  set  during 
the  first  six  months  of  1951,  GE 
President  Ralph  J.  Cordiner  has 
announced.  Records  showed  $1,- 
171,202,000  for  January-July  this 
year  compared  to  $1,184,735,000 
in  1951.  Sales  for  the  second  quar- 
ter this  year  were  up,  however, 
over  the  figure  for  the  first  quar- 
ter. Mr.  Cordiner  also  announced  a 
six-month  net  profit  of  $57,119,- 
000,  or  4.9  cents  on  each  dollar 
— $1.98  per  share  of  common 
stock  issued.  Net  profit  fell  off 
10%  from  $70,326,000  for  the  first 
half  of  1951.  Dividend  of  75  cents 
a  share  of  common  stock  was  paid 
July  25,  making  a  total  of  $1.50 
per  share  for  the  first  six  months. 


Stromberg  Income 

STROMBERG-CARLSON  CO.  last 
week  reported  a  gross  income  for 
the  first  six  months  of  1952  of  $19,- 
861,125  as  against  $14,959,710  for 
the  same  period  last  year.  In  an 
interim  report  mailed  to  stock- 
holders by  President  R.  C.  Tait, 
net  earnings  were  listed  at  $580,- 
342,  or  $1.56  per  share,  on  common 
stock  as  compared  with  $169,444, 
or  31  cents  per  share,  during  the 
first  six  months  of  1951. 


NET  PROFIT  of  $2,047,000,  was  re- 
ported by  Raytheon  Mfg.  Co.,  Wal- 
tham,  Mass.,  for  fiscal  year  ending 
May  31.  Sales  totaled  $111  million. 


THE  VOICE  OF 

Southwestern 

AMERICA 
sells  half  a  million 
people  in  27  counties 


HAS  GREATER  COVERAGE 
than  any  other  El  Paso 
radio  station 
REGARDLESS  OF  POWER 

KROD,  CBS  Radio's  Voice  of  the 
Southwest,  covers  the  vast  27  County 
El  Paso  market  area,  where  more  than 
a  half-million  people  spend  over  FIVE 
HUNDRED  MILLION  DOLLARS  on 
RETAIL  SALES.  No  matter  what 
you're  selling  in  this  area,  you  can 
sell  it  more  successfully  and  economi- 
cally over  .  .  . 


allied  arts 


Mr.  Adelson 


RODERICK  BROADCASTING  Corp. 
Repretent»d    Nationally  by 
The  O.  L.  TAYLOR  Company 


DAVID  J.  HOPKINS,  president, 
Emerson  West  Coast  Corp.  ap- 
pointed sales  and  advertising  man- 
ager, Emerson  Radio  &  Phonograph 
Corp.,  N.  Y. 

J.  P.  RYAN,  credit  manager,  Albany 
branch,  Crosley  Distributing  Corp., 
subsidiary  of  Avco  Mfg.  Corp.,  named 
operations  manager. 

R.  G.  SCOTT  named  sales  engineering 
manager,  cathode-ray  tube  div.,  Al- 
len B.  DuMont  Labs.,  Clifton,  N.  J. 
EDWIN  B.  HINCK,  manager  of  com- 
pany's electronics  parts  sales,  named 
replacement  sales  manager. 

BILL  GORMAN,  account  executive, 
KHJ-TV  Hollywood,  to  Market  TV 
Assn.,  that  city  (radio-TV  producers- 
packagers),  as  partner.  PAUL 
KNIGHT,  KHJ-TV  director,  to  firm 
as  director  of  radio-TV  operations. 

GENE  GOLD,  sales  promotion  man- 
ager, Crosley  Distributing  Corp., 
N.  Y.,  promoted  to  advertising  and 
sales  promotion  manager. 

ROBERT  ADEL- 
SON, Root,  Ballan- 
tine,  Harlan,  Bush- 
by  &  Palmer,  N. 
Y.,  law  firm,  to  le- 
gal staff,  Sylvania 
Electric  Products 
Inc.,  that  city. 

LESLIE  F.  BIEBL, 

program  director 
of  Air  Music  Inc., 
N.  Y.,  appointed 
broadcast  services 
manager  of  Asso- 
ciated Program 
Service,  succeeding  William  H. 
Houghton,  who  has  resigned. 

JENSEN  Mfg.  Co.,  Chicago,  has  ap- 
pointed Burt  C.  Porter  Co.,  Seattle, 
as  representative  in  Washington, 
Oregon,  Alaska,  western  Idaho  and 
western  Montana. 

DAVID  J.  FINN,  advertising  man- 
ager, RCA  Victor  Record  Dept.,  ap- 
pointed sales  director,  Custom  Re- 
cords Div.  succeeded  by  WILLIAM  I. 
ALEXANDER,  director  of  retail  ad- 
vertising for  Montgomery  Ward  &  Co. 

SOUTHERN    RADIO    SUPPLY  Co., 

New  Orleans,  appointed  distributor 
for  Hallicrafters  Co.,  Chicago  (radio- 
TV  sets). 

AMPEX  ELECTRIC  Corp.,  Redwood 
City,  Calif,  (tape  recorders),  has 
opened  midwestern  sales  offices  in 
Chicago  at  111  E.  Ontario  St.  Man- 
ager is  RUSSELL  J.  TINKHAM. 

HENRY  W.  HORNIK,  General  Foods 
Corp.,  appointed  controller,  J.  C. 
Warren  Corp.,  Freeport,  N.  Y.  (tape 
recording  equipment). 

STANLEY  COWAN  PUBLIC  RELA- 
TIONS, Hollywood,  moved  to  6087 
Sunset  Blvd.  Telephone  is  Hollywood 
9-2271. 

DAVID  BAIN,  product  manager, 
broadcast  audio  equipment,  RCA 
Victor,  appointed  Washington  sales 
engineer  of  engineering  products 
dept.,  replacing  JULIUS  A.  REN- 
HARD  who  transfers  to  Seattle  as 
head  of  company's  broadcast  field 
sales  activities  in  Pacific  Northwest. 


MILTON  M.  GROSSMAN  Agency,  Bev- 
erly Hills  (talent  agency),  moved  to 
211  S.  Beverly  Dr.  Telephone  is 
Crestview  6-6163. 

JOSEPH  WALTERS  appointed  broad- 
cast field  sales  representative  for 
RCA  Victor's  Atlanta  region. 

BERNIE  KAMINS,  Hollywood  pub- 
licist, moved  to  239%  S.  Beverly 
Dr.,  Beverly  Hills.  Telephone  is  Crest- 
view  6-7985. 

RALPH  B.  AUSTRIAN,  executive 
vice  president,  Multi-Deck  Corp., 
Beverly  Hills  (open-air  parking 
lots),  to  Pereira  &  Luckman,  L.  A. 
(architects-engineers),  in  administra- 
tive capacity,  assigned  to  CBS  and 
ABC  television  centers  under  con- 
struction in  L.  A. 

V.  S.  NAMEYEFF,  manager  of  ex- 
port activities,  Raytheon  Mfg.  Co., 
Waltham,  Mass.,  appointed  manager 
of  newly-expanded  International  Div. 

JOHN  H.  BATTISON,  TV  engineer 
and  producer,  ap- 
pointed TV  engi- 
neering consultant 
to  American  U., 
Washington,  D.  C. 

CHARLES  B. 
COATES  and  ROB- 
ERT l.  l.  Mccor- 
mick announce 
formation  of 

coates  &  Mc- 
cormick Inc.,  441 
Mr.  Battison        Lexington  Ave., 
N.  Y.,  and  Wash- 
ington Bldg.,  Washington,  D.  C,  for 
consultation  in  public  relations  and 
governmental  research. 

MATHEW  F.  BARNES  appointed 
regional  sales  manager  by  Zenith 
Radio  Corp.  in  territory  comprising 
San  Francisco,  Sacramento,  Fresno, 
Salt  Lake  City  and  Denver. 

IVY  OSTROW,  promotion  director, 
Graham  W. '  Dribble — Orchid  King, 
L.  A.  (orchid  importer),  has  opened 
IDEAS  BY  IVY  OSTROW,  at  219  W. 
7th  St.,  that  city,  to  offer  freelance 
copy  and  promotion  service  to  ad 
agencies. 

TOM  JONES,  publicity  department, 
Ambassador  Hotel,  L.  A.,  to  Walt 
Disney     Productions,     Burbank,  to 


handle  foreign  publicity.  He  succeeds 
GILBERTO  SOUTO,  who  joined  Unit- 
ed Artists  Productions  Inc.,  Rio  de 
Janeiro. 

NAT  V.  DONATO,  national  sales 
manager  of  C.  P.  MacGregor,  Holly- 
wood radio  packaging  concern,  to 
Guild  Films,  N.  Y.,  as  Eastern  sales 
manager. 


£  equipment 


INSTRUMENT  Div.,  Allen  B.  Du- 
Mont Labs.,  Clifton,  N.  J.,  announces 
availability  of  new  terminal  adapter, 
Type  2592,  which  increases  flexibility 
of  connections  to  cathode-ray  oscillo- 
graphs and  permits  easier  use  of  co- 
axial cables  for  carrying  signals  to 
test  equipment.  Unit  may  be  used 
on  any  instrument  having  banana- 
jack  type  terminals  spaced  %"  on 
centers. 

WARD  PRODUCTS  Corp.,  Cleveland, 
announces  production  of  "Trombone" 
TV  antenna  for  both  VHF  and  UHF 
reception.  Antenna  features  complete 
pre-assembly,  light  weight,  all-alumi- 
num construction  and  streamlined  vi- 
bration-proof design. 

GENERAL  RADIO  Co.,  Cambridge, 
Mass.,  announces  availability  of  Type 
1602-A  admittance  meter  for  making 
impedance  measurements  in  the  UHF 
and  VHF  ranges  from  50  to  1500  mc. 

SIMPSON  ELECTRIC  Co.,  Chicago, 
announces  production  of  Model  485 
Crosshatch  pattern  generator  which 
provides  a  synchronized  signal,  modu- 
later  on  carrier  frequencies  of  Chan- 
nels 2  through  6  which  can  be 
tuned  and  sent  through  the  receiver 
under  test.  When  receiver  has  been 
properly  adjusted,  signal  will  show 
equally  spaced  lines  in  vertical, 
horizontal  or  Crosshatch  pattern  on 
the  picture  tube. 

ALLIANCE  MFG.  Co.  announces 
manufacture  of  new  automatic  TV 
booster  termed  Alliance  Cascamatic. 
Unit  mounts  on  back  of  TV  receiver, 
turns  on  and  off  with  the  set  and 
is  usable  on  all  channels. 


"Technical  • 


GORDON  CALCOTE,  transmitter  en- 
gineer, KBIG  Avalon,  Calif.,  father 
of  boy,  James  Stephen,  July  22. 

WILLIAM      DAHLEN,  engineering 

staff,  WHBF  Rock  Island,  111.,  and 
Dorothy  Reed  announce  their  engage- 
ment. 

HAROLD  WEST  to  technical  staff, 

KGAE  Salem,  Ore. 


the  NBC  station  serving 
greater  YOUNGSTOWN,  O. 
30th  population  area  in  U.S. 
5,000  WATTS 

WFMJ- 

Duplicating  on  50,000  Watts  FM 
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RTMA  PROPOSES 


OPS  Ceilings  Removal 
On  Radio-TV  Sets 


i  THE  GOVERNMENT  last  week  was  asked  to  remove  the  radio-TV  set 
industry  from  price  controls  at  all  levels,  but  there  were  indications 
1  the  Office  of  Price  Stabilization  would  move  slowly  in  taking  any  de- 
control action.  *  

Formal  petition  for  immediate 
decontrol  was  filed  with  OPS 
Wednesday  by  Radio-Television 
Mfrs.  Assn.,  which  claimed  "re- 
sulting savings  might  well  be  re- 
jected in  still  further  reductions  in 
(prices  of  the  sets  to  the  consuming 
public." 

The  association  offered  five  rea- 
sons for  price  ceilings  removal  and 
■reported  on  an  informal  survey  of 
representative  set  manufacturers. 
Failing  outright  decontrol,  the  pe- 
tition asked  suspension  for  an  in- 
definite period. 

RTMA  said  retail  prices  are  15% 
or  more  below  current  OPS  ceilings 
on  TV  receivers  and  5%  to  7%  on 
radio  sets.  Decontrol  would  "re- 
lieve both  OPS  and  the  industry  of 
costly  administrative  burdens." 
Lifting  of  the  ceiling  on  component 
parts  also  is  sought. 

RTMA  held  that,  despite  lifting 
of  the  TV  station  freeze,  "it  is 
apparent  the  increase  in  set  sales 
will  be  gradual  .  .  .  and  very  mod- 
erate during  the  next  nine  months." 
Opening  new  television  markets 
would  place  "little  strain  on  .  .  . 
productive  capacity,"  it  stated. 

Some  OPS  quarters  have  favored 
retention  of  controls  because  of 
prospective  new  video  markets, 
increased  demand  for  receivers  and 
perhaps  higher  prices  [Closed  Cir- 
cuit, July  28]. 

What  action  OPS  would  take 
was  not  immediately  known.  One 
agency  authority  believed  OPS 
would  study  the  RTMA  petition 
closely.  He  felt  it  unlikely  OPS 
would  approve  the  request  because 
of  sustained  set  demand  and  the 
role  of  electronics  in  defense.  He 
also  questioned  whether  segments 
of  industry  would  favor  decontrol 
at  a  time  when  prospect  is  for 
more  TV  markets. 

Other  RTMA  points:  (1)  Com- 
ponent parts  are  selling  below 
OPS  ceilings;  (2)  no  condition  now 
threatens  to  force  price  increases 


on  radio-TV  sets  or  components; 
(3)  no  serious  shortage  of  materi- 
als exists  which  may  retard  future 
set  output. 

Percentages  among  manufactur- 
ers selling  below  ceiling  prices 
showed  12%  to  20%  on  TV  receiv- 
ers, 30%  on  TV  picture  tubes  and 
8%  on  receiving  tubes. 

With  respect  to  the  freeze  lift 
RTMA  explained: 

POINT  V 

While  the  radio-television  manu- 
facturing industry  anticipates  a 
steady  expansion  of  the  television 
set  market  as  the  FCC  authorizes 
construction  of  additional  television 
stations,  it  js  apparent  the  increase 
in  set  sales  will  be  gradual  and  will 
be  very  moderate  during  the  next 
nine  months. 

Even  when  .  .  .  new  television  mar- 
kets are  opened,  there  will  be  little 
strain  on  the  industry's  productive 
capacity.  Set  production  today  is  30% 
under  that  of  1950,  despite  expan- 
sion in  plant  facilities,  and  could  be 
stepped  up  without  any  shift  in  labor 
or  materials  from  defense  contracts. 

The  opening  of  new  television  areas 
will  not  reduce  present  inventories 
substantially  if  at  all.  With  one  or 
two  exceptions,  these  new  areas  will 
not  constitute  primary  markets  .  .  . 
and  will  serve  at  a  maximum  36% 
of  the  population. 

Meanwhile,  OPS  announced  that 
radio-TV  and  other  consumer  goods 
manufacturers  must  use  a  different 
regulation  to  compute  ceiling  prices 
on  new  models  after  Sept.  24.  The 
regulation  (CPR  161)  is  designed 
to  simplify  price  control  proce- 
dures. Ceilings  on  new  commodi- 
ties can  be  established  by  reference 
to  those  introduced  after  the  pre- 
Korean  base  period  rather  than  by 
referring  to  prices  of  commodities 
made  during  the  base  period.  The 
effect  to  radio-TV  set  makers  is 
expected  to  be  "minuscule,"  ac- 
cording to  one  OPS  authority.  It 
is  expected  to  benefit  small  manu- 
facturers. 


FARM  STATION? 

Yes!  For  over  a  quarter-century  our 
entertainment  and  services  have  been 
planned  for  farmers  in  Kansas  and 
adjoining  states. 


SPLATTER  PARTY 

DJs  Stage  Pooiside  Show 

A  COUPLE  of  WFBR  Baltimore 
disc  jockeys  have  turned  their 
Melody  Ballroom  program  into  an 
outdoor  affair  by  staging  the  five- 
days-a-week  show  at  a  dance  pa- 
vilion at  the  city's  Meadowbrook 
swimming  pool. 

The  inspired  jockeys,  Ralph  Phil- 
lips and  Bill  LeFevre,  decided  to 
follow  their  sizable  teen-age  audi- 
ence to  the  pooiside  when  hot 
weather  set  in  and  now  don  swim- 
ming trunks  and  spin  their  records 
at  the  pool  with  the  aid  of  portable 
turntables  and  portable  "control 
room." 

Only  trouble  they've  had  was 
when  a  bolt  of  lightning  struck 
a  nearby  tree  during  a  summer 
thunderstorm  and  the  tree  fell 
across  telephone  lines  putting  them 
off  the  air  for  the  rest  of  the  after- 
noon's program.  The  station  was 
ready  for  emergencies,  however, 
and  a  standby  announcer  took  a 
duplicate  format  and  carried  on 
from  there. 


In  the  swim  are  Messrs.  LeFevre 
(I)  and  Phillips  as  they  interview 
Melody  Ballroom  fans. 


GENERAL  FOODS 


Three  New  V.  P.'s  Elected 

GENERAL  FOODS  Corp.  board 
of  directors  has  elected  three  new 
vice  presidents,  all  operating  on 
the  staff  of  Charles  G.  Mortimer 
Jr.,  executive  vice  president  and 
chief  operating  officer  of  the  cor- 
poration. 

They  are  G.  0.  Bailey,  general 
manager  of  the  Birds  Eye  Div., 
who  will  be  responsible  for  the 
operation  of  the  Birds  Eye,  Bire- 
ley's  and  Oyster  Divs. ;  R.  M. 
Schmitz,  general  manager  of  the 
Associated  Products  Div.,  as  vice 
president  in  charge  of  that  divi- 
sion and  General  Foods  Ltd.;  and 
Wayne  Marks,  corporate  control- 
ler, who  continues  in  that  office, 
to  which  he  was  re-elected. 

Howard  Chapin,  formerly  mar- 
keting manager  of  Birds  Eye,  suc- 
ceeds Mr.  Bailey  as  general  man- 
ager of  that  division.  He  will  re- 
port to  Mr.  Bailey  along  with  Dar- 
rell  Ingalls,  general  manager  of 
Bireley's,  and  Paul  Mercer,  man- 
ager of  the  company's  oyster  busi- 
ness. 


VOTE  DRIVE 

More  Committees  Set 

WITH  the  naming  of  Register  and 
Vote  committees  in  seven  addi- 
tional states,  total  of  36  states  have 
been  organized  for  the  good  citizen- 
ship campaign,  scheduled  to  kick 
off  Aug.  15  [B»T,  July  28]. 

Additional  committees  appointed 
to  focus  broadcasters'  activities 
during  the  campaign  are  as  fol- 
lows: 

TENNESSEE— Wayne  Hudson,  WROL 
Knoxville,  chairman;  Earl  Winger, 
WDOD  Chattanooga;  Paul  Oliphant, 
WLAC  Nashville;  John  Cleghorn, 
WHBQ  Memphis;  Louis  Linger,  WJJM 
Lewisburg;  Parry  Sheftall,  WJZM 
Clarksville. 

VERMONT— John  D.  Swan,  WCAX 
Burlington,  chairman;  E.  Dean  Fin- 
ney, WTWN  St.  Johnsbury;  A.  E. 
Spokes,  WJOY  Burlington;  T.  G.  Ter- 
hune,  WTSA  Brattleboro;  Vena  M. 
Bates,  WHWB  Rutland;  Charles  W. 
Grinnell,  WSKI  Montpelier. 

OREGON— H.  J.  Chandler,  KFLW 
Klamath  Falls,  chairman;  S.  W.  Mc- 
Cready,  KUGN  Eugene;  Joe  Schertler, 
KEX  Portland;  Chet  Wheeler,  KWIL 
Albany;  Gordon  Capps,  KSRV  On- 
tario; Tom  Becker;  KNPT  Newport; 
Ted  Cooke,  KOIN  Portland;  Dick 
Brown,  KPOJ  Portland. 

IOWA— Herb  Plambeck,  WHO  Des 
Moines,  chairman;  William  B.  Quar- 
ton,  WMT  Cedar  Rapids;  W.  W.  Woods, 
WHO  Des  Moines. 

ARIZONA  —  Albert  Johnson,  KOY 
Phoenix,  chairman;  Ray  Smucker, 
KYUM  Yuma;  Paul  Merrill,  KGLU 
Safford;  Dwight  Harkins,  KTYL  Mesa; 
Wayne  Sanders,  KCNA  Tucson;  Frank 
Redfield,  KIFN  Phoenix;  Carl  Morris, 
KAWT  Douglas. 

NEW  MEXICO— Al  CadweU,  KOAT 
Albuquerque,  chairman;  Ivan  R. 
Head,  KVSF  Santa  Fe;  A.  R.  Heben- 
streit,  KGGM  Albuquerque. 

SOUTH  CAROLINA— Gren  Seibels, 
WMSC  Columbia,  chairman;  Frank 
Best,  WRNO  Orangeburg;  Dan  Cros- 
land,  WCRS  Greenwood;  James  Cog- 
gins,  WKDK  Newberry. 


Your  nearest  Katz 
man  has  the  facts 

on  KWK's 
LOW -low  cost  per 

1000 
homes  delivered! 


Glob*- Democrat  To  wer  Bldg , 
Saint  Louis  ^ 


WIBW 


TheVoice^/Kansas 

in  TOPE  K  A 


<fU  KATZ  AGENCY 
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JINGLES,  which  have  sold  a  lot 
of  tangible  merchandise  over  the 
air,  are  being  used  to  sell  U.  S. 
citizens  on  the  idea  of  registering 
and  voting  in  a  World  Broadcast- 
ing System  "Get  Out  the  Vote" 
campaign.  Vocal  group,  The  Jes- 
ters, sing  the  rhymed  admoni- 
tions to  get  out  and  vote  on  the 
recorded  feature,  now  being  shipped 
to  WBS  subscribers  to  tie  in  with 
the  NARTB  "Register  and  Vote" 
drive. 


MARINE  SHOW 

MARINES  have  landed  at  WTVJ 
(TV)  Miami.  Meet  Your  Marines, 
show  featuring  boys  stationed  at 
Opalocka,  Fla.,  is  being  telecast 
each  Tuesday.  Capt.  Edward  Mc- 
Mahon,  who  starred  as  the  clown 
on  The  Big  Top  before  his  recall 
to  active  duty  last  spring,  is  serv- 
ing as  m.c.  Program  is  a  variety 
show  using  talent  from  the  Marine 
base. 


TV  DEMONSTRATION 

SIX-DAY  closed  circuit  TV  demon- 
stration was  conducted  by  tele- 
vision transmitter  division,  Allen 
B.  DuMont  Labs,  in  cooperation 
with  WEAU  Eau  Claire,  Wis.,  at 
Northern  Wisconsin  District  Fair, 
Chippewa  Falls,  Wis.,  July  29-Aug. 
3.  More  than  $25,000  worth  of  elec- 
tronic equipment  was  used  by 
DuMont  and  WEAU  engineers  in 
staging  demonstration,  spokesmen 
said.  Musical  -  variety  entertain- 
ment was  telecast  for  the  bene- 
fit of  visitors  in  WEAU's  "Radio 
Television  Hall,"  one  of  fair's  ex- 
hibits. 


TV  SELLS  HOMES 

SALE  of  homes  is  being  "mer- 
chandised" on  WOR-TV  New  York 
on  House  Detective,  presented  each 
Tuesday  evening.  Telecast  gives 
prospective  buyers  interior  and 
exterior  views  of  houses  on  sale 
from  builders,  developers  and  real 
estate  firms.  Station  reports  that 
four  one  -  minute  participations 
have  been  sold  to  the  First  Federal 
Savings  &  Loan  Assn.  of  "Hemp- 
stead, Nassau-Suffolk  Realty  Co., 
Island  Metal  Mfg.  Co.  and  Jay 
Dee  Juvenile  Co.,  all  Long  Island 
firms. 


programs  promotjon 


premiums 


WILK  AT  CONVENTIONS 

ONLY  station  in  northeastern 
Pennsylvania  which  provided  lis- 
teners with  direct  coverage  of  both 
political  conventions  was  WILK 
Wilkes-Barre,  Pa.,  according  to 
Roy  E.  Morgan,  president  of  the 
outlet.  Republican  conclave  was 
covered  by  John  Heffernan,  former 
newspaper  editor.  Dr.  John  L. 
Dorris  reported  from  the  Demo- 
cratic convention.  Both  men  sent 
reports  to  the  station  by  regular 
telephone  over  a  beeper  phone. 


WIDE  FARM  COVERAGE 

FARM  broadcasters  from  all  over 
the  world  are  participating  in 
WGAR  Cleveland's  Sunday  Farm 
Roundup  show.  Radio  farm  direc- 
tors from  four  continents  sent 
agricultural  reports  on  tape  to  Bob 
Smith,  WGAR  farm  director.  Pro- 
gram also  features  brief  telephone 
interviews  with  prominent  north- 
ern Ohio  farmers. 


'TRACK'  PROMOTION 

RACE  track  scene  dominates  a 
promotion  piece  sent  out  by  WTAO 
Boston  announcing  that  "WTAO 
offers  the  best  odds  in  the  race!" 
Cartoon  sketches  of  Ed  Penney, 
Perry  Brown,  Billy  Dale  and  Bob 
Mehrman,  all  station  personalities, 
are  accompanied  by  the  phrase, 
"Ride  with  a  winning  'disc' 
jockey." 


-• — • — 


SUCCESSFUL  CONTEST 

FINALS  in  the  WCKY  Cincinnati 
Talent  Opportunity  Tournament 
involved  15  contestants  from  the 
Ohio  -  Kentucky  -  Indiana  coverage 
area  of  the  station.  Promotion  of 
the  contest  drew  some  1,500  ap- 
plicants. Winners  in  all  regional 
contests  were  determined  by  an 
audience  mail  vote.  First  prize 
went  to  Jane  Beckner  whose  so- 
prano voice  won  her  $500  and  a 
contract  with  King  Records  Inc. 


Retail  sales  in  metropol- 
itan Jackson  increased 
from  $30,522,000  to  $119,- 
742,000  in  the  last  10  years. 
Let  WJDX  help  you  push 
your  products  in  this  area. 
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NBC  AFFILIATE 


REPRESENTED  NATIONALLY 
GEORGE  P.  HOLLINGBERY  CO. 


RADIO  SELLS  CARS 

TOTAL  of  108  5-minute  spot  an- 
nouncements on  KLAC  Hollywood 
paid  off  with  the  sale  of  22  auto- 
mobiles for  Eddie  Nelson,  Dodge- 
Plymouth  dealer,  Huntington  Park, 
Calif.  The  announcements  started 
June  14  on  station's  Big  Five  Radio 
Jubilee  and  at  the  end  of  two  weeks 
was  climaxed  by  a  two-hour  remote 
show  from  dealer's  showroom. 


CANADIANS  TEST  TV 

TEST  PROGRAMS  are  now  being 
aired  daily  on  CBC-TV  Montreal, 
with  live  baseball  games  being  tele- 
cast to  aid  in  the  sale  of  TV  sets 
in  the  Montreal  area.  Silent 
films  are  shown  with  music  back- 
ground, and  the  station's  test  pat- 
tern is  aired  from  2  to  8  p.m.  With 
few  sets  in  the  Montreal  area  as 
yet,  CBC-TV  Montreal  is  aiding 
dealers  in  selling  sets  with  these 
long  test  programs  and  patterns 
prior  to  the  official  opening  set  for 
Sept.  6.  At  Toronto  test  programs 
will  start  about  mid-August  from 
the  temporary  antenna  at  CBC-TV 
Toronto,  and  live  programs  at  vari- 
ous times  of  the  day  during  the 
Canadian  National  Exhibition, 
Aug.  22-Sept.  6 


STUDENTS  PERFORM 

PLAY  written,  produced  and 
staged  completely  by  graduating 
members  of  New  York  U.'s  1952 
summer  Radio  &  Television  Work- 
shop will  be  presented  by  WPIX 
(TV)  New  York  today  (Monday). 
Of  the  28  students  who  will  appear 
in  "Witch  Hunt"  many  are  pre- 
paring for  producing  and  directing 
positions  with  new  TV  stations 
whose  grants  are  still  pending  with 
the  FCC,  station  spokesmen  re- 
ported. 


'HOWDY'  FOR  PRESIDENT 

HOWDY  DOODY'S  campaign  for 
re-election  as  "President  of  the 
Kids"  began  in  Buffalo,  N.  Y., 
last  Saturday,  designated  as  "Buf- 
falo Bob  Smith's  Day"  in  honor  of 
Howdy's  creator,  who  also  serves 
as  his  voice.  Howdy  Doody  was 
originally  elected  "President  of 
the  Kids"  in  1948.  Program  is 
heard  on  NBC-TV  Mondays 
through  Fridays  and  on  NBC  radio 
on  Saturday. 


"RADIO  stations  throughout  the 
world  are  now  bringing  the  UNESCO 
story  to  their  listening  audience,"  ac- 
cording to  the  July  16  issue  of  the 
UNESCO  newsletter.  The  U.  S.  Na- 
tional Commission  reported  that  the 
UNESCO  World  Review  radio  series 
is  carried  by  102  stations  in  57  other 
countries  and  territories,  in  addition 
to  U.  S.  outlets.  UNESCO  last  year 
produced  520  radio  programs  in  24 
languages,  and  distributed  them  to  74 
countries,  according  to  the  UNESCO 
newsletter. 


UNIVERSITY  FORUM 

LISTENERS  are  being  invited  to 
send  in  questions  for  use  in  dis- 
cussions by  members  of  the  U.  of 
South  Carolina  faculty  on  WNOK 
Columbia's  University  Forum. 
Program,  aired  each  Sunday  at 
10:30  p.m.,  has  been  extended  be- 
yond original  13-week  series  be- 
cause of  audience  interest,  WNOK 
reports.  Political,  industrial  and 
other  subjects  are  discussed. 


EASTSIDE  CAMPAIGN 

CONTESTS  to  determine  sports 
champions  have  been  started  by 
Los  Angeles  Brewing  Co.  (East- 
side  beer)  on  KLAC-AM-TV  Holly- 
wood. Pacific  Coast  wrestling 
champion  will  be  selected  during 
eight  to  twelve  weekly  matches, 
telecast  from  Ocean  Park  Arena, 
Santa  Monica.  He  will  meet  Lou 
Thesz,  recently  named  world  cham- 
pion king  in  a  similar  campaign 
conducted  by  Maier  Brewing  Co., 
L.  A.,  and  receive  a  $5,000  jewel- 
studded  gold  belt.  Series  started 
July  18. 


PRO-FOOTBALL 

AMOCO  will  sponsor  14  Wash- 
ington Redskins  pro-football  games 
this  season  over  the  13  FM  stations 
of  the  Rural  Radio  Network  which 
embraces  New  York  State  and 
northern  Pennsylvania.  H.  Still- 
well  Brown,  RRN  sales  manager, 
negotiated  the  pact  with  the  Joseph 
Katz  Co.  at  Baltimore  for  Amoco. 
Gill,  Keefe  &  Perna  is  RRN's  New 
York    City    sales  representative. 


-• — • — •- 


LOCAL  NEWS  STRESSED 

RECOGNIZING  the  importance  of 
local  news  coverage,  WPTR  Al- 
bany, N.  Y.,  has  arranged  for  a 
series  of  telephone  recordings  be- 
tween National  Guardsmen  at 
Camp  Drum,  N.  Y.,  and  the  studios 
in  Albany.  During  two  weeks  of 
bivouac,  the  military  post  tele- 
phones the  station  each  morning. 
Two  guardsmen  are  interviewed  by 
news  editor  Roger  Stevens.  Their 
experiences  are  recorded  and 
broadcast  on  a  noon  newcast. 


INDUSTRY  ON  RADIO 

SERIES  written  to  give  local  peo- 
ple a  picture  of  their  neighbors 
at  work  is  being  aired  on  WSTC 
Stamford,  Conn.  Meet  Your  Local 
Industry  features  interviews  con- 
ducted by  Pamela  Cole  with  rep- 
resentatives of  industry  in  the 
city.  The  show  is  also  another  in 
the  station's  schedule  to  give  col- 
lege students  an  opportunity  to 
carry  out  interests  in  radio.  Miss 
Cole  is  a  junior  at  Smith  College. 


NEW  RATE  CARD 

COMBINATION  plastic  calendar- 
rate  card  has  been  released  by 
WWRL  New  York.  On  one  side 
are  the  station's  rates  and  the 
reverse  side  is  a  calendar  from 
July  1952  through  June  1955. 
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STEEL  PINCH 

Seen  Slight  for  Radio-TV 

MILITARY  and  defense-support- 
ing programs  will  get  first  crack  at 
the  nation's  steel  output  in  the  next 
few  months,  with  perhaps  a  tempo- 
rary crimp  in  the  supply  for  radio- 
TV  sets  and  station  construction. 

This  was  the  outlook  last  week 
at  the  National  Production  Author- 
ity, which  moved  an  emergency 
program  to  insure  the  flow  of 
steel  to  vital  defense  efforts  after 
settlement  of  the  industry  dispute. 
Both  NPA  Administrator  Henry 
Fowler  and  military  authorities 
accented  military  needs. 

Despite  the  slowdown  occasioned 
by  the  steel  strike,  manufacturers 
of  radio  and  TV  receivers  remained 
confident  they  will  obtain  sufficient 
material  to  meet  seasonal  demands, 
particularly  during  the  fourth 
quarter.  They  will  be  less  affected 
than  building-minded  station  op- 
erators. 

'  Broadcasters  may  experience 
some  difficulty  in  getting  certain 
types  of  steel  for  remodeling  or 
alteration  projects — that  is,  self- 
authorizing  quantities — but  the 
pinch  should  be  over  by  Sept.  1,  it 
was  indicated.  Applications  already 
have  been  approved  for  allotments 
'in  the  present  quarter.  Turnout  of 
'steel  and  meeting  of  military  needs 
will  set  the  pattern  for  the  quarter 
'beginning  Oct.  1. 
1  NPA  is  expected  to  act  shortly 
on  four  building  applications  for 
which  approval  was  withheld  dur- 
ing the  steel  dispute.  These  in- 
volve two  from  NBC  New  York 
for  radio-TV  studios  and  one  each 
from  Desert  Television  Co.,  Las 
Vegas,  and  Eastern  Radio  Corp. 
(WHUM  Reading,  Pa.),  both  TV 
station  applicants. 

Set-makers  are  apt  to  find  no 
apparent  shortage  of  copper  and 
aluminum  in  the  months  ahead, 
what  with  suspension  of  inventory 
controls  and  other  evidences  of 
eased  restrictions  [Closed  Circuit, 
July  21].  The  present  steel  short- 
age "will  have  little  effect  on  the 
radio  and  television  industry  be- 
muse it  uses  such  a  small  amount 
af  this  basic  metal,"  according  to 
Radio-Television  Mfrs.  Assn.  It's 
jstimated  that  only  ll/100s  of  1% 
)f  U.  S.-produced  steel  is  used  in 
"adio-TV  sets. 

NPA  Administrator  Fowler  said 
lis  agency  would  invoke  the  Con- 
;rolled  Materials  Plan  to  channel 
iteel  to  military  contracts  "with  a 
ninimum  dislocation  on  non-mili- 
tary production."  With  certain  ex- 
ceptions, NPA  will  see  that  "all 
)ther  orders  will  remain  good  and 
will  be  filled  in  turn  as  they  would 
lave  had  there  been  no  strike," 
le  explained. 

"While  it  is  anticipated  that  seri- 
ous difficulties  will  be  experienced 
oy  certain  segments  of  industry 
luring  the  months  ahead,  these 
problems  should  gradually  diminish 
is  new  steel  begins  to  flow  in  rea- 
sonably adequate  qualities,"  Mr. 
Fowler  stated. 


CBS  Radio  Assist 

CBS  RADIO  has  been 
credited  with  assisting  the 
Transylvania  student  orches- 
tra to  obtain  a  $30,000  ap- 
propriation from  the  North 
Carolina  legislature  last  year 
and  make  possible  its  appear- 
ance at  the  Brevard  Music 
Festival  in  North  Carolina 
this  summer.  James  Chris- 
tian Pfohl,  conductor  of  the 
orchestra,  notified  CBS  that 
a  recording  of  James  Fas- 
sett's  "Your  Invitation  to 
Music"  talk  about  the  fes- 
tival convinced  the  legisla- 
ture that  the  project  was 
worthy  of  financial  assist- 
ance. CBS  Radio  scheduled 
broadcasts  from  the  festival 
July  26  and  Aug.  2. 


AD  SALES  LEADERS 

PIB  Cites  Broadcast  Share 

RADIO  AND  TV  network  media 
firms  comprised  seven  of  the  top 
12  recipients  of  advertising  sales 
volume  among  radio,  television  and 
magazines  for  the  first  six  months 
of  1952,  according  to  Publishers  In- 
formation Bureau  figures. 

Numbering  five  among  the  top 
seven  were  NBC-TV  with  a  total 
advertising  volume  of  $41,067,493; 
CBS-TV,  $32,451,094;  CBS  Radio, 
$29,601,495;  NBC  radio,  $24,183,- 
934,  and  ABC  radio,  $19,403,716. 
Life  magazine  was  first  with  $48,- 
573,615  and  Saturday  Evening  Post 
was  third  with  $39,055,384.  Others 
topping  $10  million  were:  Time, 
$16,888,193;  Better  Homes  &  Gar- 
dens, $11,661,333;  This  Week,  $10,- 
959,044;  ABC-TV,  $10,714,033,  and 
Mutual  radio,  $10,262,680. 


Russell  E.  Thrun 

RUSSELL  E.  THRUN,  37,  chief 
engineer  of  Port  Huron  Broadcast- 
ing Co.,  operator  of  WHLS  Port 
Huron,  Mich.,  and  WLEW  Bad 
Axe,  Mich.,  died  July  27.  Funeral 
services  were  held  last  Wednesday. 
Mr.  Thurn,  who  had  been  with  the 
stations  since  April  1942  and  who 
was  made  chief  engineer  in  1950, 
died  unexpectedly  of  heart  disease. 
He  is  survived  by  his  wife,  Mrs. 
Marjorie  Bell  Thurn;  his  mother, 
and  a  brother. 


Samuel  John  Ellis 

SAMUEL  JOHN  ELLIS,  61, 
superviser  of  radio  inspection  for 
Ontario  in  the  Canadian  Dept.  of 
Transport,  died  at  Toronto  July 
26  after  being  struck  by  an  auto- 
mobile July  17.  A  native  of  Ireland, 
he  came  to  Canada  as  a  boy,  was  a 
ship  radio  operator  during  World 
War  I  and  has  been  radio  inspector 
with  headquarters  at  Toronto  for 
over  30  years.  He  operated  his 
own  amateur  station.  He  is  sur- 
vived by  his  wife  and  a  son. 


RECRUITING 

18  Agencies  Briefed 

OBJECTIVES  of  the  recruitment 
advertising  program  for  the  U.  S. 
Army  and  Air  Force  were  outlined 
in  a  briefing  session  held  in  Wash- 
ington last  Wednesday  for  adver- 
tising agencies  interested  in  obtain- 
ing the  $1  million  contract  starting 
next  Oct.  1. 

Eighteen  agencies  were  repre- 
sented at  the  meeting,  presided 
over  by  officials  of  the  Military 
Personnel  Procurement  Division, 
which  handles  recruiting,  and  other 
Pentagon  authorities. 

The  agencies  were  among  the  90 
listed  by  the  Dept.  of  Defense  as 
eligible  to  compete  for  the  adver- 
tising contract — those  with  annual 
domestic  billings  of  $5  million  or 
more.  They  will  file  answers  to 
questionnaires  from  the  depart- 
ment respecting  their  qualifications 
by  Aug.  15. 

Grant    Advertising,  recruiting 

agency  since  January  1950,  was 

represented  along  with  N.  W.  Ayer 

&  Son,  which  handled  the  account 

in  the  late  '40s.  Also  represented 

were   Robert   W.   Orr   &  Assoc., 

which  supervises  National  Guard 

recruiting,  and  the  Joseph  Katz 

Co.,    which  has    the  Democratic 

Party  political  account. 

Other  agencies:  Abbott  &  Kimball, 
Anderson  &  Cairns,  BBDO,  Bozell  & 
Jacobs,  Buchanan  &  Co.,  Calkins-Hol- 
den.  Carlock,  McClinton  &  Smith,  Dan- 
cer-Fitzgerald-Sample, Doherty,  Clif- 
ford &  Shenfleld,  Dowd,  Redfleld  & 
Johnstone,  Ellington  &  Co.,  Hirshon- 
Garfield,  McCann  -  Erickson,  J.  M. 
Mathes,  and  Ruthrauff  &  Ryan. 


AFA  Aids  'Vote1  Drive 

ADVERTISING  Federation  of 
America  has  sent  telegrams,  let- 
ters and  campaign  kits  to  120  ad- 
vertising clubs  throughout  the 
country,  urging  support  of  the 
American  Heritage  Foundation's 
"get-out-the-vote"  drive.  Thomas 
D'A.  Brophy,  chairman  of  Kenyon 
&  Eckhardt  and  president  of  the 
foundation,  said  the  AFA  was 
chosen  for  this  "grass  roots"  pro- 
motion because  of  its  ability  to 
perform  the  task  without  "arous- 
ing professional  jealousy  among 
civic  groups." 


BROADCASTERS  are  asked  to  sup- 
port mobilization-public  interest  proj- 
ects during  August  through  the 
Advertising  Council's  allocation  plan. 


Lt.  Decker 


BASEBALL  OVERSEAS 

Lt.  Decker  Airs  Games 


FIRST  LT.  TOM  DECKER, 
former  sports  director  at  WNEB 
Worcester,  Mass.,  is  the  voice  be- 
hind the  micro- 
phone when  serv- 
icemen in  the 
European  Com- 
mand tune  in  to 
hear  Voice  of  the 
Major  Leagues. 

Using  sound 
discs  and  aided 
by  a  four-man 
staff,  Lt.  Decker 
recreates  three 
major  league 
baseball  games  weekly  over  the 
combined  facilities  of  the  Ameri- 
can Forces  Network  serving  all  of 
Germany,  the  Blue  Danube  Net- 
work in  Austria  and  the  Armed 
Forces  Radio  Station  in  Trieste. 

Lt.  Decker  joined  the  American 
Forces  Network  last  Januai'y  after 
being  recalled  to  active  duty  last 
July.  He  maintains  headquarters 
in  Frankfurt.  He  is  to  air  service 
football  games  for  servicemen  this 
fall  and  expects  to  be  released  from 
active  duty  in  December. 

A  veteran  of  11  years  in  the 
broadcasting  field,  Lt.  Decker  airs 
service  baseball  games  each  week 
in  addition  to  his  major  league 
assignment.  This  past  winter  he 
toured  most  of  Germany  broadcast- 
ing major  regional  basketball 
championships. 

In  addition  Lt.  Decker  writes 
and  m.  c.'s  Service  Star  Time,  a 
30-minute  weekly  variety  program 
featuring  talented  GIs. 


Blanche  P.  Stewart 

FUNERAL  services  were  con- 
ducted in  Erie,  Pa.,  last  week,  for 
Mrs.  Blanche  P.  Stewart,  49, 
known  as  Brenda  of  the  Brenda 
and  Cobina  radio  comedy  team. 
Mrs.  Stewart  died  July  24  at  her 
Hollywood  home  following  a  linger- 
ing illness.  Surviving  are  two 
brothers,  Leo  J.  O'Melian,  presi- 
dent of  WLEU  Erie,  Anthony 
O'Melian  and  a  sister,  Mrs.  Ann 
M:ller. 


That  they  may  walk 

.  .<$ncl  smile 

•••again! 


(S«c  Fronl  Cover) 


I  Clear  Channel  Home  of  the  National  Barn  Dance 
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30th  BIRTHDAY  ANNIVERSARIES 


Celebrated  By  WMT  Cedar  Rapids,  WACO  Waco 


TWO  more  stations  have  added 
their  names  to  those  which  are 
celebrating  30th  birthday  anniver- 
saries this  year.  Latest  outlets  to 
be  dancing  the  anniversary  waltz 
are  WMT  Cedar  Rapids,  Iowa,  and 
WACO  Waco,  Tex. 

WACO's  Start 

WACO  went  on  the  air  in 
1922  with  the  call  letters  WJAD. 
It  operated  with  15  w  for  about 
three  hours  a  day.  Power  of  the 
station  was  increased  to  150  w  the 
following  year,  and  the  station  was 
moved  to  larger  quarters. 

Continued  growth  necessitated 
additional  operating  space  and  in 
1928,  WJAD  moved  into  the  Ami- 
cable Life  Insurance  Bldg.,  the 
present  home  of  WACO.  An  in- 
crease in  power  to  1  kw  was  author- 
ized, and  a  transmitting  tower  was 
erected  near  Waco  city  limits.  The 
following  year  brought  a  change  in 
ownership,  and  the  call  letters  were 
changed  to  WACO.  Simultaneously, 
the  station  shifted  to  its  present 
frequency  of  1420  kc. 

In  1934,  permission  was  granted 
for  WACO  to  operate  fulltime.  In 
April,  1952,  the  broadcasting  time 
was  increased  to  ISV2  hours  daily. 

The  Southwest  Bcstg.  Co.  pur- 
chased WACO  in  1936  and  operated 


WJPO 

the  radio  service  of  the 

Green  Bay  Press-Gazette 


GIVING 
MORE  PEOPLE 
MORE  REASONS 
TO  LISTEN 
MORE  OFTEN 

EMPHASIS  ON  LOCAL  NEWS, 

SPORTS,  EVENTS,  AND 
ENTERTAINMENT  FAVORITES 

PLUS 

MUTUAL'S 

HEADLINERS 

H&xnOf  SwufOte  it  C/te 
tyie&K  Sixy  Area.  4*4  « 

tUtc*  to  WJPG  mm  time 
GREEN  BAY  IS  A  FAVORITE  TEST  MARKET 

WJPG  Green  Bay,  Wisconsin 


the  station  until  1938.  At  that 
time,  a  group  of  Waco  and  Ft. 
Worth  businessmen  bought  the 
company  and  changed  its  name  to 
the  Frontier  Bcstg.  Co. 

R.  E.  Lee  Glasgow,  who  had  come 
to  WACO  in  1935  as  an  advertising 
salesman,  was  made  general  man- 
ager. WACO  operates  today  under 
the  same  ownership  and  manage- 
ment. Gene  L.  Cagle  is  president; 
Charles  B.  Jordan,  vice  president. 

WMT's  Debut 

On  July  30,  1922,  WJAM,  fore- 
runner of  WMT,  went  on  the  air 
with  two  microphones,  a  wave 
length  of  360  meters,  a  "powerful" 
20  w  transmitter  and  high  hopes. 

By  Nov.  5,  WJAM  had  estab- 
lished two  reliable  sponsors — each 
of  whom  had  contracted  for  2% 
hours  of  daily  broadcasting  for  the 
whopping  sum  of  $100  per  month. 
Incidentally,  WMT  reports,  terms 
of  this  $100  contract  specified  that 
"$50  will  be  in  cash."  If  either  spon- 
sor wanted  more  than  the  2  V»  hours 
daily,  the  station  was  to  receive 
$1.50  per  hour  thereafter. 

WJAM  was  the  project  of  Doug- 
las M.  (Tex)  Perham,  who  re- 
portedly designed  and  built  the  first 
five  wireless  telephone  stations  in 
the  U.  S.  The  broadcasting  equip- 
ment was  housed  in  three  rooms 
of  Mr.  Perham's  house,  with  an 
aerial  and  115-foot  tower  on  the 
roof. 

In  1928,  the  station  was  sold  to 
the  late  Harry  Shaw,  who  changed 
the  call  letters  to  WMT  after  his 
newspaper,  the  Waterloo  Morning 
Tribune. 

In  1934,  the  Cowles  brothers  of 
Des  Moines,  who  had  been  operat- 
ing KWCR  Cedar  Rapids  under 
the  management  of  S.  D.  Quarton, 
purchased  WMT.  KWCR  was  then 
dropped  for  the  more  favorable 
600  kc  and  within  a  few  months 
WMT's  power  was  increased  from 
2.5  kw  to  5  kw. 

Today,  WMT  is  a  strong  station, 
operating  with  a  staff  of  68  per- 
sons. Mrs.  Helen  S.  Mark  is  listed 
as  co-owner;  William  B.  Dolph,  as 
co-owner  and  executive  vice  presi- 
dent, and  William  B.  Quarton,  as 
general  manager. 

On  A-Day,  July  30,  WMT  of- 
fered special  features.  The  cele- 
bration will  continue  through  Aug. 
16,  when  observance  will  be  cli- 
maxed by  WMT's  30th  Anniver- 
sary Show  at  the  All-Iowa  Fair. 


McGILLVRA,  Rep. 
New  York  •  •  •  •  Chicago 


Direct  Mail  Ads  Up 

DIRECT  Mail  Advertising  Assn. 
Inc.,  New  York,  last  week  reported 
that  dollar  volume  of  direct  mail 
advertising  during  first  six  months 
of  1952  was  $576,940,582,  repre- 
senting 9Y2%  gain  over  corre- 
sponding period  in  1951,  according 
to  figures  released  by  Frank  Fra- 
zier,  DMAA  executive  director. 
Dollar  volume  in  June  1952  was 
reported  as  $89,120,702,  a  4y2%  in- 
crease over  June  1951. 


Mr.  Quarton  (c)  examines  WJAM-WMT  log  with  Herbert  Killian  (I), 
president,  Killian  Co.,  the  station's  oldest  continuous  sponsor,  and 
Sutherland  Dows  (r),  president,  Iowa  Electric  Light  &  Power  Co., 
<    which  in  1922  bought  2Y2  hours  of  air  time  daily  for  $100  per  month. 


Smack  Hit 

FOUR  members  of  MBS' 
New  York  staff  have  com- 
posed the  music  and  lyrics  to 
a  new  popular  song  titled 
"Just  One  More  Kiss."  Co- 
authors are  engineer  Mac 
Benoit;  Gene  Clark,  radio 
production  supervisor ;  and 
producer  Larry  Dorn.  Audi- 
tion record  features  Harvey 
Harding,  vocalist-organist  on 
Mutual's  Faith  in  Our  Time 
(weekdays,  12:45-1  p.  m. 
EDT). 


McDonough  Resigns 

JAMES  C.  McDONOUGH  has  re- 
signed as  vice  president  and  gen- 
eral manager  of  W.  Earl  Bothwell 
Agency,  Chicago,  to  join  the  crea- 
tive staff  of  Russel  M.  Seeds, 
same  city. 


FREEDOM  CRUSADE 

Appeal  Campaign  Readied 

HEWITT,  Ogilvy,  Benson  & 
Mather  Inc.,  N.  Y.,  has  volunteered 
for  the  third  consecutive  year  to 
prepare  the  Advertising  Council's 
1952  campaign  for  the  Crusade 
for  Freedom. 

The  Crusade  for  Freedom  cam- 
paign, in  addition  to  seeking  the 
moral  support  of  all  Americans, 
this  year  will  ask  for  $4  million  in 
contributions  for  the  construction 
of  additional  transmitters  for 
Radio  Free  Europe  and  the  ex- 
pansion of  facilities  of  Radio  Free 
Asia. 

In  the  last  two  years,  Crusade 
appeals  for  $3.5  million  made  pos- 
sible Radio  Free  Europe's  present 
equipment  of  13  transmitters  in 
Germany  and  Portugal,  and  helped 
finance  Radio  Free  Asia's  broad- 
casts to  China  in  four  languages. 


WOR-MUTUAL's  Reporters  Roundup 
series  (Thurs.,  9:30-10  p.m.,  EDT) 
has  been  awarded  an  honorable  men- 
tion as  "the  best  public  service  se- 
ries" in  radio  in  a  survey  by  60  Cali- 
fornia newspapers. 


WWEL  Woodside,  N.  Y.,  has  been 
awarded  commendation  for  "outstand- 
ing public  service"  by  New  York 
Federation  of  Reform  Synagogues  for 
The  Temple  Hour,  presented  on  WWEL 
since   September,  1930. 


KXO 

CAN!  and 


EL  CENTRO 
CALIF. 


DOES! 


Call  PAUL  H.  RAYMER  CO.,  National  Representatives 
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Film  Report 

(Continued  from  page  72) 


RADIO  Appreciation  Night  in  Kansas  City  July  18  was  sparked  by  an  all-out 
WHB  Kansas  City,  Mo.,  baseball  promotion  which  brought  16,598  paying 
customers  to  the  Kansas  City  Blues  stadium.  Among  those  who  participated  in 
pre-game  ceremonies  were  (I  to  r)  Dick  Smith,  WHB  program  director;  Don 
Davis,  WHB  president;  Sara  Ann  Starry,  "Campus  Queen  for  a  Day;"  Leo 
Barry,  president  of  the  Blues  Fan  Club,  and  Larry  Ray,  WHB  sports  director. 


BMI  PUBLISHERS 

To  Aid  Veterans  Contest 

PUBLISHERS  affiliated  with 
Broadcast  Music  Inc.  will  collab- 
orate on  a  song-writing  contest 
Sept.  15  for  disabled  veterans  in 
all  VA  hospitals  with  25  prize- 
winners sharing  $1,325  in  U.  S. 
Savings  Bonds,  the  Veterans  Ad- 
ministration announced  last  Wed- 
nesday. 

In  addition  to  the  savings  bonds, 
three  top  winners  will  have  their 
songs  published  by  BMI  publisher- 
members.  Contest  judges  will  be 
selected  from  well-known  figures 
in  the  music  industry,  VA  said. 
The  competition  is  open  to  veterans 
who  have  been  patients  in  VA  hos- 
pitals for  at  least  30  days  prior  to 
submitting  their  entries,  and  will 
run  until  Nov.  15. 

Copies  of  the  unpublished  songs 
will  be  sent  to  VA  hospitals  for 
use  in  connection  with  Special  Serv- 
ices music  programs  for  patients. 
They  will  not  be  pushed  commer- 
cially, VA  said.  Prizes:  First  place, 
$250  bond;  second,  $150,  third,  $100; 
and  11  awards  each  of  $50  and  $25 
bonds. 


NSPE  Honors  Woman 

■VIRGINIA  ERWIN,  a  member  of 
the  firm  of  E.  C.  Page,  consulting 
radio  engineers,  Washington,  has 
become  the  second  woman  to  be 
awarded  a  professional  engineer- 
ing certificate  by  the  Washington 
chapter  of  the  National  Society  of 
Professional  Engineers.  She  be- 
lieves she  is  the  first  woman  engi- 
neer to  have  worked  for  the  FCC 
(1946-48).  She  is  in  charge  of  TV 
and  radio  engineering  for  the  Page 
firm's  domestic  clients. 


Looking  for  Radio  & 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  students 
at  regular  intervals,  as  technicians, 
operators  and  laboratory  aids.  Our 
men  graduate  with  a  first  class  Radio- 
Telephone  License.  Call  on  us  for  your 
technical   personnel  needs. 

Write  to:  PLACEMENT  MANAGER 


RCA  INSTITUTES,  tut 

M*  »»•»'  |M,  Htm  Twk  14.  N.  T. 


SPARTANBURG  BID 

Byrd  Favored  Over  Hilton 

INITIAL  decision  favoring  ap- 
proval of  application  by  James 
Cozby  Byrd  Jr.  for  a  new  250  w 
AM  station  at  Spartanburg,  S.  C, 
and  denying  bid  of  Southernair 
Broadcasting  Co.  for  similar  facili- 
ties was  issued  last  Monday  by 
FCC  Hearing  Examiner  Leo  Res- 
nick. 

In  favoring  the  grant  to  Mr. 
Byrd  for  a  station  on  1400  kc,  un- 
limited time,  Examiner  Resnick 
noted  that  he  proposes  to  devote 
fulltime  to  day-to-day  management 
of  the  station.  Competing  appli- 
cants, Omar  G.  and  Greeley  N. 
Hilton  (Southernair),  had  planned 
"merely  to  install  the  station  but 
to  leave  the  day-to-day  manage- 
ment in  the  hands  of  a  manager," 
he  noted.  This  "incidental  super- 
vision," Examiner  Resnick  said,  is 
"hardly  adequate  to  balance  the 
full  and  undivided  attention"  pro- 
posed by  Mr.  Byrd. 

Mr.  Byrd,  an  electronics  instruc- 
tor who  was  associated  with  at 
least  nine  stations  as  a  radio  opera- 
tor and  announcer  from  1947  to 
1951,  proposes  to  operate  the  out- 
let 18  hours  daily,  seven  days  a 
week.  The  Hiltons  each  have  50% 
interest  in  Davidson  County  Broad- 
casting Co.,  licensee  of  WBUY 
Lexington,  Ky. 


Godfrey  Replacements 

WHILE  Arthur  Godfrey  vaca- 
tions— Aug.  4  through  Aug.  31 — 
Robert  Q.  Lewis  will  serve  as  host 
on  Arthur  Godfrey  Time  on  CBS 
Radio,  Monday- Friday,  10-11:30 
a.m.,  and  on  CBS-TV,  Monday- 
Thursday,  10-11  a.m.;  Joe  E. 
Brown  will  be  m.c.  on  Arthur  God- 
frey's Talent  Scouts  simulcast  on 
CBS  Radio  and  TV  networks, 
Monday,  8:30-9  p.m.,  and  as  star 
of  the  Wednesday,  8-9  p.m.  CBS- 
TV  program,  Arthur  Godfrey  & 
His  Friends,  he  will  be  replaced 
Aug.  6  by  Jerry  Colonna,  Aug.  13 
by  Victor  Borge  and  Aug.  20  and 
27  by  Celeste  Holm. 


facilitate  the  use  of  many  sets  in  a 
continuously  filmed  TV  program. 
The  firm  currently  films  NBC-TV 
You  Bet  Your  Life;  has  completed 
the  pilot  film  for  NBC-TV  Two  for 
the  Money  starring  Fred  Allen,  and 
is  completing  production  plans  on 
NBC-TV  Out  of  the  Red  to  star 
Walter  O'Keefe. 


Revue  Productions,  Hollywood  sub- 
sidiary of  MCA,  will  move  from 
Eagle-Lion  Studios  to  Republic 
Studios,  North  Hollywood,  the  first 
part  of  this  month.  Production  is 
scheduled  for  Aug.  14  on  26  more 
half-hour  films  in  Kit  Carson  TV 
series  for  Coca  Cola  Bottling  Co., 
starring  Bill  Williams. 

MCA  TV  Ltd.,  formerly  housed 
with  the  film  firm,  will  move  to 
Consolidated  Film  Industries,  959 
N.  Seward,  Hollywood. 


Filmcraft  Productions,  Hollywood, 
has  purchased  the  adjoining  build- 
ing and  property  at  8455  Melrose 
Ave.  for  conversion  into  film  edit- 
ing rooms  and  offices.  Expansion 
program  started  with  the  acquisi- 
tion and  renovation  of  the  Filmarte 
Theatre  [B«T,  July  28]. 


Emmett-Vail  Enterprises  Inc.,  Los 
Angeles,  Calif.,  opened  a  new  film 
laboratory  service  and  film  dis- 
tributing plant  at  6926  Melrose 
Ave.  Firm  services  TV  stations, 
independent  producers  and  ama- 
teur film  individuals  and  distributes 
films  for  educational  and  television 
release.  Principals  are  T.  H.  Em- 
mett,  film  lab  specialist  for  past 
20  years,  and  Ande  Vail,  West 
Coast  film  producer. 


Screen    Televideo  Productions, 

Hollywood,  has  completed  filming 
of  four  NBC-TV  Cavalcade  of 
America  half-hour  programs  for 
DuPont.  Gil  Ralston  and  Jacques 
Braunstein,  film's  partners,  will 
leave  for  New  York  soon  for  con- 
ferences with  BBDO. 


Flying    A    Television  Pictures, 

Hollywood,  has  completed  the  first 
four  half-hour  films  in  Death  Val- 
ley Days  TV  series  for  Pacific 
Borax  Co.,  New  York  (20  Mule 
Team  Borax).  They  are  "Death 
Valley:  How  It  Got  Its  Name," 
"She  Burns  Green"  (dramatized 
discovery  of  Borax) ,  "Lost  Pegleg 
Mine"  and  "The  Death  Valley 
Kid."  Stuart  and  Darrell  Mc- 
Gowan  are  producing  and  directing 
from  scripts  by  Ruth  Woodman. 


New  department  for  TV  film  com- 
mercials service  has  been  set  up 
by  William  F.  Broidy  Productions 
Inc.,  Hollywood.  Edward  Kay,  aide 
to  Mr.  Broidy,  is  in  charge  of  com- 
mercial film  production  negotiated 
by  ad  agencies.  Committee,  com- 
posed of  A.  R.  Milton,  Wesley 
Barry  and  Jack  Jungmeyer,  handles 
the  leasing  of  studio  stage  space, 
location  sites  and  newly  acquired 
floating  studio. 


Screen  Televideo  Productions,  Bev- 
erly Hills,  has  purchased  three 
more  half-hour  scripts  for  inclu- 
sion in  Your  Jeweler's  Showcase, 
TV  film  series  being  made  for 
Hamilton  Watch  Co.  and  Interna- 
tional Silver  Co.  The  original 
stories  are  "Sunday  at  Four"  by 
Robert  Patterson,  "Furlough"  by 
Milton  Lazarus  and  "Field  of 
Honor"  by  Donald  Barr. 


Flying  A  Television  Pictures,  Hol- 
lywood, has  purchased  "The  Old 
Prospector"  by  Milton  Raison  and 
"Gypsy  Wagon"  by  Virginia  M. 
Cooke  for  inclusion  in  Gene  Autry, 
TV  film  series.  George  Archainbaud 
is  director  for  Lou  Gray,  producer. 


Herbert  Moulton,  executive  pro- 
ducer of  Dick  Tracy,  TV  film  series 
now  being  released  by  Snader  Tele- 
scriptions  Corp.  Beverly  Hills, 
Calif.,  plans  a  half-hour  TV  film 
series  of  crimes  of  vengeance,  Re- 
venge. The  releasing  organization 
will  handle  series'  distribution 
upon  its  completion. 


wtfaiti.  BMI  wy*** 

Another   BMI   "Pin   Vp"  Hit 

TAKE  MY 
HEART 

On  Records:  Al  Martino— Cap.;  Toni  Arden 
—Col.;  Vic  Damone— Merc;  Mel  Torme— Cap.; 
Dennis  Day-Vic;    Buddy  DiVito-Tower. 

Non-exclusively  licensed  by 
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RULE  WAIVER 

Firm  Petitions  FCC 

WAIVER  of  FCC's  incidental 
radiation  rule  Sec.  15.2(c)  to  per- 
mit operation  of  wireless  micro- 
phone on  TV  and  film  sets  has  been 
asked  of  FCC  in  a  petition  by 
Rothfeder,  Yuhl  &  Baxter,  Beverly 
Hills,  Calif.,  exclusive  national 
distributor. 

Firm  claims  that  under  the  rule, 
range  of  mike  is  limited  to  only  3 
ft.  even  though  it  radiates  but  one- 
third  as  much  energy  as  an  aver- 
age TV  set. 

Petitioner  asks  measurement  be 
made  from  outside  building  rather 
than  from  the  mike  itself. 


KRUX  INTEREST 


Montanans  Purchase  75% 

SALE  of  75%  interest  in  KRUX 
Phoenix,  Ariz.,  for  $75,000  to  a 
group  of  Montanans  has  been  an- 
nounced. Buying  controlling  in- 
terest in  the  station  are  Franz 
Robischon,  one-time  manager  of 
KBMY  Billings,  Dr.  M.  F.  Keller, 
Great  Falls  and  Margaret  Robert- 
son, Butte. 

Disposing  of  his  interest  in  the 
station  is  Rene  Cushman.  The 
other  25%  will  still  be  owned  by 
Gene  Burke  Brophy.  KRUX  is  on 
1340  kc  with  250  w  fulltime.  The 
sale,  handled  through  Blackburn- 
Hamilton  Co.,  is  subject  to  FCC 
approval. 

i    FOR   FINEST  TAPE  RECORDING 


WLET 

Toccoa,  Ga. 


USES  /M 


—FIRST  CHOICE 
OF  ENGINEERS! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
require — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE  —  EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 

Recorder  in  one  case  — 
Amplifier  in  ihe  other.  Easy 
handling  —  compact! 

QUICKLY  RACK  MOUNTED 

Units  can  be  combined  for 
studio  operation  of  portable 
equipment. 

CONSOLE  OR  CON50LETTE 

Operation  available  by  com- 
bining units  in  rich  Magne- 
corder cabinets. 

For  new  catalog  —  write:  ~ 
Mognetord,        360  N.  Michigan  Ave.,  Chitogo  1,  111.  ^ 
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fCC  actions  A  A 


JULY  25  THROUGH  JULY  31 


CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.  synchronous  amplifier  vis.-visual 
STA-special  temporary  authorization 


cond.  -conditional 
LS-local  sunset 
mod. -modification 
trans.-transmitter 
unl. -unlimited  hours 
CG-conditional  grant 


SSA-special  service  authorization 

Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 
roundup  of  new  station  and  transfer  applications,  begin  on  page  87. 


July  25  Applications  .  .  . 

ACCEPTED  FOR  FILING 
AM— 1230  kc 
WSBB   New   Smyrna   Beach,   Fla. — 

Mod.  license  to  increase  power  from 
100  to  250  w. 

Change  Antenna  Type 
WHK-FM  Cleveland— Mod.    CP,  as 
modified,   which  authorized  new  FM 
to  change  type  of  antenna  and  specify 
new  studio  location. 

July  28  Applications  .  .  . 

ACCEPTED  FOR  FILING 
License  for  CP 
KGFX  Pierre,  S.  D. — License  for  CP 
which  authorized  installation  of  new 
trans. 

Renewal  of  License 
Following  stations  request  renewal 

of  license: 
KPPC     Pasadena,.    Calif.;.  WKMH 

Dearborn,     Mich.;     WMC  Memphis, 

Term. 

TENDERED  FOR  FILING 
AM— 1140  kc 
WITA  San  Juan,  Puerto  Rico — CP  to 

change  frequency  from  1400  kc  250  w 
to  1140  kc  500  w— N  1  kw— D  install 
new  trans,  and  change  trans,  location 
from  Santurce  to  Catano,  Puerto  Rico. 


HOSPITAL  DRIVE 

Wl  EL  Helps  Supply  Funds 

WIEL  Elizabethtown,  Ky.,  has 
helped  supply  needed  donations  to 
spark  a  hospital  building  fund 
drive  to  success. 

Last  fall,  WIEL  encouraged  lis- 
teners to  vote  for  a  hospital  bond 
issue.  The  bond  issue,  which  was 
voted  for  by  a  79%  majority,  was 
needed  to  match  funds  supplied  by 
the  federal  government. 

Not  long  ago,  it  was  learned  that 
$75,000  additionally  was  needed. 
WIEL  went  into  action.  From 
school  children,  it  raised  $5,000 
through  a  "buy  a  brick  for  the  hos- 
pital" campaign.  From  adult  lis- 
teners, it  raised  more  than  $30,- 
000  by  plugging  a  "sponsor  a  hos- 
pital room"  drive. 

The  hospital  project  was  fos- 
tered by  the  Elizabethtown  Lion's 
Club,  which  honored  Walt  Gaines, 
WIEL  manager,  at  its  annual 
banquet,  July  24. 


DECCA  RECORDS  Inc.,  N.  Y.,  is 
offering  to  stockholders  the  right  to 
purchase  one  share  of  capital  stock 
at  $7.62%  per  share,  50  cents  par 
value,  for  each  three  shares  held. 
Offer  good  until  Aug.  8  to  stockhold- 
ers of  record  July  22. 


July  29  Applications  .  .  . 

ACCEPTED  FOR  FILING 
'   License  for  CP 

WAPI  Birmingham,  Ala. — License  for 
CP  which  authorized  installation  of 
new  trans. 

AM— 990  kc 
KECC    Pittsburg,   Calif. — CP   to  in- 
crease power  from  1  kw  to  5  kw — N  10 
kw — D;  change  from  DA-N  to  DA-DN. 

Extension  of  Completion  Date 

KABI  Ketchikan,  Ala.— Mod.  CP,  as 
modified,  which  authorized  new  AM  for 
extension  of  completion  date. 

WEEK  Peoria,  111.— Mod.  CP,  as  modi- 
fied, which  authorized  changes  in  DA 
for  extension  of  completion  date. 

KWTO  Springfield,  Mo.— Mod.  CP,  as 
modified,  which  authorized  power  in- 
crease for  extension  of  completion  date. 

KGEZ  Kalispell,  Mont.— Mod.  CP,  as 
modified,  which  authorized  change  in 
frequency  and  power  for  extension 
of  completion  date. 

WISN-FM  Milwaukee— Mod.  CP,  as 
modified,  which  authorized  new  FM  for 
extension  of  completion  date  to 
2-22-53. 

Change  Transmitter  Type 

WNCA  Siler  City,  N.  C— Mod.  CP,  as 
modified,  which  authorized  new  AM  to 
change  type  of  trans. 

Change  ERP 
WCRS-FM  Greenwood,  S.  C— Mod. 
license  to  change  ERP  from  8.6  kw  to 
9.6  kw;  ant.  height  above  average  ter- 
rain from  435  ft.  to  403  ft.;  change 
trans,  from  Wincharger,  Type  TSFM-6, 
6-sec,  to  Collins  Type  No.  37-M4,  4- 
sec. 

WTND-FM  Orangeburg,  S.  C. — Mod. 
CP  which  authorized  new  FM  to  change 
ERP  from  4.1  kw  to  15.8  kw;  change 
trans,  from  RCA  No.  BTF-3B  to  GE 
BT-3B;  type  ant.  from  Collins,  No. 
37M-2  2-sec,  to  GE  BY-8-B,  8-bay. 

WJBK-TV  Detroit  —  Mod.  CP  to 
change  ERP  from  3  kw  vis.  1.5  kw  aur. 
to  100  kw  vis.  50.1  kw  aur. 

Renewal  of  License 
Following  stations   request  renewal 

of  license: 

WGFG    Kalamazoo,    Mich.;  WADC 

Akron,    Ohio;    WTRF    Bellaire,  Ohio; 

WOHP    Bellefontaine,     Ohio;  WSRS 

Cleveland  Heights,  Ohio;  WHHH  War- 


ren, Ohio;  WFMW-FM  Madisonville 
Ky. 

Extension  of  Completion  Date 
KFVS-FM    Cape    Girardeau,  Mo, 

Mod.  CP,  as  modified,  which  authorized 
new  FM  for  extension  of  completion 
date. 

APPLICATION  RETURNED 

WMUS  Muskegon,  Mich.  —  RE 
TURNED  application  for  renewal  of 
license. 

July  29  Decisions  .  .  . 

BY  BROADCAST  BUREAU 
Change  DA 
KGDM  Stockton,  Calif. — Granted  li- 
cense covering  changes  in  DA. 

Change  Transmitter  Location 
WJXN  Jackson,   Miss.— Granted  CP 
to  change  trans,  location,  install  new 
trans,  and  make  changes  in  ant.  sys^ 
tern. 

Change  Corporate  Name 
WNAC  Boston,  Mass.,  WONS  Hart 
ford,  Conn.,  WEAN  Providence,  R.  I., 
KHJ  HoUywood,  Calif.,  KFRC  San 
Francisco,  Calif.,  KGB  San  Diego, 
Calif. — Granted  mod.  licenses  to  change 
corporate  name  to  General  Teleradio 
Inc. 

WNAC-TV  Boston,  Mass.— Granted 
mod.  license  to  change  corporate  name 
to  General  Teleradio  Inc. 

WOR-TV  New  York— Granted  mod. 
STA  and  license  to  change  corporate 
name  to  General  Teleradio  Inc. 

KHJ-FM  Los  Angeles — Granted  mod. 
CP  and  license  to  change  name  to  Gen- 
eral Teleradio  Inc. 

WOR-FM  New  York— Granted  mod. 
license  to  change  name  to  General 
Teleradio  Inc. 

WQAN-AM-FM  Scranton,  Pa.  — 
Granted  mod.  license  to  change  name 
to  The  Scranton  Times  (Co-Partner- 
ship)  Elizabeth  R.  Lynett  and  Edward 
J.  Lynett. 

Install  New  Transmitter 
KRAI    Craig,    Col. — Granted  license 
covering  installation  of  new  trans. 

Change  ERP 

WNOW-FM  York,  Pa.— Granted  CP 
to  make  changes  in  existing  FM:  ERP 
from  13  kw  to  16.5  kw;  ant.  from  500 
ft.  to  450  ft. 

WCPO-FM  Cincinnati,  Ohio— Granted 
CP  to  make  changes  in  existing  FM: 
ERP  from  10  kw  to  12.5  kw;  ant.  height 
from  650  ft.  to  590  ft. 

Extension  of  Completion  Dates 

Following  were  granted  mod.  CP's 
for  extension  of  completion  dates  as 
shown:  KPOL  Los  Angeles,  to  10-7-52; 
WBRY  Waterbury,  Conn.,  to  12-31-52; 
WARM  Scranton,  Pa.,  to  9-15-52: 
WJAR-FM  Providence,  R.  I.;  WRSW 
Warsaw,  Ind.,  to  9-30-52. 

Delete  FM 
KGMO-FM    Cape    Girardeau,    Mo. — 

Granted  request  to  cancel  authoriza- 
tion and  license  and  delete  FM. 

WRAP  Norfolk,  Va.— Granted  mod. 
CP  to  move  ant.  tower  (same  address 
as  approved  site). 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  T.  Bartley 
WELS  Kinston,  N.  C— Granted  peti- 
tion for  dismissal  of  application  for 
transfer  of  control. 

KTRM  Beaumont,  Tex. — Granted  pe- 
tition for  dismissal  without  prejudice 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
STerling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  Inslallationt 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


"  VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  seen  by  15,500  readers— sta- 
tion owners  and  managers,  chief  en- 
gineers and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities. 


BROADCASTING    •  Telecasting 


CONSULTING  RADIO  &  TELEVISION  ENGINEERS 


JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  0.  C. 

Member  AFCCE  * 


Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE* 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE* 


RUSSELL  P.  MAY 

John  A.  Moffet,  Associate 
1422  F  St.,  N.  W.        Kellogg  Bldg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  Ruffner 

Member  AFCCE  * 


E.  C.  PAGE 

CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE* 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE* 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE* 


A.  EARL  CULLUM,  JR. 

CONSULTING    RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss,  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
131 1  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1230 — Executive  5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


WALTER  F.  KEAN 

AM-TV   BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birmingham,  Ala. 


Phone  6-2924 

Member  AFCCE' 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010   Sunset  Blvd. 
Hollywood,  Calif.     NOrmandy  2-6715 


JOHN   B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


of  application. 

Sacramento  Bcstrs.  Inc.,  Sacramento, 
Calif. — Granted  petition  to  amend  ap- 
plication to  specify  UHF  Ch.  40  in  lieu 
of  VHF  Ch.  3;  submit  amended  sec. 
V-C  and  V-G;  and  submit  new  exhibit 
12,  and  as  amended  removed  from 
hearing  docket. 

By  Hearing  Examiner 
Hugh  B.  Hutchison 
Atlantic    City   Bcstg.    Co.,  Atlantic 
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City,  N.  J. — Granted  petition  to  amend 
application  (1)  to  specify  definite  trans, 
power  and  ant.  site;  and  (2)  submit 
more  detailed  and  comprehensive  in- 
formation concerning  program  pro- 
posals. 

Press-Union  Pub.  Co.,  Atlantic  City, 
N.  J. — Granted  petition  to  amend  ap- 


(Continued  on  qiage  87) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco   Seattle  Salt  Lake  City 
Los  Angeles        Portland  Phoenix 
Box  260  APTOS— 3352 

Member  AFCCE* 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 
INSTALLATION-OPERATION 
Television  Engineering  Since  1  929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont  Hotel.  KYA,  33  Elm  Ave. 

San  Francisco  8,  Calif.       Mill  Valley.  Calif. 

DOuglas  2-2536  DUnlap  8-4871 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  * 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C— REpublic  6160 
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Help  Wanted 


WPAZ,  Pottstown,  Pennsylvania  suc- 
cessful kw  independent  daytimer,  has 
openings  for  morning  man,  copy- 
writer director,  disc  jockey.  Salary 
plus  participation  in  profit  sharing 
plan. 

Accepting  applications  for  complete 
staff  including  good  copywriter,  sales- 
man, etc.  Expect  to  be  on  air  thirty 
days.  300  Portlock  Bldg.,  Norfolk  10, 
Virginia. 


Managerial 


Wanted:  Commercial  manager  for  one 
of  growing  group  of  stations.  Aggres- 
sive salesman  who  wants  opportunity 
to  become  general  manager.  Write 
Box  903P.  BROADCASTING  .  TELE- 
CASTING.  

General  manager  wanted.  Energetic 
man  with  background  in  small  market 
sales,  anxious  to  advance  into  metro- 
politan market.  Write  Box  904P, 
BROADCASTING  .  TELECASTING. 

General  manager.  Must  have  aggres- 
sive sales  record.  Can  earn  from  $8,- 
000-$12,000.  Unusual  opportunity.  Write 
Box  905P,  BROADCASTING  .*  TELE- 
CASTING^  

Expanding  organization.  Present  sales 
manager  promoted  to  station  man- 
ager. We  are  looking  for  two  sales 
managers.  Want  men  who  are  expe- 
rienced, aggressive,  good  character  and 
who  can  produce  billing  immediately 
on  a  sound  basis.  High  income,  job 
security  and  opportunity  to  advance 
are  the  rewards  to  the  men  who 
qualify.  Please  send  photo  and  com- 
plete letter  stating  income  required. 
Strictly  confidential.  Box  907P,  BROAD- 
CASTING   •  TELECASTING.  

Salesmen 

Progressive  salesman  wanted  immedi- 
ately by  5000  watt  non-directional  day- 
time 1000  watt  directional  nighttime 
station  with  network  affiliation  in  large 
southeastern  city.  Exceptional  oppor- 
tunity for  aggressive  man  with  good 
radio  background  and  a  proven  sales 
record.  State  full  particulars  and  sub- 
mit photo  with  reply  Box  656P, 
BROADCASTING  .  TELECASTING. 

Radio  salesman  for  Texas  station.  Sal- 
ary plus  commission.  Good  market, 
progressive  town.  Box  759P,  BROAD- 
CASTTNG  .  TELECASTING.  

NBC  station,  western  market  seeking 
experienced  radio  salesman  as  replace- 
ment for  man  who  earned  better  than 
$7,000  in  salary  and  commission.  Send 
photograph  and  complete  background 
first  letter.  Do  not  apply  unless  avail- 
able for  personal  interview.  Contact 
Gene  DeYoung,  KERO,  Bakersfield, 
California. 


Help  Wanted  (Cont'd) 

Florida  coast  station.  Hard-hitting 
salesmanager  to  do  competitive  selling. 
No  desk  pilots  wanted.  Send  photo, 
references,  experience.  Box  782P, 
BROADCASTING  .  TELECASTING. 

Wanted:  Salesman-newsman.  Experi- 
ence secondary,  will  train.  More  inter- 
ested in  hard-worker  with  adequate 
education  and  capabilities.  Southwest. 
Write  Box  824P,  BROADCASTING  . 
TELECASTING. 

Successful  time  salesman.  Are  you  a 
money-making  salesman  in  a  small 
market,  looking  for  a  chance  to  locate 
in  a  larger  city?  Aggressive  Ohio 
indie  wants  a  young  salesman  (25-30), 
capable  of  assuming  managerial  re- 
sponsibilities as  organization  expands. 
If  you  haven't  had  at  least  3  years 
experience,  with  present  earnings  in 
excess  of  $5,000  annually,  don't  apply. 
Tell  all  first  letter.  Box  764P,  BROAD- 
CASTING .  TELECASTING. 

Growing  organization,  second  AM  sta- 
tion purchased.  TV  application  filed. 
Third  AM  application  planned.  Need 
salesman  for  Michigan  market  in  city 
of  55,000  population.  Want  man  who  is 
experienced,  aggressive,  good  charac- 
ter and  who  can  produce  immediate 
billing  sold  on  a  sound  basis.  High  in- 
come, job  security,  opportunity  to  ad- 
vance are  rewards  to  the  man  who 
qualifies.  Please  send  photo,  complete 
letter  and  starting  income  required. 
Strictly  confidential.  Box  908P,  BROAD- 
CASTING .  TELECASTING. 

Salesman  wanted  immediately.  Must 
be  willing  to  buck  rough  market.  If 
you  can't  sell,  don't  reply.  $75.00  per 
week  plus  10%.  Phone,  wire  or  write 
KBMX,  Coalinga,  California.  Phone  136. 

Experienced  energetic  salesman  with 
sound  ideas  and  ability  to  make  im- 
pressive presentations  to  local  adver- 
tisers. Excellent  salary  guarantee  with 
commission  arrangement.  Opportunity 
for  advancement.  KCMC  AM-FM  (TV 
applicant)  Texarkana,  Ark. -Tex. 

Experienced  salesman:  15  percent  com- 
mission. $50  weekly  guarantee  for  first 
60  days.  Unrestricted  protected  pros- 
pects Must  have  car.  Angus  D.  Pfaff, 
WNMP,  Evanston,  Illinois. 

Announcers 

Announcer  with  well-rounded  experi- 
ence, deep  voice,  to  run  livewire  morn- 
ing hillbilly  and  pop  DJ  show  for 
Pennsylvania  Independent  daytimer. 
Send  complete  information  and  disc. 
Box  598P,  BROADCASTING  •  TELE- 
CASTING. 


Classified 
Advertising 


DEADLINE 


•  undisplayed — Monday  pre- 
ceding publication  date 


•  display — Tuesday  preceding 
publication  date 


Help  Wanted  (Cont'd) 

Experienced  announcer-engineer.  Sev- 
enty-five start.  Upper  midwest.  Box 
26P,  BROADCASTING  .  TELECAST- 
ING. 

Morning  man  for  5  kw  NBC  New  Eng- 
land coast.  We  need  experience,  friend- 
liness, capability  in  early  riser  to  aug- 
ment good  staff  and  sell  early  farm 
and  urban  audience.  Photo,  tape/disc, 
detailed  background  and  salary  first 
letter.  Box  648P,  BROADCASTING  . 
TELECASTING. 

$80.00  per  week  for  good  announcer  at 
midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  .  TELECASTING. 

Experienced  staff  announcer  for  good 
steady  job  net  affiliate  smaller  city 
upper  midwest.  $70.00  start.  Box 
672P,  BROADCASTING  .  TELECAST- 
ING. 

Announcer  wanted  by  Minnesota  sta- 
tion. Good  salary.  Chance  to  earn 
extra  money  selling.  Car  necessary. 
Must  be  able  to  type.  Box  771P, 
BROADCASTING  .  TELECASTING. 

Announcer-engineer,  first  phone,  em- 
phasis on  announcing.  $75  starting 
pay,  with  Pa.  independent.  Box  789P, 
BROADCASTING  •  TELECASTING. 

Wanted:  Staff  announcer  with  car. 
Prefer  man  with  independent  station 
experience.  Send  tape  or  disc,  photo, 
details  to  Box  812P,  BROADCASTING 
.  TELECASTING. 

Announcer.  250w  Mutual.  Population 
13.000.  Modern  air  conditioned  studio. 
TVA  Lakes  housing  available.  Experi- 
ence preferred,  but  qualified  trainee 
considered.  Box  816P,  BROADCAST- 
ING •  TELECASTING. 

250  watt  network  affiliate,  deep  south, 
wants  experienced  announcer  capable 
of  doing  some  plav-by-play  sports.  Box 
860P,  BROADCASTING  •  TELECAST- 
ING. 

Wanted:  Experienced  announcer  cap- 
able of  news  writing,  newscasting, 
play-by-play  and  man-on-the-street 
programs.  Starting  salary  $75  per  week. 
Midwest,  250  watts,  ABC.  Box  861P, 
BROADCASTING  .  TELECASTING. 

Established  Michigan  1  kw  (TV  appli- 
cant). DJ  announcer  strong  on  music 
and  news.  Console  experience  pre- 
ferred. Send  disc  and  references.  Box 
877P,  BROADCASTING  .  TELECAST- 
ING. 

Florida  Coast  Station.  Announcer-engi- 
neer heavy  on  announcing  that  sells. 
Send  tape/disc,  experience  record,  ref- 
erences, first  letter.  $80/44  hours.  Box 
900P,  BROADCASTING  .  TELECAST- 
ING. 

Announcers:  Need  two  crackerjack 
men  with  quality  voices  and  well- 
rounded  experience  who  can  do  a 
good  job.  Fine  voice  and  good  sense  of 
programming  a  "must."  Salary  com- 
mensurate with  ability.  Central  Ken- 
tucky 1,000  watt  station.  Send  full  in- 
formation, tape  or  disc  and  photo  first 
letter.  Box  897P,  BROADCASTING  . 
TELECASTING. 

Combo  man  wanted  immediately.  Ex- 
perience not  necessary.  Salary  com- 
mensurate with  ability.  Must  have  first 
phone.  Accent  on  announcing.  Phone, 
wire  or  write  KBMX,  Coalinga,  Cali- 
fornia. Phone  136. 

Announcers  with  first  class  licenses. 
Experience  desirable  but  ability  and 
other  qualifications  more  important. 
Send  audition  tape,  details  and  refer- 
ences by  air  mail  to  KMVI,  Wailuku, 
Maui,  Hawaii. 

Announcer,  with  first  phone  for  Texas 
kilowatt  independent.  Eighty  dollars 
per  week.  Owner  presently  assuming 
management.  Write  Mike  Barrett, 
KTFY,  Brownfield,  Texas. 


Help  Wanted  (Cont'd) 

Experienced  announcer.  Send  disc, 
photo,  complete  background.  Disc 
jockey  plus  well-rounded  experience 
preferred.  Good  salary  plus  talent. 
Write  KNOX,  Grand  Forks,  North 
Dakota. 

We  are  expanding.  Second  AM  sta- 
tion purchased.  TV  application  filed. 
Third  AM  application  planned.  Pres- 
ently need  one  announcer  with  expe- 
rience for  all-round  staff  work.  Basic 
48-hour  week,  salary  only.  Beginners 
considered.  Write  giving  experience  if 
any,  complete  personal  data,  photo 
and  tape  or  disc.  State  minimum  salary 
required.  Opportunity  to  learn,  expand 
and  develop  with  growing  organization. 
Send  data  to  Larry  Payne,  WABJ, 
Adrian,  Michigan.  Strictly  confidential. 

Experienced  announcer — morning  shift. 
Football  play-by-play  desirable.  Mu- 
tual affiliate,  40  miles  Atlanta.  WBHF, 
Cartersville,  Ga. 

Experienced  announcer  in  stable 
market  with  fulltime  ABC  station. 
Personal  interview  necessary.  Contact 
WCLI.  Corning,  New  York. 

Wanted:  Announcer.  First  license  oper- 
ator on  or  before  September  1st. 
Starting  salary  $75.00  44  hours.  WCTA, 
Andalusia,  Alabama. 

Combination  announcer-engineer,  first 
class  ticket.  Emphasis  on  announcing, 
but  will  take  inexperienced  man  who 
shows  promise.  Kilowatt  daytime  sta- 
tion serving  Southern  Illinois.  Ade- 
quate housing,  good  living  conditions, 
available  recreational  facilities.  If  in- 
terested, contact  General  Manager, 
WFRX,  West  Frankfort,  Illinois. 

Wanted:  Staff  announcer.  No  expe- 
rience necessary.  $50  start.  Write 
WIKB,  Iron  River,  Michigan. 

WMTE,  Manistee,  Michigan  needs  com- 
bination announcer-engineer  with  first 
class  ticket.  $280  month.  Call  or  write. 

Experienced  announcer  with  ability  to 
handle  news  and  commercials  intelli- 
gently needed  immediately.  Send  disc 
and  data  to  J.  J.  Herget,  WTIP, 
Charleston,  W.  Va. 

Combination  announcer-engineer.  $70- 

$75  weekly.  Send  audition,  letter,  photo, 
WVOT,  Wilson,  N.  C. 

Technical 

Wanted:  Engineer  with  first  class 
ticket.  Immediate  opening — upstate 
New  York.  Box  669P,  BROADCAST- 
ING .  TELECASTING. 

Transmitter  position  open.  No  an- 
nouncing. Permanent.  Texas.  Box  760P, 
BROADCASTING  .  TELECASTING. 

Experienced  first  class  ticket  engineer, 
capable  of  becoming  chief.  Seventy- 
five  weekly  for  48  hours.  Virginia  sta- 
tion. Write  immediately  to  Box  763P, 
BROADCASTING  •  TELECASTING. 

Minnesota  station  wants  chief  engineer. 
Must  be  able  to  do  some  announcing. 
Good  salary.  Box  770P,  BROAD- 
CASTING .  TELECASTING. 

Immediate  opening  for  engineer,  $65.00 
for  40  hours;  opportunity  to  advance. 
Write  for  further  details.  Box  872P, 
BROADCASTING  •  TELECASTING. 

First  class  engineer  for  250  watt  small 
town  network  station.  Good  chance  to 
start  at  the  bottom.  Box  874P,  BROAD- 
CASTING .  TELECASTING. 

Wonderful  opportunity  for  young  ag- 
gressive recording  engineer  in  Mid- 
western town  with  excellent  living 
conditions.  Must  be  experienced  in 
recording,  editing  and  maintenance  of 
equipment.  State  qualifications.  Apply 
Box  887P,  BROADCASTING  .  TELE- 
CASTING. 

Engineer  position  open,  possibility  of 
becoming  chief.  Permanent.  Excellent 
salary.  Box  899P,  BROADCASTING  . 
TELECASTING. 

Engineer-announcer  for  small  market 
southern  station.  Progressive  town.  40 
hour  week.  Write  J.  H.  Fleet,  KAGH, 
Crossett,  Arkansas. 

Experienced  announcer-engineer.  Hos- 
pitalization, vacations,  good  working 
conditions.  $80.00  week.  College  city 
10,000.  Apply  at  once.  KAYS,  Hays, 
Kansas. 

First  phone  engineer  wanted  imme- 
diately for  fast  growing  Southwestern 
city.  Starting  salary  $260.00  per  month. 
Living  quarters  for  single  man.  Car 
necessary.  KECK,  Odessa,  Texas. 


Help  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Wanted  to  Buy  (Cont'd) 


Wanted:  AM  and  TV  studio  and  trans- 
mitter technicians.  Give  details  of  tech- 
!  nical  background  and  include  recent 
snapshot.  KFEL,  Albany  Hotel,  Denver, 
Colorado. 


Uncle  Sam  has  taken  two  of  our  men. 
Need  a  good  chief  at  $100.00  per  week 
and  No.  2  man  at  $70.00  per  week  for 
new  RCA-5  kw.  KGVO,  Missoula, 
Montana. 


Wanted:  First  class  engineer  for  trans- 
mitter duty.  Experience  not  necessary. 
Contact  chief  engineer,  Radio  Station 
WCRO,  Johnstown,  Pa. 


Have  opening  for  first  class  transmit- 
ter engineer.  Car  necessary.  Contact 
Chief  Engineer,  WCSI,  Columbus,  In- 
diana. 


Engineer-announcer.  Starting  salary 
$70.00  per  week,  WIRB,  Enterprise,  Ala- 
bama. 


Need  first  class  engineer  at  once.  Offer 
$67.50  for  48  hours.  Permanent.  Trans- 
mitter and  remotes,  no  studio.  Excel- 
lent working  conditions,  insurance. 
Write,  phone  or  wire  WKIC,  Hazard, 
Kentucky. 


Immediately:  Engineer-announcer  for 
network  station.  Send  salary  require- 
ments, background  and  disc  first  letter. 
WMLT,  Dublin,  Ga. 


WMTE,  Manistee,  Michigan  needs  com- 
bination announcer-engineer  with  first 
class  ticket.  $280  month.  Call  or  write. 


Wanted:  Chief  engineer  for  5  kw  sta- 
tion. Western  Electric  equipment, 
directional  lights.  Radio  station  WRRF, 
Washington,  North  Carolina,  Telephone 
403. 


First  phone;  transmitter  operator. 
WSYB,  Rutland,  Vermont. 


Chief  engineer  for  new  radio  station. 
Send  application  300  Portlock  Bldg., 
Norfolk  10,  Va. 


Production-Programming,  Others 


Continuity  writer  wanted.  Immediate 
opening.  Man  or  woman  with  ability 
to  write  good  selling  copy.  Central 
New  York  affiliate.  Good  opportunity. 
Permanent  position.  Box  845P,  BROAD- 
CASTING .  TELECASTING. 


Program  director  KCOL  in  cool  color- 
ful Colorado,  needed  September  1.  Must 
gather  and  write  local  news  and  do 
special  events.  KCOL,  Fort  Collins, 
Colorado. 


Commercial  copywriter  for  5000  watt 
MBS  affiliate.  Immediate  opening. 
Contact  Wayne  W.  Cribb,  KHMO, 
Hannibal,  Missouri. 


Television 


Production-Programming ,  Others 


Wanted  immediately:  Production  coor- 
dinator for  New  England  TV  station 
now  on  air.  Must  be  thoroughly  expe- 
rienced and  capable  of  heading  up  pro- 
duction department.  Excellent  oppor- 
tunity for  qualified  young  man.  Write 
giving  resume.  Box  902P,  BROAD- 
CASTING .  TELECASTING. 


Situations  Wanted 


Managerial 


Manager:  Excellent  record  administra- 
tion, sales.  Superior  news  personality. 
Top  references.  Consider  part  owner- 
ship. Box  787F,  BROADCASTING  • 
TELECASTING. 


Colleges  and  universities:  Manager,  ex- 
tensive independent  and  network  ex- 
perience, 29,  college  graduate,  now 
heading  1  kw  independent;  seeking  op- 
portunity in  educational  radio  and  TV. 
Box  826P,  BROADCASTING  •  TELE- 
CASTING. 


Capable  organizer-supervisor,  exten- 
sive radio  and  communications  back- 
ground, practicing  lawyer  with  first 
class  ticket,  age  34,  married,  available 
for  interview.  Box  889P,  BROADCAST- 
ING  .  TELECASTING. 


Announcers 


Announcer,  presently  employed,  wants 
job  in  Northeast  affiliate.  Tape  on  re- 
quest. Box  871P,  BROADCASTING  • 
TELECASTING. 


Experienced  network  and  independent 
announcer  PD,  exempt  veteran,  board- 
man,  strong  news,  DJ,  A-l  selling 
ability.  Phone  Buckminister  7-1336 
Brooklyn,  N.  Y.  or  write  Box  876P, 
BROADCASTING  .  TELECASTING. 


Capable  announcer.  College  graduate, 
25,  single.  Experienced  with  excellent 
news,  sports,  DJ.  Hard  worker,  eager 
to  learn.  Disc  available.  Box  878P, 
BROADCASTING  .  TELECASTING. 


Announcer,  first  phone.  Single,  32,  de- 
sires combo  job  Calif.  Location  first 
consideration.  Available  September  1. 
Box  883P,  BROADCASTING  .  TELE- 
CASTING. 


Voice,  with  accompanying  DJ.  Veteran, 
26,  single,  professional  schooling,  some 
experience.  Mature  vibrant  voice. 
News,  control  board.  Discs,  photo.  Box 
886P,  BROADCASTING  .  TELECAST- 
ING. 


Here's  a  4-way  stretch  to  snap  up!  An- 
nouncer-pianist-singer-control board 
operator.  Serious  and  ambitious.  Young, 
personable,  and  available  immediately. 
Box  890P,  BROADCASTING  •  TELE- 
CASTING. 


Wanzer  wants  work!!  Young,  energetic 
announcer-operator  available  immedi- 
ately for  station  offering  good  future. 
Exempt,  veteran.  Box  891P,  BROAD- 
CASTING .  TELECASTING. 


Announcer-operator.  Draft  exempt, 
veteran,  22.  Good  commercial  voice. 
Ambitious.  Conscientious  and  willing. 
Available  immediately.  Box  892P, 
BROADCASTING  .  TELECASTING. 


Interested  in  fulltime  work  with  NBC 
affiliate  after  August  19.  U.  S.  citizen. 
U.  S. -Canada  radio,  Republican-Demo- 
cratic Convention  coverage  for  Canada. 
Dispassionate  news  commentary.  Spe- 
cialize; interviews — spot  remotes.  De- 
scribed last  public  appearance  of  Ei- 
senhower on  Michigan  Ave.  Depend- 
able as  the  chimes.  Disc,  picture,  2 
weeks  notice.  References.  LeRoy  G. 
Brush,  49  Balmoral  PI.,  Winnipeg, 
Canada. 


Sportscaster  and  newsman.  Topflight 
play-by-play  man  has  radio  staff,  news 
experience  plus  newspaper  background. 
Four  years  sportscasting  all  sports. 
BA.  Journalism.  Reporter  90,000  cir- 
culation daily.  Details,  disc,  interview. 
Tom  Hamlin,  Oxford  Road,  Franklin, 
Ohio.  Phone  Franklin  6-5629. 


Announcer:  Mature  family  man,  top 
newscaster  and  commercial  man,  with 
authoritative  delivery.  Capable  of,  and 
prefer,  large  operation  in  Midwest. 
Address:  104  East  29th,  North  Kansas 
City,  Mo.  Telephone  Norclay  6949, 
Charles  Pierce. 


Announcer  experience,  draft  exempt. 
For  disc  and  details:  George  Scott  Vh 
856-M1,  West  Tisbury,  Mass. 


Staff  announcer,  6  years,  2  stations, 
37,  family.  Prefer  Michigan.  Aircheck 
WHFB  mornings.  Jack  Whalen,  Ber- 
rien Springs,  Michigan.  Phone  5042. 


Technical 


Veteran — Negro.  First  class  license, 
available  immediately.  6  months  broad- 
cast station  experience.  Will  relocate. 
Only  permanent  position  with  equi- 
table salary  considered.  Box  819P, 
BROADCASTING  •  TELECASTING. 

Are  you  looking  for  an  engineer?  I'm 
the  man  you  want.  Three  years  ex- 
perience. Currently  chief.  Box  884P, 
BROADCASTING  .  TELECASTING. 

Chief  with  over  two  decades  expe- 
rience in  design  construction  installa- 
tion and  maintenance  from  micro- 
phone to  antenna,  would  like  affilia- 
tion with  progressive  station  that 
believes  in  striving  for  technical  per- 
fection. Box  888P,  BROADCASTING  • 
TELECASTING. 


Broadcast  -  television  engineer,  thor- 
oughly qualified,  twenty  years  expe- 
rience and  administrative  ability,  de- 
sires immediate  connection.  Formerly 
engineer-projection  supervisor  WSB- 
TV.  As  chief  engineer  WAGA-TV 
planned  and  supervised  complete  in- 
stallation. Contact  George  Smith,  Box 
52,  Brookhaven,  Ga. 

Production-Programming ,  Others 


Texas:  Sound  proposition.  Ten  years 
radio,  South  and  East.  Staff,  program- 
ming, personality.  Minimum  $350.  Box 
803P,  BROADCASTING  .  TELECAST- 
ING. 


Punch-packed  copy  that  rings  sales 
bell.  News  editor  with  excellent  voice, 
top  references,  wants  to  locate  in  Cali- 
fornia. Experienced,  draft  exempt. 
Creates  local  features  which  attract 
national  accounts.  Box  873P,  BROAD- 
CASTING .  TELECASTING. 


Continuity  writer,  female,  age  26,  £ 
years  experience,  top  references.  Box 
880P,  BROADCASTING  .  TELECAST- 
ING. 


Seeking  change  after  two  years  in  small 
station.  Copy;  traffic;  servicing  ac- 
counts. Prefer  East  or  Southeast.  Box 
885P,  BROADCASTING  .  TELECAST- 
ING. 


Top  educational-variety  TV  or  radio 
programming.  Young  ambitious  lady. 
Radio  experience.  Master's  in  English. 
Box  894P,  BROADCASTING  •  TELE- 
CASTING. 


Managerial 


Proven  record  of  successful  sales,  pro- 
gramming and  managerial  results  for 
AM-TV.  Presently  with  major  network 
operation.  Will  work  on  percentage 
basis.  Box  835P,  BROADCASTING  . 
TELECASTING. 


For  Sale 


Stations 


Progressive  Southern  Station.  Must 
sell  due  to  ill  health.  $55,000.  No  com- 
petition. Write  Box  870P,  BROAD- 
CASTING .  TELECASTING. 


Southwest:  250  watt.  No  competition. 
Gross  $3750  month.  Low  operating 
costs.  $15,000  down.  Box  882P,  BROAD- 
CASTING .  TELECASTING. 


Complete  GE  3  kw  FM  station,  whole 
or  part,  for  information:  WICE,  Provi- 
dence, R.  I. 


Western  stations.  Independents,  affili- 
ates. Priced  from  $18,000  up.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave., 
Los  Angeles  29,  Calif. 


Equipment,  etc. 


Magnecord  PT63-AH  and  PT63-J  am- 
plifier, both  in  portable  cases  and  can- 
not be  told  from  new;  $650.  PT6-A 
and  PT6-J  both  in  portable  cases.  Good 
operating  condition;  $375.  Box  879P, 
BROADCASTING  .  TELECASTING. 


Eko-tape  model  101,  top  condition,  bal- 
anced or  unbalanced  600  ohm  input- 
output,  plus  30-50  ohm  mike  input, 
UTC  multimatch  transformers.  $275.00. 
Box  881P,  BROADCASTING  .  TELE- 
CASTING. 


Tape  recorders  for  sale:  Sonar  will 
accommodate  5,  7,  and  WV2  reels,  used 
for  playback  only,  good  condition,  $368. 
Brush  BK-401,  Wilcox  Gay,  used,  in 
good  mechanical  condition.  All  low  and 
600  ohm  input,  600  output.  Speed  7V2 
inches.  Box  893P,  BROADCASTING  • 
TELECASTING. 


Save  $7000.00  on  two  250  watt,  complete 
point-to-point  communications  sys- 
tems. General  Electric,  practically  new, 
operates  within  the  30  to  44  mc.  FM 
band.  Contact  Engineer  of  KOAT,  Al- 
buquerque, New  Mexico. 


3Y2"  coax  200',  yours  for  $500.00.  WINL, 
Lebanon,  Indiana. 


FM  transmitter,  GE.,  V4  kw,  101.3  mc; 
3  kw  amplifier,  GE.;  and  10  kw  GE., 
along  with  complete  auxiliary  equip- 
ment for  station  operation.  Also  W  kw 
AM  Western  Electric  transmitter  and 
auxiliaries.  Prefer  to  sell  each  as  a 
unit.  Ask  for  complete  lists.  Beckley 
Newspapers,  Beckley,  W.  Va. 


Wanted  to  Buy 


Stations 


Radio  station,  Midwest,  by  group  cur- 
rently in  radio  station  business.  No 
broker.  All  replies  confidential  and 
you  deal  directly  with  purchasers.  Send 
full  details  re  market,  financial  status, 
etc.  Box  896P,  BROADCASTING  . 
TELECASTING. 


Equipment,  etc. 


Approximately  500  foot  tower,  guyed 
or  self  supporting.  Please  send  price 
and  description.  Box  850P,  BROAD- 
CASTING .  TELECASTING. 


Wanted:  500w  or  1  kw  transmitter. 
Good  condition.  Box  875P,  BROAD- 
CASTING •  TELECASTING. 


RG-17/V  or  RG-18/V  250'.  Also  need 
Photoelectric  control  unit.  Full  details 
first  letter.  Box  901P,  BROADCASTING 
.  TELECASTING.  

250  watt  transmitter,  modulation  moni- 
tor, limiter,  console,  turntables,  pick- 
ups, 150  foot  tower.  WMAM,  Marinette, 
Wisconsin. 

Miscellaneous 


FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 

WBEX,  Chillicothe,  Ohio,  now  accept- 
ing  bids  to  paint  tower,  Wincharger, 
model  78,  also  check  and  repair  guy 
wires. 


Help  Wanted 


Announcers 


Outstanding  Independent 
Needs  Two  Men 

1.  DISC  JOCKEY 

2.  ANNOUNCER-ENGINEER 

Send  audition  to 

W    N    O  R 
Norfolk,  Virginia 


I  want  a  young  radio  promotion- 
happy  guy  who  is  prolific  with  ideas, 
but  they  gotta  be  good.  Here  is  an 
opportunity  for  a  big  thrill  doing  big 
things  with  a  great  midwestern  sta- 
tion. Address  Box  909P,  BROADCAST- 
ING •  TELECASTING. 


Situations  Wanted 


Announcers 


Experienced  football,  basket-  • 
ball  and  baseball  broadcaster 
will  be  available  right  after 
clc^se  major  league  baseball 
season.  All-round  staff  an- 
nouncer, excellent  commercial 
reputation,  top  DJ,  top  refer- 
ences. Box  906P,  BROAD- 
CASTING •  TELECASTING. 


Technical 


HIGHLY  QUALIFIED  ENGINEER 

Seeks  position  with  progressive  station 
or  group  of  stations  as  engineering 
head.  Long  experience  in  design,  con- 
struction, administration,  operation  and 
maintenance.  Top  salary  required. 
State  all  particulars  first  letter.  Box 
895P,  BROADCASTING  •  TELECASTING. 

For  Sale 


Equipment,  etc. 


PORTABLE  TRANSCRIPTION  PLAY- 
BACKS. $37.75  F.O.B.  Chicago.  8" 
speaker,  3  tube  amplifier  full  range 
tone  control.  Astatic  "400"  pickup 
arm.  Plays  33,  45  and  78  RPM. 
All  sizes  including  16"  disc.  Fully 
reconditioned.  Carrying  weight  28 
pounds.  Richrd  Alan  Company, 
3618  Milwaukee  Avenue,  Chicago 
41,  Illinois.    Spring  7-7100. 


One  Raytheon  FM  250  watt  trans- 
mitter. 2  sets  of  crystals  for  106.3 
and  100.7  mc.  Complete  set  of 
tubes  and  scares.  Price  $1000. 
Also,  one  Hetvett -Packard  335-B 
frequency  and  modulation  monitor 
— $3  5  0.  All  in  excellent  condition. 
RADIO  STATION 
W      K      A      P     Allentown,  Pa. 


UN  DAY  UNIT 


Named  for  Radio-TV 

RADIO-TV  committee  of  the  Na- 
tional Citizens'  Committee  ,  for 
United  Nations  Day  will  meet  at 
UN  headquarters  in  New  York 
Aug.  15  to  map  plans  for  broad- 
casters' participation  in  the  observ- 
ance of  UN  Day,  Oct.  24. 

Following  members  of  the  radio- 
TV  committee  were  named  by 
NARTB  President  Harold  E.  Fel- 
lows, who  is  chairman :  Ralph 
Hardy,  NARTB  government  rela- 
tions director,  vice  chairman; 
Charles  Vanda,  WCAU  Phila- 
delphia; Arnold  Hartley,  WOV 
New  York;  Harry  Folts,  WINS 
New  York;  Les  Arries  Jr.,  Du- 
Mont;  Edward  Madden,  NBC; 
Wells  Church  and  Sig  Mickelson, 
CBS;  John  W.  Pacey,  ABC; 
Dorothy  Lewis,  coordinator  of  U. 
S.  station  relations,  UN  Radio.  An 
MBS  representative  will  be  named. 


Hanna  Heads  FM  Group 

MICHAEL  R.  HANNA,  WHCU- 
FM  Ithaca,  N.  Y.,  was  named  chair- 
man of  the  NARTB  FM  Commit- 
tee, it  was  announced  last  week. 
Other  members  are:  Ben  Strouse, 
WWDC-FM  Washington;  Gaines 
Kelley,  WFMY  (FM)  Greensboro, 
N.C.;  Edward  A.  Wheeler,  WE  AW 
(FM)  Evanston,  111.;  Gerald  Har- 
rison, W  M  A  S-F  M  Springfield, 
Mass.  Alternates  are:  Henry  P. 
Johnston,  WSGN-FM  Birmingham, 
Ala.;  Victor  C.  Diehm,  WAZL-FM 
Hazleton,  Pa.;  Robert  E.  Williams, 
WFML  (FM)  Washington,  Ind. 

Employment  Service 


EXECUTIVE  PLACEMENT  SERVICE 

for  competent  managers,  com- 
mercial managers,  program 
directors,  chief  engineers, 
disc  jockeys.  Reliable,  confi- 
dential, nation-wide  service. 
Send  for  full  information  today. 

Howard  S.  Frazieb 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5.  D.  C. 


'CRUSADE  AGAINST  CRIME' 

Novel  Anti-Crime  News  Show  Earns  Praise 


Cahn 


TELECASTS  of  the  Senate  Crime 
Investigating  Committee  hearing 
in  1950  and  1951  catapulted  a 
virtually  unknown  Senator  from 
Tennessee,  Estes 
Kef  auver,  into 
the  national  lime- 
light. 

It  also  was  re- 
sponsible   for  a 
radio  program, 
Crusade  Against 
Crime,  produced 
by      Julius  N. 
Cahn,  executive 
assistant  to  Sen. 
Alexander  Wiley 
(R-Wis.).    Sen.  Wiley  is  ranking 
GOP  member  of  the  Senate  Judi- 
ciary Committee. 

Mr.  Cahn,  as  Sen.  Wiley's  alter 
ego  on  the  Kefauver  Crime  Com- 
mittee, stumped  the  nation  for  18 
months  with  the  Senate  group.  As 
evil  after  evil  was  unearthed,  29- 
year-old  Cahn  became  aware  that 
the  public  did  not  know  how  law 
enforcement  agencies  worked.  Peo- 
ple had  even  a  fainter  idea  of  what 
federal  agencies  existed  and  who 
ran  them. 

Early  this  year,  Mr.  Cahn 
organized  the  show  which  has  won 
praise  from  those  citizens  in- 
terested in  law  enforcement — 
municipal  crime  commissions,  police 
chief  associations,  PTAs,  and 
others. 

Winchell  Comment 

In  addition  to  plaudits  from  anti- 
crime  forces,  Crusade  Against 
Crime  also  won  this  accolade  from 
Walter  Winchell:  "Networks  are 
recommended  to  J.  N.  Cahn's 
Washington  radio  program  on  how 
to  combat  crime.  A  corker." 

Crusade  Aganst  Crime  now  is 
carried  on  a  dozen  stations,  rang- 
ing from  nearby  Washington, 
D.  C,  area  outlets  to  three  in  Wis- 
consin. It  is  a  half-hour,  taped 
program,  which  is  furnished  sta- 
tions for  the  cost  of  the  tape  plus 
handling  charges. 

The  format  is  simple.  Main  por- 
tion is  an  extemporaneous  inter- 
view with  the  chief  of  one  of  the 


Southern 
Top  Network  Station 

moo9ooo.oo 

One  of  the  very  good  single  station  market  operations 
in  the  south.  This  property  is  located  in  a  premium  and 
growing  market.  Profits  are  good  and  1952  business  is 
showing  healthy  increase.  Net  quick  assets  in  excess  of 
$10,000.00  included.    Liberal  financing  arranged. 

Appraisals  •  Negotiations  •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bids. 
Sterling  4341-2 


CHICAGO 
Bay  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FBANCISCO 
Lester  M,  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


several  dozen  law  enforcement 
agencies  in  Washington.  Program 
is  usually  pinned  on  some  up-to- 
the-minute  development. 

Program  opens  with  a  review  of 
crime  highlights  of  the  week,  fol- 
lowed by  details,  then  an  inter- 
view. 

Among  Washington  "names" 
who  have  appeared  on  the  dozen 
programs  since  the  beginning  are 
Sen.  Charles  W.  Tobey  (R-N.  H.), 
whose  outbursts  of  righteous  in- 
dignation during  the  Kefauver 
Committee  hearings  won  instant 
allies  among  the  viewers  of  the 
country;  Rep.  E.  C.  Gathings  (D- 
Ark.),  author  of  the  resolution  to 
investigate  the  morality  of  radio 
and  TV  programs,  books,  maga- 
zines and  comics ;  James  J.  Guthrie, 
racket  squad  director,  Bureau  of 
Internal  Revenue;  Harry  J.  An- 
slinger,  U.  S.  Narcotics  Bureau  di- 
rector; James  V.  Bennett,  U.  S. 
Bureau  of  Prisons  director,  and 
George  S.  Turner,  FCC  director  of 
Field  Engineering  and  Monitoring. 

In  addition  to  producing  the 
show,  Mr.  Cahn  is  the  narrator. 
He  is  a  1942  magna  cum  laude 
graduate  of  the  College  of  the  City 
of  New  York  and  got  his  master's 
degree  from  American  U.,  Wash- 
ington, in  1945,  the  year  he  joined 
the  Wisconsin  Senator. 


'Football  Time' 

WORLD  Broadcasting  System  an- 
nounced last  week  that  Football 
Time,  a  13-week  radio  series  of 
special  15-minute  football  pro- 
grams, was  being  shipped  to  af- 
filiated stations.  General  Manager 
Robert  W.  Friedheim  noted  that 
last  year  462  World  affiliates  sold 
the  show  to-  local  and  regional  ad- 
vertisers. 


BOOKLET  summing  up  "the  philos- 
ophy of  Robert  W.  Orr  &  Assoc.  in 
three  words:  attention,  imagination, 
integrity"  has  been  released  by  that 
New  York  agency.  Copy  explains  the 
agency. 


WSB'S  STATUS 

Truman  Lines  Up  Board 

A  REVAMPED  Wage  Stabiliza- 
tion Board,  shorn  of  its  power  to 
mediate  labor  disputes,  was  named 
by  President  Truman  last  Wednes- 
day to  administer  the  nation's 
wage  program  covering  radio-TV 
and  other  industries. 

While  much  of  the  board's 
authority  has  been  stripped 
through  the  amended  Defense  Pro- 
duction Act,  a  majority  of  the 
members  of  the  old  WSB  were  re-' 
appointed  by  Mr.  Truman  to  serv 
again.  They  are  to  be  sworn  in 
Tuesday. 

The  Chief  Executive  named  six 
labor  members,  and  four  each  to 
represent  the  public  and  industry. 
Two  more  persons  are  to  be 
chosen  for  the  latter  categories. 

It  was  understood  that  Richard 
Doherty,  NARTB  employe  -  em- 
ployer relations  director,  desires 
to  leave  his  post  as  an  industry 
representative.  He  reportedly 
agreed  to  stay  on  for  a  few  weeks 
in  the  event  that  Mr.  Truman  is 
hard  pressed  to  find  a  new  mem- 
ber willing  to  serve.  Whether  the 
President  would  name  Mr.  Doherty 
for  one  of  the  remaining  industry 
posts  was  not  known  late  Thurs- 
day. 

Mr.  Doherty's  reason  for  pre- 
ferring to  leave  WSB  reportedly 
stemmed  from  expected  demands 
on  his  time  in  the  next  few  months. 
He  is  slated  to  make  the  annual 
NARTB  district  meeting  swing 
which  gets  underway  Aug.  18. 


ABC,  PUBLICISTS 

Hollywood  Contract  Set 

ABC  HOLLYWOOD  and  Publicists 
Guild  last  week  agreed  on  salary 
increases  and  improved  working 
conditions  for  five  staff  members, 
retroactive  to  Dec.  1,  1951. 

New  contract  includes:  (1) 
weekly  wage  increase  across  board, 
raising  average  weekly  salary 
from  $89.77  to  $102.30;  (2)  start- 
ing salary  raised  from  $76.15  to 
$86.75  for  40  hour  five  day  week; 
(3)  one  week  vacation  with  pay 
after  six  months,  two  weeks  after 
one  year  and  three  weeks  after  10 
years,  and  other  benefits. 


Employment  Agency 


Employment  Agency 


STATIONS 

Although  we  are  slow  in  meeting  the  heavy  demand  for  combina- 
tion men  it  is  more  and  more  possible  for  us  to  meet  your  needs 
in  such  fields  as: — Management,  Sales,  Production,  Announcing, 
and  Straight  Engineering. 

COMBINATION  ANNOUNCER-ENGINEERS; 

Seeking  to  relocate?  Write  to  us  for  Application  Forms.  Many 
choice  openings  in  your  field.  Our  fee — ONLY  one  week's  salary. 
NO  OTHER  CHARGES. 


17  East  48th  Street,  New  York  17,  New  York 

PL  5-1127  E.  C.  Lobdell,  Licensee 
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FCC  Actions 

U      (Continued  from  page  83) 

plication  to  bring  up  to  date  informa- 
"'tion  contained  in  Sec.  II  and  III. 

on 

July  31  Decisions  .  .  . 

BY    COMMISSION    EN  BANC 
AM— 790  kc 
'  '   WGRA   Cairo,   Ga—  Granted  CP  to 
change  frequency  from  1300  to  790  kc, 
S  ,1  kw  D,  and  make  changes  in  the  ant. 
'  and  ground  system. 

AM— 1550  kc 
M   WHBS   Huntsville,  Ala.  —  Granted 
t  Smod.  CP  to  increase  D  power  from  1  to 

5   kw    (under   CP    which  authorized 

change  from  1490  to  1550  kc,  500  w  N, 

DA-2  U). 
j  AM— 1560  kc 

KWCO    Chickasha,    Okla.— Granted 

CP  to  increase  D  power  from  250  w  to 
S  il  kw  unl.  on  1560  kc,  250  w  N,  DA-N. 

M  AM— 1440  kc 

l.i  KDNT  Denton,  Tex.— Granted  CP  to 
change  frequency  from  1450  kc  to  1440 
kc,  increase  power  from  250  w  to  500 
w-N,  1  kw-LS,  install  new  trans,  and 

i  iDA;  engineering  conditions,  including 
Accepting  interference  that  would  be 

■  caused  by  operation  presently  proposed 
,  in  pending  application  of  KJAY  To- 

;peka,  Kan. 

Extension  of  SSA 
'  '  KFAR  Fairbanks,  Alaska  —  Granted 
5  'extension  of  SSA  to  operate  on  660  kc, 
,  10  kw-U,  for  90  days  ending  Nov.  1, 
1  1952. 

•  ■  WNYC  New  York — Granted  exten- 
,  ,sion  of  SSA  to  operate  on  830  kc,  1  kw 
"  limited  for  period  ending  Nov.  1,  1952. 

Renewal  of  License 
'     WMCT  (TV)  Memphis,  Tenn. ;  WGAL- 

•  TV  Lancaster,  Pa. — Granted  renewal 
of  license  for  TV  station  WMCT  Mem- 
phis, and  renewal  of  TV  station  WGAL- 

■  -TV  Lancaster,  subject  to  final  deter- 
l  ,mination  of  matters  raised  in  Docket 
'  B736  et  al.  with  respect  to  show  cause 
i  | -order  which  would  require  WMCT  to 

|  change  frequency  from  Ch.  4  to  Ch.  5 
'  and  WGAL-TV  to  change  from  Ch.  4 
1  Ito  Ch.  8. 

r  i  Following  stations  granted  renewal 
'  )f  licenses  for  regular  period: 

WBOW  Terre  Haute,  Ind.;  WGRC 
Louisville,  Ky.;  WHBT  Harriman, 
Tenn.;  WHIR  Danville,  Ky.;  WJOB 
Sammond,  Ind.;  WKYB  Paducah,  Ky.; 
1YMIK  Middlesboro,  Ky.  WSAL  Lo- 
jansport,  Ind.;  WTCJ  Tell  City,  Ind.; 
SVHBQ  Memphis,  Tenn.;  WHLN  Har- 
f  an,   Ky.;    WHOB    Hopkinsville,  Ky.; 

IVLOU    LouisviUe,    Ky.;    WMMT  Mc- 
5  Minnville,  Tenn.;  WOWO  Ft.  Wayne, 
:nd.;  WREC  Memphis,  Tenn.;  WROL 
1  Snoxville,     Tenn.;     WMC  Memphis, 
r  Cenn.;  WVLK  Lexington,  Ky.;  WBBR 
'  3rooklyn,  N.  Y.;  KDLR  Devils  Lake, 
i  I*.  D.;  KSUE  Susanville,  Calif.;  WATO 
)ak  Ridge,  Tenn.;  WENC  WhiteviUe, 
C;  WHAI  Greenfield,  Mass.;  WIOU 
I  Sokomo,  Did.;  WKOY  Bluefield,  W.  Va.; 

rVMOX  Meridian,  Miss.;  KXOX  Sweet- 
1  Vater,  Tex.;  WGCM  Gulf  port,  Miss.; 
f  A7VOS  Liberty,  N.  Y.;  WIBG  Philadel- 
phia;   WGAI    Elizabeth    City,    N.  C; 
SMJ-FM  Fresno,  Calif.;  WVNJ  New- 
J  irk,  N.  J.;  KGFX  Pierre,  S.  D. 

Reinstatement  of  CP 
F     WLAB  Lebanon,  Pa. — Granted  rein- 
.  ;tatement  of  expired  CP  for  FM  sta- 
ion  with  expiration  date  of  6  months 
)   rom  date,  to  replace  expired  permit. 


ABC  Radio-TV  Show 

THE  PROGRAM,  Adventures  of 
Ozzie  and  Harriet,  to  be  carried 
>y  ABC  radio  and  TV  under  alter- 
lating  sponsorship  of  Hotpoint  Co. 
home  appliances)  through  Maxon 
inc.,  and  Lambert  Co.  (Listerlne 
toothpaste  &  antiseptic  and  pro- 
phylactic brushes)  through  Lam- 
bert &  Feasley  [B*T,  July  28], 
vill  be  seen  on  ABC-TV,  Friday, 
3-8:30  p.m.  EST  and  on  ABC  radio 
ilso  Friday,  9-9:30  p.m.,  beginning 
he  first  week  in  October. 


CHJ-TV  Hollywood's  Navy  Newsreel, 
ew  live  and  filmed  quarter-hour  pro- 
gram, is  produced  by  the  Navy  unit's 
adio-TV  section  of  Armed  Forces 
Jublic  Information  Office,  Los  Angeles. 


box  score 

On  Air 

AM  Stations    2,353 

FM  Stations    635 

TV  Stations    109 


Docket  Actions  .  .  . 

FINAL  DECISIONS 

WBUD  Trenton,  N.  J. — Morrisville 
Bcstg.  Co.  Commission  granted  modifi- 
cation of  CP  to  specify  new  transmitter 
location;  conditions.  Final  decision 
July  28. 

Ionia,  Mich. — Ionia  Bcstg.  Co.  Com- 
mission granted  1430  kc,  500  w  day- 
time; condition.  Estimated  construction 
cost  $13,950.  Equal  partners  are  Ken- 
neth Neubrecht,  field  engineer  for  Gates 
Radio  Co.,  Quincy,  111.,  and  Monroe 
MacPherson,  owner  of  Ionia  Chick 
Hatchery.  Filed  Nov.  30,  1950;  final  de- 
cision and  grant  July  28,  1952. 

SECOND  INITIAL  DECISION 
KGBS  Harlingen,  Tex.  —  Harbenito 
Bcstg.  Co.  Hearing  Examiner  J.  D. 
Bond  issued  second  initial  decision 
looking  towards  grant  of  850  kc  with 
5  kw  Fulltime,  DA;  engineering  condi- 
tions. Change  from  1240  kc,  250  w  full- 
time.  Initial  decision  July  23. 

INITIAL  DECISION 
Spartanburg,  S.  C. — James  Cozby 
Byrd  Jr.  Hearing  Examiner  Leo  Res- 
nick  issued  initial  decision  looking  to- 
wards grant  of  1400  kc,  250  w  fulltime; 
conditions.  Estimated  construction  cost 
about  $1,350  (major  items  of  equipment, 
including  transmitter,  already  on 
hand);  estimated  first  year  operating 
cost  $26,000,  revenue  $28,600.  Mr.  Byrd 
is  student  at  U.  of  S.  C.  and  also 
teaches  a  course  there  in  electronics. 
Simultaneously,  hearing  examiner  de- 
nied mutually  exclusive  application  of 
Southernair  Bcstg.  Co.  for  same  fa- 
cilities. Initial  decision  July  28. 

Non-Docket  Actions  .  .  . 

TRANSFER  GRANTS 

WPNX  Phenix  City,  Ala.— Granted 
assignment  of  CP  to  Clarence  E.  Leep- 
er,  Roy  Greene  and  Virgil  R.  Greene, 
each  to  have  y3  interest;  before  trans- 
fer the  Messrs.  Greene  and  Mr.  Leeper 
each  had  }4  interest,  with  F.  Roger 
Page  Jr.,  who  withdraws  to  effect  fi- 
nancial settlement  (also  see  WAAA 
Winston-Salem,  below).  Granted  July 
24. 

KERO  Bakersfield,  Calif.  —  Granted 
assignment  of  license  from  Radio  Sta- 
tion KERO  to  Kern  County  Bcstrs.  Inc. 
for  $110,000  for  90%  interest.  Prin- 
cipals in  assignee  include:  President 
Albert  E.  DeYoung  (51%),  general  man- 
ager who  before  assignment  already 
had  10%  interest;  Vice  President  M.  H. 
Stansbury  (24%),  80%  owner  of  Stans- 
bury  Inc.  (oil  well  drilling  contrac- 
tor and  operator);  Secretary-Treasurer 
Bryan  J.  Coleman  (5%),  secretary- 
treasurer  and  2%  owner  of  Bakersfield 
Savings  &  Loan  Assn.;  Edward  E. 
Urner  (10%),  KERO  salesman;  Ken- 
neth R.  Croes  (5%),  KERO  program  di- 
rector, and  S.  B.  Gill  (5%),  attorney. 
Granted  July  31. 

KBOX  Modesto,  Calif.  —  Granted 
transfer  of  control  from  Harold  Brown, 
G.  A.  M.  Lynch  and  Cecil  Lynch  to 
Ralph  M.  Brown,  an  attorney,  William 
Brown,  division  manager  for  meat  de- 
partment of  Purity  (food)  stores,  and 
Milton  Hibden,  promotion  and  mer- 
chandising manager  for  KXOA  Sacra- 
mento and  KXOB  Stockton,  for  $22,500. 
Granted  July  24. 

WNLK  Norwalk,  Conn.  —  Granted 
transfer  of  control  from  David  W. 
Jefferies,  Michael  J.  Cuneen  and  Jo- 
seph V.  Lentini  to  James  Stolcz,  man- 
ager and  40%  owner  of  WBUD  Mor- 
ristown,  Pa.,  from  September,  1948,  to 
January,  1952,  and  applicant  for  new 
AM  station  at  Perth  Amboy,  for  $50,- 
000.  Granted  July  24. 

WAJC  (FM)  Indianapolis,  Did.— 
Granted  assignment  of  license  of  non- 
commercial   educational    FM  station 
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from  Jordan  College  of  Music  to 
Butler  U.  Jordan  College  of  Music 
merged  with  Butler  U.  on  Sept.  1, 
1951.  Granted  July  24. 

KCIM  Carroll,  Iowa — Granted  assign- 
ment of  license  from  Vincent  Collin- 
son,  Milford  Collinson,  Marvin  Collin- 
son  and  C.  Everett  Bliss  to  the  three 
Collinsons  through  Mr.  Bliss'  sale  of 
his  50%  interest  for  $20,000.  Before  as- 
signment, each  of  the  Collinsons  had 
16%%  interest;  after  assignment  each 
will  have  33y3%  interest.  Granted 
July  24. 

WCCO  Minneapolis,  Minn. — Granted 
assignment  of  license  from  CBS  to 
Midwest  Radio-Television  Inc.  through 
transfer  of  properties  having  book  val- 
ue of  $114,386  plus  $188,000  cash  for 
which  assignor  will  receive  470  shares 
(47%)  of  no  par  value  voting  stock  of 
assignee.  Stock  of  Midwest  Radio-Tele- 
vision Inc.  is  owned  53%  by  Mid  Con- 
tinent Radio-Television  Inc.  and  47% 
by  CBS.  (See  WTCN-TV  Minneapolis 
below;  see  story,  page  30.)  Granted 
July  31. 

WTCN-AM-FM  Minneapolis,  Minn.— 
Granted  assignment  of  license  from 
Mid  Continent  Radio-Television  Die.  to 
Minnesota  Television  Public  Service 
Corp.  for  $325,000.  Principals  in  trans- 
feree include  President  Robert  Butler 
(68.63%),  former  U.  S.  Ambassador  to 
Australia  and  Cuba,  president  of  Wal- 
ter Butler  Co.,  Walter  Butler  Building 
Co.,  Walter  Butler  Construction  Co. 
and  Walter  Butler  Shipbuilding  Co.; 
Vice  President  Alvin  Gluck  (7.84%), 
president  of  Gluek  Brewing  Co.;  Secre- 
tary-Treasurer Quentin  David  (1-96%), 
general  manager  of  David  Inc.  Agency, 
St.  Paul;  Bror  Dahlberg  (4.9%),  gen- 
eral advisor  to  board  of  Celotex  Corp., 
Minneapolis;  Lester  Mample  (1.96%), 
district  manager  for  St.  Paul  district, 
GE  Supply  Corp.;  Samuel  Lipschultz 
(3.92%),  St.  Paul  attorney,  and  seven 
others  with  less  than  1%  each.  As- 
signee is  applicant  for  new  TV  sta- 
tion in  Minneapolis.  Assignment  grant- 
ed July  31. 

WTCN-TV  Minneapolis,  Minn.  — 
Granted  assignment  of  license  from 
Mid  Continent  Radio-Television  Inc. 
to.  Midwest  Radio  -  Television .  Inc. 
through  transfer  of  properties  having 
book  value  of  $227,461  plus  $212,000 
cash  for  which  assignor  will  receive 
530  shares  (53%)  of  no  par  value  vot- 
ing stock  of  assignee.  Stock  of  Mid- 
west Radio-Television  Die.  is  owned 
53%  by  Mid  Continent  Radio-Tele- 
vision Inc. — which  in  turn  is  owned 
equally  by  Minnesota  Tribune  Co.  and 
Northwest  Publications  Inc.,  which  in 
turn  is  controlled  by  Ridder  Publica- 
tions Die. — and  47%  by  CBS.  (See 
WCCO  Minneapolis  above;  see  story, 
page  30).  Granted  July  31. 

WCMW  Canton,  Ohio — Granted  trans- 
fer of  control  from  K.  B.  Cope  and 
R.  W.  Loichot  to  S.  L.  Huffman,  owner 
of  adv.  agency,  and  J.  Irvin  Schultz, 
owner  of  machine  company,  for  $38,- 
794.80.  Granted  July  24. 

WGAR  Cleveland,  Ohio — Granted  re- 
linquishment of  control  by  Frances  S. 
Richards,  executrix  of  estate  of  G.  A. 
Richards,  through  sale  of  34,800  shares 
of  stock  (24.4%),  for  $556,800.  Mrs. 
Richards'  stock  is  being  purchased  by 
The  WGAR  Bcstg.  Co.  of  which  John 
F.  Patt  is  president  and  Carl  E. 
George  general  manager.  Mrs.  Rich- 
ards' interest  will  be  decreased  from 
64.9%  to  40.5%.  Granted  July  29. 

KTOK  Oklahoma  City,  Okla.— Grant- 
ed transfer  of  control  from  O.  L.  Tay- 
lor Co.  to  Amarillo  Bcstg.  Co.  for 
$225,000.  Principals  in  transferee  in- 
clude: President  Wendell  Mayes  (25%), 
president  and  major  stockholder  in 
KBWD  Brownwood,  Tex.,  and  KNOW 
Austin;  25%  owner  of  KFDA  Amarillo; 
former  part-owner  of  KRIO  McAllen, 


Tex.,  and  WACO  Waco,  Tex.,  sold  in 
1949.  Vice  President  C.  C.  Woodson 
(25%),  95%  owner  of  Brownwood 
(Tex.)  Bulletin,  and  other  Texas  and 
Florida  newspapers;  he  has  oil  and 
gas  interests  in  Texas;  applicant  for 
new  TV  outlets  in  Amarillo  and  Aus- 
tin, Tex.;  25%  owner  of  KFDA;  at  one 
time  owned  50%  interest  in  KBWD 
and  KNOW;  and  24%  interest  in  KRIO 
and  WACO;  interest  in  these  four 
was  sold  by  1950.  Secretary-Treasurer 
Charles  B.  Jordan  (25%),  with  WRR 
Dallas  for  20  years,  last  seven  of  which 
he  was  managing  director;  now  vice 
president  and  general  manager  of  Texas 
State  Network  and  vice  president  of 
KABC  San  Antonio,  KFJZ  Fort  Worth, 
KRIO  and  WACO:  he  is  now  25%  owner 
of  KFDA.  Gene  L.  Cagle  (25%),  presi- 
dent and  general  manager  of  Tevas 
State  Network,  KABC,  KFJZ,  KRIO 
and  WACO;  owner  of  34%  caoital  stock 
of  Texas  State  Network,  which  in  turn 
owns  100%  of  capital  stock  of  KABC, 
KFJZ,  WACO  and  KRIO,  aid  is  apoli- 
cant  for  new  TV  station  in  Fort  Wo-th; 
he  also  is  25%  owner  of  KFDA.  Sale 
terms:  $10,000  in  escrow,  $140,000  cash 
at  transfer  date,  $75,000  Dromissory 
note  to  be  paid  off  by  S1.000  monthly 
at  4%  interest.  Granted  July  31. 

KOTV  (TV)  Tulsa,  Okla— Granted 
transfer  of  control  from  George  E. 
Cameron  Jr.  and  John  B.  Hill  to  J.  D. 
Wrather  Jr.,  independent  oil  producer, 
Mrs.  Mazie  Wrather,  mother  of  Mr. 
Wrather,  and  Helen  M.  Alvarez,  gen- 
eral manager  of  KOTV  (TV)  who  re- 
tains 15%  interest,  for  $1,629,000  for 
85%  of  stock.  Granted  July  31. 

WAAA  Winston-Salem.  N.  C  —  Grant- 
ed acquisition  of  control  by  F.  Roger 
Page  Jr.  of  50%  interest  for  $17,400 
from  C.  E.  Leeper  and  Beatrice  S. 
Leeper  to  effect  financial  settlement. 
Mr.  Page  is  in  farm  equipment  bi^i- 
ness.  (Also  see  WPNX  Phenix  City, 
Ala.,  above).  Granted  July  24. 

WOPI-AM-FM  Bristol,  Tenn.  — 
Granted  transfer  of  control  from  C.  J. 
Harkrader  to  W.  A.  Wilson  for  $80,000. 
Mr.  Wilson  is  president  and  general 
manager  of  WOPI.  Granted  July  31. 

AM  GRANTS 

Needles,  Calif. — Needles  Bcstg.  Co., 
1340  kc,  250  w  fulltime,  antenna  150  ft. 
(former  facilities  of  KSFE  which  was 
deleted  Aug.  30,  1950).  Estimated  con- 
struction cost  $4,605  (does  not  include 
equipment  and  buildings  of  KSFE 
which  were  purchased);  first  year  op- 
erating cost  $20,847,  revenue  $30,000. 
Principals  include  Bernard  Fitzpatrick 
(50%),  former  25%  owner  of  KTAK 
Gallup,  N.  M.,  and  now  attending  Ra- 
dio Operational  Engineering  School  in 
order  to  get  First  Class  license,  and  Leo 
A.  Newsome  Jr.  (50%),  former  assistant 
manager  of  KENO  Las  Vegas,  Nev., 
and  now  attending  Radio  Operational 
Engineering  School  in  order  to  get  First 
Class  license.  Filed  Aug.  6,  1951; 
granted  July  30,  1952. 

Palm  Springs,  Calif. — Desert  Radio  & 
Telecasting  Co.,  1450  kc,  250  w  fulltime, 
antenna  150  ft.  Grant  subject  to  con- 
dition that  interference  received  as  re- 
sult of  grant  of  facilities  proposed  in 
either    application    of    Balboa  Radio 

(Continued  on  page  88) 


For  television  grants  and 
applications,  see  page  56. 


SOONER  or  LATER 

some    aggrieved  listener 
accuses    you  of 


LIBEL  or 
SLANDER 

and  THEN  you'll  need  our  i 
UNIQUE  INSURANCE 

covering  this  hazard.  It  covers  also 
Invasion  of  Privacy,  Plagiarism, 
Piracy  and   Copyright.   It  is 
ADEQUATE,  SURPRISINGLY 
INEXPENSIVE. 
In  use  Nation-wide. 
GET  IT  IN  TIME! 


WRITE    FOR    DETAILS    A  N  3  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

Insurance  Exchange  —  Kansas  City.  Mo 


*  Filed  since  April  14. 

(Also  see  Actions  of  the  FCC,  page  82) 
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PEOPLE.., 


GODFREY  TOPS  IN  N.  Y., 
NIELSEN  RATINGS 

ARTHUR  Godfrey  &  His  Friends  was  top  TV 
network  program  for  four  weeks  ended  July 
12,  with  30.9  rating  in  929,000  TV  homes,  ac- 
cording to  Nielsen  ratings  for  top  television 
programs  in  New  York  area  released  last  week. 

Two  other  Godfrey  programs  ranked  second 
and  third  with  New  Yorkers,  Arthur  Godfrey's 
Talent  Scouts,  30.6,  and  Arthur  Godfrey  & 
Friends  for  Toni  Co.,  30.5.  Pillsbury  segment 
of  Arthur  Godfrey  &  Friends  ranked  10th 
with  23.8. 

Others  in  top  10  were:  Big  Town,  29.6;  My 
Little  Margie,  28.9;  Pabst  Blue  Ribbon  Bouts, 
28.0;  Strike  It  Rich,  26.2;  My  Friend  Jrma, 
26.2,  and  Racket  Squad,  24.5. 

MULTIPLE  FILING 
NOT  AGAINST  RULES 

NOTHING  in  FCC  rules  prohibits  applicant 
who  owns  four  TV  stations  from  filing  more 
than  one  application  for  new  stations,  Storer 
Broadcasting  Co.  declared  Friday  in  filing  an- 
swer to  petition  of  WSTV  Steubenville,  Ohio 
two  week  ago  [At  Deadline,  July  28].  How- 
ever, Storer  reported  it  had  asked  that  its 
Minneapolis  and  Cincinnati  TV  applications 
be  dismissed. 

WSTV  claimed  that  where  single  entity 
owned  four  TV  stations,  applications  for  more 
than  one  additional  station  should  be  pro- 
hibited. Storer  owns  WJBK-TV  Detroit, 
WAGA-TV  Atlanta,  KEYL  (TV)  San  An- 
tonio, was  an  applicant  for  Minneapolis, 
Wheeling-Steubenville  (where  it  owns  WWVA- 
AM-FM  Wheeling),  Miami  (WGBS-AM-FM) 
and  Cincinnati  (WSAI-AM-FM). 

Not  only  is  there  nothing  in  rules  pro- 
hibiting filing  of  as  many  applications  as  de- 
sired, said  Storer  reply,  but  also  fact  that  Com- 
mission has  under  consideration  possible 
changes  in  multiple  ownership  rule  (which 
row  limits  TV  ownership  to  five  to  same  com- 
pany) makes  it  necessary  that  Storer  protect 
its  position  in  case  rule  is  changed. 

WRJN  ANSWERS 

WRJN  Racine,  Wis.,  charging  WRAC  there 
to  be  "disgruntled  competitor,"  asked  FCC 
Friday  to  dismiss  latter's  protest  of  proposed 
WRJN  transfer  of  control  on  grounds  WRAC 
"has  no  legal  interest  whatsoever  in  this  pro- 
ceeding" [B*T,  July  28].  WRJN  held  latter's 
petition  is  "untimely"  and  "replete  with  argu- 
ments and  conclusions  and  is  completely  devoid 
of  facts." 

WRJN  has  filed  for  transfer  of  control  from 
First  National  Bank  &  Trust  Co.,  executor 
under  will  of  Frank  R.  Starbuck,  deceased, 
and  Harry  R.  LePoidevin  to  Journal  Times 
Co.  for  $157,600  [B«T,  June  23].  WRAC's 
protest  alleged  monopoly  and  discrimination 
in  newspaper  log  listings. 

DuMONT  SALES  MEET 


SEEK  SAUCERS 

GULF  OIL  Co.,  sponsor  of  We  The  Peo- 
ple NBC-TV,  Friday,  8:30-9  p.m.,  sent 
airplane  aloft  from  Washington's  Na- 
tional Airport  to  search  for  "flying 
saucers"  which  have  been  reported  fre- 
quently over  nation's  capital.  Radio  and 
newspaper  newsmen  and  photographers 
were  invited.  Group  of  "saucer"  experts 
were  to  be  present. 


Business  Briefly 

(Continued  from  page  5) 

to  buy  Ted  Husing  commentary  following 
fight  telecasts,  Monday  nights  on  DuMont  TV 
network.  Starting  date  expected  to  be  Aug. 
25  or  Sept.  8.  Agency,  Ellington  &  Co. 

EXPAND  BEER  PROMOTION  #  F  &  M 
Schaefer  Brewing  Corp.,  New  York,  starting 
Aug.  4  will  expand  into  25  radio  markets  in 
New  York  state  and  eastern  Pennsylvania  for 
13  weeks  in  New  York  and  six  weeks  else- 
where. Agency,  BBDO,  N.  Y. 

SEABROOK  ON  MUTUAL  9  Seabrook 
Farms,  Bridgeton,  N.  J.,  will  sponsor  Private 
File  of  Mathew  Bell,  featuring  Joseph  Cotten, 
Sundays,  4:30-5  p.m.  on  Mutual  network  ef- 
fective Sept.  7.  Agencv,  Hilton  &  Riggio, 
N.  Y. 

PROMOTE  STATE  STREET  •  Chicago's 
State  Street  Council,  via  J.  R.  Pershall  agency 
there,  is  using  35  radio  and  8  TV  spots  weekly 
for  indefinite  period  to  promote  consumer  shop- 
ping on  city's  State  St.  Schedule  has  been 
placed  on  WBBM,  WIND  and  WMAQ  (radio) 
and  WBKB  and  WNBQ  (TV).  Mr.  Pershall  is 
account  executive. 

CITRUS  SPONSORS  #  Flordia  Citrus 
Commission,  Lakeland,  Fla.,  to  sponsor 
Happy's  Party  on  DuMont  TV  Network  for 
17  weeks  starting  Sept.  6.  Agency,  J.  Walter 
Thompson  Co.,  N.  Y. 

TRY  RADIO  FIRST  TIME  •  Nebraska 
Consolidated  Mills,  Omaha,  for  its  Duncan 
Hines  Cake  Mix,  uses  radio  programming  for 
first  time  when  it  enters  six  markets  Aug. 
11  with  Bob  McLaughlin's  transcribed  Club 
Time  music  show.  Ten  markets  will  be  added 
Sept.  1  and  16  more  in  October.  Agency,  Gard- 
ner Adv.,  St.  Louis.  Oscar  Norling,  account 
executive. 


SEVEN   ABC  AFFILIATES 

ANNOUNCEMENT  of  seven  more  sta- 
tions affiliating  with  ABC  Radio,  bring- 
ing total  to  343,  was  made  today  (Mon- 
day) by  William  Wylie,  ABC  director 
of  radio  stations.  They  are  WAUD 
Auburn,  Ala.;  WWPF  Palatka,  Fla.; 
WDUN  Gainesville,  Ga.;  WSKB  Mc- 
Comb,  Miss.;  WMRV  Marion,  Va.; 
WFRP  Savannah,  Ga.,  and  WMGA 
Moultrie,  Ga. 


CBS-TV  announced  today  (Monday)  appoint 
ment  of  HERBERT  O.  PHILLIPS,  forme 
motion  picture  and  television  art  director  oi 
West  Coast,  as  executive  art  director  in  sceni< 
division  of  CBS-TV  network  operations  depart 
ment. 

ARTHUR  E.  McELFRESH,  sales  and  man 
agement  consultant,  has  been  elected  to  boar 
of  directors  of  C.  E.  Hooper  Inc. 

FUNERAL  services  were  conducted  in  Lo= 
Angeles  Friday  for  GEORGE  E.  HUSSEY,  54 
personal  West  Coast  representative  for  Comr 
E.  F.  McDonald  Jr.,  president  of  Zenith  Radie 
Corp.  Mr.  Hussey  died  July  30  of  cerebra 
hemorrhage.  He  was  organizer  and  secre 
tary  of  Hollywood  Executives  Club.  Surviving 
are  his  wife,  Elizabeth;  son,  Edward;  and 
daughter,  Mrs.  Dorothy  Dunckelman. 

JACK  CHERBO  joins  account  staff  of  Arthur 
Meyerhoff  agency,  Chicago,  after  working  in 
same  capacity  at  O'Neil,  Larson  &  McMahon. 
same  city. 

HARRY  FRIEDMAN,  assistant  to  director  of 
industrial  relations  and  in  charge  of  personnel 
relations  at  TV  network  division  of  Allen  B. 
DuMont  Labs.,  will  resign  Aug.  15.  He  will 
resume  law  practice  in  New  York  but  continue 
to  act  as  consultant  on  labor  matters  for 
DuMont. 

LEWIS  H.  HAPP,  contact  executive  with 
BBDO,  N.  Y.,  has  joined  Peck  Adv.,  that  city, 
in  similar  capacity. 

HAROLD  D.  COHEN,  associate  chief  counsel, 
Office  of  Price  Stabilization,  has  resigned  to 
join  Washington  law  firm  of  Pierson  &  Ball. 
Mr.  Cohen  was  special  counsel  with  FCC  be- 
fore World  War  II. 

LOWELL  THOMAS,  CBS  radio  newscaster, 
will  receive  an  award  of  merit  from  Na- 
tional Safety  Council  when  he  returns  from 
vacation  Aug.  25.  Award  is  for  his  transcribed 
commentary  in  connection  with  Fight  for 
Life  series  of  safety  appeals  being  aired 
throughout  country. 

WADE  SUES  FRENCH  CO. 

WARREN  WADE,  producer  of  WOR-TV  New 
York's  Broadway  TV  Theatre,  filed  suit 
against  Samuel  French  Co.,  New  York,  dra- 
matic rights  licensing  organization,  for  breach 
of  contract  over  rights  to  Lillian  Hellman's 
Another  Part  of  the  Forest  which  was  to 
have  been  presented  on  station  week  of  Aug. 
4-8.  Miss  Hellman's  attorneys  on  Thursday 
served  notice  to  Mr.  Wade  that  French 
company  had  no  right  to  represent  her  in 
handling  any  contracts  for  play  and  threat- 
ened injunction  if  play  was  presented.  Ger- 
trude Tonkonogy's  Three  Cornered  Moon  will 
be  substituted  for  Hellman  drama. 

FORD  CRUSADE  HEAD 

HENRY  FORD  II,  president,  Ford  Motor  Co.. 
has  been  named  national  chairman  of  Crusade 
for  Freedom,  it  was  to  be  announced  today 
(Monday)  by  Rear  Admiral  H.  B.  Miller, 
USN  (ret.),  Crusade  president.  Mr.  Ford  suc- 
ceeds Gen.  Lucius  D.  Clay,  who  has  headed 
Crusade  since  its  inception  in  1950.  American 
contributions  of  $3.5  million  to  Crusade  in 
past  two  years  have  financed  Radio  Free 
Europe's  13  transmitters  in  Germany  and 
Portugual  and  Radio  Free  Asia,  Broadcasting 
to  Far  East. 
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DuMONT  Labs  transmitter  division  district 
sales  managers,  sales  engineers  and  sales 
representatives  holding  ten-day  meeting  at 
company  headquarters  in  Clifton,  N.  J.,  start- 
ing today  (Monday). 
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The  State  of  Kansas  has  just  harvested  one  of  the  greatest  wheat  crops  in 
its  entire  history.  Literally  this  is  a  harvest  of  gold.  The  grain  elevators  in  the 
Heart  of  America  are  filled  to  overflowing— and  purses  are  bulging  with  cash- 
cash  that  will  largely  be  spent  within  the  great  Kansas  City  Primary  Trade 
Area  for  products  and  services  that  the  people  recognize. 

For  years  The  KMBC-KFRM  Team  has  been  "audience-wise."  The  Team 
has  learned  to  know  the  people  of  the  Heart  of  America  and  their  wishes.  It 
is  this  complete  understanding  which  maintains  KMBC-KFRM  audience  su- 
periority and  which  long  since  gained  the  confidence  and  loyalty  of  the  radio 
listeners.  They  recognize  KMBC-KFRM  as  their  "top"  selection  in  radio.  Like- 
wise their  top  recognition  goes  to  KMBC-KFRM  advertisers.  Thus  KMBC- 
KFRM  "audience-understanding"  becomes  recognition  —  recognition  to  Team 
advertisers  in  the  form  of  great  big  fat  Heart  of  America  dollars ! 

\/    This  is  the  second  of  a  series  on  The  KMBC-KFRM  know-how  which  spells  dominance 
in  the  Heart  of  America. 


Call  KMBC-KFRM,  Kansas  City,  Mo.,  or  your  nearest  Free  &  Peters 
Colonel  for  the  KMBC-KFRM  program  story.  BE  WISE-REALIZE  .  .  . 
to  sell  the  Whole  Heart  of  America  Wholeheartedly  it's  .  .  . 


^KWIBC-KFRM1^ 

CBS  RADIO  FOR  THE  HEART  Of  AMERICA 


OWNED  AND 


OPERATED  BY 


MIDLAND     BROADCASTING  COMPANY 


For  the  Audience 

WREC  Performance  is  designed  to  build  lasting 
confidence  and  Prestige.  Highest  quality,  di- 
versified programming  and  community  service 
keep  listener-interest  alive  and  active.  And 
WREC  has  a  greater  audience  than  ever  before! 
(Highest  Hooper  rating  of  any  station  in 
Memphis) . 


r  the  Advertiser 


Carrying  your  message  to  this  alert 
audience  is  a  sound  foundation  for  any 
advertising  program.  WREC  gives  you 
top  coverage  in  a  market  of  over 
$2,000,000,000  at  rock-bottom  costs. 
(WREC  rates  have  declined  10.1%  per 
thousand  listeners  since  1946).  It  will 
pay  you  to  put  Memphis  No.  1  Station 
first  on  your  list. 


MEMPHIS  NO.  1  STATION 


AFFILIATED  WITH  CBS,  600  KC,  5000  WATTS  REPRESENTED  BY  THE  KATZ  AGENCY 
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NOW. . . 


you  too  can  profit  by  amortizing  TV  costs  in  N.  Y. 

Last  week,  WOR-tv  opened  another  of  its  unique 
amortization  opportunities  for  TV  clients . . .  another 
Warren  Wade  repeat-performance  program  presented 
live,  five  nights  a  week : 

"TV  DINNER  DATE" 

More  than  1,668,000  New  Yorkers  (and  suburbanites) 
now  "attend"  WOR-tv's  "Broadway  TV  Theatre"  in 
a  typical  week.  This  vast  audience  can  now  enjoy  a  full 
"night  out"— starting  with  dinner  entertainment  before 
the  theatre... 6: 30-7: 30  p.m.,  Monday  through  Friday: 


"TV  DINNER  DATE" 


And  now  advertisers  can  enjoy  new  advantages  of 
amortized  TV  costs  on  New  York's  pioneering  station. 


channel 


9 


for  New  York 


■ 
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WLS  OPERATION  GROCER  best  merchandising  plan  in  its  field 


WLS  GETS  RESULTS 


jjOA.  the 

FOOD  INDUSTRY 


1111 

SUPER  MARKET 


 INCREASED 

CREAMETTES  SALES 
10%  first  eleven  weeks 


....  So  says  C.  F.  Meyer,  Chicago  District 
Manager  for  the  Creamette  Company.  This  is 
quite  an  accomplishment,  particularly  in  view 
of  the  fact  that  six  years  continuous  partici- 
pation on  FEATURE  FOODS  .  .  .  the  business- 
building  WLS  program  that  influences  the 
buying  habits  of  millions  of  housewives  . .  . 
already  had  more  people  buying  Creamettes, 
and  more  stores  selling  Creamettes,  than  any 
other  packaged  macaroni  in  the  Chicago  area. 

Mr.  Meyer's  letter  speaks  for  itself. 
'  7  am  happy  to  report  that  Creamettes  and 
Creamette  brand  Ready  Cut  Spaghetti  have 
enjoyed  an  increase  of  10%  hi  sales  during  our 
participation  in  the  first  eleven  week  cycle  of 
WLS's  OPERATION  GROCER  in  the  Chicago 
market.  This  increase  is  in  comparison  with 
a  like  period  last  year.  1  should  like  to  add 
that  this  merchandising  plan  is  the  best  in  its 
field  here  in  Chicago.  Thank  you  for  your 
merchandising  support  and  cooperation.  " 

OPERATION  GROCER  embodies  all  the 
essentials  for  success  .  .  .  radio  advertising, 
newspaper  advertising,  point  of  purchase 
displays  and  display  material  .  . .  complete  in 
one  result-getting  package,  at  very  nominal 
cost.  Better  see  your  John  Blair  man  ...  or 
contact  us  .  .  .  and  get  in  on  the  hottest 
advertising-merchandising  plan  in  the  Chicago 
grocery  field  today. 


CLEAR  CHANNEL  HOME  of  the  NATIONAL  BARN  DANCE 


CHICAGO  7 


890  KILOCYCLES,  50,000  WATTS,  ABC  NETWORK  — REPRESENTED  BY  JOHN  BLAIR    \  &  COMPANY 


WORLD  S 


wit  ?tm?w 

TELEVISION  STATION 


WEST  VIRGINIA  -  OHIO  ^"KENTUCKY 


WSAZ-TV,  Huntington,  West  Virginia,  with  the  acquisition 
of  the  FIRST  high-powered  Transmitter*  Amplifier  produced, 
has  become  the  world's  MOST  POWERFUL  commercial  tele- 
vision station  —  serving  a  67-County  Market  Area  of  over 
2,000,000  people  with  84,000  watts  radiated  power 
on  Channel  3. 

For  full  details  on  rates  and  availabilities  to  stake  out  your  claim  in  this  rich 
new  market,  wire,  call,  or  write  Lawrence  H.  Rogers  II,  General  Manager,  or 
contact  your  nearest  office  of  The  Katz  Agency. 


f 


SET  fe:  SIGHTS  ON 


WSAZ  -  TV 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  February  by  Broadcasting  Publications,  Inc.,  870  National  Press 
Building,  Washington  4,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


Every  Tuesday  evening  at  7:15,  a  panel  of  five 
juvenile  baseball  experts  takes  over  on 
WDEL-TV.  The  result — a  lively,  provocative 
quarter-hour  show  on  which  local  baseball 
celebrities  are  interviewed  and  the  fine  points  of 
baseball  are  discussed. 
Started  as  a  feature  of  the  station's  regular 
sports  program,  "The  Batboys"  were  an 
overnight  sensation  and  quickly  earned 
a  show  of  their  own.  The  five  boys,  whose  ages 
range  from  10  to  13  years,  are  given  a 
specific  topic  for  discussion  each  week  and  a 
guest  appears  for  an  interview.  Comments 
and  questions  are  highly  original,  highly 
entertaining  and  delivered  with  all  the  authority 
of  true  experts. 
"The  Batboys"  exemplifies  the  breadth  and 
versatility  of  WDEL-TV's  local  programming 
plan — dedicated  to  serve,  inform  and  entertain 
all  age  groups  in  its  large  viewing  audience. 


Juvenile  Panel-George  Frick,  WDEL-TV  Sports  Editor; 
Bruce  Kelleher,  12;  F.  Roi  Schilling.  12;  Ronold 

Scott,    13;    Jay   Gorrie.    13;   Albert   Cortwright,  Jr.. 

10;  Lee  Riley,  Manager  ol  the  Wilmington  Blue  Rocks. 


WD  E  L  -T  V 

WILMINGTON,  DELAWARE 


A  Steinman  Station 


Represented  by 

ROBERT    MEEKER    ASSOCIATES  New  York  .  Chicago  .  San  Francisco  .  Los  Angeles 
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CLOSED  CIRCUIT 


NBC  HAS  half-dozen  prospects  for  sponsor- 
ship of  NCAA  football  schedule  [B»T,  August 
4].  NCAA  has  retained  right  to  approve  spon- 
sor and  presumably  some  of  its  members  look 
askance  upon  cigarette  and  beer,  but  not  to 
degree  of  exclusion.  Automotive  or  oil  are  con- 
sidered best  bets  to  pick  up  tab,  which  will 
run  $2,633,050  gross. 

WHILE  NCAA  schedule  of  11  games  is  re- 
garded as  firm,  some  question  has  arisen 
concerning  Thanksgiving  Day  contest  between 
Pennsylvania  and  Cornell.  Pennsylvania,  con- 
sistently recalcitrant  on  telecasts,  reportedly 
has  raised  possibility  of  anti-trust  issue  in 
view  of  pending  litigation  involving  National 
Professional  Football  League,  but  is  expected 
to  fall  in  line  once  sponsor  is  arranged.  This 
situation  regarded  as  basis  for  premature 
label  given  exclusive  copyrighted  story  pub- 
lished in  B»T  Aug.  4. 

WITH  IMMINENCE  of  FCC  decision,  prob- 
ably by  this  fall,  on  ABC-United  Paramount 
merger,  other  networks  are  viewing  project 
with  concern  since  it  would  represent  first- 
scale  advent  of  motion  picture  exhibitors  in 
broadcast  field.  It  wouldn't  be  surprising  to 
see  both  NBC  and  CBS  step  up  station  rela- 
tions activity  to  protect  affiliations,  notably  in 
TV.  This  presumably  would  be  preparedness 
device  against  possible  raiding. 

HALF-DOZEN  advertisers  are  expected  to 
order  time  on  NBC-TV  for  sponsorship  of  new 
program,  Parade  of  Champions,  featuring  for- 
eign champions  in  boxing  matches  in  New  York 
studio  at  11  p.m.  Saturday  nights.  Contract 
contingent  on  two  weeks  time  for  clearance  of 
stations.  Program  to  be  co-produced  by  NBC 
and  Masterson-Reddy  &  Nelson,  N.  Y.  Tenta- 
tive starting  date:  Oct.  4.  Each  advertiser 
will  sponsor  bouts  in  one  or  more  markets. 

IS  FCC  getting  itself  into  box  on  temporary 
processing  procedure  to  "expedite"  new  TV 
stations  to  non-TV  cities?  Concurrent  proces- 
sing of  Group  A-2  (no  service)  and  Group  B 
(one  or  more  services)  will  bring  action  on 
latter  group  down  to  multiple-station  cities 
long  before  many  non-TV  cities  throughout 
country  even  get  near  hope  for  action.  Even 
Comrs.  Robert  Bartley  and  Frieda  B.  Hen- 
nock  question  practicality  of  system,  particu- 
larly as  hearing  guide  (see  story  and  status 
of  city  priority  list,  page  57). 

STILL  UP  for  grab  is  paid  presidency  of 
Radio-Television  Mfrs.  Assn.,  which  will  be 
vacated  Oct.  1  by  Glen  R.  McDaniel,  who  re- 
turns to  New  York  to  re-enter  law  practice. 
Committee  of  three  former  ex-presidents 
hasn't  decided  on  successor  for  $50,000  Wash- 
ington- headquartered  post.  Mr.  McDaniel  may 
be  retained  as  special  legal  counsel,  and  head- 
quarters operations  will  continue  under  di- 
rection of  General  Manager  James  D.  Se- 
icrest. 

JOSEPH  KATZ  Co.,  N.  Y.  and  Baltimore, 
agency  for  Democratic  national  party,  has  sub- 
( Continued  on  page  0) 
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NBC  REPORTED  CLOSER 
TO  L.  A.  PURCHASE 

ALTHOUGH  status  of  negotiations  is  closely 
guarded,  NBC  was  reported  Friday  moving 
closer  to  acquiring  either  KFI  or  KMPC  as 
its  key  Los  Angeles  station. 

Joseph  H.  McConnell,  NBC  president,  call- 
ing off  his  fishing  trip  to  High  Sierras  arrived 
in  Hollywood  last  week  and  with  John  K. 
West,  Western  Div.  vice  president,  had  closed 
door  conferences  with  Earl  C.  Anthony,  owner 
of  KFI.  Further  discussions  scheduled  for  this 
week  before  Mr.  McConnell  returns  to  New 
York.  NBC  would  like  to  buy  its  longtime 
affiliate,  but  Mr.  Anthony  has  repeatedly  re- 
fused to  negotiate  and  has  told  his  staff  that 
KFI  is  not  for  sale. 

Several  years  ago  he  set  "scare-off"  price 
of  $3  million  on  KFI.  NBC  is  reportedly  offer- 
ing "around  $2%  million." 

Network's  second  choice  would  be  KMPC. 
Richards  estate  asking  price  is  $l1/4  million, 
but  compromise  offer  of  $1  million  would  be 
acceptable,  it  is  said.  Price,  "outside  the  net- 
work," reported  at  $800,000. 

ABC  SALES 

ABC'S  GROSS  SALES  for  fiscal  quarter 
ended  June  30  totaled  $14,502,903  after  dis- 
counts, returns,  and  allowances,  New  York 
Stock  Exchange  records  showed  Friday.  Com- 
parable figure  for  quarter  ended  June  30  year 
ago  was  $14,869,465. 


CONSOLIDATION  of  NBC's  radio  and  TV 
network  departments  for  advertising,  pro- 
motion, research  and  planning  —  part  of 
NBC's  re-integration  of  radio  and  TV  opera- 
tions (also  see  story,  page  29)  being  an- 
nounced today  (Monday)  by  Ruddick  C.  Law- 
rence, director  of  promotion,  planning  and 
development. 

Jacob  A.  Evans,  formerly  manager  of  radio 
advertising  and  promotion,  was  appointed  di- 
lector  of  advertising  and  promotion  for  both 
networks;  Hugh  M.  Beville  Jr.,  formerly  di- 
rector of  economic  studies,  named  director  of 
research  and  planning;  and  Robert  W.  Mc- 
Fadyen,  formerly  manager  of  television  sales 
planning  and  research,  named  director  of 
development.  Messrs.  Evans,  Beville,  and  Mc- 
Fadyen  will  report  to  Mr.  Lawrence. 

Reporting  to  Advertising  and  Promotion 
Director  Evans:  James  Nelson,  formerly  man- 
ager of  TV  advex-tising  and  promotion,  who 
was  named  advertising  manager;  John  G. 
Fuller,  formerly  supervisor  of  television  pro- 
gram sales  development,  now  sales  promo- 
tion manager;  Fred  Veit,  formerly  TV  art 
director,  now  manager  of  art,  promotion  and 
graphics;  and  Gerald  Pat  Steele  and  Frank 
McMahon,  named  adveitising  and  copy  co- 
ordinators. 

Reporting  to  Advertising  Manager  Nelson: 
Clyde  Clem,  supervisor  of  radio  audience  pro- 
motion; John  F.  Hurlbut,  supervisor  of  TV 
audience  promotion,  and  Richard  Blake,  su- 
pervisor of  on-air  promotion. 

Reporting  to  Sales  Promotion  Manager  Ful- 
ler: John  Porter,  named  supervisor  of  TV 
sales  promotion;  Robert  Hitchens,  supervisor 
of  radio  sales  promotion;  Edward  Vane,  ap- 
pointed supervisor  of  program  promotion,  and 


BUSINESS  BRIEFLY 

ANTI-FREEZE  CAMPAIGN  @  Prestone  an- 
ti-freeze,  through  William  Esty  Co.,  N.  Y., 
planning  its  annual  seasonal  spot  campaign, 
using  nine  chain  breaks  weekly  for  six  weeks. 
Starting  dates  vary. 

SEASONAL  SALT  DRIVE  #  International 
Salt  Co.,  N.  Y.,  plans  to  start  its  seasonal  tele- 
vision spot  announcement  campaign,  for 
"damp  proof"  Red  Cross  and  Sterling  Salt 
Brands  in  September  for  26  weeks.  Advertiser 
also  uses  regular  radio  spot  campaign.  Agency, 
Scheideler,  Beck  &  Werner,  N.  Y. 

DOG  FOOD  PLANS  #  Purina  Dog  Chow 
through  Brown  Bros.  Production,  St.  Louis, 
lining  up  13-week  five-minute  radio  sports- 
cast,  five  or  six  times  weekly  in  about  75 
markets. 

INSTANT  COFFEE  #  Instant  Chase  &  San- 
born coffee,  through  Compton  Adv.,  N.  Y., 
placing  two-week  additional  spot  radio  cam- 
paign in  September. 

BREAKFAST  CEREAL  SPOTS  9  Post 
Cereals'  "Cornfetti"  on  Aug.  25  is  starting  9 
and  13-week  radio  spot  campaign  in  selected 
markets,  through  Young  &  Rubicam,  N.  Y. 


Enid  Beaupre,  sales  librarian.  Messrs.  Porter 
and  Hitchens  will  supervise  staff  of  sales 
presentation  writers. 

Reporting  to  Art,  Production  and  Graphics 
Manager  Veit:  Walter  Van  Bellen,  art  direc- 
tor; Edward  Antonioli,  named  production 
supervisor;  and  Philip  Hirsch,  appointed 
graphics  supervisor. 

Reporting  to  Research  and  Planning  Di- 
rector Beville:  Thomas  Coffin,  formerly  super- 
visor of  program  research,  who  was  named 
manager  of  research  and  to  whom  Jack  Lan- 
dis,  supervisor  of  program  research,  and 
Ruth  Lytle,  statistical  analyst,  will  report; 
James  Cornell,  formerly  manager  of  radio 
research,  who  was  named  manager  of  audience 
measurement  and  to  whom  Richard  Paige,  ap- 
pointed supervisor  of  ratings,  Kenneth  Greene, 
supervisor  of  circulation,  and  Miriam  Hoff- 
meir,  supervisor  of  program  analysis,  will  re- 
port (organization  under  Mr.  Paige  consists 
of  Robert  Daubenspeck,  assistant  supervisor 
of  ratings;  Raymond  Eichman,  TV  ratings 
analyst,  and  Billie  Huber,  radio  ratings  ana- 
lyst) ;  Barry  Rumple,  formerly  plans  special- 
ist, who  was  named  manager  of  plans  and 
will  supervise  work  of  Mildred  Schmidt,  plan- 
ning assistant,  and  Ethel  Cardi,  statistician; 
Allen  Cooper,  formerly  rate  specialist,  who 
was  appointed  manager  of  markets  and  media 
and  will  supervise  work  of  Whitney  Rhodes, 
media  analyst,  and  Pierre  Marquis,  market 
analyst. 

Reporting  to  Development  Director  Mc- 
Fayden:  Lewis  Marcy,  formerly  supervisor  of 
TV  sales  planning,  now  project  manager. 


for  more  AT  DEADLINE  turn  page  ^ 
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Further  Consolidation  at  NBC 
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HEARINGS  SCHEDULED 
TO  START  OCT.  1 

FIRST  HEARINGS  on  post-thaw  TV  applica- 
tions scheduled  to  commence  Oct.  1  in  Wash- 
ington D.  C,  FCC  announced  Friday  (see  early 
story  page  57).  Cases  scheduled  include  those 
for  Denver;  Canton,  Ohio;  Portland,  Ore.,  and 
Waterbury,  Conn.  (For  competitive  applica- 
tions involved  and  channels  sought,  see  city 
priority  list  beginning  page  57). 

Policy  "for  the  time  being"  to  use  city  prior- 
ity list  to  determine  order  in  which  hearings 
will  be  held  drew  dissents  from  Comrs.  Frieda 
B.  Hennock  and  Robert  T.  Bartley.  FCC  said 
examiners  have  not  yet  been  designated  but 
single  examiner  will  be  assigned  to  hear  all 
pending  cases  in  particular  city.  In  dissent, 
Comr.  Bartley  said: 

The  use  of  the  temporary  processing  procedure 
as  a  guide  for  hearings  will  depart  from  the  policy 
which  the  Commission  established  of  making  grants 
first  where  the  greatest  need  exists. 

For  example,  Denver,  having  received  three 
grants  stands  to  end  up  with  possibly  six  grants 
before  we  can  schedule  hearings  looking  toward  a 
second  grant  for  St.  Louis,  a  city  twice  the  size  of 
Denver,  and  eight  other  single  station  cities  larger 
than  Denver. 

I  believe  it  would  be  more  in  line  with  our 
responsibilities  if  we  employed  our  extremely  lim- 
ited resources  on  the  basis  of  the  facts  existing  at 
the  time  examiners  become  available. 

ASK  RULE  AMENDMENT 

WOAY  OAK  HILL,  W.  Va.,  petitioned  FCC 
Friday  to  amend  rules  finalized  by  Sixth  Re- 
port to  make  slight  change  in  boundary  line 
dividing  Zone  I  (170-mile  co-channel  spacing) 
from  Zone  II  (190  miles)  in  order  that  VHF 
Channel  4  can  be  allocated  there  as  first  facil- 
ity. WOAY  petition,  noting  population  density 
is  governing  factor  for  choice  between  first 
two  zones,  is  similar  in  part  to  earlier  plea 
on  zoning  by  WSAL  Logansport,  Ind.  (see 
story,  page  57). 

OLD  GOLD  SPONSORS 

P.  LORILLARD  CO.  (Old  Gold  cigarettes)  to 
sponsor  half  of  WPIX  (TV)  New  York's  win- 
ter sport  series  from  Madison  Square  Garden 
again  this  year,  through  Lennen  &  Mitchell, 
N.  Y.  Renewal  of  WPIX-Garden  agreement 
and  plans  for  telecasting  93-event  spot  pro- 
grams from  arena  between  Oct.  22  and  April 
were  announced  Friday.  Events  to  be  carried 
nightly  except  Fridays,  will  include  three  tele- 
casts of  65th  annual  National  Horse  Show,  two 
of  77th  annual  Westminster  Kennel  Club  dog 
show,  23  college  basketball  games,  28  profes- 
sional basketball  games,  37  professional  hockey 
games. 

TAYLOR  TO  RESIGN 

GEN.  TELFORD  TAYLOR,  ex-FCC  general 
counsel,  expected  to  resign  soon  as  adminis- 
trator of  Small  Defense  Plants  Administra- 
tion. While  Gen.  Taylor  could  not  be  reached 
Friday,  it  was  learned  he  believes  he  has  com- 
pleted original  objective  of  getting  federal 
agency  established.  At  time  he  took  post,  he 
indicated  it  was  not  permanent.  After  World 
War  II,  Gen.  Taylor  was  chief  American 
prosecutor  at  Nuremberg  trials. 
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In  this  Issue— 

ADVANCE  sales  for  fall  on  the  four 
radio  networks  are  16.4 <7r  lower  than 
they  were  a  year  ago  at  this  time. 
This  fact  stares  CBS  Radio  affiliates 
in  the  face  as  they  meet  this  week  in 
Chicago  to  discuss  the  network's  rate 
adjustment  proposals.    Page  23. 

B»T  PUBLISHES  a  tabulation  of  the 
FCC's  city  priority  list,  showing  who 
stands  where.  It's  the  up-to-the-minute 
and  complete  status  report  on  proces- 
sing.   Page  57. 

A  MAJOR  survey  of  radio  sales  effec- 
tiveness by  NBC  shows  that  listeners 
buy  more  of  the  products  advertised 
on  radio  than  non-listeners  do.  In  some 
cases  buying  by  listeners  in  television 
homes  exceeds  that  in  non-TV  homes. 
NBC  sums  it  up  by  raying  that  radio 
sells  goods  as  well  now  as  it  did  before 
TV — and  at  the  lowest  cost  of  any 
medium.    Page  25. 

A  VIRTUALLY  UNKNOWN  country 
judge  is  giving  the  incumbent  a  hot 
time  in  the  campaign  for  run-off  elec- 
tions for  governor  in  Arkansas.  It's 
all  because  the  judge  resorted  to  mara- 
thon use  of  radio.    Page  27. 

PROGRESSIVE  Party  is  putting  the 
heat  on  networks  and  stations  to  get 
equal  time  with  Republicans  and 
Democrats.  Progressives  threaten 
wholesale  filing  of  complaints  with 
FCC  if  broadcasters  don't  come  around 
to  their  terms.    Page  46. 

A  LANSING,  Mich.,  furniture  store  to- 
day is  three  times  as  big  as  it  was  a 
year  ago,  and  the  only  advertising 
medium  it  uses  is  radio.    Page  30. 

HERE'S  the  rundown  on  radio  and  tele- 
vision network  gross  sales  in  the  first 
half  of  1952.    Page  28. 

RADIO  is  the  "last  best  hope"  of  carry- 
ing on  the  government's  "campaign  of 
truth"  to  overseas.    Page  43. 

TWO  major  political  parties  ask  a  ques- 
tion that  more  seasoned  broadcast 
sponsors,  especially  those  using  TV, 
have  been  lately  asking:  Where's 
the  money  coming  from  to  finance 
their  huge  air  advertising  campaigns? 
Page  34. 

NARTB  district  meetings  begin  Aug.  18. 
Here's  an  outline  of  the  schedule. 
Page  29. 

FCC  grants  UHF  station  in  Mobile,  Ala., 
and  VHF  in  Honolulu.    Page  57. 


Upcoming 


Aug.  12:  NARTB's  convention  committee 
meets,  NARTB  Hqtrs.,  Washington. 

Aug.  12:  CBS  Radio  Affilates  meeting, 
Chicago. 

Aug.  15:  NARTB's   "Register   and  Vote" 

Campaign  begins. 
Aug.  15:  BAB   Sales  Clinic,  Dallas. 
Aug.  15-16  West    Virginia  Broadcasters 

Assn.,  Greenbrier  Hotel,  White  Sulphur 

Springs,  W.  Va. 

(Other  Upcoming,  page  38) 


Closed  Circuit 

(Continued  from  page  5) 

mitted  extensive  spot  radio  campaign  plan  to 
party's  national  committee  for  approval. 

IT'S  NOT  on  production  line  yet  but  major 
equipment  firm  is  developing  radically  different 
low-cost  TV  gear  (transmitter  not  included) 
in  effort  to  reduce  community  video  station 
costs  below  six-figure  category. 

APPOINTMENT  of  successor  to  Ward  Quaal 
as  director  of  Clear  Channel  Broadcasting 
Service  [B*T,  July  21]  probably  will  be  de- 
ferred until  end  of  year.  Mr.  Quaal,  as  assist- 
ant general  manager  of  Crosley  Broadcasting 
Corp.,  presumably  will  continue  to  keep 
weather-eye  on  CCBS  operations  pending  ap- 
pointment of  successor. 

NORWICH  PHARMACAL  Co.,  Norwich,  N. 
Y.  (Pepto-Bismol),  planning  radio  spot  cam- 
paign to  start  Sept.  1  in  about  125  to  150  mar- 
kets. Benton  &  Bowles,  N.  Y.,  is  agency  hand- 
ling 13-week  schedule. 

INTERFERENCE  HAZARD 
IN  540  KC  USE  DENIED 

OPENING  of  540  kc  channel  to  broadcast  use, 
as  proposed  by  FCC,  will  not  lead  to  interfer- 
ence with  auto-alarm  transmissions,  NARTB 
claimed  in  statement  filed  with  FCC  Friday. 
Statement  replies  to  opposition  filed  by  Na- 
tional Federation  of  American  Shipping. 

NARTB  pointed  out  529  kc  channel  is  used 
in  Europe,  with  no  record  of  interference  with 
auto-alarm  signals.  NARTB  explained  that 
advance  in  equipment  design  within  last  dec- 
ade precludes  danger  of  interference  with 
distress  signals. 

SAG-COLUMBIA  ACCORD 

SIGNING  of  new  basic  contract  expected  soon 
as  Columbia  Pictures  Corp.  and  Screen  Actors 
Guild  agree  in  principle  on  formula  covering 
actors  in  TV  films.  Pact  will  include  film  re- 
use payment  clause  for  talent.  Universal- 
International,  also  participating  in  talks,  is 
expected  to  sign.  Both  firms  producing  TV 
films  through  subsidiaries — Screen  Gems  Inc. 
(Columbia)  and  United  World  Films  Inc. 
(U-I).  RKO  Radio  Pictures  and  Republic  Pic- 
tures withdrew  from  negotiations,  saying  they 
planned  no  immediate  TV  production.  Their 
action  came  after  it  became  apparent  James  C. 
Petrillo,  AFM  president,  would  not  modify 
union's  5%  royalty  formula  on  films  for  TV. 

WISN  APPOINTS  TWO 

GERALD   S.   COHEN,  formerly  of  WDGY 
Minneapolis,  named  as  sales  promotion  man- 
ager of  WISN-AM-FM  Milwaukee.    Harry  D. 
Peck,  station  manager,  said  he  will  be  in  charge 
of  merchandising,  promotion,  publicity  and  re 
search.    Mr.  Peck  announced  George  A.  De- 
Grace,  former  promotion  manager,  has  been 
named  director  of  new  public  service  and  edu 
cation  department.     Moves  are  first  step  in 
expansion  program  looking  toward  TV  opera 
tion.    Recently7  Mr.  Peck  named  Dick  Shire- 
man  sales  manager  and  Jack  Raymond  pro-{ 
gram  director. 


for  more  AT  DEADLINE  see  page  94  ^ 
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The  KTUL-KFPW  Trade  Areas 

•  POPULATION 

KTUL   892,400 

KFPW   199,700 

o  RETAIL  SALES 

KTUL  $687,420,000 

KFPW  $131,334,000 

0  NET  EFFECTIVE  BUYING  INCOME 

KTUL  $943,653,000 

KFPW  $150,072,000 


JOHN  ESAU 

Vice  President 
General  Manager 


AFFILIATED  WITH  KOMA,  OKLAHOMA  CITY 
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^Jke  jPredtlae  Station 
of  tLe  (^arotinad 
GREENSBORO,  NORTH  CAROLINA 


Tell  your  story  over  WB1G,  where  there  are 
more  listeners  with  more  dollars  to  spend! 

During  1951  and  the  first  quarter  of 
1952  more  radio  sets  were  shipped 
into  North  Carolina  than  any  other 
southern  state.*  In  1951  WBIG's  16- 
county  market  showed  a  33,179  set 
increase.* 

Greensboro,  WBIG's  home  city,  is  the  second 
in  the  nation  with  retail  sales  per  household  of 
$6,959.** 


*  RTMA 

SRDA  Consumer  Markets  1951-1952 


Represented  by  Hollingbery 


5000 
Watts 


CBS 
Affiliate 
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What  law 

sends  pork  prices  up  in  summer 
. . .  down  again  in  winter? 


Jan.  Feb.  Mar.  Apr.  May  June  July  Aug.  Sept.  Oct.  Nov.  Dec. 
1  I  1  |  I  I  1  I  |  I  I  I  |  I  I  I  |l  I  I  I  |  I  I  I  |  I  I  I  |  I  I  I  I  |  1  I  I  |  I  I  I  |  I  I  I  I  |  I  I  I 


This  chart  shows  the  relationship  between  pork  production  and 
pork  prices  based  on  figures  for  1947-49  (a  typical  period), 
which  the  government  is  now  using  as  the  index-base  period. 


The  well  known  law  of  supply  and  demand.  With 
pork,  it  works  like  this: 

More  than  half  the  pigs  are  born  in  spring — 
also  according  to  law,  the  law  of  nature.  They 
spend  a  good  six  months  growing  to  pork-chop 
size. 

As  a  result,  fewer  pigs  are  ready  for  market 
during  the  summer  months.  And  meat  packers 
have  to  pay  higher  prices  in  order  to  get  enough 
pork  to  fill  customers'  orders. 

Then,  along  about  the  time  the  first  leaves  fall, 


all  these  pigs  begin  to  come  to  market.  And  the 
same  thing  happens  as  with  any  other  perishable 
commodity  (strawberries,  eggs  or  oranges)  when 
there  is  suddenly  a  lot  more  than  there  was. 

The  price  just  naturally  goes  down! 

The  chart  above  shows  how  the  cycle  goes. 
Less  pork — higher  prices  through  the  summer  fol- 
lowed by  more  pork,  lower  prices  during  the  winter. 

Remember,  summertime  is  the  time  when  a 
big  new  meat  crop  is  "growing  up"  on  America's 
farms  and  ranches. 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago      •       Members  throughout  the  U.  S. 
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ANY  ADVERTISER  CAN 


AND 


MOST  ADVERTISERS  SHOULD 


...USE 

Spot 


REPRESENTED  NATIONALLY  BY 


EDWARD  PETRY  &  CO.,  INC 
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SPOT  RADIO  LIST 


WSB 

Atlanta 

NBC 

WBAL 

Baltimore 

NBC 

WBEN 

Buffalo 

NBC 

■ 

WFAA* 

(Dallas  I 
t  Ft.  Worth  t 

NBC 
ABC 

KARM 

Fresno 

ABC 

KPRC* 

Houston 

NBC 

KFOR 

Lincoln 

ABC 

KARK  , 

Little  Rock 

NBC 

KFI 

Los  Angeles 

NBC 

KSTP  ! 

■  ' 

Minneapolis  I 
St.  Paul  \ 

NBC 

WSM 

Nashville 

NBC 

WSMB 

New  Orleans 

ABC 

WTAR 

Norfolk 

NBC 

KOIL 

Omaha 

ABC 

WIP 

Philadelphia 

MBS 

KPHO 

Phoenix 

ABC 

KGW 

Portland,  Ore. 

NBC 

WRNL 

Richmond 

ABC 

WOAI* 

San  Antonio 

NBC 

KOMO 

Seattle 

NBC 

KTBS 

Shreveport 

NBC 

KGA 

Spokane 

ABC 

WMAS 

Springfield 

CBS 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

*Also  represented  as  key 
stations  of  the 


TEXAS  QUALITY  NETWORK 


WHEN  IS 
A  DOT  A 
STOPPER? 


That  round  black  dot  is  called  a  period  —  sometimes 
known  as  a  full-stop.  It  is  perhaps  the  commonest 
of  a  host  of  visual  devices  with  a  single  purpose:  to 
convert  a  sequence  of  printed  words  into  an  intelligible 

message. 

When  you  talk  to  someone,  you  don't  need  visual 
devices.  The  warmth,  emphasis,  cadence  of  your  voice 
carries  your  message  with  a  clarity  and  conviction  no 
printed  page  can  match.  That's  just  one  reason  for 
radio's  extra  selling  power. 

And  it's  so  easy  to  convert  the  inert  print  of  your 
advertising  into  vivid,  living  spot  radio  commercials. 
Your  customers  are  ready  to  listen — over  any  or  all 
of  these  great  stations. 


YOU  NEED  A 

SALESMAN 


BUYING  POWER  of  $74.00  per  week  —  that's  the 
average  paycheck  in  Toledo,  the  Nation's  booming 
36th  Market.  But,  buyers  aren't  buyers  till  they're  SOLD 
on  BUYING  —  and  for  that  you  need  a  salesman.  A 
good  salesman  has  the  consumer's  confidence  —  and 
WSPD's  integrity  is  established  on  31  years  of  service. 
This  respected  station  is  the  dialing  habit  of  over  Four 
Million  people  —  morning,  noon  and  night  it's  a  wel- 
come caller  in  every  home.  To  sell  Toledo,  and  its  rich 
surrounding  area  of  Northwestern  Ohio  and  Southern 
Michigan  take  advantage  of  Toledo's  Super  Salesman 
—  WSPD  —  the  "Speedy"  way  to  the  wallets  of 
potential  buyers  —  because  it's  the  buyer's  best  friend. 


Storer  Broadcasting  Company 
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Represented  Nationally 
by  KATZ 


€>  #  * 


agency 


j 


OSEPH  P.  HARDIE,  vice  president  in  charge  of  sales,  Bristol-Myers 
Co.,  N.Y.,  to  Sullivan,  Stauffer,  Colwell  &  Bayles,  N.Y.,  as  vice  presi- 
dent and  account  executive. 


JOHN  SCOTT  ( SCOTT Y)  KECK,  radio-television  director  of  Henri, 
Hurst  &  McDonald,  Chicago,  elected  a  vice  president. 

ROBERT  B.  SELBY,  vice  president  and  manager,  Walter  McCreery  Inc., 
San  Francisco,  has  purchased  agency's  interests  in  that  city.  Office 
will  continue  under  name  ROBERT  B.  SELBY  &  Assoc. 

A.  E.  BOTTENFIELD  elected  a  vice  president  of  Waldie  &  Beiggs,  Chi- 
cago. 


on  all  accounts 


IN  A  PERIOD  when  politics 
clamor  for  attention  over  the 
airways,  Ken  Fleming,  chief 
timebuyer  at  Leo  Burnett  Co. 
Chicago,  occupies  a  preferred  posi- 
tion by  reason  of  natural  talents 
and  special  training. 

He  started  learning  politics  the 
easy  way — from  the  top  down — 
majoring  in  political   science  at 
Indiana  U.    There  he  came  into 
intimate  contact  with  the  forces 
that  make  politicians  tick,  during 
his   tenure   on  the 
staff  of  the  univer- 
sity's   Institute  of 
Politics,  which  was 
then  under  the  di- 
rection of  Dr.  Roy. 
V.  Peel,  now  head  of 
the  U.S.  Census  Bu- 
reau. 

This    was  real 
pioneering    in  re- 
search,  a  scientific 
effort  to  build  pat- 
terns in  the  field  of 
politics  analogous  to 
those  used  in  mar- 
ie e  t  i  n  g.    As  Mr. 
Fleming     puts  it: 
"We  were  analyzing 
voting    trends  and 
using    about  the 
same  basics  as  those 
employed  in  the  study  of  market- 
ing trends.  We  had  in  mind  sell- 
ing a  politician  or  a  political  con- 
cept in  the  same  way  that  Mr. 
Heinz  sells  a  can  of  beans." 

Perhaps  without  fully  realizing 
it,  young  Mr.  Fleming  was  setting 
accurate  guide  posts  for  his  busi- 
ness career  by  becoming  firmly 
grounded  in  the  methods  and  prin- 
ciples of  research. 

Having  acquired  the  research 
techniques  and  rubbed  noses  with 
the  proletariat  in  some  fancy  off- 
shoots of  the  academic  grind,  Ken 
Fleming  decided  it  was  time  to 
line  up  the  practical  side  of  his 
life's  work.  He  landed  his  first  in- 
dustry  job    as   salesman   in  the 

BROADCASTING 


MR.  FLEMING 


Chicago  office  of  George  P.  Hol- 
lingbery  Co.,  station  representa- 
tive, which  he  joined  in  February 
1950. 

His  next  move  placed  him  in  the 
offices  of  Leo  Burnett  Co.,  where  he 
heads  a  staff  of  six  timebuyers.  In 
that  capacity,  he  supervises  for  the 
agency's  clients.  Pluses  in  his  favor, 
according  to  one  of  the  agency 
executives,  is  his  "youth,  ability  to 
think  clearly  and  well-rounded  de- 
velopment." 

He  is  a  member  of 
a  fast-moving  out- 
fit, fortified  with 
knowledge  of  tech- 
niques, immediate 
awareness  of  what 
is  currently  going  on 
in  broadcasting,  and 
ability  to  make  the 
fine  coordinations 
needed  to  best  serve 
the  clients'  interests. 
The  success  of  these 
methods  is  shown  in 
the  impre  ssive 
growth  of  the 
agency's  broadcast 
business,  and  the 
stature  of  its  clients. 

Mr.  Fleming's 
wife  is  the  former 
Jane  Sibley  of  Peru, 
Ind.  With  their  daughters,  Cathy, 
2%  and  Sherry,  3  months,  they 
live  in  suburban  Oak  Park,  from 
which  they  make  regular  treks 
(business  permitting)  to  Lake 
Cieott,  Ind.,  a  resort  town  where 
Mr.  Fleming  was  born  and  his 
parents  still  live. 

He  attended  school  there  and  in 
Loganspox't,  Ind.,  before  enrolling 
at  Indiana  U.,  where  he  became  a 
member  of  Delta  Upsilon  frater- 
nity. His  college  work  was  inter- 
rupted by  two  calls  to  the  colors, 
first  as  an  enlisted  man  in  the 
Army  Signal  Corps,  and  later  on 
a  reserve  recall. 
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R.  C.  PEITSCHER,  vice  president  in  charge  of  the  Chicago  office  for 
MacDonald-Cook,  South  Bend,  Ind.,  elected  vice  president  in  charge  of 
marketing  and  research  at  Fulton,  Morrissey  &  Co.,  Chicago. 

JOE  MOHL,  advertising  manager,  Belvedere  Sewing  Machine  Co.,  L.  A., 
to  Ross  Roy  Inc.,  Hollywood,  as  account  executive. 

VE.  ESTY  STOWELL,  CHARLES  POOLER  and  WALTER  CRAIG,  vice 
presidents,  Benton  &  Bowles  Inc.,  N.  Y.  elected  to  board  of  directors. 

W.  P.  BOOTH  elected  a  vice  president  of  Sullivan,  Stauffer,  Colwell  & 
Bayles,  N.  Y. 

DAVE  E.  LARSEN,  merchandising  executive,  Bon 
Marche  Department  Store,  Seattle,  to  Walter  McCreery 
Inc.,  Beverly  Hills,  as  account  executive  and  director 
of  new  business  department. 

STORRS  HAYNES,  Dancer-Fitzgerald-Sample,  N.  Y., 
and  BROOKS  ELMS,  Biow  Co.,  same  city,  to  McCann- 
Erickson,  N.  Y.,  as  account  supervisors  in  radio-TV  de- 
partment. 
Mr.  Booth 

JIM  BISHOP,  president  of  Bishop  &  Assoc.,  L.  A., 
named  member  of  Municipal  Traffic  Commission  by  Mayor  Fletcher 
Bowron. 

CARLTON  W.  HART,  advertising  manager  of  Procter  &  Gamble  Co. 
of  Canada  Ltd.,  Toronto,  to  plans-merchandising  staff,  N.  W.  Ayer  &  Son, 
Phila.  PETER  GODFREY  added  to  copy  staff.  CARL  SCHMIDT  Jr. 
returns  to  copy  department  after  16  months  on  active  duty  with  Air 
Force.  DANIEL  S.  TOMLINSON  returns  to  media  staff  after  service 
with  Air  Force.  RALPH  N.  THAYER  to  agency's  New  York  branch  in 
radio-TV  research  bureau. 

JOHN  J.  QUINN,  production  manager,  Peldar  &  Ryan,  N.  Y.,  to  Anderson 
&  Cairns,  same  city,  as  head  of  production  department. 

MONROE  H.  SHAW,  account  executive  and  copywriter,  Circulation 
Assoc.,  N.Y.,  to  The  McCarty  Co.,  L.  A.,  as  account  executive. 

JACK  KIRWAN,  sales  staff,  WHAS-TV  Louisville,  to  Bruce  B.  Brewer 
&  Co.,  Kansas  City,  as  radio-TV  director. 

HARRY  WALSTRUM,  program  director,  KECA  Los 
Angeles,  to  Charles  Ross  Adv.,  Hollywood,  as  vice- 
president: 

ARTHUR  A.  PELTZ,  Co-ordinated  Adv.,  N.  Y.,  ap- 
pointed director  of  radio  and  television. 

KENT  RODENBERGER,  Vaughan  &  Spencer,  Chi- 
cago, to  Hicks  &  Greist  Inc.,  N.  Y.,  as  account  executive 
assistant.  Mr  Kirwan 

H.  P.  KELLEY  elected  president  of  Russell  T.  Kelley 
Ltd.,  Hamilton,  Ont.,  succeeding  his  father  who  died  recently.    H.  E. 
DENNISON  elected  executive  vice-president.    Directors  are  R.  C.  GOR- 
DON, T.  H.  DEAR,  H.  G.  SCAIFE,  J.  E.  BRITTAIN,  and  MRS.  N.  M. 
ROBERTS. 

DR.  J.  ROBERT  MILLER,  professor  of  marketing  and  advertising  at 
Texas  A  &  M,  to  Gardner  Adv.,  St.  Louis,  as  director  of  research. 

GEORGE  KERN,  media  director  of  Benton  &  Bowles,  N.  Y.,  has  resigned 
[Closed  Circuit,  July  28].  He  will  announce  future  plans  shortly. 

MAHOOL  Adv.,  Baltimore  Md.,  relocates  at  914  N.  .Charles  St.,  effective 
Sept.  1. 

CARGILL  &  Co.,  Richmond,  Va.,  elected  to  membership  in  American 
Assn.  of  Adv.  Agencies. 

FRANK-GOLD  AGENCY,  L.  A.,  has  been  formed  to  handle  advertising 
and  public  relations  at  1139  S.  Beverly  Dr.  DON  FRANK,  advertising- 
publicity  director,  United  Jewish  Welfare  Fund,  L.  A.,  and  MIKE  GOLD, 
account  executive,  The  Mayers  Co.,  that  city,  are  partners.  Telephone 
is  Crestview  6-4941. 
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VS.  NEWSPAPERS 
SHOWS 


has  distinct 
MARKET  of  its  own... 

In  4  consecutive  ARBI  surveys  of  sales  impact  of  radio 
versus  newspaper  advertising,  it  was  proved  that  radio 
is  necessary  to  cover  the  complete  Rochester,  N.  Y. 
market. 


Four  Rochester  radio  stations  participated* 
or  3  day  test.    ARBI  tests  showed: 


in  each  2 


RADIO  outpulled  newspapers  in  3  out  of  4 
tests  in  dollar  value  of  purchases. 

RADIO  brought  largest  percent  of  shoppers 
who  purchased  merchandise  in  3  out 
of  4  tests. 

RADIO  produced  the  largest  percentage  of 
store  traffic  in  3  out  of  4  tests. 

RADIO  produced  a  large  gain  in  business  in 
all  tests. 

RADIO  definitely  proved  it  reaches  an  audi- 
ence of  its  own — not  duplicated  by 
newspapers  in  the  Rochester  market. 

Ask  your  nearest  Hollingbery  man  for  the  details  of  this  test; 
and  also  the  complete  factual  story  of  WHAM's  position  as  the 
No.  1  radio  buy  in  the  16  county  Rochester  area. 

*  Stations  participating  in  4  joint  ARBI  surveys  in  Rochester, 
N.  Y.,  were  WHAM,  WARC,  WENT,  WVET 

The  STROMBERG- CARLSON  Station 
Rochester,  N.Y. 

Basic  NBC  -  50,000  watts 
clear  channel  -  1180ke 
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fears  WWL  Has  Been  Selling  Soap  to  More  Southerners 
I        Than  Any  Other  Advertising  Medium! 


Look  what  your  advertising 
dollar  buys  on 


Coverage  unsurpassed  in 
the  deep  South— intensive 
coverage  over  4  states.  More 
coverage  than  any  other  medi- 
um South  can  offer — in  an  area 
rich  with  new  industry,  and 
still  unquestionably  radio 
dominated. 


The  lion's  share  of  Southern 
listeners  —  built  up  over  a  pe- 
riod of  25  years  through  excel- 
lent programing,  featuring  na- 
tionally known  CBS  stars  and 
outstanding  personalities  of  the 
South.  Verified  by  highest 
ratings. 


A  liberal  bonus  of  advertising 
extras — store  displays,  24-sheet 
posters,  streetcar  and  bus  dash 
signs,  newspaper  ads,  personal 
calls  on  jobbers  and  distributors. 
No  other  station  South  gives 
advertisers  such  all-out 
support. 


LET  WWL,  the  South's  Greatest  Salesman,  SELL  THE  SOUTH  FOR  YOU! 


NEW  ORLEANS 

50,000  WATTS       CBS  RADIO  AFFILIATE       CLEAR  CHANNEL 

A  DEPARTMENT  OF  LOYOLA  UNIVERSITY 
REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY 


WIBC 


Indiana's  First  and  Only 
50,000  WATT  STATION 


WILBUR  S.  YOUNG 

Superintendent  of  Public  Instruction 
State  of  Indiana 

"WIBC  has  made  a  notable  contribution 
to  all  Hoosiers  in  the  field 
of  public  instruction" 

•  WIBC's  outstanding  coverage  of  educa- 
tional activities,  its  marked  emphasis  on 
forum  discussions  of  events  vital  to  the 
people  of  Indiana,  plus  its  leading  news, 
religious  and  farm  service  coverage,  have 
won  the  praise  of  many  prominent 
Hoosiers  like  Mr.  Young. 

Thousands  of  letters  every  week  testify 
that  this  high  level  of  public  service  pro- 
gramming has  also  helped  build  the  state's 
largest  following  of  loyal  and  regular 
listeners. 

WIBC,  Inc. — 30  West  Washington  Street   •    Indianapolis  6,  Indiana 


WIBC 


1070  KC 


The  Friendly  Voice  of  Indiana 


JOHN  BLAIR  &  CO.,  National  Representatives 


KELLOGG  Co.,  Battle  Creek,  Mich.,  for  full  line  of  cereals,  will  spot 
the  half-hour  weekly  feature  Superman  in  16  markets  during  Sept. 
and  Oct.  Additional  cities  will  be  added  in  Nov.  and  Dec.  Schedule  calls 
for  entry  into  Chicago,  Milwaukee  and  St.  Louis  Sept.  15;  Binghamton, 
Buffalo,  Rochester  and  Schenectady,  Syracuse  and  Utica,  Sept.  29;  Minne- 
apolis, Ames,  Davenpoi't,  Rock  Island  and  Omaha  Oct.  13;  Kansas  City. 
Oklahoma  City  and  Tulsa,  Oct.  20.  Client  is  accepting  availabilities  now 
and  seeks  premium  Class  A  time  periods.  Agency:  Leo  Burnett,  Chicago. 

NATIONAL  CIO,  Washington,  D.  C,  sponsoring  quarter  hour  TV  film 
series  Issues  of  the  Day,  on  WCPO-TV  Cincinnati,  WBKB  (TV)  Chi- 
cago, WHIO-TV  Dayton,  WFBM-TV  Indianapolis,  WDTV  (TV)  Pitts- 
burgh and  WMAL-TV  Washington.  WTCN-TV  Minneapolis  and  WTVN 
(TV)  Columbus  will  be  added  to  markets  carrying  show  Aug.  17  and 
Aug.  13,  respectively.  Agency:  Henry  J.  Kaufman  &  Assoc.,  Wash- 
ington. 


•  •  • 


KRAFT  FOODS,  Co.,  Chicago,  renews  The  Great  Gildersleeve  on  NBC 
from  July  23  for  52  weeks,  Wed.,  7:30  p.m.  CDT.  Agency:  Needham. 
Louis  &  Brorby,  Chicago. 

BENDIX  HOME  APPLIANCES,  Div.  of  Avco  Mfg.  Corp.,  South  Bend, 
Ind.,  renews  alternate  weekly  sponsorship  of  The  Name's  the  Same 
for  52  weeks  starting  Sept.  10  on  ABC-TV,  Wed.,  7:30-8  p.m.  EDT. 
Agency:  Tatham-Laird  Inc.,  Chicago. 

B.  F.  GOODRICH  Co.  signs  for  alternate-week  sponsorship  of  George 
Burns  and  Gracie  Allen  Show  on  CBS-TV,  Thurs.,  8-8:30  p.m.  EST, 
effective  Oct.  16.  Goodrich  will  alternate  with  Carnation  Co.,  which 
currently  presents  program  every  other  week.  Agency  for  Goodrich : 
BBDO,  N.  Y. 

W.  A.  SHEAFFER  PEN  Co.,  Fort  Madison,  Iowa,  has  bought  three  half- 
hours  on  NBC-TV's  Your  Shoiv  of  Shows.  Time  periods  are  9  to  9:30 
p.m.  CT  on  Oct  4,  Nov.  1  and  Dec.  13,  covering  full  video  network. 
Agency:  Russel  M.  Seeds,  Chicago. 

AMERICAN  CHICLE  Co.  (Clorets)  signs  as  third  participating  sponsor 
of  CBS-TV's  forthcoming  Jackie  Gleason  Show  effective  Oct.  4,  giving 
weekly  hour-long  program  sold-out  status.  Series  starts  Sept.  20,  Sat., 
8-9  p.m.  EDT.  Other  sponsors:  Schick  Inc.,  effective  with  first  telecast, 
and  Thos.  Leeming  &  Co.,  effective  Oct.  11.  Agency  for  American  Chicle: 
Dancer-Fitzgerald-Sample,  N.  Y. 

KELLOGG  Co.,  Battle  Creek,  dropping  Space  Cadet,  ABC-TV,  Mon.- 
Wed.-Fri.,  6:30-45  p.m.  EDT,  and  is  buying  first  half -hour  of  Super  Cir- 
cus, Sun.,  5-6  p.m.  EDT.  Starting  date  of  Super  Circus  sponsorship  not 
definitely  set,  but  expected  to  be  about  mid-September.  Mars  Inc.  spon- 
sors 5:30-6  p.m.  portion  of  show.  Kellogg  agency:  Leo  Burnett  Co., 
Chicago. 


CREAM  WIPT  PRODUCTS  Inc.,  Phila.  (salad  dressing),  appoints 
Weightman  Inc.,  that  city. 

LOS  ANGELES  NUT  HOUSE  (Tom  Sawyer  potato  chips,  peanut  butter), 
appoints  Davis  &  Co.  that  city. 

GILBERT  Mfg.  Co.,  Long  Island  City,  N.  Y.,  appoints  S.  R.  Leon  Co., 
N.  Y. 

PECK  &  PECK,  women's  retail  clothing  chain,  appoints  C.  J.  LaRoche 
&  Co.,  N.  Y. 

IMPERIAL  KNIFE  ASSOCIATED  Co.,  N.  Y.,  appoints  Wilson,  Haight 
&  Welch,  N.  Y.  Account  executive  is  CHARLES  B.  H.  PARKER. 

OLD  COLONY  PAINT  &  CHEMICAL  Co.,  L.  A.  (household  paint), 
appoints  West-Marquis  Inc.,  that  city.  A.  HAYS  BUSCH  is  account 

executive. 

CAMPBELL  SOUP  Co-.  Ltd.,  New  Toronto,  appoints  Dancer-Fitzgerald- 

(Continued  on  page  U7) 
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September  27 .  .Springfield  at  Harvard 

October  4  Columbia  at  Harvard 

October  11...  .Washington  University  of 
St.  Louis  at  Harvard 

October  18  Colgate  at  Harvard 

October  25  Dartmouth  at  Harvard 

November  1 . . .  Davidson  at  Harvard 

November  8 . . .  Harvard  at  Princeton 

November  15 .  .Dartmouth  at  Cornell 

November  22 .  .Yale  at  Harvard 

Exclusive  radio  coverage  in 

New  England  (except  for  November  8) 


This  9  game,  play-by-play  package 
is  the  best  football  buy  of  1952! 
Available  for  single  or  dual  sponsorship. 
Telephone  now  for  details! 


In  New  England,  Harvard  football  broadcasts  are  required 
listening. .  and  here's  the  package  that  gives  you  everything 
required  to  turn  these  millions  of  football  fans  into  customers ! 

The  plan  includes  radio  time  on  WBZ-WBZA  (approximately 
2^4  hours  each  Saturday  featuring  the  team  that  won  Boston's 
top  Pulse  rating  last  season).  .  plus  15  minutes  of  color  before 
each  game. .  plus  a  complete  array  of  promotional  aids:  news- 
paper ads,  window  streamers,  spot  announcements,  airplane 
tow  banners,  dealer  letters  and  football  schedules. 

As  we  go  to  press,  the  package  is  still  available.  It  is  sure  to 
be  sold,  and  soon,  to  a  single  sponsor  or  to  two  noncompeting 
sponsors.  It  is  sure  to  produce  results,  for  it  will  reach  WBZ's 
vast  area,  populated  by  more  than  7  million  people.  Better  get 
the  full  story  now  from  WBZ  or  from  any  Free  &  Peters  office ! 


WBZ 


BOSTON 

50,000  WATTS 

NBC  AFFILIATE 


WESTINGHOUSE    RADIO    STATIONS  Inc 

Ml    KDKA  •  WOWO  •  KEX  •  KYW  •  WBZ  •  WBZA  •  WBZ-TV 

National   Representatives,   Free  &   Peters,   except  for   WBZ-TV;  for   WBZ-TV,  NBC   Spot  Sales 
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feature  of  the  meek 


JjtdtcunA  Jj)dq& 

Do  you  want  to  know  whether 
you  can  take  a  dog  into  Canada 
on  a  hunting  trip?  Or  the  cost 
of  a  hunting  license  in  Ohio?  Or 
how  to  cook  blowfish? 

Or  do  you  want  to  know  how  to 

sell  more  fishing  tackle  and 
hunting  equipment,  or  beer,  or 
potato  chips,  or  soft  drinks? 

If  you  have  a  product  which  ap- 
peals to  the  outdoorsman,  young 
or  old,  man  or  woman,  "Lud- 
lam's  Lodge"  can  answer  these 
questions. 

In  the  5-5:30  p.m.  Saturday  spot 

on  WRC  for  over  a  year,  "Lud- 
lam's  Lodge"  is  now  available  to 
national  advertisers.  Kennedy 
Ludlam  solves  problems  in  the 
field  of  outdoor  sports  for  all  his 
listeners.  He's  also  the  man  who 
can  solve  your  selling  problems 
in  the  Washington  market — so 
why  not  call  your  nearest  NBC 
Spot  Sales  office  now  for  details? 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 


FIRST  in  WASHINGTON 


980  KC  •  93.9  on  FM 

Represented  by  NBC  Spot  Sales 
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OVER  $3y2  million  payroll  dol- 
lars are  expected  to  begin 
pouring  into  Tacoma,  Wash., 
next  year  as  the  result  of  an  inten- 
sive four-month  radio  campaign 
conducted  by  two  KTAC  Tacoma 
newsmen. 

The  campaign  was  the  initial 
public  service  venture  of  KTAC's 
morning  commentary  program, 
For  Your  Information,  launched 
last  March  by  Murray  Morgan 
and  Jim  Faber. 

Messrs.  Morgan  and  Faber, 
KTAC  news  editors,  combine 
talents  on  For  Your  Information, 
and  in  addition  have  their  own 
five-a-week  news  strips,  Tacoma 
Beat  and  Tacoma  Report,  both  de- 
voted to  local  news. 

The  news  veterans  decided  to 
tackle  a  project  which  for  two  de- 
cades had  met  with  failure  after 
failure.  They  decided  to  try  to 
establish  a  modern  fishing  boat 
terminal  in  Tacoma's  harbor  to  re- 
place the  outmoded  and  over- 
crowded boat  haven. 

Such  a  project  had  been  urged 
for  20  years  by  the  city's  Chamber 
of  Commerce  and  other  organiza- 
tions. 

Several  times  weekly  for  four 
months,  the  pair  wove  facts  and 
figures  about  the  project  into  their 
news  programs.  In  all,  47  pro- 
grams were  used. 

They  took  a  tape  recorder  on 
fishing  boats  and  interviewed  fish- 
ermen on  deplorable  conditions  of 
the  old  boat  haven.  The  fire  chief 
was  taken  on  a  tour  of  the  dock 


SY  WEINTRAUB,  29-year-old 
vice  president  and  sales  man- 
ager of  Motion  Pictures  for 
Television  Inc.,  has  not  completely 
wiped  away  the  Stardust  from  his 
eyes  though  his  career  has  lifted 
him  from  humble  beginnings  on 
New  York's  lower  East  Side  to  a 
plush  Madison  Ave.  office  and  a 
swank  Central  Park  South  apart- 
ment. 

"I've  been  so  busy  the  past 
five  years,"  Mr.  W.eintraub  re- 
counted, "that  I  often  can't  believe 
it's  true.  And  I  still  get  a  thrill 
out  of  clinching  a  deal  that  may 
amount  to  just  a  few  thousand 
dollars." 

Five  years  ago  Mr.  Weintraub 
accepted  his  first  job  in  the  tele- 
vision field  as  a  salesman  with 
Film  Highlights.  In  1949,  together 
with  Joseph  Harris;   Mr.  Harris' 

(Continued  on  page  90) 


with  the  immediate  result  that  new 
fire  protection  facilities  were  in- 
stalled. 

On  one  occasion,  the  newsmen 
hustled  Tacoma's  mayor  off  to 
Seattle  where  they  had  arranged  to 
have  Seattle's  Port  Head  conduct 
a  tour  of  that  city's  boat  haven 
which  reportedly  is  bringing  in 
$75  million  a  year  to  Seattle. 

The  campaign  caught  on  slowly. 
Undaunted,  Messrs.  Morgan  and 
Faber  kept  digging  for  facts  and 
figures.  They  looked  into  the  port's 
finances  and  found  that  there  was 
ample  cash,  and  that  the  new 
facility  could  be  operated  at  no 
cost  to  the  city. 

Finally,  they  obtained  a  break- 
down on  how  much  the  city's  pres- 
ent fishing  fleet  brought  in — $1,- 
750,000  for  45  boats.  Their  survey 
showed  that  at  least  twice  as  much 
as  this  amount  could  be  gained  if 
enlarged  facilities  were  provided. 

This  last  set  of  statistics  was 
the  clincher.  One  by  one,  other 
groups  got  behind  the  project. 
Tacoma's  mayor  appointed  a  com- 
mittee to  work  on  the  project;  the 
Chamber  of  Commerce  revived  its 
committee. 

Last  week  their  faithful  indus- 
triousness  bore  fruit:  The  Port 
Commission  announced  that  it 
would  start  work  within  90  days 
on  a  $200,000  boat  haven— one 
which  would  almost  triple  present 
facilities  and  bring  a  yearly  pay- 
roll estimated  at  $3%  million. 

All  this,  despite  the  fact  that 
Tacoma's  only  newspaper  has  been 
strikebound  since  April  12! 


-the  ARKTEX 

STATIONS 

KCMC  Texorkano,  Ark. -Tex.  j 

(AM-fM) 

KAMD  Camden,  Ark. 
KWFC  Hot  Springs,  Ark. 

Get  the  facts  now 
on  this  great 
SOUTHWESTERN  MARKET 


Jlf  strictly  business 


Mr.  WEINTRAUB 

.    selling  is  his  forte 


Here  are  571,000  people  with 
160,200  radio  homes  and  an 
effective  buying  income  of 
over  $420  millions*  Industrial, 
farm,  oil,  resort,  manufactur- 
ing, lumber,  military  ord- 
nance—  a  big  market  you 
should  reach! 

♦From  Sales  Management 


°N   ONE  BIUING 

(Sold  Singly  or  in  Groups) 
For  details  write  to: 


FRANK  0.  MYERS,  Gen.  Mgr. 

THE  ARKTEX  STATIONS 


Gazette  Bldg.,  Texarkana,  Ark. -Tex. 
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Be  on  the  Bee 


Razor  blades  or  refrigerators,  the  way  to  sell  in  inland  California  and 
western  Nevada  is  ...  on  the  BEELINE !  It's  the  five-station  radio 
combination  that  gives  you 

THE  MOST  LISTENERS  More  than  any  competitive  combination  of 
local  stations  .  .  .  more  than  the  2  leading  San  Francisco  stations  and 
the  3  leading  Los  Angeles  stations  combined.         (Bmb  state  Area  Report) 

LOWEST  COST  PER  THOUSAND  More  audience  plus  favorable 
Beeline  combination  rates  naturally  means  lowest  cost  per  thousand 

listeners.  (BMB  and  Standard  Rate  &  Data) 

Ask  Raymer  for  the  full  story  on  this  3-billion-dollar  market  —  inland 
California  and  western  Nevada. 

cClatchy  Broadcasting  Company 

Sacramento,  California      Paul  H.  Raymer,  National  Representative 


KFBK 

Sacramento  (ABC) 
50,000  watts  1530  kc. 


KOH 

Reno  (NBC) 
5000  watts,  day;  1000 
watts,  night  630  kc 
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Fancy  Fringes 


EDITOR: 

I  appreciated  your  note  in  Closed 
Circuit  [July  28]  relative  to  Jim 
Seiler's  [of  American  Research  Bu- 
reau] finding  TV  sets  all  over  the 
place.  Our  current  tabulations  are 
revealing  the  same  sort  of  thing 
and  I  think  it  is  probably  well  that 
the  industry  realize  the  extent  to 
which  this  sort  of  thing  is  hap- 
pening. 

The  other  day,  for  instance,  I 
was  checking  a  South  Dakota  bal- 
lot 200  miles  northwest  of  Omaha 
and  was  amazed  to  see  both  Omaha 
TV  stations  listed  on  a  fairly  fre- 
quent basis.  A  note  on  the  bottom 
of  the  ballot,  however,  stated  "our 
antenna  is  85  feet  high— on  top  of 
the  silo"! 

Another  thing  we  run  into  fre- 
quently in  these  fringe  areas  is 
that  the  respondent  will  list  two 
or  three  TV  stations  for  the  same 


open  mike 


channel  and  then  state  something 
like:  "I  wish  that  some  time  I 
could  see  the  end  of  a  show."  Ap- 
parently these  people  tune  in  a 
channel  and  then  just  take  what- 
ever happens  to  come  through — 
even  when,  half-way  during  the 
show,  the  picture  will  change  to 
another  program  and  another  net- 
work. 

Apparently  this  sort  of  thing 
has  been  going  on  for  a  longer  time 
and  to  a  wider  extent  than  previous 
guesses  have  assumed.  I  am  glad 
that  Jim  Seiler  has  had  the  con- 
fidence in  his  data  that  would  en- 
able him  to  take  these  occurrences 
seriously    and    incorporate  them 


into  his  findings. 

Kenneth  H.  Baker 
President 

Standard  Audit  &  Measure- 

ment  Service  Inc. 
New  York. 


In  Unity,  Weakness? 

EDITOR: 

I  read  with  interest  your  article 
entitled,  "Both  Media  Into  One," 
in  the  July  21  issue  of  your  pub- 
lication. I  have  a  very  high  regard 
for  the  judgment  and  ability  of 
the  people  in  RCA  and  NBC.  I'm 
sure  that,  before  the  change  was 


An  independent  survey  of  radio  listening  hab- 
its in  the  Red  River  Valley  was  recently  made 
by  students  at  North  Dakota  Agricultural  Col- 
lege. The  Survey  covered  3,969  farm  families 
in  22  counties  within  about  90  miles  of  Fargo. 
In  answer  to  the  question,  "To  what  radio  sta- 
tion does  your  family  listen  most?"  78.6%  of 
the  families  said  WDAY,  4.4%  Station  "B", 
2.3%  Station  "C",  2.1%  Station  "D",  etc. 
WDAY  was  a  17-to-l  choice  over  the  next  sta- 


tion ...  a  3x/i-to-l  favorite  over  all  competition 
combined!* 

It's  the  same  story  in  town.  Year  after  year, 
WDAY  makes  a  run-away  of  the  Hooper  race, 
consistently  getting  a  3-to-l  greater  Share  of 
the  Fargo-Moorhead  Audience  than  all  other 
stations  combined! 

Truly,  WDAY  is  a  colossal  radio  buy  in  a 
stupendous  farm  market.  Write  direct,  or  ask 
Free  dC  Peters  for  all  the  facts. 


Competition  includes  local  studios  of  the  other  three  major  networks. 

WDAY    •    NBC    •    970  KILOCYCLES    •    5000  WATTS 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


made  back  to  an  integrated  opera- 
tion, these  men  with  their  back- 
ground and  experience  studied  the 
matter  with  great  care. 

However,  I  too  have  studied  the 
matter  for  a  number  of  years.  .  .  . 
I  have  a  deep  feeling  that  this 
move  will  hurt  radio.  I  hope  it 
doesn't.  I  am  rather  cold  to  any 
close  working  between  program  de- 
partments and  sales  departments 
as  well  as  station  relations  in  the 
operation  of  two  networks — radio 
and  TV. 

...  I  feel  that  network  and 
station  operation  should  be  com- 
pletely separated  and  each  should 
go  out  and  fight  for  audience, 
clients  and  stations.  .  .  . 

I  might  add  that  once  there  was 
a  Red  and  a  Blue  network.  Many 
people  felt  that  they  should  not 
be  operated  by  the  same  group. 
Finally  a  separation  was  agreed 
upon  and  history  records  that  both 
networks  moved  forward  in  serv- 
ice and  strength  and  financial 
stability  after  each  was  put  on 
its  own. 

Edgar  Kobak 
President 

WTWA  Thomson,  Ga. 

[EDITOR'S  NOTE:  Mr.  Kobak,  now 
president  of  Advertising  Research 
Foundation,  chairman  of  the  executive 
committee  of  Broadcast  Advertising 
Bureau,  and  business  consultant,  in 
addition  to  being  president  of  WTWA, 
was  executive  vice  president  of  the 
Blue  network  both  before  and  after 
it  was  sold  by  NBC] 

Princeton  Fumbled 

EDITOR: 

...  In  your  July  28  issue  you 
kindly  referred  to  the  picture  we 
just  completed  for  the  American 
Telephone  &  Telegraph  Co.  and  un- 
fortunately our  release  was  in 
error.  The  film,  featuring  Dr. 
Strieby,  is  not  on  television  but 
rather  on  the  subjects  of  coaxial 
cable  and  micro  -  wave  installa- 
tions. .  .  . 

Jack  S.  Barlass 

Executive  Vice  Presideyit 

Princeton  Film  Center 

New  York 

Line  of  March 

EDITOR: 

.  .  .  Broadcasting  •  Telecast- 
ing continues  to  lead  the  ever- 
growing parade  of  trade  publica- 
tions in  the  radio  and  television 
fields.  It's  the  one  I  read  most 
carefully.  .  .  . 

Gerald  L.  Seaman 

Radio-TV  Director 

Bert  S.  Gittins  Adv. 

Milwaukee 

Hart's  Desire 

EDITOR: 

Radio  and  TV  did  a  great  job 
with  the  recent  convention  cover- 
age, but  their  press  departments 
fell  flat  on  their  antennas  with 
their  service  to  radio-TV  editors,  j 
literally  starved  for  news. 

It  may  come  as  a  shock  to  those  ] 
press  departments  that  we  have  I 
dailies,  not  weeklies,  west  of  the  ] 
Hudson. 

Had   they   realized   that,   we're  I 

(Continued  on  page  5k) 
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OIL  SCIENTIST,  using  laboratory  model,  shows  how  water  flooding  revives  where  it  is  separated  from  water.  This  technique,  now  used  in  800  water 
oil  fields  which  have  lost  natural  "push."  By  pumping  water  into  oil-bearing  flooding  projects  in  the  U.  S.,  is  producing  millions  of  barrels  of  oil  which 
sands,  trapped  oil  is  forced  toward  outlet  wells  which  bring  it  to  the  surface,      once  seemed  beyond  reach. 


Water  Flooding  Puts  New  Life  in  Old  Oil  Wells 

Remarkable  Recovery  Method  Helps  Boost  U.  S.  Oil  Supplies  To  Record  High 


An  ingenious  method  of  oil  recovery,  in  which  actual 
water  transfusions  are  used  to  put  new  life  into  worn-out 
wells,  will  add  extra  millions  of  barrels  to  the  nation's  record 
oil  supplies  this  year. 

By  pumping  water  deep  underground  into  oil-bearing  for- 
mations which  have  lost  their  natural  pressure,  oilmen  now 
coax  more  oil  out  of  the  ground  than  nature  alone  would 
yield.  This  "water  flooding"  method  is  typical  of  the  many 
special  conservation  devices  developed  by  oil  scientists  of 
scores  of  companies  in  their  efforts  to  squeeze  every  last  bar- 
rel of  oil  from  existing  fields. 


In  their  vigorous  struggle  to  outproduce  their  rivals  U.S. 
oil  companies  use  the  latest  scientific  developments  to  set 
new  production  records  year  after  year.  Equally  important, 
they  have  constantly  improved  the  oil  products  America  uses. 
For  instance,  2  gallons  of  the  high  quality  gasoline  you  buy 
today  do  the  work  that  3  gallons  did  in  1925.  Yet  today's  gaso- 
line is  priced  about  the  same  as  25  years  ago  — only  taxes  are 
higher. 

In  peace  or  war,  you  benefit  from  the  competition  among 
America's  privately-managed  oil  companies  with  the  finest 
oil  products  at  the  world's  lowest  prices. 


Oil  Industry  Information  Committee,  American  PETROLEUM  INSTITUTE,  50  West  50th  Street,  New  York  20,  N.  Y. 


(Left) 

BENTON,  ILL.  isscene  of  typical 
water  flooding  success.  Two  years 
ago  oil  production  here  had  slowed 
to  a  trickle.Today,  thanks  to  water 
flooding,  "grasshopper"  pumps 
like  this  are  approaching  an  8,000 
barrel-a-day  production  rate  — 
over  10  times  the  rate  before  water 
flooding  was  started. 

(Right) 

MILLIONTH  BARREL  of  oil  re- 
covered by  Benton  water  flooding 
is  celebrated  by  field  crew.  In  proj- 
ects like  this,  U.  S.  oil  companies 
are  constantly  finding  new  ways 
to  bring  you  high  quality  oil  prod- 
ucts at  world's  lowest  prices. 
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Like  mustard  goes  with  hot  dogs 


More-listeners-per-dollar  and  W-I-T-H  go  together  just  like  mustard  goes  with  hot 
dogs!  It's  a  natural  combination! 

Baltimore  retailers  know  all  about  this.  That's  why  W-I-T-H  carries  the 
advertising  of  twice  as  many  of  them  as  any  station  in  town! 

These  more-listeners-per-dollar  that  W-I-T-H  delivers  mean  low  cost  results! 
That's  what  you  want  from  radio,  isn't  it? 

« 

Let  W-I-T-H  produce  for  you  too — at  low,  LOW  cost!  Your  Forjos 
man  will  give  you  the  whole  story. 


TOM  TINSLEY,  PRESIDENT        •       REPRESENTED  BY  FORJOE  AND  COMPANY 
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FALL  SLUMP  CONFRONTS  CBS  RATE  M 


Will  Rotes  Be  Cut? 
Decision  in  Chicago 

TOMORROW  (Tuesday)  will  be 
the  day  of  decision  for  the  CBS 
Radio  network  affiliates,  whose  de- 
liberations will  be  spurred  and 
perhaps  influenced  by  an  18%  lag 
in  fall  business  signed  by  the  net- 
work now  in  comparison  with  that 
on  the  books  at  this  time  last  year. 

Meeting  at  Chicago's  Conrad 
Hilton  Hotel,  top  executives  of  the 
CBS  Radio  outlets  will  receive  a 
report  from  the  committee  they 
appointed  early  last  month  to  meet 
with  CBS  officials  in  an  attempt  to 
find  a  satisfactory  solution  to  the 
perplexing  problem  of  radio  net- 
work rates  [B*T,  July  7]. 

Guiding  principle  of  that  com- 
mittee was  the  resolution,  unani- 
mously adopted  by  the  143  affiliate 
station  executives  attending  the 
July  meeting,  urging  CBS  not  only 
to  "abandon  and  reject"  any  plans 
for  further  reductions  in  its  radio 
network  rates,  but  to  rescind  the 
rate  cuts  made  a  year  ago,  restor- 
ing evening  rates  to  their  former 
level  and,  in  addition,  increase  day- 
time rates  by  not  less  than  20%. 

Storer  Report 

It  is  anticipated  the  committee 
chairman,  George  Storer,  Storer 
Broadcasting  Co.,  will  report  the 
weekly  meetings  of  his  group  with 
the  CBS  management  have  failed 
to  convince  the  network  officials  of 
the  soundness  of  the  stations'  posi- 
tion or  alter  their  decision  that  the 
only  way  to  attract  more  adver- 
tisers to  CBS  Radio  is  by  offering 
better  bargains.  Mr.  Storer,  fur- 
thermore, is  expected  to  tell  the 
CBS  affiliates  that  the  network 
intends  to  pass  along  to  them  a 
share  of  the  cost  involved  in  con- 
tinuing network  service  with  a  re- 
duced scale  of  revenue. 

The  committee's  labors  have  not 
been  entirely  in  vain,  however.  In 
place  of  an  overall  slash  of  net- 
work rates  by  50%  or  more  which 
reportedly  had  been  contemplated, 
the  CBS  management  is  now  un- 
derstood to  be  thinking  in  terms 
of  a  25%  decrease,  and  for  night- 
time only,  with  the  change  directly 
attributable  to  the  determined 
stand  of  the  affiliates. 

Another  accomplishment  of  the 
committee's  efforts  is  said  to  be 
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Fall  business  signed  so  far  by  the  four  radio  net- 
works is  16.4  percent  below  the  volume  that  had 
been  sold  at  this  time  last  year,  and  some  sponsors 
are  holding  up  their  plans  to  see  whether  rates  are 
coming  down.  These  facts  certainly  won't  be  ig- 
nored when  CBS  Radio  affiliates  meet  tomorrow  to 
discuss  the  network's  rate  adjustment  plans. 


the  willingness  of  CBS  to  explore 
the  feasibility  of  making  the  re- 
duction in  terms  of  increased  dis- 
counts, rather  than  as  another  di- 
rect cut  in  card  rates.  Still  to  be 
worked  out  in  complete  detail,  this 
discount  plan  would  involve  a  num- 
ber of  factors  such  as  dollar  vol- 
ume, frequency  of  broadcast,  and 
number  of  stations  used. 

CBS  also  is  said  to  be  giving  seri- 
ous attention  to  the  petition  of 
the  affiliates  for  a  boost  in  day- 
time rates.  With  its  daytime  hours 
— 10  a.m.  to  4:15  p.m. — entirely 
sold  out  [B«T,  July  28],  the  situa- 
tion here  is  quite  different  than 
that  which  obtains  in  the  evening 
hours  when  TV  competition  is 
strongest.  Although  CBS  has  made 
no  definite  commitment  on  this 
point  it  is  believed  if  the  affiliates 
will  agree  to  accept  the  network's 
decision  to  reduce  nighttime  costs 
to  its  advertisers,  the  network  will 
go  along  with  the  stations  in  the 
matter  of  a  daytime  increase. 

The  CBS  Radio  affiliates,  then, 
are  confronted  with  the  adamant 
position  of  the  network  that  a  re- 
duction in  nighttime  charges,  to 
be  borne  equally  by  the  network 
and  the  affiliate  stations,  is  es- 
sential to  continuing  the  present 
quality  of  network  service.  If  they 
agree  to  that,  they  are  promised 
the  reduction  will  be  effected  in 
a  way  that  will  not  reduce  base 
rates  and  so  will  not  subject  them 
to  pressure  for  similar  reductions 


in  their  spot  and  local  rates.  Also, 
they  are  given  hope  of  an  increase 
in  network  daytime  charges  which 
might  enable  them  to  raise  their 
daytime  spot  and  local  rates  ac- 
cordingly. 

When  they  met  in  July,  the  af- 
filiates minced  no  words  in  de- 
nouncing rate  cutting  as  a  means 
of  stimulating  sales.  Their  resolu- 
tion and  the  arguments  of  their 
committee  since  that  time  have 
failed  to  change  the  network's  de- 
termination that  rates  must  be  re- 
duced. They  must  now  either  accept 
the  CBS  stand,  tempted  by  the 
considerable  concessions  their  com- 
mittee has  been  able  to  secure,  or 
— barring  the  unlikely  miracle  of  a 
new  plan,  as  yet  unborn,  that  would 
win  approval  of  both  sides — give 
up  their  CBS  affiliations  and  go  it 
alone  as  independents. 

That  the  station  managers  ap- 
preciate the  seriousness  of  the  de- 
cision with  which  they  are  faced 
is  attested  to  by  the  fact  that  as 
of  Wednesday  evening,  nearly  a 
week  in  advance  of  the  Chicago 
meeting,  120  of  the  165  CBS  Radio 
affiliates  who  receive  payment  from 
the  network  for  carrying  its  com- 
mercial programs  had  notified  the 
committee  of  their  intention  to  be 
represented.  With  the  bonus  sta- 
tions, who  also  were  invited,  CBS 
has  some  200  radio  affiliates. 

CBS,  on  its  part,  is  understood 
(Continued  on  page  24) 


Want  to  know  who's  applied  for  TV  and  where, 
what's  the  present  state  of  grants  and  applications, 
when  the  FCC  intends  to  process  applications  in  your 
town?  Complete  status  report  on  processing  and 
priorities  begins  on  page  57. 


Advance  Sales  Lag; 
Off  16%  from  1951 

CERTAINLY,  the  decision  as  to 
CBS  Radio  rates  must  be  made 
shortly,  if  it  is  to  have  any  effect  on 
the  network's  fall  business.  A  check 
of  major  advertisers  in  New  York 
last  week  showed  at  least  seven 
companies  who  are  contemplating 
the  use  of  network  radio  and  TV 
during  the  coming  fall-winter 
months  but  who  have  not  arrived  at 
definite  decisions.  It  is  a  logical 
presumption  that  a  desire  on  the 
part  of  these  advertisers  to  learn 
what  kind  of  a  deal  CBS  will  of- 
fer— and  how  the  other  networks 
will  meet  the  CBS  proposals — is 
at  least  a  partial  explanation  for 
their  delay  in  placing  definite 
orders. 

Orders  Needed 

And  orders  are  what  the  radio 
networks  need.  As  of  last  week  the 
four  national  networks  reported 
a  total  of  157  hours  and  25  minutes 
of  business  on  their  books  for  fall, 
a  drop  of  16.4%  from  the  188  hours 
and  12  minutes  of  fall  business  re- 
ported in  August  1951.  CBS,  with 
59  hours  and  35  minutes  reported 
sold  this  year  in  comparison  to  72 
hours  and  40  minutes  sold  at  this 
time  last  year,  shows  a  drop  of 
18.0%.  NBC,  with  47  hours  this 
year  against  59  hours  a  year  ago, 
is  down  20.7%.  ABC  is  off  37.4% 
in  advance  fall  sales,  reporting  29 
hours  and  five  minutes  this  August 
against  46  hours  and  25  minutes 
booked  last  year  at  this  time. 
Mutual,  -with  21  hours  and  45  min- 
utes of  fall  business  signed  up  to 
date,  is  8.0%  ahead  of  the  20  hours 
and  seven  minutes  sold  at  this  time 
a  year  ago. 

Among  the  companies  which  have 
delayed  decisions  on  their  network 
plans  for  fall  is  Manhattan  Soap 
Co.  which,  through  Scheideler,  Beck 
&  Werner,  New  York,  is  contem- 
plating both  radio  and  television 
and  most  likely  will  underwrite  a 
network  show  shortly. 

Gulf  Oil  Co.,  which  currently 
sponsors  Counter  Spy  on  NBC 
radio  and  We,  the  People  on  NBC- 
TV,  is  reconsidering  both  programs 
but  will  remain  in  network  radio 
and  TV.  The  programs,  however, 
(Continued  on  page  2 A) 
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Advance  Sales  Lag  for  Networks 
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may  not  be  the  same.  Although 
there,  again,  the  decision  is  still 
up  in  the  air,  it  is  known  that  Gulf 
will  not  renew  its  association  with 
Life  magazine  on  the  We,  the  Peo- 
ple program  after  the  present  cycle 
runs  out.  Young  &  Rubicam,  New 
York,  is  the  agency. 

Vick  Chemical  Co.,  through 
Morse  International,  New  York, 
currently  is  looking  for  a  commen- 
tator to  place  in  a  five-minute  news 
program  on  Mutual,  scheduled  to 
start  late  in  September,  Sundays, 
4:55-5  p.m.  This  marks  the  first 
time  Vick  has  bought  a  national 
network  show  in  about  four  years. 
The  firm  will  continue,  however, 
with  its  tremendous  spot  radio 
coverage. 

Bristol-Myers,  New  York, 
through  Young  &  Rubicam,  that 
city,  currently  is  contemplating  its 
radio  and  TV  plans.  Under  con- 
sideration is  one  plan  which  will 
start  in  September:  Sponsorship  of 
regional  shows,  following  the  pat- 
tern set  earlier  this  year  by  Bor- 
den Co.  The  network  show  would 
be  in  addition  to  the  regional  plan 
and  will  be  decided  upon  by  Aug.  25. 

General  Foods,  for  its  Birdseye 
and  Jell-O,  also  is  considering  a 
radio  network  show,  possibly  day- 
time with  a  top  comedian,  but 
nothing  definite  yet  has  been  form- 
ulated. 

Lever  Brothers  Co.  and  Libby, 
McNeill  &  Libby  are  two  other  ma- 
jor advertisers  known  to  be  con- 
templating radio  network  shows. 

Wildroot  Co.,  Buffalo,  extending 
its  campaign  through  the  week,  has 
signed  for  a  five-minute  news  pro- 
gram across  the  board  on  Mutual 
(Mon.  through  Fri.,  7:55-8  p.m.), 
and  additonally  is  picking  up  half 
sponsorship  of  Mutual's  20  Ques- 
tions (Sat.,  8-8:30  p.m.)  in  lieu  of 
its  current  half  sponsorship  of  The 
Shadow,  also  on  MBS  (Sun.,  5-5:30 


p.m.).  Wildroot  agency  is  BBDO, 
New  York. 

While  the  total  of  network  hours 
booked  to  date  by  CBS  is  below  the 
total  at  this  date  a  year  ago,  this 
does  not  mean  necessarily  a  diminu- 
tion in  dollar  volume,  which  de- 
pends on  the  number  of  stations 
used  by  the  advertiser  as  well  as 
the  amount  of  network  time.  Such 
data  are  not  yet  available  for  fall 
but  the  Publishers  Information  Bu- 
reau reports  for  the  first  six  months 
of  this  year  [B«T,  July  28  and 
story,  page  28,  this  issue]  show  the 
CBS  Radio  network  gross  time  sales 
to  have  fallen  24.4%  below  the  level 
for  the  same  period  of  1951.  For  the 
same  period  NBC's  radio  network 
showed  a  decline  of  19.4%  in  gross 
billings.  These  are  comparable 
figures  and  directly  reflect  results 
of  the  10%  cuts  in  gross  rates 
effected  by  both  CBS  and  NBC  in 
July  1951. 

Not  comparable  are  the  11.6% 
increase  in  ABC's  gross  time  sales 
and  the  15.8%  increase  for  MBS 
for  the  first  half  of  this  year  com- 
pared with  the  first  half  of  last. 
These  networks  did  not  change 
their  base  rates  but  effected  their 
price  reductions  to  advertisers 
through  added  discounts,  the  tech- 
nique proposed  for  adoption  by 
CBS  this  year. 


Merge  Sales  Forces 

TWO  major  companies  with  non- 
competitive products,  Daggett  & 
Ramsdell,  Newark  (cosmetics),  and 
Zonite  Products  Corp.  (feminine 
hygiene  and  toothpaste  products), 
have  merged  their  sales  forces. 
The  combined  sales  force  will  sell 
products  of  both  companies.  Erwin, 
Wasey,  New  York,  is  agency  for 
both  accounts.  Daggett  &  Rams- 
dell is  a  spot  radio  advertiser. 


AUTHOR  meets  news  service  execu- 
tive and  broadcaster  in  displaying  a 
copy  of  his  latest  book.  Faith  Is  a 
Weapon.  Author  is  Tom  Morgan  (c), 
foreign  affairs  expert  and  special 
events  chief  for  WOV  New  York,  who 
presents  book  to  his  former  colleague, 
Seymour  Berkson  (I),  general  man- 
ager of  International  News  Service. 
Ralph  N.  Weil,  WOV  executive  vice 
president,  is  the  broadcaster.  Messrs. 
Morgan  and  Berkson  had  covered 
Europe  as  newsmen  15  years  ago. 
Mr.  Morgan  gathered  material  for 
book  while  abroad  on  year-long  as- 
signment with  WOV  offices  in  Italy. 


Will  Rates  Be  Cut? 

( Continued  from  page  23) 

to  have  told  the  committee  that 
while  it  has  no  intention  of  sum- 
marily dropping  affiliates  who  re- 
fuse to  accept  whatever  rate  ad- 
justments it  may  make,  neither 
will  it  hold  such  adjustments  in 
abeyance  in  an  effort  to  secure 
100%  compliance  from  its  radio 
affiliates. 

Based  on  its  experience  with  the 
recent  change  in  the  CBS  Radio 
affiliation  contract  which  gave  the 
network  the  right  to  change  the 
stations'  network  rates  at  will  and 
without  previous  consultation  with 
the  individual  stations,  CBS  is 
hopeful  the  great  majority  of  its 
affiliates  will  agree  to  bow  to  its 


judgment  on  rates.  That  contract 
revision,  said  to  be  necessary  to 
enable  CBS  to  "meet  competition" 
in  the  event  of  a  sudden  rate  cut 
by  another  network,  was  accepted 
by  all  but  a  very  few  of  the  net- 
works, major  affiliates.  Holdouts 
were  reported  by  CBS  Radio  offi- 
cials as  including  WJR  Detroit, 
WGAR  Cleveland,  WHAS  Louisville 
and  KIRO  Seattle. 

All  four  of  those  stations  are 
represented  on  the  affiliates  com- 
mittee which  has  been  negotiating 
with  the  CBS  management.  They 
are:  John  F.  Patt,  WGAR  and' 
WJR;  Victor  A.  Sholis,  WHAS,  and 
Saul  Haas,  KIRO.  Other  commit- 
tee members  are:  Chairman  Storer, 
William  B.  Quarton,  WMT  Cedar 
Rapids;  John  E.  Fetzer,  WKZO 
Kalamazoo;  Hulbert  Taft  WKRC 
Cincinnati;  Kenyon  Brown,  KWFT 
Wichita  Falls,  Tex.;  Ray  Herndon, 
KTRH  Houston,  and  I.  R.  Louns- 
berry,  WGR  Buffalo,  who  also  is 
chairman  of  the  Columbia  Affiliates 
Advisory  Board. 

Tomorrow's  affiliate  meeting  will 
begin  at  10  a.m.  with  a  closed  ses- 
sion at  which  the  Storer  committee 
will  deliver  its  report.  CBS  Presi- 
dent Frank  Stanton,  together  with 
Adrian  Murphy,  president  of  the 
CBS  Radio  Network;  Herbert  V. 
Akerberg,  CBS  Radio  station  rela- 
tions vice  president,  and  Richard 
Salant,  CBS  vice  president  and 
general  executive,  who  have  repre- 
sented the  network  in  negotiations 
with  the  affiliates'  committee,  all 
will  be  in  Chicago  for  consultation 
with  the  station  group  if  called 
upon. 


Taylor  to  Motorola 

EDWARD  R.  TAYLOR  has  been 
elected  a  vice  president  of  Motorola 
Inc.,  Chicago,  with  charge  of  sales 
and  merchandising  programs.  He 
recently  resigned  as  vice  president 
in  charge  of  markets  for  Hotpoint 
Inc.,  same  city. 


Where  Do  We  Go  From  Here?  ....       An  Editorial] 


IN  CHICAGO  tomorrow  (Tuesday)  a  momen- 
tous decision  will  be  made.  Will  the  CBS  Radio 
affiliates  (or  a  substantial  majority  of  them) 
accede  to  a  CBS  Radio  proposal  which  will  have 
the  practical  result  of  reducing  still  further 
the  cost  of  network  time  to  the  advertiser, 
thus  drastically  reducing  the  affiliates'  "take" 
from  the  network? 

The  lines  appear  to  be  clearly  drawn  after 
four  weeks  of  negotiations  by  a  10-man  affiliates 
committee  with  CBS  officials.  The  committee 
isn't  unanimous.  Nonetheless,  a  report  will  be 
made  and  the  resultant  action,  according  to 
the  committee's  own  statement  "will  influence 
greatly  your  (the  affiliates)  further  radio  oper- 
ations." 

That  is  understatement.  From  what  we  are 
able  to  glean  the  result  will  seriously  influence 
the  status  of  all  affiliates  of  all  networks.  It 
will  influence  the  status  of  the  independents 
too.  It  will  change  the  overall  economic 
structure  of  the  medium.  It  will  mean  cut- 
backs in  station  personnel  and  programming. 

For  months  we've  said  that  the  orthodox 


method  of  network  operation  is  past..  Both 
sides  agree  that  changes  are  necessary.  The 
affiliates,  however  they  may  vote  under  dead- 
line pressure,  generally  feel  that  the  networks 
haven't  really  sold  network  radio.  They  want 
to  retain  the  status  quo  on  nighttime  rates, 
and  increase  daytime  rates.  The  networks  say 
this  is  sheer  folly — and  economic  suicide. 

It  is  clear  that  all  of  the  CBS  affiliates  are 
not  showing  their  hands  now.  There  is  being 
talked  up  the  creation  of  a  "quality  network" 
of  stations,  to  sell  time  cooperatively.  This 
group — said  to  number  more  than  50 — is  ex- 
ploring the  prospect  that  if  CBS  invokes  a  cut, 
whether  by  the  discount  method  or  on  the  rate 
card,  NBC  will  follow  suit.  NBC  officials  have 
candidly  stated  they  are  awaiting  CBS's  move, 
having  withheld  their  ,  own  revised  rate  struc- 
ture last  year.  Would  there  be  NBC  recruits 
in  basic  markets  for  such  a  "quality  net- 
work" venture? 

Such  cooperative  network  plans  have  been 
proposed — but  never  adopted — some  time  in  the 


course  of  every  major  network-affiliate  crisis 
in  the  past  dozen  years. 

The  proponents  of  the  independent  network 
project  understandably  are  loath  to  get  out  in 
front.  They  contend,  however,  that  there's 
plenty  of  statistical  support  for  their  plan.  They 
point  out  that  while  network  business  hasn't 
been  sold — even  at  the  10-15%  discount  invoked 
last  year — national  spot  and  local  business  is 
substantially  up.  They  cite  the  network  transi- 
tion as  to  their  owned-and-operated  stations, 
which  are  stressing  national  spot  and  local,  and 
are  trending  more  and  more  toward  the  in- 
dependent-station programming  format. 

What  these  station  owners  will  do,  of  course, 
depends  upon  the  outcome  of  the  sessions  in 
Chicago  tomorrow.  Plans  reportedly  are  made 
for  a  meeting  call — if  the  Chicago  events  in- 
dicate that  course — not  necessarily  confined 
to  affiliates  of  CBS. 

Thus,  more  than  one  decision  is  destined  to  be 
reached  in  Chicago  tomorrow.  It's  the  first 
one  that  really  counts. 
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RADIO  SALES         Effectiveness  Measured  by  NBC 


IN  WHAT  was  termed  "the  first 
attempt  to  measure  radio's  sales 
effectiveness  in  12  years,"  NBC 
last  Thursday  released  results  of  a 
survey  showing  that  people  who 
listened  to  commercial  programs 
bought  from  11  to  111%  more  of 
the  advertised  products  than  did 
non-listeners. 

The  findings  were  cited  as  evi- 
dence that  radio  not  only  sells 
goods  but  does  so  just  as  effectively 
as  in  pre-television  days,  and  at 
the  lowest  cost  of  any  advertising 
medium.  In  some  cases  radio's 
effectiveness  was  shown  to  be 
greater  in  TV  homes  than  in  those 
without  TV. 

The  study  was  conducted  in 
Davenport,  Iowa  (a  TV  market) 
and  Fort  -Wayne,  Ind.  (non-TV 
market)  and  the  total  area  covered 
was  described  as  "remarkably 
similar"  in  TV  penetration — 45% — 
to  that  forecast  for  the  entire 
nation  by  next  Jan.  1. 

Out  of  the  field  work,  which  in- 
volved the  asking  of  a  total  of 
1,234,000  questions  in  personal  in- 
terviews in  more  than  11,000  homes 
in  the  two  cities,  came  findings 
which  NBC  called  radio's  "E.S.P." 
defined  as  the  ratio  of  (1)  Pur- 
chases of  radio-advertised  products 
by  listeners  to  the  program,  to  (2) 
Purchases  of  these  products  by 
non-listeners. 

Groups  Carefully  Matched 

In  the  case  of  each  program 
studied,  NBC  researchers  said, 
listeners  and  non-listeners  were 
divided  into  two  groups  which  were 
matched  carefully  so  as  to  be  as 
nearly  equal  as  possible  in  size  of 
group  and  in  age,  sex,  income,  edu- 
cation, size  of  family,  magazine 
and  newspaper  readership  habits 
and   TV  ownership. 

The  "E.S.P.'s"  of  six  NBC  pro- 
grams were  reported  as  shown  in 
the  "Relative  Difference"  column  of 
the  table  below,  the  "Relative 
Difference"  representing  the  per- 
centage by  which  listeners,  product- 
purchases  exceeded  those  of  non- 
listeners. 

Per  Cent  Buying  Sponsored  Brand 
Matched 


Non- 

Relative 

Listen- 

Listen- 

Differ- 

ers 

ers 

ence 

Dr.  Lyons,  on  STELLA 
DALLAS   

4.1 

2.5 

+  64% 

Dial  Soap,  on  DIAL 
DAVE  GARROWAY  . 

.  19.3 

12.0 

+  61% 

Schlitz  Beer  on  HALLS 
OF  IVY   

6.3 

5.1 

+  24% 

Turns,  on  HOLLYWOOD 
THEATRE   

11.8 

5.6 

+  111% 

Alka-Seltzer,  on  NEWS 
OF  THE  WORLD 

.  21.5 

17.9 

+  20% 

Pel  Milk,  on  MARY 
LEE  TAYLOR   

,  21.7 

16.7 

+  30% 

NBC  officials  said  they  did  not 
plan  to  report  overall  averages  for 
all  the  programs  studied,  or  to 
list  "vast  numbers  of  examples." 
Those  shown,  they  said,  "represent 
neither  the  best  nor  the  worst  of 
those  studied,  but  depict,  as  nearly 
as  we  can  measure,  the  kind  of 
results  advertisers  can  obtain  with 


these  typical  radio  advertising  ve- 
hicles." 

They  noted  that  the  examples 
represent  "several  of  the  most 
typical  ways  of  using  network  ra- 
dio"— daytime  serial,  news,  day- 
time variety,  evening  comedy, 
and  drama — and  also  show  "the 
sort  of  results  obtainable  by  ad- 
vertisers in  some  of  the  most 
important  categories." 

NBC  authorities  cited  tests  in 
connection  with  the  Mary  Lee 
Taylor  Show  as  showing  the  differ- 
ence between  sales  of  the  sponsored 
brand  (Pet  Milk)  and  sales  of  a 
competing  brand  ( Carnation, 
which,  though  nationally  adver- 
tised, was  not  using  network  radio 
in  the  markets  being  studied).  Re- 
sults were  described  as  follows: 

"Among  non-listeners  to  this 
program  (Mary  Lee  Taylor)  sales 
of  Pet  and  Carnation  were  approxi- 
mately the  same — 16.7%  vs  17%. 
People  unexposed  to  the  Pet  pro- 
gram are  nearly  equal  in  their 


buying  of  the  two  brands. 

"However,  21.7%  of  the  listen- 
ers bought  Pet,  for  a  relative  dif- 
ference of  plus  30%;  while  only 
13.1%  of  these  same  listeners 
bought  Carnation,  for  a  relative 
difference  of  minus  23%.  Pet  went 
up.  Carnation  went  down.  Among 
non-listeners  Pet  was  2%  behind 
Carnation.  Among  listeners,  Pet  is 
66%  ahead." 

The  study  not  only  revealed  that 
the  number  of  purchasers  is  great- 
er among  listeners  than  non-listen- 
ers, but  also  that,  in  some  cases, 
radio  program's  "E.  S.  P."  was 
higher  in  TV  homes  than  in  non- 
TV  home — "further  proof  of  the 
elder  broadcast  medium's  strength 
in  today's  competitive  market." 

In  the  case  of  the  Turns  pro- 
gram, for  example,  it  was  said  that 
the  "E.  S.  P."  among  TV-owning 
families  reached  123%,  compared 
to  the  111%  figure  for  both  radio 
and  TV  homes.  In  the  case  of 
Firestone    Tire    &    Rubber  Co.'s 


DEPT.  STORE  ADS 


Radio  Share  Could 
Be  More — Cuff 


RADIO'S  share  of  advertising  from  department  stores  conceivably 
could  be  raised  from  the  present  figure  of  3%  to  approximately  20% 
by  an  entirely  different  sales  approach,  Samuel  H.  Cuff,  radio  and  TV 
consultant  to  the  Allied  Stores  Corp.,  told  more  than  100  broadcasters 
attending   last   Tuesday's  session  *  


of  a  Broadcast  Music  Inc.  summer 
seminar  in  Denver.  The  seminar 
ran  from  Monday  to  Saturday. 

Outlining  in  detail  the  experi- 
ences of  Allied's  "laboratory" 
store  in  Pottsville,  Pa.,  where  a 
20%  expenditure  in  radio  has 
proved  successful  [B*T,  June  30, 
May  5],  Mr.  Cuff  cautioned  his 
listeners  against  the  "sniping-at- 
newspapers"  sales  approach.  He 
said  department  stores  must  still 
use  newspapers  as  their  main 
medium.  But,  he  added,  emphasis 
can  be  placed  on  the  use  of  radio 
as  a  supplemental  medium  "to 
reach  people  where  newspaper 
readership  is  weakest  ...  to  reach 
people  with  greater  emphasis,  as 
the  Pottsville  tests  are  showing." 

The  Pottsville  experiment,  Mr. 
Cuff  asserted,  proved  "so  success- 
ful, economical  and  practical"  that 
local  stations  throughout  the  coun- 
try will  soon  realize  an  increased 
percentage  in  department  store 
revenue  "if  stores  in  their  mar- 
kets follow  the  lead  of  the  Potts- 
ville laboratory." 

"The  unusual  feature  of  the 
Pottsville  plan,"  Mr.  Cuff  ex- 
plained, "is  that  it  does  not  em- 
ploy commercials  in  specific  pro- 
gram segments,  but  prefers  to 
accept  the  station's  normal  pro- 
gram log  and  leaves  the  respon- 
sibility of  building  and  holding 
the  audience  to  the  station." 

Expansion  of  the  plan  to  other 
sections  of  the  country  has  met 
with  the  approval  of  Allied  execu- 
tives and  their  affiliate  stores,  Mr. 


Cuff  said.  Carl  Haverlin,  presi- 
dent of  BMI,  read  excerpts  from  a 
letter  by  Russel  A.  Brown,  vice 
president  in  charge  of  sales  for 
the  company,  reporting  that  the 
company  is  "strongly  urging  our 
stores  to  seriously  contemplate 
and  put  into  effect  a  wider  and 
more  intensive  use  of  radio  as  an 
advertising  medium." 

Seminar  First  in  U.S. 

The  seminar  was  arranged  by 
BMI  through  the  cooperation  of 
the  Colorado  Broadcasters  Assn. 
and  attracted  broadcasters  from 
32  states  and  Canada.  It  was  said 
to  be  the  first  of  its  kind  ever 
held  in  the  U.  S. 

In  a  talk  on  Monday,  J.  Leonard 
Reinsch,  television  consultant  to 
the  Democratic  National  Commit- 
tee and  managing  director  of  WSB 
and  WSB-TV  Atlanta  and  other 
Cox  stations,  declared  that  radio 
is  "a  lot  healthier  than  we  think." 
He  cited  as  evidence  a  recent  sur- 
vey comparing  1941  and  1951  "tune 
in"  and  total  audience  for  several 
programs  on  WSB  Atlanta. 

"Our  total  circulation  for  those 
programs  is  higher  today  than  in 
1941,"  Mr.  Reinsch  asserted,  "de- 
spite the  additional  competition  of 
six  more  radio  stations  and  three 
television  stations." 

The  BMI  seminar  "faculty"  was 
drawn  from  nine  states  and  in- 
cluded, besides  Mr.  Reinsch  and 
Mr.  Cuff,  the  following  speakers: 

Murray  Arnold,  WIP  Philadelphia; 
Sheldon  Peterson,  KLZ  Denver;  Wayne 
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NATIONAL  NIELSEN-RATINGS 
TOP  RADIO  PROGRAMS 
(Total  U.S.  Area,  Including  Small-Town,  Farm 
and  Urban  Homes — and  including  Telephone 
and  Non-Telephone  Homes) 
EXTRA-WEEK 
June  29- July  5,  1952 
EVENING,  ONCE-A-WEEK 

Current 
Rating 

Current  Homes 
Rank  Program  % 

1  You  Bet  Your  Life  (NBC)  5.5 

2  Arthur  Godfrey's  Talent  Scouts 

(CBS)  5.4 

3  Lineup,  The  (CBS)  5.4 

4  Romance    (CBS)  5.3 

5  Railroad  Hour  (NBC)  5.2 

6  Broadway  Is  My  Beat  (CBS)  5.0 

7  Great  Gildersleeve  (NBC)  5.0 

8  Big  Story  (NBC)  4.7 

9  Dr.  Christian  (CBS)  4.6 
10  Mr.  and  Mrs.  North  (CBS)  4.5 
Homes  reached  during  all  or  any  part  of 

the  program,  except  for  homes  listening  only 
1  to  5  minutes. 

Copyright  1952  by  A.  C.  Nielsen  Co. 


Voice  of  Firestone  radio  program, 
which  was  reported  to  have  an 
"E.S.P."  of  11%  for  all  homes,  it 
also  was  found  that: 

"Gain  in  favorable  attitude  runs 
highest  in  TV  homes  of  the  sample 
where  it  reaches  16%.  (The  match- 
ing group  was  selected  with  great 
care  to  eliminate  any  influence 
from  the  TV  version  of  this  pro- 
gram.) 

"Researchers  also  queried  for 
attitudes  toward  a  closely  compet- 
ing brand.  Although  Firestone's 
lead  over  this  competition  was  only 
5%  among  non-listeners,  it  jumped 
to  16%  among  Voice  of  Firestone 
listeners — a  radio-created  advan- 
tage of  3-to-l." 

The  survey  also  inquired  into  the 
amounts  of  time  which  people 
spend  with  various  media.  The 
average  person,  it  was  found, 
spends  4  hours  21  minutes  a  day 
with  the  four  major  ones,  but  with 
radio  getting  by  far  the  most  at- 
tention even  though  TV  penetra- 
tion was  45%: 

Radio — 124  minutes  daily. 

Television — 83  minutes  daily. 

Newspapers — 38  minutes  daily. 

Magazines — 16  minutes  daily. 

Results  of  the  survey  were 
shown  Thursday  to  radio  and  ad- 
vertising trade  newsmen  at  a  con- 

( Continued  on  page  30) 


Sanders,  KCNA  Tucson,  Ariz.;  Gene 
Ackerley,  KCOW  Alliance,  Neb.; 
George  W.  Allen,  KNXT  Los  Angeles; 
Robert  J.  Burton,  BMI;  Helen  Cud- 
worth,  KFTM  Fort  Morgan,  Col.; 
Robert  Ellis,  KGHF  Pueblo,  Col.; 
James  Russell,  KVOR  Colorado  Springs, 
Col. 

Earl  Glade  Jr.,  KDSH  Boise,  Ida. 
and  president  of  the  Idaho  Broadcasters 
Assn.;  Jane  Sterling,  "Denver  Post"; 
Earle  C.  Ferguson,  KOA  Denver;  Ray 
Perkins,  KFEL  Denver;  Jack  William, 
KOY  Phoenix;  Frank  Bishop  and  Brad 
Roberts,  KFEL-TV  Denver. 

Greeting  the  broadcasters  at  a 
luncheon  on  Monday  were  Daniel 
Feder,  dean  of  academic  adminis- 
tration at  the  U.  of  Denver,  and 
Thomas  Campbell,  acting  mayor 
of  Denver  and  manager  of  parks. 

Arrangements  for  the  activities 
of  wives  and  children  guests  were 
handled  by  Russell  Porter,  direc- 
tor of  the  U.  of  Denver's  radio  de- 
partment; Mr.  Haverlin,  and  Al 
Meyer,  president  of  the  Colorado 
Broadcasters  Assn. 
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PDO  MET  DICrC  Reaches  $2.8  Million 
UDO  IlLl    mOLO        In  First  Half  of '52 

NET  INCOME  of  CBS  Inc.  and  its  domestic  subsidiaries  for  the  first 
half  of  1952  (after  provision  for  federal  income  taxes)  totaled  $2,851,415 
as  compared  to  $2,471,317  for  the  same  period  of  1951,  a  consolidated 
income  statement  showed  last  week. 

Gross  income  for  the  first  26  *  

weeks  of  this  year  was  placed  at  Columbia  I  n  c,  manufacturing 
$80,715,895  after  deduction  of  dis-  properties  acquired  by  CBS  June 
counts,  commissions  and  returns,     15,  1951. 

while  the  comparable  figure  for  the  The  CBS  board  (also  see  story 
first  half  of  last  year  was  $55,129,-  page  53)  meanwhile  last  week  de- 
306.  Net  income  before  federal  clared  a  dividend  of  40  cents  per 
taxes  was  $7,151,415  this  year  share  on  its  Class  A  and  Class  B 
against  $6,346,317  last.  It  was  stock,  payable  Sept.  5  to  stock- 
pointed  out  the  1952  figures  in-  holders  of  record  at  the  close  of 
elude  the  operations  of  Hytron  business  Aug.  22.  The  CBS  state- 
Radio  &  Electronics  Co.  and  CBS-     ment  follows: 

COLUMBIA  BROADCASTING  SYSTEM  INC. 
AND  DOMESTIC  SUBSIDIARIES 
Consolidated  Income  Statement 

Six  Months  Ending 
June  28,  1952  (26  Weeks)    June  30,  1951  (26  Weeks) 

Gross   Income    $105,594,498  $77,836,266 

Less — Discounts,  commissions  and 
returns    24,878,603  22,706,960 

$  80,715,895  $55,129,306 

Deduct: 

Operating  expenses  and  cost 

of  goods  sold    $58,036,906  $36,948,890 

Selling,  general  and  admin- 
istrative expenses    14,386,093  11,044,286 

Provision  for  depreciation  and  amor-  , 

tization  of  leasehold  improvements  1,217,382  875,598 

73,640,381  48,868,774 

$    7,075,514  $  6,260,532 

Miscellaneous  income,  less  miscellaneous 

deductions                                                                                 75,901  85,785 

Income  before  federal  taxes  on  income  $    7,151,415  $  6,346,317 

Provision  for  federal  taxes  on  income: 

Income    tax    $  4,270,000  $  3,845,000 

Excess  profits  tax    30,000  30,000 

4,300,000  3,875,000 

Net   Income  for  Period    $    2,851,415  $  2,471,317 

Earnings  per  Share  (Note  3)    $1.22  $1.44 

Notes: 

1.  The  1952  figures  include  the  operations  of  the  Hytron  group  (Hytron  Radio  &  Electronics 
Co.   and   CBS-Columbia   Inc.)  which  was  acquired  June   15,  1951. 

2.  The  provision  for  federal  taxes  on  income  for  the  first  six  months  of  1951  as  originally 
reported  was  calculated  in  accordance  with  the  1950  Revenue  Act  which  was  in  effect 
at  that  time;  this  provision  has  been  adjusted  in  this  report  to  reflect  the  changes 
resulting  from  the  subsequent  enactment  of  the  1951  Revenue  Act  which  was  applicable 
to  the  full  year  1951. 

3.  The  1952  per  share  earnings  are  calculated  upon  the  2,337,896  shares  outstanding  as 
of  June  28,  1952  and  the  1951  per  share  earnings  upon  the  1,717,352  shares  outstand- 
ing on  June  15,  1951  prior  to  the  issuance  of  620,544  shares  as  of  that  date  for  the 
acquisition  of  the  Hytron  group. 

4.  The  1952  results  are  subject  to  year  end  adjustments  and  to  audit  by  Lybrand,  Ross 
Bros.  &  Montgomery. 

Samuel  R.  Dean, 

August  6,  1952  Treasurer 


SEATTLE  MERGER 

Unites  Northwest  Agencies 

SEATTLE  office  of  Ruthrauff  & 
Ryan  merged  with  Strang  & 
Prosser  Adv.  agency  of  Seattle  on 
Aug.  6,  according  to  a  joint  state- 
ment by  F.  G.  Mullins,  vice  presi- 
dent and  manager  of  R&R's  Seattle 
branch,  and  Joseph  Maguire,  senior 
partner  of  Strang  &  Prosser. 

The  entire  executive  and  crea- 
tive staffs  of  both  organizations 
will  be  retained,  with  R&R's  offices 
in  Northern  Life  Tower  Bldg.,  Seat- 
tle, undergoing  expansion  to  make 
room  for  the  enlarged  staff.  Facil- 
ities will  be  made  available  to 
clients  by  both  the  national  agency 
and  the  newly-merged  local  agency 
which  has  served  the  Pacific  North- 
west for  40  years. 


CBS-Columbia  Budget 

CBS-COLUMBIA  Inc.,  CBS'  tele- 
vision receiver  manufacturing  sub- 
sidiary, will  back  its  1953  line  of 
TV  receivers  with  a  $1  million 
advertising  budget  to  include  radio 
and  TV  spot  campaigns,  accord- 
ing to  Gerald  Light,  director  of 
advertising  and  public  relations 
for  the  firm.  Ted  Bates  &  Co.,  New 
York,  is  the  agency. 


FTC  Cites  847  Ads 

TOTAL  of  847  radio  and  periodical 
advertisements  were  listed  by  the 
Federal  Trade  Commission  during 
June  as  possibly  false  or  mislead- 
ing, with  452  referred  to  the  Bu- 
reau of  Antideceptive  Practices, 
206  to  the  Bureau  of  Industry  Co- 
operation, and  189  to  the  General 
Counsel's  Office. 


AUNT  FANNif- 
Cooking-  hour. 


Drawn  for  Bboadcasting  .  Telecasting  by  Sid  Hix 

"And  now  let's  ask  our  guest  what  dish  would  make  his  mouth  water!" 


AGENCY  REBUFFED 

Ware  Squelches  P.  I.  Bid 

INTERESTED  in  mail  order  busi- 
ness? 

William  E.  Ware,  president  of 
KSTL  St.  Louis,  has  just  turned 
down  a  nursery  account  offered  by 
a  West  Coast  agency.  His  rejec- 
tion was  based  on  an  unpleasant 
experience  with  a  similar  account 
which  was  placed  through  the 
same  agency. 

Here  is  Mr.  Ware's  reply  to  the 
agency : 

"We  have  your  letter  of   

....  before  us,  asking  for  avail- 
abilities for   

A  few  minutes  of  investigation  in 
our  files  reveals  a  similar  letter  of 
June  5,  1951,  requesting  time  for 

  We  furnished  the 

time,  received  similar  4% -minute 
transcriptions  from  your  office, 
ran  the  programs  as  directed,  all 
of  which  resulted  in  two  obnoxious 
situations. 

"First,  the  station  was  never 
paid  for  its  time.  Second,  the  peo- 
ple who  sent  in  their  money  never 
received  the  product.  Those  who 
sent  in  checks  found  them  endorsed 
by  your  company,  cashed,  and  still 
no  merchandise. 

"The  situation  got  so  bad  that 

  had  to  deliver  the 

merchandise  to  hundreds  of  people 
for  which  they  received  no  money. 
Apparently  their  dissatisfaction 
was  conveyed  to  you,  witness  the 
fact  you  are  no  longer  handling 
their  account. 

"We  are  here  to  take  care  of  legit- 
imate business,  and  when  you 
clean  up  your  past  mess  and  are 
prepared  to  pay  in  advance  for 
your  time  and  guarantee  delivery 
of  merchandise,  we  will  at  that 
time  be  glad  to  quote  you  further 
availabilities." 


MORE  LOCAL  RADIO 

Foreseen  by  WBS 

STATIONS  this  fall  will  aim  for 
increased  local  business  to  offset 
losses  from  national  sources  in 
the  opinion  of  World  Broadcasting 
System,  which  last  Wednesday  re- 
ported its  renewal  and  new  sub- 
scriber business  was  not  experi- 
encing a  drop-off  this  summer. 

These  points  were  made  in  a 
report  by  Robert  W.  Friedheim, 
general  manager,  who  noted  that 
the  past  four  months  have  been 
the  best  in  the  company's  history 
with  an  upsurge  in  new  clients 
and  a  large  list  of  renewals. 

Mr.  Friedheim  stressed  that  1% 
of  new  sales  in  recent  months  were 
to  network-affiliated  stations  which 
apparently  plan  to  meet  local  ad 
vertiser  budgets  with  low-cost  li- 
brary-produced shows. 

The  report  noted  that  increasing 
emphasis  on  local  level  sales  this 
fall  was  further  indicated  by  the 
fact  that  41  new  World  subscribers 
are  also  using  another  library 
service,  news  and  other  local  origi 
nation  and  network  co-op  offerings. 


Schlitz  Account 

JOS.  SCHLITZ  Brewing  Co.,  Mil- 
waukee, which  four  months  ago 
had  named  Lennen  &  Mitchell 
(soon  to  be  Lennen  &  Newell), 
N.  Y.,  to  handle  its  radio  and  tele- 
vision advertising,  announced  last 
week  the  agency  also  will  handle 
its  newspaper,  magazine,  trade 
paper  and  outdoor  advertising,  ef- 
fective in  October.  Thus,  the  agen- 
cy will  handle  the  entire  account 
said  to  be  about  $6  million.  Philip 
W.  Lennen,  board  chairman  of  the 
agency,  will  be  the  account  adminis 
trator. 
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Nobody  figured  this  country  judge  had  even 
an  outside  chance  in  the  preferential  primary 
for  governor.  But  he  took  to  the  air  in  an 
amazing  campaign  that  included  one  broad- 
cast lasting  a  solid  24V2  hours.  The  result 
was  .  .  . 

UPSET  IN  ARKANSAS 
WON  BY  'TALKATHON' 


8  p.m.  Wednesday 


Freshly  groomed,  Judge 
Cherry  starts  his  marathon 
performance. 


By  OLIVER  R.  SMITH* 

RADIO'S  POTENCY  as  a  medium 
for  political  campaigning  is  being 
given  a  dramatic  demonstration 
in  the  South.  On  the  strength  of 
the  newly-developed  radio  "Talka- 
thon" a  little-known  country  judge 
staged  a  startling  upset  in  the 
Democratic  preferential  primary 
for  the  governorship  of  Arkansas. 
With  the  same  weapon  he  is  mak- 
ing a  strong  bid  to  defeat  Gov.  Sid 
McMath  in  the  runoff  election  Aug. 
12. 

This  would  presumably  win  him 
the  governor's  chair.  In  Arkansas 
the  Democratic  nomination  is  tan- 
tamount to  election. 

The  Talkathon  is  a  trademarked 
question-and-answer  radio  show  of 
a  type  largely  unexploited  until 
now  by  the  politicians.  It's  a  kind 
of  audience-participation  quiz  show 
in  which  the  people  ask,  instead 
of  answer,  the  questions.  The  can- 
didate for  office  is  supposed  to 
answer  the  questions,  and  if  his 
answers  please  or  impress  enough 
of  the  people  he  presumably  will 
get  the  prize  he  seeks. 

The  only  previous  application 
of  the  political  Talkathon,  in  its 
now  trade-marked  format,  was  in 
Florida's  Democratic  primary  for 
governor  six  months  ago.  There 
it  was  credited  with  carrying  a 
complete  newcomer  through  the 
preferential  primary  and  to  within 
5%  of  the  runoff  ballot  total  polled 
by  the  incumbent.  A  somewhat 
similar  technique,  though  on  a 
smaller  scale,  was  used  by  Gov. 
Thomas  E.  Dewey,  of  New  York,  in 
successfully  seeking  reelection  in 
1950.  Mr.  Dewey's  question  answer- 
ing was  done  on  both  radio  and 
television. 

The  surprise  showing  of  the 
country  judge  in  the  Arkansas 
race  was  a  political  miracle  in 
which  a  novice  with  only  a  shoe- 
string campaign  fund  whipped  a 
combination  of  veteran  politicans. 
The  striking  element  is  his  method. 
He  takes  his  story  to  the  people 


*The  author,  a  Ph.D.,  is  chairman  of 
the  department  of  journalism  and  di- 
rector of  radio  journalism  curriculum 
and  research  at  Brigham  Young  U., 
Provo,  Utah.  This  summer  he  is  serv- 
ing radio  news  internship  of  Council 
on  Radio-Television  Journalism  at 
KLRA  Little  Rock,  Ark. 


by  radio.  And  that's  where  the 
new  Talkathon  comes  in. 

Eight  weeks  ago,  when  he  an- 
nounced his  candidacy  for  nomina- 
tion as  governor,  Francis  Cherry 
was  known  by  few  people  out- 
side of  northeast  Arkansas  where 
he  had  served  two  terms  as  dis- 
trict judge.  Opposing  him  for  the 
nomination  were  four  well-known 
and  experienced  candidates:  the 
incumbent  who  had  been  in  office 
four  years,  the  state's  attorney 
general,  a  former  attorney  general, 
and  a  congressman.  With  that 
kind  of  competition  few  observers 
believed  Judge  Cherry  could  run 
ahead  of  last  place,  and  virtually 
none  believed  he  could  reach  the 
runoff  as  one  of  the  two  highest  in 
the  preferential  balloting  .  on 
July  29. 

Flimsy  Funds 

Against  his  opponents'  well- 
geared  and  well-financed  organiza- 
tions candidate  Cherry  had  little 
more  than  a  toothpick  for  a  lance. 
His  campaign  funds  consisted 
chiefly  of  $8,000  of  his  own  money 
augmented  by  gifts  from  some 
personal  friends.  His  rivals,  by 
contrast,  had  bulging  war-chests 
whose  contents  were  demonstrated 
by  a  large  volume  of  campaign  ad- 
vertising. 

Taking  cognizance  of  these  facts, 
the  state's  largest  newspaper 
termed  the  43-year-old  judge  as 
"naive"  in  politics.  Newsmen  who 
covered  his  activities  would  say 
privately:  "He's  a  sincere  and 
honest  man;  it's  too  bad  he  hasn't 
the  slightest  chance  of  getting 
anywhere." 

These  impressions  were  con- 
firmed by  results  of  an  opinion 
poll  conducted  by  a  usually-accu- 
rate market  research  agency.  It 
showed  that  after  four  weeks  of 
the  campaign  Judge  Cherry  stood 
far  back  in  last  place. 

Then  midway  in  the  campaign 
the  soft-spoken  jurist  unlimbered 
the  new  secret  weapon  of  politics. 
He  and  his  campaign  manager, 
Leffel  Gentry,  signed  agreements 
with  Houck  &  Co.,  Miami  adver- 
tising and  public  relations  agency, 
for  use  of  the  radio  campaign 
formula  it  was  offering  as  Talka- 
thon. As  manager  for  the  Arkansas 
operation  the  firm  sent  Reggie 
( Continued  on  page  UU ) 


The  ordeal  warms  up,  but  his 
tie  is  still  in  press,  his  collar 
crisp. 


Hours  later,  answering  ques- 
tion phoned  by  listener,  he 
has  loosened  tie. 


Strain  is  beginning  to  tell  as 
he  listens  to  question  being 
repeated  by  announcer. 


8:30  p.m.  Thursday 


Judge  Cherry  gnaws  at  piece 
of  chicken  as  2UVi  hour 
"Talkathon"  ends. 
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NETWORK  1IME  SALES     jgn  -j»ne  gross  shows  14.4%  RiSe 


PROCTER  &  Gamble  Co.,  in  the 
first  half  of  1952,  purchased 
$15,446,889  worth  of  time,  at  gross 
rates,  on  the  national  radio  and 
television  networks,  according  to  a 
Broadcasting  •  Telecasting  com- 
pilation of  network  advertising 
data  reported  by  Publishers  In- 
formation Bureau. 

General  Foods  Corp.,  runnerup 
to  P  &  G,  according  to  expenditures 
for  radio  and  TV  network  time 
during  the  January-to-June  1952 
period,  spent  $7,912,806,  at  gross 
rates,  for  broadcast  network  time 
in  that  six-month  span.  Lever 
Bros.  Co.  ranked  third,  with  pur- 
chases of  $6,283,781  worth  of 
broadcast  network  time;  Colgate- 
Palmolive-Peet  Co.  was  fourth, 
with  $5,821,444,  and  R.  J.  Reynolds 
Tobacco  Co.  fifth,  with  $5,462,256. 

Next  five  largest  users  of  the 
radio  and  TV  networks,  in  descend- 
ing order,  for  the  six-month  pe- 
riod, were :  Liggett  &  Myers  To- 
bacco Co.,  $5,193,679;  General 
Mills,  $4,661,929;  American  To- 
bacco Co.,  $4,041,591;  Sterling 
Drug,  $4,007,230;  Miles  Labs,  $3,- 
853,125. 

Radio  top  network  time  buyers 
for  the  six-month  period  were: 
Procter  &  Gamble  Co.,  $8,456,639; 
Sterling  Drug,  $3,650,582;  Lever 
Bros.  Co.,  $3,604,891;  General 
Foods  Corp.,  $3,575,652;  Miles 
Labs,  $3,523,845;  General  Mills, 
$2,942,456;  Liggett  &  Myers  To- 
bacco Co.,  $2,570,749;  American 
Home  Products,  $2,302,165;  Philip 
Morris  Co.,  $2,238,848;  Colgate- 
Palmolive-Peet  Co.,  $2,138,219. 

TV  network  top  time  buyers  in 
the  January-to-June  period  were 
Procter  &  Gamble  Co.  $6,990,250 
General  Foods  Corp.;  $4,337,154 
Colgate-Palmolive-Peet    Co.,  $3,- 
683,225;   R.  J.   Reynolds  Tobacco 
Co.,  $3,676,425;  American  Tobacco 
Co.  $2,766,870;   Lever   Bros.  Co., 
$2,678,890;  Liggett  &  Myers  To- 
bacco Co.,  $2,622,930;  P.  Lorillard 
Co.,    $2,011,327;    General  Motors 
(Continued  on  page  38) 


TABLE  I 

Top  Ten  Radio  Network  Adver- 
tisers for  June  1952 

1.  Procter  &  Gamble  Co  $1,375,029 

2.  lever  Brothers  Co   614,461 

3.  Miles  Labs    568,349 

4.  General  Foods  Corp   539,078 

5.  Sterling  Drug    527,921 

6.  General  Mills    439,619 

7.  Colgate-Palmolive-Peet  Co.  ...  364,289 

8.  Philip  Morris  Co   362,732 

9.  American  Home  Products  ....  335,046 
10.  Liggett  &  Myers  Tobacco  Co.  314,449 


TABLE  IV 

Top  Ten  TV  Network  Advertisers 
for  June  1952 

1.  Procter  &  Gamble  Co   $1,037,980 

2.  General  Foods  Corp   679,179 

3.  Colgate-Palmolive-Peet  Co.    ..  672,313 

4.  American  Tobacco  Co   512,740 

5.  R.  J.  Reynolds  Tobacco  Co.  ...  493,470 

6.  Lever  Brothers  Co   487,375 

7.  Liggett  &  Myers  Tobacco  Co. . .  450,030 

8:  P.  Lorillard  Co   309,516 

9.  Gillette  Co   307,879 

10.  General  Motors  Corp   298,647 


TABLE  II 

Leading    Radio    Network    Advertiser    in    Each    Product    Class    During    June  1952 


Class 

Agriculture  &  Farming 
Apparel,  Footwear  &  Access. 
Automotive,  Auto.  Access. 

&  Equipment 
Beer,  Wine  &  Liquor 
Bldg.  Materials,   Equip.  & 

Fixtures 
Confectionery  &  Soft  Drinks 
Consumer  Services 

Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants  &  Other 
Fuels 

Household  Equip.  &  Supplies 
Household  Furnishings 
Industrial  Materials 


Advertiser 
Allis-Chalmers  Mfg.  Co. 
Cannon  Mills  Co. 
General  Motors 


Gross  Time 
Purchases 
$31,052 
9,440 
75,543 


Falstaff  Brewing  Corp.  83,525 

Johns-Manville  Corp.  66,088 

William  Wrigley  Jr.  Co.  129,920 
Electric  Co.'s  Advertising 

Program  78,859 

Miles  Labs.  Inc.  568,349 

General  Foods  532,673 

Standard  Oil  Co.  of  Indiana  97,575 

Philco  Corp.  131,738 

Burton-Dixie  Corp.  36,222 

E.  I.  duPont  de  Nemours  &  Co.  58,998 


Class 
Insurance 

Jewelry,  Optical  Goods  & 

Cameras 
Political 

Publishing  &  Media 

Radios,  TV  Sets,  Phonographs, 

Musical  Instruments  &  Access. 
Retail  Stores  &  Direct  by  Mail 
Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Toiletries   &   Toilet  Goods 
Transportation,  Hotels  &  Resorts 

&  Agricultural  Development 
Miscellaneous 


Advertiser 
Prudential  Insurance  Co 

America 
Longines-Wirtnauer  Watch  Co. 

Michigan  for  Eisenhower 

Committee 
Time  Inc. 
RCA 


Gross  Time 
Purchases 

of 

126,977 
45,560 


47,267 
58,142 
76,748 


Dr.  Hiss  Shoe  Stores  1,344 

Philip  Morris  &  Co.  ltd.  362,732 

Procter  &  Gamble  Co.  977,651 

Procter  &  Gamble  Co.  327,944 

Assn.  of  American  Railroads  77,378 

American  Federation  of  Labor  98,342 


TABLE  III 

Gross  Radio  Network  Time  Sales  by  Product  Groups  for  June  and  First  Half  of  1952  Compared  to  Same 

Period  1951 


Product  Group 
Agriculture  &  Farming 
Apparel,  Footwear  & 

Access. 
Automotive,  Auto.  Ac- 
cess. &  Equipment 
Beer,  Wine  &  Liquor 
Bldg.  Materials,  Equip- 
ment &  Fixtures 
Confectionery    &  Soft 

Drinks 
Consumer  Services 
Drugs  and  Remedies 
Food  &   Food  Products 
Gasoline,  Lubricants  & 

Other  Fuels 
Horticulture 
Household    Equip.  & 

Supplies 
Household  Furnishings 
Industrial  Materials 
Insurance 

Jewelry,  Optical  Goods 
&  Cameras 


Jan.-June 
June  1952  1952 


S48.483 
18,622 


$373,416 
146,812 


June  1951 
$43,114 
9,060 


Jan.-June 

1951 
$349,507 
491 ,497 


344,625      2,044,363        302,831  2,331,700 


168,286 
66,088 


1,310,634 
483,673 


279,497 
102,678 


1,763,790 
708,437 


372,186  2,986,503 


507,296  3,178,820 


221,383 
1 ,675,630 
2,860,969 

452,033 


371,234 

90,506 
98,188 
287,312 
45,560 


1,221,829 
11,060,600 
19,354,474 

2,721,580 

109,923 
1,924,844 

583,326 
1,165,454 
1,758,912 

527,048 


245,634 
1,874,230 
3,446,762 

454,41 3 


229,557 

80,414 
172,612 
279,035 

82,622 


1,668,012 
12,515,930 
23,461,215 

3,031,373 

86,394 
1,441,476 

501,229 
1,090,115 
1,585,612 

611,105 


Product  Group 

Office  Equip.,  Station- 
ery &  Writing  Sup- 
plies 

Political 

Publishing  &  Media 

Radios,  TV  Sets,  Phono 
graphs,  Musical  In- 
struments  &  Access. 

Retail  Stores  &  Direct 
by  Mail 

Smoking  Materials 

Soaps,   Cleansers  & 
Polishes 

Toiletries  &  Toilet 
Goods 

Transportation,  Hotels 
&  Resorts  &  Agricul- 
tural Development 

Miscellaneous 


June  1952 


81,154 
68,774 
122,363 


1,344 

1,382,026 
1,659,740 

1,936,433 

77,378 


Jan-June 
1952 
361,557 


87,153 
420,250 
759,155 


12,366 

9,517,642 
9,614,138 

11,916,477 

483,923 


June  1951 


Jan.-June 
1951 
389,292 


16,355  166,643 
263,636      1 ,299,294 


948 


24,969 


1,830,593  11,145,251 

1 ,649,301  9,788,272 

2,501,035  14,693,349 

83,199  660,545 


487,653     2,511,118        417,289  2,551,405 


TOTAL 


$12,937,970  $83,457,170  $14,872,111  $95,535,232 


Source:  Publishers  Information  Bureau 


TABLE  V 

Leading  TV  Network  Advertisers  for  Each  Product  Group  During  June  1952 


Class 

Apparel,  Footwear  &  Access. 
Automotive,  Auto.  Access.  & 

Equip. 
Beer,  Wine  &  Liquor 
Confectionery  &   Soft  Drinks 
Drugs  &  Remedies 
Food   &   Food  Products 
Gasoline,  Lubricants  &  Other 

Fuels 

Household  Equipment 
Household  Furnishings 
Industrial  Materials 
Insurance 

Jewelry,   Optical   Goods  & 
Cameras 


Gross  Time 

Advertiser  Purchases 

Celanese  Corp.  of  America  S  45,350 

Ford  Motor  Co.  264,980 

Pabst  Brewing  Co.  117,120 

M  &  M  ltd.  57,550 

American  Home  Products  161,310 

General  Foods  Corp.  679,179 

Texas  Co.  90,450 

Westinghouse  Electric  Corp.  206,925 

Armstrong  Cork  Co.  67,860 

Revere  Copper  &  Brass  85,725 
Mutual  Benefit,  Health  & 

Accident  Association  26,880 

Speidel  Corp.  74,265 


Class 

Office   Equip.,   Stationery  & 

Writing  Supplies 
Political 

Publishing  &  Media 

Radios,  TV  Sets,  Phonographs, 

Musical   Inst.   &  Access. 
Retail  Stores  &  Direct  Mail 

Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Toiletries  &   Toilet  Goods 
Miscellaneous 


Advertiser 
Hall  Brothers 

Michigan  For  Eisenhower 

Committee 
Curtis  Publishing  Co. 
RCA 

Drugstore  Television 

Productions 
American  Tobacco  Co. 
Procter  &  Gamble  Co. 
Colgate-Palmolive-Peet  Co. 
Quaker  Oat  Co. 


Gross  Time 
Purchases 
95,775 


44,760 
68,100 
141,536 


100,412 

851 400 
519,007 
88,440 


TABLE  VI 

Group  TV  Network  Time  Sales  by  Product  Groups  for  June  and 


First  Six  Months  1951-1952 


Jan.-June 
June  1952  1952 

Apparel,  Footwear  &  $114,605  $1,814,024 
Access. 

Automotive,    Auto.  1,208,298  7,483,748 

Access.   &  Equip. 

Beer,  Wine  &  Liquor  351,162  3,130,870 

Building  Materials    329,014 

Confectionery  &  Soft  306,948  2,649,176 

Drinks 

Consumer  Services    94,620 

Drugs  &  Remedies  449,776  2,700,681 

Food  &  Food  Products  2,380,086  17,211,238 

Gasoline,  Oil  &  Other  197,385  2,043,168 
Products 

Horticulture    12,370 

Household  Equip.   &  818,084  5,234,095 
Supplies 

Household    Furnishings-  126,551  1,218,654 

Industrial  Materials  253,600  2,111,824 

Insurance  26,880  179,610 

Jewelry,  Optical  Goods  219,103  1,114,898 
&  Cameras 


Jan.-June 
June  1951  1951 
$138,980  $1,338,026 

692,985  4,775,020 


415,742 

204,486 

28,112 
304,985 
1 ,984,434 
188,650 


2,314,023 
7,690 
1 ,286,876 

315,712 
1,178,220 
1 1 ,897,230 
1 ,274,887 


495,899  3,463,458 


284,995 
144,103 
39,200 
116,645 


1,938,259 
1 ,61 1 ,353 
246,990 
1,112,851 


Office  Equip.,  Stationery 

&  Writing  Supplies 
Publishing  &  Media 
Political 

Radios,  TV  Sets,  Phono- 
graphs, Musical  Inst. 
&  Access. 

Retail  Stores  &  Direct 
by  Mail 

Smoking  Materials 

Soaps,  Cleansers  & 
Polishes 

Toiletries  &  Toilet 
Goods 

Miscellaneous 


June  1952 

Jan.-June 
1952 

June  1951 

Jan.-June 
1951 

95,775 

834,835 

39,465 

168,555 

68,100 
60,535 
343,111 

375,132 
133,152 
2,262,681 

83,415 
342,51 1 

398,078 
2,508,353 

100,412 

595,850 

155465 

991 ,270 

2,284,000 
1 ,469,876 

13,976,241 
9,467,789 

1 ,224,631 
911,691 

7,343,715 
4,457,092 

2,338,690 

12,753,292 

1,111,736 

5,778,966 

1 1 1 ,995 

1 ,004,288 

88,710 

691402 

TOTAL 


$13,324,972  $88,731,250    $8,996,940  $55,098,126 


Source  Publishers  Information  Bureau. 
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NARTB  MEETINGS 


Open  Aug.  18  at  Cleveland 


By  J.  FRANK  BEATTY 

ANNUAL  NARTB  district  meet- 
ings begin  Aug.  18  at  Cleveland 
when  District  7  (Ky.,  Ohio)  broad- 
casters and  telecasters  assemble  at 
the  Hotel  Statler  in  that  city. 
Robert  T.  Mason,  WMRN  Marion, 
Ohio,  is  District  7  director. 

The  Cleveland  opener  starts  a 
schedule  of  17  regional  sessions 
that-will  wind  up  Oct.  21  at  District 
1  (New  England)  in  Boston. 

Second  meeting  next  week  is 
that  of  District  8  (Ind.,  Mich.), 
to  be  held  Aug.  21-22  at  the  Grand 
Hotel,  Mackinac  Island,  Mich. 
Stanley  R.  Pratt,  WSOO  Sioux 
City,  Mich.,  is  District  8  director. 

Through  the  next  three  months 
the  meeting  schedule  will  roughly 
follow  a  Monday-Tuesday  and 
Thursday-Friday  pattern,  with  a 
Labor  Day  interruption. 

Harold  E.  Fellows,  NARTB 
president,  will  make  his  second 
tour  around  the  district  circuit 
since  assuming  the  presidency  in 
June  1951.  He  will  lead  a  head- 
quarters crew  that  will  include 
Richard  P.  Doherty,  employe-em- 
ployer relations  director,  and  Wil- 
liam T.  Stubblefield,  station  rela- 
tions director. 

Other  staff  officers  will  be  spotted 
at  meetings  throughout  the  sched- 
ule. Robert  K.  Richards,  assistant 
to  the  president,  and  Ralph  W. 
Hardy,  government  relations  di- 
rector, will  divide  the  government 
affairs  assignment.  Mr.  Richards 
is  expected  to  take  the  first  three 
meetings— Cleveland,  Mackinac  Is- 
land and  then  the  District  11 
(Minn.,  N.  D.,  S.  D.)  meeting  Aug. 
25-26  at  the  Hotel  Duluth,  in 
Duluth.  Mr.  Hardy  will  pick  up 
the  assignment  for  the  West  Coast 
and  Southwestern  swing. 

Board  Members  to  Attend 

For  the  first  time,  a  member  of 
the  NARTB  TV  board  will  attend 
each  meeting.  William  Fay, 
WHAM-AM-TV  Rochester,  N.  Y., 
will  be  at  the  Cleveland  opener. 
He  will  take  part  in  a  TV  con- 
fession panel,  a  feature  picked  up 
from  the  annual  convention  held 
last  spring  in  Chicago.  This  panel 
was  one  of  the  highlights  of  the 
Chicago  convention,  with  aural 
broadcasters  keenly  interested  in 
the  problems  facing  TV  stations 
and  how  the  video  outlets  go  about 
solving  them. 

The  TV  workshop  sessions  will 
be  flanked  by  similar  panels  deal- 
ing with  programming  and  news, 
though  the  meeting  agenda  varies 
among  the  districts  in  line  with 
planning  of  district  directors. 

A  new  feature  this  year  will  be 
a  packet  of  practical  broadcast  ma- 
terial which  will  be  given  all  mem- 
bers who  attend  the  meetings. 

The  material  includes  a  present- 
ation on  ways  of  doing  a  good  local 
news  job;  revised  data  on  cost  of 
constructing  a  TV  station,  based 


on  current  prices  and  latest  tech- 
nical developments;  manual  on 
political  broadcasts ;  government 
relations  handbook  covering  im- 
portance of  legislation,  glossary  of 
terms  and  the  story  of  how  a  bill 
passes  Congress;  program  idea 
booklet  for  FM  stations;  collection 
of  data  showing  the  dimensions  of 
the  radio  and  TV  industries,  in- 
cluding latest  figures  on  number 
of  receivers,  listeners,  radio  homes, 
etc.;  new  bulletins  analyzing  cost 
factors  in  station  operation;  index 
to  NARTB  services  and  publica- 
tions ;  reprint  of  key  know-how  ses- 
sions at  the  spring  industry  con- 
vention, and  copies  of  several 
speeches  delivered  by  President 
Fellows. 

Director  Mason  will  open  the 
Cleveland  convention  at  9:30  next 
Monday.  After  opening  remarks 
President  Fellows  will  deliver  a 
major  address  on  industry  prob- 
lems and  association  activities.  A 
news  clinic  scheduled  at  11:15  a.m. 
will  be  moderated  by  Ken  D.  Given, 
WLBJ  Bowling  Green,  Ky. 

A  speaker  whose  name  has  not 
been  announced  will  address  the 
Monday  luncheon.  Mr.  Doherty 
will  conduct  a  management  ses- 
sion from  2-4  p.m.,  dealing  with 


operating  problems  in  a  period  of 
inflationary  prices.  He  will  present 
new  figures  covering  operating 
costs  at  all  types  of  stations,  by 
size  of  city  and  region.  The  ex- 
tensive job  of  compiling  these 
statistics  is  nearing  completion. 

A  program  clinic  will  be  held  at 
4  p.m.,  with  F.  E.  Lackey,  WHOP 
Hopkinsville,  Ky.,  as  moderator.  As 
in  the  news  clinic  the  panel  will  be 
staffed  by  station  managers  and 
floor  discussion  will  be  a  feature. 

State  legislative  reports  will  be 
given  at  5  p.m.  by  John  W.  Betts, 
WFTM  Maysville,  Ky.,  for  Ken- 
tucky, and  Robert  C.  Fehlman, 
WHBC  Canton,  for  Ohio.  A  cock- 
tail party,  with  Cleveland  agency 
officials  as  guests,  will  wind  up  the 
Monday  schedule. 

Business  Meeting  for  Opener 

A  business  session  will  open  the 
Tuesday  morning  proceedings,  in- 
cluding report  of  the  resolutions 
committee.  Taking  part  in  the  TV 
panel  that  follows  will  be  Mr. 
Fay;  Thad  Brown,  NARTB  TV 
director;  his  assistant,  Howard  H. 
Bell,  and  Edward  H.  Bronson, 
NARTB  director  of  TV  code  af- 
fairs. The  TV  session  is  regarded 
by   President  Fellows  as  one  of 


the  top  district  meeting  features. 
Included  in  the  panel  will  be  Allen 
L.  Haid,  WSPD-TV  Toledo,  and 
James  Hanrahan,  WEWS  (TV) 
Cleveland. 

Mr.  Fellows'  Tuesday  luncheon 
subject  will  be,  "I  Can  Get  It  for 
You  Retail." 

The  main  feature  of  the  after- 
noon meeting  will  be  a  report  on 
association  membership  activities 
by  Mr.  Stubblefield,  with  discus- 
sion to  follow. 

At  the  District  8  meeting  Thurs- 
day -  Friday  of  next  week  the 
agenda  will  follow  roughly  the 
same  pattern,  with  addition  of  a 
dinner  meeting  on  the  opening 
night. 

Kenneth  L.  Carter,  WAAM 
(TV)  Baltimore,  will  represent  the 
NARTB  TV  Board  at  the  Mac- 
kinac Island  meeting,  leading  the 
TV  confession  session  on  the  sec- 
ond morning. 

An  innovation  at  Mackinac  Is- 
land will  be  a  luncheon  on  the  sec- 
ond day  at  which  wives  will  be 
present.  President  Fellows  is  slated 
to  talk  on  a  co-ed  topic — how  to 
live  with  a  broadcaster,  or  without 
him.  Winding  up  the  District  8 
meeting  will  be  a  business  discus- 
sion, including  resolutions. 

A  large  group  of  NARTB  as- 
sociate member  representatives  will 
make  the  district  meeting  circuit, 
including  transcription  program, 
library,  TV  film  and  other  service 
and  equipment  companies. 


NBd  CHANGES   ^roo^s  ^esi9ns;  More  Unification 


FURTHER  changes  in  executive 
personnel  duties,  continuing  the  re- 
unification of  NBC's  radio-TV  op- 
erations, were  consummated  by  the 
network  last  week. 

It  also  was  learned  that  Edward 
D.  Madden,  NBC  vice  president 
and  assistant  to  the  president,  has 
been  given  the  additional  responsi- 
bility of  directing  NBC  public  rela- 
tions following  the  resignation  of 
William  F.  Brooks,  effective  Oct.  1, 
as  public  relations  vice  president. 

Earlier  NBC  announced  another 
realignment  involving  the  net- 
work's production  and  spot  sales 
functions.  It  follows  a  pattern  set 
by  NBC  the  past  two  months,  with 
merging  of  radio-TV  station  rela- 
tions the  most  recent  develop- 
ment [B«T,  Aug.  4]. 

A  key  appointment  in  NBC's 
sales  structure  was  that  of  Wil- 
liam N.  Davidson,  named  national 
sales  manager  of  NBC's  Radio 
Spot  Sales  Dept.  Appointment  of 
Mr.  Davidson,  formerly  with  Free 
&  Peters,  station  representative 
firm,  was  announced  by  Thomas  B. 
McFadden,  director  of  national  spot 
sales.  He  succeeds  Bob  Leder,  re- 
cently named  general  sales  man- 
ager of  WNBC  New  York. 

The  network  also  pursued  its 
reintegration  program  at  the  pro- 
duction department  level,  select- 
ing top  executives  for  its  new 
Film  Division  and  setting  up  re- 
porting procedure  for  a  unified 
radio-TV  production  department. 

Mr.  Brooks  resigned  to  open  his 


own -public  relations  office  in  New 
York  and  said  NBC  is  one  of  three 
clients  he  already  has  lined  up. 

Mr.  Madden,  vice  president  in 
charge  of  NBC-TV  sales  and  opera- 
tions before  he  was  named  as- 
sistant to  the  president  in  the 
reintegration  of  NBC  radio  and 
TV  operations  a  few  weeks  ago 
[B*T,  July  21],  will  handle  public 
relations  in  addition  to  his  assign- 
ment as  assistant  to  President 
Joseph  H.  McConnell. 

The  public  relations  functions 
relate  not  only  to  the  public  but 
also  relations  with  NBC  employes, 
clients,  the  FCC  and  government 
committees,  talent,  and  owned- 
and-operated  stations,  and  also  in- 
clude continuity  acceptance. 

Press  Dept.  Reassigned 

NBC's  Press  Dept.  under  Vice 
President  Sydney  H.  Eiges,  which 
formerly  was  a  part  of  the  public 
relations  department,  was  reas- 
signed to  report  directly  to  Frank 
White,  NBC  vice  president  and 
general  manager  of  the  radio  and 
television  networks,  when  the 
radio-TV  reunification  was  initi- 
ated. Mr.  White  was  appointed  to 
these  posts  last  June  [B*T,  June 
12]. 

Mr.  Madden  joined  NBC  Feb.  1, 
1950,  supervising  television  sales, 
film  syndication,  advertising,  pro- 
motion and  research.  He  planned, 
organized  and  administered  the 
company's  national  expansion  in 
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these  fields.  Later  in  1950  he  was 
elected  a  vice  president  and  as- 
sumed additional  responsibility  for 
NBC  operations — studios,  theatres, 
staging  services  and  technical 
operations. 

Mr.  Brooks  has  been  with  NBC 
since  1942,  starting  as  director  of 
news  and  special  events  and  rising 
to  vice  president  in  1946.  He  was 
named  vice  president  in  charge  of 
public  relations  when  that  post  was 
created  in  September  1950. 

Before  joining  NBC,  he  was  an 
executive  with  Associated .  Press 
for  14  years.  He  also  had  been 
associated,  in  1941-42,  with  Forbes 
Magazine,  first  as  managing  editor 
and  later  as  executive  editor. 

The  reorganization  program  for 
the  film  division  and  production 
department  involves  a  number  of 
positions. 

Leonard  H.  Hole,  formerly  TV 
network  production  manager,  was 
named  NBC  director  of  production 
under  Frederic  W.  Wile  Jr.,  vice 
president  in  charge  of  radio  and 
TV  production. 

In  the  film  division  headed  by 
Vice  President  Robert  W.  Sarnoff, 
John  B.  Cron  was  named  manager 
of  television  film  sales  and 
Stanton  M.  Osgood  was  appointed 
manager  of  television  film  pro- 
duction. Both  will  report  to  Mr. 
Sarnoff.  Mr.  Cron  has  been  man- 
ager of  NBC's  film  syndication 
(Continued  on  page  93) 
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COATS  IS  WELL  SUITED  WITH  RADIO 


TONY  COATS  and  Dick  Eedy  were  busily  working  on  that  one- 
story  store  out  on  Highway  16,  when  WILS'  Monte  Meyer  drove 
by.  He  stopped.  They  chatted.  And  out  of  the  conversation,  they 
agreed  on  a  spot  saturation  campaign  for  the  store  opening.  That 
was  two  winters  ago.  A  comparison  of  the  store's  record  since  with 
WILS'  contract  folder  on  Coats  tells  the  story,  an  ever  increasing 
use  of  radio  time  and  a  corresponding  expansion  of  the  store's  sales. 


44  ||  ADIO  is  not  only  the  most 
t|  successful  medium  for  my 
business  but  it  is  the  most 
successful  I've  ever  heard  about 

That's  the  opinion  of  Tony  Coats, 
co-proprietor  of  Coats  Furniture 
Store  in  Lansing,  Mich.  Mr.  Coats 
should  know,  for  in  a  little  more 
than  a  year  he's  expanded  his 
furniture  and  appliance  store  three 
times  and  the  only  advertising 
medium  that  he  uses  is  radio. 

Here's  his  story: 

Tony  Coats  had  a  dream.  During 
his  years  at  Shepherd  Field  in 
Texas  as  a  flight  officer  during  the 
last  war,  Tony  dreamed  of  having 
his  own  business. 

When  Mr.  Coats  was  honorably 
discharged  in  November  1945,  he 
returned  to  Lansing,  his  home  town, 
and  took  a  job  in  a  second  hand 
furniture  and  antique  store.  In 
six  months  he  became  a  full  part- 
ner and  manager  of  the  store. 

By  1948  he  had  formed  a  three- 
way  partnership  and  was  in  busi- 
ness with  two  second  hand  stores 
and  a  parking  lot. 

Mr.  Coats  decided  it  was  time  to 
go  into  his  own  business — a  com- 
plete furniture  and  appliance  store 
— and  in  the  winter  of  1950-51  he 
began  building  a  one  story  store 
on  a  lot  east  of  East  Lansing  on 
U.  S.  Highway  16.  A  friend  from 
school  days,  Dick  Eedy,  helped 
him. 

One  day  as  they  were  laboring 
on  the  building,  Monte  Meyer,  a 
WILS  Lansing  salesman,  drove  by 


BEFORE     the     microphone  for 
Coats  is  WILS'  Dave  Froh. 


and  stopped.  While  Tony  and  Dick 
poured  cement,  Monte  chatted  with 
them  and  established  a  friendship. 

Monte  also  talked  about  radio 
advertising — he  pitched  a  satura- 
tion spot  campaign  for  the  store 
opening  plus  a  weekly  spot  cam- 
paign for  the  long  term. 

Tony  and  Dick  bought  the  radio 
package.  So  it  was  to  the  tune  of  a 
heavy  radio  spot  campaign  that 
Coats  Furniture  Store  had  its 
grand  opening  on  March  10,  1951. 
The  place  was  jammed  even  though 
the  boys  had  15,000  square  feet 
of  selling  space. 

Tony  had  contracted  with  Monte 
for  a  one  50-word  spot  a  day  for 
five  days  a  week  on  a  year's  con- 
tract. Within  three  months,  Coats 
Furniture  added  three  15-minute 
segments  of  WILS'  afternoon  disc 
jockey  show  Club  1320  presided 
over  by  disc  jockey  Dave  Froh. 

One  week  after  Dave  started  sell- 
ing for  Tony,  the  contract  was 
upped  again  to  five  15-minute 
shows  a  week.  Within  the  next 
five  months — or  eight  months  after 
opening  the  store — Tony  and  Dick 
had  upped  their  business  300  %  and 
built  another  2,500  feet  of  selling 
space  onto  their  store. 

But  Dave  had  just  started,  too. 
In  October  1951,  Tony  and  Monte 
got  together  and  increased  the 
contract  to  a  25-minute  show  a  day 
in  Club  1320,  running  2:05  to  2:30 
p.m. 

All  during  the  normally  slow 
winter  months  of  1951-52  Coats 
Furniture  was  holding  its  high 
business  level  and  Dave  was  sell- 
ing for  Coats  Furniture  on  WILS. 

Meanwhile  Tony  and  Dick  leased 
an  additional  warehouse  and  con- 
verted their  former  warehouse  to 
provide  more  selling  space.  In 
March,  April  and  May  1952,  Dave 
still  was  selling  and  Tony  and 
Dick  still  were  expanding. 

Again  Monte  and  Tony  got  to- 


gether to  increase  the  budget  out- 
lay. Now  on  WILS,  Coats  Furni- 
ture is  running  the  regular  Club 
1320  strip  across  the  board  and 
also  a  25-minute  strip  of  the  morn- 
ing music  show  First  Call  from 
7:35  to  8:00  a.m. 

As  this  story  was  written,  Tony 
told  Monte  than  June  1952  should 
be  his  biggest  month.  Radio  adver- 
tising is  the  only  medium  Coats 
Furniture  has  used  and  Tony  is 
doing  one  of  the  largest  volumes 
of  furniture  and  appliance  business 
in  central  Michigan  with  only  five 
men — because  he  "sells  it  in  the 
crate."  All  five  men,  including 
Tony  and  Dick,  share  in  the  gross 
business  and  also  share  in  the  ex- 
cess over  quotas. 

Tony  and  Dick  run  a  friendly, 


ference  led  by  John  K.  Herbert, 
NBC  vice  president  in  charge  of 
radio  and  television  sales,  under 
whose  direction  the  entire  project 
is  being  executed. 

The  research  activities  were  su- 
pervised by  Hugh  M.  Beville  Jr., 
NBC  director  of  plans  and  re- 
search, and  the  network's  Dr. 
Thomas  E.  Coffin,  who,  when  he 
was  chairman  of  Hofstra  College's 
psychology  department,  originated 
the  so-called  "Hofstra  Study" 
technique  which  NBC  used  first  in 
TV  research  and  now,  in  the 
"E.S.P."  study,  has  applied  in 
radio.  Robei't  Elder,  widely  known 
consultant,  was  a  special  adviser 
on  the  project,  for  which  the  in- 
terviews were  conducted  during 
March  by  W.  R.  Simmons  &  Assoc., 
independent  research  firm. 

A  13-minute  sound  slide-film  pre- 
sentation featuring  the  voice  of 
NBC  star  Meredith  Willson  was 
prepared  by  the  network's  adver- 


personal   contact  business  where 

they  try  to  make  a  friend  out  of 

every  customer.  Dave  Froh,  with 

his    friendly,    personal,  informal 

selling,  is  a  perfect  complement 

to  the  Coats'  policy. 

Part  of  the  whole  success  is  the 

mail  Dave  gets  from  his  "fans" 

telling    him    about    shopping  at 

Coats.  A  typical  letter  follows: 

Thought  I'd  drop  you  a  line  and  let 
you  know  we  were  out  to  Coats  last 
night  and  bought  a  beautiful  living 
room  suite.  You're  right  when  you 
said  "they  have  such  a  huge  selection 
of  items,  and  what  easy  terms."  I  al- 
ways thought  (pardon  my  expression) 
you  were  just  an  'ol  blowhard,  but  I 
went  out  there  after  hearing  so  much 
out  of  you  and  found  out  how  wonder- 
ful they  are  (the  merchandise  and  sales 
people).  Dick  waited  on  us  and  I  want 
to  express  my  appreciation  to  a  very 
nice  firm,  including  WILS.  .  .  . 

How  does  WILS  feel  about  all 
this? 

"Naturally  we  think  a  great  deal 
of  Tony,  not  only  for  the  business 
he  has  placed  with  us,  but  also 
because  his  success  is  so  well 
known  in  Lansing  that  we  have 
realized  other  important  business 
from  it.''  says  Bill  Pomeroy,  WILS 
president. 


tising  and  promotion  department 
under  the  supervision  of  Ruddick 
C.  Lawrence  and  Jacob  A.  Evans 
in  order  to  depict  graphically  the 
high  points  of  the  survey  results 
and  methods,  and  will  be  used  in 
showings  to  agencies  and  adver- 
tisers. Art  work  for  this  slide-film 
was  by  Walter  Van  Bellen. 

Additionally,  a  promotion  book- 
let entitled  "Measuring  Radio's 
Sales  Power"  and  a  research  book- 
let detailing  techniques  of  the 
study  have  been  prepared  for  dis- 
tribution, and  on-the-air  promotion 
of  the  study — citing  highlights  and 
inviting  businessmen  to  write  in 
for  copies — is  being  scheduled. 

Messages  emphasizing  that 
"every  type  of  program  in  the 
survey  showed  definitely  more  cus- 
tomers among  its  listeners"  were 
scheduled  for  broadcast  on  two 
NBC  programs  yesterday  (Sun- 
day): Elmo  Roper  Show  (3-3:15 
p.m.  EDT)  and  American  Forum 
of  the  Air  (10:30-11  p.m.  EDT). 


Radio  Sales  Effectiveness  Studied 

(Continued  from  page  25) 
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NARTB  BY-LAWS 

Committee  Drafts  Revisions 

REVAMPED  by-laws  to  improve 
NARTB 's  combined  radio  and  TV 
structure  was  drafted  by  the 
NARTB  By-Laws  Committee  at  a 
Thursday-Friday  meeting  in  Wash- 
ington. 

The  new  by-laws  will  be  sub- 
mitted to  the  NARTB  Radio  and 
TV  Boards  in  November,  then 
must  receive  membership  approval 
before  going  into  effect.  Chair- 
man of  the  By-Laws  Committee  is 
v  A.  D.  Willard  Jr.,  WGAC  Augusta, 
Ga.  Other  members  at  the  meeting 
were  Leonard  Kapner,  WCAE 
Pittsburgh;  Robert  D.  Swezey, 
WDSU-TV  New  Orleans,  and  Ken- 
neth L.  Carter,  WAAM  (TV)  Bal- 
timore. 

Changes  Presented 

Proposed  changes  in  the  by-laws 
were  presented  to  the  committee 
by  Judge  Justin  Miller,  NARTB 
board  chairman  and  general  coun- 
sel. 

Main  difference  centers  around 
the  powers  of  the  overall  NARTB 
Board  of  Directors  and  its  two 
autonomous  units — Radio  and  TV 
Boards.  Sharp  lines  of  authority 
have  been  lacking,  with  actual 
legality  of  some  decisions  of  the 
boards  remaining  in  doubt. 

In  many  cases  decisions  have 
been  reached  by  the  Radio  or  TV 
directors  which  required  approval 
of  both,  as  well  as  approval  of  the 
combined  board.  The  new  by-laws 
are  expected  to  clear  up  this  con- 
fusion. At  the  same  time,  the  new 
by-laws  are  designed  to  give  the 
two  types  of  station  members  the 
autonomy  they  desire,  with  the  top 
board  handling  only  top  policy 
questions. 

Drastic  rewriting  of  the  by-laws 
was  effected  in  February  1951 
when  the  then  NAB  board  absorbed 
television  stations  into  member- 
ship. The  association's  name  was 
changed  at  that  time  to  National 
Assn.  of  Radio  &  Television 
Broadcasters. 

Provided  for  Chairman 

Another  change  made  at  that 
time  was  to  provide  for  a  chairman 
of  the  board  as  well  as  a  presi- 
dent, the  latter  to  serve  as  operat- 
ing head  of  the  association. 

In  addition  networks  were  given 
the  privilege  of  active  member- 
ship. 

The  1951  revision  of  the  by-laws 
was  done  in  haste  because  of  the 
problems  involved  in  adding  TV 
to  the  association.  Since  then 
many  minor  flaws  have  cropped  up. 
Work  of  framing  new  by-laws  was 
started  some  months  ago  by 
NARTB  staff  officials. 

A  major  change  in  NARTB  by- 
laws was  made  in  1939.  Since  that 
time  dozens  of  minor  changes  have 
been  approved  by  the  membership 
of  the  association  culminating  in 
the  1951  version  of  the  NARTB 
by-laws. 


Leonard's  Lament 

LEONARD  ROSS,  a  student 
at  Don  Martin's  radio  school 
in  Hollywood,  is  progressing 
nicely  in  his  engineering 
studies.  Three  weeks  ago  he 
obtained  his  novice  radio 
operator's  license  at  the 
FCC's  Los  Angeles  office. 
Last  week  he  passed  the 
third-class  commercial  ticket 
test.  He  expects  soon  to  qual- 
ify for  a  first-class  license 
which  on  the  record  will 
qualify  him  for  a  man-sized 
job  at  any  station.  Despite 
his  technical  accomplish- 
ments, however,  he  may  have 
to  look  around  awhile. 
Leonard  is  7. 


Bernard  Linden  (I),  of  the  FCC 
11th  district   office   and  Leonard. 


LICENSE  RULES 

FCC  Simplifies  on  Renewals 

TEXT  of  FCC  order  simplifying 
license  procedures  where  renewals 
are  involved — permitting  licenses 
to  remain  in  effect  even  though 
new  license  is  not  issued  in  time 
[B«T,  Aug.  4] — was  issued  last 
week.  Procedure  provides  that 
temporary  extensions  are  not 
necessary  any  longer,  provided  that 
an  application  for  renewal  is  filed 
on  time.  New  Section  1.384  of  the 
Commission's  Rules  and  Regula- 
tions reads  as  follows: 

(a)  When  there  is  pending  before  the 
Commission  at  the  time  of  expiration 
of  license  any  proper  and  timely  ap- 
plication for  renewal  of  license  with 
respect  to  any  activity  of  a  continu- 
ing nature,  in  accordance  with  the 
provisions  of  Section  9  (b)  of  the  Ad- 
ministrative Procedure  Act,  such  li- 
cense shall  continue  in  effect  without 
further  action  by  the  Commission  un- 
til such  time  as  the  Commission  shall 
make  a  final  determination  with  re- 
spect to  the  renewal  application.  No 
operation  by  any  licensee  under  this 
Section  shall  be  construed  as  a  finding 
by  the  Commission  that  the  operation 
will  serve  public  interest,  convenience, 
or  necessity  nor  shall  such  operation 
in  any  way  affect  or  limit  the  action 
of  the  Commission  with  respect  to  any 
pending  application  or  proceeding.  A 
licensee  operating  by  virtue  of  this 
Section  shall,  after  the  date  of  expira- 
tion specified  in  the  license,  post  in 
addition  to  the  original  license  the  ac- 
knowledgment received  from  the  Com- 
mission that  the  renewal  application 
has  been  accepted  for  filing  or  a  signed 
copy  of  the  application  for  renewal  of 
license  which  has  been  submitted  by 
the  licensee  or,  in  services  other  than 
broadcast  and  common  carrier,  a 
statement  certifying  that  the  licensee 
has  mailed  or  filed  a  renewal  appli- 
cation, specifying  the  date  of  mailing 
or  filing. 

(b)  Where  there  is  pending  before 
the  Commission  at  the  time  of  expira- 
tion of  license  any  proper  and  timely 
application  for  renewal  or  extension,  of 
the  term  of  a  license  with  respect  to 
any  activity  not  of  a  continuing  na- 
ture, the  Commission  may  in  its  dis- 
cretion grant  a  temporary  extension 
of  such  license,  pending  determination 
of  such  application.  No  such  temporary 
extension  shall  be  construed  as  a 
finding  by  the  Commission  that  the 
operation  of  any  radio  station  there- 
under will  serve  public  interest,  con- 
venience, or  necessity  beyond  the  ex- 
press terms  of  such  temporary  exten- 
sion of  license  nor  shall  such  tempo- 
rary extension  in  any  way  affect  or 
limit  the  action  of  the  Commission 
with  respect  to  any  pending  applica- 
tion or  proceeding. 

(c)  Except  where  an  instrument  of 
authorization  clearly  states  on  its 
face  that  it  relates  to  an  activity  not 
of  a  continuing  nature,  or  where  the 
authorization  is  expressly  denominated 
"temporary,"  or  where  the  non-con- 
tinuing nature  is  otherwise  clearly  ap- 
parent upon  the  face  of  the  authoriza- 
tion, all  licenses  issued  by  the  Com- 
mission shall  be  deemed  to  be  related 
to  an  activity  of  a  continuing  nature. 


U.S.  CCIR  GROUP 

Plans  Pre-Geneva  Study 

PROBLEMS  of  setting  up  im- 
proved worldwide  standards  of 
sound  reproduction  on  disc  and 
tape  will  be  considered  Thursday 
by  U.  S.  Study  Group  No.  10  of 
the  International  Radio  Consulta- 
tive Committee  (CCIR).  The  in- 
ternational study  group  convenes 
Aug.  25  in  Geneva. 

Neal  McNaughten,  chairman  of 
both  the  U.  S.  and  the  international 
groups,  will  preside  at  the  Thurs- 
day meeting,  to  be  held  at  NARTB 
Washington  headquarters.  High- 
frequency  broadcast  problems  are 
included  in  work  of  the  study 
group,  in  line  with  assignments 
made  at  Geneva  a  year  ago.  Sound 
recording  questions  will  be  taken 
up  Wednesday  at  a  meeting  of 
Committee  Z-57  of  the  American 
Standards  Assn.,  also  at  NARTB 
headquarters. 


RADIO  RAID 

Harried  Harry  Pens  Plea 

RADIO  is  a  powerful  advertising 
medium — too  powerful,  sometimes 
— Hotel  Bader,  Spring  Valley, 
N.  Y.,  has  discovered. 

Located  "in  the  heart  of  the 
Ramapa  Mountains,"  Hotel  Bader 
has  been  using  broadcast  time  on 
WLIB  New  York  with  unexpected 
success,  as  described  by  Harry 
Bader,  hotel  manager,  in  this  letter 
to  Abe  Lyman  of  WLIB : 

The  results  obtained  from  our  ad- 
vertising on  your  program  have  been 
so  fantastic  as  to  be  unbelievable. 

For  the  month  of  July  we  were 
turning  away  people  every  day.  For 
the  month  of  August  we  can  take 
no  more  reservations. 

Under  the  circumstances  we  wish 
to  cancel  our .  August  broadcasts. 
Every  time  you  make  an  announce- 
ment we  get  calls  for  reservations 
and  have  to  tell  the  people  that  we 
cannot  take  them.  They  get  angry  at 
both  me  and  you  for  advertising  when 
we  have  no  more  accommodations. 

I  assure  you  that  I  will  make  it 
up  to  you  next  year  and  I  hope  many 
years  after  that. 


KTXC-KFST  CASE 

Walker  Favors  Renewal,  CP 

INITIAL  decision  favoring  renewal 
of  KTXC  Big  Spring,  Tex.,  and 
setting  aside  revocation  of  a  con- 
struction permit  for  KFST  Ft. 
Stockton,  Tex.,  was  issued  last 
week  by  FCC. 

The  case  involved  questions  of 
partnership  agreements  (owner- 
ship and  control)  and  new  methods 
of  financing  which  the  licensee  of 
both  stations  failed  to  report 
promptly  to  the  Commission.  As 
a  result,  FCC  in  March  1951  set 
the  renewal  application  of  KTXC 
for  hearing  and  revoked  the  CP  for 
KFST.  The  revocation  was  sus- 
pended and  the  two  applications 
were  consolidated  for  hearing  be- 
fore Chairman  Paul  A.  Walker. 

KTXC  is  licensed  to  Big  State 
Broadcasting  Corp.,  on  1400  kc 
with  100  w  fulltime.  KFST  is  as- 
signed 860  kc,  250  w  day.  Prin- 
cipals in  both  stations  are  V.  T.  and 
E.  W.  Anderson  and  G.  T.  and 
Clyde  E.  Thomas.  Leonard  R.  Lyon, 
the  original  licensee  of  KTXC,  no 
longer  has  any  interest  in  the  two 
stations. 

'Serious  Questions'  Raised 

Chairman  Walker  held  that  the 
licensee  did  not  show  "good  faith" 
in  failing  to  disclose  a  number  of 
partnership  agreements  to  the 
Commission.  Specifically,  he  noted 
that  for  several  months  pi'ior  to 
FCC  approval  of  the  assignment 
application,  Mr.  Lyon  was  not  in 
complete  control  of  construction 
and  operation,  though  he  was  the 
licensee.  Chairman  Walker  said 
"serious  questions"  had  been  raised 
as  to  the  licensee's  qualifications 
by  failure  to  amend  its  application. 
But  he  continued: 

In  view  of  the  comparatively  short 
time  the  new  owners  have  controlled 
the  subject  stations  and  the  high  re- 
gard in  which  they  seem  to  be  held  in 
the  community,  as  well  as  the  need 
for  broadcast  service  in  Big  Spring 
and  Ft.  Stockton,  Tex.,  as  shown  by 
the  record,  we  have  resolved  doubts 
in  this  case  favorably  to  the  licensee, 
and,  in  the  public  interest,  have  de- 
termined to  give  the  licensee  an  ad- 
ditional chance  to  make  the  stations 
succeed. 

KFST,  which  is  not  yet  on  the 
air,  is  authorized  to  Ft.  Stockton 
Broadcasting  'Co. 
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Lewisohn  Cancellation 

NBC  cancelled  a  special  radio 
broadcast  of  the  Rodgers  and  Ham- 
merstein  concert  at  Lewisohn  Sta- 
dium in  New  York  Aug.  2  after 
the  American  Federation  of  Radio 
Artists  (AFL)  declined  to  waive 
its  minimum  fee  for  choral  singers 
scheduled  on  the  program.  An 
AFRA  spokesman  said  the  union 
employed  a  waiver  occasionally  in 
the  cases  of  highly-paid  singers  ap- 
pearing for  charity  or  govern- 
mental agencies  but  pointed  out 
this  incident  involved  choral  sing- 
ers whose  livelihood  was  at  stake. 

August  11,  1952    •    Page  31 


if,  <S)  i/>  (/>  */>  4/5 

UJ  lu  uj  uj  — -i 

5  S  S  5  5  2 

0  o  o  o  o  o 

1  i  i  r  x  r 

o  o  g  o  o  o 

o  5  •  • 


^  i/i  ^  t/i  ^  ^ 


2  2  5  2 

o  o  o  c 

x  x  x  r 


5  2 

o  o 


)OCOOOOOOOOOO 
:  ZZ222ZZZZZZZZZ 
t<<<<<<<<<<<'<<< 

DOOOOOQOOOOOOOO 


SHmHI 


w. 


ant  to  go  places  in  Los  Angeles?  Radio  is  your  ticket  to  saturation  coverage 
of  this  decentralized  city.  Because  99%  of  all  homes  in  metropolitan  Los  Angeles  are  radio  homes. 

Only  radio  (with  nearly  four  times  the  set-ownership  of  TV)  carries  your  sales 
message  throughout  the  multiple  suburbs  of  fast-growing  Los  Angeles,  the  nation's  largest 
city  in  land  area  and  third  largest  in  sales. 

And  of  all  stations,  KNX  has  remained  far  out  front  during  the  first  half  of  1952/ 
winning  1^2.7%  more  quarter-hour  firsts  than  all  other  Los  Angeles  radio  stations  combined. 
And  at  night,  when  TV  viewing  is  at  its  highest,  KNX  delivers  more  families  than  the  average 

television  station .  .  .  at  less  than  half  the  cost.1* 

You're  bound  for  better-than-ever  sales  in  Southern  California  when  you  use  KNX. 
Call  us  or  CBS  Radio  Spot  Sales  and  we'll  start  you  on  your  way  today. 


SOURCES:  Sales  Management,  June  1952  •  SRDS,  June  1952  •  Radio  and  TV  Pulse  of  Los  Angeles,  Jan.-June  1952  •  BMB,  1949 


CBS  Owned  •  50,000  watts  ■  Represented  by  CBS  Radio  Spot  Sales   TZ  VTV 

THE  MOST  LISTENED-TO  STATION  IN  LOS  ANGELES     X\-  -L  1  -/\- 


*  Class  A  one-minute  breaks 
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CAMPAIGN  COSTS  Pqrties  ^ Time  0uHqys 


PRE-ELECTION  planning  moved 
further  afield  last  week  as  the  two 
major  political  parties  took  a  cold 
calculated  look  at  the  high  cost 
of  campaigning. 

What  they  saw  was  not  precisely 
encouraging.  With  the  conventions 
out  of  the  way  and  the  campaigns 
actually  underway,  the  two  parties 
are  confronted  with  the  economics 
of  paying  for  radio  and  video  time. 

But  even  so,  they  could  be  as- 
sured by  the  networks  and  stations 
that  broadcasters  would  not  wax 
rich  on  political  time  purchased 
between  now  and  Election  Eve. 
The  networks  sustained  cumulative 
losses  ranging  between  $3  and  $5 
million  for  coverage  of  the  two 
nominating  conventions,  it  will  be 
recalled. 

Actually,  the  major  radio-TV 
networks  will  continue  to  spot  some 
non-political  or  non-p  artisan 
speeches  as  free-time,  public  serv- 
ice broadcasts.  The  frankly  polit- 
ical campaigns  won't  actually  get 
underway  until  after  Labor  Day. 

But  top  leaders  of  both  parties, 
notably  the  Democratic  Presiden- 
tial nominee,  Gov.  Adlai  Steven- 
son, have  made  no  secret  of  the 
fact  that  they  are  "appalled"  by 
the  high  cost  of  campaigning,  in- 
cluding use  of  television. 

The  $3  million  limit  on  campaign 
expenditures  is  regarded  not  alone 
as  unrealistic  by  today's  HCL 
standards  but  also  as  academic. 
Each  party  will  actually  spend  far 
in  excess  of  that  sum  in  radio-TV 
when  contracts  for  time  purchases 
by  state  and  other  local  factions 
are  taken  into  consideration.  The 
Hatch  Act  applies  specifically  to 
the  national  committees,  and  does 
not  cover  these  state  committees 
or  independent  groups. 

Local  Time  Included 

Actually,  the  sum  expended 
should  reach  its  highest  level  for 
a  Presidential  election  year.  Sen- 
atorial, Congressional  and  guber- 
natorial candidates  will  buy  time 
locally,  exclusive  of  the  network 
time  committed  for  the  Presiden- 
tial and  Vice  Presidential  slates. 
The  latter  will  almost  surely  run 
close  to  $2  million  each  for  the 
GOP  and  Democratic  National 
Committees.  Both  committees  have 
lined  up  segments  of  radio-TV 
time. 

With  an  eye  on  TV's  high  cost 
for  live  programs,  including  cable 
charges  and  time,  plus  any  pre-ex- 
emptions  that  may  be  necessary, 
party  offcials  are  realizing  anew 
that  radio  is  far  from  "dead." 
Specially  prepared  films  and  tran- 
scriptions are  planned  by  both 
parties  at  the  national  level,  as 
well  as  by  individual  candidiates 
working  through  their  respective 
campaign  committees  on  Capitol 
Hill  and  party  organizations  in 
their  constituent  areas.  The  agen- 
cies— Joseph  Katz  Co.  for  the  Dem- 
ocrats and  Kudner  for  the  GOP — 


are  looking  into  availabilities. 

Radio's  basic  economy  is  only 
one  factor.  The  medium  also  lends 
itself  to  statewide  or  other  selective 
network  hookups,  enabling  the 
Senatorial  and  gubernatorial  candi- 
date to  directionalize  his  campaign. 
This  was  the  method  used  by  Sen. 
Robert  Taft  (R-Ohio)  during  the 
1950  campaign.  Sen.  Taft  also  ap- 
peared frequently  on  television. 
Radio  has  been  cited  as  a  good 
regional  bet  by  the  Democratic 
and  Republican  National  Commit- 
tees. 

There  is  still  conjecture  as  to 
how  much  time  either  national 
committee  will  contract  with  the 
major  TV  network  (neither  has 
released  a  schedule)  and  how  often 
the  General  and  Governor  will  ap- 
pear on  television.  The  TV  roles 
of  the  Democrats'  Vice  Presiden- 
tial nominee  (Sen.)  John  Spai'k- 
man  (Ala.)  and  Republicans'  (Sen.) 
Richard  Nixon  (Calif.)  are  un- 
determined. 

Many  TV  Appearances 

Neither  Gen.  Eisenhower  nor 
Gov.  Stevenson  has  appeared  fre- 
quently before  the  cameras,  al- 
though the  GOP  candidate  is  ad- 
mittedly more  widely  known  to 
the  American  people.  Gov.  Steven- 
son is  being  induced  to  schedule  as 
many  major  TV  appearance's  as 
posible  in  light  of  the  fact  that  he 
is  comparatively  unknown  to  the 
voting  public  outside  of  Illinois. 
That  decision  will  primarily  be 
his. 

Sen.  Blair  Moody  (D-Mich.),  a 
top  administration  leader  and  him- 
self a  staunch  media  supporter  and 
ex-newspaperman,  reported  last 
Thursday  that  he  had  advocated 
such  a  course.  He  suggested  to  the 
Governor  that  he  appear  with  Gen. 
Eisenhower  on  television  to  discuss 


FUTURE  of  the  Paramount  case — 
whether  it  truly  will  be  expedited 
or  not — went  back  into  the  hands 
of  the  FCC  last  week  when  FCC 
Hearing  Examiner  Leo  Resnick 
asked  for  clarification  of  two  items 
in  the  Commission's  order  two 
weeks  ago  [At  Deadline,  Aug.  4]. 

Mr.  Resnick  asked  the  Commis- 
sion to  rule  on  whether  (1)  the 
Scophony  testimony  should  be  con- 
tinued, and  (2)  the  hearings  should 
be  held  open  to  take  testimony  on 
anti-trust  cases  subsequent  to  the 
cut-off  date  of  Aug.  7,  1948. 

Meanwhile,  Mr.  Resnick  also 
scheduled  resumption  of  the  com- 
bination case  for  Aug.  12. 

If  the  Commission  answers  his 
questions  in  the  negative  the  ses- 
sion will  be  devoted  solely  to  tying 
up  loose  ends  in  preparation  for  a 
decision. 


campaign  issues  this  fall  in  a  series 
of  one-hour  debates.  He  quoted 
the  Governor  as  "interested"  but 
said  he  did  not  react  "definitely." 

Gov.  Stevenson  was  queried  at 
his  Springfield,  111.,  news  conference 
Monday  about  his  campaign  plans 
in  a  question  by  Scotty  Reston  of 
the  New  York  Times. 

The  governor  said,  "I  have  been 
appalled  by  what  I  have  learned 
in  the  last  few  days  about  the  cost 
of  the  use  of  television,  and,  for 
that  matter,  the  cost  of  national 
campaigns,  with  which  I  was  not 
entirely  familiar. 

"I  am  frank  to  say  without  any 
embarrassment  or  self-conscious- 
ness  that  I  think  the  Democratic 
national  ticket  is  going  to  be  at  a 
disadvantage  in  this  campaign  with 
respect  to  total  funds  available. 
I  am  hopeful  that  the  Democratic 
National  Committee  can  raise  suf- 
ficient funds  to  take  advantage  of 
that  medium,  and  all  other  means 
of  communication,  adequately. 

"I  am  fearful  that  we  will  by  no 
means  be  able  to  match  the  Repub- 
lican campaign  dollar  for  dollar," 
he  asserted. 

Shortly  after  his  nomination  in 
Chicago,  the  Governor  was  asked 
to  what  extent  he  planned  to  use 
TV  in  his  campaign.  His  answer: 
"To  the  extent  that  we  can  pay  for 
it." 

Another  Monday  question  came 
from  Don  Whitehead  of  the  AP, 
who  asked  him  if  he  had  any  cost 
estimates  regarding  the  campaign. 

The  Governor  answered,  "I  think 
the  best  [estimate]  I  can  make  now 
is  that  you  do  not  run  these  cam- 
paign on  a  basis  of  estimated  cost. 
You  run  them  to  the  full  extent  of 
all  the  money  you  get,  and  the  il- 
luminating  feature   is   the  funds 

(Continued  on  page  AO) 


If  the  FCC  answers  the  ex- 
aminer's queries  affirmatively,  then 
the  case  will  pick  up  where  it  left 
off  when  the  hearings  were  halted 
in  mid- July  [B°T,  July  14]. 

The  case  involves  the  merger  of 
ABC  and  United  Paramount  The- 
atres Inc.,  the  sale  of  WBKB  (TV) 
Chicago  to  CBS  and  the  renewal  of 
the  license  of  Paramount  Pictures' 
KTLA  (TV)  Los  Angeles  among 
other  issues. 

In  conferences  Aug.  5  and  6  with 
attorneys,  Mr.  Resnick  ruled: 

(1)  The  question  of  the  credi- 
bility of  witnesses,  involved  in  tes- 
timony regarding  anti-trust  cases 
prior  to  1948,  was  nullified  by  the 
Commission's  order  two  weeks  ago. 

(2)  Although  the  Commission 
spoke  only  of  licensees  in  its  order 
two  weeks  ago,  the  deletion  of 
anti-trust    cases    prior    to  three 


TRUMAN  ASKS 

Radio-TV  to  Urge  Voting 

RADIO  and  television  along  with 
other  media  "can  do  much  to  enlist 
interest"  in  bringing  out  voters 
next  November,  President  Truman 
told  his  news  conference  Thursday. 

NARTB,  in  cooperation  with 
American  Heritage  Foundation  and 
Advertising  Council,  is  conducting 
a  Register-and-Vote  Campaign  and 
has  named  state  broadcasters  com- 
mittees for  local  promotion. 

President  Truman  said  more 
than  29  million  adult  Americans , 
were  not  even  registered  to  vote 
as  of  last  January  and  recalled 
that  only  51%  of  eligible  voters 
went  to  the  polls  in  1948.  He 
showed  how  75%  to  90%  of  voters 
cast  ballots  in  foreign  countries. 

"The  privilege  of  voting  is  one 
of  the  most  treasured  rights  on 
earth,  as  those  who  live  in  totali- 
tarian countries  can  testify,  but 
we  cannot  have  a  big  vote  in  this 
country  without  a  big  registra- 
tion," the  President  said. 

Harold  E.  Fellows,  NARTB  pres- 
ident, wired  Mr.  Truman  Thursday 
that  American  broadcasters  and 
telecasters  already  have  launched 
their  campaign.  State  broadcast- 
ers, associations  throughout  the 
nation  "are  joining  enthusiastically 
in  the  campaign,"  Mr.  Fellows 
wired  the  President. 

"As  in  other  undertakings  of 
such  scope  and  importance,"  Mr. 
Fellows  added,  "you  will  find  the 
nation's  great  broadcasting  media 
lending  enthusiastic  and  generous 
support." 

Heading  the  national  campaign  , 
committee  is  John  Patt,  WGAR 
Cleveland.  Other  members  are 
Roger  W.  Clipo,  WFIL  Philadel- 
phia; Frank  Fogerty,  WOW-TV 
Omaha;  Kenneth  D.  Given,  WLBJ 
Bowling  Green,  Ky. ;  Paul  W.  Mo- 
rency,  WTIC  Hartford,  Conn.,  and 
Joseph  Wilkins,  KFBB  Great  Falls, 
Mont. 


years  ago  applied  equally  to  those 
parties  who  technically  were  only 
permittees  or  grantees. 

The  examiner  also  called  for 
proposed  findings  within  20  days 
on  the  question  of  whether  Para- 
mount Pictures  controls  Allen  B. 
DuMont  Labs,  by  virtue  of  29%  | 
ownership  of  DuMont  stock. 

The  Commission's  order — which 
denied  pleas  for  a  quick  end  to  the 
case — also  enunciated  policy  re- 
garding consideration  of  past  anti- 
trust violations  in  license  renewal 
cases.  These  were  limited  to  events 
occurring  not  later  than  three  years 
from  the  date  of  applications. 

Exempted  from  the  time  limita- 
tion were  anti-trust  actions  involv- 
ing radio  communications. 

The    Scophony    details  revolve 
(Continued  on  page  36) 
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MOMENT  NEWS 

Published  by  the  General  Electric  Company,  Electronics  Park,  Syracuse,  N.  Y. 


NEW  G-E  DEVICE  STEALS  SHOW  FOR  CBS-TV 


Photo  courtesy  of  The  New  York  Times 


What  They  Say  About  New  Device 


Newspaper  and  magazine  com- 
ment about  the  wipe  montage  has 
been  enthusiastic.  Samples: 

NEWSWEEK:  "...  technical  trick 
of  the  week  was  CBS -TV's  insert 
in  the  lower  right-hand  corner  of 
the  screen  which  put  both  com- 
mentators and  the  floor  scene  on 
the  screen  at  once  .  .  ." 

THE  NEW  YORK  TIMES:  "...  best 
(technical  innovation)  was  the  new 
split-screen  technique  employed  by 
the  Columbia  Broadcasting  Sys- 
tem ...  it  was  very  effective  ..." 


"...  a  most  interesting  technical 
development,  the  split-screen  pre- 
sentation is  achieved  by  electronic 
rather  than  optical  means  .  .  ." 

DAILY  NEWS:  "Several  of  the  best 
touches  of  the  TV  coverage  (in- 
cluded) the  super -imposing  of 
CBS -TV  newsman  Walter  Cron- 
kite's  picture  in  the  lower  right- 
hand  corner  of  the  larger  picture..." 

|  RADIO-TELEVISION  DAILY: 

"Trade  talking  about  the  montage 
I  effects  obtained  by  the  pool  TV 
producers  at  convention  hall  ..." 


Now  Available  From  Stock 

. . .  Costs  Less  Than  $2000 


Through  G-E  offices  in  all  principal 
cities,  the  electronic  wipe  montage, 
complete  with  control  panel,  may 
be  obtained  on  an  immediate  de- 


livery basis.  Price  of  the  unit  is 
$1880  complete.  Call  your  General 
Electric  television  representative 
for  immediate  shipment  from  stock. 


Startling  Split-Screen  Technique 
at  Political  Conventions  Achieved  With 
G-E  Electronic  Wipe  Montage 


Wedging  an  image  of  the  booth 
commentator  onto  the  same  screen 
with  panoramic  convention  shots 
was  hailed  as  the  technical  hit  of 
both  conventions  at  Chicago. 

Developed  and  manufactured  by 
General  Electric,  the  electronic 
wipe  enables  a  TV  supervisor  to 
show  two  different  scenes  on  one 
screen  at  the  same  time.  Electronic 
control  permits  the  operator  to 
vary  the  size  and  accurately  posi- 
tion either  picture  shown  by  simple 
hand  manipulation. 

Best  for  live  commercials 

The  device  can  be  used  in  conjunc- 


tion with  a  slide  projector  to  get  a 
variety  Of  superimposed  patterns 
— heart  or  diamond  shapes,  for  ex- 
ample. Possibilities  for  special  ef- 
fects with  live  commercials  are  un- 
limited. This  G-E  unit  is  the  only 
commercial  amplifier  that  makes 
possible  for  television  all  the  pic- 
torial effects  previously  available 
only  to  motion  picture  producers. 

In  quantity  production 

At  Electronics  Park,  G-E  television 
headquarters,  new  units  are  now  in 
quantity  production.  Early  orders 
from  broadcasters  are  being  filled 
directly  from  stock. 


Special  Tube  Application 

Behind  Wedge -Wipe  Effect 


Taking  full  advantage  of  the  char- 
acteristics of  the  standard  6BN6 
tube,  W.  L.  Hurford,  General  Elec- 
tric engineer,  designed  his  special 
effects  circuits  to  utilize  the  elec- 
tronic keying  capabilities  of  the 
tube.  The  result  is  a  versatile  am- 
plifier that  performs  many  func- 
tions with  little  more  equipment 
than  was  previously  needed  to  de- 
liver only  a  horizontal  wipe. 

Literature  available 

Station  managers  and  engineers 
may  obtain,  at  no  charge,  an  ex- 
planatory article  reprint  plus  Bul- 
letin X54-124  on  this  TV  montage 
amplifier  and  control  panel  by  con- 


GENERAL 


tacting  their  nearest  General  Elec- 
tric television  representative  or 
writing  directly  to  General  Electric 
Companij,  Section  282-11,  Electron- 
ics Park,  Syracuse,  New  York. 


ELECTRIC 
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ACCENT  is  on  a  milestone — the  25th  anniversary  of  a  man  with  a  station 
— as  congratulations  go  out  to  Harold  L.  (Hax)  Hodden,  film  projection 
supervisor  of  WOR-TV  New  York.  Above  token  of  appreciation  was  given 
by  J.  R.  Poppele  (third  from  left),  vice  president  in  charge  of  engineering 
for  WOR-AM-TV  and  MBS,  and  Charles  Singer  (pointing),  assistant  chief 
engineer,  30  and  25-year  radio  veterans  themselves.  Taking  part  in  cere- 
monies, which  included  luncheon  presentation  of  gold  watch  and  pin,  were 
these  staff  members  (I  to  r):  Newland  Smith,  George  Riley,  Mr.  Poppele, 
John  Ruddley,  Mr.  Hadden,  James  O'Connor,  Mr.  Singer  and  Eric  Herud. 


Paramount  Case 

(Continued  from  page  34) 

around  the  implications  by  FCC 
witnesses  that  Paramount  Pictures 
attempted  to  stymie  the  develop- 
ment of  the  Skiatron  system  of  TV. 
From  1941  to  1945,  Paramount  Pic- 
tures owned  25%  of  Scophony 
Corp.  of  America.  General  Equip- 
ment Corp.  owned  another  25% 
and  the  British  parent  company  the 
remaining  50%.  The  combine  was 
dissolved  in  1946  by  a  consent  de- 
cree following  a  government  anti- 
trust complaint. 

When  the  present  hearings  were 
halted,  cross-examination  of  Arthur 
Levey,  president  of  Skiatron  Corp. 
(successor  to  Scophony),  was  about 
to  begin.  - 

The  question  at  issue  is  whether 
the  Scophony  situation  should  be 
considered  exempt  from  the  three- 
year -limitation  on  anti-trust  mat- 
ters. 

Paramount  Counsel  Paul  A. 
Porter,  former  FCC  chairman,  ad- 
vised that  it  will  take  five  to  seven 
weeks  to  complete  cross-examina- 
tion and  present  rebuttal  testi- 
mony on  the  Scophony  aspect,  Mr. 
Resnick  told  the  Commission. 

Although  reports  of  anti-trust 
cases  against  Paramount  Pictures 
(and,  by  association,  United  Para- 
mount Theatres)  already  are  in  the 
record,  FCC  Counsel  Frederick  W. 
Ford  apparently  wants  to  develop 
them  through  testimony  of  wit- 
nesses. 

To  do  so  would  require  a  month 
for  preparation  and  "several 
months"  to  put  the  details  into  the 
record,  it  is  understood. 

Violations  Since  1948 

FCC's  legal  team  was  working 
on  the  theory  that  by  highlighting 
past  anti-trust  difficulties  of  Para- 
mount Pictures  it  could  prove  that 
such  violations  were  habitual. 

Now  that  the  Commission  has 
eliminated  consideration  of  such 
activities  more  than  three  years 
old,  the  FCC  lawyers  feel  it  be- 
hooves them  to  introduce  testimony 
regarding  violations  since  1948. 

Among  the  531  anti-trust  cases 
in  which  Paramount  Pictures  has 
been  involved  between  1920  and 
1951,  some  234  were  filed  after 
September  1948. 

In  addition,  there  are  such  recent 
cases  as  the  government's  suit 
against  (a)  twelve  motion  picture 
producers  and  distributors  for 
withholding  16mm  prints  of  fea- 
ture pictures  from  TV  and  other 
non- theatrical  exhibitors  [B#T, 
Aug.  4,  July  28],  (b)  Madison 
Square  Garden  and  the  Interna- 
tional Boxing  Club  for  withhold- 
ing the  sale  of  radio  and  TV  rights 
[B*T,  Mar.  24]  and  (c)  National 
Screen  Service  Corp.  for  monopoly 
in  production  and  distribution  of 
trailers  and  other  advertising 
products  [B*T,  May  12].  Also 
referred  to  was  Milgrim  vs.  Loew's 
Inc.,  et  al,  for  withholding  motion 
picture  rentals  to  drive-in  theatres. 

The  16mm  case  does  not  involve 
Paramount.  However,  Theatre 
Owners  of  America  is  named  as  co- 
conspirator. UPT  director  Robert 
B.  Wilby  is  a  member  of  the  TOA 


executive  committee.  Leonard 
Goldenson,  president  of  UPT,  is  co- 
chairman  of  the  TOA  finance  com- 
mittee and  Robert  A.  O'Brien, 
UPT  secretary-treasurer,  is  chair- 
man of  the  TOA  theatre-TV  com- 
mittee. 

Defendant  Madison  Square  Gar- 
den contains  on  its  16-man  board 
three  members  of  Paramount  Pic- 
tures: Stanton  Griffis,  Edward 
Weisl  and  John  Hertz. 

Paramount  Pictures  is  named  as 
one  of  the  defendants  in  the  Na- 
tional Screen  Service  Corp.  case. 

Paramount  Pictures  also  was 
named  in  the  Milgrim  case. 


WBS  Negotiations 

WORLD  Broadcasting  System  an- 
nounced last  week  that  it  has 
signed  Jack  Shaindlin,  film  musical 
director,  to  conduct  a  series  of 
especially-arranged  transcriptions 
for  the  company.  In  another  an- 
nouncement, Herbert  Gordon, 
World  vice  president  in  charge  of 
production,  said  the  company  has 
completed  arrangements  with  col- 
leges and  universities  throughout 
the  country  to  record  their  official 
songs  for  World's  program  service. 


WU  RACING  WIRE 

FCC's  Litvin  Hits  Tariff 

TARIFF  regulation  proposed  by 
Western  Union  for  the  purpose  of 
curbing  illegal  transmission  of  rac- 
ing  information  is  "unjust,  un- 
reasonable and  discriminatory," 
FCC  Hearing  Examiner  Fanney 
Litvin  ruled  in  an  initial  decision 
handed  down  last  Thursday. 

The  telegraph  company  offered 
the  new  tariff  to  restrict  users  of  ■ 
its  racing  wire  to  radio-TV  sta- 
tions, press  associations  and  other 
qualified  lessees.  Examiner  Litvin  ■ 
recommended  that  the  Commission 
order  WU  to  rescind  the  provision 
because  it  "abridges  the  right  of 
free  speech  and  free  press  of 
legitimate  users"  under  the  Fifth 
Amendment. 

FCC  has  been  studying  race 
broadcasts  with  respect  to  possible 
use  in  illegal  gambling.  It  has  been 
interested  in  the  rapidity  with 
which  race  results  are  aired  and 
the  amount  of  detail  given.  The 
Commission  last  spring  cited  16 
stations  for  carrying  horse  racing 
programs  and  set  their  licenses  for 
hearing  [B°T,  May  26,  March  23]. 

Examiner  Litvin  claimed  that 
the  proposed  regulation  will  not 
prevent  WU  facilities  from  being 
illegally  used.  As  a  case  in  point, 
she  said: 

It  arbitrarily  .  .  .  withholds  leased 
facility  service  for  the  transmission 
of  .  .  .  racing  news  from  wired  music 
services  which  may  furnish  programs 
of  music  with  spot  racing  news  for 
entertainment  at  public  places,  al- 
though permitting  its  service  to  be 
used  by  radio  stations  which  likewise 
may  broadcast  musical  programs  with 
spot  racing  news  which  may  be  re- 
ceived in  public  places. 

It  was  held  that  the  proposed 
tariff  thus  sets  up  an  arbitrary 
standard  under  which  all  persons 
not  deemed  within  the  eligible 
classes  selected  by  WU  would  be 
refused  service  even  though  it 
might  be  used  for  legitimate  pur- 
poses. Persons  now  eligible,  Ex- 
aminer Litvin  found,  would  thus 
be  adjudged  ineligible  under  the 
regulation. 

Publications  and  newspapers 
with  second-class  mailing  privileges 
would  be  included  as  eligible  les- 
sees, along  with  broadcast  sta- 
tions and  press  associations. 


WALSH  APPOINTED 

To  'Crusade'  Post 

APPOINTMENT  of  Richard  B. 
Walsh  as  executive  vice  chairman 
of  the  "Crusade  for  Freedom"  was 
announced  Friday  by  Henry  Ford 
II,  national  chairman  of  the  or- 
ganization. 

Mr.  Walsh  resigned  from  the 
U.  S.  State  Dept.  to  accept  the 
position  with  "Crusade."  He  is  a 
former  New  Haven,  Conn.,  news- 
paperman, who  also  has  served  as 
director  of  public  relations  for 
Connecticut  and  as  assistant  vice 
president  of  Trans-World  Airlines. 

In  his  new  post,  Mr.  Walsh  will 
be  a  key  figure  in  the  "Crusade's" 
1952  campaign  to  raise  $4  million 
between  Nov.  11  and  Dec.  15. 


VOICE  CONTEST 


Community  Activity 
To  Open  Aug.  75 


SCHEDULE  of  community  and  national  events  marking  the  sixth  annual 
Voice  of  Democracy  Contest  has  been  sent  to  schools  and  organizations 
taking  part  in  the  competition,  one  of  the  nation's  major  scholastic  fea- 
tures. Over  a  million  senior  high  school  students  wrote  and  voiced  essays 
last  year. 

The  schedule  announced  by  Rob- 
ert K.  Richards,  NARTB  assistant 
to  the  president  and  chairman  of 
the  national  contest  committee, 
opens  with  first  meetings  of  com- 
munity committees  Aug.  15.  These 
will  be  followed  the  next  day  by 
announcement  of  contest  plans 
through  radio,  TV  and  newspapers. 

The  U.  S.  Office  of  Education, 
which  endorses  the  competition,  is 
directing  the  mailing  of  official  an- 
nouncements to  school  officials  and 
students. 

Oscar  Elder,  assistant  director 
of  the  NARTB  public  affairs  de- 
partment in  charge  of  contest  oper- 
ations, said  NARTB  will  send  five 
five-minute  model  transcribed 
speeches  voiced  by  eminent  Ameri- 
cans. These  are  designed  for  broad- 
cast by  stations  during  the  week 
of  Nov.  9-16,  National  Radio  & 
Television  Week,  as  a  guide  to 
those  taking  part  in  the  competi- 
tion. Students  will  be  encouraged 
to  listen  to  the  speeches  as  a  class- 
room assignment. 

Actual  scripts  are  to  be  prepared 
by  students  during  the  Nov.  17-21 
period,  with  stations  providing  as- 
sistance. In-school  and  commun- 
ity eliminations  will  be  held  Nov. 


24-28.  Dec.  6  is  deadline  for  de- 
livery of  community  winner's 
transcriptions  to  state  judging 
headquarters.  State  and  territorial 
winners'  transcriptions  are  to  be  in 
the  hands  of  the  national  contest 
committee  by  Jan.  1.  Four  co-equal 
national  winners  will  be  announced 
Feb.  1.  Winners  will  be  guests  of 
the  cooperating  contest  sponsors 
Feb.  13-22  and  will  visit  Washing- 
ton and  colonial  Williamsburg,  Va. 
Scholarship  checks  and  radio-TV 
prizes  will  be  awarded  Feb.  18  in 
Washington. 

Joint  sponsors  of  the  contest  with 
NARTB  are  Radio-Television  Mfrs. 
Assn.,  which  supplies  manufactur- 
er-dealer cooperation,  and  U.  S. 
Junior  Chamber  of  Commerce, 
whose  national  and  local  units 
handle  staging  of  elimination  con- 
tests. 


DEE  ENGELBACH,  for  past  two  sea- 
sons producer-director  of  NBC  Radio's 
The  Big  Show,  is  scheduled  to  produce 
a  full-hour  all-star  radio  program  for 
benefit  of  Community  Chest's  Red 
Feather  campaign.  Line-up  of  per- 
formers and  broadcast  date  and  time 
of  show  will  be  announced  later. 
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Recognized  Radio 
And  TV  Appraisals 


Blackburn-Hamilton  Company  has 
appraised  hundreds  of  radio  stations 
and  a  large  number  of  TV  properties. 
These  appraisals  have  been  made  for 
a  variety  of  purposes  such  as  sales, 
tax  problems,  settlement  of  estates, 
insurance,  financing,  etc.  In  many 
cases  a  Blackburn-Hamilton  Company 
appraisal  has  formed  the  basis  for 
important  testimony  in  court  cases, 
tax  hearings,  etc.,  and  other  official 
proceedings. 

Our  complete  in-the-field  appraisal 
compiles  and  analyzes  the  data  per- 
taining to  the  nine  key  appraisal  fac- 
tors listed  in  the  adjoining  column. 
This  information  is  then  compared 
with  many  other  similar  properties 


The  Nine  Key 
Appraisal  Factors 

1 —  Earnings 

2 —  Investment 

3 —  Technical 

4 —  Market 

5 —  Competition 

6 —  Programming 

7 —  Management 

8 —  TV  Factor 

9 —  Potential 


to  arrive  at  a  fair  appraised  price — 
the  price  at  which  we  could  sell  the 
property  at  today's  market. 

You  may  or  may  not  be  interested 
in  selling  your  radio  or  TV  property, 
but  in  the  face  of  changing  condi- 
tions, the  appraised  value  of  your 
station  is  valuable  information  for 
insurance,  tax,  estate  and  other  per- 
sonal reasons. 

All  work  is  done  on  a  completely 
confidential  basis.  Extensive  experi- 
ence and  a  national  organization  en- 
able us  to  make  complete  and  recog- 
nized appraisals  in  minimum  time. 
Contact  our  nearest  office  for  the  cost 
and  available  time. 


NARTB  DISTRICT  MEETINGS 


A  Blackburn-Hamilton  Company  representative  will  be  present  at  each  of  the  17  NARTB 
District  meetings  this  fall.  Whether  your  interest  is  TV  financing,  an  appraisal,  buying  or  sell- 
ing, be  sure  to  contact  us  for  a  confidential  discussion.  Check  the  time  and  location  most  con- 
venient for  you  from  the  following  schedule  and  contact  the  nearest  Blackburn-Hamilton  Com- 
pany office  to  set  a  get-together  time. 


District  Date 

Hotel  &  City 

District  Date 

Hotel  &  City 

7 

AUG. 

18-19 

STATLER,  CLEVELAND 

10 

SEPT. 

22-23 

ELMS,  EXCELSIOR  SPRINGS, 

8 

AUG. 

21-22 

GRAND,  MACKINAC  ISL.,  MICH. 

MISSOURI 

11 

AUG. 

25-26 

DULUTH,  DULUTH,  MINN. 

9 

SEPT. 

25-26 

PLANKINTON,  MILWAUKEE 

17 

AUG. 

28-29 

MULTNOMAH,  PORTLAND,  ORE. 

4 

OCT. 

2-3 

CAROLINA,  PINEHURST,  N.  C. 

15 

SEPT. 

4-5 

MARK  HOPKINS,  SAN  FRANCISCO 

5 

OCT. 

6-7 

BILTMORE,  ATLANTA 

16 

SEPT. 

8-9 

DEL  CORONADO,  CORONADO, 

6 

OCT. 

9-10 

PEABODY,  MEMPHIS,  TENN. 

CALIFORNIA 

3 

OCT. 

13-14 

PENN  HARRIS,  HARRISBURG,  PA. 

14 

SEPT. 

11-12 

COSMOPOLITAN,  DENVER 

2 

OCT. 

16-17 

WESTCHESTER  COUNTRY  CLUB,  RYE, 

17 

SEPT. 

15-16 

LASSEN,  WICHITA,  KANSAS 

NEW  YORK 

13 

SEPT. 

18-19 

TEXAS,  FORT  WORTH 

1 

OCT. 

20-21 

STATLER,  BOSTON 

Negotiations 


Appraisals 


Financing 


BLACKBURN -HAMILTON  COMPANY 

Radio  Station  and  Newspaper  Brokers 


WASHINGTON,  D.  C. 

James  W.  Blackburn 
Washington  Building 
Sterling  4341 


CHICAGO 

Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755 


SAN  FRANCISCO 

•  Lester  M.  Smith 
235  Montgomery  Street 
Exbrook  2-5672 


BRO 
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STEEL  PRIORITIES 


Building  Delay 
Faces  Radio-TV 


TEMPORARY  crackdown  on  steel  allocations  this  fall  for  new  major 
radio-TV  station  construction  and  community  TV  projects  clouded 
an  otherwise  favorable  picture  for  building-minded  broadcasters  last 
week. 

As  an  aftermath  of  the  paralyz- 
ing steel  strike — and  as  an  interim 
measure  primarily — the  govern- 
ment set  up  a  new  priority  sys- 
tem under  which  broadcasters  may 
find  it  necessary  to  forestall 
planned,  elaborate  construction 
until  early  1953. 

The  National  Production  Author- 
ity set  up  three  priority  categories 
to  govern  its  allotment  of  steel  for 
the  fourth  quarter  beginning  Oct. 
1.  The  agency  also  loosened  con- 
trols on  aluminum  and  copper,  en- 
abling applicants  to  self -authorize 
greater  quantities. 

Under  the  new  priority  system, 
radio-TV  broadcasters  fall  in 
Category  3 — lowest  set  aside — but 
near  the  top  in  that  classification. 
Again,  as  in  the  past,  considera- 
tions of  "hardship"  and  "substan- 
tial unemployment"  are  to  be  ad- 
judged factors  of  essentiality  for 
start  of  new  construction. 

These  are  the  prospects  facing 
radio-TV  broadcasters : 

9  Applications  for  new  construc- 
tion not  yet  begun  will  be  screened 
and,  "to  the  degree  necessary"  to 
meet  defense  needs,  "shall  be  de- 
ferred until  after  Dec.  31,  1952." 

%  Applications  which  received 
steel  for  the  first  three  quarters 

(to  Oct.  1)  will  be  able  to  meet 
fourth  -  quarter  requirements  — 
"within  the  limits  of  materials 
available." 

%  Applications  for  steel  quotas 
previously  approved  for  the  fourth 
quarter  may  be  deferred  until  early 
next  year — again  depending  on 
necessity. 

There  was  no  immediate  indica- 
tion as  to  what  or  how  many 
broadcasters  would  be  affected  by 
the  deferment  policy  after  Oct.  1. 
NPA  has  not  released  its  alloca- 
tions list  for  the  final  quarter.  But 
prospective  TV  station  owners  and 
grantees  probably  would  find 
themselves  at  a  temporary  im- 
passe on  steel  for  remodeling  or 
erecting  new  studios  or  buldings. 

Two  community  TV  firms — ■ 
Lycoming  TV  Co.,  Williamsport, 
Pa.  and  Vermont  TV  Inc.,  Barre, 
Vt.  —  face  deferment  on  fourth 
quarter  quotas  for  steel  to  use 
in  their  proposed  TV  master 
antenna  systems.  Vermont's  had 
been  approved  and  Lycoming  was 
pending,  according  to  NPA  data. 

In  announcing  its  new  policy, 
NPA  stated  the  effect  of  the  steel 
strike  impels  it  to  reject  now  any 
allotments  for  carbon,  alloy  or 
stainless  steel  to  start  new  projects 
in  the  last  quarter.  Critically  im- 
portant industrial  expansion  proj- 
ects must  receive  top  priority,  it 
explained. 

Category  I  is  that  marked 
"necessary  for  defense,"  covering 
"critically  or  highly  important" 
projects.  Category  II  covers  "in- 
dustrial new  starts  to  meet  ex- 


pansion goals."  Category  III  in- 
cludes all  others,  with  criteria  of 
hardship  and  unemployment. 

It  will  be  recalled  that  NBC 
obtained  materials  earlier  this 
year  for  Burbank,  Calif.,  studios 
on  grounds  it  would  suffer  hard- 
ship in  competition  with  other  TV 
networks  if  refused  and  because 
of  unemployment  in  the  Hollywood 
area. 

NPA  stressed  that  the  system 
was  only  an  interim  measure  and 
that  steel  would  become  plentiful 
enough  in  time  to  discard  these 
priorities.  Additionally,  officials 
pointed  out  that  raising  of  self- 
authorization  limits  on  copper  and 
aluminum  would  give  applicants 
a  freer  hand  on  remodeling,  altera- 
tion and  other  construction  phases. 

Broadcasters  now  may  order 
4,000  pounds  of  aluminum  and 
5,000  pounds  of  copper,  plus  the 
usual  25  tons  of  steel,  from  con- 
tractors without  NPA  approval. 

In  other  developments  last  week : 
•  NPA  removed  the  ban  on  the 
decorative  use  of  copper  and  alumi- 
num for  radio  and  TV  receivers  and 
phonograph  combinations,  as  well  as 
record-players.  Manufacturers  may 
divert  their  present  quotas  from  func- 
tional  to   decorative   or  ornamental 


•  Manufacturers  of  sound  (wire, 
tape,  disc)  recorders  reported  they 
had  no  difficulty  in  obtaining  materi- 
als, save  nickel  alloy.  They  asked 
NPA  to  help  collect  data  on  different 
type  tubes  needed  for  use  in  military 
products. 

•  The  Defense  Production  Adminis- 
tration pegged  a  new  goal  for  an  in- 
terim electronics  expansion  program 
— $396  million  in  new  production 
facilities  and  equipment  or  additions 
for  the  period  Jan.  1,  1950,  to  Jan.  1, 
1954. 


FREEDOM  AWARDS 

To  Include  Radio,  TV 

RADIO  and  television  shows  will 
again  be  eligible  for  awards  in 
the  1952  Freedoms  Foundation  Na- 
tional Awards  Program. 

Kenneth  D.  Wells,  president, 
Freedoms  Foundation,  announced 
that  awards  will  be  offered  for 
network  programs  on  the  national 
level  and  for  regional  broadcasts 
or  telecasts  which  help  toward  a 
better  understanding  "of  the  Amer- 
ican Way  of  Life." 

Awards  are  made  in  15  categories 
including  advertising  campaigns, 
editorials,  16mm  motion  pictures, 
public  addresses,  radio  and  tele- 
vision programs. 

Deadline  for  entering  nomina- 
tions in  the  1952  program  is  Nov. 
11.  Formal  announcement  of 
awards  recipients  will  be  made  at 
Valley  Forge,  Pa.,  Feb.  22. 


Aug.  12:  NARTB's  convention  commit- 
tee meets,  NARTB  Hdqrs.,  Wash- 
ington. 

Aug.  12:  CBS  Radio  Affiliates  meeting, 
Chicago. 

Aug.  15:  NARTB's  "Register  and  Vote" 

campaign  begins. 
Aug.  15:  BAB  Sales  Clinic,  Dallas. 
Aug.  15-16:  West  Virginia  Broadcasters 

Assn.    meeting,    Greenbrier  Hotel, 

White  Sulphur  Springs,  W.  Va. 
Aug.     17-24:     Educational  Television 

Workshop,  Iowa  State  College,  Ames, 

Iowa. 

Aug.  18 :  BAB  Sales  Clinic,  San  Antonio. 

Aug.  18-19:  NARTB  District  7,  Hotel 
Statler,  Cleveland. 

Aug.  20:  BAB  Sales  Clinic.  Houston. 

Aug.  21-22:  NARTB  District  8,  Grand 
Hotel,  Mackinac  Island,  Mich. 

Aug.  21-23:  Georgia  Assn.  of  Broad- 
casters, Gen.  Oglethorpe  Hotel,  Sa- 
vannah. 

Aug.  22:  BAB  Sales  Clinic,  New  Orleans. 

Aug.  24-25:  Arkansas  Broadcasters 
Assn.  meeting  and  sales  clinic,  Marion 
Hotel,  Little  Rock. 

Aug.  25:  BAB  Sales  Clinic,  Miami. 

Aug.  25-26:  NARTB  District  11,  Hotel 
Duluth,  Duluth,  Minn. 

Aug.  27:  BAB  Sales  Clinic,  Winston- 
Salem. 

Aug.  27-29:  Institute  of  Radio  Engi- 
neers, West  Coast  show  and  conven- 
tion, Long  Beach,  Calif. 

Aug.  28-29:  NARTB  District  17,  Mult- 
nomah Hotel,  Portland,  Ore. 

Sept.  4-5:  NARTB  District  15,  Hotel 
Mark  Hopkins,  San  Francisco. 

Sept.  5:  BAB  Sales  Clinic,  Chicago. 

Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 

Sept.  8-9:  NARTB  District  16,  Hotel 
Del  Coronado,  Coronado  Beach,  Calif. 

Sept.  10:  BAB  Sales  Clinic,  Louisville. 

Sept.  11-12:  NARTB  District  14,  Cosmo- 
politan Hotel,  Denver. 

Sept.  11-13:  Western  Assn.  of  Broad- 
casters annual  meeting,  Banff  Springs 
Hotel,  Banff,  Alta. 


REMOTE  CONTROL 

NARTB  Urges  Change 

CHANGES  in  FCC  requirements 
covering  operators  and  remote- 
control  operation  will  implement 
the  Conelrad  radio  alert  program, 
NARTB  pointed  out  last  week  in 
commenting  on  the  Commission's 
proposed  amendments  to  its  rules 
[B*T,  June  9,  30;  July  28;  Aug.  4]. 
Aug.  4  was  the  last  day  for  filing 
of  comments. 

Bernard  Koteen,  special  counsel 
to  NARTB's  Committee  on  Opera- 
tor Licensing,  pointed  out  that 
shift  of  a  station's  frequency  and 
power  and  change  to  an  auxiliary 
or  special  Conelrad  transmitter 
can  be  done  easily  by  a  restricted 
operator  or  can  readily  be  effected 
by  remote  control. 

Actually,  he  told  the  FCC,  re- 
mote shifts  are  highly  desirable,  as 
against  the  slow  tuning  and  re- 
tuning  procedures  involved  in 
power  and  frequency  shifts. 

Pointing  out  the  FCC  has  been 
alert  to  recognize  development  of 
the  art  for  other  radio  services, 
the  NARTB  comment  suggests  this 
should  now  be  done  for  broadcast- 
ing. Feasibility  of  more  control  of 
broadcast  transmitters  has  been 
demonstrated  in  the  United  States 
and  Canada,  FCC  was  told,  and 
such  remote  control  is  allowed  in 
other  radio  services. 


Network  Time  Sales 

(Continued  from  page  28) 

Corp.  $1,812,543;  Gillette  Co.,  $1,- 
755,513. 

Overall  January-to-June  net- 
work time  sales  show  a  14.4%  in- 
crease over  last  year,  with  com- 
bined gross  radio-TV  network  time 
sales  aggregating  $172,188,420  for 
the  first  half  of  1952,  against  $150,- 
633,358  for  the  like  period  in  1951. 
Radio  networks  (see  Table  III) 
were  down  12,6%  for  the  period; 
TV  networks  (see  Table  VI)  were 
up  61.2%. 

Table  III  and  VI  also  give  the 
June-to-June  comparisons  for  each 
type  of  network,  showing  a  13.0% 
loss  for  radio  and  a  32.5%  gain  for 
TV  this -June  in  comparison  with 
the  same  month  of  last  year.  June 
also  reflected  the  effects  of  warm 
weather,  with  radio  network  bill- 
ings falling  7.6%  below  May  and 
TV  billings  9.4%  down,  and  the 
combined  broadcast  media  network 
time  sales  declining  8.5%  from 
May  to  June. 

Top  ten  radio  network  clients 
are  listed  in  Table  I,  top  ten  TV 
clients  in  Table  IV;  leader  in  each 
class  advertiser  for  radio  networks 
is  shown  in  Table  II,  TV  network 
class  leaders  in  Table  V.  Class-by- 
class  expenditures  are  reported  in 
Tables  III  (for  radio)  and  VI  (for 
TV) ,  with  comparisons  between 
June  1951  and  June  1952  and  also 
between  the  first  six  months  of 
these  years. 


DISCOUNT  PLAN 

Offered  by  KCBS 

DISCOUNT  of  50%  on  "concen- 
trated schedules"  of  station  break 
and  service  announcements — 24  or 
more  within  a  two-day  period — is 
being  offered  advertisers  by  CBS- 
owned  KCBS  San  Francisco. 

Designed  to  attract  local  retailers 
primarily,  but  available  also  to 
regional  and  national  advertisers, 
the  plan  is  contained  in  Supple- 
ment A  to  KCBS'  Rate  Card  No. 
2.  Vice  President  and  General  Man- 
ager Arthur  Hull  Hayes  explained 
it  as  follows  in  letters  to  adver- 
tisers and  agencies: 

Details  of  Plan 

"The  plan  is  simple.  It  involves 
the  use  of  24  or  more  station  break 
and/or  service  announcements  with- 
in a  two-day  period.  The  adver- 
tiser may  choose  the  day-portions 
he  desires,  i.e.,  evening  (Class  A), 
daytime  (Class  B),  early-morning 
and  late-night  (Class  C).  Any  one, 
or  combinations  of  these  day-por- 
tions, may  be  ordered.  KCBS  will 
then  select  the  specific  announce- 
ment times  within  each  class 
ordered,  choosing  from  all  avail- 
able time  those  which  we  know  to 
have  the  largest  audiences. 

"There  are  no  further  require- 
ments. The  50%  discount  is  earned 
immediately  and  is  not  dependent 
on  any  other  use  of  KCBS'  facili- 
ties. .  .  ." 

Network  officials  said  KCBS  is 
the  only  CBS-owned  radio  station 
offering  this  or  any  similar  plan. 
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DESIGNED  FOR  THE 


GATES  BC-250GY  is  a  big,  roomy  250  watt  broadcast  trans- 
mitter that  satisfies  every  engineer's  requirements  for  compo- 
nent accessibility — easy  servicing.  In  this  "walk-in"  transmitter 
any  part  can  be  reached  in  seconds! 

This  freedom  from  cramping  means  extra  dependability, 
too,  because  bigger  parts  —  rated  conservatively  —  are  used. 
Air  circulation  is  free,  with  no  pockets  or  areas  of  stagnant  air. 

The  popularity  of  GATES'  roomy,  easy-to-service  construc- 
tion is  apparent  in  the  fact  that,  since  World  War  II,  more 
United  States  broadcasters  have  bought  GATES  Transmitters 
than  any  other  make. 


GATES  GY-48  Broadcasting's  only  complete  250 
watt  radio  transmitting  plant,  ready  to  connect  to 
antenna  and  studios.  Consists  of  transmitter,  all  moni- 
tors, limiting  amplifier,  switching  panel,  monitor 
speaker,  joiner  strip  with  call  letter  plate  ana  all  inter- 
connecting cables.  —  Ready  to  operate  120  minutes 
after  unpacking.  | .  J.* 


BC-250GY  TRANSMITTER 

Stands  78"  high,  40"  wide  and  33"  deep. 
Beautifully  finished  in  hand-rubbed  satin 
gray.  Employs  time  proven  810  tubes 
in  final  power  amplifier  and  Class  B 
modulator.  Eleven  tubes  and  six  tube 
types  in  entire  transmitter.  Operates  from 
230  volts  single  phase  1.6KW  power 
consumption  at  100%  modulation.  All 
transformers  fully  cased.  Single  or  dual 
sets  of  tubes  and  crystals  optional.  Avail- 
ability prompt. 

C°NElRAO 

"roadcasters  Qf  all 

««  cost  of  T    nJhe  m°d. 

dances  less  eostlvt^^  in' 
twns  of  existin         °n  alter«- 

^conxZ7:eqqzmentt° 

—  — rc(/uirements. 


GATES  RADIO  COMPANY  •  QOINCY,  ILLINOIS,  U.S.A. 

manufacturing  engineers 


2700  Polk  Avenue,  Houston,  Texas  • 
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Warner  Building,  Washington,  D.  C.    •     International  Division,  13  E.  40th  St.,  New  York  City 
Canadian  Marconi  Company,  Montreal,  Quebec 
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Campaign  Costs  Eyed  by  Parties 

(Continued  from  page  SU) 


available  rather  than  any  budget 
in  advance." 

The  Illinois  Governor  reportedly 
had  planned  to  ask  Gen.  Eisen- 
hower to  agree  on  a  ceiling  for 
campaign  expenditures.  Whether 
he  did  was  not  known.  But  some 
observers  felt  this  to  be  impracti- 
cal in  view  of  contributions  by  di- 
verse groups.  Gov.  Stevenson  said 
at  the  time  that  he  understood  the 
legal  limitation  to  be  $3  million  on 
the  Democratic  National  Commit- 
tee. 

The  Governor's  expressed  fear 
that  the  Democrats  "will  by  no 
means  be  able  to  match  the  Repub- 
lican campaign  dollar  for  dollar" 
doubtless  drew  snickers  in  some 
GOP  quarters  where  a  comparable 
claim — and  perhaps  with  better 
reason — has  been  made.  The  Re- 
publicans point  to  expenditures  by 
labor  and  other  groups  in  support 
of  the  administration  party. 

Moreover,  the  Democratic  Na- 
tional Committee  has  going  for  it 
a  Radio-TV  Chest  fund  on  which 
considerable  progress  already  has 
been  reported.  The  GOP  had  set 
up  no  such  fund,  according  to 
latest  reports. 

It  has  always  been  difficult  to 
obtain  any  figures  on  appropria- 
tions of  local  political  groups  in 
selected  localities.  Agencies  han- 
dling these  accounts  will  service 
campaigns  of  local  candidates 
through  groups  cooperating  with 
the  national  committees  and  their 
agencies. 

With  respect  to  local  time  pur- 
chases, a  number  of  agencies  have 
been  identified  with  political  or- 


KWJJ#S  'ABE  SNAKE' 

Mocks  Party  Conventions 


FERTILE  imagination  of  a  KWJJ 
Portland,  Ore.,  disc  jockey  resulted 
in  the  writing  of  a  song,  a  parade 
in  downtown  Portland  and  the 
burlesqueing  of  the  1952  Presi- 
dential nominating  conventions. 

The  disc  jockey,  Bob  McAnulty, 
had  had  fun  using  the  name  "Abe 
Snake"  for  years  and  when  a 
representative  for  Capitol  Records 
heard  it  he  suggested  a  song  be 
written  and  recorded.  The  song 
was  written  under  the  name  of 
"Abe  Snake  for  President,"  with 
Stan  Freburg  playing  the  part  of 
"Abe  Snake."  The  larcenous  but 
lovable  "Snake"  was  described  as 
the  only  Presidential  candidate  who 
favored  "more  money  for  the  rich," 
and  who  boasted  the  only  currency 
containing  chlorophyll. 

KWJJ  passed  out  5,000  "I  Like 
Snake"  buttons  and  a  parade  was 
held  in  Portland  to  push  record 
sales.  At  the  parade  "Abe  Snake" 
kissed  greyhounds  instead  of  babies 
and  was  "caught  stealing  towels 
and  silver  from  his  campaign  head- 
quarters at  the  Congress  Hotel." 
He  posed  as  the  candidate  of  the 
"extremely  liberal"  party  and  as 
"the  best  politician  money  can 
buy." 


ganization  accounts.  As  of  last 
September,  to  take  one  example, 
M.  M.  Fisher  Assoc.,  Chicago,  re- 
ported the  Central  Democratic 
Committee  of  Cook  County  as  a 
client.  A  citizens  committee  ac- 
count was  held  by  LeLand  K.  Howe 
Assoc.,  New  York.  There  are  others 
throughout  the  country. 

Along  with  problems  on  revenue 
sources  and  extent  of  radio-TV 
activity,  both  parties  are  in  the 
throes  of  reorganization  prompted 
by  the  nominating  conventions  and 
new  faces  in  both  political  folds. 
Many  broadcasters  are  well  re- 
presented in  the  top  echelons  [B*T, 
Aug.  4]. 

The  Democrats  are  perhaps  most 
likely  to  emerge  with  a  new  "face," 
occasioned  by  the  setting  up  of 
national  campaign  headquarters  in 
Springfield,  Gov.  Stevenson's  site 
of  operation.  This  factor,  reflected 
in  the  Governor's  decision  to  remain 
in  the  gubernatorial  post  through 
the  pre-election  drive,  has  posed 
an  unusual  situation  that  had  not 
been  clarified  last  week. 

The  most  immediate  question 
was  this :  What  role  will  the  Demo- 
cratic National  Committee  play  in 
campaign  plans,  particularly  on 
radio-TV  activity?  And  what  sort 
of  liaison  will  be  set  up  with  Wil- 
son Wyatt,  Gov.  Stevenson's  new 
campaign  manager? 

Conference  May  Clarify 

Some  light  may  be  thrown  on 
these  queries  after  Gov.  Stevenson 
confers  with  President  Truman, 
cabinet  officers  and  national  com- 
mittee officials  this  week.  A  new 
national  committee  chairman  to 
succeed  Frank  McKinney,  who  re- 
portedly has  chosen  not  to  retain 
his  post,  appeared  indicated.  A 
clearer  sign  of  the  radio-TV  role 
President  Truman  will  play  also 
may  be  forthcoming. 

It  was  believed  that  Mr.  Wyatt 
would  direct  the  campaign  from 
Springfield  but  leave  advertising, 
financial  and  other  aspects  in  the 
hands  of  the  committee.  This  was 
seen  as  a  logical  move  inasmuch 
as  the  committee  deals  actively  on 
the  eastern  seaboard  with  the  Katz 
agency  in  Baltimore  and  New  York 
and  the  networks  in  the  latter  city. 

Under  such  an  arrangement, 
radio-TV  station  clearances,  pro- 
gramming and  other  matters  would 
be  cleared  by  the  national  commit- 
tee, with  Ken  Fry,  radio-TV  direc- 
tor, handling  mechanics.  J.  Leonard 
Reinsch,  on  leave  from  the  Cox 
Radio-TV  Properties,  will  continue 
as  TV  consultant. 

Mr.  Reinsch  reportedly  has  been 
asked  to  stay  on  through  the  elec- 
tion campaign.  What  his  specific 
duties  would  be  during  the  cam- 
paign— and  how  much  time  he 
would  spend  in  Washington  and 
Springfield  —  were  not  delineated 
last  week.  Fuller  clarification  on 
this  and  the  committee's  role  gen- 
erally is  expected  this  week  after 


AMERICAN  LEGION  citation  goes  to 
Lloyd  E.  Yoder  (r),  KNBC  San  Fran- 
cisco general  manager,  from  Cali- 
fornia State  Commander  John  D. 
Home,  for  station's  14-week  series. 
Communism — A  Clinical  Analysis, 
featuring  interviews  of  area  educa- 
tional, religious,  labor  and  legal 
authorities. 


the  Washington  conferences. 

GOP  campaign  aspects  were 
threshed  out  by  Gen.  Eisenhower, 
Committee  Chairman  Arthur  Sum- 
merfield  and  other  top-level  ad- 
visors at  a  three-day  conference 
in  Denver  Aug.  1-3. 

Budget  factors,  including  the 
extent  to  which  radio  and  televi- 
sion will  be  pressed  into  action, 
were  discussed  at  Eisenhower  head- 
quarters. There  still  was  no  de- 
finite indication  as  to  how  much 
the  GOP  will  spend  at  the  national 
committee  level  for  broadcast  time, 
though  it  is  shooting  for  an  over- 
all $4.8  million  budget. 

Whistle-stop  tours  and  addresses 
by  the  two  top  GOP  candidates  also 
were  weighed.  Mr.  Summerfield  is 
serving  as  campaign  manager  for 
the  General.  The  Republicans  late 
last  week  moved  into  new  head- 
quarters in  the  Washington  Hotel 
in  Washington. 

Groups  Acting  on  Own 

Activity  of  subsidiary  political 
groups  in  buying  time  on  their 
own  was  exemplified  last  week  by 
the  Stevenson-Sparkman  clubs  of 
California.  They  bought  time  on 
ABC  radio  and  television  to  re- 
broadcast  Gov.  Stevenson's  con- 
vention acceptance  speech.  Re- 
broadcasts  were  carried  Thursday 
on  334  ABC  radio  stations  and 
Friday  on  over  a  score  of  ABC- 
TV  outlets.  The  original  address 
was  delivered  in  the  early  morn- 
ing hours  of  the  Democratic  Na- 
tional Convention  July  26. 

Status  of  these  groups  arose  dur- 
ing the  Denver  discussions  with 
Gen.  Eisenhower.  The  National 
Citizens  for  Eisenhower  organiza- 
tion was  seeking  a  top  level  role 
alongside  the  national  committee, 
and  a  say  in  purchase  of  radio 
and  TV  time. 

Gen.  Eisenhower  and  Gov. 
Stevenson  have  accepted  major 
speaking  engagements,  though 
neither  has  divulged  a  date  for 
opening  their  avowed  political 
drives.  Both  will  address  the  Amer- 
ican Legion  convention  in  New 
York  a  fortnight  away — the  Gen- 
eral on  Aug.  25  and  the  Governor 


Aug.  27.  Both  are  billed  as  non- 
political. 

WSPR  Springfield,  Mass.,  act- 
ing on  behalf  of  President  Alan  C. 
Tindal,  has  invited  the  Presidential 
candidates  to  appear  on  a  half- 
hour,  non-commercial  public  serv- 
ice interview  program  during  the 
Eastern  States  Exposition  Sept. 
14-21.  Both  have  been  invited  to 
attend  the  exposition.  There-  was 
no  word  of  acceptance  by  either 
nominee. 

Meanwhile,  Westinghouse  Elec- 
tric Corp.,  which  underwrote  CBS 
Radio  and  Television  and  DuMont 
TV  convention  coverage,  opened 
the  second  phase  of  its  campaign 
coverage.  The  13-week  series, 
Pick  the  Winner,  features  debates 
by  top  political  speakers  on  lead- 
ing issues  and  is  aimed  at  getting 
out  the  vote. 

Radio  debates  started  on  CBS 
Radio  yesterday  (Sunday)  and  will 
continue  through  Nov.  2,  4:30-5 
p.m.  EDT.  TV  schedule  gets 
underway  this  Thursday  on  CBS- 
TV,  9-9:30  p.m.  EDT.  Dwight 
Cooke  and  Walter  Cronkite  will 
preside  over  the  radio  and  TV  ses- 
sions, respectively. 


RADIO-PRESS  JOIN 

In  N.  Y.  Defense  Project 

RADIO  and  newspapers  in  cities 
and  counties  in  the  U.  S.  and  Can- 
ada along  the  vital  Niagara  fron-  j 
tier  have  entered  into  an  interna- 
tional civil  defense  agreement,  Lt. 
Gen.  C.  R.  Huebner,  New  York  1 
State  director  of  civil  defense,  an- 
nounced Thursday. 

Owners  of  radio  stations  and 
newspapers  in  Lockport,  Niagara 
Falls,  North  Tonawanda,  N.  Y., 
and  Niagara  Falls,  Ontario,  have 
signed  a  "contract"  to  last  until 
Dec.  31,  1954,  or  the  end  of  the 
emergency,  pledging  their  com- 
plete plans  and  staffs  to  become 
working  parts  of  the  civil  defense 
organization  in  Niagara  Falls,  N. 
Y.,  in  time  of  attack,  Gen.  Hueb- 
ner declared. 

The  radio  stations  include: 
WHLD-AM-FM  Niagara  Falls, 
WUSJ-AM-FM  Lockport,  and 
WJJL  Niagara  Falls.  No  Canadian 
radio  station  in  the  area  is  in- 
cluded in  the  operation  at  this 
time. 

Gen.  Huebner  said  that  in  an 
emergency,  the  stations  and  news- 
papers will  function  as  units  to 
disseminate  news  and  vital  statis- 
tics from  the  control  center  and 
other  installations  for  swift  dis- 
tribution to  the  general  public, 
both  in  and  outside  of  the.  stricken 
areas.  During  emergency  periods 
radio  and  newspaper  personnel  will 
be  made  active  civil  defense  work- 
ers, Gen.  Huebner  added. 

Testing  of  various  phases  of  the 
agreement  will  be  made  during  the 
Niagara  Falls  international  test 
exercises  Aug.  22-23. 


EASTERN  division  sales  offices  of 
Crosley  Bcstg.  Corp.  is  moving  to 
new  quarters  at  International  Bldg., 
630  Fifth  Ave.,  N.  Y.  Office  handles 
sales  for  WLW  and  WLWT  (TV) 
Cincinnati. 
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TRUSCON 


each  643  feet  high 
serving  WFAA,  Dallas  and  WBAP,  Fort  Worth 

WFAA  and  WBAP  divide  time  on  two  channels,  570  kc.  regional  with 
a  three  tower  directional  antenna  array,  and  820  kc.  clear  with  an 
omnidirectional  single  antenna.  With  four  Truscon  Guyed  Towers,  each 
643  feet  high  and  situated  equidistant  from  Dallas  and  Fort  Worth, 
a  great  metropolitan  and  rural  market  is  reached. 

The  tallest  towers  in  the  United  States  are  of  Truscon  guyed  tower 
design  and  manufacture.  Truscon  possesses  many  years  of  engineer- 
ing knowledge  and  experience  in  the  steel  AM-FM-TV-MICROWAVE 
tower  field.  Truscon  facilities  for  the  complete  design  and  produc- 
tion of  steel  towers  are  modern  and  efficient. 

Your  phone  call  or  letter  to  any  convenient  Truscon  district 
office,  or  to  our  home  office  in  Youngstown,  will  bring  you 
prompt,  capable  engineering  assistance  on  your  tower  prob- 
lems. Call  or  write  today. 

TRUSCON®  STEEL  COMPANY 

1074  ALBERT  STREET    •   YOUNGSTOWN  1,  OHIO 

Subsidiary  of  Republic  Steel  Corporation 

a  name  you  can  build  on 
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August 


AT  SIGNING  which  added  The  Ohio  Story,  sponsored  by  Ohio  Bell  Telephone 
Co.  on  20-starion  Ohio  network,  to  WERE  Cleveland's  schedule  on  thrice- 
weekly  basis  are  (I  to  r)  Richard  M.  Klaus,  WERE  general  manager;  Robert 
W.  Dailey,  account  executive,  McCann-Erickson;  Larry  L.  Evert,  assistant 
vice  president  of  Ohio  Bell,  and  John  C.  Heiskell,  general  advertising  manager 

of  Ohio  Bell. 


RADIO  HOMES 

Canada  Has  94%  Saturation 

CANADIAN  homes  were  94% 
radio  homes,  as  of  Jan.  1,  1952, 
according  to  the  1952  survey  of 
the  Bureau  of  Broadcast  Measure- 
ment, Toronto,  which  will  release 
figures  for  all  member  stations 
later  this  month.  This  is  an  in- 
crease of  16 %  over  1941. 

Greatest  percentage  is  in  Quebec 
province,  where  96%  of  homes  have 
one  or  more  radio  receivers. 
Ontario  has  95%  radio  homes,  the 
western  provinces,  94%,  the  Atlan- 
tic Coast  provinces,  91%  and  New- 
foundland, 80%. 

Total  number  of  radio  homes  by 
the  BBM  survey  is  3,454,000,  com- 
pared to  2,000,712  in  1941.  Great- 
est number  of  radio  homes  is  in 
Ontario  province,  1,220,000  radio 
homes  of  1,282,000  households. 
Quebec  province  follows  with  869,- 
000  radio  homes  of  905,000  house- 
holds. 

Other  provinces,  with  household  to- 
tals in  brackets  follow:  Newfoundland 
61,000  (76,000);  Prince  Edward  Island 
20,000  (22,000);  Nova  Scotia  148,000 
(163,000);  New  Brunswick  112.000  (122,- 
000);  Manitoba  198,000  (214.000);  Sas- 
katchewan 226.000  (238.000);  Alberta 
252,000  (267.000);  and  British  Columbia 
348,00  (371,000). 

These  figures  are  slightly  higher 
than  those  of  the  Dominion  Bureau 
of  Statistics,  Ottawa,  taken  dur- 
ing the  Canadian  decennial  census 
in  June  1951,  when  every  fifth 
home  was  polled  for  radio  owner- 
ship data. 


Hyde  to  Vacation 

FCC  Comr.  Rosel  H.  Hyde  starts 
his  vacation  Aug.  15  and  joins 
about  30  other  members  of  his 
family  in  honoring  his  86-year-old 
father  at  his  home  in  Downey,  Ida. 
Comr.  Hyde  will  address  the  Aug. 
29  luncheon  of  Western  Electronics 
Show  and  Convention  in  Long 
Beach,  Calif.  He  also  will  partici- 
pate in  an  Aug.  28  panel  on  "What 
the  End  of  the  TV  Freeze  Means 
to  the  West,"  with  A.  Earl  Cullum 
Jr.,  consulting  engineer;  Fred 
W.  Albertson,  Dow,  Lohnes  & 
Albertson,  Washington  attorneys; 
J.  W.  Kingsbury,  AT&T;  H. •  L. 
Hoffman,  president,  Hoffman  Radio 
Corp.,  and  Otto  Brandt,  general 
manager,  KING-TV  Seattle. 


L-W  PROGRAMS 

Two  Additions  Announced 

C.  O.  LANGLOIS,  president,  Lang- 
Worth  Feature  Programs  Inc.,  last 
week  announced  the  addition  of  two 
new  shows,  available  to  Lang- 
Worth  subscribers.  The  new  shows 
are  The  Shep  Fields  Show,  to  be- 
gin in  the  fall,  and  The  Henry 
Jerome  Show,  to  be  added  Aug.  22. 

Mr.  Langlois  commented  that 
"the  impact  of  nighttime  tele- 
vision has  created  an  ever-increas- 
ing demand  for  musical  programs 
across-the-board  that  accommodate 
commercial  spots,  and  so  fit  nat- 
urally in  the  disc  jockey  pattern. 
To  fulfill  this  need,  we  are  now 
servicing  all  member  stations  with 
five  distinct  'across  -  the  -  board' 
series  of  popular  music  programs." 


Canada  Site  Shifted 

WESTERN  Assn.  of  Broadcasters 
has  changed  its  annual  meeting 
place  from  Jasper  Park  Lodge, 
Jasper,  Alta.,  to  Banff  Springs 
Hotel,  Banff,  Alta.,  Sept.  11-13, 
due  to  fire  which  recently  razed 
central  lodge  and  public  meeting 
rooms  at  Jasper  Park  Lodge. 


U.  OF  GA.  PLAN 

Aids  Students,  Stations 

A  "CO-OP"  plan  whereby  journal- 
ism students  may  earn-and-learn 
by  working  for  radio  and  TV  sta- 
tions, newspapers  and  advertising 
departments  is  to  be  put  in  opera- 
tion this  fall. 

Dean  John  E.  Drewry,  of  U. 
of  Georgia's  Henry  W.  Grady 
School  of  Journalism,  commented 
that  the  plan  would  solve  a  per- 
sonnel problem  for  the  cooperat- 
ing agency  and  would  make  it  pos- 
sible for  the  students  to  afford  a 
university  education  who  other- 
wise might  not  be  able  to  do  so. 

An  example  of  how  the  plan 
would  work:  Any  interested  radio 
or  television  station  would  select 
two  students  to  attend  the  Grady 
School  alternate  quarters;  while 
one  was  in  class,  the  other  would 
be  working  at  the  station. 

The  plan  would  involve  no  extra 
expense  for  the  cooperating  agen- 
cy. Through  these  internships, 
better  students  are  placed  for  addi- 
tional practical  experience  during 
summer  vacations.  At  present,  it 
was  added,  21  such  students  are 
working  for  Georgia  newspapers, 
radio  and  TV  stations.  Dean 
Drewry  noted: 

We  anticipate  that  through  the  'co- 
op' plan,  many  young:  people  seek- 
ing a  university  education  and  em- 
ployers with  personnel  problems  will 
be  aided,  and  that  indirectly  the 
standards  of  the  profession  will  be 
raised. 


NCCJ  Campaign 

TRANSCRIBED  quarter-hour  ra- 
dio programs  are  being  completed 
by  the  Hollywood  coordinating 
committee  on  behalf  of  the  Na- 
tional Conference  of  Christians  & 
Jews  campaign  for  1952-53.  Talent 
includes  Eve  Arden,  star  of  CBS 
Radio -TV  Our  Miss  Brooks; 
Audrey  Totter,  CBS  Radio  Meet 
Millie;  Edward  Arnold,  ABC  radio 
Mr.  President;  and  Mercedes  Mc- 
Cambridge,  ABC  radio  Defense 
Attorney.  • 


CANADA  BILLINGS 

Agencies  at  $18.5  Million 

RADIO  billings  through  Canadian 
advertising  agencies  increased 
from  $15,382,223  in  1950  to  $18,- 
590,883  in  1951,  according  to  a 
report  by  the  Dominion  Bureau  of 
Statistics. 

The  total  advertising  billings  by 
Canadian  agencies  increased  for  ra- 
dio from  16.1%  to  17.3%,  greatest 
percentage  increase  of  any  medium 
listed  by  the  government's  statis- 
tical service.  Total  billings  for  all 
media  through  agencies  increased 
from  895,566,600  in  1950  to  $107,- 
461,752,  in  1951. 

The  report  shows  that  there 
were  83  Canadian  advertising  agen- 
cies reporting  in  1951  as  against 
75  in  1950.  Of  these  in  1951,  there 
were  21  with  billings  under  $100,- 
000;  of  the  total  of  $945,190  for 
these  agencies  radio  had  17.4% 
(12.7%  in  1950).  In  the  group 
S100,000  to  $500,000  billings  there 
were  23  agencies  with  total  billings 
of  $6,211,200,  and  of  this  amount 
radio  had  14.7%  (11.4%  in  1950). 
The  group  $500,000-$l,000,000,  had 
14  agencies  with  total  billings  of 
$9,888,786  of  which  radio  share  was 
15.3%  (11.6%  in  1950). 

The  group  between  $1,000,000 
and  $2,500,000  had  10  agencies  with 
total  billings  of  $14,314,906  of 
which  radio  had  20.2%  (20.1%  in 
1950).  In  the  $2,500,000  to  $5,000,- 
000  group  11  agencies  had  billings 
of  $37,422,509  with  radio  having 
19.3<^  (17.7%  in  1950).  In  the  over 
$5,000,000  group  there  were  four 
agencies  with  billings  of  $38,679,- 
161  with  radio  having  15.1%  share 
(15.1%  in  1950). 


CHICAGO  SAFETY 

Adpeople  Conduct  Drive 

BIGGEST  public  service  campaign 
for  Chicago,  a  "crusade  for  traffic 
safety,-'  is  being  carried  out  by 
leading  agencies  and  adpeople 
there.  The  drive  to  reduce  deaths 
and  injuries  in  traffic  accidents  is 
sponsored  by  the  Chicago  Traffic 
Safety  Board. 

Radio  and  television  spots  and 
other  advertising  have  been  pre- 
pared by  Needham,  Louis  &  Bror- 
by;  McCann-Erickson;  J.  Walter 
Thompson  Co.;  Foote,  Cone  &  Beld- 
ing,  and  Leo  Burnett.  Among  men 
working  on  the  campaign  are  Wes- 
ley I.  Nunn,  advertising  manager 
of  Standard  Oil  of  Indiana;  Ray 
Weber  of  the  advertising  depart- 
ment of  Swift  &  Co.,  and  Gilbert 
J.  McEwen,  manager  of  the  busi- 
ness development  department  at 
Harris  Trust  and  Savings  Bank. 


Dana  Clark 

FUNERAL  services  were  con- 
ducted in  Los  Angeles  followed  by 
interment  at  Holy  Cross  Cemetery, 
July  30,  for  Dana  Clark,  head  of 
guest  relations  for  ABC  Holly- 
wood. Mr.  Clark  died  July  26  of 
cerebral  hemorrhage.  Surviving 
are  his  wife,  Ann,  and  two  daugh- 
ters. 


 INCREASED 

CREAMETTES  SALES 

10%  first  ^(Wirf 

eleven  weeks  vJSrlJ 


(see  inside  front  cover) 


CHICAGO  7 


Clear  Channel  Home  of  the  National  Barn  Dance 


Page  42     •    August  11,  1952 


BROADCASTING    •  Telecasting 


HA  TRUTH  CAMPAIGN' 


Radio  Called  'Last  Best  Hope' 


THE  STATE  Dept.  is  re-evaluat- 
ing its  whole  international  infor- 
mation program,  with  an  eye  on 
the  relative  importance  of  radio 
broadcasting  to  other  media. 

At  the  same  time,  Congress  has 
set  in  motion  machinery  for  a  far- 
reaching  inquiry  into  the  effective- 
ness of  all  foreign  information 
operations,  with  the  accent  on  need 
for  a  "psychological  offensive"  on 
behalf  of  democracy. 

Under  leadership  of  Dr.  Wilson 
Compton,  International  Informa- 
tion Administrator,  the  State  Dept. 
is  looking  at  shortwave  radio  in  a 
new  light — "the  last  best  hope"  of 
carrying  on  the  American  "cam- 
paign of  truth."  Commercial  radio 
also  plays  a  vital  role  in  the  plan. 

As  a  result,  the  department  is 
evolving  a  two-pronged  policy  em- 
bodying these  considerations:  (1) 
appointment  of  a  broadcast  indus- 
try executive  to  head  the  Voice  of 
America  program  [Closed  Circuit, 
Aug.  4] ;  (2)  strengthening  of  its 
field  services  to  decentralize  some 
radio  programming  from  Interna- 
tional Broadcasting  Services  head- 
quarters in  New  York. 

Explicit  in  the  latter  proposal 
is  the  creation  of  program  cen- 
ters in  various  friendly  countries 
and  an  arrangement  whereby  U.  S. 
VOA  package  programs  would  be 
used  on  local  stations. 

State  Dept.  authorities  also  are 
hopeful  American  radio  stations 
will  participate  more  fully  in 
domestic  VOA  activities,  envision- 
ing a  more  comprehensive  report 
to  the  American  people  on  U.  S. 
overseas  information  activities. 

Industry  Assistance 

The  aid  of  commercial  broad- 
casters who  have  explained  VOA 
functions  is  freely  acknowledged  in 
State  Dept.  circles.  Aside  from 
individual  stations,  including  Asso- 
ciated Broadcasters  Inc.  (KSFO 
San  Francisco  Calif.),  industry 
executives  have  lent  their  aid  and 
advice  as  members  of  the  depart- 
ment's Radio  Advisory  Committee. 

Newest  member  is  Charles  H. 
Crutchfield,  general  manager  of 
WBT,  WBTV  (TV)  Charlotte,  N.  C. 
His  appointment  was  announced 
last  Wednesday  by  Theodore  C. 
Streibert,  president  of  WOR-AM- 
TV  New  York  and  acting  chairman 
of  the  advisory  group.  Mr.  Crutch- 
field  has  been  active  the  past  year 
on  State  Dept.  assignments  involv- 
ing the  foreign  information  service 
in  Greece,  Rome,  Paris  and  London. 

Department  officials  are  enthusi- 
astic over  the  success  of  a  recently- 
completed  series  of  VOA  programs 
aired  locally  and  prepared  under 
leadership  of  Wesley  I.  Dumm, 
KSFO  president.  In  the  light  of 
Congressional  fund  cuts  and  gen- 
eral public  unawareness  of  VOA 
problems,  the  program  has  been 
particularly  valuable  they  say.  Mr. 
Dumm  has  been  actively  sympa- 


thetic to  the  department's  domestic 
problems. 

Additionally,  Associated  Broad- 
casters' shortwave  outlet,  KWID, 
is  leased  to  the  State  Dept.  for 
overseas  use  of  its  two  trans- 
mitters. 

The  advisory  unit  is  part  of  the 
U.  S.  Advisory  Commission  on  In- 
formation (from  which  member 
Justin  Miller,  NARTB  board  chair- 
man, is  now  on  leave),  and  includes 
Charles  R.  Denny,  NBC;  John  F. 
Patt,  WGAR  Cleveland,  and  Don- 
ley F.  Fedderson,  Northwestern  U., 
among  others. 

Mr.  Crutchfield  consulted  with 
radio  technicians  and  officials  in 
Greece,  helping  them  reconstruct 
their  broadcast  industry.  This 
country  is  expected  to  play  an  im- 
portant part  in  the  plan  to  relo- 
cate U.  S.  programming  locally  and 
strengthen  relay  operations  of  the 
Voice  of  America. 

Significance  of  Decision 

The  decision  of  the  State  Dept. — - 
and  particularly  Dr.  Compton — to 
turn  to  industry  for  a  top-level 
executive  to  administer  the  Voice 
is  regarded  as  significant.  Whether 
a  selection  would  be  made  in  the 
near  future,  however,  was  adjudged 
moot.  The  appointment — from  a 
list  of  four  or  five  possibilities — 
is  hedged  with  obstacles. 

Initially,  it  was  doubted  in  some 
department  quarters  last  week 
whether  an  industry  executive 
might  be  prevailed  upon  to  assume 
such  a  post  in  this  curent  lame- 
duck  period  of  politics.  Secondly, 
the  position  would  call  for  an 
annual  salary  of  only  $10,800.  The 
State  Dept.  has  asked  Congress  to 
rectify  this  situation  (the  salary 
for  Grade  15)  but  to  no  avail.  It 
will  renew  its  request  early  during 
the  83d  Congress. 

The  industry  executive  would  be- 
come assistant  administrator  for 
International  Broadcasting  Serv- 
ices, which  functions  under  the 
International  Information  Admin- 
istration. He  would  replace  Foy 
Kehler,  who  is  returning  to  foreign 
service. 

There  reportedly  is  some  ques- 
tion as  to  what  degree  the  new 
assistant  administrator  will  be  con- 
cerned with  policy  in  that  post. 

IIA  has  been  under  realignment 
since  last  May  when  broadcasting 
services  were  split  into  (1)  facili- 
ties operation  and  (2)  research,  de- 
velopment and  building.  A  new 
tack  was  indicated  by  one  IIA  offi- 
cial: "Media  shall  be  a  means,  not 
the  end  in  itself,  for  spreading  the 
'truth  campaign.'  " 

As  a  result,  Dr.  Compton  called 
for  transfer  of  "more  of  our  radio 
programming  overseas  near  to  the 
populations  which  we  are  trying 
to  reach"  and  "greater  use  of  local 
radio  networks  in  important 
countries." 

Implicit  in  the  realignment, 
which  provides  for  use  of  respec- 


tive media  on  the  basis  of  the  coun- 
try's needs,  is  the  use  of  local  radio 
time.  IIA  officials  deny  that  pur- 
chases of  time  are  contemplated, 
but  such  a  system  was  proposed 
for  Japanese  Broadcasting  Corp. 
with  plans  for  local  on-the-spot 
programming  of  VOA. 

One  such  program  center  has 
been  set  up  in  Munich;  others  are 
contemplated.  Throughout  the  pro- 
posal runs  the  thought  that  foreign 
personnel  are  perhaps  best  suited 
to  convince  their  own  countrymen 
on  democracy. 

State  Dept.  authorities,  faced 
with  curtailment  of  the  "ring  net- 
work plan"  for  new  transmitter 
stations  overseas  because  of  money 
cuts,  are  thus  turning  to  local  radio 
as  well  as  to  ocean-going  U.  S. 
Coast  Guard  Courier  relay  station 
to  get  America's  story  across  to 
the  Russian  people.  The  ship  sailed 
last  month  for  a  Mediterranean 
port  (Rhodes)  where  it  will  relay 
VOA  programs  [B*T,  July  21]. 

The  department  is  keeping  an 
alert  eye  on  reaction  of  the  Soviet 
Union  to  this  new  medium — par- 
ticularly as  may  be  manifested  in 
any  increased  jamming  or  other  re- 
taliatory measures.  Authorities 
privately,  too,  are  looking  to  the 
day  when  international  television 
networks  may  become  a  reality  and 
eliminate  much  field  activity  in 
Europe. 

While  it  is  true  the  State  Dept. 


frowned  on  immediate  erection  of 
television  stations  in  Europe  over 
a  year  ago,  it's  known  that  the  de- 
partment is  viewing  with  con- 
tinued interest  the  blueprint  being 
developed  for  global  TV.  The  basis 
is  a  proposal  by  Sen.  Karl  Mundt 
(R-S.D.)  on  which  some  progress 
already  has  been  made,  notably  in 
Japan  [B*T,  April  7].  Envisioned 
as  a  potential  "Vision  of  America" 
by  Brig.  Gen.  David  Sarnoff,  RCA 
board  chairman  and  others,  the 
plan  implicitly  presupposes  accept- 
ance by  foreign  countries  of  U.  S. 
video  standards — 525  lines,  60  fields 
and  6  mc  band. 

Congress  wants  to  look  into  any 
TV  activity  by  the  State  Dept.  too. 
It  struck  out  language  which  would 
have  placed  video  on  a  par  with 
radio  in  1953  budget  appropriations 
apparently  thus  recognizing  TV's 
future  role. 

Congress'  plan  to  re-examine  the 
international  information  program 
is  based  on  a  resolution  (S.  Res.  74) 
sponsored  by  Sens.  William  Benton 
(D-Conn.)  and  Alexander  Wiley 
(R-Wis.). 

While  aimed  largely  at  VOA 
operations,  the  resolution  calls  for 
the  Senate  Foreign  Relations  Com- 
mittee or  a  selected  subcommittee 
to  look  into  all  foreign  information 
programs.  It  is  more  far-reaching 
than  at  first  supposed,  bridging  not 
only  operations  of  the  State  Dept. 
but  the  Defense  Dept.,  Mutual  Se- 
( Continued  on  page  U7) 
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Upset  By  Talkathon' 

(Continued  from  page  27) 


Martin,  veteran  of  15  years'  radio 
and  television  management  in 
Florida. 

For  Judge  Cherry  it  was  a  case 
of  putting  all  his  eggs  in  one  bas- 
ket. He  had  concluded  to  concen- 
trate his  limited  funds  on  radio 
time  and  so  employed  the  Talka- 
thon device  to  get  his  message 
across  to  the  voters.  In  addition  to 
making  him  known  to  the  voters, 
there  was  also  the  hope  that  the 
radio  appeal  would  help  bring  in 
more  financial  support  and  keep  his 
campaign  rolling. 

His  first  Talkathon  program  was 
hurriedly  arranged  for  July  2  in 
Little  Rock.  For  a  location,  Mr. 
Martin  found  a  vacant  building 
which  had  previously  housed  a 
grocery  store,  and  rushed  around 
to  line  up  the  needed  availabilities 
on  AM  stations.  It  was  announced 
in  advance  spots  and  in  the  press 
that  the  candidate  would  answer 
any  question  phoned  in  by  lis- 
teners at  home  or  voiced  by  mem- 
bers of  the  studio  audience. 

The  judge  and  his  announcer 
took  their  places  at  the  microphone 
table  at  8  o'clock  that  evening,  and 
the  program  remained  on  the  air 
around  the  clock  until  8:30  the  fol- 
lowing evening.  Participating  sta- 
tions included  all  five  in  Little 
Rock  —  KARK  KGHI  KLRA 
KVLC  and  KXLR — and  a  score 


of  others  outside  the  Arkansas 
capital.  The  show  was  aired  in 
segments  so  that  listeners  could 
follow  it  on  one  or  more  stations 
throughout  the  24%  hour  period. 

The  endurance  angle  of  the 
initial  Talkathon  as  well  as  the 
novelty  of  the  whole  idea  proved 
a  successful  audience-getter.  Num- 
bers of  people  at  the  grocery 
building  were  few  at  first,  but 
grew  as  the  evening  went  on  and 
interested  persons  dropped  in  to 
watch  the  rugged-looking  judge  at 
work  in  front  of  the  microphones. 

Listener  Response 

Responses  from  listeners  at  home 
were  more  surprising.  Apparently 
waiting  to  hear  the  judge  tripped 
up  by  some  question,  they  would 
follow  the  show  on  one  station  and 
another  as  it  shifted  in  succeeding 
periods.  And  their  calls  with  ques- 
tions soon  had  six  telephones  busy 
up  until  2  a.m.,  and  three  phones 
from  then  until  traffic  picked  up 
again  later  in  the  morning.  The 
phones  were  manned  by  members 
of  the  judge's  volunteer  campaign 
group  who  recorded  the  questions 
along  with  the  sex,  occupation  and 
name  of  the  questioner,  if  given. 
The  question  slips  were  then  handed 
to  an  announcer  who  fed  them  cold 
and  unscreened  to  the  candidate. 
Judge    Cherry    tossed    back  im- 


promptu but  thoughtful  answers 
in  an  informal  and  conversational 
style. 

The  interest  in  terms  of  both  live 
audience  and  radio  audience  size 
snowballed  rapidly  toward  the  end 
of  the  show,  and  reached  a  climax 
as  the  candidate  ended  the  ordeal. 
Many  calls  came  in  from  persons 
who  had  no  questions  to  ask  but 
wanted  to  praise  the  candidate  for 
stating  his  position  on  issues  frank- 
ly even  when  he  risked  losing  votes 
by  doing  so. 

In  addition  to  putting  across 
Judge  Cherry's  program  to  the  Ar- 
kansas voters,  the  Talkathon  also 
dove-tailed  readily  into  his  plan 
for  seeking  small  donations  from 
many  people.  At  the  outset  of  his 
candidacy  the  judge  had  said:  "I 
would  rather  this  campaign  receive 
50  cents  each  from  a  hundred  thou- 
sand people  than  a  single  gift  of 
$50,000."  Now  the  Talkathon  began 
to  make  that  wish  materialize.  A 
new  campaign  slogan  was  featured 
— "Dollars  for  Decency" —  drama- 
tizing both  the  reform  platform  on 
which  the  candidate  was  running 
and  his  appeal  for  small  donations 
to  finance  the  campaign. 

During  the  remaining  four  weeks 
of  the  primary  campaign  Judge 
Cherry  appeared  on  10  additional 
Talkathons  originating  from  vari- 
ous points  throughout  Arkansas. 
The  general  pattern  for  these  was  a 
10-  or  12-hour  stint,  starting  about 
noon  and  running  until  about  10 
p.m.  Each  was  carried  over  a  com- 
bination of  outlets  serving  the 
region  to  which  he  was  directing 
his  appeal.  Most  of  the  time,  his 
staff  acknowledged,  they  did  not 
know  from  one  appearance  to  the 
next  whether  sufficient  donations 
would  come  in  to  pay  for  the  Talk- 
athon planned  next. 

Money  Rolls  In 

But  the  dollars  started  rolling 
in,  beginning  with  that  first  Talk- 
athon, and  continued  at  a  pace  suf- 
ficient to  buy  time  for  the  suc- 
ceeding ones.  In  size  the  donations 
ranged  from  10  cents  to  $340.  One 
group  of  supporters  in  eastern 
Arkansas  counties  collected  $5,000 
in  fifty-cent  pieces  and  sent  it  to 
the  judge  in  32  quart  fruit  jars. 

Time  for  the  Talkathons  was 
bought  on  a  total  of  40  AM  sta- 
tions— all  of  the  39  in  Arkansas 
plus  WGVM  at  Greenville,  Miss., 
which  was  added  to  give  needed 
coverage  in  the  southeast  corner  of 
Arkansas. 

Although  the  state  has  no  tele- 
vision station  the  Cherry  Talka- 
thon was  beamed  to  video  viewers 
in  the  eastern  half  of  Arkansas  in 
one  quarter-hour  show  over  WMCT 
(TV)  Memphis.  The  judge  also 
appeared  in  two  additional  quarter- 
hour  telecasts  of  the  fireside  chat 
type. 

The  Talkathon  series  was  wound 
up  with  a  repeat  presentation  at 
Little  Rock — this  time  for  a  12- 
hour  period — and  a  special  elec- 
tion-morning appeal  from  the 
judge's  home  town  of  Jonesboro, 
Ark.  In  it  Judge  Cherry  went  on 
the  air  from  6  to  9  a.m.,  urging 
housewives  to  hang  up  their  aprons 
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and  go  with  their  husbands  to  the 
polls  and  vote. 

After  deducting  duplications,  the 
total  number  of  persons  reached 
by  means  of  the  11  Talkathons  was 
estimated  by  the  Cherry  staff  at 
nearly  600,000,  or  about  half  of  the 
state's  adult  population. 

Approximately  13,000  questions 
were  asked  and  answered  in  the 
Talkathon  sessions.  They  covered 
topics  ranging  from  the  candidate's 
views  on  world  trade  to  his  attitude 
on  alcoholic  beverages.  (He  replied 
that  he  is  a  teetotaler,  but  not  a 
prohibitionist.)  Judge  Cherry 
showed  an  ability  to  respond  to 
them  all  with  appropriate  earnest- 
ness, good  nature  or  ready  wit. 

In  one  of  the  Talkathons  a  young 
man  called  in  to  say  he  had  donated 
$2  to  the  campaign  and  wanted  to 
know  whether  Judge  Cherry  was 
being  supported  by  a  certain  local 
official.  When  the  judge  replied 
affirmatively  and  said  he  had  a 
high  opinion  of  the  official  men- 
tioned, the  donor  called  back  to 
say  he  differed  sharply  with  that 
opinion  and  asked  to  have  his  $2 
refunded.  Judge  Cherry  told  him 
on  the  air  that  the  refund  would  be 
made  "cheerfully."  Immediately 
afterward  calls  began  coming  in 
from  several  dozen  listeners  who 
said  they  wanted  to  make  a  dona- 
tion to  replace  the  sum  the  judge 
was  returning  to  his  questioner. 

While  Judge  Cherry  and  his  staff 
were  focusing  their  efforts  on  the 
radio  Talkathons,  the  four  vet- 
eran politicians  who  opposed  him 
in  the  race  appeared  little  con- 
cerned with  the  gimmick,  as  they 
called  it.  In  fact,  each  one  had 
some  special  campaign  feature  of 
his  own.  One  of  them  made  hops 
around  the  state  in  a  hired  heli- 
copter, giving  330  tank-town 
speeches  in  60  days.  Another 
opened  a  spacious  drive-in  head- 
quarters in  the  capital  city,  where 
visitors  were  invited  to  drive  in  to  i 
the  building  and  were  glad-handed 
by  a  staff  of  greeters.  Two  candi- 
dates hired  hill-billy  troupes  and 
opera  stars  to  attract  attendance 
at  major  political  rallies. 

Judge  Cherry's  opponents  did  not 
neglect  the  use  of  radio  and  tele- 
vision in  the  conventional  sense.  , 
Each  of  the  four  made  several 
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families  at  night.  WDBJ's  average  share  of  audi- 
ence in  Roanoke  is  phenomenally  high.  Ask 
Free  &  Peters! 


WDBJ 


Established  1924  .  CBS  Since  1929 
AM  .  5000  WATTS  .  960  KC 
FM  .  41.000  WATTS  .  94.9  MC 


■  ■  W0W    ROANOKE,    V  A  .  ffl 

Owned  and  Operated  by  the  TIMES  WORLD  CORPORATION  A 
FREE  &  PETERS.  INC.,  National  Representatives  N^ 
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statewide  radio  talks  and  two  used 
TV  as  well.  In  the  next-to-last 
week  of  the  primary  campaign, 
radio  took  the  spotlight  through 
a  special  series  of  half-hour  inter- 
views with  the  candidates  aired 
nightly  over  KLRA  Little  Rock. 
In  a  public  service  feature  the 
candidates  were  given  opportunities 
to  state  their  views  on  a  set  of 
questions  relating  to  the  campaign. 

Unlike  Judge  Cherry,  his  four 
opponents  made  extensive  use  of 
other  media  in  campaigning :  news- 
paper advertising,  billboards,  post- 
ers, pamphlets,  bumper  cards  and 
>  lapel  buttons.  The  volume  of  news- 
paper lineage  bought  by  each  of 
them  was  five  or  more  times  great- 
er than  Judge  Cherry's,  which  was 
centered  about  announcing  the 
schedules  of  his  Talkathons. 

Only  Judge  Cherry's  "poor  boy" 
campaign  had  no  plush  headquar- 
ters, no  billboards,  no  full-page 
ads. 


Pros  Indifferent 

Throughout  the  primary  cam- 
paign, the  political  professionals 
showed  indifference  toward  the 
Cherry  candidacy  as  well  as  the 
Talkathon  specifically.  Three  of  the 
candidates  focused  their  attacks 
on  alleged  corruption  in  the  state 
administration,  and  the  incumbent 
struck  back  at  each  of  these  three. 
None  had  much  to  say  about  Judge 
Cherry. 

When  the  ballot  count  started 
on  election  night  it  was  soon 
realized  that  the  long  shot  the  ex- 
perts had  overlooked  was  turning 
the  form  chart  upside  down. 

In  the  final  unofficial  tabulations 
released  Aug.  1,  Gov.  McMath 
finished  in  top  place  with  31%  of 
the  324,000  votes  cast,  Judge  Cher- 
ry was  second  with  28%,  and  the 
other  three  candidates  had  19,  14 
and  8%,  respectively. 

On  the  day  after  the  primary, 
aides  of  the  three  eliminated  can- 
didates acknowledged  that  it  was 
the  Talkathon  which  had  enabled 
Judge  Cherry  to  pull  the  "sleeper" 
on  them.  This  was  the  more  ironic 
because  two  of  them  had  been  of- 
fered the  chance  to  buy  the  for- 
mula and  had  turned  it  down.  At 
the  same  time,  Judge  Cherry's  re- 
maining opponent  gave  tacit  ac- 
knowledgment of  the  Talkathon's 
potency  by  launching  a  series  of 
daily  radio  talks  over  a  state  net- 
work to  try  to  "reach  more  people 
with  my  program." 

Credit  to  Talkathon 

Judge  Cherry  himself  gave  gen- 
erous credit  to  the  Talkathon,  stat- 
ing: "It's  the  best  means  of  cam- 
paigning I've  found  yet."  Imple- 
menting that  belief  he  is  intensify- 
ing his  Talkathoning  schedule  with 
daily  appearances  scheduled  in  the 
two-week  period  of  the  runoff  cam- 
paign. 

The  manager  of  the  judge's  cam- 
paign echoed  this  esteem  of  the 
Talkathon,  and  added  an  opinion 
about  its  value  for  the  voters  as 
well  as  the  candidates. 

"It  was  the  key  to  our  success- 
ful campaign  because  through  the 
Talkathon  we  were  able  to  let  the 
people  find  out  completely  about 
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Judge  Cherry,"  said  Mr.  Gentry. 
"They  found  out  not  only  how  he 
stood  on  a  program  for  the  state, 
but  also  how  he  thought  on  na- 
tional matters,  moral  issues  and 
every  conceivable  question.  They 
were  able  to  get  acquainted  with 
his  whole  philosophy  and  to  feel 
that  they  knew  him  as  well  as 
though  they  had  met  him  and 
talked  to  him  personally. 

"I'm  also  convinced  that  the 
Talkathon  is  the  greatest  means 
yet  discovered  for  enabling  the 
people  to  screen  a  candidate.  We'd 
have  much  better  government  if 
all  candidates  were  required  to 
present  themselves  to  the  public 
through  such  a  medium,  so  that 
the  people  could  find  out  more 
about  the  type  of  men  running  for 
office." 

As  promoter  in  charge  of  the 
Talkathon  operations  in  the  Ar- 
kansas campaigns,  Mr.  Martin  put 
his  finger  on  another  significant 
element  in  its  use.  "The  candidate 


for  whom  it  is  used,"  he  says, 
"should  be  able  to  think  on  his 
feet  and  ad-lib  his  answers 
smoothly.  With  an  inept  person 
it  could  be  actually  damaging  in- 
stead of  helpful  to  his  candidacy." 

If  Judge  Cherry,  the  country 
judge,  can  whip  the  seasoned  Mc- 
Math in  the  runoff  election  Aug.  12, 
Talkathon  will  have  compiled  a  sig- 
nificant success  story.  A  lot  of 
political  observers,  as  well  as  the 
radio-television  industry,  will  be 
watching  to  see  if  it  happens. 


CHICAGO  AFRA 


Korean  Interviews 

RADIO  Branch,  Army  Home  Town 
News  Center,  Kansas  City,  Mo., 
last  week  announced  that  at  the 
end  of  six  months  of  operation  it 
had  tape-recorded  1,900  interviews 
with  Army  personnel  in  Korea.  Of 
these  1,900  taped  interviews,  the 
Army  said  that  it  had  received 
answers  from  U.  S.  radio  stations 
indicating  80%  usage. 


Elects  New  Officers 

HARRY  ELDERS  has  been  re- 
elected president  of  the  American 
Federation  of  Radio  Artists  Chi- 
cago chapter.  Others  include  Nor- 
man Pierce,  Arwin  Schweig  and 
John  Gannon,  vice  presidents; 
Norman  Gottschalk,  treasurer, 
and  Geraldine  Kay  and  Mr. 
Schweig,  members  of  the  national 
board. 

Local  board  members  include  the  fol- 
lowing: Actors;  Jack  Bivans,  Cornelius 
Peeples,  Jack  Odell,  Paul  Barnes,  Dean 
Almquist,  Russ  Reed,  John  Gannon, 
Marjorie  Marlowe,  Norm  Gottschalk 
and  Clair  Baun.  Singers;  Ann  Andrews, 
Katie  Carnes,  Bill  Snary,  Louise  King 
and  Mr.  Schweig.  Announcers;  Jerry 
Kaufherr,  Ed  Scott,  Carlton  Kadell, 
Norman  Barry,  Norman  Pierce,  Jack 
Halloran  and  Jim  Campbell.  Sound 
Effects;  Bob  Cline. 

Chicago  delegates  to  the  national 
convention  are  Raymond  Jones,  execu- 
tive secretary  of  AFRA,  Harry  Elders, 
Norman  Gottschalk,  John  Gannon, 
Carlton  Kadell,  Norm  Pierce,  Ed  Scott, 
Ann  Andrews,  Arwin  Schweig. 


THIS  RICH  MARKET 


Radio  delivers  MORE  sets-in-use  in  the  South 
Bend  market  than  before  TV!  .  .  .  Hooper  Ser- 
veys  for  Oct. -Nov.  1951  compared  with  Oct.- 
Nov.  1945  prove  it.  Morning  up  6.8,  afternoon 
up  8.0  and  evening  up  4.4.  Television  is  still 
insignificant  here  because  no  consistently  sat- 
isfactory TV  signal  reaches  South  Bend.  Don't 
sell  this  rich  market  short.  Wrap  it  up  with 
WSBT  radio. 


30  Years  on  the  Air 
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Old  (Plus  18)  Fidgety  Ann 

ALTHOUGH  a  little  taken 
aback,  m.c.  Bob  Henderson 
of  The  KOIN  Klock  re- 
quest program  on  KOIN 
Portland,  Ore.,  played  a  re- 
quest for  the  tune  "Sylvia" 
received  recently  on  a  post 
card  dated  Oct.  26,  1934,  by 
a  writer  who  signed  herself 
"Old  Fidgety  Ann."  The 
nearly  18-year-old  message 
was  accompanied  by  a  brief 
note  on  the  front  of  the  post 
card,  apparently  written  by 
a  postal  clerk,  which  pro- 
vided the  explanation  for  the 
delay:  "Found  while  re- 
modeling the  Rose  City  Park 
Postal  Station." 


60  Stations  to  Take 
Hallinan  Acceptance 


THE  Progressive  Party  reported  last  week  that  some  60  radio  sta- 
tions, out  of  439  to  which  the  party  had  addressed  a  demand  for  time, 
had  agreed  to  carry  transcriptions  of  an  acceptance  speech  made  on 
behalf  of  Vincent  Hallinan,  the  party's  candidate  for  President. 

Mr.  Hallinan  was  unable  to  make  ★  

the  speech  himself  when  nominated 
at  the  party's  Chicago  convention 
July  4-6.  He  was  then,  and  still 
is,  serving  a  term  in  McNeill  Island 
federal  prison.  Mr.  Hallinan  was 
convicted  of  contempt  of  court  in 
connection  with  his  defense  of 
Harry  Bridges. 

In  a  letter  dated  July  30,  C.  B. 
Baldwin,  secretary  and  campaign 
manager  of  the  Progressive  Party, 
demanded  that  stations  which 
broadcast  the  acceptance  speeches 
of  Democratic  and  Republican 
Presidential  and  Vice  Presidential 


Advertisement 


Spot  Radio  Perfect  For 
Short  Selling  Season 

"The  local,  regional  or  national  advertiser  can 
move  in  quickly  and  get  results." 


National  Spot  Radio  was  real- 
ly taken  apart  in  the  July  11 
issue  of  Printers'  Ink  (which 
was  a  sellout.)  Several  thou- 
sand reprints  of  our  report 
(that  covered  what  spot  is, 
when  to  use  it,  and  how  adver- 
tisers are  using  it  successfully 
today) ,  are  now  in  the  hands 
of  busy  radio  salesmen,  time 
buyers  and  advertising  execu- 
tives in  every  state. 

Ten  specific  ways  to  use  na- 
tional spot  were  reported.  The 
last  of  these  was:  "To  promote 
a  product  that  has  a  short  sell- 
ing season."  The  idea  is  simple. 
You  just  buy  all  the  spots  avail- 
able during  a  short  selling  sea- 
son, up  to  the  limit  of  your 
budget,  and  as  a  result  you  can 
reach  the  early  riser,  the  busy 
housewife  in  the  morning  hours, 
the  ones  who  loaf  during  the 
afternoon,  and  the  male  mem- 
bers of  the  family  during  the 
early  or  late  evening  hours. 

A  suggestion:  Order  right 
now  for  each  member  of  your 
staff  a  copy  of  this  important 
article,  of  which  John  R.  Shee- 
han  of  Cunningham  &  Walsh 
said — "Every  radio  time  buyer 
should  read  this — truly  a  mas- 
terpiece." It  sells  for  50c.  Next, 
start  telling  the  story  of  your 
market  and  your  station  every 
week  in  Printers'  Ink. 

These  two  suggestions  are 
based  on  what  we  know  to  be 
true  right  now.  Hundreds  of 
local,  regional  and  national  ad- 
vertisers are  going  to  release 


Bob  Kenyon 


during  the  next 
few  months 
emergency 
schedules  in  ad- 
dition to  then- 
regular  sched- 
ules. 

Time  is  im- 
portant. Your 
own  staff  can't  possibly  reach 
all  of  your  prospects.  But  in 
Printers'  Ink  you  can  reach 
more  buyers  of  advertising  than 
in  any  other  publication.  Of 
our  new  all-time  high  in  circu- 
lation of  23,793,  more  than  two- 
thirds  are  buyers  of  advertising: 
agency  officials,  time  buyers, 
advertising  managers,  sales 
managers,  district  managers, 
and  the  top  level  of  manage- 
ment who  give  the  final  O.  K. 
to  a  regular  or  emergency 
schedule. 

Rearrange  your  own  budget 
if  necessary  so  that  you  can, 
each  week,  in  1/6  of  a  page,  or 
a  full  page,  tell  in  Printers'  Ink 
why  your  station  and  market 
should  be  included  on  any 
emergency  schedule  now  in  the 
making. 

Any  of  our  offices  are  ready 
to  assist  you.  Write,  phone,  or 
ask  us  to  call. 

The  buyers  of  advertising  you 
want  as  customers,  thousands 
of  them,  are  regular  readers  of 
Printers'  Ink,  the  Voice  of  Au- 
thority. 

ROBERT  E.  KENYON,  JR. 
Advertising  Director 


Printers'  Ink 


205  East  42ntT  Street,  New  York  17,  N.  Y. 
Chicago  •  Pasadena  »  Atlanta  •  Boston  •  London 


candidates  also  carry  the  accept- 
ance speeches  of  the  Progressive 
candidates. 

Further,  Mr.  Baldwin  advised  the 
stations  that  in  future  when  sta- 
tions carried  speeches  "by  or  on 
behalf  of  candidates  for  the  Re- 
publican or  Democratic  Party  for 
the  offices  of  President  and/ or  Vice 
President,  you  will,  under  the  regu- 
lations of  the  FCC  and  under  the 
ruling  in  our  favor  of  July  3,  be 
expected  to  offer  the  same  facili- 
ties and  comparable  time  to  the 
candidates  of  the  Progressive 
Party." 

The  July  3  "FCC  ruling"  to  which 
he  referred  was  a  letter  written  by 
the  FCC  to  the  party  commenting 
on  a  Progressive  complaint  of  June 
13.  In  that  letter  the  FCC  said  it 
had  no  power  to  insure  that  net- 
works would  cover  the  forthcoming- 
Progressive  convention,  as  had 
been  requested  by  the  party. 

Refers  to  Sec.  315 

The  Commission  did  point  out, 
however,  that  Section  315  of  the 
Communications  Act  applied  to  ac- 
ceptance speeches  "by  the  candi- 
dates themselves"  and  that  any 
licensee  that  carried  one  would  be 
obliged  to  "make  equal  opportuni- 
ties available  to  all  other  legally 
qualified  candidates  for  that  office." 

In  its  letter  of  July  30,  sent  to 
the  439  radio  stations  and  94  televi- 
sion stations  the  Progressive  Party 
did  not  discriminate  between  candi- 
dates and  people  speaking  on  their 
behalf. 

Mr.  Baldwin,  the  Progressive 
secretary,  said  in  a  news  release 
issued  coincidentally  with  the  dis- 
patch of  the  letters  to  stations  that 
there  had  been  a  "general  refusal 
of  stations  to  complv  with  the 
[FCC]  order." 

He  said  few  had  carried  the  ac- 
ceptance speech  broadcast  by  the 
wife  of  candidate  Hallinan  on  his 
behalf. 

Party's  Planned  Approach 

Mr.  Baldwin  frankly  outlined  the 
tactics  which  the  party  intended  to 
use  in  obtaining  air  time. 

Phase  One  of  the  tactical  plan, 
he  said,  was  "forcing  them  to  carry 
our  candidates." 

"Phase  Two,"  he  said,  "is  polic- 
ing. Phase  Three,  action  to  revoke 
license,  will  follow,  unless  the  pub- 
lic interest  and  the  Commission's 
ruling  are  carried  out." 

At  the  party's  New  York  head- 
quarters last  week  it  was  reported 
that  NBC-TV  which  did  not  carry 
the  acceptance  speech  by  Mrs. 
Hallinan  had  agreed  to  telecast  a 
special  address  to  be  made  by  Mr. 
Hallinan  after  his  release  from 
prison  Aug.  17.  ABC-TV  and  CBS- 
TV  also  were  said  to  have  agreed 
to    carry   this   telecast   in  areas 


DPs  Aid  'Vote'  Drive 

WCCC  Hartford  is  airing 
recordings  of  Ukrainian  dis- 
placed persons  as  part  of  its 
"Get  Out  the  Vote"  cam- 
paign. The  DPs,  who  had 
suffered  at  the  hands  of 
Communists,  demanded  strict 
anonymity.  They  would  not 
come  to  the  studio  or  identify 
themselves  to  WCCC  officials. 
It  took  a  trusted  inter- 
mediary, and  a  portable  tape 
recorder  to  obtain  the  an- 
nouncements. The  inter- 
mediary, himself  a  DP,  was 
pledged  to  secrecy  and  had 
to  write  out  English  syllables 
phonetically  in  the  Ukrainian 
alphabet  for  one  DP  who 
could  not  speak  English.  All 
the  spots  begin:  "I  cannot 
give  you  my  name.  If  I  did, 
my  friends  and  relatives  in 
the  Ukraine  would  be  shot." 


where  their  outlets  did  not  carry 
Mrs.  Hallinan's  speech. 

In  his  letter  to  stations,  Mr. 
Baldwin  put  the  onus  on  them  to 
tell  whether  they  had  carried  the 
Progressive  speeches  and  if  not  to 
offer  time.    He  wrote: 

We  have  been  informed  that  your 
station  broadcast  the  acceptance 
speeches  of  the  Republican  and  Demo- 
cratic candidates  for  President  and 
Vice  President.  You  will  please,  there- 
fore, inform  this  office  of  the  time 
and  date  on  which  you  broadcast  the 
acceptance  speeches  of  the  candidates 
of  the  Progressive  Party.  If  you  have 
not  done  so,  this  letter  will  serve  as 
notice  to  you  that  you  are  required  to 
conform  to  the  FCC  ruling.  Will 
you,  therefore,  inform  us  immediately 
of  the  date  and  time  when  you  will 
comply  by  broadcasting  the  accept- 
ance speeches  of  the  Progressive 
Party  candidates  for  President  and 
Vice  President. 


WJAG  CELEBRATES 

Marks  30th  Anniversary 

SPECIAL  programming,  along 
with  live  talent  shows  for  direct 
audience  participation,  marked  the 
30th  anniversary  of  WJAG  Nor- 
folk, Neb.,  owned  by  the  Norfolk 
Daily  News. 

Quiz  shows  during  the  celebra- 
tion featured  more  than  300  prize 
giveaways,  the  introduction  of  Miss 
WJAG  and  congratulatory  record- 
ings by  former  station  staff  mem- 
bers. The  public  was  invited  to 
shows  aired  from  the  City  Audi- 
torium. 

Among  the  special  programs  was 
a  tribute  by  Bob  Thomas,  WJAG 
manager,  to  his  father,  the  late 
Art  Thomas,  who  also  managed 
the  station;  to  the  late  Rep.  Karl 
Stefan  (R-Neb.),  who  was  an  an- 
nouncer there,  and  to  Gene  Huse, 
WJAG  owner.  Miss  WJAG  pre- 
sented scrolls  of  appreciation  to 
12  Norfolk  businessmen  who  have 
advertised  on  the  station  many 
years.  Another  feature  was  It 
Happened  in  1922,  events  of  the 
year  in  which  the  station  took  the 
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New  Business 

(Continued  from  page  16) 

Sample,  Toronto,  for  Franco-American  products  and  Compton  Adv., 
N.  Y.,  for  Campbell  pork  and  beans. 

CRAFTSMAN  INSURANCE  AGENCY,  S.  F.  appoints  Theodore  H. 
Segall  Adv.,  that  city.  TV  is  being  used. 

OWEN  NURSERY,  Bloomington,  111.,  names  MacFarland,  Aveyard  &  Co., 
Chicago,  for  Bob  Richard  Enterprises  Div.  Plans  call  for  spot  radio-TV. 

MEAD  JOHNSON  &  Co.,  Evansville,  Ind.,  names  McCann-Erickson, 
Chicago,  for  pablum  cereal.  Radio  is  used.  FRANK  STULL  is  account 
executive. 

HARTMAN  CHEMICAL  Co.,  L.  A.  (chorophyll  foot  lotion),  appoints 
Yambert-Prochnow  Inc.,  Beverly  Hills.    Radio  is  being  used. 

lG.  A.  GOODRICH  Co.,  Chicago  (cake  mix),  appoints  Buchanan  &  Co., 
that  city.  Fall  spot  radio-TV  is  being  planned. 

OGDEN  WATER  PURIFIER  Co.,  L.  A.  (faucet  attachments),  appoints 
Ross  Roy  Inc.,  Hollywood.    TV  is  being  used. 

CLUB  DEL  MAR,  Santa  Monica,  Calif,  (beach  club),  appoints  Charles 
Ross  Adv.,  Hollywood.  TV  is  being  used. 


The  Perfect  Companion  Unit  to  your 
CxtvlLLm-Z-hJjcUL  Transmitter 


■fldpaojaLa 


KENNETH  C.  GUNTHER,  sales  promotion  and  direct  advertising  con- 
sultant to  TWA,  appointed  director  of  advertising,  Resort  Airlines 
Inc.,  N.  Y. 

H.  E.  DAVIS  assistant  sales  manager,  Polaroid  Corp.,  Cambridge,  Mass., 
to  special  sales  representative  post  in  Southern  Calif.  He  is  succeeded  by 
EUGENE  C.  ROBERTS,  formerly  with  Standard  Oil  of  Calif. 

TED  MATERNA  appointed  advertising  and  sales  promotion  manager, 
Artone  Color  Corp.,  N.  Y.  Firm  will  enter  network  radio  in  fall.  TV 
will  be  used  in  localized  market  areas. 

ROBERT  STRONG,  sales  manager,  Slick  Airways,  Dallas,  transfers  to 
Burbank,  Calif.,  headquarters  as  advertising  and  public  relations  man- 
ager. 

EDWARD  E.  PALMER  named  sales  manager,  Freewax  Corp.,  Talla- 
hassee, Fla.  (insecticidal  wax). 

CHARLES  J.  LICK,  president,  Los  Angeles  Brewing  Co.  (Eastside  beer), 
elected  honorary  director  for  life  by  United  States  Brewers  Foundation, 
with  whom  he  served  16  years  as  director. 

STEPHEN  C.  SCOTT,  assistant  to  VICK  KNIGHT,  president  of  Holly- 
wood agency  bearing  his  name,  to  Hydro-Aire  Inc.,  Burbank  (aviation 
equipment),  as  advertising-public  relations  staff  assistant. 


HA  Truth  Campaign 

(Continued  from  page  US) 

curity  Agency  and  other  depart- 
ments. 

Action  is  expected  sometime 
after  September  when  a  subcom- 
mittee may  be  appointed.  Hearings 
and  overseas  junkets  by  Congres- 
sional members  are  indicated — at 
least  the  State  Dept.  has  been  ad- 
vised to  that  effect — and  a  report 
will  be  submitted  this  winter.  Text 
of  the  resolution,  introduced  in 
February  1951  and  favorably  re- 
ported upon  by  the  committee  this 
past  June,  stressed  the  importance 
of  U.  S.  psychological  warfare  and 
"international  propagation  of  the 
democratic  creed  (as)  an  instru- 
ment of  supreme  national  policy." 

It  calls  for  a  study  of  means  of 
assuring  "maximum  ultilization  of 
radio  broadcasting,  by  medium 
wave  and  short  wave." 


ILLEGAL  OUTLET 

Had  Used  WCBS  Frequency 

SOUTHERN  California's  seven 
months  enjoyments  of  jazz,  minus 
commercials  and  illegally  broadcast 
during  the  night  and  early  morning 
hours,  came  to  an  abrupt  halt  last 
Monday  (Aug.  4). 

Philip  E.  Peterson,  28-year-old 
Long  Beach  radio  parts  employe, 
was  arrested  by  FCC  agent  Robert 
J.  Stratton  for  violating  the  Fed- 
eral Communications  Act.  His  ra- 
dio station,  identified  as  XERD 
Sonora,  Mexico,  was  found  to  be 
a  complete  unit  within  a  garage. 
It  was  closed  and  his  collection  of 
more  than  2,000  records,  many  of 
them  collectors'  items,  was  con- 
fiscated. 

The  broadcaster,  free  on  $250 
bail,  explained  his  purpose  was  to 
broadcast  to  Mexico  and  that  he 
was  only  testing  the  equipment 
pending  the  arrival  of  his  Mexican 
permit. 


MANUFACTURING  COMPANY 

4212  S.  Buckner  Blvd.  Dallas  10,  Texas 
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WHAT  A  BEAUTIFUL  MORNING 

FOR  ADVERTISERS  ON  WCKY 


Breakfast  Time  with  Leo  Underhill  7:00-9:00  AM  is  the 
morning  show  in  Cincinnati  that  is  giving  advertisers  a  big 
sales  lift  at  a  low  cost. 


Good  Ratings  and  Low  Rates  make  this  by  far  the  lowest 
cost  per  1000  early  morning  buy  in  Cincinnati. 


JUST  COMPARE  . 


Station 

WCKY 
Station  A 
Station  B 
Station  C 


Power 

50,000  Watts 
5,000  Watts 
5,000  Watts 
250  Watts 


Average  Cost  Per  * 
1000  Homes  (14  nr.  pgm.) 

$2.76 
$6.95 
$3.60 
$4.25 


WCKY  IS  THE  BEST  MORNING  BUY 
IN  CINCINNATI 


*  Calculated  from  May-June  Pulse  ratings.  Radio  Homes  in  2.0  millivolt  area, 
open  y±  hour  rate. 


WCKY 


ON     THE     AIR  EVERYWHERE 


T  W  E  N  T 


M  A  Beautiful  tkmmf 


FOR  A  BEAUTIFUL  SALES  RECORD 
IN  CINCINNATI 

You  can  buy  Breakfast  Time  on  a -low,  low  budget  and  join  this 
list  of  smart  morning  advertisers  on  WCKY: 


Lipton  Iced  Tea 
Pennington  Bread 
Cincinnati  Street  Railway 
Silver  Star  Blades 
Bayer  Aspirin 
Colgate  Toothpaste 
Seaboard  Finance 
Albert's  Clothing  Store 


Rockwood  Candy 
Life  Savers 
Hull  Dobbs  Motors 
New  York  Central  Railway 
Farr  Brothers  Appliances 
Allis  Chalmers 
Kroger 
River  Downs 


BUY  BREAKFAST  TIME 
INVEST  YOUR  AD  DOLLAR 
WCKY' sly 


FOUR      HOURS     A  DA 


DAYS 


WEEK 


editorial 


Sec.  315  Skiddoo 

THOUGH  it  would  be  clearly  within  its  rights 
to  request  broadcast  opportunities  for  its  can- 
didates equal  to  those  granted  the  Democratic 
and  Republican  nominees,  the  Progressive 
Party  is  abusing  those  rights  and  indeed 
resorting  to  unadorned  blackmail  in  the  tactics 
it  has  adopted. 

It  has  sent  a  letter  to  stations  accusing  them 
of  violating  FCC  rules  in  failing  to  carry  an 
acceptance  speech  on  behalf  of  the  Progressive 
candidate  for  president.  The  letter  neglects 
to  mention  the  awkward  circumstance  that 
prevented  the  candidate  from  speaking  for 
himself.  At  the  time  of  his  nomination  as 
Progressive  standard  bearer,  Vincent  Hallinan 
was  a  resident  of  McNeill  Island,  a  federal 
penitentiary  off  the  Washington  coast. 

There  is  a  serious  question  that  a  station 
must  carry  political  broadcasts  on  behalf  of 
any  candidate.  The  law  applies  only  to  can- 
didates themselves  and  has  been  so  interpreted 
by  the  U.S.  Circuit  Court  of  Appeals. 

Apparently  this  discrepancy  was  unnoticed 
by  those  networks  and  stations  which  re- 
portedly have  agreed  now  to  carry  either  tran- 
scriptions of  the  acceptance  speech  made  last 
July  by  Mr.  Hallinan's  wife,  in  the  enforced 
absence  of  her  husband,  or  a  new  speech  to 
be  delivered  by  Mr.  Hallinan  himself  after  he 
is  sprung  from  the  federal  pokey  Aug.  17. 

We  doubt  that  broadcasters  must  broadcast 
either  the  original  speech  made  on  behalf  of 
the  candidate  or  the  delayed  performance  by 
the  candidate  himself.  Neither  of  these  ad- 
dresses is  comparable  to  the  acceptance  speeches 
of  the  Democratic  and  Republican  candidates. 

In  defense  of  those  who  have  yielded,  how- 
ever, it  must  be  said  that  the  tone  of  the 
Progressive  Party's  letter  was  of  such  un- 
restrained belligerency  as  to  make  almost 
anyone  flinch,  and  further  it  quoted  (out  of 
context)  an  FCC  letter  seemingly  assuring  the 
Progressives  that  the  FCC  would  kick  off  the 
air  any  station  that  didn't  give  the  party  any- 
thing it  wanted. 

So  far,  unfortunately,  the  FCC  has  done 
nothing  to  disavow  the  purposes  ascribed  to 
it  by  the  Progressive  Party.  That,  more  un- 
fortunately, is  in  keeping  with  the  traditions 
of  the  FCC  which  seems  to  have  taken  a  per- 
verse joy  in  recent  years  in  making  politics 
an  intolerable  problem  for  broadcasters. 

In  this  case  the  Commission  could  at  least 
partly  redeem  itself  by  telling  the  Progressives 
to  behave  with  more  propriety  and  quote  the 
Commission  correctly.  Continued  silence  from 
the  FCC  will  only  encourage  more  malicious 
methods  of  thuggery  by  a  party  which  has 
already  demonstrated  a  contemptuous  dis- 
regard for  ethics  or  law. 


New  Headache 

IT  IS  NOT  enough  that  broadcasters  should 
be  going  into  this  political  season  with  the 
legal  encumbrances  that  have  plagued  them 
through  the  years.  This  time  they  have  an  addi- 
tional, and  as  yet  unclarified,  stricture  to 
observe. 

Thrown  into  the  final  version  of  the  McFar- 
land  Act  was  a  section  prohibiting  broadcasters 
from  charging  political  candidates  more  than 
"the  charges  made  for  comparable  use  of 
such  stations  for  other  purposes." 

Immediately,  of  course,  the  question  arises: 
What  does  "comparable"  mean  ?  In  the  absence 
of  official  interpretation,  broadcasters  will  have 


to  follow  their  own  best  judgment  in  applying 
this  rule. 

The  NARTB  has  issued  some  suggestions 
along  this  line  which  seem  to  be  fine  as  far 
as  they  go.  The  NARTB  has  advised  broad- 
casters to  charge  local  rates  for  local  candi- 
dates and  national  rates  for  national  candi- 
dates. 

We  think  the  rule  of  comparability  should 
be  strictly  applied.  Each  candidate  who  seeks 
to  buy  time  to  advertise  his  candidacy  should 
be  regarded  exactly  as  a  commercial  sponsor 
who  wants  to  advertise  his  product.  If  a  sta- 
tion has  a  local  rate,  it  should  apply,  with 
appropriate  discounts  for  frequency,  to  candi- 
dates whose  spheres  of  interest  coincide  with 
the  marketing  areas  of  merchants  who  are 
accorded  that  rate.  If  the  station  gets  a  na- 
tional rate  from  commercial  accounts  whose 
marketing  area  is  statewide,  then  candidates 
for  state  offices  should  be  charged  accordingly. 

Further,  candidates  who  preempt  time  al- 
ready sold  to  a  commercial  sponsor  ought  to  be 
charged  the  same  prices  that  a  commercial 
account  preempting  such  time  would  be 
charged — the  cost  of  the  time  preempted  plus 
whatever  rebates  must  be  offered  to  the  original 
sponsor  whose  time  is  preempted. 


Bread-Boarditis 

SOONER  or  later — preferably  sooner — the 
FCC  will  be  compelled  to  recognize  the  march 
of  electronic  progress  by  putting  into  effect 
its  proposed  rules  to  ease  operator  ticket  regu- 
lations and  permit  remote  control  of  trans- 
mitters. 

Organized  opposition  to  the  Commission's 
proposed  rule  changes  is  reminiscent  of  the 
stubborn  battles  to  forbid  use  of  electrical 
machinery  and  concrete  mixers  in  building 
construction.  It  is  based  on  a  fallacious  job- 
eliminating  premise  in  an  era  of  acute  tech- 
nician shortage. 

In  the  station  bracket  of  10  kw  and  under 
can  be  found  the  backbone  of  American  broad- 
casting. In  this  same  bracket  there  is  a  dearth 
of  available  first-class  ticket  holders  avail- 
able for  work  at  wage  levels  for  comparable 
technical  help  in  thousands  of  communities. 
It  is  a  serious  shortage  that  harrasses  man- 
agers compelled  to  staff  transmitters  under 
provisions  of  antiquated  regulations. 

These  requirements  were  set  up  in  an  era 
of  bread-board  equipment — an  era  when  a  sol- 
dering iron  and  roll  of  wire  were  a  station's 
best  friend.  They  were  adopted  in  an  effort  to 
keep  equipment  operating  without  frequent 
breakdowns. 

Check  the  log  of  any  small  broadcast  sta- 
tion, preferably  several  dozen  stations,  and 
the  inevitable  conclusion  will  be  that  a  very 
few  hours  a  week  maintenance  will  be  ade- 
quate. That's  what  chief  engineers  are  for, 
and  in  case  of  rare  mechanical  crisis  most 
stations  summon  outside  technical  service. 

In  the  case  of  remote  operation,  technical 
progress  has  produced  equipment  that  can  be 
operated  more  efficiently  by  unattended  means 
than  by  personal  attention,  as  successfully 
demonstrated  in  Canada. 

It's  unpleasant  to  see  featherbedding  arti- 
ficially stimulated.  People  are  not  being 
thrown  out  of  work.  No  shortage  of  jobs  is 
plaguing  technicians.  On  the  other  hand, 
there  are  jobs  for  all.  More  jobs  are  in  the 
offing — thousands  and  thousands  of  jobs — as 
TV  starts  its  promised  expansion.  Video 
operation  entails  use  of  larger  and  more 
knowledgeable  technical  staffs  because  both 
audio  and  video  are  involved. 

The  facts  must  be  faced — hard  facts  of 
broadcast  life  outside  the  glamour  of  big-city 
boundaries  and  50  kw  electronic  palaces.  Elec- 
tronics is  a  burgeoning  field.  There  will  be 
more  and  better  jobs — for  those  that  have  the 
initiative  to  keep  abreast  of  developments. 


f-  our  respects  to: 


SEN.  ERNEST  W.  McFARLAND 


IT  was  the  closing  sessions  of  the  82nd 
Congress.  Finally,  after  a  year  of  in- 
action, the  House  was  scheduled  to  take  up 
the  McFarland  Bill  (S  658)  for  revising  the 
Communications  Act  of  1934,  which  the  Sen- 
ate already  had  passed.  House  leaders  had 
scheduled  the  debate  for  a  Tuesday. 

Late  the  week  preceding,  the  White  House 
told  its  cohorts  in  the  lower  house  to  yank 
the  bill.  It  had  several  provisions  the  Presi- 
dent's aides  didn't  like — a  newspaper  anti- 
discrimination section,  separation  of  FCC  staff 
from  commissioners  proviso,  and  others. 
So,  off  the  House  schedule  it  came. 
It  was  then  that  the  soft-spoken,  junior 
Senator  from  Arizona,  whose  name  the  bill 
bore  and  who  had  shepherded  it  through  three 
Senate  passages,  exploded. 

No  one  knows  the  complete  story,  but  the 
upshot  was  the  rescheduling  of  the  bill  for 
the  next  week's  calendar,  its  passage  by  the 
House,  and  finally  the  President's  signature — 
putting  into  effect  the  first  substantive  changes 
in  radio's  basic  law  since  the  Radio  Act  of 
1927. 

If  there's  one  attribute  Ernest  William  Mc- 
Farland has — it's  doggedness. 

That,  and  a  reputation  as  a  man  whose  word 
is  his  bond. 

There's  one  other  characteristic  the  stocky, 
white-haired  one-time  Arizona  judge  has.  That 
is  his  ability  to  conciliate  the  diverse  tempera- 
ments and  views  of  the  95  other  Senators  who 
sit  in  the  "greatest  deliberative  body  in  the 
world."  It  is  this  facet  of  his  character  that 
has  made  him  a  successful  leader  of  the  Demo- 
cratic majority  in  the  Senate. 

The  need  for  changes  in  the  Communications 
Act  became  apparent  as  early  as  1939.  Radio's 
statutes  (basically  those  of  the  Radio  Act  of 
1927)  were  already  12  years  old  and  the  art  of 
communciations  had  zoomed  forward  in  the 
interval — to  the  point  where  many  of  the  pro- 
visions of  the  law  were  antiquated. 

Sen.  Burton  K.  Wheeler  (D-Mont.)  tried 
to  do  something  about  it  in  1939.  Rep.  Morgan 
G.  Sanders  (D-Tex.)  tried  to  do  something 
about  it  in  1941.  Sens.  Wallace  H.  White  Jr. 
and  Wheeler  tried  to  do  something  about  it 1 
in  1943.  Again  in  1947  Sen.  White  and  Rep. 
Charles  A.  Wolverton  (R-  N.  J.)  tried. 

A  man  with  less  persistence  would  not  even  j 
have  tried  to  amend  the  Communications  Act  j 
after  the  unsuccessful  history  of  past  attempts. 
But,    Sen.    McFarland    is    nothing    if  not 
pertinacious.    In  1949  he  got  his  bill  through 
the  Senate.    It  failed  to  get  anywhere  in  the 
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COVERAGE  PATTERN,  KNBC, 

50,000  watt,  non-directional, 
"wide  circle"  coverage  that 
not  only  blankets  the  great 
San  Francisco-Oakland  area 
metropolitan  markets — but 
all  the  thriving  PLUS-Markets 
of  Northern  California. 


/;/■ 


I 
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COVERAGE  PATTERN,  the 

two  other  50,000  watt 
directional  stations.  < 


COVERAGE  PATTERN,  television 
...  60  mile  radius  .  .  .  about  Vitd 
of  the  families  owning  sets. 


In  Northern  California... 
KNBC  reaches  more  people,  more  often,  than 
any  other  radio  or  TV  station.  This  wide 
circle  coverage  plus  program  popularity 
make  KNBC ,  San  Francisco, 
Northern  California's  No.  1 

Advertising  Medium 


.     50,000  WATTS   •  NON-DIRECTIONAL  •  680  KC  •  REPRESENTED  BY  NBC  SPOT  SALES  . 
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front  office 


IRVIN  G.  ABELOFF,  general  manager,  WLEE  Richmond,  Va.,  elected 
vice  president. 

RICHARD  B.  STARK,  account  executive,  The  Katz  Agency,  named  ac- 
count executive  on  sales  staff,  DuMont  Television  Network. 

WILLIAM  J.  HUBBACH  rejoins  KOMO  Seattle  as  account  executive 
after  two  years  service  with  Navy. 

HAROLD  FROELICH,  KOTV 
(TV)  Tulsa,  to  sales  staff,  The 
Katz  Agency,  Detroit.  NORMAN 
R.  PROUTY,  sales  manager,  WFIL 
Philadelphia,  transfers  to  agency's 
New  York  office. 

MEL  GOLDBERG,  account  execu- 
tive WONE  Dayton,  Ohio,  to 
WKPA  New  Kensington,  Pa.,  as 
commercial  manager. 


Mr  Froelich 

ROBERT  DeSOUSA,   sales  man- 
ager, KNBH  (TV)  Hollywood,  has  resigned. 


Mr.  Prouty 


JOSEPH  M.  FLANIGAN,  advertising  sales  staff,  The  New  Yorker,  to 
WQXR  New  York  as  account  executive. 

WESLEY  ELLIS,  announcing  staff,  KTBC  Austin,  Tex.,  and  TOM 
BROWN,  producer,  WFAA  Dallas,  to  sales  staff,  WRR  Dallas. 

AZIE  ALPERN,  consultant  to  Schepp-Reiner  Co.,  N.  Y.,  station  repre- 
sentative, to  same  firm  as  general  manager.  NOAH  JACOBS,  New 
York  representative  of  Shepard  Engineering  Co.,  to  Schepp-Reiner  as 
account  executive. 


e..R- 


where 
really  pays  0^,' 


ADIOS  TOP 

•  AUDIENCES  •  MARKETS 

•  PERSONALITIES 

Reach  your  listeners  through  these 
Independent  Stations  that  give 
them  what  they  want  to  hear — 
News  .  .  .  National  &  LOCAL 
Sports  .  .  .  music  and  other  enter- 
tainment features. 


(a) 


Cb) 


(b) 

1000  W.      8ECKLEY,  W.  VA.  *    620  KC. 

JOE  RAHALL,  PRESIDENT 
National  Representatives 
(a)  WEED  &  COMPANY         •         (b)  THE  WALKER  COMPANY 


BILL  O'DONNELL,  sales  staff,  KXOK-FM  St.  Louis,  transfers  to  AM 
outlet  in  same  capacity. 

KSJO  San  Jose  Calif.,  appoints  Adam  J.  Young  Jr.  Inc.  as  national 
representative. 

PetlonaU  •  •  • 

WAYNE  W.  CRIBB,  general  manager,  KHMO  Hannibal,  Mo.,  recuperat- 
ing from  operation  performed  last  month  .  .  .  JAMES  D.  SHOUSE, 
Crosley  Bcstg  Corp.  and  Avco  Mfg.  Corp.  executive,  named  to  personal 
staff  of  Gov.  Lawrence  Wetherby  of  Kentucky  with  honorary  rank  of 
colonel  for  "his  contributions  to  his  native  state  of  Kentucky.  .  .  ." 

LT.  COL.  GEORGE  O.  GILLINGHAM,  FCC  director  of  information,  goes 
on  two  weeks  active  duty  Aug.  16  with  Chemical  Corps  at  Fort  Meade,  Md. 


Our  Respects  To 

(Continued  from  page  50) 
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House.  Again  in  1951,  Sen.  McFar- 
land  reintroduced  the  bill.  Again 
the  Senate  passed  it.  But  for  15 
months  it  virtually  stagnated  in 
the  House.  Then,  finally,  the  big 
push  came  and  in  June  of  this  year 
it  was  ready  for  floor  debate. 

And  then  came  the  word  from 
the  Executive  Mansion.  For  a 
while  it  looked  as  if  the  fate  of 
S  658  was  going  to  duplicate  that 
of  all  the  previous  communications 
measures. 

But,  Sen.  McFarland  got  his 
dander  up.  As  majority  leader  he 
was  not  only  able  to  buck  the 
White  House,  he  actually  had 
enough  influence  to  force  it  to  back 
down. 

Ernest  William  McFarland — 
"Mac"  to  his  colleagues  on  Capitol 
Hill — is  the  son  of  pioneer  parents 
who  were  among  the  early  settlers 
of  the  Pottawatomie  strip  in  Okla- 
homa. He  was  born  in  Earlsboro, 
Okla.,  in  1894,  and  attended  the 
Earlsboro  and  Seminole  County 
public  schools.  For  a  while  he 
thought  he  was  going  to  be  a  teach- 
er and  he  attended  the  Oklahoma 
East  Central  State  Teachers  Col- 
lege at  Ada.  In  1917  he  got  an 
A.B.  degree  from  the  U.  of  Okla- 
homa. 

Taught  in  Rural  School 

During  this  time  he  taught  rural 
school  in  Seminole  County.  While 
studying  for  his  A.B.,  he  was  law 
librarian  at  the  university.  In  be- 
tween times,  he  clerked  in  a  groc- 
ery store  and  sold  life  insurance. 

After  a  hitch  in  the  Navy  dur- 
ing World  War  I,  the  young  Mc- 
Farland went  to  Stanford  U.,  where 
in  1921  he  received  his  Master  of 
Arts  degree  and  also  the  right  to 
sign  "Jur.  D."  (Doctor  of  Laws) 
after  his  name.  In  1950,  Sen.  Mc- 
Farland was  honored  by  his  own 
state  university  with  an  honorary 
LL.  D.  (Doctor  of  Law  and  Let- 
ters) . 

After  three  years  of  law  prac- 
tice in  Casa  Grande,  Ariz.,  the 
young  barrister  was  named  assist- 
ant attorney  general  for  the  state 
of  Arizona. 

After  two  years  in  that  position, 
he  was  elected  attorney  for  Pinal 
County,  a  position  he  held  for  six 
years  until  his  election  in  1935  as 
judge  of  the  Superior  Court  of 


Pinal  County.  (He  is  still  "The 
Judge"  back  home  in  Florence.) 

To  all  who  live  in  Arizona,  the 
most  important  question  in  their 
livelihoods  is — water.  And  the  man 
who  knows  most  about  Arizona's 
water  laws  is — Sen.  McFarland. 

Without  water  for  irrigation, 
flowering  Arizona  would  return  to 
the  mesquite  and  sand  of  the  desert. 

As  a  young  attorney,  as  assist- 
ant attorney  general,  as  a  county 
attorney  and  as  a  judge,  Sen.  Mc- 
Farland handled  much  water  liti- 
gation. In  fact,  until  he  became 
county  judge,  he  represented  the 
San  Carlos  Irrigation  and  Drain- 
age District  of  Arizona.  And,  as  a 
judge  he  handled  many  such  cases. 

Colorado  River  Project 

If  there  is  one  thing  Sen.  Mc- 
Farland would  like  to  have,  to  cap 
his  Washington  career,  it  is  the  pas- 
sage of  legislation  approving  the 
diversion  of  Colorado  River  water 
to  the  great  Central  Valley  of 
Arizona.  Since  1949  he  and  his 
fellow-Arizonan,  Democratic  Sen. 
Carl  Hayden,  have  pressed  for,  and 
gotten  through  the  Senate  twice, 
a  bill  which  would  authorize  this. 
But,  time  after  time,  House  pas- 
sage has  been  stymied  by  the  bitter 
opposition  of  California  representa- 
tives. 

When  Sen.  McFarland  was 
elected  to  the  Senate  in  1940 — 
he  took  Sen.  Henry  F.  Ashurst's 
seat — he  came  under  the  influence 
of  a  fellow  westerner,  former  Sen. 
Wheeler,  who  was  chairman  of  the 
Senate  Committee  on  Interstate  & 
Foreign  Commerce.  This  is  the 
committee  which  oversees  broad- 
casting and  communications  among 
other  things. 

Sen.  Wheeler  took  the  46-year- 
old  freshman  Senator  and  made 
him  a  member  of  the  subcommittee 
on  communications,  of  which 
Wheeler  himself  was  chairman. 

Thus,  right  from  the  commence- 
ment of  his  Senatorial  life  Sen.  Mc- 
Farland has  been  closely  identified 
with  communications. 

In  the  81st  Congress,  Sen.  Mc- 
Farland was  made  chairman  of  the 
communications  subcommittee  of 
the  Interstate  &  Foreign  Commerce 
Committee.  His  good  friend,  fellow- 
westerner  and  fellow  baseball  root- 
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er,  Sen.  Edwin  C.  Johnson  (D- 
Col.),  became  chairman  of  the 
whole  committee. 

As  chairman  of  the  communica- 
tions subcommittee,  therefore,  he 
came  to  know  intimately  the  prob- 
lems of  broadcasters  and  the  activ- 
ities of  the  FCC.  Small  wonder 
then  that  his  interest  in  radio  law 
led  him  to  foster  the  changes  he 
literally  had  to  bull  through  the 
Congress. 

Sen.  McFarland  also  is  a  member 
of  the  Senate  Committee  on  Inter- 
ior &  Insular  affairs. 

Sen.  McFarland  is  married  to 
the  former  Edna  Eveland.  They 
have  one  daughter,  Mrs.  Jewell 
Lewis.  When  he's  home,  the  Sen- 
ator likes  to  get  back  to  the  soil — 
he  owns  a  small  cotton  farm  near 
Florence.  He's  a  member  of  the 
American  Legion,  the  Masons,  Elks, 
Lions,  Moose,  Knights  of  Pythias 
and  attends  the  Methodist  Church. 

Right  now  he's  engaged  in  a 
tough  battle  for  re-election.  Vic- 
tory-sniffing Republicans  think 
they  can  gain  great  prestige  by 
unseating  the  Senate  majority  lead- 
er. His  opponent  is  Phoenix  mer- 
chant Barry  Goldwater. 

High  spot  of  his  Senatorial  ca- 
reer was  his  election  as  leader  of 
the  Democratic  majority  in  the 
82nd  Congress.  As  majority  leader 
it  was  his  job  to  see  that  the  49 
Democratic  Senators  toed  the  line, 
and  to  try  and  persuade  some  of 
the  46  Republicans  to  vote  with  the 
majority. 

To  be  successful  he  must  be  trust- 
ed. How  well  he  is  trusted  was 
described  by  Detroit  newspaper- 
man Blair  Moody  shortly  after  his 
appointment  as  Senator  from  Mich- 
igan to  succeed  the  late  Sen.  Arthur 
Vandenberg. 

Writing  in  the  New  York  Times 
Magazine  last  year,  Senator  Moody 
described  a  conversation  with  Sen. 
McFarland  on  the  floor  of  the  Sen- 
ate just  before  the  vote  on  whether 
the  hearings  on  the  dismissal  of 
General  MacArthur  were  to  be  open 
or  closed.    Here  is  what  he  said: 

I  walked  down  the  aisle  to  talk  with 
the  Majority  Leader,  Senator  Ernest 
W.  McFarland  of  Arizona — seated  front 
row,  center-aisle-left.  One  of  the 
sharpest  changes  of  opinion  resulting 
from  my  move  from  gallery  to  floor 
was  in  my  attitude  toward  McFarland. 
As  a  reporter  I  rated  him  quite  a  good 
fellow  and  a  pretty  fair  choice  for  the 
leadership.  From  the  floor  he  is  tops 
on  both  counts.  He  knows  how  to 
handle  men.  ...  I  whispered  in  his 
ear,  "Ernest,  I  hate  to  leave  you  on  my 
first  vote.  But  I  don't  see  how  I  can 
vote  for  closed  hearings.  You  know  my 
newspaper  background.  Why  don't  we 
open  them  up?" 

Here  was  a  defection  which  might 
reverse  the  result  of  the  roll-call.  Mc- 
Farland never  batted  an  eye.  He 
whispered,  behind  the  back  of  his 
hand:  "That's  all  right,  Blair.  I'll  never 
ask  you  to  vote  against  your  convic- 
tions. .  .  ." 

Even  the  opposition  has  words 
of  high  praise  for  Sen.  McFarland. 
Here  is  what  Minority  Leader 
Sen.  Styles  Bridges  (R-N.H.)  said 
the  closing  day  of  the  82nd  Con- 
gress : 

I  have  found  Ernest  McFarland  to 
be  fair,  courteous  and  impartial.  He  is 
a  man  whose  word  is  as  good  as  his 
bond.  ...  If  it  [majority  leadership] 
should  remain  on  the  other  side,  I 
appreciate  the  excellent  judgment  of 
the  Democrats  in  selecting  Ernest  Mc- 
Farland as  their  leader. 

And  the  page  boys  love  him.  In 
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a  Washington  Post  article  several 
Sundays  ago,  author  Glenn  D. 
Everett  said  that  Sen.  McFarland 
had  acquired  no  nickname  among 
the  blue-suited  pages  who  run  er- 
rands for  the  Senators  (they've 
nicknamed  other  senators  "Baldy," 
"Potato  Head,"  "Mumbles,"  etc.). 
McFarland  is  popular  among  the 
pages,  the  article  said,  "because  he 
is  always  urging  the  Senate  to  get 
on  with  its  business.  There's  no 
happier  music  to  the  ears  of  the 
Senate  employes.  They  love  him." 


Mr. 

Van  Volkenburg 


CBS  INC.  ELECTS 

Murphy,  Van  Volkenburg 

ADRIAN  MURPHY  and  J.  L.  Van 
Volkenburg,  presidents  of  CBS 
Radio  and  CBS  Television,  respec- 
tively, were  elected  to  the  board 
of  directors  of  the  parent  com- 
pany, CBS 
Inc.,  at  the 
board's  regu- 
lar meeting 
last  Wednes- 
day. 

The  action, 
announced  by 
CBS  President 
Frank  Stan- 
ton, brings  the 
board's  mem- 
bership to  16. 
In  addition  to 
the  new  mem- 
bers, they  are:  Prescott  S.  Bush, 
Frederick  L.  Chapman,  Bruce  A. 
Coffin,  Lloyd  H.  Coffin,  David  H. 
Cogan,  Ralph  F.  Colin,  James  B. 
Conkling,  J.  A.  W.  Iglehart,  Leon 
Levy,  Edward  R.  Murrow,  Samuel 
Paley,  William  S.  Paley,  Dorsey 
Richardson  and  Mr.  Stanton.  Wil- 
liam S.  Paley  is  board  chairman. 

Mr.   Murphy,  with   CBS  since 
1936,  has  been  president  of  CBS 
Radio  since  last  March  11.  Be- 
fore that,  he  was  president  of  the 
CBS  Labs.  Div.  from  the  time  it 
was  established  when  the  various 
CBS  broadcasting  and  manufac- 
turing opera- 
tions were  set 
up  as  autono- 
mous units  in 
July  1951.  He 
was  executive 
director  of 
television  for 
CBS  before  the 
war  and  after- 
ward was  a 
key  figure  in 
CBS  color  TV 
affairs. 

Mr.  Van  Volkenburg  has  been 
president  of  CBS  Television  since 
the  division  was  created  in  the 
July  1951  reorganization.  He 
joined  CBS  in  1932  as  sales  man- 
ager of  its  KMOX  St.  Louis,  and 
the  following  year  was  named 
president  and  general  manager  of 
the  station.  He  transferred  to  the 
CBS  Central  Div.  in  Chicago  in 
1936,  and  to  the  New  York  head- 
quarters in  November  1945  as  gen- 
eral sales  manager  of  CBS  Radio 
Sales.  He  subsequently  served  as 
director  of  CBS  Television  Opera- 
tions, and  vice  president  in  charge 
of  CBS  Network  Sales. 


Mr.  Murphy 


WAPI  'REPORTER' 

Sen.  Sparkman  To  Be  Honored 

WAPI  Birmingham  will  give  a 
dinner  Aug.  21  for  its  favorite  po- 
litical reporter — Sen.  John  Spark- 
man  (D-Ala.),  Democratic  Vice 
Presidential  nominee.  The  sta- 
tion boasts  it  is  the  only  radio 
outlet  whose  convention  reporter 
wound  up  as  a  candidate. 

Sen.  Sparkman  broadcast  a  daily 
5:45-6  p.m.  commentary  on  WAPI 
during  the  Democratic  convention. 
WAPI  in  turn  fed  a  12-station 
Alabama  hookup.  Thad  Holt, 
WAPI  president,  credited  the  Sena- 
tor with  many  beats  and  exclusives, 
including  "an  excellent  job  of 
covering  the  Southern  walkout  and 
getting  both  factions  on  the  air." 
The  Senator  also  covered  the  1948 
Democratic  convention  for  WAPI. 

WAFM-TV,  Mr.  Holt  said, 
teamed  with  WDSU-TV  New 
Orleans  and  WMCT  (TV)  Memphis 
in  a  three-state  Report  to  the 
South  convention  program,  with 
Sen.  Sparkman  handling  the 
Alabama  portion  of  the  feed. 

Guests  at  the  Aug.  21  dinner 
will  include  all  who  helped  in  the 
Chicago  convention  coverage.  Ed 
Norton,  WAPI  board  chairman, 
and  Mr.  Holt  will  be  hosts,  with 
Mayor  Cooper  Green,  of  Birming- 
ham, as  chairman  of  the  arrange- 
ments committee.  Proceedings  will 
be  broadcast  and  telecast.  Sen. 
Richard  M.  Nixon  (R-Calif.), 
Republican  Vice  Presidential  can- 
didate, has  been  offered  the  same 
radio-TV  facilities. 


POULTRY  POLITICS 

Stevenson  on  Chicken 

GEORGE  BIGGAR,  program  ex- 
ecutive at  WLS  Chicago  who 
handles  the  station's  famed  Na- 
tional Barn  Dance,  has  a  letter  he 
may  save  for  his  grandchildren. 
Written  by  Illinois'  Gov.  Adlai 
Stevenson,  the  letter  tied  in  with 
a  fried  chicken  promotion  featured 
on  Ralston-Purina's  Party  Line  at 
the  station. 

The  letter:  "It's  no  secret  to 
my  friends  that  southern  fried 
chicken  is  one  of  my  very  favorite 
dishes.  Confidentially,  my  resist- 
ance is  low  also  to  chicken  chop 
suey.  In  both  these  enthusiasms 
I  know  I  have  a  lot  of  company. 
In  fact,  I'm  sure  that  if  I  could 
count  on  the  drumstick  vote  in  the 
election  this  fall  I  would  be  sure 
of  re-election." 

The  letter  was  written  before  the 
governor  was  nominated  for  the 
Presidency  by  the  Democratic 
Party. 


Mutual  Renews  Heatter 

SIGNING  of  five-year  extension  of 
newscaster  Gabriel  Heatter's  ex- 
clusive radio  and  TV  contract  with 
Mutual  was  announced  last  week 
by  Executive  Vice  President  Wil- 
liam H.  Fineshriber  Jr.  The  re- 
newal runs  from  Jan.  1,  1954,  to 
Dec.  31, 1958.  Mr.  Heatter  currently 
is  heard  twice  a  day  on  Mutual's 
weekday  schedule. 
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ROBERT  J.  SULLIVAN,  CBS  Ra- 
dio  Spot   Sales,  named  promo- 
tion manager,  WOE  New  York. 

CHARLES  STAMPS  appointed  asso- 
ciate TV  director,  NBC  Chicago. 
ERNEST  SANTELL  named  TV  pro- 
duction facilities  assistant  there. 

CARL  F.  NEUMANN,  farm  service 
director  and  livestock  market  reporter 
at  KOMA  Oklahoma  City,  to  WLS 
Chicago  as  assistant  farm  program 
director. 

LENNY  SHERMAN,  New  York  TV 
actor,  assigned  role  in  Warner  Bros, 
feature  film,  "Back  to  Broadway." 

LEONARD  MOSBY,  continuity  direc- 
tor, WJHP  Jacksonville,  Fla.,  to 
WMBR-TV  same  city,  as  floor  man- 
ager. 

BOB  HAMILTON,  disc  m.c,  KHON 
Honolulu,  to  KWKW  Pasadena,  Calif., 
in  a  similar  capacity. 
SHIRLEY  HEINES  appointed  music 
director,  WJPS  Evansville,  Ind.,  re- 
placing DOROTHY  McLEAN. 

NADINE  HILL,  office  manager,  KCSB 
San  Bernardino,  to  Hollywood  office 
of  KBIG  Avalon. 

BUNNY  ROBERTS,  Miami,  Fla.  disc 
jockey,  to  WOR  New  York  for  Tues. 
through  Sun.  disc  show. 
WILLARD  F.  HANSON,  WPAC  Pat- 
chogue,  L.  I.,  appointed  farm  director. 
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Represented  by  Avery-Knodel,  Inc. 

CECIL  L.  RICHARDS  to  WBZ-AM- 
TV  Boston  as  assistant  promotion 
manager.  JOSEPH  P.  CULLLNANE 
appointed  publicity  director  there. 

PHIL  ARNOLD,  NBC-TV  Hollywood 
comedian,  assigned  role  in  Warner 
Bros,  feature  film,  'Stop,  You're  Kill- 
ing Me." 

FRED  MAY,  WNDR  Syracuse,  to 
WPTR  Albany,  N.  Y. 

ALICE  MALARKEY  to  KEX  Port- 
land, Ore.,  promotion  department  as 
assistant  to  CHARLES  L.  BURROW, 
promotion  manager.  GEORGE  W. 
STATTON,  WKYW  Louisville,  Ky.,  to 
announcing  staff,  KEX. 

GEOGE  FENNEMAN,  announcer  on 
NBC-TV  You  Bet  Your  Life,  adds 
similar  duties  on  NBC-TV  Martin  & 
Lewis  Show. 

STU  WILSON,  special  events  director, 
KBIG  Avalon,  Calif.,  assigned  role 
in  M-G-M  feature  film,  "The  Girl  Who 
Had  Everything." 

JAY  TROMPTER,  free  lance  Chicago 
announcer,  to  WIND  that  city,  as  m.c. 
of  Record  Shop  program. 

JERRY  BRADFORD  to  announcing 
staff,  KPRK  Livingston,  Mont.,  after 
service  in  Navy. 

LUCRETIA  TUCKER  to  WMTR  Mor- 
ristown,  N.  J.,  as  advertising  copy- 
writer. 

LARRY  FINLEY,  disc  m.c,  KFWB 
Hollywood,  named  first  honorary  mem- 
ber of  Hollywood  Comedy  Club. 

HOLLY  GRAHAM  to  WMCK  McKees- 
port,  Pa.,  for  nighttime  jazz  disc  jockey 
show. 

PAUL  KUPLER,  sports  assistant, 
Happy  Felton's  Knothole  Gang,  to 
WOR-TV  New  York  as  production  as- 
sistant on  sports  remotes. 

GOODRICH  (TIGER)  FLOWERS,  New 

Orleans  disc  jockey  and  sports  com- 
mentator, to  announcing  staff,  WDSU 
New  Orleans. 

FORREST  H.  RESPESS,  continuity 
director  and  announcer,  WXLW  In- 
dianapolis, appointed  radio-TV  public 
information  officer  for  Indiana  Wing 
of  Civil  Ar  Patrol. 

EVERETT  MITCHELL,  NBC  Chicago 
farm  commentator  and  emcee  on  Na- 
tional Farm  and  Home  Hour,  and 
Clara  Christensen  were  married  Julv 
26. 

DOUG  CLARK,  WASH-FM  Washing- 
ton announcer,  and  JEAN  BECK- 
WITH,  Enders  Adv.,  that  city,  were 
married  in  June. 

ROLLIN  C.  SMITH,  announcer,  WSTC 
Stamford,  Conn.,  father  of  girl,  Elise 
Evelyn,  July  30. 

HOWARD  E.  SWANSON,  announcer, 
WDMJ  Marquette,  Mich.,  father  of 
boy,  Neil  Garnet,  July  26. 

MARGARET  MacDONALD,  radio  ac- 
tress, and  Mark  Page,  Hollywood 
painter  and  interior  decorator,  were 
married  July  24. 

VERNE  PAULE,  special  events  direc- 
tor, WJPS  Evansville,  Ind.,  father  of 
boy,  Stanley  Edward,  July  26. 


NICK  DiRIENZO  to  WMTR  Morris- 
town,  N.  J.  news  staff  succeeding 
JOE  SLAVES",  who  resigned  to  enter 
public  relations  field. 

JOSEPH  WEEKS,  news  staff,  CBS 
New  York,  to  WIBC 
Indianapolis,  in 
same  capacity. 

ROY  MAYPOLE, 

special  events  an- 
nouncer-commenta- 
tor, KTTV  (TV) 
Hollywood,  pro- 
moted to  producer 
of  special  events. 

PAT  MICHAELS, 

radio     news  com- 
mentator and  for- 
mer   war  corre- 
WDSU-AM-TV  New 


Mr.  WTeeks 


spondent,  to 
Orleans. 

PAULINE  FREDERICK  and  TAYLOR 
GRANT,  ABC  news  commentators, 
have  received  Award  of  Merit  from 
National  Safety  Council  for  contribu- 
tions to  council's  transcribed  radio 
series,  The  Fight  for  Life. 


Open  Mike 

(Continued  from  page  20) 

sure  they  would  not  have  sent  us 
so  much  tub-thumping  self-praise 
of  their  cleverness — which  usually 
arrived  three  days  late  by  mail. 

They  would  have  sent  us  real 
news.  .  .  . 

Let  us  hope  that  when  future 
events  knock  off  the  programs  that 
the  net  press  crews  will  remember 
that  columnists  need  news  to  write 
columns. 

Herschell  Hart 
Radio-TV  Editor 

Detroit  News 
Detroit 


Wrong  Port  for  Storm 

EDITOR: 

While  leafing  through  Broad- 
casting •  Telecasting  [July  14], 
my  eye  lit  on  an  item  about  my 
former  boss,  who  was  a  delegate  to 
the  Democratic  National  Conven- 
tion and  nominated  Sen.  Fulbright. 

However,  I  would  like  to  correct 
your  reporter  on  his  identity.  He 
is  Storm  Whaley,  general  manager 
of  KUOA  Siloam  Springs,  Ark., 
not  KTJOM  as  given  in  the  item.  .  .  . 
Harry  Waterhouse 
Chief  Copywriter 
WNAW  North  Adams, 
Mass. 


What's  in  a  Name? 

EDITOR: 

I  note  with  interest  the  comment 
in  the  [July  21]  issue  of  Broad- 
casting •  Telecasting  in  the 
"Open  Mike"  department  wherein 
the  suggestion  is  made  that  adver- 
tising be  referred  to  as  "airvertis- 
ing"  or  "telvertising"  rather  than 
the  conventional  term  of  just  plain 
"advertising." 

To  this  I  add  my  hearty  ap- 
proval. As  a  matter  of  fact,  some 
10   years   ago,  while   serving  as 


general  manager  of  WGBR  Golds- 
boro,  X.  C,  we  originated  this 
phrase  for  use  on  all  our  promo- 
tional material  [which]  carried  the 
tag-line,  "WGBR  airvertising  gets 
results."  .  .  . 

Harry  G.  Bright 

Stations  Relations  Mgr. 

International  Events  Inc. 

Fayetteville,  W.  Va. 
*     *  * 

Blessings  on  Blatt's 

EDITOR: 

The  Blatt's  Department  store 
story  in  the  Aug.  4  issue  was 
great  stuff.  .  .  . 

This  is  my  order  for  50  reprints 
of  same.  It  is  stuff  like  this  that 
makes  each  issue  of  Broadcasting 
•  Telecasting  one  of  the  greatest 
sales  tools  in  broadcasting.  .  .  . 
Walt  Dennis 
Commercial  Manager 
TVILS  Lansing,  Mich. 

[EDITOR'S  NOTE:  Mr.  Dennis  speaks 
with  authority  when  it  comes  to  air 
advertising  by  department  stores.  He 
used  to  be  radio-television  director  of 
Allied  Stores  Inc.] 


Stronger  Sex 


EDITOR: 

This  bit  of  information  might  be 
of  interest  to  you.  As  far  as  I 
could  ascertain,  I  was  the  only 
woman  reporter  covering  the  con- 
ventions (both)  with  a  Minitape 
Recorder  strapped  on  my  shoulder. 
There  were  lots  of  Minitapes,  but 
they  were  all  borne  by  masculine 
shoulders.  .  .  . 

Alice  Roosevelt  Longworth  .  .  . 
and  I  had  quite  a  chat,  she  talk- 
ing into  the  little  mike  in  my  hand. 
When  it  was  all  over,  she  was 
amazed  to  find  herself  on  the  radio. 
She  never  speaks  for  the  radio,  so 
she  said,  but  she  thought  I  was 
carrying    a    newfangled  hearing 
aid  and  she  was  just  trying  to 
be  cooperative.  .  .  . 
Drue  Smith 
WAPO  Chattanooga,  Tenn. 
*    *  * 


Source  Work 


imer 


EDITOR: 

One  of  my  projects  this  summer 
has  been  a  research  paper  on  edu- 
cational television.  Broadcasting 
•  Telecasting  was  the  most  valu- 
able source  of  both  objectively  re- 
ported news  and  editorial  com- 
ment. 

Bob  Raiford 
U.  of  Sotith  Carolina 
Columbia,  S.  C. 


Testimonial 

EDITOR: 

You  are  to  be  congratulated  for 
the  splendid  manner  in  which  you 
cover  TV.  Keep  up  the  good  work. 
Louis  C.  Simmel 
President 

Simmel-Meservey  Inc. 
(Film  producers  & 

distributors) 
Beverly  Hills,  Calif. 
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HOW  DO  YOU  MAKE  BOTH  ENDS  MEET? 


IF  YOU  DON'T,  because  high  TV  costs  are 
burning  up  your  budget,  it's  time  you 
looked  at  television  in  the  proper  light. 

TV  COSTS  should  be  judged  in  the  hard 

light  of  advertising  value— not  in  the 
candlelight  of  glamour.  If  you  don't  get 

a  dollar  value  for  a  dollar  spent  — if  you 
pay  more,  just  for  the  glitter— then  you're 

burning  your  candle  at  both  ends. 
You're  wasting  away  your  budget.  ■ 

THERE'S  NO  WASTE  at  DuMont  because 

Du Mont's  only  concern  is  sound  value  for 
advertisers.  In  programs,  rates  and  facilities, 
DuMont  keeps  down  costs  because  it  knows 
that  only  practical  TV  is  profitable  TV. 

WHEN  YOU  PLAN  your  television  budget, 
remember,  at  DuMont  you  always 
get  dollar  for  dollar  advertising  value— 
and  good  television.  Look  around  and  compare. 
You'll  see  why  Dollars  Do  More  on  DuMont. 


OUMONT 


TELEVISION  NETWORK 

515  Madison  Avenue,  New  York  22,  N.Y. 
MU  8-2600 


THE  BEST  ADVERTISING  BUY 


IN  LOS  ANGELES 


ANY  NIGHT  IN  THE  WEEK! 

KTLA  creates  its  own  top-rated  TV  pro- 
grams-shows that  win  and  hold  large  and 
loyal  audiences.  Sponsored  on  a  partici- 
pating basis  these  KTLA  programs  produce 
highly  satisfying  results-more  sales  per  ad- 
vertising dollar! 

Typical  of  KTLA-developed  programs  is 
"Bandstand  Revue"— Sunday  night  9-1 0 
P.M.,  a  sparkling  music  and  variety  hour 
featuring  the  nation's  top  bands  and  musical  personalities... 
.  .  .  Popular  singing  star  Harry  Babbitt 
emcee's  "Bandstand  Revue"  which  or- 
iginates weekly  in  KTLA's  Hollywood 


HOOPEREPORT 

SHARE  OF  LOS  ANGELES 
TELEVISION  AUDIENCE 

Evenings — Sunday  thru 
Saturday,  6.00  p.m.  to 
11:00  p.m.,  May  '52 

Average  TV 
Sets-in-Use 

41.2% 

KTLA's 
Share 

23.5 

STATION  "A" 

19.9 

STATION  UB" 

13.6 

STATION  "C" 

13.4 

STATION  "D" 

10.6 

STATION  "E" 

10.5 

STATION  "F" 

9.2 

"studio  theatre."  Participating  sponsorship  in  20-minute 
segments  are  now  available. 


For  an  audition  print,  wire,  write  or  telephone  .  .  . 
KTLA  Studios  •  5451  Marathon  St.,  Los  Angeles  38  •  HOIIywood  9-6363 
Eastern  Offices    •    1501  Broadway,  New  York  36    •    BRyant  9-8700 

PAUL  H.  RAYMER  COMPANY  •  NATIONAL  REPRESENTATIVE 

New  York*  Detroit  •  Chicago*  Boston  'Memphis  ■  Hollywood  •  San  Francisco 


Page  56    •    August  11,  1952 


BROADCASTING    •  Tel 


FURTHER  TV  GRANTS 


Court  Retains  Appeals;  KROW  Files 


By  LARRY  CHRISTOPHER 

INCHING  farther  down  its  city 
priority  lists,  FCC  last  week 
granted  two  more  post-thaw  com- 
mercial TV  stations — one  at  Mobile, 
Ala.,  and  another  at  Honolulu — 
and  notified  10  applicants  that 
their  station  bids  must  be  desig- 
nated for  hearing. 

The  new  station  authorizations, 
bringing  the  total  to  28  (including 
four  non-commercial  educational 
stations),  went  to: 

Mobile,  Ala. — Pursley  Broadcasting 
Service  (WKAB),  UHF  Channel  48, 
effective  radiated  power  22.5  kw  vis- 
ual and  12  kw  aural,  antenna  height 
above  average  terrain  250  ft. 

Honolulu,  Hawaii — Hawaiian  Broad- 
casting System  Ltd.  (KGMB),  VHF 
Channel  9,  ERP  35  kw  visual  and  17.5 
kw  aural,  antenna  1,770  ft. 

The  Honolulu  grant,  while  the 
first  there,  is  the  second  made  to 
territories  of  the  U.  S.,  which  are 
not  subject  to  the  priority  system. 
The  earlier  territorial  grant  went 
to  WKAQ  San  Juan,  Puerto  Rico 
[B«T,  July  28].  Four  of  the  five 
other  pending  Honolulu  applica- 
tions are  now  slated  for  hearing. 
Radio  Honolulu  Ltd.  remains  un- 
opposed for  Channel  11. 

The  Mobile  grant  leaves  three 
applications  pending  there,  WKRG 
and  Mobile  Television  Corp.  com- 
peting for  Channel  5  and  WALA 
unopposed  for  Channel  8.  Pro- 
posed channel  change  delays  action 
on  latter  [B*T,  Aug.  4]. 

Ten  New  Actions 

Total  applications  designated  or 
slated  for  hearing  now  total  95 
with  the  addition  of  the  following 
10  new  actions: 

Portland,  Ore.  (Priority  Group  A-2, 
No.  2)— Mount  Hood  Radio  and  Tele- 
vision Broadcasting  Corp.,  applicant 
to  buy  KOIN  there  [B«T,  July  21], 
was  advised  its  Channel  6  application 
is  mutually  exclusive  with  competi- 
tive bids  of  Pioneer  Broadcasters 
(KGW),  KOIN  Inc.  (KOIN)  and  KXL 
Broadcasters  (KXL),  hence  consoli- 
dated hearing  will  be  required. 

Beaumont-Port  Arthur,  Tex.  (Group 
A-2,  No.  9)— Smith  Radio  Co.,  Chan- 
nel 4  applicant  at  Port  Arthur,  noti- 
fied it  is  mutually  exclusive  with  bids 
of  Lufkin  Amusement  Co.,  Beaumont, 
and  Port  Arthur  College  (KPAC  Port 
Arthur).  Television  Broadcasters 
and  Tom  Potter,  both  Channel  31 
applicants  at  Beaumont,  notified  their 
bids  are  mutually  exclusive  and  hear- 
•ng  is  necessary. 

Chattanooga,  Tenn.  (Group  A-2,  No. 
BROADCASTING    •  Telec 


14) — Tom  Potter,  applicant  for  Chan- 
nel 43,  advised  his  bid  "involves  fi- 
nancial and  past  operation  questions 
which  indicate  the  necessity  of  a 
hearing."  Mr.  Potter,  independent  oil 
producer,  also  is  applicant  at  Beau- 
mont (see  above)  and  Austin,  Tex., 
and  Baton  Rouge,  La.  At  one  time 
he  was  part  owner  of  the  former 
KBTV  (TV)  Dallas. 

Shreveport,  La.  (Group  A-2,  No. 
18) — KTBS  Inc.  (KTBS)  and  Inter- 
national Broadcasting  Corp.  (KWKH), 
each  seeking  Channel  3,  advised  of 
need  for  comparative  hearing.  Simi- 
lar notification  was  sent  to  South- 
land Television  Co.  (KCIJ),  Radio 
Station  KRMD  (KRMD)  and  Shreve- 
port Television  Co.,  all  seeking 
Channel  12. 

Other  television  developments 
last  week  included: 

#  Refusal  by  the  U.  S.  Court 
of  Appeals  for  the  District  of  Co- 
lumbia to  grant  FCC's  motions  for 


dismissal  of  appeals  of  the  Sixth 
Report  and  Order  filed  by  KVOL 
Lafayette,  La.;  WLOA  Braddock, 
Pa.,  and  WISC  Madison,  Wis.  [B«T, 
June  16]. 

The  action  was  interpreted  to 
mean  (1)  an  aggrieved  party  can 
appeal  to  the  court  from  a  final 
order  of  the  Commission  even  while 
a  petition  for  reconsideration  is  be- 
fore the  FCC  and  un-acted  upon, 
and  (2)  FCC  can  act  upon  such  a 
petition  even  though  a  corollary 
appeal  may  be  pending  in  court. 

#  Filing  of  another  court  appeal 
challenging  provisions  of  the  Sixth 
Report  and  Order— by  KROW  Oak- 
land, Calif.,  in  U.  S.  Court  of  Ap- 
peals, 9th  Circuit,  San  Francisco. 
Petition  for  reconsideration  also  is 
before  FCC  [B#T,  June  30]. 
KROW,  one  of  original  Bay  Area 
applicants,  wants  allocation  there 


restored  to  six  VHF  commercial 
channels  (now  four,  with  fifth  re- 
served for  education)  and  hearing 
status  restored  to  pre-freeze  basis. 
KROW  noted  San  Francisco-Oak- 
land hearing  record  was  closed 
prior  to  September  1948  freeze. 

#  Informal  report  that  FCC 
momentarily  will  announce  Oct.  1 
as  date  for  initial  comparative 
hearings  on  mutually  exclusive  TV 
applications.  The  Commission  also 
is  expected  soon  to  announce  ap- 
pointment of  some  seven  additional 
hearing  examiners  to  handle  the 
TV  cases.  Some  staff  members  with 
experience  in  this  field  may  be 
chosen. 

•  Relaxation  by  FCC  of  Sec. 
3.613  of  its  rules  (location  of  main 
studios  of  TV  stations)  with  re- 

(Continued  on  page  92) 


CURRENT  STATUS  OF  FCC'S  CITY  PRIORITY  LIST 


HERE  IS  COMPLETE  tabula- 
tion of  FCC's  city  priority  list 
with  final  channel  allocations,  all 
new  station  grants  and  all  pending 
applications  up  to  late  last  Thurs- 
day. The  city  priority  list  shows 
the  order  in  which  new  TV  appli- 
cations are  being  handled  by  the 
Commission  under  its  temporary 
processing  procedure  [B*T,  May 
26]  as  set  forth  in  the  Sixth  Re- 
port and  Order  which  finalized  the 
TV  reallocation  [B*T,  April  14]. 

FCC  is  processing  concurrently 
the  applications  in  Group  A-2  and 
Group  B,  with  processing  in  each 
group  being  handled  according  to 
respective  city  priority  number. 
Processing  to  date  has  extended  to 
Shreveport,  La.,  No.  19  in  Group 
A-2,  and  Fort  Lauderdale,  Fla., 
No.  20  in  Group  B-l. 

This  is  what  the  following  list 
includes : 

1.  All  24  new  commercial  station 
grants  since  lifting  of  the  freeze,  plus 
all  operating  stations  and  channel 
changes  granted  or  proposed  for  the 
30  pre-thaw  operating  stations  re- 
quired to  switch  frequency  by  the  Sixth 
Report.. 

2.  All  740  pending  commercial  station 
applications,  new  and  amended,  filed 
since  April  14  up  to  late  last  Thursday 
with  channels  requested  and  reference 
dates  to  issues  of  Broadcasting  .  Tele- 
casting in  which  complete  details  may 
be  found. 

3.  All  applications  designated  for 
hearing  to  date,  including  those  which 
have  been  notified  under  the  McFar- 
land  Act  that  a  hearing  will  be  neces- 
sary. 

4.  All  four  noncommercial  educa- 
tional station  grants,  plus  all  pending 


applications  for  educational  stations 
(see  separate  lists  at  end  of  main 
list). 

Full  details  of  new  TV  appli- 
cants, including  ownership  and  re- 
lated broadcast  interests,  have  been 
carried  in  each  issue  since  April 

14.  These  are  referred  to  below. 
An  addenda  correcting  typograph- 
ical errors  in  these  listings  also  has 
been  published  [B«T,  July  28]. 

FCC  also  has  proposed  certain 
changes  in  its  final  allocations  for 
several  cities,  with  processing  of 
applications  for  some  channels 
temporarily  withheld  pending  final 
action  [B*T,  Aug.  4,  July  28]. 

Cities  involved  include:  Wilmington, 
Del.  (substitution  of  Channel  83  for 
5-3);  Elberton,  Ga.  (24  for  16);  Fort 
Wayne.  Ind.  (69  for  21);  Lexington, 
Ky.  (64  for  33);  Fall  River,  Mass.  (68 
for  40);   North  Adams,   Mass.   (74  for 

15,  with  new  grant  to  WKNB  New 
Eritain,  Conn.,  for  Channel  30  stayed 
nending  finalization  of  this  proposal); 
Lima,  Ohio  (73  for  41);  Allentown, 
Pa.  (67  for  45):  Newberry,  S.  C.  (70 
for  37);  San  Angelo,  Tex.  (3  for  6);' 
Temple.  Tex.  (add  Channel  6);  Baton 
Rouge,  La.  (2  for  10);  New  Orleans  (*8 
for  *2);  Mobile,  Ala.  (10  for  8);  Lafa- 
yette, La.  (add  Channel  10). 

FCC  also  has  ordered  channel 
changes  in  following  cities  to  become 
effective  30  days  after  publication  in 
the  Federal  Register:  Baltimore  (Sub- 
stitution of  Channel  60  for  30);  Har- 
rsburg,  Pa.  (55  for  33);  Reading,  Pa. 
(33  for  55);  Youngstown,  Ohio  (21  for 
33);  Warren,  Ohio  (67  for  21).. 

City  priority  groups  listed  be- 
low are: 

Group  A-2 — Applications  for  new  sta- 
tions in  cities  40  or  more  miles  from 
any  existing  station.  This  is  first  city 
list  below. 

Group  B-l — Bids  for  new  stations  in 


cities  less  than  40  miles  from  existing 
station  and  to  which  only  UHF  chan- 
nels are  assigned. 

Group  B-2 — Bids  for  cities  in  which 
one  or  more  stations  are  operating,  all 
VHF  channels  have  been  authorized 
(except  educational)  and  only  UHF 
channels  are  available. 

Group  B-3 — Bids  for  cities  having  no 
operating  stations  and  located  less  than 
40  miles  from  not  more  than  one  oper- 
ating station. 

Group  B-4 — Bids  for  cities  with  only 
one  operating  station  and  located  40  or 
more  miles  from  any  other  station. 

Group  B-5 — Bids  for  cities  less  than 
40  miles  from  two  or  more  operating 
stations. 

Each  respective  listing  below  in- 
cludes, in  order,  the  city  priority 
number,  channels  allocated  by  the 
Sixth  Report  [channels  reserved  by 
asterirk  (*)  are  reserved  for  edu- 
cational use],  existing  stations, 
new  post-thaw  grants,  applications 
designated  or  slated  for  hearing, 
and  other  pending  applications.  If 
applicant  is  licensee  of  an  AM  or 
FM  station  in  that  area,  call  let- 
ters are  listed  in  parentheses. 


GROUP  A-2 


a  s  t  i  n  g 


1.  DENVER,  Col.  (Ch.  2,  4,  *6,  7,  9, 
20,  26)— Grants:  [B.T,  July  14]:  Eugene 
P.  O'Fallon  Inc.  (KFEL),  Ch.  2;  Colo- 
rado Television  Corp.  (KVOD),  Ch.  9; 
Empire  Coil  Co.,  Ch.  26.  In  hearing: 
KMYR  Bcstg.  Co.  (KMYR),  Ch.  4  [B.T, 
July  7];  Metropolitan  Television  Co., 
applicant  to  buy  KOA  Denver,  Ch.  4 
[B.T,  July  7];  Aladdin  Radio  &  Tele- 
vision Inc.  (KLZ),  Ch.  7  [B.T,  June 
23,  April  21];  Denver  Television  Corp., 

(Continued  on  page  68) 
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television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  Aug.  1  through  Aug.  7 
Applications  filed  since  April  14 
New  Amended  VHF  UHF  Total* 

435  305  443  296  740 

f  Indicates  pre-thaw  application  re-filed.       t  One  applicant  did  not  specify  channel  number. 


NEW  STATION  GRANTS 

MOBILE,  Ala.— Pursley  Bcstg.  Serv- 
ice (WKAB),  UHF  Ch.  48  (674-680  mc); 
ERP  22.6  kw  visual,  12.08  kw  aural; 
antenna  height  above  average  terrain 
255  ft.,  above  ground  305  ft.;  engi- 
neering conditions.  Estimated  construc- 
tion cost  $152,200,  first  year  operating 
cost  $183,500,  revenue  $210,000.  [For 
details  about  applicant,  see  TV  Ap- 
plications, B.T,  July  7.]  Granted 
Aug.  6. 

HONOLULU,  T.  H.— Hawaiian  Bcstg. 
System  Ltd.  (WGMB),  VHF  Ch.  9 
(186-192  mc);  ERP  35  kw  visual,  17.5 
kw  aural;  antenna  height  above 
average  terrain  1,770  ft.;  engineering 
conditions.  Estimated  construction  cost 
$345,000,  first  year  operating  cost  $250,- 
000,  revenue  $250,000.  [For  details 
about  applicant,  see  TV  Applications, 
B.T,  July  21.]  Granted  Aug.  6. 

HEARINGS 

FCC  on  August  6  notified  nine  ap- 
plicants for  TV  stations  that  their  ap- 
plications are  mutually  exclusive  and 
indicate  the  necessity  for  hearing.  One 
applicant  was  advised  that  his  appli- 
cation involves  financial  and  operation 
questions  which  indicate  necessity  of 
hearing.  For  full  details,  see  story, 
page  57. 

APPLICATIONS 

(Listed  by  States) 

f  SAN  JOSE,  Calif. — FM  Radio  & 
Television  Corp.  (modified),  VHF  Ch. 
11  (198-204  mc);  ERP  84.4  kw  visual, 
37.4  kw  aural;  antenna  height  above 
average  terrain  317  ft.,  above  ground 
238  ft.  Geographic  coordinates  37°  19' 
30"  N.  Lat.,  121°  37'  19"  W.  Long.  Trans- 
mitter DuMont,  antenna  RCA.  [For 
earlier  application,  see  B.T,  July  14.] 

PUEBLO,  Col.  —  Star  Bcstg.  Co. 
(KCSJ),  VHF  Ch.  5  (76-82  mc);  ERP 
11.48  kw  visual;  5.74  kw  aural;  antenna 
height  above  average  terrain,  257  ft.; 
above  ground,  355  ft.  Estimated  con- 
struction cost,  $149,927;  first  year  op- 
erating cost.  $180,000;  revenue,  $175,- 
000.  Post  Office  address:  211  W  5th  St., 
Pueblo.  Studio  location,  211  W  5th  St. 
Transmitter  location:  Hudson  St.  ex- 
tended, 2  mi.  N.  of  Pueblo.  Geograph- 
ic coordinates:  38°  18'  14"  N.  Lat.,  104° 
35'  19"  W.  Long.;  Transmitter  and  an- 
tenna RCA.  Legal  counsel:  Bernard 
Koteen,  Washington.  Consulting  en- 
gineer: Commercial  Radio  Equipment 
Co.,  Washington.  Principals  include 
President  Douglas  D.  Kahle  (67%), 
Vice  President  Larry  Gordon  and  Sec- 
retary-Treasurer Robert  L.  Clinton  Jr. 
(33%). 

TOPEKA,  Kan. — WREN  Bcstg.  Co. 
(WREN),  UHF  Ch.  42  (638-644)  mc); 
ERP  16.6  kw  visual,  8.3  kw  aural;  an- 
tenna height  above  average  terrain 
497  ft.,  above  ground  525  ft.  Estimated 
construction  cost  $260,000,  first  year 
operating  cost  $160,000,  revenue  $200,- 
000.  Post  Office  address  411  W.  10th 
St..  Topeka.  Studio  location  411  W. 
10th  St.  Transmitter  location  401-411 
Oaklet  St.  Geographic  coordinates 
39°  03'  41"  N.  Lat.,  95°  42'  42"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Con- 
sulting engineer  John  B.  Heffelfinger, 
Kansas  City,  Mo.  Principals  include 
President  R.  C.  Jackman  (25%),  Secre- 
tary-Treasurer F.  C.  Jackman  (25%), 
R.  R.  Jackman  (25%)  and  Jean  Jack- 
man  Carter  (25%). 

BALTIMORE,  Md.— The  Baltimore 
Radio  Show  Inc.  (WFBR)  (Modification 
of  application),  UHF  Ch.  18  (494-500 
mc);  ERP  198  kw  visual,  99  kw  aural; 
antenna  height  above  average  terrain 
507  ft.,  above  ground  338  ft.  [For  earlier 
application,  see  B.T,  July  21.] 


PITTSFIELD,  Mass.— Western  Mass. 
Bcstg.  Co.  (WBEC),  UHF  Ch.  64  (770- 
776  mc);  ERP  17.3  kw  visual,  8.65  kw 
aural;  antenna  height  above  average 
terrain,  1,000  ft.;  above  ground,  516  ft. 
Estimated  construction  cost,  $192,000; 
first  year  operating  cost,  $175,000;  reve- 
nue, $175,000.  Post  Office  address:  30 
Eagle  St.,  Pittsfleld.  Studio  location: 
30  Eagle  St.  Transmitter  location:  Peru 
Rd.  Geographic  coordinates:  42°  29' 
59"  N.  Lat.,  73°  03'  40"  W.  Long. 
Transmitter  and  antenna:  GE.  Legal 
counsel:  Dempsey  &  Koplovitz,  Wash- 
ington. Consulting  engineer:  Paul 
Godley  Co.,  Upper  Montclair,  N.  J. 
Principals  include:  President  and 
Treasurer  Lawrence  K.  Miller,  Vice 
President  Donald  B.  Miller  and  Clerk 
Mabel  A.  White.  Eagle  Pub.  Co.,  news- 
paper publisher,  owns  100%  of  appli- 
cant. 

WORCESTER,  Mass.  —  Olin  Corp. 
(WAAB),  UHF  Ch.  20  (506-512  mc); 
ERP  21.7  kw  visual,  11.75  kw  aural; 
antenna  height  above  average  terrain, 
873  ft.;  above  ground,  300  ft.  Estimated 
construction  cost,  $180,512;  first  year 
operating  cost,  $200,000;  revenue,  $200,- 
000.  Post  Office  address:  34  Mechanic 
St.,  Worcester.  Studio  location:  3  Me- 
chanic St.  Transmitter  location:  Ash- 
nebumskit  Hill.  Geographic  coordi- 
nates: 42°  18'  07"  N.  Lat.,  71°  53'  50" 
W.  Long.  Transmitter  and  antenna: 
GE.  Legal  counsel:  none.  Consulting 
engineer:  Felix  D.  Bonvouloir,  WAAB 
Chief  engineer.  Bruff  W.  Olin  Jr.  is 
president-treasurer  and  100%  owner  of 
applicant. 

ST.  PAUL,  Minn.— South  St.  Paul 
Telecasting  Co.  (WCOW),  UHF  Ch.  17 

(488-494  mc);  ERP  184  kw  visual,  92 
kw  aural;  antenna  height  above  aver- 
age terrain,  567  ft.;  above  ground,  564 
ft.  Estimated  construction  cost,  $297,- 
650;  first  year  operating  cost,  $275,000; 
revenue,  $300,000.  Post  Office  address: 
208  Third  Ave.  N,  South  St.  Paul.  Stu- 
dio and  transmitter  location:  Prior  & 
Hewitt  Aves.  Geographic  coordinates: 
44°  57'  51"  N.  Lat.,  93°  10'  49"  W.  Long. 
Transmitter  and  antenna:  RCA.  Legal 
counsel:  Abe  Stein,  Washington.  Con- 
sulting engineer:  Lynn  C.  Smeby, 
Washington.  Principals  include:  Part- 
ners: S.  J.  Gray  (25%),  Howard  D. 
Howard  (25%),  Albert  S.  Tedesco 
(16%%),  Nicholas  Tedesco  (16%%) 
and  Victor  J.  Tedesco  (16%%). 

ST.  LOUIS,  Mo.— Cecil  W.  Roberts, 
UHF  Ch.  36  (602-608  mc);  ERP  81.9 
kw  visuial,  40.95  kw  aural;  antenna 
height  above  average  terrain,  425  ft.; 
above  ground,  381  ft.  Estimated  con- 
struction cost,  $133,878;  first  year  oper- 
ating cost,  $150,000;  revenue,  $175,000. 
Post  Office  address:  415  W.  Columbia 
St.,  St.  Louis.  Studio  and  transmitter 
location:  Melbourne  Hotel,  3601  Lindell 
Blvd.  Geographic  coordinates:  38°  38' 
16.6"  N.  Lat.,  90°  14'  0.6"  W.  Long. 
Transmitter:  DuMont;  antenna:  RCA. 
Consulting  engineer:  Fred  O.  Grim- 
wood  &  Co.,  St.  Louis.  Mr.  Roberts  is 
licensee  of  KREI  Farmington,  KNEM 
Nevada,  and  KCHI  Chillicothe,  all 
Mo.,  and  KCLO  Leavenworth,  Kan. 

WEST  PLAINS,  Mo.  —  Robert  F. 
Neathery  (KWPM),  UHF  Ch.  20  (506- 
512  mc);  ERP  14  kw  visual,  7  kw  aural; 
antenna  height  above  average  terrain 
157  ft.,  above  ground  223  ft.  Estimated 
construction  cost  $97,092,  first  year 
operating  cost  $72,000,  revenue  $84,000. 
Post  Office  address,  c/o  Radio  Station 
KWPM,  West  Plains,  Mo.  Studio  and 
transmitter  location  NE  of  West  Plains 
on  Rt.  14  and  80.  Geographic  coordi- 
nates 36°  44'  28"  N.  Lat.,  91°  50'  01"  W. 
Long.  Transmitter  RCA,  antenna  RCA. 
Consulting  engineer  Fred  O.  Grim- 
wood  &  Co.  Inc.,  St.  Louis.  Robert  F. 
Neathery  is  sole  owner. 


BUTTE,  Mont.— Television  Montana 
(KXLF  and  KBOW),  VHF  Ch.  4  (66- 
72  mc);  ERP  1.622  kw  visual,  0.811  kw 
aural;  antenna  height  above  average 
terrain  688  ft.,  above  ground  120  ft. 
Estimated  construction  cost  $104,800, 
first  year  operating  cost  $115,750,  reve- 
nue $87,000.  Post  Office  address  1306 
Eleventh  Ave.,  Helena,  Mont.  Studio 
and  transmitter  location  Harrison  Ave. 
at  George  St.  Geographic  coordinates 
46°  00'.  00"  N.  Lat.,  112°  30'  51"  W. 
Long.  Transmitter  RCA,  antenna  RCA. 
Legal  counsel  Wheeler  &  Wheeler, 
Washington.  Consulting  engineer,  Geo. 
P.  Adair,  Washington.  Principals  in- 
clude President  A.  T.  Hibbard  (0.05%), 
First  Vice  President  Barclay  Craighead 
(0.05%),  Second  Vice  President  Frank 
Reardon  (0.05%),  Secretary  J.  J.  Man- 
ning (0.05%)  and  Treasurer  E.  B.  Cra- 
ney  (0.5%).  KXLF  owns  45.35%  of 
applicant;  KBOW,  13.6%;  KXLJ  Hel- 
ena, 22.68%,  and  KXLQ  Bozeman, 
11.33%. 

NEW  BRUNSWICK,  N.  J.— Chanti- 
cleer Bcstg.  Co.  (WCTC),  UHF  Ch.  47 
(668-674  mc)  ERP  12.1  kw  visual,  6.56 
kw  aural;  antenna  height  above  aver- 
age terrain  141  ft.,  above  ground  231 
ft.  Estimated  construction  cost  $125,714, 
first  year  operating  cost  $195,000,  reve- 
nue $235,000.  Post  Office  address  385 
George  St.,  New  Brunswick.  Studio 
location  385  George  St.  Transmitter  lo- 
cation Seventh  Ave.  on  North  bank  of 
Raritan  River.  Geographic  coordinates 
40°  29'  32"  N.  Lat.,  74°  25'  11"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal 
counsel  John  H.  Milden,  Washington. 
Consulting  engineer  Russell  P.  May, 
Washington.  Principals  include  Presi- 
dent James  L.  Howe  (55%).  Vice  Pres- 
ident Ernest  H.  Webb  (2.5%)  and  Secre- 
tary-Treasurer John  A.  Lynch  (0.99%). 

t  ALBUQUERQUE,  N.  M.— Alvarado 
Bcstg.  Co.  Inc.  (modified),  VHF  Ch.  7 
(174-180  mc);  ERP  30.45  kw  visual, 
15.23  kw  aural;  antenna  height  above 
average  terrain  4.252  ft.,  above  ground 
137.3  ft.  Geographic  coordinates  35°  12' 
40"  N.  Lat..  106°  27'  2"  W.  Long.  TFor 
earlier  application,  see  B.T,  July  7.] 

t ALBANY,  N.  Y.— Patroon  Bcstg.  Co. 
(WPTR),  UHF  Ch.  23  (524-530  mc)  ERP 
255  kw  visual.  127.5  kw  aural;  antenna 
height  above  average  terrain,  1,012  ft.; 
above  ground,  248  ft.  Estimated  con- 
struction cost,  $445,000;  first  year  oper- 
ating cost,  $296,718;  revenue,  $250,000. 
Post  Office  address:  Hotel  Ten  Eyck, 
Albany.  Studio  location:  87  State  St. 
Transmitter  location:  E.  Berne  Rd. 
Geographic  coordinates:  42°  38'  11"  N. 
Lat.,  74°  00'  11"  W.  Long.  Transmitter 
and  antenna:  GE.  Legal  counsel:  Cohn 
&  Marks,  Washington.  Consulting  en- 
gineer: A.  D.  Ring  &  Co.,  Washington. 
Principals  include:  President  J.  Myer 
Schine,  Vice  President  W.  R.  David 
(2.5%),  Secretary  Howard  Antevil, 
Treasurer  John  A.  May,  Harold  E. 
Blodgett  (30%),  Bertha  Ryan  Asch 
(10%)  and  M.  L.  Prcscott  (2.5%). 
Schine  Chain  Theatres  Inc.,  motion 
picture  exhibitor,  owns  55%  of  appli- 
cant. 

BUFFALO,  N.  Y. — Chautauqua  Bcstg. 
Corp.,  UHF  Ch.  17  (488-494  mc);  ERP 
166  kw  visual,  83  kw  aural;  antenna 
height  above  average  terrain  521  ft., 
above  ground  532  ft.  Estimated  con- 
struction cost  $331,861,  first  year  oper- 
ating cost  $453,000,  revenue  $625,037. 
Post  Office  address  797  Seneca  St., 
Buffalo.  Studio  location  to  be  deter- 
mined. Transmitter  location  535  Main 
St.  Geographic  coordinates  42°  52'  50" 
N.  Lat.,  78°  52'  34"  W.  Long.  Trans- 
mitter GE,  antenna  GE.  Legal  coun- 
sel Pierson  &  Ball,  Washington.  Con- 
sulting engineer  Kear  and  Kennedy, 
Washington.  Principals  include  Presi- 
dent Sherwin  Grossman  (29.6%),  sales 
manager  Swan  Cleaners  Inc.  (laundry 


and  dry  cleaning),  president  and  sole 
owner  of  State  Liquor  Stores  Inc., 
Orlando,  Fla.;  Executive  Vice  Presi- 
dent Gary  L.  Cohen  (29.6%),  manager 
and  25%  owner  of  Van  Buren  Amuse- 
ment Enterprises  Inc.  (drive-in  thea- 
tre); Secretary  Irving  Cohen,  100% 
owner  of  Allendale  Theatre.  Plaza 
Theatre,  Corning,  and  other  theatres, 
and  Treasurer  Harry  J.  Grossman, 
president  and  50%  owner  of  Swan 
Cleaners,  director  and  10%  owner  of 
Lincoln  National  Bank. 

tBUFFALO,  N.  Y.  —  WKBW  Inc. 
(WKBW),  VHF  Ch.  7  (174-180  mc); 
ERP  301  kw  visual,  150.5  kw  aural;  an- 
tenna height  above  average  terrain, 
423  ft.;  above  ground,  404  ft.  Esti- 
mated construction  cost  $368,390;  first 
year  operating  cost,  $510,000;  revenue, 
$690,000.  Post  Office  address:  1430  Main 
St..  Buffalo.  Studio  and  transmitter 
location:  1430  Main  St.  Geographic  co- 
ordinates: 42°  54'  44"  N.  Lat.,  78°  52'  00" 
W.  Long.  Transmitter:  DuMont;  an- 
tenna: RCA.  Legal  counsel:  Fly, 
Shuebruk  &  Blume,  Washington.  Con- 
sulting engineer:  Vandivere,  Cohen  & 
Wearn,  Washington.  Principals  include: 
President  Clinton  H.  Churchill 
(11.11%),  Vice  President  Roger  M. 
Baker,  Vice  President  Gerhard  G. 
Pank,  Secretary  Frances  G.  Churchill 
and  Treasurer  Warren  E.  Detenbeck 
(11.11%).  Matt  Klepfer  estate  owns 
11.11%  of  applicant  while  Churchill 
Tabernacle,  a  non  -  denominational 
Protestant  church,  owns  66.67%. 

POUGHKEEPSIE,  N.  Y.— Mid-Hud- 
son Bcstrs.  Inc.  (WEOK),  UHF  Ch.  21 
(512-518  mc);  ERP  103.8  kw  visual. 
60.4  kw  aural;  antenna  height  above 
average  terrain  226  ft.,  above  ground 
397  ft.  Estimated  construction  cost 
$250,230,  first  year  operating  cost  $240.- 
000.  revenue  $290,000.  Post  Office  ad- 
dress 385  Main  St.,  Poughkeepsie.  Stu- 
dio location  to  be  determined.  Trans- 
mitter location  South  side  of  Pendell 
Rd.  between  Violet  Ave.  and  Brown 
Memorial  Hospital.  Geographic  coordi- 
nates 41°  43'  14"  N.  Lat.,  73°  54'  32"  W. 
Long.  Transmitter  DuMont.  antenna 
RCA.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  Washington.  Consulting  en- 
gineer Commercial  Radio  Equipment 
Co.,  Washington.  Principals  include 
President  and  Treasurer  Arthur  J. 
Barry  Jr.  (50.25%),  Vice  President 
Alice  Ryan  Barry  (25.25%),  and  Secre- 
tary Paul  S.  Samuels  (1.75%). 

ELYRIA,  Ohio — Elvria-Lorain  Bcstg. 
Co.  (WEOL),  UHF  Ch.  31  (572-578  mc); 
ERP  75  kw  visual,  40  kw  aural;  an- 
tenna height  above  average  terrain 
473  ft.,  above  ground  500  ft.  Estimated 
construction  cost  $304,425,  first  year 
operating  cost  $225,000,  revenue  $250,- 
000.  Post  Office  address  417  Elyria  Sav- 
ings &  Trust  Bide.  Studio  location  to 
be  determined.  Transmitter  location 
Island  Rd.  3  mi.  East  of  Grafton. 
Geographic  coordinates  41°  16'  10"  N. 
Lat..  81°  59'  46"  W.  Long.  Transmitter 
RCA,  antenna  RCA.  Legal  counsel 
Cohn  &  Marks.  Washington.  Consult- 
ing engineer  Weldon  &  Carr,  Wash- 
ington. Principals  include  President 
Roy  W.  Ammel  (17.6%),  Vice  Presi- 
dent D.  O.  Thomas  (1.9%),  Secretary 
Franklin  I.  Powers  (0.5%),  Treasurer 
R.  J.  Fitch  (0.5%),  and  Loren  M.  Berry 
(20.5%). 

ERIE,  Pa. — Commodore  Perry  Bcstg. 
Service,  UHF  Ch.  66  (782-788  mc);  ERP 
30  kw  visual,  15  kw  aural;  antenna 
height  above  average  terrain,  159  ft.; 
above  ground,  325  ft.  Estimated  con- 
struction cost,  $203,300;  first  year  oper- 
ating cost,  $200,000;  revenue,  $250,000. 
Post  Office  address:  806  Park  Ave., 
Meadville,  Pa.  Studio  and  transmitter 
location:  State  and  12th  Sts.  Geo- 
graphic coordinates:  42°  07'  26"  N.  Lat., 
80°  04'  52"  W.  Long.  Transmitter  and 
antenna:  RCA.  Legal  counsel:  Cohn  & 
Marks,  Washington.  Consulting  engi- 
neer: Weldon  &  Carr,  Washington. 
Principals  include:  President  Dr. 
Perry  D.  Cook  (25%),  50%  owner  of 
Cook  Chiropractic  Clinics  in  Mead- 
ville and  Sharon,  Pa.;  Executive  Vice 
President  Hoyt  H.  Stout  (25%),  chief 


CALL  ASSIGNMENTS 

FCC  assigned  the  following 
call  letters  to  TV  station  per- 
mittees: 

WHYN-TV  Holyoke,  Mass. 
(The  Hampden  -  Hampshire 
Corp..  UHF  Ch.  55);  WNBH-TV 
New  Bedford,  Mass.  (E.  Anthony 
&  Sons  Inc..  UHF  Ch.  28); 
WKBN-TV  Youngstown.  Ohio 
(WKBN  Bcstg.  Corp.,  UHF  Ch. 
27),  and  WSBA-TV  York,  Pa. 
(Susquehanna  Bcstg.  Co.,  UHF 
Ch.  43). 
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engineer  of  WMGW  Meadville;  Vice 
President  Dr.  Perry  D.  Cook  Jr.  (25%), 
50%  owner  of  Cook  Clinic  in  Newcastle 
and  sole  owner  of  White  Cottage 
Drive-In  Restaurant  in  Sharon;  Vice 
President  Rowland  B.  Mahaney  (12.5%), 
state  senator,  former  member  of  the 
U.  S.  House  of  Representatives,  and 
City  Solicitor  for  Titusville,  Pa.;  and 
Secretary-Treasurer  Owen  K.  Murphy 
(12.5%),  president-51%  owner  of  Niag- 
ara Mfg.  and  Distributing  Corp., 
Adamsville,  Pa. 

PHILADELPHIA,  Pa.— Lou  Poller, 
UHF  Ch.  23  (524-530  mc);  ERP  1,000 
kw  visual,  500  kw  aural;  antenna 
height  above  average  terrain  763  ft., 
above  ground  632  ft.  Estimated  con- 
struction cost  $446,093,  first  year  oper- 
ating cost  $787,400,  revenue  $930,000. 
Post  Office  address  Chester,  Pa.  Studio 
location  to  be  determined.  Transmit- 
ter location  Ivy  Hill  Rd.  &  Orchard- 

■  way.  Geographic  coordinates  40°  05'  00" 
N.  Lat.,  75°  10'  38"  W.  Long.  Trans- 
mitter RCA,  antenna  GE.  Legal  coun- 
sel Phillip   Baker,    Washington.  Con- 

i  suiting  engineer  Russell  P.  May,  Wash- 
ington. Lou  Poller  is  sole  owner.  He 
also  owns  WPWA  Chester  and  is  pres- 
ident and  majority  stockholder  of 
WARL-AM-FM  Arlington,  Va.,  and 
president  and  stockholder  of  WCAN 
Milwaukee. 

f  PITTSBURGH,  Pa.  —  WCAE  Inc. 
(WCAE),  VHF  Ch.  11  (198-204  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain,  849 
ft.;  above  ground,  513  ft.  Estimated 
construction  cost,  $1,500,000;  first  year 
operating  cost,  $1,450,000;  revenue,  $2,- 
000,000.  Post  Office  address:  Carlton 
House,  550  Grant  St.,  Pittsburgh.  Studio 
and  transmitter  location:  710  Ivory  Ave. 
Geographic  coordinates:  40°  29'  39"  N. 
Lat.,  80°  00'  16"  W.  Long.  Transmitter 
and  antenna:  RCA.  Legal  counsel: 
Dempsey  &  Koplovitz,  Washington. 
Consulting  engineer:  A.  Earl  Cullum 
Jr.,  Dallas.  Principals  include:  Presi- 
dent Leonard  Kapner,  Vice  President 
E.  D.  Becker,  Secretary  R.  Clifton 
Daniel  and  Treasurer  A.  E.  Beckman. 
Hearst  Pub.  Co.  owns  100%  of  appli- 
cant. 

tCOLUMBIA,  S.  C— Palmetto  Radio 
Corp.  (WNOK)  (Modified),  Applicant 
makes  following  changes:  ERP  676  kw 
visual  and  338  kw  aural,  instead  of  63 
kw  visual,  35.5  kw  aural;  antenna 
above  average  terrain,  594  ft.,  and  above 
ground,  520  ft.,  instead  of  above  aver- 
age terrain,  494  ft.,  and  above  ground, 
420  ft.;  construction  cost,  $409,274,  in- 
stead of  $253,246;  subscription  of  15,- 
000  shares  of  common  stock  instead  of 
10,000.  WNOK  seeks  UHF  Ch.  67  [For 
earlier  application,  see  B-T,  July  7]. 

GAINESVILLE,  Tex.  —  Gainesville 
Bcstg.  Co.  (KGAF),  UHF  Ch.  49  (680- 
686  mc);  ERF  1.33  kw  visual,  0.73  kw 
aural;  antenna  height  above  average 
terrain  444  ft.,  above  ground  393  ft. 
Estimated  construction  cost  $120,232, 
first  year  operating  cost  $50,000,  reve- 
nue $80,000.  Post  Office  address  P.  O. 
Box  222,  Gainesville.  Studio  location 
to  be  determined.  Transmitter  location 
2.2  miles  East  of  Cooke  Co.  courthouse. 
Geographic  coordinates  33°  37'  53"  N. 
Lat.,  97°  06'  27"  W.  Long.  Transmitter 
GE,  antenna  GE.  Consulting  engineer 
A.  Earl  Cullum  Jr.,  Dallas,  Tex.  Prin- 
cipals included  President  Joe  M.  Leon- 
nard  (58.8%),  Vice  President  Earl  M. 
Leonard  (17.6%)  and  Secretary-Treas- 
urer Joe  M.  Leonard  Jr.  (23.6%). 

HARLINGEN,  Tex.  —  Roy  Hofheinz 
(KSOX),  VHF  Ch.  4  (66-72  mc);  ERP 
100  kw  visual,  66.8  kw  aural;  antenna 
height  above  average  terrain  543  ft., 
above  ground  583  ft.  Estimated  con- 
struction cost  $299,695,  first  year  oper- 
ating cost  $240,000,  revenue  $300,000. 
Post  Office  address  4005  Travis  St., 
Houston.  Studio  and  transmitter  loca- 
tion 1519  W.  Harrison  St.  Geographic 
coordinates  26°  11'  22"  N.  Lat.,  97° 
42'  13"  W.  Long.  Transmitter  DuMont, 
antenna  RCA.  Legal  counsel  J.  Erie 
Stephen,  Houston.  Consulting  engineer 
John  Creutz,  Washington.  Roy  Hof- 
heinz is  sole  owner. 


YAKIMA,  Wash.  Cascade  Bcstg.  Co. 
(KIMA),  UHF  Ch.  29  (560-566  mc); 
ERP  54.8  kw  visual,  27.4  kw  aural;  an- 
tenna height  above  average  terrain,  954 
ft.;  above  ground,  143  ft.  Estimated  con- 
struction cost,  $234,770;  first  year  oper- 
ating cost,  $150,000;  revenue,  $175,000. 
Post  Office  address:  Terrace  Heights 
Rd.,  Yakima.  Studio  location:  East 
County  Rd.  Transmitter  location: 
Ahtanum  Ridge  Rd.  Geographic  co- 
ordinates: 46°  31'  57"  N.  Lat.,  120°  30' 
26"  W.  Long.  Transmitter  and  anten- 
na: RCA.  Legal  counsel:  Prince,  Tay- 
lor &  Crampton,  Washington.  Con- 
sulting engineer:  Mcintosh  &  Inglis, 
Washington.  Sole  owner  is  A.  W. 
Talbot. 


OPPRESSIVE  heat  drove  this  trio  from  WABD  (TV)  New  York  outdoors. 
Seated  atop  the  marquee  in  front  of  their  offices  at  515  Madison  Ave.  are 
(I  to  r)  Ralph  Baruch,  account  executive;  Lawrence  Wynn,  sales  manager, 
and  Robert  Adams,  account  executive. 


MAB  REPORT 


Claims  Network  TV  Down, 
Although  Billings  Up 


news  in  increased  billings.  The 
MAB  table  follows: 

MONTHLY   NETWORK   TV  BILLINGS, 
SPONSORED  NETWORK  AND  STATION  HOURS 


NETWORK  TV  time  sales  have  been  increasing  steadily  in  dollar 
volume  as  figures  for  the  first  half  of  this  year  (see  story  page  28) 
clearly  show. 

But  does  this  actually  mean  that  network  television  is  on  the 
up-grade  ?  ★  

Question  is  raised  by  an  analysis 
of  network  hours  and  station  hours 
used  by  the  TV  networks'  adver- 
tisers made  by  Magazine  Advertis- 
ing Bureau,  network  hours  being 
the  total  number  of  hours  used 
by  an  advertiser  on  a  TV  network 
in  a  given  month  and  station  hours 
the  total  amount  of  station  time 
in  the  same  period.  An  advertiser 
with  a  half -hour  weekly  TV  show 
on  a  network  of  40  stations  would, 
by  this  type  of  mathematics,  be 
credited  with  two  network  hours  or 
80  station  hours  for  a  typical  four- 
broadcast  month. 

By  this  unit  time  measurement, 
MAB  finds  network  television  slop- 
ing down  rather  than  up.  Compar- 
ing the  first  five  months  of  1952 
with  the  same  period  of  1951,  MAB 
reports,  "monthly  billings  increased 
63.6%;  monthly  network  hours 
decreased  10.0%;  monthly  station 
hours  decreased  6.0%." 

When  the  first  five  months  of 
this  year  are  compared  with  the 
last  quarter  of  last  year,  average 
monthly  billings  are  up  6.2%  but 
average  monthly  network  hours 
are  off  16.4%  and  average  monthly 
station  hours  are  off  12.2%,  MAB 
figures. 

"Because  of  sharply  increasing- 
rates,  dollar  billings  of  the  TV  net- 
works have  risen  steeply,"  MAB 
points  out.  "But  in  terms  of  the 
actual  use  of  the  medium — meas- 
ured by  network  or  station  hours 
— there  has  been  a  substantial  de- 
cline in  1951's  peak." 

In  presenting  these  data,  Broad- 
casting •  Telecasting  does  so  for 
their  news  value  in  TV  research 
and  with  full  recognition  of  the 
competitive  motives  which  led  the 
magazine  statisticians  to  find  bad 


1949-1952 

FOR  ABC, 

DUMONT, 

CBS,  NBC 

Gross 

Network 

Billings 

Network 

Station 

1949  ( 

In  000's) 

Hours 

Hours 

Jan. 

$  423.3 

118.8 

1,202.1 

Feb. 

579.0 

137.5 

1,745.4 

Mar. 

775.4 

164.6 

2,319.8 

Apr. 

799.7 

155.1 

2,455.8 

May 

897.2 

165.3 

2,535.1 

June 

776.4 

128.3 

2,166.2 

July 

625.6 

102.8 

1,623.8 

Aug. 

629.8 

100.8 

1,838.1 

Sept. 

989.1 

145.2 

2,470.3 

Oct. 

1 ,825.3 

239.5 

4,801.3 

Nov. 

2,052.7 

260.6 

5,394.1 

Dec. 

1,921.2 

232.8 

5,109.4 

1950* 

Jan. 

1,889.6 

209.4 

5,020.8 

Feb. 

1,733.6 

185.3 

4,643.5 

Mar. 

2,176.8 

230.0 

5,848.3 

Apr. 

2,393.1 

234.8 

6,412.3 

May 

2,954.8 

241.8 

6,555.8 

June 

2,820.7 

237.0 

6,328.4 

July 

1,533.1 

127.5 

3,508.1 

Aug. 

1,862.2 

150.8 

4,180.3 

Sept. 

3,502.7 

254.3 

7,488.6 

Oct. 

6,407.7 

441.1 

13,604.2 

Nov. 

6,495.2 

427.6 

13,513.9 

Dec. 

6,842.4 

432.2 

14,210.3 

1951 

Jan. 

8,552.6 

507.5 

16,007.0 

Feb. 

8,210.6 

472.4 

15,226.1 

Mar. 

9,645.2 

608.6 

17,781.8 

Apr. 

9,671.5 

539.9 

17,190.5 

May 

10,021.1 

543.9 

17,765.0 

June 

9,147.1 

484.2 

15,973.5 

July 

8,909.1 

383.0 

12,575.8 

Aug. 

9,302.1 

412.3 

13,124.5 

Sept. 

11,925.5 

520.0 

16,924.8 

Oct. 

14,457.6 

585.5 

20,958.5 

Nov. 

13,900.0 

571.6 

19,812.0 

Dec. 

14,247.1 

568.5 

20,019.8 

1952 

Jan. 

15,071.6 

503.7 

18,632.3 

Feb. 

14,813.6 

484.7 

17,559.0 

Mar. 

15,789.1 

503.7 

18,442.7 

Apr. 

15,027.3 

463.0 

17,436.6 

May 

14,701.8 

450.0 

16,928.3 

*  None  of 

the  figures 

for  1950 

include  Du- 

Mont. 

YONKERS,  N.  Y.,  has  designated 
Nov.  18  as  Sid  Caesar  Day  in  honor 
of  one  of  its  best-known  citizens.  The 
NBC-TV  comedian  will  receive  a 
citation  at  a  testimonial  dinner  given 
by  the  Yonkers  Chamber  of  Com- 
merce. 


ANTI-TRUST  SUIT 

Extension  Granted 

TIME  for  filing  of  answers  in  the 
Dept.  of  Justice  civil  suit  to  force 
release  of  16  mm  feature  films  to 
television  has  been  extended  to  Oct. 
15  because  of  absence  from  the 
country  of  an  attorney  represent- 
ing several  defendants. 

William  C.  Dixon,  chief  of  the 
department's  Southern  California 
anti-trust  division  office,  granted 
the  request  Wednesday  after  con- 
ferring with  attorneys. 

The  suit,  filed  July  22  in  Los 
Angeles  [B*T,  Aug.  4,  July  28], 
charges  12  motion  picture  produc- 
ing and  exhibiting  firms  with  con- 
spiracy to  restrain  interstate  com- 
merce in  16mm  feature  films  in 
violation  of  the  Sherman  Act.  The 
suit  asks  the  court  to  direct  each 
defendant  to  grant  unrestricted  li- 
censes for  the  exhibition,  including 
telecasting,  of  such  feature  films. 

Originally  the  Justice  Dept.  had 
intended  to  file  the  complaint  in 
New  York,  it  was  learned  unoffi- 
cially, but  shifted  to  Los  Angeles 
to  avoid  delays  due  to  crowded 
dockets. 

From  New  York,  Harry  A. 
Brandt,  president,  Independent 
Theatre  Owners  Assn.,  fired  a  blis- 
tering letter  to  Newell  A.  Clapp, 
acting  assistant  Attorney  General. 

In  the  letter,  Mr.  Brandt  asserted 
that  "the  real  beneficiaries  (should 
the  Justice  Dept.  win  its  suit)  are 
the  fly-by-night  itinerant  film  mer- 
chants and  the  television  interests." 

Mr.  Brandt  warned  that  a  decree 
such  as  the  one  proposed  "could 
sound  the  death  knell  for  the  entire 
theatre  industry"  and  would  be 
"an  open  sesame  for  the  television 
interests  to  get  what  they  can't 
pay  for." 


PATTERSON  PROMOTED 

Directs  WPIX  (TV)  Sales 

JOHN  (JACK)  PATTERSON 
was  promoted  last  week  to  sales 
director  of  WPIX  (TV)  New 
York,  succeeding  John  F.  Nonne, 
who  has  resigned. 

A  career  man 
with  WPIX  and 
its  parent,  New 
York  News,  he 
has  been  assist- 
ant sales  director 
of  the  station. 

He  joined  the 
News  in  1932 
and,  except  for  a 
few  years  with 
Standard  Oil  Co. 


Mr.  Patterson 
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(N.  J.),  has  been  with  the  news- 
paper company  since  that  time. 
When  WPIX  went  on  the  air  in 
1948  he  moved  over  to  the  station 
as  an  account  executive. 

Among  the  WPIX  accounts  for 
which  he  is  responsible,  spokes- 
men said,  are  Consolidated  Edison 
of  New  York,  Esso  Standard  Oil, 
Chesterfields,  Vim  stores. 

Mr.  Patterson  is  a  graduate  of 
Williams  College,  and  during 
World  War  II  served  in  the  Navy 
with  rank  of  lieutenant  com- 
mander. 
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SWG  TO  STRIKE    REMOTE  CAMERA  EQUIPMENT 


Unless  ATFP  Meets  Demand 

SCREEN  WRITERS  Guild  strike 
against  Alliance  of  TV  Film  Pro- 
ducers was  to  be  called  today 
(Monday)  unless  over  the  weekend 
13  production  companies  have  com- 
plied with  SWG  demands  for 
royalty  payments  to  TV  writers. 

SWG's  executive  board  unani- 
mously voted  the  walkout  last 
Tuesday  after  a  breakoff  of  nego- 
tiations for  a  new  bargaining  con- 
tract July  30.  Writers  previously 
had  been  notified  by  the  guild  not , 
to  make  any  agreements  with 
Alliance  members  that  would  pre- 
clude a  strike  call  [B*T,  Aug.  4]. 
An  all  time  high  of  375  writers 
now  are  employed  in  television. 

Adamant  in  its  demands,  SWG 
said  it  would  resume  negotiations 
only  upon  ATFP's  acceptance  of 
the  repayment  principle:  (1)  a 
minimum  advance  payment  to  the 
writer  against  a  percentage  of  the 
gross,  (2)  exclusive  rights  only  to 
be  bargained  for  and  these  on  a 
seven  year  lease  basis  and  (3)  all 
other  rights  to  remain  property 
of  the  author. 

Would  Stand  Strike 

ATFP  called  the  demands  "un- 
reasonable" and  indicated  it  would 
stand  a  strike  if  necessary.  The 
AFTP  counter-proposal  was  for 
payment  to  the  writer  for  re-use 
based  on  a  certain  number  of  re- 
runs of  the  TV  film.  An  Alliance 
spokesman  said  last  week  the  pre- 
pared script  situation  among  mem- 
bers is  "generally  good"  and  the 
walkout  will  not  appreciably  affect 
current  production. 

SWG  also  announced  a  mass 
membership  meeting  tonight  in  a 
planned  appeal  for  $100,000  in 
funds  to  support  a  long  drawn  out 
fight,  it  was  reported.  ATFP 
members  currently  have  13  writers 
under  contract. 

Indications  were  that  Authors 
League  of  America  will  support 
the  strike,  but  it  was  unknown 
whether  Radio  Writers  Guild  would 
do  so.  SWG  still  is  seeking  juris- 
diction in  the  television  field  and 
recently  some  of  its  members  were 
reported  as  organizing  a  TV 
writers  guild. 

Alliance  members  are:  William  Boyd 
Productions,  William  Broidy  Produc- 
tions, Bing  Crosby  Enterprises,  Jerry 
Fairbanks,  Drasne-Gross-DeWitt  Pro- 
ductions, Flying  A  Productions,  Prim- 
rose Productions,  Roy  Rogers  Produc- 
tions, Screen  Televideo,  TCA  Produc- 
tions, Adrian  Weiss  Productions,  Frank 
Wisbar  Productions  and  Ziv  Television 
Productions. 


GPL  Shows  to  Defense,  Broadcast  Officials 


'Cameo  Curtains'  Show 

CAMEO  CURTAINS  Inc.,  New 
York,  will  launch  its  fall  TV  cam- 
paign Sept.  1  in  17  major  markets, 
using  its  film  package  Comedy 
Cameos.  Package  was  created  by 
Cameo's  agency,  Product  Services 
Inc.,  New  York,  and  marks  com- 
pany's fourth  year  in  television. 
Original  version  of  Comedy  Cam- 
eos— featuring  top-flight  comedians 
in  films  made  in  the  30s — was  first 
presented  last  year. 
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NEW  FIELDS  for  broadcast,  mili- 
tary, government  and  industry 
television  service  are  opened  by  a 
remote-control  camera  system  dem- 
onstrated in  Washington  last  week 
by  General  Precision  Lab.,  Pleas- 
antville,  N.  Y.  The  device  was 
shown  to  broadcast  officials  as  well 
as  government  and  armed  forces 
representatives. 

The  remote-control  equipment, 
weighing  about  300  pounds,  is  in 
production  now.  The  remote  box 
itself  weighs  around  25  pounds. 
Complete  box  and  associated  pan 
and  tilt  equipment  is  expected  to 
sell  for  around  $5,900,  without 
camera. 

The  prototype  model  demon- 
strated last  week  operates  a  full- 
size  four-lens  camera  remotely 
from  a  distance  up  to  1,000  feet.  It 
has  all  the  scope  of  a  camera  run 
by  an  operator  in  a  studio,  includ- 
ing horizontal  and  vertical  shifts. 
Any  of  the  four  lenses  may  be 
swung  into  action  and  focused  in- 
stantly for  short  or  long-distance 
shots  and  the  diaphragm  may  be 
adjusted  to  varying  light  condi- 
tions. 

GPL  has  been  working  a  year 
and  a  half  on  refinement  of  the 
device  for  volume  production.  The 
camera  is  a  standard  Image  Orthi- 
con  made  by  GPL,  mounted  at 
tripod  height  on  a  combination 
pedestal  and  cradle  housing  con- 
trolling motors. 

The  unit  has  a  mechanical 
"memory"  enabling  it  to  shift  in- 
stantly to  any  of  six  pre-set  posi- 
tions at  the  push  of  a  button.  GPL 
pointed  out  the  unit  can  be  in- 
stalled ahead  of  time  for  cover- 
age •  of  conventions  and  other 
events.    It  may  be  hidden  behind 


drapes  or  other  decorations  to 
avoid  the  distraction  caused  by 
normal  TV  cameras,  and  can  be 
used  for  round-table  discussions. 
•Numerous  other  uses  are  envi- 
sioned. 

Military  officials  have  shown  in- 
terest in  the  equipment  for  use  in 
danger  areas  for  tests. 

GPL  also  demonstrated  its  new 
GPL  -  Watson  Vari  -  Focal  lens, 
which  has  a  5-to-l  range  of  focal 
length.  The  lens  will  be  ready  for 
delivery  in  November.  The  develop- 
ment model  had  a  range  of  4  to 
20  inches. 


GE  TO  EQUIP 

Big  WHUM-TV  UHF  Unit 

NATION'S  FIRST  high-powered 
UHF  television  station  will  be  sup- 
plied to  WHUM-TV  Reading,  Pa., 
by  General  Electric  Co.,  GE  head- 
quarters in  Syracuse,  N.  Y.,  an- 
nounced Thursday. 

Frank  P.  Barnes,  GE  broad- 
cast equipment  sales  manager, 
said  the  new  UHF  station's  ef- 
fective power  of  261  kw  will  make 
it  the  world's  most  powerful.  He 
said  Eastern  Radio  Corp.,  licensee 
of  WHUM  Reading,  expects  to 
have  the  new  station  on  the  air 
soon  after  the  GE  equipment  is 
received  in  December. 

The  $450,000-plus  contract  with 
WHUM-TV  provides  for  equip- 
ment to  permit  telecasting  of  live 
talent  studio  shows,  remote  events 
and  film  and  network  programs 
on  UHF  Channel  61,  Mr.  Barnes 
said.  The  WHUM-TV  transmitter 
will  have  a  power  output  of  12  kw, 
highest  power  yet  developed,  and 


WECHSLER  BAN 

Editor  Dropped  From  Panel 

JAMES  A.  WECHSLER,  editor  of 
the  New  York  Post,  was  barred 
from  appearing  on  Starring  the 
Editors  on  WABD  (TV)  New  York 
Wednesday  night  and  was  dropped 
from  the  list  of  panelists  for  the 
remaining  two  programs  in  the 
current  series. 

In  Wednesday's  Post,  Mr. 
Wechsler  charged  that  pressure 
was  applied  on  the  program's  spon- 
sor, The  Grand  Union  Co.,  East 
Paterson,  N.  J.,  to  remove  him 
from  the  panel  because  of  pub- 
lished reports  that  he  (Mr. 
Wechsler)  was  a  member  of  the 
Young  Communist  League  from 
1934  to  1937.  Mr.  Wechsler  said 
it  was  a  matter  of  public  record 
that  he  was  a  member  of  the  group 
but  said  he  had  left  it  in  1937  and 
has  been  a  "militant  anti-commu- 
nist" since  that  time. 

Spokesmen  for  Badger  &  Brown- 
ing &  Hersey,  New  York,  adver- 
tising agency  that  owns  the  pro- 
gram, and  for  the  Grand  Union 
Co.  declined  to  make  any  public 
comment  on  the  Wechsler  ban. 
Grand  Union  has  decided  to  end 
its  sponsorship  of  the  program 
when  the  present  cycle  expires  on 
Aug.  20.  Agency  for  Grand  Union 
is  French  &  Preston,  New  York. 


Bridgeport  Tests 


made  possible  by  development  of 
a  klystron  amplifying  tube  for 
GE  by  Varian  Assoc.,  San  Carlos, 
Calif.,  Mr.  Barnes  said. 

The  GE  antenna,  to  be  erected 
on  a  1,036-ft.  tower  on  a  1,650-ft. 
hill  near  Reading,  will  multiply  the 
transmitter  power  25  times,  pro- 
viding reception  for  a  60-mile 
radius  covering  most  of  eastern 
Pennsylvania  and  parts  of  Dela- 
ware, New  Jersey  and  Maryland, 
plus  some  fringe  areas,  according 
to  Mr.  Barnes. 

Mr.  Barnes  said  WHUM-TV 
would  serve  an  area  of  about  750,- 
000  families,  many  now  without 
video  service.  He  said  the  UHF 
station  would  need  its  high  power 
to  serve  the  same  areas  as  VHF 
stations.  The  contract  with  GE 
calls  for  transmitter,  antenna, 
tower,  studio  cameras  and  associ- 
ated station  equipment.  All  equip- 
ment but  the  tower  is  being  built 
at  GE's  Electronics  Park  plant 
at  Syracuse. 


REMOTE-CONTROL  box  for  operation  of  TV  camera  is  shown  by  E.  Arthur 
Hungerford  Jr.  (r),  commercial  manager  of  TV  equipment.  General  Precision 
Lab.,  at  Washington  unveiling.    With  him  are  Blair  Foulds  (I),  commercial 
director,  and  Nathaniel  Marshall,  associate  manager,  TV  equipment. 


RCA-NBC's  television  station  at 
Bridgeport,  Conn.,  will  undertake 
a  new  series  of  tests  on  transmit- 
ting antennas,  Dr.  C.  B.  Jolliffe, 
vice  president  and  technical  direc- 
tor of  RCA,  announced  Thursday. 
The  station  originally  was  estab- 
lished to  pioneer  transmission  on 
the  newly-assigned  UHF  band  for 
television.  It  also  has  served  as  a 
test  location  for  manufacturers  to 
measure  performance  of  UHF  re- 
ceivers and  converters.  The  station 
has  been  operating  on  a  regular 
schedule  since  Dec.  30,  1949,  under 
an  experimental  license. 
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WITH  THE 


-ooo  rB 

'NEW  KPIX  TRAN$»'"« 


P 

Marysville 
We  receive 
Channel  5 
strongest  now. 
B.  J.  G. 


Old  0.5  MV/M  Contour 
New0.5MV/M  Contour 


At  last  we  really 
^\  gef  TV. 
Mrs.  J.  L.  M. 

O  Santa  Cruz 


\ 


O  Watsonville 

Getting  perfect 
reception  here  from 
your  station. 
K.  C.  S. 


This  night  we  enjoyed 
KPIX  on  California's 
most  easterly  TV. 
J.W. 

Donner  Summit 

JO 

Carson  City,  Nev. 

Now  television  is 
here  to  stay. 
F.  A.  M. 


Sacramento 

Reception  is  now 
very  strong 
and  clear. 
F.  G.  S. 


We  gef  your 
stofion  now  better 
than  either 
of  the  others. 
C.  &  J.  P. 
Stockton 


Don't  know  what 
you  did  but  it's 
wonderful . . .  clear 
as  a  bell. 

Mrs.  C.  R.  M. 
 -O 


Sonora 


O  Modesto 

100%  reception. 
W.  B. 


As  any  eye  can  plainly  see,  KPIX 
is  now  getting  out,  not  only  better  than 
ever  but  better  than  other  Northern  Cali- 
fornia TV  transmission. 

Thus,  the  full  geographical  potential  of 
Northern  California's  great  and  swiftly- 
expanding  television  market  lies  only 
with . . . 


TELEVISION 
CHANNEL 


5 


SAN  FRANCISCO,  CALIFORNIA 

.  affiliated  with  CBS  amd  DuMont  Television  Networks.. .  represented  by  the  Katz  Agency 
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Whenever  television  spot  is  your  problem,  Mr.  L. 
would  like  a  few  words  with  you.  His  reasons 
are  far  more  than  academic. 


iumma  cum  sales 


Mr.  L.  knows  you  can't  ring  up  top  TV  spot  sales 
unless  you  have  the  best  research  to  start  with. 
And  he  can  give  it  to  you. 

For  he  works  hand-in-glove  with  the  biggest 
research  staff  in  TV  spot. 

His  specialists  offer  you  the  most  complete  and 
up-to-date  file  of  data  on  seven  of  your  leading 
stations  and  markets  (333,669  separate  items, 
by  latest  count). 

And  when  these  specialists  need  what  they 
haven't  got,  they  go  get  it.  Whether  it's  a  figure 
or  a  full-scale  survey. 

When  it  comes  to  research,  Mr.  L.  will  put  you 
in  a  class  by  yourself.  He'll  be  happy  to  give  you 
more  details. 

CBS  TELEVISION  SPOT  SALES 

Representing  WCBS-TV,  New  York;  WCAU-TV,  Philadelphia; 
WTOP-TV,  Washington;  WBTV,  Charlotte;  WAFM-TV,  Birmingham; 

KSL-TV,  Salt  Lake  City;  and  KNXT,  Los  Angeles. 


IBA  PROTESTS 

WOI-TV  Operation  Attacked 

PROTESTS  against  commercial 
operation  of  WOI-TV  Ames,  Iowa, 
by  Iowa  State  College  will  be  made 
to  the  Iowa  Legislature,  FCC,  pres- 
idents of  two  state  universities  and 
members  of  Congress  by  the  Iowa 
Broadcasters  Assn. 

Meeting  Aug.  2  in  Des  Moines, 
IBA  called  for  "reasonable  ter- 
mination" of  WOI-TV  as  a  com- 
mercial operation.  A  resolution  of 
protest  pointed  out  that  WOI-TV 
commercial  activities  constitute 
"unfair  competition  and  an  im- 
proper use  of  the  taxpayers' 
money." 

The  association  elected  Ed 
Breen,  KFVD  Fort  Dodge,  as  presi- 
dent, succeeding  William  B.  Quar- 
ton,  WMT  Cedar  Rapids.  Other 
officers  elected  were  Ben  Sanders, 
KICD  Spencer,  vice  president; 
Kenneth  Gordon,  KDTH  Dubuque, 
secretary-treasurer,  and  George 
Vogeler,  KWCP  Muscatine,  board 
member. 

Discussing  the  problem  at  the 
IBA  meeting,  Mr.  Quarton  com- 
pared it  to  the  position  of  a  clothier 
with  a  government-owned  store  on 
the  same  street,  competing  with  the 
clothier  on  a  non-profit  basis. 

Quarton  Gives  Views 

"Here's  another  facet  of  govern- 
ment gone  into  business,"  he  said. 
"I'm  against  it  in  principle.  The 
Appropriations  Committee  of  the 
Iowa  Legislature  was  told  (when 
WOI-TV  began  network  broadcast- 
ing) that  WOI-TV  would  bring  net- 
work shows  only  until  Des  Moines 
stations  go  on  the  air  with  televi- 
sion. 

"Now,  as  I  understand  it,  WOI- 
TV  has  no  intention  of  being  any- 
thing but  a  commercial  station." 
He  added  he  did  not  believe  WOI- 
TV  would  relinquish  such  major 
sponsors  as  farm  equipment  indus- 
tries that  are  "interested  in  the 
prestige"  of  sponsoring  programs 
on  an  agricultural  college  station. 
He  said  the  station  is  not  carrying 
enough  informative  programs  to 
qualify  it  as  an  educational  TV  sta- 
tion. "If  anything  of  an  educa- 
tional nature  is  on,  it  is  during  a 
test  pattern,"  Mr.  Quarton  ob- 
served. 

Mr.  Breen  quoted  a  member  of 
the  state  board  of  education  as  say- 
ing he  believes  "WOI-TV  will  get 
out  of  the  commercial  field  as  soon 
as  possible." 

IBA  adopted  a  resolution  in- 
structing its  president  to  name  a 
committee  to  prepare  legislation 
"insuring  the  right  of  broadcast- 
ers and  telecasters  to  broadcast 
and  televise  all  public  governmen- 
tal meetings  and  hearings,  whether 
in  court  or  in  front  of  administra- 
tive bodies  or  the  sessions  of  the 
state  legislatures."  The  proposed 
legislation  will  be  submitted  to  the 
1953  legislature. 

Text  of  the  resolution  protest- 
ing operation  of  WOI-TV  on  a 
commercial  basis  follows: 

The  Iowa  Broadcasters  Association  is 
firmly   committed  to  American  prin- 


ABC-TV  CHANGE 

Morgan,  Underhill  Shift 

CREATION  of  two  separate  de- 
partments to  further  streamline 
operations  in  ABC's  television  pro- 
gram department  was  announced 
last  Wednesday  by  Alexander 
Stronach  Jr.,  ABC-TV  vice  presi- 
dent. 

Both  reporting  to  Mr.  Stronach 
under  the  newly-established  setup, 
Harold  L.  Morgan  Jr.  will  serve 
as  vice  president  of  the  ABC  tele- 
vision services  department  and 
Charles  M.  Underhill  will  be  na- 
tional director  of  the  ABC  tele- 
vision program  department. 

The  television  services  depart- 
ment supervises  all  physical  pro- 
duction and  financial  activities  of 
ABC  network  TV  operation  and 
will  be  responsible  for  making 
physical  services  available  to  the 
TV  program  department  and  to 
outside  agencies  and  packagers. 

The  television  programming  de- 
partment is  in  charge  of  all  pro- 
gramming activities,  including  all 
bookings.  Mr.  Underhill  will  con- 
tinue as  head  of  creative  program- 
ming, assisted  by  Elizabeth  Fors- 
ling  and  Charles  Mortimer.  In 
the  general  activities  of  his  office, 
Mr.  Underhill  will  be  assisted  by 
William  Mayer,  who  will  be  re- 
sponsible for  coordinating  with  the 
television  services  department. 

Mr.  Morgan  joined  ABC  in  1943 
and  Mr.  Underhill  came  to  the  net- 
work in  August  1951. 


ciples  of  free  radio  and  press  in  the 
knowledge  that  no  people  may  remain 
free  where  the  essential  freedoms  are 
denied  or  curtailed  by  the  government 
or  government  agencies. 

Therefore,  be  it  resolved  that  the 
Iowa  broadcasters  look  upon  entry  of 
tax-supported  institutions  into  the  field 
of  commercial  radio  and  commercial 
television  as  unfair  competition,  and 
an  improper  use  of  the  taxpayers' 
money  and  attack  upon  freedom  of  the 
press,  radio  and  television. 

Be  it  further  resolved  that  we 
hereby  condemn  all  such  invasions  of 
the  field  of  free  enterprise  by  such 
tax-supported  institutions  and  call 
upon  duly  elected  officials  of  the  state 
of  Iowa  to  resist  all  invasions  and 
when  said  invasions  have  occurred  to 
provide  for  their  reasonable  termina- 
tion. 


BEER  &  HISTORY 


NASSER  CASE 


Films  Plug  Role  in  Past       Bankruptcy  Ruling  Reversed 


HISTORICAL  sidelights  on  the 
role  beer  has  played  in  world  his- 
tory have  been  worked  into  17 
television  film  commercials  for 
brewers  by  the  Alexander  Film 
Co.,  Colorado  Springs,  Col. 

In  the  making  more  than  a  year 
and  a  half,  the  series,  called  Beer's 
Place  in  History,  is  being  licensed 
to  brewers  for  unlimited  use  of 
the  films  for  a  six-month  period. 
Television  rights  are  being  granted 
to  only  one  sponsor  in  any  market. 
Historical  events  are  dramatized 
with  full-animation  cartoon  sequ- 
ences. Especially  produced  scenes 
in  which  the  leading  cartoon  char- 
acter of  the  playlet  introduces  the 
sponsoring  brewer's  product  pro- 
vide transition  from  the  cartoon 
story  to  the  brewer's  personalized 
advertising. 

Typical  commercial  is  one  which 
explains  "a  beer  shortage  prompted 
the  Pilgrims  to  land  at  Plymouth 
instead  of  Virginia.  They  sought 
harbor  ahead  of  schedule  because 
of  'victuals  being  much  spent — 
especially  beer'." 


DuMONT  SIGNS 

Two  New  Programs  Slated 

SIGNING  of  two  clients  for  new 
half-hour  programs  on  DuMont 
Television  Network  was  announced 
last  week  by  Ted  Bergmann,  Du- 
Mont's  director  of  sales. 

Starting  Aug.  14,  Westinghouse 
Electric  Corp.  will  sponsor  a  13- 
week  special  series  of  pre-election 
programs,  Pick  the  Winner,  Thurs- 
day, 9-9:30  p.m.,  EDT  (also  on 
CBS-TV).  Agency  is  Ketchum, 
McLeod  &  Grove,  Pittsburgh. 

The  other  program  is  Happy's 
Party,  scheduled  to  start  Sept.  6 
for  the  Florida  Citrus  Commission 
[B«T,  Aug .4].  It  will  run  for  17 
weeks  on  Saturdays  from  11-11:30 
a.m.  (EDT)  and  was  placed 
through  J.  Walter  Thompson  Co., 
New  York. 


COPYRIGHTS 


Do  Telecasts  Constitute 
Infringement? 


WHETHER  telecasting  of  copyrighted  works  infringes  on  that  copy- 
right is  considered  in  the  current  issue  of  the  District  of  Columbia  Bar 

Assn.  Journal. 

The  problem  is  discussed  by  Carl  L.  Shipley  of  Washington,  who 
practices  before  the  FCC.  Mr.  Ship- 


ley feels  the  law  with  respect  to  the 
aural  portion  of  telecasts  has  been 
settled  fairly  well.  He  believes, 
however,  that  the  visual  signal 
presents  "a  novel  risk  of  law 
suits.  ..." 

"Where  telecasters  may  encoun- 
ter stormy  weather  is  in  the  visual 
reproduction  of  copyrighted  works," 
said  Mr.  Shipley. 

Mr.  Shipley  believed  it  would  be 
of  prime  importance  if  the  telecast- 
ing of  a  copyrighted  work  would 


be,  in  a  legal  sense,  copying  that 
work. 

"If  a  telecast  is  a  'copy,'  such 
things  as  the  use  of  a  newspaper 
as  a  'prop,'  or  a  painting  or  object 
of  art  casually  telecast  in  a  'man 
on  the  street'  show,  or  a  map  or 
a  model  used  in  a  newscast  can 
all  be  infringements  of  a  copy- 
right," he  opined. 

In  conclusion,  Mr.  Shipley  wrote 
that  he  felt  "Logic  and  equity 
would  seem  to  weight  the  scale  in 
favor  of  the  copyright  owner." 


A  FEDERAL  judge  ruled  last 
week  in  Los  Angeles  that  release 
to  television  of  movies  made  orig- 
inally for  theatrical  exhibition  has 
not  become  a  "commercial  prac- 
tice." 

The  ruling,  made  by  U.  S.  Dis- 
trict Court  Judge  Harry  C.  West- 
over,  in  essence  had  the  effect  of 
reversing  bankruptcy  referee 
Benno  M.  Brink's  decision  [B»T, 
Mar.  10]  in  the  lengthy  court  battle 
between  George  and  James  Nasser 
and  United  Artists  over  release  of 
four  feature  films  to  video. 

With  the  Nasser  brothers  in- 
volved in  bankruptcy  proceedings, 
Referee  Brink  had  ruled  United 
Artists  should  return  the  TV  dis- 
tribution rights.  UA  appealed  the 
decision. 

Judge  Westover  in  his  memoran- 
dum indicated  the  films  should  not 
be  shown  on  TV  now  and  gave  UA 
attorneys  until  Sept.  2  to  file  find- 
ings of  fact  and  conclusions  of 
law  to  support  their  demands. 

In  his  findings,  the  magistrate 
agreed  that  "TV  is  commercially 
successful"  and  conceded  that  there 
is  a  practice  of  exhibiting  certain 
motion  pictures.  Up  to  now,  how- 
ever, he  contended,  it  seems  to 
have  been  limited  either  to  exhibi- 
tion of  movies  made  primarily  for 
video  programs  or  old  films  re- 
leased by  the  motion  picture  in- 
dustry. 

He  stated  that  "the  policy  at 
the  present  time  among  major 
studios  is  to  refuse  to  release  for 
TV  any  recent  films  produced  for 
theatrical  exhibition." 


N.Y.  FIRE  RULES 

City,  TV  Cooperate 

COOPERATION  between  New 
York  City's  Fire  Dept.  and  that 
city's  television  industry  last  year 
in  efforts  to  aid  the  latter  in  polic- 
ing itself  against  violation  of  fire 
regulations  and  to  operate  unen- 
cumbered by  fire  hazards  was  an- 
nounced last  week  by  New  York 
Fire  Commissioner  Jacob  Grumet. 

Mr.  Grumet  said  that  last  year 
TV  network  and  station  execu- 
tives notified  Mayor  Vincent  Im- 
pellitteri  that  outmoded  city  regu- 
lations and  ordinances  threat- 
ened to  hamper  video  operations 
and  might  force  the  industry  out 
of  New  York.  Mr.  Grumet  imme- 
diately appointed  a  committee 
made  up  of  representatives  from 
the  fire  department,  TV  networks 
and  WOR-TV  and  WPIX  (TV)  to 
study  the  problem. 

The  fire  department  offered 
technical  advice  and  assistance  on 
meeting  existing  requirements  and 
the  committee  suggested  ordinance 
and  regulation  revisions  which 
now  pend  before  the  city  council, 
Mr.  Grumet  said. 

William  S.  Hedges,  an  NBC  vice 
president,  praised  the  fire  depart- 
ment for  its  part  in  the  move. 
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2,252  requests... 

or  one  bank  run  that  made  the  bankers  happy! 

After  sponsoring  Movietime  on  WSM-TV  for  several  months, 
the  First  American  National  Bank  of  Nashville  decided  to 
find  out  just  how  much  audience  this  Sunday  night  feature 
really  had. 

On  the  May  4th  program,  a  small  plastic  dime  savings  bank 
was  offered  to  anyone  who  would  stop  by  any  one  of 
American's  14  branches  and  ask  for  it. 

By  the  end  of  banking  hours  Monday,  May  5,  2252  banks  had 
been  given  out.  Four  of  the  14  branches  had  their  supply 
completely  exhausted.  This,  in  spite  of  the  fact  that  they  were 
kept  out  of  sight  and  given  out  only  when  asked  for 
specifically!  In  addition,  mail  requests  were  received  from  94 
towns  in  Tennessee  and  Kentucky. 

Irving  Waugh,  or  any  Petry  Man,  has  other  equally 
outstanding  stories  of  WSM-TV's  ability  to  produce.  Better 
hear  them  before  you  do  any  advertising  in  the  Nashville 
Market. 

Nashville 

WSM-TV 

Channel  4 
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CIVIL  DEFENSE  CLICKS 


With  Theatre  TV  Showings  in  U.  S. 


CONGRESS  cut  federal  civil  de- 
fense funds  to  the  very  bone,  but 
government  authorities  are  win- 
ning their  so-called  "losing  battle" 
in  training  and  alerting  America — 
thanks  to  the  virtually  unlimited 
possibilities  of  theatre  TV  and 
widespread  industry  cooperation. 

That's  the  consensus  among  tele- 
vision! and  other  Public  Affairs  Of- 
fice officials  of  the  Federal  Civil 
Defense  Administration  as  well  as 
state  and  community  CD  directors. 

As  a  pioneer  in  closed  circuit 
theatre  telecasts  for  training  pur- 
poses this  grossly  unheralded 
agency  is  getting  mileage  out  of 
its  budget  dollar  that  might  well 
be  the  envy  of  the  large  economy- 
minded  advertiser.  And  FCDA  is 
not  resting  on  its  laurels. 

In  the  mill  are  plans  for  other 
special  showings  that  are  certain 
to  impel  other  government  depart- 
ments to  sit  up  and  take  notice 
of  the  possibilities  of  a  medium 
that  also  holds  vast  promise  for 
commercial  theatre  firms  as  well 
— United  Paramount  Theatres  Inc. 
among  others  [B*T,  May  5]. 

Three  such  demonstrations  have 
been  held  thus  far  and'  all  have 
been  enthusiastically  received.  Pro- 
duction and  a  variety  of  other 
details  are  handled  at  FCDA  by  its 
Audio-Visual  Div. — specifically  the 
Television   Section   under  Harold 


Azine,  who  operates  under  the 
usual  government-imposed  handi- 
cap— lack  of  money  and  personnel 
[B*T,  July  14]. 

It  is  Mr.  Azine's  hope,  however, 
that  the  expense  of  closed  circuit 
theatre  projects  can  be  equalized, 
with  the  agency  continuing  to  pre- 
pare the  programs  and  the  various 
states  matching  funds  of  the  fed- 
eral government.  FCDA  can  only 
guide  state  groups;  it  has  no  au- 
thority to  commandeer  local  par- 
ticipation. But  there  are  indica- 
tions that  local  CD  groups  might 
be  willing  to  go  along. 

That's  the  belief  of  a  survey 
prepared  by  Mr.  Azine  on  the  basis 
of  reactions  to  the  agency's  third 
program  [B»T,  June  30,  23].  The 
results  were  encouraging,  with 
98.4%  of  those  polled  favoring 
similar  programs. 

Policemen  were  surveyed  in  10 
cities:  Philadelphia,  Toledo,  Chi- 
cago, Cleveland,  Milwaukee,  Pitts- 
burgh, Baltimore,  New  York,  De- 
troit and  Boston.  They  were  asked: 
"Would  you  recommend  another 
program  like  this  to  reach  police 
officers  who  couldn't  attend?"  An- 
swers ranged  affirmatively  from 
97.1%  in  New  York  to  100%  in 
Pittsburgh.  Out  of  2,500-plus  ques- 
tionnaires mailed  out,  2,111  drew 
replies. 

Theatres  donated  their  facilities 
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EXAMPLE  of  industry  cooperation  received  by  Federal  Civil  Defense  Ad- 
ministration for  its  closed  circuit  theatre  TV  demonstrations  was  this  program 
aimed  at  11,000  policemen  in  10  cities.  A  Paramount  camera  (not  shown) 
filmed  special  newsreel,  which  originated  in  studios  of  WMAL-TV  Washington 
and  was  shown  in  some  5,000  theatres.  United  Paramount  Theatres  Inc.  is  one 
of  major  movie  firms  now  pushing  theatre  television  to  government  agencies 
and  prospective  commercial  advertisers.  Taking  part  in  theatre  TV  panel 
are  FCDA  officials  (I  to  r):  Arthur  E.  Kimberling,  director.  Police  Services; 
John  A.  DeChant,  director.  Public  Affairs  Office;  and  Phillip  Batson,  Tech- 
nical Operations  Office. 


for  the  10-city,  8-state  closed  cir- 
cuit network  program  telecast 
from  WMAL-TV  Washington.  Total 
cost  of  the  demonstration  was 
roughly  $7,500,  covering  long  lines 
coaxial  cable  and  microwave  hook- 
ups, production  expenses  and  inci- 
dental theatre  costs.  FCDA  has 
pointed  out  that  it  can  reach, 
through  two-way  communication, 
some  35,000  people  in  a  one-hour 
program  for  a  nominal  sum  of  20 
cents  per  filled  seat. 

Plans  for  future  shows  include 
programs  dealing  perhaps  with  in- 
dustry, labor,  and  other  facets  of 
the  American  economy — as  related 
to  civil  defense. 

Theatre  interests  have  lauded 
FCDA  for  pioneering  the  medium, 
always  mindful  of  the  public  serv- 
ice nature  of  the  project  and  the 
ultimate  hope  of  obtaining  special 
channels  from  the  FCC  for  theatre 
TV.  Advertisers  like  Philco  Corp. 
already  have  seen  its  value. 

Results  of  the  recent  study  in- 
dicate state  and  local  groups  are 
beginning  to  see  the  light  as  well. 
Typical  are  these  comments: 

Charles  G.  Wilkinson,  aide  to  the 
New  York  City  civil  defense  direc- 
tor— "I  feel  this  medium  can  be  de- 
veloped to  be  of  great  use  to  the  civil 
defense  organization." 

Maj.  Gen.  John  L.  Homer,  executive 
civil  defense  director,  State  of  Illi- 
nois— "It  was  an  outstanding  and 
stunning  exhibit.  .  .  .  This  is  a  crack- 
er-jack method  of  getting  the  civil 
defense  story  over  to  the  -right 
people.  .  .  ." 

Arthur  Wallander,  New  York  City 
civil  defense  director — "The  program 
has  great  value  .  .  .  should  be  held 
more  often.  .  .  ." 

Mayor  Frank  P.  Zeidler,  of  Milwau- 
kee— "Individuals  w~ho  may  have  been 
cold  to  civil  defense  are  now  hot.  This 
type  of  presentation  is  of  inestimable 
value  in  providing  an  incentive  to 
civil   defense  work." 

Many  comments  suggested  the 
medium  be  aimed  at  the  general 
public  rather  than  select  trainee 
audiences.  Major  criticism:  The 
early  morning  hour  at  which  show- 
ings are  held  in  theatres. 


HARRISON,  BECKER 

Named  CBS  Executives 

APPOINTMENTS  of  W.  Spencer 
Harrison  as  vice  president  in  charge 
of  legal  and  business  affairs  for 
CBS  Television  and  I.  S.  Becker  as 
vice  president  in  charge  of  business 
affairs  for  CBS  Radio  have  been 
announced  respectively  by  J.  L. 
Van  Volkenburg,  president  of  CBS- 
TV,  and  Adrian  Murphy,  president 
of  CBS  Radio. 

Mr.  Harrison,  a  senior  attorney 
of  the  CBS  television  division  dur- 
ing the  past  year,  succeeds  Mr. 
Becker  in  the  TV  business  affairs 
post  as  well  as  assuming  super-  j 
vision  of  legal  affairs  for  CBS-TV. 

Before  joining  CBS  in  1942,  Mr. 
Harrison  was  law  clerk  to  Judge 
Frank  Richman  of  the  Indiana  Su- 
preme Court.  He  received  his  AB 
and  LL.B  degrees  from  the  U.  of 
Indiana  and  served  in  the  U.  S. 
Army  during  World  War  II. 

Mr.  Becker,  who  had  served  as 
vice  president  in  charge  of  business 
affairs  for  CBS  Television  since 
July  1951,  joined  CBS  in  1934  as 
business  manager  of  Columbia 
Artists  Inc.,  then  a  CBS  division. 

Mr.  Becker  was  graduated  from 
the  College  of  the  City  of  New  York 
with  a  BA  degree  in  1918. 

Kenneth  L.  Yourd  continues  as 
director  of  business  affairs,  CBS 
Radio. 


BREWING  CORP. 

Sets  WABD(TV)  Campaign 

BREWING  Corp.  of  America  will 
spend  $200,000  during  the  next  52 
weeks  over  WABD  (TV)  New 
York,  DuMont  outlet,  for  a  series 
of  spots  giving  news  flashes  and 
weather  forecasts  starting  Aug.  25, 
Richard  E.  Jones,  general  manager 
of  the  station,  announced  Thurs- 
day. 

The  announcements  were  pur- 
chased on  behalf  of  the  company's 
Carling's  Red  Cap  Ale  and  Carling's 
Black  Label  beer.  Benton  &  Bowles, 
N.  Y.,  is  the  agency. 
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The  various  parts  of  the  video  signals  that  carry  a 
television  picture  through  a  coaxial  cable  travel  at  different 
speeds.  When  they  leave  the  studio,  they  accurately 
represent  the  scene  before  the  camera.  But,  like  sprinters, 
some  are  faster  than  others  and  pull  ahead  in  the  "race" 
to  the  receiving  point. 

Bell  System  technicians  insure  a  "photo  finish" 

by  making  intricate  adjustments  to  coaxial  cable  facilities. 

Using  special  equipment,  capable  of  measuring  fractions 

of  a  millionth  of  a  second,  they  slow  down  the  faster  frequencies 

so  that  all  arrive  at  the  same  time. 

This  is  an  interesting  example  of  the  great  care 
the  Bell  System  takes  to  insure  high-quality  transmission  of 
television  signals.  It's  only  a  small  part  of  the  total 
investment  of  money,  equipment  and  personnel  that  is 
involved  in  making  network  television  possible. 

Yet  the  cost  of  the  service  is  low.  The  Telephone 
Company's  total  network  charges  average  about  10  cents  a 
mile  for  a  half  hour  of  program  time. 
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Filmcraft  Productions,  Holly- 
wood, headed  by  Isidore 
Lindenbaum,  has  acquired  ex- 
clusive television  and  radio  rights 
to  the  Mark  Twain  Library  from 
the  estate  of  Samuel  L.  Clemens. 
Included  are  36  major  works,  250 
articles,  2300  published  letters  and 
several  thousand  unpublished  let- 
ters and  other  material.  The  firm 
is  concluding  negotiations  with  a 
top  name  director  and  writers  for 
production  of  Mark  Twain  Tele- 
vision Theatre,  to  be  a  film  series. 
Deal  was  set  through  William 
Morris  Agency,  New  York. 
*     *  * 

KNXT  (TV)  Hollywood  has  ac- 
quired 200  feature  films  from 
Motion  Pictures  for  Television  Inc. 

which  will  be  telecast  as  The  Late 
Show,  Sun.  through  Fri.,  starting 
today  (Monday).  The  deal,  involv- 
ing $165,000,  was  negotiated  by 
Don  Hine,  station's  production  ad- 
ministrator; Sy  Weintraub,  vice- 
president  in  charge  of  sales  for 
MPFT's  New  York  office,  and 
David  Wolper,  vice-president  in 
charge  of  MPFT's  West  Coast 
operations.  Films  include  "Paisan," 
"Open  City,"  "Jamaica  Inn"  and 
"Meet  John  Doe." 

Round  the  World  TV  Film  Produc- 
tions Inc.,  newly  formed  with  head- 
quarters at  6902  Santa  Monica 
Blvd.,  Hollywood,  elected  Jack 
Schwartz  as  president;  Maurice 
Kosloff,  vice-president  in  charge 
of  production  and  Louie  Diaz,  vice- 
president  and  associate  producer. 
Production  starts  next  week  on 
Roaring  Twenties — U.  S.  A.,  orig- 
inally scheduled  for  Maurice  Kos- 
loff Productions  [B»T,  June  16]. 
The  half-hour  TV  film  series  is 
based  on  the  experiences  of  ex-New 
York  detective,  Barney  Ruditsky  of 
the  Broadway  gangster  squad. 


Robert  Gurney  has  completed  the 
"Hugo  Haas  Story,"  the  first  half- 
hour  film  in  Hollywood  at  Work 
television  series.  The  film  soon  will 
be  shown  on  NBC-TV;  original 
scheduling  was  pre-empted  by  the 
national  political  conventions. 

Mr.  Haas'  struggle  as  an  inde- 
pendent motion  picture  producer- 
director-writer  is  dramatized  in 
the  film,  which  features  film  clips 
from  his  current  and  unreleased 
movies. 

A  similar  format  will  be  used 
by  Mr.  Gurney,  his  associate  Larry 
DeSoto  and  writer  Herbert  Mar- 
golis  in  the  "Donald  O'Connor 
Story"  and  the  "Ida  Lupino  Story." 

The  first  motion  picture  to  be 
filmed  in  the  third  dimension, 
"Bwana  Devil  Story,"  will  illustrate 
Arch  Obler's  transition  from  radio 
to  the  motion  picture  field. 

Future  films  will  present  the 
stories  behind  "The  Thief,"  the 
first  modern  feature  without  dialog, 
and  "Julius  Caesar,"  which  was 
produced  independently  by  a  group 
of  Northwestern  U.  students  in 
Chicago. 

The  Messrs.  Gurney,  DeSoto  and 
Margolis  are  headquartered  at  the 
Motion  Picture  Center,  Hollywood. 
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film  report 


Sales  .  .  . 

United  World  Films  Inc.,  Universal 
City,  Calif.,  subsidiary  of  Uni- 
versal-International Studios,  is 
completing  12  live  action  TV  film 
commercials  for  Bulova  Watch  Co.; 
19  for  Anheuser-Busch  Inc.  (Bud- 
weiser),  and  Coca-Cola  Co.  Spots 
are  20,  30  and  60  seconds  in  length. 
Agency  for  Bulova  is  Biow  Co., 
Hollywood.  Anheuser-Busch  and 
Coca-Cola  are  serviced  by  D'Arcy 
Adv.,  Los  Angeles. 

Volcano  Productions,  Hollywood, 
headed  by  Bob  Angus  at  General 
Service  Studios,  will  film  ABC-TV 
Adventures  of  Ozzie  and  Harriet, 
to  be  sponsored  on  an  alternate 
week  basis  by  Hotpoint  Co.  and 
Lambert  Co.,  starting  Oct.  3. 
Starring  Harriet  Hilliard,  Ozzie 
Nelson,  and  their  two  sons,  David 
and  Ricky,  the  40  half-hour  films 
will  be  directed  by  Mr.  Nelson, 
under  the  supervision  of  Cecil 
Barker,  director  of  programming 
and  production  for  ABC  Western 
Division. 

Distributions  .  .  . 

Negotiations  have  been  concluded 
between  Guild  Films  Inc.,  Holly- 
wood, and  S.  W.  Caldwell  Ltd., 

Toronto  (station  representative 
and  radio  sales  firm),  whereby 
Caldwell  has  exclusive  sales  repre- 
sentation in  Canada  for  Guild's 
TV  film  series.  This  marks  the  first 
Canadian-U.  S.  contract  of  its 
kind. 

*     *  * 

Interstate  Television  Corp.,  Holly- 
wood, subsidiary  of  Monogram  Pic- 
tures, will  distribute  Hans  Chris- 
tian Andersen  half-hour  TV  film 
series,  which  is  being  produced  by 
Scandinavian- American  Television 
Co.  in  Denmark.  Negotiations  were 
concluded  by  G.  Ralph  Branton, 
Interstate  president,  and  Kem  Pic- 
tures Inc.,  Los  Angeles,  owner  of 
the  films.  The  latter  firm  was 
represented  by  Harold  Geffen, 
counsel,  and  Walter  A.  Klinger, 
head  of  sales.  Producer  Karl  E. 
Moseby  has  returned  to  Copen- 
hagen to  complete  the  remaining 
nine  films  in  first  group  of  13. 

Audience  Participation 

THERE  is  nothing  like  play- 
ing to  a  live  audience,  as 
NBC  Hollywood  executives 
well  know.  To  encourage 
sidewalk  superintendents  at 
network's  new  TV  center, 
being  erected  in  Burbank, 
they  are  offered  a  special 
platform,  canopy,  easy  chairs 
and  periodical  refreshment. 
Such  audience  participation 
might  explain  the  fact  that 
construction  is  10  days  ahead 
of  schedule. 


AvaiSabitities  .  .  . 

Paul  F.  Heard  Inc.,  Hollywood, 
has  completed  production  of  13 
quarter-hour  TV  films,  What's 
Your  Trouble?,  for  distribution  to 
to  TV  stations  without  charge  by 
Broadcasting  &  Film  Commission 
of  the  National  Council  of  Churches 
of  Christ  in  the  U.  S.  A.  Format 
concerns  discussions  of  the  spiritual 
and  psychological  approach  to  peo- 
ple and  their  problems  by  Dr.  Nor- 
man Vincent  Peale,  pastor  of  Mar- 
ble Collegiate  Church,  New  York. 

Consolidated  Television  Programs, 

New  York,  is  offering  two  "budget- 
priced"  television  film  packages  for 
sponsorship.  The  programs  are 
Father  Knows  Best,  a  situation 
comedy  starring  Robert  Young, 
and  Steve  Donovan:  Texas  Ranger, 
a  western  series  starring  Douglas 
Kennedy. 

Production  .  .  . 

Ken  Murray,  star  of  CBS-TV  Ken 
Murray  Show,  is  working  on  pre- 
production  of  a  half -hour  Western 
TV  series  to  star  Laurie  Anders, 
which  he  will  film  in  Hollywood. 
Royal  Foster  and  Earl  Brent  are 
writing  scripts  in  which  central 
figure  is  a  cowgirl. 

*     *  * 

Carl  Neubert,  Hollywood  interior 
decorator,  headquartered  at  Gen- 
eral Service  Studios,  will  produce 
two  half-hour  TV  film  series.  He 
will  star  in  Bachelor's  Cookbook, 
which  concerns  a  romantic  bachelor 
who  is  a  gourmet,  and  m.c.  Take 
it  From  There. 


Filmcraft  Productions,  Hollywood, 
resumes  shooting  on  NBC-TV  You 
Bet  Your  Life  series  for  De  Soto- 
Plymouth  Dealers,  Detroit.  The 
sponsor's  summer  replacement,  The 
Best  of  Groucho,  consists  of  edited 
programs  from  last  season's  series. 
Agency  is  BBDO,  Hollywood. 

*  *  * 

Flying  A  Television  Pictures  Inc., 

Hollywood,  is  in  production  on  the 
next  six  half-hour  films  in  Range 
Rider,  TV  series.  Recently  pur- 
chased stories  include  "Saga  of 
Silver  City"  by  Orville  Hampton; 
"Holy  Terror,"  Dwight  Cummins; 
"West  of  Cheyenne,"  Oliver  Drake; 
"Ambush  in  Coyote  Canyon,"  John 
K.  Butler;  "Gold  Hill,"  Bob 
Schaefer  and  Eric  Friewald,  and 
"Fued  in  Friendship  City,"  Buck- 
ley Angel.  Director  is  William 
Berke. 

*  *  * 

Filmakers  Inc.,  Hollywood  motion 
picture  production  firm  headed  by 
Collier  Young  and  Ida  Lupino,  is 
contemplating  the  production  of 
TV  films  abroad  in  1953.  The  firm's 
current  contract  with  RKO  calls 


for  two  more  features  this  year 
so  TV  schedule  is  tentative.  Plans 
are  being  based  on  a  budget  of 
$15,000  per  video  film. 


Filmpeople  .  .  . 

Robert  Stevenson  has  been  signed 
by  Screen  Gems  Inc.,  Hollywood, 
to  direct  five  half-hour  films  in 
NBC-TV  Ford  Theatre  series.  Mr. 
Stevenson  has  just  completed  "In 
This  Crisis"  in  NBC-TV  Caval- 
cade of  America  series. 


Richard  Bare  will  direct  NBC-TV 
Eddie  Mayehoff,  half-hour  film 
series  now  in  production  at  Eagle- 
Lion  Studios,  Hollywood,  for 
Reynolds  Metals  Co.  Series  starts 
Oct.  5. 


Status  of  Priority  List 

(Continued  from  page  57) 

Ch.  7  [B.T,  July  14];  Other  applica- 
tions pending:  Knox  LaRue,  Ch.  2] 
[B.T,  July  21,  14];  Mountain  States  TV! 
Co.,  Ch.  20  [B.T,  Aug.  4]. 

2.  PORTLAND,  Ore.  (Ch.  6,  8,  *10, 
12,  21,  27)— Grant:  Empire  Coil  Co., 
Ch.  27  [B.T,  July  14].  In  hearing: 
KOIN  Inc.  (KOIN),  Ch.  6  [B.T,  June 
30];  Pioneer  Bcstrs.  Inc.  (KGW),  Ch.  6 
[B.T,  July  7];  KXL  Bcstrs.  (KXL), 
Ch.  6  [B.T,  July  7];  Mt.  Hood  Radio 
and  TV  Bcstg.  Corp.  (applicant  to  buy 
KOIN),  Ch.  6  [B.T,  July  28,  21];  West- 
inghouse  Radio  Stations  Inc.  (KEX), 
Ch.  8  [B.T,  June  23];  Portland  Tele- 
vision Inc.,  Ch.  8  [B.T,  July  14];  Ore- 
gon Television  Inc.,  Ch.  12  [B.T,  July 
7];  Columbia  Empire  Telecasters  Inc. 
(KPOJ  owns  40%),  Ch.  12  [B.T,  July 
14];  Mt.  Scott  Telecasters  Inc.  (KGON). 
Ch.  21  [B.T,  July  7];  Vancouver  Radio 
Corp.  (KVAN  Vancouver,  Wash.),  Ch. 
21  at  Vancouver  [B.T,  June  30].  Others 
pending:  Northwest  Television  & 
Bcstg.  Co.,  Ch.  12  [B.T,  July  28]. 

3.  TAMPA  -  ST.  PETERSBURG,  Fla. 
(Ch.  *3,  8,  13,  38) — In  hearing:  Pinellas 
Bcstg.  Co.  (WTSP  St.  Petersburg),  Ch. 
8  [B.T,  April  21];  Tampa  Bay  Area 
Telecasting  Corp.,  St.  Petersburg,  Ch. 
8  [B.T,  July  7];  Tribune  Co.  (WFLA 
Tampa),  Ch.  8  [B.T,  June  30];  Tampa 
Times  Co.  (WDAE  Tampa),  Ch.  13 
[B.T,  June  30];  Orange  Television 
Bcstg.  Co.,  Tampa,  Ch.  13  [B.T,  July 
14];  Tampa  Bcstg.  Co.  (WALT  Tampa), 
Ch.  13  [B.T,  July  7];  Emoire  Coil  Co., 
Tampa-St.  Petersburg,  Ch.  38  [B.T, 
June  23] ;  City  of  St.  Petersburg  (WSUN 
St.  Petersburg),  Ch.  38  [B.T,  July  7]. 

4.  SPRINGFIELD-HOLYOKE,  Mass. 
(Ch.  55,  61)— Grants:  [B.T,  July  14]; 
Hampden-Hampshire  Corp.  (WHYN, 
Holyoke),  Ch.  55;  Springfield  Televi- 
sion Bcstg.  Corp.  (WSPR  Springfield 
owns  19.2%),  Springfield,  Ch.  61. 

5.  YOTJNGSTOWN,  Ohio  (Ch.  27,  33, 
73)— Grants:  [B.T,  July  14];  WKBN 
Bcstg.  Corp.  (WKBN),  Ch.  27;  Vindi- 
cator Printing  Co.  (WFMJ),  Ch.  73. 
Pending:  Polan  Industries,  Ch.  33  [B.T, 
July  7]. 

6.  WICHITA,  Kan.  (Ch.  3,  10,  16,  *22) 
—In  hearing:  Radio  Station  KFH  Co. 
(KFH),  Ch.  3  [B.T,  July  7];  Taylor 
Radio  and  Television  Corp.  (KANS) 
Ch.  3  [B.T,  July  7];  Sunflower  Tele 
vision  Co.,  Ch.  3  [B.T,  July  14];  Mid- 
Continent  Television  Inc.,  Ch.  3  [B.T 
July  7];  Wichita  Television  Corp.,  Ch 
3  [B.T,  July  14];  WKY  Radiophone  Co 
(WKY-AM-TV  Oklahoma  City).  Ch.  10 
[B.T,  July  7];  KAKE  Bcstg.  Co 
(KAKE),  Ch.  10  [B.T,  July  14];  Wich 
ita  Beacon  Bcstg.  Co.  (KWBB),  Ch.  16 
[B.T,  July  14];  KFBI  Inc.  (KFBI),  Ch 
16  [B.T,  July  7]. 

7.  FLINT,  Mich.  (Ch.  12,  16,  *22,  28)— 
Grant:  Trans  -  American  Television 
Corp.,  Ch.  28  [B.T,  July  14].  In  hear 
ing:  Booth  Radio  and  Television  Sta 
tions  Inc.  (WBBC),  Ch.  12  [B.T,  July 
7];  Trebit  Corp.  (WFDF),  Ch.  12  [B.T. 
July  7];  WJR,  Goodwill  Station  Inc 
(WJR  Detroit),  Ch.  12  [B.T,  July  14] 
W.  S.  Butterfield  Theatres  Inc.,  Ch.  1 
[B.T,  July  7];  Trendle-Campbell  Bcstg 
Co.  (WTAC),  Ch.  16  [B.T,  July  14]. 

8.  SPOKANE,  Wash.  (Ch.  2,  4,  6,  *7) 
—Grants:  [B.T,  July  14]:  KXLY-TV, 
315  W.  Sprague  (KXLY  is  50%  owner: 

(Continued  on  page  7U) 
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Success  Story 
with  a  Southern  Accent 


'TpHOSE  delicious  FFV  Cookies  that  have  taken  Phila- 
delphia  by  storm  are  made  by  Southern  Biscuit 
Company,  of  Richmond,  Virginia. 

To  get  distribution  in  this  area,  Southern  Biscuit 
appointed  Walter  A.  Bonvie  distributor;  and  he  did 
a  whale  of  a  job.  To  move  cookies  off  the  shelves  fast— 
Southern  Biscuit  bought  a  broad-base  TV  advertising 
program  for  children  in  this  entire  section.  The  pro- 
gram: "Cartoon  Party"  — a  15-minute  drawing-and- 
story  show  starring  Pauline  Comanor  at  1 1  AM  each 
Saturday.  The  medium:  WPTZ,  of  course— Philadel- 
phia's food  station. 


The  results— well,  read  from  Mr.  Bonvie's  letter: 

"This  is  the  only  advertising  we  are  using  in  this  market. 
It  has  more  than  justified  our  belief  that  the  right  show 
and  the  right  station-CARTOON  PARTY  on  WPTZ- 
would  do  the  job  for  us  in  Philadelphia. 

Sales  of  FFV  Cookies  have  increased  over  thirty-three 
percent  during  the  first  month  of  our  sponsoring  this 
program.  The  second  month's  figures  indicate  that  this 
increase  will  go  even  higher.  WPTZ  has  really  done  a 
job  for  us!" 

To  discuss  what  WPTZ  might  do  for  your  product, 
phone  us  at  LOcust  4-5500,  or  call  your  nearest  NBC 
Spot  Sales  representative. 


IN  PHILADELPHIA,  PEOPLE  WATCH  WPTZ 
MORE  THAN  ANY  OTHER  TV  STATION* 


*Per  ARB  for  entire  year  1951. 


WPTZ 


—  Philadelphia 


NBC 


TV-AFFILIATE 


1600  Architects  Building,  Philadelphia  3,  Pennsylvania 


in 
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Station 


4j UD 

Dallas 

*7ele#<C4io*t  Station 


SERVES  THE  LARGEST 

TELEVISION 
MARKET... 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 


Program  Preferences  Shown 
In  Northwestern  U.  Study 


(Report  228) 


PARENTS  and  youngsters  in  four 
Chicago  suburbs  have  increased  the 
number  of  TV  viewing  hours  in 
the  past  year,  while  the  teachers' 
group  reports  a  slight  decline.  This 
was  concluded  in  the  third  TV 
study  conducted  by  Dr.  Paul  Witty 
of  the  School  of  Education  at 
Northwestern  U.,  who  released  the 
findings  last  week  in  Evanston, 
111. 

Results  were  based  on  the  third 
series  of  personal  interviews  con- 
ducted during  the  past  three  years 
with  parents,  students  and  teachers 
in  four  Chicago  suburbs,  Evanston, 
Skokie,  Barrington  and  Calumet 
City. 

Parents  this  year  increased  their 
number  of  televiewing  hours  to  21 
from  19,  with  children  upping  the 
same  number  to  23.  Teachers  in 
1951  watched  an  average  of  12% 
hours  weekly,  which  dipped  slightly 
this  year  to  10. 

Increase  in  set  ownership  was 
reported  also,  with  809c  of  the 
families  owning  sets  this  year  as 
compared  with  43%  in  1950 '  and 
687c  in  1951.  The  teachers  this 
year  own  sets  in  50%  of  the  cases, 
contrasted  with  only  25%  in  both 
previous  years. 

Milton  Berle  proved  to  be  unan- 
imously disliked  by  all  groups 
interviewed.  Ranking,  in  order  of 
the  most  disliked  show,  were,  for 
elementary  school  pupils,  Howdy 


Doody  and  Milton  Berle;  high 
school  pupils,  Berle,  cowboys  and 
Westerns;  parents,  murder  myster- 
ies, Berle;  teachers,  Berle,  cow- 
boys and  Westerns. 

Favorites  with  all  but  the  teach- 
ers were  I  Love  Lucy,  Red  Skelton 
and  Arthur  Godfrey.  Teachers  pre- 
ferred news  commentators,  with 
I  Love  Lucy  in  fifth  place. 

Parents,  teachers  and  children 
agreed  on  the  most  disliked  pro- 
grams as  well  as  on  the  kind  of 
shows  they  would  like  to  see  more 
of.  These  included  current  events, 
science  and  historical  features, 
dramatizations  of  children's  books 
and  "a  stifling  of  puppet  shows." 

Dr.  Witty  concluded  that  chil- 
dren are  getting  "very  little  guid- 
ance in  program  selection."  Chil- 
dren, who  admittedly  read  one- 
third  less  since  watching  television, 
should  have  TV  integrated  into 
school,  home  and  community  re- 
creational activities,  he  said. 

Planned  televiewing,  he  said, 
should  be  related  to  good  reading, 
with  children  being  aided  in  criti- 
cal reading,  discriminating  listen- 
ing and  analytical  watching. 

Film  Center  Plan 
Would  Reduce  Costs 

THE  PRINCETON  Film  Center 
Inc.  of  New  York  and  Princeton, 


N.  J.,  said  last  week  that  it  pro- 
poses to  do  something  about  the 
increasing  costs  of  TV  film  com- 
mercials. 

Gordon  Knox,  film  center  presi- 
dent, said,  "The  high  cost  of  live 
action  commercials  is  due  to  sev-  , 
eral  governing  factors  that  can  be 
altered  to  bring  costs  in  line." 

Mr.  Knox  explained:  "Inade- 
quate pre-production  planning,  in- 1 
sufficient  or  no  rehearsal  and  last 
minute  changes  are  causing  sky- 
rocketing costs  and  the  net  result 
is  that  far  too  many  commercials 
are  used  over  and  over  again  in 
order  to  justify  the  high  cost. 

"Although  we  do  not  claim  to 
have  found  an  infallible  formula 
for  the  solution  of  all  of  television's 
commercial  cost  problems,  we  have 
convinced  ourselves  through  ex- 
perience that  many  of  these  films 
can  be  produced  effectively  at 
greatly  reduced  cost  without  sacri-  i 
firing  quality.  From  4  to  10  one- 
minute  commercials  can  be  pro- 
duced in  one  day  at  a  cost  that 
many  advertisers  are  now  paying 
for  one  commercial,"  Mr.  Knox 
stated. 

The  film  center  plan  calls  for  . 
close  cooperation  between  producer 
and  client,  with  two  days  of  re- 
hearsal and  a  definite  deadline  on 
changes,  he  explained. 


Weekly  Television  Summary— 
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City  Outlets  on  Air  Sets  in  Area 

Albuquerque  KOB-TV  16,500 

Ames  WOI-TV  95,049 

Atlanta  WAGA-TV,  WSB-TV,  WLTV  185,000 

Baltimore  WAAM,  WBAL-TV,  WMAR-TV  395,888 

Binghamton  WNBF-TV  85,000 

Birmingham  WAFM-TV,  WBRC-TV  90,000 

Bloomington  WTTV  160,000 

Boston  WBZ-TV,  WN AC-TV  911,256 

Buffalo  WBEN-TV  273,995 

Charlotte  WBTV  233,760 

Chicago  WBKB,  WENR-TV,  WGN-TV,  WNBQ  1,172,844 

Cincinnati  WCPO-TV,  WKRC-TV,  WLWT  357,000 

Cleveland  WEWS,  WNBK,  WXEL  628,540 

Columbus  WBNS-TV,  WLWC,  WTVN  237,000 
Dallas- 

Ft.  Worth  KRLD-TV,  WFAA-TV,  WBAP-TV 

Davenport  WOC-TV 


City  Outlets  on  Air 

Louisville  WAVE-TV,  WHAS-TV 

Matamoros  (Mexico),  Browns- 


XELD-TV 
WMCT 
WTVJ 
WTMJ-TV 

KSTP-TV,  WTCN-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WCBS-TV,  WJZ-TV,  WNBT 

WOR-TV,  WPIX,  WATV 


Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E.  Moline 


182,073 
123,000 


Dayton 
Denver 
Detroit 
Erie 

Ft.  Worth- 
Dallas 

Grand  Rapids 

Greensboro 

Houston 

Huntington- 
Charleston 

Indianapolis 

Jacksonville 

Johnstown 

Kalamazoo 

Kansas  City 

Lancaster 

Lansing 

Los  Angeles 


WHIO-TV,  WLWD 
KFEL-TV 

WJBK-TV,  WWJ-TV,  WXYZ-TV 
WICU 

WBAP-TV,  KRLD-TV,  WFAA-TV 

WOOD-TV 

WFMY-TV 

KPRC-TV 


243,000 
4,000 
750,000 
165,100 

182,073 
217,081 
121,599 
160,000 


ville,  Tex. 
Memphis 
Miami 
Milwaukee 
Minn.-St.  Paul 
Nashville 
New  Haven 
New  Orleans 
New  York- 
Newark 
Norfolk- 
Porismouth- 

Newport  News  WTAR-TV 
Oklahoma  City  WKY-TV 
Omaha  KMTV,  WOW-TV 

Philadelphia        WCAU-TV,  WFIL-TV,  WPTZ 
Phoenix  KPHO-TV 
Pittsburgh  WDTV 
Providence  WJAR-TV 
Richmond  WTVR 
Rochester  WHAM-TV 
Rock  Island  WHBF-TV 


Sets  in  Area 
174,143 

22,000 
140,536 
126,300 
341,155 
324,200 

73,758 
298,000 
102,281 

3,059,400 


125,800 
139,673 
135,242 
1,062,249 
59,200 
465,000 
222,000 
136,822 
151,000 
123,000 


Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E.  Moline 


WSAZ-TV 
WFBM-TV 
WMBR-TV 
WJAC-TV 
WKZO-TV 
WDAF-TV 
WGAL-TV 
W  JIM-TV 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 
*~  .  -:  :**Ss*KTLA,  KNXT,  KTTV 
Total  Markets  on  Air  65* 
*  Includes  XELD-TV  Matamoros,  Mexico 
Editor's  Note:  Totals  for  each  market  represent  estimated  sets  within  television  area.  Where  coverage  areas  overlap  set  counts  may  be 
partially  duplicated.  Sources  of  set  estimates  are  based  on  data  from  dealers,  distributors,  TV  circulation  committees,  electric  companies 
and  manufacturers  Since  many  are  compiled  monthly,  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all  areas  are 
necessarily  approximate. 


95,637 
251,000 

60,000 
159,000 
223,992 
213,560 
154,733 
110,000 

1,297,808 


Salt  Lake  City 
San  Antonio 
San  Diego 
San  Francisco 
Schenectady- 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica-Rome 
Washington 
Wilmington 


KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 


80,206 
88,372 
142,250 
413,500 


WRGB 

KING-TV 

KSLVTV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


215,600 
155,100 
406,500 
182,650 
191,000 
125,386 
73,500 
376,871 
113,414 


Total  Stations  on  Air  110* 


Estimated  Sets  in  Use:  18,106,589 


TELEVISION  HOMES 

.n  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 


-hannel  4  .  .  .  Represented  by 

the  BRANHAM  Company 
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BROADCASTING    •  Telecasting 


THE  TOP  LIVE  SHOWS 

IN  ATLANTA  FOR 
SPOT  PARTICIPATION 


Get  the  result  story  on  the  job  "Come  Into  the 
Kitchen"  did  for  a  dry  milk  account.  Also  for  a  line 
of  kitchen  equipment.  One  of  Atlanta's  best-sellers 
for  appliances,  household  gadgets — as  well  as  for 
food  products! 


Out-rates  any  other  puppet  show  in  Atlanta.  For  any- 
thing kids  buy  or  make  their  parents  buy,  "Woody 
Willow"  is  the  South's  top  salesman.  A  live  audience 
for  this  one;  sampling,  awarding  of  prizes,  etc., 
welcomed. 


BROADCASTING    •  Telecastin 


If  the  sales  story  on  your  product  can  be 

more  effectively  told  with  live  action  and  demonstration, 

WSB-TV's  staff  produced  shows  are  made  to  order  for  you. 

For  special  promotions  aimed  at  the  Southeast .  .  . 

for  products  with  close-hauled  production  budgets, 

they  are  perfect.  No  talent  charges. 

In  addition  to  shows  described  there  are  others. 

Minute  spots  and  larger  segments  are  available. 

Currently,  a  few  are  open  on  news  and  on  weather — if  you 

hurry.  Let  us  give  you  complete  information.  Contact 

WSB-TV  direct  or  ask  your  Petry  man. 


Anybody  who  says  good  corn  ain't  good  selling  just 
ain't  heard  our  "Peachtree  Cowboys".  Their  handling 
of  a  multiple  dealer  tie-in  for  an  electrical  manu- 
facturer is  a  beaut.  Watches,  beverages,  furniture — 
what's  yours? 


WSB-TV  telecasts  over  Channel  2  with  50,000  watts 
of  radiated  power  from  a  1,062-foot  tower.  This 
station  is  an  affiliate  of  The  Atlanta  Journal  and  The 
Atlanta  Constitution.  National  representative  is  Ed- 
ward Petry  &  Co.,  Inc. 
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Los  Angeles  television  viewers  did ! 

Four  Los  Angeles  channels  carried  the  same 
picture  from  Chicago,  but  the  people's  choice 
was  knxt!  During  both  conventions. 

When  the  big  speeches  were  made  and  the 
presidential  candidates  nominated,  the  knxt 
Hooper  count  was  up  to  112%  larger  than 
any  other  station's ! 

And  throughout  the  show,  knxt  had  the 
biggest  share-of-audience  by  far...  12%  greater 
than  the  second  station's  for  the  Republican 
Convention,  23%.  greater  for  the  Democratic! 


This  convention  sweep  comes  as  no  surprise. 
knxt's  daytime  share-of-audience  is  up 
83%,  and  its  nighttime  share  up  39%,  May 
over  November,  according  to  ARB. 

If  you  want  to  get  on  the  best  bandwagon  in 
the  nation's  second  TV  market,  get  on  knxt. 
For  details  and  availabilities,  just  ask  your 
CBS  Television  Spot  Sales  representative, 
or. . . 

the  new  Channel  2  KNXT 

Los  Angeles  ■  CBS  Owned 
Represented  by  CBS  Television  Spot  Sales 


Current  Status  of  City  Priority  List 

(Continued  from  page  68) 


Ch.  4;  KHQ  Inc.  (KHQ),  Ch.  6.  Notified 
mutually  exclusive:  Louis  Wasmer 
(KREM)  [B.T,  June  9]  and  Television 
Spokane  Inc.  (KNEW),  both  seeking 
Ch.  2   [B.T,  July  28,  21]. 

9.  BEAUMONT-PORT  ARTHUR,  Tex. 
(Ch.  4,  6,  31,  *37)— In  hearing:  Port 
Arthur  College  (KPAC  Port  Arthur), 
Ch.  4  [B.T,  July  14];  Lufkin  Amuse- 
ment Co.,  Ch.  4  [B.T,  July  21];  Smith 
Radio  Co.,  Port  Arthur,  Ch.  4  [B.T, 
July  21];  Enterprise  Co.,  (KRIC  Beau- 
mont), Ch.  6  [B.T,  July  7];  KTRM 
Inc.  (KTRM)  Beaumont  Bcstg.  Corp. 
(KFDM  Beaumont),  Ch.  6  [B.T,  July 
14].  Notified  mutually  exclusive:  Tom 
Potter,  Beaumont,  Ch.  31  [B.T,  July 
28];  Television  Bcstrs.,  Ch.  31  [B.T, 
Aug.  4]. 

10.  DULUTH,  Minn.-SUPERIOR,  Wis. 
(Ch.  3,  6,  *8,  32,  38)— In  hearing:  Red 
River  Bcstg.  Co.  (KDAL  Duluth),  Ch. 
3  [B.T,  June  2,  April  21];  Head  of 
Lakes  Bcstg.  Co.  (WEBC  Duluth),  Ch. 
3  [B.T,  July  7];  Lakehead  Telecasters 
Inc.  (WREX  Duluth),  Ch.  6  [B.T,  July 
14];  Ridson  Inc.  (WDSM  Superior), 
Ch.  6  [B.T,  July  14]. 

11.  SACRAMENTO,  Calif.  (Ch.  3,  *6, 
10,  40,  46) — In  hearing:  KCRA  Inc. 
(KCRA),  Ch.  3  [B.T,  July  7];  Sacra- 
mento Bcstrs.  Inc.  (KXOA).  Ch.  3 
[B.T,  July  7];  Harmco  Inc.  (KROY), 
Ch.  3  [B.T,  July  7];  McClatchy  Bcstg. 
Co.  (KFBK),  Ch.  10  [B.T,  July  7]; 
Sacramento  Telecasters  Inc.,  Ch.  10 
[B.T,  July  7].  Others  pending:  Maria 
Helen  Alvarez,  Ch.  40  [B.T,  July  28]; 
John  Poole  Bcstg.  Co.,  Ch.  46  [B.T, 
July  21];  Jack  O.  Gross,  Ch.  46  [B.T. 
Aug.  4]. 

12.  FORT  WAYNE,  Ind.  (Ch.  21,  *27, 
33) — In  hearing:  Northeastern  Indiana 
Bcstg.  Co.  (WFTW),  Ch.  33  [B.T,  July 
7];  News-Sentinel  Bcstg.  Co.  (WGL), 
Ch.  33  [B.T,  July  7];  Fort  Wayne  Tele- 
vision Corp.,  Ch.  33  [B.T,  July  14]. 
Others  pending:  Radio  Fort  Wayne 
(WANE),  Ch.  21  [B.T  July  28];  West- 
inghouse  Radio  Stations  Inc.,  Ch.  21 
[B.T,  July  28]. 

13.  AUSTIN,  Tex.  (Ch.  7,  18,  24,  *30) 
—Grants:  [B.T,  July  14] :  Texas  Bcstg. 


Co.  (KTBC),  Ch.  7;  Capital  City  Tele- 
vision Co.,  Ch.  18.  Pending:  Tom  Pot- 
ter, Ch.  24  [B.T,  July  28]. 

14.  CHATTANOOGA,  Tenn..  (Ch.  3, 
12,  43,  49,  *55)— Notified  mutually  ex- 
clusive: Mountain  City  Television  Inc. 
(WAPO)  [B.T,  June  30]  and  WDOD 
Bcstg.  Corp.  (WDOD)  [B.T,  June  23], 
both  seeking  Ch.  3;  Tri-State  Tele- 
casting Corp.  [B.T,  July  21],  Southern 
Television  Inc.  [B.T,  June  30],  and 
WDEF  Bcstg.  Co.  (WDEF)  [B.T,  July 
7],  all  three  seeking  Ch.  12.  Notified 
re  hearing:  Tom  Potter,  Ch.  43  [B.T, 
July  28;  also  see  story  this  issue]. 
Pending:  Chattanooga  TV  Inc.  (WMFS 
owns  50%),  Ch.  29  [B.T,  July  7]  (FCC 
has  advised  hearing  will  be  necessary 
unless  financial  questions  are  resolved.) 

15.  EL  PASO,  Tex,  (Ch.  4,  *7,  9,  13, 
20,  26)— Grant:  Roderick  Bcstg.  Co. 
(KROD),  Ch.  4  [B.T,  Aug.  4].  Pending: 
Tri-State  Bcstg.  Co.  (KTSM),  Ch.  9 
[B.T,  July  14];  KEPO  Inc.  (KEPO), 
Ch.  13  [B.T,  July  21];  Franklin  Bcstg. 
Co.,  Ch.  20  [B.T,  July  28,  14]. 

16.  MOBILE,  Ala.  (Ch.  5,  8,  *42,  48) 
— Grant:  Pursley  Bcstg.  Service 
(WKAB),  Ch.  48  (see  story  this  issue). 
Notified  mutually  exclusive:  Giddens  & 
Rester  (WKRG)  [B.T,  July  7]  and 
Mobile  Television  Corp.  [B.T,  July  14], 
both  seeking  Ch.  5.  Other  pending: 
Pape  Bcstg.  Co.  (WALA),  Ch.  8  [B.T, 
July  14]. 

17.  EVANSVILLE,  Ind.  (Ch.  7,  50,  *56, 
62) — Notified  mutually  exclusive:  South 
Central  Bcstg.  Inc.  (WIKY)  [B.T,  June 
23],  Evansville  Television  Inc.  [B.T, 
June  30]  and  On  the  Air  Inc.  (WGBF) 
[B.T,  July  7],  all  three  seeking  Ch.  7; 
Trans-American  Television  Corp.  [B.T, 
July  14]  and  Premier  Television  Inc. 
[B.T,  July  21],  both  seeking  Ch.  62. 
Tel-A-Ray  Enterprises  Inc.  [B.T,  July 
21]  and  Ohio  Valley  Television  Co. 
(WSON)  [B.T,  July  28],  both  Hender- 
son, Ky.,  and  W.  R.  Tuley  [B.T.  July 
28],  Evansville,  all  three  seeking  Ch.  50. 

18.  SHREVEPORT,  La.  (Ch.  3,  12)— 
Notified  mutually  exclusive  (see  story 
this  issue):  KTBS  Inc.  (KTBS)  [B.T, 
June  23]  and  International  Bcstg.  Corp. 


(KWKH)  [B.T,  July  7],  both  seeking 
Ch.  3;  Southland  Television  Co.  (KCIJ) 
[B.T,  July  14],  Radio  Station  KRMD 
(KRMD)  [B.T,  July  7]  and  Shreveport 
Television  Co.  [B.T,  July  7],  all  three 
seeking  Ch.  12. 

19.  BATON  ROUGE,  La.  (Ch.  10,  28, 
*34,  40) — Pending:  Air  Waves  Inc. 
(WLCS),  Ch.  10  [B.T,  July  7];  Baton 
Rouge  Bcstg.  Co.  (WJBO),  Ch.  10  [B.T, 
July  7];  Modern  Bcstg.  Co.  (WAFB), 
Ch.  28  [B.T,  July  28,  June  30];  Tom 
Potter,  Ch.  40  [B.T,  July  28];  Capital 
Television  &  Bcstg.  Co.,  Ch.  40  [B.T, 
Aug.  4]. 

20.  SCRANTON,  Pa.  (Ch.  16,  22,  73) 
—Pending:  Union  Bcstg.  Co.  (WARM), 
Ch.  16  [B.T,  July  7] ;  Electric  City  Tele- 
casting Co.  (WQAN),  Ch.  16  [B.T,  July 
21];  Scranton  Bcstrs.  Inc.  (WGBI),  Ch. 
22  [B.T,  July  7];  Appalachian  Co.,  Ch. 
73  [B.T,  July  21]. 

21.  KNOXVELLE,  Tenn.  (Ch.  6,  10,  *20, 
26) — Pending:  Mountcastle  Bcstg.  Co. 
(WROL),  Ch.  6  [B.T,  June  30];  WKGN 
Inc.  (WKGN),  Ch.  6  [B.T,  July  28]; 
Scripps-Howard  Radio  Inc.  (WNOX), 
Ch.,10  [B.T,  June  30];  Radio  Station 
WBIR  Inc.  (WBIR),  Ch.  10  [B.T,  July 
7] ;  Tennessee  Television  Inc.,  Ch.  10 
[B.T,  July  7]. 

22.  SAVANNAH,  Ga.  (Ch.  3,  *9,  11)— 
Pending:  WSAV  Inc.  (WSAV),  Ch.  3 
[B.T,  June  16];  WJIV-TV  Inc.  (WJIV), 
Ch.  3  [B.T,  July  7];  Savannah  Bcstg. 
Co.  (WTOC),  Ch.  11  [B.T,  July  14]; 
Martin  &  Minard,  Ch.  11  [B.T,  Aug.  4]. 

23.  SOUTH  BEND,  Ind.  (Ch.  34,  *40, 
46)— Pending:  South  Bend  Tribune 
(WSBT),  Ch.  34  [B.T,  July  7];  South 
Bend  Telecasting  Corp.,  Ch.  46  [B.T, 
June  23];  South  Bend  Bcstg.  Co. 
(WHOT),  Ch.  46   [B.T,  July  7]. 

24.  PEORIA,  111.  (Ch.  8,  19,  *37,  43)— 
Pending:  Peoria  Bcstg.  Co.  (WMBD), 
Ch.  8  [B.T,  June  16];  WIRL  Television 
Co.  (WIRL),  Ch.  8  [B.T.  July  14]; 
Hilltop  Bcstg.  Co.  (WWXL),  Ch.  19 
[B.T,  July  21];  TV  &  Radio  Peoria 
Inc.  (WPEO),  Ch.  19  [B.T,  Aug.  4]; 
Trans-American  Television  Corp.,  Ch. 
43  PB.T,  June  30];  West  Central 
Bcstg.  Co.  (WEEK),  Ch.  43  [B.T, 
July  14]. 

25.  CORPUS  CHRISTI,  Tex.   (Ch.  6, 

10,  *16,  22)— Pending:  Baptist  General 
Convention  of  Texas,  Ch.  6  [B.T,  June 
2];  Gulf  Coast  Bcstg.  Co.  (KRIS),  Ch. 

6  [B.T,  July  7];  KEYS-TV  Inc. 
(KEYS),  Ch.  10  [B.T,  July  7];  Corpus 
Christi  Television  Co.,  Ch.  10  [B.T, 
June  30];  Superior  Television  Co.,  Ch. 
10  [B.T,  July  28];  H.  L.  Hunt,  Ch.  22 
[B.T.  July  28];  Coastal  Bend  TV  Co.. 
Ch.  22  [B.T,  Aug.  4]. 

26.  MONTGOMERY,  Ala.  (Ch.  12,  20, 
*26,  32) — Pending:  Alabama  Television 
Co.,  Ch.  12  [B.T,  July  21];  Montgom- 
ery Bcstg.  Co  (WSFA),  Ch.  12  [B.T, 
June  23];  Southern  Enterprises,  Ch.  32 
[B.T,  July  21,  June  16];  Southern 
Bcstg.  (WJJJ),  Ch.  32  [B.T  July  28); 
Capitol  Bctsg.  Co.  (WCOV),  Ch.  20 
[B.T,  July  7]. 

27.  LITTLE  ROCK,  Ark.   (Ch.  *2,  4, 

11,  17,  23)— Pending:  Arkansas  Tele- 
vision Co.,  Ch.  4  [B.T,  July  14]; 
Arkansas  Radio  and  Equipment  Co., 
Ch.  4  [B.T,  June  16];  Wrather,  Hill  & 
Alvarez,  Ch.  11  [B.T,  July  21]; 
Arkansas  Bcstg.  Co.  (KLRA),  Ch.  11 
[B.T,  July  28]. 

POPULATION  100,000  AND  UNDER 

28.  LINCOLN,  Neb.  (Ch.  10,  12,  *18, 
24) — Pending:  Cornbelt  Bcstg.  Corp. 
( KFOR ) ,  Ch.  10  [B.T,  July  7];  Corn- 
husker  Radio  and  Television  Corp.,  Ch. 
12  [B.T,  July  28]. 

29.  JACKSON,  Miss.  (Ch.  12,  *19,  25, 
47) — Pending:  Lamar  Life  Bcstg.  Co. 
(WJDX),  Ch.  12  [B.T,  July  7];  Stand- 
ard Life  Bcstg.  Co.  (WSLI),  Ch.  12 
[B.T,  July  7];  Mississippi  Publishers 
Corp.,  Ch.  25  [B.T,  May  5];  Rebel 
Bcstg.  Co.  of  Mississippi  (WRBC),  Ch. 
47  [B.T,  July  28];  Mississippi  Bcstg. 
Co.  (WJQS),  Ch.  47  [B.T,  July  21]. 

30.  MADISON,  Wis.  (Ch.  3,  *21,  27, 
33) — Pending:  Television  of  Wisconsin, 
Ch.  27,  [B.T,  Aug.  4,  July  28,,  7];  Radio 
Wisconsin  Inc.  (WISC),  Ch.  3  [B.T,  July 
7];  Badger  Bcstg.  Co.  (WIBA)  Ch.  3 
[B.T,  July  7];  Bartell  Bcstrs.  Inc.,  Ch. 
33  [B.T,  July  28]. 

31.  WHEELING,  W.  Va.-STEUBEN- 
VILLE  (Ohio  (Ch.  7,  9,  51,  *57)— Pend- 
ing: Tri-City  Bcstg.  Co.,  Wheeling,  Ch. 

7  [B.T,  July  14];  Polan  Industries, 
Wheeling,  Ch.  7  [B.T,  July  14];  WKWK 
Television  Corp.  (WKWK  Wheeling), 
Ch.  7  [B.T,  July  21];  WSTV  Inc. 
(WSTV  Steubenville),  Ch.  9  [B.T,  July 
14];  Storer  Bcstg.  Co.  (WWVA  Wheel- 
ing), Ch.  9  [B.T,  July  7]. 

32.  ROCKFORD,  111.  (Ch.  13,  39,  *45) 
— Pending:  Rockford  Bcstrs.  Inc. 
(WROK),  Ch.  13  [B.T,  June  30]; 
Greater  Rockford  Television  Inc.,  Ch. 


ACTORS  TV  BONUS 

SAG  Distributes  $8,000 

SCREEN  Actors  Guild  last  week 
distributed  more  than  $8,000  to 
114  individual  actors  as  the  first 
payment  from  Monogram  Pictures 
for  video  rights  to  five  theatrical 
films  produced  since  Aug.  1,  1948 
and  now  being  leased  for  TV  show- 
ing. 

Under  an  agreement  between 
Monogram  and  SAG  covering  ap- 
proximately 70  movies,  the  studio 
will  pay  each  actor  15%  of  his 
original  total  salary  if  leasing- 
price  to  TV  is  $20,000  or  over  and 
12%%  if  price  is  under  that  figure. 


13  [B.T,  July  7];  Winnebago  Television 
Corp.,  Ch.  39  [B.T,  July  14]. 

33.  SAGINAW,  Mich.  (Ch.  51,  57)— 
None  pending.   (See  Bay  City). 

34.  ROANOKE,  Va.  (Ch.  7,  10,  27, 
*33) — Pending:  Times  -  World  Corp. 
(WDBJ),  Ch.  7  [B.T,  July  7];  Radio 
Roanoke  Inc.  (WROV),  Ch.  27  [B.T, 
Aug.  4,  July  14] ;  Polan  Industries,  Ch. 
10  [B.T,  July  14] ;  Roanoke  Bcstg.  Corp. 
(WSLS),  Ch.  10  [B.T,  July  7];  Rollins 
Bcstg.  Inc.  (WRAP  Norfolk,  WRAD 
Radford,  Va.),  Ch.  27  [B.T,  Aug.  4]. 

35.  FRESNO,  Calif.  (Ch.  12,  *18,  24. 
47,  53) — California  Inland  Bcstg.  Co. 
(KFRE) ,  Ch.  12  [B.T,  July  7];  KARM, 
The  George  Harm  Station  (KARM), 
Ch.  12  [B.T,  July  7];  McClatchy  Bcstg. 
Co.  (KMJ),  Ch.  24  [B.T,  July  7]:  John 
Poole  Bcstg.  Co.,  Ch.  47  [B.T,  July  14]; 
Robert  Schuler  et  al  (KYNO),  Ch.  47 
[B.T,  July  7];  The  McMahan  Co.,  Ch. 
53  [B.T,  July  281. 

36.  BROWNSVILLE  -  HARLINGEN  - 

WESLACO,  Tex.  (Ch.  4,  5,  23,  36)— 
Pending:  Rio  Grande  Television  Corp. 
(KGBS  Harlingen),  Ch.  4  [B.T,  June 
30];  Rio  Grande  Television  Corp. 
(Thomas  O.  Payne  et  al),  Weslaco,  Ch. 
5  [B.T,  July  21];  Taylor  Radio  &  Tele- 
vision Corp.  (KRGV),  Ch.  5  [B.T, 
July  14];  Roy  Hofheinz  (KSOX  Harlin- 
gen), Ch.  7  [B.T,  this  issue]. 

37.  COLUMBIA,  S.  C.  (Ch.  10,  *19,  25, 
67) — Pending:  Marseco  Bcstg.  Corp. 
(WMRC),  Ch.  10  [B.T,  July  14];  Bcstg. 
Co.  of  South  (WIS),  Ch.  10  [B.T,  June 
23];  Radio  Columbia  (WCOS),  Ch.  25 
[B.T,  June  30];  Palmetto  Radio  Corp. 
(WNOK),  Ch.  67  [B.T,  this  issue  and 
July  7]. 

38.  WACO,  Tex.  (Ch.  11,  *28,  34)— 
Pending:  KWTX  Bcstg.  Co.  (KWTX), 
Ch.  11  [B.T,  Julv  14];  Waco  Television 
Corp.,  Ch.  11  [B.T,  July  7);  Central 
Texas  Television  Co.,  Ch.  34  [B.T, 
July  28]. 

39.  SIOUX  CITY,  Iowa  (Ch.  4,  9,  *30, 
36)— Pending:  KCOM  Bcstg.  Co. 
(KCOM),  Ch.  4  [B.T.  June  30];  Perkins 
Bros.  (KSCJ),  Ch.  4  [B.T,  July  7]; 
Siouxland  Television  Co.,  Ch.  9  [B.T, 
June  30];  Cowles  Bcstg.  Co.,  Ch.  9 
[B.T,  July  7]. 

40.  MANCHESTER,  N.  H.  (Ch.  9,  48) 
— Pending:  New  Hampshire  Bcstg.  Inc. 
(WFEA),  Ch.  9  [B.T,  July  7];  Radio 
Voice  of  New  Hampshire  Inc.  (WMUR), 
Ch.  9  [B.T,  June  30];  Union  Leader 
Corp.,  Ch.  9  [B.T,  July  28]. 

41.  SPRINGFIELD,  HI.  (Ch.  2,  20,  *26) 
—Pending:  WCBS  Inc.  (WCVS),  Ch.  2 
[B.T,  July  28];  WMAY-TV  Inc. 
(WMAY),  Ch.  2  [B.T,  July  28];  Sanga- 
mon Valley  Television  Corp.  (WTAX), 
Ch.  2  [B.T,  June  30] ;  Great  Plains  Tele- 
vision Properties  Inc.,  Ch.  20  [B.T,  Aug. 
4]. 

42.  COLUMBUS,  Ga.  (Ch.  4,  28,  *34) 
—Pending:  J.  W.  Woodruff  and  J.  W. 
Woodruff  Jr.  (WRBL),  Ch.  4  [B.T, 
July  7];  Georgia  -  Alabama  Bcstg. 
Corp.  (WGBA),  Ch.  4  [B.T,  July  7]; 
Radio  Columbus  Inc.  (WDAK),  Ch.  28 
[B.T,  July  7];  Martin  Theatres  of 
Georgia  Inc.,  Ch.  28  [B.T,  July  7]. 

43.  TOPEKA,  Kan.  (Ch.  13,  42,  *48)— 
Pending:  Topeka  Bcstg.  Assn.  Inc. 
(WIBW),  Ch.  13  [B.T,  July  7];  S.  H. 
Patterson  (KJAY),  Ch.  13  [B.T,  July 
14,  April  21];  Alf  M.  Landon,  Ch.  42 
[B.T.  July  28];  WREN  Bcstg.  Co. 
(WREN),  Ch.  42  [B.T,  this  issue]. 

44.  ST.  JOSEPH,  Mo.  (Ch.  2,  30,  *36) 
—Pending:  KFEQ  Inc.  (KFEQ),  Ch.  2 
[B.T,  June  2], 

45.  PORTLAND,  Me.  (Ch.  6,  13,  *47, 
53) — Pending:  Congress  Square  Hotel 
Co.  (WCSH),  Ch.  6  [B.T,  July  7]; 
Oliver   Bcstg.   Corp.    (WPOR),    Ch.  6 


WISE  BUYERS  BUY... 


WJiiufll  San  Diego's 
Bp      Inland  Only 

YuUne      Ty  STATION 
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AM,  550  k.c.  Third  Market! 


SAN  DIEGO  Ranks 
8^  In  U.S.  Building! 
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[B.T,  July  21];  Guy  Gannett  Bcstg. 
Services  Inc.  (WGAN),  Ch.  13  [B.T, 
June  9];  Community  Bcstg.  Service, 
Ch.  13  [B.T,  July  21]. 

46.  WILKES-BARRE,  Pa.  (Ch.  28  ,  34) 
—Pending:  Louis  G.  Baltimore  (WBRE), 
Ch.  28  [B.T,  July  7];  Wyoming  Valley 
Bcstg.  Co.  (WILK),  Ch.  34  [B.T, 
May  5]. 

47.  AMARILLO,  Tex.  (Ch.  *2,  4,  7,  10) 
—Pending:  Plains  Radio  Bcstg.  Co. 
(KGNC),  Ch.  4  [B.T,  June  30]; 
Amarillo  Bcstg.  Corp.  (KFDA),  Ch.  10 
[B.T,  July  7]. 

48.  CHARLESTON,  W.  Va.  (Ch.  8, 
*43,  49) — Pending:  Capitol  Television 
Inc.,  Ch.  8  [B.T,  July  7];  Tierney  Co. 
(WCHS),  Ch.  8  [B.T,  July  7];  Joe  L. 
Smith  Jr.  Inc.  (WKNA)  Ch.  49  [B.T, 
July  28];  Chemical  City  Bcstg.  Co. 
(WTIP),  Ch.  49  [B.T,  July  7]. 

49.  CEDAR  RAPIDS,  Iowa  (Ch.  2,  9, 
20,  *26) — Pending:  American  Bcstg. 
Stations  Inc.  (WMT),  Ch.  2  [B.T,  July 
7]  Davenport  Bcstg.  Co.  (KSTT 
Davenport),  Ch.  2  [B.T,  July  7]; 
Gazette  Co.  (KCRG),  Ch.  9  [B.T, 
July  7]. 

50.  LUBBOCK,  Tex.  (Ch.  5,  11,  13,  *20, 
26) — Pending:  Plains  Radio  Bcstg.  Co. 
(KFYO),  Ch.  5  [B.T,  July  7];  Lind- 
sey  Television  Co.,  Ch.  5  [B.T,  July  21]; 
Bryant  Radio  &  TV  Inc.  (KCBD),  Ch. 
11  [B.T,  July  7];  Texas  Telecasting 
Inc.,  Ch.  13  [B.T,  July  14]. 

51.  AUGUSTA,  Ga.  (Ch.  6,  12)— Pend- 
ing: Georgia  -  Carolina  Bcstg.  Co. 
(WJBF),  Ch.  6  [B.T,  June  2];  Garden 
City  Bcstg.  Co.  (WAUG),  Ch.  6  [B.T, 
July  28];  Radio  Augusta  Inc.  (WRDW), 
Ch.  12  [B.T,  July  7];  Twin  States 
Bcstg.  Co.  (WGAC),  Ch.  12  [B.T, 
June  30]. 

52.  DURHAM,  N.  C.  (Ch.  11,  *40, 
46) — Pending:  Durham  Radio  Corp. 
(WDNC),  Ch.  11  [B.T,  July  7];  Dur- 
ham Bcstg.  Enterprises  Inc.  (WTIK), 

H  Ch.  11  [B.T,  July  7]. 

53.  STOCKTON,  Calif.  (Ch.  13,  36, 
*42) — Pending:  Radio  Diablo  Inc.  Ch. 
13  [B.T,  July  14];  E.  F.  Peffer  (KGDM), 
Ch.  13  [B.T,  July  14];  KXOB  Inc. 
(KXOB),  Ch.  13  [B.T,  Aug.  4];  John 
Poole  Bcstg.  Co.,  Ch.  36  [B.T,  July  14]; 
San  Joaquin  Telecasters  (KSTN),  Ch.  36 
[B.T,  July  21]. 

54.  MACON,  Ga.  (Ch.  13,  *41,  47)— 
Pending:  Southeastern  Bcstg.  Co. 
(WMAZ),  Ch.  13  [B.T,  June  16];  Mid- 
dle Georgia  Bcstg.  Co.  (WBML),  Ch.  47 
[B.T,  July  14]. 

55.  CHARLESTON,  S.  C.  (Ch.  2,  5, 
*13) — Pending:  Charles  Bcstg.  Co. 
(WHAN),  Ch.  2  [B.T,  July  14];  At- 
lantic Coast  Bcstg.  Co.  (WTMA),  Ch.  2 
[B.T,  July  7];  WCSC  Inc.  (WCSC),  Ch. 
5  [B.T,  July  7]. 


■I 


56.  WICHITA  FALLS,  Tex.  (Ch.  3,  6, 
'  *16,    22)— Pending:    Wichita   Radio  & 

Television  Co.  (KFDX),  Ch.  3  [B.T, 
:  June  30]  Rowley-Brown  Bcstg.  Co. 
(KWFT),  Ch.  6  [B.T,  July  21];  Texoma 
Bcstg.  Co.  (KTRN),  Ch.  6  [B.T,  July 
14];  White  TV  Co.,  Ch.  22  [B.T, 
July  7]. 

57.  SPRINGFIELD,  Mo.  (Ch.  3,  10, 
*26,  32) — Pending:  Springfield  Televi- 
sion Inc.,  Ch.  3  [B.T,  June  9];  Inde- 
pendent Bcstg.  Co.  (KTTS),  Ch.  10 
[B.T,  Aug.  4] 

58.  GALVESTON,  Tex.  (Ch.  11,  35, 
41,  *47) — Pending:  Gulf  Television  Co., 
Ch.  11  [B.T,  July  7];  Mirador  Tele- 
vision-Radio Corp.,  Ch.  11  [B.T, 
July  7]. 

59.  DECATUR,  111.  (Ch.  24)— None 
pending. 

60.  RALEIGH,  N.  C.  (Ch.  5,  *22,  28)— 
Pending:  Capitol  Bcstg.  Co.  (WRAL), 
Ch.  5  [B.T,  July  14];  WPTF  Radio  Co. 
(WPTF),  Ch.  5  [B.T,  May  19]. 

61.  WATERLOO,  Iowa  (Ch.  7,  16, 
*22)— Pending:  Blackhawk  Bcstg.  Co. 
(KWWL),  Ch.  7  [B.T,  July  14];  Josh 
Higgins  Bcstg.  Co.  (KXEL),  Ch.  7 
[B.T,  July  14]. 

'  62.  TERRE  HAUTE,  Ind.  (Ch.  10, 
*57,  63)— Pending:  John  R.  Figg,  Ch. 
10  [B.T,  July  281;  Wabash  Valley 
Bcstg.  Corp.  (WTHI),  Ch.  10  [B.T, 
July  7]. 

63.  PUEBLO,  Col.  (Ch.  3,  5,  *8,  28, 
34)  —  Pending:  Ptieblo  Radio  Co. 
(KDZA),  Ch.  3  [B.T,  June  16];  Star 
Bcstg.  Co.  (KCSJ),  Ch.  5  [B.T,  this 
issue]. 

64.  SAN  BERNARDINO,  Calif.  (Ch. 
18,  *24,  30)— Pending:  KITO  Inc. 
(KITO),  Ch.  18  [B.T,  May  12]. 

65.  CHAMPAIGN-URBAN  A,  III.  (Ch. 
3,  *12,  21,  27,  33)— Pending:  Midwest 
Television  Inc.  (WDWS  Champaign), 
Ch.  3  [B.T,  July  7]. 

66.  ATLANTIC  CITY,  N.  J.   (Ch.  46, 


52) — Pending:  Neptune  Bcstg.  Corp. 
(WFPG),  Ch  46  [B.T,  May  26]. 

67.  MUNCIE,  Ind.  (Ch.  49,  55,  *71)— 
Pending:  Tri-City  Radio  Corp.  (WLBC), 
Ch.  49  [B.T,  June  16]. 

68.  GREEN VHjLE,  S.  C.  (Ch.  4,  23, 
*29)  —  Pending:  Textile  Bcstg.  Co. 
(WMRC),  Ch.  4  [B.T,  July  7];  Carolina 
TV  Inc.,  Ch.  4  [B.T,  July  7];  Green- 
ville News-Piedmont  Co.  (WFBC),  Ch. 
4  [B.T,  June  30]. 

69.  GADSDEN,  Ala.  (Ch.  15,  21)— 
None  pending. 

70.  LEXINGTON,  Ky.  (Ch.  27,  33)— 
Pending:  American  Bcstg.  Corp. 
(WLAP),  Ch.  27  [B.T,  July  14];  West- 
Bingham  Television  Co.,  Ch.  27  [B.T, 
July  28];  Bluegrass  Bcstg.  Co.  (WVLK), 
Ch.  33  [B.T,  July  21];  Central  Ken- 
tucky Bcstg.  Co.  (WLEX),  Ch.  33  [B.T, 
June  23]. 

71.  PITTS  FIELD,  Mass.  (Ch.  64)— 
Pending:  Greylock  Bcstg.  Co.  (WBRK), 
Ch.  64  [B.T,  July  7];  Western  Mass. 
Bcstg.  Co.  (WBEC),  Ch.  64  [B.T,  this 
issue]. 

72.  ASHEVILLE,  N.  C.  (Ch.  13,  *56, 
62) — Pending:  Skyway  Bcstg.  Co. 
(WLOS),  Ch.  13  [B.T,  June  30];  Com- 
munity TV  Co.,  Ch.  13  [B.T,  July  7]; 
Radio  Station  WISE  Inc.  (WISE),  Ch. 
62  [B.T,  July  7]. 

73.  GREEN  BAY,  Wis.  (Ch.  2,  6)— 
Pending:  Norbertine  Fathers  (WBAY), 
Ch.  2  [B.T,  July  7];  Green  Bay  News- 
paper Co.  (WJPG),  Ch.  6  [B.T,  July 
14];  Valley  Telecasting  Corp.,  Ch.  6 
[B.T,  July  14]. 

74.  SIOUX  FALLS,  S.  D.  (Ch.  11,  13, 
38,  *44) — Pending:  Mid-Continent  Bcstg. 
Co.  (KELO),  Ch.  11  [B.T,  July  7]. 

75.  BAY  CITY,  Mich.  (Ch.  5,  63,  *73) 
— Pending:  James  Gerity  Jr.  (WABJ), 
Ch.  5  [B.T,  July  28];  Bay  Bcstg.  Co. 
(WBCM),  Ch.  5  [B.T,  July  7];  Saginaw 
Bcstg.  Co.  (WSAM  Saginaw),  Ch.  5 
[B.T,  June  30]. 

76.  ORLANDO,  Fla.  (Ch.  6,  9,  18,  *24) 
—Pending:  Orlando  Bcstg.  Co.  (WDBO), 
Ch.  6  [B.T,  July  28];  WORZ  Inc. 
(WORZ),  Ch.  9  [B.T,  July  21];  WHOO 
Inc.  (WHOO),  Ch.  9  [B.T,  June  23]. 

77.  SAN  ANGELO,  Tex.  (Ch.  6,  8,  17, 
*23) — None  pending. 

78.  LAREDO,  Tex.  (Ch.  8,  13,  *15)— 
None  pending. 

79.  LIMA,  Ohio  (Ch.  35,  41)— Pend- 
ing: Northwestern  Ohio  Bcstg.  Corp. 
(WIMA),  Ch.  35  [B.T,  July  14];  WLOK 
Inc.  (WLOK),  Ch.  41  [B.T,  July  7]. 

POPULATION  50,000  AND  UNDER 

80.  WARREN,  Ohio  (Ch.  21)— Pend- 
ing: Warren  Tribune  Radio  Station  Inc. 
(WHHH),  Ch.  21  [B.T,  July  28]. 

81.  ELMIRA,  N.  Y.  (Ch.  18,  24)— 
Pending:  Corning  Leader  Inc.  (WELM), 
Ch.  18  [B.T,  July  7];  Elmira  Tele- 
vision, Ch.  18  [B.T,  June  30];  Elmira 
Star-Gazette  Inc.  (WENY),  Ch.  24  [B.T, 
June  2]. 

82.  DUBUQUE,  Iowa  (Ch.  56,  62)— 
None  pending. 

83.  MUSKEGON,  Mich.  (Ch.  29,  35)— 
Pending:  Versluis  Radio  &  Television 
Inc.,  Ch.  35  [B.T,  July  28]. 

84.  FORT  SMITH,  Ark.  (Ch.  5,  *16, 
22) — Pending:  American  Television  Co., 
Ch.  5  [B.T,  July  21];  George  T. 
Hernreich,  Ch.  5  [B.T,  July  7];  South- 
western Pub.  Co.  (KFSA),  Ch.  5  [B.T, 
July  7]. 

85.  LYNCHBURG,  Va.  (Ch.  13,  16)— 
Pending:  Lynchburg  Bcstg.  Corp. 
(WLVA),  Ch.  13  [B.T,  July  7]. 

86.  LaCROSSE,  Wis.  (Ch.  8,  *32,  38)— 
Pending:  LaCrosse  Bcstg.  Co.  (WKTY), 
Ch.  8  [B.T,  June  30];  WKBH  Tele- 
vision Inc.  (WKBH),  Ch.  8  [B.T, 
July  7]. 

87.  RIVERSIDE,  Calif.  (Ch.  40,  46)— 
Pending:  California  Telecasters,  Ch.  40 
[B.T,  July  14]. 

88.  TUSCALOOSA,  Ala.  (Ch.  45,  51) 
— None  pending. 

89.  ABILENE,  Tex.  (Ch.  9,  SSI- 
Pending:  Citizens  Bcstg.  Co.  (KWKC), 
Ch.  9  [B.T,  May  5];  Reporter  Bcstg. 
Co.  (KRBC),  Ch.  9  [B.T,  July  21]. 

90.  COLORADO  SPRINGS,  Col.  (Ch. 
11,  13,  *17,  23)— Pending:  TV  Colorado 
Inc.  (50%  owned  by  KVOR  Colorado 
Springs,  50%  by  KGHF  Pueblo),  Ch. 
11  [B.T,  May  5];  Pikes  Peak  Bcstg. 
Co.  (KRDO),  Ch.  13  [B.T,  July  28]. 

91.  TUCSON,  Ariz.  (Ch.  4,  *6,  9,  13) 
— Pending:  Arizona  Bcstg.  Co.  (KVOA), 
Ch.  4  [B.T,  July  7];   Catalina  Bcstg. 

(Continued  on  page  76) 
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Co.  (KCNA),  Ch.  9  [B.T,  July  7];  Old 
Pueblo  Bcstg.  Co.  (KOPO),  Ch.  13 
[B.T,  July  71. 

92.  WILLIAMSPORT,  Pa.  (Ch.  36)— 
Pending:  WRAK  Inc.  (WRAK),  Ch.  36 
[B.T,  July  7]. 

93. "  WILMINGTON,  N.  C.  (Ch.  6,  29, 
35)— WMFD-TV  Inc.  (WMFD),  Ch.  6 
[B.T,  Aug.  4]. 

94.  SANTA  BARBARA,  Calif.  (Ch.  3, 
20,  26)— Santa  Barbara  Bcstg.  and  Tele- 
vision Corp.,  Ch.  3  [B.T,  Aug.  4]. 

95.  MAN S FIELD ,  Ohio  (Ch.  36)— 
Pending:  Mansfield  Journal  Co.,  Ch.  36 
[B.T,  July  14];  Fergum  Theatres  Inc., 
Ch.  36  [B.T,  July  14]. 

96.  PENSACOLA,  Fla.  (Ch.  3,  15,  *21, 
46)— Pending:  Gulf  port  Bcstg.  Corp. 
(WEAR),  Ch.  3  [B.T,  July  7]. 

97.  JAMESTOWN,  N.  Y.  (Ch.  58)— 
Pending:  Chautauqua  Bcstg.  Corp.,  Ch. 
58  [B.T,  July  28];  James  Bcstg.  Co. 
(WJTN),  Ch.  58  [B.T,  July  7]. 

98.  WEST  PALM  BEACH,  Fla.  (Ch. 
5,  12,  *15,  21)— Pending:  W.J.N.O.  Inc. 
(WJNO),  Ch.  5  [B.T,  July  28];  Palm 
Beach  Television  Inc.,  Ch.  5  [B.T,  July 
14];  WIRK-TV  Inc.  (WIRK),  Ch.  12 
[B.T,  May  26];  Television  Theatre  of 
the  Palm  Beaches  Inc.,  Ch.  12  [B.T, 
July  7]. 

99.  SALEM,  Ore.  (Ch.  3,  *18,  24)— 
Pending:  Oregon  Radio  Inc.  (KSLM), 
Ch.  3  [B.T,  July  7]. 

100.  SHEBOYGAN,  Mich.  (Ch.  59)— 
None  pending. 

101.  MERIDIAN,  Miss.  (Ch.  11,  30,  *36) 
— Pending:  Southern  Television  Corp. 
(WTOK),  Ch.  11  [B.T,  July  7]. 

102.  QUINCY,  III.  (Ch.  10,  21)— 
Pending:  Quincy  Bcstg.  Co.  (WGEM), 
Ch.  10  [B.T,  July  21];  Lee  Bcstg.  Co., 
Ch.  10  [B.T.  May  19]. 

103.  LAKE  CHARLES,  La.  (Ch.  7, 
*19,  25)— Pending:  Sowela  TV  Inc. 
(KLOU),  Ch.  7  [B.T,  July  14];  Cal- 
casieu Bcstg.  Co.  (KPLC)  Ch.  7  [B.T, 
July  14]. 

104.  OSHKOSH,  Wis.  (Ch.  48)— Pend- 


OPERATION 


They're  shouting! 

It's  the  great  $50,000  Operation  Sun- 
burst "If  I  Were  President"  Contest. 
Nearly  half  a  million  of  these  happy 
people  shouted  for  entry  blanks  in  the 
first  10  days  of  the  contest 

And  you'll  shout  too... 

When  you  see  what  Operation  Sun- 
burst can  do  for  those  crawling  sum- 
mer sales.  Operation  Sunburst  low  cost 
packages  include  a  smashing  barrage 
of  promotion  and  merchandising  that's 
sure  to  pay  off!  Remember  . .  .  it's  not 
the  heat,  it's  the  timidity.  Call  your 
WLW-Television  sales  office  today! 


Television 
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ing:  Oshkosh  Bcstg.  Co.,  Ch.  48  [B.T, 
June  9]. 

105.  POUGHKEEPSIE,  N.  Y.  (Ch.  21, 
*83) — Pending:  Mid-Hudson  Bcstrs  Inc. 
(WEOK),  Ch.  21  [B.T,  this  issue]. 

106.  LEWISTON,  Me.  (Ch.  8,  17)— 
Pending:  Lewiston  -  Auburn  Bcstg. 
Corp.  (WLAM)  Ch.  8  [B.T,  July  21]; 
Twin  City  Bcstg.  Co.  (WCOU),  Ch.  8 
[B.T,  July  21]. 

107.  ZANESVILLE,  Ohio  (Ch.  50)— 
Pending:  Southeastern  Ohio  TV  Sys- 
tem, Ch.  50  [B.T,  June  30]. 

108.  GREAT  FALLS,  Mont.  (Ch.  3,  5, 
*23) — Pending:  Buttrey  Bcstg.  Inc. 
(KFBB),  Ch.  5  [B.T,  July  14];  Mon- 
tana Farmer  Inc.  (KMON),  Ch.  3 
[B.T,  July  7];  Television  Montana 
(KXLK)  Ch.  3,   [B.T,  July  28]. 

109.  TYLER,  Tex.  (Ch.  7,  19)— Pend- 
ing: Lucille  Ross  Buford  (KGKB),  Ch. 
7  [B.T,  July  7]. 

110.  JOPLIN,  Mo.  (Ch.  12,  30)— 
Pending:  Air  Time  Inc.  (KSWM),  Ch. 

12  [B.T,  June  30]. 

111.  KOKOMO,  Did.  (Ch.  31)— None 
pending. 

112.  MONROE,  La.  (Ch.  8,  43)— Pend- 
ing: Delta  Television  Inc.,  Ch.  43 
[B.T,  July  21];  James  A.  Noe  (KNOE), 
Ch.  8  [B.T,  July  7]. 

113.  YAKIMA,  Wash.  (Ch.  23,  29,  *47) 
—Pending:  KIT  Inc.  (KIT),  Ch.  23 
[B.T,  July  7];  Cascade  Bcstg.  Co. 
(KIMA),   Ch.  29  [B.T,  this  issue]. 

114.  FARGO,  N.  D.  (Ch.  6,  13,  *34,  40) 
— Pending:  North  Dakota  Bcstg.  Co., 
Ch.  13  [B.T,  June  9];  WDAY  Inc. 
(WDAY),  Ch.  6   [B.T,  June  23]. 

115.  DANVILLE,  111.  (Ch.  24)— Pend- 
ing: Northwestern  Publ.  Co.,  Ch.  24 
[B.T,  June  9]. 

116.  CUMBERLAND,  Md.  (Ch.  17)— 
Pending:  Maryland  Corp.  (WTBO), 
Ch.  17  [B.T,  July  21];  Western  Mary- 
land Bcstg.  Co.  (WDYK),  Ch.  17 
[B.T,  July  21]. 

117.  BELOXI,  Miss.  (Ch.  13,  *44,  50)— 
Pending:  Radio  Associates  Inc. 
(WVMI),  Ch.  13  [B.T,  July  21]. 

118.  MUSKOGEE,  Okla.  (Ch.  8,  *45. 
66)— Pending:  Tulsa  Bcstg.  Co.,  Ch.  8 
[B.T,  July  7]. 

119.  PINE  BLUFF,  Ark.  (Ch.  7,  36)— 
None  pending. 

120.  SPARTANBURG,  S.  C.  (Ch.  7, 
17) — Pending:  Spartan  Radiocasting 
Co.  (WORD),  Ch.  7  [B.T.  July  7]; 
Bcstg.  Co.  of  the  South  (WSPA),  Ch. 
7  [B.T,  July  141. 

121.  HAGERSTOWN,  Md.  (Ch.  52)— 
Pending:  Hagerstown  Bcstg.  Co. 
(WJEJ),  Ch.  52  [B.T,  July  14]:  United 
Bcstg.  Co.  of  Western  Maryland 
(WARK),  Ch.  52  [B.T.  June  231. 

122.  EAU  CLAIRE,  Wis.  (Ch.  13,  *19, 
25) — Pending:  Badger  Bcstg.  Co.,  Ch. 

13  [B.T,  July  21];  Central  Bcstg.  Co. 
(WEAU),  Ch.  13  [B.T,  July  7]. 

123.  ENID,  Okla.  (Ch.  5,  21.  *27)— 
Pending:  Enid  Radiophone  Co.  (KCRC). 
Ch.  5  [B.T.  July  14]. 

124.  EUGENE,  Ore.  (Ch.  *9,  13.  20.  26) 
—Pending:  Lane  Bcstg.  Co.  (KORE), 
Ch.  13  [B.T,  July  141;  Eugene  Tele- 
vision Corp.,  Ch.  13  [B.T,  July  14]. 

125.  PORT  HURON,  Mich.  (Ch.  34)— 
None  pending. 

126.  ELKHART,  Did.  (Ch.  52)— None 
pending. 

127.  EASTON,  Pa.  (Ch.  57)— Pend- 
ing: Easton  Publ.  Co.  (WEEX-FM), 
Ch.  57  [B.T,  July  7]. 

128.  LAFAYETTE,  Ind.  (Ch.  *47.  59) 
—Pending:  WFAM  Inc.,  Ch.  59  [B.T, 
June  2]. 

129.  HAZLETON,  Pa.  (Ch.  63)— None 
pending. 

130.  DANVILLE,  Va.  (Ch.  24)— Pend- 
ing: Piedmont  Bcstg.  Corp.  (WBTM), 
Ch.  24  [B.T,  July  28]. 

131.  ALEXANDRIA,  La.  fCh.  5,  62)— 
Pending:  Alexandria  Bcstg.  Co. 
(KALB).  Ch.  5  [B.T  June  16];  KSYL 
Inc.  (KSYL).  Ch.  5  [B.T,  June  30]. 

132.  BAKERSFIELD,  Calif.  (Ch.  10, 
29) — Pending:  Kern  County  Bcstrs. 
Inc.  (KERO).  Ch.  10  [B.T,  July  141; 
John  Poole  Bcstg.  Co.,  Ch.  29  [B.T. 
July  141;  Lemert  Bcstg.  Co.,  Ch.  10 
TB.T,  July  7];  Bakersfield  Bcstg.  Co. 
(KAFY),  Ch.  29  [B.T,  July  7]. 

133.  LAWTON,  Okla.  (Ch.  7,  *28,  34) 
— Pending:  Oklahoma  Quality  Bcstg. 
Co.   (KSWO).  Ch.  7  [B.T,  May  26]. 

134.  FAYETTEVILLE,  N.  C.  (Ch.  18) 
— None  pending. 

135.  BOISE,  Ida.  (Ch.  *4,  7,  9)— 
Pending:  KIDO  Inc.  (KIDO),  Ch.  7 
[B.T,  June  30]. 

136.  WATERTOWN,  N.  Y.  (Ch.  48)— 
Pending:  Brockway  Co.  (WWNY),  Ch. 
48  [B.T,  June  23]. 

137.  BLOOMINGTON,  111.  (Ch.  15)— 
None  pending. 

138.  BELLINGHAM,  Wash.  (Ch.  12, 
18,  24)— Pending:  KVOS  Inc.  (KVOS), 
Ch.  12  [B.T,  July  7]. 

139.  APPLETON,  Wis.  (Ch.  42)— 
None  pending. 

140.  OWENSBORO,  Ky.  (Ch.  14)— 
Pending:  Owensboro  Pub.  Co.  (WOMI), 
Ch.   14   [B.T,   July  7]. 


141.  OTTUMWA,  Iowa  (Ch.  15)— 
None  pending. 

142.  HUTCHINSON,  Kan.  (Ch.  12,  18) 
— Pending:  Hutchinson  TV  Inc.,  Ch.  12 
[B.T,  July  7];  Nation's  Center  Bcstg. 
Co.  (KWBW),  Ch.  12  [B.T,  July  7]. 

143.  LAFAYETTE,  La.  (Ch.  38,  67)— 
Pending:  Camelia  Bcstg.  Co.  (KLFY), 
Ch.  38  [B.T,  June  23]. 

144.  BUTTE,  Mont.  (Ch.  4,  6,  *7,  14) 
Pending!  Television  Montana  (KXLF), 
Ch.  4  [B.T,  this  issue];  Copper  Bcstg. 
Co.  (KOPR),  Ch.  4  [B.T,  Aug.  4]. 

145.  BURLINGTON,  Vt.  (Ch.  *16,  22) 
— None  pending. 

146.  PADUCAH,  Ky.  (Ch.  6,  43)— 
Pending:  Columbia  Amusement  Co., 
Ch.  6  [B.T,  July  7];  WKYB  Inc. 
(WKYB),  Ch.  6  [B.T,  July  7]. 

147.  BRISTOL,  Tenn. -BRISTOL,  Va. 
(Ch.  5,  46)— Pending:  (Tenn.)  Radio- 
phone Bcstg.  Station  WOPI  Inc. 
(WOPI),  Ch.  5  [B.T,  July  14];  (Va.) 
Appalachian  Bcstg.  Co.  fWCYB),  Ch. 
5  [B.T,  June  23]. 

148.  RENO,  Nev.  (Ch.  4,  8,  *21,  27)— 
Pending:  Nevada  Radio  -  TV  Inc. 
(KWRM),  Ch.  8  [B.T,  July  14]. 

149.  CLARKSBURG,  W.  Va.  (Ch.  12, 
22) — Pending:  Clarksburg  Bcstg.  Co. 
(WPDX),  Ch.  12  [B.T,  July  7];  Ohio 
Valley  Bcstg.  Co.  (WBLK),  Ch.  12 
[B.T,  July  14]. 

150.  COLUMBIA,  Mo.  (Ch.  8,  16,  22) 
—Pending:  KMMO  Inc.  (KMMO),  Ch.  8 
[B.T,  July  14];  U.  of  Missouri,  Mar- 
shall, Mo.  Ch.  8  [B.T,  July  14]. 

151.  CHEYENNE,  Wyo.  (Ch.  3,  5)  — 
None  pending. 

152.  BILLINGS,  Mont.  (Ch.  2,  8,  11) 
— None  pending. 

153.  BANGOR,  Me.  (Ch.  2,  5,  *16)— 
Community  Telecasting  Service 
(WABI),  Ch.  5  [B.T,  July  14]. 

154.  GALESBURG,  111.  (Ch.  40)  — 
None  pending. 

155.  ALBANY,  Ga.  (Ch.  10,  25)— Pend- 
ing: Herald  Pub.  Co.  (WALB),  Ch.  10 
[B.T,  July.  28];  Southeastern  Bcstg. 
System,  Ch.  10  [B.T,  June  23];  Albany 
Bcstg.  Co.  (WGPC),  Ch.  10  [B.T, 
Aug.  4]. 

156.  ANNISTON,  Ala.  (Ch.  37)— None 
pending. 

157.  LAKELAND,  Fla.  (Ch.  16,  22)— 
Pending:  WONN-TV  Inc.,  (WONN)  Ch. 
16  [B.T,  June  23]. 

l.r8.  BURLINGTON,  Iowa  (Ch.  32,  38) 
— None  pending. 

159.  NEW  LONDON,  Conn.  (Ch.  26, 
81) — Pending:  Thames  Bcstg.  Co. 
(WNLC),  Ch.  26  [B.T,  July  21]. 

160.  WAUSAU,  Wis.  (Ch.  7,  16,  *46)— 
Pending:  Rib  Mountain  Radio  Inc.,  Ch. 

7  [B.T,  July  7];  WSAU  Inc.  (WSAU), 
Ch.  7  [B.T,  June  30]. 

161.  OAK  RIDGE,  Tenn.  (Ch.  32)— 
None  pending. 

162.  JACKSON,  Tenn.  (Ch.  9,  16)  — 
Pending:  Dixie  Bcstg.  Co.  (WDXI),  Ch. 
9  [B.T,  June  9];  Sun  Pub.  Co.  (WTJS), 
Ch.  9  [B.T,  June  30]. 

163.  DAYTONA  BEACH,  Fla.  (Ch.  2) 
—Pending:  Telrad  Inc.  (WMFJ),  Ch.  2 
[B.T,  July  7];  News  -  Journal  Co. 
(WNDB),  Ch.  2  [B.T,  July  21]. 

164.  SALINAS  -  MONTEREY,  Calif. 
(Ch.  8,  28) — Pending:  (Salinas-Monte- 
rey) Salinas  Bcstg.  Corp.  (KSBW),  Ch. 

8  [B.T,  July  21];  (Monterey)  The 
Monterey  Radio  -  Television  Co. 
(KMBY),  Ch.  8  [B.T,  July  7]. 

165.  MARION,  Ind.  Ch.  29  —  None 
pending. 

166.  FOND  DU  LAC,  Wis.  (Ch.  54)— 
None  pending. 

167.  GREENVILLE,  Miss.  (Ch.  21,  27) 
— None  pending. 

168.  ROCHESTER,  Minn.  (Ch.  10, 
55)  —  Southern  Minn.  Bcstg.  Co. 
(KROC),  Ch.  10  [B.T,  July  7]. 

169.  PARKERSBURG,  W.  Va.  (Ch. 
15) — Pending:  Polan  Industries  Inc., 
Ch.  15  [B.T,  Aug.  4]. 

170.  ROME,  Ga.  (Ch.  9,  59)— None 
pending. 

171.  BELOIT,  Wis.  (Ch.  57)— None 
pending. 

172.  ODESSA,  Tex.  (Ch.  7,  24)— Pend- 
ing: Odessa  Television  Co.,  Ch.  7 
[B.T,  July  7];  Odessa  Bcstg.  Co. 
(KOSA),  Ch.  7  [B.T,  Aug.  4]. 

173.  HATTIESBURG,  Miss.  (Ch.  9, 
17) — None  pending. 

174.  SANDUSKY,  Ohio  (Ch.  42)— 
Pending:  Lake  Erie  Bcstg.  Co. 
(WLEC),  Ch.  42  [B.T,  July  14]. 


175.  FAIRMONT,  W.  Va.  (Ch.  35)— 
Pending:  Americus  Corp.  Ch.  35  [B.T, 
July  21];  Fairmont  Bcstg.  Co.  (WWW), 
Ch.  35  [B.T,  July  14]. 

176.  HOT  SPRINGS,  Ark.  (Ch.  9,  52) 
— None  pending. 

177.  NORTHAMPTON,  Mass.  (Ch.  36) 
None  pending. 

178.  KINGSTON,  N.  Y.  (Ch.  66)  — 
Pending:  Kingston  Bcstg.  Corp. 
(WKNY),  Ch.  66  [B.T,  June  30]. 

179.  ST.  CLOUD,  Minn.  (Ch.  7,  33)— 
Pending:  Granite  City  Bcstg.  Co. 
(WJON),    Ch.   7    [B.T,  July  7]. 

180.  ATHENS,  Ga.  (Ch.  *8,  60)— None 
pending. 

181.  SANTA  FE,  N.   M.   (Ch.  2,  *9, 

11)  — Pending:  Greer  &  Greer,  Ch.  2 
[B.T,  June  30]. 

182.  CONCORD,  N.  H.  (Ch.  27)— 
None  pending. 

183.  MASON  CITY,  Iowa  (Ch.  3,  35)— 
Pending:  Lee  Radio  Inc.  (KGLO),  Ch. 
3   [B.T,  June  30]. 

184.  VICKSBURG,  Miss.  (Ch.  41)— 
None  pending. 

185.  JOHNSON  CITY,  Tenn.  (Ch.  11, 
34)— Pending:  WJHL  Inc.  (WJHL),  Ch. 
11  [B.T,  June  23]. 

186.  ROCKY  MOUNT,  N.  C.  (Ch.  50) 
— None  pending. 

187.  MANITOWOC,  Wis.  (Ch.  65)— 
None  pending. 

188.  TALLAHASSE,  Fla.  (Ch.  *11,  24, 
51) — None  pending. 

189.  IOWA  CITY,  Iowa  (Ch.  *12,  24) 
— None  pending. 

190.  GAINESVILLE,  Fla.  (Ch.  *5,  20) 
— None  pending. 

191.  GRAND  FORKS,  N.  D.  (Ch.  *2, 

12)  — None  pending. 

192.  SHARON,  Pa.  (Ch.  39)— None 
pending. 

193.  KEY  WEST,  Fla.  (Ch.  14,  20)— 
None  pending. 

194.  SALINA,  Kan.  (Ch.  34)— None 
pending. 

195.  POCATELLO,  Ida.  (Ch.  6,  10)— 
None  pending. 

196.  CHARLOTTESVILLE,  Va.  (Ch. 
*45,  54) — None  pending. 

197.  KANKAKEE,  III.  (Ch.  14)— 
None  pending. 

198.  PANAMA  CITY,  Fla.  (Ch.  7, 
*30,  36) — None  pending. 

199.  ROSWELL,  N.  M.  (Ch.  *3,  8, 
10)— Pending:  John  A.  Barnett,  Ch.  8 
[B.T,  July  8]. 

200.  TEMPLE,  Tex.  (Ch.  16,  22)— 
None  pending. 

201.  RAPID  CITY,  S.  D.  (Ch.  7,  15)— 
None  pending. 

202.  FORT  DODGE,  Iowa  (Ch.  21)— 
Northwest  Television  Co.  (KVFD), 
Ch.  21  [B.T,  June  30]. 

203.  JEFFERSON  CITY,  Mo.  (Ch.  13, 
33) — None  pending. 

204.  LAUREL,  Miss.  (Ch.  33)— None 
pending. 

205.  WINONA,  Minn.  (Ch.  61)— None 
pending. 

206.  LA  GRANGE,  Ga.  (Ch.  50)— 
None  pending. 
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207.  JANESVILLE,  Wis.  (Ch.  63)— 
None  pending. 

208.  TEXARKANA,  Tex.  (Ch.  6,  *18, 
24)— Pending:  KCMC  Inc.  (KCMC),  Ch. 
6  [B.T,  Aug.  4]. 

209.  LAS  VEGAS,  Nev.   (Ch.  8,  *10, 

13)  — Pending:  Las  Vegas  Television 
Inc.  (KLAS),  Ch.  8  [B.T,  July  21]; 
Desert  Television  Co.  (KRAM),  Ch.  13 
[B.T,  July  14];  Southwestern  Pub. 
Co.  (WFSA),  Ch.  8  [B.T,  July  28]. 

210.  LONGVIEW,  Tex.  (Ch.  32,  38)— 
Pending:  East  Texas  Television  Co., 
Ch.  32  [B.T,  June  30]. 

211.  WALLA  WALLA,  Wash.  (Ch.  5, 
8,  *22) — None  pending. 

212.  FLORENCE,  Ala.  (Ch.  41)— None 
pending. 

213.  FINDLAY,  Ohio  (Ch.  53)— None 
pending. 

214.  ASHTABULA,  Ohio  (Ch.  15)— 
Pending:  WICA  Inc.  (WICA),  Ch.  15 
[B.T,  July  28]. 

215.  CASPER,  Wyo.  (Ch.  2,  6)— None 
pending. 

216.  NORWICH,  Conn.  (Ch.  57,  *63)— 
None  pending. 

217.  AUBURN,  Me.  (Ch.  23)— None 
pending. 

218.  AUSTIN,  Minn.  (Ch.  6,  51)— 
Pending:  Cedar  Valley  Bcstg.  Co. 
(KAUS),  Ch.  6   [B.T,  June  23]. 
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219.  EL  DORADO,  Ark.  (Ch.  10,  26) 
—None  pending. 

220.  EUREKA,  Calif.  (Ch.  3,  13)— 
Pending:  Redwood  Bcstg.  Co.  (KIEM), 
Zh.  3  [B.T,  July  21]. 

221.  WILSON,  N.  C.  (Ch.  56)— None 
sending. 

222.  OLEAN,  N.  Y.  (Ch.  54)— None 
lending. 

223.  SELMA,  Ala.  (Ch.  58)— None 
sending. 

224.  NATCHEZ,  Miss.  (Ch.  29)— None 
lending. 

225.  GRAND  ISLAND,  Neb.  (Ch.  11, 
!1) — None  pending. 

226.  GULFPORT,  Miss.  (Ch.  56)— 
Vone  pending. 

227.  MIDDLETOWN,  N.  Y.  (Ch.  60)— 
Vone  pending. 

228.  FLORENCE,  S.  C.  (Ch.  8)— None 
lending. 

229.  MISSOULA,  Mont.  (Ch.  *11,  13, 
il)— Pending:  Mosby's  Inc.  (KGVO) 
Sh.  13  [B.T,  July  14]. 

230.  FREEPORT,  111.  (Ch.  23)— None 
lending. 

231.  MARSHALL,  Tex.  (Ch.  16)— 
Vone  pending. 

232.  MINOT,  N.  D.  (Ch.  *6,  10,  13)— 
Vone  pending. 

233.  SANTA  CRUZ,  Calif.  (Ch.  16)— 
None  pending. 

234.  PEKIN,  111.  (Ch.  49)— None  pend- 
ing. 

235.  RICHLAND,  Wash.  (Ch.  31)— 
Vone  pending. 

236.  MIDLAND,  Tex.  (Ch.  2,  18)— 
Vone  pending. 

237.  PARIS,  Tex.  (Ch.  33)— None 
lending. 

238.  DOTHAN,  Ala.  (Ch.  9,  19)— None 
lending. 

239.  CAPE  GIRARDEAU,  Mo.  (Ch.  12, 
18)  —  Pending:  Hirsch  Bcstg.  Co. 
[KFVS).    Ch.    12    [B.T,   July  28]. 

240.  NORTH  ADAMS,  Mass.  (Ch.  15) 
—Pending:  Greylock  Bcstg.  Co.,  Ch. 
15  [B.T,  July  14]. 

241.  OXNARD,  Calif.  (Ch.  32)— None 
pending. 

242.  BLUEFIELD,  W.  Va.  (Ch.  41)— 
Vone  pending. 

243.  GOLDSBORO,  N.  C.  (Ch.  34)— 
Vone  pending. 

244.  ORANGE,  Tex.  (Ch.  43)— None 
pending. 

245.  ABERDEEN,  S.  D.  (Ch.  9,  17)— 
Vone  pending. 

246.  LOGANSPORT,  Ind.  (Ch.  51)— 
Pending:  Logansport  Bcstg.  Corp. 
(WSAL),   Ch.   10   [B.T,  July  7]. 

247.  AUGUSTA,  Me.  (Ch.  10,  29)— 
Vone  pending. 

248.  BIDDEFORD,  Me.  (Ch.  59)— 
Vone  pending. 

249.  UNIONTOWN,  Pa.  (Ch.  14)— 
Vone  pending. 

250.  HANNIBAL,  Mo.  (Ch.  7,  27)— 
Courier-Post  Pub.  Co.  (KHMO),  Ch. 
7  [B.T,  July  7]. 

i  251.  JACKSONVILLE,  111.  (Ch.  29)— 
Vone  pending. 

I  252.  GREELEY,  Col.  (Ch.  50)— None 
pending. 

.  253.  SEDALIA,  Mo.  (Ch.  6,  28)— 
Vone  pending. 

254.  LONGVIEW,  Wash.  (Ch.  33)— 
Vone  pending. 

255.  STILLWATER,  Okla.  (Ch.  29,  *69) 
—None  pending. 

-  256.  HASTINGS,  Neb.  (Ch.  5,  27) — 
Pending:  Seaton  Pub.  Co.  (KHAS), 
Ch.  5  [B.T,  July  21]. 

257.  SUMTER,  S.  C.  (Ch.  47)— None 
pending. 

258.  BROWNWOOD,  Tex.  (Ch.  19)— 
Vone  pending. 

259.  PONCA  CITY,  Okla.  (Ch.  40)— 
Vone  pending. 

260.  SHERMAN,  Tex.  (Ch.  46)— Pend- 
ing: Sherman   Television  Co.,   Ch.  46 

B.T,  July  7]. 

261.  CHILLICOTHE,  Ohio  (Ch.  59)— 
Vone  pending. 

262.  SALISBURY,  N.  C.  (Ch.  53)— 
Vone  pending. 

263.  McALLEN,  Tex.  (Ch.  20)— Pend- 
ng:  Texas  State  Network  (KRIO),  Ch. 
20  [B.T,  July  28]. 

264.  VALDOSTA,  Ga.  (Ch.  37)— None 
lending. 
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265.  BOULDER,  Col.  (Ch.  *12,  22)— 
Vone  pending. 

2f6.  DECATUR,  Ala.  (Ch.  23)— None 
lending. 

267.  STAUNTON,  Va.  (Ch.  36)— None 
lending. 

268  MARSHALLTOWN,  Iowa  (Ch. 
9) — None  pending. 

269.  ANDERSON,  S.  C.  (Ch.  59)— 
'ending:  Wilton  E.  Hall  (WAIM), 
:h.  58  [B.T.  June  23]. 

270.  ABERDEEN,  Wash.  (Ch.  58)— 
>fone  pending. 

271.  GLENS  FALLS,  N.  Y.  (Ch.  39) 
-None  pending. 

272.  OIL  CITY,  Pa.  (Ch.  64)— None 
lending. 

273.  KING  SPORT,  Tenn.  (Ch.  28)— 
t&SrSJ  n  g  :  Kingsport  Bcstg.  Co. 
WKPTi    Ch.  ?8  TB.T.  July  141. 

274.  BECKLEY,  W.  Va.  (Ch  6,  21)— 
•ending:  Joe  L.  Smith  Jr.  Inc.  (WJLS), 


TV's  Impact  Verified 

POWERS  of  television  have 
been  greatly  underestimated. 
This  may  well  be  the  senti- 
ment of  Gov.  Herman  Tal- 
madge  of  Georgia.  While 
moving  his  TV  set  last  Sun- 
day night  to  watch  Meet  the 
Press,  Gov.  Talmadge  took 
"an  awkward  step"  and  the 
set  lurched  against  his  arm 
breaking  a  bone  midway  be- 
tween the  wrist  and  elbow. 
He  had  been  scheduled  to  ap- 
pear on  Meet  the  Press  but 
cancelled  the  engagement  be- 
cause of  voice  strain. 


275.  PITTSBURG,  Kan.  (Ch.  7,  38)— 
Pending:  Pittsburg  Bcstg.  Co.  (KOAM), 
Ch.  7  [B.T,  July  7]. 

276.  BARTLESVILLE,  Okla.  (Ch.  62) 
— None  pending. 

277.  IDAHO  FALLS,  Ida.  (Ch.  3.  8) 
— Pending:  Idaho  Radio  Corp.  (KID), 
Ch.  3  [B.T,  July  21]. 

278.  CORSICANA,  Tex.  (Ch.  47)— 
None  pending. 

279.  MANHATTAN,  Kan.  (Ch.  *8, 
23)— Grant:  Kansas  State  College  of 
Agriculture  and  Applied  Science, 
(KSAC),  Ch.  *8  [B.T,  Aug.  4,  July  28]. 

280.  TIFFIN,  Ohio  (Ch.  47)— None 
pending. 

281.  WAYCROSS,  Ga.  (Ch.  16)— Pend- 
ing: Teletronics  Inc.  (WACL),  Ch.  16 
[B.T,  July  28]. 

282.  SARASOTA,  Fla.  (Ch.  34)— None 
pending. 

283.  VINCENNES,  Did.  (Ch.  44)— 
None  pending. 

284.  PORTSMOUTH,  N.  H.  (Ch.  19) 
— None  pending. 

285.  MANKATO,  Minn.  (Ch.  15)— 
None  pending. 

286.  BENTON  HARBOR,  Mich.  (Ch. 
42)— Pending:  Palladium  Pub.  Co. 
(WHFB),  Ch.  42   [B.T,  July  14]. 

287.  BISMARCK,  N.  D.  (Ch.  5,  12,  18, 
*24) — None  pending. 

288.  BOWLING  GREEN,  Ky.  (Ch. 
13,  17) — None  pending. 

289.  KINSTON,  N.  C.  (Ch.  45)— None 
pending. 

290.  WATERVILLE,  Me.  (Ch.  35)— 
None  pending. 

291.  BRYAN,  Tex.  (Ch.  54)— None 
pending. 

292.  GREENWOOD,  Miss.  (Ch.  24)— 
None  pending. 

293.  BORGER,  Tex.  (Ch.  33)— None 
pending. 

294.  CARLSBAD,  N.  M.  (Ch.  6,  23)— 
None  pending. 

295.  BRUNSWICK,  Ga.  (Ch.  28,  34) 
— None  pending. 

296.  SAULT  STE.  MARIE,  Mich.  (Ch 
8,  10,  28,  *34)— None  pending. 

297.  SANTA  ROSA,  Calif.  (Ch.  50)— 
None  pending. 

298.  ARDMORE,  Okla.  (Ch.  55)— 
None  pending. 

299.  McALESTER,    Okla.    (Ch.  47)— 
Pending:  McAlester  Bcstg.  Co.  (KTMC) 
Ch.  47   [B.T,  June  30]. 

300.  BOGALUS \,  La.  (Ch.  39)— Pend- 
ing: Enterprise  Pub.  Co.  (WIKC)  Ch 
39  [B.T,  July  14];  Miss-Lou  Inc.,  Ch. 
39  [B.T,  Aug.  4]. 

301.  PLATTSBURG,  N.  Y.  (Ch.  28)— 
Pending:  Great  Northern  Television 
Inc.  (WIRY),  Ch.  28  [B.T,  July  21]; 
Plattsburg  Bcstg.  Corp.  (WEAV),  Ch. 
28  [B.T,  July  7]. 

302.  RUTLAND,  Vt.  (Ch.  49)— None 
pending. 

303.  TWIN  FALLS,  Ida.  (Ch.  11,  13)— 
None  pending. 

304.  HELENA,  Mont.  (Ch.  10,  12)— 
None  pending. 

305.  MATTOON,  111.  (Ch.  46)— None 
pending. 

306.  DENISON,  Tex.  (Ch.  52)— None 
pending. 

307.  MODESTO,  Calif.  (Ch.  14)— None 
pending. 

308.  BRADFORD,  Pa.  (Ch.  48)— None 
pending. 

309.  CLOVIS,  N.  M.  (Ch.  12,  35)— 
Pending:  Telepolitan  Bcstg.  Co.,  Ch.  12 
[B.T,  July  21], 

Ch.  6  TB.T.  June  301;  Southern  West 
Virginia  Television  Inc.,  Ch.  6  [B.T, 
July  7]. 


310.  MEDFORD,  Ore.  (Ch.  4,  5)— None 
pending. 

311.  BIG  SPRING,  Tex.  (Ch.  4)— None 
pending. 

312.  MARTINSVILLE,  Va.  (Ch.  35)  — 
None  pending. 

313.  CHAMBERSBURG,  Pa.  (Ch.  46) 
— Pending:  Chambersburg  Bcstg.  Co. 
(WCHA),  Ch.  46  [B.T,  June  9]. 

314.  MARQUETTE,  Mich.  (Ch.  5,  17) 
— None  pending. 

315.  COLUMBUS,  Miss.  (Ch.  28)— 
None  lending.  * 

316.  COFFEYVILLE,  Kan.  (Ch.  33)— 
None  pending. 

317.  FAYETTEVILLE,  Ark.  (Ch. 
*13,  41) — None  pending. 

318.  TRAVERSE  CITY,  Mich.  (Ch.  7, 
20,  *26) — None  pending. 

319.  KINGSVILLE,  Tex.  (Ch.  40)— 
None  pending. 

320.  LOGAN,  Utah  (Ch.  12,  30,  *46)— 
None  pending. 

321.  GREENVILLE,  N.  C.  (Ch.  9)— 
Pending:  Carolina  Bcstg.  System 
(WGTC),  Ch.  9  [B.T,  May  19]. 

322.  BERLIN,  N.  H.  (Ch.  26)— None 
pending. 

323.  PAMPA,  Tex.  (Ch.  17)— None 
pending. 

324.  STEVENS  POINT,  Wis.  (Ch.  20, 
26) — None  pending. 

325.  CLARKSDALE,  Miss.  (Ch.  6,  32) 
— None  pending. 

326.  SAN  BUENAVENTURA,  Calif. 
(Ch.  38) — None  pending. 

327.  STREATOR,  HI.  (Ch.  65)— None 
pending. 

328.  NEW  IBERIA,  La.  (Ch.  15)— 
None  pending. 

329.  ALICE,  Tex.  (Ch.  34)— None 
pending. 

330.  HUNTSVILLE,  Ala.  (Ch.  31)— 
None  pending. 

331.  JONESBORO,  Ark.  (Ch.  8,  39)— 
None  pending. 

332.  HIBBING,  Minn.  (Ch.  10)— None 
pending. 

333.  CLARK  SVDLLE,  Tenn.  (Ch.  53)— 
None  pending. 

334.  BLYTHEVILLE,  Ark.  (Ch.  64, 
74) — None  pending. 

335.  CORVALIS,  Ore.  (Ch.  *7,  49)— 
None  pending. 

336.  NAMPA,  Ida.  (Ch.  6,  12)— Pend- 
ing: Frank  E.  Hurt  &  Son  Inc.  (KFXD), 
Ch.  6  [B.T,  July  7]. 

337.  OGDENSBURG,  N.  Y.  (Ch.  24)— 
None  pending. 

338  KEOKUK,  Iowa  (Ch.  44)— None 
pending. 

339.  VICTORIA,  Tex.  (Ch.  19)— Pend- 
ing: KNAL  Television  Co.  (KNAL), 
Ch.  19  [B.T,  July  7]. 

340.  FARD3AULT,  Minn.  (Ch.  20)  — 
None  pending. 

341.  ADA,  Okla.  (Ch.  50)— None 
pending. 

342.  DALTON,  Ga.  (Ch.  25)— None 
pending. 

343.  KLAMATH  FALLS,  Ore.  (Ch. 
2)— Pending:  KFJI  Bcstrs.  '(KFJI), 
Ch.  2  [B.T,  July  14]. 

344.  CHICK  ASH  A,  Okla.  (Ch.  64)— 
None  pending.  See  KWCO  application 
for  Ch.  25  at  Oklahoma  City. 

345.  OLYMPIA,  Wash.  (Ch.  60)— 
None  pending. 

346.  NEW  BERN,  N.  C.  (Ch.  13)— 
None  pending. 

347.  EMPORIA,  Kan.  (Ch.  39)— None 
pending. 

348.  KEENE,  N.  H.  (Ch.  45)— Pend- 
ing: WKNE  Corn.  (WKNE),  Ch  45 
[B.T,  June  30] 

349.  MARTINSBURG,  W.  Va.  (Ch. 
58) — None  pending. 

350.  MT.  VERNON,  111.  (Ch.  38)— 
None  pending. 

351.  LARAMIE,  Wyo.  (Ch.  *8,  18)— 
None  pending. 

352.  CLEARWATER,  Fla.  (Ch.  32)— 
Pending:  Pioneer  Gulf  Television 
Bcstrs.,  Ch.  32  [B.T,  July  7]. 

353.  SUNBURY,  Pa.  (Ch.  65)— Pend- 
ing: Sunbury  Bcstg.  Corp.  (WKOK), 
Ch.  65  [B.T,  July  14]. 

354.  CONNERSVILLE,  Ind.  (Ch.  38)— 
None  pending. 

355.  NORTH  PLATTE,  Neb.  (Ch.  2, 
4) — None  pending. 

356.  DUNCAN,  Okla.  (Ch.  39)— None 
pending. 

357.  ORANGEBURG,  S.  C.  (Ch.  44)— 
None  pending. 

358.  MERCED,  Calif.  (Ch.  34)— None 
pending. 

359.  ESCANABA,  Mich.  (Ch.  3)— None 
pending. 

360.  SALISBURY,    Md.    (Ch.  let- 
Pending:  Peninsula  Bcstg.  Co.  (WBOC) 
Ch.  16  [B.T,  June  30,  16,  9]. 

361.  LUFKIN,  Tex.  (Ch.  9,  46)  — 
Pending:  Forest  Capital  Bcstg.  Co. 
(KTRE),  Ch.  9  [B.T,  June  21;  Lufkin 
Amusement  Co.,  Ch.  4  (see  Beaumont. 
Tex..  Group  A-2,  No.  9). 

362.  GREENFIELD,  Mass.  (Ch.  42)— 
None  pending. 

363.  POPLAR  BLUFF,  Mo.  (Ch.  15)— 
None  pending. 

(Continued  on  page  78) 


rcaVictor 

Good  program  ideas  and  top  talent 
deserve  RCA  Victor  transcription 
quality  and  service.  Your  material — 
spot  announcements  to  full-length 
shows— should  get  the  benefit  of 
RCA's  technical  experience  and 
research. 

Your  order,  large  or  small,  is 
recorded,  processed  and  pressed  in 
the  country's  best-equipped  studios 
and  plants . . .  receives  world-famous 
RCA  Victor  engineering.  Complete 
transcribed  radio  production  and 
script-writing  facilities  are  available. 


Contact  an  RCA  Victor  Custom  Rec- 
ord office  today: 

630  Fifth  Avenue 
Dept.  B-80,  NEW  YORK  20 
JUdson  2-5011 

445  North  Lake  Shore  Drive 
Dept.  B-80,  CHICAGO  11 
WHitehall  4-3215 

1016  North  Svoamn"-?  Avenue 
Dept.  B-80,  HOLLYWOOD  38 
HTLLside  5171 

Write  now  for  our  fact-filled 
Custom  Record  Brochure! 
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Current  Status  of  City  Priority  List 
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364.  HORNELL,  N.  Y.  (Ch.  50)— None 
pending. 

POPULATION  15,000  AND  UNDER 

365.  FORT  MADISON,  Iowa  (Ch.  50) 
— None  pending. 

366.  FORT  COLLINS,  Col.  (Ch.  44)— 
None  pending. 

367.  PARSONS,  Kan.  (Ch.  46)— None 
pending. 

368.  LACONIA,  N.  H.  (Ch.  43)— None 
pending. 

369.  CAMBRIDGE,  Ohio  (Ch.  26)— 
None  pending. 

370.  GREENVILLE,  Tex.  (Ch.  62)— 
None  pending. 

371.  GRAND  JUNCTION,  Col.  (Ch. 
5,  21) — None  pending. 

372.  MIDDLESBOROUGH,  Ky.  (Ch. 
57,  63) — None  pending. 

373.  THOMASVILLE,  Ga.  (Ch.  6,  27) 
— Pending:  E.  D.  Rivers  Sr.,  Ch.  6 
[B.T,  July  14]. 

374.  LINCOLN,  111.  (Ch.  53)— None 
pending. 

375.  MIDLAND,  Mich.  (Ch.  19)— None 
pending. 

376.  DEL  RIO,  Tex.  (Ch.  16)— None 
pending. 

377.  SAN  LUIS  OBISPO,  Calif.  (Ch. 
6) — None  pending. 

378.  MA"RINETTE,  Wis.  (Ch.  .11,  32, 
*38) — Pending:  M  and  M  Bcstg.  Co. 
(WMAM),  Ch.  11  [B.T,  July  7]. 

379.  FL4INVIEW,  Tex.  (Ch.  29)  — 
None  pending. 

380.  LEWISTOWN,  Pa.  (Ch.  38)— 
None  pending. 

381.  HOBBS,  N.  M.  (Ch.  46)— None 
pending. 

382.  CENTRALIA,  111.  (Ch.  32,  59)— 
None  pending. 

383.  WINCHESTER,  Va.  (Ch.  28)— 
None  pending. 

384.  GREENWOOD,  S.  C.  (Ch.  21)  — 
Pending:  Grenco  Inc.  (WCRS),  Ch.  21 
[B.T,  July  28]. 

385.  SEYMOUR,  Tex.  (Ch.  24)— None 
pending. 

386.  ROCHESTER,  N.  H.  (Ch.  51)— 
None  pending. 

387.  LAS  VEGAS,  N.  M.  (Ch.  14)  — 
None  pending. 

388.  SWEETWATER,  Tex.  (Ch.  12)— 
None  pending. 

389.  BR^DENTON,  Fla.  (Ch.  28)— 
None  pending. 

390.  ONEONTA,  N.  Y.  (Ch.  62)— None 
pending. 

391.  ALBERT  LEA,  Minn.  (Ch.  57)— 
None  pending. 

392.  FORT  PIERCE,  Fla.  (Ch.  19)  — 
None  pending. 

393.  WISCONSIN  RAPIDS,  Wis.  (Ch. 
14) — None  pending. 

394.  JUNCTION  CITY,  Kan.  (Ch.  29) 
— None  pending. 


the  foremost  national  and  local  ad- 
vertisers    use     WEVD     year  after 
year  to  reach  the  vast 

Jewish  Market 
of  Metropolitan  New  York 

1 .  Top  adult  programming 
i  2.   Strong  audience  impact 

|  3    Inherent  listener  loyalty 

B  4    Potential  buying  power 

S«-nd  a   copy  of 


rs 
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Henry  Greenfield.  Manasins  Director 
WEVD  117-119  West  46th  St.. 
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395.  SAN  BENITO,  Tex.  (Ch.  48)— 
None  pending. 

396.  FORT  MYERS,  Fla.  (Ch.  ID- 
Pending:  Fort  Myers  Bcstg.  Co. 
(WINK),  Ch.  11  [B.T,  June  9]. 

397.  MASSENA,  N.  Y.  (Ch.  14)— None 
pending. 

398.  ALPENA,  Mich.  (Ch.  9,  30)— 
None  pending. 

399.  MOBERLY,  Mo.  (Ch.  35)— None 
pending. 

400.  WENATCHEE,  Wash.  (Ch.  *45, 
55) — None  pending. 

401.  MORRISTOWN,  Tenn.  (Ch.  54)— 
None  pending. 

402.  LEWISTON,  Ida.  (Ch.  3)— None 
pending. 

403.  FERGUS  FALLS,  Minn.  (Ch.  16) 
— None  pending. 

404.  ARKANSAS  CITY,  Kan.  (Ch.  49) 
— None  pending. 

405.  SCOTTSBLUFF,  Neb.  (Ch.  10, 
16) — None  pending. 

406.  CLAREMONT,  N.  H.  (Ch.  37)  — 
None  pending. 

407.  ATCHISON,  Kan.  (Ch.  60)— 
None  pending. 

408.  HURON,  S.  D.  (Ch.  12,  15)— None 
pending. 

409.  CROWLEY,  La.  (Ch.  21)— None 
pending. 

410.  BASTROP,  La.  (Ch.  53)— None 
pending. 

411  WATERTOWN,  S.  D.  (Ch.  3,  35)— 
None  pending. 

412.  GREAT  BEND,  Kan.  (Ch.  2,  28)  — 
None  pending. 

413.  VERNON,  Tex.  (Ch.  18)— None 
pending. 

414.  BRAINERD,  Minn.  (Ch.  12)— 
None  pending. 

415.  CLEVELAND,  Tenn.  (Ch.  38)— 
None  pending. 

416.  EL  CENTRO,  Calif.  (Ch.  16)— 
None  pending. 

417.  HOPKINSVILLE,  Ky.  (Ch.  20)— 
None  pending. 

418.  VIRGINIA,  Minn.  (Ch.  26)— None 
pending. 

419.  TULARE,  Calif.  (Ch.  27)— Pend- 
ing: Sheldon  Anderson  (KCOK),  Ch. 
27  [B.T,  July  14]. 

420.  EDINBURG,  Tex.  (Ch.  26)— None 
pending. 

421.  WAYNESBORO,  Va.  (Ch.  42)— 
None  pending. 

422.  ASTORIA,  Ore.  (Ch.  30)— None 
pending. 

423.  NACOGDOCHES,  Tex.  (Ch.  40) 
— None  pending. 

424.  LAS  CRUCES,  N.  M.  (Ch.  22)— 
None  pending. 

425.  OPELIKA,  Ala.  (Ch.  22)— None 
pending. 

426.  CHICO,  Calif.  (Ch.  12)— Pend- 
ing: Golden  Empire  Co.  (KHSL),  Ch. 
12  [B.T,  July  14]. 

427.  TRINIDAD,  Col.  (Ch.  21)— None 
pending. 

428.  COEUR  d'ALENE,  Ida.  (Ch.  12) 
— None  pending. 

429.  FREDERICKSBURG,  Va.  (Ch. 
47) — None  pending. 

430.  MITCHELL,  S.  D.  (Ch.  5,  20)— 
None  pending. 

431.  CAIRO,  HI.  (Ch.  24)— None 
pending. 

432.  KEARNEY,  Neb.  (Ch.  13,  19)— 
None  pending. 

433.  LA  SALLE,  111.  (Ch.  35)— None 
pending. 

434.  PULLMAN,  Wash.  (Ch.  *10,  24) 
— None  pending. 

435.  SNYDER,  Tex.  (Ch.  30)— None 
pending. 

436.  GAINESVILLE,  Ga.  (Ch.  52)— 
None  pending. 

437.  SANFORD,  Fla.  (Ch.  35)— None 
pending. 

438.  BRAWLEY,  Calif.  (Ch.  25)— 
None  pending. 

439.  FRANKFORT,  Ky.  (Ch.  43)— 
None  pending. 

440.  BEAVER  DAM,  Wis.  (Ch.  37)  — 
None  pending. 

441  SEMINOLE,  Okla.  (Ch.  59)— None 
pending. 

442.  BEATRICE,  Neb.  (Ch.  40)— None 
pending. 

443.  MIAMI,  Okla.  (Ch.  58)— None 
pending. 

444.  ALBEMARLE,  N.  C.  (Ch.  20)  — 
None  pending. 

445.  PENDLETON,  Ore.  (Ch.  28)  — 
None  pending. 

446.  VISALIA,  Calif.  (Ch.  43,  49)— 
None  pending. 

447.  OCALA,  Fla.  (Ch.  15)— None 
pending. 

448.  DEKALB,  HI.  (Ch.  *67)— None 
pending. 

449.  COSHOCTON,  Ohio  (Ch.  20)— 
None  pending. 


450.  ATHENS,  Ohio  (Ch.  62)— None 
pending. 

451.  OPELOUSA,  La.  (Ch.  58)— None 
pending. 

452.  SIKESTON,  Mo.  (Ch.  37)— None 
pending. 

453.  MOULTRIE,  Ga.  (Ch.  48)— None 
pending. 

454.  MEXICO,  Mo.  (Ch.  45)— None 
pending. 

455.  NEWTON,  Kan.  (Ch.  14)— None 
pending. 

456.  WATSON VDLLE,  Calif.  (Ch.  22) 
— None  pending. 

457.  TUPELO,  Miss.  (Ch.  38)— None 
pending. 

458.  DIXON,  111.  (Ch.  47)— None 
pending. 

459.  HOUMA,  La.  (Ch.  30)  —  None 
pending. 

460.  SHERIDAN,  Wyo.  (Ch.  9,  12)— 
None  pending. 

461.  DUBOIS,  Pa.  (Ch.  31)  —  None 
pending. 

462.  IRONWOOD,  Mich.  (Ch.  3D— 
None  pending. 

463.  BEND,  Ore.  (Ch.  15)— None 
pending. 

464.  MT.  PLEASANT,  Mich.  (Ch.  47) 
— None  pending. 

465.  AMERICUS,  Ga.  (Ch.  31)— None 
pending. 

466.  LOCK  HAVEN,  Pa,  (Ch.  32)— 
Pending:  Lock  Haven  Bcstg.  Co. 
(WBPZ),  Ch.  32  [B.T,  July  7];  Susque- 
hanna Valley  Television  Corp.,  Ch.  32 
[B.T,  Aug.  4]. 

467.  CAMDEN,  Ark.  (Ch.  50)— None 
pending. 

468.  NORFOLK,  Neb.  (Ch.  33)— None 
pending. 

469.  INDEPENDENCE,  Kan.  (Ch.  20) 
— None  pending. 

470.  BOZEMAN,  Mont.  (Ch.  *9,  22) 
— None  pending. 

471.  DEFIANCE,  Ohio  (Ch.  43)— None 
pending. 

472.  DODGE  CITY,  Kan.  (Ch.  6,  23) 
— None  pending. 

473.  ANACONDA,  Mont.  (Ch.  2)— 
None  pending. 

474.  GAINESVILLE,  Tex.  (Ch,  49)— 
Pending  :  Gainesville  Bcstg.  Co. 
(KGAF),  Ch.  49  [B.T.  this  issue]. 

475.  HELENA,  Ark.  (Ch.  54)— None 
pending.  . 

476.  PORT  ANGELUS,  Wash.  (Ch. 
16) — None  pending. 

477.  CARTHAGE,  Mo.  (Ch.  56)— 
None  pending. 

478.  MADISONVILLE,  Ky.  (Ch.  26)— 
None  pending. 

479.  OSKALOOSA,  Iowa  (Ch.  52)— 
None  pending. 

480.  HOQUIAM,  Wash.  (Ch.  52)— 
None  pending. 

481.  KIRKS VILLE,  Mo.  (Ch.  3,  18)— 
None  pending. 

482.  SANTA  PAULA,  Calif.  (Ch.  16) 
— None  pending. 

483.  EL  DORADO,  Kan.  (Ch.  55)— 
None  pending. 

484.  HARRISBURG,  111.  (Ch.  22)— 
Pending:  Turner-Farrar  Assn.,  Ch.  22 
[B.T,  June  30]. 

485.  HENDERSON,  N.  C.  (Ch.  52)— 
None  pending. 

486.  WASHINGTON,  Ind.  (Ch.  60)— 
None  pending. 

487.  CARBONDALE,  111.  (Ch.  34,  *61) 
None  pending. 

488.  COLUMBIA,  Tenn.  (Ch.  39)— 
None  pending. 

489.  GARDEN  CITY,  Kan.  (Ch.  9,  11) 
— None  pending. 

490.  DYERSBURG,  Tenn.  (Ch.  46)— 
None  pending. 

491.  ROCK  SPRINGS,  Wyo.  (Ch.  13)— 
None  pending. 

492.  HARRISONBURG,  Va.  (Ch.  3,  34) 
—Pending:  Shenandoah  Valley  Bcstg. 
Corp.  (WSVA),  Ch.  3  [B.T,  June  30]. 

493.  SPRINGFIELD,  Ore.    (Ch.  37)— 

494.  PASCAGOULA,  Miss.  (Ch.  22)— 
None  pending. 

495.  SHEFFIELD,  Ala.  (Ch.  47)— None 
pending. 

496.  MISSION,  Tex.  (Ch.  14)— None 
pending. 

497.  ELIZABETHTON,  Tenn.  (Ch.  40) 
— None  pending. 

498.  LAMESA,  Tex.  (Ch.  28)— None 
pending. 

499.  JAMESTOWN,  N.  D.  (Ch.  7,  42) 
— None  pending. 

500.  RED  WING,  Minn.  (Ch.  63)— 
None  pending. 

501.  BATH,  Me.  (Ch.  65)— None  pend- 
ing. 

502.  ASHLAND,  Wis.  (Ch.  15)— None 
pending. 

503.  McCOMB,  111.  (Ch.  61)— None 
pending. 

504.  DURANT,  Okla.  (Ch.  27)— None 
pending. 

505.  MADERA,  Calif.  (Ch.  30)  — 
None  pending. 

506.  CALDWELL,  Ida.  (Ch.  2)— None 
pending. 

507.  BARNSTABLE,  Mass.  (Ch.  52)— 
None  pending. 

508.  MARION,  111.  (Ch.  40)— None 
pending. 


509.  SANTA  MARIA,  Calif.  (Ch.  44 
None  pending. 

510.  CADILLAC,  Mich.  (Ch.  13,  45)- 
None  pending. 

511.  McCOMB,  Miss.  (Ch.  31)— Non 
pending. 

512.  RUSTON,  La.  (Ch.  20)— Non 
pending. 

513.  CAMBRIDGE,  Md.  (Ch.  22 
— None  pending. 

514.  FORT  SCOTT,  Kan.  (Ch.  27)- 
None  pending. 

515.  CHARLES  CITY,  Iowa  (Ch.  18)- 
None  pending. 

516.  RICHMOND,  Ky.  (Ch.  60)— Non 
pending. 

517.  WINFIELD,  Kan.  (Ch.  43)— Non 
pending. 

518.  REDDING,  Calif.  (Ch.  7)— Non 
pending. 

519.  DUBLIN,  Ga.  (Ch.  15)— Noni 
pending. 

520.  BELLEFONTAINE,  Ohio  (Ch 
63) — None  pending. 

521.  PASCO,  Wash.  (Ch.  19)— Noni 
pending. 

522.  OWATONNA,  Minn.  (Ch.  45)- 
None  pending. 

523.  ALBANY,  Ore.  (Ch.  55)— Nont 
pending. 

524.  CHANUTE,  Kan.  (Ch.  50)— Nont 
pending. 

525.  KENNEWICK,  Wash.  (Ch.  25 
*41) — None  pending. 

526.  OTTAWA,  Kan.  (Ch.  21)— Nonf 
pending. 

527.  MERCEDES,  Tex.  (Ch.  32)— Nont 
pending. 

528.  FULTON,  Mo.  (Ch.  24)— None 
pending. 

529.  HANFORD,    Calif.    (Ch.  21) 
None  pending. 

530.  SANFORD,  N.  C.  (Ch.  38)— Nont 
pending. 

531.  BEMIDJI,  Minn.  (Ch.  24)— None 
pending. 

POPULATION  10,000  AND  UNDER 

532.  SAN  MARCOS,  Tex.  (Ch.  53) 
None  pending. 

533.  PRESQUE  ISLE,  Me.  (Ch.  8.  19) 
— None  pending. 

534.  LOS  ALAMOS,  N.  M.  (Ch.  20)- 
None  pending. 

535.  NATCHITOCHES,  La.  (Ch.  17) 
None  pending. 

536.  HUNTS  VILLE,   Tex.    (Ch.  15) 
None  pending. 

537.  MINDEN,  La.  (Ch.  30)— None 
pending. 

538.  CORINTH,  Miss.  (Ch.  29)— None 
pending. 

539.  MORGAN  CITY,  La.  (Ch.  36)— 
None  pending. 

540.  YAZOO  CITY,  Miss.  (Ch.  49)— 
None  pending. 

541.  KALISPELL,    Mont.    (Ch.  8) 
None  pending. 

542.  ALTUS,  Okla.  (Ch.  36)— None 
pending. 

543.  UNION,  S.  C.  (Ch.  65)— None 
pending. 

544.  WASHINGTON,  N.  C.  (Ch.  7) 
None  pending. 

545.  IRON  MOUNTAIN,  Mich.  (Ch 
9,  27) — None  pending. 

546.  PARAGOULD,  Ark.  (Ch.  44)— 
None  pending. 

547.  JENNINGS,  La.  (Ch.  48)— None 
pending. 

548.  KILGORE,  Tex.  (Ch.  59)— None 
pending. 

549.  BRATTLEBORO,  Vt.  (Ch.  58)— 
None  pending. 
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550.  LUDINGTON,  Mich.  (Ch.  18)— 
Jone  pending. 

551.  MALONE,  N.  Y.  (Ch.  20,  *66)— 
Tone  pending. 

552.  BAKER,  Ore.  (Ch.  37)— None 
ending. 

553.  CEDARTOWN,  Ga.  (Ch.  53)— 
ilone  pending. 

554.  CORDELE,  Ga.  (Ch.  43)— None 
ending. 

555.  SHELBYVILLE,  Xenn.  (Ch.  62) 
rf-None  pending. 

556.  DOUGLAS,  Ariz.  (Ch.  3)— None 
ending. 

557.  BAY  CITY,  Tex.  (Ch.  33)— None 
ending. 

558.  WILLMAR,  Minn.  (Ch.  31)— 
one  pending. 

559.  ROLLA,  Mo.  (Ch.  31)— None 
ending. 

560.  NEW  ULM,  Minn.  (Ch.  43)— 
one  pending. 

561.  BEEVILLE,  Tex.  (Ch.  38)— None 
snding. 

562.  ABBEVILLE,  La.  (Ch.  42)— None 
;nding. 

563.  MILES  CITY,  Mont:  (Ch.  3,  *6, 
i) — None  pending. 

564.  ROCKLAND,  Me.  (Ch.  25)— None 
■tiding. 

"565.  WINCHESTER,  Ky.  (Ch.  37)— 
one  pending. 

!566.  PULASKI,  Va.  (Ch.  37)— None 
:nding. 

567.  BLACKWELL,  Okla.  (Ch.  51)— 
one  pending. 

,568.  LUMBERTON,  N.  C.  (Ch.  21)— 
one  pending. 

569.  PALATKA,  Fla.  (Ch.  17)— None 
ending. 

570.  ANDALUSIA,  Ala.  (Ch.  29)— 
one  pending. 

571.  YUMA,  Ariz.  (Ch.  11,  13)— None 
Ending. 

572.  RAYMOND VILLE,  Tex.  (Ch.  42) 
i'mjcNone  pending. 

573.  GALLUP,  N.  M.  (Ch.  3,  *8,  10)— 
one  pending. 

574.  ELKINS,  W.  Va.  (Ch.  40)— None 
nding. 

575.  TAYLOR,  Tex.  (Ch.  58)— None 
nding. 


POPULATION  UNDER  9,000 


576.  SULPHUR  SPRINGS,  Tex.  (Ch. 
) — None  pending. 

577.  MAYFIELD,  Ky.  (Ch.  49)— None 
nding. 

578.  WESTON,  W.  Va.  (Ch.  32)— None 
'nding. 

579.  COLUMBUS,  Neb.  (Ch.  49)— 
»>ne  pending. 

580.  MARSHALL,  Mo.  (Ch.  40)— None 
■nding. 

'581.  MILLEDGE VILLE,  Ga.  (Ch.  51) 
None  pending. 

582.  PARIS,  Tenn.  (Ch.  51)— None 
nding. 

583.  RHINELANDER,  Wis.  (Ch.  22)— 
me  pending. 

584.  DELANO,  Calif.  (Ch.  33)— None 
nding. 

r585.  CHILLICOTHE,  Mo.  (Ch.  14)— 
ine  pending. 

586.  McPHERSON,  Kan.  (Ch.  26)— 
>ne  pending. 

587.  DANVILLE,  Ky.  (Ch.  35)— None 
nding. 

588.  KENNETT,  Mo.  (Ch.  21)— None 
nding. 

589.  UVALDE,  Tex.  (Ch.  20)— None 
nding. 

590.  LAURENS,  S.  C.  (Ch.  45)— None 
nding. 

591.  CENTRALIA,  Wash.  (Ch.  17)— 
ine  pending. 

>92.  DeLAND,  Fla.  (Ch.  44)— None 
nding. 


593.  MANISTEE,  Mich.  (Ch.  15)  — 
None  pending. 

594.  LaGRANDE,  Ore.  (Ch.  13)— None 
pending. 

595.  MAYS  VILLE,  Ky.  (Ch.  24)— 
Pending:  Standard  Tobacco  Co. 
(WFTM),  Ch.  24  [B.T,  June  23]. 

596.  HAYS,  Kan.  (Ch.  7,  20)— None 
pending. 

597.  WILLIAMSON,  W.  Va.  (Ch.  17) 
— None  pending. 

598.  ATHENS,  Tenn.  (Ch.  14)— None 
pending. 

599.  CARUTHERS VILLE,  Mo.  (Ch.  27) 
— None  pending. 

600.  OLNEY,  111.  (Ch.  16)— None  pend- 
ing. 

601.  CONWAY,  Ark.  (Ch.  49)— None 
pending. 

602.  JACKSONVILLE,  Tex.  (Ch.  36) 
— None  pending. 

603.  HOPE,  Ark.  (Ch.  15)— None 
pending. 

604.  MONTPELIER,  Vt.  (Ch.  3,  40)— 
None  pending. 

605.  COLDWATER,  Mich.  (Ch.  24)— 
Pending:  Twin  Valley  Bcstrs.  Inc. 
(WTVB),  Ch.  24  [B.T,  July  7]. 

606.  TROY,  Ala.  (Ch.  38)— None 
pending. 

607.  ST.  ALBENS,  Vt.  (Ch.  34)— 
None  pending. 

608.  ELLENSBURG,  Wash.  (Ch.  49, 
*65) — None  pending. 

609.  TUCUMCARI,  N.  M.  (Ch.  25)— 
None  pending. 

610.  ROSEBURG,  Ore.  (Ch.  28)— None 
pending. 

611.  HILLSBORO,  Tex.  (Ch.  63)— 
None  pending. 

612.  ALMA,  Mich.  (Ch.  41)— None 
pending. 

613.  CRESTON,  Iowa  (Ch.  43)— None 
pending. 

614.  LEVELLAND,  Tex.  (Ch.  38)  — 
None  pending. 

615.  ARTESIA,  N.  M.  (Ch.  21)— None 
pending. 

616.  RATON,  N.  M.  (Ch.  46,  *52)— 
Norte  pending. 

617.  FAIRMONT,  Minn.  (Ch.  40)— 
None  pending. 

618.  EUNICE,  La.  (Ch.  64)— None 
pending. 

619.  RUSSELL  VILLE,  Ark.  (Ch.  19)— 
None  pending. 

620.  ROANOKE  RAPIDS,  N.  C.  (Ch. 
30) — None  pending. 

621.  FITZGERALD,  Ga.  (Ch.  23)  — 
None  pending. 

622.  GRANTS  PASS,  Ore.  (Ch.  30)  — 
None  pending. 

623.  FRONT  ROYAL,  Va.  (Ch.  39)  — 
None  pending. 

624.  -  PORTALES,  N.  M.  (Ch.  22)— 
None  pending. 

625.  LONGMONT,  Col.  (Ch.  32)— 
None  pending. 

626.  HAVRE,  Mont.  (Ch.  9,  11)— None 
pending. 

627.  MALVERN,  Ark.  (Ch.  46)— None 
pending. 

628.  PECOS,  Tex.  (Ch.  16)— None 
pending. 

629.  HAMMOND,  La.  (Ch.  51)— None 
pending. 

630.  NEVADA,  Mo.  (Ch.  18)— None 
pending. 

631.  BENNINGTON,  Vt.  (Ch.  33)— 
None  pending, 

POPULATION  UNDER  8,000 

632.  ELK  CITY,  Okla.  (Ch.  12,  15)— 
None  pending. 

633.  COLLEGE  STATION,  Tex.  (Ch. 
*3,  48) — None  pending. 

634.  WORTHINGTON,  Minn.  (Ch.  32) 
— None  pending. 

635.  ALLIANCE,  Neb.  (Ch.  13,  21)— 
None  pending. 

636.  RUMFORD,  Me.  (Ch.  55)— None 
pending. 


NBC 


represented  by/the ]<!aiz  (Zjency 


NBC-TV  Films  Showing 

FILM  prints  of  seven  NBC-TV 
programs  will  be  shown  at  the  In- 
ternational Cinema  Art  Exhibi- 
tion in  Venice,  Italy,  scheduled 
Aug.  20  through  Sept.  6.  Pro- 
grams are:  a  Toscanini  concert, 
Your  Show  of  Shows,  Zoo  Parade, 
Amahl  and  the  Night  Visitors," 
Dangerous  Assignment  and  Con- 
vention Highlights  from  both  Re- 
publican and  Democratic  sessions. 


637.  YUBA  CITY,  Calif.  (Ch.  52)— 
Pending:  John  Stevenson,  Ch.  52  [B.T, 
July  7]. 

638.  OELWEIN,  Iowa  (Ch.  28)— None 
pending. 

639.  BROOKHAVEN,  Miss.  (Ch.  37)— 
None  pending. 

640.  MINERAL  WELLS,  Tex.  (Ch.  38) 
— None  pending. 

641.  BROOKINGS,  S.  D.  (Ch.  *8,  25) 
— None  pending. 

642.  CARROLLTON,  Ga.  (Ch.  33)— 
None  pending. 

643.  WELLINGTON,  Kan.  (Ch.  24)— 
None  pending. 

644.  CORBIN,  Ky.  (Ch.  16)  — None 
pending. 

645.  MARYVILLE,  Tenn.  (Ch.  51)— 
None  pending. 

646.  ASHLAND,  Ore.  (Ch.  14)— None 
pending. 

647.  THIBODAUX,  La.  (Ch.  24)— 
None  pending. 

648.  LaJUNTA,  Col.  (Ch.  24)— None 
pending. 

649.  YANKTON,  S.  D.  (Ch.  17)— None 
pending. 

650.  CHEROKEE,  Iowa  (Ch.  14)— 
None  pending. 

651.  CLOQUET,  Minn.  (Ch.  44)— 
None  pending. 

652.  LIVINGSTON,  Mont.  (Ch.  16)— 
None  pending. 

653.  McCOOK,  Neb.  (Ch.  8,  17)— 
None  pending. 

654.  THE  DALLES,  Ore.  (Ch.  32)  — 
None  pending. 

655.  UNION  CITY,  Tenn.  (Ch.  55)— 
None  pending. 

656.  FLAGSTAFF,  Ariz.  (Ch.  9,  13)— 
None  pending. 

657.  KNOXVILLE,  Iowa  (Ch.  33)— 
None  pending. 

658.  CENTERVILLE,  Iowa  (Ch.  31)— 
None  pending. 

659.  CHILDRESS,  Tex.  (Ch.  40)— 
None  pending. 

660.  FORREST  CITY,  Ark.  (Ch.  22)— 
None  pending. 

,  661.  McMINNVILLE,  Tenn.  (Ch.  46)— 
None  pending. 

662.  LAKE  CITY,  Fla.  (Ch.  33)— None 
pending. 

663.  BAINBRIDGE,  Ga.  (Ch.  35)— 
None  pending. 

664.  TULLAHOMA,  Tenn.  (Ch.  65)— 
None  pending. 

665.  CLINTON,  Okla.  (Ch.  32)— None 
pending. 

666.  NEWBERRY.  S.  C.  (Ch.  37)— 
None  pending. 

667.  STERLING,  Col.  (Ch.  25)— None 
pending. 

668.  PRATT,  Kan.  (Ch.  36)— None 
pending.  . 

669.  CULLMAN,  Ala.  (Ch.  60)— None 
pending. 

670.  CUERO,  Tex.  (Ch.  25)— None 
pending. 

671.  DICKINSON,  N.  D.  (Ch.  2,  4, 
*17) — None  pending. 

672.  DURANGO,  Col.  (Ch.  6,  15)— 
None  pending. 

673.  SPENCER,  Iowa  (Ch.  42)— None 
pending. 

674.  DOUGLAS,  Ga.  (Ch.  32)— Pend- 
ing: WDMG  Inc.  (WDMG),  Ch.  32 
[B.T,  July  28]. 

675.  HUMBOLDT,  Tenn.  (Ch.  25)  — 
None  pending 

676.  RAWLINS,  Wyo.  (Ch.  11)— None 
pending. 

677.  LEESBURG,  Fla.  (Ch.  26)— None 
pending. 

678.  GRENADA,  Miss.  (Ch.  15)  — 
None  pending 

679.  WILLISTON,  N.  D.  (Ch.  8,  11, 
*34) — None  pending. 

680.  ST.  JOHNSBURY,  Vt.  (Ch.  .30) 
— None  pending. 

681.  CROOKSTON,  Minn.  (Ch.  21)— 
None  pending 

682.  KELSO,  Wash.  (Ch.  39)  —  None 
pending. 

683.  PORTAGE,  Wis.  (Ch.  17)— None 
pending. 

684.  FAIRFIELD,  Iowa  (Ch.  54)  — 
None  pending. 


685.  CONROE,  Tex.  (Ch.  20)— None 
pending. 

686.  ENTERPRISE,  Ala.  (Ch.  40)  — 
None  pending. 

687.  STUTTGART,  Ark.  (Ch.  14)  — 
None  pending. 

688.  EAGLE  PASS,  Tex.  (Ch.  26)  — 
None  pending. 

689.  BELLE  GLADE,  Fla.  (Ch.  25) 
— None  pending. 

690.  CRYSTAL  CITY,  Tex.  (Ch.  28) 
— None  pending. 

691.  MT.  AIRY,  N.  C.  (Ch.  55)— None 
pending. 

692.  CONCORDIA,  Kan.  (Ch.  47)  — 
None  pending. 

693.  LANCASTER,  S.  C.  (Ch.  31)— 
None  pending. 

694.  STEPHEN  VILLE,  Tex.  (Ch.  32) 
— None  pending. 

695.  LAURINBURG,  N.  C.  (Ch.  41) — 
None  pending. 

696.  LIBERAL,  Kan.  (Ch.  14)— None 
pending. 

697.  STARK  VILLE,  Miss.  (Ch.  34)— 
None  pending. 

698.  SOMERSET,  Ky.  (Ch.  22)— None 
pending. 

699.  IOLA,  Kan.  (Ch.  44)— None  pend- 
ing. 

700.  AIKEN,  S.  C.  (Ch.  54)— None 
pending. 

701.  STURGEON  BAY,  Wis.  (Ch.  44) 
— None  pending. 

702.  BONHAM,  Tex.  (Ch.  43)— None 
pending. 

703.  CANTON,  Miss.  (Ch.  16)— None 
pending. 

704.  GLASGOW,  Ky.  (Ch.  28)— None 
pending. 

705.  SILVER  CITY,  N.  M.  (Ch.  *10, 
12) — None  pending. 
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706.  CAMDEN,  S.  C.  (Ch.  14)— None 
pending. 

707.  HAZARD,  Ky.  (Ch.  19)— None 
pending. 

708.  MARION,  Va.  (Ch.  50)— None 
pending. 

709.  STORM  LAKE,  Iowa  (Ch.  34)— 
None  pending. 

710.  BRENHAM,  Tex.  (Ch.  52)— None 
pending. 

711.  SHENANDOAH,  Iowa  (Ch.  20)— 
None  pending. 

712.  THIEF  RIVER  FALLS,  Minn. 
(Ch.  15) — None  pending. 

713.  COOKEVILLE,  Tenn.  (Ch.  24)— 
None  pending. 

714.  ANACORTES,  Wash.  (Ch.  34)— 
None  pending. 

(Continued  on  page  80) 
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715.  MAGNOLIA,  Ark.  (Ch.  28)  — 
None  pending. 

716.  SARAXAC  LAKE,  X.  Y.  (Ch.  18) 
— None  pending. 

717.  HERMIT.  Tex.  (Ch.  141— None 
pending. 

718.  LUFAILA.  Ala.  (Ch.  44)— Xone 
pending. 

719.  KICE  LAKE,  Wis.  (Ch.  21)  — 
Xone  pending. 

720.  PAULS  VALLEY.  Okla.  (Ch.  61) 
— Xone  pending. 

721.  NEBR-  SKA  CITY.  Xeb.  (Ch.  50) 
— Xone  pending. 

722.  VALLEY  CITY.  X.  D.  (Ch.  4.  32) 
— Xone  pending. 

723.  MARYYILLE,  Mo.  ( Ch.  26)  — 
Xone  pending. 

724.  MARIOX.  S.  C.  (Ch.  43 — Xone 
pending. 

725.  HEXDERSOX.  Tex.  (Ch.  42)— 
Xone  pending. 

726.  TIFTOX,  Ga.  (Ch.  14 1— Xone 
pending. 

727.  LAMAR.  Col.  (Ch.  18)— Xone 
pending. 

728.  GRIXXELL.  Iowa  (Ch.  46)— Xone 
pending. 

729.  LAKE  WALES.  Fla.  i  Ch.  14)— 
Xone  pending. 

730.  FORT  VALLEY,  Ga.  (Ch.  18)— 
Xone  pending. 

731.  ARKADELPHIA,  Ark.  (Ch.  34) 
— Xone  pending. 

732.  LEBAXOX,  Mo.  (Ch.  23)— Xone 
pending. 

733.  BRIG  HAM.  Utah  (Ch.  361— Xone 
pending. 

734.  ALAMOGORDO,  X.  M.  (Ch.  17) 
— Xone  pending. 

735.  GREEXYTLLE,  Ala.  (Ch.  49)  — 
Xone  pending. 

736.  TOCCOA.  Ga.  (Ch.  35 1  —  Xone 
pending. 

737.  LOVELAXD.  Col.  (Ch.  38)  — 
Xone  pending. 

738.  ELBERTOX.  Ga.  (Ch.  16)— Xone 
pending. 

739.  JACKSOX,  La.  (Ch.  18)— Xone 
pending. 

740.  PRESCOTT,  Ariz.  (Ch.  15)  — 
None  pending. 

741.  KOSCIUSKO.  Miss.  (Ch.  52)— 
Xone  pending. 

742.  BIG  RAPIDS.  Mich.  (Ch.  39)  — 
Xone  pending. 

743.  ESTHERVILLE,  Iowa  (Ch.  24)— 
Xone  pending. 

744.  LITTLE  FALLS.  Minn.  (Ch.  14) 
— Xone  pending. 

745.  FALFURRIAS.  Tex.  (Ch.  52) — 
Xone  pending. 

746.  TUSKEGEE.  Ala.  (Ch.  16)— Xone 
pending. 

747.  PICAYUXE.  Miss.  (Ch.  14)  — 
Xone  pending. 

748.  McMIXXVILLE.  Ore.  i  Ch.  46) 
— Xone  pending. 

749.  MEXLA.  Tex.  (Ch.  501— Xone 
pending. 

750.  BRECKEXRIDGE.  Tex.  (Ch.  14) 
— Xone  pending. 

751.  WELCH.  W.  Va.  (Ch.  25)— Xone 
pending. 

752.  LEWISTOWX.  Mont.  I  Ch.  13)— 
Xone  pending. 

753.  MOREXCI,  Ariz.  (Ch.  3D— Xone 
pending. 

754.  LITTLE  FIELD,  Tex.  (Ch.  32)— 
Xone  pending. 

755.  COLEMAX.  Tex.  (Ch.  2D— Xone 
pending. 

756.  RED  OAK.  Iowa  (Ch.  32)— Xone 
pending. 


757.  WLXSLOW.  Ariz.  (Ch.  16)— Xone 
pending. 

758.  QULVCY,  Fla.  (Ch.  54)— Xone 
pending. 

759.  ALVA,  Okla.  (Ch.  30)— Xone 
pending. 

760.  ATLAXTIC,  Iowa  i  Ch.  45)  — 
Xone  pending. 

761.  PETOSKEY,  Mich.  (Ch.  31)  — 
Xone  pending. 

762.  WEST  POEM,  Miss.  (Ch.  8,  56) 
— Xone  pending. 

763.  DEVILS  LAKE,  X.  D.  (Ch.  8,  14) 
— Xone  pending. 

764.  LEAD,  S.  D.  (Ch.  5.  26)— Xone 
pending. 

765.  GLOBE,  Ariz.  (Ch.  34) — Xone 
pending. 

766.  BATES VTLLE,  Ark.  (Ch.  30)  — 
Xone  pending. 

767.  FAIRBURY,  Xeb.  (Ch.  35  i—  Xone 
pending. 

768.  HARRIMAX.  Tenn.  (Ch.  67)  — 
Xone  pending. 

769.  CAXOX  CITY,  Col.  (Ch.  35)  — 
Xone  pending. 

770.  MOUNT  PLEAS AXT,  Tex.  (Ch. 
35  i — Xone  pendinj. 

771.  ALEXAXDRLA,  Minn.  (Ch.  3S) 
— Xone  pending. 

772.  MOXAHAXS,  Tex.  (Ch.  9)— Xone 
pending. 

773.  BEXTOX,  Ark.  (Ch.  40)— Xone 
pending. 

774.  LXTERXATIOXAL  FALLS.  Minn. 
(Ch.  ID — Xone  pending. 

775.  XEWPORT.  Ark.  (Ch.  28 )—  Xone 
Dending. 

776.  EL  CAMPO.  Tex.  (Ch.  27)  — 
Xone  pending. 

777.  CARROLL,  Iowa  (Ch.  39)— Xone 
pending. 

778.  FORT  PAYXE.  Ala.  (Ch.  19)— 
Xone  pending. 

779.  DOVER.  Del.  (Ch.  40)— Xone 
pending. 

780.  FALLS  CITY.  Xeb.  (Ch.  38)  — 
Xone  pending. 

781.  HOLDENYDLLE,  Okla.  (Ch.  14) 
— Xone  pending. 

782.  AXADARKO.  Okla.  (Ch.  58 1  — 
Xone  pending. 

783.  YORK,  Xeb.  (Ch.  15  >  —  Xone 
pending. 

784.  BROWXFIELD.  Tex.  (Ch.  15)— 
Xone  pending. 

785.  XOGALES,  Ariz.  (Ch.  17 1— None 
pending. 

786.  FRAXKLIX.  La.  (Ch.  46)— Xone 
pending. 

787.  COLUMBLA.  Miss.  (Ch.  35)  — 
Xone  pending. 

788.  UKLAH.  Calif.  (Ch.  18)  —  Xone 
pending. 

789.  CEDAR  CITY,  Utah  (Ch.  5)  — 
Xone  pending. 

790.  HEXDERSOXYTLLE,  X.  C.  (Ch. 
2,' — Xone  pending. 

791.  XORTH  BEXD,  Ore.  (Ch.  16)— 
Xone  pending. 

792.  STATESBORO.  Ga.  (Ch.  22)  — 
Xone  pending. 

793.  CLIXTOX.  Mo.  i  Ch.  49)— Xone 
pending. 

794.  COXWAY,  S.  C.  (Ch.  23)— Xone 
pending. 

795.  DECORAH.  Iowa  (Ch.  44)— None 
pending. 

796.  SOUTH  BOSTOX.  Va.  (Ch.  14)— 
Xone  pending. 

797.  MURRAY.  Ky.  (Ch.  33)— Xone 
pending. 

798.  HOULTON,  Me.  (Ch.  24)— None 
pending. 


IN 

PORTLAND,  OREGON 

1,246,540  active,  young-minded  West- 
erners comprise  KGW's  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO.,  INC. 
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799.  SEARCY,  Ark.  (Ch.  33)— None 
pending. 

800.  GRAND  RAPIDS,  Minn.  (Ch.  20) 
— None  pending. 

801.  PRICE.  Utah  (Ch.  6)  —  None 
pending. 

802.  GEORGETOWN,  S.  C.  (Ch.  27)— 
None  pending. 

POPULATION  UNDER  6,000 

803.  HUGO,  Okla.  (Ch.  21)  —  None 
pending. 

804.  LEXINGTON,  Va.  (Ch.  54)— None 
pending. 

805.  BELFAST,  Me.  (Ch.  41)— None 
pending. 

8C6.  BRADY,  Tex.  (Ch.  15)  —  None 
pending. 

807.  CROCKETT,  Tex.  (Ch.  56)— None 
pending. 

808.  BURLEY.  Ida.  (Ch.  15)  —  None 
pending. 

809.  MARSHALL,  Minn.  (Ch.  22)  — 
None  pending. 

810.  DALHART.  Tex.  (Ch.  16)— None 
pending. 

811.  WOODWARD,  Okla.  (Ch.  8)  — 
Xone  pending. 

812.  SPARTA.  Wis.  (Ch.  50)—  Xone 
pending. 

813.  LEBAXOX.  Ore.  (Ch.  43)— None 
pending. 

814.  COVrNGTON,  Va.  (Ch.  44)  — 
None  pending. 

815.  MARLAXNA.  Fla.  (Ch.  17)— None 
pending. 

816.  SPRINGD ALE,  Ark.  (Ch.  35)  — 
None  pending. 

817.  VIDALLA.  Ga.  (Ch.  26)— None 
pending. 

818.  AJO.  Ariz.  (Ch.  14)— None  pend- 
ing. 

819.  De  RIDDER,  La.  (Ch.  14)— None 
pending. 

820.  DETROIT  LAKES,  Minn.  (Ch. 
18) — None  pending. 

821.  HINTON.  W.  Va.  (Ch.  3D— Xone 
pending. 

822.  ABILEXE.  Kan.  (Ch.  3D— Xone 
pending. 

823.  PULASKI.  Tenn.  (Ch.  44)— Xone 
pending. 

824.  MTXLINOCKET.  Me.  (Ch.  14)  — 
Xone  pending. 

825.  TELL  CITY.  Ind.  (Ch.  3D— Xone 
pending. 

826.  PIERRE,  S.  D.  (Ch.  6.  10,  *22)— 
Xone  pending. 

827.  CHEBOYGAX.  Mich.  (Ch.  4.  36) 
— Xone  pending. 

828.  DEMTNG.  N.  M.  (Ch.  14)— None 
pending. 

829.  EMPORIA,  Va.  (Ch.  25)— None 
pending. 

830.  GONZALES.  Tex.  (Ch.  64)  — 
None  pending. 

831.  WLXXFIELD.  La.  (Ch.  22)— Xone 
pending. 

832.  OAKDALE,  La.  (Ch.  54)— Xone 
pending. 

833.  WALSEXBURG.  Col.  (Ch.  30)— 
Xone  pending. 

834.  CATRO,  Ga.  (Ch.  45)  —  Xone 
pending. 

835.  HARRISOX.  Ark.  (Ch.  24)— Xone 
pending. 

836.  VLNITA,  Okla.  (Ch.  28)— None 
pending. 

837.  MORRILTON.  Ark.  (Ch.  43)  — 
None  pending. 

838.  WDLDWOOD.  N.  J.  (Ch.  48)  — 
None  pending. 

839.  ELY.  Minn.  I  Ch.  16  >—  None  pend- 
ing. 

840.  A"  AND  ALIA.  HI.  (Ch.  281— None 
pending. 

841.  FREDERICK.  Okla.  (Ch.  44)  — 
None  pending. 

842.  MONTEVIDEO.  Minn.  (Ch.  19) 
— None  pending. 

843.  FAYE T TEVILLE ,  Tenn.  (Ch.  27) 
— None  pending. 

844.  LAWRENCEBURG,  Tenn.  (Ch. 
50  > — Xone  pending. 

845.  ALGOXA.  Iowa  (Ch.  37)— Xone 
pending. 

S46.  ELKO,  Xev.  (Ch.  10)  —  Xone 
pending. 

847.  PRAIRIE  du  CHIEX,  Wis.  (Ch. 
34> — Xore  pending. 

848.  PRIXCETON.  Ky.  (Ch.  45)— Xone 
pending. 

849.  HOBART.  Okla.  (Ch.  23)— Xone 
pending. 

850.  ALAMOSA,  Col.  (Ch.  19)— Xone 
pending. 

8-1.  VERMILLIOX,  S.  D.  (Ch.  *2,  41) 
— Xone  pending. 

852.  FORT  MORGAN",  Col.  (Ch.  15) 
— Xone  pending. 

853.  BALLIXGER,  Tex.  (Ch.  25)  — 
Xone  pending. 

854.  LOUISVILLE.  Miss.  (Ch.  46)— 
Xone  pending. 

855-  ALPIXE,  Tex.  (Ch.  12)— Xone 
pending. 

856.  GLEXDrVE.  Mont.  (Ch.  18)  — 
Xone  pending. 

857.  GUXTERS VTLLE,  Ala.  (Ch.  40) 
— Xone  pending. 

858.  HANCOCK,  Mich.  (Ch.  10 — Xone 
pending. 

859.  XEWPORT,  Vfc  (Ch.  46)— None 
pending. 

860.  JASPER,  Ind.  (Ch.  19)— None 
pending. 


831.  HEREFORD,  Tex.  (Ch.  19)— None 
pending. 

862.  ATHENS,    Tex.    (Ch.  25)— None 
pending. 

863.  BLACKFOOT.  Ida.    (Ch.  33)  — 
None  pending. 

864.  PIKE  VTLLE,  Ky.  (Ch.  14)— None 
pending. 

865.  MADISON,  S.  D.  (Ch.  46)— None 
pending. 

866.  BREWTON,  Ala.  (Ch.  23)— None 
pending. 

867.  WAHPETON,   N.   D.    (Ch.  45)— 
None  pending. 

868.  LAKE    CITY,    S.    C.    (Ch.  55)— 
None  pending. 

869.  MANISTIQUE,  Mich.   (Ch.  14)— 
None  pending. 

870.  ANGOLA,   Ind.    (Ch.  15)— None 
pending. 

871.  LOGAN,  W.  Va.  (Ch.  23)— None 
pending. 

872.  LEXLNGTON,    Neb.    (Ch.  23)— 
None  pending. 

873.  HOT  SPRINGS,  S.  D.  (Ch.  17)— 
None  pending. 

874.  DEMOPOLIS,   Ala.    (Ch.   18)  — 
None  pending. 

POPULATION  UNDER  5,000 

875.  MONTROSE,  Col.  (Ch.  10,  18)— 
None  pending. 

876.  WEST  PLALNS,  Mo.  (Ch.  20)— 
Pending:  Robert  F.  Neatherv  (KWPMi. 
Ch.  20  [B.T.  this  issue]. 

877.  KELLOG,    Ida.    (Ch.    33)— None 
pending. 

878.  REDBLUFF,   Calif.    (Ch.   16)  — 
None  pending. 

879.  GRAFTON,  N.  D.  (Ch.  17)— None 
pending. 

880.  LAMPASAS.  Tex.  (Ch.  40)— None 
pending. 

881.  GLADSTONE.   Mich.   (Ch.  40)— 
None  pending. 

882.  HARLAN,    Ky.    (Ch.    36)— None 
pendine. 

883.  MONETT,  Mo.  (Ch.  14)— None  X 
pending. 

884.  GUYMON,  Okla.  (Ch.  20)— None Jp*) 
pending. 

885.  GOODLAND,  Kan.  (Ch.  31)  — 1>"« 
None  pending. 

886.  CLANTON,  Ala.  (Ch.  14)— None 
pending. 

887.  RICHLAND  CENTER,  Wis.  (Ch. 
15.  *66) — None  pending. 

888.  CALAIS.  Me.   (Ch.  7,  20)— None 
pending. 

889.  EPHRATA,    Wash.    (Ch.  43)— 
None  pending. 

890.  QUANAH.  Tex.   (Ch.  42)— None 
pending. 

S91.  HOT  SPRLNGS,  N.  M.  (Ch.  19)— 
Xone  pending. 

892.  ST.   GEORGE,  Utah  (Ch.  18)— 
Xone  pending. 

893.  SAL  ID  A.    Col.    (Ch.   25)  —  None 
pending. 

894.  JEROME,  Idaho   (Ch.  17)— None 
pending. 

895.  FARMINGTON,  Mo.   (Ch.  52)  — 
None  pending. 

896.  PEARSAL,  Tex.  (Ch.  31)— None 
pending. 

897.  LARNED.   Kan.    (Ch.  15)— None 
pending. 

898.  FORT  STOCKTON.  Tex.  (Ch.  22  i  $«o] 
— None  pending. 

899.  PERRYTON,  Tex.  (Ch.  22)— None 
pending. 

900.  JASPER,   Tex.    (Ch.  49)  —  Xone 
pending. 

901.  FARM  VTLLE,  Va.  (Ch.  19)— None 
pending. 

902.  SOCORRO,  N.  M.  (Ch.  15)— None 
pending. 
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Someone  has  been  busy. 

Five  new  schools  now  under 
construction  in  our  area  to 
care  for  the  children  of  new- 
comers to  Western  Montana. 

^Jlie  ^4rt    1t]oiLf  S)tationi 
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Missoula  Anaconda 
5  kw  Butte 
Day  &  Nite     250  Watts 

MOXTAXA 

THE  TREASURE  STATE  OF  THE  AS 
• 

Lumber,  grains,  sugar  beets, 
dairying,  mining,  Beefsteak 
&  Lamb  Chops. 

e 

Reps:  GILL,  KEEFE  &  PERNA, 
N.Y.,  Chi.(  La.  &  SF. 
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BROADCASTING    •  Telecastin, 


Hi    903.  MIAMI,   Ariz.    (Ch.    28)  —  None 
pending. 

>ni,    904.  NORTON,    Va.    (Ch.    52)— None 
pending. 

--    905.  COOLIDGE,  Ariz.  (Ch.  30)— None 
pending. 

906.  HEBBRONVILLE,  Tex.  (Ch.  58) 

— None  pending, 
out,    907.  SWAINSBORO,    Ga.    (Ch.  20)— 

None  pending. 
c4,    908.  SOUTHERN  PINES,  N.  C.  (Ch. 

49) — None  pending. 
i~L    909.  SANDPOINT,    Idaho    (Ch.  9)— 

None  pending. 
-|-    910.  REXBURG,  Idaho  (Ch.  27)— None 

pending. 

-  911.  RICHFIELD,  Utah  (Ch.  13)  — 
None  pending. 

912.  WORLAND,  Wyo.  (Ch.  34)— None 
pending. 

913.  CASA  GRANDE,  Ariz.  (Ch.  18)— 
None  pending. 

-  914.  RIVERTON,  Wyo.  (Ch.  10)— None 
pending. 

915.  DELTA,  Col.  (Ch.  24)  —  None 
Dending. 

-  916.  LEADVILLE,  Col.  (Ch.  14)— None 
sending. 

917.  IRON  RIVER,  Mich.  (Ch.  12)— 
il-Vone  pending. 

918.  PRESTON,  Idaho  (Ch.  41)— None 
sending. 

919.  PAYETTE,  Idaho  (Ch.  14)— None 
sending. 

POPULATION  UNDER  4,000 

920.  SIDNEY,  Mont.  (Ch.  14)— None 
jending. 

921.  WEISER,  Idaho  (Ch.  20)— None 
pending. 

922.  JACKSONVILLE,  N.  C.  (Ch.  16) 
fJone  pending. 

923.  WADENA,  Minn.  (Ch.  27)— None 
tending. 

924.  BOULDER  CITY,  Nev.  (Ch.  4)— 
^one  pending. 

925.  ROGERS  CITY,  Mich.  (Ch.  24)— 
Jone  pending. 

926.  CODY,  Wyo.  (Ch.  24)  —  None 
tending. 

927.  EVANSTON,  Wyo.  (Ch.  14)  — 
fone  pending. 

928.  COLBY,  Kan.  ,(Ch.  22)— None 
[tending. 

929.  HOUGHTON,  Mich.  (Ch.  19)— 
."one  pending. 

930.  GLASGOW,  Mont.  (Ch.  16)  — 
Tone  pending. 

931.  LITTLETON,  N.  H.  (Ch.  24)— 
.'one  pending. 

932.  POWELL,  Wyo.  (Ch.  30)— None 
ending. 

933.  BISBEE,  Ariz.  (Ch.  15)— None 
ending. 

Lfp  934.  DEER  LODGE,  Mont.  (Ch.  25)— 
Tone  pending. 

935.  SAFFORD,  Ariz.  (Ch.  21)— None 
ending. 

936.  MOBRIDGE,  S.  D.  (Ch.  27)— 
rone  pending. 

937.  VAN  BUREN,  Me.  (Ch.  15)— 
Tone  pending. 

938.  CUTBANK,  Mont.  (Ch.  20)— None 
ending. 

939.  LAUREL,  Mont.  (Ch.  14)— None 
"ending. 

940.  EMPORIUM,  Pa.  (Ch.  42)— None 
ending. 

941.  HENDERSON,  Nev.  (Ch.  2)  — 
Jone  pending. 

942.  FARMINGTON,  N.  M.  (Ch.  17)— 
[/{one  pending. 

943.  MARFA,  Tex.  (Ch.  19)  —  None 
ending. 

944.  ELROY,  Ariz.  (Ch.  24)  —  None 
ending. 

945.  AHOSKIE,  N.  C.  (Ch.  53)— None 
ending. 

946.  ELY,  Nev.  (Ch.  3,  6)  —  None 
ending. 

.  947.  BELLE  FOURCHE,  S.  D.  (Ch.  23) 
-None  pending. 
948.  LORDSBURG,  N.  M.  (Ch.  23)— 
fone  pending. 


Mr.  Ballard 


JOHN  G.  BALLARD 

KGNC  Sales  Manager  Dies 

JOHN  G.  BALLARD,  52,  sales 
manager  of  KGNC  Amarillo,  Tex., 
affiliate  of  the  Amarillo  Globe  and 
News,  died  at  his  home  there  July 
18  after  a  heart 
attack. 

Well  known  in 
eastern  advertis- 
ing circles,  Mr. 
Ballard  was  for- 
merly national 
advertising  man- 
ager of  the  Nunn 
Stations,  radio 
group  with  head- 
quarters in  Lex- 
ington, Ky.  He 
joined  KGNC  in  1936  after  going 
to  the  Amarillo  Globe  advertising 
staff  in  1925,  later  becoming  KGNC 
manager.  He  joined  the  Nunn  Sta- 
tions in  1944,  moving  to  Lexington, 
and  returned  nearly  two  years  ago 
to  become  manager  of  KFDA,  one 
of  the  Nunn  Stations.  When  KFDA 
was  sold  several  months  ago,  he 
returned  to  KGNC  last  June  to 
become  sales  manager. 

Survivors  are  his  wife,  the 
former  Sadie  Claude  Curtis;  three 
children,  Lt.  John  Jr.  of  Vance  Air 
Force  Base,  Enid,  Okla.;  Mrs. 
Mary  Elizabeth  Ward  of  Topeka, 
Kan.,  and  Curtis,  a  younger  son, 
and  his  mother  and  a  brother  and 
sister. 


949.  CLAYTON,  N.  M.  (Ch.  27)— None 
pending. 

950.  CAMPBELLS VILLE,  Ky.  (Ch.  40) 
— None  pending. 

951.  STURGIS,  S.  D.  (Ch.  20)— None 
pending. 

952.  CLIFTON,  Ariz.  (Ch.  25)— None 
pending. 

953.  BROKEN  BOW,  Neb.  (Ch.  14)— 
None  pending. 

954.  NEWCASTLE,  Wyo.  (Ch.  28)— 
None  pending. 

955.  LANDER,  Wyo.  (Ch.  17)— None 
pending. 

956.  KINGMAN,  Ariz.  (Ch.  6)— None 
pending. 

957.  DILLON,  Mont.  (Ch.  20)— None 
pending, 

958.  WHITEFISH,  Mont.  (Ch.  16)— 
None  pending. 

959.  WINNER,  S.  D.  (Ch.  18)— None 
pending. 

960.  TORRINGTON,  Wyo.  (Ch.  27)— 
None  pending. 

961.  YREKA,  Calif.  (Ch.  11)— None 
pending. 

962.  FLOYDADA,  Tex.  (Ch.  45)— None 
pending. 

963.  GREEN  RIVER,  Wyo.  (Ch.  16)— 
None  pending. 

964.  WALLACE,  Ida.  (Ch.  27)— None 
pending. 

965.  LOVINGTON,  N.  M.  (Ch.  27)— 
None  pending. 


FRIENDS 

"To  make  a  friend,  you  must  be  one." 
Twenty  years  of  service  to  farmers  in 
Kansas  and  adjoining  states  have 
made  us  their  friend. 


WIBW T  -eVt  o 'pek a5 


Pfir  OOODING,  Idaho  (Ch.  23)— None 
pending. 

967.  RUPERT,  Idaho  (Ch.  21)— None 
pending. 

»b8.  jut iJRNS,  Ore.  (Ch.  16)  —  None 
pending. 

969.  CARSON  CITY,  Nev.  (Ch.  37)— 
None  pending. 

970.  CRAIG,  Col.  (Ch.  19)  —  None 
pending. 

971.  EMMETT,  Ida.  (Ch.  26)— None 
pending. 

972.  SHELBY,  Mont.  (Ch.  14)— None 
pending  , 

973.  FORT  KENT,  Me.  (Ch.  17)  — 
None  pending. 

POPULATION  UNDER  3,000 

974.  BAD  AXE,  Mich.  (Ch.  46)— None 
pending. 

975.  RUGBY,  N.  D.  (Ch.  38)— None 
pending. 

976.  THERMOPOLIS,  Wyo.  (Ch.  15) 
— None  pending. 

977.  WINNEMUCCA,  Nev.  (Ch.  7)  — 
None  pending. 

978.  VERNAL,  Utah  (Ch.  3)— None 
pending. 

979.  ALTURAS,  Calif.  (Ch.  9)— None 
pending. 

980.  GRAND  COULEE,  Wash.  (Ch. 
37) — None  pending. 

981.  RED  LODGE,  Mont.  (Ch.  18)— 
None  pending 

982.  HAMILTON,  Mont.  (Ch.  17)  — 
None  pending. 

983.  BUFFALO,  Wyo.  (Ch.  29)— None 
pending. 

984.  BAR  HARBOR,  Me.  (Ch.  22)— 
None  pending. 

985.  DOVER-FOXCROFT,  Me.  (Ch. 
18) — None  pending. 

986.  WOLF  POINT,  Mont.  (Ch.  20)— 
None  pending. 

987.  DOUGLAS,  Wyo.  (Ch.  14)— None 
pending. 

988.  LOVELL,  Wyo.  (Ch.  36)— None 
pending. 

989.  THOMAS  VILLE,  Ala.  (Ch.  27)— 
None  pending. 

990.  FALLON,  Nev.  (Ch.  29)— None 
pending. 

991.  HARVEY,  N.  D.  (Ch.  22)— None 
pending. 

992.  HOLBROOK,  Ariz.  (Ch.  14)— 
None  pending. 

993.  HARDIN,  Mont.  (Ch.  4)— None 
pending. 

994.  McGILL,  Nev.  (Ch.  8)  —  None 
pending. 

995.  WHEATLAND,  Wyo.  (Ch.  24)— 
None  pending. 

996.  POLSON,  Mont.  (Ch.  18)— None 
pending. 

997.  BOTTINEAU,  N.  D.  (Ch.  let- 
None  pending. 

998.  GREYBULL,  Wyo.  (Ch.  40)  — 
None  pending. 

999.  GILLETTE,  Wyo.  (Ch.  31)— Npne 
pending. 

1000.  NEW  ROCKFORD,  N.  D.  (Ch. 
20) — None  pending. 

1001.  WILLIAMS,  Ariz.  (Ch.  25)  — 
None  pending. 

1002.  CARRINGTON,  N.  D.  (Ch.  26) 
— None  pending. 

1003.  WEST  BRANCH,  Mich.  (Ch.  21) 
— None  pending. 

1004.  LUSK,  Wyo.  (Ch.  19)  —  None 
pending. 

1005.  EAST  TAWAS,  Mich.  (Ch.  25) 
— None  pending 

1006.  LISBON,  N.  D.  (Ch.  23)— None 
pending. 

POPULATION  UNDER  ,2,000 

1007.  HAWTHORNE,  Nev.  (Ch.  31)— 
None  pending. 

1008.  LOVELOCK,  Nev.  (Ch.  18)  — 
None  pending. 

1009.  TONOPAH,  Nev.  (Ch.  9)— None 
pending. 

1010.  CALUMET,  Mich.  (Ch.  13)— 
None  pending. 

1011.  CARLIN,  Nev.  (Ch.  14)— None 
pending. 

1012.  YERINGTON,  Nev.  (Ch.  33)— 
None  pending. 

POPULATION  UNDER  1,000 

1013.  GOLDFIELD,  Nev.  (Ch.  5)  — 
None  pending.  Pop.:  336. 


GROUP  B-l 

1.  BRIDGEPORT,  Conn.  (Ch.  43,  49, 
*71) — Grant:  Southern  Connecticut  & 
Long  Island  Television  Co.  (WICC), 
Ch.  43  [B.T,  July  14].  Pending:  Harry 
L.  Liftig,  Ch.  49  [B.T.  July  28]. 

2.  CANTON,  Ohio  (Ch.  29)— In  hear- 
ing: Brush  -  Moore  Newspapers  Inc. 
(WHBC),  Ch.  29  [B.T,  June  30];  Stark 
Bcstg.  Co.  (WCMW),  Ch.  29  [B.T, 
July  7]. 

3.  FALL  RIVER,  Mass.  (Ch.  40,  46)— 
Pending:  New  England  Television  Co., 
Ch.  46  [B.T,  Aug.  4,  July  21]. 

4.  READING,  Pa.  (Ch.  55,  61)— Di 
hearing:  Eastern  Radio  Corp.  (WHUM), 
Ch.  61  [B.T,  June  30];  Hawley  Bcstg. 
Co.  (WEEU),  Ch.  61  [B.T,  July  7]. 


5.  NEW  BEDFORD,  Mass.  (Ch.  28,  34) 
—Grant:  E.  Anthony  &  Sons  (WNBH), 
Ch.  28  [B.T,  July  14]. 

6.  ALLENTOWN,  Pa.  (Ch.  39,  45)— 
Pending:  B.  Bryan  Musselman  et  al 
(WSAN),  Ch.  39  [B.T,  July  7];  Queen 
City  Television  Co.,  Ch.  39  [B.T,  July 
21,  14,  7];  Allentown- Television  Corp. 
(WHOL),  Ch.  45  [B.T,  July  21];  Penn- 
Allen  Bcstg.  Co.  (WFMZ),  Ch.  45  [B.T, 
July  21]. 

7.  WATERBURY,  Conn.  (Ch.  53)— In 
hearing:  American  Republican  Inc. 
(WBRY),  Ch.  53  [B.T,  June  30];  WATR 
Inc.  (WATR),  Ch.  53  [B.T,  June  30]. 

8.  HARRISBURG,  Pa.  (Ch.  27,  33,  71) 
— In  hearing:  Kendrick  Bcstg.  Co. 
(WHGB),  Ch.  27  [B.T,  July  7];  Ross- 
moyne  Corp.  (WCMB),  Ch.  27  [B.T, 
July  7];  WABX  Inc.  (WABX),  Ch.  71 
[B.T,  July  7];  Harrisburg  Bcstrs.  Inc. 
[B.T,  July  21].  Pending:  WHP  Inc. 
(WHP),  Ch.  33  [B.T,  July  28,  7]. 

9.  NEW  BRITAIN,  Conn.  (Ch.  30)— 
Grant:  New  Britain  Bcstg.  Co.  (WKNB), 
Ch.  30  [B.T,  July  14]. 

10.  RACINE,  Wis.  (Ch.  49,  55)--None 
pending. 

11.  YORK,  Pa.  (Ch.  43,  49)— Grants 
[B.T,  July  14] :  Susquehanna  Bcstg. 
Co.  (WSBA),  Ch.  43;  Helm  Coal  Co. 
(WNOW),  Ch.  49. 

12.  KENOSHA,  Wis.  (Ch.  61)— None 
pending. 

13.  JACKSON,  Mich.  (Ch.  48)— In 
hearing:  [B.T,  July  21,  14];  WIBM  Inc. 
(WIBM)  [B.T,  June  30]  and  Jackson 
Bcstg.  &  TV  Corp.  (WKHM)  [B.T 
June  30],  both  seeking  Ch.  48. 

14.  NEW  CASTLE,  Pa.  (Ch.  45)— 
Pending:  WKST  Inc.  (WKST),  Ch. 
45  [B.T,  July  14]. 

15.  BATTLE  CREEK,  Mich.  (Ch.  58, 
64)  —  Pending:  Michigan  Bcstg.  Co. 
(WBCK),  Ch.  58  [B.T,  Aug.  4.  July  7]; 
W.  S.  Butterfield  Theatres  Inc.,  Ch.  64 
[B.T,  July  21];  Booth  Radio  &  Tele- 
vision Stations  Inc.,  Ch.  64  [B.T, 
Aug.  4]. 

16.  ANDERSON,  Ind.  (Ch.  61)— None 
pending. 

(Continued  on  page  82) 
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17.  MERIDEN,  Conn.  (Ch.  65)— None 
pending. 

18.  HIGH  POINT,  X.  C.  ( Ch.  15)— 
Xone  pending. 

19.  PORTSMOUTH,  Ohio  (Ch.  30)— 
Xone  pending. 

20.  FORT  LAUDERDALE.  Fla.  (Ch. 
17.  23 1— Grants:  [B.T.  Aug.  4]:  Jerico 
Investment  Co.  (WBHDi.  Ch.  17;  Gore 
Pub.  Co.  (WFTL),  Ch.  23. 

21.  EVERETT,  Wash.  (Chi  22,  28)— 
Xone  pending. 

22.  MARION,  Ohio  ( Ch.  17)— Xone 
pending. 

23.  BELLEVILLE,  111.  (Ch.  54)— Xone 
pending. 

24.  ALTOS,  IlL  (Ch.  48)— Xone 
pending. 

25.  AMSTERDAM,  X.  Y.  (Ch.  52)— 
Xone  pending. 

26.  ASHLAXD,  Ky.  (Ch.  59 1— Pend- 
ing: Polan  Industries,  Ch.  59  [B.T. 
July  14]. 

27.  MASSILLOX,  Ohio  I  Ch.  23)— 
Pending:  Midwest  TV  Co.  i  Edward 
Lamb),  Ch.  23  [B.T,  July  21]. 

28.  KAXAPOLIS,  N.  C.  (Ch.  59)— 
Xone  pending. 

29.  LEBAXOX,  Pa.  (Ch.  15)— Pend- 
ing: Lebanon  Television  Corp.,  Ch:  15 
[B.T,  Julv  7]:  Steitz  Newspapers  Inc., 
Ch.  15  [B.T,  June  30]. 

30.  BREMERTON,  Wash.  (Ch.  44.  50) 
— Xone  pending. 

31.  XORMAX,  Okla.  (Ch.  31.  *37)— 
Xone  pending. 

32.  WASHINGTON,  Pa.  ( Ch.  63)— 
None  pending. 

33.  BURLINGTON,  X.  C.  (Ch.  63)— 
None  pending. 

34.  ROCK  HILL,  S.  C.  (Ch.  61)— None 
pending. 

35.  GLOVERSVTLLE.  N.  Y.  (Ch.  29) 
— None  pending. 

36.  BUTLER,  Pa.  (Ch.  43)— None 
pending. 

37.  LAWRENCE,  Kan.  (Ch.  *11,  17)— 
None  pending. 
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38.  GASTONLA  N.  C.  (Ch.  48)— None 
pending. 

39.  SHAWNEE,  Okla.  (Ch.  53)— None 
pending. 

40.  LEAVENWORTH,  Kan.  (Ch.  54) 
— None  pending. 

41.  EAST  LANSING,  Mich.  (Ch.  60)— 
Pending:  Michigan  State  Board  of 
Agriculture  (WKAR),  Ch.  60  [B.T, 
July  71. 

42.  MEAD VILLE,  Pa.  (Ch.  37)— None 
pending. 

43.  COLUMBUS,  Ind.  (Ch.  42)— None 
pending. 

44.  OKMULGEE,  Okla.  (Ch.  26)— 
None  pending. 

45.  DUNKIRK,  N.  Y.  (Ch.  46)— None 
pending. 

46.  STATES  VILLE,  N.  C.  (Ch.  64)— 
None  pending. 

47.  SHELBY,  X.  C.  (Ch.  39)— Xone 
pending.  .  , 

48.  HICKORY,  X.  C.  (Ch.  30)— Xone 
pending. 

49.  ST.  AUGUSTINE,  Fla.  (Ch.  25)— 
Xone  pending. 

50.  MURFREESBORO,  Tenn.  (Ch.  18) 
— None  pending. 

51.  SAPULPA,  Okla.  (Ch.  42)— Xone 
pending. 

52.  CLEBURXE,  Tex.  (Ch.  57)— Xone 
pending. 

53.  ELIZABETH  CITY,  X.  C.  (Ch. 
31) — Xone  pending. 

54.  BEDFORD,  Ind.  (Ch.  39)— Xone 
pending. 

55.  MT.  VERNON,  Ohio  (Ch.  58)— 
None  pending. 

56.  BOONE,  Iowa  (Ch.  19)— None 
pending. 

57.  SHELBYVILLE,  Did.  (Ch.  58)— 
None  pending. 

58.  NEWTON,  Iowa  (Ch.  29)— Xone 
pending. 

59.  EL  REXO,  Okla.  (Ch.  56) — Xone 
pending. 

60.  GUTHRIE,  Okla.  (Ch.  48)— Xone 
pending. 

61.  WEATHERFORD,  Tex.  (Ch.  51)— 
None  pending. 

62.  LEBAXOX,  Tenn.  (Ch.  58)— Xone 
pending. 

63.  GALLIPOLIS,  Ohio  (Ch.  18)— 
Xone  pending. 

64.  LEBAXOX,  Did.  (Ch.  18)— Xone 
pending. 

65.  WEBSTER  CITY,  Iowa  (Ch.  27)— 
Xone  pending. 

66.  ATRISCO-FIVE  POINTS,  N.  M. 
(Ch.  18) — Xone  pending. 

67.  WLLLLAMSBURG,  Va.  (Ch.  17)— 
Xone  pending. 

68.  SPRLXGFIELD,  Tenn.  (Ch.  42)— 
Xone  Pending. 

69.  ROSEXBURG,  Tex.  (Ch.  17)— 
Xone  pending. 

70.  OLATHE,  Kan.  (Ch.  52)— Xone 
pending. 

71.  CLAREMORE,  Okla.  (Ch.  15)— 
Xone  pending. 

72.  FESTUS,  Mo.  (Ch.  14)— Xone 
pending. 

73.  GALLATIN,  Tenn.  (Ch.  48)— Xone 
pending. 

74.  BELLEN.  N.  M.  (Ch.  24)— None 
pending. 

75.  PRYOR  CREEK,  Okla.  (Ch.  54)— 
Xone  pending. 

76.  COVINGTON,  Tenn.  (Ch.  19)— 
None  pending. 

77.  LOWELL,  Mass.  (Ch.  32)— None 
pending. 

78.  LAWRENCE,  Mass.  (Ch.  38)— 
None  pending. 

79.  SPRINGFIELD,  Ohio  (Ch.  46,  52) 
— None  pending. 

80.  BETHLEHEM,  Pa.  (Ch.  51)— 
None  pending. 

81.  RICHMOND,  Ind.  (Ch.  32)— None 
pending. 

82.  AUBURN,  N.  Y.  (Ch.  37)— None 
pending. 

83.  NASHUA,  N.  H.  (Ch.  54)— None 
pending. 

84.  CLINTON,  Iowa  (Ch.  64)— None 
pending. 

85.  ITHACA.  N.  Y.  (Ch.  *14,  20)— 
Cornell  U.  (WHCU),  Ch.  20  [B.T,  July 
141. 


86.  BESSEMER,  Ala.  (Ch.  54)— None 
pending. 

87.  MICHIGAN  CITY,  Ind.  (Ch.  62)— 
None  pending. 

88.  OSWEGO,  N.  Y.  (Ch.  31)— Xone 
pending. 

89.  MUSCATINE,  Iowa  (Ch.  58)— 
Xone  pending. 

90.  BRIDGETOX,  N.  J.  (Ch.  64)— 
None  pending. 

91.  BATAVIA,  N.  Y.  (Ch.  33)— None 
pending. 

92.  PIQUA,  Ohio  (Ch.  44)— None 
pending. 

93.  KEWANEE,  HI.  (Ch.  60)— None 
pending. 

94.  FREMONT,  Neb.  (Ch.  52)— None 
pending. 

95.  NAPA,  Calif.  (Ch.  62)— None 
pending. 

96.  TALLADEGA,  Ala.  (Ch.  64)— 
None  pending. 

97.  NEW  BRAUXFELS,  Tex.  (Ch.  62) 
— Xone  pending. 

98.  TERRELL,  Tex.  (Ch.  53)— Xone 
pending. 

99.  McKLNNEY,  Tex.  (Ch.  65)— None 
pending. 

100.  SEGULN,  Tex.  (Ch.  14)— Nene 
pending. 

101.  SYLACAUDA,  Ala.  (Ch.  24)— 
None  Dending. 

102.  JASPER.  Ala.  (Ch.  17)— None 
pending. 

103.  STILL  WATER,  Minn.  (Ch.  39)— 
None  pending. 

104.  MADISON,  ind.  (Ch.  25)— None 
pending. 

105.  NORTHFIELD,  Minn.  (Ch.  26)— 
None  pending. 

106.  TOOELE,  Utah  (Ch.  44)— None 
pending. 

107.  HASTINGS,  Minn.  iCh.  29)— 
None  pending. 

108.  ELIZABETHTOWN.  Ky.  (Ch.  23) 
— Xone  pending. 

109.  AKROX,  Ohio  (Ch.  49,  *55  ,  61)— 
Pending:  Summit  Radio  Corp.  (WAKRi. 
Ch.  49  [B.T,  Julv  71. 

110.  WORCESTER.  Mass.  (Ch.  14,  20) 
— Pending:  Salisburv  Bcstg.  Corp..  Ch. 
14  [B.T.  July  21]:  WTAG  Inc.  (WTAGi. 
Ch.  20  [B.T.  July  7]:  Olin  Corp. 
(WAAB),  Ch.  20   [B.T,  this  issue]. 

111.  TREXTOX,  X.  J.  (Ch.  41)— None 
pending. 

112.  POXTIAC,  Mich.  (Ch.  44)— Xone 
pending. 

113.  BROCKTON'.  Mass.  (Ch.  62)— 
Xone  pending. 

114.  LORAIN,  Ohio  (Ch.  3D— Pend- 
ing: Lorain  Journal  Co.,  Ch.  31  [B.T, 
July  71;  Elyria  -  Lorain  Bcstg.  Co. 
(WEOL),  Ch.  31  [B.T.  this  issue], 

115.  ANN  ARBOR,  Mich.  (Ch.  20,  *26  i 
— Pending:  Washtenaw  Bcstg.  Co. 
(WPAG).  Ch.  20  [B.T.  June  30]. 

116.  NEWARK,  Ohio  (Ch.  60)— None 
pending. 

117.  LANCASTER,  Ohio  (Ch.  28)— 
None  Dending. 

118.  DENTON,  Tex.  (Ch.  *2,  17)— 
None  pending. 

119.  MARIETTA,  Ga.  (Ch.  57)— None 
Dending. 

120.  CORTLAND,  N.  Y.  (Ch.  56)— 
None  pending. 

121.  GRIFFIN,  Ga.  (Ch.  39)— None 
pending. 

122.  WAXAHACHIE,  Tex.  (Ch.  45) 
— None  pending. 

123.  PETALUMA,  Calif.  (Ch.  58)— 
None  pending. 

124.  NEWNAN.  Ga.  (Ch.  61)— None 
pending. 

125.  CARTERS  VILLE,  Ga.  (Ch.  63)— 
None  pending. 

126.  PORT  CHICAGO,  Calif.  (Ch.  15) 
— None  pending. 

127.  GARY,  Ind.  (Ch.  50,  *66)— None 
pending. 

128.  HAMMOND,  Ind.  (Ch.  56)— Xone 
pending. 

129.  JOLIET,  HI.  (Ch.  48)— Xone 
pending. 
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130.  AURORA,  HI.  (Ch.  16)— None 
pending. 

131.  ELGIN,  HI.  (Ch.  28)— None 
pending. 

132.  WAUKEGAN,  HI.  (Ch.  22)— None 
pending. 

133.  HAMILTON  -  MIDDLETOWN, 
Ohio  (Ch.  65) — None  pending. 

134.  FREDERICK,  Md.  (Ch.  62) — 
Pending:  Monocacv  Bcstg.  Co.  (WFMD), 
Ch.  62  [B.T.  Julv  71. 

135.  ASBURY  PARK,  N.  J.  (Ch.  58) 
— None  pending. 

136.  PATERSON,  N.  J.  (Ch.  37)— 
None  pending. 

137.  STAMFORD  -  NORWALK,  Conn. 
(Ch.  27) — None  pending. 

138.  NEW  BRUNSWICK,  N.  J.  (Ch. 
*19,  47) — Pending:  Home  News  Pub. 
Co.  ( WDHN-FM ) ,  Ch.  47  [B.T.  June  21]; 
Chanticleer  Bcstg.  Co.  (WCTC),  Ch. 
47  [B.T,  this  issue], 

139.  CORONA,  Calif.  (Ch.  52)— None 
Dending. 

140.  ANNAPOLIS,  Md.  (Ch.  14)— 
None  pending. 

GROUP  B-2 

141.  ALBANY  -  SCHENECTADY  - 
TROY,  N.  Y.  (Ch.  6,  *17.  23.  35,  41)— 
Operating:  WRGB  (TV)  Schenectady, 
Ch.  6  mow  on  Ch.  4).  Grant:  State  of 
New  York  Board  of  Regents,  Ch.  *17  at 
Albany  [B.T,  July  28].  Pending:  Gov- 
ernor Dongan  Bcstg.  Corp.  (WOKO 
Albany),  Ch.  23  [B.T.  Julv  7];  Trov 
Bcstg.  Co.  (WTRY  Troy).  Ch.  23  [B.T. 
Julv  71;  Hudson  Vallev  Bcstg.  Co. 
(WROW  Albany),  Ch.  41  [B.T,  Julv  71; 
Champlain  Valley  Bcstg.  Corp.  (WXKW 
Albanvi.  Ch.  35  at  Schenectadv  [B.T, 
Julv  14];  Van  Curler  Bcstg.  Corp..  Ch. 
35  Schenectadv  [B.T,  July  14]. 

142.  GRAND  RAPIDS,  Mich.  (Ch.  8. 
*17,  23)— Operating:  WOOD-TV,  Ch.  8 
(now  on  Ch.  7).  Pending:  Music  Bcstg. 
Co.  (WGRD).  Ch.  23  [B.T.  Aug.  41. 

143.  NEW  HAVEN,  Conn.  (Ch.  8,  59) 
—Operating:  WNHC-TV,  Ch.  8  (now  on 
Ch.  6).  Pending:  WAVZ  Bcstg.  Corp. 
(WAVZ).  Ch.  59  [B.T,  July  21];  Con- 
necticut Radio  Foundation  Inc.  (WELI), 
Ch.  59  [B.T,  July  71. 

144.  UTICA-ROME.  N.  Y.  (Ch.  13.  19, 
*25)— Operating:  WKTV  (TV).  Ch.  13. 
Pending:  WTBX  Inc.  (WIBX  Utica),  Ch. 
19  [B.T.  July  7]. 

145.  ERIE,  Pa.  (Ch.  12.  35,  *41,  66)— 
Operating:  WICU  (TV),  Ch.  12.  Pend- 
ing: Great  Lakes  Television  Co.,  Ch.  35 
[B.T,  Julv  7];  Erie  Television  Corp., 
Ch.  66  [B.T.  July  21]:  Commodore 
Perry  Bcstg.  Service,  Ch.  66  [B.T, 
this  issue]. 

146.  WILMINGTON,  Del.  (Ch.  12,  53. 
*59  —  Operating:  WDEL-TV,  Ch.  12 
mow  on  Ch.  7).  None  pending. 

147.  LANSING.  Mich.  (Ch.  6,  54)— 
Operating:  WJIM-TV,  Ch.  6.  None 
pending. 

148.  BINGHAMTON,  N.  Y.  (Ch.  12, 
40,  *46)— Operating:  WNBF-TV.  Ch.  12. 
Pending:  (Endicott.  N.  Y.)  Ottaway 
Stations  Inc.  (WENE),  Ch.  40  [B.T, 
Aug.  41. 

149.  GREENSBORO,  N.  C.  (Ch.  2,  »5L 
57  i— Operating:  WFMY-TV,  Ch.  2. 

150.  LANCASTER,  Pa.  (Ch.  8,  21)  — 
Operating:  WGAL-TV.  proposed  Ch.  8 
(now  on  Ch.  4).  Pending:  Peoples 
Bcstg.  Co.  (WLAN),  Ch.  8  [B.T, 
June  9]. 

151.  JOHNSTOWN,  Pa.  (Ch.  6.  56)— 
Operating:  WJAC-TV.  Ch.  6  (now  on 
Ch.  13).  Pending:  Rivoli  Realty  Co. 
(WARD),  Ch.  56  [B.T,  April  21], 

152.  KALAMAZOO,  Mich.  (Ch.  3.  36) 
—Operating:  WKZO-TV,  Ch.  3.  None 
pending. 

153.  BLOOMINGTON,  Ind.  (Ch.  4,  *30. 
36)_Operating:  WTTV  (TV),  Ch.  4 
(now  on  Ch.  10).  None  pending. 

154.  AMES,  Iowa  (Ch.  5,  25) — Oper- 
ating: WOI-TV,  Ch.  5.  None  pending. 

155.  DALLAS.  Tex.  (Ch.  4,  8,  *13.  23, 

(Continued  on  page  8U) 
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INDUSTRY  LAYOFFS 

Level  Off  During  Summer 

LAYOFF  rate  for  consumer  goods 
and  other  industries  leveled  off 
between  May  and  June,  reflecting  a 
reversal  of  the  downward  employ- 
ment trend  of  last  summer  and 
fall,  the  Labor  Dept.  reported  last 
Tuesday. 

Expansion  in  both  defense-re- 
lated and  consumer  goods  indus- 
tries boosted  factory  employment 
2V2  million  workers  between  June 
1950  and  June  1951,  according  to 
the  department's  Bureau  of  Labor 
'^Statistics,  which  compiled  the 
report.  Factory  layoff  rate  re- 
mained at  or  near  postwar  seasonal 
jlows  last  spring  as  the  downward 
ttrend  in  employment  abated.  Work 
forces  were  pared  in  the  last  half 
of  1951. 

Meanwhile,  the  Commerce  Dept. 
reported  overall  employment 
dropped  slightly  between  June  and 
July— about  350,000— with  62,234,- 

000  recorded  for  the  week  ending 
July  12.  Evidence  indicates  lay- 
offs for  the  entire  American  labor 
force  because  of  material  shortages 
or  other  secondary  effects  of  the 
steel  work  stoppage  were  "not 
great  before  the  middle  of  July," 
the  report  said. 

1  New  figures  were  based  .  on  the 
latest  Census  Bureau  data  released 
-last  Monday  by  Commerce  Secre- 
tary Charles  W.  Sawyer.  The 
civilian  labor  force  employed  in 
■agricultural  and  non-agricultural 
industries  makes  up  the  report. 


N.Y.  AWRT  NAMES 

i      Chairmen  for  Committees 

APPOINTMENT  of  committee 
phairman  for  the  New  York  Chap- 
ter of  American  Women  in  Radio 
Jand  Television  was  announced  last 
week  by  Duncan  MacDonald,  presi- 
dent of  the  group  and  supervisor 
of  women's  programs  for  the  Du- 
;Mont  Television  Network. 

Appointed  were  Pauline  Frederick 
((ABC),  program  committee;  Alice  Pent- 
ilarge  (Town  Hall  Meeting  of  the  Air), 
projects;  Martha  Rupprecht  (CBS- 
TV),  hospitality;  Alma  Dettinger 
((WQXR  New  York),  membership; 
Lillian  Okun  (WMCA  New  York),  job 
counselor;  Pauline  Bowie  (E.  L.  Ber- 
nays  Inc.),  publicity  and  Ruth  Trexler 
l(ABC),  publication. 


allied  arts 


CARL  HIRSCHFELD  elected  vice 
president  of  Radio  Reports  Inc.,  N.  Y., 
in  charge  of  Chicago,  Detroit  and 
Cleveland  offices. 

ROBERT  G.  SMITH  appointed  re- 
gional sales  manager  for  Zenith  Radio 
Corp.,  in  territory  covering  Dallas, 
Houston,  Amarillo,  Lubbock,  San  An- 
tonio and  Shreveport.  Mr.  Smith  will 
be  headquartered  in  Dallas.. 

ODEN  F.  JESTER,  vice  president, 
Meissner  -  Thordar- 
son  -  Radiart  Div., 
Maguire  Industries, 
to  Distributor  Div., 
Standard  Coil  Prod- 
ucts Co.,  as  sales 
manager. 


JOEL  COHEN, 

stage  manager, 
KLAC  -  TV  Holly- 
wood, to  Mitchell 
Gertz  Agency,  Bev- 
Mr.  Jester  erly  Hnls  (artists 

representative),  in 
charge   of   TV  properties. 

BENDIX  RADIO-TV  Div.,  Bendix 
Aviation  Corp.,  opens  offices  at  500 
Fifth  Ave.,  N.  Y.,  headed  by  RALPH 
MOREL;  Room  545  D,  Furniture  Mart, 
Chicago  headed  by  L;  G.  MINER,  and 
1155  Market  St.,  San  Francisco,  with 
DONALD  ROSS  in  charge. 
DOROTHY  ARZNER,  motion  picture 
director,  to  Pasadena  Playhouse 
College  of  Theatre  Arts,  Pasadena,  as 
head  of  television  and  motion  picture 
department. 

WILLIAM  S.  GILBERT,  vice  president, 
T.  A.  B.  Engineers  Inc.,  Chicago 
(technical  and  business  engineers), 
appointed  head  of  firm's  research  pro- 
gram. 

B.  V.  K.  FRENCH,  engineering  staff, 
American  Bosch  Co.,  Springfield,  Mass., 
to  field  engineering  staff,  F.  W.  Sickles 
Div.,  General  Instrument  Corp.,  Chico- 
pee,  Mass. 

ADMIRAL  Corp.  has  opened  Los  An- 
geles factory  branch,  under  name  of 
Golden  State  Appliance  Distributing 
Co.,  at  242  S.  Anderson  St.,  to  handle 
sales  and  service  of  firm's  radio-TV 
sets,  ranges  and  refrigerators. 

HENRY  J.  DOSTAL,  purchasing  agent 
for  Stewart  Warner  Corp.,  appointed 
national  contract  sales  manager  for 
TeleKing  Corp.,  N.  Y. 


Your  soles  message  is  pin-pointed  in  Youngstown  when  you  use 
WBBW-the  new  ABC  affiliate. 

WBBW  serves  a  half  million  listeners  in 
Ohio's  third  richest  market.  Here's  pin- 
point selling  heard  in  the  homes  of  pros- 
pective buyers  —  not  on  a  distant  hillside. 


WBBW  serves  you  best  in  Youngstown 
with  its  .  .  . 


CONCENTRATED  COVERAGE 
AND 

NO  WASTE  CIRCULATION 
REP.  FORJOE  &  CO.  INC 


Mr.  Sawyer 


JOSEPH  C.  MARTIN,  staff  writer, 
Billboard,  named  director  of  industry- 
promotion  for  Record  Industry  Assn. 
of  America. 

BRENDAN  THOMAS  MALIN,  former 
correspondent  for  NBC  in  London, 
chosen  by  Boston  Globe  to  work  on 
staff  for  three  months  under  State 
Dept.'s  Educational  Exchange  service. 

HAROLD  T.  SAWYER  appointed  man- 
ager of  industrial 
products  sales  in 
Engineering  Prod- 
ucts Dept.,  RCA 
Victor,  Camden, 
N.  J. 

EDWARD  KAN- 
TROW  I  T  Z  ap- 
pointed advertising 
manager,  Emerson 
Radio  &  Phono- 
graph Corp.,  N.  Y. 
ALBERT  LEON 
named  company's 
promotion  manager. 
FRANK  FEILEN  appointed  field  serv- 
ice manager,  Crosley  Div.,  Avco  Mfg. 
Corp.,  Cincinnati. 

A.  R.  TIDY,  advertising  manager  of 
Mutual  Benefit  Health  &  Accident 
Assn.,  Toronto,  to  manager  of  Laid- 
law  Productions  Ltd.,  Toronto  (radio 
script  service). 

RICHARD  E.  FARNHAM,  advertising 
and  sales  promo- 
tion manager,  Bos- 
ton Distributing 
Div.,  Admiral  Corp., 
to  Westing  house 
Electric  Corp.,  Sun- 
bury,  Pa.,  as  pub- 
lic relations  direc- 
tor of  radio  -  TV 
department. 

LOUIS  LIVING- 
STON, consultant 
on  public  relations, 
Remington  Records, 
N.  Y.,  elected  vice 
president  in  charge  of  sales  promotion 
and  public  relations. 

E.  T.  SOMLYO,  Beverly  Hills  (talent 
agent),  moved  to  214  N.  Canon  Dr. 

MORRIS  STOLLER,  assistant  treas- 
urer, William  Morris  Agency  and 
comptroller  of  Beverly  Hills  office, 
father  of  girl,  Aug.  1. 


Mr.  Farnham 


CALIFONE  Corp.,  Hollywood,  an- 
nounces production  of  new  portable 
transcription  player,  Model  10P2,  fea- 
turing variable  reluctance  cartridge 
for  playing  all  types  of  recordings 
including  16"  transcriptions.  Unit  has 
all  steel  player  base  for  rigid  con- 
struction and  6  w  AC  amplifier. 

WARD  PRODUCTS  Corp.,  Cleveland, 
announces  manufacture  of  Lucky-4, 
new  Signaline  TV  antenna.  Cross- 
folded  dipoles  are  used  in  new  unit 
to  provide  better  impedance  match 
and  higher  gain,  eliminating  nearly 
50%  of  strain  on  bakelite  insulator, 
company  reports. 

FEDERAL  TELECOMMUNICATIONS 
LABS.  Inc.,  Nutley,  N.  J.,  announces 
availability  of  new  low-cost  utility 
picture  monitor  for  TV  station  use. 
Monitor  is  titled  FTL-P-91B. 


RECORD  Dept.,  RCA  Victor,  Cam- 
den, N.  J.,  announces  manufacture  of 
new  45  RPM  record  that  will  play 
up  to  eight  minutes  a  side.  Termed 
45  "Extended  Play,"  it  is  same  size 
and  operates  at  same  speed  as  stand- 
ard 45  RPM. 

HOUSTON-FEARLESS   Corp.,  L.  A., 

announces  production  of  new  TV 
camera  pedestal,  Model  PD-3,  making 
possible  smooth,  running  dolly  shots, 
raising  and  lowering  of  camera  while 
on  the  air,  and  horizontal  and  vertical 
panning. 


"Technical  • 


ARTHUR  R.  O'NEIL  appointed  chief 
engineer,  WSBT  South  Bend,  Ind.,  as- 
sisted by  SCOTT  HAGE. 

GENE  JENKINS,  electronic  research 
engineer,  Avco 
Mfg.  Corp.,  Cin- 
cinnati, to  K  L  Z 
Denver  as  director 
of  TV  engineering. 

ROBERT  S.  HOUS- 
TON, chief  engi- 
neer, K  B  N  Z  La 
Junta,  Col.,  elected 
to  membership  in 
Institute  of  Radio 
Engineers. 

Mr.  Jenkins         JOE  PATTERSON, 

KEX  Portland, 
Ore.,  advanced  to  technical  super- 
visor. 

WILLIAM  A.  COYNE  returns  to  NBC 
Chicago  as  TV  projection  engineer 
after  16  months  on  active  duty  with 
Air  Force. 

CLAIR  HIGGINS,  cameraman,  KECA- 
TV  Los  Angeles,  father  of  girl,  June 
Ellen,  July  27. 


Watch  that 
"Follow-thru" 

Even  Bismarck  knows  that  no 
matter  how  much  power  you 
put  into  your  swing,  it's  the 
follow-thru  that  counts.  If 
you're  interested  in  the  rich 
Midwest  market,  KFYR,  with 
the  nation's  largest  area  cov- 
erage, is  "must"  on  your  media 
list— gives  your  advertising 
dollar  a  pre-war  stretch  in 
this  wealthy,   rural  market. 


BISMARCK,  N.  DAK. 


5000  WATTS-N. B.C.  AFFILIATE 
Rep.  by  John  Blair 
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Current  Status  of  City  Priority  List 

(Continued  from  page  82) 


29.  73l — Operating:  KRLD-TV.  Ch.  4; 
WFAA-TV,  Ch.  8  .  Pending:  UHF  Tele- 
vision Co.,  Ch.  23  IB.T,  June  30]. 

156.  LOUISVILLE,  Ky.  (Ch.  3.  11,  *15, 
21.  41.  51)— Operating:  WAVE-TV  Ch. 
3  (now  Ch.  5);  WHAS-TV,  Ch.  11  (now 
Ch.  9).  Pending:  Mid- America  Bestg. 
Corp.  (WKLO).  Ch.  21  [B.T,  June  9]. 

157.  BIRMINGHAM.  Ala.  (Ch.  6,  *10, 
13.  42,  48)— Operating:  WBRC-TV,  Ch. 
6  (now  on  Ch.  4);  WAFM-TV,  Ch.  13. 
Pending:  Binningham  News  Co. 
iWSGN).  Ch.  42  [B.T,  July  7];  John- 
ston Bcstg.  Co.  (WJLN-FM),  Ch.  48 
[B.T.  July  71. 

158.  DAYTON.  Ohio  (Ch.  2,  7.  *16, 
22 1— Operating:  WLWD  (TV),  Ch.  2 
(now  on  Ch.  5);  WHIO-TV.  Ch.  7  (now 
on  Ch.  13).  Pending:  Skvland  Bcstg. 
Co.  iWONE),  Ch.  22  [B.T,  June  9]. 

159.  DAVENPORT,  Iowa  -  ROCK 
ISLAND  -  MOLJNE,  111.  (Ch.  4,  6.  *30, 
36.  42l — Operating:  WOC-TV  Daven- 
port. Ch.  6  (now  on  Ch.  5).  None 
pending. 

160.  PHILADELPHIA  (Ch.  3,  6,  10, 
17.  23.  29.  *35  i— Operating:  WPTZ  (TV), 
Ch.  3:  WFrL-TV.  Ch.  6;  WCAU-TV,  Ch. 
10.  Pending:  Westinghouse  Radio  Sta- 
tions Inc.  (KYW).  Ch.  17  [B.T.  June 
30]-  Dailv  News  TV  Co.  (WD3G  i ,  Ch. 
23  [B.T.  June  30]:  Pennsylvania  Bcstg. 
Co.  i WD? I.  Ch.  29  [B.T.  June  23]:  Lou 
Poller  (WPWA  Chester,  Pa.),  Ch.  23 
[B.T.  this  issue]. 

161.  DETROIT.  Mich.  (.Ch  2,  4,  7,  50, 
*56  62 1— Operating:  WJBK-TV,  Ch.  2; 
WWJ-TV,  Ch.  4:  WXYZ-TV,  Ch.  8. 
None  pending. 

162.  BALTIMORE,  Md.  (Ch.  2.  11,  13, 

18  *24.  30) — Operating:  WMAR-TV, 
Ch.  2:  WBAL-TV.  Ch.  11:  WAAM  (TV), 
Ch  13.  Pending:  Chesapeake  Televi- 
sion Bcsta.  Inc.,  Ch.  18  [B.T,  July  7]: 
Baltimore  Radio  Show  Inc.  (WFBRi, 
Ch  18  [B.T.  Aug.  4,  July  21];  WITH- 
TV  Inc  (WITH i.  Ch.  18  [B.T.  Aug.  4]. 

163.  CLEVELAND.  Ohio   (Ch.  3,  5.  8, 

19  *25  65 1— Operating:  WNBK  (TV), 
Ch.  3  (now  on  Ch.  4);  WEWS  (TV),  Ch. 
5-  WXEL  (TV),  Ch.  8  (now  on  Ch.  9). 
Pending:  United  Bcstg.  Co.  (WHK), 
Ch  19  [B.T,  June  9]:  WJW  Inc., 
(WJW),  Ch.  19  [B.T,  July  28];  Cleve- 
land Bcstg.  Inc.  (WERE),  Ch.  65  [B.T. 
Julv  7]:  WGAR  Bcstg.  Co.  (WGARi. 
Ch."  65  [B.T.  July  28]. 

164.  CINCINNATI.  Ohio  (Ch.  5,  9,  12, 


WSYR's  Local 
Radio  Sales 

UP  39% 

For  the  period  ending  April 
30,  WSYR's  local  radio  sales 
were  39%  ahead  of  1951. 
The  local  advertisers  re- 
sponsible for  this  increase 
are  the  ones  in  the  best 
position  to  test  the  effective- 
ness of  all  media.  They 
know  which  advertising 
keeps  the  cash  registers 
ringing. 

National  Spot 

Advertisers 

TAKE  NOTE 

Wrife,  Wire,  Phone  or  Ask 
Headley-Reed 

ACUSE 

NBC  Affitiat* 

570  KC 

WSYR-AM-FM-TV 
The  Only  Complete  Broad- 
cast Institution  in  Central 
New  York 


*48,  54,  74 1— Operating:  WLWT  (TV), 
Ch.  5  (now  on  Ch.  4);  WCPO-TV.  Ch.  9 
(now  on  Ch.  7);  WKRC-TV,  Ch.  12 
(now  on  Ch.  11).  None  pending. 

165.  COLUMBUS.  Ohio  (Ch.  4,  6,  10, 
*34,  40 1— Operating:  WLWC  (TV),  Ch. 
4  (now  on  Ch.  3);  WTVN  (TV),  Ch.  6; 
WBNS-TV.  Ch.  10.  None  pending. 

166.  ATLANTA,  Ga.  (Ch.  2,  5,  11,  *30, 
36)  —  Operating:  WSB-TV,  Ch.  2; 
WAGA-TV,  Ch.  5;  WLTV  (TV),  Ch.  11 
(now  on  Ch.  8).  None  pending. 

167.  CHICAGO  (Ch.  2,  5.  7,  9,  *1L  20, 
26.  32,  38.  44)— Operating:  WBKB  (TV), 
Ch.  2  (now  on  Ch.  4);  WNBQ  (TV), 
Ch.  5:  WENR-TV.  Ch.  7;  WGN-TV,  Ch. 
9.  Pending:  Zenith  Radio  Corp. 
( WEFM-FM ) .  Ch.  2  [B.T,  June  9]; 
Johnson-Kennedv  Radio  Corp.  (WIND), 
Ch.  20  [B.T,  July  14];  WHFC  Inc. 
(WHFC),  Ch.  20  [B.T,  Julv  7]. 

168.  DISTRICT  OF  COLUMBIA, 
Washington  ( Ch.  4,  5,  7,  9,  20,  *26) — 
WNBW  (TV),  Ch.  4:  WTTG  (TV),  Ch. 
5:  WMAL-TV,  Ch.  7;  WTOP-TV,  Ch. 
9.  Pending:  Metropolitan  Television 
Corn.  (WGMSi,  Ch.  20  [B.T.  July  7]; 
Arlington-Fairfax  Bcstg.  Co.  (WEAM 
Arlington.  Va.i,  Ch.  20  ("B.T.  Julv  14]: 
Capital  Bcstg.  Co.  (WWDCl.  Ch.  20 
[B.T.  Julv  28]. 

169.  NEW  YORK  CITY  (Ch.  2.  4,  5,  7, 
9,  11,  *25.  31 1— Operating:  WCBS-TV. 
Ch.  2:  WNBT  (TV),  Ch.  4;  WABD 
(TV),  Ch.  5:  WJZ-TV.  Ch.  7:  WOR-TV. 
Ch.  9:  WPLX  i  TV  i.  Ch.  11.  Pending: 
Citv  of  New  York  Municipal  Bcstg. 
Svstem  (WNYCl.  Ch.  31  [B.T.  April 
23]. 

170  LOS  ANGELES  (Ch.  2,  4,  5,  7,  9. 
11,  13.  22.  *28,  34 1— Operating:  KNXT 
(TV)  Ch.  2:  KNBH  (TV).  Ch.  4:  KTLA 
TV  i.  Ch.  5:  KECA-TV,  Ch.  7:  KHJ- 
TV.  Ch.  9:  KTTV  (TV),  Ch.  11;  KLAC- 
TV.  Ch.  13.  Pending:  John  Poole  Bcstg. 
Co.  (KBIG  Avalon).  Ch.  22  [B.T  July 
7]:  U.  of  Southern  California.  Ch.  *28 
[B.T.  Aug.  4]. 


GROUP  B-3 


171.  DES  MOLNES.  Iowa  (Ch.  8,  *11. 
13,  17,  23 1— Pending:  Murphv  Bcstg. 
Co.  (KSO),  Ch.  8  [B.T.  Julv  7];  Cen- 
tral Bcstg.  Co.  (WHO).  Ch.  13  [B.T. 
Julv  7];  Independent  Bcstg.  Co. 
(KIOA).  Ch.  13  [B.T,  Julv  7]. 

172.  HARTFORD,  Conn.  (Ch.  3,  18, 
*24i — Pending:  Travelers  Bcstg.  Service 
Co.  (WTTC).  Ch.  3  [B.T,  Mav  21);  Con- 
necticut Bcstg.  Co.  (WDRC),  Ch.  3 
[B.T.  Julv  71;  General  Teleradio  Inc. 
(WOR  New  York),  Ch.  18  IB.T.  Julv 
14];  Hartford  Times  Inc.  ( WTHT I ,  Cli. 
18  [B.T.  Julv  7]. 

173.  TACOMA.  Wash.  (Ch.  11.  13,  *56, 
62)  —  Pending:  Tribune  Pub.  Co. 
(KTRWi,  Ch.  11  [B.T,  June  16];  KMC- 
Inc.  (KMO),  Ch.  13  [B.T,  June  16]. 

174.  SAN  JOSE.  Calif.  (Ch.  11.  48, 
*54.  60  i— Pending:  FM  Radio  and  Tele- 
vision Corp..  Ch.  11  [B.T.  this  issue 
and  Julv  14];  Standard  Radio  and  Tele- 
vision Co.,  Ch.  11  [B.T.  July  21]. 

175.  WTNS TON- SALEM,  N.  C.  (Ch. 
12.  26,  *32» — Pending:  Winston-Salem 
Bcstg.  Co.  (WTOB),  Ch.  12  [B.T.  Julv 
7];  Piedmont  Pub.  Co.  (WSJS).  Ch.  12 
[B.T.  July  7];  Mary  Pickford  Rogers, 
Ch.  12  [B.T.  July  7]. 

176.  ALTOONA,  Pa.  (Ch.  10,  19.  25) 
— Pending:  Gordon  W.  Levov  and  John 
C.  Kahn.  Ch.  10  [B.T,  July  7];  Gable 
Bcstg.  Co.  (WFBGl.  Ch.  10  [B.T. 
July  7]. 

177.  PETERSBURG,  Va.  (Ch.  8,  41)— 
Pending:  Southside  Virginia  Bcstg. 
Corp.  (WSSVl.  Ch.  8  [B.T,  May  26]; 
Lee  Bcstg.  Corp.  < WLEE  Richmond), 
Ch.  8  [B.T.  Julv  7]. 

178.  MESA,  Ariz.  (Ch.  12)— None 
pending. 


179.  ST.  LOUIS  (Ch.  4,  5.  *9,  11,  30, 
35,  42 1— Operating:  KSD-TV.  Ch.  5. 
Pending:  KWK  Inc.  IKWK),  Ch.  4 
[B.T.  Julv  7]:  KXOK  Inc.  (KXOK), 
Ch.  4  [B.T.  Julv  7];  St.  Louis  Amuse- 
ment Co.,  Ch.  11  [B.T.  July  7];  St. 
Louis  Telecast  Inc.  (WEW),  Ch.  11 
[B.T.  June  30];  Broadcast  House  Inc. 
( KSTL ) .  Ch.  36  [B.T,  Aug.  4];  Mere- 
dith Engineering  Co..  Ch.  4  [B.T.  this 
issue  and  Aug.  4];  Cecil  W.  Roberts, 
Ch.  36  [B.T.  this  issue]. 

180.  PITTSBURGH  (Ch.  2.  11,  *13, 
16,  47.  53) — Operating:  WDTV  (TV),  Ch. 
2  (now  on  Ch.  3).  Pending:  Westing- 
house  Radio  Stations  Inc.  (KDKA),  Ch. 
11  [B.T,  June  23];  WWSW  Inc. 
iWWSW).  Ch.  11  [B.T.  July  7];  Pitts- 
burgh Radio  Suoply  House  Inc. 
(WJAS).  Ch.  11  [B.T.  July  14];  WCAE 
Inc.  (WCAE).  Ch.  11  [B.T.  this  issue]. 

181.  BUFFALO  -  NIAGARA  FALLS, 
N.  Y.  (Ch.  2,  4,  7,  17,  *23,  59 1— Operat- 
ing: WBEN-TV  Buffalo.  Ch.  4.  Grant: 


HOOPER  ELECTS 

Three  as  Vice  Presidents 

ELECTION  of  three  vice  presi- 
dents of  C.  E.  Hooper  Inc. — Nadine 
E.  Miller  and  W.  Bruce  McEwen, 
who  were  elevated  to  vice  presi- 
dencies, and  Richard  K.  Doan, 
who  is  resigning  as  program  di- 
rector of  WCBS-TV  New  York  to 


Mr.  McEwen 


Miss  Miller 


join  the  program  rating  organiza- 
tion— was  announced  hy  the  com- 
pany last  week. 

Miss  Miller,  director  of  press  and 
public  relations  for  the  Hooper 
firm  for  the  past  five  years,  will 
retain  her  present  responsibilities 
and  in  addition  will  have  charge 
of  subscriber  relations  pertaining 
to  the  time  buying  departments 
of  advertisers  and  agencies.  Miss 
Miller  is  president  of  the  Adver- 
tising Women's  Club  of  New  York 
and  a  member  of  American  Women 
in  Radio  and  Television  and  of  the 
Committee  on  Women  in  Public 
Relations. 

Mr.  McEwen,  who  has  been  ac- 
count executive 
on  advertising 
and  agency  sub- 
scribers for  sev- 
eral years,  will 
be  in  charge  of 
service  on  radio 
and  television  to 
advertisers  and 
agencies. 

Mr.  Doan,  who 
joins  the  Hooper 
organization  on 
Aug.  18  after  two  and  a  half  years 
as  WCBS-TV  program  director, 
will  be  in  -  charge  of  the  Hooper 
service  to  television  stations. 


New  York  U.  Board  of  Regents.  Ch.  *23 
[B.T,  Aug.  4,  Julv  28].  Pending:  WGR 
Bcstg.  Corp.  (WGR  Buffalo),  Ch.  2 
[B.T,  June  30];  Niagara  Falls  Gazette 
Pub.  Co.  (WHLD  Niagara  Falls),  Ch.  2 
[B.T.  Julv  7];  Buffalo  Courier-Express 
Inc.  (WEBR  Buffalo),  Ch.  7  [B.T, 
Julv  21]:  WKBW  Inc.  (WKBW)  Ch.  7 
[B.T,  this  issue]:  Chataqua  Bcstg. 
Co..  Ch.  17  [B.T.  this  issue]. 

182.  MILWAUKEE,  Wis.  (Ch.  4,  *10, 
12.  19,  25.  31 )— Operating:  WTMJ-TV. 
Ch  4  (now  on  Ch.  3).  Pending:  Hearst 
Corp.  (WISN).  Ch.  10  [B.T,  July  7]; 
Milwaukee  Area  Telecasting  Corp.,  Ch. 
12  [B.T.  Julv  28];  Milwaukee  Bcstg. 
Co.  (WEMP)."  Ch.  12  [B.T.  July  14]; 
Wisconsin  Bcstg.  Co.  (WFOX),  Ch.  12 
[B.T,  July  7];  Bartell  Bcstrs.  Inc. 
(WOKYi.  Ch.  19  [B.T.  July  14]. 

183.  HOUSTON,  Tex.  (Ch.  2,  *8,  13, 
23  29.  39)— Operating:  KPRC-TV,  Ch.  2. 
Pending:  U.  of  Houston  (KUHF-FM) 
and  Houston  Independent  School  Dis- 
trict, jointlv,  Ch.  *8  [B.T,  July  14]; 
Shamrock  Bcstg.  Co.  (KXYZ),  Ch.  13 
[B.T,  Julv  14];  South  Texas  Television 
Co  Ch.  13  [B.T.  Julv  14];  Houston 
Area  Television  Co.,  Ch.  13  [B.T,  July 
14]:  KTRH  Bcstg.  Co.  (KTRH),  Ch.  13 
[B.T,  Julv  14];  Lechner  Television  Co., 
Ch.  13  [B.T,  July  14];  UHF  Television 
Co.,  Ch.  23  [B.T,  June  30];  John  B. 
Hill.  Ch.  29  [B.T.  Aug.  4]. 

184.  NEW  ORLEANS,  La.  (Ch.  *2,  4, 
6,  20,  26.  32,  51)— Operating:  WDSU-TV, 
Ch.  6.  Pending:  Loyola  U.  (WWL).  Ch. 


Mr.  Doan 


Orleans  Television  Co.,  Ch.  20  [B.T, 
June  30];  WSMB  Inc.  (WSMB),  Ch.  20 
[B.T,  July  7];  Community  Television 
Corp.,  Ch.  26  [B.T,  June  23]. 

185.  SEATTLE,  Wash.  (Ch.  4,  5,  7,  *9, 
20,  26)— Operating:  KING-TV,  Ch.  5. 
Pending:  Fisher's  Blend  Station  Inc. 
(KOMO),  Ch.  4  [B.T.  June  9];  Queen 
City  Bcstg.  Co.  (KIRO),  Ch.  4  [B.T, 
July  7];  KXA  Inc.  (KXA),  Ch.  7  [B.T, 
May  19];  Totem  Bcstrs.  Inc.  (KJR), 
newly  purchasd  bv  Mt.  Rainier  Radio 
and  Television  Bcstg.  Com.  [FCC 
Roundup,  July  21],  Ch.  7  [B~.T,  July 
14);  Mt.  Rainier  Radio  and  Television 
Bcstg.  Co.,  Ch.  7  [B.T,  July  28]. 

186.  KANSAS  CITY,  Mo.  (Ch.  4,  5,  9, 
*19.  25,  65)— Operating:  WDAF-TV  Ch 
4.  Pending:  KCMO  Bcstg.  Co.  (KCMO). 
Ch.  5  [B.T,  June  23];  WHB  Bcstg.  Co. 
(WHB),  Ch.  9  [B.T,  July  7];  Midland 
Bcstg.  Co.  (KMBC),  Ch.  9  [B.T.  Mav 
19]. 

187.  INDIANAPOLIS,  Ind.  (Ch.  6,  8. 
13,  *20,  26,  67)— Operating:  WFBM-TV, 
Ch.  6.  Pending:  Universal  Bcstg.  Co. 
(WISH),  Ch.  8  [B.T,  June  23];  Tele- 
vision Indianapolis  Inc.  (WXLW  In- 
dianapolis and  WKRC  Cincinnati  each 
part  owner).  Ch.  8  [B.T,  July  14]: 
Crosley  Bcstg.  Corp.  (WLW  Cincinnati) 
Ch.  8  [B.T,  Aug.  4];  Mid- West  TV 
Corp..  Ch.  13  [B.T.  June  30];  WD3C 
Inc.  (WIBC),  Ch.  13  [B.T,  July  14]: 
Indianapolis  Bcstg.  Inc.  (WIRE),  Ch.  13 
[B.T,  July  14], 

188.  MEMPHIS.,  Tenn.  (Ch.  3.  5,  *10 
13,  42,  48)— Operating:  WMCT  (TV)  Ch. 
5  (now  on  Ch.  4).  Pending:  WREC 
Bcstg.  Service  (WREC),  Ch.  3  [B.T. 
April  21]:  WMPS  Inc.  (WMPS),  Ch.  13 
[B.T.  July  7]. 

189.  NORFOLK-PORTSMOUTH -NEW- 
PORT NEWS,  Va.  (Ch.  3.  10.  15,  *21,  27 
33)— Operating:  WTAR-TV  Norfolk,  Ch. 
3  (now  on  Ch.  4).  Pending:  Cavalier 
Bcstg.  Corp.  (WCAV  Norfolk).  Ch.  10 
[B.T.  July  7];  Hampden  Roads  Bcstg. 
Corp.  (WGH  Newport  News).  Ch.  10 
[B.T,  June  30];  Eastern  Bcstg.  Corp. 
(WHYU  Newport  News),  Ch.  33  [B.T. 
July  14]. 

190.  SAN  DIEGO,  Calif.  (Ch.  8,  10 
*15,  21.  27,  33,  39)— Operating:  KFMB- 
TV,  Ch.  8.  Pending:  Airfan  Radio  Corp. 
(KFSD),  Ch.  10  [B.T,  July  14]. 

191.  ROCHESTER,  N.  Y.  (Ch.  5,  10, 
15,  *21.  27) — Operating:  WHAM-TV,  Ch. 

5  (now  on  Ch.  6).  Grant:  New  York 
State  Board  of  Regents,  Ch.  *21  [B.T 
Aug.  4.  July  28].  Pending:  WHEC  Inc. 
(WHEC),  Ch.  10  [B.T.  July  7];  Veter- 
ans Bcstg.  Co.  (WVET),  Ch.  10  [B.T. 
July  7]:  Meredith  Engineering  Co.,  Ch. 
15  [B.T,  Aug.  4]. 

192.  TOLEDO,  Ohio  (Ch.  11,  13,  *30) 
—Operating:  WSPD-TV,  Ch.  13.  Pend- 
ing: Toledo  Blade  Co.,  Ch.  11  [B.T. 
July  14];  Unity  Corp.  (WTOD),  Ch.  11 
[B.T,  July  28], 

193.  MIAMI,  Fla.  (Ch.  *2,  4,  7,  10,  27, 
33)— Operating:  WTVJ  (TV),  Ch.  4. 
Pending:  Lindsay  Hopkins  Vocational 
School,  Ch.  *2  [B.T,  July  7];  Isle  of 
Dreams  Bcstg.  Corp.  (WIOD),  Ch.  7 
[B.T,  June  9];  Miami  Bcstg.  Co. 
(WQAM).  Ch.  7  [B.T.  June  23];  WKAT 
Inc.  (WKAT),  Ch.  10  [B.T.  June  23]: 
Storer  Bcstg.  Co.  (WGBS),  Ch.  10  [B.T. 
Julv  7];  Sun  Coast  Bcstg.  Corp. 
(WMIE),  Ch.  27  IB.T,  July  7]. 

194.  OKLAHOMA  CITY,  Okla.  (Ch. 
4.  9.  *13,  19,  25)— Operating:  WKY-TV, 
Ch.  4.  Pending:  KOMA  Inc.  (KOMA), 
Ch.  9  [B.T,  July  7];  Oklahoma  Tele- 
vision Corp.,  Ch.  9  [B.T,  Julv  14]; 
Oklahoma  County  Bcstg.  Corp.  (KWCO 
Chickasha,  Okla.),  Ch.  25  [B.T,  June 
30]. 

195.  RICHMOND,  Va.  (Ch.  6,  12,  *23. 
29)— Operating:  WTVR  (TV),  Ch.  6. 
Pending:  Richmond  Newspapers  Inc. 
(WRNL),  Ch.  12  [B.T,  June  30];  Larus 

6  Bro.  Co.  (WRVA),  Ch.  12  [B.T. 
June  30]. 

196.  JACKSONVILLE,  Fla.  (Ch.  4,  *7. 
12,  30.  36)— Operating:  WMBR-TV,  Ch. 
4.  Pending:  City  of  Jacksonville 
(WJAX),  Ch.  12  [B.T,  June  30];  Jack- 
sonville Bcstg.  Corp.  (WPDQ),  Ch.  12 
[B.T.  Julv  14];  Southern  Radio  and 
Equipment  Co.  (WOBS),  Ch.  30  [B.T, 
July  7]. 

197.  TULSA,  Okla.  (Ch.  2,  5,  "11,  17. 
23)_Operating:  KOTV  (TV),  Ch.  6. 
Pending:  Southwestern  Sales  Corp. 
(KVOO),  Ch.  2  [B.T,  July  7];  All  Okla- 
homa Bcstg.  Co.  (KRMG),  Ch.  2  [B.T. 
July  28];  Tulsa  Television  Co..  Ch.  17 
[B.T,  Aug.  4]. 

198.  NASHVILLE,  Tenn.  (Ch.  *2,  4,  5. 
8  30,  36)— Operating:  WSM-TV,  Ch.  4. 
Pending:  Capitol  Bcstg.  Co.  (WKDA). 
Ch.  5  [B.T,  Julv  14];  Life  and  Casualty 
Insurance  Co.  of  Tennessee  (WLAC) 
Ch.  5  [B.T,  July  28];  WSIX  Bcstg 
Station  (WSIX),  Ch.  8  [B.T.  July  14], 

199.  CHARLOTTE,  N.  C.  (Ch.  3,  9. 
36  *42)— Operating:  WBTV  (TV),  Ch 
3    Pending:  Radio  Station  WSOC  Inc. 


1 


4    [B.T.    June    23];    James    A.    Noe  (Continued  on  page  86) 

(WNOE).   Ch.   4   [B.T,  July  7];   New  * 
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WESTERN  UNION  has  install- 
ed a  direct  line  to  WOR-TV 
New  York  studios,  following  an 
avalanche  of  phone  calls  and  tele- 
grams in  response  to  the  station's 
new  program,  The  All-Night  Show. 
When  the  show  began  on  July  19, 
so  many  fans  phoned  to  congratu- 
late m.  c,  Fred  Robbins  that  he 
pleaded  with  televiewers  to  send 
telegrams.  This,  WOR-TV  reported, 
resulted  in  overburdening  messen- 
gers. The  station  said  that  the 
direct  line  has  restored  the  "all- 
quiet"  again. 


LITTLE  LEAGUE  BASEBALL 
PERMISSION  has  been  given  to 
WLYC-AM-FM  Williamsport,  Pa., 
to  promote  Little  League  baseball 
during  station  breaks  while  broad- 
casting New  York  Yankee  base- 
ball games.  During  the  Pennsyl- 
vania Little  League  playoffs  be- 
ginning Aug.  6,  the  station  will  be 
allowed  to  broadcast  Little  League 
games  even  though  they  conflict 
with  Yankee  games. 


BIG  SCREEN  NEWSREEL 
'-IN  PLACE  of  the  usual  motion  pic- 
ture newsreel  at  the  Carib  Thea- 
tre in  Miami  Beach,  WTVJ  (TV) 
Miami's  Meet  the  News  is  now  be- 
ing shown.  The  show,  telecast 
Mon.-Fri.,  6-6:10  p.m.,  is  picked 
up  by  the  theatre  at  the  same  time 
it  is  received  by  home  televiewers. 
RCA  projection  equipment  magni- 
fies both  picture  and  sound  at  least 
15  times  to  flash  the  show  on  the 
jnovie  screen. 


WARL'S  "MISS  KISSABLE" 
SEARCH  for  the  most  beautiful 
lips  in  the  Washington,  D.  C.  area 
Us  being  conducted  by  Jack  Laur- 
J.snce  of  WARL  Arlington,  Va.,  in 
|  ;the  station's  "Miss  Kissable"  con- 
#test.  During  first  21  days  of  the 
••contest  19  stories  featuring  it  ap- 
'*>  Speared    in    Washington's  four 
a  dailies.    Local   Jaycees   named  a 
I  member  to  be  one  of  the  judges,  a 
p I  sommercial  flying  service  named 
!  one  of  its  planes  "Miss  Kissable;" 

1  a  bandleader  appearing  locally 
£  Composed  and  featured  "Miss  Kiss- 
il:  able  Mombo"  and  merchants  do- 
if^nated  $2,000  in  prizes  including  an 

all-expense  trip  for  two  people  to 

2  Bermuda. 


programs  promotion 


premiums 


DEAD  OR  ALIVE? 

SET  on  proving  or  disproving  the 
"flying  saucer"  stories,  WCUE 
Akron,  Ohio,  has  offered  $1,000 
to  the  first  person  who  brings  in 
a  piece  of  a  bona  fide  flying  saucer 
to  the  station.  Authenticity  of  ma- 
terials submitted  will  be  deter- 
mined by  Dr.  R.  E.  Thackeray  of 
the  Akron  U.  physics  department, 
according  to  WCUE  President- 
General  Manager  Tim  Elliot. 


KLZ  TALENT  HUNT 

MORE  than  1,000  television  hope- 
fuls responded  to  a  TV  talent 
hunt  conducted  hy  KLZ  Denver 
in  what  the  station  claimed  was 
the  largest  such  undertaking  ever 
held  in  the  Rocky  Mountain  area. 
The  one-day  tests  were  held  in  co- 
operation with  Hoffman  Radio  & 
Television  Corp.,  according  to 
Mark  Schreiber,  president  of 
Schreiber  Adv.,  who  was  m.c.  for 
the  event. 


BIRTHDAY  FOLDER 

FOLDER  with  large  "30"  atop 
microphone  -  bedecked  cake  serves 
as  illustration  on  folder  distributed 
by  WFBR  Baltimore  on  the  occa- 
sion of  its  30th  anniversary  on  the 
air.  WFBR  claims  to  have  origi- 
nated the  first  live  speech  by  a 
President  of  the  U.S. 


FAIR  COVERAGE 

VISITORS  to  the  Ohio  State  Fair 
on  Aug.  25  will  see  WLW  Cincin- 
nati originate  its  Everybody's 
Farm  Hour  from  the  machinery 
display  tent  there,  with  Harry 
Andrews,  assistant  director  of 
WLW's  farm  program  department, 
discussing  machinery,  and  WLW 
Farm  Director  John  Butler  inter- 
viewing visitors  and  machinery 
experts.  The  station  also  expects 
to  cover  the  Indiana  and  Kentucky 
state  fairs. 


IN  FOUR  SHORT  YEARS! 

WVAM  has  attained  the  dominating  position 
in  this  Altoona — Central  Pennsylvania  Market 

ir    With  Listeners 

With  Local  Advertisers 

IT's  WVAM,  more  than  ever,  as  we  observe 
our  fourth  birthday 


first  with  the  finest 
DAY  AND  NIGHT 

Weed  &  Co.  representatives 


FILMS  ON  THE  NAVY 

RESIDENTS  in  southern  Florida 
will  be  given  a  chance  to  see  the 
Navy  at  work  through  the  facilities 
of  WTVJ  (TV)  Miami.  Ralph 
Renick,  news  director,  left  last 
week  to  join  the  Naval  Air  Reserve 
training  unit  at  Pensacola.  He 
will  travel  with  the  unit  on  a  three 
day  training  tour  in  the  Caribbean 
and  take  16mm  films  for  use  on 
WTVJ  news  shows. 


'SAVE  IT'  FOR  WBTV  (TV) 

CONFEDERATE  money  is  legal 
tender  in  an  auction-type  show, 
Money 2Burn,  over  WBTV  (TV) 
Charlotte,  N.  C.  Reproductions  of 
Confederate  money,  required  for 
admission  to  the  show,  are  distrib- 
uted with  purchases  made  from  the 
show's  sponsor,  a  regional  drug 
chain.  Show  features  an  Old  South 
motif. 


KHON'S  'MRS.  HAWAII' 

HAWAII  will  send  a  contestant  to 
the  "Mrs.  America"  beauty  pageant 
at  Asbury  Park,  N.  J.,  Sept.  7,  with 
the  Hawaiian  eliminations  being 
conducted  by  KHON  Honolulu. 
"Mrs.  Hawaii"  will  be  flown  to  the 
U.  S.  for  the  contest,  according  to 
Miss  Claire  Justice,  women's  di- 
rector at  KHON. 


WKY-TV  BUILDS  CORRAL 

CATTLE  PEN  has  been  erected 
by  WKY-TV  Oklahoma  City  at  the 
rear  of  its  new  studio  building. 
WKY-AM-TV  farm  reporters 
Sandy  Saunders  and  Harold  Ded- 
rick  are  using  the  corral  for  their 
daily  Oklahoma  Farmer  TV  pro- 
gram, with  coverage  from  a  camera 
at  the  studio's  rear  doors  and  with 
pencil  microphones  for  interviews. 


KFXD  AREA  BROCHURE 

BROCHURE  showing  new  day  and 
night  coverage  of  KFXD  Nampa, 
Ida.,  is  being  offered  to  any  re- 
questing agency  or  station.  Includ- 
ed are  market  statistics  on  coun- 
ties in  the  KFXD  coverage  area, 
agricultural  and  industrial  output, 
lists  of  dealers  in  farm  supplies, 
implements  and  automobiles  who 
use  KFXD,  and  field  strength 
measurements  comparing  KFXD 
with  other  stations  in  southwest- 
ern Idaho  and  eastern  Oregon. 


BOSTONIANS  SEE  'TV  CITY' 

WE  EI  Boston  and  CBS  Television 
jointly  sponsored  an  exhibit  of  a 
two-ton  working  model  of  the  new 
"CBS  Television  City"  under  con- 
struction in  Los  Angeles,  where 
operations  are  scheduled  to  begin 
Oct.  1.  The  big  model  was  on  ex- 
hibit at  Jordan  Marsh  Co.  store, 
Boston. 


KITE  TWISTS  SLOGAN 
CAPITALIZING  on  the  outcome 
of  the  recent  Republican  conven- 
tion, KITE  San  Antonio  is  using 
the  "I  Like  Ike"  slogan  to  its  own 
advantage.  Buttons  have  been  dis- 
tributed by  the  station  proclaiming 
"I  Like  KITE." 


'BALLAD  CORNER' 
TREND  toward  folk  music  has 
prompted  WSTC  Stamford,  Conn., 
to  initiate  a  new  program,  Ballad 
Corner,  with  Inki  Blass,  a  Radcliffe 
College  student,  as  hostess  on  the 
show  scheduled  for  the  remainder 
of  the  summer.  Well  known  folk 
and  ballad  singers  will  be  featured 
on  the  15-minute  weekly  broadcast. 


MERCHANDISE  PRIZES 

ARMOUR  Star  Market  Basket  is 
being  aired  twice  weekly  on  WSB 
Atlanta  with  Bob  Van  Camp  as 
host.  Program  originates  in  one  of 
the  city's  Colonial  Stores.  Shop- 
pers are  questioned  and  correct 
answers  bring  packages  of  Armour 
sausage  and  wieners.  A  jackpot 
question  is  posed  to  each  partici- 
pant. The  person  coming  closest  to 
the  correct  answer  receives  $20 
worth  of  sponsor's  products. 


SAFETY  SPOT  CITED 

WGIV  Charlotte,  N.  C,  has  been 
cited  by  the  city's  police  depart- 
ment for  its  part  in  aiding  traffic 
safety,  especially  for  schoolchil- 
dren. WGIV  aired  a  75-word  an- 
nouncement 1,430  times  during  the 
past  school  term. 


Yes,  ^fe.-efp 

KWK's  LOW-low 
cost  per  lOOO  radio 
homes  delivered  is 
music . . .  and  makes 

KWK  the  radio  buy 
in  St.  Louis! 

Globe-Democrat  Tower  Bldg. 
Saint  Louis 
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(WSOC),  Ch.  9  [B.T,  June  30];  Bcstg. 
Co.  of  the  South  (WIST),  Ch.  9  [B.T, 
July  71;  Inter-City  Adv.  Co.  of  Char- 
lotte Inc.  (WAYS),  Ch.  9  [B.T,  July 
21]. 

200.  PHOENIX,  Ariz.  (Ch.  3,  5,  *8,  10) 
—Operating:  KPHO-TV,  Ch.  5.  Pend- 
ing: KTAR  Bcstg.  Co.  (KTAR),  Ch.  3 
[B.T,  July  7];  Maricopa  Bcstrs.  Inc. 
(KOOL),  Ch.  10  [B.T,  July  7];  KOY 
Bctsg.  Co.  (KOY),  Ch.  10  [B.T,  July 
28]. 

201.  ALBUQUERQUE,  N.  M.  (Ch.  4, 
*5,  7,  13)— Operating:  KOB-TV,  Ch.  4. 
Pending:  Greer  &  Greer,  Ch.  7  [B.T, 
June  30,  April  21];  New  Mexico  Bcstg. 
Co.  (KGGM),  Ch.  13  [B.T,  July  21]; 
.Alvarado  Bcstg.  Co.  (KOAT),  Ch.  7, 
[B.T,  this  issue  and  July  7]. 

202.  HUNTINGTON,  W.  Va.  (Ch.  3, 
13,  *53)— Operating:  WSAZ-TV,  Ch.  3 
(now  on  Ch.  5).  Pending:  Ashland 
Bcstg.  Co.  (WCMI),  Ch.  13  [B.T,  July 
7];  Huntington  Bcstg.  Co.  (WPLH), 
Ch.  13  [B.T,  July  7];  Greater  Hunting- 
ton Radio  Corp.  (WHTN),  Ch.  13  [B.T, 
July  14]. 

GROUP  B-5 

203.  OGDEN,  Utah  (Ch.  9,  *18,  24)— 
None  pending. 

204.  PROVO,  Utah  (Ch.  11,  22,  *28)— 
Pending:  KOVO  Bcstg.  Co.  (KOVO), 
Ch.  11  [B.T,  Aug.  4]. 

205.  FORT  WORTH,  Tex.  (Ch.  5,  10, 
20,  *26)— Operating:  WBAP-TV,  Ch.  5. 
Pending:  Lechner  Television  Co.,  Ch. 
10  [B.T,  July  7];  Texas  State  Network 
Inc.  (KFJZ),  Ch.  10  [B.T,  July  14]; 
Tarrant  Television  Co.,  Ch.  20  [B.T, 
July  7]. 

208.  PROVIDENCE,  R.  I.  (Ch.  10,  12, 
16,  *32)— Operating:  WJAR-TV,  Ch.  10 
mow  on  Ch.  11).  Pending:  Cherry  & 
Webb  Bcstg.  Co.  (WPRO),  Ch.  12 
[B.T,  July  7];  New  England  Television 
Co.  of  Rhode  Island,  Ch.  16  [B.T, 
July  28]. 

207.  MINNEAPOLIS  -  ST.  PAUL, 
Minn.  (Ch.  •  *2,  4,  5,  9,  11,  17,  23)— 
Operating:  WTCN-TV,  Ch.  4;  KSTP- 
TV,  Ch.  5.  Pending:  Family  Bcstg. 
Corp.  (KEYD)  Ch.  9  [B.T,  June  30]; 
Independent  Bcstg.  Co.  (WLOL),  Ch. 
9  [B.T,  July  7];  Upper  Midwest  Tele- 
vision Co.,  Ch.  9  [B.T,  July  14];  Twin 
Cities  Bcstg.  Corp.  (WDGY),  Ch.  9 
[B.T,  July  28];  Meredith  Engineering 
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Chicago,  HI. 
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Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
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PORTABLE  —  LIGHTWEIGHT 

Recorder  in  one  cose  • — 
Amplifier  in  the  other.  Easy 
handling  - — •  compact! 

QUICKLY  RACK  MOUNTED 

Units  can  be  combined  for 
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equipment. 
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bining units  in  rich  Magne- 
corder cabinets. 
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Co.,  Ch.  11  [B.T,  Aug.  4];  Minnesota 
Television  Public  Service  Corp. 
(WTCN),  Ch.  11  at  St.  Paul  [B.T,  June 
9];  WMIN  Bcstg.  Co.  (WMIN  St.  Paul), 
Ch.  11  [B.T,  July  21];  South  St.  Paul 
Telecasting  Co.  (WCOW  South  St. 
Paul),  Ch.  17  [B.T,  this  issue]. 

208.  BOSTON  (Ch.  *2,  4,  5,  7,  44,  50, 
56)  —  Operating:  WBZ-TV,  Ch.  4; 
WNAC-TV,  Ch.  7.  Pending:  Hildreth 
&  Rogers  (WLAW),  Ch.  5  [B.T,  July 
7];  Matheson  Radio  Co.  (WHDH),  Ch. 
5  [B.T,  July  21];  E.  Anthony  &  Sons 
Inc.  (WNBH  New  Bedford),  Ch.  50 
[B.T,  July  7]. 

209.  SAN  ANTONIO,  Tex.  (Ch.  4,  5, 
*9,  12,  35,  41)— Operating:  WOAI-TV, 
Ch.  4;  KEYL  (TV),  Ch.  5.  Pending: 
Bexar  County  Television  Corp. 
(KABC),  Ch.  12  [B.T,  July  7];  Mission 
Bcstg.  Co.  (KONO)  Ch.  12  [B.T,  July 
7];  Sunshine  Bcstg.  Co.  (KTSA),  Ch. 
12  [B.T,  Julv  7];  Alamo  Television 
Co.,  Ch.  35  rB.T,  July  7]. 

210.  OMAHA,  Neb.  (Ch.  3,  6,  7,  *16, 
22,  28)— Operating:  KMTV  (TV),  Ch.  3; 
WOW-TV,  Ch.  6.  Pending:  KFAB 
Bcstg.  Co.  (KFAB).  Ch.  7  [B.T,  July 
7];  Herald  Corp.,  Ch.  7  [B.T,  July  7]: 
Inland  Bctsg.  Co.  (KBON),  Ch.  7 
[B.T,  July  14]. 

'211.  SALT  LAKE  CITY,  Utah  (Ch.  2, 
4,  5,  *7,  20,  26)— Operating:  KDYL-TV, 
Ch.  4;  KSL-TV,  Ch.  5.    None  pending. 

212.  SAN  FRANCISCO  (Ch.  2,  4,  5, 
7,  *9  ,  20,  26,  32,  38  .  44)— Operating: 
KRON-TV,  Ch.  4;  KPIX  (TV),  Ch.  5; 
KGO-TV,  Ch.  7.  Pending:  Tribune 
Bldg.  Co.  (KLX  Oakland),  Ch.  2  [B.T, 
June  301. 


TERRITORIES 


HONOLULU,  Hawaii  (Ch.  2,  4,  *7,  9, 
11,  13) — Grant:  Hawaiian  Bcstg.  Sys- 
tem (KGMB),  Ch.  9  (see  story,  this 
issue).  In  hearing:  Island  Bcstg.  Co. 
(KPOA),  Ch.  4  [B.T,  July  14], 
and  Advertiser  Pub.  Co.,  Ch.  4 
[B.T,  June  9]:  Pacific  Frontier  Bcstg. 
Co.  (KULA),  Ch.  2  [B.T,  July  7],  and 
Rovaltel,  Ch.  2  [B.T,  June  9].  Pending: 
Radio  Honolulu  Ltd.,  Ch.  11  [B.T,  July 
71;  Hawaiian  Bcstg.  System  (KGMB), 
Ch.  9  [B.T,  July  21]. 

SAN  JUAN,  P.  R.  (Ch.  2,  4,  *6)— 
Grant:  El  Mundo  Bcstg.  Corp.  (WKAQ), 
Ch.  2  rB.T,  July  28].  In  hearing: 
Jose  Ramon  Quinones  (WAPA), 
Ch.  4  [B.T,  June  2,  April  211;  American 
Colonial  Bcstg.  Corp.  (WKVM),  Ch.  4 
[B.T,  July  28]. 


EDUCATIONAL  GRANTS 


MANHATTAN,  Kan.— Kansas  State 
College  of  Agriculture  and  Applied 
Science  (KSAC),  Ch.  *8  [B.T,  Aug.  4, 
July  28]. 

ALBANY,  N.  Y.— Regents  of  U.  of 
New  York  State,  Ch.  *17  [B.T,  Aug.  4, 
July  28). 

BUFFALO,  N.  Y.— Regents  of  U.  of 
New  York  State,  Ch.  *23  [B.T,  Aug. 
4,  Julv  281. 

ROCHESTER,  N.  Y  Regents  of  U. 

of  New  York  State,  Ch.  *21  [B.T,  Aug. 
4,  July  28]. 

EDUCATIONAL  APPLICATIONS 
LOS  ANGELES— U.  of  Southern  Cali- 
fornia, Allan  Hancock  Foundation,  Ch. 
*28   [B.T,  Aug.  41. 

SAN  FRANCISCO— Bay  Area  Edu- 
cational Television  Assn.,  Ch.  *9  [B.T, 
July  14]. 

MIAMI,  Fla. — Lindsay  Hopkins  Vo- 
cational School,  Dade  County,  Ch. 
*2  [B.T,  July  28.  71. 

NEW  BRUNSWICK,  N.  J.— State  of 
New  Jersey,  Ch.  *19  [B.T,  Aug.  4]. 

BINGHAMTON,  N.  Y.— New  York 
State  U.  Board  of  Regents,  Ch.  *46 
[B.T,   Aug.  4]. 

ITHACA,  N.  Y.— New  York  State  U. 
Board  of  Regents.  Ch.  *14  [B.T,  Aug.  4]. 

NEW  YORK  CITY— New  York  State 
U.  Board  of  Regents,  Ch.  *25  [B.T, 
July  7]. 

SYRACUSE,  N.  Y.— New  York  State 
U.  Board  of  Regents,  Ch.  *43  [B.T, 
July  7]. 

UTICA,  N.  Y.— New  York  State  U. 
Board  of  Regents,  Ch.  *25  [B.T, 
Aug.  4]. 

HOUSTON,  Tex.— U.  of  Houston  and 
Houston  Independent  School  District, 
jointly,  Ch.  *8  [B.T,  July  14]. 


ELECTRONIC  products  manufactured 
by  the  Insuline  Corp.  of  America, 
Long  Island  City,  N.  Y.,  will  be  dis- 
played at  the  West  Coast  show  and 
convention  of  the  Institute  of  Radio 
Engineers,  Long  Beach,  Calif.,  Aug. 
27-29. 


fCC  actions  &  £ 


AUG.  1  THROUGH  AUG.  8 


CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.  synchronous  amplifier  vis.-visual 
STA-special  temporary  authorization 


SSA-special  service  authorization 


cond.-conditional 
LS-local  sunset 
mod. -modification 
trans. -transmitter 
unl. -unlimited  hours 
CG-conditional  grant 


Grants  authorizing  new  stations  and  transfers,  accompanied  by 

roundup  of  new  station  and  transfer  applications,  begin  on  page  0 


MBS-WOR  MOVE 

Newsmen  Get  New  Duties 

MILTON  BURGH,  Mutual's  news 
director,  and  Arthur  Feldman,  di- 
rector of  special  events,  last  week 
were  given  additional  responsi- 
bilities as  heads  of  those  depart- 
ments of  WOR  New  York,  while 
Dave  Driscoll,  who  has  headed 
WOR  news  and  special  events  12 
years,  was  named  director  of  news 
and  special  events  for  WOR-TV 
[B*T,  July  28]. 

The  appointments  are  part  of  the 
realignment  program  designed  to 
bring  Mutual  and  WOR-AM-TV 
operations  closer  under  their  new 
ownership  by  General  Tire  &  Rub- 
ber Co.  They  were  announced  by 
William  H.  Fineshriber  Jr.,  execu- 
tive vice  president  of  Mutual- 
WOR. 

Edythe  Meserand  will  continue 
to  assist  Mr.  Driscoll  in  the  de- 
velopment of  news  and  special 
events  programming  for  the  tele- 
vision station. 


THREE  additional  markets  were 
added  to  sales  of  United  Television 
Programs'  feature  films  last  week. 
Hollywood  Off-Beat,  half-hour  detec- 
tive series  starring  Melvyn  Douglas, 
has  been  sold  to  WFBM-TV  Indianap- 
olis beginning  Aug.  9,  and  WBTV 
(TV)  Charlotte  beginning  Aug.  5, 
to  be  sponsored  on  both  stations  by 
Serutan  Co.  KFMB-TV  San  Diego 
has  purchased  UTP's  hour-long  film 
Olympic  Cavalcade  showing  1936 
Olympic  games. 


August  5  Applications  .  . 

ACCEPTED  FOR  FILING 

Extension  of  Completion  Date 
WINZ  Hollywood-Miami,  Fla.— Mod 

CP,  as  modified,  which  authorized 
power  increase  and  changes  in  DA 
for  extension  of  completion  date. 

WLCS  Baton  Rouge,  La.— Mod.  CP, 
which  authorized  change  in  frequency 
power  increase,  new  trans,  and  DA 
DN,  for  extension  of  completion  date 

Modification  of  CP 

WJAZ  Albany,  Ga.— Mod.  CP.  whict 
authorized  new  AM,  for  approval  o: 
ant.,  trans,  and  main  studio  locatioi 
and  change  type  of  trans. 

KBWL  Blackwell,  Okla.— Mod.  CI 
which  authorized  new  AM  for  approva 
of  ant.  trans,  location  as  State  High- 
way #11,  \\\  mile  NE  center  of  Black- 
well;  specify  main  studio  location  a: 
First  National  Bank  Bldg.,  Main  St 
&  Blackwell  Ave.,  Blackwell,  anc 
change  type  trans. 

Change  Transmitter  Location 

WCPO  Cincinnati — CP  to  change 
trans,  location  install  new  trans,  and 
make  changes  in  ant.  system. 

WHVF  Wausau,  Wis.— Mod.  CP,  which 
authorized  new  AM,  to  change  trans 
location;  type  of  trans.,  and  change 
ant.  system. 

Change  ERP 

WHBF-TV  Rock  Island,  111.— CP  to 

change  ERP  from  11  kw  vis.  5.5  kw 
aur.  to  100  kw  vis.  50  kw  aur.  and 
change  type  trans.  AMENDED  re 
change  in  type  trans. 

TENDERED  FOR  FILING 

Change  ERP 

WTVR  (TV)  Richmond,  Va.— Mod.  CP 
to  change  ERP  from  2  kw  vis.  1  kw 
aur.  to  100  kw  vis.  50  kw  aur. 

August  5  Decisions  .  .  . 

BY   BROADCAST  BUREAU 

AM— 790  kc 

WQXI  Atlanta,  Ga. — Granted  license 
covering  change  to  790  kc,  1  kw,  5  kw 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121   Vermont  Ave.,  Wosh.  5,  D.  C. 
Sterling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Comp/efe  installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


DAvH 

|f  B|I 

pEAU 

TELEVISION] 

|roject|| 

jfsULTANTS 

STATION  PUfl 

P.  O.  BOX  »*6  ; 


IGsndOV 

SCHB 


U  GUIDANCE 
IVOY,  NEW  YORK 
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CONSULTING  RADIO  &  TELEVISION  ENGINEERS 


Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE* 


E.  C.  PAGE 

CONSULTING  RADIO 
ENGINEERS 
SOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE* 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss,  Inc. 
727  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

Registered  Professional  Engineer" 
1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010    Sunset  Blvd. 
Hollywood,  Calif.     NOrmandy  2-6715 


;,  DA-N,  U. 

Change  Antenna  System 
WHK-FM    Cleveland,   Ohio— Granted 
3d.  CP  to  change  ant.  system. 

Extension  of  Completion  Date 
following  were  granted  mod.  CP's 
•  extension  of  completion  dates  as 
Dwn:  WSAI-FM  Cincinnati,  to  2-13- 
WEEK    Peoria,    111.,    to  8-15-52; 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE* 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE* 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1230 — Executive  5S51 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN   B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


KGEZ  Kalispell,  Mont.,  to  9-15-52; 
KABI  Ketchikan,  Alaska,  to  10-15-52. 

AM— 550  kc 
WPAW    Pawtucket,    R.    I.— Granted 
license  covering  change  to  550  kc,  1 
kw-D. 

Change  Transmitter  Location 
WIPR  Santurce,  P.  R. — Granted  li- 
( Continued  on  page  91 ) 
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— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


RUSSELL  P.  MAY 

John  A.  Moffet,  Associate 
1422  F  St.,  N.  W.        Kellogg  Bldg. 

Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV   BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco  Seattle  Salt  Lake  City 
Los  Angeles         Portland  Phoenix 

Box  260  APTOS— 3352 

Member  AFCCE  * 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 
INSTALLATION-OPERATION 
Television  Engineering  Since  1929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont  Hotel,  KYA,  33  Elm  Ave. 

San  Francisco  8,  Calif.       Mill  Valley,  Calif. 

DOuglas  2-2536  DUnla-p  8-4871 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buclcner  Blvd.  4742  W.  Ruffner 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING    RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


ROBERT  M.  S HUMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C.  ' 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  » 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C. — REpublic  6160 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.   Display — Tuesday  preceding  publication  date. 

Situations  Wanted  2CV  per  word — $2.00  minimum  •  Help  Wanted  254  per  word — $2.00  minimum 
All  other  classifications  304  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.   Send  box  replies  to 

Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants  :  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted  (Cont'd) 


Help  Wanted 


WPAZ,  Pottstown,  Pennsylvania  suc- 
cessful kw  independent  daytimer,  has 
openings  for  morning  man,  copy- 
writer director,  disc  jockey.  Salary 
plus  participation  in  profit  sharing 
plan. 


Managerial 


Wanted:  Man  experienced  in  selling 
and  all  other  phases  of  radio,  to  manage 
AM  operation  in  good-sized  Virginia 
market.  Salary  commensurate  with 
ability.  Good  working  conditions.  Per- 
manent job  for  the  right  man.  Send  all 
details  first  letter.  Box  947P,  BROAD- 
CASTING  .  TELECASTING. 


Salesmen 


Florida  coast  station.  Hard-hitting 
salesmanager  to  do  competitive  selling. 
No  desk  pilots  wanted.  Send  photo, 
references,  experience.  Box  782P, 
BROADCASTING  .  TELECASTING. 

Experienced  salesman  wanted  by  Illi- 
nois independent.  Supervise  sales  de- 
partment and  sell  on  commission  basis. 
$100  weekly  guarantee.  Personal  inter- 
view required.  State  age,  experience. 
Box  930P,  BROADCASTING  .  TELE- 
CASTING. 

Salesman — Wonderful  opportunity 
young,  aggressive  idea-man,  opportun- 
ity becoming  commercial  manager. 
Well-established,  successful,  network 
station  Southwest.  Third  market,  how- 
ever, non-metropolitan.  Fine  town  to 
make  your  home,  with  a  sound  news- 
paper-affiliated radio  station  command- 
ing respect.  TV  applied  for.  Inter- 
ested only  in  high  type,  clean,  aggres- 
sive man.  If  you  fill  the  bill,  we'd  like 
to  meet  you.  Maybe  you'd  like  to  learn 
more  about  us,  too.  Box  937P,  BROAD- 
CASTING .  TELECASTING. 

Experienced  energetic  salesman  with 
sound  ideas  and  ability  to  make  im- 
pressive presentations  to  local  adver- 
tisers. Excellent  salary  guarantee  with 
commission  arrangement.  Opportunity 
for  advancement.  KCMC  AM-FM  (TV 
applicant)  Texarkana,  Ark. -Tex. 

Experienced  salesman  wanted.  Good 
potential  market,  liberal  commission 
and  draw.  KNBR,  North  Platte,  Ne- 
braska. 

Salesman,  good  draw  against  commis- 
sion. WGAT,  Utica,  New  York. 


Wanted:  Good  radioman  to  assist  man- 
ager in  sales  and  inside  work;  also 
salesman-announcer  to  operate  remote 
studio.  Airmail  qualifications  to  James 
Childress;  WHCC,  Waynesville,  N.  C. 


Help  Wanted  (Cont'd) 

10,000  watt  mutual  station  needs  a  good 
salesman  now.  Fair  guarantee  against 
15%.  Protected  accounts.  Write  Robert 
J.  Rich,  General  Manager,  WREX,  Du- 
luth,  Minnesota. 

Salesman-announcer.  Fine  opportunity 
for  experienced  salesman  who  is  good 
announcer,  preferably  in  early  30's. 
Seventy-five  dollars  weekly  to  start. 
Write  immediately  to  Ray  Moss,  Radio 
Station   WSSV,    Petersburg,  Virginia. 

Young  aggressive  salesman  for  metro- 
politan station.  Some  experience  pre- 
ferred. Guaranteed  salary  plus  com- 
mission. Write  full  details  to  Joseph 
R.  Fife,  Station  WWCA,  Gary,  Indiana. 

Announcers  » 

Experienced  announcer-engineer.  Sev- 
enty-five start.  Upper  midwest.  Box 
26P.  BROADCASTING  .  TELECAST- 
ING. 

Announcer  with  well-rounded  experi- 
ence, deep  voice,  to  run  livewire  morn- 
ing hillbilly  and  pop  DJ  show  for 
Pennsylvania  independent  daytimer. 
Send  complete  information  and  disc. 
Box  598P,  BROADCASTING  •  TELE- 
CASTING. 

Morning  man  for  5  kw  NBC  New  Eng- 
land coast.  We  need  experience,  friend- 
liness, capability  in  early  riser  to  aug- 
ment good  staff  and  sell  early  farm 
and  urban  audience.  Photo,  tape/disc, 
detailed  background  and  salary  first 
letter.  Box  648P,  BROADCASTING  . 
TELECASTING. 

$80.00  per  week  for  good  announcer  at 
midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  •  TELECASTING. 

Announcer-engineer,  first  phone,  em- 
phasis on  announcing.  $75  starting 
pay,  with  Pa.  independent.  Box  789P, 
BROADCASTING  .  TELECASTING. 

Wanted:  Staff  announcer  with  car. 
Prefer  man  with  independent  station 
experience.  Send  tape  or  disc,  photo, 
details  to  Box  812P,  BROADCASTING 
.  TELECASTING. 

Announcer.  250w  Mutual.  Population 
13,000.  Modern  air  conditioned  studio. 
TV  A  Lakes  housing  available.  Experi- 
ence preferred,  but  qualified  trainee 
considered.  Box  816P,  BROADCAST- 
ING .  TELECASTING. 

Established  Michigan  1  kw  (TV  appli- 
cant). DJ  announcer  strong  on  music 
and  news.  Console  experience  pre- 
ferred. Send  disc  and  references.  Box 
877P,  BROADCASTING  •  TELECAST- 
ING. 


Classified 
Advertising 


•  undisplayed — Monday  pre- 
ceding publication  date 


c  display — Tuesday  preceding 
publication  date 


Help  Wanted  (Cont'd) 

Florida  Coast  Station.  Announcer-engi- 
neer heavy  on  announcing  that  sells. 
Send  tape/disc,  experience  record,  ref- 
erences, first  letter.  $80/44  hours.  Box 
900P,  BROADCASTING  .  TELECAST- 
ING. 

Sports  announcer.  Thoroughly  experi- 
enced collegiate  football  and  basket- 
ball play-by-play.  Top  voice  and  abil- 
ity essential.  North  central  Kentucky 
1  kw  station  in  fine  college  city.  Send 
complete  story,  tape  or  disc  and  photo. 
Box  921P,  BROACASTING  .  TELE- 
CASTING. 

Combination  engineer-announcer  with 
emphasis  on  announcing.  Pay  com- 
mensurate with  ability.  Desire  someone 
worth  $70.00  per  week.  Iowa  daytimer. 
Box  922P,  BROADCASTING  .  TELE- 
CASTING. 

Announcer-salesman  for  lkw  daytimer. 
Should  be  strong  on  sales,  good  news- 
caster and  able  to  handle  high  school 
and  textile  sports  .  .  .  play-by-play. 
Send  photo,  disc  or  tape,  details  and 
references.  $100  to  $125  weekly  earn- 
ing to  start.  Permanent  position.  Box 
931P.  BROADCASTING  •  TELECAST- 
ING. 

DJ  for  southeastern  Michigan  station. 
Outstanding  opportunity  for  progress. 
Send  audition  and  details  to  Box  939P, 
BROADCASTING  .  TELECASTING. 

Announcer  for  woman's  program  and 
traffic  work.  Good  indee.  Write,  giving 
experience,  references  and  salary.  Box 
958P,  BROADCASTING  •  TELECAST- 
ING. 

Wanted:  Two  combination  announcer- 
operators.  First  class  ticket.  250  watt 
network  station.  Eastern  city,  15,000 
population.  $1.50  per  hour  with  time 
and  a  half  for  overtime.  Guaranteed 
44  hour  week.  Send  complete  infor- 
mation and  audition.  ET  or  tape.  Open- 
ing in  near  future.  Box  964P,  BROAD- 
CASTING  .  TELECASTING. 

Announcers  with  first  class  licenses. 
Experience  desirable  but  ability  and 
other  qualifications  more  important. 
Send  audition  tape,  details  and  refer- 
ences by  air  mail  to  KMVI,  Wailuku, 
Maui,  Hawaii. 

Announcer-engineer,  1000  watt,  day- 
time station.  Ray  Dexter,  KNBY, 
Newport,  Arkansas. 

5000  watt  fulltime  NBC  station  in  city 
of  15,000  needs  capable,  experienced 
announcer  to  handle  regular  shift,  in- 
cluding some  news  broadcasts.  Would 
prefer  combination  man  but  will  take 
announcer  without  ticket  if  he  is  the 
right  man  for  the  air  work.  Send  audi- 
tion disc,  salary  requirements,  marital 
status,  picture  and  short  letter  relating 
extent  of  experience  plus  references. 
Absoluely  no  applications  from  drunk- 
ards or  floaters.  Would  prefer  appli- 
cants who  have  worked  in  or  lived  in 
Kansas  or  adjacent  state  area.  Address 
application  to  Ray  Beals,  KVGB,  Great 
Bend,  Kansas.  

Immediate  opening  sports  director, 
experienced  in  play-by-play.  Good 
salary,  moderate  hours  with  progres- 
sive small  town  station.  Will  also  re- 
quire regular  announcing  duties.  Audi- 
tion and  references  required.  Call,  wire 
or  write  Manager,  KXAR,  Hope,  Ar- 
kansas. 

Wanted:  Experienced  announcer  with 
selling  experience.  Good  salary  offered 
for  announcing  plus  15%  commission 
on  sales.  No  draw.  Southerner  prefer- 
red. Station  WAPF  AM-FM,  McComb, 

Miss.  

Announcer  with  first  class  ticket. 
$75.00  for  40  hours.  WEBJ,  Brewton, 
Alabama.  

Combo  announcer  operator.  First 
ticket.  Immediate.  WGAT,  Utica,  New 

York.  

Two  combination  announcer  engineers 
needed  immediately.  Salary  open.  CBS 
affiliate.   V/GWC.   Selma,  Alabama. 


Looking  to  the  future? — We  need  a  got 
announcer  with  first  phone,  and  exe 
utive  ability.  Right  man  will  r. 
groomed  for  station  manager.  Wri 
WIRO,  Ironton,  Ohio. 


Wanted  immediately.  Two  combinj 
tion  announcer-engineers.  Florida  We 
coast  city.  Send  audition,  photo,  re 
ume,  and  salary  requirements.  WTR1 
Bradenton,  Florida. 


Technical 


First  class  engineer.  No  experience  re 
quired.  Virginia  network  station.  Bo; 
238K,  BROADCASTING  .  TELECAST 
ING. 


Engineer  position  open,  possibility  d 
becoming  chief.  Permanent.  Exceller 
salary.  Box  899P,  BROADCASTING 
TELECASTING. 


Chief  engineer  wanted  immediately  fc 
AM  operation  in  Midwest.  Perma 
nent  position  for  right  man.  Box  9451 
BROADCASTING  .  TELECASTING. 


Engineer.  5kw  station  in  city  of  haJ 
million  in  Midwest  requires  enginee 
with  first  class  license.  Salary  rang 
$75-$100  per  week.  Applicant  for  T" 
in  several  cities.  Give  resume  of  expe 
rience  and  education.  Snapshot  ap 
preciated.  Box  957P,  BROADCAST 
TING   .  TELECASTING. 

Wanted:  Two  first  class  ticket  holders 
Chance  to  become  chief.  250  watt  net 
work  affiliate.  Small  Eastern  city.  $1.3 
per  hour  with  time  and  a  half  fo 
overtime.  Guaranteed  44  hour  week 
Opening  in  near  future.  Complete  de 
tails  first  letter.  Box  965P,  BROAD 
CASTING  .  TELECASTING. 


Experienced  announcer-engineer.  Hos 

pitalization,    vacations,   good  workin; 
conditions.   $80.00  week.   College  cit-' 
10.000.  Apply  at  once.  KAYS,  Hay 
Kansas. 


Two  thoroughly  experienced  men,  gooc 
voices,  first  phone — one  potential  gen 
eral  manager,  one  familiar  installa 
tion  new  equipment.  Excellent  salarv 
KCRE,  Crescent  City,  Calif. 


First  class  engineer  needed.  Contac 
WBIP,  Booneville,  Mississippi. 


Combination  engineer-announcer,  bes 

conditions  and  salary,  WGTN,  George-  i, 
town,  South  Carolina. 


Engineer-announcer.  Starting  salarv 
$70.00  per  week,  WIRB,  Enterprise,  Ala 
bama. 


First  phone  transmitter  operator.  WJRI 
Lenoir,  North  Carolina. 


Need  first  class  engineer  at  once.  Offei 
$67.50  for  48  hours.  Permanent.  Trans- 
mitter and  remotes,  no  studio.  Excel-  L 
lent  working  conditions,  insurance 
Write,  phone  or  wire  WKIC,  Hazard 
Kentucky. 


::: 


Immediately:  Engineer-announcer  foi 
network  station.  Send  salary  require- 
ments, background  and  disc  first  letter 
WMLT,  Dublin,  Ga. 


First  class  engineer  for  full  time  en 
gineering  position.  Call  Chief  Engineerff 
collect.  WMOA,  Marietta,  Ohio. 


E 


Engineer  with  first  class  ticket  needed  : 
immediately.    Write,    wire    or    phone  fa 
collect  to   Ray  Moss,   WSSV,  Peters 
burg,  Virginia. 


First  phone;  transmitter  operator. 
WSYB.  Rutland,  Vermont. 


Opening  for  chief  engineer — combina- 
tion work.  Good  salary.  40  hour  week. 
Call  Don  Howard.  1017,  Del  Rio,  Texas .  fc 


Production-Programming ,  Others 


We  want  a  copy  man  who  is  an  expe 
rienced  radio  professional,  who  cannot,  j 
only  write  to  sell  but  whose  ideas  will 
spark  sales  and  program  department 
too.  Regional  independent,  smaller  Mid- 
west city,  solid  ownership,  fine  place 
to  live.  Box  969P,  BROADCASTING  . 
TELECASTING. 


Commercial  copywriter  for  5000  watt  Ji 
MBS    affiliate.     Immediate  opening 
Contact    Wayne    W.    Cribb,  KHMO 
Hannibal,  Missouri. 


Wanted  immediately:  Local  newsman, 
to    gather    and    write.    Permanent.  " 
kilowatt,  northern  Illinois  daytime  in 
dependent.  WKRS,  P.O.  Box  500,  Wau 
kegan,  Illinois. 


5 

:v 

X 


Help  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


For  Sale  (Cont'd) 


Television 


Production-Programming,  Others 

„j  Television  news  teacher  needed  in 
v|  large  university  journalism  school,  be- 
ginning  September.  Experience  essen- 
pTrtial.  Chanc  for  graduate  work.  Box 
"!  940F,  BROADCASTING  .  TELECAST- 
ING. 


Situations  Wanted 


Full,  experienced  staff  radio  an- 
iiinouncers,  bookkeeper,  continuity  writ- 
fliers,  engineer,  news  editor,  traffic  di- 
|,  rector,  and  women's  director  desire 
-Hposit.ons  new  radio  station.  Box  954P, 
t  BROADCASTING  •  TELECASTING. 


Managerial 


\  Capable  organizer-supervisor,  exten- 
J'sive  radio  and  communications  back- 
aground,  practicing  lawyer  with  first 
T  class  ticket,  age  34,  married,  available 
1  f or  interview.  Box  889P,  BROADCAST- 
ING .  TELECASTING. 

i  Five  years  experience  all  phases  radio. 
|! Desire  step  up  to  managership  or  TV. 
P  First  phone,  32,  draft  exempt,  $85 
f  minimum.  Now  employed.  Box  928P, 
fBROADCASTING  .  TELECASTING. 

I  Account  executive  in  large  market, 
tdesires  commercial  manager  position 
tin  smaller  market  in  Midwest  or  East. 
{Box  938P,  BROADCASTING  •  TELE- 
CASTING. 

^Assistant  sales  manager  with  proven 
:f!sales  record  intarested  in  commercial 
■flma.iager  spot  and  opportunity  to  work 
into  TV.  Dry  climate  preferred.  Write 
Box  955P,  BROADCASTING   .  TELE- 
CASTING. 


Competent  experienced  manager. 
Strong  on  sales.  Not  afraid  of  rundown 
station  or  tough  market.  Desire  per- 
centage deal.  Box  959P,  BROADCAST- 
ING  .  TELECASTING. 

Mature  man  now  employed,  wishes 
take  over  small  station  as  manager. 
15  years  radio.  15  years  New  York 
stock  exchange.  Call  3071,  Clifton 
Forge,  Virginia. 


Announcers 


Disc  jockey  personality  with  first  class 
license  available  now  for  metropolitan 
-narket  association.  Complete  and  pro- 
ductive. Net  and  indie  AM  and  TV 
Experience.  Box  836P,  BROADCAST- 
ING .  TELECASTING. 


®  'Announcer,  single,  draft  exempt.  Ex- 
cellent   references.    South  preferred. 
-("Box  923P,  BROADCASTING  •  TELE- 
CASTING. 

lSj!  

^''Experienced  announcer,  six  years.  Col- 
lege   background,    musical  training, 
Kfemily  man.  Box  924P,  BROADCAST- 
i:NG  .  TELECASTING.  

f0Jwheap  announcer  .  .  .  absolutely  not!! 
reIMy  "airability"  reacts  pleasantly  and 
erlj;ffectively  to  listeners'  and  sponsors' 
t  iars.  Will  make  change  only  for  bigger 
opportunity.  Good  disc  -  commercial 
Jinan.  Desire  station  within  200  miles 
„bf  Chicago.  Box  925P,  BROADCAST- 
TING  .  TELECASTING. 


-[Available  August  20th,  capable  combo 
lecpnan  with  2  years  experience  as  morn- 
ine»ng  man.  Money  important  but  not 
re-primary  object.  Looking  for  perma- 
lence,  a  versatile  job  and  opportunity. 
_-!-3refer  Virginia  or  Maryland.  Box 
„rS;l32P,  BROADCASTING  .  TELECAST- 


NG. 


— [-\nnouncer:  Strong  all  phases,  draft 
m.Uxempt.  New  England,  New  York 
jf!  urea.  Have  summer  job.  Available 
S  August  10.  Box  933P,  BROADCASTING 
.  TELECASTING.  

'nnouncer,    some    experience,  strong 
>n  news  and  commercials,  unique  de- 
ivery,  draft  exempt,  married,  prefer 
;-  Midwest.    Disc    available.    Box  935P, 
i  BROADCASTING    .  TELECASTING. 

attention  Florida  stations!  Experienced 
'itaff  announcer.  Veteran,  29,  write 
"  opy,  operate  board.  Box  943P,  BROAD- 
CASTING .  TELECASTING. 


Jewscaster-announcer  network  cali- 
per. Managerial  experience.  Deep, 
riendly  voice;  interesting  delivery. 
}?.ther.  writ-  local,  edit  wire  copy, 
■pecial  events,  interviews.  Good  com- 
lercials.  civic-minded.  Available  Sep- 
ember.  Box  944P,  BROADCASTING  . 
'ELECA  STING.  

ran  mike,  man.  Originality,  sin- 
eritv.  Promotion  ideas.  For  good 
osition,  travel  anywhere.  Box  950P, 
iROADCASTING  •  TELECASTING. 


Newscaster-editor.  Currently  featured 
leg.onal  network.  Interested  doing 
hourly  newscasts  with  music  and  news 
md-pendent.  Box  951P,  BROADCAST- 
ING  .  TELECASTING. 

Three  years  staff  announcer,  metro- 
politan markets.  Seeks  position  with 
good  operation  only.  Box  960P,  BROAD- 
C/:  STING  •  TELECASTING. 

Jiold  it!  Available  now  .  .  .  man  with 
4'/2  years  experience.  Strong  on  news, 
sports,  ok  on  DJ.  Box  961P,  BROAD- 
CASTING  •  TELECASTING. 

Special  events,  sports  director-com- 
mentator. Opportunity  desired  by  as- 
sistant to  toi  network  personality 
past  nine  years.  Box  962P,  BROAD- 
CASTING  .  TELECASTING. 

Experienced  announcer.  Staff  man — 
good  music,  news  sports,  college  grad- 
upt°.  Single,  25,  veteran.  Box  967P, 
BROADCASTING  •  TELECASTING. 

Experienced  all-round  announcer  wants 
change.  Pleasant,  deep  voice.  Can 
write.  6  years  experience.  Box  970P, 
BROADCASTING  .  TELECASTING. 

DJ-announcer.  College  graduate,  deep, 
cultivated  voice.  Selling  ability.  Widely 
experienced  in  jazz,  classical  and  popu- 
lar. Details,  interview.  Carl  Baldwin, 
282  West  11th  St.,  New  York  14,  N.  Y. 
W Atkins  9-1433. 

Announcer,  single,  draft  exempt,  27 
years  of  age.  Texas,  New  Mexico  loca- 
tion preferred.  Write  or  call  Eugene 
L.  Books,  1808  Summit  St.  Eau  Claire, 
Wisconsin.  Telephone  222-78. 

Interested  in  fulltime  work  with  NBC 
affiliate  after  August  19.  U.  S.  citizen. 
U.  S. -Canada  radio,  Republican-Demo- 
cratic convention  coverage  for  Can- 
ada. Dispassionate  news  commentary. 
Specialize:  Interviews-Spot  remotes. 
Described  last  public  appearance  of 
Eisenhower  on  Michigan  Avenue.  De- 
pendable as  the  chimes.  Disc,  picture, 
2  weeks  notice.  References.  LeRoy  G. 
Brush,  49  Balmoral  PL,  Winnipeg, 
Canada. 

Deep,  resonant  voice,  experienced  an- 
nouncer. First  phone.  Immediate  avail- 
abilitv.  John  Gary,  635  Hemlock  St., 
Scranton,  Pa.  Phone  2-1180. 

Technical 

Chief  with  over  two  decades  expe- 
rience in  design  construction  installa- 
tion and  maintenance  from  micro- 
phone to  antenna,  would  like  affilia- 
tion with  progressive  station  that  be- 
lieves in  striving  for  technical  perfec- 
tion. Box  888P,  BROADCASTING  • 
TELECASTING. 

Shirtsleeve  engineer  with  degree  and 
12  years  experience  is  looking  around. 
Box  941P,  BROADCASTING  •  TELE- 
CASTING. 

Ch'ef  engineer,  AM-FM.  Northeast 
only.  Box  948P,  BROADCASTING  • 
TELECASTING. 

Engineer,  experienced,  draft  exempt. 
Minimum  $60.  No  announcing.  Perma- 
nent oosition.  Box  966P,  BROAD- 
CASTING •  TELECASTING. 

First  phone — no  station  experience. 
Technical  school  graduate.  D.  G.  Mac- 
Donald,  623  West  20th  Street,  New 
York  34,  N.Y. 

Production-Programming,  Others 

Punch-packed  copy  that  rings  sales 
bell.  News  editor  with  excellent  voice, 
top  references,  wants  to  locate  in  Cali- 
fornia. Experienced,  draft  exempt. 
Creates  local  features  which  attract 
national  accounts.  Box  873P,  BROAD- 
CASTING .  TELECASTING. 

Program  director,  chief  announcer. 
Available  December  1  following  release 
from  Naval  Reserve.  Prefer  progres- 
sive Midwest  1  kw  or  5  kw.  Excellent 
references.  Box  927P.  BROADCAST- 
ING •  TELECASTING. 

Experienced  versatile  announcer — crea- 
tive continuity  writer.  Desires  posi- 
tion as  program  director.  Excellent 
ability  and  background.  Box  929P, 
BROADCASTING  .  TELECASTING. 

Want  to  join  you  immediately  build- 
ing profitable  women's  programs 
larger,  progressive  market.  Two  uni- 
versity degrees;  six  years  university 
administrative  experience;  past  two 
years  top  women's  radio  personality 
on  1  kw.  Box  934P,  BROADCASTING  • 
TELECASTING. 


SMPTE  member,  New  York  expe- 
rience. Radio-television  broadcasting 
operations.  Program  director,  announc- 
er, television  film  directors.  Human 
dynamo!  Box  942P,  BROADCASTING  • 
TELECASTING. 

Radio-TV  writer,  director,  production 
aide,  MC,  day,  night  combination  affi- 
liation sought.  Too  NYC  industrial" 
writfr,  female,  27.  Box  949P,  BROAD- 
CASTING •  TELECASTING. 

Program-Production  manager.  Com- 
pletely handle  programming  operation; 
localize  your  stition  my  forte.  6  years. 
Excellent  special  events,  production. 
Box  953P,  BROADCASTING  .  TELE- 
CASTING. 


Equipment,  etc. 


Television 


Magnecord  PTo-J  and  PT6-AH  com- 
plete in  port  »ble  cases,  perfect  condi- 
t  o.i.  First  S430.00  gets  it.  Box  95SP, 
BROADCASTING  •  TELECASTING. 

Don't  worry  about  steel  shortage.  Buy 
this  360  ft.  Truscon  heavy  duty  self- 
supporting  tower  and  save  time  and 
money.  Truscon  sa^s  it  will  support  TV 
radiator  if  shortened.  Price  $3,000  as 
it  stands,  lighting  included.  WLAP, 
Lexington,  Kentucky. 

1  RCA  type  10DX  broadcast  trans- 
mitter with  1  full  set  of  spare  tubes,  1 
spare  plate  transformer  31  KVA,  and 
numerous  small  spare  parts  for  the 
transmitter.  Can  be  inspected  at  Kear- 
ney, New  Jersey.  Contact  Weiner, 
WNEW,  N.  Y.  C. 


Managerial 


Wanted  to  Buy 


Proven  record  of  successful  sales,  pro- 
gramming and  managerial  results  for 
AM-TV.  Presently  with  major  network 
operation.  Will  work  on  percentage 
basis.  Box  835P,  BROADCASTING  . 
TELECASTING. 


Stations 


Technical 


TV  chief  engineer  of  network  affiliate 
desires  comparable  position  in  mild 
climate.  Prefer  station  in  planning  or 
construction  stages.  B.S.  in  Electrical 
Engineering,  five  years  experience  all 
phases  of  television  engineering,  best 
of  references.  Box  926P,  BROADCAST- 
ING .  TELECASTING. 

Production-Programming ,  Others 

Television  -  radio  writer  -  announcer, 
seeks  connection  with  station  or  agen- 
cy. Offer  many  programs,  ideas,  selling 
ability.  Box  936P,  BROADCASTING  . 
TELECASTING. 


Will  pay  up  to  $20,000  down  for  all  or 
control  of  small  orofitable  station. 
Bex  968P,  BROADCASTING  •  TELE- 
CASTING. 

Experienced  stat'on  owner  wants  250 
or  1,000  watt,  S.W.  or  West  coast  AM 
station.  Send  full  details  direct  to 
buyer,  first  letter.  Box  G.  L.  %  BROAD- 
CASTING MAGAZINE,  (360  North 
Michigan    Avenue,    Chicago.  Illinois.) 


Equipment,  etc. 


For  Sale 


Stations 


Western  station:  Fine  independent  lo- 
cated in  growing  area.  250w.  Nets  over 
$1,000  month.  $40,000.  Terms.  Box  920P, 
BROADCASTING  .  TELECASTING. 


Approximately  500  foot  tower,  guyed 
or  self  supporting.  Please  send  orice 
and  description.  Box  850P,  BROAD- 
CASTING .  TELECASTING. 

RG-17/U  or  RG-18/U  250'.  Also  need 
Photoelectric  control  unit.  Full  details 
first  letter.  Box  901P,  BROADCASTING 
.  TELECASTING. 

250  watt  transmitter,  modulation  moni- 
tor, limiter,  console,  turntables,  pick- 
ups, 150  foot  tower.  WMAM,  Marinette, 
Wisconsin. 


(Continued  on  next  page  ) 
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Sound  and  Profitable  TV  Station 
Operation  is  Important  to  You  .  .  . 

this  experienced  TV  Station 
Manager  can  be  Valuable  to  You! 

Years  of  Television  Station  Management 

•  in  major  metropolitan,  4-TV  station  market. 

•  with  the  intense  competition  that  you'll  soon  have. 

•  with  special  emphasis  on  sales  management. 

•  with  close  personal  friendship  and  confidence  of  leading 
national  advertisers  and  agencies. 


Only  the  fact  that  he  desires  to  acquire  some  interest  in  a  TV  or 
TV-Radio  property  has  led  this  exceptionally-qualified  executive  to  ter- 
minate his  seventeen-year  association  with  one  of  the  nation's  outstanding 
broadcasting  organizations.  If  outright  interest  cannot  be  acquired, 
salary  and  participation  in  station  profits  might  be  worked  out  to  mutual 
advantage.  References  from  every  field,  including  management,  top 
national  advertisers  and  major  agencies  throughout  country,  developed 
and  maintained  through  active  leadership  of  sales  activities  during  9 
years  of  newspaper  experience  and  17  years  of  radio,  with  last  5  years 
being    joint    AM-TV    management.      Outstanding    performance  records. 

Age  45,  happily  married,  two  daughters.  Available  October  1st,  but 
can  arrange  personal  interview  anytime  at  your  convenience. 


BOX  972V,  BROADCASTING  •  TELECASTING 


Wanted  to  Buy  (Cont'd) 


Consoles,  Turntables  and  mikes  want- 
ed for  instruction  purposes.  Pathfinder 
School  of  Radio  and  Television.  737  11th 
Street,  N.W..  Washington,  D.  C. 
MEtropolitan  5255. 

Miscellaneous 


FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 


Help  Wanted 


ARE 

AVAILABLE  IN 
NORTH  CAROLINA 
RADIO  STATIONS 

ANNOUNCERS 
ENGINEERS  •  CLERICAL 
SALES  -  PRODUCTION 
AM  •  FM  '  TV 

Write  for  Application  Blanks: 

NORTH  CAROLINA 
ASSOCIATION  OF  BROADCASTERS 

DRAWER  1140 
SOUTHERN  PINES,  N.  C. 


Managerial 


GENERAL  MANAGER 
General  Manager  with  aggressive  sales 
record  wanted  lor  1000  watt  daytimer 
in  Southeast.  Must  be  thoroughly  ex- 
perienced in  all  phases  of  managing 
a  local  independent  operation.  Salary 
commensurate  with  ability.  Address 
Box  963P,  BROADCASTING  •  TELE- 
CASTING. 


Announcer 


Outstanding  Independent 
Needs  Two  Men 

1.  DISC  JOCKEY 

2.  ANNOUNCER-ENGINEER 

Send  audition  to 
W    N    O  R 

Norfolk,  Virginia 


Strictly  Business 

(Continued  from  page  18) 


son,  James,  and  Dave  Wolper,  he 
formed  Flamingo  Films  Inc.  on  a 
borrowed  $1,500.  Today  Motion 
Pictures  for  Television — an  out- 
growth of  Flamingo  Films — claims 
to  be  the  largest  TV  film  distri- 
bution company  in  the  world,  with 
offices  in  Los  Angeles,  Chicago, 
Dallas  and  Boston  complementing 
the  35-room  suite  at  the  New  York 
headquarters.  In  1951  Flamingo 
Films  merged  with  Associated 
Artists. 

The  soft-spoken  Mr.  Weintraub 
has  no  tailor-made  formula  to  ac- 
count for  the  success  of  MPTV. 
He  recalled  that  their  first  efforts 
were  in  the  distribution  of  a  dozen 

Help  Wanted 

Television 


Managerial 


TV  SALES  MANAGER 

Rare  opportunity  as  sales  manager 
for  one  of  the  country's  outstanding 
television  stations.  Basic  network  af- 
filiate and  a  good  market.  Will  be 
responsible  for  local,  regional  and 
national  business.  BOX  971 P,  BROAD- 
CASTING .  TELECASTING. 


Situations  Wanted 


Television 


Production-Programming ,  Others 


thoroughly  experienced 
broadcaster, 
four  successful  years,  desires  copy  writing 
and/or   traffic    job   at   television  station. 
Also  experienced  at  news  writing-editing. 
Currently  employed   large  market. 
Box  952  P, 
BROADCASTING   .  TELECASTING 


Employment  Service 


EXECUTIVE  PLACEMENT  SERVICE 

We  have  selected  General  Com- 
mercial and  Program  Managers; 
Chief  Engineers,  Disc  Jockeys 
and  other  specialists.  Delays  are 
costly;  tell  us  your  needs  today. 

Howard  S.  Fkazieb 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


Employment  Agency 


Employment  Agency 


STATIONS 

Although  we  are  slow  in  meeting  the  heavy  demand  for  combina- 
tion men  it  is  more  and  more  possible  for  us  to  meet  your  needs 
in  such  fields  as: — Management,  Sales,  Production,  Announcing, 
and  Straight  Engineering. 

COMBINATION  ANNOUNCER-ENGINEERS: 

Seeking  to  relocate?  Write  to  us  for  Application  Forms.  Many 
choice  openings  in  your  field.  Our  fee — ONLY  one  week's  salary. 
NO  OTHER  CHARGES.  * 


/y  A  G  £  JV  C  V 


17  East  48th  Street,  New  York  17,  New  York 

PL  5-1127  E.  C.  Lobdell,  Licensee 


British  short  subjects  that  he  now 
considers  "not  so  hot."  But  all 
firm  members  pitched  in,  as  much 
as  18  hours  a  day,  and  as  the  pro- 
fits crept  in,  they  were  applied  to 
purchasing  of  other  films. 

Initial  personnel  at  Flamingo 
numbered  five  but  today  the  pay- 
roll is  "about  a  hundred,"  Mr. 
Weintraub  noted.  He  paid  special 
tribute  to  the  elder  Mr.  Harris, 
executive  vice  president  of  the  firm, 
who  advised  him  in  1948  to  acquire 
a  sales  background  in  television  if 
he  eventually  expected  to  go  into 
business  for  himself.  And  through 
the  years,  Mr.  Weintraub  added, 
he  has  been  "like  a  father  to  me." 

"Today  selling  is  my  forte, 
though  curiously  enough,  at  one 
time,  I  wanted  to  be  a  writer," 
Mr.  Weintraub  reminisced.  "I  have 
no  inclination  to  do  any  writing  of 
any  sort  nowadays." 

The  dream  of  becoming  a  suc- 
cessful newspaperman  or  novelist 
plagued  Mr.  Weintraub  as  a 
youngster  in  New  York  City  where 
he  was  born  on  May  28,  1923,  and 
where  he  attended  public  schools 
and  Seward  Park  High  School. 
Through  avid  reading  and  high 
school  journalism,  he  prepared 
himself  for  a  writing  career. 

Mr.  Weintraub  had  to  defer  col- 
lege for  a  year  and  a  half  follow- 
ing his  high  school  graduation  at 
16  because  his  father  had  died 
when  he  was  a  child  and  he  had 
to  work  to  acquire  a  backlog  of 
funds.  He  accomplished  this  by 
working  part  of  the  time  as  an 
assistant  to  press  agent  Hy  Gard- 
ner. 

Serves  in  Air  Force 

Later  at  the  U.  of  Missouri  he 
distinguished  himself  on  college 
magazines,  newspapers  and  in 
theatricals.  In  1943  when  Uncle 
Sam  tapped  him  for  service  with  the 
Air  Force,-  he  finally  decided  he 
didn't  want  to  be  a  writer  after 
all  and  planned  on  a  career  in  tele- 
vision. 

After  a  fling  at  producing  some 
soldier  shows  all  over  Europe,  Mr. 
Weintraub  came  back  to  Missouri 
for  his  degree  in  1947.  He  then 
returned  to  New  York  and  enrolled 
for  production  courses  with  the 
American  Theatre  Wing.  He  had 
his  sights  on  a  radio  or  TV  produc- 
tion job  until  the  sage  Mr.  Harris 
steered  him  to  sales. 

The  above  -  average  -  sized  Mr. 
Weintraub  has  abounding  faith  in 
the  feature  films  his  firm  distrib- 
utes, though  he  conceded  that  some 
segments  of  the  TV  industry  "turn 
up  their  noses"  at  them.  He 
pointed  out  that  three  of  the  four 
New  York  network  stations  use  at 
least  two  MPTV  features  every 
day  and  said  the  figure  is  larger  in 
Los  Angeles. 

MPTV  features-  include  "Story  of 
G.I.  Joe,"  "Bicycle  Thief,"  "Paisan" 
and  "Meet  John  Doe."  They  are 
purchased  from  independent  film 
producers  here  and  abroad  and  from 


Charity  TV  'Seats' 

ALTHOUGH  there  will  be 
no  football  game  at  New 
York's  Polo  Grounds  for 
benefit  of  the  New  York 
Herald-Tribune  Fresh  Air 
Fund  this  year,  television 
will  carry  the  ball  for  the 
charity.  The  Herald-Tribune 
announced  last  week  it  could 
not  complete  satisfactory  ar- 
rangements for  staging  the 
game  this  year  and  instead 
has  planned  a  half-hour 
"flashback  game"  of  previous 
Fund  contests  to  be  telecast 
Aug.  18  from  9:30-10  p.m., 
EDT,  over  WJZ-TV.  Foot- 
ball fans  and  others  inter- 
ested in  the  fund  were  urged 
to  purchase  "seats,"  exactly 
as  if  they  were  attending 
the  game  itself. 


such    firms    as    Monogram  and 
Eagle-Lion,    Mr.    Weintraub  re 
ported.    Currently  more  than  a 
thousand  are  in  the  company  film 
library. 

"It  is  my  opinion  that  feature 
films  are  the  backbone  of  the  in- 
dustry," Mr.  Weintraub  main- 
tains. "On  the  average,  stations 
throughout  the  country  use  3%  of 
our  films  in  all  markets  but  two 
or  three." 

Mr.  Weintraub,  a  bachelor, 
claims  no  hobbies  except  his  work, 
which  he  "lives"  from  early  morn- 
ing until  late  at  night.  He  has 
traveled  all  over  the  country  and 
in  Europe  but  confesses  traveling- 
can  become  tiresome.  But  point- 
ing to  some  water  colors  of  Mont- 
martre  and  Rue  Royale  on  his 
office  wall,  he  remarked:  "Paris 
is  one  place  that  I  never  tire  of  and 
I  hope  to  keep  going  back  there." 

A  member  of  Sigma  Delta  Chi, 
honorary  journalism  fraternity, 
Mr.  Weintraub  has  one  long- 
cherished  dream:  He  has  always 
wanted  to  return  to  the  U.  of 
Missouri,  his  alma  mater,  to  de- 
liver a  commencement  address. 
And  this  year,  he  said,  university 
authorities  have  sounded  him  out 
on  appearing  at  a  future  com- 
mencement. 


IIA  Radio  Posts 


EXAMINATIONS  for  radio  broad- 
cast technician  posts  with  the 
Dept.  of  State's  International  In- 
formation Administration  in  New 
York  City  were  announced  last 
week  by  the  U.  S.  Civil  Service 
Commission.  Salary  range  is 
$4,620-$5,940  annually.  Application 
forms  may  be  secured  from  any 
first  or  second-class  post-office;  Di- 
rector, Second  U.  S.  Civil  Service 
Region,  Federal  Bldg.,  Christopher 
St.,  New  York  14,  N.  Y.,  or  from  the 
Executive  Secretary,  Board  of  U.S. 
Civil  Service  Examiners,  Dept.  of 
State,  International  Information 
Administration,  1790  Broadway, 
New  York  19. 
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FCC  Actions 

(Continued  from  page  87) 

cense  covering  change  in  trans,  loca- 
tion. 

Change  Antenna  System 
KIOA  Des  Moines,  la. — Granted  li- 
cense covering  changes  in  DA-D. 

Change  Transmitter  Type 
WNCA    Siler    City,    N.    C— Granted 
mod.  CP  to  change  type  of  trans. 

Cancel  License 
WDHN  (FM)  New  Brunswick,  N.  J. 

— Granted  request  to  cancel  license  and 
delete  station. 

August  6  Applications  .  .  . 

■»  ACCEPTED  FOR  FILING 

License  for  CP 
KILA  Hilo,  Hawaii— License  for  CP 
which  authorized  installation  of  new 
trans. 

AM— 570  kc 
WFVG  Fuquay  Springs,  N.  C— CP  to 
change  frequency  from  1460  kc  to  560 
kc;  power  from  1  kw  to  500  w. 

AM— 790  kc 
KWIL  Albany,   Ore. — Cp  to  change 
Jr  frequency  from  1240  kc  to  790  kc;  pow- 
rer  from  250  w  to  1  kw;  install  new 
trans,  and  DA-DN. 


Renewal  of  License 
Following   stations   request  renewal 
of  license: 

WMAR-TV  Baltimore;  WXEL  (TV) 
Parma,  Ohio;  WMAL-TV  Washington; 
WOOD-TV  Grand  Rapids,  Mich.;  KSL- 
TV  Salt  Lake  City. 


August  7  Decisions 


ACTIONS  ON  MOTIONS 
By  Comr.  Rosel  H.  Hyde 

KOB  Albuquerque,  N.  M. — Referred 
to  full  Commission  petition  to  amend 
for  purpose  of  submitting  current  le- 
gal qualifications  of  applicant. 

LaFollette  Bcstg.  Co.,  LaFollette, 
Tenn. — Granted  petition  to  amend  ap- 
plication to  change  proposed  operating 
power  from  250  w  to  100  w;  to  include 
supplemental  engineering  data  sup- 
porting proposed  change,  and  re- 
moved application,  as  amended,  from 
hearing  docket. 

Jackson  Bcstg.  &  Television  Corp., 
Jackson,  Mich. — Granted  petition  to 
amend  application  to  change  power 
from  38.5  kw  aur.  to  34.5  kw  aur. 
substitute  corrected  balance  sheet  of 
WKMH  Inc.,  submit  information  with 
regard  to  operation  of  station,  and 
correct  type  of  ant. 

Westinghouse  Radio  Stations  Inc., 
Portland,  Ore. — Granted  petition  to 
amend  application  to  place  before 
Commission  current  information  con- 
cerning changes  in  board  of  directors 
of  applicant. 


M 


By  Comr.  Robert  T.  Bartley 
WSOC    Charlotte,   N.    C.  —  Granted 
fffl  petition  for  postponement  of  due  date 
for  filing  of  exceptions  to  examiner's 
initial  decision  re  application  until  20 
i  days    after    Commission's    ruling  on 
motion  to  reopen  record,  if  that  mo- 
/  tion  be  denied. 


By  Hearing  Examiner 
Elizabeth  C.  Smith 
McLennan  Bcstg.  Co.,  Waco,  Tex. — 
Granted   petition   for   continuance  of 
hearing  re  application  from  Aug.  4, 
to  Aug.  26,  Washington,  D.  C. 

By  Hearing  Examiner 
Basil  P.  Cooper 
WELS  Kinston,  N.  C— Ordered  that 
oral  testimony  having  been  completed, 
and    documentary   evidence  received, 
record  in  this  proceeding  is  closed. 

By  Hearing  Examiner 
Hugh  B.  Hutchison 
Press-Union  Pub.  Co.,  Atlantic  City, 
N.  J. — Granted  petition  for  continu- 
ance of  hearing  in  proceeding  re  ap- 
plication from  Aug.  11,  to  Sept.  22,  at 
Atlantic  City,  N.  J. 

By  Hearing  Examiner 
Fanney  N.  Litvin 
WMRO  Aurora,,  III. — Granted  peti- 
tion for  indefinite  continuance  of 
hearing  now  scheduled  for  Aug.  11, 
in  order  to  complete  preparation  of 
petition  for  reconsideration  and  grant; 
hearing  continued  without  date,  sub- 
ject to  further  order  of  Commission. 

August  7  Decisions  . 

BY   COMMISSION   EN  BANC 
Move    Studio    and  Transmitter 
KPRS  Olathe,  Kan.— Granted  CP  to 
move    studio    and    trans,    to  Kansas 

(Continued  on  page  92) 


fCC  roundup 

New  Grants,  Transfers.  Changes,  Applications 


box  score 


SUMMARY  THROUGH  AUG.  7 


On  Air 


AM  Stations    2,353 

FM  Stations    635 

TV  Stations   ,   109 


Licensed 
2,332 
582 
97 


CPs 
118 
70 

39 


Appls. 
Pending 

325 
21 
740* 


In 

Hearing 

211 
8 

95 


*  Filed  since  April  14. 

(Also  see  Actions  of  the  FCC,  page 


For  television  grants  and 
applications,    see    page  58. 


Docket  Actions 


FINAL  DECISIONS 

WGEZ  Beloit,  Wis.  —  Beloit  Bcstg. 
Co.  FCC  granted  power  increase  from 
100  w  fulltime  to  250  w  fulltime  on 
1490  kc;  condition.  Granted  Aug.  4. 

WKEY  Covington,  Va.— Earl  M.  Key. 
FCC  granted  change  in  transmitter  lo- 
cation and  antenna  system  on  1340 
kc,  250  w  fulltime;  engineering  con- 
ditions. Granted  Aug.  4. 

INITIAL  DECISIONS 

KTXC  Big  Spring,  Tex.,  and  KFST 
Fort  Stockton,  Tex. — Big  State  Bcstg. 
Corp.  FCC  Chairman  Paul  A.  Walker 
issued  initial  decision  looking  toward 
granting  of  renewal  of  license  for 
KTXC  and  setting  aside  Commission 
order  of  March  14,  1951,  which  revoked 
the  CP  for  KFST.  (See  story,  page 
31.)   Initial   decision  Aug.  4. 

Big  Rapids,  Mich. — Frank  D.  Tefft 
Jr.  Hearing  Examiner  Elizabeth  C. 
Smith  issued  initial  decision  looking 
towards  denial  of  1400  kc,  100  w  full- 
time,  for  new  AM  station.  Examiner 
found  that  proposed  operation  would 
cause  objectionable  interference  to 
WSAM  Saginaw,  Mich.  In  addition,  ex- 
aminer found  that  applicant's  "limited 
>  capital"  was  not  adequate  to  safeguard 
operation  of  proposed  station  if  reve- 
nue was  not  as  substantial  as  appli- 
cant hoped,  and  that  limited  staff  pro- 
posed by  applicant  (four  fulltime  and 
one  part-time  employes)  raised  doubts 
as  to  whether  station  licensed  fulltime 
could  provide  the  public  with  service 
"it  has  right  to  expect."  Initial  decision 
Aug.  6. 

Non-Docket  Actions  .  .  . 

AM  GRANT 

Richfield,  Utah— Scenic  Bcstg.  Co. 
Granted  900  kc,  1  kw  daytime;  engi- 
neering conditions.  Estimated  construc- 
tion cost  $20,000,  first  year  operating 
cost  $30,000,  revenue  $34,000.  Princi- 
pals include  President  Arlond  T.  Chris- 
tensen  (4.6%),  manager  of  Huish-Gil- 
hool  Theatres;  Vice  President  Willis 
Franklin  Johnson  (42.5%),  partner  in 
KNEU  Provo,  Utah;  Secretary  Ruth 
H.  Christensen  (5%),  part-owner  of 
KNEU;  Treasurer  Everett  L.  Ander- 
son (2.3%),  >4  owner  of  Christy's  Gro- 
cery Store;  Reginald  M.  Johnson 
(42.5%),  clerk  for  Granite  District 
Radio  Bcstg.  Co.;  Reed  W.  Everett 
(4.6%),  owner  of  wallpaper  store,  and 
Marvin  C.  Anderson  (2.3%),  %  owner 
of  Christy's  Grocery  Store.  Filed  July 
2,  1951;  granted  Aug.  7,  1952. 

TRANSFER  GRANTS 

KREM  Spokane,  Wash. — Granted  as- 
signment of  license  from  Cole  E.  Wy- 
lie  to  Louis  Wasmer  for  $255,000,  sub- 
ject to  condition  that  assignment  not 
be  consummated  until  Mr.  Wasmer  di- 
vests himself  of  all  interests  in  KSPO 
Spokane.  Mr.  Wasmer  is  former  owner 
of  KHQ  and  KGA,  both  in  Spokane 
[B.T,  Nov.  19,  Oct.  22,  1951],  and  ap- 
plicant for  new  TV  station  there  [B.T, 
June  9].  Assignment  application  filed 
Nov.  13,  1951;  granted  July  24. 

KSPO  Spokane,  Wash. — Granted  as- 
signment of  license  from  Louis  Was- 
mer to  D.  Gene  Williams  and  Delbert 
Bertholf  (Del  Cody),  co-partners,  for 
$55,000.  Mr.  Williams  is  now  general 
manager  of  KSPO  and  Mr.  Bertholf  is 
employed  in  production  and  program 
department  of  KGA  Spokane.  Mr.  Was- 
mer  is  buying   KREM   Spokane  [see 


KREM  action].  Assignment  application 
filed  Dec.  26,  1951;  granted  July  24. 

New  Applications  .  .  . 

AM  APPLICATIONS 
Rogers,  Ark. — Chick  Capitol  Bcstrs., 
620  kc,  1  kw  daytime;  antenna  295  ft. 
Estimated  construction  cost  $13,950, 
first  year  operating  cost  $36,000,  revenue 
$48,000.  Principals  include  President 
Carroll  F.  Jackson  (49%),  minister  of 
Immanuel  Baptist  Church,  Nashville, 
Ark.;  Vice  President  Frieda  F.  Segal 
(24%),  and  Secretary-Treasurer  Edward 
Codel  (27%).  Filed  July  24.  [This  item 
is  in  lieu  of  application  for  Rogers, 
Ala.,  incorrectly  published  in  B.T, 
July  28.] 

Dover,  Del.  —  Rollins  Bcstg.  Inc., 
1320  kc,  500  w  daytime;  antenna  200  ft. 
Estimated  construction  cost  $24,800, 
first  year  operating  cost  $40,000,  reve- 
nue $40,000.  Applicant  is  licensee  of 
WJWL  -  AM  -  FM  Georgetown,  Del., 
WFAI  Fayetteville,  N.  C,  WRAD  Rad- 
ford, Va.,  and  WRAP  Norfolk,  Va., 
and  is  also  applicant  for  new  AM  and 
TV  stations  in  Roanoke,  Va.  Filed 
Aug.  7. 

Ocala,  Fla. — Andrew  B.  Letson,  900 
kc,  1  kw  daytime;  antenna  250  ft.  Es- 
timated construction  cost  $16,000,  first 
year  operating  cost  $36,000,  revenue 
$43,000.  Mr.  Letson  is  president  and 
79%  stockholder,  general  manager  and 
chief  engineer  of  WCNH  Quincy,  Fla. 
Filed  Aug.  7. 

Fairfield,  111. — Wayne  County  Bcstg. 
Co.,  1390  kc,  500  w  daytime;  antenna 
195  ft.  Estimated  construction  cost 
$18,866.12,  first  year  operating  cost 
$36,000,  revenue  $50,000.  Principals  in- 
clude equal  (50%)  partners  Thomas 
Smoot  Land,  9.4%  owner  and  general 
manager  of  WROY-AM-FM  Carmi,  111., 
and  6.6%  owner  and  secretary  of  Carmi 
Times  Pub.  Co.,  and  Bryan  Davidson, 
general  manager,  sales  manager  and 
chief  engineer  of  WRAY  Princeton, 
Ind.    Filed  Aug.  6. 

Kane,  Pa.  —  Hilltop  Management 
Corp.,  960  kc,  500  w  daytime;  antenna 
240  ft.  Estimated  construction  cost 
$27,220.80,  first  year  operating  cost 
$32,200,  revenue  $38,500.  Sole  owner  is 
Henry  M.  Cunningham,  president, 
treasurer  and  majority  stockholder  of 
Merritt  Mercury  Sales  Inc.  (automo- 
bile dealer),  Lansdowne,  Pa.  Mr.  Cun- 
ningham was  adjunct  professor  of 
economics  at  Georgetown  U.  School  of 
Foreign  Service,  Washington,  from 
1946  to  1951;  he  was  staff  economist 
for  Automobile  Mfrs.  Assn.,  Washing- 


ton, from  1946  to  1950,  and  was  media- 
tor with  National  Mediation  Board 
from  1943  to  1944.    Filed  Aug.  8. 

Brownfield,  Tex. — Brownfield  Bcstg- 
Co.,  1250  kc,  1  kw  daytime;  antenna 
205  ft.  Estimated  construction  cost 
$21,750,  first  year  operating  cost  $45,- 
000,  revenue  $50,000.  Principals  in- 
clude general  partners:  J.  O.  Gillham 
(24%),  president  and  32%  stockholder 
of  Brownfield  State  Bank  &  Trust  Co.; 
Dewey  Rogers  (24%),  y3  owner  and 
operator  of  Brownfield  Floral  Co.; 
Grady  Goodpasture  (24%),  president 
and  majority  stockholder  of  Goodpas- 
ture Grain  &  Milling  Co.,  and  seven 
other  general  partners,  all  Brownfield 
businessmen.  Accepted  Aug.  5. 

Eastland,  Tex. — Tri-Cities  Bcstg.  Co. 
of  Eastland  County,  Tex.,  1590  kc,  500 
w  daytime;  antenna  185  ft.  Estimated 
construction  cost  $14,186.30,  first  year 
operating  cost  $21,000,  revenue  $54,000. 
Partners  include  Laura  J.  Thorpe 
(25%),  property  owner;  F.  James  Dab- 
ney  (25%),  employe  of  Dixie  Cone 
Corp.,  Houston;  Bryant  F.  Craig 
(25%),  former  engineer  for  KIHN 
Hugo,  Okla.:  Dr.  James  C.  Wittington 
(20%),  physician,  and  Allen  D.  Dab- 
ney  Jr.  (5%),  attorney.  Filed  Aug.  7. 

San  Juan,  p.  R. — Continental  Bcstg. 
Corp.,  1400  kc,  250  w  fulltime;  an- 
tenna 170  ft.  Estimated  construction 
cost  $10,000,  first  year  operating  cost 
$18,000,  revenue  $24,000.  Principals  in- 
clude President  William  R.  Anthony 
(71.43%),  electronic  engineer  and  radio 
mfrs.  representative;  Secretary  Carmen 
M.  Luina  de  Anthony  (26.98%),  stenog- 
rapher, and  Treasurer  Maria  Ines  Lui- 
na de  Garcia  (1.59%),  housewife.  Filed 
Aug.  4. 

TRANSFER  REQUEST 
KNGS  Hanford,  Calif. — Assignment 
of  license  from  Samuel  and  Harriett 
Beaubaire  to  Earl  J.  Fenston,  Fresno, 
Calif.,  attorney  and  owner  of  KSJV 
Sanger,  Calif.,  for  $606,000  plus  lease 
agreement  for  land  and  building  for 
ten  years  at  $600  per  month  and  option 
to  purchase  for  $150,000.  Price  and  lease 
includes  publishing  company  which 
prints  Hanford  Daily  Sentinel  and  Han- 
ford Journal  (daily)  and  Kings ,  County 
News  (weekly).  Filed  Aug.  8. 


SENATE  VACANCY 

Bowles  'Not  Interested' 

CHESTER  BOWLES,  former  gov- 
ernor of  Connecticut  and  one-time 
partner  in  Benton  &  Bowles,  has 
removed  himself  from  consideration 
for  the  U.  S.  Senate  seat  vacated 
by  the  late  Brien  McMahon  (D- 
Conn.),  it  was  reported  last  week. 

Sen.  William  Benton  (D-Conn.), 
former  co-partner  with  Mr.  Bowles 
in  the  advertising  agency,  said  the 
ex-governor  is  "not  interested"  in 
the  Senate  vacancy.  Sen.  Benton 
said  he  had  received  a  cablegram 
from  Mr.  Bowles  in  New  Delhi, 
where  he  now  is  serving  as  U.  S. 
Ambassador  to  India.  Sen.  Benton 
is  running  for  re-election  to  the 
upper  chamber. 


Another  BMI  "Pin  l/P"  Hit-Published  by  Ridgeway 

YOr  BELONG  TO  ME 

On  Records:  Jo  Stafford-Paul  Weston-Co- 
lumbia; Sue  Thompson-Mercury;  Dean  Martm 
— Capitol. 
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Further  TV  Grants  Made  by  FCC 

(Continued  from  page  57) 


spect  to  the  showing  required  to 
locate  the  main  studio  outside  of 
the  principal  community.  Comr. 
Frieda  B.  Hennock  dissented.  FCC 
refused  to  repeal  Sec.  3.613  as  re- 
quested in  petition  filed  by  WSIX 
Nashville. 

9  Proposal  by  FCC  to  add  UHF 
Channel  59  to  Fremont,  Ohio,  now 
without  any  facility,  sought  by 
Wolfe  Broadcasting  Corp.(WFRO). 

®  Denial  by  FCC  of  a  peti- 
tion by  WHPE  High  Point, 
N.  C,  requesting  reconsideration 
of  WHPE's  counterproposal  for 
the  assignment  of  Channel  6  there. 
Comr.  Robert  F.  Jones  dissented. 

#  Amendment  of  Sec.  3.607(b) 
of  the  Commission's  rules  to  desig- 
nate as  "unlisted"  any  city  to 
which  only  a  reserved  channel  has 
been  assigned,  for  the  purpose  of 
permitting  an  applicant  there  to 
file  for  a  commercial  channel  as- 
signed another  city  within  15  miles 
distance.  FCC  acted  upon  petition 
of  WKDN  Camden,  N.  J.,  which 
wished  to  apply  for  a  channel  now 
assigned  to  Philadelphia  [B«T, 
June  23].  Comr.  Jones  dissented. 

$  Amendment  by  FCC  of  its 
application  forms  for  new  stations, 
renewals  and  transfers,  so  as  to 
require  TV  stations  to  file  the  same 
full  program  details  as  now  re- 
quired of  AM  and  FM  applicants 
and  stations.  FCC  has  requested 
full  details  from  TV  applicants  in 
practice,  even  though  applications 
haven't   spelled    out   the  require- 

FCC  Actions 

( Continued  from  "page  91 ) 

City,  Mo.,  with  same  frequency, 
power  and  time  of  operation. 

AM— 810kc 
KIKI  Honolulu,  T.  H.— Granted  CP 
to  change  frequency  from  860  to  810 
kc  and  increase  power  from  250w-unl. 
to  lkw-U;  install  new  trans.,  subject 
to  installation  of  filter  system  or  other 
equipment  as  may  be  necessary  at 
the  proposed  station  and  KGU  Hon- 
olulu, to  eliminate  or  to  reduce  to 
satisfactory  degree  any  problems  of 
cross-modulation  which  may  arise  be- 
cause of  proximity  of  the  two  ant. 
systems. 

Renewal  of  License 

Following  noncommercial  educa- 
tional FM  granted  renewal  of  licenses 
for  regular  period. 

KUHF  (FM)  Houston,  Tex.;  WAJC 
(FM)  Indianapolis,  Ind.;  WBGO  (FM) 
Newark,  N.  J.;  WBUR  (FM)  Boston, 
Mass.;  WDTR  (FM)  Detroit,  Mich.; 
WEVC  (FM)  Evansville,  Ind.:  WFUV 
(FM)  New  York;  WHiD  (FM)  Madi- 
son, Wis.;  WHLA  (FM)  Madison,  Wis.; 
WMCR  (FM)  Kalamazoo,  Mich.; 
WNAD  -  FM  Norman,  Okla.;  WWHI 
(FM)    Muncie,  Ind. 

Following  FM  granted  renewal  of 
licenses  for  regular  period. 

KENO-FM  Las  Vegas,  Nev.;  KFSA- 
FM  Ft.  Smith,  Ark.;  KNOB  (FM)  Long 
Beach,  Calif.;  KVRE  (FM)  Redding, 
Calif.;  WDUN-FM  Gainesville,  Ga.; 
WFAS-FM  White  Plains,  N.  Y. ;  WOAP- 
FM  Owosso,  Mich. 

Change  ERP 

KWPM-FM  West  Plains,  Mo.— Grant- 
ed  CP   to   change  ERP   from   1.15  to 

3.4  kw. 

KXEL-FM  Waterloo,  Iowa — Granted 
CP  to  change  ERP  from  10.5  kw  to 

8.5  kw. 

WIVY-FM  Jacksonville,  Fla.— Grant- 
ed CP  to  change  ERP  from  3.3  kw 
to  2.45  kw. 

WMRN-FM  M'.rion,  Ohio— Granted 
CP  to  change  ERP  from  7.6  kw  to  25 
kw,  and  ant.  height  from  350  ft.  to 
330  ft. 

Change  Antenna  Height 
WMCF  Memphis,  Tenn.— Granted  CP 
to    change    ant.    height    from    430  ft. 
to  480  ft. 


ment.  Change  is  in  conformity 
with  the  Sixth  Report. 

@  Protest  to  FCC  of  the  State 
of  Wisconsin's  petition  to  switch 
the  educational  channel  reserva- 
tions at  Wausau  from  UHF  Ch.  46 
to  VHP  Channel  7.  Alvin  E. 
O'Konski,  owner  of  WLIN  Merrill, 
Wis.,  asks  FCC  to  dismiss  the 
state's  petition. 

@  Petition  for  exclusive  assign- 
ment of  an  additional  UHF  channel 
each  at  Troy  and  Albany,  N.  Y. 
WTRY  Troy,  which  fortnight  ago 
asked  FCC  to  switch  that  city  from 
priority  Group  B-2  to  B-l  [B®T, 
Aug.  4],  last  week  pointed  out  to 
the  Commission  that,  exclusive  of 
channels  assigned  to  Albany-Sche- 
nectady-Troy  area  as  whole,  UHF 
Channel  35  has  been  allocated  to 
Schenectady  for  its  sole  use.  Hence, 
Troy  and  Albany  should  receive 
same  consideration,  WTRY  felt. 

®  Plea  for  reconsideration  of 
the  Sixth  Report  to  assign  VHF 
Channel  10  to  Logansport,  Ind., 
filed  by  WSAL  there,  which  chal- 
lenges basic  legality  of  fixed  al- 
location by  rule-making  and  plans 
to  pursue  its  case  to  the  courts. 

FCC's  motion  to  dismiss  the 
Sixth  Report  appeals  of  KVOL 
Lafayette,  WISC  Madison  and 
WLOA  Braddock  was  argued  in 
the  D.  C.  Court  of  Appeals  by  J. 
Roger  Wollenberg,  newly  appoint- 
ed assistant  general  counsel  of 
FCC  in  charge  of  its  Litigation  Di- 
vision. He  told  the  court  he  repre- 
sented the  U.  S.  Attorney  General 
in  the  case  as  well  as  FCC  since  all 
administrative  agencies  would  be 
affected  by  a  ruling  on  the  issue 
of  whether  petitions  for  relief 
from  final  orders  may  pend  before 
both  an  agency  and  the  court  at 
the  same  time.  Mr.  Wollenberg 
charged  the  court  appeals  were  to 
force  FCC  to  take  early  action. 

The  court,  in  ruling  such  peti- 
tions may  properly  pend  both  be- 
fore the  agency  and  the  court  con- 
currently, also  denied  FCC's  al- 
ternative motion  that  the  court 
postpone  action  until  the  Commis- 
sion has  had  reasonable  time  to 
complete  its  administrative  process, 
indicating  it  felt  sufficient  time 
already  has  elapsed.  The  court 
granted  the  Commission  until  Oct. 
7  to  file  record  of  the  proceedings. 

KVOL  protests  legality  of  the 
Sixth  Report  in  moving  Chan- 
nel 5  from  Lafayette  to  Alexan- 
dria, La.,  without  proper  notice 
and  hearing.  FCC  a  fortnight  ago 
announced  a  proposed  rule-making 
procedure  to  add  Channel  10  at 
Lafayette  to  remedy  the  situation 
[B»T,  Aug.  4].  KVOL's  appeal 
continues  in  the  court,  however, 
since  no  final  action  has  been  taken 
by  FCC  in  the  matter. 

WISC  protests  FCC's  failure  to 
allocate  UHF  Channel  21  for  com- 
mercial use  at  Madison  and  failure 
to  assign  the  sole  VHF  facility 
there,  Channel  3,  for  noncommer- 
cial educational  use.  The  State  of 
Wisconsin  now  supports  this  pro- 
posal and  also  seeks  VHF  channels 
for  educational  use  at  Eau  Claire, 


Green  Bay,  LaCrosse  and  Wausau. 

WLOA  protests  FCC's  failure  to 
allocate  Channel  4  to  the  Pitts- 
burgh-Braddock  area,  also  claim- 
ing the  Commission  failed  to  afford 
proper  notice  and  hearing  in  its 
actions. 

The  appeals  of  all  three  stations 
were  filed  by  Washington  attorney 
Arthur  W.  Scharfeld,  who  argued 
their  cases  before  the  court  consid- 
ering the  FCC  plea  for  dismissal. 

The  KROW  appeal,  filed  in 
San  Francisco  by  attorney  John 
Hearne,  seeks  to  restore  the  prior- 
ity status  of  those  pioneer  appli- 
cants who  labored  through  the 
San  Francisco-Oakland  compara- 
tive hearing  prior  to  the  TV  freeze. 
By  the  terms  of  the  Sixth  Report, 
they  now  are  reduced  to  the  status 
of  but  pending  applicants  with  all 
newcomers  and  who  must  again  go 
through  hearing.  KROW  spent 
some  $50,000  on  the  earlier  litiga- 
tion, Mr.  Hearne  reported.  Re- 
duction of  the  number  of  available 
VHF  channels  also  is  challenged. 

In  partially  granting  the  WSIX 
Nashville  petition  for  relaxation  of 
the  rule  relating  to  location  of 
main  studios,  FCC  clarified  a  sit- 
uation which  has  plagued  more 
than  one  TV  applicant.  As  amend- 
ed, the  rule  now  reads  as  follows: 

Sec.  3.613 — Main  Studio  Location — 
(a)  The  main  studio  of  a  television 
broadcast  station  shall  be  located  in 
the  principal  community  to  be  served. 
Where  the  principal  community  to  be 
served  is  a  city,  town  village  or  other 
political  subdivision,  the  main  studio 
shall  be  located  within  the  corporate 
boundaries  of  such  city,  town,  village 
or  other  political  subdivision.  Where 
the  principal  community  to  be  served 
does  not  have  specifically  defined  po- 
litical boundaries,  applications  will  be 
considered  on  a  case-to-case  basis  in 
the  light  of  the  particular  facts  involved 
to  determine  whether  the  main  studio 
is  located  within  the  principal  com- 
munity to  be  served. 

(b)  In  cases  where  an  adequate  show- 
ing is  made  that  there  is  good  cause 
for  locating  a  main  studio  outside  the 
principal  community  to  be  served  and 
that  to  do  so  would  not  be  inconsistent 
with  the  operation  of  the  station  in  the 
public  interest,  the  Commission  will 
permit  the  use  of  a  main  studio  loca- 
tion other  than  that  specified  above. 
The  licensee  or  permittee  of  a  tele- 
vision broadcast  station  shall  not  move 
his  main  studio  outside  the  principal 
community  in  which  it  is  located  with- 
out first  securing  a  modification  of  con- 
struction permit  or  license.  Such  li- 
cense or  permittee  shall  notify  the 
Commission  promptly  of  any  change  of 
the  location  of  the  main  studio  within 
a  community.  In  any  case  where  the 
main  studio  is  located  outside  the  prin- 
cipal community  to  be  served,  the  li- 
censee or  permittee  of  a  television 
broadcast  station  shall  not  move  his 
main  studio  without  first  securing  a 
modification  of  construction  permit  or 
license. 

The  WSAL  Logansport  petition 
asks  FCC  to  remove  VHF  Channel 
10  from  Terre  Haute,  Ind.,  and 
replace  it  with  a  UHF  channel,  as 
it  earlier  proposed  in  commenting 
upon  the  Third  Notice  of  Proposed 
Rule  Making  issued  in  March  1951. 
This  would  allow  Channel  10  to  be 
assigned  to  both  Logansport  and 
Owensboro,  Ky.,  a  more  efficient 
utilization  WSAL  holds. 

In  the  alternative,  WSAL  asks 
the  Commission  to  adopt  the  ear- 
lier proposal  of  Southern  Illinois 
U.,  Carbondale,  111.,  which  would 
permit  the  assignment  of  Channel 
10  as  a  reserved  educational  chan- 
nel at  Carbondale  as  well  as  a  com- 
mercial channel  at  Logansport.  To 
do   this   would   require  switching 


JOE  STORY  (r),  manager,  KCKN  Kan 
sas  City,  Mo.,  receives  an  award  from 
Douglas  G.  Burrill,  president,  Kansas 
City  Safety  Council.  KCKN  is  one 
of  57  radio  stations  throughout  the 
nation  honored  by  the  National 
Safety  Council. 


WFBM-TV  Indianapolis  from 
Channel  6  to  4,  WHAS-TV  Louis- 
ville from  Channel  9  to  10  and 
WTTV  (TV)  Bloomington  from 
Channel  10  to  11,  but  WSAL  points 
out  that  FCC  already  has  ordered 
WHAS-TV  make  a  change  (to 
Channel  11)  and  WTTV  to  switch 
frequency  (to  Channel  4). 

The  proposal  also  involves  modi- 
fication of  the  Zone  II  boundary  in 
the  Louisville  area  to  place  it  with- 
in Zone  I,  since  WHAS-TV's  trans- 
mitter is  188  miles  from  Knoxville. 
Minimum  co-channel  separation  in 
Zone  I  is  170  miles,  Zone  II  190. 

Respecting  the  zone  system, 
WSAL  contends  it  is  illegal  since 
proper  notice  and  hearing  were  not 
afforded.  In  particular,  no  com- 
ments were  invited  respecting  the 
choice  of  boundaries,  which  are  ar- 
bitrary, WSAL  states. 


NFL  SUIT 

Trial  Date  Set  Nov.  6 

TRIAL  DATE  for  the  anti-trust 
suit  against  the  National  Football 
League  was  set  for  Nov.  6  at  a 
pre-trial  hearing  last  week  in 
Philadelphia.  A  further  pre-trial 
conference  is  scheduled  for  Aug.  20. 

Government's  suit,  originally 
scheduled  to  be  heard  last  June, 
charges  that  the  NFL  engaged  in  a 
conspiracy  in  restraint  of  trade  by 
restricting  member  football  teams 
from  freely  selling  radio  and  TV 
rights  [B*T,  Oct.  5,  1951].  The 
Justice  Department's  complaint 
pointedly  referred  to  Article  X  of 
the  NFL  constitution  which  pro- 
vides for  radio-TV  "blackout" 
when  the  home  team  is  playing 
at  home. 

A  motion  to  dismiss  the  suit, 
by  the  defendant's,  was  dismissed 
earlier  this  year  by  Judge  Grim. 

In  its  answer  to  the  complaint, 
NFL  maintained  that  it  is  not  en- 
gaged in  interstate  commerce  and 
therefore  is  not  liable  under  the 
Sherman  Act.  It  also  declared  that 
its  principal  activity  was  staging 
football  games  and  that  radio-TV 
broadcasts  were  incidental. 
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I NBC  Changes 
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i  sales  and  Mr.  Osgood  has  been 
Jj  executive  assistant  to  the  director 
|  of  television  operations. 

John    W.    Kiermaier,   who  has 
been  assistant  to  the  director  of 
production    units,    was  appointed 
assistant    manager    of  television 
film  production,  reporting  to  Mr. 
Osgood,  while  Benjamin  Raub  of 
the   NBC   legal   department  and 
-  Robert  Anderson  of  the  controller's 
5  i  office  were  assigned  to  serve  the 
"film  division  on  legal  matters  and 
financial  matters,  respectively. 
Mr.  Sarnoff,  announcing  the  ap- 
"Kpointments,  said  the  division  has 
«t  several    major    projects    in  the 
« i  works,  to  be  announced  shortly. 
1*11    In  the  NBC  production  depart- 
biiment,  established  last  month  as 
•It part  of  NBC's  reunification  of  its 
radio  and  TV  networks,  Mr.  Wile's 
i  announcement  of  the  selection  of 
Mr.  Hole  as  director  of  production 
11  "was  accompanied  by  a  number  of 
s;  ;  other  executive  appointments.  They 
"''were  as  follows,  all  of  whom  will 
m report  to  Mr.  Hole: 
ts-     George  McElrath,  former  direc- 
tor of  technical  operations  for  the 
t0  radio  network,  was  named  director 
^of  technical  operations   for  both 

radio  and  TV. 
i -  i    Fred  Shawn,  former  director  of 
nil  radio  station  relations,  named  di- 
i-  i rector  of  production  services, 
j..;    Anthony    M.    Hennig,  former 
e,  ;manager  of  television  network  and 
mistudio  operations,  named  director 
),  j  of  plant  operations, 
j  !    Earl  H.  Rettig,  director  of  tele- 
I  f| vision  network  operations,  Holly- 
^  .wood,  continues  in  that  post. 
t      Frank  Lepore  continues  as  man- 
e  ?ager  of  film  and  kinescope  opera- 
tions. 

p. . 

J.  Robert  Myers  continues  as 
television  purchasing  agent  and 
also  will  supervise  the  radio  busi- 
ness office. 

The  production  department  in- 
#|jcludes  technical  services  for  both 
radio  and  television,  plus  func- 
t  Itions  previously  handled  by  the 
I  STelevision  Network  Operations 
a  i  Dept.  and  the  Program  Services 
n  i  Dept.  of  the  Integrated  Services, 
il  I  Production  Director  Hole,  who 
I,  ,will  report  to  Mr.  Wile,  joined 
|  NBC  in  January  1950  as  production 
,  manager  in  the  television  program 
a'  department.  He  was  manager  of 
f  CBS  Television  operations  for 
j  three  years  before  joining  the  Navy 
■j  in  1942,  and  returned  to  CBS  upon 
e  ,  release  from  military  service.  He 
,  became  manager  of  DuMont's 
j  WABD  (TV)  New  York  in  1948 
and  subsequently  was  named  oper- 
„  ations  director  of  the  DuMont 
t  Network. 

In  another  move,  Doty  Edouarde, 
manager  of  spot  sales  for  NBC- 
j  TV  Western  Division,  will  trans- 
i  fer  to  KNBH  (TV)  Hollywood  as 
f  sales  manager. 

t  With  KFWB  Hollywood  in  a 
•  similar  capacity  for  one  and  a  half 
i  years,  Mr.  Edouarde  was  formerly 
e  radio-TV  director  of  Badger, 
t  Browning  &  Hersey,  New  York, 
?  for  seven  years  before  going  to 
/  the  West  Coast.  He  succeeds 
Robert  DeSousa,  who  has  resigned. 


RTMA  MEET  SET 

Educational  TV  Aid  Study 

SELECTION  of  a  subcommittee 
to  explore  the  problems  of  assist- 
ance to  educational  television  by 
the  Radio-Television  Mfrs.  Assn. 
was  made  at  a  meeting  of  a  special 
RTMA  committee  in  New  York  last 
Wednesday. 

The  subcommittee  will  present 
its  recommendations  to  the  RTMA 
board  meeting  in  New  York  Sept. 
18. 

Benjamin  Abrams,  president  of 
Emerson  Radio  &  Phonograph 
Corp.,  was  chosen  chairman  of  the 
subcommittee.  Other  members  of 
the  group  are:  Max  F.  Balcom, 
Sylvania  Electric  Products  Inc.; 
Larry  Hardy,  Philco  Corp.;  Robert 
C.  Tait,  Stromberg-Carlson  Co.; 
and  Keeton  Arnett,  assistant  to 
the  president  of  the  Allen  B.  Du- 
Mont Labs. 

Others  attending  Wednesday's  meet- 
ing in  the  offices  of  Frank  M.  Folsom, 
RCA  president,  were:  W.  R.  G.  Baker, 
General  Electric  Co.:  John  W.  Craig, 
Crosley  Div.,  Avco  Mfg.  Corp.;  Al'en 
B.  DuMont,  Allen  B.  DuMont  Labs.; 
Frank  Freimann,  Magnavox  Co.;  Matt 
Little,  Quam-Nichols  Co.;  Glen  Mc- 
^aniel,  RTMA;  Leslie  F.  Muter,  Mu- 
ter Co.;  A.  D.  Plamondon  Jr.,  Indiana 
<Ueel  Products  Co.,  and  Ross  D.  Si- 
ragusa,  Admiral  Corp. 

Mr.  Abrams  recently  set  up  a 
$100,000  educational  TV  fund,  to 
be  divided  equally  among  the  first 
10  educational  TV  stations  to  get 
on  the  air  [B*T,  June  30]. 


NBC-TV'S  SCHECHTER 

From  'Today'  to  'Shopping' 

A.  A.  (ABE)  SCHECHTER,  who 
has  been  in  charge  of  NBC-TV's 
early  -  morning  "communications" 
show,  Today  (Mon.  through  Fri., 
7-9  a.m.  EDT  and  CDT),  has  been 
reassigned  to  another  ambitious 
program  project — a  woman's  serv- 
ice type  of  program  called  Shop- 
ping— which  now  is  being  planned 
by  the  network. 

The  reassignment  coincided  with 
transfer  of  the  Today  unit  to  the 
network's  news  and  special  events 
department,  with  Richard  A.  R. 
Pinkham,  manager  of  planning  for 
the  TV  network,  supervising  the 
show. 


WJZ-TV  BIRTHDAY 

ABC  Outlet  Observes  Event 

WJZ-TV  New  York,  key  eastern 
outlet  of  ABC  television  network, 
celebrated  its  fourth  birthday 
yesterday  (Sunday).  The  station 
went  on  the  air  Aug.  10,  1948,  with 
a  premiere  originating  from  New 
York's  Palace  Theatre. 

General  Manager  Trevor  Adams 
said  in  a  birthday  message  that 
"WJZ-TV  in  the  past  four  years 
has  become  almost  a  member  of 
the  family  in  the  television  homes 
in  the  New  York  area.  In  the 
years  to  come  we  hope  to  continue 
to  merit  that  position,  to  work, 
to  grow  and  to  become  an  even 
stronger  factor  in  the  lives  of  the 
people  of  this  community." 


DuMONT  AFFILIATES 

Network  Now  Totals  64 

ADDITION  of  three  new  stations 
to  the  DuMont  Television  Network, 
including  two  in  Canada,  was  an- 
nounced on  Thursday  by  E.  B.  Ly- 
ford,  director  of  station  relations 
for  the  network.  Affiliates  now 
number  64.  The  stations  are 
KFEL-TV  Denver  which  began 
operations  on  July  20  on  Channel 
2  as  the  first  post-freeze  station 
to  go  on  the  air;  CBFT  Montreal, 
which  is  to  begin  commercial  opera- 
tions Sept.  6  on  Channel  2  and 
CBLT  Toronto,  which  will  go  on 
the  air  Sept.  8  on  Channel  9. 

KFEL-TV,  owned  and  operated 
by  Eugene  O'Fallon  Inc.,  is  the 
first  TV  station  in  the  Denver 
market.  Both  Canadian  stations 
are  owned  and  operated  by  the 
Canadian  Broadcasting  Corp. 


'Inventory'  Consultants 

MRS.  MILDRED  McAFEE  HOR- 
TON,  NBC  board  member,  and 
economist  Dr.  Harold  F.  Clark  have 
been  appointed  consultants  for 
NBC-TV's  experimental  adult  edu- 
cation program,  American  Inven- 
tory, produced  and  aired  weekly 
by  NBC  and  Teleprograms  Inc., 
non-profit  corporation  set  up  by 
the  Alfred  P.  Sloan  Foundation. 
Mrs.  Horton  will  counsel  on  educa- 
tional topics,  and  Dr.  Clark,  pro- 
fessor of  educational  economics  at 
Columbia  U.  Teachers  College,  as 
consultant  on  economic  problems. 

Do 


PRIVACY  SUIT 

Cites  NBC's  'Big  Story' 

DAMAGES  of  $100,000  for  inva- 
sion of  privacy  due  to  a  TV  show 
was  claimed  in  a  suit  against  NBC 
filed  Friday  in  U.  S.  District  Court 
in  Washington. 

The  suit,  which  also  names  news- 
paper reporter  Martha  Strayer  as 
a  defendant,  was  filed  by  Charles 
S.  Bernstein,  a  Washington  busi- 
nessman. He  alleged  that  a  fiction- 
alized version  of  his  story,  telecast 
Jan.  18  on  NBC's  The  Big  Story 
(at  that  time  Fri.,  9-9:30  p.m.,  for 
American  Tobacco  Co.'s  Pall  Mall 
cigarettes),  constituted  a  "willful 
and  malicious  invasion"  of  his 
right  of  privacy.  He  also  said  that 
he  was  held  up  to  public  ridicule 
and  contempt,  his  privacy  invaded, 
and  that  he  was  humiliated,  an- 
noyed and  embarrassed. 

Before  the  broadcast,  Mr.  Bern- 
stein said,  he  forbade  NBC  to  use 
his  story. 

The  program  is  packaged  by 
Prockter  Productions  Inc.  Agency 
for  American  Tobacco  is  Sullivan, 
Stauffer,  Colwell  &  Bayles  Inc. 

Miss  Strayer,  who  was  a  Wash- 
ington Daily  News  reporter  at  the 
time  of  the  original  trial  and  con- 
viction, sold  the  story  to  NBC,  the 
complaint  charged,  without  Mr. 
Bernstein's  consent. 

The  complaint  was  filed  by  Harry 
P.  Warner  of  Segal,  Smith  &  Hen- 
nessey, Washington  radio  attor- 
neys. 

You  Qualify 


FOR  ONE  OF  TV'S  TOPMOST 
STATION   PROGRAMMING  JOBS  ? 

If  you  do,  a  key  network-owned  TV 
station  offers  you  the  kind  of  opportunity  that  comes 
few  and  far  between. 

You  will  be  program  director,  with 
responsibility  for  creating  and  developing  the  station's 
local  programming  .  .  .  and  with  the  chance  of  having 
your  work  seen  for  possible  nation-wide  expansion. 

To  qualify,  you  must  be  fully  capable 
of  planning  programming  policy.  You  must  be  able 
to  create  shows  that  stand  on  their  ideas,  ingenuity, 
warmth  and  honesty  rather  than  on  high  budgets  alone 
or  production  cliches. 

You  should  now  be  program  director 
of  a  TV  or  radio  station  or  member  of  an  advertising 
agency  production  staff  ...  or  a  program  packager 
or  successful  free-lancer  with  previous  experience  in 
TV  or  radio  station  programming. 

If  you  feel  you  qualify,  please  write 
telling  us  not  only  what  you've  done,  but  what  you'd 
like  to  do.  Good  salary  for  the  right  man.  Replies 
will  be  held  in  strictest  confidence. 

Box  973 P, 

BROADCASTING  •  TELECASTING. 
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PEOPLE... 


TRANSIT  RIDERS  FIGHT 
WWDC-FM  RENEWAL 

PETITION  for  reconsideration  of  license  re- 
newal of  WWDC-FM  Washington,  transit  ra- 
dio outlet,  filed  with  FCC  Friday  by  Transit 
Riders  Assn.  Inc.  [B»T,  Aug  4]. 

Group  asks  FCC  to  set  station  for  hearing, 
asserting  operation  of  WWDC-FM  is  point-to- 
point  communication  and  not  broadcasting  to 
general  public  because  program  is  beamed  to 
specially  denned  group  of  persons  "within  con- 
fines of  transit  vehicles  wherein  the  fixed-tuned 
receivers  cannot  be  turned  off  or  changed  to 
another  station." 

TRA  claims  contract  between  WWDC-FM 
and  Capital  Transit  Co.  impairs  station's  con- 
trol over  programming.  Drawing  analogy  be- 
tween FCC  regulations  defining  percentage  of 
time  station  can  devote  to  network  programs, 
TRA  contends  that  since  WWDC-FM  offers 
only  one  type  of  service  between  7  a.m.  and 
7  p.m.,  it  denies  public  of  balanced  program- 
ming. TRA  claims  that  WWDC-FM  "cap- 
tured" audience,  like  give-away  programs,  in- 
stead of  "earning"  audience.  TRA  asserts 
WWDC-FM  programming  today  is  more  com- 
mercial than  represented  in  1946  when  seeking 
license.  Supreme  Court  earlier  this  year  ruled 
transit  radio  does  not  violate  free  speech  rights 
of  riders  [B*T,  June  2]. 


NEW  TV  APPLICATIONS 

TOTAL  requests  for  new  TV  stations  climbed 
to  745  with  five  more  filed  late  Friday  at  FCC. 
Applications  for  VHF  stations  now  total  445; 
UHF  station  requests  number  299.  All  of  Fri- 
day's applications  were  new  (also  see  TV 
Applications,  page  58).  New  applications 
were : 

Des  Moines,  Iowa — Meredith  Engineering  Corp., 
VHF  Ch.  4,  ERP  100  kw  visual,  50.1  kw  aural; 
antenna  height  above  average  terrain  632  ft.,  above 
ground  569  ft.  Estimated  construction  cost  $813,500, 
first  year  operating  cost  $557,500,  revenue  $500,000. 
Applicant  is  licensee  of  WHEN  (TV)  Syracuse, 
N.  Y.,  WOW-AM-FM-TV  Omaha,  Neb.,  KPHO-AM- 
TV  Phoenix,  Ariz.,  and  applicant  for  TV  stations 
in  Rochester,  N.  Y.,  and  Minneapolis,  Minn.  [B.T, 
Aug.  4]. 

WAPF  McComb,  Miss.,  UHF  Ch.  31,  ERP  10.13  kw 
visual,  5.07  kw  aural;  antenna  height  above  average 
terrain  173  ft.,  above  ground  226  ft.  Estimated  con- 
struction cost  $155,525,  first  year  operating  cost 
$60,000,  revenue  $75,000. 

Toledo,  Ohio— Crosley  Bcstg.  Corp.,  VHF  Ch.  11, 

ERP  53.7  kw  visual,  29.6  kw  aural;  antenna  height 
above  average  terrain  455  ft.,  above  ground  500 
ft  Estimated  construction  cost  $573,875,  first  year 
operating  cost  $1,000,000,  revenue  $500,000.  Applicant 
is  licensee  of  WLW  and  WLWT  (TV)  Cincinnati, 
WLWD  (TV)  Dayton,  WLWC  (TV)  Columbus, 
WINS  New  York  and  applicant  for  TV  station  in 
Indianapolis  [B.T,  Aug.  4]. 

WLOW  Portsmouth,  Va.,  UHF  Ch.  27,  ERP  19.6 
kw  visual,  11.7  kw  aural;  antenna  height  above 
average  terrain  328  ft.,  above  ground  346  ft.  Esti- 
mated construction  cost  $151,195,  first  year  operating 
cost  $200,000,  revenue  $281,819. 

WENATCHEE,  Wash. — Central  Washington  Tele- 
casters,  UHF  Ch.  55,  ERP  6.95  kw  visual,  3.98  kw 
aural;  antenna  height  above  average  terrain  2,546 
ft  above  ground  78  ft.  Estimated  construction  cost 
$193,908,  first  year  operating  cost  $100,000,  revenue 
$125  000.  Principals  in  applicant  have  majority  in- 
terest in  KPUG  Bellingham,  Wash.,  KSEM  Moses 
Lake,  Wash.,  KBIO  Burley,  Ida.,  and  KVAR  Havre, 
Mont. 

WHEN  (TV)  CODE  SUBSCRIBER 

WHEN  (TV)  Syracuse  has  joined  list  of  sta- 
tions subscribing  to  NARTB  Television  Code. 
Station  is  93d  to  subscribe  to  document,  which 
became  effective  last  Mar.  1. 


FCC  STUDIES  CAMERA 

FCC  COMMISSIONERS  and  staff  Fri- 
day attended  demonstration  of  remote  TV 
camera  developed  by  General  Precision 
Lab.,  held  at  Washington's  Hotel  Statler 
(see  story  page  60) . 


CAMPAIGN  KITS  MAILED 
FOR  REGISTER-VOTE  DRIVE 

FIRST  of  three  campaign  action  kits  mailed 
by  NARTB  to  nation's  3,090  radio  and  TV 
stations  as  step  in  Register  and  Vote  Cam- 
paign being  conducted  by  association  in  co- 
operation with  American  Heritage  Foundation 
and  Advertising  Council.  First  kit  contains 
background  information  on  project,  suggested 
spot  announcements  and  catalog  of  stickers, 
buttons  and  other  promotion  items  available 
from  Foundation. 

Second  kit,  to  be  mailed  by  Sept.  1,  will  con- 
tain programs  and  announcements  for  use  in 
promoting  registration.  Majority  of  nation's 
governors  have  pledged  support  to  campaign, 
working  with  state  broadcaster  committees. 

TV  LICENSE  PROPOSAL 

TWO  model  ordinances  covering  licensing  of 
radio-TV  sellers  and  service-installation  oper- 
ators sent  to  member  cities  by  National  In- 
stitute of  Municipal  Law  Officers,  Washing- 
ton. First  ordinance  provides  for  board  of 
examiners  to  license  those  engaged  in  selling 
and  servicing  radio-TV  equipment.  Second 
ordinance  requires  permits  and  city  inspection 
of  antennas  erected  after  its  adoption. 

KOEHLER  PROMOTED 

GEORGE  A.  KOEHLER,  WFIL-AM-TV 
Philadelphia  advertising  and  promotion  di- 
rector, named  by  General  Manager  Roger  W. 
Clipp  to  be  radio  sales  director  succeeding 
Norman  R.  Prouty.  who  joins  Katz  Agency, 
New  York.  Joe  Zimmerman,  WFIL-TV  pro- 
duction supervisor,  named  to  Mr.  Koehler's 
post.  Louis  E.  Littlejohn,  WFIL-AM-TV 
chief  engineer,  appointed  chief  maintenance 
engineer  with  Henry  Rhea,  assistant  chief 
engineer  for  TV,  becoming  chief  operations 
engineer  for  AM  and  TV. 

MORE  BULOVA  SPOTS 

UNITED  WORLD  FILMS  starting  produc- 
tion on  10  more  20-second  TV  spots  for  Bulova 
Watch  Co.  It  had  previously  made  14  Bulova 
spots,  placed  through  Biow  Co.,  N.  Y. 


1952  MARKETBOOK 

THE  1952  Broadcasting  •  Telecasting 
Marketbook  will  be  published  next  week 
as  a  supplement  to  the  regular  Aug.  18 
issue.  Annual  source  work  will  contain 
its  traditional  information  on  population, 
buying  power,  radio  homes  and  other 
market  statistics  as  well  as  the  widely- 
used  Spot  Rate  Finder.  In  addition, 
automobile  registration  figures  will  be 
published  this  year,  to  help  buyers  and 
sellers  of  time  figure  on  the  sizable  out- 
of-home  audience  that  listens  to  auto 
radios. 


WILLIAM  HINMAN,  chief  timebuyer,  Ken- 
yon  &  Eckhardt,  N.  Y.,  slated  to  move  to  Lam- 
bert &  Feasley,  that  city,  in  similar  capacity. 

THEODORE  C.  STREIBERT,  president  of 
General  Telecasting  System  Inc.,  named  td 
board  of  trustees  of  Adelphi  College,  Garden 
City,  L.  I. 

WILLIAM  MURPHY,  radio-TV  timebuyer, 
Erwin,  Wasey  &  Co.,  N.  Y.,  joining  Harry  B., 
Cohen  Agency,  that  city,  in  similar  capacity, 
reporting  to  Mary  Dunlavey,  head  timebuyer. 

ART  STRINKLE,  KPHO-TV  Phoenix  program 
director,  promoted  to  post  of  executive  pro- 
ducer-director. 

JULIUS  N.  CAHN,  executive  assistant  to  Sen. 
Alexander  Wiley  (R-Wis.),  takes  off  Aug.  12  , 
for  3%  -week  inspection  trip  of  Voice  of  Amer- 
ica activities  in  Paris,  London,  Berlin,  Vienna, 
Rome  and  Berne.  Mr.  Cahn  is  producer  of 
Crusade  Against  Crime,  radio  series  about 
federal  enforcement  agencies  [B*T,  Aug.  4]. 

GEORGE  BOND,  former  advertising  manager 
of  Schwinn  Bicycle  Co.,  to  Bozell  &  Jacobs, 
Chicago,  as  associate  account  executive. 

FRED  L.  BERNSTEIN  was  elected  vice  presi- 
dent of  WTTM  Trenton,  N.  J.,  S.  Carl  Mark, 
president  and  general  manager  of  station  an- 
nounced Friday.  He  continues  as  station  man- 
ager. He  joined  WTTM  in  February  1949  asi 
sales  manager  after  serving  with  Forjoe  & 
Co.,  station  representation  firm,  as  manager  of  I 
Philadelphia,  New  Jersey,  and  Baltimore  of- 
fices. 

EQUITY  DIFFERENCES 

FABIAN  THEATRES  spokesman  said  Fri- 
day scheduled  closed  circuit  telecast  of  last 
act  of  Mike  Todd's  water  spectacle,  Night  in 
Venice  was  cancelled  Thursday  night  because 
of  differences  with  actors  equity  over  talent 
fees.  Act  was  to  have  been  piped  to  closed 
Warner  theatre  in  New  York  from  nearby 
Jones  Beach  and  was  to  have  been  viewed  by 
motion  picture  executives  who  are  exploring 
potentials  of  closed  circuit  TV. 

UNVEIL  SELLING  PITCH 

NBC  television's  newest  concept  in  program- 
ming and  selling  Hometown,  U.  S-  A.,  sched- 
uled for  fall,  will  be  unveiled  for  newsmen 
in  New  York  today  (Monday).  Hour-long 
daytime  program  will  feature  four  different 
episodes. 

FILM  SERIES 

MADISON  SQUARE  GARDEN,  26-week, 
half-hour  film  produced  and  distributed  by 
Winik  Films,  N.  Y.,  will  be  syndicated  for 
third  straight  year,  starting  first  week  in 
November  and  running  until  April,  offiicals 
said  Friday.  Series  offers  highlights  of  events 
at  Madison  Square  Garden. 

STERLING  SALES 

STERLING  Drugs  reports  sales  for  six  months 
ended  June  30  were  $79,973,095,  increase  of 
0.8%  over  those  for  corresponding  period 
last  year.  Net  profit  for  half  year  was  $5,- 
351,031  compared  to  $6,809,440  for  same  period 
of  1951. 
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DAY  ■ 


!'4  HOURS 


8:00  A.M.  to  6:00  P.M.  Monday  through  Friday 

KPRC  has  26 


Network  Station  B 
Network  Station  C 
Network  Station  D 


10 
4 
O 


NIGHT  </2  HOURS 

Monday  through  Sunday 

KPRC  has  40 

Network  Station  B  22 
Network  Station  C  4 
Network  Station  D  18 


Houston's  First  PULSE  REPORT 
(April -May  1952)  Agrees  With  Years  of 
HOOPERATINGS  to  Prove  .  .  . 

KPRC  is  FIRST  in  the 
South's  FIRST  MARKET! 

NBC  and  TQN  on  the  Gulf  Coast 
Jack  Harris,  General  Manager 
Nationally  Represented  by  EDWARD  PETRY  &  CO. 
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Like  lettuce  goes  with  tomatoes 

Low-cost  results  and  W-I-T-H  go  together  just  like  lettuce  and  tomatoes.  And 
how  the  local  merchants  do  know  it!  W-I-T-H  regularly  carries  the  advertising  of 
twice  as  many  of  them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  than  any  other  radio  or 
TV  station  in  Baltimore.  And  this  BIG  audience,  at  such  LOW  rates,  produces 
low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination — low-cost, 
resultful  advertising  and  W-I-T-H.  Your  Forjoe  man  will  give  you  all  the  details^ 


IN  BALTIMORE 


W-l 


.mi 


TOM   TINSLEY,  PRESIDENT    •    REPRESENTED   BY  FORJOE  AND  COMPANY 


Go  where  there's  GROWTH... 


F 
F 


urniture 
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arming 


/~\NE  of  "rural"  Kentucky's  leading  money- 
making  "crops"  is  .  .  .  furniture!  Even  in  the 
famed  Bluegrass  section,  furniture  is  important. 
For  example,  the  big  plant  of  Karpen  Furniture, 
at  Lexington,  and  the  Winchester  Leggett  &  Piatt 
plant.  Owensboro  boasts  the  expanding  plants  of 
Spring  Air  Mattresses  and  Murphy  Chairs;  at  Hen- 
derson, the  growing  plant  of  Delker  Brothers, 
bedroom  furniture.  The  sales  volume  of  Kentucky- 
made  furniture  jumped  from  $13  million  in  1939 
to  $83  million  in  1951!  In  the  same  period  the 
number  of  furniture  manufacturers  increased 
from  546  to  1,000! 

All  this  in  highly-rated  "agricultural"  Kentucky 
. . .  the  state  that  leads  the  nation  in  farm  income 
gains!  Cash  income  from  crops  and  livestock 
reached  an  all-time  high  of  $632,632,000  in  1951! 
Kentucky's  increase  in  land  value  is  the  highest 
in  the  nation;  and  crops  last  year  were  up  24%. 


Go  where  there's  GROWTH... 
WHAS/ 


No  other  station  — or  group  of  stations  — hi  this 
market  can  match  the  audience  delivered  by  WHAS 
seven  days  a  week;  morning,  afternoon  and  night. 

(Benson  and  Benson) 


THE  WHAS  MARKET 
105  Kentucky  counties 
25  Indiana  counties 


ASSOCIATED  WITH  THE  COURIER-JOURNAL-LOUISVILLE  TIMES  •  VICTOR  A.  SHOLIS,  Director  •  NEIL  D.  CLINE,  Sales  Director 
Represented  Nationally  by  Henry  I.  Christal  Co.,  New  York,  Chicago 


When  you  use  ItVKMH... 

YOU  GET  RESULTS! 


Here's  the  PROOF 


CLASS  OF  SERVICt 


,  fulI-iite 
,r  Cable- 
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L.ed  char.cKiii.n 
dicaicd       '  suitable 
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WESTERN 
UNION'" 

W    P    MARSHALL  pwtS'Pt" 


NL-N<6>" 
LC-D*'«""*C,bU 


HLT-CabU  N«h.  tern 


Ship  HediQ<p»m 


DEA240  MC271 
M.VOF053  PD=PY  CHICAGO  ILL  9  151P- 
JOHN  C ARR0L= 

ON  MONDAY  AND  TUESDAY  PLEASt  rnun 

4-0510  W,TH  DETAILS  ON  PR03RA«  SCHEDULES        A  WEEK 
ALS0  WHAT  CAN  YOU  DO  REST  OF  WEEK  «RCENT 
INCREASED  BUDGET* 

JOHN  MECK  MECK  TELEVISION   I NC= 


THE  COMPANY  WILL  APPRE 


CI  ATE  SUGGESTIONS  PROM  ITS  PATRO 


N3  CONCERNING  ITS  SERVICE 


*Bob  Seymour  M.C.'s  the  "Bobbin 
with  Robin"  Show,  on  WKMH. 


Meek  Television  uses  many  radio  markets,  but  when  they 
want  to  sell  the  DETROIT  METROPOLITAN  AREA,  South- 
eastern Michigan  and  Northern  Ohio  they  buy  .  .  . 


5000  WATTS    111  |#  HH  U     1000  WATTS 
Daytime        ^gjg  |%  |f  |  f|  Nights 


Affiliated  with 

Represented  by 

HEADLEY-REED  Jackson,  Michigan 


Its  Consistency  tfcot  Counts 


Of  the  Second  Dallas  Station  in  the 
great  twin  market  of  DALLAS  and 
FORT  WORTH. 


THE  CONSISTENT  HOOPER 
PICTURE  SHOWS 


6:00  P.M.  to  11:00  P.M.  SUNDAY  THRU  SATURDAY 
KRLD-TV  EXCEEDS  THE  SECOND  DALLAS  STATION  WITH  BETTER  THAN 
100%  MORE  AUDIENCE  IN  DALLAS  AND  FORT  WORTH. 

THE  ONLY  STATION  WITH  EXCLUSIVE  NETWORK  PROGRAMMING  IN  THE  SOUTHWESTS 
LARGEST  TV  MARKET  . . .  NORTH  TEXAS! 

Here  is  the  Record: 

SHARE  OF  AUDIENCE 
KRLD-TV  Second  Dallas  Sta. 

39.1  %        19.5  % 
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CLOSED  CIRCUIT 


WITH  CBS  rate  adjustment  now  fait  accompli 
with  overwhelming  affiliate  ratification  (88.5% 
at  deadline  Friday)  eyes  now  are  focused 
upon  NBC's  move.  That  NBC  will  meet  com- 
petitive rate  through  revised  structure  of  its 
own  is  taken  for  granted.  Concern  is  over 
formula  it  will  use  and  whether  it  will  fore- 
close further  jockeying.  There's  general  view 
among  CBS  affiliates  that  this  is  it  and  that 
off-rate-card  dealings  are  over  in  radio  net- 
work selling. 

AFFILIATES  wondering  whether  CBS 
might  follow  NBC's  lead  and  reintegrate  its 
radio  and  television  divisions  are  being  told 
flatly  that  for  foreseeable  future  CBS  plans 
to  continue  to  operate  radio  and  TV  separately. 

USE  OF  radio  in  television-equipped  homes 
more  than  twice  as  much  as  national  research 
data  indicate,  is  startling  disclosure  of  inten- 
sive midwest  research  project  about  to  be 
released. 

DELAY  in  final  approval  of  joint  AAAA- 
NARTB  standard  TV  advertising  contract 
ascribed  to  historic  insistence  of  agency  group 
upon  2%  cash  discount  feature,  to  which  only 
relatively  few  stations  have  agreed. 

WHILE  present  FCC  plan  is  to  conduct  all 
learings  on  TV  in  Washington  rather  than 
n  field,  it's  expected  that  where  sufficient  cause 
s  given,  proceedings  will  occur  in  city  in 
which  competitive  applicants  are  domiciled. 
With  its  limited  appropriations,  FCC  ap- 
jarently  feels  that  proceedings  can  be  handled 
nore  expeditiously  in  Washington,  even 
though  examiners  might  get  better  "feel" 
when  proceedings  are  on  home  grounds. 

WITH  PRIVATE  commercial  TV  operation 
foreclosed  for  forseeable  future,  Canada's 
radio  broadcasters  are  eyeing  wired  TV 
(through  community  antennas)  as  solution 
to  dilemma.  So  far  Canadian  Broadcasting 
Corp.,  which  is  both  licensor  and  operator,  has 
reserved  unto  itself  all  TV  allocations,  and 
plans  debut  of  stations  in  Montreal  and 
Toronto  next  month,  operating  few  hours 
daily.  Awaited  is  public  reaction  when  CBC 
begins  limited  schedules  but  slaps  $15  license 
fee  on  each  set  owner  who  now  gets  full  fare 
from  U.  S.  stations  across  border. 

VIRGINIA  BUTLER,  former  business  man- 
ager, Lennen  &  Mitchell,  N.  Y.,  and  in  charge 
of  timebuying  for  Republican  National  Com- 
mittee in  1944,  understood  to  be  joining  Kudner 
Agency,  N.  Y.,  to  handle  radio-TV  timebuying 
for  GOP  National  Committee  in  this  year's 
campaign. 

FOUR  additional  names  submitted  by  FCC 
to  Civil  Service  for  certification  as  examiners 
to  meet  TV  workload,  augmenting  William  G. 
Butts  and  Herbert  Sharfman,  appointed  Fri- 
day (story  page  106).  They  are:  H.  Gifford 
Irion,  Aural  Facilities  Div.,  Broadcast  Bureau; 

(Continued  on  page  6) 


WORKSHOP  PANELS  SELECTED 
FOR  FIRST  NARTB  MEETING 

PANELS  for  NARTB  District  7  (Ohio,  Ky.) 
two-day  meeting,  kicking  off  annual  conven- 
tion series,  announced  Friday  by  Robert  T. 
Mason,  WMRN  Marion,  Ohio,  district  direc- 
tor. Workshop  sessions  will  be  features  of 
meeting,  opening  this  morning  (Monday)  at 
Hotel  Statler,  Cleveland  (see  story  page  23). 

Agenda  provides  call-to-order  at  9:30  a.m., 
with  NARTB  President  Harold  E.  Fellows 
speaking  at  10.  He  will  lead  floor  discussion 
of  top  industry  problems.  Ken  D.  Given, 
WLBJ  Bowling  Green,  Ky.,  will  head  news 
panel.  Other  members  will  be  Harold  Hem- 
inger,  WFIN  Findlay;  R.  Sanford  Guyer, 
WMOA  Marietta.  Richard  G.  Lewis,  owner 
and  publisher  of  Canadian  Broadcaster,  will 
address  Monday  luncheon. 

In  afternoon  Richard  P.  Doherty,  NARTB 
employe-employer  relations  director,  will  con- 
duct management  clinic.  F.  E.  Lackey,  WHOP 
Hopkinsville,  will  conduct  4  p.m.  program 
clinic.  He  will  be  supported  by  Hugh  0.  Potter, 
WOMI  Owensboro;  Vernon  A.  Nolte,  WHIZ 
Zanesville;  Gene  Trace,  WBBW  Youngstown; 
Robert  Ferguson,  WTRF  Bellaire;  Mike  Lay- 
man, WSFC  Somerset.  John  W.  Betts,  WFTM 
Maysville,  Ky.,  and  Robert  C.  Fehlman,  WHBC 
Canton,  Ohio,  will  give  state  legislative  reports. 

TV  panel  opens  Tuesday  program.  Wil- 
liam Fay,  WHAM  Rochester,  NARTB  TV  di- 
rector, will  be  supported  by  Thad  Brown, 
Howard  H.  Bell  and  Edward  H.  Bronson,  of 
headquarters  staff;  Allen  L.  Haid,  WSPD-TV 
Toledo,  and  James  Hanrahan,  WEWS  (TV) 
Cleveland.  President  Fellows  will  speak  at 
Tuesday  luncheon  on  topic,  "I  Can  Get  It  for 
You  Retail." 


BUSINESS  BRIEFLY 

TOOTHPASTE  CHAIN  BREAKS  •  For- 
hans  Toothpaste  buying  daytime  radio  chain 
breaks  in  about  15  markets,  effective  Sept.  8. 
Agency,  Erwin,  Wasey  &  Co.,  N.  Y. 

YEAST  SMALL  MARKET  PLANS  •  Stan- 
dard Brands  (Fleischmann's  Yeast)  consider- 
ing radio  campaign  in  number  of  small,  widely 
scattered  markets  early  in  September,  using 
woman's  participation  shows.  Agency,  J. 
Walter  Thompson  Co.,  N.  Y. 

AGENCY  APPOINTED  @  Blue  Cross  Com- 
mission of  American  Hospital  Assn.  and  Blue 
Shield  Medical  Care  Plans,  Chicago,  name  J. 
Walter  Thompson  Co.,  same  city,  to  handle  na- 
tional advertising.  Alexander  Gunn,  agency 
vice  president,  is  account  executive.  Media 
plans  will  be  completed  in  about  two  months. 

NOBLE-DURY  NAMED  ©  Albert  Noble, 
president,  Noble-Dury  &  Assoc.,  Nashville, 
announces  appointment  of  his  agency  to  handle 
advertising  for  Enterprise  Gas  &  Electric 
Ranges,  made  by  Phillips  &  Buttorff  Manu- 
facturing Co.,  Nashville.  Plans  include  radio. 

CKLW  GRIDCASTS  •  CKLW  Windsor- 
Detroit  will  air  Michigan  State  football  games 
during  upcoming  season  under  sponsorship  of 
Sun  Oil  Co. 

SHOE  SPONSOR  •  Brown  Shoe  Co.,  St. 
Louis,  to  sponsor  Smilin'  Ed's  Gang,  featuring 
Ed  McConnell,  on  CBS  Radio  (Sat.,  10:30-11 
a.m.  EDT),  effective  next  Saturday.  Agency, 
Leo  Burnett  Co.,  Chicago. 


NBC  Revamps  Radi 

REINTEGRATION  of  NBC  radio  and  tele- 
vision network  program  departments,  in  line 
with  company's  radio-TV  unification  policy, 
announced  Friday  by  Radio-TV  Program  Vice 
President  Charles  C.  Barry. 

Thomas  A.  McAvity,  former  TV  talent  and 
program  procurement  manager,  was  named 
national  program  director,  while  Davidson 
Taylor,  former  general  production  executive 
in  television  network,  was  appointed  director 
of  public  affairs,  both  men  reporting  to  Mr. 
Barry. 

Abe  Schechter,  general  program  executive, 
continues  on  special  assignments,  also  report- 
ing to  Mr.  Barry.  Program  organizations 
headed  by  Max  Liebman,  Worthington  Miner, 
and  Robert  Montgomery  not  changed. 

Reporting  to  National  Program  Director 
McAvity:  Merritt  Barnum,  appointed  manager 
of  new  program  development;  Fred  Coe,  Doug- 
las Coulter,  Dee  Engelbach,  Sam  Fuller, 
George  McGarrett,  Roger  Muir  and  Barry 
Wood,  all  executive  producers  and  whose  unit 
staffs  will  continue  to  work  with  them;  Carl 
Stanton,  appointed  television  network  pro- 
gram manager,  to  whom  television  producers, 
associate  producers  and  directors  will  report, 
as  will  Leroy  L.  Passman,  who  was  named 
assistant  television  network  program  man- 
ager, and  Ludwig  Simmel,  manager  of  co-op 


,  TV  Program  Staffs 

programs,  who  will  report  to  Mr.  Stanton  on 
TV  co-op  matters. 

Others  reporting  to  Mr.  McAvity:  John 
Cleary,  appointed  radio  network  program  man- 
ager, to  whom  radio  staff  directors  will  report 
along  with  Arch  Robb,  named  manager  of 
music  services.  Also  under  Mr.  Cleary  are 
Van  Woodward,  supervisor  of  script  depart- 
ment; Ross  Donaldson,  supervisor  of  literary 
rights  and  script  readers;  Robert  Wogan, 
supervisor  of  network  program  operations, 
who  assumes  supervision  of  radio  associate 
directors,  and  Mr.  Simmel,  on  radio  co-op 
matters. 

Hal  Kemp,  named  manager  of  talent  office, 
will  report  to  Mr.  McAvity;  talent  office  execu- 
tives who  formerly  reported  to  Mr.  McAvity 
now  report  to  Mr.  Kemp,  as  does  Mitchell  Ben- 
son, manager  of  radio  contract  administra- 
tion, and  John  Rayel,  appointed  talent  and 
program  coordinator.  Ben  Parks  was  named 
network  TV  program  manager,  Chicago,  and 
Homer  Heck  continues  as  network  radio  pro- 
gram manager,  Chicago,  both  reporting  to 
Mr.  McAvity;  program  executives  at  other 
owned-and-operated  stations  who  formerly  re- 
ported to  Messrs.  Barry  or  Fred  Wile  will 
(Continued  on  page  106) 
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FIVE-YEAR  TV  DEMAND 
OF  30  MILLION  SETS  SEEN 

ADMIRAL  Distributors'  TV  inventories  are 
only  one-sixth  of  those  year  ago,  and  market 
is  no  longer  glutted  with  surplus  or  distress 
merchandise,  according  to  President  Ross  D. 
Siragusa.  He  spoke  to  more  than  400  Admiral 
domestic  and  international  distributors  in 
Chicago  Friday. 

Calling  attention  to  28  stations  authorized 
since  July  1,  he  commended  FCC  for  its 
"magnificent  job  in  thawing  the  freeze".  He 
spoke  of  Denver,  where  8,000  sets  were  sold 
in  first  two  weeks  after  KF EL-TV  took  air, 
and  predicted  sale  of  50,000  sets  before  year's 
end. 

Admiral,  he  said,  will  hereafter  introduce 
only  one  new  video  line  each  year,  instead  of 
customary  two  or  three  which  is  "wasteful" 
for  factory  and  hardship  on  TV-appliance 
dealers. 

He  termed  saturation  of  sets  "state  of  mind" 
completely  offset  by  obsolescence,  pointing  out 
that  radio  market  supposedly  was  saturated 
many  years  ago.  This  year,  however,  industry 
is  expected  to  sell  10  million  radios  with  manu- 
facturers' value  of  $250  million.  Regarding 
TV,  he  said  half  of  nation's  sets,  or  some  9 
million,  have  screens  smaller  than  16  inches, 
and  5  million  sets  are  four  or  more  years  old 
and  have  14-inch  screens  or  smaller. 

He  predicted  30  million  sets  will  be  sold  in 
next  five  years. 

DuMONT  TV  TRIO  PLANS 
PROGRAM,  SALES  PACKAGES 

PLANS  to  integrate  program  facilities  of 
three  DuMont  Television  Network's  owned  and 
operated  stations  —  WABD  (TV)  New  York; 
WTTG  (TV)  Washington,  and  WDTV  (TV) 
Pittsburgh — and  to  offer  all  three  stations  as 
package  to  sponsors  on  "an  attractive  basis" 
were  formulated  at  conference  in  New  York 
Thursday  and  Friday  by  station  executives. 

Attending  two-day  sessions  were  Harold 
Lund  and  Larry  Israel,  general  manager  and 
sales  manager  of  WDTV;  Walter  Compton  and 
Neal  J.  Edwards,  general  manager  and  sales 
manager  of  WTTG,  and  Lawrence  J.  Wynn, 
sales  manager  of  WABD.  Richard  E.  Jones, 
manager  of  DuMont's  recently-established 
owned  and  operated  department,  presided  over 
meeting  that  was  called  to  discuss  sales,  sales 
policy,  programming,  promotion,  merchandis- 
ing and  advertising  problems. 

One  of  announced  results  of  meeting  was 
plan  for  wider  exchange  of  programs  proved 
successful  in  each  city  and  tighter  integration 
of  station  and  network  operation.  This  prac- 
tice, it  was  pointed  out,  will  enable  sponsors 
to  use  their  programs  on  three  markets  that 
represent  15.5 %  of  nation's  buying  power  and 
contain  21.6%  of  country's  TV  sets. 

In  discussion  on  business  affairs  and  plans, 
all  three  stations  reported  increases  in  billings 
and  progress  in  building  plans.  Station  man- 
agers agreed  to  standardize  on  slides,  requir- 
ing uniformity  in  space  devoted  to  commercials 
and  that  to  station  call  letters. 

Regarding  building  plans,  DuMont's  $4 
million  TV  center  at  205  East  67th  St.,  New 
York,  was  reported  as  available  for  limited 
use  within  next  month  or  six  weeks  and  all 
five  studios  ready  before  end  of  year.  Con- 
struction on  WTTG's  new  headquarters  on  top 
of  Raleigh  Hotel  was  said  to  be  progressing 
rapidly. 
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In  this  Issue— 

CBS  Radio  adds  new  discounts  to  reduce 
evening  time  charges  by  25  %.  Affili- 
ates agree  to  take  15%  cut  in  com- 
pensation from  network,  but  they'll 
recover  some  of  that  next  Feb.  25 
when  the  network  restores  Monday- 
Friday  daytime  rates  to  levels  exist- 
ing before  the  rate  cuts  of  July,  1951. 
Other  networks  expected  to  follow 
suit,  either  with  new  rate  cuts  or  new 
discount  structures.    Page  23. 

SHOULD  NARTB  issue  a  "guaranteed 
rate  card  seal"  to  stations  which  do 
their  dealing  above  the  counter?  It's 
a  question  that  will  come  up  at  the 
annual  series  of  district  meetings 
which  begin  today.    Page  23. 

SOME  27,425,000  U.  S.  automobiles  are 
equipped  with  radios,  and  auto  listen- 
ing is  higher  than  home  listening.  This 
Pulse  survey,  underwritten  by  BAB, 
is  the  first  important  national  measure- 
ment of  the  audience  on  wheels. 
Page  25. 

A  DOZEN  major  advertisers  are  buy- 
ing heavily  in  radio  and  television — 
all  of  it  spot.    Page  25. 

RADIO  beats  all  other  media,  including 
television,  in  rounding  up  customers 
for  Federal  Savings  &  Loan  Assn.  of 
San  Diego.    Page  U6. 

GORDON  McLENDON,  president  of  the 
suspended  Liberty  Broadcasting  Sys- 
tem, wants  the  FCC  to  help  him 
breathe  life  into  the  network  again. 
Page  26. 

HERE'S  another  radio  vs.  newspaper 
"result"  test  by  Advertising  Research 
Bureau  Inc.  In  this  one  radio  brought 
more  money  into  Rochester  stores  than 
newspapers.    Page  26. 

SCREEN  Writers  Guild  orders  members 
to  cut  off  all  material  from  the  13 
Hollywood  television  film  producers 
against  which  the  Guild  is  striking. 
Page  73. 

NEW  grants  bring  to  36  the  total  of 
TV  stations  authorized  since  the  thaw. 
Page  73. 

OFFICIAL  U.  S.  Census  figures  on  Idaho 
radio  homes.    Page  34. 

NARTB  has  a  new  pamphlet  which  will 
help  broadcasters  keep  out  of  political 
pitfalls.    Page  27. 

IT'S  up  to  the  FCC  hearing  examiner 
to  decide  whether  to  prolong  or  con- 
clude the  already  lengthy  hearings  on 
the  proposed  merger  of  ABC  and 
United  Paramount  Theatres  Inc. 
Page  30. 


Upcoming 


Aug.  18:     BAB  Sales  Clinic,  San  Antonio. 

Aug.  18-19  NARTB  District  7,  Hotel  Stat- 
ler,  Cleveland. 

Aug.  21-23:  Georgia  Assn.  of  Broadcas- 
ters, Gen.  Oglethorpe  Hotel,  Savannah. 

Aug.  21-22:  NARTB  District  8,  Grand 
Hotel,  Mackinac    Island,  Mich. 

Ai?g.  22:  BAB  Sales  Clinic,  New  Orleans. 
(Other  Upcoming,  page  38) 


Closed  Circuit 

(Continued  from  page  5) 

Benito  Gaugine,  legal  assistant  to  Vice-Chmi 
Hyde;  Thomas  H.  Donahue,  Hearing  Di\ 
Broadcast  Bureau,  and  Annie  Perry  Ne; 
Huntting,  Telegraph  Div.,  Common  Carrie 
Bureau. 

HOWARD  LANE,  vice  president  of  Fiel 
Enterprises  Inc.  for  past  seven  years,  term 
nates  that  post  at  month's  end  and  plans  t 
move  from  Chicago  to  Portland  where  he  wi 
supervise  operations  of  KOIN  Portland  an' 
KJR  Seattle,  in  which  he  acquires  interes 
under  $1%  million  purchase  of  two  station! 
from  Field  [B*T,  July  14].  FCC  approva 
came  last  Thursday.  Pending  are  application 
for  TV  in  each  market.  Field  Enterprises  i 
left  with  only  one  radio  property  of  half 
dozen  originally  held — WJJD  Chicago. 

INTEREST  of  educators  in  TV  manifesto 
at  meeting  Oct.  4  in  Portland,  Ore.,  of  board  ! 
of  governors  of  top  universities.  Lester  E! 
Cox,  part  owner  of  KCMO  Kansas  City,  vicn 
president  and  director  KOAM  Pittsburg  I 
Kan.,  and  chairman  of  board  of  KWTO  Spring' 
field,  Mo.,  for  U.  of  Missouri  will  direct  panel 
discussion,  with  Michael  R.  Hanna,  director 
of  Cornell  U.'s  WHCU  (commercial  TV  ap) 
plicant)  and  NARTB  board  member,  to  par| 
ticipate.  Move  for  "non-profit"  operation,  in 
lieu  of  non-commercial,  which  would  permi 
educational  stations  to  accept  commercia; 
business,  is  anticipated. 

IN  MEDIA  fight  for  equality  with  press 
broadcasters  also  have  encountered  discrimina 
tion  from  number  of  private  organizations 
Latest  example  is  Brookings  Institution,  high 
brow  privately-endowed  research  organization 
which  snubbed  radio-TV  in  releasing  newes 
publication,  Health  Resources  in  the  Unitea 
States.  Both  MBS  and  NBC-TV  sought  spe 
cial  event  on  study  but  were  refused.  Radio 
men  aren't  even  given  equal  treatment  oi 
access  to  releases. 

ONCE  groundwork  has  been  laid  for  GOP 
campaign  strategy,  look  for  appointment  of 
radio-TV  advisor  to  Gen.  Eisenhower.  Selec- 
tion of  expert  to  guide  general  on  broadcast 
techniques  and  serve  as  liaison  with  networks 
and  stations  being  mulled  in  Republican  Cam- 
paign Committee  headquarters.  Advisor  also 
would  serve  as  "advance  man"  for  nominee  at 
key  TV  originating  points  for  major  speeches 

WILL  MAYOR  David  L.  Lawrence  of  Pitts 
burgh  and  his  plan  to  put  VHF  Channel  - 
into  nearby  Irwin,  Pa.  (see  story,  page  73) 
run  into  legal  snags?  Observers  point  out  one 
block  to  plan  might  be  court  appeals  of  WLOA 
Braddock  and  WWSW  Pittsburgh,  since  they 
could  ask  stay  of  Commission  action  until 
courts  acted. 

FTC  CITES  PHILLIPS 

FEDERAL  Trade  Commission  has  charged 
Phillips  Inc.,  Washington  electrical  appliance 
chain,  with  making  misrepresentations  in  its 
advertising  of  home  freezers.  FTC  says 
Phillips  claimed  on  radio  and  other  media  St 
was  engaged  in  operation  of  food  purchasing 
plan  and  that  participants  could  save  30%  o: 
annual  food  costs.  Phillips  is  not  engaged  i 
operation  of  food  purchasing  plan  and  saving: 
do  not  amount  to  30%,  Commission  claims 
Hearing  has  been  set  for  Sept.  24  in  Wash-| 
ington. 


for  more  AT  DEADLINE  seepage  106  ^ 
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All  It  Took  was  Impact . . 


...  A  twin-barrel  salute,  to  remove  outlaw-leader  "Curley  Bill"  from  circulation. 
Western  myths  to  the  contrary,  Curly's  death  in  an  Iron  Springs,  Arizona  shotgun  duel 
with  Wyatt  Earp  was  confirmed  by  eyewitness  reports  from  both  outlaws  and  possemen 
present. 

Eyewitness  reports  are  important  to  KOWH  too.  On-the-spot  news  coverage  by  a  mobile 
unit,  coupled  with  a  news  department  whose  three  major  wire  services  make  it  the  only 
Independent  in  the  nation  so  served,  means  real  impact  on  Omaha-Council  Bluffs  news 
audiences! 

Sight-in  on  thet  thar  Hooper  (averaged  for  the  nine  months  from  October,  1951,  to  June, 
1952),  podner!  If'n  it  don't  prove  impact  .  .  .  thar  ain't  no  such  critter! 

36.2% 


Largest  total  audience  of  any 
Omaha  station,  8  A.M.  to  6 
P.M.,  Monday  through  Satur- 
day! ( Hooper,  Oct.,  1951  thru 
June,  1952.) 


Largest  share  of  audience,  in 
any  individual  time  period,  of 
any  independent  station  in  all 
America!  (June,  1952.) 


Sta.  "A' 


Sta.  "B' 


OTHER 
STATION  RATINGS 


Sta.  "C" 


Sta.  "D' 


Sta.  "E" 

n 


O    M  A 


"America' 


General  Manager,  Todd  Sterz;  Represented  Nationally  By  The  BOILING  CO. 


n 
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Mr.  Thos.  F.  Abbott,  Jr.. 
President, 

Frontier  Pontiac,  Inc. 
Fort  Worth,  Texas 


Wmttmmm 


How  to  Build  Up  Repair  Business 
Via  Radio 

Mr.  Thos.  F.  Abbott,  Jr.,  President  of  Frontier 
Pontiac  of  Fort  Worth,  Texas,  has  used  the 
Fulton  Lewis,  Jr.  program  as  the  chief  means  of 
advertising  a  budget  plan  for  major  repairs.  His 
ad  agency,  the  Rowland  Broiles  Company,  states 
to  Radio  Station  KFJZ,  Fort  Worth's  Mutual 
outlet,  "There  has  been  immediate  response  in 
the  form  of  new  budget  accounts.  Also,  during 
the  recent  shoAving  of  the  1952  Pontiac,  we 
pushed  'open  house  on  Saturday  and  Sunday'  on 
the  show  and  the  response  was  very  gratifying." 

The  Fulton  Lewis  program,  with  a  ready-made 
audience  and  the  prestige  of  the  largest  national 
network,  is  available  for  sale  to  local  advertisers 
in  individual  cities  at  low,  pro-rated  talent  cost. 
Currently   sponsored   on  more 
than  370  stations  by  623  adver- 
tisers ( including  122  automotive 
sales  and  service  organizations) 
Fulton  Lewis,  Jr.  offers  a  proved 
and  tested  means  of  reaching 
customers  and  prospects.  Since 
there  are  more  than  509  MBS 
stations,  there  may  be  an  open- 
ing in  your  locality.  Check  your 
Mutual     outlet — or     the  Co- 
operative Program  Department, 
Mutual  Broadcasting  System, 
1440  Broadway,   NYC   18  (or 
Tribune  Tower,  Chicago  111. 
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Put  Your  Brand  Dn  Wyoming 
Northern  Colorado  and 
Western  Nebraska 

BY  USING 


WYOMING  CDWBDY  NETWORK 

KFBC 


-  ALL  STATIONS  ABL  AFFILIATED  - 

This  is  a  genuine  full-time  line-connected 
network,  keyed  and  fed  out  of  Cheyenne 


COVERAGE  BASED 
ON  .1  MILLIVOLT 
CONTOUR 


KEY  STATION  CHEYENNE 

KOWB 


LARAMIE 


KRAL 


RAWLINS 


KWRL 


RIVERTON 


KWOR 


WORLAND 


KODI 


COVERAGE  AND  MARKET 
DATA 

population  (1950  census)  406,817 
radio  homes  (Broadcasting)  101,704 
retail  sales  (Sales  Management)  $669,274,000 


SPOT  ANNOUNCEMENT  RATES 

*8  stations.     DAY  $19.00  NIGHT  $28.00 

less  25% 

group  discount        $14.25  $21.00 

frequency    13  times  2.5%  52  times  7.5% 

discounts       26  times    5%  104  times  10% 


FOR  FURTHER  DETAILS 

see  any  Joseph  Hershey  McGillvra  man,  or  phone 
Frank  Flynn,  Commercial  Manager,  or  Wm.  C. 
Grove,  General  Manager,  WYOMING  COW- 
BOY   NETWORK,   4-4461,    Cheyenne,  Wyoming. 

*  KVOC,  Casper,  available  and  market  data  and 
rates  on  request. 


CODY 


KGOS 


TORRINGTON 


KSID 


SIDNEY 


KVOC 


CASPER  * 
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Now,  for  the  first  time  anywhere  in  television,  requirements  for 
10-second  station  breaks  have  been  standardized  on  stations  repre- 
sented by  NBC  Spot  Sales  —  saving  time  and  cutting  production  costs. 

No  longer  do  you  have  to  go  through  the  costly  procedure  of  producing 
completely  different  films  or  slides  for  each  station. 

(   |^  You  need  reserve  only  the  upper  right  hand  quarter  of  the 

v  J  screen  for  station  identification.  This  leaves  you  a  standard 

shape,  covering  seventy-five  percent  of  the  space  for  your  commercial. 

Thus,  today,  you  can  reach  50%  of  all  U.  S.  TV  families  through  our 
eight  stations  without  changing  your  basic  artwork  or  sound  track. 

Choice  10-second  Shared  Identification  Station  Breaks  are  now 
available  for  your  Fall  Campaign.  So  spot  your  product  on  TV  — 
at  minimum  effort  and  expense.  Yes,  some  spots  are  better 
than  others  .  .  .  and  you  can  buy  them  through  NBC  Spot  Sales. 


representing 
TELEVISION  STATIONS: 


INBCl 


WNBT 

WNBQ 

KNBH 

WPTZ 

WBZ-TV 

WNBK 

WNBW 

WRGB 


Neiv  York 
Ch  icago 
Los  A  ngeles 
Ph  iladelphia 
Boston 
Cleveland 
Washington 
Schenectady- 
Albany-Troy 


representing 
RADIO  STATIONS: 


WNBC 

WMAQ 

KNBC 

WTAM 

KOA 

WRC 


New  York 
Ch  icago 
San  Francisco 
Clevcla  nd 
Denver 
Wash  ington 


Hght  pkJNBClSPOT  SALES 
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30  Rockefeller  Plaza,  New  York  20,  N.  Y. 

Chicago  Cleveland  Washington  San  Francisco 
Los  Angeles    Denver    Charlotte*  Atlanta* 

*Bomar  Lowrence  Associates 
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morning,  in 
Chattanooga  than 
the  next  two 
network  stations 
combined/ 


WDEF 


1370  KC  •  ABC 
5000  WATTS 

■ 

CHATTANOOGA 


CARTER  M.  PARHAM,  Pres.        •        KEN  FLENNIKEN,  Gen'l  Mgr. 

Represented   by    BRAN  HAM 


agency 


CLIFFORD  DILLON,  copy  chief,  Dancer-Fitzgerald-Sample,  N.  Y.,  to 
Ward  Wheelock  Co.,  Phila.,  as  vice  president  and  director  of  copy. 

THOMAS  M.  McDONNELL,  director  of  radio-TV  production,  Foote, 
Cone  &  Belding,  N.  Y.,  appointed  director  of  program  development. 
GEORGE  WOLF,  manager  of  radio-TV  programs,  succeeds  Mr.  Mc- 
Donnell. 

THOMAS  GAYLE,  vice  president,  copy  chief,  and  member  of  plans 
board,  Hewitt,  Ogilvy,  Benson  &  Mather,  N.  Y.,  to.  Geyer,  Newell  & 
Ganger,  same  city,  as  associate  copy  director. 

JOHN  W.  FRASER  Jr.,  account  executive,  KABC  San  Antonio,  to  Bob 
Holleron  Adv.,  that  city. 

THEODORE  CARTER  GLAYSTEEN,  account  executive,  Ward- Wheelock 
Co.,  Phila.,  to  J.  Walter  Thompson  Co.,  N.  Y.,  as  copy  group  head. 

GEORGE  BOND,  advertising  manager,  Schwinn  Bicycle  Co.,  to  Bozell 
&  Jacobs  Inc.,  Chicago,  as  associate  account  executive. 

CHARLES  A.  CHURAN  Jr.  to  creative  staff  of  Earle  Ludgin  agency, 
Chicago. 


on  all  accounts 


OPEN-MINDED  in  her  ap- 
praisal of  all  media,  Jane 
Ridley,  media  director  and 
timebuyer  of  Irwin  Co.  Inc.,  Bev- 
erly Hills  agency,  feels  that  radio, 
suffering  from  a  self-imposed  in- 
feriority complex,  has  for  some 
time  been  underselling  and  apolo- 
gizing for  itself.  She  maintains 
this  dates  back  before  TV  and  that 
now  the  new  advertising  medium 
is  getting  much  of  the  blame  for 
radio's  problems. 

Believing  radio 
will  continue  at  its 
level  as  an  adver- 
tising medium  while 
TV  will  become  a 
direct  selling  one, 
she  advocates  that 
each  be  used  to 
complement  the  oth- 
er by  an  advertiser. 

Miss  Ridley  tried 
her  hand  in  a  vari- 
ety of  business  and 
prof  essional  fields 
before  that  1946 
summer  day  when 
she  walked  into  the 
Los  Angeles  offices  of  the  Southern 
California  Broadcasters  Assn.  to 
explore  radio's  possibilities. 

She  previously  had  been  a  dental 
hygienist,  secretary,  model,  publi- 
cist, booker  of  animals  for  a  state 
fair  and  had  held  various  other 
assignments  of  responsibility,  such 
as  working  for  a  construction  com- 
pany and  an  airplane  factory. 

After  a  year  at  SCBA  handling 
spot  announcements  and  working 


Miss  RIDLEY 


with  diverse  social  welfare,  civic, 
state  and  federal  organizations 
snd  agencies  in  coordinating  their 
Southern  California  radio  through 
the  trade  association,  she  moved  to 
ABC  in  September  1947.  Her  as- 
signment was  as  secretary  to 
KECA  Los  Angeles  sales  depart- 
ment, under  the  late  Clyde  Scott, 
then  general  manager. 

Joining  C.  E.  Hooper  Inc.  Holly- 
wood office  in  the  spring  of  1948, 
she  became  manager  some  eight 
months  later  when 
Kay  Lancaster  re- 
signed to  be  mar- 
ried. She  returned 
to  ABC  in  June  the 
following  year  as  a 
member  of  the  net- 
w  o  r  k's  Hollywood 
publicity  -  promotion 
staff. 

About  a  year  later 
Miss  Ridley  decided 
to  get  into  the  ad- 
vertising agency 
business.  She  talked 
it  over  with  George 
Irwin  Co.,  and  short- 
ly afterward  joined  that  agency's 
general    staff,   working   with  ac- 
count executives  in  all  media. 

Becoming  media  director  and 
timebuyer  was  a  gradual  process. 
She  accumulated  these  duties  with- 
in two  years. 

Among  accounts 
currently  places  in 
are    Ice  Capades, 
( Continued  on 


that  agency 
radio  and  TV 
Westinghouse 
page  58) 
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ROBERT  P.  AMES  appointed  research-media  director,  W.  D.  Lyon  Co., 
Cedar  Rapids,  Iowa.  JOHN  E.  FISHER,  advertising  staff,  Montgomery 
Ward  &  Co.,  Chicago,  to  agency  as  assistant  account  executive. 

KENNETH  F.  BROWNING,  Tatham-Laird  agency,  Chicago,  to  Grant 
Adv.,  same  city,  as  account  executive  on  Folger  coffee.  WILLIAM  D. 
"AYRES  named  public  relations  director  in  Grant's  Chicago  office. 

GEORGE  SVESTA,  Foote,  Cone  &  Belding,  Chicago,  to  Campbell- 
j  Mithun,  same  city,  as  art  director. 

W.  ARTHUR  FIELDEN,  Campbell-Ewald  Co.,  Detroit,  to  Media  Inc., 
i  Miami,  as  vice  president  and  general  manager.    PHIL  GROH,  president 
of  Southern  Television  Productions,  to  Media  as  contact  group  head  and 
producer  of  TV  package  programs,  and  WILLIAM  L. 
ROHDE,  copy  chief  for  Houck  &  Co.,  Miami,  to  Media 
in  same  capacity. 

MICHAEL  P.  RYAN,  Hazard  Adv.,  N.  Y.,  to  Gard- 
ner Adv.,  St.  Louis,  as  copy-contact  man  on  Monsanto 
^Chemical  account. 

MORRIS  F.  TANDY,  Smith,  Taylor  &  Jenkins  Co.,  to 
Edward  M.  Power  Co.,  Pittsburgh,  Pa.,  as  account 
executive. 


Mr.  Fielden 


ARTHUR  E.  SMITH,  partner  in  Simon  &  Smith,  Portland,  Ore.,  to  Al- 
port &  O'Rourke,  that  city,  as  vice  president. 

SNOWDEN  HUNT  Jr.,  director  of  media  and  research,  Mogge-Privett 
Inc.,  L.  A.,  to  Geoffrey  Wade  Adv.,  Hollywood,  in  similar  capacity.  He 
is  succeeded  by  JANE  LEIDER,  production  manager  and  media  director, 
i  Yambert-Prochnow  Inc.,  Beverly  Hills. 

ROBERT  W.  BOONE,  account  executive,  Hixson  &  Jorgensen  Inc.,  L.  A., 
to  Abbott  Kimball  Co.,  that  city,  in  similar  capacity. 

JAMES  SIMMONS,  free  lance  Hollywood  TV  film  producer,  to  Yambert- 
Prochnow  Inc.,  Beverly  Hills,  as  vice  president  in  charge  of  radio-TV 
and  member  of  board  of  directors. 

TED  ROGERS,  assistant  to  AL  KABAKER,  vice  president  in  charge  of 
Dancer-Fitzgerald-Sample  Inc.,  Hollywood,  on  leave  of  absence  to  handle 
radio-TV  for  Republican  Vice  Presidential  campaign  of  Sen.  Richard 
Nixon. 

J.  C.  MORSE,  executive  vice  president,  Dan  B.  Miner  Co.,  L.  A.,  named  to 
committee  on  research  of  American  Assn.  of  Adv.  Agencies.  . 

JONES  HAWLEY,  national  advertising  department,  Valley  Times,  North 
Hollywood,  Calif.,  to  BBDO,  L.  A.,  as  account  executive  on  Rexall  Drug 
Co.  account. 

GRANT  THUEMMEL,  account  executive,  Simon  &  Smith,  Portland,  Ore., 
opens  own  agency,  THE  GRANT  THUEMMEL  AGENCY,  located  in 
Portland  Trust  Bldg.,  that  city. 

ROBERTS,  MacAVINCHE  &  SENNE,  Chicago,  will  move  to  new  quar- 
ters at  75  E.  Wacker  Dr.,  Aug.  25. 

SORENSEN  &  Co.,  Chicago,  has  moved  to  new  quarters  at  430  N. 
Michigan  Ave. 

MARSTELLER,  GEBHARDT  &  REED,  Chicago,  has  moved  offices  to 
185  N.  Wabash  Ave. 

TATHAM-LAIRD  agency,  Chicago,  has  moved  to  64  E.  Jackson  Blvd. 
Telephone  Harrison  7-3700. 

HAL  DAVIS,  vice  president  of  merchandising  and  promotion  and  direc- 
tor of  Kenyon  &  Eckhardt,  N.  Y.,  father  of  girl,  Marcy  Ellen,  Aug.  11. 
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le  of  two 


Observe  the  rooftop  on  the  left. 

It  marks  a  television  home,  of  which 
the  U.S.  now  contains  some  17,100,000 
—  each  one  located  somewhere 
within  range  of  a  television  station. 

Represents  quite  an  advertising 
market,  doesn't  it  ? 

Look  now  at  the  rooftop  on  the  right. 

This  marks  a  radio-only  home,  of 
which  "Non-TV  America"  alone 
contains  over  17,200,000— each  one 
located  beyond  range  of  any  TV. 

Represents  quite  an  advertising 
market,  doesn't  it  ? 

Yes,  the  plain  fact  is  this :  for  every 
TV  home  in  America,  there's  a 
radio-only  home  in  the  45-state  area 
of  "Non -TV  America"! 

Mutual's  Mister  PLUS  is  perched  on 
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rooftops 


the  righthand  roof  top  for  a  very  simple 
reason.  An  independent,  1,000,000- 
interview  research  into  actual  listening 
throughout  "Non -TV  America" 
(Feb. -Mar., '52)  proves  that  Mutual 
dominates  this  entire  market  by  2  to  1 
over  any  other  network. 

What's  more,  Mister  PLUS  earns  this 
rooftop  perch  for  his  clients  by  another 
simple  fact:  Mutual  serves  "Non -TV 
America"  with  more  stations  than  the 
three  other  networks  combined. 


No  wonder  Mutual  offers  the  Number 
One  route  to  "Non -TV  America". .. 
as  well  as  the  lowest-cost  route 
to  all  America. 

Compare  audiences . . . 
compare  networks . . .        jfl*^  , 
and  consult  J 
Mister  PLUS... 
1440  Broadway,  New  York  18 


MISTER  PLUS 


the 

MUTUAL 

network 


of  560  affiliates 


-416  FOR  "NON -TV  AMERICA"  ALONE 
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one  low  rate  "corners"  this 


Here's  the  lush  potential  in  "Personality's"  half-millivolt  area  alone! 


TOTAL  POPULATION 
TOTAL  FAMILIES 
RETAIL  SALES 
FOOD  SALES 

GENERAL  MERCHANDISE  SALES 

FURNITURE  AND 

HOUSEHOLD  GOODS  SALES 

EFFECTIVE  BUYING  INCOME 


992,994 
250,337 
$543,571,000 
$111,735,000 
$80,496,000 

$29,969,000 
$965,894,000 


Source  —  U.S.  Census  and  BMB  Survey,  1950 


POWER 

PROGRAMMING 
PROMOTION 

EXPERIENCE 


Two  power-packed  stations  to  provide  a  double 
"knockout"  punch  .  .  with  FM  for  good  measure. 

The  best  in  ABC  and  CBS  network  radio,  plus 
a  local  flavoring  of  programming  and  news. 

Publishing  monthly  audience-building  consumer 
magazines  to  help  promote  your  program  and  product. 


Operated  jointly  and  staffed  by  competent,  capable 
personnel  who  live  .  .  and  love  .  .  radio. 


it  costs  less  when  you  use  "Personality"  \ 


?  ? 


BECKLEY — 560  KC 
CBS  Radio  Network  Affiliate 
1000  W  DAY*  500 W NIGHT 


the 


WKNA-FM 

CHARLESTON  — 950  KC 
ABC  Radio  Network  Affiliate 
5000  W  DAY  •  1000  W  NIGHT 


new  business  | 


Spot 


•  •  • 


MORTON  BROS.,  Plainview,  L.  I.  (real  estate),  planning  extensive  ra 
dio  campaign  to  promote  Morton  Village,  new  home  community  at 
Plainview.  Agency:  Willian  von  Zehle  &  Co.,  N.  Y.  PETER  J.  Me 
KENNA,  vice  president  and  director  of  agency's  real  estate  division 
is  account  executive. 

.T-A  Corp.,  Chicago,  which  is  introducing  Lemon  Quick  with  satura- 
tion radio-TV  spot  campaigns  in  Illinois,  Indiana  and  Ohio,  moves 
into  Cleveland,  Youngstown  and  Canton  after  Aug.  28.  Next  area  in 
market-by-market  national  introduction  is  expected  to  be  in  South 
Agency:  Buchanan  &  Co.,  Chicago. 

ARDEN  FARMS  Co.,  L.  A.  (dairy  products),  will  sponsor  charity 
game  between  Los  Angeles  Rams  and  Washington  Redskins  on  KLAC 
Hollywood,  KFAY  Bakersfield,  KRNO  San  Bernardino  and  KVEN 
Ventura,  Aug.  21,  8:15  p.m.  PDT.  Agency:  Allied  Adv.,  L.  A. 

A/*iw*tk  •  •  • 

GENERAL  FOODS  Corp.,  N.  Y.  (Log  Cabin  syrup),  will  sponsor 
Kenneth  Banghart  in  five  minute  news  report  Thurs.,  8:25-30  p.m.' 
effective  Aug.  28,  on  NBC  radio.  Program  titled  Log  Cabin  News  will 
follow  Roy  Rogers  and  precede  Father  Knows  Best,  both  shows  spon- 
sored by  General  Foods.  Agency:  Benton  &  Bowles,  N.  Y. 

O-CEDAR  Corp.,  Chicago  (O-Cedar  mops  and  Dri-Glo  polish),  will 
sponsor  first  quarter  hour  of  Don  McNeill's  Breakfast  Club  Mon. 
through  Fri.,  9-10  a.m.  on  ABC  radio  for  52  weeks,  effective  Sept.  8. 
Agency:  Turner  Adv.,  Chicago. 

GENERAL  ELECTRIC  Co.,  Bridgeport,  will  sponsor  Joan  Davis  with 
Jim  Backus  in  comedy  situation  film  show  called  I  Married  Joanie 
starting  Wed.,  Oct.  8,  8-8:30  p.m.,  NBC-TV.  Agency:  Young  &  Rubicam, 
N.  Y.  Cavalcade  of  America,  originally  scheduled  to  start  at  that  time 
on  alternate  weeks,  will  move  up  to  8:30-9  p.m.  through  BBDO,  N.  Y. 

PROCTER  &  GAMBLE,  Cincinnati  (Ivory  Flakes),  will  sponsor 
One  Man's  Family  alternate  weeks  on  NBC-TV,  Sat.,  7:30-8  p.m.,  ef- 
fective Sept.  13.  Agency:  Compton  Adv.,  N.  Y. 


RESORT  AIRLINES  Inc.,  N.  Y.,  appoints  Robert  W.  Orr  &  Assoc., 
that  city. 

ICE  CAPADES  (skating  troupe)  appoints  Irwin  Co.,  Beverly  Hills, 
to  handle  advertising  for  New  York  appearance.  Radio-TV  is  being 
used. 

CHALLENGE  CREAM  &  BUTTER  Assn.,  L.  A.  (dairy  products),  ap- 
points Davis  &  Co.,  that  city.  Radio-TV  will  be  used.  ROSS  SAWYER 
is  account  executive. 

AUSTIN  MOTORS  Co.,  appoints  Hewitt,  Ogilvy,  Benson  &  Mather, 
N.  Y.,  for  advertising  in  U.  S.  effective  Sept.  1. 

ADOLPH'S  FOOD  PRODUCTS,  Burbank,  Calif,  (seasoned  &  non- 
seasoned  meat  tenderizers,  salt  substitute),  appoints  Erwin,  Wasey 
&  Co.,  L.  A. 

BISHOP,  McCORMICK  &  BISHOP,  N.  Y.  (Dodge  car  and  truck  dealer), 
names  Grant  Adv.,  that  city.  WILLIAM  E.  JOHN  Jr.,  supervisor  on 
Dodge  national  account,  will  be  account  executive. 


Joe  L.  Smith,  Jr.,  Incorporated  •  Represented  nationally  by  WEED  *  CO. 


LARRY  KRAFT,  creative  director,  Elwood  J.  Robinson  &  Co.,  L.  A.,  \.o 
Paper-Mate  Pen  Co.  Inc.,  Culver  City,  as  vice-president  in  charge  of 
advertising. 

LeROY  SPENCER,  executive  vice-president,  Packard  Motor  Car  Co.,  De- 
troit, resigned  office  to  become  West  Coast  manager,  with  headquarters 
in  Los  Angeles. 

GRANT  BUTLER,  Boston  radio-TV  producer,  to  Richfield  Oil  Corp., 
L.  A.,  as  assistant  to  merchandising  manager. 

TED  GARON,  associated  with  Pacific  Hotel  Publications,  to  Sinclair 
Paint  Co.,  L.  A.,  as  advertising  manager. 
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CIEVEIA 

FOodsa! 


.l,STENER 


We're  proud  of  WOAI  and  its 
vast  audience.  We  know  Cleveland  is  one  of 
America's  greatest  cities.  Folks  around  here  buy 
products  advertised  on  WOAI.  They  buy  more  food 
than  is  sold  in  Cleveland,  Ohio. 
OUR  POINT  IS  — 

WOAI  serves  one  of  the  nation's 
LEADING  MARKETS 
AND  — 

WOAI  is  its  MOST  POWERFUL 
advertising  influence! 

BUY  WOAI! 


NBC 
TON 


Represented  Nationally  by 

EDWARD  PETRY  &  COMPANY,  INC. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  ST.  LOUIS 
DALLAS  •  SAN  FRANCISCO  •  DETROIT 


•Copr.  1951  Sales  Man- 
agement Survey  of 
Buying  Power;  further 
re  production  not 
licensed. 
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OVER 
1  ,000,000 
PER  DAY 

WRC   audience   surveys  | 
■mean  something  more  than  j 
passive  listeners.  Daily  and 
Sunday  "circulation"  is  also 
measured  in  terms  of  re-    j  ! 
suits  over  the  counter  for 
advertisers. 

Morning,  noon  and 
night,  Washington  area 
people  tune  to  the  continu- 
ing editions  of  WRC-NBC. 
Combined  total  listening 
goes  well  over  nine  digits 
...  a  tremendous  audience 
for  your  commercial  mes- 
sage. 

The  entire  WRC  schedule 
represents  a  range  of  pro- 
gramming to  fit  any  sales 
requirement. 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 

FIRST  in  WASHINGTON 


980  KC  •  93.9  on  FM 

Represented  by  NBC  Spot  Sales 
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feature  of  the  week 


RADIO  is  playing  an  important 
part  in  the  public  relations 
program  of  northwest  Wis- 
consin. 

The  Wisconsin  Indian  Head 
Country  Inc.,  a  non-profit  tourist 
association  boasting  1,300  mem- 
bers, has  used  a  summer  series  of 
programs  for  the  past  five  years. 

"One  of  the  basic  requirements 
in  building  more  support  for  the 
recreation  industry,"  explained 
Fred  Kluhsman,  executive  secre- 
tary of  the  association,  "is  the 
education  of  the  residents  of  the 
area  in  the  work  of  tourist  promo- 
tion and  the  value  of  tourist  trade 
to  the  economy  of  the  area." 

Mr.  Kluhsman  contacted  five  ra- 
dio stations  in  northwest  Wiscon- 
sin five  years  ago  in  a  move  to 
obtain  public  service  time  to  sup- 
plement news  releases  carried  in 
56  area  newspapers. 

The  stations  offered  15  minutes 


weekly.  The  association  has  used 
this  time  to  publicize  fishing  news, 
points  of  interest  and  commentary 
on  the  value  of  the  tourist  trade  to 
Indian  Head  Country. 

Summer  series  of  20  programs 
is  taped  in  Eau  Claire,  Wis.,  then 
mailed  to  the  five  stations  which 
blanket  northwest  Wisconsin  and 
cover  several  Minnesota  counties. 

What  is  the  cost  of  reaching 
16,000  listeners  weekly  during  the 
summer?  Mr.  Kluhsman  is  happy 
to  report  the  coverage  costs  only 
"about  25  hours  of  office  time  and 
less  than  $100  for  postage  and 
tapes." 

Stations  carrying  the  series  of 
Indian  Head  Reports  were  listed  as 
WEAU-AM-FM  Eau  Claire, 
WJMC-AM-FM  Rice  Lake,  WLDY 
Ladysmith  and  WATW  Ashland, 
all  Wisconsin,  and  WEBC-AM-FM 
Duluth,  Minn. 


9 


strictly  business 


A STRONG  stand  against  nega- 
tive salesmanship  and  for  the 
positive  future  of  radio  is 
espoused  by  Robert  M.  Flanigan, 
manager  of  National  Radio  Spot 
Sales  at  NBC  Chicago.  Mr.  Flani- 
gan, who  decries  the  "negative 
knocking"  by  radio's  competitors 
for  the  advertising  dollar,  believes 
in  "standing  on  what  we  have  to 
offer." 

As  for  radio  generally,  "It  is  in 
a  state  of  flux,  but  will  work  out 
its  problems.  Continually  under- 
sold, it's  still  the  greatest  mass 
medium.  It's  future  will  be  inter- 
esting— and  positive."  He  sees 
many  changes  for  the  better,  in 
all  phases  of  the  industry. 

Mr.  Flanigan's  faith  is  supreme, 
despite  his  rugged  competition.  He 
competes  not  only  in  the  nation's 
strongest  TV  markets,  but  also 
with  hard-hitting  radio  operations 
in  the  six  cities  where  NBC  has 
O  &  O  outlets.  Two  plusses  he  fa- 
vors, however,  are  the  swing  of 
many  advertisers  who  do  not  re- 
quire product  demonstration  from 
TV  to  radio,  and  the  emphasis  sta- 
tions are  giving  increasingly  to 
merchandising,  particularly  in 
food  and  drug  lines,  to  spot  clients. 

Many  of  his  thinking  processes 
as  applied  to  broadcasting  stem 
from  his  legal  training.  After 
graduation  from  the  U.  of  Iowa, 
he  began  work  there  on  a  law 
degree  before  returning  to  Chicago, 
his  family  home  most  of  the  time 
since  his  boyhood  days  in  Aber- 
deen, S.  D.  Back  in  Chicago,  Bob 


Mr.  FLANIGAN 

Flanigan  planned  to  complete  his 
legal  studies  at  Northwestern  U., 
where  he  worked  for  his  fraternity, 
Delta  Tau  Delta,  as  a  frosh  tutor 
for  $25  a  month  and  room  and 
board.  He  instructed  at  N.  U.  on 
the  fine  points  of  torts  for  two 
years  until  getting  his  jurispru- 
dence degree  in  1935. 

After  graduation,  he  was  dis- 
gruntled to  learn  spanking — new 
attorneys  were  getting  only  $8  per 
week,  whereas  a  strangely  foreign 
field — radio — offered  a  princely 
$18.  He  argued  and  won  the  case 
for  radio,  going  to  work  for  World 

(Continued  on  page  UU) 


Its  Coverage 
that  Counts! 

Gulliver  was  a  great  leg- 
endary figure  who  knew 
the  power  of  coverage. 
Here  he  is  shown  in  the 
Land  of  Lilliput.  He  is  the 
giant  who  covers  the  land, 
just  as  WBRE  is  the  Gulli- 
ver of  the  "earway"  here 
in  this  Pennsylvania  man- 
ufacturing-mining area  on 
the  beautiful  Susquehan- 
na River.  You  don't  need 
Seven  League  Boots  to 
reach  this  400,000  popu- 
lated market.  All  you 
need  is  to  call  us  and 
WBRE  will  deliver  your 
message  .  .  .  promptly  .  .  . 
profitably. 

Headley-Reed,  Representative 


BROADCASTING    •  Telecasting 


YOU  MIGHT  WALK  A  MILE  IN 
61  MINUTES  - 


BUT... 


YOU  NEED  THE 
FETZER  STATIONS 
TO  SET  RECORDS 
IN  WESTERN  MICHIGAN! 


If  you  want  to  "hike"  your  gales  in  Western  Michi- 
gan, sign  up  now  with  the  Fetzer  Stations — WKZO- 
WJEF  in  radio,  WKZO-TV  in  television. 

RADIO:  WKZO,  Kalamazoo,  and  WJEF,  Grand 
Rapids,  a  CBS  combination,  deliver  about  57% 
more  city  listeners  than  the  next-best  two-station 
choice  in  these  cities.  The  1949  BMB  Report 
shows  tremendous  rural  circulation,  too — a  46.7% 
increase  over  1946  in  unduplicated  daytime  audi- 
ence ...  a  52.9%  increase  at  night!  In  the  Grand 
Rapids  area  alone,  this  amounts  to  an  undupli- 
cated coverage  of  60,000  homes,  day  and  night. 
Best  of  all,  WKZO-WJEF  cost  20%  less  than  the 
two  next-best  stations  in  Kalamazoo  and  Grand 
Rapids! 


TELEVISION:  WKZO-TV,  Channel  3,  is  the  Of- 
ficial Basic  CBS  Television  Outlet  for  Kalamazoo- 
Grand  Rapids.  The  28-county  Videodex  Diary 
Study  for  April,  1952,  using  BMB  techniques, 
proves  that  WKZO-TV  delivers  91.7%  more  West- 
ern Michigan  and  Northern  Indiana  television 
homes  than  Station  "B"/ 

Ask  your  Avery-Knodel  man  for  all  the  facts — or 
write  direct. 


*  Michael  Pecora  walked  a  mile  in  6  minutes,  27-1/5  seconds  in  New  York  City  on  February  22,  1932. 


WJEF       WKZO-TV  WKZO 


ftfim  GRAND  RAPIDS  10*  ,M  WESTERN  MICHIGAN 


and  KENT  COUNTY 
(CBS  RADIO) 


and  NORTHERN  INDIANA 


frit  IN  KALAMAZOO 

and  GREATER 
WESTERN  MICHIGAN 
(CBS  RADIO) 


ALL    THREE    OWNED    AND    OPERATED    BY  A_ 

FETZER   BROADCASTING  COMPANY 

AVERY-KNODEL,  INC.,   EXCLUSIVE  NATIONAL  REPRESENTATIVES 


open  mike 


Reunions 

EDITOR: 

Many  thanks  for  the  excellent 
story  of  yours  truly.  .  .  . 

I  want  you  to  know  that  I  have 
received  many,  many  calls  from 
friends  whom  I  haven't  seen  in  a 
long  time.  The  story  was  also 
responsible  for  a  very  pleasant  re- 
union with  an  old  Army  buddy  I 
haven't  seen  in  six  years.  .  .  . 

Robert  Brenner 

Radio-Television  Director 

Lewin,  William  &  Saylor 

New  York 

Joseph  P.  Ernst 

EDITOR: 

Because  of  the  seriousness  of  the 
situation,  we  will  come  directly  to 
the  reason  for  our  writing.  We 
have  discovered  what  we  fear  may 
be  the  cause  of  final  disaster  to  the 
radio  industry.  We  are  not  speak- 
ing of  any  other  advertising  or  en- 
tertainment medium,  but  of  a  start- 

I 


ling  danger  that  exists  within  the 
industry  itself.  .  .  . 

Motived  by  mere  curiosity,  we 
were  scanning  the  Yearbook  for 
1952  when  we,  by  chance,  opened 
it  to  the  section  listing  the  stations 
of  the  state  of  Wyoming.  This  page 
reveals  the  jeopardy.  It  is  found 
in  the  person  of  one  Joseph  P. 
Ernst.  Under  Riverton,  KWRL, 
1450,  250  we  find  ".  .  .  .  Joseph  P. 
Ernst,  p,  g&cm,  pd,  pmm,  ce,  n,  f, 
s,  and  wd."  We  shudder  to  think 
of  our  positions  if  the  secret  of 
Joseph  P.  Ernst  is  ever  unleashed. 
To  what  avail  the  talent  and  train- 
ing of  a  writer,  announcer,  sales- 
man, engineer  or  any  other.  "I'm 
sorry;  we  have  no  openings  at 
present.     You   know   we   have  a 


Joseph  P.  Ernst  on  our  staff."  .  .  . 

Gentlemen,  the  secret  of  Joseph 
P.  Ernst  must  never  be  allowed  to 
filter  into  the  ranks.  Our  very  se- 
curity is  at  stake.  And  yours.  For 
with  Joseph  P.  Ernst  at  the  helm, 
what  need  for  a  magazine  telling 
of  the  industry's  activities?  We 
must  formulate  a  forward  looking 
program  to  overcome  this  threat- 
ening disaster. 

The  Staff 

WJON  St.  Cloud,  Minn. 

All's  Wells 

EDITOR: 

...  On  page  10  of  your  Aug.  4 
issue  there  was  this  item,  "Albert 
A.    Sommer,   vice    president  and 

_  | 


manager  of  McCann  -  Erickson, 
Cleveland,  appointed  head  of  Chi- 
cago office."  That's  not  true.  Mr. 
Sommer  has  been  transferred  to 
the  Chicago  office  as  a  member  of 
the  Advisory  Committee.  Sidney 

A.  Wells,  vice  president,  is  still 
manager  of  the  Chicago  office.  .  . . 

Frank  LaClave 
McC'ann-Erickson 
New  York 

*       :|e  * 

Simulcast  Revival? 

EDITOR: 

The  future  of  simulcasts  between 
radio  and  television  is  brighter 
than  we  think.  It  will  help  each 
medium — it  will  popularize  the 
dragging  radio  shows  and  is  one 
answer  to  the  problem  of  decreased 
radio  sets  in  use.  It  is  sound 
economy. 

Harold  Hough 
Director 

WBAP-AM-FM-TV 
Fort  Worth,  Tex. 

Old  Subscriber 

EDITOR: 

[I  was]  thinking  about  how  long 
I  have  been  a  subscriber  to  your 
wonderful  magazine,  and  durned  if 
I  don't  find  out  it's  been  25  years 
as  of  last  April. 

You  can  check  this  if  you  want 
to  go  to  the  trouble,  buf  I  think 
I'm  entitled  to  a  25-year  medal. 
Make  it  gold  and  send  it  immedi- 
ately. .  .  . 

R.  A.  Dunlea 
President 

WMFD  Wilmington,  N.  C. 

[EDITOR'S  NOTE:  Faithful  subscriber 
Dunlea  will  have  to  wait  for  his  medal. 

B.  T  has  been  publishing  not  quite  21 

years.] 

*     #  * 

Invaluable 

EDITOR: 

I  would  like  you  to  know  that 
Broadcasting  •  Telecasting  has 
been  invaluable  to  us  in  keeping 
up  with  the  fast-moving  develop- 
ment of  the  industry.  Your  issue 
[April  14]  carrying  the  final  allo- 
cation plan  was  a  monumental  job 
and  a  great  service  to  the  indus- 
try. 

Daniel  W.  Kops 
V.  P.  &  Gen.  Mgr. 
WAVZ  New  Haven 

King  Kong  Rings  Gong 

EDITOR: 

...  As  an  experiment  similar 
to  that  outlined  in  your  July  28 
article  [in  which  Terry  Turner, 
exploitation  director  of  RKO  Ra- 
dio Pictures,  described  success  of 
broadcast  advertising  for  "King 
Kong"],  theatres  in  this  area  show- 
ing "King  Kong"  bought  an  exten- 
sive 167-spot-in-nine-days  schedule 
on  KGO  and  KGO-TV.  .  .  . 

"The  results  have  been  wonder- 
ful," writes  Bill  Blake,  RKO  Golden 
 (Continued  on  page  70) 


'Are  you  looking  for  markets  prolific? 

Here  is  one  that  should  certainly  rate. 
Get  the  figures  and  facts  specific* 

In  the  7th  New  England  State." 

IrVTAG 


AND  WTAG-FM     BASIC  CBS 


*FACT  NO.  1 

WTAG— tops  them  all 
in  the  3rd  largest  market 
in  New  England. 


WORCESTER,  MASS. 

Represented  by  Raymer 


l_  -  ,  .  
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and  here's  why: 

Visitors  know  Milwaukee  as  a  nice  place  to  live  ...  a  city 
of  parks,  and  a  city  where  one  radio  station  stands  out  from 
all  others — WTMJ.  For  example: 

LISTENERSHIP — Year  in,  year  out,  more  people  in  Milwau- 
kee and  Wisconsin  listen  to  WTMJ  than  any  other  station. 

COVERAGE— Primary  coverage  alone  blankets  628,916  of 
Wisconsin's  total  of  968,253  radio  homes. 

ADVERTISING — More  national,  regional  and  local  adver- 
tisers spend  more  radio  dollars  on  WTMJ  than  any  other 
local  station. 

SERVICE — 30  years  of  intense  local  programming,  radio 
news  reporting,  NBC  shows  and  public  service. 

FACTS — Your  Henry  I.  Christal  representative  has  all  the 
facts  and  figures  you  need.  Call  him. 


THE  MILWAUKEE  JOURNAL  RADIO  STATION 

5,000  WATTS    •    620  KC    •  NBC 


even  the  president 
makes  daily  sales 
presentations 


FRANK  HEADLEY,  President 
DWIGHT  REED,  Vice  President 
FRANK  PELLEGRIN,  Vice  President 
CARLIN  FRENCH,  Vice  President 
PAUL  WEEKS,  Vice  President 


RADIO 


TELEVISION 


REPRESENTATIVES,  INC. 


405  Lexington  Ave.,  New  York  17,  N.Y. 
Murray  Hill  9-2606 

35  E.  Wacker  Drive,  Chicogo  1,  III. 
RA  ndolph  6-6431 

And  on  the  West  Coast: 

6253  Hollywood  Blvd.,  Hollywood  28,  Calif. 
Granite  1480 

Harold  Lindley,  Vice  President 

110  Sutter  Street,  San  Francisco,  Calif. 

Exferook  2-3407 

James  Alspaugh,  Manager 


Yessir,  the  president  of  H-R  Representatives  is  out 
pounding  the  pavements  everyday  for  the  stations  on 
the  H-R  List.  And  so  are  the  vice-presidents,  the 
secretary  and  the  treasurer. 

H-R  Representatives  was  founded  on  the  premise  that 
you  must  send  a  MAN  to  do  a  MAN'S  work  if  you 
want  to  give  the  very  best  in  AM  and  TV  representation. 

That  policy  is  not  only  true  of  every  working-owner  of 
the  company,  but  it  is  projected  in  every  sales 
employee  on  the  staff.  Every  H-R  man  on  the  street  is 
a  mature,  sales-seasoned  veteran  who  has  the  savvy 
and  the  know-how  to  present  the  sales  story  of  its 
member  stations  most  effectively  and  most  resultfully 
...  a  man  who  does  a  man's  work! 
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RIVAL  NETWORKS'  CUTS 


Seen  in  Wake  of  CBS  Radio  Trim 


By  RUFUS  CRATER 

THE  SHAPE  of  radio  network 
time  costs  for  the  future  was 
molded  last  week,  with  the  other 
networks  expected  to  devise  new 
structures  matching  the  approxi- 
mately 25%  nighttime  cut — via 
additional  discounts — approved  by 
CBS  Radio  and  its  affiliates. 

Evolved  by  a' committee  of  af- 
filiates after  extensive  sessions 
with  network  officials,  and  given 
an  "overwhelming"  vote  of  ap- 
proval at  the  meeting  of  approxi- 
mately 110  affiliates  in  Chicago  on 
Tuesday,  the  plan  is  slated  to  be- 
come effective  Aug.  25. 

The  adoption  of  the  plan  hinged 
on  its  formal  acceptance  by  85% 
of  the  CBS  Radio  affiliates  in  the 
continental  U.S.  that  receive  net- 
work compensation. 

At  mid-afternoon  Friday  Frank 
Stanton,  CBS  president,  told 
Broadcasting  •  Telecasting  that 
85.2%  had  signed.  The  overwhelm- 
ing acceptance,  he  said,  was  a  "re- 
markable demonstration"  of  net- 
work-affiliate unity. 

The  alternative,  station  officials 
said  after  the  meeting,  would  be 
a  straight  35%  cut  in  nighttime 
rates  by  the  network. 

Instead  of  that,  leaders  of  the 
affiliates  committee  estimated  that 
they  had  accomplished  "80  or  90%" 
of  the  mandate  handed  them  when 
the  stations  first  convened  to  study 
the  rate  crisis  in  July  [B»T, 
July  7]. 

'Deals'  Out  for  Good 

Apart  from  the  increased  dis- 
counts to  nighttime  advertisers, 
they  yielded  to  a  15%  cut  in  com- 
pensation from  the  network,  but 
won  (effective  Feb.  25,  assuming 
the  plan  is  effectuated  Aug.  25) 
a  restoration  of  last  year's  10% 
rate  cut,  so  far  as  Monday-through- 
Friday  daytime  programs  are 
concerned,  accompanied  by  a  5.5% 
increase  in  what  they  themselves 
are  paid  for  carrying  programs  in 
these  periods;  were  assured  that  the 
network's  card  rates  won't  be  cut 
for  at  least  a  year  and  that  "deals" 
are  out  for  good,  and  won  network 
agreement  to  de-emphasize  ratings 
as  a  principal  selling  tool  and  to 
underwrite  a  qualitative  study  of 
radio  listening  and  radio's  sales 
effectiveness. 

There  appeared  no  doubt  that 


the  other  networks  would  follow 
suit  with  comparable  plans  of  their 
own  devising. 

Others  Watching 

An  NBC  official,  referring 
obviously  to  NBC's  abortive  prior 
attempts  to  reduce  rates,  noted 
that  "we  have  been  studying  our 
own  rates  for  a  year  and  a  half" 
and,  in  the  face  of  the  CBS  Radio 
move,  probably  will  have  an  an- 
nouncement to  make  about  them 
"soon." 

An   ABC   spokesman  described 


that  network's  position  in  words 
that  seemed  applicable  to  all: 

"We  regret  that  CBS  has  seen 
fit  to  lower  rates.  ABC  will  re- 
examine its  rates  in  the  light  of 
that  action.  Advertisers  on  ABC 
will  not  be  at  a*  competitive  dis- 
advantage." 

Mutual  had  no  immediate  com- 
ment, but  it  was  recalled  that  like 
the  other  networks  it,  too,  "met 
the  competition"  when  CBS  Radio 
led  the  way  with  its  1951  reduction 
of  approximately  10%.  Mutual 
and  ABC  did  it  that  time  by  a  pro- 


CBS  EXECUTIVES  and  affiliates  chatting  here  include  (I  to  r)  Kenyon  Brown, 
president,  KWFT  Wichita  Falls,  Tex.;  Frank  Stanton,  CBS  president;  John 
E.  Fetzer,  president-general  manager,  WJEF  Grand  Rapids,  who  presided,  and 
Adrian   Murphy,   president,   CBS  Radio. 


cedure  comparable  to  CBS  Radio's 
approach  to  this  one — by  revising 
discount  structures. 

John  Fetzer  of  WJEF  Grand 
Rapids  and  WKZO  Kalamazoo, 
who  presided  over  the  Chicago 
meeting  in  the  absence  of  Chair- 
man George  Storer  of  Storer 
Broadcasting  Co.,  who  was  struck 
with  a  deafness  the  day  before  the 
meeting,  described  the  plan  and 
its  expected  results  as  follows: 

"These  changes  re-balance  the 
night  and  day  values  of  the  radio 
medium.  They  also  simplify  the 
cost  structure  for  network  adver- 
tisers. 

"Under  the  proposed  plan,  re- 
vised discounts  will  permit  most 
nighttime  advertisers  to  enjoy  cost 
reductions  averaging  about  25%. 
Daytime  charges  for  Monday- 
through-Friday  advertisers  will  be 
increased  in  most  cases  by  about 
5%. 

Mr.  Fetzer's  reference  to  an  ap- 
proximately 5%  increase  in  adver- 
tisers' costs  on  daytime  programs 
Monday  through  Friday,  as  against 
an  11.1%  increase  in  the  card  rate 
for  these  hours,  presumably  means 
the  network  will  absorb,  via  dis- 
counts, the  difference  between  the 
5.5%  increase  in  station  compen- 
sation and  the  11.1%  increase  in 
rates. 

"The  majority  of  the  commit- 

(Continued  on  page  28) 


RATE  'SEAL'  URGED 


By  J.  FRANK  BEATTY 

ADOPTION  of  an  "NARTB  Guar- 
anteed Rate  Card  Seal"  was  pro- 
posed last  week  by  Todd  Storz, 
general  manager  of  KOWH  Omaha, 
to  curb  the  "widespread  practice 
of  rate  cutting." 

On  the  eve  of  the  annual  series 
of  NARTB  district  meetings,  start- 
ing today  (Monday)  in  Cleveland 
[B^T,  Aug.  11],  the  association 
was  offered  this  chance  to  attack 
special  deals  and  deviation  from 
published  rates. 

If  NARTB  feels  it  isn't  prac- 
ticable to  undertake  the  seal 
project,  Mr.  Storz  said  he  would 
undertake  to  form  an  industry 
group  outside  the  association  to 
initiate  and  administer  the  plan. 

The  plan  was  submitted  at  the 


same  time  CBS  was  agreeing  with 
its  affiliates  to  cease  rate-cutting 
for  a  year. 

Though  rate-cutting  doesn't  have 
a  formal  place  on  the  agendas  of 
the  17  NARTB  district  meetings, 
it  was  obvious  that  the  subject 
will  join  television's  impact  in 
dominating  the  panel  discussions. 

No  NARTB  Comment 

NARTB  headquarters  would  not 
comment  officially  on  the  Storz 
plan  for  an  NARTB  seal  other 
than  to  explain  that  President 
Harold  E.  Fellows  was  in  touch 
with  Mr.  Storz. 

President  Fellows  will  find  him- 
self in  the  middle  of  a  rate-cutting 
discussion  at  today's  opening  ses- 
sion in  Cleveland.  Robert  T.  Mason, 


NARTB  to  Discuss 


WMRN  Marion,  Ohio,  director  for 
District  7  (Ohio,  Ky.),  will  preside 
at  the  inaugural  meeting  and  will 
introduce  Mr.  Fellows  at  10  a.m. 

That's  where  the  rate-cutting 
problem  is  expected  to  draw  broad- 
caster fire.  Mr.  Fellows  will  follow 
his  1951  district  meeting  policy  by 
tackling  industry  problems  and 
then  inviting  floor  discussion.  He 
has  long  been  a  staunch  advocate 
of  adherence  to  rate  cards. 

District  8  (Ind.,  Mich.)  of 
NARTB  meets  Thursday-Friday  at 
Mackinac  Island,  Mich.,  with  Stan- 
ley R.  Pratt,  WSOO  Sault  Ste. 
Marie,  Mich.,  presiding  as  district 
director. 

NARTB  itself,  it  was  explained 

(Continued  on  page  65) 
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'OMNIBUS'  SERIES 

Ford  Allows  $2  Million 

FORD  Foundation's  TV  -  Radio 
Workshop  has  authorized  S2  mil- 
lion to  underwrite  its  forthcoming 
90-minute  weekly  television  series, 
Omnibus,  it  was  announced  last 
Thursday  by  Robert  Saudek,  work- 
shop director,  at  a  New  York  news 
conference. 

The  program  currently  is  being 
shown  to  advertising  agencies  and 
advertisers  in  an  attempt  to  get 
commercial  sponsorship  by  at  least 
five  multiple  national  advertisers 
for  the  program  to  be  launched 
JSov.  9,  4:30-6  p.m.  on  CBS-TV. 
Should  part  of  the  show  remain 
unsponsored,  the  workshop  is  pre- 
pared to  underwrite  the  entire 
series  26  weeks,  Mr.  Saudek  said. 

Although  the  program  was  first 
offered  to  CBS-TV  affiliated  sta- 
tions only  last  week  for  station 
clearance  of  90  minutes,  more  than 
20  stations  already  have  agreed  to 
take  the  program,  Mr.  Saudek  re- 
vealed. Affiliated  stations  will  be 
paid  for  the  show  on  regular  card 
rates. 

Price  of  the  show  to  one  of  the 
five  advertisers  will  be  $13,000. 
Advertisers  will  buy  the  program 
in  the  regular  manner,  paying  for 
both  time  and  talent. 

'Showcasing'  Programs 
The  program  is  composed  of 
about  five  features  in  each  pro- 
gram, with  segments  running  from 
five  to  43  minutes — the  extent  of 
the  act  without  any  quarter -hour 
break.  Many  of  the  items  pre- 
sented in  Omnibus  will  be  in  the 
nature  of  "showcasing"  programs 
that  eventually  may  find  their  own 
places  in  network  schedules. 

The  talent  on  the  program  is 
professional  with  accent  on  enter- 
tainment. Hubbell  Robinson,  vice 
president  for  programs,  CBS  Tele- 
vision, described  the  show  as  a 
special  kind  of  variety  show  which 
will  appeal  to  the  mind  but  will 
have  its  light  moments. 

The  TV-Radio  Workshop  was 
established  in  September  1951  on 
the  recommendation  of  James 
Webb  Young,  then  consultant  on 
mass  communications  to  the  Ford 
Foundation,  as  the  first  major  im- 
plementation of  a  trustees'  man- 
date that  "the  Foundation  will 
support  activities  directed  toward 
the  effective  use  of  mass  media  for 
nonacademic  education  and  for 
better  utilization  of  leisure  time 
for  all  age  groups." 


Kordol  Names  Rader 

KORDOL  Corp.  of  America,  New 
York,  has  named  Kenneth  Rader 
Co.,  that  city,  to  handle  advertis- 
ing for  its  Kordolin  proprietary 
medicine.  Spot  radio  will  be  used 
in  major  Eastern  markets,  with 
definite  schedules  to  be  announced 
later. 
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"Better  hustle  with  these  studies  .  .  .  and  not  depend  on  a 
quiz  program  when  you  grow  up  like  I  did." 


MBS  RADIO 


Strips  Other  Networks 
In  Non-TV  Areas — Ward 


MUTUAL,  with  more  stations  serving  the  country's  non-TV  area  than 
the  three  other  major  networks  combined,  also  leads  in  share  of  audi- 
ence among  the  17  million  radio  homes  located  outside  the  reach  of  TV 
stations,  according  to  a  special  survey  conducted  by  J.  A.  Ward  Inc. 
for  MBS  early  this  year.  *-  

Substantiating  this  finding,  a 
repeat  study  of  the  1950  "Home- 
town America"  survey,  covering 
those  329  markets  in  which  MBS 
had  the  only  network  outlet,  made 
in  February-March  1952  concur- 
rently with  the  Ward  survey, 
shows  an  11  (>  increase  in  MBS 
audiences  in  the  two-year  period. 

Results  of  the  two  surveys,  soon 
to  be  published  in  a  75-page  statis- 
tical report,  "Radio  Listening 
Throughout  Non  -  TV  America," 
were  outlined  by  Richard  J.  Puff, 
MBS  director  of  research,  at  a 
Thursday  morning  news  conference 
at  the  network's  New  York  head- 
quarters. He  pointed  out  the  num- 
ber of  radio  homes  in  the  non-TV 
areas  of  the  country  just  about 
matches  the  number  of  TV  homes 
in  communities  where  video  pro- 
gram service  is  available. 

Covering  86%  of  the  nation's 
land  area  and  including  60  million 
people  and  39.6  %  of  the  U.  S. 
radio  homes,  the  non-TV  area  has 
795  network  stations  in  531  com- 
munities, Mr.  Puff  reported.  Mu- 
tual, he  said,  has  local  outlets  in 
416  of  these  cities,  "more  outlets 
than  the  other  three  major  out- 
lets put  together." 

The  Ward  survey,  a  coincidental 
telephone  job  including  more  than 
a  million  interviews  in  151  markets 
outside  the  reach  of  TV  stations 
at  a  cost  of  §125,000,  was  under- 
written jointly  by  the  Mutual  net- 
work and  more  than  100  of  its  affil- 
iated stations,  who  will  receive  in- 
dividual reports  of  their  own  cov- 
erage areas,  Mr.  Puff  said.  Made 
over  a  four-week  span,  the  survey 
generally  measured  listening  be- 
tween 9  a.m.  and  10  p.m.  weekdays, 
and  noon  and  11  p.m.  Saturdays 
and  Sundays,  he  said. 


SUMMER  RADIO 

Gottlieb  Cites  Value 

CBS  Radio's  summer  programming 
is  designed  to  reach  "mobile"  audi- 
ences, Lester  Gottlieb,  vice  presi- 
dent in  charge  of  network  pro- 
grams, declared  Friday  in  an  inter- 
view on  the  network's  You  and  the 
World  program. 

"People  are  on  the  move  in  the 
summer,"  he  said.  "They  are  in 
cars,  they  are  on  beaches,  they 
are  in  picnic  grounds,  they  are 
out  relaxing.  And  we  have  a  hunch 
that  radio  .should  more  or  less 
serve  them  as  an  entertainment 
guide  while  they  are  on  the  move, 
and  we  know  that  radio  is  the  one 
mobile  entertainment  operation." 

Unlike  TV,  he  continued,  many 
people  take  portable  radio  sets 
with  them  when  they  travel:  "We 
know  for  a  fact  that  there  are 
more  portable  radio  sets  this  year 
than  ever  in  the  history  of  the 
radio  business.  We  know  that  there 
are  some  25  million  car  radios — 
and  they  are  in  use — and  we  feel 
that  we  should  bring  them  the  type 
of  program  and  service  in  radio 
appropriate  for  this  type  of  radio 
communication." 

Music  is  the  nucleus  of  this  type 
of  programming,  he  said,  with 
added  features  that  are  not  strictly 
entertainment  but  provide  listeners 
with  information  and  service.  He 
cited  reports  on  traffic  conditions, 
weather  information,  national  news 
and  baseball  scores  as  features  of 
the  network's  On  a  Sunday  After- 
noon program  which  tie  in  with 
the  theory  of  programming  a  net- 
work as  if  it  were  one  big  local 
station. 


KOIN,  KJR  SALES 

Seven  Others  Also  Approved 

SALE  of  Marshall  Field's  KOIN- 
AM-FM  Portland,  Ore.,  and  KJR 
Seattle  to  new  ownership  for  $1.5 
million  [B»T,  July  14]  was  ap- 
proved by  the  FCC  last  week. 

The  Commission  also  approved 
seven  other  transfers  of  owner- 
ship or  of  control,  including  the 
protested  sale  of  WRJN-AM-FM 
Racine,  Wis.,  from  Harry  R.  Le- 
Poidevin  and  the  estate  of  the  late 
Frank  R.  Starbuck  to  the  Journal- 
Times  Co.,  that  city,  for  $157,600 
[B«T,  June  23].  For  details  of 
other  approvals,  see  FCC  Roundup, 
page  103. 

New  owners  of  KOIN  and  KJR 
stations  are  Ralph  E.  Stolkin,  Chi- 
cago oilman  and  principal  in  Na- 
tional Video  Corp.,  cathode  ray 
tube  manufacturer;  Edward  G. 
Burke  Jr.,  San  Antonio  oilman; 
C.  Howard  Lane,  vice  president  of 
Field  Enterprises;  Ted  R.  Gamble, 
Portland  theatre  operator,  and 
Sherrill  G.  Corwin,  Los  Angeles 
theatre  owner. 

Mr.  Gamble  has  financial  in- 
terests in  KLZ  Denver  and  KCMJ 
Palm  Springs,  Calif.  Messrs.  Stol- 
kin, Burke  and  Corwin  are  as- 
sociated with  Clem  Randau  in  the 
operation  of  KXOB  Stockton, 
Calif.,  which  they  bought  recently 
from  Lincoln  Dellar  for  $200,000 
[B»T,  July  14]. 

Mr.  Lane  also  holds  an  interest 
in  KFBI  Wichita.  He  will  make 
his  headquarters  in  Portland. 

KOIN's  license  will  be  held  by 
Mount  Hood  Radio  &  Television 
Broadcasting  Corp.;  KJR's  by 
Mount  Rainier  Radio  &  Television 
Broadcasting  Corp.  Minor  inter- 
ests in  KOIN  will  be  held  by  Harry 
H.  Buckendahl,  vice  president  and 
general  manager,  and  Ted  Cooke, 
program  director.  Minor  owner- 
ship in  KJR  will  be  held  by  J. 
Archie  Morton,  vice  president  and 
general  manager.  All  continue  in 
their  present  positions. 

KOIN  is  a  CBS  affiliate  on  970 
kc  with  5  kw.  KJR  is  an  ABC  out- 
let on  950  kc  with  5  kw. 

Sales  will  be  consummated  Aug. 
22  for  KOIN  and  Aug.  23  for  KJR. 

Protest  against  the  sale  of 
WRJN  Racine  to  newspaper  own- 
ership was  made  by  WRAC  of 
the  same  city.  WRAC  charged 
FCC  approval  would  conduce  to 
monopoly  [B»T,  July  28].  In  reply, 
WRJN  asked  FCC  to  dismiss  the 
protest  as  coming  from  a  "dis- 
gruntled competitor"  [At  Dead- 
line, Aug.  4]. 


Berg  to  West  Coast 

TRANSFER  of  Lee  Berg,  staff 
script  writer  for  the  Frederic  W. 
Ziv  Co.,  to  the  Hollywood  head- 
quarters of  the  company  from  its 
New  York  offices  was  announced 
Wednesday  by  Herbert  Gordon, 
Ziv  vice  president  in  charge  of  pro- 
duction. Mr.  Berg  will  begin  work 
immediately  on  the  coast  on  the 
new  Ziv  radio  program,  Freedom, 
U.S.A.  [B*T,  July  4]. 
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CpAT    RIJYS  Electrolux  Among  Dozen  Planning  LEM^sMRt^^SsPltS Drive 


By  FLORENCE  SMALL 

SPOT  radio  and  TV  looms  poten- 
tially larger  than  ever  with  dis- 
closure last  week  that  a  least  a 
dozen  more  major  advertisers  are 
currently  known  to  be  planning  or 
are  actively  preparing  fall  sched- 
ules in  radio  and  television. 

This  was  pointed  up  in  a  check 
by  Broadcasting  •  Telecasting 
>  which  revealed  the  following  activ- 
ity: 

Electrolux  Corp.  of  Old  Green- 
wich, Conn.  (Electrolux  vacuum 
cleaners),  which  has  never  adver- 
tised before,  will  use  10  radio  spot 
announcements  per  week  in  about 
102  radio  markets  starting  Oct.  1. 
BBDO,  New  York,  is  placing  the 
eight-week  contracts. 

Craftsman  Billfolds,  New  York, 
will  counter  with  what  probably  is 
a  television  "first"  by  taking  a 
series  of  station  identification  spots 
on  election  night  in  cities  from 
coast-to-coast.  It  is  believed  that 
this  will  be  the  first  time  that  a 
sponsor  has  used  TV  station  iden- 
tifications on  a  one-night  coast- 
to-coast  basis  as  a  tie-in  with  spe- 
cial events  programming.  Lewin, 
Williams  &  Saylor,  New  York,  is 
the  agency. 

Anahist  Co.,  Yonkers,  New  York, 
through  Ted  Bates  Inc.,  New  York, 
will  start  its  radio  schedule  Oct. 
15,  using  5-,  10-  and  15-minute 
shows  in  from  150  to  175  markets. 

B.  T.  Babbitt  Co.,  New  York 
(Glim  detergent),  will  begin  a 
radio  spot  campaign  for  13  weeks 
in  30  markets  effective  Aug.  29. 
Harry  B.  Cohen,  New  York,  is 
the  agency. 

Nabisco  Schedule  Readied 

National  Biscuit  Co.  (Nabisco) 
is  preparing  a  20-second  TV  spot 
campaign  for  all  its  products  in 
all  TV  markets,  effective  Sept.  1 
for  52  weeks.  In  addition,  the 
company  for  its  Milkbone  dog  food 
preparation  will  use  ten  radio  mar- 
kets, regional,  West  Coast  and 
New  England,  in  a  17-week  cam- 
paign. McCann-Erickson,  New 
York,  is  the  agency. 

Lydia  Pinkham  launches  its  spot 
schedule  in  150  radio  markets  to- 
day (Monday)  to  run  through 
November  and  to  resume  again  in 
January.  Harry  B.  Cohen  is  the 
agency. 

A.  S.  Harrison  Co.,  South  Nor- 
walk,  Conn.,  for  its  Preen  floor 
wax,  will  inaugurate  on  Sept.  8  a 
TV  series  of  announcements  in  20 
major  cities.  Contracts  vary  from 
13  to  39  weeks.  Calkins  &  Holden, 
Carlock,  McClinton  &  Smith,  New 
York,  is  the  agency. 

Chattanooga  Medicine  Co.,  Chat- 
tanooga, Tenn.  (Black  Draught), 
will  be  purchasing  the  largest  list 
of  radio  availabilities  in  its  ad- 
vertising history,  140  markets,  ef- 
fective Sept.  8  for  39  weeks.  Harry 
B.  Cohen  is  the  agency. 

Dormin  Inc.,  New  York  (sleep- 
ing tablets),  through  Dowd,  Red- 


field  &  Johnstone,  that  city,  will  be 
starting  13  and  26-week  campaigns 
early  in  September  in  10  markets. 

Grove  Labs.,  St.  Louis,  through 
Harry  B.  Cohen,  effective  Sept.  29, 
will  enter  200  radio  and  approxi- 
mately 15  TV  markets  for  a  22- 
week  campaign. 

Flex  -  Let  Corp.,  New  York 
(wristwatch  bands),  through  Ben 
Sackheim,  also  New  York,  is  plan- 
ning to  use  station  identification 
spots  of  eight  and  20  seconds  in 
about  31  markets,  effective  Sept. 
22.  This  marks  the  third  year  in 
TV  spot  advertising  for  the  client 
but  a  tremendous  increase  in  cover- 
age this  year  over  the  previous 
campaign. 

Seeman  Brothers,  for  its  new 
product  Nylast,  a  detergent  and 
nylon  strengthener,  is  considering 
a  TV  spot  schedule  to  introduce  the 
product.  William  H.  Weintraub 
Co.,  New  York,  is  the  agency. 

In  commenting  on  the  roseate 
tone  of  the  spot  picture,  Mr.  T.  F. 
Flanagan,  managing  director  of 
the  National  Assn.  of  Radio  and 
Television  Station  Representatives, 
told  Broadcasting  •  Telecasting 
that  "when  you  look  for  the  causes 
of  this  healthy,  continuing,  grow- 
ing trend  in  spot  radio  you  will 


probably  find  that  the  best  reason 
for  its  continuous  growth  is  that 
advertising  appropriations  are 
growing.  .  .  .  The  pie  is  bigger 
and  national  spot  is  getting  more 
than  its  share  of  the  added  bill- 
ings," he  said. 

Mr.  Flanagan  continued:  "When 
it  dawned  upon  agency  planners 
that  you  could  get  more  satura- 
tion by  the  use  of  national  spot  ad- 
vertising than  from  any  other  com- 
bination, and  that  saturation  has 
become  so  necessary  to  meet  the 
great  production  volume  of  in- 
dustry, it  is  not  surprising  that 
national  spot  is  growing. 

"The  television  business,"  he 
said,  "is  marked  by  a  decided  move- 
ment toward  placing  programs  on 
a  spot  basis.  The  trend  is  made 
possible  by  putting  programs  on 
film,  and  the  result  is  lower  cost 
for  time  and  a  better  time  sched- 
ule, with  consequent  larger  audi- 
ences. 

"It  is  not  beyond  the  bounds  of 
possibility,"  Mr.  Flanagan  con- 
cluded, "that  this  trend  in  spot 
programs  on  television  will  be 
matched  with  a  similar  trend  in 
spot  radio  made  possible  by  taped 
programs." 


LEIBMANN  Breweries,  New  York, 
maker  of  Rheingold  beer,  will 
launch  its  annual  radio  and  TV 
plans  for  the  election  of  "Miss 
Rheingold  of  1953"  during  the  last 
week  in  August. 

In  radio  the  firm  will  use  184 
spots  a  week  on  seven  New  York 
stations.  The  spots — minute  and 
half-minute — tell  the  Rheingold 
story  in  a  variety  of  ways,  mostly 
featuring  the  jingle,  "My  Beer  Is 
Rheingold,  the  Dry  Beer.  .  .  ."  In 
addition,  spot  radio  schedules  are 
slated  on  Connecticut,  New  Hamp- 
shire, New  Jersey  and  New  York 
state  stations.  Supplementing  the 
spot  schedule,  the  firm  continues  to 
sponsor  Jinx  Falkenburg  twice  a 
week  on  WNBC  New  York;  Guy 
Lombardo,  Monday  through  Friday 
on  WNBC  during  the  summer,  and 
the  Ralph  Cooper  Show,  Monday 
through  Saturday  on  WOV  New 
York. 

In  television  the  beer  firm  spon- 
sors a  mystery-adventure  on 
WNBT  (TV)  New  York  (Wed., 
10:30-11  p.m.).  And  starting  in 
September,  there  is  to  be  a  heavy 
30-second  spot  schedule  on  leading 
New  York  TV  stations.  In  addi- 
tion, special  five-minute  television 
films  on  the  Miss  Rheingold  elec- 
tion are  planned.  Foote,  Cone  & 
Belding,  New  York,  is  agency. 


AUTO  RADIOS 


Pulse  Study  Sees  35  Million 


SOME  27,425,000  automobiles  in 
the  U.  S.  presently  are  equipped 
with  radios  and  this  figure  can 
jump  as  high  as  35  million  within 
the  next  few  years. 

Those  are  two  of  the  major  con- 
clusions highlighting  the  first  study 
of  national  automobile  radio  owner- 
ship and  listening  made  by  the 
Broadcast  Advertising  Bureau  and 
issued  in  booklet  form  last  week 
under  the  title,  "Listeners  on 
Wheels — First  National  Survey" 
[B#T,  Aug.  4]. 

Significance  of  radio  ownership 
and  listening  also  was  pointed  up 
by  the  discovery  that  radio  listen- 
ing in  cars  is  approximately  one- 
third  to  a  half  again  what  it  is  in 
the  home  and  that  car  radios  are  in 
use  all  hours  of  the  day  and  every 
day  of  the  week. 

The  13-page  booklet,  illustrated 
with  photographs,  maps  and 
charts,  is  a  follow-up  to  an  "In- 
terim Report"  on  the  subject  issued 
by  BAB  in  June  [B»T,  July  7].  It 
was  financed  by  BAB  and  con- 
ducted by  The  Pulse  Inc.  in  more 
than  250  locations  in  65  areas 
throughout  the  country.  To  gather 
data  on  radio  listening  habits,  Pulse 
interviewed  some  105,450  automo- 
bile drivers  —  74,362  in  radio- 
equipped  cars  and  31,088  in  "radio- 
less"  cars. 

The  report  noted  that  all  pre- 
vious reports  were  "fragmentary" 
and  did  not  present  an  accurate 


picture.  The  findings  of  the  survey, 
BAB  said,  reflect  interviews  by 
Pulse  during  the  March  10-23 
period. 

The  27,425,000  automobiles 
equipped  with  radios  represent 
70.5%  of  all  cars  in  the  U.  S.,  the 
survey  showed.  But  in  the  post- 
war years,  some  92.4%  of  new  au- 
tomobiles have  radios  and  it  is  rea- 
sonable to  believe  approximately 
90%  of  automobiles  in  the  next 
few  years  will  be  so  equipped,  the 
report  continued. 

Northwest  Auto-Radio  Leader 

Pulse  learned  that  automobile 
radio  ownership  is  highest  in  the 
Northwest  (75.1%)  and  in  the  cen- 
tral sections  of  the  country 
(72.2%).  But  the  West  Coast  and 
Rocky  Mountain  section  did  not  lag 
far  behind  (70.6%),  according  to 
the  report.  The  Middle  Atlantic, 
Southern  and  South  Central  states, 
although  trailing  the  others, 
chalked  up  a  respectable  63.9%. 

Automobile  radio  ownership  was 
found  to  be  highest  in  large  cities 
and  lowest  in  rural  areas.  For  in- 
stance, in  metropolitan  districts 
with  two  million  or  more  popula- 
tion the  figure  was  78.1%,  while 
in  metropolitan  districts  with  150,- 
000  to  200,000  the  number  stood  at 
74.1%.  Figure  for  "other  urban 
markets"  was  70.4%  and  for  rural 
areas,  59.8% 

Of  special  interest  to  advertisers 
are  figures  compiled  for  sets-in- 


use  information  for  various  hours 
of  the  day,  both  during  the  week 
and  on  the  weekend.  In  the  Mon- 
day-through-Friday tabulation,  the 
survey  showed  listening  in  auto- 
mobiles reached  a  peak  of  41.5% 
at  7  a.m.  and  tapered  down  grad- 
ually to  28.8%  at  10  a.m.  From 
that  time,  it  rose,  with  occasional 
dips,  to  37.9%  at  8  p.m.,  the  latest 
hour  for  which  the  survey  was 
made. 

Saturday  auto  listening  was  at 
its  highest  at  7:30  a.m.  (45.0%) 
and  reached  a  low  of  28.5%  at  11 
a.m.,  with  the  figure  slowly  rising 
to  32.7%  at  7:30  p.m.  Figures  for 
Sunday  showed  peak  listening  at 
7:30  a.m.,  with  the  figure  declin- 
ing in  late  morning  and  early 
afternoon  to  a  low  of  23.5%  at  1:30 
p.m.  and  rising  slowly  to  41.0%  by 
8  p.m. 

In  a  further  exploration  of  the 
sets-in-use  angle,  Pulse  found  all 
sections  of  the  country  about  equal 
with  a  uniformly  high  percentage 
of  auto  radios  used.  The  West  and 
Rocky  Mountain  regions  led  with 
35.8%,  followed  in  order  by  the 
South  Central,  South  and  Middle 
Atlantic  (33.8%);  the  Northeast 
(32.5%),  and  the  Middle  West 
(32.4%). 

Further  data  on  the  survey  can 
be  obtained  from  the  Research 
Department,  Broadcast  Advertis- 
ing Bureau  Inc.,  270  Park  Ave., 
New  York  17,  N.  Y. 
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ROCHESTER  TEST 


Listeners  Ourbuy  Readers  USSR  SUPPORTS 

— — — ■ ^— — — — — — — — —  Progressives  on  Dispute 


RADIO  listeners  spent  more  money 
and  bought  more  goods  than  news- 
paper readers  in  a  series  of  tests 
conducted  in  Rochester,  N.  Y.,  by 
Advertising  Research  Bureau  Inc., 
according  to  the  city's  Radio  Broad- 
cast Management  Council. 

Surveys  sponsored  by  four  local 
stations— WARC,  WHAM,  WRNY, 
WVET — reveal  that  radio  drew 
more  customers  and  sold  more 
merchandise  in  three  out  of  four 
store  surveys,  with  a  slight  differ- 
ential in  the  fourth  store. 

Newspaper  advertisements  were 
published  in  the  jointly-owned  Gan- 
nett dailies.  WHEC,  Gannett- 
owned,  did  not  participate  because 
of  company  policy.  Stores  partic- 
ipating were  McFarlin's,  leading 
men's  wear  store;  Projansky's, 
women's  apparel;  Edward's  Depart- 

NARTB  MEETING 

Preliminary  Plans  Laid 

ADVANCE  arrangements  for  the 
1953  NARTB  convention  to  be  held 
April  28-May  1  at  the  Biltmore 
Hotel,  Los  Angeles,  were  ratified 
Tuesday  by  a  convention  com- 
mittee, headed  by  Clair  R.  Mc- 
Collough,  WGAL  Lancaster,  Pa. 
The  committee  reviewed  plans 
made  by  Mr.  McCollough  and  C.  E. 
Arney  Jr.,  secretary  -  treasurer, 
during  a  mid-July  conference  in 
Los  Angeles. 

Actual  programming  of  the  con- 
vention has  not  been  undertaken, 
other  than  general  discussion  of 
policies.  The  business  Sessions 
start  Wednesday,  April  29  and  con- 
tinue through  Friday  afternoon. 
The  Wednesday-Friday  agenda  is 
designed  to  give  broadcasters  a 
chance  to  take  advantage  of  air- 
line family  rates. 

Entertainment  will  be  handled  by 
Southern  California  Broadcasters 
Assn. 

Attending  the  committee's  meeting 
Tuesday  besides  Chairman  McCollough 
were  Calvin  J.  Smith,  KFAC  Los  An- 
geles; Henry  W.  Slavick,  WMC  Mem- 
phis; Albert  D.  Johnson.  KOY  Phoe- 
nix, and  Jack  Harris,  KPRC  Houston. 
Representing  NARTB  were  President 
Harold  E.  Fellows;  Robert  K.  Rich- 
ards, assistant  to  the  president  and 
public  affairs  director;  Mr.  Arney; 
William  T.  Stubblefield,  station  rela- 
tions director,  and  other  staff  directors. 


ment  Store,  and  Sears,  Roebuck, 
household  appliances.  Each  store 
spent  the  same  sum  for  radio  and 
newspaper  advertising,  the  ads 
ranging  in  cost  from  |120  to  $255. 

Participating  stores  had  35.1% 
more  traffic  than  would  have  been 
the  case  had  they  used  only  news- 
papers which  produced  only  29.5% 
of  the  traffic,  the  combined  results 
show.  Radio  was  responsible  for 
44.8%  of  the  purchases  of  mer- 
chandise as  against  43.8%  for  the 
newspapei's.  Per  cent  of  dollar 
value  of  purchases  gave  radio 
34.4%  compared  to  only  27.5%  for 
newspapers.  Buyers  attracted  by 
both  media  were  in  the  minority, 
supporting  the  theory  that  there 
is  little  duplication  between  radio 
and  newspapers. 

Jack  Knabb,  public  relations 
counsel  for  the  Rochester  radio 
group,  said: 

Radio  should  not  be  used  haphaz- 
ardly but  on  the  same  frequency  and 
continuity  as  any  other  medium.  Quite 


CD  Matching  Funds 

MATCHING  funds  of  $15  million 
have  been  allocated  by  the  Federal 
Civil  Defense  Administration  to 
the  states  for  fiscal  1953,  it  was 
announced  last  week.  States  and 
territories  can  match  the  sum 
with  another  $15  million  to  buy 
attack  warning  and  other  commu- 
nications equipment,  medical  sup- 
plies, etc.  Provision  also  is  made 
for  training  and  public  education 
through  use  of  all  media  at  the 
local  levels.  FCDA  Administrator 
Millard  Caldwell  said  matching 
funds  "is  one  of  the  best  means  of 
increasing  local  civil  defense  oper- 
ational readiness." 
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definitely  there  are  two  groups  of 
buyers,  one  of  which  can  be  reached 
only  by  radio.  Retailers  are  losing 
customers  by  not  using  radio.  They 
positively  can  get  more  customers, 
more  sales  and  more  value  for  their 
advertising  dollar  by  implementing 
their  newspaper  advertising  with  ra- 
dio on  an  equal  basis. 

Breakdown  of  combined  results 
follows: 


%  Dollar 

% 

Value  of 

Traffic 

Purchases 

Radio 

35.1 

34.4 

Newspaper 

29.5 

27.5 

Both 

11.9 

14.9 

Other 

23.4 

22.9 

Total 

99.9 

99.7 

Average  Daily  Per  Cent  of  Traffic 

Radio  35.8 

Newspaper  29.2 

Both  1 1 .6 

Other  23.2 

Total  99.8 

Average  Per  Cent  of  Traffic  by  Residence 

Outside  Unascer- 


Radio 
Newspaper 
Both 
Other 


In  City 
60.9 
61 .8 
67.5 
62.8 


City 
38.6 
37.2 
31.3 
36.2 


tained 

.375 
1. 
1.4 
0.9 


PROJANSKY'S 


Traffic 

%  Traffic 

No.  Purchasing 

Merchandise  * 
%  Purchasing 

Merchandise  * 
%  Dollar  Value 

of   Purchases  * 


Monday 
Tuesday 
Wednesday 


In  City 
Outside  City 
Unascertained 
Total 

*  These  figures  in 
viewed. 


Radio 

Newspaper 

Both 

Other 

Total 

55 

38 

15 

37 

145 

37.9% 

26.2% 

10.4% 

25.5% 

100.0% 

16 

11 

6 

10 

43 

29.1% 

28.9% 

40.0% 

27.0% 

29.7% 

33.0% 

20.8% 

19.9% 

26.3% 

100.0% 

OF  TRAFFIC  BY  MEDIUM,  BY  DAY 

24.2% 

33.9% 

14.5% 

27.4% 

1 00.0% 

51.2 

16.3 

4.6 

27.9 

1 00.0% 

45.0 

25.0 

10.0 

20.0 

100.0% 

TRAFFIC 

BY  MEDIUM, 

BY  RESIDENCE 

60.0% 

55.3% 

66.7% 

54.1% 

57.9% 

40.0 

42.1 

33.3 

45.9 

41.4 

2.6 

0.7 

1 00.0% 

100.0% 

100.0% 

1 00.0% 

1 00.0% 

THE  CAUSE  of  the  Progressive 
Party  in  its  fight  to  compel  U.  S. 
radio  stations  to  carry  the  accept- 
ance speech  of  its  Presidential 
candidate,  Vincent  Hallinan  (see 
story,  opposite  page),  was  unoffi- 
cially embraced  by  the  Soviet  Un- 
ion a  fortnight  ago. 

Monitored  Soviet  broadcasts  in 
English  to  North  America  revealed 
that  the  USSR  had  taken  up  the 
cudgels  for  the  party  by  making 
capital  out  of  the  Progressives' 
radio  issue.  Over  60  radio  stations 
have  agreed  to  air  transcriptions 
on  behalf  of  Mr.  Hallinan. 

The  Soviet  observed: 

The  Progressive  Party  continues  to 
strive  for  opportunity  to  acquaint  the 
American  people  with  its  program  and 
candidates  through  .  .  .  radio  and  tele- 
vision. So  far  broadcasting  companies 
have  refused  to  grant  it  time.  A  wave 
of  protest  against  the  violation  by  the 
radio  and  television  companies  of  the 
federal  law  which  provides  that  Presi- 
dential candidates  should  have  equal 
publicity  opportunities  compelled  the 
[FCC]  to  order  (sic)  the  leading 
broadcasting  stations  to  act  in  con- 
formity with  the  law.  These  stations, 
however,  continue  to  ignore  the  order. 
.  .  .  Baldwin  [C.  B.  Baldwin,  secre- 
tary and  manager  of  the  party]  said 
that  in  one  city  after  another  they 
found  that  either  their  scripts  were 
not  broadcast  or  the  FCC's  order  had 
been  simply  ignored. 


elude  all  purchases  made  in  the  survey  area  by  customers  who  were  inter- 

( Continued  on  page  61 ) 


Phelan,  Graham  Named 

THOMAS  H.  PHELAN,  manager 
of  radio  technical  operations  for 
NBC  and  WNBC  New  York,  and 
D.  Gordon  Graham,  director  of  pro- 
gram production  and  public  affairs 
for  WCBS  New  York,  have  been 
elected  chairman  and  vice  chair- 
man, respectively,  of  the  Downstate 
Committee  of  the  New  York  State 
Civil  Defense  Radio  Committee. 


LBS'  McLENDON 


Asks  FCC  Aid  on  Restrictions 


GORDON  McLENDON,  president 
of  Liberty  Broadcasting  System, 
which  suspended  operations  sev- 
eral months  ago,  has  called  upon 
the  FCC  to  aid  revival  of  the  net- 
work by  requiring  Western  Union 
to  relax  restrictions  on  play-by- 
play accounts  of  baseball  games 
and  by  preventing  networks  and 
stations  from  accepting  any  ex- 
elusive  contracts  for  sports  events. 

Mr.  McLendon  made  his  requests 
in  response  to  an  invitation  from 
the  FCC  to  explain  the  reasons  for 
Liberty's  suspension. 

Whether  the  Commission  or  its 
staff  intends  to  pursue  the  matter 
could  not  be  learned.  Curtis  B. 
Plummer,  chief  of  the  FCC's  Broad- 
cast Bureau,  which  normally  would 
handle  such  matters,  refused  to 
say  what,  if  any,  action  was  con- 
templated. 

On  July  22  the  FCC  wrote  a  let- 
ter to  Mr.  McLendon  saying,  in 
part,  ".  .  .  Your  cooperation  would 


be  appreciated  in  informing  the 
Commission  as  to  the  reason  for 
the  suspension  of  Liberty's  opera- 
tion and  as  to  any  other  factual 
data  that  you  would  care  to  furnish 
in  connection  with  this  matter." 

On  Aug.  9,  Mr.  McLendon  replied. 

He  said  Liberty  was  "forced  out 
of  business  by  a  conspiracy  to  re- 
strain broadcasting  within  organ- 
ized baseball."  Some  elements  of 
the  alleged  conspiracy,  he  said, 
"may  fall  without  the  Commission's 
jurisdiction."  But,  he  added,  "it 
would  seem  to  me  that  two  points 
.  .  .  are  squarely  within  the  province 
of  the  FCC." 

Elaborates  on  Points 

First,  he  said,  is  "the  tariff  by 
which  the  FCC  permits  Western 
Union,  a  common  carrier,  to  con- 
tract with  organized  baseball,  re- 
stricting its  transmission  of  play- 
by-play  accounts  to  those  radio  net- 
works and/or  stations  complying 
with  baseball's  illegal  restrictions 


upon  broadcasting  of  games  .  .  .  . 
This  tariff  by  which  Western  Union 
is  permitted  to  restrict  its  service 
puts  Western  Union  in  a  conspiracy 
with  organized  baseball  and  is 
against  all  principles  of  unre- 
stricted service  traditionally  apply- 
ing to  common  carriers." 

Second,  he  said,  is  "the  exclusive 
contracts  for  the  broadcast  of 
sporting  events  and  special  events 
now  made  and  being  made  by  many 
networks  and  stations  with  the  pro- 
moters and  so-called  'owners  of 
the  news.'  " 

Such  contracts,  he  said,  "operate 
in  opposition  to  the  Commission's 
announced  policy  of  permitting  no 
exclusive  contract  relating  to  dis- 
semination of  the  news." 

Mr.  McLendon  admitted  the  FCC 
had  no  jurisdiction  over  sports  pro- 
moters or  networks,  though  it  could 
"regulate"  networks  through  its 
jurisdiction  over  the  networks' 
(Continued  on  page  40) 
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POLITICAL  DRIVES 


Parties  Weigh  Strategy 


By  JOHN  OSBON 

THE  ACCENT  was  on  the  positive 
in  rival  political  camps  last  week 
as  the  Democrats  and  Republicans 
cleared  their  organizational  decks 
and  concentrated  on  strategy  of 
pre-election  campaigning. 

All  sights  were  set  on  Labor  Day 
1952,  generally  accepted  as  the 
kickoff  date  for  the  political  drives 
that  will  wend  through  radio-TV 
land  toward  the  White  House. 

A  series  of  top-level  discussions 
marked  a  week  of  activity  in  both 
parties,  with  strategists  bearing 
down  hard  on  actual  campaign 
planning  and  the  role  of  radio  and 
television. 

Most  of  the  preparation  was  sub 
rosa,  however,  with  both  camps 
keeping  their  plans  under  wraps 
and  preferring  not  to  tip  their 
hands — especially  on  broadcast 
time  commitments.  The  real  spade 
work  was  continuing  in  agency 
circles- — at  the  Joseph  Katz  Co. 
for  the  Democrats  and  Kudner  for 
the  GOP.  There  was  some  activity, 
too,  at  the  Senatorial  and  Congres- 
sional levels. 

Actual  Figure  Not  Set 

One  fact  became  significantly 
clear  last  week.  Neither  party  is 
speaking  in  terms  of  a  specific 
radio-TV  advertising  budget.  Both 
factions  made  plain  they  propose 
to  scrape  up  every  available  penny 
to  buy  time  and  are  prepared  to 
pay  heavily  for  use  of  broadcast 
media,  especially  TV.  The  high 
cost  of  campaigning  in  this  TV  year 
is  a  subject  of  concern  among  party 
officials.  But  an  outlay  of  $3  million 
by  each  party  has  been  estimated 
in  informed  quarters.  [B*T,  Aug. 

II,  4]. 

Weekend  conferences  on  cam- 
paign planning  were  held  with  Gov. 
Adlai  Stevenson,  Democratic  Presi- 
dential nominee,  at  his  Springfield, 

III.  ,  headquarters.  Specifics  on  ra- 
dio-TV were  to  be  aired,  with  Ken 
Fry,  radio-TV  director  of  the  na- 
tional committee,  participating  ac- 
tively in  discussions.  Clayton 
Fritchey  and  David  Bell,  two  Presi- 
dential assistants,  flew  back  to 
Springfield   with   the  Governor. 

Stephen  A.  Mitchell  took  over 
as  new  national  committee  chair- 
man, succeeding  Frank  E.  McKin- 
ney  (minority  stockholder  in  WISH 
Indianapolis),  who  returns  to  pri- 
vate business.  Mr.  Mitchell,  who 
conferred  with  President  Truman 
last  week,  said  details  of  radio-TV 
timebuying  were  being  worked  out 
in  Springfield.  The  Campaign  Ad- 
visory Committee  was  to  convene 
this  past  weekeiid  with  Mr. 
Mitchell  slated  to  attend. 

His  response  was  in  answer  to 
a  newsman's  query  whether  the  na- 
tional committee  had  bought  time 
for  speeches  by  the  President  in 
Milwaukee  and  Gov.  Stevenson  in 
Detroit  on  Labor  Day.  Details  of 
Mr.  Truman's  role  in  the  campaign 
had    not    crystalized    last  week, 


though  he  did  say  he  was  at  the 
disposal  of  the  committee  for 
speeches.  Mr.  Mitchell  resigned  as 
chief  counsel  of  a  House  Judiciary 
subcommittee  probing  the  Justice 
Dept.  to  accept  the  chairman's 
post. 

The  appointment  of  Mr.  Mitchell, 
still  subject  to  confirmation  by  the 
national  committee's  executive  unit, 
portended  some  changes  in  party 
campaign  organization  and  plan- 
ning, according  to  some  observers. 
It  was  believed  to  reflect  further 
the  avowed  intention  of  Gov.  Stev- 
enson to  set  his  own  campaign 
course,  including  frequent  TV  ap- 
pearances. 

Stevenson  Drops  TV  Interest 

Meanwhile,  an  amendment  last 
week  to  Sangamon  Valley  Tele- 
vision Corp.'s  application  for  TV 
Channel  2  at  Springfield,  111.,  dis- 
closed that  although  Gov.  Steven- 
son has  personally  given  up  his 
2.5%  interest  in  the  firm  [B»T, 
Aug.  4],  his  sister's  family  retains 
its  7.5%  holding.  His  sister,  Eliza- 
beth S.  Ives,  at  whose  home  he 
resides,  holds  2.5%  interest  in 
Sangamon  Valley  Television,  while 
his  brother-in-law,  Ernest  L.  Ives, 
is  secretary  and  2.5%  owner.  The 
Ives'  son,  Timothy  Read,  holds 
2.5%. 

Mr.  Stevenson's  2.5%  holding 
was.  taken  over  by  WTAX  Spring- 
field, increasing  the  station's  inter- 
est to  35%  in  the  TV  applicant. 

Possibility  of  so-called  "whistle- 
stop"  tours  by  Mr.  Truman  were 
not  discussed  in  the  White  House 
conference,  nor  was  the  nature  of 


Vice  Presidential  candidate  (Sen.) 
John  Sparkman's  (Ala.)  participa- 
tion broached. 

A  similar  situation  prevailed  at 
Republican  campaign  headquar- 
ters in  Washington,  D.  C,  with  re- 
spect to  GOP  candidate  Eisenhower 
and  Vice  Presidential  nominee 
(Sen.)   Richard  Nixon  (Calif.). 

The  GOP  has  been  moving  slowly, 
hampered  partly  by  organizational 
hurdles  and  getting  the  wheels  in 
motion.  Campaign  planning  as- 
pects are  being  cleared  through 
Robert  Humphreys,  new  Republi- 
can National  Committee  publicity 
chief. 

Edward  T.  Ingle,  GOP  radio-TV 
director,  who  handled  preliminary 
arrangements  involving  radio-TV 
commitments  and  agency  liaison,  is 
still  overseeing  mechanics,  coord- 
inating his  work  with  Mr.  Humph- 
reys. Mr.  Ingle  also  is  executive 
director  of  the  GOP  National 
Speakers  Bureau,  headed  by  Sen. 
Karl  Mundt  (R-S.  D.)  and  Rep. 
Charles  Halleck  (R-Ind.).  He  is 
handling  requirements  for  any  Ei- 
senhower-Nixon addresses  and 
working  on  details  for  the  cam- 
paign trains. 

Stanley  Pratt,  personal  represen- 
tative of  National  Chairman 
Arthur  Summerfield  to  Gen.  Eisen- 
hower, last  week  was  active  in 
Washington  and  at  the  General's 
Denver  headquarters.  Mr.  Pratt, 
president  and  general  manager  of 
WSOO  Sault  Ste.  Marie,  Mich., 
is  devoting  full  time  to  his  political 
activity.   He  told  Broadcasting  • 

(Continued  on  page  69) 


PROGRESSIVE  PARTY 

NBC  to  Air  Speeches  Sept.  6 

PROGRESSIVE  Party  headquar- 
ters announced  last  week  NBC  has 
agreed  to  carry  acceptance  speeches 
from  Chicago  by  Vincent  Hallinan 
and  Mrs.  Charlotta  A.  Bass,  the 
party's  candidates  for  President 
and  Vice  President,  respectively, 
on  Sept.  6.  Their  speeches  will  be 
heard  on  a  simultaneous  NBC 
radio  and  TV  hookup. 

NBC  did  not  carry  acceptance 
speeches  at  the  time  of  the  party's 
national  convention  in  Chicago, 
July  4-6,  when  speakers  were  Mrs. 
Bass  and  Mrs.  Vincent  Hallinan, 
who  was  substituting  for  her  hus- 
band. At  the  time  Mr.  Hallinan 
was  serving  a  term  in  McNeill 
Island  federal  penitentiary  for 
contempt  of  court,  but  he  was 
scheduled  to  be  released  from 
prison  yesterday  (Sunday). 

NBC  agreed  to  grant  nationwide 
network  time  after  the  Progressive 
Party  had  protested  to  the  FCC 
[B*T,  Aug.  11]. 

A  spokesman  at  the  party's  New 
York  headquarters  told  Broadcast- 
ing •  Telecasting  that  ABC,  CBS 
and  Mutual  have  agreed  to  pipe 
in  over  a  closed  circuit  the  original 
speeches  made  by  Mrs.  Hallinan 
and  Mrs.  Bass  to  those  radio  sta- 
tions that  did  not  carry  them  last 
month. 

The  spokesman  added  that  ABC- 
TV  was  scheduled  to  carry  a  tele- 
cast of  the  original  talks  Friday 
(Aug.  15)  over  KECA-TV  Los 
Angeles,  from  which  kinescopes 
would  be  made  for  other  ABC-TV 
stations.  He  said  CBS-TV  is  con- 
sidering coverage  of  the  Sept.  6 
speeches  as  is  DuMont,  but  no  de- 
finite arrangements  have  been 
made. 


CAMPAIGN  CATECHISM 


NARTB  Issues 


WANT  to  keep  out  of  political  beartraps? 

Tips  to  radio  and  TV  stations  in  handling  candidates  for  office,  as 
well  as  their  enthusiastic  supporters,  are  given  in  "A  Political  Broad- 
cast Catechism,"  new  booklet  just  compiled  and  released  to  members  by 
the  NARTB  Legal  Dept.  *  


Designed  as  a  guide  to  radio  and 
TV  station  managers  during  cam- 
paigns, the  catechism's  question- 
answer  contents  cover  frequently 
recurring  problems  and  what  to 
do  about  them. 

An  astute  and  sometimes  cau- 
tious advisor,  NARTB  describes 
some  of  its  solutions  as  specula- 
tive and  leaves  decisions  up  to 
the  judgment  and  discretion  of 
broadcasters  themselves. 

Some  problems  are  tackled  head- 
on,  such  as  the  Communist  Party 
situation: 

Q — "Do  I  have  to  make  time 
available  to  the  Communist  Party 
if  they  demand  it?" 

The  answer  is  "yes"  provided 
the  Communist  Party  is  a  legal 
party  in  the  broadcaster's  state 
and  provided  time  has  been  allot- 
ted to  candidates  of  other  parties 
for  the  same  office.  Thereupon,  this 


McCarran  Act  proviso  covering 
required  announcement  preceding 
a  Communist  speaker  is  cited, 
"The  following  program  is  spon- 
sored by   ,  a  Communist 

organization." 

Sample  treatment  of  this  prob- 
lem by  a  broadcaster  is  cited.  In 
this  case  the  following  announce- 
ment was  made  before  and  after 
the  talk:  "The  following  (or  pre- 
ceding) announcement  has  been 
sponsored  by  the  Communist  Party 
of  the  United  States  and  is  car- 
ried by  this  station  as  required 
by  the  Federal  Communications 
Act  and  by  the  FCC."  The  broad- 
caster added,  "All  funds  received 
in  payment  for  this  program  have 
been  donated  to  (a  local  charity  or 
patriotic  group)." 

As  to  the  rights  of  minority 
candidates  who  have  no  hope  or 
possibility   of   being   elected,  the 


booklet  says:  ".  .  .  The  law  re- 
quires the  candidates  of  many 
splinter  and  lunatic  fringe  parties 
who  put  forth  legally  qualified  can- 
didates for  the  Presidency  to  be 
given  'equal  opportunities'  with 
the  candidates  of  major  political 
parties." 

NARTB's  catechism  explains 
that  the  Communications  Act  and 
FCC  rules  require  equal  opportu- 
nities for  legally  qualified  candi- 
dates, without  censorship  of  their 
material,  at  uniform  rates  com- 
parable to  those  charged  commer- 
cial users. 

Broadcasters  and  telecasters 
may  legally  refuse  time  to  all  can- 
didates, the  booklet  reminds.  Ref- 
erence is  made  to  Section  315  of 
the  Act,  the  only  statutory  provi- 
sion covering  political  broadcasts, 
and  to  FCC  rules  covering  the 
section. 

No  clear-cut  answer  can  be 
given  to  the  problem  of  requiring 
advance  scripts,  according  to  the 
manual,  with  legal  ban  against  cen- 

( Continued  on  page  61 ) 
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THIS  GROUP  of  CBS  Radio  affiliate  representatives  includes  (I  to  r)  Neil  Cline, 
sales  director,  WHAS  Louisville;  Worth  Kramer,  general  manager,  WJR 
Detroit;  John  F.  Patt,  president.  Goodwill  Stations;  Carl  George,  general  man- 
ager, WGAR  Cleveland,  and  Gordon  Gray,  vice  president.  Goodwill  Stations. 


AFFILIATES  of  CBS  Radio  represented  in  this  quartet  of  station  officials  are 
(I  to  r)  G.  L.  Flambo,  general  manager,  WQUA  Moline,  III.;  Charles  Caley, 
president-general  manager,  WMBD  Peoria;  Dalton  LeMasurier,  president, 
KDAL  Duluth;  Herbert  Ohrt,  executive  vice  president,  KGLO  Mason  City. 

*        *  * 


Rival  Networks7  Cuts  Seen 

(Continued  from  page  23) 


tee  believes  that  the  plan,  if 
adopted,  will  stabilize  radio  costs," 
Mr.  Fetzer  said.  "The  overall  effect 
of  the  changes  will  be  to  strengthen 
the  CBS  Radio  network  as  the 
lowest  cost  and  most  efficient  of  all 
advertising  media  with  full  recogni- 
tion of  the  tremendous  audiences 
delivered  both  day  and  night." 

Mr.  Fetzer,  who  issued  the  state- 
ment at  a  joint  news  conference 
with  CBS  President  Stanton  on 
Tuesday  afternoon,  said  he  thought 
"a  few"  affiliates  might  not  go 
along,  with  the  plan,  though  he 
was  confident  that  a  great  majority 
would.  He  said  a  "unanimous"  mo- 
tion of  approval  was  carried  after 
the  group  had  voted  approval  by  a 
majority,  which  was  said  to  be 
"overwhelming." 

Mr.  Stanton  expressed  confidence 
that  the  realigned  discount  struc- 
ture would  attract  new  business  as 
well  as  renewals  to  the  extent  that 
sales  would  justify  it. 

He  said  Thursday  that  only  two 
stations  had  refused  to  sign — Good- 
will Stations'  WGAR  Cleveland 
and  WJR  Detroit.  Negotiations 
with  those  two,  it  was  understood, 
are  complicated  by  a  package  ar- 
rangement which  the  stations  have 


had  in  previous  affiliation  contracts 
but  which  the  network  thus  far 
has  refused  to  extend  above  the 
standard  compensation  rate. 

Commenting  on  the  Chicago  de- 
velopments, Paul  W.  Morency  of 
WTIC  Hartford,  chairman  of  the 
all-industry  Affiliates  Committee, 
voiced  hope  that  the  move  will  at 
last  bring  stability  to  the  radio 
sales  field.  To  the  extent  that  it 
does  stabilize  the  industry,  he  said 
he  felt  it  is  "okay." 

He  commended  the  move  to  de- 
emphasize  ratings  as  a  sales  tool, 
and  called  upon  broadcasters  gen- 
erally to  stop  talking  radio  down, 
to  stay  on  the  card,  and  to  promote 
the  medium's  power  as  a  salesman. 

One  of  the  major  arguments  of 
those  who  supported  the  plan  was 
that  it  guarantees  that  the  net- 
work's card  rates  will  not  be  cut 
for  at  least  a  year.  Thus,  they 
felt,  the  move's  effects  on  local 
and  national  spot  rates  should  be 
minimized.  Additionally,  it  was 
pointed  out  that  last  year's  net- 
work rate  cut  was  not  carried 
over  into  local  and  spot  rates,  and 
observers  were  hopeful  that  this 
much  more  substantial  reduction, 
via  increased  discounts,  also  will 


have  little  material  effect  on  other 
radio  rates. 

Members  of  the  CBS  Affiliates 
Committee  also  drew  some  com- 
fort from  the  fact  that  the  net- 
work requested  that  the  committee, 
or  a  similar  group,  be  continued 
in  office  in  order  to  advise  with 
the  CBS  officials  on  matters  of 
common  interest. 

This  inspired  an  affiliate  of  an- 
other network,  referring  to  NBC's 
past  attempts  to  reduce  rates,  to 
say  he  hoped  all  networks  would 
take  a  lesson  on  the  importance 
and  value  of  not  acting  unilat- 
erally. 

Only  Temporary  Expedient 

Two  of  the  stalwarts  against  the 
plan  in  the  opening  session  Tues- 
day morning  were  Victor  A.  Sholis 
of  WHAS  Louisville,  who  had  de- 
livered the  keynote  address  at  the 
July  session,  and  John  Patt  of 
the  Goodwill  Stations.  Both  are 
members  of  the  Affiliates  Commit- 
tee, headed  by  Mr.  Storer.  Their 
contention,  it  was  reported  after- 
ward, was  that  the  plan  was  a 
temporary  expedient  that  would 
not  solve  radio's  basic  problems. 

The  official  announcement  said 
the  Affiliates  Committee  had  pre- 
viously recommended  adoption  of 
the  plan  by  a  6-0  vote,  with  three 
members  abstaining.  These  three 
were    understood    to    have  been 


Messrs.  Sholis  and  Patt,  and  I.  R. 
Lounsberry  of  WGR  Buffalo,  who 
also  is  chairman  of  the  Columbia 
Affiliates  Advisory  Board.  When 
that  vote  was  taken  the  commit- 
tee's tenth  member,  Hulbert  Taft 
Jr.  of  WKRC  Cincinnati,  was 
absent. 

The  one-day  session  was  not  so 
protracted  as  some  members  had 
expected.  It  opened  shortly  after 
10  a.m.,  broke  for  luncheon  about 
1:30  p.m.  and  resumed  around  3 
p.m.,  continuing  for  approximately 
one  hour.  CBS  President  Stanton 
and  three  of  his  associates — CBS 
Radio  President  Adrian  Murphy, 
Station  Relations  Vice  President 
Herbert  V.  Akerberg,  and  CBS 
Vice  President  Richard  S.  Salant — 
entered  the  closed  session  shortly 
before  noon. 

Mr.  Stanton  denied  afterward 
that  CBS  Radio  officials  in  their 
own  deliberations  had  ever  talked 
of  a  rate  cut  as  high  as  50%. 

Participants  in  the  session  said 
there  was  no  threat,  among  the 
affiliates,  to  resign  from  the  net- 
work in  protest  against  the  cost 
reduction. 

CBS  officials,  in  their  efforts  to 
convince  the  stations  that  changes 
were  necessary,  were  quoted  as 
indicating  that  network  operation 
under  existing  economic  conditions 


RELAXING  during  tensions  of  Chicago  meeting  are  (I  to  r)  B.  G.  Robertson, 
assistant  manager,  KWKH  Shreveport;  Arnold  F.  Schoen  Jr.,  general  &  com- 
mercial manager,  WPRO  Providence;  H.  L.  Krueger,  manager,  WTAG  Worces- 
ter, Mass.;  R.  B.  Westergaard  (seated  center),  vice  president-general  man- 
ager, WNOX  Knoxville;  Gerald  Harrison,  president,  WMAS  Springfield,  Mass.; 
Walter  Haase,  sales  manager,  WDRC  Hartford,  and  Earl  W.  Winger,  co'- 
owner,  WDOD  Chattanooga. 


TALKING  OVER  a  mutual  subject  are  these  officials  at  the  Chicago  gather- 
ing (I  to  r):  Walter  Valerius,  general  manager,  WELM  Elmira,  N.Y.;  Cecil 
Mastin,  general  manager,  WNBF  Binghamton,  N.  Y.;  Clyde  F.  Coombs,  vice 
president-general  manager,  KROY  Sacramento;  Howard  Lane,  vice  president 
in  charge  of  radio,  Marshall  Field  stations;  Harry  C.  Wilder,  president,  WTRY 
Troy,  N.  Y.,  and  Julius  J.  Brauner,  secretary,  CBS  Inc.  CBS  Radio  affiliates 
met  with  network  officials  last  Tuesday. 


not  only  has  not  been  profitable  but 
that,  unless  changes  were  made, 
CBS  Kadio  might  go  into  a  syn- 
dicated program  business  of  some 
sort,  with  the  affiliates  doing  all  the 
selling. 

Text  of  the  "alternative  rate 
plans"  upon  which  the  affiliates 
voted  was  as  follows,  with  the 
second  representing  the  one  which 
will  be  effectuated  when  85%  or 
more  of  the  stations  have  signed 
for  an  appropriate  amendment  of 
their  affiliation  contracts: 

"Alternative  Rate  Plans" 

"I.  CBS  Proposal— 35%  cut  in 
nighttime  rates. 

"II.  CBS  Radio  Affiliates  Com- 
mittee's plan: 

"1.  No  cut  in  card  rates  for  at 
least  one  year. 

"2.  Additional  discounts  by  net- 
work resulting  in  average  cost  re- 
duction to  advertisers  of  25%  for 
nighttime  programs. 

"Maximum  discount  to  be  earned 
only  upon  52  weeks  basis. 

"3.  Restoration  of  10%  cut  by 
11.1%  increase  in  daytime  rates, 
with  affiliate  receiving  a  5.5%  in- 
crease in  compensation  for  daytime 
programs. 

"4.  15%  cut  in  station  payments 
to  all  CBS  affiliates. 

"5.  De-emphasis  of  ratings  as  a 
principal  selling  tool  of  network 
radio  and  active  participation  in, 
and  under-writing  of,  a  study  of  the 
present-day  status  of  radio  listen- 
ing and  radio  sales  effectiveness. 

"6.  NO  MORE  RATE  CUT 
DEALS." 

The  rates  and  compensation  por- 
tions of  this  plan  were  spelled  out 
by  CBS  Radio  in  an  amendment 
which  its  affiliates  were  called  upon 
to  sign.  Text  of  the  amendment  in 
the  form  of  a  letter  to  stations,  is  as 
follows: 
Dear  Sirs: 

We  refer  to  the  affiliation  agree- 
ment with  CBS  Radio  dated  ...  re- 
lating to  station  ....  Such  agree- 
ment, including  all  prior  amendments 
thereto,  is  hereinafter  referred  to  as 
the  subject  agreement.  It  is  hereby 
agreed  that  the  subject  agreement 
between  us  shall  be  amended  effective 
August  25,  1952  as  follows: 

1.  The  gross  hourly  card  rates  at 
which  CBS  Radio  currently  sells 
broadcasting  time  over  the  station 
for  network  sponsored  programs  as 
specified  in  the  subject  agreement 
(and  after  giving  effect  to  the  July 
1,  1951  rate  reduction),  shall  not  be 
reduced  by  CBS  Radio  for  a  period 
of  12  months  from  and  after  August 
25,  1952. 

2.  The  gross  hourly  network  card 
rate  of  the  station  for  daytime  broad- 
casts, Monday  through  Friday,  shall 
be  increased  effective  February  25, 
1953,  by  an  amount  equal  to  11.1  per 
cent  of  the  gross  hourly  rate  now 
charged  for  such  time  (i.e.,  thereby 
restoring  for  those  periods  the  10 
percent  daytime  rate  reduction  previ- 
ously effected  July  1,  1951),  provided, 
however,  that  for  the  purpose  of 
computing  station  payments  under 
the  subject  agreement,  the  increase 
in  such  gross  hourly  network  card 
rate    shall    be    disregarded   and  the 


rate  payable  by  CBS  Radio  for  each 
'converted  hour'  in  any  week  under 
the  subject  agreement  (on  the  basis 
of  the  station's  current  gross  hourly 
network  card  rates)  shall  be  in- 
creased, by  an  amount  equal  to  5.5 
per  cent  thereof,  with  respect  to  each 
'converted  hour'  of  Monday  through 
Friday  daytime  programs  broadcast 
on  or  after  February  25,  1953. 

3.  Effective  August  25,  1952  the  pay- 
ments to  be  made  by  CBS  Radio  to 
the  station  as  specified  in  the  sub- 
ject agreement  shall  be  decreased  by 
an  amount  equal  to  15  per  cent  of  the 
amount  otherwise  computed  in  ac- 
cordance with  the  provisions  of  said 
agreement,  and  of  paragraph  number 
2  of  this  amendment  with  respect  to 
programs  broadcast  on  and  after 
February  25,  1953. 

The  foregoing  amendment  to  the 
subject    agreement    shall  terminate 
either  (1)  August  24,  1953,  or  (2)  if 
the    subject    agreement  terminates 
prior  thereto,  and  no  new  affiliation 
agreement  is  entered  into  with  CBS 
Radio  relating  to  the  station,  then 
on  the  termination  date  of  the  sub- 
ject agreement,  whichever  is  earlier, 
and  shall  be  of  no  force  or  effect 
with  respect  to  programs  broadcast 
by  CBS  Radio  thereafter. 
Very  truly  yours, 
CBS    Radio,    a   division    of  Co- 
lumbia   Broadcasting  System, 
Inc. 
By 

Vice  President 
Accepted  and  agreed  to: 
By: 
Date: 

Discussions  which  culminated  in 
the  new  plan  were  inaugurated  at 
the  affiliates'  first  convention  in 
July,  after  reports  of  imminent 
rate  cuts  by  CBS  Radio  had  be- 
come rampant. 

Storer  Incapacitation 

Ironically,  Mr.  Storer,  who  had 
taken  the  lead  in  calling  both  that 
session  and  last  week's,  was  not 
able  to  take  part  in  either  of  the 
conventions,  although  he  figured 
prominently  in  between-sessions 
negotiations  and  planning. 

He  became  suddenly  deaf  follow- 
ing his  arrival  in  Chicago  Monday 
night,  and  on  doctors'  orders  was 
forced  to  forego  participation  in 
the  meetings.  The  deafness,  ex- 
pected to  be  temporary,  was  at- 
tributed in  part  to  Mr.  Storer's 
heavy  schedule  of  business  activi- 
ties, and  partly  to  his  flight  to  Chi- 
cago at  a  relatively  high  altitude. 

Mr.  Storer  had  had  to  miss  the 
original  convention  because  of  the 
death  of  a  sister. 

The  plan  was  evolved  by  Mr. 
Storer's  committee  following- 
lengthy  negotiations  with  network 
officials.  The  committee,  which  is 
being  continued  in  office  at  the 
network's  request,  consists  of 
Chairman  Storer  and  Messrs.  Fet- 
zer,  Patt,  Sholis,  Taft,  and  Louns- 
berry;  Kenyon  Brown,  KWFT 
Wichita  Falls,  Tex.;  Saul  Haas, 
KIRO  Seattle;  Ray  Herndon, 
KTRH  Houston;  and  William 
Quarton,  WMT  Cedar  Rapids.  John 
Poole,  counsel  for  Storer  Broad- 
casting, attended  both  conventions 
as  counsel  for  the  affiliates  com- 
mittee. 

On  hand  for  CBS  at  the  Chicago 
meeting    were    Messrs.  Stanton, 


ONE-TIME  OPPONENTS  in  the  fight 
to  break  down  clear  channel  sta- 
tions— E.  B.  Craney  (I),  president, 
Ed  Craney  station  group,  and  Victor 
Sholis,  vice  president  and  director, 
WHAS  Louisville  and  former  director 
of  Clear  Channel  Broadcasting  Serv- 
ice— discuss  a  common  cause  at  the 
meeting  of  CBS  Radio  affiliates  in 
Chicago. 


Murphy,  Salant,  and  Akerberg; 
Julius  F.  Brauner,  secretary  and 
general  attorney  of  CBS;  William 
Shudt,  national  director  of  station 
relations  for  CBS  Radio;  E.  E. 
Hall,  CBS  Radio's  sales  service 
manager;  Ole  Morby,  western  di- 
vision station  relations  manager 
for  the  network;  Ed  DeGray  and 
Ed  Scovill,  CBS  Radio  station  re- 
lations representative,  and  George 
Crandall,  CBS  Radio  director  of 
press  information. 


REGISTRANTS  at  the  meeting  of 
CBS  Radio  affiliates  in  Chicago 
last  Tuesday,  when  a  plan  was  ap- 
proved which  would  give  most 
nighttime  advertisers  a  25%  cut 
in  time  costs,  included  the  follow- 
ing (listed  alphabetically  by  call 
letters)  : 

Frank  Reardon,  KBOW  Butte,  Mont.; 
John  W.  Boler,  KCJB  Minot  and  KSJB 
Jamestown,  N.  D.;  Dalton  LeMasurier, 
KDAL  Duluth,  Minn.;  W.  Whillock, 
KDSH  Boise;  J.  P.  Wilkins,  KFBB 
Great  Falls,  Mont.;  Frank  V.  Webb, 
KFH  Wichita;  Herbert  R.  Ohrt,  KGLO 
Mason  City,  Iowa;  A.  J.  Mosby,  KGVO 
Missoula,  Mont.;  R.  Lee  Black,  KIMA 
Yakima,  Wash.;  Saul  Haas,  KIRO 
Seattle. 

William  V.  Hutt,  KLRA  Little  Rock, 
Ark.;  Kenyon  Brown,  KLYN  Ama- 
rillo  and  KWFT  Wichita  Falls,  Tex.; 
Hugh  B.  Terry,  KLZ  Denver;  George 
J.  Higgins,  KMBC  Kansas  City,  Mo.; 
Howard  Lane,  KOIN  Portland,  Ore.; 
Joseph  Bernard,  KOMA  Oklahoma 
City 

Charles  H.  Garland,  KOOL  Phoenix; 
Robert  J.  Dean,  KOTA  Rapid  City, 
S.  D.;  Clyde  W.  Rembert,  KRLD  Dal- 
las; Robert  Dillon  and  Luther  Hill, 
KRNT  Des  Moines  and  WNAX  Yank- 
ton, S.  D.;  Dorrance  D.  Roderick, 
KROD  El  Paso;  Clyde  F.  Coombs, 
KROY  Sacramento;  Austin  A.  Harri- 
son, KSWM  Joplin,  Mo.;  Ray  Hern- 
don, KTRH  Houston. 

Charles  D.  Lutz,  KTSA  San  Antonio; 
G.  Pearson  Ward,  KTTS  Springfield, 
Mo.:  John  Esau,  KTUL  Tulsa  and 
KFPW  Fort  Smith,  Ark.;  B.  G.  Rob- 
ertson, KWKH  Shreveport,  La.;  Ed 
Craney,  KXLY  Spokane,  Wash. 

Allen  T.  Simmons,  WADC  Akron; 
R.  B.  McConnell,  WANE  Fort  Wayne; 
C.  L.  Baker,  WBAT  Marion,  Ind.  W.  I. 
Orr  and  Geer  Parkinson,  WBNS  Co- 


VALUE  OF  RATINGS 

Deprecated  in  Sales  Pitch 

CBS  Radio's  "de-emphasis"  of  pro- 
gram ratings  as  a  sales  tool  ap- 
peared to  be  in  swing  last  week. 

Whether  there  was  a  connec- 
tion or  not,  on  Wednesday,  the  day 
after  the  "de-emphasis"  was  ap- 
proved by  affiliates  as  part  of  the 
network's  new  rates-and-discounts 
plan  (see  adjacent  story),  sales 
extension  director  Edward  F. 
Lethen  Jr.  sent  letters  to  adver- 
tisers and  agencies  pointing  out 
that  low  ratings  "do  not  neces- 
sarily mean  low  sales  impact."  He 
continued : 

"A  large  advertiser  who  spends 
about  $1,400,000  a  year  in  maga- 
zines and  a  little  less  in  radio  of- 
fers booklets  to  those  interested. 
Radio  is  producing  over  three  times 
as  many  inquiries  as  magazines. 
Part  of  the  radio  money  goes  for 
spots  and  part  for  the  network, 
with  similar  commercials  in  each. 

"The  Network  Nielsen  Ratings 
has  never  been  as  high  as  the  aver- 
age of  CBS  Radio  network  spon- 
sored programs,  and  is  frequently 
among  the  lowest. 

"This  advertiser  has  been  suc- 
cessful because  he  has  ignored  rat- 
ings and  paid  close  attention  to 
results.  We  might  all  be  more 
successful  if  we  followed  his 
example,  regardless  of  the  mediums 
we  use.  Whether  you  want  high 
ratings  or  high  sales,  or  both,  the 
CBS  Radio  network  will  best  serve 
your  purpose." 


lumbus,  Ohio;  Charles  H.  Crutchfield, 
WBT  Charlotte,  N.  C;  L.  W.  Mil- 
bourne,  WCAO  Baltimore;  Jack  De- 
Russy,  WCAU  Philadelphia;  John  T. 
Gelder  Jr.,  WCHS  Charleston,  W.  Va.; 
Gilmore  Nunn,  WCMI  Ashland,  Ky. 

John  M.  Rivers,  WCSC  Charleston, 
S.  C;  L.  S.  Mitchell,  WDAE  Tampa; 
Robert  J.  Burow,  WD  AN  Danville, 
111.;  John  W.  Harkrader,  WDBJ  Roa- 
noke, Va.;  W.  G.  McBride,  WDBO 
Orlando;  Earl  W.  Winger,  WDOD  Chat- 
tanooga; W.  B.  Haase,  WDRC  Hart- 
ford, Conn.;  Marc  Howard,  WDWS 
Champaign,  111.;  Walter  Valerius, 
WELM  Elmira.  N.  Y. 

S.  Woodworth,  WFBL  Syracuse; 
W.  F.  Kiley,  WFBM  Indianapolis; 
Creighton  Gatchell,  WGAN  Portland 
and  WGTJY  Bangor,  Me.;  John  F.  Patt 
and  Carl  E.  George,  WGAR  Cleve- 
land; I.  R.  Lounsbery  and  Leo  J.  Fitz- 
patrick,  WGR  Buffalo;  Victor  Sholis, 
WHAS  Louisville. 

Gunnar  R.  Wiig,  WHEC  Rochester; 
R.  H.  Moody,  WHIO  Dayton;  Humboldt 
Greig,  WHUM  Reading,  Pa.;  Ben 
Ludy,  WIBW  Topeka;  Elliot  Stewart, 
WIBX  Utica,  N.  Y.;  John  Jeffrey, 
WIOU  Kokomo,  Ind.;  Harry  Peck, 
WISN  Milwaukee;  John  E.  Fetzer, 
WJEF  Grand  Rapids  and  WKZO  Kala- 
mazoo; Joe  L.  Smith  Jr.  and  Mrs.  Vir- 
ginia N.  Cooper,  WJLS  Beckley,  W. 
Va.;  Worth  Kramer  and  Gordon  Gray, 
WJR  Detroit. 

W.  P.  Williamson  Jr.,  WKBN  Youngs- 
town.  Ohio;  Joseph  K.  Close,  WKNE 
Keene,  N.  H.;  Stuart  Watson,  Mike 
Henry,  WKOW  Madison;  Hulbert  Taft 
Jr.,  WKRC  Cincinnati;  Frank  Con- 
nell,  WKRG  Mobile;  F.  C.  Sov/ell, 
WLAC  Nashville;  William  Craig  and 
Don  Burton,  WLBC  Muncie,  Ind.; 
Gerald  Harrison,  WMAS  Springfield, 
Mass. 

Frank  Crowther,  WMAZ  Macon,  Ga.; 
Charles    Caley,    WMBD    Peoria,  HI.; 

(Continued  on  page  105) 
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BLUEPRINT  of  proposed  new  $2  million  building  to  house  combined  facili- 
ties of  WTOP-AM-FM-TV  Washington  is  shown  in  this  architects'  sketch. 
Plans  call  for  five-story  60-ft.  structure  with  100,000  square  ft.  of  floor 
space.  Project  will  provide  for  FM  and  TV  transmitters,  three  TV  and  five 
radio  studios,  audience  seating  capacity,  film  processing  and  editing  facili- 
ties, dressing  rooms  and  a  garage  for  radio-TV  moblie  units  as  well  as  offices 
for  WTOP  Inc.  personnel  and  news  staffs  of  CBS  Radio  and  Television  net- 
works Added  features  will  be  a  snack  bar,  employes'  lounge  and  locker 
rooms.  Two  of  the  TV  studios  will  be  erected  to  hold  audiences  of  over  200 
people,  with  accommodations  for  80  more  guests  in  observation  galleries. 
Clyde  M.  Hunt,  vice  president  in  charge  of  engineering  for  WTOP  Inc.,  is 
supervising    project.   Architects   are    Faulkner,    Kingsbury    and  Stenhouse, 

Washington. 
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WTOP  INC.  PLANS 

$2  Million  Radio-TV  Structure 

PLANS  for  construction  of  a  $2 
million  building  to  accommodate  its 
combined  radio-TV  facilities  under 
one  roof  were  announced  last 
Thursday  by  WTOP  Inc.  (WTOP- 
AM-FM-TV  Washington,  D.  C.) 

The  new  five-story  structure,  for 
which  WTOP  executives  hope  to 
break  ground  momentarily,  is 
slated  for  completion  in  the  sum- 
mer of  1953.  It  will  house  all 
facilities  and  personnel  of  WTOP 
radio  and  television  operations, 
save  a  50  kw  AM  radio  transmitter 
at  Wheaton,  Md. 

The  building  will  be  erected  at 
40th  &  Brandywine  Sts.,  NW,  in 
Washington,  site  of  present  TV 
studios  and  WTOP-TV  transmit- 
ter. The  announcement  points  up  a 
remedy  for  a  situation  dating  back 
to  the  time  when  WTOP  Inc.  fa- 
cilities were  spread  out  in  four  dif- 
ferent locations.  Radio  studios  and 
executive  offices  of  WTOP  Inc.  and 
CBS  radio-TV  newsrooms  are  now 
located  in  the  Warner  Bldg.,  13th 
&  E  Sts.,  NW,  in  downtown  Wash- 
ington. 

This  move  by  WTOP  Inc.,  owned 
55%  by  the  Washington  Post  and 
45%  by  CBS,  is  part  of  the  net- 
work's broad  expansion  program 
involving  new  building  construc- 
tion in  New  York,  Los  Angeles  and 
Chicago. 

In  announcing  plans  for  the  new 
structure,  John  S.  Hayes,  WTOP 
Inc.  president,  noted  that  the  Na- 
tion's Capital  and  its  surrounding- 
area  are  perhaps  the  most  impor- 
tant in  the  world  for  radio  and 
television  broadcasters.  He  prom- 
ised that  the  new  air-conditioned 
building  would  be  the  "most  mod- 
ern center  of  broadcast  commu- 
nications in  the  world."  The  CBS 
Washington  radio-TV  outlets  plan 
to  use  the  studios  for  originating 
a  number  of  key  programs  (panel 
and  forum  discussions,  etc.)  to  CBS 
Radio  and  Television. 


MEMBERSHIP  COMMITTEE 

Set  for  NARTB  Dist.  6 

MEMBERSHIP  committee  repre- 
senting NARTB  District  6  (Ark., 
La.,  Miss.,  Tenn.)  was  announced 
last  week  by  William  T.  Stubble- 
field,  NARTB  station  relations  di- 
rector. Chairman  is  Ray  Herndon, 
KTRH  Houston. 

Members  of  the  committee, 
named  by  Henry  B.  Clay,  KWKH 
Shreveport,  La.,  district  director, 
are : 

Arkansas — Storm  Whaley,  KUOA  Si- 
loam  Springs;  Jay  P.  Beard,  KBTM 
Jonesboro;  Emil  Pouzar,  KXLR  Little 
Rock;  Weldon  Stamps,  KFSA  Fort 
Smith. 

Louisiana — Tom  Gibbons,  WAFB  Ba- 
ton Rouge;  James  E.  Gordon,  WNOE 
New  Orleans;  George  Thomas,  KVOL 
Lafayette. 

Mississippi — Hugh  O.  Jones,  WGCM 
Gulfport;  Joseph  Carson.  WMOX  Me- 
ridian; Paul  Schilling,  WNAT  Natchez; 
Robert  Evans,  WELO  Tupelo. 

Tennessee  —  Parry  Sheftall,  WJZM 
Clarksville;  Frank  Proctor.  WTJS 
Jackson;  John  Hart,  WBIR  Knoxville; 
J.  B.  Thomas,  WHIN  Gallatin. 

Page  30    •    August  18,  1952 


WHETHER  the  Paramount  hear- 
ing— involving  the  merger  of  ABC 
with  United  Paramount  Theatres 
Inc. — continues  for  another  "sev- 
eral months"  or  is  concluded  im- 
mediately was  put  directly  up  to 
FCC  Hearing  Examiner  Leo  Res- 
nick  last  week. 

Mr.  Resnick  immediately  sched- 
uled a  further  meeting  of  attor- 
neys in  the  combination  case  for 
Aug.  20. 

It  is  believed  it  will  be  up  to  FCC 
Hearing  Division  Chief  Frederick 
W.  Ford  to  convince  Mr.  Resnick 
additional  testimony  is  essential  to 
the  record  and  that  it  will  not  un- 
duly delay  completion  of  the  seven- 
month-old  hearing. 

In  a  "Memorandum  Opinion  and 
Order"  issued  last  week,  the  Com- 
mission told  Mr.  Resnick  that  al- 
though it  wanted  the  hearing  ex- 
pedited, he  would  have  to  decide 
whether  to  keep  proceedings  going 
to  permit  testimony  regarding  anti- 
trust activities  since  August,  1948. 

The  Commission  also  told  the 
hearing  examiner  that  its  Aug.  1 
ruling  applied  to  the  Scophony 
case. 

Both  decisions  were  in  answer  to 
Mr.  Resnick's  request  for  clarifica- 
tion of  the  Commission's  Aug.  1 
order  that  evidence  about  anti- 
trust violations  prior  to  August 
1948  should  be  deleted  from  the 
record  [B«T,  Aug.  11,  4].  The 
FCC's  Aug.  1  order  was  in  re- 
sponse to  formal  petitions  by  ABC, 
UPT,  Paramount  Pictures  and 
CBS. 

There  had  been  some  thought 
that  the   Commission's  action  in 


establishing  a  three-year  cutoff  for 
anti-trust  evidence  did  not  apply 
to  the  Scophony  testimony.  This 
was  because  the  Commission  ex- 
empted from  the  cutoff  date  any 
anti-trust  activities  involving  "ra- 
dio communications." 

Scophony  testimony  dealt  with 
activities  of  Paramount  Pictures 
in  the  development  of  the  Skiatron 
system  of  TV  reception  and  asso- 
ciated apparatus. 

The  tri-partite  ownership  of  Sco- 
phony Corp.  in  the  early  1940s  com- 
prised Paramount  Pictures  and 
General  Equipment  Corp.,  each 
owning  -25%,  and  parent  British 
Scophony  the  remaining  50%. 

The  combination  was  broken  up 
by  a  consent  decree  in  1946  after 
an  anti-trust  suit  was  filed  by  the 
Department  of  Justice. 

Introduce  Later  Testimony 

Since  the  bulk  of  the  FCC  coun- 
sel's case  has  been  on  the  anti- 
trust activities  of  Paramount  Pic- 
tures prior  to  the  August  1948  cut- 
off date,  Mr.  Ford  had  asked  that 
he  be  permitted  to  introduce  testi- 
mony concerning  anti-trust  viola- 
tions occurring  since  then. 

He  estimated  he  would  need  a 
month  for  investigation  and  "sev- 
eral months"  to  put  his  case  into 
the  record,  if  his  request  were 
granted. 

Among  the  more  recent  anti- 
trust cases  which  FCC  counsel  has 
in  mind  are  the  16mm  film  com- 
plaint [B»T,  July  28,  et  seq.],  the 
Madison  Square  Garden  suit  [B»T, 


ACLU  APPROVES 

ABC-UPT  Merger 

MERGER  of  ABC  and  United 
Paramount  Theatres  Inc.  was  ap- 
proved last  week — by  the  American 
Civil  Liberties  Union. 

In  a  letter  to  FCC  Chairman 
Paul  A.  Walker,  ACLU  Executive 
Director  Patrick  Murphy  Malin 
said  that  "no  valid  objection  on 
civil  liberties  grounds  can  be  raised 
to  the  contemplated  merger." 

The  civil  liberties  organization,' 
which  has  had  an  observer  sitting 
in  on  the  90  days  of  hearings,  said 
that  arguments  against  the  merger 
were  outweighed  by  the  probable 
strengthening  of  ABC  which  would 
insure  "greater  diversification  of 
communication  and  increasing  com- 
petition between  the  American 
Broadcasting  Co.  and  its  two  prin- 
cipal competitors,"  CBS  and  NBC. 

Theoretically  there  might  be  a 
conflict  of  interest  between  thea- 
tre exhibition  and  TV,  Mr.  Malin 
said.  But  practically,  he  added,  it 
was  difficult  to  think  of  any  specific 
situation. 

Decision  to  "approve"  the  ABC- 
UPT  merger  was  made  by  ACLU's 
radio  committee  and  board  of  di- 
rectors, Mr.  Malin  informed  Chair- 
man Walker. 


March  24]  and  the  National  Screen 
Service  Corp.  complaint  [B*T, 
May  12]. 

Some  234  anti-trust  suits  were 
filed  against  Paramount  Pictures 
between  September  1948  and  the 
end  of  1951. 

At  a  one-day  hearing  last  week, 
Mr.  Resnick  told  attorneys  he 
would  expect  proposed  findings 
within  30  days  after  the  close  of 
the  hearing.  He  also  stated  he 
would  order  proposed  findings  on 
the  DuMont-Paramount  Pictures 
control  issue  within  20  days  after 
the  end  of  the  hearing. 

There  will  be  no  extensions,  Mr. 
Resnick  emphasized. 

One  of  the  issues  in  the  com- 
bination Paramount  case  is  whether 
Paramount  Pictures  controls  Allen 
B.  DuMont  Labs,  through  29% 
stock  ownership  of  the  latter  com- 
pany. 

Other  issues  in  the  case  involve 
the  sale  of  WBKB  (TV)  Chicago 
to  CBS  following  the  merger  ap- 
proval, renewal  of  the  license  of 
KTLA  (TV)  Los  Angeles  to  Para- 
mount Pictures  and  several  sub- 
sidiary elements. 

Meanwhile,  DuMont  petitioned 
the  FCC  last  week  to  have  the 
three-year  cutoff  provision  applied 
to  the  control  issue. 

DuMont  also  asked  that  the  Com- 
mission rule  that  (1)  its  Aug.  1 
order  does  not  apply  to  non-li- 
censees UPT  and  the  merged  ABC- 
UPT  company  (American  Broad- 
casting-Paramount Theatres  Inc.), 
and  (2)  the  credibility  of  witnesses 
(Continued  on  page  65) 
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The  Greatest  TV  Buy 
Of  the  Year... Collegiate 


"All  American  Game 
of  the  Week" 


FILMED  ON  SATURDAY 
READY  TO  BUILD  SALES 

IN  ANY  TV  MARKET 
AS  EARLY  AS  TUESDAY 


A  huge  audience 
for  any  product 
in  any  TV  market 
at  low  cost 


Here's  the  hard  hitting,  fast  selling  package— .4//  American  Colle- 
giate Game  of  the  Week  brings  you  this  season's  1 1  top  football 
games  PLUS  the  Season's  Highlights  in  Review,  PLUS  a  Rose 
Bowl  Preview.  All  American  Game  of  the  Week  is  television's 
finest,  fastest  selling  sports  program  — produced  by  Sportsvision, 
Inc.  — featuring  such  outstanding  teams  as  Texas,  Notre  Dame, 
Stanford,  Michigan,  Penn  State,  UCLA,  Maryland,  Alabama, 
USC,  Tennessee,  Northwestern,  Duke,  Minnesota,  Nebraska, 
Michigan  State,  etc. 


WIRE  COLLECT 


For  information  and  preview  print 


FIRST  GAME:  SEPTEMBER  20 


Consolidated  Television  Sales 

DISTRIBUTORS  OF  FILM  FOR  TELEVISION 

25  VANDERBILT  AVENUE,  NEW  YORK  CITY  17,  NEW  YORK 
SUNSET  AT  VAN  NESS,  HOLLYWOOD  28,  CALIFORNIA 
520  NORTH  MICHIGAN  AVENUE,  CHICAGO  T 1,  ILLINOIS 
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N  ow  WCCO  has  a  sister  station.  On  August  16 
WTCN-TV  became  WCCO-TV  under  common  ownership* 
with  WCCO  radio. 

So  WCCO-TV  with  new  maximum  antenna  facilities  under 
construction  and  maximum  100,000  watts  power 
applied  for  is  the  logical  broadcasting  companion  of 
WCCO's  clear  channel  50,000  watt  voice  in  the  Northwest. 


WCCO-TV  too! 


Separate  station  management  and  sales  have  been 
set  up  for  Radio  and  Television.  CBS  Radio  Spot  Sales 
continue  as  National  Representatives  for  WCCO  Radio  with 
Phil  Lewis  as  station  Salesmanager.  Robert  Ekstrum  is 
Salesmanager  for  Television  with  Free  and  Peters  as 
National  Representatives  for  WCCO-TV. 

Rate  cards  now  in  effect  make  these  stations  the  top 
buys  in  the  Twin  City  and  Northwest  market. 

*Midwest  Radio-Television,  Inc. 

W.  J.  McNally,  Chairman  of  the  Board 
Robert  Ridder,  President 

F.  Van  Konynenburg,  Executive  Vice  President  and 
General  Manager 


WCCO 

V  Basic  CBS  Affiliates  \ 

MINNEAPOLIS  -  SAINT  PAUL 


4 


NATIONAL  REPRESENTATIVES 
FREE  &  PETERS  FOR  TELEVISION 
RADIO  SPOT  SALES  FOR  RADIO 


IDAHO  RADIO  HOMES 


96.5%  Density 


RADIO  SET  ownership  in  96.5% 
of  Idaho  homes  is  shown  in  the 
decennial  U.  S.  Census,  according 
to  figures  compiled  from  the  hous- 
ing census  and  just  made  available 
by  the  Census  Bureau.  Census 
data  were  collected  in  April  1950. 

Among  cities,  the  highest  rate 
of  set  ownership  was  found  in 
Moscow,  amounting  to  98.9  %  of  all 
homes  in  the  city.  Two  other  cities 
had  rates  of  98%  or  better — Poca- 
tello  with  98.2%  and  Twin  Falls 
with  98.1%. 

Practically  every  home  in  Frank- 
lin County  was  radio-equipped, 
the  Census  Bureau  finding  an  own- 
ership rate  of  99.6%— 2,435  of 
2,445  homes.  Not  far  behind  was 
Madison  County  with  a  rate  of 
98.5%,  followed  closely  by  Oneida 
County  with  98.8%. 

With  no  TV  stations  in  Idaho, 
the  state  showed  a  TV  homes  per- 
centage of  0.5 %.  This  figure  was 
compiled  at  a  time  when  there 
were  fewer  than  five  million  sets 
in  the  nation  compared  to  the  pres- 
ent 18-million  set  circulation. 


RADIO  AND  TELEVISION— 1950  U.  S.  CENSUS  OF  HOUSING— IDAHO 


Statistics  in  adjacent  table 
are  extracted  from  a  final  re- 
port of  the  1950  Census  of 
Housing,  Series  H-A,  No  12, 
for  Idaho,  which  will  be 
available  in  about  six  weeks 
from  the  Superintendent  of 
Documents,  Washington  25, 
D.  C,  at  35^  per  copy. 

Statistics  on  distribution  of 
the  population  in  Idaho  are 
presented  in  a  final  report 
of  the  1950  Census  of  Popula- 
tion, Series  P-A,  No.  12,  now 
available  from  the  Superin- 
tendent of  Documents  at  20tf  a 
copy.  Descriptions  and  maps 
of  "urbanized  areas"  are  pre- 
sented in  this  report. 

Statistics  on  characteristics 
of  the  population  in  Idaho 
are  presented  in  a  final  re- 
port of  the  1950  Census  of 
Population,  Series  P-B,  No. 
12,  available  from  the  Super- 
intendent of  Documents,  at 
40<?  a  copy.  Descriptions  of 
Standard  Metropolitan 
Areas,  if  any,  are  presented 
in  this  report. 

A  Standard  Metropolitan 
Area  is  generally  described 
as  a  county  or  group  of  con- 
tiguous counties  with  at  least 
one  city  of  50,000  or  more.  In 
New  England,  it  is  defined  on 
a  town  or  city  rather  than 
county  basis. 

An  urbanized  area  con- 
tains at  least  one  city  of  50,- 
000  or  more  and  includes  sur- 
rounding closely  settled  in- 
corporated and  unincorpor- 
ated areas. 
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THE  STATE 

188,328 

169,110 

167,360 

161  570 

96.5 

118,824 

166,825 

770 

0.5 

No.  S.M.A. 

URBAN  PLACES 

Boise  City 

1 1 ,969 

11,386 

1 1 ,1 85 

10  950 

97.9 

6,984 

11,115 

40 

0.4 

Caldwell 

3,602 

3,377 

3,305 

3  205 

97  0 

1,875 

3,305 

20 

0.6 

Couer  d'Alene 

4,280 

4,01 1 

3,955 

3  850 

97  3 

2,885 

3,950 

5 

0.1 

Idaho  Falls 

5,777 

5,538 

5,505 

5  335 

96.9 

3,361 

5,485 

5 

0.1 

Lewiston 

4,506 

4,345 

4,340 

4  155 

95.7 

2,934 

4,340 

10 

0.2 

Moscow 

2,847 

2,743 

2,730 

2  700 

98  9 

1,729 

2,740 

5 

0.2 

Nampa 

5,348 

5,006 

4,885 

4  765 

97.5 

2,074 

4,865 

25 

0.5 

Pocatello 

7,882 

7,397 

7,335 

7  205 

98.2 

4,544 

7,340 

20 

0.3 

Twin  Falls 

5,836 

5,617 

5,555 

5  450 

98  1 

3,026 

5,525 

5 

0.1 

s~     1 1 1 it i  r r 

COUNTIES 

Ada 

23,014 

21,596 

21,290 

20,845 

97.9 

12,535 

21,210 

65 

0.3 

Adams 

1,170 

1,006 

1,015 

960 

94.6 

685 

1,005 

5 

0.5 

Bannock 

12,404 

1 1 ,425 

11,335 

11,005 

97.1 

7,844 

1 1 ,345 

45 

0.4 

Bear  Lake 

2,158 

1,920 

1,950 

1,895 

97.2 

1,804 

1,930 

Benewah 

2,399 

1,940 

1,900 

1,805 

95.0 

1,693 

1,890 

Bingham 

6,244 

5,804 

5,735 

5,455 

95.1 

4,206 

5,715 

15 

0.3 

Blaine 

1,951 

1,506 

1,415 

1,335 

94.3 

1,166 

1 ,400 

25 

1.8 

Boise 

718 

587 

555 

510 

91.9 

510 

560 

5 

0.9 

Bonner 

5,774 

4,577 

4,505 

4,240 

94.1 

3,408 

4,490 

20 

0.4 

Bonneville 

8,867 

8,252 

8,095 

7,870 

97.2 

5,487 

8,070 

25 

0.3 

Boundary 

1,958 

1,730 

1,670 

1,550 

92.8 

1,331 

1,660 

Butte 

849 

737 

700 

645 

92.1 

382 

695 

Camas 

384 

321 

305 

290 

95.1 

325 

300 

Canyon 

16,499 

15,383 

15,175 

14,735 

97.1 

9,578 

15,140 

120 

0.8 

Caribou 

1,692 

1,500 

1,485 

1,460 

98.3 

544 

1,485 

15 

1 .0 

Cassia 

4,423 

3,938 

3,945 

3,810 

96.6 

2,898 

3,895 

30 

0.8 

Clark 

360 

264 

305 

290 

95.1 

230 

310 

10 

3.2 

Clearwater 

2,519 

2,307 

2,285 

2,030 

88.8 

1,728 

2,280 

5 

0.2 

Custer 

1,139 

962 

930 

845 

90.9 

746 

915 

5 

0.3 

Elmore 

2,722 

2,024 

1,980 

1,845 

93.2 

1,219 

1,985 

5 

0.3 

Franklin 

2,698 

2,474 

2,445 

2,435 

99.6 

2,165 

2,435 

10 

0.4 

Fremont 

3,038 

2,534 

2,465 

2,390 

97.0 

2,039 

2,460 

15 

0.6 

Gem 

2,808 

2,602 

2,585 

2,505 

96.9 

2,120 

2,590 

5 

0.2 

Gooding 

3,362 

3,110 

3,110 

3,020 

97.1 

1,967 

3,100 

25 

0.8 

Idaho 

3,759 

3,324 

3,265 

3,000 

91.9 

2,697 

3,270 

10 

0.3 

Jefferson 

2,801 

2,653 

2,665 

2,585 

97.0 

2,153 

2,660 

10 

0.4 

Jerome 

3,613 

3,336 

3,295 

3,230 

98.0 

2,053 

3,280 

40 

1.2 

Kootenai 

10  038 

7  798 

7  715 

7,450 

96.6 

J, DO  J 

7,685 

15 

0.2 

Latah 

6,168 

5,862 

5,835 

5,690 

97.5 

4,695 

5,850 

15 

0.3 

Lemhi 

2,238 

1,902 

1,850 

1,690 

91.4 

1,349 

1,825 

10 

0.5 

Lewis 

1,392 

1,243 

1,250 

1,185 

94.8 

1,142 

1,250 

15 

1.2 

Lincoln 

1,230 

1,168 

1,155 

1,100 

95.2 

882 

1,155 

5 

0.4 

Madison 

2,506 

2,301 

2,250 

2,225 

98.9 

1,813 

2,245 

30 

1.3 

Minidoka 

2,864 

2,713 

2,705 

2,665 

98.5 

2,174 

2,700 

Nez  Perce 

7,485 

7,059 

7,030 

6,725 

95.7 

4,751 

7,025 

15 

0.2 

Oneida 

1,548 

1,217 

1,210 

1,195 

98.8 

1,143 

1,210 

10 

0.8 

Owyhee 

2,139 

1,780 

1,780 

1,645 

92.4 

1,006 

1,780 

20 

1.1 

Payette 

3,944 

3,569 

3,560 

3,485 

97.9 

2,230 

3,555 

30 

0.8 

Power 

1,289 

1,119 

1,115 

1,045 

93.7 

839 

1,120 

5 

0.4 

Shoshone 

7,224 

6,640 

6,650 

6,445 

96.9 

5,382 

6,620 

25 

0.5 

Teton 

919 

779 

760 

730 

96.1 

655 

760 

Twin  Falls 

13,229 

12,362 

12,285 

12,025 

97.9 

8,672 

12,200 

25 

0.2 

Valley 

1,950 

1,213 

1,220 

1,170 

95.9 

907 

1,185 

10 

0.8 

Washington 

2,837 

2,573 

2,585 

2,515 

97.3 

1,988 

2,585 

30 

1.2 

Yellowstone  National 

ASA  UNIT  REVIEWS 

Recommendations  to  CCIR 

NEW  STANDARDS  covering 
sound  reproduction  on  disc  and 
tape,  with  worldwide  adoption  en- 
visioned, were  reviewed  Wednesday 
and  Thursday  at  meetings  of  two 
industry  -  government  committees 
at  NARTB  headquarters,  Washing- 
ton. 

Group  Z-57  of  the  American 
Standards  Assn.,  of  which  Neal 
McNaughten,  NARTB  engineering 
director,  is  chairman,  met  Wednes- 
day to  examine  sound  recommenda- 
tions to  be  taken  up  late  this  month 
at  Geneva  by  Study  Group  10  of 
International  Radio  Consultative 
Committee  (CCIR).  Represented  on 
the  group  are  NARTB,  Institute  of 
Radio  Engineers,  Radio-Television 
Mfrs.  Assn.,  Navy  and  Audio  En- 
gineering Society. 

U.  S.  Preparatory  Group  10  on 
broadcasting,  a  CCIR  unit,  met 
Thursday.  Mr.  McNaughten  is 
chairman  of  this  group  as  well  as 
the  international  CCIR  group.  Re- 
ports and  comments  submitted  by 
the  ASA  group  were  adopted.  No 
proposed  standards  came  out  of  the 
ASA  meeting. 

The  CCIR  group  finalized  reports 
on  high-frequency  broadcast  direc- 
tive antenna  systems  and  use  of 
more  than  one  frequency  per  pro- 
gram in  high-frequency  broadcast- 
ing. Single-side  band  sound  broad- 
casting problems  were  studied 
along  with  reception  of  high-fre- 
quency broadcasts  with  synchron- 
ized transmitters. 

The  two  meetings  provide  the 
basis  of  the  U.  S.  position  when  the 
CCIR  Study  Group  10  meets  in 
Geneva  Aug.  25.  Mr.  McNaughten 
will  leave  shortly  for  Geneva. 


Park  (part) 


Seymour  H.  Rothschild 

FUNERAL  services  were  con- 
ducted Tuesday  for  Seymour  H. 
Rothschild,  44,  executive  vice  presi- 
dent of  Edwin  I.  Guthman  &  Co., 
Chicago  radio,  TV  and  electronics 
parts  manufacturing  firm.  He  died 
Aug.  10  in  his  Highland  Park,  111., 
home. 


CANADIAN  Broadcasting  Corp.  board  of  governors,  at 
its  last  meeting  in  Ottawa,  includes  (I  to  r):  Seated,  F.  J. 
Crawford,  Toronto;  Rene  Morin,  vice  chairman,  Montreal; 
A.  D.  Dunton,  chairman,  Ottawa;  Dean  A.  Pouliot,  Que- 
bec;  Mrs.  Mary   E.   Farr,  Victoria.     Standing,  W.  H. 
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Phillips,  Ottawa;  J.  F.  Tripp,  Oxbow,  Sask.;  R.  J.  Fry, 
Winnipeg;  Dr.  G.  Douglas  Steel,  Charlottetown.  Absent 
from  meeting  of  the  11 -member  CBC  board  were  Prof. 
J.  A.  Corry,  Kingston,  Ont.,  and  Gordon  A.  Winter,  St. 
John's,  Newfoundland. 
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WICHITA  FORUM 
BUILDING 

FIRST  TELECAST 

in  WICHITA 

OVER  25,000  VIEWED  POLITICAL 
CONVENTIONS  ON  40  TV 
RECEIVERS 

They  came,  they  saw,  they  appreciated.  The 
citizens  of  the  Wichita  trade  area  were 
privileged  to  view  both  political  conventions 
on  40  well-spaced  TV  sets.  People  from  all 
walks  were  most  grateful  for  this  gesture  of 
public  service  from  Station  KANS. 

ELEVEN  DAYS  AND  TEN  NIGHTS 
OF  NEAR  PERFECT  RECEPTION 

Skilled  engineers  were  right  on  the  beam. 
The  reception  was  perfect. 
KANS  is  first  in  Public  Service  and  that's 
another  reason  why  your  message  on  KANS 
will  get  results.  You  reach  that  segment  of 
audience  with  money  and  inclination  to 
respond.  Ask  for  proof. 


KANS 


IN  WICHITA 

NBC  SINCE  1936 

CALL    YOUR    TAYLOR    CO.  MAN 
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r      S  r°eg1.l  }  TV  ADVERTISER 

ABBOTT  &  COS 

SELL  FOR  YOU  IN 
YOUR  INDIVIDUAL 
TV  MARKETS ! 


But  only  if  you  act  fast!  For  here's  a  brand-new  series  of 
half-hour  programs,  all  expressly  filmed  for  television  .  . 

starring  the  unequalled  antics  of  Abbott  &  Costello  .  .  and 
ready  for  immediate  sponsorship  by  national,  regional,  and 
local  advertisers  on  a  market-by-market  basis. 

You'll  find  "The  Abbott  &  Costello  Show"  is  the  kind  of 
high-rating  entertainment  that  viewers  will  look  forward 
to  every  week.  It  combines  the  unrepressed,  wholesome 
comedy  of  these  two  favorite  funnymen  with  the  able 
directing  of  Jean  Yarbrough,  acknowledged  master  in  his 
field,  and  the  top  TV  scripting  of  Sidney  Fields  and 
Eddie  Forman. 

For  all  the  facts— including  costs  and  a  preview  of 
"The  Abbott  &  Costello  Show"— phone  or  wire  the  nearest 
of  these  nine  conveniently-located  MCA-TV  offices.  ^ 
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ARE  READY  TO 


HOW  SUCCESSFUL  CAN  YOU  GET? 

Well,  if  you  know  Abbott  &  Costello  (and  who  doesn't?), 
these  phenomenal  achievements  won't  surprise  you  — 

.  their  ever-increasing  popularity  en  the  stage,  screen,  radio  . , 
{now  reaffirmed  more  conclusively  than  ever  over  the  perfect 
medium  for  their  inimitable  zaniness  —  television ! 

,  their  Hollywood  record  of  29  consecutive  box  office  hits, 
grossing  almost  $60,000,000  in  the  last  ten  years  — and  soon 
to  be  topped  by  their  latest  and  greatest  film,  "Abbott  & 
Costello  Meet  Captain  Kidd"  (for  December  release, 
incidentally ) . 

.  their  four  solid  years  of  nationwide  sponsorship  on  radio 
by  the  R.  J.  Reynolds  Company,  one  of  America's  largest 
and  most  successful  advertisers. 

and  —  their  repeated  smash  appearances  during  1951-52  on 
the  Colgate  Comedy  Hour  .  .  .  with  an  average  TV  Nielsen- 
rating  of  U5.2  and  a  spectacular  share  of  audience  that 
has  zoomed  as  high  as  73.2%! 

WHAT  A  PAIR  TO  HAVE  SELLING  FOR  YOU!! 


NEW  YORK:  598  Madison  Avenue — PLaza  9-7500 
CHICAGO:  i-30  North  Michigan  Ave. — DElaware  7-1100 
BEVERLY  HILLS:  9370  Santa  Monica  Blvd. — CRestview  6-2001 
SAN  FRANCISCO:  105  Montgomery  Street— EXbrook  2-8922 
CLEVELAND :  Union  Commerce  Bldg. — CHerry  1-6010 
DALLAS:  2102  North  Akard  Street — CENtral  1UUS 
DETROIT:  1612  Book  Tower — WOodward  2-260U 
BOSTON :  10ii  Little  Building — Liberty  2-1,823 
MINNEAPOLIS :  Northwestern  Bank  Bldg. — LIN  coin  7863 

DISTRIBUTORS  OF  AMERICA'S  FINEST  TV  SHOWS  FOR  LOCAL  ADVERTISERS 
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FRS  REPORT        Consumers  Replacing  Qid  TV  Sets 


NARTB  District  Meeting  Schedule 


Dist. 

Hotel 

City 

Aug. 

18-19 

7 

Statler 

Cleveland 

21-22 

8 

Grand 

Mackinac  Island, 

IVIich. 

25-26 

11 

Duluxn 

juuiurn,  iviiiiii. 

28-29 

17 

Multnomah 

Portland,  Ore. 

Sept. 

4-5 

15 

Mark 

San  Francisco 

Hopkins 

8-9 

16 

Del 

Coronado  Beach, 

Coronado 

Calif. 

11-12 

14 

Cosmo- 

Denver 

politan 

15-16 

12 

Lassen 

Wichita 

18-19 

13 

Texas 

Ft.  Worth 

22-23 

10 

The  Elms 

Excelsior 

Springs.  Mo. 

25-26 

9 

Plankinton 

Milwaukee 

Oct. 

2-3 

4 

Carolina 

Pinehurst,  N.  C. 

6-7 

5 

Biltmore 

Atlanta 

9-10 

6 

Peabody 

Memphis 

13-14 

3 

Penn- 

Harrisburg,  Pa. 

Harris 

16-17 

2 

Westchester  Rye,  N.  Y. 

Country 

Club 

20-21 

1 

Statler 

Boston  ' 

Aug.  17-24:  Educational  Television 
Workshop,  Iowa  State  College,  Ames, 
Iowa. 

Aug.  18:  BAB  Sales  Clinic,  San  Antonio. 

Aug.  21-23:  Georgia  Assn.  of  Broad- 
casters, Gen.  Oglethorpe  Hotel,  Sa- 
vannah. 

Aug.  22:  BAB  Sales  Clinic,  New  Orleans. 

Aug.  24-25:  Arkansas  Broadcasters 
Assn.  meeting  and  sales  clinic,  Marion 
Hotel,  Little  Rock. 

Aug.  25:  BAB  Sales  Clinic,  Miami. 

Aug.  27:  BAB  Sales  Clinic,  Winston- 
Salem. 

Aug.  27-29:  Institute  of  Radio  Engi- 
neers, West  Coast  show  and  conven- 
tion, Long  Beach,  Calif.  . 

Sept.  4-6:  Board  of  Governors,  Cana- 
dian Broadcasting  Corp.,  Radio  Ca- 
nada Bldg.,  Montreal. 

Sept.  5:  BAB  Sales  Clinic,  Chicago. 

Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 

Sept.  10:  BAB  Sales  Clinic,  Louisville. 

Sept.  11-13:  Western  Assn.  of  Broad- 
casters annual  meeting,  Banff  Springs 
Hotel,  Banff,  Alta. 

Sept.  12:  BAB  Sales  Clinic,  Nashville. 
Sept.  12-13:  Advertising  Federation  of 

America  District  7,  Thomas  Jefferson 

Hotel,  Birmingham,  Ala. 

Sept.  12-14:  N.  Y.  State  Chapter  of 
American  Women  in  Radio  and  TV 
annual  meeting,  Cornell  U.,  Ithaca, 

Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 

Sept.  17:  Texas  Assn.  of  Broadcasters, 
semi-annual  meeting,  Fort  Worth. 

Sept.  17:  BAB  Sales  Clinic.  Birming- 
ham. 

Sept.  19:  BAB  Sales  Clinic,  Atlanta. 

Sept.  20:  IRE  conference,  Iowa  section, 
Roosevelt  Hotel,  Cedar  Rapids. 

Sept.  22-25:  National  Electronic  Dis- 
tributors Assn.  convention,  Atlantic 
City,  N.  J. 

Sept.  25-27:  Television  Authority  spe- 
cial convention,  New  York. 

Sept.  28-30:  Adv.  Fed.  of  America,  10th 
District  meeting,  Mayo  Hotel,  Tulsa. 

Sept.  28-Oct.  1:  Assn.  of  National  Ad- 
vertisers fall  meeting,  Hotel  Plaza, 
New  York. 

Sept.  29-Oct.  1:  National  Electronic* 
Conference,  eighth  annual  confer- 
ence, Sherman  Hotel,  Chicago. 

Oct.  6-10:  Society  of  Motion  Picture  & 
Television  Engineers,  72d  semi-an- 
nual convention,  Washington. 

Oct.  9-10:  AAAA  Central  Council  fall 
regional  convention,  Drake  Hotel, 
Chicago. 

Oct.  11-13:  Women's  Adv.  Clubs  annual 
Mid-West  inter-city  conference,  Ho- 
tel Morton,  Grand  Rapids,  Mich. 

Oct.  12-15:  AAAA,  Pacific  Council  an- 
nual convention,  Arrowhead  Spring! 
Hotel,  San  Bernardino,  Calif. 

Oct.  13-14:  Engineering  Conference, 
Central  Canada  Broadcasters  Assn., 
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CONSUMERS  continued  to  buy 
automobiles  and  other  durable 
goods  "at  very  high  rates"  in  1951 
and  are  purchasing  new  model  TV 
sets  this  year  to  replace  postwar 
acquisitions,  according  to  the  Fed- 
eral Reserve  System's  board  of 
governors. 

In  a  "1952  Survey  of  Consumer 
Finances,"  released  Friday,  the 
board  studied  purchases  of.  durable 
goods  and  houses  in  1951  and 
"planned  purchases"  for  the  cur- 
rent year. 

Ownership  of  television  re- 
ceivers "is  still  far  from  general, 
despite  substantial  purchases,"  the 
survey  noted.  Purchases  of  radio- 
TV  sets  in  1951  remained  about 
equal  to  those  the  previous  year, 
it  reported. 

Turning  to  prospective  pur- 
chases, the  survey  predicted  1952 
would  find  33  of  every  100  spend- 
ing units  buying  new  TV  sets  in 
the  $5,000-a-year-and-over  salary 
bracket.  Other  data  showed  TV  set 
purchase  prospects  of  23  per  100 
buyers  in  the  $4,000-4,999  bracket; 
20  in  the  $3,000-3,999;  13  in  the 
$2,000-2,999;  6  in  the  $1,000-1,999, 
and  5  in  the  below-$l,000-a-year 
group. 

For  1951  the  survey  found  43  of 
every  100  buyers  in  the  $5,000- 
and-over  group  bought  TV  sets. 
Only  notable  departure  was  in  the 
$4,000  -  4,999  and  3,000  -  3,999 
brackets.  Ratio  was  17  per  100 
to  21  per  100,  respectively,  buying 
TV  sets  in  these  income  groups. 
The  same  apparent  paradox  was 
noted  for  1950  and  1949. 

Planned  purchases  for  1952  were 
estimated  for  radio  receivers  at 
600,000  (or  1.2%  of  all  buying 
units),  with  median  expenditure 
of  $40.  Planned  TV  set  purchases 
were  placed  at  2.9  million  (or  5.6% 
of  spending  units),  with  a  median 
outlay  of  $300. 

Median  outlay  for  actual  pur- 
chases of  telesets  ranged  from  $300 
in  1951  and  1950  to  $330  in  1949. 
Actual  TV  buyers  approximated 


Royal  Connaught  Hotel,  Hamilton, 
Ont. 

Oct.  17-19:  Southeastern  District,  Na- 
tional Assn.  of  Radio  Farm  Directors 
convention,  Winston-Salem,  N.  C. 

Oct.  20:  Theatre  TV  hearing  begins, 
FCC. 

Oct.  20-21:  Adv.  Fed.  of  America  Fifth 
District   meeting,   Ft.   Hayes  Hotel, 

Columbus,  Ohio. 

Oct.  20-23:  Financial  Public  Relations 
Assn.  annual  convention,  Coronado, 
Calif. 

Oct.  20-22:  IRE-RTMA  Annual  Meet- 
ing, Hotel  Syracuse,  Syracuse,  N.  Y. 

Oct.  28-29:  AAAA  Eastern  Conference 
(New  York,  New  England  &  Atlantic 
Councils)  fall  regional  convention, 
Roosevelt  Hotel,  New  York. 

Nov.  9-16:  National  Radio  &  Television 
Week. 

Dec.  1-3:  National  Assn.  of  Radio  News 
Directors  convention,  (Cleveland. 

Dec.  27-29:  American  Marketing  Assn., 
Conference,  Palmer  House,  Chicago. 

Feb.  5-7:  Southwestern  I.R.E.  Con- 
ference &  Electronics  Show,  Plaza 
Hotel,  San  Antonio. 

April  29-May  2,  1953:  NARTB  Con- 
vention, Biltmore  Hotel,  Los  An- 
geles. 


6.3  million  in  1951,  6.1  million  in 
1950  and  2.9  million  in  1949,  the 
board  reported,  accounting  for 
12%,  11.8%  and  5.6%  of  buying 
units,  respectively. 

Actual  median  outlays  for  radios 
were  $50  in  1951,  $45  in  1950  and 
$55  in  1949,  compared  to  planned 
purchases  medians  of  $40  for  1952. 

"Ownership  of  television  sets  in- 
creased rapidly  after  volume  pro- 
duction was  first  attained  in  1949 
and  by  early  1952  about  one-third 
of  the  spending  units  had  acquired 
sets,"  the  board  explained.  The 
report  continued: 

Since  most  television  stations  are 
located  in  large  cities,  ownership  of 
receiving  sets  is  more  frequent  in 
urban  areas.  About  half  of  all  spend- 
ing units  in  metropolitan  areas 
owned  television  sets  early  in  1952 
as  compared  with  about  one-fourth 
of  those  in  smaller  cities  and  less 
than  one-tenth  of  those  in  the  open 
country. 

The  level  of  consumer  income  also 
affects  television  set  ownership.  At 
the  beginning  of  this  year  [the  board 
gave  no  actual  figures  for  1952,  of 
course]  about  1  in  10  spending  units 
with  incomes  of  less  than  $2,000 
owned  sets.  This  proportion  ranged 
upward  to  nearly  6  in  10  with  incomes 
of  $7,500  or  more. 

When  classified  by  family  status, 


THE  POLITICAN'S  Talkathon 
made  its  debut  in  Wisconsin's  state 
capital,  Madison,  last  week,  and 
will  take  over  the  airwaves  in 
Appleton  and  Green  Bay  today 
(Monday) .  The  star  politico  in  the 
Badger  State  Talkathon  is  Len 
Schmitt,  an  attorney  from  Merrill, 
Wis.,  who  is  opposing  Sen.  Joseph 
McCarthy  for  the  Republican 
nomination  for  U.  S.  Senator. 

Mr.  Schmitt  talked  himself  and 
4,000  questions  out  with  residents 
throughout  the  southern  part  of 
the  state  in  a  25-hour  speaking 
stint  on  the  four  Madison  sta- 
tions, WIBQ  WMFM  WISC  and 
WKOW,  and  WIBU  Poynette, 
which  has  studios  in  Madison. 

The  Talkathon,  a  copyrighted 
system  for  politicians,  is  promoted 
by  Houck  &  Co.,  Miami  advertis- 
ing agency  [B»T,  Aug.  11]. 

The  attorney  took  the  air  Tues- 
day at  8  p.m.,  continuing  to  9  p.m. 
Wednesday.  Although  the  answered 
questions  totaled  4,000,  there  was 
no  score  on  the  number  of  calls 
placed  to  a  battery  of  seven  tele- 
phone operators. 

Dane  County  and  southern  Wis- 
consin audiences  reached  a  low 
point,  as  expected,  between  mid- 
night and  5  a.m.,  although  there 
were  enough  calls  coming  in  from 
listeners  to  keep  the  candidate 
busy.  The  venture  was  termed 
"highly  successful"  by  Kenneth 
Schmitt,  WIBA  manager,  who  said 
interest  built  up  so  that  in  the  clos- 


the  highest  frequency  of  television 
set  ownership  (4  in  10)  was  among 
spending  units  consisting  of  married 
persons  with  children.  Television  ap- 
pears to  have  a  special  appeal  to 
spending  units  headed  by  skilled  and 
semi-skilled  workers. 

Early  this  year,  the  board  esti- 
mated, 30  of  every  100  spending 
units  owned  telesets.  The  per- 
centages scale  upward  for  each, 
salary  bracket,  with  59  of  every 
100  in  the  $7,500  and  over  group 
owning  sets. 

The  survey  also  tabulated  place: 
of  residence,  with  51  of  every  100 
spending  units  owning  sets  in 
metropolitan  areas;  26  per  100  in 
cities  of  50,000  or  more  popula- 
tion; 23  per  100  in  cities  between 
2,500  and  50,000;  21  per  100  in 
towns  under  2,500  and  8  in  the 
"open  country." 

The  survey  also  estimated  the 
percentage  of  purchasers  of  radio- 
TV  receivers  who  bought  on  in- 
stallment credit  each  of  the  last 
five  years.  Percentages  included 
45%  doing  so  on  radio  sets  and 
48%  on  telesets  in  1951,  32  on 
radio  and  44  on  TV  in  1950,  42 
and  47  in  1949,  42  on  radio  (none 
available  for  TV)  in  1948  and  34 
(none  available  for  TV)  in  1947. 


ing  hours  the  Talkathon  "scored 
a  smashing  success."  His  station 
and  the  other  four  rotated  time 
for  the  attorney,  who  will  use  the 
same  techniques  today  at  WHBY 
Appleton  and  WBAY  WDUZ  and 
WJPG  Green  Bay. 

The  candidate  also  is  under- 
stood to  have  scheduled  Talkathon 
dates  on  stations  in  Fond  du  Lac, 
Oshkosh  and  Milwaukee  before 
the  Sept.  9  election. 

The  talk  marathon  has  been  con- 
ducted in  Florida  and,  most  re- 
cently, in  Arkansas,  where  Judge 
Francis  Cherry,  a  dark  horse  can- 
didate, won  the  nomination  for 
governor  with  an  80,000  plurality. 
Michael  V.  DiSalle,  former  price 
stabilization  chief,  plans  to  use 
the  vote-getting  system  in  Ohio, 
where  he  is  seeking  the  senate 
seat  held  by  John  Bricker  (R). 


Lewis  Sued 

SUIT  charging  Fulton  Lewis  jr., 
MBS  commentator,  with  libel  was 
filed  Thursday  in  U.  S.  District 
Court,  District  of  Columbia,  by 
Blood  Bank  Foundation,  Nashville. 
Plaintiff  asks  $500,000  damages, 
charging  Mr.  Lewis  last  Dec.  3 
branded  it  as  non-profit  front  for  a 
profit  corporation.  The  foundation 
describes  itself  as  a  charitable,  non- 
profit organization  operating  a 
blood  bank  and  carrying  on  research 
into  uses  of  blood  plasma. 
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TALKATHON  DEBUTS  IN  WISCONSIN 

Schmitt'  Seeks  McCarthy  Seat  in  Senate 
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HAZLETON,  PA.  NBC-MBS  ALLENTOWN,  PA.  CBS  BLOOMSBURG,  PA.  BIDDEFORD-SACO,  ME.  MBS-YANKEE 

(Represented  by  Robert  Meeker  Associates).  (Owned  and  Operated  by  Harry  L.  Magee).  (Represented  by  Edward  Devney). 
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LBS'  McLendon  Asks  FCC  Aid 


(Continued  fr 
owned  and  operated  stations. 

".  .  .  The  Commission  can  act  to 
correct  this  deplorable  thwarting 
of  the  public  interest  in  only  one 
way;  through  its  power  to  prevent 
any  network  and /or  radio  station 
from  accepting  an  exclusive  con- 
tract for  any  sporting  event  or 
special  event,"  he  wrote. 

"A  simple,  expeditious  plan  for 
handling  such  situations  could  eas- 
ily be  evolved.  This  rule  would 
operate  to  prohibit  any  radio  net- 
work and /or  station  from  operating 
against  the  public  interest  by  pre- 
senting inferior  coverage  of  any 
sporting  event  or  special  event,  as 
is  the  case  today. 

"This  ignorance  of  the  public  in- 
terest by  networks  and  stations 
is  no  real  fault  of  the  stations 
which  can  never  govern  the  situa- 
tion for  themselves  because  of  the 
competitive  necessity  of  getting  an 
exclusive  before  the  next  station 


om  page  26) 
gets  one.    The  situation  can  only 
be  handled  ...  by  the"  FCC. 

"A  vast  majority  of  networks 
and  radio  stations  have  for  years 
been  incensed  by  the  arrogance  of 
many  sports  promoters,  price-fix- 
ing tactics,  exorbitant  and  even 
prohibitive  broadcast  rights  fees, 
making  it  difficult  if  not  impossible, 
for  the  station  to  perform  sports 
broadcasts  in  the  public  interest, 
discrimination  against  radio  in 
favor  of  newspapers,  territorial 
limitations,  exclusives  granted  by 
tax-supported  institutions,  censor- 
ship of  announcers  and  practically 
every  other  practice  repugnant  to 
the  idea  that  radio  should  be  as  free 
as  the  press." 

Mr.  McLendon  urged  the  FCC  to 
"give  most  serious  consideration 
to  the  two  issues  presented  in  this 
letter." 

The  president  of  the  suspended 


LBS  also  has  been  urging  the  U.  S. 
Dept.  of  Justice  to  prosecute  an 
anti-trust  action  against  organized 
baseball.  In  his  letter  to  the  FCC, 
Mr.  McLendon  said  Liberty  itself 
had  been  obliged  to  file  a  civil  anti- 
trust suit  against  baseball  because 
"the  Justice  Dept.  continues  dere- 
lict in  its  duty  despite  entreaties 
from  embattled  broadcasters  and 
continues  its  old  policy  of  collabo- 
ration with  baseball." 

A  few  days  before  he  dispatched 
his  letter  to  the  FCC,  it  was 
learned,  Mr.  McLendon  renewed  his 
efforts  to  get  the  Justice  Dept.  to 
intercede  in  the  case. 

In  a  letter  dated  Aug.  5  to  Victor 
Kramer,  chief  of  the  litigation  sec- 
tion of  the  Anti-Trust  Div.  of  the 
Dept.  of  Justice,  Mr.  McLendon 
said  Liberty  could  "provide  you 
with  fully  documented  proof  of  the 
conspiracy  not  to  compete  among 
the  [baseball]  club  networks." 

He  said  the  arrangements  within 
organized  baseball  constituted  "the 
same  situation  as  when  the  major 


CBS  Radio 
Network 


f  herever  you 
o  there's 
adio 


.  .  .  and  wherever  you  go  in 
Western  New  York,  Northwest- 
ern Pennsylvania  or  in  the  two- 
billion  dollar  Ontario  area,  you'll 
find  WGR  is  the  most  listened-to 
radio  station. 


RAND  BUILDING,  BUFFALO  3,  N.  Y. 

National  Representatives:  Free  &  Peters,  ins. 


Leo  J.  ("Fitz")  Fitzpatrick 
I.  R.  ("Ike")  Lounsberry 


producers  -  distributors  -  exhibitors 
[of  movies]  years  ago  divided  up 
the  country  into  zones,  each  taking 
a  zone  and  agreeing  not  to  try 
to  compete  by  invading  the  other 
fellow's  area." 

"Such  was  held  to  be  a  violation 
of  the  anti-trust  laws  by  the  United 
States  Supreme  Court,  and  base- 
ball's 'club  network'  conspiracy  not 
to  compete  is  on  all  fours  with  the 
theatre  agreement,  which  the  Su- 
preme Court  held  illegal,"  Mr.  Mc- 
Lendon said. 

".  .  .  There  is  no  club  in  the 
major  leagues  which  will  sell  you 
the  rights  to  broadcast  against  a 
local  baseball  club." 

Mr.  McLendon  claimed  that  al- 
though baseball  had  claimed  to 
have  eliminated  its  Rule  1-D,  gov- 
erning relations  between  major  and 
minor  leagues,  in  the  fall  of  1951, 
the  effects  of  the  rule  still  continue 
to  be  recognized. 

"After  the  fictitious  abolition  of 
Rule  1-D  in  the  fall  of  1951,"  he 
wrote,  "Liberty  wrote  to  all  of 
its  stations  telling  them  that,  due 
to  the  abolition  of  this  rule,  those 
stations  no  longer  had  to  worry 
about  local  restrictions  and  that 
Liberty  was  contemplating  carry- 
ing a  night  schedule  and  that  if 
we  did  so,  the  stations  would  be 
able  to  broadcast  regardless  of 
their  local  club's  restrictions. 

Station  Reaction  Cited 

"Stations  were  delighted.  We  can 
produce  their  answers. 

"Then  in  New  York  Ford  Frick 
[Commissioner  of  Baseball]  told 
the  general  manager  of  the  Liberty 
network,  James  Foster,  that  he  was 
extremely  angry  at  us  for  sending 
out  the  letters  and  getting  the  clubs 
in  an  uproar. 

"Frick  told  Foster  that  the  clubs 
may  have  abolished  Rule  1-D  but 
that  Liberty  certainly  was  not 
going  to  broadcast  any  night  base- 
ball, against  or  not  against  any 
local  club,  and  that  if  we  didn't 
send  out  an  immediate  retraction 
of  the  letter,  satisfactory  to  him 
(Frick),  he'd  see  that  we  broad- 
cast no  baseball  games  at  all  in 
1952. 

"We  were  forced  to  send  out  a 
correction  and  tell  our  stations  that, 
although  the  rule  had  been  abol- 
ished, we  had  no  rights  to  broad- 
cast night  games  in  1952  (we  had 
never  told  them  we  did  have  rights 
but  simply  that  we  were  contem- 
plating such  a  schedule)." 

Mr.  McLendon  also  charged  there 
had  been  attempts  to  "price  us  out 
of  the  business." 

"In  1951,"  he  wrote,  "we  paid  a 
basic  price  of  around  $10,000  per 
club  for  77  home  games  per  club. 
In  1952,  the  Dodgers  charged  us 
$60,000  for  35  home  games." 

"In  no  case  were  we  able  to  get 
games  for  any  less  than  seven 
times  as  much  per  game  as  we  had 
paid  in  1951.  In  short,  for  the 
few  poorer  games  we  had  in  1952, 
the  clubs  kicked  the  price  up  as- 
tronomically." 

A  spokesman  at  the  Dept  of 
Justice  told  Broadcasting  •  Tele- 
casting last  week  that  Mr.  Mc- 
Lendon's  letter  was  under  con- 
sideration. 
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"This  new  7  -  inch  Professional 
reel  gives  big  reel  results!  " 


Chief  Engineer,  WEBC, 
Duluth,  Minn. 


It's  the  new  large-hub 
7-inch  professional  reel  of 
"SCOTCH"  Magnetic  Tape! 

CUTS  TIMING  ERRORS!  New  larger  hub  reduces  ten- 
sion changes,  cuts  timing  errors  50%  . 

REDUCES  PITCH  CHANGES!  Lower  hub-to-outside- 
diameter  ratio  means  a  marked  reduction  in  pitch 
changes  between  spliced  portions  of  broadcasts. 

LESS  VIBRATION,  FASTER  REWIND!  Bigger  hub  pro- 
^  duces  10%  faster  rewind  speed,  yet  rotational  speed 
is  lower  than  that  of  the  standard  reel.  Operation  is 
so  smooth  that  wear  on  equipment  is  cut,  with 
resulting  maintenance  savings. 


The  term  "SCOTCH"  and  the  plaid  design  are  registered  trademarks  for  Sound 
Recording  Tape  made  in  U.S.A.  by  MINNESOTA  MINING  &  MFG.  CO., 
St.  Paul  6,  Minn. — also  makers  of  "Scotch"  Brand  Pressure-sensitive  Tapes, 
.jt^  "Underseal"  Rubberized  Coating,  "Scotchlite"  Reflective 

$Jififc:>,  Sheeting,  "Safety-Walk"  Non-slip  Surfacing,  "3M"  Abra- 
tlfrMW*  sive3>  "3M"  Adhesives.  General  Export:  122  E.  42nd  St., 
^SffEgi?'       New  York  17,  N.Y.  In  Canada:  London,  Ont.,  Can. 


New  improved  tape 
matches  reel  improvements! 

Supplied  on  the  new  7"  professional  reel  is  a  new  type 
of  magnetic  tape  that  offers  many  technical  advantages: 

•  New  "Dry  Lubricating"  process  eliminates  tape  and 
head  squeal,  produces  a  tape  that  turns  in  a  faultless 
performance  in  extreme  heat  and  humidity. 

•  New  thinner  construction  allows  more  than  1200  feet 
of  tape  to  be  wound  on  the  new  7"  reel  despite  larger 
hub.  Magnetic  properties  of  this  new  tape  are  identical 
in  every  respect  to  the  older  "Scotch"  Brand  #111-A 
tape,  the  industry's  standard  of  quality. 

•  Tape  supplied  on  the  new  reel  is  100%  splice-free. 

•  Output  variation  is  guaranteed  to  be  less  than  plus  or 
minus  XA  db  at  1,000  cps  within  the  reel,  and  less  than 
plus  or  minus  Yz  db  from  reel  to  reel. 


MAGNETIC  TAPE 

Your  supplier  has  the  new  "Scotch"  Brand  7" 
professional  reel  with  the  new  Dry  Lubricated 
tape.  See  him  today!   
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SALES  SEMINAR 


SHIRTSLEEVE  sales  clinic  was  held  Aug.  4-6  by  Washington  State  Assn.  of  Broadcasters,  with  Maurice  B.  Mitchell, 
Associated  Program  Service,  as  main  speaker.  Left  to  right:  Leo  Beckley,  KBRC  Mt.  Vernon,  WSAB  president;  Bill 
Simpson,  KRSC  Seattle;  Allen  Miller,  KWSC  Pullman;  Rogan  Jones,  KVOS  Bellingham;  Mr.  Mitchell;  Carl  Downing, 
<  WSAB;  Joe  Chytil,  KELA  Centralia;  Fred  Chitty,  KVAN  Vancouver;  Robert  S.  McCaw,  KXRN  Renton. 


WSAB  Hears  Mitchell 

FACTS  provide  the  best  tool  for 
radio  salesmen  and  should  be  used 
to  direct  businessmen  to  the  audi- 
ence they  are  attempting  to  reach, 
a  three-day  Washington  State 
Assn.  of  Broadcasters  sales  sem- 
inar in  Seattle  was  told  Aug.  4-6 
by  Maurice  B.  Mitchell,  vice  presi- 
dent and  general  manager  of  As- 
sociated Program  Service. 

Mr.  Mitchell  conducted  the  sem- 
inar, which  was  open  to  Washing- 
ton, Oregon  and  British  Columbia 
broadcasters.  Active  in  arrange- 
ments were  Chairman  Bill  Simp- 
son, KRSC  Seattle;  WSAB  Presi- 
dent Leo  Beckley,  KBRC  Mt.  Ver- 
non, and  Joe  Chytil,  KELA  Cen- 
tralia, WSAB  Sales  Committee 
chairman. 

Radio  salesmen  must  gi-asp  the 
tools  at  their  disposal  and  apply 
them  for  the  best  use  of  the  time- 
buyer,  Mr.  Mitchell  told  the  85 
broadcasters  attending  the  semi- 
nar. He  reminded  that  salesmen 
are  now  dealing  with  a  second  or 
third  generation  of  a  business 
family  once  thoroughly  sold  on 
radio  and  they  must  be  supplied 
with  the  latest  information  on  the 
true  value  of  radio  advertising. 

Mr.  Mitchell's  topics  ranged 
from  discussion  of  newspaper 
competitive  tactics  to  successful 
merchandising  tie-in  techniques 
adapted  to  radio.  He  called  for  a 
united  selling  campaign  on  behalf 
of  radio  as  opposed  to  cut-rate 
station  tactics  which  cut  the  value 
of  the  advertising  dollar. 

The  original  BMB  measurement 
approach  will  emerge  as  one  of 
the  most  accurate  audience  analy- 
ses yet  developed,  he  predicted, 
pointing  to  its  success  in  Canada. 
He  praised  work  of  Advertising 
Research  Bureau  Inc.,  which  meas- 
ures point-of-sale  value  of  radio 
vs.  newspaper  advertising.  "There 
is  still  no  substitute  for  the  actual 
merchandise  being  sold  by  radio  as 
the  only  real  test  which  satisfies 
the  retailer  and  station  owner  and 
manager — and  ARBI  studies  show 
that  radio  more  than  carries  its 
end  of  the  bargain  in  this  regard," 
he  said. 

Mr.  Simpson  presented  an  en- 
graved pocket  watch  to  Mr.  Mitch- 
ell for  his  services. 


Safety  Council  Awards 

NATIONAL  Safety  Council's 
"Award  of  Merit"  has  been  pre- 
sented to  Gabriel  Heatter,  Cedric 
Foster  and  Bill  Henry,  MBS  news- 
casters, for  their  activities  on  be- 
half of  the  1952  safety  campaign. 
Citation  was  awarded  to  the  three 
newsmen  for  their  participation  in 
NSC's  The  Fight  for  Life  series, 
special  transcribed  programs  car- 
ried by  1,135  radio  stations  across 
the  U.  S.,  according  to  Dan  Thomp- 
son, NSC  director  of  radio  and 
television. 

Page  42    •    August  18,  1952 


FM  FORMULA 

Designed  To  Promote  Sales 

FORMULA  designed  to  promote 
sale  of  FM  sets  as  an  "extra"  in 
a  radio  set-selling  campaign  is 
presented  by  NARTB  and  Radio- 
Television  Mfrs.  Assn.  in  a  48- 
page  booklet  titled  "F-M-phasis." 

Developed  during  the  series  of 
FM  promotion  test  campaigns  con- 
ducted in  North  Carolina,  Wis- 
consin and  District  of  Columbia 
under  NARTB-RTMA  auspices, 
the  booklet  gives  detailed  instruc- 
tions. Included  are  available  pro- 
motion devices,  brochures,  press 
releases,  dealer  broadsides,  radio 
announcements  and  form  letters. 

The  formula  calls  for  four-week 
campaigns.  Roles  to  be  taken  by 
broadcasters,  manufacturers,  dis- 
tributors and  dealers  are  outlined 
in  detail.  Coordinating  for  the  two 
trade  associations  are  John  H. 
Smith  Jr.,  NARTB  FM  Dept.  di- 
rector, and  James  D.  Secrest, 
RTMA  general  manager.  In  addi- 
tion, NARTB's  FM  Committee  will 
participate  under  direction  of  Mi- 
chael R.  Hanna,  WHCU  Ithaca, 
N.  Y.,  member  of  the  association 
board  of  directors  for  FM  and 
committee  chairman.  A  special  FM 
promotion  group  functions  for 
RTMA. 


AM  SET  SALES 

Bright  Future  Seen  by  Brandt 

DESPITE  television,  radio  will 
continue  as  big  business  with  re- 
tail set  sales  around  $250  million 
annually,  Arthur  A.  Brandt,  gen- 
eral sales  manager  for  General 
Electric  Co.'s  Receiver  Dept.,  pre- 
dicted last  week. 

Speaking  from  Syracuse  after 
completing  a  regional  tour,  Mr. 
Brandt  said  the  crux  of  the  sales 
problem  today  hinges  not  upon 
the  ability  of  the  consumer  to  buy, 
but  rather  upon  the  ability  of  the 
salesman  to  sell  a  public  well  able 
to  buy.  He  added  that  new  fea- 
tures, like  the  clock-radio  and  a 
large  replacement  market  plus  the 
continued  trend  toward  multiple 
ownership  of  radios,  assures  a  sub- 
stantial annual  volume. 


'COME  ON  DOWN# 

Little  Asks  'Saucermen' 


TOP  scientists  and  military  auth- 
orities may  not  be  at  a  loss  for 
words  to  describe  the  current  flying 
saucer  phenomena,  but  few  have 
agreed  on  the  most  plausible  ex- 
planation. 

In  all  the  shouting  from  the  labs 
to  the  Pentagon,  nobody  appar- 
ently thought  to  ask  the  "saucer- 
men"  themselves — that  is,  until  a 
broadcaster  got  the  idea.  It  re- 
mained for  Lee  Little,  enterprising 
manager  of  KTUC  Tucson,  to  go 
into  action.  In  an  actual  broad- 
cast, Mr.  Little  extended  this  per- 
sonal invitation  to  the  "gentlemen" 
in  the  saucers : 

This  is  Lee  Little,  Manager  of  Radio 
Station  KTUC  Tucson,  Ariz.;  United 
States  of  America;  North  American 
Continent;  Planet  Earth.  I  wish  to 
inform  you  "gentlemen"  in  the  sau- 
cers that  we  of  Planet  Earth  are 
friendly  and  have  no  intention  of 
harming  you  in  any  way.  The  open 
area  to  the  south  of  our  building  and 
to  the  east  of  our  transmitting 
tower,  though  usually  used  for  park- 
ing our  antiquated  means  of  terres- 
trial propulsion,  is  adequate  for  your 
landing  needs.  We  would  like  to 
meet  you  and  find  out  all  about  you. 
We  are  not  your  enemies.  Rather, 
we  are  merely  curious  about  you 
and  your  extra-terrestrial  objects 
that  have  been  cluttering  up  our 
skies  for  some  years.  Come  on  down. 

Here  are  the  conditions  at  the 
Earth's  surface  at  present.  Our  at- 
mosphere is  composed  of  78.03%  Ni- 
trogen, 20.997c  Oxygen,  0.93%  Argon, 
and  0.01%  Hydrogen  with  much  small- 
er proportions  of  Neon,  Helium, 
Ozone  and  Xenon.  The  weight  of 
this  layer  of  atmosphere  at  the  sur- 
face in  Tucson  is  27.39  inches  of 
mercury.  There  is  no  wind  or  shift- 
ing of  this  atmospheric  layer  at  the 
moment.  The  surface  temperature 
based  on  a  scale  where  water  solidi- 
fies at  32  degrees  and  where  it  va- 
porizes at  212  degrees  .  .  .  that  tem- 
perature is  now  85.  If  these  condi- 
tions will  support  your  ability  to 
exist,  come  on  down  and  visit  us. 


ALL-DAY  annual  outing  of  NBC  Chi- 
cago employes  took  place  Aug.  5  at 
Medinah  Country  Club.  Affair  was 
sponsored  by  the  company's  Athletic 
Assn.,  and  included  a  golf  tournament, 
dining,  dancing  and  entertainment. 


DEFENSE  DRIVE 

Wyoming  Stations  Aid 

THOUGH  Wyoming  is  not  con- 
sidered an  obvious  target  for  an 
atomic  attack,  broadcasters  of  the 
state  are  planning  a  heavy  sched- 
ule of  civil  defense  programs  and 
announcements  during  the  Aug.  18 
week  at  the  request  of  Gov.  Frank 
A.  Barrett. 

William  C.  Grove,  KFBC  Chey- 
enne, said  the  object  of  the  drive 
is  to  bring  home  to  people  of  the 
state,  slow  to  react  to  importance 
of  civil  defense,  the  fact  that  "it 
can  happen  here."  Each  station  is 
broadcasting  a  minimum  of  six 
spots  per  day,  using  both  civil  de- 
fense transcriptions  and  locally 
written  spots.  Messages  are  being 
carried  during  sports  broadcasts, 
man-on-street  interviews  and  simi- 
lar features. 

Stations  taking  part,  Mr.  Grove  said, 
are  KOWB  Laramie;  KRAL  Rawlins; 
KVOC  Casper;  KWOR  Worland;  KFBC; 
KWYO  Sheridan;  KODI  Cody;  KGOS 
Torrington;  KVWO  Cheyenne;  KPOW 
Powell;  KSPR  Casper;  KWRL  Riverton, 
and  KVRS  Rock  Springs. 


WJR  Honored 

SECOND  public  service  award 
within  a  week  was  made  to  WJR- 
AM-FM  Detroit  Aug.  9  when  the 
Michigan  American  Legion  Auxili- 
ary presented  a  citation  to  Worth 
Kramer,  WJR  vice  president-gen- 
eral manager,  in  recognition  of  the 
station's  quarter  century  of  patri- 
otic public  service.  Mr.  Kramer  ac- 
cepted the  award  on  behalf  of  the 
station  before  the  assembly  of 
Michigan  delegates  at  the  Legion 
State  Convention  in  Grand  Rapids. 
A  week  previously,  Mr.  Kramer 
was  presented  a  "Certificate  of 
Achievement"  from  the  Dept.  of 
the  Army  for  WJR's  outstanding 
cooperation  with  the  Michigan 
Military  District. 


KBIG  Avalon,  Calif,  and  its  opera- 
tions was  the  subject  of  a  1,500-foot 
documentary  film,  produced  last  week 
by  a  12-man  camera  crew  from  the 
United  States  Air  Force.  Dealing  with 
the  theme  of  two  airmen  on  a  week- 
end visit  to  a  modern  station,  the  film 
is  intended  primarily  as  a  training 
misson. 
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setting 


new  records 


Wherever  you  go  there's  presto  . . .  out  in  front 
in  disc  preference.  To  users  of  presto  discs  the  reason  is 
obvious  . . .  these  discs  perform  better,  presto  performance  is  a 
result  of  careful  craftsmanship  and  quality  control  from  the 
meticulous  preparation  of  the  aluminum  base  right  through  to  the  final 
inspection  and  packaging  of  each  individual  disc  in  the 
world's  most  modern  disc  plant. 

That's  why  the  name  presto  is  your  assurance  of  better  disc  quality,  proven  every 
day  by  PRESTO  users  in  studios,  stations  and  schools  around  the  world. 


RECORDING  CORPORATION 


PARAMUS,  NEW  JERSEY 


Export  Division:  25  Warren  Street,  New  York  7,  N.  Y. 
Canadian  Division:  Walter  P.  Downs,  Ltd.,  Dominion  Square  Bldg.,  Montreal 


WORLD'S  LARGEST  MANUFACTURER  OF  PRECISION  RECORDING  EQUIPM  ENT  AND  DISCS 
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Yes,  the  figures 

below  will  certainly  show 

how  the  Memphis  market  has  grown  in 

the  last  10  years. 

Comparison  of  1942*1952  Growth  in  the  Memphis 
market  area 


Population.     19421 3,092,108 
1952^*™™ 


$2,802,534,000 


Radio  19421 393,518 

Homes  ..  1952 
Effective  1942 
Buying  Income  1952 
Retail  1942  [ 

Sales  1952 

Food  1942 1  [J 

Sales  1952 
Drug  1942 

Sales  1952 


$896,976,000 
1  $615,917,000 


$2,269,052,000 


$511,934,000 


$21,225,000 


$63,708,000 


Percentage 
increase 


15.4% 
108% 
212% 
268% 
353% 
200% 


In  1952,  as  in  1942,  the  radio  station  that 
reaches  and  sells  the  great 
Memphis  market  best  is 


E      M  I  S 

5,000  WATTS  — 790  SC.  C. 


M 

NBC 

National  representatives,  The  Branham  Company 
WMCF  260  KW  Simultaneously  Duplicating  AM  Schedule 
WMCT  First  TV  Station  in  Memphis  and  the 

Owned  and  Operated  by  The  Commercial  Appeal 
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Strictly  Business 

(Continued  from  page  18) 
Broadcasting,  where  he  remained 
until  1939. 

-In  that  time,  the  company's 
column  went  from  "about  15  shows 
a  month  to  499,"  operating  one 
large  studio  24  hours  daily  to  ac- 
commodate transcript:on  -  hungry 
agencies.  He  was  working  as  a 
junior  salesmen  when  he  resigned 
to  join  International  Radio  Sales, 
the  Hearst  radio  subsidiary  which 
acted  as  sales  representative  for 
Hearst's  dozen  stations. 

In  1942,  two  weeks  before  he 
was  married,  he  learned  from 
Broadcasting  Magazine  that  he 
was  about  to  be  de-jobbed.  The 
major  Hearst  properties  were  to 
be  sold,  and  IRS  to  be  disbanded. 
Undeterred  by  the  prospect  of  un- 
employment and  a  call  to  the 
Army,  he  was  married  on  schedule 
to  the  former  Ranelda  Ruch.  They 
live  in  suburban  Evanston  with 
their  youngsters,  Bobby  Jr.,  8,  and 
Kathleen,  5. 

Army  Service 

For  eight  months  before  going 
into  the  Army,  Mr.  Flanigan 
worked  in  spot  sales  for  the  Red 
Network  (later  NBC),  billing  $1 
million  among  his  accounts  in  that 
time.  Radio's  verdant  pastures 
nevertheless  were  replaced  by 
Texas'  dreary  plains  as  he  at- 
tended Coast  Artillery  OCS, 
switched  to  the  Quartermaster 
Corps  and  convoyed  trucks  into 
China.  His  18  months  in  the  C-B-I 
Theatre  ended  in  1946,  with  Mr. 
Flanigan  a  first  lieutenant. 

He  returned  to  Chicago  and 
NBC  and,  shortly  after  the  split 
between  radio  and  TV  sales  efforts, 
was  named  manager  of  Radio  Spot 
Sales  early  in  1951.  His  staff  now 
includes  four  salesmen,  with  whom 
he  works  on  local  and  area  busi- 
ness. 

Mr.  Flanigan  is  a  member  of  the 
Chicago  Radio  Management  Club, 
and  has  taught  radio  sales  at  sev- 
eral NBC-Northwestern  U.  sum- 
mer radio-TV  institutes. 


UNIFORM  TUBES 

Aim  of  Sept.  3  Meet 

AN  International  Electrotechnical 
Commission  session  starting  at 
Scheveningen,  the  Netherlands,  on 
Sept.  3  will  act  upon  a  plan  to 
promote  the  standardization  of 
electron  and  radio  tube  sizes  by 
manufacturers  throughout  most 
countries  of  the  world. 

Declaring  that  the  eight-day 
meeting  will  clear  the  way  for 
standardizing  the  base  dimensions 
of  tubes,  Virgil  M.  Graham,  direc- 
tor of  technical  relations  of  Syl- 
vania  Electric  Products  Inc.,  who 
will  represent  the  Joint  Electron 
Tube  Engineering  Council  (JETEC) 
at  the  session,  said  standardization 
— interchangeability — is  "of  utmost 
importance  from  the  viewpoint  of 
both  military  application  and  in- 
ternational commerce." 

Mr.  Graham  left  last  Tuesday 
for  the  Netherlands  meeting. 


W.  VA.  SESSION 

Gets  Miss  Sloat's  Tips 

SIX-POINT  program  by  which 
broadcasters  can  help  timebuyers, 
with  renewals  and  new  business 
as  a  reward,  was  offered  West  Vir- 
ginia stations  Saturday  at  the 
West  Virginia  Broadcasters  Assn. 
semi-annual  meeting,  held  at  the 
Greenbrier,  White  Sulphur  Springs. 
The  two-day  session  opened  Fri- 
day. 

Elaine  Sloat,  radio-TV  timebuy- 
er  for  Procter  &  Gamble  at  Ben- 
ton &  Bowles,  New  York,  told  the 
association  that  "in  a  sense  all  ad- 
vertising is  conceived  on  a  local 
level  so  that  the  message  will  reach 
the  maximum  number  of  people  by 
means  of  advertising  which  has  the 
greatest  appeal  to  them. 

"Adding  these  locals  together 
is  what  gives  the  client  national 
coverage  with  a  broad  scope  in 
mind  to  select  the  most  effective 
combination  of  media  in  relation  to 
national  and  local  markets." 

Miss  Sloat  listed  her  six  points 
as  follows:  Maintain  a  clean  opera- 
tion; truthful  and  informative 
presentation  and  promotion  pieces; 
good  sales  representation;  coopera- 
tion in  industry  evaluation  studies; 
cooperation  in  merchandising;  ac- 
tive part  in  broadcasting  industry 
associations. 

"We  are  looking  more  critically 
at  radio  because  of  the  appalling 
rise  of  TV  in  the  advertising 
world,"  Miss  Sloat  said.  "Radio 
has  two  extra  plusses:  Out-of- 
home  listening,  and  in-home  (other 
than  the  living  room)  listening.  As 
long  as  radio  continues  to  maintain 
its  high  standards  we  as  advertis- 
ers will  be  interested." 

Stephen  Douglas,  director  of 
sales  promotion,  Kroger  Co.,  Cin- 
cinnati, gave  an  illustrated  talk  on 
salesmanship  at  the  luncheon  ses- 
sion. A.  Lovell  Elliott,  Charleston 
advertiser,  spoke  on  the  topic,  "On 
the  Other  Side  of  the  Dotted  Line." 

TV  appeared  on  the  agenda  with 
a  talk  by  James  M.  Caldwell, 
WAVE  Louisville,  on  selling  radio 
in  a  television  market.  Kevin  B. 
Sweeney,  vice  president  of  Broad- 
cast Advertising  Bureau,  explained 
work  of  the  industry  sales  organi- 
zation. CBS  showed  its  film  pres- 
entation, "More  Than  Meets  the 
Eye." 

Officers  of  the  association  are  John 
T.  Gelder,  WCHS  Charleston,  presi- 
dent; William  E.  Rine,  WWVA  Wheel- 
ing, vice  president;  Alice  Shein,  WBTH 
Williamson,  secretary-treasurer.  Board 
members  are  Les  Golliday,  WEPM 
Martinsburg;  Fred  Zimmerman,  WBLK 
Clarksburg;  Charles  High,  WGKV 
Charleston;  Virginia  Cooper,  WJLS 
Beckley;  Flem  Evans,  WPLH  Hunting- 
ton; Pat  Flanagan,  WHIS  Bluefield; 
Lawrence  H.  Rogers,  WSAZ-TV  Hunt- 
ington; John  Phillips,  WHTN  Hunting- 
ton; Joe  L.  Smith  Jr.,  WJLS  Beckley. 


MAGNAVOX  Co.,  Fort  Wayne,  Ind., 
has  declared  dividends  on  common 
and  Class  A  stock.  Dividend  on  com- 
mon stock  is  37%  cents  a  share,  pay- 
able Sept.  15  to  stockholders  of  record 
on  Aug.  25.  Dividend  on  Class  A 
stock  is  25  cents  a  share,  payable 
Sept.  1  to  stockholders  of  record  on 
Aug.  15. 
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Advertisers.. 


even  New  England 


advertisers.,  are  "amazed  at 


the  wide  range"  of 


t 

lJUTICURA  PREPARATIONS,  made  in  Massa- 
chusetts since  1878,  have  long  been  advertised 
on  the  "WBZ  Home  Forum"  with  Mildred 
Carlson.  Results  get  better  and  better!  Writes 
Cuticura's  Francis  M.  Putnam:  "We  are  very 
happy  with  the  results  of 'your  25-cent  offer,  and 
we  are  amazed  at  the  wide  range  you  are 
obtaining.  This  promotion  has  been  very  success- 


BOSTON 

50,000  WATTS 
NBC  AFFILIATE 


ful  in  forcing  distribution,  and  we  know  that  a 
high  percentage  of  those  trying  Cuticura  Sham- 
poo for  the  first  time  will  become  regular  users." 

Not  only  in  geographical  coverage  but  in  meas- 
urable sales  influence,  this  is  typical  of  the  job 
being  done  regularly  by  WBZ.  Want  more  data 
on  performance  or  availabilities?  Apply  to  Tom 
Meehan  at  WBZ,  or  to  any  Free  &  Peters  office. 


©Westinghouse  Radio  Stations  Inc 
KYW  •  KDK A  •  WOWO  •  KEX  •  WBZ  •  WBZA  •  WBZ-TV 
National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 

RADIO-AMERICA'S     GREAT   ADVERTISING  MEDIUM 
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RADIO  BEST  FOR  SAVINGS  &  LOAN  FIRM 

Hausmann  Agency  Finds  in  San  Diego  Survey 


mvim 


SALE! 

in  America's  6th  City 


CURRENT 
AVAILABILITIES 

on  WFBR's  prize  collection 
of  home-grown  shows.  All 
are  subject  to  prior  sale  .  .  . 
none  will  be  available  for 
long.  Timebuyers:  how  do 
these  fit  your  fall  schedules? 


CLUB  1300 


Completely  outclasses  its 
field — No.  1  show  of  its  kind! 
7  STRIP  ACROSS  THE  BOARD 


MELODY  BALLROOM 


Top-rated  disc  jockey  show 
in  Baltimore! 

7  SPOTS 


NELSON  BAKER  SHOW 


1st  in  its  time  period! 

7  STRIP  ACROSS  THE  BOARD 


EVERY  WOMAN'S  HOUR 


Top-rated  30-minute 
woman's  show! 
6  SPOTS 


SHOPPIN'  FUN 


Top  locally  produced  show 
in  its  period! 
4  SPOTS 


MORNING  IN  MARYLAND 


Misses  being  tops  for  3 -hour 
period  by  a  fraction! 

sold  our 


For  quick  action,  write,  wire 
or  phone  your  John  Blair  man 
or  any  account  executive  of 


X>  WATTS  IN  BALTIMORE,  Mb. 
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TO  HOME  Federal  Savings  &  Loan 
Assn.  of  San  Diego,  radio  is  the 
"best  business  getter"  and  the 
medium  that  pays  big  dividends  in 
new  customers  for  advertising  dol- 
lars spent. 

In  this  way,  Jack  Hausmann, 
head  of  his  own  advertising  agency 
in  San  Diego,  described  results  of 
a  survey  the  agency  made  for  the 
savings  association,  when  speaking 
to  members  of  the  San  Diego  Ad- 
vertising &  Sales  Club. 

Combined  spending  of  only  38% 
of  its  advertising  budget  on  radio, 
TV  and  newspapers  brought  in 
52.8%  of  the  firm's  new  business, 
Mr.  Hausmann  said.  Survey 
showed  that  of  62%  spent  for  all 
other  media  only  41.8%  returns  in 
new  customers  were  realized. 

Home  Federal  has  sponsored  a 
five-per  week  morning  newscast  on 
KSDO  and  only  of  late  a  similar 
afternoon  program  on  KCBQ.  An 
average  of  four  spot  announce- 
ments also  is  used  weekly  on 
KFMB-TV.  Additionally,  spots 
are  used  on  other  San  Diego  out- 
lets during  the  firm's  month-end 
consolidated  period.  Mr.  Hausmann 
personally  handles  newscasts  for 
his  client. 

When  Home  Federal  asked  for 
detailed  analyses  on  how  its  adver- 
tising money  was  being  spent  and 
which  medium  was  giving  the  best 
results,  Mr.  Hausmann  employed 
a  three-section  card  survey  plan. 
Each  section  contained  a  set  of 
questions  which  were  mailed  to  the 
538  newest  clients.  A  brief  letter 
from  the  firm's  president,  Charles 
K.  Fletcher,  asked  the  client's 
cooperation.  A  self  -  addressed 
stamped  return  envelope  was  en- 
closed. 

Medium  Credits 

Cards  were  keyed  to  give  the  dol- 
lar bracket  in  which  the  interviewee 
could  be  placed.  Question  was 
"How  did  you  hear  about  Home 
Federal?"  and  listed  these  media: 
Radio,  street  poster,  television,  bus 
cards,  billboards,  a  friend,  news- 
paper, direct  mail  and  others. 

Section  two  asked  whether  the 
client  listened  to  radio  or  viewed 
TV,  and  the  third  section  asked 
for  a  check  on  the  reason  the  client 
finally  selected  Home  Federal. 
Some  273  cards  were  returned. 
Home  Federal  handled  all  the 
mechanics  of  mailing  and  even 
analyzed  the  results. 

Some  of  the  results:  In  the 
$1-499  group,  77.8%  listened  to 
radio  and  22.2%  viewed  television; 
$500-999  bracket,  63.1%  radio  and 
36.9%  TV;  $1,000-5,000  group, 
69.6%  radio  and  30.4%  TV.  In 
the  highest  bracket,  over  $5,000, 
76.9%  radio  and  24.1%  TV.  Over- 
all picture  in  the  four  groups  gave 
radio,  71.8%,  and  TV,  28.2%. 

As  Mr.  Hausmann  explained, 
radio  led  in  all  four  income 
brackets  and  was  strongest  in  the 
lowest  and  highest,  while  TV  made 


the  best  showing  in  the  two  middle 
income  groups. 

"The  lesson  we  deducted,"  he 
said,  "was  that  while  TV  is  a 
rapidly  growing  medium  and  a 
very  healthy  one  for  its  age,  radio 
is  still  a  mighty  factor  in  the  ad- 
vertising program  of  our  type  of 
financial  institution." 

Although  not  revealing  budget 
figures,  he  noted  that  "while  radio 
brought  more  of  our  business  and 
71.8%  of  Home  Federal's  clients 
said  they  listened  to  radio  and 
only  28%  viewed  television,  my 
client  spent  substantially  more  on 
radio  than  on  television." 

Responses  to  the  question,  "How 
did  you  hear  about  Home  Federal?" 
showed  that  substantially  more 
people  in  each  bracket  listed  radio 
as  the  media,  he  declared. 

In  the  $1  to  $499  and  $500  to 
$999  groups,  the  survey  placed 
newspaper  advertising  in  second 
place.  The  $1,000  to  $5,000  bracket 
had  TV  second  and  in  the  over 
$5,000  video  and  newspapers  tied 
for  second  place. 

Television  was  third  in  the  $1 
to  $499  group,  direct  mail  third 
in  the  $500  to  $999  and  newspapers 
third  in  the  $1,000  to  $5,000 
catagory.  Video  and  newspapers 
tied  for  second  place  in  the  over 
$5,000  bracket. 

Giving  a  breakdown,  Mr.  Haus- 
mann revealed  the  following  total 
percentages  by  groups: 


$1  to  $499 

Radio    36.5 

Newspaper    12.6 

TV    8.7 

All  Other    42.2 

$500  to  $999 

Radio    28.2 

Newspaper    15.2 

Direct  Mail    8.7 

All  Other  ..."   47.9 

$1,000  to  $5,000 

Radio    41.5 

TV   ;.  12.9 

Newspaper    10.8 

All  Other    34.8 

Over  $5,000 

Radio    33.3 

TV    9.5 

Newspaper    9.5 

All  Other    47.7 


The  overall  percentages  in  all 
groups  combined  were  listed  as 
radio  36.3;  newspaper  12.6;  TV 
9.3;  and  all  other  41.8. 

"Analyzing  the  survey  report 
from  the  angle  of  income  brackets, 
radio  scored  an  across-the-board 
victory  in  the  lower,  middle  and 
upper  brackets,"  Mr.  Hausmann 
said. 


WEBSTER-CHICAGO  sold  and  pro- 
duced 44.1%  of  all  tape  recorders 
manufactured  during  the  first  four 
months  of  this  year,  according  to 
Howard  McClosky,  vice  president  in 
charge  of  manufacturing.  Claim  is 
based  on  records  of  the  Armour  Re- 
search Foundation,  Chicago. 


NARND  AWARDS 

Entries  Being  Accepted 

ENTRIES  for  the  National  Assn. 
of  Radio  News  Directors  1952  radio 
and  TV  competition  now  are  being 
accepted,  NARND  Awards  Com- 
mittee Chairman  Baskett  Mosse 
announced  last  week. 

Mr.  Mosse,  who  is  chairman  of 
the  radio  and  TV  division  of  the 
Medill  School  of  Journalism, 
Northwestern  U.,  Evanston,  111., 
said  deadline  for  this  year's  en- 
tries is  Oct.  15.  The  NARND  1 
awards  committee  chairman  said 
all  radio  and  television  stations  in 
the  U.S.  and  its  territories  are 
eligible. 

Nominations  may  be  made  by 
stations,  networks  or  any  other 
party  including  advertising  agen- 
cies and  universities  which  have 
radio  and  television  courses. 

Classifications,  all  of  which  may 
be  entered  by  any  station,  are  (1)  j 
To  the  radio  station  providing  the 
most  complete  and  enterprising 
general  news  service  of  the  year 
in  its  community,  (2)  to  the  tele- 
vision station  providing  the  most 
complete  aural-visual  news  service 
in  its  community  and  contributing 
most  to  the  general  progress  of 
television  news  and  (3)  to  the 
radio  or  television  station  which 
did  the  best  and  most  complete 
job  or  displayed  the  most  enter- 
prise and/or  courage  in  reporting 
one  news  story  or  feature  during 
the  year. 

Mr.  Mosse  said  his  committee's 
policy  is  that  the  board  of  judges 
use  as  its  yardstick  the  facilities 
available  to  each  station,  weigh- 
ing each  entry  in  accordance  with 
the  size  of  its  staff  and  the  avail- 
able facilities  in  the  newsroom. 

Winners  of  the  gold  trophies, 
who  also  will  receive  distinguished 
achievement  certificates,  will  be 
announced  at  the  annual  NARND 
convention  banquet.  Last  year's 
winners  were  WHO  Des  Moines, 
WBAP-TV  Fort  Worth  and  WTIC 
Hartford,  Conn. 


Income  Data 

WAGES  and  salaries  in  private 
industry  rose  $500  million  in  June 
over  the  previous  month,  reaching 
an  annual  rate  of  $146  billion,  ac- 
cording to  the  Office  of  Business 
Economics,  U.  S.  Dept.  of  Com- 
merce. OBE  also  reported  that 
slightly  higher  employment  and 
average  weekly  earnings  in  non- 
durable goods  industries  offset  a 
wage  loss  in  durable  goods  (radio- 
TV  receivers,  etc.)  industries.  Over- 
all personal  income  during  June 
was  up  $1%  billion  over  May,  with 
an  annual  rate  of  $266  billion,  as 
was  employment  in  manufacturing. 


WILLIAM  R.  TRAUM,  director,  radio- 
TV  division,  The  Town  Hall,  and  Sey- 
mour Siegel,  director  of  New  York's 
Municipal  Bcstg.  System,  spoke  on 
"Radio  in  Stimulating  Community 
Action"  at  the  New  School  for  Social 
Research  July  29. 
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:  Ampex 

to  capture  the  natural  color 

and  true  perspective 
of  original  live  performances 

fo 

Full  Dimensional  Sound 


PEX 

AMPEX  ELECTRIC  CORPORATION  Redwood  City,  California 
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Only  ONE  Station 
DOMINATES 

This 

15-County 
Market 

with 

HOME 
FURNISHINGS 
SALES 

of 

$38,324,000* 

*  Sales  Management,  7952 
Survey  of  Buying  Power. 


AH-FH 

WINSTON-SALEM 


ALLOTMENTS 

Materials  Plan  Set 

AN  AUTOMATIC  allotment  proce- 
dure designed  to  free  many  radio- 
TV  set  manufacturers  and  other 
companies  from  filing  requirements 
and  boost  their  quotas  of  materials 
will  go  into  effect  Jan.  1,  1953. 

Set  makers  who  received  cer- 
tain allocations  for  the  current 
quarter  will  be  eligible  for  the 
new  system,  announced  last  Mon- 
day by  the  National  Production 
Authority.  The  procedure  was  de- 
vised partly  because  of  slashes  in 
NPA  personnel  dictated  by  ap- 
propriation cuts.  It  assures  that 
set  manufacturers  will  continue  to 
receive  enough  materials  to  meet 
receiver  demand. 

Self  -  authorization  technique, 
under  which  producers  of  receivers 
may  certify  their  own  orders  for 
steel,  copper  and  aluminum,  will 
be  continued,  NPA  said.  This  en- 
ables manufacturers  to  order  up 
to  25  tons  of  steel,  10,000  pounds 
of  copper  and  20,000  pounds  of 
aluminum. 

Under  the  new  allotment  proce- 
dure, set  makers  may  calculate 
their  own  requirements  and- obtain 
materials  without  NPA  approval 
providing  their  third-quarter  allot- 
ments do  not  exceed  500  tons  of 
carbon  steel,  40,000  pounds  of 
copper  and  60,000  pounds  of 
aluminum.  System  goes  into  effect 
with  first-quarter  1953  quotas, 
relieving  these  producers  of  the 
need  for  filing  with  the  agency. 

In  effect,  "the  automatic  method 
picks  up  where  the  self-certifying 
technique  leaves  off,"  according  to 
NPA  Administrator  Henry  H. 
Fowler.  It  will  apply  to  those  firms 
who  use  more  materials  than  per- 
mitted under  self-authorization  but 
who  were  allotted  in  this  quarter 
less  than  the  above-mentioned 
quotas. 

Spelled  out  in  the  method  goes 
a  bonus  for  those  companies  eligible 
for  the  automatic  procedure — a 
bonus  not  accorded  those  who  still 
must  file  CMP-4B  applications. 
They  will  receive  100%  of  the  first 
60  tons  of  carbon  steel,  plus  60% 
of  the  excess  between  60  and  500 
tons — or  the  ceiling  on  third-quar- 
ter usage. 

A  new  priority  system  also  has 
been  set  for  radio-TV  broadcast- 
ers intent  on  constructing  new 
buildings  or  making  major  project 
alterations.  The  system  applies 
criteria  for  potential  new  construc- 
tion, restricting  broadcasters  on 
requests  for  steel  until  the  first  of 
the  year  [B*T,  Aug.  11]. 


Pulse  Adds  5  Markets 

THE  PULSE  INC.,  New  York,  last 
Monday  announced  the  addition  of 
five  new  markets  to  its  Pulse  Re- 
ports, according  to  Br.  Sydney 
Roslow,  director.  New  areas  to  be 
measured  include  Pittsburgh,  Co- 
lumbus and  Portland,  Ore.,  for 
radio,  plus  Dallas  and  Fort  Worth 
for  both  radio  and  television. 

The  firm  now  is  supplying  TV  rat- 
ings in  Pittsburgh  and  Columbus. 


BUS  DISASTER 

WACO,  WAVZ  Claim  Scoops 

SCOOP  is  being  claimed  by  WACO 
Waco,  Tex.,  in  its  coverage  of  the 
worst  bus  tragedy  in  National 
Safety  Council  records.  Two  buses 
carrying  57  persons  collided  near 
Waco  on  Aug.  4.  Over  a  score  of 
persons  were  killed.  First  to  break 
the  story  was  Goodson  McKee  of 
WACO  when  the  station  went  on 
the  air  at  5:30  a.m. 

Lee  Glasgow,  manager  of  the 
station,  and  Jesse  Dove,  chief  en- 
gineer, went  immediately  to  the 
emergency  room  of  Providence 
Hospital  where  on-the-spot  tape 
interviews  with  survivors  were 
obtained. 

WACO  fed  telephone  interviews 
to  KTSA  and  KITE,  both  San 
Antonio,  KNUZ  and  KTRH  Hous- 
ton and  WFAA  Dallas.  An  inter- 
view also  was  fed  to  ABC's  Head- 
line Edition  program  by  WACO. 

WAVZ  New  Haven,  Conn.,  in- 
dependent station,  claimed  a  scoop 
over  network  rivals  in  coverage  of 
the  Texas  disaster. 

Station  newsmen  George  Phillips 
and  George  LeZotte  placed  a  tele- 
phone call  to  the  Waco  Times- 
Herald  and  taped  a  telephoned  in- 
terview with  the  newspaper's  ex- 
ecutive editor,  Sam  Wood,  one  of 
the  first  to  reach  the  scene.  Cuts 
of  the  tape  recording  were  used 
on  five  newscasts. 


PI  OFFERS 


NBC  CHICAGO 

Announces  Five  Renewals 

NBC  Chicago  last  week  chalked 
up  five  radio  network  renewals 
totalling  $2,345,000  in  billing,  ac- 
cording to  Gordon  Mills,  network 
radio  sales  manager  there. 

Armour  &  Co.,  Chicago,  through 
Foote,  Cone  &  Belding,  same  city, 
re-ordered  Dial  Dave  Garroway 
for  52  weeks-  from  Sept.  1.  The 
quarter-hour  daytime  strip  is  aired 
on  the  full  AM  network  for  Dial 
soap.  Allis-Chalmers  Mfg.  Co., 
Milwaukee,  renewed  for  the  eighth 
consecutive  year  The  National 
Farm  and  Home  Hour  on  Satur- 
days from  Sept.  5  through  Bert 
S.  Gittins  agency,  also  Milwaukee. 

Henri,  Hurst  &  McDonald,  Chi- 
cago, for  Skelly  Oil  Co.,  Kansas 
City,  ordered  renewal  of  a  five- 
a-week  quarter-hour  newscast  with 
Alex  Drier  and  the  15-minute 
Saturday  feature,  This  Farming 
Business,  both  on  a  30-station  net- 
work for  52  weeks  from  Sept.  1. 

Wesson  Oil  and  Snowdrift  Sales 
Co.,  New  Orleans,  through  Fitz- 
gerald Adv.  agency,  same  city,  re- 
news the  quarter-hour  daytime 
strip,  Dr.  Paul,  on  62  stations  for 
52  weeks  from  Sept.  1.  Fifth  order 
was  from  Faultless  Starch  Co., 
Kansas  City,  for  52-week  renewal 
of  Faultless  Starch  Time  on  60  sta- 
tions from  Oct.  1  for  52  weeks 
through  Bruce  B.  Brewer  agency, 
same  city. 
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WFDF  EXPANSION 

Leases  3-Story  Building 

EXTENSIVE  expansion  program 
to  make  its  physical  plant  "one 
of  the  most  modern  radio  stations 
in  the  country"  will  be  launched 
by  WFDF  Flint,  Mich.,  Lester  W. 
Lindow,  secretary  -  general  man- 
ager, announced  Thursday. 

WFDF,  now  in  its  31st  year  of 
broadcasting,  has  leased  a  three- 
story  downtown  building  at  Gar- 
land and  First  Ave.  in  Flint,  and 
plans  to  start  alterations  and  re- 
modeling shortly.  The  station,  an 
applicant  for  TV  Channel  12 
[B*T,  July  7],  plans  to  leave  room 
for  further  expansion  in  anticipa- 
tion of  FCC  grant  of  the  VHF 
channel. 

Mr.  Lindow  said  the  AM  sta- 
tion will  be  located  on  the  second 
floor  of  the  building,  with  the  re- 
mainder of  space  available  for 
rental.  The  facility  will  have  four 
major  radio  studios  and  a  master 
control  room  for  radio,  he  said. 
New  technical  equipment  also  will 
be  installed  in  many  instances,  he 
added. 

Mr.  Lindow  said  no  date  has  been 
set  for  completion  of  remodeling, 
when  WFDF  will  move  into  its 
new  quarters. 
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Christmas  Avalanche  Begins 

MERRY  CHRISTMAS! 

With  more  than  four  months  to 
go,  broadcast  stations  already  are 
being  greeted  by  a  per  inquiry  offer 
covering  Christmas  cards.  The 
offer  comes  from  Radio  Adv.  Corp. 
of  America,  Jersey  City  (TV,  radio, 
publicity  and  general  advertising). 

Handling  the  Welcome  Greeting 
Card  account,  the  agency  offers  to 
pay  $1.65  less  15%  ($1.40  net)  on 
each  lead  for  agents  to  sell  cards. 
"There's  no  money  to  handle,  no 
refused  COD's,  no  'nixies',"  accord- 
ing to  a  letter  sent  stations  by 
Michael  A.  Fiore,  president. 

"If  it  clicks  on  the  test,  you  can 
schedule  it  as  often  as  possible," 
Mr.  Fiore  adds.  The  campaign  runs 
to  about  Nov.  1.  "Best  of  all,"  he 
concludes,  "they  pay  promptly." 

An  offer  to  stations  from  Robert 
J.  Enders  Adv.,  Washington,  D.  C, 
proposed  to  pay  $5  less  15%  per 
telephone  lead  for  a  low-priced 
vacuum  cleaner  selling  below  $20. 
Letters  conclude,  "Our  client  is 
prepared  to  spend  up  to  $1,000  per 
week  with  your  station."  The 
agency  represents  a  group  of 
vacuum  cleaner  stores. 

Bitter  protest  against  a  free-plug 
program  offered  by  Mutual  Life  In- 
surance Co.  of  New  York  was  made 
to  the  company  by  Karl  F.  Janssen, 
program  director  of  KTUL  Tulsa. 
Mr.  Janssen's  letter  reminded  that 
a  polio  program  included  publicity 
for  the  company.  He  adds  that  in- 
formation on  the  subject  is  pro- 
vided stations  by  the  National 
Foundation  for  Infantile  Paralysis. 
"Of  all  the  advertising  media,  radio 
stands  far  out  in  front  regarding 
the  amount  of  time  and  talent  given 
in  the  public  service,"  he  points  out. 


Your  "Request"  Show! 

Hundreds  of  broadcasters  were  surveyed  as  to  the 
most-wanted,  easiest -to -sell  show  their  audiences 
and  advertisers  wanted  —  and  here's  the  answer  — 
a  science  fiction  series  with  a  big  "plus"  —  exclusive- 
ness!  The  only  show  "custom"  transcribed  for  spon- 
sorship in  your  community!  This  program  is  available 
to  only  one  station  in  each  area! 

It's  The  Hottest  Thing  In  The  Air! 

Authentic  scientific  flavor  and  exciting  imaginative 
treatment  put  it  in  the  forefront  of  the  mass-audience 
science  fiction  appeal.  Documented  by  John  W. 
Campbell,  Jr.,  Editor  of  Astounding  Science  Fiction 
Magazine! 


PLANET  MAN  GETS  AUDIENCES.. .SPONSORS. ..RESULTS? 


Write,  wire  or  phone  for  a.  free  copy  of  audition  platter.. 
Contact:  PALLADIUM  RADIO  PRODUCTIONS,  INC.,  445  PARK  AVE.,  NEW  YORK  22,  N. 

I     •  \ 
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STAFF  SHIFTS 

Made  for  Clearfield  Outlets 

W.  K.  ULERICH,  president,  Clear- 
field Broadcasters  Inc.,  Clearfield, 
Pa.,  last  week  announced  person- 
nel shifts  and  promotions  among 
the  three  corporation  stations, 
WCPA  Clearfield,  WAKU  Latrobe, 
Pa.,  and  WJCM  Sebring,  Fla. 

William  J.  Thomas,  WCPA  man- 
ager, has  been  named  general  man- 
ager of  the  trio  of  company-owned 
stations.  Mr.  Thomas  formerly 
was  Main  Street  Editor  on  KDKA 
Pittsburgh. 

Joe  Milsop,  a  WCPA  staffer 
since  it  went  on  the  air  in  1947, 
has  been  promoted  to  be  manager 
of  WCPA.  Miss  Margaret  Nemeth 
was  made  assistant  manager. 

LeRoy  W.  Stauffer,  formerly  as- 
sistant manager  at  WCPA,  con- 
tinues as  manager  of  WAKU 
Latrobe.  Mr.  Stauffer  also  at  one 
time  was  manager  of  WXCC 
Barnesboro,  Pa. 

Jonas  Termin,  who  has  been 
serving  as  commercial  manager  at 
WCPA,  will  become  station  man- 
ager at  WJCM,  later  this  month. 
Al  Frank,  announcer-engineer  at 
WJCM,  has  been  named  assistant 
manager  of  the  Sebring  station. 


BLOOD  CAMPAIGN 


More  Radio-TV  Aid  Asked 

ALL  MAJOR  media,  including  ra- 
dio and  television,  and  the  Adver- 
tising Council  are  being  asked  to 
continue  their  operation  on  be- 
half of  the  long-range  blood  donor 
campaign. 

The  call  was  sounded  anew  last 
Monday  for  the  National  Blood 
Program  by  Dr.  John  R.  Steelman, 
acting  director  of  the  Office  of  De- 
fense Mobilization.  He  requested 
an  all-out  public  information  drive 
utilizing  all  media  to  obtain  donors. 

President  Truman  has  assigned 
responsibilty  to  ODM  for  coordi- 
nating the  joint  efforts  of  the 
American  National  Red  Cross,  the 
Dept.  of  Defense  and  the  Federal 
Civil  Defense  Administration. 

The  Red  Cross  is  serving  as  col- 
lecting agency  for  the  drive.  Blood 
collections  have  dropped  off  in  suc- 
cessive weeks  of  the  Armed  Forces 
Donor  Program,  now  in  its  47th 
week.  Military  pitch  is  one  phase 
of  the  overall  national  program  to 
meet  military,  civilian  and  civil 
defense  needs. 


MISS  OKLAHOMA 

KVOO  Star  Wins  Title 


TELEPHONE  number  for  WPIX  (TV) 
New  York  has  been  changed  to  Hur- 
ray Hill  2-6500. 


a  better  one  comes  along 
radio  remains  the  best  medium 
for  reaching  all  Maine  income  groups. 
Longer  experience  and  continuous 
effort  to  best  serve  the  public 
interest  keep  the  MAINE  BROAD- 
CASTING SYSTEM  tops  in  reach- 
ing at  least  seven-eighths  of 
Maine's  299,910*  radio  families. 

(*Consumer  Markets  1951-1952) 


BROADCASTING 


SYSTEM 


BUY-WAYS 

of  Maine 


f  ^ 


WRDO  WLBZ 

Augusta  Bangor 


WCSH 

Portland 

Represented  by- 
Weed  &  Company  Bertha  Bannan 

Nationally  New  England 


Miss  Barbour  receives  congratula- 
tions  over  the  KVOO  telephone 
upon  winning  the  Miss  Oklahoma 
contest. 


KVOO  Tulsa,  Okla.,  will  have  more 
than  passing  interest  in  the  Miss 
America  contest  this  year.  This 
year's  Miss  Oklahoma  is  Shirley 
Barbour,  19-year-old  moderator  of 
For  Feminine  Ears,  15-minute 
KVOO  variety  program. 

A  Tulsa  U.  sophomore,  Miss 
Oklahoma  carries  a  fulltime  school 
workload.  She  joined  the  KVOO 
staff  as  receptionist  a  year  ago 
and  rose  rapidly  to  her  present 
position  at  the  station. 

The  Oklahoma  beauty,  who  won 
the  Miss  Tulsa  title  on  her  way 
to  the  state  beauty  title,  says  she 
wants  to  win  one  of  the  scholar- 
ships at  the  Atlantic  City  beauty 
pageant  Sept.  1-7. 

KVOO  listeners  found  it  hard  to 
believe  that  Miss  Barbour,  who 
was  19  on  July  23,  was  so  young. 
On  her  program  she  advises  her 
radio  audience  on  planning  show- 
ers, meals  and  household  decora- 
tions. 
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WMT  Special  Feature 

EIGHT  radio  farm  directors  from 
drought-ridden  areas  in  the  South, 
East  and  Southeast  sections  of  the 
country  have  cooperated  with  WMT 
Cedar  Rapids  in  producing  Opera- 
tion Disaster,  a  half-hour  docu- 
mentary for  Iowa's  rural  listeners. 
Cooperating  on  this  special  feature 
were  the  following  farm  directors: 
John  Holmes,  KLRA  Little  Rock, 
Ark.;  Jake  Brofee,  WCSH  Port- 
land, Me.;  John  McDonald,  WSM 
Nashville;  Frank  Atwood,  WTIC 
Hartford;  Malcolm  McCormick, 
WBZ  Boston;  Frank  Raymond 
WDVA  Danville,  Va.;  Jack  Tim- 
mons,  KTBS  Sheveport,  La.,  and 
Bob  Crom,  radio-TV  service,  Dept. 
of  Agriculture.  The  WMT  series 
was  written  by  Doug  Grant,  with 
commentary  by  Chuck  Worcester 
and  John  Combs,  of  the  WMT  farm 
department. 


'FORCED  LISTENING' 

Candidates'  Stand  Demanded 

DEMAND  that  the  Democratic 
and  Republican  Presidential  candi- 
dates  make  Renown  their^atands 

on  "forced  listening"  by  "captive 
audiences"  was  made  to  Gov. 
Adlai  Stevenson  and  Gen.  Dwight 
Eisenhower  last  Monday  by  the 
National  Citizens  Committee 
Against  Forced  Listening. 

The  committee,  which  said  it 
was  organized  in  1949  to  cam- 
paign against  "infliction  of  forced 
listening,"  demanded  of  the  can- 
didates that  they  "make  known  to 
voters  without  undue  delay  where 
you  stand  on  the  question  of  eradi- 
cating the  totalitarian  evil  known 
as  forced  listening  by  means  of  a 
federal  statute." 

"Forced  listening"  and  "captive 
audiences"  are  the  general  terms 
used  to  refer  to  listeners  of  func- 
tional music  broadcasts  over  FM 
systems  in  busses  and  street  cars. 

Referring  to  the  U.  S.  Supreme 
Court  decision  in  favor  of  WWDC- 
FM  Washington  [B»T,  June  2], 
which  operates  an  FM  functional 
music  system  over  city  busses  and 
street  cars,  the  NCCAFL  said  the 
the  Supreme  Court  did  not  decide 
that  "forced  listening"  was  either 
desirable  or  "in  keeping  with  .  .  . 
personal,  individual  liberty,"  but 
merely  that  it  could  not  find  it  to 
be  "unconstitutional." 

"It  is  clear,"  the  NCCAFL  add- 
ed, "that  the  growing  evil  of 
forced  listening,  which  we  now 
find  in  public  transportation  vehi- 
cles in  a  number  of  cities,  includ- 
ing Washington,  can  and  should 
be  halted  through  the  enactment 
of  an  effective  federal  statute." 


Philco  Sales  Report 

SALES  of  Philco  Corp.  for  the 
second  quarter  of  1952  were  the 
largest  for  that  three-month  period 
in  the  corporation's  history  and 
totaled  $80,917,000  as  compared 
with  $57,499,000  last  year.  Wil- 
liam Balderston,  president,  added 
that  earnings  from  operations  be- 
fore taxes  in  the  second  quarter  of 
1952  increased  to  $4,604,000  from 
$492,000  last  year.  In  the  first  six 
months  of  1952,  sales  of  Philco 
Corp.  totaled  $165,156,000  as  com- 
pared with  $171,023,000  in  the  same 
period  a  year  ago.  Earnings  in 
the  first  six  months  of  1952  reached 
$4,289,000,  as  against  a  revised  net 
income  of  $5,741,000  in  the  same 
period  last  year. 


BREWING  Corp.  of  America,  through 
Lang-,  Fisher  &  Stashower,  has  com- 
missioned Phil  Davis  Musical  En- 
terprises, N.  Y.,  to  create  a  spot 
campaign  for  radio-TV.  Potosi  Brew- 
ing Co.  of  Wisconsin  is  negotiating 
with  the  firm  for  purchase  of  the 
musical  trademark  "Oh,  What  a 
Wonderful  Beer  is  Potosi." 
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They  fly 
a  space  ship- 
New  York 
to  Los  Angeles ! 

Every  Tuesday,  the  mighty  space  ship 
of  Tom  Corbett  —  Space  Cadet  leaves 
from  New  York  for  Los  Angeles  and 


seventeen  cities  in  between  —  on  film! 

This  popular  TV  program  must  ar- 
rive on  time,  and  it  always  does.  The 
films  are  shipped  via  the  world's  fastest 
method  —  Air  Express ! 

And  each  5 -lb.  shipment  to  Los 
Angeles  costs  only  $5.94  —  12%  to 
30%  lower  than  the  other  commercial 
air  services! 

Air  Express  is  a  nationwide  carrier, 
giving  shipping  room  to  receiving  room 
service  —  and  at  lower  rates  in  many 
weights  and  distances  than  any  other 
commercial  air  service ! 


Next  time  you  ship,  express  yourself 
clearly.  Say  Air  Express!  Division  of 
Railway  Express  Agency. 

1952  -  OUR  25TH  YEAR. 


GETS  THERE  FIRST 
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WCBS  PROGRAMS Add  Kimbrou9h  in  B°|steri"g 


THIS  afternoon  (Monday)  Emily 
Kimbrough  launches  a  new  week- 
day afternoon  program  on  WCBS 
New  York.  For  Miss  Kimbrough 
it  means  an  entry  into  commercial 
radio  in  search  of  new  laurels  to 
add  to  those  already  won  as  an 
author  and  lecturer.  For  WCBS 
it  means  the  latest  in  a  series  of 
program  changes  designed  to  in- 
crease the  station's  sales  and 
profits. 

How  well  this  new  plan  has  suc- 
ceeded was  revealed  last  week  by 
Carl  Ward,  WCBS  general  man- 
ager. "Sales  for  each  month  this 
year  have  been  ahead  of  the  same 
months  of  1951,"  he  told  Broad- 
casting •  Telecasting,  "with  in- 
creases for  two  months  exceeding 
25%.  The  outlook  for  fall  is  good, 
with  a  lot  of  new  business  already 
signed.  In  two  days  last  week,  for 
instance,  our  salesmen  brought  in 
$169,000  worth  of  new  business." 

As  key  station  of  the  CBS  Radio 
Network,  required  to  carry  a  full 
network  schedule,  WCBS  has  only 
a  limited  amount  of  time  available 
for  local  programming  and  local 
sales.  There  is  the  morning  period 
from  sign-on  time  at  5:30  until  10, 
and  late  afternoon  stretch  from  4 
to  6,  and  a  late  evening  period,  11 
to  11:30. 

Shortly  after  Mr.  Ward  became 
WCBS  manager  (in  August  1951) 
he  and  Sam  Slate,  who  was  named 
program  director  of  WCBS  about 
two  months  later,  agreed  on  a  fun- 
damental theory  of  operation:  That 
the  local  programming  should  be 
built  around  personalities,  sched- 
uled so  as  to  compete  most  effec- 
tively with  programs  of  other  New 
York  stations. 

Tried  Faulk  Show 

"One  of  our  chief  problems,"  Mr. 
Slate  noted,  "was  that  we  had  two 
expensive  shows  in  the  afternoon 
— John  Reed  King's  Missus  Goes 
A-Shopping  and  Hits  and  Misses, 
a  quiz  show — on  which  the  station 
was  losing  money.  We  decided  to 
try  a  different  kind  of  show — John 
Henry  Faulk,  a  Texas  humorist  and 
authority  on  folk  songs,  in  an  in- 
formal, homey  kind  of  program 
which  we  spotted  five  afternoons  a 
week  from  5:05  to  5:55  p.m.,  start- 
ing last  December. 

"It's  an  inexpensive  show,  but  it 
was  still  a  calculated  risk  in  view 
of  the  opposition,"  Mr.  Slate  said, 
pointing  out  that  two  of  New 
York's  most  popular  disc  jockeys — 
Martin  Block  and  Art  Ford — as 
well  as  NBC's  soap  operas  are  on 
the  air  at  that  time. 

The  gamble  paid  off,  Mr.  Slate 
reported.  During  that  time  period 
today  WCBS  enjoys  both  higher 
ratings  and  increased  sales  to  spon- 
sors than  formerly,  he  said. 

"Our  second  problem  was  that 
the  morning  period  was  comprised 
of  solid  talk  programs,"  Mr.  Slate 
said.  "Their  ratings  were  good  but 
there  seemed  to  be  potential  for 


even  better  ratings.  Since  competi- 
tive stations  also  had  talk  programs 
at  the  time,  with  the  exception  of 
music  on  WNEW,  we  thought  of  a 
musical  show  with  a  personality. 
Specifically,  we  thought  of  Joan 
Edwards,  so  we  got  together  with 
Gordon  Auchincloss,  writer  -  pro- 
ducer who  had  worked  with  Joan, 
recorded  some  audition  platters 
and  they  were  immediately  success- 
ful. 

"As  a  matter  of  fact,  the  show 
was  60%  sold  out  before  it  started 
on  the  air,  in  the  9:30-10  a.m.  pe- 
riod, Monday  through  Friday.  The 
rating  figure  when  she  started  in 
March  was  2.8.  It  has  climbed 
steadily,  month  by  month,  and  the 
program  is  now  the  top  rated  par- 
ticipating show  in  New  York,  ac- 
cording to  Pulse,  whose  June  re- 
port gave  it  a  rating  of  3.9." 

The  success  of  the  Joan  Edwards 
show,  which  is  now  completely  sold 
out,  prompted  the  WCBS  executives 
to  extend  its  early  morning  musical 
programming  and  last  Monday 
(Aug.  11)  Bob  Haymes,  young 
singing  star,  started  on  WCBS  in  a 
five-a-week  program  from  8:15  to 
9  a.m.  The  change  not  only  will 
strengthen  the  WCBS  schedule  at 
this  time,  the  station's  manage- 
ment believes,  but  it  also  eliminates 
the  Bob  Haymes  program  on 
WNEW  which  has  been  Miss  Ed- 
wards' strongest  competition. 

"Realizing  also  that  news  plays 
a  major  role  in  station  operation, 
we  have  increased  our  news  periods 
at  every  opportunity,"  Mr.  Slate 
said.  WCBS  now  has  five-minute 
local  news  programs  at  6,  6:30,  7, 
7:30  a.m.  and  at  5  p.m.,  in  addition 
to  the  network  news  shows  it 
carries. 

Mr.  Ward  pointed  out  that  the 
Faulk,  Edwards,  Haymes  and  Kim- 
brough programs  all  fit  in  with  the 
general  programming  theory  of 
providing  local  shows  of  broad 
audience  appeal,  built  around  a 
personality. 

In    addition    to    the  program 


changes,  Mr.  Ward  stated  that 
WCBS  also  has  benefited  from  a 
change  in  the  sales  set-up  which 
now  gives  the  station  14  salesmen 
in  place  of  the  four  it  had  a  year 
ago.  With  11  men  on  the  New 
York  staff  of  CBS  Radio  Sales,  plus 
three  assigned  exclusively  to 
WCBS  sales,  WCBS  has  the  added 
sales  strength  it  needs  in  the  face 
of  current  competition,  he  said. 

"The  picture  is  appreciably  bet- 
ter, spot-wise,  than  it  was  a  year 
ago,"  Mr.  Ward  said.  He  credited 
the  improvements  in  both  sales  and 
ratings  to  the  teamwork  of  Mr. 
Slate,  sales  manager  Bill  Miller, 
promotion  manager  Don  Foley  and 
the  entire  WCBS  staff. 


7957  INCOMES  UP 

To  Raise  Demand,  Prices 

PERSONAL  incomes  were  up  in 
1951  over  the  previous  year — and 
so  were  prices  and  production 
under  the  impetus  of  expanding 
demand. 

That  was  the  latest  inflationary 
word  from  the  Commerce  Dept.'s 
Office  of  Business  Economics,  which 
surveyed  incomes  in  1951,  by 
states.  Total  individual  incomes 
rose  12%,  per  capita,  10%. 

Individuals  in  four  states  stood 
to  gain  the  sharpest  pay  boosts — 
ranging  from  18%  to  23 '< — largely 
because  of  a  sharp  rise  in  farm 
income.  These  states  were  Arizona 
(23';),  South  Carolina  (21%), 
and  New  Mexico  and  South  Dakota 
(18%  each). 

Increases  of  16 %  were  shown 
for  Colorado,  Georgia  and  Nevada 
and  of  15%  in  Indiana.  Kentucky, 
Ohio,  Utah,  Virginia  and  Wyoming. 

Per  capita  incomes  last  year 
ranged  from  $771  in  Mississippi  to 
$2,100  in  Delaware  and  the  District 
of  Columbia.  Other  top-rankers 
were  Nevada,  Connecticut,  New 
York,  California,  Illinois  and  New 
Jersey — the  last  four  comprising 
the  more  populous  states. 


Perfect  Host 

RAYMOND  MORIN,  WTAG- 
AM-FM  Worcester,  Mass., 
was  touring  Puerto  Rico,  Ja- 
maica and  Haiti  gathering 
special  recordings  of  voodoo 
and  native  drum  music  for 
use  on  his  weekly  World's 
Greatest  Music  series.  Frank 
Magloire,  who  operates  sta- 
tion MBC  in  Port-Au-Prince, 
Haiti,  gladly  dubbed  some 
discs  for  Mr.  Morin,  and  alto- 
gether was  much  more  co- 
operative than  a  fellow  broad- 
caster would  have  a  right  to 
expect.  When  Mr.  Magloire 
discovered  that  he  needed  the 
use  of  a  turntable  which  was 
then  on  the  air,  it  created 
no  insurmountable  problem 
to  him.  He  simply  picked  off 
the  broadcast  disc,  thereby 
taking  the  station  completely 
off  the  air.  An  hour  later, 
MBC  went  back  on  the  air — 
but  only  after  Mr.  Magloire 
had  finished  helping  Mr. 
Morin. 


WMRO  PETITIONS 

For  Immediate  Renewal 

PETITION  for  reconsideration  and 
grant  without  hearing  of  its  li- 
cense renewal  application  was  sub- 
mitted last  week  to  FCC  by  WMRO 
Aurora,  111.  The  renewal  hearing, 
now  indefinitely  postponed,  had 
been  ordered  to  determine  whether 
WMRO  has  filed  timely  applica- 
tions and  reports  with  the  Com- 
mission and  whether  it  has  op- 
erated in  compliance  with  FCC's 
rules  and  engineering  standards. 

WMRO  acknowledged  certain  re- 
ports unintentionally  had  been 
filed  late  with  the  Commission  in 
the  past,  but  asserted  new  office 
procedure  has  been  adopted  which 
assures  prompt  attention  to  such 
matters  in  future.  The  petition  also 
said  that  as  of  Aug.  5  an  examina- 
tion of  FCC's  engineering  and 
monitoring  files  showed  no  out- 
standing citations  against  the  sta- 
tion. WMRO  contended  it  can  "un- 
equivocally state"  it  is  "operating 
in  complete  compliance"  with  the 
rules  and  standards. 

The  petition  acknowledged  that 
on  two  occasions  last  winter  the 
250  w  daytime  outlet  (1280  kc)  op- 
erated past  regular  sign-off  time 
in  contravention  of  the  rules,  but 
the  FCC  was  so  advised.  WMRO 
in  December,  at  the  request  of  the 
Aurora  mayor,  broadcast  overtime 
as  an  emergency  public  service 
during  a  blizard,  the  petition  stated, 
and  similarly  in  January  operated 
overtime  because  of  an  impending 
transportation  strike. 

WMRO  is  owned  by  Martin  R. 
O'Brien.  The  petition  was  filed  by 
A.  Harry  Becker,  Washington  ra- 
dio attorney. 


JOSEPH  E.  BAUD! HO  (I),  vice  president  and  general  manager  of  Westing, 
house  Radio  Stetsons  Inc.,  receives  congratulations  and  a  25-year-service 
emblem  from  Gwiiym  A.  Price,  Westinghouse  Electric  Corp.  president,  at  a 
special  ceremony  in  Pittsburgh. 
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Today's  time  selling 
techniques  call 
for  a  re-evaluation 
of  All  selling  tools 

Some  thoughts  on  time  selling  inspired  by  the 
Spot  Radio  Promotion  Handbook  which  con- 
solidates many  years  of  research  into  time 
buying  practices. 

In  the  old  days  the  general  philosophy  of  selling 
was  charm,  glamor,  glad-handing  the  prospect. 
Radio  station  managers  were  no  exception. 

But  today,  judging  from  our  continuing  studies, 
radio  managers  and  their  representatives  are 
making  a  highly  successful  transition  to  modern 
SERViCE-Selling.  Here  the  emphasis  is  on  discover- 
ing and  serving  the  needs  of  each  prospect. 

So  how  do  you  line  up  your  sales  tools  today? 

The  basic  tools  of  selling  time  break  naturally 
into  two  groups: 

1.  Tools  of  SERViCE-Selling — 

a.  Station  salesmen  and  representatives 

b.  Service  information  for  media  files 

c.  Service-Ads  in  buyers'  service  publications 

2.  Tools  of  PROMonoNAL-Selling — 

a.  Direct  mail  promotion 

b.  Advertising  in  the  trade  publications 

PROMOTIONAL -Selling  Tools  are  used  to 
stress  one  or  more  features  of  the  station;  seek 
to  impress  all  who  may  ever  become  interested; 
and  to  direct  those  who  are  currently  interested  to 
available  service  information. 


SERViCE-Selling  Tools  are  used  to  supply  the 
advertiser  with  needed  buying  information;  make 
this  information  available  to  the  men  who  use  it, 
at  the  time  they  need  it. 

Here  are  good  examples  of 
SERViCE-Selling  Tools  at  work 

When  Service-Ads  in  Radio  Rates  and  Data  contain 
useful  information  like  the  ones  reproduced  here  they 
become  a  preliminary  to  promotional  selling  .  .  .  and  serve 
a  double  purpose:  (1)  they  give  buyers  the  kind  of  in- 
formation needed,  right  where  they  are  looking  for  it; 
(2)  they  "file"  up-to-date  expanded  information  in  the 
logical  place  for  quick  reference  when  promotional  sell- 
ing creates  interest  in  your  station. 
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The  handbook  that  your  customers  '  'talked' ' 

That's  right,  talked.  Agency  men  and  advertisers  —  hun- 
dreds of  them — sat  at  their  own  desks  and  told  our  inter- 
viewers how  they  selected  stations,  when  they  made  their 
selection,  who  besides  themselves  participated  in  decisions, 
what  kind  of  information  is  most  helpful.  They  told  it 
all — straight  from  their  busy  offices. 
Standard  Rate  has  assembled  their  comments  into  the 
Spot  Radio  Promotion  Handbook,  organized  into  three 
basic  sections:  1.  Who  Participates  in  Time  Buying.  2. 
What  These  Buyers  say  They 
want  to  Know  about  Radio  Sta- 
tions. 3.  How  to  Reach  the  Peo- 
ple who  Influence  Time  Buying. 
Those  interested  in  adapting  their 
selling  methods  to  the  needs  re- 
vealed by  these  men  can  obtain  a 
copy  of  the  Spot  Radio  Promo- 
tion Handbook  for  the  nominal 
charge  of  $1.00. 


S   %    V  $ 


STANDARD  RATE  &  DATA  SERVICE,  INC. 

Walter  E.  Botthof,  Publisher 

the  national  authority  serving  the  media-buying  function 

1740  RIDGE  AVENUE  •  EVANSTON,  ILLINOIS 

SALES    OFFICES:   NEW    YORK     •     CHICAGO     •     LOS  ANGELES 
publishers  of  consumer  magazine  rales  and  data  •  business  publication  rates  and  data  •  national  network  radio  and  television 
service    •    radio  rates  and  data   •    television  rates  and  data   •    newspaper  rates  and  data    •    transportation  advertising 
rates  and  data  ♦   A. B.C.  weekly  newspaper  rates  and  data    •    consumer  markets,  serving  the  market-media  selection  function 
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Audience  on  Wheels 

IN  THE  ambitious  Pulse  survey  of  the  auto- 
mobile radio  audience  which  BAB  underwrote 
and  is  distributing,  the  number  of  radio- 
equipped  passenger  cars  in  the  U.S.  was  put 
at  27.5  million. 

Not  one  of  these  27.5  million  sets  is  included 
in  the  computation  of  rates  for  any  radio  sta- 
tion. It  has  not  been  a  mark  of  extraordinary 
business  acumen  that  radio  consistently  has 
given  away  its  traveling  circulation  for  free. 

Other  media  have  not  acted  with  such  self- 
less generosity. 

Does  anyone  know  of  a  newspaper  which 
fails  to  count  the  copies  which  are  read  on 
trains? 

Is  there  a  magazine  which  refuses  to  in- 
clude in  its  circulation  guarantees  the  copies 
that  are  sold  at  air  terminals? 
-  It  has  been  an  appalling  fault  of  radio  man- 
agement that  until  now  no  important  study  of 
out-of-home  listening  has  been  made.  Happily, 
though  only  because  new  competition  is  requir- 
ing radio  to  make  more  serious  efforts  to 
measure  itself,  corrective  research  is  being 
conducted  at  last.  It  is  too  bad  that  similar 
studies  were  not  conducted  long  ago,  for  if 
they  had  been,  the  growth  of  television  would 
not  have  affected  radio  so  severely. 

Just  because  an  audience  happens  to  be  on 
wheels  does  not  mean  it  is  not  an  audience. 


Radio  Sells  Everything 

IN  WINNING  the  Democratic  primary  elec- 
tion for  governor  of  Arkansas,  a  little-known 
country  judge  last  week  had  two  measurable 
advantages  over  his  opponent,  the  incumbent 
Gov.  Sidney  McMath.  For  one  thing,  his  rival 
was  burdened  with  the  endorsement  of  Harry 
S.  Truman.  For  another,  the  judge  used  the 
radio  "Talkathon." 

It  is  hard  to  say  which  of  these  was  the 
more  important  to  Judge  Francis  Cherry's 
victory  in  the  run-off  election  last  Tuesday 
against  Gov.  McMath.  Certainly,  however,  he 
would  not  have  emerged  from  the  pack  in  the 
preferential  primary  July  29  if  he  had  not 
been  able  to  elevate  himself  from  his  former 
obscui-ity  and  introduce  himself  to  the  elec- 
torate.  Radio  made  that  possible. 

Voters  were  bound  to  find  an  appeal  in  a 
candidate  who  was  willing — on  one  occasion 
for  a  24  V2  hour  stretch — to  expose  himself  to 
random  questioning  by  the  audience,  as  ex- 
plained in  an  article  in  this  publication  a  week 
ago.  It  does  not  take  a  political  soothsayer  to 
predict  that  the  Talkathon  will  be  used  more 
and  more  as  a  political  weapon. 

Indeed  last  week  it  had  already  been  taken 
up  by  Leonard  Schmitt,  who  is  running  for 
the  Republican  nomination  as  U.S.  Senator 
from  Wisconsin.  He  set  out  to  beat  Judge 
Cherry's  record  in  Arkansas.  He  went  on  the 
air  in  a  25-hour  Talkathon. 

Whether  Mr.  Schmitt  wins  or  loses  against 
the  formidable  opposition  of  Sen.  Joseph  Mc- 
Carthy, the  Talkathon  obviously  has  become 
standard  equipment  in  regional  political  cam- 
paigns. Assuming  financial  backing  were 
available,  it  could  be  translated  to  television. 
On  either  radio  or  television,  however,  the 
Talkathon  presents  another  illustration  of 
the  great  power  of  broadcasting  to  enlighten 
and  inform. 
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The  Net  Dollar 

NETWORK  radio  is  now  a  new  kind  of  busi- 
ness. 

As  a  medium,  radio  has  always  been  the 
best  buy,  dollar  for  dollar.  Network  radio  now 
becomes  the  biggest  bargain  in  the  history  of 
advertising. 

The  CBS  rate  realignment,  sweated  out  after 
weeks  of  negotiations,  inevitably  establishes 
the  new  base  for  all  network  radio.  The  forces 
of  competition  so  dictate.  Actually,  it  recog- 
nizes what  has  been  a  going  condition  in  net- 
work selling  (or  dealing)  for  many  months. 
It  gets  the  network  back  on  the  rate  card.  And 
the  affiliates  agree  to  share  the  burden. 

NBC,  which  has  been  waiting  since  its  Boca 
Raton  imbroglio  of  last  year,  can  be  expected 
to  meet  the  CBS  move  with  rate  realignments 
of  its  own.  But  don't  expect  this  overnight. 
ABC  and  MBS  also  will  modify  to  meet  the 
new  competitive  pattern. 

Recriminations,  at  this  stage,  benefit  no  one 
except  the  competitive  media.  The  issue  is  no 
longer  debatable.  There's  a  bed-rock  job  to 
be  done  by  the  business  men  in  broadcasting. 
It  is  the  job  that  wasn't  done  years  ago,  when 
radio  was  just  rolling  along,  content  to  sell 
itself  short. 

Television  isn't  mentioned  in  the  CBS  af- 
filiates plan.  But  its  influence  was  there.  The 
real  tragedy  is  that  non-TV  markets,  which 
now  thrive,  nevertheless  are  forced  to  bear 
their  portion  of  the  across-the-board  cuts. 

The  CBS  compromise  isn't  all  bad.  It  could 
have  been  lots  worse,  had  not  the  affiliates 
committee  interceded.  Here  are  some  of  the 
plusses  that  should  stabilize  the  medium:  (1) 
There  will  be  no  card  rate  cuts  for  at  least  a 
year.  (2)  The  advertiser  must  buy  52-weeks  to 
earn  maximum  discounts,  knocking  out  the 
demoralizing  13-week  summer  hiatus.  (3)  Mon- 
day-through-Friday daytime  charges  go  up 
about  5%.  (4)  Ratings  go  out  the  window  as  a 
principal  selling  tool.  (5)  There  will  be  no  more 
rate  deals. 

If  point  No.  5  doesn't  stick,  then  no  gains 
whatever  will  accrue.  The  under-the-table 
deal  must  go.  The  bulk  of  network  business 
sold  during  the  last  two  years  has  been  con- 
cession-dealing in  time  and  talent  or  both. 
The  networks  have  absorbed  these  deals.  Now, 
in  the  CBS  plan,  the  affiliates  propose  to  help 
underwrite  the  average  25%  nighttime  dis- 
counts by  taking  a  15%  cut  in  network  com- 
pensation. 

This  cut-back  is  at  the  network  level.  There's 
a  vast  difference  between  network  and  spot. 
Thus,  that  which  has  been  done  at  the  network 
level  should  not  be  transmitted  to  the  station 
level.  The  station  sets  its  own  rates  for  its 
time.  The  advertiser  can  buy  it  or  not.  If  it's 
over-priced  he  won't  buy.  More  spot  is  being 
bought  than  ever  before.  They're  buying  more 
spot  than  network. 

Call  it  a  strategic  retreat,  or  charge  it  to 
blunders  of  the  past.  But  it's  done.  Now  all 
radio  lines  must  hold  fast.  The  advertisers 
have  served  notice  on  other  media  that  they 
want  an  accounting.  Television  has  affected 
newspaper  and  magazine  readership.  But 
that's  their  fight. 

The  resourceful  broadcaster  won't  use  the 
new  network  scale  as  an  excuse  for  down- 
grading of  his  operations.  The  advertiser  isn't 
going  to  strike  again  if  he  feels  that  by  so 
doing,  cut-backs  in  personnel  and  programming 
will  result.  That  can  only  make  his  use  of 
the  medium  less  productive.  The  advertising 
manager,  after  all,  has  to  make  an  accounting, 
too.  Too  many  businesses  have  been  "made" 
by  radio — spot  and  network  alike — to  risk 
bleeding  the  medium  dry. 

For  the  moment,  the  profit  dollar  may  be 
harder  to  come  by  in  radio.  But  the  broad- 
caster willing  to  work  will  find  the  way. 


our  respects  to: 


DONALD  AIMERS  NORMAN 


WHEN  Donald  Aimers  Norman  joined 
NBC  in  1943  he  looked  forward  for  the 
first  time  to  a  permanent  base  of  opera- 
tions where  he  could  enjoy  home  and  family. 
Now,  nine  years  later,  as  general  manager  of 
KNBH  (TV),  the  network's  Hollywood  tele- 
vision station,  he  finally  has  succeeded. 

Steady  advancement,  which  always  seemed 
to  involve  moving  from  one  city  to  another, 
has  combined  with  housing  shortages  to  keep 
Mr.  Norman  away  from  the  hearth  which 
loomed  so  large  in  his  considerations  after 
years  on  the  road. 

To  settle  down  permanently  after  spending 
50  weeks  a  year  traveling,  Mr.  Norman  act- 
ually took  a  salary  reduction  when  he  joined 
NBC  in  1943  as  spot  salesman  in  San  Fran- 
cisco— -only  to  spend  eight  months  vainly  look- 
ing for  a  house  while  his  family  waited  in  Los 
Angeles  for  the  word  to  move  north. 

After  that  the  fates  were  kinder  for  awhile. 
He  was  transferred  to  Los  Angeles  as  manager 
of  National  Spot  Sales  for  NBC's  Western  Div. 
For  nine  months  he  and  his  family  basked  in 
the  sunshine  of  each  other's  smiles.  Then 
came  word  of  transfer  to  New  York.  It  took 
another  eight  months  to  find  a  place  to  live. 

The  long  road  which  brought  Donald  A. 
Norman  to  Hollywood  and  a  home  in  suburban 
Glendale  began  in  Chicago  where  he  was  born 
May  27,  1913.  He  attended  public  and  high 
schools  in  Oak  Park  and  in  1930  enrolled  in 
the  U.  of  Illinois. 

He  majored  in  history  and  journalism.  On 
the  extracurricular  side  he  played  intramural 
baseball  and  golf — "I  was  too  small  for  var- 
sity." He  was  business  manager  for  campus 
Little  Theatre  productions  and  active  in  Phi 
Kappa  Tau  fraternity. 

His  college  career  ended  in  1933  for  economic 
reasons.  He  had  supported  himself  waiting  on 
tables,  but  the  combined  academic  and  financial 
burden  became  too  much.  He  went  job  hunting. 

That  was  the  first  year  of  the  Chicago 
World's  Fair.  Mr.  Norman  probably  had  one 
of  the  shortest  records  in  the  history  of  show 
business  as  a  performer  at  the  exposition.  The 
famed  "Greeter"  Gaw  had  written  a  song  cele- 
brating the  glories  of  the  Century  of  Progress. 
He  hired  the  ex-college  man  to  bark  it  along 
the  midway.  He  lasted  but  one  day. 

He  went  to  work  for  Standard  Brands  in 
the  summer  of  1933  as  a  junior  salesman,  a 
euphemistic  title  coined  to  give  dignity  to  the 
drivers  of  route  trucks  who  contacted  stores 
selling  Fleischmann's  yeast.  The  salary  was 
$65  per  month.  It  later  skyrocketed  to  $90 
(Continued  on  page  70) 
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VVREC  strength  and  stability  are 
based  on  a  long  chain  of  events  that 
have  gained  listener  confidence 
through  the  years.  .  .  .  Service  to  the 
Community  —  Responsibility  to  the 
listener — and  Mechanical  perfection 
are  a  few  of  the  reasons  why  WREC 
continues  to  pull  the  greatest  audi- 
ence. 

Closely  linked  are  the  important 
facts  that  WREC  has  the  highest 
Hooper  rating  of  any  Memphis  radio 
station  and  rates  are  actually  10.1% 
lower  per  thousand  listeners  than  in 
1946!  The  advertising  pull  is  greater 
because  you  get  top  coverage  in  this 
market  of  over  $2,000,000,000— in 
addition  WREC  prestige  adds  weight 
to  your  message  to  bring  in  MORE 
sales  at  LESS  cost. 


MEMPHIS  NO.  1  STATION 

REPRESENTED  BY  THE  KATZ  AGENCY 
AFFILIATED  WITH  CBS,  600  K  C,  5000  WATTS 
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0*n  the  dotted  line  .  . 


COMPLETING  contract-  for  The  Columbia  Record  Hour  nightly  for  a  year 
over  KEAR  San  Mateo,  Calif,  are  (seated,  I  to  r),  Phil  Barber,  Record  Dept. 
mgr.,  H.  R.  Basford  &  Co.,  distributor,  and  Tom  Maschler,  Basford  ad  mgr.; 
(standing,  I  to  r)  Walter  Tolleson  Jr.,  and  Ray  Barnett,  KEAR  gen.  mgr. 


SIGNING  for  The  Jack  Carberry  Show 
are  (I  to  r)  Albert  T.  Adams,  branch 
mgr.  for  Anheuser-Busch  Inc.;  Jack 
Carberry,  long-time  sports  editor  of 
Denver  Post,  and  Duncan  McColl, 
sis.  mgr.,  KOA-AM-FM  Denver. 


PENN  STATE  grid  games  on  Testa- 
tion network  set  by  (I  to  r)  George  K. 
Keet  Jr.,  Ketchum,  McLeod  &  Grove, 
Chevrolet  dealers  agency,  J.  H.  Coo- 
gan,  for  the  college;  M.  J.  Bergstein, 
mgr.,  WMAJ  State  College,  Pa. 


INTRODUCING  Procter  &  Gamble's  new  soap  product.  Zest,  over  WSAI 
Cincinnati  are  (seated,  I  to  r)  R.  E.  Hauber,  P&G  research  chemist;  Polly 
Pickens,  WSAI  columnist,  and  Peg  Sherwood,  WSAI  personality;  standing 
(I  to  r)  are  Howard  H.  Besuden,  P&G  publicist;  J.  Robert  Kerns,  WSAI  man- 
aging dir.;  Bob  Tompkins,  Benton  &  Bowles;  R.  H.  Boulware,  WSAI  sis.  mgr. 

RENEWING  for  sixth  year  WILM  Wilmington's  Around  the  Town  with  Bill 
Frank  is  J.  F.  Hollywood  (seated,  r),  president,  Hollywood-Perkins,  DeSoto- 
Plymouth  dealer.  Watching  are  (I  to  r)  Mr.  Frank  (seated,  I),  WILM  com- 
mentator; Jack  Lee,  WILM  slsmn.;  T.  H.  D.  Perkins,  auto  firm  v.  p.,  and 
Ewing  B.  Hawkins,  WILM  pres. -gen.  mgr. 


On  All  Accounts 

(Continued  from  page  12) 
Electric  Supply  Co.,  Western  divi- 
sion of  Firestone  Tire  &  Rubber 
Co.,  Karl  Shoe  Stores,  Internation- 
al Fur  Co.,  Beverly  Hills  Ford  Co., 
Nash  California  Co.,  Grimes- 
Strassforth  Stationers  Corp.  and 
W.  &  J.  Sloane. 

Claiming  Stockton,  Calif.,  as  her 
birthplace,  Miss  Ridley  marks  Dec. 
14,  1920,  as  the  eventful -day.  The 
family  moved  to  Oakland  and  then 
to  Sacramento  before  settling  per- 
manently in  Los  Angeles  in  1931 
when  she  was  11.  Completing  her 
grade  schooling,  she  continued  to 
Los  Angeles  High,  and  was  gradu- 
ated in  1938.  Then  1%  yeas  at  Los 
Angeles  City  College  with  a  major 
in  dental  hygiene  ended  her  for- 
mal education. 

She  was  a  dental  hygienist  for 
the  next  two  years  and  a  recep- 
tionist for  a  similar  period.  She 
then  became  a  private  secretary 
for  two  years. 

Wanting  to  see  the  rest  of  the 
U.  S.  and  Canada,  she  resigned 
the  secretarial  post  in  1942  and 
worked  at  various  jobs  in  her  trav- 
els to  meet  expenses.  She  rejoined 
her  family  in  Los  Angeles  in  late 
1945. 

Miss  Ridley  shares  an  apart- 
ment in  suburban  Sherman  Oaks 
with  Tenney,  her  black-and-white 
cocker  spaniel.  An  outdoor  enthu- 
siast, she  also  claims  cooking  as  a 
hobby,  and  admits  to  "sewing  a 
mean  seam"  which  accounts  for 
her  always  smart  appearance. 

TENN.  PRIMARIES 

Sponsor  Bids  for  WMPS  in  '54 

WMPS  Memphis  did  such  an  out- 
standing job  of  covering  the  Aug. 
7  Tennessee  primaries  that  already 
a  sponsor  has  put  in  a  bid  for 
primaries  two  years  hence,  station 
reported  last  week. 

"This  is-  unprecedented  in  the 
history  of  our  business,  but  I  cer- 
tainly want  you  to  come  to  us  with 
this  when  elections  are  on  two 
years  from  now,"  said  E.  C.  Kraus- 
nick  Jr.,  sales  and  advertising 
manager  of  the  Tennessee  Brewing 
Co.,  Memphis. 

WMPS  had  reporters  spotted 
at  candidates'  headquarters,  at  the 
Courthouse  when  the  ballot  boxes 
were  brought  in,  and  at  other  key 
posts  throughout  the  city.  Sta- 
tion used  tape  recordings  and 
"beeper"  reports  in  addition  to 
regular  news  sources  which  flowed 
into  the  studios. 


Mrs.  Adelaide  Brewster 

MRS.  ADELAIDE  LANCEY 
BREWSTER,  51,  assistant  chief  of 
Domestic  Productions,  Interna- 
tional Motion  Picture  Div.,  Dept.  of 
State,  died  Aug.  11  of  cancer  in 
Memorial  Hospital,  New  York.  Mrs. 
Brewster  was  active  in  radio  as  the 
original  Betty  Crocker  for  General 
Mills  from  1929  to  1934.  At  that 
time  she  also  was  associated  with 
the  National  Assn.  of  Broadcasters. 


MORGAN  SUIT 

GF,  B&B  Seek  New  Trial 

GENERAL  FOODS  Corp.  (Max- 
well House  coffee)  and  its  agency 
Benton  &  Bowles  Inc.,  New  York 
will  ask  a  new  trial  or  "if  neces- 
sary appeal"  the  Los  Angeles 
Superior  Court  verdict  which 
awarded  Raymond  R.  Morgan  Co. 
Hollywood  agency,  $375,000  com 
pensatory  damages  for  the  appro 
priation  of  a  promotion  idea  in- 
volving radio.  Al  Kaye,  vice  presi- 
dent and  Hollywood  manager  of: 
Benton  &  Bowles,  also  was  a  de- 
fendant in  the  suit. 

The  jury  in  Superior  Judge 
William  B.  McKay's  court,  after 
three  weeks  of  testimony,  brought 
in  the  verdict  Aug.  8  for  the  plain- 
tiff after  an  hour's  deliberation. 

Charging  unfair  competition  and 
breach  of  an  implied  contract  in 
the  appropriation  of  a  copyrighted 
"doorbell  ringing  plan,"  Raymond 
R.  Morgan  Co.,  originally  had  sued 
for  $1.5  million  damages  [B»T, 
June  25,  1951]. 

During  the  hearing,  this  figure 
was  scaled  down  to  $500,000.  The 
jury,  not  advised  of  the  change, 
first  awarded  the  plaintiff  $750,000. 
Sent  back  by  Judge  McKay  for 
further  deliberation  with  instruc- 
tions to  lower  the  figure,  the  jury 
then  made  a  judgment  of  $375,000. 

The  Morgan  firm  in  its  suit 
charged  Benton  &  Bowles  had  re- 
quested a  presentation  and  detailed 
working  account  of  the  merchan- 
dising plan  used  by  the  former 
agency  for  four  years  in  increas- 
ing Folger  coffee  sales.  Cost  for 
its  use  was  quoted,  with  a  royalty 
price  set  at  $200  per  week  in  each 
key  city  and  $100  weekly  in  smaller 
communities.  It  is  licensed  to  other 
agencies  and  firms  in  areas  where 
it  does  not  conflict  with  Folger 
coffee  promotion. 

General  Foods  Corp.,  according 
to  testimony,  appropriated  the  mer- 
chandising plan  to  promote  Max- 
well House  coffee  in  Folger  coffee 
territory  and  without  agreement 
or  compensation  to  the  plaintiff. 
Both  General  Foods  and  Benton 
&  Bowles  had  contended  the  pro- 
motion idea  was  in  public  domain. 

That  contention  was  reiterated 
Tuesday  in  a  formal  joint  state- 
ment when  General  Foods  and  its 
agency  revealed  intentions  to 
"move  for  a  new  trial  and  if  neces- 
sary appeal  the  verdict." 

The  promotional  idea  is  a  com- 
bination of  radio  broadcasting, 
couponing,  house-to-house  selling 
and  sampling.  Under  license  ar- 
rangement, it  has  been  used  by  Los 
Angeles  Soap  Co.  (White  King 
Soap),  a  client  of  Raymond  R. 
Morgan  Co.,  and  by  other  agencies 
for  various  national  accounts. 


TELEVISION-Radio  Workshop  of  the 
Ford  Foundation  has  appointed  Jack 
Perlis,  radio-television  public  rela- 
tions consultant,  to  handle  publicity 
promotion  on  behalf  of  Omnibus,  90- 
minute  Sunday  variety  television 
show  to  be  launched  Nov.  9  on  CBS- 
TV. 
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front  office 


TED  O'CONNELL,  salesman  at  WBBM  Chicago,  to  CBS  Radio  Spot 
Sales  staff,  same  city.  He  replaces  BERT  WEST,  who  has  trans- 
ferred to  New  York  as  eastern  sales  representative  for  CBS'  Pacific 
network  and  KNX.Los  Angeles. 


JACK  MOHLER  returns  to  WOR  New  York  as  account  executive  after 
17  months  service  in  U.  S.  Army.  ROLLIN  BOYNTON,  WOR  sales 
|1  service  staff,  named  account  executive. 

DAVE  HOSS,  public  relations  and  special  events  director,  KSLM  Salem, 
Ore.,  promoted  to  station  manager. 

GRAEME  ZIMMER,  for  past  15  months  manager  of  WCAV  Norfolk, 
has  resigned.    He  has  not  announced  future  plans. 


'! 


■SAM  K.  MAXWELL  Jr.,  CBS  Radio  Spot  Sales,  to  CBS  Television 
sales  staff  as  account  executive. 


, DAVID  J.  BENNETT,  manager,  WKBO  Harrisburg,  Pa.,  to  Harrisburg 
]Bcstrs.  Assn.,  that  city,  applicant  for  TV  Channel  71  there. 

HOBBY  MYERS  named  manager  of  KFMB  San  Diego. 


T.  C.  MAGUIRE,  manager,  Omer  Renaud  &  Co.,  To- 
ronto, station  representative  firm,  named  manager  of 
Montreal  office  of  Horace  N.  Stovin  &  Co. 

JOHN  CROSIER,  time  salesman  at  KMBC  Kansas 
City,  to  The  Katz  Agency,  Chicago,  as  space  salesman. 

DOUG  TROWELL,  promotion  manager,  CFPL  London, 
Ont.,  promoted  to  sales  manager,  replacing  KEITH 
CHASE  who  moves  to  Mc  Kim  Adv.  Ltd.,  Montreal. 


p    Mr.  Myers 


BRANHAM  Co.,  N.  Y.,  appointed  national  representative  for  WHYN 
Holyoke,  Mass. 

CHARLES  A.  DUNBAR,  sales  staff,  Bride  magazine,  to  radio  sales 
staff,  Avery-Knodel,  N.  Y.,  station  representative.  JOHN  R.  MARKEY, 
NBC-TV  film  program  sales,  to  representative  firm  as  manager  of  Los 
Angeles  office. 

8  STANLEY  J.  REULMAN,  Pacific  Coast  manager  for  The  Katz  Agency, 
i  transfers  from  Los  Angeles  to  San  Francisco  in,  charge  of  Katz  office 
;  there,  replaced  by  RICHARD  I.  HASBROOK,  manager,  Avery-Knodel, 
|L.  A. 

J  JOSEPH  K.  HARRY,  commercial  manager,  KTXN  Austin,  Tex.,  to  KCOR 
,  San  Antonio,  in  same  capacity. 

i 

,  JOSEPH  HERSHEY  McGILLVRA  Inc.  appointed  national  representative 
!  for  WELL  Battle  Creek,  Mich. 

KENNETH  B.  MURRAY,  general  manager  of  WORC  Worcester,  Mass., 
to  WOR-TV  New  York  as  representative  in  Boston  and  New  England  area. 

,  CARL  HAUG,  sales  staff,  WABB  Mobile,  Ala.,  appointed  commercial 
«  manager  there. 

i  BOB  GERSON  returns  to  sales  staff,  WSB-TV  Atlanta,  after  16  months 
?  duty  with  Air  Force. 

ftetlon&li  •  •  • 

ROBERT  R.  NELSON,  general  manager,  WARD  Johnstown,  Pa. 
I  father  of  girl,  Christine  Lee,  July  27.  .  .  .  ART  MORTENSEN,  national 
advertising  manager,  Don  Lee  Broadcasting  System,  Hollywood,  father 
of  girl,  Nicolene,  Aug.  9.  .  .  .  LEO  GUTMAN,  advertising  director, 
Frederic  W.  Ziv  Co.,  was  guest  speaker  at  weekly  Rocking  Chair  Chat 
during  his  vacation  at  Lake  Tarleton  Club,  Pike,  N.  H.  Talks  centered 
around  radio-TV  and  movies. 


Advertisement 


From  where  I  sit 
6y  Joe  Marsh 


If  They're  Wild, 
They  Belong  To  Tik! 

Saw  Tik  Anderson  last  week  and 
was  reminded  of  the  first  time  I  ever 
spoke  to  him.  The  missus  had  sent  me 
out  one  Saturday  afternoon  to  hunt 
for  some  blackberries. 

i"  took  a  long  hike  and  couldn't  find 
any.  Finally,  I  came  to  Tik's  house 
along  that  low  stretch  east  of  the  fork 
on  River  Road.  "Hi  there,"  I  says, 
"any  blackberries  around  here?" 

Tik  says,  "There  used  to  be — but  I 
don't  know  much  about  things  that 
grow  wild."  Later,  I  found  how  Tik 
supports  his  family  by  picking  berries. 
Ever  since  that  time  I've  been  like  the 
rest  of  folks  in  town — respectful  of 
his  right  not  to  tell  where  "his"  ber- 
ries grow. 

From  where  I  sit,  respecting  other 
folks'  rights  comes  natural  in  our 
town  .  .  .  in  America  for  that  matter! 
Whether  it's  a  person's  right  to  enjoy 
a  temperate  glass  of  beer  or  ale  if  he 
wants,  or  whether  it's  Tik  Anderson's 
right  to  keep  secret  where  his  berries 
are,  it's  all  a  big  part  of  a  real 
democracy! 


Copyright,  1949,  United  States  Brewers  Foundation 
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CONELRAD 


Plan  Nears  NSRB  Approval; 
FCC  Declassifies  Parts 

OPERATION  Conelrad  moved  two  steps  closer  to  reality  last  week 
with  twin  developments  involving  the  FCC  and  the  National  Security 
Resources  Board. 

The  broadcast  alert  plan  designed  to  meet  emergency  conditions,  par- 
ticularly   the    imminence    of  air 


attack  on  the  U.  S.,  currently  is 
in  the  interim  phase  pending  of- 
ficial approval  of  the  the  perma- 
nent long-range  project. 

Last  week,  Operation  Conelrad 
was  reported  close  to  approval  by 
the  security  board.  Its  chairman, 
Jack  S.  Gorrie,  was  preparing  to 
give  the  agency's  assent  and  thus 
make  it  official,  in  line  with  pro- 
visions in  the  President's  Execu- 
tive Order  of  last  December. 

In  the  meantime,  FCC  has  noti- 
fied stations  they  may  declassify 
certain  documents  in  their  posses- 
sion dealing  with  various  phases 
of  the  plan. 

The  project  already  has  approval 
of  the  Secretary  of  Defense.  Once 
NSRB  tenders  its  okay,  the  FCC 
will  be  able  to  issue  appropriate 
orders  to  put  it  into  effect.  Rules 
and  regulations  will  be  adopted  by 
the  Commission  to  set  the  wheels 
in  motion. 

It  was  understood  some  600  AM 
radio  stations  are  interested  and 
actually  participating  in  the  in- 
terim phases  of  Conelrad.  To  take 
part  they  were  required  to  make 
certain  modifications  in  technical 
equipment.  FCC  has  been  told  by 
NARTB  that  changes  in  its  re- 
quirements covering  operators  and 
remote-control  operation  would  im- 
plement the  plan,  too  [B»T,  Aug. 
11}. 

Two  Specified  Frequencies 

Under  Conelrad  all  but  partici- 
pating stations  would  be  silenced 
in  a  threatened  air  attack  or 
similar  emergency.  Subscribing 
stations  would  notify  listeners  to 
tune  their  receivers  to  two  speci- 
fied frequencies.  Use  of  FM  and 
TV  outlets  is  not  contemplated  now. 

Under  the  present  interim  sys- 
tem a  number  of  50-kw  stations 
throughout  the  country  have  been 
operating  24  hours  daily  over  a 
specified  period.  This  is  called 
the  "skywave"  aspect,  tailored  to 
provide  fulltime  alert  until  Conel- 
rad becomes  a  reality.  Local  civil 
defense  organizations  have  been 
cooperating. 

In  the  FCC  memorandum  to  sta- 
tions, broadcasters  were  advised 
they  could  declassify  certain  docu- 
ments relating  to  the  operating 
system,  alerting  system,  emer- 
gency control  and  proposed  plan 
of  operation  relating  to  control  of 
electromagnetic  radiations  (Conel- 
rad) in  the  continental  U.  S.  and 
North  American  region. 

Documents  on  tentative  plans 
for  alerting  and  operating  types 
of  stations  other  than  broadcast 
with  respect  to  the  President's 
Executive  Order  also  were  de- 
classified. The  memorandum  was 
signed  by  William  J.  Norfleet,  FCC 
security  officer. 

All  but  the  more  minute  and 
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security-type  details  are  well 
known  to  the  industry  and  broad- 
casters, who  participated  in  dis- 
cussions with  the  FCC  early  last 
year  [B«T,  April  2,  March  26]. 
The  Executive  Order  implements 
Sec.  606  (c)  of  the  Communications 
Act  as  amended  to  cover  other  than 
broadcast  stations  whose  signals 
could  serve  as  homing  devices  for 
enemy  craft. 

Programming  Formula  By  CD 

The  Federal  Civil  Defense  Ad- 
ministration is  charged  with  de- 
vising a  programming  formula  for 
Conelrad  operation.  It  will  meet 
periodically  in  the  field  with  broad- 
casters, local  CD  groups,  and  with 
NARTB  and  allied  groups  [B»T, 
July  14,  June  2]. 

FCDA  activity  along  this  line 
has  been  slowed  by  lack  of  agree- 
ment over  costs  for  certain  lines, 
including  installation  of  sequential 
lines  connecting  stations  and  tele- 
phone connections  at  local  CD 
levels.  It  is  presumed  the  Air 
Force  will  shoulder  the  cost  burden 
for  connecting  participating  out- 
lets. 


FRAUD  SUIT  AIMED 

At  Coast  Firm  Officials 

REMOVAL  of  the  president  and 
two  directors  of  Camera  Vision 
Productions  Inc.,  Beverly  Hills,  on 
charges  they  misappropriated  and 
misapplied  corporation  funds,  was 
demanded  last  Tuesday  in  a  fed- 
eral court  suit  filed  by  two  inves- 
tors in  the  firm. 

Arthur  S.  Lyons,  president,  and 
Edgar  R.  Morris  and  Edward  C. 
Flynn,  directors,  are  named  in  the 
suit  by  Mrs.  Gloria  Dahlberg  of 
New  York  and  Mrs.  Rose  K.  Davis 
of  Hawaii,  both  of  whom  claim 
their  investments  of  $50,000  each, 
plus  $52,100  from  other  sources, 
have  been  "dissipated."  They  seek 
injunctions  to  keep  the  trio  from 
disposing  of  assets  of  the  firm, 
organized  about  a  year  ago  to 
develop  a  new  camera  which  sup- 
posedly would  cut  time  and  costs 
of  film  production  in  half. 


Campaign  Suggestions 

SUGGESTIONS  for  planning  an 
anniversary  campaign  have  been 
published  in  outline  form  by  Castle 
Island  Press,  Chicago.  "How  To 
Plan  an  Anniversary  Campaign," 
written  by  Jay  J.  Broderick,  public 
relations  director  at  Castle  Island 
Press,  is  available  free  of  charge. 
Outline  is  preceded  by  an  introduc- 
tion on  the  function  of  a  public 
relations  man. 


AREA  Pontiac  Dealers  last  week  contracted  with  WMAL-AM-FM  Washington 
and  WBAL-AM-FM  Baltimore  for  exclusive  radio  coverage  of  Maryland  U.'s 
football  games.  Coverage  of  last  season's  Sugar  Bowl  champions  calls  for 
a  nine-games  series.  Among  those  at  contract  negotiating  were  (I  to  r)  Al 
Burke,  WBAL  sales  representative;  H.  E.  Hudgins,  of  McManus,  John  &  Adams 
Advertising  Agency;  Mahlon  Glascock,  WMAL  sales  director,  and  John  Bates, 
Pontiac  district  zone  manager. 


RADIO-TV  HELP  NEWSPAPER  TOP  RIVAL 

Three  Lamb  Media  Work  Hand-in-Hand  in  Erie 


THIS  is  a  newspaper  success  story 
in  which  radio  and  TV  played 
major  roles. 

For  the  first  time  in  the  five 
years  broadcaster  Edward  Lamb 
has  owned  the  Erie  (Pa.)  Dis- 
patch, it  is  leading  the  opposition, 
Erie  Times,  in  food  advertising 
linage. 

Latest  figures  from  Advertising 
Linage  Service  for  the  first  half 
of  1952  show  the  daily  Dispatch 
carried  664,680  lines  of  food  ad- 
vertising compared  to  the  rival 
Times'  621,043,  Mr.  Lamb  reports. 

In  great  part  this  success  is 
due  to  the  use  of  the  Lamb-owned 
WIKK  and  WICU  (TV)  as  a  serv- 
ice in  the  merchandising  help  given 
food  and  kitchen  product  adver- 
tisers in  the  newspaper,  according 
to  Mr.  Lamb. 

Selected  advertisers  of  food 
products  in  the  Dispatch  get  then- 
products  mentioned  on  both  the 
AM  station  and  on  TV.  The  way 
it  works  is  this: 

The  newspaper  buys  time  on 
WIKK  for  a  group  of  participating 
announcements. 

Food  Products  Tie-in 

Similarly,  it  has  bought  the 
whole  Wednesday  half-hour  of  the 
weekly  TV  participating  Kitchen 
Arts  Show  on  WICU.  Food  prod- 
ucts using  the  Dispatch's  mer- 
chandising service  are  mentioned 
and  shown  on  the  show. 

So  successful  have  the  combina- 
tions been  in  selling  products  to 
consumers,  that  the  use  of  radio 
and  TV  is  now  considered  the  back- 
bone of  the  newspaper's  merchan- 
dising plan. 

Other  forms  of  selling  aids  con- 
tinue, of  course,  Mr.  Lamb  ex- 
plains. The  two-man  newspaper 
merchandising  staff  continues  the 
usual  forms  of  such  activity — sur- 
veys, mailings,  guaranteed  outlets, 
retail  tie-ins,  posters,  etc. 

The  Erie  Dispatch   has  a  cir- 


culation of  45,000,  up  15,000  from 
its  readership  when  Mr.  Lamb 
bought  the  newspaper  in  1947.  Its 
opposition  has  a  circulation  of 
52,000,  down  2,000  from  its 
dominant  position  five  years  ago. 
Mr.  Lamb  says. 

The  use  of  his  radio  and  TV 
to  help  his  newspaper  is  not  en- 
tirely one-sided,  Mr.  Lamb  points 
out.  The  success  of  his  TV  opera- 
tion can  be  laid  in  significant 
measure  to  the  assistance  given 
WICU  by  the  newspaper.  The 
newspaper  not  only  runs  regular 
features  on  the  station  and  on  TV 
in  general,  but  it  also  cooperates 
in  merchandising  broadcast  ad- 
vertisers— through  news  items  on 
shows,  talent  and  advertisers' 
products. 

In  addition,  the  Sunday  Dispatch 
carries  a  regular  TV  section. 

The  merchandising  staff  of 
WICU  numbers  five  men.  They 
also  engage  in  the  usual  array  of 
sales  aids  for  advertisers. 

The  fact  the  Dispatch  is  part  of 
one  newspaper-radio-TV  property 
has  helped  "enormously"  in  build- 
ing its  circulation,  Mr.  Lamb  says. 
The  paper  is  promoted  heavily  on 
the  air.  Not  only  do  newspaper 
by-liners  have  regular  programs 
on  WIKK  and  WICU  (the  sports 
editor  has  a  sportscast,  the  society 
editor  a  social  "column,"  etc.) , 
but  both  stations  carry  references 
to  Dispatch  feature  stories,  news 
beats,  etc. 

Although  all  three  properties 
are  owned  by  Mr.  Lamb,  the  sales 
staffs  of  each  are  competitive,  Mr. 
Lamb  emphasizes. 

Is  there  a  trend  toward  a  joint 
advertising  rate — one  charge  for 
newspaper  space,  radio  and  TV 
time? 

"Not  yet,"  Mr.  Lamb  replied. 
"But  it  is  not  a  far-fetched  idea. 
Time  will  tell." 
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Rochester  Test — Listeners  Outbuy  Readers 

(Continued  from  page  26) 
EDWARD'S 


]  Traffic 
%  Traffic 
No.  Purchasing 
Merchandise  * 
%  Purchasing 

Merchandise  * 
%  Dollar  Value 
of   Purchases  * 


Tuesday 
Wednesday 


Radio 

Newspaper 

Both 

Other 

Total 

66 

73 

22 

28 

189 

34.9% 

38.6% 

11.7% 

14.8% 

100.0% 

46 

53 

20 

21 

140 

69.7% 

72.6% 

90.9% 

75.0% 

74.1% 

39.2% 

35.3% 

13.4% 

12.1% 

100.0% 

OF  TRAFFIC  BY  MEDIUM,  BY  DAY 

36.6% 

36.6% 

13.4% 

13.4% 

100.0% 

32.5 

41 .6 

9.1 

16.8 

100.0% 

TRAFFIC 

BY  MEDIUM, 

BY  RESIDENCE 

77.3% 

72.6% 

63.6% 

89.3% 

75.7% 

21.2 

26.0 

36.4 

7.1 

22.8 

1.5 

1.4 

3.6 

1.5 

100.0% 

100.0% 

100.0% 

100.0% 

100.0% 

City 
Outside  City 
'Olfi:  Unascertained 
Total 

*  These  figures  include  all  purchases  made  in  the  survey  area  by  customers  who  were  inter- 
•'  viewed. 


McFARLIN'S 


Radio 

Newspaper 

Both 

Other 

Traffic 

20 

12 

6 

22 

60 

%  Traffic 

33.3% 

20.0% 

10.0% 

36.7% 

1 00.0% 

No.  Purchasing 
Merchandise* 

11 

6 

3 

17 

37 

%  Purchasing 
Merchandise  * 

55.0% 

50.0% 

50.0% 

77.3% 

61 .7% 

%  Dollar  Value 
of    Purchases  * 

28.3% 

9.9% 

12.0% 

49.8% 

100.0% 

PER  CENT  OF  TRAFFIC  BY  MEDIUM,  BY  DAY 

Friday 

41.7% 

12.5% 

8.3% 

37.5% 

1  uu.u  /o 

Saturday 

27.8 

PER  CENT  OF  TRAFFIC 

25.0 
BY  MEDIUM, 

11.1 

BY  RESIDENCE 

36.1 

1 00.0% 

In  City 

45.0% 

66.7% 

66.7% 

50.0% 

53.3% 

Outside  City 

55.0 

33.3 

33.3 

50.0 

46.7 

Total 

100.0% 

100.0% 

100.0% 

100.0% 

100.0% 

*  These  figures  include  all  purchases  made 

in  the  survey 

area  by  customers  showing 

an  in- 

terest  in  the  test 

merchandise. 

*  * 

SEARS 

Radio 

Newspaper 

Both 

Other 

Total 

Traffic 

39 

38 

18 

19 

114 

%  traffic 

34.2% 

33.3% 

15.8% 

16.7% 

100.0% 

No.  Purchasing 
Merchandise  * 

10 

9 

5 

2 

26 

%  Purchasing 
Merchandise  * 

25.6% 

23.7% 

27.8% 

10.5% 

22.8% 

%  Dollar  Value 
of  Purchase  * 

37.4% 

44.3% 

14.6% 

3.7% 

100.0% 

PER  CENT  OF  TRAFFIC  BY  MEDIUM,  BY  DAY 

Friday 

32.1% 

39.6% 

20.8% 

7.5% 

100.0% 

Saturday 

36.1 

PER  CENT  OF  TRAFFIC 

27.9 
BY  MEDIUM, 

11.5 
BY  RESIDENCE 

24.5 

100.0% 

In  City 

61.5% 

52.6% 

72.2% 

57.9% 

59.6% 

Outside  City 

38.5 

47.4 

22.2 

42.1 

39.5 

Unascertained 

5.6 

0.9 

Total 

100.0% 

100.0% 

100.0% 

100.0% 

100.0% 

*  These  figures  include  all  purchases  made 

in  the  survey 

area  by  customers  showing 

an  in- 

terest  in  the  test  merchandise. 


Campaign  Catechism  Issued  by  NARTB 

(Continued  from  page  27) 


sorship  of  a  candidate's  talk  cited. 
A  broadcaster,  of  course,  should 
try  to  persuade  a  candidate  to  de- 
lete such  matter  but  the  FCC's 
interpretation  of  Sec.  315  requires 
that  the  material  go  on  the  air  un- 
censored.  NARTB  notes  that  this 
FCC  position  is  of  questionable 
validity. 

In  case  of  defamation,  the  speak- 
er is  liable  in  every  state,  the  book- 
let explains,  with  21  states  having 
laws  or  court  decisions  lessening 
the  liability. 

Speeches  of  political  speakers 
not  actually  candidates  may  be 
edited  to  remove  defamatory  or 
poor-taste  passages,  it  is  stated. 
Stations  may  "editorialize"  on  pub- 
lic  issues,   though    FCC  expects 


them  to  give  the  other  side  a  chance 
to  reply. 

Premium  rates  for  political 
broadcasts  are  forbidden  by  a  1952 
amendment  to  Sec.  315.  Stations 
are  advised  they  must  give  candi- 
dates the  right  to  purchase  compa- 
rable time  at  an  equal  rate.  If  a 
station  confines  political  programs 
to  sustaining  time  it  must  cancel 
programs,  if  necessary,  to  provide 
equal  opportunity. 

Stations  are  not  required  to  keep 
a  script  or  recording  of  political 
speeches,  the  bulletin  concludes, 
but  must  keep  a  record  of  requests 
for  time  and  what  was  done  about 
them.  Scripts  and  recordings  are  a 
safety  factor  in  case  of  libel  suits 
or  other  objections. 


The  CxTHJJ-H-e-MJLaJL 
Type  314-2    1000  Watt 

AM  TRANSMITTER 

combines  excellent  performance 
with  streamlined  simplification 

Simplified  circuit  design  .  .  .  fewer  controls  .  .  . 
ease  of  adjustment .  .  .  frameless,  unified  cab- 
inet .  .  .  automatic  voltage  control  .  .  .  extreme 
accessibility  of  all  components  .  .  .  easy  cut- 
back to  500  watts  .  .  .  electric  door  locks  .  .  . 
these  are  only  a  few  of  the  many  new  refine- 
ments incorporated  in  the  new  Type  314-2 
Transmitter  by  Continental.  Complete  details 
and  technical  data  available  on  request. 


CjtrvLtJLHje^JLcdL 
EJLejLtJiJtntJLcA. 

MANUFACTURING  COMPANY 

4212  S.  Buckner  Blvd.  Dallas  10,  Texas 
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WOR  PRODUCT  POLL 

Pulse  Survey  Shows  Market 

GROWING  popularity  of  chloro- 
phyll dentifrices  at  the  expense  of 
"ammoniated-only"  and  regular- 
type  toothpastes  in  the  New  York 
market  was  highlighted  in  a  spe- 
cial WOE  New  York  product  poll 
released  last  week  hy  Robert  M. 
Hoffman,  research  director  for 
WOR  and  WOR-TV. 

The  survey,  conducted  for  WOR 
by  Pulse  Inc.,  shows  the  market 
situation  in  January  1952,  just 
prior  to  the  debut  of  chlorophyll 
dentifrices,  and  in  July  1952,  in 
interviews  of  1,600  families.  Some 
25.8  <~c  of  families  surveyed  stocked 
chlorophyll  dentifrices  in  July, 
while  ammoniated  toothpastes  de- 
clined from  20.4^  in  January  to 
15%  in  July.  So-called  regular 
dentifrices  dipped  from  87.1^  in 
January  to  70.4  in  July.  (Chloro- 
phyll figures  include  chlorophyll 
brands  that  are  ammoniated.) 


WNHC  Bldg.  Dedication 

WNHC  New  Haven,  Conn.,  will 
dedicate  its  new  four-story  build- 
ing about  the  first  of  September, 
Patrick  J.  Goode,  station  president, 
announced  last  week.  It  will  be 
equipped  with  four  radio  studios, 
offices,  news  bureau,  record  library 
and  publicity  and  promotion  de- 
partments. 


KWK  GETS  RESULTS! 
KWK  GETS  RESULTS! 

RESULTS! 


KWK  IS  THE 


RADIO  BUY 
IN  ST.  LOUIS 


1  DififiSF 

KWK  GETS  RESULTS! 

SUITS  i 


Your  KATZ  man 
has  fhe  facts  on 
KWK's  LOW-low 
cost  per  1000 


KWK  GETS  RESULTS! 
KWK  GETS  RESULTS! 

Glob* -Democrat  Tower  Bldg. 
Saint  Louis 


air-casters 


Mr.  Pollack 


GEORGE  W.  STRATTON,  copy- 
writer. The  Mulliean  Co..  Louis- 
ville, Ky.,  to  KEX  Portland,  Ore., 
program  department. 
JAMES  S.  POLLACK,  TV  program 
manager.  ABC 
Central  Division, 
to  KECA  -  TV  Los 
Angeles  as  pro- 
gram director.  He 
succeeds  ALVIN  G. 
FLANAGAN  who 
has  resigned. 
SHERM  FELLER 
to  WLAW  Boston 
for  Mon.  through 
Fri.  disc  show. 
BOB  WEST, 
TVGAI  Elizabeth 

City,  N.  C.  sports  director,  to  an- 
nouncing staff,  WRRF  Washington, 
N.  C. 

HAYWOOD  MEEKS,  assistant  sales 
promotion  director,  "WLW  Cincinnati, 
to  WTOP-AM-FM-TV  Washington  as 
sales  promotion  director. 
KAY  MULVIHILL,  promotion  man- 
ager, KPIX  and  KSFO  San  Francisco, 
to  NBC  Hollywood  press  department. 

DICK  MILLS,  disc  m.e.  at  WPTR  Al- 
bany, to  KIOA  Des  Moines,  in  same 
capacity. 

ED  STEVENS,  publicity  and  promotion 
director.  WERE 
Clevelan  d,  ap- 
pointed program 
director. 

ED  BROWN,  staff 
announcer.  WSYR 
Syracuse.  to 
WHEN  -  TV  same 
city,  in  same  ca- 
pacity. 

DONALD  McGILL, 

CBM  Montreal,  ap- 
pointed program  di- 
rector there. 
BILL  HARRINGTON,  WHDH  Boston, 
to  WNEB  Worcester,  Mass.,  as  sports 
director. 

FRED  HILL,  announcer.  WMAZ  Ma- 
con, Ga..  elected  commandant  of  Ma- 
rine Corps  League  of  Georgia. 

KYLE  MacDONNELL,  New  York  TV 
actress-singer,  assigned  role  in  20th 
Century-Fox  feature  film.  "Taxi." 

ARF  CHOOSES  10 

To  Study  Radio-TV  Ratings 

TEN  advertising  and  research  exe- 
cutives have  been  named  to  the 
Advertising  Research  Foundation's 
committee  to  study  radio-TV  rat- 
ing methods,  ARF  reported  last 
week. 

New  members  are:  E.  L.  Deckinger, 
Biow  Co.,  chairman;  Hugh  M.  Beville 
Jr.,  NBC:  Harper  Carraine,  CBS;  Wal- 
lace T.  brew.  Bristol-Myers;  Gordon 
A.  Hughes,  General  Mills;  Fred  B. 
Manchee.  BBDO;  J.  James  Xeale,  Dan- 
cer -  Fitzgerald  -  Sample:  Richard  J. 
Puff,  MBS;  Oliver  Treyz,  ABC.  and  G. 
Maxwell  Die,  Kenyon  &  Eckhardt. 

D'Arcy  Adv.,  Standard  Oil  Co. 
of  California,  Tide  and  Woman's 
Day  magazines  were  elected  last 
week  as  ARF  subscribers  at  a 
meeting  of  the  foundation's  board, 
bringing  total  participating  mem- 
bers to  152. 


Mr.  Stevens 


Mr.  Speece 


MIKE  WOLOSON,  chief  announcer, 
WSCR  Scranton,  Pa.,  to  WNOR  Nor- 
folk, Va. 

LES  TREMAYNE  and  ALICE  RELN- 
HEART,  NBC  radio  actors,  will  co- 
narrate  MGM  feature  film,  "The  Bad 
and  the  Beautiful." 

RUSSELL  ARMS,  singer  on  NBC-TV 
Your  Lucky  Strike  Hit  Parade,  as- 
signed role  in  Warner  Bros,  feature 
film.  "By  the  Light  of  the  Silvery 
Moon." 

MAYNARD  A.  SPEECE,  U.  of  Min- 
nesota agricultural 
information  spe- 
cialist, appointed 
farm  service  direc- 
tor at  WCCO  Min- 
neapolis-St.  Paul. 

CARL  L.  FLOWER 

appointed  produc- 
tion manager, 
WKNB  New  Brit- 
ain, Conn. 

ROY    L  A  M  O  N  T, 

staff  announcer, 
WPOE  Elizabeth, 

N.  J.,  to  KBIO  Burley,  Ida.,  as 
program  director. 

GRANT  VAN  PATTEN.  TV  director, 
WRGB  Schenectady,  N.  Y..  father  of 
boy,  Aug.  9. 

SAM  MINEO,  NBC  Hollywood  staff 
pianist,  father  of  girl,  Elizabeth  Ann, 
July  29. 

GENE  MORGAN,  program  director, 
KGIL  San  Fernando,  Calif.,  father  of 
boy,  Lex  Charles,  Aug.  7. 

MAXINE  CUMMINGS,  ABC  Holly- 
wood press  department,  mother  of 
girl,  Valerie  Gay,  Aug.  9. 

EUGENE  F.  KILHAM,  traffic  man- 
ager. WBZ-TV  Boston,  father  of  boy, 
July  22. 

JOHN  MICHAEL  HAYES,  writer  on 
CBS  Radio  Suspense,  father  of  girl, 
Aug.  5. 

DAN  LUNDBERG,  newscaster,  KNXT 
(TV)  Hollywood,  father  of  bov,  Jan, 
Aug.  2. 


CANADIAN  RATINGS 

U.  S.  Programs  Lead 

SUMMER  Canadian  network  pro- 
grams are  few  this  year,  and  the 
leading  five  evening  shows  during 
July,  according  to  national  report 
of  "Elliottt-Haynes  Ltd.,  Toronto, 
were  Twenty  Questions,  rating 
14.7,  Mario  Lanza  14,  Doris  Day 
13.6,  It  Happened  Here  9.8,  and 
Happy  Motoring  7.3  (Canadian 
program) . 

Daytime  leading  five  network 
programs  were  Ma  Perkins  14.9, 
Pepper  Young's  Family  12.4,  Right 
to  Happiness  11.8,  Life  Can  Be 
Beautiful  11.8,  and  Big  Sister  11.6. 

Five  leading  French  evening  net- 
work shows  were  La  Pause  Qui  Ra- 
fraichit  18,  Jouez  Double  15.3,  La 
Raconteur  de  Chez  Nous  14.1,  Fau- 
bourg 13.6  and  La  Rue  des  Pig- 
nons  10.4.  Five  leading  daytime 
French  shows  were  Rue  Prineipale. 
21.4,  Jeunesse  Doree  20.8,  Grande 
Soeur  17.3,  Francine  Louvain  17, 
and  Tante  Lucie  15.1. 


Levine  Wins  Scholarship 

IRVING  R.  LEVINE,  NBC  cor- 
respondent in  Korea,  has  won  a 
Council  on  Foreign  Relations 
scholarship  for  the  1952-53  aca- 
demic year.  He  will  return  to  the 
U.  S.  in  September  to  begin  a 
year  of  study  at  the  Council's 
headquarters  in  New  York.  Schol- 
arship is  a  sum  equal  to  his  salary. 


School  Buys  KPAC  Time 

PORT  ARTHUR  Independent 
School  District  for  the  second 
year  has  purchased  regular 
commercial  time  from  KPAC 
that  city  to  broadcast  1952 
football  games  of  the  Thomas 
Jefferson  High  School's  Yel- 
low Jackets.  The  PAISD  has 
sold  its  own  sponsor,  Texas 
Co.  of  Port  Arthur,  and  will 
use  its  own  play-by-play  an- 
nouncer and  "color"  man, 
with  KPAC  handling  only 
technical  aspects.  KPAC  also 
will  carry  the  1952  South- 
west Conference  football 
games  for  Humble  Oil  Co., 
also  for  the  second  vear. 
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DAMAGE  SUIT 

Filed  by  Roche-Eckhoff 

SUIT,  asking  $121,000  in  damages 
has  been  filed  by  Roche-Eckhoff 
&  Assoc.,  Hollywood  advertising 
agency,  against  George  Patton, 
former  account  executive  with  the 
firm  and  now  head  of  a  Beverly 
Hills  agency  bearing  his  name. 

Legal  action,  instituted  Aug.  5 
in  Superior  Court  of  Los  Angeles 
County,  charges  that  Mr.  Patton 
t  took  with  him  three  accounts  he 
had  been  handling  when  he  severed 
relations  with  the  plaintiffs,  Nov. 
1,  1951.  Urich's  Serve  Yourself 
gasoline  stations  and  James  J. 
Kerwin  Co.,  Los  Angeles  distrib- 
utor of  Raytheon  TV,  joined  the 
defendant  immediately  with  Dr. 
L.  A.  Brinkley,  chiropractor,  fol- 
lowing three  months  later. 

Frank  Roche  and  Irving  Eckhoff, 
|  ;  through  their  attorney,  Austin 
Clapp,  ask  damages  of  $21,000  for 
gross  commissions  lost  when  Mr. 
Patton  and  the  three  accounts  left 
the  agency  and  $100,000  future 
damages  accruing  from  continued 
loss  of  commissions. 

Claiming  the  defendant  is  guilty 
of  unfair  competition,  Roche- 
,  Eckhoff  charges  him  with  viola- 
tion of  the  law  of  contractual  re- 
lationship, if  he  solicited  the  ac- 
counts after  leaving  the  firm,  or 
violation  of  the  California  law 
giving  an  employer  rights  to  what- 
ever an  employe  acquires  during 
the  period  of  employment,  if  he 
solicited  the  accounts  while  with 
the  firm. 

In  filing  an  answer,  Aug.  15,  Mr. 
Patton  through  his  attorneys,  Ryan 
&  Burlington,  issued  a  general 
denial. 


RADIO  BARRED 


Labor  Dept.  Prohibits 
Tape  Recording 


FTL  PRESIDENCY 


Holden  Succeeds  Buttner 

VICE  ADMIRAL  Carl  F,  Holden, 
USN  (Ret.),  has  been  elected  presi- 
dent of  Federal  Telecommunica- 
tion Labs.  Inc.,  Nutley,  N.  J.,  an 
IT&T  research  unit,  it  was  an- 
nounced last  week. 

He  succeeds  Harold  H.  Buttner, 
who  w'ill  assume  duties  as  vice 
president  of  IT&T  in  New  York, 
coordinating  the  research  and  de- 
velopment program  of  the  parent 
company.  Admiral  Holden  was  di- 
rector of  naval  communications  in 
1942  and  1943.  He  was  graduated 
from  the  U.  S.  Naval  Academy  in 
1917  and  received  an  M.A.  degree 
in  electrical  engineering  from 
Harvard  U.  in  1924. 


REFUSAL  of  a  U.  S.  Dept.  of  Labor  official  to  permit  recording  of  a 
Littlefield,  Tex.,  hearing  was  protested  last  week  by  KGNC  Amarillo, 
with  department  officials  later  explaining  the  incident  was  due  to  a  mis- 
understanding. 

Garland   (Cotton  John)    Smith,  *- — — ■ — ■  

KGNC  farm  reporter,  attended  the 
session  with  a  tape  recorder  but 
was  not  allowed  to  record  the  pro- 
ceedings, designed  to  acquaint 
farmers  with  the  Mexican  labor 
program  of  the  Labor  Dept. 

Tom  Kritser,  general  manager 
of  KGNC,  sent  a  protest  to  Sen. 
Lyndon  Johnson  (D-Tex.),  terming 
the  ejection  "the  sort  of  thing  that 
leads  eventually  to  a  totalitarian 
government."  He  asked  Sen.  John- 
son to  find  out  "what  reason,  if 
any,  they  had  for  this  treatment 
and  if  this  is  the  type  of  thing 
we  can  expect  in  the  future  in  deal- 
ing with  the  Dept.  of  Labor." 

Mr.  Smith  described  the  meeting 
as  first  of  a  series  in  West  Texas. 
Principal  speakers  were  two  Labor 
Dept.  officials — Michael  J.  Galvin, 
Undersecretary  of  Labor,  and  Wil- 
liam S.  Tyson,  solicitor. 

According  to  Mr.  Smith,  a  man 
in  the  back  of  the  room  who  de- 
scribed himself  as  John  Leslie,  a 
department  information  director, 
refused  to  let  him  operate  his  tape 
recorder.  Reporters  were  allowed 
to  take  notes  and  photographers 
took  photos.    With  about  100  per- 


Ziv#s  'I  Like  America' 

SLOGAN  SERIES,  /  Like  Ameri- 
can, has  been  recorded  by  Tyrone 
Power  for  radio  stations  carrying 
Frederic  W.  Ziv  Co.'s  Freedom, 
U.S.A.,  according  to  John  L. 
Sinn,  Ziv  executive  vice  president. 
Campaign  is  intended  as  a  public 
service  and  as  an  "audience-creat- 
ing tool"  for  the  series.  Individual 
recordings  by  Mr.  Power,  will  be 
adapted  to  each  station. 
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KTAN  AUCTION 

6,000  Respond  to  Sale 

AUCTION  planned  three  years  by 
KTAN  Sherman,  Tex.,  saw  a  crowd 
of  6,000  jamming  the  Bearcat 
football  stadium  in  that  city  to 
buy  several  hundred  items  with 
KTAN  trade  certificates.  Details  of 
the  auction  were  worked  out  by 
William  A.  Jaco,  station  manager, 
and  Charles  L.  Cain,  station 
owner. 

Mr.  Jaco  said  the  station  sold 
"practically  every  merchant"  in 
Sherman  on  the  plan,  which  in- 
cluded a  13-week  contract  with 
merchants  furnishing  customers 
KTAN  trade  certificates  on  a 
dollar  -  for  -  dollar  basis  in  the 
amount  of  their  purchases,  along 
with  a  package  of  39  spots  for  the 
13-week  period. 

Merchandise  for  the  event  was 
purchased  by  the  station  from 
local  merchants  and  included  a  re- 
frigerator, console  television  set, 
gas  range,  bedroom  suite,  auto- 
matic washer  and  other  items.  The 
auction  began  at  6  p.m.  and  lasted 
to  1:15  a.m.  The  affair  was  so  suc- 
cessful that  KTAN  plans  to  make 
it  an  annual  event. 

Assisting  Mr.  Jaco,  who  was 
m.c.  and  auctioneer,  were  an- 
nouncers Jim  Shelton  and  Walter 
Vaughn,  engineer  Otis  Smith,  Mr. 
Cain  and  his  wife,  Jessie  Mae, 
Continuity  Director  Carol  Rogers, 
Traffic  Manager  Loraine  Adams, 
stenographer  Jean  Vaught,  W.  T. 
Smith,  E.  A.  Hudnall  and  Dr.  P. 
T.  Vaught. 


sons  present,  only  a  fraction  of 
1%  of  those  interested  could  hear 
the  proceedings  compared  to  the 
audience  available  by  radio,  Mr. 
Smith  pointed  out. 

Herbert  Little,  Labor  Dept.  in- 
formation director  in  Washington, 
gave  this  explanation  of  the  in- 
cident to  Broadcasting  •  Tele- 
casting : 

"The  incident  resulted  from  a 
series  of  honest  errors.  The  trip 
was  for  the  purpose  of  giving  the 
Texas  people  the  facts  about  the 
Mexican  labor  program  of  the  De- 
partment, and  we  hoped  and  ex- 
pected these  facts  would  be  dis- 
tributed fully  by  press  and  radio. 
This  meeting,  like  the  other  meet- 
ings in  Texas,  lasted  several  hours, 
some  of  it  speeches  and  some  of 
it  general  discussion,  and  Under 
Secretary  Galvin  felt  that  a  direct 
recording  and  live  direct  broadcast 
from  the  hall  would  be  unduly  long 
and  bad  radio  technique. 

"Consequently,  before  the  Little- 
field  meeting  he  suggested  that  a 
radio  program  be  arranged  sep- 
arately wherever  possible  to  sum- . 
marize  the  discussion  and  get  the 
program  on  the  air  quickly  and 
help  the  radio  men  in  their  work. 
Unfortunately,  this  arrangement 
was  not  made.  Mr.  Galvin  was  in 
the  midst  of  the  meeting  and  did 
not  learn  of  the  request  of  the 
KGNC  reporter  for  a  tape  record- 
ing until  after  he  left,  when  it  was 
too  late  to  catch  him  and  make  a 
separate  recording  for  him. 

"Mr.  Galvin  stated  that  the  error 
grew  solely  out  of  the  desire  to 
help  the  radio  men. 

"After  learning  of  the  error,  Mr. 
Galvin  offered  to  make  a  recording 
explaining  the  farm  labor  program 
for  KGNC.  This,  of  course,  would 
also  be  available  to  other  stations 
that  might  request  it." 


Portrait  Industry 

TRADE  practice  conference  for 
the  portrait  photographic  industry 
is  scheduled  by  the  Federal  Trade 
Commission  for  Chicago  Aug.  27. 
"The  production  or  marketing  of 
portraits  for  newspaper,  periodical, 
motion  picture,  television  or  other 
commercial  use,  is  not  to  be  con- 
sidered as  a  part  of  the  business 
of  the  industry  for  which  the  con- 
ference is  being  held."  FTC  noted. 
Purpose  of  the  meet  is  to  promul- 
gate trade  rules  for  the  industry, 
similar  to  those  evolved  for  radio- 
TV  set  manufacturers  and  other 
groups.  Conference  will  be  held  in 
the  Conrad  Hilton  Hotel. 


TEMPO  Record  Co.,  Hollywood,  will 
produce  and  transcribe  14  quarter- 
hour  programs,  starring  Ray  An- 
thony and  his  orchestra,  for  U.  S. 
Navy  and  26  quarter-hours,  starring 
Bob  Crosby,  for  U.  S.  Marine  Corps. 
Frank    Danzig    is  writer-director. 


UN  PROMOTION 

Council  Outlines  Plans 

ADVERTISING  Council  and  the 
National  Citizens'  Committee  for 
UN  Day  outlined  advertising  and 
promotion  plans  for  the  celebration 
of  UN  Day  (Oct.  24)  at  a  break- 
fast for  newsmen  in  New  York 
Tuesday. 

The  1952  program  will  attempt 
to  set  up  UN  Day  as  a  world-wide, 
traditional  "holiday"  for  sending 
greetings  and  gifts  to  people  in 
other  UN  countries. 

Allan  M.  Wilson,  vice  president 
of  the  council,  said  radio  and  tele- 
vision will  be  asked  to  implement 
the  council's  "allocation  plan" 
used  in  other  campaigns.  He  said 
he  expected  the  radio  and  tele- 
vision drive  to  begin  about  mid- 
September. 

Volunteer  advertising  agency  for 
the  campaign  is  BBDO  New  York, 
under  direction  of  Willard  Pleuth- 
ner,  vice  president.  Advertising 
materials  will  be  distributed  by  the 
council. 


'Planet  Man'  Series 

PALLADIUM  Radio  Productions 
Inc.,  445  Park  Ave.,  N.  Y.,  last 
week  announced  the  offering  of 
Planet  Man,  a  new  series  slated 
for  general  release  Sept.  15.  The 
series  consists  of  open  end  tran- 
scriptions designed  for  three  15- 
minute  programs  a  week.  It  is  to 
be  sold  on  an  exclusive  basis  in 
each  market. 


WSYR's  Local 
Radio  Sales 

UP  39% 

For  the  period  ending  April 
30,  WSYR's  local  radio  sales 
were  39%  ahead  of  1951. 
The  local  advertisers  re- 
sponsible for  this  increase 
are  the  ones  in  the  best 
position  to  test  the  effective- 
ness of  all  media.  They 
know  which  advertising 
keeps  the  cash  registers 
ringing. 

National  Spot 
Advertisers 

TAKE  NOTE 

Write,  Wire,  Phone  or  Ask 
Headley-Reed 

AC  USE 

NBC  Affiliate 

570  KC 

WSYR-AM-FM-TV 
The  Only  Complete  Broad- 
cast Institution  in  Central 
New  York 


I 
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KIRK  APPOINTED 

Heads  Strategy  Board 

APPOINTMENT  of  Alan  C.  Kirk 
as  director  of  the  Psychological 
Strategy  Board,  effective  Sept.  15, 
was  announced  by  the  White  House 
last  Thursday. 

President  Truman  named  Ad- 
miral Kirk,  ex-U.  S.  ambassador  to 
Moscow,  to  succeed  Dr.  Raymond 
B.  Allen,  who  will  be  retained  as 
a  senior  consultant  for  a  month. 
Dr.  Allen,  ex-president  of  the  U. 
of  Washington  State,  becomes 
chancellor  of  the  U.  of  California 
at  Los  Angeles. 

PSB  is  charged  with  coordinat- 
ing the  foreign  information  activi- 
ties and  psychological  warfare 
policy  of  the  U.  S.  The  board  deals 
with  the  Defense  Dept.,  State  Dept. 
and  Mutual  Security  Agency,  with 
membership  comprising  the  Under- 
secretary of  State,  Deputy  Secre- 
tary of  Defense  and  director  of  the 
Central  Intelligence  Agency. 

Gordon  Gray,  president  of  WSJS- 
AM-FM  Winston-Salem,  N.  C,  and 
other  radio  properties,  was  the  first 
director  of  the  board. 

Admiral  Kirk  has  served  as 
chairman  of  the  American  Com- 
mittee for  the  Liberation  of  the 
Peoples  of  Russia. 


ATS-REC  Conference 

NOMINATING  committees  of 
American  Television  Society  and 
Radio  Executives  Club  of  New 
York  will  meet  Wednesday  after- 
noon to  nominate  candidates  for 
officers  of  the  new  organization  as 
yet  unnamed,  resulting  from  an 
ATS-REC  merger  which  becomes 
effective  this  fall. 

NEWS  on 
KMBC-KFRM 

is  TOPS... 

...  because  KMBC-KFRM 
stays  on  'top'  of  the  NEWS! 


And  there  is  no  greater  value  today 
than  radio  news ! 

KMBC  -  KFRM  news  programs  are  the 
most-listened-to  newscasts  in  the  heart 
of  America.  They  enjoy  their  high  rat- 
ings because  of  the  reputation  for  accu- 
racy and  immediacy  built  by  the  KMBC- 
KFRM  News  Department. 

Here  is  a  tremendous  sales  potential  in 
one  of  the  nation's  richest  markets. ..the 
great  Kansas  City  Primary  trade  area. 

Call  KMBC-KFRM  or  ask  your  nearest 
Free  &  Peters'  colonel  for  complete  de- 
tails on  the  mighty  voice  of  the  KMBC- 
KFRM  Team  and  for  newscast  availa- 
bilities. 


KMBC 

of  Kansas  City 

KFRM 

for  Rural  Kansas 


«  «  •  *th  eldest  CBS  Affiliate  •  •  • 
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CREDIT  UNION  ASSN. 


Radio  Sells  Ideas  As  Well  As  Services 


Mr.  Heatter 


CREDIT  UNION  National  Assn. 
is  selling  the  concept  of  regular 
saving  and  intelligent  borrowing 
to  working  people  in  Canada  and 
the  U.  S.  by 
radio.  For  the 
company's  first 
full  -  fledged  ad- 
vertising promo- 
tion, J.  Walter 
Thompson  Co., 
Chicago,  has 
chosen  radio  as 
the  strong  base 
from  which  ideas 
as  well  as  serv- 
ices could  be  sold. 
Believing  in  the  convincing 
salesmanship  of  two  leading  broad- 
casting personalities,  agency  of- 
ficials selected  Gabriel  Heatter  in 
the  U.  S.  and  Lome  Green,  "Mr. 
Radio"  of  Canada.  Mr.  Green, 
with  his  observations  and  human 
interest  features,  appears  weekly 
on  21  Canadian  stations. 

In  this  country,  hard-selling 
but  easy-going  Gabriel  Heatter  is 
sponsored  each  Tuesday  night  on 
his  regular  Mutual  newscast,  aired 
on  530  stations.  Mr.  Heatter  has 
been  on  the  air  for  CUNA  since 
January  on  a  52-week  contract, 
with  results  that  are  "more  than 
satisfactory"  to  the  client. 

Credit  Union  National  Assn., 
which  headquarters  in  Madison, 
Wis.,  and  employs  200  persons, 
chose  radio  as  its  first  advertising 
medium  last  fall  after  appointing 
J.  Walter  Thompson  Co.,  as  agency. 

Needed  Mass  Medium 

It  wanted  a  mass  medium  to  tell 
its  story  nationally.  This  was  a 
story  of  its  service  of  helping  to 
organize  credit  unions  within  busi- 
nesses and  religious  and  club 
groups.  Encouraging  workers  to 
establish  and  operate  their  own 
credit  groups,  independent  of  any 
outside  loan  company  or  bank, 
CUNA  supplies  the  plans  and 
physical  equipment  (pass,  books, 
ledger  forms,  etc.)  necessary  in 
each  shop. 

Mr.  Heatter,  chosen  for  what 
the  client  terms  his  "believability," 
espouses  the  yirtues  of  company 
credit  unions,  frequently  citing 
specifics  of  successful  cases.  His 
first  "sale"  was  completed  only 
four  days  after  the  program  went 
on  the  air  for  CUNA.  In  that 
time,  a  listener  sent  in  for  a  book- 
let outlining  the  group's  objectives, 
a  CUNA  representative  contacted 
management  where  the  listener 
worked,  and  the  entire  credit  union 
operation  was  installed  and  put 
into  effect. 

On  the  first  four  shows,  more 
than  10,000  questionnaires  were 
returned  by  interested  listeners 
who  had  requested  the  free  book- 
let. Their  answers,  providing  credit 
union  data  for  field  representa- 
tives, gave  CUNA  leads  for  pro- 
spective credit  unions. 

CUNA,  and  credit  unions  gen- 


erally, follow  a  plan  originated  in 
Europe  100  years  ago,  and  which 
passed  through  Canada  to  the 
States  in  the  early  1900s.  The  plan 
is  to  aid  the  worker  in  meeting 
his  bills,  saving  for  the  future  and 
cutting  his  borrowing  costs.  The 
credit  union  idea  is  based  on  the 
fact  that  a  common  bond  exists 
among  workers  and  individual 
companies  and  within  each  group 
of  religious  and  club  organizations. 
This  provides  the  means  for  CUNA 
members  to  help  each  other  as 
they  help  themselves.  Other  objec- 
tives along  with  that  of  organiz- 
ing new  credit  unions  are  to  urge 
greater  participation  by  non-mem- 
bers in  companies  where  credit 
unions  now  exist,  and  to  broaden 
the  insurance  coverage  on  both 
savings   and  loans. 

The  national  association  is  sup- 
ported by  assessments  paid  by  the 
58  Credit  Union  Leagues  operated 
in  the  U.  S.,  Canada,  Puerto  Rico 
and  British  West  Indies.  The 
leagues,  in  turn,  are  comprised 
of  chapters  consisting  of  groups  of 
individual  credit  unions.  The 
Credit  Union  National  Assn.  is  the 
parent  organization  for  CUNA 
Mutual  Insurance  Society. 


MILTON  BLAIR 


Former  Ellis  Official  Dies 

MILTON  J.  BLAIR,  64,  former 
vice  president  and  secretary  of 
Sherman  K.  Ellis  &  Co.,  New  York 
agency,  and  one  time  member  of 
the  Advertising  Council,  died  in 
Edgartown,  Mass.,  Aug.  12. 

Mr.  Blair  was  with  the  Ellis 
agency  from  1938  to  1943  when 
he  retired  because  of  illness.  Later 
he  joined  the  staff  of  the  Advertis- 
ing Council.  Prior  to  1938  he  had 
been  a  vice  president  in  the  Chi- 
cago office  of  J.  Walter  Thompson 
Co.  for  14  years. 

Surviving  are  his  wife,  Mrs. 
Cora  Blair;  a  daughter,  Mrs. 
Alleyne  C.  Howell;  and  three  sons, 
Charles  J.,  John  A.  and  F.  Roberts 
Blair. 


RECRUITING  PACT 

Agencies  File  Bids 

REPLIES  have  been  received  from 
64  of  the  90-plus  agencies  invited 
by  the  Defense  Dept.  to  bid  for 
the  $1  million  recruitment  adver- 
tising contract,  it  was  revealed 
last  week. 

Questionnaires  listing  qualifica- 
tions were  sent  by  the  Army  and 
Air  Force  recruiting  services  to  all 
advertising  agencies  with  annual 
domestic  billings  of  $5  million  or 
more.  Of  the  64  replies  received  as 
of  Thursday  (Friday  was  the  dead- 
line) 28  said  they  would  be  in- 
terested in  competing  for  the  con- 
tract and  36  expressed  disinterest. 

After  all  replies  are  received, 
Military  Personnel  Procurement 
Division  authorities  will  sift  out  a 
group  of  finalists  who  will  make 
their  presentations.  Finalists  may 
be  chosen  in  the  next  fortnight. 

The  new  contract  is  effective 
Oct.  1  at  which  time  the  present 
one  with  Grant  Advertising  Inc. 
expires  [B»T,  Aug.  4]. 


'PIONEER'  SALES 

30  Buy  Thesaurus  Show 

RCA  Recorded  Program  Services 
announced  last  week  that  RCA 
Thesaurus'  Sons  of  the  Pioneers 
show  has  been  sold  to  30  sponsors 
by  subscriber  stations.  Ten  sales 
were  for  52  weeks  and  12  for  26 
weeks,  the  announcement  said. 

High  sponsor  response  was  attri- 
buted by  RCA  Recorded  Program 
Services  to  the  sales-aid  package 
that  was  mailed  to  the  stations  as 
early  as  Aug.  1.  The  promotion 
package  on  the  program — a  quar- 
ter hour,  five-day-a-week  western 
program  featuring  cowboy  and 
prairie  music  and  songs — includes 
a  sponsor-selling  brochure,  an  au- 
dience-building promotion  kit  and  a 
sales  audition  disc. 


RADIO  and  TV  scholarships  worth 
$100  each  were  awarded  fortnight  ago 
to  the  two  top  students  enrolled  at 
the  annual  NBC-Northwestern  U. 
Summer  Radio  and  Television  Insti- 
tute in  Chicago.  Harry  Kopf,  NBC 
vice  president,  awarded  the  scholar- 
ships to  Ulysses  Carlini,  instructor  in 
speech  and  radio  at  DePaul  'U.,  Chi- 
cago, in  radio,  and  to  Albert  M.  Cohn, 
assistant  professor  of  drama  at  Emer- 
son College,  Boston,  in  television. 


the  comer  stone 
of  every 
advertising 
campaign 
in  New  Haven 
and  Hew  England 


represented  by/the Jdaiz  Cheney 


BROADCASTING    •  Telecasting 


Rate  'Seal'  Urged 

(Continued  from  page  23) 


at  headquarters,  cannot  adopt  any 
idea  of  the  sort  Mr.  Storz  proposes 
■without  careful  study  followed  by 
[action  by  the  board  and  member- 
ship. 

At  many  past  district  meetings 
and  NARTB  (NAB)  conventions 
the  members  have  adopted  resolu- 
tions condemning  rate-cutting  prac- 
tices. The  NAB  Broadcast  Adver- 
■tising  Dept.,  abandoned  in  1950 
when  Broadcast  Advertising  Bur- 
eau was  set  up  in  New  York  as  a 
non-association  activity,  supported 
the  association's  oft-recorded  oppo- 
sition to  rate-cutting. 

"The  rate-cutting  problem  is  the 
'greatest  problem  in  broadcasting 
today,"  Mr.  Storz  told  Broadcast- 
ing •  Telecasting.  "It  is  a  much 
more  serious  threat  to  the  future 
of  the  industry  than  television. 
Some  stations  probably  should  re- 
duce their  rates.  Most  stations 
should  publish  more  rates  on  their 
cards.  But  all  this  will  come  auto- 
matically when  and  if  the  majority 
of  stations  decide  to  publish  all 


rates  available  and  to  stick  by  the 
rates  as  published." 

In  submitting  the  seal  plan  to 
NARTB  President  Fellows,  Mr. 
Storz  pointed  out  that  while  many 
stations  have  held  the  line  by 
selling  at  card  rates,  "a  greater 
number  of  stations  are  virtually 
forced  into  'special  deals'  to  meet 
the  competition  and  keep  in  busi- 
ness. 

"The  problem  has  become  par- 
ticularly acute  in  the  last  few 
months,  and  many  advertisers  are 
beginning  to  feel  that  a  radio  sta- 
tion's rate  card  means  very  little," 
Mr.  Storz  continued.  "I  believe 
that  the  association  is  a  natural 
source  to  take  steps  to  curtail  the 
vicious  practices  now  prevalent. 

"You  will  note  that  the  proposals 
in  this  letter  have  nothing  to  do 
with  'rate  fixing'  or  any  monopo- 
listic price  agreements.  I  certainly 
believe  that  each  station  should 
have  the  right  to  have  complete 
and  full  control  over  its  rates." 

Mr.  Storz  described  his  idea  as 


Paramount  Hearing  Length 

(Continued  from  page  30) 


remain  an  issue,  even  though  the 
evidence  is  deleted  under  the  three- 
year  limitation  decision.  DuMont 
also  asked  that  the  FCC  reconsider 
s  its  denial  of  the  petition  seeking 
!  severance  of  the  control  issue  from 
the  remainder  of  the  Paramount 
case. 

If  the  Commission  does  not  rule 
favorably  on  the  above,  DuMont 
asked  that  the  entire  Aug.  1  order 
be  rescinded  as  "vague,  indefinite 
and  contradictory"  and  as  "an  un- 
reasonable and  late  modification  of 
the  issues." 

The  Aug.  1  order,  DuMont  said, 
was  an  "undue  and  arbitrary  in- 
terference" with  the  examiner. 

The  Aug.  12  hearing  was  mainly 
concerned  with  corrections  to  the 
record  and  the  tying  up  of  loose 
ends.  However,  it  was  marked  by 
a  spirited  argument  by  FCC  Coun- 
sel Max  Paglin  that  the  Commis- 
sion's three-year  cutoff  date  did 
not  apply  to  UPT  and  the  new 
merged  company  because  they  were 
not  licensees.  He  also  argued  that 
contradictory  testimony  should  be 
resolved  even  though  it  concerned 
evidence  stricken  from  the  record. 

Mr.  Resnick  ruled  against  Com- 
mission counsel  on  both  points. 
He  said  that  agreement  with  Mr. 
Paglin's  viewpoint  would  nullify 
the  intent  of  the  Commission's 
Aug.  1  order — which  was  to  ex- 
pedite the  proceedings. 

The  Commission's  opinion  last 
week  found  Comr.  Hennock  dis- 
senting, and  Comrs.  Jones  and 
Sterling  not  participating. 

Miss  Hennock  does  not  believe 
there  should  have  been  a  limitation 
put  on  the  anti-trust  evidence  in 
the  case,  she  explained,  but  was 
absent  when  the  Aug.  1  order  was 


voted  on.  That  is  why  she  dis- 
sented from  last  week's  opinion, 
she  said. 

In  clarifying  the  Scophony  ques- 
tion, the  Commission  in  last  week's 
opinion  said  in  part: 

We  intended  by  this  ruling  to  in- 
clude as  directly  involving  radio  com- 
munications only  those  activities  which 
involved  the  conduct  of  radio  commu- 
nications services  or  directly  restrained 
the  conduct  of  such  services.  Thus,  a 
conspiracy  to  restrain  radio  broadcast- 
ing, or  any  other  radio  service,  by 
restraining  the  flow  of  advertising  or 
programs  to  broadcast  stations  would 
be  an  activity  directly  involving  radio 
communications;  on  the  other  hand,  a 
conspiracy  to  restrain  the  manufac- 
ture of  radio  apparatus,  while  it  might 
have  some  indirect  effect  upon  radio 
communications  services,  would  not, 
within  the  meaning  of  our  opinion,  be 
considered  an  activity  directly  in- 
volving radio  communications. 

As  to  continuing  the  hearing, 
the  Commission  said: 

With  respect  to  the  question  of  con- 
tinuance, w«  note  at  the  outset  that 
the  questions  of  the  granting  of  con- 
tinuances or  the  holding  of  the  record 
open  to  give  parties  time  to  adduce 
additional  evidence  primarily  call  for 
the  exercise  of  informed  discretion  by 
hearing  examiners  in  the  light  of  all 
the  circumstances  presented.  We  do 
not  wish  to  hamper  that  discretion, 
even  at  the  request  of  the  hearing 
examiner.  At  the  same  time,  however, 
we  believe  it  proper  to  make  certain 
general  observations.  We  noted  in  our 
Memorandum  Opinion  and  Order  that 
'We  are  convinced  that  every  possible 
effort  should  be  made,  consistent  with 
a  full  and  fair  hearing  to  all  parties 
concerned,  that  these  proceedings 
should  be  expedited.'  A  further  exten- 
sive investigation  and  the  prolonged 
continuances  which  that  investigation 
would  entail,  would  scarcely  be  con- 
sistent with  the  objective  of  a  speedy 
determination  of  the  proceeding.  Con- 
sistent with  such  speedy  determina- 
tion, however,  we  believe  that  if  any 
participant  desires  to  present  any  evi- 
dence which  has  thus  far  not  been  pre- 
sented, but  which  is  now  believed  to 
be  of  importance  in  light  of  our  Me- 
morandum Opinion  and  Order,  such 
participant  should  have  reasonable  op- 
portunity to  present  that  evidence 
and  other  participants  should  have  ap- 
propriate opportunity  to  rebut  it. 


a  plan  by  which  stations  volun- 
tarily signify  that  they  will  sell 
time  only  at  their  published  rates. 
Stations  joining  the  group  will  still 
have  the  complete  and  full  right  to 
revise  their  rates  in  whatever 
manner,  and  whenever  they  desire. 

NARTB  itself  would  draw  up  the 
requirements  for  membership,  Mr. 
Storz  feels,  adding  that  "there 
should  be  real  teeth  in  it  and  the 
seal  should  have  real  meaning." 

Looking  at  the  effect  on  time- 
buyers,  Mr.  Storz  said,  "A  station 
using  the  seal  would  be  imme- 
diately recognized  by  timebuyers 
as  selling  only  on  their  established 
rates,  and  if  the  plan  was  function- 
ing properly,  buyers  would  soon 
realize  that  it  was  fruitless  to 
proposition  stations  using  the  seal 
for  special  deals." 

In  order  to  get  the  seal,  Mr. 
Storz  said,  a  station  should  do  the 
following: 

Furnish  NARTB  with  a  complete 
schedule  of  rates,  and  agree  that 
all  rates  available  will  be  published 
on  a  rate  card  and  that  all  sales 
will  be  in  accordance  with  the  pub- 
lished rates.  This  includes  both 
local  and  national,  and  a  regional 
rate  if  one  is  used. 

Each  station  asking  for  the  seal 
would  agree  to  mail  to  NARTB  a 
copy  of  each  and  every  contract 
made  for  sale  of  time. 

If  sales  were  made  at  less  than 
published  rates,  or  if  a  station  neg- 
lected to  send  a  copy  of  any  con- 
tract to  NARTB,  permission  to  use 
the  seal  would  be  revoked,  after 


the  station  was  given  a  fair  hear- 
ing in  the  matter. 

The  plan  is  simple  from  an  ad- 
ministrative standpoint,  Mr.  Storz 
explained.  At  the  station  level  it 
would  only  be  necessary  to  make 
an  extra  carbon  copy  of  each  con- 
tract. At  NARTB  it  would  be 
necessary  to  file  rates,  and  an  em- 
ploye on  a  parttime  basis  would 
spot  check  incoming  contracts 
against  rate  data  on  file. 

NARTB  should  adopt  the  plan 
immediately,  in  Mr.  Storz's  opinion, 
but  he  emphasized  the  need  for 
"teeth,"  recalling  that  "many  sta- 
tions subscribed  to  the  NARTB 
Standards  of  Practice,  dutifully 
published  the  commercial  content 
for  programs  of  various  length  and 
then  proceeded  to  completely  ignore 
their  own  standards.  That  certainly 
should  not  be  the  case  in  this  rate 
matter.  The  seal  should  positively 
identify  stations  as  selling  time 
only  on  their  published  rates. 

"A  great  service  to  the  industry 
will  be  rendered  if  NARTB  will 
take  steps  looking  toward  an  elim- 
ination of  the  present  wholesale 
rate-cutting  practices.  A  plan 
similar  to  this  would  be  effective 
and  very  economical  in  operation 
for  stations  and  NARTB  alike 
from  an  administrative  viewpoint." 


WOW-TV  Omaha  recently  auditioned 
its  new  live  camera  facilities  which 
enable  the  station  to  stage  "live" 
announcements  20  seconds  or  greater 
in  length  at  any  time  from  sign-on 
to  sign-off.  Agency  people  attended 
the  audition. 


YOUR 

CHAIN-BREAK'S 
STRONGEST 
LINK  


Spot  your  chain- 
reaks  where  heard  by 
a  billion-dollar  market. 
WBNS  reaches  Central 
Ohio's  rich,  24-county  area  with 
V/4  million  folks.  WBNS  holds 
listeners  with  top  CBS  program- 
ming plus  popular  local  shows, 
which  make  up  the  20  top-rated 
programs.    Your  spot  announce- 
ments are  heard  on  WBNS  radio! 
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WFUV-CYO  PLAN 

N.  Y.  Youth  Radio  Workshop 

WFUV  (FM),  Fordham  U.  station 
in  New  York,  with  Catholic  Youth 
Organization,  will  co  -  sponsor  a 
radio  workshop  for  teen-agers  from 
the  eighth  grade  through  high 
school,  beginning  Sept.  28  at  the 
Fordham  radio  station,  to  give 
young  people  opportunity  to  par- 
ticipate in  radio  production,  includ- 
ing announcing,  directing  and 
sportscasting. 

After  instruction  by  profes- 
sionals, students  will  participate  in 
a  weekly  series  of  CYO  Radio 
Workshop  programs  lasting  from 
mid-October  through  December. 
Certificates  will  be  awarded. 

Members  of  CYO  Radio  Workshop 
committee  are:  Don  Dunphy,  WOR 
New  York  sportscaster,  chairman; 
Maggy  Fisher,  Fisher  Productions; 
Nancy  Craig,  WJZ-TV  New  York; 
Eileen  O'Connell,  WMGM  New  York; 
Ray  Chambers,  radio-TV  producer; 
Don  Kearny,  ABC-TV;  Jerry  Cotter, 
radio  editor  of  Sign  magazine;  John 
O'Connor,  Catholic  News,  and  Ralph 
Rourke,  Ed  Turner  and  Frank  Fitz- 
patrick,  WFUV.  Advisory  members  are 
the  Revs.  Leo  L.  McLaughlin,  WFUV 
director,  and  Gregory  L.  Mooney,  CYO. 
Ursula  Mannle  is  CYO  staff  co-ordi- 
nator. 


N.Y.  Ad  Club  Course 

ADVERTISING  CLUB  of  New 
York  will  conduct  its  29th  annual 
advertising  and  selling  course  from 
Oct.  9,  1952,  to  March  5,  1953. 
Classes  will  be  held  Mondays  and 
Thursdays  6:15-7:45  p.m.  Registra- 
tion will  begin  on  Sept.  1. 


560  kc. 

®f)e  $fjilabelpf)ia 
Snquirer  fetation 

An  ABC  Affiliate 
First  on  the  Dial 
In  America's  Third  Market 

Rrprcscnled  by  THE  KATZ  AGENCY 
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allied  arts 


HANS  BERGER,  production  man- 
ager, Kaye-Halbert  Corp.,  L.  A. 
(TV  sets),  named  vice-president  in 
charge  of  operations  and  produc- 
tion. JOHN  L.  LYONS,  general  sales 
manager  for  firm,  promoted  to  na- 
tional director  of  sales. 

JACK  N.  SMITH,  JEROME  B.  HIG- 
GINS    and    FREDERIC    A.  LYMAN 

elected  president,  vice  president  and 
sales  manager-secretary-treasurer  re- 
spectively of  Quality  Television  Corp., 
L.  A.,  distributor  of  DuMont  TV  re- 
ceivers. 

HOWARD  S.  MONCTON,  assistant  to 
manager,  Physics  Lab.,  Sylvania  Elec- 
tric Products  Inc.,  named  adminis- 
trative engineer  of  firm's  Radio-TV 
Div.,  N.  Y.,  succeeded  by  IRWIN 
GOLDMAN. 


Mr.  Goldman 


Mr.  Moncton 


N.  PRATT  SMITH,  free  lance  pro- 
gram sales  representative  in  Salt 
Lake  City,  to  Broadcast  Merchandis- 
ers Inc.,  Hollywood  (radio-TV  mer- 
chandising plans),  as  sales  director. 

EARL  T.  CHAMPION  appointed  rep- 
resentative for  Merit  Coil  &  Trans- 
former Corp.,  Chicago,  in  Wisconsin 
and  Illinois. 

P.  BERNARD  FLEMING,  public  re- 
lations staff,  Westinghouse  Electric 
Corp.,  appointed  public  relations 
manager,  Westinghouse  Electric  Ap- 
pliance Div.,  Mansfield,  Ohio. 

TED  KENT,  Universal-International 
Pictures,  elected  treasurer  of  Amer- 
ican Cinema  Editors,  Hollywood.  He 
succeeds  RICHARD  HEERMANCE, 
Monogram  Pictures,  who  has  re- 
signed. 

ORVILLE  LAWSON  and  RALPH 
PRYCE  appointed  sales  representa- 
tives for  United  Artists  Television  in 
Minneapolis  and  Omaha,  respec- 
tively. 

ASHBY,  BURRUS  &  GREER,  market 
research  firm,  opens  offices  in  Fort 
Worth,  Tex.,  in  Neil  P.  Anderson 
Bldg.  JAMES  B.  ASHBY,  DONALD 
R.  BURRUS  and  JAMES  W.  GREER 
are  partners  in  firm. 

RICHARD  L.  SANDEFUR,  New  Eng- 
land representative  for  Westinghouse 
Electric  Corp.,  Sunbury,  Pa.,  trans- 
fers to  Chicago  to  represent  firm  in 
Illin  ois,  Iowa,  Minnesota,  Wisconsin, 
North  and  South  Dakota  and  Northern 
Michigan. 

LEWIS  D.  STEARNS,  account  execu- 
tive, KECA  Los  Angeles,  to  Hoffman 
Radio  Corp.,  that  city,  as  director  of 
technical  and  engineering  personnel. 


UNITED  PRESS  TELEVISION  NEWS- 
REEL  has  taken  over  film  laboratory 
at  1417  N.  Western  Ave.,  Hollywood, 
to  service  stories  emanating  from  Pa- 
cific Coast.  GEORGE  MILLER  is  in 
charge  of  bureau. 

PAUL  FISH,  advertising  director, 
Hunting  &  Fishing,  to  Universal 
Recorders,  L.  A.  (disc,  tape,  film  re- 
cordings for  radio-TV),  as  sales  man- 
ager. 

COBB  SALES  Co.,  Louisville,  Ky.,  ap- 
pointed by  National  Electric  Products 
Corp.,  Pittsburgh,  to  handle  products 
in  Indiana,  Kentucky,  Tennessee  and 
Illinois.  CLYDE  H.  SCHRYVER 
SALES  Co.,  Kansas  City,  assumes  sim- 
ilar duties  in  Missouri,  Kansas,  Iowa 
and  Nebraska  and  L.  A.  NOTT  Co., 
San  Francisco,  in  northern  California 
and  northern  Nevada.  R.  A.  STANG 
SALES  Co.,  N.  Y.,  will  cover  metro- 
politan New  York  and  New  Jersey 
north  of  Trenton. 

EMANUEL  WEINTRAUB  appointed 
purchasing  agent  for  CBS  Columbia 
Inc.,  N.  Y.  Mr.  Weintraub  has  been 
chief  buyer  of  CBS-Columbia's  mili- 
tary program. 

TRIMM  Inc.,  Libertyville,  111.,  an- 
nounces publication  of  two  bulletins, 
R-15a  and  R-23,  describing  complete 
lines  of  patch  cords  and  jack  panels 
used  in  radio  stations  and  recording 
studios. 

MARSHALL  C.  WELLS  appointed 
general  sales  manager  of  Golden 
State  Appliance  Distributing  Corp., 
L.  A.,  newly-formed  Admiral  Corp. 
distributor. 

FRANK  J.  LEEMING  to  Sprague  Elec- 
tric Co.,  North  Adams,  Mass.,  on  ap- 
plication engineering  staff. 

DR.  HENRY  F.  IVEY  appointed  direc- 
tor of  research  and  development,  Skia- 
tron  Electronics  &  Television  Corp., 
N.  Y.,  to  coordinate  firm's  activities  in 
subscription'  TV. 

MAGNECORD  Inc.  moves  Chicago 
sales  and  administrative  offices  to  225 
W.  Ohio  St.  Phone  is  Whitehall  4- 
1889. 


INSULINE  Corp.  of  America,  Long 
Island  City,  N.  Y.,  announces  publi 
cation  of  new  eight  page  brochure 
describing  firm's  facilities  for  pro 
duction  of  electronic  parts  and  equip 
ment.  • 


&.<jjiupment  •  •  • 

GALVANIC  PRODUCTS  Corp.,  Val 

ley  Stream,  N.  Y.,  announces  manu 
facture  of  Seletester,  Model  100A 
for  testing  selenium  rectifiers  in  ra- 
dio-TV receivers. 

SYLVANIA  ELECTRIC  PRODUCTS 
Inc.  announces  production  of  mini- 
ature 9-pin  medium-mu  triode  and 
sharp  cutoff  pentode  in  one  envelope 
designated  6X8  developed  as  com 
bined  mixer  and  oscillator  in  TV  re- 
ceivers using  intermediate  frequency 
of  approximately  40  mc. 

DAVEN  Co.,  Newark,  N.  J.,  announces 
availability  of  new  series  690,  "T' 
or  balanced  "H"  attenuation  net 
works  designed  for  use  in  genera! 
laboratory  and  production  testing 
Series  has  frequency  range  from  zero 
to  50,000  cps. 

PLASTOID  Corp.,  N.  Y.,  announces 
production  of  new  Synkote  300  ohm 
twin-lead  featuring  high  tensile 
strength,  resistance  to  heat,  sun 
light  and  salt  air  and  production  of 
clear  steady  pictures  in  fringe 
areas. 

I.  D.  E.  A.  Inc.,  Indianapolis,  has  de- 
signed new  voltage  booster  termed 
Regency  VB-1,  which  maintains  117 
volt  power  supply  regardless  of  line 
voltage  variations  from  90  to  130  volts 
Booster  can  also  be  used  to  obtain 
peak  performance  from  electrical  de 
vices  drawing  350  w  or  less. 

PENTRON  Corp.,  Chicago,  announces 
production  of  new  multispeed  tape 
transport  mechanism  which  can  be  used 
in  high  fidelity  systems  mounted  in 
radio-TV  sets  or  joined  to  existing 
amplifiers  and  P.  A.  systems.  Unit 
features  two  recording  and  playing 
speeds — 3%"  and  7%"  and  push-button 
operation  for  speed  changes. 


"Technical  • 


HARRY  DENNIS,  WERE  Cleveland 
engineer,  promoted  to  chief  engineer 


THE  LATEST 

WCKY 


First  in  Listeners  .  . 


Oh  What  a  Beautiful  Morning! 

Morning  Advertisers  7  to  9  AM  on 
WCKY  are  getting  the  lowest  cost 
per  thousand  buy  in  Cincinnati. 

WCKY... ON  THE  AIR  EVERYWHERE — 24  HOURS 
A  DAY— 7  DAYS  A  WEEK 
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PUBLICIZED  as  the  most  modern  and  efficiently  designed  studio  and  office 
building  between  Fort  Worth  and  Denver  is  the  new  Radio  Center  home  of 
KSEL  Lubbock,  Tex.   The  $120,000  structure,  50  x  92  ft.,  is  the  result  of 
planning  which  began  when  KSEL  went  on  the  air  Nov.  1,  1946 


MINORITIES 


Right  of  Expression 
Defended  by  Walker 


"IF  WE  seek  to  deny  the  right  of  any  minority  in  freedom  of  expression, 
then  we  are  jeopardizing  the  sacred  principle  of  American  democracy 
that  guarantees  freedom  of  expression  for  all  of  us,"  FCC  Chairman 
Paul  A.  Walker  declared  Monday  in  a  talk  on  radio-TV  and  religion  at 

the  seventh   annual   radio   work-  *  

shop   at  the   School  of  Religion, 
Butler  U.,  Indianapolis. 

The  three-week  workshop,  spon- 
sored by  the  Broadcasting  &  Film 
Commission  of  the  National  Coun- 
cil of  the  Churches  of  Christ  in 
the  U.S.A.,  is  being  attended  by 
religious  leaders  from  11  states 
and  seven  foreign  countries. 

Chairman  Walker  said  that  "if 
we  are  to  preserve  our  historic 
stand  for  freedom  of  conscience, 
we  must  insist  that  the  licensee 
of  a  broadcasting  station  be  fair 
to  the  members  of  the  various 
faiths  in  his  community,  for  the 
frequency  he  uses  is  a  publicly- 
owned  frequency  and  he  is  not  an 
owner  but  a  steward." 

"The  Commission  has  always 
regarded  the  broadcasting  of  reli- 
gious programs  as  being  in  the 
public  interest,"  the  FCC  chairman 
stated.  "I  am  happy  to  say  that 
despite  the  numerous  and  delicate 
problems  facing  the  licensees  of 
3,000  aural  stations  and  more  than 
100  television  stations  in  making 
time  available  for  religious  broad- 
casting in  a  land  of  265  different 
denominations,  they  have  achieved 
a  remarkable  record  of  service  and 
fairness." 


Religious  Applicants  on  File 

Pointing  out  that  religious 
organizations  "may  apply  for  com- 
mercial channel  assignments  in 
AM,  FM  and  TV"  and  "operate 
them  either  commercially  or  non- 
commercially,"  Chairman  Walker 
noted  that  three  religious  institu- 
tions have  applied  for  commercial 
TV  stations.  He  cited  Loyola  U. 
(WWL),  New  Orleans;  Lutheran 
Church,  Missouri  Synod  (KFUO), 
Clayton,  Mo.,  and  Baptist  Gen- 
eral Convention  of  Texas,  Corpus 
Christi. 

"Like  other  licensees  of  com- 
mercial stations,"  the  FCC  chair- 
man continued,  "they  may  not 
operate  these  stations  merely  to 


propagate  their  own  views  and  be- 
liefs, but  are  expected  to  offer  a 
well-balanced  program  service." 

Although  acknowledging  televi- 
sion to  be  the  most  powerful 
medium  of  mass  communication 
yet  devised,  Chairman  Walker 
stated  that  AM  radio  is  America's 
"universal,  instantaneous  medium 
of  mass  communication."  He  said: 

While  there  have  been  some  melan- 
choly predictions  as  to  the  ultimate 
impact  of  television  competition  on 
radio,  there  is  still  a  brisk  demand  for 
new  stations.  As  of  today,  there  are  300 
applications  for  new  stations  on  file 
with  the  Commission.  More  communi- 
ties already  have  a  radio  station  than 
have  a  daily  newspaper  of  their  own. 
Virtually  every  American  home  has  at 
least  one  receiving  set.  In  addition, 
27,500,000  autos  are  equipped  with  radio 
sets.  For  all  practical  purposes,  radio 
is  America's  universal,  instantaneous 
medium  of  mass  communication. 

Noting  that  the  "technological 
marvel  of  broadcasting"  has  been 
used  elsewhere  in  the  world  not  to 
enlighten  people  but  to  "stifle  free- 
dom," Chairman  Walker  concluded, 
"we  have  a  solemn  responsibility — 
all  of  us,  broadcasters,  religious 
leaders  and  the  government  licens- 
ing authority — to  exert  all  our  in- 
telligence, our  good  will  and  our 
tolerance  to  insure  that  this  in- 
strument shall  promote  freedom, 
not  injure  it." 


Custom  Record  Sales 

SALES  by  the  RCA  Victor  Custom 
Record  Div.  have  reached  a  new 
high  for  the  summer  months, 
James  P.  Davis,  manager  of  the 
division,  announced  Wednesday.  He 
prophesied  that  August  will  be  as 
active  a  selling  month  as  June  and 
July.  "We  ascribe  the  increase  in 
sales  activity  to  a  more  efficient, 
streamlined  service,  an  improved 
production  set-up  and  an  effective 
summer  selling  campaign,"  Mr. 
Davis  declared. 


SPONSOR  USES  RADIO'S  'CISCO  KID' 

Cowboy  Theme  Introduces  Hawaiian  Bakery  Product 


A  HONOLULU  bakery  which  was 
looking  for  an  effective  way  to 
introduce  a  new  loaf  of  bread  to 
the  public  hit  upon  a  novel  idea' 
by  its  co-sponsorship  of  the  Cisco 
Kid  radio  cowboy  series  there, 
using  as  a  wrapper  trademark  the 
figure  of  "Paniola,  the  Hawaiian 
Cowboy,"  and  distributing  among 
dealers  a  promotional  gimmick 
with  the  cowboy  motif. 

When  Lorrin  W.  Dolim,  presi- 
dent-general manager  of  Snow- 
flake  Bakeries,  Honolulu,  saw  the 
response  to  the  Cisco  Kid  series  on 
KULA  Honolulu,  ABC  radio  af- 
filiate in  that  city,  he  decided  to 
tie  in  his  new  Butter  Crust  white 
bread  loaf  with  the  American  West 
theme. 

Six-Shooter  Promotion 

On  the  day  before  Snowflake's 
inaugural  ads,  Jack  Miller,  Lund 
&  Heitman  Adv.  commercial  man- 
ager, who  handles  the  account, 
forwarded  to  certain  dealers  a  life- 
like "six-shooter"  to  which  was 
attached,  by  a  Cisco  Kid  saddle 
ring,  a  proof  of  the  introductory 
ad.  When  the  dealer  pulled  off  the 
proof,  a  red  streamer  shot  out, 
lettered  with  the  words,  "Hey 
pardner — pull  the  trigger  on  a  fast 
sales-ringer !'" 

Snowflake  reported  an  excellent 
response  to  the  campaign,  which 


included  roping  demonstrations  at 
various  markets  by  a  real  cowboy 
named  Pedro,  billed  as  "The  Cisco 
Kid's  Friend." 


WHDH  JULY  SALES 

Highest  In  Its  History 

INDEPENDENT  WHDH  Boston 
reported  it  had  the  "hottest"  July 
in  its  history  in  billings,  with  na- 
tional and  local  business  up  14.8% 
over  July  1951,  previous  high  for 
that  period.  The  50  kw  station  also 
entered  August  with  the  largest 
amount  of  signed  business  in  its 
history  for  that  month,  according 
to  William  McGrath,  WHDH  man- 
aging director. 

"New  national  accounts  are  en- 
tering the  spot  radio  field  and 
others  who  left  for  a  total  fling 
at  TV  are  putting  some  of  their 
money  back  into  the  medium  that 
still  is  the  only  one  reaching  all 
the  people,"  Mr.  McGrath  said. 

Citing  the  July  1952  Pulse  which 
reported  22%  of  WHDH's  total 
audience  was  located  outside  the 
home,  Mr.  McGrath  said  AM  sta- 
tions concerned  about  the  coming 
of  TV  to  their  towns  have  "little 
to  worry  about  if  they  stay  con- 
tinually aggressive,  and  stick  to 
their  guns,  their  facts — and  their 
rate  cards." 
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t  Unaffected  by  AC 
Power  Failures 

(Self- Powered) 

I  Install  Anywhere 
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207  WILLOUGHBY  AVENUE  .  BROOKLYN  5,  NEW  YORK 


BROADCASTING    •  Telecasting 


August  18,  1952    •    Page  67 


YOUNGSTERS  from  orphanages 
in  the  metropolitan  New  York  area 
can  thank  Margaret  Arlen,  WCBS- 
TV  New  York  star,  for  making 
their  annual  Orphans'  Outing  Day 
Tuesday  at  nearby  Long  Beach, 
L.  I.,  a  splashing  success.  Miss 
Arlen  asked  viewers  of  her  tele- 
vision series  (Mon.-Fri.,  4-4:30 
p.m.  EDT)  to  send  in  bathing  suits 
they  didn't  need  for  children  aged 
6  to  16.  She  received  2,283  suits 
and  distributed  them  to  the  chil- 
dren at  Long  Beach  on  the  day 
of  the  outing. 

WWNC  Aids  Search 
WWNC  Asheville,  N.  C,  staffers 
remained  on  the  job  throughout  a 
20-hour  search  for  a  22-month-old 
son  of  a  local  physician.  The  boy 
had  strayed  from  his  home  into 
nearby  mountainous  terrain. 
WWNC  reported  progress  of  the 
search  through  on-the-scene  taped 
recordings.  When  the  boy  finally 
was  found,  dirty  and  scratched 
from  the  underbrush  but  otherwise 
unharmed,  WWNC  was  the  first  to 
announce  his  safe  return. 

Cerebral  Palsy  Fund 
FIGHT  against  cerebral  palsy  is 
receiving  a  boost  through  cartoons 
over  WTVJ  (TV)  Miami,  Fla.  Joe 
Villella  for  the  past  two  years  has 
been  drawing  cartoons  to  music  on 
the  Alec  Gibson  Show.  Most  of  the 
cartoons  have  been  humorous. 
Thousands   of   requests   were  re- 


TOWER  and 
ANTENNA 

erection 

at  Ud>  B>edt 
insist  on 


in  the  public  interest . . . 


THERE'S  NO  FINER  SERVICE 
AVAILABLE  ANYWHERE! 

Entrust  this  very  important  project  to 
ETS  who  has  the  experience,  equipment 
and  skilled  workmen  to  insure  a  QUAL- 
ITY job.  ETS  has  erected  hundreds  of 
AM,  FM,  TV.  and  microwave  towers 
from  coast  to  coast  .  .  .  have  satisfied 
customers  everywhere  who  vouch  for 
their  enviable  record  of  dependability 
and  quality  workmanship.  Save  money, 
time,  and  headaches  by  INSISTING  that 
ETS  do  the  job.  Write,  phone,  or  wire 
direct,  or  have  your  contractor  or  sup- 
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FREE  brochure  oladly  sent  on  request. 
Write  today! 


Electrical  Tower  Service,  Inc. 


O.  BOX  1205  .  PEORIA,  ILL. 


PH.  3-9844 
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ceived  for  the  original  sketches. 
Now  the  cartoons  have  been  put  up 
for  auction.  Highest  bidder  will  re- 
ceive the  drawing  and  money  col- 
lected will  be  turned  over  to  the 
Cerebral  Palsy  Fund.  Proceeds 
from  the  first  week's  auction 
amounted  to  $112,  WTVJ  reported. 


Making  Hay 

YOU  can't  make  hay  when  the  sun 
shines  too  much — that's  what 
farmers  have  discovered  in  the 
rain-starved  Ozark  region.  Faced 
with  a  crisis,  they  turned  to  radio — 
and  the  Missouri  Farmers  Assn. — 
for  relief.  MFA  sponsors  daily  pro- 
grams throughout  the  state,  touch- 
ing on  farmers'  problems.  The 
Ozark  lads  called  on  Loyd  Evans, 
farm  director  of  KWTO  Spring- 
field,  Mo.,  and  MFA  commentator, 
who  requested  listeners  to  send 
hay.  Other  stations  joined  in  the 
campaign  with  the  result,  accord- 
ing to  MFA  in  Columbia,  Mo.,  that 
"the  highways  are  full  of  hay  roll- 
ing south." 

*    *  * 

Cited  as  'Guidepost' 

PUBLIC  service  programming  of 
WBAL-AM-TV  Baltimore  has  been 
cited  as  a  "guidepost"  for  similar 
cooperation  between  the  American 
Red  Cross  and  other  radio-TV  sta- 
tions throughout  the  country.  Mrs. 
Jean  Nowak,  radio-TV  director  for 
the  Red  Cross'  eastern  area,  ex- 
pressed appreciation  to  the  Hearst- 
owned  station  for  donating  public 
service  time  on  a  continuing  basis. 
WBAL-TV  was  lauded  for  giving 
a  live  presentation  of  all  Red  Cross 
activities  and  services  and  for 
interest  shown  by  Arnold  Wilkes, 
public  service  director,  and  Anne 
Holland,  his  assistant,  who  is  com- 
mentator for  a  weekly  TV  pro- 
gram. 

Future  Farmers 

W.  A.  RUHMANN,  farm  editor, 
WBAP  Fort  Worth,  was  one  of  11 
men  honored  for  contributions  to 
the  farm  youth  of  Texas  by  the 
Future  Farmer  Assn.  at  its  24th 
annual  convention  in  Dallas.  The 
men  received  the  Honorary  Lone 
Star  Farmer  degrees,  highest  honor 
bestowed  by  the  Texas  Future 
Farmers. 


KSEM  Wins  Award 

KSEM  Moses  Lake,  Wash.,  has 
been  honored  by  the  local  chamber 
of  commerce  "for  the  outstanding 
performance  of  public  service 
broadcasting  done  during  the  Co- 
lumbia Basin  Water  Festival."  In 
accepting  the  recognition,  Alan 
Miller,  KSEM  general  manager, 
reviewed  the  more  than  59  hours  of 
coverage  given  the  festival.  This 
included  17  live  and  direct  remotes, 
which  necessitated  250  miles  of 


phone  lines  to  reach  widely  scat- 
tered «H^p»tion  points.  During  the 
festival,  KSEM  hired  two  extra 
engineers,  two  additional  announc- 
ers and  at  one  time  had  four  special 
event  crews  in  the  field. 


Keep  Parks  Clean 

WAAM  (TV)  Baltimore  has  em- 
barked on  a  campaign  to  keep  the 
city  parks  free  from  unnecessary 
litter.  Campaign  includes  20-sec- 
ond  spots  which  are  to  be  aired 
Thursday  through  Sunday  during 
the  summer.  Station  urges  viewers 
to  use  available  trashbaskets  for 
litter.    Slides  are  used. 


Relays  Message 
WSPD  Toledo,  Ohio,  says  it  was 
responsible  for  locating  a  man  in 
Detroit  and  relaying  a  message 
that  his  father  in  Toledo  was  about 
to  undergo  a  serious  operation.  A 
friend  in  Detroit  heard  the  mes- 
sage on  a  news  program  and  noti- 
fied the  son  shortly  afterward,  upon 
which  he  immediately  contacted  his 
family. 

*    *  * 

Charlotte  Simulcast 

FOUR  Charlotte,  N.  C,  radio  sta- 
tions and  one  TV  station  joined 
facilities  in  an  explanation  forum 
on  the  city's  United  Fund  adop- 
tion. Stations  were  listed  as 
WAYS-AM-FM,  WIST  (  F  M  ) 
WSOC-AM-FM,  WBT-AM-FM  and 
WBTV  (TV).  The  simulcast  orig- 
inated at  WBTV  with  Lee  Kirby  of 
that  station  serving  as  moderator. 


WJW  Honored 

WJW-AM-FM  Cleveland  was  hon- 
ored July  24  at  a  luncheon  given 
by  the  Cleveland  Paint,  Varnish  & 
Lacquer  Assn.  The  station  was 
presented  an  Achievement  Award 
in  conjunction  with  the  Greater 
Cleveland  Clean  Up  Committee  in 
recognition  of  WJW's  contribution 
to  the  city's  31st  annual  "Clean  Up, 
Paint  Up,  Light  Up  Campaign." 
Bruce  MacDonald,  WJW  program 
director,  accepted  the  award. 


Station  Shutdown 

WGNO  Mayfield,  Ky.,  went  off 
the  air  for  a  half-hour  fortnight 
ago  while  the  entire  staff  donated 
to  the  Nashville  Regional  Red 
Cross  Blood  Center.  This  drama- 
tic move  climaxed  the  station's  ef- 
forts to  aid  the  blood  drive,  which 
had  gotten  off  to  a  slow  start. 


Book  Drive 

INTEREST  and  time  devoted  by 
WGST  Atlanta,  Ga.,  to  a  book 
collection  drive  for  migrant  chil- 
dren drew  commendation  from  the 


National  Council  of  the  Church 
es  of  Christ  and  the  Broadcasting 
and  Film  Commission,  New  York. 
WGST  staff  cooperated  with  the 
Jack  Berch  show  to  help  collect 
3,500  books,  placing  Atlanta  at  top 
of  the  list  during  the  test  cam 
paign,  with  Orlando,  Fla.  ranking 
second.  Two  groups  thanked  Jack 
Kelly,  WGST  program  director, 
and  asked  him  for  a  critical  analy- 
sis of  the  campaign  and  possibility 
of  closer  contact  with  local  church 
people  and  bus  companies  which 
transported  over  7,000  books. 


WPPA  Push 

EXAMPLES  of  radio's  pulling 
power — and  its  use  in  the  public 
interest. — was  reported  by  WPPA 
Pottsville,  Pa.,  in  connection  with 
the  city's  drive  to  raise  $450,000 
for  new  industry.  With  $436,500 
pledged  for  the  campaign,  it  ap- 
peared that  the  saturation  point 
had  been  reached,  Station's  staff 
combined  with  management  and 
live  talent,  however,  to  give  a  se- 
ries of  marathons,  including  one 
all-night  program.  As  a  result, 
WPPA  raised  over  half  the  sum 
needed  ($7,670)  and  helped  push 
the  rest  of  the  drive  over  the  top. 
Station  claims  it  was  the  first  time 
an  all-night  radio  marathon  was 
used  in  central  Pennsylvania. 


'World's  Best  Picnic' 

WNOE  New  Orleans  was  host 
Aug.  5  to  500  area  orphans  at  what 
the  station  describes  as  "the 
world's  best  picnic."  A  leading 
restaurateur  furnished  meat  balls 
and  spaghetti.  A  Dixieland  band 
and  station  personalities  led  a 
score  of  entertainers.  Former  Gov. 
James  A.  Noe,  who  owns  WNOE, 
distributed  $1,500  worth  of  base- 
ball equipment.  Many  civic  officials 
and  organizations  helped,  said 
WNOE,  "to  make  it  a  perfect  day." 


Aids  Child  Invalid 

WCBM  Baltimore  morning  per- 
sonality, Colonel  Newell  Warner, 
got  heartwarming  evidence  of  the 
wide  coverage  area  his  program 
reaches.  One  of  his  most  loyal  lis- 
teners is  a  nine-year-old  Baltimore 
girl,  suffering  from  a  brain  tumor. 
The  parents  wrote,  asking  Mr. 
Warner  if  any  of  his  listeners 
could  find  time  to  write  their  in- 
valid daughter.  Cards  and  letters 
came  from  Canada,  Connecticut, 
New  Jersey,  Pennsylvania,  Mary- 
land, Virginia  and  the  District  of 
Columbia. 


CBS  Series  on  WHAS 

PUBLIC  service  program  series, 
The  People  Act,  originally  broad- 
cast over  CBS  is  being  presented 
by  WHAS  Louisville.  Station  airs 
the  programs  in  Class  A  time,  one 
show  each  night  for  26  consecu- 
tive nights.  Series  deals  with  real- 
life  stories  about  contemporary 
Americans  working  together  to 
solve  their  local  problems.  Satura- 
tion  scheduling  was   decided  on, 
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J  Sam  Gilford,  program  director,  re- 
imports, because  it  will  draw  more 
,\  listeners  and  have  greater  results, 
th,,'  *    *  * 

Helps  Cancer  Victim 
•:  SEVERAL  hours  of  one  of  WEBK 
B  Tampa's  broadcast  days  last  month 
"Uwere  devoted  to  an  appeal  for  do- 
c'  nations  for  Dale  Holsomback,  17- 
01  year-old  cancer  victim  who  was  in 
'  need  of  immediate  hospitalization. 
'^  Station   reports   300   phone  calls 
c)  were  received  from  listeners  who 
wished  to  make  contributions.  Ar- 
rangements were  made  with  a  cab 
company  to  pick  up  the  pledges  as 
they   were    called   in.     Total  of 
$796.75  was  collected. 


Political  Drives  Strategy  Weighed 

(Continued  from  page  27) 


Aids  Blood  Bank 


WORZ-AM-FM     Orlando,  Fla.'s 
i  hillbilly  disc  jockey  promoted  "Hill- 
billy Day"  at  the  local  blood  bank 
3  under   the   motto:    "Every  Good 
1  ..Hillbilly  Will   Go   To   the  Blood 
t  iBank  and  Give  a  Pint  of  Blood." 
The    Orlando    Transit    Co.  co- 
operated by  giving  free  rides  to 
blood  bank  passengers. 


TAYLOR  STAYS 

Until  New  SDPA  Head  Named 

*GEN.  TELFORD  TAYLOR,  for- 
mer FCC  general  counsel,  has 
agreed  to  stay  on  as  Small  De- 
fense Plants  Administrator  until 
his  successor  is  named  —  perhaps 
tjtby  Sept.  10. 

Gen.  Taylor,  who  also  was  chief 
counsel  for  the  Joint  Committee  on 
■  Educational     Television,  notified 
?  President  Truman  last  week  of  his 
ii  intention  to  resign  [At  Deadline, 
Aug.  11].  He  will  return  to  private 
law  practice  in  New  York,  he  told 
newsmen. 

Gen.  Taylor  was  named  SDPA 
chief  last  October,  and  pointed  out 
,  he  had  stayed  beyond  the  six  or 
eight  months  he  had  agreed  to 
I  serve. 

After  World  War  II,  he  served 
(  as  chief  American  prosecutor  at 
Mr  the  Nuremberg  trials  in  Germany. 
. .  Before  and  after  this  appointment, 
!  I  Gen.  Taylor  had  been  mentioned 
i]i  for    FCC    membership  vacancies. 

He  was  named  chief  counsel  in 
1   1940  during  the  chairmanship  of 
,  James    Lawrence    Fly    and  took 
leaves   of  absence   in  succeeding 
years  to  assume  other  duties. 


ARF  Newspaper  Study 

ADVERTISING  Research  Founda- 
tion's first  newspaper  audience 
study,  covering  statewide  and  farm 
audiences  —  and  their  character- 
istics— of  the  Des  Monies  Sunday 
Register  and  its  monthly  magazine 
supplement,  Iowa  Farm  and  Home 
Register,  will  be  issued  late  next 
month.  Covering  six  issues  of  the 
Sunday  paper  and  two  of  the 
magazine,  whose  publisher  under- 
wrote the  full  estimated  $30,000 
cost,  the  study  reports  on  2,760  in- 
terviews conducted  by  Alfred  Politz 
Research  Inc.,  under  ARF  super- 
vision. 


Telecasting  he  probably  will  main- 
tain a  heavy  commuting  schedule 
while  on  leave  of  absence  from  the 
station.  It  was  not  known  whether 
he  planned  to  attend  upcoming 
NARTB  District  8  meeting,  of 
which  he  is  director. 

Sizable  time  chunks  have  been 
reserved  through  blanket  contracts 
for  radio-TV  time,  according  to 
Mr.  Humphreys.  Television's  lim- 
ited originating  points  in  certain 
key  cities  may  limit  use  of 
video,  he  said,  adding  that  the 
national  committee  will  "probably 
use  more  radio  time  but  spend 
more  for  television."  No  budget 
figures  are  available,  he  said,  al- 
though the  GOP  target  is  $4.8 
million  for  overall  campaigning. 

Mr.  Humphreys  intimated  that 
the  GOP  is  just  as  far  along  on 
lining  up  radio-TV  time  as  the 
Democrats.  Late  evening  seg- 
ments on  the  major  radio-TV  net- 
works are  earmarked  for  contract 
because  there's  less  a  problem  of 
pre-emptions  involved  here,  he 
feels.  Mr.  Humphreys  has  been 
maintaining  close  contact  with  the 
Kudner  Agency.  Time  purchases 
imply  use  of  segments  not  only  for 
major  speeches,  but  for  special 
programs  utilizing  visual  aids  and 
other  material. 

Local  Commitments  Underway 

Local  commitments  by  diverse 
GOP  groups  also  are  underway. 
The  Committee  for  Eisenhower,  as 
an  example,  has  bought  a  series 
of  Sunday  night  programs  on 
KTTV  (TV)  Los  Angeles,  running 
Aug.  17  (yesterday)  through  Nov. 
2.  Series  is  titled  What's  Ike  Like? 

The  Eisenhower  and  Stevenson 
speeches  before  the  American 
Legion  in  New  York  Aug.  25  and 
Aug.  27,  respectively,  were  not  set 
up  through  the  GOP  national  com- 
mittee machinery,  indicating  that 
networks  will  carry  them  as  pub- 
lic service  sustainers  on  an  equal 
basis  to  each  candidate.  Gen.  Eisen- 
hower may  elect  to  open  his  frankly 
political  campaign  in  Philadelphia 
Aug.  28. 

All  campaign  planning  of  the 
national  committee  and  the  Repub- 
lican Congressional  and  Senator- 
ial committees  are  being  coordin- 
ated at  the  GOP  Campaign  Com- 
mittee level.  A  definite  program 
is  taking  shape  for  the  House 
campaigns. 

The  Congressional  Committee  is 
supplying  House  candidates  with 
recordings  of  30-second  and  60- 
second  station  break  radio  spot  an- 
nouncements. Each  candidate  will 
receive,  without  charge,  at  least 
one  16-inch  record  containing  a 
wide  variety  of  spots  using  effec- 
tive sound  effects  and  covering 
basic  issues. 

The  one-minute  spots  will  uti- 
lize services  of  two  professional 
announcers  dissecting  a  political 
issue  to  get  the  listeners'  attention. 
Accompanying    each    record  will 


be  a  suggested  script  to  be  read 
by  the  local  announcer. 

Material  is  slated  for  delivery 
Oct.  5,  but  candidates  are  urged  to 
purchase  spot  time  as  soon  as  pos- 
sible. Time  segments  during  the 
breakfast  and  dinner  hours  were' 
recommended. 

A  series  of  five-minute  radio 
shows  also  are  being  prepared,  with 
scripts  covering  vital  campaign  is- 
sues and  utilizing  "live  voices"  of 
Democratic  leaders.  "A  dramatic 
and  listener-catching  effect  which 
would  be  difficult  to  achieve  in  a 
straight  radio  speech"  was  prom- 
ised.   Delivery  date  is  Sept.  20. 

Candidates  with  TV  facilities  in 
their  districts  also  will  benefit 
through  the  Congressional  Com- 
mittee's preparation  of  station 
break  spots  on  16mm  film.  Basic 
format  is  the  tie-in  method  used 
for  radio  announcements. 

"TV  time  is  difficult  to  purchase," 
the  committee  points  out,  calling 
on  candidates  again  to  purchase  TV 
spot  time  early,  preferably  adja- 
cent to  end-of-the-day  newscasts  or 
early  evening  hours.  Delivery  is 
promised  Oct.  5. 

With  respect  to  programs,  the 
committee  points  out  that  "tele- 
vision shows  must  move"  and  that 
"speech-making,  common  to  radio, 
is  not  good  TV."  Panel  or-question- 
and-answer  type  formats  have  been 
used  though  not  too  successfully, 
the  committee  felt. 

Cost-Cut  Preparation 

In  a  move  to  hold  down  costs,  the 
committee  has  prepared  5-minute 
and  15-minute  TV  scripts,  together 
with  charts,  photographs  and 
slides.  Use  of  the  16mm  film,  "The 
Case  for  a  Republican  Congress," 
telecast  on  NBC-TV  May  2,  also 
was  suggested.  Production  of  5-, 
10-  or  15-minute  TV  film  spots  is 
underway.  Candidates  were  invited 
to  submit  their  reactions  to  com- 
mittee headquarters  because  of 
"cost  and  other  factors."  Delivery 
of  packet  material  is  set  for 
Sept.  30. 

Only  inkling  of  activity  on  the 
Senatorial  level  was  evidenced  by 
Michael  V.  DiSalle,  former  price 
stabilizer  and  now  a  candidate  for 
the  seat  of  Sen.  John  Bricker  (R- 
Ohio)  in  the  November  elections. 
He  announced  plans  for  a  series 
of  radio  and  TV  programs  during 
which  he  would  answer  questions 
telephoned  to  him  by  the  listening- 
viewing  audience.  He  may  open  the 
series  in  Columbus  next  month, 
though  his  limited  funds  and  avail- 
ability of  air  time  posed  two  prob- 
lems. 

Meanwhile,  Sen.  A.  S.  (Mike) 
Monroney  (D-Okla.)  expressed 
hope  last  week  that  Congress  would 
revise  election  laws  on  campaign 
expenditures.  Under  present  law, 
Senators  are  limited  to  a  $25,000 
ceiling  and  House  members  $10,- 
000.  A  Senate  Election  subcom- 
mittee studied  a  series  of  bills  in- 
tended to  remedy  this  failing  dur- 
ing the  last  session  but  took  no 
concrete  action. 
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Open  Mike 

(Continued  from  page  20) 


Gate  Theatre  publicity  director. 
".  .  .  Here  at  the  Golden  Gate  our 
box  office  business  on  'King  Kong' 
more  than  tripled  for  the  week.  Re- 
ports from  other  theatres  showing 
the  film  indicate  they  too  are  ex- 
periencing two-  and  three-fold  their 
normal  business." 

In  Northern  California,  movies 
do  better  than  ever  .  .  .  when  sold 
via  KGO  and  KGO-TV. 
Gordon  Grannis 
Mgr.  of  Advertising, 

Promotion  &  Publicity 
KGO-AM-TV  San  Francisco 


First-Class  Fuss 

EDITOR: 

It  is  with  interest  that  I  note 
your  stand  in  favor  of  the  proposal 
now  pending  before  the  FCC  to 
lower  licensing  standards  for 
broadcast  station  operators.  This 
proposal  should  be  studied  from  an 
engineering  point  of  view  also. 

Why  do  you  print  letters  from 
management  and  articles  by 
NARTB  criticizing  engineering 
personnel  —  including  chief  engi- 
neers— without  giving  them  any 


recourse  to  answer  the  accusations 
through  the  medium  of  your  pub- 
lication? Is  this  fair  play?  .  .  . 

Albert  A.  Miller 
Lake  Worth,  Fla. 

[EDITOR'S  NOTE:  Though  Broadcast- 
ing .  Telecasting  has  taken  an  edi- 
torial position  in  favor  of  revising  the 
operator  rules,  its  news  columns  and 
Open  Mike  have  given  impartial  play 
to  both  sides  of  the  controversy.  If 
Mr.  Miller  feels  his  side  has  been 
shortchanged,  he  must  have  missed  a 
full-length  article  in  the  July  28  issue 
citing  opposition  comments  filed  with 
the  FCC] 

*     *  * 

EDITOR: 

...  I  am  employed  as  chief 
[engineer]  of  a  1  kw  station.  I 
have  three  fulltime  first-class  men 
on  my  staff.  If  the  time  should 
come  when  I  have  to  use  restricted 
men,  it  is  very  doubtful  that  I 
would  ever  get  any  sleep,  let  alone 
a  chance  to  take  a  little  vacation 
now  and  then  .  .  . 

It  wasn't  too  many  months  ago 
that  it  became  necessary  for  every 
radio  station  to  make  a  complete 
run  on  frequency  response,  distor- 
tion, noise,  hum  and  frequency 
shift  every  four  months.  We  were 
to  have  this  technical  information 


on  hand  for  the  inspector  to  see 
on  his  visits.  Now  it  is  suggested 
that  every  radio  station  of  10  kw 
or  less  not  using  directional  facil- 
ities need  not  even  have  on  its  staff 
a  man  who  can  even  read  the 
curves,  let  alone  make  one.  .  .  . 

L.  H.  Beckwith 
Middletown,  Ohio 

EDITOR: 

...  I  say  let  the  station  owners 
who  are  yelling  for  a  third  class 
holder  to  be  allowed  to  operate 
without  supervision  look  at  the  files 
of  stations  who  are  offering  a 
livable  wage  and  see  just  how 
many  good,  competent  first  class 
tickets  are  on  the  waiting  list  as 
prospective  employees.  Just  last 
week  I  was  talking  to  the  owner  of 
a  5  kw  station  that  is  paying  $90 
a  week  for  first  class  engineers, 
and  he  said  that  they  have  a  wait- 
ing list  of  applicants  all  the  time, 
and  any  time  he  has  need  of  a 
man  he  has  at  least  20  to  choose 
from. 

Does  this  look  like  a  shortage? 
The  only  shortage  at  the  present 
time  is  the  shortage  of  enough  sta- 
tions that  are  willing  to  pay  a  man 
enough  to  live  on.  If  these  stations 
would  up  their  offers  about  $20 
a  week,  I'll  bet  they'd  get  plenty 
of  applicants. 

Dean  Clayton 
KDKD  Clinton,  Mo. 

%  i£  3}s 

EDITOR: 

Although  this  comment  is  a  little 
late  on  the  operator  requirements 
issue,  I  think  it  covers  an  argu- 
ment not  before  touched  in  the  dis- 
pute. 

First-class  ticket  holders  are 
frequently  the  only  personnel  in 
a  station  that  have  any  regard  at 
all  for  FCC  rules  and  regulations 
regarding  programming  (in  combo 
operations)  and  transmitter  re- 
quirements. 

As  a  matter  of  fact,  the  first- 
class  operator  is  the  greatest  con- 
trol the  FCC  has  over  the  opera- 
tion of  a  station,  simply  because 
the  operator  knows  full  well  that 
willful  mis-operation  can  cost  him 
his  ticket  and  livelihood.  A  man 
who  has  obtained  a  third-class 
ticket  by  declaration  or  even  exam- 
ination is  not  a  man  who  regards 
the  operational  side  of  radio  a 
career.  .  .  .  His  interest  in  the 
proper  operation  of  the  equipment 
within  the  regulations  wanes  from 
vague  curiosity  to  indifference  as 
time  passes.  .  .  . 

Name  Withheld 
Ontario,  Ore. 

[EDITOR'S  NOTE:  So  much  space  has 
recently  been  devoted  to  this  subject 
in  Open  Mike  that  B.T  must  now  call 
a  halt  to  further  comment  and  turn 
the  letters  columns  over  to  other 
topics.] 


Our  Respects  To 

(Continued  from  page  56) 

monthly  when  the  NRA  came  into 
being. 

Standard  Brands  hired  Mr.  Nor- 
man as  one  of  a  group  of  college 
men  on  an  experimental  basis. 
When  he  left  that  company  in  1937, 
he  was  the  only  one  left  of  the 
original  group.  By  that  time  he 
was  assistant  manager  of  the 
Standard  Brands  branch  office  on 
Chicago's  West  Side. 

When  he  joined  A.  C.  Nielsen  Co. 
in  1937,  his  travels  really  began. 
Completing  a  training  course  in 
Chicago,  he  was  sent  to  Los 
Angeles,  and  with  that  base, 
traveled  the  Western  United  States, 
laying  out  the  Nielsen  samples. 

Eventually  he  got  a  roving  as- 
signment, relieving  vacationing 
Nielsen  field  men.  It  was  on  this 
job  he  traveled  50  weeks  of  the 
year  in  44  states. 

It  also  was  during  these  travels, 
while  in  New  Orleans,  he  met  Vir- 
ginia Carolan,  a  striking  brunette 
from  Booneville,  Ark.  She  became 
Mrs.  Norman  April  18,  1941.  The 
Norman  family  today  also  includes 
Donald  Jr.,  10,  and  Doug,  8. 

Now  married,  he  was  ready  to 
settle  down.  A.  C.  Nielsen  co- 
operated by  limiting  assignments 
to  the  West  Coast,  making  him  a 
field  supervisor.  But  this  still 
meant  traveling.  Mr.  Norman  re- 
signed in  Sept.  1943,  to  become  an 
NBC  spot  salesman. 

In  May  1944  he  moved  from 
San  Francisco  to  Hollywood;  in 
February  the  following  year  he 
went  to  New  York,  eventually  to 
become  sales  manager  of  WEAF, 
soon  to  become  WNBC. 

During  his  WNBC  days  Mr.  Nor- 
man and  Thomas  B.  McFadden  be- 
gan an  association  which  made 
them  one  of  NBC's  most  effective 
teams.  When  Mr.  McFadden  was 
manager  of  WNBC  and  WNBT,  he 
appointed  Don  Norman  his  as- 
sistant. Upon  Mr.  McFadden's 
shift  to  Hollywood  in  1950  as 
manager  of  KNBH,  it  was  natural 
his  assistant  should  join  him  as 
sales  manager. 

Upon  Mr.  McFadden's  return  to 
New  York  last  April  to  become 
director  of  NBC  national  spot 
sales,  Mr.  Norman  succeeded  him 
as  KNBH  general  manager. 

Although  willing  to  go  wherever 
NBC  may  send  him,  the  energetic 
Don  Norman  is  happy  with  his 
home  in  Glendale  and  hopes  his 
long  Odysseys  are  over.  As  an  ex- 
ecutive he  goes  from  crisis  to 
crisis,  quietly  and  in  a  business 
like  fashion,  solving  problems.  He 
rarely  works  late,  and  if  force 
to,  feels  he  has  failed  as  an 
organizer. 

Pleased  and  excited  to  be  part 
of  a  great  new  medium,  the  young 
executive  believes  TV  barely  has 
scratched  the  surface  of  its  ulti- 
mate potentialities. 

Neither  a  joiner  nor  a  hobbyist, 
he  admits  playing  golf  in  the  80s 
and  low  90s  at  the  Lakeside  Coun- 
try Club. 


"GOOD  NEWS" 

Sends  2,000  Sweaters 
to  the  Cleaners 


■  ETTENDORF 

AND 
DAVENPORT 
IN  IOWA 


ROCK  ISLAND 
MOLINE 
AND  EAST  MOLlMt 
IN  ILLINOIS 


Dry  cleaners,  Yerbury-Dana  Co.,  with  3  stores  4 
routes  serving  Quint-Cities,  has  sponsored  "Good  News" 
on  WOC  since  February,  1950  .  .  .  five  5-minutes  weekly 
with  Mary  Louise  Marshall  handling  woman-slanted 
commentary. 

Firm's  only  media  advertising,  "Good  News,"  has  in- 
creased business  to  extent  that  new  finishing  equipment 
had  to  be  installed.  Has  sparked  many  special  promo- 
tions .  .  .  e.g:  last  Fall,  Yerbury  made  special  dry 
cleaning  offer  on  sweaters.  Ordered  1000  cellophane 
bags  for  packaging  these  sweaters.  Heard  there  was 
shortage  of  such  bags,  so  ordered  additional  1000  from 
another  firm. 

Both  supply  houses  delivered;  Yerbury  had  2000 
bags  on  hand— plus  doubts  that  there  were  that  many 
sweaters  in  area  needing  cleaning. 

BUT  "GOOD  NEWS"  TURNED  THE  TRICK.  Helped 
deliver  the  necessary  customers  in  less  than  3  weeks 
and  there  were  2000  freshly  cleaned  in  the  Quint- 
Cities.  Take  your  cue  from  Yerbury-Dana  buy  at 
their  local  "cash  register  level"  and  you'll  buy  on  this 
station. 


Free  &  Peters,  Inc. 
Exclusive  National  Representatives 

Basic  NBC  Affiliate 
3000  W.  -  1420  KC 

Col.  B.  J.  Palmer,  President 
Ernest  C.  Sanders,  Manager 
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Next-most  familiar  sight  in  Birmingham 


it's. 


Source:  Birmingham  Telepulse,  July  1952 


It's  Vulcan,  god  of  the  forge, 
looming  179  feet  from  the  top  of 
Red  Mountain. 

The  most  familiar  sight?  With  13  of  the 
top  15  weekly  TV  shows  in  town  and 
9  of  the  top  10  multi-weekly  shows  — 
and  with  147%  more  quarter-hour  wins 
than  the  second  station  — 


WAFM-TV 

Television  Alabama 


Represented  by  CBS  Television  Spot  Sales 


Farmer 


brings  you  up-to- 

M  onday  through  Friday,  at'  12:00 
noon,  the  latest  developments  in  the  field 
of  agriculture  unfold  before  the  eyes  of 
farm  viewers,  on  WGAL-TV's  popular 
show,  "Television  Farmer."  Recently,  an 
unusually  interesting  show  on  contour 
farming  was  presented.  To  bring  viewers 
the  new  and  dramatic  story  of  contour 
farming,  a  WGAL-TV  cameraman  was 
flown  over  southeastern  Pennsylvania, 
where  this  technique  is  used  with  out- 
standing results. 


the-minute  news  .  .  . 


"Television  Farmer,"  a  program  designed 
specifically  to  keep  WGAL-TV's  wide 
farm  audience  in  touch  with  the  latest 
farming  information,  is  another  of  this 
station's  many  significant  public-service 
programs. 

WGAL-TV 

LANCASTER 
PENNSYLVANIA 

A  Steinman  Station 

Clair  R.  McCollough,  Pres. 


Represented  by 

ROB  E 

New  York 


T  MEEKER  ASSOCIATES 


San  Francisco 


Los  Angeles 
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GRANTS   TOTAL   36  Pittsburgh  Channel  4  Solution  Posed 


By  LARRY  CHRISTOPHER 

POST-THAW  commercial  TV  sta- 
|  tion  grants  rose  to  30  last  week  as 
FCC  authorized  another  half-dozen 
new  commercial  outlets — the  great- 
est number  since  the  initial  action 
granting  18  permits  [B*T,  July 
14].  Additionally,  two  more  non- 
commercial educational  authoriza- 
tions last  week  increased  the  total 
in  that  category  to  six. 

The  eight  new  construction  per- 
mits went  to  the  following  (full 
details,  page  74) : 

Bridgeport,  Conn. — Harry  L.  Liftig, 
UHF  Channel  49,  effective  radiated 
power  99kw  visual  and  60kw  aural 
with  antenna  height  above  average 
terrain  658  ft.  Estimated  date  for 
commencement  of  operation  is  un- 
known. 

Ashland,  Ky.  —  Polan  Industries, 
UHF  Channel  59,  ERP  250kw  visual 
and  130kw  aural,  antenna  470  ft. 
Estimated  commencement  date:  Un- 
known. 

Baton  Rouge,  La. — Modern  Broad- 
casting Co.  (WAFB),  UHF  Channel 
|  28,  ERP  225kw  visual  and  115kw 
j  aural,  antenna  490  ft.  Estimated 
commencement  date:  February,  1953. 

Scranton,  Pa.  —  Appalachian  Co., 
UHF  Channel  73,  ERP  llkw  visual 
and  5.9kw  aural,  antenna  760  ft.  Es- 
timated commencement  date:  About 
Christmas. 

Scranton,  Pa. — Scranton  Broadcast- 
ers Inc.  (WGBI),  UHF  Channel  22, 
ERP  290kw  visual  and  150kw  aural, 
antenna  1,170  ft.  Estimated  com- 
mencement date:  Early  1953. 


RCA  AMPLIFIERS 

Ready  for  VHF  Stations 

AMPLIFIERS  to  enable  operating 
TV  stations  to  boost  their  trans- 
mitter power  to  the  maximums  per- 
mitted by  the  FCC  are  now  avail- 
able, RCA  Victor  Div.  announced 
last  week. 

For  low  Channels  2-6,  RCA  Vic- 
tor has  a  conversion  amplifier  to 
boost  the  standard  5  kw  transmit- 
ter to  25  kw  output.  For  high  VHF 
Channels  7-13,  the  company  has  a 
converter  to  up  5  kw  output  to  20 
kw.  The  conversion  amplifiers 
each  weigh  7,500  pounds.  They  also 
require  a  linear  amplifier  for  the 
visual  carrier  and  a  Class  C  ampli- 
j     fier  for  the  aural  carrier. 

The  new  equipment  features  air- 
cooled  tubes  and  transformer, 
metering  for  all  amplifier  tubes, 
high  speed  AC  and  DC  overload 
protection  and  simple,  single-ended 
RF  circuits. 


El  Paso,  Tex.— Tri-State  Broadcast- 
ing Co.  (KTSM),  VHF  Channel  9, 
ERP  64kw  visual  and  32kw  aural, 
antenna  minus  60  ft.  Estimated  com- 
mencement date:  Early  1953. 

Binghamton,  N.  Y. — New  York  State 
U.  Board  of  Regents,  reserved  UHF 
Channel  46,  ERP  200kw  visual  and 
105kw  aural,  antenna  540  ft. 

New  York  City — New  York  State 
U.  Board  of  Regents,  reserver  UHF 
Channel  25,  ERP  205kw  visual  and 
HOkw  aural;  antenna  680  ft. 

Applications  designated  or  slated 
for  hearing  now  total  102  with  the 
addition  of  the  following  new  notifi- 
cations : 

Portland,  Ore.  (Priority  Group 
A-2,  No.  2) — Northwest  Television 
and  Broadcasting  Co.,  applicant  for 
VHF  Channel  12,  is  being  notified  its 
bid  is  mutually  exclusive  with  those 
of  Oregon  Television  Inc.  and  Co- 
lumbia Empire  Telecasters  Inc. 
(KPOJ  is  40%  owner),  hence  con- 
solidated hearing  is  necessary. 

Sacramento,  Calif.  (Group  A-2, 
No.  11) — Sacramento  Broadcast- 
ers Inc.  (KXOA)  and  Maria  Helen 
Alvarez,  each  seeking  UHF  Channel 
40,  are  being  notified  their  applica- 
tions are  mutually  exclusive  and 
hearing  is  necessary.  John  Poole 
Broadcasting  Co.  and  Jack  O.  Gross, 
each  seeking  UHF  Channel  46,  are 
being  notified  comparative  hearing 
is  required. 


WITH  NO  indication  from  either 
side  of  a  possible  compromise  as 
the  strike  goes  into  its  second 
week,  Screen  Writers  Guild  today 
tightened  lines  around  the  Alliance 
of  TV  Film  Producers  by  ordering 
a  complete  cut-off  of  material  from 
writer  members  to  any  of  the  13 
Hollywood  TV  film  producers  in- 
volved. 

Under  threat  of  heavy  fines, 
writers  were  ordered  to  complete 
contracted  assignments  by  Sunday 
night.  Fines  will  be  double  the 
amount  of  money  writers  receive 
from  their  assignments. 

Strike  went  into  effect  last  Mon- 
day after  a  breakoff  of  negotia- 
tions for  a  new  bargaining  con- 
tract July  30  [B*T,  Aug.  11]. 

Among  other  working  conditions 
the  guild  is  demanding  (1)  a  min- 
imum advance  payment  to  the 
writer  against  a  percentage  of  the 
gross,  (2)  exclusive  rights  only  to 
be  bargained  for  and  these  on  a 
seven  year  lease  basis  and  (3)  all 
other  rights  to  remain  property  of 
the  author. 


For  complete  status  of  all  grants 
and  applications  as  of  Aug.  7,  ac- 
cording to  city  priority  lists,  see 
B*T  issue  of  Aug.  11. 


Scranton,  Pa.  (Group  A-2,  No.  20) 
—  Electric  City  Telecasting  Co. 
(WQAN)  and  Union  Broadcasting  Co. 
(WARM),  each  seeking  UHF  Channel 
16,  are  being  notified  comparative 
hearing  is  required. 

The  30  post-thaw  commercial 
grants  include  9  VHF  and  21 
UHF  authorizations,  one  of  which, 
KFEL-TV  Denver,  is  already  on 
the  air  with  interim  operation  on 
VHF  Channel  2.  With  KFEL-TV, 
the  number  of  operating  TV  sta- 
tions in  the  U.  S.  now  totals  109. 
Since  April  14,  when  FCC  issued 
its  Sixth  Report  and  Order  final- 
izing the  TV  allocation  [B*T, 
April  14],  a  total  of  755  new  and 
amended  applications  have  been 
filed  with  the  Commission,  includ- 
ing those  already  granted  and  set 
for  hearing. 

Other  TV  developments  last  week 
included : 

%  Proposal  for  solving  the  VHF 
Channel  4  bottleneck  at  Pittsburgh, 
contained  in  a  petition  filed  with 
FCC  by  Pittsburgh  Mayor  David 


While  willing  to  compromise  on 
other  points,  the  Alliance  has 
maintained  it  is  "unjust  and  revo- 
lutionary for  the  writers  to  de- 
mand a  percentage  of  a  producer's 
gross  revenue  without  having  put 
up  a  dime  in  the  risk  of  produc- 
tion." 

The  Alliance  holds  to  the  posi- 
tion of  repayment  to  writers  for 
re-use  of  material,  but  not  for 
each  re-use.  Repayment  would 
apply  to  re-use  only  after  a  speci- 
fied number  of  showings  and  /or 
after  certain  time  periods. 

Emergency  Clause 

To  seal  off  a  material  leak, 
SWG  advised  members  Thursday 
to  include  an  emergency  clause  in 
all  contracts  which  guarantees  that 
scripts  delivered  will  not  be  con- 
veyed "in  any  manner,  shape  or 
form"  to  an  Alliance  member. 
The  guild  ruled  that  name  of  the 
producer  to  whom  story  is  being 
sold,  name  of  series  for  which  it 
is  intended  and  that  of  sponsor  be 
contained  in  the  contract. 


L.  Lawrence  to  allocate  Channel 
4  to  Irwin,  Pa.,  17  miles  from  that 
city  and  170  miles  from  Buffalo 
( WBEN-TV) ,  177  miles  from  Co- 
lumbus, Ohio  (WLWC)  and  171 
miles  from  Washington  (WNBW). 

%  Prompt  subsequent  announce- 
ment by  KQV  Pittsburgh  (CBS  is 
45%  owner)  that  it  will  seek  Chan- 
nel 4  at  Irwin. 

#  New  protest  by  a  third  mem- 
ber of  FCC,  Comr.  E.  M.  Webster, 
to  granting  of  new  educational  sta- 
tions prior  to  appropriation  of  con- 
struction and  operating  funds. 
Earlier  dissenters  were  Comrs. 
Rosel  H.  Hyde  and  Robert  F. 
Jones  [B*T,  July  28]. 

•  Denial  of  plea  by  WHYU 
Newport  News,  Va.,  for  reconsider- 
ation of  Sixth  Report  to  assign 
UHF  Channel  33  to  Newport  News 
rather  than  to  Norfolk-Portsmouth- 
Newport  News  as  a  whole  [B»T, 
June  30]. 

%  Petition  by  newly  authorized 
WFMJ-TV  Youngstown,  Ohio 
[B»T,  July  14],  asking  FCC  to 
change  its  assignment  from  UHF 
Channel  73  to  Channel  21,  since  cor- 
rection of  a  frequency  spacing 
error  in  the  Sixth  Report  now 
(Continued  on  page  80) 


Radio  Writers  Guild  members 
were  to  meet  late  last  week  to 
determine  whether  to  support  or 
ignore  the  SWG  strike  and  to  dis- 
cuss possibilities  of  the  long  threat- 
ened withdrawal  from  Authors 
League  of  America. 

Screen  Writers  Guild  reported 
some  19  TV  filmed  program  series 
are  affected  by  the  walkout.  SWG 
lists  them  as  follows : 

William  Boyd  Productions'  NBC-TV 
"Hopalong  Cassidy";  William  F.  Broi- 
dy's  "Wild  Bill  Hickok"  for  Kellogg 
Co.;  Bing  Crosby  Enterprises'  "Re- 
bound" for  Packard  Motor  Car  Co.; 
Jerry  Fairbanks'  "Front  Page  Detec- 
tive"; Flying  A  Productions'  CBS-TV 
"Gene  Autry"  for  Wm.  Wrigley  Jr. 
Co.,  "Death  Valley  Days"  for  Pacific 
Coast  Borax  Co.,  and  "Range  Rider"; 
Gross-Krasne-Dewitt's  CBS-TV  "Big 
Town"  for  Lever  Bros.;  Roy  Rogers' 
NBC-TV  "Roy  Rogers  Show"  for  Gen- 
eral Foods;  Screen  Televideo's  "Electric 
Theatre"  for  Edison  Electric  Institute, 
"Jewel  Theatre"  for  Hamilton  Watch 
Co.  and  International  Silver,  "Rainier 
Theatre"  for  Rainier  Beer,  "Stegmaier 
Theatre"  for  Stegmaier  Beer,  "Sunkist 
Theatre"  for  Sunkist  Growers  Assn., 
and  "Televideo  Theatre";  Adrian  Weiss' 
"Craig  Kennedy,  Criminologist"; 
Frank  Wisbar's  NBC-TV  "Fireside  The- 
atre" for  Procter  &  Gamble;  Ziv's 
"The  Unexpected,"  "Boston  Blackie" 
and  "Cisco  Kid." 


SWG  STRIKE  Strict  Writer  Cut-off  Ordered 
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television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  Aug.  8  through  Aug  14 


Commercial 
Educational 


Grants  Since  April  14: 

VHF  UHF 

9  21 

1  5 


NEW 


437 


Applications  Since  April  14: 

AMENDED  VHF  UHF 


307 


Total 


10 


26 


11 


(Commercial) 

447 
(Educational) 
4 


296 


TOTAL 

744  2 
11 


On  the  Air  110  1 

1  Includes  XELD-TV  Matamoros  (Mexico)-Brownsville. 


(Total) 

448  307  451  303 

-  One  applicant  did  not  specify  channel. 


755: 


CALL  ASSIGNMENTS 

FCC  assigned  the  following  call 
letters  to  TV  station  permittees: 

WKAB-TV  Mobile,  Ala.  (Purs- 
ley  Bcstg.  Service,  UHF  Ch.  48); 
WFTV  (TV)  Fort  Lauderdale, 
F!a.  (Gerico  Investment  Co., 
UHF  Ch.  17);  WFTL-TV  Fort 
Lauderdale,  Fla.  (Gore  Pub.  Co., 
UHF  Ch.  23);  KSAC-TV  Manhat- 
tan, Kan.  (Kansas  State  College, 
VHF  Ch.  *8);  WCTV  (TV)  Flint, 
Mich.  (Trans- American  Televi- 
sion Corp.,  UHF  Ch.  28);  WCCO- 
TV  Minneapolis  (Midwest  Radio- 
Television  Inc.,  VHF  Ch.  4,  change 
from  WTCN-TV);  KKOD-TV  El 
Paso,  Tex.  <  (Roderick  Bcstg. 
Corp.,  VHF  Ch.  4);  KGMB-TV 
Honolulu,  T.  H.  (Hawaiian  Bcstg. 
System,  VHF.  Ch.  9),  and  WKAQ- 
TV  San  Juan,  P.  R.  (El  Mundo 
Bcstg.  Corp.,  VHF  Ch.  2). 


NEW  STATION  GRANTS 

BRIDGEPORT,  Conn.  —  Harry  L. 
Liftig,  granted  UHF  Ch.  49  (680-686 
mc);  ERP  99  kw  visual,  60  kw  aural; 
antenna  height  above  average  terrain 
660  ft.,  above  ground  480  ft.  Engineer- 
ing conditions.  Estimated  construction 
cost  $223,600,  first  year  operating  cost 
$125,000,  revenue  $100,000.  Post  Office 
address  40  Piatt  St.,  Ansonia,  Conn. 
Studio  location  to  be  determined. 
Transmitter  location  on  Booth  Hill,  6.9 
mi.  North  of  center  of  Bridgeport. 
Geographic  coordinates  41°  16'  45"  N. 
Lat.,  73°  11'  05"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Mc- 
Kenna  &  Wilkinson,  Washington.  Con- 
sulting engineer  Millard  M.  Garrison, 
Washington.  Sole  owner  is  Harry  L. 
Liftig,  treasurer  of  Samuel  J.  Liftig 
Inc.  (metal  and  industrial  supplies), 
Ansonia,  Conn.  [See  TV  Applications, 
B.T,  July  28.] 

ASHLAND,  Ky.  —  Polan  Industries, 
granted  UHF  Ch.  59  (740-746  mc);  ERP 
250  kw  visual,  130  kw  aural;  antenna 
height  above  average  terrain  470  ft., 
above  ground  224  ft.  Engineering  con- 
dition. Estimated  construction  cost 
$311,000,  first  year  operating  cost  $150,- 
000,  revenue  $160,000.  Post  Office  ad- 
dress 321  8th  St.,  P.  O.  Box  1720, 
Huntington,  W.  Va.  Studio  location 
Ashland,  Ky.  Transmitter  location 
North  Kenova,  Ky.  Geographic  coordi- 
nates 38°  24'  40"  N.  Lat.,  82°  33'  54"  W. 
Long.  Transmitter  and  antenna  GE. 
Legal  counsel.  McKenna  &  Wilkinson, 
Washington.    Consulting    engineer,  A. 

D.  Ring  &  Co.,  Washington.  Applicant 
is  manufacturer  of  envelopes  for  cath- 
ode ray  tubes.  Principals  include  equal 
partners  Albert  S.  Polan,,  E.  G.  Polan, 
Lincoln  M.  Polan  Jr.,  Charles  M.  Polan 
M.D.  and  Lake  Polan  Jr.,  all  of  Hunt- 
ington. E.  G.  Polan  is  20%  stockholder 
in  Huntington  Bcstg.  Co.  (WPLH-AM- 
FM).  [See  TV  Applications,  B.T, 
July  14.] 

BATON  ROUGE,  La.— Modern  Bcstg. 
Co.  (WAFB),  granted  UHF  Ch.  28 
(554-560  mc);  ERP  225  kw  visual,  115 
kw  aural;  antenna  height  above  aver- 
age terrain  490  ft.,  above  ground  500 
ft.  Engineering  conditions.  Estimated 
construction  cost  $278,293,  first  year 
operating  cost  $180,000,  revenue  $204,000. 
Post  Office  address  Guaranty  Income 
Life  Bldg.,  Baton  Rouge,  La.  Studio 
and  transmitter  location  on  corner  of 
Government  and  Maximillian.  Geog- 
raphic coordinates  30°  26'  36"  N.  Lat., 
91°  10'  27"  W.  Long.  Transmitter  and 
antenna  GE.  Legal  counsel  McKenna 
&  Wilkinson,  Washington.  Consulting 
engineer  George  E.  Gautney,  Washing- 
ton. Principals  include  President  Louis 
S.  Pre.iean  (18.3%),  Vice  President  T. 

E.  Gibbens  (4.5%),  Secretary  Jack  S. 
Burk  (14.9%),  Treasurer  Francis  H.  Lee 
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(4.2%),  C.  C.  Barnard  (14.9%)  and 
Charles  Lamar  Jr.  (9.1%).  [See  TV 
Applications,   B.T,  July  28,  June  30.] 

t  SCRANTON,  Pa— Appalachian  Co., 
granted  UHF  Ch.  73  (824-830  mc);  ERP 
11  kw  visual,  5.9  kw  aural;  antenna 
height  above  average  terrain  760  ft., 
above  ground  161  ft.  Engineering  con- 
dition. Estimated  construction  cost 
$138,800,  first  year  operating  cost  $180,- 
000,  revenue  $200,000.  Post  Office  ad- 
dress 519  Mulberry  St.,  Scranton,  Fa. 
Transmitter  location  4.5  mi.  SE  of  cen- 
ter of  Scranton.  Geographic  coordi- 
nates 41°  23'  08"  N.  Lat.,  75°  36'  05"  W. 
Long.  Transmitter  and  antenna  Work- 
shop Associates.  Legal  counsel  Krieger 
&  Jorgensen,  Washington.  Consulting 
engineer  George  P.  Adair,  Washington. 
Principals  include  General  Partners 
Frank  J.  Collins  ($180,000  partnership 
contribution),  president,  general  man- 
ager and  30%  owner  of  Wyoming  Co. 
(coal),  Scranton;  Dahl  W.  Mack  ($25,- 
000  partnership  contribution),  owner  of 
Scranton  Radio  &  Television  Co.  (radio 
and  electronic  wholesaler),  Scranton, 
and  Henry  J.  Geist  ($20,000  partnership 
contribution),  owner  of  Henry  J.  Geist 
&  Assoc.  (communications  engineering 
consultants),  New  York.  [See  TV 
Applications,  B-T,  July  21.] 

BINGHAMTON,  N.  Y. — U.  of  the 
State  of  New  York,  granted  UHF  Ch. 
*46  (662-668  mc);  ERP  200  kw  visual, 
105  kw  aural;  antenna  height  above 
average  terrain  540  ft.  Engineering 
conditions.  Estimated  construction  cost 
$251,500.  Post  Office  address  State  Edu- 
cation Dept.,  Albany,  N.  Y.  Studio  lo- 
cation 31  Main  Street.  Transmitter  lo- 
cation on  grounds  of  state  Veterans 
Hospital  on  eastern  edge  of  Bingham- 
ton.  Geographic  coordinates  42°  06'  46" 
N.  Lat.,  75°  52'  01"  W.  Long.  Transmit- 
ter and  antenna  GE.  Legal  counsel 
Fischer,  Willis  &  Panzer,  Washington. 
Consulting  engineer  Francis  E.  Aim- 
stead,  Albany,  N.  Y.  Principals  include 
the  Regents  and  Commissioner  of  Edu- 
cation of  the  State  of  New  York.  [See 
TV  Applications,  B.T,  Aug.  4.] 

NEW  YORK— U.  of  the  State  of  New 
York,  granted  UHF  Ch.  *25  (536-542 
mc);  ERP  204  kw  visual,  110  kw  aural; 
antenna  height  above  average  terrain 
680  ft.  Engineering  condition.  Estimated 
construction  cost  $251,500.  Geographic 
coordinates  40°  32'  51"  N.  Lat.,  74°  00' 
84"  W.  Long.  Transmitter  and  antenna 
GE.  See  Binghamton  grant.  [See  TV 
Applications,  B.T,  July  7.] 

f  SCRANTON,  Pa.— Scranton  Bcstrs. 
Inc.  (WGBI),  granted  UHF  Ch.  22  (518- 
524  mc);  ERP  290  kw  visual,  150  kw 
aural;  antenna  height  above  average 
terrain  1,170  ft.,  above  ground  150  ft. 
Engineering  conditions.  Estimated  con- 
struction cost  $336,298,  first  year  oper- 
ating cost  $100,000,  revenue  $75,000. 
Post  Office  address  1000  Wyoming  Ave., 
Scranton,  Pa.  Studio  location  1000 
Wyoming  Ave.,  Scranton,  Pa.  Trans- 
mitter location  near  top  of  Bald  Moun- 
tain. Geographic  coordinates  41°  25' 
38"  N.  Lat.,  75°  44'  58"  W.  Long.  Trans- 
mitter and  antenna  GE.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washington. 
Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Presi- 
dent and  Treasurer  M.  E.  Megargee 
(12%),  Vice  President  Marcella  Megar- 
gee Holcomb  and  Secretary  K.  A. 
Megargee  (6%).  [See  TV  Applications, 
B.T,  July  7.] 

EL  PASO,  Tex.— Tri-State  Bcstg.  Co. 
(KTSM),  granted  VHF  Ch.  9  (186-192 
mc);  ERP  64  kw  visual,  32  kw  aural; 
antenna  height  above  average  terrain 
minus  60  ft.,  above  ground  345  ft.  En- 
gineering condition.  Estimated  con- 
struction cost  $201,000,  first  year  oper- 
ating cost  $204,600,  revenue  $222,816 
Post  Office  address  801  N.  Oregon  St 
El  Paso,  Tex.  Studio  location  801  N 
Oregon.  Transmitter  location  on  roof 
of  Mills  Bldg.,  Mills  and  N.  Oregon 
Streets.  Geographic  coordinates  31°  45' 
35"  N.  Lat.,  106°  29'  20"  W.  Long.  Trans- 


mitter and  antenna  RCA.  Legal  counsel 
Loucks,  Zias,  Young  &  Jansky,  Wash- 
ington. Consulting  engineer  George  P. 
Adair,  Washington.  Principals  include 
President  Karl  O.  Wyler  (85%),  F.  L. 
Koons  (10%)  and  W.  C.  Bailey  (5%), 
[See  TV  Applications,  B.T,  July  14.] 

HEARINGS 

FCC  on  August  14  notified  seven  ap- 
plicants for  TV  stations  that  their 
applications  are  mutually  exclusive  and 
indicate  the  necessity  for  a  hearing. 
For  full  details,  see  story,  page  73. 

OPINION  AND  ORDER 

NEWPORT  NEWS,  Va.  —  Eastern 
Bcstg.  Corp.  (WHYU).  By  memoran- 
dum opinion  and  order  FCC  denied 
petition  for  reconsideration  of  Sixth 
Report  &  Order  [B.T,  April  14]  and 
assign  UHF  Ch.  33  to  Newport  News  or 
assign  that  channel  to  Norfolk.  Ports- 
mouth and  Newport  News  individually, 
and  grant  further  relief.  Opinion  and 
order  Aug.  14.  (See  story,  page  73.) 

APPLICATIONS 

(Listed  by  States) 

t  Indicates  pre-thaw  application  re- 
filed. 

f  SPRINGFIELD,  111.  —  WCBS  Inc. 
(WCVS)  (modification  of  application), 
UHF  Ch.  20  (506-512  mc);  ERP  19.45 
kw  visual,  9.72  kw  aural;  antenna 
height  above  average  terrain  426  ft., 
above  ground  427  ft.  Estimated  con- 
struction cost  $125,058,  first,  year  oper- 
ating cost  $134,370,  revenue  $150,000. 
Post  Office  address:  523  East  Capitol 
Ave.,  Springfield,  111.  Studio  location: 
523  East  Capitol.  Transmitter  loca- 
tion: 3000  South  4th  St.  Geographic  co- 
ordinates: 39°  45'  41"  N.  Lat.,  89°  39'  03" 
W.  Long.  Transmitter,  antenna  and 
studio  equipment  RCA.  Legal  counsel 
Loucks,  Zias,  Young  &  Jansky,  Wash- 
ington. Consulting  engineer  Edward  W. 
Jacker,  Elmhurst,  111.  [Earlier  appli- 
cation sought  VHF  Ch.  2;  see  B.T, 
July  28.] 

f  SPRINGFIELD,  111.— Sangamon  Val- 
ley Television  Corp.  (WTAX)  (modifi- 
cation of  application),  VHF  Ch.  2  (54-60 
mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
521  ft.,  above  ground  552  ft.  Estimated 
construction  cost  $331,275,  first  year 
operating  cost  $325,000,  revenue  $370,- 
000.  Post  Office  address:  U.  S.  Route 
66  and  East  Cook  St.,  P.  O.  Box  214, 
Springfield,  111.  Studio  location:  Va  mi. 
north  of  intersection  of  U.  S.  66  By- 
pass and  State  Hwy.  29.  Transmitter 
location:  Intersection  of  State  Hwy.  29 
and  South  Grand  Ave.,  0.8  mi.  east  of 
Springfield  city  limits.  Geographic  co- 
ordinates: 39°  47'  22"  N.  Lat.,  89°  35'  58" 
W.  Long.  Transmitter  DuMont,  anten- 
na RCA.  Studio  equipment  DuMont. 
Legal  counsel  Hogan  &  Hartson,  Wash- 
ington. Consulting  engineer:  Kear  & 
Kennedy,  Washington.  Application 
modified  to  show  change  in  stockhold- 
ers: Adlai  E.  Stevenson,  who  had  2.5% 
interest,  is  deleted;  interest  of  WTAX 
Inc.  is  increased  from  32.5%  to  35%. 
However,  Mr.  Stevenson's  sister,  Eliz- 
abeth S.  Ives,  his  brother-in-law,  Ernest 
L.  Ives,  who  is  secretary  of  Sangamon 
Valley  Television,  and  the  Ives'  son, 
Timothy  Read  Ives,  still  each  retain 
2.5%  or  a  total  of  7.5%.  Other  prin- 
cipals include  President  O.  J.  Keller 
Vice  President  F.  M.  Lindsay  and 
Treasurer  H.  B.  Bartholf.  [For  earlier 
application,  see  B.T,  June  30.] 

EVANSVILLE,  Ind.  —  WFBM  Inc 
(WEOA),  VHF  Ch.  7  (174-180  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  598  ft., 
above  ground  605  ft.  Estimated  con- 
struction cost  $683,018,  first  year  oper- 
ating cost  $431,340,  revenue  $445  791 
Post  Office  address:  WFBM  Inc.,  1330 
North    Meridian    St.,    Indianapolis  2 


Ind.,  or  24  N.  W.  Third  St.,  Evansville, 
Ind.  Studio  and  transmitter  location 
at  intersection  of  Longview  Road  and 
Barker  Ave.  Geographic  coordinates: 
37°  59'  25"  N.  Lat.,  87°  36'  35"  W.  Long. 
Transmitter,  antenna  and  studio  equip- 
ment RCA.  Legal  counsel  Dempsey  & 
Koplovitz,  Washington.  Consulting  en- 
gineer Gillett  &  Bergquist,  Washington. 
Principals  include  Chairman  of  the 
Board  H.  M.  Bitner  (32.02%),  President 
H.  M.  Bitner  Jr.  (13.34%),  Vice  Presi- 
dent Frank  O.  Sharp  (0.79%),  Vice 
President  in  Charge  of  Sales  William 
F.  Kelly  Jr.  (0.99%),  Secretary-Treas- 
urer Melvin  C.  Green  (0.20%),  Evelyn 
H.  Bitner  (13.34%),  Jeanne  E.  Bitner 
(13.34%),  Evelyn  H.  Pearson  (13.34%), 
Ralph  S.  Euler  (5.33%),  Dorothy  Y.  Kap- 
ner  (5.33%)  and  Jessie  N.  Bitner 
(0.20%).  Applicant  also  owns  WFBM- 
AM-TV  Indianapolis  and  is  controlling 
stockholder  of  WOOD-AM-TV  Grand 
Rapids,  Mich.,  and  WFDF  Flint,  Mich., 
and  also  applicant  for  new  TV  station 
in  Flint. 

f  FERNDALE-ROYAL  OAK,  Mich.  — 
Royal  Oak  Bcstg.  Co.  (WEXL  and 
WOMC  [FM]),  UHF  Ch.  62  (758-764 
mc);  ERP  85  kw  visual,  48.2  kw  aural; 
antenna  height  above  average  terrain 
435  ft.,  above  ground  464  ft.  Estimated 
construction  cost  $192,300,  first  year 
operating  cost  $93,000,  revenue  not  esti- 
mated. Post  Office  address:  212  West 
Sixth  St.,  Royal  Oak,  Mich.  Studio  and 
transmitter  location,  2201  Woodward 
Heights  Blvd.,  Ferndale,  Mich.  Geo- 
graphic coordinates:  42°  28'  07"  N.  Lat., 
83°  06'  55"  W.  Long.  Transmitter  Du- 
Mont. antenna  GE.  Legal  counsel  Han- 
son, Lovett  &  Dale,  Washington.  Con- 
sulting engineer  George  F.  Gautney, 
Washington.  Principals  include  Presi- 
dent Jacob  B.  Sparks  (94.4%),  Vice 
President  Garnet  G.  Sparks  (2.8%)  and 
Secretary-Treasurer  Gordon  A.  Sparks 
(2.8%). 

SAGINAW,  Mich.— Tri-City  Televi- 
sion Corp.,  UHF  Ch.  51  (692-698  mc); 
ERP  22.7  kw  visual,  11.4  kw  aural; 
antenna  height  above  average  terrain 
511  ft.,  above  ground  541  ft.  Estimated 
construction  cost  $149,500,  first  year 
operating  cost  $265,000,  revenue  $250,- 
000.  Post  Office  address:  210  Reinhart 
Bldg.,  Midland,  Mich.  Studio  location 
to  be  determined.  Transmitter  location 
on  Michigan  Road,  0.2  mi.  south  of 
Liberty  Road,  2  mi.  NW  of  Zilwaukee. 
Geographic  coordinates:  43°  29'  53"  N. 
Lat.,  83°  56'  42"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Fly, 
Shuebruk  &  Blume,  New  York.  Con- 
sulting engineer  Vandivere,  Cohen  & 
Wearn,  Washington.  Principals  include 
President  and  Treasurer  Harold  F. 
Gross  (50%),  president  and  majority 
stockholder  of  WJIM-AM-TV  Lansing, 
Mich.,  and  owner  of  WGFG  Kalamazoo 
(on  Aug.  13,  Mr.  Gross  entered  into  an 
agreement  to  sell  WGFG,  but  assign- 
ment of  license  application  has  not  yet 
been  filed  with  FCC);  Secretary  Doug- 
las G.  Mode  (10%),  attorney  and  Vs 
owner  of  Mode  Motors  Inc.,  Midland, 
and  Alden  B.  Dow  (40%),  president  and 
majority  stockholder  of  A.  B.  Dow 
Inc.,  director  and  minority  stockholder 
of  Dow  Chemical  Co.  and  president  of 
Dow  Foundation,  Midland. 

DULUTH,  Minn.— Great  Plains  Tele- 
vision Properties  Inc.,  UHF  Ch.  35  (614- 

620  mc);  ERF  17  kw  visual,  9.6  kw 
aural;  antenna  height  above  average 
terrain  624  ft.,  above  ground  447  ft. 
Estimated  construction  cost  $240,122, 
first  year  operating  cost  $125,000,  reve- 
nue $125,000.  Post  Office  address:  c/o 
United  States  Corporation  Co.  of  Illi- 
nois, 33  North  LaSalle  St.,  Chicago  2, 
111.,  or  c/o  Great  Plains  Television 
Properties  Inc.,  4  West  58th  St.,  New 
York  19,  N.  Y.  Studio  location  to  be 
determined.  Transmitter  location:  Cor- 
ner of  9th  St.  and  6th  Ave.  West.  Geo- 
graphic coordinates:  46°  47'  15"  N.  Lat., 
92°  06'  53"  W.  Long.  Transmitter  Du- 
Mont, antenna  RCA,  studio  equipment 
RCA.  Legal  counsel  McKenna  &  Wil- 
kinson, Washington.  Consulting  engi- 
neer Jansky  &  Bailey,  Washington. 
Principals  include  President  and  Sec- 
retary Herbert  Scheftel,  president  and 
25%  stockholder  of  Transcontinental 
Properties  Inc.,  president  and  19% 
stockholder  of  Telenews  Productions 
and  part  owner  of  various  newsreel 
theatres;  and,  Treasurer  Alfred  G.  Bur- 
ger, executive  vice  president,  secretary 
and  25%  stockholder  of  Transconti- 
nental Properties  Inc.,  executive  vice 
president  and  16%  stockholder  of  Tele- 
news  Productions  Inc.  and  part  owner 
of  various  newsreel  theatres.  All  stock 
in  applicant  is  owned  by  Transconti- 
nental Properties  Inc.  Applicant  also 
seeks  new  TV  station  in  Springfield, 
111.  [B.T,  Aug.  4],  and  plans  to  file  for 
three  more  TV  stations. 

McCOMB,  Miss. — Southwestern  Bcstg. 
Co.  of  Mississippi  (WAPF1,  UHF  Ch.  31 
(572-578  mc);  ERP  10.139  kw  visual, 
5.702  kw  aural;  antenna  height  above 
average  terrain  173  ft.,  above  ground 
226    ft.    Estimated    construction  cost 
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McGRANERY 


Believes  TV  May  Bring 
New  Anti-Trust  Laws 


REMOTE  possibility  that  continuing  growth  of  television  might  some 
day  influence  Congress  to  alter  present  anti-trust  laws  was  foreseen  last 
week  by  Atty.  Gen.  James  P.  McGranery. 

This  was  the  most  spectacular  development  in  the  Justice  Dept.'s 
anti-trust  suit  to  force  release  of  ★  


16mm  feature  films  to  television 
last  week,  a  week  characterized  by 
much  talk  but  little  action. 

"It  may  be,"  Mr.  McGranery  ob- 
1  served,  "that  .  .  .  the  law  or  laws 
should  be  revised  in  order  to  en- 
tourage the  full  development  of 
television  without  at  the  same  time 
affecting  these  other  things. 

"Television,"  he  said,  "has  intro- 
duced many  new  factors  into  our 
way  of  living.  In  many  ways,  it 
has  affected  sports  as  well  as  the 
motion  picture  industry. 

"I  might  point  out,"  the  Attor- 
ney General  commented,  "that  the 
motion  picture  people  have  every 
right  to  request  that  Congress 
consider  amending  these  laws. 

"But  until  such  changes  are 
made,  we  must  enforce  the  law  as 
it  now  exists.  With  us  it  is  a  cold, 
legal  proposition,"  he  concluded. 

Mr:  McGranery  emphasized  that 
any  reforging  of  anti-trust  laws  to 
accommodate  the  factor  of  tele- 
vision is  only  a  possibility,  and  a 
far  distant  one  at  that. 

Elsewhere  film  producers  and  ex- 
hibitors continue  strategy  and 
criticism  of  the  "unjustness"  of 
the  suit,  filed  by  the  Justice  Dept. 
July  22  [B»T,  Aug.  11,  4,  July  28]. 

Wolfson  Leads  Delegation 

Mitchell  Wolfson,  president,  The- 
atre Owners  of  America,  led  a 
delegation  of  exhibitor  representa- 
tives in  an  exploratory  conference 
with  Justice  officials  in  Washington 
last  Wednesday.  Mr.  Wolfson  owns 
a  chain  of  Florida  theatres  and 
also  is  owner  of  WTVJ  (TV) 
Miami. 

An  exhibitor  spokesman  dis- 
closed that  during  the  conference, 
"The  exhibitor  leaders  presented 
their  views  on  the  injustice  of  the 
suit  and  on  the  impracticability  of 
the  relief  sought.  Further,  there 
was  presented  to  the  Dept.  of  Jus- 
tice the  serious  potential  conse- 
quences involved  if  the  Department 
persisted  in  its  effort." 

The  spokesman  added  that  fur- 
ther meetings  would  be  held  "as 
developments  occur  and  after  re- 
port has  been  made  back  to  the 
boards  of  directors  of  the  respec- 
tive exhibitor  associations." 

With  Mr.  Wolfson  at  the  con- 
ference were  S.  H.  Fabian,  TOA 
executive  committee  chairman; 
Herman  Levy,  TOA  general  coun- 
'  sel;  Harry  Brandt,  president,  In- 
dependent Theatre  Owners  of 
America,  and  Emanuel  Frisch, 
Metropolitan  Motion  Picture  The- 
atre Assn.,  New  York. 

Meanwhile,  S  p  y  r  o  s  Skouras, 
president,  20th  Century-Fox  Film 
Corp.,  one  of  the  12  defendants, 
warned  that  every  industry  and 
business  in  the  country  is  menaced 
by  the  suit. 

In  a  statement  upon  his  arrival 


in  Hollywood  from  New  York,  Mr. 
Skouras  said:  "With  all  the  em- 
phasis that  I  am  capable  of,  I  wish 
to  condemn  action  of  the  Dept.  of 
Justice  to  force  our  company  to 
sell  feature  pictures  to  television 
companies  and  advertisers." 

Touching  on  television  plans  by 
his  organization,  Mr.  Skouras  noted 
that  20th  Century-Fox  has  made 
large  investments  in  pioneering  de- 
velopment of  theatre  color  televi- 
sion and  called  this  step  "an  under- 
taking in  the  public  interest"  and  a 
contribution  to  "the  American  cul- 
ture and  the  American  economy." 

Also  in  Hollywood,  Dore  Schary, 
MGM  vice  president  in  charge  of 
production  and  studio  operations, 
told  a  Harvard  Club  meeting  that 
the  competition  with  TV  actually 
has  increased  the  quality  of  Holly- 
wood's motion  pictures. 

"Television  is  eliminating  the  pot 
boilers  and  other  junk  of  the  motion 
picture  studios,"  Mr.  Schary  said. 
"In  fact,"  he  added,  "television  is 
inheriting  most  of  Hollywood's 
mediocrities." 

Mr.  Schary  expressed  belief  the 
character  of  movies  may  be 
changed.  He  concluded  that  "even- 
tually, television  and  the  film  in- 
dustry may  find  a  common  ground. 
But  right  now,  I  don't  see  where 
that  is." 

The  12  defendants  are  to  appear 
at  federal  court  in  Los  Angeles 
Oct.  15  to  answer  the  Justice  Dept. 
complaint. 

A  resolution  urging  the  general 
office  of  the  International  Alliance 
of  Theatrical  Stage  Employes  and 
Moving  Picture  Machine  Operators 
(IATSE)  to  oppose  the  Dept.  of 
Justice  suit  against  motion  picture 
producing  and  distributing  com- 
panies with  respect  to  16mm  film 
[B*T,  Aug.  4]  was  adopted  at  the 
closing  session  of  the  group's  41st 
convention  in  Minneapolis  Aug.  4- 
Aug.  8. 


STUDIO  LIGHTING 

Kliegl  Manual  Available 

MANUAL  for  "TV  Studio  Lighting 
and  Associated  Facilities  Planning" 
has  been  made  available  by  Kliegl 
Bros.  Universal  Electric  Stage 
Lighting  Co.  Inc.,  New  York,  for 
distribution  to  television  engineers, 
architects,  consulting  engineers, 
production  personnel  and  others. 

In  folder  form,  the  manual  con- 
tains tested  sample  studio  plans 
and  pictures  of  actual  studios, 
showing  lighting  facilities  in  use, 
according  to  George  Gill  of  Kliegl 
Bros.  Manual  is  available  from 
broadcast  equipment  sales  depart- 
ments of  DuMont  Labs.,  General 
Electric  Corp.,  General  Precision 
Labs.,  and  RCA  or  directly  from 
Kliegl  Bros.,  321  W.  50th  St.,  New 
York. 


SIGNING  contract  are  (I  to  r) 
Charlie  Johnston  Jr.,  president, 
J  acksoyiville  Jaycees;  John  Hol- 
man,  manager,  Pepsi-Cola  Bottling 
Co.  of  Jacksonville,  and  Les  Combs, 
account  executive,  WMBR-TV  ► 


COLUMBIA  U,  ADDS 

Three  New  TV  Courses 

COLUMBIA  U.  will  offer  radio  and 
television  courses  leading  to  a  ma- 
jor in  these  subjects  for  the  first 
time  in  the  1952-53  academic  year, 
Eric  Barnouw,  supervisor  of  broad- 
casting courses  at  the  university, 
announced  Thursday. 

The  program  of  studies  will  in- 
clude 14  courses  regularly  given  by 
Columbia  in  its  school  of  general 
studies  in  cooperation  with  NBC. 
Most  of  the  classes  are  held  at 
NBC  studios  in  Radio  City,  New 
York,  and  are  taught  by  NBC  exec- 
utive personnel. 

Three  new  courses  added  to  the 
program  this  year  are:  "Television 
Program  Techniques,"  William 
Hodapp,  NBC  producer,  instruc- 
tor; "Television,  Radio  and  Films 
as  Information  Media,"  Mr.  Bar- 
nouw, instructor;  and  "Special 
Video  Effects,"  James  A.  Glenn, 
NBC-TV  special  effects  department 
manager,  instructor.  The  special 
effects  course  is  believed  to  be  the 
only  one  of  its  kind  offered  in  any 
school. 

Other  courses  to  be  given  during 
the  year  are  "Basic  Course  in  Tele- 
vision and  Radio,"  "Dramatic  Writ- 
ing for  Television  and  Radio,"  "Ra- 
dio Reporting  and  Commentary," 
"Television  News  and  Special  Events," 
"Radio  Drama  Workshop,"  "Radio 
Documentary  Workshop,"  "Use  of 
Television  and  Radio  Technical 
Equipment,"  "Sound  Effects  in  Tele- 
vision and  Radio,"  "Film  Techniques," 
"Television  and  Radio  Acting  Tech- 
niques," "Announcing,  Television  and 
Radio  Sales,"  "Television  and  Radio 
Publicity,"  and  "Television  and  Radio 
Promotion." 

Other  instructors  this  year  will  in- 
clude Robert  E.  Button,  NBC  sales 
executive;  George  H.  Capsis,  film  li- 
brarian, communication  materials  cen- 
ter, Columbia  U.  Press;  Sydney  H. 
Eiges,  vice  president  in  charge  of 
press,  NBC;  James  Harvey,  radio  di- 
rector, NBC;  Patrick  J.  Kelly,  man- 
ager of  announcers,  NBC;  Edward 
King,  production  director,  NBC;  Fred- 
erick G.  Knopfke,  manager  of  sound 
effects  division,  NBC;  James  Nelson, 
advertising  manager,  NBC;  Ralph  How- 
ard Peterson,  director,  NBC;  Barry 
T.  Rumple,  manager  of  plans,  NB^: 
Ferdinand  A.  Wankel,  manager  of  TV 
technical  operations,  NBC;  Arch  Robb, 
program  department,  NBC,  and  Wil- 
liam R.  Weinstein,  editor  and  super- 
visor, news  department,  NBC. 


WMBR-TV  FORUM 

Sold  to  Pepsi-Cola  Co. 

WMBR-TV  Jacksonville,  Fla.,  an- 
nounced last  week  that  its  public 
discussion  feature,  The  Jackson- 
ville Forum,  has  been  purchased 
by  the  Pepsi-Cola  Co.  for  26  weeks 
beginning  Oct.  6. 

The  Forum  is  produced  in  co- 
operation with  the  Jacksonville 
Junior  Chamber  of  Commerce, 
which  has  won  special  recognition 
from  the  Florida  State  Junior 
Chamber  of  Commerce  for  its  spon- 
sorship of  this  public  interest  fea- 
ture. Last  fall-winter,  the  show 
ran  39  weeks. 

Outstanding  state  and  national 
dignitaries  have  been  introduced 
on  the  Forum. 


AT&T  DATA 

Again  Asked  for  Movie,  TV 

THEATRE  TV  proponents  last 
week  repeated  their  request  to 
AT&T  for  information  calling  at- 
tention to  the  scheduled  Oct.  20 
date  for  the  hearings  set  by  the 
FCC  [B«T,  July  28]. 

The  letter  referred  to  the  AT&T 
response  to  the  submission  of  re- 
quirements last  April  [B*T,  April 
28]  which  declared  that  telephone 
company  did  not  consider  it  prac- 
tical to  furnish  the  requested  data 
since  hearings  at  that  time  were 
scheduled  for  Jan.  12,  1953. 

In  answer  to  several  points 
raised  in  the  AT&T  letter,  theatre 
TV  parties  said  that  the  require- 
ments submitted  were  specific  and 
technically  finalized,  and  asked  for 
details  wherein  the  specifications 
were  not  firm  enough. 

Specifications  submitted  to 
AT&T  last  April  covered  perform- 
ance standards,  pricing  basis  and 
typical  system  requirements. 

Somewhat  similar  information, 
but  not  in  the  same  detailed 
fashion,  was  requested  of  AT&T 
by  the  FCC  last  April  [At  Dead- 
line, April  7]. 

Last  week's  letter  was  signed  by 
former  FCC  chairman  James 
Lawrence  Fly  (Fly,  Shuebruk  & 
Blume)  and  Vincent  B.  Welch 
(Welch,  Mott  &  Morgan)  for  the 
Motion  Picture  Assn.  of  America, 
and  Marcus  Cohn  (Cohn  &  Marks) 
for  the  National  Exhibitors  Thea- 
tre Television  Committee. 


Be  mice  Coe  Elected  VP 

APPOINTMENT  of  Bernice  Coe 
as  vice  president  in  charge  of  TV 
station  sales  for  Sterling  Tele- 
vision Co.  Inc.,  New  York,  has  been 
announced  by  the  company's  board 
of  directors.  Miss  Coe  joined 
Sterling  in  March  1949  to  organize 
a  station  TV  sales  department  at  a 
time  when  the  company's  business 
was  primarily  in  the  16mm  educa- 
tional field.  Since  that  time,  the 
company  said,  the  station  TV  sales 
department  accounts  for  the  major 
portion  of  Sterling's  annual  in- 
come. 
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WAVE-TV 

OFFERS  TOP 
AVAILABILITY! 

A  few  absolutely  top- 
notch  spot  participations 
are  now  available  on 
"Masterpiece  Movietime", 
a  tremendously  popular 
series  of  top-flight  film 
features. 

AUDIENCE:  Large,  loyal, 
enthusiastic.  One  request 
for  viewers'  opinions  of 
the  show  swamped  our 
nighttime  switchboard 
gal  with  hundreds  of 
calls,  well  into  the  early 
morning.  Mail  is  still 
pouring  in.  Typical  com- 
ments: "The  best  show  on 
television". . .  "If  you  take 
Masterpiece  Movietime 
off,  I'll  sell  my  set." 

TIME:  Tuesday  night  at 
10  —  the  perfect  movie- 
time for  televiewers. 

TYPICAL  SHOWS:  Alex- 
ander Korda's  Seven  Days 
to  Noon,  The  Wooden  Horse, 
Interrupted  Journey,  Hide- 
out. Also,  The  Ware  Case, 
The  Four  Just  Men,  Con- 
voy, The  Fall  of  the  House 
of  Usher,  etc. 

CHECK  WITH:  F&P! 


FIRST  IN  KENTUCKY 


4 


NBC  •  ABC  •  DUMONT 

LOUISVILLE,  KENTUCKY 

FREE  &  PETERS,  Inc. 

Exclusive  National  Representatives 


Sells  Test  Pattern 

IT  has  been  said  that  sales- 
men for  KFMB-TV  San  Diego 
have  sold  just  about  every- 
thing except  the  test  pattern. 
The  station  now  announces 
that  even  the  test  pattern 
had  been  sold.  Doug  Weaver, 
Weaver  Adv.  Agency,  was 
talking  with  Bill  Edholm, 
KFMB-TV  sales  manager, 
about  an  agency  client,  the 
newly  -  formed  San  Diego 
County  Electronic  Assn.  Inc., 
non-profit  organization  com- 
posed of  TV  technicians. 
Mr.  Weaver  wanted  a  means 
of  reaching  all  San  Diego 
TV  technicians.  Mr.  Edholm 
mentioned,  "Well,  there's 
always  the.  test  pattern." 
Mr.  Weaver  quickly  made 
arrangements  for  three  one- 
minute  spots  of  the  asso- 
ciation's emblem  during  the 
test  pattern  period  and  a 
series  of  announcements  of 
association  meetings.  KFMB- 
TV  reports  that  there  has 
been  a  noticeable  increase  in 
association  membership. 


PRODUCERS  SELECT 

FPA  To  Seek  SAG  Pact 

COMMITTEE  to  negotiate  with 
the  Screen  Actors  Guild  on  a  con- 
tract covering  production  of  tele- 
vision film  commercials  was  ap- 
pointed at  a  meeting  in  New  York 
Tuesday  of  leading  film  producers 
and  representatives  of  advertising 
agencies  and  station  representa- 
tive companies  in  the  New  York 
area. 

Appointed  to  the  committee  were 
Peter  Mooney,  president  of  the  Film 
Producers  Assn.  of  New  York  (FPA); 
David  Pincus,  Caravel  Films  Inc.;  Ed 
Lamm,  Pathescope  Co.  of  America 
Inc.;  Walter  Lowendahl,  TransFilm 
Inc.;  Leslie  Roush,  Roush  Productions 
Inc.;  Mel  Gold,  president  of  the  Na- 
tional TV  Film  Council,  and  Ralph 
Cohn,  president  of  Screen  Gems  Inc. 

Negotiations  for  a  new  pact 
with  SAG  are  expected  to  begin 
early  in  September.  The  union  had 
suggested  that  FPA  form  the  basis 
for  a  negotiating  group  and  this 
recommendation  was  accepted  by 
agencies  and  station  representa- 
tives. 

SAG  already  has  forwarded  its 
minimum  proposals  for  a  new  con- 
tract regarding  TV  filmed  com- 
mercials. They  are  said  to  include 
an  increase  in  pay  for  actors  plus 
extra  payment  above  initial  use  of 
the  filmed  commercial. 

Advertising  agency  and  station 
representatives  spokesmen  will 
serve  as  observers  and  as  advisers 
to  the  FPA  group  at  the  negotiat- 
ing sessions. 


COMMODORE  Productions  &  Artists 
Inc.,  Hollywood,,  is  offering  100,000 
shares  of  firm's  capital  stock  at  $2  per 
share  through  Samuel  B.  Franklin  & 
Co.,  Los  Angeles  investors.  Com- 
modore produces  Clyde  Beatty  TV  film 
series  in  addition  to  Hopalong  Cassidy 
and  Tarzan  transcribed  radio  series. 


HEROLD  TO  KVOD 

TV  Outlet  to  Start  Sept.  29 

COLORADO  Television  Corp.,  li- 
censee of  KVOD  Denver  which 
was  granted  VHF  Channel  9  there 
July  11  [B«T,  July  14],  made  a 
dual  announce- 
in  e  n  t  Thursday 
that  the  new  TV 
station  would  go 
on  the  air  Sept. 
29  and  that  Joe 
Herold  has  been 
named  general 
manager. 

Mr.  Herold 
leaves  RCA  where 
he  has  been  tele- 
vision station 
planning  consultant.  A  pioneer  of 
21  years  in  broadcasting,  Mr.  Her- 
old, as  television  manager  and 
technical  director  for  WOW  Inc., 
Omaha,  planned  and  supervised 
construction  of  WOW-TV  and 
trained  the  staff  for  the  Omaha  TV 
station. 

He  was  associated  21  years  at 
Omaha  with  the  late  John  J.  Gillin 
Jr.,  president  of  WOW  Inc.  and 
general  manager  of  WOW's  AM 
facility,  leaving  after  Mr.  Gillin's 
death  in  1950  to  complete  installa- 
tion and  train'  the  staff  for  Cuba's 


Mr.  Herold 


INCREASE  ANNOUNCED 

On  New  KTTV(TV)  Card 

IN  ANNOUNCING  an  increase  of 
a  standard  20%  for  hours  and  an- 
nouncement charges,  KTTV  (TV) 
Hollywood  on  its  new  rate  card 
No.  5  also  reports  a  change  in 
Class  B  time  from  5:30-6:30  p.m. 
to  5:30-7  p.m. 

Class  A  time  goes  from  $1,000 
to  $1,200  per  hour  and  Class  A 
announcements  from  $210  to  $240 
per  minute,  effective  Sept.  1. 

Class  B  is  up  from  $600  to  $800 
with  corresponding  announcements 
from  $120  to  $144.  Class  D  in- 
creases from  $400  to  $500  and  an- 
nouncements from  $80  to  $96. 


first  television  station,  CMUR-TV 
Havana. 

Upon  completion  of  the  Cuban 
station,  he  went  to  Sao  Paulo, 
Brazil,  where  he  performed  a  simi- 
lar service  for  Radio  Televisao 
Paulista.  He  joined  RCA  upon  his 
return  to  the  U.  S. 

President  of  Colorado  Television 
Corp.  is  W.  D.  Pyle,  and  vice  pres- 
ident, T.  C.  Ekrem.  Among  its 
stockholders  are  14  prominent 
Denver  business  men. 


Washington 
Watches 


0) omens  Sk  i 


ows 


"NANCY'S  NOTEBOOK" 
9-9:30  a.m. 

Tuesday  through  Friday 

<* 

Nancy  Osgood's  half-hour 
show,  with  emphasis  on  foods, 
fashion,  news  and  entertain- 
ment, is  the  perfect  'spot  for 
your  product  with  woman-ap- 
peal. 

•  PARTICIPATIONS— $S5 


Watch 
Washington 


Where  do  annual  drug  store  sales  amount  to  $276  per 
family,  food  sales  to  $1,246  per  family  and  general  mer- 
chandise sales  to  $931  per  family?  Yes,  the  place  is 
Washington,  D.  C.  Who  is  largely  responsible  for  ringing 
up  these  high  purchases?  You're  right  again  .  .  .  it's  the 
women  .  .  .  who  watch  WNBW. 


WNBW  ^1 

WASHINGTON 


Represented  by 
NBC  Spot  Sales 


Page  76     •    August  18,  1952 


BROADCASTING    •  Telecasting 


Hot  news !  Latest  happenings  the  world  over 
are  filmed  and  microwaved  to  Los  Angeles 
24  hours  in  advance  of  any  competitive  news 
services.  That's  what  millions  of  people  in 
the  teeming  Los  Angeles  area  now  view  every 
week  night  on  "11th  Hour  News." 

NBC's  vast  local,  national  and  international 
camera  coverage  is  relayed  almost  instantly  to 
KNBH  by  microwave.  In  addition,  3  full-time 
NBC  cameramen  cover  Southern  California. 

Never  before  has  Los  Angeles  experienced 
such  up-to-the-minute  news  coverage  via  TV 


The  hundreds  of  thousands  of  TV  set  owners 
in  this  booming  market  can  now  see  today's 
news  today! 

"11th  Hour  News"  is  produced  by  Roy  Neal, 
nationally  known  news  editor.  It  is  narrated  by 
famed  news  commentator,  Paul  Pierce. 

FOR  IMMEDIATE  SALE!  This  exciting, 
newsworthy  TV  show  is  open  for  sponsor- 
ship: 11  to  11 :15  p.m.,  Monday  thru  Friday, 
at  very  reasonable  rates.  For  complete  details 
contact  KNBH,  Hollywood,  or  your  nearest 
NBC  Spot  Sales  Office. 


NBC  HOLLYWOOD 


TO  SELL  THE  BUYING  MILLIONS  IN 
AMERICA'S  2ND  LARGEST  TV  MARKET 


1 
I 
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Nothing  lik  tt 
in  ih  industry/ 


K ) ADVANCED 
FEHTORK 


^INTERCHANGEABLE  WITH  MOST 
EXISTING  TELEVISION  CAMERAS 


CONVENTIONAL 


G-B 
CAMERA 


C/oser  Focus  For  GREATER  MASW/FtCAT/O/lf 
FIG.  1  —TWICE  THE  BACK  FOCAL  TRAVEL 


S  With  short  focal  length  lenset,  C-E  camera  l,b»i- 
tom)  can  focus  c1' -w  on  subjec's  for  grecter 
magnification  —  up   o  25  fimei. 


-Isoleted  felt 


•'er  provides  full  length 
long  tube  life  and  top 


V"  Flush  viewfinder  window.  Removab 

unrestricted  viewing.  ^  Recessed  knobs  prevent 

accidental  misadjustment. 


SEND  FOR  THIS  NEW  BULLETIN -Complete  specs,  diagrams 
and  photographs  of  this  new  G-E  TV  Studio  Camera  Channel. 
Wire  or  write  us  for  Bulletin  ECB-5.  General  Electric  Company, 
Section  '-82-18  Electronics  Park,  Syracuse,  New  York. 


in  newfif  state  camera  efennrf/ 


already  in  production  and  already  in  service, 
A.  General  Electric's  Type  PE-8-B  represents  an- 
other major  engineering  achievement  in  television 
from  Electronics  Park,  world  center  for  electronics 
research  and  development.  Feature  by  feature  — to 
give  you  unprecedented  picture  quality  and  sim- 

ice  the  back  focal  travel  of  conventional  cameras! 
Now,  for  the  first  time  you  can  focus  on  closer  subjects 
with  a  long  focal  length  lens.  ( See  Fig.  1 ) 

Silent  blower  permits  close-up  operation  without  mi- 
crophone pick-up. 

k'specia  I  shielding  around  yokes  and  blower  motor  pre- 
vents picture  distortion  by  eliminating  effect  of  stray 
magnetic  fields. 

^Faster  lenses  supplied  at  no  extra  cost! 

50mm-f2.3  100  mm  -  f2.3  152mm-f2.7 
^Lenses  are  positively  indexed. 

^Circuits  provide  sweep  failure  protection  for  your 
1 1200  I.O.  tube.  ^  Quick  change  sweep  expansion 
switch  prevents  underscanning  effects  on  the  face  of  the 
tube. 

k^lens  versatility.  More  than  15  different  TV  lenses  can 
be  mounted  without  special  adaptation. 

^Stabilized  and  friction-damped  turret  prevents  oscil- 
lation or  sagging  when  shifting  lenses  or  tilting  camera. 

^Automatic  engagement  of  focus  control  when  side 
door  of  camera  is  closed. 


plicity  of  operation  —  this  channel  is  far  ahead  of 
anything  in  its  field  today ! 

Check  the  advantages  listed  below.  Compare 
them,  point  by  point,  with  those  of  any  other 
camera  channel.  Then  call  your  G-E  Broadcast  Man 
and  ask  to  see  this  new  unit  in  action. 

center  of  gravity  in  camera  and  Fearless  pan  and 
tilt  head  assure  stability  and  smooth  operation. 

k^Focus  handle  clutch  protects  against  damage  and  mis- 
alignment. 

^Removable  I.O.  yoke  with  ball-bearing  slide  assembly 
and  plug-in  electrical  connections. 

^Microphonics  minimized.  No  signal  circuits  included 
in  control  console. 

^Average  brightness  measurements  of  channel  picture 
can  be  made  at  the  channel  amplifier. 

k'  14  kv  independent  power  supply  for  monitor  picture 
tube.  k Calibration  input  terminals  supplied. 

^Change-over  switch  for  composite  or  non-composite 
signals. 

k' Waveform  monitor  includes  IRE  calibration  scale. 

1/s  imultaneous  vertical  and  horizontal  waveform 
presentation. 

k^Large  quiet  blower  provides  ample  monitor  cooling. 

l/Fntire  channel  is  factory-wired,  with  all  plug-in  inter- 
connections. 


(hongt  1.0   lube  in  2  mln 

only  one  thumb  screw  and  turret. ^Eoiy 
set  for  safekeeping. 


or  knob.  V  Use  in-  Counter-balanced  "draw-out"  and  remov-       \f  Convenient 

tide  coupling  knob  (above)  for  focus  able  panels  for  accessibility.  ^12'/2"  telephone  co  mmunication  between  roc1 

during  "line-up"  aluminized  picture  tube.  camera  anc'  Control  console. 


GENERAL 


ELECTRIC 


Grants  Now  Total  36 

(Continued  from  page  73) 
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PINPOINT 
YOUR 
PERSISTENT 
SALESMAN 


i 


i 

i  UNDUPUCATED 

COVERAGE  IN 
J  225,000  HOMES 
i  WITH  PERSISTENT 
I  SELLING  TO  MORE 


I  THAN  675,000 
1  PEOPLE  .  .  . 
I  IN  PROSPEROUS 
I  SOUTHERN 


!  NEW  ENGLAND 


Represented  Nationally  by 

Weed  Television 

In  New  England  —  Bertha  Bannan 
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makes  the  latter  channel  available 
there  [B«T,  July  28]. 

#  Requests  by  four  TV  appli- 
cants, now  designated  for  consoli- 
dated hearings  in  their  respective 
areas,  for  changes  in  the  hearing 
issues  so  as  to  permit  more  exten- 
sive comparative  evidence  to  be 
presented  to  the  Commission. 

0  New  grantees  report  brisk 
competition  among  equipment  man- 
ufacturers for  transmitter  and 
other  business,  with  some  stations 
finalizing  their  orders  on  the  basis 
of  earliest  delivery  estimate  and 
changing  their  "brand"  in  certain 
cases. 

The  Channel  49  grant  at  Bridge- 
port is  the  second  authorization 
for  that  city,  the  earlier  being  the 
awarding  of  UHF  Channel  43  to 
WICC  there  [B»T,  July  14]. 
Bridgeport  is  No.  1  on  the  priority 
Group  B-l  list.  Only  unassigned 
facility  remaining  open  there  now 
is  UHF  Channel  71,  reserved  for 
educational  use. 

Ashland,  Ky.,  No.  26  on  the  B-l 
list,  received  a  grant  for  its  only 
available  facility  when  UHF  Chan- 
nel 59  was  awarded  to  Polan  In- 
dustries, glass-blank  cathode  ray 
tube  maker  at  Huntington,  W.  Va., 
which  also  has  UHF  TV  bids  pend- 
ing at  Wheeling,  Parkersburg  and 
Youngstown. 

WAFB's  grant  for  UHF  Channel 
28  at  Baton  Rouge  is  the  first 
authorization  there  and  the  second 
station  for  Louisiana.  WDSU-TV 
New  Orleans  has  been  operating 
since  1948.    Baton  Rouge  is  No. 

19  on  priority  Group  A-2.  Channels 
10,  *34  (reserved)  and  40  are  un- 
assigned, but  four  applications  are 
pending  for  the  two  commercial 
facilities. 

Interim  Operation  Start 

Tom  E.  Gibbens,  general  man- 
ager, vice  president  and  4.6%  owner 
of  WAFB,  reported  it  is  hoped  to 
commence  interim  operation  not 
later  than  February  1953  and 
sooner  if  equipment  delivery  per- 
mits. He  reported  construction  on 
a  new  studio-transmitter  building 
opposite  the  present  WAFB  plant 
is  to  get  underway  this  week  and 
should  be  completed  in  December. 
Tower  delivery  is  expected  in  three 
months,  he  said,  and  city  and  Civil 
Aeronautics  Administration  ap- 
proval for  its  erection  already  has 
been  obtained. 

The  WAFB  executive  said  the 
station's  AM  personnel  will  be 
used  in  TV,  with  some  added  help. 
Network  affiliation  has  not  been  set, 
he  reported.  WAFB  is  a  Mutual 
outlet. 

The  two  grants  to  Scranton,  No. 

20  on  the  A-2  list,  leave  only  UHF 
Channel  16  open  there,  with 
WQAN  and  WARM  both  seeking 
that  assignment. 

George  D.  Coleman,  general  man- 
ager of  WGBI  Scranton,  Channel 
22  grantee,  estimated  it  will  take 
at  least  eight  months  to  obtain  de- 
livery of  GE  equipment  now  on 
order  and  to  complete  construction. 


The  TV  outlet  will  use  the  WGBI- 
FM  transmitter  site  on  Bald  Mt. 
with  added  studio  space  to  be 
leased  at  WGBFs  present  down- 
town location. 

Mr.  Coleman  reported  the  new 
TV  station  will  use  the  present 
WGBI  staff  members  and  execu- 
tives, but  with  AM  and  TV  sales- 
men to  be  separate.  WGBI  is  a 
CBS  affiliate  and  it  is  expected  the 
TV  station  will  conclude  negotia- 
tions with  the  same  network. 

Dahl  Mack,  partner  in  Appala- 
chian Broadcasting,  grantee  for 
Channel  73  at  Scranton,  hopes  to 
commence  operation  by  Christmas, 
depending  on  equipment  delivery. 
A  GE  transmitter  has  been  ordered. 
Tower  delivery  is  expected  "short- 
ly," he  said. 

An  elevated  transmitter  site  has 
been  under  lease  "four  or  five 
years"  just  southeast  of  Scranton, 
Mr.  Mack  said,  and  a  paved  road 
is  already  available  to  the  site. 
It  has  not  been  decided  whether 
the  studios  will  be  located  there 
or  in  town,  he  reported.  Network 
affiliation  also  is  unsettled,  he  in- 
dicated. 

El  Paso,  No.  15  on  the  A-2  list, 
received  its  second  VHF  grant  with 
authorization  of  Channel  9  to 
KTSM  there.  Earlier,  Channel  4 
was  given  KROD  El  Paso  [B*T, 
Aug.  4].  Still  pending  are  KEPO 
El  Paso's  bid  for  Channel  13  and 
Frankling  Broadcasting  Co.'s  re- 
quest for  UHF  Channel  20. 

Karl  O.  Wyler,  chief  owner  of 
KTSM,  said  he  hopes  to  commence 
full-power  operation  "shortly  after 
the  first  of  the  year."  He  didn't 
know  at  this  time  what  delay  the 
recent  steel  strike  may  have  on 
tower  delivery. 

Five  years  ago,  when  KTSM  built 
its  new  studio  building,  "ample  pro- 
vision" for  TV  was  included,  Mr. 
Wyler  said,  hence  "very  minimum 
alterations"  can  be  completed  in 
about  three  weeks.  KTSM's  34- 
man  staff  will  be  used  in  the  TV 
operation,  with  the  addition  of  en- 
gineering help,  he  reported.  Net- 
work affiliation  with  NBC  is  hoped 
for,  he  said  since  KTSM  is  an  NBC 
outlet. 

KROD,  a  CBS  outlet,  hopes  to 
commence  full  power  operation  of 
its  new  TV  outlet  by  late  Febru- 
ary of  next  year,  according  to 
Val  Lawrence,  general  manager. 

Several  other  earlier  grantees 
have  reported  their  commencement 
date  estimates. 

WKAB  Mobile,  Ala.,  would  like 
to  be  on  the  air  by  Christmas  on 
its  newly  authorized  UHF  Channel 
48  [B*T,  Aug.  11],  according  to 
President  Louise  P.  Pursley.  In- 
terim operation  is  under  considera- 
tion, depending  on  equipment  de- 
livery. 

Mrs.  Pursley  reported  an  AT&T 
representative  a  fortnight  ago  held 
out  little  hope  for  early  extension 
of  the  coaxial  cable  to  Mobile,  pos- 
sibly not  for  four  or  five  years.  ' 

Network  affiliation  for  the  sta- 


tion is  not  set,  the  WKAB  execui 
tive  stated. 

WFTL  Fort  Lauderdale,  Fla., 
planning  to  commence  interi 
operation  on  its  newly  grantee 
UHF  Channel  23  by  Jan.  1,  accord 
ing  to  R.  L.  Bowles,  general  man 
ager  [B*T,  Aug.  4].  Full  power  op 
eration  is  estimated  for  next  May 
WFTL  will  use  its  AM  tower  foi 
the  TV  antenna,  Mr.  Bowles  said 
and  plans  for  a  new  TV  studio 
transmitter  building  are  ready 
with  construction  to  be  completec 
by  November  1. 

Mr.  Bowles  reported  the  presen 
WFTL  staff  and  executives  will 
also  be  used  for  TV  and  combina- 
tion rates  for  AM  and  TV  are 
planned.  Since  heavy  emphasit 
will  be  placed  on  news,  simulcast 
programming  is  proposed. 

Take  Year  To  Complete 

Robert  W.  Standart,  general 
manager  of  WBRD  Fort  Lauder 
dale,  recipient  of  a  permit  for  UHF 
Channel  17  concurrent  with  the 
WFTL  grant,  is  telling  local  dis 
tributors  it  will  take  a  year  to 
complete  construction  in  view  of 
"vague"  delivery  estimates  by 
transmitter  suppliers.  Mr.  Standart 
reported  he  would  prefer  to  "sur- 
prise" them  later  with  an  earlier 
commencement  date  rather  than 
be  over-optimistic  now  and  cause 
dealers  to  build  up  set  inventories 
too  soon,  as  has  happened  in  other 
areas. 

One  transmitter  supplier  gives  a 
March  delivery  estimate,  Mr. 
Standart  said,  while  others  merely 
quote  "after  the  first  of  the  year." 
WBRD  plans  a  new  transmitter- 
studio  building  which  can  be  com 
pleted  within  three  months  once 
construction  begins.  It  will  be  lo 
cated  on  an  18-acre  site  three 
miles  west  of  the  city,  he  said. 
WBRD's  present  staff  will  form  the 
nucleus  for  the  TV  staff. 

KVOD  Denver  now  plans  to 
begin  interim  operation  on  Channel 
9  Sept.  29  (see  story  page  76). 
Third  Denver  grantee,  Empire  Coil 
Co.'s  KDEN(TV)  on  Channel  26, 
hopes  for  Thanksgiving  start. 

KGMB  Honolulu,  Channel  ! 
grantee,  estimates  mid-1953  com 
mencement. 

Pittsburgh's  Mayor  Lawrence, 
outspoken  critic  of  FCC's  failure  to 
add  Channel  4  there  because  mini 
mum  spacing  from  Columbus  would 
be  violated  by  a  fraction  of  a  mile, 
filed  his  proposed  solution  of  the 
problem  as  an  individual  citizen. 
His  statement,  based  upon  an  engi- 
neering presentation  by  Everard 
M.  Williams,  head  of  the  Electrical 
Engineering  Dept.  of  Carnegie  In- 
stitute of  Technology,  pointed  out 
the  proposal  to  assign  Channel  4 
at  Irwin  would  meet  all  minimum 
separation  requirements. 

The  mayor  noted  Sec.  3.609  of 
FCC's  rules  provides  that  a  petition 
to  amend  the  table  of  assignments 
would  be  eligible  for  consideration 
at  this  time  where  the  petitioner 
seeks  assignment  of  a  channel  to 
an  unlisted  community  which  is  not 
located  within  15  miles  of  a  listed 
city.  Although  the  population  of 
(Continued  on  page  82) 
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Channel  4  will  sell  more  in  San  Francisco 
Bay  Area 


The  San  Francisco  TV  Station  that  puts  more  eyes  on  SPOTS 
SAN  FRANCISCO  CHRONICLE  •  NBC  AFFILIATE  •  CHANNEL  4 

*  Check  with  FREE  &  PETERS  for  availabilities! 

Offices  in  New  York,  Chicago,  Detroit,  Atlanta,  Fort  Worth,  Hollywood.  KRON-TV  offices  and  studios 
in  the  San  Francisco  Chronicle  Bldg.,  5th  and  Mission  Streets,  San  Francisco 
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Grants  Now  Total  36 

(Continued  from  page  80) 


Irwin  is  4,228,  FCC  has  allocated 
channels  to  many  smaller  commu- 
nities, Mayor  Lawrence  stated. 

The  petition  said  FCC's  failure  to 
make  the  assignment  in  the  Pitts- 
burgh area  results  in  "a  serious 
inefficiency  in  the  use  of  spectrum 
space"  since  "in  a  wide  area  on 
Channel  4  ...  no  television  station 
will  be  permitted  to  be  constructed 
and  to  operate." 

"This  resulting  inefficiency  in  use 
of  spectrum  space  is  ...  of  serious 
consequence  to  the  residents  of  the 
Pittsburgh  metropolitan  area  who 
are  highly  desirous  of  receiving  as 
many  television  signals  as  can  be 
made  available  to  them  consistent 
with  the  Commission's  rules  and 
regulations,"  the  petition  continued. 

"It  is  to  be  noted  that  if  the 
request  of  petitioner  is  granted, 
not  only  would  a  television  sta- 
tion, intended  to  serve  primarily 


the  city  of  Irwin,  be  able  to  be  con- 
structed, but  also  under  the  Com- 
mission's rules  other  communities 
such  as  McKeesport,  Braddock  and 
Duquesne  would  be  afforded  an 
additional  opportunity  to  secure  a 
local  television  service  from  a  local 
television  station.  Most  important 
of  all,  however,  is  the  fact  that 
Channel  4  cannot  be  assigned  con- 
sistently with  the  Commission's 
rules,  to  any  community  in  Penn- 
sylvania larger  than  Irwin  and  to 
very  few  other  communities  at  all," 
the  petition  concluded. 

The  Sixth  Report  and  Order  as- 
signed VHF  Channels  2,  11  and  *13 
(reserved)  and  UHF  Channels  16, 
47  and  53  to  Pittsburgh,  requiring 
that  WDTV(TV)  there  must  switch 
from  Channel  3  to  Channel  2.  Fail- 
ure to  include  Channel  4  in  the  as- 
signment has  been  appealed  to  the 
courts  by  WWSW  Pittsburgh  and 


WLOA  Braddock  [B*T,  June  16, 
9]. 

In  granting  the  educational  chan- 
nels at  Binghamton  and  New  York 
to  the  New  York  State  U.  Regents, 
FCC  raised  the  total  authorizations 
to  the  regents  to  five  and  indicated 
it  may  authorize  three  more  such 
outlets,  even  though  commercial 
broadcasters  under  the  Commis- 
sion's rules  can  own  no  more  than 
five  TV  stations.  Grants  earlier 
.were  made  for  Albany,  Buffalo  and 
Rochester. 

"Action  on  its  (Board  of  Re- 
gents) other  three  applications,  for 
Syracuse,  Ithaca  and  Utica,  await 
the  resolving  of  engineering  ques- 
tions," FCC's  notice  stated.  The 
actions  were  taken  by  Chairman 
Paul  A.  Walker  and  Comrs.  Hyde, 
Webster,  Frieda  B.  Hennock  and 
Robert  Bartley. 

As  Comrs.  Hyde  and  Jones  had 
earlier  raised  questions  as  to 
financial  qualifications,  Comr.  Web- 
ster in  his  dissent  stated: 

In  my  opinion,  the  granting  of  edu- 


A  LOCAL  ADVERTISER  jams  OUR  POINT 

.  .  .  During  this  summer,  a  local  advertiser  on 
WGN-TV  tripled  his  sponsorship  of  programs.  . 

This  advertiser  knows  WGN-TV  delivers 
results  ...  no  matter  what  season  of  the  year. 
Just  to  illustrate  ...  for  an  expenditure  of 
approximately  $2,500,  his  sales  in  one  week 
amounted  to  an  estimated  $38,000. 


.  no  matter  the  season,  if  you  want 
results,  it's  WGN-TV  in  Chicago. 


®rje  Cfcicago  tribune  tEelebission  Station 


Technical  Course 

COURSE  of  45  lessons  for  TV! 
technicians  has  been  instituted  by 
the  International  Correspondence 
Schools,  Scranton,  Pa.,  and  is  de- 
signed to  acquaint  manufacturing 
and  sales  engineers',  broadcast  en- 
gineers and  students  with  all  com- 
ponents of  transmitting  and  re 
ceiving  equipment  in  monochrome 
and  color.  Only  prospective  stu- 
dents whose  previous  training  in 
high  school  or  college  indicates  an 
aptitude  for  technical  training  and 
meets  TV  industry  requirements 
are  eligible.  Course  also  is  avail- 
able to  employers  desiring  to  have 
key  personnel  trained,  according 
to  John  C.  Villaume,  acting  dean 
of  the  faculty  at  ICS.  Estimated 
average  study  time  required  for 
completion  of  course  is  850  hours 


cational  television  construction  permits 
to  state-supported  educational  groups 
prior  to  the  appropriation  of  construe 
tion  and  operating  funds  by  state  legis 
latures  might  result  in  the  continued 
non-use  of  such  channels  for  a  year  or 
two  after  the  grant,  depending  on  when 
the  legislatures  meet. 

During  this  time,  privately  endowed 
educational  organizations,  qualified  in 
all  respects,  may  be  deprived  of  the 
opportunity  to  go  forward  with  plans  to 
construct  and  operate  educational  tele 
vision  stations  for  the  obvious  reason 
that  facilities  reserved  for  this  purpose 
were  being  held  but  not  used  by  groups 
at  least  temporarily  unqualified  finan- 
cially. 

When  educational  television  chan- 
nels were  reserved  for  subsequent  use 
by  educational  organizations,  the  Com- 
mission intended  —  as  it  must  —  that 
equal  opportunity  be  given  all  qualified 
educational  groups,  large  or  small — 
public  or  private,  throughout  these 
United  States  to  apply  for  and  use  such 
facilities. 

It  would  be  no  more  proper  for  the 
Commission  to  permit  these  channels 
to  be  taken  over  exclusively  by  state- 
wide and  state-supported  educational 
organizations,  simply  because  of  their 
size,  than  it  would  be  for  us  to  restrict 
the  use  of  commercial  channels  to  net- 
works inasmuch  as  they  could  offer  a 
greater  variety  of  programming  than 
the  independent  operator. 

However,  I  recognize  that  there  is  a 
substantial  difference  between  the  man- 
ner in  which  private  capital  and  public 
funds  are  procured,  and  conceivably  a 
situation  may  develop  where  it  would 
be  in  the  public  interest  to  grant  con- 
struction permits  to  educational  groups 
before  they  are  definitely  in  possession 
of  funds  necessary  to  construct  and 
operate  education  television  stations. 

Nevertheless,  it  is  my  opinion  that, 
until  we  have  had  more  time  to  ob- 
serve any  trend  or  development  occur- 
ring in  the  field  of  educational  tele- 
vision, public  interest  will  be  served 
best  by  keeping  the  channels  in  ques- 
tion open  for  use  by  as  many  varied 
educational  groups  as  possible. 

This  can  only  be  accomplished  by  re- 
quiring all  applicants  to  be  qualified  in 
all  respects  when  a  grant  is  made  by 
the  Commission.  As  I  see  it,  to  do 
otherwise  might  retard  rather  than  ac- 
celerate progress  in  this  field. 

Respecting  its  denial  of  WHYU 
Newport  News'  plea,  FCC  in  a 
memorandum  opinion  and  order 
stated,  "Petitioner's  assertion  that 
the  assignment  of  Channel  33  to 
Norfolk-Portsmouth-Newport  News 
would  require  the  installation  of 
equipment  at  a  cost  that  would  be 
economically  unsound  for  a  station 
designed  primarily  to  serve  a  com- 
munity of  41,551  is  without  merit 
for  the  petitioner  is  not  precluded 
from  applying  for  a  television  con- 
struction permit  to  erect  a  station 
to  serve  only  Newport  News." 

WFMJ-TV  Youngstown,  in  seek- 
ing change  from  Channel  73  to 
Channel  21,  told  the  Commission  it 
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earlier  had  amended  its  original 
1947  application  to  specify  Chan- 
|Jihel  33,  then  later  re-amended  to 
[Channel  73  when  FCC  found  the 
Channel    33    assignment   was  in 
error.  However,  in  order  to  bring 
'TV  to  Youngstown  at  the  very 
earliest   date,   the   station  asked 
FCC  to  switch  it  to  the  newly  as- 
signed Channel  21.  WFMJ-TV  also 
noted  little  is  known  at  this  time 
about  the  higher  UHF  channels 
jj  'and  the  lower  channel  would  pro- 
a,  ^vide  better  coverage, 
an  j    Owned  by  Vindicator  Printing 
nt  i;Co.,  WFMJ-TV  said  its  TV  invest- 
ail  [ment  will  total  a  million  dollars, 
ivi  lincluding  a  $500,000  studio-trans- 
it mitter   building.     "The  company 
a  !  wants  to  give  the  community  the 
:e  f,best  in   television,"  the  petition 
io:  .said,  "and  it  is  financially  pre- 
tj  jpared  to  render  first  class  program 
service  in  the  difficult  initial  period 
""when  business  support  for  UHF 
■t  (may  be  slow  in  developing." 
to|    Asking  for  a  change  in  their 
!'!'respective  hearing  issues  to  permit 
Xthe  presentation  of  a  more  com- 
oriiplete  comparative  case  are  WKY 
ffj"  Oklahoma   City,   seeking  Channel 
10  at  Wichita  in  competition  with 


KAKE    Wichita;    KFH  Wichita, 


^seeking  Channel  3  there  in  competi- 
eji'tion  with  KANS,  Sunflower  Tele- 
J$!  vision  Co.,  Wichita  Television 
|p  Corp.  and  Mid-Continent  Television 
4  Inc.;  WBBC  and  WFDF  Flint, 
jlj  Mich.,  each  seeking  Channel  12  and 
s|*also  in  competition  with  the  Flint 
||| bid  of  WJR  Detroit;  WEBC  Duluth, 
fp  Minn.,  seeking  Channel  3  in  compe- 
tition with  KDAL  there. 

Meanwhile,  FCC  announced  that 
Storer  Broadcasting  Co.  has  with- 
l  drawn  its  pre-thaw  application  for 
^Channel  9  at  Minneapolis;  WADC 
j  Akron,  Ohio,  has  drooped  its  pre- 
*  thaw  bid  for  Channel  11,  and  WSAI 
Cincinnati  (another  Storer  outlet), 
1  has  given  up  its  pre-thaw  bid  for 
Channel  2. 

Storer  Broadcasting,  now  opera- 
tor of  four  TV  stations,  has  bids 
pending  at  Miami  for  Channel  10 
and  Wheeling-Steubenville  for 
j  Channel  9.  WSTV  Steubenville  has 
asked  FCC  to  dismiss  the  Storer 
bid  there  on  grounds  one  interest 
can  own  only  five  outlets  and 
Storer's  Miami  application  was 
prior  to  its  others.  WSTV  claims 
Storer  must  make  a  choice  of  which 
it  will  prosecute  [B»T,  Aug.  4]. 


TV  FILM  CATALOG 


Unity  Television  Issues 

UNITY  Television  Corp.,  New 
York,  has  announced  it  is  distribut- 
ing a  50-page  catalog  on  films  in 

i>  the  TV  field  as  a  service  to  sta- 

i  tions,  agencies  and  sponsors.  It 
contains  complete  cast  and  story 

I  information   on   more   than  1,000 

.  titles  of  TV  features. 

Archie  Mayers,  company  presi- 
dent, indicated  the  catalog  would 
be  of  particular  assistance  to  new 
stations.  He  expressed  belief  that 
in  the  first  few  months  of  opera- 
tions, new  stations  would  depend 
on  film  packages  for  as  much  as 
50%  to  70%  of  total  air  time. 


WOR-TV  AMPLIFIER 

To  Greatly  Increase  ERP 

PURCHASE  by  WOR-TV  New 
York  of  what  was  described  as 
the  world's  most  powerful  high 
band  TV  amplifier,  recently  devel- 
oped by  Standard  Electronics 
Corp.,  Newark,  N.  J.,  was  an- 
nounced Thursday  by  J.  R.  Pop- 
pele,  vice  president  in  charge  of 
engineering  for  Mutual  and  WOR- 
AM-FM-TV. 

Mr.  Poppele  said  that  applica- 
tion has  been  made  by  WOR-TV 
to  the  FCC  to  increase  its  power 
in  accordance  with  the  proposed 
engineering  standards. 

Addition  of  the  new  amplifier 
will  make  WOR-TV's  radiated 
power  of  100  kw  stronger  than 
that  of  the  38  other  high  band 
VHF  stations  in  the  country,  Mr. 
Poppele  noted. 

The  new  amplifier  was  manu- 
factured after  two  years  of  re- 
search and  experimentation  by 
the  Standard  Electronics  Corp.,  a 
Claude  Neon  Inc.  subsidiary.  It 
is  rated  at  20  kw,  four  times  more 
powerful  than  the  highest  rated 
equipment  now  in  use  in  high- 
channel  TV  transmission.  Mr.  Pop- 
pele said  that  the  amplifier,  suit- 
able for  color  transmission,  will 
be  installed  soon  at  the  station's 
North  Bergen  (N.  J.)  transmit- 
ter. 

Mr.  Poppele  pointed  out  that 
WOR  had  used  Western  Electric 
standard  broadcasting  equipment 
since  1922  and  in  1951  Standard 
Electronics  acquired  inventory  of 
transmitters,  parts,  designs,  pat- 
terns and  certain  other  assets  of 
Western  Electric. 


DuMONT  PREDICTS 

900  TV  Stations  by  '56 

DR.  ALLEN  B.  DuMONT,  presi- 
dent of  Allen  B.  DuMont  Labs., 
predicted  Thursday  that  more  than 
900  stations  would  cover  the  1956 
Presidential  political  conventions 
and  that  the  number  of  television 
receivers  could  be  expected  to  in- 
crease from  18  million  to  upwards 
of  50  million  in  the  next  four  years. 

Dr.  DuMont  made  these  remarks 
at  a  dinner  in  Denver  given  by  the 
B.  K.  Sweeney  Co.,  Denver,  dis- 
tributor for  DuMont  television  re- 
ceivers in  that  area.  He  lauded 
Denver  as  the  outstanding  televi- 
sion market  in  the  country  today 
and  a  prime  example  of  the  expan- 
sion in  receiver  sales  to  be  expected 
as  new  stations  go  on  the  air. 

He  also  prophesied  a  continuing 
expansion  of  television  network  re- 
lay facilities  and  of  international 
television,  and  predicted  a  greater 
use  of  TV  in  industry  and  for  na- 
tional defense. 


DEAN  MARTIN  and  Jerry  Lewis,  of 
NBC-TV's  Colgate  Comedy  Hoar  and 
NBC  radio's  Martin  &  Lewis  Show, 
are  completing  plans  to  manufacture 
a  stereo  three-dimensional  attachment 
for  both  camera  and  projector,  which 
can  make  all  film  three-dimensional. 


A 


the  tube  that  , 

Lion  of  input  and  output  ^ 
simplified  circuitry,  lower  lea 
T=r  and  more  stable  operation. 

KrA  development-opened  a 
Grid-flange  construction-an  RCA  de  g        le  of 

new  era  in  vhf  °^l°^Js\  efficient  plate  radiator 
this  design.  The  tube  features  a  very  ^      ded  for 

that  requires  less  than  half ^the  air         F  cooler_offers  sub- 
a  tube  with  the  same  power  rating, 
stantial  operating  economy. 

 i    c  *  direct  replacement 
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In  the  Number  1  Test  City 

WHEN  TELEVISION 

Provides  the  Number  1  Result 


TAKE 

TEA  AND 

SEE! 

This  test  selected  Syracuse  for 
a  saturation  role,  and  placed 
90%  of  its  spots  on  Central 
New  York's  most  looked  at 
station  .  .  .  WHEN  Television. 
WHEN  is  not  only  a  good  test- 
ing ground...  but  will  provide 
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Represented  Nationally 
by  the  Katz  Agency 

CBS    •    ABC    •  DUMONT 
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$155,525,  first  year  operating  cost  $60,- 
000,  revenue  $75,000.  Post  Office  ad- 
dress: P.  O.  Box  604,  McComb,  Miss., 
or  c/o  WAPF,  Pike  Hotel,  McComb. 
Studio  location:  Pike  Hotel,  North 
Blvd.  and  State  St.  Transmitter  loca- 
tion about  2.2  mi.  SW  of  McComb  off 
Highway  24  West.  Geographic  coordi- 
nates: 31°  12'  51"  N.  Lat..  90°  2V  42" 
W.  Long.  Transmitter  DuMont,  an- 
tenna GE,  studio  equipment  DuMont. 
Legal  counsel  Louis  Alford,  McComb. 
Consulting  engineer  John  H.  Mullaney, 
Washington.  Principals  include  equal 
\'3  partners  Louis  Alford,  general  man- 
ager; Philip  D.  Brady,  chief  engineer, 
and  Albert  Mack  Smith,  secretary- 
treasurer.  Applicant  also  is  grantee  of 
AM  station  at  Hazelhurst,  Miss.,  and 
applicant  for  new  AM  station  at  Co- 
lumbia, Miss.,  and  new  FM  station  at 
McComb. 

JOPLIN,  Mo.  —  Four  States  Bcstrs. 
Inc.  (KFSB),  VHF  Ch.  12  (204-210  mc); 
ERP  10.91  kw  visual,  5.46  kw  aural; 
antenna  height  above  average  terrain 
503  ft.,  above  ground.  464  ft.  Estimated 
construction  cost  $140,783,  first  year 
operating  cost  $105,500,  revenue  $156,- 
000.  Post  Office  address:  P.  O.  Box  249, 
Joplin.  Mo.;  street  address:  1025-1027 
Main  St.,  Joplin.  Studio  and  transmit- 
ter location:  3030  East  12th  St.  Geo- 
graphic coordinates:  37°  04'  43"  N.  Lat., 
94°  28'  32"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Fisher, 
Wayland,  Duvall  &  Southmayd,  Wash- 
ington. Consulting  engineer  Robert  M. 
Silliman,  Washington.  Principals  in- 
clude President  Harry  Easley  (16.4%), 
Vice  President  George  A.  Spiva  (16.4%), 
Vice  President  and  General  Manager 
W.  H.  Clark  (1.6%),  Treasurer  O.  L. 
DeMier  (16.4%),  Secretary  M.  Alois 
Johns  (16.4%),  William  M.  Robertson 
(16.4%),  Grace  M.  Nee  (14.4%)  and 
Dan  R.  Nee  (2%). 

ST.  LOUIS,  Mo.— Meredith  Engineer- 
ing Co.,  VHF  Ch.  4  (66-72  mc);  ERP 
100  kw  visual,  50.12  kw  aural;  antenna 
height  above  average  terrain  632  ft., 
above  ground  569  ft.  Estimated  con- 
struction cost  $873,500,  first  year  operat- 
ing cost  $557,500,  revenue  $500,000. 
Post  Office  address:  1716  Locust  St., 
Des  Moines  3,  Iowa.  Studio  location  to 
be  determined.  Transmitter  location: 
1.4  mi.  SW  of  Concord  Village  on  East 
Concord  School  Road,  1,200  ft.  from 
intersection  with  Lindbergh  Road.  Geo- 
graphic coordinates:  38°  30'  54"  N.  Lat. 
90°  20'  42"  W.  Long.  Transmitter,  an- 
tenna and  studio  equipment  GE.  Legal 
counsel  Haley  &  Doty,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
President  Edwin  T.  Meredith  Jr. 
(16.59%),  Vice  President  Fred  Bohen, 
Vice  President  Edna  F.  Meredith 
(10.2%),  Secretary-Treasurer  Mildred 
M.  Bohen  (16.59%)  and  Assistant  Sec- 
retary-Treasurer Rowland  G.  Wright. 
Meredith  Publishing  Co.,  Des  Moines, 
owns  100%  of  applicant  (percentages 
following  names  above  refer  to  inter- 
ests in  Meredith  Publishing  Co.;  in 
addition,  general  public  holds  20%  of 
stock  with  no  one  person  holding  more 
than  1%).  Applicant  is  licensee  of 
WHEN  (TV)  Syracuse,  N.  Y.,  WOW- 
AM-TV  Omaha,  Neb.,  KPHO-AM-FM- 
TV  Phoenix,  Ariz.,  and  applicant  for 
new  TV  stations  for  Rochester,  N.  Y., 
?nd  Minneapolis,  Minn.  Meredith  Pub- 
lishing Co.  publishes  Better  Homes  & 
Gardens  (known  as  Fruit.  Garden  & 
Home  from  inception  in  1922  until  1924), 
Successful  Farming  (started  in  1902) 
and  various  cook  books,  baby  books 
garden  and  hobby  books,  etc. 

MANCHESTER,  N.  H.  —  The  Radio 
Voice  of  New  Hampshire  Inc.  (WMUR), 
VHF  Ch.  9  (186-192  mc);  ERP  295  kw 
visual,  148  kw  aural;  antenna  height 
pbove  average  terrain  1,021  ft.,  above 
ground  ?34  ft.  Estimated  construction 
cost  $398,000,  first  year  operating  cost 
$325,000,  revenue  $350,000.  Post  Office 
fddress:  WMUR  Bldg..  1819  Elm  St., 
Manchester,  N.  H.  Studio  location: 
1819  Elm  St.  Transmitter  location:  6.5 
mi.  west  of  center  of  Manche=ter  on 
South  Uncanoonuc  Mtn.,  about  2V2  mi. 
south  of  town  of  Goffstown  and  400  ft. 
west  of  fire  tower.  Geographic  coordi- 
nates: 42°  58'  59"  N.  Lat..  71°  35'  19" 
W.  Long.  Transmitter  RCA,  antenna 
Federal.  Legal  counsel  Cummings, 
Stanley.  Truitt  &  Cross.  Washington 
Consulting  engineer  Jansky  &•  Bailey 
Washington.  [Earlier  application  sought 
VHF  Ch.  9;  see  B.T,  June  30.] 

BUFFALO,  N.  Y. — Copper  City  Bcstg. 
Corp.,  VHF  Ch.  7  (174-180  mc);  ERP 
154.99  kw  visual,  32.4  kw  aural;  antenna 
height  above  average  terrain  1.246  ft., 
above  ground  1,037  ft.  Estimated  con- 
struction cost  $831,848,  first  year  oper- 
ating cost  $520,000,  revenue  $540,000. 
Post  Office  address:  P.  O.  Box  386, 
Utica,  N.  Y.,  or  Capitol  Theatre  Bldg., 


Rome,  N.  Y.  Studio  location  to  be  de- 
termined. Transmitter  location:  2.6  mi. 
NE  of  Colden,  N.  Y.,  on  Bleistain  Road. 
Geographic  coordinates:  42°  39'  31"  N. 
Lat.,  78°  38'  12"  W.  Long.  Transmitter, 
antenna  and  studio  equipment  GE. 
Legal  counsel  Hogan  &  Hartson,  Wash- 
ington. Consulting  engineer  George  F. 
Adair,  Washington.  Principal  include 
President  Myron  J.  Kallet  (56%),  pres- 
ident of  Kallet  Realty  Inc.,  Oneida, 
N.  Y.,  and  Kallet  Theatres  Inc.,  and 
other  theatre  companies;  Executive 
Vice  President  William  T.  MacNeilly 
(1.67%);  Vice  President  Robert  M.  Kal- 
let (1.67%),  and  Secretary  Joseph  S. 
Kallet  (6.6%),  manager  of  WKAL 
Oneida,  N.  Y.,  and  theatre  manager. 
Penn  State  Realty  Inc.  owns  25%  of 
applicant,  and  also  owns  common  stock 
of  Kallet  Realty  Inc.  (president  of  Penn 
State  Realty  Inc.  is  E.  A.  Pugh).  Ap- 
plicant is  licensee  of  WKTV  (TV) 
Utica,  N.  Y.,  and  WKAL  Rome,  N.  Y. 

TOLEDO,  Ohio — Crosley  Bcstg.  Corp. 
(call  letters  WLWE  [TV]  requested), 
VHF  Ch.  11  (198-204  mc);  ERP  53.7  kw 
visual,  26.9  kw  aural;  antenna  height 
above  average  terrain  455  ft.,  above 
grcund  500  ft.  Estimated  construction 
cost  $573,875,  first  year  operating  cost 
$1,000,000,  revenue  $500,000.  Post  Office 
address:  140  West  9th  St.,  Crosley 
Square,  Cincinnati  2,  Ohio.  Studio  and 
transmitter  location:  2100  Sylvania  Ave., 
NW  corner  of  Sylvania  Ave.  and  Toledo 
Terminal  Railroad  intersection.  Geo- 
graphic coordinates:  41°  41'  33"  N.  Lat., 
83°  35'  37"  W.  Long.  Transmitter,  an- 
tenna and  studio  equipment  RCA. 
Legal  counsel  Hogan  &  Hartson,  Wash- 
ington. Principals  include  Chairman  of 
the  Board  James  D.  Shouse,  President 
R.  E.  Danville,  Secretary  R.  S.  Pruitt, 
Vice  President  and  Treasurer  K.  T. 
Murphy,  Vice  President  R.  J.  Rockwell, 
Vice  President  Harry  M.  Smith,  Vice 
President  William  P.  Robinson  and  Vice 
President  John  T.  Murphy.  Avco  Mfg. 
Co.  owns  100%  of  applicant,  of  which 
Messrs.  Shouse  and  Pruitt  are  vice 
presidents;  Victor  Emanuel  is  chairman 
of  the  board  of  Avco  Mfg.  Co.  and 
W.  A.  Morgensen  is  vice  president. 
Proxies  voting  7,314,213  out  of  8,886,847 
shares  of  stock  (entitled  to  vote)  of 
Avco  Mfg.  Co.  are  voted  by  Messrs. 
Emanuel,  Pruitt  and  Kendrick  Wilson 
Jr.  Applicant  is  licensee  of  WLW  Cin- 
cinnati, WINS  New  York,  WLWT  (TV) 
Cincinnati,  WLWD  (TV)  Dayton  and 
WLWC  (TV)  Columbus,  Ohio,  and  also 
applicant  for  new  TV  station  in  Indian- 
apolis [B.T,  Aug.  4]. 

PORTLAND,  Ore.  —  North  Pacific 
Television  Inc.,  VHF  Ch.  8  (180-186  mc); 
ERP  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain 
1.304  ft.,  above  ground  574  ft.  Esti- 
mated construction  cost  $853,775,  first 
year  operating  cost  $702,697,  revenue 
$564,000.  Post  Office  address:  604  Mead 
Bldg.,  Portland,  Ore.  Studio  location  to 
be  determined.  Transmitter  location: 
NW  corner  of  Ridgeway  Drive  and  East 
View  Drive  on  Mt.  Scott,  1.9  mi.  SE  of 
Portland  city  limits  and  7.5  mi.  SE  of 
city  center.  Geographic  coordinates: 
45°  27'  16"  N.  Lat.,  122°  33'  00"  W.  Long. 
Transmitter,  antenna  and  studio  equip- 
ment RCA.  Legal  counsel  Haley  & 
Doty,  Washington.  Consulting  engineer 
Craven,  Lohnes  &  Culver,  Washington. 
Principals  include  President  Gordon  D. 
Orput  (6%),  general  agent  for  state  of 
Oregon  for  New  England  Mutual  Life 
Insurance  Co.  of  Boston  and  \'3  owner 
of  J.  P.  O'Neil  Lumber  Co.  (lumber 
mfrs.).  Eugene,  Ore.;  Executive  Vice 
President  Dorothy  S.  Bullitt  (0.01%), 
64.45%  owner  of  KING-AM-FM-TV 
Seattle:  Vice  President  Paul  F.  Murphy 
(11.17%),  Portland  and  Oswego,  Ore., 
real  estate;  Vice  President  Henry  A. 
Kuckenberg  (11.16%),  Oregon  con- 
struction firms;  Treasurer  W.  Calder 
McCall  (11.17%),  Portland  petroleum 
products  distributor,  and  KING  Bcstg. 
Co.  (59.97%),  licensee  of  KING-AM- 
FM-TV  (KING  is  25%  owned  by  Hearst- 
Radio  Inc.,  licensee  of  WBAL-AM-TV 
Baltimore  and  WISN-AM-FM  Mil- 
waukee, and  64.45%  by  Dorothy  S. 
Bullitt). 

LEWISTOWN,  Pa.— Lewistown  Bcstg. 
Co.  (WMRF),  UHF  Ch.  38  (614-620  mc); 
ERP  21.1  kw  visual,  10.55  kw  aural;  an- 
tenna height  above  average  terrain 
1,025  ft.,  above  ground  92  ft.  Estimated 
construction  cost  $102,139,  first  year 
operating  cost  $60,000,  revenue  $70,000. 
Post  Office  address:  5  West  Market  St., 
Lewistown,  Pa.  Studio  location:  5  West 
Market  St.  Transmitter  location:  10 
mi.  WSW  of  Lewistown  on  Jacks 
Mountain.  Geographic  coordinates:  40° 
32'  38"  N.  Lat.,  77°  45'  27"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Dow,  Lohnes  &  Albert- 


son,  Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Princi- 
pals include  President  and  Treasurer 
J.  S.  Woods  (25%),  Vice  President  and 
Secretary  C  V.  Rowland,  W.'J.  Woods 
(2-5%)  and  Marjory  W.  Matthews  (25^), 
The  Sentinel  Co.  owns  25%  of  appli- 
cant; this  stock  is  voted  by  Mr.  Row- 
land. 

f  CHARLESTON,  S.  C.  —  Southern 
Bcstg.  Co.  (WUSN),  VHF  Ch.  2  (54-60 
mc);  ERP  55.6  kw  visual,  27.8  kw 
aural;  antenna  height  above  average 
terrain  354  ft.,  above  ground  410  ft 
Estimated  construction  cost  $225,000, 
first  year  operating  cost  $150,000,  reve- 
nue not  estimated.  Post  Office  address 
42  Tenth  Ave.,  Charleston,  S.  C.  Studio 
and  transmitter  location:  At  corner  of 
Third  and  Tenth  Avenues.  Geographic 
coordinates:  32°  48'  14"  N.  Lat.,  79°  57 
43"  W.  Long.  Transmitter,  antenna  and' 
studio  equipment  RCA.  Legal  counsel 
Hanson,  Lovstt  &  Dale,  Washington. 
Consulting  engineer  George  E.  Gaut- 
ney,  Washington.  Principals  include 
President,  Treasurer  and  Secretary  J. 
Drayton  Hastie  (37.96%),  Vice  Presi- 
dent Theodore  D.  Maybank  (3.6%) 
Sara  C.  Hastie  (20.2%),  C.  N.  Hastie 
(10%),  B.  M.  Middleton  (6.04%),  George 
L.  Buist  (4.4%),  J.  Ross  Hanahan 
(6.04%),  and  six  other  minority  stock- 
holders. There  are  142  subscribers  to 
stock,  but  these  subscriptions  will  not 
be  called  until  TV  application  is 
granted. 

f  HOUSTON,  Tex.— Shamrock  Bcstg. 
Co.  (KXYZ)  (modification  of  applica- 
tion), UHF  Ch.  29  (560-566  mc);  ERP 
1,000  kw  visual,  500  kw  aural;  antenna 
height  above  average  terrain  674  ft. 
above  ground  698  ft.  Estimated  con- 
struction cost  $581,640,  first  year  oper- 
ating cost  $400,000,  revenue  $450,000. 
Post  Office  address:  5th  Floor,  Gulf 
Bldg.,  Houston  2,  Tex.  Studio  and 
transmitter  location:  On  Cullen  Blvd 
1,200  ft.  south  of  Wheeler  Ave.,  on 
campus  of  U.  of  Houston.  Geographic 
coordinates:  29°  42'  53"  N.  Lat.,  95°  20' 
54"  W.  Long.  Transmitter,  antenna  and 
studio  equipment  GE.  Legal  counsel 
McKenna  &  Wilkinson,  Washington. 
Consulting  engineer  Craven,  Lohnes  & 
Culver,  Washington.  [Earlier  applica- 
tion sought  VHF  Ch.  13;  see  B.T,  July 
14.] 

PORTSMOUTH,  Va.— Commonwealth 
Bcstg.  Corp.  (WLOW),  UHF  Ch.  27 
(548-554  mc);  ERP  19.6  kw  visual,  11.7 
kw  aural;  antenna  height  above  aver- 
age terrain  328  ft.,  above  ground  346  ft. 
Estimated  construction  cost  $151,195, 
first  year  operating  cost  $200,000,  reve- 
nue $281,820.  Post  Office  address:  P.  O. 
Box  363,  Portsmouth,  Va.  Studio  and 
transmitter  location :  At  end  of  Colum- 
bus St.,  south  of  Seaboard  Airline  Rail- 
road shops  and  west  of  South  St.  Geo- 
graphic coordinates:  36°  49'  44"  N.  Lat., 
76°  19'  25"  W.  Long.  Transmitter  Du- 
Mont, antenna  RCA.  Legal  counsel 
Haley  &  Dotv,  Washington.  Consulting 
engineer  John  E.  Creutz,  Washington. 
Principals  include  President  E.  L.  Scott 
(V3),  Vice  President  Jack  Siegel  (<3) 
and  Secretary-Treasurer  Robert  Was- 
don. 

WENATCHEE,  Wash.— Central  Wash- 
ington Telecasters  Inc.,  UHF  Ch.  55 

(716-722  mc);  ERP  6.95  kw  visual,  3.98 
kw  aural;  antenna  height  above  aver- 
age terrain  2,546  ft.,  above  ground  78 
ft.  Estimated  construction  cost  $193,- 
909,  first  year  operating  cost  $100,000, 
revenue  $125,000.  Post  Office  address: 
c/o  KSEM  Moses  Lake,  Washington. 
Studio  location  to  be  determined. 
Transmitter  location  on  Burch  Moun- 
tain, 10  mi.  NNW  of  Wenatchee.  Geo- 
graphic coordinates:  47°  32'  53"  N.  Lat., 
120°  22'  13"  W.  Long.  Transmitter  Fed- 
eral Telecommunication  Labs.,  antenna 
GE.  Legal  counsel  McKenna  &  Wilkin- 
son, Washington.  Consulting  engineer 
Archer  S.  Taylor,  Missoula,  Mont.  Prin- 
cipals include  President  Jessica  Long- 
ston  (67%),  50%  owner  of  KPUG  Bel- 
lingham,  Wash.,  56%  owner  of  KSEM 
Mos'-s  Lake,  Wash.,  86%  owner  of 
KBIO  Burley,  Idaho,  67%  owner  of 
KAVR  Havre.,  Mont.,  90%  owner  of 
Mist  Publishing  Co.  (semi-weekly 
newspapers),  St.  Helens,  Ore.,  and 
Burley,  Idaho,  and  V3  owner  of  Pollock, 
Z?ser  and  Longston  (home  builders), 
Zillah,  Wash.;  Secretary-Treasurer  C. 
V.  Zaser  (25%),  25%  owner  of  KPUG, 
25%  owner  of  KSEM,  25%  owner  of 
KAVR  and  V3  owner  of  Po^ock  Zaser 
&  Longston,  and  Vice  President  R.  E. 
Pollock  (8%),  general  manager  of 
KPUG,  KSEM,  KBIO  and  Mist  Publish- 
ing Co.,  and  V3  owner  of  Pollock,  Zaser 
&  Longston. 

HONOLULU,  Hawaii  —  Advertiser 
Publishing  Co.  (KGU)  (modification  of 
application),  VHF  Ch.  4  (66-72  mc); 
ERP  54.3  kw  visual,  27.15  kw  aural; 
antenna  height  above  average  terrain 
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.451 

1 5/a" 

51.5  ohms 

steatite 

551-4 

iy8" 

51.5  ohms 

Teflon* 

452 

3%" 

51.5  ohms 

steatite 

552-1 

3Vt 

51.5  ohms 

Teflon* 

T-453 

6'/g" 

51.5  ohms 

•  steatite 

TRANSMISSION  LINE  FOR  UHF-TV 

561 

iy8" 

50.0  ohms 

Teflon* 

562 

50.0  ohms 

Teflon* 

563 

6'/," 

50.0  ohms 

Teflon* 

M-14710 
M-14715 


WAVEGUIDE  FOR  UHF-TV 

Aluminum  TVz  x  15"  rectangular  cross- 
section,  RTMA  designation  WR-1500 

Aluminum  waveguide  WR-1150,  WA" 
x  SVa"  inside  dimensions,  per  12  foot 
section 


"trademark  for  DuPonf  tetrafluoroethylene 


VHF 
F 


TV  Transmission  Line 

TV  Transmission  Line 
Waveguide 


The  oldest  in  the  field — still  a  pioneer 
— designing,  engineering  and  producing 
transmission  lines  for  the  ever  advancing 
needs  of  the  industry.  Aided  by  the 
industry's  finest  research,  Andrew's  vast 
experience  in  solving  transmission 
problems  has  produced  the  most 
advanced  TV  transmission  line  and 
waveguide  available  today. 

For  complete  electrical  and  mechanical 
specifications,  request  Bulletin  81. 
The  special  Andrew  Nomographs  in 
this  Bulletin  permit  direct  graphical 
computation  of  efficiency  of  10  to 
2000  foot  runs  of  line. 

/indtew 

M  CORPORATION 

363  EAST  75TH  STREET,  CHICAGO  19 
ANTENNA  SPECIALISTS 


TRANSMISSION    LINES    FOR    AM  -  FM-TV-MICROWAVE 


ANTENNAS   •  DIRECTIONAL 


ANTENNA    EQUIPMENT    •    ANTENNA    TUNING    UNITS    •    TOWER    LIGHTING  EQUIPMENT 


■  I 
'•Mill 
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WISE 
BUYERS 
BUY... 

KfMB 


one 

TV  channel- ft 


San  Diego's 
1st  and  Only 
TV  Station 

Blankets 
California's 
Third  Market! 


telestatus 


•%, 


Godfrey  Tops  In  ARB, 
Nielsen  Mid-July  Ratings 


(Report  229) 


WHILE  the  political  conven- 
tions were  unquestionably 
the  prime  attraction  during 
July,  Arthur  Godfrey  had  top  rat- 
ing among  regularly  scheduled 
video  programs,  according  to  the 
American  Research  Bureau.  Mr. 
Godfrey's  Talent  Scouts  program, 
with  a  rating  of  35.0%,  attracted 
more  than  13  million  Americans; 
more  than  12  millions  persons  saw 
his  show,  Godfrey  &  Friends.  ARB 
took  its  samplings  during  the  sec- 
ond week  of  July,  during  which 
time  the  Republican  convention  was 
telecast.  The  ratings  follow: 


Rank  Program 

1.  Talent  Scouts  (CBS) 

2.  Godfrey  &  Friends  (CBS) 

3.  What's  My  line?  (CBS) 

4.  My  Little  Margie  (CBS) 

5.  Crime  Syndicated  (CBS) 

6.  Best  of  Groucho  (NBC) 

7.  Toast  of  the  Town  (CBS) 

8.  Lux  Video  Theatre  (CBS) 

9.  Midwestern  Hayride  (NBC) 
10.  Lights  Out  (NBC) 


Ronk  Proqram 

1.  Godfrey  &  Friends  (CBS) 

2.  My  Little  Margie  (CBS) 

3.  What's  Mv  Line?  (CBS) 

4.  Talent  Scouts  (CBS) 

5.  Best  of  Groucho  (NBC) 

6.  TV  Playhouse  (NBC) 

7.  Toast  of  the  Town  (CBS) 

8.  Boss  Lady  (NBC) 

9.  Crime  Syndicated  (CBS) 
10.  All-star  Ball  Game  (NBC) 


Homes 
% 
35.0 
34.8 
31.9 
28.1 
23.2 
22.0 
19.9 
19.3 
18.7 
17.6 

Homes 
(000) 
4,580 
4,580 
4,300 
4,010 
3,290 
3,130 
3,100 
2,700 
2,630 
2,580 


LEADING  the  A.  C.  Nielsen  Inc. 
video  ratings  for  the  two  weeks 
ending  July  12  was  Arthur  God- 
frey &  Friends,  sponsored  by  Toni 


and  The  Gillette  Co.,  which  led 
the  Nielsen  list  both  in  total  num- 
ber of  TV  homes  reached  and  in 
percentage  of  TV  homes  reached  in 
program  station  areas.  Ratings 
follow : 

NUMBER  OF  TV  HOMES  REACHED 

Homes 

Rank  Program  (000) 

1  Arthur  Godfrey  &  Friends 

(Toni-The  Gillette  Co.)  (CBS)  5,388 

2  Pabst  Blue  Ribbon  Bouts  (CBS)  5,158 

3  Arthur  Godfrey  &  Friends 

(Liggett  &  Myers  Tobacco)  (CBS)  4,970 

4  My   Little  Margie   (CBS)  4,769 

5  Racket  Sauad  (CBS)  4,206 

6  Philco  TV  Playhouse  (NBC)  3,776 

7  What's  My  Line   (CBS)  3,762 

8  Big  Town  (CBS)  3,760 

9  Summer  Theatre  (CBS)  3,514 
10    Goodyear  TV  Playhouse  (NBC)  3,512 

PER  CENT  OF  TV  HOMES  REACHED 
IN  PROGRAM  STATION  AREAS 


Rank 
1 

2 
3 
4 
5 

6 
7 
8 
9 


Homes 

Program  % 
Arthur  Godfrey  &  Friends 

(Toni-The  Gillette  Co.)  (CBS)  33.5 
Pabst  Blue  Ribbon  Bouts  (CBS)  30.7 
Arthur  Godfrey's  Scouts  (CBS)  30.5 
My  Little  Margie  (CBS)  30.0 
Arthur  Godfrey  &  Friends 

(Liggett  &  Myers  Tobacco)  (CBS)  29.5 


Racket  Squad   (CBS)  28.1 

What's  My  Line  (CBS)  27.3 

Big  Town  (CBS)  27.2 
Arthur  Godfrey  &  Friends 

(Pillsbury  Mills  Inc.)   (CBS)  25.8 

10    Web,  The  (CBS)  24.3 
Copyright  1952  by  A.  C.  Nielsen  Co. 


Mac  Tops  Ike  on  TV 
— Nielsen  GOP  Ratings 

TELECAST  of  the  1952  Repub- 
lican National  Convention  reached 
a  peak  of  13,097,000  homes  at  one 
time  or  another  on  Thursday,  July 


10,  according  to  the  Nielsen  Tele- 
vision Report  released  Wednesday 

The  special  NTR  analysis  show: 
that  Gen.  MacArthur's  keynofe 
speech  was  viewed  in  8,285,00 
homes  and  Gen.  Eisenhower's  ac- 
ceptance speech,  in  7,668,000  homes 

The  report  is  based  on  a  meas- 
urement of  the  audience  during 
every  minute  of  the  convention  and 
shows  the  number  of  different  TV 
homes  reached  for  each  half  hour 
and  for  each  day  by  the  sponsored 
TV  coverage  of  the  ABC,  CBS, 
DuMont  and  NBC  networks  com- 
bined. 

*    *  * 

Summer  Show  Pattern 
Shifts  to  Quiz  Types 

INCREASE  in  quiz-audience  par- 
ticipation and  forum  programs  and 
decline  in  comedy-variety  programs 
are  marking  this  year's  summer 
television  network  programming, 
Pulse  Inc.  announced  last  week  in 
its  survey  for  July.  The  multi- 
pulse  TV  program  trends  for  top 
ten  program  types  for  July  1952 
follow: 

Program  Type  Avg.  Rtg. 

Comedy-Variety  19.1 
Boxing  18.4 
Talent  15.4 
Comedy  Situation  15.4 
Drama  &  Mysteries  14.8 
Feature  Films  11.1 
Westerns  9.8 
Quiz-Audience  Participation  9.5 
Musical  Variety  9.5 
Wrestling  9.1 


AM 

550 

K.C. 


San  Diego 
Made  The 
Greatest 
Dollar- Volume 

Construction 


Weekly  Television  Summary— 
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Of  Any  City 
In  The  U.S. 

*For  the  first 
5  months  of  1952 


City 

Albuquerque 

Ames 

Atlanta 

Baltimore 

Binghamton 

Birmingham 

Bloom  ingtc  n 

Boston 

Buffalo 

Charlotte 

Chicago 

Cincinnati 

Cleveland 

Columbus 

Dallas- 

Ft.  Worth 
Davenport 

Quad 
Dayton 
Denver 
Detroit 
Erie 

Ft.  Worth 
Dallas 
Grand  Rapids 
Greensboro 
Houston 
Huntington- 
Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo 
Kansas  City 
Lancaster 
Lansing 
Los  Angeles 


Outlets  on  Air 
KOB-TV 
WO  I -TV 

WAGA-TV,  WSB-TV,  WLTV 
WAAM,  WBAL-TV,  WMAR-TV 
WNBF-TV 

WAFM-TV,  WBRC-TV 
WTTV 

WBZ-TV,  WNAC-TV 

WBEN-TV 

WBTV 

WBKB,  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WLWT 
WEWS,  WNBK,  WXEL 
WBNS-TV,  WLWC,  WTVN 

KRLD-TV,  WFAA-TV,  WBAP-TV 
WOC-TV 

ities  Include  Davenport,  Moline,  Rock  Ise., 
WHIO-TV,  WLWD 
KFEL-TV 

WJBK-TV,  WWJ-TV,  WXYZ-TV 
WICU 

WBAP-TV,  KRLD-TV,  WFAA-TV 

WOOD-TV 

WFMY-TV 

KPRC-TV 

WSAZ-TV 
WFBM-TV 
WMBR-TV 
WJAC-TV 
WKZO-TV 
WDAF-TV 
WGAL-TV 
WJIM-TV 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 


KTLA,  KNXT,  KTTV 


Sets  in  Area 
16,500 
•95,049 
185,000 
395,888 
85,000 
90,000 
1 60,000 
911,256 
273,995 
233,760 
1,172,844 
357,000 
637,684 
237,000 

182,073 
123,000 
E.  Moline 

243,000 
4,000 
750,000 
165,100 

182,073 
223,961 
121,599 
160,000 

98,137 
251,000 

62,000 
164,501 
223,992 
218,045 
159,067 
110,000 

1,297,808 


City 

Louisville 

Matamoros  (Mexi 
ville,  Tex. 

Memphis 

Miami 

Milwaukee 

Minn. -St.  Paul 

Nashville 

New  Haven 

New  Orleans 

New  York- 
Newark 

Norfolk- 

Portsmouth- 
Newport  News 

Oklahoma  City 

Omaha 

Philadelphia 

Phoenix 

Pittsburgh 

Providence 

Richmond 

Rochester 

Rock  Island 

Quad  Cities 

Salt  Lake  City 

San  Antonio 

San  Diego 

San  Francisco 

Schenectady- 
Albany-Troy 

Seattle 

St.  Louis 

Syracuse 

Toledo 

Tulsa 

Utica-Rome 
Washington 
Wilmington 


Outlets  on  Air 

WAVE-TV,  WHAS-TV 

co),  Browns- 

XELD-TV 

WMCT 

WTVJ 

WTMJ-TV 

KSTP-TV,  WTCN-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WBS-TV,  WJZ-TV, 
WOR-TV,  WPIX,  WATV 


WNBT 


WTAR-TV 
WKY-TV 

KMTV,  WOW-TV 
WCAU-TV,  WFIL-TV,  WPTZ 
KPHO-TV 
WDTV 
WJAR-TV 
WTVR 
WHAM-TV 
WHBF-TV 

Include  Davenoort,  Moline,  Rock  Ise., 
KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 

WRGB 
KING-TV 
KSD-TV 

WHEN,  WSYR-TV 
WSPD-TV 
KOTV 
WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


Total  Markets  on  Air  65* 


Total  Stations  on  Air  110* 
*  Includes  XELD-TV  Matamoros,  Mexico 
Editor's  Note:  Totals  for  each  market  represent  estimated  sets  with 
partially  duplicated.  Sources  of  set  estimates  are  based  on  data  fr 
and  manufacturers.  Since  many  are  compiled  monthly,  some  may  re 
necessarily  approximate. 


Sets  in  Area 
174,143 

22,000 
140,536 
126,300 
341,155 
326,700 

75,658 
298,000 
108,676 

3,059,400 


125,800 
139,673 
135,242 
1,062,249 
67,400 
465.000 
224,000 
136,822 
151,000 
123,000 
E.  Moline 

81,754 
88,961 
145,000 
413,500 

219,400 
163,700 
413,000 
182,650 
191,000 
129,150 
73,500 
376,871 
113,414 


Estimated  Sets  in  Use:  18,181,649 


...  television  area.  Where  coverage  areas  overlap  set  counts  may  be 
om  dealers,  distributors,  TV  circulation  committees,  electric  companies 
main  unchanged  in  successive  summaries.     Total  sets  in  all  areas  are 
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SERVING  THE  CflROLIIlAS' 
BIGGEST 

TELEVISION  flUDIEOCE 


Jefferson  Standard  Broadcasting  Company 

Represented  Nationally  by  CBS  Television  Spot  Sales 


SERVICE  GAMES 


Saturday  Football 
Slated  by  CBS-TV 


CBS  Television  will  carry  football  games  every  Saturday  from  Sept.  20 
through  Dec.  6  between  championship  teams  from  the  Army,  Navy, 
Marines  and  Air  Force,  Sig  Mickelson,  CBS-TV  director  of  news  and 
public  affairs,  announced  last  week. 


Provisions  have  been  made  to 
telecast  these  games  from  Wash- 
ington, Chicago,  Los  Angeles,  San 
Diego  and  other  cities,  depending 
on  where  the  most  important  game 
of  the  week  is  scheduled,  Mr. 
Mickelson  said.  Tentative  plans 
also  include  a  post-season  All- 
Service  championship  game. 

Teams  that  will  be  seen  on  the 
telecasts  include  Marine  teams 
from  Camp  Le  Jeune,  S.  C,  and 
Quantico,  Va.;  Air  Force  teams 
from  Randolph  Field,  Texas,  and 
Boiling  Field,  Washington;  Army 
teams  from  Fort  Benning,  Ga.,  and 
Fort  Bragg,  N.  C,  and  Navy  teams 
from  the  Bainbridge,  Md.,  and 
Great  Lakes  Naval  Training  Sta- 
tions. 

CBS  television  has  been  assured 
of  complete  cooperation  by  each 
of  the  services  in  making  the 
games  a  colorful  spectacle  as  well 
as  an  outstanding  sports  contest, 
Mr.  Mickelson  said.  Between-halves 
demonstrations  will  include  such 
military  techniques  as  the  landing 
of  troops  by  helicopter  as  well  as 
exhibitions  by  drill  squads  and 
military  bands. 

Last  "fall,  CBS-TV  broadcast  five 
armed   services   games   from  the 


Washing-ten,  D.  C,  area  over 
WTOP-TV,  the  network's  Wash- 
ington affiliate.  These  games 
proved  so  popular  and  earned  such 
a  high  level  of  national  accept- 
ance, Mr.  Mickelson  noted,  that 
this  year  CBS-TV  decided  to  pre- 
sent a  full  schedule  of  service 
games  from  coast  to  coast  as  a 
public  service. 

NBC-TV,  meanwhile,  will  tele- 
cast college  football  games  under 
NCAA  authorization,  while  Du- 
Mont  has  scheduled  professional 
football  games  on  Sundays. 


D.  C.  BOXING 

Report  Scores  TV's  Effect 

DISTTtTCT  of  Columbia  Boxing 
Commission  has  released  its  an- 
nual report  in  which  it  states 
that  television  has  had  "a  very  dis- 
astrous" effect  on  local  boxing. 

Often,  the  report  says,  the  com- 
mission's 109r  from  g?te  receipts 
was  not  sufficient  to  cover  the  cost 
nf  fees  for  officials.  The  commis- 
sion says  that  it  is  looking  to  the 
recently  enacted  D.  C.  law  which 
provides  for  taxation  of  TV  reve- 
nue to  alleviate  financial  stress. 


TV  film 
Spots 


mated 
e action 


Lone  Star  Schedule 

LONE  STAR  BREWING  CO., 
through  its  agency,  Thomas 
F.  Conroy  Inc.,  San  Antonio, 
was  the  first  Texas  company 
to  purchase  a  schedule  on 
KTBC-TV  Austin,  the  station 
announced  last  week.  KTBC- 
TV  hopes  to  be  on  the  air 
by  Christmas.  The  agency 
bought  the  9  p.m.  chain- 
break,  Mon.-Sat.,  for  the 
brewing  firm.  J.  C.  Kellam, 
general  manager,  said  also 
that  the  Terminix  Co.  in 
Austin  gave  the  first  firm 
local  order. 


RE-RUN  PAYMENT 

Provided  Actors  by  SAG 

SCREEN  Actors  Guild  member- 
ship by  vote  of  3167  to  87  last  week 
ratified  a  collective  bargaining  con- 
tract covering  minimum  salaries 
and  working  conditions  for  actors 
in  TV  films  recently  negotiated 
with  13  members  of  the  Alliance 
of  Television  Film  Producers  and 
some  23  other  unaffiliated  produc- 
tion companies  [B»T,  July  14]. 

The  three  year  contract,  effec- 
tive July  21,  provides  additional 
payments  to  actors  for  re-runs  of 
TV  films  and  also  sets  higher 
salary  minimums  for  those  who 
work  in  more  than  one  video  pic- 
ture in  a  week.  A  separate  con- 
tract is  being  negotiated  for  filmed 
commercial  spots. 

Besides  ATFP  members  signa- 
tories of  the  new  SAG  contract  are 
Hal  Roach  Productions,  Roland 
Reed  Productions,  Anchor  Produc- 
tions, Arrow  Productions,  Bo-Mor 
Productions,  Cascade  Productions, 
Jack  Chertok  Productions,  Conne- 
Stephens  Enterprises,  Dancer-Fitz- 
gerald-Sample Inc.,  Federal  Tele- 
film, W.  F.  Frank  Productions, 
I.F.E.  Studios,  Sam  Kerner  Pro- 
ductions, Edward  Lewis  Produc- 
tions, Parsonnet  TV  Film  Studios, 
Lindsley  Parsons  Productions, 
Phildan  TV  Productions,  Revue 
Productions,  William  Stephens 
Productions,  Tableau  Television, 
Telemount  Pictures,  TCA  Inc.  and 
John  W.  Loveton. 


ADOPTS  2%  DISCOUNT 

KFEL-TV  Wins  Praise 

ANOTHER  station  to  adopt  the 
2%  discount  in  its  rate  card, 
KFEL-TV  Denver,  was  com- 
mended by  Edgar  P.  Small,  of 
Ted  Bates  &  Co.,  New  York,  chair- 
man of  the  AAAA  Committee  on 
Cash  discount,  last  week.  WHIO- 
TV  Dayton  recently  announced  its 
2c/(  discount. 

"We  need  to  see  that  television 
gets  off  on  a  sound  financial  foot- 
ing," Mr.  Small  said.  "The  2% 
cash  discount  is  what  enables 
agencies  to  collect  promptly  from 
their  clients.  If  television  stations 
want  to  be  paid  promptly  by  agen- 
e:es,  it  is  simply  good  business 
judgment  to  make  allowance  for 
it  in  their  rate  cards." 


TVA  FALL  MEET 

Called  for  Merger  Study 

TELEVISION  AUTHORITY 
(TVA)  will  hold  a  special  conven- 
tion in  New  York  Sept.  25-27  to 
decide  whether  TVA  will  merge 
with  one  or  more  members  of  the 
Associated  Actors  &  Artistes  of 
America  (AAAA)  or  organize  it- 
self as  a  separate  union,  George 
Heller,  TVA  executive  secretary, 
announced  Tuesday. 

The  convention  has  been  called,. 
Mr.  Heller  said,  under  instruct'ons 
of  last  December's  TVA  meet 
which  noted  that  if  the  five  east- 
ern branches  of  AAAA — AGVA, 
AGMA  (American  Guild  of  Musi- 
cal Artists),  AFRA,  Actors  and 
Chorus  Equity — did  not  merge  by 
July  1,  AFRA  and  TVA  should 
consolidate  into  AFTRA.  Mr.  Hel- 
ler added  that  the  convention  also 
prescribed  that  if  neither  of  these 
developments  occurred  by  July  15, 
another  TVA  convent:on  should  be 
called  by  Sept.  15. 

Mr.  Heller  said  calling  of  the 
second  convention  was  "forced" 
upon  TVA  by  the  refusal  of  AAAA 
to  act  upon  a  TVA-AFRA  merger. 
He  added  that  the  AAAA  mem- 
bership meeting  Aug.  7  [B»T,  Aug. 
11]  indicated  performers  favor  a 
five-branch  merger  and  declared, 
"this  would  solve  our  problems." 

"Three  branches— AGVA,  AGMA 
and  AFRA — approved  the  profes- 
sors' blueprint,"  Mr.  Heller  ex- 
plained. "The  issue  is  now  up  to 
Actors  Equity  and  Chorus  Equity. 
They  seem  to  want  to  talk  merger 
rather  than  merge." 

Deadline  for  nominating  peti- 
tions for  delegates  to  the  conven- 
tion is  Aug.  26.  Ballots  must  be 
filed  by  Sept.  9. 

As  matters  now  stand  with 
respect  to  the  merger  plan  devised 
by  UCLA-Cornell  U.  professors, 
three  courses  are  open  to  the 
unions:  They  may  submit  the  plan 
to  their  memberships  in  a  referen- 
dum; they  may  submit  the  plan 
with  the  understanding  that  unions 
will  not  be  bound  to  certain  points 
to  which  they  object,  and  they  may 
reject  the  plan  outright — the  posi- 
tion of  Actors  Equity  and  Chorus 
Equity  Assns.,  which  seek  addi- 
tional discussion  of  a  merger 
formula. 


Hickman  TV  Show 

GENERAL  CIGAR  Co.,  New  York 
(Robert  Burns  cigars),  will  spon- 
sor Herman  Hickman,  who  re- 
signed last  week  as  head  football 
coach  of  Yale  U.,  to  star  in  his  own 
program  on  CBS-TV.  The  show  will 
be  a  quarter-hour  format  of  inter- 
views, anecdotes,  sports  and  other 
subjects  discussed  by  Mr.  Hick- 
man. The  exact  time  is  still  in 
negotiation  but  the  starting  date  is 
expected  to  be  sometime  in  Septem- 
ber. Donahue  &  Coe.,  New  York,  is 
the  agency.  Mr.  Hickman  had  ap- 
peared as  a  regular  panel  member 
of  the  Sunday  night  Goodrich  Ce- 
lebrity Time  for  the  past  two  sea- 
sons. 
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A  CHAIN 


WITH  THE  OUMONT  ;RSAL 


More  of  everything  you  want  -  and  need 
in  a  camera  chain  .  .  .  greater  versatility, 
dependability  and  finer  performance  — 
the  Du  Mont  Universal  Cai        I  -  i 

The  Du  Mont  Camera  Chain  is  designed 
for  triple  duty  and  is  equally  qualified  for  us? 
in  the  field,  studio,  or  for  film  pickup, 
This  is  the  proven  eq      :n"t  now 
finer  than  ever. 

For  the  full  story  write  for  your  copy  of 
the  new  Du  Mont  Camera 
Learn  how  you  can  utilize  this  equipment 
in  doing  more  work,  in  cu         .  nance 
.costs,  in  reducing  obs  ■  o  the 

minimum  and  in  effecting  a  drastic  saving 
on  spare  parts.  Read  about  the 
revolutionary  new  Du  Mont  de.     >m  nt  in 
film  pickup,  find  out  how  you  can  get 
triple-duty  from  the  DuMont  Camera  Chain 


TELEVISION  TRANSMITTER  DIViS 
ALLEN  8.  OU  MONT  LABORATORIES 
Clifton,  N.  J. 
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&^  film  report 


Sales  .  .  . 

United  Broadcasting  Co.,  Chicago, 
has  completed  television  film  com- 
mercials for  Quaker  Space  Heaters 
and  Bake-Rite  (shortening).  Ewell 
&  Thurber,  Chicago,  is  the  agency. 

*     *  * 

KTTV  (TV)  Hollywood  has  leased 
300  feature  films  from  Motion  Pic- 
tures for  Television  Inc.  to  be  tele- 
cast on  Jackson's  Theatre,  thrice 
daily.  The  contract  was  negotiated 
by  Dale  Sheets,  station's  film  di- 
rector; Sy  Weintraub,  vice  presi- 
dent in  charge  of  sales  for  MPFT's 
New  York  office,  and  David  WolDer, 
vice  president  in  charge  of  MPFT's 
West  Coast  operations.  Films  star 
Glenn  Ford,  Barbara  Stanwyck, 
Gary  Cooper  and  Marie  Wilson, 
among  others. 

Harris  &  Frank,  Los  Angeles 
( Southern  California  clothing 
stores),  will  sponsor  Family  Thea- 
tre on  KLAC-TV  Hollywood,  half- 
hour  weekly,  for  13  weeks  starting 
Sept.  3.  The  programs,  filmed  by 
Frank  Wisbar  Productions,  were 
originally  shown  on  NBC-TV  Fire- 
side Theatre  series.  Agency  is 
Walter  McCreery  Inc.,  Beverly 
Hills,  Calif. 


KNXT  (TV)  Hollywood  has  ac- 
quired 50  feature  films  from  M.  & 
A.  Alexander  Productions  Inc.,  that 
city,  for  showing  on  The  Late 
Show,  six  times  weekly.  The  ac- 
quisition, involving  $50,000,  was 
negotiated  by  Don  Hine,  station's 
production  administrator,  and  Ar- 
thur Alexander.  Included  is  "The 
Young  in  Heart"  in  addition  to 
British  and  French  features. 

Production  .  .  . 

NBC-TV  Joan  Davis  Show,  spon- 
sored by  General  Electric,  Wed., 


8-8:30  p.m.  (EST),  for  39  weeks 
from  Oct.  15,  goes  into  production 
in  Hollywood,  Sept.  1.  Miss  Davis 
will  star  in  the  situation  comedy 
series,  written  by  Artie  Stander, 
and  featuring  radio  actor  Jim 
Backus.  Phil  Rapp  will  direct  and 
Dick  Mack  produce,  probably  at 
General  Service  Studios,  and  shows 
will  be  filmed  with  a  live  audience. 


Howco  Productions  Inc.,  Hollywood, 
will  film  The  Little  People,  half- 
hour  TV  series,  on  a  contractual 
basis  for  an  undisclosed  Eastern 
syndicate.  The  cast  features  mid- 
gets with  the  exception  of  star 
Allan  Nixon,  6'  5"  movie  actor. 
Richard  Carr  is  writing  scripts, 
first  of  which  is  modern  version  of 
Jonathan  Swift's  Gulliver's  Travels. 
Ron  Ormond  is  producer-director. 


Bernard  Girard  and  Dick  Dorso,  as- 
sociates in  Lancer  Productions, 
subsidiary  of  Bing  Crobsy  Enter- 
prises, Culver  City,  are  completing 
plans  to  produce  a  feature  length 
film,  "The  Early  Grave,"  in  Italy. 
Co-authors  of  the  outdoor  action 
drama,  Mr.  Girard  will  produce 
and  Mr.  Dorso  direct  under  the 
banner  of  The  Lancers.  Duo  has 
completed  the  pilot  films  for  BCE 
in  four  half -hour  TV  film  series: 
Corny  Johnson,  Rose  Colored 
Glasses,  Those  Were  the  Days  and 
Bromfield  Series.  Motion  picture 
plans  hinge  on  production  sched- 
ules of  TV  series. 

Random  Shots  .  .  . 

Hafner-Halperin  Inc.,  Culver  City, 
has  signed  a  five-year  contract  for 
TV  film  rights  to  Rex  Morgan, 
M.  D.,  comic  strip,  with  Publishers 
Syndicate,  Chicago.  Louis  Hayward 
is  set  to  play  the  title  role  in  26 
half -hour  films  per  year  on  a  three- 
year  basis.    Production  starts  at 


Hal  Roach  Studios,  Sept.  15,  with 
Les  Hafner  as  producer.  Willis 
Goldbeck,  writer-director  on  MGM 
"Doctor  Kildare'"  motion  picture 
series,  has  been  signed  to  serve  in 
similar  capacities  on  Rex  Morgan, 
M.  D.  Stanley  Halperin,  headquar- 
tered in  New  York,  handles  sales 
and  distribution.  Firm  is  currently 
in  production  on  Kerry  Drake,  half- 
hour  TV  film  series,  starring  Ster- 
ling Hayden. 

American  Medical  Assn.  is  consid- 
ering the  possibility  of  permitting 
its  members  to  take  part  in  Your 
Doctor,  half-hour  TV  film  series 
packaged  by  Jack  Mulcahy  and 
Henry  Eichner.  Permanent  medical 
moderator  would  lead  a  rotating 
panel  of  specialists  in  lay-lan- 
guage discussions  of  medical 
problems,  illustrated  by  Mr.  Eich- 
ner's  drawings.  No  remuneration 
would  be  forthcoming  other  than 
the  doctors'  traveling  expenses. 
The  format,  approved  by  Los  An- 
geles chapter,  is  now  being  studied 
by  Chicago  group. 

Bing     Crosby     Enterprises  has 

opened  New  York  offices  at  600 
Fifth  Ave.,  telephone  Plaza  7-2277. 
Everett  Crosby,  president  of  BCE 
will  headquarter  there.  Home  office 
of  BCE  is  at  Culver  City,  Calif. 
❖     *  # 

CBS-TV  is  considering  a  half-hour 
TV  film  series  to  be  produced  by 
Imppor  Inc.,  Culver  City,  in  Paris 
under  the  supervision  of  The  Inter- 
national Criminal  Police  Commis- 
sion. Plans  call  for  the  budget  of 
$338,000,  covering  26  films,  to  be 
negotiated  through  Commercial  & 
Industrial  Bank  of  France  upon 
conclusion  of  arrangements  with 
CBS.  To  be  titled  either  Interpol 
or  Police  Internationale,  the  series 
would  star  Hugh  Marlowe  and  pro- 
ducer-director Herb  Strock  would 
utilize  a  wholly  French  crew. 

•  *     *  * 

Alan  Valentine  president  of  the 
Committee  for  Free  Asia,  reported 
last  week  that  81  U.  S.  television 
stations  have  requested  prints  of 
"Truth  Shall  Make  Man  Free,"  a 
13-minute  film  produced  by  the 
committee. 

Mr.  Valentine  said  the  film  is 
"rapidly  establishing  new  records 
in  television  station  usage."  He 
said  since  distribution  began  last 
February  15,  the  film  has  been 
shown  by  66  TV  outlets  in  45  cities 
a  total  of  118  times  to  an  audience 
estimated  by  the  stations  at  nearly 
48,100,000  viewers. 

Mr.  Valentine  said  an  indication 
of  the  film's  popularity  was  that 
it  has  been  televised  six  times  by 
KMTV  (TV)  Omaha  and  five  times 
by  WHIO-TV  Dayton  and  KHJ-TV 
Los  Angeles.  A  number  of  stations 
have  shown  the  film  three  to  four 
times.  NBC  television  network  has 
shown  it  three  times  and  ABC-TV 
once,  he  said. 

*  *      #  * 

William  L.  Klein,  president  of 
United  Broadcasting  Co.,  Chicago, 
has  completed  the  establishment  of 


UTP  SALES 

Eight  Markets  Listed 

SALES  and  renewals  of  five  TV 

film   packages   in   eight  markets 

were  reported  last  week  by  United 

Television  Programs  Inc.  Top  sale 

was   a   three-year   contract  with 

KRON-TV     San     Francisco  for 

Movie     Quick   .  Quiz,     a  Walter 

Schwimmer  Productions  feature. 

Other  new  sales  were:  Collegiate  Foot- 
ball Highlights  of  1952  and  Big  Town, 
to  KTTV  (TV)  LOS  Angeles;  Hollywood 
Off-Beat,  to  WTVB  (TV)  Richmond  and' 
Big  Town,  to  WX0R-TV  Providence.  Re- 
newals included  Royal  Playhouse  to  Lips- 
comb Appliance  Co.  for  WDSU  (TV) 
New  Orleans  and  Hollywood  Off-Beat, 
to  WLWT  (TV)  Cincinnati,  WLWD 
(TV)  Dayton  and  WLWC  (TV)  Co- 
lumbus. 


a  separate  film  division.  The 
video  staff,  which  films  commer- 
cials and  programs,  includes  Ber- 
nard Saber,  musical  director;  Ar- 
thur E.  Haug,  photography  direc- 
tor, and  Bryan  A.  Wright,  chief 
engineer. 

*  *  * 

Screen  Gems  Inc.,  Hollywood,  has 
bought  "Edge  of  the  Law,"  an 
original  story  by  Richard  Deming, 
and  has  assigned  screenwriter 
Charles  Bennett  to  develop  a  tele- 
vision adaptation.  It  will  be  one 
of  39  half -hour  telefilms  contracted 
by  the  Ford  Motor  Co.  for  Ford 
Theatre. 

Aspen  Pictures  feature  film,  "Re- 
turn to  Paradise,"  now  shooting 
in  Samoa  and  starring  Gary 
Cooper,  will  be  advertised  on  TV 
with  six  sets  of  newsreel  clips,  now 
in  preparation. 

*  *  * 

Talent  Assoc.,  Hollywood,  TV  film 
casting  agency  headed  by  Jack 
Murton  and  Fred  Messenger,  has 
moved  to  5746  Sunset  Blvd. 

Religious  &  Related  .  .  . 

The  Lutheran  Church  -  Missouri 
Synod  has  set  week  of  Oct.  5  as 
starting  date  for  its  television  se- 
ries This  Is  the  Life. 

Melvin  F.  Schlake,  executive  sec- 
retary of  Lutheran  Television  Pro- 
ductions, said  that  This  Is  the  Life 
is  a  dramatic  program  built  around 
"the  everyday  experiences  of  a 
typical  Christian  family.  It  is  not 
a  preaching  service  .  .  .  Instead, 
(Continued  on  page  97) 


W^^IS  Madison  Ave 


TV  CAMERA  LENSES 
from  I  to  40  inches! 


All  lenses  Telensco  mounted  and  specially  coated  for' TV. 
Special  problems  in  TV  optics  and  trick  effects  welcomed. 
Unique  Prisms  and  optical  components  of  all  types  now 
available.  WRITE  TODAY  for  a  complete  list  of  TV  lenses 
and  prices.  Specify  type  of  camera  uted. 

ERCONA  CAMERA  CORP.,  TV  Department,  527  Fifth  Ave 


CBS  has  purchased  a 
large  quantity  of  theso 
superb  lenses  for  use  in 
their  new  "TELEVISION 
CITY"  in  Hollywood. 

,  New  York  17,  N„  Y. 
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50°  BELOW- 

but  the 

MAURER  16mm. 

Performs  Perfectly! 


Whether  the  going's 
rough  or  smooth 

m  a  u  r  e  r 

is  your  best  buy 
for  16mm.  work! 


Director  Douglas  Wilkinson  and  Cameraman  Jean  Roy  are  seen 
working  in  the  Canadian  Arctic  on  a  production  for  Canada's 
National  Film  Board.  Their  Maurer  camera  operated  satisfactorily 
on  this  assignment  at  temperatures  varying  from  60°  F.  to  —50° 
a  range  of  110° ! 


THE  MODEL  F  PRIME  RECORDING  OPTICAL 
SYSTEM  AND  GALVANOMETER,  a  complete 

light  modulating  unit  for  recording  sound 
photographically  upon  standard  film,  re* 
quires  no  special  servicing  or  spare  parts 
(other  than  recording  lamp). 


THE  16mm.  SOUND-ON-FILM  RECORDING  SYSTEM  combines  the  high- 

est  fidelity  in  16mm.  recording  practice  with  wide  flexibility  and 
extreme  simplicity  of  operation. 


T 


THE  MAURER  16mm.,  designed  specifically 
for  professional  use,  equipped  with  pre- 
cision high-power  focusing  and  view-finder. 
Standard  equipment  includes:  235°  dis- 
solving shutter,  automatic  fade  control, 
view  finder,  sunshade  and  filter  holder,  one 
400-foot  gear-driven  film  magazine,  a  60- 
cycle  115-volt  synchronous  motor,  one 
8-frame  handcrank,  power  cable  and  a 
lightweight  carrying  case. 


2 


J.  A.  MAURER,  inc.  _fesa 


37-01   31st  Street,   Long  Islond  City    I,  New  York 
1107  South  Robertson  Blvd.,  Los  Angeles  35,  California 


maurer 


CABLE  ADDRESS : 
JAMAURER 
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FOR 
SALE 

605 

FOOT 

RADIO-TV 
TOWER 

galvanized,  guyed  Blaw- 
Knox  Radio  Tower. 

Used,  but  in  perfect  con- 
dition. 


Uniform  cross-sectioned 
for  400  feet,  then  taper- 
ing to  top.  Complete  with 
guys,  insulators,  and  reg- 
ulation lighting  equip- 
ment. 


Will  support  3  bay  tele- 
vision antenna  for  total 
overall  height  of  575  feet 
above  ground  on  low  TV 
channels,  or  6  bay  with 
lower  overall  height. 

Less  than  one-half 
present  market  price. 


Write,  wire  or  phone 

E.  C.  Frase 

WMCT 

Memphis,  Tenn. 

Phone  8-7464 


NBC-TV  PLANS  SERIAL  BLOCK 


Use  of  Same  Set,  Talent  To  Save  Sponsor  80% 


A  NEW  TV  programming  concept 
— a  morning  block  of  four  quarter- 
hour  serials  with  a  single  setting, 
which  officials  said  will  give  the 
sponsors  a  major  saving — was  de- 
scribed by  NBC-TV  last  week. 

To  house  the  programs,  known 
as  Hometown  and  slated  to  start 
this  fall  in  the  10:30-11:30  a.m. 
period,  Monday  through  Friday, 
the  network  is  constructing  sets 
representing  an  entire  village  in 
its  Brooklyn  studios.  This  village 
will  be  the  setting  for  all  four  of 
the  serials,  and  some  of  the  sup- 
porting characters  will  appear  in 
all  four  stories. 

Present  plans  are  to  launch  the 
series  about  October,  the  exact 
date  dependent  upon  signing  of 
"enough"  sponsors.  Authorities 
said  present  thinking  is  that  the 
sale  of  two  quarter-hours  will  be 
sufficient  to  get  the  series  under 
way.  Talent  costs  were  estimated 
at  less  than  $9,000  per  quarter- 
hour. 

NBC-TV  officials  said  an  adver- 
tiser would  have  to  spend  almost 
$45,000  a  week  to  use  a  setting 
comparable  to  Hometown  for  his 

EMPIRE  STATE 

Antenna  Details  Sought 

REQUESTS  have  poured  in  to  of- 
ficials of  the  Empire  State  Bldg. 
in  New  York  for  information  on 
operation  of  the  222-foot  antenna 
atop  the  world's  tallest  building. 

Building  officials  said  last  week 
potential  TV  station  owners  in 
Cleveland,  San  Francisco,  Detroit, 
Minneapolis  and  Tampa,  Fla.,  have 
requested  detailed  data.  They  all 
realized,  a  spokesman  said,  that 
a  multiple  outlet  mast,  similar  to 
the  one  functioning  in  New  York, 
would  cost  less  in  the  long  run 
than  completely  new  antennas. 

He  said  the  information  has 
been  relayed  to  the  interested  sta- 
tions. Such  sites  as  the  Forshay 
Tower  in  Minneapolis,  the  Penob- 
scot Bldg.  in  Detroit,  Cleveland's 
Terminal  Tower  Bldg.  and  San 
Francisco's  Twin  Peaks  all  are 
suitable  for  antennas,  the  spokes- 
man said. 

Main  advantages  in  use  of  local 
high  spots  for  towers,  he  said,  are 
a  large  savings  in  steel  and  other 
equipment  and  a  far  wider  cover- 
age area  for  the  station. 

Presently,  five  TV  and  three  FM 
stations  are  sharing  the  mast  atop 
the  Empire  State  Bldg.,  and  WATV 
(TV)  Newark  announced  this  week 
that  it  has  begun  building  its 
transmitter  site  there.  Frank  V. 
Bremer,  vice  president  in  charge 
of  engineering  for  WATV  and 
WAAT  -  AM  -  FM  Newark,  said 
WATV  expects  to  go  on  the  air 
from  the  Empire  State  Bldg.  in 
the  late  fall  or  early  winter. 
WATV's  transmitter  now  is  located 
in  West  Orange,  N.  J. 


cwn  15-minute  daytime  strip. 
Under  the  Hometown  concept,  they 
reported,  this  cost  is  cut  as  much 
as  80  %. 

Sylvester  L.  Weaver  Jr.,  NBC 
vice  president  in  charge  of  radio 
and  television,  told  a  news  confer- 
ence the  programs  would  represent 
soap  opera  "on  a  more  interesting 
level,  and  more  informative,"  and 
said  it  was  hoped  the  new  pattern 
would  stimulate  writers  to  move 
into  "new  dimensions"  which,  while 
providing  entertainment,  would  do 
more  than  entertain. 

With  the  action  of  all  four  plots 
taking  place  in  a  single  town,  he 
said,  the  effects  of  real-world 
events  can  be  shown  in  the  actions 
and  reactions  of  the  characters  in 
the  stories.  He  said  the  programs 
will  have  the  quality  of  nighttime 
shows. 

Outlines  of  Hometown's  four 
stories  were  presented  in  a  kine- 
scope with  Dave  Garroway  as  m.c. 
One  centers  around  the  life  and 
problems  of  the  town's  prominent 
surgeon.  Another  features  an 
elderly  couple  who  run  the  grocery 
stcre.  Heroine  of  the  third  is  a 
lady  personnel  manager  of  a  local 
plant,  while  the  fourth  is  the  story 
of  a  kindly  old  maid  who  is  the 
confidante  of  most  of  the  town's 
characters. 


A&P  PROMOTION 

Set  With  WJZ-TV 

TIE-UP  between  WJZ-TV  New 
York  and  A&P  Stores  in  the 
eastern  district  makes  available  in- 
store  displays  to  food  product  ad- 
vertisers on  the  stations. 

Four  advertisers  of  non-competi- 
tive products  stocked  by  A&P — 
advertisers  spending  $2,500  or  more 
per  week  for  time  on  WJZ-TV — 
may  participate  in  the  p^n,  which 
is  set  up  in  contract  periods  of  12, 
24,  36  and  52  weeks.  These  adver- 
tisers will  receive  point-of-purchase 
displays  once  every  four  weeks, 
three  times  every  12  weeks,  in  all 
710  A&P  super  markets  in  the 
metropolitan  New  York  market. 
Each  participating  sponsor,  WJZ- 
TV  said,  will  be  given  a  window 
display  where  possible,  plus  an  end 
or  a  dump  display,  depending  on 
which  is  most  advantageous  in  a 
particular  store. 

Plan  was  announced  in  an  attrac- 
tive brochure,  "Mass  Merchandis- 
ing Menagerie,"  which  illustrates 
each  point  with  an  amusing  animal 
drawing. 


PSI-TV  SELLS 

68  Films  To  7  TV  Market 

PSI-TV  Inc.,  New  York,  produce! 
and  distributor  of  television  filtl 
programming,  has  sold  a  packagjj 
of  68  motion  pictures  to  seve 
additional  TV  markets  for  moi 
than  $150,000,  Andrew  Jaegej 
vice  president,  said  last  week. 

PSI-TV  also  announced  the  ap| 
pointment  of  Robert  J.  Kingslej 
production  chief  for  the  forma 
Associated  Press  Spotnews  Tl| 
newsreel,  as  production  supervisa 
and  as  director  of  its  new  fill 
center  at  950  Eighth  Ave.,  Ne« 
York. 

Mr.  Kingsley's  staff  will  includ 
Miss  Sophie  Glantz,  booking  am 
billing  department  manager;  Pet^ 
Sarkies,  film  editor,  and  Williafi 
Stephens,  West  Coast  productio:| 
supervisor. 

The  stations  that  contracted 
with  PSI-TV  are  WCBS-TV  Ne\J 
York,  KLAC-TV  Los  Angeles! 
KNBH(TV)  Hollywood,  WBAlJ 
TV  Baltimore,  WTCN-TV  Minnej 
apolis,  WEWS(TV)  Cleveland  an} 
WNAC-TV  Boston. 


McMAHON  NAMED 

Is  DTN  Sports  Directoj 

THOMAS  J.  McMAHON  has  beeij 
named  sports  director  for  DuMon, 
Television  Network,  Chris  J.  Witi 
ting,  network  di 
rector,  announce! 
today  (Monday)! 

Mr.  McMahonj 
a  veteran  sports] 
caster,  recentll 
resigned  from  N| 
W.  Ayer  &  Son! 
where  he  had 
been  a  radio-T^J 
executive  sevei 
years.  His  dutiel 
were  to  negotiat] 
rights  for  sports  events  sponsored 
on  both  radio  and  television  M 
agency's  client,  Altantic  Refining 
Co.  He  began  his  radio  careei 
in  1935  as  a  play-by-play  an] 
nouncer  of  the  first  radio  broad] 
cast  of  Eastern  League  baseball 
heard  over  WNBF  Binghamtonj 
his  native  city. 


Mr.  McMahon 


CBS  Television  City 

CBS  Television  City  in  Los  Angele.j 
moved   closer   to   completion  lasl 
Friday  as  30  engineers  and  techl-,, 
nicians  started  installation  of  cus 
tom-made  TV  technical  equipment 
Four  large  studios  and  an  admin 
istration  building  form  the  cor 
of  the  15-acre  development.  Tele 
casting  from   there   is   slated  t 
begin  in  October. 


f ANGERJONE 

BEST  FOR'TV  FILMS 


*\    -'     USED  BY 


Good  News  Productions 

48   North   52nd  Street 
Philadelphia,  Pa. 


SYNC-SOUND 

RANGERTONE 

73  WINTHROP  ST. 
NEWARK  4,  N.  J. 
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KNOW  YOUR  SCHOOLS'  PROGRAM 

KPRC-TV  Staff  Draws  Praise  for  TV  Series 


EDUCATIONAL  TV 

Steetle  Cites  Progress 

AUDIO  -  VISUAL  personnel 
"should  feel  a  real  stake  in  tele- 
vision and  take  an  active  part  in 
assisting  in  its  development," 
Ralph  Steetle,  executive  director, 
Joint  Committee  on  Educational 
Television,  asserted  Aug.  6. 

Mr.  Steetle  spoke  on  "The  Status 
of  Television  in  American  Edu- 
cation" before  teachers,  adminis- 
trators, supei'visors  and  audio- 
visual directors  in  Madison,  Wis., 
at  the  Audio-Visual  Education  In- 
stitute at  the  U.  of  Wisconsin. 

Citing  the  242  assignments  re- 
served for  educational  TV  by  the 
FCC,  Mr.  Steetle  said  educators 
have  shown  a  "tremendous  energy" 
the  past  two  years  in  this  field.  A 
number  of  institutions  have  begun 
experiments  and  are  making 
"vigorous"  plans  for  entering  edu- 
cational TV,  he  noted.  Mr.  Steetle 
urged  teachers  to  evaluate  TV's 
best  use  "and  what  the  medium 
cannot  be  used  for,"  conceding  the 
extent  of  TV's  usefulness  in  the 
classroom  is  still  undetermined. 


CLOSED  CIRCUIT  TV 

Wisconsin  U.  Votes  Funds 

APPROPRIATION  of  $105,750 
for  a  closed-circuit  TV  "station" 
at  the  U.  of  Wisconsin,  Madison, 
has  been  granted  by  the  univer- 
sity's regents,  it  was  announced 
last  week.  The  laboratory  will  be 
used  for  teaching  and  research. 

The  regents  indicated  their  ap- 
proval of  the  project  last  May 
when  they  also  authorized  the  uni- 
versity radio  committee  to  work 
with  the  State  Radio  Council  on  a 
legislative  request  for  funds  to  con- 
struct educational  TV  stations  in 
the  state.  In  June,  the  regents  ap- 
proved an  operating  budget  of 
$22,820  for  the  TV  laboratory  dur- 
ing the  1952-53  school  year. 

The  newly-granted  appropria- 
tion will  provide  for  three  camera 
chains,  cable  to  link  studio  and 
viewing  rooms,  lighting  and  scen- 
ery, monitors,  mobile  unit,  photo- 
graphic equipment  and  kinescope 
recorder  and  processor.  Sum  of 
$6,000  is  included  for  remodeling 
of  space  in  the  Old  Chemical  Engi- 
neering Bldg.  for  studios. 


STAFF  of  KPRC-TV  Houston, 
Tex.,  has  received  fulsome  praise 
for  assistance  and  suggestions 
which  helped  maintain  "the  high 
level  of  public  interest"  of  the  sta- 
tion's recent  Know  Your  Schools 
series. 

The  station  and  General  Man- 
ager Jack  Harris  were  lauded  for 
their  joint  efforts  in  a  special  re- 
port released  by  the  Houston  Pub- 
lic Schools.  The  report  traces  de- 
velopment of  KPRC-TV's  initial 
educational  series  telecast  in  co- 
operation with  the  city's  public 
school  system. 

The  thrice-weekly  series  ran 
from  Jan.  18  through  July  4,  with 
a  schedule  of  72  programs  involv- 
ing 529  school  children  from  38 
schools,  45  school  administrators 
and  61  teachers  and  principals. 
Total  of  40  films  were  used  on  the 
programs  which  embraced  various 
educational  school  aspects. 

Mr.  Harris  expressed  .  gratifica- 
tion over  the  station's  service  to 
the  schools  and  summed  up  the 
series  with  these  observations: 

"One  of  the  interesting  things 
we  discovered  in  this  cooperative 
venture  was  that  a  single  full- 
time  employe  was  all  [that  was] 

NEW  FILM  FIRM 

Will  Produce  For  Video 

BABETTE  DONIGER  and  John 
McGowan  Wednesday  announced 
formation  of  a  new  television  film 
production  company,  Television 
Snapshots  Inc.,  50  Park  Ave.,  New 
York.  The  new  team  will  write, 
edit  and  produce  films  on  indus- 
trial, entertainment,  fashion  and 
science  topics,  among  others.  Com- 
pany now  has  one  half-hour  and 
one  15-minute  package  ready  for 
release. 

For  the  past  three  and  a  half 
years,  Miss  Doniger  has  handled 
production,  promotion,  special  fea- 
tures and  films  for  Kathi  Norris 
Inc.,  New  York. 

Mr.  McGowan  recently  was 
chosen  by  motion  picture  camera- 
men's union  as  "the  most  versatile 
film  man  in  the  country." 


required  for  the  school  district 
with  the  active  cooperation  of 
KPRC-TV  public  service  directors. 
The  program  had  a  surprisingly 
high  audience  appeal  with  ratings 
consistently  showing  a  20%  to  25% 
audience  tune-in." 

The  "single  full-time  employe" 
was  Mrs.  Dorothy  Sinclair,  TV 
program  supervisor  of  the  public 
school  system,  who  coordinated  the 
series  and  performed  before  the 
cameras  as  mistress  of  cere- 
monies. She  also  compiled  the 
report  on  Know  Your  Schools, 
which  resumes  next  month. 

Dr.  W.  E.  Moreland,  superin- 
tendent of  the  schools,  wrote  Mr. 
Harris  that  "without  the  technical 
knowledge  of  KPRC-TV's  staff  and 
its  many  suggestions,  the  program 
could  not  have  maintained  the  high 
level  of  public  interest  that  was 
evidence  throughout  the  period  of 
these  broadcasts." 

Dr.  Moreland  also  praised  Mrs. 
Sinclair  for  an  "outstanding  piece 
of  work  in  a  wholly-uncharted 
field — educational  television." 

No  effort  was  made  to  "perfect" 
the  programs,  according  to  Mr. 
Harris.  Subject  of  the  majority 
of  programs  was  curriculum,  with 
every  grade  from  elementary  to 
senior  high  covered  sometime  dur- 
ing the  series.  Twenty  programs 
showed  functions  of  school  depart- 
ments, 12  others  dealt  with  cul- 
tural and  community  agencies  and 
the  last  15  stressed  summer  activi- 
ties, adult  education  and  individual 
educational  pursuits. 


TV  HOME  COURSE 

Offered  by  CREI  Oct.  1 

HOME  STUDY  course  in  "Tele- 
vision Studio  Operations,"  claimed 
to  cover  every  aspect  of  the  TV 
studio,  is  being  offered  beginning 
Oct.  1  by  Capitol  Radio  Engineer- 
ing Institute,  Washington,  D.  C, 
according  to  E.  H.  Rietzke,  presi- 
dent. 

Information  may  be  obtained  by 
addressing  E.  A.  Corey,  Capitol 
Radio  Institute,  3224  16th  St., 
N.W.,  Washington  10. 


NBC-TV  Shifts  KF&O 

REVERE  Copper  &  Brass  Corp. 
will  sponsor  its  Meet  the  Press  in 
the  NBC-TV  Sunday,  6-6:30  p.m. 
period,  replacing  Kukla,  Fran  & 
Ollie  which  was  originally  sched- 
uled for  the  time.  Latter  show, 
sponsored  by  RCA  Victor,  will  be 
placed  in  the  Sunday,  4-4:30  p.m. 
time.  Program  will  be  used  for 
merchandising  and  premium  ap- 
pearances throughout  the  program 
in  theatre,  department  stores,  etc. 
The  network  is  currently  attempt- 
ing to  sell  every  other  week  of 
KF&O  to  a  food  sponsor.  St.  George 
&  Keyes,  New  York,  is  the  agency 
for  Revere  Copper  &  Brass,  and  J. 
Walter  Thompson  Co.,  that  city, 
represents  RCA  Victor. 


CMBF-TV  DEBUT 

Mestre  Sets  Oct.  7 

SIXTH  TV  outlet  of  Circuito  CMQ' 
S.  A.,  Cuban  radio-TV  network 
operator,  is  to  commence  operation ; 
in  Havana  about  Oct.  1,  it  was 
reported  last  week  by  Goar  Mes- 
tre, director  general  of  the  CMQ 
operations.  To  be  known  as  CMBF- 
TV,  the  new  outlet  will  use  Chan- 
nel 7  and  air  film  and  local  sports 
programs. 

On  the  air  since  December  1950, 
the  network's  CMQ-TV  Havana  is.  . 
assigned  Channel  6  and  uses  a  5 
kw  RCA  transmitter.  CMBF-TV 
will  employ  5  kw  DuMont  trans-  , 
mitter,  to  be  housed  at  CMQ-TV's  | 
plant.     Since  May,  CMQ-TV  has  , 
been  feeding  kinescopes  of  its  pro-  j 
grams  to  CMQ-owned  stations  at  ( 
Santa  Clara,  Camaguey  and  San-  „ 
tiago.  Another  CMQ  outlet  at  Ma-  f 
tanzas  rebroadcasts  CMQ-TV  di-  jr 
rectly.    About  20,000  ft.  of  film  is 
kinescoped   daily  in  the  network 
operation,  Mr.  Mestre  stated. 

Two  more  studios  have  been  * 
added  by  CMQ-TV,  Mr.  Mestre!  h 
said,  for  a  total  of  six.  The  net-  ": 
work  operation  also  employs  15  )C 
film  camera  chains  and  two  mobile  a5 
units.  A  fortnight  ago  a  major1  ^; 
remote  pickup  of  the  regatta  at  r- 
Varadero  Beach  was  aired,  he  re-  (!i 
lated. 

Construction  is  continuing  on  the  1 
CMQ  seven-station  microwave  relay 
link  between  Havana  and  Santa  "J 
Clara,  Mr.  Mestre  reported,  to  cost  f 
about  $400,000  when  completed.  iU 
Philco  equipment  is  being  used.  'a 
Additional  11-station  link  to  San-  ' 
tiago,  to  cost  another  $600,000,  is  J 
being  delayed  a  few  months,  he  o! 
said.  , C0! 

  pi 
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COMMUNITY  TV  < 

Vermont  Area  Receiving  ott 

GREEN    MOUNTAIN    area    of  st 
Vermont    now    is    receiving    TV  ^ 
signals  through  facilities  of  the  ki 
Green  Mountain  Television  Corp.,  SP( 
a  community  TV  system.  The  area  'ei 
encompasses  Burlington,  Winooski  a 
and  Williston,  with  54,000  homes.  a: 
Operations  began  July  26.  ^ 
Two  signals  being  picked  up  by  T 
the  Green  Mountain  firm  are  Chan-i 
nel  4  from  WRGB  (TV)  Schenec-  ~ 
tady  and  Channel  2  from  CBFT 
(TV)  Montreal.   Tri-weekly  radio 
program,   TV   Topics,   is  carried 
over  WCAX  Burlington  at  6:55 
p.m.  to  acquaint  Vermonters  with 
upcoming  programs  and  the  com- 
munity TV  service. 


Looking  for  Radio  & 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  students 
at  regular  intervals,  as  technicians, 
operators  and  laboratory  aids.  Our 
men  graduate  with  a  first  class  Radio- 
Telephone  License.  Call  on  us  for  your 
technical   personnel  needs. 

Write  to:  PLACEMENT  MANAGER 

A  RCA  INSTITUTF*  r*c. 

'SW^  A  Senile  of  Radio  Corporation  of  America 
350  West  Fourth  Street,  New  York  14,  N.  Y. 


PROTECT  YOURSELF,  your  STAFF,  your  CLIENTS 

from  the  daily  hazard  of 

LIBEL,  SLANDER,  INFRINGEMENT  OF 
COPYRIGHT,  INVASION  OF  PRIVACY 

Arising  from  Editorializing.  Speeches,  Newscasts,  Ad  libs.  Financial 
Comment,  Mystery  Plots,  Gossipy  Announcements,  Man-on-the-street 
Interviews. 

Hundreds  of  Broadcasters  and  Newspapers  guard  this  continu- 
ous  hazard    with    our    special,    tailored-to-the-risk  Insurance. 

USE  CAUTION  -  LADY  LUCK  IS  A  DESERTER ! 
IT  COSTS  SO  LITTLE  TO  BE  SURE  WITH  INSURANCE. 

For  detail*,  write  to  the  Pioneer  in  this  line. 
EMPLOYERS  REINSURANCE  CORPORATION 
Insurance  Exchange  Bldg.       —       Kansas  City,  Mo. 
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BMI  SEMINAR 


More  Meetings  Advocated 
By  Committee 


DECLARING  that  "one  week  a  year  is  not  too  much  to  devote  to  the 
most  important  element  of  the  broadcasting  profession — programming," 
a  committee  representing  the  more  than  100  broadcasters  attending  the 
BMI  Summer  Seminar  in  Denver  [B»T,  Aug.  11]  reported  that  the 


meetings  were  "a  tremendous  ex- 
perience for  all  of  us  who  have 
been  fortunate  enough  to  attend." 
Recommendation  that  "addition- 
|  al  seminars  be  held  next  year  in 
f  other  locations  as  well  as  in  the 
city  of  Denver"  and  that  "they  be 
attended  by  at  least  one  represent- 
fafive  from  every  radio  station," 
Twas  made  by  the  committee  at  the 
final    session    of    the  week-long 
;  seminar  on  Aug.  8.  Rex  Howell, 
KFXJ  Grand  Junction,  Col.,  was 
committee    chairman.     Its  other 
members  were  Ed  Breen,  KVFD 
Fort  Dods-e,  Iowa,  and  G.  Pearson 
Ward,  KTTS  Springfield,  Mo. 

Lauds  Cooperative  Efforts 

Praising  the  U.  of  Denver  and 
its  radio  department  chairman, 
Russell  Porter,  for  its  initiative  in 
Dringing  the  seminar  to  the  cam- 
pus, the  committee  report  also 
lauded  the  Colorado  Broadcasters 
Assn.  for  its  cooperation  in  mak- 
i  ng  the  seminar  a  success  and  BMI 
or  its  presentation  as  "a  culmina- 
ion  of  two  years  of  stimulating 
program  clinics." 

"Programs  are  the  principal 
tools  of  our  trade,"  the  committee 
stated.  "Upon  programs  rest  the 
full  responsibility  of  our  past  mis- 
takes and  accomplishments.  This 
BMI  seminar  has  proved  again 
that  broadcasters  are  ever  mindful 
j  of  their  inherent  responsibility 
constantly  to  improve  their  pro- 
grams to  meet  the  changing  pat- 
tern of  American  interests  and 
tastes. 

"The  assessing  of  problems  of 
programming,   as  is  true  in  all 
J  other  problems,  through  collective 
study,  has  benefited   us  greatly. 
We   have   indeed   been   the  rich 
beneficiaries  of  a  great  fund  of 
[  specific  information,  from  our  col- 
leagues from  32  states  and  Can- 
i  ada,  on  how  things  are  being  done 
I  at  other  stations,  large  and  small. 
I  We    have    learned    how  stations 
everywhere  have  been  improving 
their  programs  in  the  interest  of 


listeners,  have  developed  greater 
audiences,  rendered  better  public 
service,  and  in  so  doing  have  en- 
joyed greater  financial  returns. 

"We  have  acknowledged  with 
equal  frankness  our  programming 
strength  and  weakness.  We  have 
found  a  striking  similarity  in  pro- 
gramming from  the  many  stations 
represented  at  this  seminar,  re- 
gardless of  their  size  or  geograph- 
ical location.  From  this  ground  of 
common  interest,  we  have  bene- 
fited immeasurably  while  enjoying 
the  privilege  of  helping  one  an- 
other. This  seminar  has  reaffirmed 
the  long-held  conviction  of  many 
broadcasters  that  all  people,  wher- 
ever they  may  live — in  cities  or 
on  farms — are  basically  alike  in 
their  programming  preferences 
and  that  there  is  a  nationwide 
appreciation  of  conceit  music,  fine 
books,  stimulating  discussion  and 
all  other  such  program  ingredients 
that  make  for  a  richer  and  fuller 
life. 

"We  find  that  programs  can  im- 
prove and  that  it  is  the  intent  of 
radio  stations  to  achieve  that  im- 
provement. We  find  programs  are 
the  very  foundation  on  which  radio 
depends.  We  believe  any  program 
appearing  on  any  station  should 
fulfill  a  definite  purpose. 

"Even  in  the  face  of  their  nota- 
ble accomplishments,  broadcasters 
are  not  willing  to  rest  on  their 
laurels.  They  are  deeply  concerned 
in  making  use  of  every  opportu- 
nity to  enhance  the  value  of  radio 
as  the  greatest  force  for  service 
in  the  fields  of  entertainment,  in- 
formation, advertising,  education 
and  in  the  cultural  stimulus  of 
the  American  people.  To  achieve 
these  calls,  broadcasters  cheerfully 
accept  the  responsibility  of  ap- 
proaching the  challenge  with  en- 
thusiasm and  constructive  intent. 

"Your  committee  fully  endorses 
the  findings  and  opinions  toward 
this  end  that  have  been  stated  by 


IN 

PORTLAND,  OREGON 

1,246,540  active,  young-minded  West- 
erners comprise  KGW's  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO.,  INC. 
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Slow  Boat  From  Tokyo 

GEORGE  THOMAS  FOL- 
STER,  NBC's  chief  Tokyo 
correspondent,  apparently 
does  not  believe  in  such 
prosaic  means  of  trans- 
oceanic travel  as  airplanes 
and  ocean  liners.  Twelve 
years  ago,  Mr.  Folster  sailed 
from  the  U.  S.  to  Australia 
in  a  three-masted  schooner. 
World  conditions  kept  him 
in  the  Orient  for  12  years 
but  when  he  returned  to  the 
U.  S.  recently,  he  negotiated 
the  5,000  miles  from  Tokyo 
in  his  own  50-foot  ketch.  The 
non-stop  sail  took  47  days 
out  of  sight  of  land  and  with 
only  three  vessels  sighted 
during  the  entire  trip. 

our  speakers. 

"It  is  our  considered  judgment 
that  in  sheer  self-interest,  the 
management  of  every  station 
should  regularly  evaluate  its  en- 
tire program  structure  through 
actual  listening  by  qualified  per- 
sonnel and  later  by  analysis  of 
what  has  been  heard." 


KXA  APPOINTMENT 

Smith  Named  Gen.  Manager 

HUGH  A.  SMITH,  education  direc- 
tor, KPIX  (TV)  San  Francisco, 
has  been  appointed  general  man- 
ager of  KXA  Seattle,  effective 
Sept.  1. 

Both  stations 
are  affiliates  of 
Wesley  J.  Dumm 
Enterprises. 
Other  stations  in- 
clude KSFO  San 
Francisco  and 
KWID  San  Fran- 
cisco. KWID  is 
an  international 
station. 

The  appoint- 
ment will  mark  a  return  to  the 
Northwest  for  Mr.  Smith,  who, 
prior  to  his  joining  KPIX  in  July 
1951,  was  program  director  of 
KPOJ-AM-FM  Portland,  Ore.  Mr. 
Smith  also  has  served  with  KGW 
Portland  and  WBIR-AM-FM  Knox- 
ville,  Tenn. 

Early  this  year  he  was  selected 
as  a  traveling  speaker  for  BMI 
radio  clinics  throughout  the  na- 
tion. Mr.  Smith  will  take  his  wife 
and  two  children  to  Seattle  in 
September. 


Mr.  Smith 


Westinghouse  Fund 

FELLOWSHIP  fund  to  aid  promis- 
ing young  engineers  and  scientists 
of  the  Westinghouse  Electric  Corp. 
to  continue  their  studies  at  a  grad- 
uate level  has  been  established  in 
honor  of  the  late  Leon  R.  Ludwig, 
outstanding  inventor  and  Westing- 
house engineering  executive.  To 
be  eligible  for  a  fellowship,  a  can- 
didate must  have  shown  marked 
ability  in  engineering  or  scientific 
fields  and  must  have  been  a  West- 
inghouse employe  for  at  least  two 
years. 


COLUMBIA  RECORDS 

Mulls  'Fair  Trade'  Policy 

COLUMBIA  RECORDS  Inc.  will 
not  announce  its  decision  on  estab- 
lishing fair  trade  prices  for  its 
records  under  the  new  "Fail- 
Trade"  law  until  it  can  also  reveal 
its  plans  for  enforcing  its  policy, 
James  B.  Conkling,  president  of 
the  record  manufacturing  sub- 
sidiary of  CBS,  stated  last  week. 

When  Columbia  Records  at- 
tempted to  establish  fair  trade 
prices  for  records  some  years  ago, 
Mr.  Conkling  said,  "in  litigation 
that  resulted,  Columbia  succeeded 
in  establishing  in  the  courts,  over 
vigorous  opposition,  that  records 
are  a  product  which  can  be  fair 
traded.  .  .  .  Columbia  now  wishes 
to  be  certain  that  if  it  attempts 
to  fair  trade  again,  it  will  be  able 
to  enforce  its  fair  trade  practices. 
There  are  many  collateral  prob- 
lems which  must  be  considered, 
such  as  interstate  mailing  of  rec- 
ords, the  effect  of  fair  trading  on 
various  dealers  subject  to  dif- 
ferent OPS  ceiling  prices,  etc." 


Border  Privileges 

UNDER  terms  of  a  new  treaty 
with  Canada,  certain  mobile  and 
amateur  radio  stations  licensed  by 
either  Canada  or  the  U.  S.  may  be 
authorized  to  operate  across  the 
border  in  each  other's  territory, 
FCC  announced  last  week.  Advance 
permit  for  such  operation  is  re- 
quired, except  for  aircraft  radio. 


This  booklet 
helps  you 
choose  the 
right  unit  for 
your  needs, 


This  free  booklet  will  help  you  select 
the  right  type,  the  right  size,  starting 
method,  etc.  for  your  particular  appli- 
cation.    Whatever  you 
need,  you'll  find  it  in 
the  "U.S."  line  —  for 
U.S.    builds   over  300 
jl|  models,  backed  by  more 
than  60  years  of  manu- 
facturing experience! 

.  UNITED  STATES  MOTORS  CORP.  . 

I  354  Nebraska  St.  Oshkosh,  Wis.  | 

I Please  send  me  the  free  booklet  on  ■ 
Electric   Plants.    I  am   interested   in  ■ 
Q  Gas  powered,  □  Diesel, 
[~]  Gasoline  powered 

|  Name   -  | 

g  Address   | 

^^ity   Zone  State  .J 
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SOMETHING  new  in  the  way  of 
quiz  programs  has  been  reported 
by  WOR-TV  New  York.  Ad-Quiz 
will  put  contestants  on  the  spot 
and  test  their  powers  of  observa- 
tion by  asking  them  questions 
about  ads  they  have  seen  and 
heard.  Typical  of  those  asked  by 
quiz  mistress  Virginia  Grahame 
are  "What  cigarette  helps  you 
escape  from  the  commonplace?" 
or  '  How  does  Ann  Sothern  keep 
cool?"  Contestants  on  the  show 
which  makes  its  debut  Aug.  23, 
will  work  in  teems  aiming  for  the 
highest  score  with  each  getting  a 
chance  to  give  the  correct  answer. 


TV  WEDDING  BELLS 

WEDDING  protocol  is  being  tele- 
cast on  Whats  Cookin'  on  KSTP- 
TV  Minneapolis-St.  Paul.  Bernice 
Hudlin  was  hostess  to  a  wedding 
shower  party  on  the  program  last 
week.  The  actual  wedding  recep- 
tion for  the  same  bride,  Beverly 
Huddle,  will  be  telecast  today 
(Monday). 


CKNW  STATISTICS 

CKNW  New  Westminster,  B.  C, 
cites  survey  statistics  to  show  that 
from  CKNW,  "you  get  one-third 
more  audience  ...  in  all  wage 
earner  areas  of  Vancouver,  Burn- 
aby  and  New  Westminster."  Bill 
Rea,  CKNW  owner-manager,  says 
also  that  surveys  show  that  his 
station  is  "Top  Dog"  in  area  auto- 
radio  listening. 


Mr.  Harvey  Pearman 
Beaumont  &  Hohman.  Inc. 
Kansas  City. 

Dere  Harvey: 

For  a'ony  time 
in   Chas.  because 


th' 


My  boss  ses  K.C. 
this  yere  but  just 


hed  an  inturust 
hcdquaiturs  of 
th'  whole  At- 
lantic G  ray- 
hound  system. 
Now,  by  golly, 
Chas.  is  rite 
it  p  i  n  big 
sports  company 
with  a  ball 
club  in  th' 
America  n 
Assn.  along 
with  K.C.  Ov 
course,  we're 
always  doin' 
big  t  h  i n g s 
down  here.  I 
seen  New 
York  City 
store  sales  is 
down  14%. 
Mr.  Made 
oughtto  move 
to  Chas.  where 
sales  is  up 
21%  for  th' 
same  period. 
Yessir,  bizness 
is  good  here 
and  merchunts 
are  rea  chin' 
for  it  with 
WCHS  on  580 
with  5,00  0. 
may  win  th'  pennant 
weight  until  1953. 

Yrs, 
Algy 


WCHS 
Charleston,  W.  Va. 


programs  m^ 


premiums 


WCUE  TRUCK  UNVEILED 

UNIQUE  "special  events  truck" 
was  unveiled  by  WCUE  Akron, 
Ohio,  at  the  July  opening  of  the 
Century  Food  Stores'  first  super- 
market. The  "truck,"  carrying  a 
?ign  which  read  "No  FM,  No  TV, 
Just  Good  Old  Fashioned  Radio," 
was  a  1911  model-T  Ford.  The 
store's  opening  was  preceded  by  a 
WCUE  teaser  spot  campaign. 
Spots  were  broadcast  50  times 
daily  for  one  week  followed  by  a 
one-week  saturation  campaign  of 
full  minute  spots  selling  unique 
features  of  the  Century  market. 


'CAMPUS'  GOES  RURAL 

WBAL-TV  Baltimore's  TV 
Campus,  Class  A  time  educational 
program  presented  in  cooperation 
with  14  Maryland  colleges  and  uni- 
versities, is  dealing  exclusively 
with  agricultural  matters  during 
August  and  September,  with  pro- 
fessors from  U.  of  Maryland  agri- 
culture department  being  featured. 
Moderator  will  be  Conway  Robin- 
son, WBAL-TV  farm  program  di- 
rector. 


RAIN-MAKING  REPORTS 

RAIN-MAKING  efforts  to  end  the 
drought  in  the  Connecticut  Valley 
were  given  full  coverage  by  WTIC 
Hartford's  Farm  Program  Director 
Frank  Atwood,  according  to  the 
station.  Daily  reports  and  inter- 
views kept  the  public  informed 
on  operations  of  the  rain-making 
crews  in  various  parts  of  the  state. 
When  nature  stepped  in  to  help 
with  a  total  of  2%  inches  of  rain 
in  two  days,  Mr.  Atwood  reported 
the  end  of  the  month  long  drought 
on  NBC's  World  News  Roundup. 


POWER  STORY 

TWICE  weekly  broadcast,  dealing 
with  the  construction  of  the  new 
KLX  Oakland,  Calif,  new  5  kw 
transmitter,  is  being  aired  by  the 
station.  More  Power  to  You  has  as 
its  format  interviews  with  engi- 
neers, job  foreman  and  pile  drivers 
who  tell  listener  about  the  con- 
struction job.  Mark  Gerstle,  pro- 
duction manager  of  the  station  and 
m.c.  cf  the  show,  stated  that  "The 
aim  of  the  show  is  to  make  KLX 
audiences  sidewalk  superintendents 
on  the  spot." 


'STAGE  DOOR'  DISPLAY 

DISPLAY  window  at  WBTV  (TV) 
Charlotte  features  a  6x7  ft.  stage 
door  setting  as  a  backdrop  for  a 
new  promotional  display.  Made  of 
beaver  board,  the  display  has 
changeable  panels  to  feature  vari- 
ous products  and  programs. 


WIP  JOINT  PROMOTION 

JOINT  PROMOTION  by  WIP 
Plr'ladelphia  and  the  Central  News 
Agency  there  plugs  Mary  Biddle 
Show  on  WIP  and  Modern  Bride's 
giant  290-page  edition  now  on  the 
newsstands.  In  return  for  on-the- 
air  announcements  to  young  home- 
makers  on  the  Biddle  show,  Central 
News  has  posted  2,000  placards 
advertising  the  WIP  show  and 
Modem  Bride  on  newsstands  with- 
in a  60-mile  radius  of  Philadelphia. 


KLZ  GREETS  SHOW  TROUPE 

KLZ  Denver  whooped  up  Helen 
Hayes  and  the  cast  of  "Mrs  Mc- 
Thing,"  for  the  play's  two  weeks 
at  Central  City,  famed  old  Colorado 
mining  town,  by  parking  its  bright 
red  mobile  unit  at  Union  Station, 
Denver,  to  meet  the  cast.  KLZ 
staged  music  and  interviews  with 
the  stars  and  featured  a  chorus 
of  young  folks  in  Gay  Nineties 
costumes  brought  from  Central 
City  to  welcome  the  troupe.  The 
station  planned  also  to  broadcast 
opening  night  ceremonies  from 
Central  City. 


VETERANS  ON  VIDEO 

BETTY  ANN  HORSTMAN,  m.c. 
of  WLWD  (TV)  Dayton's  Coffee 
Club,  each  week  invites  a  veteran 
from  the  Wright-Patterson  AFB 
Hospital  at  that  city  to  be  a  guest 
on  the  TV  show,  where  he  is  inter- 
viewed and  tunes  dedicated  to  him 
by  musicians  Arvie  Recore,  Jim 
Bolen  and  Dick  Shafer.  The  vet- 
eran also  receives  gifts  from  the 
program's  sponsors. 


OPERATIC    DJ  SHOW 

KNBC-AM-FM  San  Francisco  has 
extended  indefinitely  its  unusual 
new  disc  jockey  show  of  opera. 
Originally,  the  show  was  to  have 
terminated  Aug.  6.  Reuben  Brad- 
ford, a  Texan  billed  as  a  "two- 
legged  musical  encyclopedia,"  pre- 
sides over  the  show,  playing  opera- 
tic records  after  bringing  listeners 
up  to  date  as  to  plot  and  composer. 
Mr.  Bradford  phrases  his  introduc- 
tions in  idiomatic,  or  Bradford- 
English. 


RADIO  EXTRACTS  PROMISES 

UNDER  WICH  Norwich,  Conn., 
sponsorship,  an  "I  Promise  to 
Vote"  campaign  has  been  launched 
in  that  city.  More  than  50  of  the 
station's  advertisers  are  participat- 
ing in. the  campaign.  Buttons  bear- 
ing the  station's  call  letters  and 
the  vote  slogan  as  well  as  window 
stresmers  and  straw  poll  ballots 
are  being  distributed.  Local  and 
area  officials  will  back  up  the  cam- 
paign by  making  radio  appearances 
during  the  next  eleven  weeks. 


GET-ACQUAINTED  SESSION 

DRIVER-salesmen  of  the  Ameri- 
can Brewery,  Baltimore,  assembled 
in  studios  of  WAAM  (TV)  Balti- 
more for  the  purpose  of  becoming 
acquainted  with  promotions  pre- 
pared by  the  station,  brewery  and 
the  Kuff  &  Feldstein  and  Elmer 
Free  ad  agencies.  Also  on  hand 
were  six  finalists  in  the  "Miss 
TV"  contest.  Baltimoreans  may 
vote  for  the  finalists  "wherever 
American  Beer  is  sold."  The  con- 
test, conducted  in  six  half-hour 
TV  variety  shows  on  WAAM,  drew 
more  than  1,300,000  votes  last  year. 
A  new  high  final  total  vote  is  pre- 
dicted this  year. 


FREEDOM  FOOTNOTE 

WHDH-AM-FM  Boston  has  as- 
signed a  weekly  half-hour  slot  to  a 
new  public  affairs  series,  Footnote 
to  Freedom.  Devoid  of  political 
tie-ins,  the  programs  are  being 
taped  in  communities  "where 
America  started,"  with  Lexington, 
Gloucester  and  Attleboro,  all  in 
Massachusetts,  starting  off  the 
roll.  Object,  WHDH  explained,  is 
to  document  individual  contribu- 
tions to  freedom  in  the  past,  and 
to  stimulate  civic  and  moral  respon- 
sibility in  current  affairs. 


MORE  FLYING  SAUCERS 

FLYING  saucer's  timeliness  has 
been  worked  into  a  novel  promotion 
by  KIOA  Des  Moines.  Four  thou- 
sand cardboard  "flying  saucers" 
were  printed  with  the  message  "Out 
of  This  World — the  new  Dick  Mills 
show  over  KIOA."  One  letter  of  the 
station's  call  letters  appeared  on 
each  piece.  Saucers  were  dispensed 
from  an  airplane.  The  first  five 
who  found  a  complete  set  of  saucers 
— one  each  with  the  letters  "K"  "I" 
"O"  and  "A"  were  awarded  $10. 


HOMEMAKER'  NEWS  SHOW 

NEWS  SHOW  "for  the  busy  home- 
maker"  began  on  WTCN  Minne- 
ppoiis  Aug.  6.  Titled  Datelines 
With  Grace  Lindley,  the  show  stars 
Mrs.  Lir.d'ey  in  a  quarter-hour 
commentary  on  world,  national  and 
lecal  affairs. 


WDUZ 

ABC  NETWORK 


at-  GREEN  BAY,  WIS. 


BLATZ  AND  SCHLITZ  MAY 
COMPETE,  BUT  THEY  BOTH 
INSIST  ON  WDUZ  COVER- 
AGE IN  GREEN  BAY. 


BEN  A.  LAIRD,  PRES. 


CALL  JOHN  E.  PEARSON  CO. 
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SHARE  TRANSFERS 


18  Stations  to  Ask  CBC 

EIGHTEEN  Canadian  stations  will 
request  share  transfers  at  the  Sept. 
5  meeting  of  the  Board  of  Gover- 
nors of  the  Canadian  Broadcasting 
Corp.,  at  Radio  Canada  Bldg., 
Montreal.  Two  stations,  CHLN 
Three  Rivers  and  CKLD  Thetford 
Mines,  are  asking  for  corporate 
name  transfer  of  license,  and 
CKLS  La  Sarre  is  asking  for 
change  of  control  in  corporation  to 
iJ.  J.  Gourd,  D.  A.  Gourd,  and  R. 
Charbonneau. 

CJEM  Edmunston  is  requesting 
change  in  frequency  with   1  kw 
from  1380  kc  to  570  kc  with  direc- 
tional   antenna.     CFYT  Dawson, 
Canadian  Army  station,  is  asking 
for  change  in  frequency  with  100 
from  1400  kc  to  1230  kc.  CHNO 
judbury  is  requesting  permission 
o  establish  a  supplementary  250 
v  AM  station  on  1240  kc,  in  addi- 
ion  to  its  present  1  kw  on  1440  kc 
!oth  transmitters  would  use  same 
ntenna. 


Film  Report 

(Continued  from  page  90) 


ANVIL  AWARDS 


RAILROAD  HOUR' 

Commercials  Complimented 


.SSN.  of  American  Railroads, 
oonsors  of  the  Railroad  Hour, 
aired  Mondays  over  NBC,  are  en- 
joying compliments  on  the  pro- 
gram's commercials. 
.  Typical  excerpts  of  audience  re- 
action to  commercials  are  these, 
contained  in  letters  to  the  asso- 
ciation: 

,  "I  have  been  particularly  im- 
pressed with  the  clever  manner  in 
which  your  broadcast  commercials 
( :ell  something  about  your  busi- 
ness," wrote  an  educational  testing 
service  officer  in  Princeton,  N.  J. 
j  'It  seems  to  me,"  he  added,  "they 
ire  interesting,  succinct,  and  make 
i  point,  usually  just  one." 

An  insurance  man  in  St.  Paul 
wrote:  "The  commercials  are  good. 
They  tell  an  interesting  story  and 
lever  arouse  an  impulse  to  turn 
;hem  off.  I  am  sure  this  program 
must  bring  the  railroads  much 
3-ood  will." 

A  San  Francisco  bank  executive: 
'Your  treatment  of  the  commer- 
cials is  most  excellent  —  educa- 
;ional,  interesting,  and  not  monot- 
nous  and  repetitious." 


the  truths  of  the  Christian  Gospel 
will  become  alive  as  they  are  ex- 
emplified in  the  lives  of  Grampa 
Fisher,  his  50-year-old  son  and 
daughter-in-law,  Carl  and  Anna, 
and  their  three  children. 

"In  each  of  the  26  episodes  of 
the  first  year's  series  one  or  more 
of  the  Fishers  will  be  involve!  in 
a  dramatic  situation,  the  solution 
of  which  will  call  for  the  applica- 
tion of  a  particular  Christian 
truth,"  Mr.  Schlake  said. 

Mr.  Schlake  said  the  films  will 
be  made  available  to  television  sta- 
tions throughout  the  country.  He 
noted  that  a  public  appeal  for 
funds  will  not  be  made  in  connec- 
tion with  the  telecasting  of  the 
series. 

The  series  was  produced  by 
Family  Films,  Hollywood. 

Film  People  .  .  . 

Betty  Hutton,  no  longer  under  con- 
tract to  Paramount  Pictures,  is 
making  plans  to  enter  television. 
Her  husband,  Charles  O'Curran, 
former  director  with  Paramount, 
will  direct  a  series  of  programs 
when  the  format  is  selected.  It 
is  reported  that  the  pair  will  sign 
with  a  major  network  shortly  and 
Miss  Hutton's  video  activity  will 
start  with  a  series  of  guest  shots. 


John  English  directs  the  next  26 
half-hour  films  in  The  Adventures 
of  Kit  Carson  TV  series  for  Revue 
Productions,  now  shooting  at  Re- 
public Studios,  North  Hollywood. 
Series  stars  Bill  Williams. 


John  Glavin,  general  manager  of 
Five  Star  Productions,  Hollywood, 
has  assumed  additional  executive 
responsibilities.  Norman  McCabe, 
assistant  unit  animation  director 
with  firm,  has  been  promoted  to 
animation  director.  He  succeeds 
Howard  Swift  who  resigned. 


Rosemary  DeCamp,  who  portrays 
Judy  Price  on  CBS  Radio  Dr. 
Christian,  will  be  featured  in  the 
TV   film   commercials   for  Pacific 


BMI 

Another  BMI  "Pin  Up"  Hit— Published  by  Raleigh 

GOT  YOU  ON  MY 
MIND 

On  Records:  Buddy  Morrow  —  Vic;  John 
Greer— Vic;  Hawkshaw  Hawkins— King;  Big  3 
Trio_Okeh;    Joe   Burton   Sextette— Intro. 

Exclusively  licensed  by 


Borax  Co.,  New  York  (20  Mule 
Team  Borax),  on  Death  Valley 
Days,  half-hour  TV  series  being 
filmed  by  Flying  A  Television  Pic- 
tures, Hollywood.  Stanley  Andrews, 
radio-TV  actor  has  been  signed  to' 
portray  the  Old  Ranger  in  the 
series.  Agency  is  McCann-Erick- 
son  Inc.,  that  city. 


Samuel  Goldwyn  Jr.  plans  to  enter 
TV  film  production  following  his 
separation  from  the  Army.  He 
was  formerly  a  member  of  Gen. 
Eisenhower's  staff  in  Paris. 


Capt.  Jack  Lewis,  USMC,  former 
Monogram  Pictures  writer,  has 
completed  four  in  a  series  of  eight 
half-hour  films,  geared  for  release 
to  TV  and  theatres,  which  the 
U.  S.  Navy  and  Marine  Corps  are 
producing  in  Korea  under  combat 
conditions. 


Edgar  Buchanan  has  been  signed 
by  William  Boyd  Productions,  Hol- 
lywood, to  co-star  in  NBC-TV 
Hopalong  Cassidy,  half-hour  film 
series  now  in  production  for  fall 
release.  Programs  will  be  filmed 
in  two  series  of  26  and  budgeted 
at  $25,000  per  film. 


Harry  Cohen,  vice-president  and 
general  manager  of  Apex  Film 
Corp.,  Hollywood,  joins  Paul  F. 
Heard  Inc.,  that  city,  as  production 
coordinator. 


Bernard  Hendel  will  represent 
Louis  Weiss  &  Co.,  Los  Angeles, 
TV  film  distributor,  in  Erie,  Hunt- 
ington, Johnstown  and  Pittsburgh, 
Pa.,  and  Harold  C.  Burke  will  rep- 
resent the  firm  in  Lancaster,  Wash- 
ington, Wilmington  and  Baltimore. 
Messrs.  Hendel  and  Burke  will 
operate  independently  in  the  sale 
of  both  old  and  new  products  from 
Weiss,  according  to  the  firm. 


Materials  Survey 

SURVEY  of  four  major  strategic 
materials  has  been  compiled  by 
the  National  Security  Resources 
Board.  Study  covers  future  pros- 
pects on  nickel,  lead,  asbestos  and 
antimony,  together  with  detailed 
statistics  of  interest  to  commercial 
users.  Survey  was  prepared  in  con- 
junction with  the  report  of  the 
President's  Material  Policy  Com- 
mission, headed  by  William  S. 
Paley,  CBS  board  chairman,  and 
row  disbanded.  Publication  of  the 
study,  comprising  separate  vol- 
umes for  each  material,  was  an- 
nounced by  Jack  Gorrie,  NSRB 
chairman. 


Entries  Close  Sept.  9 

AMERICAN  Public  Relations 
Assn.  announced  last  week  appli- 
cations are  being  accepted  for  en- 
tries in  the  1952  Awards  Competi- 
tion. Entries  should  be  mailed  to 
the  association,  1010  Vermont  Ave., 
N.W.,  Washington  5,  D.  C,  not 
later  than  Sept.  9. 

The  coveted  silver  anvil  awards 
will  be  made  in  14  classifications. 
Eligible  to  participate  is  any  per- 
son, firm,  corporation,  association 
or  other  organization  engaged  in 
public  relations,  or  maintaining 
fulltime  operational  functions  of  a 
public  relations  nature,  or  whose 
principal  endeavor  included  specific 
activities  of  a  direct  public  rela- 
tions character  during  1951-52, 
with  particular  emphasis  on  media 
and  procedures. 


WBS  Sales 

OF  World  Broadcasting  System's 
new  sales  in  recent  months,  68% 
were  to  network  affiliated  stations 
which  apparently  plan  to  meet 
local  advertiser  budgets  with  low- 
cost  library-produced  shows,  WBS 
General  Manager  Robert  W.  Fried- 
heim  reported  last  week.  Through 
a  typographical  error,  B.T's  Aug. 
11  report  on  World's  peak-level 
sales  erroneously  placed  this  figure 
at  \'/<  instead  of  68%. 


There's  More 

SELL 


on . 


UJRIU 


RICHMOND 
VIRGINIA 
910  KC  — 5  KW 
ABC 

AFFILIATE 


NATIONAL 
REP  — 
EDWARD 
PETRY 
l  &  CO.,  INC. 
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LIMITED  DEALERSHIP 

Suggested  by  DuMont 

NEW  policy  of  introducing  one 
line  of  DuMont  television  receivers 
a  year  and  limiting  dealership  to 
a  selected  number  was  announced 
Wednesday  by  Dan  D.  Halpin, 
general  sales  manager  of  the  Ee- 
ceiver  Div.,  Allen  B.  DuMont  Labs. 

In  a  talk  before  Michigan  deal- 
ers at  the  Prince  Edward  Hotel 
in  Windsor,  Ont.,  Mr.  Halpin  de- 
clared that  DuMont's  plan  to  in- 
troduce only  one  line  a  year  would 
"help  give  the  television  receiver 
industry  the  same  type  of  stabiliza- 
tion .  .  .  that  the  automobile  in- 
dustry enjoys."  The  policy  of 
limited,  selected  dealership  Mr. 
Halpin  explained,  would  protect 
"the  aggressive,  progressive  type 
of  dealer  who  will  put  on  the  sales, 
advertising  and  merchandising  ef- 
fort the  present  line  of  DuMont 
receivers  deserve." 


Marquette  Course 

MARQUETTE  U.  last  week  an- 
nounced that  its  first  course  in  tele- 
vision will  be  offered  this  fall. 
Colby  Lewis,  assistant  program 
manager  of  WTMJ-TV  Milwaukee, 
will  be  the  instructor.  Students 
will  receive  two  college  credits.  The 
course  will  emphasize  video  pro- 
gramming and  administrative  co- 
ordination of  writing,  staging,  di- 
recting and  acting.  Dr.  Lewis, 
holder  of  a  Ph.D  from  Cornell  U., 
joined  WTMJ-TV  in  1948. 


—  FIRST  CHOICE 
OF  ENGINEERS! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
require — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE  —  EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 

Recorder   in   one  case 
Amplifier  in  the  other.  Easy 
handling  —  compact! 

QUICKLY  RACK  MOUNTED 

Units  can  be  combined  for 
studio  operation  of  portable 
equipment. 

CONSOLE  OR  CONSOLETTE 

Operation  available  by  com- 
bining ynits  in  rich  Magne- 
corder cabinets. 


For  new  catalog  —  wriiez 
MogMtard,  Inc.,  340  N.  Michigan  Ave.,  Chicago  1,  III. 
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fCC  actions  H 


CP-construction  permit 
DA-directional  antenna 
ERP-effective  radiated  power 
STL-studio-transmitter  link 


AUG.  11  THROUGH  AUG.  15 

ant.-antenna  cond.-conditional 
D-day 
N-night 
aur.-aural 


LS-local  sunset 
mod. -modification 
trans. -transmitter 
unl.-unlimited  hours 


synch,  amp.  synchronous  amplifier  vis.-visual 

STA-special  temporary  authorization       CG-conditional  grant 
SSA-special  service  authorization 

Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 
roundup  of  new  station  and  transfer  applications,  begin  on  page  103 


August  11  Applications  .  .  . 

ACCEPTED  FOR  FILING 
License  for  CP 
WCFL  Chicago — License  for  CP  which 
authorized   change   in  DA-N. 

KGDE  Fergus  Falls,  Minn. — License 
for  CP  which  authorized  change  in 
frequency,  power  and  installation  of 
DA-N. 

Extension  of  Authority 
CBS  New  York — Extension  of  author- 
ity  to    transmit    programs    to  CFRB, 
CKAC   and  CJAD  and  other  stations 
under     control     of     Canadian  Bcstg. 
Corp.  for  period  beginning  Sept.  15. 
Change  Antenna  System 
WARM  Scranton,  Pa.— Mod.  CP,  as 
modified,  which  authorized  change  in 
frequency,   power  and  installation  of 
DA-DN,  to  change  ant.  system. 
Renewal  of  License 
Following  stations  request  renewal  of 
license: 

WBBC  Flint,  Mich.;  WOOD  Grand 
Rapids;  WJEF  Grand  Rapids;  WKHM 
Jackson,  Mich.;  WMPC  Lapeer,  Mich.; 
WMTE  Manistee,  Mich.;  WSTR  Stur- 
gis,  Mich.;  WJXE  Cambridge,  Ohio; 
WCPO  Cincinnati;  WSAI  Cincinnati; 
WGAR  Cleveland;  WDOK  Cleveland; 
WTAM  Cleveland;  WCOL  Columbus; 
WHOK  Lancaster,  Ohio;  WMOA  Ma- 
rietta, Ohio;  WNXT  Portsmouth,  Ohio; 
WTOL  Toledo;  WHI  Dayton,  Ohio; 
WJBK-TV  Detroit;  WXYZ  Detroit; 
KOB-TV  Albuquerque,  N.  M.;  WKRC- 
TV  Cincinnati;  WTVN  (TV)  Colum- 
bus; WSPD-TV  Toledo;  KDYL-TV  Salt 
Lake  City,  Utah;  WSAZ-TV  Hunting- 
ton, W.  Va. 

August  1 1  Decisions  .  .  . 

BY  BROADCAST  BUREAU 
Delete  FM 
WNBF  -  FM    Binghamton,    N.    Y.  - 

Granted  request  to  cancel  license  and 
delete  FM. 

KMHB  (FM)  Belton,  Tex.— Granted 
request  to  cancel  license  and  delete 
FM. 

AM— 1320  kc 
WILS    Lansing,    Mich. — Granted  li- 
cense covering  change  to  1320  kc  1  kw, 
5  kw-LS  DA-D-N,  unl. 

Change  Transmitter  Location 
KIJV  Huron,  S.  D.— Granted  CP  to 
change  trans,  and  main  studio  location. 
Change  Name 
KEPH  Ephraim,  Utah — Granted  mod. 
license  to  change  name  to  Utah  State 
Agricultural    College  —  Snow  Branch, 
junior  college  of  State  of  Utah. 
Extension  of  Completion  Date 
WLCS    Baton    Rouge,    La. — Granted 
mod.  CP  for  extension  of  completion 
date  to  12-15-52. 

WINZ    Hollywood  -  Miami,  Fla.   

Granted    mod.    CP    for    extension  of 


Periscope  Mirror 

CBS-TV  has  devised  a  periscope 
mirror  attachment  to  pick  up  high 
ceiling  shots  that  have  plagued 
cameramen  in  the  past.  Developed 
by  engineers  under  Paul  Wittlig, 
in  charge  of  development  of  new 
effects  for  CBS-TV,  the  attachment 
consists  of  two  mirrors  hinged  to 
the  front  of  a  camera — one  to  pick 
up  the  picture  and  the  other  to 
reflect  it  to  the  camera  lens. 


completion  date  to  12-1-52. 

August  12  Applications  .  .  . 

ACCEPTED  FOR  F FLING 
Extension  of  Completion  Date 
KVNC  Winslow,  Ariz.— Mod.  CP,  as 
modified,  which  authorized  new  AM, 
for  extension  of  completion  date. 

WDMJ  Marquette,  Mich.— Mod.  CP, 
as  modified,  which  authorized  change 
in  frequency,  power,  installation  of 
new  trans,  and  DA-N,  for  extension  of 
completion  date. 

Renewal  of  License 

Following  stations  request  renewal 
of  license: 

WLOI  LaPorte,  Ind.;  WIKB  Iron 
River,  Mich.;  WMDN  Midland,  Mich.; 
WERE  Cleveland;  WONW  Defiance, 
Ohio:  WLIO  East  Liverpool,  Ohio; 
WFIN  Finlay,  Ohio;  WETB  Johnson 
City,  Tenn. 

APPLICATIONS  DISMISSED 
Change  Antenna  System 

KXOB  Stockton,  Calif. — CP  to  make 
changes  in  ant.  system  and  install  TV 
ant.  on  top  center  tower  of  DA. 
Change  Hours  of  Operation 

KALA  Sitka,  Alaska— Mod.  license 
to  change  from  unl.  to  11  a.m.  to  8 
p.m.  Sunday,  3  p.m.  to  10  p.m.  week- 
days. 

APPLICATIONS  RETURNED 
Renewal  of  License 
WMIS    Natchez,    Miss. — RETURNED 
application  for  renewal  of  license. 
WPTW  Piqua,   Ohio— Same. 

TENDERED    FOR  FILING 
Change  Studio  Location 
WAVA    Ava,  HI.— Mod.    license  to 
change  studio  location  from  Ava,  111., 
to  DuQuoin,  111. 

August  12  Decisions  ... 

ACTIONS  ON  MOTIONS 
By  Comr.  Rosel  H.  Hyde 
Chief,  Broadcast  Bureau — Granted 
petition  for  extension  of  time  to  Aug. 
15  within  which  to  file  opposition  to 
motion  to  reopen  record  re  applica- 
tion of  WSOC  Charlotte,  N.  C. 

WOBT  Rhinelander,  Wis.— Granted 
petition  for  removal  of  application 
from  hearing  docket. 

WWOC   Manitowoc,   Wis.— On  Com- 


mission's own  motion,  application  of 
WWOC  was  removed  from  hearing 
docket. 

Port   Arthur   College,   Port  Arthur, 

Tex.— Granted  petition  to  amend  ap- 
plication to  submit  amendment  to 
charter  of  Port  Arthur  College  and 
modification  of  exhibit  2  of  application. 

Harrisburg  Bcstrs.  Dae,  Harrisburg, 
Pa. — Granted  petition  to  amend  TV  ap- 
plication for  purpose  of  correcting 
paragraph  9  of  sec.  IV  of  application; 
furnish  balance  sheet  of  president  o: 
applicant:  and  to  replace  exhibit  2  to 
show  that  loan  is  to  be  obtained  frorr. 
Harrisburg  bank. 

KOIN  Portland,  Ore. — Granted  peti- 
tion to  amend  TV  application  for  pur- 
pose of  substituting  table  A  and  figures 
1  and  3  of  exhibit  13  for  corresponding 
table  and  figures  included  in  exhibit, 

13  as  filed  June  25. 

Transit  Riders  Assn.  Inc.,  Washing- 
ton. D.  C. — Granted  request  filed  Aug. 
7  for  dismissal  of  petition  filed  July 
30  for  extension  of  time  to  file  peti- 
tion for  reconsideration  of  Commis- 
son's  action  of  July  11  granting  with- 
out hearing  application  of  Capital 
Bcstg.  Co.  for  renewal  of  license  of 
WWDC-FM  Washington,  D.  C. 

NBC  New  York — Granted  in  part  pe- 
tition for  extension  of  time  from  Aug. 
12  to  Sept.  12  within  which  to  file 
exceptions  to  the  Second  Initial  De- 
cision in  the  matter  of  KGBS  Harlin- 
gen,  Tex.  Time  for  filing  extended  to 
and  including  Aug.  26. 

By  Hearing  Examiner  J.  D.  Bond 

Greenwich  Bcstg.  Corp.,  Greenwich. 
Conn. — Granted   petition  for  continu- 
ance of  partial  hearing  re  application 
from  Aug.  19  to  Aug.  22,  at  Washing 
ton,  D.  C. 

Chief,  Broadcast  Bureau — Granted  in 
part  motion  for  extension  of  time  to 
file  proposed  findings  and  conclusions 
re  applications  of  Gulf  Beaches  Broad- 
casting Co.,  St.  Petersburg  Beach.  Fla. 
Time  extended  to  and  including  Tues.. 
Aug.  19,  and  further  ordered  that  par 
ties  to  proceeding  be  allowed  extended 
time  to  and  including  Fri..  Aug.  29, 
within  which  to  file  such  reply  to  pro- 
posed findings  as  they  may  desire  to 
present. 

By  Hearing  Examiner 
James  D.  Cunningham 
Mt.  Pleasant  Bcstg.  Co.,  Mt.  Pleasant, 

Tex. — On  Commission's  own  motion 
hearing  presently  scheduled  for  Aug. 

14  in  this  proceeding,  concerning 
which  there  is  pending  petition  filed 
July  7  in  behalf  of  the  applicant  to 
reconsider  and  grant,  is  continued 
without  date. 

By  Hearing  Examiner  Basil  P.  Cooper 
Chief,  Broadcast  Bureau — Granted  re- 
quest for  additional  time  within  which 
to  file  opposition  to  petition  filed  July 
21  by  WWHG  Hornell,  N.  Y.,  to  reopen 
record  in  proceeding  re  application  and 
that  of  WLEA  Hornell,  N.  Y.,  Time  ex- 
tended to  Aug.  15. 

August  13  Applications  .  .  . 

ACCEPTED    FOR  FILING 
License  for  CP 
KBUC  Corona,  Calif  .—License  for  CP 
which  authorized  increase  in  D  power. 

Change  Transmitter  Location 
WHVF  Wausau,  Wis.— Mod.  CP  which 
authorized  new  AM  to  change  trans, 
location;  change  type  of  trans,  and 
make  changes  in  ant.  system.  AMEND- 
ED to  change  type  of  trans. 

Change  ERP 
WTVR    (TV)    Richmond,    Va.— Mod. 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
STerling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  Installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  seen  by  15,500  readers— sta- 
tion owners  and  managers,  chief  en- 
gineers and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities. 


BROADCASTING    •  Telecasting 


CONSULTING  RADIO  &  TELEVISION  ENGINEERS 


JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


!  Commercial  Radio  Equip.  Co. 
fvereff  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


d  : 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE* 


E.  C.  PAGE 


CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 
Member  AFCCE* 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  t  Foss,  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
]  1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

i 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010   Sunset  Blvd. 
Hollywood,  Calif.     NOrmandy  2-6715 


P,  as  modified,  which  authorized 
langes  in  facilities,  to  change  ERP 
■om  2kw  vis.  lkw  aur.  to  lOOkw  vis. 
)kw  aur. 


tugust  14  Applications  .  . 

ACCEPTED   FOR  FILING 
Extension  of  Completion  Date 
WCAR  Pontiac,  Mich.— Mod.  CP, 

ROADCASTING    •  T« 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE* 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE* 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1230 — Executive  5SS1 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN   B.  HEFFELFINGER 

815  E.  83rd  St.  Hi  land  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


modified,  which  authorized  installation 
of  new  ant.  and  to  mount  FM  ant.  on 
top  of  AM  tower,  for  extension  of 
completion  date. 

WVAM  Altoona,  Pa. —Mod.  CP. 
which  authorized  installation  of  new 
trans,    for    extension    of  completion 


(Continued  on  page  103) 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

John  A.  Moifct,  Associate 
1422  F  St.,  N.  W.        Kellogg  Bldg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18TH  ST..  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE* 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV   BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco  Seattle  Salt  Lake  City 
Lot  Angeles        Portland  Phoenix 
Box  260  APTOS— 3352 

Member  AFCCE* 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 
INSTALLATION-OPERATION 
Television  Engineering  Since  1929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 


Fairmont   Hotel.  KYA. 
San  Francisco  8.  Calif. 
DOuglas  2-25SS 


33  Elm  Ave. 
Mill  Valley.  Calif. 
DUnlap  8-4871 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE* 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  Ruffner 

Member  AFCCE* 


A.  EARL  CULLUM,  JR. 

CONSULTING   RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE* 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdwoy  8071 
Box  2468  Birmingham,  Ala. 
Phone  e-2924 

Member  AFCCE* 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  * 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C. — REpublic  6160 


lecasting 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed— Monday  preceding  publication  date.   Display— Tuesday  preceding  publication  date. 
Situations  Wanted  204  per  word— $2.00  minimum  •  Help  Wanted  25tf  per  word— $2.00  minimum 
All  other  classifications  30tf  per  word— $4.00  minimum  •  Display  ads.  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 
applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).    All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.    Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted  (Cont'd) 


Help  Wanted 


Managerial 


Commercial  manager  for  new  radio 
station  in  thriving  industrial  market; 
thoroughly  experienced,  aggressive  and 
capable  of  sound  basic  sales  organiza- 
tion. Excellent  salary  guarantee  and 
commission  arrangement.  Unlimited 
opportunity  for  right  man.  KFMA 
Broadcasting  Co.,  415  Perry  St.,  Daven- 
port, Iowa. 


Salesmen 


Florida  coast  station.  Hard-hitting 
salesmanager  to  do  competitive  selling. 
No  desk  pilots  wanted.  Send  photo, 
references,  experience.  Box  782P, 
BROADCASTING  .  TELECASTING. 

Experienced  salesman  wanted  by  Illi- 
nois- independent.  Supervise  sales  de- 
partment and  sell  on  commission  basis. 
$100  weekly  guarantee.  Personal  inter- 
view required.  State  age,  experience. 
Box  930P,  BROADCASTING  •  TELE- 
CASTING. 

Salesman — Wonderful  opportunity 
young,  aggressive  idea-man,  opportun- 
ity becoming  commercial  manager. 
Well-established,  successful,  network 
station  Southwest.  Third  market,  how- 
ever, non-metropolitan.  Fine  town  to 
make  your  home,  with  a  sound  news- 
paper-affiliated radio  station  command- 
ing respect.  TV  applied  for.  Inter- 
ested only  in  high  type,  clean,  aggres- 
sive man.  If  you  fill  the  bill,  we'd  like 
to  meet  you.  Maybe  you'd  like  to  learn 
more  about  us,  too.  Box  937P,  BROAD- 
CASTING •  TELECASTING. 

Do  you  like  to  sell?  A  fast-moving 
Pennsylvania  indie  needs  one  grade-A 
go-getter  in  a  small  lucrative  market. 
You  must  be  able  to  produce.  Box  4R, 
BROADCASTING  .  TELECASTING. 

Experienced  salesman  wanted.  Good 
potential  market,  liberal  commission 
and  draw.  KNBR,  North  Platte,  Ne- 
braska. 

Opportunities  for  several  young  men 
who  want  to  sell  radio  time  with  our 
fast  growing  organization.  You  will 
work  under  two  skilled  salesmanagers 
who  are  proven  successful  radio  time 
salesmen.  Our  organization  is  being 
expanded  to  include  salesmen  for  our 
Station  WBOK  in  New  Orleans,  KAOK 
in  Lake  Charles,  Louisiana,  and  we  will 
soon  have  a  station  in  Baton  Rouge. 
We  are  also  applicants  for  TV  in  New 
Orleans  and  expect  to  be  the  next  sta- 
tion on  the  air.  Keen  aggressive  young 
men  who  want  to  sell,  like  people,  and 
are  anxious  to  grow  with  an  expanding 
organization  can  get  in  on  the  ground 
floor  now  and  make  from  $400  and  up 
per  month  provided  they  are  willing  to 
work  steadily  toward  success.  We  pay 
a  living  base  salary  guaranteed,  plus 
commission  and  bonus.  Wire  or  write 
at  once.  Stanley  W.  Ray,  Jr.,  WBOK, 
Inc.,  505  Baronne  St.,  New  Orleans  12, 
Louisiana. 

Salesman-announcer.  Accustomed  mak- 
ing calls,  daily  reports,  sales,  com- 
mission. Exclusive  territory,  active  ac- 
counts. WSMI,  Litchfield,  Illinois. 

Salesman-announcer.  Fine  opportunity 
for  experienced  salesman  who  is  good 
announcer,  preferably  in  early  30's. 
Seventy-five  dollars  weekly  to  start. 
Write  immediately  to  Ray  Moss,  Radio 
Station   WSSV,    Petersburg,  Virginia. 

Announcers 


Experienced  announcer-engineer.  Sev- 
enty-five start.  Upper  midwest.  Box 
26P,  BROADCASTING  .  TELECAST- 
ING. 

$80.00  per  week  for  good  announcer  at 
midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  .  TELECASTING. 


Herp  Wanted  (Cont'd) 

Announcer  with  well-rounded  experi- 
ence, deep  voice,  to  run  livewire  morn- 
ing hillbilly  and  pop  DJ  show  for 
Pennsylvania  independent  daytimer. 
Send  complete  information  and  disc. 
Box  598P,  BROADCASTING  .  TELE- 
CASTING^^  

/iiuiouncer-engineer,  first  phone,  em- 
phasis on  announcing.  $75  starting 
pay,  with  Pa.  independent.  Box  789P, 
BROADCASTING  «  TELECASTING. 
Florida  Coast  Station.  Announcer-engi- 
neer heavy  on  announcing  that  sells. 
Send  tape/disc,  experience  record,  ref- 
erences, first  letter.  $80/44  hours.  Box 
900P,  BROADCASTING  .  TELECAST- 
ING^  

Combination  engineer-announcer  with 
emphasis  on  announcing.  Pay  com- 
mensurate with  ability.  Desire  someone 
worth  $70.00  per  week.  Iowa  daytimer. 
Box  922P,  BROADCASTING  •  TELE- 

CASTING.  

Announcer-salesman  for  lkw  daytimer. 
Should  be  strong  on  sales,  good  news- 
caster and  able  to  handle  high  school 
and  textile  sports  .  .  .  play-by-play. 
Send  photo,  disc  or  tape,  details  and 
references.  $100  to  $125  weekly  earn- 
ing to  start.  Permanent  position.  Box 
931P,  BROADCASTING  •  TELECAST- 
ING^  

Wanted:  Two  combination  announcer- 
operators.  First  class  ticket.  250  watt 
network  station.  Eastern  city,  15,000 
population.  $1.50  per  hour  with  time 
and  a  half  for  overtime.  Guaranteed 
44  hour  week.  Send  complete  infor- 
mation and  audition,  ET  or  tape.  Open- 
ing in  near  future.  Box  964P,  BROAD- 

CASTING  .  TELECASTING.  

Announcer  wanted  by  established  5kw 
Wisconsin  NBC  station  which  has  TV 
application.  Must  have  at  least  2  years 
experience  in  DJ  and  commercial  an- 
nouncing. Prefer  someone  now  em- 
ployed and  interested  in  advancement 
from  smaller  station.  Send  disc  and 
references  to  Box  31R,  BROADCAST- 

ING  .  TELECASTING.  

NBC  Southern  outlet  needs  experienced 
staff  announcer  able  to  handle  all 
phases  except  sports.  Send  references, 
picture,  disc  and  state  salary.  Answer 
to  Box  36R,  BROADCASTING  •  TELE- 
CASTING.  

Announcer-engineer,  first  phone,  em- 
phasis on  announcing.  $86.40  for  40 
hours.  Leading  Northwest  independent. 
Send  audition  with  application.  Box 
47R,  BROADCASTING  .  TELECAST- 
ING^  

Opening  for  competent  announcer. 
Football  broadcasting  experience  de- 
sirable but  not  essential.  Successful 
station  Southwestern  city  under  50,000. 
Planning  TV.  Box  50R,  BROADCAST- 

ING  .  TELECASTING.  

$300  per  month  to  good  combination 
man  for  evening  shift.  ABC  station, 
37  hour  week  1\2  for  all  over  40.  Box 
52R,  BROADCASTING  .  TELECAST- 
ING^  

Morning  announcer,  strong  on  commer- 
cials. 500  watt  New  England  independ- 
ent. Send  tape  or  disc  to  Box  58R, 
BROADCASTING  .  TELECASTING. 
Specialty  DJ  with  ticket,  single. 
Amusing,  fast  flowing  ad-lib,  clever 
quips,  character  voices,  "cue-in"  gim- 
micks. Ohio,  Box  63R,  BROADCAST- 

ING  .  TELECASTING.  

Announcer-engineer  for  kilowatt  in- 
dependent.  Must  have  first  class  ticket. 
Announcing  accented.  Experience  not 
necessary  if  can  handle  announcing. 
Excellent  working  conditions.  Pay  on 
ability.  Contact  KBOA,  Kennett,  Mo. 

Announcer.  General  staff  work.  Per- 
manent. Good  working  conditions.  Pro- 
gressive network  affiliate.  Prefer  man 
willing  earn  advancement.  Send  full 
details  and  audition.  Will  return  audi- 
tion  promptly.  KTEM,  Temple,  Texas. 
Immediate  opening  sports  director, 
experienced  in  play-by-play.  Good 
salary,  moderate  hours  with  progres- 
sive small  town  station.  Will  also  re- 
quire regular  announcing  duties.  Audi- 
tion and  references  required.  Call,  wire 
or  write  Manager,  KXAR,  Hope,  Ark. 


Help  Wanted  (Cont'd) 

Announcer-engineer.  Must  be  good  an- 
nouncer. Start  $80  a  week.  Excellent 
living  conditions.  KTNM,  Tucumcari, 
N.  Mex. 

5000  watt  fulltime  NBC  station  in  city 
of  15,000  needs  capable,  experienced 
announcer  to  handle  regular  shift,  in- 
cluding some  news  broadcasts.  Would 
prefer  combination  man  but  will  take 
announcer  without  ticket  if  he  is  the 
right  man  for  the  air  work.  Send  audi- 
tion disc,  salary  requirements,  marital 
status,  picture  and  short  letter  relating 
extent  of  experience  plus  references. 
Absoluely  no  applications  from  drunk- 
ards or  floaters.  Would  prefer  appli- 
cants who  have  worked  in  or  lived  in 
Kansas  or  adjacent  state  area.  Address 
application  to  Ray  Beals,  KVGB,  Great 
Bend,  Kansas. 

Engineer-announcer,  lkw  station,  good 
conditions.  Heavy  on  announcing.  Car 
necessary.  Immediate  opening.  Reply 
to  Carroll  Lee,  WANS,  Anderson,  S.  C. 

Wanted:  Experienced  announcer  with 
selling  experience.  Good  salary  offered 
for  announcing  plus  15%  commission 
on  sales.  No  draw.  Southerner  prefer- 
red. Station  WAPF  AM-FM,  McComb, 
Miss. 

Combo  announcer  operator.  First 
ticket.  Immediate.  WGAT,  Utica,  New 
York. 

Need  immediately  an  excellent  all- 
around  announcer.  All  details  in  first 
letter,  including  salary  expected.  Rush 
disc  or  tape  to  WHFB,  Benton  Harbor, 
Michigan. 

Immediate  opening  for  announcer-en- 
gineer on  250  watt  full  time  Mutual 
affiliate,  in  ideal  place  to  live.  Starting 
salary:  $70  for  42  hour  week.  WPNF, 
Brevard,  N.  C. 

Wanted  immediately.  Two  combina- 
tion announcer-engineers.  Florida  West 
coast  city.  Send  audition,  photo,  res- 
ume, and  salary  requirements.  WTRL, 
Bradenton,  Florida. 

Wanted:  Announcer  as  partner  in  tape 
recording  business.  Must  be  capable 
to  manage  and  produce  pre-show  and 
intermission  tape  program  for  drive-in 
theatres.  $4,500  necessary  for  Vz  in- 
terest in  the  business.  Academy  Pro- 
ductions, 117V2  N.  21st  St.,  Birming- 
ham,  Alabama.   Phone  53-5721. 

Technical 

Engineer.  5kw  station  in  city  of  half 
million  in  Midwest  requires  engineer 
with  first  class  license.  Salary  range 
$75-$100  per  week.  Applicant  for  TV 
in  several  cities.  Give  resume  of  expe- 
rience and  education.  Snapshot  ap- 
preciated. Box  957P,  BROADCAST- 
TING   .  TELECASTING. 

Wanted:  Two  first  class  ticket  holders. 
Chance  to  become  chief.  250  watt  net- 
work affiliate.  Small  Eastern  city.  $1.30 
per  hour  with  time  and  a  half  for 
overtime.  Guaranteed  44  hour  week. 
Opening  in  near  future.  Complete  de- 
tails first  letter.  Box  965P,  BROAD- 
CASTING  .  TELECASTING.  

Wanted:  Chief  engineer  for  Rocky 
Mountain  metropolitan  market  station 
with  immediate  television  plans.  Man 
we're  looking  for  must  be  thoroughly 
experienced  in  all  phases  of  AM  radio 
construction,  installation  and  main- 
tenance; with  a  basic  general  know- 
ledge of  television  equipment  and  in- 
stallation. Salary  commensurate  with 
ability  and  experience.  Send  complete 
particulars  and  salary  requirements 
with  first  letter.  Box  20R,  BROAD- 
CASTING .  TELECASTING. 

Wanted:  Engineer  or  engineer  -  an- 
nouncer and  announcer,  at  250  watt 
east  central  network  affiliate.  Also 
need  salesman  or  announcer-salesman. 
Rush  references,  full  information.  Box 
39R,  BROADCASTING  .  TELECAST- 
ING. 


Wanted:  Engineer  with  first  class 
phone  license.  Immediate  opening. 
Box  49R,  BROADCASTING  .  TELE- 
CASTING. 


Wanted:  First  class  engineer,  no  expe- 
rience required.  Virginia  network  sta- 
tion. Reply  Box  60R,  BROADCASTING 
.  TELECASTING. 


Excellent  opportunity  for  conscien- 
tious man  without  experience  but  with 
engineering  know-how  and  good  voice. 
New  Mexico  CBS  affiliate.  Box  61R, 
BROADCASTING  •  TELECASTING. 


Chief  engineer  for  independent  AM 
operation  in  Philadelphia  area.  Send 
experience,  photo  and  salary  requiredi 
in  first  letter.  Box  66R,  BROADCAST- 
ING .  TELECASTING. 


Immediate  opening  for  first  phone  en 
gineer.  Good  pay.  Inexperienced  ap 
Mlicants  considered.  250  watt  ABC  sta- 
tion. Send  background  and  reference 
information  with  first  letter  to  KBIX 
Muskogee,  Okla. 


First  class  engineer  wanted  immedi 
ateiy.  Good  pay  and  good  working  con 
ditions.  WBBO  and  WBBO-FM,  Foresl 
City,  North  Carolina. 


First  class  engineer  needed.  Contact 
WBIP,  Booneville,  Mississippi. 


Immediate  opening,  first  class  radio 
telephone  operator.  40  hour  week.  No 
announcing.  State  salary  requirements 
WBML,  Macon,  Georgia. 


Immediate  openings  for  first  class 
transmitter  engineers.  No  announc- 
ing. Permanent.  Car  necessary.  Salarj 
$65.00  40  hour  week.  Write,  phone  oi 
wire  Manager,  WCSI,  Columbus,  In- 
diana. 


Combination  engineer-announcer,  besi  — 
conditions  and  salary,  WGTN,  George- 
town, South  Carolina. 


Engineer-announcer.  Starting  salary 
$70.00  per  week,  WIRB,  Enterprise,  Ala 
bama. 


First  phone  transmitter  operator.  WJRI 
Lenoir,  North  Carolina. 


Engineer  with  first  class  ticket  needed 
immediately.  Write,  wire  or  phone 
collect  to  Ray  Moss,  WSSV,  Peters 
burg,  Virginia. 


First  phone;  transmitter  operator 
WSYB,  Rutland,  Vermont. 


Combination  man  for  brand  new  50( 
watt  station.  Can  make  chief  in  montr 
if  qualified.  Send  tape  or  disc,  photc 
and  resume  to  WTUS,  Tuskegee,  Ala 


First  class  engineer,  no  experience 
required.  Will  train  for  combinatior 
work  in  1,000  watt  independent.  Rusr 
full  details  to  P.  O.  Box  50,  New 
Iberia,  Louisiana. 


Production-Programming,  Others 


We  want  a  copy  man  who  is  an  expe 
rienced  radio  professional,  who  cannoi 
only  write  to  sell  but  whose  ideas  wil 
spark  sales  and  program  departmen 
too.  Regional  independent,  smaller  Mid 
west  city,  solid  ownership,  fine  place 
to  live.  Box  969P,  BROADCASTING 
TELECASTING. 


Farm  service  director — must  have  de 
gree  from  Agricultural  college.  Mus 
have  complete  farm  background.  Musj 
be  able  to  build,  produce  and  an 
nounce  farm  shows.  Must  have  per 
sonality  that  will  appeal  to  the  farmer 
Write  Box  8R,  BROADCASTING 
TELECASTING. 
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Continuity  writer  wanted.  Immediate 
opening.  Man  or  woman  able  to  write 
good  selling  copy.  Ohio  ABC  affiliate 
station.  Permanent  position.  Box  18Ri 
BROADCASTING  •  TELECASTING. 


Wanted:  Experienced  girl  for  traffic 
for  Rocky  Mountain  network  station 
Good  climate.  Salary  commensurate 
with  ability  and  experience.  Senc 
complete  particulars  and  salary  re 
quirements  with  first  letter.  Box  21R 
BROADCASTING  .  TELECASTING. 


Will    these    Classified   Ads  Pull? 
We'll  let  Mr.  E.  C.  Page,  Consulting 
Radio    Engineer,    Washington,   D.  C. 
tell  you: 

"About  a  month  ago,  we  ran  an  ad 
vertisement  in  three  issues  of  BROAD 
CASTING  •  TELECASTING  for  radii 
operators  and  engineers  for  classified 
government  projects.  I  thought  yoi  L 
would  like  to  know  that  to  date  w  Ji.  • 
have  291  responses  to  your  advertise 
ment. 

"That  little  book  of  yours  sure  get; 
around.  Replies  came  from  all  ove 
the  country  including  Canada  anq 
Germany." 
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Help  Wanted  (Cont'd) 

Wanted;  Progiam  director.  Copy,  traf- 
:  fic,  servicing  accounts.  Unusual  oppor- 
tunity   for    advancement.    Write  Box 
16R.    BROADCASTING    .  TELECAST- 
ING.  

f»BC  Southern  outlet  needs  experienced 
Copywriter.  Send  photo,  recommenda- 
!  tions.  state  salary.  Answer  to  Box 
I37R,   BROADCASTING    .  TELECAST- 

ING.  

Copywriter  for  250  watter  100  miles 
from   New   York.   Box   5SR,  BROAD- 

;  CASTING  .  TELECASTING.  

i  Experienced  gal  for  continuity  and 
air  work.  Requires  person  capable  of 
turning  out  lots  of  good  clean  copy 
and  with  pleasing  air  personality. 
•  Above  average  salary  for  above  aver- 
,  age  producer.  Responsible  position  in 
fast  moving  top  rated  station.  Tell  all. 
Send  air  check,  lots  of  sample  copy 
and  if  you  think  you're  TV-genic,  a 
photo.   Frank   C.   Mclntyre,    KLIX  is 

Klickin',  Twin  Falls,  Idaho.  

5  commercial  copywriter  for  5,000  watt 
j  independent.  Immediate  opening.  Con- 
tact Bill  Whitlock,  Station  KRES,  St. 

Joseph,  Mo.  Phone  4-6346.  

Experienced  commercial  copywriter. 
Michigan  1  kw.  WBCK,  Battle  Creek. 

gend  photo  and  references.  

Experienced  girl  continuity  writer  for 
complete  charge  copy  and  some  traf- 
fic. Send  resume,  experience,  photo- 
graph, sample  copy.  WVSC,  Somerset, 
Pennsylvania. 


Television 


Salesmen 


Wanted:  Time  salesman  for  TV  Sta- 
]  tion  now  operating.  Must  be  capable, 
self-starter,  hard  worker,  have  car. 
Good  salary  and  commission  arrange- 
ments for  top  man.  Full  details  in- 
cluding references  first  letter.  Box 
27R.  BROADCASTING  •  TELECAST- 
ING. 


Technical 


Wanted:  Year  old  TV  station  needs 
,  capable  chief  engineer.  RCA  equip- 
]  ment.  Must  take  full  charge  mainte- 
=  nance  and  operation.  Transmitter  ex- 
-  perience  required.  Have  car.  Opening 
i  immediate.    Full    details    first  letter. 

Box  29R.  BROADCASTING  •  TELE- 
:  CASTING.  

j  Production-Programming ,  Others 

'  Television  news  teacher  needed  in 
large  university  journalism  school,  be- 
1  ginning  September.  Experience  essen- 
tial. Chance  for  graduate  work.  Box 
940P,  BROADCASTING  •  TELECAST- 
ING^  

Wanted:    Program   Director   for  now 
i  operating   TV   station.   Minimum  two 
years    experience.     Accent    on  film 
operation.  Full  details  first  letter.  Box 
'  28R.   BROADCASTING   .  TELECAST- 
;  ING.  

Situations  Wanted 


Managerial 

General  Sales  Manager.  Presently  sales 
manager  very  successful  large  inde- 
pendent, in  highly  competitive  metro- 
politan market,  long  impressive  record 
\  of  results,  knows  all  phases  of  opera- 
tions, not  a  swivel  chair  director,  but 
a  shirt  sleeve  producer,  top  connec- 
tions and  references.  Incentive  must 
'  be  big.  Box  25R,  BROADCASTING  . 

J_  TELECASTING.  

j5  Desire  position  as  manager  or  pro- 
t;-  gram  manager  on  a  small,  full-time 
■  station.  Box  54R,  BROADCASTING  . 

•j  TELECASTING.  

[  General  manager  for  five  years  of  sta- 
!  tion  taken  from  loss  position  to  profit 
position  in  first  two  months.  Owner's 
J  debt  completely  paid  off,  and  as  result 
i  of  station  sale   owners  made  double 
I  profit.    Knows    thoroughly  program- 
ming, local  and  national  sales,  finance, 
F.C.C.    procedures,    engineering,  and 
j  other  aspects  of  AM  and  TV  opera- 

( tions.  Ideal  manager  for  absentee  own- 
ership where   complete  responsibility 
required.  Finest  of  references.  Excel- 
1  lent     education,     appearance.  Draft 
1  exempt,    33,    married.   Minimum  $200 
;]  week     plus     percentage.     Box  64R, 
(t  BROADCASTING  ■  TELECASTING. 
J-  Manager  or  sales  manager  seeks  op- 
I  portunity  in  Eastern  area.  Ten  years 
I  Df   successful   sales   and  management 
3  experience,  largely  with  independents. 
Outstanding  record  in  development  of 
local  and  national  spot  business.  Box 
37R.   BROADCASTING    •  TELECAST- 
ING.  

Salesmen 

Salesman,  copywriter,  announcer,  pro- 
fessional singer.  Strong  news.  Desire 
West  coast  city,  larger  than  thirty- 
thousand  population.  Wide  educational, 
nnusical,  travel  background.  Radio  or 
television.  Box  35R,  BROADCASTING 
.  TELECASTING. 


Situations  Wanted  (Cont'd) 

Experienced  salesman,  ten  years  ex- 
perience. Non-high  pressure;  non-desk 
jockey.  Single;  available  after  Septem- 
ber first.  Like  to  work.  Please  state 
salary,  availaole  room  and  board. 
Write  direct  to:  Ed  Woodmansee,  860 
S.   Lincoln  Ave.,   Springfield,  Illinois. 

Announcers 

Announcer,  single,  draft  exempt.  Ex- 
cellent references.  South  preferred. 
Box  923P,  BROADCASTING  •  TELE- 
CASTING.  

Seasoned  combination,  ace  MC,  8  years 
large  and  small  market  experience. 
Looking  for  radio  station  troubled  by 
TV  competition  or  video  station  inter- 
ested in  local  personality  show  that  will 
command  large  following.  First  ticket, 
married,  29,  veteran,  exempt.  No 
South.  $100.  Box  3R,  BROADCASTING 

.  TELECASTING.  

Announcer-copywriter.  6  years  expe- 
rience in  all  phases,  including  program 
director.  Good  references.  Box  7R, 
BROADCASTING  .  TELECASTING. 

Announcer-engineer,  first  phone,  7 
years  announcing  experience,  good 
references.  Married,  prefers  position 
with  Midwest  affiliate  specializing  folk 
music.  Now  employed,  available  Sep- 
tember 1st.  Box  10R,  BROADCASTING 

.  TELECASTING.  

Experienced  announcer.  13  months  ex- 
perience commercial,  two  years  college 
radio.  Can  do  sports,  staff,  production, 
DJ.  Single  veteran,  30,  prefer  Mid- 
west location.  Box  11R.  BROADCAST- 
ING .  TELECASTING.  

Announcer  with  ticket,  four  years  ex- 
perience. Presently  employed.  Veteran. 
Married.  Seeking  position  with  good 
future,  good  salary  plus  talent.  Avail- 
able in  September.  Box  14R,  BROAD- 

CASTING   .  TELECASTING.  

Announcer-copywriter.  Heavy  on  news- 
casting  and  commercials.  DJ,  board 
work,  2  years  experience,  3  years  col- 
lege. Tape,  photo  and  references  avail- 
able.   Box    15R,    BROADCASTING  • 

TELECASTING.  

Announcer-disc  jockey.  Single,  27, 
veteran.  Some  experience  on  New 
York  station.  Serious,  responsible 
worker.  Willing  to  travel.  Resume 
available.  Box  16R,  BROADCASTING 

.  TELECASTING.  

Disc  jockey,  good  staff,  three  years 
experience,  wants  Eastern  station.  Box 
19R  BROADCASTING  .  TELECAST- 
ING^  

Announcer.  Five  years  experience. 
News,  commercial,  DJ,  sports,  inter- 
views. Newscast,  my  forte.  Recently 
completed  18  months  in  Air  Force  as 
Public  Information  Supervisor  —  all 
phases.  Married.  Resonant  voice.  Au- 
dition, details.  Box  23R,  BROADCAST- 

ING  .  TELECASTING.  

All  night  show  wanted  by  experienced 
production  -  minded,  music  -  wise  DJ. 
Pops,  jazz,  to  suit  your  audience.  Deep, 
pleasant  voice,  relaxed  style.  Box  24R, 
BROADCASTING  .  TELECASTING. 

My  audition  record  is  a  treat  for  the 
ears.  Announcer  with  experience  in 
large  metropolitan  city.  Inquire  Box 
32R,  BROADCASTING  .  TELECAST- 
ING^  

Attention  Western  stations:  Announcer, 
first  class  license.  Three  years  experi- 
ence. Desires  permanent  location.  Box 
34R,  BROADCASTING  .  TELECAST- 
ING^  

Manager  or  assistant-manager  position, 
radio  or  television,  sought  by  attorney 
with  experience  as  announcer,  news- 
caster, engineer;  major  in  Air  Force 
communications  and  electronics;  indus- 
trious, sober,  good  organizer.  Box  40R, 
BROADCASTING  .  TELECASTING. 

Announcer  -  operator.  Veteran,  draft 
exempt,  single.  Disc  or  details,  write 
Box  43R,  BROADCASTING  •  TELE- 
CASTING^  

Singing  announcer,  thoroughly  trained 
and  experienced,  four  years  each  in 
vaudeville  and  radio  production  and 
air  work.  Desire  good  radio  and/or 
TV.  Good  references.  Box  44R,  BROAD- 
CASTING  .  TELECASTING.  

Station  need  a  boost?  Hire  a  man  with 
over  10,000  hours  experience  as  staff, 
acting,  PD.  29  years  old.  Box  45R, 
BROADCASTING   .  TELECASTING. 

Young  Negro  announcer  desires  posi- 
tion with  progressive  station.  Proven 
seller  with  3  popular  stations.  Avail- 
able immediately.  Box  46R,  BROAD- 
CASTING  .  TELECASTING.  

Experience  covers  seven  years  as  radio 
and  television  announcer  and  radio 
programming  including:  Play-by-play 
football  and  baseball,  staff,  hillbilly, 
and  pop  DJ,  newsman,  operator,  pitch- 
man. Ton  references.  Complete  details 
please.  Box  51R,  BROADCASTING  . 
TELECASTING. 


Situations  Wanted  (Cont'd) 

Wo^in  oroaticaster.  Down  to  earth 
commercial  radio  4  years.  Agency,  One. 
Well  rounded  experience.  Available 
October  first.  Prefer  New  England, 
box  boB.  BROADCASTING  •  1ELE- 
C/ STING.  

'lop  ail  sports  play-by-play  man,  staff, 
DJ.  Immediately.  Sixty-five  dollars. 
Wire  or  write  to  Box  R2R,  BROAD- 
CASTING  .  TELECASTING.  , 

Stop!  Look!  And  listen  to  audition 
tape  sent  on  request.  19  years  radio, 
1  year  TV.  News,  MC,  DJ.  Have  pro- 
duced and  announced  top  radio  net- 
work shows.  Best  references.  Available 
immediately.  Box  65R,  BROADCAST- 
ING  .  TELECASTING.  __ 

I  want  permanent  association  with  top 
station  very  large  market,  any  locale. 
Progressive  management  seeking  thor- 
oughly experienced  professional  an- 
nouncer, young,  trustworthy,  exempt, 
excel  in  voice,  commercials,  news  ad- 
lib,  DJ,  routine,  assume  responsibility. 
Income  potential  $75.  Contact  Harvey 
Murphey  153  Mount  Joy  Place.  New 
Rochelle,  N.  Y.  

Announcer-operator,  first  phone,  21, 
U.  S.  Army  discharge.  Wire  full  par- 
ticulars:  P.  O.  Box  193,  Sebring,  Fla. 

Technical 

Shirtsleeve  engineer  with  degree  and 
12  years  experience  is  looking  around. 
Box  941P,  BROADCASTING  .  TELE- 
CASTING.  

Engineer,  experienced,  draft  exempt. 
Minimum  $60.  No  announcing.  Perma- 
nent   position.    Box    966P,  BROAD- 

CASTING  .  TELECASTING.  

Chief  engineer,  combination  man.  thor- 
oughly experienced.  Family  man. 
Available  immediately.  Details  first 
letter.  Box  30R,  BROADCASTING  • 
TELECASTING.  

Reliable,  conscientious  combination 
man,  now  chief,  have  selling  expe- 
rience, desires  job  with  future — six 
years  experience.  Box  33R,  BROAD- 
CASTING  .  TELECASTING.  

First  class  radio  engineer  wants  per- 
manent position  in  Northern  state. 
Four  years  experience,  married,  good 
health,  car.  Box  41R,  BROADCASTING 
.  TELECASTING.  

Engineer  with  first  phone.  No  BC  ex- 
perience. Naval  Communications  SV2 
years  (ex  CRT).  Technician  in  field  and 
laboratory  for  past  twenty  years.  Pre- 
fer Southeastern  states.  Available  Sep- 
tember. Box  42R,  BROADCASTING  . 
TELECASTING.  

Operator.  First  class,  ten  years  expe- 
rience, desires  West  coast  position 
studio  or  transmitter.  Box  53R, 
BROADCASTING  .  TELECASTING. 

Experienced  engineer,  first  phone  li- 
cense, 28,  single.  Walter  M.  Dahlberg, 
502  N.  21st  Street,  Superior,  Wisconsin. 

First  phone,  no  station  experience. 
Technical  school  graduate.  D.  G.  Mc- 
Donald, 623  West  207th  Street,  New 
York  34,  N.  Y.  

Production-Programming,  Others 

Triple  Threat  .  .  .  Program  director, 
who  can  sell,  announce  and  edit  news. 
7  years  experience.  College  graduate. 
Family  man,  34.  Midwest  preferred. 
Box  1R,  BROADCASTING  •  TELE- 
CASTING.  

Continuity  writer.  Three  years  expe- 
rience writing,  directing,  producing, 
and  handling  top  talent  on  radio  pro- 
grams covering  more  than  1,900  sta- 
tions. Resume  sent  on  request.  Box 
2R,  BROADCASTING  .  TELECASTING. 

Young  woman  copywriter,  producer, 
actress  with  over  ten  years  radio, 
television,  advertising,  theatre  expe- 
rience desires  position  combining  two 
or  more  abilities  with  emphasis  on 
writing.  Excellent  voice,  telegenic,  de- 
pendable worker.  Box  13R,  BROAD- 
CASTING    .  TELECASTING.  

Young  man  29 — 12  years  experience  in 
entertainment  biz.  Mostly  production; 
interested  some  engineering.  3  years 
experience  radio,  Pacific  Northwest. 
Radio  Combo  graduate  with  first  phone; 
also  recent  graduate  TV  course.  Have 
no  actual  TV  experience,  but  have  abil- 
ity. Like  to  work  with  pleasant  peo- 
ple 'cause  pleasant  people  make  work 
fun!  Box  48R,  BROADCASTING  . 
TELECASTING. 

Efficient  girl,  assist  in  radio-TV  pro- 
duction, promotion,  or  similar  work 
allied  field.  Versatile  radio  background. 
Box  55R.  BROADCASTING  .  TELE- 
CASTING. 

Permanent  New  England  only.  PD, 
continuity,  sales,  service.  Some  TV. 
References.  Family  man.  Personal  in- 
terview only  from  August  18th.  Write 
Radio,  General  Delivery,  Athol,  Mas- 
sachusetts. 


Situations  Wanted  (Cont'd) 

Television 


Technical 

Desire  TV  opportunity.  Five  years  ex- 
perience in  all  phases  radio.  First 
phone.  32,  draft  free.  Excellent  ref- 
er, nces.  Box  9R,  BROADCASTING  • 
TELECASTING. 

For  Sale 

Stations 

Southwest:  250  w.  Unlimited.  $6,000 
monthly  potential.  No  competition 
$42,000.  Terms.  Box  12R,  BROADCAST- 
ING •  TELECASTING. 

500  watt  daytime  station  well  equipped. 
Principals  only.  Box  38R.  BROAD- 
CASTING •  TELECASTING. 


Western  stations.  Independents,  affi- 
liates. Priced  from  $18,000  up.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave., 
Los  Angeles  29,  California. 

Equipment,  etc. 

Two  150  foot  radio  towers.  Angle  iron 
construction,  winch  equipped.  Locat- 
ed near  Shreveport,  La.  Box  22R, 
BROADCASTING  .  TELECASTING. 

Complete  mobile  unit:  1947  Ford  Sedan 
delivery,  radio,  heater;  50  watt  Link 
FM  transmitter,  HOv  power  supply; 
Link  1926  receiver,  HOv  AC;  Onan  HOv, 
60  cycle,  lkw  generator,  self-starting; 
Dolittle  frequency,  modulation  moni- 
tor; LaFrance  siren,  red  light.  Make 
offer.  WBGE.  Atlanta,  Georgia. 

Like  new,  RCA  69-C  noise  and  distor- 
tion meter  and  RCA  68-B  Beat  Fre- 
quency oscillator.  Make  offer  to  Radio 
Station   WMFD.    Wilmington,   N.  C. 

Complete  equipment  for  250  w  AM  sta- 
tion including  250  w  WE  transmitter, 
150'  tower,  frequency  monitor,  modu- 
lation monitor,  turntables,  console. 
Write  or  wire  WOOK,  8th  &  Eye  Sts., 
N.  W.,  Washington,  D.  C. 

One  1  kw  WE  AM  transmitter.  Price 
$1,500.  Now  in  operation.  May  be  seen 
by  contacting  WOOK,  8th  &  Eye  Sts., 
N.  W.,  Washington,  D.  C. 

Scott  Dynamic  Noise  Suppressor,  Mod- 
el 910A,  perfect  condition,  $300.  WTAD, 
Quincy,  Illinois. 

Transmitter,  250  watt,  AM,  Broadcast, 
model  4BT20A1  complete  with  a  set 
of  tubes.  This  transmitter  has  been 
completely  overhauled,  cleaned,  tested 
and  refinished.  It  operates  like  and 
has  the  eye  appeal  of  a  new  trans- 
mitter. The  present  Xtals  are  1490kc. 
Price  $2,950.00  f.o.b.,  Topeka,  Kansas. 
John  O.  Costelow  Company,  Inc. 

Wanted  to  Buy 


Stations 


Manager  and  chief  engineer  want  to 
buy  or  operate  kw  or  smaller  station. 
Box    5R.    BROADCASTING    .  TELE-' 
CASTING. 


Wanted  to  purchase  by  an  individual, 
unopposed  radio  station.  Prefer  Mid- 
west or  South.  Send  full  particulars 
together  with  asking  price.  Write  Box 
17R.  BROADCASTING  .  TELECAST- 
ING. 


Experienced  station  owner  wants  250 
or  1,000  watt,  S.W.  or  West  coast  AM 
station.  Send  full  details  direct  to 
buyer,  first  letter.  Box  G.  L.  %  BROAD- 
CASTING MAGAZINE,  (360  North 
Michigan    Avenue,    Chicago,  Illinois.) 


Equipment,  etc. 


Approximately  500  foot  tower,  guyed 
or  self  supporting.  Please  send  price 
and  description.  Box  850P,  BROAD- 
CASTING .  TELECASTING. 


Wanted:  One  General  Electric  limiting 
amplifier,  type  BA-5-A.  Please  in- 
clude price  and  age  in  use.  Box  6R, 
BROADCASTING  •  TELECASTING. 


Miscellaneous 


FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 


Help  Wanted 


Announcers 


Two  Experienced 

AXXOUNCER-EXGINEERS 
First  ticket,  $75.00,  40  hours  week,  hos- 
pitalization   paid,    good    working  condi- 
tions. Start  September  1st. 

KGAR 

Garden   City,  Kansas 


Production-Programming ,  Others 


I  want  a  young  radio  promotion- 
happy  guy  who  is  prolific  with  ideas, 
but  they  gotta  be  good.  Here  is  an 
opportunity  for  a  big  thrill  doing  big 
things  with  a  great  midwestern  sta- 
tion. Address  Box  909P,  BROADCAST- 
ING  •  TELECASTING. 


Television 


Managerial 


TV  SALES  MANAGER 

Rare  opportunity  as  sales  manager 
for  one  of  the  country's  outstanding 
television  stations.  Basic  network 
affiliate  and  a  good  market.  Will  be 
responsible  for  local,  regional  and 
national  business.  BOX  971 P,  BROAD- 
CASTING   •  TELECASTING. 


Situations  Wanted 


Announcers 


ANNOUNCER 


Excellent  background  of 
many  years  in  all  phases  of  radio, 
currently  in  top  market,  desires  pro- 
gram directorship  in  small  market. 
Box  57R,  BROADCASTING  .  TELE- 
CASTING. 


Employment  Service 


EXECUTIVE   PLACEMENT  SERVICE 

for  competent  managers,  com- 
mercial managers,  program  di- 
rectors, chief  engineers,  disc 
jockeys.  Reliable,  confidential, 
nation-wide  service.  Send  for 
full  information  today. 

Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


N.Y.  FILM  PLAN 

Stations,  Theatres  Link 

WNBC  and  WNBT  (TV)  New 
York  and  the  Motion  Picture  In- 
dustry Committee  of  Greater  New 
York,  representing  some  30  chains 
and  theatres  in  the  metropolitan 
New  York  area,  are  working  out 
final  details  of  a  tie-up  whereby 
each  will  promote  the  feature  at- 
tractions of  the  other.  The  plan  is 
scheduled  to  start  early  in  Sep- 
tember. 

The  stations  will  offer  listings  of 
movie  attractions  in  the  New  York 
area  on  such  programs  as  the 
Skitch  Henderson,  Morey  Amster- 
dam and  Her*b  Sheldon  shows.  In 
return,  the  exhibitors  will  promote 
WNBC-WNBT  programs  and  stars 
via  movie  trailers,  lobby  displays 
and  in  mailings  to  movie  patrons. 

Another  WNBC  contribution  will 
be  a  weekly  Hollywood,  U.  S.  A., 
variety  show,  to  start  Sept.  15, 
featuring  recorded  movie  music, 
taped  interviews  with  stars  and 
local  movie  listings.  WNBC  is  also 
planning  a  series  on  the  men  be- 
hind the  movie  industry. 

The  promotion  was  conceived  by 
Ted  Cott,  WNBC-WNBT  manager, 
and  is  reported  to  be  the  first  step 
in  the  stations'  overall  plan  to 
support  certain  major  industries  in 
the  New  York  area  with  special 
programming  and  exploitation  tie- 
ups.  Other  promotions  are  reported 
for  the  tobacco,  drugs,  men's  cloth- 
ing, travel  agency  and  automotive 
industries. 


Duane  Jones  Suit 

ORAL  ARGUMENTS  were  pre- 
sented Tuesday  in  the  U.  S.  District 
Court  for  the  Southern  District  of 
New  York  on  a  motion  to  dismiss 
the  $3,150,000  slander  suit  against 
Duane  Jones,  president  of  Duane 
Jones  &  Co.  Judge  Sidney  Sugar- 
man  will  study  the  arguments  from 
opposing  attorneys  and  is  expected 
to  hand  down  a  decision  within  the 
next  few  weeks.  Nine  of  Mr.  Jones' 
former  employes,  most  of  them  now 
with  Scheideler,  Beck  &  Werner, 
filed  the  suit  on  June  4  [B»T, 
July  14]. 


Southwest 
Growing  Independent 

A  fulltime  independent  located  in  one  of  the  fastest  grow- 
ing Southwestern  major  markets.  Gross  and  net  are  steadily 
increasing.  A  75%  controlling  interest  is  available  in  this 
property  for  S75.000.00.  Liberal  financing  can  be  arranged. 
Appraisals  •  Negotiations  e  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

KAD/O  STATION  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tcmer 
Delaware  7-2755-6 


SAN  FRANCISCO 

Lester  M.  Smith 
235  Montgomery  St. 
Kxferook  2-5672 


Trial  Balloon? 

PRICE  Stabilizer  Ellis  Ar- 
nall  is  becoming  "exclusive" 
in  his  comments  these  days, 
judging  by  releases  from  the 
OPS.  Two  statements,  four 
days  apart,  were  prepared 
for  the  Mutual  Newsreel, 
aired  nightly  on  MBS,  and 
UP-Movietone  Television 
News.  Mr.  Arnall  used  these 
media  to  warn  consumers  of 
the  rising  cost  of  living  and 
mounting  food  costs.  The 
OPS  director  then  suggested 
to  President  Truman  that  he 
call  Congress  back  in  ses- 
sion to  act  on  economic  con- 
trols. President  Truman  later 
said  he  would  consider  such  a 
move. 

HADACOL  PLANS 

Promotion  Drive  Readied 

PROMOTION  plans  designed  to 
"send  consumers  into  retail  stores 
in  volume"  are  being  formed  for 
Hadacol,  Harry  B.  Goldsmith, 
president  of  LeBlanc  Corp.,  La- 
fayette, La.,  has  informed  whole- 
sale and  chain  druggists.  Mr. 
Goldsmith,  for  some  years  presi- 
dent of  Grove  Labs.,  assumed  the 
presidency  last  month  [B«T,  July 
21]. 

In  his  letter  to  the  trade,  Mr. 
Goldsmith  reminded  he  "was  suc- 
cessful in  rebuilding  Grove  Labs, 
to  a  dominant  position"  and  has 
since  been  in  drug  consultant  work. 
"Hadacol  can  be  maintained  at  a 
substantial  and  profitable  sales 
level,"  he  continued.  "No  product 
in  the  drug  trade  has  enjoyed  such 
tremedous  publicity  —  certainly 
there  was  never  another  product 
to  become  such  a  sensational  sel- 
ler in  so  short  a  period  of  time. 
And  certainly,  the  product  both 
formula-wise  and  consumer  appeal- 
wise  is  basically  sound." 

A  relatively  quiet  market  factor 
since  litigation  and  bankruptcy 
proceedings  entered  the  Hadacol 
picture  last  year,  the  product  may 
be  promoted  by  a  spot  radio  cam- 
paign, it  is  believed,  though  the 
new  management  is  said  to  have 
little  promotion  money  available 
at  this  time. 


FCC  REINSTATES 

Calif.  Proposed  Grani 

AN  AUGUST  1950  initial  decision 
looking  toward  grant  of  a  new  AM 
station  on  1450  kc  at  Escondido, 
Calif.,  and  to  deny  a  competitive 
bid  at  Oceanside,  Calif.,  later  set 
aside  by  FCC,  was  reinstated  by 
the  Commission  last  week  in  a 
memorandum  opinion  and  ordei' 
which  also  called  for  oral  argument 
of  the  case  at  a  date  yet  to  be 
specified. 

The  prospective  grantee  is 
Balboa  Radio  Corp.,  which  was 
favored  for  the  250-w  fulltime  as- 
signment by  Hearing  Examiner 
Elizabeth  C.  Smith  on  the  basis  of 
Sec.  307(b)  of  the  Communications 
Act  (fair  distribution  of  services 
among  various  communities) .  Pro- 
posed to  be  denied  is  the  com- 
petitive application  of  Oceanside 
Broadcasting  Co.,  Oceanside.  The 
examiner  also  concluded  the  lattei 
had  "failed  to  demonstrate  suffi- 
cient fitness  to  justify  a  grant,'' 
the  memorandum  opinion  stated. 

The  original  initial  decision 
further  had  recommended  grant  of 
the  application  of  Centinela  Valley 
Broadcasting  Co.  for  250  w  full 
time  on  1450  kc  at  Inglewood 
Calif.,  and  denial  of  the  bid  of 
Crescent  Bay  Broadcasting  Co.  for 
250  w  davtime  on  1460  kc  at  Santa 
Monica,  Calif. 

In  October  1951,  FCC  issued  a 
memorandum  opinion  making  final 
the  August  1950  initial  decision's 
denial  of  the  Crescent  Bay  appli- 
cation, but  set  aside  the  initial  rul- 
ing in  all  other  respects.  The  case 
was  remanded  to  the  examiner  to 
determine  whether  the  proposed 
Inglewood  outlet  would  constitute 
an  air  navigation  hazard  and  more 
particularly,  cause  interference  to 
KALI  Pasadena,  Calif. 

The  Inglewood  application,  how- 
ever, was  dismissed  by  Centinela 
Valley  Broadcasting  in  June,  thus 
leaving  open  the  way  to  reinstate 
the  original  initial  decision  relat- 
ing to  the  Escondido  and  Ocean 
side  applications. 


ADAM   Hat  Stores   Inc.,  N.  Y.,  ha 
presented  its  Adam  Gold  Hat  award 
to    Stan    Lomax,   veteran  WOR-AM 
TV  New  York  sportscaster,  in  honor 
of  his   29   years   as   a   sports  com 
mentator. 


Employment  Agency 


Employment  Agency 


STATIONS 

Although  we  are  slow  in  meeting  the  heavy  demand  for  combina- 
tion men  it  is  more  and  more  possible  for  us  to  meet  your  needs 
in  such  fields  as: — Management,  Sales,  Production,  Announcing, 
and  Straight  Engineering. 

COMBINATION  ANNOUNCER-ENGINEERS: 

Seeking  to  relocate?  Write  to  us  for  Application  Forms.  Many 
choice  openings  in  your  field.  Our  fee — ONLY  one  week's  salary. 
NO  OTHER  CHARGES. 


17  East  48th  Street,  New  York  17,  New  York 

PL  5-1127  E.  C.  Lobdell,  Licensee 
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FCC  Actions 

(Continued  from  page  99) 

date  originally  specified. 

Modification  of  CP 
WOOW  New  Bern,  N.  C— Mod.  CP, 
which    authorized    new    AM    for  ap- 
proval of  ant.,  trans,  and  main  studio 
if  :  location  as  Glenn  Burnnie  Park,  New 
Bern,  N.  C. 

Change  Transmitter  Location 
WBAC     Cleveland,     Tenn.  —  CP  to 
change   trans,   location   from  Chatta- 
nooga Highway,  approx.   '4  mi.  from 
citv  limits.  Cleveland,  Tenn.,  to  approx. 

0.  18  mi.  north  of  17th  St.,  N.  W.  and 
intersection  of  Mouse  Creek,  Cleve- 
land, Tenn. 

*  Renewal  of  License 

WCHO  Washington  Court  House, 
Ohio — Request  renewal  of  license. 

License  for  CP 
VVFUM    (FM)    Flint,  Mich.-^License 
for   CP   which   authorized   new  non- 
commercial FM. 

TENDERED   FOR  FILING 
Replace  Expired  CP 
WHVF  Wausau,  Wis. — CP  to  replace 
expired  CP  on  1230  kc  250  w  unl. 

August  13   Decisions  .  .  . 

BY    COMMISSION    EN  BANC 
Advised   of  Hearing 

Latrobe  Bcstrs.,  Latrobe,  Pa. — Ad- 
vised that  application  for  new  AM  to 
operate  on  1480  kc  500  w-D,  raises  engi- 
neering questions  which  indicate  ne- 
cessity of  hearing. 

William  O.  Barry,  Lebanon,  Tenn. — 
Advised  that  application  for  new  AM 
to  operate  on  1340  kc  100  w  unl.  would 
cause  interference  to  WKRM  Colum- 
bia, Tenn.,  and  indicates  necessity  of 
hearing. 

WDAS  Philadelphia— Advised  that  ap- 
plication   to    change    frequency  from 
1400  kc  to  1480  kc  and  increase  power 
from  250  w  to  1  kw  is  mutually  exclu- 
sive with  application  of  Penn  Jersey 
4  Bcstg.  Co.  for  new  station  at  Bristol, 
A  Pa.,    and    also    involves  engineering 
problems  which  indicate  necessity  of 
:1  consolidated  hearing. 

Modification  of  CP 

KGNO    Dodge    City,    Kan.— Granted 
mod.  CP  to  operate  daytime  with  non- 
-  directional    ant.;    engineering  condi- 
tions. 

Change  Studio  Location 

WCMB  Rossmoyne  Corp.,  Lemoyne, 
Pa. — Granted  mod.  license  to  change 
station  location  from  Lemoyne  to  Har- 
risburg-Lemoyne.  Involves  no  change 
in  trans,  location. 

Request  Denied 

WMAM  Marinette,  Wis. — Denied  re- 
quest to  reconsider  assignment  of  call 

I  letters  WMAW  to  Green  Bay  Bcstg. 

j  Co..  Menominee,  Mich.,  since  Com- 
mission sees  no  likelihood  of  confu- 
sion in  use  of  call  letters  WMAM  and 
WMAW  in  separate  places. 

To  Remain  Silent 

WGNR  New  Rochelle,  N.  Y.— Grant- 
ed request  to  remain  silent  for  60  days 
from  Aug.  11,  pending  financial  reor- 
ganization. 

i 

Extension  of  Authority 

NBC  New  York — Granted  extension 
of  authority,  pursuant  to  sec.  1.327  of 
1  rules,  to  furnish  program  recordings 
from  network  studios  to  Canadian  sta- 
tions. Applicant's  current  authoriza- 
tion, which  expires  Sept.  15  concerns 
recordings  largely  from  New  York  stu- 
dios; it  will  now  add  Camden,  Chicago, 
Hollywood  and  other  network  points. 
NBC  domestic  programs  are  recorded 
and  sent  by  mail,  air  and  express  to 
Canadian  subscriber  stations. 

Change  DA  System 

XV A  RM  Scranton,  Pa. — Granted  mod. 
CP  to  make  changes  in  DA. 

Extend  STA 

WSAI-FM  Cincinnati,  Ohio— Extend- 
ed STA  for  remote  control  operation 
from  trans,  site  of  WSAI-AM  until 
Feb.  13,  1953,  under  original  conditions. 

WPAM-FM  Pottsville,  Pa.— Extended 
STA  for  remote  control  operation  from 
trans,  site  of  WPAM-AM  until  March 

1,  1953,  under  same  conditions. 

August  14  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Change  Antenna  System 
WVOK    Birmingham,    Ala.  —  CP  to 

BROADCASTING 


fCC  roundup 

New  Grants,  Transfers,  Changes,  Applications 


box  score 


SUMMARY  THROUGH  AUG.  14 


Appls. 

In 

On  Air 

Licensed 

CPs 

Pending 

Hearing 

AM 

Stations   

  2,353 

2,332 

120 

322 

211 

FM 

Stations   

  635 

582 

72 

19 

8 

TV 

Stations   

  109 

97 

47 

755* 

102 

*  Filed  since  April  14. 

(Also  see  Actions  of  the  FCC,  Page  98) 


For  Television  Grants  and 
Applications,    See   Page  74. 


Non-Docket    Actions  .  .  . 

AM  GRANTS 
Hot  Springs,  Ark. — Hot  SDrings  Bcstg. 
Co.  Granted  1270  kc,  1  kw  daytime, 
antenna  205  ft.;  engineering  condition. 
Estimated  construction  cost  $19,355,  first 
year  operating  cost  $34,000,  revenue 
555,000.  Principals  include  Walter  Y. 
Cleveland  (51%),  owner  of  Koolvent 
Aluminum  Awning  Co.,  Fort  Smith, 
Ark.,  and  Robert  L.  Harrison  (49%), 
manager  and  10%  owner  of  KCRV 
Carathersville,  Mo.  Filed  July  20,  1951; 
granted  Aug.  13,  1952. 

Hot  SDrings,  Ark.  —  National  Park 
Bcstg.  Co.  Granted  1470  kc,  1  kw  day- 
time, antenna  185  ft.;  engineering  con- 
dition. Estimated  construction  cost 
$14,200,  first  year  operating  cost  $17,000, 
revenue  $35,000.  Principals  include 
Herman  H.  Wommack  Jr.  (51%),  presi- 


make  changes  in  ant.  system  and  in- 
crease height  of  southwest  tower. 

AM— 1140kc 
WITA  San  Juan,  Puerto  Rico — CP  to 
change  from  1400  kc  250  w  to  1140  kc 
500  w-N,  1  kw-D;  install  new  trans.; 
change  trans,  location  from  Insular 
Highway  2,  3.48  mi.  SW  of  Santurce, 
P.  R.,  to  Catano-Baymon  Rd.,  2  mi. 
SW  of  Catano,  P.  R. 

Renewal  of  License 
WJMS  Ironwood,  Mich.;  WHKC  Co- 
lumbus,   Ohio;    WBBW  Youngstown, 
Ohio. 

License  for  CP 

WFIU  (FM)  Bloomington,  Ind.— Li- 
cense for  CP  which  authorized  new  FM. 

WGAR-FM  Cleveland — License  for 
CP,  as  modified,  which  authorized 
new  FM. 

TENDERED  FOR  FILING 
AM— 860kc 
KIFN    Phoenix,    Ariz. — CP    to  in- 
crease power  from  250  w  to  1  kw. 

August  14  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
Advised  of  Hearing 

Northwest  Television  &  Bcstg.  Co., 
Portland,  Ore. — Advised  that  applica- 
tion for  commercial  TV  station  to 
operate  on  Ch.  12  is  mutually  exclu- 
sive with  those  of  Oregon  Television 
Inc.  and  Columbia  Empire  Telecasters 
Inc.  and  indicates  necessity  of  a  con- 
solidated hearing  therewith. 

Sacramento  Bcstrs.  Die,  Maria  Helen 
Alvarez,  Sacramento,  Calif. — Advised 
that  applications  for  commercial  TV 
stations  to  operate  on  Ch.  40  are  mu- 
tually exclusive  and  indicate  necessity 
of  consolidated  hearing. 

Electric  City  Telecasting  Co.,  Scran- 
ton, Pa. — Advised  that  applications  for 
TV  stations  to  operate  on  Ch.  16  are 
mutually  exclusive  and  indicate  neces- 
sity of  consolidated  hearing. 

John  Poole  Bcstg.  Co.,  Sacramento, 
Calif. — Advised  that  applications  for 
commercial  TV  stations  to  operate  on 
Ch.  46  are  mutually  exclusive  and  in- 
dicate necessity  of  consolidated  hear- 
ing. 

Petition  Denied 

Eastern  Bcstg.  Corp.,  Newport  News, 
Va. — By  memorandum  opinion  and  or- 
der, denied  petition  for  reconsidera- 
tion of  Commission's  Sixth  Report  and 
Order  and  assign  Ch.  33  to  Newport 
News  or  assign  that  channel  to  Nor- 
folk, Portsmouth  and  Newrjort  News 
individually,  and  grant  further  relief. 


dent  and  51%  owner  of  KALT  Atlanta, 
Tex.,  and  Robert  S.  Bieloh  (49%), 
commercial  manager  and  25%  owner 
of  KALT.  Filed  July  9,  1951;  granted 
Aug.  13,  1952. 

Calhoun,  Ga. — Gordon  County  Bcstg. 
Co.  Granted  900  kc,  1  kw  daytime,  an- 
tenna 250  ft.;  engineering  condition. 
Estimated  construction  cost  $13,896,  first 
year  operating  cost  $36,000,  revenue 
$48,000.  Principals  include  President  R. 
R.  Magill  (51%),  chief  engineer  and 
assistant  manager  of  WRLD-AM-FM 
West  Point,  Ga.;  Vice  President  Dr. 
Wallace  L.  Brazemore  (30%),  physician, 
Macon,  Ga.;  Treasurer  Duncan  Braze- 
more  (10%),  student  at  Stanford  U. 
and  50%  owner  of  gasoline  service  sta- 
tion, and  Secretary  Jewyl  D.  Magill 
(9%),  housewife.  Filed  July  2,  1951; 
granted  Aug.  13,  1952. 

Griffin,  Ga. — Griffin  Bcstg.  System. 
Granted  1320  kc,  1  kw  daytime,  antenna 
200  ft.;  engineering  condition.  Esti- 
mated construction  cost  $17,085,  first 
year  operating  cost  $36,000,  revenue 
$42,000.  Sole  owner  of  applicant  is 
Robert  H.  Thompson  Sr.,  50%  owner 


and  general  manager  of  WWNS  States- 
boro,  Ga.  Filed  July  26,  1951;  granted 
Aug.  13,  1952. 

Newton,  Kan. — George  Basil  Ander- 
son. Granted  950  kc,  500  w  daytime, 
antenna  240  ft.;  engineering  condition. 
Estimated  construction  cost  $13,813,  first 
year  operating  cost  $34,500,  revenue 
$51,000.  George  Basil  Anderson,  appli- 
cant, is  owner  of  KJSK-AM-FM  Colum- 
bus, Neb.,  KJAN  Atlantic,  Iowa,  and 
applicant  for  new  AM  station  in  Rock- 
ford,  111.  Filed  July  26,  1951;  granted 
Aug.  13,  1952. 

Hazlehurst,  Miss.  —  Southwestern 
Bcstg.  Co.  of  Mississippi.  Granted  1220 
kc,  250  w  daytime,  antenna  200  ft.  Esti- 
mated construction  cost  $9,694,  first 
year  operating  cost  $18,000,  revenue 
$24,000.  Principals  include  equal  (_y3) 
partners  Louis  Alford,  Phillip  D.  Brady 
and  Albert  Mack  Smith;  they  own 
WAPF  McComb,  Miss.,  and  WGIC 
Centerville,  Miss.  In  addition,  they  are 
applicants  for  new  TV  station  in  Mc- 
Comb, Miss,  (see  TV  Applications,  this 
issue),  new  AM  station  in  Hazlehurst, 
Miss.,  and  new  FM  station  in  McComb. 
Filed  July  10,  1951;  granted  Aug.  13, 
1952. 

Grand  Island,  Neb.  —  Grand  Island 
Bcstg.  Co.  Granted  1430  kc,  1  kw  full- 
time,  DA-N;  engineering  conditions. 
Estimated  construction  cost  $41,334, 
first  year  operating  cost  $72,000,  reve- 
nue $96,000.  Principals  include  Wick 
M.  Heath  (20%),  with  KMMJ  Grand 
Island  from  1939  to  1951  (general  man- 
ager from  1941  to  1951  and  vice  presi- 
dent from  1950  to  1951);  Robert  L. 
Lester  (10%),  livestock  commission 
business,  50%  owner  of  Bachman  & 
Lester  (operators  of  stockyards); 
Wilbur  J.  Bachman  (10%),  livestock 
commission  business,  50%  owner  of 
Bachman  &  Lester;  Jake  Grasnick 
(20%),  35%  owner  of  Grand  Island 
Baking  Co.;  Walter  E.  Siebert  (20%), 
assistant  cashier  at  First  National  Bank 
of  Grand  Island,  and  Samuel  N.  Wol- 
back  (20%),  vice  president  of  First 
National  Bank  of  Grand  Island.  Filed 
June  29,  1951;  granted  Aug.  13,  1952. 

Woonsocket,  R.  I. — Friendly  Bcstg. 
Co.    Granted  1380  kc,  1  kw  daytime, 

(Continued  on  page  104) 


Do  You  Qualify 

FOR  ONE  OF  TV'S  TOPMOST 
STATION   PROGRAMMING  JOBS? 

If  you  do,  a  key  network-owned  TV 
station  offers  you  the  kind  of  opportunity  that  comes 
few  and  far  between. 

You  will  be  program  director,  with 
responsibility  for  creating  and  developing  the  station's 
local  programming  .  .  .  and  with  the  chance  of  having 
your  work  seen  for  possible  nation-wide  expansion. 

To  qualify,  you  must  be  fully  capable 
of  planning  programming  policy.  You  must  be  able 
to  create  shows  that  stand  on  their  ideas,  ingenuity, 
warmth  and  honesty  rather  than  on  high  budgets  alone 
or  production  cliches. 

You  should  now  be  program  director 
of  a  TV  or  radio  station  or  member  of  an  advertising 
agency  production  staff  ...  or  a  program  packager 
or  successful  free-lancer  with  previous  experience  in 
TV  or  radio  station  programming. 

If  you  feel  you  qualify,  please  write 
telling  us  not  only  what  you've  done,  but  what  you'd 
like  to  do.  Good  salary  for  the  right  man.  Replies 
will  be  held  in  strictest  confidence. 

Box  973P, 

BROADCASTING  •  TELECASTING. 
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PEOPLE... 


BUTTS,  SHARFMAN  NAMED 
FCC  HEARING  EXAMINERS 

APPOINTMENTS  of  William  G.  Butts  and 
Herbert  Sharfman  as  hearing  examiners — 
principally  to  handle  TV — announced  by  FCC 
Friday.  Four  others  expected  to  be  named 
shortly. 

Mr.  Butts,  since  April  1950,  has  been  chief 
of  Tariffs  and  Rate  Classification  Branch  of 
Television  Div.,  FCC  Common  Carrier  Bureau. 
From  1934-1950  he  was  chief  of  Rates  and 
Tariffs  Div.  of  then  Accounting  Dept.  and 
prior  to  that  was  Interstate  Commerce  Com- 
mission examiner. 

Mr.  Sharfman  joined  FCC  in  1946  as  Com- 
mon Carrier  Div.  attorney.  Since  January 
1950  he  has  been  attorney  with  Office  of 
Opinions  and  Review,  participating  in  prepara- 
tion of  rulings  involving  both  broadcast  and 
common  carrier  matters.  Previously,  he  was 
OPA  attorney. 

Mr.  Butts  is  native  of  Dearborn,  Mo.;  Mr. 
Sharfman,  Northampton,  Pa. 

NBC  Revamps 

(Continued  from  page  5) 

report  now  to  Mr.  McAvity. 

Public  Affairs  Director  Taylor's  organiza- 


ARKANSAS  PATS 

ARKANSAS  broadcasters  were  figura- 
tively patting  themselves  on  back  Friday 
and  at  same  time  congratulating  Judge 
Francis  Cherry  in  winning  Democratic 
gubernatorial  nomination  ■ —  which  in 
Arkansas  is  tantamount  to  election. 

Country  judge  used  radio  "talkathon" 
campaign  so  successfully  [B*T,  Aug. 
11]  that  he  defeated  incumbent  Gov.  Sid 
McMath  in  runoff  election  Aug.  12. 

In  statement  last  week  Arkansas 
Broadcasters  Assn.  took  note  that  Judge 
Cherry  had  "employed  radio  as  a  prin- 
cipal means  of  addressing  himself  to 
the  electorate  of  the  state.  Judge 
Cherry's  decision  to  campaign  via  the 
facilities  of  radio  broadcasting  reflects 
not  only  the  esteem  in  which  he  holds 
the  medium  and  his  own  sound  judg- 
ment in  modern  political  affairs,  but  also 
demonstrates  the  magnetic  power  of  the 
world's  greatest  medium  of  mass  com- 
munication." 

Resolution  signed  by  Storm  Whaley, 
KUOA  Siloam  Springs,  ABA  president, 
and  W.  N.  McKinney,  KELD  Eldorado, 
ABA  secretary. 


tion  will  have  responsibility  for  news,  news 
film,  special  events,  sports,  talks,  documen- 
taries, discussion,  education  and  religious  pro- 
gramming. 

Reporting  to  Mr.  Taylor:  William  R.  Mc- 
Andrew,  appointed  manager  of  news  and  spe- 
cial events  and  who  will  have  charge  of  news 
editorial  personnel  in  New  York  and  other 
points  who  formerly  reported  to  Henry 
Cassidy  or  Francis  C.  McCall;  Thomas  S. 
Gallery,  manager  of  sports,  whose  present 
organization  continues;  Edward  Stanley,  man- 
ager of  public  service  programs,  whose  present 
organization  continues  and  to  whom  Doris 
Ann,  appointed  supervisor  of  television  reli- 
gious programs,  also  will  report. 

Charles  H.  Colledge,  named  manager  of 
public  affairs  operations,  reporting  to  Mr. 
Taylor,  will  be  responsible  for  assigning  pro- 
ducers and  directors  to  activities  within  public 
affairs  department,  and  also  for  providing 
production  facilities  involving  news  film  and 
coordinating  production  facilities  involving 
remote  broadcasts  and  tape  activities  for 
Messrs.  McAndrew,  Gallery  and  Stanley.  He 
also  will  handle  special  assignments  for  Mr. 
McAndrew.  Others  reporting  to  Mr.  Taylor: 
Leslie  Vaughan,  appointed  business  manager 
of  public  affairs,  and  Richard  Pinkham,  on 
special  assignment  as  executive  producer  of 
Today  TV  program  [B*T,  Aug.  11]. 

Other  principal  executives  of  public  affairs 
department  assigned  to  new  duties:  Henry 
Cassidy,  who  assumes  new  responsibilities  as 
radio-TV  news  commentator,  with  regular  ap- 
pearance on  Today  as  first  assignment;  Francis 
C.  McCall,  named  producer  of  Camel  News 
Caravan  reporting  to  Mr.  McAndrew;  Joseph 
Meyers,  appointed  chief  of  central  news,  desk, 
also  reporting  to  Mr.  McAndrew,  and  Adolph 
Schneider,  producer,  who  will  concentrate  on 
NBC-TV's  coverage  of  NCAA  football  sched- 
ule, which  begins  Sept.  20  [B*T,  Aug.  4]. 
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SNADER,  UNGER  READY 
TO  FORM  NEW  SYNDICATE 

WITH  initial  $1  million  available  to  buy  out 
other  stockholders,  Louis  D.  Snader,  president, 
and  Oliver  A.  Unger,  vice  president  in  charge 
of  sales,  are  expected  to  be  in  New  York  to- 
day (Monday)  to  complete  organization  of 
syndicate  to  take  over  Snader  Telescriptions 
Corp.  and  its  subsidiaries. 

Syndicate  over  weekend  was  to  negotiate 
purchase  of  stock  held  by  Henry  and  Alex- 
ander Bisno,  Beverly  Hills  real  estate  in- 
vestors, who  recently  started,  then  dropped, 
court  action  to  oust  Mr.  Snader  from  cor- 
poration [B*T,  Aug.  4]. 

Syndicate  plans  additional  $1  million  to 
complete  800  scheduled  telescriptions  and  other 
TV  films  and  expand  sales  organization.  In 
addition  to  parent  corporation,  stock  in  Snader 
Telescriptions  Productions  Inc.  and  Snader 
Telescription  Sales  is  involved  in  deal. 

PRESTONE  IN  47  TV  MARKETS 

PRESTONE  anti-freeze,  through  William  Esty 
Co.,  N.  Y.,  will  sponsor  quarter-hour  weekly 
football  forecast,  Football  This  Week,  on  film 
in  47  markets,  effective  Sept.  26.  Package 
represented  nationally  by  Station  Distributors, 
N.  Y.,  is  being  syndicated  in  18  open  markets. 
Firm  also  using  radio  spot  campaign  [B*T, 
Aug.  11]. 


TV  FOR  BLIND 

WPIX  (TV)  New  York,  in  cooperation 
with  New  York  Guild  for  Jewish  Blind, 
will  demonstrate  newly-developed  tele- 
vision set  adapted  especially  for  blind 
at  news  conference  today  (Monday). 
Screenless  set,  said  to  have  been  tested 
already  in  several  parts  of  country,  is 
highly  sensitive,  equipped  with  small 
Braille  disc  for  users'  convenience. 


JOSEPH  G.  CONNOLLY,  member  of  law  firm 
of  Kaye,  Scholer,  Fierman  &  Hays,  N.  Y., 
appointed  general  counsel  and  secretary  of 
Audio  &  Video  Products  Corp.,  N.  Y. 

JERGEN  NASH  leaves  KDHL  Faribault, 
Minn.,  to  join  WLOL  Minneapolis,  effective 
Sept.  1. 

HARRY  W.  BURKE  has  been  appointed  special 
merchandising  representative  for  Zenith  Radio 
Corp.  He  will  work  out  of  Zenith  general 
offices  in  Chicago.  Before  joining  Zenith,  Mr. 
Burke  was  associated  with  Altorfer  Bros.  Co; 
for  two  years. 

HENRY  F.  HULL  Jr.,  N.  W.  Ayer  &  Son, 
N.  Y.,  to  Calkins  &  Holden,  Carlock,  Mc- 
Clinton  &  Smith,  same  city,  as  director  ofj 
program  production. 

MORTON  A.  BARRETT,  service  manager  of 
WCBS-TV  New  York.,  named  to  newly  created 
post  of  operations  and  sales  service  manager. 

NEW  TV  APPLICATIONS 

TOTAL  requests  for  new  TV  stations  rose 
to  760  when  five  more  were  filed  late  Friday 
at  FCC.  Applications  for  VHF  outlets  now- 
total  454;  UHF  station  requests  number  305. 
All  of  Friday's  applications  were  new  (also 
see  TV  Applications,  page  74).  New  ap- 
plications are: 

San  Jose,  Calif. — San  Jose  Television  Bcstg.  Co., 
VHF  Ch.  11,  ERF  195  kw  visual,  97.5  kw  aural; 
antenna  height  above  average  terrain  2,654  ft, 
above  ground  187  ft.  Estimated  construction  cost 
$640,804,  first  year  operating  cost  $741,189,  revenue 
$807,214.  Principals  include  President  Patrick  H. 
Peabody  (18%),  president  and  majority  stockholder 
of  KSJO  San  Jose;  Vice  President  and  General 
Manager  Charles  F.  Mallory  (4%),  vice  president  of 
KSJO  and  executive  general  manager  of  KHUB 
Watsonville,  Calif.;  Vice  President  Joseph  P.  Per- 
rucci  (5%),  25%  owner  of  Mayfair  Packing  Co.; 
Secretary  David  C.  Kirby  (4%),  San  Jose  attorney; 
Treasurer  Joseph  C.  Houghteling  (10%),  %  owner 
of  Gilroy  Publishing  Co.,  Gilroy,  Calif.,  and  H.  Les- 
lie Hoffman,  president  and  28%  owner  of  Hoffman 
Radio  Corp.,  Los  Angeles. 

KFXJ  Grand  Junction,  Col.,  VHF  Ch.  5,  ERP  1.43 
kw  visual,  0.715  kw  aural;  antenna  height  above 
average  terrain  minus  100  ft.,  above  ground  258 
ft.  Estimated  construction  cost  $126,270,  first  year 
operating  cost  $72,000,  revenue  $108,000. 

WLOX  Biloxi,  Miss.,  VHF  Ch.  13,  ERP  11.9  kw 
visual,  5.96  kw  aural;  antenna  height  above  aver- 
age terrain  216  ft.,  above  ground  234  ft.  Estimated 
construction  cost  $132,000,  first  year  operating  cost 
$100,000,  revenue  not  estimated. 

Raleigh,  N.  C. — Sir  Walter  Television  &  Bcstg.  Co., 
UHF  Ch.  28,  ERP  283.5  kw  visual,  147  kw  aural; 
antenna  height  above  average  terrain  502  ft.,  above 
ground  446  ft.  Estimated  construction  cost  $296,500, 
first  year  operating  cost  $160,000,  revenue  $180,000. 
Principals  include  John  W.  English  (25%),  partner 
in  Erie,  Pa.,  law  firm  of  English,  Gilson,  Baker  & 
Bowler;  John  J.  Boland  Jr.  (25%),  partner  in  Bo- 
land  &  Cornelius  (ship  cargo  brokers),  Buffalo, 
N.  Y.;  James  R.  McBrier  (25%),  president  of  Trask, 
Prescott  &  Richardson  (department  store),  and 
James  B.  Donovan  (25%),  member  of  New  York  and 
Washington  law  firm  of  Watters  &  Donovan. 

WCHV  Charlottesville,  Va.,  UHF  Ch.  64,  ERP  118 
kw  visual,  66.3  kw  aural;  antenna  height  above 
average  terrain  781  ft.,  above  ground  97  ft.  Esti- 
mated construction  cost  $165,500,  first  year  operating 
cost  $94,350,  revenue  $91,800. 

SHELDON  CLARK 

SHELDON  CLARK,  75,  board  chairman  of 
Sinclair  Refining  Co.,  died  Friday  morning  in 
Chicago,  where  he  had  been  ill  five  weeks  from 
heart  attack.  Services  are  to  be  conducted 
there  this  morning  (Monday).  Mr.  Clark  was 
long  interested  in  Illinois  civic,  sports  and 
business  affairs,  and  was  member  of  Union 
League  Club,  Knights  of  Columbus,  Chicago 
Plan  Commission,  Navy  League,  Art  Institute 
of  Chicago  and  Illinois  Athletic  Commission. 

BROADCASTING    •  Telecasting 


The  American  farmer  has  always  been  the  backbone  of 
America.  Through  far-reaching  changes  in  the  last  twelve  years, 
the  farmer  has  become  one  of  America's  most  important  consumers  as  well. 
Here  are  some  of  the  factors  that  have  made  him  "Your  Best  Customer:" 

In  1940  income  from  farming  was  less  than  $11  billion;  in  1951  it  was  $37.5  billion. 

In  1950  the  farmer's  purchases  of  consumer  merchandise  were  2/2  times 
what  they  were  in  1940. 

In  1940  total  farm  assets  were  $54  billion.  By  1951  they  were  $153  billion. 
In  this  same  period,-  mortgages,  in  relation  to  assets,  were  reduced  67%. 

In  1940  the  spendable  cash  held  by  farm  families  was  $4  billion;  in  1951  it  was 
nearly  $20  billion — $3,178  per  family— many  times  the  liquid  assets 
of  the  average  city  dweller. 


These  are  just  a  few  of  the  statistics  that  illustrate  how  important 
it  is  to  reach  the  rural  market— your  best  customer.  In  WLW-Land, 
WLW  radio  reaches  more  of  them  more  often  for  less 
than  any  other  medium.  Ask  to  see  the  WLW  story 
of  "Your  Best  Customer". 


1922  •  1952 


WLW   The  Nation's  Station 


KM  PC 


LOS  ANGELES 


southern  California's  one-station  network^ 


^  km  PC,  with  50,000  watts  (days),  and  10,000  watts 
(nights),  gives  you  primary  coverage  in  205 
Southern  California  communities.  Represented 
nationally  by  h-r  representatives,  inc. 


RADIO  IS  AMERICA'S  GREATEST  ADVERTISING  MEDIUM 

FREE  SPEECH 


M  MIKE 


7^ 
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WHO  is  the  only  50,000-watt,  1-A  Clear  Chan- 
nel Station  in  Iowa.  Daytime  listening  area 
includes  nearly  all  of  Iowa,  Southern  Minne- 
sota, Northern  Missouri  and  Western  Illinois. 
BMB  Report  No.  2,  March  1949,  showed  Day- 
time Audience  of  639,330  families  in  167 
counties;  Nighttime  Audience  of  719,670 
families  in  280  counties.  Simple  summary  on 
request. 

Since  the  BMB  report  was  issued,  WHO  has 
completed  one  of  the  most  modern  plants 
in  the  U.S.  The  latest  in  50KW  transmitters 
and,  more  important  to  coverage,  an  innova- 
tion in  AM  broadcast  antennas  has  been  in- 
stalled. The  780-foot,  300°  vertical-direction- 
alized  antenna  increases  coverage  day  and 
night. 

The  1951  Edition  of  the  famed  Iowa  Radio 
Audience  Survey  shows  that  Iowa  radio-set 
ownership  is  at  an  all-time  high — 98.9%  in 
1951,  compared  to  91.4%  in  1940. 
Furthermore,  multiple-set  ownership  has  in- 
creased tremendously — 50.3%  of  Iowa's  radio 
homes  now  have  two  or  more  sets,  compared 
to  18.2%  in  1940.  Sets  make  today's  audi- 
ence; in  Iowa  homes  equipped  with  two  sets, 
38.9%  of  the  families  report  daily  simulta- 
neous listening  to  both  sets — in  homes  equip- 
ped with  three  or  more  sets,  61.8%  of  the 


families  report  daily  simultaneous  listening  to 
two  or  more  sets. 

Nighttime  Listening  Up  In  Spite  of  Televi- 
sion: Between  5  and  8  p.m.,  the  1951  Iowa 
Radio  Audience  Survey  found  increased  radio 
listening  for  every  quarter  hour,  1951  over 
1949,  with  an  average  increase  of  28.8%  for 
each  of  these  twelve  important  quarter  hours ! 
(The  hours  8  to  10  p.m.  were  covered  only 
by  the  1951  survey.  It  found  a  remarkably 
high  average  of  62.9%  of  all  adults  listening 
at  each  quarter  hour!) 

WHO,  of  course,  continues  to  get  the  greatest 
share  of  Iowa  listening.  For  complete  infor- 
mation, write  today  for  your  complimentary 
copy  of  the  1951  Iowa  Audience  Survey.  Or 
ask  Free  &  Peters ! 


WIHI® 

+ for  Iowa  PLUS  + 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


FREE  &  PETERS,  INC. 
National  Representatives 


1  I 

I  j 
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WKY 

Reaches  more  homes  in  Okl ahoma,  day 
and  night,  than  any  other  stat.on! 

292,120" 

nighttime  families 


336,280 

daytime  families 

327,010 


Oklahoma 
Families 


Serving 


Oklahoma 
Families 

♦Figures  from  la.es.  BMB  Audience  Repor. 

Oklahoma  for  32  Years 


WKY-TV 

Now  on  the  Cable  with  wC 

NETWORK  SHOWS 

Direct  to  this  great  market! 


Yes  WKY-TV  has  always  been 
FIRST*  in  covering  this  great  Okla- 
homa Market!  And  now  with  he 
added  advantages  of  cable  pities, 
the  WKY-TV  audience  continues  to 
zoornin  numbers  and  grow  in  view- 


rSs^in^e  Si 

Sd-bTeakfngf1952  $216,000,000 
Wheat  Crop! 


WKY 


•Proved  regular  viewing  response  from  over 
half  of  Oklahoma.  Program  schedules  pub- 
lished by  newspapers  as  far  d.sfant  as 
Wichita,  Kansas. 


930  KC  •  NBC 


CHANNEL  4  (968  ft.  tower  ) 


OKLAHOMA  CITY,  OKLAHOMA 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
THE  DAILY  OKLAHOMAN     •     OKLAHOMA  CITY  TIMES     •    THE  FARMER  STOCKMAN 

Represented  by  KATZ  AGENCY,  INC. 


TELEVISION  Strict  BOOK 

An  indispensable  collection  of  pre-tested  musical 
sketches  for  the  producer,  director  and  artist 


rfvuUtte  cu  MONTHLY  SUPPLEMENTS 

Your  BMI  Television  Sketch  Book  is  now  a  regular  monthly  service 
containing  timely  and  practical  working  scripts  for  the 
presentation  of  songs  in  dramatic,  comic  and  pictorial  fashion. 

The  very  latest  popular  song  hits  as  well  as  the  standard  favorites 
are  developed  into  photogenic  sketches  which  can  be  used  effectively 
as  complete  musical  shows  or  as  production  numbers  in  variety  shows. 

7/iere  are  dozens  of  ways  in  which  you  can  adapt  the  Sketchbook  to  advantage. 

Currently  the  Sketchbook  contains  a  collection  of  270  sketches  for  705  songs.  Each  month 
72  additional  songs,  with  24  sketches,  are  released  in  a  handy  kit  for  filing.  In  addition, 
actual  photographs  of  Sketchbook  scenes  will  be  included  in  subsequent  releases.  Hit 
parade  tunes,  ballads,  novelties,  standards,  folk  songs  and  dance  numbers  of  every  type 
will  be  found  in  the  Sketchbook. 

TV  SKETCHBOOK  is  serviced  to  every  BMI  TV-  1 
licensee  each  month.  Check  with  your  music 
library  or  program  department.  A  limited  quan- 
tity is  available  to  producers  and  directors  who 
will  find  them  helpful.  Write  to  BMI  Station 
Service  Department. 


Broadcast  Music,  Inc. 

580    FIFTH    AVENUE,    NEW  YORK   36,    N.  Y. 

NEW   YORK    •    CHICAGO    •    HOLLYWOOD    •    TORONTO    •  MONTREAL 
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TEAM  UP  YOUR  SELLING 

rca  Victor  qvuMf.. . 


FOR 
PROMOTIONS 
OR  PREMIUMS 


FOR 

TRANSCRIPTIONS 


Now... the  "45" 
FOR 

SALES  TRAINING 


system 


6V2"  Spinner 


10"  and  12" 
Transcriptions 
(microgroove) 


Wrap  your  sales  message  with 
music  and  entertainment . . .  and 
deliver  it  on  a  platter!  Put  your 
own  voice  on  records  and  pay 
a  personal  visit  to  hundreds  of 
prospects'  homes!  Easy  to  mail, 
nonbreakable. 


10"  Promoter 


Spot  announcements,  full-length 
shows  .  .  .  program  material  of 
every  kind  .  .  .  recorded,  proc- 
essed and  pressed  in  the  coun- 
try's best-equipped  studios  and 
plants.  Complete  production  and 
script-writing  facilities  available. 


12" and  16" 
Transcriptions 
(standard  groove) 


Put  your  sales  presentations  or 
training  programs  across  ...  on 
45  rpm  records!  Up  to  8  min- 
utes per  side,  nonbreakable,  in- 
expensive to  mail.  Complete 
automatic  player  gives  aston- 
ishingly clear,  strong  sound  .  .  . 
with  a  convenience  and  com- 
pactness never  before  achieved 
in  any  comparable  audio  sys- 
tem. Ideal  for  special,  on-the- 
spot  promotion  stunts. 


Make  a  note  of  your  nearest  RCA  Custom  Record  Sales 
office.  Here's  the  address  and  phone  number: 


Tells  you  all  about  Custom  Record  Sales . . . 
describes  the  complete  variety  of  services 
this  division  of  RCA  Victor  offers  you.  Just 
write  or  phone  any  of  the  offices  listed 
here,  for  a  FREE  copy  to  keep  at  your  desk. 
You'll  find  it  useful. 


630  Fifth  Ave. 
Dept.  B-80 
New  York  20,  N.Y. 
JUdson  2-50 1  I 


445  North  Lake  Shore  Drive 
Dept.  B-80 
Chicago  I  I ,  Illinois 
WHitehall  4-3215 


1016  North  Sycamore  Ave 
Dept.  B-80 

Hollywood  38,  California 
Hillside  5171 
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100  PERCENT 


YARDSTICK 


for 


Broadcast  Audience  Research 

because 

Pulse  Surveys  Caver 


1.  All  homes;  telephone  and  non-telephone. 

2.  Metropolitan  markets;  city  and  important 
suburbs. 


5.  Audience  composition;  men,  women,  teen- 
agers, and  children. 

6.  Out-of-home  audience;  additive  to  regular 
at-home  measurements. 


7.    Over  70  Radio  markets  and  over  35  Tele- 
vision markets. 


8.    Supplementary  research  possible  because  of 
personal  interview  method. 


3.  Frequent  reports;  monthly  and  bimonthly. 

4.  Complete  reports;  sign  on  or  6AM  to  Mid- 
night, 7  days  of  week. 

for  information,  write 

The  Pulse,  Inc. 

15   WEST   46   STREET  .  NEW  YORK   19,  NEW  YORK 
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WORTH  WAITING  FOR 


Standard's  1932  Study  of  Station  Audiences  is  on  the  way.  Tabula- 
tions are  now  in  progress.  Millions  of  punched  cards  and  thousands  of  hours 
of  tabulating  machine  time  are  necessary  to  produce  reports  for  every 
station  in  the  country. 

Agencies  and  Advertisers  can  obtain  the  reports  on  our  sub- 
scribers— either  from  us  or  from  them — for  the  asking.  The  Study  was  done 
by  broadcasters  for  the  time  buyer. 

You  can  expect  the  same  sort  of  complete  and  reliable  information 
that  you  received  from  BMB.  Figures  on  every  station  (AM,  FM  and  TV). 
Figures  for  every  county  ( some  of  the  counties  split  for  your  convenience). 
Figures  for  each  of  about  1700  separately  reported  cities.  This  detail  pro- 
duces the  flexibility  you  need  for  making  your  coverage  patterns  and  re- 
lating them  to  distribution  requirements. 


Ail  you  need  do  is  to  ask  stations  to  provide  you  with  their  reports. 
The  data  for  non-subscribing  stations  will  not  be  available  to  agencies  or 
advertisers  until  the  stations  have  subscribed.- 


Although  this  is  our  first  nation-wide  coverage  Study,  it  is  the 
third  one  that  has  been  conducted  in  keeping  with  specifications  established 
by  the  industry  for  coverage  measurements.  This  comparability — going 
back  to  1946 — definitely  makes  our  reports 


WORTH  WAITING  FOR! 


STANDARD 


AUDIT  AND  MEASUREMENT  SERVICES,  INC. 


89  BROAD  STREET 
WHITEHALL  3-8390 


NEW  YORK  4,  N.  Y. 
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The  People's  Choke 

in  UTICA  is 

WIBX 


5000  WATTS 

(DAY  and  NIGHT) 


WITH 

MORE  POWER 
MORE  TOP-RATED  Programs 

and  AGAIN  with 

MORE  AUDIENCE  THAN  ALL  OTHERS 

*UTICA-ROME  RADIO  STATIONS  COMBINED 


IN 


REPORTED  FOR  FEBRUARY-MARCH  1952 


SHARE 

OF  RADIO 

AUDIENCE 

WIBX 

Station 
B 

Statio 
C 

n     Station    Station  Station 
D             E  F 

All 
Others 

Sunday  thru 
Saturday  6  P.M. 
to  10:30  P.M. 

60.6 

18.8 

5.8 

8.9        2.3  2.3 

1.3 

Monday  thru 
Friday  8  A.M. 
to  12  Noon 

55.7 

35.5 

4.0 

2.6        0.8  0.6 

0.8 

Monday  thru 
Friday  12  Noon 
to  6  P.M. 

68.4 

17.0 

6.7 

2.6        1.1  3.4 

0.8 

Sunday 
12  Noon 
to  6  P.M. 

43.2 

21.2 

8.8 

9.6       4.0  5.6 

7.6 

CBS  since  1934 

Dial  950 
5000  Watts 

DAY  and  NIGHT 


Representatives  —  New  York:  Lionel  Colton.  Chicago:  Geohge  W. 
Clark  Co.  Boston:  Bertha  Bannan.  Los  Angeles:  Walter  Biddick. 


WIBX 

UTICA  2,  NEW  YORK 

Also  WIBX-FM         •         96.V  Megacycles 
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An  active  interest  in  civic  affairs  means: 

Cleveland's 

prestige 
community 

station 

is 

WTAM 


A  fair  and  objective  approach  to 
community  problems  has  earned  for 
radio  station  WTAM  the  respect  and 
confidence  of  people  in  the 
Cleveland  market  area.  The  faith 
of  WTAM  listeners  is  reflected  in 
a  revitalized  sales  and  rating 
picture.  For  leadership  in  radio 
advertising,  for  energetic  appli- 
cation of  sound  sales,  audience 
and  merchandising  promotion 
techniques,  WTAM  answers  the 
problems  of  any  advertiser  who  seeks 
comprehensive  coverage  bulwarked 
by  intelligent  programming. 


50,000  watts     1100  kilocycles 

Cleveland's  only  Clear  Channel  station 


These  facts  should  be  considered  when  seeking 
radio  advertising  in  the  Cleveland  market  area 

t5t  More  people  spend  more  time  listening  to  WTAM 
than  any  radio  or  television  station  in  Northern 
Ohio 

"k  More  service  to  the  community  is  a  WTAM  pledge 
which  so  far  has  earned  civic  recognition  for 
the  station 

More  merchandising,  audience  promotion  and  sales 
promotion  is  a  standard  service  for  WTAM 
advertisers 

"fr  More  point-of-sale  assistance  is  guaranteed  with 
the  spectacular  WTAM  Chain  Lightning  plan 
for  food  advertisers 

Before  you  spend  your  next  nickel  in  the 

Cleveland  and  Northern  Ohio  market  area,  by 
all  means  investigate  the  type  of  service 
offered  by  WTAM,  where  leadership  in  com- 
munity affairs  has  paid  off  in  increased  sales 

PHONE  OR  WRITE  BILL  DIX,  SALES  MANAGER 
WTAM,  NBC  BLDG.,  CLEVELAND  14,  OHIO 
CHERRY  1-0942 


represented  by 


NBC  SPOT  SALES 


NEW  YORK  CLEVELAND         SAN  FRANCISCO  HOLLYWOOD 


Page  6,  August  18,  1952    •  Marketfeook 


BROADCASTING    •  Telecasting 


I  43,  No.  7,  Part  II 


AUGUST  18,  1952 


USING  THE  MARKETBOOK 


A  MINIMUM  of  63.5%  of 
the  nation's  automobiles 
are  radio  equipped. 

That  was  the  report  is- 
sued by  the  Joint  Radio 
Network  Committee  as  of 
Jan.  1,  1952.  Assuming 
that  the  county  or  state  in 
which  you  are  interested  is 
average,  the  actual  number 
of  radio  equipped  cars  may 
be  estimated  roughly  by 
applying  this  percentage  to 
the  passenger  car  registra- 
tion figures  which  appear 
in  the  state  and  county 
tables. 

A  number  of  regional 
surveys  have  been  even 
more  optimistic  than  the 
Joint  Radio  Network  Com- 
mittee report. 


They  include: 

Survey  by  Dr.  Raymond 
A.  Kemper  of  the  Louis- 
ville trading  area  which 
shows  that  80%  of  family- 
owned  cars  and  trucks  are 
radio  equipped  (B.T.,  July 
21,  1952). 

Study  of  auto  radio  cir- 
culation by  WJR  Detroit, 
March  12,  1952,  which 
shows  83%  of  autos  in  the 
area  radio  equipped. 

Southern  California 
Broadcasters  Assn.  study 
showing  72.5%  of  all  cars 
in  Los  Angeles  are  radio 
equipped. 

Pulse  survey  for  the 
Joseph  Jacobs  Organization 
in  January,  1951,  shows 
80.6%  of  all  cars  in  New 


York  City  radio  equipped. 

WHDH  Boston  survey 
estimates  78%  of  all  cars 
in  Boston  radio  equipped. 

C.  E.  Hooper  estimated 
in  release  Dec.  10,  1951 
that  78.1%  of  all  cars  in 
Salt  Lake  City  are  radio 
equipped. 

WXLW  Indianapolis  es- 
timated 77.2%  of  all  cars 
in  Indianapolis  have  radios. 

These  and  other  figures 
supporting  the  increasing 
number  of  automobiles 
equipped  with  radios  are 
reported  in  BAB's  interim 
report  "Listeners  on 
Wheels"  recently  released. 
For  particulars  write  to 
BAB,  270  Park  Ave.,  New 
York  17,  N.  Y. 


AUTOMOBILE  listening,  a 
long  neglected  but  important 
part  of  the  overall  radio  audi- 
ence, is  recognized  in  the  1952 
Marketbook,  with  the  first 
county-by-county  listing  of 
automobile  registrations. 
This  is  one  of  several  fea- 

1  c  tures  that  have  been  added  to 

the  format  used  for  the  Mar- 
ketbook since  1949. 

The  Spot  Rate  Finder,  first 
added  in  that  year,  and  since 
recognized  by  both  advertis- 
ers and  their  agencies  as  the 
quickest  means  of  estimating 

2  time  costs  for  both  radio  and 
ii  television  for  any  designated 

area,  appears  again  this  year. 

)  Rates  have  been  carefully  re- 
vised from  latest  information 

t  gathered  through  a  Broad- 
casting •  Telecasting  sur- 
vey. 

s     An  exclusive  television  fea- 
,  ture  is  the  inclusion  of  the 
television  channels  assigned 
to  each  market  by  the  FCC  in 
its  Sixth  Report.  These  ap- 
!  pear   with   population  and 
I  radio  home  statistics  for  each 
city. 

Television  home  statistics 
(  have  changed  so  rapidly  that 
no  figures  are  listed  for  TV 
1  homes.  Best  source  for  this 
information  is  the  stations 
that  serve  any  given  market 
and  advertisers  are  urged  to 
communicate  with  these  sta- 
tions to  get  the  most  up-to- 
date  figures. 

While  Census  Bureau  fig- 
ures for  television  homes  in 
1950  are  being  prepared  they 
;  are  based  on  a  survey  made 
when  the  entire  country  had 
only  five  million  TV  sets  and 
are  obviously  obsolete  for 
present  coverage. 

Spot  Rate  Finder 

For  speedy  calculation  all 
AM,  FM  and  TV  station 
rates  are  given  for  one-time 
only.  Average  rates  for  both 
affiliate  and  non-affiliate  sta- 
tions are  listed.  Price  of  any 
number  of  spots  or  programs 
can  be  quickly  and  accurately 

BR  OA  DCASTING 


figured  by  the  timebuyer. 
Discounts  can  be  figured  by 
use  of  the  table  on  page  9. 

The  first  Broadcasting  • 
Telecasting  television  map 
is  being  distributed  with  the 
1952  Marketbook.  The  wall 
map  is  the  most  complete 
available  today  and  was  pre- 


pared for  the  magazine  by 
Walter  P.  Burn,  of  Middle- 
bury,  Vt. 

The  map  shows  all  televi- 
sion stations  on  the  air  as  of 
July  30,  their  network  affili- 
ation, the  size  of  the  metro- 
politan area  in  which  they 
are  located  and  all  connecting 


links,  both  coaxial  cable  and 
microwave  relay. 

The  Marketbook,  again 
this  year,  is  divided  into  state 
sections  which  appear  in  the 
book  in  alphabetical  order. 

Each  of  these  sections  in- 
cludes a  map  of  the  state,  re- 
vised to  July  1,  showing  the 
location  of  every  AM,  FM 
and  TV  station. 

Market  indicators  for  each 
state  as  a  whole  are  included 
for  each  listing.  Most  up-to- 
date  figures  available  are 
used  in  each  instance.  These 
state  market  indicators  this 
year  include:  Population  for 
1950  and  1940;  urban  popu- 
lation, 1950  and  1940;  rural 
population,  1950  and  1940; 
total  homes,  1950  and  1940; 
percent  radio,  1950  and  1940 ; 
radio  homes,  1950  and  1940; 
retail  sales,  1951  and  1948; 
automobiles,  1951  and  1950; 
telephones,  1951  and  1945; 
new  construction,  1951  and 
1947;  median  family  income, 
1950  (figures  not  available 
for  all  states)  and  1940; 
farm  income,  1949  and  1944; 
employment,  1950  and  1940 
(Continued  on  page  8) 


THE  1952  MARKETBOOK 

FOR  TIMEBUYERS  who  need  to  know  the  price  of  a  one- 
minute  spot  on  a  clear  channel  station  in  Chicago  or  a  250w 
daytimer  in  Fort  Worth  .  .  .  the  size  of  the  payroll  in  Potts- 
ville  .  .  .  the  number  of  cars  in  Los  Angeles  . . .  the  number  of 
radio  homes  in  Des  Moines  .  .  . 

For  buyers  with  a  budget  of  $100  and  those  with  $1  million 
to  spend  . . . 

For  all  who  make  their  living  in  the  business  of  broadcast- 
ing .. . 

BROADCASTING  •  TELECASTING 
Presents 

THE  1952  MARKETBOOK,  an  improved  revision  of  the 
standard  source-work  in  broadcast  advertising. 

Included  again  this  year  is  an  up-to-date  SPOT  RATE 
FINDER  providing  an  easy-to-read,  easy-to-compute  listing 
of  rates  for  every  AM,  FM  and  TV  station  in  the  country.  In 
addition,  a  new  feature,  automobile  registration  for  U.S. 
counties,  is  presented.  And,  as  always,  basic  statistics — the 
latest  obtainable — on  population,  retail  sales,  buying  power 
and  a  host  of  other  subjects  are  provided  to  help  the  buyer 
buy. 
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Sources 

(Continued  from  page  7) 

(figures  not  available  for  all 
states)  ;  internal  revenue  col- 
lections, 1951  and  1950. 

The  city  listings  for  each 
state  include  the  1950  popu- 
lation statistics  on  each  city, 
the  number  of  homes,  per- 
centage radio  and  radio 
homes  for  all  cities  with  over 
10,000  population.  All  televi- 
sion allocations  and  television 
stations  on  the  air  or  granted 
are  also  included. 

Immediately  following  the 
name  of  the  city  AM,  FM  and 
TV  stations  are  listed  in  al- 
phabetical order.  The  power, 
frequency,  network,  national 
representative  and  audience 
surveys  available  are  listed. 

One-time  rates,  both  night 
and  day,  are  shown.  The  Spot 
Rate  Finder  which  gives 
average  affiliate  and  nonaffili- 
ate  rates  for  each  market 
(described  above)  is  given 
for  each  multiple  station 
market.  In  markets  where 
there  is  only  one  station,  of 
course,  these  averages  are  not 
necessary. 

County  listings  for  the 
1952  Marketbook  are  given 
in  each  state  section  and  in- 
clude: population  for  1950 
and  1940 ;  percentage  change ; 
1950  urban  population;  1950 
farm  population ;  1950  homes ; 

1950  radio  homes;  percent- 
age radio ;  1940  radio  homes ; 

1951  retail  sales;  1950  farm 
income ;  automobiles ;  1950 
employment  (figures  not 
available  for  all  states)  ;  1950 
per  capita  income  (figures  not 
available  for  all  states)  ;  1949 
manufacturing  employment ; 
1949  manufacturing  taxable 
payrolls. 

A  special  section  of  the 

1952  Marketbook  lists  sta- 
tions that  carry  foreign  lan- 
guage broadcasts.  Languages 
used  are  listed  as  are  the 
number  of  minutes  broadcast 
each  week  and  the  population 


within  the  station  coverage 
area  speaking  the  language. 

Regional  networks  are  list- 
ed with  the  member  stations, 
names  and  addresses  of  prin- 
cipal executives  and  combina- 
tion rates  where  the  networks 
are  sold  in  combination. 

Metropolitan  areas  as  de- 
fined by  the  Census  Bureau 
are  given  a  special  listing. 
These  areas  show  population 
for  1950  and  1940,  1950 
homes,  1950  radio  homes  and 
percent  radio. 

Sources  of  Data 

Statistics  used  in  the  1952 
Marketbook  are  the  latest 
available  in  each  instance. 
They  have  been  checked  care- 
fully for  accuracy.  In  cases 
where  stations  have  failed  to 
supply  complete  information 
it  has  been  obtained  from  the 
best  alternative  sources.  While 
this  magazine  cannot  assume 
responsibility  for  the  accu- 
racy of  data  every  effort  has 
been  made  to  assure  the  re- 
liability of  all  information 
contained  in  the  Market- 
book. 

Maps 

All  state  maps  and  the  first 
Broadcasting  •  Telecasting 
television  map  were  pre- 
pared by  Walter  P.  Burn,  of 
Middlebury,  Vt.  Information 
on  stations  on  the  air  was 
from  the  FCC.  Cable  connec- 
tions in  use  by  TV  stations 
were  furnished  by  AT&T.  Mi- 
crowave relay  connection  in- 
formation came  from  sta- 
tions. 

State  Indicators 

Statistics    for   the  State 
Market  Indicators  came  from 
the  following  sources: 
Population:  1950 — Census  of 
Population,  Bureau  of  Cen- 
sus, U.  S.  Dept.  of  Com- 
merce.   All  final  figures. 
1940— Same. 
Urban    Population :  1950— 
Census  of  Population,  Bu- 
reau of  Census,  U.  S.  Dept. 


of  Commerce.  All  final  fig- 
ures. 1940 — Same. 

Rural  Population :  1950 — 
Census  of  Population,  Bu- 
reau of  Census,  U.  S.  Dept. 
of  Commerce.  All  final  fig- 
ures. 1940 — Same. 

Total  Homes :  1950—1950 
Census  of  Housing,  Bureau 
of  Census,  U.  S.  Dept.  of 
Commerce.  States  of  Dela- 
ware, Maine,  Nevada,  New 
Hampshire,  South  Dakota 
and  Vermont  are  final  re- 
ports. Other  states  are  pre- 
liminary reports.  1940 — 
Census. 

Percent  Radio:  1950— BMB 
except  for  states  of  Dela- 
ware, Maine,  Nevada,  New 
Hampshire  and  Vermont 
which  are  from  1950  Cen- 
sus of  Housing,  Bureau  of 
Census,  Dept.  of  Com- 
merce. 1940 — Census. 

Radio  Homes:  1950 — Broad- 
casting •  Telecasting  es- 
timate. 1940 — Census. 

Retail  Sales :  1951 — Sales 
Management,  Copyright 
1950.  Further  reproduction 
unlicensed.  1948  —  1948 
Census  of  Business,  U.  S. 
Dept.  of  Commerce. 

Automobiles :  1951 — Bureau 
of  Public  Roads,  U.  S. 
Dept.  of  Commerce.  1950 — 
Same. 

Telephones :  1951— FCC.  1945 
— Same. 

New  Construction:  1951  & 
1947 — National  Production 
Authority,  U.  S.  Dept.  of 
Commerce.  1940 — Same. 

Median  Family  Income:  1950 
— Census  of  Population, 
Bureau  of  Census,  U.  S. 
Dept.  of  Commerce.  (Fig- 
ures not  available  for  all 
states. )  1940 — Same. 

Farm  Income :  1949—1950 
Census  of  Agriculture,  Bu- 
reau of  Census,  U.  S.  Dept. 
of  Commerce.  (Figures  not 
available  for  all  states.) 
1944,  1940— Same. 


Employment :  1950  —  Census 
of  Population,  Bureau  of 
Census,  U.  S.  Dept.  of  Com- 
merce. (Figures  not  avail- 
able for  all  states.)  1940— 
Same. 

Internal  Revenue  Collections : 
1951 — Bureau  of  Internal 
Revenue.  1950 — Same. 

Spof  Rate  Finders 

Statistics  for  the  Spot  Rate 
Finder  listings,  and  for  the 
TV  allocations,  both  by  cities 
come    from    the  following 

sources : 

Population:  1950  Census  of 
Population,  Bureau  of  Cen- 
sus, U.  S.  Dept.  of  Com- 
merce. 

Homes :  1950  Census  of  Hous- 
ing, Bureau  of  Census, 
U.  S.  Dept.  of  Commerce. 

Percent  Radio:  BMB,  except 
for  the  states  of  Delaware, 
Maine,  Nevada,  New 
Hampshire,  South  Dakota 
and  Vermont,  which  are 
from  1950  Census  of  Hous- 
ing, Bureau  of  Census, 
Dept.  of  Commerce. 

Radio  Homes:  Broadcasting 
•  Telecasting  estimate  ex- 
cept for  states  of  Delaware, 
Maine,  Nevada,  New 
Hampshire,  South  Dakota 
and  Vermont,  which  are 
1950  Census  of  Housing, 
Bureau  of  Census,  Dept.  of 
Commerce. 

TV  Allocations :  FCC's  Sixth 
Report. 

Station  Information:  Broad- 
casting •  Telecasting 
survey  and  FCC  records. 

Data  by  Counties 

Statistics  for  the  Market 
Data  by  Counties  come  from 
the  following  sources: 

1950  Population:  Census  of 
Population,  Bureau  of  Cen- 
sus, U.  S.  Dept.  of  Com- 
merce. All  final  figures. 

1940  Population:  Same  as 
1950. 


4 


Fabulous  Facts  about 


Boston's  CHANNEL 


4 


win 


BOSTON 

Reaches  an  area  including 

•  3,875,700  people 

•  1,095,900  families 

•  $3.8  billion  in  retail  sales 

•  $5.7  billion  in  effective  buying  income 


WESTINGHOUSE  RADIO  STATIONS  Inc 
National  Representatives,  NBC  Spot  Sales 
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Percentage  Change:  Same. 
1950  Urban  Population: 
Same. 

1950  Farm  Population :  Same. 

1950  Homes :  Census  of  Hous- 
ing, Bureau  of  Census, 
U.  S.  Dept.  of  Commerce. 
States  of  Delaware,  Maine, 
Nevada,  New  Hampshire, 
South  Dakota  and  Vermont 
are  final  reports.  Other 
states  are  preliminary  re- 
ports. 

J950  Radio  Homes:  Broad- 
casting •  Telecasting  es- 
timate. 

Percentage  Radio:  BMB  ex- 
cept for  states  of  Delaware, 
Maine,  Nevada,  New 
Hampshire,  South  Dakota 
and  Vermont  which  are 
from  1950  Census  of  Hous- 
ing,   Bureau    of  Census, 

j    Dept.  of  Commerce. 

1940  Radio  Homes:  Census 

,  Bureau. 

,1951  Retail  Sales:  Sales  Man- 
3    agement,  Copyright  1952. 
Further  reproduction  unli- 
censed. 

1950  Farm  Income:  1950 
Census  of  Agriculture,  Bu- 

j  reau  of  Census,  U.  S.  Dept. 
of  Commerce. 

Automobiles:  Bureau  of  Pub- 

£    lie  Roads,  U.  S.  Dept.  of 


FREQUENCY  DISCOUNT  FORMULA 

All  rates  in  the  Spot  Rate  Finder  section  of  the  1952 
MARKETBOOK  are  one-time  rates.  For  quick  calcula- 
tion of  frequency  discounts  the  National  Association 
of  Radio  and  Television  Station  Representatives  rec- 
ommends the  following  formula: 

All  Program  One-Minute 
Periods  Announcements 


Times 
13 
26 
52 
104 
156 
260 


4.5  % 

9 
14.5 
18.5 
23.5 
27.5 


3.5% 

7.5 
13 
17 
19.5 
22.5 


Station 
Breaks 
2.5% 
5.5 
9.5 
12.5 
15.5 
17.5 


Commerce  and  registrars 
of  vehicles  in  the  various 
states. 

1950  Employment:  Census  of 
Population,  Bureau  of  Cen- 
sus, U.  S.  Dept.  of  Com- 
merce. (Figures  not  avail- 
able for  all  states.) 

1950  Per  Capita  Income: 
Census  of  Population,  Bu- 
reau of  Census,  U.  S.  Dept. 
of  Commerce.  (Figures  not 
available  for  all  states.) 

1949  Manufacturing  Employ- 
ment: County  Business 
Patterns,  First  Quarter, 
1949,  Federal  Security 
Agency  and  U.  S.  Dept.  of 
Commerce. 


1949  Manufacturing  Taxable 
Payrolls,  First  Quarter : 
Same  source  as  employ- 
ment. 

Metropolitan   Area  Statistics 

Metropolitan  Area  Popula- 
tion and  Radio  Homes  list- 
ings came  from  the  following 
sources : 

1950  Population:  1950  Cen- 
sus of  Population,  Bureau 
of  Census,  U.  S.  Dept.  of 
Commerce. 

1940  Population:  Bureau  of 
Census,  U.  S.  Dept.  of 
Commerce. 

1950  Homes :  Census  of  Hous- 
ing,   Bureau    of  Census, 


U.  S.  Dept.  of  Commerce. 

1950  Radio  Homes:  Broad- 
casting •  Telecasting  es- 
timate. 

Percentage  Radio:  BMB  ex- 
cept for  states  of  Delaware, 
Maine,  Nevada,  New 
Hampshire,  South  Dakota 
and  Vermont. 

Regional  Networks 

Information  for  the  Re- 
gional Network  section  of  the 
1952  MarketbooK  came  from 
a  Broadcasting  •  Telecast- 
ing survey  of  the  networks. 
Where  networks  did  not  reply 
to  questionnaires  best  avail- 
able sources  were  used  for  in- 
formation. 

Foreign  Language 

Listings  in  the  Foreign 
Language  section  came  from 
a  Broadcasting  •  Telecast- 
ing survey  of  stations.  Sta- 
tions not  answering  this  sec- 
tion of  the  questionnaire  are 
not  included  in  this  section  of 
the  1952  MARKETBOOK.  For 
sources  of  statistics  on  the 
"number  of  listeners"  listing 
please  communicate  with  the 
station  which  furnished  the 
information. 


....there's  a  reason, 

years  of  better  service  have  proved 
that  Allied  Quality  Control  means  tops  in  ETs, 
dependability  on  deadlines. 

Specify  Allied  for  your  transcriptions.  Most  top 
radio  men  do. 

Write  for  free  folder  "Allied  All  the  Way." 


ALLIED 

RECORD  MANUFACTURING  CO. 


1041  N.  Las  Palmas, 
Hollywood  38,  California 
HO  9-5107 

619  W.  54th  Street, 
New  York  19,  New  York 
JU  2-3791 
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METROPOLITAN  AREA  STATISTICS 


ALABAMA 


Birmingham 
Gadsden 
Mobile 
Montgomery 


Phoenix 


Little  Rock 
Phoenix 


Fresno 
Los  Angeles 
Sacramento 
San  Bernardino 
San  Diego 
San  Francisco- 
Oakland 
San  Jose 
Stockton 


Denver 
Pueblo 


Bridgeport 
Hartford 

New  Britain-Bristol 
New  Haven 
Stamford-Norwalk 
Waterbury 


Wilmington 


1950 
Population 

554,186 
93,892 
228,835 
137,512 


1940 
Population 

459,930 
72,580 
141,974 
114,420 


1950  Homes 

153,529 
25,276 
62,098 
37,663 


1950  Radio 

Homes        %  Radio 


329,266 


192,879 
329,266 


274,225 
4,339,225 
275,659 
280,252 
535,967 

2,214,249 
288,938 
200,535 


560,361 
90,188 


ARIZONA 

186,193 

ARKANSAS 

156,085 
186,193 

CALIFORNIA 


96,497 


56,671 
96,497 


178,565 
2,916,403 
170,333 
161,108 
289,348 

1,461,804 
174,949 
134,207 


80,375 
1,439,403 
82,794 
85,945 
169,012 

707,389 
85,436 
57,955 


COLORADO 


407,768 
68,870 


171,963 
24,484 


CONNECTICUT 


258,361 
356,080 
146,273 
262,196 
194,401 
154,455 


212,569 
295,613 
126,709 
240,750 
160,274 
138,779 


74,099 
101,562 
41,530 
75,120 
55,590 
43,972 


DELAWARE 

267,220  221,836  75,075 


136,948 
22,091 
51,852 
30,206 


90.900 


50,211 
90,900 


78,285 
1,420,691 
81,060 
83,710 
165,970 

698,193 
84,154 
56,506 


168,524 
23,627 


73,210 
100,851 
41,239 
74,294 
54,923 
43,488 


72,565 


89.2 
87.4 
83.5 
80.2 


94.2 


88.6 
94.2 


97.4 
98.7 
97.9 
97.4 
98.2 

98.7 
98.5 
97.5 


98.0 
96.5 


98.8 
99.3 
99.3 
98.9 
98.8 
98.9 


97.6 


DISTRICT  OF  COLUMBIA 


Washington 


1950 
Population 

1,457,601 


1940 
Population 


1950  Homes 


1950  Radio 
Homes  % 


Rac 


Jacksonville  302,711 
Miami  488,689 
Orlando  114,950 
Tampa-St.  Petersburg  406,175 


Atlanta  664,033 

Augusta  162,104 

Columbus  169,921 

Macon  134,464 

Savannah  150,946 


Chicago  5,475,535 

Decatur  100,273 

Peoria  249,918 
Rock  Island-Moline- 

Davenport,  la.  233,012 

Rockford  151,858 

Springfield  130,649 


EvansviUe  158,363 

Fort  Wayne  182,903 

Indianapolis  549,047 

Muncie  90,252 

South  Bend  204,470 

Terre  Haute  104,931 


967,985 

FLORIDA 

210,143 
267,739 
70,074 
272,000 

GEORGIA 


518,100 
131,779 
126,407 
95,086 
117,970 


ILLINOIS 

4,825,527 
84,693 
211,736 

198,071 
121,178 
117,912 


INDIANA 


130,783 
155,084 
460,926 

74,963 
161,823 

99,709 


405,108 


85,379 
154,815 

35,725 
131,543 


185,779 
42,356 
41,663 
37,119 
43,050 


1,608,936 
30,727 
74,146 

68,945 
45,848 
40,826 


47,644 
54,892 
167,737 
27,308 
59,122 
33,512 


392,145 


76,073 
144,442 

32,801 
120,756 


164,043 
34,774 
35,263 
30,178 
36,162 


1,581,584 
30,051 
72,441 

67,428 
45,069 
39,724 


45,643 
53,959 
163,544 
26,653 
57,762 
31,937 


96.8 


89.1 
93.3 
89.8 
91.8 


88.3 
82.1 
84.7 
81.3 
84.0 


98.3 
97.8 
97.7 

97.8 
98.3 
97.3 


95.8 
98.3 
97.5 
97.6 
97.7 
95.3 


(Continued  on  page  222) 


EDITOR'S  NOTE — Figures  covering  number  and  percentage  of  radio  homes  ar 
number  of  households  in  standard  metropolitan  areas  are  from  recently  put] 
lished  U.  S.  Census  Bureau  1950  figures  in  the  case  of  Delaware,  Maine  and  Ne 
Hampshire.  These  are  the  only  final  city  figures  available  from  the  burea 
Figures  covering  number  and  percentage  of  radio  homes  in  other  states  ai 
BROADCASTING  .  TELECASTING  estimates  based  on  Census  Bureau  populatid 
and  housing  data,  and  latest  BMB  radio  homes  percentages. 
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Ok. 


A  132  year  old  newspaper, 
the  aggressive  daily  and  Sun- 
day Erie  Dispatch. 


★  RADIO 

★  TV 

★  NEWSPAPER 


EDWARD 
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Marketbook 


i: 


Regional  Networks  and  Other  Groups 


Airline  Network 


idio  Park,  P.O.  Box  2553,  Birming- 
ham, Ala.,  Rep.:  John  Blair  &  Co., 
Mgr.,  General  Sales,  Bill  Randa,  Sales 
Manager  Herbert  Martin.  WSGN 
Birmingham,  WHBS  Huntsville,  Ala. 

SB      1M     5M     15M     30M     1  Hr 

20.00  20.00  36.00  48.00  72.00  120.00 
32.00    32.00    72.00    96.00  144.00  240.00 


M 
U 

I.?  X 
.3 

.0 


Alaska  Broadcasting 
System 

D  Securities  Bldg.  Seattle,  Wash. 
Mgr.  William  J.  Wagner.  KFQD  An- 
chorage, KFRB  Fairbanks,  KIBH 
Seward,  KINY  Juneau,  KTKN  Ketch- 
ikan, KIFW  Sitka.  For  combination 
rates,  contact  network.  For  complete 
jnetwork  rates  are : 

1  20.20    28.25    40.40    80.75  121.50  199.50 
32.30    44.85    72.72  121.15  199.50  323.00 


Aloha  Network 


O.  Box  1380  Honolulu,  Hawaii,  Man- 
I  agcr  R.  M.  Fitkin.  KHON  Honolulu, 
JKIPA  Hilo,  KMVI  Wailuku,  Maui, 
KTOH,  Lihue,  Kauai. 

10.00  15.00  25.00  40.00  60.00  100.00 
20.00    30.00    50.00    80.00  120.00  200.00 


Arizona  Broadcasting 
System 

Hi 

eard  Bldg.,  Phoenix,  Ariz.,  Rep.  Paul 
J.H.  Raymer  Co.,  Mgr.  Dick  Lewis. 
KTAR  Phoenix,  KVOA  Tucson, 
KYUM  Yuma,  KAWT  Douglas-Bis- 
bee,  KYCA  Prescott,  KGLU  Safford, 
KWJB  Globe-Miami. 


27.50  37.50  74.40  111.60  186.00 
50.40    66.40  132.80  199.20  332.00 


Arizona  Network 


.O.  Box  2671,  Phoenix,  Ariz.,  Rep. 
John  Blair  &  Co.,  Manager:  Albert 
D.  Johnson.  KOY  Phoenix,  KTUC 
Tucson,  KSUN  Bisbee,  KYMA  Yuma. 
All  in  Arizona. 

27.50  37.20  74.40  111.60  186.00 
50.40    66.40  132.80  199.30  332.00 


Arkansas  Network 


omprising  KARK  Little  Rock  and  all 
other  stations  in  the  State  of  Arkan- 
sas. Two  or  more  stations  may  be 
used;  one  or  more  outlets  in  multi- 
ple-station cities.  Costs  are  com- 
bined station  time  and  line  charges. 


Arktex  Stations 


'.O.  Box  521,  Texarkana,  Texas,  Rep. 
O.  L.  Taylor  Co.  Frank  O.  Myers. 
KCMC,  Texarkana,  Texas,  KAMD 
Camden,  Ark.,  KWFC  Hot  Springs, 
Ark. 

>  15.30    22.95    45.90    68.85  114.75 

r  20.40    35.70    66.30    99.45  165.75 


\roostook  Broadcasting 
Service 


ladio  Station  WAGM,  Presque  Isle, 
Maine,  Program  Director  Dick 
Marshall.  WABM  Houlton,  Maine, 
Program    Director    Ted  Coffin. 


12.00  24.00  36.00  50.00 
16.00    36.00    60.00  80.00 


Arrowhead  Network 

WEBC  Bldg.,  Duluth  2,  Minn.  Rep. 
George  P.  Hollingbery  Co.  General 
Manager  Walter  C.  Bridges.  WEBC 
Duluth-Superior,  WMFG  Hibbing, 
WHLB  Virginia.  All  in  Minnesota. 
WEAU  Eau  Claire,  WJMC  Rice  Lake, 
WISC  Madison.   All  in  Wisconsin. 

SB      1M     5M     15M     30M     1  Hr 

D  17.64  26.27  39.87  54.02  100.05  187.09 
N    29.58    48.20    73.95  101.49  196.69  346.80 


Bay  State  Group 

John  Hancock  Bldg.,  Boston  16,  Mass., 
Mgr.  Elmer  Kettell.  WACE  Chico- 
pee-Springfield,  WBSM  New  Bedford, 
WKOX  Framingham,  WALE  Fall 
River,  WEIM  Fitchburg,  WBEC  Pitts- 
field,  WHAV  Haverhill,  WORC 
Worcester.   All  in  Massachusetts. 


D  50.00 
N  53.00 

Sunday 
76.00 


50.00  93.00  186.00  279.00  465.00 
53.00  112.00  224.00  336.00  560.00 


76.00  149.00  298.00  447.00  745.00 


Beehive  Radio  Network 


10  S.  Main  St.,  Salt  Lake  City,  Utah, 
F.  B.  McLatchy,  Rep.  CBS  Radio 
Spot  Sales.  KEEP  Twin  Falls,  KJRL 
Pocatello,  KID  Idaho  Falls  (All  in 
Idaho),  KSUB  Cedar  City,  Utah. 

SB      1M     5M     15M     30M     1  Hr 

D  42.00  50.00  67.50  120.00  181.00  270.00 
N    75.00    77.50  125.00  205.00  310.00  465.00 


Broadcasting  Corpora- 
tion of  America 


P.O.  Box  987  Riverside,  Calif.,  Reps. 
Duncan  Scott  &  Co.,  Adam  J.  Young 
Jr.  Inc.,  KPRO  Riverside-San  Ber- 
nardino, KROP  Brawley-El  Centro, 
KPOR-FM  Riverside-San  Bernardino, 
KREO  Indio-Palm  Springs,  KYOR 
Blythe.    All  in  California. 

D  21.00  25.00  82.00  124.00  166.00  250.00 
N    21.00    25.00    82.00  124.00  166.00  250.00 


Cactus  State  Network 

131  West  Lafayette  Ave.,  Detroit  26, 
Mich.  Rep.  Hil  F.  Best.  KRIG  Odessa, 
KVKM  Monahans,  KIUN  Pecos, 
KVLF  Alpine.    All  in  Texas. 


SB 


1M     5M      15M      30M     1  Hr 


D  18.00  18.00  38.25  55.50  82.50  141.00 
N    15.75    15.75    27.00    49.50    74.00  126.00 


California  Northern 
Group 

Business  office  contact  Rep.  Tracy 
Moore  &  Assoc.,  6381  Hollywood 
Blvd.,  Los  Angeles,  Calif.  KBLF  Red 
Bluff,  KSUE  Susanville,  KSYC  Yreka. 


D 
N 


7.00  14.00  21.00  35.00 
7.00    14.00    21.00  35.00 


(Continued  on  page  1U) 


o 


O  $AN  FRANCISCO 


CHICAGO  ©  DETROIT     NEW  YORK 

o 


ST.  LOUIS 


LOS  ANGELES 


o 

DALLAS 


CHARLOTTE 

o  © 

MEMPHIS  Q 

ATLANTA 


Bronham  offices  representing  Radio  and  Television  Stations 
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EfTlPIR E  BRORDCRSTinG  CORP 

480  LEXINGTON  AVE. 
NEW  YORK  17,  N.  Y. 


REGIONAL  NETWORKS 

( Continued  from  page  13) 

Columbia  Pacific 
Network 

Columbia  Square,  Los  Angeles  28, 
Calif.,  Rep.  CBS  Radio  Spot  Sales, 
Pacific  Coast  Sales,  Sales  Manager 
Edwin  W.  Buckalew,  Assistant  Gen- 
eral Sales  Manager  Alan  T.  Axtell. 
California  Network:  KNX  Los  An- 
geles, KFRE  Fresno,  KCMJ  Palm 
Springs,  KCBS  San  Francisco,  KROY 
Sacramento,  KGDM  Stockton,  KCBQ 
San  Diego,  KMBY  Monterey.  Pa- 
cific Network:  KNX  Los  Angeles, 
KCBS  San  Francisco,  KOIN  Portland, 
KROY  Sacramento,  KCBQ  San 
Diego,  KFRE  Fresno,  KMBY  Mon- 
terey, KIRO  Seattle,  KXLY  Spokane, 
KGDM  Stockton,  KCMJ  Palm 
Springs.  Pacific  Supplementary 
Group:  KSL  Salt  Lake  City,  KSUB 
Cedar  City,  KGVO  Missoula,  KFBB 
Great  Falls,  KLZ  Denver,  KVOR 
Colorado  Springs,  KROD  El  Paso, 
KAVE  Carlsbad,  KSIL  Silver  City. 
KOSA  Odessa,  KOOL  Phoenix,  KOLO 
Reno.  KERN  Bakersfield,  KXOC 
Chico,  KOPO  Tucson,  KCKY  Cool- 
idge,  KIMA  Yakima,  KGGM  Albu- 
querque, KVSF  Santa  Fe,  KGMB 
Honolulu,  KHBC  Hilo,  KBOW  Butte, 
KDSH  Boise,  KLAS  Las  Vegas, 
KERG  Eugene,  KERN  Bakersfield, 
KEEP  Twin  Falls,  KJRL  Pocatello, 
KID  Idaho  Falls,  KOOK  Billings, 
KFQD  Anchorage,  KFRB  Anchorage, 
KD3H  Seward,  KIFW  Sitka,  KENY 
Juneau,  KTKN  Ketchikan.  Contact 
Columbia  Pacific  Network  for  rates. 

Columbine  Network 

Security  Life  Bldg.,  Denver  2,  Col. 
KMYR  Denver,  KCSJ  Pueblo,  KRDO 
Colorado  Springs,  KYOU  Greeley, 
KBOL  Boulder,  KCOL  Fort  Collins, 
KFTM  Fort  Morgan,  KUBC  Mont- 
rose, KRAI  Craig,  KGIW  Alamosa, 
KVRH  Salida,  KOKO  La  Junta, 
KCRT  Trinidad,  KRLN  Canon  City, 
KEXO  Grand  Junction.  (All  in 
Colorado.) 

SB      1M     5M     15M     30M     1  Hr 

D  54.50    90.00  168.00  325.00  570.00 

N  54.50    90.00  168.00  325.00  570.00 

The  Connecticut  State 
Network  Inc. 

555  Asylum  Street,  Hartford,  Conn.  C. 
Glover  DeLaney.  WTHT  Hartford, 
WNHC  New  Haven,  WNAB  Bridge- 
port, WSTC  Stamford,  WATR  Water- 
bury,  WNLC  New  London,  WTOR 
Torrington.  (All  in  Connecticut.) 
D  81.00  156.00  234.00  390.00 

N  141.00  272.00  272.00  680.00 

Cotton  Belt  Group 

409  y2  State  Line  Avenue,  Texarkana, 
Tex.,  Mgr.  David  M.  Segal.  KTFS 
Texarkana,  Tex.,  KDMS  El  Dorado, 
Ark,  WGVM  Greenville,  Miss., 
KDAS  Malvern,  Ark. 
D  18.00    18.00   27.00    54.00  96.00 

N  18.00    18.00    27.00    54.00  96.00 


Dairyland  Network 

Radio  City,  Minneapolis,  Minn.,  Rep. 
Free  &  Peters,  KWLM  Willmar, 
Minn.,  KWNO  Winona,  Minn.,  WTCN 
Minneapolis,  Minn.,  Contact  Network 
for  rates. 

Don  Lee  Broadcasting 
System 

Don  Lee  Bldg.,  1313  N.  Vine  St., 
Hollywood  28,  Calif.,  Rep.  John  Blair 
&  Co.,  President  Willet  H.  Brown, 
Exec.  Vice  Pres.  Ward  D.  Ingrim, 
Vice  Pres.  in  charge  of  Sales  Nor- 
man Boggs,  KHJ  Los  Angeles,  KGB 
San  Diego,  KDB  Santa  Barbara, 
KFXM  San  Bernardino,  KFRC  San 
Francisco,  KMYC  Marysville,  KYNO 
Fresno,  KSBW  Salinas-Monterey, 
KVOE  Santa  Ana,  KCOK  Tulare- 
Visalia,  KXO  El  Centro,  KAFY 
Bakersfield,  KVEC  San  Luis  Obispo, 
KPRL  Paso  Robles,  KIEM  Eureka, 
KHSL  Chico,  KVCV  Redding, 
KYOS  Merced,  KXOA  Sacra- 
mento, KXOB  Stockton  (all  in 
Calif.);  KRNR  Roseburg,  KPOJ 
Portland,  KFJI  Klamath  Falls,  KORE 
Eugene,  KBND  Bend,  KOOS  Coos 
Bay,  KWIL  Albany,  KAST  Astoria, 
KUIN  Grants  Pass,  KSLM  Salem  (all 


in  Oregon);  KATO  Reno,  Nev.,  KV: 
Seattle-Tacoma,  KYAK  Yakima, 
KNEW  Spokane,  KXRO  Aberdeen, 
KGY  Olympia,  Kela  Centralia,  KRKCi 
Everett,  KWLK  Longview,  KU. 
Walla  Walla,  KPUG  Bellingham 
KWNW  Wenatchee  (all  in  Washing 
ton);  KRLC  Lewiston,  KWAL  Wal 
lace-Kellogg,  KVNI  Coeur  d'Alen. 
(all  in  Idaho). 

15  min.  y2  hr.  1  nr. 
6  pm  to  10  pm  1,080.00  1,620.00  2,700.0 
8  am  to  1  pm 

10  pm  to  12  mn  600.00  900.00  1,500.0- 
1  pm  to  6  pm  540.00  810.00  1,350.0; 
12  mn  to  8  am     400.00    600.00  1,000.0 

Florida  Select  List 

Hil  F.  Best,  Sales  Director,  131  \V 
Lafayette  St.,  Detroit  26,  Mich.,  Rer. 
Hil  F.  Best.  WSWN  Belle  Glade 
WDHL  Bradenton,  WCNU  Crestview 
WROD  Daytona  Btach,  WBRD  For 
Lauderdale,  WGGG  Gainesville 
WJVB  Jacksonville  Beach,  WLBJ 
Leesburg,  WMMB  Melbourne,  WFE( 
Miami,  WWPF  Palatka,  WPLA  Plan 
City,  WCNH  Quincy,  WTRR  Sanford 
WKXY  Sarasota,  WJCM  Sebring.  AI 
in  Florida.  Contact  Florida  Selec 
List  for  individual  rates. 
D  65.26  65.26  113.82  239.50  408.51  705.9 
N    65.26   65.26  113.82  239.50  408.51  705.9 

(Continued  on  page  22U) 


SOUTHEAST  NEBRASKA 
AND  NORTHEAST  KANSAS— 


GILL-KEEFE  and  PERNA,  INC 

National  Representatives 
654  Madison  Ave., 
New  York,  N.  Y. 
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El, 
I 


above 

**PECA"  Series 
Photo-Electric 
Control 

Factory-set  to  turn  lights  on  at  35 
f.cj  off  at  58  f.c.  as  specified  by 
CAA.  Low-loss  circuit  insulation. 
High-wattage  industrial  type  re- 
sistors. Tube  ratings  well  over  oper- 
ational requirements.  Fail-Safe:  if 
any  parts  fail  in  service,  lights  au- 
tomatically turn  on.  Models  for  all 
load  capacities. 

Sold  only  through  jobbers 
and  Tower  Manufacturers. 

Send  for  FREE  Catalog 

Write  on  your 
letterhead  for 
new,  detailed 
catalog.  We  will 
also  send  you 
the  name  of 
your  nearest  H 
&  P  distributor. 


COMPLETE  KITS  FOR 

TOWER  LIGHTING 


Backed  by  years  of  leadership,  H  &  P  lighting  equipment 
is  today  the  accepted  standard  throughout  the  world.  Many 
exclusive  features  assure  easy  installation,  low  maintenance 
costs . . .  dependable  operation  under  all  climatic  conditions. 

^  Everything  Needed  for  any  Tower,  150  fo  900  feet! 

H  &  P  Complete  Tower  Lighting  Kits  include  every  item  essential  to 
the  completed  installation  —  every  bolt  and  fitting  . . .  H  &  P  Complete 
Lighting  Kits,  in  today's  critical  market,  will  save  you  on  purchasing, 
erection,  and  completion  time . . .  The  H  &  P  300  MM  Code  Beacon 
(shown  left)  has  10  exclusive  features,  is  CAA  approved. 


Single  and  double 
Obstruction  Lights 

below 

Bases  ruggedly  constructed  of  heavy 
aluminum  alloy  castings.  Precision  ma- 
chining insures  proper  light  center  when 
used  with  specified  lamp.  Prismatic 
globes  meet  CAA  light  specifications. 
Relamping  accomplished  without  remov- 
ing prismatic  globes.  Mounting  base  de- 
signed for  standard  A-21  traffic  signal 
lamps. 


Lighting  for  Airports,  Bridges,  Towers, 
Buildings  and  all  obstructions 
hazardous  to  air  commerce. 


above  SF-30-E 

Mercury  Code 
Flasher 

Models  available  for  any  loads. 
Compact,  spray-tight  and  drip- 
proof  cast  aluminum  housing  mount- 
able  on  vertical  OR  horizontal 
member.  Heavy-duty,  self-starting, 
constant-speed  synchronous  timing 
motor  is  unaffected  by  extreme 
temperature  and  voltage  ambients. 
Positive-acting  ELECTRONIC  fail- 
safe circuit  guards  against  failure 
of  ANY  component. 


Complete  Kits  for  CAA  specifications  A-l  to  A-5  towers  include 
every  item  essential  for  complete  tower  lighting  installation. 

HUGHEY  &  PHILLIPS 

TOWER  LIGHTING  DIVISION 

1      60  East  42nd  Street    •    New  York  1 7,  N.  Y. 
4075  Beverly  Blvd.    •    Los  Angeles  4,  Calif. 
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a  new 


the  player 


...  and  one  man 
in  his  time 
plays  many  parts  . . . 

—  SHAKESPEARE 


Capitol  open-end 
dramatic  show 

starring 
PAUL  FREES 

America  s  most  versatile  actor 

THE  PLAYER  is  a  show  you  can  sell!  15-minute 
dramatic  programs  —  each  one  a  complete 
fast-moving  entertainment  package  with  a 
smash  surprise  ending! 

It's  a  show  sure  to  build  a  rating,  build  sales, 
too,  for  any  type  of  product  or  service,  at  a 
cost  that  will  pleasantly  surprise  Mr.  Sponsor. 
Send  for  full  details  and  sample  audition  record. 

A  big  show . . . 
in  a  low- cost  package 

As  radio  fare  THE  PLAYER  is  sure-fire.  Starring 
Paul  Frees,  and  scripted  by  outstanding  writers, 
THE  PLAYER  can  vary  daily  as  a  strip  show. 
Shows  include  mysteries,  westerns,  romances, 
comedies,  adventure,  science  fiction,  and  other 
types,  all  featuring  special  music  by  Ramez  Idriss. 
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marks  fhe  high-spot  oi 
ccessful  Capitol  program? 

you  can  sell  to 
sponsors 


Audition  Discs  and  brochures  available  now 


Write,  wire,  phone. 

Capitol  Records  Distributing  Corp., 
Broadcast  Sales  Division 

1453  No.  Vine  Street,  Hollywood  28,  California 

Please  send  full  particulars  on  THE  PLAYER  and  audition  record. 
NAME  TITLE  


STATION  OR  COMPANY- 
ADDRESS  '.  

CITY  !  


ZONE  STATE- 
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ALABAMA 


MARKET  INDICATORS  FOR  ALABAMA 

CLASSIFICATIONS                    FIGURES  YR.  FIGURES  YR. 

Population                                           3,061,743    '50  2,832,961  '40 

Urban  Population                                1,340,937    '50  (1)  855,941  '40 

Rural  Population                                   1,720,806    '50  (1)  1,977,020  '40 

Total  Homes                                          786,467    '50  673,815  '40 

Percentage  Radio                                    82.7%    '50  49.4%  '40 

Radio  Homes                                        649,914    '50  321,671  '40 

^Retail  Sales                                 $1,852,900,000    '51  $1,631,403,000  '48 

Automobiles                                          730,104    '51  685,812  '50 

Telephones                                             465,300    '52  213,800  '45 

New  Construction                         $  224,900,000    '47  $  114,700,000  '40 

Farm  Income                                $   274,062,464    '49  $   213,413,292  '44 

Internal  Revenue  Collections...  $  298,027,754    '51  $  233,208,454  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


SPOT  RATE  FINDER 


ALBERT  VILLE,  5,397  pop.;  Marshall 
Co. 

WAVU,  500w-D,  630kc 

SB  1M  5M  15M  30M  1  Hr 
D      2.95  6.50    11.80    17.50  29.50 

WAVU-FM,  Chan.  286,  105.1mc,  4.5kw, 
Bonus 

ALEXANDER  CITY,  6,430  pop.;  Talla- 
poosa Co. 
WRFS,  lkw-D,  1050kc,  Sears  &  Ayer 
D     4.00     5.00    12.00    20.00    25.00  30.00 
WRFS-FM,  Chan.  291,  106.1mc,  4.6kw, 

Sears  &  Ayer 
N      2.00      2.50-    6.00    10.00    12.50  15.00 
ANDALUSIA,    9,162    pop.;  Covington 
Co. 

WCTA,  250w,  1340kc,  KBS 
D  3.75     6.00    10.00    18.00  30.00 

N  5.00    10.00    20.00    30.00  50.00 

WCTA-FM,  Chan.  251,  98.1mc,  10.5kw, 
Bonus 

ANNISTON,  31,066  pop.;  8,641  homes; 
82.5%  radio;  7,129  radio  homes;  Cal- 
houn Co. 

WHMA,  250w,  1450kc,  ABC,  Sears  & 
Ayer 

D  3.00  3.00  4.50  9.37  18.75  35.00 
N  6.00  6.00  9.00  18.75  37.50  70.00 
WHMA-FM,  Chan.  263,  100.3mc,  3.6kw, 

Sears  &  Ayer,  Bonus 
WSPC,  5kw-D,  lkw-N,  1390kc 
D      1.50     3.00     4.50     9.37    18.75  35.00 
N     3.00     6.00     9.00    18.75    37.50  70.00 
ATHENS,  6,309  pop.;  Limestone  Co. 
WJMW,  250w-D,  lOlOkc 
D      4.00     4.00    10.00    20.00    30.00  60.00 
ATMORE,  5,720  pop.;  Escambia  Co. 
WATM,  250w-D,  1580kc 
D  5.75     8.50    15.60    23.50  37.50 

AUBURN,    12,939    pop.;    2,720  homes; 

77.2%  radio;  2,100  radio  homes;  Lee 

Co. 

WAUD,  250w,  1230kc 

D      2.50     4.00     7.50    15.00    27.00  45.00 
N     2.50     4.00     7.50    15.00    27.00  45.00 
BESSEMER,  28,445  pop.;  7,993  homes; 
83.5%  radio;  6,674  radio  homes;  Jef- 
ferson Co.;  TV  alloc:  Chan.  54. 

2  AM  non-affiliates,  average  1-time 
rates 

D  8.00  8.00  12.00  20.00  38.00  75.00 
N      8.00     8.00    12.00    20.00    38.00  75.00 

i  WBCO,  250w,  1450kc 
D      8.00     8.00    12.00    20.00    38.00  75.00 
N     8.00     8.00    12.00    20.00    38.00  75.00 
WJLD,  250w,  1400kc,  Hooper 
D      8.00     8.00    12.00    20.00    38.00  75.00 
N     8.00     8.00    12.00    20.00    38.00  75.00 
WJLN  (FM),  Chan.  284,  104.7mc,  23kw 
(See  Birmingham,  Ala.,  listing) 
BIRMINGHAM,     326,037     pop.;  92,585 
homes;    89.7%    radio;    83,049  radio 
homes;    Jefferson    Co.;    TV  alloc: 
Chans.  6  (WBRC-TV,  now  Chan.  4), 
*10,  13  (WAFM-TV),  42,  48. 

4  AM  affiliates,  average  1-time  rates 
D    12.83    14.12    23.44    38.50    57.60  96.25 
N    22.67    24.75    43.75    72.00  108.00  180.00 

3  AM  non-affiliates,  average  1-time 
rates 

D     6.40    12.98    22.41    43.17    68.63  108.83 

WAPI,  5kw,  1070kc,  CBS,  CBS  Radio 

Spot  Sales,  BMB 

D    14.00    16.00    20.00  40.00    60.00  100.00 

N    28.00    32.00    40.00  80.00  120.00  200.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 

BROADCASTING    •  Telecasting 


WAFM  (FM),  Chan.  258,  99.5mc,  55kw, 

CBS  Radio  Spot  Sales 

SB  1M  5M  15M  30M  1  Hr 
D  7.00  8.00  9.00  13.50  30.00  50.00 
N  14.00  16.00  18.00  22.50  50.00  80.00 
WAFM-TV,  Chan.  13,  13.6kw-aur.,  26- 

kw-vis. 

D  60.00  60.00  90.00  120.00  180.00  300.00 
N  80.00  80.00  120.00  160.00  240.00  400.00 
WBRC,  5kw,  960kc,  NBC,  Raymer,  BMB 
D  17.00  17.00  30.00  44.00  66.00  110.00 
N  30.00  30.00  60.00  88.00  132.00  220.00 
WBRC-TV,      Chan.      4,  7.25kw-aur., 

14.25kw-vis.,  NBC 
D    30.00    30.00    46.88    75.00  112.50  187.50 
N    50.00    50.00    90.00  120.00  180.00  300.00 
WEDR,  lkw-D,  1220kc,  McGillvra 
D  10.00    17.50    30.00    60.00  120.00 

WILD,  250w,  1490kc,  MBS 
(CP:  5kw,  850kc) 

D  7.50  7.50  18.75  30.00  45.00  75.00 
N  10.00  10.00  25.00  40.00  60.00  100.00 
WJLN  (FM)  Chan.  284,  104.7mc,  23kw 
D  5.00  5.00  9.00  12.00  25.00  45.00 
N  5.00  5.00  9.00  12.00  25.00  45.00 
WLBS,  lkw-D,  900kc,  Pearson 
D  6.40  8.95  12.75  25.50  45.90  76.50 
WSGN,    5kw-D,    lkw-N,    610kc,  ABC, 

Blair,  Pulse 
D  16.00    25.00    40.00    60.00  100.00 

N  27.00    50.00    80.00  120.00  200.00 

WSGN-FM,   Chan.  229,  93.7mc,  55kw, 

Bonus 
WVOK,  50kw-D,  690kc 
D  20.00    37.00    74.00  100.00  130.00 

BREWTON,  5,146  "pop.;  Escambia  Co.; 

TV  alloc:  Chan.  23. 
WEBJ,  250w,  1240kc,  MBS 
D     2.50     2.50     6.75    12.25    20.00  30.00 
N     2.50     2.50     6.75    12.25    20.00  30.00 
CARROLLTON,  710  pop.;  Pickens  Co. 
WRAG,  lkw-D,  590kc 
D      3.00     3.00     5.00    10.00    20.00  40.00 
CLANTON,  4,640  pop.;  Chilton  Co.;  TV 

alloc:  Chan.  14. 
WKLF,  lkw-D,  980kc 

D  4.00  4.00  7.50  15.00  22.50  37.50 
CULLMAN,  7,523  pop.;   Cullman  Co.; 

TV  alloc:  Chan.  60. 
WFMH,  lkw-D,  1300kc 
D      2.65     2.65     6.60     9.55    16.60  30.00 
WFMH-FM,  Chan.  265,  100.9mc,  0.43kw 

(FM  rate  50%  of  AM) 
WKUL,  250w,  1340kc,  MBS 
D      2.00     3.50     7.50    11.05    20.80  39.00 
N      2.00     3.50     7.50    11.05    20.80  39.00 
DECATUR,    19,974   pop.;    6,049  homes; 
87.6%  radio;  5,299  radio  homes;  Mor- 
gan Co.;  TV  alloc:  Chan.  23. 
WHOS,  lkw-D,  800kc 

D     3.90  6.50    13.00    19.50  39.00 

WHOS-FM,  Chan.  223,  92.5mc,  7kw 
D  3.50     6.50    13.00    19.50  39.00 

N  3.50     6.50    13.00    19.50  39.00 

WMSL,  250w,  1400kc,  MBS,  Crossley 
D  "  2.00     3.00     5.00    10.00    15.00  30.00 
N     2.00     3.00     5.00    10.00    15.00  30.00 
DEMOPOLIS,  5,004  pop.;  Marengo  Co.; 

TV  alloc:  Chan.  18. 
WXAL,  250w,   1400kc,  MBS,  KBS 
D      4.00     4.00     7.50    19.00    26.00  40.00 
N      4.00     4.00     7.50    19.00    26.00  40.00 
DOTHAN,    21,584    pop.;    6,244  homes; 

88.5%    radio;     5,526    radio  homes; 

Houston  Co.;  TV  alloc:  Chans.  9,  19. 

2  'AM  affiliates,  average  1-time  rates 
D      3.25     3.25      6.00    12.20    21.00  35.00 

WAGF,  lkw,  1320kc,  MBS,  McGillvra 
D      3.00     ?.00      5.00    10.00    18.00  30.00 
N  (Rates  on  request) 
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WDIG,  250w,  1450kc,  ABC,  Cummings, 
Schepp-Reiner 

SB      1M     5M     15M     30M    1  Hr 

D     3.50     3.50     7.00    14.40    24.00  40.00 
N     6.00     6.00    10.00    21.60    36.00  60.00 
WOOF,  5kw-D,  560kc,  Sears  &  Ayer, 
BMB 

D  4.00  4.00  7.00  13.00  19.00  31.00 
ENTERPRISE,  7,288  pop.;  Coffee  Co.; 

TV  alloc:  Chan.  40. 
WIRB,  250w,  1230kc 

D  3.00  3.00  5.80  10.80  18.25  30.00 
N  3.00  3.00  5.80  10.80  18.25  30.00 
EUFAULA,   6,906  pop.;    Barbour  Co.; 

TV  alloc:  Chan.  44. 
WULA,   250w,    1240kc,    MBS,  Dodson, 

Crossley 

D     3.50     3.50     7.00    14.00    21.00  35.00 
N     3.50     3.50     7.00    14.00    21.00  35.00 
FAYETTE,  3,707  pop.;  Fayette  Co. 
WWWF,  lkw-D,  990kc 
D      3.50     3.50     7.50    15.00    25.00  35.00 
FLORENCE,  23,879  pop.;  6,896  homes; 

83.3%     radio;     5,744     radio  homes; 

Lauderdale  Co.;  TV  alloc:  Chan.  41. 
WJOI,  250w,  1340kc,  ABC,  Conlan 
D  3.00  3.00  4.50  9.37  18.75  35.00 
N  6.00  6.00  9.00  18.75  37.50  70.00 
WOWL,  250w,  1240kc,  Dora-Clayton 
D  5.00  5.00  7.00  12.00  23.00  44.00 
N      5.00     5.00     7.00    12.00    23.00  44.00 

FORT  PAYNE,  6,226  pop.;  De  Kalb  Co.; 
TV  alloc:  Chan.  19. 

WFPA,  250w,  1400kc,  MBS 

D     2.00  5.00    10.00    17.00  30.00 

N      2.00  5.00    10.00    17.00  30.00 

WZOB,  lkw-D,  1250kc 

D  2.00     5.00    10.00    17.50  32.00 

GADSDEN,  55,725  pop.;  15,709  homes; 
88.7%  radio;  13,934  radio  homes;  Eto- 
wah Co.;  TV  alloc:  Chans.  15,  21. 

2  AM  affiliates,  average  1-time  rates 
D  3.50     5.38    12.00    21.00  37.50 

N  5.75     8.38    20.00    36.50  62.50 

2    AM    non-affiliates,    average  1-time 

D  3.80     7.80    15.60    23.40  39.00 

WETO,  lkw-D,  930kc,  McGillvra 

D  3.60      7.60    15.20    22.80  38.00 


WGAD,  5kw-D,   lkw-N,   1350kc,  ABC, 
General  Advertising  Service 

SB  1M  5M  15M  30M  1  Hr 
D  3.60     5.25    12.00    21.00  36.00 

N  6.00     8.75    20.00    35.00  60.00 

WGWD,  lkw-D,  570kc,  Dora-Clayton 
D  4.00     8.00    16.00    24.00  40.00 

WJBY,  250w,   1240kc,   MBS,   Sears  & 
Ayer 

D  3.40      5.50    12.00    21.00  39.00 

N  5.50     8.00    20.00    38.00  65.00 

WJBY-FM,  Chan.  279,  103.7mc,  1.5kw 
GREENVILLE,  6,781  pop.;  Butler  Co.; 

TV  alloc:  Chan.  49. 
WGYV,  250w,  1400kc 

D  1.50  3.00  3.50  6.30  18.00  30.00 
GUNTERS VILLE,  5,253  pop.;  Marshall 

Co.;  TV  alloc:  Chan.  40. 
WGSV,  lkw-D,  1270kc 
D      3.00     4.00     6.50    12.00    18.00  30.00 
HALEYVILLE,  3,331  pop.;  Winston  Co. 
WJBB,  250w,  1230kc,  MBS,  Indie  Sales 
D      2.00  5.00    12.00    18.00  30.00 

N     2.00  5.00    12.00    18.00  30.00 

HAMILTON,  1,623  pop.;  Marion  Co. 
WERH,  lkw-D,  970kc,  McGillvra 
D      5.00     6.00    12.00    24.00    36.00  60.00 
HUNTS  VILLE,  16,437  pop.;  5,000  homes; 
82.5%  radio;  4,125  radio  homes;  Mad- 
ison Co.;  TV  alloc:  Chan.  31. 

2  AM  affiliates,  average  1-time  rates 
D  3.50  4.00  6.50  13.50  23.00  40.00 
N      4.50     6.00    10.50    19.50    32.00  55.00 

WBHP,  250w,  1230kc,  MBS 
D  3.00  3.00  5.00  15.00  28.00  50.00 
N  3.00  3.00  5.00  15.00  28.00  50.00 
WFUN,  250w,  1450kc,  Sears  &  Ayer 
D  4.00  4.00  6.00  12.00  18.00  30.00 
N  4.00  4.00  6.00  12.00  18.00  30.00 
WHBS,   lkw-D,  500w-N,   1550kc,  ABC, 

Gill-Keefe  &  Perna,  Cummings 
D     4.00     5.00     8.00    12.00    18.00  30.00 
N     6.00     9.00    16.00    24.00    36.00  60.00 
WHBS-FM,    Chan.   236,   95.1mc,  16kw, 

Gill-Keefe     &     Perna,  Cummings. 

Bonus 

JACKSON,  3,072  pop.;  Clarke  Co. 

WPBB.  lkw-D,  1290kc 

D.    4.00     4.00     7.50    19.00    26.00  40.00 

(Continued  on  page  18) 
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JASPER,  8,589  pop.;  Walker  Co.;  TV 

alloc:  Chan.  17. 
WWWB,  250w,  1240kc 

SB  1M  5M  15M  30M  1  Hr 
D  3.50     7.50    15.00    25.00  35.00 

N  3.50     7.50    15.00    25.00  35.00 

LANETT,  7,434  pop.;  Chambers  Co. 
WRLD  (West  Point,  Ga.),  250w,  1490kc, 

ABC,  KBS,  McGillvra 
D     3.00  10.00    16.00    28.80  40.00 

N     3.00  10.00    16.00    28.80  40.00 

WRLD-FM,  Chan.  275,  102.9mc,  10.2kw, 

Bonus 

MARION,  2,822  pop.;  Perry  Co. 

WJAM,  lkw-D,  1310kc 

D     2.00     3.50     8.00    16.00    24.00  40.00 

MOBILE,  129,009  pop.;  36,408  homes; 
83.5%  radio;  30,400  radio  homes;  Mo- 
bile Co.;  TV  alloc:  Chans.  5,  8,  *42, 
48. 


3  AM  affiliates, 
D      9.33  9.33 
N    13.00  13.00 


average  1-time  rates 
11.42    21.33    34.00  53.33 
19.50    38.67    57.33  100.00 


WABB,  5kw,  1480kc,  ABC,  MBS,  Bran- 
ham,  Hooper 
D  9.00  9.00  11.00  20.00  30.00  40.00 
N  12.00  12.00  16.00  30.00  40.00  80.00 
WABB-FM,  Chan.  271,  102.1mc,  50kw, 
Branham,  Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,060.  Sources:  See  fore- 
word. 


WALA,  5kw,  1410kc,  NBC,  Headley- 
Reed 

SB       1M     5M     15M     30M    1  Hr 

D    10.00    10.00    11.25    24.00    36.00  60.00 
N    15.00    15.00    22.50    48.00    72.00  120.00 
WKAB,  lkw-D,  840kc,  Dodson 
D      6.00  10.80    24.00    36.00  60.00 

WKRG,  lkw-D,  500w-N,  710kc,  CBS, 
Young 

D      9.00     9.00    12.00    20.00    36.00  60.00 
N    12.00    12.00    20.00    40.00    60.00  100.00 
WKRG-FM,    Chan.    260,    99.9mc,  3kw, 
Bonus 

MONROE  VDLLE,  2,772  pop.;  Monroe 
Co. 

WMFC,  250W-D  1220kc 

D     2.50     2.50     4.50     8.50    16.00  30.00 

MONTGOMERY,  106,525  pop.;  30,402 
homes;  80.7%  radio;  24,534  radio 
homes;  Montgomery  Co.;  TV  alloc: 
Chans.  12,  20,  *26,  32. 

4  AM  affiliates,  average  1-time  rates 
D      7.00      7.00    11.50    19.75    36.00  60.00 
N      9.75     9.75    19.00    38.25    60.00  100.00 

WAPX,  lkw,  1600kc,  ABC,  Walker 

D      7.50     7.50    12.00    20.00    36.00  60.00 

N    10.00    10.00    20.00    40.00    60.00  100.00 

WBAM,  50kw-D,  740kc 

(CP) 

WC0V,  250w,  1240kc  CBS  Taylor 
D      5.50     5.50    10.00    19.00    36.00  60.00 
N     9.00     9.00    16.00    33.00    60.00  100.00 
WCOV-FM,  Chan.  233,  94.5mc,  4.1kw, 
Bonus 

WJJJ,  lOkw-D,  lkw-N,  1170kc,  MBS, 
Weed 

D  7.50  7.50  12.00  20.00  36.00  60.00 
N  10.00  10.00  20.00  40.00  60,00  100.00 
WMGY,  lkw-D,  800kc 
D  7.50  7.50  12.00  20.00  36.00  60.00 
N  10.00  10.00  20.00  40.00  60.00  100.00 
WSFA,   5kw-D,    lkw-N,    1440kc,  NBC, 

Headley-Reed,  Conlan 
D      7.50     7.50    12.00    20.00    36.00  60.00 
N    10.00    10.00    20.00    40.00    60.00  100.00 


MUSCLE  SHOALS,  1,937  pop.;  Colbert 
Co. 

250w,    1450kc,   MBS,  Devney, 


WLAY. 
BMB 
SB 

D  5.00 
N  5.00 


1M     5M     15M     30M    1  Hr 

5.00    12.00    24.00    36.00  60.00 
5.00    12.00    24.00    36.00  60.00 
OPELIKA,    12,295    pop.;    3,384  homes; 
77  2%  radio;  2,612  radio  homes;  Lee 
Co.;  TV  alloc:  Chan.  22. 
WJHO,  250w,  1400kc,  MBS,  KBS 
D      1.50     2.50     7.50    15.00    27.00  45.00 
N      1.50     2.50     7.50    15.00    27.00  45.00 
ROANOKE,  5,392  pop.;  Randolph  Co. 
WELR,  lkw-D,  1360kc,  Dodson 
D     2.25     2.25     5.40     9.00    15.00  30.00 
RU S SELL VTLLE,  6,012  pop.;  Franklin 
Co. 

WWWR,  lkw-D,  920kc,  KBS 

D  3.50     7.50    15.00    25.00  35.00 

N  3.50     7.50    15.00   25.00  35.00 

SCOTTSBORO,  4,731  pop.;  Jackson  Co. 

WCRI,  250w,  1050kc 

D  2.55     5.20     8.90  13.50 

N  2.55     5.20     8.90  13.50 

WROS,  lkw-D,  1330kc 

(CP) 

SELMA,  22,840  pop.;  6,601  homes; 
74.6%  radio;  4,924  radio  homes;  Dal- 
las Co.;  TV  alloc:  Chan.  58. 

2  AM  affiliates,  average  1-time  rates 
D  4.00     7.00    14.00    22.00  40.00 

N  6.00    10.00    20.75    33.00  60.00 

WGWC,  250w,  1340kc,  CBS,  Dora-Clay- 
ton 

D  4.00     8.00    16.00    24.00  40.00 

N  6.00    12.00    24.00    36.00  60.00 

WHBB,  250w,  1490kc,  MBS,  KBS,  Sears 
&  Ayer 

D  6.00    12.00  20.00 

N  8.00    17.50  30.00 

SHEFFIELD,  10,767  pop.;  3,156  homes; 
83.3%  radio;  2,629  radio  homes;  Col- 
bert Co.;  TV  alloc:  Chan.  47. 
WSHF,  lkw-D,  1380kc 
(CP) 


SYLACAUGA,    9,606    pop.;  Talladega 

Co.;  TV  alloc:  Chan.  24. 
WFEB,  250w,  1340kc,  MBS 

SB       1M     5M     15M  30M     1  Hr 

D               3.00     5.00    15.00  30.00  45.00 

N  3.00  5.00  15.00  30.00  45.00 
WMLS,  lkw-D,  1290kc 

D                         5.00    15.00  30.00 

TALLADEGA,  13,134  pop.;  3,167  homes; 
82.1%  radio;  2,600  radio  homes;  Tal- 
ladega Co.;  TV  alloc:  Chan.  64. 
WHTB,  250w,  1230kc,  MBS,  KBS 
D     2.85     2.85     7.85    10.70    17.80  35.75 
N     2.85     2.85     7.85    10.70    17.80  35.75 

THOMAS VILLE,  2,425  pop.;  Clarke  Co.; 
TV  alloc:  Chan.  27. 

TROY,  8,555  pop.;  Pike  Co.;  TV  alloc: 

Chan.  38. 
WTBF,  250w,  1490kc,  MBS 
D      3.00     3.00     5.00    10.00    18.00  30.00 
N     3.00     3.00     5.00    10.00    18.00  30.00 

TUSCALOOSA,     46,396     pop.;  10,801 

homes;     82.1%    radio;    8,868  radio 

homes;  Tuscaloosa  Co.;  TV  alloc: 
Chans.  45,  51. 

2  AM  affiliates,  average  1-time  rates 
D      4.50     4.50     7.00    12.00    23.00  44.50 

WJRD,   5kw-D,    1150kc,  Dora-Clayton 

D      5.00     5.00     7.00    12.00    23.00  44.00 

N  5.00  5.00  7.00  12.00  23.00  44.00 
WNPT,  lkw-D,  1280kc 

D      4.00     4.00     7.00    12.00    23.00  45.00 

WTBC,  250w,  1230kc,  MBS,  KBS,  Sears 
&  Ayer 

D      5.00     5.00    10.00    24.00    36.00  60.00 

N     5.00     5.00    10.00    24.00    36.00  60.00 

TUSKEGEE,  6,712  pop.;  Macon  Co.;  TV 
alloc:  Chan.  16. 


UNIVERSITY,  Tuscaloosa 
alloc:  Chan.  *7. 


Co.;  TV 


ALABAMA  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940  Percentage  Urban  Rural  1950  1950    Percentage      1940  Retail  Sales 

County                           Population  Population  Increase  Population  Population    Homes   Radio  Homes  Radio  Radio  Homes  (S  000) 

Autauga                             18,186  20,977  —13.3  4,385  13,801  4,476  3,464  77.4  1,408  5,653 

Baldwin                             40,997  32,324  26.8  7,086  33,911  10,730  8,981  83.7  3,587  23,410 

Barbour                             28,892  32,722  —11.7  6,906  21,986  7,126  5,330  74.8  2,140  12.086 

Bibb                                   17,987  20,155  —10.8  17,987  4,401  3,728  84.7  2,077  7,383 

Blount                                28,975  29,490  —1.7  2,802  26,173  7,340  5,982  81.5  2,767  9,678 

Bullock                              16,054  19,810  —19.0  3,232  12,822  3,905  2,858  73.2            932  4,999 

Butler                                29,229  32,447  —9.9  6,781  22,447  7,033  5,429  77.2  2,248  14,127 

Calhoun                             79,539  63,319  25.6  43,543  35,996  20,556  17,164  83.5  8,619  52,301 

Chambers                           39,528  42,146  —6.2  16,138  23,390  10,210  8,526  84.0  4,475  10,986 

Cherokee                            17,634  19,928  —11.5  17,634  4,302  3.704  86.1  2,478  4,623 

Chilton                               26,922  27,955  —3.7  4,640  22,282  6,896  5.551  80.5  2,778  10,633 

Choctaw                             19,152  20,195  —5.2  19,152  4.448  3,367  75.7            992  5.684 

Clarke                                26,548  27,636  —3.9  3,072  23,476  6,658  5,193  78.0  1,805  17,060 

Clay                                   13,929  16,907  —17.6  13,929  3,561  2,877  80.8  1,440  4,975 

Cleburne                            11,904  13,629  —12.7  11,904  2,919  2.318  79.4  1,019  3,142 

Coffee                                 30,720  31,987  —4.0  10.224  20,496  7,737  6,066  78.4  2,628  11,433 

Colbert                               39,561  34,093  16.0  17,501  22,060  10,305  8,584  83.3  4,453  25,776 

Note:  For  sources  see  foreword.   1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


1949  Mfq. 
1949  Taxable 
1949  1951         Mfg.  Em-  Payrolls 

Farm  Income  Automobiles  ployment  IstQtr. 


3,012,505 
8,145,093 
5,388,750 
1,148,023 
5,389,068 
2,145,975 
2,456,251 
2,003,725 
2,578,873 
3,644,566 
2,723,507 
1,187,941 
1,510,261 
1,138,584 
779,762 
6,895,621 
6,027,271 


2,491 
7.260 
3.638 
2,162 
3,356 
1,428 
4,060 
17,019 
7,460 
2,806 
3,853 
1,810 
3,762 
2,003 
1.786 
5,493 
7,759 


$1,089 
1,113 
1,760 
909 
578 
713 
1,731 
10.063 
7,976 
108 
1,016 
1,152 
2,412 
508 
305 
1,116 
4,082 


511 
478 
665, 
269 
158, 
192 
675 
6,277 
4,397, 
34, 
437 
295 
862 
167 
73 
417 
2,736 


.000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
,000 
,000 
,000 
000 
000 
,000 
000 


MONTGOMERY,  ALABAMA 

CBS  Since  1938 


Represented  by 
THE  0.  L  TAYLOR  COMPANY 


MORE  LISTENERS 

WCOV  HAS  BEEN  FIRST  IN  LISTENER 
RATINGS  DURING  DAYTIME  HOURS 
IN  EVERY  SURVEY  MADE  DURING  THE 
PAST  THREE  YEARS. 

BETTER  COVERAGE 

WCOV  AND  WCOV-FM  COMBINE  TO 
OFFER  THE  BEST  DAY  &  NITE  COV- 
ERAGE OF  THE  CENTRAL  ALABAMA 
MARKET. 

LOWER  COST 

WCOV'S  RATES  ARE  25%  TO  40% 
LOWER  IN  CLASS  "A"  TIME  PERIODS 
AND  50%  TO  65%  LOWER  IN  CLASS 
"B"  TIME  PERIODS.  WHY  PAY  MORE 
FOR  LESS? 


Page  18,  August  18,  1952 


Marketbook 


BROADCASTING    •  Telecasting 


1950 

County  Population 

Conecuh    21,776 

Coosa    11,766 

Covington    40,373 

Crenshaw    18,981 

Cullman    49,046 

Dale    20,828 

Dallas    56,270 

DeKalb    45,048 

Elmore    31,649 

Escambia   31,443 

Etowah    93,892 

Fayette    19,388 

Franklin    25,705 

Geneva    25,899 

Greene    16,482 

Hale    20,832 

Henry    18,674 

■Houston    46,522 

Jackson    38,998 

Jefferson    558,928 

Lamar    16,441 

Lauderdale    54,179 

Lawrence    27,128 

Lee    45,073 

Limestone    35,766 

Lowndes    18,018 

Macon    30,561 

Madison    72,903 

Marengo    29,494 

Marion    27,264 

Marshall    45,090 

Mobile    231,105 

Monroe   25,732 

Montgomery    138,965 

Morgan    52,924 

Perry    20,439 

Pickens    24,349 

Pike    30,608 

Randolph    22,513 

Russell    40,364 

St.  Clair    26,687 

Shelby    30,362 

Sumter    23,610 

Talladega    63,639 

Tallapoosa    35,074 

Tuscaloosa    94,092 

Walker    63,769 

Washington    15,612 

Wilcox    23,476 

Winston    18,250 

Note:  For  sources  see  foreword. 


1950  1950 
Percentage       Urban         Rural  1950 
Increase     Population  Population  Homes 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    (S  000) 


1940 
Population 

25,489 

13,460 

42,417 

23,631 

47,343 

22,685 

55,245 

43,075 

34,546 

30,671 

72,580 

21,651 

27,552 

29,172 

19,185 

25,533 

21,912 

45,665 

41,802 
459,930 

19,708 

46,230 

27,880 

36,455 

35,642 

22,661 

27,654 

66,317 

35,736 

25,967 

39,802 
118,363 

29,465 
114,420 

48,148 

26,610 

27,671 

32,493 

25,516 

35,775 

27,336 

28,962 

27,321 

51,832 

35,270 

76,036 

59,445 

16,365 

26,279 

18,746 

1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


1949  Mfg. 
1949  Taxable 
1949  1951         Mfg.  Em-  Payrolls 

Farm  Income  Automobiles   ployment  IstQtr. 


—14.6 

3,454 

18,322 

5,162 

4,021 

77.9 

1,432 

6,906 

2,875,235 

2,220 

1,118 

453,000 

—12.6 

11,766 

2,928 

2,345 

80.1 

1,031 

3,403 

859,367 

1,766 

523 

164,000 

—4.8 

17,115 

23,258 

10,650 

8,286 

77.8 

3,768 

22,000 

5,060,339 

6,757 

4,257 

1,586,000 

—19.7 

18,981 

4,786 

3,800 

79.4 

1,644 

7,469 

3,566,149 

2,335 

517 

136,000 

3.6 

7,523 

41,523 

12,237 

10,365 

84.7 

5,706 

19,597 

8,362,184 

7,000 

1,009 

425,000 

—8.2 

5,238 

15,590 

5,453 

4,281 

78.5 

2,043 

7,224 

3,862,591 

3,654 

1,389 

389,000 

1.9 

22,840 

33,430 

14,250 

10,559 

74.1 

2,747 

33,252 

6,566,257 

7,933 

3,134 

1,073,000 

7.4 

6,226 

38,822 

11,581 

9,682 

83.6 

4,787 

16,077  , 

8,073,302 

6,051 

1,629 

610,000 

—8.4 

6,023 

25,626 

7,885 

6,387 

81.0 

3,040 

13,059 

3,620,124 

5,316 

3,602 

1,759,000 

2.5 

10,866 

20,577 

7,646 

5,994 

78.4 

2,368 

21,036 

3,269,556 

4,784 

1,743 

717,000 

29.4 

63,262 

30,630 

25,276 

22,091 

87.4 

11,387 

69,937 

2,932,991 

200,048 

15,405 

10,653,000 

—10.5 

3,707 

15,681 

4,988 

4,060 

81.4 

2,167 

7,821 

1,877,168 

2,909 

1,076 
688 

437,000 

—6.7 

6,012 

19,693 

6,527 

5,306 

81.3 

2,630 

11,544 

3,132,860 

3,618 

316,000 

—11.2 

3,579 

22,320 

6,624 

5,226 

78.9 

2,276 

11,976 

6,439,489 

3,951 

2,011 

783,000 

—14.1 

16,482 

3,965 

2,926 

73.8 

646 

6,737 

2,570,201 

1,389 

338 

79,000 

—18.4 

20,832 

4,889 

3,681 

75.3 

1,107 

6,426 

4,522,117 

1,997 

427 

89,000 

—14.8 

18,674 

4,385 

3,460 

78.9 

1,517 

7,024 

6,418,276 

2,705 

593 

151,000 

1.9 

21,584 

24,938 

12,406 

10,421 

84.0 

4,906 

34,255 

8,612,607 

9,074 

1,771 

885,000 

—6.7 

4,731 

34,267 

9,504 

7,822 

82.3 

3,981 

13,301 

5,730,653 

4,188 

1,269 

355,000 

21.5 

448,546 

110,382 

153,529 

136,948 

89.2 

86,706 

516,896 

2,930,028 

113,264 

56,893 

40,801,000 

—16.6 

16,441 

4,228 

3,475 

82.2 

1,859 

5,011 

2,192,492 

1,875 

369 

88,000 

17.2 

23,879 

30,300 

14,302 

11,813 

82.6 

5,596 

34,052 

5,914,496 

10,123 

1,294 

603,000 

—2.7 

27,128 

6,469 

5,195 

80.3 

2,225 

6,274 

7,796,190 

2,699 

40 

13,000 

23.6 

25,234 

19,839 

10,629 

8,206 

77.2 

3,214 

24,318 

2,611,956 

6,954 

3,748 

1,687,000 

0.3 

6,309 

29,457 

8,769 

7,059 

80.5 

3,239 

14,865 

10,276,576 

4,965 

160 

44,000 

—20.5 

18,018 

4,152 

3,060 

73.7 

673 

4,867 

3,738,686 

1,354 

325 

68,000 

10.5 

6,712 

23,849 

6,494 

4,896 

75.4 

1,553 

9,916 

2,518,180 

3,274 

284 

74,000 

9.9 

34,908 

37,995 

18,413 

15,614 

84.8 

8,228 

51,246 

10,783,541 

12,727 

4,247 

2,320,000 

—17.5 

5,004 

24,490 

7,299 

5,365 

73.5 

1,535 

12,988 

4,541,586 

2,754 

1,312 

477,000 

—5.3 

27,264 

6,806 

5,656 

83.1 

2,800 

10,020 

3,130,822 

3,638 

564 

272,000 

6.4 

13,728 

31,362 

11,768 

9,920 

84.3 

5,265 

28,061 

7,841,572 

7,389 

1,396 

578,000 

62.8 

182,963 

48,142 

62,098 

51,852 

83.5 

20,856 

188,608 

5,262,656 

43,392 

19,754 

12,453,000 

—12.7 

2,772 

22,960 

6,055 

4,729 

78.1 

1,746 

10,463 

8,585,509 

3,099 

2,035 

743,000 

21.5 

109,468 

29,497 

37,663 

30,206 

80.2 

15,221 

129,492 

3,785,639 

26,619 

6,825 

3,285,000 

9.9 

23,403 

29,521 

14,422 

12,302 

85.3 

7,011 

38,352 

6,758,366 

9,164 

4,061 

2,430,000 

—23.2 

2,822 

17,617 

4,667 

3,570 

76.5 

1,117 

7,743 

3,567,117 

1,841 

845 

282,000 

—12.0 

3,170 

21,179 

5,827 

4,632 

79.5 

2,015 

9,039 

3,220,014 

2,671 

917 

363,000 

—5.8 

11,160 

19,448 

7,689 

5,944 

77.3 

2,700 

14,860 

5,461,891 

4,439 

1,197 

415,000 

—11.8 

5,392 

17,121 

5,745 

4,665 

81.2 

2,410 

9,183 

1,968,142 

3,408 

1,843 

845,000 

12.8 

23,305 

17,059 

9,924 

7,582 

76.4 

3,007 

9,930 

2,211,579 

5,801 

985 

339,000 

—2.4 

74 

26,613 

6,610 

5,585 

84.5 

3,007 

10,074 

1,492,436 

4,126 

1,434 

992,000 

4.8 

30,362 

7,588 

6,397 

84.3 

3,083 

10,955 

1,944,588 

4,117 

1,255 

539,000 

—13.6 

23,610 

5,559 

4,203 

75.6 

1,128 

8,210 

3,414,586 

1,956 

887 

263,000 

22.8 

29,816 

33,823 

15,170 

12,212 

80.5 

4,761 

34,038 

3,435,539 

10,534 

6,849 

3,784,000 

—0.6 

8,445 

26,629 

9,054 

7,542 

83.3 

3,850 

18,836 

1,839,841 

6,386 

4,499 

2,498,000 

23.7 

50,281 

43,811 

22,147 

18,183 

82.1 

8,794 

51,780 

4,049,832 

15,291 

6,724 

4,285,000 

—0.7 

11,745 

52,024 

16,218 

13,915 

85.8 

8,136 

33,031 

1,880,574 

9,214 

2,078 

944,000 

—3.6 

15,612 

3,612 

2,810 

77.8 

951 

3,973 

1,490,428 

1,543 

645 

208,000 

—10.7 

23,476 

5,280 

3,923 

74.3 

1,009 

5,996 

3,254,746 

1,572 

1,368 

334,000 

—2.6 

3,331 

14,919 

4,536 

3,774 

83.2 

1,771 

5,830 

1,684,609 

2,245 

394 

130,000 

ARIZONA 


SPOT  RATE  FINDER 


AJO,  5,817  pop.;  Pima  Co.;  TV  alloc: 
Chan  14. 

B1SBEE,  3,801  pop.;  Cochise  Co.;  TV 

alloc:  Chan.  15. 
KSUN,  250w,  1230  kc,  MBS,  Blair,  BMB 
SB      1M     5M     15M     30M    1  Hr 
D     4.75     6.10     9.00    18.00    27.00  45.00 
N     6.30     8.10     9.00    18.00    27.00  45.00 

CASA  GRANDE,  4,181  pop.;  Pinal  Co.; 
TV  alloc:  Chan.  18. 

CLIFTON,   3,466   pop.;    Greenlee  Co.; 

TV  alloc:  Chan.  25. 
KCLF,  250w,  1400kc,  ABC 
D      3.50     3.00  10.00    14.40  24.00 

N     4.00     3.50  16.50    24.00  40.00 

COOLIDGE,  4,306  pop.;  Pinal  Co.;  TV 

alloc:  Chan.  30. 
KCKY,  lkw,  1150kc,  CBS 
D      4.00     4.00     6.00    12.00    18.00  30.00 
N     8.00     8.00    12.00    24.00    36.00  60.00 

DOUGLAS,  9,442  pop.;  Cochise  Co.;  TV 

alloc:  Chan.  3. 
KAWT,  250w,  1450kc,  NBC,  Raymer 
D      4.00     4.00     9.00    18.00    27.00  45.00 
N      8.00     8.00    12.00    24.00    36.00  60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


ELOY,  3,580  pop.;  Pinal  Co.;  TV  alloc: 
Chan.  24. 

FLAGSTAFF,     7,663     pop.;  Coconino 
Co.;  TV  alloc:  Chans.  9,  13. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  4.00  4.50  6.25  12.50  18.75  34.50 
N      6.50     7.00    10.00    17.00    25.00  48.00 

KCLS,  250w,  1340kc,  Don  Lee,  MBS 
D      4.00     4.00     6.00    12.00    18.00  30.00 
N     8.00     8.00    10.00    14.00    20.00  36.00 
KGPH,  250w,  1230kc,  ABC 
D      4.00     5.00     6.50    13.00    19.50  39.00 
N     5.00     6.00    10.00    20.00    30.00  60.00 

GLOBE,  6,419  pop.;  Gila  Co.;  TV  alloc: 
Chan.  34. 

KWJB,  250w,  1240kc,  NBC,  Raymer 
D  4.00     5.00    10.00    15.00  25.00 

N  8.00    10.00    20.00    30.00  50.00 

HOLBROOK,  2,336  pop.;   Navajo  Co.; 
TV  alloc:  Chan.  14. 


KINGMAN,  3,342  pop. 

alloc:  Chan.  6. 
KGAN,  250w,  1230kc 
D      3.00     3.00  4.00 
N      3.00     3.00  4.00 


Mohave  Co.;  TV 


10.00 
10.00 


20.00 
20.00 


35.00 
35.00 


MARKET  INDICATORS  FOR  ARIZONA 

CLASSIFICATIONS                    FIGURES  YR.  FIGURES  YR. 

Population                                             749,587    '50  499,261  '40 

Urban  Population                                  416,000    '50  (1)  173,981  '40 

Rural  Population                                   333,587    '56  (1)  325,280  '40 

Total  Homes                                       210,398    '50  131,133  '40 

Percentage  Radio                                    93.7%    '50  69.0%  '40 

Radio  Homes                                        209,667    '50  87,781  '40 

Retail  Sales                                 $  795,675,000    '51  $  653,321,000  '48 

Automobiles                                          293,833    '51  270,799  '50 

Telephones                                            176,100    '52  80,600  '45 

New  Construction                         $  100,900,000    '47  $     50,200,000  '40 

Median  Family  Income   $  2,375  '49 

Farm  Income                               $  203,936,809    '49  $     95,383,395  '44 

Employed                                              238,695    '50  148,973  '40 

Internal  Revenue  Collections...  $  106,356,762    '51  $     74,822,094  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


MESA,  16,790  pop.;  4,737  homes;  92.2% 
radio;   4,368  radio  homes;  Maricopa 
Co.;  TV  alloc:  Chan.  12. 
KTYL.  lkw,  1310kc 

SB       1M     5M     15M     30M     1  Hr 
D      6.00     6.00     6.00    11.00    20.00  36.00 
N      6.00     6.00     6.00    11.00    20.00  36.00 
KTYL-FM,  Chan.  284,  104.7mc,  50kw 
D  10.00    18.00  30.00 

N  10.00    18.00  30.00 

MIAMI,  4,329  pop.;  Gila  Co.;  TV  alloc: 
Chan.  28. 


ARIZONA  MARKET  DATA  BY  COUNTIES 


County 


1950  1940 
Population  Population 


1950  1950 
Percentage      Urban         Rural  1950 
Increase     Population  Population  Homes 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


MORENCI,  6,541   pop.;   Greenlee  Co.; 
TV  alloc:  Chan.  31. 

NOGALES,  6,153  pop.;  Santa  Cruz  Co.; 

TV  alloc:  Chan.  17. 
KNOG,  250w,  1340kc,  O'Connell 

SB  1M  5M  15M  30M  1  Hr 
D  5.00     7.00    10.00  17.00 

N  6.00    10.00    15.00  25.00 

(Continued  on  page  20) 


1949 

1949  1951      Median  Fom.  1950 

Farm  Income  Automobiles     Income  Employed 


Apache    27,767 

Cochise    31,488 

Coconino    23,910 

Gila    24,158 

Graham    12,985 

Greenlee    12,805 

Maricopa    331,770 

Mohave    8,510 

Navajo    29,446 

Pima    141,216 

Pinal    43,191 

Santa  Cruz   9,344 

iTavapai    24,991 

Sfuma    28.006 


24,095 
34,627 
18,770 
23,867 
12,113 

8,698 
186,193 

8,591 
25,309 
72,838 
28,841 

9,482 
26,511 
19,326 


15.2 
—9.1 

27.4 
1.2 
7.2 

47.2 

78.2 
—0.9 
,  16.3 

93.9 

49.8 
—1.5 
—5.7 

44.9 


15,853 
7,663 

10,748 
3,756 

10,007 
237,983 
3,342 
6,518 

78,307 

12,067 
6,153 
9,717 

13,886 


27,767 
15,635 
16,247 
13,410 

9,229 

2,798 
93,787 

5,168 
22,928 
62,909 
31,124 

3,191 
15,274 
14,120 


5,193 
9,459 
6,016 
6,945 
3,401 
3,277 
96,497 
2,568 
6,884 
41,074 
11,074 
2,509 
7,743 
7,758 


4,559 

87.8 

1,372 

7,097 

$  3,419,675 

1,629 

$1,062 

7,791 

8,977 

94.9 

6,893 

31,308 

5,849,700 

8,919 

2,795 

9,365 

5,450 

90.6 

2,403 

25,516 

3,736,931 

5,256 

2,473 

8,052 

6,528 

94.0 

4,631 

20,943 

2,120,706 

«,905 

3,317 

7,393 

3,190 

93.8 

1,821 

12,785 

8,303,547 

3,589 

2,224 

3,704 

3,080 

94.0 

1,567 

9,093 

1,138,200 

3,530 

3,588 

4,112 

90,900 

94.2 

36,344 

401,357 

91,763,033 

108,264 

2,892 

108,423 

2,404 

93.6 

1,657 

11,005 

1,450,815 

2,321 

3,198 

3,077 

6,216 

90.3 

2,518 

18,840 

4,034,764 

4,256 

1,772 

8,809 

38,979 

94.9 

14,619 

156,716 

9,344,908 

45,595 

2,978 

42,905 

10,210 

92.2 

3,695 

28,324 

42,530,546 

9,351 

2,402 

12,419 

2,308 

92.0 

1,546 

13,413 

1,849,762 

2,267 

2,547 

3,054 

7,302 

94.3 

5,473 

26,892 

4,873,479 

7.042 

3,081 

8,501 

7.246 

93.4 

3.242 

32,386 

22,238,986 

8,860 

3,119 

10,370 

J  Vote:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 

j  BROADCASTING    •    Telecasting  August  18,  1952 


Marketbook,  Page  19 


THAR'S 
GOLD 

IN  THEN 

THAR 
HILLS 


GOLDEN  OPPORTUNITY 
FOR  NATIONAL 
ADVERTISERS 

ON  KTUC  TUCS0N' ARIZ0NA 

John  Blair,  Nat'l.  Rep. 

TUCSON— a  top  quality  market! 
One  of  the  Nation's  TOP  200  cities. 
Above  the  national  average  in 
per  capita  spending 

RATED  FIRST  in  the  nation  for 
Business  Conditions* 

TUCSON  is  fast  becoming  the  Southwest's 

LEADING  SALES  MARKET 

reaches  more  than  167,000 
people  who  spend  over 
$277,000,000  . . . 
$200  million  for  retail  purchases 


*Rand-McNally  "Business  Trends" 
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MAP  BY  WAITH  t.  BURN,  MIDHEHftV,  VHMOKI 

<£'1952  Broadcasting  Publications,  Inc. 


(D    Location  ot  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
(ft  Number  of  FM  Broadcasting  Stations 
&    Number  of  Telecasting  Stations 


Seal,  of  WiL 


ARIZONA 

SPOT  RATE  FINDER 

(Continued  from  page  19) 

PHOENIX,  106,818  pop.;  34,250  homes; 
94  8%  radio;  32,469  radio  homes; 
Maricopa  Co.;  TV  alloc.:  Chans.  3,  5 
(KPHO-TV),  *8,  10.  

4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
r>  1154  12  66  15  13  28.38  44.75  77.50 
g    Hit    lilt    26!25    48.75    77.50  135.00 

non-affiliates,    average  1-time 


3  AM 
rates 

D      4.17  5.25 

N      6.25  7.50 


11.00 
15.00 


17.17 
25.00 


27.50 
37.50 


47.67 
62.50 


KIFN,  250W-D,  860kc,  Oakes 

D      3  00      3.75     9.00    13.50    25.50  48.00 

KOOL,  5kw,  960kc,  CBS,  Hollingbery, 

DH15  12F  15  12  14.00  28.00  42.00  70.00 
N  27  72  27  72  28.00  56.00  84.00  140.00 
KOY  Skw-D,  lkw-N,  550kc,  MBS,  Don 

DLeie2'00lai2  0™.00  32.00    48.00  80.00 

N  15  00  lloo  20.00  40.00  60.00  100.00 
KPHO  5kw,  910kc,  ABC,  Petry      nn  oA 

n      7  50    10  00    12.50  17.50    35.00  70.00 

N    15  00    20.00    25.00  35.00    70.00  140.00 

KPHO-TV       Chan.  5,  8.75kw-aur.; 

175kw-vis.;    ABC,  CBS,   NBC,  Du- 

DM&n0bP36O0°&P72.?0  108.00  180.00 

N    60  00    60.00    75.00  120.00  180.00  300.00 

KRIZ,  250w,  1230kc,  Burn-Smith 

D      4  50      4  50     9.00    18.00    27.00  45.00 

N      7.50     7.50    15.00    30.00    45.00  75.00 

v-dttv   250w   1340kc,  O'Connell 

D      5  00      7  50    15.00    20.00    30.00  50.00 

N      5  00     7!50    15.00    20.00    30.00  50.00 

KTAR   5kw,  620kc,  NBC,  Raymer 

Iv  l  Ait,  WJ)0    36  00    5400  90.00 

N  24:00    32.00    64.00    96.00  160.00 

PRESCOTT,  6,764  pop.;  Yavapai  Co.; 

TV  alloc:  Chan.  15. 
KYCA   250w   1490kc,  NBC,  Raymer 
D      3  60     3  60     6.00    12.00    18.00  30.00 
N      6.80     6M)    10.00    20.00    30.00  50.00 


SAFFORD,  3,756  pop.;  Graham  Co.; 

alloc:  Chan.  21. 
KGLU,  lkw,  1480kc,  NBC,  Raymer 

SB  1M  5M  15M  30  M  1  Hi 
D  4  00  4.00  6.00  12.00  18.00  30.0C 
N      8.00     8.00    12.00    24.00    36.00  60.0C 

TUCSON,  45,454  pop.;  13,788  homes 
95.4%  radio;  13,154  radio  homes: 
Pima  Co.;  TV  alloc:  Chans.  4,  *6,  9 
13. 

4  AM  affiliates,  average  1-time  rates 
D      7.13     7.17     9.25    16.50    24.75  41.25 
N    11.00    13.33    14.00    25.00    37.50  62.5C 


1O.0O  20.00  30.00  50.0C 
10.00  20.00  30.00  50.0C 
1450kc,    CBS,  Forjoe 


10.00 
20.00 


14.00 
28.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


KCNA,    5kw-D,    500W-N,   580kc,  ABC 

Hollingbery,  Hooper 
D  10.00 
N  10.00 
KOPO,  250w, 

Hooper 
D      6.00  9.00 
N    12.00  18.00 
KTKT,  250w,  1490kc,  Best 
D      4.00     4.00     6.40  12.80 
N      6.50     6.50     9.60  19.20 
KTUC,  250w,   1400kc,  MBS 

Blair,  BMB 
D      5.00     5.00  7.00 
N      8.00     8.00  10.00 
KVOA,    lkw,    1290kc,  NBC, 

Hooper   

D  7.50  7.50  10.00  20.00 
N    14.00    14.00    16.00  32.00 


21.00 
42.00 

19.20 
28.80 
Don 


35.01 
70.0C 

32.0(1 
48.0 
Lee 


12.00 
20.00 


18.00 
30.00 


30.00 
48.00 


30.01 
50.0( 
Raymer 

50.0C1 
80. 0( 


WILLIAMS,  2,152  pop.;  Coconino  Co. 
TV  alloc:  Chan.  25. 

VVINSLOW,  6,518  pop.;  Navajo  Co.;  T\ 

alloc:  Chan.  16. 
KVNC,  lkw,  lOlOkc  (CP) 
D      4  00     4.00     6.00    12.00    18.00  30.0 
N     8.00     8.00    12.00    24.00    36.00  60.0 

YUMA,    9,145    pop.;    Yuma    Co.;  T\ 

alloc:  Chans.  11,  13. 
KSWB,  250w,  1240kc 
(No  rates  available) 
KYMA,  250w,  1400kc,  MBS,  Don  Lee 

Blair 

D      3.00     3.00     4.00     8.00    12.00  20.0 
N      6.0'0     6.00     8.00    12.00    24.00  40.0 
KYUM,  lkw,  560kc,  NBC,  Raymer 
D  5  50     8.00    16.00    24.00  40.0 

N  10.00    14.00    28.00    42.00  70.0 
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ARKADELPHIA,  6,819  pop.;  Clark  Co.; 

TV  alloc:  Chan.  34. 
KVRC,  250w,  1240kc,  MBS 

SB  1M  5M  ISM  30M  1  Hr 
□  4.00  4.50  7.50  15.00  22.50  38.00 
M  4.50  5.50  9.00  19.00  30.00  48.00 
BATE S VILL E ,  6,414  pop.;  Independence 

Co.;  TV  alloc:  Chan.  30. 
KBTA,  250w,  1340kc,  MBS 
D     3.50     4.50     7.00    11.00    18.00  33.00 
N     4.25     5.25     7.75    12.00    21.00  35.00 
BENTON,  6,277  pop.;  Saline  Co.;  TV 

alloc:  Chan.  40. 
BLYTHE  VILLE,     16,234     pop.;  5,001 
v  homes;     80.6%     radio;     4,031  radio 
homes;   Mississippi   Co.;    TV  alloc: 
Chans.  64,  74. 
KLCN,  lkw-D,  900kc,  Pearson 
D      5.00     5.00    10.00    20.00    30.00  50.00 
KLCN-FM,   Chan.   241,   96.1mc,  21kw, 
Pearson 

N  (only)  2.50  2.50  5.00  10.00  15.00  25.00 
CAMDEN,    11,372    pop.;    3,501  homes; 

80.3%     radio;     2,811    radio  homes; 

Ouachita  Co.;  TV  alloc:  Chan.  50. 
KAMD,  250w,  1450kc,  MBS  9 
D  2.50  3.75  7.50  15.00  22.50  37.50 
N  3.75  5.50  11.25  22.50  33.75  56.00 
KPLN,  lkw-D,  1370kc 
(CP) 

CONWAY,   8,610  pop.;    Faulkner  Co.; 

TV  alloc:  Chan.  49. 
KCON,  250w,  1230kc,  KBS 
D  3.20     6.75    13.50  24.00 

N  5.00     8.25    16.50  30.00 

KCON-FM,  Chan.  249,  97.7mc,  0.97kw 
(CP) 

CROSSETT,  4,619  pop.;  Ashley  Co. 
KAGH,  lOOw,  1240kc 

D      1.50     4.00     6.00    10.00    20.00  40.00 
N      1.50     4.00     6.00    10.00    20.00  40.00 
EL  DORADO,  23,076  pop.;  7,261  homes; 
87.9%  radio;  6,382  radio  homes;  Union 
Co.;  TV  alloc:  Chans.  10,  26. 
KDMS,  lkw-D,  1290kc,  Devney 
D      6.00     6.00     9.00    18.00  «2.00  50.00 
KELD,  250w,  1400kc,  ABC,  Continental 
D      2.50     3.75     7.50    15.00    22.50  37.50 
N     3.75     5.50    11.25    22.50    33.75  56.00 
FAYETTE  VILLE,     17,071     pop.;  4,754 
homes;     90.6%     radio;     4,307  radio 
homes;   Washington  Co.;  TV  alloc: 
Chans.  *13,  41. 
KGRH,  250w,  1450kc,  MBS,  Walker 
D      2.75     3.75     8.00    16.00    24.00  40.00 
N      3.25     4.50    10.00    20.00    30.00  50.00 
FORREST  CITY,  7,607  pop.;  St.  Fran- 
cis Co.;  TV  alloc:  Chan.  22. 
KXJK,  lkw-D,  950kc 

D      3.00     5.00     7.00    14.00    26.00  50.00 
FORT     SMITH,     47,942     pop.;  14,938 
homes;    90.5%    radio;    13,519  radio 
homes;    Sebastian    Co.;    TV  alloc: 
Chans.  5,  *16,  22. 

3  AM  affiliates,  average  1-time  rates 
D      6.97     9.00    14.33    23.67    38.67  62.50 
N     9.60    13.00    22.67    35.33    57.67  72.50 

KFPW,    250w,    1230kc,    CBS,  Avery- 
Knodel 

D  5.40  9.00  18.00  27.00  45.00 
N  10.80  18.00  36.00  54.00  90.00 
KFPW-FM,   Chan.   235,    94.9mc,  14kw, 

Avery-Knodel,  Bonus 
KFSA,    lkw-D,    500w-N,    950kc,  ABC, 

Pearson,  Conlan,  BMB 
D      9.00     9.00    12.00    20.00    35.00  65.00 
N      9.00     9.00    12.00    20.00    35.00  65.00 
KFSA-FM,  Chan.  296,  107. lmc,  ,32kw, 

Bonus 

KWHN,  5kw,  1320kc,  MBS,  Rambeau, 
Conlan 

D  6.50  9.00  13.00  24.00  36.00  60.00 
N  9.00  12.00  20.00  32.00  48.00  80.00 
HARRISON,  5,542  pop.;  Boone  Co.;  TV 

alloc:  Chan.  24. 
KHOZ,  250w,  1240kc,  MBS 
T>  2.50     7.50    14.00    21.00  35.00 

N  3.50    10.00    20.00    30.00  50.00 

HELENA,    11,236    pop.;    3,708  homes; 
73.2%  radio;  2,714  radio  homes;  Phil- 
lips Co.;  TV  alloc:  Chan.  54. 
KFFA,  lkw,  1360kc,  MBS,  Continental, 

Conlan,  BMB 
D     4.50      5.00     8.00    16.00    24.00  40.00 
N     7.00     8.00    16.00    32.00    48.00  80.00 
HOPE,  8,605  pop.;  Hempstead  Co.;  TV 

alloc:  Chan.  15. 
KXAR,  250w,  1490kc,  MBS 
D  5.00    10.00    18.00  30.00 

N  6.00    12.00    21.00  35.00 

HOT     SPRINGS,     29,307     pop.;  9,663 
homes;     86.3%     radio;     8,339  radio 
homes;    Garland    Co.;     TV  alloc: 
Chans.  9,  52. 
KTHS,   lOkw-D,   lkw-N,   1090kc,  ABC, 

Branham,  Conlan,  BMB 
D  17.50    25.00    50.00    75.00  125.00 

N  35.00    50.00  100.00  150.00  250.00 

(CP   to   move  to   Little   Rock,  Ark., 
50kw.) 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


KWFC,  250w,  1340kc,  MBS,  Sears  & 
Ayer 

SB       1M     5M     15M     30M     1  Hr 

D  6.00     9.00    18.00    27.00  45.00 

N  8.00    14.00    26.00    39.00  65.00 

JONESBORO,  16,310  pop.;  4,814  homes; 
89.8%  radio;  4,323  radio  homes; 
Craighead  Co.;  TV  alloc:  Chans.  8, 
39. 

KBTM,  250w,  1230kc,  MBS,  BMB 
D      2.50     3.50     7.50    14.00    21.00  35.00 
N     3.25     4.50    10.00    20.00    30.00  50.00 
KBTM-FM,  Chan.  270,  101.9mc,  8.1kw, 
Bonus 

KNEA,  lkw-D,  970kc,  Sears  &  Ayer, 
Conlan 

D      5.00     7.50    15.00    30.00    45.00  75.00 


MARKET  INDICATORS  FOR  ARKANSAS 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                           1,909,511    '50  1,949,387  '40 

Urban  Population                                    630,591    '50  (1)  431,910  '.40 

Rural  Population                                 1,278,920    '50  (1)  1,517,477  '40 

Total  Homes                                          524,708    '50  495,825  '40 

Percentage  Radio                                    83.9%    '50  50.9%  '40 

Radio  Homes                                        448,234    '50  244,586  '40 

Retail  Sales                                 $1,301,877,000    '51  $1,079,050,000  '48 

Automobiles                                          499,642    '51  477,265  '50 

Telephones                                     '        262,900    '52  136,900  '45 

New  Construction                         $  186,900,000    '47  $     72,600,000  '40 

Median  Family  Income   $  1,315  '49 

Employed                                               615,796    '50  582,944  '40 

Internal  Revenue  Collections...  $  130,827,364    '51  $  105,425,486  '50 

(1)   Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


LITTLE    ROCK,    102,213  pop.;  31,064 

homes;    90.2%    radio;  28,018  radio 

homes;  Pulaski  Co.;  TV  alloc: 
Chans.  *2,  4,  11,  17,  23. 

4  AM  affiliates,  average  1-time  rates 
D      y.26    10.05    12.43    25.00    37.50  64.25 
N    13.57    13.78    20.10    44.00    66.00  113.50 

KARK,  5kw,  920kc,  NBC,  Petry,  BMB, 
Hooper 

D  10.30  13.70  18.30  32.00  48.00  80.00 
N  17.20  20.60  34.30  64.00  96.00  160.00 
KGHI,    lkw-D,    50w-N,    1250kc,  ABC, 

Hollingbery,  Hooper 
D  6.00      7.00    14.00    21.00  42.00 

N  8.00    14.00    28.00    42.00  84.00 

KLRA,   lOkw-D,   5kw-N,   lOlOkc,  CBS, 

Taylor 

D    10.00    13.00  30.00    45.00  75.00 

N     16.00    19.00  60.00    90.00  150.00 

KTHS  (CP  to  move  from  Hot  Springs) 
KVLC,  lkw-D,  1050kc,  Radio  Reps. 
D      5.75      5.75      7.00    18.00    34.00  60.00 
KXLR,    5kw-D,    lkw-N,    1150kc,  MBS, 
Pearson 

D  7.50  7.50  12.00  24.00  36.00  60.00 
N      7.50      7.50    12.00    24.00    36.00  60.00 

MAGNOLIA,  6,918  pop.;  Columbia  Co.; 

TV  alloc:  Chan.  28. 
KVMA,  lkw-D,  630kc,  KBS 
D      4.00     5.00     7.00    14.00    22.00  40.00 

MALVERN,  8,072  pop.;  Hot  Spring  Co.; 

TV  alloc:  Chan.  46. 
KDAS.  lkw-D,  1420kc,  Devney 
D      6.00     6.00     9.00    18.00    32.00  50.00 
KGRO,  lkw-D,  1380kc 
(CP) 

MENA,  4,445  pop.;  Polk  Co. 
KENA,  250w,  1450kc,  MBS,  Continental 
D      2.50      3.00      7.00    15.00    30.00  60.00 
N      2.50     3.00     7.00    15.00    30.00  60.00 


MORRILTON,  5,483  pop.;  Conway  Co.; 
TV  alloc:  Chan.  43. 

NEWPORT,    6,254   pop.;    Jackson  Co.; 
TV  alloc:  Chan.  28. 

KNBY,  lkw-D,  1280kc 

SB      1M     5M     15M     30M    1  Hr 

D      5.00     5.00    10.00    20.00    30.00  50.00 

OSCEOLA,  5,006  pop.;  Mississippi  Co. 
KOSE,  lkw-D,  860kc,  Continental,  Con- 
lan 

D      4.50     5.00     8.00    16.00    24.00  40.00 

PARAGOULD,  9,668  pop.;  Greene  Co.; 

TV  alloc:  Chan.  44. 
KDRS,  250w,  1490kc 

D  2.50  3.25  7.50  14.00  21.00  35.00 
N     2.50     3.25     7.50    14.00    21.00  35.00 

PINE     BLUFF,     37,162     pop.;  11,193 

homes;  85.9%  radio;  9,615  radio 
homes;  Jefferson  Co.;  TV  alloc: 
Chans.  7,  36. 

KCLA,  250w,  1400kc 

D      4.00     5.40    10.80    21.60    32.40  54.00 

N  4.00  5.40  10.80  21.60  32.40  54.00 
KOTN,  250w,  1490kc,  MBS,  KBS 

D      3.50     3.50     8.00    14.00    24.00  40.00 

N     3.50     3.50     8.00    14.00    24.00  40.00 

POCAHONTAS,   3,840   pop.;  Randolph 
Co. 

KPOC,  lkw-D,  1420kc,  White 

D      3.00     4.15    12.75    22.50    34.50  54.00 

KPOC-FM,  Chan.  249,  97.7mc,  0.374kw 

RUSSELL  VILLE,  8,166  pop.;  Pope  Co.; 

TV  alloc:  Chan.  19. 
KXRJ,  250w,  1490kc,  MBS 
D      2.50     3.00     5.00     8.00    14.00  25.00 
N      3.50     4.50     6.75    11.00    19.00  34.50 


SEARCY,   6,024   pop.;    White   Co.;  TV 

alloc:  Chan.  33. 
KWCB,  lkw-D,  1300kc 

SB  1M  5M  15M  30M  1  Hr 
D      3.00     4.20     6.00    14.00    24.00  42.00 

SILOAM  SPRINGS,  3,270  pop.;  Benton 
Co. 

KUOA,   5kw-D,  1290kc,  MBS,  Conlan, 
BMB 

D  5.00  7.00  12.50  25.00  37.50  62.50 
KUOA-FM,  Chan.  289,  105.7mc,  2.6kw 
D  .75  1.05  2.25  3.60  5.60  9.00 
N      1.00     1.40     2.50     5.00     7.50  12.50 

SPRINGDALE,  5,835  pop.;  Washington 

Co.;  TV  alloc:  Chan.  35. 
KBRS,  250w,  1340kc,  ABC,  Pearson 
D  5.50     8.00    13.00    24.00  45.00 

N  5.50      8.00    13.00    24.00  45.00 

STUTTGART,     7,276    pop.;  Arkansas 

Co.;  TV  alloc:  Chan.  14, 
KWAK,  250w,  1240kc,  MBS 
D      3.50     4.23     6.50    13.00    19.50  32.50 
N      5.00     6.50    10.00    20.00    30.00  50.00 

TEXARKANA,  15,875  pop.;  4,956  homes; 

83.5%     radio;     4,138     radio  homes; 

Miller  Co. 
KOSY,    lkw-D,    500w-N,  790kc, 

Pearson,  Conlan 
D      6.00     8.00    12.00    20.00  30.00 
N     8.00    10.00    18.00    30.00  45.00 


MBS, 

50.00 
75.00 


WALNUT    RIDGE,    3,106    pop.;  Law- 
rence Co. 
KRLW,   lkw-D,   1320kc,  Best 
D      1.25     2.00     4.00     8.00    15.00  25.00 

WEST  MEMPHIS,  9,112  pop.;  Critten- 
den Co. 
KWEM,  lkw-D,  990kc 
D      9.70    12.00    15.00    31.00    47.00  78.00 
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ARKANSAS  MARKET  DATA  BY  COUNTIES 


1950 

County  Population 

Arkansas    23,665 

Ashley    25,660 

Baxter    11,683 

Benton    38,076 

Boone    16,260 

Bradley    15,987 

Calhoun    7,132 

Carroll    13,244 

Chicot    22,306 

Clark    22,998 

Clay    26,674 

Cleborne    11,487 

Cleveland    8,956 

Columbia    28,770 

Conway    18,137 

Craighead    50,613 

Crawford    22,727 

Crittendon    47,184 

Cross    24,757 

Dallas    12,416 

Desha    25,155 

Drew    17,959 

Faulkner    25,289 

Franklin    12,358 

Fulton    9,187 

Garland    47,102 

Grant    9,024 

Greene    29,149 

Hempstead    25,080 

Hot  Springs    22,181 

Howard    13,342 

Independence    23,488 

Izard    9,953 

Jackson    25,912 

Jefferson    76,075 

Johnson    16,138 

Lafayette    13,203 

Lawrence    21,303 

Lee    24,322 

Lincoln    17,079 

Little  River    11,690 

Logan    20,260 

Lonoke    27,278 

Madison    11,734 

Marion    8,609 

Miller    32,614 

Mississippi    82,375 

Monroe    19,540 

Montgomery    6,680 

Nevada    14,781 

Newton    8,685 

Ouachita    33,051 

Perry   5,978 

Phillips    46,254 

Pike    10,032 

Poinsett    39,311 

Polk    14,182 

Pope    23,291 

Prairie    13,768 

Pulaski    196,685 

Randolph    15,982 

St.  Francis    36,841 

Saline    23,816 

Scott    10,057 

Searcy    10,424 

Sebastian    64,202 

Sevier    12,293 

Sharp    8,999 

Stone    7,662 

Union   .'   49,686 

Van  Buren    9,687 

Washington    49,979 

White    38,040 

Woodruff    18,957 

Yell    14,057 


1950 

1950 

1940 

Percentage 

Urban 

Rural 

Population 

Increase 

Population 

Populatic 

24,437 

—3.2 

10,119 

13,546 

26,785 

— 4.2 

7,274 

18,386 

10,281 

13.6 

11,683 

36,148 

5.3 

11,174 

26,902 

15,860 

2.5 

5,542 

10,718 

18,097 

—11.7 

5,495 

10,492 

9,636 

—26.0 

7,132 

14,737 

—10.1 

13,244 

27,452 

— 18.7 

6,673 

15,633 

24,402 

—5.8 

6,819 

16,179 

28,386 

—6.0 

2,558 

24,116 

13,134 

— 12.5 

11,487 

12,570 

—28.8 

8,956 

29,822 

— 3.5 

6,918 

21,852 

21,536 

— 15.8 

5,483 

12,654 

47,200 

7.2 

16,310 

34,303 

23,920 

— 5.0 

6,413 

16,314 

42,473 

11.1 

9,112 

38,072 

26,046 

— 4.9 

4,142 

20,615 

14,471 

—14.2 

3,754 

8,662 

27,160 

—7.4 

6,366 

18,789 

19,831 

— 9.4 

4,501 

13,458 

25,880 

— 2.3 

8,610 

16,679 

15,683 

— 21.2 

12,358 

10,253 

— 10.4 

9,187 

41,664 

13.1 

29,307 

17,795 

10,477 

— 13.9 

9,024 

30,204 

— 3.5 

9,668 

19,481 

32,770 

— 23.5 

8,605 

16,475 

18,916 

17.3 

8,072 

14,109 

16,621 

— 19.7 

3,548 

9,794 

25,643 

—8.4 

6,414 

17,074 

12,834 

— 22.4 

9,953 

26,427 

— 1.9 

6,254 

19,658 

65,101 

16.9 

37,162 

38,913 

18,795 

— 14.1 

4,343 

11,795 

16,851 

— 21.6 

2,552 

10,651 

22,651 

— 6.0 

3,106 

18,197 

26,810 

—9.3 

4,530 

19,792 

19,709 

— 13.3 

17,079 

15,932 

— 26.6 

2,738 

8,952 

25,967 

— 22.0 

3,731 

16,529 

29,802 

— 8.5 

27,278 

14,531 

— 19.2 

11,734 

9,464 

— 9.0 

8,609 

31,874 

2.3 

15,875 

16,739 

80,217 

2.7 

21,240 

61,135 

21,133 

—7.5 

6,720 

12,820 

8,876 

— 24.7 

6,680 

19,869 

— 25.6 

3,960 

10,821 

10,881 

— 20.2 

8,685 

31,151 

6.1 

18,454 

8,392 

— 28.8 

5,978 

45,970 

0.6 

17,343 

28,911 

11,786 

— 14.9 

10,032 

37,670 

4.4 

6,622 

32,689 

15,832 

— 10.4 

4,445 

9,737 

25,682 

—9.3 

8,166 

15,125 

15,304 

— 10.0 

13,768 

i.OU  ,UOJ 

26  0 

no  cao 
00,040 

40,U4Z 

18,319 

— 12.8 

3,840 

12  142 

36,043 

2.2 

7,607 

29,234 

19,163 

24.3 

6,277 

17,539 

13,300 

—24.4 

10,057 

11,942 

—12.7 

10,424 

62,809 

2.2 

47,942 

16,260 

15,248 

—19.4 

3,015 

9,278 

11,497 

—21.7 

8,999 

8,603 

—10.9 

7,662 

50,461 

—1.5 

23,076 

26,610 

12,515 

—22.6 

9,687 

41,114 

21.6 

22,906 

27,073 

37,176 

2.3 

6,024 

32,016 

22,133 

—14.3 

18,957 

20,970 

—33.0 

14,057 

1950 

1950 

Percentage 

1940 

Retail  Salt 

Homes 

Radio  Homes  Radio  Radio  Homes 

($  000) 

R  71  1 
0,(11 

5,664 

84.4 

3,450 

25,256 

R  RRzk 
0,000 

5,419 

81.3 

2,697 

13,398 

Q  9G7 

o.zy  / 

2,895 

87.8 

1,113 

7,126 

11,041 

10,128 

87.0 

5,845 

33,020 

A  QAA 
4,044 

4,219 

87.1 

2,507 

14,249 

A  QQ9 

3,708 

85.6 

2,163 

11,188 

1  Qir 

i,y  id 

1,556 

81.8 

875 

2,380 

4,U  (O 

3,584 

88.0 

2,308 

6,971 

R  9QC 
u.Zou 

4,859 

77.3 

2,138 

12,391 

R.  91Q 

5,235 

83.9 

9  QQO 

14,782 

7  9Rft 

6,355 

87.3 

3,961 

12,359 

3  144 

2,660 

84.6 

1,538 

3,774 

2  290 

1,889 

82.5 

1,158 

2,070 

7  747 

6,391 

82.5 

3,160 

17,274 

A  ftl  A 
4,014 

3,986 

82.8 

2,318 

9,374 

13  339 

11,805 

88.5 

7,463 

37,135 

R.  I^R. 

0,000 

5,377 

84.6 

3,138 

9  442 

1  9  H7P. 

9,324 

77.2 

3,226 

30,521 

6  232 

5,023 

80.6 

2,526 

14,320 

3  316 

2,633 

79.4 

1,415 

6,711 

6  637 

5,257 

79.2 

2,191 

13,750 

4  705 

3,722 

79.1 

1,631 

8,574 

6  738 

5,774 

85.7 

3,580 

14,636 

3  514 

3,036 

QR  A 
O0.4 

9  f!1  7 

5,779 

2  565 

2,126 

82.9 

1,104 

1,982 

14,649 

12,715 

86.8 

7,325 

50,434 

2  467 

2,102 

85.2 

1,231 

3  424 

7  942 

7,005 

88.2 

4,570 

17,988 

6,987 

5,639 

80.7 

3,426 

16,653 

6  104 

5,097 

83.5 

2,352 

11,599 

3  796 

3,158 

83.2 

1,915 

7  974 

6  578 

5,644 

85.8 

3,463 

15  190 

2  731 

2,294 

84.0 

1,407 

1  955 

6,860 

5,625 

82.0 

3,029 

16  848 

21,087 

17,123 

81.2 

7,250 

53  192 

4,612 

3,934 

85.3 

2,465 

7  669 

3  592 

2,949 

82.1 

1,493 

6  594 

5  720 

4,965 

86.8 

3,010 

9  525 

6  117 

4,618 

75.5 

1,962 

11  268 

4,168 

3,243 

77.8 

1,212 

4  265 

3,234 

2,649 

81.9 

1,422 

5  123 

5,327 

4,592 

86.2 

3,360 

10,578 

7,273 

6,146 

84.5 

3,582 

17  679 

3,191 

Z,0  11 

80.6 

1,308 

2  679 

2  406 

2,016 

83.8 

1,039 

Z,Ooo 

9,281 

7,750 

83.5 

4,221 

31  944 

20,781 

17,227 

82.9 

9,696 

61  131 

5,085 

3,763 

74.0 

2,005 

11  156 

1,906 

1,576 

82.7 

950 

1  814 

4,053 

3,356 

82.8 

2,181 

7  403 

2,149 

1,704 

'79.3 

809 

799 

9  092 

7,465 

82.1 

3,577 

26  180 

1  663 

1,357 

81.6 

729 

1  561 

12  600 

9,526 

75.6 

4,026 

30  267 

2  827 

2,394 

84.7 

1,312 

a  9n^ 

9  564 

7,976 

83.4 

4,415 

9E  Q1  C 

4  140 

3  403 

82  2 

1  839 

9  242 

6,413 

5,400 

84.2 

3,164 

12  824 

3,648 

3,097 

84.9 

1,815 

5,439 

56,671 

50,211 

88.6 

29,051 

204,156 

4,334 

3,589 

82.8 

2,130 

7,291 

9,336 

7,263 

77.8 

2,839 

20,415 

5,821 

5,024 

86.3 

2,493 

12,291 

2,826 

2,428 

85.9 

1,708 

4,380 

2,813 

2,281 

81.1 

1,051 

2,957 

19,470 

17,504 

89.9 

12,119 

74,196 

3,564 

2,869 

80.5 

1,844 

7,124 

2,484 

2,084 

83.9 

1,304 

1,606 

2,001 

1,627 

81.3 

748 

1,814 

14,401 

12,500 

86.8 

7,498 

46,224 

2,670 

2,197 

82.3 

1,284 

2,413 

14,293 

12,421 

86.9 

6,535 

48,424 

10,410 

8,953 

86.0 

5,102 

20,417 

4,802 

4,034 

84.0 

2,305 

9,549 

4,011 

3,470 

86.5 

2,610 

7,252 

1949 

1949 

1951 

Median  Far 

ii.  1950 

Farm  Income 

Automobiles 

Income 

Employed 

$12,189,970 

(1) 

$1,810 

7,978 

4,811,290 

1,551 

8,621 

839,947 

1,704 

3,680 

15,260,815 

1,458 

13,717 

2,490,169 

1,404 

5,762 

1,661,903 

1,589 

5,107 

1,030,829 

1,178 

2,174 

3,433,983 

1,146 

4,657 

4,445,560 

709 

6,906 

1,826,530 

1,452 

7,179 

10,257,742 

1,289 

7,949' 

2,305,033 

1,014 

3,846 

1,383,537 

1,167 

2,574 

2,937,716 

1,657 

9,443 

2,795,646 

1,105 

5,793 

18,307,736 

1,731 

15,631 

2,625,057 

1,396 

7,964 

21,578,701 

915 

14,579 

11,743,538 

1,229 

7,265 

827,374 

1,530 

3,894 

6,420,745 

948 

7,796 

2,894,850 

1,354 

5,780 

1,916,444 

1,353 

7,864 

1,799,963 

1,227 

3,862 

1,790,334 

1,102 

2,960 

1,092,398 

2,070 

16,606 

592,549 

1,291 

2,630 

9,750,980 

1,426 

8,831 

2,963,241 

1,223 

8,295 

1,300,117 

2,029 

7,192 

1,986,962 

1,213 

4,180 

4,479,101 

1,312 

7,131 

1,782,155  * 

981 

3,017 

8,450,142 

1,446 

8,303 

13,083,618 

1,548 

23,304 

1,649,837 

1,322 

4,722 

2,959,790 

1,124 

3,951 

5,643,037 

1,279 

6,348 

10,559,958 

984 

7,860 

5,602,844 

562 

4,543 

1,804,500 

1,041 

3,481 

2,076,278 

1,243 

5,688 

13,039,101 

1,336 

8,920 

2,445,133 

964 

3,831 

1,233,067 

1,304 

2,598 

3,199,921 

1,844 

11,072 

41,372,353 

1,446 

23,999 

6,539,005 

1,342 

6,013 

764,969 

1,003 

1,832 

1,659,030 

1,273 

4,468 

899,387 

901 

2,620 

1,134,522 

1,876 

11,104 

637,858 

1,034 

1,607 

12,063,804 

1,215 

14,350 

824,489 

1,381 

2,843 

19,304,924 

1,344 

11,328 

1,140,544 

1,165 

4,520 

1,891,105 

1,361 

6,871 

5,765,926 

1,331 

4,005 

4,947,201 

2,635 

75,306 

4,324,645 

1,209 

5,939 

14,021,441 

1,057 

11,263 

1,284,344 

2,091 

7,191 

1,108,434 

1,253 

3,044 

1,287,722 

- 

971 

3,183 

2,116,369 

2,367 

22,067 

1,599,505 

1,363 

3,934 

1,687,785 

995 

2,789 

692,838 

980 

2,089 

1,630,200 

2,315 

17,405 

1,125,025 

889 

3,402 

13,291,575 

1,773 

17,721 

5,767,373 

1,262 

11,873 

7,017,077 

1,013 

5,311 

2,158,294 

1,176 

4,190 

(1)  Editor's  Note:   Arkansas  automobile  registrations  are  not  compiled  on  a  county  basis.    Total  1951  passenger  car  registration  for  the  state:  499,642. 

Note:  For  sources  see  foreword.   1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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LITTLE  ROCK— 

Population  (estimated  Jan.  1,  1952) — 149,100. 

Retail  Sales — #195,509,000.00 — Ranking  79th  in  top  200  communities. 
Wholesale  Sales  totaled  #183,315,000.00,  ranking  66th  in  top  200. 
Effective  Buying  Income,  #225,265,000.00,  placing  it  83rd  in  top  200. 

PULASKI  COUNTY— 

Population  (estimated  Jan.  1,  1952) — 200,500. 

Retail  Sales  totaled  #204,156,000.00,  ranking  the  county  21st  in  top  200 
in  nation. 

Effective  Buying  Income,  #286,921,000.00,  ranking  126th  in  top  200. 

ARKANSAS— 

Population  (estimated  Jan.  1,  1952) — 1,930,200. 

Retail  Sales  in  Arkansas  were  up  345%  in  1951  over  1940.  Total  retail 
sales,  #1,301,877,000.00. 

Effective  Buying  Income  for  the  state — #1,610,404,000.00. 

Arkansas  ranked  20th  in  the  48  states  in  Cash  Income  from  Farming. 

Total  received  was  #628,100,000.00. 

(All  figures  from  Sales  Management's  "Survey  of  Buying  Power,"  May,  1952) 

TO  COVER  ARKANSAS 
YOUR  BEST  BUY  IS  KLRA! 


> 

10,000  WATTS  DAYTIME 
5,000  WATTS  NIGHT 
1010  KC  •  CBS  RADIO 

LITTLE  ROCK 

ft 


For  the  Complete  KLRA  Story  Ask  any  0.  L  Taylor  Company  Office 
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CALIFORNIA 


SPOT  KATE  FINDER 

ALTURAS,  2,819  pop.;  Modoc  Co.;  TV 
alloc:  Chan.  9. 
'  KCNO,  lkw-D,  570kc,  Biddick 

SB       1M     5M     15M     30M  lHr 

D      6.00     4.50    10.00    15.00    27.00  50.00 
AUBURN,  4,653  pop.;  Placer  Co. 
KDIA,  250w,  1490kc,  Best 

D      3.25     3.25     5.43    12.54    20.07  36.00 

N      3.25     3.25    10.00    20.00    30.00  50.00 

AVALON,  1,506  pop.;  Los  Angeles  Co. 

KBIG,  lOkw-D,  740kc,  Meeker 

D    15.00    18.00    24.00    48.00    70.00  118.00 

BAKERSFIEL.D,  34,784  pop.;  10,882 
homes;  98.4%  radio;  10,708  radio 
homes;  Kern  Co.;  TV  alloc:  Chans. 
10,  29. 

4  AM  affiliates,  average  1-time  rates 
D      6.33     7.00    11.06    21.00    31.50  52.25 
N    11.33    11.75    19.13    36.00    54.00  90.00 

KAFY,  lkw,  550kc,  MBS,  Grant 
D  9.00    12.00    24.00    36.00  60.00 

N  12.00    16.00    32.00    48.00  80.00 

KBIS,  lkw,  970kc,  Forjoe,  Tracy  Moore 
D  4.50  4.50  8.50  17.00  24.00  40.00 
N  7.50  7.50  12.50  25.00  40.00  70.00 
KMAR  (FM),  Chan.  223,  92.5mc,  5kw, 
Bonus 

KERN,  lkw,  1410kc,  CBS,  Raymer 
D      6.00     6.00    10.00    20.00    30.00  50.00 
N    12.00    12.00   20.00    40.00    60.00  100.00 
KERN-FM,    Chan.    231,    94.1mc,  5kw, 
Bonus 

KERO,    250w,    1230kc,    NBC,  Avery- 

Knodel,  Hooper 
D  5.50  5.50  11.25  18.00  27.00  45.00 
N  11.00  11.00  22.50  36.00  54.00  90.00 
KPMC,  lkw,  1560kc,  ABC,  Hollingbery 
D  7.50  7.50  11.00  22.00  33.00  54.00 
N    12.00    12.00    18.00    36.00    54.00  90.00 

BANNING,  7,034  pop.;  Riverside  Co. 
KPAS,  250w,  1490kc,  Cooke,  Grant 
D      2.50     3.00     9.00    14.40    21.60  36.00 
N      2.50     3.00     9.00    14.40    21.60  36.00 


ElYreka 


a 

Altuias 
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H    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
1  Number  of  FM  Broadcasting  Stations 
d.    Number  of  Telecasting  Stat  ons 

ScaL  of  WiL 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


BARSTOW,  6,135  pop.;  San  Bernardino 
Co. 

KWTC,    250w,     1230kc,  Cooke, 
Coast  Radio  Sales 

SB       1M     5M      15M     30M  1  Hr 

D               4.90     8.40    16.80    25.20  42.00 

N               7.00    12.00    24.00    36.00  60.00 

(Continued  on  page  26  ) 
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KIEM 

I 

IS  INTERESTED  in  processing  plants 
I  that  use  waste  wood.  In  the  KIEM 
area  there  are  over  400  mills  and 
plywood  plants.  This  area  today  ts 
the  largest  lumber  producing  section 
in  California  and  one  of  largest  in 
world,  it  is  the  only  redwood  lumber 
area,  and  now  fir  production  here 
exceeds  that  of  redwood.  If  you  know 
of  any  plant  interested  in  processing 
waste  materials  left  from  logging  and 
lumber  operation,  please  have  them 
contact  KIEM.  Information  will  be 
supplied  and  without  obligation.  Phone 
Hillside  3-1621  or  write  Bill  Smullin, 
KIEM,  Eureka,  California. 


with 


\A#  ILL  tell  your  story  to  more  than  110,000  people 
in  the  northwestern  California  and  southwestern 
Oregon  lumber  producing  area.  If  you  are  interested 
in  lumberjacks,  fishermen,  dairymen,  cattlemen,  sheep- 
men or  redwood  tourists,  KIEM  will  reach  them  for 
you.  They  believe  and  trust  this  station  which  has 
been  operating  since  1933.  Modern  plant  manned 
by  28  professional  radio  people  will  handle  your 
campaign.  For  details,  write  direct  or  call  John  Blair 
and  Company. 


CHANNEL  3— TV 
APPLIED  FOR!  ! 


~  FOR      YOUR      FREE      REDWOOD      BURL-WRITE      KIEM      ON      YOUR      LETTERHEAD  3 

*<<«<<<<<<««<««<<<«<<<«<<<<^^ 
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NOT  ONLY  THROUGHOUT 
THE  PACIFIC  WEST 
but  people  in 
EVERY  STATE  AND  HALF  AROUND  THE  WORLD 
LISTEN  TO  AND  ACKNOWLEDGE 


50,000  watt  — Clear  Channel 


Hi 


640  kc 


A  Southern  California 
institution  for  over 

30 

years 

NBC    for    LOS   ANGELES  Represented  by  Edward  Petry  Co.,  Inc. 
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CALIFORNIA 

SPOT  RATE  FINDER 

(Continued  from  page  2h) 

BERKELEY,  113,805  pop.;  36,475  homes; 
99.4%  radio;  36,256  radio  homes;  Ala- 
meda Co. 
KRE,  250w,  1400kc,  BMB 

SB       1M     5M     15M     30M    1  Hr 
D      3.00     4.00     8.55    14.25    26.25  47.00 
N      3.00     4.00     8.55    14.25    26.25  47.00 
KRE-FM,    Chan.   275,    102.9mc,  6.8kw, 
Bonus 

BEVERLY  HILLS,  29,032  pop.;  10,564 
homes;  99.7%  radio;  10,532  radio 
homes;  Los  Angeles  Co. 

KSRT   (FM),  Chan.  292,  102.9mc,  lkw 

(CP) 

BLYTHE,  4,089  pop.;  Riverside  Co. 
KYOR,  250w,  1450kc,  ABC 
D  4.50    19.00    28.00    37.00  55.00 

N  4.50    19.00   28.00    37.00  55.00 

BRAWLEY,   11.922  pop.;   3,174  homes; 
89.8%  radio;  2,850  radio  homes;  Im- 
perial Co.;  TV  alloc:  Chan.  25. 
KROP,  lkw,  1300kc,  BMB 
D      7.00     8.00    22.00    34.00    46.00  70.00 
N      7.00     8.00    22.00    34.00    46.00  70.00 
BURBANK,  78,577  pop.;  25,034  homes; 
99.4%  radio;  24,884  radio  homes;  Los 
Angeles  Co. 
KBLA,  250w,  1490kc 

D  1.50  4.50  7.00  15.75  27.50  50.00 
N  1.50  4.50  7.00  15.75  27.50  50.00 
CALEXICO,  6,433  pop.;  Imperial  Co. 
KICO,  250w,  1490kc,  Continental,  Grant 
D  3.00  4.00  7.00  11.00  16.50  27.50 
N  5.00  6.00  10.00  16.00  24.00  40.00 
CHICO,  12,272  pop.;  4,082  homes;  97.8% 

radio;  3,992  radio  homes;  Butte  Co.; 

TV  alloc:  Chan.  12. 

2  AM  affiliates,  average  1-time  rates 
D      6.10     6.00     8.83    17.63    28.05  46.73 
N    10.05    12.00    13.80    29.88    47.13  78.50 

KHSL,  5kw,  1290kc,  Don  Lee,  MBS, 
Grant 

D      6.20  9.65    19.25    32.10  53.45 

N      8.10  11.60    27.75    46.25  77.00 

KVCI  (FM),  Chan.  266,  lOl.lmc,  9.8kw, 

Grant  (Rates  on  request) 
KXOC,    5kw,    1150kc,    CBS,  Western 

Radio,  Pearson 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


SB       1M     5M     15M     30M     1  Hr 

D      6.00     6.00     8.00    16.00    24.00  40.00 
N    12.00    12.00    16.00    32.00    48.00  80.00 
COALINGA,  5,539  pop.;  Fresno  Co. 
KBMX,  500w-D,  1470kc 
D  3.75     4.70     8.50    13.50  21.65 

CORONA,    10,223    pop.;    3,053  homes; 

97.0%     radio;     2,961     radio  homes; 

Riverside  Co.;  TV  alloc:  Chan.  52. 
KBUC,  500w,  1370kc,  McGillvra 
D  5.00    10.00    18.00    30.00  50.00 

N  5.00    10.00    18.00    30.00  50.00 

CRESCENT     CITY,     1,706     pop.;  Del 

Norte  Co. 
KCRE,  250w,  1400kc 

D  2.00  3.00  7.00  16.00  25.00  40.00 
N  2.00  3.00  7.00  16.00  25.00  40.00 
DELANO,  8,717   pop.;   Kern  Co.;  TV 

alloc:  Chan.  33. 
KCHJ,  lkw-D,  lOlOkc 
D      5.00     6.00     9.00    17.00    30.00  50.00 
DINUBA,  4,971  pop.;  Tulare  Co. 
KRDU,     250w,     1240kc,  Continental, 
Western    Radio    Sales,    West  Coast 
Radio  Sales 
D  10.25    16.35    24.55  40.95 

N  10.25    16.35    24.55  40.95 

EL  CENTRO,  12,590  pop.;  3,643  homes; 
94.9%  radio;  3,457  radio  homes;  Im- 
perial Co.;  TV  alloc:  Chan.  16. 
KXO,  250w,  1230kc,  MBS,  Raymer,  Con- 
Ian,  Crossley,  Hooper 
D      5.00     7.00    10.00    16.00    24.00  40.00 
N     8.00    11.00    18.50    31.40    40.00  50.00 
EUREKA,    23,058    pop.;    7,365  homes; 
96.0%  radio;  7,070  radio  homes;  Hum- 
boldt Co.;  TV  alloc:  Chans.  3,  13. 

2  AM  affiliates,  average  1-time  rates 
D      7.50     7.50    10.40    16.85    26.50  42.50 
N    11.00    11.00    16.10    27.00    39.75  66.25 

KHUM,   250w,   1240kc,   ABC,  Western 

Radio,  Pearson 
D  6.00  6.00  8.80  14.70  23.00  35.00 
N  9.00  9.00  13.20  22.00  31.50  52.50 
KIEM,  5kw,  1480kc,  MBS,  Blair,  Conlan 
D  9.00  9.00  12.00  20.00  30.00  50.00 
N  13.00  13.00  19.00  32.00  48.00  80.00 
KRED  (FM),  Chan.  242,  96.3mc,  4.6kw, 

Bonus 

FORT  BRAGG,  3,826  pop.;  Mendocino 
Co. 

KDAC,  250w,  1230kc,  Forjoe 
D      2.75     3.45     7.00    11.00    16.50  27.50 
N      4.00     5.00    10.00    16.00    24.00  40.00 
FRESNO,    91,669    pop.;    28,640  homes; 

97.7%    radio;    27,981    radio  homes; 

Fresno  Co.;  TV  alloc:  Chans.  12,  *18, 

24,  47,  53. 


4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  15.33  15.67  21.67  37.90  56.85  94.75 
N    29.33    30.83    42.90    75.80  113.70  189.50 

KARM,  5kw,  1430kc,  ABC,  Petry 
D  11.00    16.90    30.00    45.00  75.00 

N  22.50    34.00    60.00    90.00  150.00 

KARM-FM,  Chan.  270,  101.9mc,  7.4kw, 
Bonus 

KFRE,     50kw,     940kc,     CBS,  Avery- 

Knodel,  Pulse 
D    18.00    18.00    32.50    52.00    78.00  130.00 
N    35.00    35.00    65.00  104.00  156.00  260.00 
KRFM  (FM),  Chan.  227,  93.7mc,  70kw, 

Avery-Knodel 
D      3.00     3.00  8.00    12.00  20.00 

N     3.00     3.00  8.00    12.00  20.00 

KGST,  lkw-D,  1600kc,  Forjoe 
D      5.40     5.40     9.00    20.00    30.00  50.00 
KM  J,  5kw,  580kc,  NBC,  Raymer 
D    18.00    18.00    25.00    48.00    72.00  120.00 
N    35.00    35.00    50.00    96.00  144.00  240.00 
KMJ-FM,    Chan.    250,    97.9mc,  7.3kw, 

Bonus 

KYNO,    lkw,    1300kc,    MBS,  Holling- 

bery.  Hooper 
D    10.00  12.30    21.60    32.40  54.00 

N    18.00  22.60    43.20    64.80  108.00 

GLENDALE,  95,702  pop.;  34,426  homes; 

99.4%  radio;  34,219  radio  homes;  Los 

Angeles  Co. 
KIEV,  250w-D,  870kc 

D      4.00     6.00  18.00    32.00  60.00 

KUTE  (FM),  Chan.  270,  101.9mc,  11.6kw 
D      3.00     3.00     3.50     7.00    11.00  18.00 
N     3.00     3.00     3.50     7.00    11.00  18.00 
HANFORD,  10,028  pop.;  2,988  homes; 
96.8%     radio;    2,892    radio  homes; 
Kings  Co.;  TV  alloc:  Chan.  21. 
KNGS,  lkw,  620kc,  O'Connell 
D      5.00     9.00    10.00    20.00    30.00  50.00 
N      6.00     7.50    12.00    24.00    36.00  60.00 
HOLLYWOOD  (See  Los  Angeles  List- 
ing). 

INDIO,  5,300  pop.;  Riverside  Co. 
KREO,  250w,  1400kc,  Young,  Scott 
D  4.50    19.00    28.00    37.00  55.00 

N  4.50    19.00    28.00    37.00  55.00 

LANCASTER,  3,594  pop.;  Los  Angeles 
Co. 

KAVL,  250w,  1340kc 

D  4.50  4.50  7.00  14.00  21.00  35.00 
N  4.50  4.50  7.00  14.00  21.00  35.00 
LODI,  13,798  pop.;  4,746  homes;  97.3% 
radio;  4,618  radio  homes;  San  Joa- 
quin Co. 
KCVR,  lkw-D,  1570kc 
D      4.00     6.00    10.00    16.00    24.00  40.00 


LONG  BEACH,  250,767  pop.;  90,848 
homes;  99.0%  radio;  89,940  radio 
homes;  Los  Angeles  Co. 

2  AM  non-affiliates,  average  1-time 
rates 

SB       1M     5M     15M     30M     1  Hr 

D  6.00  7.00  12.50  25.00  42.50  62.50 
N     8.00     9.25    19.50    37.50    62.50  107.50 

KFOX,  lkw,  1280kc,  Burn-Smith,  Pulse 
D      6.00     6.00    10.00    20.00    35.00  50.00 
N     6.00     6.00    14.00    25.00    50.00  90.00 
KFOX-FM,  Chan.  272,  102.3mc,  lkw 
KGER,  5kw,  1390kc 

D      6.00     8.00    15.00    30.00    50.00  75.00 
N    10.00    12.50    25.00    50.00    75.00  125.00 
KNOB  (FM),  Chan.  276,  103.1mc,  320w 
D      1.00     2.00     4.00     8.00    12.00  20.00 
N      1.00     2.00     4.00     8.00    12.00  20.00 
LOS  ANGELES,  1,970,358  pop.;  665,750 
homes;    98.4%    radio;    655,098  radio' 
homes;  Los  Angeles  Co.;  TV  alloc: 
Chans.  2   (KNXT   (TV)),  4  (KNBH 
(TV)),  5   (KTLA   (TV)),  7  (KECA- 
TV),  9  (KHJ-TV),  11  (KTTV  (TV)). 
13  (KLAC-TV),  22,  *28,  34. 
4  AM  affiliates,  average  1-time  rate 

D  49.30  56.43  67.67  117.00  175.50  292.50 
N    98.60  112.85  129.33  225.00  337.50  562.50 

7  AM  non-affiliates,  average  1-time 
rates 

D  10.80  14.07  22.23  40.29  62.93  102.93 
N    17.70    21.07    29.73    53.50    81.93  134.64 

KECA,  5kw,  790kc,  ABC,  ABC  Spot 
Sal6S 

D    42.20    42.20    54.00  108.00  162.00  270.00 
N    84.40    84.40    90.00  180.00  270.00  450.00 
KECA-FM,  Chan.  288,  95.5mc,  290kw, 
Bonus 

KECA-TV,  Chan.  7.  15.75kw-aur.: 
31.4kw-vis.;  ABC,  ABC  Spot  Sales, 
Katz 

D     90.00  90.00133.25  200.00  300.00  500.00 

N  220.00  220.00  320.00  480.00  720.00  1,200.00 

KFAC,  Cfcw,  1330kc,  Pulse 

D     9.50    11.00  35.00   50.00  80.00 

N    24.00    30.00  65.00  110.00 

KFAC-FM,  Chan.  282,  104.3mc,  8.8kw 

KFI,  50kw,  640kc,  NBC,  Petry 

D    62.50    62.50    84.00  140.00  210.00  350.00 

N  125.00  125.00  168.00  280.00  420.00  700.00 

KFMV  (FM),  Chan.  234,  94.7mc,  58kw 

D      4.50     6.25    12.50    25.00    43.75  75.00 

N      4.50     6.25    12.50    25.00    43.75  75.00 

KFVD,  5kw,  1020kc,  McGillvra 

D      6.50    10.00    15.00    30.00    45.00  80.00 

N      6.50    10.00    15.00   30.00    45.00  80.00 

(Continued  on  page  28) 


When  You  Start  Buying  Radio  Time 

for 

LOS   ANGELES  MARKET 

and  for 

ALL  OF  SOUTHERN  CALIFORNIA 

Think  and  Buy 


5000  KW 
Day  and  Night 


K  F  W  B 


980  on 
the  Dial 


—  Outstanding  Independent— On  the  Air  for  2  6  years 

THE  STATION  BEST  KNOWN  FOR  MERCHANDISING,  PROMOTION  &  RESULTS!! 
DOLLAR  FOR  DOLLAR     THE  BEST  BUY  FOR  YOU 

REPRESENTED  BY  THE  BRANHAM  COMPANY 

HARRY  MAIZLISH  Pres.  General  Manager 
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Lo\Angeles 


 M 


KTLA 


CHANNEL  S 


the  leading  station  in 
America's  second 


television  market 


First  in 


. . .  Coverage 
. . .  Programming 
...Public  Service 
. . .  Audience 


****** 


KTLA  Studios  •  5451  Marathon  St.,  Los  Angeles  38  •  HOIIywood  9-6363 
Eastern  Offices    •    1501  Broadway,  New  York  36    •    BRyant  9-8700 

PAUL  H.  RAYMER  COMPANY  •  NATIONAL  REPRESENTATIVE 
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CALIFORNIA 

SPOT  RATE  FINDER 

(Continued  from  page  26) 
LOS  ANGELES  (Continued) 

KFWB,  5kw,  980kc,  Branham 

SB  1M  5M  15M  30M  1  Hr 
D  10.00    25.00    36.00    72.00  108.00 

N  15.00    40.00    50.00  100.00  150.00 

KGFJ,  250w,  1230kc 

D  8.00  8.00  14.00  24.00  36.00  65.00 
N  8.00  8.00  14.00  24.00  36.00  65.00 
KHJ.  5kw,  930kc,  Don  Lee,  MBS,  Blair 
D    32.50    46.00  90.00  135.00  225.00 

N    65.00    92.00  180.00  270.00  450.00 

KHJ-FM,  Chan.  216,  101. lmc,  2kw, 
Bonus 

KHJ-TV,  Chan.  9,  15kw-aur.,  30kw-vis., 
Petry 

D  90.00  125.00  200.00  300.00  500.00 

N  180.00  250.00  400.00  600.00  1,000.00 

KLAC,  5kw-D,  lkw-N,  570kc,  Young 
D  24.50    31.00    60.00    93.00  155.00 

N  24.50    31.00    60.00    93.00  155.00 

KLAC-TV,     Chan.     13,  16.2kw-aur.; 

30.8kw-vis.,  Katz 
D  125.00  162.50  260.00  390.00  650.00 

N  250.00  312.50  500.00  750.00  1,250.00 

KMGM  (FM),  Chan.  254,  98.7mc,  49kw 
D     3.00  10.00    20.00    30.00  50.00 

N      5.00  15.00    30.00    45.00  75.00 

KMPC,   50kw-D,   lOkw-N,   710kc,  H-R 

Reps.  (CP  50kw-N) 
D    20.00    25.00    30.00    60.00    90.00  150.00 
N    40.00    50.00    60.00  120.00  180.00  300.00 
KNBH    (TV),    Chan.    4,  13.6kw-aur.; 

25.25kw-vis.;  NBC,  NBC  Spot  Sales 
D     42.50   85.00  125.00  200.00  300.00  500.00 
N     82.50  165.00  250.00  400.00  600.00  1,000.00 
KNX,  50kw,  1070kc,  CBS,  CBS  Radio 

Spot  Sales,  Pulse 
D    60.00    75.00    65.00  130.00  195.00  325.00 
N  120.00  150.00  130.00  260.00  390.00  650.00 
KNX-FM,    Chan.    266,    93. lmc,  40kw, 

Bonus 

KNXT  (TV),  Chan.  2,  12.5kw-aur.; 
25kw-vis.;  CBS,  CBS  Television  Spot 
Sales 

D  120.00  180.00  240.00  360.00  600.00 

N  300.00  300.00  600.00  900.00  1,500.00 

KOWL,    5kw-D,     1580kc    (See  Santa 

Monica) 
KPOL,  5kw-D,  1540kc 
(CP) 

KRKD,  5kw-D,   lkw-N,  1150kc 
D     10.00    10.00    18.40    37.00    54.50  82.50 
N    10.00    10.00    18.40    37.00   54.50  82.50 
KRKD-FM,  Chan.  242,  96.3mc,  15kw 
KTLA  (TV),  Chan.  5,  15kw-aur.;  30kw- 

vis.;  Nat'l  Sales,  Raymer 
D    115.00  125.00  150.00  262.00  400.00  625.00 
N   230.00  250.00  300.00  525.00  800.00  1,250.00 
KTTV    (TV),    Chan.    11,  16.6kw-aur.: 

30.9kw-vis.;  DuMont,  Blair  TV,  Pulse, 

Hooper,  Tele-Que 
TJ     80.00  112.00  160.00  240.00  400.00 

N    210.00  280.00  400.00  600.00  1,000.00 

MADERA,    10,497    pop.;    3,001  homes; 

95.6%     radio;     2,869     radio  homes; 

Madera  Co.;  TV  alloc:  Chan.  30. 
MARYSVILLE,  7,826  pop.;  Yuba  Co. 
KMYC,  lkw,  1410kc,  MBS 
D      4.20     4.20     9.00    13.50    22.50  37.50 
N     '6.00     6.00    12.00    18.00    30.00  50.00 
KMYC-FM,  Chan.  261,  99.9mc,  4.9kw, 

Bonus 

MERCED,    15,278    pop.;    4,749  homes; 

84.3%     radio;     4,003     radio  homes; 

Merced  Co.;  TV  alloc:  Chan.  34. 
KYOS,  5kw,  1480kc,  MBS,  Grant 
D      6.20     6.20     9.65    19.25    32.10  53.45 
N      8.10     8.10    11.60    27.75    46.25  77.00 
KVME  (FM),  Chan.  248,  97.5mc,  8.9kw, 

Grant,  Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MODESTO,  17,389  pop.;  6,219  homes; 
98.0%  radio;  6,095  radio  homes;  Stan- 
islaus Co.;  TV  alloc:  Chan.  14. 

2  AM  non-affiliates,  average  1-time 
rate 

SB       1M     5M     15M     30M     1  Hr 

D  8.00  8.25  13.50  22.50  38.50  67.50 
N     10.00    11.00    19.00    31.00    50.00  82.50 

KBEE  (FM),  Chan.  277,  103.3mc,  11.5kw, 
Raymer 

D  1.00  1.00  2.00  3.60  6.00  10.00 
N  1.50  1.50  3.00  5.40  9.00  15.00 
KBOX,  lkw,  970kc,  Oakes 
D  8.00  8.00  12.00  20.00  32.00  60.00 
N  10.00  10.00  18.00  30.00  50.00  75.00 
KMOD,    lkw,    1360kc,    ABC,  Meeker, 

Tracy  Moore,  Western  Radio 
D      8.00     8.00    10.00    20.00    30.00  50.00 
N      9.00     9.00    16.00    32.00    48.00  80.00 
KTRB,    5kw,    860kc,    Grant,  Hooper, 

Pulse 

D  8.50    15.00    25.00    45.00  75.00 

N  12.00    20.00    32.00    50.00  90.00 

KTRB-FM,    Chan.    281,    104. lmc,  5kw, 

Grant,  Bonus 
MONTEREY,  16,205  pop.;  4,935  homes; 
96.3%  radio;  4,752  radio  homes;  Mon- 
terey Co.;  TV  alloc:  (See  Salinas). 
KMBY.  250w,  1240kc,  KBS 
D  4.50     9.00    18.00    27.00  45.00 

N  6.00    12.00    24.00    36.00  60.00 

MT.  SHASTA,  1,909  pop.;  Siskiyou  Co. 
KWSD,  250w,   1340kc,  Western  Radio, 

Continental,  BMB 
D      4.50     6.00    10.00    16.00    24.00  40.00 
N      5.00     7.50    12.50    20.00    30.00  50.00 
NAPA,  13,579  pop.;  4,638  homes;  98.2% 

radio;  4,555  radio  homes;  Napa  Co. 
KVON,    500w,    1440kc,    Forjoe,  West 

Coast  Radio  Sales 
D      7.00    10.00    15.00    20.00    30.00  50.00 
N      7.00    10.00    15.00    20.00    30.00  50.00 
OAKLAND,  384,575  pop.;  128,832  homes; 
98.7%    radio;    127,157    radio  homes; 
Alameda  Co.;   TV  alloc:   (See  San 
Francisco ) . 

3  AM  non-affiliates,  average  1-time 
rates 

D  9.50  9.00  14.92  28.17  43.75  70.25 
N    12.00    13.25    25.00    48.33    74.00  125.00 

KLX,  lkw,  910kc,  Burn-Smith,  Hooper 
D  9.50  10.50  17.50  30.00  45.00  70.00 
N  12.00  14.00  27.50  50.00  75.00  130.00 
KLX-FM,    Chan.    267,    101.3mc,  20kw, 

Burn-Smith,  Bonus 
KROW,  lkw,  960kc,  Raymer 
D  13.75    27.50    41.25  68.75 

N  25.00    50.00    75.00  125.00 

KWBR,  lkw,  1310kc 

D  7.50    13.50    27.00    45.00  72.00 

N  12.50    22.50    45.00    72.00  120.00 

ONTARIO,   22,872   pop.;    7,387  homes; 

98.0%  radio;  7,239  radio  homes;  San 

Bernardino  Co. 
KOCS,  250w-D,  1510kc 
D      1.50     2.40     6.00    10.00    18.00  30.00 
KEDO  (FM),  Chan.  228,  93.5mc,  310w, 

Bonus  days  only 
OROVILLE,  5,387  pop.;  Butte  Co. 
KMOR,  250w,  1340kc 

D     4.50     6.00    10.00    16.00    24.00  40.00 
N      4.50     6.00    10.00    16.00    24.00  40.00 
OXNARD,    21,567    pop.;    5,850  homes; 
97.7%  radio;  5,715  radio  homes;  Ven- 
tura Co.;  TV  alloc:  Chan.  32. 
PALM  SPRINGS,  7,660  pop.;  Riverside 
Co. 

KCMJ,    250w,    1340kc,    CBS,  Pearson, 

O'Connell,  Conlan 
D      4.20     4.20     6.00    12.00    18.00  30.00 
N      7.00     7.00    10.00    20.00    30.00  50.00 
PALO  ALTO,  25,475  pop.;  8,431  homes; 

99.5%     radio;    8,389    radio  homes; 

Santa  Clara  Co. 
KIBE,  250w-D,  1220kc 

D  8.00    14.00    28.00    42.00  70.00 
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MARKET  INDICATORS  FOR  CALIFORNIA 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                           10,586,223    '50  6,907,387  '40 

Urban  Population                                8,539,420    '50  (1)  4,902,265  '40 

Rural  Population                                 2,046,803    '50  (1)  2,005,122  '40 

Total  Homes                                       3,336,308    '50  2,138,343  '40 

Percentage  Radio                                    98.2%    '50  92.9%  '40 

Radio  Homes                                      3,320,436    '50  1,933,028  '40 

Retail  Sales   $12,428,169,000    '51  $10,979,997,000  '48 

Automobiles                                       4,926,543    '51  4,620,078  '50 

Telephones                                          4,061,400    '52  2,280,700  '45 

New  Construction                         $3,262,800,000    '51  $  867,400,000  '40 

Farm  Income                               $1,745,468,221    '49  $1,399,894,412  '44, 

Internal  Revenue  Collections.  . .  $3,536,306,198    '51  $2,794,713,395  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 


PASADENA,  104,577  pop.;  36,222  homes; 
98.7%  radio;  35,751  radio  homes;  Los 
Angeles  Co. 

3  AM  non-affiliates,  average  1-time 
rates 

SB       1M     5M     15M     30M     1  Hr 

D  4.80  6.33  11.97  25.80  40.13  68.80 
N      4.80     7.00    13.70    28.20    43.20  73.20 


KALI,  lkw-D,  1430kc, 
D  5.00  8.50 

KWKW,  lkw,  1300kc, 
D  6.00  10.00 

N  6.00  10.00 

KWK-FM,  Chan.  252, 
KXLA,  lOkw,  lllOkc 
D      4.80     8.00  17.40 
N     4.80     8.00  17.40 
PASO  ROBLES,  San 
KPRL,  250w,  1230kc, 

Grant 
D      5.00  7.00 
N      6.50  10.00 


21.00  34.00  60.00 
Forjoe 

24.00  36.00  60.00 
24.00  36.00  60.00 
98.3mc,  0.33kw 

32.40  50.40  86.40 
32.40  50.40  86.40 
Luis  Obispo  Co. 
MBS,  Don  Lee, 

12.00  16.00  25.00 
16.00    24.00  40.00 

PET  ALUM  A,  10,315  pop.;  3,594  homes; 

98.4%     radio;     3,492    radio  homes; 

Sonoma  Co.;  TV  alloc:  Chan.  56. 
KAFP,   250w,    1490kc,    Western  Radio 

Sales 

D  3.50  4.75  7.50  15.00  25.00  45.00 
N      3.50     4.75     7.50    15.00    25.00  45.00 

PITTSBURG,  12,763  pop.;  3,814  homes; 
98.7%  radio;  3,764  radio  homes;  Con- 
tra Costa  Co. 

KECC,  lkw,  990kc,  Grant 

D      6.75     8.00    12.00    21.00    40.00  65.00 

N      6.75     8.00    12.00    21.00    40.00  65.00 

POMONA,   35,405  pop.;    11,263  homes; 

99.0%  radio;  11,150  radio  homes;  Los 

Angeles  Co. 
KPMO,  500w,  1600kc 

D  5.00    12.50    20.00    30.00  50.00 

N  5.00    12.50    20.00    30.00  50.00 

PORT  CHICAGO,  Contra  Costa  Co.; 
TV  alloc:  Chan.  15. 

PORTERVILLE,  6,904  pop.;  Tulare  Co. 
KTIP,  250w,  1450kc,  Cooke,  Grant 
D     4.00     4.00     6.00    12.00    18.00  30.00 
N      6.00     6.00    10.00    20.00    30.00  50.00 

RED  BLUFF,  4,905  pop.;  Tekama  Co.; 

TV  alloc:  Chan.  16. 
KBLF,  250w,  1490kc,  Tracy-Moore 
D      4.00     4.00     7.00    14.00    21.00  35.00 
N     4.00     4.00     7.00    14.00    21.00  35.00 

REDDING,  10,256  pop.;  3,472  homes; 
96.9%  radio;  3,364  radio  homes; 
Shasta  Co.;  TV  alloc:  Chan.  7. 


KVCV,  lkw,  600kc,  Don  Lee,  MBS. 
Grant 

SB       1M     5M     15M     30M     1  Hr 

D      6.50  8.85    17.70    29.50  49.15 

N      8.50  11.00    21.25    35.40  59.00 

KVRE  (FM),  Chan.  280,  103.9mc,  lkw. 
Bonus 

RIDGECREST,  2,028  pop.;  Kern  Co. 

KIWL,  250w,  1240kc 

(CP) 

RIVERSIDE,  46,764  pop.;  15,113  homes; 
98.7%  radio;  14,917  radio  homes;  Riv- 
erside Co.;  TV  alloc:  Chans.  40,  46 
KPRO,  lkw,  1440kc,  Young 
D  7.00  8.00  22.00  34.00  46.00  70.00 
N  7.00  8.00  22.00  34.00  46.00  70.00 
KPOR  (FM),  Chan.  248,  97.5mc,  80kw, 

(Same  as  AM) 
SACRAMENTO,    137,572    pop.;  43,385 
homes;    98.1%    radio;    42,561  radio 
homes;   Sacramento  Co.;  TV  alloc: 
Chans.  3,  *6,  10,  40,  46. 

4  AM  affiliates,  average  1-time  rates 
D    11.93    11.93    17.58    31.74    47.55  81.75 
N    22.12    22.12    33.35    60.60    90.90  155.50 

KCRA,   5kw-D,   lkw-N,    1320kc,  NBC. 

Meeker,  BMB,  Conlan,  Hooper 
D    13.20    13.20    21.60    34.55    51.85  96.00 
N    22.00    22.00    36.00    57.60    86.40  160.00 
KCRA-FM,    Chan.   241,    96.1mc,  15kw, 

Meeker,  Bonus 
KFBK,   50kw,   1530kc,   ABC,  Raymer, 

Hooper,  BMB 
D    18.00    18.00    25.00    48.00    72.00  120.00 
N    35.00    35.00    50.00    96.00  144.00  240.00 
KFBK-FM,   Chan.   245,   96.9mc,  5.4kw, 

Raymer,  Bonus 
KGMS,    lkw-D,    1380kc,  Grant 
D  5.90     9.80    19.20  28.80 

KROY,    250w,     1240kc,    CBS,  Avery- 

Knodel 

D      9.00     9.00    12.50    22.00    33.00  55.00 
N    16.50    16.50    25.00    44.00    66.00  110.00 
KXOA,    lkw,    1470kc,    MBS,  Pearson, 
Hooper 

D      7.50     7.50    11.20    22.40    33.60  56.00 
N    15.00    15.00    22.40    44.80    67.20  112.00 
KXOA-FM,  Chan.  300,  107.9mc,  13kw, 
Bonus 

SALINAS,  13,917  pop.;  4,381  homes; 
98.2%  radio;  4,302  radio  homes; 
Monterey  Co.;  TV  alloc:  (Salinas- 
Monterey)  Chans.  8,  28. 

KSBW,  lkw,  1380kc,  MBS,  Don  Lee, 
Burn-Smith,  Western  Radio,  Hooper 

D      6.00     6.00    12.00    24.00    36.00  60.00 

N      7.50     7.50    15.00    30.00   45.00  75.00 

(Continued  on  page  30) 


WHILE  THE  SUPPLY  LASTS 

Additional  copies  of  this  MARKETBOOK 
available  at  $1.00  each. 

Please  enclose  remittance  with  order. 
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REESE  H.  TAYLOR 

President,  Union  Oil  Company  of  California 


"Our  country's  strength  is  created  by  the  responsibility  and  solidarity  of  individual 
citizens  in  a  self-chosen  government  and  economy.  It  can — and  must — -be  perpet- 
uated against  all  who  seek  to  undermine  it.  The  men  and  women  who  invest  regu- 
larly in  United  States  Defense  Bonds  are  contributing  to  our  national  integrity  and 
to  the  traditions  of  personal  independence  so  characteristic  of  a  free  people." 


Every  pay  day,  6,500,000  employed  men  and  women  .  .  . 
"are  contributing  to  our  national  integrity  and  to  the  tradi- 
tion of  personal  independence  .  .  ."  by  the  systematic  pur- 
chase of  United  States  Defense  Bonds. 

How  important  is  this  contribution  to  national  economy 
and  personal  security?  Let's  look  at  a  few  figures. 

•  the  cumulative  purchases  of  6,500,000  Payroll  Savers 
add  up  to  $130,000,000  per  month. 

•  the  number  of  individual  E  Bonds  sold  in  1951  totaled 
68,069,000  pieces-87o  more  than  in  1950. 

•  purchases  of  $25  and  $50  E  Bonds— the  denominations 
popular  with  Payroll  Savers— were  greater  than  the  sales 
of  $500  and  $1,000  E  Bonds. 


•  monthly  redemptions  of  unmatured  E  Bonds  during 
each  of  9  months  (April  to  December,  1951)  were  less 
than  1%  of  the  amounts  outstanding. 

•  the  cash  value  of  Series  E  Bonds  held  by  individuals  on 
December  31,  1951,  amounted  to  $34,727,000,000-$4.8 
billions  more  than  the  cash  value  of  Series  E's  outstand- 
ing in  August,  1945. 

That  Americans  have  built  personal  security  and  a  reser- 
voir of  purchasing  power  exceeding  $34.7  billions  is  due 
in  no  small  measure  to  the  patriotism  and  foresight  of  men 
like  Mr.  Taylor  and  other  leaders  of  industry  who  have 
made  the  Payroll  Savings  Plan  available  to  their  employees. 

For  help  with  your  Payroll  Savings  Plan,  phone,  wire  or 
write  to  Savings  Bond  Division,  U.  S.  Treasury  Department, 
Suite  700,  Washington  Building,  Washington,  D.  C. 


i  ill 


The  U.S.  Government  does  not  pay  for  this  advertising.  The  Treasury  De- 
partment thanks,  for  their  patriotic  donation,  the  Advertising  Council  and 
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Greatest  shows,  brightest 
stars,  widest  coverage  with 
the  San  Francisco  Bay  area's 
finest  transmission  facilities. 


SAN  FRANCISCO 

CBS  and  DUMONT  TELEVISION  NETWORKS 
Represented  by  THE  KATZ  AGENCY 


CALIFORNIA 

SPOT  RATE  FINDER 

(Continued  from  page  28) 

SAN  BERNARDINO,  63,058  pop.;  20,232 
homes;  97.1%  radio;  19,645  radio 
homes;  San  Bernardino  Co.;  TV 
alloc:  Chans.  18,  *24,  30. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  8.25  8.25  11.60  23.20  34.80  58.00 
N    13.00    13.00    18.50    37.00    55.50  92.50 


2   AM    non-affiliates,    average  1-time 
rates 

D  3.80  6.00  9.00  18.00  26.00  40.00 
N     4.80     8.00    11.00    22.00    32.00  50.00 


KCSB,  500w.  1350kc,  Forjoe 

D      4.00     6.00     8.00    16.00    24.00  40.00 

N      6.00    10.00    12.00    24.00    36.00  60.00 

KFXM,  lkw,  590kc,  MBS,  Blair, 
Hooper 

D      9.00     9.00  11.20    22.40    33.60  56.00 

N     14.00    14.00  17.00    34.00    51.00  85.00 

KITO,  5kw,  1290kc,  ABC,  Hollingbery, 
Conlan 

D  7.50  7.50  12.00  24.00  36.00  60.00 
N     12.00    12.00    20.00    40.00    60.00  100.00 

KRNO,  250w,  1240kc,  Western,  Hooper 
D  3.60  6.00  10.00  20.00  28.00  40.00 
N      3.60     6.00    10.00   20.00    28.00  40.00 

SAN  BRUNO,  12,478  pop.;  3,829  homes; 
97.7%  radio;  3.741  radio  homes;  San 
Mateo  Co. 

KSBR  (FM),  Chan.  263,  100.5mc,  lOOkw 
D  4.32  5.10  6.00  12.00  18.00  30.00 
N      6.00     8.00    10.00    20.00    30.00  50.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


SAN  DIEGO,  334,387  pop.;  104,508 
homes;  98.4%  radio;  102,836  radio 
homes;  San  Diego  Co.;  TV  alloc.: 
Chans.  8  (KFMB-TV),  10,  *15,  21,  27, 
33,  39. 

4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  12.07  14.60  20.70  36.00  54.00  90.00 
N    22.75    27.50    38.90    72.00  108.00  180.00 

2  AM  non-affiliates,  average  1-time 
rate 

D  4.00  6.25  9.25  18.75  33.50  52.50 
N     5.25     7.50    14.75    30.00    43.50  72.50 

KCBQ,    5kw-D,    lkw-N,    1170kc,  CBS, 

Avery-Knodel,  Hooper,  Pulse 
D    16.00    16.00    24.00    40.00    60.00  100.00 
N    30.00    30.00    48.00    80.00  120.00  200.00 
KFMB,   lkw,   550kc,   ABC,  Branham, 
Hooper 

D  10.80  14.40  18.00  36.00  54.00  90.00 
N  18.00  24.00  36.00  72.00  108.00  180.00 
KFMB-TV     Chan.     8,  20.2kw-aur.; 

29.2kw-vis.;  ABC,  Branham 
D  50.00    80.00  120.00  200.00 

N  80.00  80.00  100.00  160.00  240.00  400.00 
KFSD,    5kw,    600kc,    NBC,  Raymer, 

Hooper 

D  14.00  18.00  24.00  40.00  60.00  100.00 
N  28.00  36.00  48.00  80.00  120.00  200.00 
KFSD-FM,    Chan.    231,    94.1mc,  33kw, 

Bonus 

KGB,  lkw,  1360kc,  MBS,  Blair 
D      7.50    10.00    16.80    28.00    42.00  70.00 
N    15.00    20.00    23.60   56.C0    84.00  140.00 
KSPO,  5kw-D,  lkw-N,  1130kc,  Pearson, 

Stubbins,  Boiling 
D      5.00     7.50    11.50    22.50    40.00  60.00 
N      7.50    10.00    22.50    45.00    60.00  100.00 
KSON,  250w,  1240kc,  Forjoe 
D      3.00     5.00     7.00    15.00    27.00  45.00 
N     3.00     5.00     7.00    15.00    27.00  45.00 

SAN  BUENAVENTURA,  16,534  pop.; 
5,644  homes;  98.5%  radio;  5,559  radio 

homes;  Ventura  Co.;  TV  alloc:  Chan. 
38. 

SAN    FERNANDO,    12,992    pop.;  3,859 

homes;  97.2%  radio;  3.751  radio 
homes;  Los  Angeles  Co. 

KGIL,  lkw,  1260kc 

D      5.40     7.20              24.00    36.00  60.00 

N     5.40     7.20             24.00    36.00  60.00 


SAN  FRANCISCO,  775,357  pop.;  259,162 
homes;  98.0%  radio;  253,978  radio 
homes;  San  Francisco  Co.;  TV  alloc. 
(San  Francisco-Oakland):  Chans.  2, 
4  (KRON-TV),  5  (KPIX  (TV)),  7 
(KGO-TV),  *9,  20,  26,  32,  38,  44. 


4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  34.63  34.83  54.50  96.00  144.00  240.00 
N    60.38    65.17  104.00  183.00  274.50  457.50 


4  AM  non-affiliates,  average  1-time 
rates 

D  11.52  12.88  20.38  37.99  61.24  102.25 
N    21.41    68.75    37.12    68.75  110.50  186.00 

KCBS,   50kw,   CBS,    CBS   Radio  Spot 

Sales,  BMB,  Pulse 
D    40.00  50.00  100.00  150.00  250.00 

N    80.00  200.00  300.00  500.00 

KCBS-FM,  Chan.  279,  103.7mc,  CBS 
Radio  Spot  Sales,  Bonus 

KDFC  (FM),  Chan.  271,  102.1mc,  33kw 
D      2.00     3.50  12.00    16.00  30.00 

N     3.00     5.00  16.00    24.00  40.00 

KFRC,  5kw,  610kc,  MBS,  Don  Lee, 
Blair 

D    22.00    28.00    48.00  80.00  120.00  200.00 

N    44.00    56.00    96.00  160.00  240.00  400.00 

KGO,    50kw,   810kc,  ABC,    ABC  Spot 

Sales,  Pulse 

D    40.50    40.50    72.00  108.00  162.00  270.00 

N    67.50    67.50  120.00  180.00  270.00  450.00 

KGO-FM,  Chan.  291,  106.1mc,  50kw, 
ABC  Spot  Sales,  Bonus 

KGO-TV,  Chan.  7,  13kw-aur.;  27kw- 
vis.;  ABC,  ABC  Spot  Sales,  Tele- 
pulse 

D  30.00  60.00  80.00  120.00  180.00  300.00 
N    60.00  120.00  160.00  240.00  360.00  600.00 

KJBS,  lkw,  HOOkc,  Hooper 

D    16.50    16.50    28.00    45.00    80.00  137.00 

N     33.00    33.00    56.00    90.00  160.00  274.00 


KNBC,  50kw,  680kc,  NBC,  NBC  Spot 
Sales,  BMB 

SB  1M 

D  36.00  36.00 
N    72.00  72.00 


5M     15M     30M  lHr 

48.00  96.00  144.00  240.00 
96.00  192.00  288.00  480.00 


1 


KNBC-FM,    Chan.   259,    99.7mc,  45kw, 
NBC  Spot  Sales,  Bonus 

KPLX    (TV),  Chan.    5,  15.43kw-aur.; 

29.93kw-vis.;  CBS,  DuMont,  Katz 

D    37.50    75.00  94.00  150.00  225.00  375.00 

N    75.00  150.00  188.00  300.00  450.00  750.00 

KPOO.  lkw-D,  lOlOkc  (CP) 
(No  rates  available) 

KRON  (FM),  Chan.  243,  96.5mc,  116kw 
N     2.00     6.00     9.00    12.00    18.00  30.00 

KRON-TV,  Chan.  4,  7.7kw-aur.;  14.5kw-, 
vis.;  NBC,  Free  &  Peters 

D 

N 


75.00  93.75  150.00  225.00  600.00 
160.00  200.00  320.00  480.00  800.00 


KSAN,  250w,  1450kc,  Pulse 

D      7.50     7.50    13.50    27.00    45.00  72.00 

N    12.50    12.50    22.50    45.00    72.00  120.00 

KSFO,  5kw-D,  lkw-N,  560kc,  Headley- 
Reed,  Pulse 

D    14.00    14.00    20.00    39.95    59.95  100.00 

N    28.00    28.00    40.00    80.00  120.00  200.00 

KXKX  (FM),  Chan.  247,  97.3mc,  lOkw 
D  4.00     6.00    10.00    15.00  25.00 

N  4.00     6.00    10.00    15.00  25.00 

KYA,  5kw-D,  lkw-N,  1260kc,  Holling- 
bery 

D  8.10  13.50  20.00  40.00  60.00  100.00 
N    12.15    20.25    30.00  „  60.00    90.00  150.00 

SANGER,  6,400  pop.;  Fresno  Co. 
KSJV,  lkw-D,  900kc,  O'Connell,  Sears 
&  Ayres 

D      4.00     5.00    13.50    21.60    32.50  55.00 

(Continued  on  page  32) 


IT'S 


isco 


Around  the  clock,  around 
the  year,  more  people  listen 
to  KSFO  than  to  any  other 
Northern  California  independent. 
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SAN  FRANCISCO 

Represented  by  HEADLEY-REED  COMPANY 

BROADCASTING    •  Telecasting 


1 


TIME  BUYERS! 

Here's  how  to  reach 
SAN  DIEGO'S, 
i  BILLION-  k 
\  DOLLAR  i 
MARKET!  " 


1 


Things  have  changed  a 
lot  in  the  past  5  years 
here  in  San  Diego . . . 

San  Diego  has  a  Television 
Station  . . .  and  the  latest  special 
census  figures  for  the  city  of 
San  Diego  (plus  the  current 
estimates  of  population  for 
adjoining  communities) showed 
the  San  Diego  metropolitan 
area  numbers  over  500,000. 


500,000  PEOPLE  IN  SAN  DIEGO! 

(Metropolitan  Area) 


KS0N 


SAN  DIEGO'S  ONLY  24-HOUR 
MUSK  STATION  ^V/o^iV/"8 


KSON 


HAS  THE  HIGHEST  AVERAGE  SHARE 
OF  LISTENERS  OF  ANY  STATION 

MONDAY- FRIDAY:  8  A.M.-6  P.M.* 


KSON] 


HAS  THE  LOWEST  SPOT  RATES 
IN  SAN  DIEGO!. ..CHECK  SRDS 
and  "CALL  FORJOE" 


» 


Hooper  Radio  Audience  Index,  March-April  &  April-May,  1952 
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CALIFORNIA 

SPOT  RATE  FINDER 

(Continued  from  page  30) 

SAN  JOSE,  95,280  pop.;  29,751  homes; 
98.4 '"o  radio;  29,275  radio  homes; 
Santa  Clara  Co.;  TV  alloc:  Chans. 
11,  48,  *54,  60. 

4  AM  non-affiliates,  average  1-time 
rates 


SB 


1M     5M     15M     30  M    1  Hr 


D  7.00  9.25  14.25  22.50  36.75  61.25 
N     7.00     9.25    15.50    25.50    38.25  65.00 


KEEN,  lkw,  1370kc,  Grant,  Hooper 
D      6.00     8.00    14.00    25.00    42.00  70.00 
N     6.00     8.00    14.00    25.00    42.00  70.00 

KLOK,  5kw-D,  lkw-N,  1170kc 

D      8.00    12.00    18.00    20.00    36.00  60.00 

N      8.00    12.00    18.00    20.00    36.00  60.00 

KSJO,  lkw-D,  500w-N,  1590kc,  Conlan 
D  11.00    17.00    27.00    39.00  65.00 

N  11.00    22.00    39.00    45.00  80.00 

KSJO-FM,  Chan.  237,  95.3mc,  lkw, 
Bonus 

KXRX,    lkw,    1500kc,    Western  Radio 

Sales,  Tracy  Moore 
D  6.00     8.00    18.00    30.00  50.00 

N  6.00     8.00    18.00    30.00  50.00 

SAN  LUIS  OBISPO,  14,180  pop.;  4,801 
homes;  98.1%  radio;  4,710  radio 
homes;  San  Luis  Obispo  Co.;  TV 
alloc:  Chan.  6. 

2  AM  affiliates,  average  1-time  rates 
D      5.50     5.50     7.00    13.50    19.50  32.50 
N      7.50     7.50    11.00    22.00    33.00  55.00 

KATY,  250w,  1340kc,  ABC 

D      5.00     5.00     6.00    12.00    18.00  30.00 

N      7.00     7.00    10.00    20.00    30.00  50.00 

KVEC,    lkw-D,    500w-N,    920kc,  MBS, 

Grant,  Crossley 
D      6.00     6.00     8.00    15.00    21.00  35.00 
N      8.00     8.00    12.00    24.00    36.00  60.00 

SAN  MATEO,  41,782  pop.;  12,844  homes; 
99.4%  radio;  12,767  radio  homes;  San 
Mateo  Co. 

2  AM  non-affiliates,  average  1-time 
rate 

D      8.00     8.00    12.50    28.50    45.00  72.50 

KEAR,  lkw,  1550kc,  Hooper 

D      8.00    10.00    15.00    30.00    45.00  70.00 

N    10.00    12.50    25.00    50.00    60.00  100.00 

KVSM,  250k-D,  1050kc,  Walker 

D  6.00    10.00    27.00    45.00  75.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


SAN  RAFAEL,  13,848  pop.;  4,471  homes; 
98.9%  radio;  4,422  radio  homes;  Marin 
Co. 

KTIM,  lkw-D,  1510kc 

SB       1M     5M     15M     30M    1  Hr 

D      4.70     4.70      7.05    14.15    25.90  47.05 

SANTA  ANA,  45,533  pop.;  15,158  homes; 
98.1%  radio;  14,870  radio  homes; 
Orange  Co. 

KVOE,  lkw,  1480kc,  MBS,  Cooke,  BMB 
D  3.50  3.50  10.00  16.00  24.00  40.00 
N      6.00     6.00    15.00    24.00    36.00  60.00 

KVOE-FM,  Chan.  244,  96.7mc,  lkw 

D      1.00      1.00     3.50     5.00    10.00  15.00 

N      1.00     1.00     3.50     5.00    10.00  15.00 


SANTA  BARBARA,  44,913  pop.;  15,098 
homes;  98.1%  radio;  14,811  radio 
homes;  Santa  Barbara  Co.;  TV  alloc: 
Chans.  3,  20,  26. 


3  AM  affiliates,  average  1-time  rates 
D      5.18     5.85     9.17    15.50    23.00  38.00 
N      9.90    11.23    16.17    26.87    40.80  68.00 

KDB,  250w,  1490kc,  MBS,  Pearson 

D      5.00     7.00    10.50    14.00    21.00  35.00 

N    10.00    14.00    21.00    28.00    42.00  70.00 

KIST,  250w,  1340kc,  NBC,  Hooper 

D      4.95     4.95     9.00    16.50    24.00  39.00 

N      9.90     9.90    15.00    27.00    42.00  70.00 

KTMS,  lkw,  1250kc,  ABC,  Raymer 
D      5.60     5.60     8.00    16.00    24.00  40.00 
N      9.80     9.80    12.80    25.60    38.40  64.00 

SANTA  CATALINA  ISLAND 

KBIG,  lOkw-D,  740kc,  Meeker 
(See  Avalon,  Calif.) 


SANTA  CRUZ,  21,970  pop.;  8,478  homes; 
97.8%  radio;  8,291  radio  homes; 
Santa  Cruz  Co.;  TV  alloc:  Chan.  16. 


2    AM   non-affiliates,    average  1-time 
rates 

D  6.25  6.25  12.50  27.00  37.00  62.50 
N      8.50     8.50    16.00    32.00    42.00  75.00 


KDON,  5kw,  1460kc,  Forjoe 

D      7.50     7.50    15.00    34.00    44.00  75.00 

N    11.00    11.00    20.00    40.00    50.00  90.00 

KSCO,  lkw-D,  500W-N,  1080kc 

D      5.00     5.00    10.00    20.00    30.00  50.00 

N      6.00     6.00    12.00    24.00    36.00  60.00 


SANTA  MARIA,  10,440  pop.;  3,348 
homes;  97.8%  radio;  3,274  radio 
homes;  Santa  Barbara  Co.;  TV  alloc: 
Chan.  44. 

KCOY,  250w,  1400kc,  ABC,  Raymer, 
Hooper 

SB       1M     5M     15M     30M    1  Hr 

D  3.50  3.50  5.00  10.00  15.00  25.00 
N  7.00  7.00  8.00  16.00  24.00  40.00 
KSMA,  250w,  1240kc 

D  2.50  3.75  7.50  15.00  22.50  37.50 
N      3.00     4.50     9.00    18.00    27.00  45.00 

SANTA  MONICA,  71,595  pop.;  25,816 
homes;  99.0%  radio;  25,558  radio 
homes;  Los  Angeles  Co. 

KOWL,  5kw-D,  1580kc 

D      5.50     8.50    10.50    25.00    43.00  72.00 

SANTA  PAULA,  11,049  pop.;  3,200 
homes;  97.7%  radio;  3,126  radio 
homes;  Ventura  Co.;  TV  alloc:  Chan. 
16. 

KSPA,  250w,  1400kc 

D  3.00  4.50  6.75  13.50  22.50  37.50 
N      3.00     4.50     6.70    13.50    22.50  37.50 

SANTA  ROSA,  17,902  pop.;  6,389  homes; 
98.4%  radio;  6,287  radio  homes; 
Sonoma  Co.;  TV  alloc:  Chan.  50. 

KSRO,  lkw,  1350kc,  Grant 

D      5.25     5.25    10.50    21.00    31.50  52.50 

N     7.00     7.00    14.00    28.00    42.00  70.00 

SONORA,  2,448  pop.;  Tuolumne  Co. 
KROG,  250w,  1450kc 

D  4.00  4.00  6.00  12.00  18.00  30.00 
N     4.00     4.00     6.00    12.00    18.00  30.00 

STOCKTON,  70,853  pop.;  20,801  homes; 
97.4%  radio;  20,260  radio  homes;  San 
Joaquin  Co.;  TV  alloc:  Chans.  13, 
36,  *42. 


3  AM  affiliates,  average  1-time  rates 
D      6.33     6.33    11.33    20.67    31:00  51.67 
N    11.67    11.67    19.00    37.33    56.00  93.33 


KGDM,  5kw,  1140kc,  CBS,  Blair 

SB       1M      5M  15M  30M     1  Hr 

D      9.00     9.00    18.00  30.00  45.00  75.00 

N    15.00    15.00    25.00  48.00  72.00  120.00 

KGDM-FM,  Chan.  225,  92.9mc,  lkw, 
Blair,  Bonus 

KSTN,  lkw,  1420kc,  Hollingbery, 
Hooper 

D      5.00     5.00  10.00    20.00    30.00  50.00 

N  5.00  5.00  10.00  20.00  30.00  50.00 
KWG,  250w,  1230kc,  ABC,  Raymer 

D      5.00     5.00  8.00    16.00    24.00  40.00 

N    10.00    10.00  16.00    32.00    48.00  80.00 

KXOB,    lkw,    1280kc,    MBS,  Western 

Radio,  Conlan 
D      5.00     5.00     8.00    16.00    24.00  40.00 
N    10.00    10.00    16.00    32.00    48.00  80.00 

SUSANVILLE,  5,338  pop.;  Lassen  Co. 
KSUE,  250w,  1240kc,  Tracy-Moore 
D      4.00     4.00     7.00    14.00    21.00  35.00 
N      4.00     4.00     7.00    14.00    21.00  35.00 

TAFT,  3,707  pop.;  Kern  Co. 

KTKR,  500w-D,  1310kc 

D  4.00    10.00    16.00    24.00  40.00 

TULARE,  12,445  pop.;  3,686  homes; 
96.1%  radio;  radio  homes;  Tulare 
Co.;  TV  alloc:  Chan.  27. 

KCOK,  lkw,  1270kc,  MBS,  Grant 

D      6.00     6.00    10.00    20.00    30.00  50.00 

N      6.00     6.00    10.00    20.00    30.00  50.00 

TURLOCK,  6,235  pop.;  Stanislaus  Co. 
KTUR,  lkw,  1390kc 

D  6.00    10.00    16.00    24.00  40.00 

N  6.00    10.00    16.00    24.00  40.00 

URIAH,  6,120  pop.;  Mendocino  Co.;  TV 
alloc:  Chan.  18. 

KUKI,     250w,     1400kc,  Tracy-Moore, 

Western  Radio 
D      4.00     6.00     8.00    16.00    24.00  40.00 
N      5.00     7.50    10.00    20.00    30.00  50.00 

VALLEJO,  26,038  pop.;  7,977  homes; 
98.7%  radio;  7,873  radio  homes; 
Solano  Co. 

KGYW,  250w-D,  1190kc,  Tracy-Moore, 

Western  Radio  Sales 
D      7.50     7.50  20.00    30.00  50.00 


P.  O.  Box  366  WASCO 
E.  J.  Peters 
President 


1050  KILOCYLES 

K  W  S  O 


THE 


1000  WATTS 
Kern  County's  Music  Station 

POTATO   AND   COTTON   CENTER   OF  THE 


Your 
Friendly 
Country  Station 
The  Only  AM 
Outlet  with  daily 
Scheduled  Concert 
Music  in  the  Valley 
Giving  us  an 
Exclusive  Audience 

More  People 
Attended  Concerts 
Than  Baseball  in 
1950  in  the  U.  S. 


Phone:  WASCO  4251 
Theo.  "Spud"  Heinrichs 
General  Manager 


WEST 

Studios 
in 

Shafter  and  Wasco 

STATISTICS 
So.  San  Joaquin 

*  Pop.— 939,000 
Kern  County 
*Pop.— 238,070 


With  an 


"SOURCE:  Kern  County  Chamber 
of  Commerce 


"EYE"    to    Serving    the    Southern    San  Joaquin 
and    an    "EAR"    for    Your  Business 
"Quality  Sells  Quality" 


Kern  County 
Effective  Buying 

Income 
*1950— $333,528,000 
*1951— $368,994,000 

Kern  County 
Retail  Sales 

*  1950— $247,632,000 

*  1951— $262,456,000 

Valley 
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VENTURA,  Ventura  Co. 


'2    AM    non-affiliates,    average  1-time 
rates 

SB       1M     5M     15M     30M     1  Hr 
D  6.00    10.00    20.00    36.00  60.00 

N  6.00    10.00    20.00    36.00  60.00 

KVEN,  250w,    1450kc,    Western  Radio 
Sales 

D  10.00    20.00  36.00  60.00 

N  10.00    20.00  36.00  60.00 

KWC,  lkw,  1590kc,  Grant 

D  6.00    10.00    20.00  36.00  60.00 

N  6.00    10.00    20.00  36.00  60.00 

VICTORVILLE,  3,241   pop.;   San  Ber- 
nardino Co. 
KVRV,  5kw-D,  960kc 
((CP) 

VISALIA,    11,749    pop.;    3,727  homes; 

97.3%     radio;     3,626     radio  homes; 
,  'Tulare  Co.;  TV  alloc:  Chans.  43,  49. 
JCGON,  250w,  1400kc,  Forjoe 
D  3.45     7.00    11.00    18.00  30.00 

N  5.00    10.00    16.00    25.00  40.00 

WASCO,  5,592  pop.;  Kern  Co. 
KWSO,  lkw-D,  1050kc,  Pulse,  SAMS 
D      3.00     4.00     9.00    15.00    25.00  40.00 

WATSONVILLE,     11,572     pop.;  3,887 
0(y    homes;     97.3%     radio;     3,782  radio 
homes;   Santa  Cruz  Co.;   TV  alloc: 
»  "    Chan.  22. 
KHUB,  250w,  1340kc 

D  7.20    10.00    18.00    33.00  48.00 

N  7.20    10.00    18.00    33.00  48.00 

YREKA  3,227  pop.;  Siskiyou  Co.;  TV 

alloc;  Chan.  11. 
KSYC,  250w,  1490kc,  Moore,  BMB 
D  4.00     7.00    14.00    21.00  35.00 

N  4.00     7.00    14.00    21.00  35.00 

YUBA  CITY,  7,861  pop.;  Sutter  Co.;  TV 

alloc:  Chan.  52. 
KUBA,   lkw-D,   500W-N,   1600kc,  West 

Coast  Radio  Sales,  Ayres 
D      6.65     9.50    17.00    27.00    39.00  65.00 
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SOUTHERN 

CALIFORNIA 


{y\    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
(D  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 


CALIFORNIA  MARKET  DATA  BY  COUNTIES 


1950           1940  Percentage 

County                           Population  Population  Increase 

fAlameda                           740,315       513,011  44.3 

'.Alpine                                    241            323  —25.4 

Amador   «!                9,151          8,973  2.0 


1950 
Urban 
Population 

701,366 


1950 
Rural 
Population 

38,949 
241 
9,151 


Note:  For  sources  see  foreword.    1951  Retail  Sales, 


1950 
Homes 

237,867 
78 
2,815 

copyright  1952  "Sales  Management 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 

235,250        98.9       154,935  982,404 
75        95.9  63  129 

2,736        97.2  2,153  9,169 


Further  reproduction  unlicensed. 


1949  Mfg. 
1949  Taxable 
1949  1951         Mfg.  Em-  Payrolls 

Farm  Income  Automobiles   ployment  IstQtr. 

$23,155,616       279,922         51,657  $44,973,000 

181,750  211     

2,555,366  3,854  385  263,000 

(Continued  on  page  3k) 


ZIV  presents  the  all-American  radio  program  that  all  America  wants  to  hear! 


Performing  a  great  public  service  by 
helping  your  community  to  a  better 
understanding  of  how  our  govern- 
ment works! 


From  the  Senate  gallery  .  .  .  Edwin 
C.  Hill  covers  radio's  greatest  story, 
^  the  career  of  a  United  States  Se 
ator! 


STARRING 


TYRONE  POWER  w,™  Edwin  C.  Hill 


and  an  all-star  supporting  cast      •      Superb  Music 

EACH  HALF-HOUR  A  COMPLETE  STORY 

Transcribed  for  Local  and  Regional  Sponsorship 


Brilliant  Scripts 
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CALIFORNIA  MARKET  DATA  BY  COUNTIES 


1950 

County  Population 

Butte    64,930 

Calaveras    9,902 

Colusa    11,651 

Contra  Costa    298,984 

Del  Norte    8,078 

Eldorado    16.207 

Fresno    276,515 

Glenn    15,448 

Humboldt    69,241 

Imperial    62,975 

Inyo    11,658 

Kern    228,309 

Kings    46,768 

Lake    11,481 

Lassen    18,474 

Los  Angeles   4,151,687 

Madera    36,964 

Marin   ...  £5,819 

Mariposa    5,145 

Mendocino    40,854 

Merced    69,780 

Modoc    9,678 

Mono    2,115 

Monterey    130,498 

Napa    45,603 

Nevada    19,888 

Orange    216,224 

Placer    41,649 

Plumas    13,519 

Riverside    170,046 

Sacramento    277,140 

San  Benito    14,370 

San  Bernardino    2jl,642 

San  Diego    556,808 

San  Francisco    775,357 

San  Joaquin    200,750 

San  Luis  Obisoo    51,417 

San  Mateo    235,659 

Santa  Barbara    98,220 

Santa  Clara    290,547 

Santa  Cruz    66,534 

Shasta    36,413 

Sierra    2,410 

Siskiyou    30,733 

Solano    104,833 

Sonoma    103,405 

Stanislaus    127,231 

Sutter    26,239 

Tehama    19,276 

Trinity    5,087 

Tulare    149,264 

Tuolumne    12,584 

Ventura    114,647 

Yolo    40,640 

Yuba    24,420 


1940 
Population 

42,840 
8,221 
9,788 

100,450 
4,745 
13,229 

178,565 
12,195 
45,812 
59,740 
7,625 

135,124 
35,168 
8,069 
14,479 
2,785,643 
23,314 
52,907 
5,605 
27,864 
46,988 
8,713 
2,299 
73,032 
28,503 
19,283 

130,760 
28,108 
11,548 

105,524 

170,333 
11,392 

161,108 

289,348 

634,536 

134,207 
33,246 

111,782 
70,555 

174,949 
45,057 
28,800 
3,025 
28,598 
49,118 
69,052 
74,866 
18,680 
14,316 
3,970 

107,152 
10,887 
69,685 
27,243 

17,034 


1950 

1950 

rcentage 

Urban 

Rural 

1950 

ncrease 

Population 

Population 

Homes 

51.6 

27,225 

37,705 

21,273 

20.4 

9,902 

3,249 

19.0 

3,031 

8,620 

3,561 

197.6 

214,509 

84,475 

83,388 

70.2 

8,078 

2,607 

22.5 

3,749 

12,458 

5,506 

54.9 

155,396 

121,119 

80,-375 

26.7 

3,019 

12,429 

4,718 

51.1 

29,566 

39,675 

21,429 

5.4 

30,945 

O  O  A 1 A 

32,030 

16,525 

52.9 

2,891 

8,767 

3,794 

69.0 

135,555 

92,754 

65,006 

33.0 

17,160 

29,608 

13,068 

42.3 

11,481 

4,126 

27.6 

8,955 

9,518 

5,454 

49.0 

4,047,215 

104,472 

1  oca  nno 

1,369,972 

58.5 

14,390 

22,574 

10,078 

61.8 

68,289 

17,330 

25,232 

— 8.2 

5,145 

1,710 

46.6 

12,637 

28,217 

12,021 

48.5 

on  f\nn 

22,002 

47,778 

19,566 

11.1 

2,819 

6,859 

2,941 

— 8.0 

2,115 

710 

78.7 

71,036 

59,462 

36,910 

63.5 

15,127 

31,476 

12,648 

3.1 

7,788 

12,100 

6,608 

65.4 

146,251 

O Ci  Arjo 

09,97.5 

69,431 

48.2 

10,666 

28,273 

12,063 

17.1 

13,519 

4,273 

61.1 

rjo  AOO 

72,083 

53,584 

62.7 

69,910 

OO  HHf\ 

82,779 

26.1 

3,881 

9,467 

4,272 

74.8 

187,056 

94,586 

85,945 

92.4 

45b, 7oz 

1  A  A  AOC 

lOu.Uzb 

1  CO  A 1  O 

lo9,012 

22.2 

775,357 

259,162 

49.6 

■tOO  O  A  £? 

61,904 

57,955 

54.7 

25,246 

26,171 

16,475 

110.8 

O-t  C\  OQI7 

219,387 

16,272 

71,380 

39.2 

63,737 

34,483 

30,605 

66.1 

O  1  O  A01 

21b,021 

74,526 

85,436 

47.7 

43,040 

23,494 

23,524 

26.4 

10,256 

26,157 

11,512 

—20.3 

2,410 

843 

7.5 

5,966 

24,767 

9,819 

113,4 

83,183 

21,650 

30,360 

49.7 

34,076 

o9,o29 

32,994 

69.9 

52,360 

74,871 

37,715 

40.5 

7,861 

18,378 

7,876 

34.6 

7,442 

11,834 

6,085 

28.1 

5,087 

1,781 

39  3 

47,732 

101,532 

42,828 

15.6 

12',584 

4',315 

64.5 

62,788 

51,859 

32,001 

49.2 

21,986 

18,654 

11.852 

43.4 

15,904 

8,516 

7,196 

1951 

1950  Percentage  1949  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    (S  000) 


20,614 

3,135 

3,483 
82,304 

2,487 

5,269 
78,285 

4,609 
20,743 
15,401 

3,619 
63,121 
12,650 

4,035 

5,334 
1,352,162 

9,635 
25,030 

1,633 
11,600 
18,529 

2,844 
675 
35,987 
12,433 

6,436 
68,390 
11,737 

4,141 
51,976 
81,041 

4,169 
83,710 
165,970 
254,497 
56,506 
15,997 
70,309 
29,962 
84,154 
23,006 
11,040 
812 

9,564 
29,965 
32,466 
36,885 

7,624 

5,915 

1,687 
41,329 

4,194 
31,265 
11.532 

6,901 


96.9 
96.5 
97.8 
98.7 
95.4 
95.7 
97.4 
97.7 
96.8 
93.2 
95.4 
97.1 
96.8 
97.8 
97.8 
98.7 
95.6 
99.2 
95.5 
96.5 
94.7 
96.7 
95.0 
97.5 
98.3 
97.4 
98.5 
97.3 
96.9 
97.0 
97.9 
97.6 
97.4 
98.2 
98.2 
97.5 
97.1 
98.5 
97.9 
98.5 
97.8 
95.9 
96.3 
97.4 
98.7 
98.4 
97.8 
96.8 
97.2 
94.7 
96.5 
97.2 
97.7 
97.3 
95.9 


10,913 
2,152 
2,331 
27,615 
1,110 
3,312 
42,573 
2,991 
11,845 
10.388 
1,661 
31,076 
7,915 
2,300 
3,589 
835,058 
4,699 
12,704 
1,414 
6,005 
10,308 
2,104 
530 
17,334 
6,893 
5,004 
37,481 
7,025 
2,713 
25,847 
43,712 
2,836 
41,367 
82,582 
188,028 
31,559 
8,465 
31,709 
18,761 
47,352 
13,279 
6,834 
836 
7,225 
13,075 
19,291 
18.974 
4,451 
3,663 
994 
23,936 
9,236 
16,854 
6.484 
3,874 


80,328 
6,801 
16,366 
213,766 
9,008 
15,370 
329,282 
19,633 
83,709 
84,360 
17,415 
262,456 
53,080 
11,396 
18,366 
5,036,597 
33,748 
74,134 
3,676 
39,305 
76,079 
12,126 
1,952 
145,718 
43,506 
22,098 
229,959 
42,554 
14,462 
181,793 
341,848 
13,552 
267,756 
605,358 
1,169,856 
223,450 
60,145 
199,031 
126,256 
332,860 
77,772 
47,168 
1,766 
34,553 
102,600 
142,378 
166,520 
17,402 
21,689 
3.087 
146,766 
14,023 
112,435 
37.576 
45,577 


Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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I 
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IN 

NORTHERN 
CALIFORNIA 

THE 

BIG  TEN 

is 

COVERED 

BY 

KYA 


Pulse  Inc.  May  through  October  1951 
_  J^ii^iElY'  A  Leading  Alf 
";/8  ■•Hoy  Areal  Independents 


NITE  and  DAY 

Hrtgr  a 

SAN  FRANCISCO 


(Continued  from  page  33 

1949  M  c 
Taxabl 
Payrol 
1st  Q, 

1,691,00 
664,00' 
75,00 
24,037,00 
460,00' 
586,0011 
5,659,00'; 

191.00H 
7,039,8011 
960,0011 
197, OOH 
2,590,00i: 
576,00': 
32,001 
1,366,001' 
12,472,001 
476,00 
402, 00( 
8,00d 
2,136,000 
753,00< 
449,00( 

l,761,00f 
1,031,00( 
153, 00C 
4,196,0CC 
704.00C 
1,034,00( 
2.803.00C 
5,292,00f 
263.00C 
10,496,OOC 
19,408,00C 
57,931,00C 
6,321 ,00C 
173,000 
7,937,000 
1.549.00C 
13,079,000 
1,056,000 
1,448,000 
317,000 
2,698,000 
989,000 
1,543,000 
1,993,000 
391,000 
445,000 
141.000 
1,560,000 
700,000 
1,005,000 
436,000 
355.000 


1949 

1949 

1951 

Mfa  Em. 

Form  Income 

Automobiles 

pi  0  v  men  t 

91  7CS4  7Q0 

27  582 

2  313 

2  479,365 

3  937 

817 

17,078,217 

4,819 

136 

1 7  2C»1  2^=1 

±  1  .  c.  O  J.  ,  C  O  <J 

110  464 

2fi  W7  ' 

1  239  421 

4015 

830 

2RQ2Q47 

6*954 

800 

144  ftQQ  fiQ2 

108  772 

7  609 

18  369,324 

6  734 

262 

lOQafi'nai 

lu  .  C"JU  ,UU1 

29*801 

8  175 

75,197,726 

21*401 

1*382 

l!372[415 

5*327 

230 

122  06^140 

87*937 

3  075 

43,765,553 

17  600 

745 

41204,792 

5  344 

60 

3,516,146 

7  280 

1  600 

158,783,142 

1,816,643 

OU  1  ,%jt3SJ  *J< 

31  855,870 

12  778 

689 

12,314  897 

39  fiRR 

507 

1  9851297 

1  927 

14 

7I441I7XI 

15  [849 

2  692 

54*776  462 

25  790 

1*270 

9*625*127 

3  844 

445 

1,154,094 

639 

^7*833*000 

48  273 

2  294 

q  23Q  243 

17  476 

1371 

1  823,478 

7*450 

261 

■^7^1061 2 

O  1  ,  OLJ.'J  1  — 

100  *247 

6  216 

7  ft^ft  Q87 

16*  126 

1  019 

1  311  611 

5115 

1,153 

^2^48^09 

*J  it ,  *J  ^  O ,  OVC7 

68  616 

3^613 

33,848,049 

111  141 

6,570 

11,221,325 

5,678 

'424 

^o'^o'oftvi- 

112118 

19  TSR  1 

1*-,iJJO  J 

41,511,887 

218  059 

24,887 

2,162  125 

244,551 

63*803  f 

76,848  454 

77,480 

7*763 

20^761 

22  450 

257 

1 0  1  7fi  0Q0 

99,901 

9,224 

48,207  326 

43  296 

2,008 

49]986\738 

126.688 

16*349  1 

1  726^*064 

2QOQQ 

1*851 

4  1  28  840 

15,751 

1*733 

518  211 

925 

409 

12  779 

3,547 

IJt  074  Q02 

39*751 

1,279 

^2  247  0ci2 

•J  ~  .  — t:  1     '-J  — 

45  320 

2,363 

6^  633  834 

52*197 

2*729 

31,164.715 

lo'365 

531 

19*  407*49'* 

7,794 

447 

543  047 

1 ,740 

198 

106,096*440 

54*481 

2,213 

3.134,039 

5,649 

861 

49,542,289 

44,045 

1,323 

29.184.009 

16.251 

586 

8,084,420 

10,080 

424 

The 
BIG  TEN 

2,711,374 
PEOPLE 

"PLUS" 

1950  U.S.  Bureau  of  Census 
Estimated  Population 

(1)  San  Francisco  Co.  760,381 

(2)  Alameda  Co.  734,740 

(3)  San  Mateo  Co. 

(4)  Santa  Clara  Co 

(5)  Santa  Cruz  Co. 

(6)  Contra  Costa  Co.  297,400  1 

(7)  Solano  Co. 

(8)  Napa  Co. 

(9)  Sonoma  Co. 

(10)  Marin  Co. 


234,030 
288,852 
85,920 


102,174 

40,453  | 
102,685  1 

84,739  I 


IN  KYA  S  PRIMARY 
COVERAGE 
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Rep  -sersted  Nationally  by  Geo.  P.  Hollingbery  Co. 

BROADCASTING    •  Telecasting 


wmmmm  mmmmmmmmmsm 


Blankets 
California's 

Third 
Market! 


1 


w  e're  assuming  YOU  want  your  share  of  this  BILLION 
dollar  market!  Yes,  San  Diego  is  NOW  a  BILLION  dollar 

market  according  to  Sales  Management.   And  no  wonder ! 
A  special  government  census  says  this  KFMB-TV  and  KFMB- 
Radio  area  has  rocketed  ahead  in  population  with  a  28%  increase 

since  1950.  SAN  DIEGO  City  with  a  population  NOW  of 
429,231  and  a  County  population  of  651,652.  THIS  MEANS 
that  SAN  DIEGO  is  larger. . .  than  Indianapolis . . .  larger  than 
Denver  . . .  San  Antonio . . .  Portland,  Oregon . . .  and  Louisville. 

AND,  KFMB-TV  and  KFMB  Radio  are  your  BEST  BUYS  for 
the  FASTEST  GROWING  MARKET  in  the  entire  country. 


Wise  Buyers 

my 


At 
8 


one 


KFmB-TV^KFmB-nm 

ru am mci  _  Q  f        55ft  nM  vniiD  DAnin 


CHANNEL  -  8         '       550  ON  YOUR  RADIO  r( 
"ASK  A  BRANHAM  MAN" 


i 
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COLORADO 


SPOT  RATE  FINDER 


ALAMOSA,   5,354  pop.;   Alamosa  Co.; 

TV  alloc:  Chan.  19. 
KGIW,  250w.  1450kc 

SB  1M  5M  15M  30M  1  Hr 
D  2.00  3.00  6.00  12.00  20.00  40.00 
N      2.00     3.00     6.00    12.00    20.00  40.00 

BOULDER,  19,999  pop.;  5,584  homes; 
98.5%  radio;  5.500  radio  homes; 
Boulder  Co.;  TV  alloc:  Chans.  *12, 
22. 

KBOL.  250w.  1490kc.  H-R  Reps.,  Conlan 
D  5.50  7.00  11.00  17.00  28.00  49.00 
N  5.50  7.00  11.00  17.00  28.00  49.00 
CANON  CITY,  6,345  pop.:  Fremont  Co.; 

TV  alloc:  Chan.  36. 
KRLN.  250w,  1400kc 

D  3.00  3.00  7.50  12.50  20.00  35.00 
N      3.00     3.00      7.50    12.50    20.00  35.00 

COLORADO  SPRINGS,  45,472  pop.; 
15,688  homes;  97.6%  radio;  15,311 
radio  homes;  El  Paso  Co.;  TV  alloc: 
Chans.  11,  13,  *17,  23. 

KRDO,  250w,  1240kc 

D  4.50  4.50  10.00  20.00  30.00  50.00 
N  4.50  4.50  10.00  20.00  30.00  50.00 
KVOR.  lkw,  1300kc.  CBS.  Raymer 
D  6.00  6.00  10.00  20.00  30.00  50.00 
N  10.00  10.00  18.00  36.00  54.00  90.00 
CRAIG,    3,080    pop.:    Moffat    Co.;  TV 

alloc:  Chan.  19. 
KRAI.  250w,  1230kc,  KBS 
D      2.70     3.38     5.40    10.00    20.00  40.00 
N      2.70     3.38     5.40    10.00    20.00  40.00 
DENVER,  415,786  pop.:  130.143  homes; 

98.0%    radio;    127,540    radio  homes; 

Denver    Co.;    TV    alloc:    Chans.  2 

iKFEL-TV,   Eugene   P.    Fallon  Inc. 

grant),  4,  *6.  7.  9  (Colorado  Tel.  Corp. 

grant),  20,  26   (KDEN,   Empire  Coil 

Co.  grant). 

4  AM  affiliates,  average  1-time  rates 
D     19.50    19.13    27.75    52.25    80.50  134.00 
N    36.83    36.63    55.50  101.00  155.25  258.75 

2  AM  non-affiliates,  average  1-time 
D      4.90     6.50    14.50    27.25    43.20  76.40 

KFEL,  5kw,  950kc,  MBS,  Blair,  Conlan 
D  12.00  12.00  20.00  40.00  60.00  100.00 
N  17.50  17.50  40.00  80.00  120.00  200.00 
KFEL-FM,  Chan.  247,  97.3mc,  6kw, 
Blair 

D      2.40     3.00     3.00     6.00    11.00  20.00 
N     4.00     5.00     6.00    12.00    22.00  40.00 
KLZ,  5kw,  560kc,  CBS,  Katz.  Hooper, 
BMB 

D    22.50    25.50    35.00    62.00    94.00  156.00 
N    45.00    51.00    70.00  110.00  165.00  275.00 
KLZ-FM,  Chan.  231,  94.1mc,  5.3kw 
KMYR,  250w,  1340kc,  Forjoe 
D  6.00    15.00    30.00    50.00  80.00 

N  6.00    15.00    30.00    50.00  80.00 

KOA,   50kw,    850kc,   NBC,   NBC  Spot 

Sales,  BMB 
D    24.00    27.00    36.00    72.00  108.00  180.00 
N    48.00    54.00    72.00  144.00  216.00  360.00 
KOA-FM,  Chan.  239,  95.7mc,  43kw 
KTLN.  lkw-D,  1150kc,  Radio  Reps. 
D      4.90     7.00    14.00    24.50    36.40  72.80 
KVOD,  5kw.  630kc,  ABC,  Free  &  Peters 
D  12.00    20.00    35.00    60.00  100.00 

N  24.00    40.00    70.00  120.00  200.00 

DELTA,    4,097    pop.;    Delta    Co.;  TV 

alloc:  Chan.  24. 
DURANGO,  7,459  pop.;  La  Plata  Co.; 

TV  alloc:  Chans.  6,  15. 
KIUP,  lkw,  930kc,  MBS,  Holman,  Con- 
lan 

D  2.90  5.20  8.65  15.80  25.90-  46.00 
N  2.90  5.20  8.65  15.80  25.90  46.00 
ENGLEWOOD,  16,869  pop.:  5,204  homes; 

98.0%     radio;     5,100     radio  homes; 

Arapahoe  Co. 
KGMC,  lkw-D,  1220kc 
(CP) 

FORT     COLLINS,     14.937  pop. 

homes;     97.8%     radio:  4,483 

homes;     Larimer    Co.;  TV 

Chan.  44. 
KCOL,  lkw,  1410kc,  H-R  Reps. 
D      6.75     6.75     9.00    18.00    28.00  45.00 
N      6.75     6.75      9.00    18.00    28.00  45.00 
FORT   MORGAN,  5.315   pop.;  Morgan 

Co.;  TV  alloc:  Chan.  15. 
KFTM,  500w-D,  1260kc 
D  8.25    16.50  27.50 

GLENWOOD     SPRINGS,  2,412 

Garfield  Co. 
KGLN,  250w,  1340kc,  MBS,  Holman 
D      3.00     3.00     6.00    12.00    18.00  30.00 
N      3.00     3.00     6.00    12.00    18.00  30.00 


4,584 
radio 
alloc. : 


49.50 
pop.; 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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GRAND  JUNCTION,  14,504  pop.;  4,483 
homes;  96.7%  radio;  4,335  radio 
homes;  Mesa  Co.;  TV  alloc:  Chans. 
5,  21. 

KEXO,  250w,  1230kc,  Oakes 

SB  1M  5M  15M  30M  1  Hr 
D  3.00     6.00    12.00    18.00  30.00 

N  5.00    10.00    20.00    30.00  50.00 

KFXJ,  lkw-D,  500W-N,  920kc,  MBS, 
Holman 

D  5.07  5.07  7.80  15.60  23.40  39.00 
N      7.80      7.80    12.00    24.00    36.00  60.00 

GREELEY,  20,354  pop.;  6,390  homes; 
97.1%  radio;  6,205  radio  homes;  Weld 
Co.;  TV  alloc:  Chan.  50. 


MARKET  INDICATORS  FOR  COLORADO 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR 

Population                                          1,325,089    '50  1,123,296  '4f 

Urban  Population                                  831,318    '50  (1)  590,756  '41 

Rural  Population                                   493,771    '50  (1)  532,540  '4i 

Total  Homes                                         391,517    '50  316,000  '4(1 

Percentage  Radio                                    96.9%    '50  84.5%  '4C 

Radio  Homes                                        394,131    '50  258,573  '4« 

Retail   Sales                                 $1,505,041,000    '51  $1,252,585,000  '4! 

Automobiles                                         599,613    '51  564,210  Si 

Telephones                                               470,800    '52  267,500  '4: 

New  Construction                         $  339,200,000    '51  $     82,200,000  ?4I 

Median  Family  Income   $  2,514  '49 

Farm  Income                               $  426,482,539    '49  $  250,503,779  'A- 

Employed                                              476,644    '50  346,535  '4* 

Internal  Revenue  Collections. . .  $  353,359,065    '51  $  272,505,614  '5( 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  rcproductioi 
unlicensed.   For  other  sources  see  foreword. 
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MARKETBOOK  MAP 

COLORADO 


Seal,  o/  ML 


E    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
@  Number  of  FM  Broadcasting  Stations 
d.    Number  of  Telecasting  Stations 


HAP  IT  WAITES  P.  SUIN.  MtOTXEBJJl  T.  VRMOMT 

C  1952  Broadcasting  Publications.  Inc. 


□  Sterling 


UlunlaLTI 


[Tjlamar 


[j]Trinidad 


average  1-time 


2    AM  non-affiliates, 
rates 

D     3.00     4.05    10.75   21.50  33.50  57.50 

N      3.00     4.05    10.75    21.50  33.50  57.50 

KFKA,  lkw,  1310kc 

D      3.00     4.50    14.00    28.00  42.00  70.00 

N  3.00  4.50  14.00  28.00  42.00  70.00 
KYOU,  250w,  1450kc,  McGillvra. 

D                3.60      7.50    15.00  25.00  45.00 

N               3.60     7.50    15.00  25.00  45.00 

LA  JUNTA,  7,712  pop.;  Otero  Co.;  TV 

alloc:  Chan.  24. 
KBNZ,  250w,  1400kc,  MBS 

D               5.25     7.00    14.00  21.00  35.00 

N               7.00    10.00    20.00  30.00  50.00 

LAMAR,  6,829  pop.;  Prowers  Co.;  TV 

alloc:  Chan.  18. 
KLMR,  250w,  1340kc 
D     2.60     3.90  8.50 
N     2.60     3.90  8.50 


LOVELAND,  6,773  pop.;  Larimer  Co.; 
TV  alloc:  Chan.  38. 

MONTROSE,  4,964  pop.;  Montrose  Co.; 
TV  alloc:  Chans.  10,  18. 


KUBC,  (Delta, 

Montrose),  lkw-D, 

SB 

1M 

5M 

15M 

30M 

1  Hi 

500w-N,  1260kc 

SB  1M 

5M     15M     30M  lHr 

D 

1.75 

3.00 

7.00 

12.00 

20.00 

35.00 

D      2.70  3.38 

5.40     9.45    16.20  27.00 

N 

1.75 

3.00 

7.00 

12.00 

20.00 

35.00 

15.00  26.00  39.00 
15.00    26.00  39.00 


LEADVILLE,  4,081  pop.;  Lake  Co.;  TV 

alloc:  Chan.  14. 
KLVC,  250w,  1230kc,  KBS,  Clark 
D  3.50     7.00    12.00    20.00  35.00 

N  3.50     7.00    12.00    20.00  35.00 

LONGMONT,  8,099-  pop.;  Boulder  Co.; 

TV  alloc:  Chan.  32. 
KLMO,  250W-D,  1050kc 
D      3.00     5.00    10.00    20.00    30.00  50.00 


N     2.70     3.38     5.40     9.45    16.20  27.00 

PUEBLO,  63,685  pop.;  19,205  homes; 
96.7%  radio;  18,571  radio  homes; 
Pueblo  Co.;  TV  alloc:  Chans.  3,  5, 
*8,  28,  34. 


2  AM  affiliates,  average  1-time  rates 
D      6.13     6.13    10.40    20.80    31.20  52.00 
N    10.00    10.00    17.00    34.00    51.00  85.00 

KCSJ,     lkw,     590kc,     MBS,  Avery- 

Knodel,  Hooper 
D      6.25     6.25    10.00    20.00    30.00  50.00 
N    10.00    10.00    16.00    32.00    48.00  80.00 

KDZA,  250w,  1230kc,  McGillvra,  Hooper 
D  4.00     8.00    16.00    24.00  40.00 

N  6.00    12.00    24.00    36.00  60.00 

KGHF,   5kw-D,   lkw-N,    1350kc,  ABC, 

Gill-Keefe  &  Perna,  Hooper,  BMB 
D      6.00     6.00    10.80    21.60    32.40  54.00 
N    10.00    10.00    18.00    36.00    54.00  90.00 


SALIDA,  4,553  pop.;  Chaffee  Co.;  TV 
alloc:  Chan.  25. 

KVRH,  250w,  1340kc,  Clark,  Continen- 
tal, BMB 


STERLING,  7,534  pop.;  Logan  Co.;  TV 
alloc:  Chan.  25. 

KGEK,  250w,  1230kc,  KBS 

D  3.50     6.00    10.50  20.00 

N  3.50     6.00    10.50  20.00 

TRINIDAD,  12,204  pop.;  3,464  homes; 
96.2%  radio;  3,332  radio  homes;  Las 
Animas  Co.;  TV  alloc:  Chan.  21. 

KCRT,  250w,  1240kc 
D      3.00     4.00  8.00 
N      3.00     4.00  8.00 


15.00  25.00  45.00 
15.00    25.00  45.00 


KSTR,  lkw-D,  500W-N,  1280kc 
(No  rates  available) 

WALSENBURG,  5,596  pop.;  Huerfano 
Co.;  TV  alloc:  Chan.  30. 

BROADCASTING    •  Telecasting 


Bay  the  MM  SIMM 

that  SELLS  it  nil 

in  the  COLORADO  WVOMIM  market! 


KOA's  Morning  Audience 

38%  LARGER* 
than  the  next  best  station 

KOA's  Afternoon  Audience 

130%  LARGER* 
than  the  next  best  station 

KOA's  Evening  Audience 

66%  LARGER  * 
than  the  next  best  station 


KOA's  dominance  in  the  vast  Colorado- 
Wyoming  Market  is  dramatically  docu- 
mented in  the  1952  Colorado- Wyo- 
ming Radio  Diary  Study  —  the  only 
complete  picture  of  radio  listening  in 
the  two-state  area! 


RADIO  HOST  OF  THE  ROCKIES 


KOA 


Colorado -Wyoming  Radio  Diary  Study  •  March,  1952 


50.000  watts  850  KC 
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COLORADO  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940  Percentage       Urban  Rural  1950  1950  Percentage     1940  Retail  Sales 

County                             Population  Population  Increase     Population  Population    Homes  Radio  Homes  Radio  Radio  Homes    (S  000) 

Adams    40,234  22,481  79.0  23,494        16,740  10,368  9,953  96.0  4,402  21,688 

Alamosa                             10,531  10,484  0.4  5,354  5,177  2,841  2,713  95.5  2,105  15,493 

Arapahoe    52,125  32,150  62.1  40,891        11,234  15,122  14,820  98.0  7,798  42,516 

Archuleta                            3,030          3,806  —20.4  3,030  810  750  92.6  506  2,105 

Baca                                    7,964          6,207  28.3  7,964  2,380  2,244  94.3  1.085  8,785 

Bent                                    8.775          9,653  —9.1  3,223  5,552  2,292  2,173  94.8  1,771  6,569 

Boulder    48,296  37,438  29.0  31,905        16,391  14,104  13,794  97.8  10,070  50,239 

Chaffee                                7,168          8,109  —11.6  4,553  2,615  2,283  2,173  95.2  1,936  8,356 

Cheyenne                            3,453          2,964  16.5  3,453  967  938  97.0  642  3,270 

Clear  Creek                        3,289          3,784  —13.1  3,289  1,115  1,088  97.6  957  3,913 

Conejos    10,171  11,648  —12.7  10,171  2,349  2,163  92.1  1,268  5,040 

Costilla                                6,067          7,533  —19.5  6,067  1,339  1,217  90.9  627  1,769 

Crowley                            5,222  5,398  —3.3  5,222  1,430  1,371  95.9  1,041  4,239 

Custer                                 1,573          2,270  —30.7  1,573  512  478  93.4  447  865 

Delta    17.365  16,470  5.4  4,097        13,268  5,203  4,974  95.6  3,369  14,584 

Denver    415,786  322,412  29.0  415,786  130,143  127,540  98.0  8,621  620,268 

Dolores                                1,966          1,958  0.4  1,966  558  521  93.4  323  1,154 

Douglas                               3,507          3,496  0.3  3,507  1,113  1,076  96.7  818  2,296 

Eagle                                   4,488         5,361  —16.3  4,488  1,349  1,313  97.3  1,135  3,367 

Elbert                                 4,477         5,460  —18.0  4,477  1,308  1,253  95.8  1,149  2,807 

El  Paso    74,523  54,025  37.9  54,513        20,010  23,253  22,695  97.6  14,593  89,157 

Fremont    18,366  19,742  —7.0  9,118          9,248  5,505  5,285  96.0  4,199  15,592 

Garfield    11,625  10,560  10.1  11,625  3,565  3,422  96.0  2,216  13,178 

Gilpin                                    850          1,625  —47.7  850  317  306  96.5  437  482 

Grand                                 3,963         3,587  10.5  3,963  1,213  1,169  96.4  780  5,608 

Gunnison                             5,716          6,192  —7.7  2,770  2,946  1,633  1,579  96.7  1,415  6,537 

Hinsdale   ,                     263            349  —24.6  263  100  100  100.0  76  138 

Huerfano    . . . .'   10,549  16,088  —34.4  5,596          4,953  3,023  2,75l  91.0  2,308  8,419 

Jackson                               1,976          1,798  9.9  1,976  659  637  96.6  367  1,574 

Jefferson    55,687  30,725  81.2  30,986        24,701  16,330  16,069  98.4  7,718  35,750 

Kiowa                                 3,003          2,793  7.5  3,003  889  851  95.7  602  2,659 

Kit  Carson                          8,600  7,512  14.5  8,600  2,461  2,355  95.7  1,441  10,624 

Lake                                    6,150          6,883  —10.6  4,081  2,069  1,797  1,716  95.5  1,699  7,206 

La  Plata    14,880  15,494  —4.0  7,459          7,421  4,240  3,986  94.0  2,901  16,117 

Larimer    43,554  35,539  22.6  21,710        21,844  13.195  12,865  97,5  8,925  47,832 

Las  Animas    25,902  32,369  —20.0  12,204        13,698  7,026  6,450  91.8  4,917  20,052 

Lincoln                                5,909  5,882  0.5  5,909  1,762  1,699  96.4  1,277  8,229 

Logan    17,187  18,370  —6.4  7,534          9,653  4,875  4,709  96.6  3,796  22,970 

Mesa    38,974  33,791  15.3  14,504        24,470  11,467  11,031  96.2  7,216  38,584 

Mineral                                  698            975  —28.4  698  222  214  96.4  232  530 

Moffat                                 5,946  5,086  16.9  3,080  2,866  1,828  1,764  96.5  1,119  9,942 

Montezuma                          9,991  10,463  —4.5  2,680  7,311  2,821  2,660  94.3  1,704  10,568 

Montrose    15,220  15,418  —1.3  4,964        10,256  4,498  4,287  95.3  3,064  14,064 

Morgan    18,074  17,214  5.0  5,315        12,759  5,028  4,822  95.9  3,681  22,463 

Otero    25,275  23,571  7.2  11,799        13,476  7,289  6,932  95.1  4.855  24,503 

Ouray                                  2,103  2,089  0.7  2,103  655  645  98.4  4,499  1,452 

Park                                    1,870  3,272  —42.8  1,870  635  607  95.6  780  1,841 

Phillips                                4,924  4,948  —0.5  4,924  1,516  1,477  97.4  1,170  7,354 

Pitkin                                  1,646  1,836  —10.3  1,646  516  499  96.8  423  1,151 

Prowers    14,836  12,304  20.6  6,829          8,007  4,275  4,142  96.9  2,507  20,688 

Pueblo    90,188  68,870  31.0  73,247        16,941  24,484  23,627  96.5  15,493  87,954 

Rio  Blanco    4,719  2,943  60.3  4,719  1,443  1,408  97.6  653  5,460 

Rio  Grande    12,832  12,404  3.5  3,272          9,560  3,302  3,114  94.3  2,196  12,271 

Routt                                   8,940  10,525  —15.1  8,940  2,644  3,535  97.0  2,331  8,355 

Saguache                             5,664  6,173  —8.2  5,664  1,501  1,420  94.6  951  4,356 

San  Juan                            1,471  1,439  2.2  1,471  386  377  97.6  324  1,051 

San  Miguel                         2,693  3,664  —26.5  2,693  790  745  94.3  691  1,582 

Sedgwick                             5,095  5,294  —3.8  5,095  1,448  1,406  97.1  1,127  6,477 

Summit                               1,135  1,754  —35.3  1,135  391  380  97.2  481  652 

Teller                                  2,754  6,463  —57.4  2,754  953  925  97.1  1,624  2,744 

Washington                         7,520  8,336  —9.8  7,520  2,158  2,078  96.3  1,636  6,709 

Weld    67,504  63,747  5.9  20,354        47,150  18,613  18,036  96.9  13,602  70,964 

Yuma    10,827  12,102  —10.5  10,827  3,265  3,164  96.9  2,477  11,879 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."    Further  reproduction  unlicensed. 


1949 

1949  1950      Median  Fam.  1950 

Farm  Income  Automobiles     Income  Employed 


$18,090,345 
3,779,126 
7,362,191 
1,485,798 
15,623,514 
7,381,045 
11,397,294 
859,399 
5,638,996 
72,926 
6,551,961 
2,523,926 
4,115,425 
1,509,825 
6,877,950 
2,138,057 
1,905,162 
2,762,316 
2,837,779 
6,394,049 
7,896,776 
2,177,375 
4,868,133 
23,739 
1,472,059 
2,771,803 
190,022 
2,489,897 
2,407,286 
7,068,188 
4,861,011 
10,198,465 
121,300 
3,811,531 
15,427,623 
6,847,335 
7,707,000 
20,010,111 
9,854,684 
37,213 
4,617,381 
3,948,216 
7,630,795 
18,157,806 
10,848,364 
823,757 
1,528,742 
5,989,859 
713,142 
13,253,835 
8,418,670 
2,789,420 
12,212,727 
4,172,492 
4,679,814 

1,061,528 
5,773,013 
199,147 
485,867 
11,307,292 
78,042,072 
10,333,929 


13,640 
3,028 
19,883 

601 
2,433 
2,244 
16,129 
2,176 
1,097 
1,239 
1,860 
878 
1,477 

502 
4,803 
133,429 

617 
1,328 
1,271 
1,418 
25,782 
5,503 
3,483 

393 
1,468 
1,719 
69 
2,431 

601 
21,401 
1,004 
2,798 
1,843 
3,843 
15,659 
5,698 
1,979 
6,019 
12,345 

208 
1,901 
2,502 
4,081 
6,199 
7,558 

531 

716 
1,847 

483 
4,706 
26,108 
1,517 
3,498 
2,609 
1,437 

356 

583 
1,756 

377 

949 
2,575 
22,163 
3,844 


$3,138 
2,848 
3,312 
1,684 
2,617 
2,519 
2,892 
2,641 
2,424 
2,925 
1,746 
1.246 
2007 

1,931 
3,554 

2,704 
2,777 
2,803 
2,949 
2,235 
2,775 

3,148 
2,894 

2,095 
2,900 
3,384 
3,017 
2,669 
3,665 
2,308 
2,756 
2,223 
2,643 
2,933 
2,646 

3,471 
2,341 
2,221 
2,622 
2,577 
2,769 
2,700 
2,719 

2,513 
3,221 
3,402 
2,301 
2,930 
2,169 

2,983 
2,795 

2,188 
2,398 
2,696 
2,736 


12,571 

3,674 
18,238 
902 

2,527 

2,798  i- 
16,160  1 

2.309  I 

1,335  |] 

1,236 . 

2,729' 

1,125 : 

1,548  I 

598 
5.893 
167,218 

222 

616 
1,039-1 

374 
17,471  [ 
3.066 
2,108 

151  , 
1,650 
2,027 

108 
2,970 

861 
19,971 
1.201  JuD( 
3,499 
2.220  JhBK 
5,221 
15,171 
7.018 
2,188 
6.539 
13,527 

257 
2,348 
3,132 
5,390 
6.590 
8,000 

734 

755 
1,761 

639 
5,187 
31,366 
1,754 
3,944 
3,117 
1,840 

507 
1,036 
1,836 

439 

980 
2,823 
22,035 
4,068 


^ke  Syiandard  of  Excellence  Ln  Coverage  ^Maps 


TIME  SAVERS 


TIME-PROVEN 


TIME  SELLERS 


1952  DATA  •  32  Coordinated,  Accurate  Items 


Over  600  Produced,  Write  for  Samples  and  Prices 

Walter  P.  Burn    17  Washington  St.,  Middlebury,  Vermont 

Compiler  of  the  Marketbook  State  Maps  and  the  Broadcasting-Telecasting  Wall  Maps 
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BROADCASTING    •    Telecasting  if 


BETTER  COVERAGE  IN  THE  RICH  BRIDGEPORT-NEW  HAVEN  MARKET 


$2,500,587,000  Effective  Buying  Income 
and  384,000  Radio  Families 


These  figures  cover  only  Fairfield,  New  Haven, 
and  Suffolk  Counties. 

WICC  sponsors  get  a  big  plus  audience  from 
the  rich  counties  of  Westchester,  Nassau,  and 
Middlesex  too. 

Our  seven-day  average  for  share  of  audience, 


1000  WATTS    •    600  KC 


from  a  recent  Hooper,  places  W1CC  as  the  No. 
1  station  in  the  area  .  .  .  easily  outpulling 
New  York  stations. 

That  is  why  the  leading  radio  station  in  the 
IFealthy  /ndustrial  Center  of  Connecticut  is 
your  best  buy. 


WICC 


CONNECTICUT 


SPOT  RATE  FINDER 


:IDGEPORT,  158,709  pop.;  46,014 
'  lomes;  99.0%  radio;  45,554  radio 
-iomes;    Fairfield    Co.;    TV  alloc: 

Chans.  43  (WICC-TV,  Southern  Conn. 
Long  Island  Tel.  Co.  grant),  49, 

=71. 


A.M  affiliates,  average  1-time  rate 
SB       1M     5M      15M     30M     1  Hr 
8.00     9.00    15.00    30.00    45.00  75.00 
10.50    12.00    20.00    40.00    60.00  100.00 


[CC,  lkw-D,  500W-N,  600kc,  MBS, 
iToung 

10.00  10.00  20.00  40.00  60.00  100.00 
12.00    12.00    24.00    48.00    72.00  120.00 

|NAB,  250w,  1450kc,  ABC,  Rambeau, 

Bannan 

6.00  8.00  10.00  20.00  30.00  50.00 
9.00    12.00    16.00    32.00    48.00  80.00 

tISTOL,   35,961   pop.;    10,299  homes; 

99.5%    radio;    10,248    radio  homes; 

Hartford  Co.;  TV  alloc:  Chans.  3,  18, 

*24. 

BIS,  500w-D,  1440kc,  McGillvra 

6.00     7.00    10.00    20.00    30.00  50.00 


ote:  All  rates  one-time.  Population, 
>me  and  radio  home  figures  given  for 
ties  over  10,600.  Sources:  See  fore- 
ord. 


D ANBURY,  22,067  pop.;  6,472  homes; 
98.1%  radio;  6,349  radio  homes;  Fair- 
field Co. 

WLAD,  250W-D,  800kc,  Rambeau, 
Hooper 

SB       1M      5M      15M      30M     1  Hr 

D  6.00  8.50  15.00  30.00  45.00  75.00 
N     6.00     8.50    15.00    30.00    45.00  75.00 

GREENWICH,  Greenwich  Co. 

WGCH  (FM),  Chan.  240,  95.9mc,  460w 

D               6.00    14.00    28.00    42.00  70.00 

N               6.00    14.00    28.00    42.00  70.00 

HARTFORD,  177,397  pop.;  51,521  homes; 
99.9%  radio;  51,469  radio  homes; 
Hartford  Co.;  TV  alloc:  Chans.  3, 
18,  *24. 

4  AM  affiliates,  average  1-time  rate 
D    14.75    23.33    25.75    46.50    69.75  116.25 
N    27.25    42.33    51.50    88.00  139.50  257.50 

WCCC,  500w-D,  1290kc,  Indie  Sales, 
Hooper 

D      5.50     7.00  11.00    22.00    40.00  55.00 

WDRC,  5kw,  1360kc,  CBS,  Raymer, 
Pulse 

D    15.00    20.00  21.00    42.00    63.00  105.00 

N    30.00    30.00  42.00    84.00  126.00  210.00 


MARKET  INDICATORS  FOR  CONNECTICUT 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                           2,007,280    '50  1,709,242  '40 

Urban  Population                                1,558,642    '50  (1)  1,158,162  '40 

Rural  Population                                  448,638    '50  (1)  551,080  '40 

Total  Homes                                        570,404    '50  448,682  '40 

Percentage  Radio                                    98.6%    '50  95.7%  '40 

Radio  Homes                                        561,884    '50  417,259  '40 

Retail  Sales                                 $2,370,480,000    '51  $1,974,576,000  '48 

Automobiles                                          764,241    '51  715,935  '50 

Telephones                                             831,700    '52  500,500  '45 

New  Construction                         $  194,500,000    '47  $   141,200,000  '40 

Farm  Income                               $  121,268,761    '49  $     89,185,727  '44 

Internal  Revenue  Collections...  $  816,382,164    '51  $  592,874,470  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


WDRC-FM,    Chan.    229,    93.7mc,  7kw, 
Bonus 

WONS,  5kw,  1410kc,  MBS,  H-R  Reps. 
SB       1M     5M     15M     30M    1  Hr 

D    10.00    10.00    20.00    40.00    60.00  100.00 
N     20.00    20.00    40.00    80.00  120.00  200.00 
WTHT,  250w,  1230kc,  ABC,  Everett-Mc- 
Kinney 

D      9.00  12.00    24.00    36.00  60.00 

N    14.00  24.00    48.00    72.00  120.00 

WTIC,  50kw,  1080kc,  NBC,  Weed 
D    25.00    40.00    50.00    80.00  120.00  200.00 
N    45.00    77.00  100.00  160.00  240.00  400.00 
WTIC-FM,    Chan.    243,    96.5mc,  20kw, 
Weed,  Bonus 


MERIDEN,  44,088  pop.;  13,167  homes; 
99.0%  radio;  13,035  radio  homes;  New 
Haven  Co.;  TV  alloc:  Chan.  65. 

WMMW,  lkw-D,  1470kc 

D      4.00     7.00    12.00    24.00    36.00  60.00 

WMMW-FM,  Chan.  239,  95.7mc,  20kw 
SB       1M     5M  15M 

D 

N 

MID  D  LET  O  WN,  29,711 

homes;     98.9%  radio 

homes;  Middlesex  Co. 
WCNX,  500W-D,  1150kc 
D      5.00     5.00    12.00    21.00    38.00  60.00 


30M  1  Hr 

(No  time  available) 

3.00     4.00     5.25    12.50    18.75  31.25 

pop.;  7,356 

7,275  radio 


(Continued  on  page  /+0) 


MIDDLETOWN,  CONNECTICUT 

The  Station  that  promotes  the  sponsor  and  saturates  the  rich  Connecticut  River  Valley  Market 


WCNX  can  help  you  sell  your  products  to  the  hundreds 
of  thousands  of  residents  of  this  rich  Central  Connecticut 
Valley.  A  recent  Conlan  Survey  of  the  listening  habits 
of  the  residents  of  the  area  proves  our  point! 


Telephone  NOW  for  availa- 
bilities on  WCNX,  Middle- 
town  7-2565  COLLECT  ! 
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CONNECTICUT 

SPOT  RATE  FINDER 

(Continued  from  page  39) 

NEW  BRITAIN,  73,726  pop.;  20,901 
homes;  99.7"^  radio;  20,838  radio 
homes;  Hartford  Co.;  TV  alloc: 
Chan.  30  ( WKNB-TV,  New  Britain 
Bcstg.  Co.  grant). 

2  AM  non-affiliates,  average  1-time 
rates 

SB       1M     5M     15M     30M     1  Hr 

D      6.50     7.25    24.00    42.00    63.00  105.00 

WHAY.  5kw,  910kc 

D      7.00     7.00    30.00    48.00    72.00  120.00 
N      7.00     7.00    30.00    48.00    72.00  120.00 
WKNB,   lkw-D,   840kc,   Forjoe,  Pulse, 
Conlan 

D      6.00     7.50    18.00    36.00    54.00  90.00 

NEW  HAVEN,  164,443  pop.;  46,882 
homes;  99.0%  radio;  46,413  radio 
homes;  New  Haven  Co.;  TV  alloc: 
Chans.  8  (WNHC-TV,  now  Chan.  6), 
59. 

2  AM  affiliates,  average  1-time  rates 
D      6.50     8.00    15.50    28.00    42.00  70.00 
N     10.00    13.00    28.50    52.00    78.00  130.00 


WAVZ,  lkw-D,  1260kc,  Keller 
D  7.50    15.00    30.00  45.00 

WBIB  (FM),  Chan.  264,  100.7mc, 
D      3.00     6.00    10.00    20.00  30.00 
N      3.00     8.00    10.00  20.00 
WELI,   lkw,   960kc,  ABC, 
Pulse 

D  7.00  10.00  16.00  32.00 
N    14.00    20.00    32.00  64.00 


75.00 
7.8kw 
50.00 
50.00 
Reps., 

80.00 
160.00 
20kw, 

Pulse 
60.00 
100.00 
20kw, 


30.00 
H-R 

48.00 
96.00 

WELI-FM,    Chan.   300,  107.9mc, 

H-R  Reps.,  Bonus 
WNHC,  250w,  1340kc,  NBC,  Katz, 
D      6.00     6.00    15.00    24.00  36.00 
N      6.00     6.00    25.00    40.00  60.00 
WNHC-FM,.  Chan.   242,  99.1mc, 

Katz,  Bonus 
WNHC-TV,  Chan.  6,  7.55kw-aur.;  15.1- 

kw-vis.;  ABC,  CBS,  NBC,  DuMont 
D    66.00    66.00    83.00  132.00  198.00  330.00 
N  132.00  132.00  165.00  264.00  396.00  660.00 
NEW     LONDON,     30,551     pop.;  8,757 

homes;     97.5%     radio;     8,538  radio 

homes;  New  London  Co.;  TV  alloc: 

Chans.  26,  81. 
WNLC,  250w,  1490kc,  MBS,  BMB 
D      5.00     7.00    12.00    24.00    36.00  60.00 
N      7.00    10.00    20.00    40.00    60.00  100.00 


NORWALK,  49,460  pop.;  14,481  homes; 
99.1%  radio;  14,351  radio  homes; 
Fairfield  Co.;  TV  alloc.  (See  Stam- 
ford). 

WNLK,  500w,  1350kc,  Rambeau 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  7.00  12.00  24.00  36.00  60.00 
N      7.00     9.00    14.00    28.00    42.00  70.00 

NORWICH,  23,429  pop.;  7,165  homes; 
97.0%  radio;  6,950  radio  homes;  New 
London  Co.;  TV  alloc:  Chans.  57, 
*63 

WICH,  250w,  1400kc 

D  5.00  7.00  10.00  20.00  30.00  50.00 
N      7.00    10.00    14.00    24.00    32.00  80.00 

STAMFORD,  74,293  pop.;  20,703  homes; 

99.0%    radio;    20,496    radio  homes; 

Fairfield  Co.;   TV  alloc.  (Stamford- 

Norwalk) :  Chan.  27. 
WSTC,  250w,  1400kc,  ABC,  McKinney 
D      6.00     9.00    12.00    24.00    36.00  60.00 
N      9.00    12.00    20.00    40.00    60.00  100.00 
WSTC-FM,    Chan.    244,    96.7mc,  650w, 

McKinney,  Bonus 

TORRINGTON,      27,820      pop.;  8,190 
homes;     99.4%     radio;    8,141  radio 
homes;  Litchfield  Co. 
WLCR,  lkw-D,  990kc,  Sears  &  Ayer 
D  10.00    16.00    32.00    48.00  80.00 

WTOR,  250w,  1490kc,  ABC,  Rambeau, 
Bannan 

D      5.00     7.50    10.00    20.00    30.00  50.00 
N      7.50    10.00    16.00    32.00    48.00  80.00 
(Sold    in    combination    with  WATR, 
Waterbury  &  WNAB,  Bridgeport) 

WATERBURY,  104,477  pop.;  29,736 
homes;    99.0%    radio;    29,439  radio 

homes;  New  Haven  Co.;  TV  alloc: 
Chan.  53. 

3  AM  affiliates,  average  1-time  rates 

D      6.13      7.23  12.33    24.67    33.67  61.67 

N      9.83    12.33  20.67    41.33    62.00  103.33 

WATR,  lkw,  1320kc,  ABC,  Rambeau, 
Hooper 

D  5.00  7.00  12.00  24.00  36.00  60.00 
N  8.00  12.00  20.00  40.00  60.00  100.00 
WBRY,    5kw,     1590kc,     CBS,  Avery- 

Knodel,  Conlan 
D      9.00     9.00    15.00    30.00    45.00  75.00 
N     14.00    14.00    22.00    44.00    66.00  110.00 
WWCO,  250w,  1240kc,  MBS 
D      4.40     5.80    10.00    20.00    30.00  50.00 
N      7.50    11.00    20.00    40.00    60.00  100.00 
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WELI 


YOU  CAN'T 

SELL 
NEW  HAVEN 
WITHOUT 

WELI 


roi/en 


^Jested  and  f^r 


con 


FACILITIES 


COVERAGE 


RATINGS 


COST/ 1000 


In  the  middle  of  the  dial  at  960  with  power  of  1000 
watts.  Established  basic  ABC  network  affiliation.  Plus 
top  local  personalities  combine  to  produce  top 
ratings. 

WELI  is  the  dominant  radio  voice  of  New  England's 
3rd  largest  market  with  a  metropolitan  population 
of  556,200  and  a  total  of  155,270  radio  homes. 

WELI  delivers  absolute  top  ratings  over  all  stations 
in  this  market.  Ask  us  for  latest  surveys. 


In  40  rated  daytime  periods  the  WELI  cost  per 
thousand  based  on  an  open  minute  rate  of  $10.00 
broke  down  to  $.034. 


WELI 


AN  H.  C.  WILDER  STATION 

NEW  HAVEN,  CONN.        1 000W        960KC.       ABC        H-R  REPRESENTED 
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WTIC's  50,000  Watts  represented  nationally  by  Weed  &  Co.     •      Paul  W.  Morency,  Vice-Pres.— Gen.  Mgr.,  Walter  Johnson,  Asst.  Gen.  Mgr.— Sales  Mgr. 
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CONNECTICUT  MARKET  DATA  BY  COUNTIES 


County 


New 
New 


1  OCA 

1 950 

1950 

1940 

Percentage 

Urban 

Rural 

1 950 

Population 

Population 

Increase 

Population 

Population 

Homes 

504,342 

418,384 

20.5 

430,941 

73.401 

143,906 

539,661 

450,189 

19.9 

437,248 

102,413 

152,398 

98,872 

87,041 

13.6 

52,698 

46,174 

28,913 

67,332 

55,999 

20.2 

33,686 

33,646 

18,669 

545,784 

484,316 

12.7 

481,408 

64,376 

155,780 

144,821 

125,224 

15.6 

82,019 

62,802 

40,788 

44,709 

31,866 

40.3 

11.412 

33,297 

11.755 

61,759 

56,223 

9.8 

29,230 

32,529 

18,195 

1950    Percentage  1940 
Radio  Homes  Radio  Radio  Homes 


142,323 
151,331 
28,248 
18,277 
154,066 
39,524 
11,308 
17,558 


98.9 
99.3 
97.7 
97.9 
98.9 
96.9 
96.2 
96.5 


103,147 
108,626 

21,479 

13,002 
120,312 

29,676 
7,531 

13,486 


195T 

1949 

Retail  Sales 

1949 

1949 

Median  Fam 

.  1950 

($  000) 

Farm  Income 

Automobil 

es  Income 

Employ 

646,631 

$  7,449,807 

143,877 

$3,664 

208.6: 

681,968 

43,271,090 

141,912 

3,736 

233  3' 

98,963 

12,915,527 

30,398 

3,337 

40,7. 

72,760 

7,409,633 

19,328 

3,383 

26,2: 

132  418 

3  505 

150,076 

14,167,215 

34^790 

3,'l98 

51.5' 

27,191 

10,058,962 

11,610 

3,479 

16.92 

71,259 

12,832,769 

16,203 

3,073 

25.6C 

Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 

DELAWARE 


Wilmington 


SPOT  RATE  FINDER 


DOVER,    6,223    pop.;    Kent    Co.;  TV 

alloc:  Chan.  40. 
WDOV,  lkw-D,  1410kc,  Rambeau 
D      6.30     9.00    18.00    36.00    54.00  90.00 

GEORGETOWN,  1,923  pop.;  Sussex  Co. 
WJWL,  lkw,  900kc 

SB       1M     5M      15M     30M     1  Hr 

D      7.50     9.00    15.00    30.00    40.00  75.00 
N      7.50     9.00    15.00    30.00    40.00  75.00 
WJWL-FM,  Chan.  268,  101.5mc,  8.2kw, 
Rollins,  Bonus 

WILMINGTON,  110,356  pop.;  31,582 
homes;  96.2%  radio;  30,382  radio 
homes;  New  Castle  Co.;  TV  alloc: 
Chans.  12  (WDEL-TV,  now  Chan.  7), 
53,  *59. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


3  AM  affiliates,  average  1-time  rate 

SB  1M  5M  15M  30M  1  Hr 
D  7.25  7.91  16.43  32.53  49.17  82.17 
N    13.00    14.00    27.66    55.33    83.00  141.66 

WAMS,  lkw,  1380kc,  MBS 
D      6.00     7.50    16.80    33.60    50.00  84.00 
N    10.00    13.50    28.00    56.00    84.00  140.00 
WDEL,    5kw,    1150kc,    NBC,  Meeker, 

Conlan,  Pulse 
D      8.50    10.00    20.00    40.00    60.00  100.00 
N    16.00    16.00    30.00    60.00    90.00  160.00 
WDEL-FM,  Chan.  229,  93.7mc,  20kw 
WDEL-TV,  Chan.  7,  5kw-aur.;  lkw -vis.; 

NBC,  DuMont,  Meeker 
D    40.00    40.00    60.00    95.00  142.50  237.50 
N    80.00    80.00  118.75  190.00  285.00  475.00 
WILM,    250w,    1450kc,    ABC,  Boiling, 

Conlan,  BMB 
D  6.25    12.50    25.00    37.50  62.50 

N  12.50    25.00    50.00    75.00  125.00 

WTUX,  500w-D,  1290kc,  Forjoe 
D      5.00     6.00    12.00    24.00    36.00  60.00 
*     *  * 
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DELAWARE  MARKET  DATA  BY  COUNTIES 


1950 

County  Population 

Kent    37,870 

New  Castle    218,879 

Sussex    61,336 

Note:  For  sources  see  foreword.  1951 


1950  1950 
1940     Percentage      Urban  Farm 
Population    Increase    Population  Population 


34,441 

179,562 
52,502 


10.0 
21.9 
16.8 


8,477 
179,029 
11,616 


29,393 
39,850 
49,720 


1950 
Homes 

11,251 
60,731 
18,408 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


1949 

1949  1952     Median  Fam.  1950 

Farm  Income  Automobiles     Income  Employe) 


10,430 
59,516 
17,009 


92.7 
98.0 
92.4 


7,093 
41,634 
11,194 


49,124 
268,510 
98,511 


$11,949,426 
7,809,440 
56,469,005 


23,228 
65,977 
25,422 


$2,380 
3,575 
2,136 


14,961 
87,76 
23,80 


Retail  Sales,  Copyright  1952  "Sales  Management".    Further  reproduction  unlicensed. 


30  IfeanA  o£  tyiowuty, 


AM 
TV 
FM 

Wilmington,  Delaware 


•     e  • 


•     •  • 


•     •  • 


1150  KC 
CHANNEL  7 

93.7  MC 


1952  marks  for  WDEL  three  decades  of 
broadcast  operation — thirty  years  of 
growing  with  the  many  vigorous,  ex- 
panding communities  in  its  listening  and 
viewing  area. 

As  Delaware's  pioneer  .radio  and  television 
station — the  most  important  voice  in  the 
Wilmington  trading  area — WDEL  delivers 
this  rich  market  to  you. 

First  in  per  family  effective  buying 
income — Wilmington,  central  city  in  its 
metropolitan  county  area  —  population 
group  100,000  to  500,000.  Quality  of 
Market  Index  is  a  sensational  154 — 54% 
above  the  U.  S.  average. 

(SoJes  Management — 1952  Survey  of  Buying  Power) 


n.pr«en»ed  by    ROBERT     MEEKER  ASSOCIATES 


Chicago 


S(  n  Francises 


New  York 


Los  Angeles 


STEINMAN  STATION 


TV. AFFILIATE 
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DISTRICT  OF  COLUMBIA 


SPOT  RATE  FINDER 


WASHINGTON,  802,178  pop.;  224,092 
homes;  96.8%  radio;  216,921  radio 
homes;  TV  alloc:  Chans.  4  (WNBW 
(TV)),  5  (WTTG  (TV)),  7  (WMAL- 
TV),  9  (WTOP-TV),  20,  *26. 


4  AM  affiliates,  average  1-time  rate 

SB  1M  5M  15M  30M  1  Hr 
D  19.12  24.12  30.37  60.75  91.00  151.87 
N    36.00    34.00    48.00  109.50  164.25  273.75 


3   AM   non-affiliates,    average  1-time 
rate 

D  9.67  12.33  21.17  46.00  72.33  113.67 
N     8.50    11.00    22.00    44.00    71.00  110.00 


WAEL  (Arlington,  Va.),  lkw-D,  780kc, 
Nat'l  Time  Sales 

D     8.00    12.00   20.00    45.00    70.00  100.00 

WARL-FM,   Chan.   286,    105.1mc,  3kw, 
Nat'l  Time  Sales,  Bonus 

WASH  (FM),  Chan.  246,  97.1mc,  15kw, 
MBS 

D  3.00  4.50  7.50  12.00  18.00  30.00 
N      5.00     7.50    12.50    20.00    30.00  50.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WBUZ  (FM)  (Bradbury  Heights,  Md.) 
Chan.  244,  96.7mc,  420w  (See  Transit 
Radio  listing) 

WCFM  (FM),  Chan.  258,  99.5mc,  20kw, 
Continental 

SB       1M     5M     15M     30M    1  Hr 

N     6.00     7.50    10.00   20.00    30.00  50.00 

WEAM  (Arlington,  Va.),  5kw,  1390kc, 
Cooke 

D      9.00    12.00    20.00    40.00    60.00  100.00 

N    19.00    30.00    48.00    96.00  144.00  240.00 

WFAN  (FM),  Chan.  262,  100.3mc,  18.4- 
kw 

D     8.00    10.00    20.00    40.00    70.00  100.00 

N  8.00  10.00  20.00  40.00  70.00  100.00 
(See  Group  rates — UBC  Network) 

WFAX  (Falls  Church,  Va.),  250W-D, 
1220kc 

D      3.60    4.80    10.80    16.80   28.80  48.00 

WGAY  (Silver  Springs,  Md.),  lkw-D, 
1050kc,  McGillvra,  Pulse 

D     7.00    10.00    15.00    27.00    45.00  80.00 

WGMS,  lkw-D,  570kc 

D    12.00    15.00    37.50    50.00    75.00  125.00 

WGMS-FM,   Chan.  278,  103.5mc,  20kw 

N    10.00    12.00    37.50    50.00    75.00  125.00 

WINX  (Rockville,  Md.),  lkw-D,  1600kc 

D      8.00    10.00    20.00    40.00    70.00  100.00 

N  8.00  10.00  20.00  40.00  70.00  100.00 
(See  Group  Rates — UBC  Network) 


MARKET  INDICATORS  FOR  DELAWARE 

CLASSIFICATIONS 

Population   

Urban  Population  

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales   

Automobiles  

Telephones   

New  Construction   

Median  Family  Income   

Farm  Income   

Employed   

Internal  Revenue  Collections.., 


FIGURES 

YR. 

FIGURES 

YR 

318,085 

'50 

266,505 

'4« 

199,122 

'50 

(1)  139,432 

'4( 

118,963 

'50 

(1)  127,073 

'41 

90,362 

'50 

70,541 

'4( 

96.2% 

'50 

87.0% 

'4C 

85,877 

'50 

59,921 

'4( 

416,145,000 

'51 

$  381,765,000 

'48 

116,750 

'51 

108,272 

'50 

127,700 

'52 

67,700 

'45 

34,200,000 

'47 

$  19,400,000 

'4(1 

2,689 

'49 

22,988,188 

'49 

$  17,952,000 

'40 

126,637 

'50 

101,827 

'40 

566,941,209 

'51 

$  356,901,157 

'50 

(1,  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 
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DEL 

®Q]  Georeetow. 

SUSSEX 


Sc*L ./ 


* 

you  get  that 

PERS0NAUTY 
TOUCH... 

...  in  Washington 
where 
family  income 
tops  U.  S. 

by  35%' 


*SALES  MANAGEMENT'S  23RD  ANNUAL  SURVEY  OF 
BUYING  POWER. 


MISS   RUTH  ANNE 


.  .  .  and  where  WMAL-AM-FM-TV 

tops  the  city's  average- 
in  spot  participation  programs 
featuring  popular  LOCAL  personalities. 
Their  personal  endorsement 
gives  you  that  BONUS  acceptance^ 
your  product  needs 
for  maximum  sales  results. 
Be  sure  to  get  your  share 
of  that  extra  $1 745.00  per  annum* 
the  average  Washington  family  earns. 
Let  WMAUs  PERSON AL-ITY  TOUCH 
"touch  off"  NEW  SALES  for  YOU! 
Call  or  wire  The  Katz  Agency,  Inc. 
or  WMAL  SALES  Department, 


JERRY  STRONG 


MAL 


THE  EVENING  STAR  STATION  IN  WASHINGTON,  D.  C. 
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BONUS 

in  Washington 


When  you  buy  WWDC  in  Washington,  you  get  a  great  big  free  bonus 
audience!  A  special  survey  by  Pulse — made  when  no  baseball  or  other 
special  broadcasts  were  on  the  air — shows  that  WWDC  has  by  far  the 
largest  out-of-home  audience  in  the  Washington  area. 

Out  of  504  time  periods  measured  by  Pulse,  WWDC  was  first  302 
times,  and  tied  for  first  147  times.  In  other  words,  WWDC  dominates  this 


audience  94%  of  the  time. 

And  this  out-of-home  audience  is  big.  U.  S. 
Government  figures  show  that  the  Washington 
market  has  244,067  automobiles  with  radios. 


This  big  bonus  audience  that  WWDC 
delivers  advertisers  is  just  one  more  reason 
why  WWDC  is  the  Washington  station  that 
sells  goods. 

Your  JOHN  BLAIR  man  will  give 
you  all  the  details  about  WWDC's 
dominant  position  in  this  always-rich 
market.  Call  him  soon. 

PEPRESENTED    BY   JOHN    BLAIR    &  CO. 


WASHINGTON,  D.  C 
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DISTRICT  OF  COLUMBIA 

SPOT  RATE  FINDER 

(Continued  from  page  Uh) 
WASHINGTON  (Continued) 

WMAL,  5kw,  630kc,  ABC,  Katz,  Pulse 
SB       1M     5M     15M     30M    1  Hr 

D     15.00    22.00    30.00    60.00    90.00  150.00 
N    30.00    45.00    60.00  120.00  180.00  300.00 
WMAL-FM,  Chan.  297,  107.3mc,  20kw, 
Bonus 

WMAL-TV,  Chan.  7.  27.7kw-aur.;  13.9- 

kw-vis.;  ABC,  Katz,  Pulse 
D    45.00    45.00    90.00  120.00  180.00  300.00 
N    90.00    90.00  150.00  200.00  300.00  500.00 

WOL,  250w,  1450kc 

D  9.00  12.00  24.00  48.00  72.00  120.00 
N      9.00    12.00    24.00    48.00    72.00  120.00 

WOL-FM,    Chan.    254,    98.7mc,  20kw, 
Bonus 

WOOK,  250w,  1340kc 

D  8.00  10.00  20.00  40.00  70.00  100.00 
N  8.00  10.00  20.00  40.00  70.00  100.00 
(See  Group  Rates — UBC  Network) 

WPIK  (Alexandria,  Va.),  lkw-D,  730kc 
D      8.00    10.00    18.00    36.00    54.00  90.00 

WRC,  5kw,  980kc,  NBC 

D    22.50    22.50    30.00    60.00    90.00  150.00 

N     45.00    45.00    60.00  120.00  180.00  300.00 


WRC-FM, 
Bonus 


Chan.    230,    93.9mc,  20kw, 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WNBW  (TV),  Chan.  4,  10.5kw-aur.; 
20.5kw-vis.;  NBS  Spot  Sales 

SB  1M  5M  1  15M  30M  1  Hr 
D  65.00  65.00  75.00  120.00  180.00  300.00 
N  135.00  135.00  163.00  260.00  390.00  650.00 

WTOP,  50kw,  1500kc,  CBS,  CBS  Radio 

Spot  Sales,  Pulse 
D    30.00    40.00    37.50    75.00  112.00  187.50 
N    60.00  150.00  225.00  375.00 

WTOP-FM,  Chan.  242,  96.3mc,  20kw, 
Bonus 

WTOP-TV,  Chan.  9,  14.4kw-aur-.;  27.3- 
kw-vis.;  CBS,  CBS  TV  Spot  Sales, 
Pulse 

D  50.00  50.06  68.75  110.00  165.00  275.00 
N  140.00  140.00  280.00  420.00  700.00 

WTTG    (TV),    Chan.    5,  10.5kw-aur.; 

17.5kw-vis.;      DuMont,  Harrington, 

Righter  &  Parsons,  Railton 
D    20.00    50.00    75.00  120.00  180.00  300.00 
N    40.00  100.00  150.00  240.00  360.00  600.00 

WUST  (Bethesda,  Md.),  250w-D,  1120kc 
D      6.00     9.00    18.00    36.00    54.00  90.00 

WUST-FM,   Chan.  292,   106.3mc,  0.5kw 
(Above  rate  includes  25%  for  simul- 
taneous FM) 

WWDC,  5kw,  1260kc,  MBS,  Blair,  Pulse 
D  20.00  20.00  30.00  60.00  90.00  150.00 
N    20.00    20.00    30.00    60.00    90.00  150.00 

WWDC-FM,  Chan.  266,  lOl.lmc,  20kw, 
Transit  Radio 


MARKET  INDICATORS  FOR  DISTRICT  OF  COLUMBIA 


CLASSIFICATIONS 

Population   

Urban  Population 

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  


FIGURES  YR. 

802,178  '50 

802,178  '50 
  '50 

224,092  '50 

96.8%  '50 

212,960  '50 


FIGURES  YR 

663,091  '4( 

663,091  U 

  '4( 

173,445  4( 

93.7%  '« 

158,377  '40 


Retail  Sales    $1,453,386,000  '51    $1,107,732,000  'it 

Automobiles   191,316  '51  194,958  '50 

Telephones    524,100  '51  368,400 

New  Construction   $     99,500,000  '51    $     93,400,000  '40 

Farm  Income   $         569,621  '49    $        588,066  '44 

Internal  Revenue  Collections. .. *$1,406,634,606  '51  *$1,130,796,682  '50 


*  Includes  Maryland. 

Note :  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 


DISTRICT  OF  COLUMBIA  MARKET  DATA 


1950  1950  1951 

1950           1940         Percentage       Urban  Rural  1950  1950    Percentage     1940      Retail  Sales 

County                            Population  Population       Increase     Population  Population  Homes  Radio  Homes  Radio  Radio  Homes    (S  000) 

Washington                       802,178       663,091             21.0          802,178  224,092  216,921  96.8       158,377  1,453,386 


1949 

1949  1951      Median  Fam.  1950 

Farm  Income  Automobiles     Income  Employed 


$    569,621  168,198 


$2,979  212,957 


Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


THE  AMAZING  STORY  OF  WOOK! 


A  UBC  STATION 


In  Washington, 

They  Say  Look  to  WOOK  and  everything  is  Double  OKAY 


They  know  that: 


(1)  WOOK  has  more  listeners  than  ANY  of  the  Nine  other  Washington  area  independents  during  the 
entire  twenty  four  hour  period.* 

(2)  WOOK  has  more  listeners  during  the  key  periods  than  the  COMBINED  LISTENING  AUDIENCE  OF 
ANY  TWO  OTHER  INDEPENDENT  STATIONS  in  the  Washington  Area.* 

*These  statements  are  proven  by  the  May-June  1952  Pulse  ratings. 

(3)  WOOK  has  more  national  advertising  than  ANY  OTHER  independent  station  in  the  Washington 
Area. 


WOOK  GIVES  MORE  LISTENERS  FOR  THE  DOLLAR  SPENT 

Just  ask  why  at  any  UBC  office: 
New  York,  507  Fifth  Avenue-Murray  Hill  74758  Washington:  8th  &  Eye  Sts.  N.W.-Republic  8000 

Baltimore:  912  N.  Charles  St.-Saratoga  8250  Richmond:  513  E.  Main  St.-38368 
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Among  major  markets 

WASHINGTON 


S 
m 
m 


St 


it 

sag 


w  per  family 


income 


With  the  extraordinary  per  family  income 
of  $6,553  (Sales  Management  estimate), 
Washington  is  outranked  by  only  four 
other  markets  in  the  United  States,  and 
these  are  not  among  markets  normally 
classified  with  Washington. 

Washington  alone,  with  its  278,500  Gov- 
ernment employees  earning  a  monthly  pay- 
roll of  over  one  hundred  million  dollars, 
can  offer  this  unique  buying  power. 

Washington  is  a  STABLE  market,  a 
QUALITY  market,  a  RICH  market. 


Among  radio  stations 


WRC 


mm 


Represented  by  NBC  Spot  Sales 


WASHINGTON... 

Established  in  1923,  WRC  is  first  in  length 
of  service  to  the  nation's  capital. 

An  average  of  25  news  shows  weekly 
originate  to  the  network,  in  whole  or  in 
part,  from  WRC.  A  number  of  special 
events  and  discussion  programs  also  are 
fed  to  NBC  by  the  Washington  station. 
The  same  careful  production  is  applied  to 
all  local  programming. 

WRC  has  the  top-rated  early  morning 
show,  Bill  Herson's  "Timekeeper,"  and 
the  largest  number  of  top-rated  quarter 
hours  (56  out  of  112)  between  7  and  11 
p.m.,  Sunday  through  Saturday  (ARB, 
Feb.,  1952). 

WRC  is  an  ESTABLISHED  station,  a 
LISTENED-TO  station,  a  SELLING 
station. 
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FLORIDA 


SPOT  RATE  FINDER 

BELLE     GLADE:     7,219    pop.;  Palm 

Beach  Co.;  TV  alloc:  Chan.  25. 
WSWN,  lkw-D,  900kc,  Best 

SB      1M     5M     15M     30M    1  Hr 

D  3.75  4.50  7.00  14.50  21.50  36.00 
N     4.00     5.00     8.00    16.00    24.00  40.00 

BRADENTON,  13,604  pop.;  4,743  homes; 
87.1%  radio;  4,131  radio  homes;  Man- 
atee Co.;  TV  alloc:  Chan.  28. 
WDHL,  250w,  1490kc,  KBS,  Best 
D      5.00     5.00    10.00    20.00    30.00  50.00 
N      6.00     6.00    12.00    24.00    36.00  60.00 

CLEARWATER,  15,581  pop.;  5,510 
homes;  89.3%  radio;  4,920  radio 
homes;  Pinellas  Co.;  TV  alloc:  Chan. 
32. 

WPIN,    lkw-D,    680kc,    Indie  Sales, 

SAMS 
D      4.00     5.00  10.00 
WTAN,  250w,  1340kc,  McGillvra 
D      3.50     3.50      7.00    14.00  21.00 
N     4.00     4.00  8.00 


20.00    30.00  50.00 


35.00 
45.00 


17.50  30.00 

CORAL  GABLES,  19,837  pop.;  6,303 
homes;  98.0%  radio;  6,177  radio 
homes;  Dade  Co. 

2  AM  non-affiliates,  average  1-time 
rates 

D  7.00  9.25  13.25  25.25  41.00  67.50 
N     7.00     9.25    13.25    25.25    41.00  67.50 

WTTT,  250w,  1490kc 

D      6.50     8.50    12.50    22.50  40.00  65.00 

N  6.50  8.50  12.50  22.50  40.00  65.00 
WVCG,  lkw-D,  1070kc 

D      7.50    10.00    14.00    28.00  42.00  70.00 

N      7.50    10.00    14.00    28.00  42.00  70.00 

CRESTVIEW,  5,003  pop.;  Okaloosa  Co. 

WCNU,  lkw-D,  lOlOkc 

D      5.00     5.00     8.00    12.00    20.00  40.00 

DAYTONA  BEACH,  30,187  pop.;  10,127 
homes;  86.4%  radio;  8,750  radio 
homes;  Volusia  Co.;  TV  alloc:  Chan. 
2. 

2  AM  affiliates,  average  1-time  rates 
D      4.50      5.50      9.00    18.00    27.00  45.00 
N      6.50      8.25    13.50    27.00    40.50  67.50 

WMFJ,  250w,  1450kc,  ABC,  McGillvra, 
Conlan 

D  6.50    10.00    20.00    30.00  50.00 

N  10.00    15.00    30.00    45.00  75.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


For  the  Best  in  radio  in 
DAYTONA  BEACH 

contact 

HIL  F.  BEST 

representatives  of 
RADIO  STATION 

w  hod 


WNDB,  lkw,  1150kc 
SB       1M  5M 

D 
N 

WNDB-FM,  Chan. 

Bonus  days  only 

N      1.25     2.50     5.00  10.00  15.00 

WROD,  250w,  1340kc,  MBS,  NBC, 

D      4.50     4.50     8.00  16.00  24.00 

N     6.50     6.50    12.00  24.00  36.00 


25.00 
Best 
40.00 
60.00 


Key  West 


SERVING  THE\$  UN  /EMPIRE  Since  1924 

7//7ip\A 


WDBO 

580 K.C  5000  WATTS  WDBO-FM  92.3MCS  34000  WATTS 


STILL  'WAY  AHEAD/ (^alF/oriJasPhneerJUoStation 


1951  Retail  Sales  in  the  21  WDBO  counties  totaled  $616,908,000*.  WDBO  has  approxi- 
mately 19,000  more  daytime  families  and  17,000  more  nighttime  families  who  listen  reg- 
ularly (6  or  7  days  or  nights  a  week)  than  the  other  3  Orlando  stations  combined**. 
Hooper  Radio  Audience  index — morning  44.0,  afternoon  48.9,  evening  41.2***.  No 
increase  in  WDBO  rates  since  1946. 

*  1952  Sales  Management  **  Last  BMB  Report  ***  C.  E.  Hooper — Oct.-Nov.  1951 

WDBO,  ORLANDO,  FLORIDA  —  National  Representatives,  BLAIR,  CUMMINGS 
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)E  LAND,  8,652  pop.;  Volusia  Co.;  TV 
alloc:  Chan.  44. 
WBS,  250w,  1490kc,  NBC 

SB  1M  5M  15M  30M  1  Hr 
i  6.00  6.00  8.50  16.00  28.00  50.00 
J    6.00     6.00     8.50    16.00    28.00  50.00 

•ORT  LAUDERDALE,  36,328  pop.;  11,- 
970  homes;  87.6%  radio;  10,486  radio 
homes;  Broward  Co.;  TV  alloc: 
Chans.  17,  23. 

1  AM  non-affiliates,  average  1-time 
rates 

3    6.75     9.00    13.50    21.00    36.00  60.00 

JfBRD,  250w-D,  1580kc,  KBS,  Best 

".00  6.00  9.00  18.00  36.00  60.00 
•L,  250w,  1400kc 

7.50  12.00  18.00  24.00  36.00  60.00 
7.50    12.00    18.00    24.00    36.00  60.00 

ST  MYERS,  13,195  pop.;  4,221 
omes;  85.1%  radio;  3,592  radio 
omes;  Lee  Co.;  TV  alloc:  Chan.  11. 
NK,  250w,  1240kc,  CBS,  KBS,  Cooke 
4.75  5.50  10.00  20.00  30.00  50.00 
5.75     6.50    12.00    24.00    36.00  60.00 

IT     PIERCE,     13,502     pop.;  3,969 
homes;     78.7%     radio;     3,124  radio 
homes;    St.    Lucie    Co.;    TV  alloc: 
;han.  19. 
tA,  250w,  1400kc,  NBC,  MBS 
3.75     4.50    13.00    21.00    29.00  40.00 
5.00     6.00    15.00    25.00    35.00  50.00 

AINESVILLE,  26,861  pop.;  6,765 
homes;  83.3%  radio;  5,635  radio 
homes;  Alachua  Co.;  TV  alloc: 
Chans.  *5,  20. 

AM  affiliates,  average  1-time  rates 
4.38     5.00    10.00    20.00    30.00  50.00 
5.63     6.25    12.50    25.00    40.00  62.50 

GGG,  250w,  1230kc,  ABC 

4.12  5.50  11.00  22.00  33.00  55.00 
4.12  5.50  11.00  22.00  33.00  55.00 
TtUF,  5kw,  850kc,  MBS,  Burn-Smith, 
BMB 

5.00  5.00  10.00  20.00  30.00  50.00 
7.50  7.50  15.00  30.00  50.00  75.00 
UF-FM,  Chan.  281,  104. lmc,  12kw, 
urn-Smith  (Rates  upon  request) 


LLYWOOD,  14,351 
omes;     85.1%  radio; 
omes;  Broward  Co. 
|IWD,  500W-D,  1320kc 


pop.;  4,807 
4,091  radio 


4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  10.00  10.00  17.75  35.25  54.25  94.75 
N    18.50    18.00    36.00    69.00  108.25  189.25 

2  AM  non-affiliates,  average  1-time 
D      9.00  11.00    25.50    36.50  73.00 

WIVY,  lkw-D,  1050kc,  Clark 

D      8.00  10.00    22.00    35.00  68.00 

WIVY-FM,   Chan.  229,   93.7mc,  3.25kw 

(CP) 

WJAX,  5kw,  930kc,  NBC,  Blair 
D  10.00    18.50    37.00    60.00  95.00 

N  20.00    37.00    74.00  120.00  190.00 

WJAX-FM,  Chan.  236,  95. lmc,  11.5kw 
(No  rates  available) 

WJHP,  5kw,  1320kc,  MBS,  Perry 

D  10.00    18.00    35.00    53.00  88.00 

N  15.00    35.00    70.00  105.00  175.00 


96.9mc,  34kw 


Pi 


7.50    23.00    40.00    47.50  65.00 


JKSONVILLE,    204,517    pop.;  57,924 
homes;     89.1%    radio:     51,610  radio 
.homes;  Duval  Co.;  TV  alloc:  Chans. 
4  (WMBR-TV),  *7,  12,  30,  36. 


fote:  All  rates  one-time.  Population, 
iome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
ford. 


WJHP-FM,    Chan.  245, 
(Rates  on  request) 

WMBR,    5kw,     1460kc,    CBS,  Avery- 

Knodel,  BMB,  Hooper 
D     10.00    10.00    18.00    36.00    54.00  90.00 
N    20.00    20.00    36.00    72.00  108.00  180.00 

WMBR-FM,  Chan.  241,  96. lmc,  67kw, 
Avery-Knodel  (All  FM  rates  25%  of 
AM) 

WMBR-TV,      Chan.      4,  7.4kw-aur.; 

14.8kw-vis.;  CBS,  Avery-Knodel 
D    25.00    30.00    60.00    80.00  120.00  200.00 
N    50.00    60.00  120.00  160.00  240.00  400.00 

WOBS,  lkw-D,  1360kc,  Forjoe 

D    10.00  12.00    29.00    38.00  78.00 

N    12.00  16.00    32.00    46.00  90.00 

WPDQ,  5kw,  600kc,  ABC,  Taylor,  Katz, 

Hooper,  BMB 
D     10.00    10.00    16.50    33.00    50.00  106.00 
N    17.00    17.00    36.00    60.00  100.00  212.00 

WRHC,  250w,  1400kc 

D  4.15     7.50    15.00    22.50  37.50 

N  5.55    10.00    20.00    30.00  50.00 

JACKSONVILLE  BEACH,  6,430  pop.; 
Duval  Co. 

WJVB,  250W-D,  lOlOkc,  Best 

D  5.00    10.00    20.00    30.00  50.00 

KEY  WEST,  26,433  pop.;  6,401  homes; 
83.1%  radio;  5,319  radio  homes;  Mon- 
roe Co.;  TV  alloc:  Chans.  14,  20. 

WKWF,  500w,  1600kc,  MBS 

D      4.00     5.00    10.00    20.00    30.00  50.00 

N      5.00     6.00    12.00    24.00    36.00  60.00 

LAKE  CITY,  7,571  pop.;  Columbia  Co.; 
TV  alloc:  Chan.  33. 

WDSR,  250w,  1340kc 

D  3.75  5.00  10.00  20.00  30.00  50.00 
N      3.75      5.00    10.00    20.00    30.00  50.00 


LAKELAND,  30,851  pop.;  9,753  homes; 
86.1%  radio;  8,397  radio  homes;  Polk 
Co.;  TV  alloc:  Chans.  16,  22. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  3.88  4.00  8.00  15.50  25.50  37.50 
N      5.50     6.00    10.00    20.00    33.50  55.00 

WLAK,  lkw,  1430kc,  NBC,  Pearson 

D      4.00     4.00      8.00  15.00    25.00  35.00 

N      6.00     6.00    10.00  20.00    35.00  60.00 

WONN,  250w,  1230kc,  MBS,  Cooke 

D      3.75               8.00  16.00    26.00  40.00 

N      5.00              10.00  20.00    32.00  50.00 

LAKE  WALES,  6,821  pop.;  Polk  Co.; 

TV  alloc:  Chan.  14. 
WIPC,  lkw,  1280kc,  Best 
D      4.50     6.00     8.00    16.00    24.00  40.00 

LAKE     WORTH,     11,777     pop.;  4,008 
homes;     85.1%     radio;     3,411  radio 
homes;  Palm  Beach  Co. 
WEAT,  250w,  1490kc,  NBC,  Walker 
D      6.00     6.00    10.00    20.00    30.00  50.00 
N      7.50     7.50    14.00    28.00    42.00  70.00 

LEESBURG,  7,395  pop.;  Lake  Co.;  TV 

alloc:  Chan.  26. 
WLBE,  lkw,  790kc,  Best 
D      6.60     6.60      7.50    14.00    24.00  40.00 
N      6.60      6.60      7.50    14.00    24.00  40.00 

LIVE  OAK,  4,046  pop.;  Suwannee  Co. 
WNER,  250w,  1450kc,  KBS 
D      4.00     6.00      8.00    16.00    28.00  40.00 
N      4.00     6.00      8.00    16.00    28.00  40.00 

MARIANNA,  5,845  pop.;  Jackson  Co.; 

TV  alloc:  Chan.  17. 
WTYS,  250w,  1340kc,  Cummings 
D      4.00      4.00     8.00    16.00    24.00  40.00 
N      4.00     4.00     8.00    16.00    24.00  40.00 

MELBOURNE,  4,223  pop.;  Brevard  Co. 

WMMB,  250w,  1240  kc,  MBS 

D      3.00     5.00  9.00    18.00    27.00  50.00 

N     4.20      7.00  11.00    20.00    35.00  60.00 

MIAMI,  249,276  pop.;  78,607  homes; 
93.3%  radio;  73,340  radio  homes;  Dade 
Co.;  TV  alloc:  Chans.  *2,  4  (WTVJ 
TV)),  7,  10,  27,  33. 

3  AM  affiliates,  average  1-time  rates 
D     18.17    18.17    26.67    53.00    80.33  131.67 
N    27.33    27.33    45.00    90.00  135.00  225.00 

3    AM    non-affiliates,    average  1-time 

D  6.00  8.90  16.15  31.95  47.77  79.15 
N      8.00    12.50    20.75    41.50    72.00  115.00 

WFEC,  250w-D,  1220kc,  Best 

D  6.70    13.45    25.85    38.30  62.45 


WGBS,  50kw-D,  lOkw-N,  710kc,  CBS, 
Katz,  BMB 

SB       1M      5M      15M      30M  1  Hr 

D    21.00    21.00    30.00    60.00    90.00  150.00 

N    30.00    30.00    50.00  100.00  150.00  250.00 

WGBS-FM,  Chan.  242,  96.3mc,  lkw, 
Katz,  Bonus 

WIOD,  5kw,  610kc,  NBC,  Hollingbery, 

Pulse,  BMB 
D     19.00    19.00    28.00    55.00    85.00  135.00 
N    28.00    28.00    45.00    90.00  135.00  225.00 

WIOD-FM,  Chan.  247,  97.3mc,  5kw, 
Hollingbery,  Bonus 

WMIE,  lOkw-D,  5kw-N,  1140kc 

D  12.00    20.00    40.00    60.00  100.00 

N  15.00    25.00    50.00    84.00  140.00 

WQAM,    5kw-D,    lkw-N,    560kc,  ABC, 

Blair,  BMB 
D     14.50    14.50    22.00    44.00    66.00  110.00 
N    24.00    24.00    40.00    80.00  120.00  200.00 

WQAM-FM,  Chan.  235,  94.9mc,  60kw, 
Blair,  Bonus 

WTVJ     (TV),    Chan.    4,  8.25kw-aur.; 

16.5kw-vis.;    ABC,    CBS,    NBC,  Du- 

Mont,  Free  &  Peters 
D     55.00    55.00    80.00  120.00  180.00  300.00 
N  110.00  110.00  160.00  240.00  360.00  600.00 

WWPB,  250w,  1450kc,  Walker 

D      6.00     8.00    15.00    30.00    45.00  75.00 

N      8.00    10.00    16.50    33.00    60.00  90.00 

WWPB-FM,  Chan.  268,  101.5mc,  8.5kw 

MIAMI  BEACH,  46,282  pop.;  16,069 
homes;  96.4%  radio;  16,011  radio 
homes;  Dade  Co. 

2  AM  non-affiliates,  average  1-time 
rates 

D      5.50     7.63    13.25    26.88    43.00  72.88 

WINZ,  lkw,  940kc,  Forjoe 
(CP  50kw) 

D                 8.25    14.50    28.75  50.00  85.75 

N              11.50    17.25    35.75  60.75  114.50 

WKAT-FM,  Chan.  226,  93.1  mc,  324kw, 

Headley-Reed 
D     12.00    12.00    19.00    40.00    60.00  100.00 
N    20.00    20.00    37.00    75.00  110.00  190.00 

WKAT-FM,  Chan.  226,  9.1mc,  324kw, 
Bonus 

WLRD  (FM),  Chan.  230,  93.9mc,  13kw 
(Store  Broadcasting,  60  supermarkets, 
rates  on  request.) 

WMBM,  lkw-D,  800kc 

D      5.50     7.00    12.00    25.00    36.00  60.00 

NEW  SMYRNA  BEACH,  5,775  pop.; 
Volusia  Co. 

WSBB,  100W,  1230kc 

D  6.00  6.00  9.65  19.25  33.00  55.00 
N      6.00     6.00     9.65    19.25    33.00  55.00 

(Continued  on  page  50) 
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OCALA,  11,741  pop.;  3,576  homes; 
82.3%  radio;  2,943  radio  homes; 
Marion  Co.;  TV  alloc:  Chan.  15. 

WTMC,  lkw,  1290kc,  MBS,  Perry,  Con- 
Ian,  Crossley 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  5.00  10.00  20.00  35.00  60.00 
N      5.00     5.00    10.00    20.00    35.00  60.00 

ORLANDO,  52,367  pop.;  16,690  homes; 
90.2%  radio;  15,054  radio  homes: 
Orange  Co.;  TV  alloc:  Chans.  6,  9, 
18,  *24. 


4  AM  affiliates,  average  1-time  rates 
D  7.75  7.75  12.24  24.31  38.62  63.38 
N     10.50    10.50    18.06    35.88    57.75  96.25 


WDBO,  5kw,  580kc,  CBS,  Blair,  Hooper 
D  8.50  8.50  13.75  27.50  44.00  71.50 
N     12.00    12.00    19.25    38.50    66.00  110.00 

WDBO-FM,    Chan   222,    92.3mc,  35kw, 
Blair,  Bonus 

WHOO,    lOkw,  990kc,   ABC,  Pearson, 
Hooper 

D      7.50     7.50  11.70    22.75    39.00  65.00 

N    10.00    10.00  18.00    35.00    60.00  100.00 

WHOO-FM,   Chan.  243,   96.5mc,  59kw, 
Pearson,  Bonus 

WLOF,  5kw,  950kc,  MBS,  Raymer 

D      8.00     8.00    13.00    26.00    40.00  65.00 

N     10.00    10.00    20.00    40.00    60.00  100.00 

WORZ,     lkw,     740kc,     NBC,  Weed, 

Hooper,  Conlan 
D      7.00     7.00    10.50    21.00    31.50  52.00 
N    10.00    10.00    15.00    30.00    45.00  75.00 

WORZ-FM,  Chan.  262,  100.3mc,  16.5kw 
Duplicates  AM 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


PALATKA,    9,176    pop.;    Putnam  Co.; 

TV  alloc:  Chan.  17. 
WWPF,  250w-D,  800kc 

SB       1M      5M      15M     30M  1  Hr 

D      3.25     4.50     7.00    12.50    23.00  40.00 

PALM  BEACH,  3,886  pop.;  Palm  Beach 
Co. 

WWPG,  250w,  1340kc,  ABC,  Perry 
D      5.00  10.00    20.00    30.00  50.00 

N      6.25  12.50    25.00    37.50  62.50 

WWPG-FM,  Chan,  250,  97.9mc,  22kw, 
Bonus 

PANAMA  CITY,  25,814  pop.;  7,446 
homes;  81.5%  radio;  6,068  radio 
homes;  Bay  Co.;  TV  alloc:  Chans. 
7,  *30,  36. 

2  AM  affiliates,  average  1-time  rates 
D      4.50     5.00     8.50    18.00    27.00  45.00 
N      5.00     5.50     9.50    19.00    30.00  50.00 

WDLP,  lkw,  590kc,  MBS 
D      6.00     6.00    10.00    20.00    30.00  50.00 
N      6.00     6.00    10.00    20.00    30.00  50.00 
WDLP-FM,  Chan.  255,  98.9mc,  8kw 
WPCF,    250w,    1400kc,    ABC,  Devney, 

Dora-Clayton 
D      3.00     4.00     7.00    16.00    24.00  40.00 
N      4.00     5.00     9.00    18.00    30.00  50.00 

PENSACOLA,  43,479  pop.;  12,804  homes; 
84.7%  radio;  10,845  radio  homes;  Es- 
cambia Co. 

3  AM  affiliates,  average  1-time  rates 
D      6.00      6.53    10.75    21.67    34.17  57.17 
N      8.05      8.67    13.92    28.00    45.50  76.67 

WBSR,  250w,  1450kc,  CBS 

D      5.50      5.50    10.00    20.00    30.00  50.00 

N      6.50     6.50    14.00    28.00    42.00  70.00 

WCOA,  5kw,  1370kc,  NBC,  Perry 

D      8.50     8.50    13.75    27.50    44.00  71.50 

N     12.00    12.00    19.25    38.50    66.00  110.00 

WEAR,  250w,  1230kc,  ABC,  Pearson 
D      4.00     5.60      8.50    17.50    28.50  50.00 
N      5.65     7.50     8.50    17.50    28.50  50.00 

PLANT  CITY,  9,230  pop.;  Hillsborough 
Co. 

WPLA,  250W-D,  1570kc 

D      3.00     3.00     5.00     9.00    18.00  36.00 


IN  MIAMI  NOW! 


If  you  still  think  Miami's  merely 
a  "Winter  Resort  "...take  a  look  at 
these  figures  from  the  Miami  and 
Miami  Beach  Convention  Bureaus! 

227  Conventions  Booked  April  Through 
November  Of  This  Year! 

212,455  Conventioners  From  Everywhere 
Will  Attend  These  227  Conventions! 

$25,932,970.00  Is  A  Conservative 
Estimate  Of  The  Number  Of  Dollars 
These  Conventioners  Will  Spend  Here! 

And. ..remember,  all  this  is  in 
addition  to  our  thousands  of 
Summer  Tourists  and  our  half  a 
million  year-round  residents! 
Get  your  share  of  this  big, 
bustling  all-season  business! 
WIOD  can  get  it  for  you.  Just  let 
"your  Hollingbery  man  fill  you  in 
on  the  details. 


James  M.  LeGate,  General  Manager 

5,000  WATTS  •  610  KC 

National  Rep.,  George  P.  Hollingbery  Co 


MARKET  INDICATORS  FOR  FLORIDA 


CLASSIFICATIONS  FIGURES  YR. 

Population    2,771,305  '50 

Urban  Population    1,813,890  '50 

Rural  Population    1,204,517  '50 

Total  Homes    822,045  '50 

Percentage  Radio   87.4%  '50 

Radio  Homes   •■•  779,508  '50 

Retail  Sales    $2,928,490,000  '51 

Automobiles   1,096,065  '51 

Telephones    752,000  '52 

New  Construction   $  806,700,000  '51 

Internal  Revenue  Collections...  $  464,326,027  '51 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management.' 
unlicensed.   For  other  sources  see  foreword. 


FIGURES  Y 

1,897,414 
(1)  1,045,791 
(1)  851,623 
519,887 
64.8% 
326,447 
$2,335,965,000 
984,838 
334,900 
$  227,200,000 
$  359,387,115 


Further  reproducti 
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QUINCY,  6,505  pop.;  Gadsden  Co.;  TV 
alloc.;  Chan.  54. 

WCNH,  250w,  1230kc,  MBS,  Best 

SB       1M      5M      15M     30M     1  Hr 

D  3.00  3.00  4.50  12.00  18.00  30.00 
N      3.00     3.00     4.50    12.00    18.00  30.00 

ST.  AUGUSTINE,  13,555  pop.;  4,183 
homes;  81.7%  radio;  3,418  radio 
homes;  St.  Johns  Co.;  TV  alloc: 
Chan.  25. 

WFOY,  250w,  1240kc,  CBS,  Avery- 
Knodel 

D  4.50  4.50  7.00  15.00  22.00  36.00 
N      9.00     9.00    11.00    22.00    33.00  54.00 

ST.  PETERSBURG,  96,738  pop.;  35,542 
homes;  92.3%  radio;  32,805  radio 
homes;  Pinellas  Co.;  TV  alloc:  (see 
Tampa) . 


2  AM  affiliates,  average  1-time  rates 
D      5.25     5.75    12.25    24.50    42.00  71.00 
N      8.00    10.38    18.25    38.75    72.00  120.00 


WSUN,  5kw,  620kc,  ABC,  Weed 

D      4.50      7.50    12.50    25.00    42.00  70.00 

N      8.00    10.75    17.50    37.50    72.00  120.00 

WTSP,  5kw,  1380kc,  MBS,  H-R  Reps., 
Hooper 

D      6.00     8.00    12.00  24.00  42.00  72.00 

N      8.00    10.00    19.00  40.00  72.00  120.00 

WTSP-FM;  Chan.  273,  102.5mc,  37kw, 
H-R  Reps..  Bonus 

SANFORD,  11,935  pop.;  3,669  homes; 
81.5%  radio;  2,990  radio  homes;  Semi- 
nole Co.;  TV  alloc:  Chan.  35. 

WTRR,  250w,  1400kc,  Best 

D      2.16     3.60     6.48    12.96    21.60  36.00 

N      3.00     5.00     9.00    18.00    30.00  50.00 

SARASOTA,  18,806  pop.;  6,437  homes; 
88.4%  radio;  5,690  radio  homes;  Sara- 
sota Co.;  TV  alloc:  Chan.  34. 

WKXY,  lkw-D,  1540kc 

D      5.00    10.00    15.00    20.00    30.00  50.00 

N      5.00    10.00    15.00    20.00    30.00  50.00 

WSPB,  250w,  1450kc,  CBS,  Pearson 

D      3.75     3.75    10.00    20.00    30.00  50.00 

N      5.00     5.00    12.00    24.00    36.00  60.00 

SEBRING,  5,006  pop.;  Highlands  Co. 
WJCM,  250w,  1340kc 

D  3.50  3.50  4.70  8.75  19.00  30.00 
N      4.50     4.50     6.00    16.25    27.00  45.00 

TALLAHASSEE,  27,237  pop.;  7,287 
homes;  81.2%  radio;  5,917  radio 
homes;  Leon  Co.;  TV  alloc:  Chans. 
*11,  24,  51. 


2  AM  affiliates,  average  1-time  rate 
D      5.08     5.65     9.75    20.00    30.00  50.00 
N      7.02     7.59    13.50    27.00    42.00  70.00 


WTAL,  5kw,  1270kc,  CBS,  Cummings, 

Blair,  Hooper 

D      7.00     7.00    12.00  24.00  36.00  60.00 

N     10.00    10.00    18.00  36.00  54.00  90.00 


WTAL-FM,   Chan.  280,   103.9mc,  710 
Blair,  Cummings,  Bonus 

WTNT,  250w,  1450kc,  ABC,  Clark  Lb 

SB       1M     5M      15M     30M     1  IF 

D  3.16  4.30  7.50  16.00  24.00  40 
N      4.05     5.18     9.00    18.00    30.00  50 


TAMPA,    124,681    pop.;    38,190  hornet 
88.7%    radio;    33,875    radio  homejjri- 
Hillsborough  Co.;  TV  alloc.  (Tamp. 
St.  Petersburg) :  Chans.  *3,  8,  13, 


.'I  . 

kill 


2  AM  affiliates,  average  1-time  rate 
D  13.00  13.00  20.00  32.00  50.00  80 
N     18.00    18.00    35.00    60.00    90.00  160 


3    AM    non-affiliates,    average    1-tin  I* 


rates 
D  4.17 


4.67      8.50    16.37    28.63  48 


ine 


V 


fc: 


WALT,  lkw-D,  lllOkc,  Pearson 

D      5.00     6.00    12.50    21.60    38.00  60 

WDAE,  5kw,  1250kc,  CBS,  Katz 

D    14.00    14.00    20.00    32.00    50.00  80 

N    20.00    20.00    35.00    60.00    90.00  160 

WDAE-FM,  Chan.  264,  100.7mc,  65k\ 
Bonus 

WEBK,  lkw-D,  1590kc 
D  3.50     5.50    14.00    21.65  40.( 

WFLA,  5kw,  970kc,  NBC,  Blair,  Cun 

mings,  Hooper 
D    12.00    12.00    20.00    32.00    50.00  80.( 
N    16.00    16.00    35.00    60.00    90.00  160.1 

WFLA-FM,    Chan.   227,   93.3mc,  53kv 
Blair,  Bonus 

WHBO,  250w,  1050kc 

D  3.35  4.50  7.50  13.50  26.25  45/ 
N      3.35     4.50     7.50    13.50    26.25  45.C 


WEST  PALM  BEACH,  43,162  pop.;  14 
080  homes;  89.2%  radio;  12,559  radi 
homes;  Palm  Beach  Co.;  TV  alloc 
Chans.  5,  12,  *15,  21. 


2  AM  affiliates,  average  1-time  rates 
D  6.00  6.00  11.00  22.00  33.00  55.C 
N    11.00    11.00    20.00    40.00    60.00  100.C 


WEAT,  250w,  1490kc.  NBC,  Walker  (Se 
Lake  Worth) 

WIRK,  lkw,  1290kc,  MBS,  Cooke 

D      6.00     6.00    12.00    24.00  36.00  60.0 

N     10.00    10.00    20.00    40.00  60.00  100.0 

WJNO,  250w,  1230kc,  CBS,  Meeker 

D      6.00     6.00    10.00    20.00  30.00  50.0 

N    12.00    12.00    20.00    40.00  60.00  100.0 


WINTER  HAVEN,  8,605  pop.;  Polk  Co 

WSIR,  250w,  1490kc,  MBS,  Conlan,  BME 
D  4.00  4.00  8.00  16.00  24.00  40.0 
N      5.36     5.36    10.72    21.44    32.16  53.6 
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BROADCASTING    •    Telecasting  ( 


FLORIDA  MARKET  DATA  BY  COUNTIES 


unty 


1950  1940 
Population  Population 


achua    57,026 

ker    6,313 

y    42,689 

adford   •. .  11,457 

evard   •   23,653 

oward    83,933 

lhoun    7,922 

arlotte    4,286 

[rus    6,111 

ay    14,323 

■llier    6,488 

■lumbia    18,216 

ide    495,084 

:Soto    9,242 

xie    3,928 

xval    304,029 

cambia   112,706 

agler    3,367 

anklin    5,814 

adsden    36,457 

dchrist    3,499 

lades    2,199 

ulf    7,460 

amilton    8,981 

ardee    10,073 

endry    6,051 

ernando    6,693 

ighlands    13,636 

illsborough    249,894 

olmes   13,988 

idian  River    11,872 

ackson    34,645 

efferson    10,413 

afayette    3,440 

ake    36,340 

ee    23,404 

eon    51,590 

evy    10,637 

jberty    3,182 

ladison    14,197 

Ianatee    34,704 

larion    38,187 

lartin    7,807 

lonroe    29,957 

lassau    12,811 

)kaloosa    27,533 

)keechobee    3,454 

Grange    114,950 

..  )sceola    11,406 

■ '  Jalm  Beach   114,688 

>asco    20,529 

'inellas    159,249 

ft  Dolk    123,997 

3utnam    23,615 

(St.  Johns    24,998 

3t.  Lucie    20,180 

Santa  Rosa    18,554 

Sarasota    28,827 

Seminole    26,883 

Sumter    11,330 

Suwannee    16,986 

Taylor   10,416 

Union    8,906 

Volusia    74,229 

Wakulla    5,258 

Walton    14,725 

Washington    11,888 


38,607 
6,510 
20,686 
8,717 
16,142 
39,794 
8,218 
3,663 
5,846 
6.468 
5,102 
16,859 
267,739 
7,792 
7,018 
210,143 
74,667 
3,008 
5,991 
31,450 
4,250 
2,745 
6,951 
9,778 
10,158 
5,237 
5,641 
9,246 
180,148 
15,447 
8,957 
34,428 
12,032 
4,405 
27,255 
17,488 
31,646 
12,550 
3,752 
16,190 
26,098 
31,243 
6,295 
14,078 
10,826 
12,900 
3,000 
70,074 
10,119 
79,989 
13,981 
91,852 
86,665 
18,698 
20,012 
11,871 
16,085 
16,106 
22,304 
11,041 
17,073 
11,565 
7,094 
53,710 
5,463 
14,246 
12,302 


Percentage 
Increase 

47.7 
—3.0 
106.4 
31.4 
46.5 
110.9 
—3.6 
17.0 
4.5 
121.4 
27.2 
8.0 
84.9 
18.6 
—44.0 
44.7 
50.9 
11.9 
—3.0 
15.9 
17.7 
—19.9 
7.3 
—8.2 
—0.8 
15.5 
18.6 
47.5 
38.7 
—9.4 
32.5 
0.6 
—13.5 

21:9 

33.3 

33.8 

63.0 
—15.2 
—  15.2 
—12.3 

33.0 

22.2 

24.0 
112.8 

18.3 
113.4 

15.1 

64.0 

12.7 

43.4 

46.8 

73.4 

43.1 

26.3 

24.9 

70.0 

15.3 

79.0 

20.5 
2.6 
—0.5 
—9.9 

25.5 

38.2 
—3.8 
3.4 
—3.4 


1950 
Urban 
Population 

26,861 

25,814 
2,944 
11,072 
64,787 


4,793 

7,571 
466,079 
4,764 

247,837 
77,318 

3,222 
14,978 


2,752 
2,872 


9,618 
188,565 


4,746 
5,845 


14,428 
13,195 
31,848 


3,150 
17,707 
11,741 

2,912 
26,433 

4,420 

5,003 

76,666 
7,311 

86,738 
3,806 
137,702 

67,167 
9,176 

13,555 

13,502 

18,896 
11,935 

4,064 
2,797 

51,264 

3,077 
2,959 


1950 
Rural 
Population 

30,165 

6,313 
16,875 

8,513 
12,581 
19,146 

7,922 

4,286 

6,111 

9,530 

6,488 
10,645 
29,005 

4,478 

3,928 
56,192 
35,388 

3,367 

2,592 
21,479 

3,499 

2,199 

4,708 

8,981 

7,201 

6,051 

6,693 

4,018 
61,329 
13,988 

7,126 
28,800 
10,413 

3,440 
21,912 
10,209 
19,742 
10,637 

3,182 
11,047 
16,997 
26,446 

4,895 

3,524 

8,391 
22,530 

3,454 
38,284 

4,095 
27,950 
16,723 
21,547 
56,830 
14,439 
11,443 

6,678 
18,554 

9,931 
14,948 
11,330 
12,922 

7,619 

8,906 
22,965 

5,258 
11,648 

8,929 


1 951 

1 949 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1 949 

1 951 

iviTg.  em- 

Radio Homes  Radio  Radio  Homes 

($  000) 

Farm  Income 

Automobiles 

ployment 

14,837 

12,359 

83.3 

4,844 

50,692 

$  5,125,903 

19,513 

1,653 

1,593 

1,276 

80.1 

479 

3,111 

760,684 

2,234 

171 

11,582 

9,671 

83.5 

3,160 

35,538 

340,041 

16,223 

2,438 

3  021 

2,556 

84.6 

938 

7  189 

7R7  CQQ 

4,445 

228 

7  553 

6  533 

86.5 

3  021 

21  624 

A  ^KQ  1  OA 
1,100,104 

12,640 

248 

26  493 

22  546 

85.1 

7  515 

1  1  Q  Q^R 

1/11  QC  A  CIA 

ii,ioD,iyi 

50,636 

1,339 

2  020 

1  620 

80.2 

626 

4  284 

2,008 

205 

1  497 

1  328 

88.7 

663 

D,  l  OD 

616,564 

2,276 

42 

1  870 

1  571 

84.0 

756 

A  7Q1 

613,757 

2,885 

43 

3  478 

2,960 

85.1 

813 

6  600 

*      1  QQt;  Qttfl 
l,ooO,yoD 

5,209 

288 

1  857 

1,523 

82.0 

572 

o.uyo 

o,ooy,yoo 

5,276 

425 

4  905 

3,723 

75.9 

1  424 

1  A  1C\A 

1,  1  ■ >■  >  S)l<  < 

5,996 

597 

154  815 

145  371 

93.9 

62  001 

CQO  Afi{\ 

oyo^ou 

1  Q  1  Q7  c;i  ft 

9/1 1  1  HC 

Zl ( ,1  to 

13,575 

2  495 

2,033 

81.5 

1  132 

7  400 

9  ftflQ  S9Q 

3,582 

517 

1  099 

907 

82.5 

749 

2  713 

9ft Q  Q/M 
ZOO, oil 

1,281 

85 

85  379 

76  073 

89.1 

40  627 

OOI  ACQ 

Ot>±  ,uoo 

ft  91  9  G.4  0 

1  f\Q  9A9 

14,295 

10  *\19 

26  349 

86.3 

11  317 

QQ  QQC 

1   79Q  fi/19 

39,187 

4,866 

1  027 

843 

82.1 

348 

2  052 

1   7QQ  CQQ 

1,  itjy.Ooy 

1,641 

210 

1  722 

1,340 

77.8 

639 

9  H9Q 

1  f)Q  ft1  O 

1,405 

53 

7  709 

6,028 

78.2 

2,237 

99  OQ^ 

1  1  Q9A  QOQ 

ii,ozu,ozy 

7,486 

1,063 

885 

693 

78.3 

307 

9  1  AH 
- ,  1  -r  i 

891,545 

1,498 

99 

614 

516 

84.0 

350 

1  ^47 
1,01 1 

z,iyu,o  (0 

830 

2  016 

1,734 

86.0 

884 

4  937 

QR  71  R 

yo, 1 10 

2,610 

1,040 

2  328 

1,844 

79.2 

663 

4  256 

1  ,ooi,oyo 

1,966 

307 

2  915 

2,387 

81.9 

1,270 

8  626 

Q  1QA  1  Q'? 
0,  (Ol, lo  ( 

4,557 

149 

1  729 

1,494 

86.4 

817 

6  755 

7  1  79  Qfi/I 

j  ,1  t  z.yui 

3,060 

489 

2  024 

1,743 

86.1 

738 

5  702 

1  4QQ  9Q9 

3,240 

333 

4  140 

3  428 

82.8 

1  445 

10  992 

A  Q7Q  flfiQ 
1,y  1  o,UDo 

6,400 

203 

74  888 

66,575 

88.9 

35,836 

268  944 

1  fi  fi"3Q  9ftft 

1  fl7  COE 

1U  1  ,OoO 

16,978 

3  498 

2,760 

78.9 

1,048 

3  990 

1  R1 1  R7Q 
l,Oll ,010 

2,931 

206 

3  669 

3,148 

85.8 

1,454 

11  466 

C.  HQO  919 

6,081 

119 

8  832 

6  783 

76.8 

2  414 

19  626 

^  Qd.n  1  rr 
o,yiu,ioo 

8,446 

531 

2  680 

2,109 

78.7 

777 

4  717 

i,oou,oyo 

2,560 

221 

916 

751 

82.0 

426 

1  675 

yiD,Oo«5 

1,096 

55 

11  i  Jin 
J.  1  ,iou 

9,615 

86.0 

4  696 

»5U,UoU 

1  7  HAd  C\AA 
1  ( ,  (11,U14 

18,249 

926 

7  433 

6,459 

86.9 

3,172 

9ft  fifin 

^  99/1  7QA 

o,zzi,  1  yi 

12,431 

310 

12  895 

10,690 

82.9 

3,857 

43  818 

1  A*)A  1C\C\ 
1 ,1Z1,oUU 

10,827 

1,387 

3  104 

2,517 

81.1 

1,054 

5  904 

1  71  ft 

1 , 1 10,100 

Q  OA  ft 

402 

875 

685 

78.3 

243 

1  210 

230  197 

/  00 

zuo 

2,751 

76.5 

1,229 

6  219 

9  AAf  *iRA 
Z, 111,001 

q  ft9t; 

O.DZO 

476 

11  154 

9,548 

85.6 

4,567 

11  1QP. 

ft  dfi7  T1Q 
0  ,iu  1  ,oiy 

18  965 

1  nfiQ 
1  ,uoy 

11  098 

9^189 

82.8 

4,129 

38  754 

ft  04.9  Qftfl 

14  766 

1  9.4R 
1  ,o1o 

2  554 

2,202 

86.2 

1,057 

6  988 

1  91  *^  1 49 

4  1  Q9 

1,  iyz 

loo 

7  336 

6,118 

83.4 

2,555 

20  643 

1  n  4ftn 
iu.iou 

R  QR7 
0,00  ( 

1  *3A 

loU 

3  307 

2  748 

83.1 

1,301 

9  053 

1  tltlfl  QdlQ 

i,iio,yiy 

T  ftQ/1 

1  Qm 
l.olU 

6  694 

5,569 

83.2 

1,207 

12  126 

roi  nm 

OUl  ,UU1 

1  (1  1  47 
1U.11  ( 

oyU 

1  023 

864 

84.5 

385 

3  010 

1  107  113 

1  866 

1  fin 

IOU 

35  725 

32,081 

89.8 

14,992 

132  184 

9ft  fi7T  "^Ql 

fin  fti  r 
ou.oio 

Q  1  1  O 

o,iiy 

4  050 

3  552 

87.7 

2,008 

10  176 

9  1  *^4R 

5  935 

oyo 

OC  QQfi 

31  484 

85.1 

14  879 

164  189 

91  117  HRQ 

—  1,11 1  ,uoy 

dft  1  9Q 

Oo.lzo 

1,269 

6  386 

5  441 

85.2 

2  276 

12  954 

R  QR4  R1  7 

o,yoi,oi  1 

Q  **4Q 

y  ,oiy 

9  onn 

00,000 

91.8 

23  009 

9fl7  ^flfi 

7  Ale  9fic; 

RE;  f\7fi 
OO.U  (O 

o.UOO 

85.8 

14  802 

1  OR  ftl  Q 

ci  1  70  9^9 
01 ,1  1  o.^OZ 

oo,ouu 

7  QQA 

o,yuo 

5  552 

80.4 

2  408 

9fi  Q99 

Q  fl77  ccd/l 
o,U  i  <  ,011 

O  9HR 

y  ,zuo 

1,748 

i  ,oo'± 

6  040 

81  8 

3  315 

22  762 

A  90R  ^9*? 

Q  fl9ft 

y  ,uzo 

t31U 

4  767 

79.9 

1  663 

9«>  QR  7 

i,yiu,o<5y 

Q  7H9 

y,  iuz 

ft 

010 

3  802 

81  3 

1  375 

7  469 

4  074 

i,y  (i 

A(\ 
1U 

Q  79"? 

8  566 

88.1 

3  220 

41  210 

9  R47  (VI 7 

9  A.Q9 

•JR1 

ool 

/  ,yzo 

6  616 

83  5 

3  470 

Q  704  1  Rfl 

y,  *  ui,iou 

1 1  977 
1 1,Z  l  l 

44fi 
IIO 

9  1  Qfi 
<j,loD 

2  663 

83.6 

1  276 

6  422 

9  Q1 1  R1 1 

z,yii  ,01 1 

o,oiy 

990 

zzy 

A  A1Q 

3,506 

79.0 

1,459 

11  236 

1  1  R1  ftfiR 
0,101  ,UOO 

4  c;ft7 

1,00  1 

ouo 

2  964 

2,273 

76.7 

953 

8  533 

/IRQ  7A7 
loo,  (1  1 

1  4^ 
o,110 

1  fiQ7 

i,oy  ( 

986 

80.0 

387 

2  149 

RRO  Q4^ 

oou,yio 

1  nfifl 
1  ,uoo 

Q9 

yz 

24,557 

21,217 

86.4 

10,747 

83,353 

6,618,609 

35,261 

1,291 

1,365 

1,110 

81.3 

472 

1,415 

171,716 

1,230 

'  77 

3,961 

3,141 

79.3 

1,120 

8,701 

1,385,982 

5,234 

177 

3,116 

2,474 

79.4 

874 

4,093 

747,129 

2,716 

385 

1949  Mfg. 
Taxable 
Payrolls 
1  st  Qtr. 

$  712,000 
54,000 
1,845,000 
87,000 
133,000 
898,000 
68,000 
18,000 
24,000 
136,000 
220,000 
225,000 
9,520,000 
202,000 
28,000 
8,609,000 
3,005,000 
88,000 
21,000 
452,000 
48,000 

631,000 
127,000 
52,000 
362,000 
113,000 
86,000 
8,517,000 
48,000 
105,000 
228,000 
82,000 
16,000 
460,000 
178,000 
615,000 
144,000 
76,000 
130,000 
433,000 
621,000 
62,000 
62,000 
904,000 
140,000 
58,000 
1,846,000 
283,000 
901,000 
1,494,000 
1,876,000 
4,174,000 
1,028,000 
190,000 
289,000 
13,000 
209,000 
212,000 
96,000 
180,000 
793,000 
20,000 
732,000 
37,000 
52,000 
126,000 


Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."    Further  reproduction  unlicensed. 


WITHIN    A    RADIUS    OF    50    MILES    OF    W    F  LA! 


Population,  retail  sales  and  other 
important  economic  indices  continue 
to  climb  in  the  WFLA  market.  WFLA 
covers  a  big,  growing  segment  of  Flor- 
ida —  nearly  25  %  of  the  sales  poten- 
tial of  the  entire  State  —  where  the 
payrolls  of  diversified  industry,  com- 
merce and  agriculture  provide  steady 
buying  power  right  around  the  calen- 
dar. For  more  Florida  sales  —  every 
month  of  the  year  —  "spot"  your 
products  on  WFLA. 


AGRICULTURE 


The  Tampa  Tribune  Stations  •  AM  and  FM 

National  Representative  JOHN  BLAIR  &  CO.    •    Southeastern  Representative  HARRY  E.  CUM  MINGS,  Jacksonville,  Fla. 


J     \  \ST.PETEjSBURG 


RECREATION 


BROADCASTING     •  Telecasting 


GEORGIA 


SPOT  RATE  FINDER 

ALBANY,  31,155  pop.;  8,966  homes; 
78.0C7  radio;  6,993  radio  homes; 
Dougherty  Co.;  TV  alloc:  Chans.  10, 
25. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  4.25  4.25  8.00  15.00  22.50  37.50 
N      6.00     6.00    13.50    27.00    42.00  70.00 

WALB,  lkw,  1590kc,  ABC,  Burn-Smith, 
BMB 

D      4.50     4.50     8.00  14.00    21.00  35.00 

N      6.00     6.00    13.00  26.00    42.00  70.00 

WGPC,  250w,  1450kc,  CBS,  Hollingbery 

D      4.00     4.00     8.00  16.00    24.00  40.00 

N      6.00     6.00    14.00  28.00    42.00  70.00 

AMERICUS,  11,389  pop.;  3,451  homes; 
75.0%  radio;  2,588  radio  homes;  Sum- 
ter Co.;  TV  alloc:  Chan.  31. 

WDEC.  250vv,  1230kc;  MBS.  Continen- 
tal.   Dora-Clayton.  Crossley 

D      3.00     4.00     8.00    16.00    24.00  40.00 

N      3.00     4.00     8.00    16.00    24.00  40.00 

ATHENS,    28,180    pop.;    7,346  homes; 

84.3%     radio;     6,193     radio  homes; 

Clarke  Co.;  TV  alloc:  Chans.  *8,  60. 
WGAU,  250w,   1340kc,   CBS,  BMB 
D      3.00     3.00     6.00    12.00    18.00  30.00 
N      5.00     5.00    10.00    20.00    30.00  50.00 
WGAU-FM,   Chan.  258.  99.5mc,  4.4kw, 

Bonus 

WFRC,    lkw-D,   500w-N,   960kc,  Dora- 
Clayton,  BMB 
D      6.00      6.00    10.00    20.00    30.00  50.00 

ATLANTA,  331,314  pop.;  92,756  homes; 
88.3%  radio;  81,904  radio  homes;  De- 
Kalb,  Fulton  Cos.;  TV  alloc:  Chans. 
2  (WSB-TV),  5  (WAGA-TV),  11 
(WLTV(TV),  now  Chan.  8),  *30,  36. 

3  AM  affiliates,  average  1-time  rates 
D     20.50    31.67    44.33    70.07  114.67  191.67 
N    38.50    49.67    69.67  110.67  182.00  303.33 

4  AM  non-affiliates,  average  1-time 
rates 

D  9.13  9.67  15.44  31.50  51.75  86.25 
N  7.00    20.00    40.00    66.00  110.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MOADCASTINC^^THJCASTING 

MARKETBOOK  MAP 

»/ 

GEORGIA 

ScaU  4  vriiL 

50.         75,  /Oq 


A.    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
©  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 

MAP  BY  WALTB  P.  BURN,  MlDDtE&UtY,  VttMOWl 

1952,  Broadcasting  Publications,  Inc. 


outside  of  atlanta  ...  NO  GEORGIA  STATION 

DELIVERS  AS  LARGE  A 
BMB  AUDIENCE  AS  WMAZ 

102,690  families* 
in  67  counties 
with  1951  retail  sales 
of  half  a  billion  dollars 

*  Daytime  Total  Weekly  Audience,  as  reported  in  BMB  study  No.  2,  Spring  1949 


WMAZ 


MACON,  GEORGIA 


10,000  W       •       940   KC       •      CBS       •      MEMBER  OF  THE  GEORGIA  TRIO 

REPRESENTED     BY     THE     KATZ      AGENCY,  INC. 
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BROADCASTING    •  Telecasting 


WAGA,  5kw,  590kc,  CBS,  Katz 

SB       1M      5M      15M      30M     1  Hr 
Q    26.00    30.00    40.00    65.00  110.00  185.00 
34.00    40.00    54.00    90.00  156.00  260.00 
WAGA-FM,  Chan.  277,  103.3mc,  50kw, 
Bonus 

WAGA-TV,  Chan.  5,  13kw-aur.:  26kw- 

vis.;  CBS,  DuMont 
D    26.00    52.00    81.25  130.00  195.00  325.00 
N   52.00  104.00  162.50  260.00  390.00  650.00 
WATL,  5kw,  1380kc 

D  15.00    30.00    48.00  80.00 

N  30.00    60.00    96.00  160.00 

WATL-FM,  Chan.  248,  97.5mc,  44kw, 
Bonus 

WBGE,  250w,  1340kc,  Burn-Smith 
D  5.00     7.00    15.00    24.00  40.00 

N  7.00    10.00    20.00    36.00  60.00 

WBGE-FM,   Chan.   238,    95.5mc,  14kw, 

Burn-Smith 
WERD,  lkw-D,  860kc 

D  7.50  7.50  15.00  30.00  45.00  75.00 
WGST,    5kw-D,    lkw-N,    920kc,  ABC, 

MBS,  Blair,  Pulse 
D    15.00    20.00    30.00    48.00    72.00  120.00 
N    25.00    34.00    50.00    80.00  120.00  200.00 
WGST-FM,  Chan,  231,  94.1mc,  345kw, 

Blair,  Bonus 
WLTV    (TV),    Chan.    8,  12.5kw-aur.; 
23.8kw-vis.;  ABC,  Harrington,  Right- 
er  &  Parsons,  Hooper 
D    28.00    36.00    62.50  100.00  150.00  250.00 
N    60.00    75.00  125.00  200.00  300.00  500.00 
WQXI,  5kw-D,  lkw-N,  790kc 
D    10.75    16.50    24.75    51.00    90.00  150.00 
WSB,  50kw,  750kc,  NBC,  Petry 
D  45.00    63.00    97.20  162.00  270.00 

N  75.00  105.00  162.00  270.00  450.00 

WSB-FM,  Chan.  283,  104.5mc,  50kw, 
Bonus 

WSB-TV,    Chan.   2,    25kw-aur.;  50kw- 

vis.,  NBC,  Petry 
D  52.00    81.25  130.00  195.00  325.00 

N  104.00  162.50  260.00  390.00  650.00 

AUGUSTA,  71,508  pop.;  19,953  homes; 
81.1  %  radio;  16,182  radio  homes; 
Richmond  Co.;  TV  alloc:  Chans.  6, 
12. 

4  AM  affiliates,  average  1-time  rates 
D      5.62     5.62    11.02    22.07    33.07  55.12 
N      7.62     7.62    15.02    30.05    45.07  75.12 

WAUG,  250w-D,  1050kc 
D  4.00  4.00  8.00  12.00  20.00  35.00 
N  4.00  4.00  8.00  12.00  20.00  35.00 
WAUG-FM,  Chan.  289,  105.7mc,  9.2kw 
D  3.00  3.00  5.00  8.00  12.00  20.00 
WBBQ,  250w,  1340kc,  MBS,  Walker 
D  4.50  4.50  8.10  16.20  24.30  40.50 
N  4.50  4.50  8.10  16.20  24.30  40.50 
WGAC,    5kw-D,    lkw-N,    580kc,  ABC, 

Avery-Knodel,  BMB 
D  7.50  7.50  15.00  30.00  45.00  75.00 
N  10.00  10.00  20.00  40.00  60.00  100.00 
WJBF,  250w,  1230kc,  NBC,  Hollingbery 
D  4.50  4.50  9.00  18.00  27.00  45.00 
N  6.00  6.00  12.00  24.00  36.00  60.00 
WRDW,    5kw,    1480kc,    CBS,  Headley- 

Reed 

D  6.00  6.00  12.00  24.00  36.00  60  00 
N    10.00    10.00    20.00    40.00    60.00  100.00 

BAINBRIDGE  7,562  pop.;  Decatur  Co  ■ 

TV  alloc:  Chan.  35. 
WMGR,  250w,  1490kc,  MBS,  KBS 
D      3.25  15.00    20.00    35.00  50.00 

N      3.25  15.00    20.00    35.00  50.00 

BRUNSWICK,  17,954  pop.;  4,981  homes- 
81.2%  radio;  4,045  radio  homes;  Glynn 
Co.;  TV  alloc:  Chans.  28,  34. 

2  AM  affiliates,  average  1-time  rates 
D      3.25      4.00    10.50    23.50    39.00    57  50 
N      3.25      4.00    10.50    23.50    39.00  57.50 

WGIG,  lkw,  1440kc,  ABC,  McGillvra 
D      3.50  11.00    22.00    33.00  55.00 

N      3.50  11.00    22.00    33.00  55.00 

WMOG,  250w,  1490kc,  MBS,  Conlan 
D      3.00     4.00    10.00    25.00    35.00    60  00 
IN     3.00     4.00    10.00    25.00    35.00  60.00 

)  !   CAIRO,    5,577    pop.;    Grady    Co.;  TV 
alloc:.  Chan.  45. 
WGRA,  lkw-D,  1300kc 
D      2.35     3.00     4.55      9.00    15.40  30.00 

CARROLLTON,  7,753  pop.;  Carroll  Co  • 

TV  alloc:  Chan.  33. 
WLBB,  250W-D,  HOOkc,  KBS 
D      3.20  10.00    12.00    25.00  42.50 

CARTERS  VILLE,    7,270    pop.;  Bartow 

Co.:  TV  alloc;  Chan.  63. 
WBHF,  250w,  1450kc,  MBS,  KBS 
D      5.00  10.00    20.00    30.00  50.00 

N      5.00  10.00    20.00    30.00  50.00 

CEDARTOWN,  9,470  pop.;  Polk  Co  : 
TV  alloc:  Chan.  53. 

WGAA,  250w,  1340kc,  ABC,  Dora- 
Clayton 

D  3.50  5.25  9.00  17.60  30.00  55.00 
N  3.50  5.25  9.00  17.60  30.00  55.00 
WGAA-FM,   Chan.  241,  96.1mc,  5.5kw, 

Dora-Clayton 
D      3.50     5.25     9.00    17.60    30.00  55.00 
N      3.50     5.25     9.00    17.60    30.00  55.00 


COLUMBUS,  79,611  pop.;  22,200  homes; 
83.2%  radio;  18,470  radio  homes;  Mus- 
cogee Co.;  TV  alloc:  Chans.  4,  28, 
*34. 

3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  7.50  7.50  12.00  24.00  36.00  60.00 
N    11.00    11.00    17.33    34.67    52.00  86.67 

WDAK,  250w,  1340kc,  NBC,  Headley- 
Reed 

D      6.00     6.00    10.00    20.00    30.00  50.00 
N      9.00     9.00    16.00    32.00    48.00  80.00 
WGBA,  lkw,  1460kc,  ABC,  MBS,  Bran- 
ham,  Hooper 
D      7.50     7.50    12.00    24.00    36.00  60.00 
N      9.00     9.00    16.00    32.00    48.00  80.00 
WGBA-FM,  Chan.  236,  95.1mc,  15.5kw, 
Branham,   Bonus  with  purchase  of 
WGBA,  separate  rates 
D      1.88     1.88     3.00     6.00     9.00  15.00 
N      2.25     2.25     4.00     8.00    12.00  20.00 
WRBL,  5kw,  1420kc,  CBS,  Hollingbery, 

BMB,   SAMS,    Hooper,  O'Connor 
D      9.00     9.00    14.00    28.00    42.00  70.00 
N    15.00    15.00    20.00    40.00    60.00  100.00 
WRBL-FM,  Chan.  227,  93.3mc,  46.2kw, 
Hollingbery    (Bonus   at  station  op- 
tion,  available   separately,  rates  on 
request) 

CORDELE,   9,462  pop.;   Crisp  Co.;  TV 

alloc:  Chan.  43. 
WMJM,  250w,  1490kc,  MBS 
D      3.00     3.00    15.00    20.00    35.00  50.00 
N      3.00     3.00    15.00    20.00    35.00  50.00 

COVINGTON,  5,192  pop.;  Newton  Co. 
WMOC,  lkw,  1430kc 

D      3.00     3.00     9.00    18.00    27.00  45.00 

N      3.00     3.00     9.00    18.00    27.00  45.00 

D  ALTON,  15,968  pop.;  4,491  homes; 
93.1%  radio;  4,181  radio  homes;  Whit- 
field Co.;  TV  alloc:  Chan.  25. 

WBLJ,  250w,  1230kc,  MBS 

D      5.00     5.00     5.00     8.00    15.50  30.00 

N     5.00     5.00     5.00     8.00    15.50  30.00 

DAWSON,  4,411  pop.;  Terrell  Co. 
WDWD,  lkw-D,  990kc,  KBS 
D      3.00  6.00     8.75    15.00  25.00 

WDWD-FM,  Chan.  266,  101. lmc,  11.64- 
kw,  Bonus 

DECATUR,  21,635  pop.;  6,356  homes; 
92.8%  radio;  5,898  radio  homes;  De- 
Kalb  Co. 

2  AM  non-affiliates,  average  1-time 
rate 

D  11.88  14.00  21.38  38.25  60.75  101.25 
N    11.88    14.00    21.38    38.25    60.75  101.25 

WEAS  (Atlanta),  lOkw,  lOlOkc,  Forjoe 
D  15.75  18.00  24.75  40.50  67.50  112.50 
N  15.75  18.00  24.75  40.50  67.50  112.50 
WGLS,  lkw-D,  970kc 

D  8.00  10.00  18.00  36.00  54.00  90.00 
N      8.00    10.00    18.00    36.00    54.00  90.00 

DOUGLAS,  7,427  pop.;  Coffee  Co.;  TV 

alloc:  Chan.  32. 
WDMG,  lkw-D,  860kc 

D      3.50     5.25     9.00    17.60    30.00  .55.00 

DUBLIN,  10,232  pop.;  3,066  homes; 
77.6%  radio;  2,379  radio  homes;  Lau- 
rens Co.;  TV  alloc:  Chan.  15. 

WMLT,  250w,  1340kc,  MBS,  Continen- 
tal, BMB 

D  3.85  2.85  15.00  20.00  37.50  42.00 
N      3.85     2.85    15.00    20.00    37.50  42.00 

EAST  POINT,  21,080  pop.;  6,247  homes; 
88.3%  radio;  5,516  radio  homes;  Ful- 
ton Co. 

WTJH,  5kw-D,  1260kc 

D      4.25     5.95     8.50    17.00    30.60  51.00 

ELBERTON,  6,772  pop.;  Elbert  Co  ;  TV 
alloc:  Chan.  16. 

WSGC,  250w,  HOOkc,  MBS,  KBS,  Con- 
tinental 

D      1.75      1.75     4.00  8.00  14.00  20.00 

N      1.75     1.75     4.00  8.00  14.00  20.00 

FITZGERALD,  8,130  pop;  Ben  Hill  Co.; 

TV  alloc:  Chan.  23. 
WBHB,  250w,  1240kc,  MBS 
D      3.00     4.50     7.50    12.00    18.00  30.00 
N      4.50     6.00    10.00    16.00    24.00  40.00 

FORT  VALLEY,  6,820  pop.;  Peach  Co.- 

TV  alloc:  Chan.  18. 
WFPM,  lkw-D,  1150kc,  KBS 
D      3.50     5.25     9.00    17.60    30.00  55.00 

GAINESVILLE,  11,936  pop.;  3,364 
homes;  85.2%  radio;  2,866  radio 
homes;  Hall  Co.;  TV  alloc:  Chan. 
52. 

WDUN,  250w,  HOOkc 

D      3.50     3.50     7.50    12.00    18.00  30.00 
N      5.00     5.00     8.00    16.00    24.00  40.00 
WDUN-FM,  Chan.  280,  103.9mc,  0.3kw, 
Bonus 

WGGA,  250w,  1240kc,  MBS,  Hooper 
D      3.50     3.50     6.80    13.60    20.40  34.00 
N      5.00     5.00    10.00    20.00    30.00  50.00 
(Continued  on  page  54) 
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Choose  your  own  cloud  and  RELAX.  As 
you  can  see  things  are  humming  at  WGST 
and  we  can  handle  your  sales  problems  for 
you.  For  28  years  now  we've  been  selling 
the  Atlanta  Market  on  WGST-Advertised 
products.  A  complete  know-how  of  local 
programming,  intensive  merchandising  sup- 
port and  top  ABC  shows  puts  this  booming 
area  in  your  hip  pocket.  So,  take  it  easy 
and  tell  us  what  you  want  sold. 


VlG$T 

*BC  '   V,     920  KC 
<->  a  n  WATTS 


NATIONAL  REP. 

JOHN  BLAIR 

IN  SOUTH  EAST 

JAMES  S.  AYERS 
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GEORGIA 

SPOT   RATE  FINDER 

(Continued  from  page  53) 

GRIFFIN,  13,982  pop.;  4,037  homes; 
83.8^  radio;  3,383  radio  homes; 
Spalding  Co.;  TV  alloc:  Chan.  39. 

WKEU,  250w,  1450kc,  MBS 

SB       1M     5M     ISM  30M  1  Hr 

D  6.00    12.00    21.00  37.80  68.10 

N  6.00    12.00    21.00  37.80  68.10 

HART  WELL,  2,964  pop.;   Hart  Co. 

WKLY,  lkw-D,  980kc,  Continental 

D      5.00     5.00    10.00    20.00    30.00  50.00 

JESUP,  4,605  pop.;  Wayne  Co. 
WBGR,  lkw-D,  1370kc 

D      3.50     5.25     9.00    10.00    30.00  55.00 

LAGRANGE,  25,025  pop.;  6,708  homes; 
80.6r>  radio;  5,407  radio  homes;  Troup 
Co.;  TV  alloc:  Chan.  50. 

WLAG,  250w,  1240kc,  MBS,  Conlan,  In- 
die Sales 

D      4.00     6.00    10.00  20.00  36.00  60.00 

N      4.00     6.00    10.00  20.00  36.00  60.00 

WLAG-FM,  Chan.  238,  104.1mc,  5kw 
D      2.00     3.00     5.00    10.00    18.00  30.00 
N      2.00     3.00     5.00    10.00    18.00  30.00 

MACON,  70,252  pop.;  20,669  homes; 
78.6r>  radio;  16,246  radio  homes; 
Bibb  Co.;  TV  alloc:  Chans.  13,  *41, 
47. 

3  AM  affiliates,  average  1-time  rates 
D      7.33      8.16    15.00    26.67    40.00  66.67 
N    10.83    12.17    22.83    40.67    61.00  101.67 


WBML,  250w,  1240kc,  ABC 

D      6.00      6.00    10.00    20.00    30.00  50.00 

N      9.00     9.00    16.00    32.00    48.00  80.00 

WBML-FM,  Chan.  264,  100.7mc,  15kw, 
Bonus 

WIBB,  lkw-D,  1280kc,  Walker,  Dora- 
Clayton 

D      6.60     6.60    11.00    22.00    33.00  55.00 

WMAZ,  lOkw,  940kc,  CBS,  Katz,  BMB, 
Hooper 

D     11.00    13.50    25.00  40.00    60.00  100.00 

N    16.00    20.00    37.50  60.00    90.00  150.00 

WMAZ-FM,  Chan.  256,  99.1mc,  44kw, 
Katz,  Bonus 

WNEX,  250w,  1400kc,  ABC,  MBS,  Bran- 
ham 

D  5.00  5.00  10.00  20.00  30.00  50.00 
N      7.50     7.50    15.00    30.00    45.00  75.00 

WNEX-FM,  Chan.  245,  96.9mc,  41kw, 
Branham,  Bonus 

MARIETTA,  20,687  pop.;  5,792  homes; 
87.8<c  radio;  5,085  radio  homes;  Cobb 
Co.;   TV  alloc:  Chan.  57. 

WFOM,  250w,  1230kc 

D      3.00  8.00    15.00    30.00  60.00 

N      3.00  8.00    15.00    30.00  60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MILLEDGEVILLE,  8,835  pop.;  Baldwin 

Co.;  TV  alloc:  Chan.  51. 
WMVG,  250w,  1450kc,  MBS,  Griffith 

SB  1M  5M  15M  30M  I  Hr 
D  3.85  2.85  15.00  20.00  37.50  42.00 
N      3.85     2.85    15.00    20.00    37.50  42.00 

MOULTRIE,  11,639  pop.;  3,320  homes; 
80.69",;  radio;  2,676  radio  homes; 
Baldwin  Co.;  TV  alloc:  Chan.  48. 

WMGA,  250w,  1400kc,  Clark 

D      2.40     3.20     4.80     9.60    14.40  24.00 

N      2.40     3.20     4.80     9.60    14.40  24.00 

NEWNAN,  8,218  pop.;  Coweta  Co.;  TV 
alloc:  Chan.  61. 

WCOH,  250w,   1400kc,  MBS,  Hunter 
D     3.00     4.00     8.00    16.00    24.00  40.00 
N     3.00     4.00     8.00    16.00    24.00  40.00 

ROME,  29,615  pop.;  8,794  homes;  86.7% 
radio;  7,624  radio  homes;  Floyd  Co.; 
TV  alloc:  Chans.  9,  59. 

2  AM  affiliates,  average  1-time  rates 
D     4.50     5.25    10.50   21.00    33.00  55.00 
N      6.25     6.75    13.50   27.00    40.50  67.50 

WLAQ,  lkw,  1410kc,  ABC,  KBS 

D      3.00     4.50     9.00    18.00    30.00  50.00 

N      5.00     6.00    12.00    24.00    36.00  60.00 

WRGA,  5kw,  1470kc,  MBS,  Walker 
D      6.00     6.00    12.00    24.00    36.00  60.00 
N      7.50     7.50    15.00    30.00    45.00  75.00 

WRGA-FM,  Chan.  293,  106.5mc,  1.4kw, 
Bonus 

WROM,  lkw-D,  710kc,  Dora-Clayton 
D      4.50     4.50     9.00    17.60    30.00  55.00 

SAVANNAH,      119,638      pop.;  34,820 

homes;     83.2%     radio;     28,970  radio 

homes;  Chatham  Co.;  TV  alloc: 
Chans.  3,  *9,  11. 

4  AM  affiliates,  average  1-time  rates 
D      7.25     9.00    15.37    27.75    43.00  73.25 
N     10.75    13.37    23.00    41.00    63.25  106.25 


2    AM    non-affiliates,    average  1-time 
rates 

D      5.07      6.97    10.87    20.75    36.95  62.25 


WCCP,  250w,  1450kc,  MBS,  Walker 
D      5.50     5.50    10.00    18.00    30.00  50.00 
N      8.00     8.00    15.00    25.00    40.00  70.00 

WDAR,   250w,  1400kc,   ABC,  Pearson, 
Hooper 

D      4.50     6.00  10.00    18.00    30.00  55.00 

N      6.00     8.50  15.00    27.00    45.00  75.00 

WFRP,  250w,  1230kc,  Clark 

D      3.75     5.00     9.00    16.00    28.00  48.00 

N      5.00     6.00    12.00    21.60    38.00  60.00 

WJIV,  lkw-D,  900kc,  For  joe 
D      6.40     8.95    12.75    25.50  45.90 


WSAV,  5kw, 
Hooper 


76.50 

630kc,  NBC,  Blair,  BMB, 


MARKET  INDICATORS  FOR  GEORGIA 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                          3,444,578  '50  3,123,723  '40 

Urban  Population                                1,559,447  '50  (1)  1,073,808  '40 

Rural  Population                                 1,885,131  '50  (1)  2,049,915  '40 

Total  Homes                                         889,716  '50  752,241  '40 

Percentage  Radio                                    83.4%  '50  52.5%  '40 

Radio  Homes                                        748,331  '50  381,668  '40 

Retail  Sales                                 $2,506,987,000  '51  $2,086,256,000  '48 

Automobiles                                         969,167  '51  897,518  '50 

Telephones                                            627,000  '52  316,900  '45 

New  Construction                         S  529,300,000  '51  $  159,200,000  '40 

Internal  Revenue  Collections...  $  497,030,397  '51  $  392,518,088  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


SB       1M     5M     15M     30M     1  Hr 

D  9.50  12.00  20.00  37.50  56.00  94.00 
N    14.50    18.00    30.00    56.00    84.00  140.00 

WSAV-FM,  Chan.  262,  100.3mc,  15.5kw, 
Blair,  Bonus 

WTOC,  5kw,  1290kc,  CBS,  Katz 
D      9.50    12.50    21.50    37.50    56.00  94.00 
N    14.50    19.00    32.00    56.00    84.00  140.00 
WTOC-FM,    Chan.    247,    97.3mc,  5kw, 
Katz,  Bonus 

STATESBORO,  6,096  pop.;  Bulloch  Co.; 

TV  alloc:  Chan.  22. 
WWNS,  250w,  1490kc,  MBS 
D      2.50     2.50     5.50    11.00    18.00  30.00 
N      2.50     2.50     5.50    11.00    18.00  30.00 

SUMMERVILLE,  3,973  pop.;  Chattooga 
Co. 

WGTA,  lkw-D,  950kc,  O'Connor 

D      2.20     3.75     6.50    11.95    18.35  34.00 

SWAINSBORO,    4,300    pop.;  Emanuel 

Co.;  TV  alloc:  Chan.  20. 
WJAT,  lkw-D,  800kc 

D  3.50  5.25  9.00  17.60  30.00  55.00 
WJAT-FM,  Chan.  269,  101. 7mc,  0.97kw 
D  Bonus 

N      1.75     2.25     3.40     6.75    11.55  22.50 

THOMASTON,  6,580  pop.;  Upson  Co. 

WSFT,  250w-D,  1220ke,  MBS 

D      4.00     4.00     7.00    12.00    17.50  25.00 

THOMAS  VILLE,      14,424  pop.;  4,220 

homes;     79.0%     radio;  3,334  radio 

homes;  Thomas  Co.;  TV  alloc: 
Chans.  6,  27. 

2  AM  non-affiliates,  average  1-time 
D      3.50     5.25     9.00    18.80    33.75  57.50 

WKTG,  lkw-D,  730kc,  Clark 

D      3.50     5.25      9.00    17.60    30.00  55.00 

WPAX,  250w,  1240kc 

D  20.00    37.50  60.00 

N  20.00    37.50  60.00 

THOMSON,  3,489  pop.;  McDuffie  Co. 
WTWA,  250w,  1240kc,  MBS 

D        .50     2.60     5.98    11.96    20.93  29.90 

N       .50     2.60     5.98    11.96    20  93  29.90 


TIFTON,  6,831  pop.;  Tift  Co.;  TV 
alloc:  Chan.  14. 

WWGS,  250w,  1340kc,  MBS 

SB       1M     5M  15M  30M  1  Hr 

D      3.50     4.00     7.50  12.00  18.00  30.00 

N      4.00     4.60    10.00  16.00  24.00  40.00 

TOCCOA,  6,781  pop.;  Stephens  Co.;  TV 
alloc:  Chan.  35. 

WLET,  lkw,  1420kc,  MBS,  Clark 

D      3.00     3.00     8.00    16.00    24.00  40.00 

N      3.00     3.00     8.00    16.00    24.00  40.00 

WLET-FM,  Chan.  291,  106.1mc,  7.3kw, 
Clark,  Bonus  with  AM  during  oper- 
ating hours. 

VALDOSTA,  20,046  pop.;  5,552  homes; 
78.0%  radio;  4,331  radio  homes; 
Lowndes  Co.;  TV  alloc:  Chan.  37. 

WGAF,  5kw,  910kc 

D  8.00  12.00  18.00  32.00  50.00  80.00 
N      8.00    12.00    18.00    32.00    50.00  80.00 

WGOV,  5kw-D,  lkw-N,  950kc,  MBS, 
For joe 

D      8.00    12.00    18.00    32.00    50.00  80.00 

N      8.00    12.00    18.00    32.00    50.00  80.00 

WGOV-FM,  Chan.  223,  92.5mc,  7kw 
D      4.00     6.00    10.00    16.00    28.00  50.00 
N      4.00     6.00    10.00    16.00    28.00  50.00 

VIDALIA,  5,819  pop.;  Toombs- Co.;  TV 

alloc:  Chan.  26. 
WVOP,  250w,  1450kc,  KBS,  MBS 
D      3.10  8.50    13.50    25.00  30.00 

N      3.10  8.50    13.50    25.00  30.00 

WAYCROSS,  18,899  pop.;  Ware  Co.;  TV 

alloc:  Chan.  16. 
WACL,  lkw-D,  570kc 

D                8.95    12.75  25.50    45.90  76.50 

WAYX,  250w,  1230kc,  MBS,  KBS,  Hol- 
man 

D                        10.00  25.00    35.00  60.00 

N                        10.00  25.00    35.00  60.00 

WEST  POINT,  4,076  pop.;  Troup  Co. 
WRLD    (Lanett,    Ala.),    250w,  1490kc, 

ABC,  KBS,  McGillvra 
D      3.00  10.00    16.00    28.80  40.00 

N      3.00  10.00    16.00    28.00  40.00 

WRLD-FM,  Chan.  275,  102.9mc,  10.2kw, 

Bonus 


WTWA 


THOMSON,  GEORGIA 


WTWA 


Ed  Kobak  invites  you  to  buy  time  and  programs  on 
WTWA  —  Thomson,  Georgia  (McDuffie  County).  He 
knows  from  experience  that  you'll  get  results  and  satis- 
faction and  that  you'll  continue  advertising  year  after 
year  as  many  others  are  doing. 

1.  WTWA  has  subscribed  to  Nielsen  Coverage  Service 
(NCS).  Data  will  be  available  in  the  Fall  of  1952.  If 
you  wish  a  copy  write  to  our  New  York  Office. 

2.  WTWA  has  developed  a  strong  local  programming 

structure  —  local  public  service  —  home  town  news  a 

strong  factor  in  its  community. 


3.  WTWA  carries  high  percentage  of  available  local  ad- 
vertisers. 

4.  WTWA  invites  national  and  regional  advertisers  to 
cash-in  on  its  local  sales  ability. 

5.  WTWA  subscribes  to  NARTB  Standards  of  Practice  and 
lives  up  to  those  standards  in  every  way.  WTWA  does 
not  take  P.I.  deals. 

6.  WTWA  sells  on  its  printed  rate  card  only — no  deals 
tolerated. 

7.  WTWA  offers  small  market  test  service. 

8.  WTWA  sells  for  local  advertisers  who  keep  renewing. 
They  see  results  daily.    WTWA  can  sell  for  you. 


Affiliated  with 
MUTUAL 
KEYSTONE 


WTWA 

(Edgar  H.  Kobak,  Pres.  &  G.M.) 

THOMSON,  GEORGIA 
New  York  Office— 341  Park  Ave.— Edgar  Kobak 


Member  NARTB 
BAB 

Affiliates  Committee 
Georgia  Assn.  of 
Broadcasters 
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ONLY  A  COMBINATION 
OF  STATIONS  CAN 
COVER  GEORGIA'S 
MAJOR  MARKETS 


THE  G 


the  TRIO  offers 

advertisers  at 
one  low  cost: 


represented 
individually  and 
as  a  group  by 

THE    KATZ    AGENCY,  INC. 

NEW  YORK       CHICAGO        DETROIT       ATLANTA       DALLAS       KANSAS  CITY 


CONCENTRATED 

COVERAGE 
• 

MERCHANDISING 

ASSISTANCE 
• 

LISTENER  LOYALTY 
BUILT  BY  LOCAL 
PROGRAMMING 

DEALER  LOYALTIES 

in  3  major  markets 


LOS  ANGELES       SAN  FRANCISCO 
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GEORGIA  MARKET  DATA  BY  COUNTIES 


County 


1950  1940 
Population  Population 


Appling    14,003 

Atkinson    7.362 

Bacon    8,940 

Baker    5.952 

Baldwin    29,706 

Banks    6.935 

Barrow    13.115 

Bartow    27,370 

Ben  Hill    14,879 

Berrien    13,966 

Bibb    114,079 

Bleckley    9,218 

Brantley    6,387 

Brooks    18,169 

Bryan    5,965 

Bulloch    24,740 

Burke    23,458 

Butts    9.079 

Calhoun    8,578 

Camden    7,322 

Candler    8,063 

Carroll    34,112 

Catoosa    15,146 

Charlton    4,821 

Chatham    151,481 

Chattahoochee    12,149 

Chattooga    21,197 

Cherokee    20.750 

Clarke    36.550 

Clay    5,844 

Clayton    22,872 

Clinch   6,007 

Cobb    61,830 

Coffee    23,961 

Colquitt    33,999 

Columbia    9,525 

Cook    12,201 

Cowetta    27,786 

Crawford    6,1)80 

Crisp    17,663 

Dade   7,364 

Dawson    3,712 

Decatur    23,620 

Dekalb    136,395 

Dodge    17.865 

Dooly    14,159 

Dougherty    43,617 

Douglas    12.173 

Early    17,413 

Echols    2.494 

Effingham    9,133 

Elbert    18,585 

Emanuel    19.789 

Evans    6.653 

Fannin    15,192 

Fayette    7,978 

Floyd    62,899 

Forsyth    11,005 

Franklin    14,446 

Fulton    473,572 

Gilmer    9,963 

Glascock    3,579 

Glynn    29,046 

Gordon    18,922 

Grady    18,928 

Greene    12,843 

Gwinnett    32,320 

Habersham    16.553 

Hall    40,113 

Hancock    11,052 

Haralson    14,663 

Harris    11,265 

Hart    14,495 

Heard    6.975 

Henry    15.857 

Houston    20,964 

Irwin    11.973 

Jackson    18,997 

Jasper    7,473 

Jeff  Davis    9,299 

Jefferson    18,855 

Jenkins    10,264 

Johnson    9,893 

Jones   7,538 

Lamar    10,242 

Lanier    5,151 

Laurens    33,123 

Lee    6.674 

Liberty    8,444 

Lincoln    6.462 

Long    3.598 

Lowndes    35.211 

Lumpkin    6,574 

McDuffie    11.443 

Mcintosh    6.008 

Macon    14,213 

Madison    12.238 

Marion    6.521 

Meriwether    21.055 

Miller    9.023 

Mitchell    22.528 

Monroe    10.523 

Montgomery    7,901 

Morgan    11.899 

Murray    10.676 

Muscogee    118.028 

Newton    20.185 

Oconee    7,009 

Oglethorpe    9,958 

Paulding    11.752 

Peach    11.705 

Pickens    8,855 

Pierce    11,112 

Pike   8,459 

Polk   30,976 

Pulaski    8.808 

Putnam    7.731 

Quitman    3,015 


14,497 
7,093 
8.096 
7,344 
24,190 
8.733 
13,064 
25,283 
14,523 
15,370 
83,783 
9,655 
6,871 
20,497 
6,288 
26,010 
26,520 
9,182 
10,433 
5,910 
9,103 
34,156 
12,199 
5,256 
117,970 
15,138 
18,532 
20,126 
28,398 
7,064 
11,655 
6,437 
38,272 
21,541 
33.012 
9,433 
11.919 
26,972 
7,128 
17,540 
5.894 
4.479 
22,234 
86,942 
21,022 
16,886 
28,565 
10,053 
18,679 
2,964 
9,646 
19,618 
23,517 
7,401 
14.752 
8,170 
56,141 
11,322 
15,612 
392,886 
9,001 
4,547 
21,920 
18,445 
19,654 
13,709 
29,087 
14,771 
34.822 
12,764 
14,377 
11.428 
15,512 
8,610 
15,119 
11.303 
12,936 
20,089 
8,772 
8,841 
20,040 
11,843 
12,953 
8,331 
10,091 
5,632 
33,606 
7,837 
8,595 
7.042 
4,086 
31,860 
6,223 
10,878 
5.292 
15,947 
13,431 
6,954 
22.055 
9.998 
23.261 
10,749 
9.668 
12,713 
11.137 
75.494 
18.576 
7,576 
12,430 
12,832 
10,378 
9,136 
11,800 
10,375 
28,467 
9,829 
8.514 
3,435 


•Percentage 
Increase 

—3.4 
3.8 
10.4 
—19.0 
22.8 
—20.6 
0.4 
8.3 
2.5 
—9.1 
35.2 
—4.5 
—7.0 

—  11.4 
—5.1 
—4.9 

—  11.5 
—1.1 

—17.3 
23.9 

—  11.4 
—0.1 

24.2 
—8.3 
28.4 
—19.7 
14.4 
3.1 
28.7 
—17.3 
96.2 
—6.7 
61.6 
11.2 
3.0 
1.0 
2.4 
3.0 
—14.7 
0.7 
24.9 
—17.1 
6.2 
56.9 
—15.0 
—16.1 
52.7 
21.1 
—6.8 

—  15.9 
—5.3 
—5.3 

—15.9 
—10.1 
3.0 
—2.4 
12.0 
—2.8 
—7.5 
20.5 
10.7 
—21.3 
32.5 
2.6 
—3.7 
—6.3 
11.1 
12.1 
15.2 
—13.4 
2.0 
—1.4 
—6.6 
—19.0 
4.9 
85.5 
—7.4 
—5.4 
—14.8 
5.2 
—5.9 
—13.3 
—23.6 
—9.5 
1.5 
—8.5 
—1.4 
—14.8 
—1.8 
—8.2 
—11.9 
10.5 
5.6 
5.2 
13.5 
—10.9 
—8.9 
—6.2 
—4.5 
—9.8 
—3.2 
—2.1 
—18.3 
—6.4 
—4.1 
56.3 
8.7 
—7.5 
—19.9 
—8.4 
12.8 
—3.1 
—5.8 
—18.5 
8.8 
—10.4 
—9.2 
—12.2 


1950  1950 
Urban  Rural 
Population  Population 


3.409 

2,538 

23,609 

4,604 
7,270 
8,130 
3,414 
93,499 
3,357 

4.769 

6.097 
4,461 


7,753 
2,248 

128,196 

7,001 
2,716 
28,180 

6,387 

23,818 
7,428 
11,639 

2.776 
8,218 

9,462 


7,562 
97,077 
3,597 

31.155 
3,400 
3,234 


6,772 
4,300 


32.849 


407.076 


22,114 
3,231 
5,577 
2,688 
6,744 

11,936 

2.826 

2,964 


11.835 
2,697 
3,351 

2,687 

3,449 

4,185 
10,232 


20.046 
6,574 
3,489 

2,921 

6.521 
3,984 

8,110 
3.125 


95.180 
8,399 


6,820 


13.291 
3,342 
2.749 


10,594 
7,362 
6,352 
5,952 
6,097 
6,935 
8,511 
20,100 
6,749 
10,552 
20,580 
5,861 
6,387 
13,400 
5,9?5 
13,643 
18,997 
9,079 
8,578 
7,322 
8,063 
26,359 
12,898 
4,821 
23,285 
12,149 
14,196 
18,034 
8,370 
5,844 
16,485 
6,007 
38,012 
16,533 
22,360 
9,525 
9,425 
19,568 
6,080 
8,201 
7,364 
3,712 
16.058 
39,318 
14,268 
14,159 
12,462 
8.773 
14.179 
2,494 
9,133 
11,813 
15,489 
6.653 
15,752 
7,978 
30,050 
11,005 
14,446 
66,496 
9.963 
3.579 
6,932 
15,691 
13,351 
10,155 
25,576 
16,553 
28,177 
11,052 
11,837 
11.265 
11,531 
6.975 
15,857 
9,129 
9,276 
15,646 
7,473 
6,612 
18,855 
6.815 
9.893 
7.538 
6,057 
5.151 
22,891 
6.674 
8,444 
6,462 
3.598 
15,165 

7,954 
6.008 
11,292 
12,238 

17.071 
9,023 
14,418 
7.398 
7.901 
11.899 
10.676 
22.848 
11.786 
7,009 
9.958 
11.752 
4,885 
8,855 
11.112 
8.459 
17,685 
5,466 
4.9«2 
3,015 


1950 
Homes 

3,229 
1,760 
2,135 
1,347 
4,592 
1,686 
3,595 
6,862 
3,960 
3,385 

31,941 
2,335 
1,492 
4,295 
1,428 
6,000 
5,946 
2,322 
2,294 
1,876 
2,008 
9,079 
3,923 
1,157 

43,050 
1,217 
5,417 
5,349 
9,476 
1,462 
5,834 
1,542 

16,534 
5,628 
8,536 
2,279 
3,062 
7,314 
1,430 
4,674 
1,731 
913 
6,078 

38,415 
4,443 
3,474 

11,811 
3,100 
4,216 
620 
2,259 
4,873 
4,996 
1.732 
3,628 
1,914 

16,467 
2,796 
3,708 
130,830 
2.389 
882 
7.990 
4,857 
4,718 
3,200 
8,359 
4,250 

10.494 
2,424 
3,842 
2,735 
3,627 
1.705 
3,843 
5.178 
2,744 
4,829 
1,939 
2.168 
4.585 
2.566 
2.505 
1.835 
2,619 
1,269 
8,314 
1.591 
2,068 
1,476 
882 
9.182 
1.487 
2.937 
1.581 
3,446 
3.040 
1.464 
5.149 
2.264 
5.273 
2.563 
1.816 
2.972 
2.550 

30.492 
5.247 
1,740 
2,345 
2.974 
2.983 
2.232 
2.5«5 
2.055 
7.880 
2,243 
1.907 
671 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


2,515 
1,454 
1,039 
1,759 
3,701 
1,389 
3,228 
5,908 
3,219 
2,755 

25,936 
1,905 
1,170 
3,311 
1,120 
4,758 
4,406 
1,964 
1,778 
1,508 
1,639 
7,735 
3,558 
934 

36,162 
1,005 
4,843 
4,541 
8,055 
1,139 
5.081 
1,277 

14,814 
4.384 
6.778 
1,855 
2,538 
6,012 
1,128 
3,491 
1.473 
732 
4,607 

35,880 
3,430 
2,762 
9,354 
2,527 
3,213 
500 
1,837 
3.942 
3,982 
1,413 
3.113 
1.531 

14,656 
2,315 
3,126 
115,523 
1,947 
734 
6,656 
4.298 
3,727 
2.621 
7.063 
3.676 
9,035 
1,866 
3,316 
2,215 
3,068 
1,332 
3,167 
4,127 
2,212 
4,018 
1,605 
1.773 
3.760 
1,917 
1,964 
1,501 
2,132 
1.034 
6,518 
1,195 
1,630 
1,187 
692 
7.263 
1.194 
2.320 
1,266 
2.774 
2,529 
1,139 
4,171 
1,784 
3.960 
2.0«9 
1,436 
2,398 
2,203 

25,827 
4,481 
1,418 
1,888 
2,486 
2.160 
1,931 
2,094 
1.673 
6,927 
1,691 
1,554 
497 


77.9 
82.6 
77.1 
82.4 
80.6 
82.4 
89.8 
86.1 
81.3 
81.4 
81.3 
81.6 
78.4 
77.1 
78.4 
79.3 
74.1 
84.6 
77.5 
80.4 
81.6 
85.2 
90.7 
80.7 
84.0 
82.6 
89.4 
84.9 
85.0 
77.9 
87.1 
82.8 
89.6 
77.9 
79.4 
81.4 
82.9 
82.2 
78.9 
74.7 
85.1 
80.2 
75.8 
93.4 
77.2 
79.5 
79.2 
81.5 
76.2 
80.7 
81.3 
80.9 
79.7 
81.6 
85.8 
80.0 
89.0 
82.8 
84.3 
88.3 
81.5 
83.2 
83.3 
88.5 
79.0 
81.9 
84.5 
86.5 
86.1 
77.0 
86.3 
81.0 
84.6 
78.1 
82.4 
79.7 
80.6 
83.2 
82.8 
81.8 
82.0 
74.7 
78.4 
81.8 
81.4 
81.5 
78.4 
75.1 
78.8 
80.4 
78.5 
79.1 
80.3 
79.0 
80.1 
80.5 
83.2 
77.8 
81.0 
78.8 
75.1 
81.5 
79.1 
80.7 
86.4 
84.7 
85.4 
81.5 
80.5 
83.6 
72.4 
86.5 
81.0 
81.4 
87.9 
75.4 
81.5 
74.1 


1,165 
650 
392 
769 
1,957 
791 
1,819 
3,268 
1,876 
1,348 
13,065 
868 
402 
1,582 
374 
2,347 
1,556 
996 
608 
458 
827 
4,179 
1,784 
408 
20,172 
149 
2,550 
2,415 
4,757 
455 
1.547 
613 
5.994 
1.759 
3,232 
787 
1,170 
3,065 
436 
1,714 
566 
394 
1,652 
17,981 
1,578 
1,241 
3,623 
1,100 
1,264 
216 
762 
2,146 
2,157 
659 
1,588 
633 
9,424 
1,168 
1,649 
75,216 
736 
471 
3,400 
2,715 
1,836 
1,195 
3,504 
1.822 
4,845 
644 
1,791 
748 
1,702 
582 
1,358 
799 
1,008 
2,214 
705 
796 
1.735 
806 
885 
597 
1,216 
462 
2.948 
375 
490 
467 
216 
3,483 
540 
1,000 
405 
1,194 
1.344 
430 
1.849 
649 
1.610 
891 
583 
1,082 
1,290 
12,073 
2,584 
716 
960 
1,282 
1,054 
1,092 
890 
923 
4,162 
803 
693 
152 


4,840 
1,870 
872 
4,589 

11,204 
623 
7,855 

17,508 

12,927 
6,057 
104,450 
4,366 
1,397 
7,177 
2,548 

14,811 
7,815 
4,050 
2,394 
4,379 
4,805 

17,583 
3,826 
2,633 
139,440 
210 

11,035 

12,516 

39,211 
2,699 
5,054 
2,287 

41.838 

15,218 

22,641 
1,792 
5,422 

16,569 
1,600 

14,712 
1,945 
564 

11,399 

63,468 
7,315 
5,265 

45,398 
5,496 
7,752 
294 
2,959 
9.694 

10.031 
4,384 
6,001 
2,852 

53,256 
6,891 
7,460 
694,644 
4.050 
672 

26,305 
8,640 
8,664 
6,383 

15,340 
9,213 

40.048 
4,763 
7,611 
2,827 
4,696 
1,421 
5,572 
8,361 
3,609 
9,458 
3,418 
3,147 
8,087 
4,278 
3,123 
1,295 
4,578 
1,959 

18,414 
1,008 
4,546 
3,002 
1,250 

27,798 
2,075 
5,713 
2,092 
6,486 
2,484 
1,876 
7,905 
3,283 

11,280 
4.987 
1,743 
5,659 
2,824 
122.192 

12,529 
1.052 
2,015 
3.117 
7.810 
5,157 
4,611 
1,649 

19.073 
5.672 
4,173 
489 


*  Figures  for  this  county  not  available  except  in  combination  with  other  counties. 
Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management.' 

•  Marketbook 


1949  Mf 

1949 

Taxab 

1949 

1951 

Mfg.  Em- 

Payrol 

Form  Income 

Automobiles 

ployment 

1  st  Q 

>  3,007,339 

1,729 

* 

1,573,048 

895 

* 

* 

2,400,861 

783 

* 

* 

2,316,493 

1,409 

* 

*  ' 

1,410,988 

2,446 

* 

* 

940,205 

1,177 

76 

11,00 

2,253,337 

2,890 

2,140 

708.0C 

2,653,426 

6,375 

2,699 

1.303.0C 

2,138,183 

3,173 

* 

* 

4,844,633 

2,298 

* 

* 1 

2,137,124 

26,866 

10,213 

5.473.0C 

1,988,309 

1,603 

* 

* 

1,166,892 

683 

157 

60,00 

4,692,385 

2,649 

586 

222.0C 

914,692 

957 

* 

* 

7,546,609 

3,476 

327 

132.0( 

4,388,596 

3,045 

924 

345.0( 

1,123,894 

1,940 

* 

* 

3,137,206 

976 

*, 

445,200 

1,525 

716 

443.0C 

2,439,851 

1,306 

* 

* 

2,987,809 

7,158 

2,682 

1,01 

1,545,637 

2,932 

» 

470,334 

1,375 

146 

39.0C 

1,852,022 

33,328 

12.080 

7,913,00 

80,948 

7,020 

12 

3,00 

1,310,698 

4,570 

« 

12,177.921 

4,565 

* 

* 

1,081,568 

8.756 

* 

*| 

2,113,066 

274 

* 

*l 

994,155 

6,406 

* 

•I 

614,142 

916 

* 

*1 

1,784,915 

17,072 

3,680 

1,749.0ft 

5,534,306 

3,902 

* 

*I 

8,402,386 

7,003 

1,705 

888.00 

1,050,222 

1.999 

494 

146,00 

3,687.465 

2.254 

* 

• 

1,920,692 

5,784 

3,798 

1.623.00. 

882,708 

969 

290 

68,00i 

3,786.967 

3,191 

* 

* 

417,338 

1,582 

* 

* 

1,463,559 

708 

* 

* 

4,910,160 

3,963 

1,450 

617.00 

1,809,371 

42,794 

2,432 

1.456.00 

3,584.841 

2,958 

434 

231.00 

4,489.573 

2,047 

* 

» 

2,136,570 

10,439 

3,106 

1,545,00' 

567,058 

2,649 

827 

342,00 

6,638,403 

2,156 

* 

* 

544.963 

285 

* 

1,119,594 

1,545 

* 

* 

1.622.641 

4,286 

* 

* 

4,095,879 

3,168 

668 

212,00 

1,568.319 

1.478 

* 

* 

447.598 

2.744 

* 

1,642.173 

1.499 

* 

* 

2,265,334 

14,394 

8,704 

4.882.01 

5,428,982 

2.136 

* 

*] 

2,321.203 

2,739 

* 

*  1 

3,492.750 

134,086 

48,473 

31,064.001 

674.554 

1,233 

* 

4] 

790,246 

626 

* 

j 

410,573 

7,006 

2,405 

1,530,001 

2,586.000 

4,008 

1,732 

645.001 

5.464.543 

3,157 

552 

200.001 

1,293.832 

2,187 

* 

*  1 

2,705,044 

7,272 

1,532 

668,001 

1.215,347 

3.881 

* 

*  I 

6,939,635 

8.858 

5,197 

2,508,001 

1,486,692 

1.435 

* 

• 

1,213.666 

2.730 

2,412 

1,168,001 

1.388,812 

1.844 

488 

90,001 

2,706,035 

3,373 

* 

* 

720.783 

1,098 

175 

36.001 

2.432,548 

3,326 

* 

* 

3,125,027 

4,434 

* 

* 

5,055,886 

1,720 

* 

* 

3,531,421 

3,940 

2,131 

867,00( 

1,908,841 

1.210 

* 

* 

2,511,943 

1,543 

* 

* 

3,341,533 

3,094 

955 

261.001 

2,439,530 

1,387 

497 

137,00( 

2,273,608 

1,598 

* 

* 

936,933 

1,213 

183 

53.00( 

918.738 

2,118 

* 

* 

1.489.737 

924 

* 

* 

5,848,520 

5,714 

1,105 

515.00C 

2,800,076 

817 

* 

* 

405,177 

2,422 

* 

* 

568,506 

1,262 

* 

* 

304.739 

568 

* 

* 

4,216,593 

7,431 

2,402 

$1,006,OOC 

1.953,769 

966 

* 

* 

1,244,537 

2.237 

* 

* 

83,652 

2,536 

* 

* 

3.201.559 

8*5 

340 

81.000 

2,248,208 

2.512 

163 

42.00C 

957,883 

841 

* 

* 

3.077,031 

3.215 

1,152 

718.001] 

3,575.700 

1.188 

* 

* 

6,818,587 

3.507 

995 

391.00C 

1,654,509 

2,055 

2,013 

971.00( 

1.701,928 

1,079 

* 

* 

3.467.609 

1.924 

* 

* 

1,329,902 

1,730 

* 

* 

697.803 

27.592 

17,298 

8,822.000 

2.009.690 

3.760 

* 

1.723,765 

1.375 

# 

* 

1.827,895 

1.682 

* 

* 

927.293 

2.000 

221 

70,000 

2.078.009 

2.094 

* 

* 

1.260.693 

1,645 

* 

* 

3,083.990 

1,574 

302 

77,00(J 

1.921 .541 

1.360 

* 

* 

1.567,035 

6,573 

5.105 

2,576.000 

2.295.145 

1.480 

* 

* 

1,719.086 

1.212 

* 

658,287 

428 

* 

* 

Page  56,  August  18,  1952 
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BROADCASTING    •  Telecasting 


FIRST  IN  ATLANTA 

In  Out-of-Home  Listening 

Pulse  studies  show  out-of-home  listening  adds  a  14.6%  bonus  in  Atlanta. 

Of  the  18  Saturday  and  Sunday  evening  programs  most 
listened  to  outside  the  home  — 

WAGA  had  9  FIRSTS 
Station  "A"  had  5  FIRSTS 
Station  "B"  had  3  FIRSTS 
Station  ?fC"  had  1  FIRST 

Of  the  7  Monday -through -Friday  daytime  programs  most 
listened  to  outside  the  home  — 

WAGA  had  7  FIRSTS 

The  station  that  gives  you  more  listeners  per  dollar  than  any 
other  Atlanta  station  also  gives  you  a  bigger  bonus  in  out-of- 
home  listeners! 


*According  to  the  Pulse 
of  Atlanta  surveys  of 
out-of-home  listening, 
January  and  April  1952. 


BROADCASTING    •  Telecasting 
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GEORGIA  MARKET   DATA  BY  COUNTIES 


(Continued  from  page  56) 


1950  1940 

County                            Population  Population 

Rabun    7,424  7,821 

Randolph    13,804  16,609 

Richmond    108,876  81,863 

Rockdale    8,464  7,724 

Schley    4,036  5,033 

Scraven    18,000  20,353 

Seminole    7,904  8,492 

Spalding    31,045  28,427 

Stephens    16,647  12,972 

Stewart    9,194  10,603 

Sumter    24,208  24,502 

Talbot    7,687  8,141 

Taliaferro    4,515  6,278 

Tattnall    15.939  16,243 

Taylor    9,113  10,768 

Telfair    13,221  15,145 

Terrell    14,314  16,675 

Thomas    33,932  31,289 

Tift    22,645  18,599 

Toombs    17,382  16,952 

Towns    4,803  4,925 

Treutlen    6,522  7,632 

Troup    49,841  43,879 

Turner    10,479  10,846 

Twiggs    8,308  9,117 

Union    7,318  7,680 

Upson    25,078  25,064 

Walker    38,198  31,024 

Walton    20,230  20,777 

Ware    30,289  27,929 

Warren    8,779  10,236 

Washington    21,012  24,230 

Wayne    14,248  13,122 

Webster    4,081  ■  4,726 

Wheeler    6,712  8,535 

White    5,951  6,417 

Whitfield    34,432  26,105 

Wilcox    10,167  12,755 

Wilkes    1'2,388  15,084 

Wilkinson    9,781  11.025 

Worth    19,357  21,374 


Percentage 
Increase 

—5.1 
—16.9 
33.0 
9.6 
—19.8 
—11.6 
—6.9 
9.2 
28.3 
—13.3 
—1.2 
—5.6 
—28.1 
—1.9 
—15.4 
—12.7 
—14.2 
8.4 
21.8 
2.5 
—2.5 
—14.5 
13.6 
—3.4 
—8.9 
—4.7 
0.1 
23.1 
—2.6 
8.4 
—14.2 
—13.3 
8.6 
—13.6 
21.4 
—7.3 
31.9 
—20.3 
—17.9 
—11.3 
—9.4 


1950  1950 
Urban  Rural 
Population  Population 


4,025 
84,074 


2  939 
2,569 
18,247 
6,781 

11,389 
52 


4,411 
14,424 
9,601 
8,618 


32,870 
2,918 


13,048 
12,538 
4,542 
18,899 

4,480 
4,605 


15,968 
3,802 
2,623 


7,424 
9,779 

24,802 
8,464 
4.036 

15,061 
5,335 

12,798 
9,866 
9,194 

12,819 
7,635 
4,515 

15,939 
9,113 

13,221 
9,903 

19,508 

13,044 
8,764 
4,803 
6,522 

16,971 
7,561 
8,308 
7,318 

12,029 

25,660 

15,688 

11,390 
8,779 

16,532 
9,643 
4,081 
6,712 
5,951 

18,464 

10,167 
8,586 
9,781 

16,734 


1950 
Homes 

1,825 
3,441 

28,376 
2,093 
952 
4,343 
1,807 
8,459 
4,298 
2,159 
6,409 
1,786 
1,098 
3,695 
2,265 
3,299 
3,647 
8,935 
5,786 
4,300 
1,132 
1,586 

13,075 
2,640 
1,895 
1,788 
6,482 

10,082 
5,075 
8,024 
2,116 
5,202 
3,457 
924 
1,577 
1,445 
9.054 
2,500 
3,103 
2,547 
4,523 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    (S  000) 


1949  Mfg. 

1949 

1949  1951         Mfg.  Em-  Payrolls 

Farm  Income  Automobiles   ployment  IstQtr. 


1,506 
2,595 

23,297 
1,771 
600 
3,283 
1,522 
7,309 
3,610 
1,688 
4,864 
1,375 
862 
3,048 
1,821 
2,669 
2,688 
7,166 
4,623 
3,406 
941 
1,251 

10,460 
2,157 
1,444 
1,404 
5,451 
9,084 
4,299 
6,636 
1.786 
3,990 
2,745 
709 
1,282 
1,176 
8,230 
2,013 
2,315 
2,076 
3,591 


82.5 
75.4 
82.1 
84.6 
63.0 
75.6 
79.8 
86.4 
84.0 
78.2 
75.9 
77.0 
78.5 
82.5 
80.4 
80.9 
73.7 
80.2 
79.9 
79.2 
83.1 
78.9 
80.0 
81.7 
76.2 
78.5 
84.1 
90.1 
84.7 
82.7 
84.4 
76.7 
79.4 
76.7 
81.3 
81.4 
90.9 
80.5 
74.6 
81.5 
79.4 


690 
1,161 
12,539 
916 
395 
1,251 
596 
4,463 
1,722 
616 
2,215 
416 
387 
1,379 
858 
1,213 
1,037 
3,650 
2,005 
1,469 
462 
504 
5,427 
936 
431 
546 
3,311 
4,826 
2,559 
3,804 
683 
1,707 
1.138 
271 
682 
559 
4,320 
938 
1,110 
904 
1,444 


3,743 
6,763 
113,373 
4,082 
1,288 
5,545 
4,735 
25,794 
10,863 
3,563 
17,221 
1,805 
1,155 
6,171 
3,707 
6,705 
7,368 
22,655 
17,819 
14,891 
1,053 
2,234 
45,077 
5,028 
1,278 
1,913 
17,040 
18,778 
11,494 
27,063 
3.198 
8,454 
8,140 
421 
1,648 
1,603 
23,854 
2,744 
6,807 
3,218 
5,325 


334,318 
3,685,374 
1,448,258 

582,782 
1,060,815 
3,276,629 
3,193,629 
1,530,419 

621,506 
1,679,492 
5,051,732 

674,262 

546,268 
4,032,564 
2,050,227 
2,363,981 
3,957,645 
4,468,655 
6,280,766 
3,147,005 

512,190 
1,533,131 

933,799 
3,949.775 

977,778 

741,796 
1,124,548 
2,046,688 
3,776.124 
2,215,528 
1,656,264 
3,731,594 
2.299,405 
1,347,216 
1,812,441 
1.454,562 
2,212,084 
3,167,271 
1,731,456 

893,158 
7,874,969 


1,335 
1,891 
29,331 
1,906 
621 
2,341 
1,504 
7,113 
4,068 
1,141 
4,210 
981 
669 
2,535 
1,438 
2,188 
2,048 
6,582 
4,554 
3,977 
1,053 
1,552 
9,763 
1,662 
1,149 
758 
5,543 
11,205 
4,130 
6,854 
1,418 
3.079 
2,347 
310 
889 
1,042 
7,700 
1,328 
2,112 
1,607 
2,668 


9,385  5,030,000 

*  *  1 

*  *  1 
551  191,000 

6,426  3,022.000 

1.283  390,000 


2,368 
1,156 


1,947 
1,569 


850 
834 


981.C00 
491,000 


10,000  5,100,000 


5,613  3;479,000 


844,000 
698.000 


279,000 
336.000 


7,070  2.807.000 


169 


52,000 


*  Figures  for  this  county  not  available  except  in  combination  with  other  counties. 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


IDAHO 


SPOT   RATE  FINDER 


BLACKFOOT,  5,180  pop.;  Bingham  Co.; 

TV  alloc:  Chan.  33. 
KBLI,  250w,  1490kc 

SB       1M     5M     15M     30M     1  Hr 

D  2.70     4.20      9.00    12.30  22.50 

N  2.70     4.20     9.00    12.30  22.50 

BOISE,  34,393  pop.;  11,395  homes; 
97.4%  radio;  11,099  radio  homes;  Ada 
Co.;  TV  alloc:  Chans.  *4,  7,  9. 


RETAIL  SALES 

$279,143,000 

PEOPLE 

288,686 

IN  EASTERN  OREGON  AND 
WESTERN  IDAHO 


SELL  YOUR  SHARE 


KGEM 

BOISE 
10,000  watts  -  1140  kc. 

"This  is  the  most  powerful 
radio  station  in  Idaho" 


REPRESENTED  BY 


George  P.  Hollingbery  Co. 


3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  6.83  7.00  10.67  21.33  32.00  53.33 
N    13.00    13.33    21.33    42.67    64.00  106.67 

KDSH,  5kw,  950kc,  CBS,  Free  &  Peters 
D  6.00  7.50  10.00  20.00  30.00  50.00 
N  12.00  15.00  20.00  40.00  60.00  100.00 
KGEM,  lOkw,  1140kc,  ABC,  Holling- 
bery 

D      7.00     6.00    10.00    20.00    30.00  50.00 
N     12.00    10.00    20.00    40.00    60.00  100.00 
KIDO,  5kw,  630kc,  NBC,  Blair,  Hooper, 
BMB 

D  7.50  7.50  12.00  24.00  36.00  60.00 
N  15.00  15.00  24.00  48.00  72.00  120.00 
BURLEY,  5,924  pop.;   Cassia  Co.;  TV 

alloc:  Chan.  15. 
KBIO,  250w,  1230kc,  ABC,  Cooke 
D      4.00     4.00     6.00     8.00    12.00  20.00 
N      6.00     6.00     9.00    12.00    18.00  30.00 
CALDWELL,  10,487  pop.;  3,379  homes; 
96.2%  radio;  3,251  radio  homes;  Can- 
yon Co.;  TV  alloc:  Chan.  2. 
KCID,  250w,  1490kc 

D  3.00  4.00  6.75  9.00  17.00  30.00 
N  4.00  5.00  10.50  17.00  30.00  50.00 
COEUR    D'ALENE,    12,198    pop.;  4,025 

homes;     97.0%     radio;     3,904  radio 

homes;    Kootenai    Co.;    TV  alloc: 

Chan.  12. 
KVNI,  250w,  1240kc,  MBS 
D  6.00    10.00    16.00    24.00  40.00 

N  9.00    15.90    24.00    36.00  60.00 

EMMETT,   3,067   pop.;    Gem   Co.;  TV 

alloc:  Chan.  26. 
GOODING,   3,099   pop.;    Gooding  Co.; 

TV  alloc:  Chan.  23. 
IDAHO     FALLS,     19,218     pop.;  5,575 

homes;     96.3%     radio;     5,369  radio 

homes;    Bonneville    Co.;    TV   alloc  : 

Chans.  3,  8. 

2  AM  affiliates,  average  1-time  rates 
D      6.00     6.28    10.65    19.80    29.70  49.50 
N      9.00     9.40    16.50    30.00    45.00  75.00 

KID,  5kw-D,  lkw-N,  590kc,  CBS,  CBS 

Radio  Spot  Sales 
D      6.00     7.50    13.50    24.00    36.00    60  00 
N      9.00    11.00    21.00    36.00    54.00  90.00 
KIFI,  250w,  1400kc,  ABC,  MBS,  Avery- 

Knodel,  Ward 
D  5.07      7.80    15.60    23.40  39.00 

N  7.80    12.00    24.00    36.00    60  00 

JEROME,  4,523  pop.;  Jerome  Co  •  TV 

alloc:  Chan.  17. 
KELLOG,  4,913  pop.;  Shoshone  Co.;  TV 

alloc:  Chan.  33. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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BROADCASTING    •  Telecastin: 


In  the 


Twin  Falls  and  Magic  Valley,  Idaho 
1000  WATTS  ON  1310 

AMERICAN  BROADCASTING  COMPANY 
MUTUAL  BROADCASTING  SYSTEM 
AVERY-KNODEL,  INC. 

Frank  C.  Mclntyre,  V.  P.  and  Gen.  Mgr. 


FIRST  Farm  Market 


In  the 


Intermountain  WEST 


LEWISTON,  12,985  pop.;  4,348  homes; 
96.4%  radio;  4,191  radio  homes;  Nez 
Perce  Co.;  TV  alloc:  Chan.  3. 

KRLC,  lkw,  1350kc,  MBS,  Weed,  BMB, 
Crossley 

SB       1M     5M     15M     30M     1  Hr 

D  6.00  7.20  8.52  13.80  20.70  34.00 
N  8.00  9.60  12.00  19.20  28.80  48.00 
MOSCOW,    10,593    pop.;    2,751  homes; 

98.5%  radio;  2,710  radio  homes;  Latah 

Co.;  TV  alloc:  Chan.  *15. 
KRPL,    250w,    1400kc,    Biddick,  BMB, 

Conlan 

D  4.00  5.00  9.00  18.00  26.00  36.00 
N  4.00  5.00  9.00  18.00  26.00  36.00 
NAMPA,  16,185  pop.;  5,000  homes; 
96.9%  radio;  4,845  radio  homes;  Can- 
yon Co.;  TV  alloc:  Chans.  6,  12. 
KFXD,     5kw,     580kc,     MBS,  Avery- 

Knodel,  Hooper 
D    10.00    10.00    12.00    24.00    36.00  60.00 
N    12.00    12.00    16.00    32.00    48.00  80.00 
PAYETTE,    4,032    pop.;    Payette  Co.; 

TV  alloc. :  Chan.  14. 
POCATELLO,  26,131  pop.;  7,405  homes; 
98.1%  radio;  7,264  radio  homes;  Ban- 
nock, Power  Cos.;  TV  alloc:  Chans. 
6,  10. 


3  AM  affiliates,  average  1-time  rates 
D      8.36     9.02    12.60    21.20    31.80  33.00 
N    10.60    11.87    17.33    29.33    44.00  73.33 
KJRL,  250w,  1250kc,  CBS 

D  10.00  12.00  18.00  24.00  36.00  60.00 
N     12.00    16.00    24.00    32.00    48.00  80.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


KSEI,  5kw,  930kc,  NBC,  Walker,  Con- 
lan, BMB 

SB  1M  5M  15M  30M  1  Hr 
D  10.00  10.00  12.00  24.00  36.00  60.00 
N  12.00  12.00  16.00  32.00  48.00  80.00 
KSEI-FM,    Chan.    243,    96.5mc,  1.8kw, 

Walker,  Bonus 
KWIK,  lkw,  1440kc,  ABC,  MBS,  Avery- 
Knodel 

D  5.07  5.07  7.80  15.60  23.40  39.00 
N  7.80  7.80  12.00  24.00  36.00  60.00 
PRESTON,   4,045    pop.;    Franklin  Co.; 

TV  alloc:  Chan.  41. 
KPST,  250w,  1340kc 

D  2.40  3.60  6.00  12.00  18.00  30.00 
N  4.00  6.00  10.00  20.00  30.00  50.00 
REXBURG,   4,253   pop.;    Madison  Co.; 

TV  alloc:  Chan.  27. 
KRXX,  250w,  1230kc 

D  3.90     5.30    10.90    16.20  27.00 

N  5.30      6.80    13.30    21.00  34.00 

KRXX-FM,  Chan.  229,  93.7mc,  1230kc 
D      3.25     3.90     5.30    10.90    16.20  27.00 
N     4.25     5.30     6.80    13.30   21.00  34.00 
RUPERT,  3,098  pop.;  Minidoka  Co.;  TV 

alloc:  Chan.  21. 
SANDPOINT,  4,265  pop.;  Bonner  Co.; 

TV  alloc:  Chan.  9. 
KSPT,  250w,  1400kc,  KBS,  Biddick 
D  3.60     4.80     9.60    14.40  24.00 

N  5.40     7.20    14.40    21.60  36.00 

TWIN  FALLS,  17,600  pop.;  5,615  homes; 

96.9%  radio;  5,441  radio  homes;  Twin 

Falls  Co.;  TV  alloc:  Chans.  11,  13. 

3  AM  affiliates,  average  1-time  rates 
D      5.16     6.02     9.10    17.20    26.47  45.50 
N      7.60     8.60    12.67    24.50    38.00  63.33 

KEEP,  250w,  1450kc,  CBS,  CBS  Radio 
Spot  Sales 


MARKET  INDICATORS  FOR  IDAHO 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                             588,637    '50  524,873  '40 

Urban  Population                                  252,549    '50  (1)  176,708  '40 

Rural  Population                                   336,088    '50  (1)  348,165  '40 

Total  Homes                                          169,274    '50  141,727  '40 

Percentage  Radio                                    97.3%    '50  86.4%  '40 

Radio  Homes                                         171,199    '50  118,824  '40 

Retail  Sales                                 $  638,161,000    '51  $  581,976,000  '48 

Automobiles                                            281,372    '51  272,362  '50 

Telephones                                            147,800    '52  83,200  '45 

New  Construction                         $     79,100,000    '47  $     34,800,000  '40 

Median  Family  Income   $  2,685  '49 

Farm  Income                               $     53,726,249    '50  $     91,730,000  '40 

Employed                                              205,993    '50  158,506  '40 

Internal  Revenue  Collections...  $     91,247,761    '51  $     71,828,836  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


SB       1M      5M      15M      30M  1  Hr 

D      4.00      5.00      7.50    12.00    20.00  37.50 

N  6.00  7.00  10.00  17.50  30.00  50.00 
KLIX,  lkw,  1310kc,  ABC,  MBS,  Avery- 

Knodel,  Crossley 

D      5.07     5.07     7.80    15.60    23.40  39.00 

N     7.80     7.80    12.00    24.00    36.00  60.00 

KTFI,    5kw-D,    lkw-N,    1270kc,  NBC, 

Weed,  Conlan 

D      6.40     8.00    12.00    24.00    36.00  60.00 

N      9.00    11.00    16.00    32.00    48.00  80.00 

KTFI-FM,    Chan.    259,    99.3mc,  3kw, 

Weed,  Bonus 


WALLACE,  3,140  pop.;  Shoshone  Co.; 
TV  alloc:  Chan.  27. 


IDAHO  MARKET  DATA  BY  COUNTIES 

1950  1950  1951 

1950           1940  Percentage  Urban  Rural  1950  1950  Percentage     1949  Retail  Sales 

County                             Population  Population  Increase  Population  Population    Homes  Radio  Homes  Radio  Radio  Homes    ($  000) 

Ada                                    70,649        50,401  40.2  48,310  22,339  21,630  21,154  97.8  12,535  90,743 

Adams                                 3,347          3,407  —1.8  3,347  1,010  974  96.4  685  2,264 

Bannock                             41,745        34,759  20.1  30,703  11,042  11,434  11,182  97.8  7,844  45,306 

Bear  Lake                           6,834          7,911  —13.6  2,682  4,152  1,916  1,887  98.5  1,804  6,906 

Benewah                              6,173          7,332  —15.8  6,173  1,935  1,881  97.2  1,693  5,313 

Bingham                             23,271        21,044  10.6  5,180  18,091  5,797  5,664  97.7  4,206  18,819 

Blaine                                 5,384          5,295  1.7                             5,384  1,505  1,472  97.8  1,166  6,254 

Boise                                    1,776          2,333  —23.9                             1,776  588  561  95.4  510  1,033 

Bonner                               14,853        15,667  —5.2  4,265  10,588  4,582  4,376  95.5  3,408  12,429 

Bonnerville                        30,210        25,697  17.6  19,218  10,992  8,297  8,056  97.1  5,487  51,302 

Boundary                             5,908          5,987  —1.3  5,908  1,722  1,669  96.9  1,331  6,005 

Butte                                      2,722          1,887  45.0  2,722  741  727  98.1  161  2,310 

Camas                                 1,079          1,360  —20.7                             1,079  322  312  96.8  325  855 

Canyon                               53,597        40,987  30.8  26,672  26,925  15,416  15,000  97.3  9,578  55,195 

Caribou                               5,576          2.284  144.1  5,576  1,499  1,472  98.2  544  5,980 

Cassia                                 14,629        14,430  1.4  5,924  8,705  3,946  3,828  97.0  2,894  17,244 

Clark                                     918          1,005  —8.7                               918  264  255  96.7  230  703 

Clearwater                           8,217          8,243  —0.3  8,217  2,318  2,246  96.9  1,728  5,806 

Custer                                  3,318          3,549  —6.5  3,318  963  931  96.7  746  2,521 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


KWAL,  lkw,  620,  MBS 

SB 

1M  5M 

15M  30M 

1  Hr 

D 

3.00  3.50 

10.00  15.00 

25.00 

N 

4.00  4.50 

15.00  25.00 

35.00 

WEISER, 

3,961  pop.; 

Washington  Co.; 

TV  alloc:  Chan.  20. 

KWEI,  250w,  1240kc, 

KBS 

D  3.00 

3.25  4.55 

8.00  12.00 

20.00 

N  3.00 

3.25  4.55 

8.00  12.00 

20.00 

1949 

1949 

1951 

Median  Fam. 

1950 

Farm  Income 

Automobiles 

Income  En 

ployed 

$10,433,430 

26,444 

$3,250 

26,629 

2,367,348 

957 

3,013 

1,153 

5,718,177 

14,404 

3,763 

14,548 

3,254,533 

2,274 

2,659 

2,147 

1,539,524 

1,927 

2,872 

2,101 

19,473,081 

7,171 

3,048 

7,561 

2,857,743 

1,953 

3,203 

2,185 

537,770 

471 

2,364 

588 

1,850,976 

4,958 

2,399 

4,646 

13,496,643 

10,575 

3,311 

10,713 

2,380,287 

1,737 

2,634 

2,081 

2,122,178 

1,330 

2,767 

1,020 

1,532,868 

400 

383 

26,232,977 

18,359 

2,768 

18,328 

6,441,981 

1,847 

3,236 

1,884 

11,862,116 

4,538 

2,698 

5,073 

1,588,182 

367 

347 

951,205 

2,677 

3,196 

2,517 

2,409,853 

965 

2,500 

1,215 

(Continued  on  page  60) 


3  Tirnm  GieaTei  Oxmage 

THAN  ANY  OTHER  POCATELLO  ADVERTBSING  MEDIUM 


DAY  NIGHT 

Retail  Sales     $142,000,000  $115,000,000 

Buying  Power  $160,000,000  $128,000,000 

Listening  Audience  133,097  106,024 


NOTE:  Statistics  based  on  Sales  Management 
1952    Survey   of   Buying    Power   and  BMB. 

Represented  Nationally  by 
Walker  Representation  Co. 


Celebrating  our  25th  Anniversary  with  the  greatest 
listening  audience  ever- — serving  21  counties  of  Eastern 
Idaho  and  Western  Wyoming. 


5000 
WATTS 


KSEI 

POCATELLO,  IDAHO 


930  KC 
NBC 


IDAHO   MARKET   DATA  BY  COUNTIES 


1950 

1950 

1951 

1950 

1950 

1940 

Percentage 

Urban 

Rural 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1950 

Median  Fan 

i.  1950 

County 

Population 

Population 

Increase 

Population 

Population 

Horned 

Radio  Homes  Radio  Radio  Homes 

($  000) 

Farm  Income 

Automobiles 

Income 

Employed 

E  CIO 

O.Olo 

91  9 

R  KQ7 
0,00  1 

1,991 

1,836 

92.2 

1,219 

7  616 

0,000,0  J  o 

2  278 

Q  1  71 

2,557 

Q  Qfi7 

10,229 

— 3.5 

4,045 

5,822 

2,459 

2,427 

98.7 

2,165 

8  944 

R  R^ft  S1 1 

0,000,011 

971 
o,Z  1 1 

2,719 

3,038 

Q 

1  fl 

±U,oU<± 

— y  .o 

0,000 

2,547 

2,471 

97.0 

2,039 

8  595 

7  9?Q  RQA 

9  fiQQ 

z,oyy 

2,845 

2,944 

Q  Tif\ 

9,-544 

— 8.5 

3,067 

5,663 

2,601 

2,518 

96.8 

2,120 

7*306 

ttOOUfZII 

9  Q7Q 

z,o  <  y 

2,629 

2,968 

11    1  111 

Q  9^7 

in  n 

iy  .y 

o.uyy 

o,uuz 

3,129 

3,045 

97.3 

1,967 

12  316 

Q  ftC7  774. 

Atn 

2,671 

3,953 

1  1  AO*i 

12,691 

— 10.0 

2,544 

8,879 

3,320 

3,220 

97.0 

2,697 

10  255 

O,  I  OttllO 

o.zyo 

3,059 

3,944 

1  f\  J_Q£i 

i  n  7A9 

9  ^ 

10,495 

9  RAA 

2,588 

97.9 

2,153 

6*966 

Q  Kfil  GQQ 

0,001  ,yyo 

9  QQ9 

2,395 

3,371 

12  080 

y  ,yuu 

22  0 

4  523 

7  rc;7 

i  ,00  i 

3,239 

97.2 

2,053 

12*  381 

in  4Q4  Ron 

Q  RS7 
•j  ,  O  0  1 

2,625 

4,036 

OA  QA7 

99  9  59 

1Z.U 

19  1  QQ 

1  9  1AQ 

iz, i^y 

7,589 

96.9 

5,683 

99  OKQ 

Q  07^  7^9 
o,Ult),  l oz 

9,584 

2,925 

8,277 

OA  Q71 

18,804 

11.5 

1  n  ^qq 
iu,oyo 

1  f\  T7Q 

5,877 

5,771 

98.2 

4,695 

18  140 

7  49Q  fi^l 

( ,izy,ooi 

6,836 

3,154 

7,192 

f?  97  Q 

t  -  .0  _  i 

*?  7 
— O.  1 

3  630 

1,818 

95.6 

1,349 

5  754 

0,00  t  ,110 

1  Qt^l 

l,o01 

2,243 

2,234 

.4  9ft  Q 

1,000 

— 9.8 

A  OfiQ 
I.ZUo 

1,248 

1,218 

97.6 

1,142 

a  m  7 

s  /iQi  nm 

0,^01  ,OUl 

1,368 

3,469 

1,456 

A 

U.D 

i  i  fii 

1,101 

1,132 

97.5 

882 

3  138 

R99  QRH 

o,ozz,you 

1,155 

2,830 

1,562 

n  ice 

9  186 

— \J.O 

4  253 

d.  Qfll 

t.yuo 

9  9QQ 

2,239 

97.4 

1,813 

10  298 

C  QQ7  QCO 

o,yo  /  ,yoo 

9  7QQ 

z,  /oo 

2,875 

2,804 

9  785 

9  870 

 0  9 

3  098 

6  687 

2  713 

2,645 

97.5 

2,174 

8'  334 

o,uoo,ooo 

T  1  QA 

o.iy^t 

2,567 

3,243 

99  fiRW 

18  873 

20  1 

17  479 

0,1  iy 

7  n^i 

1  ,  UO  1 

6,825 

96.8 

4,751 

36  487 

7  1  1  Q  S9ft 

i ,iiy,ozo 

8,947 

3,380 

8,564 

A  *3Q7 

0,11  J 

1  q  n 

9  71  R 

1  672 

1  9n7 

1,188 

98.4 

1,143 

A  91  A 

4  717  S  79 
1,  / 1  /  ,0  <z 

1,645 

2,870 

1,448 

6  307 

5  652 

11  6 

6  307 

1  788 

1  699 

95  0 

1  006 

4  368 

7  fl9fl  1  Qd 

i  ,ozu,iyi 

1,976 

2,257 

2,280 

11  921 

9  511 

25  3 

4  032 

7  889 

3*567 

3,464 

97.1 

2,230 

9*835 

0,OOU,1oZ 

4,123 

2,315 

4,301 

3  988 

3  965 

U.D 

122 

3  866 

1  124 

1,093 

97.2 

839 

A  9RR 

S  HQ/1  Rt^ft 
0,UOl,D0O 

1,258 

3,326 

1,306 

  22,806 

21^230 

7.4 

8,053 

14*753 

6*650 

6,544 

98.4 

5,382 

22,913 

315,644 

7,711 

3,750 

8,762 

Teton   

  3,204 

3,601 

—11.0 

3,204 

781 

761 

97.5 

655 

2,289 

2,984,469 

901 

2,396 

1,004 

Twin  Falls   

  40,979 

36,403 

12,6 

20,470 

20,509 

12,366 

12,106 

97.9 

8,672 

52,657 

27,908,724 

14,810 

3,050 

15,074 

Valley  

  4,270 

4,035 

5.8 

4,270 

1,220 

1,182 

96.9 

907 

4,981 

1,017,579 

1,363 

3,630 

1,492 

  8.576 

8,853 

3.1 

3,961 

4,615 

2,580 

2,503 

97.0 

1,988 

12,128 

5,555,226 

2,791 

2,600 

3,127 

Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


ILLINOIS 


SPOT   RATE  FINDER 


ALTON,  32,550  pop.;  9,880  homes;  97.0% 

radio;   9,584   radio   homes;  Madison 

Co.;  TV  alloc:  Chan.  48. 
WOKZ,   lkw-D,    1570kc,  McGillvra 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  7.50  15.00  30.00  45.00  75.00 
WOKZ-FM,  Chan.  260,  99.9mc,  9.1kw, 

McGillvra 
AURORA,   50,576   pop.;    15,212  homes; 

98.7%  radio;  15,014  radio  homes;  Kane 

Co.;  TV  alloc:  Chan.  16. 
WMRO,  250w-D,  1280kc 
D  5.18    5.75    10.35    20.70  34.50 

AVA,  734  pop.;  Jackson  Co. 

WAVA,  250w-D,  1580kc 

D      5.00     5.00     8.00    18.00    32.00  57.50 

BELLEVILLE,  32,721  pop.;  10,420 
homes;  97.4%  radio;  10,149  radio 
homes;  St.  Clair  Co.;  TV  alloc: 
Chan.  54. 

WIBV,  250W-D,  1060kc,  Holman,  Conlan, 


D 


BMB 


5.00     9.00    18.00    36.00  50.00 


BLOOMINGTON,  34,163  pop.;  10,805 
homes;  97.9%  radio;  10,578  radio 
homes;  McLean  Co.;  TV  alloc:  Chan. 
15. 

WJBC,  250w,  1230kc,  ABC,  Rambeau 
D  5.00  5.00  9.00  18.00  30.00  50.00 
N  6.50  6.50  14.80  27.00  42.00  70.00 
WJBC-FM,  Chan.  268,  101.5mc,  15.3kw 
(FM  rate  20%  of  AM  rates) 

BLUE     ISLAND,     17,622  pop.;  5,034 

homes;  98.3%  radio;  4,948  radio 
homes;  Cook  Co. 

WRBI  (FM),  Chan.  232,  94.3mc,  lkw 
(No  rates  available) 

CAIRO,  12,123  pop.;  4,047  homes;  85.2% 
radio;  3,448  radio  homes;  Alexander 
Co.;  TV  alloc:  Chan.  24.. 
WKRO,  250w.  1490kc,  MBS,  Pearson 
D      6.00     6.00    12.00    24.00    36.00  60.00 
N      6.00     6.00    12.00    24.00    36.00  60.00 

CANTON,  11,927  pop.;  4,078  homes; 
97.4';  radio;  3,972  radio  homes;  Ful- 
ton Co. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WBYS,  250W-D,  1560kc 


SB 


1M      5M      15M      30M     1  Hr 


D  5.50  5.50  11.00  21.50  33.00  55.00 
N  6.00  6.00  14.00  28.00  42.00  70.00 
WBYS-FM,  Chan.  265,  100.9mc,  650kw, 

Bonus  days  only 
N     2.00     3.50     7.00    14.00    26.00  35.00 
CARBONDALE,      10,921      pop.;  3,092 

homes;     93.7%    radio;     2,897  radio 

homes;    Jackson    Co.;     TV  alloc: 

Chans.  34,  *61. 
WCIL,  lkw,  1020kc,  Conlan,  BMB 
D      5.00     9.00    12.00    24.00    36.00  60.00 
N      6.00    11.00    15.00    30.00    45.00  75.00 
CARMI,  5,574  pop.;  White  Co. 
WROY,  lkw-D,  1460kc,  Sears  &  Ayer, 

Conlan 

D  3.75  5.55  11.25  19.50  29.25  62.50 
WROY-FM,  Chan.  247,  97.3mc,  10.7kw, 

Bonus  daytime  only 
N      2.25     2.75     5.75     9.50    13.25  25.50 
CARTHAGE,  3,214  pop.;  Hancock  Co. 
WCAZ,  lkw-D,  990kc,  Holman 
D  7.00    20.00    36.00    50.00  80.00 

CENTRALIA,  13,863  pop.;  4,620  homes; 
94.1%  radio;  4,347  radio  homes;  Clin- 
ton, Marion  Cos.;  TV  alloc:  Chans. 
32  59 

WCNT,'  lkw-D,  1210kc 
D      3.25     5.00    10.00    20.00    30.00  50.00 
(Time    between    noon   and    1:30  p.m. 

50%  increase  over  above  rates) 
WCNT-FM,    Chan.    243,    96.5mc,  3kw, 

Bonus 

CHAMPAIGN,  39,563  pop.;  9,936  homes; 
98.1%  radio;  9,747  radio  homes;  Cham- 
paign  Co.;    TV    alloc  (Champaign- 
Urbana)  :  Chans.  3,  *12,  21,  27,  33. 
WDWS,  250w,  1400kc,  CBS,  Conlan 
D      4.00     5.50     9.00    18.00    30.00  50.00 
N      5.00      6.50    13.00    26.00    45.00  75.00 
WDWS-FM,   Chan.   248,   97.5mc,  lOkw, 
Bonus 

CHICAGO,  3,620,962  pop.;  1,088,404 
homes;  98.3%  radio;  1,069,901  radio 
homes;  Cook  Co.;  TV  alloc:  Chans. 
2(WBKB(TV),  now  Chan.  4),  5(WN- 
BQ  (TV)  ),  7(WENR-TV),  9IWGN- 
TV),  *11,  20,  26,  32,  38,  44. 

6  AM  affiliates,  average  1-time  rates 
D     65.38    88.00  107.80  176.25  269.67  450.83 
N  120.00  114.00  191.25  310.17  476.67  795.83 


9    AM    non-affiliates,    average  1-time 

SB       1M      5M      15M      30M     1  Hr 

D  13.75  14.72  32.67  54.44  90.42  150.00 
N    19.00    18.75    39.78    65.88  108.94  180.38 

WAAF,     lkw-D,     950kc,  Burn-Smith, 
Pulse 

D     10.50    15.00    30.00    55.00    90.00  150.00 
WAAF-FM,   Chan.   230,   93.9mc,  28kw, 
Bonus 

WAIT.    5kw-D,    820kc,    Young,  Radio 
Reps. 

D  12.00  20.00  45.00  72.00  120.00  200.00 
N  12.00  20.00  60.00  87.00  144.00  240.00 
WBBM,  50kw,  780kc,  CBS,  CBS  Radio 

Spot  Sales,  Pulse,  BMB,  SAMS 
D     87.50  110.00   99.00  198.00  330.00  550.00 
N    175.00  396.00  660.00  1,100.00 

WBBM-FM,  Chan.  246,  97.1mc,  13  kw 
(No  data  available) 

WBIK  (FM),  Chan.  242.  96.3mc,  19.1kw 

(No  commercial  programs) 

WBKB    (TV),    Chan.    4,  12.7kw-aur.; 

25.4kw-vis.;    CBS,  Weed 
D  150.00  195.00  260.00  390.00  650.00 

N  325.00  390.00  520.00  780.00  1,300.00 

WCBD,  (Zion,  111.),  5kw,  820kc 
D  60.00    87.00  144.00  240.00 

N  60.00    87.00  144.00  240.00 

WCFL.  50kw,  lOOOkc,  ABC,  Radio  Reps. 
D  20.00    44.00    67.50  100.00  175.00 

N  30.00    75.00  115.00  175.00  300.00 

WCRW,  lOOw,  1240kc 

(Consult  station  for  rates) 
WEDC,  250w,  1240kc.  ST 
D  10.00  12.00 

N  14.00  17.00 

WENR,  50kw,  890kc, 
Sales 

D  90.00  144.00  216.00  324.00  540.00 

N  150.00  240.00  360.00  540.00  900.00 

WENR-FM,    Chan.    234,    94.7mc,  25kw, 
Bonus 

WENR-TV.  Chan.  7,  14kw-aur.;  28.3kw- 
vis.;  ABC,  ABC  Spot  Sales 


24.00 
34.00 


36.00 
51.00 


60.00 
85.00 


ABC,  ABC  Spot 


150.00  187.50  300.00  450.00  750.00 
300.00  375.00  600.00  900.00  1,500.00 


WFMT  (FM),  Chan. 
D 
N 

WGES, 
D 
N 


290,  105.9mc,  9kw 
18.00  33.00  55.00 
30.00    45.00  75.00 


54.00  90.00  150.00 
72.00  120.00  200.00 


5kw,  1390kc 
32.50 
43.00 

WGN,  50kw,  720kc,  MBS,  Hollingbery, 

Nielsen 

D     45.00    75.00  180.00  270.00  450.00 

N     65.00  100.00  360.00  540.00  900.00 

WGNB  (FM),  Chan.  254,  98.7mc,  36kw, 
Bonus 


WGN-TV,  Chan.  9,  14.5kw-aur.;  29kw- 
vis.;  DuMont,  Telepulse 

SB  1M  5M  15M  30M  1  Hr 
D  110.00  110.00  150.00  240.00  360.00  600.00 
N  250.00  250.00  300.00  480.00  720.00  1,200.00 
WHFC,  250w,  1450kc 

D  8.00    15.00    25.00    43.75  75.00 

N  10.00    21.00    37.50    62.50  100.00 

WEHS  (FM).  Chan.  250,  97.9mc,  15.5kw, 

(CP:  24.6kw) 
WIND,  5kw,  560kc,  Katz,  Pulse 
D     18.00    25.00    43.00    72.00  120.00  200.00 
N    25.00    35.00    54.00    90.00  150.00  250.00 
WJJD,  50kw,  1160kc,  Avery-Knodel 
D     15.00    15.00    40.00    65.00  110.00  175.00 
N    20.00    20.00    44.00    76.00  128.00  208.00 
WFMF  (FM),  Chan.  262,  100.3mc,  33  kw 
D     10.00    10.00  20.00    30.00  50.00 

N    15.00    15.00  30.00  ■  40.00  75.00 

WLS,  50kw,  890kc,  ABC,  Blair.  Nielsen, 
BMB 

D     54.00    90.00  162.00  216.00  324.00  540.00 
N    90.00  150.00  270.00  360.00  540.00  900.00 
(Shares  time  with  WENR) 
WMAQ,  50kw,  670kc,  NBC,  NBC  Spot 

SsIgs  Pulse 
D     75.00    75.00    90.00  180.00  270.00  450.00 
N  150.00  150.00  180.00  360.00  540.00  900.00 
WMAQ-FM,  Chan.  266,  lOl.lmc,  24kw, 

Bonus 

WNBQ  (TV),  Chan.  5,  11.8kw-aur.; 
21.8kw-vis.;  NBC,  NBC  Spot  Sales, 
ARB 

D  145.00  145.00  173.00  276.00  414.00  690.00 
N  300.00  300.00  375.00  600.00  900.00  1,500.00 
WMOR  (FM),  Chan.  274,  102.7mc,  40kw 

(Consult  station  for  rates) 
WSBC,  250w,  1240kc,  ST,  Forjoe,  Pulse 
D  10.00    16.50    36.00    60.00  100.00 

N  13.50    19.25    43.50    72.00  120.00 

CHICAGO  HEIGHTS,  24,551  pop.;  6,932 
homes;  97.4%  radio;  6,752  radio 
homes;  Cook  Co. 

WCHI  (FM).  Chan.  240,  95.9mc,  0.25kw. 

D     2.20      3.00      5.00    12.00    20.00  30.00 

N     2.20     3.00     5.00    12.00    20.00  30.00 

CLINTON,  5,945  pop.;  DeWitt  Co. 

WHOW,  lkw-D,  1520kc,  Holman 

D      4.00      6.50      9.00    18.00    33.00  55.00 

DANVILLE,  37,864  pop.;  12,251  homes; 
96.6%  radio;  11,834  radio  homes;  Ver- 
milon  Co.;  TV  alloc:  Chan.  24. 

WDAN.  250w.  1490kc,  CBS,  Everett- 
McKinney,  Conlan 

D      5.00      5.00    10.00    20.00    30.00  50.00 

N      6.00      6.00    15.00    30.00    45.00  75.00 

(Continued  on  page  62) 


With  just  ONE  New  England  medium 
you  can  reach  7,236,100  PEOPLE 
2,065,100  Families 
Over  $10  Billion  Effective  Buying  Power 
Over  $7- Billion  Retail  Sales 


Figures  courtesy  SALES  MANAGEMENT 


BOSTON 

50,000  watts  NBC  Affiliate 
(synchronized  with  WBZA,  Springfield) 

WESTINGHOUSE  RADIO  STATIONS  Inc 

National  Representatives,  FREE  and  PETERS 


age  60,  August  18,  1952 


Marfcetbook 
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Lowest  Cost  per  Thousand 
of  any  50,000  watt  station 
in  Chicago 


For  details,  call  Marty  McGeehan,  Sales  Manager, 
Mohawk  4-2400  in  Chicago,  or,  Peggy  Stone,  Radio 
Representatives,  Murray  Hill  8-4342  in  New  York. 


WCFL  -  50,000  watt  Voice  of  Labor  -  Chicago 

MUSIC -NE  WS-SPOR  TS 
Chicago  White  Sox  •  Chicago  Cardinal  Football  •  Chicago  Stadium  Basketball  •  Hockey  •  all  exclusive 

On  The  Air  24  Hours  Daily 
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FOR  A  REAL 
SELLING 

JOB... 

TAKE  A 
WITH  US 

IN  PEORIA 

5000  WATTS 


ABC-MUTUAL 


1290  KC 


-  ^J^nodel 


ILLINOIS 

SPOT    RATE  FINDER 

(Continued  from  -page  60) 

DECATUR,  66,269  pop.;  21,191  homes; 
97.9%  radio;  20,746  radio  homes; 
Macon  Co.;  TV  alloc:  Chans.  17, 
23. 

WDZ.  lkw-D,  1050kc,  Free  &  Peters, 
BMB 

SB       1M     5M     15M     30M     1  Hr 

D  5.00  6.50  10.00  20.00  30.00  50.00 
WSOY,  250w,  1340kc,  CBS,  Weed,  Con- 
Ian,  Hooper,  BMB 
D  5.00  6.50  10.00  20.00  30.00  50.00 
N  9.00  11.00  15.00  30.00  50.00  75.00 
WSOY-FM,   Chan.  271,  102.1mc,  32kw, 

Weed,  Bonus 
DEKALB,    11,708    pop.;    3,218  homes; 
96. 20  radio;  3.156  radio  homes;  De- 
Kalb  Co.;  TV  alloc:  Chan.  *67. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WLBK.  500w-D,  1360kc,  Ra-Tel 

SB  1M  5M  15M  30M  1  Hr 
D      4.00     5.54     9.65    19.34    33.16  55.20 

DIXON,  11,523  pop.;  3,685  homes;  98.2% 
radio;  3,619  radio  homes;  Lee  Co.; 
TV  alloc:  Chan.  47. 

EAST   ST.  LOUIS,  82,295  pop.;  24,139 
homes;     95.6%    radio;    23,077  radio 
homes;  St.  Clair  Co. 
WTMV,  250w,  1490kc,  Sears  &  Ayer 
D      9.00    14.00    10.80    21.60    32.40  54.00 
N      9.00    14.00    18.00    36.00    54.00  90.00 
WTMV-FM,  Chan.  273,  102.5mc,  33.2kw, 
Bonus 

EFFINGHAM,  6,892  pop.;  Effingham 
Co. 

WCRA.  250w-D,  1090kc 

D     3.00     3.85     7.66    16.00    25.70  45.00 

ELGIN,    44,223    pop.;     11,762  homes; 

98.79;     radio;    11,609    radio  homes; 

Cook,  Kane  Cos.;  TV  alloc:  Chan.  28. 
WRMN,  500w-D,  1410kc,  McGillvra 
D      7.00     8.00    15.00    30.00    45.00  75.00 

ELMWOOD  PARK,  18,801  pop.;  5,250 
homes;  99.7%  radio;  5,234  radio 
homes;  Cook  Co. 
WLEY  (FM).  Chan.  296,  107.1mc,  lkw 
D  1.00  2.50  4.50  12.50  20.00  35.00 
N      1.00     3.00     6.00    15.00    25.00  40.00 

EVANSTON,  73,641  pop.;  20,612  homes; 

99.1%    radio;    20,426    radio  homes; 

Cook  Co. 
WNMP,  lkw-D,  1590kc,  Hooper 
D     10.00    12.50    15.00    22.50    45.00  75.00 
N    10.00    12.50    15.00    22.50    45.00  75.00 
WEAW  (FM),  Chan.  286,  105.1mc,  36kw, 

Consumers  Aid,  (Storebroadcasting) 

Pulse 

D  4.00  6.00  8.00  18.00  24.00  40.00 
N      6.00      9.00    12.00    24.00    36.00  60.00 

FREEPORT,  22,467  pop.;  7,085  homes; 
98.0%  radio;  6,943  radio  homes;  Ste- 
phenson Co.;  TV  alloc:  Chan.  23. 
WFJS  (FM),  Chan.  273,  102.5mc,  9kw 
D  1.80  3.00  6.00  12.00  18.00  30.00 
N  2.70  4.50  9.00  18.00  27.00  45.00 
WFRL,  lkw-D,  1570kc,  Sears  &  Ayer, 

Conlan,  BMB 
D  5.90     9.00    19.00    33.00  55.00 

GALESBURG,      31,425      pop.;  10,026 

homes;     97.3%    radio;     9,755  radio 

homes;  Knox  Co.;  TV  alloc:  Chan. 

40. 

WGIL,   250w,   1400kc,  Rambeau 

D      7.15      7.15    11.20    22.40    33.60  56.00 

N      8.25      8.25    15.00    30.00    45.00  75.00 

HARRISBURG,  10,999  pop.;  3,665 
homes;  94.5%  radio;  3,463  radio 
homes;  Saline  Co.;  TV  alloc:  Chan. 
22. 

WEBQ,  250w,  1240kc 

D      4.00     5.00    10.00    20.00    35.00  60.00 
N      4.00     5.00    10.00    20.00    35.00  60.00 
WEBQ-FM,  Chan.  260,  99.9mc.  4.2kw 
D      2.75      3.50      6.75    13.50    23.50  40.00 
N      2.75     3.50     6.75    13.50    23.50  40.00 

HERRIN,  9,931  pop.;  Williamson  Co. 
WJPF,  250w,  1340kc,  MBS,  Pearson 
D      6.00      7.50    10.00    20.00    35.00  60.00 
N      6.00     7.50    10.00    20.00    35.00  60.00 

JACKSONVILLE,     20,387     pop.;  5,133 

homes;     96.2%     radio;     4,938  radio 

homes;  Morgan  Co.;  TV  alloc:  Chan. 

29. 

WLDS,  lkw-D,  1180kc,  Holman 

D      4.00      6.00    10.00    20.00    30.00  50.00 

WLDS-FM.  Chan.  263,  100.5mc,  7kw, 
Holman,  Bonus 
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ROCKFORD 


A  $675  Million  (Non  TV)  Market 

THE  NATION'S  #2  MACHINE  TOOL  CENTER 
Best  Test  City  in  the  Mid-West 
An  ABC  Affiliate 


Station  Facts 


LEADS  IN  LISTENING5 

MORNING,  AFTERNOON,  EVENING 


Offers  Advertisers 

MORE  LISTENERS  PER  $  THAN  EVER  BEFORE 

*  Conlan  Survey,  January,  1952 
Nat'l  Reps.  H-  R  Representatives,  Inc. 
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JfOLIET,  51,601  pop.;  15,244  homes; 
97.9%  radio;  14,924  radio  homes;  Will 
Co.;  TV  alloc:  Chan.  48. 

WJOL,  250w,  1340kc,  Holman,  Conlan 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  6.00  11.00  25.00  40.00  70.00 
N      6.00     6.00    11.00    25.00    40.00  70.00 

KANKAKEE,  25,856  pop.;  7,956  homes; 
98.2%  radio;  7,813  radio  homes;  Kan- 
kakee Co.;  TV  alloc;  Chan.  14. 

WKAN,  lkw-D,  1320kc,  Holman 

D      3.00     6.00     9.00    20.00    38.00  70.00 

KEWANEE,   16,821  pop.;   5,374  homes; 
96.9%    radio;     5,207    radio  homes; 
Henry  Co.;  TV  alloc:  Chan.  60. 
^WKEI,  lOOw,  1450kc,  (CP) 

LAGRANGE,  12,002  pop.;  3,362  homes; 
98.3%  radio;  3,305  radio  homes;  Cook 
Co. 

WTAQ,  500w-D,  1300kc 

D  6.50    10.00    22.00    36.00  60.00 

LASALLE,  12,083  pop.;  3,576  homes; 
97.5%  radio;  3,487  radio  homes;  La- 
Salle  Co.;  TV  alloc:  Chan.  35. 

WLPO,  250w-D,  1220kc 

D      5.00     6.50    10.80    21.60    36.00  60.00 

LINCOLN,  14,362  pop.;  3,496  homes; 
96.7%  radio;  3,381  radio  homes; 
Logan  Co.;  TV  alloc:  Chan.  53. 

WPRC,  500w,  1370kc,  Rambeau,  Conlan 
D  4.00  5.00  8.00  15.00  25.00  40.00 
N      5.00     5.50    12.00    20.00    30.00  50.00 

LITCHFIELD,  7,208  pop.;  Montgomery 
Co. 

WSMI,  lkw-D,  1540kc 

D      4.00     5.00     7.50    15.00    25.00  40.00 

MACOMB,  10,592  pop.;  3,255  homes; 
96.6%  radio;  3,144  radio  homes;  Mc- 
Donough  Co.;  TV  alloc:  Chan.  61. 

WKAI,  250w-D,  1510kc,  Conlan 

D      5.00     5.00    10.00    20.00    30.00  50.00 

N      6.50     6.50    13.00    26.00    39.00  65.00 

MARION,  10,459  pop.;  3,568  homes; 
94.4%  radio;  3,368  radio  homes;  Wil- 
liamson Co.;  TV  alloc:  Chan.  40. 

WGGH,  500w-D,  1150kc,  Sears  &  Ayer 
D  5.00     8.50    15.00    25.00  45.00 


MATTOON,  17,547  pop.;  5,704  homes; 
96.2%  radio;  5,487  radio  homes;  Coles 
Co.;  TV  alloc:  Chan.  46. 

WLBH,  250w-D,  1170kc,  Holman,  Con- 
lan 

SB       1M     5M      15M     30M     1  Hr 

D      4.00     6.50     9.00    18.00    33.00  55.00 
WLBH-FM,    Chan.   245,   96.9mc,  23kw, 
Holman 

D  2.00  3.00  4.00  7.50  13.00  22.00 
N     2.00     3.00     4.00     7.50    13.00  22.00 

METROPOLIS,  6,093  pop.;  Massac  Co. 

WMOK,  500w-D,  920kc 

D      5.00     5.50     9.00    18.00    30.00  55.00 

MOLINE,    37,397    pop.;    11,693  homes; 

98.3%    radio;    11,494    radio  homes; 

Rock   Island   Co.;    TV   alloc:  (see 

Davenport,  Iowa). 
WQUA,  250w,  1230kc,  CBS,  Hollingbery 
D  9.00    12.00    25.00    45.00  75.00 

N  15.00    20.00    40.00    75.00  125.00 

MT.  CARMEL,  8,732  pop.;  Wabash  Co. 

WVMC,  500w-D,  1360kc 

D      5.24     6.55    11.79    19.65    28.82  39.30 

MT.  VERNON,  15,600  pop.;  5,250  homes; 
94.8%  radio;  4,977  radio  homes;  Jef- 
ferson Co.;  TV  alloc:  Chan.  38. 

WMIX,  lkw-D,  940kc,  Pearson,  Conlan 
D  6.00    10.00    19.00    30.00  50.00 

WMIX-FM,  Chan.  231,  94.1mc,  15.2kw, 
Pearson  (Bonus  daytime  only) 
N  1.75     3.50     7.00    10.00  17.50 

OAK  PARK,  63,529  pop.;  20,031  homes; 
99.6%  radio;  19,950  radio  homes; 
Cook  Co. 

WOPA,  250w,  1490kc 

D  6.00  10.00  18.00  30.00  50.00  85.00 
N      6.00    10.00    18.00    30.00    50.00  85.00 

WOPA-FM,  Chan.  272,  102.3  mc,  lkw, 
Bonus 

OLNEY,  8,612  pop.;  Richland  Co.;  TV 
alloc:  Chan.  16. 

WVLN,  250w-D,  740kc,  Holman 

D      3.00     5.00      8.00    15.00    27.00  45.00 


OTTAWA,  16,957  pop.;  5,058  homes; 
98.3%  radio;  4,972  radio  homes;  La- 
Salle  Co. 

WCMY,  500w-D,  1430  kc 

D      6.00     8.00    10.00    25.00    42.00  70.00 


PARIS,  9,460  pop.;  Edgar  Co. 
WPRS,  500w-D,  1440kc 

SB  1M  5M  15M  30M  1  Hr 
D  6.75    10.15    20.25    35.10  59.40 

WPRS-FM,  Chan.  252,  98.3mc,  lkw 

D  2.00     3.00      7.50    13.00  22.00 

N  2.00     3.00      7.50    13.00  22.00 

PEKIN,  21,858  pop.;  6,874  homes;  97.8% 
radio;  6,723  radio  homes;  TazeweJl 
Co.;  TV  alloc:  Chan.  49. 

WSIV,  lkw-D,  1140kc,  BMB 

D      5.00      5.00    10.00    20.00    30.00  50.00 

PEORIA,  111,856  pop.;  33,833  homes; 
97.4%  radio;  32,953  radio  homes;  Pe- 
oria Co.;  TV  alloc:  Chans.  8,  19, 
*37,  43. 


3  AM  affiliates,  average  1-time  rates 
D      9.97    10.97    14.58    29.17    47.40  79.00 
N    17.47    19.13    29.17    58.33    94.80  158.00 


WEEK,    lkw,    1350kc,    NBC,  Headley- 

Reed,  Hooper 
D     10.00    10.00    14.00    28.00    48.00  80.00 
N    17.00    17.00    28.00    56.00    96.00  160.00 

WIRL,  5kw,  1290kc,  ABC,  MBS,  Avery- 

Knodel,  Hooper,  BMB 
D      9.90     9.90    13.75    27.50    46.20  77.00 
N    15.40    15.40    27.50    55.00    92.40  154.00 

WMBD,    5kw,    1470kc,    CBS,    Free  & 

Peters,  Hooper,  BMB 
D     10.00    13.00    16.00    32.00    48.00  80.00 
N    20.00    25.00    32.00    64.00    96.00  160.00 

WMBD-FM,  Chan.  223,  92.5mc,  20kw, 
CBS,  Bonus 

WPEO,  lkw-D,  1020kc 

D  7.50    15.00    23.75    45.00  75.00 

WWXL,  lkw,  1590kc 
(No  rates  available) 

QUINCY,  41,450  pop.;  13,292  homes; 
95.7%  radio;  12,720  radio  homes; 
Adams  Co.;  TV  alloc:  Chans.  10,  21. 


2  AM  affiliates,  average  1-time  rates 
D  10.75  10.75  16.25  31.25  48.00  80.00 
N     12.50    12.50    25.00    50.00    75.00  125.00 


WGEM,  lkw,  1440kc,  ABC,  Walker 

D      8.00      8.00    12.50    22.50    36.00  60.00 

N     10.00    10.00    20.00    40.00    60.00  100.00 


WQDI  (FM),  Chan.  286,  105.1mc,  lOkw, 
Walker,  Bonus 

WTAD,    5kw-D,    lkw-N,    930kc,  CBS, 
Weed 

SB       1M      5M      15M      30M     1  Hr 

D  13.50  13.50  20.00  40.00  60.00  100.00 
N    15.00    15.00    30.00    60.00    90.00  150.00 

WTAD-FM,    Chan.   258,   99.5mc,  53kw, 
Weed,  Bonus 


ROCKFORD,  92,927  pop.;  28,879  homes; 
98.3%  radio;  28,388  radio  homes; 
Winnebago  Co.;  TV  alloc:  Chans. 
13,  39,  *45. 

WROK,  lkw-D,  500w-N,  1440kc,  ABC, 

H-R  Reps.,  Conlan 
D     10.00    10.00    17.00    35.00    55.00  80.00 
N    12.00    12.00    22.00    50.00    60.00  120.00 

WROK-FM,  Chan.  243,  97.5mc,  17kw, 
Bonus 


ROCK  ISLAND,  48,710  pop.;  14,857 
homes;  98.3%  radio;  14,604  radio 
homes;  Rock  Island  Co.;  TV  alloc: 
(see  Davenport,  Iowa). 

WHBF,  5kw,  1270kc,  ABC,  Avery- 
Knodel 

D     12.50    15.00  20.00    40.00    60.00  100.00 

N    17.50    20.00  40.00    80.00  120.00  200.00 

WHBF-FM,  Chan.  255,  98.9mc,  37kw, 
Avery-Knodel,  Bonus 

WHBF-TV,  Chan.  4,  11.7kw-aur.;  23.5- 
kw-vis.;  ABC,  CBS,  DuMont,  Avery- 
Knodel 

D  45.00    60.00    80.00  120.00  200.00 

N  90.00  120.00  160.00  240.00  400.00 

ST.  CHARLES,  6,709  pop.;  Kane  Co. 

SPRINGFIELD,     81,628     pop.;  26,060 

homes;    97.5%    radio;     25,409  radio 

homes;  Sangamon  Co.;  TV  alloc: 
Chans.  2,  20,  *26. 


3  AM  affiliates,  average  1-time  rates 
D  6.33  6.33  10.67  20.67  32.00  53.33 
N      9.00      9.00    15.00    30.67    46.00  76.67 


(Continued  on  page  6J>) 


THESE  FACTUAL  DATA*  WILL  HELP  YOU  BUY 

THE  QUAD-CITY  MARKET 

A  PREFERRED  MARKET 
AMONG  THE  162  STANDARD 
METROPOLITAN  AREAS 

82nd 

in  POPULATION 

ThE  information  presented  here 
permits  you  to  compare  the  Quad- 
City  Market  with  the  other  (161) 
metropolitan  areas — on  a  recognized 
reliable  basis  —  Sales  Management's 
Survey.  Naturally,  we  are  gratified 
that  the  Quad-Cities  have  earned  such 
favorable  ratings.  (And  that  these 
cities  frequently  appear  among  the 
preferred-cities-of-the-month.) 

To  take  advantage  of  this  desirable, 
active  market  your  advertising  must 
reach  the  majority  of  Quad-Cities' 
nearly  one  quarter  million  people. 
This  you  can  achieve  with  time  on 
WHBF  (radio  and  television)  the 
Quad-Cities  favorite. 

in  RETAIL  SALES 

67th 

in  BUYING  POWER 

11th 

EFFECTIVE  BUYING 
IN  INCOME  per  CAPITA 

*  Copyright   1952.    Sales   Management  Survey   of   Buying  Power. 

Enter  Quad-Citian  homes  through  the  Front  Door  with  ^ 

WHBF 

TEIC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Int. 

BROADCASTING    •    Telecasting  August  18,  1952    •    Marketbook,  Page  63 


ILLINOIS 

SPOT  RATE  FINDER 

(Continued  from  page  63) 
SPRINGFIELD  (Continued) 

WCVS,    250w,    1450kc,    ABC.    Sears  & 

Ayer,  O'Connor 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  6.00  10.00  19.00  30.00  50.00 
N  10.00  10.00  15.00  32.00  48.00  80.00 
WCVS-FM,   Chan.  275,   102.9mc,  25kw, 

Sears  &  Ayer.  Bonus 
WMAY,   lkw-D,  500w-N,  970kc,  NBC, 

Pearson 

D  7.00  7.00  12.00  24.00  36.00  60.00 
N  8.00  8.00  14.00  28.00  42.00  70.00 
WTAX,     250w,     1240kc,     CBS,  Weed, 

Hooper,  BMB 
D      6.00      6.00    10.00    19.00    30.00  50.00 
N     10.00    10.00    16.00    32.00    48.00  80.00 
WTAX-FM,  Chan.  279,  103.7mc,  6.7kw. 

Weed,  Bonus 
STERLING,  12,817   pop.;   4,001  homes; 

98.3%    radio;     3,933    radio  homes; 

Whiteside  Co. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WSDR,  lOOw,  1240kc 

SB  1M      5M  15M  30M  1  Hr 

D  8.00    10.00  20.00  35.00  60.00 

N  8.00    10.00  20.00  35.00  60.00 

STREATOR,  16,469  pop.;  4,884  homes; 
98.4%  radio;  4,806  radio  homes;  La- 
Salle,  Livingston  Cos.;  TV.  alloc: 
Chan.  65. 

TAYLORVILLE,  9,188  pop.;  Christian 
Co. 

WTIM,  lOOw.  1410kc,  Sears  &  Ayer 

D      1.92     4.50     9.00    18.00    27.00  45.00 

N      1.92     4.50     9.00    18.00    27.00  45.00 

URBAN  A,    22,834    pop.;    6,017  homes; 

98.7%     radio;     5,939     radio  homes; 

Champaign    Co.;    TV    alloc:  (see 

Champaign,  111.). 
WKID,  250w-D,  1580kc 
D  8.00    11.00    22.00    33.00  55.00 

WKID-FM,  Chan.  277,  103.3mc,  2.4kw, 

Bonus 

V  AND  ALIA,  5,471  pop.;  Fayette  Co.; 
TV  alloc:   Chan.  28. 

WAUKEGAN,  38,946  pop.;  11,309  homes; 

98.7%    radio;     11,162    radio  homes; 

Lake  Co.;  TV  alloc:  Chan.  22. 
WKRS,  lkw-D,  1220kc,  McGillvra 
D      7.00  11.00    20.00    45.00  75.00 


MARKET  INDICATORS  FOR  ILLINOIS 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                           8,712,176    '50  7,897,241  '40 

Urban  Population                                 6,759,271    '50  (1)  5,809,650  '40 

Rural  Population                                 1,952,905    '50  (1)  2,087,591  '40 

Total  Homes                                       2,585,691    '50  2,192,724  '40 

Percentage  Radio                                    97.5%    '50  92.3%  '40 

Radio  Homes                                      2,523,482    '50  1,974,604  '40 

Retail  Sales                                  $9,728,814,000    '51  $8,778,978,000  '48 

Automobiles                                       2,789,546    '51  2,650,968  '50 

Telephones                                          3,149,000    '52  2,171,600  '45 

New  Construction                        $1,597,300,000    '51  $  501,900,000  '40 

Farm  Income                               $1,361,630,393    '49  $  953,811,507  '44 

Internal  Revenue  Collections...  $4,313,227,234    '51  $3,396,892,658  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


Chan.  294,   106. 7mc,  12kw, 


WKRS-FM, 
Bonus 

WEST  FRANKFORT,  11,384  pop.; 
homes;     94.4%     radio;  3,609 
homes;  Franklin  Co. 


3,823 
radio 


WFRX,  lkw,  1300kc,  Continental 

SB  1M  5M  15M  30M  1  Hr 
D      4.00  8.00    15.00    30.00  50.00 

.N      4.00  8.00    15.00    30.00  50.00 

ZION,  8,950  pop.;  Lake  Co. 
WCBD.  5kw,  820kc   (See  Chicago,  111.) 
*        *  * 


■ 


ILLINOIS  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940         Percentage  Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                            Population  Population  Increase  Population  Population    Homes  Radio  Homes  Radio  Radio  Homes    (S  000) 

Adams                               64,690  65,229  —0.8  44,435  20,255  19,925  18,929  95.0  15,778  67,237 

Alexander                          20,316  25,496  —20.3  12,123  8,193  6,319  5,447  86.2  4,114  16,660 

Bond                                    14,157  14,540  —2.6  4,069  10,088  4,466  4,176  93.5  3,148  12,026 

Boone                                17,070  15,202  12.3  9,422  7,648  5,139  5,062  98.5  3,985  17,729 

Brown                                   7,132  8,053  —11.4  7,132  2,295  2,157  94.0  1,800  7,038 

Bureau                               37,711  37,600  0.3  10,681  27,030  11,633  11,354  97.6  9,737  35,665 

Calhoun'                              6,898  8,207  —15.9  6,898  1,968  1.846  93.8  1,538  4,232 

Carroll                                 18,976  17,987  5.5  5,058  13,918  5,960  5,805  97.4  4.668  20,774 

Cass                                     15,097  16,425  —8.1  6,080  9,017  4,733  4,501  95.1  3,823  14,813 

Champaign                      106,100  70,578  50.3  68,784  37,316  26,894  26,383  98.1  17,683  107,696 

Christian                            38,816  38,564  0.7  15,366  23,450  12,001  11,533  96.1  9,208  40,266 

Clark                                   17.362  18,842  —7.9  5,694  11,668  5,715  5,406  94.6  4.176  15,081 

Clay                                   17,445  18,947  —7.9  5,255  12,190  5,498  5,218  94.9  4.314  13,428 

Clinton                                22,594  22.912  —1.4  3,229  19,365  6,371  6,046  94.9  4,560  15.676 

Coles                                    40,328  38.470  4.8  26,711  13,617  12,780  12,307  96.3  9,707  46,430 

Cook   4,508,792  4,063,342  11.0  4,447,304  61,488  1,337,040  1,314,310  98.3  1,060,563  5,583,581 

Crawford                           21,137  21,294  —0.7  6,407  14,730  6,863  6,520  95.0  4,904  18,427 

Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 
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CHECK  FOR  YOURSELF... 

Which  Chicago  major  station  delivers: 

Ws  Most  Homes  Reached  Per  Week?* 

^  Greatest  Coverage?* 

^  Most  Grocery  and  Drug  Advertising? 

...There's  only  one  major  station  in  Chicago 
which  you  can  check  on  any  of  these  three  points. 
That's  WGN  ..  .your  basic  buy  in  the  Middle  West. 

*1949  BMB 


A  Clear  Channel  Station. . . 
Serving  the  Middle  West 
MBS 


Chicago  11 
Illinois 

50,000  Watts 

720 

OnYourDial 


Chicago  office  for  Minneapolis-St.  Paul,  Detroit,  Cincinnati  and  Milwaukee 

Eastern  Sales  Office:  220  E.  42nd  Street,  New  York  17,  N.Y.  for  New  York  City,  Philadelphia  and  Boston 

Geo.  P.  Hollingbery  Co. 
Advertising  Solicitors  for  All  Other  Cities 
Los  Angeles- 411  W.  5th  Street    •    New  York  _  500  5th  Avenue    •    Atlanta— 223  Peach  Street 
Chicago  —  307  N.  Michigan  Avenue    •    San  Francisco  —  400  Montgomery  Street 
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1950  1940  Percentage 

ounty                           Population  Population  Increase 

!umberland    10,496  11,698  —10.3 

(eKalb    40,781  34,338  18.6 

ileWitt    16,894  18,244  —7.4 

louglas    16,706  17,590  —5.0 

luPage    154,599  103,480  49.4 

sSidgar    23,407  24,430  —4.2 

ildwards    9,055          8,974  0.9 

Iffingham    21,675  22,034  —1.6 

'ayette    24,582  29,159  —15.7 

»'ord    15,901  15,007  6.0 

'ranklin    48,635  53,137  —8.4 

,'ulton    43,716  44,627  —2.0 

''iallatin    9,818  11,414  —14.0 

ireene    18,852  20,292  —7.1 

Grundy   19,217  18,398  4.5 

lamilton    12,256  13,454  —8.9 

(ancock    25,790  26,297  —1.9 

fardin    7,530          7,759  —3.0 

lenderson    8,416          8,949  —6.0 

lenry    46,492  43,798  6.2 

roquois    32,343  32,496  —0.5 

ackson    38,124  37,920  0.5 

asper    12,266  13,431  —8.7 

,'efferson    35,892  34,375  4.4 

Jersey    15,264  13,636  11.9 

m  Daviess    21,459  19,989  7.4 

ohnson    8,729  10,727  —18.6 

Cane    150,388  130,206  15.5 

Kankakee    73,524  60,877  20.8 

Cendall    12,115  11.105  9.1 

Cnox    54,388  52,250  4.0 

,ake    179,097  121,094  47.9 

.aSalle    100.610  97,801  2.9 

.awrence    20.539  21,075  —2.5 

..ee    36,451  34,604  5.3 

Livingston    37,809  38,838  —2.6 

.ogan    30,671  29,438  4.2 

vlcDonough    28,199  26,944  4.7 

(tfcHenry    50,655  37,311  35.8 

McLean    76,577  73,930  3.6 

ivlacon    98,853  84,693  16.7 

(Macoupin    44,210  46,304  —4.5 

tfadison    182,307  149,349  22.1 

,,/Iarion    41,700  47,989  —13.1 

i/Tarshall    13,025  13,179  —1.2 

tfason    15,326  15,358  —0.2 

Massac    13,594  14,937  —9.0 

Vlenard    9,639  10,663  —9.6 

itfercer    17,374  17,701  —1.8 

Vtonroe    13,282  12,754  4.1 

Montgomery    32,480  34,499  —5.9 

Morgan   35,568  36,378  —2.2 

Moultrie    13,171  13,477  —2.3 

Ogle    33,429  29,869  11.9 

i?eoria    174,347  153,374  13.7 

?erry    21,684  23,438  —7.5 

Piatt    13,970  14,659  —4.7 

Pike    22,155  25,340  —12.6 


1950 
Urban 
Population 

20,647 
5,945 
2,960 
117,639 
9,460 

6,892 
5,471 
6,824 
25,293 
17,208 

3,082 
6,926 
3,008 
3,214 


25,345 
4,235 

20,162 
2,780 

15,600 
5,792 
4,643 

113,740 
36,983 

34,725 
103,684 
67.675 
6,328 
11,523 
11,885 
14,362 
13,909 
18,214 
43,935 
73,713 
16,474 
132,473 
19,462 

4,379 
6,093 

2,919 
2,821 

13,893 

20,387 
3,470 

11,363 
137,864 

10,446 
2,612 
3,564 


1950 
Rural 
Population 

10,496 
20,134 
10,949 
13,746 
36,960 
13,947 

9,056 
14,783 
19,111 

9,077 
23,392 
26,508 

9,818 
15,770 
12,291 

9,248 
22,576 

7,530 

8,416 
21,147 
28,113 
17,962 

9,486 
20,292 

9,472 
16,811 

8,729 
36,648 
36,541 
12,115 
19,641 
70,413 
32,935 
14,211 
24,928 
25,924 
16,309 
14,290 
32,442 
32,642 
25,140 
27,736 
49,834 
22,238 
13,025 
10,947 

7,501 

9,639 
14,455 
10,461 
18,567 
15,181 

9,701 
22,066 
36,483 
11.238 
11,358 
18,591 


1950 
Homes 

3,274 
11,869 
5,502 
5,348 
42,914 
7,540 
2,927 
6,285 
7,372 
4,960 
16,024 
14,109 
2,916 
5,908 
5,903 
3,848 
8,259 
2,147 
2,579 
14,544 
9,979 
11,553 
3,818 
11,361 
4,348 
6,339 
2,667 
42,546 
18,038 
3,602 
17,032 
46,982 
30,007 
6,337 
9,455 
10,918 
8,003 
8,764 
14,858 
22,949 
30,727 
14,174 
54,194 
13,243 
4,040 
4,936 
4,325 
3,013 
5,325 
3,981 
10,524 
9,702 
4,020 
10,263 
51,519 
6,798 
4,333 
7,216 


1950 
Radio  Horn 

3,133 
11,667 
5,326 
5,182 
42,571 
7,233 
2,757 
5,990 
6,967 
4,881 
15,031 
13,615 
2,709 
5.542 
5,791 
3,559 
7,879 
1,990 
2,456 
14,180 
9,730 
10,795 
.3,603 
10,691 
4,018 
6,092 
2,456 
41,695 
17,713 
3,530 
16,521 
46,371 
29,347 
5,995 
9,304 
10,667 
7,779 
8,448 
14,650 
22,467 
30,051 
13,465 
52,351 
12,435 
3,992 
4,704 
3,944 
2,871 
5,155 
3,726 
10,029 
9,295 
3,823 
10,032 
50,283 
6,342 
4,216 
6,797 


Percentage 
es  Radio  Rod 

95.7 
93.3 
96.8 
96.9 
99.2 
95.0 
94.2 
95.3 
94.5 
98.4 
93.8 
96.5 
92.9 
93.8 
98.1 
92.5 
95.4 
92.7 
95.6 
97.5 
97.5 
93.4 
94.5 
94.1 
92.4 
96.1 
92.1 
98.0 
98.2 
98.0 
97.0 
98.7 
97.8 
94.6 
98.4 
97.7 
97.2 
96.4 
98.6 
97.9 
97.8 
95.0 
96.6 
93.9 
98.8 
95.3 
91.2 
95.3 
96.8 
93.6 
95.3 
95.8 
95.1 
97.7 
97.6 
93.4 
97.3 
94.2 


1940 

io  Homes 

2,627 
9,200 
4,550 
4,337 
26,091 
6,184 
2,042 
4,677 
5,902 
3,897 
11,926 
11,105 
2,171 
4,370 
4,646 
2,604 
6,493 
1,343 
2,095 
11,468 
8,091 
7,963 
2,911 
7,726 
2.695 
4,862 
1,893 
32,122 
12,675 
2,770 
13,666 
28,416 
23,906 
4,376 
7,782 
8,979 
6,283 
6,927 
9,402 
18,907 
22,033 
11,247 
35,593 
10,687 
3,297 
3,739 
2,915 
2,539 
4,464 
2,552 
8,164 
7,714 
3,101 
7,820 
38,895 
4,885 
3,651 
5,581 


1951 
Retail  Sales 
($  000) 

5,089 
48,388 
18,082 
16,479 
125,130 
23,287 
7,517 
25,667 
19,378 
17,450 
36,485 
37,978 
6,798 
14,638 
18,851 
6,205 
20,286 
3,488 
5,883 
49,769 
32,287 
32,507 
7,744 
31,706 
10,768 
18.586 
4,064 
139,930 
79,258 
10,053 
64,895 
176,945 
116,060 
15,981 
32,598 
35,096 
27,527 
31,801 
57,270 
86,205 
111,130 
35,588 
161,843 
45,347 
11,628 
16,382 
8,349 
7,265 
14,963 
10,984 
30,284 
37,588 
10,164 
31,647 
203,796 
17,022 
10,992 
15,895 


1949  1951 
Farm  Income  Automobiles 


5,515,405 
35,882,880 
12,484,808 
13,345,178 

9,991,789 
17,792,363 

3,718,864 

6,923,202 

8,742,449 
14,573,534 

3,231,687 
19,498,028 

3,988,765 
13,351,181 
11,346,895 

3,129,195 
19,527,153 
760,435 

9,983,147 
33,452,241 
31,341,994 

5,554,376 

7,351,084 

5,427,280 

7,140,206 
12,502,150 

2,111,950 
29,496,297 
18,425,578 
12,502,573 
20,425,958 

9,614,123 
35,834,441 

4,190,020 
23,393,222 
31,521,688 
21,423,469 
16,887,321 
20,461,053 
40,317,199 
18,400,873 
18,498,791 
14,849,404 

5,722,761 
11,173,878 
10,290,174 

2,702,908 

9,753,589 
16,862,024 

6,081,805 
14,970,583 
16,172,513 
10,190,998 
20,179,191 
14,154,365 

3,366,761 
15,301,515 
15,931,232 


2,776 
14,683 
5,450 
5,290 
56.338 
7,248 
2,530 
6,438 
6,715 
5,533 
12,450 
14,375 
2,025 
5,113 
6,362 
2,956 
8,160 
1.526 
2,550 
15,702 
10,835 
9.822 
3,510 
10,057 
3,947 
6,239 
1.824 
49,030 
20,062 
4,261 
17,817 
61,863 
31,889 
6,494 
11,023 
12,012 
8,292 
31,310 
12,480 
53,734 
12,480 
4,179 
4,968 
3,601 
9,248 
19,897 
23,448 
2,958 
5,662 
4,105 
9,184 
9.367 
3,937 
12,029 
54,693 
6,215 
4,472 
6,506 


1949 

Mfg.  Em- 
ployment 

644 
4,180 
148 
391 
3,686 
1,086 
47 
1,308 
676 
470 
762 
3,163 

379 
1,768 
381 
390 

26 
4,113 

464 
1,658 

144 
3,351 

744 

315 

24,582 
7,553 
536 
3,624 
19,241 
16,716 
908 
2,007 
1,086 
1,007 
1,409 
4,502 
2,675 
10,223 
605 
34,637 
2,367 
412 
321 
943 
150 
181 
212 
1,839 
1.553 
542 
1,893 
15,570 
841 
337 
794 


949  Mfg. 
Taxable 
Payrolls 
1st  Qtr. 

236,000 
2,921,000 
39,000 
252,000 
2,813,000 
663,000 
33,000 
557,000 
309,000 
309,000 
434,000 
2,864,000 

168,000 
1,531,000 
146,000 
193,000 

9,000 
2,839,000 
331,000 
844.000 
54,000 
2,077,000 
374,000 
186,000 

18,688,000 
5,353,000 
376,000 
2,625,000 
15,009,000 
12,266,000 
800,000 
1,449,000 
569,000 
560,000 
898,000 
3,180,000 
1,882,000 
8,093,000 
239,000 
27,396,000 
1,219,000 
228,000 
148,000 
363,000 
108,000 
103,000 
105,000 
1,092,000 
936.000 
265,000 
1,256,000 
12,415.000 
399,000 
183,000 
363,000 


(Continued  on  page  66) 


OF  THE 
LISTENING  HOMES 
IN 

DECATUR 
ARE  TUNED 
TO 

WSOY 

WS0Y  47.2% 

STATION  "A" .  .  .  . 
STATION  "B"  .... 
STATION  "C"  (Local)  . 

(April  1952  Conlan) 
Individual  copies  on  request 

WSOY 

CBS  Radio  Affiliate 

DECATUR,  ILLINOIS 


10.9% 
9.7% 
8.0% 
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ILLINOIS  MARKET  DATA  BY  COUNTIES 


1950           1950  1951 

1950  1940  Percentage       Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                            Population  Population  Increase     Population  Population    Homes   Radio  Homes  Radio  Radio  Homes  ($  000) 

Pope                                    5,779  7,999  —27.8                            5,779  1,774  1,637  92.3  1,417  1,993 

Pulaski                              13,639  15,875  —14.1  13,639  4,055  3,666  90.4  2,480  5,161 

Putnam                                4,746  5,289  —10.3                            4,746  1,468  1,415  96.4  1,243  3,200 

Randolph                           31,673  33,608  —5.8  8,965  22,708  8,700  8,222  94.5  6,285  25,808 

Richland                            16,889  17,137  —1.4  8,612          8,277  5,367  5,083  94.7  3,951  17,344 

Rock  Island                      133,558  113,323  17.9  111,775  21,783  39,362  38,653  98.2  29,483  147,400 

St  Clair                           205,995  166,899  23.4  155,788  50,207  59,350  57,035  96.1  40,234  182,108 

Saline                                 33,420  38,066  —12.2  15,499  17,921  10,663  10,034  94.1  8,319  28,594 

Sangamon                         131,484  117,912  11.5  97,371  34,113  40,826  39,724  97.3  28,802  161,035 

Schuyler                              9,613  11,430  —15.9  2,682          6,931  3,167  3,059  96.6  2,585  6,659 

Scott                                      7,245  8,175  —11.4                              7,245  2,311  2,179  94.3  1,775  5,893 

Shelby                               24,434  26,290  —7.1  4,462  19,972  7,795  7,452  95.6  6,279  17,731 

Stark                                   8,721  8,881  —1.8                            8,721  2,651  2,577  97.2  2,199  6,686 

Stephenson                        41,595  40,646  2.3  22,467  19,128  12,818  12,510  97.6  10,610  49,577 

Tazewell                            76,165  58,362  30.5  49,278  26,887  22,627  22,129  97.8  14,660  56,659 

Union                                 20,500  21,528  —4.8  4,380  16,120  5,517  5,147  93.3  3,595  13,522 

Vermillion                          87,079  86,791  0.3  50,346  36,733  26,627  25,642  96.3  21,304  90,125 

Wabash                              14,651  13,724  6.8  8,732          5,919  4,549  4,331  95.2  3,219  14,457 

Warren                              21,981  21,286  3.3  10,193  11,788  6,656  6,443  96.8  5,458  24,645 

Washington                        14,460  15,801  —8.5  14,460  4,569  4,263  93.3  3,139  10,324 

Wayne                               20,933  22,092  .  —5.2  5,576  15,357  6,388  5,960  93.3  4,344  16,162 

White                                 20,935  20,027  4.5  5,574  15,361  6,533  6,141  94.0  4,314  16,745 

Whiteside                           49,336  43,338  13.8  27,037  22,299  14,895  14,523  97.5  11,040  49,414 

Will                                  134,336  114,210  17.6  90,457  43,879  37,366  36,693  98.2  26,692  132,048 

Williamson                         48,621  51,424  —5.5  26,985  21,636  15,757  14,875  94.4  11,609  36,002 

Winnebago                        152,385  121,178  25.8  125,447  26,938  45,848  45,298  98.8  32,303  193,686 

Woodford   '.              21,335  19,124  11.6  21,335  6,325  6,186  97.6  4,598  20,033 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed 


(Continued  from  page  65) 

1949  M  ' 
1949  Toxab 
1949  1951         Mfg.  Em-  Payrol 

Farm  Income  Automobiles  ployment    1st  <J>t 


1,729,652 
2,433,581 
4,534,580 
8,453,143 
3,846,924 
10,873,846 

12,820,492 
3,628,350 

27,807,710 
7,536,332 
6,619,032 

15,795,327 
9,331,001 

20,167,218 

18,505,479 
4,491,861 

25,339,294 
2,567,077 

21,661,854 
8,749,800 
6,369,526 
6,170,501 

25,243,303 

20,646,703 
2,003,668 

14,675,549 

16,112,915 


1,236 
2,199 
1,564 
7,940 
5,247 
44,895 
56,375 
7,872 
39,447 
2,805 
2,046 
7,150 
2,898 
13,836 
25,723 
4,246 
26,417 
4,630 
6,859 
4,497 
5,610 
6,212 
17,593 
40,902 
12,301 
55,281 
6,993 


* 

* 

506 

224.0C 

2,493 

1,492,00 

1,159 

536.0C 

28,992 

23,995,0( 

23,158 

17,130,0C 

189,00 

12,398 

8  73"5  Of 

* 

* 

156 

45.0G 

646 

388,00 

209 

157.0C 

4,248 

3,193,00 

26,006 

19,587,00 

697 

283,00 

8,294 

5,665,00 

1,017 

693,00 

576 

317,00 

290 

136,00 

847 

548,00 

342 

158,00 

6,286 

5,201,00 

13,067 

10,585,00 

2,036 

1,220,00 

33,546 

27,751,00 

364 

221,00 

INDIANA 


SPOT  RATE  FINDER 
ANDERSON,  46,820  pop.;  15,179  homes; 
97.9%  radio;  14,860  radio  homes;  Mad- 
ison Co.;  TV  alloc:  Chan.  61. 
WCBC,  lkw-D,  1470kc 

D      8.00     8.00    18.00    36.00    53.00  80.00 
WHBU,  250w,  1240kc,  ABC,  CBS,  Boil- 
ing, Conlan 

SB  1M  5M  15M  30M  lHt 
D  6.00  6.00  10.00  18.00  25.00  40.00 
N  8.00  8.00  15.00  25.00  40.00  60.00 
ANGOLA,  5,081  pop.;  Steuben  Co.;  TV 

alloc:  Chan.  15. 
BEDFORD,    12,562    pop.;    4,036  homes; 
94.1%  radio;  3,798  radio  homes;  Law- 
rence Co.;  TV  alloc:  Chan.  39. 
WBIW,  250w,  1340kc,  Grant,  Conlan 
D      5.00     5.00     8.00    15.00    25.00  40.00 
N      6.00     6.00    12.00    20.00    30.00  50.00 
BLOOMINGTON,     28,163     pop.;  6,942 
homes;     94.9%     radio;     6,588  radio 
homes;     Monroe     Co.;     TV  alloc: 
Chans.  4  (WTTV  (TV),  now  Chan. 
10),  *30,  36. 
WFIU  (FM),  Chan.  279,  103.7mc,  33kw 
(CP) 

WTTS,  5kw-D,  500w-N,  1370kc,  Meeker, 
Conlan 

D  6.00  6.00  10.00  20.00  30.00  50.00 
N  9.00  9.00  13.00  26.00  39.00  65.00 
WTTV     (TV),    Chan.    10,  3.1kw-aur.; 

6.2kw-vis.,  ABC,  CBS,  Dumont,  NBC, 

Meeker 

D  20.00    26.00    52.00    78.00  130.00 

N  30.00    40.00    80.00  120.00  200.00 

BOONVILLE,  5,092  pop.;  Warrick  Co. 

WBNL,  250W-D,  1540kc,  KBS 

D  4.00     7.00    14.00    24.00  40.00 

COLUMBUS,  18,370  pop.;  5,752  homes; 
97.5'>  radio;  5,608  radio  homes;  Bar- 
tholomew Co.;  TV  alloc:  Chan  42. 

WCSI,  250w-D,  lOlOkc,  Rambeau,  Con- 
lan 

D      8.00     8.00    12.00    24.00    36.00  60.00 
WCSI-FM,  Chan.  229,  93.7mc,  71kw 
D      8.00     8.00    12.00    24.00    36.00  60.00 
N      8.00     8.00    12.00    24.00    36.00  60.00 
CONNERSVILLE,     15,550     pop.;  4,700 
homes;     96.9%     radio;     4,554  radio 
homes;  Fayette  Co.;  TV  alloc:  Chan. 
38. 

WCNB,  250w-D,  1580kc,  Gill,  Keefe  & 
Perna 

D  3.000  6.00  10.00  20.00  30.00  50  00 
WCNB-FM,  Chan.  262,  100.3mc,  lOkw, 

Bonus  daytime  only. 
N      1.00     2.00     4.00     8.00    12.00  20.00 
ELKHART,  35,646  pop.;   11,344  homes- 
98.3%  radio;  11,151  radio  homes;  Elk- 
hart Co.;  TV  alloc:  Chan.  52. 
WTRC,  250w,  1340kc.  NBC,  Pearson 
D      6.00     6.00    15.00    21.00    35.00    65  00 
N      6.00     6.00    15.00    21.00    35.00  65.00 
WTRC-FM,   Chan.  264,  100.7mc,  33kw, 
Bonus 

EVANSVILLE,     128.636     pop.;  39,411 
homes;    95.6%    radio;    37,677  radio 
homes:  Vanderburgh  Co.;  TV  alloc 
Chans.  7,  50,  '56,  62. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  9.00  10.50  20.00  38.00  60.00  100.00 
N     12.00    13.17    26.33    49.50    79.00  231.67 

WEOA,     250w,     1400kc,     CBS,  Katz, 
Hooper 

D  6.00  8.00  16.00  32.00  48.00  80.00 
N  9.00  10.00  20.00  40.00  60.00  100.00 
WGBF    5kw-D,   lkw-N,   1280kc,  NBC, 

Weed,  Hooper 
D     12.00    12.00    24.00    48.00    72.00  120.00 
N     15.00    15.00    30.00    60.00    90.00  150.00 
WMLL  (FM),  Chan.  233,  94.5mc,  50kw, 

Bonus 

WIKY,  250W-D,  820kc,  Pearson,  Hooper, 
Conlan 

D  6.00  8.00  16.00  32.00  48.00  80.00 
WIKY-FM,   Chan.   281,   104.1mc,  20kw, 

Pearson,  Bonus  daytime  only 
N      3.00     4.00     8.00    16.00    24.00  40.00 
WJPS,    5kw-D,    lkw-N,    1330kc,  ABC, 

Hollingbery 
D  11.50    20.00    34.00    60.00  100.00 

N  14.50    29.00    48.50    87.00  145.00 

FORT    WAYNE,    133,607    pop.;  41,054 

homes;    98.6%    radio;    40,479  radio 

homes;  Allen  Co.;  TV  alloc:  Chans. 

21,  *27,  33. 

4  AM  affiliates,  average  1-time  rates 
D     12.35    13.10    18.63    34.75    52.30  90.63 
N    16.13    16.88    31.25    62.50  116.25  131.25 

WANE,  250w,  1450kc,  CBS,  Boiling 
D      7.00     7.00    12.00    24.00    36.00    60  00 
N    10.00    10.00    20.00    40.00    60.00  100.00 
WGL,    lkw,    1250kc,    ABC,  Headley- 

Reed,  Hooper,  Conlan 
D  9.40  9.40  12.50  25.00  37.50  62  50 
N  12.50  12.50  25.00  50.00  75.00  125  00 
WKJG,  5kw,  1380kc,  MBS,  Raymer 
D  12.00  12.00  20.00  30.00  60.00  90.00 
N  1500  15.00  30.00  60.00  90.00  140.00 
WKJG-FM,  Chan.  291,  106. lmc,  30kw, 

Bonus 

WOWO,   lOkw,  1190kc,  NBC    Free  & 
Peters,  Doody,  Conlan 

Pt  ?H°  2400  30-00  60-00  90.00  150.00 
N  27.00  30.00  50.00  100.00  150.00  250  00 
WOWO-FM,  Chan.  241,  96.1mc,  16.5kw 

Bonus 

139U  P°P';  37>292  homes; 
97.0%  radio;  36,173  radio  homes;  Lake 
Co.;  TV  alloc:  Chans.  50,  *66. 

2   AM   non-affiliates,    average  1-time 
rates 

D  7.40    13.85    27.70   43.50  72.50 

WGRY,  500w-D,  1370kc 

wwr-A       7-80    11.70    23.40    39.00  65.00 

WWCA,  lkw,  1270kc,  Hooper 

D  7.00    16.00    32.00    48.00  80.00 

N  7.00    16.00    32.00    48.00    80  00 

Ht^OND   87,594  pop.;  25,187  homes; 

98.7%  radio;  24,860  radio  homes1 
wwvS?  9Si;  TV  aIloc-:  Chan.  56  ' 

fan  '  1230kc'  McGillvra,  Con- 

5  ,5-2°  1000  i8-°0  36.00  54  00  90  00 
WTTV0  0r0TPM200^24  00    48-0°    72:00  lloioo 

l}?r  JM)-  ^han-  222>  92.3mc,  lOkw, 
McGillvra,  Bonus 
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MARKET  INDICATORS  FOR 


FIGURES 
3,934,224 
2,357,196 
1,577,028 
1,169,314 
96,5% 
1,104,571 


CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales    /   $3,982,288,000 

Automobiles   1,513,025 

lelephones    1,196,500 

New  Construction    $  726,100,000 

Internal  Revenue  Collections...  $1,195,460,954 

v  K  °,dQurban  definition  of  Census  Bureau. 

iV«ii^Li  i  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 
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nbar  o)  Tela 

casting  Stations 

INDIANA 

YR. 

FIGURES 

YR. 

'50 

3,427,796 

'40 

'50 

(1)  1,887,712 

'40 

'50 

(1)  1,540,084 

'40 

'50 

961,498 

'40 

'50 

88.2% 

'40 

'50 

826,604 

'40 

'51 

$3,520,507,000 

'48 

'51 

1,434,885 

'50 

'52 

732,200 

'45 

'51 

$  224,700,000 

'40 

'51 

$  973,283,542 

'50 

GROffl!liWf 


TERRE  HAUTE 

AREA 


•  Spearhead  of  Industrial 
Development  over  all  of  Indiana! 


1480  AM 


99.9  FM 


...  Stead/- Increased  AUDflCNCe 

SURPASSING  COMMUNITY  GROWTH ! 


FOOD  ft  KINDRED  PRODUCTS 


IRON  ft  STEEL  PRODUCTS 


CHEMICALS  &  ALLIED  PROD 


STATE  Q 
AREA  I 


STONE   CLAY  &  GLASS  PROD 


RINTING  S>  PUBLISHING 


PAPER  &  ALLIED  PRODUCTS 


APPAREL  &  FABRICS 


STATE  J 

AREA  I 
STATE 

AREA  ^|  ' 

STATE  |  | 

AREA  ^(  _  "  _ 

STATE  j  j 

AREA 


LUMBER  &  WOOD  PRODUCTS 


PERCENTAGE  DISTRIBUTION  COVERED  1st  A  N  U 
FACTURING  EMPLOYMENT  TERRE  HAUTE 
AREA  AND  STATE  OF  INDIANA:  1  05O  SOURCE: 
TABLE  Pl.t      INDIANA  ECONOMIC  COUNCIL 


FURNITURE  &  FIXTURES 


OTHER  MANUFACTURES 


STATE  |  1 

AREA 


H  1 


-I  I  I  I  i  I  I  I  I  I  ■    '    ■  L 


lO         15         20        25        30        35        40       45  SO 


STUDY  OF  LISTENING  HABITS 
CONLAN   RADIO   REPORT  OF  SHARE   OF  AUDIENCE 


g  31% 


(  WTHI  BROADCAST  FOR  FIRST 

TIME  IN  JANUARY.  1948) 

43.3°/e 


MAY 
1948 


NOV. 
1948 


MAY 
1949 


NOV. 
1949 


MAY 
1950 


NOV 
1950 


DEC. 
1951 


APR. 
1952 


o  o  o 


WTW  I    is  you/'  best  mee/tunt  fa  fhfs 

n/CH.  GROWMG  and /S0LAT€D  MARxer. 

OUR  MOTTO:  J^Wt^4  h^J^w«o^'' 
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INDIANA 

SPOT   RATE  FINDER 

(Continued  from  page  66) 

INDIANAPOLIS,  427,173  pop.;  131,826 
homes;  97.4%  radio;  128,398  radio 
homes;  Marion  Co.;  TV  alloc:  Chans. 
6   (WFBM-TV),  8,  13,  *20,  26,  67. 


4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  15.40  16.55  27.13  53.70  81.50  140.00 
N    25.50    26.75    51.33    99.75  154.25  267.25 

WFBM,  5kw,  1260kc,  CBS,  Katz,  Hooper 
D  13.00  15.00  25.00  50.00  75.00  135.00 
N  25.00  30.00  50.00  100.00  150.00  270.00 
WFBM-TV,     Chan.      6,  18.1kw-aur.; 

28.2kw-vis.;     ABC,     CBS,  DuMont, 

fCatz 

D  60.00  60.00  85.00  136.00  204.00  340.00 
N  120.00  120.00  150.00  240.00  360.00  600.00 
WIBC,  50kw-D,  lOkw-N,  1070kc,  MBS 

D    18.00    30.00    60.00    90.00  150.00 

N  25.00  25.00  60.00  120.00  180.00  300.00 
WIRE,  5kw,  1430kc,  NBC,  Free  &  Peters 
D    20.00    20.00  52.00    82.00  143.00 

N    30.00    30.00  91.00  155.00  279.00 

WISH,  5kw-D,  lkw-N,  1310kc,  ABC, 
Boiling 

D     13.20    13.20    26.40    52.80    79.00  132.00 
N    22.00    22.00    44.00    88.00  132.00  220.00 
WXLW,  lkw,  1590kc,  IMS,  Hooper 
D      8.00    12.00    20.00    32.00    48.00  80.00 
N      8.00    12.00    20.00    32.00    48.00  80.00 

JASPER,  5,215  pop.;  Dubois  Co.;  TV 

alloc:  Chan.  19. 
WITZ,  lkw-D,  990kc 

D      3.00     4.00     8.00  16.50    30.00  50.00 

KOKOMO,  38,672  pop.;    11,796  homes; 

97.3%    radio;     11,478    radio  homes; 

Howard  Co.;  TV  alloc:  Chan.  31. 
WIOU,  lkw,  1350kc,  CBS,  Weed 
D  9.00    14.00    28.00    42.00  70.00 

N  12.00    18.00    36.00    54.00  90.00 

LAFAYETTE,  35,568  pop.;  10,981  homes; 
97.4%  radio;  10,695  radio  homes;  Tip- 
pecanoe Co.;  TV  alloc:  Chans.  *47, 
59. 

WASK,  250w,  1450kc,  MBS,  Rambeau, 
Conlan 

D  6.00  7.50  16.00  27.00  41.00  68.00 
N      7.50     9.00    18.00    28.00    48.00  80.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WFAM  (FM),  Chan.  236,  95.1mc,  1.2kw, 
Rambeau 

SB       1M     5M     15M     30M     1  Hr 


D  2.50 
N  2.50 


6.00  8.80  11.80  21.80 
6.00     8.80    11.80  21.80 


LAPORTE,    17,882   pop.;    5,770  homes; 
98.8%  radio;  5,701  radio  homes;  La- 
Porte  Co. 
WLOI,  250w-D,  1540kc,  McGillvra 
D  11.04    22.08    33.12  55.20 

LEBANON,  7,631  pop.;  Boone  Co.;  TV 

alloc:  Chan.  18. 
WINL     (FM),     Chan.     288,  107.1mc, 

0.59kw 

N      2.00     2.50     6.00    12.50    20.00  35.00 

LOGANSPORT,      21,031      pop.;  6,864 

homes;  97.8%  radio;  6,713  radio 
homes;  Cass  Co.;  TV  alloc:  Chan. 
51. 

WSAL.  250w,  1230kc,  MBS 

D      7.00              16.00    32.00    48.00  80.00 

N      7.00              16.00    32.00    48.00  80.00 

MADISON,  7,506   pop.;   Jefferson  Co.; 

TV  alloc:  Chan.  25. 
WORX  (FM),  Chan.  244,  96.7mc,  32kw 
D  3.00      6.50    15.00    25.00  40.00 

N  3.00     6.50    15.00    25.00  40.00 


MARION,    30,081  pop.; 

97.4%     radio;  9,416 

Grant  Co.;  TV  alloc: 
WBAT,    250w,  1400kc, 

Conlan 
D      7.50      7.50    12.00  24 
N      7.50      7.50    12.00  24 
WMRI  (FM),  Chan.  295, 

Inland  Radio 
D      6.00  12.00  24 

N      6.00  12.00  24 


9,667  homes; 
radio  homes; 
Chan.  29. 
CBS,  Meeker, 

.00  36.00  60.00 
00  36.00  60.00 
106.9mc,  34kw, 

00  36.00  60.00 
00    36.00  60.00 

MICHIGAN  CITY,  28,395  pop.;  7,807 
homes;  98.6%  radio;  7,698  radio 
homes;  LaPorte  Co.;  TV  alloc:  Chan. 
62. 

WIMS,  lkw-D,  500W-N,  1420kc,  Ram- 
beau 

D  8.00    17.50    28.00    42.00  70.00 

WIMS-FM,    Chan.    228,    93.5mc,  lkw, 

Rambeau,  Bonus  daytime  only. 
N  1.50  5.00    10.00  20.00 

MUNCIE,  58,479  pop.;  18,001  homes; 
97.3%  radio;  17,515  radio  homes; 
Delaware  Co.;  TV  alloc:  Chans.  49, 
55,  *71. 

WLBC,  250w,  1340kc,  CBS,  Holman 

D      6.00     6.00    10.00    20.00    30.00  50.00 

N    10.00    10.00    16.00    32.00    48.00  80.00 


WMUN  (FM),  Chan.  281,  104.1mc, 
8.64kw 

SB      1M     5M     15M     30M     1  Hr 

D                                     6.00      9.00  15.00 

N                                   8.00    12.00  20.00 

NEW     ALBANY,     29,346     pop.;  9,190 

homes;     95.6%     radio;     8,786  radio 

homes;  Floyd  Co. 
WLRP,  lkw-D,  1570kc 

D      3.50     5.00      8.00    16.00    24.00  40.00 

NEW  CASTLE,  18,271  pop.;  5,796 
homes;  97.9%  radio;  5,674  radio 
homes;  Henry  Co. 

WCTW  (FM),  Chan.  273,  102.5mc,  4kw, 
Scheerer 

D      3.00      5.00      8.97    17.96    26.93  44.89 

N      5.00      8.00    13.60    27.20    40.80  68.00 

PORTLAND,  7,064  pop.;  Jay  Co. 

WPGW,  500w-D,  1440kc 

D      3.75      5.00     9.00    17.50    27.50  45.00 

PRINCETON?  7,673  pop.;  Gibson  Co. 

WRAY,  lkw-D,  1250kc,  KBS 

D      1.10     3.00      7.50    14.00    22.00  40.00 

RICHMOND,  39,539  pop.;  12,215  homes.; 

97.9%    radio;     11,958    radio  homes; 

Wayne  Co.;  TV  alloc;  Chan.  32. 
WKBV,    250w,    1490kc,    ABC,  Meeker, 

SAMS 

D  7.25  7.25  13.25  27.75  37.00  61.00 
N      8.25      8.25    15.50    32.25    44.00  73.50 

SALEM,  3,271  pop.;  Washington  Co. 

WSLM,  250w-D,  1220kc 

D      1.00     2.00  10.00    18.00  30.00 

SEYMOUR,  9,629  pop.;  Jackson  Co. 

WJCD,  500w-D,  1390kc 

D      5.00  10.00    25.00    40.00  60.00 

SHELBY  VILLE,      11,734  pop.;  3,910 

homes;     96.1%     radio;  3,758  radio 

homes;  Shelby  Co.;  TV  alloc:  Chan. 
58. 

SOUTH    BEND,     115,911  pop.;  34,486 

homes;     97.9%     radio;  33,762  radio 

homes;  St.  Joseph  Co.;  TV  alloc: 
Chans.  34,  *40,  46. 


2  AM  affiliates,  average  1-time  rates 
D     10.00    10.00    20.00    35.00    55.00  87.50 
N    14.00    14.00    20.00    50.00    75.00  125.00 

WHOT.  250w,  1490kc,  ABC,  Boiling 
D      7.00      7.00    15.00    25.00    40.00  60.00 
N    10.00    10.00    20.00    40.00    60.00  100.00 
WJVA,  250w-D,  1580kc,  Burn-Smith 
D      4.00      6.00    10.00    23.00    34.00  57.50 


WSBT,  5kw,  960kc,  CBS,  Raymo 
Hooper 

SB       1M      5M      15M      30M     1  l| 

D  13.00  13.00  25.00  45.00  70.00  115 1 
N    18.00    18.00    20.00    60.00    90.00  150.1 

TELL  CITY,  5,735  pop.;  Perry  Co.;  T 

alloc:  Chan  31. 
WTCJ,  250w,  1230kc 

D  3.00      7.50    12.50    25.00  50 

N  3.00     7.50    12.50    25.00  50. 

TERRE  HAUTE,  64,214  pop.;  21,3 
homes;  95.3%  radio;  20,334  rad 
homes;  Vigo  Co.;  TV  alloc:  Char. 
10,  *57,  63. 

2  AM  affiliates,  average  1-time  rate 
D      8.00     7.50    16.00    32.00    48.00  80, 
N    11.00    11.00    22.00    44.00    66.00  110.' 

WBOW,  250w,  1230kc,  NBC,  Weed,  Coi 
lan 

D      8.00     7.00    16.00    32.00    48.00  80 
N    10.00    10.00    20.00    40.00    60.00  100. 
WBOW-FM,  Chan.  266,  lOl.lmc,  20k\ 
Bonus 

WTHI,  lkw,  1480kc,  CBS,  Boiling,  Cor 
lan 

D      8.00     8.00    16.00    32.00    48.00  80.' 
N    12.00    12.00    24.00    48.00    72.00  120.C 
WTHI-FM,    Chan.   268,    99.9mc,  7.4kv 
Boiling,  Bonus 

VINCENNES,  18,831  pop.;  6,025  home: 
95.3%  radio;  5,742  radio  homes;  Kno 
Co.;  TV  alloc:  Chan.  44. 

WAOV,  250w,  1450kc,  MBS,  Free  < 
Peters 

D  3.60  3.60  7.20  14.40  21.60  36.0 
N      4.50     4.50    12.00    24.00    36.00  60.0 

WARSAW,  6,625  pop.;  Kosciusko  Co. 
WKAM,  250w-D,  1220kc,  Holman 
D  5.00     8.00    16.00    24.00  40.0 

WRSW,  500w,  1480kc 
(CP) 

WRSW-FM,  Chan.  297,  107.3mc,  34kv 
D  6.00  6.00  12.00  24.00  36.00  60.0 
N      8.00     8.00    16.00    32.00    48.00  80.0' 

WASHINGTON,      10,987     pop.;  3,48: 

homes;     95.7%     radio;    3,333  radic  pe 

homes;  Daviess  Co.;  TV  alloc:  Chan 
60. 

WFML  (FM),  Chan.  293,  106.5mc,  14kv>  : 

D     3.00     5.00     8.00    17.00    25.00  42.0(  lL 

N      4.00     6.00    12.00    24.00    36.00  60.0(  n; 

WEST  LAFAYETTE,  11,873  pop.;  2,561 
homes;  97.4%  radio;  2,494  radic 
homes;  Tippecanoe  Co. 
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W  G  B  F 

EV  ANSV I  LLE ,  INDIANA 

Established  1923  •  NBC  Affiliate 


HOOPER  RADIO  AUDIENCE  INDEX 


February-March  1952 
8  AM-12  Noon— Mon.-Fri. 
12  Noon-6  PM— Mon.-Fri. 
6  PM-10:30  PM — Sun.-Sat. 

EVANSVILLE 

WGBF 

1280  KC 


30.0 
31.6 
39.0 


WBOW 

TERRE  HAUTE,  INDIANA 

Established  1927  •  NBC  Affiliate 

CONLAN  Survey— %  of 
Listening  Homes 

April  6-12,  1952 

8  AM-12  Noon— Mon.-Sat.  42.4% 

12  Noon-6  PM— Mon.-Sat.  48.9% 

6  PM-1 1 :00  PM— Sun.-Sat.  46.0% 

TERRE  HAUTE 
WBOW 


1230  KC 
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INDIANA  MARKET  DATA  BY  COUNTIES 


ounty 


1950 
Population 


dams    22,393 

Hen    183,722 

jrtholomew    36,108 

;nton    11,452 

lackford    14,026 

jone    23,993 

rown    6,209 

irroll    16,010 

}ss    38,793 

lark    48,330 

fay    23,918 

inton    29,734 

Coibawford    9,289 

aviess    26,762 

earborn    25,141 

.  i  ecatur    18,218 

eKalb    26,023 

slaware    90,252 

ubois                           .  23,785 

jkhart    84,512 

ayette    23,391 

oyd    43,995 

,)untain    17,836 

Kiofranklin    16,034 

jlton    16,565 

ibson    30,720 

rant    62,156 

reene    27,886 

amilton    28.491 

incock    20,332 

arrison    17,858 

endricks    24,594 

enry    45,505 

oward    54,498 

untington    31,400 

ickson    28,237 

isper    17,031 

y    23,157 

ifferson    21,613 

innings    15,250 

ihnson    26,183 

(lox    43,415 

osciusko    33,002 

igrange    15,347 

ike    368,152 

iPorte    76,808 

wrence    34,346 

adison   103,911 

arion    551,777 

arshall    29,468 

artin    10,678 

iami    28,201 

onroe    50,080 

ontgomery    29,122 

organ    23,726 

ewton    11,006 

Dble    25,075 

lio    4,223 

range    16,879 

Men    11,763 

irke    15,674 

;rry    17,367 

ke    14,995 

srter    40,076 

>sey    19,818 

ilaski    12,493 

itnam    22,950 

mdolph    27,141 

pley    18,763 

ish    19,799 

.  Joseph    205,058 

!ott    11,519 

lelby    28,026 

>encer    16,174 

arke    15,232 

euben    17,087 

illivan    23,667 

vitzerland    7,599 

ppecanoe    74,473 

pton    15.5S6 

aion    6,412 

mderburgh    160,422 

;rmillion    19,723 

Igo    105,160 

abash    29,047 

arren    8,535 

arrick    21,527 

ashington    16,520 

ayne    68,566 

ells    19,564 

hite    18.042 

hitley    18,828 


1940 
Population 

21,254 
155,084 
28,276 
11,117 
13,783 
22,081 

6,189 
15,410 
36,908 
31,020 
25.365 
28,411 
10,171 
26,163 
23,053 
17,722 
24,756 
74,963 
22,579 
72,634 
19,411 
35,061 
18,299 
14,412 
15,557 
30,709 
55,813 
31,330 
24,614 
17,302 
17,106. 
20,151 
40,208 
47,752 
29,931 
26.612 
14,397 
22,601 
19,912 
13,680 
22,493 
43,973 
29,561 
14,352 
293,195 
63,660 
35,045 
88,575 
460,926 
25,935 
10,300 
27,926 
36,534 
27,231 
19,801 
10,775 
22,776 

3,782 
17,311 
12,090 
17,353 
17,700 
17,045 
27,836 
19,183 
12,056 
20,839 
26,766 
13,893 
18,927 
161,823 

8,978 
25,953 
16,211 
12,253 
13,740 
27,014 

8,167 
51,020 
15,135 

6,017 
130,733 
21,787 
99,709 
26,601 

9,055 
19,435 
17,003 
59,229 
19,099 
17,037 
17,001 


1950  1950 
Percentage       Urban  Rural  1950 

Increase     Population   Population  Homes 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


1949  1951 
Farm  Income  Automobiles 


1949  Mfg. 
1949  Taxable 
Mfg.  Em-  Payrolls 
ployment  IstQtr. 


5.4 
18.5 
27.7 
3.1 
1.8 
8.7 
0.3 
3.9 
5.1 
55.8 
—5.7 
4.7 
—8.7 
2.3 
9.1 
2.8 
5.1 
20.4 
5.3 
16.4 
20.5 
25.4 
—2.5 
11.5 
6.3 

11.4 
—11.0 
15.8 
17.5 
4.4 
22.0 
13.2 
14.1 
4.9 
6.1 
18.3 
2.5 
8.5 
11.5 
16.4 
—1.3 
11.6 
6.9 
25.9 
20.7 
—2.0 
17.3 
19.7 
13.9 
3.7 
1.0 
37.1 
6.9 
19.8 
2.1 
10.1 
11.7 
—2.5 
—2.7 
—9.7 
—2.3 
—12.0 
44.0 
3.3 
3.6 
10.1 
1.4 
—0.7 
4.6 
26.7 
28.3 
8.0 
—0.2 
24.7 
24.4 
-12.4 
—7.0 
46.0 
2.8 
6.6 
22.7 
—9.5 
5.5 
9.2 
—5.7 
10.8 
—2.9 
15.8 
2.4 
5.9 
10.7 


7,271 
140,314 
18,986 

7,456 
7,631 
6,209 
2,530 
21,031 
26,648 
8,434 
15,028 

10,987 
9,586 
6,619 
10,170 
58,479 
9,271 
52,042 
15,550 
31,690 
3,862 
2,538 
4,673 
11,212 
40,464 
8,910 
6,567 
6,159 

5,387 
18,271 
38,672 
15,079 
9,629 
4,072 
9,909 
7,506 
3,488 
13,049 
23,403 
6,625 

341,696 
46,277 
15,807 
63,329 

502,375 
9,368 

13,303 
28,163 
12,851 
5,991 

6,119 

2,575 


5,735 
3,035 
16,084 
6,150 

6,888 
9,039 
3,194 
6,761 
167,638 
5,859 
11,734 

3,034 
5,081 
5,423 

47,441 
5,633 

137,573 
6,462 
78,023 
14,598 

5,092 
3,271 
42,098 
6,076 
3,467 
4,745 


15,122 
43,408 
17,122 
11,462 
6,570 
16,362 

13,480 
17,762 
21,682 
15,484 
14,706 

9,289 
15,775 
15,555 
11,599 
15,853 
31,773 
14,514 
32,470 

7,841 
12,265 
13,974 
13,496 
11,892 
19,508 
21,692 
18,976 
21,924 
14,173 
17,858 
19,207 
27,234 
15,826 
16,321 
18,608 
12,959 
13,248 
14,107 
11,762 
13,134 
20,012 
26,377 
15,347 
26,456 
30,531 
18,539 
40,582 
49,402 
20,100 
10,678 
14,893 
21,917 
16,271 
17,735 
11,006 
18,956 

4,223 
14,304 
11,763 
15,674 
11,632 
11,930 
23,992 
13,668 
12,493 
16,062 
18,102 
15,559 
13,038 
37,420 

5,660 
16,292 
16,174 
12,248 
12,005 
18,244 

7,599 
27,032 

9,933 

6,412 
22,849 
13,261 
27,132 
14,449 

8,535 
16,435 
13,249 
26,468 
13,488 
14,575 
14,083 


6,291 

54,892 

10,803 
3,344 
4,343 
7,625 
1,732 
5,107 

11,429 

13,674 
7,761 
9,414 
2,748 
7,821 
7,326 
5,510 
7,970 

27,308 
6,391 

25,659 
6,820 

13,245 
5,658 
4,240 
5,292 
9,405 

18,607 
9,076 
8,833 
6,376 
5,047 
7,374 

13,423 

16,451 
9,794 
8,370 
4,704 
7,309 
5,768 
3,862 
7,868 

13,305 

10,368 
4,284 
102,088 

22,276 

10,239 

31,734 
167,737 
8,933 
2,972 
8,935 

12,888 
9,153 
7,132 
3,374 
7,645 
1,282 
4,964 
3,613 
4,907 
4,865 
4,617 

11,188 
5,829 
3,654 
6,344 
8,707 
5,478 
5,863 

59,122 
3,358 
8,839 
4,576 
4,489 
5,221 
7,832 
2,341 

19,954 
4,701 
1,938 

47,644 
6,297 

33,512 
8,787 
2,618 
6,390 
4,907 

20,120 
6,123 
5,675 
5,785 


6,083 

53,959 

10,392 
3,264 
4,217 
7,412 
1,568 
4,913 

11,120 

12,689 
7,326 
9,141 
2,498 
7,352 
6,982 
5,163 
7,731 

26,653 
5,963 

24,941 
6,588 

12,609 
5,437 
3,977 
5,128 
8,916 

18,160 
8,513 
8,559 
6,153 
4,643 
7,123 

13,114 

16,023 
9,539 
7,918 
4,539 
7,068 
5,387 
3,568 
7,522 

12,626 

10,026 
4,138 

99,842 

21,830 
9,635 

31,068 
163,544 
8.629 
2,749 
8,685 

12,140 
8,842 
6,718 
3,259 
7,408 
1,203 
4,651 
3,328 
4,632 
4,456 
4,265 

10,931 
5,409 
3,464 
6,084 
8,420 
5,122 
5,652 

57,762 
3,160 
8,516 
4,224 
4,233 
5,028 
7,378 
2,191 

19,455 
4,589 
1,870 

45,643 
6,014 

31,937 
8,532 
2,511 
5,962 
4,539 

19,677 
5,939 
5,465 
5,606 


96.7 
98.3 
96.2 
97.6 
97.1 
97.2 
90.4 
96.2 
97.3 
92.8 
94.4 
97.1 
90.9 
94.0 
95.3 
93.7 
97.0 
97.6 
93.3 
97.2 
96.6 
95.2 
96.1 
93.8 
96.9 
94.8 
97.6 
93.8 
96.9 
96.5 
92.0 
96.6 
97.7 
97.4 
97.4 
94.6 
96.5 
96.7 
93.4 
92.4 
95.6 
94.9 
96.7 
96.6 
97.8 
98.0 
94.1 
97.9 
97.5 
96.6 
92.5 
97.2 
94.2 
96.6 
94.2 
96.6 
96.9 
93.8 
93.7 
92.1 
94.4 
91.6 
92.4 
97.7 
92.8 
94.8 
95.9 
96.7 
93.5 
96.4 
97.7 
94.1 
95.8 
92.3 
94.3 
96.3 
94.2 
93.6 
97.5 
97.2 
96.5 
95.8 
95.5 
95.3 
97.1 
95.9 
93.3 
92.5 
97.8 
97.0 
96.3 
96.9 


4,779 

39,150 
6,790 
2,678 
3,538 
5,891 
952 
3,837 
9,223 
6,371 
5,728 
7,340 
1,656 
5,364 
5,231 
3,912 
6,193 

19,877 
4,067 

18,372 
4,839 
8,406 
4,450 
2,766 
3,999 
6,812 

14,058 
6,922 
6,494 
4,514 
2,961 
4,949 

10,140 

12,300 
7,702 
5,703 
3,214 
5,713 
3,930 
2,252 
5,415 
9,955 
7,381 
2,846 

69,917 

15,219 
7,655 

22,920 
120,282 
6,094 
1,648 
7,215 
7,868 
7,160 
4,296 
2,479 
5,634 
854 
3,339 
2,296 
3,814 
3,033 
3,242 
6,867 
4,000 
2,493 
4,867 
6,855 
3,722 
4,712 

40,180 
1,888 
6,547 
2,872 
2,615 
3,455 
5,940 
1,676 

12,781 
3,872 
1,522 

31,356 
5,297 

25,651 
6,708 
2,075 
3,833 
3,210 

14,864 
4,776 
4,055 
4,280 


19,507 
222,777 
32,643 
11,182 
13,999 
25,386 

2,092 
12,135 
42,153 
26,955 
17,040 
29,442 

4,116 
21,235 
21,144 
16,054 
22,437 
83,685 
19,465 
96,092 
22,782 
37,784 
15,442 

8,636 
16,906 
26,875 
57,526 
19,813 
23,928 
16,331 

9,171 
14,459 
38,268 
54,357 
29,514 
24,818 
15,023 
19,381 
16,707 

8,739 
21,477 
43,918 
31,666 
10,199 
420,849 
77,677 
27,309 
100,525 
714,386 
29,811 

5,290 
25,334 
36,833 
29,126 
18,552 
11,087 
25,851 

2,250 
10,749 

6,849 
10,896 
11,186 
10,449 
33,580 
14,119 
11,153 
19,875 
28,341 
16,692 
17,388 
262,640 

8,815 
26,363 

9,416 
14,219 
19,110 
17,429 

3,344 
72,870 
10,659 

5,439 
176,085 
15,589 
116,287 
27,225 

4,049 
14,674 
13,997 
75,643 
17,043 
14,716 
17,260 


$  8,566,758 

14,774,988 
8,005,061 

13,422,817 
3,540,277 

13,320,663 
749,016 

12,451,355 

11,048,697 
4,499,833 
5,076,979 

14,034,888 
1,434,727 
7,914,565 
3,556,050 
9,891,137 
7,569,870 

10,037,340 
6,336,837 

13.632.255 
4,867,152 
2,009,796 
8,105,115 
6,034,283 
8,628,060 
8,337,935 

10,990,919 
5,895,855 

11,605,175 
7,773,327 
5,384,331 

12,238,008 

10,270,594 
9,866,354 
9,520,580 
6,078,300 

13,842,942 
7,047,464 
4,303,830 
3,151,149 
8,752,564 

11,998,501 

15,309,533 
8,117,332 
9,567,946 

11,627,168 
3,310,058 

11,973,140 
8,739,669 

11,528,111 
1,453,456 
9,337,808 
2,195,522 

14,168,192 
6,456,766 
9,333,663 
9,227,044 
1,413,973 
3,546,454 
2,790,378 
7,738,889 
1,950,684 
3,184,892 
8,399,690 
7,488,081 
8,974,438 
9,601,713 

11,311,993 
5,414,370 

13,698,282 
9,226,329 
1,846,908 

10,298,108 
6,152,117 
7,351,376 
5,944,526 
6,496,217 
2,959,417 

13,660,161 
9,080,890 
4,481,779 
4,666,473 
5,455,638 
6,656,007 

11,494,168 
8,160,665 
3.843,017 
7,358,701 

12,001,841 
9,261,104 

13,642,959 
8,086,889 


7,315 
58,570 
10,728 
3,761 
4,485 
7,906 
1,726 
5,481 
12,122 
11,174 
7,013 
9,458  . 
2,230 
6,919 
7,590 
3,934 
9,503 
28,551 
6,293 
29,125 
6.828 
12,295 
5,255 
3,560 
5,853 
8,675 
18,331 
7,974 
9,732 
6,657 
4,740 
6,519 
14,724 
17,088 

7,622 
5,253 
7,966 
4,973 
3,565 
8,496 

12,303 

11,641 
4,284 

94,577 

22,458 
9,458 

32,651 
170,732 
9,891 
2,532 
9,058 

12,890 
9,771 
7,658 
3,694 
8,619 
1,300 
4,156 
3,322 
4,711 
4,062 
3,877 

12,253 
5,697 
4,111 
6,209 

11,834 
5,692 
3,858 

64,253 
2,963 
8,993 
3,994 
4,837 
6,125 
5,409 
2,099 

21,166 
5,122 
2,085 

43,157 
5,319 

27,960 
9,772 
2,778 
5,774 
5,542 

21,425 
7,096 
6,182 
6,895 


2,100 
31,801 
5,609 
94 
1,472 
1,019 
12 
543 
5,690 
3,875 
1,399 
1,702 
263 
960 
5,301 
439 
2,669 
15,330 
2,994 
13,501 
5,968 
3,405 
1,102 
301 
627 
1,235 
7,950 
625 
2,297 
411 
315 
108 
5,625 
10,450 
3,172 
2,768 
137 
2,945 
941 
547 
1,717 
2,140 
2,003 
135 
99,717 
12,410 
10,389 
22,936 
80,761 
1,590 
567 
2,204 
3,674 
2,567 
544 
292 
2,084 
92 
1,130 
220 
236 
3,297 
69 
1,801 
571 
280 
432 
3,132 
1,282 
1,000 
49,086 
1,404 
2,730 
188 
227 
322 
162 
208 
6,016 
672 
86 
23,324 
329 
10,074 
4,239 
20 
339 
692 
9,391 
570 
1,087 
1,180 


$1,538 
27,384, 
4,321, 
53, 
956, 
719, 
3, 
296, 
4,082 
2,686 
911 
1,214 
168 
568 
3,700 
212 
1.817 
12 
1. 

10,524 
4,878 
1,808 

754: 

144 
444 
860 
5,303 
301 
1,757 
242 
191 
67 
4,286 
7,724 
1,982, 
1,450 
72 
2,016 
442 
235 
1,095 
1,390 
1,279 
80 
90,333 
8,091 
8,602 
17,788 
64,976 
1,099 
241 
1,328 
2,049 
1,812 
315 
169 
1,255 
56 
487 
109 
132 
1,916 
25 
1,220 
375 
117 
267 
1,811 
835 
620 
45,582 
658 
1,598 
103 
100 
224 
75 
70 
5,018 
392 
58 
21,927 
165 
7,066, 
2,920, 
4 

135, 
357, 
7,407, 
381, 
582 
738 


,000 
000 
000 
000 
000 
000 
000 
000 
,000 
,000 
,000 
000 
000 
,000 
,000 
000 
000 
705 
784 
000 
,000 
,000 
000 
000 
000 
,000 
,000 
,000 
,000 
000 
,000 
000 
000 
,000 
000 
.000 
000 
000 
000 
,000 
,000 
,000 
000 
,000 
,000 
,000 
000 
000 
000 
000 
000 
000 
000 
,000 
,000 
000 
000 
,000 
,000 
000 
000 
,000 
,000 
000 
000 
,000 
000 
,000 
,000 
000 
000 
000 
000 
000 
000 
000 
000 
,000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
000 


ate:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 
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SPOT   RATE  FINDER 

ALGONA,  5,415  pop.;  Kossuth  Co.;  TV 
alloc:  Chan.  37. 

AMES,  22,898  pop.:  5,858  homes;  99.2% 

radio;  5,811  radio  homes;  Story  Co.; 

TV  alloc:    Chans.   5(WOI-TV,  now 

Chan.  4),  25. 
KASI.  lkw-D,  1430kc 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  6.00  9.00  15.00  22.50  37.50 
WOI-TV,  Chan.  4,  8.0kw-aur.;  15.6kw- 

vis.;  ABC,  CBS,  DuMont,  NBC,  Weed 
D  50.00  50.00  60.00  100.00  150.00  250.00 
N    80.00    80.00  100.00  160.00  240.00  400.00 

ATLANTIC,  6,480  pop.;   Cass  Co.;  TV 

alloc:   Chan.  45. 
KJAN,  250W-D,  1220kc,  KBS  Biddick 
D  5.00    10.00    18.33    30.00  50.00 

BOONE,  12,164  pop.;  3,967  homes;  97.6% 
radio;  3,812  radio  homes;  Boone  Co.; 
TV  alloc:  Chan.  19. 
KWBG,  lkw-D,  500w-N,  1590kc 
D      6.00      7.00    12.00    24.00    36.00  60.00 
N      6.00     7.00    12.00    24.00    36.00  60.00 
BURLINGTON,      30,613      pop.;  9,757 
homes;     96.5%     radio;     9,415  radio 
homes;  Des  Moines  Co.;  TV  alloc: 
Chans.  32,  38. 
KBUR,  250w,  1490kc,  ABC,  Taylor,  Con- 
Ian 

D  8.00  8.00  11.00  26.00  36.00  60.00 
N    10.00    10.00    20.00    40.00    50.00  90.00 

CARROLL,  6,231  pop.;  Carroll  Co.;  TV 

alloc:  Chan.  39. 
KCIM,  lkw,  1380kc 

D      3.45  9.20    18.40    27.60  46.00 

N      4.60  11.50    23.00    34.50  57.50 

CEDAR  RAPIDS,  72,296  pop.;  22,672 
homes;  97.9%  radio;  22,196  radio 
homes;  Linn  Co.;  TV  alloc:  Chans.  2, 
9,  20,  *26. 

2  AM  affiliates,  average  1-time  rates 
D  16.00  17.00  19.75  39.75  59.00  98.00 
N    23.00    25.00    32.50    65.00  107.50  187.50 

KCRG,  5kw,  1600kc.  MBS.  Burn-Smith 
D  11.50    22.50    34.00  56.00 

N  15.00    25.00    50.00    75.00  125.00 

KCRK  (FM),  Chan.  245,  96.9mc,  40kw, 
Bonus 

KWCR    250w,  1450kc,  Pearson 
D      4.00     5.00     8.00    14.00    24.00  40.00 
N      6.00     7.00    12.00    20.00    30.00  50.00 
WMT.  5kw,  600kc,  CBS,  Katz,  Hooper, 
BMB 

D  16.00  24.00  28.00  56.00  84.00  140.00 
N  23.00  35.00  40.00  80.00  140.00  250.00 
CENTERVILLE,  7,625  pop.;  Appanoose 

Co.:  TV  alloc:  Chan.  31. 
KCOG,  lOOw,  1400kc 

D  3.75     8.00    17.00    23.00  40.00 

N  5.00    10.00    20.00    30.00  50.00 

CHARLES  CITY,  10,309  pop.;  3,166 
homes;  98.1%  radio;  3,106  radio 
homes;  Floyd  Co.;  TV  alloc:  Chan. 
18. 

KCHA,  250w-D,  1580kc  McGillvra 

D      4.30     5.70    11.45    22.85    34.30  57.45 

CHEROKEE,  7,705  pop.;  Cherokee  Co.; 

TV  alloc:  Chan.  14. 
CLINTON,    30,379   pop.;    9,306  homes; 

97.9%     radio;     9,111     radio  homes; 

Clinton  Co.;  TV  alloc:  Chan.  64. 
KROS.    250w,    1340kc,    MBS,  Pearson, 

Conlan 

D       5.50      7.50    15.00    25.00    40.00  60.00 
N      7.00     9.00    20.00    35.00    60.00  90.00 
KROS-FM,    Chan.    241,    96.1mc,  14kw, 
Pearson,  Bonus 

COUNCIL  BLUFFS,  45,439  pop.;  13,643 
homes;  96.6%  radio;  13,179  radio 
homes;  Pottawattamie  Co. 

KSWI.  500w-D,  1560kc,  Everett-Mc- 
Kinney 

D      6.00     7.00    12.00    24.00    36.00    60  00 
KFMX  (FM) .  Chan.  241,  96.1me,  12kw 
D      3.25     3.50     4.00     8.00    12.00    20  00 
N      3.25     3.50     4.00     8.00    12.00  20.00 

CRESTON,  8,317  pop.;  Union  Co.;  TV 

alloc:    Chan.  43. 
KSIB.  lkw-D.  1520kc,  Pearson.  Conlan 
D      5.00     6.00     8.00    14.00    24.00  30.00 

DAVENPORT,  74,549  pop.;  22,295 
homes;  97.9%  radio;  21,827  radio 
homes;  Scott  Co.:  TV  alloc  (Daven- 
port-Rock Island.  Ill.-Moline.  111.)  ■ 
Chans.  4(WHBF-TV  Rock  Island), 
6  (WOC-TV  Davenport,  now  Chan 
5),  *30.  36,  42. 

2  AM  affiliates,  average  1-time  rates 
D  9.00  11.50  15.00  33.00  56.00  92.50 
N     13.00    17.25    20.00    50.00    86.50  155.00 

KSTT.  lkw,  1170kc,  MBS,  Sears  & 
Aver 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


SB 


1M     5M     15M     30M     1  Hr 


D      6.00      8.00    15.00    26.00    40.00  65.00 
N      8.00    12.00    20.00    40.00    65.00  130.00 
WOC,    5kw,     1420kc,    NBC,    Free  & 
Peters 

D     12.00    15.00  40.00    72.00  120.00 

N    18.00    22.50  60.00  108.00  180.00 

WOC-FM,    Chan.    279,    103.7mc,  47kw, 
Bonus 

WOC-TV,  Chan.  5,  12.5kw-aur.;  22.9kw- 

vis.,  NBC,  Free  &  Peters 
D     40.00    40.00    42.50    70.00  105.00  175.00 
N     60.00    60.00    75.00  120.00  180.00  300.00 

DECORAH,  6,060  pop.;  Winneshiek  Co.; 
TV  alloc:  Chan.  44. 


MARKET  INDICATORS  FOR  IOWA 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YE 

Population                                          2,621,073    '50  2,538,268  '4 

Urban  Population                                1,250,938    '50  (1)  1,084,231  '4 

Rural  Population                                 1,391,640    '50  (1)  1,454,037  '4 

Total  Homes                                        780,969    '50  701,824  '4 

Percentage  Radio                                    97.1%    '50  90.2%  '4 

Radio  Homes                                        734,046    '50  617,006  '4 

Retail  Sales                                 $2,848,300,000    '51  $2,553,851,000  '4 

Automobiles                                       1,100,191    '51  1,072,290  '5 

Telephones                                             843,500    '52  606,500  '4 

New  Construction                         $  316,800,000    '47  $  138,500,000  '4 

Farm  Income                               $1,635,350,322    '49  $1,152,402,548  '4 

Internal  Revenue  Collections...  $  437,643,616    '51  $  345,223,492  '5 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  rcproductid 
unlicensed.   For  other  sources  see  foreword. 

(1)  Old  urban  definition  of  Census  Bureau. 
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[jSfoux  City 

WOODBURY 


ED  Spencer 

PALO  ALTO 


POCAHONTAS 


Fort  Dodge  [DS) 

CALHOUN 


CD 

Carroll 


J  J 


udubon  Guthrie 


POTTAWATTAMIE 

^Council  Bluffs 


S  Atlantic 

CASS 


GREENE 

Boone  9 

LDAAmes 

BOONE 

STORY 

DALLAS 

Des  Moines®® 


r  MILLS 

MONTGOMERY 

LH 

Red  Oak 

ADAMS 

[QCreston 

UNION 

Clarke 

LUCAS 

MONROE 

OH 

WAPELLO 

jmwaQ] 

JEFFERSON 

/  Shenandoah 

FREMONT 

U  PAGE 

TAYLOR 

RINGGOLD 

DECATUR 

WAYNE 

APPANOOSE 

m 

Centervilte 

DAVIS 

VAN  BUREN 

KDEC,    250w,  1240kc,    MBS,  Pearson, 
Conlan 

SB       1M  5M     15M     30M     1  Hr 

D      4.50     5.00  10.00    18.00    28.00    48  00 

N      4.50     5.00  10.00    18.00    28.00  48.00 

DES     MOINES,     177,965  pop.;  56,159 

homes;    97.9%    radio;  54,980  radio 

homes;  Polk  Co.;  TV  alloc:  Chans. 
8,  *11,  13,  17,  23. 

4  AM  affiliates,  average  1-time  rates 
D    15.50    22.75    32.75    56.25    85.00  140.00 
N    28.75    40.00    53.50    91.00  149.00  265.00 

2    AM    non-affiliates,  average  1-time 

rates 

D      7.00     9.00    14.00  24.00    36.00    60  00 

^      8.00     9.50    20.00  30.00    48.00  80.00 

KCBC,  lkw,  1390kc,  Forjoe 

D  3.0.00  24.00    36.00  60.00 

Sr-Tan  2400    36  00  60.00 

KCBC-FM,  Chan.  231,  94.1mc,  5kw 

<See  Transit  Radio  listing) 
KIOA,  lkw-D,  5kw-N,  940kc,  MBS,  AM 

Radio  Sales,  BMB 

5  o°r£  -,2-2°  15  00  25  00  40.00  60.00 
St.xtS;00*,  12-00  25  00  40-00  60-00  100.00 
KRNT,  5kw,  1350kc,  CBS,  Katz,  Hooper 

S  i!-22    24-00    40-00    60.00  lOfj.00 

g  16.00  24.00  30.00  50.00  100.00  200.00 
KRNT-FM,    Chan.   283,    104.5mc,  8kw, 

Katz,  Bonus 
KSO,  5kw,  1460kc,  ABC 
5    }2'22    if  .00    20.00    40.00    60.00  100.00 
16  00    24  00    25.00    50.00  100.00  200.00 
KSO-FM,  Chan.  24.7,  97.3mc,  254kw 

(Rates  not  listed) 


KWDM,   lkw,  1150kc 
SB       1M  5M 


15M     30M     1  Hr 
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D  7.00  8.00  14.00  24.00  36.00  60.00 
N  8.00  9.00  20.00  36.00  60.00  100.00 
WHO,    50kw,    1040kc,    NBC,    Free  & 

Peters,  BMB 
D     34.00    50.00    72.00  120.00  180.00  300.00 
N     75.00  100.00  134.00  224.00  336.00  560.00 
WHO-FM,  Chan.  262,  100.3mc,  400kw 

DUBUQUE,  49,671  pop.;  13,426  homes; 
97.4%  radio;  13,077  radio  homes; 
Dubuque  Co.;  TV  alloc:  Chans.  56, 
62. 

2  AM  affiliates,  average  1-time  rates 
D      6.25      6.25    10.50    18.50    29.00  50.00 
N      7.00     7.00    13.50    24.50    38.00  65.00 

KDTH,  lkw,  1370kc,  NBC,  Pearson, 
Conlan 

D      8.00      8.00    15.00    25.00    40.00  70.00 
N      8.00     8.00    15.00    25.00    40.00  70.00 
KDTH-FM,   Chan.  263,   100.5mc,  50kw, 
Pearson 

N  4.00    10.00    20.00    36.00  50.00 

WDBQ,  250w,  1490kc,  ABC,  MBS, 
Meeker 

D      4.50     4.50      6.00    12.00    18.00  30.00 
N      6.00      6.00    12.00    24.00    36.00  60.00 
WDBQ-FM,  Chan.  277,  103.3mc,  15kw, 
Meeker,  Bonus 

ESTHERVILLE,  6,719  pop.;  Emmet 
Co.;  TV  alloc:  Chan.  24. 

F AIRFIELD,  7,299  pop.;  Jefferson  Co.; 

TV  alloc:  Chan.  54. 
FORT     DODGE,     25,115     pop.;  7,631 

homes;     97.3%   radio;     7,425  radio 


homes;  Webster  Co.;  TV  alloc 
Chan.  21. 

KVFD,    250w,    1400kc,    MBS,  Pearsoi 
Conlan 

SB       1M     5M     15M     30M  1H 

D  5.00  6.00  10.00  20.00  28.00  48.0 
N  6.00  7.00  16.00  32.00  48.00  80.0 
KFMY  (FM),  Chan.  274,  102.7mc,  7.2k\v 

Pearson,  Bonus 
FORT    MADISON,    14,954    pop.;  4,45 
homes;     97.1%     radio;     4,330  radir 
Co.;   TV  alloc: 


Lee 


homes 
50. 

KXGI,  500w-D 
D 
N 


Chan 


1360kc 

14.00    24.00    36.00  50.0 
20.00    32.00    42.00  64.0 
GRINNELL,  6,828  pop.;  Poweskiek  Co 

TV  alloc:  Chan.  46. 
IOWA  CITY,  27,212  pop.;  6,733  homes! 
98.0%     radio;     6,598    radio  homes 
Johnson  Co.;  TV  alloc:  Chans.  *12 
24. 

KXIC,  lkw-D,  800kc 
D      8.75     8.75    10.50    21.00    35.00  56.0( 
KEOKUK,    16,144    pop.;    5,109  homes 

95.3%     radio;     4,869     radio  homes 

Lee  Co.;  TV  alloc:  Chan.  44. 
KOKX,  lkw-D,  500W-N.  1310kc. 
D      6.00     8.00    12.00    24.00    36.00  60.0 
N      8.00    10.00    20.00    40.00    60.00  100.0 
KOKX-FM,  Chan.  274,  102.7mc,  3.7kw 
(Bonus  guaranteed  only  on  paymen 

of  FM  fees) 
D  3.00  4.00  6.00  12.00  18.00  30.0' 
N  4.00  5.00  10.00  20.00  30.00  50.0' 
KNOXVILLE.  7,625  pop.;  Marion  Co. 

TV  alloc:  Chan.  33. 


(Continued  on  page  72) 
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Bates  effective  June  1.  1951.    (Card  No. 
Card  received  Ma;  15,  1951. 

Owned  and  operated  by  American  Broadcasting  Sta- 
tions, Inc. 

Business   Office   and   8tudios — 5th   floor  Paramount 
Theatre  BIdg.,  Cedar  Baplds.  Iowa,  telephone  6127. 

Transmitter — 1-1/2  miles  east  and  1-1/2  miles  north 
of  Marlon,  lows. 
Wave — Powers — Tim* 

Operating  power — 5,000  watt*. 

500  met  ere 

Licensed  tn^-trprnatn  full  trmn  Operates  on  Central 
Time.  / 

Daylight  Savings  Time  not  observed. 
Operating  schedule:    Week  days  5:00  a.m.  to  1:00 
a.m.;  Sundays/  6:30  a-m.  to  1:00  a.m. 
Agency  Commls* 

15%  to  recognized  agencies  on  station  time  only;  no 
cash  discount.    Bills  due  and  payable  10th  of  fol- 
lowing month. 
General  Advertising 
For  combination  rates  see  CBS  Radio  Network  (Basic 
Network). 

Include  muslo  copyright  fees.    BMI,  ASCAP 
d  SESAC  licenses. 
Programs  and  announcements  cannot  be  combined  for 
the  purpose  of  earning  larger  discounts. 
Announcements  run  adjacent  to  higher  time  classifica- 
tions will  be  charged  at  the  rate  of  the  higher, 
classification. 

Advertising  of  alcoholic  beverages  other  than  beer 
and  wine  not  accepted;  beer  and  wine  programs  only 
acceptable  after  8:00  p.m. 
Length  of  commercial  copy: 

 Programs   — News- 
Day       Evening      Day  &  Eve 

5  minutes   1:30  mln.    1:15  min.       1:15  mln. 

10  minutes   2:15  mln.    2:00  mln.       2:00  mln. 

15  minutes    8:00  mln.    2:30  mln.      2:30  mln. 

25  minutes   4.00  mln.    2:45  mln. 

SO  minutes   4:15  mln    3:00  mln. 

45  minutes   5:30  mln.    4:30  mln. 

60  minutes    7:00  mln.    6:00  mln. 

When  practicable  management  suggests  copy  be  held 
below  the  maximum  quoted  above. 

Class-^a"1 


12.00 
11.40 
10.80 
10.20 
60 
9.00 
8.70 
8.10 


i  n. 

26  ti. 
52  tl. 
104  ti. 
156  ti. 
260  ti. 
312  tl. 
500  ti. 

OStatlon  break. 

 SPECIAL  FEATUBE3 

/News^erTtro   UP.-gPT  INS. 

Vt^ga  service  cjiatge— 1/4  hrarr>»ui.fln:  fi  minutes. 
5.00  net. 

Strip  Rates — Six  periods  per  week  (approximately  13 
minutes)  before  6:30  a.m.  and  after  10:45  p.m.  dally 
except  Sunday: 
Per  wk.    1  wk.      13  wks.    26  wks.    39  wks.  52  wks. 
6  times  140.00     133.00     126.00     119.00  112.00 
3  times    84.00       79.80       75.60       71.40  67.20 
The  Sunrise  Hour — Farm  program.  Monday  through 
Saturday,  5:00  a.m.  to  7:00  a.m.    Available  strips 
include  a  general  program  of  news  and  live  entertain- 
ment from  5:00  a.m.  to  6:00  a.m.:  news  strip,  6:15 
a.m.  to  6:30  a.m.;  transcribed  musical  feature.  6:30 
a.m.  to  6:45  a.m.:  "Farm  Forum."  6:45  a.m.  to  7:00 
a.m.    Bates  on  lequest. 

Sports — Sponsorship  of  Talt  Cummin's  sports  broad- 
casts available  on  two.  tliree.  five  or  six  per  week 
basts.    Bates  on  request. 

""Midnight  Serenade"— 12:00  midnight  to  1:00  a.m.. 
seven  days  per  week,  sold  on  a  daily  rotating  spot 
announcement  participation  basis.  l/2  Class  "D" 
spot  announcement  rate,  with  frequency  discounts  as 
earned. 

POLITICAL 

One  time  rates  apply;  payable  in  advance.  Copy  of 
political  speeches  or  Interviews  must  be  submitted 
24  hours  In  advance  and  left  as  permanent  record. 

TALENT   AND   REMOTE  CONTBOL 
Rates  and  details  on  request. 

TRANSCRIPTIONS 
Vertical  and  lateral. 
Transcriptions  accepted  at  regular  rates. 
Phonograph  records  accepted  at  all  hours. 
Library  Service — Lang-Worth,  Thesaurus. 
Instantaneous    reference    recordings:    Original  audi- 
tions and  program  changes  furnished  without  charge. 
Additional  transcriptions,  1/4  hour  5.00  plus  ship- 
ping charge. 

SERVICE  FACILITIES 
Additional  charge  made  when  special  announcers  are 
assigned  to  programs  outside  of  their  regular  shift- 
Closing  Time 

All  program  content  and  advertising  copy  must  be 
received  at  least  48  hours  In  advance. 
Personnel 
General  Manager — W.  B.  Quartern. 
Commercial  Manager — Lewis  Van  Nostrand. 
_  Pt""*    ft  JVlfTrhnnjl'Inr  Mgr. — Leo  F.  Cole. 
Representatives 
The  Katz  Agency,  Inc." 
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SPOT   RATE  FINDER 
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MARSH  ALLTOWN,    19,821    pop.;  6,287 
homes;     97.6%     radio;     6,136  radio 
homes;    Marshall    Co.;    TV  alloc: 
Chan.  49. 
KFJB.  250w.  1230kc,  MBS 

SB       1M     5M     15M     30M    1  Hr 
D      4  80      4.80    11.00    18.00    30.00  50.00 
N      6.00     6.00    12.50    20.00    35.00  60.00 
MASON  CITY,  27,980  pop.;  8,323  homes; 
97  5%     radio;     8,115     radio  homes; 
Cerro  Gordo  Co.;  TV  alloc:  Chans. 
3,  35.   

2  AM  affiliates,  average  1-time  rates 
D     7  90     8.65    13.00    26.00    39.75  64.25 
N      9.75    10.75    14.00    38.00    56.50  94.00 

KGLO,     5kw.     1300kc,     CBS,  Weed, 
Hooper 

D  11  80  11.80  18.50  37.00  55.50  92.50 
N  14  00  14.00  28.00  56.00  84.00  140.00 
KGLO-FM.   Chan.  266,  101. lmc,  16kw, 

Weed.  Bonus 
KRIB,  250w,  1490kc,  MBS,  Pearson 
D      4  00     5.50     7.50    15.00    24.00  36.00 
N      5  50      7.50    10.00    20.00    29.00  48.00 
KSMN.  lkw-D,  lOlOkc 
D      5.00     6.00    14.00    24.00    36.00  60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MUSCATINE,  19,041  pop.;  6,205  homes; 
96.4%  radio;  5,982  radio  homes; 
Muscatine  Co.;  TV  alloc:  Chan.  58. 

KWPC,  250w-D,  860kc,  Pearson,  Con- 
Ian 

SB       1M     5M     15M     30M     1  Hr 

D  4.00  5.00  9.00  18.00  30.00  50.00 
KWPC-FM,  Chan.  259,  99.7mc,  0.8kw 

(Bonus  daytime  only) 
N      2.40     3.00     6.40    11.52    19.20  32.00 

NEWTON,    11,723    pop.;    3,656  homes; 

97.5%     radio;     3,565     radio  homes; 

Jasper  Co.;  TV  alloc:  Chan.  29. 
OELWEIN,  7,858  pop.;  Fayette  Co.;  TV 

alloc:  Chan.  28. 
KOEL,   500w,  950kc 

D  4.00  5.00  9.05  22.65  34.00  56.65 
N  5.00  6.00  10.90  27.75  40.80  68.00 
OSKALOOSA,  11,124  pop.;  3,825  homes; 

96.6%     radio;     3,695     radio  homes; 

Mahaska  Co.;  TV  alloc:  Chan.  52. 
KBOE,  250w-D,  740kc,  McGillvra 
D  5.10     7.80    15.60    23.45  39.00 

N  8.75    12.50    25.00    37.50  62.50 

OTTUMWA,  33,631  pop.;  10,626  homes; 

97.0%    radio;     10,307    radio  homes; 

Wapello  Co.;  TV  alloc:  Chan.  15. 
KBIZ,  250w,  1240kc,  MBS 
D      4  70  15.65    23.45  39.05 

N      7:50  25.00    37.50  62.50 

RED    OAK,    6,526    pop.;  Montgomery 

Co.;  TV  alloc:  Chan.  32. 
KRAO,  500w-D,  1600kc 

(CP) 

SHENANDOAH,  6,938  pop.;  Page  Co.; 
TV  alloc:  Chan.  20. 


2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  8.00  11.50  17.50  32.00  51.50  85.00 
N     10.50    14.00    24.50    43.50    76.50  127.50 

KFNF,    lkw-D,    500w-N,    920kc,  MBS, 
Pearson 

D  6.00  8.00  16.00  32.00  48.00  80.00 
N  6.00  8.00  18.00  32.00  48.00  80.00 
KMA,  5kw,  960kc,  ABC,  Avery-Knodel, 

BMB,  Conlan,  Pulse 
D     10.00    15.00    19.20    32.00    55.00  90.00 
N     15.00    20.00    33.00    55.00  105.00  175.00 
SIOUX      CITY,     83,991      pop.;  25,510 

homes;    97.0%    radio;    24,745  radio 

homes;    Woodbury   Co.;    TV.  alloc: 

Chans.  4,  9,  *30,  36. 

2  AM  affiliates,  average  1-time  rates 
D     12.00    10.50    13.00    26.00    39.00  65.00 
N     18.00    16.50    28.50    57.00    85.50  142.50 

KCOM,  lkw,  620kc 

D  6.00  8.00  12.00  24.00  33.00  60.00 
N  8.00  10.00  20.00  40.00  60.00  100.00 
KSCJ,  5kw,  1360kc,  ABC,  Hollingbery 
D  12.00  12.00  14.00  28.00  42.00  70.00 
N  18.00  18.00  32.00  64.00  96.00  160.00 
KSCJ-FM,    Chan.    235,    94.9mc,  12kw, 

Hollingbery 
D      1.80      1.80      2.40      4.80      7.20  12.00 
N      3.60     3.60     4.80     9.60    14.40  24.00 
KTRI,  5kw,  1470kc,  MBS,  Taylor,  Con- 
lan 

D  9.00    12.00    24.00    36.00  60.00 

N  15.00    25.00    50.00    75.00  125.00 

SPENCER,   7,446   pop.;    Clay   Co.;  TV 
alloc:  Chan.  42. 


IOWA  MARKET  DATA  BY  COUNTIES 


1950  1950 

1950  1940  Percentage  Urban  Rural 

County                          Population  Population  Increase  Population  Population 

Adair    12,292  13,196  —6.9  12,292 

Adams ...   8,753  10,156  -13.8  8,753 

Allamakee   ■  16,351  17,184  -4.8  3,158  13,193 

Appanoose    19,683  24,245  -18.8  7.625  12,058 

A.udubon    11,579  11,790  —1.8  2,808  8,771 

Benton    22,656  22,879  —1.0  7,363  15,293 

Black  Hawk    100,448  79,946  25.9  84,386  16,062 

Boone    28,139  29,782  —5.5  12,164  15,975 

Bremer    18,884  17,932  5.3  5,124  13.760 

Buchanan    21,927  20,991  4.5  4,865  17,062 

Buena  Vista    21,113  19,838  6.4  6,954  14,159 

Butler    17,394  17.986  —3.3  17,394 

Calhoun    16,925  17,584  —3.7  16,925 

Carroll    23,065  22,770  1.3"  6,231  16,834 

Cass    18,532  18,647  —0.6  6,480  12,052 

Cedar    16,910  16,884  0.2  2,633  14,277 

Cerro  Gordo    46,053  43,845  5.0  32,957  13,096 

Cherokee    19,052  19,258  —1.1  7,705  11,347 

Chickasaw    15,228  15,227  3,323  11,905 

Clarke                                 9,369  10,384  —8.4  3,422  5,947 

Clay    18,103  17,762  1.9  7,446  10,657 

Clayton     22,522  24,334  —7.4  22,522 

Clinton    49,664  44,722  11.1  33,023  16,641 

Crawford    19,741  20,538  —3.9  4,554  15,187 

Dallas    23,661  24.649  —4.0  6,174  17,487 

Davis                                     9,959  11,136  —10.6  2,688  7,271 

Decatur    12,601  14,012  —10.1  12,601 

Delaware    17,734  18,487  —4.1  3,987  13,747 

Des  Moines    45,056  36,804  14.3  30,613  11,443 

Dickinson    12,756  12,185  4.7  12,756 

Dubuque    71,337  63,768  11.9  49,671  21,666 

Emmet    14,102  13,406  5.2  6,719  7,383 

Fayette    28,294  29,151  —2.9  7,858  20,436 

Floyd    21,505  20,169  6.6  10,309  11,196 

Franklin    16,268  16,379  —0.7  4,432  11,836 

Fremont   12,323  14,645  —15.9  12,323 

Greene    15,544  16,599  —6.4  4,326  11,218 

Grundy    13,722  13,518  1.5  13,722 

Guthrie    15.197  17,210  —11.7  15,197 

Hamilton    19,660  19,922  —1.3  7,611  12,049 

Hancock    15,077  15,402  —2.1  15,077 

Hardin    22,218  22,530  —1.4  8,007  14,211 

Harrison    19,560  22,767  —14.1  3,546  16,014 

Henry    18,708  17,994  4.0  5,843  12,865 

Howard    13,105  13,531  —3.1  3,638-  9,467 

Humboldt    13,117  13,459  —2.5  3,219  9,898 

Ida    10,697  11,047  —3.2  10  697 

Iowa    15,835  17,016  —6.9  15,835 

Jackson    18,622  19,181  —2.9  4,307  14  315 

Jasper    32.305  31.496  2.6  11,723  20,582 

Jefferson    15,696  15.762  —0.4  7,299  8  397 

Johnson    45,756  33,191  37.9  27,212  18  544 

Jones    19,401  19,950  —2.8  6,798  12,603 

Keokuk    16.797  18,406  —8  7  16  797 

Kossuth    26,241  26,630  —1.5  5,415  20  826 

Lee    43,102  41,074  4.9  31,098  12,004 

Linn    104,274  89,142  17.0  78,212  26  062 

Louisa    11,101  11.384  —2.5  11  101 

Lucas    12.069  14,571  —17.2  5,320  6749 

Lyon    14,697  15,374  —4.4  2,640  12  057 

Madison    13,131  14,525  —9.6  3.570  9  561 

Mahaska    24,672  26,485  —6.8  11,124  13  548 

Marion    25.930  27,019  —4.0  12,052  13  878 

Marshall    35,611  35.406  0.6  19,821  15'790 

Mills    14.064  15.064  —6.6  4  664  9  400 

Mitchell    13,945  14.121  —1.2  3,436  10509 

Monona    16,303  18.238  —10.6  3,498  12  805 

Monroe    11.814  14,553  —18.8  4.838  6  976 

Montgomery    15.685  15,697  — 0.1  6  526  9  159 

Muscatine    32.148  31,296  2.7  19  041  13'l07 

O'Brien    18.970  19,293  —1.7  4  001  14969 

Osleola    10.181  10.607  —4.0  2.559  7-622 

Page    23.921  24,887  —3.9  12,024  11  897 

Palo  Alto    15.891  16.170  —1.7  3,760  12  131 

Plymouth    23,252  23,502  —1.1  5  844  17  408 

Pocahantas    15,496  16.266  —4.7  15496 

Polk    226,010  195,835  15.4  199.934  26  076 

Pottawattamie    69,682  66,756  4.4  47  141  22541 

Poweshiek    19,344  18,758  3.1  6,828  12*,'516 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales 
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1950 
Homes 

3,873 
2,767 
4,577 
6,354 
3,513 
6,897 

29,204 
8,412 
5.536 
5,758 
6,451 
5,315 
5,170 
6,348 
5,943 
5,244 

13,798 
5,063 
4,329 
3,044 
5,491 
6,700 

14,847 
5.695 
7,582 
3.138 
3,749 
5,020 

13,047 
3,913 

18,540 
4,138 
8,340 
6,419 
4,867 
3,883 
4,787 
4,224 
4,833 
6,025 
4,330 
7,073 
5,902 
5,338 
3,748 
3,875 
3,301 
4,689 
5,486 
9,825 
4,911 

11,871 
5,452 
5.421 
7,165 

12,934 

32,013 
3.401 
3,963 
4,086 
4,152 
7,888 
7,543 

10,781 
3,622 
4,117 
4,817 
3.615 
5,051 

10,036 
5,689 
2,926 
7,141 
4.371 
6,549 
4,483 

70,060 

20,630 
5,531 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


3,745 
2,687 
4,376 
6,011 
3,411 
6,711 

28,649 
8,210 
5.364 
5,562 
6,348 
5,150 
5,061 
6,227 
5,765 
5,081 

13,453 
4,957 
4,177 
2,901 
5,403 
6,439 

14,491 
5,524 
7,385 
2,947 
3,554 
4,864 

12,577 
3,831 

18,021 
4,001 
8.081 
6,259 
4,740 
3,763 
4,677 
4,165 
4,669 
5,905 
4,243 
6,910 
5,607 
5,130 
3,591 
3,790 
3,235 
4,553 
5,272 
9,560 
4,715 

11,491 
5,267 
5,237 
6,979 

12,378 

31,213 
3,272 
3,812 
3,968 
3,965 
7,588 
7,309 

10,544 
3,477 
3,969 
4,586 
3,452 
4,925 
9,705 
5,581 
2.850 
6,898 
4,257 
6,359 
4,407 

68.519 

19.929 
5,398 


96.7 
97.1 
95.6 
94.6 
97.1 
97.3 
98.1 
97.6 
96.9 
96.6 
98.4 
96.9 
97.9 
98.1 
97.0 
96.9 
97.5 
97.9 
96.5 
95.3 
98.4 
96.1 
97.6 
97.0 
97.4 
93.9 
94.8 
96.9 
96.4 
97.9 
97.2 
96.7 
'96.9 
97.5 
97.4 
96.9 
97.7 
98.6 
96.6 
98.0 
98.0 
97.7 
95.0 
96.1 
95.8 
97.8 
98.0 
97.1 
96.1 
97.3 
96.0 
96.8 
96.6 
96.6 
97.4 
95.7 
97.5 
96.2 
96.2 
97.1 
95.5 
96.2 
96.9 
97.8 
96.0 
96.4 
95.2 
95.5 
97.5 
96.7 
98.1 
97.4 
96.6 
97.4 
97.1 
98.3 
97.8 
96.6 
97.6 


3,222 
2,491 
3,665 
5,544 
2,790 
5,762 

21,084 
7,043 
4,332 
4,655 
5,054 
4,328 
4,398 
5,216 
4,773 
4,087 

10,721 
4,174 
3,510 
2,450 
4,395 
3,504 

11,313 
4,708 
6,380 
2,430 
3,060 
4,246 
9,523 
2.946 

14,322 
3,121 
6,906 
5,046 
3,995 
3,464 
4,262 
3,384 
4,074 
4,925 
3,568 
5,555 
4,857 
4,099 
3,024 
3,060 
2,711 
4,031 
4,407 
7,843 
3,836 
8,117 
4,434 
4,707 
5,772 
9,611 

23,922 
2,682 
3.548 
3,236 
3,430 
6,687 
6,125 
8,934 
3,046 
3,323 
3,874 
3,174 
4,131 
8.210 
4.689 
2.380 
5,772 
3,498 
5,249 
3,815 

51.022 

16.259 
4.808 


9,634 
6,709 
16,835 
14,839 
13,499 
21,225 
119,171 
25,193 
21,771 
18,061 
26,814 
18,345 
15,786 
30,385 
23,793 
17,596 
63,416 
19,803 
17,102 
8,893 
28,460 
17,965 
59,392 
18,700 
25,167 
5,460 
8,997 
13,689 
49,150 
14,451 
84,828 
15,639 
26,734 
20,897 
15,553 
10,346 
16,149 
12,771 
12,759 
20,370 
13,217 
30,214 
17,497 
16,542 
13,148 
13,131 
13,359 
16,457 
17,716 
30,014 
14,235 
46,706 
19,983 
16,421 
26,554 
40,966 
132,544 
12,804 
13.542 
12,918 
12,091 
26.305 
19,308 
44,901 
11,673 
15,715 
14,433 
8,484 
18.291 
38.950 
23.342 
10.572 
36.283 
15,592 
26,205 
14,288 
280,476 
67,397 
19,056 


KICD,  250w,  1240kc,  MBS,  Pearson 

SB  1M  5M  15M  30M  1H 
D  5.00  6.00  10.00  20.00  30.00  50  0( 
N  6.00  7.00  16.00  32.00  48.00  80.01 
STORM  LAKE,  6,954  pop.;  Buen  Vist; 

Co.;  TV  alloc:   Chan.  34. 
KAYL,   250w-D,  990kc 
D  9.18    18.36    30.60    51  0( 

N  13.50    27.00    45.00    75  0( 

KAYL-FM,  Chan.  268,  101.5mc,  8.9kw 
Bonus 

WATERLOO,       65,198       pop.;  19.5H 
homes;     98.1%     radio;   19,148  radir 
homes;  Black  Hawk  Co.;  TV  alloc 
Chans.  7,  16,  *22. 

2  AM  affiliates,  average  1-time  rates 
D     10.25    11.25    23.00    46.00    75.00  125  0C 
N     17.50    18.50    41.00    77.00  120.50  205.0C 

KB  OK,  lkw-D,  1090kc,  McGillvra 
D      5.60  23.50    37.50    57.50  100.0C 

KWWL,  5kw-D,  lkw-N,  1330kc,  MBS 

Headley-Reed 
D      8.00    10.00    20.00    40.00    72.00  120.0C 
N     10.00    12.00    30.00    50.00    85.00  150.0C 
KXEL,    50kw,    1540kc,    ABC,  Avery 

Knodel,  Conlan 
D     12.50    12.50    26.00    52.00    78.00  130.0C 
N    25.00    25.00    52.00  104.00  156.00  260.00 
KXEL-FM,   Chan.  289,   105.7mc,  18kw 

Avery-Knodel 
D  4.00     6.00  10.00 

N  4.00     6.00  10.00 

WEBSTER  CITY,  7,611  pop.;  Hamilton 

Co.;  TV  alloc:  Chan.  27. 
KJFJ,  250w-D,  1570kc 
D      3.00     5.00    10.00    20.00    30.00  50.00 


1949 

1949  1951         Mfg.  Em- 

Farm  Income  Automobiles  ployment 


1949  Mfc 
Taxable 
Payrolls 
1  st  Qtr 


$  9,295,225 

9,296,645 
10,783,779 

5,767,221 
15,013,380 
24,940,016 
19,074,345 
18,023,634 
13,400,518 
15,627,842 
21,395,576 
16,560,008 
16,908,405 
18,183,565 
16,230,570 
24,963,164 
17,025,183 
26,340,757 
11,533,151 

6,798,753 
19,345,651 
17,865,147 
30,891,570 
22,319,258 
18,293,253 

6,000,518 

6,742,508 
17,732,954 
11,467,845 
10,462,147 
17,914,001 
10,492,279 
19,042,458 
14,674,032 
21,549,910 
12,575,960 
17,104,471 
18,515,033 
13,881,875 
20,156,977 
18,202,292 
19,253,090 
16.435.275 
12,027,537 

9,828,834 
14,490,246 
18,264,184 
17,874,392 
14,689,084 
21.256,892 

8,291,820 
21,291.203 
22,855,109 
15,407,261 
30,624.769 

9,049,838 
22.554,845 
11,278.660 

6.573.867 
20,051,237 
11,888.876 
17,016.313 
13,373.524 
20.005  646 
12,148.049 
15.157.599 
16,054.844 

5.403.280 
12,205.138 
14.455.372 
22.802,547 
13.194.252 
19,054.694 
17.418.045 
32,804,183 
18,854,676 
16,828,885 
37.456.435 
17,085,772 


4,279 
3,227 
5,147 
5,661 
4,379 
8,090 

33,872 
9,392 
6,885 
6,457 
8,295 
6,629 
6,233 
8,266 
7,288 
6,600 

16,179 
6,666 
5,001 
3,759 
7,256 
7,464 

17,087 
6,759 
8,947 
3,312 
3,818 
6,068 

14,925 
4,960 

20,285 
5,395 
9,521 
7,633 
6,186 
4,171 
6.002 
5.545 
5,103 
7.422 
5,642 
8,643 
6,070 
6,336 
4,372 
4.971 
4.282 
5,622 
6,327 

11,725 
5,297 

12,913 
6.530 
6,024 
9.340 

13.609 

35.937 
3,693 
4,093 
5.388 
4,719 
8.636 
7.761 

12.443 
4.003 
5.016 
5  506 
3,663 
6,140 

10.955 
7.266 
3.846 
8.065 
5.373 
8,283 
5,843 

71,418 

22,529 
6,784 


39 
37 
279 
469 
144 
172 
18,193 
264 
519 
575 
634 
85 
66 
435 
314 
118 
3,783 
190 
154 
90 
291 
304 
5,185 
139 
647 
62 
63 
156 
4,980 
172 
9,335 
613 
458 
2,951 
248 
21 
98 
90 
43 
790 
68 
288 
57 
242 
65 
310 
96 
652 
349 
3,431 
1,163 
482 
463 
130 
263 
6,194 
13,540 
93 
226 
56 
32 
630 
548 
3,065 
165 
109 
85 
57 
876 
3,027 
240 
134 
404 
81 
132 
119 
18,413 
1.430 
379 


$  21,000 
21,000 
109,000 
266,000 
78,000 
82,000 
13,402,000 
156,000 
301,000 
272,000 
485,000 
38,000 
34,000 
235,000 
179,000 
71,000 
2,498,000 
110.000 
75,000 
54,000 
181,000 
149,000 
3,938,000 
58,000 
368,000 
15,000 
33,000 
74,000 
3,492,000 
68.000 
7,168,000 
460.000 
235,000 
2,231,000 
163,000 
10,000 
51,000 
52,000 
18,000 
497,000 
33,000 
177,000 
22,000 
173.000 
32,000 
179,000 
55,000 
322,000 
173,000 
2,289,000 
809,000 
256.000 
216,000 
80,000 
166.000 
4.508,000 
9,981,000 
35.000 
91,000 
28,000 
14,000 
394,000 
215.000 
2,364,000 
85.000 
53.000 
27,000 
24.000 
453.0C0 
1,704,000 
119.000 
85.000 
218.000 
47,000 
69,000 
79.000 
14,106,000 
869.000 
189.000 


Management."  Further  reproduction  unlicensed. 


(Continued  on  page  7U) 


BROADCASTING    •  Telecasting 


Better 
Buy 


KRNT. . .  FIRST 

in  morning  audience! 

KRNT  is  first  in  all  22  rated  periods  be- 
tween 6:00  a.m.  and  12  noon. 

KRNT. . .  FIRST 

in  afternoon  audience! 

In  24  rated  periods  between  12  noon  and 
6:00  p.m.,  KRNT  scores  21  firsts  (1  tie),  2 
seconds  and  1  third! 


The  Big -Time  Buy  in  Des  Moines! 

KRNT. . .  FIRST 


in  evening  audience! 

KRNT  scores  42  firsts  (2  ties),  17  seconds 
and  4  thirds  in  63  half-hour  periods  be- 
tween 6:00  p.m.  and  10:30  p.m. 

KRNT. . .  FIRST 

morning  —  afternoon  —  evening! 


In  a  total  of  109 
weekday -rated  pe- 
riods, KRNT  has  85 
firsts  (3  ties)! 


BUY  THAT. 
Very  highly 

Hooperated, 
Sales  results 

premeditated, 
CBS  affiliated 
Station  in 

Des  Moines! 


Biggest  Hoopers  Day  and  Night 
Big  CBS  and  KRNT  Stars 
Big -Time  Promotion 
Big -Time  Market 


Represented  by  THE  KATZ  AGENCY.  .  .  SOURCE:  C.  E.  Hooper  Des  Moines  Audience  Index,  April,  1952 
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3ROADCASTING    •  Telecasting 
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IOWA  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950           1940         Percentage  Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                            Population  Population  Increase  Population  Population    Homes  Radio  Homes  Radio  Radio  Homes    (S  000) 

Ringgold                              9,528        11,137  —14.4  9,528  3,066  2,931  95.6          2,617  6,653 

Sac                                     17.518        17,639  —0.7  3,170  14,348  5,260  5,144  97.8          4,320  18,027 

Scott                                   100,698         84,748  18.8  81,837  18,861  29,583  28,932  97.8  22,303  126,876 

Shelby                                  15,942         16,720  —4.7  3,915  12,027  4,479  4,349  97.1          3,783  16,382 

Sioux                                   26,381         27,209  —3.0  2,625  23,756  7,275  7,035  96.7          5,659  26,699 

Story                                    44,294         33,434  32.5  26,661  17,633  12,178  11,983  98.4          2,438  42,646 

Tama                                    21,688         22,428  —3.3  2,930  18,758  6,636  6,463  97.4          5,570  22,969 

Taylor                                  12,420         14,258  —12.9  12,420  4,054  3,888  95.9          3,440  8,464 

Union                                   15,651         16,280  —3.9  8,317  7,334  5,003  4,823  96.4          4,142  16,179 

Van  Buren                        11,077        12,053  —8.7  11,007  3,609  3,457  95.8          2,997  7,255 

Wapello                              47,397        44,280  7.0  33,631  13,776  14,562  14,067  96.6  11,249  46,673 

Warren                               17.758        17,695  0.4  5,145  12,613  5,345  5,121  95.8          4,195  11,956 

Washington                        19,557        20,055  —2.5  5,902  13,655  6,038  5,821  96.4          4,909  24,078 

Wayne                                11,737        13,308  —11.8  11,737  3,963  3,808  96.1          3,341  8,685 

Webster                             44,241        41,521  6.6  25,115  19,126  13,072  12,745  97.5  10,444  56,131 

Winnebago                         13,450        13,972  —3.7  2,766  10,684  3,805  3,714  97.6          3,047  15,576 

Winneshiek                        21,639        22,263  —2.8  6,060  15,579  5,888  5,682  96.5  4,959  18,097 

Woodbury                         103,917  103,627  0.3  83,991  19,926  31,273  30,272  96.8  25,208  135,756 

Worth                                   11,068         11,449  —3.3  11,068  3,201  3,115  97.3  2,629  8,684 

Wright                                 19,652  20,038  —1.9  7,326  12,326  6,059  5,944  98.1  4,967  20,777 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


(Continued  from  page  72) 

1949  Mfq. 

1949  Taxable 

1949  1951  Mfg.  Em-  Payrolls 

Farm  Income  Automobiles  ployment  IstQtr. 

8,593,264  3,320  24  8,000 

21,168,551  6,545  195  115.000 

17,874,640  36,783  11,526  8,382.000 

20,641,135  5,912  95  52,000 

35,906,956  9,364  269  138,000 

19,181,032  13,988  405  201,000 

23,040,190  7,753  387  269,000 

11,198,817  4,150  151  82,000 

7,673,369  5,341  336  141.000 

6,549,940  3,536  109  44,000 

7,988,542  14,188  6,529  5,118.000 

11,337,485  6,031  118  75,000 

19,686,042  6,981  509  241,000 

8,105,907  3,754  106  48.000 

18,458,650  15,422  3,564  2,559,000 

12,332,421  4,986  98  53,000 

16,041,502  6,789  199  104,000 

28,062,315  33,311  9,475  6,624,000 

12,021,844  3,879  46  29.000 

18,287,079  7,099  382  238.000 


KANSAS 


SPOT   RATE  FINDER 


ABILENE,  5,775  pop.;  Dickinson  Co.; 
TV  alloc:  Chan.  31. 

ARKANSAS  CITY,  12,903  pop.;  4,370 
homes;  96.1%  radio;  4,200  radio 
homes;  Cowley  Co.;  TV  alloc: 
Chan.  49. 

KSOK,   lkw-D,  1280kc 


SB 

3.50 


1M     5M     15M     30M     1  Hr 

3.50     8.40    13.45    20.15  34.00 


ATCHISON,  12,792  pop.;  4,022  homes; 
96.2%  radio;  3,869  radio  homes; 
Atchison   Co.;   TV  alloc:    Chan.  60. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


KARE,  lkw,  1470kc 


SB 

7.50 
7.50 


1M     5M     15M      30M     1  Hr 

7.50  12.00  24.00  36.00  60.00 
7.50    12.00    24.00    36.00  60.00 


D 
N 

CHANUTE,  10,109  pop.;  3,480  homes; 
95.2%  radio;  3,313  radio  homes; 
Neosho  Co. 

COFFEYVILLE,  17,113  pop.;  5,768 
homes;  95.0%  radio;  5,479  radio 
homes;  Montgomery  Co.;  TV  alloc: 
Chan.  33. 

KGGF,   lOkw-D,   5kw-N,   690kc,  ABC, 

Weed,   Conlan,  BMB 
D      9.00      9.00    18.00    30.00    50.00  90.00 
N     12.00    12.00    22.00    40.00    72.00  120.00 

COLBY,  3,859  pop.;  Thomas  Co.;  TV 
alloc:   Chan.  22. 


Pon't  you  PARE  tell... 

KWBW 

continues  to  lead  the  market  in 
and  around  Hutchinson,  Kansas  and 
Hutchinson  is  a  f-a-s-t  growing 
market  .  .  .  first  in  Kansas  farm 
income  .  .  .  rich  from  the  record 
1952  wheat  harvest.  Not 
but  facts  and  all  the  fact 
this  MARKETBOOK. 


gossip, 
are  in 


FIFTY 
MILLION  DOLLARS 

because 

KWBW  has  48.8% 
of  the  listeners 

in  the  rich 

HUTCHINSON 
KANSAS  MARKET 

Hutchinson  trading  area:  (Zone) 
population:  141,004. 

Bess  Wyse,  Owner        Hal  King,  Manager 
Represented  by  WEED  AND  COMPANY 
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Marketbook 


MARKET  INDICATORS  FOR  KANSAS 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                           1,905,299    '50  1,801,028  '40 

Urban  Population                                    993,220    '50  (1)  753,941  '40 

Rural  Population                                   912,079    '50  (1)  1,047,087  '40 

Total  Homes                                         587,647    '50  511,109  '40 

Percentage  Radio                                    95.3%    '50  83.0%  '40 

Radio  Homes                                        550,761    '50  411,984  '40 

Retail   Sales                                  $1,906,835,000    '51  $1,683,517,000  '48 

Automobiles                                          893,932    '51  853,462  '50 

Telephones                                            477,100    '52  417,200  '45 

New  Construction                          $   263,800,000    '47  $     92,800,000  '40 

Median  Family  Income   $  2,377  '49 

Farm  Income                               $   764,728,153    '49  $  603,583,888  '44 

Employed                                                707,621    '50  580,026  '40 

Internal  Revenue  Collections...  $  385,029,990    '51  $  307,923,529  '50 

'M  Olfl  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


KXXX.  5kw-D,  790kc.  H-R  Reps,  BMB 
SB       1M     5M     15M     30M     1  Hr 


12.00  24.00  48.00  72.00  120.00 
15.00    30.00    60.00    90.00  150.00 


CONCORDIA,  7,175  pop.;  Cloud  Co.; 
TV  alloc:  Chan.  47. 

DODGE  CITY,  11,262  pop.;  3,591  homes; 

95.6%     radio;     3,433     radio  homes; 

Ford   Co.;    TV  alloc:    Chans.   6,  23. 
KGNO.  5kw-D,  lkw-N,  1370kc,  Hagg 
D      6.00      7.50    15.00    30.00    45.00  75.00 
N      6.00     7.50    15.00    30.00    45.00  75.00 

EL  DORADO,  11,037  pop.;  3,546  homes; 
96.0<>;  radio;  3,404  radio  homes; 
Butler  Co.r  TV  alloc:   Chan.  55. 

EMPORIA,    15,669   pop.;    5,014  homes; 

96.6%     radio;     4,844     radio  homes; 

Lyon  Co.;   TV  alloc:   Chan.  39. 
KTSW,  250w,  1400kc,  MBS,  Gill-Keefe 

&  Perna 

D  5.00  6.00  10.00  20.00  30.00  50.00 
N      5.00      6.00    10.00    20.00    30.00  50.00 

FORT  SCOTT,  10,335  pop.;  3,629  homes; 
92.5%  radio;  3,357  radio  homes; 
Bourbon  Co.;  TV  alloc:  Chan.  27. 


pop.;  3,292 
3,081  radio 
TV  alloc: 


GARDEN     CITY,  10,905 

homes;     93.6%  radio; 

homes;     Finney  Co.; 

Chans.  9,  11. 
KGAR,   lkw-D,  1050kc 

(CP  lkw-D.  500w-N,  920kc) 
D      7.50    11.00    16.00    25.00    42.50  70.00 
KIUL,  250w,  1240kc,  MBS 
D      4.30      6.50     9.50    17.00    26.50  45.00 
N      4.30      6.50      9.50    17.00    26.50  45.00 

GOODLAND,  4,690  pop.;  Sherman  Co.; 

TV  alloc:  Chan.  31. 
KWGB.  lkw-D,  730kc 
D  14.00    28.00    42.00  70.00 

GREAT  BEND,  12,665  pop.;  3,942 
homes;  96.2%  radio;  3,792  radio 
homes;  Barton  Co.;  TV  alloc:  Chan. 
2,  28. 

KVGB,  5kw,  1590kc,  MBS,  Pearson, 
Conlan 

D  5.00  5.00  9.00  20.00  30.00  45  00 
N      8.00     8.00    15.00    30.00    45.00  75.00 

HAYS,  8,625  pop.;  Ellis  Co.;  TV  alloc; 

Chans.  7,  20. 
KAYS,  250w,  1400kc,  KBS 
D  4.50    10.00    15.00    25.00  40.00 

N  4.50    10.00    15.00    25.00  40.00 

HUTCHINSON,      33,575      pop.;  10,890 

homes;    96.0%    radio;    10,454  radio 

homes;  Reno  Co.;  TV  alloc:  Chans. 

12,  18. 

KWBW,  250w,  1450kc,  NBC,  Conlan 
D      5.50      6.50    11.00    20.00    33.00  55.00 
N      8.00    10.00    17.00    28.00    44.00  83.00 


KWBW-FM,    Chan.    226,    93.1mc,  lkw, 
Bonus 

KWHK,    lkw,    1260kc,  Everett-McKin- 

ney 


SB       1M     5M     15M     30M     1  Hr 

D  5.00  8.50  12.50  20.00  30.00  50.00 
N      6.00      9.00    15.00    24.00    36.00  60.00 

INDEPENDENCE,     11,335     pop.;  3,682 

homes;     93.9%     radio;     3,457  radio 
homes;  Montgomery  Co.;  TV  alloc: 
Chan.  20. 
KIND,  250w-D,  lOlOkc,  Conlan 

D                 2.35      3.50      7.00    10.45  17.50 

N                3.45      5.20    10.40    15.60  26.00 

IOLA,  7,094  pop.;  Allen  Co.;  TV  alloc: 
Chan.  44. 

JUNCTION  CITY,  13,462  pop.;  4,414 
homes;  96.9%  radio;  4,277  radio 
homes;  Geary  Co.;  TV  alloc:  Chan. 
29. 

KJCK,  lkw-D,  1420kc,  Holman 
D      5.00     6.00    10.00    20.00    30.00  50.00 

KANSAS  CITY,  129,553  pop.;  38,913 
homes;  96.5%  radio;  37,551  radio 
homes;  Wyandotte  Co. 

LAWRENCE,  23,351  pop.;  6,204  homes; 
95.1%  radio;  5,900  radio  homes; 
Douglas  Co.;  TV  alloc:  Chans.  *11, 
17. 

KLWN,  500w-D,  1320kc 
D  6.00    10.00    20.00    30.00  50.00 

LARNED,  4,447  pop.;  Pawnee  Co.;  TV 
alloc:  Chan.  15. 

LEAVENWORTH,     20,579     pop.;  6,696 
homes;     95.5%     radio;     6.395  radio 
homes;  Leavenworth  Co.,  TV  alloc: 
Chan.  54. 
KCLO,  500w-D,  1410kc 
D      3.44     5.00      8.75    15.00    29.96  46.00 

LIBERAL,  7,134  pop.;  Seward  Co.;  TV 

alloc:  Chan.  14. 
KSCB,  lkw-D.  1270kc,  Best 
D      4.25      6.00    10.50    18.75    33.00  60.00 
MANHATTAN,      19,056      pop.;  5,159 
homes;     97.0%     radio;     5,004  radio 
homes;  Riley  Co.;  TV  alloc:  Chans. 
*8  23 

KMAN,  500w-D,  1350kc,  Conlan 
D      3.50     5.00     8.00  i  15.00    27.00  50.00 
MCPHERSON,   8,689   pop.;  McPherson 

Co.;  TV  alloc:  Chan.  26. 
KNEX,  250w-D,  1540kc 
D      3.25      4.35      9.10    15.60    27.30  45.50 
NEWTON,    11,590    pop.;    3,663  homes: 
96.9%     radio;     3.549     radio  homes; 
Harvey  Co.,  TV  alloc:  Chan.  14. 

(Continued  on  page  75) 
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LATHE,  5,593  pop.;  Johnson  Co.;  TV 

alloc:   Chan.  52. 
CPRS,  lkw-D,  1590kc,  Continental 

SB  1M  5M  15M  30M  1  Hr 
)  12.00    24.00    48.00    72.00  120.00 

)TTAWA,  10,081  pop.;  3,275  homes; 
j  96.1%     radio;     3,147    radio  homes; 

Franklin  Co.;  TV  alloc:  Chan.  21. 
XOFO,  250w-D,  1220kc 
)  5.75    23.00    34.50    46.00  55.25 

•ARSONS,   14,750    pop.;    4,689  homes; 

95.3%    radio;     4,469    radio  homes; 

Labette  Co.;  TV  alloc:  Chan.  46. 
ZLKC,  250w-D,  1540kc 
D    3.00     4.00     8.00    16.00    24.00  40.00 

•ITTSBURG,  19,341  pop.;  6,546  homes; 
96.2%  radio;  6,297  radio  homes; 
Crawford  Co.;  TV  alloc:  Chans.  7, 
38. 

COAM,   lOkw-D,  5kw-N,   860kc,  NBC, 

Pearsons,  BMB,  Conlan 
)     11.40    11.40    22.80    38.00    68.40  114.00 
■J    15.20    15.20    28.50    47.50    85.50  142.50 

CSEK,  250w,  1340kc,  Cooke 

)      4.00      4.00    10.00    16.00    24.00  40.00 

I      4.00      4.00    10.00    16.00    24.00  40.00 

'RATT,  7,523  pop.;  Pratt  Co.;  TV 
alloc:   Chan.  36. 

IALINA,  26,176  pop.;  8,362  homes; 
97.4%  radio;  8,145  radio  homes; 
Saline  Co.;  TV  alloc:  Chan.  34. 


Tote:  All  rates  one-time.  Population, 
lome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
vord. 


For  the  Best  in  radio  in 
LEAVENWORTH 

contact 

HIL  F.  BEST 

Representing 
RADIO  STATION 

KCLO 


KSAL,    5kw,    1150kc,    MBS,  Pearson, 
Conlan 


SB 

7.20 
9.00 


1M     5M      15M      30M     1  Hr 

7.20  15.00  24.00  40.00  72.00 
9.00    18.00    30.00    45.00  75.00 


D 

N 

TOPEKA,  78,791  pop.;  25,607  homes; 
96.9%  radio;  24,813  radio  homes; 
Shawnee  Co.;  TV  alloc:  Chans.  13, 

42,  *48.  v 

3  AM  affiliates,  average  1-time  rates 
D     12.70    14.70    26.70    43.22    77.80  129.67 
N     15.00    20.00    28.50    57.10    92.00  153.33 

KJAY.  5kw-D,  lkw-N,  1440kc,  Forjoe, 
Conlan 

D     8.00     8.00  12.00    25.00    50.00  80.00 

N  10.00  10.00  17.00  35.00  70.00  120.00 
KTOP,  250w,  1490kc,  MBS,  Ra-Tel 

D      6.00      7.50  12.00    20.00    36.00  60.00 

N  6.00  7.50  12.00  20.00  36.00  60.00 
WIBW,  5kw,  580kc,  CBS,  Capper,  Whan 

D     22.50    27.00  52.50    75.00  135.00  225.00 

N    27.00    40.50  54.00  108.00  162.00  270.00 

WREN,  5kw,  1250kc,  ABC,  Weed, 
Hooper 

D      9.60      9.60  15.60    34.66    62.40  104.00 

N    12.00    12.00  19.50    43.30    78.00  130.00 

WELLINGTON,  7,747  pop.;  Sumner 
Co.;  TV  alloc:  Chan.  24. 

WICHITA,  168,279  pop.;  54,323  homes; 
96.5%  radio;  52,422  radio  homes; 
Sedgwick  Co.;  TV  alloc:  Chans.  3, 
10,   16,  *22. 

4  AM  affiliates,  average  1-time  rates 
D    10.38    12.75    20.04    35.75    53.63  89.38 
N    17.75    20.00    34.06    57.50    88.75  151.25 

KAKE,  250w,  1240kc,  MBS,  Radio  Reps, 
Hooper 

D      7.50    10.00    12.00    24.00    36.00  60.00 

N    10.00    12.50    20.00    40.00    60.00  100.00 

KANS,    5kw-D.    lkw-N,    1480kc,  NBC, 

Taylor,  BMB 

D      9.00    11.00    15.00    24.00    36.00  60.00 

N     15.00    17.50    25.00    40.00    60.00  100.00 

KFBI,   lOkw-D,    lkw-N,   1070kc,  ABC, 

Avery-Knodel,  BMB,  Hooper,  Conlan 

D    10.00    15.00    25.00    50.00    75.00  125.00 

N  16.00  20.00  35.00  60.00  100.00  180.00 
KFH,  5kw,  1330kc,  CBS,  Petry 

D    15.00    15.00    28.15    45.00    67.50  112.50 

N    30.00    30.00    56.25    90.00  135.00  225.00 

KFH-FM,    Chan.    262,    100.3mc,  llkw, 

Petry,  Bonus 
KWBB,  lkw,  1410kc 

D      7.50     7.50    12.00    24.00    36.00  60.00 

N    10.00    10.00    16.00    32.00    48.00  80.00 

WINFIELD,  10,264  pop.;  3,371  homes; 
95.9%  radio;  3,233  radio  homes; 
Cowley  Co.;  TV  alloc:  Chan.  43. 


TELEPHONE  3-1336 


TOPEKA,  KANSAS 


Your  Greatest  Buy  m  the 
Kansas  Capital 


*  1951  Radio  Audience  Survey 
University    of  Wichita 


Kansas  J  ay hawk  Area  Y< 

for 


ours 


SPOT    RADIO  PROMOTION 
1440  kc.     KJAY       5000  w. 

OFFERS    THE    BEST  BUY 

Phone  31336  or  Wire  for  Availabilities 

S.  H.  Patterson,  Owner 
Wilber  Upchurch,  General  Manager 
Norwood  J.  Patterson,  Station  Director 
Gale  Totten,  Ass't.  Mgr.  and  Chief  Engineer 

ASK  FORJOE 
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KANSAS  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940         Percentage       Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                            Population  Population  Increase     Population  Population    Homes     Radio  Homes  Radio  Radio  Homes    ($  000) 

Allen    18,187  19,874  —8.5  7,094  11,093  6,004  5,584  93.0  4,430  16,864 

Anderson    10,267  11,658  —11.9  2,693          7,574  3,314  3,042  91.8  2,430  8,037 

Atchison    21,496  22,222  —3.3  12,792          8,704  6,313  6,016  95.3  5,109  18,034 

Barber    8,521  9,073  —6.1                            8,521  2,709  2,584  95.4  2,039  9,783 

Barton    29,909  25,010  19.6  19,246  10,663  8,871  8,534  96.2  5,763  39,311 

Bourbon    19,153  20,944  —8.6  10,335          8,818  6,424  5,949  92.6  4,764  16,640 

Brown    14,651  17,395  —15.8  3,294  11,357  4,899  4,669  95.3  4,142  15,477 

Butler    31,001  32,013  —3.2  15,520  15,481  9,794  9,304  95.0  7,391  29,275 

Chase    4,831  6,345  —23.9                            4,831  1.568  1,469  93.7  1,356  3,564 

Chautauqua    7,376  9,233  -20.1                            7,376  2,455  2,268  92.4  1,754  6,060 

Cherokee    25,144  29,817  —15.7  12,166  12,978  8,188  7,541  92.1  6,325  15,728 

Cheyenne    5,668  6,221  —8.9                            5,653  1,704  1,607  94.3  1,151  7,341 

Clark    3,946  4,081  —3.3                              3,946  1,231  1,162  94.4             880  4,464 

Clay    11,697  13,281  —11.9  4.523          7,169  3,917  3,768  96.2  3,365  12,546 

Cloud    16,104  17,247  —6.6  7,175          8,929  5,128  4,877  95.1  3,974  18,241 

Coffey   '  10,408  12,278  —15.2  10,408  3,412  3,180  93.2  2,596  8,247 

Comanchee    3,888  4,412  —11.9                              3,838  1.236  1,182  95.6  1,023  4,044 

Cowley    36,905  33,139  —3.2  23,167  13,733  11,641  11,094  95.3  9,164  36,917 

Crawford    40,231  44,191  —9.0  19,341  20,890  13,642  12,878  94.4  10,881  38.807 

Decatur    6,185  7,434  —16.8                              6,185  2,012  1,897  94.3  1,453  6,555 

Dickinson    21,190  22,929  —7.6  9,550  11,640  6.896  6,648  96.4  5,698  21,347 

Doniphan    10,499  12,936  —18.8  1,020          9,479  3,294  3,083  93.6  2,611  5,700 

Douglas    34,086  25,143  35.4  23,351  10,735  9,362  8,913  95.2  6,609  30,605 

Edwards    5,936  6,377  —6.9  5,936  1,899  1,802  94.9  1,446  6,284 

Elk    6.679  8.180  —18.3                              6,679  2,231  2,082  93.3  1,694  4,077 

Ellis    19,043  17,508  8.8  11,274          7.769  4,861  4,603  94.7  3,071  21,984 

Ellsworth    8,465  9,855  —14.1                            8,465  2.662  2,556  96.0  2,174  8,598 

Finney    15,092  10,092  49.5  10,905          4,187  4,350  4,067  93.5  2,120  27,523 

Ford    19,670  17,254  14.0  11,262          8,408  6,034  5,787  95.9  3,806  35,225 

Franklin    19,928  20,889  —4.6  10,081          9,847  6,375  6,024  94.5  4,811  19,174 

Geary    21,671  15,222  42.4  13,462          8,209  6,045  5,846  96.7  3,104  16,985 

Gove    4,447  4,793  —7.2                              4,447  1,175  1,083  92.2             748  4,487 

Graham    5,020  6.071  —17.3                              5,020  1,467  1,345  91.7  1,003  4,772 

Grant    4,638  1,946  138.3                              4,638  1,292  1,220  94.4             348  5,550 

Gray    4,894  4,773  2.5                              4,894  1,393  1,325  94.8             847  4,905 

Greeley    2,010  1,638  22.7                            2,010  559  537  94.4            310  2,976 

Greenwood    13,574  16,495  —17.7  3,953  9,616  4,382  4,088  93.3  3,486  14,514 

Hamilton    3,695  2,645  39.7                            3,696  1,075  1,002  93.2            529  5,375 

Harper    10,263  12,068  —15.0  2.792          7,471  3,349  3,202  95.6  2,866  11,117 

Harvey    21.693  21,712  —0.1  11,590  10,108  6,594  6,343  96.2  5,063  23,194 

Haskell    2,606  2,088  24.8                              2,606  749  711  94.9             424  2,872 

Hodgeman    3,310  3.535  —6.4                              3,310  919  858  94.5             656  2,467 

Jackson    11,098  13,382  —17.1  2,705          8,393  3,603  3,351  93.0  2.783  9.096 

Jefferson    11,084  12,718  —12.8  11,084  3,539  3,281  92.7  2,541  7,801 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


1951 

1949  1950     Median  Fam.  1951 

Farm  Income  Automobiles     Income  Emplc 


f  5,598,149 
7,204,510 
6,945,761 
9,674,513 
8,963,462 
6,205,495 

13,784,768 

16,615,636 
6,187,983 
3,678,871 
4,396,772 
4,606,091 
8,222,280 
7,744,158 
7,268,504 
9,026,880 
7,273.506 

11,661,551 
5,713,730 
5,880,057 

12,035,316 
7,262,649 
7,404,906 
5,677,817 
4,210,166 
5,567,206 
6,189,145 

10,454,152 
9,128,931 
8,377,563 
3,942,831 
6,644,752 
4,353,189 
5,441,559 
7.001,777 
3,509,449 

10,570,190 
5,346,728 
9,554,420 
8,762,761 
5.387,553 
5,147,485 
7.240,758 
8,349,872 


6,635 
3,493 
6,325 
3,062 

11,897 
6,013 
5,419 

11,786 
1,718 
2,461 
7,729 
2,214 
1,509 
4,846 
5,628 
3,492 
1,492 

12,497 

12,411 
2,452 
7,798 
3,207 

10,165 
2,137 
2,165 
6.086 
3.248 
5.314 
7,426 
6,651 
8.067 
1.460 
1,751 
1,662 
1,643 
806 
4,839 
1.392 
3.982 
8.019 
1,103 
1,337 
4.122 
3.334 


$2,267 
2,254 
2,646 
2,718 
3,577 
2,056 
2,223 
2,912 
2,106 
1,679 
2,198 
2,315 
2,838 
2,299 
2,319 
2,127 
2,550 
2,582 
2,321 
2,534 
2,613 
2,068 
2,608 
2,883 
1,583 
3.099 
2,805 
3.100 
3,264 
2,234 
2,798 
2,682 
2,308 
3,605 
3,202 

2,639 
2,981 
2,496 
3,000 
4,212 
2,900 
2,005 
1.983 


6,S 

3,t 

8,C 

3,C 
11,1 

7,£ 

5, 
11,4 

1.7 

2,6 

7,a 

2,0 

1.4 

4,4 

7,2 

3,9 

1.4 
13,1 
13,9 

2,4 

7,' 

4,0 
11,5 

2.1 

2,4 

6,6 

3,0 

5,6 

7,1 

7,8 

5,0 

1.5 

1,8 

1,6 

1.7 
7 

4,7 

1.3 

3.2 

8,4 
9 

1.1 

4,6« 

4.24| 


The  Second  Largest  Wheat  Crop  In  History 
Puts  $638,000,000  In  WIBW  Listeners'  Pockets 


Do  you  want  to  ride  the  crest  of 
the  buying  wave  that  this  staggering 
EXTRA  INCOME  has  started  in  Kan- 
sas?  Then  tell  these  wealthy  farm  fami- 
lies about  your  product  over  WIBW. 
You'll  get  FAST  RESULTS  that  will 


amaze  you  because  WIBW  is  the  sta- 
tion that  these  families  listen  to  most* 
.  .  .  the  greatest  single  selling  force  in 
Kansas. 


"Kansas  Radio  Audience,  1951 


'THE  MAGIC  CIRCLE' 

^:0WroMk-fcrfcbc-UIIU»Y,6«L«aT..Wl»W-l(CIUI 


Rep.  Capper  Publications.  Inc.  .  Ben  Ludy.  Gen.  Mgr.  •  WIBW  .  KCKN 
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1950 

ounty  Population 

ewell    9,698 

ohnson    62,783 

Kearney    3,492 

lingman    10,324 

;iowa    4,743 

i,abette    29,285 

Lane    2,808 

j  eavenworth    42,361 

j  incoln    6,643 

jinn    10,053 

j  ogan    4,206 

|  yon    23,578 

J  [cPherson    23,670 

I  [arion    16,307 

■Marshall    17,926 

Meade    5,710 

[iami    19,698 

itchell    10,320 

J»ntgomery    46,487 

l  [orris    8,485 

3,sfk>rton    2,610 

Uj  emaha    14,341 

1|  eosho    20,348 

i'l  ess    6,322 

orton    8,808 

visage    12,811 

iljisborne    8,553 

.iifttawa    7,265 

U  uwnee    11,041 

iitaillips    9,273 

U)  ottawatomie    12.344 

3*ratt    12,158 

jffiwlins    5,728 

ijljno    54,058 

Ufcpublic    11,478 

olfce    15,635 

lilt  ley    33,405 

ljfooks    9.043 

Ujush    7,231 

liijssell    13,408 

ljuline    33,409 

Wirott    4,921 

ltt  dgwiek    222,290 

WiSward    9,972 

Wiawnee    105,418 

ijfieridan    4,607 

erman    7,373 

nith   

afford   

anton   

evens   

frnner    23,646 

lomas    7,572 

ego    5,868 

abaunsee    7,212 

allace    2,508 

ashington    12,977 

ichita    2,640 

fison    14,815 

oodson    6,711 

yandotte    165,318 


8,818 
2,263 
4,518 


1940 
Population 

11,970 
33,327 

2,525 
12,001 

5,112 
30,352 

2,821 
41,112 

8,338 
11,969 

3,688 
28,424 
24,152 
18,951 
20,986 

5,522 
19,489 
11,339 
49,729 
10,363 

2,186 
16,761 
22,210 

6,884 

9,831 
15,118 

9,835 

9,224 
10,300 
10,435 
14,015 
12,348 

6,618 
52,165 
13,124 
17,313 
20,617 

8,497 

8,235 
13,464 
29,535 

3,773 
143,311 

6,540 
91,247 

5,312 

6,421 
10,532 
10,487 

1,443 

3,193 
26,183 

6,425 

5,822 

9,219 

2,216 
15,921 

2,185 
17,723 

8,014 
145,071 


Percentage 
Increase 

—19.0 
88.4 
38.3 
—14.0 
—7.2 
—3.5 
—0.5 
3.0 
—20.3 
—16.0 
14.0 
0.6 
—2.0 
—14.0 
—14.6 
3.4 
1.1 
—9.0 
—6.5 
—18.1 
19.4 

—  14.4 
—8.4 
—7.9 

—10.4 
—15.3 
—13.0 
—21.2 
7.2 

—  11.1 

—  11.9 
—1.6 

—  13.4 

3.6 
—12.5 
—9.2 
62.0 
6.4 
—12.7 
—0.4 
13.1 
30.4 
55.1 
52.5 
15.5 
—13.3 
14.8 
—16.4 
—15.9 
53.8 
41.4 
—9.6 
17.9 
0.8 
—21.8 

13.2  ' 
—18.5 
20  8 
—16.4 
—16.3 
14.0 


1950 
Urban 
Population 

44,353 
3,200 
14,750 
20,579 


15,669 
8,689 

3,866 

8,319 
4,085 
34,276 
2,722 


10,109 
3,060 


4,447 
2,589 

7,523 

33,575 
2,853 
4,545 

19,056 


6,433 
26,176 

3,204 
194,047 

7,134 
89,104 

4,690 


2,781 
7,747 
3,859 


6,930 
143,444 


1950 

1951 

1950 

1949 

Rural 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

Total  Motor  Median  Fam.  1950 

Dpulation 

Homes 

Radio  Homes  Radio  Radio  Homes 

($  000) 

Farm  Income 

Vehicles 

Income 

Employed 

9,698 

3,173 

2,967 

93.5 

2,554 

5,875 

7,729,049 

3,540 

1,966 

3  489 

18,430 

18,746 

18,146 

96.8 

8,279 

27,117 

8,191,063 

23,192 

3)953 

22*376 

3,492 

961 

923 

96.0 

493 

3,629 

4,380,350 

l)l26 

3)368 

1*205 

7,124 

3,160 

3,011 

95.3 

2,655 

9,369 

8,295,006 

4)025 

1,838 

3*995 

4,743 

1,493 

1,435 

96.1 

1,123 

5,469 

6,152,965 

1,889 

2)958 

1^727 

14,535 

9,361 

8,809 

94.1 

7,002 

26,457 

6,508,520 

8,498 

2)340 

10|477 

2,808 

804 

775 

96,4 

591 

3,787 

6,313,193 

1,226 

3)091 

990 

21,782 

10,992 

10,464 

95.2 

7,546 

25,786 

*  6,801,306 

10,373 

2)909 

11,753 

6,643 

2,134 

2,034 

95 .3 

1,788 

5,370 

6,723,143 

2)493 

2,317 

2*493 

10,053 

3,354 

3,052 

91.0 

2,208 

6,431 

6,100,597 

3,050 

l)781 

3^652 

4,206 

1,214 

1,139 

93.8 

712 

6,167 

4,213,847 

L322 

2)927 

l!533 

10,907 

8,413 

8.009 

95.2 

6,186 

30,126 

13,288,527 

9,138 

2)589 

10)271 

14,981 

7,276 

6,978 

95.9 

5,586 

26,843 

13,358,927 

8,976 

2,803 

9)081 

16,307 

5,020 

4,779 

95.2 

4,011 

16,204 

10,807,708 

5,916 

2)l42 

5)336 

14,060 

5,806 

5,539 

95.4 

4,779 

16,360 

10,315,083 

6,675 

2)392 

6)867 

5,710 

1,670 

1,573 

94.2 

1,060 

7,104 

7,845,483 

2,142 

3)427 

2)l04 

11,379 

5,718 

5,352 

93.6 

4,144 

13,893 

7,228,383 

6)021 

2^368 

7)287 

6,235 

3,180 

3,021 

95.0 

2,599 

14,519 

7,311,623 

3,816 

2,500 

3,933 

12,211 

15,448 

14,444 

93.5 

11,565 

47,522 

4,864,931 

15,265 

2,622 

16)328 

5,763 

2,752 

2,609 

94.8 

2,334 

6,687 

7,913,705 

3,213 

2,328 

3,007 

2,610 

808 

743 

92.0 

406 

3,901 

5,028,652 

881 

3,393 

820 

14,341 

4,251 

4,038 

95.0 

3,466 

12,322 

11,765,450 

4,628 

2,167 

5,463 

10,239 

6,635 

6,210 

93.6 

4,954 

18,318 

5,253,995 

7)014 

2,254 

5,269 

6,322 

1,925 

1,813 

94.2 

1,321 

6,567 

7,654,372 

2,360 

2)527 

2)258 

5,743 

2,718 

9  t^ni 

92.0 

1,848 

10,414 

4,790,921 

3)322 

1,938 

3)508 

12,811 

4,272 

4,011 

93.9 

3,392 

8,569 

10,021,842 

4)332 

2)l04 

4)453 

8,558 

2,779 

2,648 

95.3 

2,220 

8,934 

5,663,307 

3,191 

2'025 

3)215 

7,265 

2,421 

O  Q97 

Oft  1 

yo.i 

2,294 

6,070 

6,665,963 

2)573 

1,495 

2,668 

6,594 

2,773 

9  fi£Q 

z,ooy 

7 

yo.  / 

12,500 

8,058,492 

3,799 

2*990 

3,567 

6,634 

3,028 

2,843 

93.9 

2,133 

8.589 

4,598,194 

3,359 

2,152 

3,663 

12,344 

3,787 

o.Ooo 

94.6 

2,954 

11,404 

8,841,359 

3,863 

2)271 

4)616 

4,633 

3,923 

"3  7QR 
o,  I  ou 

Qfi 

yo.o 

9  QQ7 

15,833 

6,453,533 

4,873 

3,188 

4,570 

5,728 

1,637 

1  ,i)JJ 

yo.u 

1  ,o*±U 

6,410 

5,652,615 

2,258 

2,538 

2,130 

20,483 

17,129 

16,427 

95.9 

12,483 

62,192 

13,809,089 

18)754 

2,921 

20)475 

8,620 

3,845 

o,D1U 

QQ  Q 

yj.y 

2,974 

8,539 

8,498,478 

4,367 

1^881 

4)l80 

11,090 

4,963 

A  7QQ 

i  yy 

Qft  ft 

yo.o 

A  9Q1 

15,167 

6,919,662 

5,971 

3[231 

5)668 

14,349 

8,136 

7,819 

96.1 

5,171 

28,914 

6,595,685 

9,701 

2,732 

9)700 

9,043 

2,752 

9  RQfl 

94,1 

1,743 

10,071 

4,833,383 

3,218 

2^669 

3)515 

7,231 

2,206 

9  npQ 
z,uoy 

OA  7 

1  .OO't 

8,354 

7,244,164 

2)765 

2*792 

2.548 

6,923 

4,142 

•}  QA7 

OR  *"t 

yo.o 

14,918 

5,087,637 

5^205 

3i358 

4)932 

7,233 

10,535 

10  229 

Q7  1 
Sri  .1 

i  ,oiO 

55,553 

7,567,869 

12.091 

3,082 

12,835 

1,717 

1,418 

1  T^Q 

nq  Q 

7QA 

*yu 

7,672 

6,576,558 

1,890 

3,220 

863 

28,243 

69,447 

67  016 

Oft 

yo.o 

QK  Qd1} 

267,330 

12,768,458 

74,948 

3^3H 

88,575 

2,838 

3,017 

2  860 

QA  ft 

19,504 

3,590,680 

3,769 

3)444 

3)855 

16,314 

32,775 

31  693 

96  7 

9Q  orvo 

115,290 

8,941,711 

34,014 

3,255 

43)901 

4,607 

1,264 

1  1  7H 
1,1  Jo 

QQ  9 

A 

4,243 

5,442,856 

1,623 

2*819 

l)773 

2,683 

2,214 

Q9  ft 

1  QRQ 

i  ,ooy 

11,383 

6,745,730 

2,909 

2*967 

2)685 

8,846 

2,957 

Z,  IOD 

QQ  9 

2,201 

6,956 

6,295,537 

3,431 

2^066 

3)664 

8,818 

2,834 

9  7T9 

Oft  A 

9 

<i,0 U  J 

8,194 

5,800,682  . 

3,414 

2,720 

3,164 

2,263 

608 

OD1 

Q9  9 

*>AA 

2,330 

8,119,428 

819 

3,219 

*847 

1,735 

1,324 

1  246 

QA  1 

OU'i 

5,799 

6,585,363 

1,700 

3^688 

1,637 

15.899 

7,688 

Q^  ft 

yo  .0 

ft  Q1  Q 
0,010 

20,084 

13,670,476 

8,723 

2^600 

8,866 

3,713 

2,262 

2  174 

Qfi  1 

yo.  i 

1 ,425 

11,265 

7,397,755 

2,930 

3*175 

3,004 

5,838 

1,695 

1  ^Q9 

Q""i  Q 

1  1 1  n 

1 , 1 1U 

5,386 

4,157,990 

2^246 

2^625 

2)l24 

7,212 

2,306 

2,158 

93.6 

1,858 

4,817 

8,076,309 

2*559 

1*932 

2  845 

2,508 

703 

656 

93.3 

416 

2,855 

3,860,088 

988 

2!500 

*908 

12,977 

4,103 

3,861 

94.1 

3,406 

8,030 

10,590,630 

4,729 

2,158 

5,417 

2,640 

740 

692 

93.5 

409 

4,832 

3,773,084 

995 

2,688 

907 

7,835 

4,939 

4,633 

93.8 

3,952 

11,483 

5,089,838 

4,966 

2,005 

5,035 

6,711 

2.215 

2.062 

93.1 

1,616 

4,996 

3.546,222 

2.141 

1,995 

2,387 

21,874 

49,206 

47,484 

96.5 

35,577 

133,089 

5,156,585 

48,239 

3,290 

64,944 

rte:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


KENTUCKY 


SPOT   RATE  FINDER 


HLAND,   31,131   pop.;    8,986  homes; 
)4.9%  radio;  8,528  radio  homes;  Boyd 
:o.;  TV  alloc:  Chan.  59. 
:MI,    250w,    1340kc,    CBS,  Pearson, 
3MB 

SB  1M 

5.00  5.00 

6.50  6.50 
;MI-FM,   Chan.  229,   93.7mc,  4.3kw, 
ionus 

'WLING  GREEN,  18,347  pop.;  5,390 
tomes;  85.9%  radio;  4,630  radio 
lomes;  Warren  Co.;  TV  alloc: 
:hans.  13,  17. 


5M  15M  30M  lHr 
10.00  22.00  32.00  60.00 
12.00    30.00    55.00  100.00 


\M  affiliates, 
6.50  7.00 
6.50  7.00 


average  1-time  rates 
12.50    22.50    37.50  67.50 
12.50    22.50    37.50  67.50 


CCT,  lkw-D, 

IcGillvra 
6.50  6.50 
6.50  6.50 

.BJ,  5kw-D, 

mith 

7.50 
7.50 


500w-N,   930kc,  ABC, 

10.00    20.00    35.00  60.00 
10.00    20.00    35.00  60.00 
lkw-N,    MBS,  Burn- 

15.00  25.00  40.00  75.00 
15.00    25.00    40.00  75.00 


,BJ-FM,  Chan.  266,  101. lmc,  8.3kw, 
Sonus 

MPBELLSVILLE,  3,477  pop.;  Taylor 
!o.;  TV  alloc:  Chan.  40. 
,CK,  250w,  1450kc 
>  rates  available) 
'CO,  lkw-D,  1150kc 

2.00  3.00  5.00  10.00  18.00  30.00 
VTRAL  CITY,  4,110  pop.;  Mublen- 
erg  Co. 

LTJMBIA,  2,167  pop.;   Adair  Co. 

IN,  lkw-D,  1270kc 
2.00     3.00      5.00    10.00    18.00  30.00 

RUIN,    7,744    pop.;    Knox,  Whitley 

os.;  TV  alloc:  Chan.  16. 

TT,  lkw,  680kc,  MBS,  BMB 
3.50      5.00    10.00    20.00    35.00  RO.OO 
3.50     5.00    10.00    20.00    35.00  60.00 

■e:  All  rates  one-time.  Population, 
ae  and  radio  home  figures  given  for 
es  over  10,000.  Sources:  See  fore- 
d. 


COVINGTON,  64,452  pop.;  20,015  homes; 
97.7%  radio;  19,555  radio  homes;  Ken- 
ton Co. 
WZIP,  250W-D,  1050kc,  KBS 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  8.00  12.00  24.00  36.00  60.00 
CUMBERLAND,  4,249  pop.;  Harlan  Co. 
WCPM,  250w,  1490kc,  MBS 
D  3.00  3.00  5.00  11.00  20.00  35.00 
DANVILLE,  8,686  pop.;  Boyle  Co.;  TV 

alloc:  Chan.  35. 
WHIR,  250w,  1230kc,  Holman,  BMB 
D      4.50      4.50      7.50    15.00    27.00  45.00 
N      4.50     4.50      7.50    15.00    27.00  45.00 
ELIZABETHTOWN,  5,807  pop.;  Hardin 

Co.;  TV  alloc:  Chan.  23. 
WIEL,  250w,  1400kc 

D  3.00  5.00  7.50  10.00  18.00  30.00 
N  3.00  5.00  7.50  10.00  18.00  30.00 
FRANKFORT,  11,916  pop.;  3,649  homes; 

92.0%     radio;     3,357     radio  homes; 

Franklin  Co.;  TV  alloc:  Chan.  43. 
WFKY,  250w,  1490kc,  MBS,  Burn-Smith 
D      3.50      5.00    10.00    20.00    35.00  60.00 
N      3.50      5.00    10.00    20.00    35.00  60.00 
FULTON,  3,224  pop.;  Fulton  Co. 
WFUL,  lkw-D,  1270kc 

D  1.50  2.50  3.25  6.00  12.00  20.00 
GLASGOW,    7,025    pop.;    Barren  Co.; 

TV  alloc:  Chan.  28. 
WKAY,  250w,  1490kc 

D  2.39  3.78  7.32  14.64  20.00  36.00 
N  2.39  3.78  7.32  14.64  20.00  36.00 
HARLAN,  4,726  pop.;  Harlan  Co.;  TV 

alloc:  Chan.  36. 
WHLN,    250w,    1230kc,    MBS,  Burn- 
Smith,  BMB 
D  3.50 
N  3.50 


5.00    18.00    30.00  40.00 
5.00    18.00    30.00  40.00 
HAZARD,  6,985  pop.;   Perry  Co.;  TV 

alloc:  Chan.  19. 
WKIC.  ?,50w,  1340kc,  MBS,  Clark,  BMB 
D      4.00     6.00    12.00    22.50    35.00  60.00 
N      4.00      6.00    12.00    22.50    35.00  60.00 
HENDERSON,  16,837  pop.;  5,226  homes; 
89.6%  radio;  4,682  radio  homes;  Hen- 
derson Co. 
WSON,  500W-D,  860kc,  MBS,  Meeker 
D  6.00    15.00    25.00    40.00  75.00 


WSON-FM,  Chan.  258,  99.5mc,  20kw 

SB  1M  5M  15M  30M  1  Hr 
D  6.00    15.00    25.00    40.00  75.00 

HOPKINSVILLE,  12,526  pop.;  4,096 
homes;  83.4%  radio;  3,416  radio 
homes;  Christian  Co.;  TV  alloc: 
Chan.  20. 

WHOP,  250w,  1230kc,  CBS,  Meeker 
D      6.00      6.00     7.50    14.00    25.00  42.00 
N      6.00      6.00      7.50    14.00    25.00  42.00 
WHOP-FM,   Chan.  254,  98.7mc,  8.8kw, 
Bonus 

LEXINGTON,  55,534  pop.;  15,698  homes; 
90.6%  radio;  14,222  radio  homes;  Fay- 
ette Co.;  TV  alloc:  Chans.  27,  33. 

2  AM  affiliates,  average  1-time  rates 
D      7.50      8.00    17.00    29.00    46.00  75.00 
N     11.00    11.50    22.50    40.00    65.00  110.00 

2  AM  non-affiliates,  average  1-time 
rates 

D  8.00  8.50  21.25  37.50  57.50  97.50 
N      8.00      8.50    21.25    37.50    57.50  97.50 


WKLX,  lkw,  1300kc,  Walker 
D     10.00    10.00    30.00    50.00  75.00 
N    10.00    10.00    30.00    50.00  75.00 
WLAP,    5kw-D,    lkw-N,  630kc, 

Pearson,  BMB,  Hooper 
D     10.00    10.00    20.00    30.00  50.00 
N     14.00    14.00    25.00    40.00  70.00 
WLAP-FM,   Chan.   233,  94.5mc, 

Bonus 
WLEX,  250w,  1340kc 
D  6.00  7.00  12.50  25.00  40.00 
N  6.00  7.00  12.50  25.00  40.00 
WVLK,  lkw,  590kc,  MBS,  Burn- 
D  5.00  6.00  14.00  28.00  42.00 
N      8.00      9.00    20.00    40.00  60.00 


125.00 
125.00 
ABC, 

80.00 
120.00 
4.6kw, 


70.00 
70.00 
Smith 
70.00 
100.00 

LOUISVILLE,  369,129  pop.;  108,793 
homes;  94.8%  radio;  103,136  radio 
homes;  Jefferson  Co.;  TV  alloc  ; 
Chans.  3  (WAVE-TV,  now  Chan.  5) 
11  (WHAS-TV,  now  Chan.  9),  *15, 
21,  41,  51. 

3  AM  affiliates,  average  1-time  rates 
D    22.00    24.83    37.50    63.33    95.00  158.33 
N     42.67    47.09    50.00  126.67  190.00  316.67 

4  AM    non-affiliates,    average  1-time 

D  9.57  10.45  17.67  32.25  50.62  84.38 
N     13.50    13.50    22.50    45.00    67.50  112.50 


OADCASTING 


Telecasting 


WAVE,  5kw,  970kc,  NBC,  Free  &  Peters 
SB  1M  5M  15M  30M  1  Hr 
D  16.50  22.00  30.00  50.00  75.00  125.00 
N  33.00  41.25  60.00  100.00  150.00  250.00 
WRXW     (FM),     Chan.     236,     95. lmc, 

16.2kw,  Free  &  Peters 
D      7.50    10.00    12.00    16.00    26.00  38.00 
N     10.00    15.00    18.00    22.00    35.00  50.00 
WAVE-TV,  Chan.  5,  12.05kw-aur.;  24.1- 

kw-vis.,  ABC,  NBC,  DuMont 
D     20.00    47.00    50.00    80.00  120.00  200.00 
N    40.00    87.00  100.00  160.00  240.00  400.00 
WGRC,  5kw-D,  lkw-N,  790kc,  Walker 
D     13.50    15.00    25.00    50.00    75.00  125.00 
N     13.50    15.00    25.00    50.00    75.00  125.00 
WHAS,  50kw,  840kc,  CBS,  Chrutal 
D     37.50    37.50    62.50  100.00  150.00  250.00 
N    75.00    75.00  200.00  300.00  500.00 

WHAS-TV,  Chan.  9,  25kw-aur.;  50kw- 
vis.;  CBS,  Harrington,  Righter  & 
Parsons 

D     75.00    75.00    93.75  150.00  225.00  375.00 
N  100.00  100.00  125.00  200.00  300.00  500.00 
WINN,  250w,  1240kc,  Taylor 
D  8.00    13.00    26.00    39.00  65.00 

N  12.00    20.00    40.00    60.00  100.00 

WKLO,  5kw-D,  lkw-N,  1080kc,  ABC, 
Blair 

D    12.00    15.00    20.00    40.00    60.00  100.00 
N     20.00    25.00    40.00    80.00  120.00  200.00 
WKYW,  lkw-D,  900kc,  Burn-Smith 
D      8.00      8.00  23.00    34.50  57.50 

WLOU,  lkw-D,  1350kc,  Forjoe,  Dora- 
Clayton 

D      7.20    10.80    15.00    30.00    54.00  90.00 
MADISON  VILLE,     11,132     pop.;  3,588 
homes;     88.8%     radio;     3,186  radio 
homes;     Hopkins    Co.;     TV  alloc: 
Chan.  26. 

WFMW,  250w-D,  730kc,  Continental 
D      2.50      3.00     8.00    12.00    22.00  40.00 
WFMW-FM,  Chan.  230,  93.9mc,  285w 
Bonus  daytime  only 

N     2.50     3.00     8.00    12.00    22.00  40.00 
MAYFIELD,    8,990    pop.;    Graves  Co.; 
TV  alloc:  Chan.  49. 

2    AM    non-affiliates,    average  1-time 

D      4.00     4.50      9.00    20.00    35.00  60.00 

WKTM,  lkw-D,  1050kc,  Sears  &  Ayer 

D  4.00  5.00  10.00  20.00  35.00  60.00 
WNGO,  lkw-D,  1320kc 

D               4.00     8.00    20.00    35.00  60.00 

(Continued  on  page  78) 
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SPOT  RATE  FINDER  , 

(Continued  from  page  77) 
Mason 


Co. 


MBS,  KBS, 

15M  30M 

15.90  23.80 

15.90  23.80 


MAYSVILLE,   8,632  pop 

TV  alloc:  Chan.  24 
W'FTM,  250w,  1240kc, 

SB       1M  5M 
D      3.90     4.65  7.95 
N      3.90     4.65  7.95 
MIDDLE  SBORO,      14,482  pop.; 
homes;     84.5%     radio;  3,173 
homes;   Bell  Co.;   TV  alloc: 
57,  63. 

WMTK,  500w-D,  560kc  Holman,  Conlan 
D  6.00  6.00  16.00  24.00  36.00  60.00 
MURRAY,  6,035  pop 
TV  alloc:  Chan.  33. 
WNBS,  250w,  1340kc 
D  4.00  10.00 

N  4.00  12.00 


BMB 
1  Hr 

39.70 
39.70 
3,755 
radio 
Chans. 


Calloway  Co. 


18.00 
28.00 


30.00 
36.00 


50.00 
60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


NEWPORT,  31,044  pop.;   9,567  homes; 

97.1%     radio;     9,375     radio  homes; 

Campbell  Co. 
WNOP,  lkw-D,  740kc 

SB  1M  5M  15M  30M  1  Hr 
D  6.75  9.00  18.00  36.00  54.00  90.00 
OWENSBORO,  33,651  pop.;  9,863  homes; 

92.7%     radio;     9,143    radio  homes; 

Daviess  Co.;  TV  alloc:  Chan.  14. 
WOMI,  250w,  1490kc,  MBS,  Burn-Smith 
D      3.50     4.00     8.00    20.00    35.00  60.00 
N      3.50     4.00      8.00    20.00    35.00  60.00 
WOMI-FM,    Chan.   223,   92.5mc,  60kw, 

Bonus 

WVJS,  lkw,  1420kc,  Rambeau 
D      4.50      6.00      8.00    20.00    30.00  50.00 
N      6.00      8.00    12.00    30.00    45.00  75.00 
WVJS-FM,    Chan.    241,    96.1mc,  45kw, 

Rambeau,  Bonus 
PADUCAH,  32,828  pop.;  10,297  homes; 
87.0%  radio;  8,958  radio  homes;  Mc- 
Cracken  Co.;  TV  alloc:  Chans.  6,  43. 


2  AM  affiliates. 
D      6.50  6.50 


average  1-time  rates 
11.50    23.00    37.00  62.50 


WKYB,    lkw-D,   500W-N,    570kc,  NBC, 
Pearson 

SB       1M      5M      15M      30M     1  Hr 

D  6.50  6.50  13.00  26.00  39.00  65.00 
WKYC  (FM),  Chan.  227,  93.3mc,  32kw 
D  4.00  4.00  6.00  12.00  24.00  42.00 
WPAD,  250w,  1450kc,  CBS,  Conlan 
D  6.50  6.50  10.00  20.00  35.00  60.00 
N  6.50  6.50  10.00  20.00  35.00  60.00 
WPAD-FM,  Chan.  245,  96.9mc,  18kw, 
Meeker 

D  6.00     9.00    15.00"  25.00 

N  6.00     9.00    15.00  25.00 

PAINTS  VILLE,    4,309    pop.;  Johnson 
Co. 

WSIP  250w,  1490kc,  MBS 

D      5.00      6.50    10.50    15.00    27.00  45.00 

N     6.00     7.50    12.00    18.75    33.00  54.00 

PIKEVILLE,  5,154  pop.;  Pike  Co.;  TV 

alloc:  Chan.  14. 
WLSI,  lkw-D,  900kc 

D      7.00      8.50    16.50    30.00    45.00  75.00 
WPKE,  250w,  1240kc,  MBS,  KBS,  Con- 
tinental 

5.00  10.00 
5.00  10.00 


PRESTONSBURG,  3,585  pop.;  Floyd  Co 
WPRT,  lkw-D,  960kc 

(CP) 

(No  rates  available) 

PRINCETON,  5,388  pop.;  Caldwell  Co 

TV  alloc:  Chan.  45. 
WPKY,  250w-D,  1580kc 
(No  rates  available) 

RICHMOND,  10,268  pop.;  2,917  homes 
86.2%  radio;  2,514  radio  homes;  Mad 
ison  Co.;  TV  alloc:  Chan.  60. 

SOMERSET,  7,097  pop.;  Pulaski*  Co 
TV  alloc:  Chan.  22. 

WSFC,  250w,  1240kc,  MBS,  Colton,  Con 
lan 

SB  1M  5M  15M  30M  1  H 
D  5.00  6.50  10.50  15.00  27.00  45.C 
N  6.00  7.50  12.00  18.75  33.00  54.0 
VANCLEVE  (Breathitt  Co.) 
WMTC,  lkw-D,  730kc,  Continental  i 
D  3.75     6.70    13.35    23.35  40.C 

VERSAILLES,  2,760  pop.;  Woodfor 
Co. 

WINCHESTER,  9,226  pop.;  Clark  Co 
TV  alloc:  Chan.  37. 


5)    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
(D  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 


callowayA 

Murray  | 

/          "  pFulton 

a  1 

HOPKINSVILLE,  KY. 

Home  of 

WHOP, 

Christian  County^ 
Retail  Sales: 

^  $27,000,000 

plus 

Ft.   Cambell,  Ky. 
$30,000,000  impact 
plus 

TRIGG — CALDWELL— TODD 
STEWARTS — LYON— LOGAN 
MONTGOMERY 

Counties  in 
KENTUCKY 
and  TENNESSEE 

Retail  Sales 
$61,128,000 
equals 

$118,128,000  Retail  Sales 
and 

YOUR  BEST  SALESMAN 

in  this 
South  Central  Kentucky 
market  is — 

WHOP 

"CBS  in  Hopkinsrille" 
FM  is  a  bonus  to  you. 


^PADUCAH,  KY>j 

The  Atomic  Center 
Home  of 

WPAD 

McCrackenl  County 
Retail  Stales 
$75,000 AOOO 


e  e 


your 


plus 

A  E  C   C  eln  t  e  r 
$40,000,000  \impact 
plus 

12  counties  in  Ky.;  6  in\  III.;  3  in  Tenn. 
and   1    in  Mo.  Retail  Sdjes  293,000,000 
equals 

$408,000,000  Rejjai 

and 

YOUR  BEST  SALESMAN 
in  this  4-State  Market 

TAD-AMfM 

"CBS  in  Paducph' 

OiVPAD 
I  plus 
WSON 

plus 

equals  coverage  from   within  this 
fast-growing  market  of  $868,000,000 

nearest       Robert  Mee 


Henderson,  ky) 

Home  of 

,WSON 

(enderson  County 
Retail  Sales 
$20,000,000  J 
plus 

Camp  Breckinridge 
$18,000,000  impact 
plus 

Evansville  150,000,000 
and 

WARRICK — SPENCER— UNION 
WEBSTER— HOPKINS — McLEAR 
WHITE — GALLATIN 

counties  in  Kentucky 
Illinois 
Indiana 
Retail  Sales 
$154,000,000 
equals 

$342,000,000  Retail  Sales 

and 

YOUR  BEST  SALESMAN 
in  this  Tri-State 
area  is — 

WSON-AM-FM 

"MBS  in  Henderson" 


k  e  r 


man 
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BROADCASTING    •  Telecastin 


"Take  a  memo  about  RADIO  and 


TELEVISION  in  KENTUCKY!" 

RADIO  — The  Louisville  trading  area  is  still  by  far  the  most  important 
market  in  Kentucky.  By  far.  With  5,000  watts,  WAVE  covers  this 
area  thoroughly  —  without  competing  with  dozens  of  other  Kentucky  and 
Indiana  radio  stations  which  are  naturally  popular  in  their  own  cities. 
Result:  WAVE  gives  you  top-notch  coverage  —  at  lowest  cost. 

TELEVISION  —WAVE -TV  was  and  is  FIRST  in  Kentucky—  offers 
Louisville's  clearest  picture,  plus  a  clearer  picture  in  63.1%  of 
fringe  area  TV  homes.  Every  day  of  the  week,  10.9%  more  homes 
tune  to  WAVE-TV  than  to  Louisville's  second  station. 
Write  for  the  detailed  proof! 

WAVE  •  WAVE-TV 

LOUISVILLE 

Free  &  Peters,  Inc.,  Exclusive  National  Representatives 


KENTUCKY  MARKET  DATA  BY  COUNTIES 

1950  1950  "51  1950 

1950  1940  Percentage       Urban  Rural  1950  1950    Percentage     1940      Retail  Sales             1949  1950      Median  Fam  1950 

County                            Population  Population  Increase     Population  Population    Homes     Radio  Homes  Radio  Radio  Homes    ($  000)  Farm  Income  Automobiles     Income  Employed 

Adair  17  603  18  556  -5.2  17.603  4,486  3,683  82.1  1,902          5,210  $  3,665,353  2.719  $  906  5.502 

Allen  13  787  15  496  -110  13  787  3  982  3,321  83.4  1.841           6,090  2,926,0^0  2,929  1.042  4.702 

Anderson 8  984  8  936  0  5  8  934  2  618  2,388  91.2  1.718          6,038  2,761,436  2.945  1.967  3.372 

Ballfrd  8545  9  480  -9  9  8,545  2  611  2,308  88.4  1,553          3,548  3,352,326  1.85a  1.389  2.978 

Barren                      ""  2j461  27  55-9  3.3  7,025  21,436  7,898  6,832  86.5  4,138  19,203  8.542.723  7,066  1.374  12.481 

Bath  10  410  11  451  -9  1  10,410  2,771  2,411  87.0  1,577          2,687  4,279.772  1,475  1,344  3.235 

fill  47602  43',812  8.7  18,372  29,230  10.791  9.172  85.0  5,023  29.714               165.136  5.368  1.627  11.434 

Boone 13,015  10  820  20.3  13,015  3.743  3,474  92.8  2,232          5,197  3,652,294  4,444  2,335  4.598 

Bourbon 17  752  17  932  -1.0  6,912  10,840  5,144  4,676  90.9  3.513  13,266  11.043.C53  4,617  2,051  6.287 

Bovd  49  949  45  933  8.7  39,321  10,628  13,468  12.593  93.5  8,880  42,254               740,598  11,852  2,960  15,613 

Bovle  20  532  17,075  20.2  8,686  11,846  5,325  4,856  91.2  3,238  19,448  5,355.376  5,671  2.124  6.546 

Bracken 8  424  9  339  -10.3  8,424  2,523  2.301  91.2  1,793          4.104  3.893,843  2,219  1,844  3.118 

Breathitt  19  954  23,946  -16.6  19,964  4,055  3,049  75.2  1,003          3.413               761,370  907  818  4,929 

Breckinridge 15  528  17  744  —12.5  15.528  4,306  3,669  85.2  2,346          5,302  4,432,281  2,741  1,304  5.052 

Bullitt  11  349  9  511  19.3  11.349  3,005  2,638  87.8  1,475          3,681  2,139.605  3.242  2,079  3.665 

Butler  11  309  14  371  —21.3  11.309  2.977  2,402  80.7  1,254          2,039  1.846,095  1,294  830  3.371 

Caldwell   '  13'l99  14,499  —9.0  5,388  7.811  3,991  3,412  85.5  2,291           7,676  2,683.427  2.9S0  1.656  4,524 

Callowav  20  147  19,041  5.3  6.U00  14,112  5.908  5,122  86.7  2,995  12.363  3.751.629  5.244  1.536  6.828 

Campbell    ""  76.196  71,913  5.9  64,137  12,009  22,352  21.816  97.6  17.912  53.534  2.046.691  23.048  3,165  29,432 

Carlisle       "'  6  206  7,650  —13.9  6.206  1.857  1.643  88.5  1.192          2,543  2,165,624  1,374  1.304  2.174 

Carroll  8  517  8  657  —1.6  3,226  5.291  2.534  2.320  89.8  1.667          8,046  2,353,531  2.503  1.992  3.119 

Carter  22  559  25,545  —11.7  22,559  5,228  4,444  85.0  2.675          6,856  1,763,225  2,730  1.517  5.916 

Ca=ev  17  446  19  932  —12.6  17,446  4,126  3,117  80.4  1,635          3,765  3,862,275  2,283  996  4,945 

Christian 42  359  36,129  17.2  12,526  29,833  10,647  8,922  83.8  49,006  38,080  8.762,552  8.804  1.724  12,287 

Clark  18  898  17,938  5.1  9.225  9,672  5.438  4.855  89.3  3.431  16.226  8.065.739  4.998  2.135  6,523 

Clav  23  116  23  901  —3.3  23.116  4,685  3.706  79.1  1.496          4.240  1.474.783  1.783  1.210  5.900 

Clinton'  10  605  10.279  3.2  10,605  2.527  2.060  81.5             959          2,615  1,414.058  1.358  1,060  3.019 

Crittenden"'         ....  10.818  12.115  —10.7  10.818  3.149  2,799  88.9  2,006          4,907  2,003,943  2.401  1.307  3,228 

Cumberland           .     .  9,309  11,923  —21.9  9,309  2,394  1,954  81.6  1,055          2,878  1.903.034  1.044  839  3,028 

Daviess    57,241  52,335  9.4  33,651  23,590  15,611  14.206  91.0  9,928  51,121  7.510.555  14.875  2,442  20.534 

Edmonson    9,376  11,344  —17.3  9.376  2,347  1.939  82.6  1,117          1.861  1.644.320  1.321  1.095  2.637 

Elliott    7.085  8.713  —18.7  7.085  1,513  1,226  81.0             707             686  1,131.648  492  1,178  1.973 

Estill                      .     ...  14.677  17,978  —18.4  3,259  11.418  3,610  2.982  82.6  1,784          4,653  1,091,146  2,116  1.369  4.184 

Fayette    100,746  78,899  27.7  75,311  25,435  27,330  25,253  92.4  16.678  116,070  13.150.334  24.764  2.733  37.685 

Fleming    11,962  13,327  —10.2  11,982  3,393  2.999  88.4  2.166          5,149  5.534,690  3,205  1,305  3.801 

Floyd    53,500  52,986  1.0  3.5:5  49,915  11,459  9.923  86.6  5.906  21,683               363.648  4.690  1.904  12.978 

Franklin    25,933  23,308  11.3  11.916  14.017  7,399  6.837  92.4  4,748  21.282  3.889,169  7,310  2,796  10.418 

Fulton    13,668  15,413  —11.3  3,224  10.444  3.906  3,437  88.0  2,486  13,527  4,478,380  2,705  1.785  4.458 

Gallatin    3,969  4,307  —7.8  3,969  1,174  1,031  87.8             660           1.838  1.378.212  1,258  1,825  1.236 

Garrard    11.029  11,910  —7.4  11,029  3.083  2,728  88.5  1,817          5,007  5,950.444  2,600  1.860  3.730 

Grant    9.809  9,876  —0.7  9,809  2,924  2.605  89.1  1.772          5,108  3.932,926  2.963  1.665  3.493 

Graves    31,364  31,763  —1.3  8,990  22.374  9.496  8.290  87.3  5.305  19.683  6.347,979  7.650  1,802  12.320 

Grayson    17,063  17,562  —2.8  17.063  4,569  3,742  81.9  1,804          5,791  3.314,756  2.993  1.000  5.978 

Green    11,261  12,321  —8.6  11.261  3.190  2,696  84.5  1,547          3.899  3.391.290  2,336  1.126  3.865 

Greenup    24.887  24,917  0.1  3,674  21,213  6,229  5,550  89.1  3.395           6,918  1.525.996  3,339  2,306  7.380 

Hancock    6.009  6,807  —11.7  6.009  1,726  1.481  85.8             939           1,974  1,800,502  1.314  1.307  1.983 

Hardin    50,312  29,108  72.8  5,807  44,505  10,357  9,062  87.5  3.605  23.205  5.209.876  11.373  2,347  8.886 

Harlan    71,751  75,275  —4.7  20,407  51,344  16,144  14,481  89.7  10,204  41,444               178.224  8.616  2.281  18,554 

Harrison    13.736  15.124  —9.2  4,847  8,889  4,245  3,842  90.5  2.973  10,248  6,748,052  4.279  1.918  4.883 

Hart    15,321  17,239  —11.1  15,321  4,289  3,611  84.2  2.121           7.023  5.108,934  3.181  1.221  5,209 

Henderson    30,715  27,020  13.7  16,837  13,878  8,945  7.925  88.6  5,029  22,901  6.570,600  8.458  2,208  10,843 

Henry    11.394  12.220  —6.8  11,394  3,372  3.058  90.7  2,273          5,820  5,877.559  2.794  1,757  3,962 

Hickman    7,778  9,142  —14.9  7,778  2,220  1,938  87.3  1,384          2,849  3.600,136  1,581  1.286  2.666 

Hopkins    38,815  37,789  2.7  13.885  24,930  11,163  9.801  87.8  6,546  28.071  2.708.047  9.151  1.992  11,922 

Jackson    13,101  16,339  —19.8  13,101  3.049  2.412  79.1  1,049          2,169  1.521.820  1.176  907  3.436 

Jefferson    484,615  385,392  25.7  419,183  65,432  139,244  132,143  94.9  90,710  533,088  7,036.099  120.554  3,247  190.259 

Jessamine    12,458  12,174  2.3  3,406  9,052  3,479  3.068  88.2  2.172          6.239  5.460.295  3.024  1.883  3.904 

Johnson    23,846  25.771  —7.5  4,309  19,537  5,659  4,816  85.1  2,757  11,435               691,511  2,732  1.340  6.034 

Kenton    104,254  93.139  11.9  89,480  14,774  31,260  30,510  97.6  23,546  82,606  2.166.663*  26,883  3,251  41,730 

Knott    20,320  20,007  1.6  20,320  4,035  3,204  79.4  1.276          2,881               203,743  1,107  1.172  4.205 

Knox    30.409  31.029  —2.0  4.530  25.879  6,952  5,777  83.1  2.766          7.019               871.418  2,398  1.211  7.385 

Larue    9,956  9,622  3.5  9.956  2.814  2,417  85.9  1.424          5.106  3.625.519  2.671  1.449  3.339 

Laurel    25,797  25,640  0.6  3,426  22,371  6,139  5,083  82.8  2,404          9,717  2.256.141  3,480  1,260  7.019 

Lawrence    14,418  17,275  —16.5  14.418  3,498  2.896  82.8  1,668          4,116  1.255.464  1,504  960  3.824 

Lee    8,739  10,860  —19.5  8,739  2,097  1,722  82.1             936           1.662               493,375  918  1.018  2.209 

Leslie    15,537  14,981  3.7  15.537  3,014  2,276  75.5             611           2,557               246,451  667  1.302  3.718 

Letcher    39,522  40,592  —2.6  6,921  32,601  8,676  7,496  86.4  4.455  17,777               141,637  4.351  1,705  8.972 

Lewis    13,520  15,686  —13.8  13,520  3.402  2,871  84.4  1,722          3,582  2.849,546  2,011  1,387  3.970 

Lincoln    18,668  19.859  —6.0  18,668  4.820  4,160  86.3  2.525          6.998  5.553.311  3,205  1.292  5.768 

Livingston    7,184  9,127  21.3  7,184  2,044  1,762  86.2  1.282          2.155  2,164.598  1,390  963  2.234 

Logan    22,335  23,345  —4.3  4,529  17,806  6,209  5.290  85.2  3.378  12.975  7,757.287  4.636  1.388  7.587 

Li'°n                                     6.853  9,067  —24.4  6,853  1,655  1,450  87.6             974          1,779  1,673.916  995  1.273  1.799 

McCracken    49,137  48,534  1.2  32,828  16,309  14,992  13.148  87.7  9,318  57,784  2,420,424  13,424  2,388  18.425 

McCreary    16,600  16,451  1.3  16.600  3,599  3,038  84.4  1,536          5,864              190.462  1.998  1.194  3.194 

McLean    10,021  11,446  —12.4  10,021  2,835  2,532  89.3  1,891           3.269  2.739,911  1,845  1,342  3,025 

Madison    31,179  28.541  9.2  13,640  17,539  8,268  7.127  86.2  4.163  17,758  8,994.710  6,892  1.881  11.069 

Magoffin    13.839  17.490  —20.9  13,839  2,958  2,304  77.9  1.016          2.015               903.364  832  893  3.486 

Marion    17,212  ,  16.913  1.8  4,640  12,572  4,036  3,483  86.3  2,243  10,116  5.471,524  3.904  1.753  51562 

Marshall    13.387  16,602  -19.4  13.387  3,997  3,509  87.8  2,518          5,488  1,754,852  3.533  1.569  4.670 

Martin    11,677  10,970  6.4  11,677  2.349  1.856  79.0             680           1,811               135,403  976  1.305  2.771 

Mason    18.486  19,066  —3.0  8.632  9,854  5,397  4.873  90.3  3.648  18.212  6.253.692  4.952  2.156  6.916 

Meade                                   9.422  8,827  6.7  9.422  2.428  2.139  88.1  1,309          4,181  2,585.961  2.504  1.890  2.725 

Menifee                                 4.798  5.691  -15.7  4.798  1.155  914  79.1             405             659               690.171  543  1.047  1.312 

Hf^fTL   !4.643  14.629  0.7  5,262  9.381  4.354  3.888  89.3  2.760          9.461  6.428.550  4.532  1.755  5.283 

Metcalfe                                9.851  10,853  —9.2  9,851  2,664  2.203  82.7  1,237          2,244  3,124,169  1,660  921  3.295 

Monroe    13.770  14.070  —2.1  13,770  3.490  2  925  83  9  1  576          4  824  2  883  406  2  053  891  4  274 

Kfnmery  ?i-8S  ,H  5,294  I1!1.  3-639  3^0  86!  L965  u£m  dflfst  3.752  1.772  t'Mt 

Morgan    13.624  16,827  —19.0  13,624  3,155  2  505  79  4  1  197          2  178  2  302  QOQ  1  nqq  Q37  3  679 

Nelson"^  ?S  ~13A  6All  2Hl°  8:638  7  429  8™  H§0  ll594  IS!  5.5995  1.330  8^6 

£f^°n • X2-52J  Ig-gM  8.4  4.154  15.367  4.713  4.133  87.7  2,614  10,911  6.568,073  4.208  1.935  6.330 

nh£                                    7'|32  8.617  -12.6  7.532  2.248  2.055  91.4  1.668          3.261  4.202.964  1.796  1.504  2.768 

oftham ?nni2  '  _1H  20'840,  £'895  5'541  94-°  3'080          6-628  2.779.452  3,047  1.100  5.922 

9}^*™  Waf£  28  11.018  2.505  2.267  90.5  1.472          4.555  3.795.381  3.703  2.178  3.256 

SWf,nev -™|  9-755  2,855  2.538  88.9  1,877          4,092  4.816.672  2.254  1.717  3.202 

Pendleton                              9.610  10.392  -7.5  9.610  2.880  2.604  90.4  1.924          3,693  4.301.409  2«53  1.892  3.512 

Pf£y  |f'5S5  47'828  -J-6  6.985  39.581  9.857  8.516  86.4  5.438  26,0*0               233.649  4.505  1.920  11.345 

p'wPll' A-,t  '  iH  5'154  7^2?2  17'676  14'972  84  7  7-115  35.°63               393.531  12,519  2,012  19,245 

p°^Ji  lliil  ,  —1J-2  „m„  „6'812  !'621  I  298  80.1             588          1,421               627.381  784  1.052  1.622 

RnbertUn 2BR?  ?'!?q  7,097  3HS5  9'893  8-330  842  4611  17"2  5.190.878  6.»93  1.277  11.727 

Rockcastle 13  9K  171m  ,1^1  770  90  0             640             684  1.479.196  1.687  1.511  984 

Rowan  12  708  Anl  no  ,1m  13  925  3334  2661  798  1.207          3.588  1,773,541  1.697  1.113  3.840 

rS«!u  nn?  ^'fi?4  _H  -5-102  9'^  3,018  2.577  85.4  1.473          5,465  1.078.373  2.127  1.495  3.4'6 

Scott      "'  15  141  14  114  §p  HHKZ  3'464  3-090  892  1.172          3,309  2.051.074  2.235  1.049  4.171 

lb°lbv \t-$&  5,516  9,625  4,314  3.900  90.4  2.800          9.315  7.687.174  3.816  1.869  5.398 

Simpson 11  678  11  752  H°l  ^«  f.057  4.561  90.2  3.384  13.008  9«99.462  5.409  2.090  6.392 

fencer                               6  157  6  7S7  fit  Uln  Hit  2  886  84  9  I'818          9'191  4.746.186  3.179  1.339  4.093 

TaWor  14  403  13  556  ~R9  -  i-n  ,  '  H33  1  453  890  I-043          3-°20  3.699.809  1.775  1.456  2.115 

?odd  la'aSO  14234  04  }°Al6n  H80,  3379  87-l  1.961          8.525  3.739.961  3.656  1.410  5.060 

Trfgg 9  683  12784  ~9A  $  12  «oS  3  051  83  9  1  113          5-2™  4.802.279  1.523  1.333  4.427 

SMe fill  9'f83  2$fA  2.194  83.1  1,527          3.864  3.257.F91  1.873  1.075  3.215 

Unkm  14  893  17  41'  ~u\  •* -kt  ,H$l  V42j  1212  893            930          l-n9n  2,395  435  1.303  1  488  1.9«7 

Warren 42758  36  631  _1fi7  ir^7  Ai92  3  766  89-7  2.970  11.542  5.265.781  3.699  2.006  4.693 

Washington 12  777  12  965  il  1S,?SS  10'302  85  5  5'787  34267  8.697.077  10.197  1.673  15.227 

wfvne  16475  17  20?  ~42  9  cm  Jf  Z27  2819  83'7  1-951           6  °1°  6.156.85S  2.979  1  579  4.21*1 

Webster 15  555  19  198  -^90  ions  l?«S  PZg  811  1'357          4'825  2.598.185  1.894  1.096  4.512 

Whitlev  31940  33186  -3  8  Ull  I8,?1  4-m  85:3  2  977          8.037  2.722.66R  3.169  1.308  5.044 

Wolfe                                   7  615  9  9  7  ~o\l  9'488  22'452  ™31  6.424  83.1  1.237  17.395               733.043  4.243  1.417  8  "24 

Woodford 11212  1184"  2  760          8  SI  S'Tg  J,'347  78  2             646          1  120  1.017.663  590  1.0F9  2.030 

wooaiora                                                                                               S.452  3,151  2,896  91.9  2.109          6.396  6.5S6.803  2.890  2.141  3.943- 

Note:  For  sources  see  foreword.   1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 
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LOUISIANA 


SPOT  RATE  FINDER 

t  ABBEVILLE,    9,338    pop.;  Vermilion 
!     Par.;  TV  alloc:  Chan.  42. 
KROF,  lkw-D,  960kc 

SB      1M     5M     15M     30M     1  Hr 
D      6.15     5.55    10.45    22.00    35.25  65.50 
:  ALEXANDRIA,     34,913     pop.;  10,432 
homes;     82.6%     radio;     8,616  radio 
homes;    Rapides    Par.;    TV  alloc: 
Chans.  5,  62. 

2  AM  affiliates,  average  1-time  rates 
D      5.38     6.50    11.25    18.00    27.00  45.00 

i  N    11.25    13.50    22.50    36.00    54.00  90.00 

ft   

KALB,    5kw-D,    lkw-N,    580kc,  ABC, 
Weed 

D  6.25  7.50  12.50  20.00  30.00  50.00 
1  N  12.50  15.00  25.00  40.00  60.00  100.00 
!  KALB-FM,  Chan.  245,  96.9mc,  llkw, 
i  Bonus 

KSYL,  lkw,  970kc,  NBC,  Everett-Mc- 
i     Kinney,  BMB 
D      4.50     5.50    10.00    16.00    24.00  40.00 
N    10.00    12.00    20.00    32.00    48.00  80.00 
i  BASTROP,   12,769   pop.;   3,634  homes; 
80.4%    radio;     2,922    radio  homes; 
Morehouse  Par.;  TV  alloc:  Chan.  53. 
KTRY,   250w-D,  730kc 
D      4.00     6.00    10.00    16.00    24.00  40.00 
I  BATON   ROUGE,  125,629   pop.;  35,070 
homes;    89.8%    radio;    31,493  radio 
homes;    E.   Baton  Rouge  Par.;  TV 
alloc:  Chans.  10,  28,  *34,  40. 

3  AM  affiliates,  average  1-time  rates 
D      7.00     7.00 .  12.00    14.00    36.00  60.00 
N    10.67    10.67   20.67   41.33   62.00  103.33 

WAFB,  5kw-D,  lkw-N,  1460kc,  MBS, 
:    Young,  Conlan 

D  6.00  6.00  12.00  24.00  36.00  60.00 
(N  9.00  9.00  18.00  36.00  54.00  90.00 
,  WAFB-FM,   Chan.  282,   104.3mc,  3kw, 

Young,  Bonus 
WIBR,  lkw,  1300kc,  Walker 
,(D      6.00     6.00    12.00    24.00    36.00  60.00 
SN     9.00     9.00    18.00    36.00    54.00  90.00 
,  WJBO,  5kw,  1150kc,  NBC,  Hollingbery, 
BMB 

D  10.00  10.00  14.00  28.00  42.00  70.00 
N    15.00    15.00    28.00    56.00    84.00  140.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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WBRL  (FM),  Chan.  251,  98.1mc,  7.6kw, 

Hollingbery,  Bonus 
WLCS,  lkw,  910kc,  ABC,  Rambeau 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  5.00  10.00  20.00  30.00  50.00 
N  8.00  8.00  16.00  32.00  48.00  80.00 
WLCS-FM,  Chan.  266,  lOl.lmc,  0.9kw, 

Bonus 

(Continued  on  page  82) 


MARKET  INDICATORS  FOR  THE  GREATER 
BATON  ROUGE  AREA 


CLASSIFICATIONS  FIGURES 

Food  Store  Sales   $  31,928,000 

General  Merchandise  Sales    24,773,000 

Apparel  Store  Sales    11,114,000 

Home  Furnishings  Sales   10,009,000 

Auto  Store  Sales    28,853,000 

Filling  Station  Sales    9,971,000 

Bldg.  Material/Hdwe.  Sales    13,398,000 

Eat/Drink  Sales    11,100,000 

Drug  Store  Sales    6,697,000 

Total  Retail  Sales    160,831,000 

Population    165,700 


YR. 
1951 
1951 
1951 
1951 
1951 
1951 
1951 
1951 
1951 
1951 
1952 


Note:  Data  estimated  by  SRDS 


More  Sales  .  .  . 

that's  what  you  like  about 
the  South 's  Baton  Rouge. 

To  get  more  sales,  get  on  WJBO 
and  reach  the  largest  over  all 
audience  of  any  station  in  the 
booming  Baton  Rouge  market. 


watt  affiliate  in  Baton  Rouge,  La. 


<=J     ^  'WBRL(FM) 


AimuTEo  mm  the  state  times  and  immm  advocati 
rmmm  oata  ftora  otw  national  umstmrnm 
GEORGE  P,  HOLLINGBERY  CO. 
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HEARD  ABOUT  MY 

Latest  run? 


Frankly  ...  if  stockings  were 
able  to  speak,  they'd  certain- 
ly be  talking  about  the  big 
"run"  WDSU  produced  re- 
cently in  New  Orleans. 


•  Here's  how  it  happened!  A 
large  department  store*  de- 
cided to  test  the  effectiveness 
of  its  advertising  in  connec- 
tion with  a  sale  of  women's 
nylon  hose.  For  the  test  — 
they  allotted  an  appropria- 
tion for  radio  spots  on 
WDSU;  and,  an  equal  ap- 
propriation for  advertising  in 
a  competing  medium. 


An  impartial  survey  (conduct- 
ed by  Advertising  Research 
Bureau,  Inc.)  showed  that 
33.1%  of  the  customers  heard 
the  sale  news  on  WDSU!  The 
competing  medium  only  at- 
tracted 20.6%  of  the  shop- 
pers. 


WDSU's  radio  customers  ac- 
counted for  35.4%  of  the 
total  sales,  while  the  other 
medium's  customers  account- 
ed for  only  17.8%  of  the 
sales. 


Dollar  for  dollar,  WDSU  can 
whip  the  socks  (and  stockings 
too!)  off  its  competition  when 
it  comes  to  producing  sales 
results  in  the  "Billion  Dollar 
New  Orleans  Market"! 

*(Narre  and  details  on  request) 


Write,  Wire, 
or  Phone  Your 
JOHN  BLAIR  Man! 


MARKET  INDICATORS  FOR  LOUISIANA 


CLASSIFICATIONS 


Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales   

Automobiles  

Telephones   

New  Construction  

Farm  Income  

Internal  Revenue  Collections. 


$1 


FIGURES 
2,683,516 
1,471,696 
1,211,820 
724,512 
81.4% 
608,633 
,988,420,000 
735,997 
556,200 
240,000,000 
245,863,102 
408,815,162 


YR. 

'50 
'50 
'50 
'50 
'50 
'50 
'51 
'51 
'52 
'47 
'49 
'51 


FIGURES  YR. 


2,363,880 
(1)  980,439 
(1)  1,383,441 
592,528 
53.3% 
307,883 
$1,666,671,000 
706,733 
277,100 
$  128,200,000 
$  177,562,262 
$  350,570,822 


'40 
'40 
'40 
'40 
'40 
'40 
'48 
'50 
'45 
'40 
'44 
'50 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


LOUISIANA 

SPOT  BATE  FINDEB 

(Continued  from  page  81) 

BOG  ALUS  A,  17,798  pop.;  5,094  homes; 
92.2%  radio;  4,697  radio  homes; 
Washington  Par.;  TV  alloc:  Chan. 
39. 

WIKC,  250w,  1490kc,  NBC 

SB  1M  5M  15M  30M  1  Hr 
D  6.00    12.00    24.00    36.00  60.00 

N  6.00    12.00    24.00    36.00  60.00 

CROWLEY,  12,784  pop.;   3,665  homes; 

79.0%    radio;    2,895    radio  homes; 

Acadia  Par.;  TV  alloc:  Chan.  21. 
KSIG,  250w,  1450kc,  McGillvra,  BMB 
D      4.65     4.20     6.00    12.50    20.00  32.00 
N      6.95     6.20     9.00    18.75    30.00  48.00 

DE  BIDDER,  5,799  pop.;  Beauregard 

Par.;  TV  alloc:  Chan.  14. 
KDLA,  lkw,  lOlOkc 

D      6.80     6.20    10.00    17.00    22.00  40.00 

EUNICE,  8,184  pop.;  St.  Landry  Par.; 
TV  alloc:  Chan.  64. 

FRANKLIN,  6,144  pop.;  St.  Mary  Par.; 
TV  alloc:  Chan.  46. 

HAMMOND,    8,010    pop.;  Tangipahoa 

Par.;  TV  alloc:  Chan.  51. 
WIHL,   250w-D,  730kc 
D      4.00     4.50     9.00    15.00    27.00  45.00 

HOUMA,    11,505    pop.;    3,153  homes; 

84.5%    radio;     2,664    radio  homes; 

Terrebonne  Par.;  TV  alloc:  Chan.  30. 
KCIL,  250w,  1490kc,  NBC 
D      6.25     7.00     9.75    18.25    35.00  63.25 
N      6.25     7.00     9.75    18.25    35.00  63.25 

JACKSON,  6,772  pop.;  East  Feliciana 
Par.;  TV  alloc:  Chan.  18. 

JENNINGS,  9,663  pop.;  Jefferson  Davis 

Par.;  TV  alloc:  Chan.  48. 
KJEF,  500w-D,  1290kc 
D      4.65     4.20     7.95    16.50    26.50  39.20 
N      6.95      6.20    11.90    25.00    40.00  56.00 

LAFAYETTE,  33,541  pop.;  9,143  homes; 
82.1%  radio;  7,506  radio  homes;  La- 
fayette Par.;  TV  alloc:  Chans.  38,  67. 
KLFY,  lkw-D,  500w-N,  1420kc 
D      5.75     5.20    10.00    18.00    32.00  45.00 
N      8.00     7.30    12.50    26.00    42.00  61.60 
KVOL,  lkw,  1330kc,  NBC,  Meeker,  Con- 
Ian 

D      6.00     7.25    12.00    20.00  32.00 
N      8.00     9.00    16.00    30.00  40.00 
KVOL-FM,  Chan.  241,  96.1mc,  15kw 
Bonus 

LAKE  CHARLES,  41,272  pop.;  11,866 
homes;  86.0%  radio;  10,205  radio 
homes;  Calcasieu  Par.;  TV  alloc: 
Chans.  7,  *19,  25. 


3  AM  affiliates,  average  1-time  rates 
D      5.08      6.75    10.25    16.00    25.50  42.50 
N      8.67    11.67    17.50    27.67    44.83  74.17 

KAOK,  250w,  1400  kc,  MBS 

D       325     3.25      6.00    13.00    19.50  32.50 

N     5.00     5.00     9.75    19.50    32.50  50.00 
KLOU,    lkw,    1580kc,    CBS,  Pearson, 
SAMS 

D     6.00     8.00    12.00    18.00    30.00  50.00 

N      9.00    12.00    24.00    36.00    60.00  100.00 

KPLC,    5kw-D,    lkw-N,    1470kc,  NBC, 

Weed,  Conlan 

D      6.00     9.00    12.75    17.00    27.50  45.00 

N    12.00    18.00    22.50    34.00    55.00  90.00 

MINDEN,  9,787  pop.;  Webster  Par.;  TV 

alloc:  Chan.  30. 
KAPK,  lOOw,  1240kc 

D  2.00  3.00  6.00  9.00  15.00  30.00 
N      3.00     4.00     8.00    12.00    20.00  40.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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MONROE,  38,572  pop.;  11,636  homes; 
84.1%  radio;  9,786  radio  homes;  Ou- 
achita Par.;  TV  alloc:  Chans.  8,  43. 

3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  5.75  5.75  10.90  24.03  36.67  59.00 
N      8.75     8.75    15.33    36.67    56.67  91.67 

KLIC,  250w,  1230kc,  MBS 
D      4.75     4.75     8.20    23.10    34.00  57.00 
N      6.25     6.25    11.00    30.00    45.00  75.00 
KMLB,  5kw-D,  lkw-N,  1440kc,  ABC, 
Taylor 

D  6.00  6.00  12.00  24.00  36.00  60.00 
N  10.00  10.00  20.00  40.00  60.00  100.00 
KMLB-FM,  Chan.  281,  104.1mc,  17kw, 

Taylor,  Bonus 
KNOE,  5kw,  1390kc,  NBC,  H-R  Repre- 
sentatives 

D  6.50  6.50  12.50  25.00  40.00  60.00 
N    10.00    10.00    15.00    40.00    65.00  100.00 

MORGAN  CITY,  9,759  pop.;  St.  Mary 
Par.;  TV  alloc:  Chan.  36. 

NATCHITOCHES,   9,914  pop.;  Natchi- 
toches Par.;  TV  alloc:  Chan.  17. 
KWCJ,  250w,  1450kc 

D  3.00  4.50  7.50  12.00  18.00  30.00 
N      4.50     6.00    10.00    16.00    24.00  40.00 

NEW  IBERIA,  16,467  pop.;  4,663 
homes;  81.6%  radio;  3,805  radio 
homes;  Iberia  Par.;  TV  alloc:  Chan. 
15. 

KANE,  250w,  1240kc,  ABC 

D      5.60     5.05     9.50    20.00    32.00  60.00 

N      8.40     7.50    14.50    30.00    48.00  80.00 

KVIM,  lkw-D,  1570kc 

D      3.40     3.05     6.00    12.50  18.00 

NEW  ORLEANS,  570,445  pop.;  165,607 
homes;  88.3%  radio;  146,231  radio 
homes;  Orleans  Par.;  TV  alloc: 
Chans.  *2,  4,  6(WDSU-TV),  20,  26, 
32,  61. 

4  AM  affiliates,  average  1-time  rates 

D  26.00  21.50  29.50  52.50  87.75  143.75 
N    45.00    33.00    63.25  112.25  163.00  262.50 

7    AM   non-affiliates,    average  1-time 

D  6.38  7.71  11.26  21.49  35.66  58.00 
N      6.00     8.90    16.45    29.35    49.65  79.25 

WBOK,  lkw-D,  800kc 

D      7.50    13.00    13.00    27.00    40.00  65.00 

WDSU,  5kw,  1280kc,  ABC,  Blair,  Pulse, 
BMB 

D  17.00  17.00  20.00  40.00  60.00  100.00 
N  25.00  25.00  40.00  80.00  120.00  200.00 
WDSU-FM,  Chan.  287,   105.3mc,  17.5w, 

Blair,  Bonus 
WDSU-TV,  Chan.  6,  15.5kw-aur.;  31kw- 

vis.;  ABC,  CBS,  NBC,  DuMont  Blair- 

TV 

D  40.00    50.00    80.00  120.00  200.00 

N  80.00  100.00  160.00  240.00  400.00 

WJBW,  250w,  1230kc,  Rambeau 
D      4.00     7.00    12.00    22.00    40.00  60.00 
N      6.00    10.00    20.00    35.00    60.00  90.00 
WJMR,  250w-D,  990kc,  Indie  Sales 
D      7.00      7.00    10.00    20.00    30.00  55.00 
WRCM  (FM),  Chan.  246,  97.1mc,  61kw 

(Consult  station  for  FM  rates) 
WMRY,  500w-D,  600kc,  Pearson.  Pulse 
D      7.00     7.00    12.00    24.00    36.00  60.00 
WNOE,  50kw-D,  5kw-N,  1060kc,  MBS, 

H-R  Representatives 
D  20.00    30.00    50.00    85.00  150.00 

N  20.00    40.00    80.00  120.00  200.00 

WSMB,  5kw,  1350kc,  ABC,  Petry 
D  14.00    18.00    36.00    60.00  100.00 

N  22.00    36.00    72.00  120.00  200.00 

WSMB-FM,  Chan.  274,  102.7mc,  56kw, 

Bonus 
WTIX,  250w,  1450kc 

D  7.00    12.00    22.00    40.00  60.00 

N  10.00    20.00    35.00    60.00  96.00 

WTPS,  lkw-D,  500w-N,  940kc,  Branham 
D  7.00    10.80    21.60    36.00  60.00 

N  9.60    16.80    33.60    51.00  85.00 

WTPS-FM,  Chan.  239,  95.7mc,  55kw, 
Bonus 

WWL,  50kw,  870kc,  CBS,  Katz,  Pulse 
D     35.00    35.00    50.00    84.00  146.00  225.00 
N    65.00    65.00  101.00  169.00  292.00  450.00 
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OAKDALE,  5,598  pop.;  Allen  Par.;  TV 

alloc:  Chan.  54. 
OPELOUSAS,  11,659  pop.;  3,270  homes; 

82.0%  radio;  2,680  radio  homes;  St. 

Landry  Par.;  TV  alloc:  Chan.  58. 
KSLO,   250w,    1230kc,   MBS,    Sears  & 

Ayer 

SB      1M     5M     15M     30M     1  Hr 

D  4.65  4.20  7.95  16.50  26.50  53.00 
N  6.95  6.20  11.90  25.00  40.00  80.00 
RUSTON,  10,372  pop.;  2,738  homes; 
82.3%  radio;  2,253  radio  homes;  Lin- 

))j     coin  Par.;  TV  alloc:  Chan.  20. 

I:  KRUS,  250w,  1490kc,  MBS,  Conlan 


D 
N 


3.00 
3.00 


4.50 
4.50 


7.50  18.00  30.00  50.00 
7.50    18.00    30.00  50.00 


SHREVEPORT,  127,206  pop.;  37,241 
homes;  87.8%  radio;  32,698  radio 
homes;  Caddo  Par.;  TV  alloc:  Chans. 
3,  12. 

SB      1M     5M      15M     30M     1  Hr 

D  10.38  12.69  19.38  34.38  52.50  87.50 
N    20.25    24.38    38.75    68.75  105.00  175.00 

KCIJ,  5kw-D,  980kc,  Young,  Hooper 
4  AM  affiliates,  average  1-time  rates 
D       8.00     8.00  15.00    25.00    40.00  65.00 
KENT,   lkw-D,  500w-N,   1550kc,  MBS, 

Walker,  BMB,  Hooper 
D      7.00     8.00    12.50    20.00    30.00  50.00 
N    14.00    16.00    25.00    40.00    60.00  100.00 


KRMD,  250w,  1340kc,  ABC,  Weed 

SB      1M     5M     15M     30M     1  Hr 

D  7.50  8.75  12.50  20.00  30.00  50.00 
N    15.00    17.50    25.00    40.00    60.00  100.00 

KRMD-FM,  Chan.  266,  lOl.lmc,  llkw. 
Bonus 

KTBS,    lOkw-D,    5kw-N,    710kc,  NBC', 

Petry,  Hooper,  Conlan 
D     10.00    12.00    22.50    37.50    60.00  100.00 
N    20.00    24.00    45.00    75.00  120.00  200.00 

KTBS-FM,    Chan.   243,   96.5mc,  14kw, 
Petry,  Bonus 


KWKH,  50kw,  1130kc,  CBS,  Branham, 
Hooper,  BMB,  Conlan 

SB  1M  5M  15M  30M  1  Hr 
D  17.00  22.00  30.00  60.00  90.00  150.00 
N    32.00    40.00    60.00  120.00  180.00  300.00 

KWKH-FM,  Chan.  233,  94.5mc,  13.5kw, 
Branham,  Bonus 

THIBODAUX,    7,730    pop.;  Lafourche 
Par.;  TV  alloc:  Chan.  24. 

WINNFIELD,   5,629   pop.;    Winn  Par.; 
TV  alloc:  Chan.  22. 


LOUISIANA  MARKET  DATA  BY  COUNTIES 


1949  Mfg. 


|  Parish 

J  Acadia   , 

j  Allen   

Ascension   

;  I  Assumption   

„  :  Aroyelles   

1  'Beauregard   

W  Bienville   

.6?  Bossier  

Caddo   

Calcasieu   

0  Caldwell   

:t  Cameron   

iC,  Catahoula   

Claiborne   

!0  Concordia   

10  De  Soto   

E.  Baton  Rouge   

S.  Carroll   

3.  Feliciana   

Evangeline   

iYanklin   

jrant   

Iberia   

herville   

Tackson   

Tefferson   

Tefferson  Davis   

jafayette   

Liafourche   

"fa  Salle   

jincoln   

:jivingston   

vladison  

tforehouse   

Natchitoches   

Orleans   

Ouachita   

'laquemines   

'ointe  Coupee   

lapides   

ted  River  

Richland   

iabine   

it.  Bernard   

!t.  Charles   

it.  Helena   

it.  James   

It.  John  the  Baptist. 

It.  Landry   

■t.  Martin   

It.  Mary   

St.  Tammany   

'angipahoa   

'ensas   

'errebonne   

Tnion   

'ermillion   

"ernon   

Vashington   

Webster   

V.  Baton  Rouge  

V.  Carroll   

y.  Feliciana   

iTinn   


1950 

1950 

1951 

1949 

Taxable 

1 950 

1 940 

_ 

Percentage 

Urban 

Rural 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1 949                 1 7S 1 

Mfg.  Em- 

Payrolls 

Population 

Population 

Increase 

Population 

Population 

Homes 

Radio  Homes  Radio  Radio  Homes 

($  000) 

Farm  Income  Automobiles 

ployment 

1  st  Qtr. 

47,050 

46,260 

1,7 

22,166 

24,884 

12,422 

9,677 

77.9 

4,203 

28,598 

$11,403,991  (1) 

727 

$  339,000 

18,835 

17,540 

7.4 

5,598 

13,237 

5,058 

4,117 

81.4 

1,878 

9,098 

2,394,622 

1,428 

778,000 

22,387 

21,215 

5.5 

4,150 

18,237 

5,863 

4,737 

80.8 

2,012 

11,273 

2,666,789 

403 

142,000 

17,278 

18,541 

—6.8 

17,278 

4,286 

3,437 

80.2 

1,373 

5,488 

5,082,793 

992 

436,000 

38,031 

39,256 

—3.1 

8,301 

29,730 

10,222 

8,188 

80.1 

3,395 

15,640 

6,136,598 

370 

178,000 

17,766 

14,847 

19.7 

5,799 

11,967 

4,941 

3,908 

79.1 

1,504 

10,710 

1,453,651 

1,111 

635,000 

19,105 

23,933 

—20.2 

19,105 

4,963 

4,104 

82.7 

2,090 

8,081 

1,876,741 

755 

288,000 

40,139 

33,162 

21.0 

16,779 

23,360 

10,263 

8,641 

84.2 

3,286 

19,563 

4,783,024 

965 

483,000 

176,547 

150,203 

17.5 

133,429 

43,118 

50,323 

43,882 

87.2 

25,835 

205,901 

8,935,321 

7,062 

4,637,000 

89,635 

56,506 

58.6 

64,691 

24,944 

24,958 

21,489 

86.1 

9,043 

87,349 

6,269,957 

5,839 

5,264,000 

10,293 

12,046 

—14.6 

10,293 

2,781 

2,353 

84.6 

1,296 

5,028 

1,456,310 

789 

312,000 

6,244 

7,203 

—13.3 

6,244 

1,616 

1,366 

84.5 

789 

1,924 

1,670,109 

171 

38,000 

11,834 

14,618 

—19.0 

11,834 

3,107 

2,445 

78.7 

915 

4,796 

2,582,242 

152 

80,000 

25,063 

29,855 

—16.1 

7,789 

17,274 

6,567 

5,306 

80.8 

2,645 

13,271 

2,996,677 

495 

200,000 

14,398 

14,562 

—1.1 

3,847 

10,551 

3,987 

2,998 

75.2 

1,137 

5,861 

2,096,180 

126 

61,000 

24,398 

31,803 

—23.3 

4,440 

19,958 

6,418 

5,096 

79.4 

2,313 

13,116 

4,379,288 

1,060 

506,000 

158,236 

88,415 

79.0 

135,767 

22,469 

43,115 

38,717 

89.8 

15,889 

164,088 

2,299,989 

17,478 

16,796,000 

16,302 

19,023 

—14.3 

4,123 

12,179 

4,277 

3,169 

74.1 

1,500 

7,515 

4,241,864 

226 

74,000 

19,133 

18,039 

6.1 

6,772 

12,361 

3,343 

2,567 

76.8 

877 

4,902 

2,222,089 

552 

139,000 

31,629 

30,497 

3.7 

6,633 

24,996 

8,715 

6,589 

75.6 

1,781 

11,210 

7,053,334 

354 

210,000 

29,376 

32,382 

—9.3 

3,665 

25,721 

7,230 

5,712 

79.0 

2,704 

12,419 

10,285,242 

80 

21,000 

14,263 

15,933 

—10.5 

14,263 

3,935 

3,223 

81.9 

1,491 

4,517 

1,295,091 

407 

123,000 

40  059 

37,183 

7.7 

21,159 

18,900 

10,632 

8,676 

81.6 

4,411 

28,123 

5,310,014 

1,720 

926,000 

26  750 

27,721 

—3.5 

5,747 

21,003 

7,161 

5,757 

80.4 

2,476 

13,168 

3,242,808 

716 

302,000 

15,434 

17,807 

—13.3 

3,097 

12,337 

4,131 

3,528 

85.4 

2,186 

9,370 

479,481 

2,236 

1,290,000 

103,873 

50,427 

106.0 

92,215 

11,658 

28,455 

25,894 

91.0 

9,316 

49,460 

1,291,458 

7,173 

4,176,000 

26  298 

24,191 

8.7 

12,512 

13,786 

7,063 

5,735 

81.2 

2,620 

20,991 

10,110,429 

313 

106,000 

57,743 

43,941 

31.4 

33,541 

24,202 

14,856 

11,855 

79.8 

4,428 

39,727 

6,341,020 

1,389 

569,000 

42,209 

38,615 

9.3 

10,550 

31,659 

10,380 

8,449 

81.4 

3,342 

30,157 

4,499,048 

1,863 

739,000 

12  717 

10,959 

16.0 

12,717 

3,617 

3,071 

84.9 

1,297 

7,586 

419,527 

735 

305,000 

25  782 

24,790 

4.0 

10,372 

15,410 

6,364 

5,231 

82.2 

2,744 

14,453 

1,756,428 

496 

196,000 

20  054 

17,790 

12.7 

20,054 

5,151 

4,250 

82.5 

1,757 

8,917 

1,602,749 

763 

297,000 

17  451 

18,443 

—5.4 

7,758 

9,693 

4,801 

3  586 

74  7 

1  533 

9,509 

3,870,836 

859 

365,000 

32,038 

27,571 

16.2 

12,769 

19,269 

8,352 

6,565 

78.6 

2,454 

19,205 

6,661,625 

2,666 

1,965,000 

38  144 

40  997 

—7  0 

9,914 

28,230 

9,653 

7,636 

79.1 

3,091 

13,816 

5,304,060 

825 

246  000 

570,445 

494,537 

15.3 

570,445 

165,607 

146,231 

88.3 

100,856 

590,310 

623,746 

35,794 

20,902,000 

74,713 

59,168 

26.3 

48,874 

25,839 

21,406 

18,366 

85.8 

9,735 

84,563 

3,729,801 

4,040 

2,623,000 

14,239 

12,318 

15.6 

14,239 

3,566 

3,070 

86.1 

1,446 

4,504 

1,101,951 

607 

71,000 

21,841 

24,004 

—9.0 

2,818 

19,023 

5,521 

4,367 

79.1 

1,748 

8,559 

4,360,172 

333 

109,000 

90,648 

73,370 

23.5 

41,336 

49,312 

24,067 

19,903 

82.7 

8,978 

70,173 

7,178,658 

3,289 

1,591,000 

12,113 

15,881 

—23.7 

12,113 

3,158 

2,530 

80.1 

1,159 

4,676 

3,217,206 

69 

15,000 

26,672 

28,829 

—7.5 

3,138 

23,534 

6,691 

5,440 

81.3 

2,439 

14,945 

7,025,545 

174 

79,000 

20,880 

23,586 

—11.5 

20,880 

5,479 

4,454 

81.3 

1,928 

7,687 

1,449,680 

973 

398,000 

11,087 

7,280 

52.3 

2,643 

8,444 

2,933 

2,616 

89.2 

1,073 

3,656 

377,437 

1,831 

874,000 

13,363 

12,321 

8.5 

3,366 

9,997 

3,446 

2,960 

85.9 

1,417 

5,323 

703,357 

1,183 

992,000 

9,013 

9,542 

—5.5 

9,013 

2,181 

1,703 

78.1 

661 

1,459 

1,970,942 

79 

16,000 

15,334 

16,596 

—7.6 

15,334 

3,667 

2,989 

81.5 

1,213 

6,337 

2,698,390 

178 

87,000 

.  14,861 

14,766 

0.6 

4,465 

3,642 

3,045 

83.6 

1,422 

5,620 

1,626,373 

997 

687,000 

78,476 

71,481 

9.8 

19,843 

58,633 

18,590 

14,463 

77.8 

4,915 

36,518 

10,958,193 

1,046 

432,000 

26,353 

26,394 

—0.2 

4,614 

21,739 

6,235 

4,807 

77.1 

1,784 

8,631 

4,566,931 

475 

160,000 

35,848 

31,458 

14.0 

18,522 

17,326 

9.413 

7,719 

82.0 

3,505 

23,213 

4,655,110 

1,947 

807,000 

26,988 

23,624 

14.2 

8,577 

18,411 

7,428 

6,254 

84.2 

3,098 

15,565 

2,082,919 

926 

520,000 

53,218 

45,519 

16.9 

14,904 

38,314 

14,185 

11,532 

81.3 

5,026 

35,727 

7,462,328 

2,261 

842,000 

13,209 

15,940 

—17.1 

13,209 

3,680 

2,863 

77.8 

1,021 

5,744 

4,040,625 

148 

42,000 

43,328 

35,880 

20.8 

16,314 

27,014 

10,627 

8,767 

82.5 

3,441 

27,862 

2,254,108 

2,908 

676,000 

19,141 

20,943 

—8.6 

19,141 

5,002 

4,217 

84.3 

2,169 

9.060 

2,075,848 

723 

266,000 

36,929 

37,750 

—2.2 

13,900 

23,029 

10,234 

8,085 

79.0 

3,437 

21,911 

11,327,099 

407 

222,000 

18,974 

19,142 

—0.9 

4,670 

14,304 

5,279 

4,281 

81.1 

1,977 

9,109 

1,052,877 

274 

103,000 

38,371 

34,443 

11.4 

17,798 

20,573 

10,264 

8,468 

82.5 

4,443 

25,355 

3,682,185 

3,772 

2,260,000 

35,704 

33,676 

6.0 

13,170 

22,534 

9,488 

7,989 

84.2 

4,208 

25,629 

2,221,121 

3,854 

2,625,000 

11,738 

11,263 

4.2 

3,097 

8,641 

3,126 

2,591 

82.9 

1,049 

4,665 

1,973,116 

180 

73,000 

17,248 

19,252 

—10.4 

17,248 

4,204 

3,515 

83.6 

2,044 

7,105 

4,344,725 

84 

32,000 

10,169 

11,720 

—13.2 

10,169 

1,833 

1,413 

77.1 

467 

2,051 

1.935,254 

620 

203,000 

16,119 

16,923 

—4.8 

5,629 

10,490 

4,554 

3,657 

80.3 

1,610 

7,597 

714,719 

691 

273,000 

1)  Louisiana  automobile 

rote:  For  sources  see 


registrations  are  not  compiled  on  a  parish  basis.  Total  1951  passenger  car  registration  for  the  state:  566,209. 
foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


MAINE 


SPOT  RATE  FINDER 


UBURN,  23,134  pop.;  6,889  homes; 
97.8%  radio;  6,737  radio  homes;  An- 
droscoggin Co.;  TV  alloc:  Chan.  23. 
UGUSTA,  20,913  pop.;  5,568  homes; 
97.7%  radio;  5,440  radio  homes;  Ken- 
nebec Co.;  TV  alloc:  Chans.  10,  29. 

AM  affiliates,  average  1-time  rates 
SB      1M     5M     15M     30M     1  Hr 

3.50  5.00  7.00  12.50  13.75  31.25 
5.50     7.00    12.00    24.00    36.00  60.00 

FAU,  250w,  1340kc,  MBS,  Forjoe,  Bor- 
gatti 

3.00     6.00     8.00  16.00    24.00  40.00 

3.00     6.00    12.00  24.00    36.00  60.00 

RDO,  250w,  1440kc,  NBC,  Weed,  Ban- 
nan 

4.00     4.00     6.00  12.00    18.00  30.00 

8.00      8.00    12.00  24.00    36.00  60.00 


ote:  All  rates  one-time.  Population, 
>me  and  radio  home  figures  given  for 
ties  over  10,000.  Sources:  See  fore- 
ord. 


BANGOR,  31,558  pop.;  8,482  homes; 
98.4%  radio;  8,346  radio  homes;  Pen- 
obscot Co.;  TV  alloc:  Chans.  2,  5, 
*16. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  7.50  7.50  12.00  24.00  36.00  60.00 
N    15.00    15.00    24.00    48.00    72.00  120.00 

WABI,  5kw,  910kc,  Everett-McKinney, 

Pulse,  Hooper 
D  15.00    30.00    45.00  75.00 

N  15.00    30.00    45.00  75.00 

WGUY,    250w,    1230kc,    CBS,  Avery- 

Knodel 

D  6.00  6.00  10.00  20.00  30.00  50.00 
N  12.00  12.00  20.00  40.00  60.00  100.00 
WGUY-FM,   Chan.  226,  93.1mc,  lOkw, 

Avery-Knodel 
WLBZ,  5kw,  620kc,  NBC,  Weed 
D      9.00     9.00    14.00    28.00    42.00  70.00 
N    18.00    18.00    28.00    56.00    84.00  140.00 

(Continued  on  page  8U) 


MARKET  INDICATORS  FOR  MAINE 


CLASSIFICATIONS 

FIGURES 

YR. 

FIGURES 

YR. 

913,774 

'50 

847,226 

'40 

Urban  Population   

472,000 

'50 

(1)  343,057 

'40 

Rural  Population   

441,774 

'50 

(1)  504,169 

'40 

254,652 

'50 

218,968 

'40 

96.0% 

'50 

86.5% 

'40 

275,655 

'50 

184,348 

'40 

Retail  Sales     

$  806,636,000 

'51 

$  749,712,000 

'48 

280,141 

'51 

276,421 

'50 

236,700 

'52 

164,100 

'45 

.  $  68,300,000 

'47 

$  38,100,000 

'40 

.  $  2,213 

'49* 

.  $  125,517,051 

'49 

$  96,396,840 

'44 

Employed   

312,326 

'50 

276,786 

'40 

Internal  Revenue  Collections.  . 

.  $  127,265,804 

'51 

$  106,910,352 

'50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management.1 
unlicensed.    For  other  sources  see  foreword. 
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MAINE 

SPOT  RATE  FINDER 

(Continued  from  page  83) 

BAR  HARBOR,  2,572  pop.;  Hancock 
Co.;  TV  alloc:  Chan.  22. 

BATH,  10,644  pop.;  3,188  homes;  95.9% 
radio;  3,057  radio  homes;  Sagadahoc 
Co.;  TV  alloc:  Chan.  65. 

BELFAST,  5,960  pop.;  Waldo  Co.;  TV 
alloc:  Chan.  41. 

BIDDEFORD,  20,836  pop.;  5,823  homes; 

98  3<7C  radio;  5,724  radio  homes;  York 

Co.;  TV  alloc:  Chan.  59. 
WIDE,  250w,  1400kc,  MBS,  Devney 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  6.00  10.00  15.00  28.00  50.00 
N      7.50     9.00    15.00    25.00    40.00  70.00 

CALAIS,  4,589  pop.;  Washington  Co.; 
TV  alloc:  Chans.:  7,  20. 

DOVER-FOXCROFT,  2,566  pop.;  Pisca- 
taquis Co.;  TV  alloc:  Chan.  18. 

FORT  KENT,  3,001  pop.;  Aroostook 
Co.;  TV  alloc:  Chan.  17. 

HOULTON,  6,029  pop.;  Aroostook  Co.; 

TV  alloc:  Chan.  24. 
WABM,  250w,  1340kc 

D      3.00     4.00     6.00    12.00    18.00  25.00 
N      4.00     6.00     8.00    18.00    30.00  40.00 
Sold    in    combination    with  WAGM, 
Presque  Isle,  Me. 

LEWISTON,  40,974  pop.;  11,372  homes; 
98.4%"  radio;  11,240  radio  homes;  An- 
droscoggin Co.;  TV  alloc:  Chans.  8, 
17.  *  

2  AM  affiliates,  average  1-time  rates 
D      5  00      6.50    11.00    22.00    33.00  55.00 
N      7.50     9.00    18.00    36.00    54.00  90.00 

WCOU,   250w,   1240kc,   MBS,  Borgatti, 

Forioe,  Hooper 
D      3  00     6.00     8.00    16.00    24.00  40.00 
N      3.00     6.00    12.00    24.00    36.00  60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WCOU-FM,  Chan.  230,  93.9mc,  13.2kw 

SB  k  1M  5M  15M  30M  1  Hr 
D  '   2.83     4.50     9.00    13.50  22.50 

N  4.70     7.50    15.00    22.50  37.50 

WLAM,    5kw,    1470kc,    ABC,  Everett- 

McKinney,  Hooper 
D      7.00     7.00    14.00    28.00    42.00  70.00 
N    12.00    12.00    24.00    48.00    72.00  120.00 

MILLINOCKET,  5,755  pop.;  Penobscot 
Co.;  TV  alloc:  Chan.  14. 

ORONO,  3,634  pop.;  Penobscot  Co.;  TV 
alloc:  Chan.  *12. 

PORTLAND,  77,634  pop.;  23,108  homes; 
98.0%  radio;  22,646  radio  homes; 
Cumberland  Co.;  TV  alloc:  Chans.  6, 

13,  *47,  53. 

3  AM  affiliates,  average  1-time  rates 
D     10.00    10.40    16.00    32.00    48.00  80.00 
N     20.00    20.67    32.00    64.00    96.00  160.00 

WCSH,  5kw,  970kc,  NBC,  Weed,  Conlan, 
BMB 

D     12.00    12.00    18.00    36.00    54.00  90.00 
N    24.00    24.00    36.00    72.00  108.00  180.00 
WGAN,     5kw,     560kc,     CBS,  Avery- 
Knodel 

D  12.00  12.00  18.00  36.00  54.00  90.00 
N  24.00  24.00  36.00  72.00  108.00  180.00 
WPOR,  250w,  1490kc,  ABC,  MBS,  Ev- 

erett-McKinney,  Borgatti 
D      6.00      7.20    12.00    24.00    36.00  60.00 
N     12.00    14.00    24.00    48.00    72.00  120.00 

PRESQUE  ISLE,  9,954  pop.;  Aroostook 

Co.;  TV  alloc:  Chans.  8,  19. 
WAGM,  250w,  1450kc,  Conlan 
D      3.00     4.00      6.00    12.00    18.00  25.00 
N      4.00     6.00     8.00    18.00    30.00  40.00 

ROCKLAND,  9,234  pop.;  Knox  Co.;  TV 
alloc:  Chan.  25. 

RUMFORD,  7,888  pop.;  Oxford  Co.;  TV 
alloc:  Chan.  55 

VAN  BUREN,  3,732  pop.;  Aroostook 
Co.;  TV  alloc:  Chan.  15. 

WATERVILLE,  12,284  pop.;  5,057 
homes;  91.2%  radio;  4,612  radio 
homes;  Kennebec  Co.;  TV  alloc: 
Chan.  35. 

WTVL,  250w,  1490kc,  ABC,  Everett-Mc- 

Kinney,  Kettell-Carter,  Conlan 
D      6.00     6.00     8.00    16.00    24.00  40.00 
N      7.50     7.50    12.00    24.00    36.00  60.00 
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(3   Location  ol  City  and  numbar  of 
Standard  (AM)  Broadcasting  Station! 
Number  of  FM  Broadcasting  Stations 
A   Number  ol  Ttlacsstinp  Station* 


MAINE  MARKET  DATA  BY  COUNTIES 


1950 

County  Population 

Androscoggin    83,594 

Aroostook    96,039 

Cumberland    169,201 

Franklin    20,682 

Hancock    32,105 

Kennebec    83,881 

Knox    28,121 

Lincoln    18,004 

Oxford    44,221 

Penobscot    108,198 

Piscataquis    18,617 

Sagadahoc    20,911 

Somerset    39,785 

Waldo    21,687 

Washington    35,187 

York    93,541 


1940 
Population 

76,679 
94,436 
146,000 
19,896 
32,422 
77,231 
27,191 
16,294 
42,662 
97,104 
18,467 
19,123 
38,245 
21,159 
37,767 
82,550 


Percentage 
Increase 

9.0 

1.7 
15.9 

4.0 
—1.0 

8.6 

3.4 
10.5 

3.7 
11.4 

0.8 

9.3 

4.0 

2.5 
—6.8 
13.3 


1950 
Urban 
Population 

67,123 
32,712 
120,841 
3,113 
6,508 
52,169 
12,504 

14,396 
61,427 
2,566 
10,644 
15,525 
5,960 
7,712 
58,800 


1950 
Rural 
Population 

16,471 
63,327 
48,360 
17,569 
25,597 
31,712 
15,617 
18,004 
29,825 
46,771 
16,051 
10,267 
24,260 
15,727 
27,475 
34,741 


1950 
Homes 

23,691 
22,524 
48,437 
5,824 
9,940 
22,950 
8,837 
5,467 
12,027 
28,336 
5,420 
6,159 
11,359 
6,311 
10,395 
26,766 


1951 

1950  Percentage  1940  Retail  Sole* 
Radio  Homes  Radio  Radio  Homes    ($  000) 


23,122 
21,375 
47,371 
5,364 
9,334 
22,216 
8,369 
5,090 
11,317 
27,373 
5,176 
5,851 
10,496 
5,964 
9,719 
26,124 


97.6 
94.9 
97.8 
92.1 
93.9 
96.8 
94.7 
93.1 
94.1 
96.6 
95.5 
-95.0 
92.4 
94.5 
93.5 
97.6 


17,657 
14,031 
34,977 
4,266 
7,501 
16,464 
6,704 
3,859 
9,047 
21,146 
4,156 
4,558 
8,279 
4,547 
7,816 
19,340 


81,514 
90,569 

168,792 
16,568 
25,173 
79,385 
26,571 
17,780 
33,147 

101,955 
13,883 
15,744 
26,902 
14,377 

.22,912 
71,364 


1949 
Farm  Income 

$  5,096,234 
53,835,164 
7,176,435 
2,524,639 
2,004,245 
6,917,974 
4,315,023 
2,697,928 
4,665,788 
10,296,965 
2,374,423 
1,067,787 
5,859,214 
8,008,591 
2,415,742 
5,493,298 


1949 

1951  Median  Fan 
Automobiles  Income 


I 

AL 


(1) 


$2,903 
2,315 
2,912 
2,420 
2,139 
2,799 
2,196 
1,987 
2,609 
2,689 
2,427 
2,469 
2,356 
1,829 
1,843 
2,822 


i.  1950 
Employed 

33,425 
26,891 
70,676 

7,466 
10,698 
30,687 
11,670 

3,124 
15,212 
34,556 

6,046 

6,446 
13,705 

7,121 
10,134 
33,753 


(1)  Maine  automobile  registrations  are  not  compiled  on  a  county  basis.   Total  registration  for  the  state  for  1951  was  280,141. 

Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


If  you  want  sales  in  Maine 

Buy  LEWISTON-AUBURN 


1st  IN  PAYROLLS 


1951   RETAIL  SALES 


$70,597,000 


BUY  5000  WATT 

\mr  f  a  m 

W  Jb  A  IT1 


ABC  NETWORK  "MAINE'S  VOICE  OF  PROGRESS' 


1st  IN  SHARE 
OF  AUDIENCE 


FUR  NOONS  I 

3:00  a.m.  to  12  Noon  j 
43.1%  ! 


MORNINGS     '  EVENINGS 


Represented  National  ■ 
i  by  Ererett-McKinney,  h 

Page  84,  August  18,  1952    •  Marketbocfc 


12  Noon  to  6:00  p.m. 
43.0% 


10.  Survey 

MAR.,  APR,  1951 


6:00  p.m.  to  8:00  p.m. 
40.9% 


Represented 
in  New  England  by 
Kettell-Carter 


BROADCASTING    •    Telecasting  )t 
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WTBO 

CUMBERLAND,  MD. 

25  Years  of  Service 


Covers  Maryland's  2nd  Market 
Second  to  None 


Represented  by 
THE  BRAN  HAM  CO. 


AFFILIATE 


WTBO's  MARKET  COVERAGE 

Population                      165,046  Drug  Store  Sales  *$  2,559,000 

Families                          46,078  Hshold-Fum.-Radio  6,408,000 

Radio  Families                43,200  Automotive  G  22,160,000 

Total  Retail  Sales  $116,265,000  ,.'.„. 

Food  Group               32,558,000  Effectlve  Buymg 

General  Income    166,523,000 

Merchandise   ..     11,938,000    Farm  Income   17,327,000 

*  Incomplete.    Total  figure  withheld  to  avoid  disclosure. 


'»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»  >>>>>>>>>>>>>>>>>>>>>»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»>»»»»»»»»»»»»»»»»»»»»»»»A 


MARYLAND 


SPOT  RATE  FINDER 


I  AM  affiliates,  average  1-time  rate 

SB  1M  5M  15M  30M  1  Hr 
3  26.25  27.75  40.00  80.00  120.00  200.00 
ST    42.37    48.38    70.00  140.00  210.00  350.00 

L   AM   non-affiliates,   average  1-time 
rate 

.,0  7.85  9.32  20.89  36.86  56.56  89.70 
(;sr   10.80    12.40    33.40    56.90    83.50  140.40 

8   

r 


ANNAPOLIS,  10,047  pop.;  2,859  homes; 
93.9%  radio;  2,685  radio  homes;  Anne 
Arundel  Co.;  TV  alloc:  Chan.  14. 

3   AM   non-affiliates,   average  1-time 

SB      1M     5M     15M     3CM     1  Hr 

D     5.50     6.00    14.25   24.83   39.00  65.00 

WANN,  Ikw-D,  1190kc 

0  7.00   15.75   24.50   42.00  70.00 

WASL,  250w-D,  810kc 

D  5.00    12.00   20.00   30.00  50.00 

WNAV,  lkw,  1430kc 

D     5.00     6.00    15.00   30.00   45.00  75.00 
9.00    12.00    18.00    36.00    54.00  90.00 
WNAV-FM,  Chan.  256,  99.1mc,  16.6kw 
(Rates  on  request) 

BALTIMORE,  949,708  pop.;  268,019 
homes;  96.9%  radio;  259,710  radio 
homes;  No  County;  TV  alloc:  Chans. 
2  (WMAR-TV),  11  (WBAL-TV),  13 
(WAAM(TV)  ),  18,  *24,  30. 


Vote:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
((Cities  over  10,000.  Sources:  See  fore- 
Sword. 

[  


Chan.  13,  14.0kw-aur.; 
Harrington,  Righter  & 


WAAM  (TV), 
26.1kw-vis.; 
Parsons 

SB      1M     5M     15M     30M     1  Hr 

D  62.50    75.00  180.00  210.00  350.00 

N  125.00  150.00  280.00  420.00  700.00 

WBAL,  50kw,  1090kc,  NBC,  Petry 
D    35.00    35.00    50.00  100.00  150.00  250.00 
N    52.50    52.50    75.00  150.00  225.00  375.00 
WBAL-TV,  Chan.  11,  13.1kw-aur.;  27.2- 

kw-vis.;  NBC,  Petry 
D    75.00   75.00  100.00  160.00  240.00  400.00 
N  150.00  150.00  200.00  320.00  480.00  800.00 
WBMD,  lkw-D,  750kc,  McGillvra 
D     6.00     7.50    19.75   33.25   46.75  75.00 
600kc,    CBS,  Raymer, 


WCAO,  5kw, 
BMB,  Pulse 
D    25.00  28.00 
N    45.00  55.00 


40.00   80.00  120.00  200.00 
75.00  150.00  225.00  375.00 
WCAO-FM,  Chan.  274,  102.7mc,  20kw, 

Raymer,  Bonus 
WCBM,  lOkw-D,  5kw-N,  680kc,  MBS, 
Taylor 

D  17.00  20.00  30.00  60.00  90.00  150.00 
N  30.00  36.00  55.00  110.00  165.00  275.00 
WFBR,  5kw,  1300kc,  ABC,  Blair,  Pulse 
D  28.00  28.00  40.00  80.00  120.00  200.00 
42.00  75.00  150.00  225.00  375.00 
250w,    1230kc,  Headley-Reed 


N  42.00 
WITH, 
Pulse 
D  9.00 
N  14.00 


11.60  23.00  40.00  57.50  98.00 
16.00  46.00  80.00  115.00  195.00 
282,   104.3mc,  20kw 


WITH-FM,  Chan 

For  joe,  Bonus 
WMAR  (TV),  Chan.  2,  8kw-aur.;  16kw 

vis.;  CBS,  Katz 


62.50  77.50  160.00  240.00  400.00 
150.00  180.00  320.00  480.00  800.00 


WSID,  lkw-D,  lOlOkc 

SB      1M     5M     15M     30M    1  Hr 
D     8.00    10.00   20.00   40.00   70.00  100.00 
(See  Group  Rates— UBC  Network) 
WWIN,  1400kc,  250w,  Indie  Sales 
D      7.60     8.80    20.80    33.80    52.00  85.80 
N      7.60     8.80    20.80    33.80    52.00  85.80 
WWIN-FM,   Chan.   234,   94.7mc,  20kw, 
(Rates  same  as  AM,  except  from  6 
pm  to  8:30  pm.  Rates  for  that  period 
below) 

2.34  2.60  6.48  10.80  18.00  30.00 
BETHESDA,  45,807  pop.;  98.3%  radio; 

Montgomery  Co. 
WTJST,  250W-D,  1120kc 
D     6.00     9.00    18.00   36.00   54.00  90.00 
WUST-FM,  Chan.  292,  106.3mc,  0.5kw 
(Above  rate  includes  25%  for  simul- 
taneous FM) 

BRADBURY  HEIGHTS,  Prince  Georges 
Co. 

WBUZ  (FM),  Chan.  244,  96.7mc,  420w 
(See  Transit  Radio  Listing) 

CAMBRIDGE,  10,351  pop.;  3,157  homes; 
88.3%  radio;  2,788  radio  homes;  Dor- 
chester Co.;  TV  alloc:  Chan.  22. 

WCEM,  100W,  1240kc,  MBS 

D      3.40     4.50     9.00    18.00    27.00  46.00 

N      3.80     5.00    10.00    20.00    30.00  50.00 


CUMBERLAND,     37,679  pop.; 

homes;    96.4%    radio;  10,924 

homes;    Allegany    Co.;  TV 

Chan.  17. 
WCUM,  250w,  1490kc,  CBS 
D      6.00     6.00    12.00    24.00  36.00 
N      9.00     9.00    18.00    36.00  54.00 
WCUM-FM,  Chan.  275,  102.9mc, 

Meeker,  Bonus 
WDYK,  250w,  1230kc,  ABC,  MBS,  Radio 

Reps 

D  6.00  6.00  10.80  21.50  36.00 
N     8.80     8.80    16.00   32.00  54.00 


11,332 
radio 
alloc: 


60.00 
90.00 
lkw, 


60.00 
90.00 


WTBO,  250w,  1450kc,  NBC 

SB      1M     5M  15M  30M  1  Hr 

D      6.00     6.00    12.00  24.00  36.00  60.00 

N      9.00     9.00    18.00  36.00  54.00  90.00 

3  AM  affiliates,  average  1-time  rate 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  6.00  11.90  23.17  36.00  60.00 
N      8.90     8.90    17.33    34.67    54.00  90.00 

FREDERICK,  18,142  pop.;  5,308  homes; 
94.9%  radio;  5,037  radio  homes;  Fred- 
erick Co.;  TV  alloc:  Chan.  62. 
WFMD,  lkw,  930kc,  CBS 
D  6.00  6.00  12.00  24.00  36.00  60.00 
N  10.00  10.00  20.00  40.00  60.00  100.00 
WFMD-FM,    Chan.    260,    99.9mc,  2kw 

(Rates  on  request) 
HAGERSTOWN,     36,260     pop.;  11,162 
homes;    96.4%    radio;    10,760  radio 
homes;  Washington  Co.;  TV  alloc: 
Chan.  52. 

2  AM  affiliates,  average  1-time  rate 

SB  1M  5M  15M  30M  1  Hr 
D  5.04  6.30  12.60  25.20  37.80  63.00 
N      7.20     9.00    18.00    36.00    54.00  90.00 

WARK,  250w,  1490kc,  CBS 

D      8.00    10.00    20.00    40.00    70.00  100.00 

N      8.00    10.00    20.00    40.00    70.00  100.00 

(See  Group  Rates — UBC  Network) 

WJEJ,  250w,  1240kc,  MBS 

D      5.04     6.30    12.60    25.20    37.80  63.00 

N      7.20     9.00    18.00    36.00    54.00  90.00 

WJEJ-FM,    Chan.  284,    104.7mc,  3kw, 

Walker,  Bonus 
HAVRE  DE  GRACE,  7,809  pop.;  Har- 
ford Co. 

WASA,  lkw-D,  1330kc,  Schepp-Reiner 
D      5.00     6.00    10.00    18.00    27.00  45.00 
ROCKVILLE,  6,934  pop.;  Montgomery 
Co. 

(Continued  on  page  86) 


In 

Baltimore's 

Metropolitan  Area,  1st  in  sales  in  Md. 
IT'S 


WSID 


that  gets  the  bid  Baltimore's  Favorite  Independent 


WSID  has  more  listeners  during  the  entire  afternoon 
period  than  the  COMBINED  LISTENING  AUDIENCE  OF  ANY 
TWO  INDEPENDENT  STATIONS. 

In  Baltimore  WSID  has  more  listeners  during  the  entire 
afternoon  period  than  ANY  TWO  STATIONS  GIVING  HORSE 
RACE  RESULTS. 


U 

B 

C 


CBS 
In 

Hagerstown, 

Capital  of  Western  Maryland 
2nd  in  sales  in  Md. 

IT'S  WARK-CBS  that  leads 
the  entire  area 

'Mark  WARK'  on  your  list 

Auxiliary  Studio,  Waynesboro,  Pa. 

Leads  any 
TWO  other  stations  in 
listening  audience  according  to 
all  surveys  available. 

For  more  listeners  and  more  value 
Call  UBC,  912  N.  Charles  St.,  Baltimore,  Saratoga  8250 
8th  &  Eye  Sts.,  N.  W.,  Washington,  D.  C,  Emerson  2798 
128  S.  Prospect  St.,  Hagerstown  4500 
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MARYLAND 

SPOT  RATE  FINDER 

(Continued  from  page  85) 

WINX,  lkw-D,  1600kc 

SB      1M     5M     15M     30M     1  Hr 

D      8.00    10.00    20.00    40.00    70.00  100.00 
N      8.00    10.00    20.00    40.00    70.00  100.00 
(See  Group  Rates — UBC  Network) 
SALISBURY,  15,141  pop.;  4,637  homes; 
92.8%  radio;  4,303  radio  homes;  Wi- 
comico Co.;  TV  alloc:  Chan.  16. 
WBOC,  lkw,  960kc,  MBS,  Burn-Smith, 
BMB 

D      6.00     7.50    14.00    28.00    42.00  70.00 
N     7.00     9.00    16.00    32.00    48.00  80.00 
WESN  (FM),  Chan.  248,  97.5mc,  3kw, 
Burn-Smith     (Bonus    with  WBOC, 
used  separate  50%  of  AM  rate) 
SILVER  SPRING,  Montgomery  Co. 
WGAY,     lkw-D,     1050kc,  McGillvra, 
Pulse 

D.     7.00    10.00    15.00    27.00    45.00  80.00 


MARKET  INDICATORS  FOR  MARYLAND 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                          2,343,001  '50  1,821,244  '40 

Urban  Population                                1,615,902  '50  (1)  1,080,351  '40 

Rural  Population                                   727,099  '50  (1)  740,893  '40 

Total  Homes                                         640,422  '50  465,683  '40 

Percentage  Radio                                   95.7%  '50  88.1%  '40 

Radio  Homes                                        613,960  '50  396,338  '40 

Retail  Sales                                 $2,185,187,000  '51  $1,912,186,000  '48 

Automobiles                                         736,827  '51  684,748  '50 

Telephones                                            715,000  '52  405,100  '45 

New  Construction                        $  567,900,000  '51  $  147,100,000  '40 

Farm  Income                               $     22,222,125  '49  $     64,084,000  '40 

Internal  Revenue  Collections.  ..  *$1,406,634,606  '51  *$1,130,796,682  '50 


*  Including  District  of  Columbia. 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management.' 
unlicensed.   For  other  sources  see  foreword. 
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MARYLAND  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940  Percentage  Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                          Population  Population  Increase  Population  Population    Homes  Radio  Homes  Radio  Radio  Homes  ($  000) 

Allegany    89,556  86,973  3.0  47,986  41,570  25,427  24,410  96.0  18,896  79,976 

Anne  Arundel    117,392  68,375  71.7  37,432  79,960  27,782  26,393  95.0  12,156  62,029 

Baltimore    270,273  155,825  73.4  189,306  80,957  72,598  70,493  97.1  34,425  1,351,303 

Calvert                               12,100  10,484  15.4  12,100  2,956  2,533  85.7          1,256  7,439 

Caroline    18,234  17,549  3.9  18,234  5,527  5,096  92.2          3,450  19,731 

Carroll    44,907  39,054  15.0  6,140  38,767  11,295  10,787  95.5          7,950  36,393 

Cecil    33,356  26,407  26.3  5,245  28,111  8,541  8,054  94.3          4,897  22,580 

Charles    23,415  17,612  32.9  23,415  5,526  4,752  86.0          1,799  14,522 

Dorchester    27,815  28,006  —0.7  10,351  17,464  8,026  7,151  89.1          4,769  21,613 

Frederick    62,287  57,312  8.7  21,894  40,393  16,505  15,531  94.1  11,525  59,551 

Garrett    21,259  21,981  —3.3  21,259  5,423  4,875  89.9          3,146  13,512 

Harford    51,782  35,060  47.7  13,331  38,451  13,531  12,773  94.4          6,567  37,578 

Howard    23,119  17,175  34.6  3,411  19,708  5,782  5,447  94.2          3,071  11,187 

Kent    13,677  13,465  1.6  3,143  10,534  4,007  3,622  90.4          2,444  12,743 

Montgomery    164,401  83,912  95.9  124,471  39,930  45,216  44,131  97.6  19,909  122,864 

Prince  Georges    194,182  89,490  117.0  140,368  53,814  50,670  48,694  96.1  17,644  86,709 

Queen  Annes    14,579  14,476  0.7  14,579  4,220  3,794  89.9          2,527  10,179 

St.  Marys    29,111  14,626  99.0  29,111  6,308  5,217  82.7          1,280  13,762 

Somerset    20,745  20,965  —1.0  3,688  17,057  5,927  5,222  88.1          3,357  16,602 

Talbot   19,428  18,784  3.4  4,836  14,592  5,902  5,365  90.9          3,853  25,473 

Washington    78,886  68,838  14.6  36,260  42,626  22,340  21,290  95.3  14,843  72,653 

Wicomico    39,641  34,530  14.8  15,141  24,500  11,922  11,004  92.3          7,335  49,194 

Worcester    23,148  21,245  9.0  3,191  19,957  6,975  6,340  90.9          4,001  37,594 

Note:  For  sources  see  foreword.   1951  Retail  Sales,  copyright  1952  "Sales  Management."    Further  reproduction  unlicensed. 


*  * 
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1949  Mfg. 

1949 

Taxable 

1949 

1951 

Mfg.  Em- 

Payrolls 

Farm  Income  Automobiles 

ployment 

1st  Qtr. 

»  1,145,015 

20,040 

14,213 

$9,832,000 

5,351,727 

31,197 

1,292 

793,000 

10,421,745 

82,659 

46,982 

39,198,000 

3,007,060 

3,187 

203 

129,000 

10,179,932 

5,634 

1,474 

631,000 

11,433,436 

13,675 

3,598 

1,890,000 

6,040,279 

9,203 

1,340 

838,000 

4,177,594 

6,416 

183 

76,000 

5,700,631 

7,168 

2,203 

1,054,000 

16,087,464 

17,622 

3,700 

1,874,000 

3,396,379 

4,461 

475 

263,000 

8,912,208 

15,853 

1,376 

794,000 

4,530,683 

6,765 

697 

365,000 

5,428,340 

4,014 

746 

288,000 

10,678,909 

65,722 

1,475 

1,051,000 

7,159,565 

65,640 

1,639 

1,108,000 

6,567,449 

3,953 

81 

32,000 

3,886,688 

6,031 

128 

42,000 

6,129,688 

4,052 

1,107 

430,000 

5,622,632 

5,787 

644 

249,000 

8,727,086 

21,833 

11,221 

7,298,000 

12,746,203 

11.063 

1,159 

533,000 

14,301,095 

6,006 

1,853 

738,000 

Two  Cooks  Sell  Better  Than  One! 

"HOME  COOKING"  WITH  MR.  AND  MRS.  IS  TELEVISED  MONDAY  THRU  FRIDAY  11:00  TO 
11:45  A.M.  FROM  THE  MODERN  WAAM  KITCHEN  .  .  .  AND  THE  RESULTS  ARE  AMAZING! 


Every  morning,  Monday  thru  Friday,  at  eleven, 
Mr.  and  Mrs.  get  to  work  in  a  kitchen  set  up 
just  for  television.  The  WAAM  cameras  see 
everything  that  goes  on  in  the  oven,  the  pots  and 
pans,  the  chopping  board,  the  mixing  bowls,  etc. 
At  home,  thousands  and  thousands  of  Maryland 
housewives  sit  and  watch  while  Mr.  and  Mrs. 
demonstrate  how  to  prepare  the  most  delicious 
meals  in  the  most  economical  manner.  The  spon- 
sored products  are  sold  beautifully  and  solidly. 
THE  COST  IS  LOW— $48  per  participation 
less  frequencies— one  of  the  sweetest  buys  in 
television.    Look  into  it! 


TELEVISION  .  .  .  CHANNEL  13  ...  .  BALTIMORE 
Represented  nationally  by  Harrington,  Righter  &  Parsons,  Inc. 

DuMONT— ABC  Affiliate 
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BROADCASTING    •  Telecasting 


BOSTON 


With  just  ONE  New  England  medium 
you  can  reach  7,236,100  PEOPLE 

2,065,100  Families 
Over  $10  Billion  Effective  Buying  Power 
Over  $7  Billion  Retail  Sales 


WBZ 


Figures  courtesy  SALES  MANAGEMENT 


50,000  watts  NBC  Affiliate 
(synchronized  with  WBZA,  Springfield) 


WESTINGHOUSE  RADIO  STATIONS  Inc 

National  Representatives,  FREE  and  PETERS 


MASSACHUSETTS 


SPOT  RATE  FINDER 


ATTLEBORO,  23,809  pop.;  7,085  homes; 

97.7%  radio;  6,922  radio  homes;  Bris- 
tol Co. 

WARA,  lkw,  1320kc,  Barman 

SB      1M     5M     15M     30M  1  Hr 

D                8.00    12.00    24.00    40.00  60.00 

N              10.00    15.00    30.00    50.00  75.00 


BARNSTABLE,    Barnstable  Co. 
alloc:  Chan.  52. 


TV 


BOSTON,  801,444  pop.;  219,425  homes; 
98.8%  radio;  216,792  radio  homes; 
Suffolk  Co.;  TV  alloc:  Chans.  *2,  4 
(WBZ-TV),  5,  7 (WN AC-TV),  44,  50, 
56. 

3  AM  affiliates,  average  1-time  rates 
D    36.33    45.33    69.50  120.33  189.67  229.72 
N    72.67    75.33  127.33  240.67  379.67  508.33 

6  AM  non-affiliates,  average  1-time 
rates 

D  15.50  20.33  27.08  51.13  78.08  147.33 
N    25.33    34.00    58.01    77.13    91.38  198.25 

WBMS,  lkw-D,  1090kc 
D      7.50    11.00    17.50    35.00    60.00  100.00 
WBZ,  50kw,  1030kc,  NBC,  Free  &  Pe- 
ters,  Pulse,   BMB.     (Operates  with 
WBZA,  Springfield,  Mass.) 
D  45.00    56.00  112.00  168.00  280.00 

N  90.00  112.00  224.00  336.00  560.00 

WBZ-FM,    Chan.    225,    92.9mc,  20kw, 

Katz,  Bonus 
WBZ-TV,  Chan.  4,  12.9kw-aur.;  26.5kw- 

vis.;  NBC,  NBC  Spot  Sales 
D  160.00  200.00  320.00  480.00  800.00 

N  300.00  375.00  450.00  675.00  1125.00 

WCOP,  5kw,  1150kc,  Pulse 
D    20.00    22.00    28.00    36.00    44.00  60.00 
N    22.00    24.00    30.00    38.00    46.00  62.00 
WCOP-FM,  Chan.  264,  100.7mc,  20kw, 
Bonus 

WEEI,   5kw,   590kc,  CBS,   CBS  Radio 

Spot  Sales,  Pulse 
D    42.00    50.00    52.50  105.00  157.00  262.50 
N    84.00    95.00  105.00  210.00  315.00  525.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WEEI-FM,   Chan.   277,   103.3mc,  CBS 

Radio  Spot  Sales,  Bonus. 
WHDH,    50kw,    850kc,    Blair,  Hooper, 

Pulse 

SB      1M     5M     15M     30M     1  Hr 

D  35.00  35.00  40.00  80.00  120.00  204.00 
N    40.00    40.00    60.00  120.00  180.00  306.00 

WHDH-FM,  Chan.  233,  94.5mc,  20kw, 
Bonus 

WLAW,  50kw,  680kc,  ABC,  Taylor, 
Pulse 

(See  Lawrence,  Mass.  listing) 
WMEX,  5kw,  1510kc 

D  9.00  10.00  25.00  50.00  75.00  125.00 
N    10.00    12.00    50.00  100.00  150.00  250.00 

WNAC,  5kw,  1260kc,  MBS,  H-R  Reps. 
D    22.00    30.00    44.00    88.00  132.00  146.67 
N    44.00    44.00    88.00  176.00  264.00  440.00 

WNAC-FM,  Chan.  253,  98.5mc,  19.5kw, 
Bonus 

WNAC-TV,  Chan.  7,  13.3kw-aur.;  26.6 
kw-vis.;  ABC,  CBS,  DuMont,  H-R 
Reps. 

D  160.00  160.00  200.00  380.00  570.00  950.00 
N  250.00  250.00  315.00  500.00  750.00  1250.00 
WORL,  5kw-D,  950kc,  Boiling,  Pulse 
D      6.00    12.00    24.00    48.00    72.00  120.00 
WVOM,  5kw,  1600kc,  McGillvra 
D  22.00    34.00    58.50    97.50  175.00 

N  22.00    34.00    58.50    97.50  175.00 

BROCKTON,  62,860  pop.;  19,136  homes; 
97.6%  radio;  18,677  radio  homes;  Ply- 
mouth Co.;  TV  alloc:  Chan.  62. 
WBET,  lkw-D,  990kc,  Bannan,  Colton 
D      7.50  15.00    30.00    45.00  75.00 

WBET-FM,   Chan.  249,  97.9mc,  0.8kw, 
Bannan,  Colton 
(Bonus-Daytime) 
(Night  rates  on  request) 

CAMBRIDGE,  120,740  pop.;  32,927 
homes;  99.9%  radio;  32,894  radio 
homes;  Middlesex  Co. 
WTAO,  250w-D,  740kc,  Indie  Sales 
D  9.00  21.00  32.00  42.00  65.00  100.00 
WXHR  (FM),  Chan.  245,  96.9mc,  20kw 
D      5.00  50.00  85.00 

( Continued  on  page  88 ) 
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Fabulous  Facts  about 


Boston's  CHANNEL 


4 


WBZ-TV 


BOSTON 


Reaches  an  area  including 

•  3,875,700  people 

•  1,095,900  families 

•  $3.8  billion  in  retail  sales 

•  $5.7  billion  in  effective  buying  income 


WESTINGHOUSE  RADIO  STATIONS  Inc 
National  Representatives,  NBC  Spot  Sales 
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MAJOR  LEAGUE  BASEBALL 
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BUY  ACE  in 
SPRIHGFlEto.' 


1 

r 


•  POWER! 

•  RESULTS! 

•  LOW  COST! 


SPRINGFIELD  •  CHICOPEE  •  HOLYOKE 
MASSACHUSETTS 


1000  WATTS 


NEW  YORK 
Indie  Sales,  Inc. 


KeMeH-Carter 


ire  of 
Western  ^MassdckiLsetts 


MASSACHUSETTS 

SPOX  RATE  FINDER 

( Continued  from  page  87) 

CHICOPEE,  49,211  pop.;  12,609  homes; 

99.4%    radio;    12,533    radio  homes; 

Hampden  Co.  ,  , 

WACE,  lkw-D,  730kc,  Indie  Sales,  Ket- 

tell-Carter,  Nowlin,  BMB 

SB  1M  5M  15M  30M  lHr 
D      7.00     7.00    14.00    28.00    42.00  70.00 

FALL  RIVER,  111,963  pop.;  32,635 
homes;  98.5%  radio;  32,145  radio 
homes;  Bristol  Co.;  TV  alloc:  Chans. 
40,  46. 

2  AM  affiliates,  average  1-time  rates 
D      6.50     7.00    16.00    32.00    48.00  80.00 
N      8.50     9.00    24.00    48.00    72.00  120.00 

WALE,   250w,    1400kc,    MBS,  Kettell- 

Carter,  Walker 
D      5.00     6.00    16.00    32.00    48.00  80.00 
N      5.00     6.00    16.00    32.00    48.00  80.00 
WSAR,  5kw,  1480kc,  ABC,  Barman 
D      8.00     8.00    16.00    32.00    48.00  80.00 
N    12.00    12.00    32.00    64.00    96.00  160.00 

FITCHBURG,  42,691  pop.;  12,364  homes; 

98.8%  radio;  12,216  radio  homes;  Wor- 

cester  Co. 
WEIM,  lkw',  1280kc,  MBS,  Walker,  Ket- 

tell- Carter 
D  7.00 
N  12.00 

WFGM,  lkw-D,  1580kc,  Deveny,  Ban- 
nan,  Conlan 
D      6.00     6.00    10.00    20.00    30.00  50.00 
N      6.00     6.00    10.00    20.00    30.00  50.00 
FRAMINGHAM,  Middlesex  Co. 
WKOX,  lkw-D,  1190kc 
D      6.00  12.00    24.00    36.00  60.00 

N      9.00  18.00    36.00    54.00  90.00 

GARDNER,  19,581   pop.;   5,567  homes; 

98.4%  radio;  5,478  radio  homes;  Wor- 

cester  Co 
WHOB,  250w,  1490kc,  Boiling 
D  6.00    12.00    24.00    36.00  60.00 

N  8.00    16.00    32.00    48.00  80.00 

GREENFIELD,  15,075  pop.;  4,761 
homes;  97.6%  radio;  4,647  radio 
homes;  Franklin  Co.;  TV  alloc: 
Chan.  42. 

WHAI,  250w,  1240kc,  MBS,  Walker, 
Bannan 

D      5.00     5.00     8.00    16.00    24.00  40.00 
N      8.00     8.00    12.00    24.00    36.00  60.00 
WHAI-FM,    Chan.    252,    98.3mc,  lkw, 
Walker,  Bannan,  Bonus 

HAVERHILL,      47,280      pop.;  14,448 
homes;    98.1%    radio;    14,173  radio 
homes;  Essex  Co. 
WHAV,  250w,  1490kc,  Kettell-Carter 
D      8.00     8.00    16.00    32.00    48.00  80.00 
N      8.00     8.00    16.00    32.00    48.00  80.00 

HOLYOKE,  54,661  pop.;   16,320  homes; 
99.2%    radio;    16,189    radio  homes; 
Hampden  Co.;  TV  alloc:  (see  Spring- 
field, Mass.) 
WHYN,  lkw,  560kc,  MBS,  Walker 
D    10.00    12.00    16.00    32.00    48.00  80.00 
N    12.00    15.00    30.00    60.00    90.00  150.00 
WHYN-FM,  Chan.  226,  93.1mc,  20kw 

(No  data  available) 
WREB,  500w-D,  930kc 
D  8.00    10.00    20.00    27.00  50.00 

LAWRENCE,  80,536  pop.;  23,783  homes; 
98.4%  radio;  23,402  radio  homes;  Es- 
sex Co.;  TV  alloc:  Chan.  38. 

WCCM,  lkw-D,  800kc,  Bannan,  Indie 

Sales 

D      6.00     7.50    12.00    30.00    45.00  75.00 
WLAW,    50kw,    680kc,    ABC,  Taylor, 
Pulse 

D    30.00    30.00    50.00  100.00  150.00  250.00 
N    55.00    55.00    90.00  180.00  270.00  450.00 
WLAW-FM,   Chan.   229,  93.7mc,  20kw, 
Taylor,  Bonus 

LOWELL,  97,249  pop.;  27,060  homes; 
99.9%  radio;  27,033  radio  homes;  Mid- 
dlesex Co.;  TV  alloc:  Chan.  32. 

WCAP,  lkw-D,  980kc 

D  9.00  9.00  18.00  36.00  54.00  90.00 
WLLH,    250w,    1400kc,    MBS,  Haskell, 

Bloomberg 
D     10.00    10.00    12.00    24.00    36.00  60.00 
N    20.00    20.00    24.00    48.00    72.00  120.00 
WLLH-FM,  Chan.  258,  99.5mc,  12.2kw, 

Bonus 

LYNN,  99,738  pop.;  29,327  homes;  98.0% 
radio;  28,740  radio  homes;  Essex  Co. 

WLYN,  lkw-D,  1360kc,  Bannan,  Indie 
Sales 

D  10.00    20.00    40.00    60.00  100.00 

WLYN-FM,  Chan.  288,  105.5mc,  0.6kw, 
Bonus  during  AM  operating  hours, 
consultation  for  night  rates. 

MEDFORD,  66,113  pop.;  17,519  homes; 
99.9%  radio;  17,501  radio  homes;  Mid- 
dlesex Co. 

WHIL,  500w-D,  1430kc 

D  6.00    12.00    24.00    36.00  60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


NEW   BEDFORD,    109,189   pop.;  33,265 
homes;    98.2%    radio;    32,666  radio 
homes;  Bristol  Co.;  TV  alloc:  Chans. 
28,  (E.  Anthony  &  Sons  grant)  34. 
WBSM,  lOOw,  1230kc,  Boiling,  Conlan 

SB  1M  5M  15M  3091  1  Hr 
D  6.00  6.00  12.00  24.00  36.00  60.00 
N  10.00  10.00  20.00  40.00  60.00  100.00 
WBSM-FM,   Chan.  247,  97.3mc,  20kw, 

Boiling,  Bonus 
WNBH,  250w,  1340kc,  MBS,  Conlan 
D      7.50     7.50    14.40    28.80    43.20  72.00 
D    12.00    12.00    24.00    48.00    72.00  120.00 
WFMR  (FM),  Chan.  251,  98.1mc,  20kw, 
Walker,  Bonus 

NORTH    ADAMS,    21,567  pop.;  6,401 

homes;     98.4%     radio;  6,299  radio 

homes;  Berkshire  Co.;  TV  alloc: 
Chan.:  15. 

2  AM  non-affiliates,  average  1-time 
rates 

D      2.75     4.25     7.15    14.30    21.45  35.75 

WMNB,  250w,  1230kc,  McGillvra 

D      3.00     4.00     8.00    16.00    24.00  40.00 

N      4.00     6.00    12.00    24.00    36.00  60.00 

WNAW,  250w-D,  860kc 

D      2.50     4.50     6.30    12.60    18.90  31.50 

NORTHAMPTON,    29,063    pop.;  6,721 
homes;     97.6%    radio;    6,560  radio 
homes;    Hampshire   Co.;    TV  alloc: 
Chan.  36. 
WHMP,  250w,  1400kc,  Borgatti 
D      6.00     6.00    10.00    20.00    30.00  50.00 
N      8.00     8.00    15.00    25.00    40.00  70.00 

PITTSFIELD,  53,348  pop.;  15,387  homes; 
98.9%  radio;  15,218  radio  homes; 
Berkshire  Co.;  TV  alloc:  Chan.  64. 

2  AM  affiliates,  average  1-time  rates 
D      7.00     7.50    10.80    21.60    32.40  54.00 
N    10.00     9.00    18.00    36.00    54.00  90.00 

WBEC,  250w,  1490  kc,  ABC,  Everett- 

McKinney 
D  8.00     9.60    19.20    28.80  48.00 

N  8.00    16.00    32.00    48.00  80.00 

WBEC-FM,    Chan.    232,    94.3mc,  lkw, 

Bonus 

WBRK,  250w,  1340kc,  MBS,  Walker 

D      7.00     7.00    12.00    24.00    36.00  60.00 

N    10.00    10.00    20.00    40.00    60.00  100.00 

QUINCY,  83,835  pop.;  23,897  homes; 
99.8%  radio;  23,849  radio  homes;  Nor- 
folk Co. 

WJDA,  lkw-D,  1300kc 

D      6.00     6.00    12.00    24.00    36.00  60.00 

SALEM,  41,880  pop.;  11,773  homes; 
97.6%  radio;  11,490  radio  homes;  Es- 

WESX,  250w,  1230kc 

D  6.00  12.00  18.00  24.00  36.00  60.00 
N      6.00    12.00    18.00    24.00    36.00  60.00 

SPRINGFIELD,  162,399  pop.;  46,720 
homes;  99.5%  radio;  46,486  radio 
homes;  Hampden  Co.;  TV  alloc 
(Springfield-Holyoke) :  55  (Hampden- 
Hampshire  Corp.  has  grant),  61 
WWLP,  Springfield,  111.  Bcstg.  Corp. 
grant.). 

2  AM  affiliates,  average  1-time  rates 
D      8.75    10.00    15.00    30.00    45.00  77.50 
N    17.50    20.00    30.00    60.00    90.00  155.00 

WBZA,  lkw,  1030kc 

(Operates  in  conjunction  with  WBZ, 
Boston) 

WBZA-FM,  Chan.  246,  97.1mc,  lOkw 
WJKO,  5kw-D,   1600kc,   Gill-Keefe  & 
Perna 

D  8.50    20.00    40.00    60.00  100.00 

WJKO-FM,  Chan.  270,  101.9mc,  lOkw, 
Bonus 

WMAS,  250w,  1450kc,  CBS,  Petry, 
Hooper 

D  10.00  10.00  15.00  30.00  45.00  75.00 
N  20.00  20.00  30.00  60.00  90.00  150.00 
WMAS-FM,  Chan.  234,  94.7mc,  3.2kw, 

Petry,  Bonus 
WSPR,  lkw,  1270kc,  ABC,  Bannan,  Hol- 

lingbery,  Hooper 
D      7.50    10.00    15.00    30.00    45.00  80.00 
N    15.00    20.00    30.00    60.00    90.00  160.00 
WSPR-FM,   Chan.   250,   97.9mc,  13kw, 

Bonus 

TAUNTON,  40,109  pop.;  10,660  homes; 

99.1%    radio;    10,564    radio  homes; 

Bristol  Co. 
WPEP,  lkw-D,  1570kc 
D  5.90    11.00    22.00    33.00  55.00 

WALTHAM,  47,187  pop.;  11,976  homes; 
99.9%  radio;  11,964  radio  homes;  Mid- 
dlesex Co. 
WCRB,  lkw-D,  1330kc.  Bannan 
D      5.00     5.00    10.00    20.00    30.00  50.00 

WARE,  6,217  pop.;  Hampshire  Co. 
WARE,    lkw-D,    1250kc,    Radio  Reps., 

Borgatti,  Noonan 
D      6.00  10.00    20.00    30.00  50.00 

WEST  SPRINGFIELD,  Hampden  Co. 
WTXL,  250w,  1490kc,  Walker 
D      6.00     6.00    12.00    24.00    36.00  60.00 
N      8.00     8.00    16.00    32.00    48.00  80.00 

(Continued  on  page  90) 
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time  buyers  who  lead  the  pack 


"out-of-home"  listeners  too! 


The  Reynards  among  radio  time-buyers  get 
results  for  one  reason.  They  know  an  "out-of- 
home"  listener  is  physically  closer  to  the  point 
of  purchase.  And  ...  he  or  she  . . .  rarely  leaves 
the  house  without  a  wallet. 

Here's  a  point  that  rates.  Combined  "in-home" 
and  "out-of-home"  ratings  make  WHDH  .  .  . 
Boston's  best  buy! 

Tally-ho  .  .  .  and  happy  hunting! 


Out  of  500  quarter  hours  surveyed  by  Pulse  of  Boston  on 
"out-of-home"  listening  for  July,  1952,  here  are  the 
results: 


First 

Tied  for  First 

Total 

WHDH 

414 

54 

468 

Network  Stations: 

A 

3 

7 

10 

B 

13 

31 

44 

C 

1 

8 

9 

D 

11 

21 

32 

Represented  nationally  by  John  Blair  &.Co. 


Get  all  the  facts.  WHDH  is  just  as  dominant  during  the 
winter  months.  For  complete  ratings,  contact  your  John 
Blair  man. 

WHDH 

BOSTON 

Owned  and  operated  by  the  Herald-Traveler  Corp. 
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MASSACHUSETTS 

SPOT  RATE  FINDER 

(Continued  from  page  88) 

WEST  YARMOUTH,  1,355  pop.;  Barn- 
stable Co. 


1240kc,    MBS,  Walker, 

5M     15M     30M  lHr 

10.00  20.00  30.00  50.00 
14.00    28.00    42.00  70.00 


WOCB,  250w, 
Bannan 

SB  1M 
D  5.00  5.00 
N      7.00  7.00 

WOCB-FM,  Chan.  232,  94.3mc,  lkw 

WORCESTER,      203,486      pop.;  55,386 

homes;    98.0%    radio;     54.278  radio 

homes;  Worcester  Co.;  TV  alloc: 
Chans.  14,  20. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  15.00  15.00  22.67  44.00  66.00  110.00 
N    24.00    24.00    38.67    78.67  118.00  196.67 

WAAB,  5kw,  1440  kc,  ABC,  Everett- 

McKinney. 
D     10.00    10.00    20.00    40.00    60.00  100.00 
N     14.00    14.00    36.00    72.00  108.00  180.00 
WGTR  (FM),  Chan.  256,  99.1mc,  20kw 

(See  Transit  Radio  Listing) 
WNEB,  250w,  1230kc,  Boiling,  Hooper 
D      6.00      7.50    12.00    24.00    36.00  60.00 
N     10.00    12.00    24.00    48.00    72.00  120.00 
WORC,    lkw,    1310kc,   MBS,  Headley- 

Reed  Kettell-Carter 
D  16.00    32.00    48.00  80.00 

N  32.00    64.00    96.00  160.00 

WTAG,    5kw,    580kc,    CBS,  Raymer, 

Pulse 

D    20.00    20.00    30.00    60.00    90.00  150.00 
N    34.00    34.00    50.00  100.00.150.00  250.00 
WTAG-FM,   Chan.   274,   96.1mc,  lOkw, 
Raymer,  Bonus 


MARKET  INDICATORS  FOR  MASSACHUSETTS 

CLASSIFICATIONS  FIGURES  YR.  FIGURES  YR. 

Population    4,690,514  '50  4,316,721  '40 

Urban  Population    3,959,239  '50  (1)  3,859,476  '40 

Rural  Population    731,275  '50  (1)  457,245  '40 

Total  Homes    1,307,381  '50  1,120,694  '40 

Percentage  Radio    98.9%  '50  96.2%  '40 

Radio  Homes   1,294,376  '50  1,044,830  '40 

Retail  Sales    $5,060,405,000  '51  $4,258,279,000  '48 

Automobiles   1,346,520  '51  1,280,329  '50 

Telephones    1,649,000  '52  1,101,100  '45 

New  Construction    $  751,700,000  '51  $  241,000,000  '40 

Farm  Income   $  135,349,945  '49  $  114,838,916  '44 

Internal  Revenue  Collections...  $1,481,004,778  '51  $1,127,641,137  '50 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


MASSACHUSETTS  MARKET  DATA  BY  COUNTIES 

1949  Mfg. 


1950 

1950 

1951 

1949 

Taxable 

1950 

1940 

Percentage 

Urban 

Rural 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1951 

Mfg.  Em- 

Payrolls 

County 

Population 

Population 

Increase 

Population 

Population 

Homes 

Radio  Homes  Radio  Radio  Homes    ($  000) 

Farm  Income 

Automobiles 

ployment  IstQtr. 

  46,805 

37,295 

25.5 

10,693 

36,112 

14,532 

13,980 

96.2 

9,684 

75,347 

$  2,382,897 

(1) 

524 

$  312,000 

  132,966 

122,273 

8.7 

102,608 

30,358 

38,034 

37,273 

98.0 

30,007 

153,365 

6,867,502 

26,948 

20,406,000 

  381,569 

364,637 

4.6 

323,857 

57,712 

110,791 

109,018 

98.4 

89,300 

333,926 

13,312,931 

84,119 

50,877,000 

  5,633 

5,669 

—0.6 

5,633 

1,846 

1,765 

95.6 

1,508 

8,381 

248,990 

29 

20,000 

  522,384 

496,313 

5.3 

468,202 

54,182 

152,289 

150,005 

98.5 

124,278 

557,436 

10,710,854 

97,770 

68,694,000 

  52,747 

49,453 

6.7 

24,302 

28,445 

15,831 

15,419 

97.4 

12,347 

61.006 

9.095,404 

7.215 

4,848,000 

  367,971 

332,107 

10.8  . 

319,473 

48,498 

104,142 

103,413 

99.3 

82,569 

402,803 

10,517,814 

68,402 

50,182,000 

  87,594 

72,461 

20.9 

54,992 

32,602 

21,966 

21,549 

98.1 

16,458 

74,183 

13,693,644 

8,118 

4,999,000 

Middlesex   

 1.064,569 

971,390 

9.6 

926,478 

138,091 

287,043 

286,489 

99.8 

230,313 

878,122 

21,855,766 

111,521 

79,215,000 

  3,484 

3,401 

2.4 

2,901 

583 

1,140 

1,130 

99.1 

948 

7,258 

21,452 

155 

107,000 

Norfolk   

  392,308 

325,180 

20.6 

310,740 

81,568 

107,040 

106,719 

99.7 

78,417 

358,460 

9,838,118 

34,802 

26,085,000 

Plymouth   

  189,468 

168,824 

12.2 

109,743 

79,725 

55,938 

54,931 

98.2 

44,639 

208.646 

12,272,155 

21,138 

12,486,000 

Suffolk   

  896,615 

863,248 

3.9 

896,615 

245,330 

242,386 

98.8 

205,152 

1,328,932 

638,596 

107,569 

76,344,000 

  546,401 

504,470 

8.3 

408,635 

137,766 

151,459 

149,036 

98.4 

119,210 

612,540 

22,112,214 

111,277 

81,087,000 

(1)  Massachusetts  automobile  registrations  are  not  compiled  on  a  county  basis.    Total  1951  passenger  registrations  for  the  state:  1,346,520. 

Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


Why  is  Greenfield  the  Best  Test 
Station  in  New  England? 

■  Here  is  a  market  equally  divided  into  urban  and  rural 
listeners  ...  a  market  that  rated  eight  superiors  in  Sales 
Management.  Our  audience  is  rated  higher  than  twice  the 
next  five  stations  combined. 


■  If  you  would  like  to  know  how  your  product  will  sell  in 
New  England  you  can  do  it  quickly  and  at  low  cost.  We 

know  how\   WHAI  has  been      |   ~~ 

selling  Greenfield  for  15  years. 


Represented  nationally  by  BANNAN  in  BOSTON  and  the  WALKER  COMPANY. 


WHAI 

GREENFIELD,  MASS. 
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ONE  OF  THE  NATION 
TOP  INDEPENDENT 


Year  after  year,  the  nation's  top  advertisers  use  WNEB  for 
effective  selling  in  the  rich  Worcester  area.   For  example,  WNEB 
has  1952  contracts  with  the  following  accounts: 


Foods 
Amazo 

Autocrat  Coffee 

Birds  Eye  Products 

Borden's  Instant  Coffee 

Chase  &  Sanborn  Instant  Coffee 

Contadina  Tomato  Paste 

Eclipse  Coffee  Syrup 

First  National  Stores 

Franco-American  Spaghetti 

Hood's  Ice  Cream 

Hood's  Milk 

International  Salt 

Jelke  Good  Luck  Margarine 

Jello 

Lipton  Frostee 

Lip  ton  Iced  Tea 

Mrs.  Filbert's  Margarine 

Nucoa 

Pan  American  Coffee  Bureau 
Post's  Cornfetti 
Presto  Cake  Flour 
Squire's  Arlington  Ham 
Sterling  Salt 
Tenderleaf  Tea 
Victor  Coffee 
Whiting  Milk 


Drugs 


General 


Anacin 

Camels 

Anahist 

Carting's  Beer  &  Ale 

Bayer  Aspirin 

Charmin  Tisue 

Bromo-Seltzer 

Chesterfield 

Chlorodent  Tooth  Paste 

Diamond  Match 

Doan's  Pills 

Holiday  Magazine 

Ex-Lax 

Hughes  Aircraft 

Feenamint 

International  Harvester 

4-Way  Cold  Tablets 

Ladies  Home  Journal 

Histoplus 

Metro  Goldwyn  Mayer 

Musterole 

Monsanto  Chemical 

Pepsodent 

Narragansett  Beer  &  Ale 

Pepto-Bismol 

New  England  Coke 

Pomatex 

New  York  Sunday  News 

Pertussin 

Sylvania  Electric 

Shadow  Wave 

Touraine  Paints 

Vicks  Cough  Drops 

United  Aircraft 

Vicks  Cough  Syrup 

Viking  Snuff 

Vicks  Vatronol 

Automotive 

Gasoline 

Chevrolet 

Amoco 

DeSoto 

Atlantic 

Ford 

Esso 

You're  In  Good  Company  on  WNEB 


WORCESTER 
MASSACHUSETTS 


Your  Best  Buy  In  New  England's  Third  Largest  Market 
Represented  by:  THE  BOLLING  COMPANY,  INC. 


! 
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There's  been  a  hole  in  your  coverage 
since  radio  began 


.  .  .  that  is,  unless  you  bought  3  stations  to  cover 
the  gap  between  Detroit,  Chicago  and  Fort  Wayne. 

Now,  the  new  regional  5000-watt  voice  of  WTVB, 
Coldwater  and  its  sister  WSTR,  Sturgis,  covers  the 
area's  800,000  persons  and  256,000  non-duplicated 
consumer  homes. 

This  coverage  is  yours  in  one  package,  one  time 
clearance  from  WTVB,  one  billing. 

Only  WTVB's  long  established  farm  programs 
reach  the  rich  Tri-State  farming  community.  Only 
WTVB's  signal  is  strong  enough  to  bore  through 
to  them.  WTVB  now  has  the  second  most  power- 
ful radiated  signal  over  Michigan.  And  WSTR 
offers  solid  fill-in  coverage. 

Add  signal  strength  to  swift,  sure  coverage  of  the 
people  you  want  to  sell  .  .  .  and  you  have  sales  at  a 
cost  far  less  than  you've  been  able  to  buy  anytime 
— anywhere — in  the  past. 


Chicago 


lamajoo     Battle  Cieek  


o.s  mvJm 


i       _ Detroit 

r 


'  Fort  Wayne 

You  can't  cover  Michigan  without  the  package — WTVB  and  WSTR 
the  regional 

WTVB  WSTR 


Coldwater,  Michigan 

NOW  5000  WATTS 


Sturgis,  Michigan 


COVERING  16  COUNTIES  IN  MICHIGAN,  INDIANA  &  OHIO 


MICHIGAN 


SPOT  RATE  FINDER 


ADRIAN,    18,393    pop.;    5,568  homes; 

98.4%  radio;  5,479  radio  homes;  Len- 
awee Co. 

WABJ,  250W-D,  1500kc,  Holman,  Con- 
Ian,  BMB 

SB      1M     5M     15M     30M  1  Hr 

D      4.00     6.00    12.00   24.00    36.00  60.00 

ALMA,   8,341   pop.;    Gratiot  Co.;  TV 

alloc:  Chan.  41. 
WFYC,  lkw-D,  1280kc 
D  6.00    12.00    24.00    36.00  60.00 

ALPENA,  13,135  pop.;  3,820  homes; 
96.3%  radio;  3,679  radio  homes;  Al- 
pena Co.;  TV  alloc:  Chans.  9,  30. 

WATZ,  250w,  1450kc,  MBS,  KBS,  Hol- 
man 

(Sold  in  combination  with  WTCM, 
Traverse    City,   WATT,    Cadillac  & 
WMBN,  Petoskey,  Mich.) 
D  10.50    20.00    42.50    62.50  105.00 

N  12.50    25.00    60.00  100.00  150.00 

ANN  ARBOR,  48,251  pop.;  11,552 
homes;  98.9%  radio;  11,425  radio 
homes;  Washtenaw  Co.;  TV  alloc: 
Chans.  20,  *26. 

WHRV,  lkw,  1600kc,  ABC,  Walker, 
O'Connor 

D      6.40     8.00    14.40    28.80    38.40  48.00 
N      8.00    10.00    18.00    36.00    48.00  60.00 
WPAG,     lkw-D,     1050kc,  McGillvra, 
Conlan 

D  8.00  8.00  16.00  32.00  48.00  80.00 
WPAG-FM,   Chan.  254,  98.7mc,  2.2kw, 

McGillvra,  Bonus  daytime  only 
N      4.00     4.00  16.00    24.00  40.00 

BAD  AXE,  2,973  pop.;  Huron  Co.;  TV 

alloc:  Chan.  46. 
WLEW,  250W-D,  1540kc,  Gill-Keefe  & 

Perna 

D      3.50     5.00    10.00    20.00    30.00  50.00 

BATTLE    CREEK,   48,666  pop.;  15,133 

homes;    98.3%    radio;  14,876  radio 

homes;  Calhoun  Co.;  TV  alloc: 
Chans.  58,  64. 

2  AM  affiliates,  average  1-time  rates 
D      6.75     7.25    16.25    29.00    43.50  72.50 
N      8.50     9.00    21.50    38.00    57.00  95.00 

WBCK,  lkw,  930kc,  MBS,  Burn-Smith, 
Conlan 

D  7.00  8.00  17.50  28.00  42.00  70.00 
N  9.00  10.00  25.00  40.00  60.00  100.00 
WELL,  250w,  1400kc,  ABC,  Boiling 
D  6.50  6.50  15.00  30.00  45.00  75.00 
N  8.00  8.00  18.00  36.00  54.00  90.00 
WELL-FM,  Chan.  271,  102.1mc,  45kw, 
Bonus 

BAY  CITY,  52,523  pop.;  15,268  homes; 
98.3%  radio;  15,008  radio  homes;  Bay 
Co.;  TV  alloc:  Chans.  5,  63,  *73. 

WBCM,  lkw-D,  500w-N,  1440kc,  ABC, 
Hollingbery,  Hooper 

D      8.50     8.50    16.00    30.00    44.00  75.00 

N    12.00    12.00    24.00    44.00    44.00  100.00 

WBCM-FM,  Chan.  241,  96.1mc,  41kw, 

Hollingbery,  Bonus 
WGRO,  500W-D,  1260kc,  Sears  &  Ayer 
D  5.00    12.00    24.00    36.00  60.00 

BENTON  HARBOR,  18,769  pop.;  5,815 
homes;  97.4%  radio;  5,664  radio 
homes;  Berrien  Co.;  TV  alloc:  Chan. 
42. 

WHFB,  lkw-D,  1060kc,  Holman,  O'Con- 
nor 

D  8.00  9.00  14.00  28.00  42.00  70.00 
WHFB-FM,   Chan.  260,   99.9mc,  9.2kw, 

Holman,  (Bonus  daytime  only) 
N  3.00     4.00     8.00    12.00  20.00 

BIG  RAPIDS,  6,736  pop.;  Mecosta  Co.; 
TV  alloc:  Chan.  39. 

CADDLLAC,  10,425  pop.;  3,137  homes; 
96.9%  radio;  3,040  radio  homes;  Wex- 
ford Co.;  TV  alloc:  Chans.  13,  45. 

WATT,  250w,  1240kc,  MBS,  KBS,  Hol- 
man 

(Sold  in  combination  with  WTCM, 
Traverse  City,  WATZ,  Alpana  & 
WMBN,  Petoskey,  Mich.) 


10.50  20.00  42.50  62.50  105.00 
12.50    25.00    60.00  100.00  150.00 


CALUMET,  1,256  pop.;  Houghton  Co.; 
TV  alloc:  Chan.  13. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


CHEBOYGAN,  5,687  pop.;  Cheboyga 
Co.;  TV  alloc:  Chans.  4,  36. 

COLDWATER,  8,594  pop.;  Branch  Co. 

TV  alloc:  Chan.  24. 
WTVB,  5kw-D,  500w-N,  1590kc,  KBS 

McGillvra 

SB  1M  5M  15M  30M  lHl 
D  5.00  7.50  13.50  18.75  36.00  60.0 
N  5.00  7.50  13.50  18.75  36.00  60.0 
WTVB-FM,  Chan.  252,  98.3mc,  0.31kvt 

McGillvra 
D  2.00     2.00     4.00     6.00  10.0 

N  2.00     2.00     4.00     6.00  10.0 


DEARBORN  94,994  pop.;  26,687  homes 
99.1%  radio;  26,447  radio  homes 
Wayne  Co. 

WKMH,  5kw-D,  lkw-N,  1310kc,  Head 
ley-Reed 

D   22.50  45.00    90.00  135.00  225.0 

N    22.50  45.00   90.00  135.00  225.0' 

WKMH-FM,  Chan.  262,  100.3mc 
25.5kw,  Bonus 


II 


r 


T 

: 
V 


DETROIT,      1,849,568      pop.;  513,15: 
homes;    98.7%    radio;    506,482  radk 
homes;  Wayne  Co.;  TV  alloc:  Chans 
2     (WJBK-TV),     4  (WWJ-TV), 
(WXYZ-TV),  50,  *56,  62. 


4  AM  affiliates,  average  1-time  rates 
D    53.03    57.40    84.00  168.00  252.00  420.01 
N    87.95    95.45  139.50  279.50  413.50  697.51 

2  AM  nonaffiliates,  average  1-time  rates 
D  25.00  25.00  50.00  100.00  150.00  250.0C 
N    21.50    21.50    45.00    90.00  135.00  225.0( 


CKLW   (Windsor,  Ont),  50kw,  800kc 
MBS,  Young 

D  30.00  30.00  60.00  120.00  180.00 
N    60.00    60.00  120.00  240.00  360.00 


300.0C 
600.0C 
.25kw 


CKLW-FM,  Chan.  230,  93.9mc,  0 
Bonus 

WEXL,  250w,  1340kc  (See  Royal  Oak) 
WJBK,  250w,  1490kc,  Katz,  Pulse 
D    25.00    25.00    50.00  100.00  150.00  250.0( 
N    25.00    25.00    50.00  100.00  150.00  250.01 


WTTH 

PORT  HURON 


31% 

OF  THE  NIGHTTIME 
AUDIENCE  AND  .  . 

30% 

OF  THE  TOTAL 
AUDIENCE  SURVEYED' 

*  Conlan:   Nov.  4,  1951. 


.  .  .  A  1000  WATT 
ABC  STATION 

COVERING  MICHIGAN'S 
THUMB 
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WJBK-FM,  Chan.  226,  93.1mc,  30kw, 
Bonus 

WJBK-TV,  Chan.  2,  8.3kw-aur.; 
16.5kw-vis.;  CBS,  DuMont,  Katz, 
Pulse 

SB      1M     5M     15M     30M     1  Hr 

3  150.00  150.00  210.00  336.00  504.00  840.00 
N  250.00  250.00  350.00  560.00  840.00  1,400.00 
iVJLB,  250w,  1400kc,  Forjoe,  Pulse 
S|0  25.00  25.00  50.00  100.00  150.00  250.00 
W  18.00  18.00  40.00  80.00  120.00  200.00 
WJLB-FM,    Chan.    250,   97.9mc,  30kw 

(Same  as  above) 
iVJR,  50kw,  760kc,  CBS,  Petry,  Pulse 
D     82.50  100.00  110.00  220.00  330.00  550.00 
W  150.00  180.00  200.00  400.00  600.00  1,000.00 
WJH-FM,    Chan.    242,    96.3mc,  24kw, 

Petry,  Bonus 
IVLDM  (FM),  Chan.  238,  95.5mc,  20kw 
O  10.00    17.50    45.00    70.00  120.00 

NT  12.50    22.50    50.00    80.00  140.00 

WWJ,  5kw,  950kc,  NBC,  Hollingbery, 
Pulse 

D    57.60    57.60    96.00  192.00  288.00  480.00 
76.80    76.80  128.00  256.00  384.00  640.00 
WWJ-FM,   Chan.  246,  97.1mc,  10.5kw, 

Hollingbery,  Pulse,  Bonus 
WWJ-TV,  Chan.  4,  10.25kw-aur.; 
,  20.5kw-vis.;  NBC,  Hollinbery,  Pulse 
H  >G  168.00  168.00  210.00  336.00  504.00  840.00 
w  'N  252.00  252.00  350.00  560.00  840.00  1,400.00 
3"4wXYZ,  5kWj  i270kc,  ABC,  ABC  Spot 
Sales 

D    42.00    42.00    70.00  140.00  210.00  350.00 
N    65.00   65.00  110.00  220.00  330.00  550.00 
WXYZ-FM,  Chan.  266,  lOl.lmc,  30kw, 
Bonus 

WXYZ-TV,     Chan.     7,  13.9kw-aur.; 

27.9kw-vis.;  ABC,  ABC  Spot  Sales 
D   150.00  150.00187.50  300.00  450.00  750.00 
N  225.00  225.00  312.50  500.00  750.00  1,250.00 


For  the  Best  in  radio  in 
GRAND  RAPIDS 

contact 

HIL  F.  BEST 

representatives 

Radio  Station  WFUR 


EAST  LANSING,  20,325  pop.;  3,749 
homes;  99.6%  radio;  3,734  radio 
homes;  Ingham  Co.;  TV  alloc.:  Chan. 
60. 

EAST  TAWAS,  2,040  pop.;  Iosco  Co.; 
TV  alloc:  Chan.  25. 

ESCANABA,  15,170  pop.;  4,474  homes; 

97.1%  radio;  4,344  radio  homes;  Delta 

Co.;  TV  alloc:  Chan.  3. 
WDBC,  lkw,  680kc,  MBS,  Walker 

SB  1M  5M  15M  30M  1  Hr 
D  7.50    15.00    30.00    40.00  60.00 

N  9.00    27.50    45.00    60.00  90.00 

FLINT,  163,143  pop.;  48,162  homes; 
98.3%  radio;  47,343  radio  homes; 
Genesee  Co.;  TV  alloc:  Chans.  12, 
16,  *22,  28,  (Trans- American  Tel. 
Corp.). 

3  AM  affiliates,  average  1-time  rates 
D    12.17    12.17    19.60    37.53    58.80  93.00 
N    18.07    18.07    33.33    61.67    92.00  151.67 

2  AM  non-affiliates,  average  1-time 
rates 

D  7.38    12.50   22.00    33.00  55.00 

WAJL  (FM),  Chan.  296,  107.1mc,  0.4kw 

(No  rates  available) 

WBBC,  lkw,  1330kc,  MBS,  Weed 

D    11.00    11.00    17.00    34.00    51.00  85.00 

N    14.70    14.70    27.00    54.00    82.00  135.00 

WCLC,  lkw,  1470kc,  McGillvra 

D  9.00    15.00    24.00    36.00  60.00 

N  12.50    24.00    48.00    72.00  120.00 

WFDF,  lkw,  910kc,  ABC,  Katz,  BMB, 
Hooper 

D  15.00  15.00  25.00  45.00  75.00  110.00 
N    22.00  22.00   45.00   75.00  110.00  180.00 

WMRP,  250W-D,  1510kc 
D  5.75   10.00   20.00   30.00  50.00 

WTAC,  lkw-D,  500W-N,  600kc,  NBC, 
Raymer 

D  10.50  10.50  16.80  33.60  50.40  84.00 
N    17.50    17.50   28.00   56.00   84.00  140.00 

GAYLORD,  2,271  pop.;  Otsego  Co. 

WATC,  lkw-D,  900kc,  Holman 

D     4.80     4.80     9.60   24.00   36.00  60.00 


GLADSTONE,  4,831   pop.;   Delta  Co.; 
TV  alloc:  Chan.  40. 

GRAND   HAVEN,   9,536   pop.;  Ottawa 
Co. 

WGHN,  250w,'l490kc 
(CP) 

GRAND  RAPIDS,  176,515  pop.;  54,175 
homes;     98.3%     radio;     53,254  radio 

homes;  Kent  Co.;  TV  alloc:  Chans. 

8  (WOOD-TV,  now  Chan.  7),  *17,  23/ 

3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  9.83  10.42  17.33  36.00  52.00  86.67 
N    17.67    18.33    31.33    61.00    90.67  151.67 

2   AM    non-affiliates,    average  1-time 
rates 

D      6.00     9.00    17.50    35.00    52.50  87.50 

WFRS  (FM),  Chan.  223,  92.5mc,  10.5kw 
D  3.00  6.00  9.00  18.00  27.00  45.00 
N  5.25  9.00  12.00  24.00  38.00  60.00 
WFUR,  lkw-D,  1570kc,  Best 
D  6.00  8.00  15.00  30.00  45.00  75.00 
WGRD,  lkw-D,  1410kc,  McGillvra, 
Hooper 

D  10.00    20.00    40.00    60.00  100.00 

N  12.00    24.00    48.00    72.00  120.00 

WJEF,    250w,    1230kc,    CBS,  Avery- 

Knodel,  Hooper 
D      9.00    10.75    16.00    32.00    48.00  80.00 
N    16.00    18.00    30.00   55.00    80.00  135.00 
WJEF-FM,   Chan.  229,   93.7mc,  115kw 
(CP) 

WLAV,  250w,   1340kc,   ABC,  Pearson, 
Hooper 

D  8.00  8.00  16.00  36.00  48.00  80.00 
N  12.00  12.00  24.00  48.00  72.00  120.00 
WLAV-FM,    Chan.   245,    96.9mc,  3kw, 

Pearson,  Bonus 
WOOD,     5kw,     1300kc,     NBC,  Katz, 

Hooper 

D  12.50  12.50  20.00  40.00  60.00  100.00 
N  25.00  25.00  40.00  80.00  120.00  200.00 
WOOD-TV,  Chan.  7,  14.5kw-aur.; 
28.5kw-vis.;  ABC,  CBS,  NBC,  Du- 
Mont, Katz,  Pulse 
D  25.00  50.00  62.50  100.00  150.00  250.00 
N    50.00  100.00  125.00  200.00  300.00  500.00 

HANCOCK,  5,223  pop.;  Houghton  Co.; 
TV  alloc:  Chan.  10. 


HOLLAND,  15,858  pop.;  4,803  homes; 
99.1%  radio;  4,760  radio  homes;  Ot- 
tawa Co. 

WHTC,  250w,  1450kc,  Best,  Conlan 

SB  1M  5M  15M  30M  1  Hr 
D  4.00  4.00  8.00  16.00  24.00  40.00 
N     6.00     6.00    12.00    24.00    40.00  60.00 

HOUGHTON,  3,829  pop.;  Houghton  Co.; 

TV  alloc:  Chan.  19. 
WHDF,    250w,    1400kc,    MBS,  Walker, 

Conlan 

D  3.50  3.50  8.00  15.00  22.00  36.00 
N     5.00     5.00    12.00   24.00    36.00  60.00 

IRON  MOUNTAIN,  9,679  pop.;  Dickin- 
son Co.;  TV  alloc:  Chans.  9,  27. 
WMIQ,  250w,  1450kc,  ABC 
D      6.00     6.00    10.00    16.00    24.00  40.00 
N     8.00     8.00    14.00    24.00    36.00  60.00 

IRON  RIVER,  4,048  pop.;  Iron  Co.;  TV 

alloc:  Chan.  12. 
WIBK,    250w,    1230kc,    MBS,  Walker, 

Conlan 

D  5.00    10.00    18.00    26.00  45.00 

N  7.00    16.50    30.00    45.00  75.00 

IRONWOOD,  11,466  pop.;  3,565  homes; 

97.4%     radio;     3,472    radio  homes; 

Gogebic  Co.;  TV  alloc:  Chan.  31. 
WJMS,    lkw,    630kc,    MBS,  Walker, 

O'Connor 

D  4.00  6.00  12.00  24.00  36.00  60.00 
N     7.00     9.00    18.00    36.00    54.00  90.00 

ISHPEMING,  8,962  pop.;  Marquette 
Co. 

WJPD,  250w,  1240ke 

D      2.25     3.50     8.00  15.00    22.00  36.00 

N     3.25     5.00    12.00  24.00    36.00  60.00 

(Continued  on  page  9 A) 


the  BEST  in  radio  in 
HOLLAND,  MICHIGAN 

RADIO  STATION 

WHTC 

HIL  F.  BEST 

Representative 


Nl 


STILL  tlfflllt 


0000 


The  greatest  General  Motors  plant 
city  in  the  world  .  .  .  that's  bustling, 
booming  Flint.  Saturating  this  whole 
area  with  their  sales  messages  is 
Flint's  first  station  WFDF.  .  .  . 

Record  earnings — $1613.  above  the 


national  average,  mean  record  retail 
sales — $238  million  dollars  last  year. 
With  $500,000,000  in  defense  con- 
tracts awarded  to  Flint,  earning  and 
spending  ability  in  this  rich  area 
still  grows! 


Sell  FLINT — the  BIG  market  through  WFDF— 
its  FIRST  station!  OUR  31st  YEAR  IN  FLINT! 


WFDF 


FLINT 
MICH. 


BASIC  AMERICAN  BROADCASTING  COMPANY 
910  KILOCYCLES 

Associated  with  WOOD  Grand  Rapids — WFBM  and 
WFBM-TV  Indianapolis— WEOA  Evansville. 

REPRESENTED  BY  THE  KATZ  AGENCY 
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MICHIGAN 

SPOT  RATE  FINDER 

(Continued  from  page  93) 

JACKSON,  51,088  pop.;  16,036  homes; 
98.3%  radio;  15,763  radio  homes; 
Jackson  Co.;  TV  alloc:  Chan.  48. 


2  AM  affiliates,  average  1-time  rates 

SB      1M     5M     15M     30M     1  Hr 
D    10.00    10.00    15.00    28.75    48.75  87.50 
N    10.00    10.00    15.00    28.75    48.75  87.50 
WIBM,   250w.    1450kc,    ABC,  Holman, 
Forjoe 

D  7.50  7.50  12.00  22.50  37.50  75.00 
N  7.50  7.50  12.00  22.50  37.50  75.00 
WEBM-FM,    Chan.   222,    92.3mc,  16kw, 

(No  rates  available.) 
WKHM,    lkw,   970kc,   MBS,  Headley- 

Reed,  Pulse,  Conlan 
D    10  00    10.00    18.00    35.00    60.00  100.00 
N    10.00    10.00    18.00    35.00    60.00  100.00 
KALAMAZOO,     57,704     pop.;  16,950 
homes;    98.3%    radio;    16,662  radio 


homes;   Kalamazoo  Co.; 
Chans.  3  (WKZO-TV),  36 
WGFG,  lkw,  1360kc,  ABC, 
D      6.00     6.00    17.50  28.00 
N    10.00    10.00    25.00  40.00 


TV  alloc: 

H-R  Reps. 
42.00  70.00 
60.00  100.00 


590kc,     CBS,  Avery- 


WKZO,  5kw, 

Knodel,  Pulse 
D    10.50    12.75  18.00 
N    17.00    20.00  30.00 
WKZO-TV,  Chan.  3, 

vis.;    ABC,  CBS, 

Avery-Knodel,  Videodex 
D    35.00    70.00  100.00  150.00  225.00  375.00 
N    50.00  100.00  140.00  200.00  300.00  500.00 
LANSING,   92,129  pop.;   28,403  homes; 

98.7<7r    radio;    28,034    radio  homes; 


36.00  54.00  90.00 
60.00  90.00  150.00 
8kw-aur.;  16kw- 
NBC,  DuMont, 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


The  BEST  in  RADIO/ 


in  AfarAe 


5000  WATTS 

for  more  facts  on  the 

MUSKEGON  MARKET 

contact 


l  NATIONAL  BEI>QES£NTATIVE 


WELL 


BATTLE  CREEK 


BROADCASTING^ 

MARKETBOOK  MAP 

./ 

MICHIGAN 

LU    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Station* 
®  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 

Seal,  of  WlL 
25  5<^7g 


MAP  BY  WALTER  P.  BURN,  MIDM.EBURY.  VERMONT 

i  1952  ,  Broadcasting  Publications,  Inc. 


Ingham  Co.;  TV  alloc:  Chans.  6 
(WJIM-TV),  54. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  8.50  8.50  16.00  30.00  45.50  75.00 
N     9.50     9.50    19.00    36.00    54.50  90.00 

WILS,    5kw-D,    lkw-N,    1320kc,  MBS, 

Rambeau,  Hooper 

D    10.00    10.00    20.00  36.00  55.00  90.00 

N    10.00    10.00    20.00  36.00  55.00  90.00 

WJIM,  250w,  1240kc,  ABC,  H-R  Reps., 

Hooper 

D      7.00     7.00    12.00  24.00  36.00  60.00 

N     9.00     9.00    18.00  36.00  54.00  90.00 


Battle  Creek's  top-rated  station 

and  the  best  buy  because  .  .  . 

0     27  yean  of  making  friendi  —  and  ialei 

©     (Covers  retail  trading  area  of  198,299 

©     ^Affiliated  with  American  $cdtg.  Company 


Represented  nationally  by  THE  BOLLING  CO.    *  250W  •  1400 


WELL  WELL-FM 


— — —  »—  — 

Page  94,  August  18,  1952    •  Marketbook 


BROADCASTING    •  Telecasting 


WJIM-TV,  Chan.  6,  2.5kw-aur.;  5kw- 
vis.;  ABC,  CBS,  NBC,  DuMont,  H-R 
Reps. 

SB      1M     5M     15M     30M     1  Hr 

D  50.00  50.00  87.50  140.00  210.00  350.00 
N    75.00    75.00  120.00  190.00  285.00  475.00 

LAPEER,  6,143  pop.;  Lapeer  Co. 

LUDINGTON,  9,506  pop.;  Mason  Co.; 
TV  alloc:  Chan.  18. 

WKLA,  250w,  1450kc,  ABC,  Burn-Smith 
D  2.00  2.00  4.00  8.00  12.00  20.00 
N     4.00     4.00     8.00    16.00    24.00  40.00 

MANISTEE,  8,642  pop.;  Manistee  Co.; 
I   TV  alloc:  Chan.  15. 

WMTE,  250w,  1340kc,  Best 

D      3.40     3.40     7.50    15.00    24.00  40.00 

N     4.00     4.00     9.00    18.00    30.00  50.00 

MANISTIQUE,  5,086  pop.;  Schoolcraft 
Co.;  TV  alloc:  Chan.  14. 

MARINE  CITY,  4,270  pop.;  St.  Clair 
Co. 

WSDC,  lkw,  1590kc,  Best 

D     4.00     6.00    15.00    30.00    50.00  75.00 

N     4.00     6.00    15.00    30.00    50.00  75.00 

MARQUETTE,  17,202  pop.;  4,574  homes; 
97.8%  radio;  4,473  radio  homes;  Mar- 
quette Co.;  TV  alloc:  Chans.  5,  17. 

WDMJ,  lkw,  1320kc,  MBS,  Conlan, 
BMB 

D      6.00  6.00  10.00    16.00    24.00  40.00 

N     8.00  8.00  14.00    24.00    36.00  60.00 

MIDLAND,  14,285  pop.;  4,056  homes; 
98.6%  radio;  3,999  radio  homes;  Mid- 
land Co.;  TV  alloc:  Chan.  19. 

WMDN,  250w,  1490kc 

D  3.00  4.00  8.00  16.00  25.00  42.00 
N     3.00     4.00     8.00    16.00    25.00  42.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MARKET  INDICATORS  FOR  MICHIGAN 

CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales    $7,527,122,000 

Automobiles   2,555,257 

Telephones    2,155,600 

New  Construction   $1,297,000,000 

Farm  Income   $  473,611,992 

Internal  Revenue  Collections...  $4,131,989,530 


6,371,766 
4,503,084 
1,868,682 
1,791,639 
98.1% 
1,753,964 


fR. 

FIGURES  YR. 

'50 

5,256,106 

'40 

'50 

(1)  3,454,867 

'40 

'50 

(1)  1,801,239 

'40 

'50 

1,396,014 

'40 

'50 

93.4% 

'40 

'50 

1,271,499 

'40 

'51 

$5,941,538,000 

'48 

'51 

2,432,684 

'50 

'52 

1,252,600 

'45 

'51 

$  430,100,000 

'40 

'49 

$  366,270,712 

'44 

'51 

$2,747,570,685 

'50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 


MOUNT  CLEMENS,  17,027  pop.;  4,813 
homes;  98.2%  radio;  4,726  radio 
homes;  Macomb  Co. 

WMLM  (FM),  Chan.  292,  106.3  mc, 
0.34kw 

SB      1M     5M     15M     30M     1  Hr 

D  4.17     9.80    14.80    23.20  40.00 

N  6.25    14.70    22.30    34.80  60.00 

MOUNT  PLEASANT,  11,393  pop.;  2,954 
homes;  97.0%  radio;  2,865  radio 
homes;  Isabella  Co.;  TV  alloc: 
Chan.  47. 


WCEN,  lkw-D,  500w-N,  1150kc 

D      5.40  14.00    28.10    42.15  70.00 

N     4.85  12.65    25.30    37.90  63.25 

MUSKEGON,  48,429  pop.;  14,813  homes; 
98.3%    radio;    14,561    radio  homes; 
Muskegon  Co.;  TV  alloc:  Chans.  29, 
35. 


2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  6.00  12.00  24.00  36.00  60.00 
N    10.00    10.00    20.00    40.00    60.00  100.00 

WKBZ,  lkw,  850kc,  ABC,  Meeker 
(CP  5kw) 

D  6.00  6.00  12.00  24.00  36.00.  60.00 
N  10.00  10.00  20.00  40.00  60.00  100.00 
WKBZ-FM,  Chan.  225,  98.9mc,  4.7kw, 

Forjoe,  Bonus 
WKNK,  5kw,  1600kc,  MBS,  Best 
D  6.00    12.00    24.00    36.00  60.00 

N  10.00    20.00    40.00    60.00  100.00 

WMUS,  lkw-D,  1090kc,  Holman 
D      4.00     4.00     8.00    16.00    24.00  40.00 

OAK  PARK,  5,267  pop.;   Oakland  Co. 

(Continued  on  page  96) 


ONLY 

this  combination 
WHLS  Port  Huron 


Bad  Axe 

covers  all 

MICHIGAN'S 
THUMB 


...  a  combination 
that  puts  the 
power  where  the 
population  is. 


IN  BROADCASTING,  TOO... 

QUALITY    IS  STILL  A  FACTOR! 


•  WITH  BILLBOARD  MAGAZINE'S 
FIRST  PLACE  AWARD  FOR  AUDIENCE 
AND  SALES  PROMOTION  


•  WITH  THE  NATIONAL  SAFETY 
COUNCIL  PUBLIC  INTEREST  AWARD— 


•  WITH  BROADCAST  ADVERTISING 
BUREAU'S  FIRST  PLACE  AWARD  FOR 
RADIO  RESULTS  

IT'S  PROOF  THAT 


•  WITH  THE  MOST  TOP  RATINGS 
IN  THE  LATEST  PULSE  SURVEY  


NBC  AFFILIATE 
for 

NORTHEASTERN 
MICHIGAN 


WSAM  SERVES  NORTHEASTERN  MICHIGAN 
WITH  BETTER  RADIO! 

WSAM 

RADIO  BUILDING 

SAGINAW,  MICHIGAN 

NATIONAL   REPRESENTATIVE— HEADLEY-REED 


SAGINAW'S 
FIRST 
STATION! 


WSAM 

1400  ON  YOUR 
u    RADIO  DIAL 
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COOKING  AT 
DETROIT? 


LOOK  .  .  . 

AT  OUR  RETAIL  SALES 
COVERAGE 

$3,833,635,000 

LOOK  .  .  . 

AT  OUR  FOOD  SALES 
COVERAGE 

$867,300,000 

LOOK  .  .  . 

AT  OUR  GEN.  MDSE. 
SALES  COVERAGE 

$504,620,000 

LOOK  .  .  . 


AT  OUR  DRUG  SALES 
COVERAGE 

$152,283,000 

In  our  3  primary  counties 

W  ayne 
O  akland 
M  acomb 
C  ounties 

(WOMC  ...  our  FM  affiliate) 

We  sell  coverage  in  terms  of  potential 
sales.   Not  just  "square  miles" 


WEXL 

ROYAL  OAK 


DETROIT,  MICHIGAN 


MICHIGAN'S  OLDEST  INDEPENDENT 
SERVING  856,640  RADIO  HOMES 
FOR  26  YEARS 

Jacob  B.  Sparks,  Pres.  &  Gen.  Mgr. 
Garnet  G.  Sparks,  V.P.  &  Ch.  Eng. 
Gordon  A.  Sparks,  Sedy.-Treas.  &  Mgr. 


MICHIGAN 

SPOT  RATE  FINDER 

( Continued  from  page  95) 

OWOSSO,  15,948  pop.;  4,896  homes; 
98.3%  radio;  4,813  radio  homes;  Shia- 
wassee Co. 

WOAP,  250W-D,  1080kc 

SB      1M     5M     15M  30M  1  Hr 

D     4.50     4.50     9.00    18.00  27.00  45.00 

N     6.00     6.00    12.00   24.00  36.00  60.00 

WOAP-FM,  Chan.  276,  103.1mc,  lkw, 
McGillvra 


N 


2.00     4.00     8.00    12.00  20.00 


PETOSKEY,  6,468  pop.;  Emmet  Co.; 
TV  alloc:  Chan.  31. 

WMBN,  250w,  1340kc,  MBS,  KBS,  Hol- 
man 

(Sold  in  combination  with  WTCM, 
Traverse  City,  WATZ,  Alpena  & 
WATT,  Cadillac,  Mich.) 

D  10.50   20.00   42.50   62.50  105.00 

N  12.50   25.00   60.00  100.00  150.00 


PONTIAC,  73,681  pop.;  20,072  homes; 
98.3%  radio;  19,731  radio  homes; 
Oakland  Co.;  TV  alloc:  Chan.  44. 

WCAR,  lkw-D,  1130kc,  Pearson 

D  15.60   45.00   65.00   95.00  130.00 

WCAR-FM,  Chan.  258,  99.5mc,  25kw, 
Bonus 


PORT    HURON,    35,725    pop.;  10,814 

homes;    98.3%    radio;    10,630  radio 

homes;  St.  Clair  Co.;  TV  alloc: 
Chan.  34. 


2  AM  affiliates,  average  1-time  rates 
D     5.00     6.00    12.00   24.00   36.00  60.00 
N     6.00     7.00   14.00   28.00   42.00  70.00 

WHLS,  250w,  1450kc,  MBS,  Pulse 

D     4.00     6.00    12.00   24.00   36.C0  60.00 

N     4.00     6.00   12.00   24.00  36.00  60.00 

WTTH,  lkw,  1380kc,  ABC,  Weed 

D     6.00     6.00    12.00   24.00  36.00  60.00 

N     8.00     8.00    16.00   32.00  48.00  80.00 

ROGERS    CITY,   3,873   pop.;  Presque 
Isle  Co.;  TV  alloc:  Chan.  24. 

WHAK,  lkw-D,  960kc 

D     3.50     3.50     7.00    14.00   23.50  35.25 


ROYAL  OAK,  46,898  pop.;  13,223 
homes;  99.6%  radio;  13,170  radio 
homes;  Oakland  Co. 

WEXL,  250w,  1340kc,  GiU-Keefe  & 
Perna. 

D  15.00   30.00   45.00   75.00  125.00 

N  15.00,30.00   45.00   75.00  125.00 

WOMC  (FM),  Chan.  282,  104.3mc, 
18kw,  Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


SAGINAW,  92,918  pop.;  26,739  homes; 
97.9%  radio;  26,177  radio  homes; 
Saginaw  Co.;  TV  alloc:  Chans.  51, 
57. 


2  AM  affiliates,  average  1-time  rates 

SB      1M     5M     15M     30M    1  Hr 
D     9.13     9.13    17.57    32.50   52.40  78.1 
N    12.73    12.73   24.63   45.60    77.10  128.50 


WKNX,  lkw-D,  1210kc,  GiU-Keefe  &> 
Perna 

D     7.50     7.50    15.00   28.00   45.00  75.00 


WSAM,  250w,  1400kc,  NBC,  Headley- 
Reed 

D     9.25     9.25  17.15   33.00   52.80  77.20 

N    13.20    13.20  23.75   46.20   79.20  132.00 

WSGW,  lkw,  790kc,  MBS,  Pearson 

D     9.00     9.00    18.00   32.00   52.00  80.00 

N    12.25    12.25   25.00   45.00   75.00  125.00 


SAULT  STE.  MARIE,  17,912  pop.;  4,967 
homes;  97.4%  radio;  4,838  radio 
homes;  Chippewa  Co.;  TV  alloc: 
Chans.  8,  10,  28,  *34. 

WSOO,  250W-D,  lOOw-N,  1230kc,  ABC, 
Conlan 

D  6.00  6.00  10.00  16.00  24.00  40.00 
N     8.00     8.00   14.00   24.00   36.00  60.00 


STURGIS,  7,786  pop.;  St.  Joseph  Co. 

WSTR,  500w,  1460kc,  McGillvra 

D     2.50     4.75     7.50    12.00   18.00  30.00 

N     2.50     4.75     7.50    12.00   18.00  30.00 


TRAVERSE  CITY,  16,974  pop.;  4,196 
homes;  96.4%  radio;  4,045  radio 
homes;  Grand  Traverse  Co.;  TV 
alloc:  Chans.  7,  20,  *26. 

WTCM,  250w,  1400kc,  MBS,  KBS,  Hol- 

man 

(Sold  in  combination  with  WATZ,  Al- 
pena, WATT,   Cadillac,   &  WMBN, 
Petoskey,  Mich.) 
D  10.50   20.00   42.50   62.50  105.00 

N  12.50   25.00   60.00  100.00  150.00 

WEST  BRANCH,  2,098  pop.;  Ogemaw 
Co.;  TV  alloc:  Chan.  21. 


WYANDOTTE,  36,846  pop.;  10,266 
homes;  99.1%  radio;  10,174  radio- 
homes;  Wayne  Co. 

WJJW  (FM),  Chan.  276,  103.1mc,  lkw 
(No  rates  available) 


For  the  Best  in  radio  in 
NORTHERN  MICHIGAN 

contact 

HIL  F.  BEST 

Representatives  of 

Radio  Station  WHAK 

ROGERS  CITY 
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MICHIGAN  MARKET  DATA  BY  COUNTIES 


ounty 


1950  1940 
Population  Population 


Icona    5,856 

Iger   10,007 

llegan    47,493 

lpena    22,189 

ntrim    10,721 

renac    9,644 

araga    8,037 

arry    26,183 

ay    88,461 

enzie    8,306 

errien    115,702 

!  ranch    30,202 

alhoun    120,813 

ass    28,185 

harlevoix    13,475 

heboygan    13,731 

hippewa    29,206 

lare    10,253 

linton    31,195 

Crawford   !  4,151 

0elta    32,913 

ickinson    24,844 

aton    40,023 

mmett    16,534 

enessee    270,963 

•ladwin    9,451 

ogebic    27,053 

*and  Traverse   28,598 

ratiot    33,429 

Ulsdale    31,916 

lloughton    39,771 

(:uron   33,149 

igham    172,941 

mia    38,158 

dsco    10,906 

•on    17,692 

sabella    28,964 

ackson    107,925 

Kalamazoo    126,707 

Calkaska   4,597 

Kent    288,292 


5,463 
10,167 
41,839 
20,766 
10,964 

9,223 

9,356 
22,613 
74,981 

7,800 
89,117 

25,845 
94,206 
21,190 
13,031 
13,644 
27,807 

9,163 
26,671 

3,765 
34,037 
28,731 
34,124 
15,791 
227,944 

9,385 
31,797 
23,390 
32,205 
29,092 
47,631 
32,584 
130,616 
35,710 

8,560 
20,243 
25,982 
93,108 
100,085 

5,159 
246,338 


Percentage 
Increase 

7.2 

1.6 
13.5 

6.9 
—2.2 

4.5 
—14.1 
15.8 
18.0 

6.5 
29.8 

16.9 
28.2 
28.6 

3.4 

0.6 

5.0 
11.9 
17.0 
10.3 
—3.3 
—13.5 
17.3 

4.7 
18.9 

0.7 
—14.9 
22.3 

3.8 

9.7 
—16.5 

1.7 
32.4 

6.9 
27.4 
—12.6 
11.5 
15.9 
26.6 
—10.9 
17.0 


1950  1950 
Urban  Rural 
Population  Population 


1951 


1949 


1949  Mfg. 
Taxable 


4,339 
11,558 
13,135 


6,096 
55,690 

58,182 
8,594 

82,181 
6,542 
5,723 
5,687 

17,912 

6,673 

20,001 
17,975 
15,112 
6,468 
201,857 

18,319 
16.974 
11,688 

7,297 
12,263 

2,973 
135,356 
13,655 

4,048 
11,393 
61,325 
83,332 

226,817 


5,856 

5,668 
35,935 

9,054 
10,721 

9,644 

8,037 
20,087 
32,771 

8,306 
57,520 
21,608 
38,632 
21,643 

7,752 

8,044 
11,294 
10,253 
24,522 

4,151 
12,912 

6,869 
24,911 
10,066 
69,106 

9,451 

8,734 
11,624 
21,741 
24,619 
27,508 
30,176 
37,585 
24,503 
10,906 
13,644 
17,571 
46,600 
43,375 

4,597 
61,475 


1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1951 

Mfg.  Em- 

Payrolls 

Homes 

Radio  Homes  Radio  Radio  Homes  ($  000) 

Farm  Incomes  Automobiles  ployment 

1st  Qtr. 

1,732 

1,637 

94.5 

1,130 

4,376 

$  1,314,076 

1,877 

95 

73,000 

2,759 

2,574 

93.3 

1,905 

8,977 

845,904 

2,430 

1,032 

778,000 

13,977 

13,572 

97.1 

10,018 

46,708 

14,642,577 

15,642 

2,396 

1,901,000 

6,123 

5,811 

94.9 

4,225 

23,969 

2,060,377 

6,936 

1,914 

1,392,000 

3,190 

3,002 

94.1 

2,145 

8,995 

*  2,626,869 

3,116 

252 

150,000 

2,739 

2,569 

93.8 

1,726 

9,989 

2,452,916 

3,117 

61 

33,000 

2,263 

2,154 

95.2 

1,895 

6,989 

n  917 

c>o'± 

fii  i  nnn 

7,900 

7  679 

97.2 

5,715 

22,760 

6,528,091 

8,550 

2,103 

1,448,000 

24^741 

24^221 

97.9 

17,420 

95^702 

9,258,428 

27,064 

10,843 

7,943,000 

2,367 

2,270 

95.9 

1,795 

8,203 

1,415,033 

2,847 

258 

116,000 

34,548 

33,719 

97.6 

22,559 

138,951 

17,127,548 

41,107 

17,087 

13,595,000 

8,833 

8,586 

97.2 

6,774 

31,249 

8,711,410 

10,315 

1,926 

1,248,000 

34,550 

33,963 

98.3 

24,493 

147,146 

9,820,558 

39,550 

18,735 

15,352,000 

8,632 

8,339 

96.6 

5,478 

23,085 

6,187,587 

9,432 

1,325 

900,000 

3,999 

3,795 

94.9 

2,706 

12,229 

1,740,024 

4,100 

518 

325,000 

3,872 

3,609 

93.2 

2,545 

15,105 

1,177,889 

3,559 

479 

236,000 

7,996 

7,660 

95.8 

5,597 

33,566 

1,919,169 

7,458 

2,135 

1,441,000 

2,950 

2,814 

95.4 

1,889 

9,737 

2,010,711 

3,582 

279 

188,000 

8,701 

8,501 

97.7 

6,428 

21,567 

10,110,371 

9,970 

712 

515,000 

1,238 

1,186 

95.8 

740 

4,329 

85,937 

1,272 

94 

36,000 

9,377 

8,983 

95.8 

7,286 

33,010 

2,910,477 

9,207 

1,985 

1,336,000 

7,578 

7,343 

96.9 

6,676 

28,367 

1,073,856 

7,806 

3,104 

2,201,000 

11,891 

11,582 

97.4 

8,801 

35,165 

9,556,426 

13,849 

1,479 

947,000 

4,798 

4,529 

94.4 

3,189 

25,444 

1,429,221 

5,100 

872 

565,000 

77,640 

76,320 

98.3 

56,536 

315,840 

8,150,061 

96,132 

57,011 

49,912,000 

2,637 

2,532 

96.0 

1,915 

7,116 

2,226,988 

2,881 

20 

7,000 

8,077 

7,802 

96.6 

7,106 

29,567 

644,353 

7,384 

1,892 

1,167,000 

7,472 

7,158 

95.8 

4,903 

38,018 

5,009,420 

8,621 

1,121 

730,000 

9,621 

9,304 

96.7 

7,405 

35,385 

11,993,330 

11,210 

1,780 

1,222,000 

9,599 

9,301 

96.9 

4,224 

30,687 

9,988,302 

11,220 

1,917 

1,350,000 

11,813 

11,506 

97.4 

11,116 

37,979 

2,575,938 

9,642 

2,172 

1,351,000 

9,055 

8,774 

96.9 

6,837 

36,133 

16,153,556 

11,610 

1,356 

1,296,000 

49,447 

48,755 

98.6 

34,502 

233,571 

9,006,455 

59,791 

23,440 

21,455,000 

10,950 

10,622 

97.0 

8,553 

34,369 

9,166,781 

12,525 

2,468 

1,614,000 

3,330 

3,203 

96.2 

1,862 

11,856 

1,146,559 

3,608 

597 

436,000 

5,283 

5,061 

95.8 

4,382 

20,220 

877,791 

5,587 

441 

248,000 

7,605 

7,308 

96.1 

5,628 

25,796 

7,218,547 

8,749 

1,049 

814,000 

30,692 

30,140 

98.2 

23,193 

128,150 

9,317,526 

35,816 

12,756 

11,053,006 

36,677 

36,127 

98.5 

25,472 

148,894 

8,243,531 

42,141 

19,562 

15,202,000 

1,352 

1,257 

93.0 

891 

3,028 

790,825 

1,460 

20 

25,000 

85,525 

84,071 

98.3 

63,953 

356,757 

13,466,916 

97,495 

45,444 

38,062,000 

fote:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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1950  1950 

1950  1940  Percentage  Urban  Rural 

County                              Population   Population  Increase  Population  Population 

Keweenaw    2,918  4.004  —27.1  2,918 

Lake    5.257  4.798  9.6  5,257 

Lapeer    35,794  32,116  11.5  6,143  29,651 

Leelanau   8,647  8,436  2.5  8,647 

Lenawee    64,629  53,110  21.7  25,186  39,443 

Livingston    26,725  20,863  28.1  4,353  22,372 

Luce    8,147  7,423  9.8  2,802  5,345 

Mackinac    9,287  9,438  1.6  2,946  6,341 

Macomb   184,961  107.638  71.8  128,732  56,229 

Manistee    18.524  18.450  0.4  8,642  9,882 

Marquette    47,654  47,144  1.1  32,636  15,018 

Mason    20,474  19,378  5.7  9,506  10,968 

Mecosta    18,968  16,902  12.2  6,736  12,232 

Menominee    25,299  24,883  1.7  11,151  14,148 

Midland    35,662  27,094  31.6  14,285  21,377 

Missaukee    7,458         8.034  —7.2  7,458 

Monroe    75,666  58,620  29.1  22,162  53,504 

Montcalm    31,013  28,581  8.5  6.668  24,345 

Montmorency    4,125  3,840  7.4  4,125 

Muskegon    121,545  94,501  28.6  85,245  36,300 

Newaygo    21,567  19,286  11.8  3,056  18,511 

Oakland    396,001  254,068  55.9  286,928  109,073 

Oceana    16,105  14,812  8.7  16,105 

Ogemaw    9,345          8,720  7.2  9,345 

Ontonagon   10,282  11,359  —9.5  10,282 

Osceola   13,797  13,309  3.7  13,797 

Oscoda    3,134         2,543  23.2  3,134 

Otsego   J   6,435  5,827  10.4  6,435 

Ottawa    73,751  59,660  23.6  31,216  42,535 

Presque  Isle   11,996  12,250  —2.1  3,873  8,123 

Roscommon    5,916         3,668  61.3  5,916 

Saginaw    153,515  130,468  17.7  105,939  47,576 

St.  Clair   91,599  76,222  20.2  49,266  42,333 

St.  Joseph    35,071  31,749  10.5  14,571  20,500 

Sanilac    30,837  30,114  2.4  30,837 

Schoolcraft    9,148         9,524  —3.9  5,086  4,062 

Shiawassee    45,967  41,207  11.6  19,142  26,825 

Tuscola    38,258  35,694  7.2  5,994  32,264 

Van  Buren   39,184  35,111  11.6  5,629  33,555 

Washtenaw    134,606  80,810  66.6  86,698  47,908 

Wayne   2,435,235    2,015,623  20.8  2,358,903  76,332 

Wexford    18,628  17,976  3.6  10,425  8,203 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales 


1950    Percentage  1940 


1951 
Retail  Sales 


Radio  Homes  Radio  Radio  Homes    (S  000) 


1950 
Homes 

916 

1,730 

8,928 

2,374 
18,743 

7,782 

1,646 

2,590 
49,445 

5,668 
13,319 

6,219 

5,368 

7,068 

9,689 

2,027 
20,922 

9,486 

1,182 
35,023 

6,292 
109,138 

4,696 

2,659 

2,996 

3,907 
923 

1,738 
21,183 

3,106 

1,920 
42,992 
26,525 
11,031 

9,006 

2,559 
13,523 
10,591 
12,434 

34,585 
671,076 

5,465 

Management."   Further  reproduction  unlicensed. 
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MINNESOTA 


SPOT  RATE  FINDER 


ALBANY,  1,196  pop.;  Stearns  Co. 
KASM,   500w-D,    1150kc,   KBS,  Conti- 
nental 

SB  1M  5M  15M  30M  1  Hr 
D  1.50  3.50  6.00  10.00  15.00  30.00 
N     1.50     3.50     6.00    10.00    15.00  30.00 

ALBERT  LEA,  13,545  pop.;  4.155 
homes;  98.1%  radio;  4,076  radio 
homes;  Freeborn  Co.;  TV  alloc: 
Chan.  57. 

KATE,  250w,  1450kc,  ABC,  Buhner  & 
Johnson,  Rambeau,  Conlan  (Min- 
neapolis) 

D  6.00  7.00  12.00  24.00  36.00  60.00 
N      7.00     8.00    16.00    32.00    48.00  80.00 


Douglas 


ALEXANDRIA,     6,319  pop.; 

Co.;  TV  alloc:  Chan.  36. 
KXRA,  250w,  1490kc,  Lawson 
D  9.00    18.00    38.25  60.00 

N  12.00    22.50    45.00  75.00 

AUSTIN,    23,100    pop.;    6,621  homes; 

98.7%     radio-     6.535     radio  homes; 

Mower  Co.;  TV  alloc:  Chans.  6,  51. 
KAUS,  lkw,  1480kc,  MBS,  Pearson 
D      7.20  12.00    24.00    36.00  60.00 

N    12.00  20.00    40.00    60.00  100.00 

BEMIDJI,  10,001  pop.;  3,068  homes; 
95.1%  radio;  2,918  radio  homes;  Belt- 
rami Co.;  TV  alloc:  Chan.  24. 

KBUN,  250w,  1450kc,  MBS,  Lawson, 
Crossley 

D  2.50  3.00  6.00  12.00  18.00  30.00 
N     4.50      6.00    12.00    24.00    36.00  60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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BRAINERD,  12,637  pop.;  3,842  homes; 

96.9%     radio;     3,723    radio  homes; 

Crow  Wing  Co.;  TV  alloc:  Chan.  12. 
KLIZ,    250w,    1400kc,    MBS,  Lawson, 

Walker 

SB      1M     5M     15M     30M     1  Hr 

D  4.00  6.00  9.00  20.00  30.00  50.00 
N     6.00     8.00    12.00    30.00    45.00  75.00 

BRECKENRIDGE,  3,623  pop.;  Wilkin 
Co. 

KBMW,  250w,   1450kc,  Lawson 

D      4.00     4.00     7.50    15.00    25.00  40.00 

N     5.00     5.00    10.00    30.00    40.00  50.00 

CLOQUET,  7,685  pop.;  Carlton  Co.;  TV 

alloc:  Chan.  44. 
WKLK,  250w,  1230  kc,  Continental 
D     2.75     2.75  20.63    30.94  51.56 

N     3.00     3.00  22.05    34.38  57.06 

CROOKSTON,  7,352  pop.;  Polk  Co.;  TV 

alloc:  Chan.  21. 
KROX,  lkw,  1260kc,  Cooke,  Lawson 
D      6.25  12.50    25.00    37.50  62.50 

N     8.00  16.00    32.00    48.00  80.00 

DETROIT  LAKES,  5,787  pop.;  Becker 

Co.;  TV  alloc:  Chan.  18. 
KDLM,  lkw-D,  1360kc 
D      3.75     5.25     9.00    18.00    36.00  60.00 

DULTJTH,  104,511  pop.;  31,290  homes; 
98.3%  radio;  30,758  radio  homes;  St. 
Louis  Co.;  TV  alloc  (Duluth-Su- 
perior,  Wis.):  3,  6,  *8,  32,  38. 

3  AM  affiliates,  average  1-time  rates 
D      7.03     7.13    11.48    21.92    38.00  67.50 
N    13.00    13.50    21.40    41.50    73.00  126.67 


MARKET  INDICATORS  FOR  MINNESOTA 


CLASSIFICATIONS 

FIGURES 

YR. 

FIGURES 

YR 

Population   

2,982,483 

'50 

2,792,300 

'4( 

Urban  Population   

1,624,914 

'50 

(1)  1,390,098 

'4( 

Rural  Population   

1,357,569 

'50 

(1)  1,402,202 

'4( 

845,757 

'50 

728,359 

'4( 

97.7% 

'50 

91.2% 

'4( 

835,275 

'50 

647,499 

'4( 

Retail  Sales   

$3,094,894,000 

'51 

$2,896,613,000 

'4i 

1,217,450 

'51 

1,168,887 

'5( 

947,000 

'52 

641,000 

'4e 

New  Construction   

.  $  530,100,000 

'51 

$  176,100,000 

'4( 

Farm  Income   

.  $  960,586,759 

'49 

$  636,860,599 

'4- 

Internal  Revenue  Collections.  . 

.  $  785,404,721 

'51 

$  629,726,416 

'5( 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management." 
unlicensed.   For  other  sources  see  foreword. 


Further  reproduction 


KDAL,  5kw,  610kc,  CBS,  Avery-Knodel, 
Hooper 

SB      1M     5M     15M     30M     1  Hr 

D  9.00  9.00  15.00  30.00  45.00  75.00 
N    18.00    18.00    30.00    60.00    90.00  150.00 

WEBC,  5kw,  1320kc,  NBC,  Hollingbery, 
Buhner  &  Johnson 


7.00 
12.00 


10.00 
18.00 


20.00 
37.50 


WREX.  lOkw-D,  5kw-N,  1080kc,  MBS, 
Weed 

D  5.25  5.25  9.45  15.75  31.50  52.50 
N     9.00     9.00    16.20    27.00    54.00  90.00 


ELY,  5,474  pop.;  St.  Louis  Co.;  TV  al 
loc:  Chan.  16. 


EVELETH,  5,872  pop.;  St.  Louis  Co. 
WEVE,  250w,  1340kc,  MBS,  KBS,  Law 
son,  Conlan,  BMB 

SB       1M     5M     15M     30M     1  Hi 
D  4.50     9.00    18.00    27.00  45.0( 

N  6.00    15.00    30.00    45.00  75.0( 

FAIRMONT,  8,193  pop.;  Martin  Co.;  TV 

alloc:  Chan.  40. 
KSUM,   lkw,   1370kc,  MBS,  Rambeau 
Conlan 

D  3.51  5.40  9.00  18.00  27.00  45.0C 
N     5.85     9.00    15.00    30.00    45.00  75.0( 

FARIBAULT,  16,028  pop.;  3,724  homes 
97.3%  radio;  3,623  radio  homes;  Rice 
Co.;  TV  alloc:  Chan.  20. 
KDHL,  lkw,  920kc,  Lawson,  BMB 
D  4.00  6.00  12.00  24.00  36.00  60.0C 
N      6.00     8.00    16.00    32.00    48.00  80.0C 

(Continued  on  page  100) 
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37.50  75.00 
75.00  140.00 


DETROIT  HAS 

l!/2-million 
home  radios .. 


the  average 

per-thousand  for 
radio  time  in  Detroit... 
a  4-billion  dollar  market! 


THE  WORLD'S  FIRST  RADIO  STATION 
Owned  and  Operated  by  THE  DETROIT  NEWS 


National  Representatives:  THE  GEORGE  P.  HOLLINGBERY  COMPANY 
Associate  Television  Station  WWJ-TV 


AM— 950  KILOCYCLES— 5000  WATTS 
FM— CHANNEL  246—97.1  MEGACYCLES 


BROADCASTING    •  Telecasting 
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announcement 

UNFOLDED 
COPIES 

of 
the 

1952 

Telecasting 

MAP 

(inserted  in  1952  Marketbook) 

ARE  AVAILABLE  AT 
THESE  PRICES 

Single  Map — $1.00 
5  copies — $4.50 
10  copies — $8.50 
25  copies — $20.00 
50  copies — $37.50 
100  copies — $70.00 


BROADCASTING  •  TELECASTING 

Readers'  Service 
National  Press  Bldg. 
Washington  4,  D.  C. 


COTTONWOOD 


WorthingtonQ] 


MARTIN 

:airmont(T] 


MINNESOTA 

SPOT  RATE  FINDER 

(Continued  from  page  98) 

FERGUS  FALLS,  12,917  pop.;  3,222 
homes;  97.4%  radio;  3,138  radio 
homes;  Otter  Tail  Co.;  TV  alloc: 
Chan.  16. 

KGDE,  lkw-D,  500w-N,  1250kc,  MBS, 

Walker 

SB      1M     5M     15M     30M     1  Hr 

D  4.00  6.00  12.00  18.00  36.00  60.00 
N     6.00     8.00    16.00    24.00    48.00  80.00 

GRAND  RAPIDS,  6,019  pop.;  Itasca  Co.; 
TV  alloc:  Chan.  20. 

KBZY,  250w,  1490kc,  MBS 
D     4.00     4.00     7.00    14.00  21.00 
N     6.00     6.00    10.00    20.00  30.00 


35.00 
50.00 


HASTINGS,  6.560  pop.;  Dakota,  Wash- 
ington Cos.;  TV  alloc:  Chan.  29. 

SUBBING,  16,276  pop.;  4,870  homes; 
98.3%  radio;  4,787  radio  homes;  St. 
Louis  Co.;  TV  alloc:  Chan.  10. 

WMFG,  250w,  1240kc,  NBC 

D     2.80     2.80     4.15     8.30    15.20  27.60 

N     4.80     4.80     7.20    14.40    26.40  48.00 

INTERNATIONAL  FALLS,  6,269  pop.; 
Koochiching  Co.;  TV  alloc:  Chan.  11. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


LITTLE  FALLS,  6,717  pop.;  Morrison 
Co.;  TV  alloc:  Chan.  14. 

KLTF,  500w-D,  960kc,  Power-Johns 

SB  1M  5M  15M  30M  1  Hr 
D  2.50  2.50  4.00  9.00  15.00  24.00 
N     3.00     3.00     5.00    10.50    17.50  27.00 

MANKATO,  18,809  pop.;  5,334  homes; 
97.5%  radio;  5,201  radio  homes;  Blue 
Earth  Co.;  TV  alloc:  Chan.  15. 

2  AM  affiliates,  average  1-time  rates 
D     4.00     6.00    12.00   24.00   36.00  60.00 
N     6.00     8.00    16.00    32.00    48.00  80.00 

KTOE,  5kw-D,  lkw-N,  1420kc,  ABC 

D     4.00     6.00    12.00    24.00    36.00  60.00 

N     6.00     8.00    16.00    32.00    48.00  80.00 

KYSM,   250w,    1230kc,    NBC,  Meeker, 

Conlan,  BMB 
D     4.00     6.00    12.00    24.00    36.00  60.00 
N     6.00     8.00    16.00    32.00    48.00  80.00 


KYSM-FM,  Chan. 
Meeker,  Bonus 


278,  103.5mc,  47kw, 


MARSHALL,  5,923  pop. 
alloc:  Chan.  22. 


Lyon  Co.;  TV 


KMHL,  250w,  1400kc,  MBS,  ABC,  Pear- 
son 

D  4.00  6.00  12.00  24.00  36.00  60.00 
N     6.00     8.00    16.00    32.00    48.00  80.00 


MINNEAPOLIS,  521,718  pop.;  159,108 
homes;  98.7%  radio;  157,040  radio 
homes;  Hennepin  Co.;  TV  alloc. 
(Minneapolis-St.  Paul) :  *2,  4  (WCTN- 
TV  Minneapolis),  5  (KSTP-TV  Min- 
neapolis), 9,  11,  17,  23. 

4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  29.12  40.62  58.92  88.62  135.00  225.00 
N    43.33   66.25    60.00  165.00  251.25  418.75 


4   AM   non-affiliates,   average  1-time 

rates  ' 
D      6.25     8.35    18.41    34.58    57.25  100.95 
N    10.00    12.00    35.10    63.50  100.00  180.00 

KEYD,  5kw-D,  1440kc,  Rambeau 

D     6.00     8.00    14.00    28.00    48.00  80.00 

KSTP,  50kw,  1500kc,  NBC,  Petry 

D    30.00    50.00    60.00  100.00  150.00  250.00 

N    80.00  100.00  200.00  300.00  500.00 


KSTP-FM,    Chan.  271, 
Bonus 


102.1mc,  2kw, 


KSTP-TV,  Chan.  5,  17.3kw-aur.;  24.7kw- 

vis.;  NBC,  Petry 
D    90.00  121.15  157.50  180.00  270.00  450.00 
N  180.00  242.30  315.00  360.00  540.00  900.00 
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MINNESOTA  MARKET  DATA  BY  COUNTIES 


County 


1950  1940 
Population  Population 


Aitken    14 

Anoka   35 

Becker    24 

Beltrami    24 

Benton    15 

Big  Stone    9 

Blue  Earth    38 

Brown    25 

Carlton    25 

Carver    18 

Cass    19 

Chippewa    16 

Chisago    12 

Clay    30 

Clearwater    10 

Cook    2 

Cottonwood    15 

Crow  Wing   30 

Dakota    49 

Dodge    12 

Douglas    21 

Faribault    23 

Fillmore    24 

Freeborn    34 

Goodhue    32 

Grant    9 

Hennepin    676 

Houston    14 

Hubbard   11 

Isanti   12 

Itasca    33 


327 
579 
836 
,962 
,911 
,607 
,327 
895 
,584 
.155 
468 
739 
,669 
,363 
,204 
900 
763 
875 
,019 
,624 
,304 
879 
,465 
517 
118 
542 
,579 
,435 
,085 
,123 
321 


17,865 
22,443 
26,562 
26,107 
16,106 
10,447 
36,203 
25,544 
24,212 
17,606 
20,646 
16,927 
13,124 
25,337 
11,153 

3,030 
16,143 
30,226 
39,660 
12,931 
20,369 
23,941 
25,830 
31,780 
31,564 

9,828 
568,899 
14,735 
11,085 
12,950 
32,996 


Percentage 
Increase 

—19.8 
58.5 
—6.5 
—4.4 
—1.2 
—8.0 

5.9 

1.4 

1.5 

3.1 
—5.7 
—1.1 
—3.5 
19.8 
—8.5 
—4.3 
—2.4 

2.1 
23.6 
—2.4 

4.6 
—0.3 
—5.3 

8.6 

1.8 

2.9 
18.9 
—2.0 

—6.4 
1.0 


1950  195"0 
Urban  Rural  1950 

Population  Population  Homes 


19,367 
5,787 

10,001 
6,383 
2,577 

18,809 

15,200 
7,685 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    (S  000) 


1949  Mfg 
1949  Taxabl 


1949  1950        Mfg.  Em- 

Farm  Income  Automobiles  ployment 


Payroll; 
1st  Qtr 


- 


5,991 
14,870 


3,165 
15,414 
31,301 

6,319 
3,843 

13,545 
10,645 

612,113 

3,027 
2,978 
6,019 


14.327 

4,255 

4,072 

95.7 

3,739 

9,128 

$  4,542,206 

5,718 

235 

16,212 

9,421 

9,195 

97.6 

4,795 

14,401 

4,717,125 

11,100 

1,969 

19,049 

6,723 

6,501 

96.7 

5,149 

17,228 

8,978,218 

10,544 

253 

14,961 

6,892 

6,499 

94.3 

5,041 

21,650 

3,085,689 

8,705 

609 

9,528 

4,007 

3,851 

96.1 

3,084 

13,539 

5,662,378 

6,302 

600 

7,030 

2,641 

2,596 

98.3 

2,303 

11,436 

6,119,904 

4,690 

169 

19,518 

10,835 

10,586 

97.7 

8,547 

51,191 

19,965,752 

18,582 

1,580 

10.695 

7,311 

7,128 

97.5 

5,778 

28,255 

16,252,640 

12,758 

1,205 

16,899 

6,634 

6,435 

97.0 

5,212 

18,440 

4,263,340 

9,379 

3,478 

18,155 

4,995 

4,845 

97.0 

3,750 

14,684 

11,390,791 

8,712 

316 

19,468 

5,359 

5,084 

94.9 

3,858 

11,313 

3,374,801 

6,922 

295 

10,748 

4,841 

4,739 

97.9 

3,908 

20,104 

13,446,561 

8,431 

314 

12,669 

3,806 

3,688 

96.9 

3,027 

8,838 

6,626,396 

6,024 

213 

15,493 

7,966 

7,799 

97.9 

5,514 

35,567 

15,923,845 

13,858 

489 

10,204 

2,789 

2,652 

95.1 

2,133 

7,369 

3,159,894 

4,137 

167 

2,900 

931 

879 

94.4 

606 

2,562 

61,236 

1,105 

244 

12,598 

4,565 

4,478 

98.1 

3,557 

16,380 

17,678,171 

8,739 

141 

15,461 

9,147 

8,845 

96.7 

6,778 

33,356 

2,923,346 

13,941 

747 

17,718 

13,060 

12,851 

98.4 

8,534 

36,312 

11,594,330 

19,735 

7,378 

12,624 

3,511 

3,427 

97.6 

2,873 

9,192 

11,103,065 

5,619 

78 

14,985 

6,103 

5,902 

96.7 

4,487 

22,204 

10,001,858 

10,522 

295 

20,036 

6,732 

6,604 

98.1 

5,459 

24,420 

21,600,170 

12,117 

298 

24,465 

7,147 

6,933 

97.0 

5,673 

21,786 

17,476,519 

11,307 

205 

20,972 

9,762 

9,557 

97.9 

7,267 

35,298 

22,465,590 

15,524 

2,646 

21,473 

9,455 

9,238 

97.7 

7,358 

34,777 

15,485,800 

14,407 

2,209 

9,542 

2,660 

2,601 

97.8 

2,156 

9,237 

8,339,669 

4,875 

38 

64,466 

201,344 

198,727 

98.7 

152,246 

834,538 

14,525,767 

265,904 

63,538 

14,435 

4,058 

3,932 

96.9 

3,174 

10,998 

9,402,547 

6,388 

161 

8,058 

3,222 

3,025 

93.9 

2,127 

7,918 

2,305,186 

4,578 

324 

9,145 

3,206 

3,094 

96.5 

2,481 

8,665 

5,190,817 

5,032 

202 

27,302 

9,463 

9,113 

96.3 

6,943 

28,646 

2,547,520 

12,832 

936 

r. 


$  96,000 
1.572.00C 

153,000 

326,000 

425,000 

141,000 

966,000 

666,000 
2,386,000 

200,000 

127,000 

144,000 

114,000 

321,000 
68,000,  „ 

142,000  • 
82,000 

445,000 
6,000,000,,, 
42,000 1  : 

152,000!  ' 

174,000:  E 

104,000  ": 
1,693,000 
1,432,000 
22,000 


* 


» 

K 

i 
- 

1 


I: 


91,000 
102,000 
103,000 
661,000 


Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


MINNESOTA 

SPOT  RATE  FINDER 

(Continued  from  page  100) 

WCCO,  50kw,  830kc,  CBS,  CBS  Radio 
Spot  Sales,  Pulse,  BMB 

SB  1M  5M  15M  30M  1  Hr 
D  57.00  72.00  72.00  144.00  216.00  360.00 
N  95.00  240.00  360.00  600.00 

WDGY,     50kw-D,     25kw-N,  1130kc, 

Avery-Knodel,  BMB 
D  27.00    45.00    75.00  125.00 

N  43.20    72.00  120.00  200.00 


WLOL,  5kw,  1330kc,  MBS,  AM  Radio 
Sales 

SB      1M     5M     15M     30M     1  Hr 

D  14.50  18.00  30.50  50.50  84.00  140.00 
N  20.00  25.00  60.00  100.00  165.00  275.00 
WMIN,  250w,  1400kc,  Forjoe 
D  7.00  9.00  20.00  40.00  60.00  120.00 
N  10.00  12.00  27.00  55.00  80.00  160.00 
WMIN-FM,  Chan.  258,  99.5mc,  lOOkw, 
Bonus 

WPBC,  500w-D,  980kc,  Sears  &  Ayer, 
Pulse 

D  5.75  8.05  12.65  25.30  46.00  78.20 
WTCN,   5kw-D,   lkw-N,   1280kc,  ABC, 

Free  &  Peters,  Pulse 
D    15.00    22.50    30.00    60.00    90.00  150.00 
N    30.00    45.00    60.00  120.00  180.00  300.00 


famuli} 


REGIONAL  COVERAGE  AT  LOWER  RATES 
MAKES  KEYD  YOUR  BEST  TWIN  CITY  BUY 

KEYD  gets  regular  response  from  every  Minnesota  county,  32 
Wisconsin  counties,  15  North  and  South  Dakota  counties — even 
some  northern  Iowa  counties — proving  that  KEYD  is  the  greatest 
radio  value  in  the  Twin  Cities. 


keyd 


—YOUR  KEY  TO  FAMILY  LISTENING 
IN  THIS  GREAT  MARKET 


You'll  get  greater  advertising  results  with  KEYD,  because  KEYD 
gives  more  listeners  and  better  coverage  per  dollar  invested. 
KEYD's  family  interest  programming  produces  loyal  audience  re- 
sponse from  all  age  groups  in  both  farm  and  city  homes.  Take 
advantage  of  this  natural  key  to  family  listening.  Reach  a  profit- 
able market  for  your  product  in  these  rich  metropolitan  and  rural 
counties  by  using  KEYD. 


LEE  WHITING,  General  Manager 

RAY  TENPENNY,  Commercial  Manager 


5,000  WATTS 

In  ALL  Directions 


KEYD 

FAMILY  BROADCASTING  CORP. 

NINTH  AND  HENNEPIN      •     MINNEAPOLIS  2,  MINN. 

Represented  by  Rambeau 
New  York  —  Chicago  —  Los  Angeles  —  San  Francisco 
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WTCN-FM,  Chan.  246,  97.1mc,  12kw, 
Free  &  Peters  (No  rates  available) 

WTCN-TV,  Chan.  4,  9.2kw-aur.;  17.9kw- 
vis.,  ABC,  CBS,  DuMont,  Free  & 
Peters 

SB      1M     5M      15M      30M     1  Hr 

D  65.00  65.00  88.00  130.00  195.00  325.00 
N  160.00  160.00  208.00  320.00  480.00  850.00 

MONTEVIDEO,   5,459   pop.;  Chippewa 

Co.:  TV  alloc:  Chan.  19. 
KDMA,   lOOw,   1450kc,   ABC,  Pearson, 

Conlan 
D  4.50 
N  6.00 


6.00  12.00  24.00  36.00  60.00 
8.00    16.00    32.00    48.00  80.00 


MOORHEAD,  14,870  pop.;  3,862  homes; 
98.2%  radio;  3,792  radio  homes;  Clay 
Co. 

KVOX,    250w,    1340kc,    MBS,  Walker, 

Conlan 
D  5.25 
N  6.50 


6.50  20.00  35.00  50.00  70.00 
8.00    25.00    40.00    55.00  85.00 


NEW  ULM,  9,348  pop.;  Brown  Co.;  TV 

alloc.:  Chan.  43. 
KNUJ,  lkw-D,  860kc 

D  5.25    10.50    21.00    31.50  52.50 

NORTHFIELD,  7,487  pop.;  Rice  Co.;  TV 
alloc:  Chan.  26. 

OWATONNA,  10,191  pop.;  3.034  homes; 

97.3%     radio;    2,952    radio  homes; 

Steele  Co.;  TV  alloc:  Chan.  45. 
KOBK,  500W-D,  1390kc 
D      2.00     3.00     4.00     9.00    15.00  24.00 
N     2.00     3.00     4.00     9.00    15.00  24.00 

RED  WING,  10.645  pop.;  3,364  homes; 
97.7%  radio;  3,286  radio  homes;  Good- 
hue Co.,  TV  alloc:  Chan.  63. 

KAAA,  lkw-D,  1250kc 

D      5.00     6.00    10.00    20.00    30.00  50.00 

ROCHESTER,  29,885  pop.;  8,312  homes; 
98.7%  radio;  8,204  radio  homes;  Olm- 
sted Co.,  TV  alloc:  Chans.  10,  55. 

2  AM  affiliates,  average  1-time  rates 
D      4.50     6.00    12.00    24.00    36.00  60.00 
N     6.00     8.00    16.00    32.00    48.00  80.00 

KLER,  500w-D,  lkw-N,  970kc,  ABC, 
Pearson 

D      4.00     6.00    12.00    24.00  36.00  60.00 

N     6.00     8.00    16.00    32.00  48.00  80.00 

KROC,  250w,  1340kc,  NBC,  Ra-Tel 

D      5.00     6.00    12.00    24.00  36.00  60.00 

N     6.00     8.00    16.00    32.00  48.00  80.00 

ST.  CLOUD,  28,410  pop.;  6,968  homes; 
97.9%  radio;  6,822  radio  homes;  Ben- 
ton, Sherburne,  Stearns  Cos.;  TV  al- 
loc: Chans.  7,  33. 

2  AM  affiliates,  average  1-time  rates 
D      5.00     6.00    10.45    26.38    37.90  57.00 
N     6.00     7.00    14.00    32.00    48.00  77.50 


KFAM,  250w,  1450kc,  NBC,  Pearson 

D  10.90    27.75    40.80  68.00 

N  13.60    34.00    51.00  85.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


KFAM-FM,  Chan.  284,  104.7mc,  50kw; 
Bonus 

WJON,  250w,  1240kc,  ABC,  Rambeau 
Bulmer  &  Johnson 
1M  5M 

D 

N 


SB  1M  5M  15M  30M  1  Hr 
5.00  6.00  10.00  25.00  35.00  50.00 
6.00     7.00    15.00    30.00    45.00  70.00 
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SOUTH   ST.  PAUL,  15,909  pop.;  4,449  f.i 


ST.  PAUL,  311,349  pop.;  92,844  homes 
98.7%  radio;  91,637  radio  homes;  Ram- 
sey Co.;  TV  alloc:  (see  Minneapolis), 


homes;     98.8%    radio;    4,396  radio 

homes;  Dakota  Co. 
WCOW,  5kw-D,  1590kc 

D      5.00     6.00    12.00   24.00    36.00  60.00 

STILLWATER,  7,674  pop.;  Washington 

Co.;  TV  alloc:  Chan.  39. 
WSHB,  250w-D,  1220kc,  KBS,  Cooke 
D     2.00     3.00     4.80    10.80    18.00  28.80 
N     2.75     3.60     6.00    12.60    21.00  32.40 

THIEF  RIVER  FALLS,  6,926  pop;  Pen 
nington  Co.;  TV  alloc:  Chan.  15. 

KTRF,  250w,  1230kc,  Bulmer  &  John- 
son, Conlan 

D      2.00     3.00     8.00    18.00    25.00  40.00 

N     2.70     4.00     9.00    20.00    30.00  50.00 

VIRGINIA,   12,486   pop.;    3,965  homes; 

98.7%  radio;  3,913  radio  homes;  St. 

Louis  Co.;  TV  alloc:  Chan.  26. 
WHLB,    250 w,    1400kc,    NBC,  Holling- 

bery,  Bulmer  &  Johnson 
D     2.40  3.60     7.20    13.20  24.00 

N     4.80  7.20    14.40    26.40  48.00 

WADENA,  3,958  pop.;  Wadena  Co.;  TV 

alloc:  Chan.  27. 
KWAD,  lkw,  920kc,  MBS,  Bulmer  & 

Johnson,  Conlan 
D      5.00     5.75     9.50    21.00    31.00  52.00 
N     6.25     6.75    13.50    28.00    42.00  70.00 

WDLLMAR,  9,410  pop;  Kandiyohi  Co.; 

TV  alloc:  Chan.  31. 
KWLM,  250w,  1340kc,  ABC,  Pearson, 

Conlan 

D  4.50  6.00  12.00  24.00  36.00  60.00 
N     6.00     8.00    16.00    32.00    48.00  80.00 

WINONA,    25,031    pop.;    7,204  homes; 
96.7%  radio;  6,966  radio  homes;  Win- 
ona Co.;  TV  alloc:  Chan.  61. 
KWNO,  250w,  1230kc,  ABC,  Pearson, 

Conlan,  BMB 
D     4.20     6.00    10.20    20.40    30.60  51.00 
N     6.00     8.00    17.00    34.00    51.00  85.00 
KWNO-FM,  Chan.  248,  97.5mc,  18.5kw, 
Pearson,  Bonus 
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WORTHINGTON,    7,923    pop.;    Nobles  IT 
Co.;  TV  alloc:  Chan.  32. 

KWOA,  lkw-D,  730kc,  Bulmer  &  John- 
son 

D  10.80    21.60    32.40  54.00 
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1950 


1950 


1949  Mfg. 


ounty 


Kanabec 

ilandiyoh 

'ittson 


!  ac  Qui  Parle 

Lake   

i  ake  of  the  Woods. 


Xahnomen 


ed  Lake 


|  odd   

iijillji'raverse 


1950 

1940 

Percentage 

Urban 

Rural 

1950 

}»50 

Percentage 

1940 

Population 

Population 

Increase 

Population 

Population 

Homes 

Radio  Homes  Radio  Radio  Horn 

16,306 

16,805 

—3.0 

3,313 

12,993 

4,598 

4,501 

97.9 

3,722 

9,192 

9,651 

—4.8 

9,192 

2,609 

2,499 

95.8 

1,994 

28,644 

26,524 

8.0 

9,410 

18,234 

7,615 

7,455 

97.9 

5,646 

9,649 

10,717 

—10.0 

9,649 

2,647 

2,552 

96.4 

2,123 

16,910 

16,930 

—0.1 

6,269 

10,641 

4,977 

4,604 

92.5 

3,427 

14,545 

15,509 

—6.2 

14,545 

3,987 

3,931 

98.6 

3,335 

7,781 

6,956 

11.9 

4,400 

3,381 

2,524 

2,315 

91.7 

1,868 

4,955 

5,975 

—17.1 

4,955 

1,429 

1,365 

95.5 

1,119 

19,088 

19,227 

—0.7 

2,713 

16,375 

5,587 

5,447 

97.5 

4,419 

10,150 

10,797 

—6.0 

10,150 

2,874 

2,161 

75.2 

2,298 

22,253 

21,569 

3.2 

8,943 

13,310 

6,270 

5,900 

94.1 

4,712 

22,198 

21,380 

3.8 

7,491 

14,707 

6,343 

6,013 

94.8 

4,676 

7,059 

8,054 

—12.4 

7,059 

1,720 

1,631 

94.8 

1,325 

16,125 

18,364 

—12.2 

16,125 

4,249 

4,126 

97.1 

3,629 

25,655 

24,656 

4.1 

8,193 

17,462 

7,328 

7,196 

98.2 

5,616 

18,966 

19,277 

—1.6 

4,608 

14,358 

5,309 

5,160 

97.2 

4,175 

15,165 

15,558 

—2.5 

15,165 

4,312 

4,131 

95.8 

3,263 

25,832 

27,473 

—6.0 

6,717 

19,115 

6,612 

6,334 

95.8 

5,163 

42,277 

36,113 

17.1 

23,100 

19,177 

11,710 

11,511 

98.3 

8,346 

14,801 

15,060 

—1.7 

14,801 

3,864 

3,798 

98.3 

3,081 

20,929 

18,282 

14.5 

12,542 

8,387 

4,899 

4,811 

98.2 

3,681 

22,435 

21,215 

5.8 

7  923 

14,512 

6,219 

6,132 

98.6 

4,760 

12,909 

14,746 

—12.5 

12,909 

3,589 

3,485 

97.1 

3,012 

48,228 

42,658 

13.1 

29,885 

18,343 

13,138 

12,875 

98.0 

9,193 

51,320 

53,192 

—3.5 

12,917 

38,403 

13,584 

13,122 

96.6 

10,604 

12,965 

12,913 

0.4 

6,926 

6,039 

3,615 

3,467 

95.9 

2,766 

18,223 

21,478 

—15.2 

18,223 

5,283 

5,061 

95.8 

4,349 

14,003 

13,794 

1.5 

5,269 

8,734 

3,838 

3,773 

98.3 

3,018 

35,900 

37,734 

—4.9 

12,401 

23,499 

9,773 

9,490 

97.1 

7,880 

12,862 

13,544 

—5.0 

2,666 

10,196 

3,603 

3,517 

97.6 

2,924 

355,332 

309,935 

14.6 

335,798 

19,534 

104,395 

103,038 

98.7 

81,216 

6,806 

7,413 

—8.2 

6,806 

1,687 

1,628 

96.5 

1,385 

22,127 

22,290 

—0.7 

3,813 

18,314 

6,178 

6,061 

98.1 

4,836 

23,954 

24,625 

—2.7 

23,954 

6,530 

6,419 

98.3 

5,300 

36,235 

32,160 

12.7 

23,515 

12,720 

8,654 

8,412 

97.2 

6,657 

11,278 

10,993 

3.2 

3,650 

7,628 

3,150 

3,084 

97.9 

2,475 

14,505 

15,103 

—4.0 

14,505 

3,805 

3,638 

95.6 

2,812 

206,062 

206,917 

—0.4 

154,333 

51,729 

61,894 

60,532 

97.8 

51,295 

16,486 

15,585 

5.8 

3,185 

13,301 

4,365 

4,234 

97.0 

2,995 

10,661 

10,456 

2.0 

2,656 

8,005 

2,619 

2,514 

96.0 

1,899 

15,816 

16,625 

—4.9 

15,816 

4,315 

4,216 

97.7 

3,425 

70,681 

67,200 

5.2 

25,921 

44,760 

16,384 

15,909 

97.1 

12,424 

21,155 

19,749 

7.1 

10,191 

10,964 

5,962 

5,819 

97.6 

4,518 

11,106 

11,039 

0.6 

3,811 

7,295 

2,933 

2,845 

97.0 

2,274 

15,837 

15,469 

2.4 

3,398 

12,439 

4,379 

4,278 

97.7 

3,293 

25,420 

27,438 

—7.4 

2,782 

22,638 

6,935 

6,685 

96.4 

5,594 

8,053 

8,283 

—2.8 

8,053 

2,233 

2,204 

98.7 

1,846 

16,878 

17,653 

—iA 

3,457 

13,421 

4,835 

4  695 

Q7  1 

Q1  Q 

12,806 

12,772 

0.3 

3,958 

8,848 

3,433 

3,282 

95.6 

2,504 

14,957 

15,186 

—1.5 

4,927 

10,030 

4,420 

4,301 

97.3 

3,416 

34,544 

26,430 

30.7 

14,300 

20,244 

9,414 

9,226 

98.0 

6,125 

13,881 

13,902 

0.2 

3,861 

10,020 

4,021 

3,961 

98.5 

3,158 

10,567 

10,475 

0.9 

3,623 

6,944 

2,744 

2,684 

97.8 

2,180 

39,841 

37,795 

5.4 

25,031 

14,810 

11,255 

10,906 

96.9 

8,631 

27,716 

27,550 

0.6 

27,716 

7,702 

7,440 

96.6 

5,889 

16,279 

16,917 

—3.8 

1,979 

14,300 

4,569 

4,505 

98.6 

3,754 

1951 

1949 

Taxable 

Retail  Sales 

1949 

1950 

Mfg.  Em- 

Payrolls 

($  000) 

Farm  Income 

Automobiles 

ployment 

1  st  Qtr. 

14,978 

21,246,877 

8,751 

213 

146,000 

6,712 

4,200,753 

3,576 

128 

83,000 

29,360 

17,211,233 

12,847 

200 

108,000 

7,978 

9,439,299 

4,931 

44 

20,000 

14,916 

1,532,413 

5,850 

2,798 

2,478,000 

12,773 

14,687,718 

7,396 

73 

24,000 

6,317 

256,940 

3,050 

127 

68,000 

17,209 

1,908,506 

1,818 

59 

27,000 

8,704 

10,860,429 

8,760 

768 

653,000 

29,694 

10,422,007 

5,259 

36 

16,000 

24,068 

17,539,093 

11,075 

671 

350,000 

24,068 

14,761,138 

12,064 

734 

516,000 

4,374 

3,048,811 

2,723 

35 

16,000 

11,346 

12,118,104 

7,412 

91 

60,000 

26,609 

23,283,120 

13,376 

874 

668,000 

17,008 

13,898,602 

8,812 

431 

244,000 

13,769 

5,510,038 

6,530 

235 

114,000 

18,799 

9,069,217 

10,422 

603 

341,000 

43,839 

17,920,753 

19,116 

5,103 

4,952,000 

11,583 

17,998,306 

7,253 

56 

30,000 

12,020 

11,492,076 

8,045 

226 

123,000 

27,244 

20,235,683 

11,364 

406 

235,000 

10,141 

10,079,940 

6,316 

63 

34,000 

57,132 

14,731,970 

19,614 

38,780 

26,105,091 

22,222 

882 

483,000 

16,281 

3,496,295 

5,561 

272 

148,000 

13,092 

7,077,962 

7,409 

220 

114,000 

17,247 

12,036,299 

7,401 

161 

89,000 

32,585 

22,505,905 

16,365 

459 

325,000 

8,441 

9,316,083 

5,958 

119 

64,000 

446,985 

3,064,828 

128,601 

5,401 

3,082,468 

2,661 

63 

35,000 

23,001 

21,494,091 

12,011 

255 

142,000 

21,611 

25,208,519 

12,714 

128 

66,000 

29,732 

12,714,533 

12,475 

1,108 

718,000 

11,939 

13,821,889 

5,928 

227 

97,000 

10,861 

7,314,852 

5,948 

100 

47,000 

211,932 

6,283,667 

72,994 

553 

13,025 

8,333,255 

6,724 

553 

395,000 

5,986 

4,074,421 

3,874 

86 

36,000 

11,915 

15,636,879 

8,407 

201 

103,000 

69,929 

22,009,361 

25,586 

23,742 

12,309,823 

9,849 

1,033 

770,000 

11,181 

9,059,716 

5,642 

88 

39,000 

18,933 

12,353,376 

7,472 

160 

70,000 

18,109 

12,468,376 

10,129 

369 

231,000 

8,458 

8,070,729 

4,211 

53 

26,000 

15,599 

9,976,951 

7,024 

425 

296,000 

14,589 

3,972,845 

5,319 

191 

90,000 

14,936 

10,770,767 

7,183 

556 

281,000 

25,656 

8,411,864 

13,003 

3,024 

2,460,000 

14,017 

12,161,409 

6,994 

301 

179,000 

9,462 

9,200,436 

5,140 

44 

28,000 

39,881 

10,886,166 

15,785 

3,223 

2,236,000 

26,082 

16,703,788 

12,910 

528 

291,000 

15,914 

16,592,769 

8,630 

75 

44,000 

Tote:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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COUNTIES 

reaches  more  people 

covers  more  homes 

COVERED  BY 
LINDER  STATIONS 

1,229,000 

360,941 

CITIES  OF 
SAINT  PAUL  & 
MINNEAPOLIS 

827,900 

257,010 

than  there  are  in  both  Minneapolis  and  St.  Paul!  (and  no  TV) 


The  Linder  Group  of  stations  covers  48.8%  of  the  farm  pop- 
ulation, households  and  radio  homes — 23%  of  Minnesota's  total 
population.  Their  area  has  59.5%  of  the  total  farm  income  and 
27.8%  of  the  state's  total  retail  sales. 

Big  audiences  mean  big  sales  in  this  prosperous  area  of  the 
Linder  Group  of  stations. 

Available  individually  or  in  combination.  Ideal  for  test 
campaigns. 


represented 
y  John  E. 
earson 
ompany 


Willmar 


KMHL  ,M  KTOE KDMA 


Montevideo 


Harry  W.  Linder 
The  LINDER  Group       Willmar,  Minnesota 
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August  18,  1952 


Marketbook,  Page  103 


MISSISSIPPI 


SPOT  RATE  FINDER 


ABERDEEN,  5,290  pop.;  Monroe  Co. 
WMPA,  250w,  1240kc 

SB      1M      5M      15M      30M     1  Hr 

D  2.50  5.00  20.00  25.00  35.00  60.00 
N      2.50     5.00    20.00    25.00    35.00  60.00 

BILOXI.  37,425  pop.;  7,998  homes; 
84.1%  radio;  6,726  radio  homes;  Har- 
rison Co.;  TV  alloc:  Chans.  13,  *44, 
50. 

WLOX,  250w,  1490kc,  MBS,  Rambeau 
D  3.50  3.50  7.00  14.00  21.00  35.00 
N  6.00  6.00  12.00  24.00  36.00  60.00 
WVMI,  lkw,  570kc 

D  3.40  4.50  9.00  18.00  27.00  45.00 
N     3.40     4.50     9.00    18.00    27.00  45.00 

BOONEVILLE,  3,295  pop.;  Prentiss  Co. 
WBIP,  250w,  1400kc 

D  3.50  3.50  9.00  16.00  30.00  55.00 
N      2.75     2.75     7.50    11.00    20.00  35.00 

BROOKHAVEN.    7,801    pop.;  Lincoln 

Co.;  TV  alloc:    Chan.  37. 
WJMB,  250w,   1340kc,  Continental 
D  1.00     5.00     9.00    18.00  35.00 

N  .75     3.00    12.00    12.00  20.00 

CANTON,  7,048  pop.;  Madison  Co.;  TV 
alloc:   Chan.  16. 

CENTREVILLE,  2,025  pop.;  Amite,  Wil- 
kinson Cos. 
WGLC,  250w-D,  1580kc 
D      3.00     4.00    12.50    20.00    35.00  50.00 

CLARK  SD  ALE,      16,539      pop.;  4,953 

homes;  76.4%  radio;  3,784  radio 
homes;  Coahoma  Co.;  TV  alloc: 
Chans.  6,  32. 

WROX,  250w,  1450kc,  MBS 

D      5.00     5.00    10.00    24.00    36.00  60.00 

N     5.00     5.00    10.00    24.00    36.00  60.00 

CLEVELAND,  6,747  pop.;  Bolivar  Co. 
WCLD.  250w,  1490kc,  McGillvra 
D      1.50     2.75     7.50    10.00    16.00  35.00 
N      1.50     2.75     7.50    10.00    16.00  35.00 

COLUMBIA,  6,124  pop.;   Marion  Co.; 

TV  alloc:    Chan.  35. 
WCJU,  250w,  1450kc,  MBS,  KBS 
D      3.00  6.00    12.00    18.00  30.00 

N     5.00  10.00    20.00    30.00  50.00 

COLUMBUS,  17,172  pop.;  4,760  homes; 

77.6%     radio;    3,694    radio  homes; 

Lowndes  Co.;  TV  alloc:  Chan.  28. 
WACR,  250w-D,  1050kc 

(No  rates  available) 
WCBI,  250w,  1340kc,  MBS 
D      5.00     5.00    10.00    24.00    36.00  60.00 
N     5.00     5.00    10.00   24.00    36.00  60.00 

CORINTH,  9,785  pop.;  Alcorn  Co.;  TV 

alloc:    Chan.  29. 
WCMA,  250w,  1230kc,  MBS,  Burn-Smith 
D      4.00     5.00     8.00    13.00    24.00  45.00 
N      5.00     6.00    11.00    25.00    40.00  70.00 

GREENVILLE,  29,936  pop.;  8,678  homes; 
75.8%  radio;  6,578  radio  homes:  Wash- 
ington Co.;  TV  alloc:    Chans.  21,  27. 
WGVM,  lkw-D,  1260kc,  Devney 
D      6.00     6.00    12.00    20.00    36.00  60.00 
WJPR,  lkw.  1330kc,  MBS,  Sears  &  Ayer 
D      5.50     6.50    10.00    18.00    36.00  60.00 
N      5.50     6.50    10.00    18.00    36.00  60.00 
GREENWOOD,  18,061  pop.;  5,428  homes; 
80.5%  radio;  4,370  radio  homes;  Le- 
flore Co.;  TV  alloc:   Chan.  24. 
WABG,  lkw-D,  500W-N,  960kc 
D      5.50     6.50    10.00    18.00    36.00  60.00 
N     5.50     6.50    10.00    18.00    36.00  60.00 
WGRM,  250w,  1240kc,  NBC,  KBS 
D  9.00    22.50    40.00  75.00 

N  9.00    22.50    40.00  75.00 

GRENADA,  7,388  pop.;   Grenada  Co- 
TV  alloc:  Chan.  15. 
WNAG,  250w,  1400kc,  MBS,  Radio  Sales 
D      5.00     5.00    10.00    24.00    36.00  60.00 
N      5.00     5.00    10.00    24.00    36.00  60.00 
GULFPORT,  22,659  pop.;  6,353  homes; 
85.5%  radio;  5,432  radio  homes:  Har- 
rison Co.;  TV  alloc:    Chan.  56. 

GULFPORT  (BILOXI) 

WGCM,  250w,  1240kc,  ABC,  Sears  & 
Ayer 

D      3.50     3.50     7.00    14.00    21.00  35.00 
N      6.00     6.00    12.00    24.00    36.00  60.00 
WGCM-FM,  Chan.  268,  101.5mc,  3kw, 
Bonus 

HATTIE  SBURG,  29,474  pop.;  8,383 
homes;  79.0%  radio;  6,623  radio 
homes;  Forrest  Co.;  TV  alloc:  Chans. 
9,  17. 

WFOR,  250w,  1400kc,  NBC,  Hollingbery, 

BMB,  Conlan 
D      4.50     4.50     9.00    18.00    27.00  45.00 
N     7.50     7.50    15.00    30.00    45.00  75.00 
WFOR-FM,  Chan.  250,  97.9mc,  2kw,  Hol- 
lingbery 

D      3.00     3.00     6.00    12.00    18.00  30.00 
N     5.00     5.00    10.00    20.00    30.00  50.00 
WHSY,  250w,  1230kc,  BMB 
D     4.25  8.75    15.00    24.00  40.00 

N     7.50  12.00    20.00    36.00  60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


JACKSON,  98,271  pop.;  26,942  homes; 
86.2%  radio;  23,224  radio  homes; 
Hinds  Co.;  TV  alloc:  Chans.  12,  *19, 
25,  47. 

4  AM  affiliates,  average  1-time  rate: 

SB      1M     5M     15M     30M     1  Hr 

D  8.67  8.35  11.88  20.19  30.81  53.13 
N    13.17    11.88    20.00    37.31    57.00  95.00 

WJDX,  5kw-D,  lkw-N,   1300kc,  NBC, 

Hollingbery 
D    10.00    10.00    15.00    24.00    36.00  60.00 
N    15.00    15.00    25.00    48.00    72.00  120.00 
WJDX-FM,  Chan.  275,  102.9mc,  50kw 
D  1.50     3.00     5.00    10.00  15.00 

N  1.50     3.00     5.00    10.00  15.00 

WJQS,  250w,  1400kc,  CBS 
D  3.40     7.50    12.75    21.25  42.50 

N  5.00    10.00    21.25    36.00  60.00 

WJXN,  250w,  1450kc,  Forjoe 
D  9.00    15.00    25.00  40.00 

N  9.00    15.00    25.00  40.00 

WRBC,    5kw-D,    lkw-N,    620kc,  MBS, 

Branham,  Conlan,  BMB 
D  8.00  8.00  10.00  20.00  30.00  50.00 
N  12.50  12.50  20.00  40.00  60.00  100.00 
WSLI,  5kw,  930kc,  ABC,  Weed 
D  10.00  12.00  15.00  24.00  36.00  60.00 
N  12.00  15.00  25.00  40.00  60.00  100.00 
KOSCIUSKO,  6,753  pop.;  Attala  Co.;  TV 

alloc:    Chan.  52. 
WKOZ,  250w,  1340kc 

D  5.50  6.50  10.00  18.00  36.00  60.00 
N  5.50  6.50  10.00  18.00  36.00  60.00 
LAUREL,    25,038    pop.;    7,208  homes; 

79.9%  radio;  5,759  radio  homes;  Jones 

Co.;  TV  alloc:   Chan.  33. 

2  AM  affiliates,  average  1-time  rates 
D      4.00     4.00      8.00    16.00    24.00  40.00 
N      6.00     6.00    12.00    24.00    36.00  60.00 

WAML,  250w,  1340kc,  NBC,  Hollingbery 
D  4.00  4.00  8.00  16.00  24.00  40.00 
N  6.00  6.00  12.00  24.00  36.00  60.00 
WLAU,  250w,  1490kc,  ABC,  MBS,  Mc- 
Gillvra, SAMS 
D  4.00  4.00  8.00  16.00  24.00  40.00 
N  6.00  6.00  12.00  24.00  36.00  60.00 
LOUISVILLE,  5,282  pop.;  Winston  Co.; 

TV  alloc:   Chan.  46. 
MACON,  2,241  pop.;  Noxubee  Co. 
WMBC,  250w,  1400kc 

D  3.40     7.50    12.75   21.25  42.50 

N  5.00    10.00    21.25    36.00  60.00 

McCOMB,    10,401    pop.;    3,246  homes; 
86.1%  radio;  2,795  radio  homes;  Pike 
Co.:  TV  alloc:   Chan.  31. 
WAPF,  250w-D,  lOlOkc,  KBS 
D  4.00    12.50    20.00    35.00  50.00 

WSKB,  5kw-D,  500w-N,  1250kc 
D     4.50     8.00    15.00   20.00    30.00  50.00 
N     6.00    10.00    20.00   30.00    50.00  80.00 
MERIDIAN,  41,893  pop.;  12,589  homes; 
78.5%  radio;  9,882  radio  homes;  Lau- 
derdale Co.;   TV  alloc:    Chans.  11, 
30,  *36. 

3  AM  affiliates,  average  1-time  rates 
D      3.22     3.38      7.50    15.17    24.08  44.17 
N     4.00     4.67    10.00    22.08    36.00  60.00 

WCOC,  5kw-D,  lkw-N,  910kc,  CBS 
D  3.40  3.40  7.50  12.75  21.25  42.50 
N  5.00  5.00  10.00  21.25  36.00  60.00 
WMOX,  250w,  1240kc,  MBS 
D  2.75  3.25  7.50  20.00  30.00  50.00 
N  3.00  4.00  10.00  24.00  36.00  60.00 
WMOX-FM,  Chan.  253,  98.5mc,  5kw, 
Bonus 

WTOK,  250w,  1450kc,  ABC,  Headley- 
Reed 

D  3.50  3.50  7.50  12.75  21.00  40.00 
N     5.00     5.00    10.00    21.00    36.00  60.00 

NATCHEZ,  22,740  pop.;  12,589  homes; 
74.8%  radio;  9,417  radio  homes; 
Adams  Co.;  TV  alloc:  Chan.  29. 

2  AM  affiliates,  average  1-time  rates 
D      3.50  8.00    18.25    30.50  55.00 

N     5.00  10.50    23.25    38.00  67.50 

WMIS,  250w,  1240kc,  NBC,  KBS 
D  9.00    22.50    40.00  75.00 

N  9.00    22.50    40.00  75.00 

WNAT  250w,  1450kc,  ABC 
D      3.50  7.00    14.00    21.00  35.00 

N     5.00  12.00    24.00    36.00  60.00 

PASCAGOULA,     10,805     pop.;  2,974 
homes;     86.3%    radio;     2,567  radio 
homes;    Jackson    Co.;    TV  alloc: 
Chan  22 
WPMP,'250w-D,  1580kc 
D      5.25  9.00    24.00    36.00  60.00 

PHILADELPHIA,  4,472  pop.;  Neshoba 

Co. 

WHOC,  250w,  1490kc 

D      4.00     4.00     8.00    12.00    24.00    40  00 

N      6.00     6.00    12.00    18.00    36.00  60.00 

PICAYUNE,  6,707  pop.;  Pearl  River  Co- 
TV  alloc:    Chan.  14. 
WRJW,  5kw-D,  1320kc 

D  4.50     9.50    21.00    32.00  55.00 
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STARKVILLE,   7,107   pop.;  Oktibbeha 

Co.;  TV  alloc:   Chan.  34. 
WSSO.  250w,  1230kc 

SB  1M  5M  15M  30M  1  Hr 
D  3.00  5.00  10.00  24.00  36.00  60.00 
N     3.00     5.00    10.00    24.00    36.00  60.00 

STATE  COLLEGE,  Oktibbeha  Co.;  TV 
alloc:   Chan.  *2. 

TUPELO,    11,527    pop.;    3,548  homes; 

83.1%  radio;  2,948  radio  homes;  Lee 

Co.;  TV  alloc:  Chan.  38. 
WELO,  250w,  1490kc,  MBS 
D      5.00     5.00    10.00    24.00    36.00  60.00 
N     5.00     5.00    10.00    24.00    36.00  60.00 

UNIVERSITY,  Lafayette  Co.;  TV  alloc: 

Chan.  *20. 

VICKSBURG,  27,948  pop.;  8,684  homes; 
78.5%  radio;  6,817  radio  homes;  War- 
ren Co.;  TV  alloc:  Chan.  41. 
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WQBC,  lkw-D,  500w-N,  1420kc,  MBi 

Sears  &  Ayer,  Conlan 

SB      1M     5M     15M  30M 

D 

N 

WVIM,  250w,  1490kc 

D                         7.00    14.00  21.00  35.0 

N                        12.00    24.00  36.00    60.Q  moli 


4.00  4.00  12.00  18.00  32.00  60.C 
6.00     6.00    15.00    25.00    50.00  90.C 


OX. 


WEST  POINT,  6,432  pop.;  Clay  Co. 

alloc:   Chans.  8,  56. 
WROB,  250w,  1450kc,  MBS 
D      5.00     5.00    10.00    24.00  36.00 
N      5.00     5.00    10.00    24.00  36.00 

YAZOO  CITY,  9,746  pop.;  Yazoo 

TV  alloc:   Chan.  49. 
WAZF,  250w,  1230kc 
D      5.00     5.00    10.00    24.00  36.00 
N      5.00     5.00    10.00    24.00  36.00 
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MARKET  INDICATORS  FOR  MISSISSIPPI 


CLASSIFICATIONS 

FIGURES 

YR. 

FIGURES 

2,178,914 

'50 

2,183,796 

607,162 

'50 

(1)  432,882 

1,571,752 

'50 

(1)  1,750,914 

554,783 

'50 

534,956 

79.8% 

'50 

39.9% 

451,916 

'50 

205,613 

Retail  Sales   

$1,172,821,000 

'51 

$  992,700,000 

510,286 

'51 

484,374 

242,000 

'52 

117,900 

.  $  146,000,000 

'47 

$  93,000,000 

,  $  339,712,853 

'49 

$  284,487,801 

Internal  Revenue  Collections . . 

.  $  113,837,543 

'51 

$  88,306,655 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management.' 
unlicensed.  For  other  sources  see  foreword. 


Page  1C4,  August  18,  1952 


Marketbook 


'4 
'4 
'4 
'4 
'4 

'4|al 
'4 

'5' 
'4 
>4i 

»r  inr 

°]  Job 

Further  reproductio  i|f 

Hi 


BROADCASTING    •  Telecastin 


;  T  !sr' 

By 

60.Cke 
60.C  111111 


ai 

nit- 

m:. 


JI 

s 

111 

a- 


MISSISSIPPI  MARKET  DATA  BY  COUNTIES 


iunty 


1950  1940 
Population  Population 


lams    32,256 

corn    27,158 

nite    19,261 

tala    26,652 

mton    8,793 

ilivar    63,004 

ihoun    18,369 

iroll    15,499 

ckasaw    18,951 

octaw    11,009 

,aiborne    11,944 

irke    19.362 

|y    17,757 

lahoma    49,361 

piah    30,493 

pvington    16,036 

;  Soto    24,599 

rrest   45,055 

anklin    10,929 

lorge    10,012 

•eene    8,215 

•enada    18,830 

mcock    11,891 

irrison    84,073 

nds    142,164 

)lmes    33,301 

imphreys    23,115 

;aquena    4,966 

iwamba    17,216 

ckson    31,401 

sper    18,912 

fferson    11,306 

ff  Davis    15,500 

ties    57,235 

smper    15,893 

fayette    22,798 

mar    13,225 

uderdale    64,171 

wrence    12,639 

ake    21,610 

e    38,237 

Bore    51,813 

ncoln    27,809 

wndes    37,852 

idison   33,860 

irion    23,967 

u-shall    25,106 

priroe    36,543 

mtgomery    14,470 

ityishoba    25,730 

j:wton    22,681 

ixubee    20,022 

rtibbeha    24,569 

inola   31,271 

itjiarl  River    20,641 

rry    9,108 

ke    35,137 

ntotoc    19,994 

entiss    19,810 

litman    25,885 

.nkin    28,881 

«4'Jott    21,681 

arkey    12,903 

•npson    21,819 

lith    16,740 

ane    6,264 

inflower    56,031 

llahatchie    30,486 

tte    18,011 

ppah    17,522 

shomingo    15,544 

inica    21,664 

tiion    20,262 

talthall    15,563 

tarren    39,616 

,'ashington    70,504 

j|jyne    17,010 

bster    J1.607 


ilkinson    14,116 

inston    22,231 

lobusha    15,191 

zoo    35,712 


27,238 
26,969 
21,892 
30,227 
10,429 
67,574 
20,893 
20,651 
21,427 
13,548 
12,810 
20,596 
19,030 
48,333 
33,974 
17,030 
26,663 
34,901 
12,504 

8,704 

9,512 
19,052 
11,328 
50,799 
107,273 
39,710 
26,257 

6,433 
19,922 
20,601 
19,484 
13,969 
15,869 
49,227 
21,867 
21,257 
12,096 
58,247 
13,983 
24,570 
38,838 
53,406 
27,506 
35,245 
37,504 
24,085 
25,522 
37,648 
15,703 
27,882 
24,249 
25,669 
22,151 
34,421 
19,125 

9,292 
35,002 
22,904 
20,921 
27,191 
27,934 
23,144 
15,433 
22,024 
19,403 

6,155 
61,007 
34,166 
19,309 
19,680 
16,974 
22,610 
21,867 
17,534 
39,595 
67,576 
16,928 
14,160 
15,955 
22,751 
18,387 
40,091 


Percentage 
Increase 

18.4 
0.7 
—12.0 
—11.8 
—15.7 
—6.8 
—12.1 
—24.9 
—11.6 
—18.7 
—6.8 
—6.0 
—6.7 
2.1 
—10.2 
—5.8 
—7.7 
29.1 
—12.6 
15.0 
—13.6 
—1.2 
5.0 
65.5 
32.5 
—16.1 
—12.0 
—22.8 
—13.6 
52.4 
—2.9 
—19.1 
—2.3 
16.3 
—27.3 
7.2 
9.3 
10.2 
—9.3 
—12.0 
—1.5 
—3.0 
1.4 
7.4 
—9.7 
—0.5 
—1.6 
—2.9 
—7.9 
—7.7 
—6.5 
—22.0 
10.9 
—9.2 
7.9 
—2.0 
0.4 
—12.7 
—5.3 
—4.8 
3.4 
—6.3 
—16.4 
—0.9 
—13.7 
1.8 
—8.2 
—10.8 
—6.7 
—11.0 
—8.4 
—4.2 
—7.3 
—11.2 
0.1 
4.3 
0.5 
—18.0 
—11.5 
—2.3 
—17.4 
—10.9 


1950  1950 
Urban  Rural 
Population  Population 


22,740 
9,785 


6,753 


6,747 


2,920 

6,432 
16,539 
7,073 


29,474 


7,388 
4,621 
69,570 
100,261 
3,198 
4,071 


17,645 


28,617 


3,956 


41,893 


11,527 

18,061 
7,801 

17,172 
7,048 
6,124 
3,276 

10,280 
3,441 
4,472 
2,912 

7,107 

6,707 

10,401 

3,295 


2,874 


4,369 
2,629 


3,680 

27,948 
34,672 
3,442 


5,282 
3,213 
9.746 


9,516 
17,373 
19,261 
19,809 

8,793 
56,257 
18,369 
15,499 
18,951 
11,009 

9,024 
19,362 
11,325 
32,822 
23,420 
16,036 
24,599 
15,581 
10,929 
10,012 

8,215 
11,442 

7,270 
14,503 
41,903 
30,103 
19,044 

4,966 
17,216 
13,756 
18,912 
11,306 
15,500 
28,618 
15,893 
18,842 
13,225 
22,278 
12,639 
21,610 
26,710 
33,752 
20,098 
20,680 
26,812 
17,843 
21,830 
26,263 
11,029 
21,258 
19,769 
20,022 
17,462 
31,271 
13,934 

9,108 
24,736 
19,994 
16,515 
25,885 
28,881 
18,807 
12,903 
21,819 
16,740 

6,264 
51,662 
27,857 
18,011 
17,522 
15,544 
21,664 
16,582 
15,563 
11,668 
35,832 
13,568 
11,607 
14,116 
16,949 
11,978 
25,966 


1950 
Homes 

8,944 
7,457 
4,619 
6,525 
2,070 

16,016 
4,701 
3,552 
4,813 
2,728 
3,034 
4,808 
4,537 

13,161 
7,829 
3,839 
5,931 

12,357 
2,863 
2,487 
1,949 
4,907 
3,141 

21,076 

37,454 
8,070 
5,586 
1,266 
4,371 
8,428 
4,375 
2,971 
3,597 

14,844 
3,614 
5,398 
3,415 

18,153 
3,113 
5,268 

10,371 

13,272 
7,237 
9,560 
7,894 
6,223 
5,687 
9,553 
3,769 
6,448 
5,709 
4,804 
5,758 
7,827 
5,400 
2,219 
9,284 
5,337 
5,238 
6,334 
5,882 
5,343 
3,256 
5,265 
4,004 
1,655 

13,252 
7,448 
4,487 
4,390 
4,065 
5,591 
5,516 
3,595 

11,952 

19,243 
4,028 
3,042 
3,426 
5,369 
3,885 
8,898 


1950    Percentage  1940 
Radio  Homes  Radio  Radio  Homes 


6,708 
6,346 
3,681 
5,090 
1,639 

12,460 
3,958 
2,820 
3,942 
2,212 
2,236 
3,914 
3,480 
9,976 
6,169 
3,156 
4,496 
9,960 
2,388 
2,019 
1,551 
3,852 
2,569 

17,725 

31,461 
6,085 
4,190 
942 
3,510 
7,273 
3,456 
2,243 
2,802 

12,098 
2,812 
4,351 
2,797 

14,286 
2,456 
4,188 
8.608 

10,405 
5,797 
8,126 
6,039 
4,835 
4,265 
7,633 
3,030 
5,100 
4,641 
3,598 
4,514 
6,293 
4,482 
1,793 
7,761 
4,440 
4,368 
5,150 
4,800 
4,419 
2,615 
4,338 
3,267 
1,377 

10,376 
5,929 
3,558 
3,670 
3,411 
4,244 
4,562 
2,851 
9,406 

14,567 
3,182 
2,528 
2,755 
4,215 
2,995 
6,558 


75.0 
85.1 
79.7 
78.0 
79.2 
77.8 
84.2 
79.4 
81.9 
81.1 
73.7 
81.4 
76.7 
75.8 
78.8 
82.2 
75.8 
80.6 
83.4 
81.2 
79.6 
78.5 
81.8 
84.1 
84.0 
75.4 
75.0 
74.4 
80.3 
86.3 
79.0 
75.5 
77.9 
81.5 
77.8 
80.6 
81.9 
78.7 
78.9 
79.5 
83.0 
78.4 
80.1 
85.0 
76.5 
77.7 
75.0 
79.9 
80.4 
79.1 
81.3 
74.9 
78.4 
80.4 
83.0 
80.8 
83.6 
83.2 
83.4 
81.3 
81.6 
82.7 
80.3 
82.4 
81.6 
83.2 
78.3 
79.6 
79.3 
83.6 
83.9 
75.9 
82.7 
79.3 
78.7 
75.7 
79.0 
83.1 
80.4 
78.5 
77.1 
73.7 


2,798 
3,702 
1,697 
2,637 

757 
4,889 
2,333 
1,487 
1,942 
1,138 

829 
1,835 
1,681 
3,840 
3,058 
1,514 
1,446 
4,814 
1,111 

733 

689 
1,720 
1,285 
7,815 
14,728 
2,460 
1,763 

297 
1,636 
3,113 
1,409 

641 
1,051 
6,136 
1,248 
2,054 
1,143 
7,109 

956 
1,858 
4,734 
4,961 
2,722 
3,583 
2,640 
2,081 
1,375 
3,706 
1,532 
2,407 
2,123 
1,089 
1,870 
2,909 
2,390 

759 
4.204 
2,414 
2,276 
2,645 
2,064 
2,072 
1,355 
2,066 
1,670 

639 
4,644 
2,659 
1,550 
2,128 
1,852 
1,365 
2,656 
1,288 
5,371 
6,267 
1,122 
1,457 
1,242 
1,758 
1,770 
2,876 


1951 

Retail  Sales 
(S  000) 

$27,501 
18,430 
6,713 
14,446 
1,324 
30,658 
5,840 
3,168 
7,071 
3,116 
5,166 
6,140 
8,586 
30,691 
13,214 
5,986 
6,773 
43,974 
4,292 
4,577 
2,535 
11,112 
6,107 
62,037 
134,460 
14,634 
10,697 
772 
2,953 
18,590 
4,845 
3,777 
5,719 
39,264 
4,190 
10,774 
4,162 
46,453 
5,008 
6,457 
27,405 
39,552 
18,219 
22,997 
14,046 
11,995 
7,452 
15,015 
6,712 
10,680 
10,115 
7,985 
9,679 
15,340 
12,101 
3,364 
23,560 
7,467 
8,017 
9,820 
6,804 
13,858 
6,375 
7,554 
3,381 
4,257 
24,797 
9,750 
7,649 
5,807 
3,741 
7,627 
8,412 
4,851 
33,796 
47,488 
5,749 
5,771 
6,752 
9,698 
7,172 
17.799 


1949 
Farm  Income 

$968,971 
3,043,562 
2,968,924 
2,470,662 
1,570,672 
22,565,468 
3,568,121 
2,508,754 
2,886,753 
937,758 
1,634,072 
1,312,195 
2,077,065 
18,408,914 
3,527,874 
1,835,792 
7,818,282 
946,742 
789,506 
950,005 
599,803 
2,252,660 
718,321 
1,033,768 
4,725,061 
6,448,487 
8,410,487 
2,147,892 
3,112,040 
731,321 
1,852,499 
1,375,235 
2,074,050 
2,860,068 
1,621,476 
2,694,591 
1,553,167 
1,904,118 
1,427,232 
2,759,969 
5,563,668 
15,490,130 
2,106,115 
4,049,423 
4,861,616 
2,438,897 
4,689,041 
5,520,569  - 
1,450,583 
2,930,831 
2,418,001 
4,054,699 
3,089,513 
5,887,350 
3,888,443 
721,463 
2,375,162 
4,290,510 
3,817,325 
10,251,346 
3,161,854 
3,107,457 
3,949,334 
2,801,375 
3,601,611 
744,080 
25,687,404 
10,857,154 
4,637,661 
3,315,751 
2,332,108 
10,501,787 
3,873,786 
3,012,256 
1,853,522 
17,488,151 
1,303,995 
1,861,964 
1,069,081 
2,100,446 
2,441,133 
7,482,433 


1949 

1950  Median  Fam 
Automobiles  Income 


8,207 
7,152 
3,926 
5,179 
1,419 

11,629 
3,521 
2,469 
3,565 
2,111 
2,476 
4,256 
3,343 

10,216 
6,668 
3,461 
5,207 

12,948 
2,784 
3,033 
2,083 
4,514 
2,829 

23,449 

41,501 
5,589 
3,859 
680 
3,815 
8,282 
3,631 
1,981 
2,908 

14,148 
2,508 
4,675 
3,200 

16,278 
2,454 
4,005 
9,844 

11,405 
7,647 
8,119 
5,753 
5,830 
3,620 
7,649 
3,138 
5,708 
4,815 
2,984 
4,626 
6,572 
5,375 
2,391 
8,597 
3,901 
4,471 
4,596 
5,814 
5,143 
2,258 
5,109 
3,415 
2,145 
9,597 
5,013 
3,337 
3,655 
3,310 
3,789 
5,150 
3,110 

10,008 

14,646 
3,780 
2,790 
2,780 
4,234 
3,383 
7,829 


$2,128 
1,287 
1,020 
903 
717 
759 
1,210 
720 
999 
813 
947 
1,003 
1,082 
1,104 
1,018 
1,009 
643 
1,990 
1,375 
1,290 
1,029 
1,391 
1,334 
2,291 
2,293 
553 
672 
627 
1,104 
2,131 
809 
725 
827 
1,657 
613 
1,271 
1,431 
1,835 
985 
698 
1,384 
1,019 
1,492 
1,424 
767 
1,232 
580 
1,118 
1,024 
969 
890 
549 
1,319 
870 
1,581 
1,000 
1,592 
1,069 
1,276 
692 
1,287 
1,087 
664 
1,058 
775 
1  1,576 
826 
690 
650 
1,042 
1,099 
809 
1,053 
861 
1,835 
1,150 
1,078 
964 
944 
913 
952 
805 


1950 
Employed 

12,497 
8,839 
6,158 
8,501 
2,748 

19,349 
5,771 
4,805 
6,095 
3,302 
4,050 
6,333 
5,529 

16,640 

10,410 
5,113 
8,643 

15,153 
3,530 
2,779 
1,200 
6,334 
3,491 

22,591 

56,788 

10,753 
6,900 
1,449 
5,519 
9,061 
5,672 
3,915 
5,126 

19,009 
4,914 
7,165 
4,074 

24,219 
4,138 
6,651 

13,973 

17,709 
9,440 

13,500 

11,196 
8,268 
7,456 

11,165 
4,754 
8,584 
7,183 
6,519 
7,634 
9,567 
6,648 
2,588 

12,091 
6,739 
6,743 
7,715 
8,101 
7,353 
3,814 
7,000 
5,409 
1,826 

16,637 
9,319 
5,560 
5,978 
4,604 
7,547 
6,938 
5,459 

14,521 

23,137 
5,298 
3,862 
4,942 
7.889 
5,111 

12,060 


)te:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952 
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MISSOURI 


SPOT  RATE  FINDER 


ALTON,  571  pop.;  Oregon  Co. 
KALM.  lkw-D,  1290kc 
(CP) 

CAPE  GIRARDEAU,  21,578  pop.;  6,379 
homes;  94.8%  radio;  6,047  radio 
homes;  Cape  Girardeau  Co.;  TV  al- 
loc:  Chans.  12,  18. 

KFVS,  lkw-D,  500w-N,  960kc,  MBS, 
Pearson 

SB      1M     5M     15M     30M    1  Hr 

D  8.50    17,50    35.00    50.00  80.00 

N  8.50    17.50   35.00    50.00  80.00 

KFVS-FM,  Chan.  239,  95.7mc,  8.1kw 
(20%  of  AM  rate) 

KGMO,  250w-D,  1220kc 

D      7.50     8.50    15.00   30.00    45.00  75.00 

KGMO-FM,  Chan.  249,  97.7mc,  290w 

D      3.75     4.25     7.50    15.00    22.50  37.50 

N     3.75     4.25     7.50    15.00    22.50  37.50 

CARTHAGE,  11,188  pop.;  3,831  homes; 
94.5%  radio;  3,620  radio  homes;  Jasper 
Co.;  TV  alloc:   Chan.  56. 

KDMO,  250w,  990kc 
D  4.00  5.00  7.00 
N     4.00     5.00  7.00 


10.00  20.00  40.00 
10.00    20.00  40.00 


CARUTHERSVILLE,  8,614  pop.;  Pemis- 
cot Co.;  TV  alloc:   Chan.  27. 

KCRV,  lkw-D,  1370kc 

D      2.50     3.50     7.50    15.00    18.75  37.50 


CHILLICOTHE,  8,694  pop.;  Livingston 
Co.;  TV  alloc:  Chan.  14. 

KCHI,  250w-D,  lOlOkc,  Conwell 

D      6.00     7.50    12.00    21.30   36.30  60.75 


CLINTON,  6,075  pop.;  Henry  Co  :  TV 
alloc:    Chan.  49. 

KDKD,  lkw-D,  1280kc,  Devney 

D      6.00     6.00     9.00    18.00    32.00  *  50.00 

N      6.00     6.00     9.00    18.00    32.00  50.00 


COLUMBIA,  31,974  pop.;  7,973  homes; 
94.5%  radio;  7,534  radio  homes- 
Boone  Co.;  TV  alloc:    Chans.  8,  16, 

KFRU,  250w,  1400kc,  ABC,  BMB 

D      5.00     5.00     8.00    16.00    24.00  40.00 

N      6.00     6.00    12.00    24.00    36.00  60.00 


CONCORDL\,  1,218  pop.;  Lafayette  Co. 

FARMINGTON,  4,490  pop.;  St.  Francois 
Co.;  TV  alloc:   Chan.  52. 

KREI,  lkw-D,  1350kc 

D     3.75     4.50     7.50    18.75    37.50  60.00 


FESTUS,  5,199  pop.;  Jefferson  Co  ;  TV 
alloc:   Chan.  14. 

KJCF,  250w-D,  lOlOkc 

D      3.00     5.00    10.00    20.00    35.00  60.00 


FLAT  RIVER,  5,308  pop.;  St.  Francois 
Co. 

KFMO. 
BMB 

D 
N 


250w,    1240kc,   MBS,  Pearson, 


6.00 
6.00 


12.00  24.00  36.00 
12.00    24.00  36.00 


60.00 
60.00 


FULTON,  10,052  pop.;  2,162  homes- 
91.4%  radio;  1,976  radio  homes;  Calla- 
way Co.;  TV  alloc:  Chan.  24. 

KFAL,  250w,  900kc,  Standard  Audit  & 

Measurement  Service 
D      4.00     5.00    10.00    20.00    30.00  50.00 
N     5.00     7.00    15.00    30.00    45.00  75.00 


HANNIBAL,  20,444  pop.;  6,804  homes- 
94.4%  radio;  6,423  radio  homes; 
Marion,  Ralls  Co.;  TV  alloc:  Chans 
7,  27. 

KHMO,  5kw-D,  lkw-N,  1070kc,  NBS, 
Pearson,  Conlan 


3J 

N 


15.00  15.00  25.00  37.50  70.00  120.00 
18.00    18.00    35.00    50.00    90.00  150.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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INDEPENDENCE,  36,963  pop.;  11,944 
homes;  96.9%  radio;  11,574  radio 
homes;  Jackson  Co. 

KIMO,  lkw-D,  1510kc 

SB      1M     5M     15M  30M     1  Hr 

D              12.00    20.00    35.00  55.00  90.00 

N              15.00    25.00    50.00  75.00  125.00 

JEFFERSON  CITY,  25,099  pop.;  6,705 
homes;  96.9%  radio;  6,497  radio 
homes;  Cole  Co.;  TV  alloc:  Chans. 
13,  33. 

KWOS,  250w,  1240  kc,  MBS,  Sears  & 

Ayer,  Conlan 
D      4.00     5.50    10.00    20.00    30.00  50.00 
N     5.00     7.00    15.00    25.00    45.00  75.00 


KWOS-FM,  Chan.  253, 
Sears  &  Ayer,  Bonus 

JOPLIN,    38,711  pop.; 
93.2%    radio;  12,410 
Jasper,    Newton  Cos. 
Chans.  12,  30. 


98.5mc,  9.2kw, 


13,315  homes; 
radio  homes; 
TV  alloc: 


KFSB,  5kw-D,  lkw-N,  1310kc,  Conlan 
D  10.00  10.00  14.00  30.00  50.00  90.00 
N    15.00    15.00    25.00    40.00    65.00  110.00 

2  AM  affiliates,  average  1-time  rates 
D      7.25     8.00    13.50    20.00    35.00  55.00 
N     8.50    10.00    16.50    27.50    45.00  75.00 

KSWM,  250w,  1230  kc,  CBS,  Rambeau, 
Conlan 

D  8.50  8.50  15.00  20.00  35.00  50.00 
N    10.00    10.00    18.00    30.00    45.00  75.00 

WMBH,  250w,  1450kc,  MBS,  Sears  & 
Ayer,  Conlan 

D  6.00  7.50  12.00  20.00  35.00  60.00 
N      7.00    10.00    15.00    25.00    45.00  75.00 

WMBH-FM,  Chan.  241,  96.1mc,  70kw, 
Sears  &  Ayer,  Bonus 


KANSAS  CITY,  456,622  pop.;  148,471 
homes;  96.9%  radio;  143,868  radio 
homes;  Clay,  Jackson  Cos.;  TV  alloc: 
Chans.  4(WDAF-TV),  5,  9,  *19,  25,  65. 

4  AM  affiliates,  average  1-time  rates 

SB      1M     5M     15M     30M    1  Hr 

D  27.00  50.25  53.47  76.05  135.33  240.33 
N    48.45    85.00    92.87  129.40  230.67  414.00 

KCKN,  250w,  1340kc 

D    13.00    18.00   21.00   32.00   48.00  80.00 

N    13.00    18.00    21.00    32.00    48.00  80.00 

KCMO,  50kw-D,  lOkw-N,  810kc,  ABC, 
Katz,  Conlan,  Hooper 

D  39.00  60.00  64.80  108.00  180.00  300.00 
N    52.00    80.00    86.40  144.00  240.00  400.00 


KCMO-FM,   Chan.  235,  94.9mc,  54kv 
Transit  Radio 

(See  Transit  Radio  for  rates) 

KFRM  (Concordia),  5kw-D,  550kc,  Fre 
&  Peters,  Conlan 

SB      1M     5M     15M     30M  1H 

D      6.90    13.50  21.00 

(For  combination  rates  see  listin 
under  KMBC,  Kansas  City,  Mo.) 

KMBC,  5kw,  980kc,  CBS,  Free  &  Peter: 
Hooper,  Conlan 


23.00  45.00 
50.00  75.00 


70.00 
120.00 


All  rates  include  KFRM  when  avail 
able. 

(Continued  on  page  108) 


MARKET  INDICATORS  FOR  MISSOURI 


CLASSIFICATIONS 

Population   

Urban  Population 

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  


FIGURES  YR 


  3,954,653 

,   2,432,715 

  1,521,938 

  1,198,883 

  94.4% 

  1,124,347 

Retail  Sales    $3,993,395,000 

Automobiles   1,320,113 

Telephones    1,198,300 

New  Construction    $  634,200,000 

Farm  Income   $  719,927,797 


Internal  Revenue  Collections 


$1,383,976,313 


'50 

3,784,664 

'41 

'50 

(1)  1,960,696 

'4( 

'50 

(1)  1,823,968 

'4( 

'50 

1,068,642 

'4( 

'50 

79.9% 

'4( 

'50 

832,590 

'4( 

'51 

$3,538,622,000 

'4! 

'51 

1,261,420 

'5( 

'52 

794,700 

'4i 

'51 

$  200,800,000 

'41 

'49 

$  506,490,936 

'4 

'51 

$1,102,085,135 

'5( 

(1)  Old  urban  definition  of  Census  Bureau. 


Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management 
unlicensed.  For  other  sources  see  foreword. 
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29.5%  MORE 

SPOT  ADVERTISERS  BOUGHT 
TIME  ON  KSD  DURING  THE 
FIRST  6  MONTHS  OF  1952 
THAN  DURING  THE  SAME 
6-MONTH  PERIOD  IN  1950. 

(Moreover.  7.8%  more  spot  advertisers  bought 
time  on  KSD  during  the  first  6  months  of  1952 
than  during  the  same  6-month  period  in  1951.) 


KSD  Announcement  and  Program  Periods 
Are  Valuable  Advertising  Properties! 

For  rates  and  availabilities,  eall  or  write 


£! 


KSD 


THE  ST.  LOUIS  POST-DISPATCH  RADIO  STATION 

t      5000  WATTS  ON  550  KC  DAY  AND  NIGHT 

National  Advertising  Representative:   FREE  &  PETERS,  INC. 
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MISSOURI 

SPOT  RATE  FINDER 

(Continued  from  page  106) 
KANSAS  CITY  (Continued) 

WDAF,  5kw,  610kc,  NBC,  Christal 

SB  1M  5M  15M  30M  1  Hr 
D  30.00  66.00  58.40  73.00  133.00  266.00 
N    60.00  132.00  117.60  147.00  266.00  532.00 

WDAF-TV,  Chan.  4,  llkw-aur.;  22kw- 
vis.;  Harrington,  Righter  &  Parsons 
D    72.00    72.00    90.00  144.00  216.00  360.00 
N  120.00  120.00  150.00  240.00  360.00  600.00 


5kw-N,    710kc,  MBS, 


WHB,  lOkw-D, 
Blair 

D    16.00    30.00    37.20    53.20  93.00  155.00 

N    31.80    53.00    74.60  106.60  186.00  310.00 

KENNETT,  8,685  pop.;  Dunklin  Co.; 
TV  alloc:    Chan.  21. 

KBOA,  lkw-D,  830kc 

D  6.00    15.00    25.00    45.00  75.00 

KBOA-FM,  Chan.  255,  98.9mc,  6.9kw, 
Bonus 

KIRKSVILLE,  11,110  pop.;  3.597  homes; 
94.8%  radio;  3,410  radio  homes;  Adair 
Co.;  TV  alloc.:   Chans.  3,  18. 

KIRX,  250w,  1450kc 

D  6.00     7.50    15.00    25.00  50.00 

N  6.00     7.50    15.00    25.00  50.00 

LEBANON,  6,808  pop.;  Laclede  Co.;  TV 

alloc:  Chan.  23. 
KLWT,  250w,  1230kc,  MBS 
D  5.65     9.40    18.75    31.25  43.75 

N  5.65     9.40    18.75    31.25  43.75 

MARSHALL,  8,850  pop.;  Saline  Co.;  TV 
alloc:    Chan.  40. 

KMMO,  lkw-D,  1300kc 

D     7.00    12.00    18.00    24.00   36.00  60.00 

MARYVELLE,  6,834  pop.;  Nodaway  Co.- 
TV  alloc:    Chan.  26. 

Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MEXICO,  11,623  pop.;  3,755  homes; 
94.7%  radio;  3,556  radio  homes;  Au- 
drain Co.;  TV  alloc:    Chan.  45. 

KXEO,  250w,  1340kc,  MBS 

SB      1M     5M     15M     30M     1  Hr 

D      6.00     6.00     9.00    15.00    25.00  45.00 

N      6.00     6.00     9.00    15.00    25.00  45.00 

MOBERLY,  13,115  pop.;   4,549  homes; 
95.1%  radio;  4,326  radio  homes;  Ran- 
dolph Co.;  TV  alloc:    Chan.  35. 
KNCM,  250w,  1230kc,  Conwell 
D      5.60     5.60     8.40    16.80    30.25  54.50 
N     5.60     5.60     8.40    16.80    30.25  54.50 

MONETT,  4,771  pop.;  Lawrence,  Barry 

Cos.;  TV  alloc:   Chan.  14. 
KRMO,  250w,  990kc,  KBS,  Continental 
D     4.00     5.00     7.00    10.00    20.00  40.00 
N     4.00     5.00     7.00    10.00    20.00  40.00 

NEVADA,  8,009  pop.;  Vernon  Co.;  TV 

alloc:   Chan.  18. 
KNEM,  250w,  1240kc,  KBS,  Conwell 
D      4.00     5.40     9.75    17.25    29.20  48.75 
N     4.00     5.40     9.75    17.25    29.20  48.75 

POPLAR    BLUFF,    15,064    pop.;  4,584 

homes;     93.3%     radio;     4,277  radio 

homes;  Butler  Co.;  TV  alloc:  Chan. 
15. 

KWOC,  250w,  1340kc,  Pearson 

D               4.50    12.00    20.00    30.00  50.00 

N               4.50    12.00    20.00    30.00  50.00 

KWOC-FM,  Chan.  233,  94.5mc,  16kw, 
Pearson,  Bonus 

ROLLA,  9,354  pop.;  Phelps   Co.;  TV 

alloc:    Chan.  31. 
KTTR,  250 w,  1490kc 

D      4.00     5.00     8.00  20.00    30.00  50.00 

N     5.00     6.00   11.00  26.00   50.00  70.00 

STE.    GENEVIEVE,  3,992    pop.;  Ste. 

Genevieve  Co. 
KSGM,  500w,  980kc 

D      3.75     6.25     8.10  15.30    27.00  45.00 

N     3.75     6.25     8.10  15.30   27.00  45.00 

ST.  JOSEPH,  78,588  pop.;  23,285  homes; 
94.8%  radio;  22,074  radio  homes; 
Buchanan  Co.;  TV  alloc:  Chans.  2, 
30,  *36. 

KFEQ,  5kw,  680kc,  MBS,  Headley- 
Reed 

D  10.00  10.00  18.00  36.00  54.00  90.00 
N    15.00    15.00    28.00    56.00    84.00  140.00 


KRES,  5kw,  1550kc,  Forjoe,  Conlan, 
BMB 

SB      1M     5M  15M     30M     1  Hr 

D    12.00    12.00    24.00  48.00    72.00  120.00 

N      8.00     8.00    16.00  32.00    48.00  80.00 

ST.  LOUIS,  856,796  pop.;  258,444  homes; 
97.0%  radio;  250,691  radio  homes; 
TV  alloc:  Chans.  4,  5(KSD-TV),  *9, 
11,  30,  36,  42. 

4  AM  affiliates,  average  1-time  rates 
D    33.62    49.12    57.67    99.50  154.25  248.75 
N    63.25    82.67    91.00  177.50  283.75  463.75 


4    AM    non-affiliates,    average  1-time 
rates 

D      9.00    13.40    21.38    41.50    65.75  119.00 


KMOX,  50kw,  1120kc,  CBS,  CBS  Radio 

Spot  Sales,  Pulse,  CBS,  Diary 
D    54.00    78.00    69.00  138.00  207.00  345.00 
N    90.00  230.00  345.00  575.00 


KSD,  5kw,  550kc, 
D    32.50  46.50 
N    65.00  93.00 


NBC,  Free  &  Peters 
100.00  170.00  250.00 
200.00  340.00  500.00 


KSD-TV,  Chan.  5,  10kw-aur.;  20kw-vis.; 

NBC,  Free  &  Peters 
D  60.00    80.00  120.00  180.00  300.00 

N  100.00  133.00  200.00  300.00  500.00 

KSTL,  lkw-D,  690kc,  Forjoe,  Hooper 
D    12.00    15.60    18.00    36.00  60.00 

KWK,  5kw,  1380kc,  MBS,  Katz,  Pulse, 
Hooper 

D  24.00  36.00  55.00  80.00  120.00  200.00 
N  37.00  50.00  84.00  140.00  225.00  380.00 
KXLW,  lkw-D,  1320kc,  Boiling,  Hooper 
D  10.00  15.00  20.00  40.00  60.00 
KXOK,,  5kw,  630kc,  ABC,  Blair 
D  24.00  36.00  56.00  80.00  120.00  200.00 
N    45.00    70.00    98.00  140.00  225.00  400.00 

KXOK-FM,  Chan.  229,  93.7mc,  70kw, 
Transit  Radio 
(See  Transit  Radio  listing) 

WEW,  lkw-D, 

Pulse 
D      8.00  10.00 


770kc,   Sears   &  Ayer, 


20.00    35.00    60.00  100.00 
WIL,  5kw,  1430kc,  Pearson,  Pulse 
D    14.00    21.00    27.50    55.00    83.00  138.00 
N    21.00    30.00    40.00    80.00  100.00  180.00 


SEDALIA,    20,354    pop.;    6,909  homas 
93.5%  radio;  6,460  radio  homes;  Pett 
Co.;  TV  alloc:   Chans.  6,  28. 
KDRO,  250w,  1490kc,  MBS.  Forjoe 

SB       1M     5M      15M     30M  IB 
D      4.00     4.00     7.00    12.50    22.50  40.C 
N      4.00     4.00    10.00    17.50    30.00  55.Q 
KDRO-FM,    Chan.   259,    99.7mc,  15kv 
Bonus 

SIKESTON,  11,640  pop.;  3,514  homes 
90.0%  radio;  3,163  radio  homes;  Ne\ 
Madrid,  Scott  Cos.;  TV  alloc:  Char 

37: 

KSIM,  250w,  1400kc 

D  6.00  6.00  12.00  24.00  36.00  60  0 
N      6.00     6.00    12.00    24.00    36.00  60.0 

SPRINGFIELD,  66,731  pop.;  22,035 
homes;  94.8%  radio;  20,887  radii 
homes;  Greene  Co.;  TV  alloc:  Chans 
3,  10,  *26,  32. 

4  AM  affiliates,  average  1-time  rates 
D      9.62     9.62    19.50    31.88   54.50  91.2! 
N    11.81    11.81    22.88    36.19    63.25  106.21 

KGBX,  5kw,  1260kc,  NBC,  Hollingberj 
D  10.00  10.00  15.00  28.00  45.00  80.0C 
N  16.00  16.00  25.00  40.00  70.00  120.0' 
KICK,  250w,  1340kc,  MBS,  McGillvra 
D  5.00  5.00  8.00  15.00  25.00  45.00 
N  5.25  ,5.25  13.00  23.00  39.00  65.0C 
KTTS,  250w,  1400kc,  CBS,  Sears  &  Ayei 
BMB 

D      5.00     5.00    10.00    17.50    30.00  50.0C 
N      6.00     6.00    15.00    26.25    45.00  75.0C 
KTTS-FM,  Chan.  234,  94.7mc,  11.3kw 
Sears  &  Ayer,  Bonus  except  for  ath- 
letic events 
KWTO.  5kw-D,  lkw-N,  ABC,  Pearson 
Conlan,  BMB 
(CP  5kw-N) 
D    18.00    18.00    35.00    50.00    90.00  150.0C 
N    20.00    20.00    38.50    55.00    99.00  165.00 

VVARRENTON,  1,584  pop.;  Warren  Co. 

KWRE,  500w-D,  730kc 

D      2.00     5.00     8.00    15.00    24.00  45.00 

WEST  PLAINS,  4,918  pop.;  Howell  Co.; 

TV  alloc:  Chan.  20. 
KWPM,  250w,  1450kc,  KBS 
D      3.00  6.00    15.00    24.00  42.00 

N      3.00  6.00    15.00    24.00  42.00 

KWPM-FM,  Chan.  247,  97.3mc,  1.6kw, 

Bonus 


You  too  Can  in  the  St-  Louis  Market 

2   MILLION  STRONG 
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Hitch   Your  Ad 


ft  BETTYANN 

To  The  Ladies 

ft  SPIDER  BURKS 

Negro 


-ft     D.  J.'s 

ft  ROY  QUEEN 

Hillbilly 


's  to  These 


ft  JANET  DAI  LEY 

For  the  Children 


ft  DWIGHT  GORDON 

Western  Songs 

ft  "THE  G" 

Negro 


St.  Louis9  Leading  Independent 


1320  ON 
EVERY  DIAL 


KXLW 


1320  ON 
EVERY  DIAL 


★ 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 


Represented  by  The  Boiling  Company 
*****★**★★★**★******★★★★ 
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HOW  DO  YQfJ  DECIDE  WHO  IS  THE  BEST  FISHERMAN? 

By  the  quality  and  extent  of  his 
fishing  equipment? 

By  the  estimated  number  of  fish 
where  he  casts  his  line? 

Or  by  his  record  for  consistently 
catching  the  fish  — big  ones  and 
little  ones? 

HOW  DO  YOU  DEFINE  THE  MOST  SUCCESSFUL  RADIO  BUY? 

* 

By  the  number  of  sets  in  the 
area? 

By  the  popularity  of  the  pro- 
grams? 

Or  — by  the  number  of  dollars 
that  go  into  the  sponsor's  cash 
register  per  radio  dollar? 

LOCAL  MERCHANTS  IN  THE  ST.  LOUIS  AREA  HAVE  LEARNED  THAT 


KSTL 


AND 


Gives  the  greatest  local  coverage  per  dollar  spent. 

In  test  after  test— produced  listener  response  from  every  county 
within  its  primary  and  secondary  coverage  area. 

KSTL  Produces  more  cash  sales  per  advertising  dollar  than  any 
other  local  station. 


THAT'S  WHY 


In  spite  of  a  rate  raise  the  renewal  rate  on  year  to  year  contracts  in  1951-1952  at 
KSTL  was  87%. 

The  largest  retail  buyer  of  radio  advertising  in  the  St.  Louis  area  uses  KSTL  exclusively. 
KSTL  earned  an  award  and  honorary  mention  in  the  1951  BAB  Radio  Gets  Results  Contest. 

KSTL  PRODUCES  RESULTS  FOR  THE  LOCAL  ADVERTISER 
KSTL  PRODUCES  FOR  THE  NATIONAL  ADVERTISER 

The  St.  Louis  AIMS  Station  —  St.  Louis'  Outstanding  Independent 


Wm.  E.  Ware,  Pres. 


i 


ROADCASTING    •  Telecasting 
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MISSOURI  MARKET  DATA  BY  COUNTIES 


1950  1940 

County                           Population  Population 

Adair    19,689  20,246 

Andrew                              11,727  13,015 

Atchison    11,127  12,897 

Audrain    23.829  22,673 

Barry    21,755  23,546 

Barton    12,678  14,148 

Bates   17,534  19,531 

Benton                                9,080  11.142 

Bollinger    11,019  12,898 

Boone    48,432  34,991 

Buchanan    96.826  94.067 

Butler    37,707  34,276 

Caldwell                              9,929  11,629 

Calloway    23,316  23.094 

Camden                               7.861  8,971 

Cape  Girardeau   38,397  37,775 

Carroll    15,589  17,814 

Carter                                 4,777  6,226 

Cass    19,325  19.534 

Cedar    10.663  11,697 

Chariton    14,944  18,084 

Christian    12,412  13,538 

Clark                                   9,003  10,166 

Clay    45,221  30,417 

Clinton   :  11,726  13,261 

Cole    35,464  34,912 

Cooper    16,608  18,075 

Crawford    11,615  12,693 

Dade                                    9,324  11,248 

Dallas    10,392  11,528 

Daviess    11,180  13.398 

DeKalb                                8,047  9,751 

Dent    10,936  11,763 

Douglas    12,638  15,600 

Dunklin    45,329  44,957 

Franklin    36,046  33,868 

Gasconade    12,342  12,414 

Gentry    11,036  13,359 

Greene    104,823  90,541 

Grundy    13,220  15,716 

Harrison    14,107  16,525 

Henry    20,043  22.313 

Hickory                               5,387  6,506 

Holt                                       9,833  12,476 

Howard    11.857  13.026 

Howell    22,725  22,270 

Iron                                     9,458  10,440 

Jackson    541,035  477,828 

Jasper    79,106  78,705 

Jefferson    38,007  32,023 

Johnson    20,716  21,617 

Knox                                   7,617  8,878 

Laclide    19,010  18,718 

Lafayette    25,272  27.856 

Lawrence    23,420  24,637 

Lewis    10,733  11.490 

Lincoln    13,478  14,395 

Linn    18,865  21,416 

Livingston    16,532  18,000 

McDonald    14,144  15,749 

Macon   18,332  21,396 

Madison    10,380  9,656 

Maries                                 7,423  8,638 

Marion    29,765  31,576 

Mercer                                 7,235  8,766 

Miller    13,734  14,798 

Mississippi    22,551  23,149 

Moniteau    10,840  11,775 

Monroe    11,314  13.195 

Montgomery    11.555  12,442 

Morgan    10,207  11.140 

New  Madrid    39,444  39,787 

Newton    28,240  29,039 

Nodaway    24,033  25.556 

Oregon    11,978  13,390 

Osage    11,301  12,375 

Ozark                                  8.856  10.766 

Pemiscot    45,624  46,857 

Perry    14,890  15,358 

Pettis    31,577  33,356 

Phelps    21,504  17,437 

Pike    16,844  18,327 

Platte    14,973  13.862 

Polk   16.062  17.400 

Pulaski    10,392  10,775 

Putnam                              9,166  11,327 

Ralls                                    8,686  10,040 

Randolph    22,918  24,458 

Ray    15,932  18.584 

Reynolds                             6,918  9,370 

Ripley   11,414  12,606 

St.  Charles    29,834  25  562 

St.  Clair    10,482  13,146 

St.  Francois    35.276  35.950 

St.  Louis    406,349  274,230 

Ste.  Genevieve    11,237  10.905 

Saline    26.694  29.416 

Schuyler                              5.760  6,627 

Scotland                              7.332  8.557 

Scott    32.842  30,377 

Shannon                              8,377  11,831 

Shelby                                 9,730  11,224 

Stoddard    33,463  33,009 

Stone                                   9.748  11.298 

Sullivan    11,299  13,701 

Taney                                  9,863  10.323 

Texas    18,992  19,813 

Vernon    22,685  25.5% 

Warren                               7,666  7,734 

Washington    14,689  17.492 

Wayne    10,514  12,794 

Webster    15,072  17,226 

Worth                                  5,120  6,345 

Wright    15,834  17,967 


1950  1950 
Percentage       Urban         Rural  1950 
Increase     Population  Population  Homes 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    (S  000) 


1949  k  c 
1949  Taxab: 
1949  1951         Mfg.  Em-  Payrol 

Farm  Income  Automobiles   ployment  IstQt 


—2.8 

11,110 

8,579 

6,233 

5,840 

93.7 

4,731 

20,637 

$  4,843,517 

—10.0 

11,727 

3.750 

3,581 

95.5 

3,020 

5,870 

8,630,077 

—13.7 

11,127 

3,445 

3,307 

96.0 

2,910 

11.367 

10,397,450 

5.1 

14,247 

9,582 

7,595 

7,147 

94.1 

5,322 

23,331 

9,227,291 

—7.6 

4,031 

17,724 

6,517 

6,028 

92.5 

4,150 

17,535 

6,260,853 

—10.4 

3,233 

9,445 

4,237 

3,907 

92.2 

2,697 

9,352 

5,443,778 

—10.2 

3,333 

14,201 

5,881 

5,416 

92.1 

3,839 

13,034 

9,410,196 

—18.5 

9,080 

2,943 

2,660 

90.4 

1,841 

6,961 

4,029,160 

—14.6 

11,019 

2,986 

2,553 

85.5 

1,536 

3,465 

2,669,033 

38.4 

31,974 

16,458 

13,105 

11,703 

89.3 

8,121 

46,248 

6,612,213 

2.9 

81,270 

15,556 

28,684 

27,221 

94.9 

22,659 

95,824 

7,665.098 

10.0 

15,064 

22,643 

10,466 

9,011 

86.1 

4,537 

26,742 

4,643,570 

—14.6 

9,929 

3,439 

3,233 

94.0 

3,610 

9,549 

5,966,404 

1.0 

10,052 

13,264 

6,113 

5,587 

91.4 

3,804 

13,621 

7,046,641 

—12.4 

7,861 

2,416 

2,182 

90.3 

1,360 

3,854 

1,746,875 

1.6 

25,285 

13,112 

11,177 

10,495 

93.9 

7,582 

40,856 

6,717,932 

—12.5 

4,380 

11,209 

5,035 

4,738 

94.1 

4,044 

12,630 

10,277,929 

—23.5 

4,777 

1,355 

1,171 

86.4 

719 

2,085 

433,006 

—1.1 

2,530 

16,795 

6,344 

5,894 

92.9 

4,212 

17.173 

10,016,617 

—8.8 

2,618 

8,045 

3,577 

3,219 

90.0 

1,907 

6,948 

3,714,491 

—17.4 

14,944 

4,816 

4,522 

93.9 

3,722 

11.436 

9,556,733 

—8.3 

12,412 

3,813 

3,497 

91.7 

2,277 

6,604 

5,424,049 

—11.4 

9,003 

2,901 

2,683 

92.5 

2,062 

7,835 

5,628,593 

48.7 

28,982 

16,239 

14,030 

13,399 

95.5 

7,547 

43,135 

11,300,276 

—11.6 

.  3,446 

8,280 

3,960 

3,711 

93.7 

3,008 

15.166 

13,280,857 

1.6 

25,099 

10,365 

9,358 

8,899 

95.1 

6,740 

36,677 

3.978,265 

—8.1 

6,686 

9,922 

5,032 

4,614 

91.7 

3.291 

14,084 

8,553,406 

—8.5 

381 

11.234 

3,523 

3,083 

87.5 

1.806 

6,511 

2,452,152 

—17.1 

9,324 

3,086 

2,838 

92.0 

2,041 

6,612 

4.885,300 

—9.8 

10,392 

3,201 

2,899 

90.6 

1,732 

7,099 

3,420,095 

—16.6 

11,180 

3,825 

3,550 

92.8 

2,800 

8.298 

7,479,524 

—17.5 

124 

7,923 

2,758 

2,604 

94.4 

2,162 

5,545 

7,144,208 

—7.0 

3,611 

7,325 

3,312 

2,974 

89.8 

1,728 

7.771 

1,877,618 

—19.0 

12,638 

3,495 

3,111 

89.0 

1,900 

5,173 

3,416,098 

0.8 

12,081 

33,248 

12,202 

10,970 

89.9 

6.578 

34,054 

18,782,622 

6.4 

12,405 

23,641 

10,765 

9,979 

92.7 

6.390 

29,069 

7,984,878 

—0.6 

2,523 

9,819 

3,819 

3,433 

89.9 

2,172 

10,992 

2,803,743 

—17.4 

11,036 

3,737 

3,580 

95.8 

3,023 

9,924 

7,214,859 

15.8 

75,549 

29,274 

33,176 

31,351 

94.5 

21,599 

108,360 

10,008.983 

—15.9 

6,157 

7,063 

4,590 

4.296 

93.6 

3,659 

14,151 

4,929,012 

—14.6 

2,714 

11,393 

4,562 

4,270 

93.6 

3,600 

11,330 

9,207,204 

—10.2 

6,075 

13,968 

6,640 

6.122 

92.2 

4,630 

18,567 

7,256,216 

—17.2 

5,387 

1,773 

1,615 

91.1 

1,129 

2,626 

2,381,457 

—21.2 

9.833 

3,246 

3,071 

94.6 

2,749 

9,648 

7,190,763 

—9.0 

3,144 

8,713 

3,641 

3.357 

92.2 

2,639 

8,422 

6.145,106 

2.0 

4,918 

17,807 

6,734 

5,859 

87.0 

3,323 

13,761 

3,458,113 

—9.4 

9,458 

2,533 

2,191 

86.5 

1,290 

5,173 

1,031,118 

13.2 

504,113 

36,922 

174,553 

169,316 

97.0 

128.680 

870,240 

11,115,968 

0.5 

55,482 

23,624 

26,443 

24,671 

93.3 

18,408 

90,346 

7,510,532 

18.7 

14,055 

23,952 

11,128 

10,538 

94.7 

6.970 

26,039 

3,821,229 

—4.2 

6,857 

13,859 

6,540 

6,036 

92.3 

4,315 

14,251 

10.716,812 

—14.2 

7,617 

2.560 

2,394 

93.5 

1.926 

4,184 

5,053.411 

1.6 

6,808 

12,202 

5,641 

5,037 

89.3 

2,862 

15.145 

4,296,123 

—9.3 

8,502 

16,770 

8,015 

7,446 

92.9 

5,865 

25,474 

13,625,147 

—4.9 

4,893 

18,527 

7,449 

6,875 

92.3 

4,777 

12,864 

7,709,178 

—6.6 

10,733 

3,480 

3,292 

94.6 

2,710 

9,063 

5,934,385 

—6.4 

13,478 

4,470 

4,162 

93.1 

2,956 

12,761 

7,131,109 

—11.9 

8,982 

9,883 

6,396 

5,987 

93.6 

5,014 

17,521 

7,259,505 

—8.2 

8,694 

7,838 

5,253 

4,948 

94.2 

3.972 

18,207 

6,669,128 

—10.2 

14,444 

4,214 

3,801 

90.2 

2,240 

11,163 

4,105,267 

—14.3 

4,152 

14,180 

6,141 

5,705 

92.9 

4,642 

13,745 

7,335,098 

7.5 

3,696 

6,684 

3,032 

2,644 

87.2 

1,464 

7,425 

1,205,760 

—14.1 

7.423 

2,115 

1,791 

84.7 

1,058 

2,626 

2,213,753 

—5.7 

20.386 

9,379 

9,722 

9,197 

94.6 

7,683 

32,470 

6,536,994 

—17.5 

7,235 

2,416 

2,271 

94.0 

1,882 

5,150 

4,846,388 

—7.2 

2,766 

10,968 

4,059 

3,661 

90.2 

2,338 

9,616 

4,176,949 

—2.9 

8,534 

14,017 

5,776 

4,915 

85.1 

2,891 

15,955 

11,514,544 

—7.9 

2,627 

8,213 

3,470 

3,189 

91.9 

2,241 

8,202 

4,740,887 

—14.3 

11,314 

3,778 

3,536 

93.6 

2,866 

10,647 

7,425,134 

—7.1 

11,555 

3,822 

3,554 

93.0 

2,597 

8,728 

4,936,490 

—8.4 

10,207 

3,166 

2,872 

90.7 

1,703 

7,008 

3,187,974 

—0.9 

5,399 

34,045 

9,581 

8,585 

•89.6 

4,907 

21,751 

21,159,168 

—2.8 

7,126 

21,114 

8.594 

7,906 

92.0 

5.250 

17,117 

5,858,839 

—6.0 

6,834 

17,199 

7.315 

6,920 

94.6 

5,709 

20,965 

16,102,359 

—10.5 

11,978 

3,429 

2,970 

86.6 

1,750 

5,345 

3,046,716 

—8.7 

11,301 

3,038 

2,625 

86.4 

1,523 

6,276 

4,279,219 

—17.7 

8,856 

2,399 

1,991 

83.0 

1,143 

2,602 

1,883,641 

—2.6 

11,916 

33,708 

11,829 

10,102 

85.4 

6,167 

26,036 

19.682,791 

—3.0 

4,591 

10,299 

3,987 

3,536 

88.7 

2,472 

11,375 

5,724.148 

—5,3 

20,354 

11,223 

10,076 

9,660 

93.1 

7,584 

33,988 

9,699,142 

23.2 

9,354 

12,150 

6.090 

5,329 

87.5 

2,827 

18,207 

2,257.568 

—8.1 

4,389 

12,455 

5.586 

5,195 

93.0 

4,088 

15,516 

8,698,949 

8.0 

14.973 

4,577 

4,312 

94.2 

2,976 

8,551 

8,417,514 

—7.7 

3,482 

12.5°0 

5.122 

4,671 

91.2 

3.007 

13,416 

7,247.869 

3.6 

10,392 

3,219 

2,974 

92.4 

1,852 

7,920 

1,942,933 

—19.1 

9.166 

3. OSS 

2,811 

92.9 

2,167 

4,873 

4,720,988 

—13.5 

51 

8.628 

2,779 

2.607 

93.8 

2,071 

4,315 

5,445,267 

—6.3 

13,115 

9.803 

7,841 

7,347 

93.7 

5,891 

20,915 

4,953,964 

—14.3 

4,335 

11.597 

5,356 

5,008 

93.5 

4,079 

11,752 

8,535,679 

—26.2 

6,918 

1,859 

1,567 

84.3 

924 

2,633 

969.456 

—9.5 

11,414 

3,253 

2,804 

86.2 

1,550 

4,946 

1,649,973 

16.7 

14,314 

15.5?0 

8.505 

8,054 

94.7 

5,207 

23,631 

8,189.241 

—20.3 

10,482 

3,514 

3,184 

90.6 

2,136 

5,903 

4,140.535 

— 1.9 

13,331 

21.945 

9.854 

9,292 

94.3 

6,758 

25,525 

2,078,347 

48  2 

ot  1 ,0  i  £ 

58.777 

114.362 

111  *JQQ 

Q7  A 

68  339 

j.,oyo,uuu 

3  0 

3,992 

7,245 

2  970 

2,729 

91  9 

1  739 

7,771 

3,113,168 

—9.3 

1L686 

15^008 

8!ll5 

7',547 

93.0 

6^018 

24,305 

14[633!857 

—13.1 

5,760 

1,940 

1,839 

94.8 

1.593 

4.946 

3.039,779 

7.332 

2.516 

2,333 

94.7 

1,924 

6.303 

5,548,133 

8.1 

14,763 

18.079 

9.195 

8,478 

92.2 

5,428 

27,994 

9,316,640 

— 29.2 

8,377 

2,341 

2.004 

85.6 

1.364 

2,601 

1,255,073 

9.730 

3,451 

3,254 

94.3 

2,559 

8,056 

D,OZl,OOU 

1  4 

A  CO/1 

4,0,64 

^5,839 

8,998 

8,134 

90.4 

4.546 

iq  iQi 

1  A  fie;7  coo 
14,00  t  ,DZO 

 7 

9,748 

2,852 

2,470 

86.6 

O  QOft 

Aoyu 

Q  {\KA  QAf\ 

o,uo4,y3u 

— 17.5 

11  299 

3  694 

3  432 

92.9 

2,644 

7,244 

6,069,637 

— 4.5 

9^863 

2,957 

2,561 

86.6 

1,401 

5^687 

1 1782,714 

—4.1 

18,992 

5,567 

4,966 

89.2 

2,662 

9,216 

4.490,579 

—11.3 

14,676 

6,758 

6,197 

91.7 

4,778 

19,092 

6.998,103 

—0.9 

7,666 

2,378 

2,181 

91.7 

1.364 

6,540 

2,967,714 

—16.0 

14,689 

3,902 

3,301 

84.6 

1,864 

6,500 

1,840,529 

—17.8 

10.514 

2.894 

2,492 

86.1 

1,505 

4,464 

1,218,967 

—12.5 

15,072 

4,522 

4,165 

92.1 

2,857 

10,602 

5,176,541 

—19.3 

5,120 

1,667 

1,579 

94.7 

1,354 

4,234 

3,791,761 

—11.9 

3,106 

12,728 

4,771 

4,289 

89.9 

2,497 

12,757 

3,988,809 

(1) 


770   $  351,00 


0,006 

Z.4O0.  <J 

■iy  <L 

11  f.UU 

157 

53,00< 

QQ 

y<3 

39,00* 

91 

37,001 

91,001 

1,076 

655,00( 

D,OoO,UUI 

993 

375.00S 

355 

142,001 

1.170 

626,00( 

• 

* 

3,513 

1.765,00( 

231 

79.00C 

* 

356 

164.00C 

* 

* 

235 

91,00( 

* 

* 

• 

* 

6,915 
141 

2,263 
822 
237 
* 

14 
28 
18 

399 

* 

720 
4,225 
1,673 

* 

5,789 
254 


5.004.00C 
42.00C 
1.143.00C 
395.001 
87,00( 
* 

3.00C 

7,oor 

4.00C 
120.00C 
• 

272.00C 
1,979.000 
821,000 
* 

3.053.00C 
115,000 


(1)  Missouri  automobile  registrations  are  not  compiled  on  a  county  basis.  Total  1951  passenger  registrations  for  the  state:  1,320,113 
*  Figures  for  this  county  not  available  except  in  combination  with  other  counties. 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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* 

956 

477,000 

* 

* 

* 

* 

127 

34.000 

751 

241.000 

53  568 

38  617 

5.831 

3,532i000 

4  034 

3  085  000 

'490 
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MARKET  STATISTICS 

Total  Population    3,713,314 

Total  Families    1,179,226 

Total  Radio  Homes    1,121,059 

Total  Retail  Sales   $3,353,562,000 

Total  Food  Sales    775,011,000 

Total  Drug  Sales    103,277,000 

Total  Farm  Population    644,823 

Total  Farm  Homes   183,813 

Total  Farm  Radio  Homes   170,350 

(Source:  1951-52  Consumer  Markets) 

KXOK  delivers  intense  coverage  of  the  rich  Missis- 
sippi Valley  Empire — a  richly  diversified  industrial 
and  agricultural  area  in  Missouri  and  Southern  Illi- 
nois where  these  millions  live,  earn  and  spend. 

Families  throughout  the  area  go  for  KXOK  pro- 
gramming, because  KXOK  programs  are  based  on 
excellent  ABC  network  features  plus  leading  local 
personalities. 


DAYTIME  0.5  MV/M  C  ONTOUR  FOR 
KXOK       630KC      5  K  W 

KXOK  top  programs  and  dominant  coverage  of  the 
nation's  9th  market  assure  the  advertiser  full  audi- 
ence penetration  of  the  important  St.  Louis  market. 

PLUS  a  big  KXOK  "Plus"— merchandising  and 
promotional  aids  that  help  sell  your  program  and 
product,  and  insure  result-getting  impact  for  your 
messages  on  KXOK. 

CHECK  TODAY  with  your  closest  John  Blair  man 
or  with  KXOK  for  more  details.  Write,  wire, 
phone   for   availabilities   that   can   sell   for  you. 
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MONTANA 


SPOT  RATE  FINDER 


ANACONDA,  11,254  pop.;  3,441  homes; 
98.0%  radio;  3,372  radio  homes;  Deer 
Lodge  Co.;  TV  alloc:  Chan.  2. 

KANA,  250w,  1230kc,  Grant  Donahue 
SB      1M     5M     ISM     30M     1  Hr 

D      4.50     6.00     6.00    12.00    18.00  30.00 

N      6.00     8.00     8.00    16.00    24.00  40.00 

BILLINGS,  31,834  pop.;  10,248  homes; 
97.5%  radio;  9,992  radio  homes;  Yel- 
lowstone Co.;  TV  alloc:  Chans.  2, 
8,  *11. 

3  AM  affiliates,  average  1-time  rates 
D      8.44     7.45    10.50    20.33    33.17  59.17 
N     9.84     9.84    14.33    28.33    46.67  83.33 


8.00  14.00  28.00 
8.00    14.00  28.00 


KBMY,  250w,  1240kc,  MBS,  Avery- 
Knodel 

D      4.23     4.23     6.50    13.00    19.50  32.50 
N      6.50      6.50    10.00    20.00    30.00  50.00 
KGHL,  5kw,  790kc,  NBC,  Katz,  BMB, 
Conlan 

D     13.00    10.00    15.00    30.00    45.00  75.00 
N    13.00    13.00    20.00    40.00    60.00  100.00 
KOOK,  5kw,  970kc,  CBS,  Hollingbery 
D      8.10     8.10    10.00    18.00    35.00  70.00 
N    10.00    10.00    13.00    25.00    50.00  100.00 

BOZEMAN,  11,325  pop.;  3,412  homes; 
96.4%  radio;  3,289  radio  homes;  Gal- 
latin Co.;  TV  alloc:  Chans.  *9,  22. 

KBMN,  250w,  1230kc 

D  3.50  5.00 

N  3.50  5.00 

KXLQ,  250w,  1450kc,  NBC,  Walker 
(See  Z-Bar  Network  for  rates) 

BUTTE,  33,251  pop.;  11,097  homes; 
97.4%  radio;  10,750  radio  homes;  Sil- 
ver Bow  Co.;  TV  alloc:  Chans.  4,  6, 
*7,  15. 

3  AM  affiliates,  average  1-time  rates 
D     10.73    10.73    17.02    27.37    47.72  88.42 
N    12.02    12.02    19.00    31.33    53.67  98.33 

KBOW,  250w,  1490kc,  CBS,  Cooke 
D      8.00     8.00    10.00    20.00    30.00  50.00 
N      8.00     8.00    10.00    20.00    30.00  50.00 
KOPR,  lkw,  550kc,  ABC,  MBS,  Avery- 

Knodel,  Crossley 
D      7.18     7.18    11.05    22.10    33.15  55.25 
N    11.05    11.05    17.00    34.00    51.00  85.00 
KXLF,  5kw,  1370kc,  NBC,  Walker 
D     17.00    17.00    30.00    40.00    80.00  160.00 
N    17.00    17.00    30.00    40.00    80.00  160.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


CUT  BANK,  3,721  pop.;  Glacier  Co.  TV 
alloc:  Chan.  20. 

DEER  LODGE,  3,779  pop.;  Powell  Co.; 
TV  alloc:  Chan.  25. 

D ELLON,  3,268  pop.;  Beaverhead  Co.; 
TV  alloc:  Chan.  20. 

GLASGOW,  3,821  pop.;  Valley  Co.;  TV 
alloc:  Chan.  16. 

GLENDIVE,  5,254  pop.;  Dawson  Co.; 

TV  alloc:  Chan.  18. 
KXGN,  250w,  1400kc 

SB  1M  5M  15M  30M  1  Hr 
D  6.00     9.90    17.60  26.40 

N  6.00     9.90    17.60  26.40 

GREAT    FALLS,    39,214  pop.;  12,202 

homes;    97.8%    radio;  11,934  radio 

homes;  Cascade  Co.;  TV  alloc: 
Chans.  3,  5,  *23. 

2  AM  affiliates,  average  1-time  rates 
D      9.23     9.73    14.00    28.00    42.00  67.50 
N     11.50    13.00    20.00    40.00    60.00  100.00 

KFBB,  5kw,  1310kc,  CBS,  Weed 
D     10.00    10.00    15.00    30.00    45.00  70.00 
N    10.00    13.00    20.00    40.00    60.00  100.00 
KMON,  5kw,  560kc,  ABC.  MBS,  Avery- 
Knodel 

D  8.45  8.45  13.00  26.00  39.00  65.00 
N  13.00  13.00  20.00  40.00  60.00  100.00 
KXLK,  250w,  1400kc,  NBC 

(See  Z-Bar-Net  or  KXLF  Butte) 

HAMILTON,  2,678  pop.;   Ravalli  Co.; 
TV  alloc:  Chan.  17. 

HARDIN,  2,306  pop.;  Big  Horn  Co.;  TV 
alloc:  Chan.  4. 

HAVRE,  8,086  pop.;  Hill  Co.;  TV  alloc: 

Chans.  9,  11. 
KOJM,     lkw,     610kc,     MBS,  Cooke, 

Avery -Knodel 
D  8.00    12.00    20.00    30.00  55.00 

N  8.00    12.00    20.00    30.00  55.00 

HELENA,    17,581    pop.;    5,713  homes; 

96.9%     radio;     5,536    radio  homes; 

Lewis    and    Clark    Co.;    TV  alloc: 

Chans.  10,  12. 
KCAP,  250w,  1340kc,  MBS 
D      5.20     5.20     8.00    16.00    24.00  40.00 
N      8.00     8.00    14.00    28.00    42.00  70.00 
KXLJ,  250w,  1240kc,  NBC,  Walker 

(See  Z-Bar-Net) 


MARKET  INDICATORS  FOR  MONTANA 


CLASSIFICATIONS 

FIGURES 

YR. 

FIGURES 

591,024 

'50 

559,456 

258,034 

'50 

(1)  211,535 

332,990 

'50 

(1)  347,921 

175,619 

'50 

159,963 

97.2% 

'50 

86.2% 

176,059 

'50 

134,503 

Retail  Sales   

$  632,385,000 

'51 

$ 

600,187,000 

277,031 

'51 

264,892 

155,800 

'52 

84,600 

$  76,700,000 

'47 

$ 

51,400,000 

Median  Family  Income  

$  2,718 

'49 

$  279,058,735 

'49 

$ 

222,710,169 

Employed   

218,460 

'50 

184,664 

Internal  Revenue  Collections  . . 

$  91,562,494 

'51 

$ 

74,864,365 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduc 
unlicensed.  For  other  sources  see  foreword. 


KALI  SPELL,  9,737  pop.;  Flathead  Co.; 

TV  alloc:  Chan.  8. 
KGEZ  CP-lkw,  600kc,  Conlan 

SB      1M     5M     15M     30M     1  Hr 
D      3.00     3.00     5.00     9.00  15.00 
N      3.00     3.00     6.00    12.00  20.00 

LAUREL,  3,663  pop.;  Yellowstone  Co.; 
TV  alloc:  Chan.  14. 

LEWISTOWN,  6,573  pop.;  Fergus  Co.; 

TV  alloc:  Chan.  13. 
KXLO,  250w,  1230kc,  MBS 
D      3.25     4.50     7.50    12.00    18.00  30.00 
N      3.25     4.50     7.50    12.00    18.00  30.00 

LIBBY,  2,401  pop.;  Lincoln  Co. 
KLCB,  250w,  1230kc 

D  3.00  3.50  5.50  9.50  15.00  25.00 
N     3.50     4.00     6.50    12.50    20.00  30.00 

LIVINGSTON,  7,683  pop.;  Park  Co.;  TV 

alloc:  Chan.  16. 
KPRK,  250w,  1340kc,  Avery-Knodel 
D  4.50     7.50    12.00    18.00  30.00 

N  4.50     7.50    12.00    18.00  30.00 

MILES  CITY,  9,243  pop.;  Custer  Co.; 
TV  alloc:  Chans.  3,  *6,  10. 

KRJF,  250w,  1340kc,  MBS,  Avery-Kno- 
del, BMB,  Hooper 

D  7.50    12.00    18.00  30.00 

N  7.50    12.00    18.00  30.00 

*     *  * 


MISSOULA,  22,485  pop.;  6,665  homj  ^ 
97.1%  radio;  6,472  radio  homes;  M  * 
soula  Co.;  TV  alloc:  Chans.  *11,  k 
21. 

KGVO,  5kw,  1290kc,  CBS,  Gill,  Ke  jr. 

&  Perna,  Conlan 

SB  1M  5M  15M  30M  1 
D  7.88  10.50  10.50  21.00  31.50  52 
N  10.50  14.00  14.00  28.00  42.00  7( 
KXIL,  250w,  1450kc,  NBC,  Walker 

(See  Z-Bar-Net) 

POLSON,  2,280  pop.;   Lake  Co.; 
alloc:  Chan.  18. 


I 

: 

- 


RED  LODGE,  2,730  pop.;  Carbon  C 

TV  alloc:  Chan.  18. 

SHELBY,  3,058  pop.;  Toole  Co.; 
alloc:  Chan.  14. 


KIYI,  250w,  1230kc,  MBS,  Cooke 


hi 
it 


ii 

D  2.75  3.25  4.90  8.75  17.50  351  F 
N      2.75     3.25     4.90     8.75    17.50  35 

SIDNEY,  3,987  pop.;  Richland  Co.; 

alloc:  Chan.  14. 
KGCX,    5kw,    1480kc,    MBS,  Laws<|: 
BMB 

D      6.00     6.00    12.00    20.00    35.00  60 
N      7.50     7.50    15.00    30.00    45.00    75  t£ 

WHITEFISH,  3,268  pop.;  Flathead  C 

TV  alloc:  Chan.  16. 
WOLF  POINT,  2^557  pop.;  Roosevrtoot 

're 


I 


Co.;  TV  alloc:  Chan.  20. 

*     *  * 
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MONTANA  MARKET  DATA  BY  COUNTIES 
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Park  58 

43 
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ote:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


NEBRASKA 


SPOT  RATE  FINDER 


LLIANCE,  7,891  pop.;  Box  Butte  Co.; 
TV  alloc:  Chans.  12,  21. 
COW,  250w,  1400kc 

SB       1M     5M     15M     30M    1  Hr 

5.00  10.00  20.00  30.00  50.00 
4.00     8.00    15.00    25.00  45.00 

EATRICE,  11,813  pop.;  3,901  homes; 

96.0%  radio;  3,745  radio  homes;  Gage 

Co.;  TV  alloc:  Chan.  40. 

WBE,  250w,  1450kc,  MBS,  Conlan 

4.50  5.00  12.00  20.00  30.00  50.00 
5.50     6.50    18.00    30.00    40.00  60.00 

tOKEN    BOW,    3,396    pop.;  Custer 

Co.;  TV  alloc:   Chan.  14. 

-NT,  lkw-D,  1280kc 

7.00  7.00  12.00  21.00  36.00  50.00 
7.00     7.00    12.00    21.00    36.00  60.00 

»LUMBUS,  8,884  pop.;  Platte  Co.;  TV 

alloc:  Chan.  49. 

rSK,  lkw-D,  900kc 

7.00     7.00    13.00    19.50    37.50  65.00 


>te:  All  rates  one-time.  Population, 
me  and  radio  home  figures  given  for 
ies  over  10,000.  Sources:  See  fore- 
ird. 


FAIRBURY,  6,395  pop.;  Jefferson  Co.; 
TV  alloc:   Chan.  35. 

FALLS  CITY,  6,203  pop.;  Richardson 
Co.;  TV  alloc:    Chan.  38. 

FREMONT,  14,762  pop.;  4,729  homes; 
96.8%  radio;  4,578  radio  homes; 
Dodge  Co.;  TV  alloc:   Chan.  52. 


D  5.00 
N  6.00 


homes;  96.5%  radio;  6,828  radio 
homes;  Hall  Co.;  TV  alloc:  Chans. 
11,  21. 

KMMJ,  lkw,  750kc,  ABC,  H-R  Repre- 
sentatives 

D  12.00  12.00  24.00  48.00  72.00  120.00 
N    12.00    12.00    24.00    48.00    72.00  120.00 

(Sold   in   combination  with  KXXX 

Colby,  Kansas) 


MBS, 

Conlan 

15M 

30M 

lHr 

18.33 
19.50 

30.00 
37.50 

50.00 
65.00 

22,682 

pop.; 

7,067 

ROADCASTING  • 


(Continued  on  page  115) 
Telecasting 


MARKET  INDICATORS  FOR  NEBRASKA 

CLASSIFICATIONS                   FIGURES  YR.         FIGURES  YR. 

Population                                          1,325,510    '50           1,315,834  '40 

Urban  Population                                  621,905    '50       (1)  514,148  '40 

Rural  Population                                   703,605    '50       (1)  801,686  '40 

Total  Homes                                          394,662    '50             360,744  '40 

Percentage  Radio                                    95.8%    '50               84.7%  '40 

Radio  Homes                                        370,994    '50             298,790  '40 

Retail  Sales                                 $1,521,869,000    '51    $1,313,883,000  '48 

Automobiles                                          608,484    '51             569,497  '50 

Telephones                                           418,000    '52             284,200  '45 

New  Construction                         $  156,200,000    '47    $     72,600,000  '40 

Farm  Income                               $  779,559,589    '49    $  543,215,984  '44 

Internal  Revenue  Collections...  $  333,762,674    '51    $  261,366,873  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 
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CHEYENNE 

El  Sidney 


BROADCASTING^^*"  TELECASTING 

MARKETBOOK  MAP 
NEBRASKA 

3    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
d>  Number  of  FM  Broadcasting  Stations 
A   Number  of  Telecasting  Stations 

HAP  IY  WALTBI  P.  BURN,  MIDDIEBUBY,  VERMONT 

©  1952 ,  Broadcasting  Publications,  Inc. 
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KETAPAHA 

BOYD 

SIOUX 

SHERIDAN 

CHERRY 

box.  butte 

BROWN 

ROCK 

HO 

LT 

"J  AllianceQ] 

7_ 

I 

Scottsbluff(2] 

GRANT 

HOOKER 

THOMAS 

BLAINE 

LOUP 

GARFIELD 

WHEELER 

SCOTTS  BLUFF 

L 

®North  Platte 


^        SO^Jjj  l0<\ 


Broken  BowH 


DAWSON 

LexingtonQ] 


LTlMcCook 

REDWILLOW 


m 

Grand  Island 


Kearney  Q] 


"They're  Testing  Me  in  Lincoln" 

And  here  is  the  reason  why . . . 

LINCOLN  IS  A  REPRESENTATIVE  MARKET 
COVERED  BY  KFOR  AT  LOW  COST  TO  YOU 


Located  in  rich,  agricultural  Mid- 
America,  Lincoln  is  Nebraska's  Capital 
City  Market.  Lincoln  offers  a  variety  of 
industries  spearheaded  by  such  large 
manufacturing  plants  as  Goodyear  Tire 
and  Rubber  Co.,  Elgin  National  Watch 
Co.  and  Western  Electric  Co.  Strong 
local  independent  drug,  grocery  and  ap- 
pliance outlets  make  Lincoln  an  ideal 
test  market. 


Facts  on  the  KFOR  Market 

Radio  Homes  (1951)   89,180 

Total  Retail  Sales   $281,715,000 

Food  Store  Sales   51,386,000 

Gen'l  Mdse  Store  Sales  .  .  .  40,566,000 
Drug  Store  Sales   9,368,000 

Above  Based  on  1951  Sales  Management  Survey 
of    Buying    Power,    1951-52    SRDS  Consumer 
Markets,  BMB  Daytime  Audience  Area 


BASIC 

ABC 


KFOR 


KFOR  IS  LINCOLN'S  TOP  STATION 


1240 
KC 


Morning 

Afternoon 

Evening 


KFOR 

47.5 
32.3 
26.5 


Station 

"B" 

5.6 
12.1 
7.9 


Station 

"C" 

3.1 
3.7 
9.2 


Above  figures  from  Hooper  Survey 
February-March,  1952 


LINCOLN,  NEBRASKA 


GEORGE  X.  SMITH 
Station 
Manager 


EDW.  PETRY  &  CO.,  Inc. 
National 
Representatives 
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NEBRASKA 

i 

SPOT  RATE  FINDER 

(Continued  from  page  113) 

\  [ASTINGS,  20,211  pop.;  6,298  homes; 

97.2%    radio;     6,122    radio  homes; 

Adams  Co.;  TV  alloc:  Chans.  5,  27. 
'  HAS,  250w,  1230kc,  MBS,  KBS,  Gill- 

Keef e  &  Perna 

SB      1M     5M     15M     30M    1  Hr 

i  5.00    10.00    20.00    30.00  50.00 

8.00    16.00    32.00    48.00  80.00 

EARNEY,  12,115  pop.;  3,673  homes; 
94.2%  radio;  3,460  radio  homes;  Buf- 
falo Co.;  TV  alloc.:  Chans.  13,  19. 
GFW,  250w,  1340kc,  MBS 

4.00  6.00  12.00  30.00  50.00  80.00 
4.00     6.00    12.00    30.00    50.00  80.00 

EXINGTON,  5,068  pop.;  Dawson  Co.; 

TV  alloc:    Chan.  23. 

RVN,  25kw,  lOlOkc 

11.25  11.25  16.87  33.75  56.25  90.00 
18.82    18.82    28.23    56.46    91.10  150.00 

DfCOLN,  98,884  pop.;  30,749  homes; 

i  97.8%  radio;  30,073  radio  homes;  Lan- 
caster Co.;  TV  alloc:   Chans.  10,  12, 

"*18,  24. 

.  

AM  affiliates,  average  1-time  rates 
I      7.50     6.25   11.00    16.25   31.25  57.50 
12.50    11.25    20.00    30.75    61.25  112.50 


FOR,  250w,  1240kc,  ABC,  Petry, 
Hooper 

7.50     7.50    12.00    17.50   32.50  65.00 
12.50    12.50   20.00   31.25   62.50  125.00 
FOR-FM,  Chan.  275,  102.9mc,  22kw, 
Bonus 

LMS,  lkw,  1480kc,  Indie  Sales 

5.00  10.00    15.00    30.00  50.00 

9.00  15.00    25.00    50.00  90.00 

DLN,  250w,  1400kc,  MBS,  Pearson 

5.00    10.00    15.00   30.00  50.00 
10.00    20.00    30.00    60.00  100.00 
;COOK,  7,678  pop.;  Red  Willow  Co.; 
TV  alloc:  Chans.  8,  17. 
3RL,  250w,  1450kc,  MBS,  Conlan 
,     3.30     5.00    10.00    20.00    30.00  50.00 
5.00     8.00    15.00    25.00    45.00  80.00 
I  2BRASKA  CITY,  6,872  pop.;  Otoe  Co.; 
rv  alloc:    Chan.  50. 
>RFOLK,   11,335  pop.;  3,512  homes; 
}6.3%  radio;  3,382  radio  homes;  Mad- 
son  Co.;  TV  alloc:   Chan.  33. 
TAG,  lkw,  780kc,  Walker,  Conlan 
7.00     8.00   16.00   32.00   48.00  80.00 
12.00    24.00  48.00 


■te:  All  rates  one-time.  Population, 
me  and  radio  home  figures  given  for 
ies  over  10,000.  Sources:  See  fore- 
ord. 


NORTH  PLATTE,  15,433  pop.;  4,875 
homes;  96.4%  radio;  4,700  radio 
homes;  Lincoln  Co.;  TV  alloc: 
Chans.  2,  4. 

KNBR,  lkw-D,  970kc 
(CP) 

SB      1M     5M     15M     30M    1  Hr 

D  4.50     6.80    13.60    24.75  45.00 

KODY,  250w,  1240kc,  NBC,  Blair,  Con- 
lan, BMB 

D  5.00  5.00  10.80  18.00  30.00  50.00 
N  8.00  8.00  15.50  25.00  45.00  80.00 
OMAHA,   251,117   pop.;    73,037  homes; 

97.3%    radio;    71,065    radio  homes; 

Douglas   Co.;    TV  alloc:    Chans.  3 

(KMTV(TV) ) ,   6  (WOW-TV),   7,  *16, 

22,  28. 


4  AM  affiliates,  average  1-time  rates 
D    16.75    16.75    30.69    52.19    63.13  150.00 
N  -29.88    29.88    55.69    96.56  166.88  268.75 


KBON,   250w,  1490kc,    MBS,  Pearson, 
Hooper 

D     7.50     7.50  15.00    22.50    45.00  75.00 

N    15.00    15.00  30.00    45.00    90.00  150.00 


KFAB,    50kw,    lllOkc,    CBS,    Free  & 
Peters 

SB       1M     5M     15M     30M     1  Hr 

D  20.00  20.00  40.00  80.00  120.00  200.00 
N  40.00  40.00  80.00  160.00  240.00  400.00 
KMTV  (TV),  Chan.  3,  8.35kw-aur.;  16.7 

kw-vis.;   ABC,   CBS,  DuMont,  Katz, 

Pulse 

D    17.50    40.00    50.00    80.00  120.00  200.00 
N    40.00    90.00  113.00  180.00  270.00  450.00 
KOIL,  5kw,  1290kc,  ABC,  Petry,  Hoop- 
er, BMB 

D  14.50  14.50  22.75  31.25  62.50  125.00 
N  14.50  14.50  22.75  31.25  62.50  125.00 
KOWH,  500w-D,  660kc,  Billing,  Hooper 
D  12.75  12.75  25.00  36.00  60.00  100.00 
WOW,  5kw,  590kc,  NBC,  Blair 
D  25.00  25.00  45.00  75.00  125.00  200.00 
N    50.00    50.00    90.00  150.00  275.00  400.00 

WOW-TV,  Chan.  6,  9.0kw-aur.;  17.2kw- 
vis.,  NBC,  DuMont,  Blair-TV,  Pulse 
D    18.20    52.00    74.90  104.00  156.00  260.00 
N    35.00    90.00  120.00  180.00  265.00  450.00 


SCOTTSBLUFF,     12,858     pop.;  4,025 

homes;     94.5%    radio;     3,804  radio 

homes;  Scotts  Bluff  Co.;  TV  alloc: 
Chans,  10,  16. 


2  AM  affiliates,  average  1-time  rates 

SB       1M  5M     15M     30M    1  Hr 

D      9.00     9.00  15.50    28.50    46.50  80.00 

N      9.00     9.00  15.50    28.50    46.50  80.00 


KNEB,    lkw-D,    500w-N,    960kc,  MBS, 
Holman 

D                        16.00    32.00    48.00  80.00 

N                        16.00    32.00    48.00  80.00 

KOLT,    5kw-D,    lkw-N,    1320kc,  CBS, 

Gill,  Keefe  &  Perna 

D      9.00     9.00    15.00    25.00    45.00  80.00 

N      9.00     9.00    15.00    25.00    45.00  80.00 
SIDNEY,  4,912  pop.;  Cheyenne  Co. 
KSID.  250w,  1540kc 

D      3.00     3.00     6.00    12.00    18.00  30.00 

N     3.00     3.00     6.00    12.00    18.00  30.00 

YORK,  6,178  pop.;  York  Co.;  TV  alloc: 
Chan.  15. 


UK  RIBBDH  M» 


TOP  STATION  IN  119  OUT  OF  A  TOTAL 
Of  126  RATED  QUARTER  H0URS-®^r/ 


"The  most  listened-to  station  in  the  area!"  That  Achievement 
Citation  goes  to  KFAB  as  the  Conlan  Report  for  1952  is  released. 
This  is  not  merely  an  Omaha  survey  ...  or  a  few  hand-picked 
counties  in  the  area,  but  is  a  thorough  measurement  of  11 1  solid 
counties  in  the  KFAB  primary  and  is  based  on  139,000  calls!  .  .  . 
The  final  tabulation  puts  KFAB  away  out  in  front.  Out  of  a  total 
of  126  rated  quarter  hours,  KFAB  is  top  station  in  119.  Station  B 
ranks  first  in  only  seven  quarter-hour  periods.  Get  the  facts  .  .  . 
find  out  what  the  audience-building  achievements  of  KFAB  will 
do  for  you  in  The  Midwest  Empire  Market.  Contact  Harry  Burke, 
General  Manager  ...  or  a  Free  &  Peters  Colonel. 
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NEBRASKA  MARKET  DATA  BY  COUNTIES 


1950  1940 

Counfy  Population  Population 

Adams    28,855  24,576 

Antelope    11,624  13,289 

Arthur    803  1,045 

Banner    1,325  1,403 

Blaine    1,203  1,538 

Boone    10,721  12,127 

Box  Butte    12,279  10,736 

Boyd  .■   4,911  6,060 

Brown    5,164  5,962 

Buffalo    25,134  23,655 

Burt    11,536  12,546 

Butler    11,432  13,106 

Cass   16,361  16,992 

Cedar    13,843  15,126 

Chase    5,176  5,310 

Cherry    8,397  9,637 

Cheyenne    12,081  9,505 

Clay    8,700  10,445 

Colfax    10,010  10,627 

Cuming    12,994  13,562 

Custer    19,170  22,591 

Dakota    10,401  9,836 

Dawes    9,708  10,128 

Dawson    19,393  17,890 

Deuel    3,330  3,580 

Dixon    9,129  10,413 

Dodge    26,265  23,799 

Douglas    281,020  247,562 

Dundy    4,354  5,122 

Fillmore    9,610  11,417 

Franklin    7,096  7,740 

Frontier   5,282  6,417 

Furnas    9,385  10,098 

Gage    28,052  29,588 

Garden    4,114  4,680 

Garfield    2,912  3,444 

Gosper    2,734  3,687 

Grant    1,057  1,327 

Greeley    5,575  6,845 

Hall    32,186  27,523 

Hamilton    8,778  9,982 

Harlan    7,189  7,130 

Hayes    2,404  2,958 

Hitchcock    5,867  6,404 

Holt    14,859  16,552 

Hooker   1,061  1,253 

Howard    7,226  8,422 

Jefferson    13,623  15,532 

Johnson    7,251  8,662 

Kearney    6,409  6,854 

Keith    7,449  8,333 

Keyapaha    2,160  3,235 

Kimball    4,283  3,913 


Percentage 
Increase 

17.4 
—12.5 
—23.2 
—5.6 
—21.8 
—11.6 
14.4 
—19.0 
—13.4 
6.3 
—8.1 
—12.8 
—3.7 
—8.5 
2.5 
—12.9 
27.1 
—16.7 
—5.8 
—4.2 
—15.1 
5.7 
—4.1 
8.4 
7.0 
—12.3 
10.4 
13.5 
—15.0 
—15.8 
—8.3 
—17.7 
—7.1 
—5.2 
—12.1 
—15.4 
—25.8 
—20.3 
—18.6 
16.9 
—12.1 
0.8 
—18.7 
—8.4 
—10.2 
—15.3 
—14.2 
—12.3 
—16.3 
—6.5 
—10.6 
—33.2 
9.5 


1950 
Urban 


20,211 


7,891 


12,115 


4,874 


2,700 
4,912 

2,883 
2,658 
3,396 
5,557 
4,687 
10,955 


14,762 
262,271 


11,813 

22,682 

3,027 
6,395 
3,456 


1950 

1951 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1950 

pAnuliitinH 

Homes 

Radio  Homes  Radio  Radio  Homes 

($  000) 

Farm  Income  Automobi 

8,644 

8,176 

1  ,Otit 

96  0 

5  453 

38,365 

S  fi  510  40Q 

10  341 

11,624 

3,514 

3  331 

94  8 

2*770 

11,704 

in  714  389 

4245 

803 

223 

194 

268 

1  74Q  fi?7 

244 

1,325 

365 

356 

97  6 

302 

42 

534 

1,203 

325 

308 

94  9 

307 

781 

1  815  521 

407 

10,721 

3,066 

2  910 

94  9 

2  369 

9,686 

8,292,579 

3,681 

4,388 

3,587 

3  451 

96  2 

2*469 

17,623 

4  269 

4,911 

1.447 

1*353 

93  5 

1*149 

4,856 

3  559,245 

1802 

5,164 

1,544 

94  3 

l'l75 

8,227 

V  5  4-8*  4  9 

1805 

13,019 

7,566 

7  127 

94  2 

5*230 

32,214 

12  069  071 

9*102 

11,536 

3,541 

3  428 

96  8 

2*950 

12,142 

13,943  127 

4  170 

11,432 

3,555 

3  327 

93  6 

2*621 

8,697 

9*152*629 

4  312 

11,487 

5,122 

4*881 

95  3 

4*097 

12,551 

11*697  070 

6  052 

13,843 

3,743 

3  608 

96  4 

3*091 

12.104 

15  900  969 

4*761 

5,176 

1,560 

1  473 

94.4 

1  073 

7,376 

4*052*259 

1,870 

5,697 

2,358 

2  233 

94  7 

1*808 

11,069 

14  333  260 

2*707 

7,169 

3,494 

3*358 

96  1 

2  102 

15,844 

13  492*425 

5  387 

8,700 

2,881 

2*731 

94.8 

2  427 

6,264 

6*668*492 

3535 

7,127 

3,165 

2  994 

94  6 

2*422 

14,236 

8*98^*4^9 

3858 

10,336 

3,630 

3  499 

96  4 

2*895 

15,115 

26  901  467 

4*821 

15,774 

5,809 

5*478 

94.3 

4*656 

18,605 

17,158,542 

6' 756 

4,844 

2,929 

2  765 

94.4 

2*097 

9,006 

'l'fi'pn'm? 

■J  ,\J£t\J  ,\J\>£i 

3  644 

5,021 

2,942 

2  839 

96  5 

2*350 

12,623 

fi  ?4*?  4fi7 

3*  369 

8,438 

5,798 

5*537 

95.5 

3  914 

32,173 

20  733  834 

7323 

3,330 

1,010 

978 

96  8 

*770 

5,968 

4  99?  0R4 

1  344 

9,129 

2,658 

2  560 

96.3 

2  287 

7,933 

10  072  126 

3  232 

11,503 

8,231 

7*943 

96.5 

5  948 

35,802 

1 4  300  671 

10316 

18,749 

81,075 

78  886 

97.3 

62  150 

371,205 

14  892  161 

81*891 

4,354 

1,327 

1*234 

93.0 

*961 

5,894 

4  fi79  fi4Q 

1*735 

9,610 

3,118 

2*947 

94.5 

2  534 

7,008 

7  Qfi**  18? 
i  ,  -yyjo ,  x  Oil 

3*  963 

7,096 

2,258 

2  102 

93.1 

1,548 

7,038 

4  fi40  0^4 

2*625 

5,282 

1,614 

1,504 

93.2 

1*.290 

3,446 

6  026  136 

1*929 

9,385 

3,049 

2*872 

94.2 

2,212 

10,455 

{i'fiQQ,'siR4 

3*280 

16,239 

8,427 

8*073 

95.8 

6  748 

28,327 

14  2fi0  940 

10*  058 

4,114 

1,240 

1  180 

95.2 

976 

3,449 

fi  9*11  474 

1  514 

2,912 

889 

830 

93.4 

663 

3,199 

2  9^1  1S1 

1040 

2,734 

827 

772 

93.3 

672 

1,997 

r<  Qflfi  Sfifi 

1  200 

1,057 

303 

289 

95.3 

274 

1,148 

9  780  Q18 

442 

5,575 

1,522 

1,425 

93.6 

1,195 

4,941 

4  621  411 

1  931 

9,504 

9,720 

9*312 

95.8 

6*637 

42,827 

1  9  1 Q4  889 

12  922 

8,778 

2,786 

2  624 

94.2 

2*209 

7,178 

q  POft  OfiS 

!7,OUO,UOJ 

3  579 

7,189 

2,237 

2  118 

94.7 

1  460 

6,221 

08ft 

J,UOU,OOJ 

2  541 

2,404 

693 

641 

92.5 

*546 

584 

■"i  R71  047 

906 

5,867 

1,783 

1,683 

94.4 

1,291 

5,305 

4,418,062 

2,335 

11,832 

4,243 

4,027 

94.9 

3,288 

15,345 

11,868,573 

4,990 

1,061 

328 

308 

93.9 

244 

1,980 

774,724 

434 

7,226 

2,268 

2,132 

94.0 

1,715 

5,655 

6,135,979 

2,866 

7,228 

4,332 

4,124 

95.2 

3,674 

14,912 

7,522,604 

5,154 

7,251 

2,284 

2,181 

95.5 

1,986 

7,013 

5,560,665 

2,880 

6,409 

1,999 

1,925 

96.3 

1,594 

7,515 

6,355,389 

2,571 

3,993 

2,192 

2,063 

94.1 

1,746 

11,834 

8,936,938 

2,762 

2,160 

615 

584 

94.9 

602 

1,066 

3,218,036 

705 

4,283 

1,271 

1,237 

97.3 

880 

6,047 

5,403,918 

1,850 

1949 
Median  Fam 
s  Income 

$2,780 
2,028 


2,068 
3,369 
2,090 
2,519 
2,478 
2,497 
2,097 
2,591 
2,436 
2,525 
2,500 
3,179 
3,106 
2,517 
2,668 
2,264 
2,813 
2,949 
2,746 
3,031 
2,254 
2,723 
3,420 
2,587 
1,906 
2,163 
2,195 
2,329 
2,607 
2,319 
2,155 
2,330 

2,244 
2,959 
2,574 
2,675 
3,173 
2,750 
2,022 

2,104 
2,384 
2,264 
2,328 
3,122 
1,962 
2,938 


1950 
Employe  i 

10,l£;i 
4,3e 
3C 
5C 
4£ 
3,8t 
4.6E 
1.75 
1.8; 
9,5  = 
4,3c: 
4,21 
6.2C 
5.1S! 

2,oe 
3,n 

4,9( 
3,K 
3,8- 
5,2:. 
7,6- 
3,6= 
3,7; 
6,8: 
1,3' 
3,3- 
10.K 
117,2- 
1.61 


3,54 

io,4: 

1,5S 

l.icte 
1,12 

44 
2,1C 
12,lf 
3,17 
2.8C 

87 
2.14 
5,1£ 

41 
2.9C 
5,3f  01 


2,8' 


Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


IN  THE  RICH  OMAHjK  .MARKET  AREA — WOW-TV 

TOWERS  OVER  THE  REST  IN- 

*  PROGRAMMING 

All  the  big  NBC  and  Dumont  network  shows 
—  plus  top-flight  local  programming. 

*  TV  "KNOW-HOW" 

WOW-TV  experimented  extensively  in  tele- 
vision five  years  before  going  on  the  air. 

*  SALES  RESULTS 

Sales  messages  over  WOW-TV  reach  a  large 
loyal  audience  who  BUY. 

*  PROMOTION  &  MERCHANDISING 

WOW-TV  provides  valuable  "extras"  in  the 
form  of  strong  promotion  and  merchandis- 
ing support. 

For  availabilities  and  rates  wire  or  phone 
any  JOHN  B LAIR-TV  office,  or 
Fred  Ebener,  Sales  Manager 
Insurance  Building,  Omaha 

A  MEREDITH  STATION 

FRANK  P.  FOGARTY,  General  Manager 


L 


KB0N 

SPOTLITE 


ACE  SPORTCASTER  ED  MORGAN 
COVERS  LOCAL  SPORTS 

Professional  Baseball         High  School  Sports 

SPECIAL  SPORTING  EVENTS 


PAUL  R.  FRY, 

President  and  General  Mgr. 

Represented  Nationally  by 

JOHN  E.  PEARSON  Co. 


KBON 

1490 
OMAHA 


Page  116,  August  18,  1952 


Marketbook 


BROADCASTING    •  Telecastin 


i  I  County 

J  Knox   

,1:  Lancaster  . . 
'II'  Lincoln  .... 

dl  Logan   

;  ji  Loup   

{i  McPherson  . 
ji  Madison  . . . 
|  Merrick    . . . 

I  Morrill   

if  tfance  

I  Nemara 

t>  Jfuckolls  . . . 

i  3toe   

;J  Pawnee  . . . . 

,i  3erkins   

•JL  Phelps   

if  Pierce  

I  yatte   

i  'oik   

I  led  Willow 
(  lichardson  . 

|  lock   

4  ialine   

|  Sarpy   

«  iaunders  . . . 
i.  icotts  Bluff 
Ufeieward  .... 
Utiheridan  . . . 
Milherman  . . . 

Mil  lioux   

I.iptanton  . . . . 

l.ij«''hayer   

J.H? 'nomas  .... 
Mli'hurston  . . . 

2,lilralley   

Vashington 

Vayne   

Vebster   

/heeler  .... 
ork   


1950 

1950 

1951 

1949 

1950 

1940 

Percentage 

Urban 

Rural 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1949 

Median  Far 

«.  1950 

Population 

Population 

Increase 

Population 

Population 

Homes 

Radio  Homes  Radio  Radio  Homes 

($  000) 

Farm  Income 

Automobiles 

Income 

Employed 

14,820 

16,478 

— 10.1 

14,820 

4,325 

4,066 

94.0 

3,244 

14,534 

13,605,218 

4,938 

2,352 

5,580 

119,742 

100,585 

19.0 

102,226 

17,516 

36413 

35,138 

97.3 

26,329 

137,340 

13,863,358 

40,540 

3,307 

49,066 

27,380 

25,425 

1.1 

15,433 

1 1*947 

8*276 

7,887 

95.3 

5,621 

37*073 

12*917,932 

10*423 

3^025 

10)445 

1,357 

1,742 

— 22.1 

L357 

380 

355 

93.3 

313 

*732 

1,727,217 

*494 

558 

1,348 

1,777 

— 24.1 

L348 

380 

355 

93.5 

349 

632 

1,838,867 

473 

490 

825 

1,175 

— 29*8 

825 

235 

215 

91.7 

205 

284 

1438,016 

8,444 

292 

24,338 

24,269 

0.3 

11,335 

13,003 

6,979 

6,707 

96.1 

5,477 

36,675 

10,766,228 

300 

2,455 

8,828 

8,812 

9,354 

— 5.8 

8^812 

2460 

2,625 

95.1 

2,142 

9,850  ' 

9,080,168 

3,430 

2*492 

3)517 

8,263 

9,436 

— 12.4 

8'263 

2,343 

2,235 

95.4 

1,840 

8*575 

8419,867 

2,971 

2*645 

2)972 

6,512 

7,653 

— 14'9 

6*512 

1,920 

1,820 

94.8 

1,504 

5!393 

5,644,646 

2*358 

2^237 

2)531 

10,973 

12,781 

—14.1 

3,422 

7,551 

3,439 

3,305 

96.1 

3,108 

9423 

7,220,954 

3455 

2^357 

3)799 

9,609 

10,446 

— 8.0 

3,227 

6,382 

3,018 

2,810 

93.1 

2,207 

9,652 

7,144,163 

3,759 

2^387 

3)671 

17,056 

18*994 

— 10'2 

6^872 

10484 

5*297 

5,075 

95.8 

1,840 

17,955 

11,682*046 

6,368 

2,539 

6,441 

6,744 

8,514 

— 20'8 

6*744 

2,150 

2,049 

95.3 

1,863 

4 '649 

5,000,466 

2,570 

1*816 

2,670 

4,809 

5,197 

— 7.5 

4,809 

1,389 

1,332 

95.9 

1,062 

5482 

6,135,370 

1437 

3^050 

1 ,739 

9,048 

8,452 

7.1 

4,381 

4^667 

2,882 

2,749 

95.4 

2,076 

13,180 

8,093,166 

3,803 

2,795 

3,755 

9405 

10,211 

—7^9 

9*405 

2462 

2,635 

95.4 

2,159 

9^082 

9489*016 

3*510 

2^308 

3,493 

19,910 

1  20,191 

—1.4 

8,884 

1L026 

5,566 

5,282 

94.9 

3,961 

24457 

11*922,850 

7434 

2i671 

7,849 

8,044 

8,748 

— 8.0 

8,044 

2,527 

2,421 

95.8 

2,030 

7,573 

8,237,051 

3,143 

2,381 

2)947 

12^977 

1L951 

8^6 

7,678 

5^299 

4^030 

3,816 

94.7 

2,647 

20 '578 

5*389*715 

4]  756 

2*939 

5)l45 

16|886 

19478 

— 12-0 

6*023 

10  [683 

5^219 

4,989 

95.6 

4,351 

18*819 

ll'571,572 

6493 

2,490 

6,156 

3,026 

3,977 

— 23^9 

3,026 

915 

863 

94.3 

781 

3,354 

3,318,733 

1,053 

1,944 

l)067 

14,046 

15*010 

—6.4 

3,692 

10,354 

4,661 

4,372 

93.8 

3,541 

13 '366 

8,914,868 

5,463 

2,328 

5,321 

15^693 

10,835 

44^8 

4*737 

10*956 

4,057 

3,943 

97.2 

2,257 

5,460 

10,626,405 

7,132 

3,203 

4,876 

16^923 

17^892 

— 5  A 

3,128 

13495 

5,332 

5,092 

95.5 

4,193 

15447 

13*710'039 

7'053 

2*570 

5)968 

33,939 

33,917 

o!i 

16400 

17,239 

9,747 

9,240 

94.8 

6,895 

48^803 

25,427  4  73 

12,372 

2,943 

12)375 

13455 

14467 

— 7^1 

3454 

10,001 

4,091 

3,866 

94.5 

3,172 

11,632 

10,511,904 

5,126 

2,356 

4,877 

9^539 

9,869 

— 3^3 

9,539 

2,787 

2,650 

95.1 

2,122 

11,901 

10,857,445 

3,175 

2,548 

3,515 

6,421 

7464 

— 17.3 

6,421 

1,876 

1,726 

92.0 

1,363 

4,192 

4,440,427 

2*208 

2^216 

2,412 

3424 

4^001 

— 2L9 

3424 

914 

858 

93.9 

767 

1,513 

5*970*635 

1*051 

2*625 

l)201 

6*387 

6*887 

— 7^3 

6*387 

1,879 

1,789 

95.2 

1,468 

3,961 

10,684,586 

2,465 

2^340 

2)448 

10*563 

12,262 

— 13.9 

10,563 

3,313 

3,144 

94.9 

2,679 

10401 

7*480*169 

4430 

2)231 

4,013 

L206 

1,553 

— 22.3 

1,206 

379 

361 

95.2 

317 

778 

1,167,106 

376 

500 

8*590 

10^243 

— 16!l 

8 '590 

2,289 

2  126 

92  9 

1  734 

6,966 

8,913,553 

2,681 

2,678 

2,962 

1,252 

8463 

— 11*2 

7,252 

2,294 

2466 

94^4 

1*738 

6'613 

6*823 '307 

2'688 

2)222 

2,762 

11511 

11*578 

—0  6 

3  815 

7,696 

3,442 

3,311 

96.2 

2,713 

9  905 

10*972*297 

4  383 

2  507 

4  292 

10429 

9^880 

2.5 

3,595 

6,534 

2,805 

2,729 

97.3 

2,316 

9*866 

15,'611,*616 

3.807 

2)807 

3)902 

7,395 

8,071 

—8.4 

7,395 

2,385 

2,228 

93.4 

1,691 

6,645 

4,461,761 

2,795 

1,658 

2,755 

1,526 

2,170 

—29.7 

1,526 

427 

401 

93.8 

392 

459 

2,057,933 

548 

606 

14,346 

14,874 

—3.5 

6,178 

8,168 

4,440 

4,245 

95.6 

3,544 

15,726 

10,713,322 

5,550 

2,443 

5,460 

It- 

Ulfote:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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SPOT  RATE  FINDER 


tOULDER  CITY,  3,903  pop.;  Clark  Co. 
"  TV  alloc:  Chan.  4. 


IARLIN,  1,203  pop.; 
»■  alloc:  Chan.  14. 


Elko    Co.;  TV 


:ARSON  CITY,  3,082  pop.;  Ormsby  Co.; 

TV  alloc:  Chan.  37. 
ILKO,  5,393  pop.;  Elko  Co.;  TV  alloc: 

Chan.  10. 

CELK,  250w,  1240kc 

SB       1M     5M     15M  30M 

9.00    13.50  21.00 
9.00    13.50  21.00 
White  Pine  Co 

3 


lHr 

32.50 
32.50 
TV 


.      4.00  5.00 

r    4.00  5.00 

ILY,  3,558  pop 

alloc:  Chans. 
IELY,  250w,  1230kc 
1  2.65  5.30  7.15  10.65  17.70  29.50 
2.65  5.30  7.15  10.65  17.70  29.50 
ALLON,  2,400  pop.;  Churchill  Co.;  TV 

alloc:  Chan.  29. 

OLDFIELD,  Esmeralda  Co.;  TV  alloc: 
Chan.  5 

IAWTHORNE,  1,861  pop,;  Mineral  Co.; 

TV  alloc:  Chan.  31. 

ENDERSON,  3,643  pop.;  Clark  Co.; 

TV  alloc:  Chan.  2. 
AS  VEGAS,  24,624  pop.;  8,264  homes; 

96.8%  radio;  8,000  radio  homes;  Clark 

Co.;  TV  alloc:  Chans.  8,  *10,  13. 

AM  affiliates,  average  1-time  rates 
4.75     5.50     8.60    15.38    24.00  27.33 
7.00     8.00    12.50    23.25    35.63  66.67 

ENO,  lkw,  1460kc,  ABC,  Grant 

4.00  6.00  10.00  16.00  24.00  40.00 
6.00     9.00    15.00    24.00    36.00  60.00 

ENO-FM,  Chan.  260,  103.9mc,  250kw, 

Grant,  Bonus 


ote:  All  rates  one-time.  Population, 
ome  and  radio  home  figures  given  for 
ties  over  10,000.  Sources:  See  fore- 
ord. 


15M     30M     1  Hr 

16.50  25.50  42.00 
28.00    42.00  70.00 


KLAS,  250w,  1230kc,  CBS,  Weed,  Con- 
Ian 

SB       1M  5M 

D  6.00  6.00  8.40 
N  10.00  10.00  14.00 
KORK,  250w,  1340kc,  NBC,  Hollingbery 
D  6.00  6.00  9.00  16.00  24.00  40.00 
N  9.00  9.00  14.00  28.00  42.00  70.00 
KRAM,  lkw,  920kc,  MBS,  KBS,  Avery- 
Knodel 

D  3.00  4.00  7.00  13.00  22.50 
N  3.00  4.00  7.00  13.00  22.50 
LOVELOCK,  1,604  pop.;  Pershing  Co.; 

TV  alloc:  Chan.  18. 
McGILL,  2,297  pop.;  White  Pine  Co.; 

TV  alloc:  Chan.  8. 
RENO,  32,497  pop.;  10,949  homes;  97.2% 

radio;    10,642   radio  homes;  Washoe 

Co.;  TV  alloc:  Chans.  4,  8,  *21,  27. 

4  AM  affiliates,  average  1-time  rates 
D      4.20     4.20     6.90    11.80    17.70  37.50 
N      6.90     6.90    12.05    23.60    35.40  59.00 

KATO,  250w,  1340kc,  Don  Lee,  MBS, 
Pearson 

D      4.00     4.00     6.00     8.00    12.00  20.00 
N      6.00     6.00     9.00    16.00    24.00  40.00 
KOH,  5kw-D,  lkw-7*,  630kc,  NBC,  Ray- 
mer 

D  4.00  4.00  8.00  16.00  24.00  40.00 
N  8.00  8.00  16.00  32.00  48.00  80.00 
KOLO,  lkw,  920kc,  CBS,  Hollingbery 
D  4.80  4.80  7.60  15.20  22.80  38.00 
N  7.60  7.60  15.20  30.40 
KWRN,  250w,  1490kc,  ABC,  Grant 
D  4.00  4.00  6.00  8.00  12.00  20.00 
N  6.00  6.00  9.00  12.00  24.00 
TONOPAH,  1,375  pop.;  Nye  Co. 

alloc:  Chan.  9. 
WINNEMUCCA,  2,847  pop.;  Lyon  Co.; 

TV  alloc:  Chan.  7. 
YERINGTON,  1,157  pop.;  Lyon  Co.;  TV 

alloc:  Chan.  33. 


45.60  76.00 


40.00 
TV 


MARKET  INDICATORS  FOR  NEVADA 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

opulation                                             160,083  '50  110,247  '40 

rban  Population                                    91,625  '50  (1)  43,291  '40 

ural  Population                                     68,458  '50  (1)  66,956  '40 

otal  Homes                                           50,296  '50  33,291  '40 

ercentage  Radio                                    93.4%  '50  81.4%  '40 

adio  Homes                                          51,347  '50  26,200  '40 

etail  Sales                                 $  212,686,000  '51  $  199,592,000  '48 

utomobiles                                           86,062  '51  77,142  '50 

elephones                                              54,600  '52  28,300  '45 

ew  Construction                         $     41,200,000  '47  $     24,100,000  '40 

edian  Family  Income   $  2,982  '49 

arm  Income                               $     18,951,307  '49  $     12,133,000  '40 

mployed                                               63,635  '50  43,496  '40 

iternal  Revenue  Collections...  $     47,478,246  '51  $     35,446,339  '50 

)  Old  urban  definition  of  Census  Bureau. 

ote:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
llicensed.  For  other  sources  see  foreword. 

ROADCASTING    •  Telecasting 


BROADCASTING 

MARKETBOOK 

>! 

NEVADA 

13    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
<D  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 

Scat,  of  WlL 


MAP  »Y  WAITS  P.  BURN,  MIDMIMMr.  VBKMOHT 

©  I9SI,  Broadcasting  Publications,  Inc. 


August  IS,  1952    •    Marketbook,  Page  117 


NEVADA  MARKET  DATA  BY  COUNTIES 

1950  1950  •  1951 

1950  1940  Percentage  Urban  Rural  1950  1950  Percentage  1940  Retail  Sales  1949 

County                             Population  Population  Increase  Population   Population    Homes  Radio  Homes  Radio  Radio  Homes    (S  000)  Farm  Income 

Churchill                             6,161  5.317  15.9  6,161  1.938  1,808  93.3  1,183  8,430        $  813,099 

Clark                                    48.289  16.414  194.2  36.045  12,244  14.959  14,226  95.1  13,788  57.817  313,372 

Douglas                                 2,029  2,053  —1.3  2,029  590  569  96.5  437  2,325  149,691 

Elko                                   11.654  10.912  6.8  5,393  6,261  3,478  3,148  90.5  2,433  14,815  439,781 

Esmeralda                              614  1,554  —60.5                               614  269  223  83.0  400  233  16,493 

Eureka                                   896  1,361  —34.2                               896  334  253  75.8  248  855  22,033 

Humboldt                              4,838  4.743  2.0  2,847  1,991  1.465  1,250  85.3  958  6,418  50,112 

Lander                                 1,850  1,745  6.0  1,850  583  499  85.6  390  1,761  5,330 

Lincoln                                3,837  4,130  —7.1  3,837  1,122  996  88.8  961  2,672  42,879 

Lyon                                    3.679  4.076  —9.7  3,679  1,132  1,038  91.7  903  3,199  870,919 

Mineral                                5,560  2.342  137.4  5,580  1,727  1,558  90.2  475  3,442  13.664 

Nye                                      3  101  3,606  —14.0  3,101  1,115  901  80.8  897  3,338  123,506 

Ormsbv                                4.172  3.209  30.0  3,082  1.090  1,244  1,194  96.0  821  4,816  12,145 

Pershing                              3,103  2,713  14.4  3.103  1,014  876  86.4  593  3,480  1,086,441 

Storey                                    671  1,216  —44.8                               671  253  212  83.7  317  532  9,010 

Washoe                                50,205  32,476  54.6  40.700  9,505  16.274  15,883  97.6  8,703  87,255  414,912 

White  Pine                           9,424  12,377  —23.9  3.558  5,866  2,744  2,494  90.9  2,693  11,298  65.811 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


1949 

1951  Median  Fam 
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NEW  HAMPSHIRE 


SPOT  RATE  FINDER 


BERLIN,    16,615    pop.;    4,623  homes; 
98.7^  radio;  4,563  radio  homes;  Coos 
Co.;  TV  alloc:  Chan.  26. 
WMOU,  250w.  1230kc,  Radio  Reps.,  Ket- 
tel-Carter 

SB       1M     5M     15M     30M    1  Hr 
D      4.00     4.00      8.00    16.00    24.00  40.0J 
N      6.00     6.00    12.00    24.00    36.00  60.00 
CLAREMONT,  12,811  pop.;  3,904  homes; 
98.3Tc  radio;  3,838  radio  homes;  Sulli- 
van Co.;  TV  alloc:  Chan.  37. 
WTSV,   250w,    1230kc,   MBS,  Borgatti, 
Boiling 

D      5.00      5.00      8.00    16.00    24.00  40.00 
N      6.00      6.00    12.00    24.00    36.00  60.00 
WTSV-FM,  Chan.  291,  106.1mc,  1.5kw, 
Bonus 

CONCORD,  27,988  pop.;  7,645  homes; 
98.6Tc  radio;  7,538  radio  homes;  Mer- 
rimack Co.;  TV  alloc:  Chan.  27. 

WKXL,  250w,  1450kc,  CBS,  Young,  Ket- 
tell-Carter 

D      5.00     5.00    10.00    20.00    30.00  50.00 

N      7.50     7.50    15.00    30.00    45.00  75.00 

DURHAM,  4,172  pop.;  Strafford  Co.;  TV 
alloc:  Chan.  *ll. 

HANOVER,  4,999  pop.;  Grafton  Co.;  TV 
alloc:  Chan.  *21. 

HANOVER-LEBANON 

WTSL,  250w,  1400kc,  MBS,  Boiling,  Bor- 
gatti 

D  5.00  5.00  8.00  16.00  24.00  40.00 
N     6.00      6.00    12.00    24.00    36.00  60.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MARKET  INDICATORS 

CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales    $ 

Automobiles  

Telephones   

New  Construction   S 

Median  Family  Income   $ 

Farm  Income    $ 

Employed   

Internal  Revenue  Collections...  $ 


KEENE,  15,638  pop.;  4,724  homes;  97.6% 
radio;   4,611   radio  homes;  Cheshire 
Co.;  TV  alloc:  Chan.  45. 
WKNE,    5kw,    12.90kc.    CBS,  Kettell- 
Carter,  Meeker,  Pulse,  BMB 

SB  1M  5M  15M  30M  1  Hr 
D  6.70  8.00  13.40  26.80  40.20  67.00 
N  10.00  12.00  20.00  40.00  60.00  100.00 
LACONIA,  14,745  pop.;  4,312  homes; 
98.1%  radio;  4,130  radio  homes;  Bel- 
knap Co.;  TV  alloc:  Chan.  43. 
WLNH,     250w,     1340kc,     MBS,  KBS, 

Grant,  Kettell-Carter 
D      5.00      5.00      8.C0    16.00    24.00  40.00 
N      6.00      6.00    12.00    24.00    36.00  60.00 
LITTLETON,  3,819  pop.;  Grafton  Co.; 

TV  alloc:  Chan.  24. 
MANCHESTER,     82,732     pop.;  24,703 
homes;    98.1%    radio;    24,134  radio 
homes;  Hillsborough  Co.;  TV  alloc: 
Chans.  9,  48. 

3  AM  affiliates,  average  1-time  rates 
D      6.47     6.47    10.67    20.67    32.00  53.33 
N     10.00    10.00    18.67    37.33    56.00  66.67 

WFEA.  5kw,  1370kc,  CBS,  Young,  Ket- 
tell-Carter, Hooper 

D      7.20      7.20    12.00    24.00    36.00  60.00 

N  12.00  12.00  24.00  48.00  72.00  120.00 
WKBR.  250w,  1240kc,  MBS,  Boiling 

D      5.00     5.00     8.00    16.00    24.00  40.00 

N      6.00      6.00    12.00    24.00    36.00  60.00 

WKBR-FM,    Chan.  261,    lOO.lmc,  lkw, 

Boiling,  Bonus 

WMUR,    5kw-D,    lkw-N,    610kc,  ABC, 

Weed,  Hooper,  BMB 

D      7.20      7.20    12.00    24.00    36.00  60.00 

N     12.00    12.00    20.00    43.00    60.00  100.00 


FOR  NEW  HAMPSHIRE 


FIGURES 

YR. 

FIGURES 

YR. 

533,242 

'50 

491,524 

'40 

306,806 

'50 

(1)  283,225 

'40 

226,436 

'50 

(1)  208,299 

'40 

155,173 

'50 

132,936 

'40 

97.3% 

'50 

90.0% 

'40 

172,324 

'50 

116,809 

'40 

531,698,000 

'51 

$  469,841,000 

'48 

180,162 

'51 

172,339 

'50 

154,300 

'52 

103,100 

'45 

37,700,000 

'47 

$  31,500,000 

'40 

2,405 

'49 

46,499,909 

'49 

$  39,154,354 

'44 

202,681 

'50 

175,849 

'40 

87,121,116 

'51 

5  68,755,337 

'50 

MOADCASTINC^^TaECASHNO 

MARKETBOOK  MAP 


NEW 
ENGLAND 

lI    Location  of  City  and  number  of 
Standard  (AM)  Broadcasting 
Stations 

®  Number  of  FM  Broadcasting 
Stations 

A    Number  of  Telecasting 
Stations 


(1)  Old  urban  definition  of  Census  Bureau. 

^V^H\Re^n  S^es'  c°PyriSht  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


MAP  IT  WUm  *.  BUt*  DUDHBUIT.  VGUtOWT 

C  1952  Broadcasting  Publications,  Inc. 


REACH 
NEW  HAMPSHIRE'S 
LARGEST  Xv 
AUDIENCE  y\AW 
WITH  .  .  . 


7fe 


Station 


*  Regularly  reaches  a  DAYTIME  audi- 
ence of  58,390  radio  families— in  8  of 
the  10  N.  H.  Counties. 

*  Regularly  reaches  a  NIGHTTIME 
audience  of  46,200  radio  families— in  6 
of  the  10  N.  H.  Counties.  46%  more 
families  DAYTIME,  and  17%  more  fami- 
lies NIGHTTIME  than  any  other  New 
Hampshire  station  (1949  BMB  Est.). 

ftAftl  of  the  New  Hampshire  house- 
ww  /O  holds  are  within  the  WMUR 
coverage  area  and  do  87.6%  of  all  the 
buying  done  in  the  state. 


MARKET  DATA 

within  the  WMUR  Daytime  BMB  Area: 

Population   .'   462,100 

Households    134,670 

Radio  Homes   130,250 

1951  Retail  Sales   $488,713,000 

Food    148,750,000 

Gen'l  mdse   32,457,000 

Apparel    32,115,000 

Home  furn   26,104,000 

Automotive    63,985,000 

Filling  station   26,486,000 

Bldg.  Mat.-Hardware    34,729,000 

Eat-Drink    30,223,000 

Drug    14,676,000 

(1952-53  Consumer  Markets) 


610  KC 
BASIC  ABC 


WMUR 


MANCHESTER 
NEW  HAMPSHIRE 


The  Radio  Voice  of  New  Hampshire,  Inc. 


Represented  nationally  by  WEED  &  CO. 


NASHUA,  34,669  pop.;  10,137  homes; 
98.1%  radio;  9,944  radio  homes;  Hills- 
borough Co.;  TV  alloc:  Chan.  54. 

WOTW,  lkw-D,  900kc,  Barman,  Walker 
SB      1M     5M     15M     30M    1  Hr 

D  4.00  6.00  12.00  24.00  36.00  60.00 
N     5.00     8.00    16.00    32.00    48.00  80.00 

#■■    *  # 


WOTW-FM,   Chan.   292,   106.3mc,  lkw, 
Bannan,  Walker 

PORTSMOUTH,     18,830     pop.;  5,685 

homes;     98.2%     radio;     5,583  radio 

homes;  Rockingham  Co.;  TV  alloc: 
Chan.  19. 

*     *  * 


WHEB,    lkw,    750kc,    MBS,  Yankee, 
Walker,  Kettell-Carter 

SB       1M     5M     15M     30M    1  Hr 

D  7.50  7.50  12.00  24.00  36.00  60.00 
N  12.00  12.00  20.00  40.00  60.00  100.00 
ROCHESTER,  13,776  pop.;  4,177  homes; 

^  %  % 


NEW  HAMPSHIRE  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940  Percentage  Urban  Rural  1950  1950    Percentage     1940       Retail  Sales 

County                           Population  Population  Increase  Population  Population  Homes  Radio  Homes  Radio  Radio  Homes    (S  000) 

Belknap                              26,632  24,328  9.5  14,745  11,887  7,954  7,731  97,2  5,858  30,879 

Carroll                                15,868  15,589  1.8  15,868  4,950  4,727  95.5  3,657  15,999 

Cheshire                             38,811  34,953  11.0  1.5,638  23,173  11,549  11,145  96.5  8,321  33,197 

Coos                                  35,932  39,274  —8.5  16,615  19,317  10,024  9,723  97.0  8,343  32,232 

Grafton                              47,923  44,645  7.3  13,432  34,491  13,533  13,005  96.1  10,318  48,836 

Hillsboro                           156,987  144,888  8.4  122,249  34,738  46,273  45,255  97.8  35,174  168,696 

Merrimack                          63,022  60,710  3.8  38,504  24,518  17,728  17,285  97.5  14,028  56,385 

Rockingham                       70,059  58,142  20.5  29,001  41,058  20,899  20,356  97.4  14,468  66,980 

Strafford                             51,567  43,553  18.4  40,749  10,818  14.421  14,118  97.9  10,584  49,297 

Sullivan                              26,441  25,442  3.9  15,873  10,568  7,872  7,636  97.0  6,058  29,197 


97.9%  radio;  4,098  radio  homes;  Straf- 
ford Co.;  TV  alloc:  Chan.  51. 

WWNH,   lkw-D,   930kc,   Boiling,  Bor- 
gatti,  Noonan 

SB       1M     5M     15M     30M    1  Hr 

D  6.00    10.00    20.00    30.00  55.00 


1949 


1949 

1947 

Median  Fam.  1950 

Farm  Income 

Automobiles 

Income 

Employed 

$1,784,654 

5,987 

$2,524 

8,514 

1,143,995 

4,100 

2,072 

5,363 

3,352,876 

8,737 

2,817 

14,958 

3,107,631 

6,064 

2,771 

12,502 

5,005,575 

10,663 

2,700 

16,450 

10,864,661 

27,438 

3,130 

65,683 

6,431,202 

13,253 

2,887 

23,168 

8,636,153 

16,223 

2,793 

25,484 

3,841,227 

9,868 

2,931 

20,089 

2,308,951 

5,689 

2,776 

8,470 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


NEW  JERSEY 


SPOT  RATE  FINDER 


ALPINE,  644  pop.;  Bergen  Co. 
WFMN  (FM),  Chan.  226,  93.1mc,  6kw 
(No  rates  available) 

ANDOVER,  560  pop.;  Sussex  Co.;  TV 
alloc:    Chan.  *69. 

ASBURY  PARK,  17,094  pop.;  4,963 
homes;  92.9%  radio;  4,611  radio 
homes;  Monmouth  Co.;  Tv  alloc: 
Chan.  58. 

WXLK,  250w,  1310kc,  Advertest  Re- 
search 

SB      1M     5M     15M     30M    1  Hr 

D      2.75     7.50    13.00    20.00    40.00  60.00 
N     2.75     7.50    13.00   20.00   40.00  60.00 
WJLK-FM,  Chan.  232,  94.3mc,  lkw 
(Duplicates  AM  programs) 

ATLANTIC    CITY,  61,657  pop.;  19,143 

homes;    94.5%    radio;  18,090  radio 

homes;  Atlantic  Co.;  TV  alloc: 
Chans.  46,  52. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


2  AM  affiliates,  average  1-time  rates 

SB      1M  5M     15M     30M    1  Hr 

D      3.38     4.50  11.25    22.50    40.00  67.50 

N      6.33     8.50  17.38    40.00    67.50  112.50 


WFPG,    250w,    1450kc,     CBS,  SAMS, 

Pearson,  Conlan,  Hooper,  BMB 
D      3.75     5.00    12.50    25.00    45.00  75.00 
N      7.00     9.50    18.75    45.00    75.00  125.00 
WFPG-FM,  Chan.  253,  98.5mc,  15.6kw, 

Pearson,  Bonus 
WMID,  250w,  1340kc,  ABC,  MBS,  Forjoe 
D      3.00     4.00    10.00    20.00    35.00  60.00 
N      5.65     7.50    15.00    35.00    60.00  100.00 

BRIDGETON,  18,378  pop.;  5,421  homes; 
94.6%  radio;  5,128  radio  homes; 
Cumberland  Co.;  TV  alloc:  Chan. 
64. 

WSNJ,  250w,  1240kc,  Clark 
D     10.00     9.00    21.00    28.00    42.00  70.00 
N      8.00     7.00    15.75    21.00    31.50  52.50 
WSNJ-FM,  Chan.  255,  98.9mc,  9.25kw, 
Clark 

(Duplicates  AM) 


CAMDEN,  124,555  pop.;  34,457  homes; 
94.5%  radio;  32,562  radio  homes; 
Camden  Co.;  TV  alloc:    Chan.  *80. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D    10,00    10.00    15.00    29.00    41.75  75.05 


WCAM,  250w,  1310kc 

D  6.00    10.00    18.00  33.50  50.00 

N  9.00    15.00    24.00  45.00  75.00 

WKDN,  lkw-D,  800kc 

D    10.00    14.00    20.00    40.00  60.00  100.00 


ELIZABETH,  112,817  pop.;  31,758  homes; 

96.8%    radio;    30,742    radio  homes; 

Union  Co. 
WPOE  (FM),  Chan.  244,  96.7mc,  lkw 
SB      1M     5M     15M     30M    1  Hr 
D  6.00    10.00    20.00    30.00  50.00 

N  6.00    10.00    20.00    30.00  50.00 

FREEHOLD,  7,550  pop.;  Monmouth  Co.; 

TV  alloc:   Chan.  *74. 
HAMMONTON,  8,411  pop.;  Atlantic  Co.; 

TV  alloc:   Chan.  *70. 
MONTCLAHt,  43,927  pop.;  12,649  homes; 

98.4%     radio;     12,447    radio  homes; 

Essex  Co.;  TV  alloc:   Chan.  *77. 

(Continued  on  page  120) 


MARKET  INDICATORS  FOR  NEW  JERSEY 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                           4,835,329    '50  4,160,165  '40 

Urban  Population                                4,186,207    '50  (1)  3,394,773  '40 

Rural  Population                                   649,122    '50  (1)  765,392  '40 

Total  Homes                                       1,374,422    '50  1,100,260  '40 

Percentage  Radio                                    96.5%    '50  95.5%  '40 

Radio  Homes                                      1,324,024    '50  1,020,466  '40 

Retail  Sales                                 $5,294,728,000    '51  $4,470,833,000  '48 

Automobiles                                        1,685,304    '51  1,579,181  '50 

Telephones                                          1,760,300    '52  974,900  '45 

New  Construction                         $1,039,800,000    '51  $  273,600,000  '40 

Farm  Income                               $  214,991,994    '49  $   165,639,672  '44 

Internal  Revenue  Collections...  $1,459,381,897    '51  $1,133,975,046  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 


Serving  the  107th  Market  of  the  Nation 

WFPG*  Atlantic  City,  N.  J. 

CBS  Radio  Network  for  New  Jersey 

with  MORE  play-by-play  sports    •    MORE  network  programs    •    MORE  news 

from  its     408     FOOT  TOWER 

(Tallest  structure  in  New  Jersey,  south  of  Newark) 
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hy  shout  your  message  across  the  Hudson?  3 
sell  North  Jerseyans  where  they  LIVE  on 


Essex  County,  the  nation's  wealth- 
iest, and  surrounding  counties 
spend  over  $4,000,000,000  in  re- 
tail stores. 


These  3,864,000  people  buy  where 
they  earn — in  North  Jersey.  You 
can  reach  them  on  their  own  local 
radio  station — the  station  of  mer- 
chandising pluses. 


WNJR 

RADIO  STATION  OF  NEWARK  NEWS 


5.000  WATTS  FULL  TIME  ^ 
91  Halsey  St.,  Newark  2,  N.  J. 


MArket  3-27C 
COrtlandt  7-80) 


NEW  JERSEY 

SPOT  RATE  FINDER 

(Continued  from  page  119) 
MORRISTOWN,      17,124     pop.;  4,945 

homes;     96.8%     radio;     4,787  radio 

homes;  Morris  Co. 
WMTR,  lkw-D,  1250kc,  Conlan 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  7.00  12.00  24.00  36.00  60.00 
NEWARK,  438,776  pop.;  122,432  homes; 

95.3%    radio;    116,678    radio  homes; 

Essex    Co.;    TV    alloc:     Chan.  13 

(WATV  (TV)). 


4    AM    non-affiliates,    average  1-time 

D  16.75  23.75  34.38  49.71  72.88  186.00 
N    17.75    25.00    36.75    52.88  103.75  197.25 


WAAT,  5kw-D,  lkw-N,  970kc 
D     17.50    25.00  66.00  132.00  264.00 

N     17.50    25.00  66.00  132.00  264.00 

WAAT-FM,  Chan.  234,  94.7mc,  13.5kw, 
Bonus 

WATV    (TV),    Chan.    13,  25kw-aur.; 
50kw-vis. 

D  115.00  150.00  225.00  300.00  450.00  750.00 
N  150.00  200.00  300.00  400.00  600.00  1,000.00 
WNJR,  5kw,  1430kc 

D    16.20    22.50    33.75    56.25  112.50  225.00 
N    18.00    25.00    37.50    62.50  125.00  250.00 
WNJR-FM,    Chan.   274,    102.7mc,  3kw, 
Bonus 

WHBI,  25kw-D,  lkw-N,  1280kc 
D  21.60    36.00  60.00 

N  28.00    48.00  80.00 

WVNJ,  5kw,  620kc,  Hollingbery 
D  18.00    35.00    55.00  110.00  195.00 

N  18.00    35.00    55.00  110.00  195.00 

NEW  BRUNSWICK,  38,811  pop.;  10,413 
homes;  96.1%  radio;  10,007  radio 
homes;  Middlesex  Co.;  TV  alloc: 
Chans.  *19,  47. 
WCTC,  250w,  1450kc,  Advertest  Re- 
search 

D  6.50  9.50  14.00  22.50  37.50  65.00 
N      6.50     9.50    14.00    22.50    37.50  65.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


Chan.    252,    98.3mc,  lkw, 

Chan.  228,  93.5mc,  lkw 

5.M  15M     30M     1  Hr 

8.50  13.50    22.50  35.00 

8.50  13.50    22.50  35.00 


WCTC-FM 

Bonus 
WDHN  (FM), 
SB  1M 
D  3.00  4.00 
N  3.00  4.00 
PATERSON,  139,336  pop.;  42,207  homes; 

96.1%    radio;     40,561    radio  homes; 

Passaic  Co.;  TV  alloc:    Chan.  37. 
WPAT,  5kw,  930kc,  Pulse 
D  25.00    60.00  120.00  180.00  300.00 

N  25.00    60.00  120.00  180.00  300.00 

PLAINFIELD,  42,366  pop.;  12,133  homes; 

96.8%    radio;     11,745    radio  homes; 

Union  Co. 
WXNJ   (FM).  Chan.  280,  103.9mc,  lkw 
D      3.90     6.50    10.00    16.00    24.00  40.00 
N     2.60      5.20      7.50    12.00    19.50  32.50 
PLEASANT  VILLE,    11,938    pop.;  3,593 

homes;     94.2%     radio;     3,385  radio 

homes;  Atlantic  Co. 
WOND,  250w,  1400kc,  Kennedy 
D  6.00    10.00    25.00    46.00  75.00 

N  6.00    10.00    25.00    46.00  75.00 

TRENTON,  128,009  pop.;  32,255  homes; 

96.1%    radio;    30,997    radio  homes; 

Mercer  Co.;  TV  alloc:  Chan.  37. 
WBUD,  lkw,  1260kc 

(See  Morrisville,  Pa.) 
WTNJ,  250w-D,  1300kc 
D  4.50     9.75    16.75    25.00  42.50 

WTOA  (FM),  Chan.  248,  97.5mc,  14.5kw, 

H-R  Reps. 

(See  Transit  Radio  Listing) 
WTTM,  lkw,  920kc,  NBC,  Forjoe 
D     10.00    10.00    12.00    24.00    36.00  60.00 
N    16.00    16.00    24.00    48.00    72.00  120.00 
VINELAND,    8,155    pop.;  Cumberland 

Co. 

WWBZ,     lkw,    1360kc,    Gill-Keefe  & 
Perna 

D  5.00  8.00  10.00  24.00  40.00  60.00 
N  9.00  12.00  15.00  36.00  65.00  90.00 
WILDWOOD,  5,475  pop.;  Cape  May  Co.; 

TV  alloc:    Chan.  48. 
WCMC,  lOOw,  1230kc 
D      4.00     6.00    10.00    20.00    35.00  60.00 
N      4.00     6.00    10.00    20.00    35.00  60.00 

ZAREPHATH,  Somerset  Co. 
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LOCAL  BOY 
MAKES  GOOD 

"MIGHTY  MIKE"   ELECTED   BY  40  % 
OF  CENTRAL  NEW  JERSEY'S  E  AMI  LI  ES 
New  Brunswick,  N.  J. 


Charter  7-1450 
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BROADCASTING    •  Telecasting 


A  Local  Station  That  Knows  Its  Audience 
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NEW  JERSEY  MARKET  DATA  BY  COUNTIES 


1950 

bounty  Population 

Atlantic    132,399 

Bergen    539,139 

3urlington    135,910 

:amden    300,743 

:ape  May    37,131 

:umberland   88,597 

Cssex    905,949 

Jloucester    91,727 

ludson    647,437 

lunterdon    42,736 

tfercer    229,781 

/liddlesex    264,872 

rlonmouth    225,327 

Jorris    164,371 

)cean    56,622 

'assaic   337,093 

Salem    49.508 

Somerset    99,052 

Sussex    34,423 

Jnion    398,138 

Varren    54,374 

Vote:  For  sources  see  foreword 


1940 
Population 

124,066 
409,646 

97,013 
255,727 

28,919 

73,184 
837,340 

72,219 
652,040 

36,766 
197,318 
217,077 
161,238 
125,732 

37,706 
309,353 

42,274 

74,390 

29,632 
328,344 

50,181 


Percentage 
Increase 

6.7 
31.6 
40.1 
17.6 
28.4 
21.1 

8.2 
27.0 
—0.7 
16.2 
16.5 
22.0 
39.7 
30.7 
50.2 

9.0 
17.1 
33.2 
16.2 
21.3 

8.4 


1950 
Urban 
Population 

113,860 

522,026 
65,670 

278,620 
18,352 
61,257 

899,232 
54,993 

647,431 
7,535 

195,182 

230,739 

140,103 
93,732 
19,396 

322,283 
24,111 
61,103 
9,645 

393,322 
27,615 


1950 
Rural 
Population 

18,539 
17,113 
70,240 
22,123 
18,779 
27,340 
6,717 
36,734 
6 

35,201 
34,599 
34,133 
85,224 
70,639 
37,226 
14,810 
25,397 
37,949 
24,778 
4,816 
23,935 


1950 
Homes 

40,185 

157,386 
32,954 
84,808 
11,661 
25,652 

256,669 
26,249 

187,860 
12,605 
59,339 
73,108 
64,012 
44,303 
17,727 

100,843 
14,346 
26,347 
10,070 

112,258 
16,040 


1950    Percentage  1940 
Radio  Homes  Radio  Radio  Homes 


37,854 

154,081 
31,965 
81,416 
11,125 
24,369 

246,916 
25,330 

182,036 
12,202 
57,262 
70,549 
61,067 
43,284 
17,124 
97,112 
13,600 
25,688 
9,667 

109,003 
15,479 


94.2 
97.9 
97.0 
96.0 
95.4 
95.0 
96.2 
96.5 
96.9 
96.8 
96.5 
96.5 
95.4 
97.7 
96.6 
96.3 
94.8 
97.5 
96.0 
97.1 
96.5 


30,852 
105,573 
22,469 
62,333 

7,587 
17,479 
205,169 
17,355 
163,908 

9,292 
44,807 
49,778 
39,125 
29,417 

9,618 
78,469 

9,963 
17,016 

7,205 
80,386 
12,665 


1951 
Retail  Sales 
($  000) 

202,672  i 
473,764 
103,435 
295,050 

57,665 

98,674 
1,140,794 

66,767 
595,816 

45,014 
285,722 
273,126 
277,786 
161,373 

87,538 
445,312 

45,814 

90,125 

37,472 
459,030 

51,774 


1949  1951 
Farm  Income  Automobiles 


$  8,992,406 

7,431,831 
17,649,091 

4,093,586 

2,159,469 
21,181,484 

2,452,296 
14,492,171 

5,967,893 
15,934,611 

8,519,427 
10,624,787 
25,712,762 

7,294,686 
12,702,976 

3,017,348 
13,015,197 

7,344,275 
11,549,125 

4,069,603 
10,354,848 


31,723 

162,689 
33,282 
79,834 
12,457 
30,010 

257,810 
27,887 

135,387 
14,552 
62,085 
66,469 
73,756 
46,176 
20,393 

100,988 
15,313 
29,580 
12,374 

134,328 
18,237 


1949  Mfg. 
1949  Taxable 
Mfg.  Em-  Payrolls 
ployment      1st  Qtr 

6,338  $3,782,000 
44,989,000 
8,575,000 
30,230,000 
827,000 
8,780,000 
138,049  107,446,000 
6,483  5,727,000 
136,814  109,644,000 
3,639  2,768,000 
32,048,000 
45,605,000 
7,476,000 
9,320,000 
463,000 
59,970,000 
10,115,000 
12,121,000 
896,000 
57,299,000 
7,450,000 


55,619 
11,636 
38,142 
1,372 
13,515 


41,686 
56,980 
12,047 
12,926 
831 
78,965 
11,222 
14,927 

1,491 
65,659 

9,589 


1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


NEW  MEXICO 


SPOT  RATE  FINDER 

ILAMOGORDO,  6,783  pop.;  Otero  Co.; 

TV  alloc:  Chan.  17. 
CALG,  250w,  1230kc 

SB      1M     5M     15M     30M    1  Hr 
3      1.50     2.42     4.65     8.35    16.68  33.35 
■T      1.50     2.42     4.65     8.35    16.68  33.35 
ILBUQUERQUE,    96,815    pop.;  28,583 
homes;    95.7%     radio;     27,354  radio 
homes;    Bernalillo    Co.;    TV  alloc: 
Chans.  4  (KOB-TV),  *5,  7,  13. 
CDEF,  lkw-D,  1280kc  (CP) 
(No  rates  available) 

AM  affiliates,  average  1-time  rates 
)      6.75    10.25    15.50    25.00    39.00  65.00 
I     12.25    17.88    26.25    43.25    64.75  106.25 

CGGM,  5kw,  610kc,  CBS,  Weed 

)      7.00    10.00    15.00    24.00    36.00  60.00 

J     14.00    20.00    30.00    48.00    72.00  120.00 

COAT,  250w,  1240kc,  ABC 

)      5.00     8.50    12.50    20.00    30.00  50.00 

I      8.00    12.00    20.00    32.00    48.00  80.00 

IOB,  30kw-D,  25k'w-N,  770kc,  NBC 

)     10.00    15.00    22.50    36.00    60.00  100.00 

I    20.00    30.00    40.00    64.00    96.00  160.00 

IOB-TV,   Chan.  4,  5kw-aur.;  2.51kw- 

vis.;   ABC,   CBS.   NBC.  DuMont 
)     18.00    18.00    30.00    60.00    90.00  150.00 
1    20.00    20.00    40.00    78.00  117.00  195.00 
:VER,    250w,     1340kc,    MBS,  Avery- 

Knodel,  BMB,  Hooper,  Conlan 
)      5.00      7.50    12.50    20.C0    30.00  50.00 
f     7.00     9.50    15.00    29.00    43.00  65.00 
iRTESIA,   8,244  pop.;    Eddy  Co.;  TV 

alloc:  Chan.  21. 
CSVP,  250w.  1450kc,  MBS 
»      2.45      3.25      6.75    12.50    20.00  35.00 
r      2.45     3.25     6.75    12.50    20.00  35.00 
tTRISCO-FIVE    POINTS,    7,367  pop.; 

Bernalillo  Co.;  TV  alloc:  Chan.  18. 
!ELEN,  4,495  pop.;  Valencia  Co.;  TV 

alloc:  Chan.  24. 

(Continued  on  page  122) 


ote:  All  rates  one-time.  Population, 
ome  and  radio  home  figures  given  for 
(ties  over  10,000.  Sources:  See  fore- 
ord. 
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NEW  MEXICO 

SPOT  RATE  FINDER 

( Continued  from  page  121 ) 

CARLSBAD,  17,975  pop.;  5,170  homes; 

93.8%  radio;  5,356  radio  homes;  Eddy 

Co.;  TV  alloc:  Chans.  6,  23. 
KAVE,  250w,  1240kc,  CBS,  Taylor 

SB      1M     5M     15M     30M    1  Hr 
D      6.75     6.75    12.00    18.00    27.00  45.00 
N      9.00     9.00    15.00    24.00    36.00  60.00 
KPBM,  lkw-D,  740kc 
D  6.00     7.50    24.00    36.00  60.00 

CLAYTON,  3,515  pop.;  Union  Co.;  TV 

alloc:  Chan.  27. 
KLMX,  250w,  1450kc 
D  2.45     4.25     8.30    14.50  24.15 

N  2.45     4.25     8.30    14.50  24.15 

CLOVIS,  17,318  pop.;  5,149  homes;  94.1% 

radio;  4,845  radio  homes;  Curry  Co.; 

TV  alloc:  Chans.  12,  35. 
KCLV,  lOOw,  1240kc 
(CP) 

KICA,  lkw,  980kc,  MBS,  Avery-Knodel 
D  4.50  6.00  10.00  16.00  24.00  40.00 
N      6.00     9.00    15.00    24.00    36.00  60.00 

DEMING,  5,672  pop.;  Luna  Co.;  TV 

alloc:  Chan.  14. 
FARMINGTON,  3,637  pop.;  San  Juan 

Co.;  TV  alloc:  Chan.  17. 
KVBC,  250w,  1240kc,  KBS,  Clark 
D      2.80     2.80    .4.50    10.00    15.00  25.00 
N      2.80     2.80     4.50    10.00    15.00  25.00 
GALLUP,  9,133  pop.;  McKinley  Co.;  TV 

alloc:  Chans.  3,  *8,  10. 
KGAK,  250w,  1230kc,  KBS,  McGillvra 
D      3.00     4.50     7.50    12.00    18.00  30.00 
N      3.00     4.50     7.50    12.00    18.00  30.00 
HOBBS,  13,875  pop.;  4,179  homes;  91.8% 

radio;  3,836  radio  homes;  Lea  Co.;  TV 

alloc:  Chan.  46. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


KWEW,  250w,  1490kc,  MBS,  KBS,  Tay- 
lor 

SB      1M     5M     15M     30M    1  Hr 

D  5.00  5.00  12.00  16.00  24.00  40.00 
N  8.00  8.00  15.00  24.00  36.00  60.00 
LAS  CRUCES,  12,325  pop.;  3,348  homes; 

87.7%  radio;  2,936  radio  homes;  Dona 

Ana  Co.;  TV  alloc:  Chan.  22. 
KOBE,  250w,  1450kc,  MBS 
D      5.00     5.00    10.00    18.00    25.00  45.00 
N      7.50     7.50    15.00    25.00    40.00  60.00 
LAS  VEGAS,  7,494  pop.;  San  Miguel 

Co.;  TV  alloc:  Chan.  14. 
KFUN,  250w,  1230kc,  MBS,  Best 
D      4.50     4.50      7.50    12.00    18.00  30.00 
N      4.50     4.50     7.50    12.00    18.00  30.00 
LORDSBURG,  3,525  pop.;  Hidalgo  Co.; 

TV  alloc:  Chan.  23. 
LOS  ALAMOS,  9,934  pop.;  Los  Alamos 

Co.;  TV  alloc:  Chan.  2. 
KRSN,  250w,  1490kc,  Young 
D      3.00     4.50     7.50    12.00    18.00  30.00 
N      4.50     6.75    11.25    18.00    27.00  45.00 
LOVINGTON,  3,134  pop.;  Lea  Co.;  TV 

alloc:  Chan.  27. 
PORTALES,  8,112  pop.;  Roosevelt  Co.; 

TV  alloc:  Chan.  22. 
KENM,  250w,  1450ke,  Taylor 
D      5.00     5.00     9.60    15.00    21.50  36.00 
N      5.00     5.00     9.60    15.00    21.50  36.00 
RATON,  8,241  pop.;   Colfax  Co.;  TV 

alloc:  Chans.  46,  *52. 
KRTN,  250w,  1490kc,  MBS,  Best,  BMB 
D      3.00     3.00     6.00     9.60    14.40  24.00 
N      3.00     3.00     6.00     9.60    14.40  24.00 
ROSWELL,  25,738  pop.;   7,618  homes; 

91.3%    radio;     6,955    radio  homes; 

Chaves  Co.;  TV  alloc:  Chans.  *3,  8, 

10. 

KGFL,  250w,  1400kc,  Taylor 
D      6.75     6.75    12.00    18.00    27.00  45.00 
N      9.00     9.00    15.00    24.00    36.00  60.00 
KSWS,  250w,  1230kc,  ABC,  McGillvra 
D      4.50     5.25      8.25    15.00    30.00  52.50 
N      4.50     5.25     8.25    15.00    30.00  52.50 


MARKET  INDICATORS  FOR  NEW  MEXICO 


CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population  

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales   

Automobiles  

Telephones   

New  Construction  

Median  Family  Income  

Farm  Income   

Employed   

Internal  Revenue  Collections. 


FIGURES  YR. 

681,187 

341,889 

339,298 

177,128 
90.9% 

168,680 
586,668,000 

258,838 

131,100 
127,500,000 
2,301 
154,748,469 

206,544 
80,516,053 


FIGURES  YR 


yc  a 

50 

531,818 

'40 

50 

(1)  1/6,401 

'40 

50 

(1)  355,417 

'40 

50 

129,475 

9  A 

40 
'40 

50 

53.2% 

50 

f*  i*  /*  Art 

66,609 

'4 ) 

51 

$  475,663,000 

4: 

'51 

237,741 

'50 

'52 

53,300 

'45 

'47 

$  41,500,000 

'40 

'49 

'44 

'49 

$  81,974,896 

'50 

140,169 

'40 

'51 

%  57,906,231 

'50 

(1)  Old  urban  definition  of  Census  Bureau. 
Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 

*        *  * 


SANTA  FE,  27,998  pop.;  7,103  homes; 
89.5%  radio;  6,357  radio  homes;  Santa 
Fe  Co.;  TV  alloc:  Chans.  2,  *9,  11. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  3.00  5.75  8.75  14.00  21.00  35.00 
N      4.50     7.88    13.13    21.00    31.50  52.50 

KTRC,  250w,  1400kc,  ABC,  Young 
D      3.00     4.50     7.50    12.00    18.00  30.00 
N      4.50     6.75    11.25    18.00    27.00  45.00 
KVSF,  lkw,  1260kc,  CBS,  Weed 
D  6.00    10.00    16.00    24.00  40.00 

N  9.00    15.00    24.00    36.00  60.00 

SILVER  CITY,  7,022  pop.;  Grant  Co.; 
TV  alloc:  Chans.  *10,  12. 


KSIL,  250w,  1340kc,  CBS,  Taylor 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  5.00  10.00  16.00  24.00  40.00 
N  5.00  5.00  10.00  16.00  24.00  40.0C 
SOCORRO,  4,334  pop.;  Socorro  Co.;  TvfP 

alloc:  Chan.  15. 
TRUTH  OR  CONSEQUENCES  (former- 
ly HOT  SPRINGS),  4,563  pop.;  Sierra 
Co.;  TV  alloc:  Chan.  10. 
KCHS,  250w,  1400kc,  Continental 
D      1.25     2.40     4.80     9.60  16.80 
N      1.25     2.40     4.80     9.60  16.80 


28.80 
28.80 
;  TV 


TUCUMCARI,  8,419  pop.;  Quay  Co 

alloc:  Chan.  25. 
KTNM,  250w,  1400kc,  MBS 
D      4.50     6.00    12.00  *10.00    35.00  60.00 
N      4.50     6.00    12.00  *10.00    35.00  60.00 
*  (15-min.  rate  non-commissionable — no 

frequency  discount) 

*     *  * 


NEW  MEXICO  MARKET 


1950 

County  Population 

Bernalillo    145,673 

Catron    3,533 

Chaves    40,605 

Colfax    16,761 

Curry    23,351 

De  Baca    3,464 

Dona  Ana   39,557 

Eddy    .   40,640 

Grant    21,649 

Guadalupe    6,772 

Harding    3,013 

Hidalgo    5,095 

Lea    30,717 

Lincoln   7,409 

Los  Alamos    10,476 

Luna    8,753 

McKinley    27,451 

Mora    8,720 

Otero    14,909 

Quay    13,971 

Rio  Arriba    24,997 

Roosevelt    16,409 

Sandoval    12,438 

San  Juan    18,292 

San  Miguel    26,512 

Santa  Fe    38.153 

Sierra    7,186 

Socorro    9,670 

Taos    17,146 

Torrance    8,012 

Union    7,372 

Valencia    22,481 


1940 
Population 


Percentage 
Increase 


1950 
Urban 
Population 


69,391 

109.9 

111,571 

4,881 

—27.6 

23,980 

69.3 

25,738 

18,718 

—10.5 

8,241 

18,159 

28.6 

17,318 

3,725 

—7.0 

30,411 

30.1 

12,325 

24,311 

67.2 

26,219 

20.050 

8.0 

7,022 

8,646 

—21.7 

4,374 

—31.1 

4,821 

5.7 

3,525 

21,154 

45.2 

17,009 

8,557 

—13.4 

9,934 

6,457 

35.6 

5,672 

23,641 

16.1 

11,696 

10,981 

—20.6 

10,522 

41.7 

6,783 

12,111 

15.4 

8,419 

25,352 

—1.4 

14,549 

12.8 

8,112 

13,898 

—10.5 

17,115 

6.9 

3,637 

27,910 

—5.0 

13,763 

30,826 

23.8 

27,998 

6,962 

3.2 

4,563 

11,422 

—15.3 

4,334 

18,528 

—7.5 

11.026 

—27.3 

9,095 

—18.9 

3,515 

20,245 

11.0 

4,495 

1950 
Rural 
Population 

34,102 

3.533 
14,867 

8,520 

6,033 

3,464 
27,232 
14,421 
14,627 

6,772 

3,013 

1.570 
13,708 

7,409 
542 

3,081 
15,755 

8,720 

8,126 

5,552 
24,997 

8,297 
12,438 
14,655 
12,749 
10,155 

2,623 

5,336 
17,146 

8,012 

3,857 
17,986 


1950 
Homes 

40,346 
949 

10,954 
4,446 
6,877 
1,002 
9,656 

11,095 
5,767 
1,628 
748 
1,372 
8,995 
2,006 
2,801 
2,337 
5,697 
2,052 
3,849 
4.012 
5,635 
4,667 
2,625 
4,193 
6,098 
9.536 
2,455 
2,361 
3.876 
1,978 
2,057 
5.058 


DATA  BY  COUNTIES 

1951 
Retail  Sales 
($  000) 

159,848 
1,233 
45,154 
15,450 
30,642 
3,712 
30,702 
41.935 
18,830 
4,676 
1,852 
5,636 
37,523 
5,070 
2,645 
970  8,444 
2,283  19,728 
333  1,970 
1,315  11,269 
2,069  16,071 
1,039  7,769 
91.9  2,087  14,257 

87.8  743  2,675 

89.5  1,385  9,403 

85.7  2,029  14,494 
89.3  4,074  35,747 

87.8  877  6,083 

86.6  881  4,745 
87.2  921  6,456 
93.5  970  4,185 

92.1  1,366  7,375 

88.2  1,427  11,079 


1950    Percentage  1940 
Radio  Homes  Radio  Radio  Homes 

12,688 
550 
3,955 
3,014 
3,502 
490 
3,695 
3,867 
2,993 
551 
450 
737 
4,254 
1,094 


37,966 
865 

10,089 
4,121 
6,458 
929 
8,420 

10,263 
5,317 
1,436 
677 
1,243 
8,401 
1,850 
2,647 
2,108 
5,053 
1.970 
3,449 
3,703 
4,891 
4,289 
2,305 
3,753 
5,226 
8,516 
2,155 
2,045 
3,380 
1,849 
1,894 
4,461 


94.1 
91.1 
92.1 
92.7 
93.9 
92.7 
87.2 
92.5 
92.2 
88.2 
90.5 
90.6 
93.4 
92.2 
94.5 
90.2 
88.7 
96.0 
89.6 
92.3 


1949 
Farm  Income 

$  2,919,392 
1.994,171 

15,035,664 
5,425,636 

10,896,936 
3.134,932 

19,545,610 

11,728,234 
2,277,309 
2,926,159 
2,730,087 
2,941,361 
7,342,565 
3,304.543 

4,036,500 
1,817,257 
2,120,300 
2,089,009 
7,948,698 
1,870,192 
12,488,618 

755,170 
2.953,730 
4,255,793 
1,742,512 
1,677,453 
2,117,051 

740,093 
3,280.878 
8.351,893 
4,083.907 


1949 

1951  Median  Fam 
Automobiles  Income 


43,647 
476 

11,052 
4,421 
7,606 
989 
7,782 

13,278 
5,726 
1,147 
582 
1,308 

12,047 
1,475 
3,431 
2,279 
3,805 
715 
3,500 
4,201 
3,147 
4,596 
3,002 
3,873 
1,527 

11,059 
2,151 
1,643 
1,818 
1,442 
2,143 
3,633 


$3,260 
1,578 
2,901 
2,647 
3,016 
2,574 
2.246 
3,540 
3,170 
1,602 
1.656 
2,563 
3,739 
2.357 
4,962 
2.543 
1,604 

867 
2,674 
2,418 
1.478 
2,488 

880 
1,535 
1,449 
2,666 
1,679 
1,655 
1,256 
2,023 
2,264 
1,714 


OF. 


01 


1950 
Employed 

46,764 

1,194 
11,945 

5,138 

8,318  1 

1,185  w 
11,380 
13,935 

6,761 

1,834  Si 
884 

1,671 
11,579 

2,297 

4,665 

2,713 

7,923 

1,873 

4,307 

4,565 

5,729 

5,936 

3,140 

5,225 

5,377 
11,525 

2,239 

2,531 

3,864  to; 

2,078 

2.449 

5,520 


Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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NEW  YORK 


SPOT  RATE  FINDER 


ALBANY,  134,995  pop.;  41,801  homes; 
96.8%  radio;  40,463  radio  homes;  Al- 
bany Co.;  TV  alloc.  (Albany-Sche- 
nectady-Troy) :  Chans.  6  (WRGB 
(TV)  Schenectady,  now  Chan.  4).  *17, 
(N.  Y.  State  Regents  grant),  23,  41. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  lHr 
D  13.00  18.00  25.80  51.60  81.00  135.00 
N    20.50   28.00   40.50   77.50  106.50  177.50 

3  AM  non-affiliates,  average  1-time 
rates 

D  8.50  10.75  13.67  26.67  41.33  63.33 
N    16.00    20.50    24.67    49.00    74.33  125.33 

WABY,  250w,  1400kc 

D  8.00    15.00    25.00  45.00 

N  8.00    15.00    25.00  45.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WOKO,  5kw,  1460kc,  McGillvra 

SB      1M     5M     15M     30M  1  Hr 

D      9.00     9.00    13.00    25.00    39.00  45.00 

N    16.00    16.00    26.00    52.00    78.00  131.00 

WROW,   5kw-D,    lkw-N,  590kc,  MBS, 

Boiling,  Hooper 

D    10.00    16.00    21.60    43.20    72.00  120  00 

N    17.00    26.00    36.00    65.00    78.00  130.00 

WROW-FM,    Chan.   230,   93.9mc,  lkw, 

Boiling,  Bonus 

WPTR,  50kw,  1540kc,  Weed 

D      8.00    12.50    20.00    40.00    60.00  100  00 

N    16.00    25.00    40.00    80.00  120.00  200.00 

WXKW,  lOkw,  850kc,  ABC,  Katz 
D    16.00    20.00    30.00    60.00    90.00  150.00 
N    24.00    30.00    45.00    90.00  135.00  225.00 
AMSTERDAM,  32,240  pop.;  9,855  homes; 
97.6%  radio;  9,618  radio  homes;  Mont- 
gomery Co.;  TV  alloc:  Chan.  52. 
WCSS,  250w,  1490kc,  McGillvra 
D      3.60     5.00    10.00    20.00    30.00  50.00 
N      5.00     8.00    15.00    30.00    45.00  75.00 
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AUBURN,  36,722  pop.;    10,399  homes; 

96.3%    radio;    10,014    radio  homes; 

Cayuga  Co.;  TV  alloc:  Chan.  37. 
WMBO,  250w,  1340kc,  MBS,  Clark 

SB  1M  5M  15M  30M  1  Hr 
D  7.00    12,00    24.00    36.00  60.00 

N  10.00    15.00    30.00    45.00  75.00 

WMBO-FM,  Chan.  241,  96.1mc,  18kw, 

Bonus 

BATAVIA,   17,799   pop.;   5,213  homes; 
97.7%     radio;     5,093    radio  homes; 
Genesee  Co.;  TV  alloc:  Chan.  33. 
WBTA,  250w,  1490kc,  MBS 
D      6.00     6.00    10.00    20.00    30.00  50.00 
N      6.00     6.00    10.00    20.00    30.00  50.00 
BINGHAMTON,    80,674    pop.;  23,331 
homes;    96.1%    radio;    22,421  radio 
homes;     Broome    Co.;     TV  alloc: 
Chans.  12  (WNBF-TV),  40,  *46. 

4  AM  affiliates,  average  1-time  rates 
D      8.45     8.95    15.95    31.00    46.50  77.50 
N    13.00    14.25    32.25    51.00    76.50  127.50 

BINGHAMTON  (ENDICOTT) 

WENE,  5kw,  1430kc,  ABC,  Radio  Reps. 
D  7.50  7.50  16.00  32.00  48.00  80.00 
N  12.00  12.00  24.00  48.00  72.00  120.00 
WINR,  lkw,  680kc,  NBC,  Hollingbery 
D  8.00  10.00  14.00  28.00  42.00  70.00 
N    10.00    15.00    24.00    48.00    72.00  120.00 


SB      1M     5M     15M     30M    1  Hr 

D  7.50  7.50  14.00  28.00  42.00  70.00 
N  12.00  12.00  24.00  48.00  72.00  120.00 
WNBF.  5kw,  1290kc,  CBS,  Boiling 
D  10.80  10.80  19.80  36.00  54.00  90.00 
N  18.00  18.00  33.00  60.00  90.00  150.00 
WNBF-FM,  Chan.  263,  100.5mc,  12kw, 

Boiling,  Bonus 
WNBF-TV,     Chan.      12,  11.7kw-aur., 

23.4kw-vis.,    ABC,    NBC,    CBS,  Du- 

Mont,  Boiling 
D  60.00    75.00  120.00  180.00  300.00 

N  80.00  100.00  160.00  240.00  400.00 

BRISTOL  CENTER,  Ontario  Co. 
WVBT  (FM),  Chan.  236,  95.1mc,  5.3kw 
(For  rates  see  Rural  Radio  Network 
listing) 

BUFFALO,  580,132  pop.;  164,604  homes; 

98.4%  radio;  161,970  radio  homes; 
Erie  Co.;  TV  alloc:  [Buffalo]  Chans. 
17,  *23  (N.  Y.  State  Regents  grant), 
[Buffalo-Niagara  Falls]  Chans.  2,  4 
(WBEN-TV  Buffalo)  7,  50. 

4  AM  affiliates,  average  1-time  rates 
D     20.68    26.94    35.19    56.88    86.38  142.25 
N    36.62    53.50    74.83  132.50  198.75  331.25 
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BROADCASTING    •  Telecasting 


VBEN,  5kw,  930kc,  NBC,  Petry,  Pulse 
SB      1M     5M     15M     30M     1  Hr 
)    22.00    35.00  70.00  105.00  175.00 

r    50.00    65.00  136.00  204.00  340.00 

I VBEN-FM,  Chan.  293,  106.5mc,  6kw, 
Petry,  Bonus 


/BEN-TV,  Chan.  4,  10.2kw-aur.; 
16.2kw-vis.;  ABC,  CBS,  NBC,  Du- 
Mont,  Harrington,  Righter  &  Parsons 
)  57.75  57.75  87.50  140.00  210.00  350.00 
[  115.50  115.50  175.00  280.00  420.00  700.00 
/BNY,  250w,  1400kc,  Young 

7.50    15.00    35.00    45.00    65.00  105.00 
7.50    15.00    40.00    80.00  110.00  190.00 
if  /BNY-FM,    Chan.   225,   92.9mc,  48kw, 
Bonus 

IEBR,  5kw,  970kc,  MBS,  Katz,  Pulse 
13.25  18.25  33.00  44.00  66.00  110.00 
17.50  35.00  82.50  110.00  165.00  275.00 
IGR,  5kw,  550kc,  CBS,  Free  &  Peters 
'  18.00  28.00  32.00  56.00  84.00  140.00 
42.50  56.00  70.00  140.00  210.00  350.00 
JKBW,  50kw,  1520kc,  ABC,  Avery- 
Knodel,  Pulse 

15.50    22.50    28.75    57.50    86.50  144.00 
37.00    58.00    72.00  144.00  216.00  360.00 
'WOL,  lkw-D,  1120kc,  Forjoe 
1  (Rates  on  request) 
,  /WOL-FM,  Chan.  280,  104.1mc,  7.7kw 
TV  rHERRY  VALLEY,  760  pop.;  Otsego 
Co. 

i'VCV  (FM),  Chan.  270,  101.9mc,  5.4kw 
Tor  rates  see  Rural  Radio  Network 
listing) 

ORAM,  Suffolk  Co. 

■'FSS  (FM),  Chan.  278,  97.5mc,  15kw 

:p) 

ORTLAND,  -18,152  pop.;  5,423  homes; 
96.0%  radio;  4,797  radio  homes; 
Steuben  Co. 

CBA,  lkw,  1350kc,  McGillvra 

7  50  7.50  12.00  24.00  36.00  60.00 
...  I  7  50  7.50  12.00  24.00  36.00  60.00 
J  ,'CLI,  250w,  1450kc,  ABC 

■     6  00     6.00    10.00    20.00    30.00  50.00 
7.50     7.50    14.00    21.00    42.00  70.00 
CLI-FM,   Chan.   291,  106.1mc,  4.2kw, 
Meeker,  Bonus 

DRTLAND,  18,152  pop.;  5.423  homes; 
96.7%  radio;  5,244  radio  homes;  Cort- 
land Co.;  TV  alloc:  Chan.  56. 
KRT,    lkw-D,    500W-N,    920kc,  Gill- 

'Keefe  &  Perna   n 

i  6  00  7.50  12.00  24.00  36.00  60.00 
Wp.  6  00  7.50  12.00  24.00  36.00  60.00 
Kt*KRT-FM,  Chan.  260,  99.9mc,  15kw, 
138 1  Gill-Keef  e  &  Perna,  Bonus 
'Bf'E  RUYTER,  561  pop.;  Madison  Co. 
v  VCN  (FM),  Chan.  286,  105. lmc,  5.3kw 
■*  ""or  rates  see  Rural  Radio  Network 
1,935  Misting) 

f'lluNKIRK,   18,007  pop.;   5,476  homes; 
a!  £96.8%  radio;  5,301  radio  homes;  Chau- 
Zi htauqua  Co.;  TV  alloc:  Chan.  46. 
"-,!  «FCB,  500w,  1410kc 

■S  6.00    13.20    26.40    39.60  66.00 

jffi  6.00    13.20    26.40    39.60  66.00 

i1£jMIRA,  49,716  pop.;  14,724  homes; 
:'3i.96.1%    radio;    14,150    radio  homes; 

;3  Chemung  Co.;  TV  alloc:  Chans.  18, 
1301  '24. 
•.565  i 


(AM  affiliates,  average  1-time  rates 
i     8.00      8.50    15.00    30.00    45.00  75.00 
9.00     9.50    19.00    38.00    57.00  95.00 

iELM,    250w,    1400kc,    CBS,  Walker, 

\  8.00  8.00  14.00  28.00  42.00  70.00 
I  9.00  9.00  18.00  36.00  54.00  90.00 
fENY,  250w,  1230kc,  NBC,  MBS,  Ever- 
Sstt-McKinney 

9.00    16.00    32.00    48.00  80.00 
10.00    20.00    40.00    60.00  100.00 
JDICOTT,  20,050  pop.;  5,910  homes; 
)7.5%    radio;     5,762    radio  homes; 
-Broome  Co. 

IEEPORT,  24,680  pop.;  7,136  homes; 
)7.7%  radio;  6,972  radio  homes;  Nas- 
iau  Co. 

3rBB,  100W,  1240kc 

8.00    10.00    20.00    37.50  70.00 
8.00    10.00    20.00    37.50  70.00 
JLTON,    13,922    pop.;    4,242  homes; 
16.8%  radio;  4,106  radio  homes;  Os- 
wego Co. 

DSC,  lkw-D,  1300kc,  Devney 

5.00  6.00  12.00  24.00  36.00  60.00 
CNEVA,  17,144  pop.;  4,872  homes; 
16.8%  radio;  4,716  radio  homes;  On- 
tario Co. 

3VA,  250w,  1240kc,  ABC,  Cooke, 
SAMS,  BMB 

7.00  8.00  16.00  32.00  48.00  80.00 
7.00  8.00  16.00  32.00  48.00  80.00 
-ENS  FALLS,  19,610  pop.;  5,977 
homes;  96.3%  radio;  5,756  radio 
'iomes;  Warren  Co.;  TV  alloc:  Chan. 
19. 

VSC,  250w,  1450kc,  ABC,  Rambeau 
5.10  6.00  8.00  16.00  24.00  40.00 
6.80  8.00  10.00  20.00  30.00  50.00 
.OVERSVILLE,  23,634  pop.;  7,839 
iomes;  96.1%  radio;  7,533  radio 
iomes;  Fulton  Co.;  TV  alloc:  Chan. 
9. 


te:  All  rates  one-time.  Population, 
Tie  and  radio  home  figures  given  for 
;es  over  10,000.  Sources:  See  fore- 
rd. 

(OADCASTING    •  Telecasting 


WENT,  250w,  1340kc,  CBS,  Gill-Keefe 
&  Perna 

SB  1M  5M  15M  30M  1  Hr 
D  5.00    10.00    20.00    30.00  50.00 

N  8.00    15.00    30.00    45.00  75.00 

HEMPSTEAD,  29,135  pop.;  8,421  homes; 
97.6%  radio;  8,219  radio  homes;  Nas- 
sau Co. 

WHLI,  250W-D,  HOOkc,  Conlan,  Pulse, 
BMB 

D  12.00    20.00    32.00    48.00  80.00 

WHLI-FM,  Chan.  252,  98.3mc,  lkw, 
Bonus 

HORNELL,  15,649  pop.;  4,680  homes; 
96.2%  radio;  4,502  radio  homes; 
Steuben  Co.;  TV  alloc:  Chan.  50. 

2   AM    non-affiliates,    average  1-time 

D     7.50     9.75    15.00   24.00   36.00  60.00 

WLEA,  lkw-D,  1480kc 
D      7.50     7.50    12.00    24.00    36.00  60.00 
WWHG,  lkw-D,  1320kc,  McGillvra 
D      7.50    12.00    18.00    24.00    36.00  60.00 
WWHG-FM,  Chan.  287,  105.3mc,  8.3kw, 
Bonus 

(Continued  on  page  125) 


MARKET  INDICATORS  FOR  NEW  YORK 

CLASSIFICATIONS  FIGURES  YR.  FIGURES 

Population    14,830,192  '50  13,479,142 

Urban  Population   12,682,446  '50  (1)  11,165,893 

Rural  Population    -     2,147,746  '50  (1)  2,313,249 

Total  Homes    4,329,327  '50  3,662,113 

Percentage  Radio    96.8%  '50  95.5% 

Radio  Homes   4,043,692  '50  3,385,620 

Retail  Sales   $17,253,744,000    '51  $14,579,879,000 

Automobiles   3,931,559  '51  3,735,113 

Telephones   5,868,400  '52  3,359,300 

New  Construction  : . .  $2,261,300,000  '51  $  891,500,000 

Farm  Income    $  632,599,207  '49  $  503,793,663 

Internal  Revenue  Collections...  $9,163,210,042  '51  $7,215,466,535 


YR. 
'40 
'40 
'40 
'40 
'40 
'40 
'48 
'50 
'45 
'40 
'44 
'50 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 


RADIO 
STATION 


WENT 


250  W 
1340  KC 


C  B.  S.  Affiliate 
GLOVERSVILLE  JOHNSTOWN,  N.  Y. 

WENT  serves  a  prosperous  dairy-farming  and  resort  region, 
studded  with  manufacturing  centers  that  include  Gloversville, 
Johnstown  and  Amsterdam.  The  shaded  area  includes  the  lower 
Mohawk  and  upper  Hudson  Valleys  below  1000-foot  contour, 
permitting  clear  groundwave  reception  of  outstanding  CBS  pro- 
grams, augmented  by  carefully  planned  schedules  of  local  news 
and  talent. 

SACANDAGA  BROADCASTING  CO. 
Gloversville,  N.  Y. 


7\H  the  neighbors  listen  in  when 
WENT  is  on  the  air,  and  you 
can't  argue    with  these  facts: 

WENT  is  the  only  CBS  Affiliate  be- 
tween Utica  and  Troy  serving  this 
vast  population. 

WENT  has  the  top  20  rated  pro- 
grams ...  a  combination  of  top 
CBS  shows  and  local  favorites. 


George  Bissell  —  President 

I.  Charles  —  Resident  General  Manager 

GILL-KEEFE-PERNA,  INC. 
National  Representatives 
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MARKETBOOK  MAP 


NEW  YORK 

!3    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
<3>  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 


GARA 

Niagara  Falls 

Lockport  UtochesterJ*^ 

T-(3)Kenmore  QjBatavia- 

1  GENESEE 


Wethersfield 

©  / 


bronx  Breni  \ 
2  new  york  Manhattan  I 


3  oueens      Qnesns  >  New  York   @  j 

4  kings       Brooklyn  I  " 

5  Richmond  Richmond  / 


68  minutes  north  of  Grand  Central. 

Peekskill,  New  York,  the  home  of  radio  station  WLNA.  From 
this  point,  187,465  radio  families  who  live  in  Westchester  and 
Rockland  counties,  last  year  spent  over  8,000,000  on  retail  sales. 


Peekskill  is  where  they  live 
and  where  they  listen  to  WLNA. 
We  sell  in  our  market  .  .  .  You  can  too! 


WLNA 


NOW  1000  WATTS 


1420  Kc 


L    CHALK  UP  MORE  SAZ.ES  NOW/  ^ 

HIGHEST  HOOPER  -  GREATEST  COVERAGE  Sj 
IN  THE  RICH  MID-HUDSON  VALLEY  /  ^ 


SPoughkeepsie-New  YorK's 
Ideal  Test  Market/ 

MUWWUUW 


WEOK 


1000  w<vrrs 
1390  KC 


NEW  YORK 

SPOT  RATE  FINDER 

(Continued  from  page  123) 

IUDSON,  11,629  pop.;  3,484  homes; 
94.7%  radio;  3,299  radio  homes;  Co- 
lumbia Co. 

VHUC,  250w,  1230kc,  McGillvra, 
Hooper 

SB  1M  5M  15M  30M  1  Hr 
)  5.50  5.50  8.65  17.25  28.75  51.75 
I     5.50     5.50    11.50    20.15    31.00  57.50 

ITJNTINGTON,  9,324  pop.;  Suffolk  Co. 

VGSM,  lkw-D.  740kc 

)    12.00    12.00    16.00    32.00    48.00  80.00 

THACA,  29,257  pop.;  7,143  homes; 
97.0%  radio;  6,929  radio  homes; 
Tompkins  Co.;  TV  alloc:  Chans.  *14, 
20. 

VHCU,  lkw,  870kc,  CBS,  Conlan 
)     6.00     9.00    15.00   30.00   45.00  75.00 
I      6.00     9.00    25.00    50.00    75.00  125.00 
VHCU-FM,  Chan.  247,  97.3mc,  40kw 
Rates  on  request) 

AMESTOWN,  43,354  pop.;  14,296 
homes;  96.1%  radio;  13,738  radio 
homes;  Chautauqua  Co.;  TV  alloc: 
Chan.  58. 


iote:  All  rates  one-time.  Population, 
lome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
word. 


2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  5.85  7.75  11.50  23.00  34.50  59.50 
N      7.25     8.90    14.65    29.30    43.50  72.50 

WJOC,  250w,  1340kc,  MBS,  McGillvra 
D      5.20     6.50    11.00    22.00    33.00  55.00 
N     6.50      7.83    14.30    28.60    42.90  70.00 
WJTN,  250w,  1240kc,  ABC,  Rambeau, 

Conlan,  Hooper 
D      6.50     8.00    12.00    24.00    36.00  60.00 
N     8.00    10.00    15.00    30.00    45.00  75.00 
WJTN-FM,   Chan.   227,  93.3mc,  9.5kw, 

Rambeau,  Bonus 

KENMORE,  20,066  pop.;  6,112  homes; 
99.8%  radio;  6,100  radio  homes;  Erie 
Co. 

WXRA,  lkw-D,  1080kc,  Rambeau 
(Buffalo) 

D  9.00    20.00    40.00    60.00  100.00 

N  9.00    20.00    40.00    60.00  100.00 

WXRC  (FM),  Chan.  277,  103.3mc,  4.6kw, 
Rambeau,  Bonus 

KINGSTON,  28,817  pop.;  8,813  homes; 

95.3%    radio;    8,399    radio  homes; 

Ulster  Co.;  TV  alloc:  Chan.  66. 
WKNY,   250w,    1490kc,   MBS,  Meeker, 

Conlan 

D  4.00  5.00  8.00  16.00  24.00  40.00 
N     6.00     7.00    12.00    24.00    36.00  60.00 

LIBERTY,  4,658  pop.;  Sullivan  Co. 
WVOS,  250w,  1240kc 

D               5.00     6.75  8.25    15.50  30.00 

N               6.00     7.25  9.25    17.50  34.00 


LITTLE  FALLS,  9,541  pop.;  Herkimer 
Co. 

WLFH,  100W,  1230kc,  MBS 

SB  1M  5M  15M  30M  1  Hr 
D  3.00  4.00  8.00  16.00  24.00  40.00 
N     4.00     5.00    12.00    24.00    36.00  60.00 

LOCKPORT  25,133  pop.;  7,491  homes; 
97.6%  radio;  7,311  radio  homes;  Ni- 
agara Co. 

WUSJ,  250w,  1340kc 

D  3.50  6.50  11.00  20.00  30.00  50.00 
N     3.50     6.50    11.00    20.00    30.00  50.00 

WUSJ-FM,  Chan.  257,  99.3mc,  0.8kw, 
Bonus 

MALONE,  9,501  pop.;  Franklin  Co.; 
TV  alloc:  Chans.  20,  *66. 

WICY,  250w,  1490kc,  MBS 

D      3.00      5.00    10.00    12.00    18.00  30.00 

N     6.00     8.00    15.00    16.00    24.00  40.00 

MAS  SENA,  13,137  pop.;  3,655  homes; 
96.7%  radio;  3,534  radio  homes;  St. 
Lawrence  Co.;  TV  alloc:  Chan.  14. 

WMSA,  250w,  1340kc,  ABC,  Weed 

D      2.00     4.00     7.00    14.00    24.00  40.00 

N     2.50     5.00    10.00    20.00    30.00  50.00 

WMSA-FM,  Chan.  287,  105.3mc,  13kw 
(No  rates  available) 

MIDDLETOWN,     22,586     pop.;  6,170 

homes;     96.8%     radio;     5,973  radio 

homes;  Orange  Co.;  TV  alloc:  Chan. 
60. 

WALL,  250w,  1340kc,  Conlan 

D     6.00     6.00    10.00    20.00    30.00  50.00 

N     6.00     6.00    10.00    20.00    30.00  50.00 

NEWBURGH,  31,956  pop.;  9,971  homes; 
96.1%  radio;  9,582  radio  homes; 
Orange  Co. 


WGNY,  lkw-D,  1220kc,  BMB 

SB       1M     5M      15M      30M     1  Hr 

D      6.00     8.00    14.00    28.00    42.00  70.00 

NEW  ROCHELLE,  59,725  pop.;  16,517 
homes;  97.6%  radio;  16,121  radio 
homes;  Westchester  Co. 

WGNR,  500w-D,  1460kc 

D      8.50    11.00    20.00    36.00    54.00  90.00 

WGNR-FM,  Chan.  228,  93.5mc,  lkw. 
Bonus 

NEW  YORK,  7,891,957  pop.;  2,359,911 
homes;  96.97^  radio;  2,286,754  radio 
homes;  Bronx,  Kings,  New  York, 
Queens,  Richmond  Cos.;  TV  alloc: 
Chans.  2  (WCBS-TV),  4  (WNBT 
(TV)),  5  (WABD  (TV)),  7  (WJZ- 
TV),  9  (WOR-TV),  11  (WPIX  (TV)), 
*25,  31. 

4  AM  affiliates,  average  1-time  rates 
D    102.67  119.33  163.50  293.25  456.75  640.00 
N   200.00  233.33  240.00  495.00  742.50  1,237.50 

11  AM  non-affiliates,  average  1-time 
rates 

D  20.99  29.39  52.28  104.64  164.68  279.07 
N    26.06    34.93    67.88  125.10  211.83  377.03 

WABD    (TV),    Chan.    5,  8.2kw-aur.; 

16.4kw-vis.,  DuMont 
D  137.50  325.00  412.50  660.00  990.00  1650.00 
N  212.50  500.00  550.00  880.00  1320.00  2200.00 
WABF  (FM),  Chan.  258,  99.5mc,  20kw 
D  25.00  100.00  150.00 

N  25.00  135.00  200.00 

(Continued  on  page  126) 


WWRL 

NEW  YORK 

(powsLh^Judhj^  Ssdlinq^  dmsUxkja'A.  ^MaJtsi&L  VYlahkoL 
aL  iksL  Jjoiva&L  QdaL.  JjopA.  ul  TIqjlu  QJjoa/l  ^oA- 
Spanish,  German,  Czechoslovakia^  Greek,  Swiss,  Hungarian, 
Lithuanian,  Ukranian,  French,  Syrian,  Russian,  Polish 

NEW  YORK'S  No.  1   STATION   FOR   AMERICA'S  No.  1   NEGRO  MARKET 

5  000  WATTS  NEwtown  9-3300 


iROADCASTING     •  Telecasting 
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NEW  YORK'S  No.  J  STATION  FOR  JEWISH 

PROGRAMS— BROADCAST  IN  ENGLISH 


WLIB 


1190  KC  1000  WATTS 

JEWISH-AMERICAN  PROGRAMS  DAILY-CONDUCTED  IN   ENGLISH   TO   REACH    700,000  FAMILIES-2,600,000  PEOPLE 


FOR  AS  LITTLE  AS  7    CENTS  PER  THOUSAND  LISTENERS 


* 


FEATURING  AN  OUTSTANDING  ROSTER  OF  ANGLO-JEWISH  TALENT 
Abe  Lyman    •    Eleanor  Levenson    •    Estelle  Sternberger    •    Arnold  Jaffe    •    Louis  P.  Goldberg    •    Eli  Gamliel 


NEW:   "AMERICAN-ISRAELI   FESTIVAL"  SUNDAYS   3-5   PM  WITH  TOP 
INTERNATIONAL  STARS 

*  Pulse  Survey 


WLIB 


207  East  30th  Street 
New  York  16,  New  York 
ORegon  9-2720 


NEW  YORK 

SPOT  RATE  FINDER 

(Continued  from  page  125) 
New  York  (Continued) 

WBNX,  5kw,  1380kc,  King,  Pulse 

SB  1M  5M  15M  30  M  1  Hr 
D  18.00    32.00    45.00    80.00  141.75 

N  24.00    45.00    80.00  141.75  257.25 

WCBS,  50kw,  880kc,  CBS  Radio,  CBS 

Radio  Spot  Sales 
D  100.00  150.00  135.00  270.00  405.00  675.00 
N  200.00  540.00  810.00  1,350.00 

WCBS-FM,  Chan.  266,  lOl.lmc,  5.8kw, 

Bonus 

WCBS-TV,  Chan.  2,  8.6kw-aur.;  17.3kw- 
vis.;  CBS  Television,  CBS  Television 
Spot  Sales 
D  250.00  250.00  450.00  600.00  900.00  1500.00 
N  800.00  800.00  1600.00  2400.00  4000.00 

WEVD,  5kw,  1330kc 

D  15.00    35.00    75.00  125.00  215.00 

N  25.00    65.00  115.00  200.00  300.00 

WEVD-FM,   Chan.  298,   107.5mc,  "20kw 
(CP) 

WGHF  (FM),  Ch'an:'270,  101.9mc,  20kw 
D  3.50  7.50  14.00  25.00  33.75  60.00 
N      5.00    10.00    18.75    33.75    45.00  80.00 

WHOM,  5kw,  1480kc 

D  10.00  17.50  45.00,.  75.00  137.50  250.00 
N    15.00    25.00   53.00  105.00  192.50  350.00 

WHOM-FM,  Chan.  222,  92.3mc,  llkw 
D  7.5Q    12.00    18.00    30.00  50.00 

N  7.50    12.00    18.00    30.00  50.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WINS,  50kw,  lOlOkc 

SB  1M  5M  15M  30M  1  Hr 
D    25.00    25.00  100.00  150.00  250.00 

N    25.00    25.00  100.00  150.00  250.00 

WJZ,    50kw,    770kc,    ABC,    ABC  Spot 

Sales,  Pulse,  BMB 
D    108.00  108.00  144.00  288.00  432.00  720.00 
N  200.00  200.00  240.00  480.00  720.00  1,200.00 
WJZ-FM,    Chan.    238,    95.5mc,  1.5kw, 

Bonus 

WJZ-TV,  Chan.  7,  8.15kw-aur.;  16.3kw- 
vis.;  ABC 

D 

170.00  170.00  279.00  372.00  558.00  930.00 

N 

550.00  650.00  930.00  1240.00  1860.00  3100.00 
WLIB,  lkw-D,  1190kc,  (L-WOWO) 
D  15.00    37.50    75.00  125.00  225.00 

WMCA,  5kw,  570kc,  AM  Radio  Sales 
D    24.00    40.00    60.00  120.00  180.00  300.00 
N    24.00    40.00    60.00  120.00  180.00  300.00 
WMGM,  50kw,  1050kc,  Radio  Reps. 
D    36.00    60.00  120.00  240.00  360.00  600.00 
N    48.00    80.00  160.00  320.00  480.00  800.00 
WMGM-FM,  Chan.  262,  100.3mc,  18kw 
D  5.00  30.00    45.00  75.00 

N  5.00  40.00    60.00  100.00 

WNBC,  50kw,  660kc,  NBC,  Spot  Sales 
D  100.00  100.00  120.00  240.00  360.00  600.00 
N  200.00  200.00  240.00  480.00  720.00  1,200.00 

WNBC-FM,  Chan.  246,  97.1mc,  1.6kw 
(No  data  available) 

WNBT    (TV),    Chan.    4,  4.27kw-aur.; 
5.40kw-vis.;  NBC 

D 

250.00  250.00  300.00  480.00  720.00  1200.00 

N 

775.00  775.00  938.00  1500.00  2250.00  3750.00 

WNEW,    lOkw,    1130kc,    Blair,  Pulse, 

(CP  50kw) 
D  60.00  200.00  300.00  500.00 

N  60.00  200.00  300.00  500.00 

WNYC,  lkw,  830kc,  Pulse 
(Does  not  sell  time) 


WNYC-FM,  Chan.  230,  93.9mc,  20kw 
WOR,  50kw,  710kc,  MBS,  H-R  Reps. 

SB  1M  5M  15M  30M  1  Hr 
D  120.00  240.00  360.00  600.00 

N  240.00  480.00  720.00  1,200.00 

WOR-FM,    Chan.    254,    98.7mc,  3.4kw, 

H-R  Reps.  (Consult  station  for  rates) 
WOR-TV,  Chan.  9,  llkw-aur.;  22.5kw- 

vis.;  H-R  Reps. 
D     80.00  120.00  240.00  360.00  600.00 

N  200.00  300.00  600.00  900.00  1,500.00 

WOV,  5kw,  1280kc,  Pearson 
D    25.00    25.00    45.00    90.00  150.00  250.00 
N    25.00    25.00    45.00    90.00  150.00  250.00 
WPIX    (TV),    Chan.    11,  10.3kw-aur.; 

21.7kw-vis.;  Free  &  Peters 
D  110.00  125.00  180.00  240.00  360.00  600.00 
N  200.00  300.00  450.00  600.00  900.00  1,500»00 
WQXR,  lOkw,  1560kc,  Raymer 
D  12.50  25.00  60.00  80.00  120.00  200.00 
N  20.00  40.00  120.00  160.00  240.00  400.00 
WQXR-FM,  Chan.  242,  96.3mc,  20kw, 

Raymer,  Bonus 
WWRL,  5kw,  1600kc 
(Woodside) 

D  14.40  22.80  36.00  48.00  84.00  138.00 
N    14.40    22.80    36.00    48.00    84.00  138.00 

NIAGARA  FALLS,  90,872  pop.;  25,750 
homes;  97.6%  radio;  25,132  radio 
homes;  Niagara  Co.;  TV  alloc:  (see 
Buffalo-Niagara  Falls). 

2  AM  non-affiliates,  average  1-time 
D      9.25     9.50    13.75    37.00    65.00  112.50 

WHLD,  5kw,  1270kc,  Headley-Reed 
D    10.00    12.00    15.00    50.00    90.00  150.00 
N    10.00    12.00    15.00    50.00    90.00  150.00 
WHLD-FM,   Chan.   253,   98.5mc,  46kw, 

Headley-Reed 
D      3.00     4.00     8.00    15.00    25.00  40.00 
N     4.00     5.00    10.00    25.00    40.00  60.00 
WJJL,  lkw-D,  1440kc,  Grant,  Conlan 
D      8.50     7.00    12.50    24.00    40.00  75.00 


OGDENSBURG,      16,166     pop.;  4,02 
homes;     96.0%     radio;     3,859  radi 
homes;  St.  Lawrence  Co.;  TV  alloc. 
Chan.  24. 
WSLB,  250w,  1400kc,  MBS 

SB  1M  5M  15M  30M  1H; 
D  8.00    30.00    45.00  60.0i 

N  8.00    30.00    45.00  60.0' 

WSLB-FM,  Chan.  291,  106.1mc,  3kw 

OLE  AN,  22,884  pop.;  6,736  homes;  96.1 

radio;  6,473  radio  homes;  Cattaraugu. 

Co.;  TV  alloc:  Chan.  54. 
WHDL,   250w,   1450kc,  ABC,  Everett 

McKinney 
D  6.00  12.50  10.00  20.00  30.00  50.0t 
N  7.00  15.00  12.00  24.00  36.00  60.0( 
WHDL-FM,   Chan.   239,   95.7mc,  43kw 

Everett-McKinney.  (See  Rural  Radic 

Network) 

ONEONTA,  13,564  pop.;  4,226  homes 
96.4%  radio;  4,074  radio  homes;  Ot 
sego  Co.;  TV  alloc:  Chan.  62. 
WDOS,  250w,  1400kc,  MBS,  Radio  Reps 
D  6.00  6.00  12.00  24.00  36.00  60.0': 
N     8.00     8.00    18.00    32.00    48.00  80.0C 

OYSTER  BAY,  5,215  pop.;  Nassau  Co 

WKBS,  250W-D,  1520kc 

D      5.00     8.00    15.00    32.00    48.00  80.0C 

OSWEGO,  22,647  pop.;  6,177  homes 
95.9%  radio;  5,924  radio  homes;  Os 
wego  Co.;  TV  alloc:  Chan.  31. 

PATCHOGUE,  7,361  pop.;  Suffolk  Co 
WALK,  500W-D,  1370kc 
(CP) 

WPAC,  250W-D,  1580kc 
D      2.20     4.40     6.75    11.00    21.30  40.50 

PEEKSKILL,  17,731  pop.;  4,948  homes 
98.0%  radio;  4,552  radio  homes;  West- 
chester Co.  •  ' 

WLNA,  500w-D,  1420kc 
D      5.00     7.00    12.00    24.00    36.00  60.00 

(Continued  on  page  128) 


HEARD  BY  MORE  PEOPLE^  IN  THE  NEGRO 

COMMUNITY  THAN  ANY  OTHER  STATION 


W 

1190  KC 


1000  WATTS 


THE  ONLY  STATION  WITH  STUDIOS  IN  HARLEM— Most  Complete  Coverage  in  New  York 

57  HOURS  OF  FEATURE  PROGRAMS! 


Joe  Bostic 


AN  OUTSTANDING  ROSTER  OF  NEGRO  TALENT 
tarry  Fuller    •    Phil  Gordon     •    Nipsey  Russell    •    Ruth  Ellington  James 


NEW:  WALTER  WHITE  SHOW  STARRING  EXECUTIVE  SECRETARY  OF  NAACP  NOW 
SYNDICATED  IN  NATION'S  MAJOR  CITIES. 


Pol*e— May,  19: 
N.  Y.  Negro  Por- 


2.883  (U.S.  Ceotu*  19S0) 


WLIB 


207  East  30th  Street 
New  York  16,  New  York 
ORegon  9-2720 
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J.  .  0,»es         'e*  V  A  t  **/ 

/ 


MILLIONS 

of  impressions  at  a  few  cents  a  thousand 


WHOM 


For  only  9  cents  a  thousand  WHOM 
reaches  Italian  homes  in  the  greater 
New  York  area  .  .  .  the  lowest 
cost  of  any  station  broadcasting 
to  the  Italian  radio  audience. 

.  .  according  to  ADVERTEST  RESEARCH 
which  reached  this  conclusion  after  making 
an  elaborate  survey  of  listening  habits 
in  Italian  homes. ...  < 

1480  On  your  dial    •    5000  watts 

AM  •  F  M  ^/7ie  jftl  0?iocfweX±v  ^tati(yn 
136  W.  52  ST.  N.  Y.  19   •    CI  rcle  6-3900 
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SPOT  RATE  FINDER 

(Continued  from  page  126) 

PLATTSBURG,      17,738  pop.;  4,554 

homes;     95.4%    radio;  4,345  radio 

homes;  Clinton  Co.;  TV  alloc:  Chan. 
28. 


2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  3.00  5.00  11.00  18.00  27.00  45.00 
N     6.00     8.00    15.00    24.00    37.50  62.50 


WEAV,  lkw,  960kc,  ABC,  Gill-Keefe  & 
Perna 

D               5.00    10.00    20.00    30.00  50.00 

N               8.00    15.00    30.00    45.00  75.00 

WIRY,  250w,  1340kc,  MBS,  Grant 

D      3.00     5.00    12.00    16.00    24.00  40.00 

N     6.00     8.00    15.00    18.00    30.00  50.00 


POUGHKEEPSIE,    41,023    pop.;  12,575 

homes;    95.3%    radio;    11,984  radio 

homes;  Dutchess  Co.;  TV  alloc: 
Chans.  21,  *83. 

WEOK,  lkw-D,  1390kc,  Barry,  Everett- 
McKinney,  Hooper 

D  8.00  10.00  16.00  32.00  48.00  80.00 
WKIP,  250w,  1450kc,  ABC,  Conlan 

D  6.00  7.00  15.00  24.00  36.00  60.00 
N     7.00     8.00    18.00    28.00    42.00  70.00 

WHVA  (FM),  Chan.  284,  104.7mc,  2.3kw 
(For  rates  see  Rural  Radio  Network) 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


ROCHESTER,  332,488  pop.;  99,513 
homes;  97.6%  radio;  97,125  radio 
homes;  Monroe  Co.;  TV  alloc: 
Chans.  5  (WHAM-TV,  now  Chan.  6), 
10,  15,  *21,  (N.  Y.  State  Regents 
grant),  27. 


4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  22.00  24.25  31.25  58.75  93.75  152.50 
N    38.75    42.50    55.75  107.75  163.50  270.00 


2    AM    non-affiliates,   average  1-time 
rates 

D     9.50    10.50    17.00    34.00    51.00  85.00 


WARC,  lkw,  950kc,  ABC,  Raymer 

D    17.00    20.00    27.00    49.00    81.00  130.00 

N    30.00    35.00    45.00    85.00  130.00  215.00 

WHAM,  50kw,  1180kc,  NBC,  Holling- 

bery,  Hooper 
D    37.00    37.00    44.00    88.00  132.00  220.00 
N    65.00    65.00    88.00  176.00  264.00  400.00 

WHFM  (FM),  Chan.  255,  98.9mc,  20kw, 

Hollingbery 
D      3.00     3.00     6.00    12.00    18.00  30.00 
N     6.00     6.00    12.00    24.00    36.00  60.00 

WHAM-TV,     Chan.     6,  11.7kw-aur.; 

23.4kw-vis.;  Hollingbery 
D    60.00    60.00  112.50  180.00  270.00  450.00 
N  120.00  120.00  150.00  240.00  360.00  600.00 

WHEC,  5kw,  1460kc,  CBS,  Everett-Mc- 
Kinney,  Pulse,  BMB 

D  17.00  20.00  30.00  50.00  90.00  140.00 
N    30.00    35.00    50.00    90.00  140.00  225.00 

WRNY,  250w-D,  680kc,  Forjoe 

D      4.00     6.00    10.00    20.00    30.00  50.00 

WRNY-FM,  Chan.  250,  97.9mc,  7.9kw, 
Forjoe,  Bonus 

WSAY,  lkw,  1370kc,  Walker,  Hooper 

D  15.00  15.00  24.00  48.00  72.00  120.00 
N    25.00    25.00    40.00    80.00  120.00  200.00 

WVET,    5kw,  1280kc,    MBS,  Boiling, 
Hooper 

D    17.00    20.00  24.00    48.00    72.00  120.00 

N    30.00    35.00  40.00    80.00  120.00  200.00 


ROME,  41,682  pop.;  10,566  homes;  96.1% 
radio;  10,154  radio  homes;  Oneida 
Co.;  TV  alloc:  (see  Utica). 

WKAL,  250w,  1450kc,  MBS,  Cooke, 
Hooper 

SB      1M  5M     15M     30M     1  Hr 

D      6.00     8.00  12.00    24.00    36.00  60.00 

N     8.00    10.00  18.00    36.00    54.00  90.00 

SARANAC  LAKE,  6,913  pop.;  Essex, 
Franklin  Cos.;  TV  alloc:  Chan.  18. 

WNBZ,  250w,  1450kc,  ABC,  Rambeau 
D     4.00     5.00    10.00    20.00    30.00  50.00 
N     6.00     8.00    15.00    30.00    45.00  75.00 

SCHENECTADY,    91,785    pop.;  28,397 

homes;    97.6%    radio;    27,715  radio 

homes;  Schenectady  Co.;  TV  alloc, 
(also  see  Albany):  Chan.  35. 

WBCA  (FM),  Chan.  266,  lOl.lmc,  3.5kw 
D  2.50     5.00    10.00    15.00  25.00 

N  5.00    10.00    20.00    30.00  50.00 

WGY,  50kw,  810kc,  NBC,  Spot  Sales 
D  35.00    44.00    88.00  132.00  220.00 

N  70.00    88.00  176.00  264.00  440.00 

WRGB    (TV),    Chan.    4,  9.12kw-aur.; 

18.25kw-vis.,  NBC,  Spot  Sales 
D    60.00    60.00    78.13  125.00  187.50  312.50 
N  125.00  125.00  156.25  250.00  375.00  625.00 

WSNY,  250w,  1240kc 

D  6.00  8.00  15.00  30.00  45.00  75.00 
N     9.00    12.00    20.00    30.00    45.00  75.00 

SYRACUSE,  220,583  pop.;  63,447  homes; 
97.6%  radio;  61,924  radio  homes; 
Onondaga  Co.;  TV  alloc:  Chans.  3 
(WHAM-TV,  now  Chan.  6),  8 
(WSYR-TV,  now  Chan.  5),  *43. 


4  AM  affiliates,  average  1-time  rates 
D     9.62    12.75    22.75    43.00    67.00  115.00 
N    17.25    26.00    44.25    83.50  128.50  225.00 


WAGE,    5kw-D,    lkw-N,   620kc,  ABC, 
Taylor 

SB      1M     5M     15M     30M  lHr 

D  7.50  10.00  20.00  35.00  60.00  120.00 
N    13.00    18.00    35.00    70.00  120.00  240.00 

WFBL,    5kw,  1390kc,    CBS,    Free  & 
Peters 

D    10.00    15.00  25.00    45.00    70.00  110.00 

N    20.00    30.00  50.00    80.00  120.00  200.00 

WHEN    (TV),    Chan.    8,  13.5kw-aur.; 

27kw-vis.;  ABC,  CBS,  DuMont 
D    55.00    55.00    75.00  120.00  180.00  300.00 
N  110.00  110.00  137.00  220.00  330.00  550.00 

WNDR,  5kw,  1260kc,  MBS,  Rambeau, 
Hooper 

D    11.00    11.00    20.00  40.00    60.00  100.00 

N    16.00    16.00    40.00  80.00  120.00  200.00' 

WNDR-FM,  Chan.  273,  102.5mc,  8.5kw, 
Bonus 

WSYR,    5kw,    570kc,    NBC,  Headley- 
Reed,  Kettell-Carter 

D  10.00  15.00  26.00  53.00  78.00  130.00 
N    20.00    40.00    52.00  104.00  154.00  260.00 

WSYR-FM,   Chan.  233,  94.5mc,  lOkw, 
Bonus 

WSYR-TV,      Chan.     5,  12.5kw-aur.; 
23.6kw-vis.;  NBC,  Headley-Reed 

D  46.00  54.00  67.00  108.00  162.00  270.00 
N    77.00    90.00  112.00  180.00  270.00  450.00 

WOLF,  250w,  1490kc,  Walker 

D  6.00  6.00  12.00  24.00  45.00  75.00 
N    12.00    12.00    30.00    60.00    90.00  150.00 


TROY,  72,311  pop.;  20,612  homes;  96.8% 
radio;  19,952  radio  homes;  Rensselaer 
Co.;  TV  alloc:  (see  Albany). 

WFLY  (FM),  Chan.  222,  92.3mc,  5.4kw, 
RRN,  Gill-Keefe  &  Perna 

D  1.88  2.81  3.75  7.50  11.25  18.75 
N     2.50     3.75     5.00    10.00    15.00  25.00 

WTRY,  5kw,  980kc,  CBS,  Headley- 
Reed,  Hooper 

D  16.00  20.00  30.00  60.00  90.00  150.00 
N    25.00    35.00    45.00    90.00  135.00  225.00 

WTRI  (FM),  Chan.  274,  102.7mc,  3.5kw, 
Headley-Reed,  Bonus 

(Continued  on  page  130) 
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•  ••Does  NOT  Replace  it  as  a  Source 
of  Entertainment  and  Information 


Syracuse  is  a  two-TV-station  city.  According  to  Niagara  Mohawk 
Power  Company  monthly  surveys,  71%  of  the  homes  in  the 
Syracuse  area  have  TV  sets.  According  to  the  calamity  howlers, 
radio  in  Syracuse  should  be  a  dead  duck.  But  two  separate  surveys 
of  television  homes  show  that  radio  is  alive  and  vigorously  kicking. 
(Details,  including  methods  of  sampling,  free  on  request).  Here 
are  the  results: 


Survey 

Dote 

Number  of 
Homes 
Colled 

Number  of 
TV  Homes 

TV  Homes  Only, 
Average  Hours  per  Day  | 

Radio 

Television  1 

No.  1 

Oct.  51 

763 

493 

2.90 

4.50 

No.  2 

Dec.  '51 

704 

493 

3.24 

4.76 

Combined 

1467 

986 

3.07 

4.52 

4   n       g  ,n  non-Ty  h~      dzV  of  t-a; 


ACUSE 

570  KC 


4       ~"'"S  m  non-TV  h„      ^  of  TaA: 

fw-L a?, «  *E£  Zt>  **£ 


NBC  Affiliate.  WSYR-AM-FM-TV. ..  the  Only  Complete  Broadcast       '   = 

Institution  in  Central  New  York.  Headley-Reed,  National  Representative. 
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WTRY  is  a  Market 


not  a  County 


WTRY  is  the  Albany-Troy-Schenectady  market*: 


3 

*\  *g         m       ■•  I         ■   •  ^ 


27th  in  retail  sales  in  the  nation 
21st  in  per  capita  income** 
31st  in  population 


** 


The  Albany-Troy-Schenectady  market  is 
27th  among  the  43  top  markets  wherein 
over  half  the  nations  sales  are  made. 

WTRY  rates,  one  half  less  than  Station  B  rates, 
buy  the  largest  audience,  morning,  afternoon, 
and  evening,  in  the  nation's  2 7th ~ market.**** 

*  Plus  8  other  counties  **  1948  Business  Census 

***  1950  Population  Census 
****  Fall-Winter  Hooper,  Oct.  '50-Jan.  '51 


This  is  WTRY... The  CBS  Radio  Network 

980  kc         5000  watts  represented  by  Head  ley-Reed 
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With  just  ONE  New  England  medium 
you  can  reach  7,236,100  PEOPLE 

2,065,100  Families 
Over  $10  Billion  Effective  Buying  Power 
Over  $7  Billion  Retail  Sales 


WBZ 


Figures  courtesy  SALES  MANAGEMENT 


BOSTON 

50,000  watts  NBC  Affiliate 
(synchronized  with  WBZA,  Springfield) 

WESTINGHOUSE  RADIO  STATIONS  Inc 

National  Representatives,  FREE  and  PETERS 


NEW  YORK 

SPOT  RATE  FINDER 

(Continued  from  page  128) 

UTICA,  101,531  pop.;  29,747  homes; 
96.1%  radio;  28,587  radio  homes; 
Oneida  Co.;  TV  alloc.  (Utica-Rome) : 
Chans.  13  (WKTV  (TV)  Utica),  19, 
*25. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  lHr 
D  14.75  16.00  25.00  40.00  60.00  100.00 
N    20.25    21.25    35.00    60.00    90.00  150.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 

*    *  * 


WGAT,  lkw-D,  500W-N,  1310kc,  Meeker 
SB      1M     5M     15M     30M     1  Hr 
D      7.50     7.50    18.00    25.00    35.00  65.00 
N    11.00    11.00   25.00    35.00    70.00  125.00 

WIBX,  5kw,  950kc,  CBS,  Colton,  Ban- 
nan,  Biddick,  Clark,  Stovin,  Hooper 
D    14.50    17.00    25.00    40.00    60.00  100.00 
N    20.50    22.50    35.00    60.00    90.00  150.00 

WIBX-FM,  Chan.  245,  96.9mc,  9kw, 
Bonus 

WKTV  (TV),  Chan.  13,  12.5kw-aur.; 
25kw-vis.;  ABC,  CBS,  NBC,  DuMont, 
Cooke 

D  60.00  60.00  75.00  120.00  180.00  300.00 
N    75.00    75.00  100.00  160.00  240.00  400.00 

WRUN,  5kw-D,  lkw-N,  ABC,  Avery- 
Knodel,  Pulse 

D  15.00  15.00  25.00  40.00  60.00  100.00 
N    20.00    20.00    35.00    60.00    90.00  150.00 


WRUN-FM,  Chan.  289,  105.7mc,  4.3kw, 
Avery-Knodel 

SB  1M  5M  15M  30M  1  Hr 
N  10.00    16.00   24.00  40.00 

WALTON,  3,947  pop.;  Delaware  Co. 

WDLA,  lkw-D,  1270kc 

D      4.50     5.50     8.50    11.00    17.00  30.00 

WATERTOWN,  34,350  pop.;  10,384 
homes;  95.3%  radio;  9,896  radio 
homes;  Jefferson  Co.;  TV  alloc: 
Chan.  48. 

2  AM  affiliates,  average  1-time  rates 


5.00  7.00  13.00  26.00  42.00  70.00 
8.00    11.00    22.00    44.00    66.00  110.00 


WATN,  250w,.  1250kc,  MBS 

D  6.00  6.00  12.00  24.00  36.00  60.00 
N    10.00    10.00    20.00    40.00    60.00  100.00 


NEW  YORK  MARKET  DATA  BY  COUNTIES 

1950  1950  1951 

1950  1940  Percentage       Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                          Population  Population  Increase     Population  Population    Homes  Radio  Homes  Radio  Radio  Homes    ($  000) 

Albany                             239,386  221,315  8.2  198,117  41,269  72,393  70,076  96.8        58,594  342,784 

Allegany                            43,784  39,681  10.3  6,402  37,382  12,514  12,063  96.4          9,312  36,660 

Bronx   1,451,277  1,394,711  4.1  1,451,277  424,956  415,607  97.8  357,134  1,072,826 

Broome                            184,698  165,749  11.4  144,011  40,687  52,932  51,344  97.0  40,240  208,488 

Cattaraugus                         77,901  72,652  7.2  33,966  43,935  22,228  21,494  96.7  17,354  84,084 

Cayuga                              70,136  65,508  7.1  36,722  33,414  20,087  19,484  97.0  15,934  72,295 

Chautauqua                      135,189  123,580  9.4  81,492  53,697  41,481  40,259  97.1  32,632  162,360 

Chemung                           86,827  73,718  17.8  62,164  24,663  25,708  24,783  96.4  18,454  112,332 

Chenango                           39,138  36,454  7.4  8,816  30,322  11,447  11,138  97.3          8,883  38,929 

Clinton                              53,622  54,006  —0.7  21,860  31,762  13,052  12,399  95.0          9,778  48,673 

Columbia                           43,182  41,464  *      4.1  11,629  31,553  13,038  12,595  96.6        10,229  41,288 

Cortland                            37,158  33,668  10.4  21,396  15,762  10,719  10,387  96.9          8,615  45,289 

Delaware                           44,420  40,989  8.4  8,762  35.658  12,814  12,301  96.0          9,364  49,576 

Dutchess                           186.781  120,542  13.5  63,899  72,882  34,700  33,347  96.1  25,690  155,628 

Erie                                  899,238  798,377  12.6  790,602  108,636  252,402  247,354     '   98.0  197,969  1,066,670 

Essex                                 35,086  34,178  2.7  8,372  26,714  9,792  9,342  95.4          7,238  29,257 

Franklin                             44,830  44,286  1.2  19,999  24,831  12,066  11,318  93.8          8,954  49,565 

Fulton                                51,021  48,597  5.0  34,723  16,298  16,326  15,657     -  95.9        13,327  55,971 

Genesee                             47,584  44,481  7.0  22,520  25,064  13,493  12,967  96.1        10,745  52,406 

Greene                               28,745  27,926  2.9  8,114  20,631  8,580  8,160  95.1          7,229  34,274 

Hamilton                             4,105  4,188  —2.0  4,105  1,304  1,214  93.1            949  4,206 

Herkimer                           61,407  59,527  3.2  38,479  22,928  18,208  17,480  96.0  14,788  -60,358 

Jefferson                            85,521  84,003  1.8  38,770  46,751  25,142  23,759  94.5  20,380  100,121 

Kings   2,738,175  2,698,285  1.5  2,738,175  795,764  777,461  97.7  668,284  2,326,715 

Lewis                                 22,521  22,815  —1.3  3,671  18,850  6,058  5,646  93.2          4,774  18,931 

Livingston                          40,257  38,510  4.5  11,541  28,716  10,597  10,067  95.0          8,353  35,812 

Madison                             46,214  39,598  16.7  19,290  26,924  13,035  12,318  94.5          9,845  49,256 

Monroe                             487,632  438,230  11.3  419,164  68,468  143,641  139,763  97.3  113,483  543,801 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


WWNY,  lkw,  790kc,  CBS,  Weed,  BN 
SB  1M  5M  15M  30M  11 
D  4.00  8.00  14.00  28.00  48.00  80. 
N  6.00  12.00  24.00  48.00  72.00  120, 
WWNY-FM,  Chan.  263,  100.5mc,  14.4k 

Rural  Radio,  Weed 
D  2.50     5.00     8.00  15. 

N  3.75     7.50   12.00  20 

WETHERSFIELD,  Wyoming  Co 
WFNF  (FM),  Chan.  299,  107 ,7mc,  5.4k 
(See  Rural  Radio  Network  listing  f« 

rates) 

WHITE    PLAINS,    43,466    pop.;  11,9! 

homes;    98.4%    radio;    11,805  rad 

homes;  Westchester  Co. 
WFAS,    250w,    1230kc,  Headley-Ree 

Conlan 

D     9.50    15.00   23.00   54.50   72.50  105  ^ 
N     9.50    15.00   23.00'  54.50   72.50  105.1  »> 
WFAS-FM,   Chan.  280,   103.9mc,   lkv  ffa 
Headley-Reed,  Bonus 

ftr 
fj 
fa:-. 


Si 

Sal 
Ifof 

Tt: 

CTsl 

Hi: 


1949 
Farm  Income 

5,854,119 

8,566,162 
135,104 

8,887,595 
13,638,509 
14,913,367 
17,680,031 

5,274,956 
16,377,339 

9,412,480 
10,508,696 
10,136,450 
22,745,796 
14,623,817 
19,386,884 

3,417,510 

8,775,765 

2,434,405 
11,217,910 

5,726,472 
62,341 
11,199,285 
17,080,195 
660,160 

9,905,365 
12,884,098 
14,794,756 
16,614,090 


1951 
Automobi 

67,331 
13,027 

52,050 
22,384 
19,743 
40,372 
24,781 
12,139 
12,668 
13,497 
11,128 
13,491 
38,580 
245,530 
9,196 
11,925 
15,200 
14,769 
9,570 
1,381 
17,652 
23,948 

6,457 
17,065 
13,857 
142,383 


1949  Mf 
1949  Taxab 
Mfg.  Em-  Payro 
es   ployment     1  st  O 

20,760  $14,868,00* 
2,994  2,148,001 
1,004,417'  780,006,00i 
37,622  28,032,00i 


6,081,00 
7,424,00( 
15,348,00( 
9,316,001 
1,900,00( 
l,960,00i 
2,160,001 
3,122,00 
2,581,00( 
10,886,00 
132,185  108,155,001 
2,094  1,255,00 


8,111 
9,638 
20,533 
12,015 
3,024 
2,774 
3,696 
5,112 
3,469 
14,675 


1,849 
8,730 
6,168 
1,706 
157 
11,295 
6,728 


912,00' 
4,711,00c 
4,778,001 
1,057,00( 
199,00( 
7,872,001 
5,048,00t 


1.004.4171  780,006,001 
1,738  1,333,001 
2,770  2,937,00( 
1,208  861.00C 
100,956  88,586,O0C 
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Fabulous  Facts  about 


Boston's  CHANNEL 


4 


WBZ-TV 


BOSTON 

Reaches  an  area  including 

•  3,875,700  people 

•  1,095,900  families 

•  $3.8  billion  in  retail  sales 

•  $5.7  billion  in  effective  buying  income 


WESTINGHOUSE  RADIO  STATIONS  Inc 
National  Representatives,  NBC  Spot  Sales 
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1950  1940 
Population  Population 


County 

Montgomery                      59,594  59,142 

Nassau                            672,765  406,748 

New  York  1,960,101  1,889,924 

Niagara                           189,992  160,110 

Oneida                            222,855  203,636 

Onondaga                        341,719  295,108 

Ontario                             60,172  55,307 

Orange                              152,255  140,113 

Orleans                             29,832  27,760 

'^swego                             77,181  71,275 

Otsego                                50,763  46,082 

Putnam                             20,307  16,555 

Queens   1,550,849  1,297,634 

Rensselaer                       132,607  121,834 

«|»Riehmond                        191,555  174,441 

J  .Rockland                          89,276  74,261 

Bj  ;>St.  Lawrence                    98,897  91,098 

Saratoga                           74,869  65,606 

^Schenectady                    142,497  122,494 

lAschoharie                          22,703  20,812 

J.Schuyler                           14,182  12,979 

MfiSeneca                              29,253  25,732 

Steuben                            91,439  84,927 

iifSuffolk                            276,129  197,355 

Sullivan                            40,731  37,901 

Tioga                                30,166  27,072 

IJfTompkins                          59,122  42,340 

8e  .Ulster                               92,621  87,017 

Warren                             39,205  36,035 

ijjjWashington                       47,144  46,726 

!if!Wayne                              57,323  52,747 

Westchester                     625,816  573,558 

Wyoming                            32,822  31,394 

Fates                                17,61'5  16,381 


Percentage 
Increase 

0.8 
65.4 

3.7 
18.7 

9.4 
15.8 

8.8 

8.7 

7.5 

8.3 
10.2 
22.7 
19.5 

8.3 

9.8 
20.2 

8.6 
14.1 
16.3 

9.1 

9.3 
13.7 

7.7 
39.9 

7.5 
11.4 
39.6 

6.4 

8.8 

0.9 

8.7 

9.1 

4.5 

7.5 


1950  1950 
Urban  Rural 
Population  Population 


1951 


1949 


1949  Mfg. 
Taxable 


37,936 
624,102 
1,960,101 
147,484 
159,009 
272,405 
25,476 
81,142 
11,029 
36,569 
16,291 

1,550,849 
94,396 
191,555 
43,551 
46,089 
40,075 
121,480 
3,208 
3,052 
11,072 
40,774 
121,883 
8,881 
11,387 
29,257 
39,984 
19,610 
18,316 
17,545 
577,601 
10,922 
5,481 


21,658 
48,663 

42,508 
63,846 
69,314 
34,696 
71,113 
18,803 
40,612 
34,472 
20,307 

38,211 

45,725 
52,808 
34,794 
21,017 
226 
11,130 
18,181 
50,665 
154,246 
31,850 
18,779 
29,865 
52,637 
19,595 
28,828 
39,777 
48,215 
21,900 
12,134 


1950 

Percentage 

1940 

Retail  Sales 

1949 

1951 

Mfg.  Em 

Payrolls 

Radio  Homes  Radio  Radio  Homes    ($  000) 

Farm  Income 

Automobiles   ployment  IstQtr. 

17,431 

96.5 

15,281 

68,707 

8,218,332 

16,329 

15,135 

10,814,000 

185,639 

98.4 

101,464 

794,860 

9,919,365 

264,258 

34,481 

27,981,000 

593,290 

94.8 

499,121 

4,284,792 

City  of,  1,193,835 

1.004.4171  780,006,000! 

52,020 

96.8 

39,742 

216,228  - 

10,479,050 

57,650 

42,353 

37,124,000 

59,457 

95.6 

48,388 

254,951 

21,196,884 

59,447 

31,469 

23,143,000 

94,297 

97.0 

74,709 

397,935 

15,157,697 

97,550 

50,284 

39,153,000 

15,936 

95.7 

13,270 

64,411 

12,994,848 

18,532 

4,332 

3,334,000 

41,379 

95.7 

33,337 

187,315 

21,421,227 

45,729 

14,422 

8,921,000 

8,379 

94.1 

7,001 

28,876 

8,962,641 

10,012 

1,810 

1,072,000 

20,712 

94.8 

17,284 

69,441 

10,017,543 

21,551 

8,564 

6,313,000 

14,183 

93.6 

11,450 

57,683 

19,403,481 

15,501 

1,570 

865,000 

5,873 

96.4 

3,959 

27,171 

1,902,156 

9,302 

211 

118,000 

455,387 

98.6 

344,736 

1,512,112 

3,104,685 

1.044.4171  780,006,000* 

36,919 

96.3 

31,911 

144,406 

7,455,681 

34,976 

15,675 

10,384,000 

50,011 

97.1 

40,836 

160,284 

1,004,230 

1.004.4171  780,006,000 

20,952 

96.7 

15,033 

75,077 

2,231,257 

25,934 

8,462 

5,923,000 

23,657 

92.6 

19,413 

90,317 

20,426,004 

24,633 

7,935 

5,350,000 

20,680 

95.5 

16,508 

70,021 

5,790,887 

20,324 

7,435 

4,773,000 

42,339 

97.4 

33,534 

177,240 

1,976,779 

45,996 

42,067 

36,820,000 

6,095 

92.2 

5,003 

23,241 

10,073,004 

7,118 

316 

369,000 

3,893 

93.2 

3,146 

13,359 

3,336,605 

4,454 

1,071 

779,000 

6,975 

94.2 

5,399 

21,071 

5,386,515 

8,919 

2,250 

1,531,000 

24,711 

94.2 

20,031 

89,064 

15,370,494 

25,949 

11,424 

9,166,000 

69,610 

97.2 

43,682 

300,789 

33,135,739 

107,153 

7,363 

5,003,000 

11,603 

94.2 

9,224 

68,566 

8,355,021 

15,474 

511 

277,000 

8,289 

92.6 

6,545 

28,091 

8,222,602 

8,838 

1,707 

986,000 

14,944 

95.7 

11,087 

60,928 

7,217,100 

16,506 

4,842 

3,207,000 

26,398 

94.6 

22,088 

103,785 

12,121,711 

29,149 

7,435 

4,016,000 

11,204 

95.5 

9,044 

63,716 

856,826 

11,782 

4,537 

3,083,000 

12,360 

93.3 

10,592 

36,928 

11,337,198 

12,672 

4,739 

3,142,000 

15,875 

94.9 

13,131 

57,897 

17,499,323 

18,826 

3,658 

2,349,000 

172,786 

98.0 

139,523 

754,926 

5,294,433 

194,901 

46,139 

37,638,000 

8,556 

94.6 

7,339 

30,372 

12,517,897 

9,574 

3,036 

1,684,000 

5,043 

94.1 

4,272 

20,809 

5,712,912 

5,615 

1,001 

579,000 

ijj     Bronx,  Kings,  New  York,  Queens,  and  Richmond  County  Figures  Combined. 

g  Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales 


1950 
Homes 

18,063 
188,658 
625,833 
53,740 
62,193 
97,213 
16,652 
43,238 
8,904 
21,848 
15,153 
6,092 
461,853 
38,337 
51,505 
21,667 
25,548 
21,654 
43,469 
6,611 
4,177 
7,404 
26,232 
71,615 
12,317 
8,951 
15,615 
27,905 
11,732 
13,248 
16,728 
176,312 
9,044 
5,359 


Management."  Further  reproduction  unlicensed. 
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WEAV. . . 

PLATTSBURG,  N.  Y. 


1000 


WATTS  ON 


960 


RETAIL  SALES 

Almost  Tripled  Since  1940 

The  entire  area  is  growing  fast,  but 

too,  WEAV  listening  fami 

ies  are  buy- 

ing  more  than  they  ever  did  before 

...  a  284%  increase  in 

retail  sales 

over  the  same  decade  . 

.  .  here  are 

the  latest  market  figures  on  the  WEAV 

3-county  market: 

140,400 

41,820 

Total  Annual  Retail 

121,276,000 

Food  Store  Sales.  .  .  . 

32,518,000 

General  Merchandise 

11,022,000 

Apparel  Store  Sales.  . 

7,381,000 

Drug  Store  Sales  .  .  . 

3,125,000 

(1951  -'52   Consumer  Markets) 

jc  a  fast  growing,  fertile 
your  product's  sales 

market  for 

SELLS  THE  RICH  CHAMPLAIN  VALLEY 

INCLUDING  RICH  CLINTON,  ESSEX  AND  FRANKLIN  COUNTIES 

a  natural  test  market  for  you 

The  WEAV  market,  the  Champlain  Valley  area,  is  naturally  iso- 
lated, a  compact,  intensively  populated  area  of  diversified  in- 
dustries and  rich  agricultural  lands. 

.  .  .  whether  you  want  to  test  your  advertising;,  a  new  product, 
or  a  copy  theme;  or  if  you  are  just  bent  on  more  sales  for  your 
already  established  products,  WEAV  can  do  the  job  for  you 
throughout  this  3-county  area.  Tests  have  proved  that  WEAV  is 
the  popular  favorite  among  both  farm  and  urban  families 
throughout  the  Champlain  Valley,  with  local  programming  de- 
signed to  fit  their  needs  and  interests,  topped  by  the  best  on 
ABC.  Check  today  for  WEAV  availabilities  that  can  do  the 
job  for  you. 


WEAV 


ABC 

PLATTSBURG 
NEW  YORK 


Represented  nationally  by  GILL-KEE  FE  &  P  E  R  N  A,  N.  Y.,  CHI.,  L.  A.,  S.  F. 
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NORTH  CAROLINA 


SPOT  RATE  FINDER 


AHOSKIE,   3,579    pop.;    Hertford  Co.; 

TV  alloc:  Chan.  53. 
WRCS,  lkw.  970kc,  Dodson 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  5.00  10.00  24.00  36.00  60.00 
N      5.00     5.00    10.00    24.00    36.00  60.00 

ALBEMARLE,  11,798  pop.;  3,422  homes; 
95.8%  radio;  3,278  radio  homes;  Stan- 
ly Co.;  TV  alloc:  Chan.  20. 

WABZ,  lkw-D,  lOlOkc 

D      3.00     5.00    10.00    20.00    30.00  50.00 

ASHEBORO:  7,701  pop.;  Randolph  Co. 
WGWR,  lkw-D,  1260kc,  BMB 
D      5.00     5.00    10.00    20.00    30.00  50.00 
WGWR-FM,  Chan.  222,  92.3mc,  lOkw, 

Bonus  daytime  only. 
N     5.00     5.00    10.00    20.00    30.00  50.00 

ASHEVILLE,  53,000  pop.;  15,028  homes; 
90.0%  radio;  13,525  radio  homes;  Bun- 
combe Co.;  TV  alloc:  Chans.  13,  *56, 
62. 

3  AM  affiliates,  average  1-time  rates 
D      7.75      7.17    12.33    22.50    36.33  60.67 
N     11.75    10.50    18.00    39.00    61.00  101.67 

WISE,  5kw-D,  lkw-N,  NBC,  Devney 
D  6.00    10.00    18.00    28.00  47.00 

N  8.00    16.00    32.00    48.00  80.00 

WLOS.   5kw-D,    lkw-N,    1380kc,  ABC, 

Taylor,  Kennan  &  Eickleberg 
D      7.00      7.00    12.00    22.00    36.00  60.00 
N    10.00    10.00    18.00    40.00    60.00  100.00 
WLOS-FM,  Chan.  282,  104.3mc,  9.2kw, 

Bonus 

WSKY,  250w,  1230kc,  Rambeau 
D  5.00     8.00    16.50    22.00  36.00 

N  6.00    11.00    24.00    36.00  60.00 

WWNC,  5kw,  570kc,  CBS,  MBS,  H-R 

Reps.,  Hooper 
D      8.50      8.50    15.00    27.50    45.00  75.00 
N    13.50    13.50    20.00    45.00    75.00  125.00 

BOONE,  2,973  pop.;  Watauga  Co. 
WATA,  250w,  1450kc,  MBS 

D                3.20     8.00    16.00    24.00  40.00 

N                3.20     8.00    16.00    24.00  40.00 

BREVARD,  3,908  pop.;  Transylvania 
Co. 

WPNF,  250w,  1240kc 

D  3.00     5.00    12.00    19.00  32.00 

N  4.00     6.00    15.00    24.00  40.00 

BURLINGTON,  24,560  pop.;  6,835 
homes;  94.8%  radio;  6,480  radio 
homes;  Alamance  Co.;  TV  alloc: 
Chan.  63. 

WBBB,  lkw-D,  920kc,  MBS,  McGillvra 
D  5.25  7.00  14.00  22.00  35.00  60.00 
WBBB-FM.  Chan.  267,  lOl.lmc,  34kw, 

McGillvra,  Bonus  daytime  only 
N      3.00     3.50      7.00    14.00    21.00  35.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WFNS,  lkw-D,  1150kc,  Sears  &  Ayer, 

Dora-Clayton 

SB  1M  5M  15M  30M  1  Hr 
D  4.50  5.25  10.00  18.00  30.00  52.50 
WFNS-FM,    Chan.    230,    93.9mc,  2kw, 

Sears  &  Ayer,  Bonus 

CHAPEL  HILL,  9,177  pop.;  Orange  Co.; 
TV  alloc:  Chan.  *4. 

CHARLOTTE,  134,042  pop.;  36,902 
homes;  88.1%  radio;  32,511  radio 
homes;  Mecklenburg  Co.;  TV  alloc: 
Chans.  3  (WBTV(TV)),  9,  36,  *42. 


4  AM  affiliates, 
D    15.42  17.23 
N    26.60  30.10 


average  1-time  rates 
27.59    45.80    46.83  123.88 
51.88    85.00  135.00  231.25 


WAYS,    5kw-D,    lkw-N,    610kc,  ABC, 

Avery-Knodel 
D     14.40    14.40    21.60    43.20    64.80  108.00 
N    14.40    14.40    36.00    72.00  108.00  180.00 
WAYS-FM,  Chan.  299,  107.7mc,  7.7kw, 

Bonus 

WBT,  50kw,  lllOkc,  CBS,  CBS  Radio 

Spot  Sales,  Hooper,  BMB 
D    35.00    40.00    63.75    85.00  127.50  212.50 
N    70.00    80.00  127.50  170.00  255.00  425.00 
WBT-FM,    Chan.   260,   99.9mc,  54.6kw, 

CBS  Radio  Spot  Sales 
D      2.50     4.00      7.50    14.50    21.50  36.00 
N     3.00     4.80    10.00    19.00    28.00  48.00 
WBTV  (TV),  Chan.  3,  8.2kw-aur.;  16.3 

kw-vis.;   ABC,  CBS,  NBC,  DuMont, 

CBS  Radio  Spot  Sales 
D     62.50    67.50    93.75  125.00  187.50  312.50 
N  125.00  135.00  187.50  250.00  375.00  625.00 
WGIV,  lkw-D,  1600kc,  Forjoe,  Pulse 
D      6.00      6.00    12.00    24.00    36.00  60.00 
WIST,   5kw-D,    1-kw-N,    930kc,  MBS, 

Free  &  Peters 
D      5.00     7.00    10.00    25.00    50.00  100.00 
N    10.00    14.00    20.00    50.00  100.00  200.00 
WIST-FM,    Chan.    284,    104.7mc,  50kw 
WSOC,  250w,  1240kc,  NBC,  H-R  Reps., 

BMB 

D      7.50     7.50    15.00    30.00    45.00  75.00 
N    12.00    12.00    24.00    48.00    77.00  120.00 
WSOC-FM,  Chan.  276,  103.5mc,  38kw, 
H-R  Reps.,  Bonus 

CLINGMAN'S  PEAK 

WMIT  (FM),  Chan.  295,  106.9mc,  325kw 
D  10.80  10.80  21.60  43.20  64.80  108.00 
N    10.80    10.80    21.60    43.20    64.80  108.00 

CLINTON,  4,414  pop.;  Sampson  Co. 
WRRZ,  lkw-D,  880kc,  ABC,  Walker 
D  6.00    12.00    24.00    36.00  60.00 

CONCORD,  16,486  pop.;  4,706  homes; 
92.9%  radio;  4,372  radio  homes;  Ca- 
barrus Co. 

WEGO,  lkw-D,  1410kc,  KBS 

D  6.00     7.50    17.50    30.00  50.00 

DUNN,  6,316  pop.;  Harnett  Co. 

WCKB,  lkw-D,  780kc 

D      4.00     5.00     8.00    18.00    30.00  50.00 


MARKET  INDICATORS  FOR  NORTH 

CLASSIFICATIONS  FIGURES  YR. 

Population    4,061,929  '50 

Urban  Population    1,368,101  '50 

Rural  Population    2,693,828  '50 

Total  Homes    994,361  '50 

Percentage  Radio    87.1%  .'50 

Radio  Homes   856,252  '50 

Retail  Sales    $2,875,558,000  '51 

Automobiles    1,129,454  '51 

Telephones    619,300  '52 

New  Construction   $   343,100,000  '47 

Farm  Income    $  556,903,781  '49 

Internal  Revenue  Collections...  $1,256,655,643  '51 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management/ 
unlicensed.   For  other  sources  see  foreword. 


CAROLINA 

FIGURES  YR. 

3,571,623  '40 

(1)  974,175  '40 

(1)  2,597,448  '40 

789,659  '40 

61.8%  '40 

471,863  '40 

$2,223,378,000  '48 

1,056,309  '50 

283,100  '45 

$  148,500,000  '40, 

$  488,829,142  '44' 

$1,131,446,603  '50 

Further  reproduction 


DURHAM,  71,311  pop.;  18,386  homes; 
90.2%  radio;  16,584  radio  homes;  Dur- 
ham Co.;  TV  alloc:  Chans.  11,  *40,  46. 


2  AM  affiliates,  average  1-time  rates 

SB      1M     5M     15M     30M     1  Hr 

D  6.38  7.00  11.00  23.00  37.50  62.50 
N    10.00    10.50    17.00    35.00    56.75  97.50 


WDNC,    5kw-D,    lkw-N,    620kc,  CBS, 
Raymer 

D  10.00  10.00  15.00  30.00  45.00  75.00 
N    15.00    15.00    25.00    50.00    75.00  125.00 

WDNC-FM,  Chan.  286,  105.1mc,  36kw, 
Raymer 

(507s  of  AM  rates) 
WSSB,  250w,  1490kc,  MBS,  Cooke 

D  2.75  4.00  7.00  16.00  30.00  50.00 
N      5.00     6.00     9.00    20.00    38.50  70.00 

WTIK,  lkw-D,  500w-N,  1310kc,  Pearson, 
Hooper 

D  6.00  6.00  10.00  18.00  32.00  60.00 
N      6.00      6.00    10.00    18.00    32.00  60.00 


ELIZABETH  CITY,  12,685  pop.;  3,713 
homes;  86.6%  radio;  3,215  radio 
homes;  Pasquotank  Co.,  TV  alloc: 
Chan.  31. 


2  AM  affiliates,  average  1-time  rates 


4.50 
4.50 


5.35  10.38  22.00  36.68  62.50 
5.35    10.38    22.00    36.68  62.50 


WCNC,  250w,  1240kc,  MBS,  KBS,  Burn- 
Smith 

SB      1M     5M     15M     30M     1  Hr 

D  5.20     8.75    20.00    37.35  65.00 

N  5.20     8.75    20.00    37.35  65.00 

WGAI,  lkw-D,  500w-N,  560kc,  ABC 
D      4.50     5.50    12.00    24.00    36.00  60.00 
N      4.50     5.50    12.00    24.00    36.00  60.00 


ELKIN,  2,842  pop.;  Surry  Co. 

WIFM,  250w,  1540kc,  MBS 

D      2.00     2.00     4.00    10.00    18.00  30.00 

WIFM-FM,  Chan.  265,  100.9mc,  0.35kw 

MBS 
D  Bonus 

N      1.50     1.50     3.00     7.00    12.00  20.00 


FAYETTEVILLE,  34,715  pop.;  9,320 
homes;  81.6%  radio;  7,605  radio 
homes;  Cumberland  Co.;  TV  alloc: 
Chan.  18. 

3  AM  affiliates,  average  1-time  rates 
D      4.50     6.17     9.50    20.00    30.50  52.00 
N      5.50     7.50    10.83    21.67    34.50  61.33 

WFAI,  250w,  1230kc,  CBS 

D      5.50     7.00    12.50    25.00    37.50  70.00 

N      5.50     7.00    12.50    25.00    37.50  70.00 

WFLB,  250w,  1490kc,  ABC,  Burn-Smith 
D  3.00  4.00  7.00  15.00  24.00  36.00 
N     4.50     5.50     8.00    16.00    30.00  54.00 

WFNC,  5kw-D,   lkw-N,   1390kc,  MBS, 

Tobacco,  Walker 
D      5.00     7.50    10.00    20.00    30.00  50.00 
N      7.50    10.00    12.00    24.00    36.00  60.00 

WFNC-FM,  Chan.  251,  98.1mc,  14kw, 
Bonus 

(Continued  on  page  13U) 


NORTH  CAROLINA 

3    Location  ot  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
<D  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 


MAP  SY  WAVTE*  9.  BURN,  MIDDUSUXY.  VBtMOMT 

©  1952,  Broadcasting  Publications,  Inc. 


Page  132,  August  18,  1952 


Marketbook 


BROADCASTING    •  Telecasting 


the 

magnolias 
are 

marvelous 
but 


* .  .the  market  is  magnificent! 


If  you've  slipped  into  thinking  of  the  south  in  terms  of 
magnolia  and  honeysuckle — take  another  look  at  the 
Carolinas-south.  You'll  see  magnolias  but  you'll  also  see 
industry  producing  1/2  of  the  nation's  textiles,  1/3  of  its  hosiery 
and  1/7  of  its  household  furniture.  And  take  a  long  look  at 
Charlotte,  Capital  of  the  Carolinas,  where  a  75-mile  radius 
embraces  more  people  than  the  same  radius  of  Richmond, 
Birmingham,  Atlanta  or  New  Orleans.  Don't  be  magnolia  myopic 
— get  the  full  Carolinas  market  story  from  WBT  or 
CBS  Radio  Spot  Sales. 


COLOSSUS  OF  THE  CAROLINAS 


CHARLOTTE,  NORTH  CAROLINA 

Jefferson  Standard  Broadcasting  Company 

Represented  Nationally  by  CBS  Radio  Spot  Sales 


NORTH  CAROLINA 

SPOT  RATE  FINDER 

(Continued  from  page  132) 

FOREST  CITY,  4,971  pop.;  Rutherford 
Co. 

WBBO,  lkw-D,  780kc 

SB      1M     5M     15M     30M     1  Hr 

D  5.00    10.00    22.00    36.00  60.00 

WBBO-FM,   Chan.  227,   93.3mc,  1.5kw, 

Bonus  daytime  only 
N  2.50     5.00    11.00    18.00  30.00 

FUQUAY  SPRINGS,  1,992  pop.;  Wake 
Co. 

WFVG,  lkw-D,  1460kc,  Continental 
D  6.00    12.00    27.00    45.00  75.00 

GASTONIA,  23,069  pop.;  5,937  homes; 
90.2%  radio;  5,355  radio  homes;  Gas- 
ton Co.;  TV  alloc:  Chan.  48. 
WGNC,  250w,  1450kc,  ABC,  Continental 
D      3.50     3.50     5.50    15.00    25.00  45.00 
N      4  00     4.00     6.50    20.00    30.00  50.00 
WGNC-FM,  Chan.  270,  101.9mc,  ll.lkw, 
Bonus 

WLTC,  lkw-D,  1370kc,  Clark 

D      3.50     5.20    10.40    20.80    31.20  52.00 

GOLDSBORO,  21,454  pop.;  5,784  homes; 

84.2%    radio;    4,870    radio  homes; 

Wayne  Co.;  TV  alloc:  Chan.  34. 
WFMC,  lkw-D,  730kc 
D      5.00     8.00    15.00    24.00    40.00  60.00 
WGBR,  250w,  1400kc,  ABC 

(CP  lkw,  1150kc) 
D      5.00     5.00    11.00    22.00    33.00  55.00 
N      5.00     5.00    11.00    22.00    33.00  55.00 
WEQR  (FM),  Chan.  227,  93.3mc,  35kw 
D  11.00    22.00    33.00  55.00 

N  11.00    22.00    33.00  55.00 

GREENSBORO,  74,389  pop.;  19,000 
homes;  91.1%  radio;  17,309  radio 
homes;  Guilford  Co.;  TV  alloc: 
Chans.  2  (WFMY-TV),  *51,'  57. 

3  AM  affiliates,  average  1-time  rates 
D      6.83     6.75    14.33    29.00    42.67  71.67 
N    10.33    10.50    20.67    41.67    63.33  105.00 

WBIG,  5kw,  1470kc,  CBS,  Hollingbery, 
SAMS 

D  8.50  8.50  17.00  35.00  50.00  85.00 
N    14.00    14.00    27.00    55.00    85.00  140.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


GROW  I  NG 
UP  FAST 

IN  THE  FASTEST  GROWING  CITY 
IN 

EASTERN  NORTH  CAROLINA 

15  YEARS 

OF  SERVICE 
TO 


WORLD'S  FOREMOST  TOBACCO  CENTER 

WFTC 


now 

5,000  watts  960  kc 

Reaching  out  to 
338,100  PEOPLE 


TOBACCO-LAND,  U.S.A. 
from  the  Industrial  Center 
of  the  Coastal  Plain 

WFTC 

KINSTON,  N.  C. 

ABC        CBS  NBC 

Nat'l.  Rep— Burn-Smith  Co. 


WCOG,  lkw,  1320kc,  ABC,  Avery- 
Knodel 

SB      1M     5M     15M     30M     1  Hr 

D      7  00  14.00    28.00    42.00  70.00 

N    10.00  20.00    40.00    60.00  100.00 

WFMY  (FM),  Chan.  247,  97.3mc,  33kw 
D      1.50     1.50     3.10     6.25     8.75  13.75 
N      2.00     2.00     4.00     8.00    12.00  20.00 
WFMY-TV,  Chan.  2,  0.48kw-aur.;  1.67- 

kw-vis.;  ABC,  CBS,  NBC,  DuMont; 

Harrington,  Righter  &  Parsons 
D  40.00  40.00  60.00  96.00  144.00  240.00 
N  65.00  65.00  100.00  160.00  240.00  400.00 
WGBG,  250w,  1400kc,  MBS,  Burn-Smith 
D  5.00  5.00  12.00  24.00  36.00  60.00 
N      7.00     7.00    15.00    30.00    45.00  75.00 

GREENVILLE,  16,724  pop.;  4,202  homes; 

84.2%  radio;  3,538  radio  homes;  Pitt 

Co.;  TV  alloc:  Chan.  9. 
WGTC.   5kw,    1590kc,   MBS,  Pearson, 

Conlan 

D  6.00    12.00    24.00    40.00  60.00 

N  6.00    12.00    24.00    40.00  60.00 

HENDERSON,  10,996  pop.;  3,000  homes; 

85.8%  radio;  2,574  radio  homes;  Vance 

Co.;  TV  alloc:  Chan.  52. 
WBID,  250w,  1450kc  (CP) 
WHNC,  lkw-D,  890kc,  MBS,  Everett- 
McKinney 
D      5.25     6.25    12.50    25.00    37.50  56.25 
WHNC-FM,  Chan.  223,  92.5mc,  lOkw 
D      5.25     6.25    12.50    25.00    37.50  56.25 

HENDERSONVTLLE,  6,103  pop.;  Hen- 
derson Co.,  TV  alloc:  Chan.  27. 
WHKP,  250w,  1450kc,  MBS,  Cooke 
D      3.96     3.96     7.20    14.40    21.60  36.00 
N      3.96     3.96     7.20    14.40    21.60  36.00 
HICKORY,    14,755   pop.;    4,115  homes; 
91.9%  radio;  3,782  radio  homes;  Ca- 
tawba Co.;  TV  alloc:  Chan.  30. 
WHKY,  5kw-D,   lkw-N,   1290kc,  ABC, 

Walker,  Dodson 
D  6.80    13.40    26.80    40.20  67.00 

N  6.80    13.40    26.80    40.20  67.00 

WIRC,  lkw-D,  630kc,  Pearson 
D      3.50     5.00    10.00    20.00    30.00  50.00 

HIGH     POINT,     39,973     pop.;  11,173 
homes;     88.7%     radio;     9,910  radio 
homes;    Guilford    Co.;    TV  alloc: 
Chan.  15. 
WHPE,  lkw-D,  1070kc 
D      3.75     4.50    12.00    24.00    36.00  60.00 
WHPE-FM,   Chan.  238,  95.5mc,  37kw, 

Bonus  day  only 
N  1.88  2.25  6.00  12.00  18.00  30.00 
WMFR,  250w,  1230kc,  ABC,  Burn- 
Smith,  Conlan 
D  4.00  4.00  12.00  24.00  36.00  60.00 
N  4.00  4.00  12.00  24.00  36.00  60.00 
WMFR-FM,  Chan.  258,  99.5mc,  38kw, 
Burn-Smith,  Bonus 

JACKSONVILLE,    3,960    pop.;  Onslow 

Co.;  TV  alloc:  Chan.  16. 
WJNC,  250w,  1240kc,  MBS,  Conlan 
D      4.00     4.00     7.50    12.00    20.00  35.00 
N      4.00     4.00     7.50    12.00    20.00  35.00 

KANNAPOLIS,      28,448      pop.;  7,630 

homes;  95.8%  radio;  7,310  radio 
homes;  Cabarrus,  Rowan  Cos.;  TV 
alloc:  Chan.  59. 

WGTL,  lkw-D,  870kc 

D      2.94     4.20     8.40    16.80    29.40  42.00 

N      4.20     6.00    12.00    24.00    42.00  60.00 

KINSTON,  18,336  pop.;  4,998  homes; 
85.5%  radio;  4,273  radio  homes;  Le- 
noir Co.;  TV  alloc:   Chan.  45. 

2  AM  affiliates,  average  1-time  rates 
D      4.75     5.25    10.50    19.50    30.50  50.00 

WELS,  lkw-D,  lOlOkc,  MBS,  Devney 
D      3.50     4.50     9.00    15.00    25.00  40.00 
WFTC,    5kw-D,    lkw-N,    960kc,  ABC, 

CBS,  Burn-Smith,  SAMS 
D      6.00     6.00    12.00    24.00    36.00  60.00 
N     6.00     6.00    12.00    24.00    36.00  60.00 

LAURINBURG,    7,134    pop.;  Scotland 

Co.,  TV  alloc:  Chan.  41. 
WEWO,  lkw-D,  1080kc,  BMB 
D      5.00     5.00    10.00    25.00    40.00  60.00 
N      5.00     5.00    10.00    25.00    40.00  60.00 
WEWO-FM,  Chan.  243,  96.5mc,  9.2kw 

LEAKSVILLE,  4,045  pop.;  Rockingham 
Co. 

WLOE,  250w,  1490kc,  MBS 
D      3.00     4.00      8.00    16.00    24.00  40.00 
N      3.00     4.00     8.00    16.00    24.00  40.00 
WLOE-FM,  Chan.  224,  92.7mc,  0.82kw, 
Bonus 

LENOIR,  7,888  pop.;  Caldwell  Co. 
WJRI,  250w,  1340kc,  MBS 
D      4.00     4.00     9.00    18.00    30.00  50.00 
N      4.00     4.00     9.00    18.00    30.00  50.00 

LEXINGTON.  13,571  pop.;  3,700  homes; 

90.0%    radio;     3,330    radio  homes; 

Davidson  Co. 
WBUY,  250w,  1450kc,  Continental 
D      3.75     5.00     7.50    10.00    20.00  30.00 
N      3.75     5.00     7.50    10.00    20.00  30.00 
WBUY-FM,    Chan.   232,    94.3mc,  305w, 

Bonus 


LUMBERTON,  9,186  pop.;  Robeson  Co.; 
TV  alloc:  Chan.  21. 

WTSB,  250w,  1340kc,  MBS,  KBS,  Con- 
tinental 

SB      1M     5M     151VI  30M  1  Hr 

D               5.00    11.00    22.00  33.00  55.00 

N               5.00    11.00    22.00  33.00  55.00 

MARION,  2,740  pop.;  McDowell  Co. 

WBRM,  lkw-D,  1250kc 

D  3.60     7.80    18.00    28.80  48.00 

MAYODAN,  2,246  pop.;  Rockingham 
Co. 

WFMB  (FM),  Chan.  228,  93.5mc,  0.38- 
kw 

D  3.00  4.00  8.00  16.00  24.00  40.00 
N      3.00     4.00     8.00    16.00    24.00  40.00 

MONROE,  10,140  pop.;  2,737  homes; 
83.9%  radio;  radio  homes  2,296;  Un- 
ion Co. 

WMAP,  250w-D,  1060kc,  Continental 
D      2.50     3.35     5.00    10.00    18.00  30.00 

MO  ORE  S  VILLE,  7,121  pop.;  Iredell  Co. 

WHIP,  lkw-D,  1350kc,  KBS 

D      4.00     6.00     7.50    15.00    27.50  50.00 

MOREHEAD  CITY,  5,144  pop.;  Carteret 
Co. 

WMBL.  lkw-D,  740kc,  McGillvra 

D      4.50     4.50    15.35    28.10    42.45  70.40 

MORGANTON,  8,311  pop.;  Burke  Co. 
WMNC,  250w,  1490kc,  MBS 
D      3.00     4.00     6.00    12.00    18.00  30.00 
N      3.00     4.00     6.00    12.00    18.00  30.00 

MOUNT  AIRY,  7,192  pop.;  Surry  Co.; 

TV  alloc :  Chan.  55. 

WPAQ,  lkw-D,  740kc,  Clark 

D      2.00     6.30    12.00  24.00  36.00  60.00 

WSYD,  250w,  1240kc,  MBS 

D      3.00     4.00     8.00  16.00  24.00  40.00 

N      4.50     6.00    12.00  24.00  36.00  60.00 

NEW  BERN,  15,812  pop.;  4,528  homes; 
79.4%  radio;  3,595  radio  homes;  Cra- 
ven Co.;  TV  alloc:  Chan.  13. 

WHIT,  250w,  1450kc,  MBS,  Pearson, 
Conlan 

D  5.00  5.00  7.50  14.00  25.00  40.00 
N      5.00     5.00     7.50    14.00    25.00  40.00 

NEWTON,  6,039  pop.;  Catawba  Co. 

WNNC,  250w,  1230kc,  MBS 

D      2.50     2.50     5.50  15.00    25.00  45.00 

N      2.50     2.50     5.50  15.00    25.00  45.00 

NORTH    WDLKESBORO,    4,379  pop.; 

Wilkes  Co. 
WKBC,  lkw-D,  810kc,  BMB 

D  6.40    14.00    22.00    36.00  60.00 

OXFORD,  6,685  pop.;  Granville  Co. 
WOXF,  250w,  1340kc 

D  .75  3.50  8.00  15.00  20.00  32.00 
N       .75     6.00    10.00    20.00    32.00  48.00 

RALEIGH,  65,679  pop.;  16,210  homes; 
93.4%  radio;  15,140  radio  homes; 
Wake  Co.;  TV  alloc:  Chans.  5,  *22, 
28. 

3  AM  affiliates,  average  1-time  rates 
D     13.92    16.25    22.17    42.67    65.67  106.67 
N    21.83    25.83    35.00    66.00  100.67  165.00 

WNAO,  lOkw-D,  5kw-N,  850kc,  ABC, 
Weed 

D  8.75  8.75  14.00  28.00  42.00  70.00 
N  12.50  12.50  20.00  40.00  60.00  100.00 
WNAO-FM,   Chan.   241,  96.1mc,  25kw, 

Weed,  Bonus 
WPTF,    50kw,    680kc,    NBC,    Free  & 

Peters,  BMB.  Hooper 
D    25.00    30.00    37.50    70.00  105.00  175.00 
N    45.00    55.00    70.00  128.00  192.00  320.00 
WPTF-FM,    Chan.   234,    94.7mc,  15kw, 

Bonus 

WRAL,  250w,  1240kc,  MBS,  Pearson 
D      8.00    10.00    15.00    30.00    50.00  75.00 
N      8.00    10.00    15.00    30.00    50.00  75.00 
WRAL-FM,  Chan.  268,  101.5mc,  54kw, 
Bonus 

REIDSVILLE,  11,708  pop.;  3,318  homes; 
88.9%  radio;  2,950  radio  homes;  Rock- 
ingham Co. 

2   AM    non-affiliates,    average  1-time 

D      3.50     5.25     7.13    17.00    32.50  52.50 

WFRC,  lkw,  1600kc 

D      3.50     4.50     6.00    14.00    30.00  40.00 
N      3.50     4.50     6.00    14.00    30.00  40.00 
WREV,  250w-D,  1220kc,  Continental 
D  6.00     8.25    20.00    35.00  65.00 

WREV-FM,  Chan.  271,  102.1mc,  1.6kw, 
Bonus 

ROANOKE  RAPIDS,  8,156  pop.;  Halifax 

Co.;  TV  alloc:  Chan.  30. 
WCBT,  250w,  1230kc,  MBS,  KBS 
D  4.20      8.75    20.00    37.35  65.00 

N  4.20     8.75    20.00    37.35  65.00 

WKFM  (FM),  Chan.  254  ,  98.5mc,  16kw, 

Bonus 

ROCKINGHAM,  3,356  pop.;  Richmond 
Co. 

WAYN,  lkw-D,  900kc 

D      4.00     6.00     7.50    15.00    27.50  50.00 


ROCKY  MOUNT,  27,697  pop.;  7,566 
homes;  88.5%  radio;  6,696  radio 
homes;  Edgecombe,  Nash  Cos.;  TV 
alloc:  Chan.  50. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  lHr 
D      5.C0     8.00    13.25    22.75    37.00  52.50 

WCEC,  lkw-D,  810kc,  CBS,  KBS,  Pear- 
son 

D  6.00'   10.50    23.50    39.00  50.00 

WFMA  (FM) ,  Chan.  264,  100.7mc,  33kw 
CBS 

D  3.50     6.95    15.50    36.00  43.00 

WEED,  lkw,  1390kc,  ABC 
D      5.00    10.00    16.00    22.00    35.00    55  00 
N      7.00    15.00    20.00    30.00    50.00  75.00, 
WEED-FM,  Chan.  221,  92.1mc,  0.27kw, 
Bonus 

ROXBORO:  4,321  pop.;  Person  Co. 
WRXO,  lkw-D,  1430kc 
D  6.50    17.50    30.00    52.50  93.75 

SALISBURY,  20,102  pop.;  5,764  homes; 

92.3%     radio;     5,320    radio  homes; 

Rowan  Co.;  TV  alloc:  Chan.  53. 

2  AM  affiliates,  average  1-time  rates 
D      6.25     6.25    12.50    25.00    37.50  6250 
N      7.50     7.50    15.00    30.00    45.00  75.00 

WSAT,  lkw,  1280kc,  ABC,  Dodson 
D      7.50     7.50    15.00    30.00    45.00  75.00 
N      9.00     9.00    18.00    36.00    54.00    90  00 
WSTP,     250w,     1490kc,     MBS,  Burn- 
Smith,  Crossley 
D      5.00     5.00    10.00    20.00    30.00    50  00 
N      6.00     6.00    12.00    24.00    36.00  60.00 
WSTP-FM,   Chan.  293,   106.5mc,  20kw 
Bonus  all  AM  programs.  Individuai 
FM  rates  on  request. 
SANFORD,   10,013  pop.;   2,690  homes; 
92.2%  radio;  2,480  radio  homes;  Lee 
Co.;  TV  alloc:  Chan.  38. 
WEYE,  lkw-D,  1290kc 
(No  rates  available) 
WSNS     (FM),     Chan.     276,  103.1mc, 
0.33kw 

(No  rates  available) 
WWGP,  lkw-D,  1050kc 
°     ^„  1200    24-0<>    36.00  60.00 

WWGP-FM,  Chan.  288,  105.5mc,  0.25kw 

(No  data  available) 
S1JELBY,    15-508    pop.;    4,274  homes; 

87  7%    radio;    3,748    radio  homes; 

™££oel2P„d  Co-;  TV  alloc-:  Chan.  39. 
WOHS.  250w-D,  730kc,  MBS 
£      5.00     5.00    10.00    20.00    30.00  50.00 
WOHS-FM,   Chan.   241,  96.1mc,  2.6kw, 

Bonus  daytime  only 
N      2.50     2.50     5.00    10.00    15.00  25.00 

CITY>  2-501  P°P-:  Chatham  Co. 
WNCA,  lkw-D,  1570kc 
(CP) 

D      1.75     3.00     5.00    12.00    19.00  32.00 

,Sx?J^SFI^LD'  5>574  P°P-:  Johnston  Co. 

WMPM.  lkw-D,  1270kc 

D      3.20     4.50    10.50    20.00    33.00  50.00 

SOUTHERN  PINES,  4,272  pop.;  Moore 

Co.;  TV  alloc:  Chan.  49. 
WEEB.  lkw-D,  990kc,  MBS 
D      4.75     4.75     8.50    15.00    26.00  40.00 
STATES  VILLE ,      16,901     pop.;      4  743 

homes;     88.1%    radio;     4,179  radio 

homes;  Iredell  Co.;  TV  alloc:  Chan. 

64. 

WSIC,  250w,  1400kc.  MBS 
D  3.25     6.00    11.50    20.00  35.00 

N  3.25     6.00    11.50    20.00  35.00 

WSIC-FM,  Chan.  289,  105.7mc,  2  4kw 
Bonus 

TARBORO,  8,120  pop.;  Edgecombe  Co. 
WCPS.  lkw-D,  760kc 

D      3.50     5.00    10.00    18.00    35.00  65.00 

THOMAS  VTLLE,  11,154  pop.;  2,845 
homes;  91.6%  radio;  2,606  radio 
homes;  Davidson  Co. 

WTNC,  lkw-D,  790kc 

D      4.75     4.75    10.00    14.00    36.00  48.00 

WTNC-FM,  Chan.  252,  98.3mc,  0.45kw 
(Consult  station  for  rates) 

WADESBORO,  3,408  pop.;  Anson  Co. 
WADE,  lkw-D,  1210kc 
D      3.00     4.00     8.00    15.00    27.50  50.00 
WADE-FM,  Chan.  240,  95.9mc,  0.285kw, 

Bonus  daytime  only 
N      1.00     1.00     2.50     6.00    10.00  15.00 

WASHINGTON,    9,698    pop.;  Beaufort 

Co.,  TV  alloc:  Chan.  7. 
WHED.  250w,  1340kc 

D      3.50     4.50      7.50    12.50    20.00  35.00 

N      3.50     4.50     7.50    12.50    20.00  35.00 

WRRF,  5kw-D,  lkw-N,  930kc,  ABC, 
Walker 

D      8.00     8.00    15.00    30.00    45.00  75.00 

N      8.00     8.00    15.00    30.00    45.00  75.00 

WAYNE S VILLE,  5,295  pop.;  Haywood 
Co. 

WHCC.  250w,  1400kc,  MBS 

D      1.90     2.40     8.00    15.00    20.00  40.00 

N      1.90     2.40     8.00    15.00    20.00  40.00 

WHITE  VILLE,  4,238  pop.;  Columbus 
Co. 

WENC,  250w,  1240kc,  MBS,  Clark 

D      3.50     4.50     7.50  12.50  20.00  35.00 

N      3.50     4.50     7.50  12.50  20.00  35.00 

(Continued  on  page  136) 
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FOR  OVER  25  YEARS 

WBIG  Has  Been  the  Buy-Word 
For  One  of  the  South's 
Major  Markets 

r\   I      REIDSVILLE  r--4 


WINSTON-SALEM  t     .1  iiwiii°w      ■  ■    rm  w -*  u  r-| 
THOMASVILLE        HIGH  POINT  A         H  Tti   Mi  HI  71 


BURLINGTON 


ASHEBORO 


Tell  your  story  over  WBIG  where  there  are 
more  listeners  with  more  dollars  to  spend! 

In  1951  and  the  first  quarter  of  1952  MORE 
RADIO  SETS  WERE  SHIPPED  INTO  NORTH 
CAROLINA  THAN  ANY  OTHER  SOUTHERN 
STATE.*  181,338  sets  were  shipped  into  North 
Carolina  in  1951.  WBIG'S  16  county  market 
showed  a  33,179  set  increase.  Greensboro, 
N.  C,  WBIG'S  home  city,  is  the  SECOND  IN 
THE  NATION  WITH  RETAIL  SALES  PER 
HOUSEHOLD  of  $6,959.** 


Sources: 
*  RTMA 

**  SRDS  Consumer  Markets  1951-1952 


WBIG 
MARKET  DATA 
16  Counties 

1950  Radio  Homes*   .198,187 

1951  Retail  Salesf  $706,221,000. 

1951  Gross  Farm  Income* .  $143,662,000. 
1951  Effective  Buying 

Incomef   $11,077,630,000. 

*  SOURCE:  1951  Broadcasting  Market- 
hook 

f  SOURCE:  1952  Sales  Management 


WBIG 

A    COLUMBIA  AFFILIATE 


Represented  by  George  P.  Hollingbery  Co. 


THS 


OF  THl   CARP  LIN  AS 


5DOO  WATTS  DAY  AND  NIGHT 
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NORTH  CAROLINA 

SPOT  RATE  FINDER 

(Continued  from  page  134) 

WIIXIAMSTON,  4,975  pop.;  Martin  Co. 
WIAM,  lkw-D,  900kc 

SB      1M     5M     15M     30M    1  Hr 

D      4.00     4.00    15.00    20.00    30.00  50.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WILMINGTON,  45,043  pop.;  12,770 
homes;  84.6%  radio;  10,803  radio 
homes;  New  Hanover  Co.;  TV  alloc: 
Chans.  6,  29,  *35. 

2  AM  affiliates,  average  1-time  rates 

SB      1M  5M     15M     30M     1  Hr 

D      5.25      7.50  13.75    23.00    31.00  51.75 

N      6.80     9.05  15.15    25.65    39.50  55.25 

WGNI,    250w.    1340kc,    MBS,  Pearson, 

Conlan,  BMB 
D      4.50     9.00    13.50    18.00    27.00  40.50 
N      4.50     9.00    13.50    18.00    27.00  40.50 

WMFD,  lkw,  630kc,  ABC,  Burn-Smith 
D  6.00  6.00  14.00  28.00  35.00  63.00 
N      9.10     9.10    16.80    33.60    42.00  70.00 

WMFD-FM,  Chan.  242,  96.3mc,  llkw, 
Bonus 


WILSON,  23,010  pop.;  6,185  homes; 
83.4%  radio;  5,158  radio  homes; 
Wilson  Co.;  TV  alloc:  Chan.  56. 

WGTM,  5kw,  590kc,  CBS 


SB 

1M 

5M 

15M 

30M 

lHr 

D 

8.50 

8.50 

15.00 

30.00 

45.00 

75.00 

N 

10.00 

10.00 

25.00 

50.00 

75.00 

100.00 

WVOT,  lkw-D, 

500w- 

N,  1420kc 

D 

6.00 

6.00 

10.00 

16.50 

30.00 

50.00 

N 

7.00 

7.00 

15.00 

25.00 

40.00 

65.00 

WINSTON-SALEM,  87,811  pop.;  24,311 

homes;    88.3%    radio;    21,467  radio 

homes;  Forsyth  Co.;  TV  alloc: 
Chans.  12,  26,  *32. 

3  AM  affiliates,  average  1-time  rates 
D      7.33     7.33    14.00    28.33    45.00  76.67 
N     10.67    10.67    20.67    41.67    63.33  106.67 


WAAA,  lkw-D,  980kc,  Dora-Clayton  J 
SB      1M     5M     15  M     30M  111 
D  10.00    25.00    35.00  60.1 

WAIR,    250w,  1340kc,    ABC,  Walke:! 
Conlan 

D      6.00     6.00  10.00    20.00    40.00    70  | 

N      8.00     8.00  15.00    30.00    45.00  80. 

WAIR-FM,    Chan.   226,   93.1mc,  34k\\ 
Walker,  Bonus 

WSJS,  5kw.  600kc,  NBC,  Headley-Reej 
D  8.50  8.50  17.00  35.00  50.00  85  ■ 
N    14.00    14.00    27.00    55.00    85.00  140  » 

WSJS-FM,   Chan.  281,   104.1mc,  48kv,j 
Headley-Reed,  Bonus 

WTOB.  lkw.  1380kc,  CBS,  MBS,  Taylc] 
D  7.50  7.50  15.00  30.00  45.00  75.(1 
N    10.00    10.00    20.00    40.00    60.00  100.( 


NORTH  CAROLINA  MARKET  DATA  BY  COUNTIES 


1950  1940 

County  Population  Population 

Alamance    71,220  57,427 

Alexander    14,554  13,454 

Allegany    8,155  8,341 

Anson    26,781  28,443 

Ashe    21,878  22,664 

Avery    13,352  13,561 

Beaufort    37,134  36,431 

Bertie    26,439  26,201 

Bladen    29,703  27,156 

Brunswick    19,238  17,125 

Buncombe    124,403  108,755 

Burke    45,518  38,615 

Cabbarrus    63,783  59,393 

Caldwell    43,352  35,795 

Camden    5,223  5,440 

Cartaret    23,059  18,284 

Caswell    20,870  20,032 

Catawba    61,794  51,653 

Chatham    25,392  24,726 

Cherokee    18,294  18,813 

Chowan    12,540  11,572 

Clay    6,006  6,405 

Cleveland    64,357  58,055 

Columbus    50,621  45,663 

Craven    48,823  31,298 

Cumberland    96,006  59,320 

Currituck    6,201  6,709 

Dare    5,405  6,041 

Davidson    62,244  53,377 

Davie    15,420  14,909 

Duplin    41,074  39,739 

Durham    101,639  80,244 

Edgecombe    51,634  49,162 

Forsyth    146,135  126,475 

Franklin    31,341  30,382 

Gaston    110,836  87,531 

Gates    9,555  10,060 

Graham    6,886  6,418 

Granville    31,793  29.344 

Greene    18,024  18,548 

Guilford    191,057  153,916 

Halifax    58,377  56.512 

Harnett    47,605  44,239 

Haywood    37,631  34,804 

Henderson    30,921  26,049 

Hartford    21,453  19,352 

Hoke    15,756  14,937 

Hyde    6,479  7,860 

Iredell    56,303  50,424 


1950  1950 
Percentage       Urban         Rural  1950 
Increase     Population  Population  Homes 


1951 

1950    Percentage    1940       Retail  Sales  1949 
Radio  Homes  Radio  Radio  Homes    ($  000)  Farm  Income 


24.0 

29,586 

41,634 

18,410 

17,011 

92.4 

9,675 

$60,844 

iT>  1   no*  nA o 

$4,227,903 

24,078 

$2,918 

8.2 

14,554 

3,513 

3,021 

86.0 

1,596 

5,669 

1,850,916 

4,413 

1,521 

—2.2 

8,155 

2,116 

1,741 

82.3 

860 

2,717 

1,616,109 

2,136 

1,007 

—5.8 

3,408 

23,373 

6,219 

5,212 

83.8 

2,731 

14,336 

4,105,048 

6,151 

1,371 

—3.5 

21,878 

5,191 

4,319 

83.2 

2,218 

6,226 

3,005,639 

4,272 

981 

—1.5 

13,352 

3,067 

2,555 

83.3 

1,285 

3,268 

1,154,908 

2,547 

1,200 

1.9 

12,226 

24,908 

9,224 

7,582 

82.2 

3,822 

27,557 

9,398,202 

8,964 

1,421 

n  q 
u.y 

26  439 

5  801 

4  792 

82  6 

2  273 

14  193 

6  255 

1  390 

9.4 

29,703 

6,550 

5|404 

82^5 

2^342 

13,310 

6,257,539 

6^309 

L507 

12.3 

19,238 

4,397 

3,601 

81.9 

1,406 

4,115 

2,869,103 

3,771 

1,459 

14.4 

58,437 

65,966 

32,855 

29,504 

89.8 

19,024 

115.222 

4.033.127 

35,089 

2,498 

17.9 

11,041 

34,477 

10,591 

9,532 

90.0 

5,242 

21,713 

970,650 

11.445 

2,252 

7.4 

42,107 

21,676 

16,682 

15,631 

93.7 

10,315 

57,677 

2,683,491 

23,301 

2,846 

21.1 

7,888 

35.464 

10,440 

9,198 

88.1 

4.775 

24,535 

1,137,013 

10,498 

2,181 

—4.0 

5,223 

1.322 

1,140 

86.2 

656 

981 

1,702,117 

1,302 

1,431 

26.1 

8.356 

14,703 

5,925 

4,965 

83.8 

2,321 

12,643 

1,554,279 

5,591 

2,141 

4.2 

20,870 

4,439 

3,684 

83.0 

1,691 

3,893 

5,932,464 

5,477 

1,544 

19.6 

20,794 

41,000 

16,108 

14,819 

92.0 

8,733 

46,896 

3,014,190 

17,067 

2,494 

2.7 

2,501 

22,891 

6,191 

5,361 

86.6 

2,827 

13,714 

5,929,986 

7,199 

1,673 

—2.8 

18,294 

4,305 

3,633 

84.4 

1,902 

8,368 

684,997 

3,071 

1.152 

8.4 

4,468 

8.072 

2,888 

2,342 

81.1 

1,200 

7,195 

2,641,281 

3,585 

1,475 

—6.2 

6,006 

1,480 

1,237 

83.6 

513 

817 

672,073 

888 

996 

10.9 

22,714 

41,643 

15,512 

13,589 

87.6 

8,022 

42,457 

9,186,920 

17,402 

2,049 

10.9 

4,238 

46,383 

11,599 

9,581 

82.6 

4,331 

28,186 

14,868,054 

10,300 

1,463 

56.0 

15,812 

33,011 

11,511 

9,347 

81.2 

3,598 

31,521 

6,003,891 

12,361 

2,078 

61.8 

38,143 

57,863 

20,299 

16,929 

83.4 

6,079 

68,176 

5,695,594 

23,254 

2,355 

—7.6 

6.201 

1,691 

1,398 

82.7 

704 

2,118 

1,975,976 

2,004 

1,599 

—10.5 

5,405 

1.549 

1,397 

90.2 

909 

3,168 

19,585 

1,208 

1,641 

16.6 

24,725 

37,519 

16,062 

14,616 

91.0 

8,729 

41,518 

3.944,016 

21,688 

2,467 

3.4 

15,420 

3,930 

3,498 

89.0 

2,003 

6,801 

2,029,027 

5,539 

2,022 

3.4 

41,074 

9,761 

8.063 

82.6 

3,684 

16,262 

12,212,021 

10,260 

1,141 

26.7 

73,368 

28,271 

26.081 

23,499 

90.1 

14,882 

96,305 

2,025,955 

28,634 

2,960 

5.0 

21,001 

30,633 

11,824 

9.991 

84.5 

5,498 

34,444 

15,146,932 

12,048 

1,980 

15.5 

96,130 

50,005 

39,678 

35,631 

89.8 

22,900 

117,936 

4,321,243 

46,561 

2,760 

3.2 

2,545 

28,796 

7,106 

5,870 

82.6 

2,703 

11.041 

10,048,946 

7,472 

1,443 

26.6 

61,223 

49,613 

27,905 

25,617 

91.8 

14,656 

86,204 

2,727,477 

30,794 

2,683 

—5.0 

9.555 

2,188 

1,796 

82.1 

799 

2,507 

2,546,589 

2,793 

927 

7.3 

6.886 

1.597 

1,313 

82.2 

537 

2,282 

332,642 

1.245 

1,255 

8.3 

6,685 

25,108 

6,796 

5,647 

83.1 

2,680 

14,940 

8,694,611 

8,036 

1,840 

—2.8 

18,024 

3.751 

3,256 

86.8 

2,015 

5,264 

11.070,665 

4,145 

1,455 

24.1 

126,182 

64,875 

49,772 

45,193 

.  90.8 

28,486 

212,986 

8,381,906 

64,898 

3.045 

3.3 

14,059 

44,318 

12,980 

10,825 

83.4 

4,967 

41,576 

12,575,169 

12,631 

1,694 

7.6 

9,660 

37,945 

11,193 

9,615 

85.9 

5,029 

27,082 

13,528,186 

12,510 

1,919 

8.1 

10,201 

27.430 

9,575 

8,292 

86.6 

4,449 

23,009 

2,464,804 

9.271 

2,439 

18.7 

6.103 

24,818 

8,553 

7,578 

88.6 

4,076 

24,985 

2,235,279 

9,690 

1,776 

10.9 

3,579 

17.874 

4.767 

4,042 

84.8 

1,854 

13,821 

5,812,058 

5,205 

1,426 

5.5 

15,756 

3,226 

2,674 

82.9 

1,246 

5,740 

3,796,500 

2,566 

1,079 

—17.6 

6,479 

1,633 

1,357 

83.1 

665 

1.527 

940,375 

1.118 

944 

11.7 

24,022 

32,281 

14.579 

12,946 

88.8 

7,621 

40,648 

5,836,375 

18,614 

2,241 

1950  1949 
Total  Motor  Median  Fam.  1950 
Vehicles        Income  Employe! 

30,601 
5,10 
2,68 
8,83 
6.92 
3,76 
13,29 
9,31 
9,82; 
5,841 
45,14: 
16,15: 
27,80" 
15,10 
2,63! 
7,20 
6,5' 
252,88; 
9,34 
5, 02'; 
4.09C 
1,64: 
13,79f. 
17,16(| 
13,56- 
24,081 
1,985 
1,50c 
25,35( 
5.75C 
13.98: 
40,87; 
18,324 
60.75S 
10,054 
45,758 
2,903 
1,857 
9,994 
5,492 
83,679 
20,135 
15,792 
12,27 
10.824 
7.120 
5.061 
2,042 
21,912 


Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


IN  THE  MIDDLE  OF  THE  WORLD'S 


LARGEST  TOBACCO  MARKET 


SELLS  'EM!  < 


1,275,800  PEOPLE* 

whose   1951    EBI  was 

$1,155,020,000.00* 

who   "went   to    market"   to   the    tune  of 

$806,083,000.00  in  #51* 
5,000  WATTS  FULL  TIME    *    590  KILOCYCLES    *    CBS  AFFILIATE 

Allen  Wanamaker,  General  Manager  Wilson,  N.  C.      if      The  Walker  Representation  Co.,  New  York  City 

*SM  SURVEY  OF  BUYING  POWER,  May  10,  1952—29  Counties  Covered  by  WGTM. 
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County 


1950 
Population 


ackson    19,261 

ohnston    65,906 

ones   11,004 

,ee    23,522 

,enoir    45,953 

jncoln    27,459 

IcDowell    25,720 

lacon    16,174 

ladison    20,522 

lartin    27,938 

lecklenburg    197,052 

litchell    15,143 

ilontgomery    17,260 

loore    33,129 

Tash    59,919 

few  Hanover    63,272 

torthhampton    28,432 
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50,219 
20,657 
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1950  1950  1951 

Percentage        Urban  Rural  1950  1950    Percentage     1940      Retail  Sales 

Increase       Population   Population     Homes     Radio  Homes  Radio  Radio  Homes    ($  000) 


1950  1949 
1949       Total  Motor  Median  Fam.  1950 
Farm  Income     Vehicles        Income  Employed 
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For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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NORTH  DAKOTA 


SPOT  RATE  FINDER 

BISMARCK,  18,640  pop.;  5,308  homes; 

97.8%     radio;     5,191    radio  homes; 

Burleigh  Co.;  TV.  alloc:  Chans.  5, 

12,  18,  *24. 
KFYR,  5kw,  550kc.  NBC,  Blair,  BMB, 

Conlan 

SB      1M     5M     15M     30M     1  Hi 

D  10.00  10.00  20.00  40.00  60.00  100.00 
N    15.00    15.00    34.00    80.00  120.00  200.00 

BOTTINEAU,  2,268  pop.;  Bottineau  Co.; 
TV  alloc:  Chan.  16. 

CARRINGTON,  2,101  pop.;  Foster  Co.; 
TV  alloc:  Chan.  26. 

DEVILS  LAKE,  6,427  pop.;  Ramsey  Co.; 

TV  alloc:  Chans.  8,  14. 
KDLR,  250w,  1240kc,  MBS 
D      5.00     5.00     9.50    17.50    30.00  50.00 
N      5.00     5.00     9.50    17.50    30.00  50.00 
DICKINSON,  7,469  pop.;  Stark  Co.;  TV 

alloc:  Chans.  2,  4,  *17. 
KDIX,  250w,  1230kc,  Lawson 
D      7.50     7.50    11.25    15.00    22.50  37.50 
N    10.00    10.00    15.00    20.00    30.00  50.00 
FARGO,    38,256    pop.;    10,680  homes; 

98.5%  radio;  10,520  radio  homes;  Cass 

Co.;  TV  alloc:  Chans,  6,  13,  *34,  40. 

2  AM  affiliates,  average  1-time  rates 
D      7.50    10.35    18.50    38.50    55.50  92.50 
N    15.00    21.00    37.50    75.00  112.50  187.50 

KFGO,  5kw,  790kc,  ABC,  Boiling 
D      7.50     7.50    15.00    30.00    45.00  75.00 
N     15.00    15.00    30.00    60.00    90.00  150.00 
WD  AY,    5kw,    970kc,    NBC,    Free  & 

Peters,  Hooper. 
D     8.80    13.20    22.00    44.00    66.00  110.00 
N    18.00    27.00    45.00    90.00  135.00  225.00 

GRAFTON,  4,901  pop.;  Walsh  Co.;  TV 
alloc:  Chan.  17. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


1950  1940 

County                            Population  Population 

Adams    4,910  4,664 

Barnes    16,844  17,814 

Benson    10,675  12,629 

Billings    1,777  2,531 

Bottineau    12,140  13,253 

Bowman    4,001  3,860 

Burke    6,621  7,653 

Burleigh    25,673  22,736 

Cass    58,877  52,849 

Cavalier    11,840  13,923 

Dickey    9,121  9,696 

Divide   5,967  7,086 

Dunn    7,212  8.376 

Eddy    5,372  5,741 

Emmons    9,715  11,699 

Foster    5,337  5,824 

Golden  Valley    3,499  3,498 

Grand  Forks    39,443  34.518 

Grant    7,114  8,264 

Griggs    5,460  5,818 

Hettinger    7,100  7,457 

Kidder    6,168  6,692 

La  Moure    9,498  10,298 

Logan    6,357  7.561 

McHenry    12,556  14,034 

Mcintosh    7,590  8,984 

McKenzie    6,849  8.426 

McLean    18,824  16,082 

Mercer    8,686  9,611 

Morton    19,295  20,184 

Mountrail    9,418  10.482 

Nelson    8.090  9,129 

Oliver    3,091  3,859 

Pembina    13,990  15,671 

Pierce    8,326  9,208 

Ramsey    14,373  15.626 

Ransom    8,876  10,061 

Renville    5,405  5,533 

Richland    19,865  20,519 

Rolette    11,102  12,583 

Sargent    7,616  8,693 

Sheridan    5,253  6,616 

Sioux    3,696  4,419 

Slope   2,315  2,932 

Stark    16,137  15,414 

Steele    5,145  6,193 

Stutsman    24,158  23,495 

Towner    6,360  7,200 

Traill    11,359  12,300 

Walsh    18,859  20,747 

Ward    34,782  31,981 

Wells    10,417  11,198 

Williams    16,442  16,315 
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1950  1950    Percentage     1940      Retail  Sales 

Homes     Radio  Homes  Radio  Radio  Homes    (S  000) 
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1949 

1949  1951      Median  Fan 

Farm  Income  Automobiles  Income 
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5,599 

3,023 

7,21 

9,418 

2,581 

2,501 

96.9 

2,274 

8,756 

8,577,586 

3,332 

2,913 

3.4* 

8,090 

2,204 

2,138 

97.0 

1,925 

8,416 

6,658,615 

2,706 

2,368 

2.96 

3,091 

741 

716 

96.6 

671 

928 

3,083,991 

747 

3.077 

1,03 

13,990 

3,625 

3,538 

97.6 

3,166 

13,015 

15,073,305 

4,188 

3,072 

4,63 

5,419 

2,036 

1,961 

96.3 

1,661 

7,261 

6,369.423 

2,478 

2,598 

2,81 

7.946 

3,773 

3,679 

97.5 

3,340 

19,427 

7,736,018 

4,571 

2,911 

5,11 

8,876 

2,462 

2,408 

97.8 

2,122 

8,586 

5,754,164 

3,027 

2,319 

3,23 

5,405 

1,476 

1,455 

98.6 

1,299 

4,958 

7,048,843 

1,826 

3,313 

1,83 

14,740 

5,275 

5,170 

98.0 

4,320 

23,062 

16,866,841 

6,494 

2,932 

7,24 

11,102 

2,436 

2,261 

92.8 

1,860 

6,551 

4,522,080 

2,431 

1.947 

2,88 

7,616 

1,987 

1,937 

97.5 

1,827 

4,325 

6,309,155 

2,408 

2,319 

2,69 

5,253 

1,349 

1,294 

95.9 

1,255 

3,214 

4,502,685 

1,570 

2,675 

1.69 

3,696 

787 

724 

92.0 

656 

1,391 

1.759,737 

687 

1,946 

99 

2,315 

594 

564 

94.9 

614 

461 

2,932,886 

742 

3,156 

881 

8,668 

3,988 

3,828 

96.0 

2,848 

20,732 

6,333.020 

4,805 

2,829 

5,36 

5,145 

1,348 

1,312 

97.3 

1,228 

3,712 

6,820,038 

1,723 

3,070 

1,97 

13,461 

5,837 

5,685 

97.4 

4,562 

26,831 

10,429,284 

7,289 

2,939 

8,72 

6,360 

1,706 

1,645 

96.4 

1,520 

5,851 

7,047,932 

2,076 

2,725 

2.2C 

11,359 

3,074 

3,016 

98.1 

2,587 

11,982 

11,763.558 

4,015 

2,951 

4,09 

13,958 

4,749 

4,607 

97.0 

3,919 

19,450 

17,752,385 

5,965 

2,777 

7.6J 

12,750 

9,483 

9,255 

97.6 

7,244 

53,466 

14,363,408 

11,240 

3,434 

12.9C 

10,417 

2,827 

2,739 

96.9 

2,386 

9,525 

7,765,543 

3,308 

2,713 

3,6f 

9,064 

4,760 

4,603 

96.7 

3,690 

22,850 

8,588,931 

5.754 

3,188 

6.0f 

a 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed 
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BROADCASTING    •  Telecasting 


GRAND  FORKS,  26,836  pop.;  7,015 
homes;  97.8%  radio;  6,861  radio 
homes;  Grand  Forks  Co.;  TV  alloc: 
Chans.  *2,  10. 

I  AM  affiliates,  average  1-time  rates 
SB      1M     5M     15M     30M     1  Hr 

0  6.13     6.13    12.25    24.50    36.75  61.25 

1  7.75     7.75    15.50    31.00    46.50  77.50 

KILO,    lkw-D,   500w-N,   1440kc,  CBS, 

Avery-Knodel,  BMB 

D      6.25     6.25    12.50    25.00  37.50  62.50 

I  8.00  8.00  16.00  32.00  48.00  80.00 
V 

KNOX,  250w,  1400kc,  MBS 

3      6.00     6.00    12.00    24.00  36.00  60.00 

*      7.50     7.50    15.00    30.00  45.00  75.00 

BARVEY,  2,337  pop.;  Wells  Co.;  TV 
alloc:  Chan.  22. 

(AMESTOWN,  10,697  pop.;  2,981  homes; 
98.1%  radio;  2,924  radio  homes; 
Stutsman  Co.;  TV  alloc:  Chans.  7,  42. 

KSJB,  5kw,  600kc,  CBS,  Weed,  BMB, 
Conlan 

5  12.00  15.00  30.00  60.00  90.00  150.00 
N    16.00    20.00    40.00    80.00  120.00  200.00 

LISBON,  2,031  pop.;  Ransom  Co.;  TV 
alloc:  Chan.  23. 


>Jote:  All  rates  one-time.  Population, 
lome  and  radio  home  figures  given  for 
;ities  over  10,000.  Sources:  See  fore- 
word. 


MANDAN,  7,298  pop.;  Morton  Co. 

KGCU,  lkw-D,  250W-N,  1270kc,  MBS, 
Walker 

SB  1M  5M  15M  30M  1  Hr 
D  6.80  7.60  15.00  30.00  40.00  75.00 
N      6.80      7.60    15.00    30.00    40.00  75.00 

MINOT,  22,032  pop.;  6,093  homes;  98.0% 
radio;  5,971  radio  homes;  Ward  Co.; 
TV  alloc:  Chans.  *6,  10,  13. 

2  AM  affiliates,  average  1-time  rates 
D      4.35      6.88    13.80    27.88    41.40  69.00 
N      7.00    11.00    20.00    40.00    60.00  100.00 

KCJB,  lkw,  910kc,  CBS,  Weed,  Hooper 
D  4.50  6.75  13.60  27.75  40.80  68.00 
N      8.00    12.00    20.00    40.00    60.00  100.00 

KLPM,   5kw-D,   lkw-N,   1390kc,  MBS, 

Walker,  Lawson,  BMB,  Conlan 
D      4.20     7.00    14.00    28.00    42.00  70.00 
N      6.00    10.00    20.00    40.00    60.00  100.00 

NEW  ROCKFORD,  2,185  pop.;  Eddy 
Co.;  TV  alloc:  Chan.  20. 

RUGBY,  2,907  pop.;  Pierce  Co.;  TV 
alloc:  Chan.  38. 

VALLEY  CITY,  6,851  pop.;  Barnes  Co.; 

TV  alloc:  Chans.  4,  32. 
KOVC,  250w,  1490kc,  MBS,  Conlan 
D      2.80     3.75     9.00    18.00    27.00  45.00 
N      3.75     5.00    12.00    24.00    36.00  60.00 

WAHPETON,  5,125  pop.;  Richland  Co.; 

TV  alloc:  Chan.  45. 
KBMW,  250w,  1450kc 

D  2.55  2.55  5.00  10.50  21.00  36.00 
N      3.40     3.40     6.60    14.00    28.00  48.00 

WILLISTON,  7,378  pop.;  Williams  Co.; 
TV  alloc:  Chans.  8,  11,  *34. 

KWBM,  250w,  1450kc,  KBS 

D  3.00      6.00    12.00    18.00  30.00 

N  4.80     8.40    16.80    25.20  42.00 


MARKET  INDICATORS  FOR  OHIO 


CLASSIFICATIONS  FIGURES 

Population    7,946,627 

Urban  Population    5,578,274 

Jural  Population    2,368,353 

Total  Homes    2,314,557 

Percentage  Radio   97.4% 

ladio  Homes    2,249,975 

letail  Sales                           ...  $8,346,170,000 

Automobiles   2,940,388 

Telephones    2,766,700 

tfew  Construction   $1,532,000,000 

nternal  Revenue  Collections...  $3,288,823,863 
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YR.  FIGURES  YR. 

'50  6,907,612  '40 

'50  (1)  4,612,986 

'50  (1)  2,294,626 

'50  1,897,796 

'50  91.7% 

'50  1,697,672 

'51  $7,343,316,000 

'51  2,795,073 

'52  1,691,500 

'51  $  475,300,000 

'51  $2,435,580,906 


'40 
'40 
'40 
'40 
'40 
'48 
'50 
'45 
'40 
'50 


1)  Old  urban  definition  of  Census  Bureau. 

tVote:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
inlicensed.  For  other  sources  see  foreword. 


MARKET  INDICATORS  FOR  NORTH  DAKOTA 


CLASSIFICATIONS 

FIGURES 

YR. 

FIGURES 

YR. 

Population   

619,636 

'50 

■  641,935 

'40 

164,817 

'50 

131,923 

'40 

Rural  Population 

454,819 

'50 

510,012 

'40 

Total  Homes   

162,176 

'50 

152,043 

'40 

Percentage  Radio   

97.0% 

'50 

88.4% 

'40 

158,970 

'50 

131,000 

'40 

Retail  Sales   

$  661,751,000 

'51  i 

5  607,519,000 

'48 

Automobiles   

283,809 

'51 

276,027 

'50 

Telephones 

129,900 

'52 

81,200 

'45 

$  80,000,000 

'47  i 

»  26,900,000 

'40 

$  2,446 

'49 

$  400,822,179 

'49  5 

!  364,823,240 

'44 

Employed   

223,542 

'50 

200,196 

'40 

Internal  Revenue  Collections... 

$  57,364,370 

'51  S 

>  52,054,181 

'50 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 
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ffl    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
(D  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 


CLEVELAND'S 
ONLY 
NEWS  STATION 
ON  THE  AIR 
24  HOURS  DAILY 
'ROUND  THE  CLOCK 


LOCAL  NEWS 
EVERY  SIXTY 
MINUTES  ON 

THE  HALF  HOUR 
ROUND  THE  CLOCK 

DAY  AND  NIGHT 


"The  Family  Station" 

BEST  BY  TEST  IN  THE  CLEVELAND  MARKET!! 


NATL.  REP.  FORJOE  &  CO. 


BROADCASTING    •  Telecasting 
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AKRON'S 

TOP 

STATION 


WAKR 

»      0VB*  AKRO* 


Akron's 

FAVORITE 

News 
Station 


20 

Newscasts 
Daily! 


5000  WATTS 
ABC 

Represented  by  Weed  &  Co. 
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SPOT  RATE  FINDER 


AKRON,  274,605  pop.;  80,998  homes; 
98.3%  radio;  79,621  radio  homes; 
Summit  Co.;  TV  alloc:  Chans.  49,  *55, 
61. 


3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  11.42  11.42  22.00  39.67  59.50  99.17 
N    17.75    17.75    35.50    69.67  104.50  173.17 


WADC,  5kw,  1350kc,  CBS,  Hollingbery 
D  12.50  12.50  25.00  44.00  66.00  110.00 
N  22.50  22.50  45.00  88.00  132.00  220.00 
WAKR,  5kw,  1590kc,  ABC,  Weed 
D  15.00  15.00  27.50  48.00  72.00  120.00 
N  22.50  22.50  45.00  88.00  132.00  220.00 
WAKR-FM,  Chan.  248,  97.5mc,  14.7kw, 

Weed,  Bonus 
WCUE,    lkw,    1150kc.    Indie,  Forjoe, 

Pulse 

D      7.50     7.50    16.00    32.00    48.00  80.00 
N      4.88     4.88    10.40    20.80    31.20  52.00 
WHKK,  lkw,  640kc,  MBS,  Meeker 
D      6.75     6.75    13.50    27.08    40.50  67.50 
N     8.25     8.25    16.50    33.00    49.50  82.50 

ALLIANCE,  22,405  pop.;  7,821  homes; 
97.4%  radio;  7,618  radio  homes; 
Stark  Co. 

WFAH  (FM),  Chan.  269,  101.7mc,  lkw 
D  3.75  5.00  7.50  12.50  17.50  25.00 
N      3.75     5.00      7.50    12.50    17.50  25.00 

ASHLAND,  14,287  pop.;  4,751  homes; 
98.3%  radio;  4,670  radio  homes; 
Ashland  Co. 

WATG,  250w,  1340kc,  McGillvra,  Con- 
Ian 

D      6.25      6.25      9.00    18.00    27.00  45.00 

N      6.25     6.25     9.00    18.00    27.00  45.00 

WATG-FM,  Chan.  267,  101.3mc,  10.2kw, 
Bonus 

ASHTABULA,  23,696  pop.;  7,010  homes; 
97.9%  radio;  6,863  radio  homes; 
Ashtabula  Co.;  TV  alloc:  Chan.  15. 

WICA,  5kw-D,  lkw-N,  970kc,  Conlan, 
BMB 

D      9.00     9.00    15.00    26.00    42.00  70.00 
N    15.00    15.00    25.00    50.00    75.00  125.00 
WICA-FM,   Chan.   279,   103.7mc,  52kw, 
Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


ATHENS,  11,660  pop.;  3,316  home- 
98.0%  radio;  3,250  radio  home 
Athens  Co.;  TV  alloc:  Chan.  62. 

WATH,  lkw-D,  1540kc 

SB      1M     5M     15M     30M  IP 

D  5.20     9.10    13.00    26.00  39.0 

BELLAIRE.  12,573  pop.;  3,881  home; 
95.3%  radio;  3,699  radio  homes 
Belmont  Co. 

WTRF,  lkw-D,  1290kc,  MBS,  Walkei 
SAMS,  Crossley 


7.50  9.00  14.00  22.50  35.00  60.0 
8.75    10.00    16.00    28.00    47.50  75.0 


WTRF-FM,   Chan.  263,  100.5mc, 
MBS,  Walker,  SAMS 


20kv,  * 

m 

i- 


5.00 
5.00 


6.50  10.00  15.00  25.00  40.0tf,l: 
6.50    10.00    15.00    25.00  40.0i 


BELLEFONTAINE,    10,232    pop.;    3,325  — 
homes;    98.3%     radio;     6,967  radic 
homes;  Logan  Co.;  TV  alloc:  Chan 
63. 

WOHP,  500w-D,  1390kc 
D      5.40     5.40     9.60    19.20    36.00  60.0C 

CAMBRIDGE.  14,739  pop.;  4,848  homes 
95.3%  radio;  4,620  radio  homes 
Guernsey  Co.;  TV  alloc:  Chan.  26. 

WILE,  lkw-D,  1270kc,  BMB 
D  8.00    15.30    23.80    40.00  68.00 

CANTON,  116,912  pop.;  34,840  homes 
98.1^  radio;  34,178  radio  homes 
Stark  Co.,  TV  alloc:  Chan.  29. 

2  AM  non-affiliates,  average  1-time 
rates 

D      4.25     2.50    11.50    24.00    36.50  57.50 

WAND,  500w-D,  900kc.  McGillvra 
D     4.00     4.00    10.00    22.00    34.00  50.0C 

WCMW.  lkw-D.  1060kc,  Sears  &  Ayer 
D      6.00  13.00    26.00    39.00  65.00 

WHBC.  5kw,  1480kc,  ABC,  Taylor 

D  8.00  8.00  16.00  32.00  48.00  80.00 
N    16.00    16.00    32.00    64.00    96.00  160.00 

WHBC-FM,  Chan.  231.  94.1mc,  15kw, 
ABC,  Taylor  (Sold  in  combination 
with  WHBC) 

CHILLI  CO  THE,  20,133  pop.;  6,491 
homes;  97.0%  radio;  6,296  radio 
homes;  Ross  Co.;  TV  alloc:  Chan.  56. 

WBEX,  250w,  1490kc,  ABC,  Grant, 
Conlan 


6.00  6.00  12.00  24.00  36.00  60.00 
6.00     6.00    12.00    24.00    36.00  60.00 


BROADCASTING    •  Telecasting 


[NCINNATI,  503,998  pop.;  159,124 
homes;  97.0%  radio;  154,350  radio 
homes;  Hamilton  Co.;  TV  alloc: 
Chans.  5  (WLWT(TV),  now  Chan.  4), 
9  (WCPO-TV,  now  Chan.  7),  12 
(WKRC-TV,  now  Chan.  11),  *48,  54, 
74. 


AM  affiliates,  average  1-time  rates 
SB      1M     5M      15M      30  M     1  Hr 
20.73    21.57    58.06  109.37  163.00  258.75 
35.73    37.11  106.12  200.75  301.00  473.75 


CKY,  50kw,  1530kc,  Pulse 


20.00 
30.00 


25.00 
40.00 


30.00  60.00  90.00  150.00 
60.00  120.00  180.00  300.00 


m  l:'CPO,  250w,  1230kc,  MBS,  Branham 

15.25  17.75  40.00  70.00  100.00  175.00 
15.25    17.75    40.00    70.00  100.00  175.00 


CPO-FM,  Chan.  285, 
Bonus 


105.1mc,  lOkw, 


CPO-TV,  Chan.  7,  12kw-aur.;  24kw- 
vis.;  ABC,  DuMont,  Branham 

65.00  127.50  170.00  255.00  425.00 
150.00  225.00  340.00  510.00  850.00 


Obf  ote:  All  rates  one-time.  Population, 
Dme  and  radio  home  figures  given  for 
ties  over  10,000.    Sources:  See  fore- 
I  ord. 


WKRC,    5kw-D,    lkw-N,    550kc,  CBS, 
Katz,  Hooper,  BMB 

SB      1M     5M      15M      30  M     1  Hr 


D  30.00 
N  60.00 


30.00 
60.00 


42.50  68.00  102.00  170.00 
85.00  136.00  204.00  340.00 


WKRC-FM,  Chan.  270,  101.9mc,  12.6kw, 
Transit  Radio  (See  Transit  Radio 
listing  for  rates) 


WKRC-TV,  Chan.  11,  12.3kw-aur. 
kw-vis.;  CBS,  Katz 


24.5- 


45.00  45.00  87.50  140.00  210.00  350.00 
130.00  130.00  175.00  280.00  420.00  700.00 


WLW,  50kw,  700kc,  NBC,  MBS,  Nielsen 

D  (on  request)  119.75  239.50  360.00  540.00 
N  (on  request)  239.50  479.00  720.00  1080.00 

WLWA  (FM),  Chan.  266,  lOl.lmc,  9kw, 
Bonus 


WLWT    (TV),  Chan. 
23.5kw-vis.;  NBC 


4,  19.5kw-aur.; 


42.50  42.50  110.00  170.00  255.00  425.00 
125.00  125.00  215.00  340.00  510.00  850.00 


WSAI,     5kw,     1360kc,     ABC,  Avery- 
Knodel,  BMB,  Pulse 

D  16.95  16.95  30.00  60.00  90.00  150.00 
N    30.00    30.00    60.00  120.00  180.00  300.00 

WSAI-FM,  Chan.  274,  102.7mc,  14.7kw, 
Bonus 


CLEVELAND,  914,808  pop.;  265,502 
homes;  97.9%  radio;  259,926  radio 
homes;  Cuyahoga  Co.;  TV  alloc: 
Chans.  3  (WNBK(TV),  now  Chan.  4), 
5  (WEWS  (TV)),  8  (WXEL  (TV), 
now  Chan.  9),  19,  *25,  65. 


4  AM  affiliates 

SB  1M 

D  30.12 
N  58.12 


average  1-time  rates 

5M     15M     30M  lHr 

34.12  50.50  108.50  151.50  252.50 
61.88    87.00  174.00  261.00  435.00 


4    AM    non-affiliates,    average  1-time 
rates 

D  10.50  12.17  23.62  44.50  66.75  111.25 
N    20.50    22.00    30.17    45.67    64.50  101.67 

WDOK,  5kw,  1260kc,  Walker,  Pulse 

D  6.00  11.00  27.50  44.00  66.00  110.00 
N    11.00    20.00    50.00    80.00  120.00  200.00 

WERE,  5kw,  1300kc,  Taylor,  Hooper 

D  15.00  15.00  30.00  50.00  75.00  125.00 
N    30.00    30.00    60.00  100.00  150.00  250.00 


WERE-FM,    Chan.  253, 
Bonus 


l.5mc,  20kw, 


WEWS  (TV), 
16.3kw-vis. 


Chan.  5,  8.15kw-aur.; 
CBS,  Branham 


75.00  125.00  190.00  285.00  475.00 
200.00  250.00  380.00  570.00  950.00 


WGAR,  50kw,  1220kc,  CBS,  Christal 


45.00 
75.00 


54.00  60.00  150.00  180.00  300.00 
90.00  100.00  200.00  300.00  500.00 


WHK,  5kw,  1420kc,  MBS,  Headley-Reed 


D  14.00 
N  42.00 


21.00 
42.00 


36.00  72.00  108.00  180.00 
72.00  144.00  216.00  360.00 


WHK-FM,  Chan.  264,  100.7mc,  11.5kw, 
Bonus 

WJMO,  lkw-D,  1540kc,  Young,  Pulse 
D    10.50    10.50    17.00    44.00    66.00  110.00 


WJW,  5kw,  850kc,  ABC,  H-R  Reps. 

SB       1M      5M      15M      30M     1  Hr 

D  22.50  22.50  54.00  103.00  162.00  270.00 
N    37.50    37.50    72.00  144.00  216.00  360.00 

WJW-FM,  Chan  281,  104. lmc,  19kw, 
ABC,  H-R  Reps.,  Bonus 

WSRS,  250w,  1490kc,  Forjoe 

D  20.00    40.00    60.00  100.00 

N  15.00    30.00    45.00  75.00 

WSRS-FM  (See  Cleveland  Heights) 

WTAM,  50kw,  HOOkc,  NBC,  NBC  Spot 

Sales,  Pulse,  BMB 
D    39.00    39.00    52.00  104.00  156.00  260.00 
N    78.00    78.00  104.00  208.00  312.00  520.00 

WTAM-FM,  Chan.  289,  105.7mc,  20kw, 
Bonus 

WNBK    (TV),   Chan.  4,  20.26kw-aur.; 

39.22kw-vis.,  NBC,  NBC  Spot  Sales 
D  70.00    75.00  120.00  180.00  300.00 

N  175.00  225.00  360.00  540.00  900.00 

WXEL  (TV),  Chan.  9,  13kw-aur.;  26.5- 
kw-vis.;  ABC,  CBS,  DuMont,  Katz, 
Pulse  ARB 


25.00  50.00  100.00  150.00  225.00  375.00 
80.00  160.00  200.00  320.00  480.00  800.00 


CLEVELAND  HEIGHTS,  59,141  pop.; 
17,698  homes;  99.6%  radio;  17,627 
radio  homes;  Cuyahoga  Co. 

WSRS-FM,  Chan.  237,  95.3mc,  lkw. 
Bonus  (FM  affiliate  of  WSRS,  Cleve- 
land) 


Continued  on  page  H2) 


U  OHIO'S  3rd  MARKET  AND  30th 
MARKET  IN  THE  UNITED  STATES! 

Ohio's  largest  iron  and  steel  town  ...  In  fact  second 
only  to  Pittsburgh  and  Chicago.  Many  small  and  large 
steel  fabricators  are  also  located  in  the  great  Ma- 
honing Valley. 

National  Representatives: 
Headley-Reed  Company 


NBC 


AFFI  LI  ATE 


WFMJ,  with  its  5,000  watts,  regularly 
serves  most  of  the  13  counties  shown.  The 
experienced  know-how  that  built  ABC 
shows  to  their  highest  U.  S.  ratings— NOW 
is  selling  NBC  programs  and  sponsors  to  this 
great  market. 


JLwFMJ 


Ohio  and 
Pennsylvania 


DOUBLE 


MARKET 


Metropolitan  Area— (30th)  13-County  Area 

Population  (30th)               534,300  2,152,900 

Retail  Sales  (34th)  $571,486,000.00  $2,253,946,000.00 

Food  Sales  (26th)  $157,260,000.00  $  610,056,000.00 

Drug  Sales  $  18,663,000.00  $  60,091,000.00 

Building  and  Hardware 

Sales  (25(h)  $  42,998,000.00  $  201,551,090.00 


ROADCASTING    •  Telecasting 
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OHIO 

SPOT  RATE  FINDER 

(Continued  from  page  HI) 

COLUMBUS,  375,901  pop.;  109,793 
homes;  98.1%  radio;  107,707  radio 
homes;  Franklin  Co.;  TV  alloc: 
Chans.  4  (WLWC(TV),  now  Chan.  3), 
6  (WTVN(TV)),  10  (WBNS-TV),  *34, 
40. 

3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  14.77  16.98  25.47  35.37  55.13  91.90 
N    27.00    33.67    51.50    71.33  109.67  183.33 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WBNS,   5kw-D,    lkw-N,    1460kc,  CBS, 
Blair 

SB      1M     5M     15M     30M     1  Hr 

D  25.00  25.00  37.50  50.00  75.00  125.00 
N    40.00    40.00    63.00    85.00  125.00  210.00 

WELD  (FM),  Chan.  246,  97.1mc,  35kw, 
Bonus 

WBNS-TV,  Chan.  10,  12.1kw-aur.;  24.3- 

kw-vis.;  CBS,  Blair-TV 
D    85.00    85.00  146.25  195.00  292.50  487.50 
N  125.00  125.00  195.00  260.00  390.00  700.00 

WCOL,  250w,  1230kc,  ABC,  H-R  Reps., 

Hooper,  BMB 

D    12.60    12.60    18.90  29.40  50.40  84.00 

N    21.00    21.00    31.50  49.00  84.00  140.00 

WCOL-FM,   Chan.   222,    92.3mc,  33kw, 
H-R  Reps.,  Bonus 

WHKC,    5kw,  610ke,    MBS,  Raymer, 

BMB,  Pulse 

D      6.70    13.35  20.00    26.70    40.00  66.70 

N    20.00    40.00  60.00    80.00  120.00  200.00 


 v.vm. 


You  can  readily  SEE  the  difference  in  the  expert  sets  and  proper- 
ties used  on  all  WBNS-TV  programming.  This  Kasco  Dog  Food 
set  is  typical  of  the  adaptable  sets  designed  and  executed  for 
rapid  erection  and  knockdowns.  A  crew  of  trained  men  strate- 
gically arrange  props  to  the  client's  best  advantage.  Each  set  is 
quickly  placed  due  to  the  fine  filing  and  cataloguing  system  used 
for  props,  making  them  easily  accessible  at  all  times. 

A  floor  manager  works  with  the  property-stage  department 
for  each  locally  produced  show,  serving  as  liaison  for  production. 


95%  of  all  props  and  sets  used  on  WBNS-TV 
are  designed,  built  and  erected  on  the  premises 
by  skilled  men.  Existing  sets  are  repaired,  and 
maintained,  properties  stored  and  filed  in  a 
modern,  well  equipped  shop,  and  a  shuttle  mes- 
senger service  operated  between  the  prop  stor- 
age areas  within  the  station  and  outside  ware- 
houses. 


uibns-tv 


Under  the  over-all  direction  of  Department  Man- 
ager  Robert  Sweinsberger,  and  his  staff  of  nine 
men,  the  myriad  of  articles  required  for  TV 
Commercials  are  checked  out  prior  to  each  show 
and  are  promptly  filed  in  their  proper  place 
after  each  telecast.  Such  items  vary  widely  from 
a  tiny  %  teaspoon  measurer  for  a  kitchen  show, 
to  a  huge  8  VV  x  9'  x  5'  awning  for  a  commercial. 

Incoming  bulk  items  are  received,  inspected 
and  stored  and  a  card  file  inventory  maintained. 


COLUMBUS,  OHIO 
CHANNEL  10 


CBS-TV  NETWORK  •  Affiliated  with  Columbus  Dispatch  and 
WBNS-AM  •  General  Sales  Office:  33  North  High  Street 
REPRESENTED  BY  BLAIR  TV 
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WHKC-FM,  Chan.  254,  98.7mc,  30kw, 
Bonus 

WLWF  (FM),  Chan.  242,  96.3mc,  15kw 
(FM  affiliate  of  WLW  Cincinnati, 
Ohio)  Bonus 

WLWC  (TV),  Chan.  8,  12.8kw-aur.; 
15.2kw-vis.;  NBC 

SB      1M     5M     15M     30M     1  Hr 

D     30.00    30.00    80.00  125.00  190.00  315.00 

N  100.00  100.00  160.00  250.00  375.00  625.00 

WTVN  (TV),  Chan.  6,  10kw-aur.,  19.7- 
kw-vis.;    ABC,    DuMont,  Headley- 
Reed,  Pulse 
D    65.00    65.00    90.00  140.00  210.00  350.00 
N  100.00  110.00  180.00  270.00  405.00  675.00 

WVKO,  lkw-D,  1580kc,  Forjoe,  Pulse 
D  9.00  9.00  15.30  24.00  40.85  68.00 
N      9.00     9.00    15.30    24.00    40.85  68.00 

WVKO-FM,  Chan.  234,  99.7mc,  52kw, 
Bonus 

COSHOCTON,  11,675  pop.;  3,924  homes; 

97.3%    radio;     3,818    radio  homes; 

Coshocton  Co.;  TV  alloc:  Chan.  20. 
WTNS,  lkw-D,  1560kc 
D      6.00     6.00    10.00    20.00    30.00  50.00 

DAYTON,  243,872  pop.;  71,504  homes; 
98.0%  radio;  70,073  radio  homes; 
Montgomery  Co.;  TV  alloc:  Chans. 
2  (WLWD(TV),  now  Chan.  5),  7 
(WHIO-TV,  now  Chan.  13),  *16,  22. 

3  AM  affiliates,  average  1-time  rates 

D  12.00  14.33  24.33  55.00  75.00  123.33 
N    16.00    22.67    34.67    76.67  116.67  190.00 

WHIO,  5kw,  1290kc,  CBS,  Hollingbery, 
Hooper 

D  18.00  18.00  31.00  50.00  73.00  112.00 
N    24.00    24.00    41.00    81.00  117.00  180.00 

WHIO-FM.    Chan.  256,    99.1mc,  19kw, 

Hollingbery 
D  3.00  15.00 

N  3.00  15.00 

WHIO-TV,  Chan.  13,  12.6kw-aur.;  26.6- 
kw-vis.;    ABC,   CBS.  DuMont,  Hol- 
lingbery, Pulse,  Hooper 
D    25.00    25.00    45.00    72.00  108.00  180.00 
N    40.00    40.00    75.00  120.00  180.00  300.00 

WING,  5kw,  1410kc,  ABC,  H-R  Reps. 
D  15.00    60.00    80.00  150.00 

N  24.00    75.00  120.00  200.00 

WLWB  (FM).  Chan.  248,  97.5mc,  16kw, 
Bonus  (Affiliate  of  WLW,  Cincinnati, 
Ohio) 

WLWD  (TV) ,  Chan.  5,  8kw-aur.;  16kw- 

vis.;  NBC 
D    15.00    30.00    80.00  125.00  190.00  315.00 
N    30.00  100.00  160.00  250.00  375.00  625.00 

WONE,  5kw,  980kc,  MBS,  Headley- 
Reed 

D    12.00    12.00    30.00  60.00    80.00  120.00 

N    16.00    16.00    35.00  65.00  100.00  170.00 

WTWO  (FM)',  Chan.  284,  104.7mc,  43kw, 
Headley-Reed,  Bonus 

DEFIANCE,  11,265  pop.;  3,379  homes; 
97.8%  radio;  3,305  radio  homes; 
Defiance  Co.;  TV  alloc:  Chan.  43. 

WONW,  500w,  1280kc 

D  5.50  5.50  10.00  20.00  30.00  55.00 
N      7.50     7.50    14.00    26.00    40.00  67.00 

DOVER,  9,852  pop.;  Tuscarawas  Co. 

WJER,  250w,  1450kc 

D  6.50  10.00  15.00  20.00  30.00  50.00 
N     6.50    10.00    15.00    20.00    30.00  50.00 

EAST  LIVERPOOL,  24,217  pop.;  7,402 
homes;  97.4%  radio;  7,210  radio 
homes;  Columbiana  Co. 


2   AM   non-affiliates,    average  1-time 
rates 

D      5.20     6.50    13.00    26.00    39.00  65.00 


WLIO,  lkw-D,  1570kc 

D      5.60      7.00    14.00    28.00    42.00  70.00 
WOHI,  250w,  1490kc,  Grant 
D      4.80     6.00    12.00    24.00    36.00  60.00 
N      6.00     7.50    15.00    30.00    45.00  75.00 


to  cover  northwest  OHIO 

contact 

HIL  F.  BEST 

Representatives  of 

Radio  Station  WFRO 

Fremont,  Ohio 


ELYRIA,  30,307  pop.;  9,060  homes 
98.7%  radio;  8,942  radio  homes 
Lorain  Co. 

WEOL,  lkw,  930kc,  BMB 

SB      1M     5M     15M     30M  IB 

D  10.00  11.50  16.00  32.00  48.00  80  0 
N    12.00    14.00    25.00    50.00    75.00  125.0 

WEOL-FM,  Chan.  297,  107.3mc,  48k\v 

Bonus 


FINDLAY,  23,845  pop.;  7,296  homes 
98.4%  radio;  7,179  radio  homes 
Hancock  Co.;  TV  alloc:  Chan.  53. 


WFIN,  lkw-D,  1330kc,  BMB 
D      5.20     7.80    15.00    30.00    51.00  90.0 

WFIN-FM,   Chan.   288,   105.5mc,  8.2kv 
(Rates  3/4  of  AM  rates) 


FOSTORIA,  14,351  pop.;  4,414  homes 
97.7%  radio;  4,312  radio  homes 
Hancock,  Seneca  Cos. 

WFOB,  lkw,  1430kc 
(CP) 


6.00  6.00  10.00  18.00  32.00  53.5( 
7.50     7.50    12.00    24.00    42.00  71.0( 


Bi 


WFOB-FM,  Chan.  244,  96.7mc,  lkw 


1.00 
2.00 


4.00 
4.00 


4.00  7.50  13.50  22.5( 
5.00    10.00    17.00  30.0C 


FREMONT,  16,537  pop.;  5,206  homes 
97.9%  radio;  5,097  radio  homes; 
Sandusky  Co. 

WFRO,  500w-D,  900kc,  Best,  Conlan 


6.00  6.00  9.45  17.70  31.90  53.10 
7.50     7.50    11.80    23.60    41.30  70.8C 


WFRO-FM,    Chan.  257, 
(Rates  on  request) 


99.3mc,  lkw 


GALLIPOLIS,  7,871  pop.;   Gallia  Co.; 
TV  alloc:  Chan.  18. 

WJEH,  250w-D,  990kc,  Grant 

D      4.50     6.00     9.00    21.00    37.00  60.00 


HAMILTON,  57,951  pop.;  17,218  homes; 
97.0%    radio;    16,701    radio    homes:  I 
Butler  Co.;  TV  alloc.  (Hamilton-Mid-  :. 
dletown) ;  Chan.  65. 

WMOH,  250w,  1450kc,  MBS,  Conlan 

D  4.75  6.80  11.55  23.10  34.65  57.75 
N      6.00     8.50    17.00    34.00    51.00  85.00 


WMOH-FM,  Chan.  278,  103.5mc,  8.7kw 


IRONTON,  16,333  pop.;  4,994  homes; 
93.8%  radio;  4,684  radio  homes; 
Lawrence  Co. 

WIRO,  250w,  1230kc,  MBS,  McGillvra 

D  3.00  3.00  6.00  12.00  18.00  30.00 
N      5.00     5.00    10.00    20.00    30.00  50.00 


LANCASTER,  24,180  pop.;  7,538  homes; 
97.3%  radio;  7,334  radio  homes; 
Fairfield  Co.;  TV  alloc:  Chan.  28. 

WHOK,  500w-D,  1320kc 

D  7.00    18.00    26.00    40.00  60.00 

LIMA,  50,246  pop.;  15,383  homes;  98.3% 
radio;  15,121  radio  homes;  Allen 
Co.;  TV  alloc:  Chans.  35,  41. 

2  AM  affiliates,  average  1-time  rates 
D      7.50     7.25    14.50    29.00    43.50  72.50 
N    10.00    10.00    20.00    40.00    60.00  100.00 

WIMA,  lkw,  1150kc,  ABC,  Weed,  Con- 
lan, Hooper 

D  7.50  7.50  15.00  30.00  45.00  75.00 
N    10.00    10.00    20.00    40.00    60.00  100.00 

WIMA-FM,  Chan.  271,  102.1mc,  15.5kw, 
Bonus 

WLOK,  250w,  1240kc,  NBC,  H-R  Reps. 


7.00  14.00  28.00  42.00  70.00 
10.00    20.00    40.00    60.00  100.00 


WLOK-FM,  Chan.  277,  103.3mc,  lkw. 
Bonus 

LORAIN,  51,202  pop.;  13,987  homes; 
97.9%  radio;  13,693  radio  homes; 
Lorain  Co.;  TV  alloc:  Chan.  31. 

MANSFIELD,  43,564  pop.;  13,643  homes; 
98.3%  radio;  13,411  radio  homes; 
Richland  Co.;  TV  alloc:  Chan.  36. 

WMAN,  250w,  1400kc,  ABC,  Taylor 

D  5.75  5.75  9.75  19.50  29.25  48.75 
N      7.75     7.75    13.00    26.00    39.00  65.00 

BROADCASTING    •  Telecasting 


ARIETTA,  16,006  pop.;  5,006  homes; 
96.2%  radio;  4,816  radio  homes; 
Washington  Co. 


MOA,  250w,  1490kc,  MBS 

SB       1M     5M      15M      30M     1  Hr 

1     4.00     5.00     9.00    18.00    27.00  45.00 
6.00     7.00    12.00    24.00    36.00  60.00 

ARION,  33,817  pop.;  10,327  homes; 
97.3%  radio;  10,048  radio  homes; 
Marion  Co.;  TV  alloc:  Chan.  17. 

MRN,  250w,  1490kc,  ABC,  Stovin, 
^ooper,  BMB 

6.00  6.00  12.00  24.00  36.00  60.00 
6.00     6.00    12.00    24.00    36.00  60.00 

MRN-FM,  Chan.  295,  106.9mc,  7.6kw 

;(cp) 

ASSILLON,  29,594  pop.;  8,709  homes; 
97.0%  radio;  8,448  radio  homes; 
Stark  Co.,  TV  alloc:  Chan.  23. 


IDDLETOWN,  33,695 
homes;    97.9%  radio; 


pop.; 
9,636 


9,843 
radio 


0(|i  homes;  Butler  Co. 
Hamilton). 


TV  alloc:  (see 


PFB,  lkw-D,  lOOw-N,  910kc,  Conlan, 
Hooper 

7.00     9.00  20.00    43.00    66.00  110.00 

10.00    12.00  25.00    50.00    75.00  125.00 

OUNT  VERNON,  12,185  pop.;  3,970 
homes;  98.4%  radio;  3,906  radio 
homes;  Knox  Co.;  TV  alloc:  Chan. 
58. 

'MVO  (FM),  Chan.  229,  93.7mc,  3.2kw 


1.50 
2.00 


2.50 
3.50 


4.00 
5.00 


8.00  12.00  20.00 
10.00    15.00  25.00 


ote:  All  rates  one-time.  Population, 
ome  and  radio  home  figures  given  for 
ties  over  10,000.  Sources:  See  fore- 
ord. 


NEWARK,  34,275  pop.;  11,024  homes; 
97.3%  radio;  10,726  radio  homes; 
Licking  Co.;  TV  alloc:  Chan.  60. 

WCLT,  500w-D,  1430kc,  Meeker 

SB       1M      5M      15M     30M     1  Hr 

D  6.55  7.90  12.00  24.00  36.00  60.00 
N      9.00    10.80    15.00    30.00    45.00  75.00 

WCLT-FM,  Chan,  262,  100.3mc,  8.5kw 
(Bonus  daytime  only) 

N      6.55     7.90    12.00    24.00    36.00  60.00 

OXFORD,  6,944  pop.;  Butler  Co.;  TV 
alloc:  Chan.  *14. 

PIQUA,  17,447  pop.;  5,619  homes;  98.8% 
radio;  5,551  radio  homes;  Miami 
Co.;  TV  alloc:  Chan.  44. 

WPTW,  250w-D,  1570kc 

D      4.00     6.00    10.00    25.00    40.00  60.00 

PORTSMOUTH,     36,798     pop.;  11,516 

homes;    96.2%    radio;    11,078  radio 

homes;  Scioto  Co.;  TV  alloc:  Chan. 
30. 


2  AM  affiliates,  average  1-time  rates 

D  6.00  6.00  12.00  24.00  36.00  60.00 
N      7.50     7.50    15.00    30.00    45.00  75.00 


WNXT,    lkw,    1260kc,    ABC,  Everett- 
McKinney 


5.60 
7.00 


5.60  11.20  22.40  33.60  56.00 
7.00    14.00    28.00    42.00  70.00 


WPAY,   250kw,    1400kc,   CBS,  Taylor, 
Conlan,  BMB 


6.40  6.40  12.80  25.60  38.40  64.00 
8.00     8.00    16.00    32.00    48.00  80.00 


WPAY-FM,   Chan.  281,  104.1mc,  7kw, 
Taylor,  Bonus 


SANDUSKY,  29,375  pop.;  9,071  homes; 
98.2%  radio;  8,908  radio  homes;  Erie 
Co.;  TV  alloc:  Chan.  42. 

WLEC,  250w,  1450kc,  MBS,  Everett- 
McKinney,  Griffith 


SB 

5.40 
9.00 


1M 


5M      15M      30M     1  Hr 


5.40  8.10  12.60  21.60  36.00 
9.00    13.50    21.00    36.00  60.00 


SPRINGFIELD,  78,508  pop.;  23,697 
homes;  97.4%  radio;  23,081  radio 
homes;  Clark  Co.;  TV  alloc:  Chans. 
46,  52. 


2    AM    non-affiliates,    average  1-time 
rates 

D      5.00     5.75    10.00    21.50    35.25  58.75 


WIZE,  250w,  1340kc,  ABC,  H-R  Reps., 
Conlan 


D  8.50 
N  10.00 


30.00  42.00  75.00 
37.50    60.00  100.00 


WJEL,  500w-D,  1600kc,  McGillvra 

D  5.00    10.00    20.00    36.00  50.00 

WWSO,   250w-D,  1210kc 

D      5.00     6.50  23.00    34.50  57.50 

STEUBENVILLE,  35,872  pop.;  10,339 
homes;  97.0%  radio;  10.029  radio 
homes;  Jefferson  Co.;  TV  alloc:  (see 
Wheeling,  W.  Va.). 

WSTV,  250w,  1340kc,  MBS,  Pearson, 
Conlan 


To  C< 

>v.   ALL  !$;|| 

NORTHWEST 


6.00  7.00  11.00  22.00  33.00  55.00 
7.00     8.00    16.00    32.00    48.00  80.00 


WSTV-FM,  Chan.  278,  103.5mc,  2kw, 
Pearson,  Bonus 

TIFFIN,  18,952  pop.;  5,518  homes;  97.9% 
radio;  5,402  radio  homes;  Seneca 
Co.;  TV  alloc:  Chan.  47. 

(Continued  on  page  lhU) 


►  Outstanding  NEWS  is  the  mark 
of  a  really  good  radio  station. 
And  WFIN  is  Northwest  Ohio's 
best  in  NEWS. 

►  All  THREE  major  wires:  AP, 
UP,  INS.  The  only  outlet  in  the 
area  with  more  than  two,  and  the 
only  non-big  city  station  with  more 
than  one. 

►  The  only  station  in  Northwest 
Ohio  with  40 — yes  40 — of  its  own 
active  news  correspondents 
throughout  21  counties. 

►  An  alert,  aggressive  and  able 
staff  for  editing  and  delivery  of 
the  news. 

►  And  plenty  of  promotion  to 
support  this  effort. 

►  For  further  information  contact 
McGillvra.  Or  call  us  directly. 

it's 


•WFIN 

Findlay,  Ohio 


M»  1!LI— —  Id— M— Ifl^—  IB^— HB— U 
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advertisers'  first  choice 

for  Central  Ohio 


TOP  PROGRAMMING  -  -  LISTENER  LOYALTY- 

•  The  24  Central  Ohio  counties  dominated  by  WBNS  Radio 
spend  over  a  billion  dollars  annually  .  .  .  have  over  114 
billion  prospects  for  your  product. 

•  WBNS  has  more  listeners  than  any  other  local  station. 

•  WBNS  has  maintained  the  top-twenty  rated  programs  in 
this  area  for  years. 

•  Central  Ohio's  only  CBS  outlet  .  .  .  with  proved  pulling 
power  (ask  for  results). 

•  Not  merely  display  builders,  WBNS  Radio  has  a  full- 
time  staff  to  handle  national  accounts  exclusively,  works 
with  jobbers  and  wholesalers  before  and  after  contracts 
go  on  the  air. 


IF  CENTRAL  OHIO  IS  IN  YOUR  MARKET  .  .  .  THEN 


BIG,  RICH  MARKET  AREA 


IS  A  MUST  ! 


CENTRAL  OHIO'S  ONLY 


POWE« 

WBNS  —  5,000 

OUTLET  WfLDFM~ 53'000 

F  COLUMBUS,  OHIO 


ASK  JOHN  BLAIR 


I 
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ALONG  ABOUT  4:00 
THEY'RE  HEADED  HOME 


Out  of  the  gates  of  over  600  factories  the  cars  are  rolling — 
and  radios  are  humming— as  Toiedo's  75,000  industrial 
workers  head  for  home  from  4:00  to  6:00  every  evening. 
Here's  a  terrific  audience  with  dollars  to  spend  and  it's 
their  car  radio— tuned  to  WSPD,  the  favorite  station,  that 
suggests  they  stop  and  shop— and  buy— on  the  way  home. 
Only  radio  can  catch  this  buying  potential  as  it  passes  the 
store— and  radio  in  Toledo  is  WSPD,  OHIO'S  Pioneer  Sta- 
tion. Sell  Toiedo's  industrial  workers— catch  'em  along 
about  4:00  or  at  6:30  A.M.  and  1 1:00  P.M.  when  shifts  let 
out  and  they're  headed  home. 


AM -TV 


Storer  Broadcasting  Company 


Represented  Nationally 
by  KATZ 
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OHIO 

SPOT  RATE  FINDER 

(Continued  from  page  143) 


TOLEDO,  303,616  pop.;  90,421  homes; 
98.7%  radio;  89,246  radio  homes; 
Lucas  Co.;  TV  alloc:  Chans.  11,  13 
(WSPD-TV),  *30. 


2  AM  affiliates,  average  1-time  rates 

SB      1M     5M     15M     30M     1  Hr 

D  11.25  11.25  21.00  38.50  57.50  96.00 
N    22.50    22.50    36.00    72.00  108.00  180.00 

WSPD,  5kw,  1370kc,  NBC,  Katz 

D  15.00  15.00  27.00  48.00  72.00  120.00 
N    30.00    30.00    48.00    96.00  144.00  240.00 

WSPD-FM,    Chan.    268,    101.5mc,  3kw, 
Bonus 

WSPD-TV,  Chan.  13,  14.4kw-aur.;  27.4- 
kw-vis.;  CBS,  NBC,  DuMont,  Katz 


75.00  120.00  180.00  300.00 
150.00  240.00  360.00  600.00 


WTOD,  lkw,  1560kc,  Headley-Reed 


7.50 
15.00 


15.00 
24.00 


29.00 
48.00 


43.00  72.00 
72.00  120.00 


WTRT  (FM),  Chan.  260,  99.9mc,  8.8kw 
(Consult  station  for  rates) 

WTOL,  250w,  1230kc,  ABC,  Raymer 

D  7.50  7.50  15.00  29.00  43.00  72.00 
N    15.00    15.00    24.00    48.00    72.00  120.00 

WTOL-FM,  Chan.  284,  104.7mc,  1.3kw, 
Bonus 


WARREN,  49,856  pop.;  14,577  homes; 
98.3%  radio;  14,329  radio  homes; 
Trumbull  Co.;  TV  alloc:  Chan.  21. 

WHHH,  5kw,  1440kc,  MBS,  McGillvra, 
Conlan 

D      7.50     7.50    14.00  28.00    42.00  70.00 

N    10.00    10.00    20.00  40.00    60.00  100.00 


WASHINGTON  COURT  HOUSE,  10,560 
pop.;  3,324  homes;  94.5%  radio;  3,141 
radio  homes;  Fayette  Co. 

WCHO,  500w-D,  1250kc,  KBS 

D      4.00     5.50    10.00    20.00    33.00  55.00 

WELLSTON,  5,691  pop.;  Jackson  Co. 

WKOV,  250w-D,  1570kc 

D      2.50     3.00     6.00     7.50    15.00  25.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WOOSTER,  14,005  pop.;  4,209  homa; 
98.3%  radio;  4,137  radio  home:, 
Wayne  Co. 

WWST,  lkw-D,  960kc 

SB      1M     5M     15M     30M  IB 


4.65 
7.00 


9.35  18.75  31.25  50.0 
14.05    28.15    46.85  75.0 


WWST-FM,  Chan.  283,  104.5mc,  13k\ 
(Rates  50%  of  AM  rates) 

WORTHINGTON,  2,141  pop.;  Frankln 
Co.  1 

WRFD,  5kw-D,  880kc,  Hooper 

D  15.00    22.50    45.00    80.00  132.0 

YOUNGSTOWN,  168,330  pop.;  45,51: 
homes;  97.4%  radio;  44,329  radic 
homes;  Mahoning,  Trumbull  Cos. 
TV  alloc:  Chans.  27  (WKBN  Bcstg 
Corp.  grant),  33,  73  (Vindicator  Print 
ing  Co.  WFMJ-TV  grant.) 


3  AM  affiliates,  average  1-time  rates 

D  14.00  12.50  18.33  35.33  54.00  90.0C 
N    22.00    17.50    32.67    66.67  100.00  133.3: 


WBBW,    250w,    1240kc,    ABC,  Forjoe 
Hooper 


9.00  12.00  24.00  36.00  60.0C 
12.00    24.00    48.00    72.00  120.00 


WFMJ,   5kw,    1390kc,   NBC,  Headley- 
Reed,  Hooper 


12.00  16.00  32.00  48.00  80.00 
16.00    32.00    64.00    96.00  160.00 


WFMJ-FM,  Chan.  286,  105.1mc,  50k\v 
Bonus 

WKBN,  5kw,  570kc,  CBS,  Raymer 

D  14.00  16.50  26.00  52.00  78.00  130.00 
N    22.00    24.50    44.00    88.00  132.00  220.00 

WKBN-FM,  Chan.  255,  98.9mc,  19kw. 
Bonus 

ZANESVDL.LE,  40,517  pop.;  12,490 
homes;  97.0%  radio;  12,115  radio 
homes;  Muskingum  Co.;  TV  alloc: 
Chan.  50. 

WHIZ,  250w,  1240kc,  NBC,  Pearson, 
Hooper,  BMB 


6.50  8.00  11.00  22.00  33.00  55.00 
9.50    11.00    16.00    32.00    48.00  80.00 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

I TOLEDO'S  LISTENERS 
ON  WHEELS  .  .  . 

Out  of  the  gates  of  over  6oo  fac- 
tories   come    75,000  industrial 
I  workers. 

LISTEN  MOST 
TO  WSPD 

Radio's  their  companion  .  .  .  espe- 
cially WSPD  radio  .  .  .  companion 
since  1921. 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 
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YOUNGSTOWN,  OHIO 


YOUNGSTOWN  METROPOLITAN  AREA 

POPULATION:  528,498— 30th  in  U.  S. 

RETAIL  SALES:  $536,904,000 

FOOD  SALES:  $142,746,000 

GENERAL  MERCHANDISE  SALES:  $61,740,000 

FURNITURE  SALES:  $27,038,000 

AUTOMOTIVE  SALES:  $97,082,000 

DRUG  SALES:  $12,199,000 

EFFECTIVE  BUYING  INCOME:  $893,055,000 

E.B.I.  PER  CAPITA:  $1,649 

E.B.I.  PER  FAMILY:  $5,903 

SOURCE:  Sales  Management  Survey  of  Buying  Power  (Copyright  1952,  further  reproduction  not 
licensed).  1950  Census  of  Population. 

YOUNGSTOWN  HOOPER  REPORT 

Radio  sets-in-use  figures  are  high  in  Youngsrown. 

Morning  19.5  Afternoon  24.3  Evening  28.1 
WKBN  has  the  greatest  Share  of  Audience. 

Morning  40.8  Afternoon  43.2  Evening  41.0 
46  out  of  the  top  60  Hooperated  programs  in  Youngsrown  are  on  WKBN. 

SOURCE:  Report  of  C.  E.  Hooper,  Inc.  for  Youngstown,  Ohio,  Dec.  1951  through  March  1952. 

WKBN  BMB  REPORT 

Daytime:    21    counties    224,180  families    759,970  listeners. 
Nighttime:  16  counties    214,450  families    726,985  listeners. 
40%  increase  over  1946. 
84%  listen  from  3-7  times  per  week. 

SOURCE:  BMB  Station  Audience  Report,  Study  No.  2,  Spring  1949.  1950  Census  of  Population. 


5000  watts  570  Ice.  CBS 
REPRESENTED  BY  RAYMER 


OHIO  MARKET  DATA  BY  COUNTIES 

1950           1950  1951 

1950  1940         Percentage       Urban  Rural  1950  1  950    Percentage     1940  Retail  Sales 

County                           Population  Population  Increase     Population  Population    Homes  Radio  Homes  Radio  Radio  Homes    (S  000) 

Adams                                20,499  21,705  —5.6  20,499  6,080  5,624  92.5  3,966  11,423 

Allen                                  88,183  73,303  20.3  53,664  34,519  25,959  25,440  98.0  18,370  100,049 

Ashland                              33,040  29,785  10.9  16,810  16,230  10,234  9,947  97.2  7,508  34,380 

Ashtabula                           78,695  68,674  14.6  42,076  36,619  23,547  22,982  97.6  17,353  77,859 

Athens                               45,839  46,166  —0.7  16,505  29,334  12,092  11,499  95.1  9,642  33,724 

Auglaize                             30,637  28,037  9.3  12,005  18,632  9,199  8,960  97.4  7,048  31,616 

Belmont                             87,740  95,614  —8.2  45,786  41,954  25,803  24,719  95.8  20,983  58,700 

Brown                                22,221  21,638  2.7  22,221  6,632  6,241  94.1  4,602  13,134 

Butler                               147,203  120,249  22.4  103,909  43,294  41,105  40,036  97.4  29,254  147,113 

Carroll                               19,039  17,449  9.1  4,244  14,795  5,392  5,171  95.9  3,821  11,419 

Champaign                        26,793  25,258  6.1  9,335  17,458  8,177  7,915  96.8  6,321  24,414 

Clark                                111,661  95,647  16.7  82,284  29,377  32,877  32,055  97.5  24,258  115,964 

Clermont                            42,182  34,109  23.7  42,182  12,146  11,648  95.9  7,993  27,363 

Clinton                               25,572  22,574  13.3  7,387  18,185  7,747  7,484  96.6  5,781  29,195 

Columbiana                        98,920  90,121  9.8  59,247  39,673  .  28,964  28,153  97.2  21,437  95,087 

Coshocton                          31,141  30,594  1.8  11,675  19,466  9,578  9,195  96.0  7,208  26,555 

Crawford                           38,738  35,571  8.9  24,893  13,845  12,036  11,735  97.5  9,334  41,225 

Cuyahoga   1,389,532     1,217,250  14.2  1,363,764  25,768  405,248  398,359  98.3  318,772  1,733,424 

Darke                                 41,799  38,831  7.6  8,859  32,940  12,554  12,127  96.6  9,443  42,854 

Defiance                             25,925  24,367  6.4  13,894  12,031  7,683  7,453  97.0  5,944  27,377 

Delaware                           30,278  26,780  13.1  11,804  18,474  8,484  8,204  96.7  6,366  25,979 

Erie                                    52,565  43,201  21.7  31,890  20,675  15,655  15,326  97.9  10,918  56,007 

Fairfield                             52,130  48,490  7.5  24,180  27,950  15,521  14,993  96.6  11,470  41,457 

Fayette                              22,554  21,385  5.5  10,560  11,994  6,709  6,347  94.6  4,916  23,410 

Franklin                           503,410  388,712  29.5  441,819  61,591  145,388  142,771  98.2  96,785  540,855 

Fulton                               25,580  23,626  8.3  3,494  22,086  7,570  7,359  97.1  5,823  27,398 

Gallia                                 24,910  24,930  —0.1  7,871  17,039  6,319  5,807  91.9  3,995  14,672 

Geauga                               26,646  19,430  37.1  26,646  7,304  7,019  96.1  4,255  18,134 

Greene                               58,892  35,863  64.2  33,030  25,862  16,042  15,448  96.3  8,281  42,692 

Guernsey                           38,452  38,822  —1.0  14,739  23,713  11,343  10,821  95.4  8,808  29,786 

Hamilton                         723,952  621,987  16.4  669,807  54,145  223,088  217,288  97.4  166,269  844,030 

Hancock                             44,280  40,793  8.5  26,132  18,148  14,026  13,731  97.9  10,773  46,436 

Hardin                               28,673  27,061  6.0  12,115  16,558  8,678  8,366  96.4  6,739  23,349 

Harrison                             19,054  20,313  —6.2  3,020  16,034  5,618  5,376  95.7  4,368  12,768 

Henry                                22,423  22,756  —1.5  5,335  17,088  6,669  6,489  97.3  5.525  22,705 

Highland                            28,188  27,099  4.0  9,988  18,200  8,659  8,235  95.1  6,428  24,666 

Hocking                            19,520  21,504  —9.2  5,972  13,548  5,751  5,435  94.5  4,396  14,217 

Holmes                              18,760  17,876  4.9  18,760  4,854  4,471  92.1  2,994  10,495 

Huron                               39,353  34,800  13.1  18,456  20,897  11,660  11,403  97.8  8,820  39,086 

Jackson                              27,767  27,004  2.8  12,195  15,572  7,846  7,360  93.8  5,463  21,059 

Jefferson                            96,495  98,129  —1.7  47,589  48,906  26,807  25,896  96.6  21,380  88,201 

Knox                                 35,287  31,024  13.7  12,185  23,102  10,462  10,159  97.1  7,749  35,421 

Lake                                   75,979  50,02u  51.9  43,049  32,930  21,869  21,607  98.8  12,959  67,359 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


1949  Mf.i 
1949  Taxab 
1949  1951        Mfg.  Em-  Payrol 

Farm  Income  Automobiles   ployment  IstQl 


$  5,676,315 
9,656,449 
6,394,383 
9,111,267 
2,789,394 
11,004,305 
4,651,780 
7,558,299 
10,581,084 
3,381,420 
11,000,774 
11,178,250 
5,444,782 
11,578,756 
7,623,125 
5,721,087 
9,192,527 
8,339,720 
18,684,005 
8,412,613 
8,875,130 
5,284,762 
10,445,321 
10,939,152 
11,269,793 
14,217,337 
3,735,649 
5,158,258 
10,711,923 
3,210,131 
6,554,843 
13,075,124 
11,303,941 
2,364,621 
12,937,559 
10,278,456 
1,697,443 
8,382,229 
9,154,299 
1,956,720 
2,280,651 
8,569,257 
4,593,478 
(Con 


4,650 

24,578 
10,690 
23,733 

9,475 

9,869 
17,812 

5,709 
36,668 

5,220 

8,225 
29,871 
10,757 

7,927 
25,484 

8,833 
12,370 
364,985 
13,561 

8,268 

8,737 
15,439 
14,421 

6,464 
127,390 

8,738 

4,474 

7,821 
15,518 

8,656 
155,203 
14,597 

8,426 

5,351 

7,611 

8,141 

4,859 

4,086 
12,124 

5,703 
19,645 
10,464 
24,165 
tinned  on 


Let  Us  Place  Nort 


Sell 
Via 

CHANNEL  9 


WXEL  Expands! 

•  Four  completely  equipped 
modern  studios  •  Theatre 
Studio  in  the  heart  of  Cleve- 
land •  300  Seats  •  Large 
screen  projection  *  Award 
winning  Mobile  unit  and 
Remote  Crew  •  Cleveland's 
largest  television  production 
plant  •  14  television  cameras 

•  Sound  movie  cameras  * 
Latest  film  equipment. 


TELEVISION 

Represented  Nationally  by  the  Katz  Agency  Inc. 


314 

12,358 
4,748 
7,287 
1,230 
3,654 
4,443 
427 

28,156 
1,110 
1,155 

18,347 
736 
1,127 

12,291 
3,978 
5,074 


124,0( 
9,906, 0( 
3.249.0C 
5,310,00 

970.0C 
2.148.0C 
2.925.0C 

198,0( 
24,228,0C 

782.0C 

825 ,0C 
14.730.0C 

310.0C 

700.0C 
9,066,OC 
2,449,00 
4,003,0C 


248,906  213,107,OC 
1,418 
2,411 
1,047 
8,038 
6,465 

828 
59,215 
1,885 

199 
1,518 
1,672 
2,877 
119,522 
4,339 
1,354 
1,024 

583 
1,447 
1,130 

194 
3,274 
2,079 
11,033 
4,833 
9,006 


733.0C 
1.812.0C 
713.0C 
6.257.0C 
4.135.0C 
452.0C 
44,149,00 
1,155,00 
98,00 
1,065,00 
1,173,00 
1,781,00 
91,779,00 
2,780,00 
757,00' 
820,00 
313,00 
704,00 
718,00 
103,00 
2,058,00' 
1,419.00 
9,480,00 
3,908,00' 
7,449,00 
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WJW 

moinn  talk 

mnKE  HEAP  BIG 

uinmpum . . . 


For  Better  Sales 
Results  in  the  Rich 
Greater  Dteuglanjj 
marker-buy  jjjjjjj 


Cleveland's  Strongest  Signal 
Best  Local  Programs 
*k  Favorite  Network  Shows 
Sales  Minded  Merchandising 


Call  H-R  Representatives— or  ask  Hal  Waddell, 
National  Sales  Manager  for  details— availabilities. 
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OHIO  MARKET  DATA    BY    COUNTIES  (Continued  from  page  U6) 

1949  Mfg. 

1950  1950  1951  1949  Taxablt 


1950 

1940 

Percentage 

Urban 

Rural 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1951 

Mfg.  Em- 

Payrolls 

County 

Population 

Population 

Increase 

Population 

Population 

Homes 

Radio  Homes  Radio  Radio  Homes    (S  000) 

Farm  Income 

Automobiles 

ployment  IstQtr. 

  49,115 

46,705 

5.2 

20,431 

28,684 

13,437 

12,604 

93.8 

8,520 

31,679 

2,205.153 

8,516 

3,639 

2,562,000 

  70,645 

62,279 

13.4 

36,928 

33,717 

21,590 

20,921 

96.9 

15,759 

64,530 

11,298,352 

20,547 

5,212 

4,116,000 

29,624 

5.8 

10,232 

21,097 

9,787 

9,503 

97.1 

7,614 

35,066 

9,247,252 

9,542 

893 

622,000 

  148.162 

112,390 

31.8 

102,665 

45,497 

41,459 

40,713 

98.2 

27,895 

144,886 

10,719,748 

40,988 

29,378 

23,590,000 

  395,557 

344,333 

14.9 

353,218 

42,333 

116,662 

114,679 

98.3 

89,929 

494j560 

8,533,988 

114,165 

63,892 

61,764.000 

  22,300 

21,811 

2.2 

5,222 

17,078 

5,938 

5,641 

95.0 

4,309 

25,535 

12,400,996 

5,716 

619 

394,000 

,  ,  ,  257,629 

240,251 

7.2 

213,327 

44,302 

70.379 

68,400 

97.2 

53,413 

286,380 

6,309,206 

63,207 

49,991 

41,490,000 

.  .  ,  49.959 

44,898 

11.3 

33,817 

16,142 

15,056 

14,634 

97.2 

11,289 

57,221 

8,370,428 

14,610 

4,985 

3,953,000 

40,417 

33,034 

22.3 

13,063 

27,354 

12,002 

11,762 

98.0 

8,328 

40,381 

8,607,428 

13,068 

3,421 

2,191,000 

  23,227 

24,104 

—3.6 

7,102 

16,125 

6,811 

6,361 

93.4 

4,895 

15,917 

2,785,019 

4,542 

375 

191,000 

  28,311 

26,256 

7.8 

5,703 

22,608 

7,773 

7,555 

97.2 

5,818 

29,979 

12,821,870 

8,758 

2,816 

1,797,000 

52,632 

16.5 

31,412 

29,897 

18,703 

18,366 

98.2 

13,867 

60,472 

12,250,405 

18,612 

7,077 

5,152,000 

  15,362 

18,641 

—17.6 

15,362 

4,520 

4,181 

92.5 

3,224 

6,895 

2,925,662 

3,589 

95 

32,000 

295,480 

34.8 

335,936 

62,505 

114,854 

112,557 

98.0 

76,034 

459,762 

10,770,685 

111,260 

86,711 

74,222,006 

12,836 

14,227 

—9.8 

12,836 

3,852 

3,652 

94.8 

2,928 

8,355 

2,963,951 

3,188 

241 

126,000 

  17,168 

15,646 

9.7 

17,168 

5,022 

4,826 

96.1 

3,695 

10,327 

6,666,164 

5,226 

893 

691,000 

74,535 

69,795" 

6.8 

40,517 

34,018 

22,081 

21,352 

96.7 

17,252 

70,010 

5,906,363 

18,585 

9,236 

6,183.000 

Noble   

.  ,   ,  11,750 

14,587 

—19.4 

11,750 

3,457 

3,198 

92.5 

2,722 

5,739 

2,616,764 

3,016 

136 

61,000 

  29,469 

24,360 

21.0 

5,541 

23,928 

8.787 

8,594 

97.8 

6,026 

26,105 

5,191,415 

9,283 

2,679 

2,175,000 

15,047 

15,527 

—3.1 

15,047 

4,489 

4,332 

96.5 

3,642 

9,917 

7,377,735 

4,816 

333 

216,000 

,  .  . .  28,999 

31,087 

—6.7 

7,193 

21,806 

8,454 

8,082 

95.6 

6,708 

18,901 

2,879,877 

7,332 

2,019 

1,230,000 

  29,352 

27,889 

5.2 

8,723 

20,629 

7,464 

7,053 

94.5 

5,527 

23,181 

13,104,875 

7,223 

894 

600,000 

14,607 

16,113 

—9.3 

14,607 

3,846 

3,504 

91.1 

2,373 

6,530 

2,359,687 

2,969 

54 

20,000 

46,660 

37.1 

28,394 

35,560 

17,482 

17,027 

97.4 

11,221 

49,982 

7,161,054 

18,197 

5,583 

4,388,000 

27,081 

23,329 

16.1 

4,242 

22,839 

7,978 

7,723 

96.8 

5,743 

19,689 

11,381,346 

8,357 

490 

271,000 

25,248 

25,016 

0.9 

2,962 

22,286 

6,916 

6,729 

97.3 

5,621 

21,067 

13,637,945 

7,867 

856 

473,000 

91,305 

73,853 

23.6 

58,553 

32,752 

26,436 

25,828 

97.7 

1  7  OQfi 

i  /  ,yoo 

yo,oio 

6,551,384 

26,581 

18,895 

1  C  —  1  *t   AA  " 

15,711,000 

54,424 

52,147 

4.4 

20,133 

34,291 

14,759 

14  021 

95.0 

10  270 

43  084 

9,406,176 

12,637 

3  928 

41,014 

12.4 

23,589 

22,525 

13,790 

13,473 

97!7 

10,506 

46]651 

10,403,761 

14,453 

5^598 

3,898,000 

86,565 

—4.2 

44,165 

38,745 

23,638 

22,503 

95.2 

17,305 

67,610 

3,373,481 

17,078 

10,506 

7,323,000 

48,499 

9.2 

31,016 

21,962 

15,269 

14,872 

97.4 

11,673 

54,040 

A  CCC  t?AA 

16,008 

8,739 

6,438,000 

28  488 

26  071 

9  3 

11  491 

16  997 

8  230 

8,032 

97.6 

6,273 

25,632 

8  932 

3,463 

2,572,000 

Stark 

283  194 

234^887 

20  6 

201772 

81  422 

80  906 

79,126 

97.8 

56,730 

309,904 

11  058  524 

75,743 

58,627 

47,986,000 

410,032 

339,405 

20.8 

352,196 

57336 

119,317 

117,289 

98.3 

85,603 

464,543 

4,698,268 

114|256 

85,718 

71,407,000 

,  158,915 

132,315 

20.1 

98,611 

60,304 

44,541 

43  472 

97  6 

30  285 

135  072 

6,705,421 

43,901 

oy.iyo 

OQ  1  AC  AAA 

70,320 

68,816 

2.2 

38,360 

31,960 

20,869 

20  139 

96.5 

16  304 

61  795 

6,401.601 

19,753 

l  ,yrtt> 

C  C(\A  AAA 

20,687 

20,012 

3.4 

4,256 

16,431 

6,158 

5,979 

97.1 

4,982 

17,002 

9,980.611 

6,473 

773 

557.000 

  26,971 

26,759 

0.8 

13,166 

13,805 

8,391 

8,190 

97.6 

6,750 

27,079 

10,252,061 

8,813 

2,186 

1,425,000 

11,573 

—7.0 

10,759 

2,925 

2,688 

91.9 

1,920 

3,935 

905,005 

2,089 

271 

152,000 

oa  nn  i 

29,894 

28.8 

10,006 

28,499 

10,789 

10,433 

96.7 

7,061 

29,496 

8,922,462 

10,532 

1,913 

1,445,000 

Washington  ...... 

44,407 

43,537 

2.0 

16,006 

28,401 

13,230 

12,476 

94.3 

9,151 

33,889 

4,532,028 

11,493 

2,760 

1,741,000 

50,520 

16.2 

22,968 

35,748 

16,137 

15,572 

96.5 

11,428 

60.172 

15,774,308 

17,246 

6,255 

4,679,000 

26,202 

25,510 

2.7 

10,232 

15.970 

8,276 

8,077 

97.6 

6,770 

27,239 

9,544,331 

8,970 

2,076 

1,358,000 

Wood   

,  ,   ,  ,  59,605 

51,796 

15.1 

25,902 

33,703 

16,831 

16,444 

97.7 

12,926 

47,506 

16,785,211 

18,556 

4,926 

4,403,000 

19,218 

3.0 

7,657 

12,128 

5,885 

5,685 

96.6 

4,679 

18,980 

9,356,905 

6,422 

1,015 

669,000 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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TO  THE  AMERICAN  PUBLIC 


In  some  countries  products  are  endorsed  by  the 
Crown,  and  bear  the  arms  of  the  royal  family. 
That  gives  them  prestige  which  stimulates  sales. 

But  in  democratic  America  our  products  are 
endorsed  solely  by  the  approval  of  the  American 
people,  and  are  identified  by  brand  names  and 
trademarks  that  have  won  esteem  the  hard  way. 

Here  every  product  must  stand  on  its  own  feet, 
and  fight  for  survival  in  the  intense  competition 
of  the  market  place. 

Here  there  is  no  easy  road  to  popularity  or 
leadership— no  suggestion  from  government  as  to 
what  you  shall  buy  or  what  you  shall  pay.  Under 
our  brand  system,  which  is  the  very  keystone  in 
the  structure  of  our  free  economy,  people  can 
separate  the  wheat  from  the  chaff  and  make  their 
purchases  solely  on  the  basis  of  merit  and  appeal 
to  their  personal  tastes  and  preferences. 


Our  system  of  brand  names  and  advertising  is 
important  to  the  American  way  of  life  for  two 
other  basic  reasons: 

1.  It  develops  broad  markets  for  our  goods,  which  in 
turn  stimulate  volume  production.  As  a  result  ,  many 
conveniences  that  would  otherwise  be  luxuries  can 
be  sold  at  prices  almost  everyone  can  afford. 

2.  Brand  competition  spurs  our  manufacturers  to 
greater  efforts  to  please  us.  And  this  results  in  con- 
stant product  improvement  and  the  birth  of  many 
new  products  to  add  to  our  comfort  and  happiness. 


Getting  this  story  across,  simply,  clearly,  is  an 
important  job — a  task  that  calls  for  the  concen- 
trated efforts  of  all  who  have  a  stake  in  the  success 
of  manufacturers'  brand  names. 


INCORPORATED 
A  NON-PROFIT  EDUCATIONAL  FOUNDATION   •  37  WEST  57th  ST.,  NEW  YORK  19,  N.  Y. 
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OKLAHOMA 


SPOT  RATE  FINDER 

ADA,  15,995  pop.;  5,108  homes;  92.3% 
radio;    4,715    radio    homes;  Ponto- 
toc Co.;  TV  alloc:  Chan.  50. 
KADA,    250w,    1230kc,    ABC,  Taylor, 
Conlan,  BMB 

SB  1M  5M  15M  30M  1  Hr 
D  4.50  4.50  7.50  12.00  18.00  30.00 
N  6.00  6.00  10.00  16.00  24.00  40.00 
ALTUS,  9,735  pop.;  Jackson  Co.;  TV 

alloc:  Chan.  36. 
KWHW,  250w,  1450kc,  MBS 
D     2.70     3.60     9.00    13.50    21.60  36.00 
N     2.70     3.60     9.00    13.50    21.60  36.00 

ALVA,    6,505    pop.;    Woods    Co.;  TV 
alloc:  Chan.  30. 

ANADARKO,  6,184  pop.;   Caddo  Co.; 
TV  alloc:  Chan.  58. 

ARDMORE,  17,890  pop.;  5,868  homes; 

88.2%    radio;     5,176    radio  homes; 

Carter  Co.;  TV  alloc:  Chan.  55. 
KVSO,  250w,  1240kc,  ABC,  Taylor 
D     4.50     4.50     7.50    12.00    18.00  30.00 
N     4.50     4.50     7.50    12.00    18.00  30.00 

B  ARTLE  S  VILLE,     19,228     pop.;  6,228 

homes;  95.5%  radio;  5,948  radio 
homes;  Washington  Co.;  TV  alloc: 
Chan.  62. 

KWON,  250w,  1400kc,  MBS 

D                         9.00    20.00    36.00  60.00 

N                         9.00   20.00    36.00  60.00 

BLACKWELL,  9,199  pop.;  Kay  Co.;  TV 
alloc:  Chan.  51. 

CHICKASHA,  15,842  pop.;  5,054  homes; 

89.3%     radio;    4,513    radio  homes; 

Grady  Co.;  TV  alloc:  Chan.  64. 
KWCO,  250w,  1560kc,  MBS 
(CP  lkw*) 

D  4.00  4.50  9.00  18.00  27.00  45.00 
N     4.00     4.50     9.00    18.00    27.00  45.00 

CLAREMORE,  5,494  pop.;  Rogers  Co.; 
TV  alloc :  Chan.  15. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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Miami  [T| 


CLINTON,  7,555  pop.;  Custer  Co.;  TV 

alloc:  Chan.  32. 
KWOE,  lkw-D,  1320kc,  Best 


SB 


1M     5M     15M     30M     1  Hr 


10.00 
10.00 


17.50 
17.50 


33.60 
33.60 


56.00 
56.00 


CUSHING,  8,414  pop.;  Payne  Co. 

KWHP,  500W-D,  1600kc 

(CP) 

(Continued  on  -page  152) 


50,000  WATTS 

25,000  WATTS  NIGHT 

740  KC.  ABC 


OKLAHOMA  CITY 


REPRESENTED  BY: 

JOHN  BLAIR  &  CO 
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THE  21^  MARKET 


64.23% 


New  Merchandising  Service 

THE  OKLAHOMA  NETWORK 
MERCHANDISING    PLAN  IS 

AN    IMPORTANT  ADDED 
SERVICE    FOR  ADVERTISERS. 


64.45% 


64.21% 
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The  combined  coverage  of  the  Oklahoma 
Network  equals  the  21st.  Market  of  the 
United  States.  Check  these  important 
points: 

You  cannot  cover  the  state  of  Oklahoma  without 
using  the  Oklahoma  Network. 


The  retail  sales  in  the  non-metropolitan  areas  of 
Oklahoma  are  almost  twice  the  metropolitan  sales. 


The  Conlan  studv  for  the  Network,  just  released, 
shows  that  the  Oklahoma  Network  dominates  the 
areas  they  serve. 


Ask  the  O.  L.  TAYLOR  COMPANY 

for  further  details. 


OKLAHOMA  RETAIL 
SALES  (1950) 


OKLAHOMA  FOOD 
SALES  (1950) 


OKLAHOMA  DRUG 
SALES  (1950) 


Oklahoma  Network 

KBIX,  Muskogee;  KCRC,  Enid;  KADfl,  Ada;  KWSH,  Tri-Cities;  KSWO,  Lawton;  KTMC,  McAlester;  KVSO,  Ardmore 


ROADCASTING    •  Telecasting 


August  18,  1952    •    Marketbook,  Page  151 


OKLAHOMA 

SPOT  RATE  FINDER 

(Continued  from  page  150) 

DUNCAN,    15,325   pop.;    4,896  homes; 

92.4%    radio;    4,524    radio  homes; 

Stephens  Co.;  TV  alloc:  Chan.  39. 
KRHD,  250w-D,  lOOw-N,  1350kc,  MBS. 

SB      1M     5M     15M     30M     1  Hr 

D  4.63  4.63  8.46  18.00  30.00  50.00 
N     5.79     5.79    10.58   22.50    37.50  62.50 

DURANT,    10,541   pop.;    3,276  homes; 

90.1%    radio;    2,952    radio  homes; 

Bryan  Co.;  TV  alloc:  Chan.  27. 
KSEO,  250W-D,  750kc 

D     3.00     4.50     6.00    18.00    27.00  40.00 
KSEO-FM,    Chan.   296,    107.3me,  lkw, 
Bonus 

ELK  CITY,  7,962  pop.;  Beckham  Co.; 

TV  alloc:  Chans,  12,  15. 
KASA,  250w,  1240kc,  MBS 
D     3.50     4.50     9.00    16.00    24.00  40.00 
N     3.50     4.50     9.00    16.00    24.00  40.00 

EL  RENO,  10,991  pop.;  Canadian  Co.; 
TV  alloc:  Chan.  56. 

ENID,  36,017  pop.;  11,647  homes;  93.4% 
radio;  10,878  radio  homes;  Gar- 
field Co.;  TV  alloc:  Chans.  5,  21,  *27. 

2  AM  affiliates,  average  1-time  rates 
D      5.44     5.70    11.88    19.00    28.50  47.50 
N     7.68     8.55    17.82    28.50    42.75  71.25 

KCRC,  lkw,  1390kc,  ABC,  Taylor,  Con- 
Ian 

D      6.00     6.00    12.50   20.00    30.00  50.00 
N     9.00     9.00    18.75    30.00    45.00  75.00 
KGWA,  lkw,  960kc,  MBS,  Rambeau 
D      4.88     5.40    11.25    18.00    27.00  45.00 
N     6.37     8.10    16.88    27.00    40.50  67.50 

FREDERICK,  5,467  pop.;  Tillman  Co.; 

TV  alloc:  Chan.  44. 
KTAT,  250w-D,  1570kc,  KBS,  Best 
D     2.25     5.00     9.00    18.00   30.00  51.00 

GUTHRIE,  10,113  pop.;  3,265  homes; 
89.9%  radio;  2,935  radio  homes; 
Logan  Co.;  TV  alloc:  Chan.  48. 

GUYMON,  4,718  pop.;  Texas  Co.;  TV 

alloc:  Chan.  20. 
KGYN,  lkw-D,  1220kc,  BMB,  Conlan 
D     3.95     5.70    10.00    18.00    33.00  57.00 

HOBART,  5,380  pop.;  Kiowa  Co.;  TV 

alloc:  Chan.  23. 
KTJS,  250W-D,  1420kc 
D     4.60     6.10    11.00    17.50   33.00  56.00 

HOLDENVTLLE,  6,192  pop.;  Hughes 
Co.;  TV  alloc:.  Chan.  14. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


get  all  the  fftCtS  on 

ALTUS 

by  contacting 

HIL  F.  BEST 

representing 
Radio  St ationKWHW 


HUGO,  5,984  pop.;   Choctaw  Co.;  TV 

alloc:  Chan.  21. 
KTHN,  250w,  1340kc 

SB      1M     5M     15M     30M     1  Hr 

D  3.00  3.75  6.30  12.60  21.00  35.00 
N     3.00     3.75     6.30    12.60    21.00  35.00 

LAWTON,  34,757  pop.;  10,658  homes; 
88.7%  radio;  9,454  radio  homes; 
Comanche  Co.;  TV  alloc:  Chans.  7, 
*28,  34. 

KSWO,  lkw,  1380kc,  ABC,  Taylor, 
Conlan 

D  6.00  6.00  10.00  16.00  24.00  40.00 
N     9.00     9.00    15.00    24.00    36.00  60.00 

Mc ALE STER,  17,878  pop.;  5,118  homes; 

89.2%    radio;    4,565    radio  homes; 

Pittsburg  Co.;  TV  alloc:  Chan.  47. 
KNED,  lkw-D.  1150kc 
D     5.00     6.00    10.00    20.00    35.00  60.00 
KTMC,  250w,  1400kc,  ABC,  Taylor 
D      4.50     4.50     7.50    12.00    18.00  30.00 
N     4.50     4.50     7.50    12.00    18.00  30.00 

MIAMI,  11,801  pop.;  3,853  homes;  90.8% 
radio;  3,499  radio  homes;  Ottawa 
Co.;  TV  alloc:  Chan.  58. 

KGLC,  lkw,  910kc 

D  4.00  6.00  11.25  18.00  27.00  45.00 
N     6.00     9.00    15.00    24.00    36.00  60.00 

MUSKOGEE,  37,289  pop.;  12,063  homes; 
88.8%  radio;  10,712  radio  homes; 
Muskogee  Co.;  TV  alloc:  Chans.  8, 
*45,  66. 

2  AM  affiliates,  average  1-time  rates 
D      4.00     6.25    10.50    17.00    25.50  42.50 
N     4.00     7.00    11.50    18.50    30.00  50.00 

KBIX,  250w,  1490kc,  ABC,  Taylor,  Con- 
lan, BMB 

D      4.00     6.00    10.00    16.00    24.00  40.00 
N     4.00     6.00    10.00    16.00    24.00  40.00 
KBIX-FM,   Chan.  253,   98.5mc,  3.3kw, 
Bonus 

KMUS,  lkw-D,  500W-N,  1380kc,  MBS, 
Pearson 

D  6.50    11.00    18.00    27.00  45.00 

N  8.00    13.00    21.00    36.00  60.00 

KMUS-FM,  Chan.  268,  101.5mc,  8.7kw, 
Bonus 

NORMAN,  27,006  pop.;  6,388  homes; 
94.8%  radio;  6,056  radio  homes; 
Cleveland  Co.;  TV  alloc:  Chans.  31, 
*37. 

KNOR,  250w,  1400kc 
(Rates  not  available) 

OKLAHOMA  CITY,  243,504  pop.;  78.879 
homes;  93.3%  radio;  73,594  radio 
homes;  Oklahoma  Co.;  TV  alloc: 
Chans.  4  (WKY-TV),  9,  *13,  19,  25. 

4  AM  affiliates,  average  1-time  rates 
D    20.05    18.38    21.67    45.25    67.25  125.00 
N    26.00    25.75    36.67    79.75  120.25  198.75 

3  AM  non-affiliates,  average  1-time 
D      7.25     8.60    13.50    23.67    39.17  61.00 


KB  YE,  lkw-D,  830kc,  Radio  Reps. 

D  7.20    15.00    24.00    40.00  60.00 

KLPR,  lkw-D,  1140kc 

D  10.00    12.00   20.00  40.00 

(1  hour  rate  on  request) 

KOCY,  250w,  1340kc,  MBS,  Walker 

D  7.00    12.50'  25.00    35.00  60.00 

N  10.00    20.00    45.00    70.00  120.00 

KOMA,    50kw,    1520kc,    CBS,  Avery- 

Knodel,  Conlan 
D    15.00    20.00    30.00    40.00    80.00  150.00 
N    30.00    40.00    50.00    90.00  160.00  275.00 
KOMA-FM,   Chan.  234,   94.7mc,  57kw, 

Bonus 


MARKET  INDICATORS  FOR  OKLAHOMA 

CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales   

Automobiles  

Telephones   

New  Construction  

Internal  Revenue  Collections. 


FIGURES  YR. 

FIGURES  YB 

2  233  351 

'50 

2,336,434 

'4 

1  1QO  4.Q1 

J.  O  U  y*±0  -L 

'50 

CI")  879  663 

'4 

1  093  870 

'50 

(1)  1,456,771 

'4 

fifi3  2fi2 

'50 

610,481 

'4 

89.5% 

'50 

68.8% 

'4 

'50 

405  754 

'4 

$1,823,868,000 

'51 

$1,634,205,000 

'4 

865,530 

'51 

831,368 

'5 

596,700 

'52 

343,000 

'4 

$  279,900,000 

'47 

$  109,200,000 

'4. 

$  494,417,418 

'51 

$  413,470,362 

'5 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproductio 
unlicensed.  For  other  sources  see  foreword. 


KTOK,  5kw-D,  lkw-N,  lOOOkc,  ABC 

SB       1M     5M     15M      30M     1  Hr 
D    12.15    13.50    22.50    36.00    54.00  90.00 
N    18.00    20.00    40.00    64.00    96.00  100.00 
KTOW,  250w-D,  800kc,  Rambeau 
D      7.25  13.50    27.00    37.50  62.00 

WKY,  5kw,  930kc,  NBC,  Katz 
D    33.00    33.00  80.00  120.00  200.00 

N    33.00    33.00  120.00  180.00  300.00 

WKY-TV,  Chan.  4,  8.3kw-aur.;  16.9kw- 
vis.,  Katz 

N  110.00  220.00  330.00  550.00 

OKMULGEE,  18,317  pop.;  5,829  homes; 
87.7%    radio;     5,112    radio  homes; 
Okmulgee  Co.;  TV  alloc:  Chan.  26. 
KHBG,  250w,  1240kc,  MBS,  KBS.  Pear- 
son 

D  5.50     8.00    13.00    24.00  45.00 

N  5.50     8.00    13.00    24.00  45.00 

PAULS  VALLEY,  6,896  pop.;  Garvin 

Co.,  TV  alloc:  Chan.  61. 
KVLH,  250W-D,  1470kc,  Best 
D      3.50     4.00     9.00    15.00    25.00  40.00 

PONCA  CITY,  20,180  pop.;  6,563  homes; 

94.3%    radio;     6,189    radio  homes; 

Kay  Co.;  TV  alloc:  Chan.  40. 
WBBZ,  250w,  1230kc,  MBS 
D      6.00     8.00    12.50    20.00    30.00  50.00 
N     6.00     8.00    12.50   20.00   30.00  50.00 

PRYOR  CREEK,  4,486  pop.;  Mayes  Co.; 

TV  alloc:  Chan.  54. 
KOLS,  250W-D,  1570kc 
D     1.50     2.50"    5.00    12.00   22.00  40.00 

SAPULPA,  13,031  pop.;  4,123  homes; 
88.3%  radio;  3,641  radio  homes; 
Creek  Co.;  TV  alloc:  Chan.  42. 

SEMINOLE,  11,863  pop.;  3,589  homes; 
90.6%  radio;  3,252  radio  homes; 
Seminole  Co.;  TV  alloc:  Chan.  59. 

SHAWNEE,  22,948  pop.;  7,380  homes; 
91.3%  radio;  6,738  radio  homes; 
Pottawatojnie  Co.;  TV  alloc:  Chan. 

53. 

KGFF.  250w,  1450kc,  MBS,  Taylor 

D      4.50     4.50     7.50    12.00    18.00  30.00 

N     4.50     4.50     7.50    12.00    18.00  30.00 

STILLWATER,  20,238  pop.;  4,897  homes; 

94.9%    radio;    4,647    radio  homes; 

Payne  Co.;  TV  alloc:  Chans.  29,  *69. 
KSPI,  250W-D,  780kc,  MBS 
D      4.00     6.00     9.00    15.00    25.00  40.00 
N     6.00     9.00    12.00    20.00    30.00  50.00 
KSPI-FM,    Chan.    230,    93.9mc,  llkw, 

(Bonus  daytime  only) 
N     4.00     6.00     9.00    15.00    25.00  40.00 


TULSA,    182,740    pop.;    58,660  home 
94.9%    radio;    55,668    radio  home 
Tulsa  Co.;   TV  alloc:  Chans.  2, 
(KOTV(TV)),  *11,  17,  23. 

3  AM  affiliates,  average  1-time  rates 
SB      1M     5M     15M     30M  IB 
D    13.00    15.33    29.17    48.33    73.33  126.6 
N    26.00   30.67   58.33   96.67  146.67  253.3 

3   AM   non-affiliates,   average  1-tim 

D  8.50  10.50  17.33  33.67  58.00  95.0 
N    10.50    14.50   26.50   48.00   77.00  125.0 


KAKC,  lkw,  970kc,  Walker 
D  8.00  12.00  20.00  35.00  60.00  100.0' 
N  12.00  20.00  35.00  60.00  100.00  160.0 
KAKC-FM,  Chan.  238,  95.5mc,  8.2kw 
Bonus 

KFMJ,  lkw-D,  1050kc,  Dora-Clayton 

Indie  Sales 
D  14.00   30.00  60.00 

KOME,  5kw-D,  lkw-N,  1300kc,  Pearsoi 
D  9.00  9.00  18.00  36.00  54.00  90.0 
N  9.00  9.00  18.00  36.00  54.00  90.0 
KOTV    (TV),    Chan.    6,  8.5kw-aur 

16.55kw-vis.;  ABC,  CBS,  NBC,  Du 

Mont,  Young 
D  60.00  60.00  75.00  120.00  180.00  300.0 
N  100.00  100.00  125.00  200.00  300.00  500.0 
KRMG,  50kw-D,  25kw-N,  740kc,  ABC 

Blair 

D  14.00  14.00  25.00  45.00  70.00  130.0 
N  28.00  28.00  50.00  90.00  140.00  260.0 
KTUL,    5kw,    1430kc,    CBS,  Avery 

Knodel,  BMB,  Hooper 
D  12.00  12.00  20.00  40.00  60.00  100.0i 
N  24.00  24.00  40.00  80.00  120.00  200.0' 
KTTJL-FM,   Chan.  246,  97.1mc,  2.6kw 

Bonus 

KVOO,    50kw,    1170kc,    NBC,  Petry 

BMB,  Hooper 
D  20.00    42.50    60.00    90.00  150.01 

N  40.00    85.00  120.00  180.00  300.01 

VTNITA,    5,518   pop.;    Craig   Co.;  T\ 
alloc:  Chan.  28. 

WEWOKA,  6,747  pop.;  Seminole  Co. 
KWSH,  lkw,  1260kc,  ABC,  MBS,  BME 
D      6.00     6.00    12.50    20.00    30.00  50.01 
N     9.00     9.00    18.75   30.00   45.00  75.0( 

WOODWARD,   5,915   pop.;  Woodwarc 

Co.;  TV  alloc:  Chan.  8. 
KSIW,  250w,  1450kc,  MBS 

D      3.50     5.25     8.00    16.00  24.00  40.0( 

N     3.50     5.25     8.00    16.00  24.00  40.0( 
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ONE  OPERATION 
ONE  NETWORK-CBS 

ONE  REPRESENTATIVE 

(Avery-Knodel,  Inc.) 


The  KTUL-KFPW  Trade  Areas 

•  POPULATION 

KTUL   892,400 

KFPW   199,700 

•  RETAIL  SALES 

KTUL  $687,420,000 

KFPW  $131,334,000 

•  NET  EFFECTIVE  BUYING  INCOME 

KTUL  $943,653,000 

KFPW  $150,072,000 


JOHN  ESAU 

Vice  President 
General  Manager 
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OKLAHOMA  MARKET  DATA  BY  COUNTIES 


1950 

1950 

1  OCl 

1949 

1950 

1940 

Percentage 

Urban 

Rural 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1949 

Median  Fam.  1950 

County 

Population 

Population 

Increase 

Population 

Population 

Homes 

Radio  Homes  Radio  Radio  Homes 

($  000) 

Farm  Income 

Automobil 

es  Income 

Employee 

14,918 

15,755 

—5.3 

14,918 

3,874 

3,150 

81.3 

1,412 

4,063 

$  2,034,841 

1,646 

$  881 

3,830 

Alfalfa   

10,699 

14,129 

—24.3 

2,635 

8,064 

3,501 

3,256 

93.0 

3,127 

8,270 

10,508,548 

3,614 

2  318 

3,889 

,  14,269 

18,702 

—23.7 

2,653 

11,616 

3,779 

3,061 

81.0 

1,  to  i 

5,691 

2,758,344 

1,742 

1  252 

3,942 

.  . .  7,411 

8,648 

—14.3 

7,411 

2,240 

2,018 

90.1 

1  K'TQ 

i.,0  (o 

4,152 

13,736,870 

2,329 

2  941 

2,704 

21,627 

22,169 

—2.4 

11,324 

10,303 

6,758 

5,974 

88.4 

•5  094 

20,712 

8,929,272 

6,529 

2  481 

7  *7W 

15,049 

18,543 

—18.8 

3,249 

11,800 

4,609 

4,079 

88.5 

o,  1^0 

11,998 

9,417,104 

4,548 

2  124 

,  ,  28,999 

38,138 

—24.0 

10,541 

18,458 

8,369 

7,356 

87.9 

0  ,040 

18,567 

5,667,881 

6,334 

1  417 

Q  ~  - 
o.o-... 

34,913 

41,567 

—16.0 

6,184 

28,729 

10,004 

8,844 

88.4 

6,526 

24,012 

15,265,220 

8,736 

1  959 

10,085i 

25,644 

27,329 

—6.2 

10,991 

14,653 

7,559 

7,000 

92.6 

5,427 

19,838 

11,041,094 

7,183 

2  570 

8,806 

36,455 

43,292 

—15.8 

20,468 

15,987 

11,165 

9,803 

87.8 

7,121 

30,029 

2,437,746 

9,301 

2  353 

1  9  AO/1 

18,989 

21,030 

—9.7 

4,750 

14,239 

4,863 

3,890 

80.0 

1  Q91 

6,539 

1,676,687 

2,446 

1  1  7R 
1,1  lO 

4,648 

20,405 

28,358 

—28.0 

5,984 

14,421 

5,721 

4,697 

82.1 

o,uy± 

9,761 

2,075,238 

2,585 

1  096 

5  71Q 

. .  .  4,589 

3,654 

25.6 

4,589 

1,340 

1,202 

89.7 

C71 
Oil 

4,597  • 

10,556,834 

1,450 

3  355 

1  7  5  A 

Cleveland   

.  ,  ,  41,443 

27,728 

49.5 

27,006 

14,437 

10,280 

9,458 

92.0 

C  AQr7 

23,315 

3,111,511 

8,831 

9  ^AR 

1  9  774 
1  /4 

Coal   

8,056 

12,811 

—37.1 

8,056 

2,248 

1,900 

Q  1  £ 
Ol.O 

2,937 

2,219,712 

1,163 

1 , 100 

2,437 

Comanche   

,  ,  .  55,165 

38,988 

41.5 

34,757 

20,408 

15,117 

13,348 

QQ  1 
OO.O 

49,028 

5,308,139 

11,874 

2  736 

1  d.  *?17 
14, oj.  i 

10,180 

12,884 

—21.0 

2,743 

7,437 

3,051 

O  Til 

on  n 

ay.  / 

9  1  C7 

7,251 

5,361,285 

2,822 

1  948 

Craig  

18,263 

21,083 

—13.4 

5,518 

12,745 

4,682 

4,059 

86.7 

2,932 

9,534 

5,189,875 

3,801 

i 

1 .0  1U 

Creek   

,  ,  43,143 

55,503 

—22.3 

23,638 

19,505 

13,063 

11,535 

88.3 

y  ,41  / 

28,081 

2,805,529 

10,393 

O  949 

1  Q  ART 

Custer   

,  ,  i  21,097 

23,068 

—8.5 

11,084 

10,013 

6,402 

5,755 

89.9 

4,340 

20,838 

9,132,652 

6,239 

7  R7K 
i  ,0  f  0 

,  ,  ,  14,734 

18,592 

—20.8 

14,734 

4,150 

3,469 

83.6 

2,038 

3,150 

2,815,318 

2,456 

1  1AO 
1 ,  1UO 

A  189  1 

8.789 

11,981 

—26.6 

8,789 

2,638 

2,356 

89.3 

2,001 

5,364 

6,140,888 

2,180 

1  794 
1,  i  Z4 

•3,1  i 

Ellis  

7,326 

8,466 

—13.5 

7,326 

2,279 

2,060 

90.4 

1,544 

5,133 

7,249,502 

2,082 

Garfield   

52,820 

45,588 

16.1 

36,017 

16,803 

16,000 

14,976 

93.6 

10,767 

60,728 

13,378,611 

15,159 

9  Gfil 

1  Q  fil  & 
10. c 

29,500 

31,150 

—5.3 

9,917 

19,583 

8,475 

7,272 

85.8 

4,026 

21,070 

5,302,904 

6,976 

9  1A.A 

«i.  140 

Q  AAQ 

34,872 

41,116 

—15.2 

15.842 

19,030 

10,493 

9,244 

88.1 

6,869 

25,956 

10,741,491 

8,605 

1  ,040 

1 1  fffl 

10,461 

13,128 

—20.3 

10,461 

3,432 

3,260 

95.0 

3,117 

6,954 

12,947,580 

3,754 

9  497 

. ,  11749 

14,550 

—19.3 

4,271 

7.478 

3,544 

3,097 

87.4 

2,466 

8,464 

7,276,084 

3,193 

1  QQ7 
1,00  1 

,  ,  ,  8,079 

10,019 

—19.4 

3,089 

4,990 

2,407 

2,152 

89.4 

1,716 

6,115 

7,387,410 

2,167 

9  AA(\ 
Z,14U 

9  R7ft 

5,977 

6,454 

—7.4 

5,977 

1,804 

1,629 

90.3 

1,141 

5,069 

8,702,191 

2,453 

9  O^n 

Haskell   

13,313 

17,324 

—23.2 

13,313 

3,499 

2,992 

85.5 

■  1,964 

4,787 

2,276,795 

1,906 

I.OOO 

Q  71  Q 

20,664 

29,189 

—29.2 

6,192 

14,472 

5,902 

5,152 

87.3 

4,146 

12,142 

3,363,819 

3,658 

1  47G 

i  .4  t  y 

R  RAJ 

20,082 

22,708 

—11.6 

9,735 

10,347 

6,318 

5,642 

89.3 

4,233 

17,827 

11,441,595 

5,780 

9  994 

D.ODu 

,   .  11,122 

15,107 

—26.4 

11,122 

3,339 

2,932 

87.8 

2,234 

6,837 

5,489,503 

2,756 

1  7QG 

O.  41 1; 

.  ,  10,608 

15,960 

—33.5 

10,608 

2,926 

2,528 

86.4 

1,863 

3,197 

2,844,927 

1,369 

t  99*3 

9  891 

Kay   

,  48,892 

47,084 

3.8 

33,022 

15,870 

15,479 

14,426 

93.2 

10,620 

44,307 

10,735,394 

16,914 

•$,1/4  1 

1  R  941 
10,641 

12,860 

15,617 

—17.7 

3,345 

9,515 

3,981 

3,615 

90.8 

3,065 

13,409 

11,497,579 

4,214 

9  9fin 

4  AR1 
4,404 

18,926 

22,817 

—17.1 

5,380 

13,546 

5,881 

5,281 

89.8 

4,179 

16,692 

10,842,887 

5,825 

2,165 

C  ill 
0,111 

. . .  9,690 

12,380 

—21.7 

9,690 

2,590 

2,176 

84.0 

1,362 

3,072 

1,118,339 

1,110 

1,359 

9  4QT 

z,4y  o 

35,276 

45,866 

—23.1 

6,467 

28,809 

9,820 

8,308 

84.6 

R  /19R 

14,304 

2,802,860 

5,451 

1  Q4C 

Q  ft47 

y,u4 1 

22,102 

29,529 

—25.2 

2,724 

19,378 

6,707 

5  882 

87.7 

4,470 

14,261 

3,758,869 

5,438 

JL,  I  10 

7  132 

22,170 

25,245 

—12.2 

10,113 

12,057 

6,742 

6,027 

89.4 

4,746 

15,822 

4,666,835 

5,748 

1,911 

7,343 

7,721 

11,433 

—32.5 

7,721 

2,166 

1,884 

87.0 

1,471 

3,110 

2,619,561 

1,379 

1,390 

2,359 

McClain   

. .  ,  14,681 

19,205 

—23.6 

3,546 

11,135 

4,170 

3,620 

86.8 

2,724 

7,490 

4,843,383 

2,866 

1,710 

4,415 

McCurtain   

31,588 

41,318 

—23.5 

4,671 

26,917 

8,398 

6,777 

80.7 

3,704 

12,495 

2,731,187 

3,250 

1,140 

8,366 

.  .  ,  17,829 

24,097 

—26.0 

5,178 

12,651 

4,688 

3,975 

84.8 

2,496 

6,969 

3,427,345 

2,443 

1,101 

4,714 

11,946 

—14.0 

10,279 

3,078 

2,749 

89.3 

2,057 

6,690 

7,090,543 

3,247 

2,250 

3,780 

.  .  .  8,177 

12,384 

—34.0 

2,791 

5,386 

2,463 

2,148 

.87.2 

1,646 

4,143 

2,894,924 

1,850 

1,864 

2,514 

.  .  .  19,743 

21,668 

—8.9 

4,486 

15,257 

5,620 

4,805 

85.5 

2,754 

9,279 

3,021,570 

3,621 

1,511 

5,831 

Murray   

10,775 

13,841 

—22.2 

4,389 

6,386 

3,413 

2,993 

87.7 

2,043 

6,941 

2,347,081 

2,855 

1,845 

3,259 

.  .  .  65,573 

65,914 

—0.5 

37,289 

28,284 

19,194 

16,622 

86.6 

10,428 

46,968 

5,348,709 

12,777 

2,133 

21,535 

Noble   

.  ,  ,  12,156 

14,826 

—18.0 

5,137 

7,019 

3,911 

3,579 

91.5 

3,070 

9,875 

5,950,695 

3,640 

2,386 

4,532 

12,734 

15,774 

—19.3 

3,965 

8,769 

3,924 

3,418 

87.1 

2,588 

6,755 

3,030,764 

3,554 

2,099 

4,183 

.  .  .  .  16,948 

26,279 

—35.5 

3,454 

13,494 

4,661 

3,962 

85.0 

3,237 

7,788 

2,454,385 

.  2,932 

1,362 

4,887 

325,352 

244,159 

33.3 

281,177 

44,175 

101,916 

94,884 

93.1 

57,392 

380,116 

5,695,643 

90,837 

3,221 

131,730 

44,561 

50,101 

—11.1 

26,304 

18,257 

13,185 

11,471 

87.0 

8,091 

29,493 

3,096,208 

10,184 

2,091 

13,251 

.  . .  .  33,071 

41,502 

—20.3 

10,254 

22,817 

9,946 

9,081 

91.3 

7,600 

17,930 

13,297,098 

8,694 

2,584 

10,967 

. . . ,  32,218 

35,849 

—10.1 

15,752 

16,466 

10,018 

8,886 

88.7 

6,664 

23,820 

3,262,675 

9,213 

2,326 

10,069 

13,616 

17,395 

—21.7 

2,861 

10,755 

4,067 

3,603 

88.6 

2,897 

7,403 

3,831,569 

3,788 

1,708 

4,162 

46,430 

36,057 

28.8 

32,007 

14,423 

13,007 

11,914 

91.6 

7,465 

33,478 

4,615,689 

11,508 

2,562 

15,578 

Pittsburg   

.  .  .  .  41,031 

48,985 

—16.2 

17,878 

23,153 

11,477 

10,019 

87.3 

6,966 

28,387 

3,710,137 

7,509 

1,792 

16,849 

38,875 

39,792 

—22.4 

15,995 

14,880 

9,306 

8,385 

90.1 

6,605 

27,871 

3,104,489 

7,420 

2,256 

10,197 

Pattawatomie 

43,517 

54,377 

—20.0 

22,948 

20,569 

13,188 

11,869 

90.0 

9,776 

35,797 

3,953,512 

11,289 

2,196 

14,159 

12,001 

19,466 

—38.3 

2,506 

9,495 

3,403 

2,665 

78.3 

1,918 

4,928 

1,566,692 

1,217 

1,110 

3,481 

Roger  Mills   

. . . .  7,395 

10,736 

—31.1 

7,395 

2,174 

1,889 

86.9 

1,564 

3,014 

5,936,672 

1,772 

1,970 

2,442 

Rogers   

.  .  .  .  19,532 

21,078 

—7.3 

5,494 

14,038 

5,728 

4,966 

86.7 

3,118 

10,158 

4,357,568 

4,361 

1,823 

6,243 

.  .  .  .  40,672 

61,201 

—33.5 

21,317 

19,355 

11,494 

10,264 

89.3 

9,746 

29,038 

2,267,448 

9,784 

2,439 

12,804 

19,773 

23,138 

—14.5 

2,885 

16,888 

5,005 

4,089 

81.7 

1,915 

4,986 

1,466,877 

2,567 

1,198 

4,903 

Stephens   

34,071 

31,090 

9.6 

18,724 

15,347 

10,344 

9,175 

88.7 

5,143 

30,501 

4,143,912 

9,871 

2,663 

11,770 

.  ,  .  .  14,235 

9,896 

43.8 

4,718 

9,517 

4,180 

3,816 

91.3 

1,919 

16,111 

19,175,572 

5,330 

3,767 

5.225 

Tillman   

17,598 

20,754 

—15.2 

5,467 

12,131 

5,252 

4,706 

89.6 

3,770 

14,944 

14,513,199 

4,761 

2,133 

5,359 

Tulsa   

251,686 

193,363 

30.2 

207,173 

44,513 

77,991 

73,234 

93.9 

44,945 

296,120 

6,034,367 

73,247 

3,306 

99,542 

.  .  .  16,741 

21,642 

—22.6 

4,395 

12,346 

4,600 

3,749 

81.5 

2,285 

6,741 

3,439,918 

2,363 

1,360 

4,569 

30,559 

7.6 

21,741 

11,139 

10,314 

9,613 

93.2 

6,766 

31,360 

2,339,133 

9,451 

3,486 

12,938 

^^ashita 

,  ,  17,657 

22,279 

—20.7 

2,920 

14,737 

5,288 

4,786 

90.5 

4,067 

10,562 

1  A  QCR  CIA  Q 

A  7A7 
4:,  lU  t 

2,152 

6,268 

14,526 

14,915 

—2.6 

6,505 

8,021 

4,526 

4,191 

92.6 

3,244 

15,002 

9,429,419 

4,911 

2,767 

5,377 

14,383 

16,270 

—11.6 

5,915 

8,468 

4,136 

3,727 

90.1 

2,803 

13,732 

7,388,194 

4,335 

2,485 

5,029 

Note:  For  sources 

see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales 

Management."  Further  reproduction 

unlicensed. 
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The  KVOO  Market  is  the  No.  1  Market  in  Oklahoma 


Tulsa 
and 
N.  E.  Okla. 
30  Counties 


47 
Okla. 
Counties 


54 
Okla. 
Counties 


N.  E.  Okla. 
30  Cos.  Plus 
14  Cos.  of 
Kans.,  Mo.,  Ark.« 


PERCENT  OF 


Population  figures  from  preliminary  release  of  1950  Census. 
Retail  Sales  and  Effective  Buying  Income  from  Sales  Manage- 
ment Survey  of  Buying  Power.  Other  figures  from  Research 
Department  of  Tulsa  Chamber  of  Commerce. 


77  COUNTY 
OKLA.  LAND 
AREA 

34.8% 

54.3% 

63.8% 

POPULATION 
%  OF  OKLA. 

46.6 

75.8 

84.0 

70.6% 

RETAIL  SALES 
%  OF  OKLA. 

43.5 

75.2 

84.4 

72.0% 

EFFECTIVE  BUY- 
ING  INCOME 
%  OF  OKLA. 

43.8 

74.4 

82.9 

67.2% 

BANK  DEPOSITS 
%  OF  OKLA. 

48.0 

75.8 

85.5 

"Percent  is  of  total  Oklahoma  figure  for  77  counties. 


OnL,  KVOO  3Ukeh  This  Rich  Market 

Yes,  KVOO,  alone,  blankets  Oklahoma's  richest  No.  1  market!  In  addition,  adjoining  rich  counties  in  Kansas,  Missouri  and  Arkansas,  constitut- 
ing a  part  of  the  Tulsa  Trade  Territory,  are  within  KVOO's  51-100%  BMB  daytime  area.  In  the  30  county  area,  are  concentrated  58%  of  Okla- 
homa's Industrial  Wage  earners  receiving  61%  of  the  state  industrial  payroll.  Tulsa  is  the  Oil  Capital  of  the  World,  having  more  oil  produc- 
ing, refining,  and  marketing  companies  maintaining  home  offices  there  than  in  any  other  city.  This  insures  a  consistent  high  level  of  income. 
Tulsa  is  the  center  of  a  rich  agricultural  region  of  diversified  interests.  KVOO  maintains  one  of  the  Southwest's  oldest  and  most  complete 
Farm  Departments. 


51%  -  100% 
26%  -  50% 
P1 10%  -  25% 


KVOO  BMB  MAPS 


KVOO  INTENSITY  OF  COVERAGE 

1949  KVOO  BMB  DAYTIME 

Counties  No.  of  Radio  Total  KVOO 
with:     Counties  Families    Weekly  6  or  7 

Families*  %  Audience**  % 
51-100%  49  381,660  317,650  83.2  230,090  60.3 
26-  50%  28  139,470  50,990  36.6  20,360  14.6 
10-  25%  69  284,560  42,740 
Total       146  805,690  411,380 


15.0  13,660 
264,110 


4.8 


1949  KVOO  BMB  NIGHTTIME 

51-100%    40  316,780  258,640  78.0  148,830  47.0 

26-  50%    60  238,940  86,970  36.4  25,820  10.8 

10-  25%  210  723,480  110,310  15.2  28,570  3.9 

Total  ..  310  1,279,200  455,920  203,220 

*Families  in  counties  in  which  10%  or  more  of  the 
1949  radio  families  listen  to  KVOO. 
"Families  among   1949   radio  families   listening  to 
KVOO  6  or  7  days  (or  nights)  a  week. 

HOOPER  RATING  IN  TULSA  (January,  1952) 

KVOO  Station  Station  Station  Station  Station 


STATION  INFORMATION:  1170  clear  channel  full-time  50,000  Watts  day  and  night. 
Standard  and  World  transcription  library,  U.  P.  news.  Operating  time:  6  days  a 
week,  5:25  a.m.  to  2:30  a.m.  Sundays:  7:30  a.m.  to  2.30  a.m.  Owned  and  operated 
by  Southwestern  Sales  Corp.  Philtower,  Tulsa  3,  Okla.  Wm.  B.  Way,  General  Man- 
ager; Gustav  Brandborg,  Assistant  General  and  Commercial  Manager.  NBC  Affiliate. 


B 

C 

D* 

E 

F 

Morning 

22.7 

25.1 

24.5 

14.4 

5.0 

7.0 

Afternoon 

40.1 

24.1 

10.7 

14.2 

10.0 

3.7 

(Sun.  Aft.) 

27.8 

22.0 

8.2 

23.6 

10.9 

3.3 

Night 

39.5 

31.2 

17.3 

* 

6.3 

8.5 

RADIO 

A 1 1  €■  : 

■  EDWAR 

ROADCASTING  • 


Telecasting 


OREGON 


SPOT  RATE  FINDER 

ALBANY,    10,115    pop.;    3,396  homes; 

91.3%     radio;    3,304    radio  homes; 
,    Linn  Co.;  TV  alloc:  Chan.  55. 
KWIL,  250w,  1240kc,  MBS,  Keating 

SB  1M  5M  15M  30M  1  Hr 
D  4.12  4.12  6.00  10.00  15.00  25.00 
N  5.50  5.50  8.50  14.00  21.00  35.00 
KWIL-FM,   Chan.  269,   101.7mc,  710w, 

Bonus 

ASHLAND,  7,739  pop.;  Jackson  Co.;  TV 

alloc:  Chan.  14. 
KWIN,  250w,  1400kc,  Keating,  Western 

Radio  Sales,  Continental 
D  4.20     5.40    16.25    24.45  40.65 

N  4.20     5.40    16.25    24.45  40.65 

ASTORIA,   12,331   pop.;    4,277  homes; 

97.1%    radio;    4,153    radio  homes; 

Clatsop  Co.;  TV  alloc:  Chan.  30. 
KAST,  lkw,  1370kc,  MBS,  KBS,  Mc- 

Hugn 

D      5.00  7.50    12.00    18.00  30.00 

N     6.00  8.00    16.00    24.00  40.00 

KVAS,  250w,  1230kc 

D  4.12  4.12  6.00  10.00  15.00  25.00 
N  5.50  5.50  8.50  14.00  21.00  35.00 
BAKER,  9,471   pop.;   Baker   Co.;  TV 

alloc:  Chan.  37. 
KBKR,  250w,  1490kc,  KBS 
D      3.75     3.75     5.50    10.75    18.00  30.00 
N     3.75     3.75     5.50    10.75    18.00  30.00 
BEND,  11,409  pop.;  3,713  homes;  97.3% 
radio;     3,613     radio     homes;  De- 
schutes Co.;  TV  alloc:  Chan.  15. 
KBND,  lkw,  1270kc,  MBS,  Grant,  Con- 
Ian 

D  5.00  5.00  7.00  14.00  21.00  35.00 
N  6.00  6.00  8.50  16.00  24.00  40.00 
BURNS,  3,093  pop.;  Harney  Co.;  TV 

alloc:  Chan.  16. 
COOS  BAY,  6,223  pop.;  Coos  Co. 
KOOS,   250w,   1230kc,   MBS,  Keating, 

O'Connell 

,D     3.50     5.25     7.00    14.00    21.00  35.00 
N     4.00     6.00     8.00    16.00    24.00  40.00 
COQUILLE,  3,523  pop.;  Coos  Co. 
KWRO,  250w,  1450kc,  Grant 
D     3.00     4.50     6.00    12.00    18.00  30.00 
N     3.50     5.25     7.00    14.00    21.00  35.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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A    Number  of  Telecasting  Statio 
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tS  Astoria" 

CLATSOP  COLUMBIA 


S.J.  ol  WliL 
2j     50^^  fog 


Bonus:  KUGN-FM 


-  EUGENE  - 

Oregon's  Second  (and  growing)  Market 
Lumber  Capital  of  the  World! 


Item       (Complete  Station  Area)  Amount 

Total  Families  $  103,800 

Retail  Sales  330,208,000 

Food  Sales  78,555,000 

General  Merchandise  31,748,000 

House  Furnishings  18,874,000 

Auto  Sales  76,264,000 

Drug  Sales  5,256,000 

Effective  Buying  Income  368,358,000 

Farm  Income  62,371,000 

Represented     Nationally    by  Robe 
Oregon    and  Washington: 


Rank  in  Country's  top  200  counties 

Population  191 

Retail  Sales  175 

Effective  Buying  Income  per  family  178 

Effective  Buying  Income  per  capita  164 

Food  Sales  178 

Furniture,  Household  and  Radio  Sales  160 

General  Merchandise  144 

Automotive  Products  177 

rt    Meeker  Associates, 
Frank     McHugh  Co. 


I  n  c 
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CORVALLIS,  16,207  pop.;  4,318  homes; 
98.1%  radio;  4,236  radio  homes; 
Benton  Co.;  TV  alloc:  Chans.  *7,  49. 

KRUL,  250w,  1340kc,  Keating 

SB      1M     5M     15M     30M  1  Hr 

D     4.50     4.50     6.50    14.00    21.00  35.00 

N     3.60     3.60     5.20    11.20    16.80  28.00 


THE  DALLES,  7,676  pop.;  Wasco  Co.; 
TV  alloc:  Chan.  32. 

KODL,  250W-D,  lOOw-N,  1230kc,  Keat- 
ing 

D  3.50  4.50  8.65  13.80  23.00  40.25 
N     3.50     4.50     8.65    13.80    23.00  40.25 


EUGENE,   35,879   pop.;  11,204  homes; 

98.1%    radio;    10,991  radio  homes; 

v  Lane  Co.;  TV  alloc:  Chans.  *9,  13, 

20,  26. 


3  AM  affiliates,  average  1-time  rates 
D     7.00     7.00    11.17    19.33    29.67  45.00 
N     9.17     9.17    16.50    28.67    44.00  63.33 


KASH,  lkw,  1600kc,  Cooke 

D     7.50     7.50    15.00   22.00   38.00  60.00 

N     8.50     8.50    19.20    28.80    43.20  72.00 

KERG,  lkw,  1280kc,  CBS 

D     7.00     7.00    11.50   20.00   30.00  45.00 

N     9.00     9.00    15.00   27.00   40.00  60.00 

KORE,  250w,  1450kc,  MBS,  Everett-Mc- 

Kinney,  Conlan 

D     6.00     6.00    10.00    17.00    25.00  42.00 

N     8.50     8.50    14.50    24.00    36.00  50.00 

KUGN,  lkw,  590kc,  ABC,  NBC,  Meeker 

D     8.00     8.00    12.00    21.00    34.00  48.00 

N    10.00    10.00    20.00    35.00    56.00  80.00 

KUGN-FM,   Chan.   256,  99.1mc,  356w, 
Bonus 


FOREST  GROVE,  4,343  pop.;  Washing- 
ton Co. 

KFGR,  250W-D,  1570kc,  BMB 

D     3.00     3.00     8.00    12.00    20.00  30.00 

N     3.00     3.00     8.00    12.00   20.00  30.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


GRANTS  PASS,  8,116  pop.;  Josephine 

Co.;  TV  alloc:  Chan.  30. 
KUIN,  250w,  1340kc,  MBS,  Grant,  BMB 
SB  1M  5M  15M  30M  1  Hr 
D  4.32  4.32  6.48  10.80  16.20  27.00 
N  6.40  6.40  9.60  16.00  24.00  40.00 
KGPO  (FM),  Chan.  245,  96.9mc,  3.1kw, 

Bonus 


HOOD  RIVER,  3,701  pop.;  Hood  River 
Co. 

KIHR,  250w,  1340kc 

D  3.45  3.45  7.85  12.70  18.95  31.50 
N     3.95     3.95     8.75    14.00    21.00  35.00 


KLAMATH  FALLS,  15,875  pop.;  5,344 
homes;  97.0%  radio;  5,184  radio 
homes;  Klamath  Co.;  TV  alloc: 
Chan.  2. 


2  AM  affiliates,  average  1-time  rates 
D      5.50     6.00    11.25    17.50    27.50  40.00 
N     5.85     6.43    11.13    18.75    30.00  42.50 


KFJI,    5kw-D,  lkw-N,    1150kc,  MBS, 
Grant 

D      6.00     6.00  12.50    20.00    30.00  45.00 

N     6.00     6.00  12.50    20.00    30.00  45.00 

KFLW,  250w,  1450kc,  ABC,  Everett-Mc- 

Kinney,  Hooper 
D      5.00     6.00    10.00    15.00    25.00  35.00 
N     5.70     6.85    11.75    17.50    30.00  40.00 


LA  GRANDE,  8,635  pop.;  Union  Co.; 

TV  alloc:  Chan.  13. 
KLBM,  250w,  1450kc 

D  3.75  3.75  5.50  10.75  18.00  30.00 
N     3.75     3.75     5.50    10.75    18.00  30.00 


LEBANON,  5,873  pop.;  Linn  Co.;  TV 

alloc:  Chan.  43. 
KGAL,  lkw,  930kc,  For  joe 
D  6.00     8.25    17.50    35.00  60.00 

N  6.00     8.25    17.50    35.00  60.00 


McMINNVTLLE,    6,635    pop.;  Yamhill 

Co.;  TV  alloc:  Chan.  46. 
KMCM,  lkw,  1260kc 

D  3.50  3.85  7.50  12.00  18.00  30.00 
N     3.75     4.13     8.50    14.00   21.00  35.00 


MEDFORD,  17,305  pop.;  5,873  homes; 
97.4%  radio;  5,720  radio  homes; 
Jackson  Co.;  TV  alloc:  Chans,  4.  5. 


2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  7.00  7.00  9.60  19.20  28.80  48.00 
N     9.00     9.00    14.00    28.00    42.00  70.00 


KMED,  5kw-D,  lkw-N,  1440kc,  NBC, 

Meeker,  Conlan 

D      9.00     9.00    12.00    24.00    36.00  60.00 

N  12.00  12.00  16.00  32.00  48.00  80.00 
KYJC,  250w,  1230kc,  ABC,  Grant 

D      5.00     5.00     7.20    14.40    21.60  36.00 

N     6.00^    6.00    12.00    24.00    36.00  60.00 

NEWPORT,  3,241  pop.;  Lincoln  Co. 
KNPT,  lkw,  1310kc 

D  3.50  5.25  7.00  14.00  21.00  35.00 
N     4.00     6.00     8.00    16.00    24.00  40.00 

NORTH  BEND,  6,099  pop.;  Coos  Co.;  TV 

alloc:  Chan.  16. 
KFIR,  250w,  1340kc,  CBS 
D      5.25     5.25     7.00    14.00    21.00  35.00 
N     6.00     6.00     8.00    16.00    24.00  40.00 

ONTARIO,  4,465  pop.;  Malheur  Co. 
KSRV,  lkw,  1380kc,  Conlan 
D  5.00     7.00    14.00    21.00  35.00 

N  5.00     7.00    14.00    21.00  35.00 

OREGON  CITY,  7,682  pop.;  Clackamas 
Co. 

PENDLETON,  11,774  pop.;  3,513  homes; 

96.6%     radio;    3,394    radio  homes; 

Umatilla  Co.;  TV  alloc:  Chan.  28. 
KWRC,  250w,  1240kc 

D  3.60  4.80  9.95  15.15  27.50  45.00 
N     3.60     4.80     9.95    15.15    27.50  45.00 

PORTLAND,  373,628  pop.;  126,624 
homes;  98.0%  radio;  124,092  radio 
homes;  Multnomah  Co.;  TV  alloc: 
Chans.  6,  8,  *10,  12,  27  (Empire  Coil 
Co.  KPTV  grant) 


4  AM  affiliates,  average  1-time  rates 
D    18.88   25.88   30.75   38.75   67.50  118.75 
N    32.25    51.25    60.25    75.25  133.75  236.25 


6   AM   non-affiliates,   average  1-time 
rates 

D  8.17  8.58  16.00  28.42  47.59  82.88 
N     9.25     9.00    17.33    33.33    57.00  101.67 


KBKO,  lkw-D,  1290kc,  Forjoe 

SB  1M  5M  15M  30M  1  Hr 
D     6.00     7.50    15.00   24.00   39.60  66.00 

KEX,    50kw,    1190kc,    ABC,    Free  & 

Peters,  BMB 
D    23.00   28.00   35.00   45.00   75.00  125.00 
N    44.00    54.00    65.00    86.00  145.00  245.00 

KEX-FM,    Chan.    222,    92.3mc,  56kw, 

Free  &  Peters,  Bonus 
KGON,  250w,  1230kc,  Meeker 
D    10.00    10.00   20.00   40.00   60.00  100.00  ; 
N    10.00    10.00    20.00    40.00    60.00  100.00  . 

KGW,     5kw,  620kc,     NBC,  Petry, 
Hooper 

D    20.00    27.50  32.50    40.00    66.00  110.00  i 

N    40.00    55.00  65.00    80.00  132.00  220.00 

KGW-FM,   Chan.  262,   100.3mc,  57kw, 
Petry 

KOIN,     5kw,     970kc,     CBS,  Avery- 

Knodel,  Hooper,  BMB 
D    20.00    30.00    32.50    40.00    75.00  150.00 
N    40.00    60.00    65.00    75.00  150.00  300.00 

KOIN-FM,  Chan.  266,  lOl.lmc,  48.6kw, 

Bonus 
KPAM,  lkw-D,  1410kc 
D  9.00    15.00   22.50   33.75  56.25 

KPFM  (FM),  Chan.  245,  97.1mc,  3.3kw 
D  9.00    15.00    22.50    33.75  56.25 

N  9.00    15.00    22.50    33.75  56.25 

KPDQ,  lkw-D,  800kc 

D  8.00    14.00   24.00   40.00  70.00 

KPOJ,  5kw,  1330kc,  MBS,  Don  Lee, 

Blair,  Hooper,  BMB 
D    12.50    18.00    23.00    30.00    54.00  90.00 
N    25.00    36.00    46.00    60.00  108.00  180.00 

KPOJ-FM,    Chan.   254,   98.7mc,  50kw, 

Blair,  Bonus  . 
KWJJ,  lOkw,  1080kc,  Weed 
D  8.50    17.00   30.00   51.00  85.00 

N  8.50    17.00   30.00    51.00  85.00 

KXL,  lOkw,  750kc,  Walker 

D      8.50     8.50    15.00    30.00    60.00  120.00 

N     8.50     8.50    15.00    30.00    60.00  120.00  I 

(Continued  on  page  158) 
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I  In  1952  -kMED's 
j  30th  ANNIVERSARY  YEAR  — 

|  we  pledge  advertisers  our 
I  continued  fullest  efforts  in 
their  behalf. 
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KMED  is  proud  to  have — during 
the  past  year — originated  for  NBC 
the  "Shakespearean  Festival/' 
a  special  "Silver  Jubilee/'  and  participated 
in  the  "National  Farm  &  Home  Hour 
and  the  "Standard  Symphony  Hour. 
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For  the  "KMED  Story"  ask  ~ 
Your  nearest  Robert  Meeker  man 

o^wnteJC M_E  D -MEDFORD^OREGON  | 
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BROADCASTING    •  Telecasting 


OREGON 

SPOT  RATE  FINDER 

(Continued  from  page  157) 

PRINEVILiLE,  3,233  pop.;  Crook  Co. 
KRCO,  lkw-D,  690kc,  Grant,  Conlan 

SB      1M     5M     15M     30M     1  Hr 

D     6.00     5.00   10.00   20.00   30.00  50.00 

!  REDMOND,  2,956  pop.;  Deschutes  Co. 

REDMOND-BEND 

KSGA,  250w,  1240kc,  Forjoe 


D 

N 


6.00 
6.00 


8.25 
8.25 


17.50 
17.50 


35.00 
35.00 


60.00 
60.00 


ROSEBURG,  8,390  pop.;  Douglas  Co.; 
:    TV  alloc:  Chan.  28. 

KRNR,   250w,  1490kc,  MBS,  Keating, 

Grant 

D     3.90     5.75  10.50 

:N     5.00     6.90  12.50 

KRXL,  250w,  1240kc 
I D  6.00  8.00 

\  N  8.25  12.00 


15.00 
17.50 


12.00 
16.50 


21.50 
26.50 


17.50 
25.00 


28.50 
38.50 


27.50 
37.50 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


SALEM,  43,140  pop.;  13,429  homes; 
98.1%  radio;  13,169  radio  homes; 
Marion,  Polk  Cos.;  TV  alloc:  Chans. 
3,  *18,  24. 


2  AM 
rate 


non-affiliates,   average  1-time 

SB       1M     5M      15M     30M     1  Hr 

5.00  5.00  9.13  16.75  29.50  50.00 
6.00     6.00    10.13    18.75    32.50  55.00 


KGAE,  lkw,  1430kc,  Forjoe 

D  6.00     8.25    17.50    35.00  60.00 

N  6.00     8.25    17.50    35.00  60.00 

KOCO,  250w,  1490kc,  Rambeau 

D      5.00     5.00    10.00    16.00    24.00  40.00 

N     6.00     6.00    12.00    20.00    30.00  50.00 

KSLM,  lkw,  1390kc,  MBS,  Everett-Mc- 

Kinney,  Keating 
D      5.00     6.00    10.00    18.00    30.00  50.00 
N     7.50     9.00    15.00    24.00    36.00  60.00 

SPRINGFIELD,  10,807  pop.;  3,277 
homes;  97.6%  radio;  3,198  radio 
homes;  Lane  Co.;  TV  alloc:  Chan. 
37. 

TILLAMOOK,  3,685  pop.;  Tillamook  Co. 
KTIL,  250w,  1590kc,  Continental,  Keat- 
ing 

D  5.35     7.60    13.20    19.80  33.00 

N  5.35     7.60    13.20    19.80  33.00 


MARKET  INDICATORS  FOR  OREGON 

CLASSIFICATIONS  FIGURES  YR.  FIGURES  YR. 

Population   1,521,341  '50  1,089,684  '40 

Urban  Population    819,318  '50  (1)  531,675  '40 

Rural  Population    702,023  '50  (1)  558,009  '40 

Total  Homes    479,265  '50  337,492  '40 

Percentage  Radio   97.4%  '50  88.7%  '40 

Radio  Homes   475,872  '50  290,641  '40 

Retail  Sales   $1,857,510,000  '51  $1,590,621,000  '48 

Automobiles   691,397  '51  689,447  '50 

Telephones    465,900  '52  258,100  '45 

New  Construction   $  350,100,000  '51  $     96,200,000  '40 

Median  Family  Income    $           2,933  '49 

Farm  Income    $  298,079,076  '49  $  239,350,398  '44 

Employed    576,510  '50  388,798  '40 

Internal  Revenue  Collections...  $  360,559,819  '51  $  262,968,480  '50 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 


OREGON  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940         Percentage      Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                           Population  Population  Increase     Population  Population    Homes  Radio  Homes  Radio  Radio  Homes    ($  000) 

Baker                               16,175  18,297  —11.6  9,471  6,704  5,198  5,006  96.3  4,413  19,367 

Benton                             31,570  18,629  69.5  16,207  15,363  8,904  8,708  97.8  4,828  28,898 

Clackamas                        86,716  57,130  51.8  37,999  48,717  27,156  26,667  98.2  15,303  59,299 

Clatsop                               30,776  24,697  24.6  16,217  14,559  10,064  9,802  97.4  6,572  43,078 

Columbia                          22,967  20,971  9.5  4,711  18,256  7,232  7,080  97.9  5,278  19,437 

Coos                                   42,265  32,466  30.2  15,845  26,420  13,412  13,010  97.0  8,364  53,626 

Crook                                  8,991  5,533  62.5  3,233  5,758  2,557  2,493  97.5  1,273  7,665 

Curry                                  6,048  4,301  40.6  6,048  2,071  1,994  96.3  986  5,519 

Deschutes                          21,812  18,631  17.1  14,365  7,447  6,813  6,609  97.0  4,570  36,210 

Douglas                              54,549  25,728  112.0  8,390  46,159  16,342  15,852  97.0  6,289  54,340 

Gilliam                                2,817  2,844  —0.9  2,817  874  851  97.4  661  4,210 

Grant                                 8,329  6,380  30.5  8,329  2,512  2,454  97.7  1,583  8,069 

Harney                              6,113  5,374  13.8  3,093  3,020  1,855  1,777  95.8  1,285  8,517 

Hood  River                       12,740  11,580  10.0  3,701  9,039  3,942  3,859  97.9  2,942  14,504 

Jackson                            58,510  36,213  61.6  25,044  33,466  18,702  18,178  97.2  9,641  72,116 

Jefferson                             5,536  2,042  171.1  5,536  1,564  1,514  96.8  468  4,565 

Josephine                          26,542  16,301  62.8  8,116  18,426  8,563  8,186  95.6  4,005  32,492 

Klamath                             42,150  40,497  4.1  25,294  16,856  13,142  12,827  97.6  10,151  65,290 

Lake                                    6,649  6,293  5.7  2,831  3,818  2,030  1,949  96.0  1,492  10,003 

Lane                               125,776  69,096  82.0  50,222  75,554  38,183  37,267  97.6  17,816  142,452 

Lincoln                              21,308  14,549  46.5  3,241  18,067  7,057  6,845  97.0  3,418  21,936 

Linn                                   54,317  30,485  78.2  19,591  34,726  16,326  15,700  96.7  7,260  59,162 

Malheur                            23,233  19,767  17.5  6,900  16,233  6,435  6,184  96.1  4,013  27,848 

Marion                              101,401  75,246  34.8  45,930  55,471  29,540  28,920  97.9  18,499  111,592 

Morrow                               4,783  4,337  10.3  4,783  1,464  1,438  98.2  1,008  5,326 

Multnomah                       471,537  355,099  32.8  425,968  45,569  156,834  152,599  97.3  106,855  715,008 

Polk                                   26,317  19,989  31.7  7,846  18,471  7,953  7,762  97.6  4,819  17,420 

Sherman                              2,271  2,312  —2.2  2,271  727  -719  98.9  618  2,482 

Tillamook                           18,606  12,263  51.7  3,685  14,921  5,829  5,677  97.4  3,059  19,866 

Umatilla                             41,703  26,030  60.2  15,578  26,125  12,677  12,309  97.1  6,140  47,554 

Union                               17,962  17,399  3.2  8,635  9,327  5,736  5,575  97.2  4,508  21,363 

Wallowa                               7,264  7,623  —4.7  7,264  2,291  2,241  97.8  1,781  7,612 

Wasco                                 15,552  13,069  19.0  7,676  7,876  4,966  4,812  96.9  3.320  24,912 

Washington                        61,269  39,194  56.3  18,858  42,411  19,074  18,673  97.9  10,025  47,296 

Wheeler                               3,313  2,974  11.4  3,313  978  939  96.0  656  1,964 

Yamhill                             33,484  26,336  27.1  10,581  22,903  10,262  10,036  97.8  6,742  35,521 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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1949 

1949  1951      Median  Fam.  1950 

Farm  Income  Automobiles     Income  Employed 


$  7,856,116 

6,794 

$2,808 

6,385 

4,945,710 

10,860 

3,205 

11,127 

16,496,481 

31,220 

3,165 

32,246 

2,148,748 

11,083 

3,443 

11,808 

4,537,581 

8,875 

3,164 

8,595 

4,252,835 

19,213 

3,585 

16,661 

5,046,737 

4,144 

3,802 

3,339 

1,867,640 

3,422 

2,692 

2,563 

3,837,880 

9,069 

3,463 

9,017 

5,933,312 

25,025 

3,236 

8,597 

5,669,888 

1,590 

3,417 

19,839 

3,866,570 

3,941 

3,622 

1,239 

4,654,728 

2,840 

3,617 

3,259 

5,825,703 

5,538 

3,086 

2,443 

10,618,339 

26,982 

3,210 

4,511 

4,564,505 

2,571 

3,133 

20,145 

4,166,525 

12,461 

2,710 

2,128 

14,608,478 

18,556 

3,493 

9,381 

5,620.024 

3,210 

3,780 

2,833 

13,204,475 

53,386 

3,494 

45,256 

1,527,566 

8,663 

2,692 

8,109 

15,071,790 

22,696 

3,245 

18,870 

21,429,811 

9,256 

2,752 

8,574 

24,892,007 

39,588 

3,147 

36,262 

7,453,062 

2,600 

3,488 

1,997 

9,285,319 

175,018 

3,651 

189,961 

8,599,079 

9,583 

3,096 

9,555 

5,963,360 

1,397 

3,727 

883 

5,491,039 

8,493 

3,315 

7,117 

22,162,330 

19,869 

3,356 

15,607 

5,234,860 

7,586 

3,088 

6,598 

5,300,992 

3,367 

2,882 

2,945 

6,455,796 

6,992 

3,269 

6,311 

15,151,535 

23,981 

3,276 

22,186 

1,703,858 

1,421 

3,158 

1,228 

12,679,457 

14,612 

2,876 

12,001 

DCASTING    •  Telecasting 


OVERAGE  and  PENETRATION  WHERE  IT  COUNTS  MOST 


OTUS  BALES,  St.  Johns  (1) 

Says:  "Our  best  sellers  are  always 
KGW-advertised  national  brands." 
As  one  of  the  largest  independent 
grocers  in  his  district,  Bales  gives 
KGW  the  nod  every  time. 

GLENN  SILVERTHORNE, 
Parkrose  (5) 

"KGW  has  the  confidence  of  all 
Portland.  The  listener-loyalty  of 
this  great  station  brings  us  results  in 
increased  sales  on  all  KGW-adver- 
tised products." 

H.  C.  HAMNETT,  Killingsworth  (3) 

Another  large  independent  grocer 
who  says:  "KGW  has  the  pioneer 
prestige  that  cannot  be  duplicated 
by  any  other  station  in  our  area.  It's 
THE  radio  station  here." 


CARL  ZIMMERMAN,  Gresham  (6) 

"Sales  increases  of  more  than  thirty 
per  cent  on  products  advertised  on 
KGW  tell  us  that  KGW  has  the  lis- 
teners grocers  want  to  reach !" 


JIM  WIZER,  Oswego  (10) 

"The  grocers'  top  salesman  is  the 
voice  of  KGW.  We  know  that  na- 
tional brands  advertised  on  KGW 
show  tremendous  sales  increases 
fast." 


OMER  FERGUSON,  Foster  (7) 

Manager  of  Portland's  largest  Safe- 
way store,  Ferguson  says  of  KGW: 
"It  has  the  people's  'pulse'  and  sells 
the  products  better  than  any  other 
station  in  our  city." 


DON  RIFE,  Sellwood- 
Moreland  (8) 

Grocer  Rife  states,  "Anyone  here 
will  name  KGW  first  as  the  radio 
favorite.  It  has  certainly  proved  its 
worth  as  a  selling  medium." 


H.  C.  MILLER,  Beaverton  (11) 

Independent  grocer  Miller,  says: 
"KGW's  power  to  produce  food 
sales  has  been  proven  in  my  own 
store.  Results  count  with  me  .  . .  and 
KGW  certainly  delivers  results!" 


The  " PEOPLE'S  CHOICE"  in 
PORTLAND,  OREGON! 

Here's  Portland's  greatest  radio  voice,  with  a 
"back-yard"  promotion  formula  that  is  moving  mer- 
chandise as  never  before!  And  it's  all  done  by  LOCAL 
merchants,  cooperating  with  KGW  and  with  their 
own  community  leaders. 

KGW's  community  promotion  campaign  is  mak- 
ing Portland  merchants,  housewives  and  community 
leaders  even  more  KGW-conscious.  In  addition  to 
stepped-up  listener  response,  KGW's  "roadshow" 
played  to  5,500  housewife-consumers,  in  six  of  the 
areas  shown  on  the  accompanying  map.  Community 


leaders,  entertained  on  the  air  in  KGW  studios,  spoke 
highly  of  this  personalized  approach  to  radio  station 
promotion.  Local  merchants  in  every  area  contacted 
have  been  making  the  most  of  this  opportunity  to 
attract  customers  into  their  stores  during  each  two- 
week  salute  period. 


'People's  Choice"  campaign  formula,  applied  in  each  of  the 
areas  circled  on  above  map,  concentrated  attention  on  KGW 
throughout  a  two-week  period.  All  are  communities  of  huge 
shopping  centers,  above-average  incomes... typical  of  many 
more  in  KGW's  listening  area. 


620  KC 
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PENNSYLVANIA 


25        50.  7i 


SPOT  RATE  FINDER 

ALLENTOWN,  106,756  pop.;  30,482 
homes;  97.6%  radio;  29,750  radio 
homes;  Lehigh  Co.;  TV  alloc:  Chans. 
39,  45. 

3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  8.73  11.50  17.25  36.33  55.70  92.84 
N    13.75    17.17    28.50    58.00    87.67  145.00 

WAEB,   500w-D,   lkw-N,   790kc,  ABC, 

Hollingbery 
D    10.00    10.00  40.00    60.00  100.00 

N    15.00    15.00  60.00    90.00  150.00 

WFMZ  (FM),  Chan.  264,  100.7mc,  20kw 
WQXR  (Network) 

D  2.50  3.50  7.00  9.00  15.00  27.50 
N  3.00  4.50  10.00  15.00  25.00  40.00 
WHOL,  250w,  1230kc,  CBS,  Meeker 
D  7.70  9.35  16.50  33.00  56.10  93.50 
N  12.50  12.50  25.00  50.00  75.00  125.00 
WRAP,  lkw,  1320kc,  Weed 
D  10.00    18.00    36.00    54.00  90.00 

N  12.00    30.00    50.00    80.00  130.00 

WSAN,  5kw,  1470kc,  NBC,  Headley- 
Reed 

D  15.00    18.00    36.00    54.00  90.00 

N  24.00    32.00    64.00    96.00  160.00 

WSAN-FM,  Chan.  260,  99.9mc,  8kw 
(FM  rates  20%  of  AM  rates) 

ALTOONA,  77,177  pop.;  22,772  homes; 
96.1%  radio;  21,884  radio  homes; 
Blair  Co.;  TV  alloc.:  Chans.  10,  19, 
25. 

3  AM  affiliates,  average  1-time  rates 
D      6.97     6.97    19.08    31.42    47.30  78.50 
N    10.44    10.44    25.92    44.67    68.67  111.67 

WFBG,  250w,  1340kc,  NBC,  H-R  Reps. 
D  8.00  8.00  16.00  32.00  48.00  80.00 
N    12.00    12.00    24.00    48.00    72.00  120.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


PENNSYLVANIA'S 
3RD 
CITY 


€tod  ADJACENT  AREAS 

0.5  MV/M  1890  Sq.  Mi.  259,874  Pop. 
0.1  MV/M   6365  Sq.  Mi.   576,164  Pop. 


Write  for  latest  brochure 
and  coverage  maps. 
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National  Representative 
Avery-Knodel,  Inc. 

New  York  .  .  Atlanta  .  .  Chicago 
San  Francisco  .  .  Los  Angeles 
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WRTA,  250w,  1240kc,  ABC,  MBS, 
Meeker 

SB       1M  5M      15M     30M  1  Hr 

D      6.00     6.00  20.00    30.00    45.00  75.00 

N  9.00  9.00  25.00  40.00  65.00  100.00 
WVAM,  lkw,  1430kc,  CBS,  Weed 

D     6.90     6.90  21.25    32.20    48.90  80.50 

N    10.35    10.35  28.75    46.00    69.00  115.00 

APOLLO,  3,015  pop.;  Armstrong  Co. 

WAVL,  lkw-D,  910kc 

D  6.00    10.00    20.00    34.00  56.00 

BARNESBORO,  3,442  pop.;  Cambria 
Co. 

WNCC,  500w-D,  950kc 

D      5.00     5.00    15.00    20.00    35.00  50.00 

BEAVER  FALLS,  17,375  pop.;  5,084 
homes;  96.8%  radio;  4,921  radio 
homes;  Beaver  Co. 

WBVP,  250w,  1230kc 

D  5.25  5.25  12.00  25.00  40.00  60.00 
N      8.00     8.00    15.00    30.00    50.00  90.00 

BETHLEHEM,      66,340      pop.;  18,003 
homes;    97.7%    radio;    17,589  radio 
homes;   Lehigh,   Northampton  Cos.; 
TV  alloc:  Chan.  51. 
WGPA,  250w-D,  HOOkc 
D     5.75     8.75    17.50    28.00    42.00  70.00 
WGPA-FM,  Chan.  236,  95.1mc,  lOkw 
N      2.00     2.50     5.00    10.00    15.00  25.00 

BLOOMSBURG,     10,633     pop.;  3,358 

homes;  95.5%  radio;  3,207  radio 
homes;  Columbia  Co. 

WCNR,  lkw-D,  930kc 

D     4.75     6.50    12.00    15.50    27.00  48.00 

WHLM,  lkw-D,  690kc 

D      5.00     6.75    12.50    24.50    38.00  55.00 

BRADDOCK,  16,488  pop.;  4,343  homes; 

94.5%    radio;    4,104    radio  homes; 

Allegheny  Co. 
WLOA,  lkw-D,  1550kc 
D      6.00     9.00    20.00    40.00    60.00  100.00 

(Includes  WLFM  (FM)  Pittsburgh) 

BRADFORD,  17,354  pop.;  5,397  homes; 

96.1%    radio;    5,187    radio  homes; 

McKean  Co.;  TV  alloc:  Chan.  48. 
WESB,  250w,  1490kc,  MBS,  Burn-Smith, 

Crossley 

D  5.00  6.00  12.00  24.00  36.00  60.00 
N      6.00     7.00    14.00    28.00    42.00  70.00 

BUTLER,  23,482  pop.;  7,097  homes; 
95.87o  radio;  6,799  radio  homes; 
Butler  Co.;  TV  alloc:  Chan.  43. 

2  AM  affiliates,  average  1-time  rates 
D      2.50     7.00    17.25    21.00    42.50  72.50 

WBUT,  500w-D,  1580kc 

D      2.50     4.00    12.00    17.00    35.00  60.00 

WBUT-FM.  Chan.  280,  103.9mc,  0.72kw, 

Bonus  days  only 
N       .83     1.33     4.00     5.67    11.67  20.00 
WISR,  250w-D,  680kc,  Hooper,  BMB 
D  10.00    22.50    25.00    50.00  85.00 

WISR-FM,   Chan.   249,   97.7mc,  0.56kw 

(50%  of  AM  rates) 

CARBONDALE,      16,296     pop.;  4,516 

homes;  94.6%  radio;  4,272  radio 
homes;  Lackawanna  Co. 

WCDL,  250w,  1230kc,  Cooke 

D      5.00      7.00    12.00    24.00    36.00  60.00 

N      7.00     9.00    18.00    36.00    54.00  90.00 


CARLISLE,   16,812  pop.;   4,862  homes; 

94.5%    radio;     4,595    radio  homes; 

Cumberland  Co. 
WLXW,  lkw-D,  1380kc 

SB  1M  5M  15M  30M  1  Hr 
D      6.40     8.00    14.40    28.80    43.20  72.00 

CHAMBERSBTJRG,    17,212    pop.;  5,216 
homes;     95.2%     radio;     4,966  radio 
homes;    Franklin    Co.;    TV  alloc: 
Chan.  46. 
WCHA,  lkw-D,  800kc,  Forjoe 
D      7.50     7.50    14.40    28.80    43.20  72.00 
WCHA-FM,  Chan.  249,  95.9mc,  0.82kw, 

Forjoe,  Bonus — Day  only. 
N  (Y3  of  AM  rates) 

CHARLEROI,  9,872  pop.;  Washington 
Co. 

WESA,  250W-D,  940kc,  KBS 

D  4.25     8.50    16.50    25.00  40.00 

CHESTER,  66,039  pop.;  17,803  homes; 
95.3%  radio;  16,966  radio  homes; 
Delaware  Co. 

2  AM  affiliates,  average  1-time  rates 
D      7.50    10.00    19.00    38.00    57.00  95.00 

WPWA,  lkw,  1590kc,  Conlan 

D      7.50    10.00    18.00    36.00    54.00  90.00 

N      7.50    10.00    18.00    36.00    54.00  90.00 

WVCH,  250w-D,  740kc 

D  10.00    20.00    40.00    60.00  100.00 

CLEARFIELD,  9,357  pop.;  Clearfield 
Co. 

WCPA,  lkw-D,  900kc 

D      6.00     6.00    15.00    25.00    40.00  60.00 

CO  ATE  S  VILLE,  13,826  pop.;  3,825 
homes;  94.4%  radio;  3,611  radio 
homes;  Chester  Co. 

WCOJ,  lkw-D,  1420kc 

D      7.00     8.00    16.00    32.00    48.00  80.00 

CONNELLS  VILLE,  13,293  pop.;  3,920 
homes;  95.4%  radio;  3,740  radio 
homes;  Fayette  Co. 

WCVI,  250w,  1340kc 

D  5.00    10.00    20.00    30.00  50.00 

N  7.00    16.00    32.00    48.0Q  80.00 

DOYLESTOWN,  5,262  pop.;  Bucks  Co. 

WBUX,  250w-D,  1570kc 

D      4.50     6.00    12.00    16.00    24.00  40.00 

DuBOIS,  11,497  pop.;  3,454  homes;  95.4% 
radio;  3,297  radio  homes;  Clearfield 
Co.;  TV  alloc:  Chan.  31. 
WCED,  250w,  1230kc,  CBS,  McGillvra 
D      5.00      6.25    12.90    22.40    36.40    56  00 
N      5.00      6.25    12.90    22.40    36.40    56  00 
WCED-FM,  Chan.  271,  102.1mc,  9.5kw, 
McGillvra,  Bonus 

EASTON,  35,632  pop.;  10,024  homes; 
96.8%  radio;  9,703  radio  homes; 
Northampton  Co.;  TV  alloc:  Chan. 
57. 

WEEX  (FM) ,  Chan.  252,  98.3me,  lkw 
D      3.50     3.50     6.00    10.00    15.00  25.00 
N     4.50     4.50     7.00    16.00    25.00  45.00 
WEST,     250w,     1400kc,     MBS,  NBC, 

Meeker,  Conlan 
D      5.00      6.50    12.25    27.50    40.00  60.00 
N      9.00     9.00    18.00    35.00    55.00  90.00 
WEST-FM,   Chan.   300,   107.9mc,  16kw, 

Meeker,  Bonus 


ERIE,  130,803  pop.;  37,258  homes;  96.8 
radio;  36,065  radio  homes;  Erie  Cc 
TV  alloc:  Chans.  12  (WICU(TV) 
35,  *41,  66. 


3  AM  affiliates, 

SB  1M 
D  9.00  9.00 
N    15.00  15.00 


average  1-time  rates 
5M  15M  30M  IE 
17.00  31.33  49.33  83.: 
26.00    53.00    80.67  135.1 


WERC,    5kw,    1260kc,    NBC,  Averj 

Knodel,  Pulse 
D     12.00    12.00    20.00    40.00    60.00  100.( 
N    18.00    18.00    30.00    60.00    90.00  150( 


Chan.  260, 


99.9mc,  9.7k\ 
15kw-aur.;  c 


r 


? 


WAi 


No', 


WERC-FM 

Bonus 
WICU   (TV),  Chan.  12 

kw-vis.;  Headley-Reed 
D    55.00    75.00  112.00  150.00  225.00  375.C' 
N    60.00    90.00  150.00  200.00  300.00  500.( 

WIKK,  5kw,  1330kc,  ABC,  H-R  Reps 
Hooper 

D      8.00     8.00    16.00  32.00    48.00  80.C 

N    14.00   14.00   28.00  56.00   84.00  140.C 

WJET,  250w-D,  1570kc,  National  Tim 
Sales 

D      6.75     6.75    12.00    24.00    36.00  60.0 

WLEU,  250w,  1450kc,  MBS 

D      7.00     7.00    13.00    22.00    40.00  70.0 

N    13.00    13.00    20.00    43.00    68.00  115.0 

WLEU-FM,  Chan.  250,  97.9mc,  9kw 
D      5.00     5.00    10.00    20.00    30.00  50.0i 
N     7.00     7.00   20.00   30.00    40.00  60.0 


Waynesboro,  Pa. 

Hark  to  WARK 

CBS  IN 
WAYN  ESBORO 

(3,270  Radio  Families) 
AND 

FRANKLIN  COUNTY 

(20,490  Radio  Families) 
EVERYONE  LISTENS  TO 

WA  R  K 

HAGERSTOWN,  MD. 

With  Studios  in 
THE  ANTHONY  WAYNE  HOTEL 

Waynesboro,  Pa. 

Ask  Radio  Representatives 
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Marketbook 


BROADCASTING    •  Telecasting. 


GETTYSBURG,  7,046  pop.;  Adams  Co. 
WGET,  250w,  1450kc,  KBS 

SB       1M     5M      15M      30M     1  Hr 

D  5.00    10.00    20.00    30.00  50.00 

N  5.00    10.00    20.00    30.00  50.00 

I  GREENSBURG,      16,923      pop.;  5,023 

homes;    96.8%     radio;    4,862  radio 
homes;  Westmoreland  Co. 
WHJB,  lkw-D,  500w-N,  620kc 

ID      5.60     7.00    17.00    34.00    51.00  85.00 

N      8.00    10.00    25.00    50.00    75.00  125.00 

HANOVER,  14,048  pop.;  4,355  homes; 
95.3%  radio;  4,150  radio  homes; 
York  Co. 

WHVR,  lkw-D,  500w-N,  1280kc,  MBS 
ID      5.60     7.00    14.00    28.00    42.00  70.00 
N      8.00    10.00    20.00    40.00    60.00  100.00 

HARRISBURG,     89,544     pop.;  27,483 

homes;    97.6%    radio;    26,823  radio 

homes;  Dauphin  Co.;  TV  alloc: 
Chans.  27,  33,  71. 

3  AM  affiliates,  average  1-time  rates 
ID      8.67     8.67    18.17    36.33    55.33  90.00 
N    13.17    13.17    27.50    52.50    80.00  133.33 

WHGB,  250w,  1400kc,  ABC,  Weed,  Con- 
Ian 

ID  7.50  7.50  17.00  34.00  51.00  85.00 
N  9.50  9.50  25.00  50.00  75.00  125.00 
WHP,  5kw,  580kc,  CBS,  Boiling 
D  12.00  12.00  20.00  40.00  60.00  100.00 
N  18.00  18.00  30.00  60.00  90.00  150.00 
WHP-FM,  Chan.  247,  97.3mc,  4kw 
(duplication  of  AM,  balance  sold  in- 
dependently) 

I WKBO,   250w,   1230kc,   NBC,  Meeker, 

I  Conlan 

D  6.50  7.50  17.50  35.00  55.00  85.00 
N    12.00    12.00    27.50    47.50    75.00  125.00 

HAZELTON,  35,491  pop.;  9,769  homes; 
96.8%    radio;    9,456    radio  homes; 
J    Luzerne  Co.,  TV  alloc:  Chan.  63. 
B  WAZL,  250w,  1490kc,  NBC,  MBS,  Meek- 
er 

D      5.00     6.25    13.25    30.50    43.00  64.00 
'N     8.00     8.00    19.50    37.00    58.00  95.00 
WAZL-FM,   Chan.   250,   97.9mc,  7.8kw, 
Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


HOMESTEAD,  10,046  pop.;  2,777  homes; 

94.5%    radio;     2,624    radio  homes; 

Allegheny  Co. 
WHOD,     250w-D,     860kc,  Interstate 

United  Newspapers 

SB  1M  5M  15M  30M  1  Hr 
D  8.50  8.50  17.00  34.00  51.00  85.00 
HUNTINGDON,  7,330  pop.;  Huntingdon 

Co. 

WHUN,  250w,  1400kc,  MBS 
D      3.00     4.50    13.00    16.90    29.25  52.00 
N     5.00     6.00    15.60    26.00    45.50  78.00 
INDIANA,    11,743   pop.;    3,456  homes; 

97.7%     radio;     3,377    radio  homes; 

Indiana  Co. 
WD  AD,  250w,  1450kc,  CBS,  McGillvra, 

Conlan 

D  5.00  6.00  12.90  22.40  36.40  56.00 
N  5.00  6.00  12.90  22.40  36.40  56.00 
JOHNSTOWN,  63,232  pop.;  17,360 
homes;  94.5%  radio;  16,405  radio 
homes;  Cambria  Co.;  TV  alloc: 
Chans.  6  (WJ AC-TV,  now  Chan.  13), 
56. 

3  AM  affiliates,  average  1-time  rates 
D      6.83      7.17    15.67    30.67    46.17  86.67 
N     8.75     9.67    24.67    44.33    67.33  110.00 

WARD,  250w,  1490kc,  CBS,  Weed 
D     8.00     8.00    16.00    32.00    48.00  80.00 
N      9.00     9.00    25.00    45.00    70.00  110.00 
WARD-FM,  Chan.  221,  92.1mc,  0.25kw, 
Bonus 

WCRO,  250w,  1230kc,  ABC,  MBS,  Radio 
Reps. 

D      4.50     5.50    15.00    28.00    42.50  70.00 
N      5.25     8.00    25.00    40.00    60.00  100.00 
WJAC,    250w,    1400kc,    NBC,  Young, 
Hooper 

D  8.00  8.00  16.00  32.00  48.00  80.00 
N  12.00  12.00  24.00  48.00  72.00  120.00 
WJAC-FM,   Chan.   238,   95.5mc,  8.3kw, 

Young,  Bonus 
WJ  AC-TV,  Chan.  13,  4.6kw-aur.;  9.3kw- 

vis.,  ABC,  CBS,  NBC,  DuMont,  Katz 
D  54.00  54.00  85.00  130.00  200.00  330.00 
N    90.00    90.00  140.00  220.00  330.00  550.00 

KITTANNING,  7,731  pop.;  Armstrong 
Co. 

WACB,  500W-D,  1380kc 

D      6.00     6.00    12.00    30.00  40.00  70.00 

LANCASTER,  63,774  pop.;  18,884  homes; 
95.3%  radio;  17,996  radio  homes; 
Lancaster  Co.;  TV  alloc:  Chans.  8 
(WGAL-TV,  now  Chan.  4),  21. 

2  AM  affiliates,  average  1-time  rates 
D      6.75     7.80    18.75    37.50    57.50  87.50 
N    12.00    12.00    28.75    48.75    77.50  127.50 


MARKET  INDICATORS  FOR  PENNSYLVANIA 

CLASSIFICATIONS                   FIGURES  YR.  FIGURES  YR. 

Population                                         10,498,012    '50  9,900,180  '40 

Urban  Population                                7,403,036    '50  (1)  6,586,877  '40 

Rural  Population                                 3,094,976    '50  (1)  3,313,303  '40 

Total  Homes                                       2,918,672    '50  2,515,524  '40 

Percentage  Radio                         -           95.5%    '50  92.4%  '40 

Radio  Homes                                      2,771,104    '50  2,265,921  '40 

Retail  Sales   $10,563,141,000    '51  $9,030,166,000  '48 

Automobiles                                        3,189,198    '51  3,009,820  '50 

Telephones                                          3,323,600    '52  1,961,600  '45 

New  Construction                         $1,704,400,000    '51  $  504,300,000  '40 

Farm  Income                               $  545,996,998    '49  $  395,629,689  '44 

Internal  Revenue  Collections  .  .  $3,880,132,291    '51  $2,964,381,617  '50 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 


WGAL,  250w,  1490kc,  MBS,  NBC,  Meek- 
er, Conlan 


SB 


1M     5M     15M     30M     1  Hr 


D  6.50  7.60  17.50  35.00  55.00  85.00 
N    12.00    12.00    27.50    47.50    75.00  125.00 

WGAL-FM,  Chan.  257,  101.3mc,  16kw, 
Meeker,  Bonus 

WGAL-TV,  Chan.  4,  0.88kw-aur.;  lkw- 
vis.;  ABC,  CBS,  NBC,  DuMont,  Meek- 
er 

D  60.00    87.50  130.00  195.00  325.00 

N  125.00  175.00  260.00  390.00  650.00 

WLAN,  lkw,  1390kc,  ABC,  Headley- 
Reed 

D  7.00  8.00  20.00  40.00  60.00  90.00 
N    12.00    12.00    30.00    50.00    80.00  130.00 

WLAN-FM,  Chan.  245,  96.9mc,  20kw, 
Headley-Reed,  Bonus 

LATROBE,   11,811   pop.;   3,296  homes; 

95.3%     radio;     3,141    radio  homes; 

Westmoreland  Co. 
WAKU,  250w-D,  1570kc 
D  6.00    15.00    25.00    40.00  60.00 

LEBANON,  28,156  pop.;   8,346  homes; 

96.2%     radio;     8,029    radio  homes; 

Lebanon  Co.;  TV  alloc:  Chan.  15. 
WLAB  (FM) ,  Chan.  281,  104.1mc,  4.4kw 
D  4.00     8.00    12.00    18.00  30.00 

N  6.00    12.00    18.00    24.00  40.00 


WLBR,  lkw,  1270kc,  Burn-Smith,  Con- 
lan 

SB      1M     5M     15M     30M  1  Hr 

D                7.50    18.00    32.00    50.00  75.00 

N               7.50    18.00    32.00    50.00  75.00 
WLBR-FM,  Chan.  261,  lOO.lmc,  0.64kw, 
Rambeau,;  Bonus 

LEMOYNE,  4,605  pop.;  Cumberland 
Co. 

WCMB,  5kw,  1460kc,  MBS,  Cooke 

D      7.00     7.00    22.50    45.00    65.00  100.00 

N      9.50     9.50    25.00    50.00    75.00  120.00 

LEWISTOWN,  13,894  pop.;  4,440  homes; 
95.3%  radio;  4,231  radio  homes; 
Mifflin  Co.;  TV  alloc:  Chan.  38. 

WKVA,  lkw-D,  920kc 

D      7.00     7.00    10.00    20.00  60.00 

WMRF,  250w,  1490kc,  NBC,  Burn- 
Smith 

D  4.50    10.00    13.00    22.00  40.00 

N  6.00    12.00    20.00    35.00  60.00 

WLTN  (FM),  Chan.  250,  97.9mc,  2.25kw 
(Rates  on  request) 

LOCK  HAVEN,  11,381  pop.;  3,316 
homes;  94.6%  radio;  3,137  radio 
homes;  Clinton  Co.;  TV  alloc:  Chan. 
32. 

WBPZ,  250w,  1230kc,  MBS,  McGillvra 
D  4.50    10.00    13.00    22.50  40.00 

N  6.00    12.00    20.00    35.00  60.00 

(Continued  on  page  162) 


HARRISBURG 


Top  Quality  Market  in  the  State 
Highest  Per  Capita  Income  . . .  Highest 
Quality  of  Market . . .  Among  States 
Major  Markets 

Retail  Sales  192%  of  Average 


Harrisburg  is  far  ahead  of  every  major  market  in 
Pennsylvania  in  retail  sales  activity  .  .  .  92%  above 
the  national  average. 

Food  sales  show  a  margin  of  42%!  General  merchan- 
dise 159%!  Furniture-household-radio  sales  163%! 
Automotive  91%!  Drug  products  141%!  With  retail 
sales  and  income  so  far  above  average,  no  wonder 
Harrisburg's  Quality  of  Market  score  is  148! 
These  big  sales  peaks  result  partly  from  Harris- 
burg's per  capita  buying  power  .  .  .  $2,007,  and 


partly  from  the  fact  that  the  city  is  the  shopping  cen- 
ter of  rich  Dauphin  County  whose  county-wide  in- 
come average  is  $353  above  the  U.  S.  per  capita. 
Your  selling,  too,  has  an  above-average  effect  when  you 
use  WHP  .  .  .  The  Key  Station  in  the 
Keystone  State  .  .  .  now  heard  regular- 
ly in  tens  of  thousands  of  additional 
homes  in  Pennsylvania's  South  Cen- 
tral area— including  markets  like  Lan- 
caster, York,  Lebanon. 


HARRISBURG,  PA. 

CBS  RADIO  NETWORK 
5000  WATTS  •  580  KC 


CBS 

WHP 

5000  WATTS 
580  K.C. 


THE  KEYSTONE  STATION  IN  THE  KEYSTONE  STATE    •    Represented  by  THE  BOLLING  CO. 


1ROADCASTING    •  Telecastin 


PENNSYLVANIA 

SPOT  RATE  FINDER 

(Continued  from  page  161) 

McK EE  SPORT.  51,502  pop.;  14,879 
homes;  96.1%  radio;  14,298  radio 
homes;  Allegheny  Co. 


2   AM   non-affiliates,    average  1-time 
rates 

SB       1M     5M      15M     30M     1  Hr 

D      6.00     8.50    16.00    40.00    60.00  90.00 


WEDO,  lkw-D,  810kc 

D      6.00     9.00    16.00    40.00    60.00  90.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WMCK,  lkw,  1360kc 

SB      1M     5M     15M     30M     1  Hr 

D  6.00  8.00  16.00  40.00  60.00  90.00 
N     6.00     8.00    16.00    40.00    60.00  90.00 

WMCK-FM,  Chan.  285,  104.9mc,  0.5kw, 
Bonus 

MEADVILLE,  18,972  pop.;  5,987  homes; 

96.2%     radio;     5,759    radio  homes; 

Crawford  Co.;  TV  alloc:  Chan.  37. 
WMGW,  250w,  1490kc,  ABC 
D      4.15     5.00    12.25    27.50    40.00  60.00 
N  6.75    18.00    35.00    55.00  90.00 

WMGW-FM,  Chan.  262,  100.3mc,  lOkw, 

Bonus 

MORRIS VILLE,  6,787  pop.;  Bucks  Co. 
WBUD,  250w,  1490kc 

(CP  to  move  to  Trenton,  N.  J.) 
D  8.00    18.00    30.00    48.00  80.00 

N  8.00    18.00    30.00    48.00  80.00 


NANTICOKE,  20,160  pop.;  5,919  homes; 

95.3%     radio;     5,641  radio  homes; 

Luzerne  Co. 
WHWL,  lkw-D,  730kc,  Forjoe 

SB  1M  5M  15M  30M  1  Hr 
D  6.50     8.21    22.78    37.80  65.00 

N  10.00    14.00    36.00    60.00  96.00 

NEW  CASTLE,  48,834  pop.;  14,141 
homes;  93.8%  radio;  13,264  radio 
homes;  Lawrence  Co.;  TV  alloc: 
Chan.  45. 

WKST,  lkw,  1280kc,  MBS,  Meeker, 
Conlan 

D  6.50  8.00  14.00  28.00  42.00  70.00 
N    10.00    12.00    16.00    32.00    48.00  80.00 

NEW  KENSINGTON,  25,146  pop.;  7,277 
.homes;     96.1%    radio;    6,993  radio 
homes;  Westmoreland  Co. 
WKPA,  250w-D,  1150kc,  Continental 
D      5.00     6.00    12.00    25.00    38.00  68.00 

NORRISTOWN,  38,126  pop.;  9,033 
homes;  97.6%  radio;  8,816  radio 
homes;  Montgomery  Co. 

WNAR,  500w-D,  lllOkc,  Grant 

D      8.00    10.00    21.00    42.00    63.00  105.00 

OIL  CITY,  19,581  pop.;  5,855  homes; 
95.3%  radio;  5,580  radio  homes; 
Venango  Co.;  TV  alloc:  Chan.  64. 

WKRZ,  250w,  1340kc 

D  10.80    20.00    35.00  55.00 

N  13.80    24.00    39.00  65.00 

PHILADELPHIA,  2,071,605  pop.;  585,802 
homes;  96.1%  radio;  562,955  radio 
homes;  Philadelphia  Co.;  TV  alloc: 
Chans.  3  (WPTZ(TV)),  6  (WFIL-TV), 
10  (WCAU-TV),  17,  23,  29,  *35. 


4  AM  affiliates,  average  1-time  rates 
D    34.75    37.50    51.75  103.50  157.75  265.25 
N    56.25    60.00    87.50  167.50  253.75  428.75 


6   AM   non-affiliates,    average  1-time 
rates 

D  14.17  13.33  23.33  44.50  67.67  111.67 
N    21.25    20.25    34.25    64.75  102.75  161.25 


KYW,    50kw,    1060kc,    NBC,    Free  & 

Peters,  BMB,  Pulse 
D    35.00    35.00    50.00  100.00  150.00  250.00 
N    60.00    60.00  100.00  200.00  300.00  500.00 

KYW-FM,  Chan.  223,  92.5mc,  20kw,  Free 
&  Peters,  Bonus 


WCAU,  50kw,  1210kc,  CBS,  CBS  Radi 
Spot  Sales 

SB      1M     5M     15M     30M  IB 

D  45.00  45.00  60.00  120.00  180.00  300.0 
N  90.00  90.00  120.00  240.00  360.00  600.0 
WCAU-FM,   Chan.   251,   98.1mc,  llkw 

Bonus 

WCAU-TV,  Chan.  10,  14kw-aur.;  25kw  I 

vis.;  CBS,  CBS  Radio  Spot  Sales 
D  100.00  100.00  150.00  240.00  360.00  6OO.0J 
N  220.00  220.00  300.00  480.00  720.00  1,200.0| 
WDAS,  250w,  1400kc,  Forjoe 
D  7.50  9.00  18.00  36.00  54.00  90.0fl 
N  7.50  9.00  18.00  36.00  54.00  90.0| 
WFIL,  5kw,  560kc,  ABC,  Katz,  Pulse  1 
D  35.00  40.00  55.00  110.00  175.00  315.0(1 
N  35.00  40.00  55.00  110.00  175.00  315.0(1 
WFIL-FM,   Chan.   271,   102.1mc,  lOkw] 

Katz,  Bonus 
WFIL-TV.  Chan.  6,  13.5kw-aur.;  27kw- 

vis.;  ABC,  Katz 
D  210.00  210.00  281.25  450.00  675.00  1,125.0( 
N  300.00  300.00  375.00  600.00  900.00  1,500.0C 
WFLN  (FM) ,  Chan.  239,  95.7mc,  20kw 
D      6.00     6.00    12.00    20.00    30.00  45.0C 
N    10.00    10.00    20.00    37.50    55.00  90.0C 
WHAT,  250w,  1340kc,  Pulse 
D  7.00    24.00    48.00    72.00  120.00 

N  7.00    24.00    48.00    72.00  120.00 

WHAT-FM,  Chan.  287,  105.3mc,  20kw, 

Bonus 

WIBG,  lOkw,  990kc,  Radio  Reps. 
D  15.00    32.00    68.00  105.00  180.00 

N  30.00    50.00  100.00  185.00  285.00 

WD3G-FM,  Chan.  231,  94.1mc,  20kw 
WIP,  5kw,  610kc,  MBS,  Petry,  BMB 
D    24.00    30.00    42.00    84.00  126.00  196.00 
N    40.00    50.00    75.00  120.00  180.00  300.00 
WIP-FM,    Chan.    227,    93.3mc,  20kw. 

Petry,  Bonus 
WJMJ,  lkw-D,  1540kc,  McGillvra 
D    10.00    15.00    20.00    40.00    60.00  100.00 
WPEN,  5kw,  950kc,  Rambeau 
D    25.00    25.00    35.00    50.00    75.00  100.00 
N    35.00    35.00    45.00    75.00  100.00  150.00 
WPEN-FM,  Chan.  275,  102.9mc,  20kw, 

Rambeau 

(Rates  on  request) 
WPTZ  (TV),  Chan.  3,  8.1kw-aur.;  16.2 

kw-vis.;  NBC,  NBC  Spot  Sales 
D  135.00  135.00  187.50  300.00  450.00  750.00 
N  300.00  300.00  375.00  600.00  900.00  1,500.00 
WTEL,  250w-D,  860kc 
D  9.00    11.00    25.00    40.00  80.00 

(Continued  on  page  166) 


2nd  largest  metropolitan 
market  in  Western  Pennsylvania 

—nearly  300,000. 
WARD  gets  renewals  because  WARD  gets  results. 


IUHRD 


■hr  -  WMWlWkV  WB 2nd 

ratings  CBS  RADIO  NETWORK  (OF  market  in 

RESULTS  \nm  WESTERN 

RENEWALS  WEED  &  CO.,  Representative  \Jflf  PENNSYLVANIA 


Teclaij,  154,000,000 AwwfUM  uJatff  1o  koutr.. 

What  goes  on  in  Washington? 


Ziv's  new  dramatic  entertainment  brings 
Washington  to  your  community! 


j|  JL     TRANSCRIBED  FOR  LOCAL  AND  ft 


THE  GREAT  NON-PARTISAN 
RADIO  SERIES  THAT  HELPS 
YOUR  COMMUNITY  TO  A 
BETTER  UNDERSTAND- 
ING OF  HOW  OUR 
GOVERNMENT  WORKS! 


An  all-star  supporting  cast. 
Superb  Music  •  Brilliant  Scripts 
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50  ON  YOUR  DIAL 

lllLADELPHIA'S  1ST  INDEPENDENT  STATION 

ST  IN  MERCHANDISING 

1ST  IN  POINT  OF  SALE  PROMOTION 
AND  RESULTS 

DADCASTING    •  Telecasting 
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Look 

twice  at 


First  Choice  for 
Philadelphia . . .  the  City 

//you  want  to  regularly  reach  4  out  of  every 
5  Philadelphia  radio  listeners  .  .  .  if  you  want 
to  influence  buying  patterns  for  more  than 
1,800,000  people  in  the  city's  radio  homes  .  .  . 
if  you  want  saturation  coverage  where  it  counts, 
in  the  point-of-sale  area  at  the  center  of  Amer- 
ica's 3rd  Market  .  .  .  then  your  first  choice  is 
WFIL,  only  Philadelphia  station  with  a  growing 
audience  .  .  .  day  and  night ! 
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. . .  Hub  of  America's  3rd  Market 


WM.  FULTON  KURTZ,  Philadelphia  banker 
— He  is  president  of  The  Pennsylvania  Com- 
pany for  Banking  and  Trusts,  one  of  239 
banking  institutions  in  WFIL-adelphia  with 
total  i  assets  of  over  7  billions  of  dollars. 


IMOGENE  GLUCK,  Wildwood  housewife- 
She  and  other  "chiefs"  of  the  14-County 
area's  1,301,233  households  supervise  buy- 
ing power  that  amounts  to  $5,454  per  fam- 
ily per  year.  She's  a  "regular,"  a  WFIL  fan. 


MILTON  H.  PAGEL,  Norristown  retailer — 
Pagel's  Men's  Store,  and  57,000  other  retail 
stores  in  America's  third  largest  market, 
account  for  $4,163,861,000  in  retail  goods 
sold  .  .  .  much  of  it  advertised  on  WFIL. 


First  Choice  for 
the  14-County  Market 

More  than  half  the  4,400,000  people  in  Amer- 
ica's 3rd  Market  live  outside  city  limits  .  .  . 
account  for  half  the  sales.  And  WFIL's  pene- 
trating signal  extends  like  a  blanket  far  beyond 
this  14-County  Retail  Trading  Area  whose 
combined  buying  power  is  $6,981,101,000. 
This  is  where  WFIL's  voice  is  strongest  .  .  . 
where  people  spend  the  most.  For  consistent 
pulling  power  schedule  WFIL. 


560  kc. 


&fje  Pfjtlabelpfna 
inquirer  Station 


An  ABC  Affiliate 
First  on  the  Dial 
In  America's  Third  Marke: 


Represented  by  THE  KATZ  AGENCY 
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The  pioneer  24-HOUR  TV 
STATION 


WDTV 


a  great  station  in  a  great 
market  .  .  . 

serves  more  than  two  million  viewers  in 
the  Pittsburgh  district  with  the  finest  in 
television  entertainment. 

RESU  LT? 

Advertisers  get  maximum  results  for  their 
advertising  dollars  in  the  nation's  eighth 
market .  .  .  where  almost  all  the  sets  are 
tuned  all  of  the  time  to  WDTV 


Round-the-clock 


24-Hour  TV  station 


WDTf 

Chamber  of  Commerce  Building 

PITTSBURGH  19,  PENNSYLVANIA 
A 

oil  Mont 

TELEVISION  STATION 

Harold  C.  Lund,  General  Manager 


PENNSYLVANIA 

SPOT  RATE  FINDER 

(Continued  from  page  162) 

PITTSBURGH,  676,806  pop.;  190,670 
homes;  96.1%  radio;  183,233  radio 
homes;  Allegheny  Co.;  TV  alloc: 
Chans.  2  (WDTV(TV),  now  Chan.  3). 
11,  *13,  16,  47,  53. 

4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  lHr 
D  24.25  31.12  46.88  90.00  138.75  226.12 
N    48.50   61.25   93.75  180.00  277.50  447.25 


3    AM    non-affiliates,    average  1-time 
rates 

D    11.06    15.50    25.00    51.33    77.00  128.33 


KDKA,  50kw,  1020kc,  NBC,  Free  & 
Peters,  BMB,  Nielsen 

D    45.00    50T00    60.00  120.00  180.00  300.00 

N    90.00    95.00  120.00  240.00  360.00  600.00 

KDKA-FM,  Chan.  225,  92.9mc,  9kw, 
Free  &  Peters,  Bonus 

KQV,  5kw,  1410kc,  MBS,  Weed  Hooper 

D    14.00    20.00    35.00    70.00  105.00  175.00 

N    28.00    40.00    70.00  140.00  210.00  330.00 

WCAE,  5kw,  1250kc,  ABC,  Katz,  BMB 

D    19.00    27.50    47.50    95.00  150.00  237.50 

N    38.00    55.00    95.00  190.00  300.00  475.00 

WCAE-FM,  Chan.  241,  96.1mc,  12kw, 
Bonus 

WDTV  (TV),  Chan.  3,  8.3kw-aur.;  16.6 
kw-vis.;  ABC,  CBS,  NBC,  DuMont 

D    75.00  100.00  162.50  260.00  390.00  650.00 

N  125.00  150.00  250.00  400.00  600.00  1,000.00 

WJAS,  5kw,  1320kc,  CBS,  Hollingbery, 
Hooper 

D    19.00    27.00    45.00    75.00  120.00  192.00 

N    38.00    55.00    90.00  150.00  240.00  384.00 

WJAS-FM,  Chan.  259,  99.7mc,  24kw, 
Hollingbery,  Bonus 

WKJF   (FM),  Chan.  229,  93.7mc,  20kw 

D  5.60    14.00    28.00    42.00  70.00 

N  5.60    14.00    28.00    42.00  70.00 

WPGH,  lkw-D,  1080kc 

D      8.00    12.50    18.00    40.00    60.00  100.00 

WPIT,  lkw-D,  730kc,  Forjoe 

D    11.20    14.00    25.00    50.00    75.00  125.00 

WWSW,  5kw,  970kc,  Blair,  Hooper 

D    14.00    20.00    32.00    64.00    96.00  160.00 

N    17.50    25.00    40.00    80.00  120.00  200.00 

WWSW-FM,  Chan.  233,  94.5mc,  8.5kw, 
Blair,  Bonus 

POTTSTOWN,  22,589  pop.;  6,629  homes; 
96.7%  radio;  6,410  radio  homes; 
Montgomery  Co. 

WPAZ,  lkw-D,  1370kc,  Rambeau,  Con- 
Ian 

D  7.50    16.00    17.00    48.00  80.00 

POTTS VDLLE,  23,640  pop.;  6,692  homes; 
96.0%  radio;  6,424  radio  homes; 
Schuykill  Co. 

WPAM,  250w,  1450kc,  MBS,  McKinney, 
Conlan,  BMB,  Crossley 

D      4.00     6.00    11.00    18.00    30.00  50.00 

N     5.50     7.50    15.00    22.50    45.00  65.00 

WPAM-FM,  Chan.  238,  95.5mc,  5.1kw, 
Everett-McKinney,  Bonus 

WPPA,  lkw-D,  500w-N,  1360kc 

D  5.80    16.00    32.00    48.00  80.00 

N  7.25    20.00    40.00    60.00  100.00 

WPPA-FM,  Chan.  270,  101. 9mc,  2.8kw 

D  2.55  9.60    19.20  38.40 

N  3.40  12.00    24.00  48.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


READING,  109,320  pop.;  32,282  hon 
96.8%  radio;  31,248  radio  hori 
Berks  Co.;  TV  alloc:  Chans.  55,  { 

3  AM  affiliates,  average  1-time  rat 
SB      1M     5M     15M  30M 

D     7.17     8.50    19.17   36.67   56.67  9 

N    13.00    13.00    27.50    51.88    79.00  13 

WEEU,  lkw,  850kc,  ABC,  Headley-Ri 

D      7.00     8.00    20.00    40.00    60.00  10 

N    12.00    12.00    30.00    60.00    90.00  1& 

WEEU-FM,    Chan.    225,  92.9mc, 
Bonus 

WHUM,  250w,  1240kc,  CBS,  H-R  Rc 

D      8.00    10.00    20.00    35.00    55.00  8 

N    15.00    15.00    25.00    48.00    72.00  12( 

WRAW,  250w,  1340kc,  NBC,  Meek 
Conlan 

D      6.50     7.50  17.50    35.00    55.00  8c 

N    12.00    12.00  27.50    47.50    75.00  12 


RED  LION,  5,119  pop.;  York  Co. 
WGCB,  lkw-D,  1440kc,  Kennedy 
D  7.00    14.00    28.00    42.00  70 


ROCHESTER,  7,197  pop.;  Beaver  Co|rq 
WRYO,  250w-D,  1050kc 
D  4.00    11.75   23.50   40.00  | 

SAYRE,  7,735  pop.;  Bradford  Co. 
WATS,  lkw-D,  1470kc 
D      5.00     5.00     9.00    13.00    22.00  36 
N     5.00     5.00     9.00    13.00    22.00  36 


980  KILOCYCLES  •  5000W  (d)  1000W  (n) 
AM-FM  •  ABC  AFFILIATE 
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S CRANIO N,  125,536  pop.;  36,491  homes; 
4   96.1%    radio;    35,068    radio  homes; 
Lackawana  Co.;   TV  alloc:  Chans. 
16,  22,  73. 

J  AM  affiliates,  average  1-time  rates 
SB      1M     5M     15M     30M     1  Hr 
II    10.10     9.57    16.67    31.00    46.67  77.67 
It  16.00    13.33   23.00   43.67   83.00  138.33 

5 ARM,  5kw,  590kc,  ABC,  Hollingbery 
5  7.20  7.20  12.00  24.00  36.00  60.00 
J    12.00    12.00    24.00    48.00    72.00  120.00 

VGBI,    lkw-D,   500w-N,    910kc,  CBS, 

Blair,  Hooper 

)    13.00    13.00    21.00    35.00    53.00  88.00 

J    20.00    20.00    42.00    70.00  105.00  175.00 

VGBI-FM,  Chan.  267,  101.3mc,  1.8kw, 
I2f!  Blair,  Bonus 

VQAN,  500w-D,  630kc,  Boiling 
J     7.80     7.80    13.00    26.00    39.00  65.00 
Ut       7.80    7.80    13.00    26.00    39.00  65.00 

tyVQAN-FM,   Chan.   222,   92.3mc,  18kw, 
Bonus  daytime 
i?  (Night  rates  on  request) 

VSCR,  lkw-D,  500w-N,  1320kc,  NBC 
)  8.50    17.00    34.00    51.00  85.00 

£r  12.00    24.00    48.00    72.00  120.00 


Tote:  All  rates  one-time.  Population, 
lome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
Ford. 


PROMOTION . . . 

•  NEWSPAPER  STORIES 
DISPLAY  ADS 

•  PROMOTIONAL  SPOTS 

•  DEALER  MAILINGS 

•  PROGRAM  LISTINGS 

COVERAGE . . . 

•  185,000  Radio  Homes 

•  38V2  mile  radius 

•  Two  markers  for  the  cost 
of  one  .  .  .  you  get  Scran- 
ton  and  Wilkes-Barre 
plus! 

PROGRAMMING 

The  accent  is  on  news  .  .  . 
local  news  provided  by  the 
Scranton  Times  with  seven 
radio  equipped  cars.  Good 
music  and  tops  in  Sports 
rounds  out  the  WQAN  pro- 
gramming. 

Represented  by  Boiling 


AM 


fm 


SCRANTON,  PENNA 


SHAMOKIN,  16,879  pop.;  4,995  homes; 
96.8%  radio;  4,835  radio  homes; 
Northumberland  Co. 

WISL,  lkw,  1480kc,  MBS,  Forjoe,  Con- 
Ian 

SB      1M     5M     15M     30M     1  Hr 

D  5.00  6.50  15.00  35.00  50.00  80.00 
N     5.00     6.50   20.00   35.00   50.00  80.00 

SHARON,  26,454  pop.;  7,603  homes; 
97.6%  radio;  7,421  radio  homes; 
Mercer  Co.;  TV  alloc:  Chan.  39. 

WPIC,  lkw-D,  790kc,  Young 

D  9.00    12.00    24.00    36.00  60.00 

WPIC-FM,  Chan.  275,  102.9mc,  26kw, 
Young 

D  3.00     6.25    12.50    20.00  30.00 

N  5.00    10.00   20.00   30.00  50.00 

SOMERSET,  5,936  pop.;  Somerset  Co. 

WVSC,  250w-D,  990kc 

D      4.00     5.50     8.00    16.00    24.00  40.00 

STATE    COLLEGE,   17,227  pop.;  3,065 

homes;    97.6%    radio;    2,991  radio 

homes;  Centre  Co.;  TV  alloc:  Chan. 
*44. 

WMAJ,  250w,  1450kc,  MBS 

D      4.50     3.50    11.70    15.30    25.50  47.00 

N     5.00     4.85    14.20    23.30    40.50  70.00 

ST.  MARY'S,  7,846  pop.;  Elk  Co. 
WKBI,  250w,  1400kc,  MBS 

D      5.00     6.00    12.00    20.00    35.00  60.00 

N     5.00     6.00    12.00   20.00.  35.00  60.00 

STROUD  SBURG,  6,361  pop.;  Monroe 
Co. 

WVPO,  250w-D,  840kc,  Radio  Reps. 
D      6.00     6.00    12.00    24.00    36.00  60.00 

SUNBURY,   15,570  pop.;  4,917  homes; 

97.6%    radio;    4,799    radio  homes; 

Northumberland  Co.;  TV  alloc: 
Chan.  65. 

WKOK,  250w,  1240kc,  ABC 

D     5.40     5.40    12.00    15.60    27.00  48.00 

N      7.20     7.20    14.40    24.00    42.00  72.00 

WKOK-FM,  Chan.  231,  94.1mc,  4.4kw, 
ABC 

UNIONTOWN,  20,471  pop.;  6,063  homes; 
94.4%  radio;  5,723  radio  homes; 
Fayette  Co.,  TV  alloc:  Chan.  14. 

WMBS,  lkw,  590kc,  CBS,  Meeker 

D      4.50     7.50    15.00    30.00    45.00  75.00 

N      7.50    12.50    25.00    50.00    75.00  125.00 

WARREN,  14,849  pop.;  4,754  homes; 
95.5%  radio;  4,540  radio  homes; 
Warren  Co. 

WNAE,  lkw-D,  1310kc 

D      6.00     6.00    10.00    16.00    24.00  40.00 


Here's  Proof  that 


ROADCASTING  • 


WRRN  (FM),  Chan.  222,  92.3mc,  2.20kw 
D      1.50     1.50     2.50     4.32     6.48  10.80 
N      1.50     1.50     2.50     4.32     6.48  10.80 
(Continued  on  page  168) 
Telecasting 


KQV  COVERS  THE 
RICH  PITTSBURGH 
MARKET! 


Homes  Inside  KQV's 

County 

1/2  MV  Contour 

DAY 

NIGHT 

Allegheny 

407,013 

370,373 

Armstrong 

5,937 

2,756 

Beaver 

28,455 

10,388 

Butler 

9,360 

4,554 

Fayette 

25,446 

35,529 

Greene 

2,721 

2,154 

Indiana 

2,922 

2,143 

Washington 

48,193 

42,099 

Westmoreland 

74,218 

64,430 

TOTALS 

604,265 

534,426 

5  O  OO  W 
141 O  KC 

BASIC  MUTUAL  NETWORK 


Pittsburgh's  Aggressive  Radio  Station 

National  Reps.,  WEED  &  CO. 
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SEE  WHAT 

5000 


WATTS 


BUYS  ON 


ARM 

SCRANTON 


N.E.  PENNA.'s 
MOST  POWERFUL 
STATION 
DAY  AND  NIGHT 


NOW 


590 


PENNSYLVANIA 

SPOT  RATE  FINDER 

(Continued  from  page  167) 

WASHINGTON,  26,280  pop.;  7,621 
homes;  95.3%  radio;  7,263  radio 
homes;  Washington  Co.;  TV  alloc: 
Chan.  63. 

WJPA,  250w,  1450kc,  MBS.  McGillvra, 
Conlan 

SB      1M     5M     15M     30M     1  Hr 

D  3.60  5.40  10.30  21.60  32.40  54.00 
N     5.40     7.20    14.40    28.00    43.20  72.00 

WJPA-FM,  Chan.  282.  104.3mc.  6kw. 
McGillvra,  Bonus 

WDLKES-BARRE,    76,826  pop.;  21,048 

homes;    96.1%    radio;  20,227  radio 

homes;  Luzerne  Co.;  TV  alloc: 
Chans.  28,  34. 

3  AM  affiliates,  average  1-time  rates 
D      9.00     8.17    15.67    31.33    46.67  77.33 
N    11.50    10.83    23.67    47.00    70.33  116.67 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WBAX,  250w,  1240kc.  MBS,  Burn-Smith 
D  6.50    13.00    26.00    38.00  62.00 

N  9.50    19.00    37.00    55.00  90.00 

SB      1M     5M  15M  30M     1  Hr 

WBRE,  250w,  1340kc,  NBC,  Conlan 

D     8.00     8.00    14.00  28.00  42.00  70.00 

N    11.00    11.00    22.00  44.00  66.00  110.00 

WBRE-FM,   Chan.   253,  98.5mc,  2.2kw, 
Bonus 

WrLK,    5kw-D,    lkw-N,    980kc.  ABC, 
Avery-Knodel,  Pulse 

D  10.00  10.00  20.00  40.00  60.00  100.00 
N    12.00    12.00    30.00    60.00    90.00  150.00 

WILK-FM,   Chan.   241,   96.1mc,  3.1kw, 
Avery-Knodel,  Bonus 

WILLIAMSPORT,    45,047    pop.;  13,741 

homes;    95.3%    radio;    13,095  radio 

homes;  Lycoming  Co.;  TV  alloc: 
Chan.  36. 


2  AM  affiliates,  average  1-time  rates 
D      6.15     7.65    13.95    28.15    41.60  68.50 
N     8.10     9.90    19.80    39.10    59.90  99.00 

WLYC.  lkw-D,  1050kc,  Cooke 

D  14.00    28.00    42.00  70.00 


WLYC-FM,  Chan.  286,  105.1mc,  3.2kw, 
Cooke 


D  2.90 
N  2.90 


6.00  12.00  18.00  30.00 
6.00    12.00    18.00  30.00 


WRAK,   250w,   1400kc,  NBC,  Everett- 
McKinney,  Hooper,  Conlan 

SB      1M     5M     15M     30M     1  Hi 

D  4.80  7.80  14.40  28.80  43.20  72.0C 
N      7.20    10.80    21.60    43.20    64.80  108.0C 

WRAK-FM,  Chan.  262,  100.3mc,  3.2kw 
Everett-McKinney,  Bonus 

WWPA,    250w,  1340kc, 
Smith,  Conlan 


S3 


CBS,    Burn-  2 


7.50  7.50  13.50  27.50  40.00  65.0C 
9.00     9.00    18.00    35.00    55.00  90.0C 


IK 

YORK,  59,953  pop.;  18,326  homes;  96.1% 
radio;  17,611  radio  homes;  York  Co.;  un 
TV  alloc;   Chans.  43  (SusquehannEp 
Bcstg.   Co.   grant),   49  (WNOW-TV 
Helm  Coal  Co.  grant). 


2  AM  affiliates,  average  1-time  rates  jjg 
D  6.50  7.50  17.50  35.00  55.00  85.0Cp 
N    12.00    12.00    27.50    47.50    75.00  125.0C 


t 


WNOW,  lkw-D,  1250kc,  Conlan,  Pulse 
D      6.00     7.50    19.75    33.25    46.75    75.00  fc 
N      8.00    10.00    26.50    44.50    62.50  100.0: 

:  to 
to 


WORK,  5kw,  1350kc,  MBS.  NBC,  Meek- 
er, Conlan,  Pulse 
D  6.50  7.50  17.50  35.00  55.00  85.00§ta! 
N  12.00  12.00  27.50  47.50  75.00  125.0cfe 
WRZE  (FM),  Chan.  253,  98.5mc,  8kw 
D  1.25  2.00  5.00  15.00  30.00  60.00^ 
N      1.25     2.00     5.00    15.00    30.00    60.00  "H 


WSBA,  lkw,  910kc,  ABC 
D      6.50     7^0    17.50    35.00   55.00  85.00 
N    12.00    12.00    27.50    47.50    75.00  125.00  ''— 


WSBA-FM,  Chan.  277,   103.3mc,  20kw 
Bonus 


feu 


le- 
ss 


loi 


Now  It  Can  Be  Told . . .  After  One  Full  Year! 


WSCR 


SCRANTON, 
PENNA. 


JUST  one  year  ago  we  announced  the  begin- 
ning of  full-time  operation — day  and  night 
—on  Aug.  5,  1951. 

JUST  10  months  ago — on  Sept.  30,  1951 — we 
became  an  Affiliate  of  the  NATIONAL  BROAD- 
CASTING COMPANY  in  Scranton. 
YET  in  this  short  time— over  70%  of  NBC 
NETWORK  ADVERTISERS  have  added  this 
station  to  their  network  operation! 

WSCR  SELLS  SCRANTON  .  .  . 
America's  77th  Market! 

Now  Nationally  Represented  by 
THE  HEADLEY-REED  COMPANY 

WO  P  D  1000  w*  DaY~ 500  w-  Nite 
O  U  K  "Studios  at  116  Adams  Ave., 
Scranton,  Pa. 

DAVID  M.  BALTIMORE,  President-General 
Manager 
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ounty 

dams   

llegheny  .. 
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edf ord  .... 
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Ilearfield  . . 

Ilinton  

Columbia  . . 
!rawf ord  . . 
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)auphin   

1  )elaware   . . 

:ik  

Me   

i^ayette   
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/ranklin   

'ulton  

Jreene   

Oluntingdon 
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Lancaster  . . 
jawrence  . . . 
liebanon 
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Liuzerne   

Lycoming  . . 


1949  Mfg. 

1950 

1950 

1951 

1949 

Taxable 

1950 

1940 

Percentage 

Urban 

Rural 

1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1948 

Mfg.  Em 

Payrolls 

Population  Population 

Increase 

Population 

Population 

Homes 

Radio  Homes  Radio  Radio  Homes  ($  000) 

Farm  Income 

Automobiles  ployment 

1st  Qtr. 

39,435 

12.1 

12,191 

32,006 

12,051 

11,292 

93.7 

8,366 

36,946 

$12,530,378 

13,334 

4,161 

1,917,000 

1,515,237 

1,411,539 

7.3 

1,372,412 

142,825 

422,651 

407,013 

96.3 

335,520 

1,786,624 

,  7,153,476 

260,899 

230,356  196,127,000 

80,842 

81,087 

—0.3 

22,825 

58,017 

22,460 

21,202 

94.4 

17,142 

63,084 

4,034,088 

19,436 

6,664 

5,061,000 

156,754 

11.8 

128,245 

46,947 

47,744 

45,166 

94.6 

34,919 

162,001 

3,965,869 

34,941 

46,852 

39,233,000 

,  40,775 

40,809 

—0.1 

3,521 

37,254 

11,018 

10,004 

90.8 

7,553 

27,926 

7,203,536 

10,706 

1,121 

488,000 

255,740 

241,884 

5.7 

169,078 

86,662 

73,262 

70,478 

96.2 

58,515 

274,155 

22,881,224 

65,279 

CO  OftQ 
Do  ,-iU  J 

ok  C07  nnn 

,  .  139,514 

140,358 

—0.6 

100,158 

39,356 

39,683 

37,659 

94.9 

32,772 

133,416 

4,526,829 

29,816 

7,518 

A     lOI  t\f\l\ 

4.421.UU0 

51,722 

50,615 

2.2 

16,234 

35,488 

14,758 

13,754 

93.2 

11,432 

43,380 

15,143,867 

13,269 

3,849 

2,469,000 

144  620 

107,715 

34.3 

54,145 

90,475 

40,661 

39,644 

97.5 

25,838 

118,960 

23,223,805 

41,261 

16,313 

11,176,000 

07  vyn 

0 1  .oyu 

ill 

fie  A  An 

Q5.  ft 

fl7  1 

O  QOfi  OKA 

9,675 

7,570,000 

213,459 

— 1.8 

127,653 

81,888 

54,320 

51,115 

94.1 

42,720 

180,576 

O  COO  f\nn 

3,523,077 

39,089 

23.456 

18.575.000 

7,023 

6,852 

2.5 

3,646 

3,377 

2,033 

1,881 

92.5 

1,620 

7,165 

105,099 

1,716 

3,022 

2,069,000 

.-.  57,558 

61,735 

—6.8 

38,521 

19,037 

15,853 

15,298 

96.5 

13,665 

42,777 

1,840,532 

13,486 

8  288 

52,608 

25.3 

26,866 

39,056 

16,100 

15,215 

94.5 

11,335 

52,485 

6,895,665 

15,462 

3  464 

9  9^1  nnn 

.  ,  159,141 

135,626 

17.3 

66,228 

92,913 

40,490 

38,546 

95.2 

29,184 

146,729 

31,107,184 

39,719 

17  034 

1 9  Rfii  nnn 

38,410 

—0.2 

4,409 

33,935 

10.418 

9,689 

93.0 

7,760 

33,517 

3,847,057 

11,922 

344 

Q4*^  nnn 

. .  85,957 

92,094 

—6.7 

24,186 

61,771 

23,450 

22,020 

93.9 

19,036 

71,032 

2,444,491 

19,588 

5  472 

?  ?ft7  nnn 

0,00  i  ,uuu 

34,557 

5.7 

15,132 

21,400 

10,222 

9,639 

94.3 

7,662 

30,796 

2,030,487 

8,839 

4  952 

nnn 

53,460 

51,413 

4.0 

24,643 

28,817 

15,496 

14,613 

94.3 

11,698 

46,952 

8,120,214 

14,984 

11  496 

7  44n  nnn 

78,948 

71,644 

10.2 

27,895 

51,053 

22,758 

21,461 

94.3 

17,200 

81,230 

10,222,394 

22,259 

9  779 

7  n9R  nnn 

94,457 

74,806 

26.3 

54,854 

39,603 

26,846 

25,450 

94.8 

17,936 

83,459 

9,771,580 

26,928 

6  682 

?  rro  nnn 

197,784 

177,410 

11.5 

153,991 

43,793 

56,963 

54,741 

96.1 

42,999 

235,266 

7,897,262 

43,823 

24  645 

1 7  4.n4  nnn 

414,234 

310,756 

33.3 

372,411 

41,823 

113,972 

111,465 

97.8 

76,016 

328,224 

4,296,296 

90,079 

55  496 

47  mfi  nnn 

,  34,503 

34,443 

0.2 

18,657 

15,846 

9,210 

8,731 

94.8 

7,038 

23,881 

810,478 

8,013 

6  972 

4  Qn7  nnn 

180,889 

21.3 

167,779 

51,609 

61,841 

58,996 

95.4 

43,538 

257,520 

12,557,565 

56,115 

46  034 

*?fi  8^9  nnn 

.  .  189,899 

200,999 

—5.5 

58,237 

131,662 

51,131 

48,012 

93.9 

40,780 

163,153 

3,781,422 

37,808 

9  499 

fi  fis?  nnn 

4,944 

5,791 

—14.6 

4,944 

1,394 

1,302 

93.4 

1,203 

2,745 

256,280 

1,455 

470 

.  .  75,927 

69,378 

9.4 

30,925 

45,002 

21,134 

19,612 

92.8 

14,527 

71,117 

15,637,187 

21,412 

8  157 

10,387 

10,673 

—2.7 

10,387 

2,724 

2,495 

91.6 

1,915 

4,917 

2,618,656 

2,801 

218 

75,000 

,  45,394 

44,671 

1.6 

5,514 

39,880 

12,243 

11,337 

92.6 

8,696 

26,786 

3,405,190 

10,272 

557 

306,000 

,  ,  40,872 

41,836 

—2.3 

12,020 

28,852 

11,082 

10,184 

91.9 

8,210 

28,438 

4,118,294 

10,598 

3,978 

2,293,000 

79,854 

—3.4 

19,243 

57,863 

20,722 

19,479 

94.0 

16,065 

62,664 

5,366,728 

19,089 

1,912 

1,240,000 

49,147 

54,090 

—9.1 

19,462 

29,685 

13,961 

13,040 

93.4 

11,401 

41,154 

3,241,463 

13,203 

3,918 

2,348,000 

15,243 

15,373 

—0.8 

15,243 

4,274 

3,902 

91.3 

2,980 

11,276 

4,371,234 

4,734 

785 

283,000 

257,396 

301,243 

—14.6 

236,076 

21,320 

71,828 

67,949 

94.6 

65,740 

231,504 

4,679,386 

42,477 

26,565 

13,896,000 

234,717 

212,504 

10.5 

115,805 

118,912 

65,218 

60,979 

93.5 

47,219 

238,960 

69,681,490 

63,954 

39,657 

25,291,000 

,  105,120 

96,877 

8.5 

60,478 

44,642 

29,373 

27,934 

95.1 

22,495 

100,901 

5,299,730 

26,061 

16,726 

13,367,000 

,  81,683 

72,641 

12.4 

43,458 

38,225 

22,765 

21,718 

95.4 

17,142 

85,068 

11,515,309 

22,064 

14,570 

9,077,000 

,  ,  198,207 

177,533 

11.6 

156,787 

41,420 

55,506 

53,563 

96.5 

42,495 

222,912 

11,150,506 

41,869 

33,029 

20,963,000 

.  392,241 

441,518 

—11.2 

323,898 

68,343 

106,647 

101,848 

95.5 

93,367 

344,552 

5,641,420 

72,011 

36,522 

18,485,000 

101,249 

93,633 

8.1 

66,039 

35,210 

29,757 

28,001 

94.1 

22,611 

100,267 

6,934,460 

26,776 

15,169 

9,543,000 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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It's  Coverage  that  Counts 


Grandmother  and  Grandfather  sure  knew  the 
value  of  coverage.  They  took  no  chances  of 
being  burned. 

Take  their  advice  and  get  the  coverage  that 
counts  in  this  mining-manufacturing  Pennsyl- 
vania market  of  over  400,000  population. 


WBRE  is  the  "earway"  of  Wyoming  Valley 
and  if  it's  figures  you  want,  we  won't 
give  you  a  "Bikini"  or  "trunks"  coverage. 
No  siree,  we'll  give  you  all-over  old- 
fashioned  coverage  facts. 


BROADCASTING    •  Telecasting 


August  18,  1952    •    Marketbook,  Page  169  jj 


PENNSYLVANIA  MARKET  DATA   BY  COUNTIES 

1950           1950  1951 

1950  1940          Percentage  Urban           Rural           1950  1950    Percentage     1940  Retail  Sales 

County                              Population   Population  Increase  Population  Population     Homes  Radio  Homes  Radio  Radio  Homes    (S  000) 

McKean                              56,607  56.673  0.1  25,579        31.028  16,744  16,024  95.7  13,405  57,270 

Mercer                              111,954  101,039  10.8  62,133        49,821  31,047  29,588  95.3  22,816  115,452 

Mifflin                                  43,691  42,993  1.6  16,848         26,843  12.325  11,475  93.1  8,955  38,944 

Monroe                               33,773  29,802  13.3  13.635        20,138          9,765  9,267  94.9  7,094  9,097 

Montgomery                     353,068  289,247  22.1  236,832  116,236  94,300  91,754  97.3  66,749  104.895 

Montour                             16,001  15,466  3.5  6,994          9,007          3,647  3,352  91.9  2,838  8,638 

Northampton                    185,243  168,959  9.6  133,067        52,176  51,053  49,164  96.3  40,215  206,712 

Northumberland               117,115  126,887  —7.7  82,429        34,686  33,229  31,468  94.7  28,048  102,577 

Perry                                 24,782  23,213  6.8  2,158        22,624          6,903  6,482  93.9  5,023  16,542 

Philadelphia   2,071,605     1,931,334  7.3  2,071.605  585.802  562,956  96.1  470,187  2,388,718 

Pike                                     8,425  7,452  13.1                             8,425          2,802  2,651  94.6  1,905  6,382 

Potter                                 16,810  18.201  —7.6  3,210        13,600          4,973  4,570  91.9  3,924  15,133 

Schuvlkill                         200,577  228.331  —12.2  113.862        86,715  55,242  52,369  94.8  47,282  160,842 

Snvder                                22,912  20,208  13.4  3,514        19,398          6,046  5,580  92.3  4,194  12,933 

Somerset                            81.813  84.957  —3.7  17,116        64,697  22,044  20,413  92.6  16,536  63.025 

Sullivan                               6,745  7,504  —10.1                             6,745          1,838  1,685  91.7  1,454  4,198 

Susquehanna                      31,970  33,893  —5.7  5,768        26.202          9,018  8,414  93.3  7,313  22,635 

Tioga                                  35,474  35,004  1.3  6,872        28,602  10,082  9,427  93.5  7,833  29,360 

Union                                 23,150  20.247  14.3  5,268        17,882          5.688  5,364  94.3  4,173  14,185 

Venango                             65.328  63.958  2.1  36,702        28,626  17,958  16,916  94.2  13,778  55,336 

Warren                               42,698  42,789  —0.2  14,849        27.849  11,817  11.132  94.2  9,247  52,422 

Washington                       209,628  210.852  —0.6  93.863  115,765  58.433  55.394  94.8  46,109  185,658 

Wayne                                28,478  29,934  —4.9  5,662        22,816          7,959  7,458  93.7  6,488  25.556 

Westmoreland                  313,179  303.411  3.2  152,303  160,876  85,580  81,558  95.3  66,160  283,797 

Wvoming                            16,766  16,702  0.4                           16.766          4,794  4,492  93.7  3,582  15.463 

York                                 202,737  178,022  13.9  107,272        95,465  58,935  56,165  95.3  43,008  195,994 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


(Continued  from  page  169) 

1949  Mf  I 
1949  Taxobl 
1949  1951         Mfg.  Em-  Payro- 

Farm  Income  Automobiles   ployment  IstQ 


1,831,246 
8,372,347 
4,503,341 
2.086,300 

15,716,902 
2,211,699 

10,067,065 
6.911,251 
5,640,248 
1,521,281 
1,481,685 
4,130,261 
6,885.384 
3.955.070 
9,535.912 
1.358,557 

10.878,759 
8.655,215 
3,657,562 
2.688,546 
3,974.002 
8.824,559 
9,803,480 
8,867,273 
4,565.496 

25.756,944 


15,201 
28,231 
9,816 
10,272 
93,552 
3,127 
48,471 
24,930 
7,275 
276,665 
2.693 
4,430 
44,388 
6.254 
19,849 
1,759 
7,688 
9.968 
6,667 
16,417 
11.314 
43,324 
7,579 
65.214 
5.038 
57,678 


6.661 
21,896 
7,619 
3,710 
55,686 
745 
49,872 
13,573 
1,077 
331,163 
262 
547 
16,351 
1,437 
1,931 
611 
1,568 
3,152 
1,067 
8.163 
4,637 
18,852 
1,792 
44,645 
725 
38,829 


4,514.0( 
18,738  Of 
5,439  0C 
2,357  00  i 
41.017.0C 
502. or 
36,945,00 
7,526  00 
505.00 
246,390.00 
147.00 
315,00 
7,221,00 
676,0d 
778,00? 
236,00 
739,00 
2,263.00 
547,00 
6,109,00 
3,469.00 
15,245.00 
760,00 
36,231,00 
430,00 
24,118,00 


1 


RHODE  ISLAND 


SPOT  RATE  FINDER 


NEWPORT,  37,564  pop.;  9,389  homes; 

99.1%    radio;    9,304    radio  homes; 

Newport  Co. 
WRJM,  lkw-D,  1540kc,  Devney 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  6.00  12.00  24.00  36.00  60.00 
PAWTUCKET,     81,436      pop.;  24,972 

homes;    99.0%    radio;    24,722  radio 

homes;  Providence  Co. 
WPAW,  lkw-D,  550kc 
D     3.00     5.00     6.50   16.50   27.50  50.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


PROVIDENCE,  248,674  pop.;  72,274 
homes;  99.1%  radio:  71,624  radio 
homes;  Providence  Co.;  TV  alloc: 
Chans.  10  (WJAR-TV,  now  Chan.  11), 
12,  16,  *22. 

4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  11.50  12.25  22.12  44.00  66.00  107.50 
N    18.00    19.50    44.00    88.00  132.00  220.00 

3  AM  non-affiliates,  average  1-time 
rates 

D      5.50     9.33    18.00    36.00    56.00  90.00 

WEAN,  5kw,  790kc,  MBS,  H-R  Reps., 

Perry,  Pulse,  Hooper 
D    11.00    11.00    22.00    44.00    66.00  110.00 
N    22.00    22.00    44.00    88.00  132.00  220.00 


WHIM,  lkw-D,  lllOkc,  Headley-Reed, 
Kettell-Carter,  Pulse,  Hooper 

SB  1M  5M  15M  30M  1  Hr 
D  11.00    18.00    36.00    54.00  90.00 

WICE,  500w-D,  1290kc,  Cooke 
D      6.00     9.00    18.00    36.00    54.00  90.00 
WJAR,    5kw,    920kc,    NBC,  Barman, 
Weed 

D      9.00    12.00    22.00    44.00    66.00  110.00 
N    18.00    24.00    44.00    88.00  132.00  220.00 
WJAR-FM,   Chan.  238,  95.5mc,  14kw, 
Bonus 

WJAR-TV,  Chan.  11,  15kw-aur.;  30kw- 
vis.;  ABC,  CBS,  NBC,  DuMont,  Ban- 
nan,  Weed 
D  55.00    80.00  120.00  180.00  300.00 

N  115.00  187.50  300.00  450.00  750.00 

WPJB,  5kw,  1420kc,  ABC,  Taylor,  Bor- 
gatti 

D    10.00    10.00    20.00    40.00    60.00  100.00 
N    20.00    20.00    40.00    80.00  120.00  200.00 
WPJB-FM,  Chan.  286,  105.1mc,  20kw, 
ABC,  Taylor,  Borgatti,  Bonus 


WPRO,    5kw,    630kc,    CBS,  Raymei 
Pulse 

SB  1M  5M  15M  30M  1H 
D  16.00  16.00  24.00  48.00  72.00  120.0 
N  32.00  32.00  48.00  96.00  144.00  240.1) 
WPRO-FM,   Chan.  222,   92.3mc,  20kw 

Bonus 

WRIB,  lkw,  1220kc,  Forjoe 
D      5.00     8.00    18.00    36.00    60.00  90.0- 
N     5.00     8.00    18.00    36.00    60.00  9O.0i 
WESTERLY,    8,415    pop.;  Washingtoi 

Co. 

WERI.  250w,  1230kc.  Walker,  Barman 

Conlan 

D  5.00  5.00  10.00  20.00  30.00 
N  5.00  5.00  10.00  20.00  30.00 
WOONSOCKET,     50,211  pop.: 

homes;    98.5%    radio;  14,738 

homes;  Providence  Co. 
WWON,  250w,  1240kc,  MBS 
D  9.00    21.00    35.00  60.00 

N  9.00    21.00    35.00  60.00 


50.0 
50.0 
14,96 
radi 


85.01 
85.0i 


WWON-FM,  Chan.  288, 
Bonus 


105.5mc,  0.39k.v 


Here's  what 

5000  watts 

covers  when  you  buy  it  on... 

^     ~  SCRANTON,  PENNSYLVANIA 

N.  E.  PENNSYLVANIA'S  MOST  POWERFUL 
STATION  DAY  AND  NIGHT 

590 


COUNTIES  IN  NORTH- 
EASTERN PENNSYLVANIA 


918,000 

POPULATION 


i 


NOW  AT 


ON  THE  DIAL 


Represented  Nationally  by  GEORGE  P.  HOLL1NGBERY  CO. 
NEW  YORK    •    SAN  FRANCISCO    •    ATLANTA    .    CHICAGO    .    LOS  ANGELES 


1 


1,193,607,000 

BUYING  POWER 


735,441,000 

RETAIL  SALES 


Affiliated  with  ABC 
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BROADCASTING    •  Telecasting 


more 


New  Englanders 
listen  to  WPRO 
than  any  other 


Rhode  Island 


station. 


to  reach  the 
most  buyers, 


BUY  BASIC. 


AM 
&  FM 


WPRO 


PROVIDENCE  •  630  KC  •  5000  W 


REPRESENTED    BY  RAYMER 


ROADCASTING    •  Telecasting 
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MARKET  INDICATORS  FOR  RHODE  ISLAND 


CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio  

Retail  Sales   

Automobiles  

Telephones   

New  Construction  

Farm  Income  

Internal  Revenue  Collections.  . 


FIGURES  YR. 

791,896  '50 

667,212  '50 

124,684  '50 

225,487  '50 

98.8%  '50 

768,782,000  '51 

261,024  '51 

176,800  '52 

124,100,000  '51 

16,084,379  '49 

239,371,296  '51 


FIGURES  YR. 

713,346  '40 

(1)  653,383  '40 

(1)  59,963  '40 

187,706  '40 

95.7%  '40 

$  708,791,000  '48 

250,869  '50 

160,200  '45 

$    57,800,000  '40 

$     14,803,501  '44 

$  183,795,663  '50 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.  For  other  sources  see  foreword. 


FRANKLIN 

/  St.  Albans 

m 


Burlington 

a 


jt.  Johnsburj 

rjjWaterbury 

Montpelier-LD 
"Barre 


BetlinQ] 


ORANGE 


HOADCASTlNC^^TtlECASTlNC 

MARKETBOOK  MAP 

•/ 

NEW 
ENGLAND 

LX    Location  of  City  and  number  of 
Standard  (AM)  Broadcasting 
Stations 

<§)  Number  of  FM  Broadcasting 
Stations 

A   Number  of  Telecasting 
Stations 


Hanover- 
til  Lebanon 


VRutlandQO     /  WINDSOR j 


fClaremont 

Jf  \Laconia 

RUTLAND  j 

P  ) 

MERRIMACK  ^S^, 

3£NNINGTOfJ 

|  SULLIVAN  V. 

^  ConcordIT)  / 

I  WINDHAM 

1  Keene 

ManchesterfJU  s 

l—Brattleboro/ 

m 

1  lT/ 

\  HILLSBOROUGH  V 

CHESHIRE 

S3      ..  ^ 

^  NashualTJlJ^ 

Portsmouth  U4, 

ROCKINGHAM 

Haverhill] 
HJLawrence 

ESSEX 


 u-/-^LOweu<jA£j  i  rr 

ireenfieldCDD      /Gardnfr  Sraehfcurg^SpA  S 
Waltnam-  1 
'  ^NrotonJT 

Framingham 

/NORFOLK 


FRANKLIN 

©SPittsfield 

HAMPSH1R 

Northamptong   Wa(effl}  WoIceste^ 

BERKSHIRE  HOlyOKI 

r'Chicopeeiirt- 
WesttepringfieldfiHAH^SpringriBld 

— "V 


Salem 
-  LILXlLynn 
LD®  Cambridge 

fBS&BOStOn  -  SUFFOLK 


TIBrockton  ] 


11 1 


rrinW    r1  HARTFORD  [TOLLAND 

chf,el?  (_  BXDHarttord 
Bristojm  LIlNewBritain^ 
Water^ryg]  U«^1E]^djf!0W11   fT)  Norwich 

NEW  HAVEN  (tf]  MIDDLESEX  J    NEW  LONDON 

Danoury 

FAIRFIELD 


Woondcketai±]J^IST°iV 
indham  PawtucketLTJiLl]  STaunton 
indham  ■  1  Attleboro'  dv 

SRiveiX  HUSH 


Providence  (tjj, 

KENT 


r  New  Haven 


MAP  FT  WAITS  P.  VMM.  MMUMMY,  VatMOMT 

©  1952  Broadcasting  hjbtictUons,  Inc. 


OS, : 
«d.r| 


BC.  i 
olse. 

n 

kfM 
trnui 

ISC,  I 
MB, 

i.CO 

!0K, 
ulse 


sv 

lot,: 
AT, 

■JJO 

LION, 
t 

Pen 
DSC-F 

iBC.r 

or, 


SLET 

IP 

ale; 


County 


1950  1940 
Population  Population 


RHODE  ISLAND  MARKET  DATA  BY  COUNTIES 

1950  1950  1951 

Percentage       Urban         Rural  1950  1950    Percentage     1940      Retail  Sales 

Increase     Population  Population    Homes    Radio  Homes  Radio  Radio  Homes    ($  000) 


1949  1951 
Farm  Income  Automobiles 


1949  M 
1949  Taxat 
Mfg.  Em-     Payro  j 
ployment     1  st  C 


25,548 

13.8 

21,595 

7,484 

8,204 

8,138 

99.2 

6,170 

16,166 

$  1,127,022 

(1) 

5,410 

$3,321,0 

Kent   

  77,763 

58,311 

33.4 

66,879 

10,884 

22,523 

22,230 

98.7 

14,301 

51,971 

1,559,312 

8,579 

5,603,0 

  61,539 

46,696 

31.8 

38,791 

22,748 

15,799 

15,594 

98.7 

11,256 

41,033 

3,172,073 

558 

331,0 

574,973 

550,298 

4.5 

526,308 

48,665 

166,587 

164,755 

98.9 

137,059 

622,880 

7,022,229 

113,218 

76,593,0 

48,542 

32,493 

49.4 

13,639 

34,903 

12,394 

12,035 

97.1 

7,953 

36,732 

3,207,843 

4,005 

2,630,0 

(1)  Automobile  registrations  for  Rhode  Island  are  not  compiled  on  a  county  basis.   Total  private  passenger  automobile  registrations  as  of  March  31,  1952,  224,486. 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


u 


SOUTH  CAROLINA 


Aiken 


AIKEN,    7,083  pop.; 

alloc:  Chan.  54. 
WAKN,  lkw-D,  990kc 

SB  1M  5M  15M  30M  1  Hr 
D      5.50     5.50    10.00    15.00    26.00  40.00 

ANDERSON,  19,770  pop.;  5,851  homes; 
85.1%  radio;  4,979  radio  homes; 
Anderson  Co.;  TV  alloc:  Chan.  58. 

2  AM  affiliates,  average  1-time  rates 
D      6.10     6.10    17.45    34.90    49.75  83.40 
N      7.10     7.10    20.45    40.40    58.80  98.40 

WAIM,  250w,  1230kc,  CBS,  Burn-Smith, 

BMB,  Dodson 
D      7.00     7.00    18.00    36.00    54.00  90.00 
N      7.00     7.00    18.00    36.00    54.00  90.00 
WCAC  (FM),  Chan.  266,  lOl.lmc,  41kw, 

Burn-Smith,  Dodson,  Bonus 
WANS,  lkw,  1280kc,  MBS 
D      5.20     5.20    16.90    33.80    45.50  76.80 
N      7.20     7.20    22.90    46.80    63.60  106.80 

BENNETTS VILLE,  5,140  pop.;  Marlboro 
Co. 

WBSC,  lOkw-D,  5kw-N,  1550kc,  MBS, 
McGillvra 

D      7.00  14.00    28.00    42.00  70.00 

N    10.00  20.00    40.00    60.00  100.00 


SPOT  RATE  FINDER 

Co.;  TV 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


CAMDEN,  6,986  pop.;  Kershaw  Co.;  TV 

alloc:  Chan.  14. 
WACA,  lkw-D,  1590kc 

SB  1M  5M  15M  30M  1  Hr 
D  3.00     8.40    14.40    24.20  38.40 

CHARLESTON,     70,174     pop.;  20,089 

homes;    80.6%    radio;    16,192  radio 

homes;  Charleston  Co.;  TV  alloc: 
Chans.  2,  5,  *13. 

4  AM  affiliates,  average  1-time  rates 
D      5.50     6.33    10.50    18.50    28.83  51.38 
N    10.25    11.67    20.25    37.75    56.25  95.00 

WCSC,    5kw,    1390kc,    CBS,    Free  & 

Peters,  BMB,  Hooper 
D      7.50     7.50    12.00    20.00    32.50  62.50 
N    14.00    14.00    25.00    40.00    65.00  125.00 
WCSC-FM,    Chan.    245,    96.9mc,  36kw 

(20%  of  AM  rates) 
WHAN,    250w,    1340kc,    ABC,  Burn- 
Smith 

D      4.00  8.00    16.00    24.00  40.00 

N      8.00  16.00    32.00    48.00  80.00 

WPAL,  lkw-D,  730kc,  Pearson,  Dora- 
Clayton 

D      4.50  8.00    15.00    24.00  45.00 

WTMA,  5kw-D,  lkw-N,  NBC,  Blair 
D      6.50  .  7.50    14.00    23.00    35.00  65.00 
N    12.00    14.00    25.00    41.00    67.00  100.00 
WTMA-FM,  Chan.  236,  95.1mc,  49kw, 
Bonus 
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MARKET  INDICATORS  FOR  SOUTH  CAROLINA 


CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales    $1 

Automobiles  

Telephones   

New  Construction    $ 

Median  Family  Income   $ 

Farm  Income    $ 

Employed   

Internal  Revenue  Collections ...  $ 


FIGURES  YR. 


2,117,027 
777,921 
1,339,106 
514,660 
83.2% 
431,758 
,378,474,000 
648,297 
278,500 
151,500,000 
1,647 
213,529,314 
755,378 
190,464,177 


'50 
'50 
'50 
'50 
'50 
'50 
'51 
'51 
'52 
'47 
'49 
'49 
'50 
'51 


FIGURES  Yl 
1,899,804 
(1)  466,111 
(1)  1,433,693 
434,968 
49.6% 
209,542 
$1,141,201,000 
578,802 
124,900 
$  81,200,000 


$  191,665,897 
655,573 
$  175,019,823 


8L  • 

boo  t 

hoIM 

Dm 

'4 

i 

'A 

'4  AK£ 
'41 

'4 

»E 

M  isc 
*4 

'  ESC 
'4  jta 
'4 
'5 


H 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  rcproductic  ^ 

Bon 
N8 


unlicensed.  For  other  sources  see  foreword. 

*  * 


WUSN,  250w,  1450kc,  MBS,  Radio  Reps. 

SB  1M  5M  15M  30M  1  Hr 
D  4.00  4.00  8.00  15.00  23.00  38.00 
N      7.00     7.00    15.00    30.00    45.00  75.00 

CHESTER,  6,893  pop.;  Chester  Co. 
WGCD,  250w,  1490kc,  MBS,  McGillvra 
D      2.50     2.50     5.00.  10.00    15.00  25.00 

CLEMSON,    1,204   pop.;    Pickens  Co.; 
TV  alloc:  Chan.  *68. 


COLUMBIA,  86,914  pop.;  21,978  home; 
86.0%    radio;    18,901    radio    homes  L 
Richland  Co.;  TV  alloc:  Chans,  if 
*19,  25,  67. 

4  AM  affiliates,  average  1-time  rates 

SB       1M     5M      15M  30M 
D      6.75     7.75    14.88    25.00    40.50  67.51J 


1  H  — 

lot! 

m 

N     7.67     7.67    15.67    31.33    47.33  70.Cflc 


BROADCASTING    •  Telecastin 


DS,   250w,  1400kc,  ABC,  Headley- 

eed,  Pulse 
SB      1M     5M     15M     30M     1  Hr 
6.00     6.00    12.50    20.00    36.00  60.00 
8.00     8.00    16.00    32.00    48.00  80.00 

OS-FM,  Chan.  250,  97.9mc,  5.3kw, 
BC,  Headley-Reed,  Bonus 

5,  5kw,  560kc,  NBC,  Free  &  Peters, 
ulse,  BMB 

10.00  14.00  25.00  40.00  60.00  100.00 
17.00  18.00  28.00  50.00  80.00  160.00 
5-FM,  Chan.  233,  94.5mc,  1.3kw, 
onus 

[SC,  lkw,  1320kc,  CBS,  H-R  Reps., 
MB,  Pulse 
6.00  6.00  10.00  20.00  30.00  50.00 
\8.00  8.00  15.00  30.00  45.00  75.00 
[OK,  250w,  1230kc,  MBS,  Forjoe, 
ulse 

5.00  5.00  12.00  20.00  36.00  60.00 
7.00     7.00    16.00    32.00    48.00  80.00 

NWAY,  6,073  pop.;  Horry  Co.;  TV 
Uoc:  Chan.  23. 

-AT,  250w,  1490kc,  MBS,  McGillvra 
3.00     4.00     8.00    16.00    24.00  40.00 
3.00     4.00     8.00    16.00    24.00  40.00 

IXiON,  5,171  pop.;  Dillon  Co. 
JSC   lkw-D,  800kc,  ABC,  Gill-Keefe 
Perna,  Dora-Clayton,  BMB 

5.00  10.00  20.00  30.00  50.00 
JSC-FM.  Chan.  226,  92.9mc,  lOkw, 
j.BC,  Gill-Keefe  &  Perna,  Dora-Clay- 
on 

5.00  10.00  20.00  30.00  50.00 
5.00    10.00    20.00    30.00  50.00 

SLEY,  6,316  pop.;  Pickens  Co. 
5LP,    lkw-D,    1360kc,    KBS,  Indie 
Sales 

2.00     3.00     7.00    12.00    20.00  30.00 

iORENCE,  22,513  pop.;  6,392  homes; 

12  0%    radio;    5,241    radio  homes; 

ribrence  Co.;  TV  alloc:  Chan.  8. 

JMX,   5kw-D,   lkw-N,   970kc,  ABC, 

Walker,  BMB,  Hooper 

5.00  7.50  15.00  28.00  45.00  75.00 
7.50    10.00    20.00    40.00    60.00  100.00 

OLS,  250w,  1230kc,  McGillvra 

3  60  4.80  9.60  19.20  28.80  48.00 
4.50     6.00    12.00   24.00    36.00  60.00 

i\\FFNEY,  8,123  pop.;  Cherokee  Co. 
°FGN,  250W-D,  1570kc 

4.15     8.25    16.50  33.00 

1 

EORGETOWN,  6,004  pop.;  George- 
town Co.:  TV  alloc:  Chan.  27. 

GTN,  250w,  1400kc,  MBS 

4.00  4.50  9.00  17.00  30.00  50.00 
4.00     4.50     9.00   17.00   30.00  50.00 

REENVILLE,  58,161  pop.;  16,466 
homes;  83.8%  radio;  13/799  radio 
homes;  Greenville  Co.;  TV  alloc: 
Chans.  4.  23,  *29.  

'  AM  affiliates,  average  1-time  rates 
6  50     6.50    10.67    20.67    31.00  51.67 
11.33    11.33    21.33    41.33    62.00  103.33 


AKE,  250w,  1490kc,  CBS,  MBS,  Pear- 
son, Conlan 

5  00  5.00  8.00  16.00  24.00  40.00 
8.00     8.00    16.00    32.00    48.00  80.00 

!  TSSC,  5kw-D,  660kc,  Rambeau 

i       7.00     7.00    15.00    28.00    42.00  70.00 

fESC-FM,  Chan.  223,  92.5mc,  12kw, 
Rambeau,  Bonus  days  only 

3.50     3.50     7.50    14.00    21.00  35.00 

7FBC,  5kw,  1330kc,  NBC,  Avery- 
Knodel,  Conlan 

I  750  7.50  15.00  28.00  42.00  70.00 
■    14.00    14.00    28.00    56.00    84.00  140.00 

7FBC-FM,  Chan.  229,  93.7mc,  8.3kw, 
Bonus 

7MRC,  5kw,  1440kc,  ABC,  Weed 
»      7.00     7.00     9.00    18.00    27.00  45.00 
•\    10.00    10.00    18.00    36.00    54.00  90.00 

VMRC-FM,  Chan.  235  ,  94.9mc,  79kw, 
f  Bonus 
VMUU,  lkw-D,  1260kc 
)      3.00     4.00     6.50    12.00    20.00  30.00 


BROADCASTINGS-TELECASTING 

MARKETB00K  MAP 

>/ 
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ID    Location  of  City  and  number  of 
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A   Number  of  Telecasting  Stations 
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GREENWOOD,  13,806  pop.;  4,032  homes; 
83.5%  radio;  3,367  radio  homes; 
Greenwood  Co.;  TV  alloc:  Chan.  21. 

WCRS,  250w,  1450kc,  NBC,  Clark 

SB      1M     5M  15M  30M     1  Hr 

D      4.00     4.00     7.00  15.00  25.00  40.00 

N      5.00     5.00    10.00  20.00  30.00  50.00 

WCRS-FM.  Chan.  239,  95.7mc,  8.6kw, 

NBC,  Clark 
D      4.00     4.00     7.00    15.00    25.00  40.00 
N      5.00     5.00    10.00    20.00    30.00  50.00 


GREER,  5,050  pop.;  Greenville,  Spar- 
tanburg Cos. 
WEAB,  250w-D,  800kc 
D  4.00    12.00    20.00    35.00  60.00 


HARTSVILLE,  5,658  pop.;  Darlington 
Co. 

WHSC,  250w,  1450kc,  MBS 

SB       1M      5M      15M  30M     1  Hr 

D      3.00     3.00     8.00    16.00  24.00  40.00 

N      3.00     3.00     8.00    16.00  24.00  40.00 


KINGSTREE,  3,621  pop.;  Williamsburg 
Co. 

WDKD,  lkw-D,  1300kc 

D      4.00     5.00    10.00    20.00    30.00  50.00 


LAKE  CITY,  5,112  pop.;  Florence  Co.; 
TV  alloc:  Chan.  55. 


LANCASTER,    7,159    pop.;  Lancaster 
Co.;  TV  alloc:  Chan.  31. 

WLCM,  lkw-D,  1360kc 

D      4.00     4.00     8.00    16.00    24.00  40.00 


LAURENS,   8,658   pop.;    Laurens  Co.; 
TV  alloc:  Chan.  45. 

WLBG,  250w-D,  860kc 

D     3.45     4.60     8.50   17.25    34.50  69.00 


MARION,  6,834  pop.;  Marion  Co.;  TV 
alloc:  Chan.  43. 


MULLINS,  4,916  pop.;  Marion  Co. 

WJAY.  lkw-D,  1280kc,  KBS 

D     3.00     3.50     9.00    18.00   27.00  45.00 


fote:  All  rates  one-time.  Population, 
iome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
word. 

IROADCASTING    •  Telecasting 


MYRTLE   BEACH,  3,345  pop.;  Horry 
Co. 

WMRA,  250w,  1450kc 

D  3.00     6.00    12.00    21.00  30.00 

N  3.00     6.00    12.00    21.00  30.00 


NEWBERRY,  7,546  pop.;  Newberry  Co.; 
TV  alloc:  Chan.  37. 

WKDK,  250w,  1240kc,  MBS,  Conlan 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  5.00  12.00  24.00  36.00  60.00 
N      5.00     5.00    12.00    24.00    36.00  60.00 

ORANGEBURG,     15,322     pop.;  4,002 

homes;    78.0%    radio;    3,122  radio 

homes;  Orangeburg  Co.,  TV  alloc: 
Chan.  44. 

WRNO,  250w,  1450kc,  MBS 

D      4.00     4.00     8.00    18.00    25.00  35.00 

N      5.00     5.00    10.00    20.00    30.00  50.00 

WTND,  lkw-D,  1270kc 
D      2.00     2.50     7.50    15.00    24.00  40.00 
WTND-FM,  Chan.  274.  102.7mc,  4.1kw 
(CP) 

ROCK  HILL,  24,502  pop.;  6,210  homes; 
89.3%  radio;  5,546  radio  homes; 
York  Co.;  TV  alloc:  Chan.  61. 

WRHI,  250w,  1340kc,  MBS,  McGillvra 
D  4.50  5.00  9.00  17.00  30.00  50.00 
N     4.50     5.00     9.00   17.00   30.00  50.00 

WRHI-FM,   Chan.  248,  97.5mc,  9.4kw, 

McGillvra,  Bonus 
WTYC,  lkw-D,  1150kc,  Dora-Clayton 
D     4.50  8.00    17.00   25.00  40.00 

SENECA,  3,649  pop.;  Oconee  Co. 
WSNW,  lkw-D,  1150kc,  Continental 
D     4.00     4.00     9.00    18.00   30.00  60.00 

SPARTANBURG,    36,795    pop.;  10,419 

homes;    86.1%    radio;    8,971  radio 

homes;  Spartanburg  Co.;  TV  alloc: 
Chans.  7,  17. 

2  AM  affiliates,  average  1-time  rates 
D     7.75     7.75    16.00   31.00   46.50  77.50 
N    11.25    11.25    22.50    45.00    67.50  112.50 

WORD,  lkw,  910kc,  NBC,  Hollingbery 
D  7.00  7.00  15.00  28.00  42.00  70.00 
N    10.00    10.00    20.00    40.00    60.00  100.00 

WDXY  (FM),  Chan.  263,  100.5mc, 
12kw,  NBC 

D  3.00  3.00  5.50  11.25  18.75  30.00 
N      3.00     3.00     5.50    11.25    18.75  30.00 

WSPA,  5kw,  950kc,  CBS,  BMB,  Blair 
Pulse 

D  8.50  8.50  17.00  34.00  51.00  85.00 
N    12,50    12.50    25.00    50.00    75.00  125.00 

WSPA-FM,  Chan.  255,  98.9mc,  4.85kw, 
Bonus 

SUMTER,  20,185  pop.;  5,579  homes; 
80.1%  radio;  4,468  radio  homes; 
Sumter  Co.;  TV  alloc:  Chan.  47. 

WFIG,  250w,  1340kc,  MBS,  McGillvra 
D      5.00     5.00    10.00    18.00    28.00  40.00 
N      6.00     6.00    14.00    24.00    30.00  50.00 


Union   Co.;  TV 


UNION,   9,730  pop. 

alloc:  Chan.  65. 
WBCU,  lkw,  1460kc,  MBS 

SB      1M     5M     15M  30M  1  Hr 

D      2.00     2.00     5.00    10.00  15.00  25.00 

N      3.00     3.00     6.00    12.00  18.00  30.00 

WALTERBORO,    4,616    pop.;  Colleton 
Co. 

WALD,  250w,  1490kc,  MBS 

D               5.00    15.00    25.00  40.00  60.00 

N               5.00    15.00    25.00  40.00  60.00 

WALD-FM,  Chan.  292,   106.3mc,  585w 
(CP) 


The  Latest 
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5000  WATTS 
ABC 


WMRC 

GREENVILLE,  S.  C. 


DAY  ft 
NIGHT 


August  18,  1952    •    Marketbook,  Page  173 


SOUTH  CAROLINA  MARKET  DATA  BY  COUNTIES 


1950  1940 

County                           Population  Population 

Abbeville    22,456  22,931 

Aiken    53,137  49,916 

Allendale    11,773  13,040 

Anderson    90,664  88,712 

Bamberg    17,533  18,643 

Barnwell    17,266  20,138 

Beaufort    26,993  22,037 

Berkeley    30,251  27,128 

Calhoun    14,753  16,229 

Charleston    164,856  121,105 

Cherokee    34,992  33,290 

Chester    32,597  32,579 

Chesterfield    36,236  35,963 

Clarendon    32,215  31,500 

Colleton    28,242  26,268 

Darlington    50,016  45,168 

Dillon    30,930  29,625 

Dorchester    22,601  19,928 

Edgefield    16,591  17,894 

Fairfield    21,780  24,187 

Florence    79,710  70,582 

Georgetown    31,762  26,352 

Greenville    168,152  136,580 

Greenwood    41,628  40,083 

Hampton    18,027  17,465 

Horry    59,820  51,951 

Jasper    10,995  11,011 

Kershaw    32,287  32,913 

Lancaster    37,071  33,542 

Laurens    46,974  44,185 

Lee    23,173  24,908 

Lexington    44,279  35,994 

McCormick    9,577  10,367 

Marion    33,110  30,107 

Marlboro    31,766  33,281 

Newberry    31,771  33,577 

Oconee    39,050  36,512 

Orangeburg    68,726  63,707 

Pickens    40,058  37,111 

Richland    142,565  104,843 

Saluda    15,924  17,192 

Spartanburg    150,349  127,733 

Sumter    57,634  52,463 

Union    31,334  31,360 

Williamsburg    43,807  41,011 

York    71,596  58,663 


Percentage 
Increase 

—2.1 
6.5 
—9.7 
2.2 
—6.0 
—14.3 
22.5 
11.5 
—9.1 
36.1 
5.1 
0.1 
0.8 
2.3 
7.5 
10.7 
4.4 
13.4 
—7.3 
—10.0 
12.9 
20.5 
23.1 
3.9 
3.2 
15.1 
—0.1 
—1.9 
10.5 
6.3 
—7.0 
23.0 
—7.6 
10.0 
—4.6 
—5.4 
7.0 
7.9 
7.9 
36.0 
—7.4 
17.7 
9.9 
0.1 
6.8 
22.0 


1950  1950 
Urban  Rural 
Population  Population 


5,424 
17,800 

40,521 
5,768 

5,081 


120,289 
12,412 
10,426 
4,836 
2,775 
4,616 
12,277 
5,171 
3,312 
2,518 
6,203 
27,625 
13,733 
100,699 
20,550 

9,418 

6,986 
11,472 
15,826 

3,076 
13,063 

11,750 
7,828 

10,552 
6,753 

15,322 
6,316 
110,688 
226 

52,039 

26,013 
9,730 
3,664 

35,163 


17,032 
35,337 
11,773 
50,143 
11,765 
17,266 
21,912 
30,251 
14,753 
44,567 
22,580 
22,171 
31,400 
29,400 
23,626 
37,739 
25,759 
19,289 
14,073 
15,577 
52,085 
18,029 
67,453 
21,078 
18,027 
50,402 
10,995 
25,301 
25,599 
31,148 
20,097 
31,216 

9,577 
21,360 
23,938 
21,219 
32,297 
53,404 
33,742 
31,877 
15,698 
98,310 
31,621 
21,604 
40,143 
36,433 


1950 
Homes 

5,682 
13,980 
2,796 

23,573 
4,101 
4,211 
6,198 
6,630 
3,402 

42,911 
8,441 
7,950 
8,186 
6,529 
6,894 

11,713 
6,743 
5,405 
3,942 
5,010 

18,641 
7,175 

45,066 

11,003 
4,360 

13,238 
2,557 
7,518 
8,927 

11,370 
4,903 

11,218 
2,116 
7,578 
7,401 
8,088 
9,284 

15,772 

10,094 

35,332 
3,792 

38,130 

13,238 
7,544 
9,014 

17,004 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


1949 

1949  1951_     Median  Fam.  1950 

Farm  Income  Automobiles     Income  Employe 


4,557 

11,743 
2,184 

20,343 
3,162 
3,272 
4,748 
5,224 
2,640 

35,187 
7,285 
6,694 
6,672 
5,040 
5,329 
9,452 
5,442 
4,324 
3,154 
3,993 

15,192 
5,675 

40,199 
9,397 
3,401 

10,537 
2,005 
5,939 
7,749 
9,574 
3,716 
9,547 
1,646 
5,994 
5,876 
6,697 
7,873 

12,349 
8,933 

30,527 
3,056 

33,745 

10,405 
6,367 
6,869 

14,606 


80.2 

84.0 

78.1 

86.3 

77.1 

77.7 

76.6 

78.8 

77.6 

82.0 

86.3 

84.2 

81.5 

77.2 

77.3 

80.7 

80.7 

80.0 

80.0 

79.7 

81.5 

79.1 

89.2 

85.4 

78.0 

79.6 

78.4 

79.0 

86.8 

84.2 

75.8 

85.1 

77.8 

79.1 

79.4 

82.8 

84.8 

78.3 

88.5 

86.4 

80.6 

88.5 

78.6 

84.4 

76.2 

85.9 


2,219 
5,861 
723 
12,758 
1,260 
1,153 
1,128 
1,476 
876 

16,969 
4,141 
3,615 
3,124 
1,598 
1,838 
4,457 
2,476 
1,641 
1,278 
1,877 
7,169 
2,105 

23,136 
5,302 
1,084 
4,060 
674 
2,520 
4,090 
5,526 
1,480 
4,331 
576 
2,826 
2,509 
3,718 
4,105 
4,930 
5,075 

15,347 
1,395 

19,406 
4,264 
3,763 
2,209 
7,474 


10,872 
24,440 
4,895 
61,920 
9,088 
6,640 
11,478 
8,130 
4,903 
135,000 
17,274 
19,542 
18,201 
10,502 
13,757 
29,633 
15,310 
10,241 
7,451 
8,886 
59,116 
17,373 
167,610 
36,192 
6,936 
33,859 
4,180 
15,962 
23,136 
25,550 
7,703 
19,593 
3,248 
19,482 
16,130 
20,061 
18,148 
36,321 
19,907 
146,483 
5,052 
127,764 
33,310 
17,655 
17,377 
52,163 


f  1,660,932 
4,681,849 
1,822,358 
6,691,705 
2,219,738 
3,218,597 
2,270,954 
1,722,371 
3,701,355 
3,879,951 
3,596,383 
2,573,406 
5,844,577 
7,087,762 
2,685,481 
9,231,295 
9,645,432 
2,132,239 
2,602,032 
1,556,247 

15.775,539 
1,925,644 
4,010,255 
1,663,053 
2,050,888 

18,216,370 
756,963 
3,401,339 
2,062,327 
4,284.632 
5,717,816 
3,491,061 
825,384 
7,661,627 
6,413,876 
3,322,527 
2,155,375 

10,814,510 
1,822,124 
3,428,901 
3,571,386 
7,331,115 
7,105,049 
1,499,975 
9,252,603 
6,049,721 


3,868 
9,902 
1,500 
16,854 
2,462 
2,552 
3,025 
2,720 
2,100 

24,275 
4,891 
4,402 
5,117 
3,438 
4,025 
7,678 
4,192 
3,367 
2,940 
2,763 

12,490 
3,387 

32,650 
7,894 
2,474 
8,362 
1,253 
4,395 
5,314 
7,318 
2,960 
8,918 
1,240 
4,111 
4,542 
6,138 
5,804 

10,127 
7,187 

25,345 
2,975 

24,791 
8,287 
3,880 
4,969 

10,579 


$1,960 
1,912 

822 
2,280 
1,125 

849 
1,382 
1,124 

888 
2,258 
2,043 
2,044 
1,144 

998 
1,133 
1,558 
1,439 
1,275 
1,304 
1.539 
1,594 
1,784 
2,774 
2,668 
1,137 
1,522 
1,172 
1,434 
2,370 
2,214 

748 
2,125 
1,149 
1,351 

894 
2,019 
1,731 
1,028 
2,301 
2,577 
1,087 
2,472 
1,533 
2,148 

918 
2,551 


8.3fi 
19,44 
4.06 
36.07 
5.96 
6,31 
7,63 
8,44 
4.86 
51.31' 
12.85 
12.81 
12.11 
10,66 
8,87 
17,11 
11.16 
7,29 
5,69 
7,36 
26,49 
8,71 
68,33 
18,28 
5,62 
20,97 
3,24 
11,04 
13,81. 
17.73: 
7,22! 
16,16 
2,95' 
12,12: 
10,69' 
12,42' 
13,32' 
22,79 
15.06 
50,77 
5,99 
57,72 
17,91 
12,10 
15,24 
28,16 


Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


SOUTH  DAKOTA 


SPOT  RATE  FINDER 


ABERDEEN,  21,051  pop.;  6,093  homes; 
'  98.5%     radio;    6,002     radio  homes; 

Brown  Co.;  TV  alloc:  Chans.  9,  17. 
KABR,  250w-D,  1220kc 
(CP) 

KSDN,  lkw,  930kc,  MBS,  Weed,  Con- 
Ian,  Crossley 


SB 


1M     5M     15M     30M     1  Hr 


D 
N 


5.50  5.50  11.00  22.00  33.00  55.00 
8.00     8.00    16.00    32.00    48.00  80.00 


BELLE   FOURCHE,   3,540   pop.;  Butte 
Co.;  TV  alloc:  Chan.  23. 

BROOKINGS,    7,764    pop.;  Brookings 
Co.;  TV  alloc:  Chans.  *8,  25. 

DEADWOOD,  3,288  pop.;  Lawrence  Co. 
KDSJ,  250w,  1450kc,  MBS,  Clark 

(CP  lkw,  980kc) 
D      5.00     6.00     9.00    18.00    27.00  45.00 
N      6.00     7.00    10.00    20.00    30.00  50.00 

HOT  SPRINGS,  5,030  pop.;  Fall  River 
Co.;  TV  alloc:  Chan.  17. 

HURON,  12,788  pop.;  3,836  homes;  97.3% 
radio;  3,732  radio  homes;  Beadle  Co.; 
TV  alloc:  Chans.  12,  15. 
KIJV,  250w,  1340kc,  MBS,  Lawson 
D      2.40     4.00     9.60    19.20    28.80  48.00 
N      3.00     5.00    12.00    24.00    36.00  60.00 

LEAD,  6,422  pop.;  Lawrence  Co.;  TV 
alloc:  Chans.  5,  26. 

MADISON,  5,153  pop.;  Lake  Co.;  TV 
alloc:  Chan.  46. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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MITCHELL,  12,123  pop.;  3,638  homes; 
96.8%  radio;  3,522  radio  homes. 
Davison  Co.;  TV  alloc:  Chans.  5,  20. 

KORN,  250w,  1490kc 

SB      1M     5M     15M     30M     1  Hr 

D  3.75  5.00  10.00  20.00  30.00  50.00 
N     4.50     6.00    12.00    24.00    36.00  60.00 

MOBRIDGE,  3,753  pop.;  Walworth  Co.; 
TV  alloc:  Chan.  27. 

PIERRE,  5,715  pop.;  Hughes  Co.;  TV 
alloc:  Chans.  6,  10,  *22. 

KGFX,  200w-D,  630kc,  Lawson 

D      3.00     5.00    12.00    25.00    36.00  60.00 

RAPID  CITY,  25,310  pop.;  7,621  homes; 
95.8%  radio;  7,301  radio  homes; 
Pennington  Co.;  TV  alloc:  Chans.  7, 
15.  * 

KOTA,    5kw,    1380kc,    CBS,  Headley- 

Reed,  Hooper 
D  7.50  10.00  15.00  30.00  50.00  80.00 
N  9.00  12.50  20.00  45.00  65.00  100.00 
KOZY  (FM),  Chan.  232,  94.7mc,  25kw 
D  4.00  5.50  9.25  14.00  21.00  35.00 
N      4.00     5.50     9.25    14.00    21.00  35.00 

KRSD,  250w,  1340kc 
(CP) 

SIOUX    FALLS,    52,696    pop.;  15,639 

homes;    97.5%    radio;    15,248  radio 

homes;  Minnehaha  Co.;  TV  alloc: 
Chans.  11,  13,  38,  *44. 


3  AM  affiliates,  average  1-time  rates 
D      8.67    10.33    16.67    33.67    50.00  83.33 
N    12.33    15.00    24.67    49.33    74.00  123.33 


MARKET  INDICATORS  FOR  SOUTH  DAKOTA 


CLASSIFICATIONS 


Population   

Urban  Population   

Rural  Population   , 

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales   

Automobiles  

Telephones   

New  Construction  . . :  

Median  Family  Income  

Farm  Income  

Employed   

Internal  Revenue  Collections. 


FIGURES  YR. 

652,740  '50 

216,710  '50 

436,030  '50 

182,972  '50 

95.9%  '50 

173,611  '50 

693,035,000  '51 

298,412  '51 

159,700  '52 

84,300,000  '47 

2,337  '49 
430,475,791 

242,268  '50 

64,182,139  '51 


49  $ 


FIGURES  YR 

642,961  '41 
(1)  158,087  '41 
(1)  484,874 

165,428 
84.6% 

136,049 
618,827,000 

290,080 

101,000 
33,800,000 


286,406,939 
204,314 
56,717,659 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  rcproductioi 
unlicensed.  For  other  sources  see  foreword. 


KELO,    5kw,    1320kc,    NBC,  Pearson, 
Conlan 


SB 


1M     5M      15M     30M     1  Hr 


D     10.00    10.00    18.00    36.00    54.00  90.00 
N    15.00    15.00    26.00    52.00    78.00  130.00 
KIHO,  lkw,  1270kc,  MBS,  Raymer 
D      5.00     6.00    12.00    24.00    36.00  60.00 
N      8.00    10.00    18.00    36.00    54.00  90.00 

KISD,  250w,  1230kc,  Cooke,  Conlan 
D      4.00     5.00  '  8.00    16.00    24.00  40.00 
N     6.00     8.40    17.00    28.00    42.00  70.00 

KSOO,  lOkw-D,  5kw-N,  1140kc,  ABC, 

Avery-Knodel 
D     11.00    15.00    20.00    40.00    60.00  100.00 
N    14.00    20.00    30.00    60.00    90.00  150.00 

STURGIS,  3,471  pop.;  Meade  Co.;  TV 
alloc::  Chan.  20. 


VERMILLION,  5,337  pop.;  Clay  Co.;  T\ 
alloc:  Chans.  *2,  41. 

WATERTOWN,  12,699  pop.;  3,763  homes 
97.0%  radio;  3,650  radio  homes 
Codington  Co.;  TV  alloc:  Chans.  3 
35. 

KWAT,  lkw,  950kc,  Walker,  Lawson 

SB  1M  5M  15M  30M  1 H; 
D  3.70  5.00  10.80  16.90  32.00  56.7( 
N      4.25     6.35    12.35    20.00    37.50  66.5C 

WINNER,  3,252  pop.;  Tripp  Co.;  TV 
alloc:  Chan.  18. 

YANKTON,  7,709  pop.;  Yankton  Co. 

TV  alloc:  Chan.  17. 
WNAX,  5kw,  570kc,  CBS,  Katz,  BMB 
SAMS 

D  15.00  23.00  28.00  56.00  84.00  140.0 
N    20.00    30.00    40.00    80.00  150.00  300.0. 
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SOUTH  DAKOTA  MARKET  DATA  BY  COUNTIES 


1950 

County  Population 

Armstrong    52 

Aurora    5,020 

Beadle    21,082 

Bennett    3,396 

Bon  Homme    9,440 

Brookings    17,851 

Brown    32,617 

Brule    6,076 

Buffalo    1,615 

Butte    8,161 

Campbell    4,046 

Charles  Mix    15x558 

Clark    8,369 

Clay    10,993 

Codington    18,944 

Corson    6,168 

Custer    5,517 

Davison    16,522 

Day    12,294 

Deuel    7,689 

Dewey    4,916 

Douglas    5,636 

Edmunds   7,275 

Fall  River    10,439 

Faulk    4,752 

Grant    10,233 

Gregory    8,556 

Haakon    3,167 

Hamlin   7,058 

Hand   7,149 

Hanson    4,896 

Harding    2,289 

Hughes    8,111 

Hutchinson    11,423 

Hyde    2,811 

Jackson    1,768 

Jerauld    4,476 

Jones   2,281 

Kingbury    9,962 

Lake    11,792 

Lawrence    16,648 

Lincoln    12,767 

Lyman    4,572 

McCook    8,828 

McPherson    7,071 

Marshall    7.835 

Meade    11,516 

Mellette    3,046 

Miner    6,268 

Minnehaha    70,910 

Moody    9,252 

Pennington    34,053 

Perkins    6,776 

Potter    4,688 

Roberts    14,929 

Sanborn    5,142 

Shannon    5,669 

Spink    12,204 

Stanley   2,055 

Sully    2,713 

Todd    4,758 

Tripp    9,139 

Turner    12,100 

Union    10,792 

Walworth    7,648 

Washabaugh    1,551 

Yankton    16,804 

Zieback    2,606 


1940 
Population 

42 
5,387 
19,648 
3,983 
10,241 
16,560 
29,676 
6,195 

I,  853 
8,004 
5,033 

13,449 
8,955 
9,592 

17,014 

6,755 
6,023 

15,336 

13,565 
8,450 
5,709 
6,348 
7,814 
8,089 
5,168 

10,552 
9,554 
3,515 
7,562 
7,166 
5,400 
3,010 
6,624 

12,668 
3,113 
1,955 
4,752 
2,509 

10,831 

12,412 

19,093 

13,171 
5,045 
9,793 
8,353 
8,880 
9,735 
4,107 
6,836 

57,697 
9,341 

23,799 
6,585 
4,614 

15,887 
5,754 
5,366 

12,527 
1,959 
2,668 
5,714 
9,937 

13,270 

II,  675 
7,274 
1,980 

16,725 
2,875 


Percentage 
Increase 

—6.8 
7.3 
—14.7 
—7.8 
7.8 
9.9 
—1.9 
—12.3 
2.0 
—19.6 
15.7 
—6.5 
14.6 
11.3 
—8.7 
—8.4 
7.7 
—9.4 
—9.0 
—13.9 
—11.2 
—6.9 
29.1 
—8.0 
—3.0 
—10.4 
—9.9 
—6.7 
—0.2 
—9.3 
—24.0 
22.4 
—9.8 
—9.7 
—9.6 
—5.8 
—9.1 
—8.0 
—5.0 
—12.8 
—3.1 
—9.4 
—9.9 
—15.3 
—11.8 
18.3 
—25.8 
—8.3 
22.9 
—1.0 
43.1 
2.9 
1.6 
—6.0 
—10.6 
5.6 
—2.6 
4.9 
1.7 
—16.7 
—8.0 
—8.8 
—7.6 
5.1 
—21.7 
0.5 
—9.4 


1950 
Urban 
Population 


12,788 


7,764 
21,051 


3,540 


5,337 
12,699 


12,123 
2,503 


5,030 
2,982 


5,715 


5,123 
12,465 
2,530 


3,471 

52,696 

25,310 
2,760 

2,871 
2,655 

3,252 

553 
3,753 

7,709 


1950 
Rural 
Population 

52 
5,020 
8,294 
3,396 
9,440 

10,087 

11,566 
6,076 
1,615 
4,621 
4,046 

15,558 
8,369 
5,656 
6,245 
6,168 
5,517 
4,399 
9,791 
7,689 
4,916 
5,636 
7,275 
5,409 
4,752 
7,251 
8,556 
3,167 
7,058 
7,149 
4,896 
2,289 
2,396 

11,423 
2,811 
1,768 
4,476 
2,281 
9,962 
6,639 
4,183 

10,237 
4,572 
8,828 
7,071 
7,835 
8,045 
3,046 
6,268 

18,214 
9,252 
8,743 
4,016 
4,688 

12,058 
5,142 
5,669 
9,549 
2,055 
2.713 
4,758 
5,887 

12,100 

10,239 
3,895 
1,551 
9,095 
2,606 


1950 
Homes 

16 
1,399 
6,074 

891 
2,878 
4,876 
9,253 
1,772 

378 
2,418 
1,038 
4,212 
2,364 
2,975 
5,376 
1,481 
1.624 
4,848 
3,449 
2,094 
1,210 
1,549 
1,916 
2,824 
1,375 
2,911 
2,398 

925 
2,014 
1,952 
1,341 

669 
2,209 
3,265 

799 

521 
1,321 

669 
2,922 
3,346 
5,001 
3,736 
1,236 
2,510 
1,933 
2,081 
2,845 

767 
1,792 
20,748 
2,504 
10,044 
1,890 
1,292 
3,957 
1,497 
1,166 
3,304 

565 

727 
1,067 
2,541 
3,684 
3,203 
2,105 

354 
4,207 

646 


1951 

1950    Percentage     1940      Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 

16  100.0  9  (1) 

1,343  96.0  1,055  3,390 

5,910  97.3  4,545  21,199 

769  86.3  540  2,570 

2,746  95.4  2,171  9,051 

4,783  98.1  3,740  18,830 

8,985  97.1  7,000  48,825 

1,708  96.4  1,339  7,934 

350  92.6  257  209 

2,297  95.0  1,751  12,041 

977  94.1  848  2,040 

4,010  95.2  2,279  11,670 

2,310  97.7  1,949  6,975 

2,910  97.8  2.269  8,280 

5,231  97.3  3,783  29,583 

1,325  89.5  1,095  3,349 

1,466  90.3  1,214  4,325 

4,712  97.2  3,671  30,419 

3,270  94.8  2,794  12,400 

2,033  97.1  1,691  4,626 

1,037  85.7  940  3,345 

1,489  96.1  1,227  3,837 

1,791  93.5  1,488  5,973 

2,587  91.6  1,648  8.756 

1,330  96.7  1,165  4,458 

2,824  97.0  2,397  8,075 

2,283  95.2  1,730  6,735 

905  97.8  809  4,232 

1,917  95.2  1,581  5,879 

1,897  97.2  1,536  7,318 

1,290  96.2  1,140  2,051 

625  93.4  569  1,451 

2,121  96.0  1,601  11,677 

3,095  94.8  2,423  10,849 

751  94.0  675  3,419 

477  91.5  414  2,450 

1,289  97.6  1,054  3,924 

650  97.2  552  2,630 

2,837  97.1  2,342  10,529 

3,252  97.2  2,778  12,469 

4,841  96.8  4,652  16,151 

3,658  97.9  2.935  11,789 

1,173  94.9  989  3,270 

2,367  94.3  2,047  6,982 

1,881  97.3  1,334  5,732 

2,000  96.1  1,730  7,573 

2.714  95.4  2,019  7,876 

637  83.1  496  1,263 

1,735  96.8  1,500  5,375 

20,416  98.4  14,073  95,016 

2,484  99.2  2,140  7,001 

9,682  96.4  5,502  49,067 

1,811  95.8  1,309  9,106 

1,236  95.7  975  6,545 

3,759  95.0  3,155  11,456 

1,449  96.8  1,210  4,129 

830  71.2  724  691 

3,205  97.0  2,822  12,020 

517  91.5  458  1,008  (2) 

722  99.3  529  2,409 

897  84.1  652  838 

2,429  95.6  1,910  11,796 

3,585  97.3  2,923  10,914 

3,139  98.0  2,572  9,345 

2,069  98.3  1,541  10,265 

264  74.6  222  194 

4,114  9T.8  3,131  20,156 

559  86.6  430  1,295 


1949 
Farm  Income 

$  331,233 
4,851,090 
8,825,580 
4,041,018 
7,306,177 

12,717,401 

14,033,969 
5,039,978 
2,239,817 
6,586,789 
3,011,177 
8,872,722 
8,241,203 

10,532,556 
7,164,093 
3,801,463 
2,398,881 
4,297,359 
7,962,998 
7,430,494 
2,555,126 
4,552,661 
4,604,683 
3,238,763 
5,237,914 
7,936,011 
6,278,156 
4,588,750 
6,506,934 
7,918,495 
4,031,031 
4,138,305 
2,682,171 
8,862,819 
2,831,352 
1,622,249 
3.905,307 
2,735,671 
9,046,877 
8,901,366 
1,880,235 

14,775,306 
5,656,489 
6,778,701 
4,100,455 
7,255,279 
8.011,157 
3,334,411 
5.236,097 

22,504,538 

11,099,808 
5,430,144 
5,793,815 
4,672,679 

11,324,316 
4,922,038 
2,170,269 

11,020,929 
2,746,254 
5,753,185 
3,953,200 
8,408,224 

12,609,356 

11,566,199 
3,769,905 
1.755,160 
9,780,675 
2,765,902 


1949 

1951  Median  Fam 
Automobiles  Income 


1,678 
7,206 
1,091 
3,607 
6,259 
10,651 
2,077 

386 
2,823 
1,287 
4,808 
2,959 
3,644 
6,685 
1,391 
1,686 
5,885 
4,165 
2,688 
1,047 
1,954 
2,204 
3,449 
1,701 
3,663 
2,838 
1,096 
2,392 
2,454 
1,527 

727 
2,748 
4,089 

960 

581 
1,624 

747 
3,767 
4,283 
5,205 
4,884 
1,453 
3.186 
2,299 
2,419 
2,967 

815 
2,194 
25,189 
3,273 
12,231 
2,028 
1,625 
4,706 
1,811 

839 
3,843 

725 

981 

940 
3.092 
4,683 
4,086 
2,395 

292 
5,609 

636 


2,125 
2,983 
2,463 
2,306 
2,688 
3,113 
2,311 

2,552 
1,917 
2,882 
2,518 
2,528 
3,120 
2,340 
2.355 
3,094 
2,239 
2,506 
2,271 
2,445 
2,234 
2.972 
2,940 
2,582 
2.131 
3,682 
2,475 
2,537 
2,325 
2,917 
3,648 
2,128 
2,542 

2,550 

2,576 
2.757 
3,097 
2,726 
2,790 
2.408 
1,663 
2,295 
2,676 
2.171 
2,243 
3.484 
2,509 
3,205 
3,074 
2,690 
2,313 
2,438 
1,273 
2,667 

3,423 
1,362 
2,318 
2,504 
2,525 
3,139 

2,807 
2,139 


.  1950 
Employe' 

21 
2,05! 
8,07! 

I,  17: 
3,56 
6,20i 

12,48 
2,601 
44! 
3,23 
1,36 
5.87i 
3,14 
3,57' 
6,95 
1,93 
2,07 
6,46 
4.62 
2,73 
1,63' 
2,12 
2,57 
3,75 
1,85 
3,74: 
2,95! 
1,26! 
2,53 
2,72; 
1,661 
1,10 
3,32: 
4,57! 
1,08! 

68' 
1,78: 

851 
3,6i: 
4,48! 
6,071 
4,75! 
1,68! 
3.24. 
2,53( 
2,75: 
3,66? 

88( 
2.46. 
29,32! 
3.13! 

II,  96 
2,63' 
1.67S 
5,16? 
1,92(1 
1.28S 
4,501 

78: 
1,08* 
1,25 
3,40 
4,68. 
3,95.' 
3,00! 

39! 
6,22: 

93! 


(1)  Combined  with  Stanley  County.       (21  Combined  with  Armstrong  County. 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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TENNESSEE 


SPOT  RATE  FINDER 


TENNESSEE 


THENS,  8,618  pop.;  McMinn  Co.;  TV 
alloc:  Chan.  14. 
'LAR,  250w,  145Dkc,  MBS 


SB 


1M      5M      15M      39M     1  Hr 


2.50      3.00     5.00      9.00    16.00  30.00 
3.00     4.00      8.00    18.00    32.00  60.00 
RISTOL,    16,771    pop.;    4,800  homes; 
91.8%     radio;    4,406    radio  homes; 
Sullivan    Co.;     TV    alloc.  (Bristol, 
■Jenn. -Bristol,  Va.):  Chans.  5,  46. 
rOPI,  250w,  1490kc,  NBC,  Burn-Smith 
5.60      5.60    11.25    15.00    22.50  37.50 
7.80     7.80    15.50    20.80    31.20  52.00 
fOPI-FM,    Chan.   245,   96.9mc,  18.5kw 
2.25  6.00    12.00  24.00 

2.50  7.50    15.00  30.00 


ote:  All  rates  one-time.  Population, 
ome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
ord. 

#'     4  ♦ 


CHATTANOOGA,  131,041  pop.;  37,937 
homes;  89.7%  radio;  34,029  radio 
homes;  Hamilton  Co.;  TV  alloc: 
Chans.  3,  12,  43,  49,  *55. 

4  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  10.25  10.25  15.25  29.53  44.25  73.75 
N     17.00    17.00    28.50    54.00    81.00  135.00 

2    AM    non-affiliates,    average  1-time 

6.00      8.48    12.33    24.75    40.95  68.25 

WAGC,  250w,  1450kc,  MBS,  Rambeau, 
Hooper 

D  6.00  6.00  10.00  20.00  30.00  50.00 
N  10.00  10.00  13.00  40.00  60.00  100.00 
WAPO,   5kw-D,   lkw-N,   1150kc,  NBC, 

Headley-Reed,  Hoopar,  Conlan 
D     12.00    12.00    17.50    35.00    52.50  87.50 
N    20.00    20.00    30.00    60.00    90.00  150.00 


WDEF,   5kw-D,    lkw-N,    1370kc,  ABC, 

Branham,  Hooper,  Conlan 

SB  1M  5M  15M  30M  1  Hr 
D  11.00  11.00  16.00  28.00  42.00  70.00 
N  18.00  18.00  28.00  55.00  84.00  140.00 
WDOD,  5kw,  1310kc,  CBS,  Raymer 
D  12.00  12.00  17.50  35.00  52.50  87.50 
N  20.00  20.00  30.00  60.00  90.00  150.00 
WDOD-FM,    Chan.   243,   96.5mc,  42kw, 

Bonus 

WDXB,  250w.  1490kc,  Forjoe,  O'Connor 
D      5.60     8.00    12.00    24.00    36.00  60.00 
N      5.60     8.00    18.00    36.00    54.00  90.00 
WMFS,  lkw-D,  1260kc,  Pearson 
D      6.40     8.95    12.75    25.50    45.90  76.50 

CLARKSVILLE,  16,246  pop.;  4,643 
homes;  85.4%  radio;  3,965  radio 
homes;  Montgomery  Co.;  TV  alloc: 
Chan.  53. 

WJZM,  250w,  1400kc,  MBS,  Conlan 

D      7.00  10.00    20.00    35.00  50.00 

N      7.00  10.00    20.00    35.00  50.00 

CLEVELAND,  12,605  pop.;  3,594  homes; 

91.07o     radio;     3,272     radio  homes; 

Bradley  Co.;  TV  alloc:  Chan.  38. 
WBAC,  250w,  1340kc,  MBS 
D      4.50     5.00     7.50    12.50    22.50  40.00 
N      4.53     5.00      7.50    12.50    22.50  40.00 


COLUMBIA,  10,911  pop.;  3,398  homes; 

87.07o     radio;     2,956    radio  homes; 

Maury  Co.;  TV  alloc:  Chan.  39. 
WKRM,  250w,  1340kc,  MBS 

SB  1M  5M  15M  30M  1  Hr 
D  3.00  3.50  4.00  8.00  12.00  20.00 
N      3.40      4.00      4.55      9.10    13.65  22.75 

COOKEVILLE,  6,924  pop.;  Putnam  Co.; 

TV  alloc:  Chan.  24. 
WHUB,  250w,  1400kc,  CBS,  Continental 
D      3.00      3.00      6.00    12.00    18.00  30.00 
N      3.00      3.00      6.00    12.00    18.00  30.00 

COVINGTON,  4,379  pop.;  Tipton  Co.; 
TV  alloc:  Chan.  19. 

DYERSBURG,  10,885  pop.;  3,432  homes; 

85.7%     radio;    2,941    radio  homes; 

Dyer  Co.;  TV  alloc:  Chan.  46. 
WDSG,  250w,  1450kc,  MBS 
D      5.50      6.50    10.00    18.00    36.00  60.00 
N      5.53     6.50    10.00    18.00    36.00  60.00 

(Continued  on  page  178) 
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Yes,  the  figures 

below  will  certainly  show 

how  the  Memphis  market  has  grown  in 

the  last  10  years. 

Comparison  of  1942-1952  Growth  in  the  Memphis 
market  area  Q 

Percentage 
increase 

15.4% 
108% 
212% 
268% 
353% 
200% 


$2,802,534,000 


Population  1942|  3,092,108 

1952 

Radio  1942  Ij 

Homes  19521 

Effective  1942 
Buying  Income  1952 
Retail  1942 

Sales  1952 

Food  1942 

Sales  1952 

Drug  1942 
Sales  1952 


$896,976,000 
$615,917,000 


$2,269,052,000 


$112,935,000 
$21,225,000 


$511,934,000 


$63,708,000 


To  sell  the  great 
Memphis  market 


WMC  and  WMCT 


y<xu  (teed  &ot& 


NBC — 5,000  W  — 790  K.  C 


Memphis'  only  TV  station 


NATIONAL  REPRESENTATIVES,  THE  BRANHAM'COMPANY 
OWNED  AND  OPERATED  BY  THE£COMMERCIAL  APPEAL 

M    E    M     P     H    I  S 


ROADCASTING 


Tel 


ecasting 
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TENNESSEE 

SPOT  RATE  FINDER 

( Continued  from  page  1 77) 

ELIZABETHTON,  10,754  pop.;  2,986 
homes;  91.9%  radio;  2,744  radio 
homes;  Carter  Co.;  TV  alloc:  Chan. 
40. 

WBEJ,  250w,  1240kc,  MBS 

SB      1M     5M     15M     30M     1  Hr 

D  3.75  3.75  9.38  17.50  31.25  50.00 
N      3.75     3.75     9.38    17.50    31.25  50.00 

FAYETTEVILLE,  5,447  pop.;  Lincoln 
Co.;  TV  alloc:  Chan.  27. 

WEKR,  250w,  1240kc,  MBS 

D      4.00     6.00    12.00    24.00    36.00  60.00 

N      3.00     4.00     8.00    16.00    24.00  40.00 

GALLATIN,  5,107  pop.;  Sumner  Co.; 
TV  alloc:  Chan.  48. 

WHIN,  lkw-D,  lOlOkc 

D      3.95     3.95     8.60    17.20    33.05  52.90 

GREENEVILLE,  8,721  pop.;  Greene 
Co. 

WGRV,  250w,  1340kc,  MBS 

D  9.38    17.50    31.25  50.00 

N  9.38    17.50    31.25  50.00 

HARRIMAN,  6,389  pop.;  Roane  Co.; 
TV  alloc:  Chan.  67. 

WHBT,  250w,  1230kc,  Continental 

D  5.00     8.00    15.00    24.00  40.00 

N  5.00     8.00    15.00    24.00  40.00 

HUMBOLDT,  7,426  pop.;  Gibson  Co.; 
TV  alloc :  Chan.  25. 

WERJ,  250w-D,  740kc,  KBS 

D  12.00    20.00    35.00  60.00 

/ JACKSON,  30,207  pop.;  9,338  homes; 
84.4%  radio;  7,881  radio  homes; 
Madison  Co.;  TV  alloc:  Chans.  9,  16. 

2  AM  affiliates,  average  1-time  rates 
D      3.50     5.50     8.00    17.00    27.00  45.00 
N     5.00     7.00    14.00    31.00    46.50  77.50 

WDXI,   5kw-D,   lkw-N,    1310kc,  MBS, 

Burn-Smith 

D      3.00     6.00     8.00    18.00    30.00  50.00 

N  4.00  7.00  12.00  30.00  45.00  75.00 
WPLI,  250w,  1490kc,  McGillvra 

D      3.25     4.35     7.25    13.00    23.00  43.00 

N     3.25     4.35     7.25    13.00    23.00  43.00 

WTJS,  lkw,  1390kc,  ABC,  Branham, 
Conlan 

D     4.00     5.00     8.00  16.00    24.00  40.00 

N      6.00     7.00    16.00  32.00    48.00  80.00 

WTJS-FM,  Chan.  264,  lOO.lmc,  50kw, 
Branham,  Bonus 


JOHNSON  CITY,  27,864  pop.;  6,972 
homes;  89.6%  radio;  6,246  radio 
homes;  Washington  Co.;  TV  alloc: 
Chans.  11,  34. 

WETB,  lkw-D,  790kc 

D  3.50  5.00  9.40  18.90  29.60  50.00 
WJHL,   5kw-D,    lkw-N,    910kc,  ABC, 

Pearson,  Conlan,  BMB 
D    10.00    10.00    15.00    25.00    50.00  100.00 
N    12.00    12.00    20.00    30.00    60.00  120.00 

WJHL-FM,  Chan.  264,  100.7mc,  9.7kw 
(AM-FM,  combination  rates  above) 

KINGSPORT,  19,571  pop.;  5,441  homes; 
93.1%  radio;  5,066  radio  homes; 
Sullivan  Co.,  TV  alloc:  Chan.  28. 

WKIN,  lkw-D,  1320kc,  KBS 

D  10.00    18.00    36.00  60.00 

WKPT.    250w,  1400kc,    NBC,  Cooke, 

Dora-Clayton 

D      5.00     5.00  9.30    18.00    30.00  50.00 

N      7.50     7.50  13.75    27.00    45.00  75.00 

WKPT-FM,  Chan.  253,  98.5mc,  4.8kw, 
Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


KNOXVILLE,  124,769  pop.;  34,826 
homes;  91.1%  radio;  31,726  radio 
homes;  Knox  Co.;  TV  alloc:  Chans. 
6,  10,  *20,  26. 


4  AM  affiliates,  average  1-time  rates 

SB       1M     5M      15M     30M     1  Hr 

D  14.78  13.09  18.91  39.34  59.00  98.35 
N    22.33    19.25    28.75    57.25    92.75  163.75 


WBIR,  250w,  1240kc,  ABC,  Boiling 

D  8.00    10.00    24.00    36.00  60.00 

N  10.00    15.00    30.00    60.00  120.00 

WBIR-FM,  Chan.  227,  93.3mc,  2.84kw, 
BMB,  Hooper,  Bonus 

WIBK,  lkw-D,  800kc,  KBS,  Cooke 

D      5.30     5.30    10.20    18.70    29.80  51.00 

WKGN,    240w,  1340kc,    MBS,  Forjoe, 
O'Connor 

D      6.00     6.00  9.00    20.00    30.00  50.00 

N      8.00     8.00  13.00    25.00    50.00  100.00 

WNOX,  lOkw,  990kc,  CBS,  Branham, 
Hooper 

D    23.35    23.35  36.65    73.55  110.00  183.35 

N    35.00    35.00  55.00  110.00  165.00  275.00 

WROL,  5kw,  620kc,  NBC,  Avery-Knodel 
D  15.00  15.00  20.00  40.00  60.00  100.00 
N    24.00    24.00    32.00    64.00    96.00  160.00 


LAWRENCEBURG,    5,442   pop.;  Law- 
rence Co.;  TV  alloc:  Chan.  50. 

WDXE,    500w-D,    1370kc,    MBS,  KBS, 

Burn-Smith 
D  5.00     7.50    15.00    30.00  50.00 


LEBANON,  7,913  pop.;  Wilson  Co.;  TV 
alloc:  Chan.  58. 

WCOR,  250w-D,  900kc 

D      2.75     3.25     6.50    12.00    25.00  40.00 


LENOIR  CITY,  5,159  pop.;  Loudon  Co. 
WLIL,  500 w-D,  730kc 

D  3.00     7.00    12.00    20.00  30.00 

N  3.00     7.00    12.00    20.00  30.00 

WLIL-FM,    Chan.   262,    100.3mc,  8.8kw 


LEWISBURG,  5,164  pop.;  Marshall  Co 
WJJM,  250w,  1490kc,  MBS,  KBS 

D 

N 


6.50  11.50  22.50  35.00 
6.50    11.50    22.50  35.00 


MARYVILLE,  7,742  pop.;  Blount  Co.; 

TV  alloc. :  Chan.  51. 
WGAP,  250w,  1400kc 

D  5.00  5.00  8.90  14.70  25.60  39.60 
N      6.00     6.00    11.90    19.80    35.60  59.20 


McMINNVILLE,  7,577  pop.;  Warren  Co.; 
TV  alloc:  Chan.  46. 

WMMT,  250w,  1230kc,  MBS,  KBS 

D  3.50     7.50    15.00    25.00  40.00 

N  3.50     7.50    15.00    25.00  40.00 


MEMPHIS,  396,000  pop.;  113,214  homes; 
86.9%  radio;  98,382  radio  homes; 
Shelby  Co.;  TV  alloc:  Chans.  3  5 
(WMCT(TV),  now  Chan.  4),  *10,  13, 
42,  48. 


4  AM  affiliates,  average  1-time  rates 
D    18.83    23.50    33.88    55.68    91.50  144.00 
N    28.67    35.50    45.50    87.50  135.00  240.00 


average  1-time 


3    AM  non-affiliates, 
rates 

D      8.13    10.17    17.08    30.83    49.50  93.33 


WDIA,  250w-D,  730kc,  Pearson,  Hooper 
D    11.00    11.00    18.00    30.00    45.00  75.00 
WFAK,  lkw-D,  1480kc 
D      5.00     7.50    13.25    22.50    43.50  75.00 

WHBQ,   5kw-D,    lkw-N,   560kc,  MBS 
Weed 

D    13.50    16.00    21.50    42.70    64.00  106.00 
N    18.00    24.00    34.00    64.00    96.00  160.00 
WHHM,  250w,  1340kc,  Forjoe 
D      8.40    12.00    20.00    40.00    60.00  100.00 
9.60    16.00    32.00    48.00  80.00 
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MARKET  INDICATORS  FOR  TENNESSEE 


CLASSIFICATIONS  FIGURES  YR. 

Population    3,291,718  '50 

Urban  Population   1,452,602  '50 

Rural  Population    1,839,116  '50 

Total  Homes   871,269  '50 

Percentage  Radio    87.0%  '50 

Radio  Homes    746,915  '50 

Retail  Sales    $2,426,468,000  '51 

Automobiles   905,298  '51 

Telephones      678,400  '52 

New  Construction   $  708,400,000  '51 

Farm  Income    $  340,151,366  '49 

Internal  Revenue  Collections...  $  398,185,109  '51 


FIGURES  YE: 
2,915,841  '41 
(1)  1,207,206  '41 
(1)  1,888,635  '41 
714,894  '4l 

62.5% 
434,733 
$2,074,189,000  '4Jk 
858,111 
357,500 
$  140,000,000 
$  246,687,652 
$  316,035,571 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management.' 
unlicensed.  For  other  sources  see  foreword. 
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790kc,    NBC,  Branham, 


WMC,  5kw, 
BMB 

SB      1M  5M  15M  30M     1  Hr 

D    20.00    25.00  40.00  56.00  100.00  150.00 

N    35.00    40.00  50.00  95.00  150.00  280.00 

WMCF  (FM),  Chan.  259,  99.7mc,  260w, 
Branham,  Bonus 

WMCT  (TV),  Chan.  4,  7.12kw-aur.;  13.6 

kw-vis.;  NBC,  Branham 
D    63.00    75.00    93.60  150.00  225.00  375.00 
N  105.00  125.00  156.00  250.00  375.00  625.00 

WMPS,   lOkw-D,  5kw-N,   680kc,  ABC, 

Radio  Reps. 
D    23.00    28.00    34.00    68.00  102.00  170.00 
N    33.00    38.00    48.00    96.00  144.00  240.00 

WREC,  5kw,  600kc,  CBS,  Katz 

D  25.00    40.00    54.00  100.00  150.00 

N  40.00    50.00    95.00  150.00  280.00 


MORRISTOWN,  13,019  pop.;  3,565 
homes;  90.1%  radio;  3,212  radio 
homes;  Hamblen  Co.;  TV  alloc: 
Chan.  54. 

WCRK.  250w,  1450kc,  MBS,  Holman 
D      4.00     fi.00    16.00    24.00    36.00  60.00 
N      4.00     6.00    16.00    24.00    36.00  60.00 


MURFREESBORO,    13,052    pop.;  3,871 

homes;  86.0%  radio;  3,329  radio 
homes;  Rutherford  Co.;  TV  alloc: 
Chan.  18. 

WGNS,  250w,  1450kc.  Holman 

D      5.00     6.00     8.00    15.00    24.00  40.00 

N      6.00     8.00    16.00    36.40    48.00  80.00 


NASHVILLE,      174,307      pop.;  49,740 

homes;    90.0%    radio;    44,766  radio 

homes;    Davidson    Co.;    TV  alloc: 

Chans.  *2,  4  (WSM-TV),  5,  8,  30,  36. 


4  AM  affiliates,  average  1-time  rates 
D    16.78    18.52    32.68    59.10    89.28  144.00 
N    32.00    35.25    61.75  111.00  167.75  270.00 


3    AM    non-affiliates,    average  1-time 
rates 

D      6.00     6.53    11.83    23.67    37.00  61.67 


WKDA,  250w,  1240kc,  Boiling,  Hooper 
D  7.00  8.00  16.00  32.00  48.00  80.00 
N    10.00    12.00    24.00    48.00    72.00  120.00 

WLAC,   50kw,  1510kc,   CBS,  Raymer, 
BMB 

D    15.00    15.00  30.00    60.00    90.00  150.00 

N    30.00    30.00  60.00  120.00  180.00  300.00 

WMAK,  5kw,  1300kc,  MBS,  Radio  Reps., 
Hooper 

D  9.60  9.60  19.20  38.40  57.60  96.00 
N    16.00    16.00    32.00    64.00    96.00  160.00 

WNAH,  lkw-D,  1360kc 

D      5.00     5.00     8.50    20.00    30.00  50.00 


WSDC,  5kw,  980kc,  ABC,  Hollingben 
Conlan,  Hooper 


SB      1M     5M     15M     30M     1 » UJT 


10.00  12.00  24.00  48.00  72.00  120. 
17.00    20.00    40.00    80.00  120.00  200.C 


WSIX-FM,  Chan.  248,  97.5mc,  71kw 
(No  rates  available) 


WSM,  50kw,  650kc,  NBC,  Petry,  BMI 
Hooper 

D  32.50  37.50  57.50  90.00  137.50  210.C 
N    65.00    75.00  115.00  180.00  275.00  420.C 

WSM-TV, 
kw-vis. 

D  30.00    43.75    70.00  105.00  175.C, 

N  60.00    87.50  140.00  210.00  350 

WSOK,  lkw-D,  1470kc,  Dora-Clayton 
D  6.60    11.00    22.00    33.00  55.C 


Chan.   4,    11.9kw-aur.;  23 
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OAK  RIDGE,  30,229  pop.;  7,920  home.4iiii 
90.6%  radio;  7,175  radio  home;  m 
Anderson,  Roane  Cos.;  TV  alloc  L 
Chan.  32.  B0 

WATO,  250w,  1450kc,  MBS,  O'Connc 
D      6.00     6.00     9.00    18.00    27.00  45.C 
N     8.50     8.50    14.40    26.00    39.00  65.c|0NT 
WOKE,  lkw-D,  1430kc,  Continental 
D  10.50    18.00    36.00    54.00  80. 


PARIS,    8,826    pop.;    Henry    Co.;  ' 
alloc:  Chan.  51. 

WTPR,  250w-D,  710kc,  KBS,  Holman 
D  4.00     6.00    12.50    22.50  40 


n 
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PULASKI,  5,762  pop.;   Giles  Co.; 
alloc:  Chan.  44. 

WKSR,  250w-D.  730kc 
D  3.70     8.80    15.20    28.50  50.C 

SHELBY  VILLE,    9,456    pop.;  Bedfor 
Co.;  TV  alloc:  Chan.  62. 

WHAL,  250w,  1400kc,  MBS 
D      3.00     3.00     7.50    13.00    25.00  40.0 
N      3.00     3.00     7.50    13.00    25.00  40.0 

SPRINGFIELD,  6,506  pop.;  Robertso 
Co.;  TV  alloc:  Chan.  42. 

WDBL,  lkw-D,  1430kc 
D      3.50     3.75     7.50    15.00    30.00  45.0 

TULLAHOMA,  7,562  pop.;  Coffee  Co 

TV  alloc:  Chan.  65. 
WJIG,  250w-D,  740kc 

D      3.50     3.50     7.50    17.50  35.00  50.C 

UNION  CITY,  7,665  pop.;  Obion  Co 
TV  alloc:  Chan.  55. 

WENK,  250 w,  1240kc,  MBS,  Burn-Smit 
D  4.00  5.00  8.00  13.00  24.00  45.0 
N      5.00     6.00    11.00    25.00    40.00  70.0 

WINCHESTER,  3,974  pop.;  Franklin  C< 
WCDT,  250w,  1340kc,  MBS 
D  3.00  3.00  7.50  14.00  25.00  40.0 
N     3.00     3.00     7.50    14.00    25.00  40.0 


BROADCASTING    •  Telecastin 


NATIONAL  SPOT  ADVERTISERS 
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BC  CHICKS 

MERICAN  HOME  PRODUCTS 

MERICAN  LIFE  &  ACC.  INS.  CO. 

MERICAN  SAFETY  RAZOR  CO. 

NHEUSER-BUSCH 

VCO  MANUFACTURING  CO. 

ALLARD  &  BALLARD 

EMAC  ENTERPRISES 

EST  FOODS  CO. 

.  G.  SALES  CO. 

LOCK  DRUG  CO. 

Ammident 

Minipoo 

Omega  Oil 

OOK  ASSOCIATES 
ORDEN  CO. 
RISTOL  MEYERS 

ROWN  &  WILLIAMSON 

I 

ARTER  PRODUCTS,  INC. 
ATS  PAW  RUBBER  CO. 
HAP  STICK  &  CHAP-ANS 
HICAGO  &  SOUTHERN  AIRLINES 
HRISTIAN  SCIENCE  COMMISSION 

(Pub.  for  Tennessee) 
OLGATE-PALMOLIVE-PEET  CO. 

Dental  Cream 
Octagon  Soap 
Super  Suds 

OLUMBIA  RECORDS,  INC. 

ONSOLI DATED  ROYAL  CHEMICAL  CO. 

Hypercin 
Peruna 

ONTINENTAL  BAKING  CO. 
Wonder  Bread 
Hostess  Cakes 
ORN  PRODUCTS  REFINING  CO. 
OSSMAN,  E.  JOSEPH  CO. 
ROWELL  COLLIER  PUBLISHING  CO. 


CURTIS  CIRCULATION  CO. 
D-CON  CO. 
DIAMOND  MATCH  CO. 
DOEHLA  GREETING  CARDS,  INC. 
DRACKETT  CO. 
ELGIN  AMERICAN 
EXLAX,  INC. 

FARMER'S  WHOLESALE  NURSERY 
FLORIDA  CITRUS  COMMISSION 
J.  A.  FOLGER  &  CO. 
FOSTER  &  MILBURN  CO. 
GALGANO  DISTRIBUTORS 
GARRETT  &  CO. 
GENERAL  ELECTRIC  CO. 
GENERAL  MILLS,  INC. 

Crustquick 

Gold  Metal  Flour 

GENERAL  MOTORS  CORP. 
GOODYEAR  TIRE  &  RUBBER  CO. 
GRIESEDIECK  BROS.  BREWERY 
GRIFFIN  MANUFACTURING  CO. 
GROVES  LABORATORIES,  INC. 

Bromo  Quinine 

Chill  Tonic 

Four  Way  Cold  Tablets 
HAPPY  MILLS 

HARRISON  PHARM.  DIST.  CO.,  INC. 
HOME  CRAFTS 
HOUSE  of  GODDARD 

Calculators 
Watches 

RICHARD  HUDNUT,  INC. 
INTERNATIONAL  HARVESTER  CO. 
INTERNATIONAL  RESEARCH  LABS. 
INTERNATIONAL  SALT  CO. 
PAUL  JOHNSON 

(For  Governor  Committee) 


JUNEX  PRODUCTS 
K-C  FOODS  DIVISION 
KELLOGG  COMPANY 
KRAFT  &  CO. 
LANE  BRYANT,  INC. 

LEVER  BROS.  COMPANY 

Lifebuoy 
Upton's  Frostee 
Lipton  Tea 
Rinso 

Silver  Dust 
Surf 

LIGGETT  &  MYERS 

LOEWS,  INC. 

MASON'S  CHICKS 

MENNEN  COMPANY 

MONTICELLO  DRUG  CO. 

MOTOROLA,  INC. 

MOUNTAIN  VIEW  NURSERY  CO. 

MUSTEROLE  CO. 

NATIONAL  NURSERIES 

NORWICH  PHARMACAL  CO. 

O'CEDAR  CORP. 

OLD  JUDGE  COFFEE  CO. 

OWEN-ILLINOIS  GLASS  CO. 

PARK  &  TILFORD 

PETER  PAUL,  INC. 

PHARMACO,  INC. 

Admiracion  Shampoo 
Feenamint 

LYDIA  E.  PINKHAM  MEDICINE  CO. 

POTTER  DRUG  CO. 

PROCTOR  &  GAMBLE  CO. 

Drene  Shampoo 
Tide 

RANDOLPH  PUBLISHING  INST. 
R.  J.  REYNOLDS  CO. 


R  &  F  SPECIALTY  CO. 

Happy  Rabbit 
Wading;  Pool 
Gene  Autry  Roly  Poly 
Topper 

RKO  PICTURES 

ROYAL  STAF-O-LIFE  MILLS 

SAVE-BY-MAIL 

S.  C.  AGRIC.  MARKETING  COMM. 
SHUPTRINE  CO. 
SOUTHERN  BELL  T.  &  T.  CO. 
STANDARD  BRANDS 

Chase  &  Sanborn  Coffee 
Royal  Pudding 
Tenderleaf  Tea 

STATE  FINANCE 

STERLING  DRUG,  INC. 

Bayer  Aspirin 
Fletcher's  Castoria 

SUNSHINE  CHICK  CO. 

SUNWAY  VITAMIN  CO. 

TIME,  INC. 

UNION  CARBON  CO. 

UNITED  ENTERPRISES 

Fli-Pel 

Pro-Pel 

Roach  Prufe 

U.  S.  ARMY 

U.  S.  ARMY  &  U.  S.  AIR  FORCE 
U.  S.  TOBACCO  CO. 
VAN  CAMP,  INC. 
VICK  CHEMICAL  CO. 
WALGREEN'S  DRUG  STORES,  INC. 
WHITE,  HUGH  L. 
WILDROOT  COMPANY 
WILLARD  TABLET  CO. 
WILLIAMS  DRUG  CO. 
ZENITH 


*  282  Local  Advertisers 

USED  OUR  FACILITIES  IN  1951! 

WMP 

MEMPHIS 

68  ON  YOUR  RADIO 

Represented  by  Radio  Representatives,  Inc. 


AMERICAN 


BROADCASTING 


COMPANY 
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TENNESSEE  MARKET  DATA  BY  COUNTIES 

1950  1950  1951 

1950  1940         Percentage  Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                             Population  Population  Increase  Population  Population    Homes     Radio  Homes  Radio  Radio  Homes    ($  000) 

Anderson    59,407  26,504  124.1  33,910  25,497  15,087  13,277  88.0  3,610  33,850 

Bedford    23,627  23,151  2.1  9,456  14,171          6,699  5,915  88.3  4,046  15,466 

Benton    11,495  11,976  —4.0  11,495          3,193  2,628  82.3  1,207  4,198 

Bledsoe    8,561  8,358  2.4  8,561          1,903  1,551  81.5            706  2,604 

Blount    54,691  41,116  33.0  17,600  37,091  13,728  12,451  90.7  6,672  30,949 

Bradley    32,338  28,498     '  13.5  12,605  19,733          8,425  7,473  83.7  4,453  21,015 

Campbell    34,369  31,131  10.4  5,797  28,572          7,955  6,849  86.1  3,739  17,296 

Cannon    9,174  9,880  —7.1  9,174          2,395  1,942  81.1            910  2,973 

Carroll    26,553  25,978  2.2  3,653  22,900          7,538  6,437  85.4  3,419  13,693 

Carter    42,432  35,127  20.8  10,754  31,678  10,371  9,209  88.8  4,935  23,132 

Cheatham    9,167  9,928  —7.7  9,167          2,414  2,066  85.6  1,196  3,684 

Chester    11,149  11,124  0.2  2,532  8,617          2,886  2,424  84.0  1,219  4,843 

Claiborne    24,788  24,657  0.5  24,788          5,673  4,777  84.2  2,389  7,064 

Clay    8,701  10,904  —20.2  8,701          2,054  1,668  81.2            897  1,804 

Cooke    22,991  24,083  —4.5  3,892  19,099          5,636  4,723  83.8  2,442  9,914 

Coffee    23,049  18,959  21.6  7,562  15,487          6,171  5,276  85.5  2,482  14,136 

Crockett    16,624  17,330  —4.1  18,624          4,605  3,914  85.0  2,250  7,815 

Cumberland    18,877  15,592  21.1  18,877          4,445  3,667  82.5  1,440  8,533 

Davidson    321,758  257,267  25.1  258,887  62,871  88,698  81,425  91.8  53,655  334,739 

Decatur    9,442  10,261  —8.0  9,442          2,541  2,173  85.5  1,261  3,974 

DeKalb    11,680  14,588  —19.9  11,680          3,132  2,593  82.8  1,674  3,558 

Dickson    18,805  19,718  —4.6  3,348  15,457          5,185  4,402  84.9  2,353  9,659 

Dyer    33,473  34,920  —4.1  10,885  22,588          9,479  8,228  86.8  5,580  29,288 

Fayette    27,535  30,322  —9.2  27,535          6,212  4,690  75.5  1,428  8,623 

Fentrees    14,917  14,262  4.6  14,917          3,214  2,578  80.2  1,005  4,474 

Franklin    25,431  23,892  6.4  3,974  21,457          6,311  5,497  87.1  3,139  12,889 

Gibson    48,132  44,835  7.4  16,232  31,900  13,825  11,654  84.3  6,731  29,410 

Giles    26,961  29,240  —7.8  5,762  21,199          7,170  6,051  84.4  3,840  14,835 

Grainger    13,086  14,358  —8.8  13,086          3,123  2,505  80.2  1,193  2,399 

Greene    41,048  39,405  4.2  8,721  32,327  10,571  9,070  85.8  5,146  22,292 

Grundy    12,558  11,552  8.7  12,558          3,021  2.598  8S.0  1,372  3,531 

Hamblen    23,976  18,611  28.8  13,019  10,957          6,277  5,329  84.9  2,708  19,683 

Hamilton    208,255  180,478  15.4  157,862  50,393  53,568  52,770  90.1  34,753  217,005 

Hancock    9,116  11,231  —18.8  9,116          2,136  1,690  79.1            806  1,460 

Hardeman    23,311  23,590  —1.2  23,311          5,139  4,229  81.5  1,891  8,184 

Hardln    16,908  17,806  —5.0  16,903          4,434  3,742  84.4  1,859  6,780 

Hawkins    30,494  28,523  6.9  2,545  27,949          7,392  6,328  85.6  3,326  9,259 

Haywood    26,212  27,699  —5.4  4,711  21,501           6,314  4,837  76.6  2,022  12,541 

Henderson    17,173  19,220  —10.7  3,566  13,607          4,648  3,909  84.1  2.413  8,277 

Henry    23,828  25,877  —7.9  8,826  15,002          7,064  5  962  84.4  3.630  14,623 

Hickman    13,353  14,873  —10.2  13,353          3,427  2,913  85.0  1,651  4,609 

Houston    5,318  6,432  —17.3  5,318          1,387  1  194  83.1             734  1,390 

Humphreys    11,030  12,421  —11.2  11,030          3,039  2,562  84.3  1,331  5,215 

Jackson    12,348  15,082  —18.1  12,343          3.C46  2,486  81.6  1,364  2.256 

Jefferson    19,667  18,621  5.6  3,633  16,034          4,978  4,420  88  8  2,541  7,830 

Johnson    „!2'278  12'998  —5-5  12,278          2,923  2,407  82.2  1,199  3,509 

.K™x    223,007  178,468  25.0  148,166  78,841  59,943  54,613  91.1  33,956  222,578 

^ak5  -y;   11,235  3.7  11,655          3,025  2,481  82.0  1,299  7,031 

Lauderdale    25,047  24,461  2.4  3,318  21,729          6,524  5,350  82  0  2  700  13,699 

Lawrence    28,818  28,726  0.3  5,442  23,376          7,329  6,149  83.9  3,205  14,864 

Lfwis    6,078  5,849  3.9  6,078          1,597  1,386  86.8             726  3,378 

Lincoln    25,624  27,214  —5.8  5,447  20,177          6.890  5,974  86  7  3  973  14  233 

™°™°n  23'182  19'838  16  9  8,726  14.458          5,941  5  222  87  9  2  947  12  976 

McMmn    32,044  30,781  4.0  11,879  20,145          8,363  7,284  87  1  4  454  18  404 

McNairy    20,390  20,424  -0.2  20,390          5  321  4,416  83.0  2.112  8,531 

Macon    13,599  14,904  -8.8  13,599          3,706  3,113  84.0  1,745  2,673 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


1949  Mfg. 
1949  Taxable 
1949  1950        Mfg.  Em-  Payroll 

Farm  Income  Automobiles   ployment  IstQtr 


f  789,799 
4,644,649 
1,270,781 
1,249,720 
2,965,829 
2,127,448 
1,036,103 
1,961,699 
4,836,264 
1,221,325 
1,985,173 
2,062,789 
3,328,557 
1,304,271 
2,694,081 
2,880,720 
7,807,792 
1,118,074 
5,498,327 
1,272,872 
2,027,172 
2,309,836 
10,732,969 
6,632,510 

720,892 
4,524,078 
12,646,412 
6,995,490 
2,400.654 
8,242,344 

623,903 
2.502,623 
2,588,144 
1,752,253 
4,124,978 
2.400,884 
3.878,066 
7,945,578 
3,253,115 
4,322,801 
1,888,403 

497.510 
1,179,873 
2,385,056 
3,712,888 
2,085,319 
4,975,351 
6,331,221 
9,082,612 
4,101,195 

324,639 
7,657,841 
2,212,071 
2.888,654 
3,256,774 
2,835,695 


14,316 
6,120 
2,265 
849 

12,432 
8,420 
4,805 
1,584 
5,277 
7,388 
1,724 
2,137 
2,942 
936 
3,610 
4,816 
2,483 
2,731 

78,024 
1,388 
1,550 
3,571 
6,916 
3,684 
1,229 
4,718 

10,021 
5.124 
1,951 
8,255 
1,126 
6,666 

45,482 
855 
2,719 
2,217 
4,082 
3.441 
2,700 
5,496 
2,137 
738 
2,071 
1,318 
3,816 
1,606 

48,078 
2,141 
3,681 
4.918 
1,196 
4,157 
5.070 
6,424 
3,029 
2,431 


$10,116 
1,958 
47 
182 
8,563 
3,438 
786 
370 
1,306 
5,524 
130 
362 
80 
15 
474 
2,130 
89 
333 
30,514 
453 
62 
1,000 
1,773 
114 
229 
1,029 
3,228 
841 
111 
1,461 
150 
2,830 
30,531 
49 
432 
827 
414 
316 
350 
552 
730 
168 
484 
87 
845 
69 
17,848 
366 
186 
817 
476 
732 
1.907 
2,317 
903 
292 


$8,709,000 
805,000 

10,000 

43,000 
5,888,000 
1,569,000 
239,000 

89,000 
368,000 
4,467,000 

23,000 
110,000 

20,000 

6,00d 
247,000 
841.00C 

17.00C 
136.00C 
18,736,000 
119.00C 

18.00C 
306.00C 
933.00C 

21.00C 

51.00C 
477, 00( 
1,43S,00C 
417.00C 
2.40C 
838,001 

38.00C 
1.540,00' 
18,493,001 
4,00) 
184,001 
244,001 
201, 001 

87,00( 

72.00C 
160,00( 
331.00C 

42,001 

93.00C 

14.00C 
413.00C 
10,246,00( 

12,001 
198.00C 

68,001 
265.00C 
186,001 
302.001 
622,001 
856,00( 
313,001 

87,001 


(Continued  on  page  182) 


100%  NEGRO  PROGRAMMING  and  100%  NEGRO 
PERSONALITIES  Land  A  SOLID  BLOW  through 


Give  your  Middle  Tennessee  Sales   EXTRA  PUNCH 
by  reaching   ALL   the   Nashville   Market   this  fall! 
You're  making  only  a  70%  sales  effort  if  you're 
overlooking  the  NEGRO  segment  of  Nashville's 
prospective  buyers. 
The  only  sure  way  of  making  a 
is  to   include  the  30% 
use  of  NEGRO  RADIO. 
WSOK  IS  NEGRO  RADIO  in  Middle  Tennessee! 
WSOK  is  the  station  that  began  broadcasting 
December   14,   1951    and   ranks  THIRD*   in  the 
C.   E.   Hooper   month-by-month   total   rated  share 
of  audience  time   periods   .   .   .   January  through 
April,  1952.  y 

The  low  rates  and  high,  consistent  Hooperatings 
will  convince  you  that  WSOK  is  your  best  radio 
buy  in  Middle  Tennessee. 

Forjoe  men  have  fact  sheets  on  this  top  station 
and  market! 


100%  sales  effort 
NEGRO  segment  through  the 


WSOK 


Indicating  a  large  segment  of  White  listeners  also. 


REPS. 


NASHVILLE,  TENN.  •  1000  WATTS  •  1470  KC 

.  .  FORJOE  &  COMPANY  •   DORA-CLAYTON  (Southeast) 
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BROADCASTING    •  Telecasting 


Two  more  network  feeds  from  the 

South's  boss  salesmaker 


With  Quaker's  "Aunt  Jemima's  Home  Folks"  to  CBS  and 
Locke  Stove's  "Duke  of  Paducah  and  The  Opry  Gang"  to  NBC, 
WSM  now  originates  twenty-five  network  programs  weekly. 

The  fact  that  more  and  more  smart  national  advertisers  keep 
drawing  on  the  vast  talent  reservoir  and  equally  impressive 
programming  and  production  facilities  of  WSM,  means  just 
one  thing: 

Radio,  WSM-style,  has  a  freshness  and  an  audience 
appeal  unequaled  anywhere  in  America  . .  And  an  ability 
to  move  merchandise  which  makes  the  South's  Boss 
Salesmaker  a  must  to  any  advertiser  who  wishes  to 
sell  the  Central  South! 


Strong  words,  but  Irving  Waugh  or  any 
Petry  Man  can  produce  carefully  docu- 
merited  evidence  to  back  them  up. 


WSM 


Nashville . . .  650 
Clear  Channel  50,000  Watts 


BROADCASTING    •  Telecasting 
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1950 

County  Population 

Madison    60,128 

Marion    20,520 

Marshall    17,768 

Maury    40,368 

Meigs    6,080 

Monroe    24,513 

Montgomery    44,186 

Moore    3,948 

Morgan    15,727 

Obion    29,056 

Overton    17,566 

Perry    6,462 

Pickett    5,093 

Polk    14,074 

Putnam    29,869 

Rhea    16,041 

Roane    31,665 

Robertson    27,024 

Rutherford    40,696 

Scott    17,362 

Sequatchie    5,685 

Sevier    23,375 

Shelby    482,393 

Smith    14,098 

Stewart    9,175 

Sullivan    95,063 

Sumner    33,533 

Tipton    29,782 

Trousdale    5,520 

Unicoi    15,886 

Union  ..^   8,670 

Van  Buren    3,985 

Warren    22,271 

Washington    59,971 

Wayne    13,864 

Weakley    27,962 

White    16,204 

Williamson    24,307 

Wilson    26,318 


1940 
Population 

54,115 
19,140 
16,030 
40,357 

6,393 
24,275 
33,346 

4,093 
15,242 
30,978 
18,883 

7,535 

6,213 
15,473 
26,250 
16,353 
27,795 
29,046 
33,604 
15,966 

5,038 
23,291 
358,250 
16,148 
13,549 
69,085 
32,719 
28,036 

6,113 
14,128 

9,030 

4,090 
19,764 
51,631 
13,638 
29,498 
15,983 
25,220 
25,267 


TENNESSEE  MARKET  DATA   BY  COUNTIES 

1950  1950  1951 

Percentage        Urban  Rural  1950  1950    Percentage     1940       Retail  Sales 

Increase      Population   Population     Homes    Radio  Homes  Radio  Radio  Homes    (S  000) 


(Continued  from  page  180)' 


1949  1951 
Farm  Income  Automobiles 


11.1 

33,455 

26,673 

16,828 

14,388 

85.5 

8,400 

49,212 

7.2 

2,573 

17,947 

4,972 

4.375 

88.0 

2,429 

9,441 

10.8 

5,164 

12,604 

5,045 

4,445 

88.1 

2,692 

12,013 

13,842 

26,526 

11,289 

9,867 

87.4 

6,533 

28,091 

—4.9 

6,080 

1,390 

1,172 

84.3 

684 

1,066 

1.0 

4,199 

20,314 

5,839 

4,899 

83.9 

2,527 

9,397 

32.5 

16,246 

27,940 

10,451 

8,894 

85.1 

4,810 

25,779 

—3.5 

3,948 

1,052 

901 

85.6 

537 

913 

3.2 

15,727 

3,446 

2,939 

85.3 

1,597 

3,820 

—6.2 

7,665 

21,391 

8,584 

7,553 

88.0 

5,319 

19,619 

—7.0 

17,566 

4,210 

3,305 

78.5 

1,228 

5,079 

—14.2 

6,462 

1,695 

1,456 

85.9 

954 

1,801 

—18.0 

5,093 

1,190 

946 

79.5 

459 

1,008 

—9.0 

14,074 

3,330 

2,927 

87.9 

1,735 

6,811 

13.8 

6,924 

22,945 

7,667 

6,410 

83.6 

2,765 

14,224 

—1.9 

3,191 

12,850 

4,070 

3,553 

87.3 

2,025 

7,763 

13.9 

13,453 

18,212 

7,995 

6,868 

85.9 

3,675 

16,889 

—7.0 

6,506 

20,518 

7,441 

6,273 

84.3 

3,925 

13,628 

21.1 

13,052 

27,644 

10,472 

8,985 

85.8 

4,849 

25,374 

8.7 

17,362 

3,905 

3,233 

82.8 

1,474 

5,726 

12.8 

5,685 

1,318 

1,110 

84.2 

514 

1,814 

0.4 

23,375 

5,732 

4,809 

83.9 

2,398 

11,289 

34.7 

410,730 

71,663 

133,504 

115,748 

86.7 

65,665 

569,760 

—12.7 

14,098 

3,977 

3,444 

86.6 

2,259 

5,673 

—32.3 

9,175 

2,347 

2,033 

86.6 

1,522 

2,655 

37.6 

49,815 

45,248 

24,626 

22,459 

91.2 

11,750 

76,700 

2.5 

5,107 

28,426 

9,199 

7,874 

85.6 

4,485 

13,955 

6.2 

4,379 

25,403 

7,406 

6,073 

82.0 

3,009 

16,013 

—9.7 

5,520 

1,488 

1,299 

87.3 

907 

2,493 

12.4 

6,260 

9,626 

3,932 

3,405 

86.6 

1,729 

7,404 

—4.0 

8,670 

2,087 

1,695 

81.2 

778 

1,204 

— 2.6 

3,985 

919 

763 

83.0 

379 

643 

12.7 

7,577 

14,964 

6,128 

5,160 

84.2 

2,540 

13,285 

16.2 

27,864 

32,107 

14,986 

13,293 

88.7 

8,032 

50,460 

1.7 

13,864 

3,352 

2.755 

82.2 

1,230 

4,737 

—5.2 

4,203 

23,759 

8,332 

7.116 

85.4 

4,306 

13,218 

1.4 

4,299 

11,905 

4,244 

3,480 

82.0 

1,568 

7,009 

—3.6 

5,475 

18,832 

6,246 

5,340 

85.5 

3,374 

11,390 

4.2 

7,913 

18,405 

7,444 

6,417 

86.2 

3,889 

15,494 

7,444,541 
834,176 
4,506,928 
6,899,464 
971,616 
3,144,967 
5,364,208 
1,156,562 
533,996 
11,148,564 
1,367,663 
903,161 
627,676 
745,694 
2,236,588 
816,184 
1,003,164 
9,029,699 
6,880,052 
289,447 
448,485 
2,877,150 
11,852,055 
4,703,274 
1,508,220 
3,907,504 
7,713,010 
9,214,120 
1,720,508 
457,504 
1,115,206 
311,391 
2,580,980 
4,833,341 
1,304,036 
7,045,849 
2,139,054 
6,580,207 
6,207,613 


12,538 
3,019 
4,762 
8,094 

745 
3,821 
9,564 

941 
1,958 
6,520 
1,709 

847 

485 
1,973 
5,703 
3,513 
5,635 
4,813 
9,650 
2,079 
1,093 
4,014 
111,516 
2,945 
1,335 
23,169 
7,137 
4,785 
1.407 
2,535 
1,683 

379 
4,249 
13,044 
1,565 
6,232 
2,627 
4,947 
5,441 


1949  Mfg. 

1949  Taxoble 

Mfg.  Em-  Payrolls 

ploy  men  t  IstQtr 

3,578  1,782,000 

863  333,000 

1,588  743,000 

2,609  1,630,000 

43  4,000 

543  168,000 

2,067  915,000 


263 
1,559 
631 
256 
132 
731 
1,454 
983 
2,553 
539 
1,038 
664 
75 
248 
38,853 
60 
52 
16,980 
1,785 
371 
16 
1,416 
28 
1,688 
2,980 
574 
1,071 
327 
352 
874 
1,585 


59,000 
599,000 
138,000 
49,000 
24,000 
418,000 
456,000' 
338,000 
1,054,000 
267,000 
454.000 
225,000 
15,000 
82,000 
25,047,000 
21,000 
7,000 
14,543,000 
824,000 
168,000 
4,000 
765,000 
6,000 
678,000 
1,507,000 
239,000 
365,000 
114,000 
146,000 
358,000 
502,000 


Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


TEXAS 


SPOT  RATE  FINDER 

ABILENE,  45,570  pop.;  13,627  homes; 
93.2%  radio;  12,700  radio  homes; 
Taylor  Co.;  TV  alloc:  Chans.  9,  33. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  8.25    13.00    24.00    36.00  60.00 

N  8.25    13.00    24.00    36.00  60.00 

KRBC,   5kw-D,   lkw-N,   1470kc,  ABC, 

Pearson,  Conlan 
D     10.00    10.00    14.00    28.00    42.00  70.00 
N     10.00    10.00    14.00    28.00    42.00  70.00 
KWKC,    250w,    1340kc,    MBS,  Taylor, 

Conlan 

D  6.50    12.00    20.00    30.00  50.00 

N  6.50    12.00    20.00    30.00  50.00 

ALICE,  16,449  pop.;  4.152  homes;  80.5% 

radio;  3,342  radio  homes;  Jim  Wells 

Co.;  TV  alloc:  Chan.  34. 
KBKI,  lkw,  1070kc,  MBS 
D      4.50      6.00    10.00    16.00    24.00  40.00 
N      6.00     9.00    15.00    30.00    36.00  60.00 
ALPINE,  5,261  pop.;  Brewster  Co.;  TV 

alloc.:' Chan.  12. 
KVLF,  250w,  1240kc,  Best 
D      4.00     4.00     7.50    12.00    18.00  30.00 
N      4.00     4.00     7.50    12.00    18.00  30.00 
AMARILLO,  74,246  pop.;  23,231  homes; 

95.9%    radio;    22,278    radio  homes; 

Potter,    Randall    Cos.;    TV  alloc: 

Chans.  *2,  4,  7,  10. 

4  AM  affiliates,  average  1-time  rates 
D    10.50    11.67    18.75    29.50    43.75  76.75 
N   17.00    18.33    29.00    47.50    75.00  125.00 

KAMQ,  lkw-D,  500w-N,  lOlOkc,  MBS, 
Forjoe 

D  9.00  10.00  20.00  30.00  50.00  80.00 
N  9.00  10.00  20.00  30.00  50.00  80.00 
KFDA.   5kw-D,   lkw-N,    1440kc,  ABC, 

SAMS,  Branham 
D    10.00    10.00    18.00    28.00    45.00  75.00 
N     15.00    15.00    22.00    40.00    70.00  120.00 
KFDA-FM,  Chan.  262,  100.3mc,  3.4kw, 

Bonus 

KGNC,  lOkw,  710kc,  NBC,  Taylor 

D     15.00    15.00    25.00    40.00    60.00  100.00 

N    30.00    30.00    50.00    80.00  120.00  200.00 

KLYN,  lkw,  940kc,  CBS,  Blair 

D      8.00  12.00    20.00    30.00  50.00 

N     14.00  24.00    40.00    60.00  100.00 

ATHENS,  5,194  pop.;  Henderson  Co.; 

TV  alloc:  Chan.  25. 
KBUD.  250w-D,  1410kc 
D      3.50     4.00     6.00    12.50    20.00  35.00 
ATLANTA,  3,782  pop.;  Cass  Co. 
KALT,  lkw-D,  900kc,  Best 
D  7.75    12.00    21.00  35.00 

AUSTIN,  132,459  pop.;  35,538  homes; 
89.6%  radio;  31,842  radio  homes; 
Travis  Co.;  TV  alloc:  Chans.  7 
(KTBC-TV,  Texas  Bcstg.  Co.  grant), 
18,  (Capital  City  Television  Co.  grant), 
24,  *30. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,060.  Sources:  See  fore- 
word. 
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3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  6.75  7.50  13.00  23.33  36.00  56  67 
N    11.17    12.67    24.67    43.33    65.00  108.33 

KNOW,  250w,  1490kc,  ABC,  Pearson 
Conlan 

D      5.25     6.00    12.00    20.00    30.00    40  00 
N      9.00    10.50    20.00    32.00    48.00    80  00 
KTBC,    5kw-D,    lkw-N,    590kc,  CBS 
Taylor 

D  9.00  9.00  15.00  26.00  42.00  70.00 
N  13.50  13.50  30.00  50.00  75.00  125.00 
KTXN,  lkw-D,  1370kc 
D  5.75  6.50  10.00  22.00  32.00  55  00 
KVET,  lkw,  1300kc,  MBS,  Forioe 
D  6.00  7.50  12.00  24.00  36.00  60.00 
N  11.00  14.00  24.00  48.00  72.00  120.00 
(Continued  on  page  184.) 
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NCE  upon  a  time,  back  in  Texas'  Dirty  Thirties, 
\%  when  even  the  cattle  mooed  indigo,  a  stranger 
stopped  at  a  gasoline  station  in  Dust  Bowl  country. 
While  the  old  attendant  filled  'er  up  the  stranger 
commented  about  a  cloud  on  the  horizon  which 
any  native  could  have  identified  as  dust.  "Looks 
like  rain,"  he  said.  "Hope  you're  right,"  replied  the 
Texan.  "Don't  care  so  much  for  myself  as  for 
my  19-year-old  daughter.  I've  seen  rain." 

Things  are  different  now.  Diversification,  irrigation, 
mechanization  and  improved  farming  methods  have 
added  new  stamina  to  the  land.  The  spot  once 
labeled  dust  bowl!  (folks  still  tell  the  story  of  a 
prairie  dog  caught  digging  a  hole  500  feet  above 
ground),  is  now  a  major  production  center  for  the 
food  you  eat  and  the  clothes  you  wear.  Farmers  in 
the  Texas  Panhandle-South  Plains  region  irrigate 


more  than  5  million  acres  with  approximately  17,000 
shallow  wells.  The  1951  total  gross  cash  farm  income 
for  the  78  counties  in  KGNC's  5-state  listening  area 
amounted  to  $925,592,000 — more  than  the  total 
cash  farm  income  for  36  of  the  48  states. 

KGNC  reaches  farmers  and  ranchers  with  programs 
specifically  prepared  for  them.  Of  the  sixteen  persons 
featured  between  5:30  and  7:30  a.m.,  fourteen  have 
farm  or  ranch  background  and  know  what  they're 
talking  about.  The  other  two  are  newsmen.  They've 
seen  rain. 
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(Continued  from  page  182) 

BALLINGER,  5,302  pop.;  Runnels  Co.; 

TV  alloc:  Chan.  25. 
KRUN.  250w,  1400kc,  KBS,  Best 

SB  1M  5M  15M  30M  lHr 
D  7.50    10.00    15.00    27.00  45.00 

N  7.50    10.00    15.00    27.00  45.00 

BAY  CITY,  9,427  pop.;  Matagorda  Co.; 

TV  alloc:  Chan.  33. 
KIOX,  lkw,  1270kc,  MBS,  KBS 
D  5.50      8.00    18.00    30.00  50.00 

N  5.50      8.00    18.00    30.00  50.00 

BAYTOWN,  22,983  pop.;  6,967  homes; 

94.2%     radio;     6,562    radio  homes; 

Harris  Co. 

2    AM   non-affiliates,    average  1-time 
rates 

D      4.75     5.70    11.40    22.80    33.25  57.00 

KRCT,  250W-D,  650kc,  KBS 

D  5.00  6.00  12.00  24.00  35.00  60.00 
KREL,  lkw,  1360kc,  Conlan 

D      4.50     5.40    10.80    21.60  31.50  54.00 

N     6.00     7.50    13.00    26.00  39.00  65.00 

KREL-FM,    Chan.    221,    92.1mc,  250w, 
Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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BEAUMONT,  94,014  pop.;  27,836  homes; 
88.8%  radio;  24,718  radio  homes; 
Jefferson  Co.;  TV  alloc.  (Beaumont- 
Port  Arthur) :  Chans.  4,  6,  31,  *37. 

3  AM  non-affiliates,  average  1-time 
rate 

SB       1M      5M  15M      30M     1  Hr 

D      4.63      6.92    11.67  18.67    30.67  47.50 

N      6.00      9.75    15.00  25.00    40.00  62.50 

KFDM,    5kw,    560kc,    ABC,    Free  & 

Peters,  Hooper,  BMB 
D     10.00    12.50    22.50    34.00    51.00  85.00 
N    20.00    25.00    45.00    68.00  102.00  170.00 
KPBX,  lkw-D,  1380kc,  Forjoe 
D      4.25     6.75    11.00    18.00  30.00 
KRIC,  250w,  1450kc,  Branham 
D      5.00     6.00     9.00    18.00    27.00  45.00 
N      6.00      7.00    10.00    20.00    30.00  50.00 
KRIC-FM,    Chan.    258,    99.5mc,  4.5kw, 

Bonus 

KTRM,  lkw,  990kc,  Young 
D  8.00    15.00    20.00    35.00  50.00 

N  12.50    20.00    30.00    50.00  75.00 

BEEVILLE,   9,348   pop.;   Bee   Co.;  TV 

alloc:  Chan.  38. 
KIBL,  250w,  1490kc 

D      3.83     5.10    10.20    16.32    24.48  40.40 
N      3.83     5.10    10.20    16.32    24.48  40.40 
BELTON,  6,246  pop.;  Bell  Co. 
BIG  SPRING,  17,286  pop.;  5,171  homes; 

90.0%     radio;     4,653     radio  homes; 

Howard  Co.;  TV  alloc:  Chan.  4. 

2  AM  affiliates,  average  1-time  rates 
D      4.25     5.13      8.00    16.00    24.00  40.00 
N      4.25     5.13      8.00    16.00    24.00  40.00 

KBST,    250w,    1490kc,    ABC,  Pearson, 

BMB,  Conlan 
D  5.00  5.00  9.00  18.00  27.00  45.00 
N  5.00  5.00  9.00  18.00  27.00  45.00 
KTXC,  100W,  1400kc,  MBS,  Best 
D  3.50  5.25  7.00  14.00  21.00  35.00 
N  3.50  5.25  7.00  14.00  21.00  35.00 
BONHAM,  7,049  pop.;  Fannin  Co.;  TV 

alloc:  Chan.  43. 
KFYN,  250w-D,  1420kc 
D  3.90     6.50    14.30    21.45  35.75 

BORGER,    18,059    pop.;    5,495  homes; 

93.7%     radio;     5,149    radio  homes; 

Hutchinson  Co.;  TV  alloc:  Chan.  33. 
KHUZ,  250w,  1490kc,  MBS 
D      2.50     4.00    10.00    15.00    25.00  40.00 
N      3.50     5.00    12.00    18.00    27.00  48.00 
BRADY,  5,944  pop.;  McCulloch  Co.;  TV 

alloc:  Chan.  15. 
KNEL,  250w,  1490kc 

D  3.00  3.00  6.00  15.00  25.00  50.00 
N  3.00  3.00  6.00  15.00  25.00  50.00 
BRECKENRIDGE,  6,610  pop.;  Stephens 

Co.;  TV  alloc:  Chan.  14. 
KSTB,  lkw-D,  1430kc,  Melville 
D  5.00    14.00    23.00    34.50  57.50 


MARKET  INDICATORS  FOR  TEXAS 


CLASSIFICATIONS 

FIGURES 

YR. 

FIGURES 

YR. 

7,711,194 

'50 

6,414,824 

'40 

4,838,060 

'50 

(1)  2,911,389 

'40 

2,873,134 

'50 

(1)  3,503,435 

'40 

Total  Homes  

2,190,385 

'50 

1,678,396 

'40 

88.5% 

'50 

66.9% 

'40 

1,950,431 

'50 

1,090,206 

'40 

Retail  Sales   

$8,225,742,000 

'51 

$6,485,971,000 

'48 

3,157,009 

'51 

2,968,143 

'50 

Telephones   

2,045,500 

'52 

984,300 

'45 

New  Construction  

$2,120,600,000 

'51 

$  421,000,000 

'40 

Internal  Revenue  Collections .  . 

.  $1,679,345,003 

'51 

$1,290,622,384 

'50 

(1)  Oid  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


BRENHAM,    6,941    pop.;  Washington 

Co.;  TV  alloc:  Chan.  52. 
KWHI,  lkw-D,  1280kc,  BMB 

SB  1M  5M  15M  30M  1  Hr 
D      4.20     5.00    15.00    25.20    42.00  70.00 

BROWNFIELD,  6,161  pop.;  Terry  Co.; 

TV  alloc:  Chan.  15. 
KTFY,  lkw-D,  1300kc,  KBS 
D      6.00     6.00     9.00    18.00    33.00  60.00 
BROWNSVILLE,     36,066     pop.;  8,877 
homes;     73.7%     radio;     6,542  radio 
homes;    Cameron    Co.;     TV  alloc: 
Chan.  36;    (Other  asgmts.,  Browns- 
ville-Harlingen-Weslaco,     Chans.  4, 
5),  (also  XELD-TV,  Matamoros,  Mex., 
Chan.  7). 
KB  OR,  lkw,  1600kc,  Best 
D      6.50      8.50    12.50    25.00    37.50  62.00 
N    11.00    13.75    22.00    44.00    66.00  110.00 
KVAL,    250w,    1490kc,    ABC,   Free  & 
Peters 

D  6.50  8.50  12.50  25.00  37.50  62.00 
N  11.00  13.75  22.00  44.00  66.00  110.00 
XELD-TV,  Chan.  7,  1.4kw-aur.;  3kw- 

vis.:  ABC,  CBS,  NBC 
D  17.50    37.50    50.00    75.00  125.00 

N  35.00    75.00  100.00  150.00  250.00 

(Studio  and  transmitter  location  is  in 

Matamoras,  Mexico) 

BROWNWOOD,  20,181  pop.;  6,465 
homes;  89.2%  radio;  5,767  radio 
homes;  Brown  Co.;  TV  alloc:  Chan. 
19. 

KB  WD,  lkw-D,  500w-N,  1380kc,  MBS, 

KBS,  Pearson 
D  6.25     9.00    18.00    27.00  43.00 

N  10.00    13.50    20.00    38.50  65.00 


I   BRYAN,  18,102  pop.;  5,607  homes;  84.7% 

radio;  4,749  radio  homes;  Brazos  Co.- 

TV  alloc:  Chan.  54. 
KORA,  250w,  1240kc,  MBS 

SB  1M  5M  15M  30M  1  Hr 
D  3.60  6.00  8.65  14.40  24.00  40.00 
N  4.50  7.50  10.80  18.00  30.00  50.00 
CENTER,  4,323  pop.;  Shelby  Co. 
KDET,  lkw-D,  930kc,  Best 
D  6.00  6.00  12.00  24.00  36.00  60.00 
CHILDRESS,  7,619  pop.;  Childress  Co.; 

TV  alloc:  Chan.  40. 
KCTX,  250w-D,  1510kc,  MBS,  Best 
D      2.50     3.50     7.00    14.00    21.00  35.00 
CLARKSVILLE,  4,353  pop.;  Red  River 

Co. 

KCAR,  500w-D,  1350kc 
(CP) 

CLEBURNE,  12,905  pop.;  4,261  homes: 

89.2%     radio;     3,801    radio  homes; 

Johnson  Co.;  TV  alloc:  Chan.  57. 
KCLE,  250W-D,  1120kc 
D      4.00     6.00    10.00    15.00    25.00  40.00 
KCLE-FM,  Chan.  232,  94.3mc,  330w 
N     2.00     3.00     5.00     7.50    12.50  20.00 
COLEMAN,  6,530  pop.;   Coleman  Co.; 

TV  alloc:  Chan.  21. 
KSTA,  250w-D,  lOOOkc,  KBS,  Melville 
D  5.00     9.00    18.00    30.00  50.00 

COLLEGE  STATION,  7,925  pop.;  Brazos 

Co.;  TV  alloc:  Chans.  *3,  48. 
WTAW,  lkw-D,  1150kc 
D      3.75     5.00    10.00    18.00    25.00  40.00 
COLORADO  CITY,  6,774  pop.;  Mitchell 

Co. 

KVMC,  500w-D,  1320kc 

D      3.75     4.75     6.75    14.25    24.00  45.00 

(Continued  on  page  186) 


Hit  Three  Great  Markets  ^ 
with  One  Effort 


KFDM 


BEAUMONT, 

^  :'  '  ' 


TEXAS 


.  .  .  ONE  station 
delivering  a  3 -city 
market  —  Orange, 
Beaumont,  Port 
Arthur  —  plus  the 
fabulous  Sabine 
area. 

~k  886,900  —  combined  population 
including  1 2  counties  in 
Texas  and  12  parishes 
in  Louisiana 

*  243,000  —  Radio  Families 

*  $705,076,000  —  Retail  Sales 

*  916,671,000  — Net  Effective  Buy- 

ing Income 


5000  watts  •  560  kilocycles 


Sources:  1952-53  Consumer  Markets  and 
1 952  Survey  of  Buying  Power 
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TON 

• 

Gives  91.3%*  coverage 
of  Texas  Radio  Homes 

.  .  .  plus  Oklahoma, 
Arkansas,  New  Mexico 
and  Louisiana  .  . . 


^cyyet,  Wettest 
^ocy  t&a*t  evenf 


A  Market  of  over  two  million  families, 
with  over  $7,600,000,000  in  retail  sales, 
over  $9,700,000,000  in  effective  buying 
income — and  growing  every  day.  In  the 
booming  Southwest  business  is  good! 


Coverage  that  blankets  Texas... gives 
the  most  economical  coverage  possible! 
Reaching  over  1,500.000  families  daytime 
— over  2.000.000  families  nighttime — TQN 
delivers  most  listeners  for  fewest  dollars. 


BASIC 


WFAA 

*  WBAP  * 

KPRC 

*  WOAI 

820  Dallas 

820  Ft.  Worth 

950  Houston 

1200  San  Antonio 

SUPPLEMENTARY 


KRGV 

Weslaco 


KGNC 

Amarillo 


KRIS 

Corpus  Christi 


*  Based  on  BMB  for  Counties  with  50%  -  7  00%  evening  coverage. 


Contact  any  TQN  station  or  their  representative  for  availabilities. 
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CONROE,  7,298  pop.;  Montgomery  Co.; 
TV  alloc:  Chan.  20. 

KMCO,  500W-D,  900kc 

SB  1M  5M  15M  30M  1  Hr 
D      2.50     4.00     7.50    15.00    25.00  40.00 


CORPUS  CHRISTI,  108,287  pop.;  30,469 
homes;  86.1%  radio;  26,234  radio 
homes;  Nueces  Co.;  TV  alloc:  Chans. 
6,  10,  *16,  22. 


4  AM  affiliates,  average  1-time  rates 
D      6.48     7.53    12.13    22.69    34.88  58.00 
N    10.85    11.95    21.40    41.00    61.00  100.00 

KEYS,    lkw-D,   500W-N,    1140kc,  CBS, 
Taylor,  Hooper 

D  6.00  7.20  12.00  24.00  36.00  60.00 
N    12.00    12.40    24.00    48.00    72.00  120.00 

KRIS,  lkw,  1360kc,  NBC,  Free  &  Peters 
D  7.00  9.00  14.50  28.75  43.50  72.00 
N    13.50    16.50    28.00    56.00    84.00  140.00 

KSIX,  250w,   1230kc,  ABC,  Forjoe 

D      7.00     7.00    10.00    18.00    30.00  50.00 

N    10.00    10.00    18.00    30.00    48.00  80.00 

KUNO,   250w,    1400kc,   MBS,  Everett- 
McKinney,  O'Connell 

D  5.90  6.90  12.00  20.00  30.00  50.00 
N     7.90     8.90    15.60    30.00    40.00  60.00 

KWBU,     50kw-D,     1030kc,  Branham, 
Hooper 

D    15.00    15.00    25.00    50.00    75.00  125.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


CORSICANA,  19,211  pop.;  6,101  homes; 
86.0%  radio;  5,247  radio  homes; 
Navarro  Co.;  TV  alloc:  Chan.  47. 

KAND,  250w,  1340kc,  Branham 

SB       1M     5M      15M     30M     1  Hr 

D  3.50     7.50    15.00    22.00  36.00 

CROCKETT,  5,932  pop.;  Houston  Co.; 
TV  alloc:  Chan.  56. 

KIVY,  250W-D,  1570kc 

D      1.90     2.50     4.25     7.80    15.00  30.00 

CRYSTAL  CITY,  7,198  pop.;  Zavala  Co.; 
TV  alloc:  Chan.  28. 

KWTN,  250w,  1240kc,  MBS 

D      3.74     4.89    11.50    20.00    30.00  50.00 

N     3.74     4.89    11.50    20.00    30.00  50.00 

CUERO,  7,498  pop.;  De  Witt  Co.;  TV 
alloc:  Chan.  25. 

KCFH,  500w-D,  1600kc,  Biddick,  Best 
D      3.83     5.10     8.50    13.60    20.40  34.00 

DALHART,  5,918  pop.;  Dallam,  Hartley 
Cos.;  TV  alloc:  Chan.  16. 

KXIT,  500w-D,  1410kc,  KBS,  Best 

D     2.75     3.30     7.50    15.00    27.00  45.00 


DALLAS,  434,462  pop.;  135,130  homes; 
93.3%  radio;  126,076  radio  homes; 
Dallas  Co.;  TV  alloc:  Chans.  4 
(KRLD-TV),  8  (WFAA-TV),  *13,  23, 
29,  73. 

4  AM  affiliates,  average  1-time  rates 
D    10.42    27.33    28.13    55.38    84.50  132.00 
N    16.67    44.67    50.00    99.50  151.00  250.00 

3  AM  non-affiliates,  average  1-time 
rates 

D  8.67  10.50  23.50  38.00  58.33  112.50 
N     9.00     9.00    18.00    36.00    54.00  90.00 

KACE,  lOkw-D,  5kw-N,  740kc 
(CP) 

KIXL,  lkw-D,  1040kc 

D    12.00    15.00    40.50    54.00    81.00  135.00 

KIXL-FM,  Chan.  283,  104.5mc,  34kw, 
(Rates  on  request) 

KLIF,  5kw-D,  lkw-N,  1190kc,  Pearson 
D  9.00  9.00  18.00  36.00  54.00  90.00 
N     9.00     9.00    18.00    36.00    54.00  90.00 

KRLD,  50kw,  1080kc,  CBS,  Branham 

D  45.00    90.00  135.00  225.00 

N  90.00  180.00  270.00  450.00 


KRLD-FM,  Chan.  223,  92.5mc,  46kw, 
Bonus 

KRLD-TV,  Chan.  4,  13.6kw-aur.; 
27.3kw-vis.;  CBS,  Branham 

SB      1M     5M     15M     30M     1  Hr 

D  40.00    60.00    80.00  120.00  200.00 

N  100.00  150.00  200.00  300.00  500.00 

KSKY,  lkw-D,  660kc 

D     5.00     7.50    12.00   24.00  40.00 

WFAA,  5kw,  570kc,  ABC,  Petry 

D    13.50    18.00    25.00    48.00    72.00  120.00 

N    27.00    36.00    50.00    96.00  144.00  240.00 

WFAA,  50kw,  820kc,  NBC,  Petry 

D    38.00    50.00    75.00  120.00  180.00  300.00 

N    60.00    80.00  125.00  200.00  300.00  500.00 

WFAA-TV,  Chan.     8,  13.5kw-aur.; 

27.1kw-vis.;  NBC,  ABC,  DuMont, 
Petry 

D  52.00    64.00    96.00  160.00 

N  120.00  160.00  240.00  400.00 

WRR,  5kw,  1310kc,  MBS,  Blair 

D    12.00    14.00    27.00    54.00    81.00  135.00 

N    14.00    18.00    40.00    80.00  120.00  200.00 

WRR-FM,  Chan.  266,  lOl.lmc,  68kw, 
Bonus 

DEL  RIO,  14,211  pop.;  3,545  homes; 
76.6%  radio;  2,715  radio  homes; 
Val  Verde  Co.;  TV  alloc:  Chan.  16. 

KDLK,  250w,  1230kc 

D      3.20  6.00    13.00    20.00  34.00 

N      3.20  6.00    13.00    20.00  34.00 

DENISON,  17,504  pop.;  5,791  homes; 
90.8%  radio;  5,258  radio  homes; 
Grayson  Co.;  TV  alloc:  Chan.  52. 

KDSX,  500w,  950kc,  Conlan,  Rambeau 
D  5.00  5.00  8.00  16.00  24.00  40.00 
N      5.00     5.00     8.00    16.00    24.00  40.00 

DENTON,  21,372  pop.;  5,332  homes; 
92.9%  radio;  4,953  radio  homes; 
Denton  Co.;  TV  alloc:  Chans.  *2,  17. 

KDNT,  250w,  1450kc,  Best 

D      4.00     6.00    10.00    15.00    25.00  40.00 

N     4.00     6.00    10.00    15.00    25.00  40.00 

KDNT-FM,  Chan.  291,  106.3mc,  lkw, 
Bonus 

DUMAS,  6,127  pop.;  Moore  Co. 

KDDD,  250W-D,  800kc 

D      3.00     4.00    10.00    15.00    25.00  40.00 


EAGLE  PASS,  7,276  pop.;  Maveriel 
Co.,  TV  alloc:  Chan.  26. 

EDINBURG:  12,383  pop.;  3,031  homes 
72.3%  radio;  2,191  radio  homes 
Hidalgo  Co.;  TV  alloc:  Chan.  26. 

KTJRV,  250W-D,  710kc 

SB  1M  5M  15M  30M  1H 
D  5.00    10.00    20.00   30.00  50.0( 

KURV-FM,  Chan.  285,  104.9mc,  lkw 
Bonus 

EL  CAMPO,  6,237  pop.;  Wharton  Co 
TV  alloc:  Chan.  27. 

KULP,  500w-D,  1390kc 

D      7.00     7.00    10.00   30.00    30.00  50.04 

ELECTRA,  4,970  pop.;  Wichita  Co. 

KELT,  250W-D,  1050kc 

D     2.65     4.10     7.95    15.90   23.85  37.2 

EL  PASO,  130,485  pop.;  34,388  homes 
88.6%  radio;  30,468  radio  homes 
El  Paso  Co.;  TV  alloc:  Chans.  4,  *7 
9,  13,  20,  26. 

4  AM  affiliates,  average  1-time  rates 
D      9.13     9.13    13.60    24.00    36.63  63.1: 
N    13.75    12.75    22.25    39.50    62.25  103.75 

KELP,  lkw-D,  920kc,  Pearson 
D      8.00     8.00    11.00    25.00    40.00  60.00 
KEPO,  lOkw,  690kc,  ABC,  Blair 
D    10.00    10.00    14.40    24.00    36.00  60 
N    14.00    14.00    24.00    40.00    60.00  100 

KROD,  5kw,  600kc,  CBS,  Taylor 

D    12.00    12.00    20.00    32.00    48.00  80.01 

N    18.00    18.00    30.00    48.00    72.00  120.01 

KSET,  250w,  1340kc,  MBS,  McGillvra 
D      4.50     4.50     7.50    15.00    22.50  37.5C 
N     9.00     9.00    15.00    30.00    45.00  75.0C 

KTSM,  lkw-D,  500w-N,  1380kc,  NBC 

Hollingbery 

D    10.00    10.00    12.50    25.00    40.00  75.0C 

N    14.00    14.00    20.00    40.00    72.00  120.0( 

FLO  YD  AD  A,  3,210  pop.;  Floyd  Co. 
KFLD,  250w-D,  900kc,  Continental 
D     4.50     4.50     9.00    18.00   25.00  40.0( 

FORT  STOCKTON,  4,444  pop.;  Peco 
Co.;  TV  alloc:  Chan.  22. 

KFST,  250w-D,  860kc 
(CP) 

(Continued  on  page  188) 


CORPUS 
CHRIST! 


Me 


r  One  of  America's  100  Top  Cities 

When  the  1950  census  shoved  us  into  the  "over  100,000"  class, 
Corpus  Christi  also  became  one  of  America's  100  top  cities.  Oil, 

gas  and  refining  .  .  .  manufacturing,  transportation  and  tourists  .  .  . 
cotton,  grain  and  cattle  ...  add  up  to  a  wonderful  future.  Write 

us  for  the  Federal  Reserve  Bank's  economic  survey  of  Corpus  Christi 
that's  full  of  facts  about  this  fabulous  market.    And  ask  the 

Free  &  Peters  man  for  a  peek  at  the  new  Pulse  that  shows  KRIS 
is  now,  more  than  ever,  Corpus  Christi's  No.  1  station. 


Free  &  Peters 

EXCLUSIVE 
NATIONAL 
REPRESENTATIVES 


Affiliated 

TEXAS  QUALITY  NETWORK 


T.  FRANK  SMITH,  President 

Also  operating  KVAL,  Brownsville 
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• .  .  tuned  to  your  sales  story! 

For  economical  mass  coverage  of  the  richest,  biggest  market 
in  the  Southwest  there's  no  substitute  for  WFAA!  With  two  stations,  each 
tailored  program -wise,  you  can  select  or  combine  the  WFAA  frequency  you 
need  to  reach  a  specific  audience.  WFAA-570  emphasizes  news,  music  and  special 
events.  Big,  clear  channel  WFAA-820  uses  a  programming  measuring  rod  that 
has  been  a  success  for  thirty  years  —  strong  mass  appeal. 
Here  is  the  great  Southwest . . .  wide  open  for  your  sales  message. 
You  can  reach  it . . .  you  can  SELL  IT  . . .  with  the 
double  impact  of  WFAA-820  and  WFAA-570! 


.5  MV/M  Primary  Area  WFAA-820 

Square  Miles   116,000 

Radio  Homes   1,143,500 

Population   4,508,906 

Families   1,374,422 

Retail  Sales   $4,486,037,240 

Effective  Buying  Income   $5,401,326,660 

Buying  Income  per  Family   $3,930 


WFAA-570 

95,214 

964,000 

3,829,547 

1,148,449 

$3,817,735,610 

$5,081,706,385 

$4,425 


SOURCE.  SALES  MANAGEMENT,  MAY  10,  1952 


NBC-ABC-TQN  Affiliates 


A/ex  Keese,  Station  Mgr. 

EDWARD  PETRY  &  CO. 
National  Representatives 


5  0   K  W 

WFAA-820 

D  A  L 


WFAA-570 


Radio  Service  of  The  Dallas  Morning  News 
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TEXAS 


WHAT'S  HAPPENING 


at 


HOUSTON 


K-NUZ  Personalities 

TOP  NETWORK  and 
OTHER  INDEPENDENTS* 

Paul  Berlin's  "DINNER  DATE" 

5:30-5:45  PM  Segment— Mon.-Fri.  3.1 
Net.  Sta.  "A"  (Ranking  2nd)  2.9 


Biff  Collie's  "COLLIE'S  CORRAL" 

12:45-1:00  PM  Segment— Mon.-Sat.  2.5 
Net.  Sta.  "C"  (Ranking  2nd)  2.0 
*  April,  1952  Hooper 

FOR  INFORMATION  ON  THESE-AND 
OTHER  TOP-RATED  K-NUZ  PROGRAMS 

CALL  FORJOE 

NATIONAL  REPRESENTATIVE 

«  DAVE  MORRIS 

GENERAL  MANAGER 
at  KEystone  2581 
HOUSTON,  TEXAS 


HOUSTON'S  LEADING  INDEPENDENT 


SPOT  RATE  FINDER 


(Continued  from  page  186) 


FORT  WORTH,  278,778  pop.;  85,543 
homes;  92.8%  radio;  79,384  radio 
homes;  Tarrant  Co.;  TV  alloc: 
Chans.  5  (WBAP-TV),  10,  20,  *26. 

3  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  18.50  23.67  38.67  65.33  98.00  163.33 
N    34.67    44.67    76.17  125.33  188.00  313.33 

4  AM  non-affiliates,  average  1-time 
rates 

D  5.85  7.53  15:00  32.20  48.30  80.50 
N     6.30     7.45    16.00    32.00    48.00  80.00 

KCNC,  250W-D,  870kc 

D      6.40     8.00    15.00    32.00    48.00  80.00 

KCUL,  5kw-D,  lkw-N,  1540kc 

D      4.15     5.75    11.00    28.80    43.20  72.00 

N      5.60     7.90    18.00    36.00    54.00  90.00 

KFJZ,  5kw,  1270kc,  MBS,  Blair,  Hooper 
D  9.00  12.00  24.00  48.00  72.00  120.00 
N    14.00    18.00    40.00    80.00  120.00  200.00 

KWBC,  lkw-D,  970kc,  Rambeau 

D  9.35    20.00    40.00    60.00  100.00 

KXOL,  lkw,  1360kc,  Pearson 
D      7.00     7.00    14.00    28.00    42.00  70.00 
N     7.00     7.00    14.00    28.00    42.00  70.00 
Combination  rates  with  KLIF  Dallas, 
&  KLBS  Houston,  Tex. 

WBAP,  50kw,  820kc,  NBC,  Free  & 
Peters 

D  33.00  41.00  67.00  100.00  150.00  250.00 
N    63.00    80.00  133.50  200.00  300.00  500.00 

WBAP,  5kw,  570kc,  ABC,  Free  & 
Peters 

D    13.50  18.00  25.00    48.00    72.00  120.00 

N    27.00  36.00  50.00    96.00  144.00  240.00 

WBAP-FM,  Chan.  263,  100.5mc,  50kw, 

Free  &  Peters,  Bonus 
WBAP-TV,      Chan.      5,  8.2kw-aur.; 

16.4kw-vis.;    ABC,    NBC,    Free  & 

Peters 

D  25.00  50.00  62.50  100.00  150.00  250.00 
N    50.00  100.00  125.00  200.00  300.00  500.00 


FREDERICKSBURG,  3,854  pop.;  Gil- 
lespie Co. 

KNAF,  250w,  1340kc,  MBS 

D      2.60     3.90     9.35  14.45  23.40  39.00 

N     2.60     3.90     9.35  14.45  23.40  39.00 


GAINESVILLE,  11,246  pop.;  3,699 
homes;  89.2%  radio;  3,300  radio 
homes;  Cooke  Co.;  TV  alloc:  Chan. 
49. 

KGAF,  250W-D,  1580kc,  BMB 

D      4.50     6.25     9.00    14.00    27.00  50.00 


GALVESTON,  66,568  pop.;  19,697  homes; 
92.6%  radio;  18,239  radio  homes; 
Galveston  Co.;  TV  alloc:  Chans.  11, 
35,  41,  *47. 

2  AM  non-affiliates,  average  1-time 
rates 

D  5.00  5.00  8.00  16.00  24.00  40.00 
N     7.25     7.25    12.50    25.00    37.50  65.00 


KGBC,  lkw-D,  250w-N,  1540ke,  Pear- 
son, Conlan 
D      5.00     5.00     8.00    16.00  24.00 
N     6.00     6.00    12.00    24.00  36.00 

KLTJF,  250w,  1400kc,  Rambeau 
D      5.00     5.00     8.00    16.00    24.00  40.00 
N     8.50     8.50    13.00    26.00    39.00  65.00 
KLTJF-FM,  Chan.  259,  98.7mc,  9.5kw, 
Bonus 


GLADE  WATER,  5,305  pop.;  Glade,  Up- 
shur Cos. 
KSIJ,  lkw-D,  1430kc 

D  4.50     8.00    20.00    27.50  42.50 


GONZALES,  5,659  pop.;  Gonzales  Co.; 

TV  alloc. :  Chan.  64. 
KCTI,  250w,  1450kc,  KBS,  Grant,  Cooke, 

SAMS 

D  1.90  3.15  4.35  8.95  15.00  24.80 
N      1.90     3.15     4.35     8.95    15.00  24.80 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


GRAHAM,  6,742  pop.;  Young  Co. 
KSWA,  500W-D,  1330kc 

SB  1M  5M  15M  30M  1  Hr 
D      3.00     4.00     7.00    14.00    20.00  34.00 

GREENVILLE,  14,727  pop.;  4,813  homes; 

90.7%     radio;    4,365    radio  homes; 

Hunt  Co.;  TV  alloc:  Chan.  62. 
KGVL,  250w,  1400kc,  MBS,  Pearson 
D      3.50     4.50     9.00    18.00    27.00  45.00 
N     3.50     4.50     9.00    18.00    27.00  45.00 

HAMILTON,  3,077  pop.;  Hamilton  Co. 

KCLW,  250w-D,  900kc 

D      2.10     3.25     7.50    10.80    20.00  35.00 

HARLINGEN,  23,229  pop.;  6,350  homes; 
82.6%  radio;  5,245  radio  homes; 
Cameron  Co.;  TV  alloc:  (see 
Brownsville-Harlingen-Weslaco) . 

2  AM  affiliates,  average  1-time  rates 
D      4.00     7.20    12.50    20.00    30.00  50.00 
N     6.00    12.00    21.25    34.00    51.00  85.00 

KGBS,    250w,    1240kc,    CBS,  Pearson, 

Hooper,  Conlan 
D      4.00     6.00    10.00    16.00    24.00  40.00 
N     6.00    10.00    15.00    24.00    36.00  60.00 

KSOX,  50kw-D,  lOkw-N,  1530kc,  MBS, 

Avery-Knodel 

D               8.40    15.00    24.00    36.00  60.00 

N              14.00    27.50    44.00    66.00  110.00 

HEBBRONVDLLE,  4,302  pop.;  Jim  Hogg 
Co.;    TV    alloc:    Chan.  58. 

HENDERSON,  6,833  pop.;  Rusk  Co.;  TV 

alloc:  Chan.  42. 
KGRI,  250w-D,  lOOOkc,  Best 
D  5.00    10.00    22.50    37.50  60.00 

HEREFORD,    5,207    pop.;    Deaf  Smith 

Co.;  TV  alloc:  Chan.  19. 
KPAN,  250w-D,  860kc,  Best 
D  6.00     9.00    15.00    25.00  45.00 

HILLSBORO,  8,363  pop.;  Hill  Co.;  TV 

alloc:  Chan.  63. 
KHBR,  250w-D,  1560kc,  Best,  Milville 
D      5.50     5.50    13.75    22.00    33.00  55.00 

HOUSTON,  596,163  pop.;  180,676  homes; 
92.8%  radio;  167,667  radio  homes; 
Harris  Co.;  TV  alloc:  Chans.  2 
(KPRC-TV),  *8,  13,  23,  29,  39. 

4  AM  affiliates,  average  1-time  rates 
D    21.33    22.25    36.75    57.45    97.50  162.50 
N    36.67    37.88    65.75  107.00  175.50  292.50 

4  AM  non-affiliates,  average  1-time 
rates 

D      6.09    10.25    18.36  33.04    51.22  85.58 

N      9.63    14.21    24.67  42.40    66.50  110.83 

KATL,  5kw,  1590kc,  McGillvra 

D      5.64     9.40    15.66    26.10    43.50  72.50 

N    11.27    18.79    31.32    52.20    87.00  145.00 

KCOH,  lkw-D,  1430kc,  Nat'l  Time  Sales 
D      4.62     9.90    16.57    30.08    47.40  79.80 

KLBS,  5kw,'610kc,  Young 

D  11.00    22.00    44.00    66.00  110.00 

N  11.00    22.00    44.00    66.00  110.00 

KNUZ,  250w,  1230kc,  Forjoe,  Hooper, 
Pulse 

D  8.00  11.60  19.20  32.00  48.00  80.00 
N     8.00    11.60    19.20    32.00    48.00  80.00 

KPRC,  5kw,  950kc,  NBC,  Petry 

D    24.00    24.00    45.00    64.80  108.00  180.00 

N    40.00    40.00    75.00  108.00  180.00  300.00 

KPRC-FM,  Chan.  275,  102.9mc,  57kw 
KPRC-TV,  Chan.  2,  7.5kw-aur.;  15kw- 

vis.;  Petry 
D  60.00    90.00  120.00  180.00  300.00 

N  120.00  180.00  240.00  360.00  600.00 

KTHT,  5kw,  790kc,  MBS,  H-R  Reps., 

Pulse,  Conlan 
D  15.00    24.00    42.00    72.00  120.00 

N  24.00    48.00    84.00  144.00  240.00 

KTRH,  50kw,  750kc,  CBS,  Blair,  Pulse, 
BMB 

D  24.00  30.00  50.00  75.00  126.00  210.00 
N    40.00    50.00    84.00  140.00  210.00  350.00 

KTRH-FM,  Chan.  266,  lOl.lmc,  29.5kw, 
Bonus 

KXYZ,    5kw,    1320kc,    ABC,    Free  & 

Peters,  Pulse 
D    16.00    20.00    28.00    48.00    84.00  140.00 
N    30.00    37.50    56.00    96.00  168.00  280.00 

KXYZ-FM,  Chan.  243,  96.5mc,  15kw, 
Free  &  Peters,  Bonus 

HUNTS VILLE,  9,820  pop.;  Walker  Co.; 

TV  alloc. :  Chan.  15. 
KSAM,  250w,  1490kc,  MBS 
D      3.00     4.50     7.50    12.00    18.00  30.00 
N     4.50     6.00    10.00    16.00    24.00  40.00 

JACKSONVILLE,  8,607  pop.;  Cherokee 

Co.;  TV  alloc:  Chan.  36. 
KEBE,  250w,  1400kc,  BMB 
D      3.00     6.00    12.00    18.00    36.00  60.00 
N     3.00     6.00    12.00    18.00    36.00  60.00 


JASPER,  4,403  pop.;  Jasper  Co.;  TV 

alloc:  Chan.  49. 
KTXJ,  250w,  1240kc,  Best 

SB  1M  5M  15M  30M  1  Hr 
D      3.00  5.00    10.00    15.00   25  00 

N     6.00  10.00    20.00    30.00  50]00 

JUNCTION,  2,471  pop.;  Kimble  Co 
KMBL,  lOOw,  1450kc. 

D       .75     1.50     2.50     5.00     9.00  16.50 

N       .75      1.50      2.50      5.00     9.00  16.50 

KERMIT,  6,912  pop.;  Winkler  Co.;  TV 

alloc:  Chan.  14. 
KERB,  lkw-D,  600kc 

D      6.00     6.00     8.00    15.00   25.00  40.00 

KERR  VILLE,  7,691  pop.;  Kerr  Co. 
KEVT,  250w,  1230kc,  Best 
D  2.50     5.70     9.50    15.15  26.65 

N  2.50     5.70     9.50    15.15  26.65 

KILGORE,    9,638    pop.;    Rusk,  Gregg 

Cos.;  TV  alloc:  Chan.  59. 
KOCA,  250w,.1240kc 

D  4.00  6.00  12.00  24.00  36.00  60.00 
N     4.00     6.00    12.00    24.00    36.00  60.00 

KINGSVILLE,  16,898  pop.;  4,323  homes; 

84.2%    radio;     3,640    radio  homes; 

Kleberg  Co.;  TV  alloc:  Chan.  40. 
KINE,  lkw-D,  1330kc 
D     4.50     6.00    15.00   24.00   36.00  60.00 

LAMES  A,    10,704    pop.;    2,098  homes; 

85.2%    radio;     1,787    radio  homes; 

Dawson  Co.;  TV  alloc:  Chan.  28. 
KPET,  250w,  690kc,  KBS,  Pearson 
D      3.00     4.50     7.50    12.00    18.00  30.00 
N      3.00     4.50     7.50    12.00    18.00  30.00 

LAMPASAS,  4,869  pop.;  Lampasas  Co.; 

TV  alloc :  Chan.  40. 
KHIT,  250w,  1450kc,  KBS,  Best 
D  5.50    12.50    19.00    34.00  62.00 

N  5.50    12.50    19.00    34.00  62.00 

LAREDO,   51,910    pop.;    11,805  homes; 

72.2%     radio;   8,523     radio  homes; 

Webb  Co.;  TV  alloc:  Chans.  8,  13,  *15. 
KVOZ,  250w,  1490kc,  MBS,  Continental 
D  3.00  4.50  7.50  12.00  18.00  30.00 
N     3.00     4.50     7.50    12.00    18.00  30.00 

LEVELLAND,  8,264  pop.;  Hockley  Co.; 

TV  alloc. :  Chan.  38. 
KLVT,  250w,  1230kc,  Best 
D  9.00    15.00    24.00  40.00 

N  9.00    15.00    24.00  40.00 

LITTLEFIELD,  6,540  pop.;  Lamb  Co 

TV  alloc. :  Chan.  32. 
KVOW,  250w,  1490kc 

D  4.50     7.50    12.00  18.00  30.00 

N  4.50     7.50    12.00  18.00  30.00 

LONG  VIEW,  24,502  pop.;  7,575  homes 
86.6%  radio;  6,560  radio  homes 
Gregg  Co.;  TV  alloc:  Chans.  32,  38 

KFRO,  lkw,  1370kc,  ABC,  Cooke,  BMB 
Conlan 

D  6.00  7.20  12.00  24.00  36.00  60.00 
N    12.00    14.50    24.00    48.00    72.00  120.00 

KLTI,  lkw-D,  1280kc 
D  6.60    11.25    22.50    35.00  56.00 

KLTI-FM,  Chan.  290,  105.9mc,  lOkw, 
(Rates  on  request) 


LUBBOCK,  71,747  pop.;  20,641  homes 
92.3%    radio;    19,051    radio  homi 
Lubbock  Co.;   TV  alloc:  Chans. 
11,  13,  *20,  26. 

2  AM  affiliates,  average  1-time  rates 
D      7.31     8.25    12.63    23.00    34.50  57.50 
N    10.13    12.00    18.25    32.00    48.00  80.00 

KCBD,    lkw,   1590kc,   MBS,  Pearson 
Conlan 

D  9.00  9.00  14.00  28.00  42.00  70.00 
N      9.00     9.00    14.00    28.00    42.00  70.00 

KFYO,  250w,  1340kc,  ABC,  Taylor 
(CP  5kw-D,  lkw-N,  790kc) 
D      5.62     7.50    11.25    18.80    27.00  45.01 
N    11.25    15.00    22.50    36.00    54.00  90.00 

KSEL,    lkw-D,  500W-N,   950kc,  Ram^ 
beau 

D      8.00     9.00  14.00    25.00    40.00  75.0 

N      8.00     9.00  14.00    25.00    40.00  75.0 

LUFKIN,    15,135    pop.;    4,775  homes; 
86.5%    radio;    4,130    radio    homes  j 
Angelina  Co.;  TV  alloc:  Chans.  9,  46i 
KRBA,  250w,  1340kc,  KBS,  Continental 
D  6.00     8.00    17.50    27.00  45.0C 

N  7.20    12.00    24.00    36.00  60.0( 

KRBA-FM,   Chan.  238,   95.5mc,  2.9kw 
Bonus 

KTRE,  lkw,  1420kc,  MBS,  Taylor 
D      5.00     5.00    10.00    20.00    30.00  50.0C 
N      7.50     7.50    15.00    30.00    45.00  75.00 

(Continued  on  page  190) 


Page  188,  August  18,  1952 


Marketbook 


BROADCASTING    •  Telecasting 


HO 


I 


No  Contest 


Between  the 
Rating  Services 
in  Houston! 

Houston's  First  PULSE  REPORT 
(April -May  1952)  Confirms 
HOOPERATINGS  through  many  years 


KPRC  is  FIRST 


By  APRIL-MAY 
PULSE  REPORT,  TOO! 


KPRC 

Network  Station  B 
Network  Station  C 
Network  Station  D 


Daytime  Vi  Hours 

8:00  A.M.  to  6:00  P.M. 
Monday  through  Friday 
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Nighttime  Vi  Hours 

Monday 
through  Sunday 
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HOUSTON 


NBC  and  TQN 
on  the  Gulf  Coast 
JACK  HARRIS, 
General  Manager 

Nationally  represented  by 
EDWARD  PETRY  and  CO. 
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KECK 

ODESSA,  TEX 


i 


HJIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIillllllllllllllllllllllllllllllllltH 


COUNTY 
BY 

COUNTY 


a  wonderful  buy 


=niiiititit;if  i  itiiiiiiiiiiiitiiiiiinii  ii  iiiiiiiifiiiiiiiiiiiiiiiiiiiiiniiif^ 


PRIMARY    COVERAGE  COUNTIES 


TEXAS 


Population 


Effective  buy- 
Total        ing  Income 
Retail  Sales    per  Family 


| 
1 
1 


1 
1 


| 

I 


Andrews 

6,500 

$  3,753,000 

4,444 

Crane 

4,300 

3,150,000 

3,544 

Dawson 

19,600 

23,822,000 

4,422 

Ector 

49,700 

54,848,000 

5,357 

Gaines 

9,000 

12,549,000 

4,819 

Glasscock 

1,000 

380,000 

2,903 

Howard 

27,000 

36,813,000 

4,522 

Loving 

200 

136,000 

3,080 

Martin 

5,600 

3,102,000 

4,016 

Midland 

28,900 

32,935,000 

5,043 

Mitchell 

14,500 

12,661,000 

3,836 

Pecos 

10,200 

10,935,000 

5,057 

Reeves 

12,300 

15,997,000 

4,891 

Reagan 

3,200 

5,067,000 

3,813 

Upton 

5,400 

6,074,000 

4,806 

Ward 

14,100 

15,094,000 

5,284 

Winkler 

10,800 

1  1,782,000 

5,014 

Total  Texas 

Counties 

Covered 

by  KECK 

222,300 

$249,098,000 

4,403 

NEW  MEXICO 

Lea 

32,700 

37,523,000 

4,521 

GRAND 

TOTAL 

255,000 

286,621,000 

4,410 

BEN  NEDOW 
Owner  and  G.M.H 


Represented  by 
F  O  R  J  O  E 
29  W.  57th 
N.  Y.  C. 


I 

1 
fa 


KECK 


I  FIRST  in  Permian  Basin 
in  Coverage 
in  Nation's  Richest 
Market 


1 


TEXAS 

SPOT  RATE  FINDER 

(Continued  from,  'page  188) 


MARFA,  3,603  pop.;  Presidio  Co.;  TV 
alloc:  Chan.  19. 

MARLIN,  7,099  pop.;  Falls  Co. 
KMLW,  250W-D,  lOlOkc 
(CP) 

MARSHALL,  22,327  pop.;  6,653  homes; 

83.3%  .  radio;     5,541    radio  homes; 

Harrison  Co.;  TV  alloc:  Chan.  16. 
KMHT,  250w,  1450kc,  MBS 

SB  1M  5M  15M  30M  1  Hr 
D  3.50  4.90  8.00  16.00  24.00  40.00 
N  3.50  4.90  8.00  16.00  24.00  40.00 
McALLEN,  20,067   pop.;   5,223  homes; 

79.0%    radio;    4,126    radio  homes; 

Hidalgo  Co.;  TV  alloc:  Chan.  20. 

KRIO,  lkw,  910kc,  ABC,  Weed,  BMB, 
Hooper 

D  5.00  6.00  12.00  24.00  36.00  60.00 
N     6.00     8.00   20.00    32.00    48.00  80.00 

McKINNEY,  10,560  pop.;  3,440  homes; 

88.7%     radio;    3,051    radio  homes; 

Collin  Co.;  TV  alloc:  Chan.  65. 
KMAE,  lkw-D,  1600kc,  BMB 
D     5.50     8.00    11.00   20.00   30.00  50.00 

MERCEDES,  10,081  pop.;  2,456  homes; 
76.6%  radio;  1,881  radio  homes; 
Hidalgo  Co.;  TV  alloc:  Chan.  32. 

MEXIA,  6,627  pop.;  Limestone  Co.;  TV 
alloc:  Chan.  50. 

MIDLAND,  21,713  pop.;   6,588  homes; 

88.6%    radio;     5,837    radio  homes; 

Midland  Co.;  TV  alloc:  Chans.  2,  18. 
KCRS,    5kw-D,    lkw-N,    550kc,  ABC, 

Pearson 

D  10.00  10.00  16.00  28.00  48.00  70.00 
N    10.00    10.00    16.00   28.00   48.00  70.00 

KJBC,  lkw-D,  1150kc 

D     3.90     6.40   10.50    19.00   31.00  60.00 

MINERAL   WELLS,   7,801    pop.;  Palo 

Pinto  Co.;  TV  alloc:  Chan.  38. 
KORC,  250W-D,  1140kc,  Best 

D     2.20     3.70     6.15    14.00    24.00  40.00 

MISSION,  10,765  pop.;  2,607  homes; 
76.6%  radio;  1,997  radio  homes; 
Hidalgo  Co.;  TV  alloc:  Chan.  14. 

MONAHANS,  6,311  pop.;  Ward  Co.;  TV 
alloc:  Chan.  9. 

KVKM,  250w,  1340kc,  MBS,  Best,  Con- 
Ian 

D     4.00              7.00  14.00   21.00  36.00 

N     4.00               7.00  14.00    21.00  36.00 

MOUNT  PLEASANT,  6,342  pop.;  Titus 

Co.;  TV  alloc:  Chan.  35. 
KIMP,  lkw-D,  960kc,  Conlan 
D     2.30     3.50     9.00   15.00   22.00  36.00 

NACOGDOCHES,  13,327  pop.;  3,568 
homes;  87.7%  radio;  3,129  radio 
homes;  Nacogdoches  Co.;  TV  alloc: 
Chan.  40. 

2   AM   non-affiliates,    average  1-time 

rates 

D  10.50    18.00    31.50  47.50 

KOSF,  250w,  1230kc,  KBS 

D  9.00    18.00  27.00  45.00 

N  9.00    18.00  27.00  45.00 

KSFA,  lkw-D,  860kc 

D  3.75    12.00    18.00  36.00  50.00 

NEW  BRAUNFELS,  12,210  pop.;  3,483 
homes;  86.0%  radio;  2,995  radio 
homes;  Comal  Co.;  TV  alloc:  Chan. 
62. 

KGNB,  lkw-D,  1420kc 

D     3.75     7.50   15.00   20.00   30.00  50.00 

Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


for  the  best  in  radio 

in  Odessa 


HIL  F.  BEST 

Representatives  of 
Radio  Station  KRIG 


ODESSA,  29.495  pop.;  9,046  home;  i 
91.5%  radio;  8,277  radio  home;  V 
Ector  Co.;  TV  alloc:  Chans.  7,  24. 

2  AM  affiliates,  average  1-time  rates 
SB      1M     5M     15M     30M  IE 
D     9.00     9.00    15.00   24.00   36.00  60.i 
N    10.50   10.50    17.50   28.00   42.00  70.1 

KECK,  lkw-D,  500W-N,  920kc,  Conla 
D  7.50  11.25  18.75  30.00  45.00  75.1 
N     9.35    14.05   23.45   37.50   56.25  93.' 

KOSA,  250w,  1230kc,  CBS,  Taylor,  Cor 
lan 

D  9.00  9.00  15.00  24.00  36.00  60 1 
N    12.00    12.00   20.00   32.00   48.00  80( 

KRIG,  lkw,  1410kc,  MBS,  Best 
D     9.00     9.00    15.00   24.00    36.00  60.C 
N     9.00     9.00    15.00   24.00   36.00  60.« 


ORANGE,  21,174  pop.;  5,951  home: 
84.2%  radio;  5,011  radio  home! 
Orange  Co.;  TV  alloc:  Chan.  43, 

KOGT,  lkw,  1600kc,  Best 

D  4.00     8.00   16.00   24.00  40.C 

N  4.00     8.00    16.00   24.00  40.C 

PALESTINE,  12,503  pop.;  4,141  homes 
85.9%  radio;  3,557  radio  homes 
Anderson  Co. 

KNET,  250w,  1450kc 

D     4.50     6.00   10.00    16.00   24.00  40.0 

N     4.50     6.00   10.00   16.00   24.00  40.0 


K 


PAMPA,    16,583    pop.;    5,339  home 
93.8%    radio;    5,008    radio  home 
Gray  Co.;  TV  alloc:  Chan.  17 
KPAT,  250w,  1230kc,  Pearson 
D    *4.00     6.00    10.00   16.00   24.00  40.0 
N     4.00     6.00   10.00    16.00   24.00  40.0 

KPDN,  250w,  1340kc,  MBS 
D      4.50     6.65     9.25    18.50   28.00  46> 
N     4.50     6.65     9.25    18.50   28.00  46.5r 


PARIS,  21,643  pop.;  7,078  homes;  87.1^ 
radio;  6,165  radio  homes;  Lamar  Co. 
TV  alloc:  Chan.  33. 
KFTV,  500w-D,  1250kc,  KBS,  Best 
D  4.80  7.20  12.00  24.00  36.00  60.0<| 
KPLT,  250w,  1400kc,  ABC,  Pearson 
D  5.00  5.00  9.00  18.00  27.00  45.0( 
N     5.00     5.00     9.00   18.00   27.00  45.W 

PASADENA,  22,483  pop.;  6,369  homes 
92.5%  radio;  5,891  radio  homes 
Harris  Co. 

KLVL,  lkw-D,  1480kc 

D     7.50     9.38   13.50   30.00  45.00  75.0C 

PEARSALL,  4,481  pop.;  Frio  Co.;  TV( 

alloc:  Chan.  31. 
PECOS,  8,054  pop.;  Reeves  Co.;  TV 

alloc:  Chan.  16. 
KIUN,  250w,  1400kc,  MBS,  Best 
D  5.00    14.00    21.00  36.00 

N  5.00   14.00   21.00  36.00 

PERRYTON,  4,417  pop.;  Ochiltree  Co.; 

TV  alloc:  Chan.  22. 
KEYE,  250w,  1400kc,  MBS 
D     3.00     4.00    10.00   15.00   25.00  40.00 
N     3.00     4.00    10.00   15.00   25.00  40.00 

PLAINVIEW,  14,044  pop.;  4,176  homes; 

91.7%     radio;    3,829    radio  homes; 

Hale  Co.;  TV  alloc:  Chan.  29. 
KVOP,  250w,  1400kc,  MBS 
D     3.00     4.50     7.50   12.00    18.00  30.00 
N     3.00     4.50     7.50    12.00   18.00  30.00 


PLEASANTON,  2,913  pop.;  Atascosa 
Co. 

KBOP,  lkw-D,  1380kc,  KBS,  Best 

D     1.00     3.75    11.25    18.90   31.50  52.50 

PORT  ARTHUR,  57,530  pop.;  17,010 
homes;  91.8%  radio;  15,615  radio 
homes;  Jefferson  Co.;  TV  alloc: 
(see  Beaumont). 

KOLE,  250w,  1340kc 

D  6.00    14.76    25.20  38.40 

N  7.00    17.00    29.00  45.00 

KPAC,  5kw-D,  lkw-N,  1250kc,  MBS, 
Hooper 

D  8.00    15.00   25.00    40.00  65.00 

N  13.00    25.00    45.00    65.00  110.00 


for  the  BEST  in  radio 

in  Center 

HIL  F.  BEST 
Representing 
Radio  Station  KDET 


n 
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4  jUANAH,  4,589  pop.;  Hardeman  Co. 
|  TV  alloc:  Chan.  42. 

:OLJ,  500w-D,  1150kc 

)  6.00    12.00    19.00    25.00  40.00 

tAYMONDVILLE,  9,136  pop.;  Willacy 
Co.;  TV  alloc:  Chan.  42. 

tOSENBERG,  6,210  pop.;  Fort  Bend 
Co.;  TV  alloc:  Chan.  17. 

CFRD,  lkw-D,  980kc 

SB      1M     5M     15M     30M     1  Hr 

)     3.00     4.00     9.00    18.00    27.00  45.00 

»ftN     ANGELO.    52,093     pop.;  15,320 

homes;    89.7%    radio;    13,742  radio 

homes;  Tom  Green  Co.;  TV  alloc: 
Chans.  6,  8,  17,  *23. 

VAM  affiliates,  average  1-time  rates 
8.25     8.25    13.00    24.00    36.00  60.00 
8.25     8.25    13.00    24.00    36.00  60.00 

!5GKL,   5kw-D,    lkw-N,    960kc,  ABC, 
Pearson,  Conlan,  BMB 

1    10.00    10.00    14.00  28.00  42.00  70.00 

<f5*    10.00    10.00    14.00  28.00  42.00  70.00 

CTXL,  250w,  1340kc,  MBS,  Taylor 

15     6.50     6.50    12.00  20.00  30.00  50.00 

6.50     6.50    12.00  20.00  30.00  50.00 

^,5AN  ANTONIO,  408,442  pop.;  111,788 
homes;  88.2%  radio;  98,597  radio 
homes;  Bexar  Co.;  TV  alloc:  Chans. 
4  (WOAI-TV),  5  (KEYL(TV) ),  *9, 
f.   12,  35,  41. 

I  AM  affiliates,  average  1-time  rates 
O    18.92    22.18    33.12    51.55    77.32  128.88 
!I    36.23    42.46    67.06  104.50  156.75  261.25 


>l  AM 
rates 


non-affiliates,    average  1-time 


7.55 
9.60 


8.17 
12.60 


10.90 
21.60 


25.10 
34.80 


38.15  65.00 
63.00  105.00 


D 

KABC,  50kw-D,  lOkw-N,  680kc,  ABC, 
Blair,  Hooper 

»p  21.42  25.20  33.25  53.20  79.80  133.00 
N  36.41  42.84  70.00  112.00  168.00  280.00 
KCOR,  5kw-D,  lkw-N,  1350kc,  Everett- 

McKinney,  Oakes 
D  6.66    10.80   28.80    57.60  90.00 

N 


13.20    21.60    45.60    90.00  150.00 

I KEYL  (TV),  Chan.  5,  9kw-aur.;  17.9kw- 
vis.,  ABC,  CBS,  DuMont 

D    40.00    40.00    50.00    80.00  120.00  200.00 

N    80.00    80.00  100.00  160.00  240.00  400.00 


KITE,  lkw-D, 
D  5.50  8.00 
KITE-FM,  Chan 


930kc,  Pearson,  Hooper 
22.50    35.00  50.00 
247,  97.3mc,  8.2kw 
10.00    15.00  20.00 
10.00    15.00  20.00 


p  1.00  4.00 
N     1.00  4.00 

;KIWW,  250W-D,  1540kc,  McGillvra 
D  6.00    11.00    24.00    36.00  60.00 

KM  AC,  5kw,  630kc,  MBS 
D  9.00  12.00  20.00  40.00  60.00  100.00 
N  18.00  24.00  40.00  80.00  120.00  200.00 
KISS  (FM),  Chan.  258,  99.5mc,  250kw 
KONO,  5kw,  860kc,  Forjoe,  Hooper, 
BMB 

D  9.60  12.00  (on  request)  24.00  36.00  60.00 
N  9.50  12.00  (on  request)  24.00  36.00  60.00 

KONO-FM,    Chan.    225,    92.9mc,  3kw, 
Forjoe,  Bonus 
!  KTSA,  5kw,  550kc,  CBS,  Free  &  Peters 

D  15.25  19.00  28.25  45.00  67.50  112.50 
'  N    30.50    38.00    56.25    90.00  135.00  225.00 

i  KTSA-FM,  Chan.  268,   101.5mc,  15kw, 
Bonus 

WOAI,  50kw,  1200kc,  NBC,  Petry,  BMB, 
Hooper 


30.00 
60.00 


32.50  51.00  68.00  102.00  170.00 
65.00  102.00  136.00  204.00  340.00 


WOAI-TV, 
21.6kw-vis. 


Chan.  4,  10.8kw-aur.; 
NBC,  Petry,  Hooper 

D  35.00  35.00  40.00  80.00  120.00  200.00 
N    70.00    70.00    80.00  160.00  240.00  400.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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SAN  BENITO,  13,271  pop.;  3,277  homes; 
72.2%  radio;  2,366  radio  homes; 
Cameron  Co.;  TV  alloc:  Chan.  48. 

SAN  MARCOS,  9,980  pop.;  Hays  Co.; 
TV  alloc. :  Chan.  53. 

KCNY,  250W-D,  1470kc 

SB  1M  5M  15M  30M  1  Hr 
D      3.00     4.50     7.75    12.60    21.00  35.00 

SEGUIN,  9,733  pop.;    Guadalupe  Co.; 

TV  alloc:  Chan.  14. 
KWED,  lkw-D,  1580kc 
D      3.15     3.75    11.25    18.90    31.50  52.50 

SEYMOUR,  3,779  pop.;  Baylor  Co.;  TV 
alloc:  Chan.  24. 

KSEY,  lOOw,  1230kc,  Best 

D      1.90     3.15     4.35     8.95    15.00  24.80 

N      1.90     3.15     4.35     8.95    15.00  24.80 

SHAMROCK,  3,322  pop.;  Wheeler  Co. 
KEVA,  250w-D,  1580kc,  Best 
D      2.70     3.75     6.00  *  12.00    22.50  45.00 

SHERMAN,  20,150  pop.;  6,566  homes; 
91.6%  radio;  6,014  radio  homes; 
Grayson  Co.;  TV  alloc:  Chan.  46. 


KRRV  (Denison-Sherman),  lkw,  910kc, 
MBS,  Pearson 

SB       1M      5M      15M  30M  1  Hr 

D      7.50     7.50    12.50    18.00  30.00  50.00 

N  10.00  10.00  15.00  21.60  36.00  60.00 
KTAN,  250W-D,  1500kc 

D      3.00     4.00     6.00    14.00  21.00  36.00 

SNYDER,  12,010  pop.;  3,555  homes; 
87.7%  radio;  3,118  radio  homes; 
Scurry  Co.;  TV  alloc:  Chan.  30. 

KSNY,  500W-D,  1280kc,  Best 
D  6.00     9.00    15.00    25.00  45.00 

STAMFORD,  5,819  pop.;  Jones  Co. 
KDWT,  250w,  1400kc,  MBS,  Conlan 
D      2.50     4.00     9.00    18.00    27.00  45.00 
N     2.50     4.00     9.00    18.00    27.00  45.00 

STEPHENVILLE,  7,155  pop.;  Erath  Co.; 
TV  alloc. :  Chan.  32. 

KSTV,  250w-D,  1510kc 
D  6.00     9.00    15.00    25.00  45.00 

SULPHUR  SPRINGS,  8,991  pop.;  Hop- 
kins Co.;  TV  alloc:  Chan.  41. 

KSST,  250w,  1230kc,  MBS 
D      1.95     2.93     6.24    12.48    18.72  31.20 
N      1.95     2.93     6.24    12.48    18.72  31.20 


SWEETWATER,      13,619     pop.;  4,131 

homes;     88.4%     radio;     3,652  radio 

homes;  Nolan  Co.;  TV  alloc:  Chan. 
12. 

KXOX,  250w.  1240kc,  MBS 

SB       1M      5M      15M      30M  1  Hr 

D      2.50     4.00     9.00    18.00    27.00  45.00 

N     2.50     4.00     9.00    18.00    27.00  45.00 

TAYLOR,  9,071  pop.;  Williamson  Co.; 
TV  alloc:  Chan.  58. 

KTAE,  lkw-D,  1260kc 
D      5.00     7.50    10.00    20.00    30.00  50.00 

TEMPLE,    25,467    pop.;    7,486  homes; 
88.5%     radio;     6,625    radio  homes; 
Bell  Co.;  TV  alloc:  Chans.  16,  22. 
KTEM,  250w,  1400kc,  MBS 
D      4.50     6.00     9.00    15.75    27.00  45.00 
N     5.00     6.65    10.00    17.50    30.00  50.00 

KTEM-FM,  Chan.  298,  107.5mc,  1.9kw, 
Bonus 

TERRELL,  11,544  pop.;  2,967  homes; 
85.7%  radio;  2,543  radio  homes; 
Kaufman  Co.;  TV  alloc:  Chan.  53. 

KTER,  250W-D,  1570kc 
D      3.25  5.00     9.00    13.00  24.00 

(Continued  on  page  192) 
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TEXARKANA,  24,753  pop.;  7,925 
homes;  85.7%  radio;  6,792  radio 
homes;  Bowie  Co.;  TV  alloc:  Chans. 
6,  *18,  24. 

KCMC,  250w,  1230kc,  ABC,  Taylor, 
BMB,  Conlan 

SB  1M  5M  15M  30M  1  Hr 
D  4.00  6.00  12.00  24.00  36.00  60.00 
N     6.00     8.00    16.00    32.00    48.00  80.00 

KCMC-FM,  Chan.  251,  98.1mc,  40kw, 
Taylor,  Bonus 

KTFS,  250w,  1400kc,  Conlan 

D      5.00     5.00     9.00    18.00    32.00  50.00 

N     5.00     5.00     9.00    18.00    32.00  50.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


TEXAS  CITY,  16,620  pop.;  4,859  homes; 

92.6%    radio;    4,499    radio  homes; 

Galveston  Co. 
KTLW,  lkw-D,  920kc 

SB  1M  5M  15M  30M  1  Hr 
D  6.00  9.00  15.00  24.00  36.00  60.00 
TYLER,  38,968  pop.;  11,982  homes;  90.6% 

radio;  10,856  radio  homes;  Smith  Co.; 

TV  alloc:  Chans.  7,  19. 

2  AM  affiliates,  average  1-time  rates 
D      6.00     6.00    12.00    24.00    36.00  60.00 
N     6.00     6.00    12.00    24.00    36.00  60.00 

KGKB,  250w,  1490kc,  MBS,  Pearson 
D      6.00     6.00    12.00    24.00    36.00  60.00 
N     6.00     6.00    12.00    24.00    36.00  60.00 
KTBB,    5kw-D,    lkw-N,    600kc,  ABC, 

Taylor,  Conlan,  BMB 
D      6.00     6.00    12.00    24.00    36.00  60.00 
N      6.00     6.00    12.00    24.00    36.00  60.00 
UVALDE,  8,674  pop.;  Uvalde  Co.;  TV 

alloc:  Chan.  20. 
KVOU,  250w,  1450kc,  MBS 
D      3.50     4.50     7.50    12.00    18.00  30.00 
N     3.50     4.50     7.50    12.00    18.00  30.00 
VERNON,    12,651    pop.;    3,990  homes; 

88.6%     radio;     3,535    radio  homes; 

Wilbarger  Co.;  TV  alloc:  Chan.  18. 
KVWC,  250w,  1490kc,  MBS,  Clark 
D      3.60     4.50     7.50    15.00    26.25  45.00 
N     3.60     4.50     7.50    15.00    26.25  45.00 


VICTORIA,   16,126   pop.;   4,751  homes; 

92.4%     radio;     4,390    radio  homes; 

Victoria  Co.;  TV  alloc:  Chan.  19. 
KNAL,  500w,  1410kc 

SB      1M     5M     15M     30M     1  Hr 


4.50  6.00  10.00  16.00  24.00  40.00 
6.00     9.00    15.00    24.00    36.00  60.00 


KVIC,  250w,  1340kc,  MBS,  Conlan 
D  4.50  6.00  10.00  16.00  24.00  40.00 
N  6.00  9.00  15.00  24.00  36.00  60.00 
WACO,  84,706  pop.;  24,745  homes;  89.2% 
radio;  22,072  radio  homes;  McLennan 
Co.;  TV  alloc:  Chans,  11,  *28,  34. 

2  AM  affiliates,  average  1-time  rates 
D      4.50     6.50    11.00    17.00    27.00  45.00 
N     6.00     9.50    15.00    29.50    48.00  80.00 

KWTX,   250w,  1230kc,   MBS,  Everett- 

McKinney 

D      4.50     6.00  10.00    16.00  24.00  40.00 

N     6.00     9.00  15.00    24.00  36.00  60.00 

WACO,  lkw,  1460kc,  ABC,  Weed 

D               7.00  12.00    18.00  30.00  50.00 

N              10.00  15.00    35.00  60.00  100.00 

WAXAHACHIE,  11,204  pop.;  3,412 
homes;  87.7%  radio;  2,992  radio 
homes;  Ellis  Co.;  TV  alloc:  Chan.  45. 

WEATHERFORD,  8,093  pop.;  Parker 
Co.;  TV  alloc:  Chan.  51. 


TEXAS  MARKET  DATA  COUNTIES 


1950  1950  1951 

1950  1940          Percentage  Urban  Rural  1950  1950    Percentage     1940  Retail  Safes 

County                            Population  Population  Increase  Population   Population  Homes  Radio  Homes  Radio  Radio  Homes    ($  000) 

Anderson                           31,875  37,092  —14.1  12,503  19,372  9,414  7,936  84.3  4,958  $24,021 

Andrews                              5,002          1,277           291.7  3,294  1,708  1,412  1,317  93.3            264  3,753 

Angelina                            36,032  32,201             11.9  15,135  20,897  10,501  9,052  86.2  4,818  32,466 

Aransas                               4,252          3,469             22.6  610  3,642  1,319  1,148  87.0            553  3,207 

Archer                                 6,816          7,599  —10.3  6,816  2,006  1,864  92.9  1,405  3,922 

Armstrong                           2,215  2,495  —11.2  2,215  692  645  93.2            576  1,531 

Atascosa                             20,048  19,275              4.0  2,913  17,135  4,888  4,028  82.4  1,609  11,800 

Austin                                14,663  17,384  —15.7  14,663  4,583  3,790  82.7  2,012  13,606 

Bailey                                 7,592          6,318             20.2  7,592  2,099  1,868  89.0  1,030  8,636 

Bandera                               4,410  4,234              4.2  4,410  1,448  1,276  83.1            717  3,628 

Bastrop                              19,622  21,610           —9.2  9,723  9,899  5,716  4,659  81.5.  2,290  12,617 

Baylor                                 6,875  7,755  —11.3  3,779  3,096  2,085  1,826  87.6  1,350  7,622 

Bee                                     18,174  16,481             10.3  9,348  8,826  4,880  4,070  83.4  2,210  17,211 

Bell                                    73,824  44,863             64.6  38,758  35,066  18,823  16,545  87.9  7,833  56,434 

Bexar                               500,460  338,176  ■  48.0  449,521  50,939  130,745  116,102  83.8  63,406  502,416 

Blanco                                 3,780          4,264  — 11.4  3,780  1,197  1,053  83.4            730  3,747 

Borden                               1,106         1,396  —20.8  1,106  295  259  87.8           211  47 

Bosque                               11,836  15,761  —24.9  11,836  3,898  3,532  90.6  2,795  9,591 

Bowie                                 61,966  50,208             23.4  30,004  31,962  18,199  15,633  85.9  7,626  51,482 

Brazoria                             46,549  27,069             72.0  16,009  30,540  12,744  11,291  88.6  4.086  44,866 

Brazos                                38,390  26,977             42.3  26,027  12,363  10,250  8,682  .84.7  3,871  36,813 

Brewster                              7,309          6,478             12.8  5,261  2,048  1,946  1,568  80.6            843  7,436  ( 

Briscoe                                3,528         4,056  —13.0  3,528  1,032  928  89.9            695  3,254 

Brooks                                 9,195          6,362             44.5  6,712  2,483  2.275  1,831  80.5            467  9,632 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


ZIV'S  BRILLIANT  NEW  SHOW  THAT  IS 


WESLACO,    7,514    pop.;    Hidalgo  Co. 

TV  alloc:   (see  Brownsville-Harlin 

gen-Weslaco). 
KRGV,  5kw,  1290kc,  NBC,  Taylor 

SB  1M  5M  15M  30M  1  H 
D  6.00  10.00  15.00  24.00  36.00  6O.O1 
N  12.00  20.00  30.00  48.00  72.00  120.0t 
WICHITA  FALLS,   68,042  pop.;  17,88( 

homes;    92.3%    radio;    16,503  radk 

homes;     Wichita    Co.;     TV  alloc. 

Chans.  3,  6,  *16,  22. 

3  AM  affiliates,  average  1-time  rates 
D      8.25     8.50    16.00    28.00    43.67  74.1*; 
N    13.25    13.93    25.00    43.33    68.33  116. 61; 

KFDX,    lOkw,    990kc,    ABC,  Taylor 
Hooper 

D  9.00    18.00    24.00    36.00  60.01, 

N  15.00    30.00    40.00    60.00  100.0C 

KTRN,   5kw-D,   lkw-N,    1290kc,  MBS 

Pearson,  Conlan 
D      6.50     6.50    15.00  30 
N      6.50     6.50    15.00  30 


KWFT,  5kw,  620kc,  CBS, 
BMB 

D    10.00    10.00    15.00  30. 
N    20.00   20.00   30.00  60. 
KWFT-FM,    Chan.  260, 
Blair,  Bonus 


00    45.00  75.0C 
.00    45.00  75.0C 
Blair,  Hooper 


00  50.00  87.5C 
.00  100.00  175.0C 
99.9mc,  lOkw 


1949  Mfg. 
1949  Taxable 
1949  1951        Mfg.  Em-  Payrolls 

Farm  Income  Automobiles   ployment      1st  Qf 


$  4,231,964 
895,703 
1,431,510 
377,939 
7,652,236 
6,908,553 
7,419,612 
5,661,404 

10,626,087 
1,388,737 
4,176,554 
6,628,095 
4,952,575 

10,601,749 

11,369,223 
2,051,282 
2,616,953 
5,166,245 
4,001,744 

10,292,364 
6,007,586 
3,708,100 
6,773,205 
2,111,064 


7,627 
2,022 
9,504 
1,134 
2,232 
1,024 
4,780 
4,987 
2,455 
1,695 
4,757 
2,769 
4,556 
21,173 
133,813 
1,357 
298 
4,336 
15,180 
15,901 
9,973 
1,901 
1,219 
1,919 


4,022  2,574,000 


16,909  8,902,000 


2,479 
4,329 


1,022,000 
4,013,000 


(Continued  on  page  19.'f) 


Featuring 

EDWIN  C.  HILL 


Starring 

TYRONE  POWER 

as  Senator  Dean  Edwards 


He  put  "Old  Glory" 
above  personal 
glory! 


Capturing  the  DRAMA,  the  SPIRIT  and  the  EXCITEMENT  of  the  U.  S.  Senate  at  work! 
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1R>acUa  Station 


30ti 


1922-1952 

Since  its  inception  in  1922,  Radio  Station  W-A-C-O  has 
progressed  steadily  and  served  this  rich  Central  Texas 
area  night  and  day.  It  has  become  a  major  factor  in  the 
growth  and  development  of  this  market.  The  service 
and  facilities  of  station  W-A-C-O  have  helped  build  Cen- 
tral Texas  into  one  of  the  highest  potential  markets  and 
played  a  leading  role  in  the  general  industrial  awaken- 
•  ing  of  this  area. 

*  1ST  IN  WACO 

*  1ST  IN  CENTRAL  TEXAS 

*  HIGH  HOOPER  RATINGS 

*  53,000  WATT  TELEVISION  STATION  APPLIED  FOR!   CHANNEL  11  VHF. 


©   Radio  station  W-A-C-O  has  just  recently 
moved  into  its  beautiful  new  building  that  covers  more 
than  6000  square  feet.   The  modern  Austin  Stone  and  blonde 
brick  is  completely  air-conditioned  and  is  definitely  one  of  the  most 
beautiful  business  buildings  in  the  area.     It  is  one  of  the  finest 
equipped  stations  in  the  nation  and  has  been  under  the  same  manage- 
ment for  seventeen  years. 


1 UUU  Watts 
1460  Kilocycles 


GENERAL  MANAGER 


MEMBER      ABC      AND      TEXAS       STATE  NETWORK 
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TEXAS  MARKET  DATA  BY  COUNTIES 


•  1950  1940 

County                             Population  Population 

Brown    28,607  25,924 

Burleson    13,000  18,334 

Burnet    10,356  10,771 

Caldwell    19,350  24,893 

Calhoun                               9,222  5,911 

Callahan                              9,087  11,568 

Cameron    125,170  83,202 

Camp                                   8,740  10,285 

Carson                                 6,852  6,624 

Cass    26,732  33,496 

Castro                                  5,417  4,631 

Chambers                            7,817  7,511 

Cherokee    38,694  43,180 

Childress    12,123  12,149 

Clay                                     9,896  12,524 

Cochran                               5,928  3,735 

Coke                                    4.045  4,590 

Coleman    15,503  20,571 

Collin    41,692  47,190 

Collingsworth                      9,139  10,331 

Colorado    17,576  17,812 

Comal    16,357  12,321 

Comanche    15,516  19,245 

Concho                                5,078  6,192 

Cook'e    22,146  24,909 

Caryall    16,284  20,226 

Cattle                                   6,099  7,079 

Crane                                   3,965  2,841 

Crockett                              3,981  2,809 

Crosby                                 9,582  10,046 

Culberson                            1,825  1,653 

Dallam                                 7,640  6,494 

Dallas    614,799  398,564 

Dawson    19,113  15,367 

Deaf  Smith                        9,111  6,056 

Delta                                    8,964  12,858 

Denton    41,365  33,658 

De  Witt    22,973  24,935 

Dickens                               7,177  7,847 

Dimmit    10,654  8,542 

Donley                                 6,216  7,487 

Duval    15,643  20,565 

Eastland    23,942  30,345 

Ector    42,102  15.051 

Edwards                              2,908  2,933 

Ellis    45,645  47,733 

El  Paso    194,968  131,067 

Erath    18,434  20,760 

Falls    26,724  35,984 

Fannin    31,253  41,064 


Percentage 
Increase 

10.3 
—29.1 
—3.9 
—22.3 
56.0 
—21.4 
50.4 
—15.0 
3.4 
—20.2 
17.0 
4.8 
—12.0 
—0.2 
—21.0 
53.7 
—11.9 
—24.6 
—11.7 
—11.5 
—1.3 
32.8 
—19.4 
—18.0 
—11.1 
—19.5 
—13.8 
39.6 
41.7 
—4.6 
10.4 
17.6 
54.3 
24.4 
50.4 
—30.3 
22.9 
—7.9 
—8.5 
24.7 
—17.0 
—23.9 
—21.1 
179.7 
—0.9 
—4.4 
48.8 
—11.2 
—25.7 
—23.9 


1950  1950 
Urban  Rural 
Population  Population 


1951 


20,181 


9,870 
5.599 


75,518 
3,142 


3,782 


15,205 
7,619 
2,813 


6,530 
10,560 

3,676 

5,665 
12,210 

3,840 

11,246 
3,856 
2,952 

2,885 


5,485 
552,127 
10,704 
5,207 

21,372 
12,181 

4,316 
2,577 
6,897 
12,845 
29,495 

19,019 
144,789 
9,916 
7,099 
7,049 


8,426 

13,000 

10,356 
9,480 
3,623 
9,087 

49,652 
5,598 
6,852 

22,950 
5,417 
7,871 

23,489 
4,504 
7,083 
5,928 
4,045 
8,973 

31,132 
5,463 

11.911 
4,147 

11,676 
5,078 

10,900 

12,428 
3,145 

1,096 
9,582 
1,825 
2,155 
62,672 
8,409 
3,904 
8,964 
19,993 
10,792 
7,177 
6,338 
3,639 
8,746 
11,097 
12,607 
2,908 
26,626 
50,179 
8.518 
19,625 
24,204 


1950 

1950 

Percentage 

1940 

Retail  Sales 

1949 

Homes 

Radio  Homes  Radio  Radio  Homes 

($  000) 

Farm  Income 

9,103 

8,083 

88.8 

5,073 

28,345 

5,671,456 

3,812 

3,122 

81.9 

1,633 

8,899 

5,982,064 

3.023 

2,697 

89.2 

1,788 

7,059 

3,597,101 

5.359 

4,448 

83.0 

3,110 

19,609 

5,894,881 

2,733 

2,391 

87.5 

780 

7,007 

3,678,051 

2,901 

2,611 

90.0 

1,901 

5,747 

4,293,377 

30,497 

23,971 

78.6 

9,368 

104.204 

41,755,882 

2,605 

2,097 

80.5 

1,285 

5,238 

1,399,637 

1,971 

1,896 

96.2 

1,506 

6,882 

7,360,865 

7,300 

6,132 

84.0 

3,564 

18,967 

2,467,228 

1,471 

1,362 

92.6 

840 

4,269 

14,720,649 

2,260 

2,023 

89.5 

1,343 

6,715 

5,191.250 

10,265 

8,551 

83.3 

5,116 

28,008 

5,009,126 

3,687 

3,267 

88.6 

2,382 

16,056 

8,678,873 

3,042 

2,732 

89.8 

2,121 

6,837 

6,220,021 

1,592 

1,418 

89.1 

543 

6.095 

7,190,478 

1.206 

1,047 

86.9 

711 

2,917 

2,273,697 

4,909 

4,359 

88.8 

3,608 

15,172 

8,046,265 

12,575 

11,318 

90.0 

8,749 

32,631 

14,354,746 

2,671 

2,316 

86.7 

1,808 

9,356 

10,695,642 

5,255 

4,425 

84.2 

2,078 

21,652 

8,398,666 

4,661 

4,008 

86.0 

2,084 

19,009 

1,747,881 

5,004 

4,424 

88.4 

3,389 

12,456 

9,094,578 

1,481 

1,327 

89.6 

1,003 

4,480 

5,650,609 

6,672 

5,998 

89.9 

4,607 

23,683 

5,634,724 

4.886 

4,002 

81.9 

3,064 

10,001 

5,418,741 

1.797 

1,553 

86.4 

1,245 

7,069 

8,434,695 

1,173 

1,117 

95.2 

624 

3,850 

275,629 

1,096 

979 

89.3 

441 

4,798 

4,747,456 

2,759 

2,524 

91.5 

1,845 

9,700 

15,587,716 

522 

448 

85.8 

234 

2,589 

1,676,230 

2,300 

2,095 

91.1 

1,292 

12,703 

8.281,800 

187,033 

174,876 

93.5 

93,564 

848,570 

10,462,627 

5,165 

4,504 

87.2 

2,694 

23,822 

24,948,226 

2,618 

2,411 

92.1 

1,272 

12,969 

13,359,812 

2,668 

2,391 

89.6 

2,224 

6,365 

4,615,132 

11,458 

10,427 

91.0 

6,646 

38,322 

10,082,731 

6,813 

5,566 

81.7 

3,185 

26,620 

7,839,214 

2,029 

1,828 

90.1 

1,334 

7,980 

7,561,450 

2,317 

1,898 

81.9 

692 

5,375 

4,376,448 

1,908 

1,776 

93.1 

1,479 

6,379 

8.697.723 

3,710 

3  109 

83  8 

2,325 

9,223 

3.714.881 

7,862 

6',962 

88.1 

5i423 

28,885 

5.203.527 

12,478 

11,442 

91.7 

3,459 

54.848 

637,963 

haa 

757 

89.7 

482 

1,641 

2,934,020 

13,334 

11,681 

87.6 

8.112 

39.481 

19,604,764 

48,165 

42,578 

88.4 

22.696 

206,496 

20,170,810 

5,988 

5,192 

86.7 

3.511 

17,195 

7.095,013 

7,641 

6,289 

82.3 

4.093 

22,827 

10,624,789 

9,707 

8,727 

89.9 

7,439 

20,652 

10.901,322 

2,665  1,240,000 


1,092 
* 

33 


354 
* 

12,000 


(Continued  from  page  192) 

1949  Mfg. 
1949  Taxable 
1951      Median  Fam.  1950 
Automobiles   ployment  IstQtr. 


9,837 
2,741 
3,125 
6,194 
2,504 
3,186 

29,972 
1,876 
2,909 
5,209 
1,733 
2,607 
7,608 
4,616 
3,223 
1,911 
1,415 
5.816 

12,282 
3,107 
5,649 
6,447 
4,750 
1,648 
8,385 
5,837 
2,075 
1,493 
1,284 
3,296 
608 
3,041 
208,499 
7,009 
3,649 
2,391 

12,983 
7,888 
2,546 
1,835 
2,174 
3,112 
9.139 

18,872 
594 

13,758 

48,655 
6,156 
6,819 
8,268 


I 
■ 

ri  ■ 
■-. 


47,172  30,841,000 


974  534,000 


1,698 
7,501 


558 


Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 
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Page  194,  August  18,  1952     •  Marketboofc 


BROADCASTING    •  Telecasting 


1950  1950  1951 

1950  1940  Percentage  Urban  Rural  1950  1950    Percentage     1940     Retail  Sales 

aunty                         Population  Population  Increase  Population  Population  Homes  Radio  Homes  Radio  Radio  Homes  ($  000) 

ivette    24,176  29,246  —17.3  2,738  21,438  7,206  5,895  81.8  3,142  21,704 

isher    11,023  12,932  —14.8  3,163  7,860  3,151  2,811  89.2  2,013  7,662 

loyd    10,535  10,659  —1.2  3,210  7,325  3,163  2,878  91.0  2,088  11,570 

Dard                                   4,216  5,237  —19.5  4,216  1,244  1,117  89.8  887  4,128 

I  art  Bend    31,056  32,963  —5.8  6,210  24,846  7,945  6,571  82.7  3,319  30,904 

j  ranklin                              6,257  8,378  —25.3  378  5,879  1,938  1,721  88.8  1,342  3,774 

reestone    15,696  21,138  —25.7  2,925  12,771  4,555  3,758  82.5  2,238  10,263 

I  rio    10,357  9,207  12.5  4,481  5,876  2,494  1,910  76.6  819  6,926 

I  aines                                 8,909  8,136  9.5  3,479  5,430  2,501  2,228  89.1  1.507  12,549 

I  alveston    113,066  81,173  39.3  98,210  14,856  33,149  30,597  92.3  18,060  127,500 

I  arza                                   6,281  5,678  10.6  3,141  3,140  1,779  1,644  92.4  1,085  6,274 

illespie    10,520  10,670  —1.4  3,854  6,666  3,223  2,720  84.4  1,614  11,930 

lasscock                             1,089  1,193  —8.7  1,089  325  306  94.1  259  380 

I  oliad                                  6,219  8,798  —29.3  6,219  1,735  1,423  82.0  777  4,550 

onzales    21,184  26,075  —18.8  5,659  15,505  5,818  4,759  81.8  2,805  27,541 

I  ray    24,728  23,911  3.4  16,583  8,145  7,762  7,343  94.6  5,740  38,300 

I  rayson    70,467  69,499  1.4  37,654  32,813  21,810  19,847  91.0  14,505  70,578 

tegg    61,258  58,027  5.6  37,983  23,275  18,481  16,448  89.0  11,118  94,163 

I  rimes    15,135  21,960  —31.1  5,188  9,947  4,466  3,501  78.4  2,086  11,396 

uadalupe    25,392  25,596  —0.8  9,733  15,659  6,940  5,739  82.7  3,038  20,990 

ale    28,211  18,813  50.0  14,044  14,167  8,076  7,406  91.7  3,879  45,049 

tall   10,930  12;il7  —9.8  3,810  7,120  3,108  2,698  86.8  2,025  12,662 

amilton    10,660  13,303  —19.9  3,077  7,583  3,500  3,073  87.8  2,326  10,715 

ansford                              4,202  2,783  51.0  4,202  1,227  1,156  94.2  583  6,256 

ardeman    10,212  11,073  —7.8  4,589  5,623  3,160  2,841  89.9  2,092  9,664 

ardin    19,535  15,875  23.1  3,179  16,356  5,495  4,704  85.6  2,295  13,204 

arris    806,701  528,961  52.5  726,214  80,487  239,874  221,883  92.5  116,300  998,324 

arrison    47,745  50,900  —6.2  22,327  25,418  12,937  10,531  81.4  5,556  36,356 

:artley                                1,913  1,873  2.1  433  1,480  553  515  93.1  387  581 

.'askell    13,736  14,905  —7.8  3,836  9,900  4,001  3,513  87.8  2,600  10,073 

Jays    17,840  15,349  16.2  9,980  7,860  4,535  3,809  84.0  1,990  13,154 

[emphill                             4,123  4,170  —1.1  2,700  1,423  1,219  1,115  91.5  820  4,941 

Anderson    23,405  31,822  —26.5  5,194  18,211  6,874  5,939  86.4  4,208  17,990 

Idalgo    160,446  106,059  51.3  91,973  68,473  36,951  28,304  76.6  10,231  111,933 

'ill    31,282  38,355  —18.4  8,363  22,919  9,687  8,457  87.3  6,347  25,424 

tockley    20,407  12,693  60.8  8,264  12,143  5,626  5,052  89.8  2,236  24,637 

[ood                                   5,287  6,674  —20.8  5,287  1,730  1,491  86.2  994  4,446 

topkins    23,490  30,274  —22.4  8,991  14,499  7,227  6,302  87.2  5,010  16,476 

touston    22,825  31,137  —26.7  5,932  16,893  6,353  5,063  79.7  2,740  14,803 

toward    26,722  20,990  27.3  17,286  9,436  7,575  6,871  90.7  4,143  36,813 

(tudspeth                            4,298  3,149  36.5  4,298  1,055  891  84.5  352  2,210 

tMunt    42,731  48,793  —12.4  20,616  22,115  13,087  11,818  90.3  9,587  39,985 

[utchinson    31,580  19,069  65.6  22,164  9,416  9,143  .  8,631  94.4  4,527  34,351 

priori                                    1,590  1,963  —19.0  1,590  484  428  88.4  354  1,129 

ack                                   7,755  10,206  —24.0  2,951  4,804  2,461  2,188  88.9  1,652  6,842 

ackson    12,916  11,720  10.2  3,855  9,061  3,486  2,928  84.0  1,551  9,815 

asper   20,049  17,491  14.9  4,403  15,646  5,433  4,466  82.2  1,903  17,754 

eff  Davis                          2,090  2,375  —12.0  2,090  531  443  83.5  275  924 

efferson    195,083  145,329  34.2  176,319  18,764  56,822  51,765  91.1  30,298  240,136 

im  Hogg                            5,389  5,449  —1.1  4,302  1.087  1,313  1,117  85.1  564  4,059 

im  Wells    27,991  20,239  38.3  19,584  8,407  6,918  5,645  81.6  2,340  27,823 

ohnson    31,390  30,384  3.3  12,905  18,485  6,759  6,036  89.3  5,988  27,383 

ones    22,147  23,378  —5.3  12,096  10,051  6,695  5,992  89.5  4,078  24,919 

Carnes    17,139  19,248  —11.0  6,822  10,317  4,245  3,451  81.3  1,722  15.358 

laufman   31,170  38,308  —18.6  14,258  16,912  8,519  7,284  85.5  5,306  25,222 

lendall                              5,423  5,080  6.8  5,423  1,759  1.529  86.9  862  5,795 

Cenedy                                  632  700  —9.7  632  130  107  82.4  31  76 

ient                                    2,249  3,413  —34.1  2,249  658  582  88.4  497  1,341 

Cerr   14,022  11,650  20.4  7,691  .6,331  4,179  3,723  89.1  2,225  18,903 

Cimble   . .     4,619  5,064  —8.8  4,619  1,417  1,268  89.5  871  4,268 

Zing                                       870  1,066  —18.4  870  238  205  86.2  209  287 

Cinney                               2,668  4,533  —41.1  2,668  740  566  76.5  426  1,578 

Ueberg    21,991  13,344  64.8  16,898  5,093  5,522  4,650  84.2  1,950  21,777 

ijnox    10,082  10,090  —0.1  10,082  2,820  2,513  89.1  1,582  8,589 

<amar    43,033  50,425  —14.7  21,643  21,390  13,009  11,266  86.6  7,816  37,599 

,amb    20,015  17,606  13.7  6,540  13,475  5,650  4,995  88.4  3,141  25,053 

.ampasas                             9,929  9,167  8.3  4,869  5,060  3,148  2,736  86.9  1,770  10,089 

^a  Salle                               7,485  8,003  —6.5  4,418  3,067  1,810  1,291  71.3  554  5,126 

.avaco    22,159  25,485  —13.1  3,144  19,015  6,554  5,387  82.2  2,799  12,645 

Vote:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed 


1949  Mfq. 
1949  Taxable 
1949  1951       Mfg.  Em-  Payrolls 

Farm  Income  Automobiles  ployment    1st  Oir. 


8,445,989 
9,062,626 

18,309,432 
5,094,629 

12,474,675 
1,785,236 
2,986,468 
4,943,489 
4,232,662 
2,795,263 
4,279,349 
4,101,283 
2,013,347 
3,159,600 

14,134,887 
5,435,127 
9,944,326 
909,095 
4,518,740 
6,270,319 

28,777,239 

14,300,777 
4,531,632 

12,124,734 
6,270,598 
321,061 

14,591,540 
3,762,201 
5,980,944 

17,209,064 
3,002,112 
4,009,629 
3,891,410 

53,314,822 

14,681,112 

22,104,419 
2,994,358 
6,958,369 
5,745,498 
9,601,055 
5,549,033 

11,415.162 
5,539,056 
2,391,907 
4,036,282 
6,673.065 
1.554,049 
3,498,698 
6,890,186 
1.958,978 
6,861,035 
9,751,221 

12,984,847 
6,872,758 
8,720,560 
1,758,800 
782,181 
2,948,369 
2,362,362 
2,656,109 
1,789,282 
2,560,151 
6,140,806 
12,404,154 
8,677,471 

23,807,036 
3.140,647 
4,100.261 
7.320,334 


7,801 
3,365 
3,730 
1,395 
10,475 
1,414 
3,607 
1,932 
3,759 
31,885 
2,255 
3,904 
367 
1,621 
5,636 
10,906 
22,643 
23,169 
3,475 
7,176 
11,044 
3,499 
4,115 
1,965 
3,154 
4,604 
259,588 
9,284 
804 
4,405 
5,121 
1,576 
5,847 
28,085 
10,857 
7,496 
1,767 
6.645 
4,085 
9,882 
684 
13.611 
13,113 
532 
2,737 
3,850 
4,130 
366 
63,062 
1.304 
7,245 
10,622 
8,103 
4,540 
7,939 
2,341 
113 
724 
5,523 
1,519 
237 
557 
5,449 
3,172 
9,980 
7,358 
3,462 
1,478 
6,746 


883 


528,000 


8,215  7,846,000 


57 


27,000 


801  345,000 
68,646  60,273,000 


3,274  1,296,000 


963  431.000 


24,804  23,525,000 


326 


162,000 


1,067  545,000 


(Continued  on  page  196) 


RICH  ...IN  ALMOST  EVERYTHING! 

16-COUnty  areQ  Contains  oil,  gas,  coal,  iron  ore  and  other  vast  mineral  deposits,  manu- 
facturing, agriculture,  live  stock  (beef  and  dairying),  lumbering — making  this  area  one  of  the 
richest  and  most  densely  populated  in  the  state.  (Population  is  40.3  per  square  mile  against  29.4  for 
Texas  as  a  whole).    Building  construction  is  in  excess  of  $90  millions  and  the  end  is  not  in  sight. 


A  mighty  good  market  to  sell  today — a  better  market  tomorrow! 


James  R.  Curtis,  Pres. 

Curtis  Building,  Longview,  Texas 

Representatives:  Donald  Cooke,  Inc. 


KFRO 

LONGVIEW,  TEXAS 


ABC 

1000  watts 
fulltime 

1370  KC 
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TEXAS  MARKET  DATA  BY  COUNTIES  (Continued  from  page  195) 


1950  1940 

County  Population  Population 

Lee    10,144  12,751 

Leon    12,024  17,733 

Liberty    26,729  24,541 

Limestone    25,251  33,781 

Lipscomb    3,658  3,764 

Live  Oak   9,054  9,799 

Llano    5,377  5.996 

Loving    227  285 

Lubbock    101,048  51,782 

Lynn    11,030  11,931 

McCullock    11,701  13,208 

McLennan    130,194  101,898 

McMuUen    1,187  1,374 

Madison    7,996  12,029 

Marion    10,172  11.457 

Martin    5,541  5,556 

Mason    4,945  5,378 

Matagorda    21,559  20,066 

Maverick    12,292  10,071 

Medina    17,013  16,106 

Menard    4,175  4,521 

Midland    25,785  11,721 

Milam    23,585  33,120 

Mills    5,999  7,951 

Mitchell    14,357  12,477 

Montague    17,000  20,442 

Montgomery    24,504  23,055 

Moore    13,349  4,461 

Morris    9,433  9,810 

Motley    3,963  4,994 

Nacogdoches    30,326  35,392 

Navarro    39,916  51,308 

Newton    10,832  13,700 

Nolan    19,808  17,309 

Nueces    165,471  92,661 

Ochiltree    6,024  4,213 

Oldham    1,672  1,385 

Orange    40,567  17,382 

Palo  Pinto    17,154  18,456 

Panola    19,250  22,513 

Parker   :   21,528  20,482 

Parmer   5,787  5,890 

Pecos    9,939  8,185 

Polk    16,194  20,635 

Potter    73,366  54,265 

Presidio    7,354  10,925 

Rains    4,266  7,334 

Randall    13,774  7,185 

Reagan    3,127  1,997 

Real    2,479  2,420 

Red  River   21,851  29,769 

Reeves    11,745  8,006 

Refugio    10,113  10,383 

Roberts    1,031  1,289 

Robertson    19,908  25,710 

Rockwall    6,156  7,051 

Runnels    16,771  18,903 

Rusk    42,348  51,023 

Sabine   8,568  10,896 

San  Augustine    8,837  12,471 

San  Jacinto    7,172  9,056 

San  Patricio   35,842  28,871 

San  Saba    8,666  11,012 

Schleicher    2.852  3.083 

Scurry    22,779  11,545 

Shackelford    5,001  6,211 

Shelby    23,479  29,235 

Sherman    2,443  2,026 

Smith    74,701  69,090 

Somervell    2,542  3,071 

Starr    13.948  13,312 

Stephens    10,597  12,356 

Sterling    1,282  1,404 

Stonewall    3,679  5,589 

Sutton    3,746  3,977 

Swisher    8,249  6,528 

Tarrant    361,253  225,521 

Taylor    63,370  44,147 

Terrell    3,189  2.952 

Terry    13,107  11,160 

Throckmorton    3,618  4,275 

Titus    17,302  19,228 

Tom  Green    58.929  39,302 

Travis    160.980  111,053 

Trinity    10,040  13,705 

Tyler    11,292  11,948 

Upshur    20,822  26,178 

Upton    5,307  4.297 

Uvalde    16.015  13,246 

Val  Verde    16.635  15,453 

Van  Zandt    22,593  31.155 

Victoria    31,241  23,741 

Walker    20,163  19,868 

Waller    11,961  10,280 

Ward    13,346  9.575 

Washington    20,542  25,387 

Webb    56,141  45,916 

Wharton    36,077  36,158 

Wheeler    10,317  12,411 

Wichita    98,493  73,604 

Wilbarger    20,552  20,474 

Willacy    20,920  13,230 

Williamson    38,853  41,698 

Wilson    14,672  17,066 

Winkler    10,064  6,141 

Wise    16,141  19,074 

Wood    21,308  24,360 

Yoakum    4,339  5,354 

Young    16,810  19,004 

Zapata    4,405  3,916 

Zavala   11,201  11,603 


1950 


1950 


Percentage 

Urban 

1950 

Increase 

Population 

r  opu  .at  ion 

Homes 

 20  4 

2  532 

7  612 

2,904 

.  32  2 

12*024 

3  495 

8  9 

9  346 

17  383 

7*570 

 25*3 

6*627 

18,624 

7160 

 2  8 

3*658 

1*127 

 7  6 

9*054 

2*253 

 10.3 

2  954 

2*423 

1,763 

 20  4 

227 

68 

95.1 

76  783 

24,265 

28,293 

 75 

2*848 

8*182 

3*105 

 H  4 

5944 

5*757 

3,524 

27.8 

95  503 

34*691 

37*855 

 13  g 

1187 

351 

33  5 

7  996 

2,379 

 112 

3,164 

7*008 

2*785 

 0.3 

5*541 

1*449 

 8.1 

4*945 

1,579 

7.4 

12  226 

9  333 

6,315 

22~1 

7  276 

5  016 

2^678 

5.6 

4  188 

12*825 

4*480 

 77 

2*685 

1,490 

1,248 

120  0 

21  713 

4*072 

7*676 

 28  8 

5*052 

18  533 

6*953 

 24.9 

5*999 

1*922 

15  1 

6,774 

7*583 

4*065 

 16.5 

7,566 

9,504 

5,435 

6.3 

7*298 

17*206 

7*007 

199.2 

6  127 

7  222 

3,739 

 3  8 

9,433 

2,622 

.  20.6 

3  963 

1 ,992 

 14  3 

12  327 

17*999 

8*490 

 22.2 

19  211 

20*705 

12*020 

 20.9 

10*832 

2,773 

144 

13,619 

6  189 

5*915 

78.6 

141,092 

24,379 

43,914 

43.0 

4*417 

l'607 

1,824 

20.7 

1*672 

'434 

133.4 

23  713 

16,854 

11,136 

 7.1 

7*801 

9*353 

5*703 

 14.5 

4,750 

14,500 

5,150 

5.1 

8,093 

13*435 

6^666 

 L7 

5*787 

1^653 

21.4 

4,444 

5*495 

2*683 

.  2L5 

2*865 

13^329 

4*573 

35.2 

67  950 

5,416 

22*833 

 32.7 

3,603 

3,751 

1*893 

 418 

4*266 

1^259 

91*7 

10,857 

2*917 

4*053 

56.6 

3,127 

930 

2.4 

2,479 

712 

 26.6 

4,353 

17498 

6,352 

46.7 

8  054 

3,691 

3,183 

 2*6 

4'666 

5*447 

2.740 

 20'0 

1*031 

335 

 22*6 

7  420 

12*488 

5,615 

 12*7 

6*X55 

1,782 

— 11*3 

7,978 

8*793 

5,015 

 17  0 

7,876 

34,472 

12,121 

 2L4 

8*568 

2*344 

 29.1 

2,510 

6  327 

2  354 

 20*8 

1,112 

1947 

24.1 

16,068 

19,774 

8,821 

 21.3 

3*400 

5  266 

2,606 

 7^5 

2*852 

*845 

97.3 

12,010 

10*769 

6  558 

 195 

5  001 

1  608 

 ig'7 

4,323 

19,156 

6  760 

20.6 

2^443 

713 

8.1 

Ou,iJUO 

35*733 

21  507 

— 17*2 

2*542 

835 

4*8 

3,992 

9*956 

2,973 

 14'2 

6*610 

3987 

3459 

 8*7 

1*282 

380 

— 34*2 

3,679 

1,051 

 5  8 

2,633 

1  113 

'999 

26*4 

3*222 

5.027 

2  448 

60.2 

■?23  270 

37*983 

109137 

435 

45,570 

17  800 

18*488 

8.0 

3'l89 

*876 

17.4 

6  161 

6.946 

3  642 

 15  4 

3*618 

1*144 

 10.0 

6.342 

lo'geo 

5188 

49.9 

^9  P.Q3 

6*836 

16*977 

45*0 

135  97i 

25*009 

42  584 

— 26*7 

10'040 

2  964 

—5.5 

11,292 

3,102 

—20.5 

4,515 

16,307 

5,905 

23.5 

3,121 

2,186 

1,603 

20  9 

8  674 

7,341 

4  339 

7.6 

14*211 

2*424 

4*221 

—27.5 

22.593 

6,930 

31.6 

16,126 

15,115 

8,785 

1.5 

9,820 

10,343 

4,820 

16.4 

11,961 

3,010 

39.4 

6,311 

7,035 

3,752 

— 19.1 

6,941 

13,601 

6,087 

22.3 

51,910 

4,231 

12,794 

— 0.2 

10,687 

25,390 

9,967 

— 16.9 

3,322 

6,995 

3,005 

33.8 

80,393 

18,100 

26,119 

0.4 

12,651 

7,901 

6,099 

58.1 

9,136 

11,784 

4,902 

— 6.8 

14,022 

24,831 

11,234 

— 14.0 

14,672 

3,731 

63.9 

6,912 

3,152 

2,912 

13,219 

5,044 

—12.5 

5,760 

15,548 

6,303 

—19.0 

4,339 

1,200 

—11.5 

10,507 

6,303 

5,335 

12.5 

4,405 

955 

—3.5 

7,198 

4,003 

2,543 

1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


1949  Mfg. 
1949  Taxable 
1949  1951         Mfg.  Em-  Payrolls 

Farm  Income  Automobiles   ployment  IstQtr. 


2,375 

81.8 

1,180 

8,057 

3,302,336 

2,798 

* 

* 

2,855 

81.7 

1,542 

6,290 

3,100,557 

2,159 

* 

* 

6,427 

84.9 

3,267 

28,594 

4,128,825 

770 

* 

* 

6,029 

84.2 

4,491 

16,475 

8,167,074 

6,539 

* 

1,065 

94.5 

794 

5,645 

7,437,282 

1,549 

* 

* 

1,965 

87.2 

1,128 

6,569 

5,518,865 

2,128 

* 

* 

1,521 

86.3 

1,144 

6,151 

3,345,465 

1,936 

* 

• 

148,181 

79 

* 

* 

26,030 

92.0 

11,007 

150,465 

35,113,211 

34,997 

1,754 

1,154,000 

2,850 

91.8 

2,183 

9,709 

23,451,092 

4,403 

* 

3,084 

87.5 

2,334 

13,050 

7,412,519 

4,354 

* 

* 

32,782 

86.6 

18,734 

142,272 

15,835,706 

36,303 

6,209 

3,811,000 

286 

81.6 

198 

329 

1,525.512 

399 

* 

* 

1,951 

82.0 

944 

7,661 

2,199,177 

2,166 

* 

2,170 

77.9 

950 

5,672 

666,718 

1,707 

* 

1,307 

90.2 

827 

3,102 

9,527,578 

2,019 

* 

9 

1,424 

90.2 

1,033 

4,340 

6,047,673 

1,642 

* 

# 

5,204 

82.4 

2,575 

24,810 

10,239,933 

6,513 

170 

97.000 

1,979 

73.9 

872 

12,386 

4,905,537 

2,057 

* 

* 

3,857 

86.1 

1,949 

11,104 

5,920,837 

4,775 

* 

* 

1,118 

89.6 

816 

5,114 

3,095,648 

1,174 

* 

6,786 

88.4 

2,430 

32,935 

6,339,415 

11,461 

* 

5,799 

83.4 

3,873 

20,236 

8,296,747 

6,553 

% 

1,697 

88.3 

1,319 

4,653 

3,488,128 

1,868 

* 

3,508 

86.3 

2,175 

12.661 

7,505,843 

5,281 

* 

* 

4,810 

88.5 

3,424 

16,090 

3,439,138 

5,974 

* 

'  '  3g  1 

5,893 

84.1 

2,899 

19,099 

1,575,265 

6,318 

260 

133,000 

3,627 

97.0 

1,048 

12,193 

7,453,034 

5,134 

'  "a  ' 

2,200 

83.9 

972 

5,444 

958,796 

1,929 

iBm 

1,773 

89.0 

856 

4,595 

6,078,878 

1,256 

* 

*"S 

7,174 

84.5 

4,207 

23,671 

4,329,326 

6,484 

* 

* 

10,337 

86.0 

7,789 

35,175 

13,487,901 

11,210 

1,559 

892,000 

2,249 

81.1 

1,156 

4,234 

772,529 

1,424 

* 

* 

5,300 

89.6 

3,218 

25,216 

5,992,355 

8,296 

* 

u 

37,415 

85.2 

15,366 

186,702 

20,201,676 

47,441 

4,937 

3,936,000 

1,749 

95.9 

966 

11,803 

11,715,424 

2,681 

* 

-,4» 

416 

95.8 

307 

1,629 

4,403,837 

574 

* 

9,666 

86.8 

2,838 

34,283 

1,395,315 

11,089 

4,325 

3,049,000 

5,235 

91.8 

3,327 

18,564 

3,014,563 

5,417 

* 

* 

4,244 

82.4 

2,051 

12,578 

2,815,368 

4,157 

* 

5,799 

87.0 

-  3,455 

20,230 

6,471,440 

7,206 

* 

4m 

1,552 

93.9 

1,141 

5,635 

10,718,026 

2,203 

* 

*M 

2.309 

86.7 

1,239 

10,935 

5,143,902 

3,323 

* 

3.873 

84.7 

2,374 

12,093 

1,421,513 

3,138 

!  *\ 

21,897 

95.9 

13.388 

148,064 

4,206,134 

27,636 

* 

'S 

1,469 

77.6 

792 

7,153 

4,613,650 

1,578 

1,083 

86.0 

953 

1,700 

1,597,983 

1,135 

* 

*  ■ 

3,842 

94.8 

1,702 

9,486 

12,420,244 

4,787 

* 

893 

96.0 

477 

5,067 

1,364,903 

1,314 

* 

* 

609 

85.5 

332 

1,302 

842,748 

531 

* 

1 

5,317 

83.7 

3,711 

12,926 

5,058,859 

4,101 

* 

■'"58 

2,648 

83.2 

1,203 

15,997 

7,925,793 

3,631 

* 

1 

2,387 

87.1 

1,628 

9,493 

3.941,276 

3,014 

* 

** 

319 

95.2 

293 

931 

3,742,657 

480 

* 

*f 

4,610 

82.1 

2,496 

14,506 

5,902,086 

4,555 

* 

1,581 

88.7 

1,143 

4,413 

2,256,741 

2,693 

* 

4,478 

89.3 

3,337 

16,237 

12,059.783 

6,505 

* 

10,485 

86.5 

7,200 

33,544 

3,897,372 

12,062 

* 

'"*  w 

1,936 

82.6 

1,032 

3,643 

630,843 

1,392 

* 

* 

1,876 

79.7 

867 

5.571 

1,143,283 

1,617 

* 

1,488 

76.4 

459 

2,033 

872.625 

816 

* 

* 

7,515 

85.2 

4,023 

27,382 

16,458.227 

8,253 

279 

189.000 

2.24S 

86.2 

1,768 

8,342 

6.445.807 

2,651 

* 

* 

753 

89.7 

518 

2,747 

3,928,920 

995 

* 

* 

5,751 

87.7 

2,051 

25,540 

8,110.903 

8,514 

* 

1,500 

93.3 

1.25S 

5,109 

3,055,571 

2,098 

# 

5,550 

82.1 

3,131 

14,688 

3,889,752 

4,359 

* 

* 

683 

95.8 

435 

4,541 

10,390.030 

1,256 

* 

* 

18.905 

87.9 

11,230 

80,563 

6,334.574 

21,041 

2,617 

1,654.000 

714 

85.5 

432 

1,825 

784,474 

945 

* 

* 

2,301 

77.4 

630 

6,023 

3,738,454 

1,858 

* 

* 

3,096 

89.5 

2,439 

14,321 

2,906,373 

4,417 

* 

* 

355 

■93.5 

264 

1.545 

1,824,093 

526 

* 

* 

932 

88.7 

807 

2.114 

4,113.901 

1.096 

* 

* 

939 

94.0 

572 

4,723 

3,125,819 

1,140 

* 

* 

2,318 

94.7 

1,399 

9,990 

16.181.000 

3,143 

* 

* 

101,081 

92.6 

52,082 

508.032 

12,633,117 

125,623 

36,793 

25,303.000 

17,083 

92.4 

9,023 

85,688 

6,868.830 

22,994 

* 

*  f 

753 

86.0 

392 

3,006 

2,812,033 

850 

* 

* 

3,193 

87.3 

1,951 

17.064 

13,249,082 

5,304 

* 

* 

1,033 

90.3 

737 

2,920 

3,214.031 

1,268 

* 

4,415 

85.1 

2.748 

14,635 

1,950.683 

4,703 

* 

*  j 

15.228 

89.7 

7,770 

80,249 

9,657,974 

19,847 

1.132 

703.000 

89.0 

20,170 

1  CO  Don 

i by ,ooz 

o,  ibo.iy^ 

45,500 

i  cqo  nnn 

l,OOZ,UUU 

2  270 

76  6 

1  387 

8  985 

1  003,765 

1,766 

* 

« 

2,627 

84.7 

1,381 

8*544 

'661.419 

2,127 

* 

*  I 

5.002 

84.7 

3,344 

12,967 

2,088.787 

4,888 

* 

*m 

1,484 

92.6 

1,01.3 

6.074 

835,151 

2.091 

3,497 

80  6 

1,786 

17  311 

8,077,674 

4  902 

*  M 

3*250 

77*0 

L874 

16'057 

5*284*724 

3*783 

* 

6,195 

89.4 

4,892 

14,942 

6,487,461 

6,024 

* 

* 

7.819 

89.0 

3,756 

36,605 

6,270,605 

10,196 

4.030 

83.6 

1,951 

14,522 

2,008,325 

3,889 

2.455 

81.6 

976 

9,405 

4,441,840 

3,028 

3.353 

89.5 

1,801 

15,094 

1,515,747 

4,645 

4,760 

78.2 

2,318 

16,995 

5,879,563 

5,975 

9,416 

73.6 

4,349 

49,765 

5,415,137 

8,794 

867 

376,000 

8,472 

85.0 

4,687 

36,712 

17,909,727 

10,558 

2,708 

90.1 

2,246 

12,642 

6,063,388 

3,590 

* 

24,003 

91.9 

15,845 

122,040 

4,575,410 

34,485 

2,824 

1,957.000 

5,513 

90.4 

4,012 

24,848 

12,278,443 

7,374 

* 

3,873 

79.0 

1,322 

17,153 

18,089,803 

3,812 

* 

* 

9,661 

86.0 

6,380 

35,625 

17,263,931 

12,762 

685 

315.000 

3,067 

82.2 

1,477 

8,921 

6,766,580 

3,989 

2,638 

90.6 

1,348 

11,782 

440,139 

4,314 

* 

* 

4,464 

88.5 

3,043 

12,062 

6,097,419 

4,604 

* 

* 

5,452 

86.5 

3,579 

18,342 

2,345,736 

5,922 

* 

* 

1,092 

91.0 

987 

2,971 

2,458,377 

1,585 

* 

* 

4,807 

90.1 

3,685 

21,360 

4,130,897 

6,809 

•  * 

* 

728 

76.2 

170 

959 

1,163,694 

452 

* 

* 

1,765 

69.4 

721 

6,524 

8,851,773 

2,053 

* 

*  » 

*  Figures  for  these  counties  net  available  except  In  combination  with  other  counties. 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management.'1 
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BROADCASTING 


*  Telecasting 


For  coverage  that  counts  —  in  a  prosperous  16-county  primary 
area,  PLUS  out-lying  non-metropolitan  areas  too  —  it's  WBAP-TV 
.  . .  FIRST  in  the  First  Market  of  the  South!  Write  us  direct  for 
additional  details,  or  see  your  Free  &  Peters  man. 


Concentrated  Market  Figures  of  the  WBAP-TV  Primary  Area 
Prove  Its  Value  (16  Counties  Primary  Area)* 

POPULATION   (1951)  i   1,615,080 

FAMILIES    (1951)     378,787 

RETAIL   SALES    (1951)  $1,520,254,110 

FOOD  SALES   (1951)    $  549,612,130 

GENERAL  MERCHANDISE  SALES  (1951)  $  313,696,870 

HOME   FURNITURE  SALES   (1951)  _   $  71,653,170 

AUTO    SALES    (1951)  $  558,624,090 

DRUG   SALES    (1951)    $  49,263,460 

NET  BUYING  INCOME  (1951)  $1,950,527,870 

Copyright  1952  Sales  Management  Survey  of  Buying  Power 

*WBAP-TV's  proven  response  area  includes  30  wealthy 
Texas  counties  with  a  total  population  of  1,797,000  and 
total  retail  sales  of  $2,059,150,000. 


MERCHANDISE  MOVES.. 

In  the  South's  No.  1  Market! 

Sixteen  Fabulous  counties  surrounding  Fort  Worth 
and  Dallas— the  WBAP-TV  market-foremost  in 
the  South,  ahead  of  Houston  and  Miami ! 

Here's  where  merchandise  of  all  types 
MOVES— here's  where  livestock,  aircraft, 
grain,  oil  and  other  important  industries 
boosted  total  buying  income  to  $1,950- 
527,870  during  1951  ...and 
where  an  increase  of  50,000 
in  the  number  of  television  sets 
was  noted  in  the  period  June 
1951  June  1952.  Haifa  million 
viewers  in  this  wealthy  region 
have  money  in  their  pockets— 
and  purchases  in  mind. 

Cable  Connection  July  1,  1952 


WBAP 


AM-FM-TV 
570  -820 

Channel 


THE  STAR-TELEGRAM  STATION 


CLEAREST  PICTURE 
•  STRONGEST  SIGNAL 
•  HIGHEST  HOOPERS 
•  BEST  PROGRAMS 


STAR-TELEGRAM  STATION  .  AMON  carter'  choirmon    harold  hough,  Director 

FORT  WORTH,  TEXAS  ABC     *     NBC    *    AMON  CARTER  JR.,  President    GEORGE  CRANSTON,  Manager 

FREE  &  PETERS  INC.  Exclusive  National  Representatives  ROY  BACUS,  Commercial  Manager 


BROADCASTING    •  Telecasting 
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SPOT  RATE  FINDER 


BRIGHAM  CITY,  6,790  pop.;  Box  Elder 

Co.;  TV  alloc:  Chan.  36. 
KBXJH,  250W-D,  800kc,  Continental 

SB  1M  5M  15M  30M  1  Hr 
D  9.10    14.00    28.00    42.00  70.00 

CEDAR  CITY,  6,106  pop.;  Iron  Co.;  TV 

alloc:  Chan.  5. 
KSUB,  lkw,  590kc,  CBS 
D      6.00     6.00     7.50    15.00    25.00  50.00 
N     6.00     6.00     7.50    15.00    25.00  50.00 

LOGAN,  16,832  pop.;  4,830  homes;  98.5% 
radio;  4,758  radio  homes;  Cache  Co.; 
TV  alloc:  Chans,  12,  30,  *46. 

KVNU,  lkw,  610kc,  MBS 

D      4.50     5.00     8.00    13.50    21.50  32.50 

N     5.00     6.00     9.50    14.50    23.00  40.00 

MURRAY,  9,006  pop.;  Salt  Lake  Co. 
KMUR,  250w,  1230kc 

D  3.75    13.80    20.70    27.60  48.30 

N  3.75    13.80    20.70    27.60  48.30 

OGDEN,  57,112  pop.;  16,976  homes; 
98.4%  radio;  16,704  radio  homes; 
Weber  Co.;  TV  alloc:  Chans.  9,  *18, 
24. 

2   AM   non-affiliates,    average  1-time 

D      3.00     3.85     5.65    10.95    19.25  27.50 

KLO,  5kw,  1430kc,  MBS,  Avery-Knodel 

D      8.45     8.45    13.00    26.00  39.00  65.00 

N  13.00  13.00  20.00  40.00  60.00  100.00 
KOPP,  lkw-D,  730kc,  KBS 

D  5.00  10.00  17.50  20.00 
KVOG,  250w,  1490kc 

D     3.00     3.85     6.30    11.90  21.00  35.00 

N     3.50     4.40     7.20    13.60  24.00  40.00 

PRICE,    6,010    pop.;    Carbon   Co.;  TV 

alloc:  Chan.  6. 
KOAL,     250w,     1230kc,     MBS,  KBS, 

Avery-Knodel 
D  3.75     6.00    12.00    18.00  30.00 

N  3.75     6.00    12.00    18.00  30.00 

PROVO,  28,937  pop.;  7,328  homes;  98.6% 
radio;  7,225  radio  homes;  Utah  Co.; 
TV  alloc:  Chans.  11,  22,  *28. 

2  AM  non-affiliates,  average  1-time 
rates 

D  2.50     3.55  7.10    11.90  21.50 

N  3.80     4.85  9.75    15.75  28.00 

KCSU,  250w,  1400kc,  Biddick 

D               2.50     4.60     9.20    13.80  23.00 

N  3.80  7.20  14.50  21.50  36.00 
KNEU,  250w,  1450kc,  Continental 

D                         2.50     5.00    10.00  20.00 

N                         2.50     5.00    10.00  20.00 
KOVO,     lkw,    960kc,    MBS,  Avery- 
Knodel 

D      3.31     3.31     5.52    11.04    17.66  27.60 

N      5.00     5.00     7.60    14.80    23.20  40.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


RICHFIELD,  4,212  pop.;  Sevier  Co.;  TV 
alloc:  Chan.  13. 

KSVC,  lkw-D,  690kc,  Avery-Knodel 

SB  1M  5M  15M  30M  1  Hr 
D     3.90     3.90     6.00    12.00    18.00  30.00 

ST.  GEORGE,  4,562  pop.;  Washington 
Co.;  TV  alloc:  Chan.  18. 

SALT  LAKE  CITY,  182,121  pop.;  54,355 
homes;  98.7%  radio;  53,648  radio 
homes;  Salt  Lake  Co.;  TV  alloc: 
Chans.  2,  4  (KDYL-TV),  5  (KSL-TV), 
*7,  20,  26. 

4  AM  affiliates,  average  1-time  rates 

D  17.88  19.28  28.80  47.55  73.58  110.75 
N    33.87    33.25    49.33    83.25  126.75  197.50 

KALL,  1  kw,  910kc,  MBS,  Avery-Kno- 
del, Hooper 

D  10.14  15.60  23.40  31.20  46.80  78.00 
N    15.60    24.00    36.00    48.00    72.00  120.00 

KDYL,  5kw,  1320kc,  NBC,  Blair,  BMB, 
Hooper 

D  18.50  18.50  25.00  50.00  75.00  110.00 
N    36.00    36.00    25.00  100.00  150.00  220.00 

KDYL-FM,  Chan.  254,  98.7mc,  9kw, 
Bonus 

KDYL-TV,  Chan.  4,  2kw-aur.;  4kw- 
vis.;  NBC,  Blair-TV 

D  37.50  37.50  50.00  80.00  120.00  200.00 
N    75.00    75.00  100.00  160.00  240.00  400.00 

KNAK,  lkw-D,  500W-N,  1280kc,  Forjoe 

D  8.00     9.00    24.00    35.00  60.00 

N  10.00    15.00    35.00    55.00  90.00 

KSL,  50kw,  1160kc,  CBS,  CBS  Radio 
Spot  Sales 

D  25.00  30.00  40.00  70.00  107.50  160.00 
N    50.00    50.00    80.00  130.00  200.00  300.00 

KSL-FM,  Chan.  262,  100.3mc,  5.9kw 


11.25  18.00  30.00 
15.00    24.00  40.00 


KSL-TV,  Chan.  5,  9.6kw-aur.;  18.4kw- 
vis.;  ABC,  CBS,  DuMont,  CBS  TV 
Spot  Sales 

D  21.33  26.66  40.00  53.33  80.00  133  33 
N    64.00    80.00  120.00  160.00  240.00  400.00 

KUTA,  5kw,  570kc,  ABC,  Hollingbery 
Hooper 

D  13.00    23.00    39.00    65.00    95  00 

N  23.00    32.00    55.00    85.00  150.00 

TOOELE,  7,269  pop.;  Tooele  Co  :  TV 
alloc:  Chan.  44. 

VERNAL,  2,845  pop.;  Uintah  Co.;  TV 
alloc:  Chan.  3. 

KJAM,  250w,  1340kc,  KBS 


7.50  12.00  18.00  30.00 
7.50    12.00    18.00  30.00 
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MARKET  INDICATORS  FOR  UTAH 


CLASSIFICATIONS 

FIGURES 

YR. 

FIGURES 

YR. 

688,862 

'50 

550,310 

'40 

Urban  Population   

449,855 

'50 

(1)  305,493 

'40 

Rural  Population   

239,007 

'50 

(1)  244,817 

'40 

Total  Homes   

186,085 

'50 

139,487 

'40 

Percentage  Radio   

98.5% 

'50 

92.4% 

'40 

183,873 

'50 

126,418 

'40 

Retail  Sales   

$  726,715,000 

'51 

$  577,133,000 

'48 

264,711 

'51 

247,317 

'50 

Telephones   

212,800 

'52 

116,200 

'45 

New  Construction  

$  144,000,000 

'51  ! 

&  48,600,000 

'40 

Median  Family  Income  

$  3,001 

'49 

Farm  Income   

$  130,707,725 

'49  ! 

\  96,575,634 

'44 

Employed   

228,866 

•50 

148,386 

'40 

Internal  Revenue  Collections... 

$  109,488,679 

'51  J 

&  84,012,613 

'50 

Mi 
Sen 
Id 
Fai 
la 
ir.it 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management.' 

unlicensed.  For  other  sources  see  foreword. 


Further  reproduction 


UTAH  MARKET  DATA  BY  COUNTIES 


County 

Beaver  . . 
Box  Elder 
Cache  . . . 
Carbon  . . 
Daggett  . 
Davis  . . . 
Duchesne 
Emery  . . 
Garfield  . 
Grand    . . 

Iron   

Juab  .... 
Kane  . . . 
Millard  . 
Morgan  . 

Piute   

Rich  .... 
Salt  Lake 
San  Juan 
Sanpete  . 
Sevier  . . 
Summit  . 


Wasatch 


1950 

1940 

Percentage 

Population 

Population 

Increase 

4,856 

5,014 

—3.2 

19,734 

18,832 

4.8 

33,536 

29,797 

12.5 

24,901 

'  18,459 

34.9 

364 

564 

—35.5 

30,867 

15,784 

95.6 

8,134 

8,958 

—9.2 

6,304 

7,072 

—10.9 

4,151 

5,253 

—21.0 

1,903 

2,070 

—8.1 

9,642 

8,331 

15.7 

5,981 

7,392 

—19.1 

2,299 

2,561 

—10.2 

9,387 

9,613 

—2.4 

2,519 

2,611 

—3.5 

1,911 

2,203 

—13.3 

1,673 

2,028 

—17.5 

274,895 

211,623 

29.9 

5,315 

4,712 

12.8 

13,891 

16,022 

—13.5 

12,072 

12,112 

—0.3 

6,745 

8,714 

—22.6 

14,636 

9,133 

60.3 

10,300 

9,898 

4.1 

81,912 

57,382 

42.7 

5,574 

5,754 

—3.1 

9,836 

9,269 

6.1 

2,205 

2,394 

—7.9 

83,319 

56,714 

46.9 

1950 
Urban 
Population 

6,790 
16,832 
12,313 

14,183 


6,106 
2,990 


233,439 


4,212 

7,269 
2,845 
64,939 
2,936 
4,562 

70,439 


1950 
Rural 
Population 

4,856 
12,944 
16,704 
12,588 
364 
16,684 

8,134 

6,304 

4,151 

1,903 

3,536 

2,991 

2,299 

9,387 

2,519 

1,911 

1,673 
41.456 

5,315 
13,891 

7,860 

6,745 

7,367 

7,455 
16,973 

2,638 

5,274 

2,205 
12,880 


1950 

1951 

1949 

1950 

Percentage 

1940 

Retail  Sales 

1949 

1951 

Median  Fam.  1950 

Homes 

Radio  Homes  Radio  Radio  Homes 

($  000) 

Farm  Income 

Automobile 

s  Income 

Employed 

1,343 

1,297 

96.6 

1,050 

4,307 

$  2,139,097 

(1) 

$3,143 

1,469 

5,234 

5,171 

98.8 

4,134 

22,352 

13,225,654 

2,765 

6,300 

9,143 

9,052 

99.0 

6,981 

37,414 

11,163,353 

2,695 

9,835 

6,424 

6,225 

96.9 

3,836 

28,406 

975,054 

3,499 

7,827 

102 

89 

87.5 

76 

138 

251,157 

130 

7,964 

7,900 

99.2 

3,503 

21,103 

6,256,107 

3,281 

9,562 

1,951 

1,877 

96.2 

1,467 

7,379 

3,812,545 

2,145 

2,552 

1,640 

1,606 

97.9 

1,341 

2,752 

2,186,372 

2,379 

1,987 

1,017 

977 

96.1 

835 

2,469 

1,443,798 

2,154 

1,137 

554 

525 

94.7 

347 

1,272 

467,802 

642 

2,502 

2,454 

98.1 

1,794 

16,030 

3,790,567 

3,198 

3,253 

1,690 

1,656 

98.0 

1,736 

6,592 

2,005,034 

2,757 

1,778 

583 

572 

98.1 

442 

1,944 

625,540 

2,250 

696 

2,462 

2,418 

98.2 

1,890 

9,695 

7,967,586 

2,486 

2,790 

680 

662 

97.4 

576 

2,479 

1,611,004 

2,731 

825 

494 

481 

97.4 

436 

803 

1,128,798 

531 

457 

446 

97.5 

468 

916 

2,379,499 

527 

78,447 

77,506 

98.8 

52,972 

319,680 

12,137,826 

3,556 

99,783 

1,121 

1,029 

91.8 

405 

1,798 

3,324,525 

2,011 

1,744 

3,920 

3,869 

98.7 

3,620 

11,327 

10,480,628 

2,101 

4.214 

3,287 

3,231 

98.3 

2,571 

15,045 

7,131,752 

2,595 

3,795 

1,868 

1,776 

95.1 

2,020 

5,441 

3,017,987 

2,855 

2,019 

4,033 

3,956 

98.1 

2,120 

13,650 

1,394,866 

3,473 

4,673 

2,525 

2,434 

96.4 

1,677 

9,458 

4,126,508 

2,448 

3,002 

20,570 

20,159 

98.0 

12,696 

77,348 

13,058,449 

3.130 

24,057 

1,455 

1,432 

98.4 

1,265 

6,173 

2,416,063 

2,862 

1.580 

2,534 

2,417 

95.4 

1,677 

8,649 

3,897,582 

2,229 

2,906 

526 

512 

97.4 

391 

927 

1,509,564 

2,109 

643 

23,559 

23,253 

98.7 

14,092 

91,168 

6,518,657 

3,426 

16,978 

(1)  Utah  automobile  registrations  are  not  compiled  on  a  county  basis 
Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952 

Page  198,  August  18,  1952    •  Marketbook 


Total  1951  passenger  car  registrations  for  the  state:  210,940. 
"Sales  Management."  Further  reproduction  unlicensed. 


BROADCASTING    •  Telecasting 
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VERMONT 


SPOT  RATE  FINDER 


BENNINGTON,  8,002  pop.;  Bennington 
Co.;  TV  alloc:  Chan.  33. 

BRATTLEBORO,  9,606  pop.;  Windham 

Co.;  TV  alloc:  Chan.  58. 
WTSA,  250w,  1450kc,  ABC 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  5.00  8.00  16.00  24.00  40.00 
ST      6.00     6.00    12.00    24.00    36.00  60.00 

BURLINGTON,      33,155      pop.;  8,804 

v  homes;    98.4%     radio;     8,663  radio 

homes;   Chittenden  Co.;    TV  alloc: 

Chans.  *16,  22. 

2  AM  affiliates,  average  1-time  rates 
D      8.00     8.00    13.25    25.00    37.50  62.50 
NT    12.50    12.50    19.75    40.00    60.00  100.00 


WCAX,  5kw,  620kc,  CBS,  Weed 

D    10.00    10.00    16.50    30.00    45.00  75.00 

N    16.50    16.50    27.50    50.00    75.00  125.00 
WJOY,  250w,  1230kc,  ABC,  Rambeau, 
Nowlin 

D     6.00     6.00    10.00    20.00    30.00  50.00 

N     8.50     8.50    12.00    30.00    45.00  75.00 

MONTPELIER,  8,599  pop.;  Washington 
Co.;  TV  alloc:  Chans.  3,  40. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WSKI,  250w,  1240kc,  ABC,  Grant,  Bor- 
gatti 

SB      1M     5M      15M     30M     1  Hr 

D  4.50  4.50  8.00  16.00  24.00  40.00 
N  5.70  5.70  12.00  24.00  36.00  60.00 
NEWPORT,   5,217   pop.;    Orleans  Co.; 

TV  alloc:  Chan.  46. 
RUTLAND,   17,659  pop.;    5,239  homes; 

98.7%     radio;     5,171    radio  homes'; 

Rutland  Co.;  TV  alloc:  Chan.  49. 
WHWB,  lkw-D,  lOOOkc 
D     6.00     6.00    12.00    24.00    36.00  60.00 
WSYB,  lkw,  1380kc,  MBS,  McGillvra, 

Bannan 

D  2.00  3.00  6.00  12.00  18.00  30.00 
N  4.00  5.00  12.00  18.00  36.00  60.00 
ST.  ALBANS,  8,552  pop.;  Franklin  Co.; 

TV  alloc:  Chan.  34. 
WWSR,  lkw,  1420kc,  Walker,  Bannan 
D      6.00     6.00    12.00    24.00    36.00  60.00 
N      6.00     6.00    12.00    24.00    36.00  60.00 
ST.  JOHNSBURY,  7,370  pop.;  Caledonia 

Co.;  TV  alloc:  Chan.  30. 
WTWN.  250w.  1340kc,  McGillvra 
D      3.00     4.00     8.00    15.00    22.50  35.00 
N      5.00     5.50    10.00    20.00    30.00  50.00 

WATERBURY,  3,153  pop.;  Washington 
Co. 

WDEV,  lkw,  550kc,  MBS,  Walker,  Ban- 
nan 

D  8.00  8.00  12.00  24.00  36.00  60.00 
N     8.00     8.00    12.00    24.00    36.00  60.00 


MARKET  INDICATORS  FOR  VERMONT 


CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio  

Radio  Homes  

Retail  Sales   

Automobiles  

Telephones   

New  Construction  

Median  Family  Income   

Farm  Income  

Employed   

Internal  Revenue  Collections. 


0  I 


FIGURES 

YR. 

FIGURES 

YR. 

377,747 

'50 

359,231 

'40 

137,612 

'50 

123,239 

'40 

240,135 

'50 

235,992 

'40 

103,535 

'50 

92,435 

'40 

96.8% 

'50 

88.6% 

'40 

108,976 

'50 

80,253 

'40 

$ 

345,756,000 

'51 

$ 

334,959,000 

'48 

123,988 

'51 

120,598 

'50 

97,700 

'52 

70,100 

'45 

$ 

27,600,000 

'47 

$ 

19,300,000 

'40 

s 

2,101 

'49 

$ 

86,988,103 

'49 

$ 

70,258,645 

'44 

137,277 

'50 

123,692 

'40 

$ 

48,480,450 

'51 

$ 

37,110,07,7 

'50 

MOADCAST»M^t£*raECASTlNO 
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NEW 
ENGLAND 

ID    Location  of  City  and  number  of 
Standard  (AM)  Broadcasting 
Stations 
<J>  Number  of  FM  Broadcasting 
Stations 

A   Number  of  Telecasting 
Stations 


HAP  IY  WAim  P.  WIN,  MIDOUSUtr,  VBMOfl 

©  1952  BroadasVng  Publications,  Inc. 


VERMONT  MARKET  DATA  BY  COUNTIES 

1950  1950  1951  1949 

1950           1940         Percentage      Urban  Rural  1950  1950    Percentage     1940  Retail  Sales  1949  1951      Median  Fam.  1950 

County                           Population  Population       Increase     Population  Population    Homes     Radio  Homes  Radio  Radio  Homes    ($  000)  Farm  Income  Automobiles     Income  Employed 

Addison                              19,442        17,944              8.3             3,614  15,828  4,989  4,789        96.0          3,705  13,935  $10,060,449           (1)  $2,205  7,231 

Bennington                         24,115        22,286              8.2             8,002  16,113  7,016  6,799        96.9          5,459  22,312           2,744,256  2,704  9,291 

Caledonia                           24,049        24,320           —1.1             7,370  16,679  6,865  6,638        96.7          5,634  23,842           7,013,935  2,405  8,767 

Chittenden                         62,570        52,098             20.1           42,630  19,940  16,075  15,754        98.0        11,521  63,042           8,311,995  2,822  22,412 

Essex                                   6,257          6,490           —3.6  6,257  1,705  1,618        94.9          1,376  2,999           1,337,224  2,538  2,270 

Franklin                             29,894        29,601              1.0             8,552  21,342  8,074  7,904        97.9          6,472  25,243  10,872,915  2,354  10,412 

Grand  Isle                          3,406          3,802          —10.4  3,406  922  883        95.8            767  1,920           1,664,004  1,926  1,065 

Lamoille                            11,388        11,028              3.3  11,388  3,015  2,834        94.0          2,381  7,733           4,106,710  2,213  4,032 

Orange                               17,027        17,048           —0.1  17,027  4,612  4,432        96.1          3,544  12,009           6,395,797  2,153  6,095 

Orleans                               21,190        21,718           —2.4             5,217  15,973  5,680  5,476        96.4          4,626  18,275           9,461,418  2,186  7,311 

Rutland                              45,905        45,638              0.6           17,659  28,246  12,872  12,447        96.7        10,285  49,234           7,327,539  2,593  16,399 

Washington                        42,870        41,546              3.2           22,674  20,196  11,549  11,226        97.2          9,293  39,601           5,968,721  2,905  15,751 

Windham   . '.'                     28,749        27,850              3.2           13,487  15,262  8,404  8,017        95.4          6,455  28,769           4,608,374  2,624  11,091 

Windsor                             40,885        37,862              8.0             8,407  32,478  11,718  11,366        97.0          8,735  36,842           7,016,760  2,795  15,210 

Editor's  Note:     (1)  Vermont  automobile  registrations  are  not  compiled  on  a  county  basis.    Total  passenger  car  registrations  for  the  state:  108,063. 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


VIRGINIA 


ALEXANDRIA,     61,787     pop.;  18,339 

homes    95.9%    radio;     17,587  radio 

homes;  Arlington  Co. 
WPIK,  lkw-D,  730kc 

SB      1M     5M      15M     30M  1  Hr 

D      8.00    10.00    18.00    36.00    54.00  90.00 

ARLINGTON,      135,449      pop.;  40,279 

homes;    97.3%    radio;    39,191  radio 

homes;  Arlington  Co. 

2    AM    non-affiliates,    average  1-tirhe 
rates 

D      8.50    12.00    20.00    42.50    65.00  100.00 

WARL,  lkw-D,  780kc,  Nat'l  Time  Sales 

D     8.00    12.00    20.00    45.00    70.00  100.00 

WARL-FM,   Chan.   286,    105.1mc,  3kw, 
Nat'l.  Time  Sales.  Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WEAM,  5kw,  1390kc,  Cooke 

SB  1M  5M  15M  30M  I  Hr 
D  9.00  12.00  20.00  40.00  60.00  100.00 
N    19.00    30.00    48.00    96.00  144.00  240.00 

BEDFORD,  4,061  pop.;  Bedford  Co. 

WBLT,  250w,  1490kc,  MBS 

D  2.75 
N  2.75 


3.50  11.50  16.00  20.00  30.00 
3.50    11.50    16.00    20.00  30.00 


BLACKSBURG,     3,358     pop.;  Mont- 
gomery Co.;  TV  alloc:  Chan.  *60. 

BLACKSTONE,   3,536   pop.;  Nottoway 
Co. 

WKLV,  250w,  1490kc,  MBS 


4.75 
4.75 


4.75  10.75  17.00  29.00  48.00 
4.75    10.75    17.00    29.00  48.00 
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(Continued  on  page  200) 
Telecasting 


MARKET  INDICATORS  FOR  VIRGINIA 

CLASSIFICATIONS  FIGURES  YR.  FIGURES  YR. 

Population    3,318,680  '50  2,677,773  '40 

Urban  Population    1,560,115  '50  (1)  944,675  '40 

Rural  Population    1,758,565  '50  (1)  1,733,098  '40 

Total  Homes    845,932  '50  627,532  '40 

Percentage  Radio   89.5%  '50  67.1%  '40 

Radio  Homes   752,042  '50  409,978  '40 

Retail  Sales    $2,397,628,000  '51  $2,221,246,000  '48 

Automobiles   984,276  '51  917,744  '50 

Telephones    744,300  '52  412,900  '45 

New  Construction   $  650,500,000  '51  $  234,700,000  '40 

Farm  Income   $  309,644,442  '49  $  248,104,323  '44 

Internal  Revenue  Collections...  $   834,489,984  '51  $  744,061,228  '50 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management, 
unlicensed.   For  other  sources  see  foreword. 
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VIRGINIA 

SPOT  RATE  FINDER 

(Continued  from  page  199) 

BRISTOL,  15,954  pop.;  4,123  homes; 
91.8%  radio;  3,785  radio  homes; 
Washington  Co.;  TV  alloc:  (see  Bris- 
tol, Tenn.). 

WCYB.  10kw.  690kc,  Gill-Keefe  & 
Perna,  O'Connor,  BMB 

SB       1M      5M      15M      30M     I  Hr 

D      9.00     9.00    18.00    36.00    54.00  90.00 

N      9.00     9.00    18.00    36.00    54.00  90.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WFHG,  lkw,  980kc,  MBS,  Walker 

SB       1M      5M      15M      30M  I  Hr 

D                         10.10    16.80    25.20  42.00 

N                        12.45    20.70    33.60  56.00 

CHARLOTTESVILLE,  25,969  pop.; 
7,095  homes;  89.6%  radio;  6,357  radio 
homes;  Albemarle  Co.;  TV  alloc: 
Chans.  *45,  64. 

WCHV,  250w,  1240kc.  ABC,  Walker, 
Conlan,  BMB 

D  4.00  5.00  8.00  16.00  24.00  40.00 
N      5.00     7.00    10.00    20.00    30.00  50.00 

WINA,  lkw-D,  1280kc 

D      5.00     6.00     7.50    12.00    20.00  30.00 


BRO  ADC  ASTING^Ss*' TELECASTING 
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CLIFTON    FORGE,    5,795    pop.;  Alle- 
ghany Co. 

WCFV,  250w,  1230kc,  MBS 

SB      1M     5M     15M     30M  1  Hr 

D      2.45     3.50     8.75    14.00    21.00  35.00 


N 


2.45     3.50     8.75    14.00    21.00  35.00 


COVINGTON,    5,860    pop.;  Alleghany 
Co.;  TV  alloc:  Chan.  44. 


WKEY,  250w,  1340kc,  ABC 


4.00 
5.50 


5.00 
6.00 


7.00  15.00 
8.00  18.00 


20.00 
24.00 


30.00 
45.00 


CREWE,  2,030  pop.;  Nottoway  Co. 
WSVS,  lkw-D,  650kc,  Conlan 

SB  1M  5M  15M  30M  IB 
D      4.50     6.00    12.75    24.00    37.50    69, C 

WSVS-FM,  Chan.  284,  104.7mc,  14kv 

Bonus  daytime  only 
N     4.50     6.00    12.75    24.00    37.50    69  C 

CULPEPPER,  2,527  pop.;  Culpepper  C 
WCVA,  250w,  1490kc,  MBS 


4.00 
4.00 


5.00 
5.00 


10.00 
10.00 


17.50 
17.50 


22.50 
22.50 


40  :i 
40 


VIRGINIA 

3    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
(D  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stati 


Alexandria 


e: 


YOU  NAME  IT! 


WCYB's  Listeners  Make 
Ir  (or  Grow  It)! 


JOHNSON  CITY  —  KINGSPORT  —  BRISTOL  .  .  for  textiles  —  building  supplies  —  furniture  —  tobacco  —  print- 
ing —  dairy  products  —  flour  —  glassware  —  chemicals  —  bake  goods  —  plastics  —  coal  —  beef  —  wood 
products  —  yarns  —  paper  —  feed  —  cement  —  hosiery 


In  the  heart  of  a  diversified,  money-making  area — 
WCYB  is  the  only  effective  way  to  reach  (and  sell) 
the  growing  tri-city  market  of — 

JOHNSON  CITY  (Tenn.) 
KINGSPORT  (Tenn.) 
BRISTOL  (Va.-Tenn.) 


BRISTOL,  VA.-TENN. 


PLUS  a  giant  bonus  of  50  BMB  counties,  with  over 

a  million  and  a  half  people,  in  five  mid-South  states. 

WCYB  talks  to  them  with  the  persuasion  of  10,000 

watts  on  a  clear  channel  of  690  kilocycles. 

Why  not  let  WCYB  talk  to  them,  too,  about  what 

you're  selling?     Gill-Keefe  &  Perna  have  all  the 

facts. 

VIRGINIA 

A 
/  \ 
I  » 


TENNESSEE 


*  7  KENTUCKY 


WCYB 


10,000  WATTS — 690  KC.  CLEAR  CHANNEL 


THE  STATION  WITH  THE  FIVE-STATE  PENETRATION 


/ 

/ 


NORTH  CAROLINA 


WEST  VIRGINIA 


KINGSPORT,  TENN. 


JOHNSON  CITY,  TENN. 


Represented  Nationally  by  Gill-Keefe  &  Perna,  Inc.  New  York  —  Chicago  —  Los  Angeles  —  San  Francisco 
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DANVILLE,  35,066  pop.;  10,018  homes; 
I  86.0%     radio;    8,615     radio  homes; 
Pittsylvania  Co.;  TV  alloc;  Chan.  24. 


AM  affiliates,  average  1-time  rates 
SB      1M     5M     15M     30M     1  Hr 
)     5.75     7.00    11.00    22.00    33.00  55.00 
1     8.75    10.75    16.25    32.00    50.00  87.50 


VBTM,   5kw-D,   lkw-N,   1330kc,  ABC, 

Hollingbery 
|     6.00     7.50    12.00    24.00    36.00  60.00 
1    10.00    12.50    20.00    40.00    60.00  100.00 

•» 

VBTM-FM,  Chan.  250,  97.9mc,  32kw, 
|Bonus 

|dVA,  5kw-D,  lkw-N,  1250kc,  MBS, 
Burn-Smith,  BMB 

jf  5.50  6.50  10.00  20.00  30.00  50.00 
f     7.50     9.00    12.50    24.00    40.00  75.00 

iMPORIA,  5,664  pop.;  Greensville  Co.; 
TV  alloc:  Chan.  25. 

VEVA  (FM),  Chan.  261,  lOO.lmc  0.79kw 
(CP) 

'ALLS  CHURCH,  7,535  pop.;  Fairfax 
Co. 

iTFAX,  250W-D,  1220kc 

»     3.60     4.80    10.80    16.80    28.80  48.00 

'ARMVILLE,  4,375  pop.;  Prince  Ed- 
ward Co.;  TV  alloc:  Chan.  19. 

fFLO,  lkw-D,  870kc,  Clark 

6.00    14.00    24.00    30.00  50.00 

RED  ERIC  KSBURG,  12,158  pop.;  3,238 
homes;     96.5%    radio;     3,125  radio 

i homes;  Spotsylvania  Co.;  TV  alloc: 

[chan.  47. 

?FVA,  250w,  1230kc,  ABC,  Conlan 

)     4.00     5.00    10.00    17.50    22.50  40.00 

r     4.00     5.00    10.00    17.50    22.50  40.00 

TRONT   ROYAL,   8,115  pop.;  Warren 
ICo.;  TV  alloc:  Chan.  39. 
ITFTR,  250w,  1450kc,  MBS 
I     3.00  8.00    12.00    20.00  30.00 

r     3.00  8.00    12.00    20.00  30.00 

rALAX,  5,248  pop.;  Carroll,  Grayson 
Cos. 

/BOB,  250w,  1400kc,  MBS,  Indie  Sales 

i     4.00     5.00     7.50  15.00    22.00  36.00 

4.00     5.00     7.50  15.00   22.00  36.00 


ote:  All  rates  one-time.  Population, 
ome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
ord. 


HAMPTON,  5,966  pop.;  Elizabeth  City 

Co. 

WVEC,  250w,  1490kc 

SB      1M     5M     15M     30M  1  Hr 

D      5.50      7.50    10.00    18.00    30.00  50.00 

N     5.50     7.50    10.00    18.00    30.00  50.00 

HARRISONBURG,    10,810    pop.;  2,916 
homes;     93.5%     radio;     2,726  radio 
homes;  Rockingham  Co.;  TV  alloc: 
Chans.  3,  34. 
WSVA,  lkw,  550kc,  NBC,  BMB 
D      7.50     7.50    10.00    20.00    30.00  50.00 
N    15.00    15.00    20.00    40.00    60.00  100.00 
WSVA-FM,    Chan.    264,    100.7mc,  6kw, 
Bonus 

HOPEWELL,  10,219  pop.;  2,821  homes; 

90.6%     radio;    2,556    radio  homes; 

Prince  George  Co. 
WHAP,  250w,  1340kc 

D  4.00  5.00  10.00  25.00  40.00  60.00 
N     4.00     5.00    10.00    25.00    40.00  60.00 

LEXINGTON,   5,976   pop.;  Rockbridge 

Co.;  TV  alloc:  Chan.  54. 
WREL,  250w,  1450kc,  MBS,  KBS,  Cooke 
D  3.25     7.25    14.40    24.00  40.00 

N  4.00     8.50    16.20    27.00  45.00 

LYNCHBURG,      47,727      pop.;  13,422 

homes;    89.7%    radio;    12,040  radio 

homes;  Campbell  Co.;  TV  alloc: 
Chans.  13.  16. 


2  AM  affiliates,  average  1-time  rates 
D      7.50     7.50    11.00    24.00    36.00  60.00 
N    10.00    10.00    20.00    40.00    60.00  100.00 


WLVA,  lkw,  590kc,  ABC,  Hollingbery, 
BMB 

D  7.50  7.50  12.00  24.00  36.00  60.00 
N  10.00  10.00  20.00  40.00  60.00  100.00 
WLVA-FM,  Chan.  248,  97.5mc,  3.7kw, 

Hollingbery,  Bonus 
WWOD,  lkw,  1390kc,  MBS,  Walker 
D      7.50     7.50    10.00    24.00    36.00  60.00 
N  10.00.   20.00    40.00    60.00  100.00 

WWOD-FM,  Chan.  261,  lOO.lmc,  250w, 

Walker,  Bonus 

MARION,  6,982  pop.;  Smyth  Co.;  TV 

alloc:  Chan.  50. 
WMEV,  lkw-D,  lOlOkc 
D      5.00     6.00    12.00    24.00    40.00  60.00 

MARTINSVILLE,  17,251  pop.;  4,443 
homes;  86.4%  radio;  3,839  radio 
homes;  Henry  Co.;  TV  alloc:  Chan. 
35. 

WMVA,  250w,  1450kc,  NBC,  KBS 
D      5.00     6.00    10.00    20.00    30.00  50.00 
N      5.00     6.00    10.00    20.00    30.00  50.00 
WMVA-FM,  Chan.  242,  96.3mc,  2.7kw, 
Bonus 


NEWPORT  NEWS,  42,358  pop.;  11,760 
homes;  89.1%  radio;  10,478  radio 
homes;  Warwick  Co.;  TV  alloc:  (See 
Norfolk-Portsmouth-Newport  News) . 

WGH,  5kw,  1310kc,  ABC,  Free  &  Peters 

SB       1M      5M      15M  30M     1  Hr 

D      8.00    12.00    16.00    32.00  48.00  80.00 

N  16.00  24.00  32.00  64.00  96.00  160.00 
WGH-FM,    Chan.    243,    96.5mc,  38kw, 

Free  &  Peters,  Bonus 
WHYU,  lkw-D,  1270kc 

D               4.00     6.00    14.50  27.00  48.C0 

NORFOLK,  213,513  pop.;  53,997  homes; 
91.3%  radio;  49,299  radio  homes; 
Norfolk  Co.;  TV  alloc  (Norfolk- 
Portsmouth)  :  Chan.  27.  Other 
asgmts. :  (Norfolk-Portsmouth-New- 
port News)  Chans.  3  (WTAR-TV,  now 
Chan.  4),  10,  15,  *21,  33. 


3    AM  non-affiliates,    average  1-time 
rates 

D  8.53    12.65    20.83    33.50  57.33 

N  14.13    22.45    37.83    62.16  103.33 


WCAV,  lkw,  850kc,  Indie  Sales 
D      7.50    10.00    14.00    28.00    42.00  70.00 
N    12.00    18.00    28.00    56.00    84.00  140.00 
WLOW,  250w,  1400kc,  Forjoe  < 
D    4.00     7.50    10.00    12.00    18.00  30.00 
N     6.00    10.00    15.00    20.00    30.00  50.00 
WNOR,  250w,  1230kc,  Walker 
D  8.10    13.95    22.50    40.50  72.00 

N  14.40    24.38    37.50    72.50  120.00 

WRAP,  500w-D,  1050kc 
(CP) 

WRVC  (FM),  Chan.  273,  102.5mc,  8.7kw, 
Radio  Sales  (FM  Affiliate  of  WRVA 
Richmond,  Va.) 

WTAR,  5kw,  790kc,  NBC,  Petry,  BMB 
D  11.25  15.00  20.00  40.00  60.00  100.00 
N    22.50    30.00    40.00    80.00  120.00  200.00 

WTAR-FM,  Chan.  247,  97.3mc,  50kw, 
Petry,  Bonus 

WTAR-TV,  Chan.  4,  12kw-aur.;  24kw- 

vis.;  NBC,  Petry 
D  50.00    62.50  100.00  150.00  262.50 

N  100.00  125.00  200.00  300.00  525.00 

NORTON,   4,315   pop.;    Wise   Co.;  TV 

alloc:  Chan.  52. 
WNVA,  250w,  1450kc,  MBS,  KBS 
D  5.00     9.00    18.00    28.00  40.00 

N  5.00     9.00    18.00    28.00  40.00 

ORANGE,  2,571  pop.;  Orange  Co. 

WJMA,  250w,  1340kc,  MBS 

D      5.00     5.00    10.00    20.00    30.00  50.00 

N     5.00     5.00    10.00    20.00    30.00  50.00 


PETERSBURG,      35,054      pop.;  9,978 

homes;  85.0%  radio;  8,481  radio 
homes;  Dinwiddie  Co.,  TV  alloc: 
Chans.  8,  41. 

WSSV,  250w,  1240kc,  MBS 

SB      1M     5M     15M     30M  1  Hr 

D      4.20      7.00    12.00    20.00    45.00  75.00 

N      4.20     7.00    12.00    20.00    45.00  75.00 

PORTSMOUTH,  80,039  pop.;  20,065 
homes;  89.7%  radio:  17,998  radio 
homes;  Norfolk  Co.;  TV  alloc:  (see 
Norfolk-Portsmouth  and  Norfolk- 
Portsmouth-Newport  News). 

WLOW,  250w,  1400kc,  Forjoe 
(See  Norfolk,  Va.) 

WSAP,  5kw,  1350kc,  MBS,  Burn-Smith 
D  6.00  10.00  15.00  30.00  45.00  75.00 
N    10.00    15.00    30.00    60.00    90.00  150.00 

PULASKI,  9,202  pop.;  Pulaski  Co.;  TV 
alloc:  Chan.  37. 

WPUV,  250w,  1230kc,  NBC,  Sears  & 
Ayer 

D      3.00      4.00  8.00    16.00    24.00  40.00 

N      3.50     5.00  10.00    20.00    30.00  50.00 

RADFORD,  9,206  pop.;  Montgomery 
Co. 

WRAD,  250w,  1340kc 

D  5.00  6.00  10.00  20.00  30.00  50.00 
N      5.00     6:00    10.00    20.00    30.00  50.00 

RICHLANDS,  4,648  pop.;  Tazewell  Co. 

WRIC,  lkw-D,  1050kc 

D      4.00     5.35     8.00    16.00    24.00  40.00 

RICHMOND,  230,310  pop.;  64,759  homes; 
93.2%  radio;  60,355  radio  homes; 
Chesterfield,  Henrico  Cos.;  TV  alloc: 
Chans.  6  (WTVR(TV)),  12,  *23,  29. 


4  AM  affiliates,  average  1-time  rates 
D    12.40    16.63    23.29    42.80    64.20  107.25 
N    23.55    31.00    42.58    78.60  116.40  194.00 


2    AM    non-affiliates,    average  1-time 
rates 

D  9.00    20.00    31.50    52.25  78.75 


WANT,  lkw-D,  990kc 
D  10.00    20.00    40.00    70.00  100.00 

(See  Group  rates — UBC  Network) 

WLEE,  5kw,  1480kc,  MBS,  Forjoe 

D      6.50    10.00    14.00    28.00    42.00  70.00 

N    10.00    16.00    28.00    56.00    84.00  140.00 

WLEE-FM,  Chan.  275,  102.9mc,  21.5kw, 
Bonus 

(Continued  on  page  202) 


WANT  RESULTS 


Use 


WANT 


A  UBC  Station 


RICHMOND'S  LEADING  INDEPENDENT,  1,000  Watts   990  KC 

Average  Daily  Mail  Count:  800  letters 


65  new  leads  for  TV  sales  for  one 
advertiser  in  10  days. 

1000  pairs  of  nylons  sold  for  a  leading 
Richmond  Department  store  with  FIVE 
spots  on  WANT 


More  new  advertisers  in  1952  than 
other  Richmond  station. 

WANT  WANT! 

Ask:  HFC,  BC  Remedy,  Sulfi-Q,  Calo  Tabs, 
Royal  Crown,  Old  Georgetown,  SSS  Rich- 
brau,  Rayla's,  Hal's  Beer,  Sulfur-8. 


WANT  MORE  CALL   WANT  COLLECT  38368  Richmond,  Va 
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(Continued  from  page  201) 
RICHMOND  (Continued) 


WMBG,  5kw, 
Conlan 


1380kc,    NBC,  Boiling, 


SB 


1M     5M     15M     30M     1  Hr 


D  12.60  14.50  20.16  25.20  37.80  63.00 
N    25.20    29.00    40.32    50.40    75.60  126.00 

WCOD  (FM),  Chan.  251,  98.1mc,  47kw 

WTVR  (TV),  Chan.  6,  12kw-aur.;  20kw- 
vis.;  NBC,  Blair-TV 

D  60.00  66.67  157.50  208.50  270.00  450.00 
N    90.00  100.00  210.00  270.00  360.00  600.00 


WRNL, 
BMB 


5kw,  910kc,  ABC,  Petry,  Pulse, 


D 

N 


8.00 
14.00 


14.00 
24.00 


19.00 
32.00 


38.00 
64.00 


57.00  96.00 
96.00  160.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


WRNL-FM,  Chan.  271,  102.1mc,  50kw, 
Bonus 

WRVA,  50kw,  1140kc,  CBS,  CBS  Radio 
Spot  Sales,  Pulse 

SB  1M  5M  15M  30M  1  Hr 
D  22.50  28.00  40.00  80.00  120.00  200.00 
N    45.00   55.00    70.00  140.00  210.00  350.00 

WRVB  (FM),  Chan.  233,  94.5mc,  25.5kw, 
CBS  .Radio   Spot    Sales,  Bonus 

WXGI,  lkw-D,  950kc,  Indie  Sales 

D  8.00  23.00    34.50  57.50 

ROANOKE,  91,921  pop.;  26,493  homes; 
93.8%  radio;  24,850  radio  homes; 
Roanoke  Co.;  TV  alloc:  Chans.  7,  10, 
27,  *33. 

3  AM  affiliates,  average  1-time  rates 
D      6.38     8.25    13.50    27.00    40.67  68.00 
N     9.25    11.67    22.25    44.50    66.67  111.13 

WDBJ,  5kw,  960kc,  CBS,  Free  &  Peters, 

Hooper,  Pulse 
D      8.50    11.00    16.00    32.00    48.00  80.00 
N    12.00    15.00    26.75    53.50    80.00  133.50 

WDBJ-FM,  Chan.  235,  94.9mc,  41kw, 
Free  &  Peters,  Bonus 


WROV,  250w,  1240kc,  ABC,  MBS,  Burn- 
Smith 

SB       1M      5M      15M      30M     1  Hr 

D     4.25     5.25    10.50    21.00    32.00  54.00 
N     6.50     8.00    16.00    32.00    48.00  80.00 
WROV-FM,  Chan.  279,  103.7mc,  0.28kw, 
Bonus 

WSLS,  lkw,  610kc,  NBC,  Avery-Knodel 
D  8.50    14.00    28.00    42.00  70.00 

N  12.00    24.00    48.00    72.00  120.00 

WSLS-FM,   Chan.  256,  99.1mc,  4.7kw, 
Bonus 

SOUTH  BOSTON,  6,057  pop.;  Halifax 

Co.;  TV  alloc:  Chan.  14. 
WHLF,  250w,  1400kc,  ABC 
D  3.50     7.25    14.50    20.50  35.00 

N  3.50     7.25    14.50    20.50  35.00 

STAUNTON,  19,927  pop.;  4,871  homes; 

93.4%     radio;     4,550    radio  homes; 

Augusta  Co.;  TV  alloc:  Chan.  36. 
WTON,  250w,  1400kc,  ABC 
D      3.36     4.20     8.40    16.80    25.20  42.00 
N     4.80     6.00    12.00    24.00    36.00  60.00 

SUFFOLK,    12,339   pop.;    3,579  homes; 

88.0%     radio;     3,150    radio  homes; 

Nansemond  Co. 
WLPM,   250w,    1450kc,    ABC,   Sears  & 

Ayer 

D  4.00  6.00  8.00  12.50  25.00  50.00 
N     4.00     6.00     8.00    12.50    25.00  50.00 


WARSAW,  435  pop.;  Richmond  Co. 
WNNT,  250W-D,  690kc 

SB  1M  5M  15M  30M  1  Hi 
D     3.50     5.25    10.00    20.00    30.00  40.0C 

WAYNESBORO,  12,357  pop.;  3,41t 
homes;  90.2%  radio;  3,083  radic 
homes;  Augusta  Co.;  TV  alloc:  Chan 
42. 

WAYB,  250w,  1490kc,  MBS,  Cooke 

D     2.25     3.25     7.25    14.40   24.00   40  OC 

N     2.40     4.00     8.50    16.20    27.00   45  OC 

WILLIAMSBURG,  6,735  pop.;  James 
City,  York  Cos.,  TV  alloc:  Chan.  17 

WILB,  500w-D,  740kc 
(CP) 

WINCHESTER,  13,841  pop.;  4,202  homes 
94.7%  radio;  3,979  radio  homes, 
Frederick  Co.;  TV  alloc:  Chan.  28 
WINC,  250w,  1400kc,  ABC,  Conlan 
D  3.50  3.50  10.00  17.00  22.50  30.0C 
N  3.50  3.50  10.00  17.00  22.50  30.0C 
WRFL  (FM),  Chan.  223,  92.5mc,  14kw 
D  3.50  3.50  4.00  5.00  10.00  20.0C 
N     3.50     3.50     4.00     5.00    10.00  20.0C 


WYTHE VILLE,  5,513  pop.;  Wythe  Co 
WYVE,  lkw-D,  1280kc,  MBS,  Devney 
D      3.00     4.50     8.00    16.00    24.00  40. 


VIRGINIA  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940  Percentage       Urban      i   Rural  1950  1950    Percentage     1940       Retail  Sales 

County                           Population  Population  Increase     Population  Population  Homes    Radio  Homes  Radio  Radio  Homes  ($  000) 

Accomack    33,832  33,030  2.4  2,724        31,108  9,957  8,802  88.4  5,013  19,954 

Albemarle    26,662  24,652  8.2  26,662  6,334  5,530  87.3  2,723  48,253 

Alleghany    23,139  22,688  2.0  5,860        17,279  5,873  5,415  92.2  3,709  23,807 

Amelia    7,908          8,495  —6.9  7,908  1,832  1,445  78.9            635  2,574 

Amherst    20,332  20,273  0.3  2,830        17,502  4,276  3,665  85.7  2,112  4,367 

Appomattox    8,764          9.020  —2.8  8,764  2,096  1,769  84.4            931  3,725 

Arlington    135,449  57,040  137.5  135,449  40,279  39,191  97.3  15,059  172,494 

Augusta    34,154  42,772  —20.1  34,154  8,262  7,518  91.0  6,747  47,594 

Bath    6,296          7,191  —12.4  6,296  1,550  1,401  90.4            950  2,771 

Bedford    29,627  29,687  —0.2  4,061        25,566  7,278  6,114  84.0  3,462  10,890 

Bland    6,436          6,731  —4.4  6,436  1,506  1,318  87.5            841  1,510 

Botetourt    15,766  16,447  —4.1  15,766  3,990  3,555  89.1  2,308  4,504 

Brunswick    20,136  19,575  2.9  20,136  4,416  3,603  81.6  1.608  9,105 

Buchanan    35,748  31,477  13.9  35,748  7.244  6,157  85.0  3,112  12,715 

Buckingham    12,288  13,398  —8.3  12,288  2,827  2,259  79.9            995  3,584 

Campbell    28,877  26,048  10.9  3,332        25,545  7,105  6,267  88.2  3,195  77,062 

Caroline    12,471  13,945  —10.6  12,471  2,842  2,384  83.9  1,308  5,130 

Carroll    26,695  25,904  3.1  2,603        24,092  6,625  5,545  83.7  2,814  6,462 

Charles  City    4,676          4,275  9.4  4,676  962            780  81.1            312  613 

Charlotte    14,057  15,861  —11.4  14,057  3,316  2,636  79.5  1,161  3,909 

Chesterfield    40,400  31,183  29.6  8,590        31,180  10,028  9,306  92.8  5,716  9,656 

Clarke    7,074         7,159  —1.2  7,074  1,888  1,705  90.3  1,099  3,830 

Craig    3,452         3,769  —8.4  3,452  909            815  89.7            577  1.129 

Culpeper    13,242  13,365  —0.9  2,527        10,715  3,450  2,991  86.7  1,788  11,386 

Cumberland    7,252         7,505  3.4  7,252  1,708  1,358  79.5           547  1,283 

Dickinson    23,393  21,266  10.0  23,393  4,916  4,238  86.2  2,282  7,089 

Dinwiddie    18,839  18,166  3.7  18,839  3,309  2,780  84.0  1,173  45.391 

Elizabeth  City   55,028  32,283  70.5  36,908        18,120  13,808  12,952  93.8  4,537  32,716 

Essex    6,530          7,006  —6.8  6,530  1,638  1,350  82.4            667  4,372 

Fairfax    98,557  40,929  140.8  26,961        71,596  24,402  23,109  94.7  6,938  28,382 

Fauquier    21,248  21,039  1.0  21,248  5,269  4,163  79.0  2,763  15,495 

Floyd    11,351  11.967  —5.1  11,351  2,907  2.422  83.3  1,312  3,779 

Fluvanna    7,121          7,088  0.5  7,121  1,858  1,438  77.4            729  2,239 

Franklin    24,560  25,864  —5.0  24,560  5,767  4,833  83.8  2,588  9.098 

Frederick    17,537  14,008  25.2  17,537  4,629  4,296  92.8  2,320  33,280 

Giles    18,956  14,635  29.5  2,520        16,436  4,583  4,129  90.1  2,048  11,490 

Gloucester    10,343         9,548  8.3  10,343  2,910  2,494  85.7  1,221  5.815 

Goochland    8,934          8,454  5.7  8,934  1,808  1,472  81.4            695  1,830 

Grayson    21,379  21,916  —2.5  2,645        18,734  5,616  4,841  86.2  2,777  13,226 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction  unlicensed. 


1949  Mfq 
1949  Taxable 
1949  1951        Mfg.  Em-  Payroll' 

Farm  income  Automobiles  ployment     1st  CM 


$11,197,722 
4,008,559 

458,080 
2,393,399 
1,552,861 
1,565,682 
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10.207,173 
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4,523,423 
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2,789,856 
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1,917,859 
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3,764,546 
7,035,095 
2,249,301 

798,942 
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YOU  gyy  ty|Q|l[  ln  ROANOKE  When  You  Buy 


HOOPER 

Dec.  1951  thru  Feb.  1952 

TIME 

RADIO 
SETS 
IN  USE 

STA. 
"B" 

WROV 

STA. 

"C" 

« 
*• 
O 

tc 

V 

E 

H 

■ 

o 

«o 
cs 

CLASS 

A 

B 

C 

lA 

Sta.  "B"  Hr. 

42.75 

25.50 

17.75 

Mon.  thru  Fri. 
8  AM-12  Noon 

22.0 

57.6 

26.7 

15.5 

WROVhI 

22.88 

15.02 

14.30 

Mon.  thru  Fri. 
12  Noon-6  PM 

21.3 

69.3 

20.3 

10.4 

Sta.  "C"  Hr. 

36.00 

21.00 

13.50 

1 

Sta.  "B"  Min. 

12.00 

8.75 

6.75 

Mon.  thru  Fri. 
6  PM-8  PM 

34.9 

71.3 

11.8 

16.2 

WROVMin. 

5.72 

3.76 

3.58 

Sun.  thru  Sat. 
.  8  PM-10  PM 

36.8 

63.5 

14.7 

18.5 

1 

.  Sta.  "C"  Min. 

9.00 

6.37 

4.50 

WROV 


SCORES  HIGH  WITH  LISTENERS  AND  ADVERTISERS  IN 

FOR  AVAILABILITIES,  CALL  BURN-SMITH  COMPANY,  Inc.;  or 
FRANK  KOEHLER,  General  Manager,  WROV,  Roanoke,  Virginia 


ROANOKE,  VA. 
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BROADCASTING    •    Telecasting  lC 


WILL  BE  A  BIG  YEAR 
FOR  PIONEERS 


Every  year  is  big  for  pioneers. 

But  even  in  a  miraculous  age,  some  years  are 

bigger  than  others. 

Among  the  biggest  years  was  1 948,  when  a  handful  of 
men  put  a  handful  of  television  stations  on  the  air.  The 
cost  was  staggering,  so  was  the  effort.  But  the  vision 
was  clear. 

The  South's  first  television  station  was  WTVR, 

which  went  on  the  air  March  31,1 948.  Four  years  earlier 

(on  March  8,  1 944)  Wilbur  M.  Havens,  president  of 

Havens  &  Martin,  Inc.,  had  filed  formal  application 

for  the  station  with  the  FCC. 

WTVR's  record  of  firsts  is  impressive.  So  are  its 

sister  stations,  WMBG  (AM)  and  WCOD  (FM).  Pacing  the  field 

is  not  only  the  mark  of  these  stations— but  a  big  tip 

to  timebuyers. 


WMBG 
WCOD 
WTVR 


FIRST    STATIONS    OF  VIRGINIA 


Pioneer  NBC  outlets  for  Virginia's  first  market. 

WMBG  Represented  Nationally  by  The  Boiling  Company 

WTVR  Represented  Nationally  by  Blair  TV,  Inc. 


OADCASTING    •  Telecastin- 


August  18,  1952    •    Marketbook,  Page  203 


VIRGINIA  MARKET   DATA  BY  COUNTIES 


County 


1950 
Population 


Greene    4,745 

Greensville    16,319 

Halifax    41,442 

Hanover    21,985 

Henrico    57,340 

Henry    31,219 

Highland    4,069 

Isle  of  Wight    14,906 

James  City   6,317 

King  and  Queen    6,299 

King  George    6,710 

King  William    7,599 

Lancaster    8,640 

Lee    36,106 

Loudoun    21,147 

Louisa    12,826 

Luxenburg    14.116 

Madison    8,273 

Mathews    7,148 

Mecklenburg    33,497 

Middlesex    6,715 

Montgomery    29,780 

Nansemond    25,238 

Nelson    14,042 

New  Kent    3,995 

Norfolk    99,937 

Northampton   17,300 

Northumberland    10,012 

Nottoway    15,479 

Orange    12,755 

Page    15,152 

Patrick    15,642 

Pittsylvania    66,096 

Powhatan    5,556 

Prince  Edward    15,398 

Prince  George    19,679 

Prince  William    22,612 

Princess  Anne    42,277 

Pulaski   27,758 

Rappahannock    6,112 

Richmond    6,189 

Roanoke    41,486 

Rockbridge    23,359 

Rockingham    35,079 

Russell    26,818 

Scott    27,640 

Shenandoah    21,169 

Smyth    30,187 

Southampton    26,522 

Spotsylvania    11,920 

Stafford    11,902 

Surry    6,220 

Sussex   12,785 

Tazewell    47,512 

Warren    14,801 

Warwick    39,875 

Washington    37,536 

Westmoreland    10,148 

Wise    56,336 

Wythe    23,327 

York    11,750 


1940 
Population 

5,218 

14,866 

41,271 

18,500 

41,460 

26,481 
4,875 

13,381 
4.907 
6,954 
5,431 
7,855 
8,786 

39,296 

20,291 

13,665 

13,844 
8,465 
7,149 

31,933 
6,673 

21,206 

22,771 

16,241 
4,092 

35,828 

17,597 

10,463 

15,556 

12,649 

14,863 

16,613 

61,697 
5,671 

14,922 

12,226 

17,738 


22,767 
7,208 
6,634 
42,897 
22,384 
31,289 
26,627 
26,989 
20,898 
28,861 
26,442 
9,905 
9,548 
6,193 
12,485 
41,607^ 
11,354~ 
9,248 
38,197 
9,512 
52,458 
22,721 
8,857 


Percentage 
Increase 


1950  1950 
Urban  Rural  1950 

Population    Population  Homes 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


(Continued  from  page  202) 

1949  Mfi 
1949  Toxafei 
1949  1951         Mfg.  Em-  Payro 

Farm  Income  Automobiles   ployment  IstO 
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4,745 

1,056 
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ol 

— 0.  ( 

6,189 

1,586 

1,327 

83.7 

710 

3,548 

1  AAO  07*3 

i,uuo,y  fO 

Q1  A. 
014: 

— O.O 

14,761 

26,725 

10,154 

9,524 

93.8 

8,036 

154,760 

O    1flQ  7Cf\ 

z,1yo,  iou 

A  A. 

o,y  /D 

'  1  7  QQ*} 

D.oyi 

5,594 

98.3 

3,449 

16,736 

O  Cn'7  "7 AC\ 

1  Z .  1 

35,079 

8,957 

8,043 

89.8 

4,588 

39,163 

1  Q  Q1  ft  ftQO 

* 

fi  7 
U.  t 

26,818 

6,018 

5,212 

86.6 

3,023 

9,585 

*5  non  noo 

ou 

9  A 

97  ft/in 

z  i  ,04U 

6,524 

5,454 

83.6 

2,716 

6,260 

O  OIO  HAO 
Z,y  lo,  1 4o 

1 4.7 

1  Q 
l.O 

21,169 

5,810 

5,310 

91.4 

3,677 

13,071 

ft  070  QftO 

o,z  1  z,t>oy 

7H1 

A  ft 

9,302 

20,885 

6,936 

6,027 

86.9 

3,342 

15,276 

Q  C(1Q  AHO 

9  fiQQ 

0.3 

4,670 

21,852 

6,175 

5,008 

81.1 

2,240 

13,498 

Q   CAQ  OI  O 

QOQ 

oyy 

20.3 

11,920 

3,044 

2,800 

92.0 

1,301 

28,331 

1    ftftC  AGC 

1,000,400 

24.7 

11,902 

3,104 

2,781 

89.6 

1,350 

2,524 

700  fid  H 

1  zo,y4  / 

1  no 

1UZ 

0.4 

6,220 

1,543 

1,288 

83.5 

674 

1,878 

2,807,843 

124 

2.4 

12,785 

2,942 

2,377 

80.8 

935 

6,771 

4,448,730 

1,338 

14.2 

8,860 

38,652 

10,964 

9,988 

91.1 

6,292 

28,982  , 

2,666,179 

1.072 

30.4 

8,115 

6,686 

3,947 

3,540 

89.7 

1,828 

12,153 

1,434,524 

3,459 

331.2 

24,649 

15,226 

9,749 

8,784 

90.1 

1,722 

no  000 

590,730 

* 

—1.7 

5,067 

32,469 

8,705 

7,643 

87.8 

4,931 

36,609 

6,458,387 

* 

6.7 

10,148 

2,596 

2,149 

82.8 

885 

5,810 

1,529,844 

305 

7.4 

12,403 

43,933 

13,264 

11,593 

87.4 

6,770 

35,054 

631,342 

654 

2.7 

5,513 

17,814 

5,686 

5,089 

89.5 

3,322 

15,862 

3,196,236 

833 

32.7 

11,750 

3,044 

3,011 

98.9 

1,188 

3,002 

287,550 

* 

INDEPENDENT 

CITIES, 

VA. 

84.3 

61,787 

18,339 

17,587 

95.9 

7,931 

74,515 

* 

Oo.o 

15,954 

4,123 

3,785 

91.8 

1,902 

21,902 

* 

20.3 

5,214 

1,323 

744 

* 

33.9 

25,969 

7,095 

6,357 

89.6 

4,034 

41,382 

* 

— 10.3 

5,795 

1,718 

1,410 

* 

90.3 

6,077 

1,807 

7.1 

35,066 

10,018 

8,615 

86.0 

5,936 

54,625- ' 

* 

192.5 

7,535 

2,110 

20.8 

12,158 

3,238 

3,125 

96.5 

2,331 

* 

1.2 

5,966 

1,869 

1,699 

90.9 

1,262 

15,406 

* 

23.3 

10,810 

2,916 

2,726 

93.5 

1,940 

24,671 

17.7 

10,219 

2,821 

1,873 

11,345 

* 

7.2 

47,727 

13,442 

12,057 

89.7 

8,795 

64,456 

71.1 

17,251 

4,443 

3,839 

86.4 

1,655 

on  ot?A 

22,360 

* 

14.3 

42,358 

11,760 

10,478 

89.1 

7,439 

Oil  nwt 

80,873 

* 

47.9 

213,513 

53,997 

49,299 

91.3 

30,085 

263,253 

* 

14.4 

35,054 

9,978 

9,479 

95.0 

5,648 

42,622 

* 

57.7 

80,039 

20,065 

17,998 

89.7 

10,200 

74,484 

* 

29  1 

2,360 

* 

19.3 

230,310 

64,759 

60,355 

93.2 

43,084 

343,366 

* 

32.7 

91,921 

26,493 

24,850 

93.8 

15,386 

139,278 

* 

29.8 

10,434 

2,977 

1,604 

* 

49.4 

19,927 

4,871 

4,550 

93.4 

2,393 

24,970 

* 

8.8 

12,339 

3,579 

3,150 

88.0 

2,240 

22,982 

* 

67.6 

12,357 

3,418 

14,396 

70.9 

6,735 

1,125 

576 

* 

14.4 

13,841 

4,202 

3,979 

94.7 

2,897 

* 

Alexandria                         61,787  33,523 

Bristol                                15,954  9,768 

Buena  Vista                         5,214  4,335 

Charlottesville                    25,969  19,400 

Clifton  Forge                      5,795  6,461 

Colonial  Heights                  6,077  3,194 

Danville                             35,066  32,749 

Falls  Church                        7,535  2,576 

Fredricksburg                   12,158  10,066 

Hampton                              5,966  5,898 

Harrisonburg                      10,810  8,768 

Hopewell                           10,219  8,679 

Lynchburg                         47,727  44,541 

Martinsville                        17,251  10,080 

Newport  News                   42,358  37,067 

Norfolk                             213,513  144,332 

Petersburg                         35,054  30,631 

Portsmouth                        80,039  50,745 

Radford                               9,026  6,990 

Richmond                         230,310  193,042 

Roanoke                             91,921  69,287 

South  Norfolk                   10,434  8,038 

Staunton                            19,927  13,337 

Suffolk                               12,339  11,343 

Waynesboro                       12,357  7,373 

Williamsburg                       6,735  3,942 

Winchester                         13,841  12,095 

(1)  Virginia  automobile  registrations  are  not  compiled  on  a  county  basis.    Total  passenger  car  registrations  for  1951. 
*  Figures  for  this  county  are  not  available  except  in  combination  with  other  counties. 

Note:  For  sources  see  foreword.  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction-  unlicensed. 
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WASHINGTON 


SPOT  RATE  FINDER 

ERDEEN,  19,653  pop.;  6,707  homes; 
3.8%  radio;  6,492  radio  homes; 
■rays  Harbor  Co.;  TV  alloc; 
han.  58. 

KW,  250w,  1450kc 

SB  1M  5M  15M  30M  1  Hr 
3  3.15  4.20  11.20  14.00  19.60  28.00 
v4.20  5.60  14.00  16.80  27.00  42.00 
:RO,  lkw,  1320kc,  MBS,  Grant, 
loore,  BMB 
5.25  5.25  10.50  14.00  21.00  35.00 
7.50     7.50    15.00    20.00    30.00  50.00 

ACORTES,  6,919  pop.;  Skagit  Co.; 
'V  alloc:  Chan.  34. 

LLINGHAM,     34,112     pop.;  11,580 

Lomes;  97.9%     radio;     11,337  radio 

lomes;  Whatcom  Co.;  TV  alloc: 
:hans.  12,  18,  24. 


AM  affiliates,  average  1-time  rates 
8.00     8.00    12.50    18.00    27.00  43.00 
10.00    10.00    15.50    24.50    38.00  60.00 


bUG,  lkw,  1170kc,  MBS,  Don  Lee, 
iCBS,  Cooke 

8.00     8.00    12.00    16.00    24.00  36.00 

10.00    10.00    16.00    24.00    36.00  60.00 

/OS,  lkw,  790kc,  ABC,  Meeker, 
ARBI,  Conlan 

i     8.00     8.00    12.50    20.00    30.00  50.00 
10.00    10.00    15.00    25.00    40.00  60.00 

iEMERTON,  27,678  pop.;  9,187  homes; 
98.9%  radio;  9,086  radio  homes; 
Kitsap  Co.;  TV  alloc:  Chans.  44,  50. 

BRO,  250w,  1490kc 

6.75  6.75  11.25  18.00  27.00  45.00 
6.75     6.75    11.25    18.00    27.00  45.00 

ENTRALIA,    8,657   pop.;    Lewis  Co.; 

TV  alloc:  Chan.  17. 

ELA,    lkw,    1470kc,    Western  Radio 

■Sales,  O'Connell,  Keating 

7.50  7.50  15.00  20.00  30.00  50.00 
7.50     7.50    15.00    20.00    30.00  50.00 


S 1 


ote:  All  rates  one-time.  Population, 
>me  and  radio  home  figures  given  for 
ties  over  10,000.  Sources:  See  fore- 
ord. 


MARKET  INDICATORS  FOR  WASHINGTON 

CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio   

Radio  Homes   

Retail  Sales   

Automobiles   

Telephones   


*  Includes  Alaska. 

(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


FIGURES 

YR. 

FIGURES 

YR. 

2,378,963 

'50 

1  736  191 

'40 

1,503,166 

'50 

(Y\  921  969 

'40 

875,797 

'50 

(1)  814  222 

'40 

736,944 

'50 

537,337 

'40 

97.8% 

'50 

90.6% 

'40 

739,542 

'50 

472,553 

'40 

,444,546,000 

'51 

$2,206,766,000 

'48 

969,783 

'51 

924,220 

'50 

792,200 

'52 

474,600 

'45 

706,300,000 

'51 

$  189,000,000 

'40 

362,066,680 

'49 

$  354,453,176 

'44 

598,432,536 

'51 

*$  462,153,326 

'50 

CHEHALIS,  5,639  pop.;  Lewis  Co. 
COLFAX,  3,057  pop.;  Whitman  Co. 
KCLX,  250w,  1450kc 

SB  1M  5M  15M  30M  1  Hr 
D  4.00  5.00  9.00  18.00  26.00  36.00 
N     4.00     5.00     9.00    18.00    26.00  36.00 

ELLENSBURG,  8,430  pop.;  Kittitas  Co.; 

TV  alloc:  Chans.  49,  *65. 
KXLE,  250w,  1240kc,  Moore 
D      5.00     5.00    10.00    20.00  35.00 
N     5.00     5.00    10.00    20.00  35.00 

EPHRATA,  4,589  pop.;  Grant  Co.;  TV 

alloc:  Chan.  43. 
KULE,  250W-D,  730kc 

(No  rates  available) 

EVERETT,  33,849  pop.;  11,737  homes; 
97.7%  radio;  11,467  radio  homes; 
Snohomish  Co.;  TV  alloc:  Chans.  22, 

28. 

KRKO,  lkw,  1380kc,  Don  Lee,  Mc- 
Gillvra 

D  5.50  5.50  8.40  14.00  21.00  35.00 
N      7.00     7.00    10.00    20.00    30.00  50.00 

GRAND    COULEE,   2,741    pop.;  Grant 

Co.;  TV  alloc:  Chan.  37. 
KFDR,  250w,  1400kc 

D  2.70  3.75  5.75  10.00  15.00  22.50 
N     2.70     3.75     5.75    10.00    15.00  22.50 

HOQUIAM,  11,123  pop.;  3,710  homes; 
96.4%  radio;  3,576  radio  homes; 
Grays  Harbor  Co.;  TV  alloc:  Chan. 

,52. 


KELSO,   7,345   pop.;  Cowlitz   Co.;  TV 

alloc:  Chan.  39. 
KELS,  250w,  1490kc 

SB       1M      5M  15M      30M     1  Hr 

D      5.00     5.00    10.00  13.50    20.50  34.00 

N      5.00     5.00    10.00  13.50    20.50  34.00 

KENNEWICK,  10,106  pop.;  3,064  homes; 
98.0%  radio;  3,003  radio  homes; 
Benton  Co.;  TV  alloc:  Chan.  25. 
Other  asgmts.:  (Kennewick-Richland- 
Pasco)  Chan.  *41. 

KWIE,  lkw,  610kc 

D  3.00  4.05  8.15  13.75  21.25  37.50 
N      4.80     6.50    12.50    20.00    33.00  57.50 

KIRKLAND,  4,713  pop.;  King  Co. 

KRKL,  250w-D,  1050kc,  Continental 

D  20.00    35.00  60.00 

LONGVIEW,  20,399  pop.;  6,300  homes; 
98.7%  radio;  6,218  radio  homes; 
Cowlitz  Co.;  TV  alloc:  Chan.  33. 

KWLK,  250w,  1400kc,  MBS,  Grant,  Con- 
,    lan,  BMB 

D  5.25  5.25  10.50  14.00  21.00  35.00 
N      7.50     7.50    14.25    19.00    30.00  50.00 

MOSES  LAKE,  2,679  pop.;  Grant  Co. 
KSEM,  250w,  1450kc,  KBS,  Cooke 
D  4.50     6.75    12.00  18.00 

N  4.50     6.75    12.00  18.00 

MOUNT  VERNON,  5,230  pop.;  Skagit 
Co. 

KBRC,  500w,  1430kc,  Moore,  Conlan 
D      4.75      4.75      7.00    12.00    18.00  30.00 
N      5.50      5.50      8.50    14.00    21.00  35.00 

OLYMPIA,  15,819  pop.;  5,525  homes; 
98.4%  radio;  5,437  radio  homes; 
Thurston  Co.;  TV  alloc:  Chan.  60. 

KGY,  250w,  1240kc,  MBS,  Grant,  Con- 
lan 

D      5.25      5.25    10.50    14.00    21.00  35.00 

N      7.50     7.50    15.00    20.00    30.00  50.00 

( Continued  on  page  206 ) 
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OMAK,  3,791  pop.;  Okanogan  Co.;  TV 
alloc.  (Omak-Okanogan) :  Chan.  *35. 

KOMW,  lkw-D,  680kc,  West  Coast 
Radio  Sales,  Keating,  Western  Radio 
Sales 

SB  1M  5M  15M  30M  1  Hr 
D  9.60    24.00    42.00  66.00 


PASCO,  10,228  pop.;  3,251  homes;  95.7% 
radio;  3,111  radio  homes;  Franklin 
Co.;  TV  alloc:  Chan.  19.  (also  see 
Kennewick-Richland-Pasco. ) 

KPKW,  250w,  1340kc,  ABC,  Keating, 
Griffith 

D      5.00     6.00  10.00    17.50    28.50  47.50 

N      6.75     8.00  13.00    21.00    33.00  54.00 


PORT  ANGELES,  11,233  pop.;  3,741 
homes;  97.3%  radio;  3,640  radio 
homes;  Clallam  Co.;  TV  alloc:  Chan. 
16. 

KONP,  250w,  1450kc,  Keating,  Cdnlan 

D  3.00  4.00  6.00  10.00  18.00  30.C0 
N      3.00     4.00      6.00    10.00    18.00  30.00 


PULLMAN,  12,022  pop.;  2,722  homes; 
98.9%  radio;  2,692  radio  homes; 
Whitman  Co.;  TV  alloc:  Chans.  HO, 
24. 

KBKH,  lkw-D,  150kc 

D      2.40     3.60     8.00    16.00    20.00  35.00 


PUYALLUP,  10,010  pop.;  3,364  homes; 
98.1%  radio;  3,300  radio  homes; 
Pierce  Co. 

KPUY,  100w,  1450kc 

D  3.75  4.75  7.50  10.00  18.00  25.00 
N     3.75     4.75     7.50    10.00    18.00  25.00 


RAYMOND,  4,110  pop.;  Pacific  Co. 

KAPA,  250w,  1340kc,  Pearson 

D  4.00  4.00  5.00  9.00  15.00  25.00 
N     5.00     5.00     6.00    10.00    18.00  30.00 


RENTON,    16,039    pop.;  4,877  homes; 

98.2%  radio;  4,789  radio  homes; 
King  Co. 

KXRN,  250w,  1230kc 


7.20  15.00  20.00  30.00  50.00 
7.20    15.00    20.00    30.00  50.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


RICHLAND,  21,809  pop.;  5,659  homes; 
98.0%  Radio;  5,546  radio  homes;  Ben- 
ton Co.;  TV  alloc:  Chan.  31  (also  see 
Kennewick-Richland-Pasco.) 

KALE,  lkw,  960kc,  O'Connell,  Hall 

SB      1M     5M     15M     30M     1  Hr 

D  9.50  15.00  18.00  26.00  36.00  60.00 
N    12.00    15.00    24.00    30.00    48.00  70.00 

KALE-FM,  Chan.  280,  103.9mc,  58kw 

SEATTLE,  467,591  pop.;  154,511  homes; 
97.4%  radio;  150,493  radio  homes; 
King  Co.;  TV  alloc:  Chans.  4,  5 
(KING-TV),  7,  *9,  20,  26. 


4  AM  affiliates,  average  1-time  rates 
D    21.37    30.25    36.37    60.75    91.12  151.87 
N    46.25    62.00    70.75  121.50  182.25  303.75 

5  AM  non-affiliates,  average  1-time 
rates 

D  10.50  13.62  20.25  30.16  45.74  77.90 
N    15.17    18.50    27.00    37.45    56.17  93.62 

KING,  50kw,  1090kc,  Blair,  Ward, 
Hooper 

D  15.00  22.50  30.00  60.00  90.00  150.00 
N    15.00    22.50-  30.00    60.00    90.00  150.00 

KING-FM,  Chan.  251,  98.1mc,  15kw, 
Blair,  Bonus 

KING-TV,  Chan.  5,  9.79kw-aur.;  18.9kw- 
vis.;  ABC,  NBC,  CBS,  DuMont, 
Blair-TV 

D  25.00  55.00  70.00  110.00  165.00  275.00 
N    40.00  110.00  140.00  220.00  330.00  550.00 

KIRO,  50kw,  710kc,  CBS,  Free  &  Peters 
D  30.00  41.00  50.00  75.00  112.50  187.50 
N   65.00    78.00    92.00  150.00  225.00  375.00 

KIRO-FM,  Chan.  264,  100.7mc,  5.7kw, 
Free  &  Peters,  Bonus 

KISW  (FM),  Chan.  260,  99.9mc,  2.1kw 
D      5.25      7.50  18.75    27.00  45.00 

N      5.25      7.50  18.75    27.00  45.00 

KJR,  5kw,  950kc,  ABC,  Avery-Knodel, 
BMB 

D  18.00  25.00  35.00  56.00  84.00  140.00 
N    35.00    60.00    70.00  112.00  168.00  280.00 

KOL,  5kw,  1300kc,  Forjoe,  BMB 

D    10.00    10.00    16.00    24.00    36.00  60.00 

N    18.00    18.00    26.00    40.00    60.00  100.CO 

KOMO,    50kw,  lOOOkc,    NBC,  Petry, 

Pulse,  BMB 

D    25.00    35.00  37.50    72.00  108.00  180.00 

N    60.00    70.00  75.00  144.00  216.00  360.00 

KOMO-FM,  Chan.  225,  98.9mc,  14.4kw, 
Petry,  Bonus  all  broadcasting  hours 

KRSC,  lkw,  1150kc,  Tracy-Moore 

D    10.00    12.00    20.00    32.00    48.00  80.00 

N    12.50    15.00    25.00    40.00    60.00  100.00 

KTW,  lkw,  1250kc 
D 
N 


9.80  14.70  24.50 
9.80    14.70  24.50 

KVI,  5kw,  570kc,  MBS,  Don  Lee,  Hol- 

ingbery,  BMB 
D    12.50    20.00    23.00    40.00    60.00  100.C0 
N    25.00    40.00    46.00    80.00  120.00  200.00 

KXA,  lkw-D,  770kc 

D     7.00    10.00    15.00    25.00    40.00  75.00 


SPOKANE,  161,721  pop.;  53,009  homes; 
97.6%  radio;  51,737  radio  homes; 
Spokane  Co.;  TV  alloc;  Chans.  2,  4 
(KXLY-TV  grant),  6  (KHQ-TV 
grant),  *7. 


3  AM  affiliates,  average  1-time  rates 

SB      1M     5M     15M     30M     1  Hr 

D  14.50  19.75  24.33  43.33  64.67  108.33 
N    29.00    39.50    48.67    86.33  128.67  216.67 


2   AM   non-affiliates,    average  1-time 
rates 

D  /5.00  7.50  11.00  15.00 
N     7.50    10.75    16.00  23.50 


KGA,  50kw,  1510kc,  ABC,  Petry 

D  12.50  17.50  25.00  48.00  72.00  120.00 
N    25.00    35.00    50.00    96.00  144.00  240.00 

KHQ,  5kw,  590kc,  NBC,  Katz,  BMB 

D  18.50  22.00  30.00  48.00  72.00  120.00 
N    37.00    44.00    60.00    96.00  144.00  240.00 

KNEW,  5kw,  790kc,  MBS,  Weed,  Hooper 


D  12.50 
N  25.00 


18.00  34.00  50.00  85.00 
36.00    68.00  100.00  170.00 


KREM,  lkw,  970kc,  Forjoe,  Barrometer, 
ARBI 

D  6.00  9.00  12.00  15.00 
N     9.00    13.50    18.00  27.00 

KSPO,  250w,  1230kc 

D  4.00  6.00  10.00  15.00  25.00  40.00 
N     6.00     8.00    14.00    20.00    30.00  45.00 

KXLY,  5kw,  920kc,  CBS,  Walker 
(No  rates  available) 

SUNNYSIDE,  4,194  pop.;  Yakima  Co. 

KREW,  250w,  1230kc,  Forjoe 

D      4.00  6.00     8.00  15.00 

N     4.00  6.00     8.00  15.00 

TACOMA,  143,673  pop.;  48,116  homes; 
98.1%  radio;  47,201  radio  homes; 
Pierce  Co.;  TV  alloc:  Chans.  11,  13, 
*56,  62. 


2    AM    non-affiliates,    average  1-time 
rates 

D  8.10  8.10  14.20  24.00  36.00  60.00 
N    13.50    13.50    24.00    40.00    60.00  100.00 


KMO,  5kw,  1360kc,  Branham,  Keating, 
Conlan 

D  9.00  9.00  14.40  24.00  36.00  60.00 
N    15.00    15.00    24.00    40.00    60.00  100.00 

KTAC,  lkw,  850kc,  McGillvra 

D  7.20  7.20  14.00  24.00  36.00  60.00 
N    12.00    12.00    24.00    40.00    60.00  100.00 

KTNT  (FM),  Chan.  247,  97.3mc,  lOkw 

(See  Transit  Radio  FM,  listing  for 
rates) 


VANCOUVER,  41,664  pop.;  12,6:i| 
homes;  98.1%  radio;  12,394  rad  \ 
homes;  Clark  Co. 

KVAN,  lkw,  910kc,  Keating,  O'Connel 
SB      1M     5M     15M     30M  1 


5.00 
6.25 


6.00  12.00  24.00  36.00  60" 
7.50    15.00    30.00    45.00  75(|| 


WALLA  WALLA,  24,102  pop.;  7,2:3 
homes;  97.6%  radio;  7,054  rad  i 
homes;  Walla  Walla  Co.;  TV  alloc! 
Chans.  5,  8,  *22. 


2  AM  affiliates,  average  1-time  rates  L 
D  7.50  7.00  11.10  14.20  28.80  48(1 
N    10.00     9.00    16.00    28.00    42.00    70  ol 


KTEL,  250w,  1490kc,  ABC,  Grant,  Corl 

lan 


5.00  7.20  14.40  21.60  36.(8 
6.00    12.00    24.00    36.00  60.(3 


KUJ,  5kw,  1420kc,  MBS,  Weed,  Moor. 
BMB 

D  7.50  9.00  15.00  24.00  36.00  60.(1 
N    10.00    12.00    20.00   32.00    48.00  80.(1 

WENATCHEE,  13,072  pop.;  4,488  home; 
97.3%  radio;  4,367  radio  homes! 
Chelan  Co.;  TV  alloc:  Chans.  *45,  5:| 


2  AM  affiliates,  average  1-time  rates  ! 

D  10.00  9.00  11.50  19.00  30.50  47.5, 
N    12.00    11.50    15.50    26.50    40.00  65.01 


KPQ,  5kw,  560kc,  ABC,  Meeker,  ARB 

D  10.00  12.00  15.00  25.00  40.00  60.0 
N    12.00    15.00    20.00    35.00    50.00  80 

KWNW,  250w,  1340kc,  MBS,  Don  "Lei 
McGillvra,  Moore 


6.00     8.00    13.00    21.00  35.0 
8.00    11.00    18.00    30.00    50.0  - 


YAKIMA,    38,486   pop.;    12,693   homes  tr 

97.4%    radio;    12,363    radio    homes  ;,L 
Yakima  Co.;  TV  alloc:  Chans.  23,  2! 
*47. 


3  AM  affiliates,  average  1-time  rates 

D  8.00  8.67  13.17  21.73  31.60  52.6 
N    10.17    10.83    17.67    29.00    45.33  70.0 


1460kc,  CBS 


KIMA,   lkw-D,  500w-N 
Weed,  Hooper 

D      8.00    10.00    12.50    20.00  30.00  50.0 

N     9.00    11.00    15.00    25.00  40.00  60.0 


U 

3 

I 


KIT,    5kw-D,    lkw-N  ,  1280kc,  ABC 
NBC,  Branham,  Keating 

D  9.00  9.00  12.00  19.20  28.80  48.0 
N    12.00    12.00    20.00    32.00    48.00  80.0i 


KYAK,  250w,  1400  kc,  MBS 

D      7.00     7.00    15.00   26.00    36.00  60.0| 
N     9.50     9.50    18.00    30.00    48.00    70.0  njl! 


Ill 


Al 


Stations,  sponsors  and  agencies  ACCLAIM  Ziv's  new  radio  triumph! 

STARRING 

TYRONE  POWER 

as  Senator  Dean  Edwards  who  puts 
the  people's  rights  above  political 
fights! 

FEATURING 

Edwin  C.  Hill 

who  adds  authenticity  with  his  ab- 
sorbing commentary! 

with  an  all-star  supporting 
cast 
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BROAD  CASTING 


1  County 


WASHINGTON  MARKET  DATA  BY  COUNTIES 


1950 
Population 


Vdams    6,584 

Asotin   10,878 

I  Jentbn    51,370 

Chelan    39,301 

j  Clallam    26,396 

:iark    85,307 

.    :olumbia    4,860 

Cowlitz    53,369 

3ouglas    10,817 

?erry    4,096 

J  ?rankUn    13,563 

I  Jarfield    3,204 

J  5rant    24,346 

1'jrrays  Harbor    53,644 

Island    11,079 

,    Tefferson    11,618 

1  iCing    732,992 

J  ptsap    75,724 

tllittitas    22,235 

J.pickitat    12,049 

Tlewis    43,755 

i  jincoln    10,970 

1  Hason    15,022 

I  Jkanogan    29,131 

Sf^acific    16,558 

•  »  'end  Oreille    7,413 

i  3ierce    275,876 

ufLSan  Juan   3,245 

4>kagit    43,273 

i  *  Skamania    4,788 

1  Snohomish    111,580 

Spokane    221,561 

I  Stevens    18,580 

esbrhurston    44,884 

Vahkiakum    3,835 

Valla  Walla    40,135 

1 '  Vhatcom    66,733 

«  Whitman    32,469 

fakima    135,723 


1940 

Population 

6,209 
8,365 
12,053 
34,412 
21,848 
49,852 
5,549 
40,155 
8,651 
4,701 
6,307 
3,383 
14,668 
53,166 
6,098 
8,918 
504,980 
44,387 
20,230 
11,357 
41,393 
11.361 
11,603 
24,546 
15,928 
7,156 
182,081 
3,157 
37,650 
4,633 
88,754 
164,652 
19,275 
37,285 
4,286 
30,547 
60,355 
27.221 
99,019 


Percentage 
Increase 

6.0 
30.0 
326.2 
14.2 
20.8 
71.1 
—12.4 
32.9 
25.0 
—12.9 
115.0 
—5.3 
66.0 
0.9 
81.7 
30.3 
45.2 
70.6 
9.9 
6.1 
5.7 
—3.4 
29.5 
18.7 
4.0 
3.6 
51.5 
2.8 
14.9 
3.3 
25.7 
34.6 
—3.6 
20.4 
—10.5 
31.4 
10.6 
19.3 
37.1 


1950  1950 
Urban  Rural 
Population  Population 


5,617 
37,618 
15,762 
11,233 
47,077 

2,979 
27,684 


10,228 

10,009 
30.776 

6,888 
636,623 
30,708 
8,430 

14,296 

5,045 
6,397 
4,110 

183,198 

15,448 

47,882 
183,289 
3,033 
18,544 

27,276 
34,112 
15,079 
63,825 


6,584 

5,261 
13,752 
23,539 
15,163 
38,230 

1,881 
25,685 
10,817 

4,096 

3,335 

3,204 
14,337 
22,868 
11,079 

4,730 
96,369 
45,016 
13,805 
12,049 
29,459 
10,970 

9,977 
22,734 
12,448 

7,413 
92,678 

3,245 
27,825 

4,788 
63,698 
38,272 
15,547 
26,340 

3,835 
12,859 
32,621 
17,390 
71,898 


1950 
Homes 

2,076 
3,460 

14,258 

12,482 
8,264 

25,911 
1,606 

16,137 
3,268 
1,198 
4,201 
1,024 
6,959 

17,420 
3,400 
3,358 
236,262 

23,206 
6,717 
3,780 

13,765 
3,421 
4,827 
8,696 
5,512 
2,257 

79,015 
1,184 

13,296 
1,514 

35,870 

69,030 
5,471 

14,465 
1,171 

11,840 

21,272 
9,169 

40,182 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes  ($  000) 


2,039 
3,391 

13,930 

12,220 
8,024 

25,471 
1,559 

15,814 
3,216 
1,142 
4,037 
1,008 
6,750 

16,880 
3,329 
3,257 
230,828 

22,904 
6,549 
3,655 

13,448 
3,359 
4,692 
8,400 
5,358 
2,180 

77,514 
1,150 

13,043 
1,470 

35,153 

67,442 
5,285 

14,205 
1,150 

11,568 

20,910 
9,041 

39,218 


98.2 
98.0 
97.7 
97.9 
97.1 
98.3 
97.1 
98.0 
98.4 
95.3 
96.1 
98.4 
97.0 
96.9 
97.9 
97.0 
97.7 
98.7 
97.5 
96.7 
97.7 
98.2 
97.2 
96.6 
97.2 
96.6 
98.1 
97.1 
98.1 
97.1 
98.0 
97.7 
96.6 
98.2 
98.2 
97.7 
98.3 
98.6 
97.6 


1,507 
2,174 
2,748 
9,027 
5,406 

13,235 
1,427 

10,329 
2,202 
990 
1,548 
880 
3,916 

13,918 
1,652 
2,092 
150,794 

12,731 
4,964 
2,618 

10,278 
2,929 
2,967 
5,368 
4,101 
1,572 

49,690 
855 
9,659 
1,134 

24,388 

44,715 
4,240 

10,324 
1,012 
7,319 

16,660 
7,138 

24,046 


9,617 

4,676 
49,234 
48,548 
29,253 
64,033 

4,525 
54,723 

5,494 

1,377 
22,061 

3,725 
17,869 
64,570 

5,703 

7,913 
849,437 
65,949 
25,418 

9,748 
46,529 
14,738 
12,467 
20,164 
15,476 

4,594 
239,944 

2,177 
46,101 

1,969 
103,507 
243,853 
12,476 
45,341 

1,810 
50,142 
70,632 
32,988 
135,765 


1949 
Farm  Income 

$14,873,728 
2,611,370 
8,560,126 

15,588,722 
2,664,949 
8,464,204 
6,094,166 
2,827,129 

12,367,934 
1,066,056 
4,765,231 
5,369,761 
9,001,077 
3,080,212 
2,826,654 
824,842 

18,109,537 
2,133,518 
9,029,214 
5,583,024 
7,887,962 

20,310,378 
640,121 

13,896,597 
1,262,143 
990,359 

11,861,438 
721,468 

11,207,037 
439,588 

11,218,642 

16,176,168 
5,148,871 
3,867,590 
1,173,523 

17,767,632 

15.341,909 

31,317,868 

54,898,839 


1949  Mfg. 
1949  Taxable 
1950       Mfg.  Em-  Payrolls 
Automobiles  ployment    1st  ©tr. 


2,518 
3,462 

14,295 

14,101 
8,613 

29,034 
1,918 

18,130 
2,338 
744 
7,168 
1,275 
6,826 

17,092 
3,649 
2,995 
227,476 

22,459 
7,162 
3,975 

14,539 
4,085 
4,949 
9,217 
4,974 
2,262 

76,321 
1,060 

15,120 
1,441 

36,022 

67,401 
4,970 

10,453 
1,120 

11,987 

21,695 
9,447 

41,972 


23 
56 
8,419 
1,007 
3,027 
6,650 
101 
8,484 
14 
98 
107 
44 
52 
8,068 
69 
718 
63,997 
797 
403 
809 
2,328 
328 
1,981 
950 
1,868 
435 
16,581 
120 
2,500 
197 
7,319 
11,977 
635 
4,278 
409 
877 
3,259 
129 
3,187 


$  14,000 
29,000 
8,339,000 
668,000 
2,593,000 
5,217,000 
105,000 
6,577,000 
4,000 
39,000 
92,000 
34,000 
27,000 
5,949,000 
20,000 
580,000 
52,028,000 
614,000 
264,000 
481,000 
1,213,000 
156,000 
1,659,000 
734,000 
966,000 
255,000 
13,433,000 
83,000 
1,970,000 
119,000 
5,834,000 
9,352,000 
439,000 
3,044,000 
172,000 
605,000 
2,491,000 
71,000 
2,266,000 


'Nfote:  For  sources  see  foreword.   1951  Retail  Sales,  copyright  1952  "Sales  Management."    Further  reproduction  unlicensed. 


WEST  VIRGINIA 


SPOT  RATE  FINDER 


£  ,,BECKLEY,    19,397   pop.;    5,581  homes; 
»  r   93.8%     radio;     5,235    radio  homes; 
*    Raleigh  Co.;  TV  alloc:  Chans.  6.  21. 
WJLS.    lkw-D.   500w-N,   560kc,  Weed, 
Conlan,  BMB 

SB       1M      5M      15M      30M  1  Hr 

'D     9.00     9.00    15.00    30.00    45.00  75.00 

m<N    12.00    12.00    20.00    40.00    60.00  100.00 

WJLS-FM,    Chan.    258,    99.5mc,  34kw, 

CBS,  Weed 

D      2.50     2.50     5.00    10.00    15.00  25.00 

N     5.00     5.00    10.00    20.00    30.00  50.00 

WWNR,   lkw-D,  500W-N,  620kc,  MBS, 
Walker 

jO(j)D      6.00     9.00    14.00    24.00    45.00  75.00 

(0$M     8.00   12.00   18.00   33.00   60.00  100.00 
3LUEFIELD,  21,506  pop.;  5,803  homes; 
94.5%  radio:  5.484  racHo  homes;  Mer- 
cer Co.;  TV  alloc:  Chan.  41. 

fl$  ' 

Ml!  AM  affiliates,  average  1-time  rates 
'  p     5.25     5.75    11.50    23.00    34.50  57.50 
^     7.25     8.00    16.00    32.00    48.00  80.00 


JVHIS,  5kw,  1440kc,  NBC,  Katz 
D      7.50     7.50    15.00    30.00    45.00  75.00 
10.00    10.00    20.00    40.00    60.00  100.00 
WKOY,  250w,  1240kc,  MBS 
0     3.00     4.00     8.00    16.00    24.00  40.00 
!I     4.50     6.00    12.00   24.00   36.00  60.00 
SHARLESTON,     73,501     pop.;  22,289 
homes;    94.9%    radio;    21,152  radio 
homes;    Kanawha    Co.;    TV  alloc: 
Chans.  8,  *43,  49. 

AM  affiliates,  average  1-time  rates 
3    10.68    10.86    16.50    34.75    51.25  80.00 
S    12.97    13.22    23.70    46.90    70.98  117.88 

ATCAW,  250w,  1400kc 

5  4.00  4.00  10.00  20.00  30.00  50.00 
ST  6.00  6.00  15.00  30.00  45.00  75.00 
rVCHS,    5kw,    580kc,    CBS,  Branham, 

Hooper,  BMB 
J    16.70    16.70    27.00    54.00    80.00  120.00 

*  19.38  19.38  36.30  72.60  108.90  181.50 
VGKV,    250w,    1490kc,    NBC,  Meeker, 

Hooper 

3      8.00     8.00    12.00    30.00    40.00  60.00 

*  11.50  11.50  21.50  40.00  60.00  100.00 
VGKV-FM,    Chan.    253,    98.5mc,  5kw, 

Bonus 

VKNA,    5kw-D,    lkw-N,    950kc,  ABC, 

Weed,  BMB 
)      9.00     9.75    15.00    30.00    45.00  75.00 
J    12.00    13.00    25.00    50.00    75.00  125.00 
'  VKNA-FM,    Chan.    248,    97.5mc,  3kw, 

Weed,  Bonus 
VTIP,    250w,    1240kc,    MBS,  Forjoe, 

Hooper 

)  9.00  9.00  12.00  25.00  40.00  65.00 
I     9.00     9.00    12.00    25.00    40.00  65.00 


iote:  All  rates  one-time.  Population, 
tome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
rord. 

IROADCASTING    •  Telecasting 


CLARKSBURG,      32,014  pop.;  9,871 

homes;     96.0%     radio;  9,476  radio 

homes;  Harrison  Co.;  TV  alloc: 
Chans.  12,  22. 


2  AM  affiliates,  average  1-time  rates 
SB      1M     5M     15M     30M     1  Hr 


3.48 
5.13 


3.98 
5.63 


6.95  13.90  20.85  32.25 
10.75    21.50    32.25  53.75 


WBLK,  250w,  1400kc,  NBC,  Branham 

D      5.00     6.00    10.00  20.00    30.00  45.00 

N      7.00     8.00    15.00  30.00    45.00  75.00 

WHAR,  250w,  1340kc,  MBS,  ABC 

D      1.95     1.95     3.90  7.80    11.70  19.50 

N     3.25     3.25     6.50  13.00    19.50  32.50 


WPDX,  lkw-D,  750kc 

D      6.00     7.50    12.00    25.00    45.00  75.00 

WPDX-FM,  Chan.  236,  95.1mc,  2kw 
(Rates  upon  request) 

EAST  RAINELLE,  1,695  pop.;  Green- 
brier Co. 

WERL,  250w,  1450kc 
(CP) 

ELKINS,  9,121  pop.;  Randolph  Co.;  TV 
alloc:  Chan.  40. 


WDNE, 
BMB 


250w,    1240kc,    MBS,  Keller, 


SB 

1M 

5M 

15M 

30M 

1  Hr 

4.55 

5.45 

8.50 

17.00 

25.50 

52.50 

6.40 

7.70 

12.00 

24.00 

36.00 

50.00 

*  * 

* 

FAIRMONT,  29,346  pop.;  8,877  homes; 
95.4%  radio;  8,469  radio  homes; 
Marion  Co.;  TV  alloc:  Chan.  35. 


2  AM  affiliates,  average  1-time  rates 

SB       1M      5M      15M      30M     1  Hr 


6.75  7.50  14.50  27.00  42.00  67.50 
10.50    12.00    22.50    42.50    62.50  110.00 


WMMN,  5kw  920kc,  CBS,  Katz,  BMB 
D      9.00     9.00    18.00    36.00    54.00  90.00 
N    15.00    15.00    30.00    60.00    90.00  150.00 

WWW,  250w,  1490kc,  MBS,  ABC,  Con- 
lan 

D      4.50      6.00    11.00  18.00  30.00  45.00 

N      6.00     9.00    15.00  25.00  45.00  70.00 

WJPB  (FM),  Chan.  222,  92.3mc,  lOkw, 
Bonus 

(Continued  on  page  208) 
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HUNTINGTON,  W.  VA. 

SERVING  3  STATES 


IN  1951 

31 ,573 

RADIOS" 


WERE 
SOLD 
IN  THE 


28 

COUNTY 

RADIO 
STATION 

WSAZ 

BMB 

COVERAGE 
AREA 


★  radio-tv.  mfrs.  assn.,  1951 

*  *  does  not  include  auto 

RADIOS 


5000  WATTS  DAY 
1000  WATTS  NIGHT 
930  KC 


RADIO  STATION 

VfSAZ 


WEST  VIRGINIA 


SPOT  RATE  FINDER 


(Continued  from  page  207) 


HINTON,  5,780  pop.;  Summers  Co.;  TV 
alloc:  Chan.  31. 

HUNTINGTON,  88,353  pop.;  25,599 
homes;  93.5%  radio;  23,935  radio 
homes;  Cabell,  Wayne  Cos.;  TV 
alloc:  Chans.  3  (WSAZ-TV,  now 
Chan.  5),  13,  *53. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  ill 
D  7.00  7.50  14.49  24.75  40.88  68.13 
N    10.45    11.25    23.82    44.75    65.40  111.87 

WHTN,  lkw-D,  800ke,  Conlan 

D      5.00      7.00    12.00    18.00    30.00  50.00 

WHTN-FM,  Chan.  263,  100.5mc,  53kw, 
Bonus 

WPLH,  250w,  1450kc,  MBS,  Conlan, 
BMB 

D  4.00  5.00  10.00  15.00  30.00  50.00 
N      6.40      8.00    16.00    32.00    48.00  80.00 

WPLH-FM,  Chan.  273.  102.5mc.  41kw, 
Walker,  Bonus 

WSAZ,  5kw-D,  lkw-N,  930kc,  ABC, 
Katz,  Hooper,  BMB 

D  10.00  10.00  18.98  34.50  51.75  85.25 
N    14.50    14.50    31.63    57.50    82.80  143.75 

WSAZ-TV,  Chan.  5,  8.4kw-aur.;  16.8kw- 
vis.;  ABC,  CBS,  NBC,  DuMont,  Katz 

D  36.00  36.00  45.00  72.00  108.00  180.00 
N    72.00    72.00    90.00  144.00  216.00  360.00 


LOGAN, 

5,079  pop.; 

Logan  Co. 

TV 

alloc. : 

Chan.  23. 

2  AM 

non-affiliates, 

average  1 

-time 

rates 

D  8.00 

8.00  14.80 

26.00  40.50 

68.00 

N  8.00 

8.00  14.80 

26.00  40.50 

68.C0 

WLOG,  250w,  1230kc 

D  6.00  6.00  9.60  12.00  21.00  36.00 
N      6.03     6.00     9.60    12.00    21.00  36.00 

WLOG-FM,   Chan.   277,    103.3mc,  lkw, 
Bonus 

WVOW.   5kw-D,   lkw-N,  1290kc,  KBS, 
McGillvra 

D  10.00  10.00  20.00  40.00  60.00  100.00 
N    10.00    10.00    20.00    40.00    60.00  100.00 

WVOW-FM,   Chan.  222,  92.3mc,  22kw, 
Bonus 


MARTINSBURG,  15,621  pop.:  4,806 
homes;  94.6%  radio;  4,546  radio 
homes;  Berkeley  Co.;  TV  alloc: 
Chan.  58. 

WEPM,  250w,  1340kc,  McGillvra,  BMB 

D  4.50  6.00  9.00  18.00  27.00  45.00 
N      6.00     9.00    15.00    30.00    45.00  75.00 

WEPM-FM,  Chan.  232,  94.3mc,  0.88kw, 
McGillvra,  Bonus 


MATEWAN,  989  pop.;  Mingo  Co. 

WHJC,  lkw-D,  1360kc 

D      3.00     4.50     9.75    18.00    33.75  60.00 

MONTGOMERY,    3,484    pop.;  Fayette, 
Kanawha  Cos. 

WMON,  250w,  1340kc,  MBS,  Conlan 


5.00 
6.00 


6.00  8.00  15.00  24.00  40.00 
7.50    10.00    20.00    35.00  60.00 


MOOREFIELD,  1,405  pop.;  Hardy  Co. 

WEGG,  lkw-D,  790kc 
(CP) 


MORGANTOWN,  25,525  pop.;  6,781 
homes;  95.7%  radio;  6,489  radio 
homes;  Monongalia  Co.,  TV  alloc: 
Chan.  *24. 

WAJR,  250w,  1230kc,  MBS,  SAMS 

D  5.35  7.50  10.00  20.00  30.00  50.00 
N     6.50     9.00    14.00    28.00    42.00  60.00 

WAJR-FM,  Chan.  257,  99.3mc,  lkw, 
Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 
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MARKET  INDICATORS  FOR  WEST 

CLASSIFICATIONS  FIGURES  YR. 

Population    2,005,552  '50 

Urban  Population    694,487  '50 

Rural  Population    1,311,065  '50 

Total  Homes    518,771  '50 

Percentage  Radio    92.0%  '50 

Radio  Homes    464,853  '50 

Retail  Sales    $1,289,352,000  '51 

Automobiles   490,211  '51 

Telephones    370,600  '52 

New  Construction   S   175,000,000  '47 

Farm  Income   $   764,629,479  '49 

Internal  Revenue  Collections...  $   245,798,548  '51 


VIRGINIA 

FIGURES  YR. 

1,901,974  '40 

(1)  534,292  '40 

(1)  1,367,682  '40 

444,815  '40 

75.1%  '40 

326,347  '40 

$1,281,291,000  '4' 

482,275  '50 
211,900 
$  121,300,000 
$  608,363,452 
$  203,917,245 


'4i 
'4( 
'44 
'5C 


(i)  Oid  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  rcproductiot 
unlicensed.   For  other  sources  see  foreword. 


MOUND  SVILLE,  14,772  pop.;  3,969 
homes;  93.0%  radio;  3,691  radio 
homes;  Marshall  Co. 

WMOD,  lkw-D,  1470kc 

SB       1M      SM      15M      30M     1  lir 

D      4.50     6.00    10.50    15.00    30.00  45.00 

OAK  HILL,  4,518  pop.;  Fayette  Co. 

WOAY,  5kw-D,  8S0kc,  BMB 

D      6.00      6.00    12.00    24.00    36.00  60.00 

WOAY-FM,  Chan.  231,  94.1mc,  20kw, 
Bonus  (60%  of  AM  rates  after  AM 
sign-off) 

PARKERSBURG,     29,684     pop.;  9,564 

homes;     95.4%     radio;     9,124  radio 

homes;  Wood  Co.;  TV  alloc:  Chan. 
15. 


2  AM  affiliates,  average  1-time  rates 
D      5.00      6.00    10.00    20.00    30.00  45.00 
N      7.00      8.00    15.00    30.00    45.00  75.00 


WCOM,  250w,  1230kc,  ABC,  McGillvra, 
BMB 

D      5.00      6.00    10.00  20.00    30.00  45.00 

N      7.00      8.00    15.00  30.00    45.00  75.00 

WPAR,  250w,  1450kc,  CBS,  Branham 
D      5.00     6.00    10.00    20.00    30.00  45.00 
N      7.00     8.00    15.00    30.00    45.00  75.00 

WPAR-FM,  Chan.  293,  106.5mc,  9kw, 
Branham,  Bonus 

PINEVILLE,  1,082  pop.;  Wyoming  Co. 

WWYO,  lkw-D,  970kc 

D      6.00     8.00    12.00    24.00    36.00  60.00 

PRINCETON,  8,279  pop.;  Mercer  Co. 
WLOH,  250w,  1490kc,  ABC 
D     4.55     5.20    10.00    20.00    30.00  50.00 
N     3.50     4.00     8.00    16.00    24.00  40.00 

RONCEVERTE,  2,301  pop.;  Greenbrier 
Co. 

WRON,  250w,  1400kc,  NBC,  McGillvra, 
BMB 

D  4.00  4.00  8.00  16.00  24.00  40.00 
N     6.00     6.00    12.00    24.00    36.00  60.00 

WEIRTON,  24,005  pop.;  6,376  homes; 
97.7%  radio;  6,229  radio  homes; 
Brooke,  Hancock  Cos. 

WEIR,  lkw,  1430kc,  Walker 

D      4.90     6.00    14.00    28.00    42.00  70.00 

N      4.90     6.00    14.00    28.00    42.00  70.00 


WELCH,  6,603  pop.;  McDowell  Co.;  T\ 
alloc:  Chan.  25. 

WBRW,  250w,  1340kc,  MBS,  KBS 

SB       1M      5M      15M     30M  1H 

D  3.75     7.50    18.00    27.00  45.01 

N  6.00    12.75    28.50    42.75  67.51 

WELC,  lkw-D,  1150kc,  McGillvra 
D      3.44     4.69     9.38    15.63    30.00  45.0' 


WESTON,  8,945  pop.;   Lewis  Co.;  TA 
alloc:  Chan.  32. 

WHAW,     250w,     1450kc,     MBS,  KBS 
Cooke 


7.50  22.50  30.00  40.00  60. 0 
9.00    25.00    35.00    47.50  75.0 


WHEELING,  58,891  pop.;  18,028  homes 
96.4%  radio;  17,379  radio  homes 
Ohio  Co.;  TV  alloc:  Chan.  *57.  Othe 
asgmts.:  (Wheeling  -  Steubenvillf 
Ohio,  Chans.  7,  9,  51). 


2  AM  affiliates,  average  1-time  rates 

D  16.50  17.50  30.00  48.00  78.00  130.0 
N    30.00    31.25    57.00    92.00  150.00  250.0 


WHLL,  5kw-D,  1600kc 
D      7.50     9.00    12.00    17.70    31.75  53.C 

WKWK,  250w,    1400kc,    ABC,  Wee< 
BMB 

D      8.00  10.00    15.00    24.00    36.00  60( 

N    10.00  12.50    24.00    40.00    60.00  100. ( 

WKWK-FM,  Chan.  247,  97.3mc,  16kv 
Bonus 

WWVA,  50kw,  1170kc,  CBS,  Petry,  BM 

D  25.00  25.00  45.00  72.00  120.00  200. 
N    50.00    50.00    90.00  144.00  240.00  400. 

WWVA-FM,   Chan.  254,  98.7mc,  30k\ 
Petry,  Bonus 


WILLIAMSON,  8,624  pop.;  Mingo  CO 
TV  alloc:  Chan.  17. 

WBTH,  250w,  1400kc,  MBS,  Grant 


5.00 
5.00 


5.00  12.00  24.00  36.00  60. 
5.00    12.00    24.00    36.00  60 
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* 
* 
* 
* 
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QUICK  FACTS  About  a  Great  Market.. 


•  FAMILIES    1,408,800 


*  ^  One  of  America's  richest  markets  is  compressed  in  the  100  ad- 
J 

*  joining  counties  of  Eastern  Ohio,  Western  Pennsylvania  and  West 
J  Virginia  served  by  WWYA.    It's  the  rich,  thriving  Industrial 

*  Heart  of  America,  with  opportunity  unlimited  for  alert  advertisers: 

* 
* 

*  •  POPULATION   5,115,800 

* 

*  •  RETAIL  SALES  $3,944,723,000 

%  •  FOOD  SALES  $1,057,119,000 

*  •  GENERAL  MERCHANDISE  $  528,248,000 

t  •  FURN.,  HOUSE.,  RADIO  $  258,578,000 

$  •  DRUG  SALES  $  88,594,000 

$  •  EFFECTIVE  BUYING  INCOME  $5,930,497,000 

* 

■and  WWVA  Radio  Covers  It! 


tAt  This  vast  market  area  is  served  24  hours  a  day  by  the  friendly 


* 
* 

* 
* 

j  50,000  watts  of  WWVA.    The  balanced  programming  of  WWVA 

J  has  served  the  area  for  25  years  .  .  .  attracting  listeners,  building 

* 

*  sales  with  one  station,  one  cost,  one  billing.  A  John  Blair  man  can 
?■ 

*  tell  you  more  about  the  dynamic  advertising  force  that  is  WWVA. 
* 

* 


WWVA 


A  STORER  STATION— CBS  RADIO 
50,000  WATTS— WHEELING,  WEST  VIRGINIA 
Nationally  Represented  by  JOHN  BLAIR  &  CO. 


*  NATIONAL  SALES  OFFICES:  New  York  22,  485  Madison  Ave. 

*  Chicago  7,  230  No.  Michigan  Ave. 
* 

* 

i 
* 

*  
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WEST  VIRGINIA  MARKET  DATA  BY  COUNTIES 

1950  1950  1951 

1950  1940         Percentage       Urban  Rural  1950  1950    Percentage     1940  Retail  Sales 

County                           Population  Population  Increase     Population  Population    Homes     Radio  Homes  Radio  Radio  Homes    ($  000) 

Barbour    19,745  19,869  —0.6  2,531  17,214  5,133  4,563  88.9  3,044  6,382 

Berkeley    30,359  29,016  4.6  15,621  14,738  8,555  7,965  93.1  6,072  20,244 

Boone    33,173  28,556  16.2  33,173  7,729  6,972  90.2  3,930  16,542 

Braxton    18,082  21,658  —16.5  18,082  4,463  3,749  84.0  2,256  5,577 

Brooke    26,904  25,313  5.5  13,642  13,262  7,266  6,968  95.9  5,367  12,671 

Cabell    108,035  97,459  10.9  81,698  26,337  32,349  29,890  92.4  20,179  108,160 

Calhoun    10,259  12,455  —17.6  10,259  2,449  2,099  85.7  1,429  2,005 

Clay    14,961  15,206  —1.6  14,961  3,356  2,843  84.7  1,467  3,648 

Doddridge                            9,026  10,923  —17.4  9,026  2,412  2,132  88.4  1,587  3,018 

Fayette    82,443  80,628  2.3  9,680  72,763  20,090  18,704  93.1  13,556  52,805 

Gilmer                                 9,746  12,046  —19.1  9,746  2,420  2,081  86.0  1,447  2,354 

Grant                                   8,756          8,805  —0.6  8,756  2,168  2,127  98.1  1,225  5,388 

Greenbrier    39,295  38,520  2.0  2,643  36,652  9,859  8,942  90.7  5,944  23,520 

Hampshire    12,577  12,974  —3.1  12,577  3,213  2,863  89.1  1,850  4,608 

Hancock    34,388  31,572  8.9  24,343  10,045  9,188  8,977  97.7  6,827  18,749 

Hardy    10,032  10,813  —7.2  10,032  2,479  2,134  86.1  1,320  4,112 

Harrison    85,296  82,911  2.9  37,385  47,911  23,976  22,394  93.4  16,217  73,542 

Jackson    15,299  16,598  —7.8  15,299  4,024  3,593  89.3  2,502  6,341 

Jefferson    17,184  16,762  2.5  3,035  14,149  4,582  4,243  92.6  3,006  9,774 

Kanawha    239,629  195,619  22.5  135,514  104,115  64,387  60,266  93.6  37,521  215,926 

Lewis    21,074  22,271  —5.4  8,954  22,129  5,340  4,870  91.2  3,664  9,819 

Lincoln    22,466  22,886  —1.8  22,466  5,020  4,116  82.0  1,933  5,653 

Logan    77,391  67,768  14.2  15,294  62,097  17,472  15,952  91.3  9,886  50,910 

McDowell    98,887  94,354  4.8  16,047  82,840  22,302  20,719  92.9  14,838  59,672 

Marion    71,521  68,683  4.1  32,587  38,934  20,294  19,097  94.1  13,990  49,991 

Marshall    36,893  40,189  —8.2  21,775  15,118  10,136  9,426  93.0  7,524  15,007 

Mason    23,537  22,270  5.7  4,596  18,941  5,960  5,155  86.5  2,993  8,013 

Mercer    75,013  68,289  9.8  32,784  42,229  18,926  17,544  92.7  12,231  53,025 

Mineral    22,333  22,215  0.5  8,912  13,421  6,052  5,616  92.8  4,269  9,309 

Mingo    47,409  40,802  16.2  8,624  38,785  10,942  9,596  87.7  5,343  32,815 

Monongalia    60,797  51,252  18.6  29,843  30,954  15,906  14,824  93.2  10,328  43,290 

Monroe    13,123  13,577  —3.3  13,123  3,264  2,911  89.2  1,934  3,901 

Morgan    8,276          8,743  —5.3  8,276  2,295  2,144  93.4  1,554  2,837 

Nicholas    27,696  24,070  15.1  5,321  22,375  6,534  5,632  86.2  2,884  10,904 

Ohio    71,672  73,115  —2.0  61,566  10,106  21,333  20,544  96.3  17,288  97,520 

Pendleton    9,313  10,884  —14.4  9,313  2,120  1,851  87.3  1,315  2,528 

Pleasants    6,369          6,692  —4.8  6,369  1,754  1,658  94.5  1,317  3,193 

Pocahontas    12,480  13,906  —10.3  12,480  3,102  2,733  88.1  1,828  4,136 

Preston    31,399  30,416  3.2  31,399  7,900  7,102  89.9  4,685  12,565 

Putnam    21,021  19,511  7.7  1,391  19,630  5,263  4,668  88.7  2,660  4,673 

Raleigh    96,273  86,687  11.1  22,023  74,250  23,159  21,631  93.4  14,512  59.805 

Randolph    30,558  30,259  1.0  9,121  21,437  7,485  6,819  91.1  4,875  15,630 

Ritchie    12,535  15,389  —18.5  12,535  3,582  3,209  89.6  2,477  4,493 

Roane    18,408  20,787  —11.4  2,587  15,821  4,470  3,867  86.5  2,471  6,058 

Summers    19,183  20,409  —6.0  5,780  13,403  4,829  4,254  88.1  2,886  8,282 

Taylor    18,422  19,919  —7.5  7,365  11,057  5,083  4,671  91.9  3,569  8,344 

Tucker    10,600  13,173  —19.5  10,600  2,715  2,482  91.4  2,079  4,414 

Tyler    10,535  12,559  —16.1  694  9,841  3,077  2,769  90.0  2,247  3,972 

Upshur    19,242  18,360  4.8  6,016  13,226  5,088  4,493  88.3  2,815  8,350 

Wayne    38,696  35,566  8.8  11,164  27,532  8,090  7,038  87.0  4,509  7,137 

Webster    17,888  18,080  —1.1  17,888  4,150  3,631  87.5  2,223  6,747 

Wetzel    20,154  22,342  —9.8  5,978  14,176  5,623  5,021  89.3  3,515  9,983 

Wirt    5,119          6,475  —20.9  5,119  1,362  1,167  85.7            803  998 

Wood    66,540  62,339  6.6  46,512  20,028  19,528  18,473  94.6  13.946  53,482 

Wyoming    37,540  29,774  26.1  3,470  34,070  8,517  7,716  90.6  4,161  16.530 

Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."    Further  reproduction  unlicensed. 


1949 

1949  1949      Median  Fam.  1950 

Farm  Income  Automobiles     Income  Employ: 


$  1,421,263 
4,197,037 
133,824 
1,395,360 
422,591 
1,266,188 
661,741 
321,144 
827,650 
494,925 
875,241 
3,468,618 
3,278,860 
3,088,607 
410,100 
5,965,177 
2,861,782 
2,103,114 
4,284,838 
1,352,943 
1,777,081 
846,139 
202,242 
99,884 
936,959 
2,126,621 
3,113,441 
1,161,974 
1,187,082 
77,285 
1,559,224 
2,473,342 
1,019,619 
705,691 
1,600,496 
4,622,087 
379,174 
1,643,082 
1,907,165 
1,257,912 
680,707 
1,507,131 
1,240,696 
2,126,054 
764,583 
791,026 
383,741 
806,361 
1,204,086 
1,284,485 
236,478 
868,631 
656,527 
1,873,131 
194,632 


3,448 
7,411 
4,867 
2,001 
5,162 

23,838 
1,275 
1,843 
1,269 

19,909 
1,408 
1,527 
7,250 
2,361 
7,902 
1,623 

18,035 
2,224 
4,086 

47,468 
3,950 
2,097 

10,280 

13,071 

15,939 
6,749 
3,741 

12,286 
4,730 
4,992 

11,919 
2,249 
2,090 
4,247 

15,679 
1,749 
1,568 
2,120 
5,695 
2,610 

14,826 
5,084 
2,526 
2,692 
2,592 
3,438 
1,574 
2,009 
3,278 
3,727 
2,203 
3,637 
687 

15,655 
5,182 


$1,635 
2,621 
2,598 
1,378 
3,412 
2,894 
1,150 
1,792 
1,573 
2,640 
1,479 
1,272 
2,262 
1,497 
3,596 
1,369 
2,890 
1,391 
2,125 
3,281 
1,853 
1,618 
2,760 
2,657 
2,910 
2,719 
1,952 
2,478 
2,252 
2,230 
2,786 
1,496 
2,033 
2,299 
3,104 
1,266 
2,096 
1,800 
2,165 
2,300 
2,621 
2,092 
1,727 
1,643 
1,955 
2,543 
1,686 
1,898 
1,666 
2,070 
2,105 
2,168 
1,294 
2,862 
2,545 


5,4 
11,4! 

8,7;! 
5,0:! 
9,6i! 
38,9' 
2,8" 
3,4!! 
2,6m 

122  7  -  •  • 

i',5{ 

12,1 

3,91 
13.2 

3,3 
29,3 

4,6  5 

5,8 
82,1 

6,21, 

5,1 
32,3! 
27.5:i 
24,5! 
12,6 

7,0 
23,3 

7,6 
11,9* 
19,6' 

4a 

2,5i 

7,7* 
29,1 

2,8 

1,8 

3,6 

9,0 

6,0 
26,9 

8,7. 

3.9'1 

5,4  | 

5,7™ 

5,3 

2,6 

3,2 

5,6' 

10,4  pro 

4,5< 

5,9 

1,6 
23,4 
10,4. 


Co: 


in 


iA  l 


a: 


01 


;t;:- 
Drd 


WISCONSIN 


SPOT  BATE  FINDER 


ADAMS,   1,425  pop.;   Adams  Co.;  TV 

alloc:  Chan.  *58. 
ANTIGO,  9,902  pop.;  Langlade  Co. 
WATK,  250w-D,  900kc 

SB       1M      5M      15M      30M     1  Hr 
D     3.25     5.50    12.00   20.00  35.00 
APPLETON,  34,010  pop.;  9,951  homes; 

98.7%     radio;     9,822     radio  homes; 

Outagamie  Co.;  TV  alloc:  Chan.  42. 
WHBY,    250w,    1230kc,    MBS,  Everett- 

McKinney 
D     5.75     5.75    13.00    22.00    35.00  60.00 
N      8.75      8.75    16.00    32.00    48.00  80.00 
ASHLAND,   10,640  pop.;   3,118  homes; 

96.9%     radio;     3,021    radio  homes; 

Ashland  Co.;  TV  alloc:  Chan.  15. 
WATW,   250w,    1400kc,    MBS,  Walker, 

O'Connor 

D  3.00  4.50  9.00  18.00  27.00  45.00 
N     4.50     6.00    15.00    30.00    45.00  75.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


BEAVER  DAM,  11,867  pop.;  3,625 
homes;  98.2%  radio;  3,560  radio 
homes;  Dodge  Co.;  TV  alloc:  Chan. 
37. 

WBEV,  lkw-D,  1430kc 

SB  1M  5M  15M  30M  1  Hr 
D  R.00  5.00  10.00  20.00  30.00  50.00 
BELOIT,    29,590    pop.;     8,949  homes; 

98.3%     radio;     8,797    radio  homes; 

Rock  Co.;   TV  alloc:  Chan.  57. 
WBEL,  lkw-D,  1380kc,  Conlan 
D      6.00     6.00    10.00    20.00    36.00  60.00 
WGEZ,  lOOw,  1490kc,  MBS,  Rambeau 
D     6.00     6.00    15.00    24.00    36.00  60.00 
N     6.00     6.00    15.00    24.00    36.00  60.00 
CHILTON,  2,367  pop.;  Calumet  Co.;  TV 

alloc:  Chan.  *24. 
EATJ     CLAIRE,     36,058     pop.;  10,674 

homes;    98.1%    radio;    10,471  radio 

homes;  Chippewa,  Eau  Claire  Cos.; 

TV  alloc:  Chans.  13,  *19,  25. 

2  AM  affiliates,  average  1-time  rates 
D      4.03     2.80     7.05    13.83    27.00  49.00 
N     7.13     4.25    12.38    26.25    50.00  90.00 


pn__  ._.„_.„  „  .  „_„_„_„  ._ 

—  KENOSHA  — 

WISCONSIN'S  4th  LARGEST  CITY 
Served  Lovatty  by  ONE  Radio  Station 

W  L  I  P 

Kenosha,  Wisconsin 

Over  200  Leading  Local  Merchants 
Use  Our  Media  Year  Around 
They  Live  Here,  They  Know! 

Represented  by 

EVERETT-McKINNEY,  Inc. 

New  York   •    Chicago    •    Los  Angeles    •    San  Francisco 
Page  210,  August  18,  1952    •  Marketboofc 


MARKET  INDICATORS  FOR  WISCONSIN 


CLASSIFICATIONS  FIGURES 

Population    3,434,575 

Urban  Population    1,987,888 

Rural  Population    1,446,687 

Total  Homes   968,253 

Percentage  Radio   97.7% 

Radio  Homes   963,883 

Retail  Sales    $3,600,738,000 

Automobiles   1,246,136 

Telephones    1,027,100 

New  Construction    $  345,400,000 

Farm  Income    $  23,944,086 

Internal  Revenue  Collections...  $  962,300,915 


YR. 

'50 
'50 
'50 
'50 
'50 
'50 
'51 
'51 
'52 
'47 
'49 
'51 


FIGURES  Y 

3,137,587  ' 

(1)  1,679,144  ' 

(1)  1,458,443  ' 

827,207  ' 

91.7%  ' 

743,078  ' 

$3,231,155,000  ' 

1,201,188  ' 

676,800  ' 

$  161,600,000  ' 

$  277,747,000  ' 

$  758,371,637  ' 


(1)  Old  urban  definition  of  Census  Bureau. 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproducti 
unlicensed.   For  other  sources  see  foreword. 


WBIZ,  250w,  1400kc,  MBS 

SB  1M  5M  15M  30M  1  Hr 
D  2.80  2.80  5.35  9.65  19.25  33.00 
N  4.25  4.25  8.25  17.50  30.00  60.00 
WEAU,  5kw,  790kc,  NBC,  Hollingbery, 

Bulmer  &  Johnson 
D      5.25  8.75    18.00    35.00  65.00 

N    10.00  16.50    35.00    70.00  120.00 

WEAU-FM,  Chan.  231,  94.1mc,  60kw 
WRFW,  lkw-D,  1050kc,  Forjoe 
D     3.50  7.50    13.55    26.95  46.25 

N     4.90  10.35    18.45    37.10  63.00 

FOND    du    LAC,    29,936    pop.;  8,778 

homes;     98.7%     radio;     8,664  radio 

homes;  Fond  du  Lac  Co.;  TV  alloc: 

Chan.  54. 
KFIZ,  250w,  1450kc,  MBS,  Conlan 
D  6.00    10.00    20.00    30.00  50.00 

N  7.00    14.00    28.00    42.00  70.00 

GREEN  BAY,  52,735  pop.;  14,981  homes; 

98.3%    radio;    14,726    radio  homes; 

Brown  Co.;  TV  alloc:  Chans.  2,  6. 

2  AM  affiliates,  average  1-time  rates 
D     8.00    10.00    17.46    31.60    51.00  85.00 
N    11.50    13.75    13.12    41.20    66.00  110.00 

WBAY,  5kw,  1360kc,  CBS 

D    10.00    12.00    25.92    43.20  72.00  120.00 

N    14.00    17.50    30.24    50.40  84.00  140.00 

WDUZ,  250w,  1400kc,  ABC,  Pearson 

D     6.00     8.00    10.00    20.00  30.00  50.00 

N     9.00    12.00    16.00    32.00  48.00  80.00 


WJPG,  lkw,  1440kc,  McGillvra 


SB 

5.25 
5.25 


1M     5M     15M     30M     1  I 

4.50  15.00  35.00  50.00  60. 
5.25    20.00    45.00    60.00  75. 


D 
N 

WJPG-FM,  Chan.  266,  lOl.lmc,  14.4k 
Devney 

N  5.00    10.00    15.00  25 

HARTFORD,  4,549  pop.;  Washing! 
Co. 

WTKM,  500w-D,  1540kc 

D       .90     4.25     9.25    15.00    35.00  50 

JANE S VILLE,  24,899  pop.;  7,466  home 
98.7%  radio;  7,369  radio  home 
Rock  Co.;  TV  aloe:  Chan.  63. 

WCLO,  250w,  1230kc,  MBS,  Rambeau 
D  5.60  5.60  14.00  22.40  33.60  56. 
N      7.00     7.00    17.50    28.00    42.00  70 

WCLO-FM,  Chan.  260,  99.9mc,  15k 
Rambeau,  Bonus 

KENOSHA,  54,368  pop.;  16,088  home 
99.1%  radio;  15,943  radio  home 
Kenosha  Co.;  TV  alloc:  Chan.  61 

WLIP,  250W-D,  1050kc,  Everett-M 
Kinney 

D     5.25     8.75    10.00    19.00    37.00  50 


BROADCASTING    •  Telccastin 


WKOW 

CBS 


V  CROSSE,  47,535  pop.;  13,840  homes; 
98.5%  radio;  13,632  radio  homes; 
La  Crosse  Co.;  TV  alloc:  Chans.  8, 
*32,  38. 


AM  affiliates,  average  1-time  rates 

SB       1M      5M      15M      30M  lift 

5.42  7.32  9.33  19.33  29.00  48.33 
8.88    11.73    19.33    38.67    58.00  96.67 


KBH,  5kw,  1410kc,  NBC,  Taylor, 
Conlan 

6.60     9.00  12.00    24.00    36.00  60.00 

11.00    15.00  24.00    48.00    72.00  120.00 

i'KTY,  lkw,  580kc,  ABC,  Weed,  Con- 
lan 


! 


4.70     6.35     8.50    17.00  25.50  42.50 

7.65    10.20    17.00    34.00  51.00  85.00 

fLCX,  250w,  1490kc,  MBS 

!     4.95     6.60     8.50    17.00  25.50  42.50 

8.00    10.00    17.00    34.00  51.00  85.00 


ADYSMITH,  3,924  pop.;  Rusk  Co. 
/LDY,  250w,  1340kc,  Clark,  Lawson 


3.60 
4.50 


3.60 
4.50 


5.20  11.20  16.80  28.00 
6.50    14.00    21.00  35.00 


2i 


IADISON,  96,056  pop.;  26,038  homes; 
99.2%  radio;  25,830  radio  homes; 
Dane  Co.;  TV  alloc:  Chans.  3,  *21,  27, 
33. 


AM  affiliates,  average  1-time  rates 

)  7.58  7.58  14.67  26.25  46.00  77.50 
I    12.83    12.83    25.00    45.00    80.00  133.33 


VFOW  (FM),  Chan.  281,  104. 9mc,  7.5kw 


.85 
1.25 


1.00 
1.75 


2.00 
3.00 


4.50  8.00  15.00 
5.50    12.00  20.00 


ifote:  All  rates  one-time.  Population, 
tome  and  radio  home  figures  given  for 
:ities  over  10,000.  Sources:  See  fore- 
vord. 


Between 
CHICAGO 
and  the 
TWIN  CITIES 

"most  people" 

listen 
"most  often"  to 


KB/y 

NBC 

5,000  W 

1410  KC 

La 

Crosse,  Wisconsin 

For  Details,  Write 
Howard  Dahl,  Manager 

or 

The  O.  L.  TAYLOR  CO. 

(NATIONAL  REPRESENTATIVES) 


WIBA,    5kw.    1310kc,    NBC,  Avery- 
Knodel,  Hooper,  Conlan,  BMB 

SB      1M     5M     15M     30M     1  Hr 

D  9.00  9.00  18.00  31.50  54.00  90.00 
N    15.00    15.00    30.00    52.50    90.00  150.00 

WIBA-FM,   Chan.  268,   101. 5mc,  45kw, 
Avery-Knodel,  Bonus 

WISC,   lkw,   1480kc,  ABC,  MBS,  Hol- 
lingbery 

D     4.75     4.75     8.00  17.25  30.00  52.50 

N      8.50     8.50    15.00  32.50  60.00  100.00 

WISC-FM,    Chan.    251,    98.1mc,  lkw, 
Hollingbery,  Bonus 

WKOW,  lOkw-D,  5kw-N,  1070kc,  CBS, 
Headley-Reed 

D  9.00  9.00  18.00  30.00  54.00  90.00 
N    15.00    15.00    30.00    50.00    90.00  150.00 


MANITOWOC,  27,598  pop.;  8,247  homes; 
98.9%  radio;  8,156  radio  homes; 
Manitowoc  Co.;  TV  alloc:  Chan.  65. 

WOMT,  250w,  1240kc,  MBS,  Ra-Tel, 
Conlan 


5.50 
6.50 


6.50  11.00  18.50  31.00  52.00 
7.50    15.00    26.00    43.00  72.00 


BROADCASTING    •  Tel 


WWOC,  500W-D,  960kc 
(CP) 

MARINETTE,  14,178  pop.;  4,209  homes; 
97.9%  radio;  4,121  radio  homes; 
Marinette  Co. 

WMAM,  250w-D,  100W-N,  570kc,  NBC, 
Meeker 

D  6.00  6.00  13.00  22.00  35.00  60.00 
N      8.00     8.00    16.00    32.00    48.00  80.00 

MARSHFIELD,  12,394  pop.;  3,416 
homes;  97.2%  radio;  3,320  radio 
homes;  Wood  Co. 


WDLB,  250w,  1450kc 

D  3.60  6.00  9.00  17.00  25.00  42.00 
N      4.20     7.00    14.00    28.00    42.00  70.00 

WDLB-FM,  Chan.  280,  103.9mc,  250w, 
Bonus 

MEDFORD,  2,799  pop.;  Taylor  Co. 
WIGM,  250w,  1490kc,  MBS,  Continental 

D  1.50  4.25  6.00  10.50  18.50  28.50 
N     1.50     4.25     6.00    10.50    18.50  28.50 

MENOMONIE,  8,245  pop.;  Dunn  Co. 

WMNE,  500w-D,  1360kc 
(Rates  not  available) 

MERRILL,  8,951  pop.;  Lincoln  Co. 

WLIN,  lkw,  550kc,  MBS,  Rambeau 

D  7.50  7.50  12.00  20.00  30.00  50.00 
N    10.00    10.00    18.00    36.00    54.00  90.00 

WOSA  (FM),  Chan.  264,  100.7mc,  9.7kw, 
Bonus 

(Continued  from  page  212) 
e  c  a  s  t  i  n  g 
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WISCONSIN'S  MOST  POWERFUL 
RADIO  STATION 


serres  more  domes 


per  cfo//#r  /#  fAe 

RICH  WISCONSIN 
"MOO-LA"  MARKET 

Here's  the  one  station  that  really  blankets  Wisconsin's  rich 
"Moo-la"  market,  which  includes  Madison  and  50  prosperous 
counties  in  central  and  southern  Wisconsin.  The  average 
farm  income  is  over  $5,000  per  home. 

Day  after  day  mail  response  from  all  over  the  state  is  proof 
that  WKOW  is  your  best  radio  buy  in  Wisconsin.  More  and 
more  national  advertisers  are  learning  that  WKOW  delivers 
more  homes  per  dollar  in  Wisconsin's  land  of  "milk  and 
money." 

WISCONSIN'S  MOST  POWERFUL 
RADIO  STATION 

10,000  WATTS  •  1070  ON  YOUR  DIAL 

Ask  Your  Headley-Reed  Representative 
MONONA  BROADCASTING  CO,  MADISON,  WISCONSIN 


August  18,  1952    •    Marketbook,  Page  211 


Neenah-  Menasha  •  Appleton 

Wisconsin's  4tb*  Largest 
city -zone  market 

(ABC— AUDIT  BUREAU) 

♦Only  Milwaukee,  Madison,  and  Racine  are 
larger 

Population:  83,277 

RETAIL  SALES   $77,469,000.00 

Auto    11,380,000.00 

Food    19,485,000.00 

Drugs    2,001,000.00 

Families:  21,500 

EFFECTIVE  BUYING  INCOME: 

$106,039,000.00 

Per  Capita    1,751.00 

Per  Family    5,894.00 

(Source:   Sales  Management — 1952  Edition) 

The  Valley's  only 
Independent  Station 

yN  isconsin 

N    e  e  n  a  h 

ppleton 

AA  e  n  a  s  h  a 


1280  KC— 1000  WATTS 
DON  C.  WIRTH.  Gen.  Mgr. 
NEENAH,  WISCONSIN 

Representatives: 
GEORGE  CLARK,  INC. 
Chicago — New  York 

ASK  GEO.  CLARK,  Rep.,  about  WNAM-FM 
STORECASTING,  WRITE,  WIRE.  CALL 
TODAY! 


WISCONSIN 

SPOT  RATE  FINDER 

(Continued  from  page  211) 

MILWAUKEE,  637,392  pop.;  186,021 
homes;  98.7%  radio;  183,603  radio 
homes;  Milwaukee  Co.;  TV  alloc: 
Chans.  4  (WTMJ-TV,  now  Chan.  3), 
*10,  12,  19,  25,  31. 

3  AM  affiliates,  average  1-time  rates 

SB       1M      5M      15M      30M     1  Hr 


25.83 
45.70 


32.83 
58.50 


43.13  69.33  106.39  169.17 
70.00  125.33  190.50  313.33 


4   AM    non-affiliates,    average  1-time 

D  11.19  13.19  22.50  41.00  72.50  100.00 
N    13.83    17.17    31.33    56.00  103.33  150.00 

WCAN,  5kw,  1250kc,  ABC,  Taylor 
D    15.00    15.00    30.00    45.00    70.00  100.00 
N    30.00    30.00    50.00    80.00  120.00  200.00 
WEMP,    250w,    1340kc,  Headley-Reed, 
Hooper 

D    12.00    12.00    18.00    36.00  90.00 
N    16.50    16.50    24.00    48.00  120.00 
WEMP-FM,    Chan.   231,   94.1mc,  35kw, 
Headley-Reed,  Bonus 

WFOX,  250W-D,  860kc,  Clarke,  O'Con- 
nell 

D  8.00    16.00    32.00    48.00  80.00 

N  10.00    20.00    40.00    60.00  100.00 

WISN,  5kw,  1150kc,  CBS,  Katz 

D    31.00    31.00    56.25    75.00  117.18  187.50 

N    46.50    46.50    90.00  120.00  187.50  300.00 

WISN-FM,    Chan.    275,    12.9mc,  3kw, 
Katz,  Bonus 

WMIL,  lkw-D,  1290kc,  Forjoe,  Hooper 
D    12.00    12.00    20.00    40.00    60.00  100.00 
WOKY,  lkw,  920kc,  Weed 
D    12.75    12.75    20.00    40.00    60.00  100.00 
N    15.00    15.00    30.00    60.00    90.00  150.00 
WTMJ,  5kw,  620kc,  NBC,  Christal 
D    31.50    52.50  88.00  132.00  220.00 

N    60.60    99.00  176.00  264.00  440.00 

WTMJ-TV,      Chan.     3,  10.2kw-aur.; 
16.1kw-vis.;    ABC,    CBS,   NBC,  Du- 
Mont,  Harrington,  Righter  &  Parsons 
D    90.00    90.00  120.00  192.00  288.00  480.00 
N  150.00  150.00  200.00  320.00  480.00  800.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MONROE,  7,037  pop.;  Green  Co. 
WEKZ,  1260W-D 


SB 

3.50 


1M     5M     15M     30M     1  Hr 

7.50    18.50    30.00    47.00  78.00 


NEENAH,    12,437    pop.;    3,675  homes; 

99.1%    radio;     3,642    radio  homes; 

Winnebago  Co. 
WNAM,  lkw,  1280kc,  BMB,  SAMS 
D     4.50     6.00    10.00    25.00    50.00  70.00 
N      6.50      8.00    12.00    30.00    50.00  70.00 
WNAM-FM,  Chan.  253,  98.5mc,  3.2kw, 

(Storecasts) 

OSHKOSH,  41,084  pop.;   12,298  homes; 

98.0%    radio;    12,052    radio  homes; 

Winnebago  Co.;  TV  alloc.:  Chan.  48. 
WOSH,    250w,    1490kc,   ABC,  Pearson, 

Conlan 

D  6.00  6.00  13.00  22.00  35.00  60.00 
N     8.00     8.00    16.00    32.00    48.00  80.00 

PARK  FALLS,  2,924  pop.;  Price  Co.; 
TV  alloc:  Chan.  *18. 

PORTAGE,  7,334  pop.;  Columbia  Co.; 
TV  alloc. :  Chan.  17. 

POYNETTE,  969  pop.;  Columbia  Co. 
WIBU,  250w,  1240kc 

D     4.50     4.50     9.00    18.00    24.00  36.00 

N     5.00     5.00    11.00    19.00    30.00  48.00 

WWCF  (FM),  Chan.  235,  94.9mc,  37kw 
(For  FM  service  add  50%  to  AM  rate) 

PRAIRIE  du  CHIEN,  5,392  pop.;  Craw- 
ford Co.;  TV  alloc:  Chan.  34. 

WPRE,  500W-D,  1280kc 
(CP) 

RACINE,  71,193  pop.;  21,144  homes; 
99.1%  radio;  20,954  radio  homes; 
Racine  Co.;  TV  alloc:  Chans.  49,  55. 

WRAC,  500w-D,  1460kc,  Sears  &  Ayer, 
Conlan 

D      6.00    10.00    14.00    28.00    42.00  70.00 

WRJN,  250w,  1400kc,  ABC,  Walker, 
BMB. 

D    10.00    13.00  20.00    37.00    55.00  92.00 

N    10.00    13.00  20.00    37.00    55.00  92.00 

WRJN-FM,  Chan.  264,  100.7mc,  15kw, 
Walker,  Bonus 

RHINELANDER,  8,774  pop.;  Oneida 
Co.;  TV  alloc:  Chan.  22. 

WOBT,  250w,  1240kc,  MBS 

D     4.00     4.00     6.00    12.00    18.00  30.00 

N     6.00     6.00    10.00    20.00    30.00  50.00 


RICE  LAKE,  6,898  pop.;  Barron  Co 

TV  alloc:  Chan.  21. 
WJMC,    250w,    1240kc,    MBS,  Holling, 

bery,  Bulmer-Johnson 


SB 


1M      5M      15M  30M 


1  H ; 

D  3.75      4.15      8.30    15.20    27  6<l 

N  4.30     7.20    14.40    26.40  48.0m 

WJMC-FM,  Chan.  242,  96.3mc,  4.4kw 
Hollingbery,  Bulmer-Johnson,  Bonu. 

RICHLAND  CENTER,  4,608  pop.;  Rich- 

land  Co.;  TV  alloc:  Chans.  15,  *66 
WRCO,  250w,  1450kc,  Conlan 
D     3.35     3.75     5.25    10.00    15.00   25  0< 
N     4.50     5.00     8.00    18.00    26.00   50  0( 

SHAWANO,  5,893  pop.;  Shawano  Co. 
WTCH,  lkw,  960kc 

D  5.00  6.25  13.50  26.50  42.00  58.0i 
N     5.00     6.25    13.50    26.50    42.00  58.0' 

SHEBOYGAN,  42,365  pop.;  12,91! 
homes;  98.7%  radio;  12,751  radk 
homes;  Sheboygan  Co.;  TV  alloc. 
Chan.  59. 

WHBL,  lkw-D,  250w-N,  1330kc,  ABC 
D     8.00     8.00    14.00    20.00    30.00  60.01 
N      8.00     8.00    14.00    20.00    30.00  60.0( 
WHBL-FM,  Chan.  262,  100.3mc,  15kw 
Bonus 

SHELL  LAKE,  954  pop.;  Washburn  Co. 
TV  alloc:  Chan.  30. 

SPARTA,  5,893  pop.;  Monroe  Co.;  TV 
.alloc:  Chan.  50. 
WKLJ,  250W-D,  990kc 

D  3.30     8.70  17.30    26.00  43.30 

N  3.60     9.85  18.55    28.90  47.90 

STEVENS  POINT,  16,564  pop.;  4,43<l 
homes;  97.2%  radio;  4,310  radi< 
homes;  Portage  Co.;  TV  alloc:  Chans 
20,  26. 

WSPT,  250w-D,  lOlOkc,  Holman 

D     5.70     5.70    11.45    22.85    34.30  57.4; 

STURGEON  BAY,  7,054  pop.;  Door  Co. 
TV  alloc :  Chan.  44. 


2  AM  non-affiliates,  average  1-time 
D       .76     4.75     8.25    14.50    25.00  42.51 


WDOR,  500w-D,  910kc,  McGillvra 

D  6.00    10.00    15.00    30.00  50.0( 

WOKW,  250W-D,  1050kc 

D       .76     3.50     6.50    14.00    20.00  35.CK 


one  of  f4menica&  (^teate^t 

independent   radio  stations 

IN  CITIES  OF  500,000  OR  MORE* 


**  Dec-Apr.,  1952,  Comprehensive  Hooperatings, 
highest  individual  15-min.  strip  rating,  8:00  a.m. — 
6:00  p.m. 


WEMP  delivers  more  listeners  per  dollar — 
morning,  afternoon  and  evening — than  any 
other  station  in  Milwaukee.  For  $100  per  week 
or  more,  WEMP  offers  2  times  the  audience 
of  network  station  #1  and  2l/2  times  the  audi- 
ence of  network  station  j£2.** 


Advertisers  who  have  been  disappointed  by 
"will-o-the-wisp"  audiences  are  turning  to 
WEMP  where  they  can  be  sure  of  program 
stability  and  ratings  to  match. 

Ask  Headley-Reed  for  the  details. 


V 


*  Hooper  Radio  Audience  Indexes — Unaffiliated 
Radio  Stations,  Mar.-Apr.,  1952. 
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MAP  BY  WALTER  P.  BURN,  MIDOLEBURY,  VERMONT  °^ 

1952,  Broadcasting  Publications,  Inc.  |  S  C  O  N  S  I  N 

ID    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
(D  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 


Wl(uM  WISCONSIN 

NETWORK.. 

con,  (fouciweb 

BILLION  DOLLAR 
MARKET/ 


You  can't  beat  Home-town  Stations 
when  you  want  peak  audiences  .  .  . 
Wisconsin  Network  Stations  are  that 
kind  .  .  .  They're  programmed  for 
the  home-town  folks  .  .  .  And  they 
do  an  exceptional  job  for  advertisers. 
Get  the  facts  .  .  .  See  how  easily  you 
can  place  business  on  these  stations 
with  one  order,  one  invoice  and  one 
payment. 


\a£Ui 

DAIRY 
PRODUCTS 

WRJN,  Racine  WCLO,  Janesville 

WHBL,  Sheboygan  WHBY,  Appleton 

WGEZ  Beloit  KFIZ  Fond  dii  Lac 


WJPG,  Green  Bay 
WIBU,  Madison 
WFHR,  Wis.  Rapids 


Represented    by   Devney    &    Company,'New  York 

WISCONSIN  NETWORK 


Phone  723 


Wisconsin  Rapids,  Wis. 


SUPERIOR,  35,325  pop.;  10,525  homes; 
97.9%  radio;  10,303  radio  homes; 
Douglas  Co.;  TV  alloc:  (see  Duluth, 
Minn.). 

WDSM,  5kw,  710kc,  ABC,  Free  & 
Peters,  Hooper 

SB  1M  5M  15M  30M  1  Hr 
D  6.00    12.00    24.00    36.00  60.00 

N  12.00    24.00    48.00    72.00  120.00 

TWO  RIVERS,  10,243  pop.;  2,980  homes; 

99.3%     radio;     2,959     radio  homes; 

Manitowoc  Co. 
WTRW,  500w-D,  1590kc 
D  3.00     5.00    10.50    17.50  27.00 

WATERTOWN,      12,417      pop.;  3,793 

homes;     97.6%     radio;     3,701  radio 
homes;  Dodge,  Jefferson  Cos. 
WTTN,  250W-D,  1580kc,  Conlan 

D      4.00     5.00     9.00    14.00    26.00  50.00 

WAUKESHA,  21,233  pop.;  5,787  homes; 

99.1%     radio;     5,735    radio  homes; 

Waukesha  Co. 
WAUX,  250w-D,  1510kc,  Holman 
D  8.00    15.00    20.00    30.00  50.00 

WAUSAU,    30,414    pop.;    8,860  homes; 

98.3%     radio;     8,709     radio  homes; 

Marathon  Co.;  TV  alloc.:  Chans.  7, 

16,  *46. 
WHVF,  250w,  1230kc 

(CP) 

WSAU,  250w,  1400kc,  NBC,  Meeker 

D      6.00      6.75  14.00    24.00  40.00 

N      8.00     9.00  24.00    36.00  60.00 

WEST  BEND,  6,894  pop.;  Washington 
Co. 

WBKV,  500W-D,  1470kc 

D     4.15     6.00    10.60    16.50    30.70  59.00 

WISCONSIN  RAPIDS,  13,496  pop.;  3,878 
homes;  98.0%  radio;  3,800  radio 
homes;  Wood  Co.;  TV  alloc:  Chan. 
14. 

WFHR,  250w,  1340kc,  MBS,  Crossley 
D      6.00     6.00     9.00    17.00    25.00  42.00 
N      7,00     7.00    14.00    20.00    30.00  50.00 
WFHR-FM,   Chan.   277,    103.3mc,  2kw, 
Bonus 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  eiven  for 
cities  over  10,000.  Sources:  See  fore- 
word. 


MADISON,WISCONSIN 


27  YEARS  IN 


THE  MARKET 


HIGHEST  RATINGS 


COVERS  87,000 
RURAL-RICH 
FAMILIES  WHO 
LISTEN  75%  OF 
THE  TIME  TO 


•  ■  • 


Ask  Avery-Knodel 

New  York,  Chicago,  San  Fran- 
cisco,    Dallas,    Los  Angeles, 
Atlanta 
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WISCONSIN  MARKET  DATA  BY  COUNTIES 


1950 

County  Population 

Adams    7,906 

Ashland    19,461 

Barron    34,703 

Bayfield    13,760 

Brown    98,314 

Buffalo   14,719 

Burnett    10,236 

Calumet   18,840 

Chippewa    42,839 

Clark    32,459 

Columbia    34,023 

Crawford    17,652 

Dane    169,357 

Dodge    57,611 

Door    20,870 

Douglas    46,715 

Dunn    27,341 

Eau    Claire    54,187 

Florence     3,756 

Fond  du  Lac   67,829 

Forest    9,437 

Grant    41,460 

Green    24,172 

Green  Lake    14,749 

Iowa    19.610 

Iron    8,714 

Jackson    16,073 

Jefferson    43,069 

Juneau    18,930 

Kenosha    75,238 

Kewaunee    17,366 

La  Crosse    67,587 

Lafayette    18,137 

Langlade    21,975 

Lincoln    22,235 

Manitowoc    67,159 

Marathon    80,337 

Note:  For  sources  see  foreword 


1940 
Population 


Percentage 
Increase 


1950 
Urban 
Population 


8,449  —6.4 

21,801  —10.7 

34,289  1.2 

15,827  —13.1 

83,109  18.3 

16,090  —8.5 

11,382  —10.1 

17,618  6.9 

40,703  5.2 

33,972  —4.5 

32,517  4.6 

18,328  —3.7 

130,660  29.6 

54,280  6.1 

19,095  9.3 

47,119  —0.9 

27,375  —0.1 

46,999  15.3 

4,177  —10.1 

62,353  8.8 

11,805  —20.1 

40,639  2.0 

23,146  4.4 

14,092  4.7 

20,595  —4.8 

10,048  —13.3 

16,599  —3.2 

38,868  10.8 

18,708  1.2 

63,505  18.5 

16,680  4.1 

59,653  13.3 

18,695  —3.0 

23,227  —5.4 

22,536  —1.3 

61,617  9.0 

75,915  5.8 
1951  Retail  Sales,  copyright  1952 


10,640 
6,898 

70,067 


14,298 

2,663 
10,584 

5,392 
114,944 
25,425 

7,054 
35,664 

8,245 
35,404 

37,553 

9,017 
7.037 
4.660 
2,532 
3,034 
2,824 

21,681 
3,171 

54,368 
5,967 

50,096 

9,902 
12,485 
37,841 
33,091 


1950 
Population 

1950 
Homes 

1950    Percentage  1940 
Radio  Homes  Radio  Radio  Homes 

1951 
Retail  Soles 
(S  000) 

1949 
Farm  Income 

1951 
Automobiles 

1949 
Mfg.  Em- 
ployment 

Taxable 
Payrol  1  s 
1st  Qtr. 

7  906 

2  365 

2,223 

94.0 

1,695 

4  427 

$  2,289,075 

2  335 

61 

'in  Ann 

Q  Q91 
0,0-1 

0,000 

5,303 

95.8 

4,635 

91  flQfi 

l,OU  1 

4  608 

QQQ 

ooy 

4DU.UUU 

27,895 

9,873 

9,518 

96.4 

7,475 

38,510 

1  =.  Q  1  C\  QA  9 

10,016 

915 

500, 00U 

13,760 

3,950 

3,772 

95.5 

3,323 

7,375 

*>  1  fi*3  CM  9 

6 .  loo  ,0-tZ. 

3,299 

413 

248,000 

2b, 208 

25,658 

97.9 

18,897 

1  nt?  a  on 

1  *3  97G  cca 

28,105 

9,189 

7,«jo9,00v 

14,718 

4,060 

3,914 

96.4 

3,402 

9,543 

Q  DEC  i  in 

8,955,142 

4,130 

265 

125.00C 

10,236 

3,077 

2,925 

95.2 

2,450 

6,539 

Q  OA  A  CCC 

2,907 

72 

25,00(i 

18,840 

5,095 

4,988 

97.9 

3,914 

1 1 ,  i  uy 

1  ft  440  979 

5,787 

1,502 

y.ii,uuu 

28,541 

11,033 

10,603 

96.1 

8.025 

AI\  nQQ 

11  .:)0~  ,0_0 

11,159 

1,919 

1    OO^  f\f\f 

on  Tnc 

29,79b 

8,865 

8,413 

94.9 

6,794 

28,134 

1  7  KE.7  79ft 

9,014 

796 

450,000 

23  439 

9,992 

9,732 

97.4 

7,846 

38,847 

18,423,651 

11,337 

1,539 

7fii  onn 

12  260 

4,756 

4,575 

96.2 

3,714 

12,385 

7,801,643 

4,468 

821 

4on  nn.fi 

54  413 

46  094 

45,495 

98.7 

33,071 

183,144 

37,845,261 

50  276 

10,933 

7714  nnr , 

I.I  J.Tt,UUv 

32  186 

16  029 

15,692 

97.9 

12,624 

47  129 

9ft  94S  9Qfi 

16  446 

4  974 

■3  KQ  ftftfi 

10,010 

^  con 

5,792 

96.7 

4,228 

20  567 

7  475  747 

6  697 

1  025 

coc  nftfi 

11,051 

13,684 

13,273 

97.0 

11,366 

45,210 

9  TOO  QQQ 

11,691 

1,475 

l,02o,00U 

19,096 

7,496 

7.219 

96.3 

5.923 

22,724 

13,545,120 

7,703 

322 

222,000 

18,783 

15,465 

15,017 

97.1 

11,012 

58,717 

6,621,861 

15,888 

6,437 

4,904.000 

3,756 

1,087 

1,040 

95.7 

866 

2,211 

645,442 

1,038 

75 

35,000 

30,276 

18,899 

18,502 

97.9 

14,918 

75,122 

22,867,504 

21,114 

6,710 

4,390,000 

9,437 

2,528 

2,407 

95.2 

2,096 

6,435 

1,063,614 

2.191 

750 

473.000 

32,443 

11,748 

11,302 

96.2 

9,178 

40,341 

24,136,304 

11,868 

782 

406,000 

17,135 

7,181 

6,994 

97.4 

5,778 

32,630 

18,614,651 

7,749 

664 

416,000 

10,089 

4,506 

4,348 

96.5 

3,470 

17,469 

7,414,431 

4.990 

1.209 

528,000 

17,078 

5,534 

5,335 

96.4 

4,561 

13,999 

15,194,463 

5,477 

231 

106.000 

5,680 

2,527 

2,441 

96.6 

2,158 

7,118 

659.037 

2,257 

219 

155,000 

13,249 

4,552 

4,297 

94.4 

3,333 

13,002 

6,965,574 

4,460 

218 

113.000 

21,388 

12,611 

12,371 

98.1 

9,844 

49,379 

16,570,284 

14,303 

5.076 

3,490,000 

15,759 

5,349 

5,098 

95.3 

3,792 

16.183 

5,102,506 

5,246 

276 

128,000 

20,870 

21,950 

21,731 

99.0 

16,054 

81,492 

8,672,491 

23,385 

15,714 

12,676,000 

11,399 

4,731 

4,565 

96.5 

3,733 

13,539 

7,970,800 

5,281 

1,543 

960,000 

17,491 

19,036 

18,655 

98.0 

14,516 

76,781 

7,875,537 

18,889 

9,173 

6,640,000 

ID  1  Q7 
10,10  i 

R  AOS 

4,932 

96.8 

4,172 

1  fi  907 

1  /  .U00  .-10 

o  ,0oo 

1  fit; 
loo 

79  nnft 

12,073 

5.899 

5,734 

97.2 

4,832 

22,962 

7,660,182 

5.790 

1,188 

655,000 

9,750 

6,319 

6,009 

95.1 

4,720 

22,051 

4,713,045 

6,373 

2,797 

1.859,000 

29,318 

18,816 

18,515 

98.4 

14,678 

66,417 

15,635,643 

20.241 

10,349 

7,164,000 

47,246 

21,346 

20,620 

96.6 

15.383 

76,403 

23,177,694 

22,670 

7.753 

5,534.000 

"Sales  Management."   Further  reproduction  unlicensed. 


THE    LITTLE  STATION 


WITH  THE 


BIG  WALLOP! 


MARINETTE 


WMAM 

J.  D.  Mackin,  General  Manager 


Represented      Nationally      by  George 
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1950 

County  Population 

Marinette    35,748 

Marquette    8,839 

Milwaukee    871,047 

Monroe    31,378 

Oconto    26,238 

Oneida    20,648 

Outagamie    81,722 

Ozaukee    23,361 

Pepin    7,462 

Pierce    21,448 

Polk    24,944 

Portage    34,858 

Price    16,344 

Racine    109,585 

Richland    19,245 

Rock    92,778 

tusk    16,790 

t.  Croix    25,905 

Sauk    38,120 

Sawyer    10,323 

Shawano    35,249 

Sheboygan    80,631 

Taylor    18,456 

Trempealeau    23,730 

Vernon    27,906 

Vilas    9,363 

Walworth    41,584 

Washburn    11,665 

Washington    33,902 

Waukeska    85,901 

Waupaca    35,056 

Waushara    13,920 

Winnebago    91,103 

Wood    50,500 


1940 


Percentage 


Population  Increase 


Urban  Rural 
1950  1950 
Population  Population 


36,225 
9,097 
766,885 
30,080 
27,075 
18,938 
70,032 
18,985 
7,897 
21,471 
26,197 
35,800 
18,467 
94,047 
20,381 
80,173 
17,737 
24,842 
33,700 
11,540 
35,378 
76,221 
20,105 
24,381 
29,940 
8,894 
33,103 
12,496 
28,430 
62,744 
34,614 
14,268 
80,507 
44,465 


—1.3 
—2.8 
13.6 
4.3 
—3.1 
9.0 
16.7 
23.0 
—5.5 
—0.1 
—4.8 
—2.6 
—11.5 
16.5 
—5.6 
15.7 
—5.3 
4.3 
13.1 
—10.5 
—0.4 
5.8 
—8.2 
—2.7 
—6.8 
5.3 
25.6 
—6.7 
19,2 
36.9 
1.3 
—2.4 
13.2 
13.6 


14ri78 

826,936 
10,653 
5,055 
8,774 
50,862 
7,565 

3,451 

16,564 
2,924 

81,317 
4,608 

63,842 
3,924 
6,747 

11,336 

5,894 
50,507 
2,799 

3,795 

16,343 
2,597 
11,398 
29,137 
12,316 
33 
65,906 
25,890 


21,570 

8,839 
44,111 
20,725 
21,183 
11,874 
30,860 
15,796 

7,462 
17,997 
24,944 
18,294 
13,420 
28,268 
14,637 
28,936 
12,866 
19,158 
26,784 
10,323 
29,355 
30,124 
15,657 
23,730 
24,111 

9,363 
25,241 

9,068 
22,504 
56,764 
22,740 
13,887 
25,197 
24,610 


1950 
Homes 

10,045 
2,710 
249,316 
8,242 
7,097 
6,045 

21,984 
6,591 
2,028 
5,925 
7,183 
9,117 
4,731 

31,400 
5,426 

27,216 
4,621 
7,158 

10,986 
2,990 
9,397 

23,621 
4,916 
6,584 
7,949 
2,801 

12,369 
3,439 
9,396 

23,599 

10,114 
4,177 

26,128 

13,671 


1951 

1950  Percentage  1940  Retail  Sales 
Radio  Homes  Radio  Radio  Homes    ($  000) 


1949  Mfg. 
1949  Taxable 
1949  1951         Mfg.  Em-  Payrolls 

Farm  Income  Automobiles   ployment  IstQtr, 


9,703 
2,593 
246,075 
7,805 
6,827 
5,779 

21,588 
6,472 
1,951 
5,712 
6,946 
8,743 
4,480 

31,086 
5,204 

26,699 
4,399 
6,986 

10,601 
2,811 
9,012 

23,267 
4,631 
6,314 
7,575 
2,667 

12,134 
3,301 
9,208 

23,363 
9,770 
4,002 

25,658 

13,261 


96.6 
95.7 
98.7 
94.7 
96.2 
95.6 
98.2 
98.2 
96.2 
96.4 
96.7 
95.9 
94.7 
99.0 
95.9 
98.1 
95.2 
97.6 
96.5 
94.0 
95.9 
98.5 
94.2 
95.9 
95.3 
95.2 
98.1 
96.0 
98.0 
99.0 
96.6 
95.8 
98.2 
97.0 


7,743 
2,026 
200,528 
5,967 
5,471 
4,158 

16,079 
4,635 
1,620 
4,843 
5,770 
7,012 
3,551 

23,880 
4,358 

20,662 
3,509 
5,541 
7,792 
2,129 
7,053 

19,202 
3,631 
5,022 
6,261 
1,836 
8,720 
2,686 
6,735 

15,260 
7,793 
3,128 

20,162 
9,839 


31,781 
6,673 
1,054,248 
23,164 
19,235 
24,169 
86,905 
23,597 
6,828 
19,037 
23,731 
28,967 
14,039 
131,868 
18,166 
109,066 
14,060 
23,733 
38,361 
8,906 
25,923 
77,456 
12,926 
19,348 
19,792 
11,304 
50,476 
10,293 
34,458 
74,780 
39,431 
11,820 
97,381 
51,420 


6,251,260 
3,634,156 
6,535,776 
11,396,207 
9,686,712 
1,949,608 
17,303,343 
6,943,306 
3,615,058 
11,022,847 
12,539,717 
7,776,177 
3,885,982 
11,661,646 
10,832,164 
22,541,987 
6,011,962 
13,279,852 
15,012,380 
1,613,849 
14,543,683 
15,690,181 
8,011,227 
11,746,026 
15,480,063 
364,269 
17,839,814 
2,971,215 
11,819,450 
16,489,004 
12,959,726 
6,054,113 
11,609,565 
8,944,388 


9,772 
2,884 
239,454 
9,482 
7,246 
6,209 

23,496 
8,070 
2,165 
6,247 
7,409 
9,405 
4,305 

33,810 
5,313 

29,740 
4,327 
7,617 

11,293 
2,796 
9,768 

24,592 
4,636 
6,768 
7,898 
2,935 

14,599 
3,157 

11,200 

29,271 

11,132 
4,550 

26,383 

15,015 


3,813 
117 
174,898 
494 
1,650 
1,739 
9,789 
2,816 
140 
380 
360 
2,042 
884 
23,978 
307 
15,875 
458 
678 
921 
126 
1,388 
12,838 
614 
386 
213 
280 
2,519 
122 
4,365 
6,648 
2,372 
185 
15,612 
7,105 


2,789,000 
79,000 
143,744,000 
217,000 
930,000 
1,273,000 
7,176,000 
1,975,000 
66,000 
193,000 
176,000 
1,261,000 
669,000 
20,242,000 
153,000 
12,641,000 
267,000 
430,000 
440,000 
48,000 
733,000 
9,129,000 
353,000 
203,000 
108,000 
150,000 
1,742,000 
71,000 
2,996,000 
5,268,000 
1,508,000 
72,000 
11,723,000 
5,165,000 


Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."   Further  reproduction  unlicensed. 


WYOMING 


SPOT  RATE  FINDER 


51 

II 


BUFFALO,  2,674  pop.;  Johnson  Co.;  TV 
alloc:  Chan.  29. 

CASPER,  23,673  pop.;  7,774  homes; 
96.7%  radio;  7,517  radio  homes; 
Natrona  Co.;  TV  alloc:  Chans.  2,  6. 

2  AM  affiliates,  average  1-time  rates 

SB  1M  5M  15M  30M  1  Hr 
D  3.75  3.75  6.25  11.80  19.50  32.50 
N     5.25     5.25    11.00    18.00    30.00  50.00 


KSPR    lkw,  1470kc,  MBS,  Sears-Ayer 

Conlan 
D      4.00     4.00     7.70  12.60 
N     5.50     5.50    11.00  18.00 
KVOC,  250w,  1230kc,  ABC 
D     3.50     3.50     6.80  11.00 
N     5.00     5.00    11.00  18.00 


21.00 
30.00 


35.00 
50.00 


18.00 
30.00 


30.00 
50.00 


I 


CHEYENNE,  31,935  pop.;  10,040  homes; 
98.3%     radio;     9,869    radio  homes; 
Laramie  Co.;  TV  alloc:  Chans.  3,  5. 
!  KFBC,  250w,  1240kc,  McGillvra 
ID     4.00  7.50    15.00    26.25  45.00 

N     6.00  12.50    18.75    35.00  60.00 

i  KVWO,    lkw,    1370kc,    MBS,  Avery- 
Knodel 

D  3.80  3.80  9.00  11.70  17.55  29.25 
N     5.85     5.85     5.75    18.00    27.00  45.00 

CODY,  3,872  pop.;  Park  Co.;  TV  alloc: 

Chan.  24. 
KODI,  250w,  1400kc,  McGillvra 
D  4.00     7.50    15.00    25.00  40.00 

N  4.00     7.50    15.00    25.00  40.00 

DOUGLAS,  2,544  pop.;   Converse  Co.; 
TV  alloc:  Chan.  14. 

EVANSTON,  3,863  pop.;  Uinta  Co.;  TV 
alloc:  Chan.  14. 


Campbell  Co. 


GILLETTE,  2,191  pop. 
TV  alloc:  Chan.  31. 

GREEN  RIVER,  3,187  pop.;  Sweetwater 
Co.;  TV  alloc:  Chan.  16. 

GREYBULL,  2,262  pop.;  Big  Horn  Co.; 
TV  alloc:  Chan.  40. 

LANDER,  3,349  pop.;  Fremont  Co.;  TV 

alloc:  Chan.  17. 
KOVE,  250w,  1230kc,  MBS,  KBS 
D      3.50     3.00     5.00     9.00    16.00  27.50 
N     4.50     3.50     6.00    10.00    18.00  30.00 

LARAMIE,    15,581   pop.;    4,377  homes; 

97.5%     radio;     4,268    radio  homes; 

Albany  Co.;  TV  alloc:  Chans.  *8,  18. 
KOWB,  250w,  1340kc,  ABC,  McGillvra 
D  3.00  3.00  5.20  8.80  13.20  22.00 
N     4.00     4.00     6.40    12.80    19.20  32.00 

LOVELL,  2,508  pop.;  Big  Horn  Co.;  TV 
alloc:  Chan.  36. 

LUSK,   2,089  pop.;   Niobrara  Co.;  TV 
alloc:  Chan.  19. 

NEWCASTLE,  3,395  pop.;  Weston  Co.; 
TV  alloc:  Chan.  28. 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. 

BROADCASTING    •  Telecasting 


Park  Co.;  TV 


1260kc,    MBS,  Avery- 


5M 
7.50 
7.50 


POWELL,   3,804  pop. 

alloc:  Chan.  30. 
KPOW,  lkw, 
Knodel 

SB  1M 
D  4.00  4.00 
N  4.00  4.00 
RAWLINS,  7,415  pop. 

alloc:  Chan.  11. 
KRAL,  250w,  1240kc,  ABC,  McGillvra 
D      2.75     2.75     6.00    12.00    18.00  30.00 
N     4.00     4.00     8.00    16.00  24.00 
RIVERTON,  4,412  pop.;  Fremont 

TV  alloc:  Chan.  10. 
KWRL,  250w,  1450kc,  KBS 
D  7.00  15.00 

N  7.00  15.00 


15M     30M     1  Hr 

15.00  26.00  45.00 
15.00  26.00  45.00 
Carbon  Co.;  TV 


40.00 
Co.; 


25.00 
25.00 


40.00 
40.00 


ROCK  SPRINGS,  10,857  pop.;  3,332 
homes;  96.7%  radio;  3,222  radio 
homes;  Sweetwater  Co.;  TV  alloc: 
Chan.  13. 

KVRS,  lkw-D,  500w-N,  1360kc,  MBS, 
Avery-Knodel,  BMB 

SB  1M  5M  15M  30M  1  Hr 
D  5.00  5.00  10.00  18.50  27.50  45.00 
N      7.50     7.50    12.50    25.00    37.50  60.00 

SHERIDAN,  11,500  pop.;  3,902  homes; 
97.6%  radio;  3,808  radio  homes; 
Sheridan  Co.;  TV  alloc:  Chans.  9,  12. 


KWYO,  lkw-D, 
Avery-Knodel 
D      3.75  3.75 
N      5.00  5.00 


500W-N,  1410kc,  MBS, 


7.50 
10.00 


15.00 
20.00 


26.25 
35.00 


45.00 
60.00 


THERMOPOLIS,  2,870 
Springs  Co.;  TV  alloc: 


pop.; 
Chan.  15. 


TORRINGTON,  3,247  pop.;  Goshen 
TV  alloc:  Chan.  27. 


Hot 


Co.; 


KGOS,  250w,  1490kc 
SB      1M  5M 


15M     30M     1  Hr 


7.00 
7.00 


15.00 
15.00 


25.00 
25.00 


40.00 
40.00 


WHEATLAND,  2,286 
TV  alloc:  Chan.  24. 


pop.;  Platte  Co.; 


WORLAND,  4,202  pop.; 
TV  alloc:  Chan.  34. 

KWOR,  250w,  1490kc,  KBS 


Washakie  Co.; 


7.50 
7.50 


15.00 
15.00 


25.00 
25.00 


40.00 
40.00 
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WYOMING  MARKET  DATA  BY  COUNTIES 


1950  1950  1951 

1950  1940  Percentage  Urban  Rural  1950  1  950  Percentage     1940  Retail  Sales 

County                           Population  Population  Increase  Population  Population    Homes     Radio  Homes  Radio  Radio  Homes    ($  000) 

Albany    19,055  13,946  36.6  15,581  3,474  5,391  5,224  96.9  3,587  27,384 

Big  Horn   13,176  12,911  2.1  2,508  10,668  3,601  3,504  97.3  2,697  12,017 

Campbell                            4,839  6,048  —20.0  4,839  1,476  1,439  97.5  1,359  6,720 

Carbon    15,742  12,644  24.5  7,415  8,327  4,665  4,469  95.8  2,927  17,828 

Converse                              5,933  6,631  —10.5  2,544  3,389  1,840  1,794  97.5  1,504  7,469 

Crook                                     4,738  5,463  —13.3  4,738  1,405  1,340  95.4  1,065  4,088 

Fremont   19,580  16,095  21.7  7,491  12,089  5,461  5,182  94.9  3,041  20,879 

Goshen    12,634  12,207  3.5  3,247  9,387  3,613  3,526  97.6  2,487  14,686 

Hot  Springs                        5,250  4,607  14.0  2,870  2,380  1,634  1,587  97.1  1,087  6,761 

Johnson                                 4,707  4,980  —5.5  2,674  2,033  1,467  1,419  96.7  1,205  5,541 

Laramie    47,662  33,651  41.6  31,935  15,727  12,856  12,625  98.2  7,437  55,518 

Lincoln                                9,023  10,286  —12.3  9,023  2,460  2,413  98.1  2,238  9,436 

Natrona    31,437  23,858  31.8  23,673  7,764  9,993  9,693  97.0  6,342  50,172 

Niobrara    4,701  5,988  —21.5  4,701  1,455  1,417  97.4  1,353  6,795 

Park    15,182  10,976  38.3  7,676  7,506  4,512  4,359  96.6  2,463  22,508 

Platte    7,925  8,013  —1.1  7,925  2,410-  2,328  96.6  1,751  9,763 

Sheridan    20,185  19,255  4.8  11,500  8,685  6,126  5,961  97.3  4,660  26,931 

Sublette    2,481  2,778  —10.7  2,481  750  725  96.7            648  2,383 

Sweetwater    22,017  19,407  13.4  14,044  7,973  6,315  6,132  97.1  4,844  28,221 

Teton    2,593  2,543  2.0  2,593  767  737  96.1            582  4,246 

Uinta    7,331  7,223  1.5  3,863  3,468  1,943  1,883  96.9  1,521  9,232 

Washakie    7,252  5,858  23.8  4,202  3,050  2,046  1,976  96.6  1,121  10,471 

Weston    6,733  4,958  35.8  3,395  3,338  1,997  1,933  96.8  1,104  6,542 

Yellowstone 

National  Park                       353            416  —15.1                               353  106  106  100.0            103  2,565 

Note:  For  sources  see  foreword.    1951  Retail  Sales,  copyright  1952  "Sales  Management."    Further  reproduction  unlicensed. 
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Farm  Income 

Automobiles 

Income 
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4,115,563 
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3,260 

3,271,183 

873 

3,042 

1,785,403 

6,712 

3^590 

1,099,783 

1,158 

2,750 

2,678,315 

2,226 

3,402 

3,910,884 

2,592 

3,563 

2,356,937 

2,392 

3,467 

1950 


7,3ti 
4,6.': 
1.9] 
6,22' 
2,171 

2,oe: 

7,21; 
4.5C. 

1,3: 


l 

15,7 

3,1: 

13.1C 
l,8t 
5,66! 
3.0E 
7,17 
96! 
8,3i 

1,07  In 

2,57 

2,64*11. 
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ALASKA 


SPOT  RATE  FINDER 


ANCHORAGE,  11,254  pop.;  3rd  Jud. 
Div.,  Anchorage  Recording  Dist.;  TV 
alloc:  Chans.  2,  *7,  11,  13. 


2  AM  affiliates,  average  1-time  rates 
SB       1M      5M      15M     30M  1HI 

D  7.50  8.75  12.50  25.00  37.50  62.50 
N    12.00    14.03    45.00    37.50    60.00  100.00 


KBYR,  250w,  1240kc,  Cooke 
D     5.50      5.50     8.40    14.00    21.00  35.00 
N     7.00     7.00    10.00    20.00    30.00  50.00 
KENI.  5kw,  550kc,  NBC,  MBS,  Young, 
ABC 

D      5.00     7.00    10.00    20.00    30.00  50.00 
N     7.00    11.25    18.00    30.00    45.00  80.00 
(Combination  with  KFAR  Fairbanks, 
Alaska.) 

KFQD,  5kw,  600kc,  CBS,  Pan  American, 
Scott 

D  7.50  10.50  15.00  30.00  45.00  75.00 
N    12.00    16.80    27.00    45.00    75.00  120.00 

FAIRBANKS,  5,711  pop.;  4th  Jud.  Div., 
Fairbanks  Recording  Dist.,  TV  alloc: 
Chans.  2,  4,  7,  *9,  11,  13. 


2  AM  affiliates,  average  1-time  rates 
D      5.00     8.00    12.13    22.00    33.00  55.00 
N     8.00    11.63    18.50    31.00    50.00  90.00 


KFAR,  lOkw,  660kc,  NBC,  ABC,  MBS, 
Don  Lee 

D      6.00      9.00    14.25    24.00    36.00  60.00 
N     8.00    12.00    19.00    32.00    50.00  100.00 
KFRB,  5kw,  79kc,  CBS,  Pan  American, 
Scott 

D  5.00  7.00  10.00  20.00  30.00  50.00 
N     8.00    11.25    18.00    30.00    50.00  80.00 


Note:  All  rates  one-time.  Population, 
home  and  radio  home  figures  given  for 
cities  over  10,000.  Sources:  See  fore- 
word. . 


JUNEAU,  5,956  pop.;  1st  Jud.  Div., 
Juneau  Recording  Dist.;  TV  alloc: 
Chans.  *3,  8,  10. 

KINY,  5kw,  1460kc,  CBS,  Pan  Amer- 
ican, Scott 

SB  1M  5M  15M  30M  1  Hr 
D  6.25  8.75  12.50  25.00  37.50  60.00 
N  10.00  13.50  22.50  37.50  60.00  100.00 
KJNO,    lkw-D,    500w-N,    630kc,  ABC, 

NBC,  MBS,  Don  Lee 
D  6.00     9.00    15.00    25.00  40.00 

N  11.00    17.00    27.50    45.00  70.00 

KETCHIKAN,  5,305  pop.;  1st  Jud.  Div., 

Ketchikan  Recording  Dist.;  TV  alloc: 

Chans.  2,  4,  *9. 
KABI,    lkw-D,    500w-N,    580kc,  ABC, 

NBC,  MBS  (CP) 
D      4.00     6.00      9.00    15.00    25.00  40.00 
N     7.00    11.00    17.00    27.50    45.00  70.00 
KTKN,  lkw,  930kc,  CBS,  Pan  American, 

Scott 

D  5.00  7.00  10.00  20.00  30.00  50.00 
N     8.00    11.25    18.00    30.00    50.00  80.00 

SEWARD,  2,114  pop.;   3rd  Jud.  Div., 

Seward  Recording  Dist.;  TV  alloc: 
Chans.  4,  9. 

KIBH,  250w,  1340kc,  CBS,  Pan  Amer- 
ican, Scott 

D      3.75     5.25     7.50  15.00  22.50  40.00 

N     6.00     8.50    15.00  25.00  40.00  60.00 

SITKA,  1,985  pop.;  1st  Jud.  Div.,  Sitka 
Recording  Dist,;  TV  alloc:  Chan.  13. 

KALA,  25w,  1400kc 
(No  rates  available) 

KIFW,  250w,  1230kc,  CBS,  Pan  Amer- 
ican, Scott 

D      3.75     5.25     7.50    15.00    22.50  40.00 

N     6.00     8.50    15.00    25.00    40.00  60.00 


MARKET  INDICATORS  FOR  ALASKA 
CLASSIFICATIONS  FIGURES  YR. 


Population   .#   128,643 

Percent  Change   1940  to  1950  77.4% 

Urban  Population    34,262 

Rural  Population    94,381 

Retail  Sales   $  114,000,000 


FIGURES  YR. 

'50  72,524  '40 

1930  to  1940  22.3% 
'50  17,374 
'50  55,150 
'51 


'40 
'40 


Radio  Homes  by  Cities  (Source:  Alaska  Radio  Sales) 

Anchorage                              30,830     Juneau    21,780 

Seward                                     6,620     Ketchikan    19,600 

Fairbanks                               24,060     Sitka    3 110 


Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management.' 
unlicensed.   For  other  sources  see  foreword. 


Further  reproduction 
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MARKET  INDICATORS  FOR  WYOMING 


CLASSIFICATIONS 

Population   

Urban  Population   

Rural  Population   

Total  Homes   

Percentage  Radio   

Radio  Homes  

Retail  Sales   

Automobiles   

Telephones   

New  Construction  

Median  Family  Income   

Farm  Income  

Employed   

Internal  Revenue  Collections. 


FIGURES  YR. 


FIGURES  YE 


;gi 


290,529 
144,618 
145,911 
84,289 
97.1% 
84,020 
362,156,000 
149,334 
82,200 
46,300,000 
2,964 
121,835,629 
107,836 
48,920,397 


'50 
'50 
'50 
'50 
'50 
'50 
'51 
'51 
'52 
'47 
'49 
'49 
'50 
'51 


250,742 
93,577 

157,165 
69,374 
84.4% 
57,126 
307,161,000 

145,423 
44,100 
28,300,000 

82,900,842 
82,259 
37,425,839 


'4 
'4* 


'51  lR 


Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management." 
unlicensed.   For  other  sources  see  foreword. 
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SPOT  KATE  FINDER 


Kauai 


[ILO,  27,198  pop.;  Hawaii  Co.,  South 

Hilo   Dist.    (Hawaii   I.);    TV  alloc: 

Chans.  2,  *4,  7,  9,  11,  13. 
1HBC,  lkw,  970kc 

(Consult  station  for  rates) 
:ILA,    lkw,    850kc,    MBS,    Don  Lee, 

Hollingbery 

<       SB       1M      5M      15M      30M     1  Hr 

I  2.70  3.20  4.00  8.00  12.00  20.00 
|  5.35  6.40  8.00  16.00  24.00  40.00 
:IPA,  lkw,  Hike,  Aloha,  Grant 

6.88    13.00    19.50  32.50 
13.00    26.00    39.00  65.00 
[ONOLTJLU,    248,034    pop.;  Honolulu 
■  Co.,  Honolulu  Dist.   (Oahu  I.);  TV 
alloc.;  Chans.  2,  4,  *7,  9,  11,  13. 

AM  affiliates,  average  1-time  rates 
i      9.80    12.41    15.13    30.26    45.02  75.28 
f    17.60    22.31    27.01    54.03    80.41  134.50 

AM    non-affiliates,    average  1-time 

i      5.82     7.50    10.87    19.00    28.50  47.50 
11.88    15.00    21.75    38.00    57.00  95.00 

:AHU,  lkw,  920kc 

I                6.00    10.00  14.00  22.50  30.00 

r  8.00  '  15.00  22.00  35.00  55.00 
ZGMB,  5kw,  590kc,  CBS,  Free  &  Peters, 
Hooper 

I    10.20    12.75    14.03  28.05  42.08  70.13 

T    20.40    25.50    28.05  56.10  84.15  140.25 


fote:  All  rates  one-time.  Population, 
f>me  and  radio  home  figures  given  for 
it:es  over  10,000.  Sources:  See  fore- 
/ord. 


KGU,  2.5kw,  760kc,  NBC,  Katz 

SB  1M  5M  15M  30M  1  Hr 
D  10.00  12.50  15.00  30.00  45.00  75.00 
N    15.00    18.75    22.50    45.00    67.50  112.50 

KHON,  5kw,  138kc,  Aloha,  Grant 

D      6.88     8.25    13.75    22.00    33.00  55.00 

N    13.75    16.50    27.50    44.00    66.00  110.00 

KIKI,  250w,  860kc,  Western  Radio  Sales, 

Tracy-Moore 
D      4.75     6.75     8.00    16.00    24.00  40.00 
N      9.50    13.50    16.00    32.00    48.00  80.00 

KPOA,  5kw,  630kc,  MBS,  Hollingbery 
D      9.00    12.00    16.50    33.00    48.00  81.00 
N    15.00    20.00    27.50    55.00    80.00  135.00 

KULA,  lOkw,  690kc,  ABC,  Young 

D    10.00    12.50    15.00    30.00    45.00  75.00 

N    20.00    25.00    30.00    60.00    90.00  150.00 

LIHUE,  3,870  pop.;  Kauai  Co.;  Lihue 
Dist.  (Kauai  I.);  TV  alloc:  Chans.  3, 
*8,  10,  12. 

KTOH,  250w,  1490kc,  Aloha,  Grant 

D      3.75     4.50      6.00    12.00    18.00  30.00 

N      7.50     9.00    12.00    24.00    36.00  60.00 

WAILUKU,  7,424  pop.;  Maui  Co.,  Wai- 
luku  Dist.  (Maui  I.);  TV  alloc: 
Chans.  3,  8,  *10,  12. 

KMVI,  lkw,  550kc,  Aloha,  Grant 

D      3.60      5.40      7.20    14.40    21.60  35.00 

N     8.10    10.00    14.40    £8.80    43.20  72.00 
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GO    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
(D  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 
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MARKET  INDICATORS  FOR  HAWAII 

CLASSIFICATIONS  FIGURES  YR.         FIGURES  YR. 

Population    499,794    '50  423,330    '40  " 

Urban  Population   344,869    '50  264,262  '40 

Rural  Population   154,925    '50  159,068  '40 

Percent  Urban    69%    '50  62.4%  '40 

Retail  Sales    $         434,931  '51 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 
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PUERTO  RICO 


SPOT  RATE  FINDER 


iGUADILLA,  18,276  pop.; 
I!  Municipality. 

VABA,  250w,  1240kc 
(Rates  upon  request) 


Aguadilla 


iRECIBO,  28,659  pop.;  Arebico  Munici- 
pality; TV  alloc:  Chan.  13. 


VCMN,  lkw,  1280kc 
SB      1M  5M 


15M     30M     1  Hr 


3.00 
4.00 


4.00  10.00  17.50  30.00 
5.00    12.50    25.00  40.00 


IAYAMON,  20,171 
Municipality. 

VENA,  25w,  1560kc 


pop.;  Bayamon 


1.00 
1.50 


3.75  6.50  12.50  25.00 
5.00    12.50    25.00  50.00 


IAGUAS,  33,759  pop.;  Caguas  Munici- 
pality; TV  alloc:  Chan.  11. 


AM  non-affiliates,  average  1-time 
rates 

»  1.25     3.50     7.50    13.25  27.50 

f  2.25     5.00    10.50    19.50  38.75 


/JFR,  250w,  1240kc 
(CP) 

/MIA,  250w,  1450kc 

»  1.75  3.00 

f  2.50  5.00 


/VJP,  250w,.1110kc 


ni 


.75 
1.C0 


1.50 
2.00 


4.00 
5.00 


7.00 
10.00 


8.00 
11.00 


13.00 
19.00 


13.50 
20.00 


25.C0 
37.50 


30.00 
40.00 


AJARDO,  15,336  pop.;  Fapardo  Mu- 
nicipality. 

/MDD,  250w,  1490kc 


1.75 
3.00 


2.50 
4.50 


5.00 
8.75 


10.00 
17.50 


20.00 
35.00 


UAYAMA,  19,408  pop. 
nicipality. 

rXRF,  lkw,  1590kc 
i        .65  1.00 
1.00  1.50 


Guayama  Mu- 


3.75 
6.25 


7.50 
12.50 


15.00 
25.00 


ote:  All  rates  one-time.  Population, 
ome  and  radio  home  figures  given  for 
ities  over  10,000.  Sources:  See  fore- 
ord. 


VIRGIN 


1  ISLANDS 
I 
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PUERTO  RICO 


®    Location  of  City  and  number  of 

Standard  (AM)  Broadcasting  Stations 
®  Number  of  FM  Broadcasting  Stations 
A    Number  of  Telecasting  Stations 

MAP  BY  WAITQ  P.  BURN,  MIDOLEBURY,  VBtMOHT 
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MAYAGTJEZ,    58,944    pop.;  Mayaguez 
Municipality;  TV  alloc:  Chans.  3,  5. 

2   AM   non-affiliates,    average  1-time 
rates 

SB       1M      5M      15M      30M     1  Hr 

D  1.22  1.35  3.30  7.08  12.32  23.24 
N      2.01      2.76      6.44    12.70    22.15  42.00 


WAEL, 

D 

N 


250w,  1400kc 
.87  2.31 
2.03  4.69 


4.61 
9.38 


9.23 
18.75 


18.45 
37.50 


WKJB,  lkw,  710kc,  Inter-American 

D                2.00                9.00    16.00  30.00 

N                3.50               12.00    22.00  42.50 

WORA,  lkw,  1150kc,  Guzman 

D      1.30      1.25     3.38     6.75    11.25  22.50 

N     2.50     2.25     6.38    12.75    21.25  42.50 

WPAA,  250W-D,  1190kc 
(CP) 

WPRA,  lOkw,  990kc,  Continental 

D                 1.50      5.00    10.00    15.00  25.00 

N               4.00    10.00    20.00    30.00  50.00 

WTIL,"  lkw,  1330kc 

D      1.14      1.13     2.53      5.06    10.13  20.25 

N      1.52     2.03     4.69     9.38    18.75  37.50 

PONCE,  99,492  pop.;  Ponce  Municipal- 
ity; TV  alloc:  Chans.  7,  9. 


2'    AM    non-affiliates,    average  1-time 
rates 

D  2.00  4.50  10.00  14.00  26.50  35.00 
N      5.00     6.00    13.00    14.25    37.50  50.00 

WPAB,    5kw-D,  lkw-N,   550kc,  Inter- 
American 

D               4.00  10.00    18.00  35.00 

N                5.00  13.50    25.00  50.00 


MARKET  INDICATORS  FOR  PUERTO  RICO 

CLASSIFICATIONS                    FIGURES  YR.  FIGURES  YR. 

Population                                             2,210,703    '50  1,869,255  '40 

Urban  Population                                  894,813    '50  566,357  '40 

Rural  Population                                 1,315,890    '50  1,302,898  '40 

Percent  Urban                                        40.5%    '50  30.3%  '40 

Retail  Sales   $  370,000,000  '51 

Note:  1951  Retail  Sales,  copyright  1952  "Sales  Management."  Further  reproduction 
unlicensed.   For  other  sources  see  foreword. 


WPRP,  5kw,  910kc,  Guzman 

SB       1M      5M      15M      30M     1  Hr 
D      2.00      5.00    10.00    18.00  35.00 
N      5.00     7.00    13.00    25.00  50.00 

RIO  PIEDRAS,  132,438  pop.;  Rio  Pied- 
ras  Municipality. 

WRIO,  lkw,  1320kc 

D  3.00  10.00    20.00  40.00 

N  4.00  12.50    25.00  50.00 

WWWW,  250w,  1520kc 
(No  rates  available) 

SAN  JUAN,  224,767  pop.;  San  Juan 
MuniciDahty;  TV  alloc:  Chans.  2 
(El  Mundo  Bcstg.  Corp.  grant),  4,  *6. 

3  AM  affiliates,  average  1-time  rates 
D      6.00     8.83     6.50    13.50    25.00  48.33 
N    12.00    15.00    15.00    28.67    54.67  106.67 


2  AM 
rates 

D 

N 


non-affiliates,    average  1-time 


10.00 
18.00 


14.50 
24.87 


27.50 
46.25 


55.00 
87.50 


WAPA,  lOkw,  680kc,  ABC,  MBS,  Guz- 
man 

SB       1M      5M  15M  30M     1  Hr 

D      6.00      6.00     6.50  10.00  18.00  35.00 

N    12.00    15.00    15.00  27.00  52.00  100.00 

WITA,  250w,  1400kc 

D                                      6.50  11.75  22.50 

N  16.00  30.00  50.00 

WKAQ,  5kw,  620kc,  CBS,  Inter-Amer- 
ican 

D              12.50  17.00  32.00  60.00 

N              15.00  32.00  62.00  120.00 


WKVM,  25kw,  810kc, 
D  10.00 
N  18.00 


Young  - 

20.00    37.50  75.00 

33.75    62.50  125.00 


WNEL,  5kw,  860kc,  NBC,  Pan-Amer- 
ican 

D  7.50  13.50  25.00  50.00 

N  15.00  27.00  50.00  100.00 


SANTURCE,  195,007 
Municipality. 

WIAC,  lOkw,  740kc 


pop.;    San  Juan 


7.00 
15.00 


6.00 
15.00 


10.00 
25.00 


18.00  35.00 
50.00  100.00 
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FOREIGN  LANGUAGE  BROADCASTING  IN  MAJOR  U.  S.  CITIES 


ALABAMA 

BIRMINGHAM 

WLBS,  lkw,  900kc 

Lang.  Listeners 

Spanish   

ARIZONA 


Mins.  Wkly. 
60 


BISBEE 

KSUN,  250w,  1230kc 

Spanish 

22,000 

105 

CLIFTON 

KCIF,  250w,  1400kc 

Spanish 

9,000 

COOLIDGE 

KCKY,  lkw,  1150kc 

Spanish 

15,000 

30 

Pima  Indian 

6,000 

45 

DOUGLAS 

KAWT,  250w,  1450kc 

Spanish 

9,000 

180 

FLAGSTAFF 

KCLS,  250w,  1340kc 

Spanish  &  Indian 

40% 

450 

KGPH,  250w,  1230kc 

Spanish 

5,000 

180 

Navajo 

25,000 

20 

GLOBE 

KWJB,  250w,  1240kc 

Spanish 

8,000 

225 

KINGMAN 

KGAN,  250w,  1230kc 

Spanish 

500 

60 

MESA 

KTYL,  lkw,  1310kc 

Spanish 

480 

Italian 

60 

PHOENIX 

KIFN,  250W-D,  860kc 

Total 

Spanish 

85,000 

Schedule 

Number  of  listeners  is  station  esti- 
mate. For  source  write  direct  to  sta- 
tion manager. 


KPHO,  5kw,  910kc 


Listeners  Mins.  Wkly. 


Lang. 

Spanish  20% 

SAFFORD 

KGLU,  lkw,  1480kc 

Spanish  12,000 

TUCSON 

KCNA,  5kw-D,  500w-N,  580kc 
Spanish  150,000 
KOPO,  250w,  1450kc 
Spanish  26,000 
KTUC,  250w,  1400kc 
Spanish  35,000 
KVOA  lkw,  1290kc 
Spanish   

CALIFORNIA 

BAKERSFIELD 

KAFY,  lkw,  550kc 

Spanish   

KERO,  250w,  1230kc 

Spanish  75,000 

BANNING 

KPAS,  250w,  1490kc 

Spanish  5,000 

BARSTOW 

KWTC,  250w,  1230kc 

Spanish  6,000 

BLYTHE 

KYOR,  250w,  1450kc 

Spanish   

COALINGA 

KBMX,  500W-D,  1470kc 

Spanish  50,000 

CORONA 

KBUC,  500w,  1370kc 
Spanish  100,000 
DELANO 

KCHJ,   lkw-D,  lOlOkc 

Spanish   

FORT  BRAGG 
KDAC,  250w,  1230kc 
Italian,  Finnish   


75 

210 

360 
870 
355 
1,575 


630 
540 


150 


30 


300 


840 


1,300 


435 


45 


KOWL 


The  Most  Powerful 
FOREIGN  LANGUAGE 
STATION  in  the  WEST 

KOWL  is  the  only  station  in  Los  Angeles  majoring  in 
language  programs  that  completely  covers  Southern 
California. 

KOWL  therefore  gives  you  exclusive  coverage  of 
7.  City  of  Los  Angeles 

2.  Los  Angeles  County 

3.  San  Diego  in  Orange  County 
WITH  A  0.5  MV  SIGNAL 

Unlike  New  York  and  Chicago,  the  language  groups  are 
not  highly  concentrated  in  a  particular  section  of  Los 
Angeles;  they  are  somewhat  scattered,  not  only  within 
the  city  but  throughout  Los  Angeles  County  and  South- 
ern California.  To  reach  them,  it  is  essential  to  have 
POWER  AND  PROGRAMMING.  KOWL  has  both. 

Owned  and  Operated  by  Art.  Croghan 

5000 
WATTS 

Clear  Channel 

LOS    ANGELES  —  SANTA    MONICA,  CAL. 


KOWL 


ONLY  JOE  ADAMS,  ON  KOWL,  REACHES  ALL  NEGROES  ! 
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FRESNO 

KGST,  lkw-D,  1600kc 

Lang. 

Listeners  Mins.  Wkly 

Spanish 

1,680 

Armenian 

210 

Japanese 

110,000 

75 

German 

60 

Portuguese 

30 

Italian 

60 

KYNO,  lkw,  1300kc 

_  " 

Spanish 

30,000 

3b0 

HANFORD 

KNGS,  lkw,  620kc 

Spanish 

110,000 

690 

Portuguese 

85,000 

120 

Italian 

20,000 

60 

LODI 

KCVR,  lkw-D,  1570kc 

Portuguese 

240 

LOS  ANGELES 

KFVD.  5kw,  1020kc 

Spanish 

500,000 

360 

MERCED 

KYOS,  5kw,  1480kc 

Portuguese,  Italian 

&  Mexican 

1,010 

MODESTO 

KBOX,  lkw,  970kc 

Portuguese,  Mexican  20% 

75 

KMOD,  lkw,  1360kc 

Italian,  Spanish 

350,000 

135 

MONTEREY 

KMBY,  250w,  1240kc 

Italian 

20,000 

60 

Spanish 

15,000 

60 

MT.  SHASTA 

KWSD,  250w,  1340kc 

Italian 

20% 

60 

OAKLAND 

KWBR,  lkw,  1310kc 

Spanish 

420 

Portuguese 

390 

Italian 

420 

ONTARIO 

KOCS,  250W-D,  1510kc 

Italian 

14,000 

120 

PASADENA 

KWKW,  lkw,  1300kc 

Spanish 

550,000 

3,060 

Italian 

90,000 

540 

Portuguese 

28,000 

30 

PITTSBURG 

KECC.  lkw,  990kc 

SDanish 

180 

Italian 

60 

SACRAMENTO 

KGMS,  lkw-D,  1380kc 

Spanish 

25,000 

45 

KROY,  250w,  1240kc 

Spanish 

40,000 

170 

SALINAS 

KSBW,  lkw,  1380kc 

Spanish,  Italian 

15,000 

420 

SAN  BERNARDINO 

KCSB,  500w,1350kc 

Mexican 

50,000 

675 

KFXM.  lkw,  590kc 

Mexican 

60,000 

420 

KITO,  5kw,  1290kc 

Spanish 

20,000 

540 

KRNO,  250w,  1240kc 

Spanish 

17,000 

720 

SAN  FRANCISCO 

KGIL,  lkw,  1260kc 

Spanish 

25,000 

420 

KSAN,  250w,  1450kc 

Italian,  Spanish, 

Greek,  Serbian, 

Chinese,  German     ,,  , 

1,040 

SANGER 

KSJV,  lkw-D,  900kc 
Lang.  Listeners  Mins.  Wkl. 

Spanish  25,000  1,260 

SAN  JOSE 

KLOK,  5kw-D,  lkw-N,  1170kc 
Spanish,  Portuguese, 

Italian,  Slavic,       1/3  of 

French,  Polish  Total  2,280 
KEEN,  lkw,  1370kc 

Spanish  200,000   

Portuguese  49,000   

Italian  100,000   

KSJO,  lkw-D,  500w-N,  1590kc 

Spanish  35,000  840 

SAN  RAFAEL 

KTIM,  lkw-D,  1510kc 

Portuguese  35,000  200 

SANTA  ANA 

KVOE,  lkw,  1480kc 

Spanish  30,000  180 

SANTA  BARBARA 

KDB,  250w,  1490kc 

Italian  6,500  135 

KIST,  250w,  1340kc 

Spanish  30,000  420 

KTMS,  lkw,  1250kc 

Italian  3,000  60 

Spanish  10,000  210 

SANTA  CRUZ 

KDON,  5kw,  1460kc 

Spanish  \    50,000  525 

Portuguese  }  60 

SANTA  MARIA 

KCOY,  250w,  1400kc 

Spanish  5,000  300 

Portuguese  3,000  60 

KSMA,  250w,  1240kc 

Spanish  10,000  60 

SANTA  MONICA 

KOWL,  5kw-D,  1580kc 

Spanish  500,000  1,170 

Jewish  250,000  450 

Italian  150,000  30 

German    45 

Greek    30 

Hungarian    30 

Japanese    75 

Scandinavian    60 

Serbian    30 

Lithuanian    30 

SANTA  PAULA 

KSPA,  250w,  1400kc 

Spanish  4,800  6,660 

SANTA  ROSA 

KSRO,  lkw,  1350kc 

Italian  & 

Portuguese  120,000  90 

STOCKTON 
KGDM,  5kw,  1140kc 
Spanish  100,000  75 

Portuguese  300,000  60 

Italian  200,000  120 

KSTN,  lkw,  1420kc 
Filipino  20,000  55 

KXOB,  lkw,  1280kc 
Spanish  12,500  150 

TULARE 

KCOK,  lkw,  1270kc 
Portuguese  & 

Spanish  18.960  750 

TURLOCK 
KTUR,  lkw,  1390kc 
Portuguese  5,000  420 

Italian  3,000  150 

Swedish  8,000  75 

Spanish  4,000  120 

VIS  ALIA 

KKIN,  250w,  1400kc 

Spanish  2,400  330 


"CUBES  WITHIN  CITIES" 

.  .  .  the  ITALIAN  population  in  Metropolitan  Los 

Angeles  is  nearly       100,000 

.  .  .  the  NEGRO  population  is     _   350,000 

...  the  SPANISH-AMERICAN  population  is   550,000 

TOTAL— ONE  MILLION  PEOPLE 

.  .  .  who  are  extremely  loyal  to  their  "own"  personalities  and  pro- 
grams— and  to  the  advertisers  who  direct  sales  messages  to  them. 

OUR  KWKW  and  KWKW-FM  PERSONALITIES  AND  DEEJAYS 
CATER  DAILY  TO  THIS  RESPONSIVE  AUDIENCE. 

Reach  This  "Buying  Million"  In  Los  Angeles  With 

KWKW 

Pasadena  —  Los  Angeles 

National  Representative — Forjoe  &  Co. 
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VVATSONVILLE 

KHUB,  250w,  1340kc 

Lang.  Listeners  Mins.  Wkly. 

Spanish  1  180 

Portuguese  \  12,000 

— f-Slavonian  J 
YUBA  CITY 
KUBA,  lkw-D,  1600kc 
Spanish  26,300 

COLORADO 

ALAMOSA 

KGIW,  250w,  1450kc 
Spanish  2,150 
DENVER 

KTLN,  lkw-D,  1150kc 
Spanish  132,300 
GREELEY 
KYOU,  250w,  1450kc 
Spanish  15,000 
LONGMONT 
KLMO,  250w-D,  1050kc 
Spanish  56,000 
MONTROSE 
pCUBC,  lkw-D,  1260kc 
Spanish  8,000 
PUEBLO 

KDZA,  250w,  1230kc 
Spanish  60,000 
KOHF.  5kw-D,  lkw-N.  1350kc 
Slovenian  15,000 
Spanish  25,000 
TRINIDAD 
KCRT,  250w,  1240kc 
Spanish  1  40,360 

Italian  f 

CONNECTICUT 

DANBURY 

WLAD,  250W-D,  800kc 

Italian   

Polish   

Lebanese   

HARTFORD 
WCCC,  500W-D,  1290kc 
Italian  150,000 
Ukrainian  8,000 
German  12,000 
WTHT.  250w,  1230kc 

French    ) 

Jewish    } 

^MERIDEN 

WMMW,  lkw-D,  1470kc 
Polish   


60 
120 


150 


480 


480 


270 


870 


75 


630 


60 
60 


360 
360 


30 
55 
30 


40 
40 
30 

120 


15 


Number  of  listeners  is  station  esti- 
mate. For  source  write  direct  to  sta- 
tion manager. 


EXCLUSIVE! 

WITH  FOREIGN  AUDIENCES 
IN 

THE  MULTI-BILLION  DOLLAR 
SAN  FRANCISCO  MARKET 


Programs 

Daily  in: 

Language 

Population* 

ITALIAN 

.  .175,000 

SPANISH 

.  .  85,000 

GREEK  . . 

.  .  25,000 

CHINESE 

.  .  40,000 

GERMAN 

.  .  20,000 

FRENCH  . 

25,000 

*  U.  S.  Census  Bureau 

1ST 

WITH  THE  180,000 
NEGROES,  TOO! 

2  HOURS  DAILY 
BEAMED  DIRECTLY  AT  THIS 
AUDIENCE 

KSAN 

SAN  FRANCISCO 


i«    BROADCASTING    •  Telec 


MIDDLETOWN 

WCNX,  500W-D,  1150kc 

Lang.  Listeners  Mins.  Wkly. 

Polish  )    10,500  60 

Italian  J  60 

NEW  BRITAIN 

WHAY,  5kw,  910kc 

Italian  150,000  1,710 

WKNB,  lkw-D,  840kc 

Polish  181,400  205 

Italian  169,000  160 

Lithuanian  12,000  60 

NEW  LONDON 

WNLC,  250w,  1490kc 

Italian  )    20,000  60 

Polish  (  115 

NORWALK 

WNLK,  500w,  1350kc 

Italian  40,000  390 

Polish  21,000  60 

Hungarian  26,000  120 

NORWICH 

WICH,  250w,  1400kc 

Polish,  French 

&  Italian  50,000  300 

STAMFORD 
WSTC,  250w,  14C0kc 

Italian    60 

Polish    85 

WATERBURY 

WWCO,  250w,  1240kc 

Italian  56,000  210 

Polish  15,000  30 

Lithuanian  20,000  60 

DELAWARE 

WILMINGTON 

WTUX,  500w,  1290kc 
Italian  26,000  1 

Polish  17,000       [  180 

Yiddish  7,000  J 

FLORIDA 

CLEARWATER 

WTAN,  250w,  1340kc 

Qreek  5.000      )  120 

Spanish  10,000  S 

CORAL  GABLES 

WTTT,  250w,  1490kc 

Yiddish               1  150 

Polish                  I    120,000  60 

Spanish               f  300 

Italian                J  840 

HOLLYWOOD 

WHWD,  500w,  1320kc 

Spanish  1,435  105 

J  A  C  K  S  O  N  VILLE 

WIVY,  lkw,  1050kc 

Greek  8,000  60 

LAKE  WORTH 

WEAT,  250w,  1490kc 

Finnish  4,000  45 

MIAMI 

WGBS,  50kw-D,  lOkw-N,  710kc 

Spanish  35,000  30 
WIOD,  5kw,  610kc 

Spanish  25,000  70 
MIAMI  BEACH 

WINZ,  lkw,  940kc 

Yiddish  75,000      )  280 

Italian  26,250  ) 
WMBM,  lkw-D,  800kc 

Jewish    ] 

Hungarian    \  210 

Syrian    J 

TAMPA 

WALT,  lkw-D,  lllOkc 

Spanish  50,000  375 

WEBK,  lkw-D,  1590kc 

Spanish  30,000      )  960 

Italian  20,000  j 

GEORGIA 

ATLANTA 

WBGE,  250w,  1340kc 

Greek  5,000  60 

IDAHO 

BOISE 

KGEM,  lOkw,  1140kc 

Basque  10,000  15 

ILLINOIS 

CHICAGO 

WEDC,  250w,  1240kc 
Czech,  Polish, 
Italian,  Russian 

&  Greek     

WHFC,  250w,  1450kc 

Polish    735 

Lithuanian    315 

Greek    260 

Bohemian    660 

Ukrainian    60 

Slovenian    60 

Spanish    135 

Italian    300 

Jewish    80 

WSBC,  250w,  1240kc 

Italian                     375,000  740 

German                   700,000  180 

Polish                      720,000  260 

Bohemian                200,000  150 

as  ting 


Lang. 

Slovak 

Jewish 

Greek 

Spanish 

Swedish 


Listeners  Mins.  Wkly. 


200,000 
430,000 
100,000 


220,000 


EAST  ST.  LOUIS 

WTMV,  250w,  1490kc 
Polish  5,325 

ELMWOOD  PARK 

Polish  500,000 
300,000 


German 
Jewish 


200,000  J 


JOLIET 

WJOL.  ?50w.  1340kc 
Croat-Slovak 


OAK  PARK 

WOPA,  250w,  1490kc 


Polish 
Italian 
Ukrainian 
Spanish 


500,000 
200,000 
75,000 
75,000 


30 
300 
180 
60 
30 


90 


1,080 


120 


900 


INDIANA 

GARY 

WWCA,  lkw,  1270kc 
Spanish,  Polish, 

Lang.  Listeners  Mins.  Wkly. 


PEORIA 

WEPO,  lkw-D,  1020kc 

Italian  58,000  55 

ROCKFORD 

WROK,  lkw-D,  500w-N,  1440kc 
Italian  & 

Swedish  10,714  60 


Greek  &  Serbian  120,000 
HAMMOND 

WJOB,  250w,  1230kc 
Polish,  Hungarian, 
Slovak  & 

Spanish   

MICHIGAN  CITY 

WIMS,  lkw-D,  1420kc 
Polish   


SOUTH  BEND 

WHOT,  250w,  1490kc 
Polish  & 

Hungarian  40,000 

WJVA,  250w-D,  1580kc 

Polish  26,000 

Hungarian  15,250 

Serbian  3,250 

German  9,750 

WSBT,  5kw,  9"Ckc 
Polish  45,000 
Hungarian  12,000 


360 


360 


90 


210 


165 


100 


(Continued  on  page  224.) 


DIRECT  IMPACT! 

INCREASED  SALES! 

★ 

WSBC 

SELLS  Chicago's  Foreign  Lan- 
guage market  MORE  effectively 
at  LOWER  cost! 

ONE 

low    rate    buys    TEN  Major 
Markets:  Polish,  Italian,  Jewish, 
Bohemian,  German,  Slovak,  Swed- 
ish, Greek,  Spanish,  Negro. 

REACH 

this  responsive,  economically- 
sound,  basic  market  successfully, 
directly! 

★ 

WSBC 

iPm  low  cold  msudium  w  Qhiaup 

2400  W.  Madison  Street          MOnroe  6-9060 

Forjoe  &  Co.,  Nat'l  Reps. 
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FOREIGN  LANGUAGE 

(Continued  from  page  219) 
IOWA 

CHARLES  CITY 

KCHA,  250W-D,  1580kc 
Lang.  Listeners  Mins.  Wkly. 

German  1,000 
DES  MOINES 
KWDM,  lkw,  1150kc 
Scandinavian  70,000 
Italian  12,000 
Croatian-Bohemian  6,000 
Spanish       less  than  1,000 

KANSAS 

LAWRENCE 

KLWN,  500W-D,  1320kc 
Spanish   


KENTUCKY 

COLUMBIA 

WAIN  lkw-D,  1270kc 
Spanish  100 

LOUISIANA 

ABBEVILLE 

ROF,  lkw-D,  960kc 
French  2% 
CROWLEY 
KSIG,  250w,  1450kc 
French  150,000 
HOUMA 

KCIL,  250w,  1490kc 

French  44,000 

JENNINGS 

KJEF,  500w-D,  1290kc 

French  60,000 

LAFAYETTE 

KLFY,  lkw-D,  500w-N,  1420kc 
French  225,000 
KVOL,  lkw,  1330kc 
French  45% 

LAKE  CHARLES 

KPLC,  5kw-D,  lkw-N,  1470kc 
French  20% 

NEW  IBERIA 

KANE,  250w,  1240kc 

French   

KVIM,  lkw-D,  1570kc 
French  50,000 

NEW  ORLEANS 

WBOK,  lkw-D,  800kc 
Italian  58,000 
WJBW,  250w,  1230kc 
Italian  20% 

OPELOUSAS 

KSLO,  250w,  1230kc 
French  170,000 

MAINE 

BIDDEFORD 

WIDE,  250w,  1400kc 
French  21,600 

LEWISTON 

WCOU,  250w,  1240kc 
French  32,000 
WLAM,  5kw,  1470kc 
French  40,000 

PRESQUE  ISLE 

WAGM,  250w,  1450kc 
French  50,000 

WATERVILLE 

WTVL,  250w,  1490kc 
French  30,000 


15 


330 
120 
75 
60 


30 
15 

300 

300 

90 

180 

110 
210 

60 

75 

60 
60 

730 

360 

120 
195 

15 

45 


Number  of  listeners  is  station  esti- 
mate. For  source  write  direct  to  sta- 
tion manager. 


MARYLAND 

BALTIMORE 

WBMD,  lkw-D,  750kc 

Lang.  Listeners  Mins.  Wkly. 

Italian,  Polish, 

Jewish,  German, 

Greek  & 

Lithuanian     

WWIN,  250w,  1400kc 
Polish  & 

Italian    390 

CUMBERLAND 
WDYK,  250w,  1230kc 

Italian    60 

SILVER  SPRING 

WGAY,  lkw-D,  1050kc 

Greek  12,000  30 

MASSACHUSETTS 

BOSTON 

WBMS,  lkw-D,  1090kc 

Greek  60 

Albanian       \  under  50,000  30 

Lithuanian  J  60 

Italian  300,000  30 

Jewish  150,000  60 

WMEX,  5kw,  1510kc 

Italian  275,000  590 

BROCKTON 

WBET,  lkw-D,  990kc 

Lithuanian  15,000  30 

CHICOPEE 

WACE,  lkw-D,  730kc 

Polish  & 

French  100,000  840 

FITCHBURG 
WEIM,  lkw,  1280kc 
Finnish  5,000  90 

WFGM,  lkw-D,  1580kc 
French  50,000  90 

Finnish  50,000  60 

Italian    30 

FRAMINGHAM 

WKOX,  lkw-D,  1190kc 

Italian  35%      )  120 

Lithuanian  9%  J 

GARDNER 

WHOB,  250w,  1490kc 

French,  Finnish 

&  Polish  25,000  60 

GREENFIELD 
WHAI,  250w,  1240kc 
Polish  2,000  90 

HAVERHILL 
WHAV,  250w,  1490kc 
Arabic,  Italian, 

French  &  Polish    240 

HOLYOKE 

WHYN,  lkw,  560kc 

Polish  44,610  120 

WREB,  500w-D,  930kc 

Polish  100,000  330 

Portuguese  10,000  30 

Greek  25,000  60 

Italian  55,000  45 

LOWELL 

WCAP,  lkw-D,  980kc 

French    120 

MEDFORD 

WHIL,  500W-D,  1430kc 
Syrian  80,000 
Armenian  70,000 
Greek  120,000  345 

Lithuanian  95,000 
Italian  175,000 
Portuguese  78,000 
NEW  BEDFORD 
WBSM,  100W,  1230kc 
Portuguese  40,000      )  90 

Polish  12,000  f 

WNBH,  250w,  1340kc 
French  )    50,000  60 

Portuguese  }  120 

NORTH  ADAMS 
WMNB,  250w,  1230kc 
Polish  & 

Italian  30,000  60 


BROADCASTS  DAILY 
for 

CLEVELAND'S 

MAJOR 
NATIONALITY  GROUPS 

TOTALING        343,000  PEOPLE 


5,000 
WATTS 


UlloA. 


1260 
KC 


PITTSFD3LD 

WBEC,  250w,  1490kc 


Lang. 

Italian  7,000 
Polish  5,000 
WBRK,  250w,  1340kc 
Polish  & 

Italian  15,000 
SALEM 

WESX,  250w,  1230kc 
Greek  25,000  to  50,000 

Lithuanian  25,000  to  50,000 
Polish  25,000  to  50,000 

SPRINGFIELD 
WJKO,  5kw-D,  1600kc 
Polish,  French, 

Italian,  Greek 

&  Jewish   

WSPR,  lkw,  1270kc 

Polish   

Italian   

TAUNTON 

WPEP,  lkw-D,  1570kc 

Portuguese  13,000 

WARE 

WARE,  lkw-D,  1250kc 
French  60,000 
WEST  SPRINGFD3LD 
WTXL,  250w,  1490kc 
Italian  50,000 
WORCESTER 
WAAB,  5kw,  1440kc 
Swedish,  Greek, 
Albanian  & 

Lithuanian   

MICHIGAN 

ALPENA 

WATZ,  250w,  1450kc 


Listeners  Mins.  Wkly. 


90 


120 


60 
60 
60 


600 


45 
45 


65 
60 
55 

150 


Polish  ' 

120 

BAY  CITY 

WGRO,  500w-D,  1260kc 

Polish 

25% 

15 

DETROIT 

WJLB,  250w,  1400kc 

Armenian 

15,000 

30 

German 

190,000 

300 

Greek 

35,000 

90 

Hungarian 

55,000 

60 

Italian 

150,000 

360 

Jewish 

85,000 

■  180 

Lithuanian 

10,000 

45 

Roumanian 

45,000 

30 

Syrian 

50,000 

45 

Spanish-Mexican 

21,000 

30 

Ukrainian 

100,000 

45 

Polish 

350,000 

350 

FLINT 

WMRP,  250W-D,  1510kc 

Hungarian 

1% 

15 

GRAND  RAPIDS 

WGRD.  lkw-D,  1410kc 

Polish 

40,000 

60 

HOUGHTON 

WHDF,  250w,  1400kc 

Finnish 

15,000 

150 

niONWOOD 

WJMS,  lkw,  630kc 

Finnish 

37,000 

90 

ISHPEMING 

WJPD,  250w,  1240kc 

Finnish    60 

Italian    60 

LUDINGTON 

WKLA,  250w,  1450kc 

Lithuanian  1,500  60 

MARINE  CITY 

WSDC,  lkw,  1590kc 

Polish,  Ukrainian    250,000  .  250 

MINNESOTA 

ALBANY 

KASM,  500-w-D,  1150kc 

German  90,000  45 

BEMIDJI 

KB  UN,  250w,  1450kc 

Indian  8.000  15 

CLOQUET 

WKLK,  250w,  1230kc 

Finnish  )    40%  120 

Polish  J  60 

DULUTH 

KDAL,  5kw,  610kc 

Finnish  100,000  30 

WREX,  lOkw-D,  5kw-N,  1080kc 

Finnish  150,000  105 

FAIRMONT 

KSUM,  lkw,  1370kc 

Swedish,  German    75 

FERGUS  FALLS 

KGDE,  lkw,  1250kc 

Norwegian  60%  30 

GRAND  RAPIDS 

KBZY,  250w,  1490kc 

Finnish  10,000  60 

SOUTH  ST.  PAUL 

WCOW,  5kw-D,  1590kc 

Polish  55,000  60 

STILLWATER 

WSHB,  250W-D,  1220kc 
Scandinavian  56,000  360 

THIEF  RrVER  FALLS 

KTRF,  250w,  1230kc 

Swedish,  Norwegian    60 

WADENA 

KWAD,  lkw,  920kc 

Finnish  15%  90 


MISSISSIPPI 

CLEVELAND 

WCLD,  250w,  1490kc 

Lang.  Listeners  Mins.  Wklj 

Spanish    30 


MISSOURI 

ST.  LOUIS 

KSTL,  lkw-D,  690kc 
Slavic,  German, 

Italian   

WEW,  lkw-D,  770kc 
Italian  2,700 


NEBRASKA 


COLUMBUS 

KJSK,  lkw-D,  900kc 

Czech 

German 


NEW  HAMPSHIRE 

BERLIN 

WMOU,  250w,  1230kc 
French  12,000 
MANCHESTER 
WFEA,  5kw,  1370kc 
Polish,  French, 

Greek  65% 
WKBR,  250w,  1240kc 
French  45,000 
Greek  9,000 
Polish  6,000 
WMUR,  5kw-D,  lkw-N,  610kc 
French  20,000 
NASHUA 

WOTW,  lkw-D,  900kc 
French,  Greek 

Polish  500,000 
ROCHESTER 
WWNH,  lkw-D,  930kc 
French  40% 


NEW  JERSEY 


ATLANTIC  CITY 

WFPG,  250w,  1450kc 
Italian  24,000 
CAMDEN 

WKDN,  lkw-D,  800kc 
Greek  25,000 
Polish  200,000 
German  300,000 
TRENTON 
WTTM,  lkw,  920kc 
Italian  350,000 
VINELAND 
WWBZ,  lkw,  1360kc 
Italian   

NEW  MEXICO 

ALAMOGORDO 

KALG,  250w,  1230kc 
Spanish  15% 
ALBUQUERQUE 
KGGM,  5kw,  610kc 
Spanish  180,000 
KOAT,  250w,  1240kc 
Spanish  38% 
KVER,  250w,  1340kc 
Spanish  40% 
ARTESIA 

KSVP,  250w,  1450kc 
Spanish  15,000 
CARLSBAD 
KPBM,  lkw-D,  740kc 
Spanish  25,000 
FARMINGTON 
KVBC,  250w,  1240kc 
Navajo  3,000 
LAS  CRUCES 
KOBE,  250w,  1450kc 
Spanish  40% 
LAS  VEGAS 
KFUN,  250w,  1230kc 
Spanish  28,440 
RO  SWELL 
KGFL,  250w,  1400kc 


Spanish 
SANTA  FE 
KVSF,  lkw.  1260kc 
Spanish 
SILVER  CITY 
KSIL,  250w,  1340kc 
Spanish 


10% 


50,000 


65% 

NEW  YORK 

ALBANY 

WABY,  250w,  1400kc 

Polish   

WOKO,  5kw,  1460kc 
Italian 
Polish 
Ukrainian 

WPTR,  50kw,  1540kc 
Polish 

WROW,  5kw-D,  lkw-N,  590kc 
Italian  90,000 
AMSTERDAM 
WCSS,  250w,  1490kc 
Polish 
Italian 
Ukrainian 
Lithuanian 
BUFFALO 

WKBW,  50kw,  1520kc 
Polish  250,000 


10% 
12% 

3% 

7,767 


60,000 
35,000 
8,000 
1,000 


330 
30 


30 
45 


60 


120 

210 
150 
60 

105 


100 


180 


60 
30 
30 


60 


60 


300 

60 
840 
720 

90 
150 

60 
585 
720 
120 
420 
570 


180 

60 
30 
45 

60 
30 


360 


105 
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JUNKIRK 

VFCB,  500w.  1410kc 

uang.  Listeners  Mins.  Wkly. 


40,000 


1080kc 
300,000 
40,000 


'olish  70,000 
(AMESTOWN 
NJOC,  250w,  1340kc 
Swedish        ~_  1 
talian  j 
SENMORE 
JVXRA,  lkw-D 
'olish 
lungarian 
jEINGSTON 
VKNY,  250w,  1490kc 
'olish 
jIBERTY 

iVVOS,  250w,  1240kc 
rewish 

tflDDLETOWN 

A/ ALL,  250w,  1340kc 
V>lish 

JEW  YORK 

A/BNX,  5kw,  1380kc 
Italian  1,624 
Serman  1,531 
Jpanish  650, 
¥EVD,  5kw,  1330kc 
ewish  2,750,000 
VHOM-FM,  Chan.  222,  92.3mc, 
Chinese,  Turkish, 

Swiss,  German, 

Russian  Ukrainian   

VLIB,  lkw-D,  1190kc 
ewish  )  2,500,000 

'olish  J 
VOV,  5kw,  1280kc 
talian  2,103,737 
VWRL,  5kw,  1600kc 


7,900 


20,000 


950 
600 
000 


180 


60 
60 


360 
30 


60 


75 


120 


720 
420 
900 

3,180 
llkw 

720 

750 
1,440 

3,780 

2,040 
960 
120 
120 
30 
60 
120 
45 
30 
210 
480 


Jpanish  650,000 
German  903,109 
'olish  412,000 
tussian  125,000 
Jkrainian  51,000 
jithuanian  33,000 
lungarian  123,000 
Syrian  28,000 
French  53,000 
Jreek  53,000 
?zechoslovakian  58,000 
flAGARA  FALLS 
VHLD,  5kw,  1270kc 
'olish,  Ukrainian, 

Italian,  Roumanian    1,285 

VJJL,  lkw-D,  1440kc 
'olish  125,000  60 

)YSTER  BAY 
VKBS,  250W-D,  1520kc 
talian  150,000 
'olish  60,000 
'EEKSKILL 
VLNA,  500W-D,  1420kc 

talian   

'OUGHKEEPSIE 
ATEOK,  lkw-D,  1390kc 
talian  25,000 
ROCHESTER 
VARC,  lkw,  950kc 

Jerman   

VSAY,  lkw,  1370kc 
talian,  Jewish, 
German,  Polish, 

Ukrainian   

WET,  5kw,  1280kc 
talian  60,000 
tOME 

VKAL,  250w,  1450kc 
'olish  s  22,000 

talian  48,000 
SCHENECTADY 
VSNY,  250w,  1240kc 
'olish  25,000 
talian  40,000 
YRACUSE 
VNDR,  5kw,  1260kc 
'olish  35,000 
JTICA 

VGAT,  lkw-D,  500W-N,  1310kc 
talian  40.9% 
•olish  25% 
VTBX,  5kw,  950kc 
'olish,  Italian  25% 
ITRUN,  5kw-D,  lkw-N,  1150kc 
talian  35,000 
'olish  25,000 

NORTH  DAKOTA 

ARGO 

IFGO,  5kw,  790kc 

Torwegian,  Finnish   

IINOT 

XPM,  5kw-D,  lkw-N,  1390kc 
Torwegian  50,000 

OHIO 

.KRON 

/ADC,  5kw,  1350kc 

;alian,  Hungarian   

/CUE,  lkw,  1150kc 
:alian,  Greek  10,000 
ANTON 

/CMW,  lkw-D,  1060kc 
lovak  5,000 
/AND,  .5kw-D,  900kc 
alian  75,000 
LEVELAND 
rDOK,  5kw,  1260kc 
zech  40,000 
erman  75,000 


420 
420 


75 
75 
30 

180 


60 
60 


240 
60 


55 


180 
120 


165 


105 
210 


60 


30 


55 
60 

15 
15 


90 
30 


Lang.  Listeners  Mins.  Wkly. 

Greek  5,000  30 

Hungarian  35,000  180 

Italian  35,000  60 

Polish  75,000  90 

Slovak  40,000  30 

Slovenian  30,000  90 

Ukrainian  8,000  30 

WERE,  5kw,  1300kc 
Polish,  Italian, 

Bohemian, 

Tlungarian, 

Slovak,  Yiddish    448,000  300 
WJMO,  lkw-D,  1540kc 
Italian,  Hungarian, 
Polish,  German,  each 
Slovene,  Slovak  602,000  30 
WSRS,  250w,  1490kc 
Ukrainian  14,834  45 

Italian  24,639  60 

Hungarian    90 

Czech  26,389  60 

Jewish    30 

Croatian  16,361  90 

Greek    30 

Polish  28,140  30 

DAYTON 

WONE,  5kw,  980kc 

Hungarian  10%  30 

ELYRIA 

WEOL,  lkw,  930kc 

Serbian  15%  1 

Slovenian  15%      \  60 

Polish  30%  J 

STEUBENVILLE 

WSTV,  250w,  1340kc 

Italian,  Polish  19,000  140 

TOLEDO 

WTOD,  lkw,  1560kc 

Polish  130,000  360 

WARREN 

WHHH,  5kw,  1440kc 

Greek  15,000  45 

PENNSYLVANIA 

ALLENTOWN 

WHOL,  250w,  1230kc 

German  150,000  30 

BARNESBORO 

WNCC,  500w-D,  950kc 

Italian,   Polish         30,000  90 

BRADDOCK 

WLOA,  lkw-D,  1550kc 

Hungarian,  Slovak, 

Croatian,  Lithuanian, 

Polish,  Slovenian  350,000  255 
CARBONDALE 
WCDL,  250w,  1230kc 
Italian  50,000  390 

CLEARFIELD 
WCPA,  lkw-D,  900kc 
Italian  10%  30 

DUBOIS 

WCED,  250w,  1230kc 

Polish  5,000  60 

ERIE 

WIKK,  5kw,  1330kc 

Polish,  Italian  76,000  135 

WLEU,  250w,  1450kc 

Polish    60 

Italian    30 

HOMESTEAD 
WHOD,  250W-D,  860kc 

Italian    990 

Polish    780 

Greek    240 

Croatian  ,    210 

Slovak  -    120 

Jewish    180 

Serbian    30 

Arabic    30 

Lithuanian    30 

LEMOYNE 
WCMB,  lkw-D 

Italian  90,000  60 

McKEESPORT 

WEDO,  lkw-D,  810kc 

Polish  20%  25 

WMCK,  lkw,  1360kc 

Slovak,  Croatian       50,000  60 

NORRISTOWN 

WNAR,  500W-D,  lllOkc 

Italian    30 

PHILADELPHIA 
WDAS,  250w,  1400kc 


Number  of  listeners  is  station  esti- 
late.  For  source  write  direct  to  sta- 
on  manager. 


Irish 

300 

Jewish 

J  800,000 

2,400 

Ukrainian 

120 

WHAT,  250w,  1340kc 

Italian 

300,000 

780 

Jewish 

250,000 

240 

Spanish 

70,000 

60 

WTEL,  250w-D, 

860kc 

Albanian 

5,000 

30 

German 

400,000 

375 

Greek 

20,000 

90 

Hungarian 

20,000 

30 

Latvian 

6,000 

30 

Lithuanian 

25,000 

90 

Polish 

250,000 

540 

Slovak 

5,000 

30 

Ukrainian 

25,000 

90 

PITTSBURGH 

WPIT,  lkw-D,  730kc 

Slovak 

200,000 

105 

Ukrainian 

100,000 

f 

POTTSVILLE 

WPPA,  lkw-D, 

500W-N,  1360kc 

Polish 

40,000 

60 

RED  LION 

WGCB,  lkw-D,  1440kc 
Pennsylvania  Dutch  50% 


15 


SCRANTON 

WSCR,  lkw-D,  500W-N,  1320kc 

Lang.  Listeners  Mins.  Wkly. 

Polish  125,000  420 

Italian  100,000  390 

SUNBURY 

WKOK,  250w,  1240kc 

Pennsylvania  Dutch     5%  30 

UNIONTOWN 

WMBS,  lkw,  590kc 

Italian,  Polish, 

Slovak    120 

WARREN 

WNAE,  lkw-D,  1310kc 

Italian  5,000  30 

WILKES-BARRE 

WBRE,  250w,  1340kc 
Italian  75,000  390 

Polish  250,000  150 

WILK,  5kw-D,  lkw-N,  980kc 

Polish    75 

Lithuanian    60 

Italian    60 

RHODE  ISLAND 

PAWTUCKET 

WPAW,  lkw-D,  550kc 

French  200,000  420 

Italian  250,000  735 

Portuguese  50,000  60 

Polish  175,000  60 

PROVIDENCE 

WICE,  500w-D,  1290kc 

Jewish,  Portuguese    120 

WRIB,  lkw,  1220kc 

Italian  30,000  1,470 

WFSTERLY 

WERI,  250w,  1230kc 

Italian    240 

WOONSOCKET 

WWON,  250w,  1240kc 

French    225 

SOUTH  DAKOTA 


HURON 

KIJV,  250w,  1340kc 
German 


15% 

TEXAS 

1470kc 


ABILENE 

KRBC,  5kw-D,  lkw-N 

Spanish   

KWKC,  250w,  1340kc 
Spanish  6,000 
ALICE 

KBKI,  lkw,  1070kc 
Spanish  50% 
ALPINE 

KVLF,  250w,  1240kc 
Spanish  10,000 
AUSTIN 

KTXN,  lkw-D,  1370kc 
Spanish        .  75,400 
BAYTOWN 

KREL,  lkw,  1360kc  ' 

Spanish  125,000 

BEEVILLE 

KIBL,  250w,  1490kc 

Spanish  185,000 

BIG  SPRING 

KTXC,  lOOw,  1400kc 

Spanish  5,000 

BRADY 

KNEL,  250w,  1490kc 
Spanish  10,000 
BROWNFIELD 
KTFY,  250W-D,  1050kc 
Spanish  25,000 
BROWNSVILLE 
KB  OR,  lkw,  1600kc 
Spanish  350,000 
BRYAN 

KORA,  250w,  1240kc 

Czech   

COLORADO  CITY 
KVMC,  500W-D,  1320kc 
Spanish  2,500 
CORPUS  CHRISTI 
KEYS,  lkw-D,  500W-N 
Spanish  25  to  30% 

KUNO,  100W,  1400kc 
Spanish  48% 
KWBU.  50kw-D,  1030kc 
Spanish  2,000,000 
CRYSTAL  CITY 
KWTN,  250w,  1240kc 
Spanish  60% 
CUERO 

KCFH,  500W-D,  1600kc 
Spanish  30,000 
DEL  RIO 

KDLK,  250w,  1230kc 

Spanish  60,000 

EDINBURG 

KURV,  250W-D,  710kc 

Spanish  360,000 

EL  CAMPO 

KULP,  500W-D,  1390kc 

Spanish  27% 

Czech  35% 

EL  PASO 

KEPO,  5kw,  690kc 

Spanish  50% 

KSET,  250w,  1340kc 

Spanish  100,000 

FORT  WORTH 

KWBC,  lkw-D,  970kc 

Spanish  77,000 


45 


25 
30 


720 


4,260 


805 


1,380 


3,600 


75 


1,020 

60 

135 

630 
2,100 
12,710 

600 

540 

900 

1,320 


360 
300 


120 
570 


GALVESTON 

KGBC,  lkw-D,  250W-N 

Lang.  Listeners  Mins.  Wkly. 

Spanish  80,000      )  240 

Czech  15,000  j 

KLUF,  250w,  1400kc 

Spanish  7,500  360 

GONZALES 

KCTI,  250w,  1450kc 

Spanish  35,000  300 

HARLINGEN 

KGBS,  250w,  1240kc 

Spanish  100,000  1,050 

KSOX,  50kw-D,  lOkw-N,  1530kc 

Spanish  75%  810 

HILLSBORO 

KHBR,  250w-D,  1560kc 

Czech  20,000-30,000  420 

KINGS  VILLE 

KINE,  lkw-D,  1330kc 

Spanish  90,000  720 

LEVELLAND 

KLVT,  250w,  1230kc 

Spanish  9,500  420 

LITTLEFIELD 

KVOW,  250w,  1490kc 

Spanish    180 

McALLEN 
KRIO,  lkw,  910kc 

Spanish  65%  780 

McKINNEY 

KMAE,  lkw-D,  1600kc 

Spanish    15 

MIDLAND 

KCRS,  5kw-D,  lkw-N,  550kc 
Spanish  25,000  150 

KJBC,  lkw-D,  1150kc 

Spanish    360 

MONAHANS 

KVKM,  250w,  1340kc 

Spanish        .  8,000  3,960 

NACOGDOCHES 

KSFA,  lkw,  860kc 

Spanish  9,393  150 

NEW  BRAUNFELS 

KGNB,  lkw-D,  1420kc 

Spanish  311,745  720 

German  90,830  360 

ODESSA 

KECK,  lkw-D,  500w-N,  920kc 

Spanish  11%  300 

PASADENA 

KLVL,  lkw-D,  1480kc 

Spanish  150,000  4,020 

PLAINVIEW 

KVOP,  250w,  1400kc 

Spanish  25,000  30 

PLEASANTON 

KBOP,  lkw-D,  1380kc 

Spanish  53%  1,680 

ROSENBURG 

KFRD,  lkw-D,  980kc 

Czech  100,000  420 

Spanish  225,000  780 

SAN  ANTONIO 

KCOR,  5kw-D,  lkw-N,  1350kc 

Spanish  691,493  6,960 

KEYL  (TV),  Chan.  5,  9kw-aur.; 

17.9kw-vis. 
Spanish  150,000  30 

SAN  MARCOS 
KCNY,  250W-D,  1470kc 
Spanish  80,000-95,000  1,200 

SEGUIN 

KWED,  lkw-D,  1580kc 

Spanish  284,900  720 

STAMFORD 

KDWT,  250w,  1400kc 

Spanish  10,000  60 

SWEETWATER 

KXOX,  250w,  1240kc 

Spanish  19,380  60 

TAYLOR 

KTAE,  lkw-D,  1260kc 

Spanish  55,000  180 

UVALDE 

KVOU,  250w,  1450kc 

Spanish  30,000  540 

VICTORIA 

KNAL,  500w,  1410kc 

Spanish  12,000  315 

KVIC,  250w,  1340kc 

German  60,000  105 

Spanish  50,000  105 

WESTLACO 

KRGV,  5kw,  1290kc 

Spanish  200,000  135 


60 


MONTPELIER 

WSKI,  250w,  1240kc 
Italian  2,000 
RUTLAND 

WHWB,  lkw-D,  lOOOkc 
Polish  15,000 
Italian  12,867 

VIRGINIA 

ALEXANDRIA 
WPIK,  lkw-D,  730kc 

Greek   

ARLINGTON 
WARL,  lkw-D,  780kc 
Yiddish,  Italian  150,000 
WEAM,  5kw,  1390kc 

Italian   

FALLS  CHURCH 
WFAX,  250w-D,  1220kc 
Greek  30,000 


85 
60 


90 


145 


90 


60 
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FOREIGN  LANGUAGE 

(Continued  from  page  221) 

WASHINGTON 

KENTON 

KXRN,  250w,  1230kc 

Lang.  Listeners  Mins.  Wkly. 
Italian    60 

SUNNYSIDE 

KREW,  250w,  1230kc 

Spanish  3,000-5,000  30 

TACOMA 

KMO,  5kw,  1360kc 
Italian   

YAKIMA 

KIT,  5kw-D,  lkw-N,  1280kc 
Spanish  (Mexican)  12,000 

WEST  VIRGINIA 

FAIRMONT 

WWW,  250w,  1490kc 
Italian   

LOGAN 

WLOG,  250w,  1230kc 
Italian,  Hungarian   

WEIRTON 

WEIR,  lkw,  1430kc 
Italian  30,000 

WHEELING 

WKWK,  250w,  1400kc 
Polish  20,000 


30 


45 


60 


30 


90 


60 


Number  of  listeners  is  station  esti- 
mate. For  source  write  direct  to  sta- 
tion manager. 


WISCONSIN 

HARTFORD 

WTKM,  500w-D,  1540kc 

Lang.  Listeners  Mins.  Wkly. 

German  20,000 


KENOSHA 

WLIP,  250w-D,  1050kc 
Polish  14,000 

LADYSMITH 

WLDY,  250w,  1340kc 
Polish   


MEDFORD 

WIGM,  250w,  1490kc 
Czechoslovak   

MILWAUKEE 

WEMP,  250w,  1340kc 
German,  Italian  100,000 
WFOX,  250w-D,  860kc 
German  25% 
Polish  25% 

Jewish   

Greek   

Swiss   

Slovak   

WMIL,  lkw-D,  1290kc 
Polish 
German 

Croatian  \  70% 

Hungarian 
Italian 
Slovenian 

MONROE 

WEKZ,  500w-D,  1260kc 
Swiss  75,000 


30 


30 


15 


60 


150 

210 
420 
60 
30 
30 
30 


60 
60 
60 
60 
60 
60 


210 


RACINE 

WRJN,  250w,  1400kc 

Lang.  Listeners  Mins.  Wkly. 

Polish  49,408  270 


SHAWANO 
WTCH,  lkw,  960kc 
German 


STEVENS  POINT 

WSPT,  250w-D,  lOlOkc 
Polish  18,500 


WYOMING 


CHEYENNE 

KFBC,  250w,  1240kc 
Spanish 


10,000 

KVWO,  lkw,  1370kc 
Spanish  75,000 

RAWLINS 

KRAL,  250w,  1240kc 
Spanish  3,100 


HAWAII 

HONOLULU 

KGMB,  5kw,  590kc 
Japanese,  Chinese, 
Filipino  190,500 

KGU,  2.5kw,  760kc 
Japanese  186,969 
Filipino  61,252 

KHON,  5kw,  1380kc 
Japanese,  Filipino  38% 


70 


75 


30 
315 


45 


750 


745 
130 


1,000 


KIKI,  250w,  860kc 

Lang.  Listeners  Mins.  Wkll 


Japanese 


190,000 


KULA,  lOkw,  690kc 
Japanese,  Filipino, 

Chinese  275,000 

LIHUE 

KTOH,  250w,  1490kc 

Filipino  10,149 

Japanese  15,470 


PUERTO  RICO 

AGUADILLA 

WABA,  250w,  1240kc 
English  15,000 

SAN  JUAN 
WKAQ,  5kw,  620kc 
Spanish  2,205,398 

WKVM,  25kw,  810kc 
Spanish  2,000,000 

WNEL,  5kw,  860kc 
Spanish   


830 


1,380 


570 
420 


270 


Compk 
Schedu 


420 


SANTURCE 

WIAC,  lOkw,  740kc 
Spanish  2,200,000 


METROPOLITAN  AREA  STATISTICS 

(Continued  from,  page  12) 

IOWA 


1950 

1940 

1  OCA   n  _  j ;  A 

ItoU  Kadio 

Population 

Population       1950  Homes 

Homes 

/o  Rad 

Cedar  Rapids 

103,711 

89,142 

32,013 

31,213 

97.5 

Davenport,  Iowa-Rock 

Island-Moline,  111. 

233,012 

198,071 

68,945 

67,428 

97.8 

Des  Moines 

224,920 

195,835 

70,060 

68,519 

97.8 

Sioux  City 

103,959 

103,627 

31,273 

30,272 

96.8 

Waterloo 

79,946 

65,198 

29,204 

28,649 

98.3 

KANSAS 

Topeka 

104,430 

91,247 

32,775 

31,693 

96.7 

Wichita 

220,213 

143,311 

69,447 

67,016 

96.5 

KENTUCKY 

Ashland-Huntington, 

W.  Va. 

245,631 

225,668 

67,344 

62,630 

93.0 

Lexington 

100,746 

78,899 

27,330 

25,253 

92.4 

Louisville 

578,974 

451,473 

166,163 

157,689 

94.9 

LOUISIANA 

Baton  Rouge 

156,485 

88,415 

43,115 

38,717 

89.8 

New  Orleans 

681,037 

552,244 

196,995 

173,947 

88.3 

Shreveport 

174,679 

150,203 

50,323 

43,882 

87.2 

MAINE 

Portland 

119,942 

106,566 

34,565 

33,985 

98.3 

MARYLAND 

Baltimore 

1,320,754 

1,083,300 

368,399 

357,715 

97.1 

MASSACHUSETTS 

Boston 

2,354,507 

2,177.621 

645,464 

637.718 

S8.8 

Brockton 

129,297 

119.310 

37,583 

36.907 

982 

Fall  River 

136,936 

135,137 

39,704 

39,069 

98.4 

Lawrence 

125.528 

124,849 

36,932 

36,378 

98.5 

Lowell 

132,779 

130,999 

36,204 

36,132 

99.8 

Pittsfleld 

65,830 

60,996 

19.048 

18,667 

98.0 

New  Bedford 

137,366 

134,435 

41,258 

40,598 

98.4 

S  pring&eld-Holyoke 

406,500 

364.680 

113,730 

112,934 

99.3 

Worcester 

273,949 

252,752 

74,799 

73,583 

98.4 
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MICHIGAN 


Bay  City 

Detroit 

Flint 

Grand  Rapids 

Jackson 

Kalamazoo 

Lansing 

*Muskegon 

Saginaw 


1950 
Population 

88,461 
2,973,019 
270,034 
287,020 
107,925 
126,019 
172,466 

48,429 
152,838 


1940 
Population 

74,981 

2,377,329 
227,944 
246,338 

93,108 
100,085 
130,616 

47,697 
130.468 


1950  Homes 

24,741 

829,659 
77,640 
85,525 
30,692 
36,677 
49,447 
34,889 
42.992 


1950  Radio 
Homes 

24,221 

818,873 
76,320 
84,071 
30,140 
36,017 
48,755 
34.271 
42,046 


%  Radi 

97.9 

98.7 
98.3 
98.3 
98.2 
98.2 
98.6 
98.2 
97.8 


Population  data  for  city  limits  only. 


Duluth,  Minn.- 
Superior,  Wis. 
Minneapolis- 
St.  Paul 


Jackson 


Kansas  City 
St.  Joseph 
St.  Louis 
Springfield 


MINNESOTA 

252,777  254,036  75,578 

1,107,388  940,937  323.953 

MISSISSIPPI 

141.480  107,273  37.454 


Lincoln 
Omaha 


Manchester 


814,357 
93,629 
852,623 
104.118 


118,260 
362,203 


MISSOURI 

686,643 

94,067 
816,048 

90.541 


NEBRASKA 

100,585 
325,153 


256,535 
28,684 

494,855 
33.176 


36,113 
105,762 


NEW  HAMPSHIRE 

88,370  81,932  26,060 

NEW  JERSEY  * 

Atlantic  City  132,879  124,066  40,185 

Trenton  229,412  197,318  59,339 

it   (See  also  New  York  state.) 

BROADCASTING 


73,915 
328,220 

31,461 


248,839 
27,221 

481,989 
31,351 


35,138 
102,906 


25,605 


37,854 
57.262 


97.8 
98.7 


84.0 


97.0 
94.9 
97.4 
94.5 


97.3 
97.3 


98.1 


94.2 
96.5 
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NEW  MEXICO 

1950  1940  1950  Radio 

Population      Population       1950  Homes         Homes        %  Radio 


lbuquerque 


145,673 


lbany-Schenectady- 

roy  512,527 

inghamton  184,664 

uffalo  1,085,606 

ew  York-North- 

istern  New  Jersey  12,831,914 


ochester 

fracuse 

tica-Rome 

i 


sheville 
larlotte 


484,877 
340,875 
283,602 


69,391 

NEW  YORK 

465,643 
165,749 
958,487 

11,660,839 
438,230 
295,108 
263,163 


40,346 


154,199 
52,932 
306,142 

3,776,937 
143,641 
97,213 
80,401 


NORTH  CAROLINA 


t, 

urham 


122,557 
196,160 
100,641 


reensboro-High  Point  190,152 
llialeigh 


inston- Salem 


kron 
inton 
incinnati 

eveland  1 

Jlumbus 

ayton 

amilton-Middletown 
ima 

orain-Elyria 

>ringfield 

eubenville- 

hf fling.  W.  Va. 

lie  do 

oungstown 


135,942 
145,076 


407,981 
282,060 
898,031 
,453,556 
501,882 
453,181 
146,792 
88,183 
148,162 
110,999 

354,092 
392,626 
526,599 


108,755 
151,826 
80,244 
153,916 
109,544 
126,475 

OHIO 

339,405 
234,887 
787,044 
1,267,270 
388,712 
331,343 
120,249 
73,303 
112,390 
95,647 

364,132 
344,333 
473,605 


klahoma  City 
iilsa 


irtland 


Uentown- 
ethlehem-Easton 

Itoona 

rie 

arrisburg 
>hnstown 
incaster 
liladelphia 
ttsburgh 
fading 
ranton 


OKLAHOMA 

322,520  244,159  101,916 


248,658 


193,363 


77,991 


OREGON 

701,202  501,275  228,975 

PENNSYLVANIA 


434,857 
138,934 
218,407 
291,119 
290,551 
234,137 
3,660,676 
2,205,544 
254,942 
256,208 


ilkes-Barre-Hazleton  391,226 
jrk  202,440 


ovidence  732,851 
ROADCASTING    •  T 


37,966 


150,190 
51,344 
300,019 

3,659,852 
136,172 
92,158 
76,863 


94,884 
73,234 


222,793 


94.1 


97.4 
97.0 
98.0 

96.9 
94.8 
94.8 
95.6 


32,855 

29,504 

89.8 

52,639 

46,954 

89.2 

26,081 

23,499  ' 

90.1 

49,772 

45,193 

.90.8 

33,305 

29,941 

89.9 

39,678 

35,631 

89.8 

119,317 

117,289 

98.3 

80,906 

79,126 

97.8 

276,700 

269,506 

97.4 

427,117 

419,856 

98.3 

145,388 

142,771 

98.2 

130,896 

128,278 

98.0 

41,105  . 

40,036 

97.4 

25,959 

25,440 

98.3 

41,459 

40,713 

98.3 

32,877 

32,055 

97.5 

100,533 

97,115 

96.6 

116,662 

114,679 

98.3 

145,967 

141,880 

97.2 

93.1 
93.9 


97.3 


396,673 

122,599 

118,308 

96.5 

140,358 

39,683 

37,659 

94.9 

180,889 

61,841 

58,996 

95.4 

252,216 

83,809 

80,540 

96.1 

298,416 

76,364 

71,859 

94.1 

212,504 

65,218 

60,979 

93.5 

3,199,637 

1,019,236 

979,486 

96.1 

2,082,556 

614,408 

591,675 

96.3 

241,884 

73,262 

70,478 

96.2 

301,243 

71,828 

67,949 

94.6 

441,518 

106,647 

101,848 

95.5 

178,022 

58,935 

56,165 

95.3 

ODE  ISLAND 

676,766 

211,476 

209,150 

98.9 

elecasting 

SOUTH  CAROLINA 


1950 
Population 


1940 
Population 


1950  Homes 


1950  Radio 

Homes        %  Radio 


Charleston 

159,838 

121,105 

42,911 

35,187 

82.0 

Columbia 

141,880 

104,843 

35,332 

30,527 

86.4 

Greenville 

168,152 

136,580 

45,066 

40,199 

89.2 

SOUTH  DAKOTA 

Sioux  Falls 

70,910 

57,697 

TENNESSEE 

ZU.OOU 

19,995 

98.4 

Chattanooga 

245,499 

211,502 

68,650 

61,854 

90.1 

Knoxville 

335,664 

246,088 

88,763 

80,863 

91.1 

Memphis 

480,161 

358,250 

133,504 

115,748 

86.7 

Nashville 

320,388 

257,267 
1  LAMj 

88,698 

81,425 

91.8 

Amarillo 

87,140 

61,450 

26,886 

17,058 

95.9 

Austin 

160,381 

111,053 

42,584 

37,900 

89 

Beaumont- 
Austin 

111  053 

42  584 

37,900 

89.0 

Corpus  Christi 

164  629 

92  661 

43  914 

37,415 

85.2 

Dallas 

610,852 

398,564 

187,033 

174,876 

93.5 

El  Paso 

197,934 

131,067 

48,165 

42,578 

88.4 

Fort  Worth 

359,246 

225,521 

109,137 

101,061 

92.6 

Galveston 

112,226 

81,173 

33,149 

30,597 

92.3 

Houston 

802,102 

528,961 

239,874 

221,883 

92.5 

Laredo 

51,910 

45,916 

12,794 

10,025 

77.9 

Lubbock 

101,048 

51,782 

28,293 

26,030 

92.0 

San  Angelo 

52,093 

39,302 

16,977 

15,228 

89.7 

San  Antonio 

ooo.  1  ID 

1  *}fl  745 

116,102 

88.8 

Waco 

Irtl  QQQ 
1 U 1  .  o;M 

0  1 ,000 

33,540 

88.6 

Wichita  Falls 

98.493 

73,604 

UTAH 

26,119 

24,003 

92.3 

Ogden 

56,714 

23,559 

23,253 

98.7 

Salt  Lake  City 

211,623 

VIRGINIA 

78,447 

77,506 

98.8 

Norfolk -Portsmouth 

409,545 

258,927 

113,454 

103,584 

91.3 

Richmond 

326,863 

262,991 

90,823 

84,647 

93.2 

Roanoke 

132,779 

112,184 

36,647 

34,375 

93.8 

WASHINGTON 

Seattle 

726,464 

504,980 

236,262 

230,828 

97.7 

Spokane 

220,149 

164,652 

69,030 

67,442 

97.7 

Tacoma 

275,802 

182,081 

79,015 

77,514 

98.1 

WEST  VIRGINIA 

Charleston 

319,277 

276,247 

84,477 

79.070 

93.6 

Huntington,  W.  Va.- 
Ashland,  Ky. 

245,631 

225,668 

67,344 

62,630 

93.0 

WViPd^l  in  p-     pnhpn  — 

vllle,  Ohio 

354,092 

364,132 

WISCONSIN 

100,533 

97,115 

96.6 

Green  Bay 

98,314 

83,109 

26,203 

25,658 

97.9 

Kenosha 

75,328 

63,505 

21,950 

21,731 

99.0 

Madison 

168,630 

130,660 

46,094 

45,495 

98.7 

Milwaukee 

863,937 

766,885 

249,316 

246,075 

98.7 

Racine 

109,105 

94,047 

31,400 

31,086 

99.0 

Superior-Duluth,  Wis. 

252,777 

254,036 

75,578 

73,915 

97.8 
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REGIONAL  NETWORKS 

(Continued  from  page  14) 

Garden  State  Network 


541  East  State  St.,  Trenton,  N.  J.,  Fred 
L.  Bernstein.  WNJR  Newark,  N.  J., 
WCTC  New  Brunswick,  N.  J.,  WTTM 
Trenton,  N.  J.,  WKDN  Camden,  N.  J., 
WJLK  Asbury  Park,  N.  J.,  WFPG 
Atlantic  City,  N.  J.,  WSNJ  Bridgeton, 
N.  J. 


SB 


1M     5M     15M     30M     1  Hr 


D 

N 


48.40  64.80  106.50  191.55  315.20  574.20 
59.05    76.95  126.10  229.60  384.65  677.70 


Georgia  Association  of 
Local  Stations 


87»/2  Fairlie  St.,  N.  W.,  Atlanta,  Ga., 
Sales  Director  Tom  Carr.  WATL  At- 
lanta, WDEC  Americus,  WGAU 
Athens,  WBBQ  Augusta.WGIG  Bruns- 
wick, WLBB  Carrollton,  WGAA 
Cedartown,  WBHF  Cartesville, 
WMJM  Cordele,  WMOC  Covington, 
WBLJ  Dalton,  WDWD  Dawson, 
WMLT  Dublin,  WBHB  Fitzgerald, 
WDUN  Gainesville,  WKEU  Griffin, 
WIBB  Macon,  WFOM  Marietta. 
WMVG  Milledgeville,  WMGA  Moul- 
trie, WFRP  Savannah,  WWNS  States- 
boro,  WSFT  Thomaston,  WKTG 
Thomasville,  WWGS  Tifton,  WLET 
Toccoa,  WVOP  Vidalia,  WAYX  Way- 
cross,  WRLD  West  Point.  All  in 
Georgia. 

D  70.00  150.00  282.00  420.00  696.00 

N  70.00  150.00  282.00  420.00  696.00 


Georgia  Trio 

Rep.  Katz  Agency  Inc.  WAGA  Atlanta, 
WMAZ  Macon,  WTOC  Savannah.  All 
in  Georgia. 

D  39.53  47.60  73.53  121.13  192.10  322.15 
N    54.83    67.15  104.93  175.10  280.50  467.50 


Granite  State  Network 
Inc. 


155  Front  St.,  Manchester,  N.  H.  Rep. 
The  Boiling  Co.  Louis  J.  Borgatti  Inc. 
President  Albin  J.  K.  Malin.  WKBR, 
Manchester,  WWNH,  Rochester, 
WTSV  Claremont,  WTSL  Hanover- 
Lebanon  (All  in  New  Hampshire), 
WTSA  Brattleboro,  Vt.,  WHOB  Gard- 
ner, Mass. 

D  12.00  12.00  20.00  40.00  60.00  100.00 
N     18.00    18.00    30.00    60.00    90.00  150.00 


Great  Northern  Broad- 
casting System 

107  First  Ave.,  N.W.,  Mandan,  N.  D., 
Rep.  Orville  Lawson  and  Assoc.,  Sec. 
&  Treas.  M.  J.  Reichert.  KDLR  Devils 
Lake,  N.  D.,  KGDE  Fergus  Falls, 
Minn.,  KNOX  Grand  Forks,  N.  D„ 
KGCU  Bismark-Mandan,  N.  D., 
KLPM  Minot,  N.  D.,  KVOX  Moor- 
head,  Minn.,  KGCX  Sidney,  Mont., 
KOVC  Valley  City,  N.  D.,  KWHL 
Marshall,  Minn.,  KWLM  Wilmar, 
Minn.  Use  station  Spot  Rate  Finder 
for  each  station,  then  apply  the  fol- 
lowing discounts: 

10%  if  three  of  the  stations  are  used. 
15%  if  five  of  the  stations  are  used. 
20%  if  all  stations  are  used. 


Greater  St.  Louis  Broad- 
casting System  Inc. 

427  N.  Euclid,  St.  Louis  8,  Mo.  Rep. 

Adam  J.  Young  Jr.,  Inc.  President  Wil- 
liam E.  Ware.  KSTL,  St.  Louis, 
KXLW,  St.  Louis,  WEW  St.  Louis, 
WTMV  East  St.  Louis,  111. 

SB       1M      5M      15M     30M     1  Hr 

D  37.52  37.52  50.03  100.06  150.09  250.12 
N    37.52    37.52.  50.03  100.06  150.09  250.12 


Guy  Gannett  Broadcast- 
ing System 

Gannett  Bldg.,  390  Congress  St.,  P.O. 
Box  1731,  Portland,  Me.,  Rep.:  Avery- 
Knodel  Inc.  President  Guy  P.  Gan- 
nett. 

D  17.10  17.10  26.50  53.00  79.50  132.50 
N    34.20    34.20    53.00  106.00  159.00  265.00 


The  Hoosier  Network 

Colonial  Bldg.,  New  Castle,  Ind.,  Presi- 
dent Gardner  Thomas.  WCNB  Con- 
nersville,  WCTW  New  Castle,  WMRI 
Marion,  WFML  Washington,  WRSW 
Warsaw.   All  in  Indiana. 


24.50  42.10  99.00  166.00  280.00 
24.50    42.10    99.00  166.00  280.00 


Industrial  Broadcasting 
System 

Box  810,  McKeesport,  Pa.,  E.  J.  Hirsh- 
berg.  WEDO  McKeesport,  WISR  But- 
ler, WBVP  Beaver  Falls,  WCVI 
Connellsville,  W  E  S  A  Charleroi, 
WACB  Kittanning,  WKRZ  Oil  City, 
WDAD  Indiana,  WJPA  Washington, 
WCED  DuBois,  WKJF  Pittsburgh  (all 
in  Penn.),  WMOD  Moundsville, 
WEIR  Weirton  (all  in  W.  Va.),  WOHI 
East  Liverpool,  Ohio. 

D  70.00  75.00  115.00  210.00  350.00  550.00 
N    70.00    75.00  115.00  210.00  350.00  550.00 


Inter-Island  Network 

575  Kamoku  St.,  Honolulu,  Hawaii, 
Rep.  George  P.  Hollingbery  Co.,  Fin 
Hollinger.  KPOA  Honolulu,  KILA 
Hilo. 

D  10.50  14.00  17.50  35.00  52.50  87.50 
N    20.00    25.00    30.00    60.00    90.00  150.00 


Intermountain  Network 

146  South  Main,  Salt  Lake  City,  Utah, 
Rep.  Avery-Knodel  Inc.,  Vice  Presi- 
dent in  Charge  of  Sales  Lynn  L. 
Meyer.  KALL  Salt  Lake  City,  KLO 
Ogden,  KOVO  Provo,  KVNU  Logan, 
KOAL  Price,  KSVC  Richfield  (All  in 
Utah),  KRAM,  Las  Vegas,  Nevada, 


KWIK  Pocatello,  KIFI  Idaho  Falls, 
KLIX  Twin  Falls,  KFXD  Nampa- 
Boise  (All  in  Idaho),  KVRS  Rock 
Springs,  KSPR  Casper,  KOVE  Lan- 
der, KPOW  Powell,  KWYO  Sheridan," 
KVWO  Cheyenne  (All  in  Wyoming), 
KBMY  Billings,  KRJF  Miles  City, 
KPRK  Livingston,  KOPR  Butte, 
KCAP  Helena,  KM  ON  Great  Falls, 
KOJM  Havre,  KIYI  Shelby,  KXLO 
Lewiston  (All  in  Montana),  KNEB 
Scottsbluff,  Nebr.,  KDSJ  Deadwood, 
S.  D.,  KELX  Elko,  Nevada. 

SB  1M  5M  15M  30M  1  Hr 
D  121.72  121.72  211.54  423.03  634.62  1.C57.70 
N  185.66  185.66  331.03  682.12  993.13  1,555.30 

Iowa  TaBBcorn  Network 

Comprised  of  KWGB  Boone,  KCIM 
Carroll,  KWCR  Cedar  Rapids,  KROS 
Clinton,  KSIB  Creston,  KDEC  De- 
corah,  KDTH  Dubuque,  KVFD  Fort 
Dodge,  KFJB  Marshalltown,  KRIB 
Mason  City,  KWPC  Muscatine,  KCOM 
Sioux  City,  KICD  Spencer,  KOEL 
Oelwein.    Consult  stations  for  rates. 

Lincoln  Dellar  Radio 
Stations 

P.O.  Box  94,  N.  Sacramento,  Calif., 
Lincoln  Dellar,  Rep.  John  Pearson. 
KXOA  Sacramento,  KXOC  Chico, 
KDB  Santa  Barbara  (All  in  Calif.). 

D  19.32  19.32  27.60  55.20  82.80  138.00 
N    34.04    34.04    48.21    96.42  144.62  241.04 

The  Linder  Group 

307  W.  Sixth  St.,  Willmar,  Minn.  Rep. 
John  E.  Pearson  Co.  President  Harry 
W.  Linder.  KWLM  Willmar,  KMHL 
Marshall,  KTOE  Mankato,  KDMA 
Montevideo. 


36.00  72.00  108.00  180.00 
48.00    96.00  144.00  240.00 


Long  Radio  Enterprises 

P.O.  Box  1391,  Bay  City,  Tex.,  Manag- 
ing Director:  J.  G.  Long.  KIOX 
Bay  City,  KVIC  Victoria,  KTLW 
Texas  City,  Tex.  Contact  network 
for  rates. 

Maine  Broadcasting 
System 

157  High  St.,  Portland,  Me.,  Rep.  Weed, 
Bannan.  Manager  William  H.  Rines. 
WCSH  Portland,  WRDO  Augusta, 
WLBZ  Bangor. 

D  23.75  23.75  36.10  72.20  108.30  180.50 
N    47.50    47.50    72.20  144.40  216.60  361.00 

McClatchy  Beeline 

21st  &  9th  Sts.,  Sacramento,  Calif.,  Rep. 
Raymer,  Director  of  Sales  Leo  O. 
Ricketts.  KFBK  Sacramento,  KWG 
Stockton,  KMJ  Fresno,  KERN  Bak- 
ersfield,  KOH  Reno. 


Metropolitan  Network 

Munsey  Bldg.,  Washington  4,  D.  ( 
Rep.  Forjoe  &  Co.,  Frank  U.  Fletcru 
WGMS  Washington,  WPIK  Alexa 
dria,  Va.,  WGAY  Silver  Spring,  Mel 
WFAX  Falls  Church,  Va.,  WUf 
Bethesda,  Md.  ' 


SB 


1M     5M      15M     30M  111 


D  24.00  30.00  60.00  120.00  200.00  300 
N     24.00    30.00    60.00  120.00  200.00  30u 


- 


Michigan  Radio  Networ 

1700  Mutual  Bldg.,  Detroit  26,  Midi 
President  James  G.  Riddell.  WX'i 
Detroit,  WBCM  Bay  City,  WEL 
Battle  Creek,  WFDF  Flint,  WIB 
Jackson,  WJIM  Lansing,  WLA 
Grand  Rapids,  WKBZ  Muskego 
WKLA  Ludington,  WGFG  Kalamazo 
WHRV  Ann  Arbor,  WSOO  Sault  St 
Marie.  All  in  Michigan.  For  rat 
consult  WXYZ,  1700  Mutual  Bldfl 
Detroit  26,  Mich. 


Mid  South  Network 


Gilmer  Hotel,  Columbus,  Miss.,  Mar 
ager:  Bob  McRaney.  WCBI  Colun 
bus,  WROB  West  Point,  WELO  Tu 
pelo,  WNAG  Grenada,  WMO> 
AM-FM  Meridian,  WSSO  Starkvill 
WROX  Clarksdale.  (All  in  Missi 
sippi.) 


r 


3: 


D  20.80 
N  20.80 


20.80 
20.80 


32.50 
32.50 


88.40  130.60  221  I 
88.40  130.60  221. ( 


Mo-Kan  Network 

Besse  Hotel,  Pittsburg,  Kansas,  Tha 
M.  Sandstrom,  KSEK  Pittsburg,  Kan 
KLKC  Parsons,  Kans.,  KDMO  Cartl 
age,  Mo. 


D  10.00  10.00 
N    10.00  10.00 


35.00  60.00  100.L 
35.00    60.00  100.C 
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D  43.35  43.35  64.60  125.80  188.70  314.50 
N     85.00    85.00  129.20  251.60  377.40  629.00 

BROADCASTING    •  Telecastin 


Montana  Metropolitan 
Markets  Group 

146  S.  Main  St.,  Salt  Lake  City  1,  Utal 
Rep.  Avery-Knodel  Inc.  V.  P.  i 
Charge  of  Sales:  Lynn  L.  Meyei 
KBMY,  Billings,  KMON  Great  Fall: 
KOPR  Butte  (All  in  Montana). 

D  16.68   25.66    51.32    76.99  128.3 1 

N  25.66    39.48    78.96  118.44  197.4 


New  England  Regional 
Network 


26  Grove  St.,  Hartford,  Conn.,  Rep 
Weed,  Chairman  Paul  W.  Moreno 
WBZ  Boston,  Mass.,  WTIC  Hartforc 
Conn.,  WJAR  Providence,  R. 
WCSH  Portland,  Me.,  WLBZ  Bangoi 
Me.,  WRDO  Augusta,  Me. 


164.00  308.00  462.00  770.0 
328.00  616.00  924.00  1,540.0 


New  Hampshire  Group 

North  Eastern  Broadcasting  Systeni 
Rep.  Elmer  Kettell.  WMOU  Berlin 
WKNE  Keene,  WLNH  Laconi; 
WFEA  Manchester.  (All  in  Ne\ 
Hampshire) . 


22.00  22.00  37.60  75.20  112.80  188.0 
33.00    62.00  124.00  124.00  186.00  310.0  > 


North  Eastern  Broad- 
casting System 

}hn  Hancock  Bldg.,  Boston  16,  Mass. 

Rep.  Elmer  Kettell.  WCCC  Hartford, 

Conn.,    WBRY    Waterbury,  Conn., 

WABI   Bangor,   WLAM  Lewistown- 

Auburn,   WTVL   Waterville    (all  in 

Maine) .  WJOY  Burlington,  Vt.,  WHIM 

Providence,    R.    I.,    WMOU  Berlin, 

WKNE     Keene,     WLNH  Laconia, 

IWFEA  Manchester,  WHEB  Ports- 
Is 

mouth,  WKXL  Concord  (All  in  New 
Hampshire) .  WACE  Chicopee- 
Springfield,  WALE  Fall  River,  WEIM 
Fitchburg,  W  K  O  X  Framingham, 
WHAV  Haverhill,  WBSM  New  Bed- 
!  ford,  WBEC  Pittsfield,  WORC  Worces- 
ter (All  in  Massachusetts). 

SB  1M  5M  15M  30M  1  Hr 
125.00  125.00  222.00  444.00  666.00  1,110.00 
190.00  190.00  352.00  704.00  1056.00  1760.00 

Northern  Network 

:ol: 

°lT.O.  Box  17,  Sault  Ste.  Marie,  Mich., 


una 
nil 

.'  tj  i 
Bi  I 


|  Manager  Stanley  R.  Pratt.  WMIQ 
Iron  Mountain,  WDMJ  Marquette, 
WSOO  Sault  Ste.  Marie. 


13.50  13.50  22.50  36.00  54.00  90.00 
18.00    18.00    31.50    54.00    81.00  135.00 

Northwest  Network 


415  University  Ave.,  St.  Paul,  Minn. 
Manager:  K.  M.  Hance.   WEBC  Du- 
luth,  WMFG  Hibbing,  KYSM  Man- 
kato,   KROC   Rochester,   KFAM  St. 
Cloud,  WHLB  Virginia  (All  in  Min- 
QHjl  nesota),    KFYR    Bismarck,  WDAY 
Fargo,    N.   D.,   WEAU   Eau  Claire, 
WJMC   Rice    Lake,  Wis. 
Uta  e  (Rates  on  application.) 
P.  i 
[eye  i 

Faf  Oregon  Trail  Network 

'.O.  Box  110,  Baker,  Ore.,  Manager  Lee 
W.  Jacobs.  KBKR  Baker,  KSRV  On- 
tario, KLBM  La  Grande. 


10.75 
10.75 


10.75 
10.75 


15.15 
15.15 


30.75 
30.75 


49.00 
49.00 


81.50 
81.50 


Up', 


Palmetto  Network 

Martin  St.,  Anderson,  S.  C.  Rep. 
Burn-Smith  Co.  Inc.  General  Man- 
ager: Glenn  P.  Warnock.  WCOS 
Columbia,  WJMX  Florence,  WBCU 
Union-Spartanburg,  WAIM  Ander- 
son, WTYC  Rock  Hill,  WTND 
Orangeburg,  WGCD  Chester,  WHSC 
Hartsville,  WSNW  Seneca,  WKDK 
Newberry,  WALD  Waterboro,  WDSC 
Dillon,  WACA  Camden  (All  in  South 
Carolina)  WGAC  Augusta,  WBGE 
Atlanta,  WRFC  Athens,  WGGA 
Gainesville    (All  in  Georgia). 

I  89.00  89.00  200.13  391.00  622.00  1,047.00 
ROADCASTING    •  Tele 


Paul  Bunyan  Network 

Paul  Bunyan  Bldg.,  Traverse  City, 
Mich.,  Rep.  Hal  Holman  Co.  Presi- 
dent &  General  Manager  Les  Bieder- 
man.  WTCM  Traverse  City,  WATT 
Cadillac,  WATZ  Alpena,  WMBN 
Petoskey,  WATC  Gaylord.  (All  in 
Michigan.) 

SB      1M     5M     15M     30M     1  Hr 
D  14.80    29.60    74.00  111.00  185.00 

N  14.80    29.80    74.00  111.00  135.00 

Personality  Stations 

WJLS  Bldg.,  Beckley,  W.  Va.,  Rep. 
Weed  &  Co,  President  Joe  L.  Smith 
Jr.,  WKNA  Charleston,  WJLS  Beck- 
ley,  WKWK  Wheeling  (All  in  West 
Virginia) . 

D  22.90  25.43  39.75  73.80  110.70  184.50 
N    29.90    33.12    61.05  114.50  171.75  286.25 

Pine  Tree  Group 

Offices  North  Eastern  Broadcasting 
System,  John  Hancock  Bldg.,  Boston, 
Mass.,  Rep.  Kettell-Carter.  WABI 
Bangor,  WLAM  Lewiston-Auburn, 
WTVL  Waterville  (all  in  Maine). 

D  19.00  19.00  33.00  66.00  99.00  165.00 
N    28.00    28.00    46.40    92.80  139.20  232.00 

Razorback  Network 

217  East  Third  St.,  Little  Rock,  Ark. 
General  Manager:  Emil  Jv  Pouzar. 
Comprises  KXLR  &  KWAK  together 
with  one  or  more  of  all  other  sta- 
tions in  the  state  of  Ark.  In  multi- 
ple-station cities,  any  one  or  more 
stations  may  be  used.  Costs  are 
combined  station  time  &  line  charges. 

Rebel  Network 

P.O.  Box  2171,  Jackson,  Miss.  Rep. 
Hollingbery,  Business  Manager; 
Frank  Gentry.  WJDX  Jackson, 
WAML  Laurel,  WGCM  Gulfport, 
WFOR  Hattiesburg,  WTOK  Meridian. 

D  23.60    40.92    74.40  112.80  191.20 

N  36.10    62.75  122.88  192.96  321.60 

The  Relay  Network 

144  Westminster  St.,  Providence,  R.  I., 
Rep.  Headley-Reed  and  Kettell-Carter 
(Boston).  WHIM  Providence,  R.  I., 
WORC  Worcester,  Mass. 

D    15.00    15.00    22.00    44.00    66.00  110.00 
N     22.00    22.00    44.00    88.00  132.50  220.00 
casting 


Rocky  Mountain  Broad- 
casting System 

29  South  State  St.,  Salt  Lake  City, 
Utah.  Rep.  George  P.  Hollingbery 
Co.,  Vice  President-Sales,  S.  J.  Schile. 
KUTA  Salt  Lake  City,  Utah,  KCSU 
Provo,  Utah,  KVOG  Ogden,  Utah, 
KLAS  Las  Vegas,  Nevada,  KGEM 
Boise,  Idaho,  KLTX  Twin  Falls,  Idaho, 
KBIO  Burley,  Idaho,  KWIK  Poca- 
tello,  Idaho,  KIFI  Idaho  Falls,  Idaho, 
KMON  Great  Falls,  Mont.,  KOPR 
Butte,  Mont.,  KOOK  Billings,  Mont. 

SB      1M     5M     15M     30M     1  Hr 

D  57.25  57.25  87.50  162.00  250.00  425.00 
N    87.50    87.50  132.50  250.00  375.00  650.00 

Rural  Radio  Network 
Inc. 

306  East  State  St..  Ithaca,  N.  Y.  Gen- 
eral Manager  Donald  K.  deNeuf. 
WVBT  Bristol  Center,  WHDL-FM 
Olean,  WHCU-FM  Ithaca.  WHLD-FM 
Niagara  Falls,  WWNY-FM  Water- 
town,  WVCV  Cherry  Valley,  WHVA 
Poughkeepsie,  WVCN  DeRuyter, 
WMSA-FM  Massena,  WRUN-FM 
Utica-Rome,  WFNF  Wethersfield, 
WFLY  Troy.  (All  in  New  York.) 
WQAN-FM  Scranton,  Pa. 

D  23.63  35.43  47.25  94.50  141.40  236.25 
N    31.50    47.25    63.00  126.00  189.00  215.00 

Southern  Minnesota 
Network 

c/o  Bulmer  &  Johnson  Inc.,  326  WCCO 
Bldg.,  Minneapolis,  Minn.,  Miss  Viv- 
ian H.  Bulmer,  KROC  Rochester, 
KYSM  Mankato,  KATE  Albert  Lea. 

D  11.05  15.30  30.60  61.20  91.80  153.00 
N     15.30    20.40    40.80    81.60  122.40  204.00 

Texas  Broadcasting 
System 

Herald  Square,  Dallas,  Tex.,  Genl.  Mgr. 
Clyde  W.  Rembert.  KRLD  Dallas, 
KABC  San  Antonio,  KTRH  Houston. 


243.20  378.30  628.00 
457.00    685.50  1,140.00 


Texas  Plains  Stations 
Inc. 

1201  W.  Lancaster  Ave.,  Fort  Worth 
1,  Texas,  Rep.  John  Blair  &  Co. 
President  &  General  Manager  Gene 
L.  Cagle.  KRBC  Abilene,  KLYN 
Amarillo,  KNOW  Austin,  KBST  Big 
Spring,  KBWD  Brownwood,  WRR 
Dallas,  KFJZ  Fort  Worth,  KGVL 
Greenville,  KTRH  Houston,  KFRO 
Longview,  KCRS  Midland,  KRIO  Mc- 
Allen,  KPLT  Paris,  KGKL  San  An- 
gelo,  KABC  San  Antonio,  KRRV 
Sherman,  KCMC  Texarkana,  WACO 
Waco,  KWFT  Wichita  Falls. 


424.99  676.58  1,136.84 
679.42    1,052.88  1,767.90 


Texas  State  Network 
Inc. 

1201  W.  Lancaster  Ave.,  Fort  Worth  1, 
Texas.  Rep.  John  Blair  Co.,  Presi- 
dent &  Gen.  Mgr.  Gene  L.  Cagle. 
KRBC  Abilene,  KNOW  Austin,  KBST 
Big  Spring,  KBWD  Brownwood,  WRR 
Dallas,  KFJZ  Fort  Worth,  KGVL 
Greenville,  KTRH  Houston,  KCMC 
Texarkana,  KFRO  Longview,  KCRS 
Midland,  KRIO  McAllen,  KPLT  Paris, 
KGKL  San  Angelo,  KABC  San  An- 
tonio, KWFT  Wichita  Falls,  KLYN 
Amarillo,  KTBB  Tyler/  KRRV  Sher- 
man, KABC  San  Antonio,  WACO, 
Waco  (all  in  Texas).  For  rates  con- 
sult Texas  State  Network  Inc. 

Texas  Quality  Network 

Correspondence  or  orders  may  be  ad- 
dressed to  any  of  stations  listed. 
Rep.  Petry.  WFAA  Dallas,  WBAP 
Fort  Worth,  WOAI  San  Antonio, 
KPRC  Houston. 

SB       1M      5M      15M      30M     1  Hr 

D  282.80    435.00  725.00 

N  474.00    729.00  1,215.00 

Tobacco  Network  Inc. 

P.O.  Box  1988,  Raleigh,  N.  C.  Rep. 
John  E.  Pearson  Co.,  Sales  Manager 
K.  C.  Willson.  WRAL  Raleigh,  WTIK 
Durham,  WFNC  Fayetteville,  WGNI 
Wilmington,  WHIT  New  Bern,  WGTC 
Greenville,  WCEC  Rocky  Mount, 
WJNC  Jacksonville. 

D  40.00    60.00  120.00  180.00  300.00 

N  40.00    60.00  120.00  180.00  300.00 

Transit  Radio  Inc. 

29  West  57th  St.,  New  York,  N.  Y. 

Forjoe  &  Co.  Inc. 

Class  A  Class  B 
Rush    Shop'g  Daily 
Hrs.       Hrs.  Riders 


Bradbury  Heights,  Md. 

WBUZ  (FM)      1.44         1.25  21,957 
Cincinnati,  Ohio 

WKRC-FM       25.00       12.50  411,696 
Des  Moines,  Ohio 

KCBC-FM         5.00        4.00  89,670 
(Continued  on  page  226) 
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Transit  Radio  (Continued) 

SB      1M     5M     15M     30M     1  Hr 

Kansas  City,  Mo. 

KCMO-FM        17.00       10.00  427,151 

Pittsburgh,  Pa 
WKJF  10.00        8.00  98,069 

St.  Louis,  Mo. 
KXOK-FM       30.00       18.00  617,836 

Tacoma,  Wash. 
KTNT  7.00        5.00        81,940  | 

Trenton,  N.  J. 
WTOA  (FM)     4.50        3.75  80,997 

Washington,  D.  C. 

WWDC-FM       16.50       12.00  467,800 

Worcester,  Mass. 

WGTR-FM         8.00         5.00  127,269 


Tri-City  Network  Inc. 

4646  S.  State  St.,  Murray,  Utah.  Rep. 
Grant  Webb,  Walter  Biddick  Co. 
President  Bob  Davies.  KMUR  Mur- 
ray, KCSU  Provo,  KVOG  Ogden  (All 
in  Utah). 

D  30.00    45.00    60.00  105.00 

N  30.00    45.00    60.00  105.00 


Tri-W  Network 

Bankhead    Long    Bldg.,    Jasper,  Ala. 
President  W.  W.  Bankhead.  WWWB 
Jasper,    WWWF    Fayette,  WWWR 
Russellville.    All  in  Alabama. 
D  2.50      5.00    10.00  25.00 

N  2.50     5.00    10.00  25.00 


United  Broadcasting  Co. 

Comprising  stations  WOOK,  Wash.,  D. 
C,  WINX  Rockville,  Md.,  WSID  Bal- 
timore, Md.,  WARK  Hagerstown, 
Md.,  WANT  Richmond,  Va.,  WFAN 
(FM),  Wash..  D.  C. 

SB      1M     5M     15M     30M     1  Hr 

D  30.00    60.00  120.00  210.00  300.00 

N  30.00    60.00  120.00  210.00  300.00 


Union  Broadcasting 

System 

136  State  St.,  P.O.  Box  1520,  Albany, 
N.  Y.  Rep.  Joseph  Hershey  McGillvra, 
Inc.  General  Manager  Jim  Healey. 
WOKO  Albany,  WXRA  Buffalo, 
WWSC  Glens  Falls,  WHUC  Hudson, 
WKIP  Poughkeepsie,  WKOP  Bing- 
hamton,  WGAT  Utica,  WICY  Malone. 
WNBZ  Saranac  Lake,  WCSS  Amster- 
dam, WENT  Gloversville,  WKNY 
Kingston,  WDOS  Oneonta,  WELM 
Elmira,  WOLF  Syracuse,  WEAV 
Plattsburg.  (All  in  New  York). 
WACE  Chicopee,  WBEC  Pittsfield, 
WALE  Fall  River  (All  in  Mass.). 
WSYB  Rutland,  Vt.,  WTOR  Torring- 
ton,  Conn.,  WFAU  Augusta,  Me., 
WWCO  Waterbury,  Conn.,  WVOM 
Boston,  Mass.,  WJOY  Burlington,  Vt„ 
WKNE  Keene,  N.  H.,  WJOR  Bangor, 
Me. 

D  600.00    1,000.00  1,200.00 

N  900.00    1,400.00  1,750.00 


Telephone 
Middlebury 
(Vt.)  593 


^ke  Standard  of  Excellence 
in  Coverage  ^Maps 
1952  DATA 

32  Coordinated,  Accurate  Items 
All  Yours  to  Copyright 
More  than  600  produced 

Write  for  Samples  and  "Package"  Prices 

Walter  P.  Burn 

17  Washington  Street      Middlebury,  Vermont 


Upper  Midwest  Broad- 
casting System 

935  Northwestern  Bank  Bldg.,  Minne- 
apolis, Minn.  Rep.  Orville  Lawson  & 
Assoc.  KXRA  Alexandria,  KBUN 
Bemidji,  KLIZ  Brainerd,  KROX 
Crookston,  WEVE  Eveleth,  KDHL 
Fairbault,  KSUM  Fairmont,  KGDE 
Fergus  Falls,  CKFI  Infl  Falls-Ft. 
Francis,  KASM  Albany,  WREX  Du- 
luth.  KNUJ,  New  Ulm.  (All  in 
Minnesota).  KDLR  Devils  Lake, 
KDIX  Dickinson,  KVOX  Fargo- 
Moorhead,  KGCU  Mandan-Bismarck, 
KLPM  Minot,  KOVC  Valley  City, 
'  KGCX  Williston-Sydney,  KNOX 
Grand  Forks  (all  in  North  Dakota). 
WIKB  Iron  River,  WJMS  Ironwood, 
WJPD  Ishpeming,  WDBC  Escanaba 
(All  in  Michigan).  KIJV  Huron, 
KORN  Mitchell,  KIHO  Sioux  Falls, 
KWAT  Watertown,  KABR,  Aberdeen, 
KDSJ  Deadwood,  KGFX  Pierre  (All 
in  South  Dakota).  WHBY  Appleton, 
WBEL  Beloit,  WATW  Ashland,  WBIZ 
Eau  Claire,  WJPG  Green  Bay,  WLCX 
LaCrosse,  WLDY,  Ladysmith,  WIBU 
Madison-Poynette,  WLIN  Merrill- 
Wausau,  WOBT  Rhinelander,  WTCH 
Shawano,  WFHR  Wisconsin  Rapids 
(all  in  Wisconsin,  KASI  Ames,  KSTT 
Davenport,  KXIC  Iowa  City,  KSMN 
Mason  City,  KCOG  Centerville, 
KOKX  Keokuk.  KJFJ  Webster  City. 
KCHA  Charles  City,  KAYL  Storm 
Lake,  KBIZ  Ottumwa  (All  in  Iowa), 
WJAG,  Norfolk,  KNEB  Scottsbluff, 
KFGT  Fremont  (all  in  Nebraska), 
WMRO  Aurora.  WCAZ  Carthage 
(111.),  KXGN  Glen  view,  Mont., 
KGCX  Sydney,  Mont. 

West  Texas  Packaged 
Stations 

Radio  Station  KGKL,  St.  Angelus 
Hotel,  San  Angelo,  Tex.  Rep.  John 
E.  Pearson  Co.  KRBC  Abilene.  KGKL 
San  Angelo,  KB  ST  Big  Spring,  KTRN 
Wichita  Falls. 

SB      1M     5M     15M     30M     1  Hr 

D  41.60    83.80  124.80  208.00 


N 


41.60    83.80  124.80  208.00 
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Western  Slope  Network 

Hillcrest  Manor-Grand  Junction,  Col. 
Manager  Rex  Howell,  Rep.  Hal  Hol- 
man  Co.  KFXJ  Grand  Junction, 
KGLN  Glenwood  Springs,  KIUP 
Durango.  All  in  Colorado. 
D  10.99  10.00  16.90  33.80  50.70  84.50 
N    16.90    16.9~0    26.00    52.00    78.00  130.00 

BROA 


Wisconsin  Network  Inc. 

Nash  Block,  Wisconsin  Rapids,  Wis., 
Managing  Director,  George  T.  Freeh 
ette.  WIBU  Madison-Poynette,  WCLC 
Janesville,  WRJN  Racine,  KFIZ  Fcncl 
du  Lac,  WHBL  Sheboygan,  WHBY 
Appleton,  WJPG  Green  Bay,  WFHI 
Wisconsin  Rapids,  WGEZ  Beloit. 

SB       1M      5M      15M     30M  IB: 

D  46.08    69.00  127.80  194.40  324.0: 

N  57.60    86.25  159.75  243.00  405.0: 

Wyoming  Cowboy 
Network 

Radio  Station  KFBC,  Plains  Hotel 
Cheyenne,  Wyo.  Rep.  Joseph  Hershe> 
McGillvra  Inc.  General  Manage 
William  C.  Grove.  KFBC  Cheyenne 
KOWB  Laramie,  KRAL  Rawlins 
KWRL  Riverton,  KWOR  Worlanc 
KODI  Cody,  KGOS  Torrington  (AJ 
in  Wyoming)  KSID  Sidney,  Nebr. 
D  37.13    67.50  101.25  168.7 

N  55.69  101.25  151.88  253.1 

Yankee  Network 

21  Brookline  Ave.,  Boston  15,  Mass 
General  Manager  Linus  Traver: 
WNAC,  Boston.  WFAU  August 
WIDE  Bridgeport,  WICC  Fall  Rive: 
WEIM  Fitchburg-Leominster,  WHA 
Greenfield,  WONS  Hartford,  WHY) 
Holyoke,  WLNH  Laconia,  WCOl 
Lewiston-Auburn,  WLLH  Lowell 
Lawrence,  WNBH  New  Bedforc 
WOCB  Hyannis,  WNLC  New  Londoi 
WBRK  Pittsfield,  WPOR  Portlanc 
WHEB,  Portsmouth-Dover,  WEA1 
Providence,  WWON  Woonsocke 
WSYB  Rutland,  WWSR  St.  Alban; 
WWCO  Waterbury,  Conn.,  WDE 
Waterbury,  Vt.,  WORC  Worcester. 
D  256.50      513.00      769.50  1,282 

N  513.00    1.026.00    1,539.00  2.565.C 

Z-Net 

Box  1956,  Butte,  Mont.,  Mgr.  Arne  1 
Anzjon,  KXLF  Butte,  KXLK  Gre 
Falls,  KXLJ  Helena,  KXLQ  Boze 
man,  KXLL  Missoula  (All  in  Mor 
tana) . 

D     17.00    17.00    30.00    40.00    80.00  160.( 
N    17.00    17.00    30.00    40.00    80.00  160. 
DCASTING    •  Telecastin 


MUSIC  and  SPORTS 


TEAM  UP 
in  the  NEW 


Scnifit  Senieb... 


"STORIES 

FROM  THE 

SPORTS  RECORD 


.  .  .  thrilling  eye-witness  accounts  of  dramatic  action  as  they 
happened  on  the  baseball  diamond — in  the  prize  ring — on  the 
gridiron — and  elsewhere — to  the  great,  the  near-great,  and  the 
unknowns  who  played  the  game  and  played  to  win — often  when 
there  was  more  at  stake  than  just  the  game  itself. 

A  complete  script  package  featuring  your 
own  talent  with  records  .  .  .  available  three 
times  weekly  as  a  15-minute  presentation. 

YOU'RE  SAFE  IN  USING  BMI  CONTINUITY 


TEEN  AGE  BOOK  PARADE 

Sparkling  and  appealing  15-minute  scripts 
available  on  a  three  times  weekly  schedule 
.  .  .  Brings  to  your  audience  a  series  of  dis- 
tinguished reviews  by  America's  outstanding 
book  critics.  Slanted  to  the  teen-ager  but 
captures  the  adult  as  well. 

ACCORDING  TO  THE  RECORD 

Timely  facts  about  the  unusual,  with  musical 
cues  that  fit  neatly  into  a  dynamic  5-minute 
show.  Available  seven  times  per  week  for 
52  weeks.  Now  in  its  8ih  successful  year. 


YOUR  CONCERT  HALL 

The  finest  in  concert  music  presented  as  a 
series  of  full-hour  programs,  three  times 
weekly.  Authoritative  scripts  which  make 
concert  music  popular  music.  Supplemented 
by  "TODAY  IN  MUSIC"-  dates  and  facts 
about  the  important  music  events  of  the 
month. 

SPECIAL  EVENT  SCRIPTS 

Complete  half-hour  programs  based  on 
periodic  national  events  .  .  .  timely  and  ef- 
fective supplements  to  the  "According  to  the 
Record"  series. 


BMI  CONTINUITIES  are  a  regular  service  to  BMI-  1 
licensees  at  no  cost.  They  are  designed  as  practical 
programs  and  may  be  used  as  commercial  or  sustain- 
ing features. 

TO  INSURE  your  receiving  "STORIES  FROM  THE 
SPORTS  RECORD"  and  other  BMI  scripts  regularly, 
simply  send  your  request  to  BMI's  Continuity  Department. 

Broadcast  Music,  Inc. 

580   FIFTH   AVENUE,   NEW  YORK   36,   N.  Y. 

NEW  YORK    •    CHICAGO   •    HOLLYWOOD   •   TORONTO   •  MONTREAL 

„  BROADCASTING    •  Telecasting 
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The  Friendly  Group   

The  Georgia  Trio   

Hughey  &  Phillips   

Edward  Lamb  Enterprises,  Inc  

The  Linder  Group   

Oklahoma  Network   

The  Pulse,  Inc  ■'  

RCA  Custom  Record  Sales   

Standard  Audit  &  Measurement  Services,  Inc  

Texas  Quality  Network  

Wisconsin  Network   
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STATIONS 


  97 

  151 

  151 

  116 

  184 

  75 

  151 

  190 

  103 

  1 90 

  102 

115 

  184 

  25 

    213 

  35 

  114 

  195 

  26 

  58 

KGNC,  Amarillo   183,  185 

KGW,   Portland    159 

KIEM,  Eureka    24 

KJAY,  Topeka    75 

KLIX,  Twin  Falls    59 

KMED,  Medford    157 

KMHL,   Marshall    103 

KNUZ,  Houston    188 

KOA,  Denver    37 

KOWL,  Santa  Monica    218 

KPIX-KSFO,  San  Francisco    30 

KPRC,  Houston   185,  189 

KQV,  Pittsburgh    167 

KRGV,  Weslaco    185 

KRIG,  Odessa    190 

KRIS,  Corpus  Christi   185,186 


CKLW,  Detroit   

KADA,  Ada   

KBIX,  Muskogee  . . . 

KBON,  Omaha   

KBOR,  Brownsville  . 
KCLO,  Leavenworth 

KCRC,  Enid   

KDET,  Center   

KDMA,  Montevideo 

KECK,  Odessa   

KEYD,   Minneapolis  . 

KFAB,  Omaha   

KFDM,  Beaumont  . .  . 
KFI,  Los  Angeles  .  .  . 
KFIZ,  Fond  du  Lac  . 
KFMB,  San  Diego   .  . 

KFOR,  Lincoln   

KFRO,   Longview   .  .  , 
KFWB,   Los  Angeles 
KGEM,  Boise   


KRMG,  Tulsa   

KRNT,  Des  Moines   

KROD,  El  Paso   

KSAN,  San  Francisco   

KSD,  St.  Louis   

KSEI,  Pocatello   

KSON,  San  Diego   

KSTL,  St.  Louis   

KSTP,  Minneapolis-St.  Paul 
KWSO,  lawton   


150 
73 
194 
219 
107 
59 
31 
109 
101 
151 


KTLA,  Los  Angeles    27 

KTOE,  Mankato    '03 

KTMC,  McAlester    151 

KTUC,   Tucson    20 

KTUL-KFPW,  Tulsa-Fort  Smith    153 

KUGN,   Eugene    156 

KVOO,  Tulsa    155 

KVSO,  Ardmore    151 

KWBE,  Beatrice    14 

KWBW,    Hutchinson    74 

KWHW,  Altus    152 

KWKW,  Pasadena    218 

KWLM,  Willmar    103 

KWSH,  Seminole    151 

KWSO,  Wasco    32 

KXLW,  St.  Louis    108 

KXO,  El  Centro    28 

KXOK,  St.  Louis    Ill 

KYA,  San  Francisco    34 

WAAM,  Baltimore    86 

WACE,  Chicopee    88 

WACO,  Waco   193 

WAGA,  Atlanta    55,57 

WAKR,  Akron    140 

WANT,   Richmond    201 

WARD,  Johnstown    162 

WARK,    Hagerstown    160 

WARM,   Scranton   168,170 

WAVE,  Louisville    79 

WBAP,  Fort  Worth   185,197 

WBIG,  Greensboro    135 

WBMS,  Boston    119 

WBNS,  Columbus    143 

WBNS-TV,  Columbus   »  142 

WBOW-WGBF,  Terre  Haute-Evansville    68 

WBRE,  Wilkes-Barre   169 

WBT,  Charlotte    133 

WBZ,    Boston    8,    60,    87,  130 

WCFL,  Chicago    61 

WCLO,  Janesville    213 

WCNX,  Middletown    39 

WCOV,   Montgomery    18 

WCTC,  New  Brunswick    120 

WCUE,  Akron   ..   148 

WCYB,  Bristol    200 

WDBO,   Orlando    48 

WDEL,  Wilmington    42 

WDOK,  Cleveland    220 

WDSU,  New  Orleans    82 

WDTV,  Pittsburgh    166 

WEAV,   Plattsburg    131 

WELI,  New  Haven    40 

WELL,  Battle  Creek    94 

WEMP,  Milwaukee    212 

WENT,   Gloversville    123 

WEOK,  Poughkeepsie    125 

WERC,   Erie  ;   160 

WEXL-WOMC,  Royal  Oak    96 

WFAA,  Dallas   185,187 

WFDF,  Flint      93 

WFHR,  Wisconsin   Rapids    213 

WFIL,    Philadelphia   164,165 

WFIN,    Findlay    '143 

WFLA,  Tampa    51 

WFMJ,   Youngstown    141 

WFPG,  Atlantic  City    119 

WFRO,  Freemont    142 

WFTC,    Kinston    134 

WFUR,   Grand  Rapids    93 

WGEZ,  Beloit    213 

WGN,  Chicago   64 

WGSM,    Huntington    124 

WGST,  Atlanta   53 

WGTM,  Wilson   \  136 

WHAI,  Greenfield    90 


WHAK,  Rogers  City   

WHB,  Kansas  City   Back 

WHBF,  Rock  Island   

WHBL,  Sheboygan   

WHBY,  Appleton    ] 

WHDH,  Boston   

WHLS-WLEW,   Port  Huron— Bad  Ax   

WHO,  Des  Moines   Front 

WHOM,  New  York   

WHOO,  Orlando   

WHP,  Harrisburg   

WHTC,  Holland   

WIBA,  Madison   

WIBU,  Madison   

WIBW,  Topeka   

WIBX,  Utica   

WICC,  Bridgeport   

WICU,  Erie   

WIKK,  Erie   

WILK,  Wilkes-Barre   

WIOD,  Miami   

WJBO-WBRL-FM,   Baton  Rouge   

WIRL,  Peoria   

WJLK,  Asbury  Park   

WJPG,  Green  Bay   

WJW,  Cleveland   

WKBH,  LaCrosse   

WKBN,  Youngstown   

WKNK,  Muskegon  .  

WKOW,  Madison   

WKY,  Oklahoma  City   Inside  Front 

WLAM,  Lewiston   

WLIB,   New  York   

WLIP,  Kenosha  

WLNA,  Peekskill   

WMAL,  Washington,  D.  C  

WMAM,  Marinette   

WMAZ,  Macon   

WMBG,  Richmond   

WMC-WMCT,  Memphis   

WMFJ,   Daytona  Beach   

WMPS,  Memphis   

WMRC,  Greenville   

WMT,   Cedar  Rapids   

WMUR,  Manchester   

WNAM,  Neenah   

WNAX,  Yankton   

WNEB,  Worcester  

WNHC,  New  Haven   

WNJR,  Newark   

WOAI,  San  Antonio   

WOOK,  Washington,  D.  C  

WOW-TV,  Omaha   

WPAD,  Paducah   

WPEN,  Philadelphia   

WPIT,  Pittsburgh   

WPRO,  Providence   

WQAN,  Scranton   

WRC,  Washington,  D.  C  

WRJN,  Racine   

WROD,  Daytona  Beach   

WROK,  Rockford   

WROV,  Roanoke   

WSAM,  Saginaw   

WSAZ,  Huntington   

WSBC,  Chicago   '  

WSCR,  Scranton   

WSID,  Essex   

WSJS,  Winston-Salem   

WSM,  Nashville   

WSOK,  Nashville   

WSOY,  Decatur   

WSPD,  Toledo   

WSRS,  Cleveland   

WSTV,  Steubenville   

WSYR,  Syracuse   

WTAM,  Cleveland   

WTBO,  Cumberland   

WTHI,  Terre  Haute   

WT1C,  Hartford   

WTOC,  Savannah   

WTOD,  Toledo   

WTTH,  Port  Huron   

WTRY,  Troy   

WTVB,  Coldwater   

WTVN-TV,  Columbus   

WTWA,  Thomson   •  

WWDC,  Washington,  D.  C  

WWJ,  Detroit   

WWRL,  Woodside,  L.  I  

WWVA,  Wheeling   

WXEL,  Cleveland   
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Federal 


announces  a  new  mobile 
television  pick-up 
unit 


A  new  design  in  mobile  TV  units  .  .  .  spacious  interior  layout, 
mpletely  equipped  with  provisions  for  a  dual  camera  chain.  The 
L-P74A  is  attractive  in  appearance  and  moderate  in  cost. 


COMPLETELY  EQUIPPED 


AIR  CONDITIONED 


•  EFFICIENT,  ROOMY  INTERIOR 


OUTSTANDING  APPEARANCE 


in  mmmmmmmmm. 


Federal  Telecommunication  Laboratories,  Inc. 

An  Associate  of  the  International  Telephone  and  Telegraph  Corp. 

500  Washington  Ave.,  Nutley,  N.  J. 
Canadian  Distributor:  Federal  Electric  Manufacturing  Co.  Ltd.,'  Montreal,  P.  Q. 
Export  Distributor:  International  Standard  Electric  Corp.,  67  Broad  St.,  New  York 


e  Swing  is  to 
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ThIRTY  YEARS  of  FAITH  and  WORKS 
BUILT  THE  WHB  TRADITION  of 
FRIENDLY  PUBLIC  SERVICE 

But  yesterday  is  past.  TOD  A  Y  is  the  only 
day  that  counts.  Right  now  is  the  time  to 
give  the  best  you  have!  WHB  is  doing 
that:  Continually  proving  its  worth,  day 
after  day,  year  after  year,  in  campaign 
after  campaign.  With  alert  programming 
and  superb  coverage,  attracting  an  ever- 
growing and  responsive  audience!  Your 
John  Blair  Man  can  offer  WHB  avail- 
abilities that  will  deliver  the  results 
you  deserve  from  this  rich  market. 

KANSAS  CITY'S 
OLDEST  CALL  LETTERS 


DOTTED  LINE  ON  MAP  .  WHB  0.5  mv/m  CONTOUR 
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Like  bread  goes  with  butter 

Fast,  profitable  results  and  W-I-T-H  go  together  just  as  naturally  as  bread  and 
butter.  And  how  the  local  merchants  do  know  it!  W-I-T-H  regularly  carries  the 
advertising  of  twice  as  many  of  them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  than  any  other  radio  or 
TV  station  in  Baltimore.  And  this  BIG  audience,  at  such  LOW  rates,  produces 
low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination — low-cost, 
resultful  advertising  and  W-I-T-H.  Your  Forjoe  man  will  give  you  all  the  details. 


IN  BALTIMORE 


W-l-T 


Win 


TOM   TINSLEY,   PRESIDENT    •    REPRESENTED   BY  FORJOE  AND  COMPANY 
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FIRST   STATIONS   OF  VIRGINIA 


In  Ohio,  Kentucky,  West  Virginia,  Virginia, 
North  Carolina  and  South  Carolina 
Strietmann  Zesta  Crackers,  and  many  other 
Strietmann  crackers  and  cookies,  stand  for 
top  quality  in  their  field.  And  no  wonder. 
Today's  mammoth  and  spotless  Strietmann  plant 
is  traditional  of  baking  progress  that 
has  never  stopped:  86  years  of  experience 
in  a  single  industry. 

Havens  and  Martin  Stations  are  pioneers  in 
their  field,  too.  In  the  growing  Virginia  markets 
of  which  Richmond  is  the  center,  WMBG,  WTVR, 
and  WCOD  are  the  only  complete  broadcast 
institution.  Virginians  love  them  because 
they  combine  wholesome  entertainment, 
real  service,  and  quality  operation.  That's  a 
combination  that  works  well  for  advertisers. 


WMBG  am  WCOD  "  WTVR 

Havens  &  Martin  Inc.  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 

WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 


TV 


it's  the  most 


MODERN 


Channel  6 


WTVN 

COLUMBUS  OHIO 


TV  CENTER 


WTVN 


6 


TV 

4<24  MORE  o£  eowytdutf 


'hen  you  specify  WTVN  to  do  the  job  for 
you  in  the  Giant  Ohio  market,  you'll  receive  the 
ultimate  in  programming  and  production  facil- 
ities engineered  to  your  needs,  and  merchandis- 
ing assistance  plus.  Television  Center  WTVN  is 
designed  to  sell  products  quicker  and  cheaper. 
Remember,  Columbus,  Ohio  is  served  and  sold 
by  WTVN.  Write  or  telephone  for  complete 
information  today. 


COLUMBUS  OHIO 


but  MOST  of  all . . . 


by  WTVN  Channel  6 


Write  for  details  today 


Edward  f -/*)/l^i\f^  Enterprises  Inc. 


Edward  Lamb  Enterprises,  Inc.,  Hotel  Barclay,  111  E.  48th  St.,  N.  Y.  C. 


WICU-TV— Erie,  Pa.— Headley-Reed  Co.  WHOO— Orlando,  Fla.— John  E.  Pearson  Co,  WTOD— Toledo,  O— Headley-Reed  Co. 

WTVN-TV— Columbus,  O.— Headley-Reed  Co.      WIKK— Erie,  Pa.— H-R  Co.  ERIE  DISPATCH,  Erie,  Pa— Reynolds-Fitzgerald 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  February  by  Broadcasting  Publications,  Inc.,  870  National  Press 
Building,  Washington  4,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


LET'S  GO  FiSHIN 


n  the  photograph — James  Snowden, 
I.  T.  Alexander,  president  of  the 
group  and  supervisor  of  the  show, 
and  Riggs  Griffith. 


Each  week  on  WDEL-TV,  members  of  the  Du  Pont  Fish 

and  Game  Club  do  go  fishing.  The  stimulating  quarter-hour 
show  is  unusually  popular  with  all  the  devotees  of  the  sport 

in  WDEL-TV's  viewing  area.  Programs  are  made  up  of 
demonstrations  of  casting,  fly  tieing  and  various  angling  techniques 
including  how  to  tell  a  tall  tale  about  "the  one  that  got  away." 
"Let's  Go  Fishin'  "  is  the  result  of  WDEL-TV's  welt-rounded 

plan  of  local  programming  developed  to  serve,  instruct 
and  entertain  every  segment  of  the  large  viewing  audience  it  serves. 


WDEL-TV 


WILMINGTON,  DELAWARE 

A  Steinman  Station 


Represented  by 

ROBERT  MEEKER  ASSOCIATES 


New  York 


Chicago 


San  Francisco 


Los  Angeles 
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EERING  TIP  for  future  telecasters  or 
>adcasters  with  building  plans:  National 
oduction  Authority  sources  hint  that  ap- 
oval  will  be  given  $2  million  building  project 
house  WTOP-AM-TV  Washington,  despite 
pact  of  steel  strike  and  reimposed  restric- 
Sons  on  critical  materials. 

RED"  ISSUE  in  radio-TV  expected  to  be 
evived  this  week  with  anticipated  release 

I  heretofore  secret  testimony  before  Senate's 
cCarran  committee.  Testimony,  taken  last 
ar  in  Washington  and  New  York,  said  to 
me  names,  some  of  which  were  mentioned 
rlier  in  Red  Channels. 

AMONG  SIX  stations  which  haven't  yet 
;ned  new  CBS  Radio  rate  plan  are  two 
derstood  to  insist  upon  separate  negotia- 
ns  on  rate  schedules.  Stations  offered  to 
jn  temporary  60-day  period  to  enable  net- 
rk  to  produce  its  rate-card,  but  this  proffer 
derstood  to  have  been  rejected.  Stations 

II  unsigned  are  WJR  Detroit,  WGAR  Cleve- 
and,  which  have  joint  contract ;  WN AX  Yank- 
ton, KRNT  Des  Moines,  owned  by  Cowles; 
WNOX  Knoxville  and  KCBQ  San  Diego.  (See 
below.) 

CHANGE  IN  CBS  affiliation  in  San  Diego  is 
offing — probably  by  end  of  year.  Under- 
iod  affiliation  will  move  from  KCBQ  to 
FMB,  now  ABC.  KFMB-TV,  San  Diego's 
ily  TV  outlet,  also  is  owned  by  John  A. 
ennedy  interests.  KCBQ  expected  to  switch 
ABC  in  simultaneous  move. 


|N  ADVICE  of  counsel,  another  important 
station  group  has  notified  its  networks  it  can't 
accept  "formula"  on  radio  rate  revisions,  on 
ground  that  it  might  run  counter  to  anti-trust 
laws.  Opinion  of  one  of  biggest  law  firms,  it's 
learned  authoritatively,  was  that  to  enter  into 
arrangement  uniformly  applicable  to  other 
affiliates  would  possibly  have  possible  legal  im- 
plications. Hence  it  notified  network  as  far 
feck  as  last  November  that  it  would  only 
negotiate  at  arm's  length. 

DESPITE  silence  from  Pasadena  headquar- 
ilrs,  report  is  current  that  Ford  Foundation 
>  will  underwrite  certain  non-commercial  edu- 
tttion  station  construction  costs.  First  break, 
I's  reported,  will  come  for  Pittsburgh  "re- 
servation" which  Democratic  Mayor  David  L. 
Lawrence  has  been  agitating  on  all  fronts, 
Strongly  supported  by  FCC  Chairman  Paul 
.  Walker  and  Comr.  Frieda  B.  Hennock. 


; 


LL  SORTS  of  promises  being  given  educa- 
tional groups  to  encourage  them  to  pick  up 
TV  "reservations."  Most  vicious,  given  lip- 
service  even  in  Government  quarters,  is  that 
regulations  ultimately  will  be  revised  to  permit 
"non-profit"  as  against  "non-commercial" 
operation.  Camel  then  would  have  nose  under 
commercial  tent,  since  stations  would  be 
allowed  to  sell  time  but  would  plough  back 
revenues  so  that  there  would  be  no  profit. 
Jecause  reserved  facilities  are  allotted  without 


(Continued  on  page  6) 
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PROGRESSIVE  FILES  CHARGES 
AGAINST  CBS,  DUMONT 

PROGRESSIVE  Party  filing  charges  with  FCC 
accusing  CBS  and  DuMont  TV  network  of 
discrimination,  through  their  Westinghouse- 
sponsored  Pick  the  Winner  television  series,  in 
violation  of  Commission's  rules  on  political 
broadcasts,  party  announced  in  statement  for 
release  yesterday  (Sunday).  Statement  claimed 
Progressives  unable  to  get  access  to  program, 
produced  by  CBS-TV  as  part  of  Westinghouse's 
"get-out-the-vote"  campaign,  and  charged  that 
"the  plain  blunt  fact  is  that  CBS,  and  appar- 
ently Westinghouse  as  well,  have  decided  they 
are  a  law  unto  themselves  and  the  FCC  rules 
have  no  application."  Complaint  to  FCC  was 
in  form  of  letter  from  C.  B.  Baldwin,  Progres- 
sives' secretary  and  campaign  manager. 

SYNDICATE  UNCLE  MISTLETOE 

MARSHALL  FIELD  &  Co.,  Chicago  depart- 
ment store,  starting  production  this  week  on 
filming  of  Adventures  of  Uncle  Mistletoe,  chil- 
dren's series  aired  live  there  several  years. 
Quarter-hour,  twice-weekly  show  being  filmed 
at  Kling  Studios,  Chicago,  which  is  handling 
syndication.  Field's  will  sponsor  show  on 
WGN-TV  from  Sept.  23,  and  subsidiary  store, 
Frederick  &  Nelson,  has  bought  it  for  KING- 
TV  Seattle.  Field's  national  agency  is  Calkins 
&  Holden,  Carlock,  McClinton  &  Smith,  Chi- 
cago. 


BUSINESS  BRIEFLY 

KENT  CONSIDERS  NEWSCAST  #  P.  Loril- 
lard  Co.,  N.  Y.  (Kent  cigarettes),  through 
Young  &  Rubicam,  N.  Y.,  preparing  estimates 
on  newscasts  in  number  of  markets.  Firm's 
distribution  gradually  expanding. 

SPORTS  FOR  PETER  PAUL  %  Peter  Paul 
Inc.,  N.  Y.  (candy  bars),  planning  another 
radio  spot  campaign  to  supplement  present 
drive,  starting  Sept.  1.  Agency,  Maxon  Inc., 
N.  Y. 

SHORT  RADIO  CAMPAIGN  #  General  Foods 
Corp.,  N.  Y.  (Swansdown  and  Angel  Food 
mix),  preparing  short  three-to-four  week  radio 
campaign  starting  in  mid-September  on  per- 
sonality and  women's  participation  shows. 
Agency,  Young  &  Rubicam,  N.  Y. 

MANHATTAN  SOAP  #  Manhattan  Soap  Co. 
(Sweetheart  Soap  and  Bluewhite  Flakes), 
starting  spot  radio  campaign  Sept.  29  for  four 
weeks  in  about  dozen  midwest  markets. 
Agency,  Scheideler,  Beck  &  Werner,  N.  Y. 

ADAM  HATS  SPONSOR  %  Adam  Hat  Stores, 
N.  Y.,  to  sponsor  Famous  Fights  From  Madi- 
son Square  Garden  on  DuMont  TV  network 
(Mon.,  9:45-10  p.m.),  effective  Sept.  15.  Films 

(Continued  on  page  90) 


GM  Pays  $2.5  Million  for  NCAA  Slate 


SALE  OF  NBC-TV'S  exclusive  coverage  of 
National  Collegiate  Athletic  Assn.  11-game  fall 
football  package  to  General  Motors  for  more 
than  $2.5  million  announced  Friday. 

Schedule  opens  Sept.  20  with  Texas  Chris- 
tian vs.  Kansas  and  runs  10  succeeding  Satur- 
days through  Army-Navy  game  Nov.  29.  In 
addition  to  telecasting  each  game  on  full 
NBC-TV  network,  NBC  will  ask  each  affiliate, 
on  behalf  of  NCAA,  to  schedule  at  least  one 
local-area  college  game  during  season. 

Sale,  set  at  NBC-GM  conference  in  Detroit 
with  President  Joseph  H.  McConnell  heading 
network  delegation,  was  at  straight  card  rate, 
authorities  stressed. 

Five  of  11  games  were  announced,  with  oth- 
ers not  yet  finally  approved  by  GM.  In  addi- 
tion to  Texas  Christian-Kansas  (at  Lawrence, 
Kans.)  and  Army-Navy  (at  Philadelphia), 
those  already  set  are:  Princeton-Columbia  (at 
New  York)  on  Sept.  27;  Michigan-Stanford  (at 
Stanford)  on  Oct.  4  (starting  immediately 
after  World  Series  that  date)  and  Texas  A&M 
vs.  Michigan  State  (at  East  Lansing,  Mich.) 
on  Oct.  11.  NBC  acquired  Army-Navy  TV 
rights  when  Gillette  did  not  pick  up  option, 
and  also  has  Army-Navy  radio  rights  avail- 
able which  it  is  offering  GM. 

Other  games  understood  to  be  tentatively  set 
include  Yale-Cornell  as  possibility  for  Oct.  18; 
USC-California  for  Oct.  25;  Notre  Dame- 
Oklahoma  for  Nov.  8,  and  Georgia  Tech-Ala- 
bama for  Nov.  15,  but  these  not  definite. 
Complete  list  to  be  announced  when  finally 
approved  by  GM  in  its  deliberations  over 
choices  originally  submitted  to  prospective 
sponsors  [B*T,  Aug.  4].   No  team  is  to  be 


shown  more  than  once  during  season,  accord- 
ing to  present  plans. 

NBC  group  which  wrapped  up  sale  in  Thurs- 
day conference  with  committee  of  approxi- 
mately 30  GM  executives,  presided  over  by 
William  F.  Hufstadter,  GM  vice  president  in 
charge  of  distribution  staff,  included  President 
McConnell,  Sales  Vice  President  John  Herbert, 
Sports  Director  Tom  Gallery,  and  Walter 
Gross,  in  charge  of  Detroit  sales  office.  Kudner 
Agency,  New  York,  represents  GM  in  trans- 
action. 

Seven-man  NBC  team,  accompanied  by 
NCAA  TV  Program  Director  Asa  Bushnell,  to 
confer  with  GM  authorities  in  Detroit  Tuesday 
on  extensive  publicity,  promotion,  advertising, 
and  public  relations  campaign.  Group  to  in- 
clude Press  Vice  President  Sydney  H.  Eiges, 
Sports  Director  Gallery,  Advertising  and  Pro- 
motion Director  Jacob  A.  Evans,  Sports  Publi- 
cist David  Camerer,  Public  Affairs  Director 
Davidson  Taylor,  Football  Producer  Adolph 
Schneider,  and  Mr.  Gross.  One  of  bases  for 
NCAA's  selection  of  NBC-TV  bid  for  exclusive 
rights  was  its  plan  for  informing  public  about 
colleges  and  their  educational  and  athletic 
activities. 

This  fall's  schedule  will  mark  second  con- 
secutive year  NBC-TV  has  carried  NCAA 
schedule,  having  covered  for  Westinghouse  last 
fall.  Games  are  selected  by  network  and  spon- 
sor under  NCAA  auspices,  with  network  negot- 
iating with  individual  colleges  for  rights. 


for  more  AT  DEADLINE  turn  page 
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SEPARATION  OF  AM,  TV 
SALES  STAFFS  URGED 

SEPARATION  of  radio  and  TV  sales  staffs 
urged  by  joint  AM-TV  operators  during  tele- 
vision clinic  held  Friday  by  NARTB  District  8, 
meeting  at  Mackinac  Island,  Mich,  (see  story 
page  26). 

Clinic  conducted  by  Kenneth  Carter,  WAAM 
(TV)  Baltimore,  member  of  association  TV 
board. 

Covering  wide  range  of  topics,  clinic  went 
into  method  of  purchasing  film  by  individual 
negotiations.  On  sales  side,  several  delegates 
indicated  deals  with  national  representatives 
are  generally  running  under  15%.  Other  topics 
included  union  relations,  relay  facilities,  studio 
planning  and  high  cost  of  remote  pickups. 

NARTB  President  Harold  E.  Fellows  ad- 
dressed delegates  and  wives  at  Friday  lunch- 
eon on  topic  "How  to  Live  With  a  Broadcaster, 
or  The  Taming  of  a  Social  Lion." 

In  series  of  resolutions,  District  8  endorsed 
Mr.  Fellows  and  staff  for  efficient  administra- 
tion and  lauded  service  of  Stanley  R.  Pratt, 
WSOO  Sault  Ste.  Marie,  Mich.,  as  district 
director.  William  T.  Stubblefield,  NARTB  sta- 
tion relations  director,  conducted  membership 
meeting  as  two-day  session  concluded. 

Members  of  Resolutions  Committee  of  Dis- 
trict 8  include  J.  M.  Higgins,  WTHI  Terre 
Haute,  Ind.;  Milton  L.  Greenebaum,  WSAM 
Saginaw,  Mich.;  J.  P.  Scherer,  WHFB  Benton 
Harbor,  Mich.,  and  Edward  G.  Thorns,  WKJG 
Fort  Wayne,  Ind. 

COMMERCIAL  TV 

FOR  COLLEGE  QUESTIONED 

SHOULD  non-profit,  educational  institution  be 
permitted  to  apply  for  commercial  TV  sta- 
tion? That  question  was  put  up  to  FCC  when 
Smith  Radio  Co.,  TV  applicant  for  Channel  4 
in  Port  Arthur,  Tex.,  asked  that  application  of 
Port  Arthur  College  (KPAC)  be  dismissed  on 
grounds  school  has  no  legal  right  to  commer- 
cial broadcast  license.  College's  answer  last 
Friday  insisted  it  had  every  right  under  law 
to  apply  and  be  granted  such  license.  Smith 
Radio,  which  comprises  James  B.  Smith,  col- 
lege student,  and  Joe  B.  Carrigan,  trustee, 
Wichita  Falls  attorney,  asked  Commission  to 
issue  show  cause  order  to  deny  Port  Arthur 
College  right  to  participate  in  Port  Arthur- 
Beaumont  hearing,  direct  it  to  apply  for  re- 
served, educational  channel.  Third  application 
for  area's  Channel  4  is  Lufkin  Amusement  Co. 

ABC  LOSS 

ABC  INC.  and  subsidiaries  had  estimated  loss 
of  $67,000  for  six-month  period  ended  June  30, 
as  compared  with  net  income  (after  federal 
income  taxes)  of  $472,000  for  same  period  in 
1951,  company  said  in  report  for  release 
Saturday.  Loss  for  first  half  of  this  year  is 
after  reduction  of  $74,000  for  recovery  of 
federal  income  taxes  under  carry-back  pro- 
visions of  internal  revenue  code. 

WNOW-TV  ON  DUMONT 

WNOW-TV  York,  Pa.,  signs  for  affiliation  with 
DuMont  Television  Network  when  station  be- 
gins operations  in  next  few  months.  UHF 
station,  on  Channel  49,  WNOW-TV  will  be 
under  supervision  of  Lowell  W.  Williams,  part- 
ner and  general  manager  of  WNOW-AM-FM. 
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In  this  Issue— 

RADIO  networks  must  sell  34%  hours 
more  per  week  between  now  and  Oc- 
tober if  they  want  to  get  their  business 
volume  up  to  the  level  of  last  fall.  But 
there's  time  left  for  hard  selling,  and 
network  sales  chiefs  think  they'll  be 
up  to  1951  marks.    Page  23. 

FEWER  radio  stations  lost  money  last 
year  than  in  1950  or  1949,  but  addi- 
tional revenue  must  be  obtained  and 
the  spread  between  revenue  and  oper- 
ating costs  widened  if  radio  is  to  stay 
healthy.  An  analysis  by  Richard  Do- 
herty,  NARTB  director  of  employer- 
employe  relations.    Page  28. 

FINAL  financial  report  for  television  in 
1951  is  released  by  FCC,  only  official 
source  for  such  information.  TV  reve- 
nue was  twice  as  much  as  in  1950, 
and  for  the  first  time  television  net- 
works and  stations  as  a  whole  made 
profit.    Page  29. 

HERE'S  the  full  text  of  the  new  CBS 
Radio  discount  structure  approved  by 
all  but  six  of  the  network's  affiliates. 
Page  25. 

PRESIDENT  Fellows  urges  broadcast- 
ers to  exploit  retail  advertising  field. 
He  keynotes  NARTB  District  7  and 
9  meetings  as  annual  district  gather- 
ings get  under  way.    Page  26. 

FALL  plans  of  seven  major  advertisers 
take  shape.    Page  24. 

TWO  UHF  stations  granted  in  Chatta- 
nooga, one  UHF  in  Austin,  Tex., 
and  one  non-commercial,  educational 
VHF  in  Houston.  FCC  also  tells  its 
examiners  to  clean  up  pending  work 
so  they  can  tackle  TV  hearings  in 
the  fall.    Page  55. 

A  GOOD  BET  on  date  for  initial  FCC 
decision  in  proposed  ABC  -  United 
Paramount  Theatres  merger  is  late 
October  or  early  November.     Page  56. 

BOTH  Democrats  and  Republicans  are 
shaping  up  their  radio  and  television 
campaign  plans.  Indications  are  the 
parties  will  take  to  the  air  in  ear- 
nest after  Labor  Day.    Page  30. 

FCC  dismisses  protest  of  Transit  Riders 
Assn.  of  Washington,  D.  C,  against 
renewal  of  license  of  WWDC-FM 
Washington,  which  broadcasts  Tran- 
sitcasts.    Page  31. 

Upcoming 

Aug.  25:  BAB  Sales  Clinic,  Miami. 

Aug.  25-26:  NARTB  District  11,  Duluth 
Hotel,  Duluth,  Minn. 

Aug.  27:  BAB  Sales  Clinic,  Winston-Salem. 

Aug.  27-29:  Institue  of  Radio  Engineers, 
West  Coast  Show  &  Convention,  Long 
Beach,  Calif. 

(Other  Upcomings,  page  38) 


(Continued  from  page  5) 

contest,  this  would  be  perpetration  of  frau 
upon  public  and  upon  telecasters  forced  t 
compete  for  other  assignments. 

NARTB  BOARD  being  polled  on  proposal 
it  protest  to  FCC  against  purported  violatio  J 
of  FCC's  own  regulations  in  "easing  require  I 
ments"  for  qualification  of  Kansas  State 
lege  for  "reserved"  educational  channel.  C 
tention  is  that  FCC  winked  at  requirements  o:j 
financial   qualifications    [B*T,  Aug.  11]  a[ 
well  as  specific  legal  authorization,  wherea 
commercial  applicants  are  duty-bound  to  fil 
full  information  fully  supported  under  penalt 
of  disqualification. 

MEETING  OF  EXECUTIVES  of  Dancer-Fitz 
gerald-Sample  and  Falstaff  Brewing  Corf 
scheduled  for  this  week  in  St.  Louis  to  go  ove 
1953  baseball  radio  and  television  plans 
Among  subjects  to  be  considered  will  b 
Mutual's  baseball  Game  of  the  Day,  now  spon 
sored  by  Falstaff,  and  St.  Louis  Browns  games* 
which  Falstaff  sponsors  locally. 

DUNHILL  PRODUCTS,  N.  Y.,  understood  t. 
be  interested  in  alternate  week  sponsorship  oj* 
comedy-situation  show  with  Robert  Gumming  j 
in  Saturday  7:30-8  p.m.  NBC-TV  time.  Lawf 
rence  Gumbinner,  N.  Y.,  is  agency.  Cigarette 
firm  —  possibly  Philip  Morris  —  conceivably 
might  pick  up  other  week  of  program.  Shovj 
would  replace  One  Man's  Family,  which  ha' 
not  been  renewed  by  Miles  Labs,  and  on  whicij 
Procter  &  Gamble  negotiations  fell  through,  j 

•  M  I 1 

ANY  NOTION  that  United  Paramount  is  dis 
posed  to  write  off  radio  operations  with  ful 
concentration  on  TV  is  dispelled  by  Leonarc 
H.  Goldenson,  UPT  president,  who  will  heat 
up  new  operations.  He  feels  radio  is  mos 
undersold  medium  extant  and  has  in  mine 
several  fundamental  projects  looking  towan 
re-survey  of  field,  after  which  aggressive  cam 
paign  to  sell  radio  as  it  hasn't  been  sold  be 
fore  will  be  undertaken. 

FIRST  "telecaster"  to  get  his  second  ownefj 
ship  wind  is  Texas  oil  man  Tom  Potter 
Former  owner  of  what  is  now  WFAA-TV,  Mr 
Potter  received  two  UHF  grants — one  Chat 
tanooga  and  other  Austin,  Tex.  last  week  (se< 
story  page  55).  FCC  at  first  queried  him  oil 
state  of  finances  and  his  letter  of  explanation 
showing  considerable  resources  in  oil  as  wel 
as  disposition  of  other  properties  convincec 
FCC  he  was  qualified.  Mr.  Potter  sold  KBT\ 
(TV)  to  Dallas  News  for  $575,000  in  Marcl 
1950. 

LAMBERT  CO.  and  Hotpoint  appliances,  co 
sponsors  of  Ozzie  &  Harriet  on  ABC-TV  start 
ing  in  fall,  considering  adding  more  than  ten 
stations  to  number  already  cleared  on  network! 
Approximately   40-market   coverage   is  goal! 
Agency  for  Hotpoint  is  Maxon  Inc.,  N.  Y. 
for  Lambert,  Lambert  &  Feasley,  also  N.  Y. 

AS  CANADA'S  TV-day  draws  near,  Sept. 
for  Montreal,  Sept.  8  for  Toronto,  there  is  I 
still  doubt  if  many  American  TV  networl 
shows  will  be  relayed  to  CBLT  (TV)  Toronto 
Understood    negotiations    between  Canadiar 
Broadcasting  Corp.  and  NBC  and  CBS  net  ! 
works  have  struck  snag,  while  satisfactory  ar  I 
rangements  have  been  made  with  DuMont  an: 
ABC.   CBC  officials  have  been  in  New  Yor'd 
trying  to  work  out  deal  which  will  affect  num- 
ber of  U.S.  net  shows  which  Canadian  sub  I 
sidiaries  of  U.S.  parent  companies  have  signed 
to  start  on  CBLT  and  CBFT  (TV)  Montreal. 
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NASHVILLE,  TENN. 


■••■■WLAC  announces  the  appointment 


of  THE  KATZ  AGENCY,  INC. 


as  its  national  advertising  representative 


effect ive  September  I,  1 952 . . . . 


NEW  YORK  •  CHICAGO  •  DETROIT  •  ATLANTA  •  KANSAS  CITY  •  SAN  FRANCISCO  •  LOS  ANGELES  •  DALLAS 


.   '  :'  .   0    !  .  .v.,.  .  a:-i  .  m    V  Q8S 
...and  Altec  makes  the  best  microphones  for 
?-;^ry  c^ase-  cn  :<  .  and  telecasting. 

Altec  microphones  are  outstanding  for  every- 
day use  and  will  exceed  even  the  most  exacting 
requirements  when  called  upon  for  special  jobs, 
if  you  are  not  already  familiar  with  these  excep- 
tional microphones,  expose  yourself  to  their 
undeniable  advantages. 


The  633  "saltshaker" 
has  long  been  popular 
for  general  studio  and 
field  use.  For  ruggedness 
and  quality  at  moderate 
price  there  is  no  better. 


The  639B  is  the  well 
known  standard  for 
directional  micro- 
phones. When 
studio  noise  or 
other  conditions 
dictate  a  directional 
unit,  the  639B  with 
its  six  selective 
patterns  is  sure 
to  fill  the  need. 


9356  Santa  Monica  Blvd.,  Beverly  Hills,  Calif. 
161  Sixth  Avenue,  New  York  13,  New  York 


y      y/.-.y    y'yyy    y  y  ■  y  .y 


^^^^^^^^^^^^^^ 

illllilslilllllll;!'' ' 
1 11 1  A  ¥  fl 


THE  NEWS  WEEKLY  OF  RADIO  AND  TELEVISION 

Published  Weekly  by  Broadcasting  Publications,  Inc. 
Executive,  Editorial,  Advertising  and  Circulation  Offices: 

870  National  Press  Bldg. 
Washington  4,  D.  C.  Telephone  ME  1022 


IN  THIS  EROADCASTING 


Agency  Beat  

Aircasters    74 

Allied  Arts    76 

Editorial   48 

FCC  Actions    82 

FCC  Roundup    '  87 

Feature  of  Week    18 

Film  Report    70 

Front  Office    52 

New  Business  :   14 

Open  Mike    20 

Our  Respects  to    48 

Programs,  Promotion,  Premiums    80 

Strictly   Business    18 

Telestatus    64 

Upcoming  38 

TELECASTING  Starts  on  page  53 


WASHINGTON  HEADQUARTERS 


SOL  TAISHOFF,  Editor  and  Publisher 

EDITORIAL:  ART  KING,  Managing  Editor;  EDWIN  H. 
JAMES,  Senior  Editor;  J.  Frank  Beatty,  Earl  B. 
Abrams,  Associate  Editors;  Fred  Fitzgerald,  Assistant 
Managing  Editor;  Dave  Berlyn,  Assignment  Editor; 
Lawrence  Christopher,  Technical  Editor.  STAFF: 
Harold  Hopkins,  John  H.  Kearney.  Patricia  Kielty, 
John  Osbon,  Keith  Trantow.  EDITORIAL  ASSIST- 
ANTS: Kathryn  Ann  Fisher,  Pat  Nickens,  Blanche 
M.  Seward,  Wanda  Speights;  Gladys  L.  Hall,  Secre- 
tary to  the  Publisher. 

BUSINESS:  MAURY  LONG,  Business  Manager;  Win- 
field  R.  Levi.  Sales  Manager;  George  L.  Dant,  Adv. 
Production  Manager;  Harry  Stevens,  Classified  Ad- 
vertising Manager;  Eleanor  Schadi,  Joan  Sheehan, 
Emmy  Lou  Helmer;  B.  T.  Taishoff,  Treasurer;  Irv- 
ing C.  Miller,  Auditor  and  Office  Manager;  Eunice 
Weston,  Assistant  Auditor. 

CIRCULATION  AND  READERS'  SERVICE:  JOHN  P. 
COSGROVE,  Manager;  Doris  J.  Buschling,  Ruth  D. 
Ebert,  Ernest  Kanelopoulos,  Elwood  M.  Slee,  Edward 
McDonald. 


NEW  YORK  BUREAU 


488   Madison   Ave.,   Zone  22, 
Plaza     ->-Hda£>;    EDITORIAL:    Rufus    Crater,  Netc 
York  Editor;  Florence  Small,  Agency  Editor;  Rocco 
Famighetti,  Dorothy  Munster,  Liz  Thackston. 
Bruce  Robertson,  Senior  Associate  Editor. 

ADVERTISING:  S.  J.  PAUL,  Advertising  Director; 
Eleanor  R.  Manning,  Assistant  to  Advertising  Di- 
rector; Kenneth  Cowan,  Advertising  Representative. 


CHICAGO  BUREAU 


3R0  N.  Michigan  Ave.,  Zone  1, 
CEntral  6-4115;  William  H.  Shaw,  Midwest  Advertis- 
ing Representative;  Jane  Pinkerton,  News  Editor. 


HOLLYWOOD  BUREAU 


   Taft  Building.  Hollywood 

and  Vjne,  Zone  28,  HEmpstead  8181;  David  Glick- 
man,  West  Coast  Manager;  Marjorie  Ann  Thomas. 

TORONTO:  417  Harbour  Commission,  EMpire  4-0775 
James  Montagnes. 


SUBSCRIPTION  INFORMATION 
Annual  subscription  for  52  weekly  issues:  $7.00. 
Annual  subscription  including  BROADCASTING  Year- 
book  (53rd  issue):   $9.00,  or  TELECASTING  Yearbook 
(54th  issue):  $9.00. 

Annual  subscription  to  BROADCASTING  •  TELECAST- 
ING, including  54  issues:  $11.00. 

Add  $1.00  per  year  for  Canadian  and  foreign  post- 
age. Regular  issue:  35<  per  copy;  53rd  and  54th  issues: 
$5.00  per  copy. 

ADDRESS  CHANGE:  Please  send  requests  to 
Circulation  Dept.,  Broadcasting  •  Telecasting, 
National  Press  Bldg.,  Washington  4,  D.  C.  Give 
both  old  and  new  addresses,  including  postal  zone 
numbers.   Post  Office  will  not  forward  issues. 


8    •    August  25,  1952 


Broadcasting  *  Magazine  was  founded  in  1931  by 
Broadcasting  Publications  Inc.,  using  the  title: 
Broadcasting  * — The  News  Magazine  of  the  Fifth 
Estate.  Broadcast  Advertising  *  was  acquired  in  1932 
and  Broadcast  Reporter  in  1933. 

•Reg.  U.  S.  Patent  Office 

Copyright  1952  by  Broadcasting  Publications,  Inc. 

BROADCASTING    •  Telecastin 


our  practice  makes  it 

perfect 
for 

time  buyers 
in  milwaukee! 


1250 
on  the 
dial 

ABC  affiliated 


represented 

nationally 
by  0.  L.  TAYLOR 


You've  really  got  it  easy  in  Milwaukee  these  days.  Since  the 
advent  of  WCAN  (formerly  WMAW)  you  have  a  station  owned 

and  operated  by  men  who  sincerely  know  radio.  These  are  men 
who  have  spent  life-times  developing  programs  that  pay  off 
handsomely  for  advertisers.  Their  past  practice  now  makes  WCAN 

the  perfect  buy  for  you  in  this  lush  market  (the  nation's 
13th  largest).  If  you're  smart  about  how  you  spend  your  money, 
you'll  investigate  immediately. 
Alex  Rosenman,  general  manager 


milwaukee's  CAN  DO  station 
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"AP  News 

I 

i 

a 

tremendous 
success." 


Adna  H.  Karns,  Vice-Pres. 
and  General  Manager 
WING,  Dayton,  Ohio 


"WING  has' long  been  known  as  'Dayton's 
First  Station'"  says  Mr.  Karns.  "AP  news 
has  been  the  outstanding  factor  in  maintain- 
ing that  position  as  far  as  news  coverage  is 
concerned.  Due  to  the  tremendous  success 
of  AP  news  at  WING,  we  recently  brought  our  j 
station  WIZE  in  Springfield,  Ohio  into  AP 
membership  so  it  could  get  AP  service." 


AP  NEWS  makes  dollars 


"AP  newscasts 
always 
easiest 
to  sell." 


Fred  L  Hart 

WLPM,  Suffolk,  Virginia 


"We  have  no  trouble  in  keeping  the  spon- 
sors of  AP  news  happy."  says  WLPM's  Mr. 
Hart.  "They  always  stay  on  the  air  longer 
than  sponsors  of  any  other  type  of  program. 
Sponsors  'perk  up'  when  you  mention  an 
available  AP  newscast.  And  our  Sales  De- 
partment agrees  unanimously  that  AP  news 
Is  the  easiest  thing  they  have  to  sell!" 


Hundreds  of  the  country's  finest  stations  announce  with  pride  "THIS   STATIOH  IS  A  MEMB 


"We  believe  news  is  the  greatest,  single 
service  radio  has  to  offer  the  public,"  de- 
clares J.  W.  Yonts,  Jr.,  President  of  Yonts 
Radio  and  Appliance  Company  of  Dayton. 
"Our  sponsorship  of  six  15-minute  AP  news- 
casts each  week  on  WING  has  proved  to  be 
the  greatest  single  factor  in  Philco  sales  in 
the  Dayton  market!" 


Sponsors  of  AP  news  on  WLPM  are 
equally  enthusiastic.  Ten  leading  advertisers 
in  the  Suffolk  trading  area  use  AP  news  con- 
sistently. One  of  them  —  F.  P.  Crowe  of 
Crowe's  Auto  Body  Works  —  says,  "Since 
we  .started  our  6:15  P.M.  AP  newscasts, 
our  business  has  more  than  tripled !" 


0 


Associated  Press . . .  constant- 
ly on  the  job  with 

•  a  news  report  of  1,000,000 
words  every  24  hours. 

•  leased  news  wires  of  350,000 
miles  in  the  U.S.  alone. 

•  exclusive  state-by-state  news 
circuits. 

•  100  news  bureaus  in  the  U.S. 

•  offices  throughout  the  world. 

•  staff  of  7,200  augmented  by 
member  stations  and  news- 
papers .  .  .  more  than  100,000 
men  and  women  contributing 
daily. 


YOU  CAN  DEPEND  on  AP  NEWS 
to  make  dollars— and  sense— for 
you  and  your  sponsors.  For  AP 
news  commands  interested  listen- 
ing by  the  kind  of  audiences  who 
make  up  the  cream  of  any  market! 

FIND  OUT  today  how  AP  news 
can  give  you  ready-made,  proven 
leadership  in  your  market.  De- 
tailed information  is  yours  through 
your  AP  Field  Representative  or 
directly  from: 


OF  THE  ASSOCIATED  PRESS." 


TWO  TOP 

CBS  RADIO  STATIONS 

TWO  BIG 

SOUTHWEST  MARKETS 

ONE  LOW 

COMBINATION  RATE 


Sales-winning  radio  schedules  for 
the  Great  Southwest  just  naturally 
include  this  pair  of  top- producing 
CBS  Radio  Stations.  Results  prove 
this !  Write,  wire  or  phone  our 
representatives  now  for  availabilities 
and  rates! 

National  Representatives 


JOHN  BLAIR  &  CO. 
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agency 


MAITLAND  JONES,  Hutchins  Adv.,  N.  Y.,  to  Lennen  &  Mitchell,  N. '!  3 
as  vice  president  and  assistant  executive  creative  director  and  cop 

chief. 

DAVID  B.  ARNDT,  vice  president,  Lee  Ramsdell  &  Co.,  Phila.,  elect. 

to  board  of  directors. 

CLINTON  E.  FRANK  elected  executive  vice  president  of  Price,  Robins< 
&  Frank  Inc.,  Chicago. 

THOMAS  GAYLE  JOHNSTON,  vice  president  and  copy  chief,  Hewr 
Ogilvy,  Benson  &  Mather,  N.  Y.,  to  Geyer,  Newell  &  Ganger,  same  cit 

as  associate  director. 

FRANK  FLINT,  radio  director,  McKim  Adv.  Ltd.,  Toronto,  to  rad 
department,  J.  Walter  Thompson  Co.,  that  city,  replaced  by  KEITj 
CHASE. 


DREXEL  HARDIN,  copywriter,  WHHM  Memphis,  to  Action  Adv.,  san 

city,  as  account  executive. 

JACK  CONWAY,  producer,  Canadian  Broadcasting  Corp.,  to  Willia: 
P.  Gent  Co.  Ltd.,  Toronto,  as  radio-TV  director. 


NETWORKS  long  have  been 
aware  of  the  value  of  good 
station  relations,  but  it's  a 
rare  advertising  agency  that  will 
follow  the  same  policy  and  a  rarer 
advertising  man  who  can  make  that 
policy  work.  Such  a  man  is  Albert 
Wilfreid  Reibling,  business  man- 
ager of  the  Kudner  Advertising 
radio-television  department. 

Mr.    Reibling   has  inaugurated 
for  Kudner   a   personal  goodwill 
canvass  of  radio  and  TV  station 
men  throughout  the 
country    on  behalf 
of  each  of  the  agen- 
cy's   major  shows. 
The    practice  has 
resulted  in  a  pattern 
of    cooperation  be- 
tween   agency  and 
station  that  is  a  vir- 
tual   model    of  its 
kind. 

Mr.  Reibling,  born 
in  New  Rochelle,  N. 
Y.,  June  5,  1912,  be- 
gan his  business 
career  in  the  bank- 
ing field.  Starting 
as  an  office  boy  in 
the  New  Rochelle 
Bank  in  1929,  he 
shortly  became  an 
officer  of  the  institu- 
tion and  was  named  branch  man- 
ager. He  resigned  in  1942  to  join 
another  banking  firm,  The  Maiden 
Trust  Co.,  Maiden,  Massachusetts, 
as  assistant  treasurer. 

One  year  later,  NBC  radio  bec- 
koned with  a  special  assignment  in 
its  comptroller's  department.  He 
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Mr.  REIBLING 


remained  with  the  radio  departmer 
three  years,  and  in  1946  was  nam 
to  the  television  department,  wher|( 
he  conceived  the  first  productio 
cost  procedure  estimates,  the  foi 
mat  of  which  still  is  being  used  b 
all  networks.   In  August  1949  Mi 
Reibling  left  the  network  to  joi 
Kudner  Adv.  in  his  present  capa  f'1 
city. 

Among  Kudner  clients  service 
by  Mr.  Reibling  are  General  Motor 
Buick  Div.,  which  will  sponsor  i 
program  alter 
nating   every  othe 
week    with  Texac, 
Star  Theatre;  Good 
year  Tire  and  Rub 
ber    Co.    ( Greates 
Story   Ever  Told) 
Schick  shave 
( Jackie    G  I  e  as  o  flrec 
Show   &   C rim 
Syndicated);  Texa 
Co.  (Milton  Berle) 
U.   S.   Tobacco  Col,;, 
(Martin  Kane);  anc 
its  most  recent  ac 
count,  the  Republi 
can  Party. 

The  Reiblings— : 
she    is    the  formed 
Dorothy  Arnold- 
have   been  marriet 
since     April  1939 
They  have  one  son,  Albert  W.  Jr. 
10.   The  family  lives  in  Ossining 
N.  Y. 

Mr.  Reibling's  hobbies  includt 
coin  collecting  and  fishing.  With  hi 
father  he  founded  the  Westcheste 
Coin  Club. 
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iCK  W.  EVANS,  media  manager  at  Marsteller,  Gebhardt  &  Reed,  Chi- 
go,  named  manager  of  client  service  there.  ELAINE  KORTAS  ap- 
dnted  assistant  media  manager. 

ILTON  H.  SCHWARTZ,  vice  president,  Foote,  Cone  &  Belding,  Chi- 
igo,  named  chairman  of  advertising  and  publishing  section  for  trades 
d  industries  division  of  the  Community  Fund  campaign  this  year. 

AYMOND  J.  VISCARDI  to  Wilson,  Haight  &  Welch  Inc.,  N.  Y.,  as 
count  executive. 


B.  MacGILLIVRAY,  Kenyon  &  Eckhardt  Ltd.,  Toronto,  appointed 
j '  anager  of  Leo  Burnett  Co.  office  there  when  it  opens  in  early  September. 


0  R 

KElt 


INCE  L.  MARTINSON  to  Kerker-Peterson  &  Assoc.,  Minneapolis,  as 
>pywriter  and  member  of  publicity  staff. 

lOHN  L.  DeBEVEC  to  J.  Walter  Thompson  Co.,  Chicago,  as  associate 
i  ledia  director  and  assistant  to  GEORGE  PEARSON,  media  director. 


I  AMES  W.  THAIN,  director  and  vice-president  of  McKim  Adv.,  Ltd., 
'  j  toronto,  to  McConnell,  Eastman  &  Co.  Ltd.,  that  city. 

I IOB  CARTER,  Hollywood  writer  with  Armed  Forces  Radio  Services, 
J  a  The  Caples  Co.,  L.  A.,  as  radio-TV  director. 

SILL  DOWDING,  head  of  radio  production,  J.  Walter  Thompson  Co., 
'oronto,  to  S.  W.  Caldwell  Ltd.,  that  city. 

[TJDNER  Agency,  N.  Y.,  opens  special  office  at  270  Park  Ave.,  to  house 
^f'taff  assigned  to  Republican  National  Committee  campaign.  Washington, 
* s).  C,  office  for  similar  purpose  has  opened  at  Washington  Hotel  there. 

uttii  pi 
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^ELAINE  SKILL,  ABC  Hollywood,  to  Richard  G.  Montgomery  &  Assoc., 
ortland,  as  copywriter. 


SRWIN  SPITZER,  vice  president  and  copy  chief,  Hirshon-Garfield,  and 
HIL  THOMPSON,  radio-TV  commercial  supervisor,  Cecil  &  Presbrey, 
f.  Y.,  to  Kudner  Agency,  N.  Y.,  as  members  of  copy  staff. 


or  |  MITH  BENSON  &  McCLURE  Inc.,  Chicago,  elected  to  membership  in 
merican  Assn.  of  Adv.  Agencies. 


f'av'VATHAN  E.  JACOBS,  president,  Bozell  &  Jacobs  Inc.,  Chicago,  com- 
*|nissioned  a  Kentucky  "colonel"  in  recognition  of  "outstanding  achieve- 
^j,  lent  in  public  relations  on  behalf  of  the  florist  industry." 

M.  DAGG,  vice  president  of  Canadian  Adv.  Ltd.,  Montreal,  elected 
.J  Erector  and  vice-president  of  Vancouver  office  of  Stewart -Bowman-Mac- 
|  herson  Ltd. 

LOWE  Co.,  N.  Y.,  elected  to  membership  in  American  Assn.  of  Adv. 
Agencies. 


ARTHUR  CLIFFORD,  Holden,  Clifford,  Flint  Inc.,  Detroit,  to  Whipple 
St  Black  Adv.,  that  city,  effective  Sept.  1. 


.ANNAN  &  SANDERS  Inc.,  L.  A.,  moves  to  1522  N.  La  Brea  Ave. 
.Hollywood.  Telephone  is  Hollywood  9-1884. 


"LOTILDE  ARIAS,  copywriter,  international  department,  J.  Walter 
Thompson  Co.,  to  Robert  Otto  Co.,  N.  Y. 

RICHARD  L.  BAIRD,  Conde  Nast  Publications,  to  publicity  staff,  Abbott 
Kimball  Co.,  N.  Y. 

TOM  STANTON  to  art  staff,  Hartogensis  Adv.,  St.  Louis.  WILLIAM 
P.  ADAMS  to  same  agency  as  market  consultant. 

BROADCASTING    •  Telecasting 


"Don't  Bring  Me  Posies  When 
It's  Shoesies  That  I  Need" 


THE  SONG  RENT  THE  IOWA  AIR  just  30  years  ago— and  the  station  which 
became  WMT  disk-jockeyed  its  way  into  the  primitive  ether.  Studio,  trans- 
mitter and  antenna  were  located  in  a  private  home.  Rugs  and  furniture  came 
from  Smulekoff's,  draperies  from  Killian's;  both  are  WMT's  advertisers  today. 


THE  CONTRAPTION  IN  THE  CORNER  was  "a  mighty  20-watt  transmitter 
with  two  switch  panels,  the  power  control  panel  containing  four  meters  for 
the  proper  regulation  of  power  and  the  second,  the  transmitter  panel.  Gener- 
ators were  remotely  controlled." 


MODERN  EQUIPMENT  TODAY  delivers  WMT's  signal  on  Iowa's  best  fre- 
quency for  receptivity — 600  kc.  Modern  programming — exclusive  regional 
farm  news  and  data,  AP,  UP  &  INS  services,  CBS  network  programs — delivers 
338,480  families  weekly  to  advertisers  with  posies,  shoesies,  or  etc.,  to  sell. 


WMT 


CEDAR 
RAPIDS 


5000  WATTS       600  KC 

Represented  nationally  by  ihe   Katz  Agency 
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new  business 


Spot 


LOCKE  STOVE  Co.,  Kansas  City,  Mo.  (Warm  Morning  gas  and  coal 
heaters),  sponsoring  The  Duke  and  the  Opry  Gang  effective  Aug.  16  on 
29  NBC  stations  weekly  for  13  weeks.  Agency:  R.  J.  Potts-Calkins  & 
Holden  Inc.,  Kansas  City. 

E.  J.  BRACH  &  Sons,  Chicago,  for  its  Mint  candy  bar,  will  begin  10- 
week  concentration  of  daytime  spots  Sept.  15  in  15  markets,  using  two 
or  three  stations  in  each  market  with  average  of  80  spots  weekly  per 
city.    Agency:  Arthur  Meyerhoff,  same  city. 


WILLIAM  F.  MELIA 

Prog.  Mgr. 
12  years 


WILLIAM  H.  HAMRICK 

Chief  Engr. 
13  rears 


JAMES  M.  LORICK 

Control  Room  Chief 
24  years 


Twelve  people ...  all  with  a  single  pur- 
pose .  .  .  and  that  purpose  to  provide 
WWNC  listeners  with  the  best  possible 
entertainment  .  .  .  the  best  community 
service  . . .  and  the  best  of  area  promo- 
tion. Here  are  12  people  .  .  .  whose 
TOTAL  SERVICE  EXCEEDS  158  YEARS 
on  WWNC  alone. 

Here  the  "know-how"  of  the  WWNC 
area  is  assured.  Here  is  represented 
the  zeal  and  one-purpose  thinking  that 
has  resulted  in  WWNC  becoming  the 
true  voice  of  Western  North  Carolina. 


This  opera- 
tional "know- 
how"  has  re- 
sulted in  84% 
penetration  in 
the  12  county 
area  where 
BMB  gives 

WWNC 
50  -  100%  cov- 
erage. 


RALPH  J.  HOLLARS 

Local  Salesman 
7  Year* 


HELEN  J.  JACOBS 

Traffic  Dept. 
6  Years 


W.  L.  CLEMENTS 

Transmitter  Engineer 
9  Years 


STELLA  R.  BRITT 

Acct.  Exec. 
18  years 


5000  WATT 


Will  5 

4141  ItL 


FRANCES  NELSON 

Studio  Engineer 
10  Years 


CECIL  B.  HOSKINS 

General  Manager 
23  years 


MACK  ARNETTE 

Local  Salesman 
9  Years 


JAMES  A.  HAGAN 

Sales  Manager 
14  years 


READ  WILSON 

Announcer 
13  years 


BOOTS  PURE  DRUG  Co.,  N.  Y.  (Melloid  cough  syrup),  considering 
spot  radio  campaign  on  eastern  seaboard  for  fall.  Agency :  Hazard  Adv. 
N.  Y. 

MANHATTAN  SOAP  Co.,  N.  Y.  (Sweetheart  soap),  renews  Frank  Gos* 
News  on  16  CBS  Pacific  Network  stations,  Tues.,  Thurs.,  Sat.,  7:30-7 :4f 
a.m.  PDT,  for  13  weeks  from  Sept.  2.  Agency:  Scheideler,  Beck  & 
Werner,  N.  Y. 

JACOB  RUPPERT  BREWERY,  New  York,  has  purchased  five-minuJ 
Bill  Leonard  portion  of  WCBS-TV  New  York's  Six  O'Clock  Report 
Mon.-Fri.,  6-6:15  p.m.  EDT,  and  one  spot  announcement  each  on  Mon. 
Wed.  and  Fri.  of  that  station's  Late  Show.  Both  contracts  are  effective 
Sept.  1  for  52  weeks.  Ruppert  also  has  purchased  spots  on  WNBT  (TV) 
New  York's  11th  Hour  Theatre  Thurs.  and  Fri.,  also  effective  Sept.  1 
Agency:  Biow  Co.,  N.  Y. 

PUREX  Corp.,  Southgate,  Calif 
(Purex,  Trend),  started  nationa 
radio  spot  announcement  campaigr 
in  90  markets,  Aug.  18  for  14 
weeks.  Agency:  Foote,  Cone  & 
Belding  Inc.,  L.  A. 


A/eiwotk  •  •  • 

SEABROOK  FARMS  Inc.,  Bridge 
ton,  N.  J.  (frozen  foods),  to  spon- 
sor Private  Files  of  Matthew  Bel 
on  Mutual  starting  Sept.  7,  Sun. 
4:30-4:55  p.m.  EDT.  Agency:  Hil- 
ton &  Riggio,  N.  Y. 


KELLOGG  Co.,  Battle  Creek,  Mich, 
will  sponsor  first  half  hour  oi 
Super  Circus  [B»T,  Aug.  11],  Sun. 
4-5  p.m.  CDT  on  ABC-TV  effective 
Sept.  28.  Agency:  Leo  Burnett  Co.j  f 
Chicago. 

\w 

GRUEN  WATCH  Co.  will  sponsor 
Walter  Winchell  in  his  TV  debut 
effective  Oct.  5  on  ABC-TV,  Sun., 
6:45-7  p.m.  This  advertiser  alsc 
sponsors  Mr.  Winchell's  radio  show 
on  ABC  radio,  Sun.  9-9:15  p.m. 
Show  will  be  carried  on  26  ABC-TV 
stations  and  on  343  radio  stations. 
Agency:  McCann-Erickson,  N.  Y. 

■$genctf  -Qppointmanti  • 

JOHN  H.  WILKINS  COFFEE  Co- 
Washington,  D.  C,  appoints  M. 
Belmont  Ver  Standig  Inc.,  that  city. 

HALLICRAFTERS  Co.,  Chicago 
(set  manufacturers),  appoints  Mac- 
Farland-Aveyard,  same  city.  Radio- 
TV  spot  is  being  considered. 

SAMPSON  DISTRIBUTING  Co., 
Richmond  and  Roanoke,  Va.  (dis- 
tributor for  Motorola  radio-TV 
sets),  appoints  Courtland  D.  Fer- 
guson Inc.,  Richmond.  Account  ex-[^ 
ecutive  is  RICHARD  NALL. 


DAY  AND  NIGHT 


CITt2EM<4*tM£5  STATION  IN  A5HEVIU.E. 
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570  ON  YOUR  DIAL 

REPRESENTED  NATIONALLY  BY  H-R  REPRESENTATIVES 


UNITED  AIRCRAFT  Corp.,  East 
Hartford,  Conn.,  names  Lennen  & 

(Continued  on  page  75) 


BROADCASTING    •  Telecasting 


L 


INTERNATIONAL 
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PUBLIC  OPINION 


RESEARCH,  INC. 


HAS  JUST 


ANNOUNCED  .  . . 


ELMO  C.  WILSON 
JOSHUA  H.  POWERS 
ELMO  ROPER 


''^L-.  V*? 


MOST  READ 


MOST  USEFUL 


BROADCASTING  SECOND  THIRD 
TELECASTING       BEST  BEST 


FOURTH 
BEST 


BROADCASTING  SECOND  THIRD  FOURTH 

TELECASTING      BEST  BEST  BEST 


IN  A  NEW,  NATIONWIDE 
IVES  WHO  CONTROL 


Above— through  a  simple  sequence  of  bar  charts— you 
see  graphically  the  results  tabulated  right  from  IBM 
cards  upon  which  votes  were  recorded  by  286  persons— 

**  by  advertising  managers  of  companies  ranking 
among  America's  50  biggest  radio  advertisers. 

**  by  time-buyers  and  account  executives  at  166 
representative  advertising  agencies. 

Combined,  these  people  are  responsible  for  purchases 
of  spot  and  network  radio  pyramiding  into  the  hun- 
dred-millions of  advertising  dollars. 

Highlights  of  the  IPOR  findings  are  these: 

( 1 )  Nearly  nine  out  of  every  ten  read  broadcasting- 


telecasting  to  get  their  news  and  information 
about  radio.  The  next-best  publication  was  men- 
tioned by  69%— most  of  them  being  the  same 
people  who  read  broadcasting-telecasting. 

(2)  Over  3!/2  times  as  many  executives  said  they 
depend  most  on  broadcasting-telecasting  for 
this  news  and  information  than  was  so  for  the 
No.  2  magazine.  (Actually,  preference  for  broad- 
casting-telecasting ran  50%  greater  than  for 
all  other  publications  together! ) 

(3)  More  votes  were  also  cast  for  broadcasting- 
telecasting  as  "most  useful"  than  for  all  others 
( 1 1  were  named )  combined. 


MOST  EFFECTIVE 


OADCASTING  SECOND 
ELECASTING  BEST 


THIRD 
BEST 


FOURTH 
BEST 


DEPEND  ON  MOST 


BROADCASTING     SECOND  THIRD  FOURTH 

TELECASTING  BEST  BEST  BEST 


4)  Finally— and  most  significant  of  all— ipor  dis- 
covered that  a  316%  majority  of  those  responding 
think  broadcasting-telecasting  is  the  one 
magazine  that  brings  radio  station  advertising 
most  effectively  to  their  attention. 


.s  brand-new  as  this  comprehensive  study  is— its  dis- 
Dveries  do  not  upset  the  continuing  pattern  of  two 
ecades.  For  every  survey,  year  after  year  .  .  .  regard- 
~ss  of  techniques,  sizes  of  samples,  or  number  of  ques- 
ions  asked  .  .  .  has  unerringly  pointed  to  broadcast- 
ng-telecasting's  preeminence  in  the  minds  of  those 
esponsible  for  the  spending  of  America's  biggest 
adio  advertising  budgets. 


This  dominance  has  inevitably  created  a  very  special 
kind  of  influence  shared  by  no  other  publication  in  the 
radio-TV  field.  Yet  it  can  be  shared  . . .  is  regularly  and 
productively  shared  ...  by  those  who  find  broadcast- 
ing-telecasting the  most  direct  approach  to  those 
busy  with  the  selection  of  markets,  stations,  and 
programs. 


BROADCASTING 

TELECASTING 


(paint  of  $ak  .  .  . 

In  addition  to  regular 
coverage  of  agencies  and 
time  buyers,  may  we  re- 
mind you  that  WRC  Sales 
Manager  Jim  Hirsch  has 
a  busy  telephone  these 
days.  Clients  know  that 
WRC  can  produce. 

An  inquiry  regarding 
WRC  availabilities  is  as 
convenient  as  your  tele- 
phone. Call  either  National 
Spot  Sales  or  WRC,  wher- 
ever you  are. 

Washington  enjoys  ex- 
cellent position  in  the  first 
ten  major  markets  in  the 
country  .  .  .  you'll  find 
WRC's  results  are  a  telling 
reason  in  these  years  of 
hard  selling. 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 

FIRST  in  WASHINGTON 


5,000  Watts  •  000  KC 

Represented  by  NBC  Spot  Sales 
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feature  of  the  meek  WSR! 
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A FIVE  market  radio-TV  test 
six  weeks  ago  was  so  success- 
ful that  the  Rayco  Auto  Seat 
Cover  Stores,  coast-to-coast  seat 
cover  specialist,  has  launched  an 
extensive  radio-TV  spot  schedule 
through  Emil  Mogul  Inc.,  New 
York. 

The  firm  will  use  saturation  radio 
spots  in  35  major  cities  and  TV 
spots  in  16  cities. 

"Despite  the  fact  that  newspa- 
pers wei-e  the  traditional  backbone 
of  seat  cover  retailers'  promotional 
efforts,  our  broadcasting  and  tele- 
casting success  has  surpassed  pre- 
vious dollar  sales  records,"  said 


Seth  D.  Tobias,  vice  president  of 
the  Mogul  agency. 

"Spots  having  proved  them- 
selves," Mr.  Tobias  continued,  "we 
are  now  entering  the  second  phase 
of  radio-TV  experimentation.  Spot 
program  buys  are  now  being  tested 
in  10  markets,  with  initial  results 
indicating  that  they  also  have  a 
very  strong  pull." 

In  addition,  the  firm  sponsors 
the  following  television  programs 
locally :  Front  Page  Detective,  half 
hour  on  WABD  (TV)  New  York; 
Strange  Adventure,  WNBF-TV 
Binghamton,  and  a  ten-minute 
show  on  WHAM-TV  Rochester. 


><9 


Af  strictly  business 


Mr.  BALABAN 

Money  is  bogey-man. 


BURT  BALABAN,  director  of 
programming  and  production 
for  Paramount  Television 
Productions  Inc.,  New  York  and 
Los  Angeles,  does  not  consider 
himself  a  heretic  among  the 
present  crop  of  TV  film  producers, 
but  he  is  frankly  outspoken  about 
what  he  considers  the  poor  quality 
of  current  TV  films. 

And  the  bogey-man  in  this  sad 
state  of  affairs,  Mr.  Balaban  be- 
lieves, is  money.  When  the  ad- 
vertiser is  in  a  position  to  pay  for 
fine  TV  film  programming,  the 
quality  will  improve  and  will  be 
able  to  compete  more  successfully 
with  "live  shows,"  Mr.  Balaban 
adds. 

"Frankly,  I  do  not  believe  the 


case  for  TV  films  has  been  made 
up  to  this  point,"  Mr.  Balaban  as- 
serted. "Most  producers  haven't 
been  able  to  finance  an  entire 
series  but  merely  turn  out  a  pilot 
film.  Unless  total  costs  are  taken 
up  by  the  advertiser,  the  poor 
quality  that  has  characterized 
many  such  films  will  continue." 

At  Paramount  Television  Pro- 
ductions Inc.,  a  subsidiary  of  Para- 
mount Pictures  Corn,  and  owner  of 
KTLA  (TV)  Los"  Angeles,  Mr. 
Balaban  aims  at  a  formula  that 
will  turn  out  an  entertaining  film 
that  is  commercially  successful.  At 
the  present  time,  the  company  is 
producing  and  distributing  Time 
for  Beany,  a  15-minute,  five-day-a- 
week  show;  Wrestling  From  Holly- 
wood, a  one-hour  show,  and  Holly- 
wood Reel,  a  15-minute  film.  They 
are  produced  in  Hollywood. 

Mr.  Balaban  is  a  mild-mannered 
but  articulate  young  man  of  thirty, 
who  confesses  that  being  the  son 
of  a  famous  man  can  sometimes 
be  something  of  an  albatross.  His 
father,  Barney  Balaban,  president 
of  Paramount  Pictures  Corp.,  was 
president  of  B  &  K  theatres,  a 
large  theatre  chain  in  Chicago,  at 
the  time  Burt  was  born  there 
March  6,  1922.  To  the  younger  Mr. 
Balaban 's  credit,  he  has  worked  at 
learning  the  film  business  from  the 
ground  up  ever  since  he  was  a  boy 
of  11  and  trailing  his  father  on 
nightly  visits  to  some  200  movie 
houses  in  the  Chicago  area. 

Following  his  graduation  from 
the  New  York  Military  Academy  at 
Cornwall-on-the-Hudson,  Mr.  Bala- 
ban attended  Roanoke  College,  an 
extension  of  the  U.  of  Virginia,  for 
two  years.  While  at  Roanoke,  he 
soaked  up  experience  in  the  broad- 
casting field  by  working  as  a  disc 
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The  Family  Station 


CLEVELAND' 
ONLY 
NEWS  STATIC 
ON  THE  AIR 
24  Hours  dail 
'round  the  clo* 

WSR! 

#  "The  Family  Station" u: 
the  latest  "on  the  spot"  voi« 

reporting  equipment  to  covt 
all  kinds  of  events  and  loc: 
news.  WSRS  has  more  acti\ 
field  reporters  on  thei 
NEWS  staff  than  any  othe 
station  in  Ohio.  The  WSR 
NEWS  staff  is  on  the  jo 
around  the  clock.  That 
why  you  hear  it  first  o 
"The  Family  Station."WSR 
makes  it  their  business  t 
report  the  NEWS  when  it  i 
really  NEWS. 

WSR! 

LOCAL  NEWS 
EVERY  SIXTY 
MINUTES  ON 
THE  HALF  HOU 
'ROUND  THE 
CLOCK 

On  the  air 
24  hours  dail 


"The  Family  Station* 

WSR! 

CLEVELAND 

NAT'L  REP.  FORJOE  &  CO 


BROADCASTING    •  Telecast! 


HOW  CAN  YOU  SQUEEZE 
118  YEARS  INTO  30  MINUTES? 


OR  15  MINUTES? 


H 


..OR  EVEN  5  MINUTES? 


It's  easy!  When  you  buy  time  on  a  Westinghouse  station,  you  enlist  the 
equivalent  of  118  years'  program-building  experience  to  win  listeners  for  a 
period  of  30  minutes,  15  minutes,  5  minutes,  or  even  less.  You  get  the 
combined  experience  of  32  years  at  KDKA,  31  at  KYW,  31  at  WBZ,  16  at 
WOWO,  8  at  KEX. 

All  these  years  of  experience  bring  an  intimate  knowledge  of  six  major 
markets,  as  local  advertisers  testify.  But  equally  important  is  the  interchange 
of  know-how  among  our  program  departments,  aided  and  encouraged  by 
our  headquarters  office  in  Washington. 

Techniques  developed  in  Philadelphia  are  adapted  for  the  benefit  of 
advertisers  in  Boston. 

Sponsors  in  Portland,  Oreg.,  get  the  advantage  of  skills  perfected  in  Fort 
Wayne. 

Customers  in  Pittsburgh  see  sales  curves  rise  because  of  programming 
devices  originated  in  Boston.  These  things  happen  every  month,  every  week, 
every  day. 

Whatever  you  want  to  sell . .  food  products,  cosmetics,  furniture,  banking 
or  any  other  type  of  product  or  service . .  consider  the  increasing  effectiveness 
of  spot  radio,  and  the  special  advantages  of  Westinghouse  radio.  Make  us 
prove  it;  ask  now  for  sales-pulling  program  suggestions  in  any  one  of  the  six 
great  markets  we  cover. 

WESTINGHOUSE 


KDKA 


RADIO  STATIONS  Inc 
KYW  •  KEX  •  WBZ  •  WBZA  •  WOWO 


WBZ-TV 


National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV, 

NBC  Spot  Sales 
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In  Like  a  Lamb 

EDITOR: 

We  feel  confident  you  will 
want  to  correct  serious  misin- 
formation embodied  in  .  story 
your  magazine  aug.  18,  1952, 
page  60,  and  which  because  of 
wide  circulation  of  your  publi- 
cation may  cause  reprehensible 
damage  to  this  newspaper.  this 
statement  follows:  "the  erie 
Dispatch  has  a  circulation  of 
45,000,  up  15,000  from  its  reader- 
SHIP when  Mr.  Lamb  bought  the 
newspaper  (Dispatch)  in  1947. 
Its  opposition  has  a  circulation 
of  52,000,  DOWN  2,000  FROM  its 
dominant  position  five  years  ago, 
Mr.  Lamb  says." 

Facts  of  case  are  in  1947  the 
Dispatch  had  a  circulation  of 
39,896  and  in  publisher's  state- 
ment as  of  Sept.  30,  1951,  Dis- 


open  mike 


patch  has  a  circulation  of  41,- 
750.  The  Times  in  1947  had  cir- 
culation OF  54,197  AND  ACCORDING 
to  Sept.  30,  1951,  publisher's 
statement  55,865.  Sept.  30,  1951, 
statements  are  the  last  avail- 
able. Can  be  verified  New  York 
office  of  audit  bureau  of  circu- 
LATION. .  .  . 

in  regard  to  the  food  linage, 
Mr.  Lamb  is  correct  in  saying 
this  linage  was  attained  by 
free  television  and  free  radio 
time  but  neglected  to  mention 
the  fact  that  they  actually  give 
free  space  to  a  sizeable  group 


OF  ADVERTISERS  WHOSE  NAMES  I 
WOULD  BE  HAPPY  TO  SUPPLY. 

John  J.  Mead  Jr. 
Co-Publisher 
Erie  Times 
Erie,  Pa. 

[EDITOR'S  NOTE:  Story  was  based  on 
information  obtained  from  Edward 
Lamb,  owner  of  the  Erie  Dispatch 
and  WIKK  and  WICU  (TV)  Erie.] 


Saucers  and  Stars 

EDITOR: 

. . .  Last  Monday  my  client,  Silver 
Star  Blades,  started  a  contest  in 


24 -Hour  Operation 
Gives 


48 


ADVERTISING  IN 

STATES,  ALASKA,  CANADA 
MEXICO  and  CUBA 


Coverage  and  listenership  unmatched  by  any  other  station  in  the 
area.  That  Achievement  is  being  talked  about  by  listener  and 
advertiser  alike  in  reference  to  the  24-hour  operation  of  KFAB. 
Operating  24  hours  daily  since  June  1951  KFAB  has  received 
orders  from  all  48  states,  Alaska,  Canada,  Mexico  and  Cuba.  Find 
out  more  about  this  bonus  advertising  .  .  .  wide  coverage,  low 
cost  selling  ...  on  the  "Achievement  Station."  A  KFAB  repre- 
sentative will  be  glad  to  tell  you  moral  ...  or  just  call  Harry  Burke, 
General  Manager. 


For  the  FIRST  time  KFAB's  "overnight"  period  is  open 
for  program  sale.  It's  an  opportunity  to  sell  nationally 
and  economically! 


the  New  York  area  which  appt 
to  be  stirring  up  quite  a  fui 
along  Madison  Avenue.  In  fj 
quite  a  few  columnists  have  e 
picked  it  up  and  run  wisecrr- 
about  it. 

Seriously,  we  inaugurated 
contest  primarily  to  get  the  ns 
Silver  Star  mentioned  in  convei 
tion  and  to  stir  up  interest  at 
dealer  level,  but  it  appears  that 
have  a  bear  by  the  tail,  and 
empty  cartons  and  entry  blanks 
rolling    in    way    above  expei 
tions.  ...  , 

Arthur  J.  Kemp 

Vice  President 

McCann-Erickson 

New  York 

[EDITOR'S  NOTE:  Contest,  prom 
by  radio  and  newspapers,  asks  par 
pants  to  write  in  50  words  or  1 
"Here's    what    I    think    about  fl 

saucers."] 

*    *     *  1 

When  Rates  Increasi 

EDITOR: 

Like  us,  many  television  sta 
probably  have  been  concerned  w 
budgeting  with  the  effect  on  tr 
forthcoming  revenues  as  a  res 
of  rate  increases.    Obviously,  i 
rate  is  increased  on  July  1  and 
vevtisers  then  on  the  air  are  gi 
six   months'   protection,  none 
those  advertisers  will  pay  the  i 
rate  for  six  months,  whereas 
new  advertisers  will. 

I  don't  think  anyone  has  tr 
to  figure  out  how  much  busin 
would  be  at  the  new  rate  dur 
the  first  month  after  the  announ 
rate  increase,  during  the  secc 
month,  etc. 

Some  time  ago  we  started  ke' 
ing  a  record,  and  here  it  is  J 
whatever  it  is  worth  to  you 


July  1 

%  of 

%ot 

an- 

business 

busine 

nounced 

at  new 

Jan.  1 

at  nev 

rate 

rate 

rate 

rate 

increase 

card 

increase 

care 

July 

1.00 

Jan. 

2.5 

Aug. 

5.08 

Feb. 

8.3 

Sept. 

13.40 

Mar. 

16.1 

Oct. 

22.20 

April 

24.2 

Nov. 

24.58 

May 

27.4 

Dec. 

27.13 

June 

27.8 

The  effect  of  rate  increases  e 
nounced  on  July  1  which,  of  cour 
is  a  period  when  there  isn't  t 
same  amount  of  new  business 
there  is  in  January  is  somewr 
different  from  that  of  rate  : 
creases  announced  on  Jan.  1. 

Walter  J.  Damm 

V.P  &  Gen.  Mgr. 

WTMJ-TV  Milwaukee. 


Missing  Suburbs 

EDITOR: 

This  morning  we  received 
copy  of  the  1952  Makketbook  a] 
found  it  a  very  interesting  bo 
indeed. 

We  were  indeed  happy  to  see 
the  enclosed  map  that  Washingti 
County,  R.  I.,  is  not  included 
the  Providence  Metropolitan  Are 
This  bears  out  our  contention 
long  standing  that  "There  is  mo: 
to  Rhode  Island  than  Providence 

However,  in  the  space  devote 
to  Westerly,  R.  I.,  in  the  body 

(Continued  on  page  72) 
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^LEEP  WALKER'S  SERENADE,  two  and 
one  half  hours  of  "captivating  the  un- 
usual" in  a  style  unique  with  Doc  Hull, 
KVOO's  ace  nighttime  disc  jockey,  is  the  fa- 
vorite program  of  thousands  of  listeners  all 
over  the  United  States.  Scheduled  from  12:05 
A.M.  to  2:30  A.M.  seven  days  a  week,  SLEEP- 
WALKER'S SERENADE  is  the  ideal  vehicle 
to  sell  any  product  with  nation-wide  distribu- 
tion and  universal  appeal.  There's  music,  witty 
remarks,  interpolations  by  the  engineer  on  duty 
and  an  occasional  unrelated  recorded  remark 
taken  from  another  program  to  give  that  "gig" 
to  the  listener  which  veritably  sweeps  him  off 
his  listening  feet!  In  a  field  uncrowded  by 
even  the  commonplace,  SLEEPWALKER'S 
SERENADE  is  the  unusual,  standout  program 
in  the  top  bracket  of  after  midnight  shows. 

So,  we  say  again,  if  you  want  to  sell  a  product 
with  universal  appeal,  or  a  product  of  first  ap- 
peal to  men,  then  buy  yourself  a  piece  of  SLEEP- 
WALKER'S SERENADE!  There's  a  bit  of  it 
left  and  it  might  as  well  be  yours. 

See  your  nearest  Edward  Petry  &  Company  of- 
fice or  call,  wire  or  write  KVOO.  But  do  it 
now! 


KVOO  operates 
24  hours  per  day 
7  days  per  week. 


'■  It 


RADIO  STATION  KVOO 


50,000  WATTS 


N8C  AFFIUATE 

EDWARD  PETRY  AND  CO..  INC.  NATIONAL  REPRESENTATIVES  ^ 


OKLAHOMA'S     CREATEST  STATION 


TULSA,  OKLA. 
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NORTH  CAROLINA  IS  THE  SOUTH  S  NUMBER  ONE  STATE 


r 


north 
Carolina's 


umoer 


North  Carolina  rates  more  firsts 
in  recognized  market  surveys  than 
any  other  Southern  state.  More 
North  Carolinians,  according  to 
BMB  study,  listen  to  WPTF  than 
to  any  other  station. 


esman 


50,000  watts   -   680  kc. 

NBC  AFFILIATE  FOR  RALEIGH-DURHAM  &  EASTERN  NORTH  CAROLINA 


FREE  &  PETERS,  NATIONAL  REPRESENTATIVE 


R.  H.  MASON,  GENERAL  MANAGER 


GUS  YOUNGSTEADT,  SALES  MANAGER 
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IM  NETWORK  FALL  SALES 


34V2  Hours  Needed  to  Equal  '57 


By  BRUCE  ROBERTSON 

CTWEEN  now  and  October  the 
tionwide  radio  networks  will 
ve  to  add  34%  hours  a  week  to 
eir  commercial  schedules  to 
ual  the  number  of  sponsored  net- 
>rk  hours  broadcast  during  Octo- 
r  1951. 

Somewhat  surprisingly,  in  view 
the  advertisers'  attack  on  night- 
fee  radio  network  rates  which 
just  resulted  in  the  beginning 
another  round  of  reductions,  the 
jor  lag  is  during  the  daytime 
irs,  which  as  of  last  week  fell 
4  hours  short  of  the  October 
51  daytime  sponsored  hour  total, 
ening  commercial  hours,  on  the 
er  hand,  are  sold  for  this  fall  to 
hin  9%  hours  of  their  last  Octo- 
weekly  level. 

"hese  figures  are  derived  from 
accompanying  list  of  radio  net- 
ork  advertisers,  which  compares 
le  Publishers  Information  Bureau 
icord  of  the  use  of  radio  network 
me  by  advertisers  during  October 


of  last  year  with  the  sales  of  radio 
network  time  for  use  this  coming 
October  as  they  stand  in  mid- 
August.  Such  a  comparison  ob- 
viously is  far  from  exact.  First, 
some  six  weeks  of  selling  time  be- 
tween now  and  the  completion  of 
the  record  for  this  October  gives 
ample  opportunity  for  a  hard- 
hitting sales  effort  to  produce  a 
total  equaling  or  even  exceeding 
that  for  last  October. 

A  number  of  sales  are  set  except 
for  final  determination  of  the  best 
time  period  for  the  program,  yet 
until  that  has  been  settled  and  the 
contracts  signed  they  cannot  be  re- 
ported as  firm  for  fall.  Other  con- 
tracts have  been  agreed  upon 
orally  but  will  not  be  signed  until 
the  end  of  vacation  time. 

To  keep  figures  on  a  compara- 
ble basis  of  an  average  October 
week,  such  non-repetitive  broad- 
casts as  Mutual's  World  Series 
baseball  coverage,  which  uses  up 
a  lot  of  time  one  week  a  year  and 
one  week  only,  are  not  included  in 


1951 

1952 

1951 

1952 

1951 

1952 

c 

31:15 

20:22 

11:50 

8:12 

43:05 

28:34 

s 

45:55 

40:00 

22:37V2 

19:40 

68-.32V2 

59:40 

BS 

17:00 

14:55 

4:42V2 

6:37V2 

21 :42V2 

21 :32V2 

C 

40:30 

34:10 

22:00 

17:25 

62:30 

51:35 

Totals 

134:40 

109:27 

61:10 

51 :54V2 

195:50 

161 :21V2 

TABLE  I 

COMMERCIAL  RADIO  NETWORK  HOURS  PER  WEEK  BROADCAST  IN  OCTOBER  1951 
COMPARED  WITH  TOTAL  TIME  SOLD  FOR  OCTOBER  1952  AS  OF  AUG.  15 


Daytime 


Nighttime 


Total 


TABLE  II 

RADIO  NETWORKS'  OCTOBER  COMMERCIALS 
AS  SIGNED  IN  AUGUST,  COMPARED  TO 
SPONSORED  PROGRAMS  BROADCAST  IN  OCTOBER  1951 


Ivertiser 
dmiral  Corp. 

lis-Chalmers  Mfg. 
Co. 

mana  Refrigera- 
tion Inc. 
merican  Bakers 
Assn. 

merican  Bakeries 
Co. 

merican  Chicle  Co. 


American  Dairy 

Assn. 
American  Federa- 
;  tion  of  Labor 


Program 

World  News 

Roundup 
National  Farm  & 

Home  Hour 

Paula  Stone  Show 
Hollywood  Star 
Playhouse 

Lone  Ranger 
Casebook  of 

Gregory  Hood 
Defense  Attorney 
Stop  the  Music 
Will  Rogers 
Bobby  Benson 
Big  Show 
Martin  &  Lewis 
Mr.  Keen 
Mr.  Keen 
Top  Guy 

David  Lawrence 


Gross  Time  Hours 

Charges     Net-  Stations  Per  Week 

Oct.  '51    work  1951  1952  1951  1952 

$  CBS  ..      193    d0:25 

30,429    NBC  168    188  d0:30  d0:30 


MBS 
NBC 


535 
190 


d0:30 
d0:30 


16,559    ABC     40     39      1:30  1:30 


0:01 


19,300  ABC  227  0:30 

19,220  ABC  223  165  0:30 

19,528  ABC  229  . .  .  0:15   

2,295  ABC  166  .  .  .  d0:10   

2,808  MBS  527  ...  d0:05   

20,178  NBC  167  ...  0:10   

20,178  NBC  167  ...  0:10   

20,178  NBC  167  .   .  0:10   

  CBS    0:30 

  ABC  ...  165    0:01 


166 


d0:15 


Frank  Edwards 

(Continued  on  page  77) 


20,408  NBC 
104,604    MBS    135    159      1:15  1:15 


In  the  turmoil  over  radio  network  rates,  facts  have  some- 
times given  way  to  fears.  Is  radio  really  being  eaten  alive 
by  television?  The  facts  prove  otherwise.  On  page  29 
of  this  issue  the  official  financial  report  for  television  shows 
that  medium  in  1  951  more  than  doubled  its  1  950  revenue — 
but  apparently  not  by  cannibalizing  radio.  On  page  28 
an  NARTB  report  shows  that  fewer  radio  stations  lost 
money  in  1951  than  in  either  1950  or  1949.  On  this  page 
an  analysis  of  advance  business  sold  for  fall  by  the  radio 
networks  shows  that  although  they  have  ZAV2  hours  to  go 
to  match  fall  volume  last  year,  hard  selling  between  now 
and  October  can  equal  and  perhaps  exceed  1951  levels. 


the  calculations  of  total  number  of 
sponsored  hours  on  the  radio  net- 
works. Football  broadcasts,  on 
once  a  week  throughout  the  fall 
season,  including  October,  are  in- 
cluded as  regular  radio  series. 

As  another  safeguard  against 
distortion  which  might  unfairly 
reflect  the  network  competitive 
picture,  programs  with  multiple 
sponsorship — whether  alternating, 
time-sharing  or  divided  networks — 
are  credited  only  with  the  time 
actually  used  by  the  program, 
which  is  reported  as  divided  among 
the  various  sponsors,  accounting 
for  the  fractional  figures  appear- 
ing in  the  time  columns. 

It  also  should  be  stressed  that 
network  hours  cannot  be  translated 
into  dollars  on  a  uniform  basis. 
Some  network  commercial  pro- 
grams listed  are  broadcast  on  more 
than  500  stations;  some  are  on  as 
few  as  20.  (Regional  hookups  of 
national  networks  with  less  than 
20  stations  were  omitted  from  the 
list  to  keep  it  on  a  comparable 
competitive  basis.)  While  commer- 
cial time  costs  for  individual  net- 
work sponsored  programs  probably 
could  be  figured  out,  any  attempt 
to  generalize  would  be  rash,  if  not 
nonsensical. 

Even  with  these  provisions,  the 
figures  in  Table  I  are  both  inter- 
esting and  pertinent.  They  show 
that  the  general  dayt;me  decline 
commented  on  above  is  true  for 
each  network  individually,  every 
one  of  the  four  having  farther  to 
go  to  equal  last  year's  daytime 
commercial  hour  figure  than  it  has 
to  achieve  parity  in  the  evening 
hours. 

Mutual,  in  fact  already  has  sur- 
passed its  evening  time  sales  figure 
for  last  year,  with  nearly  two  hours 


more  evening  commercial  time 
already  on  the  books  for  this  Octo- 
ber than  were  broadcast  on  the 
network  in  October  1951.  This 
nighttime-plus  nearly  balances  the 
lack  during  the  day,  compared  to 
last  October,  leaving  MBS  only  10 
minutes  behind  that  month's  com- 
mercial time  total,  with  every  in- 
dication that  in  both  day  and 
evening  hours  this  network's  com- 
mercial schedule  for  October  1952 
will  run  well  ahead  of  time  sales 
for  that  month  of  last  year. 

MBS  Billings 

Commenting  on  his  network's 
relatively  happy  situation  in  com- 
parison with  the  other  radio  net- 
works, Adolf  N.  Hult,  MBS  vice 
president  in  charge  of  sales,  said: 

"We  here  at  Mutual  are  not  yet 
in  television,  so  we  have  concen- 
trated our  efforts  on  AM  broad- 
casting. This  is  one  good  reason, 
we  believe,  that  of  the  four  radio 
networks,  only  Mutual's  billings 
are  increasing  this  year. 

"Sales  activity  has  been  on  a 
steady  increase  here  at  MBS,  which 
is  reflected  in  the  almost  14%  gain 
in  gross  billings  for  the  first  seven 
months  of  1952  over  last  year. 
Present  commitments,  the  tempo 
of  the  network's  selling  operations 
and — especially — the  typical  ad- 
vertiser's new  attitude  of  dollars 
and  cents  reality,  promise  even 
more  gratifying  results  for  the 
future." 

John  J.  Karol,  vice  president  in 
charge  of  network  sales,  CBS 
Radio  Network,  noted  that  the  de- 
ficits of  nearly  six  hours  daytime 
and  nearly  three  hours  nighttime 
in  comparison  to  last  October  are 
"insignificant"  because  the  1951 
(Continued  on  page  32) 
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MAJOR  SPONSORS 


Line  Up  Fall  Stows  VENARD  TALK 


By  FLORENCE  SMALL 

AT  LEAST  seven  major  sponsors 
were  known  late  last  week  to  be 
putting  their  money  into  fall  radio 
and  TV  productions,  with  the  soft 
drink  companies  emerging  as  the 
week's  most  active,  if  as  yet  some- 
what indecisive,  single  bloc  of  ad- 
vertisers. 

The  seven  fall  entries,  as  dis- 
closed in  a  Broadcastng  •  Tele- 
casting check  of  the  industry, 
are:  Canada  Dry,  Pepsi-Cola,  Coca- 
Cola,  General  Electric  Appliances, 
Griffin  Shoe  Polish,  Phillips  Petro- 
leum and  Pearson  Pharmacal  Co. 

Canada  Dry  Leads 

Of  the  trio  of  soft  drink  adver- 
tisers, Canada  Dry,  New  York, 
was  perhaps  the  most  advanced 
in  its  autumn  planning.  The  firm, 
which  sponsored  half  of  Super 
Circus  for  the  past  three  and  a 
half  years  on  ABC-TV,  has 
dropped  that  program  and  will 
".aunch  a  new  TV  film  show  on  a 
regional  basis. 

The  program,  Terry  and  the 
Pirates,  is  made  by  Doug-Fair 
Films  and  will  start  Sept.  21  as 
an  alternate-week  quarter-hour 
presentation  on  about  40  to  50 
stations.  The  show  will  run  in  all 
cities  where  Canada  Dry  has  com- 
pany-owned factories  and  may  be 
extended  to  some  bottler  cities.  If 
local  bottling  company  budgets  per- 
mit, additional  impact  radio  spots 
will  be  used. 

The  firm,  through  the  J.  M. 
Mathes  agency,  New  York,  also  is 
contemplating  sponsorship  of  some 
collegiate  football  games  on  a  local 
basis. 

Pepsi-Cola  Co.,  through  Biow 
Co.,  New  York,  has  bought  a  quar- 
ter-hour film  series  of  short-short 
stories  from  MCA  which  were  orig- 
inally scheduled  to  be  seen  in  the 
7:15-30  p.m.  period,  Tuesday  and 
Thursday,  on  NBC-TV.  Since  those 
plans  were  made,  however,  Kellogg 
Co.,  which  held  the  preceding  15- 


BAND-AID  PUSH 


To  Double  J  &  J  Budget 

JOHNSON  &  JOHNSON,  manufac- 
turers of  Band-Aid  plastic  strips, 
is  pushing  its  advertising  in  all 
media  for  the  last  quarter  this  year 
so  that  by  year's  end  its  1951  ad- 
vertising expenditures  will  have 
been  doubled. 

The  ready-to-use  bandages  will 
be  advertised  on  the  Kate  Smith 
afternoon  TV  show,  which  will  be 
aired  by  61  NBC-TV  stations  reach- 
ing approximately  17  million  TV 
homes,  or  more  than  97%  of  all 
TV  homes  in  the  country,  accord- 
ing to  an  announcement  released 
today. 

TV  spot  announcements  in  key 
cities  will  intensify  the  campaigns 
and  from  15-30  spot  radio  an- 
nouncements a  week  also  will  be 
used  in  35  key  cities  for  a  six-week 
period  starting  in  August. 
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minute  segment,  has  decided  to 
relinquish  its  option,  and  Pepsi- 
Cola  is  considering  moving  up  a 
quarter-hour  into  that  vacated 
spot.  Kellogg  meanwhile  has  signed 
for  the  half-hour  of  ABC-TV's 
Super  Circus  which  Canada  Dry 
dropped,  and  will  co-sponsor  the 
program  with  Mars  Candy  Co. 

Coca  -  Cola  Co.,  New  York, 
through  D'Arcy  Adv.  in  New  York, 
is  still  pondering  its  network  plans. 
It  was  learned  that  both  NBC-TV 
and  CBS-TV  have  been  discussing 
programs  and  time  availabilities 
with  the  firm. 

The  non-beverage  advertisers 
displayed,  in  the  main,  a  some- 
what more  resolved  pattern  for  the 
fall. 

Griffin  Shoe  Polish  will  sponsor, 
on  behalf  of  its  newest  product, 
Mirrosheen,  a  10-minute  portion 
of  Your  Show  of  Shows  on  NBC-TV 
on  Saturday,  starting  Sept.  6.  The 
agency  is  Bermingham,  Castleman 
&  Pierce,  New  York. 

GE  Sponsorship 

General  Electric  Appliances, 
Bridgeport,  Conn.,  in  addition  to 
its  sponsorship  of  the  Bing  Crosby 
show,  live,  on  CBS  Radio  [B*T, 
July  14],  also  will  sponsor  Crosby 
record  shows  in  147  radio  markets. 
The  local  programs  will  be  spon- 
sored for  five  quarter-hours  per 
week  on  each  station,  stai'ting  some 
time  in  September  for  13  weeks. 
Young  &  Rubicam,  New  York,  is 
the  agency. 

Phillips  Petroleum  Co.,  Bartles- 
ville,  Okla.  (Phillips  66  gasoline 
and  motor  oil),  has  completed  its 
schedule  for  sponsorship  of  quar- 
ter-hour and  half-hour  radio  shows 
in  35  markets  and  of  half-hour 
TV  shows  in  19  cities.  Programs, 


bought  locally  through  Lambert  & 
Feasley,  New  York,  will  run  for 
52  weeks. 

Pearson  Renews 

Pearson  Pharmacal  Co.  (Ennds), 
which  sponsored  Lights  Out  in  the 
9-9:30  p.m.  Monday  spot  NBC-TV, 
has  renewed  the  time  for  next  sea- 
son but  is  expected  to  place  a  new 
dramatic  program  to  compete  with 
CBS-TV's  highly  rated  I  Love 
Lucy.  Additionally,  the  new  show 
will  precede  the  high-rated  Robert 
Montgomery  Presents  dramatic 
program,  thus  giving  the  network 
a  drama  block  on  Monday  night. 
Harry  B.  Cohen,  New  York,  is  the 
agency  for  Ennds. 


LEVER  POSTS 

Kalmus,  Weiler  Named 

ALLAN  H.  KALMUS,  NBC  tele- 
vision press  manager,  last  week 
was  named  press  bureau  manager 
of  Lever  Bros.,  effective  Sept.  2. 
He  will  be  in  charge  of  all  Lever 
publicity  except  that  relating  to 
products. 

Mr.  Kalmus  has  been  associated 
with  NBC  for  the  past  nine  years, 
and  previously  had  served  with 
WQXR  New  York,  the  Office  of 
War  Information,  and  the  U.  S. 
Dept.  of  Agriculture  in  Washing- 
ton. His  successor  in  the  network's 
press  department  has  not  been 
designated. 

Lever  Bros,  also  announced  the 
appointment  of  George  H.  Weiler 
Jr.,  formerly  of  Sharp  &  Dohme 
in  Philadelphia,  as  community  re- 
lations manager,  effective  today 
(Monday). 
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'He  demands  equivalent  time  to  answer  the  charges  brought  against  him 

last  Sunday!" 


Stresses  Salesmen  Conta<: 

IMPORTANCE  of  local  statk 
keeping  in  contact  with  territci 
salesmen  of  major  advertisers  v 
emphasized  by  Lloyd  G.  Venai 
president  of  the  O.  L.  Taylor  C 
station  representative  firm,  in 
address  slated  for  delivery  at 
meeting  of  the  Arkansas  Broii 
casters  Assn.  in  Little  Rock  yest 
day  (Sunday). 

Advising  the  station  men  to  "j; 
to  know  your  territory  salesir 
and  you  will  find  that  your  i 
tional  reputation  grows,"  J: 
Venard  asserted: 

"Many  stations — and  these  s 
tions  are  the  ones  with  unusiilaii 
acceptance  by  the  national  adv 
tiser — know,  personally,  the  sal 
men  of  every  soap  company,  ev« 
food  product,  every  drug  prodi 
that   comes   into   their  territo 
If  the  station  is  running  a  ca 
paign  for  this  manufacturer,  t 
salesman  is  very  happy  to  get 
know  the  station  man;  if  none 
running,  the  territory  salesman 
broker  feels  he  has  a  friends} 
with  you  as  a  radio  man  and 
probably    will    recommend  yc 
station. 

"Agencies  will  tell  you  that  th 
have  added  territories  and  static 
repeatedly  because  the  food  brol- 
or  the  manufacturer's  salesmi 
kept  up  a  continual  barrage,  aski 
for  radio  support  in  that  particul 
town." 


:: 


ROBERT  SARNOFF 

RTES  President  Nomir 

ROBERT  SARNOFF,  NBC  v 
president  in  charge  of  the  fi 
division,  has  been  nominated  f 
president  of  the  Radio  &  Tele 
sion  Executives  Society  Inc.,  orgs 
ization  resulting  from  a  merg 
of  the  Radio  Executives  Club 
New  York  and  American  Tele 
sion  Society. 

Other  nominees  for  office  select 
by  the  nominating  committee 
a  meeting  Wednesday  and  a 
nounced  by  the  committee's  cha 
man,  William  S.  Hedges,  NBC  v} 
president,  are: 

Fritz  Snyder,  CBS-TV  director 
station  relations,  first  vice  presidei 

G.  W.  Johnstone,  radio-TV  direct 
National  Assn.  of  Mfrs.,  second  v 
president;  Claude  Barrere,  consu 
ant,  secretary;  Samuel  R.  Dean,  C 
treasurer,  treasurer. 

Official  nominees  for  directors 
the  new  organization  are:  Robert 
Coe,  DuMont  TV  Network;  Willi 

H.  Fineshriber,  MBS;  Ernest  I 
Jahncke  Jr.,  ABC;  Don  McClure,  » 
Cann-Erickson;  Bruce  Robertso 
BROADCASTING  •  TELECASTED 
Elliott  M.  Sanger,  WQXR  New  Yor 
Robert  Saudek,  Ford  Foundation;  F 
gina  Schuebel,  Wyatt  &  Schueb 
George  Shupert,  Peerless  Prodi 
tions;  Eugene  Thomas,  George 
Hollingbery  Co. 

Ballots  will  be  mailed  to  me 
bers,  together  with  copies  of  t 
new  constitution  and  by-laws,  wit 
in  the  next  few  days. 
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BS  RADIO  RATES 


Revisions  Effective  Today 


enll 


By  RUFUS  CRATER 

^  A   GREATLY  simplified  dis- 
)unt   structure,    CBS   Radio  re- 
aaled   Friday   the   technique  by 
hich,  effective  today  (Monday), 
is  cutting  the  time  costs  of  eve- 
ing  and  Saturday-Sunday  morn- 
lg  advertisers  while  lifting  those 
^  Monday-through-Friday  daytime 
ponsors  [B®T,  Aug.  18]. 
With    the    official    approval  of 
over    95%"   of   its    affiliates  in 
and,  as  against  85%  needed,  the 
etwork   ordered   into   effect  the 
Jan  which,  approved  in  broad  out- 
ine   the  preceding  week,  lowers 
vening  charges  by  an  average  of 
5%;    makes    reductions  putting 
aturday  and  Sunday  morning  and 
fternoon  rates  on  a  uniform  basis, 
nd  raises  Monday-through-Friday 
aytime   charges  by  about  5.5% 
with  the  usual  six  months  pro- 
ection  to  current  advertisers). 
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Other  Networks  Study  Features 

Officials  of  the  other  radio  net- 
orks,  busily  at  work  on  possible 
|  Methods  of  adjusting  their  own 
chedules  of  charges  in  order  to 
•emain  competitive  with  CBS 
iadio,  studied  the  new  discount 
features  closely  (text  of  plan,  at 
•ight).  One  characterized  the  plan 
is  "a  radical  departure — but  sort 
)f  logical."  To  what  extent  its  re- 
alignment of  discount  computation 
nethods  might  influence  the  ap- 
>roaches  ultimately  taken  by  the 
ival  networks  could  not  be  fore- 
old,  however,  though  one  official 
;aid  he  could  see  no  great  differ- 
ence between  achieving  cost  reduc- 
ions  by  rate  cuts  and  doing  it  by 
aising  discounts. 

Two  broad  changes  in  the  dis- 
ount  structure  were  described  by 
BS  Radio  in  its  announcement: 

Q  Combination  of  the  old  "full- 
aetwork"  and  "weekly  dollar  vol- 
me"  discounts  into  a  single  "an- 
ual  dollar  volume"  discount,  with 
graduated  discounts  for  nine  dollar  - 
olume   categories   ranging  from 
Jess    than    $10,000"    a    year  to 
1  "$2,500,000  or  more." 

I Special'  Discounts 
£  Special  52-week  discounts  to 
be  allowed  only  on  programs  spon- 
sored for  52  consecutive  weeks — 
"I1  advertisers  taking  hiatus  do  not 


w  I 
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get  it. 


i    The  network  has  had  an  annual 
'or  52-week  discount  in  the  past, 
or''  applicable  only  to  advertisers  on 
' |,  the  air  for  the  full  year,  but  under 
an  "overall"  discount  advertisers 
with  annual  gross  billings  totaling 
as  much  as  $1.5  million  were  eligi- 
ble for  a  20%  reduction  even  if  the 
billings  represented  less  than  a  full 
year  of  broadcasting.  This  "over- 
all" discount  also  was  available  to 


52-week  advertisers  in  lieu  of  the 
dollar-volume  and  annual  (52-week) 
discounts. 

Under  the  new  plan,  the  52  con- 
secutive week  discount  is  computed 
at  "52  times  .8%%  of  the  largest 
amount  of  adjusted  weekly  gross 
billing  (I.  E.  weekly  gross  billing 
less  any  5%  Monday  through  Fri- 
day daytime  discount  allowed  there- 
on) that  has  run  consecutively  for 
52  weeks."  The  old  percentage 
figure  was  12%%,  but  officials  said 


the  new  structure  has  been  devised 
so  as  to  make  52-week  advertising 
especially  attractive  to  sponsors 
who  ordinarily  take  hiatus. 

The  exact  percentage  by  which 
evening  advertisers'  current  time 
costs  are  reduced  under  the  new 
structure  may  range  from,  say, 
20%  in  the  case  of  some  to  30%  in 
the  case  of  others,  it  was  under- 
stood, but  overall  the  reductions 
will  average  about  25%.  The  ap- 
proximately 5.5%  increase  in  Mon- 


Text  of  CBS  Radio  New  Discount  Structure 


NO.  34 

THIS  new  rate  and  discount  structure 
will  be  effective  on  Aug.  25,  1952.  Cur- 
rent advertisers  are  protected  at  cur- 
rent rates  and  discounts  with  respect  to 
each  of  their  programs  until  Feb.  25, 
1953,  and  therefore,  this  new  rate  and 
discount  structure  will  not  be  effec- 
tive as  of  such  date  to  any  specific 
program  of  any  current  advertiser  if 
its  application  to  such  program  would 
result  in  an  increase  in  the  advertiser's 
costs  for  such  program.  With  respect 
to  any  such  program,  this  new  rate  and 
discount  structure  will  be  effective  for 
all  broadcasts  occurring  on  and  after 
Feb.  25,  1953,  and  until  such  date 
current  Rate  Card  No.  34  will  be  ap- 
plicable in  its  entirety. 

RATES 

Monday  through  Friday  day  rates 
(7:00  a.m.  to  6:00  p.m.  and  11:00  p.m. 
to  midnight — 10:30  p.m.  to  midnight  on 


Faciflc  Coast  stations.): 

Monday  through  Friday  day  rates* 
will  be  increased  by  11.11%  computed 
to  the  nearest  dollar.  (Note  below, 
under  discounts,  that  a  discount  of  5% 
will  be  allowed  on  the  gross  rates  for 
these  broadcasts.) 

Saturday  and  Sunday  day  rates 
(7:00  a.m.  to  6:00  p.m.  and  11:00  p.m. 
to  midnight — 10:30  p.m.  to  midnight  on 
Pacific  Coast  stations.): 

Saturday  and  Sunday  day  rates  will 
be  one-half  of  night  rates. 

Night  rates  (6:00  p.m.  to  11:00  p.m.: 

Night  rates  will  remain  the  same  as 
listed  in  Rate  Card  No.  34,  supple- 
mented. 

Transition  Rates 

Transition  rates  apply  to  all  stations 
broadcasting    on    current    New  York 
time  from  6:00  p.m.  to  6:30  p.m.  and 
to   Pacific   Coast   stations   from  10:00 
(Continued  on  page  36) 


day-through-Friday  daytime  costs 
similarly  will  represent  an  aver- 
age. 

The  network's  nighttime  rates" 
(6  p.m.  to  11  p.m.)  are  not  changed, 
in  line  with  the  commitment  to 
affiliates  not  to  cut  them  for  at 
least  a  year.  Monday-through-Fri- 
day daytime  rates  (7  a.m.  to  6  p.m. 
and  11  p.m.  to  midnight — 10:30 
p.m.  to  midnight  on  Pacific  Coast 
stations)  will  go  up  by  11.11%, 
effective  immediately,  except  in  the 
case  of  current  sponsors  in  those 
periods,  also  as  in  accordance  with 
the  commitment,  but  CBS  Radio 
will  absorb  approximately  half  of 
this  hike  via  a  new  5%  discount  set 
up  for  advertisers  using  these 
periods.  Saturday  and  Sunday  day 
rates  become  one-half  of  night 
rates,  meaning  a  reduction  in  the 
morning  rates  for  these  days. 

CBS  Radio  affiliates  are  sharing 
in  the  absorption  of  the  reduced 
charges  to  advertisers  by  taking 
a  straight  15%  cut  in  payments 
from  the  network.  Their  compen- 
sation for  Monday-through-Friday 
Daytime  programs  will  go  up  5.5% 
on  Feb.  25  when  the  network's  rate 
increase  on  these  hours  becomes  ap- 
plicable to  present  sponsors. 

The  new  structure  makes  special 
exceptions  for  six  U.  S.  affiliates 
— holdouts  which  have  not  yet 
signed  the  affiliation  contract 
amendment  approving  the  new 
plan. 

These  six  ai-e  the  Goodwill 
Station's    WGAR    Cleveland  and 

(Continued  on  page  3U) 


STABILIZED  VALUES Seen  by  Kqro1  in  CBS  Cuts 


THE  "most  far-reaching  effect"  of 
CBS  Radio's  realignment  of  "the 
antequated  radio  rate  and  discount 
structure"  —  whereby  nighttime 
costs  to  advertisers  are  cut  by  an 
average  of  25%  while  Monday- 
through-Friday  daytime  costs  go 
up  about  5%  and  Saturday  and 
Sunday  morning  costs  are  reduced 
to  the  Saturday  and  Sunday  after- 
noon level  [B*T,  Aug.  18;  also  see 
above] — will  be  to  stabilize  radio 
values  for  a  long  time  to  come." 

This  view  was  expressed  by  CBS 
Radio's  John  J.  Karol,  vice  presi- 
dent in  charge  of  network  sales, 
in  an  address  last  Tuesday  before 
the  St.  Louis  Adv.  Club. 

He  said  radio  values  "will  be 
stabilized  in  two  ways,"  which  he 
described  as  follows:  "(1)  All  the 
evidence  that  we  have  ...  is  that 
values  set  up  by  this  new  discount 
structure  will  stand  for  a  long, 
long  time  as  basic  and  fair  and 
profitable  values  to  our  advertis- 
ers," and  "(2)  CBS  Radio,  by  be- 
ing the  leader  in  audiences  and 
values,  has  taken  a  step  which 
should  stand  as  a  bench-mark  for 
other  broadcasters." 

Mr.  Karol  continued : 

"The  values  and  the  costs  repre- 
sented by  this  [new  discount] 
structure  are  not  theoretical  values. 
They  are  values  which  have  been 
established  after  many  months  of 


analysis  of  past  performances  and 
projection  to  probable  future  per- 
formances. 

"They  remove  completely  from 
our  consciousness  any  interest  or 
any  need  to  make  special  arrange- 
ments for  any  advertiser  these  days 
— regardless  of  size.  They  do  this 
by  establishing  sound  researched 
values  for  all  day  parts  of  our 
schedule — which  values  are  the 
greatest  in  all  advertising." 

Mr.  Karol  said  that  "essentially, 
we  have  rebalanced  the  cost  be- 
tween day  and  nighttime  periods 
reflecting  the  audience  delivered  in 
these  day  parts,"  and  "secondly,  we 
have  arrived  at  a  structure  which 
will  continue  to  keep  CBS  Radio 
values  superior  to  those  of  any 
other  medium'  and  greater  than 
those  of  any  other  network." 

He  added  that  "today,  despite 
a  period  of  rising  costs,  CBS  Radio 
advertisers  will  continue  to  be  able 
to  promote  their  products  with  ef- 
ficiency on  the  CBS  Radio  Net- 
work." 

The  cost  of  an  evening  half -hour 
now,  when  the  network  has  over 
190  stations,  will  be  $468  less  than 
in  1937  when  there  were  90  affili- 
ates, he  declared. 

"During  this  same  period  of 
time,"  he  continued,  "the  number 
of  radio  homes  has  increased  75% 
— from  24.5  million  to  almost  43 
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million.  And  for  one  dollar  of 
time  cost,  the  number  of  radio 
homes  available  has  increased  85%. 
In  fact,  even  if  you  deduct  all  the 
homes  with  television  (which  is 
obviously  absurd),  your  dollar  of 
time  cost  today  is  still  8%  more 
efficient  than  it  was  in  1937." 

Radio  not  only  is  "the  advertis- 
ing medium  that  more  families  and 
more  individuals  spend  more  time 
with,"  Mr.  Karol  asserted,  but  "is 
growing  bigger  and  bigger,"  with 
radio  set  sales  running  2  to  1  over 
TV  and  research  showing  the  aver- 
age person  "spends  more  time 
listening  to  radio  than  reading 
magazines  and  newspapers  and 
watching  television  combined." 

He  cited  American  Research  Bu- 
reau Inc.  studies  as  showing  a 
major  change  in  the  pattern  of 
radio  listening. 

"In  radio-only  homes,"  he  ex- 
plained, "a  little  less  than  half  of 
radio  listening  is  done  in  the  liv- 
ing room.  In  homes  with  tele- 
vision, less  than  one-quarter  of 
radio  listening  is  done  in  the  living 
room.  In  other  words,  the  so-called 
secondary  sets  have  become  the 
major  points  of  listening. 

"In  spite  of  this,  the  Nielsen  sys- 
tem  of   Audimeter  measurement 
still  gives  comparatively  little  at- 
(Continued  on  page  3  k) 
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Fellows  Hits  Rate  Cuts  at  NARTB  Dists.  7, 


By  J.  FRANK  BEATTY 

BROADCAST  advertising,  still 
solidly  entrenched  after  four  years 
of  open  TV  competition,  is  enter- 
ing an  era  of  permanent  prosperity, 
NARTB  President  Harold  E.  Fel- 
lows told  district  meetings  last 
week  in  Cleveland  and  Mackinac 
Island,  Mich. 

Despite  TV,  with  its  upcoming 
expansion,  broadcasters  can  oper- 
ate profitably  if  they  follow  sound 
business  principles  and  develop 
the  neglected  field  of  retail  busi- 
ness, Mr.  Fellows  told  delegates 
from  four  states  as  the  annual 
NARTB  district  series  got  under 
way. 

Well-attended  meetings  of  Dis- 
trict 7  (Ohio,  Ky.)  and  District  8 
(Ind.,  Mich.)  heard  President  Fel- 
lows keynote  a  series  of  panel  dis- 
cussions covering  many  of  the 
knottiest  problems  facing  radio  and 
TV  management. 

The  District  7  meeting  was  held 
Monday-Tuesday  at  the  Hotel  Stat- 
ler,  Cleveland,  with  Robert  T. 
Mason,  WMRN  Marion,  Ohio,  presi- 
ding as  district  director.  District 
9  met  Thursday-Friday  at  Grand 
Hotel,  Mackinac  Island,  with  Stan- 
ley R.  Pratt,  WSOO  Sault  Ste. 
Marie,  Mich.,  as  district  director. 

Noting  concern  among  broadcast 
delegates  at  the  impending  expan- 
sion of  TV  (see  TV  panel  story- 
page  56) ,  President  Fellows  warned 
them  to  stick  to  their  rate  cards. 
In  his  keynote  talk  at  both  meet- 
ings he  declared  that  "cheap  pro- 
gramming and  cut  rates  are  not 
b.  tonic  but  a  poison"  in  meeting 
TV  competition. 

In  a  prepared  luncheon  speech 
titled  "I  Can  Get  it  for  You  Retail," 
he  cautioned  broadcasters  that  "a 
retailer  questions  the  force  of  a 
medium  that  operates  on  a  rate 
that  changes  from  day  to  day." 

Retailing  Is  Emphasized 

The  speech,  to  be  delivered  at  all 
the  17  district  meetings,  calls  on 
broadcasters  to  realize  the  poten- 
tial advertising  available  from  re- 
tailing, "the  biggest  business  of 
all."  Urging  broadcasters  and  re- 
tailers to  cooperate,  Mr.  Fellows 
said  retailers  must  join  broad- 
casters in  driving  out  "the  fast- 
dollar  charlatans  who  sell  by 
sleight  of  hand."  This  can  best  be 
done,  he  said,  through  cooperation 
of  retailers  and  radio.  He  added 
that  department  store  purchases 
for  the  first  quarter  of  1952  are 
down  about  9%  from  1951. 

Both  groups  should  meet  in  local 
clinics,  he  suggested,  continuing, 
"It's  about  time  the  merchant 
understood  the  radio  business  and 
the  broadcaster  understood  the 
business  of  being  a  merchant."  Each 
group  should  read  the  other's  trade 
journals,  he  suggested. 

As  the  lowest  cost  mass  medium, 
radio  can  move  goods  for  retailers 
by    "moving    people    from  their 


Fel- 


homes  into  the  stores,"  Mr. 
lows  said. 

"We  must  create  again  an  atmos- 
phere in  which  to  say,  'I  can  get 
it  for  you  retail,'  is  in  itself  a 
guarantee  of  quality  and  satisfac- 
tion," he  said. 

Explaining  that  the  merchant 
doesn't  understand  about  broad- 
casting, Mr.  Fellows  said:  "He 
doesn't  understand  that  it  is  a 
special   technique    of  advertising, 


to  be  compared  with  printed  media 
only  to  the  extent  that  they  share 
common  purpose:  To  deliver  cus- 
tomers and  create  goodwill.  He 
doesn't  understand  the  need  for 
special  copy  treatment.  Too  fre- 
quently, he  tries  to  use  radio  to 
move  white  elephant  merchandise, 
and  often  compounds  the  error  by 
playing  hide-and-seek  with  the  ra- 
dio customers  in  an  effort  to  prove 
radio's    effectiveness.    And  often, 


AGENCY-STATION  group  at  first  NARTB  meeting  (front  row,  I  to  r):  Chuck 
Lonsdale,  Meldrum  &  Fewsmith,  Cleveland;  Len  Nasman,  WFMJ  Youngstown; 
Helga  Preisman,  Marcus  Adv.,  Cleveland;  C.  S.  Dargush  Jr.,  counsel,  Ohio 
Assn.  of  Broadcasters;  Vernon  Nolte,  WHIZ  Zanesville.  Back  row,  John 
Cherpack  Jr.,  WBBW  Youngstown;  W.  C.  McKearney,  Foster  &  Davies,  Cleve- 
land; R.  0.  Runnerstrom,  WLOK  Lima;  Mort  Watters,  WCPO-TV  Cincinnati; 
L.  A.  Pixley,  WLOK;  James  C.  Hanrahan,  WEWS  Cleveland;  Allen  Haid, 

WSPD-TV  Toledo. 


STANDARDS 


New  NARTB  Committee 
To  Study  Rate  Problem 


THE  WHOLE  problem  of  radio  rate-cutting,  with  its  devastating  effect 
on  the  broadcast  industry's  economy,  and  the  ethics  of  programming 
and  advertising  will  be  tackled  by  a  new  committee  now  being  set  up, 
NARTB  President  Harold  E.  Fellows  told  District  8  Thursday.  (See 
main  story  this  page).  ★  


NARTB's  approach  to  this  basic 
question  takes  the  form  of  a  Radio 
Standards  of  Practice  Committee. 
Membership  will  be  announced  in 
a  short  time.  Revival  of  the  stand- 
ards committee  was  authorized  by 
the  board  of  directors  at  its  early 
summer  meeting. 

Stanley  Pratt,  WSSO  Sault  Ste. 
Marie,  Mich.,  NARTB  District  8 
director,  brought  up  the  rate  dis- 
cussion during  Mr.  Fellows'  open- 
ing talk  to  the  district  at  Mackinac 
Island,  Mich. 

Referring  to  the  suggestion  of 
Todd  Storz,  KOWH  Omaha,  that 
an  NARTB  rate  card  seal  plan  be 
adopted  by  the  association  [B*T, 
Aug.  18],  Mr.  Fellows  said  he 
thought  the  seal  idea  was  a  matter 
for  board  study. 

Noting  that  Mr.  Storz'  views  had 
been  given  in  a  Broadcasting  • 
Telecasting  story,  he  said  he  had 
replied  to  Mr.  Storz,  lauding  him 
for  the  constructive  suggestions  in 
the  seal  plan  and  pointing  out  legal 
ramifications. 


The  new  radio  standards  com- 
mittee is  scheduled  to  meet  this 
fall,  Mr.  Fellows  said,  and  prob- 
ably will  have  recommendations  on 
the  whole  rate  problem  to  submit 
to  the  NARTB  Radio  Board  at  its 
Nov.  20-21  meeting. 

Cut-rate  deals  are  business-kill- 
ers, Mr.  Fellows  said.  He  contended 
there  are  only  two  reasons  for  rate 
concessions — how  much  time  is 
bought  in  a  week  and  for  how  many 
weeks. 

Mr.  Fellows  later  told  Broad- 
casting •  Telecasting  he  thought 
the  standards  committee  would  pro- 
vide a  proper  place  for  a  complete 
study  of  the  whole  radio  rate  prob- 
lem. Asked  if  he  included  networks 
in  his  rate-cutting  philosophy,  Mr. 
Fellows  said  he  did  not  feel  the 
association  can  enter  negotiations 
between  networks  and  their  af- 
filiates. 

Revival  of  the  standards  of  prac- 
tice committee  throws  the  whole 
question  of  radio  ethics  into  the 
open  once  more.    The  present  radio 


which  is  the  greatest  sin,  the  r 
tailer  thinks  he  knows  more  aboii 
radio  selling  than  the  broadcast 
— and  insists  upon  his  selection 
program  and  commercial." 

On  the  other  hand,  he  continue 
there  are  things  the  radio-TV  exe 
utive  doesn't  know  about  retailin 
"That  a  retailer  resents  it  wh 
a  salesman  tries  to  emphasize  t 
virtue  of  his  product  or  service 
the  lazy  expedient  of  deploring  nm 
virtue  of  a  competitor.  That  a  r; 
tailer  operates  on  a  narrow  marg 
of  profit  and  must  expect  his  adve 
ting  to  move  merchandise  as  we 
as  create  goodwill.  That  a  retail'? 
is,  or  should  be,  interested  in  auc 
ence — or  prospects.  And,  sadb  ' 
often  the  broadcaster  thinks  li 
knows  more  about  the  retailir 
business  than  the  retailer  knows 

The  inaugural  district  meetir 
at  Cleveland  produced  only  routir 
resolutions,  commending  speake 
and  lauding  NARTB's  progre: 
under  the  Fellows  administratio 
Mr.  Mason  and  William  Fa 
WHAM-TV  Rochester,  who  directs 
the  TV  panel,  were  singled  oiJ 
for  praise. 

Final  action  at  the  Clevelar. 
meeting  was  to  review  suggestior 
of  a  sites  and  policy  committt 
headed  by  Gilmore  L.  Nunn,  WLA 
Lexington,  Ky.,  a  former  Distrii 
7  director.  His  committee's  repo? 
included  a  proposal  that  distrii 
meetings  be  concentrated  into  or 
long  day  of  meetings.  Anothe 
suggestion  would  program  the  firs 
day  of  two-day  meetings  especiall 
for  non-members,  with  second  da 
devoted  to  sessions  for  members. 

Taking  up  radio's  current  prol 
lems  in  his  Monday  morning  tall 
Mr.  Fellows  said  four  years 
open  competition  with  televisio 
definitely  has  proved  that  radio 
not  only  here  to  stay,  but  will  b 


standards  were  adopted  in  194 
at  a  time  the  industry  was  the  tai 
get  for  widespread  criticism  abon 
adveilising  and  program  practice 
Criticism  died  down  after  the  cod 
went  into  effect.  Now  the  charg 
is  again  heard  from  time  to  tim 
that  radio  stations  are  ignorin 
their  standards  as  competition  get 
tougher,  that  the  document  is  noth 
ing  more  than  a  piece  of  paper. 

The  radio  code  has  no  provisioi 
for  enforcement.  The  televisio  i 
code  adopted  last  March  1,  on  thi 
other  hand,  includes  a  seal  of  goot 
practice  and  it  is  backed  by  a  Codi 
Review  Board  that  discusses  viola 
tions.  In  addition  the  review  boai\ 
can  file  reports  on  station  com 
plaints  to  the  NARTB  Board,  whicl 
in  turn  has  the  right  to  withdrav 
the  seal. 

TV  stations  have  been  promotim 
the  seal  extensively,  particularly 
at  the  beginning  and  end  of  pro 
grams  and  during  station  breaks 
More  than  90  of  the  operating  T1 
stations  are  code  subscribers. 
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IRST  MEETING  of  NARTB  district  series  included  Cleveland  agency-adver- 
ser  guests.  Front  row  (I  to  r):  M.  C.  McDonald,  McCann-E  rick  son;  Mrs. 
Marion  Reeves,  Gregory  &  Howe;  Ralph  J.  Failor  and  Lou  Boyce,  Fuller  & 
mith  &  Ross.  Bade  row,  Robert  Dailey,  McCann-Erickson;  Frank  Kolb, 
tandard  Oil  Co.  of  Ohio;  H.  R.  Malcolm,  Malcolm  Adv.  Agency;  Charles 
Iswald,  Charles  Oswald  Adv.;  L.  L.  Evert,  Ohio  Bell  Telphone  Co.;  Arthur  W. 
Oldham,  McCann-Erickson. 


rout 
leak 

ra| 


ermanently  prosperous.  NARTB 
s  starting  a  series  of  field  studies 
hat  will  show  radio's  stability  as 
i  professional  medium  against  all 
:ompetition  but  also  will  provide 
lasic  information  to  help  AM  sta- 
ll f$ons  in  their  business. 

Here  Mr.  Fellows  sounded  his 
^warning  of  the  hazard  involved  in 
:ut-rate  tactics  and  special  deals. 

In  listing  NARTB 's  services  he 
emphasized  the  impending  group 
insurance  covering  station  towers, 
with  stations  slated  to  make  sub- 
stantial savings  through  industry- 
wide writing  of  policies.  The  basic 
proposal  provides  that  one  insurer 
write  the  policies  for  all  the  in- 
surance companies  participating  in 
the  group  project.  He  termed  it  the 
first  business  insurance  of  this  type 
tan  written  on  a  group  basis. 
:al|(i  Mr.  Fellows  devoted  a  large  part 
of  his  talk  to  the  political  situa- 
tion and  trends  in  legislation.  He 
observed  that  two  decades  of  lib- 
eral government  have  left  a  heavy 
impact  on  broadcasting  operations. 
Furthermore,  he  said,  states  now 
re  starting  to  attempt  regulation 
of  the  medium  despite  its  strictly 
interstate  character. 

In  the  question-answer  session 
much  talk  centered  about  rates 
charged  candidates  and  the  rights 
of  stations  in  broadcasting  politi- 


cal talks.  Mr.  Fellows  urged  broad- 
casters to  read  NARTB's  pamphlet 
on  the  subject  [B«T,  Aug.  18]. 
He  commented  at  one  point  that 
political  broadcasts  generally  are 
100  r/(  commercial  in  content.  As 
a  rough  formula  he  said  stations 
could  charge  their  national  rate 
for  national  candidates  and  their 
local  rate  for  local  candidates.  He 
added  that  political  broadcasts  are 
in  the  public  interest.  Answering 
questions  on  nuisance  tactics  of 
minor  political  groups,  he  said 
broadcasters  must  wage  a  continu- 
ing fight  to  preserve  their  rights. 

Mr.  Fellows  stressed  the  fact 
that  recent  .amendment  of  the 
Communications  Act  had  intro- 
duced rate  control  for  the  first 
time.  This  clause,  slipped  through 
in  a  bit  of  parliamentary  maneu- 
vering, requires  that  stations  give 
candidates  equality  in  rate  charges. 

Mr.  Mason  suggested  that  nui- 
sance requests  from  minorities  are 
sometimes  mimeographed  and  can 
be  screened  by  secretaries. 

Kenneth  Given,  WLBJ  Bowling 
Green,  Ky.,  was  chairman  of  a 
news  clinic  at  the  Monday  morning 
session.  On  the  panel  were  Harold 
Heminger,  WFIN  Findlay,  Ohio; 
R.  Sanford  Guyer,  WMOA  Mari- 
etta, Ohio,  and  Ed  Toleman,  WZIP 
Covington,  Ky. 

Mr.  Given  outlined  ways  of  using 


RADIO  ECONOMIC  problems  occupied  attention  of  this  group  at  NARTB 
opening  session  in  Cleveland.  Front  row  (I  to  r):  William  Thomas,  J.  Walter 
Thompson  Co.;  Herbert  E.  Evans,  WRFD  Worthington,  Ohio;  Richard  P. 
Doherty,  NARTB.  Back  row,  J.  R.  Bradshaw,  WRFD;  Jack  Maurer,  WHK 
Cleveland;  R.  Morris  Pierce,  WDOK  Cleveland;  Larry  Webb,  WJW  Cleveland; 
Dick  Klaus,  WERE  Cleveland;  Gene  Trace,  WBBW  Youngstown. 


small  tape  recorders.  He  said  his 
station  receives  much  news  from 
weekly  newspapers,  giving  them  a 
credit  for  news  items.  The  device 
lends  itself  to  promotion,  he  added. 
Mr.  Guyer  suggested  as  a  sales 
device  that  salesmen  use  newscasts 
containing  sponsor  mention  for  au- 
ditions, saying  it  often  brings  a 
contract. 

Newscasts  should  be  flexible, 
avoiding  repetition  that  annoys  lis- 
teners, Mr.  Toleman  said.  Avoid 
bias  in  interpreting  news,  he  ad- 
vised, reminding  his  audience  that 
the  public  credits  broadcasting  with 
accurate  and  authentic  news  re- 
porting. 

Mr.  Heminger  said  his  station 
has  40  country  correspondents 
working  on  a  string  basis,  paying 
by  the  word.  The  station  keeps  in 
direct  contact  with  colleges,  in- 
dustries, federal  offices  and  other 
activities  as  part  of  its  newsgath- 
ering  process.  He  urged  all  sta- 
tions to  employ  a  fulltime  news 
editor. 

Addressing  the  Monday  lunch- 
eon was  Richard  G.  Lewis,  publish- 
er of  the  Canadian  Broadcaster 
and  Telescreen.  Speaking  on  the 
topic,  "Broadcasters  Are  People," 
he  urged  stations  to  "talk  to  people 
in  their  own  language,"  avoiding 
cumbersome  and  dull  approaches. 

Taking  part  in  a  Monday  after- 


HEADTABLE  group  at  NARTB  District  7  luncheon  at 
Cleveland  (I  to  r):  William  T.  Stubblefield,  Robert  K. 
Richards  and  President  Harold  E.  Fellows,  NARTB  staff; 
Richard  G.  Lewis,  Canadian  publisher,  luncheon  speaker; 


Robert  T.  Mason,  WMRN  Marion,  Ohio,  district  director; 
J.  W.   Betts,  WFTM   Maysville,   Ky.;   Robert  Fehlman, 
WHBC  Canton,  Ohio;  David  Mackey,  Pennsylvania  State 
College. 


noon  program  clinic  were  F.  E. 
Lackey,  WHOP  Hopkinsville,  Ky., 
chairman ;  Hugh  Potter,  WOMI 
Owensboro,  Ky. ;  Vernon  A.  Nolte, 
WHIZ  Zanesville,  Ohio;  Gene 
Trace,  WBBW  Youngstown,  Ohio; 
Robert  Ferguson,  WTRF  Bellaire, 
Ohio;  Mike  Layman,  WSFC  Som- 
erset, Ky. ;  Art  Eiderman,  WZIP 
Covington,  Ky. 

J.  W.  Betts,  WFTM  Maysville, 
Ky.,  and  Robert  Fehlman,  WHBC 
Canton,  Ohio,  reported  as  presi- 
dents of  their  respective  state  asso- 
ciations on  legislative  developments 
in  their  areas. 

Members  of  the  resolutions  com- 
mittee, besides  Mr.  Pixley,  were 
Jay  Wagner,  WLEC  Sandusky, 
Ohio;  R.  H.  Moody,  WHIO  Dayton, 
Ohio;  W.  T.  Isaac,  WHIR  Dan- 
ville, Ky. 

Serving  on  the  sites  and  policy 
committee  with  Mr.  Nunn  were 
Carl  George,  WGAR  Cleveland, 
and  Nathan  Lord,  WAVE  Louis- 
ville. 

William  T.  Stubblefield,  NARTB 
station  relations  director,  reported 
that  NARTB  has  1,523  members, 
including  46%  of  radio  stations. 
This  represents  a  9%  membership 
increase  since  last  summer,  he 
said.  Mr.  Trace,  as  chairman  of 
the  membership  committee,  called 
on  members  to  bring  non-me"mber 
stations  into  the  fold. 

In  opening  the  Mackinac  Island 
meeting,  the  District  8  director, 
Mr.  Pratt,  named  J.  M.  Higgins, 
WTHI  Terre  Haute,  Ind.,  chairman 
of  the  resolutions  committee.  Mr. 
Higgins  named  these  three  mem- 
bers: Milton  J.  Greenebaum, 
WSAM  Saginaw,  Mich.;  Edward 
Thorns,  WKJG  Fort  Wayne;  Joseph 
P.  Scherer,  WHFB  Benton  Harbor, 
Mich. 

Director  Pratt  appointed  John 
E.  Fetzer,  WKZO  Kalamazoo, 
Mich.,  as  chairman  of  the  commit- 
tee to  evaluate  district  meeting  pro- 
cedure. Others  named  to  the  group 
were  Richard  M.  Fairbanks,  WIBC 
Indianapolis,  and  C.  Bruce  Mc- 
Connell,  WISH  Indianapolis.  All 
(Continued  on  page  38) 
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RADIO  IN  GOOD  HEALTH 


But  Preventive  Medicine  Needed 


RADIO'S  financial  health  is  good 
and  will  continue  to  be  good,  with 
the  aid  of  prudent  management. 

This  diagnosis  of  broadcasting's 
economic  welfare  and  future  pros- 
pects was  made  last  week  by  Rich- 
ard P.  Doherty,  NARTB  employe- 
employer  relations  director  and  na- 
tionally known  economist. 

It  came  as  NARTB  opened  its 
annual  series  of  17  district  meet- 
ings in  Cleveland,  starting  last 
Monday  and  continuing  to  Oct.  21 
(see  district  meeting  coverage 
page  26). 

Despite  television's  zooming  im- 


pact, the  number  of  broadcast  sta- 
tions suffering  a  loss  in  1951  was 
the  lowest  in  several  years,  Mr. 
Doherty  said  in  addressing  the 
Cleveland  meeting  and  the  Macki- 
nac Island  meeting  that  followed. 

Only  19%  of  broadcast  stations 
lost  money  in  1951,  he  said. 

In  1950,  25%  lost  money. 

And  in  1949,  33%  operated  in  the 
red. 

With  this  appraisal  of  broadcast- 
ing's health,  Mr.  Doherty  sounded 
a  warning.  He  cautioned  broad- 
casters to  watch  the  rising  trend  in 
operating  costs,  especially  labor, 


WHAT  NEEDS  TO  BE  DONE 

In  the  post-war  years,  1946-50,  radio  revenue  increased  in  fairly 
consistent  proportion  with  the  expansion  of  the  general  economy. 
But  in  1951  it  fell  behind  the  general  advance.  Additional  revenue 
of  some  $153  million  must  be  obtained  if  radio  is  to  recover  its 
proportionate  share  of  the  national  income. 


1940  =  100 
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Additional  revenue  alone  is  not  the  whole  answer.  Operating 
costs,  which  in  1951  took  85.5  cents  out  of  every  revenue  dollar, 
must  be  reduced.  Chart  below  shows  how  operating  costs  have 
risen,  in  proportion  to  revenue,  in  post-war  years.  Squeeze  be- 
tween income  and  operating  expense  must  be  minimized. 
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as  stations  continue  to  meet  tele- 
vision competition.  Using  the  med- 
ical analogy,  he  declared  the  pa- 
tient's health  to  be  sound  but  ob- 
served an  upward  trend  in  blood 
pressure  (higher  operating  and  la- 
bor costs)  that  must  be  carefully 
watched. 

Stations  under  $125,000  income 
a  year  show  a  particularly  high  op- 
erating ratio  and  low  margin  of 
profit,  Mr.  Doherty  observed. 

Inflation,  with  rising  labor  and 
operating  costs,  will  continue  to 
confront  broadcasters  —  AM,  FM 
and  TV  alike — as  well  as  all  other 
business  groups  regardless  of  the 
political  outcome  in  November,  he 
said. 

National  Income 

Analyzing  inflationary  forces,  he 
found  that  the  national  income  has 
risen  from  $233  billion  in  1947  to 
$328  billion  in  1951,  an  increase  of 
41%.  During  this  1947-51  period, 
however,  revenue  of  the  broadcast- 
ing industry  rose  by  only  30%,  well 
below  the  national  trend. 

"Radio  stations  and  networks 
need  a  combined  additional  income 
of  some  $153  million  dollars  if  the 
industry  is  to  get  the  same  propor- 
tionate share  of  the  nation's  in- 
come as  received  in  each  of  the 
years  1946,  1947,  1948,  1949  and 
1950,"  he  explained. 

The  broadcast  operating  ratio  of 
expenses  and  revenue  is  running 
well  above  the  pre-war  and  wartime 
level,  he  found,  with  1951  operating 
expenses  alone  absorbing  85.5  cents 
out  of  every  revenue  dollar  (see 
chart). 

Mr.  Doherty  said  the  major  im- 
mediate problem,  on  a  local-level 
basis,  confronting  every  radio  and 
TV  broadcaster  "is  to  avoid,  or 
minimize,  the  squeeze  between  in- 
come and  operating  costs."  By 
early  1953,  he  predicted,  this 
squeeze  will  become  more  and  more 
noticeable. 

He  described  radio  as  "probably 
the  only  industry  which  has  ab- 
sorbed all  rising  operating  costs  out 
of  profits.  Newspapers  and  other 
lines  of  business  have  raised  rather 
substantially  the  prices  of  their 
product  or  services  to  cover  the 
steady  upward  march  of  costs." 

Costs-Prices  Ironies 

It's  ironical,  he  observed,  that  so 
many  businessmen  who,  in  their 
own  businesses,  know  full  well  the 
impact  of  higher  costs  upon  prices 
virtually  fail  to  realize  that  radio 
has  been  equally  subjected  to 
higher  wages,  higher  equipment 
costs,  higher  taxes,  higher  costs  for 
services  and  higher  operating  cost 
ratios. 

"Radio  remains  the  only  industry 
which  seems  content  to  reduce 
profits  to  pay  for  higher  costs  of 
operation,"  he  said,  adding  this 
solemn  warning:  "If  inflation  con- 


tinues into  the  future,  the  result 
could  well  be  devastating." 

Defining  trends  in  radio  revenu 
and  station  operating  costs,  usinj; 
1941  as  a  base  year,  he  found  thai 
station  revenues  have  risen  1800: 
but  at  the  same  time  total  operat 
ing  costs  have  gone  up  223%.  Li 
this  period,  he  added,  labor  cost,; 
have  gone  up  234%. 

Correcting  industry  revenue  fo 
the  increase  in  prices,  he  said,  th< 
industry's  income  has  gone  up  les: 
than  70%  in  a  decade. 

Operating  costs  are  too  high  a 
the  majority  of  radio  and  TV  sta 
tions,  according  to  Mr.  Doherty 
ascribing  the  costs  primarily  ti 
excessive  payroll  expenditures 
"While  many  stations  operate  wit! 
an  efficient  minimum  staff,"  he  ob 
served,  "at  least  50%  of  stations 
employ  too  many  persons  for  the 
manpower  services  required." 

Profits  &  Management 


l: 


He  told  broadcasters  that  profit 
margins  "are  not  solely  the  result 
of  the  ebb  and  flow  of  business 
forces  but  are  the  direct  product  o? 
aggressive  management.  Never  in 
the  history  of  broadcasting  ha 
there  been  such  a  crying  need  foi' 
industrywide  cooperation  and  for 
outside  operating  services  and  aids 
if  profit-making  stations  are  to 
maintain  their  profits  and  red  ink 
stations  are  to  get  into  the  black. 

Among  causes  of  excessive  pay 
rolls,  he  said,  are  feather-bedding' 
arising  out  of  union  practices;  care 
less  work  scheduling  on  theory 
most  jobs  are  creative  and  can't  be 
systematized;  failure  to  understandlfc 
job  requirements;  taking  the  most 
available  job  applicants  instead  of  i, 
searching  for  competent  personnel 
excessive  labor  turnover,  due  to  na 
ture  of  industry  and  to  failure  to 
pay  adequate  salaries  to  best  work 
ers;  laxity  in  employe  relations  and 
morale;  failure  to  use  technological 
advances. 


- 


■ 


Mr.  DOHERTY 

.  .  inflation  can  be  devastating 
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E  &  OUTGO 


Official  Financial  Report  Released 


b 

"V  STATIONS  and  networks  took 
$235.7  million  in  1951,  put  out 
're;'    94.1  million,  wound  up  the  year 
:    th  total  profit   (before  federal 
^Jfcxes)  of  $41.6  million,  according 
financial  data  released  last  week 
v    r  the  FCC,  the  only  official  source 
r  such  information. 
;  Last  week's  report  was  the  final 
lancial   tabulation  for   the  TV 
dustry,  supplanting  and  in  many 
jrticulars  correcting  a  prelimi- 
Iry  estimate  released  by  the  Com- 
ission  last  spring  [B»T,  March 
)]• 

'1951  was  the  first  year  that  the 
dljjj  jidustry,  as  a  whole,  got  out  of 
le  red.  The -year  before  it  lost 
£).2  million  and  in  1949,  $25.3 
.illion. 
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id 
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Table  I 

IOADCAST  REVENUES,  EXPENSES,  AND  IN- 
i       COME  1  OF  TELEVISION  NETWORKS 
AND  STATIONS 
1949-1951 
(S  Millions) 

1951  1950 2  1949 3 
Broadcast  Revenues 


P^**Jetworks  (includir 

5  owned  and 
-   .  operated  stations) 
!  television  stations 

i  f 


$128.4 
107.3 


$55.5 
50.4 


$19.3 
15.0 


e>  J  j  Industry  total 

j.j.  Networks  (including 
J  [  15  owned  and 

I  in  j 
li  I 


$235.7  $105.9  $34.3 
Broadcast  Expenses 


operated  stations) 
television  stations 


$117.4 
76.7 


$65.5 
49.6 


$31.4 
28.2 


$194.1     $115.1  $59.6 
Broadcast  Income  1 


$11.0  ($10.0) 
30.6  .8 


($12.1) 
(13.2) 


Industry  total 

I  Networks  (including 
15  owned  and 
operated  stations) 
?3  television  stations 

a«|s    Industry  total  $41.6    ($9.2)  ($25.3) 

onjr    (    )  Denotes  loss. 

.  J.,    1  Before  Federal  income  tax. 

r  -  1950  data  covers  4  networks  including 
anrttheir  14  owned  and  operated  stations  and  93 

,  television  stations, 
jj     3  1949   data   covers  4  networks  including 
K&their  14  owned  and  operated  stations  and  84 
.television  stations. 

•i    1951  was  also  the  first  year  that 
too  letworks  and  their  owned-and-oper- 
ated  stations  took  in  more  money 
M!jand  made  more  profits  from  tele- 
l!ir vision  than  from  radio.  (See  Table 
|  II  below.) 

Table  II 

NATION-WIDE  NETWORKS  INCLUDING 

OWNED  AND  OPERATED  STATIONS 
COMPARATIVE  DATA  FOR  AM  AND  TV 
OPERATIONS 

1949-1951 
($  Millions) 

1951  1950  1949 

Broadcast  Revenues 
$99.0       $106.0  $105.3 
128.4 


AM 
TV 


55.5 


19.3 


Total 


AM 
TV 


$227.4       $161.5  $124.6 
Broadcast  Expenses 
$89.5         $87.3  $86.8 


117.4 


65.5 


31 .4 


Total 


AM 
TV 


$206.9       $152.8  $118.2 

Broadcast  Income  (before 
Federal  Income  tax) 
$9.5  1       $18.7  $18.5 
11.0  1       (10.0)  (12.1) 


Total 


$20.5 


$8.7 


$6.4 


(    )  Denotes  loss. 

1  As  reported  by  the  networks.  However, 
networks  engaging  in  joint  radio-TV  opera- 
tions have  indicated  that  certain  overhead 
expenses  not  readily  allocable  between  radio 
and  TV,  have  been  charged  against  radio. 
To  the  extent  that  this  occurred,  the  above 
figures  may  understate  radio  income  and 
overstate  TV  income. 
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For  the  vast  majority  of  sta- 
tions that  were  on  the  air  through- 
out both  years,  1951  was  better 
than  1950.  Of  98  stations  in  this 
category,  only  eight  were  worse  off 
in  1951  than  in  1950.  The  others 
either  decreased  losses,  got  into 
the  black  or  improved  profit  posi- 
tions. (See  Table  III.) 

Table  III 

CHANGES  IN  INCOME  BETWEEN  1950  AND 
1951  OF  96  TV  STATIONS  IN  OPERA- 
TION FOR  FULL  YEAR  DURING 
1950  AND  1951 

Number  of 

Stations  Reporting  Stations 
Increased  loss  in  1951  5 
Decreased  income  in  1951  2 
Income  in  1950  and  loss  in  1951  1 
Decreased  loss  in  1951  6 
Loss  in  1950  and  income  in  1951  33 
Increased  income  in  1951  49 

Total  96 1 

1  Data  not  available  for  two  stations. 

The  1951  report  also  emphasized 
what  a  big-money  business  tele- 
vision is  as  compared  with  its  sis- 
ter service,  radio. 

Total  revenue  of  four  television 
networks  and  108  television  sta- 
tions— the  entire  TV  system — was 
more  than  half  the  total  revenue 
of  $455.4  million  taken  in  by  seven 
radio  networks  and  more  than  2,000 
radio  stations  in  1950.  TV  expenses 
were  almost  half  of  radio  expenses 
in  1951.  TV  profits,  however,  were 
more  than  two-thirds  of  total  ra- 
dio profits.* 

It  takes  money  to  make  money 
in  TV.  There's  $92.9  million  in- 
vested in  tangible  broadcast  prop- 
erty by  the  four  TV  networks  and 
108  TV  stations,  according  to  the 
FCC's  report.  Of  that  amount 
$37.9  million  has  been  invested  by 
the  networks  and  their  15  owned- 
and-operated  stations.  The  other 
93  stations  have  $55.1  million  tied 
up  in  plants. 

Only  six  stations  have  an  orig- 
inal cost  investment  each  of  less 
than  $200,000;  11  have  a  property 
investment  between  $200,000  and 
$300,000;  21  between  $300,000  and 
$400,000;  14  between  $400,000  and 
$500,000  and  51  over  $500,000. 

FCC  figures  show  a  correlation 
between  the  size  of  the  market 
which  the  TV  station  serves  and 
the  amount  of  money  the  station 
spends  in  building. 

Twenty-nine  stations  in  markets 
of  one  million  population  or  more 
have  an  average  of  $923,716  in- 
vested in  tangible  broadcast  prop- 
erty. The  average  investment  of 
26  stations  in  markets  of  500,000- 
1  million  population  is  $571,242;  of 
25  stations  in  markets  of  250,000- 
500,000  population,  $383,726;  of  11 
stations  in  markets  of  100,000- 
250,000,  $299,334;  of  two  stations 
in  markets  of  under  100,000  popu- 
lation, $277,245. 

Total  TV  revenues  in  1951  came 
from  these  sources:  time  sales, 
$175.3    million;    talent    sales  and 


All  radio  figures  are  preliminary 
estimates  by  FCC  subject  to  refine- 
ment. Final  radio  financial  data  has 
not  yet  been  computed. 


commissions,  $33  million;  sale  of 
program  material  and  services, 
$27.4  million. 

Time  sales  were  broken  down 
like  this:  Network,  $97.6  million, 
up  177%  over  1950;  spot,  $59.7 
million,  up  139%;  local,  $51.3  mil- 
lion, up  69%.  (These  dollar  figures 
add  up  to  more  than  the  total  time 
sales  above  because  the  FCC  ex- 
tracts agency  commissions  from 
total  time  sales  but  not  from  the 
individual  network-spot-local  cate- 
gories.) 

Excluding  the  15  stations  owned 
and  operated  by  networks,  the  av- 
erage TV  station  in  1951  took  in 


$1,145,950  in  time  sales,  $265,457 
from  network  business,  $453,980 
from  spot,  and  $426,513  from  local. 
.  After  deduction  of  commissions 
to  agencies,  sales  representatives, 
etc.,  its  net  revenue  from  time 
sales  was  $990,498.  Additionally  it 
took  in  $58,852  from  talent  sales 
and  $104,440  from  "sundry  broad- 
cast revenues"  including  sale  of 
program  services. 

This  average  station  put  out 
$824,574  in  expenses,  broken  down 
this  way:  Technical  costs,  $171,839; 
program    costs,    $359,974;  selling 

(Continued  on  page  31) 


TOTAL  TV  REVENUE  IN  1951  DOUBLED  THAT  OF  '50 


TV  revenue  is  scooting  sky- 
ward, 1951  volume  being 
twice  that  of  1950  and  seven 
times  that  of  1949  ($34.4 
million).  This  revenue  is  di- 
vided among  four  networks, 
108  stations. 


75%  CAME  FROM  TIME  SALES,  REST  FROM  PROGRAMS 


Time  sales,  shown  at  right, 
are  after  commissions  to 
agencies,  representatives,  etc. 
Figure  is  the  actual  amount 
rung  up  by  networks  and  sta- 
tions. Others  are  net  figures 
too. 


1  4175.3 


$33.0 


sale  of  program, 
material     Kjg  $27.4 
or  service 


NETWORK  LEADS  TELEVISION  TIME  SALES  CLASSES 


Figures  at  right  are  before 
deduction  for  commissions, 
hence  do  not  add  to  total 
time  sales  figure  in  chart 
above.  Network  sales  in  1951 
were  up  177%  over  1950, 
spot  up  139%,  local  up  69%. 


network 


spot 


local  rs 


$97.6 


IT  TAKES  BIG  MONEY  TO  MAKE  BIG  MONEY  IN  TV 


Here's  comparison  between 
operating  expenses  of  TV 
system— four  networks,  108 
stations— and  of  whole  radio 
system— seven  networks,  more 
than  2,000  stations  (radio 
figures  preliminary  estimate). 
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CAMPAIGN  BUYS  Demos' G0P  Firming  Time 


By  JOHN  OSBON 

CAMPAIGN  planning  increased 
last  week  as  the  major  political 
parties  broke  ground  for  speaking 
stumps  adapted  largely  to  TV  time 
and  station  commitments. 

While  they  declined  to  reveal 
commitments  on  actual  time  pur- 
chases, both  the  Republicans  and 
the  Democrats  were  preparing 
ambitious  speech  schedules  which 
portended  national  and  local  radio- 
TV  coverage  of  unprecedented  de- 
gree. 

This  fact  was  evident  in  the 
tentative  itinerary  set  for  GOP 
candidate  Dwight  Eisenhower  and 
the  opening  commitments  for  Gov. 
Adlai  Stevenson,  Democratic  can- 
didate. 

May  Visit  Only  Larger  Cities 

Emphasis  on  air  travel  for  the 
Presidential  candidates,  however, 
may  restrict  the  radio-TV  itinerary 
to  the  larger  cities.  It  encompasses, 
however,  the  major  television  orig- 
inating points  while  not  affecting 
radio  network  pickups  to  any  ap- 
preciable degree. 

For  a  starter,  the  Democratic 
National  Committee  had  contracted 
for  time  on  CBS-TV  to  carry  Gov. 
Stevenson's  Labor  Day  (Sept.  1) 
speech  in  Detroit  from  1  to  1:30 
p.m.  (EDT).  Time  also  has  been 
set  aside  on  CBS  Radio  for  10:30- 
11  p.m.  that  same  evening. 

Arrangements  call  for  "live" 
coverage  of  Gov.  Stevenson's  ad- 
dress on  perhaps  60  CBS-TV  affili- 
ates— the  full  television  network 
was  ordered — with  possibility  of 
later  kinescope"  recordings  in  other 
cities.  No  radio  coverage  was  con- 
tracted for  at  this  time.  Esti- 
mated TV  time  charges  will  run 
about  $30,000. 

The  evening  segment  was 
ordered  with  President  Truman's 
proposed  talk  from  Milwaukee  in 
mind.  In  the  event  that  the  Chief 
Executive  does  not  speak  over 
radio,  the  period  may  be  used  for 
other  purposes — possibly  for  a  ra- 
dio playback  of  Gov.  Stevenson's 
earlier  address. 

Dixie  Trip  Contemplated 

The  air  itinerary  is  perhaps  more 
closely  associated  with  Gen.  Eisen- 
hower, in  view  of  recent  devel- 
opments. Included  in  the  sched- 
ule, although  not  official,  is  a  trip 
through  Dixie,  with  probable  stop- 
overs in  a  number  of  southern 
TV  cities. 

Among  those  frequently  men- 
tioned are  Atlanta;  Dallas,  Fort 
Worth  and  Houston;  Richmond, 
New  Orleans,  Memphis,  and  Miami 
and  Jacksonville,  Fla.  Most  of  the 
speeches  may  well  originate  from 
airport  locales,  with  local  TV  (and 
radio)  outlets  originating  pickups. 
Alabama  also  was  named  as  a 
"whirlawind  tour"  stop. 

Gen.  Eisenhower  actually  began 
his  campaign  from  Boise,  Ida.,  last 
week,  but  the  first  major  radio-TV 
pickups  Were  slated  for  Philadel- 


phia Sept.  4,  by  NBC  radio  and 
television  9:30-10  p.m.  The  Na- 
tional Federation  of  Young  Re- 
publicans would  arrange  for  the 
originations,  it  was  understood. 

The  full  NBC  radio  and  TV  net- 
works were  ordered,  with  time 
charges  estimated  roughly  at  $60,- 
000.  Delayed  broadcasts  will  be 
furnished  stations  which  are  un- 
able to  carry  live  radio  coverage. 

Campaign  planners  for  both 
nominees  indicated  that  speaking 
schedules  will  adhere  to  radio-TV 
time  commitments — most  of  them 
already  set  but  as  yet  undisclosed. 
Much  timebuying  has  been  con- 
summated between  the  advertising 
agencies  concerned  and  the  Re- 
publican and  Democratic  National 
Committees. 

The  Democratic  National  Com- 
mittee has  emphasized,  however, 
that  actual  dates  and  sites,  to- 
gether with  time  and  stations, 
will  be  announced  only  as  the  time 
nears.  Announcements  will  come 
from  Gov.  Stevenson's  main  cam- 
paign headquarters  in  Springfield, 
111.,  it  was  said. 

The  TV  pattern  was  revealed  by 
Wilson  Wyatt,  Gov.  Stevenson's 
personal  campaign  manager.  He 
said  that  major  speeches  would  be 
keyed  to  television  commitments 
and  that  TV  "will  be  used  heavily," 
adding  that  advance  schedules  have 
been  worked  out.  Commitments 
were  set  by  the  Democratic  Na- 
tional Committee,  working  with  its 
agency,  the  Joseph  Katz  Co. 

Wherever  the  candidates  go, 
radio-TV  newsmen  are  sure  to 
follow.  On  the  Democratic  en- 
tourage, for  example,  production 
and  technical  personnel  will  be  in 
evidence. 

Fry  Accompanies  Tours 

Beginning  with  the  Detroit  ad- 
dress Labor  Day,  Kenneth  Fry, 
radio-TV  director  of  the  national 
committee,  will  make  Presidential- 
elect  tours  with  Gov.  Stevenson. 
He  will  serve  as  advance  contact 
man,  arranging  for  local  radio  and 
television  pickups  at  itinerary 
stops.  Mr.  Fry  will  work  with  key 
administration  officials. 

Additionally,  production  person- 
nel, including  Robert  Swan,  radio- 
TV  director  of  the  Joseph  Katz  Co., 
will  make  the  circuit.  An  entour- 
age of  network  newsmen  will  cover 
both  candidates. 

As  an  example,  two  NBC-TV 
cameramen  have  been  assigned  to 
cover  the  day-by-day  activities  of 
the  Republican  and  Democratic 
Presidential  nominees  from  now 
until  election  night.  NBC  Wash- 
ington cameramen  Irving  Heitzner 
is  in  Denver  to  cover  Gen.  Eisen- 
hower and  NBC  Chicago  camera- 
man Bruce  Powell  is  in  Spring- 
field, 111.,  to  film  the  activities  of 
Gov.  Stevenson.  There  will  be 
other  announcements  as  the  cam- 
paign gets  in  full  swing. 

To  backstop  this  work,  the 
Democratic    National  Committee 


will  enlarge  its  present  staff  opera- 
tions. Mr.  Fry  currently  is  hand- 
ling functions  himself,  and  will 
base  his  operations  from  Spring- 
field. A  similar  appointment  is  in 
the  mill  for  the  GOP  and  Gen. 
Eisenhower  [Closed  Circuit,  Aug. 
18].  Mr.  Fry,  a  former  NBC  exec- 
utive, was  instrumental  in  the  suc- 
cessful campaign  of  President  Tru- 
man in  1948. 

Possibility  of  a  "Lincoln-Doug- 
las" type  TV  debate  between  the 
two  Presidential  candidates  re- 
portedly has  fallen  through.  It  re- 
ceived consideration  in  Gov.  Steven- 
son's headquarters,  largerly  at  the 
suggestion  of  Stephen  A.  Mitchell, 
new  Democratic  National  Commit- 
tee chairman.  But  the  GOP  com- 
mittee chairman,  Arthur  Summer- 
field,  later  announced  that  the  Re- 
publicans wouldn't  buy  the  pro- 
posal. 

"The  Republican  party  is  per- 
fectly capable  of  conducting  its 
own  campaign,"  he  was  quoted  as 
saying.  Reasoning  behind  the  re- 
jection, it  was  said,  is  that  Gen. 
Eisenhower  is  better  known  to  the 
American  public  and  would  have 
more  to  lose  than  gain  in  such 
TV  appearances. 

Amount  Is  Secret 

The  amount  of  campaign  ex- 
penditures remained  a  guarded 
secret  in  each  party  headquarters 
last  week.  Only  when  the  actual 
speeches  are  announced — and  the 
extent  of  radio  and  video  coverage 
is  known — will  there  be  any  clear 
intimation  of  precise  figures. 

The  Democrats  claim  they  have 
purchased  "hundreds  of  thousands 
of  dollars"  worth  of  "choice  time." 
The  Republicans  make  no  such 
claim,  but  intimate  they're  not 
far  behind  in  lining  up  segments 
during  September,  October,  and 
early  November. 

But  when  the  smoke  of  the  cam- 
paigns clears  away,  statistics  will 
reveal  that  each  national  commit- 
tee has  expended  at  least  $2  million 
on  radio-TV  commitments  —  and 
that,  in  effect,  each  political  party 
will  have  spent  in  excess  of  $3  mil- 
lion, with  purchases  of  allied  groups 
for  radio-TV  time  segments  taken 
into  consideration.  The  figure  will 
be  still  higher  with  time  purchases 
by  local  and  state  political  groups. 

There  is  no  indication  that  either 
party  has  actually  signed  many 
contracts  for  network  time.  None 
of  the  radio  networks  had  reported 
any  purchases  by  the  national 
committees  for  this  October.  (See 
separate  story.)  The  committees, 
themselves,  have  referred  to 
"blanket  contracts"  and  "lining  up 
time." 

Frank  McKinney,  retiring  Demo- 
cratic committee  chairman,  said 
last  week  that  the  Democrats  had 
spent  $1.6  million  for  radio-TV 
time.  He  later  modified  the  amount 
to  $1.5  million  in  reporting  on  the 
status    of    the    party's  treasury. 


Cool  Candidates 

NBC  late  last  week  received 
negative  replies  from  repre- 
sentatives of  both  Gov.  Adlai 
Stevenson  and  Gen.  Dwight 
Eisenhower,  Democratic  and 
Republican  Presidential 
candidates,  respectively,  on 
its  offer  of  use  of  NBC  radio 
and  television  facilities  for  a 
debate  on  campaign  issues. 
In  a  telegram  to  both  Presi- 
dential aspirants,  Joseph  H.  J 
McConnell,  NBC  president, 
stated  he  made  the  offer  be- 
cause of  persistent  reports 
that  such  a  debate  was  under 
consideration. 


Whether  this  amount  is  subl 
stantially  correct  was  not  knownl 
Time  contracted  for  is  to  includ<| 
a  full  hour  on  radio-TV  Electioi 
Eve,  with  the  format  undeterminec 

The  TV  role  of  the  three  majoM) 
protagonists  —  Gen.  EisenhoweiiT 
Gov.  Stevenson  and  President  Tru| 
man — has  emerged  for  a  round  o? 
speculation  the  past  fortnight.  A  J 
might  be  expected,  there  are  twq 
schools  of  thought  in  each  camj 
on  TV  appearances. 

Gen.  Eisenhower  is  flanked  bj  I 
James  Hagerty,  a  press  secretary*  ! 
on  loan  from  New   York's  Govi1 
Thomas   E.   Dewey.     Mindful  ol 
Gov.  Dewey's  success  through  T^ 
in  the   1950  gubernatorial  drive,BJ| 
Mr.  Hagerty  may  well  try  to  per- J 
suade  the  General  to  follow  thej1 
same  course — bring  himself  period-'l 
ically  into  the  living  rooms  of  tele-fl* 
viewing  America  with  a  question- 
and-answer    format  program,! 
Doubtless,  there  are  others  in  the\ 
Eisenhower  camp  who  would  pre- 
fer to  play  it  straight — steer  away|f 
from  spontaneous  programs. 

It  is  anticipated  that  Gen.  Eisen- 
hower will  make  the  final  decision. 
He  already  has  demonstrated  that 
he  can  acquit  himself  well  in  ex- 
temporaneous speaking.  Whether 
he  personally  rejected  the  idea  of 
TV  debates  with  Gov.  Stevenson 
is  not  known. 

On  the  Democratic  side,  Gov. 
Stevenson  may  be  persuaded  to  ap- 
pear frequently  before  video  cam- 
eras because  of  his  telegenic  and 
oratorical  personality.  Such  a  sug- 
gestion has  been  advanced  by  Sens. 
Blair  Moody  (D-Mich.)  and  Mike 
Monroney  (D-Okla.).  The  latter 
suggested  a  weekly  15-minute 
question-and-answer  program 
which  as  a  series  could  run  well 
over  $500,000,  according  to  some 
estimates. 

Gov.  Stevenson,  who  has  relin- 
quished interest  in  a  television  sta- 
tion application,  is  no  stranger  to 
Illinois  televiewers.  He  has  ap- 
peared on  a  series  of  monthly  tele- 
cast reports  aimed  at  the  people 
of  Illinois. 

The  current  feeling  on  Mr.  Tru- 
man is  that  he  should  taper  off  on 
speeches  until  well  after  Labor 
Day,  then  deliver  a  few  "give-'em- 
hell"  talks  on  radio  and  TV  in 
selected  and  strategic  areas. 
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TRANSIT  FM 


FCC  Dismisses  TRA  Complaint 


[  PROTEST  of  Transit  Riders  Assn. 
I;  Inc.  against  renewal  of  license  for 

WWDC-FM  Washington,  Transit 
I  Radio  outlet  there,  was  dismissed 

by  FCC  last  Thursday  on  grounds 

the  riders'  group  is  not  a  "party 
i  in  interest"  within  the  meaning  of 
|  the  Commission's  rules  [B*T,  Aug. 

11]. 

v  Comr.  E.  M.  Webster  dissented 
from   the   majority   opinion  and 
stated  "the  public  is  entitled  to 
loiow  .  .  .  whether  transitcasting 
is   broadcasting   or  point-to-point 
communications  and  whether  such 
~  operation  is  in  the  public  interest, 
or  is  being  carried  on  solely  for 
fl  the    purpose    of    furthering  the 
~\  private  interest  of  the  operator." 
f     Comr.  Frieda  B.  Hennock,  in  a 
f1  concurring  opinion,  said  "transit- 
i!  casting"  and  the  other  specialized 
w  FM  operations  "raise  serious  legal 
th.  and  policy  questions"  and  called 
t*i  for  prompt  and  complete  investiga- 
i  tion  by  the  Commission  of  the  over- 
i/j  all  problem.  She  held  TRA's  peti- 
i  tion  is  adequate  basis  to  call  such 
m  a  hearing. 

j|     Meanwhile,  TRA  counsel  Carl  L. 
Shipley  stated  the  case  would  be 
appealed  to  the  courts.  Earlier  on 
Thursday  he  had  filed  a  counter- 
I  reply  to  the  WWDC-FM  answer 
,|l  to  the  TRA  protest,  presented  the 
!  Commission  on  Monday  by  Pier- 
1  son  &  Ball,  counsel  for  WWDC- 
|  FM.   Neither  the  WWDC-FM  an- 
|.|  swer  nor  the  TRA  counter-reply 
were  acknowledged  in  the  FCC's 
ruling,  a  memorandum  opinion  and 
order  in  which   Comr.   Rosel  H. 
Hyde  did  not  participate, 
b     Also  on  Thursday,  another  pro- 
jftest  of  the  WWDC-FM  renewal 
\  was   filed   with   the  Commission, 
r  The  petition,  supporting  the  TRA 
j  complaint,  was  tendered  by  Harry 
y  S.  Barger,  Washington  attorney, 
i  who  at  one  time  was  chief  inres- 
t  tigator  for  the  Rep.  Eugene  Cox 
I  (D-Ga.)  probe  of  the  FCC  when 
James  Lawrence  Fly  was  its  chair- 
man. 

The  WWDC-FM  license  renewal 
was  granted  without  comment  by 
the  Commission  several  weeks  ago 
along  with  license  renewals  for  16 
other  transitcasting  and  functional 
music  FM  stations  [B«T,  Aug.  4]. 

Transitcasting  already  has  been 
to  the  Supreme  Court  and  won  its 
case,  but  this  was  on  the  free 
speech  issue  of  "forced  listening" 
[B»T,  June  2]  and  not  whether 
transit  radio  is  properly  a  broad- 
cast service  within  meaning  of  the 
Communications  Act  or  the  FCC's 
rules,  the  issue  now  raised  by  TRA. 

In  its  opinion,  the  Commission 
majority  noted  "the  gravamen  of 
the  protest  lies  in  the  transitcast- 
ing operation  of  the  station.  Prot- 
estant asserts  that  it  'is  an  organ- 
ization composed  of  taxpaying 
members  of  the  public  who  neces- 
sarily travel  on  vehicles  of  the 
Capital  Transit  Co.  which  are 
equipped  with  loud  speakers  over 
which  are  heard  programs  and  ad- 
vertising messages  broadcast  via 


the  facilities  of  licensee  WWDC- 
FM.' 

"Pointing  up  contractural  ar- 
rangements between  Capital  Trans- 
it Co.,  the  intermediary,  Washing- 
ton Transit  Radio  Inc.,  and  the 
station,  by  which  the  latter  is  re- 
quired to  furnish  programs  to  the 
transit  vehicles  for  a  specified  por- 
tion of  the  broadcast  day,  prot- 
estant  alleges  that  the  grant  of 
the  station's  renewal  application 
violates  the  Communications  Act 
and  the  Commission's  Rules  and 
Regulations  for  the  following  rea- 
sons: 

"(1)  The  transitcasting  operation 
is  not  'broadcasting'  but  point-to- 
point  communication  in  that  it  is 
designed  for  specific  transit  riders; 
(2)  it  is  a  'private  interest'  opera- 
tion since  the  licensee  has  contract- 
ed to  operate  from  7  a.m.  to  7  p.m.  not 
for  the  general  public  but  for  the 
exclusive  benefit  of  Washington  Tran- 
sit Radio  Inc.,  an  organization  en- 
gaged solely  in  the  business  of  com- 
mercial exploitation  of  the  captive 
audiences  on  transit  vehicles;  (3) 
the  grant  of  a  renewal  to  WWDC- 
FM  violates  Sec.  307(b)  of  the  Act 
since  it  represents  neither  a  'fair,' 
an  'efficient,'  nor  an  'equitable'  dis- 
tribution of  radio  services  among  the 
various  communities;  (4)  the  transit- 
casting  operation  violates  the  spirit 
and  underlying  policy  of  the  Chain 
Broadcasting  and  other  regulations — ■ 
in  particular  Sees.  3.231,  3.232,  3.234 
and  3.241,  and  thus  contravenes  the 
public  interest;  (5)  the  licensee,  by 
engaging  in  an  arrangement  to  pro- 
gram to  audiences  composed  of  a 
special  class  of  involuntary  listeners, 
is  participating  in  an  enterprise 
which  is  injurious  to  the  health  of 
protestant's  members,  and  thus  con- 
trary to  the  public  interest;  and 
(6)  misrepresentations  by  the  licensee 
as  to  material  facts  in  obtaining  its 


license  in  1946  suggest  the  neces- 
sity of  a  hearing  to  determine  the 
seriousness  of  such  misrepresenta- 
tions and  the  possibility  of  others. '^ 
The  Commission  majority,  to 
show  why  it  considered  TRA  not 
a  "party  in  interest,"  recited  legis- 
lative history  of  the  McFarland 
bill  pertinent  to  Sec.  309(c)  of  the 
Communications  Act.  Citing  the 
Senate  report  on  the  bill,  FCC 
noted  that  Congress  intended  to 
preclude  unqualified  protests  which 
would  unduly  delay  proper  grants, 
but  the  rights  of  certain  parties  to 
intervene  on  the  grounds  of  elec- 
trical interference  or  economic  in- 
jury have  been  protected  by 
Supreme  Court  rulings,  respec- 
tively the  KOA  and  Saunders  Bros, 
cases. 

"It  is  perfectly  evident,  there- 
fore, that  while  Congress  was  in- 
tent on  protecting  'legitimate'  in- 
terests, it  was  equally  careful  to 
see  to  it  that  the  administrative 
and  judicial  processes  did  not  be- 
come clogged  through  a  require- 
ment that  every  protest  must  be 
entertained  no  matter  by  whom 
filed,"  the  FCC  ruling  stated. 

It  continued,  "While  electric  in- 
terference and  economic  injury 
may  not  be  the  only  bases  upon 
which  to  found  an  interest,  it  is 
significant  that  by  their  mention 
clear  evidence  was  given  of  the 
type  of  factual  situation  which 
must  be  present  to  elevate  a  party 
to  the  status  of  one  having  a 
'legitimate'  interest  in  a  Commis- 
sion action." 

The  ruling  recited  further: 
Nothing  in  its  description  of  itself 
as  an  organization  composed  of  mem- 
bers of  the  public  who  must  ride 
transit  radio  vehicles  permits  a  finding 
that  it  is  a  "party  in  interest"  as 
that  term  has  been  developed  by  the 


TV  Income  and  Outgo 

(Continued  from  page  29) 


costs,  $62,468;  general  and  admin- 
istrative costs,  $230,293. 

The  average  station  wound  up 
with  a  profit  of  $329,216  before 
federal  income  tax. 

Averages  can,  however,  be  mis- 
leading. The  report  showed  that  of 
all  TV  stations,  including  the  15 
which  networks  own,  four  made  a 
profit  before  federal  income  tax  of 
$1.5  million  or  more  each,  seven 
made  between  $1  million  and  $1.5 
million,  12  between  $600,000  and 
$1  million,  15  between  $400,000 
and  $600,000,  23  between  $200,000 
and  $400,000,  16  between  $100,000 
and  $200,000,  and  15  less  than 
$100,000. 

Three  lost  less  than  $100,000, 
four  lost  between  $100,000  and 
$200,000,  three  between  $200,000 
and  $400,000,  two  between  $400,000 
and  $800,000,  and  two  lost  more 
than  $800,000.  (Data  for  two  sta- 
tions were  not  complete.) 

Of  the  92  stations  reporting 
profitable  operations,  39  are  in 
one-station  markets,  19  in  two- 
station  markets,  22  in  three-station 


markets,  eight  in  four-station  mar- 
kets, and  four  in  seven-station 
markets. 

Of  those  that  lost  money  in 
1951,  one  is  in  a  one-station  mar- 
ket, three  in  two-station  markets, 
two  in  three-station  markets,  none 
in  a  four-station  market,  and  eight 
in  the  seven-station  markets,  Los 
Angeles  and  New  York.  (Data  for 
two  Los  Angeles-New  York  sta- 
tions are  not  available.) 

Twelve  of  the  country's  63  TV 
markets,  having  46  of  the  coun- 
try's 108  stations,  received  three- 
fifths  of  the  total  TV  revenue. 
New  York  (seven  stations)  was 
first  with  $22.9  million,  Los  An- 
geles (seven  stations)  second  with 
$13.4  million,  Chicago  (four)  $12.9 
million,  Philadelphia  (three)  $8.7 
million,  Detroit  (three)  $6.7  mil- 
lion, Cleveland  (three)  $4.8  mil- 
lion, Baltimore  (three)  $3.9  mil- 
lion, Cincinnati  (three)  $3.8 
million,  Washington  (four)  $3.7 
million,  San  Francisco  (three)  $3.6 
million,  Columbus,  Ohio  (three) 
$2.3  million,  Atlanta  (three)  $1.6 
million. 
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legislative  history  and  the  applicable 
Commission    and    court  decisions. 

When  the  description  is  examined  in 
connection  with  the  grounds  for  pro- 
test, this  conclusion  is  reinforced,  since 
protestant  sets  forth  no  grounds  that 
are  not  shared  by  it  with  all  other 
members  of  the  listening  public. 

And  the  legislative  history  makes  it 
abundantly  clear  that  the  provision  is 
not  intended  to  permit  a  protest  and 
resultant  hearing  by  every  member 
of  the  listening  public  who  feels  ag- 
grieved —  however,  genuinely  —  by  a 
Commission  action. 

As  put  by  the  Supreme  Court  in 
considering  the  provision  of  the  Trans- 
portation Act  of  1920  that  an  injunc- 
tive suit  may  be  instituted  by  any 
"party  in  interest,"  "Such  a  suit  can- 
not be  instituted  by  an  individual  un- 
less he  'possesses  something  more  than 
a  common  concern  for  obedience  to 
law.'  The  general  or  common  interest 
finds  protection  in  the  permission  to 
sue  granted  to  public  authorities." 
Singer  &  Sons  v.  Union  Pacific  R.  Co., 
311  U.  S.  295,  303-304. 

Nor  is  the  situation  changed  in  any 
respect  by  protestant's  general  asser- 
tion, standing  alone,  that  the  station's 
operation  is  injurious  to  the  health 
of  some  of  its  members.  For,  without 
passing  upon  the  sufficiency  of  such 
an  assertion  if  appropriately  made,  it 
is  clear  that  as  presently  set  forth,  it 
fails  to  meet  the  standard  of  particu- 
larity explicit  in  Section  309(c). 

"We  wish  to  emphasize,  how- 
ever," the  majority  concluded, 
"that  our  processes  take  specific 
cognizance  of  the  right  of  the  gen- 
eral public  to  complain  to  us — and 
that  those  complaints,  where  meri- 
torious, are  given  careful  considera- 
tion. (See  e.g.,  Sees.  1.723  and  1.727 
of  our  Rules.)  The  rationale  of  this 
decision  is  based  upon  the  explicit 
requirements  of  the  particular  sec- 
tion of  the  Act  invoked  by  the 
protestant  in  its  formal  attempt 
to  have  us  set  aside  our  prior  grant 
without  a  hearing." 

In  his  dissent,  Comr.  Webster 
stated : 

It  is  my  opinion  that  the  protes- 
tant's interest  in  this  case  is  sufficiently 
legitimate  to  make  it  a  "party  in  in- 
terest" as  contemplated  by  Section 
309(c)  of  the  Communications  Act. 
And,  being  a  "party  in  interest,"  I 
think  this  Association,  as  well  as  the 
FM  interests  and  the  general  public 
is  entitled  to  know,  among  other 
things,  whether  transitcasting  is  broad- 
casting or  point-to-point  communica- 
tions and  whether  such  operation  is 
in  the  public  interest,  or  is  being  car- 
ried on  solely  for  the  purpose  of  furth- 
ering the  private  interest  of  the  oper- 
ator. Moreover,  a  serious  question 
which  should  be  determined  is  whether 
or  not  the  "Beep"  operation,  which 
makes  transitcasting  possible,  involves 
the  transmission  of  an  unauthorized 
signal  in  the  broadcast  band. 

The  Commission  was  not  engaging 
in  an  idle  gesture  when  Capital  Broad- 
casting Company,  licensee  of  Station 
WWDC-FM,  was  placed  on  temporary 
license  approximately  two  years  ago. 
That  step  was  taken  only  after  long 
and  serious  discussion  of  the  transit- 
casting  problem.  During  the  many 
months  which  have  elapsed  since  this 
action  was  taken  no  study  has  been 
made  of  the  matter  and  no  hearing 
held.  And  now,  without  explanation  of 
its  inaction  in  this  regard  over  a  period 
of  two  years,  the  Commission  has 
granted  a  regular  renewal  of  license 
to  Station  WWDC-FM,  thereby  "wash- 
ing out"  the  issues  in  question. 

I  am  not  without  sympathy  for  the 
position  in  which  that  station  found 
itself,  and,  conceivably,  after  a  study 
and  hearing  on  the  subject,  I  might 
either  join  the  majority  in  deciding 
that  the  license  should  be  renewed,  or 
vote  to  authorize  the  "Beep"  opera- 
tion if  necessary  and  institute  rule- 
making proceedings  which  would  permit 
the  station  to  engage  in  point-to-point 
communication  if  it  was  determined 
that  this  is  the  true  nature  of  the  oper- 
ation in  question.  However,  it  is  my 
thought  that,  before  the  Commission 
properly  can  take  any  position  with 
respect  to  transitcasting,  a  detailed 
study  thereof  is  mandatory. 

Accordingly,  I  feel  compelled  to  ex- 
press the  oninion  that  the  Commission 
erred  in  the  manner  in  which  this 
matter  was  handled  and  in  denying 
the  protestant  the  right  to  be  heard  in 
connection  therewith. 

Comr.  Hennock,  in  her  concur- 
ring opinion,  stated  "I  believe  that 
( Continued  on  page  89 ) 
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Network  Fall  Sales 

(Continued  from  page  23) 

total  included  a  three-hour  "foot- 
ball roundup"  sponsored  by  Gen- 
eral Electric  Co.  and  considerable 
regional  business  sold  on  a  limited 
network  basis. 

"Our  fall  business  picture  is 
more  than  just  encouraging,"  he 
said,  "and  we  fully  anticipate  that 
our  billings  for  the  final  quarter 
of  1952  will  top  those  of  1951.  We'll 
probably  have  news  soon  on  more 
new  nighttime  business  which  will 
put  us  well  over  our  mark  of  last 
year." 

Mr.  Karol  also  pointed  out  that 
it  still  is  too  early  to  ascertain 
what  effect  the  new  CBS  Radio 
rate  schedule,  which  becomes  effec- 
tive today  (Monday),  will  have  on 
new  time  sales. 

NBC  Billings 

"As  of  this  date,  NBC  has 
booked  16%  more  radio  business 
for  fall,  in  terms  of  network  option 
time  sold,  than  at  this  same  time 
last  year,"  John  K.  Herbert,  NBC 
vice  president  in  charge  of  radio 
and  TV  network  sales,  said  Thurs- 
day. "In  terms  of  total  sponsored 
hours  sold  —  including  network 
option  and  station  time  periods 
combined  —  the  network  is  8% 
ahead  of  last  year." 

Although  the  tabulation  shows 
NBC  some  six  hours  behind  last 
year  in  the  daytime  and  four  and 
a  half  hours  at  night,  it  was 
learned  that  since  the  table  was 
prepared  several  hours  of  new 
business  have  come  in  and  will  be 
announced  shortly. 

Mr.  Herbert  said  NBC  antici- 
pates for  the  coming  fall  and 
winter  season  that  "our  present 
gains  will  be  increased  still  further, 
with  more  advertisers  coming  in. 
Advertisers  today  are  more  con- 
vinced than  ever  that  radio  re- 
mains the  'bonanza'  mass  adver- 
tising medium  in  terms  of  delivered 
mass  audiences,  low  cost  per  thou- 
sand values   and  sales  effective- 


CANADIAN  RATES 

Cards  Reflect  Increase 

INCREASE  in  the  average  rate 
of  all  Canadian  AM  independent 
stations  is  recorded  in  the  1952-53 
rate  book  for  all  Canadian  sta- 
tions, according  to  sales  director 
Pat  Freeman  of  the  Canadian 
Assn.  of  Broadcasters.  " 

With  all  new  rate  cards  out 
now,  a  compilation  shows  that  over 
the  1951-52  rates  there  is  an 
average  increase  of  6.9%  on  one 
minute  Class  A  announcements, 
and  6.03%  on  the  hourly  rate  of 
Class  A  time  on  all  Canadian  sta- 
tions. This  now  works  out  to  a 
total  of  $1,249.60  for  all  134  in- 
dependent stations  for  one  minute 
Class  A  time,  or  an  average  of 
$9.33.  On  hourly  Class  A  time 
the  rate  for  all  stations  is  $9,726.08, 
or  $72.58  for  the  average  of  the 
134  stations, 
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AD  REVIEW  BOARD 

Formed  in  Los  Angeles 

LOS  ANGELES  Adv.  Board  of 
Review,  believed  the  first  of  its 
kind  in  the  country,  was  organized 
in  that  city  Tuesday  as  a  "high 
court"  to  keep  advertising  free 
from  false,  fraudulent  and  illegal 
claims. 

Need  for  the  board  was  pointed 
up  by  its  chairman,  W.  G.  Paul, 
president  of  the  Los  Angeles  Stock 
Exchange  and  director  of  the 
Better  Business  Bureau,  who  de- 
clared, "The  keen  competition  of 
the  post-war  period  has  prompted 
advertisers  to  adopt  practices 
which,  if  unchecked,  may  reach 
proportions  as  threatening  to  ad- 
vertising as  the  unbridled  practices 
were  40  years  ago." 

The  board  counts  some  50  mem- 
bers representing  advertisers,  ad- 
vertising agencies  and  media,  in- 
cluding radio  and  TV.  Panels, 
drawn  from  the  board  but  not  com- 
petitors of  the  accused,  will  hear 
complaints  brought  to  their  atten- 
tion by  the  Better  Business  Bureau. 

Some  25  advertising  and  trade 
groups  already  have  subscribed  to 
the  board  and  will  provide  mem- 
bers for  the  panels. 

Mr.  Paul  said  if  the  board  finds 
advertising  matter  objectionable  it 
can  use  "persuasion  and  publicity" 
in  attempting  to  have  it  changed. 
Better  Business  Bureau,  however, 
first  will  attempt  to  persuade  the 
advertiser  and  his  agency  to  change 
the  practice  before  the  board  is 
called. 

The  organization  meeting  in  the 
Biltmore  Hotel  was  attended  by 
members  of  the  Better  Business 
Bureau;  the  Los  Angeles,  Holly- 
wood and  Pasadena  Ad  clubs; 
Southern  California  Chapter  of 
the  Adv.  Agencies  Assn.  of  Amer- 
ica, and  Los  Angeles  Ad  Women 
Inc. 
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COPYRIGHT  HONORS 

ASCAP  Publishes  Essays 

PUBLICATION  of  the  fourth 
"Copyright  Law  Symposium,"  con- 
taining four  essays  on  copyright 
law  submitted  in  the  Nathan 
Burkan  Memorial  Competition,  was 
announced  last  week  by  the  Ameri- 
can Society  of  Composers,  Authors 
&  Publishers.  The  competition 
honors  the  late  Nathan  Burkan, 
authority  on  copyright  law,  who 
helped  found  ASCAP  and  served  as 
its  general  counsel  until  his  death. 

The  published  papers,  selected 
from  student  entries  from  leading 
law  schools  throughout  the  U.  S., 
are: 

v.  "InJoac??  on  Copyright  Protection," 
by  Melville  B.  Nimmer,  Harvard  U 
Law  School;  "The  Compulsory  Manu- 
facturing Provision:  An  Anachronism 
in  the  Copyright  Law,"  by  Clinton  R 
Ashford,  U.  of  Michigan  Law  School- 
The  Doctrine  of  Moral  Right  and 
American  Copyright  Law:  A  Proposal," 
by  Arthur  S.  Katz,  New  York  U.  Law 
School,  and  "Copyrights  and  the  In- 
S,?^?,  Tax  Problem,"  by  Charles  O. 
Whitley,  Wake  Forest  (N.  C.)  School 
of  Law. 


,  ?-  "  J 


0n  the  dotted  line  . 


SPONSORSHIP  of  U.  of  Minnesota  football  broadcasts  on  WLOL  Minneapolis 
sst  by  (seated,  center)  Harry  G.  Lindquist,  pres.,  Minnesota  Federal  Savings 
&  Loan  Assn.  Looking  on  (I  to  r)  Dick  King,  WLOL  acct.  exec;  Arnold  M. 
Neimeyer,  Arnold  M.  Neimeyer  &  Assoc.  agency;  Dick  Enroth,  WLOL  sp.  dir. 


FOOTBALL  also  captures  attention  of 
Sinclair  Refining  Co.  whose  distribu- 
tor, Vern  Herzog  (center),  signs  for 
broadcasts  of  Idaho  State  College- 
Pocatello  High  School  games  on  KJRL 
Pocatello,  Ida.  Watching  are  Russ 
Petersen  (I),  Sinclair  dist.  mgr.,  and 
Roger  L.  Hagadone,  KJRL  mgr. 


CONTRACT  for  Reveille  With  Beverly 
on  KDB  Santa  Barbara,  KXOA  Sacra- 
mento and  KXOC  Chico  (all  Calif.) 
signed  by  Lincoln  Dellar  (I),  owner- 
operator  of  stations,  in  presence  of 
Jean  Hay,  Reveille  m.  c,  and  Fred 
Hall,  KDB  prog.  dir. 


13-WEEK  pact  for  64  half-hour  seg- 
ments on  KLZ  Denver  is  bought  by 
Western  Appliance  Corp.  (dist.).  L 
to  r:  Berry  Long,  KLZ  local  sis.  mgr.; 
George  Thompson,  Western  gen. 
mgr.;  Don  Thompson,  Western  adv. 
mgr. 


HOTEL  contract  for  ABC's  Martin 
Agronski  on  WLAN  Lancaster,  Pa.,  is 
completed  by  (I  to  r):  Stan  Baker, 
WLAN  slsmn;  Paul  Heine,  mgr., 
Hotel  Brunswick  that  city;  Frank  H. 
Altdoerffer,  WLAN  owner-gen.  mgr. 
Jean  Ford,  hotel's  pub.  rel.  dir. 


HOUGH-WYLIE  Co.  signs  26-week  contract  for  three  quarter  hours  weekly  of 
Grady  Cole  Time  on  WBT  Charlotte  to  support  1953  CBS  Columbia  TV  set 
line.    L  to  r:  W.  T.  Winter,  southern  sis.  mgr.,  CBS  Columbia;  Mr.  Cole; 
Frank  Hough,  signing  pact,  and  Ben  McKinnon,  WBT  local  sis.  rep. 


CBS-COLUMBIA 

TELEVISION 


"WITH  THE 
COMPLIMENTS 

of  WHO, 

MA'AM!" 


Yes  —  that  headline  is  misleading.  Rather  than 
giving  premiums  or  prizes  here  at  WHO,  we  are 
building  tremendous  good-will  by  helping  various  com- 
munity organizations  throughout  Iowa  to  get  some  of  the 
things  they  want.  New  dishes  for  the  P.T.A.  Uniforms 
for  the  High  School  Band.  Christmas  toys  for  various 
child-welfare  groups.  Etc.,  etc.,  etc. ! 

For  instance,  we  quote  from  the  Britt,  Iowa  News- 
Tribune  of  March  5,  1952: 

"It  is  evidently  worth  something  to  fill  WHO  talent 
performers  with  a  good  duck  dinner  to  get  the  best 
results  in  entertainment.  Mrs.  O.  W.  Friedow  took 
the  personnel  of  the  WHO  Talent  Show  to  her  country 
home  and  served  them  a  fine  duck  dinner  Thursday 
evening  just  before  their  appearance  at  the  school 
auditorium  in  a  show  sponsored  by  the  Congregational 
Workers  Guild.  At  the  auditorium,  a  stream  of  folks 
moved  into  the  lobby  and  'crashed'  the  doors  as  early 
comers.  By  7:15  the  main  auditorium  was  filled  and 
the  bleachers  offered  the  next-best  'roost',  after  which 
chairs  were  carried  in  to  take  care  of  the  overflow. 
About  700  people  were  seated.  The  various  songs  and 
farces  followed  one  after  another  without  any  inter- 
mission. The  crowd  was  kept  in  an  uproar  of  laughter 
for  two  hours.  The  Workers  Guild  was  well  pleased 
with  both  entertainment  and  receipts." 


Just  a  local  news  item  —  but  full  of  the  stuff  that  makes 
loyal  and  friendly  listeners  for  WHO  —  responsive 
listeners  for  WHO  advertisers. 

WHO  shows  are  produced  in  Iowa  communities  under 
auspices  of  local  non-profit  organizations.  This  has 
been  going  on  for  years.  WHO  has  helped  hundreds 
of  community  groups  to  raise  money  for  local  needs, 
with  the  result  that  literally  tens  of  thousands  of 
families  have  become  our  personal  friends. 

Is  it  any  wonder  that  WHO  is  listened-to  regularly  by 
69.4%  (daytime)  of  all  radio  families  in  Iowa?  For  the 
complete,  amazing  story,  contact  WHO  or  Free  &  Peters ! 


WIKI© 

*  for  Iowa  PLUS  + 

Des  Moines  .  .  .  50,000  Watts 


Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


FREE  &  PETERS,  INC. 
National  Representatives 


AT  contract-signing  ceremonies  for  the  merger  of  WCCO  and  WTCN-TV, 
both  Minneapolis-St.  Paul,  into  WCCO-AM-TV  [B*T,  Aug.  4]  were  (seated, 
I  to  r)  ex-diplomat  Robert  Butler,  head  of  Minnesota  Television  Public  Serv- 
ice Corp.,  which  owns  WTCN-AM-FM;  William  J.  McNally,  board  chairman. 
Midwest  Radio-Television  Inc.,  new  owner  of  WCCO-AM-TV;  Robert  B.  Ridder, 
Midwest  president,  and  Howard  S.  Meighan,  CBS  Inc.  vice  president  and  gen- 
eral executive;  (standing,  I  tor)  are  Sherman  K.  Headley,  WCCO-TV  operations 
director;  Gene  Wilkey,  former  WCCO  general  manager  who  joins  CBS  in  New 
York;  Wood  Foster,  attorney;  Al  Lethert,  secretary,  WTCN-AM-FM;  Peter 
Andrews,  attorney;  W.  T.  Doar  Jr.,  Midwest  board  director  and  secretary; 
Samuel  Lipschultz,  attorney  and  WTCN-AM-FM  board  director;  Larry  Haeg, 
new  WCCO  manager;  F.  Van  Konynenburg,  WCCO-AM-TV  general  manager; 
Edward  Smith,  WTCN-AM-FM  manager;  Milton  Neaman,  CBS  attorney;  W.  J. 
Flynn,  CBS  accountant;  John  M.  Sherman,  technical  director  of  WCCO-TV, 
and  Henry  Dornsief,  WCCO-TV  business  manager. 


NEW  management  heads  at  WCCO-AM-TV  chat  with  Mr.  Wilkey,  (3rd  from 
left)  who  is  soon  to  leave  for  New  York.  Pictured  are  (I  to  r)  Messrs.  Haeg, 
McNally,  Wilkey,  Van  Konynenburg  and  Ridder. 


CBS  Rates 

(Continued  from,  page  25) 

WJR  Detroit,  whose  officials  were 
among-  the  foremost  opponents  of 
the  move;  KRNT  Des  Moines, 
WNOX  Knoxville,  KCBQ  ~  San 
Diego  and  WNAX  Yankton,  S.  D. 

These  stations,  along  with 
affiliates  outside  continental  U.  S., 
do  not  get  the  projected  increase 
in  Monday-thrbugh-Friday  daytime 
rates,  and  their  gross  billings  for 
all  network  programs  —  whether 
billed  at  the  day,  night,  or  transi- 
tion rates — will  earn  dollar  volume 
discount  at  the  percentages  applic- 
able to  day-rate  billings  (except 
that  in  the  case  of  stations  outside 
continental  U.  S.,  the  first  12  per- 
centage points  of  those  discounts 
will  be  disallowed). 

Dollar  Volume  Table 

The  annual  dollar-volume  table 
set  up  in  the  plan  is  as  follows,  as 
between  day  -  rate  billings  and 
night  -  rate  billings  (the  day  and 
transition  rate  discounts  being  ap- 
plicable to  gross  billing  after  de- 
duction of  the  5%  discount  allowed 
on  Monday-through-Friday  day- 
time programs) : 

Day  &  Transition  Night 
Discounts  Discounts 
Gross  Annual  Billing  Per  Cent    Per  Cent 


Less  than  $10,000 

0 

27.5 

10,000  or  more— less  than 

$30,000 

8 

27.5 

S30.000  or  more— less  than 

SI  00,000 

11.0 

32.5 

5100,00   or   more— less  than 

$250,000 

13.5 

34.5 

$250,000  or  more— less  than 

$650,000 

16.0 

36.5 

S65C00   or  more— less  than 

$1,250,000 

18.5 

38.5 

$1,250,000  or  more— less  than 

$1,750,000 

21.0 

40.5 

SI, 750,000   or   more— less  than 

S2, 500, 000 

23.5 

42.5 

52,500,000    or  more 

23.5 

44.5 

(Transition  rates,  which  con- 
tinue to  be  two-thirds  of  the  night 
rates,  apply  to  all  stations  broad- 
casting on  current  New  York  time 
from  6  p.m.  to  6:30  p.m.  and  to 
Pacific  Coast  stations  from  10  p.m. 
to  10:30  p.m.) 

In  the  case  of  programs  broad- 
cast in  9  a.m.  to  1  p.m.  periods 
Monday  through  Friday  (any  day 
or  days),  the  applicable  discounts 
are  reduced  as  follows :  For  those 
periods  between  9  a.m.  and  noon, 
deduct  8  percentage  points  from 
applicable  percentage  figure;  be- 
tween noon  and  12:30  p.m.,  deduct 
6  percentage  points;  and  between 
12:30  and  1  p.m.,  deduct  4  per- 
centage points.  Times  involved  are 
current  New  York  times. 

In  announcing  effectuation  of  the 
plan — which  had  been  worked  out 
by  a  10-man  committee  of  affiliates 
headed  by  George  B.  Storer  of 
Storer  Broadcasting  Co.  in  con- 
junction with  the  network,  which 
had  proposed  a  straight  35r;  cut 
in  evening  rates  —  CBS  Radio 
President  Adrian  Murphy  said: 

"We  are  extremely  gratified  by 
the  overwhelmingly  favorable  re- 
sponse to  the  plan.  .  .  .  This,  and 
the  speed  of  the  response,  reflect 


clearly  the  singleness  of  purpose 
that  is  so  essential  to  the  success- 
ful operation  of  a  nation  wide 
broadcasting  medium.  Needless  to 
say,  we  are  tremendously  appre- 
ciative of  the  fine  spirit  of  co- 
operation which  has  been  evident 
throughout  our  discussions  with 
the  Affiliates  Committee  and  our 
affiliates  as  a  whole." 

Details  of  the  plan  were  sent 
Thursday  night  to  advertisers  and 
agencies  by  John  Karol,  CBS  Radio 
vice  president  in  charge  of  net- 
work sales,  who  termed  the 
changes  a  "re-balancing"  of  day 
and  nighttime  values  and  said  that 
"by  reinforcing  the  network's 
leadership  in  advertising  values, 
our  clients  will  be  able  to  promote 
their  products  with  maximum 
efficiency  in  a  period  of  rising 
costs."  (Also  see  address  by  Mr. 
Karol,  page  25.) 


Karol  Address 

(Continued  from  page  25) 

tention  to  these  'secondary'  sets. 
In  fact,  only  about  one-third  of 
these  sets  are  measured  by  the 
Nielsen  system.  You  can  see,  there- 
fore, that  in  television  homes,  where 
'secondary'  sets  get  especially  big 
play,  the  actual  usage  of  radio  is 
heavily  penalized  by  this  measure- 
ment system. 

"This  fact  is  dramatically  docu- 
mented by  the  regular  reports  of 
radio  sets-in-use  in  TV  homes  by 
Telepulse.  Now  Nielsen,  for  the 
nighttime  hours,  not  only  shows 
no  great  change  last  season  in  radio 
listening  in  these  television  homes, 
it  shows  virtually  no  listening. 
However,  Telepulse,  with  greater 
flexibility  in  its  measurement  of 
more  radios  per  home,  shows  this 
important  change:  In  the  past  sea- 


son, in  the  top  10  TV  cities  meas- 
ured by  Telepulse,  evening  radio 
sets-in-use  in  TV  homes  has  in- 
creased 28  c/(  .  .  .an  increase  from 
14.1  in  October  1951  to  18.1  in 
1952.  Every  one  of  those  cities 
showed  an  increase,  from  1' % 
Philadelphia  to  56%  in  New  Yoi  k 
and  including  an  8%  increase 
your  own  city  of  St.  Louis." 

Mr.   Karol   asserted  that  "t 
average  television  program,  seen 
as  it  is  in  fact  in  30  to  36  markets, 
actually  misses  about  70%  of  the 
homes  in  our  land." 

Equally  important  to  the  adver- 
tiser, he  continued,  "is  the  fact 
that  in  every  case  where  we  have 
asked  the  Nielsen  Co.  to  measure: 
the  audience  of  a  radio  program, 
both  including  and  excluding  the 
major  TV  markets,  we  have  found 
these  same  conclusions  to  be  true: 
The  advertiser  loses  two  to  four 
times  more  audience  than  he  saves 
money,  and  he  loses  his  cheapest 
circulation." 

More  People,  Less  Cost 
Radio's  ability  to  reach  more  peo- 
ple at  less  cost,  Mr.  Karol  said,  " 
becoming  more  generally  recognized 
and  appreciated  as  network  radio 
moves  out  of  the  front  office  of 
the  agencies  and  into  their  media 
departments.  He  conceded  that  TV 
currently  is  "the  glamor  medium" 
to  many  advertisers  and  agencies, 
but  noted  that  for  many  years  net- 
work radio  was  in  the  same  position 
and  yet  now,  "without  benefit  of 
the  trimmings  of  glamor  or  the 
appeals  of  emotionalism,"  is  be- 
ing "reappraised  and,  consequently, 
is  being  freshly  praised"  in  the ' 
light  of  performance. 

He  cited  Kingan  &  Co.'s  King 
Arthur  Godfrey  and  His  Round 
Table  as  evidence  that  a  program's 
sales  impact  isn't  always  tied  to 
its  rating.  The  show's  average 
rating  last  season  was  2.7,  but,  in 
the  words  of  the  advertiser,  "defi- 
nite gains  [were]  made  in  all 
classes  and  type  of  retail  trade 
.  .  .  the  sales  results  warranted 
renewal." 

The  show's  "big  rating,"  Mr. 
Karol  observed,  was  "recorded  on 
the  Kingan  cash  register."  He 
added : 

"The  combination  of  the  sales  ef- 
fectiveness of  radio,  the  great  size 
and  continuing  growth  of  radio, 
the  enormous  uncounted  audience 
to  radio  and  its  huge  counted  audi- 
ence— this  combination  of  facts  to- 
gether with  the  realignment  of  our 
network's  cost  structure  convinces 
me  completely  that  the  years  ahead 
will  be  bright  ones  for  network 
radio.  And  speaking  of  the  spe- 
cific I  know  best,  CBS  Radio's  to- 
morrow will  rank  with  its  finest 
yesterdays." 


Tennis  Broadcasts 

A.  G.  SPALDING  &  Bros,  (sport- 
ing goods)  will  sponsor  a  play- 
by-play  description  of  National 
Tennis  Championship  matches  at 
Forest  Hills,  L.  I.,  for  eighth 
straight  year  over  WQXR  New 
York  and  28  other  radio  stations 
throughout    U.S.    on    Sept.  6-7. 
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WFOX 


IS 


S.  R.  O.  on  SUNDAY 


sold  right  out 


has  been  for  over  six  years . 

■  This  is  a  phenomenon  Mr.  C.  E.  Hooper  finds  difficult  to  believe. 
It  is,  however,  an  established  fact. 

■  WFOX  is  SRO  on  Sunday — even  for  spot  adjacencies! 

■  Advertisers  find  no  ©'s  in  their  returns  from  WFOX  Sunday  Adver- 
tising.  Results  are  proven  over  a  period  of  years  not  weeks! 


How  Come? 


One  Answer! 


Specialized  Programming: 

IMPACT! 

M  Yes,  Specialized  Programming  and  a  Terrific  Impact  from  it!  — 
SALES  —  RESULTS  —  GOOD  WILL! 

■  WFOX  has  good  availabilities  to  offer — on  or  adjacent  to  special- 
ized programming  during  the  week  with  the  same  impact. 

WFOX  clients  look  at  sates  figures 
r.v.  costs  and  maintain  it  is  much 
better  than  looking:  at  TV! 

*  With  exception  of  established  religious  and  public  service  programs 
which  are  not  for  sale  and  cannot  be  purchased. 


C.  J.  LANPHIER,  PRESIDENT 


MILWAUKEE 

CENTER  OF  THE  DIAL 
CENTER  OF  ENTERTAINMENT    REPRESENTED  BY  GEORGE  W.  CLARK,  INC. 
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CBS  Rate  Card 

(Continued  from-  page  25) 

p.m.  to  10:30  p.m.,  and  such  rates  will 
remain  two-thirds  of  night  rates. 

*The  designation,  "Monday  through 
Friday  Day  Rates,"  refers  to  rates  for 
broadcasts  within  the  specified  hours 
which  occur  on  any  day  or  days  be- 
tween Monday  and  Friday,  inclusive. 

DISCOUNTS 

The  following  discounts  will  be  al- 
lowed, to  the  extent  earned,  on  billing 
for  station  time  for  all  programs.  These 
discounts  are  applicable  only  to  sta- 
tions listed  on  CBS  Radio  Rate  Card 
No.  34,  as  supplemented,  and  supersede 
all  existing  discount  provisions. 

5%  Monday  Through  Friday 
Daytime  Discount 

A  discount  of  5%  will  be  allowed  on 
the  gross  billing  for  Monday  through 
Friday  daytime  programs,  with  certain 
exceptions  to  be  noted. 

Annual  Dollar  Volume  Discount 

An  annual  dollar  volume  discount 
will  be  allowed  on  adjusted  gross  bill- 
ing (i.e.,  gross  billing  less  any  5% 
Monday  through  Friday  daytime  dis- 
count allowed  thereon)  for  station 
time  for  each  broadcast,  the  percent- 
age of  which  discount  will  be  deter- 
mined by  the  aggregate  gross  billing 
for  station  time  of  all  the  advertiser's 
CBS  radio  network  broadcasts  during 
each  "annual  dollar  volume  discount 
year"  in  accordance  with  the  following 
schedule : 

If  aggregate  gross  billing  for  sta- 
tion time  for  all  the  advertiser's 
broadcasts  during  any  annual 
dollar  volume  discount  year  is: 
(See  1st  column  below) 

The  percentage  of  annual  dollar 
volume  discount  applicable  to  day 
rate  billing  (adjusted  gross) 
and  transition  rate  billing  will  be: 

(See  2nd  column  below) 

The  percentage  of  annual  dol- 
lar volume  discount  applicable 
to    night    rate    billing    will  be: 

(See  3rd  column  below) 

Less  than  $10,000  .  00.0%  27.5% 
$10,000  or  more,  but 

less  than  $30,000  08.0%  27.5% 
$30,000  or  more,  but 

less  than  $100,000  11.0%  32.5% 
$100,000    or  more, 

but     less  than 

$250,000    13.5%  34.5% 

$250,000    or  more, 
but     less  than 

$650,000    16.0%  36.5%. 

$650,000    or  more, 
but     less  than 

$1,250,000   18.5%  38.5% 

$1,250,000  or  more, 
but      less  than 

$1,750,000    21.0%  40.5% 

$1,750,000  or  more, 
but     less  than 

$2,500,000    23.5%  42.5% 

$2,500,000   or   more     23.5%  44.5% 

A  current  advertiser's  first  annual 
dollar  volume  discount  year  shall  be 
deemed  to  have  commenced  either  (1) 
on  the  date  of  commencement  of  the 
advertiser's  current  "Established  Dis- 
count Year"  for  over-all  discount  pur- 
poses, or  (2)  the  date  upon  which  the 
new  rate  and  discount  structure  first 
becomes  effective  as  to  any  of  the  ad- 
vertiser's programs  (i.e.,  Aug.  25,  1952, 
or,  if  the  new  rate  and  discount  struc- 
ture does  not  become  effective  as  to 
any  such  program  until  Feb.  25,  1953, 
then  the  latter  date.) 

Current  advertisers  who  earn  an 
over-all  discount  on  the  basis  of  gross 
billing  during  their  "Established  Dis- 
count Year"  for  over-all  discount  pur- 
poses, will  continue  to  receive  such 
over-all  discount  on  gross  billing  un- 
der Rate  Card  No.  34  with  respect  to 
any  program  for  broadcasts  occurring 
prior  to  the  date  that  the  new  rate 
and  discount  structure  becomes  effec- 
tive as  to  such  program,  provided,  of 
course,  that  by  the  end  of  such  "Es- 
tablished Discount  Year,"  such  adver- 
tiser shall  have  met  the  minimum  gross 
billing  entitling  him  to  the  over-all 
discount  under  Rate  Card  No.  34. 

Current  advertisers  will  receive  the 
new  annual  dollar  volume  discount  on 
billing  for  broadcasts  of  a  program 
subsequent  to  the  date  the  new  rate 
and  discount  structure  becomes  effec- 
tive as  to  such  program. 

52  Consecutive  Week  Discount 

At  the  end  of  52  consecutive  weeks 
of  network  broadcasting,  there  will  be 
due  and  payable  to  the  advertiser  a  52 
consecutive  week  discount  on  network 
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time  computed  as  follows:  52  times 
8V2%  of  the  largest  amount  of  adjusted 
weekly  gross  billing  (i.e.,  weekly  gross 
billing  less  any  5%  Monday  through 
Friday  daytime  discount  allowed 
thereon)  that  has  run  consecutively 
for  52  weeks. 

If  an  advertiser  broadcasts  weekly 
for  a  period  longer  than  52  weeks,  but 
shorter  than  104  weeks,  he  will  be  paid 
the  maximum  discount,  under  the  fore- 
going terms,  for  any  consecutive  52 
weeks  during  the>  period  of  this 
broadcasting. 

The  new  "52  Consecutive  Week  Dis- 
count" and  the  present  "annual  dis- 
count" are  the  same  as  to  method  of 
computation.  Accordingly,  current  ad- 
vertisers will  receive  the  present  an- 
nual discount,  on  billing  for  broadcasts 
of  any  program  prior  to  the  effective 
date  of  the  new  rate  and  discount 
structure  as  to  such  program,  provided, 
of  course,  that  such  program  is  broad- 
cast without  interruption  until  the 
termination  of  its  current  annual  dis- 
count year. 

Current  advertisers  will  receive  the 
new  52  consecutive  week  discount  on 
billing  for  broadcasts  of  any  such  pro- 
gram subsequent  to  the  date  upon 
which  the  new  rate  and  discount 
structure  becomes  effective  as  to  such 
program.  A  new  52  consecutive  week 
discount  year  will  commence  for  each 
program  upon  termination  of  its  cur- 
rent annual  discount  year. 

9:00  a.m.  to  1:00  p.m.  Programs, 
Monday  Through  Friday 

With  respect  to  programs  broadcast 
on  Monday  through  Friday  (any  day 
or  days)  between  9:00  a.m.  and  1:00 
p.m.  current  New  York  Time  the  ap- 
plicable discounts  computed  in  accord- 
ance with  the  above  will  be  reduced 
by  the  number  of  percentage  points 
specified  in  the  schedule  below: 

No.  of 
%  Pts. 
Reduc- 

Programs  Broadcast  Between  tions 

9:00  a.m.  and  12:00  noon,  CNYT  8 
12:00  noon  and  12:30  p.m..  CNYT  6 
12 :30  p.m.  and  1 :00  p.m.,  CNYT  4 

EFFECT  OF  HIATUS 

Any  program  which  takes  a  hiatus 
will  be  entitled  only  to  such  discounts 
as  may  be  allowed  in  accordance  with 
the  CBS  Radio  hiatus  policy,  if  any, 
then  current. 

SPECIAL  EXCEPTIONS 

The  Monday  through  Friday  day  rates 
f"r  stations  outside  the  continental 
United  States,  and  for  the  following 
listed  stations,  will  not  be  increased 
and  billing  for  such  stations  will  not 
be  subject  to  the  5%  Monday  through 
Friday  daytime  discount: 

WGA.R  Cleveland,  Ohio 
WJR  Detroit,  Mich. 
KRNT  Des  Moines.  Iowa 
WNOX  Knoxville,  Tenn. 
KCBQ  San  Diego.  Calif. 
WSPA  Spartanburg,  S.  C. 
WNAX  Yankton,  S.  D. 

The  gross  billing  for  stations  outside 
the  continental  United  States  and  for 
the  listed  stations,  for  all  network 
programs  (whether  billed  at  day,  tran- 
sition, or  night  rates)  will  earn  dol- 
lar volume  discount  at  percentages  ap- 
plicable to  day  rate  billing,  provided, 
that  with  respect  to  stations  outside 
the  continental  United  States,  such 
percentages  shall  be  decreased  by  the 
first  twelve  (12)  percentage  points. 
Except  as  provided  in  this  section,  the 
new  rate  and  discount  structure  will 
be  fully  applicable  to  stations  outside 
the  continental  United  States  and  to 
the  listed  stations. 

COMMISSIONS 

A  commission  of  15%  is  allowed  to 
recognized  advertising  agencies  on 
t:mcs  charges  (after  deducting  all  dis- 
counts) and  on  any  line  charges. 

TIME  OF  PAYMENT 

Charges  for  facilities  are  payable 
immediately  after  each  broadcast  un- 
less satisfactory  arrangements  are 
made  for  monthly  payments.  If  such 
arrangements  are  made  for  monthly 
payments,  allowance  of  the  first  2% 
of  gross  billing  included  in  the  aggre- 
gate amount  of  discount  to  which  any 
program  may  be  entitled  will  be  con- 
tingent upon  payment  of  charges 
therefor  on  or  before  the  15th  day  of 
the  month  following  the  date  of  broad- 
cast. 

This  new  CBS  Radio  Network  rate 
and  discount  structure  is  not  to  be 
considered  as  an  offer  of  facilities.  All 
of  the  data  herein  are  subject  to 
change  without  notice. 


WJBK-TV  Detroit  has  just  broken  ground  for  the  erection  of  its  1,000-ft. 
antenna.  Among  those  at  ceremony  were  (I  to  r)  Richard  Fischer,  program 
director;  Harry  Lipson,  sales  manager;  Gayle  V.  Grubb,  managing  director; 
Glenn  Bounty  Sr.,  chief  engineer,  Storer  Broadcasting  Co.;  Lee  B.  Wailes, 
Storer's  executive  vice  president;  Clyde  McClymonds,  Storer's  assistant  chief 
engineer;  Paul  Frinke,  WJBK-TV  chief  engineer,  and  Peter  Storer,  sales 
promotion  manager. 


GORDON  SHIFTS 


From  WNOE  to  WJMR 

JAMES  E.  GORDON,  president 
and  general  manager  of  WNOE 
New  Orleans,  has  resigned  to  be- 
come general  manager  of  WJMR 
and  WRCM  (FM)  same  city.  Upon 
reorganization  of  the  ownership  of 
those  two  stations,  Mr.  Gordon 
will  become  president.  He  will  be 
associated  with  the  present  owner 
of  the  stations,  Chester  F.  Owens, 
and  with  Dr.  George  Mayoral,  who 
formerly  owned  the  stations.  Ap- 
plication for  transfer  of  control  of 
the  stations  is  expected  to  be  sub- 


Dr.  Mayoral 


Mr.  Gordon 


mitted  to  the  FCC  shortly. 

Mr.  Gordon  has  been  with  the 
James  A.  Noe  station  since  1939. 
Before  that  he  worked  as  an  an- 
nouncer and  sales  representative  at 
WDSU  New  Orleans  and  as  an  an- 
nouncer at  WLW  Cincinnati. 

Dr.  Mayoral  is  a  television  devel- 
opment engineer  with  GE  at  Syra- 
cuse. Among  others  associated  in 
the  new  ownership  will  be  Leon 
Sarpy,  prominent  New  Orleans 
attorney. 

WJMR  operates  on  990  kc  with 
250  w,  daytime  only.  WRCM  (FM) 
is  on  97.1  mc  (Channel  246)  with 
61  kw  power. 


REBROADCAST RULE 

NARTB  Seeks  New  Delay 

PETITION  seeking  further  post- 
ponement of  the  effective  date  of 
FCC's  controversial  rebroadcast 
rule  beyond  Aug.  30  (Saturday) 
was  filed  with  the  Commission  by 
NARTB  last  week. 

In  filing  its  new  request,  NARTB 
— which  along  with  other  industry 
quarters  has  strongly  protested  the 
rule — said  the  proposed  amend- 
ments to  the  Communications  Act 
should  not  be  made  effective  "while 
there  remained  unresolved  ques- 
tions as  to  their  validity." 

Under  FCC's  Report  and  Order 
of  May  14,  stations  are  required 
to  file  explanatory  statements  with 
10  days  after  each  refusal  of  con- 
sent for  rebroadcast.  Original 
effective  date  of  July  1  was  de- 
layed for  60  days — or  until  Aug.  30 
— while  the  Commission  studied  the 
petitions  from  NARTB,  NBC  and 
CBS. 

"The  Commission's  order  of 
July  1,  1952,  staying  the  effective 
dates  to  its  rule,  appears  to  be  an 
expression  of  Commission  policy 
to  maintain  the  status  quo  until, 
such  time  as  [it]  shall  have  de- 
termined the  action  it  will  take 
upon  the  petitions  .  .  ."  NARTB 
observed.  It  called  this  policy  a 
"desirable  one." 

NARTB  and  other  industry  seg- 
ments have  characterized  the  rule 
as  "legalized  larceny"  and  claimed 
it  would  throw  on  stations  the 
burden  of  justifying  a  refusal  to  let 
another  station  rebroadcast  its  pro- 
grams under  threat  of  violating 
public  interest  provisions  of  the 
Communications  Act. 


GUY  MADISON  and  Andy  Devine, 
star  and  leading  supporting  actor, 
respectively,  of  MBS'  Wild  Bill  Hickok 
series  returning  to  the  air  Sept.  8 
under  sponsorship  of  Kellogg  Co., 
Battle  Creek,  Mich.,  are  on  a  promo- 
tion tour  of  eight  metropolitan  areas. 


SHEAFFER  PEN  Co.,  Fort  Madison, 
Iowa,  is  offering  its  dealers  radio-TV 
spots  with  a  back-to-school  theme.  Ma- 
terial includes  16mm  film  slides  with 
audio  announcements  and  AM  spots 
from  20-  to  60-seeoncis.  Agency  is 
Russel  M.  Seeds,  Chicago. 


BROADCASTING 


Telecasting 


HAVING  TROUBLE  WITH  YOUR 
FAMILY  BUDGET? 


Maybe 
this  will  help 


Total  1952  tax  bill  for  average  American  family  with  income  of: 


§§§ 
W 


explain  why. . . 

$3,500  PER  YEAR 

($47.30  per  week; 

$4,500  PER  YEAR 

($86.54  per  week) 

$7,500  PER  YEAR 

($144.23  per  week) 

$15,000  PER  YEAR 

($283.46  per  week) 

Federal  income  tax. 

$295 

$446 

$839 

$2,516 

State  and  local  income  tax. 

4 

9 

30 

90 

State  and  Federal  corporation  income  taxes 
which  average  family  pays  indirectly  in 
the  prices  of  the  products  it  buys. 

249 

354 

769 

1,584 

Sales  and  excise  taxes.  (Retail  sales  taxes; 
taxes  on  cigarettes,  liquor,  cosmetics, 
gasoline,  leather  goods,  etc.) 

302 

378 

634 

1,202 

Contributions  for  social  insurance. 

140 

159 

207 

294 

Property  taxes.  (If  a  family  rents  its  home, 
farm  or  apartment,  it  may  not  pay  all 
these  taxes  directly.  But  it  pays  them  in- 
directly, for  the  landlord  has  to  include 
them  when  he  sets  the  rental  price.) 

104 

144 

285 

808 

Estate,  gift  and  inheritance  taxes. 

4 

4 

37 

124 

AVERAGE  FAMILY'S  TOTAL 
TAX  BILL  THIS  YEAR 

$1,098 

$1,494 

$2,801 

$6,618 

DO 

YOU 
KNOW? 


That  more  than  3  dollars  in  taxes  of  all  kinds  will  be  collected  this  year  for 
every  2  dollars  that  were  collected  in  1949. 

That  almost  10  dollars  in  taxes  of  all  kinds  will  be  collected  this  year  for 
every  6  dollars  that  were  collected  in  1945— the  peak  year  of  World  War  II. 

That  almost  4  dollars  in  taxes  of  all  kinds  will  be  collected  this  year  for 
every  1  dollar  that  was  collected  in  1942. 

That,  on  the  average,  approximately  1  dollar  out  of  every  4  dollars  you 
pay  for  gasoline  goes  for  State  and  Federal  taxes. 

This  is  one  of  a  series  of  Public  Information  advertisements  sponsored  by  the  people 
who  make  7600  Gasoline  and  Royal  Triton— America's  finest  motor  oil. 

ION  OIL  COMPANY 

OP  CALIFORNIA 


Sources:  "Fiscal  Fads  (or  '52,"  Hie  Tax  Foundation,  New  York  tit/.  "How  Much  Government?"  National  Industrial  Conference  Board,  1952. 
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KWFC 

SPRINGS 
Ark. 


KAMD 

CAMDEN,  Ark. 


TEXARKANA 

,•"  Ark.,  Tex. 


where 
571,000  people 
have  $420,267,000 
in  Effective  Buying 
Income* 


Hot  Springs 
Arkansas 


0.5  MV/M  area: 
Population    .    .    .  138,400 
Radio  homes  .    .    .  39,500 
Eff.  buying  income  $  96,375,000 
Retail  sales  .    .    .  91,822,000 


Texarkana 

Ark.,  Tex. 


0.5  MV/M  area: 
Population    .    .    .  223,200 
Radio  homes  .    .    .  62,800 
Eff.  buying  income  $175,750,000 
Retail  sales  .    .    .  145,127,000 


^^^^ 


Camden 
Arkansas 


0.5  MV/M  area: 
Population    .    .    .  209,400 
Radio  homes .    .    .  57,900 
Eff.  buying  income  $148,142,000 
Retail  sales  .    .    .  130,589,000 


°N   ONE  BIU'NG 

(Sold  Singly  or  in  Croups) 


For  Facts,  write 

Frank  O.  Myers,  Gen.  Mgr. 

THE  ARKTEX  STATIONS 

Gazette  Bldg.,  Texarkana, 
Ark.,  Tex. 


Radio  Is  Sound 

(Continued  from,  page  27) 

three  are  former  NARTB  board 
members. 

President  Fellows  read  a  tele- 
gram he  had  received  from  Dwight 
D.  Eisenhower,  Republican  Presi- 
dential candidate,  lauding  NARTB 
member  stations  for  their  public 
service  and  upholding  their  right 
to  freedom  of  speech  (see  separate 
story) . 

Mr.  Fellows  called  for  comple- 
tion of  the  state  association  struc- 
ture, explaining  10  states  have 
not  organized  their  own  associa- 
tions. He  urged  broadcasters  to 
file  their  views  on  proposed  relax- 
ing of  FCC  rules  covering  operator 
requirements  and  remote  operation 
of  equipment. 

Richard  Doherty,  NARTB  em- 
ploye-employer relations  director, 
spoke  Thursday  afternoon  on  man- 
agement cost  problems.  Robert  K. 
Richards,  NARTB  assistant  to  the 
president  and  public  affairs  direc- 
tor, presided  at  the  radio  news 
panel.  He  was  assisted  by  Mr. 
Scherer  of  WHFB. 


Registration  for  NARTB 
District  7  (Ohio,  Ky.) 


Beatty,  J.  Frank,  Broadcasting  . 
Telecasting,  Washington,  D.  C:  Bern- 
stein, George  A.,  Peoples  Broadcasting 
Corp.,  Columbus,  Ohio;  Betts,  J.  W., 
WFTM  Maysville,  Ky.;  Blackburn,  J. 
W.,  Blackburn-Hamilton  Co.,  Washing- 
ton; Bradshaw,  J.  D.,  WRFD  Worth- 
ington,  O.;  Breen,  Robert,  WHBC 
Canton,  O.;  Bretherton,  Thomas  S., 
WTOL  Toledo,  O.;  Brown,  Walberg  L., 
WDOK  Cleveland,  O.;  Burton,  Robert 
J.,  Broadcast  Music  Inc.,  New  York; 
Carpenter,  H.  K.,  WHK  WHKK  WHKC 
Cleveland,  O.;  Chapin,  Don.  L., 
WKRC-TV  Cincinnati,  O.;  Cherpack, 
John  Jr.,  WBBW  Youngstown,  O.; 
Clark,  Charles  E„  WMOA  Marietta,  O.; 
Cowie,  Jack,  WJEH  Galliopolis,  O.; 
Doherty,  R.  P.,  NARTB,  Washington, 
D.  C;  Dugan,  Richard  L.,  UP,  Louis- 
ville, Ky. 

Eilerman,  Arthur  L.,  WZIP  Coving- 
ton; Eilerman,  Carmen  G.,  WZIP,  Cov- 
ington; Emch,  Robert  S.,  RCA,  Cleve- 
land; Evans,  Bill,  UP,  Columbus; 
Evans,  Herbert  E.,  Peoples  Broadcast- 
ing Co.,  Columbus;  Fay,  William, 
WHAM-TV  Rochester,  N.  Y.;  Fehlman, 
Robert,  WHBC  Canton;  Fellows,  H.  E., 
NARTB,  Washington,  D.  C;  Ferguson, 
Robert  W.,  WTRF  Bellaire;  Field, 
George,  RCA  Thesaurus,  New  York; 
Fitzgerald,  Harold  J.,  SESAC  Inc.,  New 
York;  Gaines,  Walter  P.,  WIEL  Eliza- 
bethtown;  George,  Carl  E.,  WGAR 
Cleveland;  Gilmor,  Paul,  WHBC  Can- 
ton; Given,  Ken,  WLBJ  Bowling  Green; 
Guyer,   R.    Sanford,   WMOA  Marietta. 

Haid,  Allen,  WSPD  WSPD-TV  To- 
ledo; Hanrahan,  James  C,  WEWS 
Cleveland;  Heller,  C.  B.,  WIMA  Lima; 
Heminger,  H.  H.,  WFIN  Findlay;  Hood, 
Hubbard,  WKRC  Cincinnati;  Isaac,  W. 
T.,  WHIR  Danville;  Jones,  Frank  H., 
WBNS-TV  Columbus;  Karns,  Adna  H., 
Transcription  Sales  Inc.,  Springfield; 
Keachie,  James  H.,  RCA  Victor  Div., 
Cleveland;  Kelly,  Jack,  WSRS  Inc., 
Cleveland;  Miller,  Jim,  WSRS  Inc., 
Cleveland;  Klaus,  Richard  M.,  WERE 
Cleveland;  Lackey,  F.  Ernest,  WHOP 
Hopkinsville;  Langlois,  John  D.,  Lang- 
Worth,  New  York;  Layman,  Mike, 
WSFC  Somerset;  Levi,  Win,  Broadcast- 
ing .   Telecasting,   Washington,  D.  C. 

Mack,  Bob,  WIMA  Lima;  Mackey, 
David,  Penna.  State  College,  State  Col- 
lege, Pa.;  Mania,  Louis  E.,  WLEC  San- 
dusky; Mason,  R.  T.,  WMRN  Marion; 
Miller,  Samuel  E.,  Washington,  D.  C; 
Moody,  R.  H.,  WHIO-AM-TV  Dayton; 
Morris,  Truman  A.,  WJEH  Gal- 
lipolis;  Nasman,  Len,  WFMJ  Youngs- 
town; Newborg,  David,  RCA  Victor 
Div.,  Cleveland;  Nolte,  Vernon,  WHIZ 
Zanesville;  Nunn,  Gilmore  N.,  The 
Nunn  Stations;  O'Hara,  Marion,  WMAN 
Mansfield;  Patt,  John  F.,  WGAR 
Cleveland,  WJR  Detroit;  Pattee,  Lin, 
BMI,  New  York;  Pierce,  R.  Morris, 
WDOK  Cleveland;  Potter,  Hugh  O., 
WOMI  Owensboro. 

Raens,  Robert  B.,  Paul  H.  Raymer 


FREEDOM  CALL 

Ike  Conveys  to  Fellows 

STRONG  statement  calling  for 
freedom  of  radio,  TV  and  other 
types  of  communication  was  sent 
to  NARTB  by  Dwight  Eisenhower, 
Republican  Presidential  candidate, 
as  the  annual  series  of  district 
meetings  got  under  way. 

In  a  telegram  to  NARTB  Presi- 
dent Harold  E.  Fellows,  Gen.  Eisen- 
hower said: 

"Please  convey  to  each  of  the 
district  meetings  of  the  NARTB 
my  personal  greetings.  The  broad- 
casters of  the  United  States  are 
performing  a  vital  public  service 
and,  in  my  opinion,  doing  an  in- 
creasingly effective  job.  Nothing 
can  be  more  important  than  that 
the  various  means  of  communica- 
tion are  granted  the  freedom  of 
expression  that  is  their  constitu- 
tional right.  My  warmest  regards 
to  all  of  you." 


KDSX  EXPANDS 

Night  Programming  Begun 

KDSX  Denison,  Tex.,  began  night- 
time programming  Aug.  16  amid 
ceremonies  attended  by  leading 
civic  officials.  Among  those  present 
were  House  Speaker  Sam  Rayburn 
(D-Tex.),  Denison  Mayor  A.  C. 
Casey  and  Denison  Chamber  of 
Commerce  President  R.  A.  Porter. 

KDSX  began  operation  in  Sep- 
tember 1948,  as  a  daytime-only 
outlet.  Now  the  independent 
operates  from  6  a.m.  to  11  p.m. 
weekdays  and  until  1  a.m.  Satur- 
day night.  Station  is  owned  and 
operated  by  B.  V.  Hammond  Jr. 

All  Play,  No  Work  .  .  . 

JOHN  CORY,  Free  &  Peters 
vice  president,  Chicago,  who 
claims  to  have  one  of  the 
best  memories  in  the  adver- 
tising business,  tells  this  one 
on  himself:  After  arriving 
to  play  in  the  annual  DeKalb 
Corn-Western  Adv.  agency 
golf  picnic,  he  found  he  had 
forgotten  his  new  set  of  golf 
clubs  which  he  had  planned 
to  christen  at  the  event. 
After  playing  with  borrowed 
clubs,  he  stopped  on  the  way 
home  to  celebrate  the  handi- 
capped game,  then  left — 
without  his  umbrella. 


Co.,  Detroit,  Mich.;  Reilly,  Bill,  RCA 
Thesaurus,  Chicago,  111.;  Richards,  Bob, 
NARTB,  Washington,  D.  C;  Rogers, 
Thomas  A.,  WCLT  Newark;  Runner- 
strom,  R.  o.,  WLOK  Lima;  Sims,  Joseph 
R.,  RCA,  Camden,  N.  J.;  Sparnon,  Ken, 
BMI,  New  York;  Stevens,  Ed,  WERE 
Cleveland;  Stubblefield,  Bill,  NARTB 
Washington,  D.  C;  Swisher,  Gerald, 
Associated  Press,  Columbus;  Thomas, 
Bill,  J.  Walter  Thompson  Co.,  New 
York;  Toleman,  E.  C,  WZIP  Covington; 
Trace,  Gene,  WBBW  Youngstown; 
Wagner,  Jay,  WLEC  Sandusky;  War- 
ren, Charles  C,  WCMI  Ashland;  Wat- 
ters,  Mort,  WCPO-TV  Cincinnati;  Weis, 
Pierre,  World  Broadcasting  System, 
New  York;  Wolf,  Frederick,  WDOK 
Cleveland;  Wright,  R.  C,  WXEL  Cleve- 
land. 


MICHIGAN  Gov.  G.  Mennen  Wil 
Mams  (I)  is  interviewed  by  Hap  Houri 
gait,  WILS  Lansing  personality,  at 
the  opening  of  Alden's  Dept.  Store 
WILS  received  all  the  store's  radic 
appropriation  and  covered  the  open- 
ing ceremonies  exclusively  on  a  paid 
basis. 


NARTB  District  Meeting  Schedule 


Date 

Dist. 

Hotel 

City 

Aug. 

25-26 

11 

Duluth 

Duluth,  Minn. 

28-29 

17 

Multnomah 

Portland,  Ore. 

Sept. 

4-5 

15 

Mark 

San  Francisco 

Hopkins 

8-9 

16 

Del 

Coronado  Beach 

Coronado 

CaUf. 

11-12 

14 

Cosmo- 

Denver 

politan 

15-16 

12 

Lassen 

Wichita 

18-19 

13 

Texas 

Ft.  Worth 

22-23 

10 

The  Elms 

Excelsior 

Sorings,  Mo. 

25-26 

9 

Plankinton 

Milwaukee 

Oct. 

2-3 

4 

Carolina 

Pinehurst,  N.  C 

6-7 

5 

Biltmore 

Atlanta 

9-10 

6 

Peabody 

Memphis 

13-14 

3 

Penn- 

Harrisburg.  Pa. 

Harris 

16-17 

2 

Westchester  Rye,  N.  Y. 

Country 

Club 

20-21 

1 

Statler 

Boston 
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Aug.  25:  BAB  Sales  Clinic,  Miami. 
Aug.  27:  BAB  Sales  Clinic,  Winston- 
Salem. 

Aug.  27-29:  Institute  of  Radio  Engi- 
neers, West  Coast  show  and  conven- 
tion. Long  Beach,  Calif. 

Sept.  4-6:  Board  of  Governors,  Cana- 
dian Broadcasting  Corp.,  Radio  Ca- 
nada Bldg.,  Montreal. 
Sept.  5:  BAB  Sales  Clinic,  Chicago. 
Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 
Sept.  10:  BAB  Sales  Clinic,  Louisville. 
Sept.  11-13:  Western  Assn.  of  Broad- 
casters annual  meeting,  Banff  Springs 
Hotel,  Banff,  Alta. 
Sept.  12:  BAB  Sales  Clinic,  Nashville. 
Sept.  12-13:  Advertising  Federation  of 
America  District  7,  Thomas  Jefferson 
Hotel,  Birmingham,  Ala. 

Sept.   12-14:  N.  Y.  State  Chapter  of 
American  Women  in  Radio  and  TV 
annual  meeting,  Cornell  U.,  Ithaca, 
Sept.  14-18:  Theatre  Owners  of  Amer- 
ica annual  convention,  Hotel  Shore- 
ham,    Washington,    D.  C. 
Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 
Sept.  17:  Texas  Assn.  of  Broadcasters, 

semi-annual  meeting.  Fort  Worth. 
Sept.  17:  BAB  Sales  Clinic,  Birming- 
ham. 

Sept.  19:  BAB  Sales  Clinic,  Atlanta. 

Sept.  20:  IRE  conference,  Iowa  section, 
Roosevelt  Hotel,  Cedar  Rapids. 

Sept.  22-25:  National  Electronic  Dis- 
tributors Assn.  convention,  Atlantic 
City,  N.  J. 

Sept.  25-27:  Television  Authority  spe- 
cial convention,  New  York. 
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More  for  your  Advertising  Dollar  in 


More  Than 
You  Bargained  For! 


When  you  buy  time  on  WGUE,  you  get  more  for  your 
advertising  dollar — and  bigger  results.  WCUE  conducts 
a  vigorous  merchandising  campaign  for  each  of  their 
advertisers  through  the  use  of  Taxineon  signs,  direct  mail, 
news  photos,  and  other  effective  merchandising  methods. 
Yes,  WGUE  gives  you  more  than  you  bargain  for.  Put 
WGUE,  Akron's  only  independent  and  fastest-growing 
station,  on  your  schedule  .  .  .  for  saturation  .  .  .  for  low 
cost-per-thousand  .  .  .  for  direct  results. 


ONE    OF    OHIO'S    OUTSTANDING    INDEPENDENT  STATIONS 
SEE  YOUR  FORJOE  MAN  FOR  DETAILS 
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What  a  heavenly  spot,  Mr.  Hooper! 


h 


WOOBIand !  AM 


WOODlanders  (the  prosperous  inhabitants  of  greater  Grand 
Rapids  —  the  marketing  center  of  Western  Michigan)  have 
three  good  reasons  for  walking  on  clouds  .  .  . 

•  Most  families  own  at  least  one  car 

•  Most  families  own  at  least  one  house 

•  Most  families  listen  to  one  radio  station 

That  station,  of  course,  is  WOOD  .  .  .  Grand  Rapids'  only 
5000-watt  station  .  .  .  where  home-grown  personalities,  on 
locally  produced  shows,  vie  capably  with  network. 

Compare,  for  example,  the  lofty  ratings  of  WOOD's  locally 
produced  programs  .  .  .  with  those  of  stations  B,  C,  D  and  E. 
(Quoting  chapter  and  verse  by  Dr.  Hooper*)  .  .  . 

Monday  -  Friday  8:00  a.m.  to  6:00  p.m.  (average  ratings) 
WOOD  B  C  D  E 

3.5  2.7         2.6         2.7  2.3 

Monday  -  Friday  6:00  p.m.  to  7:30  p.m.  (average  ratings) 
WOOD        B  C  D  E 

5.9         2.4         3.5         Daytime  Only 

The  sales  results  you  get  from  programs  like  these  are,  quite 
naturally,  supernatural.   And  the  low  cost  per  thousand  is 
positively  out  of  this  world,  especially  when  you  consider 
your  bonus  coverage  of  nine  additional  counties ! 
Obviously,  a  heavenly  spot,  for  spots  —  and  programs,  too! 

*  —  C.  E.  Hooper  —  Fall-Winter,  '51  -  '52 


GRAND  RAPIDS,  MICHIGAN 

Grandwood  Broadcasting  Company 
H.  M.  Bitner,  President  H.  M.  Bitner,  Jr.,  Vice  President 

NBC  —  5,000  Watts 
Also  WFBM-AM  and  WFBM-TV  —  Indianapolis,  Ind.,  WFDF  —  Flint,  Mich. 
WEOA  —  Evansville,  Ind. 
National  Representatives:  Katz  Agency 


Herbert  Gordon  (I),  vice  president 
in  charge  of  production  for  Ziv, 
goes  over  a  script  with  Tyrone 
Power,  star  of  Freedom  U.S.A.  >• 


ARBI  STUDY 

WDGY  Ads  Lead  Newspapers 

MAILING  piece  is  being  dis- 
tributed by  WDGY-  Minneapolis-St. 
Paul  stating  that  time  bought  on 
the  station  brings  better  results 
than  a  comparable  amount  of  ad- 
vertising in  local  newspapers. 
Backing  up  WDGY's  claim  is  a 
study  made  by  Advertising  Re- 
search Bureau  Inc.  Two  stores  were 
studied  in  the  project:  Sears  Roe- 
buck &  Co.,  Minneapolis,  and  the 
Emporium  in  St.  Paul. 

ARBI  found  that  Sears,  in  a 
three  day  test  campaign  advertis- 
ing lawnmowers  spent  $296  in 
newspaper  advertising  and  the 
same  amount  on  WDGY.  Five 
sales  were  attributed  to  the  news- 
paper ads;  35  to  announcements 
made  on  the  station.  The  Em- 
porium spent  $225  in  a  St.  Paul 
newspaper  to  advertise  a  chair  and 
a  comparable  amount  to  push  the 
same  article  on  WDGY.  In  this 
case,  newspaper  advertising 
brought  the  store  as  much  busi- 
ness as  did  the  radio  announcement 
but,  the  study  pointed  out,  no  pur- 
chases were  made  by  people  who 
were  brought  in  by  the  newspaper 
ad  alone. 

In  the  latter  case,  all  sales  were 
attributed  to  advertising.  Sears 
reported  that  13  lawnmowers  were 
sold  without  the  help  of  either 
newspapers  or  radio.  In  both  cases 
however,  largest  purchases  were 
made  by  those  persons  who  had 
heard  ads  on  WDGY  and  read 
them  in  newspapers  as  well. 


MBS  Safety  Campaign 

MBS  announced  last  week  that  it 
will  step  up  its  year-round  safety 
campaign  the  week  preceding- 
Labor  Day,  Sept.  1,  with  safety 
messages  interspersed  on  a  num- 
ber of  its  programs.  MBS,  in  co- 
operation with  the  National  Safetyt 
Council,  has  chosen  Chuck  Acree 
of  the  Man  on  the  Farm  to  head 
up  the  farm  crusade  and  Bobby 
Benson,  MBS  cowboy  star,  to  di- 
rect juvenile  activities. 


GREY  Adv.,  N.  Y.,  is  publishing  a 
series  of  seven  reports  on  "The  Self- 
Service  Retailing  of  Non-Foods  in 
Non-Food  Outlets"  as  semi-monthly 
bulletins  running  from  July  1  to  Oct. 
1  when  series  is  complete. 


AM'S  STRENGTH 

Ziv  Sales  Reflect  Growtkf 

STRENGTH  of  radio  as  a  vital 
selling  tool  is  underscored  by  the 
recently  noted  upswing  of  radio 
sales  in  television  markets,  John 
L.  Sinn,  executive  vice  president  oi 
the  Frederic  W.  Ziv  Co.,  reported 
last  week. 

"The  sales  on  Freedom,  U.S. A 
have  justified  our  faith  in  this 
very  important  medium,"  Mr.  Sim1 
declared,  "and  we  are  starting  im- 
mediately to  discuss  plans  for  the 
next  program  which  may  have  even 
a  higher  budget  than  Freedom 
U.S.A." 

Mr.  Sinn  noted  that  recent  sales 
of  the  program  have  been  to  the 
Capitol  Life  Insurance  Co.  of  Den 
ver,  the  Perpetual  Building  Assn 
in  Washington  and  WDOK  Cleve 
land;  WSYR  Syracuse,  CKLW 
Windson,  Ont.,  WGST  Atlanta  and 
KTAR  Phoenix — "all  in  television 
markets." 

An  apparent  upswing  in  spon 
sorship  by  banks  and  other  finan 
cial  institutions  of  Ziv  programs 
was  also  reported  by  Mr.  Sinn.  He 
remarked  that  aside  from  the  Capi 
tol  Life  Insurance  signing,  Ziv  has 
recently  completed  sales  with  the 
City  National  Bank  of  Centralia, 
111.,  and  the  Amarillo  National 
Bank,  Amarillo,  Tex.  Total  sales 
in  the  finance  field  have  reached 
more  than  20,  Mr.  Sinn  added. 

Alvin  E.  Unger,  vice  president 
in  charge  of  sales  for  the  com- 
pany, voiced  the  prediction  that 
sales  of  Freedom,  U.S.A-,  on  a 
regional  basis  will  be  higher  than 
for  any  other  Ziv  program.  He 
cited  as  an  example  to  back  his 
contention  the  case  of  the  Grand 
Rapids  Wholesale  Grocery  Co., 
which  is  the  first  advertiser  to  buy 
Freedom,  U.S.A.  on  a  multi-market 
basis  for  Michigan  markets. 

Mr.  Unger  said  these  include 
Grand  Rapids,  Traverse  City,  Cad- 
illac and  Petoskey.  Purchases  were 
made  through  the  John  Norman 
agency,  Grand  Rapids,  Mich.  Sta- 
tions will  be  announced  shortly. 


WLS  PURCHASES 

8th  St.  Theatre  in  Chicago 

EIGHTH  Street  Theatre,  Chicago, 
home  of  WLS'  National  Bam 
Dance  for  two  decades,  has  been 
purchased  by  the  station  for  a  sum 
reportedly  in  excess  of  $100,000. 
The  theatre,  located  on  the  near 
south  side  adjacent  to  the  city's 
Loop,  is  used  each  Saturday  by 
WLS  for  two  two-hour  perform- 
ances of  the  show,  which  has  been 
aired  regularly  for  28  years. 

National  Barn  Dance  is  believed 
to  be  the  first  radio  show  to  charge 
theatre  admission  prices.  Leased 
previously  from  the  Sipes  estate, 
the  station  and  its  licensee,  Prairie 
Farmer  Publishing  Co.,  will  con 
tinue  to  rent  the  auditorium  to  out 
siders  for  non-Saturday  events. 
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CHASES 


Radio  Undersold 
In  FRS  Survey 


AN  INDEPENDENT  government  agency  last  week  acknowledged  that 
it  had  fallen  victim  to  the  common  practice  of  underselling  radio  in 
its  competitive  fight  with  other  media. 

The  Federal  Reserve  System's  Board  of  Governors  had  compiled  a 
1952  Survey  of  Consumer  Finances 
in  which  it  reported  that  buyers 
had  indicated  "planned  purchases" 
of  some  600,000  radio  receivers  in 
1952  [B®T,  Aug.  18]. 

The  study  estimated  potential 
purchases  of  TV  sets  at  2.9  million 
lor  this  year,  a  figure  more  likely 
of  acceptance  on  a  projected  12- 
month  basis.  But  the  radio  esti- 
mate was  adjudged  considerably 
off  estimates  pegged  for  1952,  even 
allowing  for  dealer  inventories. 
I  The  inquiry  into  FRS  data  was 
originated  by  T.  F.  Flanagan,  man- 
aging director  of  the  National 
Assn.  of  Radio  and  Television  Sta- 
tion Representatives.  He  questioned 
*  their  accuracy  on  the  basis  of 
quarterly  figures  compiled  by 
Radio-Television  Mfrs.  Assn. 

Citing  RTMA  figures,  Mr.  Flana- 
gan noted  that  2,310,357  radio  sets 
were  shipped  in  the  April-June 
quarter,  while  808,953  TV  receivers 
were  shipped  from  factories  in  the 
same  period.  "It  would  appear 
that  either  the  FRS  has  published 
a  wrong  figure,  or  a  wrong  figure 
crept  into  your  story,"  he  com- 
mented. 

Set  Output 

Total  radio  set  production  (all 
types)  was  well  over  4.5  million 
for  the  first  half  of  1952.  Home- 
type  receivers  accounted  for  1.8 
million  of  all  produced  in  the  first 
six  months.    TV  set  output  was 


in/, 


pective  demand  for  radios  is  largely 
for  portable  and  table  models." 

The  Board  of  Governors  more 
properly  hedged  its  estimates  with 
respect  to  TV  set  purchases.  They 
explained: 

"If  before  the  end  of  the  year 
television  transmission  is  brought 
into  many  areas  not  now  serviced, 
it  is  probable  that  the  demand  for 
television  sets  will  be  much  strong- 
er than  was  indicated  by  consumer 
buying  intentions  early  in  the 
year." 

Thus,  actual  purchases  might 
well  exceed  the  estimated  planned 
purchases  of  2.9  million,  it  was 
acknowledged.  Based  on  set  pro- 
duction and  shipments  to  dealer — 
and  allowing  for  factory  inven- 
tories— an  additional  1  or  2  million 
could  be  added  by  the  year's  end. 


2.3  million  for  the  first  two  quar- 
ters, and  less  in  point  of  actual 
shipments  to  dealers  (see  separate 
story). 

A  spokesman  for  the  board  ac- 
knowledged that  the  600,000  figure 
is  not  necessarily  accurate.  He 
explained  that  the  lower  the  cost 
value  of  the  item,  the  less  pur- 
chasers are  inclined  to  record  their 
intentions  of  buying  early  in  the 
year.  Thus,  consumers  who  wish 
to  buy  houses  and  automobiles  will 
plan  their  expenditures  more 
closely. 

Additionally,  the  spokesman  con- 
tinued, the  planned  purchase  figure 
for  1952  must  be  measured  against 
that  for  1951  to  obtain  a  percentage 
ratio.  Comparing  the  0.6  million 
with  the  1.4  million  for  1951 
planned  purchases,  radio's  esti- 
mated sales  may  be  off  by  about 
50%,  he  explained.  (Radio  produc- 
tion the  first  six  months  of  1952 
was  off  by  more  than  40%  from  the 
same  period  last  year,  according 
to  RTMA  figures  issued  July  28.) 

The  report  noted  that  "con- 
sumers who  expected  to  buy  radios 
in  1952  expected  to  spend  much 
less  than  in  the  previous  year  .  .  . 
the  median  expected  price  fell  from 
$100  in  early  1951  to  $40  at  the 
beginning  of  this  year.  This  ap- 
pears to  indicate  that  the  pros- 


DUKOFF  CHARGE 

Files  Suit  Against  NBC 

CHARGING  breach  of  contract 
and  plagiarism,  Ed  Dukoff,  pro- 
gram packager  and  talent  business 
representative,  has  filed  a  $100,000 
damage  suit  in  Los  Angeles  Su- 
perior Court  against  NBC  and  Tom 
McCray,  Western  division  director 
of  radio  network  operations. 

Claiming  that  in  November  1950 
he  submitted  to  NBC,  story  ma- 
terial and  format  for  a  radio  series 
entitled,  From  the  Files  of  Scot- 
land Yard,  Mr.  Dukoff's  complaint 
charges  the  network  returned  it  to 
him  30  days  later  with  authoriza- 
tion to  record  one  program  for  au- 
dition purposes. 

With  NBC  supplying  talent,  the 
recording  was  made,  but  nothing 
further  was  done,  according  to  his 
complaint.  However,  in  April  1951, 
Mr.  Dukoff  charges,  NBC  started  a 
series  called  Whitehall  1212.  He  de- 
scribed the  programs  as  "substan- 
tially embodying,  copying  and 
using"  the  format  he  had  originally 
submitted,  and  that  the  network 
series  was  an  outgrowth  of  his  pro- 
posed package. 


WRBL  Vote  Campaign 

WRBL  Columbus,  Ga.,  will  inau- 
gurate its  "Voters  in  Action"  cam- 
paign— a  drive  designed  to  educate 
voters  on  elections  and  to  bring 
an  unprecedented  turnout  of  the 
best-informed  voters  in  the  history 
of  Muscogee  County.  The  cam- 
paign will  be  held  in  cooperation 
with  American  Heritage  Founda- 
tion and  NARTB,  with  George  Gin- 
gell,  WRBL  station  manager  and 
production  head,  as  general  chair- 
man of  the  coordinating  committee. 
B.  Ed  Johnson,  WRBL  sales  de- 
partment head,  and  A.  Perry  Gordy, 
station  public  relations  director, 
will  lead  two  other  committees. 
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What  a  romantic  place,  Mr.  Pulse! 


WIODIand !  TV 

WOODlanders  (the  prosperous  folk  of  Grand  Rapids, 
Muskegon,  Battle  Creek,  Kalamazoo  and  surrounding  terri- 
tory) find  their  hearts  beat  as  one  .  .  .  when  it  comes  to 
watching  WOOD -TV. 

According  to  Pulse*,  WOODlanders  palpitate  —  both  to  net- 
work programs  and  to  an  unusual  variety  of  local  live 
programs  —  Monday,  Tuesday  and  always.  Or,  more 
specifically  .  .  . 


Monday  -  Friday 


WOOD'S 
Share  of  Audience 
90% 
60% 
51  % 

85% 
63% 
58% 

63% 
50% 


10  a.m.  -  12:00 
12:00  -  6:00  p.m. 
6:00  p.m.  -  12:00 

Saturday  10  a.m.  -  12:00 

12:00  -  6:00  p.m. 
6:00  p.m.  -  12:00 

Sunday  1  2:00  -  6:00  p.m. 

6:00  p.m.  -  12:00 

Incidentally,  WOOD-TV  offers  you  much  more  than  affection. 
To  wit: 

•  225,000  TV  families 

•  The  only  live  TV  facilities  outside  Detroit 

•  Michigan's  largest  outstate  market 

Want  to  feel  our  Pulse? 

*  —  Survey  of  Grand  Rapids,  Battle  Creek,  Muskegon, 
Kalamazoo  —  February,  '52. 


GRAND  RAPIDS,  MICHIGAN 

Grandwood  Broadcasting  Company 
H.  M.  Bifner,  President  H.  M.  Bitner,  Jr.,  Vice  President 

Also  WFBM-AM  and  WFBM-TV  —  Indicnapolis,  Ind.,  WFDF  —  Flint,  Mich. 
WEOA  —  Evansville,  Ind. 
NBC  —  Basic;  CBS,  ABC,  DuMONT  —  Supplementary 
National  Representatives:  Katz  Agency 
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Sctfel 

FOR 
SALE! 

in  Amenta's  6th  City 


CURRENT 
AVAILABILITIES 

on  WFBR's  prize  collection 
of  home-grown  shows.  All 
are  subject  to  prior  sale  .  .  . 
none  will  be  available  for 
long.  Timebuyers:  how  do 
these  fit  your  fall  schedules? 


CLUB  1300 


Completely  outclasses  its 
field — No.  1  show  of  its  kind! 
I  STRIP  ACROSS  THE  BOARD 


MELODY  BALLROOM 


Top-rated  disc  jockey  show 
in  Baltimore! 
7  SPOTS 


NELSON  BAKER  SHOW 


1st  in  its  time  period! 

J  STRIP  ACROSS  THE  BOARD 


EVERY  WOMAN'S  HOUR 


Top-rated  30-minute 
woman's  show! 

6  SPOTS 


SHOPPIN'  FUN 


Top  locally  produced  show 
in  its  period! 
4  SPOTS 


MORNING  IN  MARYLAND 


Misses  being  tops  for  3-hour 
period  by  a  fraction! 

sold  our 

For  quick  action,  write,  wire 
or  phone  your  John  Blair  man 
or  any  account  executive  of 


MEETING  of  NBC  O&O  radio-TV  stations  was  held  the  past  fortnight  at 
New  York's  St.  Regis  Hotel,  with  key  executives  on  hand  for  conference. 
Seated  clockwise  are  (I  to  r):  Alfred  Crapsey,  sales  manager,  KNBC  San 
Francisco;  Lloyd  Yoder,  KNBC  station  manager;  Jules  Herbuveaux,  operations 
manager,  WNBQ  (TV)  Chicago;  John  Reber,  manager,  NBC  TV  spot  sales; 
Thomas  McFadden,  director,  NBC  national  spot  sales;  Luellen  Stearns,  TV 
spot  sales;  Donald  A.  Norman,  manager,  KNBH  (TV)  Los  Angeles;  Charles 
Bevis,  manager,  KOA  Denver;  Ted  Broido,  operations  assistant;  (head  of  table) 
James  Gaines,  vice  president  in  charge  of  O&O  stations;  Charles  R.  Denny, 
vice  president  in  charge  of  O&O  stations  and  other  responsibilities  to  whom 
Mr.  Gaines  reports;  Carleton  Smith,  O&O  operations  vice  president;  Harry 
Kopf,  vice  president  and  general  manager,  WMAQ  and  WNBQ  Chicago; 
(partly  hidden)  Eugene  Juster,  manager  of  WRC,  WNBW  (TV)  Washington; 
Jay  Smollin,  promotion  director,  WNBC,  WNBT  (TV)  New  York;  H.  Norman 
Nubert,  O&O  merchandising  manager;  Richard  Pack,  WNBT  program  man- 
ager; H.  W.  Shepard,  manager,  O&O  sales  development,  advertising  and 
promotion;  William   Davison,  newly-named  national  manager,   NBC  Radio 

Spot  Sales  Dept. 


COPYRIGHT  LAWS 

International  Rules  Drawn 

INTERNATIONAL  conference  to 
complete  a  Universal  Copyright 
Convention  was  held  at  Geneva, 
Switzerland,  last  Monday  under 
auspices  of  the  United  Nations 
Educational,  Scientific  &  Cultural 
Organization  (UNESCO). 

Serving  on  the  U.  S.  delegation, 
among  others,  were  Sydney  Kaye, 
general  counsel,  BMI;  Herman  Fin- 
kelstein,  general  counsel  for 
ASCAP,  and  John  Schulman,  at- 
torney for  the  Authors  League. 
Luther  Evans,  Librarian  of  Con- 
gress, is  chairman. 

Convention  draft  will  enter  in 
force  only  after  approval  by  all 
interested  governments,  and  rep- 
resents five  years  of  work  on  an 
international  copyright  agreement. 
The  convention  was  drawn  to  in- 
sure authors  and  publishers  protec- 
tion of  their  interests  in  other 
countries.  Copyright  laws  at  pres- 
ent are  divergent  and  sometimes 
conflicting,  the  State  Dept.  said. 


LEWIS,  MUTUAL 

Libel  Suit  Reply  Seen 

ANSWERS  to  the  $500,000  libel 
suit  filed  against  MBS  commen- 
tator Fulton  Lewis  jr.  by  the  Blood 
Bank  Foundation  of  Nashville, 
Tenn.,  were  being  drawn  up  last 
week  by  the  defendant  parties. 

Mr.  Lewis'  office  had  no  state- 
ment on  the  suit.  The  Mutual  com- 
mentator currently  is  on  a  cruise 
and  is  expected  back  this  week. 
MBS  and  -WWDC  Washington 
(Capital  Broadcasting  Co.)  also 
were  named  defendants.  Mutual's 
reply  was  referred  to  New  York 
attorneys  after  papers  were  served. 
WWDC  was  originating  outlet  for 
the  Dec.  3  broadcast  on  which  the 
libel  charges  were  based  [B»T, 
Aug.  18]. 


NLRB  CASES 

Involve  ABC,  NBC  Directors 

PETITION  by  National  Assn.  of 
Broadcast  Engineers  &  Technicians 
(CIO)  seeking  to  represent  radio 
and  associate  radio  directors  at 
ABC  and  NBC  Chicago  was  dis- 
missed by  the  National  Labor  Re- 
lations Board  last  Tuesday. 

The  board  ruled  that  the  direc- 
tors are  properly  supervisors  and 
that  it  has  no  jurisdiction  to  de- 
termine questions  of  representation 
in  either  case.  That  was  the  posi- 
tion also  taken  by  the  AFL  Radio 
&  Television  Directors  Guild,  which 
had  intervened  in  both  instances. 

NABET  had  sought  a  unit  com- 
posed of  the  directors  in  the  Chi- 
cago operations  but  excluding  all 
other  employes.  Neither  ABC, 
which  presently  does  not  employ 
associate  directors,  nor  NBC  took 
a  stand  on  the  propriety  of  the 
units  requested.    NLRB  held: 

Radio  directors  have  full  responsi- 
bility for  the  finished  form  of  radio 
programs  assigned  to  them.  .  .  .  Every 
director  possesses  ample  authority  to 
achieve  in  each  instance  the  best 
broadcasting  result.  The  directors  ex- 
ercising independent  judgment  fulfill 
a  fundamental  function  of  manage- 
ment. 

In  announcing  dismissal  of  the 
petition,  NLRB  also  cited  preced- 
ence in  other  broadcast  cases,  par- 
ticularly those  involving  ABC's 
KGO-TV  San  Francisco  and 
KECA-TV  Los  Angeles.  Like  the 
latter,  WENR-AM-FM  Chicago  is 
ABC  owned-and-operated  while 
WMAM-AM-FM  is  an  NBC  O&O 
outlet. 

In  another  case,  Gremio  de 
Prensa,  Radio  y  Teatro  de  Puerto 
Rico,  a  labor  representative  for 
WKAQ  San  Juan,  P.  R.  (Radio  El 
Mundo),  was  charged  in  prelimi- 
nary findings  with  threatening  vio- 
lence and  restraining  rights  of  the 
radio  employes  in  conducting  a 
strike  against  the  licensee  firm. 

The  International  Longshore- 
man's Assn.,  also  a  labor  group, 
was  charged  with  forcing  members 
of  the  local  Steamship  Assn.  to 
cease  handling  of  products  of  ad- 
vertisers on  WKAQ  with  the  in- 
tent of  launching  a  boycot  involv- 
ing sponsors  and  the  station.  The 
recommended  decision  called  for 
cessation  of  the  alleged  unfair  la- 
bor practice. 


GATES 


^  QUINCY, 
i  ILLINOIS 


»BC  NETWORK 

ViJoOO WATTS  IN  BALTIMORE,  MD. 

Page  42    •    August  25,  1952 


WGEZ  Boosts  Power 

WGEZ  Beloit,  Wis.,  heretofore 
operating  with  100  w,  went  on  the 
air  with  its  new  power  of  250  w 
Aug.  22.  A  dedicatory  program 
opened  the  broadcast  day.  WGEZ 
operates  on  1490  kc,  and  is  licensed 
to  the  Beloit  Broadcasting  Co.,  of 
which  Sidney  H.  Bliss  is  owner- 
president.  John  H.  Rhodes  is 
WGEZ  general  manager. 


Jollt  ONE  S0UKCE 
«ii  Broadcasting 


THESE  OFFICES 
TO  SERVE  YOU 

QUINCY,  ILL   TEL.  8202 

HOUSTON,  TEXAS  TEL.  ATWOOD  8536 

WASHINGTON,  D.  C.    ...  TEL.  METROPOLITAN  0522 

MONTREAL,  QUE  TEL.  ATLANTIC  9441 

NEW  YORK  CITY  TEL.  MURRAY  HILL  9-0200 
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A  MONTHLY  REPORT  TO  EDITORS 


Highlighting  Significant  Facts  about  Bituminous  Coal 


MATERIALS  POLICY  REPORT  SHOWS  COAL  AS  BASIC  FUEL  OF  FUTURE. 

The  recently  issued  report  of  the  President's  Materials  Policy  Commission  says  that  coal 
will  have  to  carry  the  major  burden  of  making  further  additions  to  the  nation's  energy 
supply.  The  report  estimates  that  U.  S.  requirements  of  fuel  and  energy  will  double  in  the 
next  25  years.  Unlike  other  fuels,  coal's  reserves  are  virtually  unlimited,  and  the  coal 
industry  is  well-equipped  to  meet  all  increasing  needs. 


NEW  ATOM  PLANT  TO  BE  POWERED  BY  21/2  MILLION  TONS  OF  COAL  A  YEAR! 

It  will  take  an  estimated  2/2  million  tons  of  coal  a  year  to  power  the  nation's  new  atomic 
plant  near  Joppa,  Illinois.  This  coal  will  be  shipped  by  rail  to  electric  generating  plants 
and  will  require  about  37,500  carloads  a  year— making  it  the  biggest  single  piece  of 
freight  business  in  the  country. 


AERIAL  PHOTOGRAPHS  USED  TO  SURVEY  COAL  STOCK  PILES. 

A  large  electric  utility  is  now  using  aerial  photography  to  take  quick,  accurate  inventory 
of  its  huge  coal  stock  piles.  A  plane  flies  over  the  stock  pile  at  a  fixed  altitude  taking  over- 
lapping photographs  which  give  a  three-dimensional  picture  of  the  terrain.  Contour  lines 
are  plotted  and  the  volume  of  each  layer  computed.  It  usually  takes  weeks  to  measure 
these  huge  mountains  of  coal  by  ordinary  surveying  methods.  But  the  utility  has  found 
that  aerial  photography  gives  them  results  in  days  .  .  .  and  cuts  the  cost  of  taking  inven- 
tory by  25%. 

NEW  ROOF  SUPPORT  METHOD  NEARLY  DOUBLES  COAL  MINE'S  PRODUCTION. 

The  U.  S.  Bureau  of  Mines  has  issued  a  report  telling  how  one  coal  mine  has  nearly 
doubled  its  production  by  using  a  relatively  new  method  of  supporting  the  mine  roof. 
The  method,  known  as  "roof  bolting,"  consists  of  inserting  long  expansion  bolts  into 
the  mine  roof  which  bind  together  the  overhead  strata  of  rock  into  a  strong  laminated 
layer.  This  does  away  with  space-crowding  vertical  timber  supports  in  the  working  area. 
Roof  bolting  has  enabled  this  particular  mine  to  increase  its  production  from  14  to  26 
tons  per  man  shift. 


If  you  have  any  questions  about  coal  or 
the  coal  industry,  your  inquiry  to  us  will 
receive  prompt  reply. 


BITUMINOUS  COAL  INSTITUTE 

A  Department  of  National  Coal  Association 
320  Southern  Building,  Washington,  D.  C. 
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IOWA  AUDIENCE  Radio  Leads:  TV  Homes' Too! 


10 WANS  in  TV  homes  still  spend 
55.5%  of  total  daily  listening  time 
tuned  to  radio.  This  was  indicated 
last  week  in  release  of  the  first 
part  of  a  report  on  radio  and  TV 
listening  habits  in  urban  and  rural 
Iowa. 

The  report,  titled  "1952  Iowa 
Radio-Television  Audience  Sur- 
vey," is  the  15th  consecutive  an- 
nual study  on  Iowa  listening  hab- 
its and  was  conducted  by  Dr. 
Forest  L.  Whan,  chairman  of  the 
committee  on  radio  and  television 
at  the  U.  of  Wichita,  Wichita, 
Kan.,  for  WHO  Des  Moines. 

Percentage  of  whole  day's  listen- 


ing time  for  radio  in  urban  TV 
homes  is  50.9%,  for  village  TV 
homes  58.1  %  and  for  farm  TV 
homes  62.3%. 

The  47-page  first  section,  com- 
piled from  personal  interviews  of 
9,143  Iowa  families  in  their  homes, 
reached  mostly  from  March  20-30, 
shows  that  of  total  listening  time 
in  the  2,315  TV  homes  83.5%  of 
TV  homes  use  radio  from  5  a.m. 
to  1  p.m.,  42.4%  from  1-6  p.m. 
and  26.8%  from  6-11:30  p.m. 

From  5  a.m.  to  1  p.m.  in  urban 
homes  radio's  listenership  was 
78.5%,  in  village  homes  86.9%  and 
in  farm  homes  89.4%;  from  1-6 
p.m.,  urban  43.3%,  village  38.4% 

Advertisement 


This  is  urgent:  Emergency 
Schedules  Now  in  the  Making! 

Spot  Radio  is  "particularly  effective  for  deals, 
contests  and  other  urgency  devices." 

the  hands  of 
every  one  of 
your  salesmen. 
The  price  is  50c 
a  copy.  2nd. 
Start  immedi- 
ately to  tell 
the  buyers  of  ad- 
vertising about 
your  market  and  your  station. 
Of  our  new  high  circulation  of 
23,793,  more  than  two-thirds 
are  advertising  managers,  sales 
managers,  time  buyers,  district 
managers,  agency  officials,  and 
the  top  level  of  management 
who  give  the  final  O.K.  to  regu- 
lar and  emergency  schedules. 


What  you  have  just  read  was 
lifted  from  an  article  that  ap- 
peared in  the  July  11th  issue  of 
Printers'  Ink,  entitled,  "Na- 
tional Spot  Radio."  This  ar- 
ticle, the  result  of  many  months 
of  research  and  interviews  with 
users  of  Spot  at  the  local, 
regional  and  national  levels, 
gives  you  and  your  staff  ten 
specific  ways  to  sell  and  use 
Spot. 

Under  one  sub-heading,  "To 
promote  Special  offers  and 
Deals"  is  this  very  important 
suggestion:  "You  can  pour  your 
spot  radio  advertising  on  as 
heavily  or  lightly  as  the  situa- 
tion requires." 

Well,  here  is  some  interesting 
news.  Right  now  hundreds  of 
advertisers  are  putting  together 
emergency  schedules  that  win 
enable  them  and  their  dealers 
to  clean  the  shelves  before  the 
end  of  1952.  Many  manufac- 
turers have  heavy  inventories. 
Others,  because  of  the  steel 
strike,  have  seen  a  slow-down 
in  some  of  their  territories.  Now 
things  are  starting  to  hum 
again,  and  as  consumers  are 
coming  back  into  the  market 
many  advertisers  are  planning 
high-pressure  sales  drives  for 
the  remaining  months  of  1952. 

If  you  have  not  yet  re-ar- 
ranged your  own  promotion 
program  for  these  few  months, 
these  suggestions  may  be  help- 
ful: 1st.  Place  a  copy  of  our  re- 
port "National  Spot  Radio"  in 


Bob  Kenyon 


With  Spot  Advertising,  the 
advertiser  can  pour  it  on 
quickly  and  efficiently.  But  time 
is  short.  Your  own  represent- 
atives and  staff  cannot  possibly 
contact  the  army  of  advertising 
buyers  who  are  now  making  up 
emergency  schedules.  In  Print- 
ers' Ink,  Voice  of  Authority,  you 
can  each  week  in  1/6  of  a  page, 
or  in  a  full  page,  tell  the  story 
of  your  station  and  market.  Go 
after  this  emergency  business. 
There  is  going  to  be  a  lot  of  it 
released,  and  soon. 

Wire,  write,  or  phone,  or  call 
on  us.  Our  staff  is  ready  to  as- 
sit  you  in  any  way  we  can. 
When  may  we  call? 

ROBERT  E.  KENYON,  JR. 

Advertising  Director 


Printers' llllf  •  ??-5  Eastn42«d  Street,  New  York  17,  N>  , 
\K    Chicago  •  Pasadena  .  Atlanta  .  Beston  .  Londen 
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and  farm  43.4% ;  from  6-11:30  p.m., 
urban  26.4%,  village  24.8%  and 
farm  28.6%. 

Of  the  9,143  families,  99.2%  of 
homes  owned  one  or  more  radios, 
with  99.4%  urban  ownership,  98.7% 
village  and  99.2%  farm.  Two  or 
more  sets  were  owned  in  51.6%  of 
total  homes,  15.1%  had  three  or 
more  and  4.2%  had  four  or  more. 
FM  facilities  were  owned  in  21.9% 
of  homes— 26.3%  urban,  17.9%  vil- 
lage and  18.0%  farm. 

The  study  indicated  38.7%  of 
all  TV  homes  use  radio  "at  times" 
while  the  family  TV  set  is  tuned 
in  —  38.9%  urban,  35.6%  village 
and  40.2%  farm. 

Of  the  total  families  58.3%  (or 
67.4%  of  all  families  owning  pas- 
senger autos)  owned  auto  radios. 
Of  total  families  urban  auto-radio 
ownership  was  55.9%,  village 
51.4%  and  farm  65.7%. 

Of  auto-owning  families,  68.6% 
of  urban  families  owned  auto- 
radios,  63.9%  village  and  67.8% 
farm.  Of  families  owning  one 
truck,  14.7%  had  truck  radios, 
with  30.9%  urban,  30.4%  village 
and  11.8%  farm.  Of  tractor-own- 
ers, 1.4%  had  radios  installed.  Of 
farmers  questioned,  18.8%  had  ra- 
dios in  barns. 

Interviews  on  use  of  cars  with 
radios  indicated  49.1%  of  women 
interviewed  answered  that  "I  rode 
in  the  car  yesterday,"  while  66.2% 
of  men  made  the  same  answer.  Of 
the  women  percentage  was  47.3% 
for  urban,  39.8%  for  village  and 
55.1%  for  farm.  Of  the  men  per- 
centage was  70.9%  for  urban, 
52.1%  for  village  and  67.6%  for 
farm. 

Men  Riders  Greater 

Of  women  in  the  21-35  age  group 
52.5 %  rode  in  the  radio-equipped 
car,  of  the  36-50  age  group  50.7% 
and  over-50  group  40.0%.  Of  men 
in  the  21-35  age  group  74.3%  rode 
in  the  radio-equipped  car,  in  the 
36-50  age  group  66.7%  and  the 
over-50  group  52.0%. 

Of  those  who  rode  in  radio- 
equipped  cars  45.9%  of  women  and 
53.4%  of  men  used  the  car  radio, 
according  to  the  study.  Of  urban 
women  46.2 %  used  the  radio,  of 
village  women  44.4%  and  of  farm 
women  46.1%.  Of  urban  men  55.3% 
used  the  radio,  of  village  men 
55.0%  and  of  farm  men  51.3%. 

Of  women  in  the  21-35  age  group 
51.8%  used  the  radio,  in  the  36-50 
age  group  43.7%  and  the  over-50 
group  38.8%.  Of  men  in  the  21-35 
age  group  64.0%  used  the  radio, 
in  the  36-50  age  group  48.2%  and 
the  over-50  group  43.5%. 

On  trips  of  up  to  five  miles 
in  radio-equipped  cars  31.1%  of 
women  used  the  radio  and  28.3% 
of  men;  six  to  25  miles,  44.8%  of 


Hair  Haul 

RADIO  can  do  almost  any- 
thing, including  the  bringing 
of  success  to  a  world-wide 
search  for  whale  hairs.  So 
reported  CBS  Radio  fortnight 
ago.  The  network  said  an 
appeal  by  Dr.  Leon  A.  Haus- 
man  of  Rutgers  U.  on  CBS 
Radio's  Adventures  in  Science 
program  two  months  ago  led 
the  British  Columbia  Packers 
of  Whaling  Station,  Coal 
Harbour,  British  Columbia, 
to  send  him  30  whale  hairs, 
the  total  supply  of  three 
whales. 


women  and  53.6%  of  men;  26  to 
50  miles,  68.0%  of  women  and 
67.4%  of  men;  51  to  100  miles, 
78.1%  of  women  and  79.0%  of 
men;  over  100  miles,  73.3%  of 
women  and  80.7%  of  men. 

A  one-day  diary  sheet  was  left 
with  every  third  family  inter- 
viewed in  a  1950  study,  the  1952 
report  noted,  with  each  member  of 
the  family  asked  to  recall  and  write 
down  where  and  when  radio  was 
used  outside  the  home  on  the  day  of 
interview.  Of  the  1,212  replies  cov 
ering  2,484  family  members  over 
four  years  of  age,  radio  use  outside 
the  home  totaled  6,438  quarter- 
hours. 

Weekday  Percentage 
On  weekdays,  the  percentage  of 
women  over  18  using  radio  outside 
the  home  was  27.6%,  of  men  over 
18  a  reported  42.5%,  of  teen-agers 
from  12-18  a  reported  46.7%.  and 
children  4-11  a  reported  33.5%.  On 
Saturdays  the  figure  for  women 
was  32.4%,  for  men  42.1%,  teen- 
agers 55.0%  and  children  48.2%. 
On  Sundays,  women  47.5%,  men 
60.5%,  teen-agers  80.0%  and  chil- 
dren 75%. 

Average  number  of  quarter- 
hours  in  which  out-of-home  radio 
was  used  on  weekdays:  Women, 
1.80;  men,  3.46;  teen-agers,  2.32; 
children,  1.33;  average  total,  2.51. 
Saturdays:  Women,  2.45;  men,  3.49; 
teen-agers,  5.70;  children,  1.70; 
average,  6.32.  Sundays:  Women 
2.73;  men,  3.79;  teen-agers,  4.60; 
children,  2.25;  average,  6.61.  Aver- 
age individual  time  was  weekdays 
2.51,  Saturdays  3.02  and  Sundays 
3.30. 

More  than  half  of  all  out-of- 
home  radio  use  comes  between  8-12 
a.m.  and  1-5  p.m.  (Class  B  time) 
on  weekdays  and  the  hours  from 
1  to  5  p.m.  on  Saturday  and  Sun- 
day draw  nearly  as  much  listening 
as  the  evening  hours,  7-10  p.m. 

According  to  the  diary  sheet, 
percentage  of  all  time  for  persons 
"in  home  and  awake"  and  using 
the  radio  were,  for  weekdays: 
Women  44.6%,  men  33.9%,  teen- 
agers 32.8%  and  children  18.7%. 
Saturday:  Women  41.4%,  men 
25.5%,  teen-agers  40.7%  and  chil- 
dren 23.4%.  Sunday:  Women 
44.0%,  men  38.1%,  teen-agers 
43.9%  and  children  18.9%. 
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CONSTRUCTION 

NPA  Issues  New  Grants 

ELECTRONIC  manufacturers  and 
a  community  TV  antenna  firm  last 
week  figured  in  materials  allotted 
by  the  government  for  construc- 
tion. No  broadcasters  were  listed 
in  the  new  compilation  by  the  Na- 
tional Production  Authority. 

Among  firms  promised  delivery 
of  steel,  copper  and  aluminum  for 
the  current  third  and  fourth  quar- 
ters of  1952  were  RCA,  Collins 
Radio  Co.,  General  Electric  Co.  and 
Raytheon  Mfg.  Co.  Construction 
involves  expansion  of  facilities  for 
.  electronic  research  and  develop- 
ment, tubes  and  other  equipment. 
!  TV  Antenna  System  Inc.  was 
issued  a  third  quarter  allotment 
for  its  community  project,  with 
estimated  value  of  $30,000.  The 
firm  proposes  a  TV  antenna  system 
for  New  Philadelphia,  Dover,  Mid- 
vale,  Uhrichsville  and  Dennison,  all 
in  Ohio.  The  project  represents  a 
"new  start  in  construction,"  the 
.  firm  having  been  denied  materials 
:(  in  the  first  quarter  this  year. 

Value  of  other  projects  was 
given  as  $3,486,100  for  RCA, 
$2,122,308 '  for  Collins,  $2  million 
for  GE,  and  $277,539  for  Raytheon. 
All  allocations  are  subject  to  re- 
vision because  of  the  prolonged 
steel  strike. 
I 

Steel  Strike  Aftermath 
It  was  the  steel  dispute — and  the 
|  resulting    after  -  effects  —  which 
prompted  NPA  to  warn  that  new 
building  involving  large  quantities 
of  steel  may  have  to  be  deferred 
:  until  early  1953.  A  new  defense- 
i  criteria  priority  system  was  set  up 
j  with  requirements  governing  radio- 
,  TV  broadcasters  and  other  industry 
groups  [B*T,  Aug.  11]. 

NPA  is  expected  to  meet  this 
I  week  with  a  Construction  Industry 
Advisory  Committee  and  set  the 
pattern  for  the  building  industry. 
Some  inkling   on  what  radio-TV 
broadcasters   may   expect   in  the 
1  way  of  relaxation  of  building  curbs 
|  was  anticipated.    NPA  will  also 
issue  a  compilation  of  grants  for 
;  the  fourth  quarter,  probably  some- 
time in  September.    Military  and 
defense  -  supporting   projects  will 
have  the  right-of-way. 

With  the  trend  toward  easing  of 
restrictions  on  building  (save  for 
the  steel  clampdown),  the  potential 
increase  in  number  of  new  TV  sta- 
tion grants  by  FCC  should  pose  no 
problem  at  NPA.  The  agency  has 
indicated  generally  that  sufficient 
materials  would  be  available  for 
new  stations  and  for  transmitting, 
receiving  and  related  equipment  as 
the  situation  develops. 

Some  extra  steel,  meanwhile,  is 
being  made  available  for  broadcast 
and  other  pursuits  to  keep  employ- 
ment levels  as  high  as  possible.  A 
broadcaster  who  has  a  construction 
schedule  for  the  fourth  quarter  of 
1952  and  the  first  of  1953  may  ob- 
tain up  to  500  tons  of  carbon  con- 
version steel  without  it  being 
charged  against  his  allotment. 
There's  one  proviso:    The  amount 


Radio  Power 

KXLW  St.  Louis  admitted  it 
didn't  expect  any  results 
whatsoever  from  this  spot 
announcement.  However,  in 
furtherance  of  its  policy  of 
cooperating  with  Missouri 
State  Employment  Service, 
KXLW  aired  announcement. 
Spot  aired  request  for — of 
all  things — "a  female  electric 
overhead  crane  operator."  To 
KXLW's  surprise,  employ- 
ment service  received  75  ap- 
plicants. 


WWDC  CONTEST 

'Miss  Washington'  Named 

FINALS  of  the  11th  annual  "Miss 
Washington"  contest  were  held  by 
WWDC  Washington,  D.  C,  last 
Monday  when  advertising  execu- 
tives joined  with  civic  leaders  to 
name  Iris  Anne  Fitch  as  District 
of  Columbia  representative  in  the 
national  "Miss  America"  competi- 
tion. 

Finals  were  at  Washington's 
Capitol  Theatre.  Miss  Fitch,  a  sin- 
ger, won  a  jackpot  of  prizes  includ- 
ing an  all-expenses  paid  vacation 
in  Florida,  wardrobe  and  a  radio, 
TV  or  stage  contract.  She  will 
compete  in  the  Miss  America  page- 
ant at  Atlantic  City,  N.  J.,  next 
month  with  WWDC  bearing  expen- 
ses. 

Miss  Fitch  emerged  from  a  field 
of  68  contestants.  Ceremonies  last 
Monday  were  broadcast  from  the 
Capitol  stasre  by  WWDC,  with  Art 
Brown,  Milton  Q.  Ford  and  Willis 
Conover  presiding.  Judges  were 
selected  from  advertising,  radio-TV 
trade  and  government  agency  cir- 
cles. 


NEW  RADIO-TV  LINE 

Shown  by  Stewart-Warner 

STEWART -WARNER  Electric, 
radio  -  TV  division  of  Stewart  - 
Warner  Corp.,  Chicago,  has  intro- 
duced its  new  line  there  last  week 
at  the  first  of  four  nation  -  wide 
meetings  for  sales  managers  and 
distributors.  The  company  plans 
increased  cooperative  advertising 
in  local  markets  this  fall,  and  will 
supply  dealers  with  additional  ra- 
dio and  TV  material. 

The  new  Stewart-Warner  line 
will  be  shown  in  New  York,  At- 
lanta and  San  Francisco  this 
week.  It  includes  26  radio  sets, 
priced  from  $19.95  to  $69.95  and 
13  TV  models  priced  from  $199.95 
to  $449.95. 


he  orders  may  not  exceed  40%  of 
that  allotment  for  those  quarters. 

Broadcasters  who  desire  more 
than  500  tons  of  this  type  steel 
must  apply  to  NPA's  Iron  &  Steel 
Division.  Otherwise,  they  simply 
purchase  it  on  the  open  market 
without  regard  to  restrictions. 


S%citi*tfty  *tet«  and  cU^enattf 

The  ConUJUi-e-HJLaJL  Type  312 
250  WATT  AM  TRANSMITTER 


Here's  a  refreshingly  original  transmitter  engineered 
to  bring  top  performance  with  utmost  ease  of  adjust- 
ment. RMS  distortion  values  in  the  order  of  1%  over 
the  entire  audio  range  are  obtainable.  The  electrical 
design  is  simple  and  straight  forward.  Only  two  tun- 
ing controls  are  required.  Modern,  Transview  cabinet 
styling  affords  maximum  accessibility,  shielding,  and 
circulation  of  cooling  air. 


,LLe.cjLn-trHJ-CsL. 

MANUFACTURING  COMPANY 


4212  S.  Buckner  Blvd. 


Dallas  10,  Texas 
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tailored  switching  and  monitoring 

TC-4A  Control  Console  combines  Audio -Video 
Switching  with  Transmitter  Control— makes  it 
possible  to  centralize  all  operations  at  one  position 


Now  you  can  do  all  (or  any  desired  part)  of  your  audio- 
video  switching  right  in  your  transmitter  room  ... 

And  you  do  not  have  to  take  a  fixed  group  of  units  to 
do  it.  You  can  have  whatever  group  of  audio  and  video 
facilities  you  need  to  fit  your  particular  requirements. 
Moreover,  you  can  add  further  audio  and  video  facilities 
as  needed. 

You  get  this  economy  and  flexibility  by  building  your 
equipment  layout  around  the  new  TC-4A  Control  Con- 
sole. The  TC-4A  is  a  two-section  unit  containing  basic 
switching  facilities  for  handling  up  to  8  audio  and  8 
video  signals  (remote  or  local).  It  can  fade  to  black  and 
"program-switch"  network,  remote,  film,  and  local  studio 
signals.  Up  to  twelve  signals  can  be  monitored  including 
transmitter  operation. 

To  this  two-section  unit  you  can  add  as  many  console 
sections  (for  "on-air"  monitor,  preview  monitor,  indi- 
vidual camera  monitors)  as  you  need  to  take  care  of 
your  individual  requirements.  In  this  way  you  can  build 
up  a  "centralized"  control  position  from  which  one  man 
can  (if  necessary)  perform  all  operations. 

Moreover,  you  do  all  of  this  with  standard  RCA  units 
exactly  like  those  used  by  the  largest  stations  and  the 
networks.  Thus,  if  you  decide  later  to  expand  to  a 
multiple  studio  layout  you  can  very  easily  rearrange  these 
same  units  for  that  type  of  setup. 

Remember  ...  in  TV  it's  good  business  to  buy  the 
best  to  begin  with. 


:• 


The  basic  TC-4A  (left-hand  and  center  sections) 
with  a  master  monitor  (right-hand  section)  as 
normally  used  at  the  transmitter  (i.e.,  no  video 
origination  at  this  location). 


TC-4A  Control  Console  (3rd  and  4th  unit!  from  left) 
combined  with  three  monitor  sections  to  provide 
complete  station  operating  control  from  a  position 
in  the  transmitter  room.  In  this  arrangement  the  first 
unit  of  the  console  (starting  from  the  left)  Is  the  "live" 
camera  control  and  monitor,  the  second  is  a  film 
camera  control,  the  third  unit  contains  audio  faders 
and  audio  and  video  switching,  the  fourth  unit  con- 
tains monitor  switching  and  remotely  located  equip- 
ment controls,  the  fifth  unit  is  the  line  master  monitor. 
Audio  and  video  amplifiers,  power  supplies,  etc., 
are  mounted  on  the  racks  at  left  (shown  shaded). 
The  transmitter  in  the  background  is  the  Type  TT-2A 
2  kw,  VHF  TV  Transmitter.  However,  the  same  ar- 
rangement of  controls  and  audio-video  facilities  can, 
of  course,  be  used  with  any j RCA  TV  transmitter, 
UHF  or  VHF,  500  watts  to  50,000  watts  (providing 
ERP's  of  I  kw  to  1000  kw). 


RADIO  CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DEPARTMENT 


CAMDEN, N.J. 


editorial  *|f 


Mike  &  Ike  (&  Adlai  Too) 

YOU  DON'T  have  to  be  in  broadcasting  to  be- 
come a  political  tycoon,  but  the  record  shows 
it  helps. 

Both  the  Eisenhower  and  Stevenson  camps 
are  heavily  weighted  topside  with  people 
identified  with  radio. 

Several  weeks  back  we  recounted  the  cele- 
brated radio-TV  personages  who  are  identified 
with  each  Presidential  candidate.  Gov.  Steven- 
son himself  is  one-fourth  owner  of  WJBC- 

;  AM-FM  in  Bloomington,  111.  He  had  a  small 
interest  in  a  TV  application,  but  appropriately 
withdrew  upon  being  wafted  into  the  Presi- 
dential race  by  an  uncontrolled  convention 
draft.  His  family,  however,  retains  a  minority 
in  the  TV  quest. 

Gen.  Eisenhower  has  no  direct  broadcast 
ownership  holdings  himself,  having  been 
precluded  from  them  largely  because  of  an 
adult  lifetime  dedicated  to  the  military.  But 
a  brother  owns  minorities  in  two  stations, 
and  another  brother  has  broad  experience  in 
radio.  His  new  personal  right-hand  bower, 
Stanley  R.  Pratt,  is  owner  of  WSOO  Sault 
Ste.  Marie,  Mich.,  and  is  an  NARTB  director. 
Another  prime  advisor,  Sen.  Fred  A.  Seaton, 
is  identified  with  the  ownership  of  three  sta- 
tions in  Kansas  and  Nebraska. 

There's  Ex-Chairman  McKinney  of  the 
Democratic  National  Committee  who  owns  a 
substantial  minority  in  WISH  Indianapolis 
and  other  Indiana  stations.  These  are 
aspirants  for  TV,  and  Mr.  McKinney  now 
has  returned  to  Indianapolis  to  resume  private 
business — including  the  TV  activity. 

Electioneering  is  an  advertising  and  mer- 
chandising job,  with  the  emphasis  on  both 
radio  and  TV.  In  the  Eisenhower  pre-conven- 
tion  doings,  Young  &  Rubicam  was  working 
quietly  behind  the  scenes.  Now  Kudner  Agency 
takes  over  as  the  official  agency.  The  Demo- 
crats had  Joseph  Katz  Agency  of  Baltimore 
and  New  York  handling  pre-convention  activ- 
ities, and  carries  on  with  that  organization 
for  the  campaign,  with  Joseph  Katz,  in  per- 
son, masterminding  the  operations. 

Although  the  accent  has  been  on  TV,  be- 
cause  of  its  glamour,  and  because  it  did- the 
visual  gavel-to-gavel  job  at  both  conventions 
last  month,  radio  will  figure  vigorously  in 
the  campaigning  that  will  run  from  Labor  Day 

;  to  Election  Day  (for  pay,  to  the  tune  of  mavbe 
$3,000,000  for  each  party).  The  Democrats, 
dependent  largely  on  the  big-city  worker  vote, 

\    will  use  TV  heavily,  because  the  big  cities 

.  have  the  TV  audiences.  The  GOP,  on  the  other 
hand,  while  not  disdaining  TV,  will  go  to  the 
hinterlands  via  radio,  where  the  rural  and 
small  town  vote  is  its  prize. 

How  much  money  will  be  spent  for  radio 
and  TV  we  won't  venture  to  predict.  The 
limitation  for  the  national  campaigning  is 
$3,000,000  per  party.  But  that  doesn't  in- 
clude expenditures  at  the  local  and  state  levels, 
which  could  run  five-fold  the  national  limit. 
It  will  be  a  campaign  year  of,  but  not 

(  for  broadcasters.  They  probably  will  hold 
the  bag  for  losses  aplenty,  growing  out  of  pre- 
emptions of  time  and  talent. 

Only  one  thing  is  certain:  The  ether  waves 

|    will  sag  under  the  burden  of  broadcast  politick- 

B  ing.  And  the  microphones  will  grow  hoarse 
and  the  cameras  bleary-eyed. 


Wholesale  Retailing 

THE  ANNUAL  NARTB  district  meetings 
started  last  week  with  less  wind  and  more 
substance  than  sometimes  have  prevailed. 

To  a  great  extent  the  substance  came  from 
the  speech  by  Harold  E.  Fellows,  NARTB 
president,  urging  broadcasters  and  retailers 
to  get  together  for  the  good  of  both. 

No  suggestion  could  be  more  timely  or  more 
realistic.  The  record  shows  that  local  adver- 
tising for  both  radio  and  television,  especially 
radio,  is  already  big,  but  could  be  much  bigger. 

One  thing  that  would  enormously  boost  local 
volume  would  be  a  substantial  increase  in  the 
share  of  department  store  advertising  that 
radio  gets.  As  Samuel  H.  Cuff,  radio  and  TV 
consultant  to  Allied  Stores  Corp.,  said  three 
weeks  ago  [B»T,  Aug.  11],  only  3%  of  de- 
partment store  advertising  goes  to  radio.  The 
figure  could  be  raised,  he  thought,  to  20% — if 
radio  sold  itself  properly. 

In  his  speech  to  the  Districts  7  and  8  meet- 
ings last  week,  Mr.  Fellows  did  not  make  exact 
predictions  as  to  how  much  radio  business 
would  be  increased  if  his  formula  were  fol- 
lowed, but  obviously  it  would  increase. 

"In  the  area  of  economic  advantage  alone," 
said  Mr.  Fellows,  "there  should  exist  a  com- 
munion of  interest  between  the  retailer  and 
the  broadcaster  for  the  reason  that  one  seeks 
customers  and  the  other  speaks  to  them  daily." 

There  is  plenty  of  evidence  at  hand  to  show 
how  valuable  radio  advertising  can  be  to  the 
retailer  who  uses  it  properly.  In  the  many 
stringent  tests  of  pulling  power  made  by  the 
Advertising  Research  Bureau  Inc.,  radio  has 
consistently  outpulled  newspapers  for  retailers. 


Tolerance 

SOME  LEADERS  of  the  Catholic  Church  have 
contributed  an  unjust  amount  of  criticism  of 
television,  and  so  it  was  refreshing  the  other 
day  to  run  across  a  more  tolerant  view  in  the 
Catholic  Universe-Bulletin  of  Cleveland. 

The  remarks  of  Father  Daniel  Lord  in  that 
publication  are  worth  excerpting  here. 

"We  were  watching  one  of  the  rare  TV 
programs  on  which  I  waste  a  stolen  hour,  and 
the  program  was  good,"  wrote  Father  Lord. 
"In  fact,  for  a  change  it  was  so  good  that  the 
interruptions  for  the  advertisements  left  us 
all  irritated. 

"  'Those  horrible  ads!'  one  of  the  audience 
said  indignantly.  'Can't  the  stations  give  us  an 
uninterrupted  program?' 

"I  echoed  the  sentiment  and  so,  I'm  sure, 
did  hundreds  of  thousands  of  Americans.  .  .  . 

"The  program  was  costing  the  advertisers 
around  $50,000  an  hour.  It  was  in  this  instance 
excellent  entertainment.  Had  I  been  in  a 
Broadway  theatre,  I  should  have  been  paying 
somewhere  between  $5.50  and  $7.50.  Had  I 
been  seeing  it  in  a  motion  picture  theatre,  I 
should  have  had  to  leave  the  house,  pay  50 
cents  and  up  for  the  evening's  show.  .  .  . 

"Yet  I  kicked  when  the  people  who  gave  me 
the  show  took  30  seconds  or  perhaps  a  full 
minute  to  tell  me  about  the  things  which  made 
possible  their  complimentary  show.  .  .  . 

"We're  a  spoiled  lot  in  many  ways,  we 
Americans.  It's  true  that  the  advertiser  is  no 
philanthropist.  He  is  a  hard-headed  business- 
man who  gambled  his  money  against  60 
seconds  of  my  attention,  made  me  a  bet:  'I'll 
bet  you  an  hour  of  fun  and  music  against  the 
possibility  that  you'll  go  out  and  spend  a 
quarter  buying  my  goods.'  And  in  the  end  I 
could  win,  for  I  did  not  need  to  spend  even  25 
cents  on  his  product. 

"If  we  don't  like  the  program,'  we  can  turn 
a  switch  and  walk  away.  If  we  sit  and  watch, 
we  should  not  begrude  the  advertiser." 


if  •  our  respects  to: 


HERBERT  EMLYN  EVANS 


THERE'S  nothing  more  important  in  the 
world  than  people,  Herbert  Evans  believes 
He  ought  to  know  because  his  principal  jot 
has  been  the  welfare  of  the  7,000  employes  of 
the  extensive  Farm  Bureau  Insurance  Com- 
panies empire. 

Having  watched  the  Farm  Bureau  labor  com- 
plement grow  from  1,000  to  7,000  in  a  decade. 
Mr.  Evans  has  just  left  a  62-employe  personnel 
department  to  become  fulltime  vice  president- 
general  manager  of  Peoples  Broadcasting 
Corp.,  Farm  Bureau  radio  subsidiary  operating 
WRFD  Worthington,  Ohio,  and  WOL  Wash- 
ington. 

When  Murray  D.  Lincoln,  head  of  the  Farm 
Bureau  properties,  wanted  to  investigate  the 
future  of  broadcasting  last  year,  he  picked  Mr. 
Evans,  vice  president -personnel,  for  the  job, 
naming  him  vice  president-general  manager  of 
Peoples. 

Now  Peoples  announces  it  plans  to  expand 
programming  and  facilities  and  "perhaps  enter 
other  communications  fields."  Obvious  choice 
for  the  top  electronic  assignment  was  Mr. 
Evans,  who  incidentally  can  trace  his  radio 
experience  back  to  the  earphone  and  horn  days. 

His  first  contact  with  radio  came  in  1920 
while  attending  Springfield  College,  in  Massa- 
chusetts. At  that  time  WBZ  was  operating 
out  of  Springfield  and  Mr.  Evans  picked  up 
$15  a  week  helping  to  program  the  station. 

In  1922  he  joined  the  staff  at  Columbia  U.. 
New  York,  and  became  a  personnel  counselor 
to  students  and  faculty.  As  advisor  to  the  glee 
and  instrumental  clubs  he  used  his  radio  ex- 
perience to  advantage  in  putting  the  groups  on 
WEAF  and  WJZ.  Also  interested  in  sports, 
he  later  added  a  satisfying  sideline — taking 
football  game  movies  for  Coach  Lou  Little. 

Mr.  Evans  left  Columbia  in  1936  on  a  one- 
year  leave  to  work  with  the  late  Edward  A. 
Filene,  president  of  Consumer  Distribution 
Corp.  The  assignment  lasted  six  years,  a 
period  that  gave  him  a  chance  to  help  develop 
the  cooperative  store  movement.  He  was  vice 
president  and  secretary  of  Consumer  when  he 
resigned  in  1942  to  become  personnel  director 
of  the  Farm  Bureau  properties. 

Herbert  Evans  was  born  in  Wales,  Sept.  1, 
1898,  accounting  for  his  unusual  middle  name 
— Emlyn.  His  father  composes  Welsh  music, 
with  the  younger  Evans  serving  every  year  as 
publicity  chairman  for  the  Welsh  Song  Festival 
which  brings  5,000  persons  to  Columbus,  Ohio. 

Among  his  interests  are  choir  music,  photog- 
raphy and  high-fidelity  recording  gear.  The 
hi-fi  business  is  getting  so  serious  that  he's 
(Continued  on  page  73) 
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What's  YOUR  Cut  on  a 


Six  Billion  Dollar  Deal? 


YOU'VE  GOT  A 
POWERFUL  HAND 
-17  RICH  OHIO 
COUNTIES,  AND  THE 
STAKES  AMOUNT 
TO  .  .  . 


CHIEF 

SAYS: 

FOR 

BETTER  RESULTS, 
IT'S 

•  Cleveland's  Strongest  Signal 

•  Best  Local  Programs 

•  Favorite  Network  Shows 

•  Sales  Minded  Merchandising 


WJW  offers  its  help  —  a  new  folder 
of  useful  sales  statistics,  compiled  especially  for  you 
who  sell  to  the  great  Northern  Ohio  market.  Send 
for  your  copy  now! 

Play  your  cards  right  ...  let  Cleveland's  CHIEF 
Station  Sell  Ohio's  Chief  Market  for  YOU! 


CLEVELAND'S7  mWf  STATION 


5000  WATTS  BASIC  ABC 

WJW  BUILDING  CLEVELAND  15,  OHIO 

REPRESENTED  NATIONALLY  BY  H-R  REPRESENTATIVES.  INC. 


Station  WJW 

WJW  Building 
Cleveland  1  5,  Ohio 

Please  send  me  copies  of  your 

Northern  Ohio  Market  folder. 


NAME- 


ADDRESS. 


CITY- 


ZONE  STATE- 
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ABC 


SUNDAY 

CBS  MBS 


NBC 


ABC 


MONDAY 

SB5   .  MBS 


NBC 


ABC 


TUESDAY 

CBS  MBS 


Metre.  Life  las. 
Allan  Jicksoi 


NBC 


ABC 


WE:«- 

CBS 


6:00  PI 


6:15 


6:30 


6:45 


7:15 


7:30 


7:45 


B:l 


8:15 


8:30 
8:45 


9:1 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:( 


Co-op  George 
Sokolsky 


Monday 
Headlines 
S 


TBA- 


Sophisticated 
Rhythm 


The  Three  Sur  i 
S 


Time  Capsule 
S 


American 
Music  Hal! 
S 


Music  For  Yoi 


Syncopation 
Piece 


Ameri.  Tobacci 
Jack  Benny 

'  200 )  j 


Rexall  Drug 
Doris  Day 

(IM) 


Shon 


Frank 
Fontaine 


Philip  Morris 
Playh.  on  Bwy 

(183) 


Carter  Prods 
Drew  Pearsoi 
(175) 


Melody 
Highway 
S 


Alistair  Cooki 
S 


Burton  Dixie 
Corp.,  Paul 
Harvey  (118] 


Gloria  Parkei 
Show 
S 


William  Tushi  I 
Show 


Field  and 
Stream 
S 


News 
S 


Thoughts 
In  Passing 
S 


Hall  Brothers 
Hallmark 
Playhouse 


I! 


Pearson  Pharrr 
Inner  Sanctum 


10-10:05  Bob 
Trout  Genera 
Farts  (154) 


10:05  Dance 
TBA 


Or* 


Longines- 
Wittnauer 
Choraliers 
(160;  R 


News 


Thinking 
Out  Loud 

(11:15-25) 


SjL  Preston 
of  the  Yukon 


Nick  Carter 


(«:55-7) 
State  Farm  Ins. 
C.  Brown 


Affairs  of 
Peter  Salem 


Howard  Cable 
&  His  Concert 
Band 


Hawaii  Calls 


Enchanted 
Hour 


Opera  Concert 


Sterling 
John  J.  Anthony 
Hour 


This  Is  Free 
Europe 


Little 
Symphonies 


News 


The  Political 
Picture 


Texas  Ranger 
Joel  McCrea 
•MM 


Not  in  Service 
Mon-Fri 
t-7  p.m. 


First  Nighter 
S 


Hollywood  Bo 

Concerts 
S 


Co-op 

Headline 
Edition 


Co-op 
Elmer  Davis 


Metro.  Life  Ins 
Allan  Jackson 

 (If) 


feu  and 
the  World 
S 


No  Service 


PSG-lvory 
Lowell  Thomas 
fljfi  R 


P&G-Oxydol, 
Dreft,  Lava 
Beulah  125! 


General  Mills 
Lone  Ranger 

(tit) 


(See  footnote) 


RCA,  MereditH 
Willson,  Mush 
Room  (IM) 


General  Motor 
Henry  Taylor 
(Hi) 


World  Wide 
Flashes 
S 


US  Steel  Co 
Theatre  Guili 
on  the  Air  18  | 


Chicago 
Signature 
S 


Paul  Whilema 
Teen  Club 
S 


L8M  Fatima 
Dragnet 
(171)  B 


Meet  the  Pres 


Gulf  Oil 
John  Daly 
News  (310) 


Dream 
Harbor 
S 


American 

Forum 
ol  the  Air 


Time  for  Defen  e 
S 

I  (see  footnote) 


News  from 
NBC 


Clifton  Utley 


Band 


Sports  Report 
S 


P&G-Tide 
Jack  Smith 
041)  R 


Campbell  Soup 
Club  15 

(IM) 


Am.  Oil-Ham 
Ed.  R.  Murrow 

(100) 


Electric  Auto-Lit i 
Suspense 

 BEL. 


Lever-Liptoi 
Godfrey  Talenl 
Scouts  (168) 


Lever  Brothers 

Lux  Radio 
Theatre  (181: 


R.  J.  Reynold 
Bob  Hawk  Sho  i 

(171) 


R.  Trout 
(10:30-85) 
Ford  (118) 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Co-op 

Fulion  Lewis  jr, 
(843) 


Dinner  Date 
S 


Bel  tone 
(alL  *ks. 
Gabriel  Hearter 


Co-op 
(7:45-7:55) 
Mutual  Newsree 


Stars  in  the  Nigh 


(Co-op) 
Crime 
Does  Not  Pay 


Crime 
Fighters 


Co-op 
War  Front- 
Home  Front 


A.  F.  of  l_ 
Frank  Edwards 

057) 


Co-op 
I  Love  A 
Mystery 


Dance 
Orchestra 


Co-op 
Baskhage 
Talking 


U.N. 
Highlights 


News 
Boh  Warren 
S 


Not  in  Service 


Bill  Stern's 
Sports  Review 
(MM) 


No  Network 
Service 


Sun  Oil  Co. 
i-Star  Extra 


Pure  Oil  Co. 
News  Time 




Co-op 
Headline 
Edition 


No  Network 
Service 


Co-op 

Elmer  Davis 


Miles  Labs 
News  of  World 

(1H) 


Miles  Labs 
1  Man's  Family 
(IM)  Rp 


General  Mills 
Silver  Eagle 
(137) 


AA  of  RR's 
Railroad  Hour 

(111) 


Mayor  of 
Times  Square 
S 


Firestone 
Voice  of  Fireston 
(145) 


Escape  With 
Me 
S 


Bell  Telephone 
Telephone  Hon 


Co-op 
Town  Meeting 


Cities  Service 
Band  of  America 
fill)  M 


Chr.  S.  PubL  C 
Cbr.  S.  Monitor 
Views  News  fjl : 


America's 
Music 
S 


Swayze 
Citizen  Views 
the  News 


Dangerous 
Assignment  Ml 
10:35-11 


News  from  NBI 


News  of 
the  World 
Morgan  Beatt; 


Gull  Oil 
John  Daly 
News  (111) 


Dream  Harbor 
S 


Hotel  Edison 
Orchestra  S 
(See  Footnote 


Band 


Sports  Report 
S 


Yon  aid 
the  World 

S 


No  Service 


P&G-lvory 
Lowell  Thomas 
10C  R 


P&G-Oiydol, 
Dreft,  Lava 
Be  Hah  (1») 


PSG-Tide 
Jack  Smith 
141  R 


TBA 


Am.  Oil-Hum 
Ed.  R.  Murrow 

(110) 


Mars  Inc.  9  30 
People  Are  Fi 

(171) 


C-P-P  Shampoo  i 
Shave  Cream 
Mr.  &  Mrs.  Nort 


'188;  R 


Wrigley 
Life  with  Lm'gi 
(181) 


Steve  Allen 
Show 


R.  Trout 
10-10:05 
Ford    (112)  R 


Strawfaat 
Concert 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Repeat  il 
Kid  Strips 


Fulion  Lewis  jr, 

(Ml) 


Co-op 

Hazel  Markel 


Credit  Union 
Natl  Assn. 
Heatter 


Co-op 
Mutual  Newsree 

(7:45-7:55) 


Jimmy  Carroll 
Show 


Co-op 
Story  of  Doctor 
 Kildare 


Official 
Detective 


Mysterious 
Traveler 


News 
Bob  Warren 
S 


Not  in  Service 


Bill  Stem's 
Sports  Review 
(MM  i 


No  Network 

Service 


Sun  Oil  Co. 
3-Star  Extra 

SSL 


Pure  Oil  Co. 
News  Time 

 1H2_ 


Co-op 

Headline 
Edition 


No  Network 

Service 


Co-op 
Elmer  Davis 


Miles  Labs. 
News  of  World 

(IM) 


Miles  Labs 
1  Man's  Family 
1 56  Rp 


General  Mills 
Lone  Ranger 

(153) 


(See  footnote) 


duPont  Co. 
Cavalcade  of 
America  168) 


Postmark 
U.SJL 
S 


Barrie  Craig 
Confidential 
Investigator 


Valentino 
S 


L8M  Chesterfieli 
Martin  g  Lewi 

(HI) 


Co-op 

Mr.  President 


Pet  Milk 
Truth  or  Con- 
seqnences  lit 


Co-op 

Crossfire 


A.F.of  L 
Frank  Edwards 

(IT) 


Co-op 
I  Love  A 
Mystery 


Bands  for  Bonds 


Co-op 

BaukJiage 
Talking 


U.N. 
Highlights 


Concerts  at 
the  Capitol 


Gulf  Oil 
John  Daly 
News  (310) 


Dream  Harbor 
S 


Swayze 
Citizen  Views 
the  News 


Latia  Quarter 
Orchestra  S 
see  lootnole 


Stan  Kenton 
Concert 
(10:35-11 


News  from  NBC 


News  of 
the  World 
Morgan  Beatty 


Band 


Sports  Report 
S 


'Me-lrlAITri 
AUaiJict 

M 


"YiTTiT 

tkeWtrll 
S 


No  Je-ri! 


PSG-I  >r 
Lowell  lap) 
IM  B 
PSG-C 
Dreft  Uv 
Benlah  )li 
P&G-Tid 


Campbell  S 
Club  15 

(1H 

Am.  O.i-hy  r 
Ed.  R.  Mnrn  r 
JIM, 


Hearthstor 
of  the  Dea 
Sqaa: 


Cbesenroug 

Dr.  Christia 
(1H)  R 


The  Lines 


Steve  Alter 
Show 


R.  Troal 

U-H:I5 
Ford  (112' 


Boiiig 
Bonis 


Daoce 
Orchestra 


News 


Orchestra 


9:00  A 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11: 


11:15 


11:30 


11:45 


12:00  r 


12:15  PM 


12:30 


Milton  Cros 
OperaAlburr 
S 


Prophecy,  ln< 
Voice  ol  Proph 

(H) 


Message  of 
Israel 
S 


Negro  Coll 
Choirs 
S 


Fine  Arts 
Quartet 
S 


The  Christia 
In  Action 


News 

S 


Brunch  Tim 
$ 


Co-op 
Piano 
Playhouse 


Churches  o 
Christ  Heraldlof 
Truth  (108 


SUNDAY 

CBS  MBS 


Trinity  Choii 


News 


E.  Power 
Biggs 


Church  of  A 
S 


Salt  Uke 
Tabernacle 


City 


Invitation  to 
Learning* 
$ 


Howard  K. 
Smith 


Bill  Costello 
News 


Your  Invitatii  I 
To  Music 


Elder  Mieha 
Happiness  Hoir 


Christian  Re: 

Church 
Back  to  God 


Radio  Bible 
Class 
(311) 


Voice  of 
Prophecy 

(337) 


Music  for 
Worship 


Northwestern 
Review 
S 


The  Asia  Star    Academy  Ban  I 


Bill  Cunn 
Co-op 


isghajn 


Dawn  Bible 
Frank  &  Erne  t 


NBC 


Co-op 
World  News 
Lockwood  Do'  I 


We  Hold 
These  Truth 


Carnival  of 
Books 


Hudson  Coa 
DSH  Miner: 
Spl.  (14) 


National 
Radio  Pulpi 
S 


Dr.  Peale 
Art  of  Livid] 
S 


News 

Highlights 
S 


Faultte 
Starch  Time 

Morning 
Serenade 
S 


U.N.  Is 
My  Beat 
$ 


Songs  of  the  W  d 


Viewpoint 
USA 


Chan's  Fieali 


The  Eternal 
Light 


MONDAY  -  FRIDAY 

ABC  CBS     .         MBS  NBC 


Breakfast  Clu  i 


Swill  &  Co. 
Breakfast  Clu 
(290;  R 


Philco  Corp 
Breakfast  CI 

<m 


Sterling  Druj 
MyTrueStor 
(III) 


General  Mill: 
Whispering 
Streets  (324 


When  A  Girl 
Marries 
S 


Lone  Journey 
S 


Top  ol  the 
World 
S 


Bristol-Myer: 
(MWF) 


Toni  Co. 
Break  the  Ban 
fTuTh)  (257 


Prudential 
The  Jack  Bere 
Show  (358) 


ABC 
Late  News 
S 


Co-op 
News 


No  Service 


Co-op 
In  Town 
Today 


Toni-Fr.  Sardi 
Godfrey  (187) 


Frigidaire- 
Owens-Cornin 
Godfrey  (183) 


Lever  Bros. 
Arthur  Godfre 
(180;  R 


Pillsbury 
Arthur  Godfre 
(191)  R 


National  Biseu 
Arthur  Godfrei 
(193;  R 


Liggett  &  Myer 
Arthur  Godfre 
(200;  R 


Contnl.  Bakin 
Grand  Slam 

("1 


FlfT 


Ivory  So* 
Rosemary 


neral  Fo- 


General  food: 
Wendy  Warrei 
(155) 


General  Mi 
The  Bill  Bin; 


f; 

S 


Lever  Bros. 
Aunt  Jenny 

ST^T:" 


Co-op 

RobL  Hurleigl 


(Co-op; 
Tell  Yon 
Neighbor 


Mac  McGuire 
Show 


Co-op 
Cecil  Brown 

(«) 


Amana  M-W-l 
&  Pequot-Tu  I 
Tb  Paula  Stem 
(514) 


Co-op 
Take  a  Numbs; 


Sterling 
Ladies  Fair 
11-11:25 


Queen  For  a  Da 
11:30-45  Tn&T  i 
Quaker 


M-F 
11:45-12 
P.  Lorillard 


Miles  Labs 
Curt  Massey 
Time 


Not  in  Servie 


Vandevanter  £ 
The  News  l 
$ 


Newj 
Desk 


Co-op 

Paul  Harvey 


Wm.  Hillmaa 


Co-op 
Ted  Malone 


Helen  Trenl 

 (HI) 

WhitebaT  " 
Our  Gal  Sunday 

(IM) 


PSG  Ivory 
Big  Sister 

(151) 


P&G  Oxydal 
Mi  Perkins 


Johnson  &  Soi 

News 
(12:15-12:25) 


deadline 
News 


Faith  In 
Our  Tune 


Co-op 
Cedrie  Foster 


Mutual 


No  Network 

Service 


P8G 
Young  Dr.Malo: 

(189) 


P&G 
Brighter  Day 
(18j2_ 


PSG,  Welcom 
Travelers 

 U22_ 


Campbell 
Double  or  Nothii 

 <m 


C-P-P 
Strike  It  Rich 
(173) 


C-P-P 
Bob  &  Ray 


Armour 
Dial  Dave 
Garroway  '18 


No  Network 
Service 


The  Kate  Smi 
Show 
(MM) 


No  Network 
Service 


ABC 


TTSp 

No  School 
Today 


Ralstoi 
Space  Patrol 

(B4) 


Junior 
Junction 
S 


Eddie  Fisher 
Show 
t 


101  Ranch  Boy 
S 


American 
Farmer 
S 


Navy  Hoi 
S 


SATURDAY 

CBS  MBS 


NBC 


Co-op 
News 


No  Service 


Garden  Gate 


SL  Louis 
Melodies 


Dr.  Pepper 
Old  Dom.  Barn 
Dance  (4»* 


Brown  Shoe 
Smilin  Ed 
McConnell  I 


4i 


Cream  of  Wbea 
Let's  Pretend 

*(157) 


Cannon  Mills 
Give  8  Take 

(153) 


Armstrong  Corl 
Theatre  of  Toda  | 

(117) 


Carnation,  Star 
Over  Hollywooi 

(117) 


Grand.Cea.Sta. 


No  Network 

Service 


Miscellaneous 
Program 


Bruce 
MacFarlane 


Helen  H.-ll 


Brevard  Music 
Camp  Programs 


U.S.  Marine 
Band 


Quaker 
Man  on  the  Farn 


5  th  Army 
Band 


Dance  Orch 


ESI  Se 
Howdy-Doody 

(M) 


L  P  6  1 4 


Anybody  Home 


Archie 
Andrews 
S 


Pet  Milk 
Mary  Lee  Tayl* 

(144) 


My  Secret 
Story 


Hollywood 
Love  Story 
$ 


News 
At  Noon 


Public  Affairs 
S 


U.S. 
Marine  Band 


Allis-Cualmers 
Natl.  Firm  S  r- 
Hon?  (174) 


1:30  PM 


45 


15 


30 


45 


15 


30 


45 


15 


30 


45 


15 


30 


5:45  PM 


ABC 


Vespers 

S  ' 


Lone  Pine  t  I 
Mountaine;- 
'  S 


This  Week 
Around  tb: 
World  S 


Dr  Billy  Graba 
Hour  of  Decisi 
(IM) 


Gospel  Bestg. 

Old-Fashion  i 
Revival  Hr.  (i  1 


San  Francisc 
Sketchbook 
S 


Hearts  tring: 
S 


'AY 

THURSDAY 

Anr              rnc.             MRS  MRf! 

FRIDAY 

ARC                  rRS  MRS 

5 

epeat  el 
;  id  Strips 

News 
Boh  Warren 

s 

Not  in  Service 

Metro.  Lile  Ins. 
Allan  Jackson 
(26) 

Repeat  of 
Kid  Strips 

News 
Lionel  Ricau 
S 

Not  in  Service 

Metro.  Life  Ins. 
Allan  Jackson 
(26) 

Repeat  of 
Kid  Strips 

t 

li  « 

Bill  Stern's 
Sports  Review 
(MM) 

- 

You  and 
the  World 

s 

« 

Bill  Stern's 
Sports  Review 
(MM) 

« 

You  and 
the  World 
S 

« 

1  « 

No  Network 
Service 

No  Service 

« 

No  Network 
Service 

« 

No  Service 

« 

1  a 

Sun  Oil  Co. 
J-Star  Extra 

(in 

- 

P&G-lvory 
[Lowell  Thomas 
(106)  R 

« 

Sun  Oil  Co. 
3-Star  Extra 
(34) 

■ 

P&G-lvory 
Lowell  Thomas 
(106)  R 

- 

li  Lewis  jr. 
(M9) 

Pure  Oil  Co. 
News  Time 
C341 

Co-op 
Headline 
Edition 

P&G-Oxydol, 
Dreft,  Lava 
Beulah  (12S)  R 

Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 

(34) 

Co-op 
Headline 
Edition 

PSG-Oxydol, 
Dreft,  Lava 
leulah  (125)  R 

Fulton  Lewis  jr. 
(349) 

Co-op 
n's  Corner 

No  Network 
Service 

Co-op 
Elmer  Davis 

P&G-Tide 
Jack  Smith 
(141)  R 

Co-op 
Rukeyser 
Reports 

No  Network 
Service 

Co-op 
Elmer  Davis 

f  P&G-Tide 
Jack  Smith 
(141)  R 

Dinner  Date 

iriel  Heatter 

Miles  Labs 
News  of  World 

(168) 

General  Mills 
Silver  Eagle 
(137) 

TBA 

Deepfreeze 
Appliance 
Gabriel  Heatter 

Miles  Labs 
News  of  World 
(168) 

General  Mills 
Lone  Ranger 

(153) 

Campbell  Soup 
Club  15 

(168) 

Murine  Co. 
Gabriel  Heatter 

Co-op 
M5-7:55 
ual  Newsree 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

Am.  Oil-Hamm. 
Ed.  R.  Murrow 

(100) 

Co-op 
7:45-7:55 
Mutual  Newsreel 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

(See  footnote) 

Am.  Oil-Hamm. 
Ed.  R.  Murrow 

(100) 

Co-op 
7:45-7:55 
Mutual  Newsreel 

itsie  For  A 
•Half  Hour 

R  J  Reynolds 
Vaughn  Monroe 
(179) 

Mr.  Broadway 
S 

American  Chicle 
Mr.  Keen 

(176) 

Jazz  Nocturne 

General  Foods 
Roy  Rogers 

(179) 

Top  Guy 
•  PP 

Musicland 
USA 

Symphonic 
Strings 

« 

« 

« 

« 

« 

— — — 
it  Day  Show 

Kraft 
Gildersleeve 
(160) 

Defense  Attorney 
*PP 

FBI 

Peace  and  War 

(Co-op) 
The  Hardy 
Family 

General  Foods 
Father  Knows 
Best 

Equitable  Life 
This  Is  Your  FBI 
(280)  R 

« 

(Co-op) 
Gracie  Fields 
Show 

* 

■ 

- 

- 

Salote  to 
the  Nation 

DeSoto  Plymouth 
Dealers,  You  Bel 
Your  Life  (191) 

Lorillard 
Amateur  Hour 

(US) 

Mr.  Chameleon 

Pal  Blade 
Rod  &  Gun  Club 

TBA 

Newsstand 
Theatre 
S 

The  Big  Time 

Magazine 
Theatre 

I  «  ' 

» 

*  « 

« 

« 

- 

« 

Family 
Theatre 
$ 

Hollywood 
Music  Boi 

- 

Steve  Allen 
Show 

• 

Co-op 
Reporter's 
Roundup 

Gulf  Refining 
Counterspy 

(123) 

Summer 
Cruise 
S 

Sieve  Allen 
Show 

Hall  of  Fantasy 

« 

1  Covered 
The  Story 

s 

-  « 

- 

* 

« 

IF.olL 
ink  Edwards 

dsn 

1131 ) 

Promenade 
Concert 

Gulf  Oil 
John  Daly 
News  (310) 

(10-10:06) 
Bob  Trout  (162) 
General  Foods 

A.  F.  of  L. 
Frank  Edwards 

(27) 

Pabst 
Nightbeat 

(157) 

Gulf  Oil 
John  Daly 
News  (310) 

(10-10:05) 
Bob  Trout 

A.F.olL. 
Frank  Edwards 

(157) 

Co-op 
1  Love  A 
Mystery 

« 

Heartstrings 
S 

10:06-11 
Dance 
Orchestra 

Co-op 
1  Love  A 
Mystery 

Nightbeat 
S 

Eddie  Fisher's 
Serenade 

Capitol  Cloakrm. 

Co-op 
1  Love  A 
Mystery 

Dance 
Orchestra 

Swayze 
Citizen  Views 
the  News 

Hotel  Edison 
Orchestra  S 
(See  Footnote) 

Dance 
Orchestra 

Swayze 
Citizen  Views 
the  News 

Band 

S 

(see  footnote) 

Air  Force 
Orchestra. 

Dance 
Orchestra 

Portrait  of  a  City 
10:35-11:00 

« 

u 

?obt.  Armbruster 
ft  His  Music 
10:35-11 

« 

« 

Co-op 
Baukhage 
Talking 

News  from 
NBC 

Band 

News 

Co-op 
Baukhage 
Talking 

News  from 
NBC 

News 

Co-op 
Baukhage 
Talking 

U.N. 
Highlights 

News  ol 
the  World 
Morgan  Beally 

Sports  Report 
S 

Dance 
Orchestra 

U.N. 
Highlights 

News  of 
the  World 
Morgan  Beatty 

Sports  Report 
S 

Dance 
Orchestra 

U.N. 
Highlights 

NBC 


SEPTEMBER  1952 


ABC 


SATURDAY 
 ,  MBi 


i  mer  Tobacco  Co 
Hit  Parade 

_1!2H  


News 
Lionel  Ricau 
S 


Una  Mae 

Carlisle 
S 


Bill  Stern's 
Sports  Review 
(MM) 


lible  Messages 
S 


No  Network 

Service 


Co-op 
Bob  Finnegan 
Sports 


Sun  Oil  Co. 
3-Star  Extra 

(34) 
Pure  Oil  Co. 
News  Time 

(34) 


Labor 
Management 
S 


Larry'LeSeuer 
News 


No  Network 

Service 


Miles  Labs 
News  of  World 

jm  

Miles  Labs 
1  Man's  Family 
(166)  Rp 


Women  In 
Unilorm 

S 

Dinner  At  The 
Green  Room 
S 


Dancing 
Party 
S 


Pabst 
Bob  &  Ray 
«44) 


Bob  ft  Ray 
S 


Coca-Cola 
Mario  Lanza 
Show  (198) 


Music  by 
Mantovani 


Hy  Gardner 
Calling 


Saturday  at 
Shamrock 
S 


Words  in 
the  Night 


Swayze 
Citizen  Views 
the  News 
Bill  Stern 
(10:35-10:45) 
TBA 


Miami  Band 
Concert 
S 


News  from 
NBC 


News 
S 


News  ol 
the  World 
Morgan  Beatty 


The  Playboys 
S 


News 


Smiley  Whitley 
Show 


Antonini 
Orchestra 


CBS  Radio 
Sports 
Roundup 


Preston  Sellers 


This  I  Believe 
Saturday  at 
The  Chase 


Gunsmoke 


Wrigley 
Gene  Autry 
(181)  R 


GF-Post  Cereal 
Tarzan 
(76)  R 


General  Foods 
Grapenuts 
Gangbusters 


(158)  R 


Broadway 
Is  My  Beat 


Robert  Q's 
Waxworks 


News 


Dance 
Orchestra 


S.  C.  Johnson 
Peewee  Reese 
(Repeat) 


Co-op 
Al  Heller 


Report  From 
The  Pentagon 


Down  You  Go 

(7:30-7:55) 


State  Farm 
Auto  Ins.  Co. 
C.  Brown 


20  Questions 


(Co-op) 
MGM  Theatre 
of  the  Air 


Lembardoland 
U.S.A. 


ihicago  Theatre 
of  the  Air 
S 


News 


Dance 
Orchestra 


Bob  Warren 
News 


6:00  PM 


H  V 
Kaltenborn 


6:15 


NBC  Summer 
Symphony 
Orchestra 


6:30 


6:45 


7:1 


7:15 


TBA 


7:30 


7:45 


Jane  Ace 


8:( 


8:15 


Stars  In 
Khaki  Blue 
S 


:30 


8:45 


Pee  Wee  King 
S 


9:00 


9:15 


R.  J.  Reynolds 
Srand  Ole  Opry 

(178) 


9:30 


9:45 


I  euben,  Reuben 


10:00 


10:15 


I  >cke  Stove  Co. 
fluke  of  Paducah 
Opry  Gang  (26) 


10:30 


10:45 


News  from 
NBC 


11:1 


Earl  Godwin 


11:15PM 


,  lalaxy  of  Hits 


*  Main  Street 
Music  Hall 


Band  of 
The  Day 


ck  the  Winnei 
Westinghouse 

M 


•Hand  Furnaci 
Irthur  Godfrey 
lundtable  (151 


Admiral 
Root.  Trout 

•(»2) 


Dixie  Four 
Quartet 


Jimmy  Carroll 


Bandstand 
U.S.A. 


Under  Arrest 


Seabrook  Farm! 
Private  Files  of 
Matthew  Bell 


Wildroot 
The  Shadow 


Williamson  ft 
Motorola 
(alLwht.) 


True  Detective 
Mysteries 


NBC 


U.  of  Chicago 
Roundtable 


The  Catholic 
Hour 


Sunday 
Symphonic 
Adventure 


Elmo  Roper 


Intermezzo 


Mutual  Ben. 

H&A  On  the 
Line  w  Considin 

(183) 
 TBA  


The  Falcon 
S 


U.  S.  Tobacco 
Martin  Kane 

(183) 


American  Baker 
Assoc.  Hollywooi 
Playhouse  (163) 


Whitehall 
1212 
S 


JOSL 


MONDAY 

CBS 


FRIDAY 

MBS 


Not  In  Service 


Co-op 
M.  M.  McBride 


Tennessee  Ernie 
S 


General  Mills 
Cal  Tinney 

 <m  


Ronnie  Kemper 


Dean  Cameron 
S 


Co-op 
Big  Jon  ft 
Sparkie 


Fun  Factory 
S— See  Footnote 


PSG  Crisco 
Dr.  Malone 

(155) 
P&G  Duz 
Guiding  Light 
(156) 


GF  Swan-Cal. 
Mrs.  Burton 
(138) 


PSG  Tide 
Perry  Mason 

JitoL 


Toni,  Seeman 
Nora  Drake 

(1701 


PSG  Ivory  Fl. 
Brighter  Day 


Miles  Labs 
Hilltop  House 


Pillsbury 
House  Parly 

(117)  R* 


Lever  Bros. 
Houseparty 

(169)  R 


Cedric  Adams 
See  Footnote 


General  Foods 
Grady  Cole 

(47) 


MTW  Chicagoan 
ThF  SL  Louis 
Matinee 


Treasury 
Bandstand 


4:55-5  News 


5-5:45  p.m. 
No  Service 


Miles  Labs 
Curl  Massey 
Time  (147)  R 


Luncheon 
with  Lopez 


Say  It  With 
Music 


Repeat 
Paula  Stone 
Program 


Music  By 
Willard 


Co-op 
John  B. 
Gambling  Club 


H.  Bishop  (190) 
Inside  News  from 
Hollywood  2:55 


Miscellaneous 
Programs 


Tu&Th  5-5:30 
Quaker 
SgL  Preslon 
of  the  Yukon 


WedSFri 
Orange  Crush 
Green  Hornet 
MWF  Kellogg 
Wild  Bill  Hickok 
Tu&Th  TBA 


M-F  5:55-6 
Johnson  ft  Son 
Cecil  Brown 


NBC 


Co-op  News 
Merrill  Mueller 
S 


Wesson  Oil 
Dr.  Paul 


Jane  Pickens 
Show 


Meredith 
Willson's  Music 
Room 


Live  Like  A 
Millionaire 
2:30-2:55 


Frank  ft  Jackson 
Show 
S 


P&G 
Life-Beautiful 

Road  of  Life 
— 

Pepper  Young 

HS- 

Right  to  Happi- 
ness  (163) 

— TO-1- 
Backstage  Wife 
(1522 


Sterling  Drug 
Stella  Dallas 

■PI 


Sterling  Drug 
Young  Widder 
Brown  (151) 


Manhtn.  Soap 
Woman  in  My 
House  (181) 
Whitebait 
Mon  5-5:30  TBA   Just  Plain  Bill 
143' 


WniteLl 
Front  Page 
Farrell  (138) 


Hazel  Bishop 
Lorenzo  Jones 
MWF  (181) 
Ex-Lax  Inc. 
Doctor's  Wife 
(170) 


ABC 


SATURDAY 

CBS  MBS 


NBC 


Vincent  Lopez 
Show 


Front  8  Center 
S 


Pan-American 
Union 
S 


TBA 


AB6  Late 
News 


Looking  Into 
Space 
5 

International 
Jazz  Club 
S 


Roseland  Ball 
room  Orch. 
S 


Club  Aluminum 
Club  Time 

(20) 


Carter 
City  Hospital 

m  


Hormel  ft  Co. 
Music  with  H. 
Girls  (121) 


Chicagoans 


Report  From 
Over  Seas 


Adventure 
In  Science 


CBS 
Farm  News 


Radio  Reporters 
Scratch  Pad 


Horse  Racing 


Stan  Dougherty 


TBA 


Eddie  Fisher 
Show 


Treasury 
Bandstand 


Dunn 

On  Discs 


Georgia 
Crackers 


Bandstand     the  Dtwnhoraers 

U.SJL 


Sports  Parade 


Dunn's  Adobe 


Mac  McGuire 


Dancing  By 
The  Sea 


Johnson  ft  Son 
Peewee  Reese 
Show 


Dude  Ranch 
Jamboree 


Coffee  in  ' 
Washington 
S 


Big  City 
Serenade 


U.  S.  Army 
Band 


TBA 


Musicana 


Mind  Yon 
Manners 


The  Author 
Speaks 


Your  Key 
to  Health 


Beat  performance.  Time  EDT. 
ABC— 8:55-9  a.m.,  M-F,  Stokely-Van  Camp.  The 

John  Conte  Show  (295). 
5:50-5:55  p.m.,  M-F,  World  Flight  Reporter 
5:55-6:00  p.m.,  M-F,  Union  Oil  Co.   of  Calif., 

Royal  Triton  Baseball  Roundup  (275) 
7:30-8  p.m.,  M-VV-F,  Amer.  Bakeries  (southeast). 
Lone  Ranger. 
10:30-10:35  p.m.,  M-F,  Philco  Corp.,  Edwin  C. 
.  T.vPll!,and  the  Human  Side  of  the  News  (310) 

*  PP  (Pyramid  Plan)  American  Chicle  participa- 

tions   on   The   Top   Guy,    W.,    8:30-9   p.m  • 
Defense  Attorney,  Th.,  8-8:30  p.m. 
CBS— 8:30-9:15  a.m..  Sun.,  General  Foods,  Sunday 
Morning  Gatherin'  (107) 

?,1S,i2?;3!!„>-m"  Sat-  Flal£°  Fl0ii-  Q»1«n  D"ke- 

11:00-11:05  a.m..  Sat..  Campana  Sales,  Bill  Sha- 
del  (187) 

1:25-1:30  p.m..  Sat.,  Toni  Co..  It  Happens  Every 
Day  (186). 

3:45/"A:A°  pm"  M"F'  Kell°es  Co.,  Carl  Smith 
(142). 

4:00-4:05  p.m.  M-F,  Toni  Co.  It  Happens  Every 
day  (156). 

5:55-6:00  p.m.  Sun..  Best  Foods,  Larry  LeSueur 
(182) 

9:25-9:30  p.m..  Sat.,  General  Foods,  Sanka  Sa- 
lutes (153)R. 
9:30-9:35  p.m.,  Tu.,  t'olgate-Palmolive-Peet,  Lou- 
ella  Parsons  (182) 
11:30-11:35  a.m..  Sun.,  Bill  Shade]  (Si 
*3:15-30  p.m.,   M-Thur.,   Pillbury  Mills.  House 
Party  (167) 

3:15-3:30  p.m.,  Fri.,  Green  Giant,  House  Party 
(169) 

3:50-4  p.m.,  Quaker  Oats,  Aunt  Jemima,  Home 
Folks. 

ON  A  SUNDAY  AFTERNOON 

Siring  Senenade.  2:30-3  p.m. 
Galaxy  of  Hits,  3:00-3:45  p.m. 
Main  Street,  Music  Hall.  3:45-4  p.m. 
Band  of  the  Day,  4-4:30  p.m. 

MBS— 2-4:30  p.m..  Mon.-Sun..  Game  of  the  Day — 
Network  B  (Falstaff  Brewing  and  Co-op). 
Gillette  Warm-Up  Time,  5  min.  preceding 
games,  Mon.-Sun.    Camel  Baseball  Scoreboard. 

5  min.  following,  Mon. -Sat.  Wheaties  Score- 
board, 5  min.  following,  Sun. 

8:55-9  a.m.,  M-F,  Gabriel  Heatter-VCA  Labs. 
11:25-11:30  a.m.,  M-Sat. .  Johnson        Son.  News 
1:25-1:30  p.m.,  M-F,  Carl  Smith-Kellogg  Co. 
5:55-6:00  p.m.,  M-F,  Cecil  Brown-S.  C.  Johnson 

6  Son  Inc. 

9-9:05  p.m.,  M-F,  Johns-Manville.  Bill  Henry. 
NBC— 8-8:15  a.m.,  Sltelly  Oil,  M-F,  News  (28); 

Sat..  This  Farming  Bus. 
8:15-8:30  a.m.,  M-F.  Serutan  Co.,  "Victor  Lind- 

lahr",  190  stations. 
10:45-11  a.m.  Hymn  Time,  Gen.  Mills,  (10). 

*  MM — "Minute   Man"  Programs. 
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MILLER  NAMED 

Joins  Saul  Haas  Sept.  7 

APPOINTMENT  of  Lincoln  W. 
Miller  to  the  newly-created  post  of 
assistant  to  the  president  effec- 
tive Sept.  1  was 
announced  last 
week  by  Saul 
Haas,  president 
cf  KBSH  Boise, 
Ida.,  and  KIRO 
Seattle. 

Mr.  Miller 
since  June  1948 
has  been  execu- 
tive vice  presi- 
dent -  general 
manager  of  KXA 
Seattle. 

A  native  of  Portland,  Ore.,  Mr. 
Miller's  first  radio  job  was  with 
KOAC  Corvallis  in  1931.  Later  he 
served  at  KGNB  Honolulu,  KFAR 
Fairbanks,  and  KSFO  San  Fran- 
cisco. In  1943,  he  joined  the  over- 
seas branch  in  San  Francisco  of 
the  Office  of  War  Information,  be- 
coming director  in  1946. 

In  1947,  he  was  associate  chief 
of  the  International  Broadcasting 
Div.  of  the  State  Dept.  That  same 
year  he  joined  KXOA  Sacramento 
and  KXOB  Stockton.  The  following 
year  he  moved  to  KXA. 


Mr.  Miller 


BRUCE  COLLIER 

Appointed  WINX  Manager 

APPOINTMENT  of  Bruce  Collier 
as  general  manager  of  WINX 
Rockville,  Md.,  was  announced  last 
week  by  Richard  Eaton,  WINX 
president  and  head  of  United 
Broadcasting  Co..  which  owns  and 
operates  WOOK  Washington, 
WANT  Richmond.  WSID  Balti- 
more and  WARK  Hagerstown,  Md. 

Before  joining  WINX  Mr.  Collier 
was  commercial  manager  of 
WHHM  Memphis.  He  previously 
had  served  as  station  relations 
director  for  LBS,  personally  sign- 
ing more  than  200  stations  to  join 
the  now  defunct  network,  and  had 
been  commercial  manager  of  KLIF 
Dallas,  key  LBS  outlet,  and  was 
account  executive  for  Ted  Taylor 
radio  enterprises. 


CHL'M  Toronto  has  started  work  on 
a  new  auditorium  to  be  finished  by 
mid-September.  It  will  be  used  for 
audience  participation  shows. 


Yorbrough  to  DNC 

APPOINTMENT  of  Tom  Yar- 
brough,  former  AP  correspondent, 
as  assistant  director  of  publicity 
for  the  Democratic  National  Com- 
mittee was  announced  Thursday  by 
Chairman  Stephen  A.  Mitchell.  Mr. 
Yarbrough  !"as  been  serving  as  spe- 
cial assistant  to  Jack  Gorrie,  chair- 
man of  the  National  Security  Re- 
sources Board,  the  past  year.  He 
was  with  the  AP  for  16  years  and 
before  going  to  NSRB  was  admin- 
istrative assistant  to  Sen.  Thomas 
C.  Hennings  Jr.  (D-Mo.). 


fie  Sure!  Reach  'Em  All 
with  KMA...KMTV  This  Fall 


KMTV-OMAHA 
The  Leading  TV  Station   In  The 
Rich  136,000  TV-set  Market 

As  KMTV  enters  its  4th  year  of 
telecasting,  it  offers  national  adver- 
tisers the  best  buy  in  the  history  of 
television  in  the  rich  Omaha  area. 
More  than  %  of  a  million  people 
with  an  effective  buying  income  of 
over  one-billion  dollar:  (and  13  6:- 
000  TV  sets)  live  in  the  EZ/ITV  area. 

KMTV  leads  in  audience  (Pulse 
Surveys) — KMTV  leads  in  coverage 
area — KMTV  leads  in  merchandis- 
ing support.  In  addition,  KMTV's 
52-week  rate  protection  plan  pro- 
vides for  the  guarantee  cf  rates  in 
effect  up  to  5  2  consecutive  weeks 
from  starting  date  of  sche-du'e. 
Advertisers  can  now  make  a  more 
realistic  year-round  TV  budget  ap- 
proach. 

Before  placing  your  fall  order, 
contact  Katz  Agency  or  KMTV  for 
rates  and  availabilities.  BE  SURE — 
cash  in  on  KMTV's  "extras"  in  the 
rich  Omaha  market. 


— \ 

2,779,531  Soil-Rich 
/.'.:  :'•  "33.3rners  Live  Within 
KMA's  y2  MV  Line 

At  last  count,  2,779,5  31  predomi- 
nantly rural  midwesterners  lived 
within  the  KMA  Vi  millivolt  day- 
time contour  area  in  Iowa,  Nebras- 
ka. Missouri  and  Kansas.  This  is  the 
greate  zz  market  since  KMA  went  on 
the  air  on  August  12,  1925. 

_hese  KMA  -  Landers  make  up 
America's  top-spending  farm  mar- 
ket! In  1950  they  spent  S2,819,- 
66  0,009  for  goods  and  services  .  .  . 
a  figure  surpassed  only  by  a  hand- 
ful of  metropolitan  markets! 

KMA's  down-to-earth  program- 
ming supplies  both  old  and  new  gen- 
erations cf  rural  midwesterners 
weth  the  news  and  entertainment 
th  y  like  best.  1952  will  be  one  of 
biggest  agricultural  years  in 
history.  Reach  this  tremendous  pur- 
chasing power  through  KMA  .  .  . 
Contact  Avery-Knodel  today. 


CBS 
DUMONT 
ABC 


KIHTV 


OMAHA  2,  NEBRASKA 
CHANNEL  3 

Represented  by  KATZ  AGENCY 


5000  WATTS 
960KC 


SHENANDOAH,  IOWA 

Represented  by 
AVERY-KNODEL,  INC. 


MAY  BROADCASTING  COMPANY 


front  office 


PHILIP  D.  PORTERFIELD,  NBC  account  executive  in  radio  spot  sales 
and  radio  sales  departments,  to  ABC  as  account  executive  on  radic 

sales  staff. 

JACK  V.  COOK,  commercial  manager,  WTIK  Durham,  N.  C,  to  sales 
staff ,  WTAR-AM-FM-TV  Norfolk,  Va.,  as  account  executive. 

CHARLES  C.  CRAIG,  Sesac,  N.  Y.,  to  sales  staff,  KFMB-TV  San  Diego 

JOE  W.  BENES,  general  manager,  KCOY  Santa  Maria,  Calif.,  to  KDB 

Santa  Barbara  in  similar  capacity. 


R.  G.  ULBRICH,  manager  of  WDMJ  Marquette,  Mich., 
to  WSAM  Saginaw,  Mich.,  as  assistant  to  MILTON 
L.  GREENEBAUM,-  president. 

R.  J.  KIRCHER,  account  executive,  KEEP  Twin  Falls, 
Ida.,  to  KATY  San  Luis  Obispo,  Calif.,  as  commercial 

manager. 

DOUG  FISHEL,  KGER  Long  Beach,  Calif.,  to  KXO 
El  Centro  as  account  executive. 


Mr.  Benes 


CARL  SCHUELE,  announcer  KALI  Pasadena,  to  KPOL  Los  Angele- 
sales  department. 

JOHN  F.  THORWALD  elected  vice  president  and  appointed  general  man- 
ager of  WLOF  Orlando,  Fla. 

BOB  SCOTT,  account  executive-producer,  WSIX  Nashville,  Tenn.,  to 
KPOL  Los  Angeles  in  similar  capacities. 

GILL-KEEFE  &  PERNA  Inc.,  N.  Y.,  appointed  national  representative 

by  WPEN  Philadelphia. 

THOMAS  CINQUINA,  Chicago  Tribune,  to  Chicago  sales  staff  of  Forjoe 
&  Co.,  station  representatives. 

CHARLES  BELL  JR.,  sales  manager  of  WBRK  Pittsfield,  Mass.,  to 
WNHC-AM-TV  New  Haven,  as  account  executive. 

PetAonaU  •  •  • 

EDGAR  B.  STERN,  president,  WDSU  New  Orleans,  presented  with  cer- 
tificate of  appreciation  from  U.  S.  Army  for  station's  presentation  of 
Army  film,  The  Big  Picture,  as  well  as  "many  other  Army  telecast 
features."  .  .  .  RALPH  N.  WEIL,  executive  vice  president  and  general 
manager  of  WOV  New  York,  appointed  to  advertising  and  selling  course 
committee  of  Adv.  Club  of  New  York.  .  .  .  WALTER  BROWN  Jr.. 
account  executive,  KLAC-TV  Hollywood,  father  of  boy,  Christopher 
Elton,  Aug.  16. 

ELIZABETH  BECKJORDEN,  publicity  director  of  O.  L.  Taylor  Co.. 
N.  Y.,  radio  representatives,  appointed  chairman  of  Grey  Ladies  unit  of 
American  Red  Cross  at  Roosevelt  Hospital,  N.  Y. 

EUGENE  D.  HILL,  general  manager  of  WORZ  Orlando,  Fla.,  to  receive 
scrolls  from  local  Community  Players  Inc.  and  Orlando  Little  Theatre 
for  WORZ's  work  in  promoting  interest  in  theatre,  built  around  NBC's 
Best  Plays  series.  .  .  . 


Radio,  TV  Exposition 

RADIO  and  television  exposition 
is  to  be  held  in  Pittsburgh  next 
month.  The  exposition  will  be 
sponsored  by  the  Pittsburgh  Whole- 
sale Merchants  Assn.,  a  division 
of  the  city's  Chamber  of  Commerce. 
Several  association  programs  are 
to  be  presented  over  WDTV  (TV) 
Pittsburgh. 


WEOK 

POUGHKEEPSIE 


REPRESENTED  BY 


EVERETT  McKINNEY,  INC. 
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ASTIN 


AUGUST  25,  1952 


By  day  and  by  night ...  9  is  Number  1 
among  New  York's  independent  TV  stations! 


WOR-tv 


channel 


serving  over  3,000,000  TV  homes  in  the  world's  richest  market 


in  our 


year 


In  Houston... 


<5FI  I  <5I 


m 


a 


dvertii 


■,ed 


set  eons^tt^-SS 

alood  n**»*  °* 

^.  priced  sets, 
higher  P» 


AUTOMOBILE 
AIR  CONDITIONERS 

received  eighty-six  (86)  calls 
in  person  or  by  pi™* 
earding  Refrigaire  Air  Con- 
doning units  for  auto™, 
biles  ...  a  high  cost  luxury 
,    item.  He  sold  all  he  had  in 
1    stock,  and  will  be  Idling 
I    orders  for  weeks  to  come_ 


CHANNEL  Z 

HOUSTON 


1 


CLOTHING 


06  OUT-OF-SEASON 
$39  00  SUitt  featured  at 

STORES  INC.,  were  sold 
as  a  result  of  one  fifty- 
three  second  announce- 
ment on  KPRC-TV  These 
suits  were  not  advertised 
or  displayed  by  any  other 
means  than  television 


SELL  the  South's 
Richest  market 
You  want  your 
sales  message 
on  KPRC-TV 


FIRST- 

in  the  South's  First  Market 

JACK  HARRIS,  General  Manager 
Nationally  Represented  By 
EDWARD  PETRY  &  CO. 
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FOUR  MORE  STATION  GRANTS 


;   By  LARRY  CHRISTOPHER 

FOUR  MORE  new  station  grants — 
three  commercial  and  one  educa- 
tional— were  issued  by  FCC  last 
week  as  the  Commission  continued 
plans  to  bolster  its  TV  processing 
staff  and  reported  it  has  requested 
its  hearing  examiners  to  clear  up 
pending  cases  as  soon  as  possible 
in  order  to  begin  TV  hearings  this 
fall. 

The  grants,  bringing  total  new 
commercial  authorizations  to  33 
and  educational  permits  to  7  since 
lifting  of  the  freeze  [B*T,  April 
14],  included: 

Chattanooga,  Tenn.  —  Chattanooga 
TV  Inc.,  UHF  Channel  49,  effective 
radiated  power  20  kw  visual  and  10 
kw  aural,  antenna  height  above 
average  terrain  460  ft.  WMFS  there 
owns  50%  of  grantee. 

Chattanooga,  Tenn. — Tom  Potter, 
UHF  Channel  43,  ERP  275  kw  visual 
and  140  kw  aural,  antenna  1,270  ft. 
Mr.  Potter  is  an  independent  oil  pro- 
ducer, new  grantee  also  at  Austin, 
Tex.,  and  applicant  at  Baton  Rouge, 
La.,  and  Beaumont,  Tex. 

Austin,  Tex. — Tom  Potter,  UHF 
Channel  24,  ERP  280  kw  visual  and 
145  kw  aural,  antenna  640  ft.  See 
Chattanooga  grant. 

Houston,  Tex. — U.  of  Houston  and 
Houston  Independent  School  District, 
reserved  noncommercial  educational 
VHF  Channel  *8,  ERP  30.2  kw  visual 
and  15.4  kw  aural,  antenna  310  ft. 

Applications  designated  or  slated 
for  hearing  now  total  114  with  the 
ddition  of  the  following  new  noti- 
cations : 


Inc.,  all  seeking  VHF  Channel  10, 
are  being  notified  of  need  for  com- 
parative hearing. 

Peoria,  111.  (Group  A-2,  No.  24)— 
WIRL  Television  Co.  (WIRL)  and 
Peoria  Broadcasting  Co.  (WMBD), 
both  seeking  VHF  Channel  8,  are  be- 
ing notified  comparative  hearing  is 
required. 

The  33  post-thaw  commercial 
grants  include  9  VHF  and  24  UHF 
assignments,  while  the  7  noncom- 
mercial educational  grants  include 
2  VHF  and  5  UHF  autnorizations. 
Since  initial  action  July  11,  when 
FCC  granted  18  permits  [B*T, 
July  14],  the  Commission  has  been 
issuing  an  average  of  about  five 
new  station  grants  each  week. 
Ratio  of  new  grants  to  application 
processing,  it  was  learned  last 
week,  is  currently  about  one  to 
five.  Amended  and  new  station  ap- 
plications filed  since  April  14  to- 
taled 773  as  of  last  Thursday. 

Other  TV  Developments 

Other  new  TV  developments  in- 
clude: 

#  Designation  of  hearing  exam- 
iners for  initial  comparative  hear- 
ings to  begin  Oct.  1  in  Washington, 
D.  C,  for  competitive  applicants 
at  Waterbury,  Conn;  Portland, 
Ore.;  Canton,  Ohio,  and  Denver. 
Pre-hearing  conference  for  Port- 
land applicants  is  set  Tuesday  in 
Washington.  Canton  pre-trial  con- 
ference was  held  last  Tuesday. 

%  Support  and  opposition  to 
proposed  allocation  changes  at 
Temple,  Tex.,  and  Lexington,  Ky., 


respectively,  were  filed  with  FCC 
last  week  [B°T,  Aug.  4,  July  28]. 

©  Plan  of  WSAL  Logansport, 
Ind.,  to  switch  Louisville,  Ky.,  from 
Zone  II  to  Zone  I  (to  allow  assign- 
ment of  VHF  Channel  10  at  Lo- 
gansport as  well  as  Carbondale, 
111.,  but  altering  channel  of  WHAS- 
TV  Louisville)  met  with  opposition 
last  week  from  WHAS-TV  [B»T, 
Aug.  11]. 

%  Polan  Industries,  UHF  Chan- 
nel 21  applicant  at  YoungstoWn, 
Ohio,  asked  FCC  to  reject  bid  of 
WFMJ-TV  there  for  switch  from 
its  newly  granted  UHF  Channel 
73  to  Channel  21  [B»T,  July  14]. 
Polan  Industries  indicated  it  has 
prior  right  since  it  informed  FCC 
that  allocation  of  Channel  33  was 
in  error  there  and  suggested  Chan- 
nel 21.  Firm  contends  WFMJ-TV 
proposal  would  unlawfully  tie  up 
two  channels  there. 

©  WEOL  Elyria,  Ohio,  peti- 
tioned FCC  to  conditionally  grant 
its  bid  for  UHF  Channel  31  and 
set  for  hearing  competitive  bid  of 
Lorain  Journal  Co.,  Lorain,  Ohio, 
on  grounds  FCC  in  past  has  found 
latter  unqualified  to  be  a  broadcast 
licensee. 

©  FCC  Chairman  Paul  A. 
Walker,  addressing  a  national 
workshop  at  WOI-TV  Ames,  Iowa, 
on  Monday,  noted  educational  TV 
could  help  make  the  nation's  nearly 
10  million  "functional  illiterates" 
better  consumers  as  well  as  better 
citizens,  indicating  their  higher 
earning  power  would  more  than 


served  channel  is  assigned  there.  All 
following  cities  in  A-2  line  move  up 
one  number  as  result. 

Page  78— No.  377,  San  Luis  Obispo, 
Calif.  Add  application  of  Valley  Elec- 
tric Co.  (KVEC)  for  VHF  Ch.  6,  fiied 
June  27  [B.T,  July  7]. 

Group  B-2 
Page  82— No.  148,  Binghamton,  N.  Y. 
Add  Southern  Tier  Radio  Service  Inc. 
(WINR)  for  UHF  Ch.  40  [B.T,  July  7]. 

Group  B-4 
Page  84— No.  190,  San  Diego,  Calif. 
Add  pending  application  of  Charles  E. 
Salik  (KCBQ)  for  VHF  Ch.  10,  filed 
with  FCC  July  17  but  not  previously 
reported  (see  page  58). 

Group  B-5 
Page  8S— No.  207,  Minneapolis-St. 
Paul.  Operating  station  on  Ch.  4  should 
be  WCCO-TV  (formerly  WTCN-TV) 
and  pending  applicant  Minnesota  Tele- 
vision Public  Service  Corp.,  seeking 
Ch.  11  at  St.  Paul,  should  be  listed  as 
new  owner  of  WTCN-AM-FM  [B.T, 
Aug.  4]. 


pay  for  all  242  educational  stations 
possible. 

FCC's  two  UHF  grants  at  Chat- 
tanooga are  the  first  for  that  city. 
FCC'  earlier  had  advised  both  Tom 
Potter  and  Chattanooga  TV  Inc. 
that  hearings  would  be  necessary 
respecting  their  applications  be- 
cause of  financial  questions,  but  the 
Commission  last  week  reported 
those  questions  have  been  satis- 
factorily answered. 

VHF  Channel  3  at  Chattanooga 
is  being  sought  by  both  WAPO  and 
WDOD  there  and  VHF  Chanel  12 
is  being  sought  by  WDEF,  Tri- 
State  Telecasting  Corp.  and  South- 
ern Television  Inc.  Comparative 
hearings  are  slated  for  both  chan- 
nels. 

Affirms  TV  Interest 

In  the  case  of  Mr.  Potter,  aside 
from  the  question  of  financial  quali- 
fications, FCC  had  raised  a  question 
respecting  his  past  broadcast  oper- 
ations. When  Mr.  Potter  sold  his 
interest  in  KBTV  (TV)  Dallas 
(now  WFAA-TV)  several  years 
ago,  he  stated  certain  other  busi- 
ness affairs  demanded  his  full  at- 
tention. He  currently  informed  FCC 
that  those  business  interests  have 
been  disposed  of  and  asserted  he 
is  not  re-entering  TV  in  a  specula- 
tive venture. 

Mr.  Potter  advised  the  Commis- 
sion his  annual  income  includes 
an  amount  in  the  sum  of  $150,000 
(after  taxes)  not  committed  to 
the  discharge  of  any  liabilities  and 
said  after  certain  gas  lines  are 
completed  in  the  near  future  his 
clear  income  will  be  increased  about 
$30,000  monthly.  He  has  a  long- 
term  liability  of  |2  million,  he  ad- 
vised FCC,  but  this  is  secured  by 
oil  well  assets  of  stated  value  to- 
taling nearly  $4  million.  All  other 
liabilities  are  similarly  secured  by 
property  or  are  short  term. 

The  Texas  oilman  reported  he 
has  received  a  firm  offer  of  nearly 
$600,000  for  certain  ranches  which 
he  would  sell  if  required  to  meet 
TV  expenses.  In  addition,  he  has 
been  offered  $1  million  cash  and 
an  added  $2  million  in  oil  pay- 
ments *  for  certain  oil  wells  and 
leases  which  he  would  dispose  of 
if  necessary. 

Mr.  Potter's  grant  at  Austin  is 
the  third  post-thaw  authorization 
for  that  city.  FCC  earlier  granted 
VHF  Channel  7  to  KTBC  and  UHF 
Channel  18  to  Capital  City  Tele- 
(Continued  on  page  59) 
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El  Paso,  Tex.  (Priority  Group  A-2, 
Uo.  15)— KEPO  Inc.  (KEPO),  appli- 
int  for  VHF  Channel  13,  is  being 
Ivised  that  its  bid  "involves  finan- 
cial questions  which  indicates  the 
necessity  of  a  hearing." 

Savannah,  Ga.  (Group  A-2,  No.  22) 
— WSAV  Inc.  (WSAV)  and  WJIV- 
TV  Inc.  (WJIV),  both  seeking  VHF 
Channel  3,  are  being  advised  their 
applications  are  mutually  exclusive 
and  consolidated  hearing  is  required. 
Savannah  Broadcasting  Co.  (WTOC) 
and  Martin  &  Minard,  both  seeking 
VHF  Channel  11,  are  being  notified 
of  need  for  comparative  hearing. 

Knoxville,  Tenn.  (Group  A-2,  No. 
21) — Mountcastle  Broadcasting  Co. 
(WROL)  and  WKGN  Inc.  (WKGN), 
both  seeking  VHF  Channel  6,  are  be- 
ing notified  of  need  for  comparative 
hearing.  Scripps-Howard  Radio  Inc. 
(WNOX),  Radio  Station  WBIR  Inc. 
(WBIR)    and    Tennessee  Television 


Addenda  to  City  Priority  List 


FOLLOWING  is  a  compilation  of 
typographical  corrections  and  in- 
advertent omissions  in  the  com- 
plete tabulation  of  FCC's  city  pri- 
ority list'  published  a  fortnight  ago 
[B»T,  Aug.  11].  Corrections  to  the 
Aug.  11  issue  listing: 

Group  A-2 

Page  74 — No.  14,  Chattanooga,  Tenn. 
Channel  sought  by  Chattanooga  TV  Inc. 
is  Ch.  49,  not  29.  Grant  was  issued 
last  week  (see  story,  this  page). 

Page  76— No.  98,  West  Palm  Beach, 
Fla.  Add  pending  application  of  Palm 
Beach  Bcstg.  Corp.  (WWPG  Palm 
Beach)  for  VHF  Ch.  12  [B.T,  July  7]. 

Page  76— No.  140,  Owensboro,  Ky. 
Add  pending  application  of  Owensboro 
on  the  Air  Inc.  (WVJS)  for  UHF  Ch. 
14  (see  page  58). 

Page  78— No.  448,  DeKalb,  111.  FCC, 
upon  inquiry  by  B.T,  has  deleted  De- 
Kalb from  priority  list  since  only  re- 
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PARAMOUNT  CASE 


Decision  Seen  in  Late  Fall 


SOMETIME  in  November  is  the 
best  bet  for  the  initial  decision  on 
the  combination  Paramount  case — 
which  involves  the  merger  of  ABC 
and  United  Paramount  Theatres 
Inc.  among  other  issues. 

FCC  Hearing  Examiner  Leo  Res- 
nick  closed  the  record  of  the  seven- 
month-old  hearing  Aug.  20  and 
ordered  proposed  findings  by  Sept. 
19  on  all  aspects  of  the  case  except 
the  DuMont-Paramount  Pictures 
control  issue.  On  that,  he  ordered 
findings  by  Sept.  9,  with,  he 
warned,  no  extensions  to  be 
granted. 

He  intimated  that  if  he  was  not 
ready  to  consider  proposed  find- 
ings on  other  parts  of  the  case, 
and  extensions  were  requested,  he 
might  agree  to  grant  additional 
time. 

The  hearing,  which  began  Jan. 
15  and  has  occupied  90  days  of 
testimony,  was  brought  to  a  close 
last  Wednesday  when  Mr.  Resnick 
denied  a  request  by  FCC  Counsel 
Frederick  W.  Ford  for  a. two-month 
recess.  Mr.  Ford  wanted  that  time 
to  investigate  Paramount  Pictures' 
anti-trust  record  since  Aug.  7, 
1948. 

1948  Cutoff 

The  1948  cutoff  date  was  ordered 
by  the  FCC  when  it  ruled  that  evi- 
dence of  anti-trust  activities  prior 
to  that  date  should  not  be  consid- 
ered by  the  examiner  [B«T,  Aug. 
4].  This  was  in  response  to  re- 
quests to  expedite  the  hearing 
asked  by  ABC,  CBS,  UPT  and 
Paramount  Pictures. 

Mr.  Resnick  also  ruled  last  week 
that  Paramount  Pictures  need  not 
submit  additional  information  re- 
garding anti-trust  suits  coming 
within  the  three-year  period.  Al- 
ready in  the  record  is  a  list  of 
such  suits,  including  brief  descrip- 
tions. 

Despite  an  appeal  by  DuMont 
counsel  Morton  R.  Galene  that  the 
record  be  kept  open  until  the  FCC 
rules  on  a  DuMont  petition  to  ex- 
tend the  "benefits"  of  the  three- 
year  cutoff  to  the  DuMont-Para- 
mount  aspects  of  the  case  [B»T, 
Aug.  18],  Mr.  Resnick  ordered  the 
record  closed. 

He  ruled  that  if  the  Commission 
acceded  to  DuMont's  request,  the 
record  could  be  opened  for  such 
correction. 

DuMont  also  told  the  Commis- 
sion its  Aug.  1  order  deleting  evi- 
dence about  anti-trust  activities 
more  than  three  years  old  violated 
the  Administrative  Procedures  Act 
in  that  it  interfered  with  the  ex- 
aminer's discretion.  It  asked  that 
the  Commission  rescind  the  Aug.  1 
order. 

Opposition  to  part  of  the  Du- 
Mont petition  was  filed  last 
Wednesday  by  ABC  and  UPT.  Both 
argued  the  examiner  was  correct 
in  considering  the  three-year  cut- 
off to  apply  to  all  parties  to  the 
case.    Thev  also  declared  the  ex- 


aminer was  correct  in  excluding 
the  question  of  credibility  on  testi- 
mony which  had  been  deleted  from 
the  record. 

Highlight  of  last  week's  half- 
day  session  was  Mr.  Resnick's  rul- 
ing on  Mr.  Ford's  request  for  per- 
mission to  investigate  and  produce 
witnesses  to  testify  about  more 
recent  anti-trust  cases  in  which 
Paramount  Pictures  is  a  defend- 
ant. Mr.  Resnick  had  asked  the 
FCC  whether  its  Aug.  1  order  per- 
mitted such  a  move.  The  Commis- 
sion told  the  examiner  it  was  up 
to  him  to  judge  whether  it  was 
required  to  ensure  a  complete  rec- 
ord, yet  expedite  the  proceedings. 

Mr.  Resnick's  ruling  on  this 
point  last  week  was  as  follows: 

It  is  my  opinion  that  the  Commis- 
sion in  emphasizing  that  the  alleged 
anti-trust  activities  now  embraced  by 
the  proceeding  are  comprehended 
within  the  original  issues  has  indi- 
cated its  view  that  eliminating  evi- 
dence with  respect  to  anti-trust  ac- 
tivities occurring  prior  to  Aug.  7, 
1948,  is  not  to  be  regarded  as  a 
change  in  the  issues  comparable  to 
the  situation  in  which  a  new  issue 
has  been-  added. 

Certainly  if  the  Commission  in  the 
middle  of  a  hearing  added  some  -is- 
sue, permitting  the  parties  time  to 
prepare  as  well  as  to  introduce  evi- 
dence with  respect  to  that  issue 
would  be  more  a  matter  of  right  than 
a  matter  of  discretion,  although  the 
particular  time  permitted  would  be  a 
matter  calling  for  the  exercise  of  the 
examiner's  informed  discretion. 

As  I  read  the  Commission's  memo- 
randum   opinion    of    Aug.    13,  1952, 


the  Commission  does  not  regard  the 
present  situation  as  one  comparable 
to  that  which  would  arise  if  a  new 
issue  were  added. 

I  believe  the  Commission  has  ruled 
on  that  question  on  which  I  requested 
clarification. 

We  are,  therefore,  in  a  position 
where  one  party  wishes  to  amplify  a 
showing  with  respect  to  particular 
matters,  even  though  that  party  has 
already,  with  certain  exceptions  not 
material  here,  closed  his  case. 

This  interpretation  of  the  Commis- 
sion's position  is  fortified  by  the  last 
sentence  of  the  memorandum  opin- 
ion of  Aug.  13,  1952,  which  states 
that  any  participant  should  have  rea- 
sonable opportunity  to  present  evi- 
dence thus  far  not  presented,  but 
which  is  now  believed  to  be  of  im- 
portance in  the  light  of  the  memo- 
randum opinion  and  order  of  Aug.  1, 
1952. 

In  my  opinion,  the  Commission  is 
indicating  here  that  the  opportunity 
which  it  would  provide  is  to  present 
evidence.  There  is  no  indication  that 
the  Commission  also  contemplates 
investigation  and  search  for  evidence. 
This  view  is  supported  by  the  previ- 
ous sentence  in  the  opinion  of  Aug. 
13,  1952,  which  emphasizes  the  incon- 
sistency between  investigation  and  a 
speedy  determination  of  this  pro- 
ceeding. 

These  views  are  further  confirmed 
by  consideration  of  the  Commission's 
objective,  namely,  a  speedy  determi- 
nation of  the  case  and  of  its  action 
in  eliminating  from  consideration 
evidence  with  respect  to  anti-trust 
activities  occurring  earlier  than  Aug. 
7,  1948.  The  Commission  did  not  eli- 
minate from  consideration  evidence 
already  on  the  record  and  requiring 
no  further  time  except  for  proposed 


EJHF  JUMP 


To  Follow  Slow  Start, 
Fay  Tells  Delegates 


UHF  telecasting  will  start  off  slowly  but  will  expand  swiftly  into  a 
major  advertising  and  entertainment  force,  NARTB  District  7  radio 
and  TV  delegates  were  told  Tuesday  as  the  district  meeting  series 
opened  in  Cleveland  (see  story  page  26). 

William  Fay,  WHAM-TV  Roch- 
ester, heading  a  TV  panel  as  rep- 
resentative of  NARTB's  TV  Board 
of  Directors,  predicted  UHF  sta- 
tions will  have  "tough  sledding" 
for  a  couple  of  years  but  "UHF 
will  come  very  fast  when  it  gets 
started." 

Mr.  Fay  predicted  a  UHF  net- 
work will  be  operating  soon  after 
stations  take  the  air  in  the  upper 
portion  of  the  band. 

Panel  members  were  James  C. 
Hanrahan,  WEWS  (TV)  Cleve- 
land; Allen  Haid,  WSPD-TV  To- 
ledo; Thad  Brown,  Richard  P.  Do- 
herty,  Ed  Bronson  and  Howard 
Bell,  of  the  NARTB  headquarters 
staff. 

Mort  Watters,  WCPO-TV  Cin- 
cinnati, suggested  UHF  stations 
in  some  markets  might  offer  net- 
works a  one-year  bonus  arrange- 
ment while  getting  under  way. 

Public  confusion  over  UHF  and 
VHF  interested  panel  members  and 
delegates.  L.  A.  Pixley,  WLOK 
Lima.  Ohio,  voiced  concern  over 
technical   material   in  advertising 


of  TV  receivers.  Mr.  Brown  sug- 
gested all  sets  should  have  provi- 
sion for  installation  of  UHF  con- 
verters or  tuning  devices.  Mr.  Han- 
rahan foresaw  reduction  in  receiver 
prices  as  competition  increases  but 
Mr.  Fay  pointed  out  importance  of 
the  cost  factor  in  building  UHF 
and  UHF-VHF  combination  sets. 

Operation  Costs 

Station  operating  costs  con- 
cerned both  TV  and  potential  TV 
broadcasters,  with  program,  per- 
sonnel and  equipment  problems 
discussed  at  length.  Mr.  Doherty 
advocated  integration  of  person- 
nel instead  of  specialization  as  a 
means  of  avoiding  excessively-large 
staffs  as  well  as  overtime.  Mr.  Han- 
rahan added  that  periodic  rotation 
of  personnel  is  effective: 

On  the  programming  side,  Mr. 
Fay  said  remote  costs  can  run 
high,  citing  a  church  pickup  that 
cost  $800.  Mr.  Hanrahan  said 
WEWS  uses  two  field  cameras  for 
studio  programs.   He  said  costly 


findings  on  the  one  hand,  and  at  the 
same  time  contemplate  investiga- 
tions, continuances  and  lengthy  hear- 
ings with  respect  to  alleged  anti 
trust  activities  since  Aug.  7,  1948 
on  the  other  hand.  To  attribute  such 
a  purpose  to  the  Commission  would 
be  to  nullify  its  memorandum  opin 
ion  and  order  of  Aug.  1,  1952. 

To  hold  this  record  open  for  the 
time   requested  by  counsel  for  the 
Broadcast  Bureau  would  be  to  con 
vert  what  purports  to  be  a  hearing 
into  a  continuous  and  perpetual  in 
vestigation. 

For  these  reasons  the  request  for 
a  two-months  continuance  is  denied, 

In  addition  to  the  merger  of| 
ABC  with  UPT  and  whether  Du- 
Mont is  controlled  by  Paramount! 
Pictures  by  virtue  of  29%  stock 
interest,  the  case  also  involves  the' 
sale  of  WBKB  (TV)  Chicago  to\ 
CBS,  the  license  renewal  of  Para- 
mount Pictures-owned  KTLA  (TV) 
Los  Angeles,  the  transfer  of  con- 
trol of  WSMB  New  Orleans  from 
Paramount  Pictures  to  UPT,  and, 
other  subsidiary  factors. 


GITTLESON  NAMED 

WJAR-TV  Operations  Mgr 

APPOINTMENT  of  Norman  Git- 
tleson  as  manager  of  television 
operations  for  WJAR-TV  Provi- 
dence, R.  I.  was  announced  Aug.  15 
by  the  Outlet  Co.,  owner  and  opera 
tor  of  the  station. 

Mr.  Gittleson,  who  has  been 
serving  as  sales  and  program  man- 
ager of  WJAR-TV,  will  report  to 
George  0.  Griffith,  vice  president 
and  treasurer  of  the  licensee  firm. 
He  also  will  continue  his  present 
duties,  overseeing  all  TV  opera- 
tions. Mr.  Gittleson  was  sales 
promotion  manager  at  WFMY-TV 
Greensboro,  N.  C.  before  joining 
WJAR-TV  in  April  1951. 

trucks  are  not  necessary  for  re 
mote  programming  and  added  that 
trailers  can  be  used. 

Complaints  were  widespread 
about  quality  of  films  but  improve 
ment  is  being  made,  it  was  agreed 
Mr.  Fay  advised  stations  to  buy 
film  with  great  care  and  predicted 
quality  will  continue  to  become  bet- 
ter. NARTB  is  preparing  a  film 
distribution  manual,  Mr.  Brown 
said.  He  explained  that  a  revised 
manual  giving  detailed  construe 
tion  cost  figures  soon  will  be  re 
leased  by  NARTB. 

A  study  by  the  association  shows 
film  rentals  comprise  an  average 
of  8.5r7c  of  the  cost  of  smaller  sta 
tion  operation,  Mr.  Doherty  ex 
plained.  He  reminded  listeners  that 
no  current  movie  films  employing 
union  musicians  are  allowed  to  be 
released  on  TV  by  orders  from 
James  C.  Petrillo,  AFM  president 
He  described  jurisdictional  prob- 
lems when  both  engineering  and 
stagehand  unions  have  contracts 
with  a  TV  station 


KNBH  (TV)  Hollywood  The  Adven 
tures  of  Patches  will  appear  as  comi( 
and  color  books  and  other  noveltj 
items  through  deal  signed  by  Charle 
Shows,  writer-producer,  with  Toy  & 
Novelties  Assn. 
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SWG  STRIKE 


Bogs  as  Support  Melts 

SCREEN  WRITERS  Guild's  two- 
week-old  strike  against  Alliance  of 
Television  Film  Producers  bogged 
iown  last  week  with  refusals  of 
support  by  the  Hollywood  AFL 
Film  Council  and  Radio  Writers 
3uild  and  with  formation  of  a  new 
;elevision  writers  group. 

More  than  a  hundred  "live"  and 
ilm  TV  writers  formed  the  unaf- 
filiated Television  Writers  of 
America  Wednesday  and  elected 
Charles  Isaacs,  chief  writer  on 
NBC-TV's  Jimmy  Durante  Show, 
as  temporary  chairman. 

The  Film  Council  and  RWG  re- 
fused to  support  the  strike,  the 
former  claiming  SWG  failed  to 
:omply  with  certain  procedural 
ietails  before  calling  its  strike 
against  ATFP  and  because  SWG  is 
not  a  member  of  the  council.  The 
Los  Angeles  Central  Labor  Coun- 
cil (AFL)  reportedly  also  refused 
to  support  SWG  on  similar 
grounds. 

Author's  League  of  America 
'continued  support  of  the  SWG 
i  Git- Utrike  with  a  carefully-worded 
>::  letter  putting  pressure  on  adver- 
Pfjii-Wsing  agencies  servicing  sponsors 
jslj'jof  ATFP  films.  The  letter,  signed 
pai'liy  Rex  Stout,  ALA  president, 
]  warned  of  the  "possible  effect  that 
.  j  our  action  may  have  upon  you  and 
.  •  your  client." 

Members  Sought 

-  (  The_  newly-organized  TvWA  will 
•pjrfflSeek  membership  among  writers  in 
both  live  and  filmed  video.  Mem- 
bership applications  are  being 
y.XV  'mailed  this  week  and  NLRB  will 
e  asked  to  hold  an  election  to 
ave  TvWA  declared  bargaining 
gent.  TvWA  reported  that  an  ad- 
r ,,.  tditional  100  writers  had  signified 
jieir  intention  to  join. 

RWG's  refusal  to  support  the 
strike  constituted  an  open  defiance 
against     ALA,     RWG's  parent 
organization.     RWG    claimed  its 
vifimembers  had  no  choice  in  forming 
~WG   demands   or   strategy  and 
harged  the  ALA  order  directing 
embers  to  strike  was  illegal  be- 
cause, RWG  said,  the  ALA  con- 
[•  stitution  expressly  forbids  strika 
i  action  until  two-thirds  of  the  mem- 
i  bership  of  any  guild  affected  have 
:  voted  on  the  strike  action.  The 
1  strike,  RWG  said,  was  announced 
I  by  SWG-ALA  before  RWG  mem- 
1  bers  received  strike  ballots. 
1     The  TV  film  producers  insisted 
|  anew  last  week  that  the  walkout 
sn't  going  to  halt  their  output. 

Deane  F.  Johnson,  attorney  for 
Alliance,  claimed  that  scripts 
•  already  are  being  submitted  by 
trot-  both  SWG  members  and  non-SWG 
members.  Some  TV  producers,  he 
declared,  have  enough  shooting 
scripts  on  hand  to  take  production 
ihrough  spring. 

He  reiterated  that  ATFP  will 
lot  give  ground  on  its  refusal  to 
rant  the  SWG  demand  of  a  mini- 
mum advance  payment  to  the  writer 
gainst  a  percentage  of  the  gross, 
or  give  what  he  said  are  other 


MOWREY  NAMED 

Is  WJZ-TV  Program  Mgr. 

APPOINTMENT  of  Paul  Mowrey 
as  program  manager  of  WJZ-TV 
New  York,  effective  Aug.  25,  was 
announced  Thursday  by  Trevor 
Adams,  WJZ-TV  manager. 

Mr.  Mowrey,  a  veteran  of  13 
years  in  the  television  industry, 
moves  into  his  new  post  from 
ABC's  program  sales  department. 

He  began  his  association  with 
ABC  (then  the  Blue  Network)  in 
1944  as  supervisor  of  television 
sales.  In  this  position,  Mr.  Mowrey 
played  an  important  part  in  put- 
ting into  operation  all  of  the  net- 
work's owned-and-operated  televi- 
sion stations  in  New  York,  Detroit, 
Chicago,  Los  Angeles  and  San 
Francisco.  Subsequently,  he  super- 
vised sales  operations  for  network 
package  programs  and  then  joined 
ABC's  television  sales  department. 

Prior  to  joining  ABC,  Mr. 
Mowrey  worked  for  CBS  as  man- 
ager of  studio  operations,  network 
producer  and  program  manager. 
He  began  his  career  in  television 
in  1939. 


BOSS  APPOINTED 

Heads  RCA  Victor  TV  Unit 

W.  E.  BOSS  has  been  appointed 
manager  of  the  television  market 
development  section  of  the  RCA 
Victor  Home  Instrument  Dept.,  it 
was  announced  last  week  from 
Camden,  N.  J. 

Mr.  Boss,  who  succeeds  D.  D. 
Halpin,  will  supervise  the  opening 
and  development  of  video  markets, 
including  those  created  by  installa- 
tion of  RCA  community  Antenna- 
plex  system. 

A  resident  of  Haddonfield,  N.  J., 
Mr.  Boss  has  been  with  RCA 
since  1947.  Before  assuming  his 
present  duties,  he  served  for  one 
year  as  assistant  to  J.  B.  Elliott, 
the  firm's  vice  president  in  charge 
of  consumer  products. 


Campaign  Planned 

WANDER  Co.,  Chicago,  for  Oval- 
tine,  plans  to  go  into  31  TV  mar- 
kets Sept.  28  with  sponsorship  of 
half-hour  western  and  adventure 
movies  on  Sunday  mornings  to  at- 
tract a  children's  audience.  Prefer- 
ence is  being  given  to  stations 
which  already  carry  the  Republic 
Pictures  series  of  eight  serials, 
each  of  which  has  six  chapters. 
Schedule  is  set  for  a  minimum  of 
30  weeks.  Agency  is  Grant  Adv., 
Chicago. 


"unreasonable"  concessions  sought 
by  the  guild. 

Screen  Writers  Guild,  in  a  for- 
mal statement,  branded  as  com- 
pletely untrue  the  RWG  charges, 
alleging  the  radio  writers  deliber- 
ately distorted  the  facts. 

Screen  Story  Analysts  Guild 
also  joined  the  strike,  instructing 
its  membership  last  week  "not  to 
write  for,  nor  submit  any  material" 
to  any  ATFP  producer. 


DISCUSSING  weekly  Bachelor's  Haven,  sponsored  on  KNXT  (TV)  Hollywood 
by  Pearson  Pharmacol  Co.  (Ennds),  N.  Y.,  are  (I  to  r)  Peter  Finney,  aect. 
exec,  Harry  B.  Cohen  Adv.,  N.  Y.;  Kay  Aldridga,  program  panelist;  Edward 

Aieshire,  agency  ex.  v. p.,  and  Paul  Coates,  panelist. 


HERBERT  O.  PHILLIPS  (r)  has  just 
been  appointed  exec,  art  dir.  in  the 
Scenic  Div.,  CBS-TV  Network  Opera- 
tions Dept.  He  will  report  to  Carlton 
Winckler  (I),  CBS-TV  production  mgr. 
Mr.  Phillips  has  been  art  director  for 
major  picture  studios. 


ADV.  ASSN.  of  West's  award  for  best 
one-minute  or  less  TV  film  commer- 
cial of  1952  for  a  national  advertiser 
is  presented  to  Harry  Wayne  Mc- 
Mahon  (I),  pres..  Five  Star  Produc- 
tions Inc..  Hollywood,  by  J.  Neil 
Reagan,  a  McCann-Erickson  v.  p. 


CHECKING  Ralston  food  locker  on 
company's  famous  space  ship.  Terra 
IV,  are  (I  to  r)  George  Shields,  Ral- 
ston acct.  exec,  and  Bill  Fisher, 
radio-TV  dir.,  both  new  v.  p.'s  at 
Gardner  Adv.,  St.  Louis.  Ship  is  fea- 
tured on  ABC-AM-TV's  Space  Patrol. 


REED  HADLEY  (I),  who  portrays  Cap- 
tain Braddock  in  Racket  Squad,  on 
trip  from  Hollywood  to  New  York, 
discusses  program  with  Alfred  E. 
Lyon,  board  chairman,  Philip  Morris 
&  Co.,  which  sponsors  the  CBS-TV 
show. 


ASSEMBLED  by  tie-in  promotion  are  (I  to  r)  Robert  A.  Lee,  appliance  center 
mgr.,  John  J.  Carroll  Dept.  Store,  Newark,  Ohio;  Lee  Corder,  Admiral  radio 
and  TV  distributor;  Pat  Ward,  WTVN  (TV)  Columbus  star;  Warren  F.  Warner, 
prog.  dir.  and  Russell  C.  Mock,  merchandising  mgr.,  WTVN. 


BEST  in  TEL! 


television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  Aug.  75  through  Aug.  21 
Grants  Since  April  14:  Applications  Since  April  14: 

VHF 


Commercial 
Educational 


UHF 
24 
5 


Total 


On  the  Air  110  1 

1  Includes   XELD-TV  Matamoros  (Mexico)-Brownsville. 


29 


NEW  AMENDED  VHF  UHF 

(Commercial) 
450  312  456  305 

(Educational) 

11  ...  4  7 


TOTAL 


762  - 


(Total) 

461  312  460 

-  One  applicant  did  not  specify  channel. 


312 


773  - 


NEW  STATION  GRANTS 

CHATTANOOGA,  Term.  —  Chatta- 
nooga TV  Inc.  (WMFS).  Granted  UHF 
Ch.  49  (680-683  mc);  ERP  20  kw  visual, 

10  kw  aural;  antenna  height  above 
average  terrain  4S0  ft.,  above  ground 
442  ft.  Conditions.  Estimated  con- 
struction cost  $205,320,  first  year  oper- 
ating cost  $170,050,  revenue  $175,000. 
Post  Office  address  1024  James  Bldg., 
Chattanooga,  Tenn.  Studio  and  trans- 
mitter location  White  Oak  Rd.,  Chatta- 
nooga. Geographic  coordinates  35°  05' 
21.4"  N.  Lat.,  85°  18'  10"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  McKenna  &  Wilkinson,  Wash- 
ington. Consulting  engineer  W.  J. 
Holey,  Atlanta,  Ga.  Principals  include 
President  J.  Glen  Stone  (16.7%),  Vice 
President  J.  E.  Summers  (16.6%),  Sec- 
retary C.  W.  Hoffman  (16.7%),  WMFS 
Inc.  (50%).  (WMFS  Chattanooga  owns 
50%  of  s.tock  of  applicant).  [See  TV 
Applications,  B.T,  July  7.] 

CHATTANOOGA,  Tenn.  —  Tom  Pot- 
ter. Granted  UHF  Ch.  43  (644-650  mc); 
ERP  275  kw  visual,  140  kw  aural;  an- 
tenna height  above  average  terrain 
1,270  ft.,  above  ground  139  ft.  Engi- 
neering condition.  Estimated  .construc- 
tion cost  $313,500,  first  year  operating 
cost  $300,000,  revenue  $350,000.  Post 
Office  address  1032  Life  of  America 
Bldg.,  Dallas,  Tex.  Studio  and  trans- 
mitter location  atop  Lookout  Mtn., 
near  Incline  Station.  Geographic  co- 
ordinates 35°  00'  20.1"  N.  Lat.,  85°  20' 
33.7"  W.  Long.  Transmitter  and  anten- 
na GE.  Legal  counsel  Welch,  Mott  & 
Morgan,  Washington.  Consulting  engi- 
neer John  H.  Mullaney,  Washington. 
Sole  owner  is  Tom  Potter,  independent 

011  producer,  grantee  of  new  UHF  TV 
station  in  Austin,  Tex.,  and  applicant 
for  UHF  TV  stations  in  Baton  Rouge 
La.,  and  Beaumont,  Tex.  [See  TV 
Applications,  B.T,  July  28.] 

AUSTIN,  Tex.— Tom  Potter.  Grant- 
ed UHF  Ch.  24  (530-536  mc);  ERP  280 
kw  visual,  145  kw  aural;  antenna  height 
above  average  terrain  640  ft.,  above 
ground  500  ft.  Engineering  condition. 
Estimated  construction  cost  $372,807, 
first  year  operating  cost  $400,000,  reve- 
nue $450,000.  Post  Office  address  1032 
Life  of  America  Bldg.,  Dallas,  Tex. 
Studio  location  to  be  determined. 
Transmitter  location  3.7  mi.  NW  from 
State  Capitol  Bldg.  Geographic  coordi- 
nates 30°  18'  26"  N.  Lat.,  97°  47'  24"  W. 
Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Welch,  Mott  &  Morgan, 
Washington.  Consulting  engineer  E.  C. 
Page  Consulting  Radio  Engineers, 
Washington.  Sole  owner  is  Tom  Potter, 
independent  oil  producer,  grantee  of 
new  UHF  TV  station  in  Chattanooga, 
Tenn.,  and  applicant  for  UHF  TV  sta- 
tions in  Baton  Rouge,  La.,  and  Beau- 
mont, Tex.  [See  TV  Applications,  B.T, 
July  28.] 

HOUSTON,  Tex.  —  U.  of  Houston 
(KUHF-FM)  and  Houston  Independent 
School  District  (noncommercial  educa- 
tional). Granted  VHF  Ch.  *8  (180-186 
mc);  ERP  30.2  kw  visual,  15.4  kw 
aural;  antenna  height  above  average 
terrain  310  ft.,  above  ground  304  ft. 
Engineering  conditions.  Estimated  con- 
struction cost  $600,000,  first  year  oper- 
ating cost  $150,000.  Post  Office  address 
c/o  President  W.  W.  Kemmerer,  U.  of 
Houston,  3801  Cullen  Rd.,  Houston  4, 
Tex.  Studio  and  transmitter  location 
3801  Cullen  Rd.  Geographic  coordi- 
nates 29°  43'  13"  N.  Lat.,  95°  20'  21"  W. 
Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Reagan  Cartwright, 
Houston.  Consulting  engineer  George 
P.  Adair,  Washington.  Col.  W.  B. 
Yates,  vice  chairman  of  university 
board  of  regents,  is  chief  owner  of 
KRCT  Baytown,  Tex.  [See  TV  Appli- 
cations, B.T,  July  14.] 
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HEARINGS 

FCC  on  August  21  notified  12  appli- 
cants for  TV  stations  that  their  appli- 
cations indicate  the  necessity  for  hear- 
ing. For  full  details,  see  story,  page  55. 

Hearing  Examiner  Elizabeth  C.  Smith 
notified  10  applicants  for  TV  stations 
in  Portland,  Ore.,  that  a  joint  pre- 
trial conference  will  be  held  in  Room 
2230,  New  Post  Office  Bldg.,  Washing- 
ton, D.  C,  at  10  a.m.,  Tuesday,  Aug.  26. 
For  full  details,  see  story,  page  55. 

APPLICATIONS 

(Listed  by  States) 

t  Indicates  pre-thaw  application  re- 
filed  (amended). 

LITTLE  ROCK,  Ark.— Great  Plains 
Television  Properties,  UHF  Ch.  23  (524- 
530  mc);  ERP  17.4  kw  visual,  10  kw 
aural;  antenna  height  above  average 
terrain  513  ft.,  above  ground  454  ft. 
Estimated  construction  cost  $247,610, 
first  year  operating  cost  $125,000,  reve- 
nue $125,000.  Post  Office  address:  c/o 
United  States  Corporation  Co.  of 
Illinois,  33  North  LaSalle  St.,  Chicago 
2,  111.,  or  c/o  Great  Plains  Television 
Properties  Inc.,  4  West  58th  St.,  New 
York  19.  N.  Y.  Studio  location  to  be 
determined.  Transmitter  location  at 
intersection  of  Cedar  Hill  Road  and 
Oak  St.  extended.  Geographic  co- 
ordinates: 34°  45'  39"  N.  Lat.,  92°  18'  55" 
W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  McKenna  & 
Wilkinson,  Washington.  Consulting  en- 
gineer Jansky  &  Bailey,  Washington. 
Principals  include  President  and  Secre- 
tary Herbert  Scheftel,  president  and 
25%  stockholder  of  Transcontinental 
Properties  Inc.,  president  and  19% 
stockholder  of  Telenews  Productions 
Inc.  and  part  owner  of  various  news- 
reel  theatres;  and,  Treasurer  Alfred  G. 
Burger,  executive  vice  president,  secre- 
tary and  25%  stockholder  of  Transcon- 
tinental Properties  Inc.,  executive  vice 
president  and  16%  stockholder  of  Tele- 
news  Productions  Inc.  and  part  owner 
of  various  newsreel  theatres.  All  stock 
of  applicant  is  owned  by  Transcon- 
tinental Properties  Inc.  Applicant  also 
seeks  new  TV  stations  in  "Springfield, 
111.  [TV  Applications,  B.T,  Aug.  4],  Du- 
luth,  Minn.  [TV  Applications,  B.T, 
18],  and  plans  to  file  for  two  more  TV 
stations. 

LITTLE   ROCK,   Ark.  —  Little  Rock 

Telecasters,  UHF  Ch.  17  (488-494  mc); 
ERP  21.3  kw  visual,  12.1  kw  aural;  an- 
tenna height  above  average  terrain  487 
ft.,  above  ground  352  ft.  Estimated 
construction  cost  $211,500,  first  year 
operating  cost  $190,000,  revenue  $200,- 
000.  Post  Office  address:  P.  O.  Box  420, 
Wichita  Falls,  Kan.  Studio  and  trans- 
mitter location:  SE  corner  of  Lee  and 
McKinley  Streets,  Little  Rock.  Geo- 
graphic coordinates  34°  45'  19.9"  N. 
Lat.,  92°  20'  41.7"  W.  Long.  Transmitter 
DuMont,  antenna  RCA,  studio  equip- 
ment DuMont.  Legal  counsel  Haley  & 
Doty,  Washington.  Consulting  engineer 
William  L.  Foss  Inc.,  Washington.  Prin- 
cipals include  general  partners  Donald 
W.  Reynolds  (50%),  president  of  South- 
western Publishing  Co.,  which  is  li- 
censee of  KFSA  Fort  Smith,  Ark.,  and 
president  of  KHBG  Okmulgee,  Okla.; 
E.  H.  Rowley  (45%),  president  and  20% 
stockholder  of  KWFT  Wichita  Falls, 
Tex.,  and  Kenyon  Brown  (5%),  20% 
stockholder  of  Rowley-Brown  Bcstg. 
Co.,  which  is  licensee  of  KWFT. 

f  SACRAMENTO,  Calif.  — Sacramento 
Bcsstrs.  Inc.  (KXOA)  (modification  of 
application),  UHF  Ch.  40  (626-632),  ERP 
106  kw  visual,  53  kw  aural;  antenna 
height  above  average  terrain  167  ft., 


above  ground  205  ft.  Estimated  con- 
struction cost  $215,000,  first  year  oper- 
ating cost  $480,000,  revenue  $500,000. 
Post  Office  address  P.  O.  Box  94,  Sac- 
ramento 15,  Calif.  Studio  location  to 
be  determined.  Transmitter  location  on 
North  Sacramento  Freeway.  Geographic 
coordinates  38°  35'  57"  N.  Lat.,  121° 
26'  54"  W.  Long.  Transmitter,  antenna 
and  studio  equipment  GE.  Legal  coun- 
sel Fly,  Shuebruk  &  Blume,  Washing- 
ton. Consulting  engineer  Mcintosh  & 
Inglis,  Washington.  [For  earlier  appli- 
cation see  TV  Applications.  B.T,  July 
7.  The  modified  application  was  orig- 
inally filed  July  21  and  was  uninten- 
tionally omitted   from  B.T,   July  28.] 

t  SAN  DIEGO,  Calif.  —  Charles  E. 
Salik  (KCBQ),  VHF  Ch.  10  (192-198 
mc);  ERP  316  kw  visual,  279.3  kw  aural; 
antenna  height  above  average  terrain 
600  ft.,  above  ground  574  ft.  Estimated 
construction  cost  $496,934,  first  year 
operating  cost  $490,000,  revenue  $530,- 
000.  Post  Office  address  c/o  Radio  Sta- 
tion KCBQ,  P.  O.  Box  1629,  Hotel 
Manor,  San  Diego  12,  Calif.  Studio 
location:  Manor  Hotel,  2223  El  Cajon 
Blvd.  Transmitter  location  west  side 
of  Seminole  Drive  near  62nd  St.  (site 
of  KCBQ  [AM]).  Geographic  coordi- 
nates 32°  45'  34"  N.  Lat.,  117°  03'  45"  W. 
Long.  Transmitter,  antenna  and  studio 
equipment  RCA.  Legal  counsel  Bernard 
Koteen,  Washington.  Consulting  en- 
gineer Robert  M.  Silliman,  Washington. 
Sole  owner  is  Charles  E.  Salik.  (Note: 
Original  application  for  TV  was  filed 
Aug.  8.  1948  [B.T,  Aug.  16,  1948]; 
amended  application  was  filed  July  17, 
1952,  and  was  unintentionally  omitted 
from  TV  Applications,  B.T,  July  21.) 

SAN  JOSE,  Calif.— San  Jose  Televi- 
sion Bcstg.  Co.,  VHF  Ch.  11  (198-204 
mc);  ERP  195  kw  visual,  97.5  kw  aural; 
antenna  height  above  average  terrain 
2,654  ft.,  above  ground  187  ft.  Esti- 
mated construction  cost  $640,804,  first 
year  operating  cost  $741,189,  revenue 
$807,214.  Post  Office  address  P.  O.  Box 
995,  San  Jose,  Calif.  Studio  location 
Ste.  Claire  Hotel.  Transmitter  location 
top  of  Loma  Prieta  Mountain,  15  mi. 
south  of  San  Jose.  Geographic  coordi- 
nates 37°  06'  40"  N.  Lat.,  121°  50'  33" 
W.  Long.  Transmitter,  antenna  and 
studio  equipment  RCA.  Legal  counsel 
Orla  St.  Clair,  San  Francisco,  Calif. 
Consulting  engineer  E.  C.  Page  Con- 
sulting Radio  Engineers,  Washington. 
Principals  include  President  Patrick  H. 
Peabody  (18%),  president  and  majority 
stockholder  of  KSJO  San  Jose;  Vice 
President  and  General  Manager  Charles 
F.  Mallory  (4%),  vice  president,  gen- 
eral manager  and  2%  stockholder  of 
KSJO  and  executive  general  manager 
of  KHUB  Watsonville,  Calif.;  Vice  Pres- 
ident Joseph  P.  Perrucci  (5%),  25% 
owner  of  Mayfair  Packing  Co.;  Secre- 
tary David  C.  Kirby  (4%),  San  Jose 
attorney;  Treasurer  Joseph  C.  Haugh- 
teling  (10%),  %  owner  of  Gilroy  (Calif.) 
Dispatch  and  H.  Leslie  Hoffman,  pres- 
ident and  28%  stockholder  of  Hoffman 
Radio  Corp.,  Los  Angeles. 

STOCKTON,  Calif  John  Poole  Bcstg. 

Co.  (modification  of  application),  UHF 
Ch.  36  (602-608  mc);  ERP  254.5  kw 
visual,  133.5  kw  aural;  antenna  height 
above  average  terrain  515  ft.,  above 
ground  542  ft.  Estimated  construction 
cost  $365,000,  first  year  operating  cost 
$180,000,  revenue  $200,000.  Post  Office 
ac.dress:  c/o  John  Poole  Bcstg.  Co., 
Top  Floor,  Security  Bldg.,  Long  Beach 
2,  Calif.  Studio  location  to  be  de- 
termined. Transmitter  location  0.9  mi. 
west  of  Stockton.  Geographic  coordi- 
nates 37°  56'  53"  N.  Lat.,  121°  20'  05"  W. 
Long.  Transmitter,  antenna  and  studio 
equipment  GE.  Legal  counsel  McKenna 
&  Wilkinson,  Washington.  Consulting 


engineer  George  P.  Adair,  Washington 
Sole  owner  is  John  H.  Poole.  [Fo 
earlier  application,  see  TV  Applica 
tions,  B.T,  July  14.] 

GRAND  JUNCTION,  Col.  —  Western 
Slope  Bcstg.  Co.  (KFXJ),  VHF  Ch. 

(76-82  mc);  ERP  1.43  kw  visual,  0.71: 
kw  aural;  antenna  height  above  aver- 
age terrain  minus  100  ft.,  above  groun.: 
258  ft.  Estimated  construction  cosi 
$126,270,  first  year  operating  cost  $72.- 
000,  revenue  $108,000.  Post  Office  ad- 
dress P.  O.  Box  30.  Grand  Junctior 
Col.  Studio  location  and  transmittei 
location  Hillcrest  Manor  (just  west  oi 
Grand  Junction  city  limits)  at  site  o: 
KFXJ  (AM).  Geographic  coordinates 
39°  05'  09"  N.  Lat.,  108°  33'  56"  W.  Long 
Transmitter  and  antenna  RCA.  Lega 
counsel  Miller  &  Schroeder,  Washing- 
ton. Consulting  engineer  Commercia 
Radio  Equipment  Co.,  Washington 
Principals  include  President  Rex  G 
Howell  (73.91%),  Vice  President  Laur.i 
Howell  (21.74%),  Secretary-Treasurei 
Ruth  G.  Howell  (2.72%)  and  Marlen 
Jane  Howell  (1.63%).  Mr.  Howell  i 
sole  owner  of  KGLN  Glenwood  Springs 
Col. 


JACKSONVILLE,  Fla. 


Florida 


Georgia   Television   Co.,   VHF  Ch. 

(204-210  mc);  ERP  316  kw  visual,  15 
kw  aural;  antenna  height  above  aver 
age  terrain  750  ft.,  above  ground  78 
ft.  Estimated  construction  cost  $645 
537,  first  year  operating  cost  $456,475 
revenue  $485,000.  Post  Office  addres 
1746  East  Adams  St.,  Jacksonville,  Fla 
Studio  and  transmitter  location  174- 
East  Adams  St.  (on  Commodore  Pt.  i 
Geographic  coordinates  30°  19'  15"  N 
Lat.,  81°  38'  03"  W.  Long.  Transmitter 
antenna  and  studio  equipment  GE 
Legal  counsel  Bernard  Koteen,  Wash 
ington.  Consulting  engineer  Weldon  <S 
Carr,  Washington.  Principals  includ 
President  George  H.  Hodges  (30 
president  and  25%  stockholder  of  Duva 
Engineering  &  Contracting  Co.  (gen 
eral  contractors),  Jacksonville,  Fla 
Vice  President  Mitchell  Wolf  son  (5% 
president  of  WTVJ  (TV)  Miami  an 
Wolfson  -  Meyer  Theatre  Enterprise 
Inc.  (motion  picture  exhibition);  Vic 
Presic.ent  Harold  S.  Conn  (20%),  owne 
of  WRHC  Jacksonville,  Fla.;  Secretary 
Treasurer  Alexander  Brest  (30%),  sec 
retary-treasurer  and  25%  stockholde 
of  Duval  Engineering  &  Contractin; 
Co.,  and  Sidney  Meyer  (5%),  vie 
president  of  WTVJ  (TV)  and  Wolfson 
Meyer  Theatre  Enterprises.  Wolfson 
Meyer  Theatre  Enterprises  also  own 
10%  of  applicant. 

IDAHO  FALLS,  Idaho — Idaho  Fall 
Television  Inc.  (KIFI),  VHF  Ch.  8  (180 
186  mc);  ERP  23.5  kw  visual,  11.75  kv 
aural;  antenna  height  above  averagi 
terrain  244  ft.,  above  ground  349  ft 
Estimated  construction  cost  $100,962 
first  year  operating  cost  $95,000,  reve 
nue  $120,000.  Post  Office  address  33 
Broadway,  Idaho  Falls.  Studio  anc 
transmitter  location  1.5  mi.  NE 
Idaho  Falls  on  Yellowstone  Highway 
Geographic  coordinates  43°  30'  48"  N 
Lat.,  112°  00'  44"  W.  Long.  Transmitte 
composite,  antenna  RCA.  Legal  coun 
sel  John  Midlen,  Washington.  Consult 
ing  engineer  Grant  R.  Wrathall,  Aptos 
Calif.  Principals  include  Presiden 
James  M.  Brady,  Vice  President  (Jame 
Robb  Brady  and  Secretary-Treasurei 
Edwin  F.  McDonald  (16%).  The  J 
Robb  Brady  Trust  Co.  owns  83%  o 
applicant;  J.  Robb  Brady  votes  all  th 
stock  of  the  trust  company. 

t  OWENSBORO,  Ky. — Owensboro  o: 
the  Air  Inc.  (WVJS),  UHF  Ch.  14  (470 
476  mc);  ERP  176  kw  visual,  93.5  kw 
aural;  antenna  height  above  average 
terrain  383  ft.,  above  ground  405  ft 
Estimated  construction  cost  $265,220 
first  year  operating  cost  $242,000,  reve 
nue  $315,000.  Post  Office  address  32 
Allen  St.,  Owensboro,  Ky.  Studio  anc 
transmitter  location  on  U.  S.  60,  abou 
1  mi.  west  of  Owensboro  (same  site  a 
WVJS  [AM]).  Geographic  coordinate 
37"  46'  32"  N.  Lat.,  87°  09'  31"  W.  Long 
Transmitter,  antenna  and  studio  equip 
ment  GE.  Legal  counsel  Loucks,  Zias 
Young  &  Jansky,  Washington.  Con 
suiting  engineer  Millard  M.  Garrison 
Washington.  Principals  include  Presi 
dent  V.  J.  Steele  (69  2/5%),  Vice  Pres 
ident  Malcolm  Greep  (11%),  Secretary 
Treasurer  M.  A.  Rhodes  (19%)  anc 
Pauline  H.  Steele  (3/5%).  (Note:  Ap 
plication  was  originally  filed  Feb.  1 
[B.T,  Feb.  18]  and  amended  April  28 
The  amended  application  was  uninten 
tionally  omitted  from  B.T,  May  5.) 

BILOXI,  Miss.  —  WLOX  Bcstg.  Co 
(WLOX),  VHF  Ch.  13  (210-216  mc) 
ERP    11.9   kw   visual,    5.96   kw  aural 


( Continued  on  page  68) 
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vision  Co.  [B*T,  July  14].  All 
commercial  channels  are  now  as- 
signed there.  Reserved  Channel  30 
continues  unsought. 

In  making  its  seventh  noncom- 
mercial educational  grant,  FCC 
noted  the  joint  applicants  at 
Houston  already  have  funds  ear- 
marked to  build  and  operate  the 
new  station.  The  U.  of  Houston 
has  its  half-portion  now  available 
:  RfTfl  in  accumulated  endowment  income 
and  the  Houston  Independent 
School  District  has  a  surplus  of 
unallocated  funds  in  excess  of  $9 
million  from  which  its  share  has 
been  authorized. 

Estimated  construction  cost  of 
the  VHF  Channel  8  educational 
station  is  $600,000  with  annual 
operating  cost  estimated  at  $150,- 
000.  The  U.  of  Houston  also  is 
h  'operator  of  KUHF  (FM)  there. 

Other  Bids 

Besides  KEPO's  uncontested 
VHF  Channel  13  application  at  El 
Paso,  there  is  pending  Franklin 
Broadcasting  Co.'s  bid  for  UHF 
Channel  20.  FCC  earlier  granted 
VHF  Channel  4  to  KROD  [B*T, 
Aug.  4]  and  VHF  Channel  9  to 
KTSM  [B«T,  Aug.  18]. 

There  are  no  applications  pend- 
ing at  Savannah  except  those  four 
notified  for  hearing.  VHF  Channels 
3  and  11  are  the  only  commercial 
facilities  available  there.  No  bid 
is  pending  for  reserved  VHF  Chan- 
nel 9. 

Although  the  five  Knoxville  ap- 
-  1  plicants  were  notified  for  hearing 
(two  for  Channel  6  and  three  for 
•sli  Channel  10),  there  is  an  unopposed 
bid  pending  for  UHF  Channel  26, 
newly  filed  by  W.  R.  Tuley,  also 
.["■Ji  applicant  at  Evansville,  Ind. 

At  Peoria,  only  the  two  conflict- 
ng  VHF  Channel  8  applicants  were 
otified  for  hearing.     No  action 
as  taken  respecting  the  conflict- 
ing bids  of  WWXL  and  WPEO  for 
HF  Channel  19  or  Trans-Ameri- 
can Television  Corp.  and  WEEK 
for  UHF  Channel  43. 

With  its  overall  budget  cut  to 
$6.4  million,  but  with  an  added 
appropriation  of  $350,000  speci- 
fically designated  by  Congress  for 
TV  processing,  FCC  continues  to 
transfer  personnel  from  other  de- 
partments to  TV  work.  Attorneys, 
accountants,  engineers  and  clerks 
are  being  detailed  from  other 
duties  to  TV.  Even  certain  field 
monitoring  engineers,  hit  by  budget 
cuts  for  those  functions,  have  been 
called  to  Washington  for  TV  duty. 
One  secondary  monitoring  station, 
at  Bay  St.  Louis  near  New  Orleans, 
has  been  closed. 

The  expansion  of  the  TV  pro- 
cessing staff  is  under  the  supervi- 
sion of  the  Broadcast  Bureau  and 
its  chief,  Curtis  B.  Plummer.  As 
of  Sept.  1,  the  staff  of  the  Tele- 
vision Facilities  Division  of  the 
bureau  will  be  constituted  sub- 
stantially of  the  following: 
TELEVISION  FACILITIES  DIVISION 
OF  BROADCAST  BUREAU 
Cyril  M.  Braum,  Chief.  Helen  D. 
Donovan,  secretary.  (No  changes.) 


Applications  Branch  —  Joseph  N. 
Nelson,  chief  (no  change).  Attor- 
neys: Earl  R.  Stanley  (has  been  in 
TV),  H.  Gifford  Irion  (transfer  from 
AM)  and  Arthur  S.  Feld,  William 
Jensen,  David  I.  Kraushaar  and  Al- 
bert P.  Opdyke  (all  new  to  FCC). 
Engineers:  Daniel  Jacobson,  Louis 
Light  and  Jerome  Padberg  (from 
hearing  division)  ;  Harold  G.  Kelley 
and  Mclvor  L.  Parker  (have  been 
in  TV) ;  George  K.  Ashenden,  Earl 
G.  Coston,  Paul  B.  Duncan,  Clayton 
W.  Hanson,  John  P.  McCullin,  Frank 
Toth  and  Robert  H.  Deller  (transfer 
from  field).  Accountants:  Joseph  J. 
Bereznay,  William  H.  Hunter  Jr.  and 
George  W.  Johnson  (have  been  in 
TV);  Nelson  C.  Carlisle,  Douglas  S. 
George,  Joseph  Giammatteo,  John 
Griffin  and  Richard  F.  Stuart  (trans- 
fer from  common  carrier)  ;  Glenn  F. 
Murphy  and  Paul  O.  Reehling  (trans- 
fer from  Office  of  Chief  Accountant). 
Muriel  Jones,  statistical  clerk  (from 
Office  of  Chief  Accountant). 

Technical  Branch — Hart  S.  Cowper- 
thwait,  chief.  Engineer:  Julian  T. 
Dixon.  (No  change.) 

Stenographers  and  clerks:  Corinne 
C.  Candido,  Gloria  D.  Overby,  Kath- 
leen D.  Hoffmann  and  Mary  D.  Car- 
nahan. 

Initial  processing,  official  paper 
work  and  record  keeping  for  TV, 
as  well  as  other  broadcast  services, 
is  handled  by  the  the  License  Divi- 
sion of  the  Bureau  of  the  Secre- 
tary, also  expanding  its  TV  staff. 
Chief  of  the  License  Division  is 
William  P.  Massing.  More  directly 
concerned  with  supervision  of  TV 
details  is  Clara  M.  Iehl,  chief  of  the 
Broadcast  License  Branch,  and 
Marguerite  Van  Dyke,  chief  of  the 
Television  Branch. 

Miss  Van  Dyke  has  been  assisted 
for  some  time  by  Robert  Loehne  and 
Jeanne  Barrows.  A  newcomer  is  Betty 
Byers,  transferred  from  the  steno- 
graphic pool.  Other  personnel  newly 
detailed  for  the  purpose  of  processing 
applications  includes  Marguerite  Hub- 
bard (assistant  to  Miss  Iehl);  Joseph 
Baldassano  and  Wynelle  Leonardo 
(transfer  from  FM);  and  Ethel  Wyant 
and  Ida  Igou  (transfer  from  Office  of 
Chief  Accountant). 

All  of  these  people  are  concerned 
with  processing  of  TV  applications 
at  one  stage  or  another  and  do  not 
include  other  Commission  per- 
sonnel who  deal  with  other  aspects 
of  TV  allocations,  hearings  or 
writing  of  opinions  and  orders,  For 
example,  newly  proposed  changes 
in  the  rules  or  protests  of  the  Sixth 
Report  and  Order  are  being  handled 

Award  Sighted 

A  RADIO  station  will  get  an 
award  this  week — on  televi- 
sion. Defense  Mobilization 
Director  John  Steelman  is 
slated  to  present  WCBS  New 
York  a  special  citation,  for 
contributions  to  the  Defense 
Mobilization  program  via  its 
weekly  Defense  Is  Your  Busi- 
ness show,  in  a  ceremony  to 
be  telecast  by  WCBS-TV 
from  4:45-5  p.m.  today 
(Monday).  WCBS  will  follow 
with  the  sound  portions  from 
6:15-6:30  p.m.  Adrian 
Murphy,  president  of  CBS 
Radio,  is  slated  to  accept  the 
award  on  behalf  of  station. 


by  Paul  Dobin,  chief  of  the  Broad- 
cast Bureau's  Rules  and  Standards 
Division,  and  his  staff. 

On  its  hearing  examiner  roster, 
the  Commission  has  added  two 
newcomers:  William  G.  Butts,  for- 
merly chief  of  the  Tariffs  and  Rate 
Classification  Branch  of  the  Com- 
mon Carrier  Telephone  Divisionr 
and  Herbert  Sharfman,  former  at- 
torney with  the  FCC's  Office  of 
Opinions  and  Review  [B»T,  Aug. 
18].  Four  additional  names  have 
been  submitted  by  FCC  to  the  Civil 
Service  Commission  for  certifica- 
tion as  examiners.  These  are  Mr. 
Irion;  Benito  Gaguine,  legal  as- 
sistant to  Comr.  Rosel  H.  Hyde; 
Thomas  H.  Donahue,  Broadcast 
Bureau-  Hearing  Division,  and 
Annie  Perry  Neal  Huntting,  Com- 
mon Carrier  Bureau  Telegraph 
Division  [Closed  Circuit,  Aug.  18]. 

With  appointment  of  Messrs. 
Butts  and  Sharfman,  FCC's  hear- 
ing examiners  now  total  nine.  Mr. 
Butts  has  been  assigned  a  common 
carrier  case  and  Mr.  Sharfman  has 
been  assigned  the  comparative 
hearing  for  UHF  Channel  53  at 
Waterbury,  Conn.,  sole  channel  as- 
signed there.  Competing  appli- 
cants are  WBRY  and  WATR  there. 

The  other  seven  examiners  in- 
clude: Fanney  N.  Litvin,  assigned 
hearings  of  Canton,  Ohio,  TV  appli- 
cants; Elizabeth  C.  Smith,  assigned 
hearings  of  Portland,  Ore.,  TV  ap- 
plicants; James  D.  Cunningham, 
assigned  hearings  of  Denver  TV 
applicants;  Leo  Resnick,  who  just 
closed  the  record  of  the  contro- 
versial Paramount  hearing  (see 
story  page  56)  and  is  not  expected 
to  be  available  for  TV  work  for 
some  time;  J.  D.  Bond;  Hugh  B. 
Hutchison,  and  Basil  P.  Cooper. 

Hearings  Set  Oct.  1 

All  of  the  hearings  so  far  desig- 
nated are  to  commence  Oct.  1  in 
Washington  [B*T,  Aug.  11].  To 
help  expedite  processing,  FCC 
plans  to  hold  hearings  in  the  field 
only  when  absolutely  necessary,  it 
was  pointed  out. 

Examiner  Litvin  held  a  pre-hear- 
ing  conference  last  Tuesday  with 
Canton  UHF  Channel  29  applicants 
WCMW  and  WHBC.  Among  things 
discussed  were  desirability  or  need 
for  simplification,  clarification,  am- 
plification or  limitation  of  the 
issues;  possibility  of  stipulating 
with  respect  to  certain  facts;  pro- 
cedure to  be  followed  at  the  hear- 
ing; possibility  of  limiting  the 
number  of  witnesses;  necessity  or 
desirability  of  requesting  briefs  on 
questions  of  law  at  any  time  prior 
to  the  filing  of  proposed  findings. 

The  examiner  stressed  that  every 
opportunity  will  be  provided  for 
the  introduction  of  all  pertinent 
evidence,  but  indicated  merely 
"cumulative"  testimony  is  not  de- 
sired. 

Similar  details  will  be  considered 
this  Tuesday  by  Examiner  Smith 
and  the  Portland,  Ore.,  applicants. 
These  include:  KGW,  KOIN  and 
KXL,  all  seeking  VHF  Channel  6; 
KEX  and  Portland  Television  Inc., 
both  seeking  VHF  Channel  8; 
Oregon  Television  Inc.  and  Co- 
lumbia   Empire    Telecasters  Inc. 
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Walker  to  Canada 

FCC  CHAIRMAN  Paul  A.  Walker 
has  accepted  an  invitation  of  the 
Canadian  government  to  attend  the 
official  inauguration  of  TV  in  that 
country  on  Sept.  6  at  CBC-TV 
Montreal.  The  government-owned 
Canadian  Broadcasting  Corp.  also 
is  constructing  a  second  station  at 
Toronto. 

(KPOJ  owns  40%),  both  seeking 
VHF  Channel  12;  KGON  and 
KVAN  (Vancouver,  Wash.),  both 
seeking  UHF  Channel  21. 

The  Denver  applicants  set  for 
hearing  before  Examiner  Cunning- 
ham include:  KMYR  and  Metro- 
politan Television  Co.  (applicant  to 
buy  KOA  there) ,  both  seeking  VHF 
Channel  4;  KLZ  and  Denver  Tele- 
vision Corp.,  both  seeking  VHF 
Channel  7.  FCC  in  its  initial  post- 
thaw  action  granted  Channel  2  to 
KFEL  (now  on  air  under  interim 
operation),  Channel  9  to  KVOD  and 
Channel  26  to  Empire  Coil  Co. 
[B*T,  July  14]. 

Bell  Broadcasting  Co.,  licensee  of 
KTEM  Temple,  Tex.,  filed  petition 
in  support  of  FCC's  proposal  to 
allocate  Channel  6  there  to  correct 
what  KTEM  earlier  charged  was 
an  inequitable  distribution  of  chan- 
nels between  Temple  and  San  An- 
gelo  [B»T,  Aug.  4]. 

Bluegrass  Broadcasting  Co., 
Channel  33  applicant  at  Lexington, 
Ky.,  opposed  FCC's  plan  to  sub- 
stitute Channel  64  to  33  there  to 
correct  deficiencies  in  the  alloca- 
tion table  with  respect  to  minimum 
spacing  [B»T,  July  28]. 

Bluegrass  asserted  its  alternative 
plan  "would  correct  not  only  the 
deficiencies"  in  the  allocation  table 
with  respect  to  Lexington,  "but  at 
the  same  time  would  rectify  the 
further  deficiency  with  respect  to 
the  assignment  of  Channel  37  to 
Winchester,  Ky.,  and  the  assign- 
ment of  Channel  22  to  Somerset, 
Ky.  Moreover,  the  alternate  pro- 
posal would  not  require  the  use  of  m 
an  additional  channel  as  is  involved 
in  the  Commission's  proposal." 

The  Bluegrass  plan,  conceived  by 
Howard  T.  Head  of  A.  D.  Ring  & 
Co.,  Washington  consulting  engi- 
neering firm,  is  as  follows: 

Present  Proposed 

City             Assignments  Assignments 

Kentucky 

Lexington            33+  37+ 

Winchester          37+  60 

Richmond            F0  33+ 

Somerset             22—  27 

Tennessee 

Harriman             67  22+ 

WHAS-TV  Louisville,  in  contest- 
ing the  WSAL  Logansport  plan  to 
switch  Louisville  from  Zone  II  to 
Zone  I,  asserted  "no  information  is 
given  regarding  the  effect  the  re- 
duction of  mileage  separation  [from 
190  miles  to  170  miles]  and  an- 
tenna height  [from  2,000  ft.  to 
1,000  ft.]  would  have  on  the  cover- 
age area  of  WHAS-TV;  no  in- 
formation is  given  regarding  the 
Kentucky  geographical  area  and 
the  difficult  technical  problem 
WHAS-TV  already  faces  in  its 
effort  to  serve  the  surrounding 
area." 

Pointing    out    the  less-densely 
(Continued  on  page  69) 
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LABOR  EYES  TV 


As  'Neutral'  Influence  Medium 


AMERICAN  labor  unions,  with  a 
weather  eye  cocked  at  the  video 
wave  of  the  future,  apparently  have 
decided  television  offers  new  oppor- 
tunities they  cannot  afford  to  over- 
look any  longer  in  getting  their 
messages  across  to  membership 
and  public. 

Last  week  Phillip  Pearl,  AFL 
publicity  director,  said  in  Wash- 
ington his  organization  is  consid- 
ering addition  of  a  $0.5  million-a- 
year  weekly  network  TV  show  to 
its  present  five-a-week,  $750,000 
Frank  Edwards  MBS  radio  news 
show,  for  the  national  AFL's  first 
venture  into  TV. 

And  on  the  CIO  side,  the  Politi- 
cal Action  Committee's  publicity 
director,  Henry  Zon,  indicated  that 
the  jointly-sponsored  CIO-PAC 
semi-documentary  series  of  13 
weekly  films,  currently  showing  in 
nine  TV  markets  and  shown  al- 
ready in  Washington  and  Pitts- 
burgh, is  receiving  a  response  suf- 
I  ficient  to  justify  consideration  of 
a  series  of  six  more  PAC-sponsored 
weekly  films  on  political  issues,  to 
be  shown  before  the  November 
elections. 

The  current  CIO-PAC  series,  rep- 
resenting the  national  organiza- 
tions' first  entry  into  TV,  is  titled 
Issues  of  the  Day  and  was 
fathered  last  spring  by  Mr.  Zon 
and  Henry  C.  Fleisher,  CIO  pub- 
licity director,  with  first  showing 
at  Washington  last  May  17. 

Officers  Instructed 

AFL's  Mr.  Pearl  said  the  Federa- 
tion's executive  council,  which  met 
|     the  week  before  in  Atlantic  City, 
has  instructed  officers  to  look  into 
the  matter  of  TV  more  thoroughly 

I  with  a  view  to  presenting  TV  plans 
at     AFL's     national  convention 

jj    Sept.  15. 

He  termed  it  "very  likely"  the 
AFL  convention  will  authorize  a 
network  TV  show  "in  a  limited 
way." 

"We  have  had  several  proposals 
for  a  television  show,"  Mr.  Pearl 
said,  adding  that  AFL  must  first 
look  at  a  number  of  financial  con- 
siderations before  closing  any  deal. 
He  said  the  proposed  production 
would  be  a  live,  quarter-hour  show 
"in  the  line  of  a  news  review." 

Attentions  of  both  the  national 
labor  organizations  to  TV  had  fol- 
lowed live  "one-shot"  and  regular 
video  programming,  some  as  far 
back  as  three  years  ago,  by  local 
unions  and  councils,  the  AFL  on  the 
West  Coast  and  CIO  in  Detroit  and 
New  York. 

The  13  quarter-hour  CIO-PAC 
films,  all  but  one  featuring  a  dra- 
matic sketch  pointing  up  a  cur- 
rent public  issue  followed  by  an 
interview  with  a  well-known  gov- 
ernment or  other  authority  on  that 
subject,  were  made  for  the  labor 
groups  by  Henry  J.  Kaufman  & 
Assoc.  Adv.,  Washington,  for  $3,000 

II  apiece. 

The  films  are  rented  by  CIO  to 
local  union  councils  for  a  nominal 
fee  of  $20  each,  with  unions  pay- 


ing for  time  on  TV  stations  in 
their  respective  cities.  Stations 
where  the  ser:es  currently  is  show- 
ing weekly,  with  approximate  time 
costs  for  the  series,  are  WHIO-TV 
Dayton  ($4  000).  WFBM-TV  Indi- 
anapolis ($4,000),  WBKB  (TV) 
Chicago  ($8,500),  WCPO-TV  Cin- 
cinnati ($4,000),  WTVN  (TV) 
Columbus  ($4,000),  WTCN-TV 
Minneapolis  ($5,000),  WSAZ-TV 
Huntinsjton,  W.  Va.  ($3,500)  and 
WOC-TV  Davenport  and  WOI- 
TV  Ames.  Iowa  (both  together 
$5,000).  The  series  has  been  com- 
pleted on  WMAL-TV  Washington 
($3,250)  and  WDTV  (TV)  Pitts- 
burgh ($5,200). 

Response  'Good' 

Mr.  Zon,  who  termed  response 
to  the  CIO-PAC  "Issues"  series 
"quite  good,"  said  plans  for  the 
PAC-backed  political  series  of 
quarter-hour  shows  were  "pretty 
definite." 

CIO's  Mr.  Fleisher  told  the  Wall 
Street  Journal  his  organization 
prefers  TV  as  a  medium  because  it 
is  "more  neutral,"  saying,  "Tele- 
vision lets  the  average  man  make 
up  his  own  mind — undisturbed  by 
editorials  taking  a  different  view." 

As  his  assistant,  Al  Zack,  chief 
promoter  for  the  series,  put  it: 
"The  space  we  purchase  in  news- 
papers can  be  surrounded  by  edi- 
torials and  articles  opposing  our 
viewpoint." 

Subjects  of  the  CIO-PAC  Issues 
series  are  the  Taft-Hartley  Law, 
depressions,  unions  in  politics,  the 
farmer  and  the  worker,  health, 
prices,  wages,  unemployment,  social 
security,  civil  rights,  housing,  out- 
look for  the  future  and  functions 
of  the  CIO. 

They  are  aimed  at  the  general 
public  instead  of  specifically  at 
union  audiences,  although  Mr. 
Zack  said  local  councils  purchased 
the  best  time  available  to  enable 
union  members  to  watch  the  series 


on  their  sets  either  on  Sunday 
afternoons  or  nights  or  before  11 
p.m.  on  week  nights,  so  the  work- 
ers with  early  morning  shifts  would 
have  a  chance  to  see  them. 

The  interview  segments  of  the 
series  feature  Willard  Shelton, 
free  lance  Washington  correspond- 
ent, talking  with  such  persons  as 
Mrs.  Eleanor  Roosevelt  (depres- 
sions), Sen.  Hubei-t  Humphrey 
(D-Minn.)  (unions  in  politics), 
Agriculture  Secretary  Charles  F. 
Brannan  (farmer  and  the  worker) , 
Labor  Secretary  Maurice  Tobin, 
and  Federal  Security  Administra- 
tor Oscar  Ewing  (social  security). 

Previous  union  TV  efforts  had 
been  limited  to  individual  unions 
or  councils.  Los  Angeles'  15,000- 
member  Local  770  of  the  AFL 
Retail  Clerks  Union  has  carried  a 
regular  TV  show  on  current  topics 
for  three  years. 

San  Francisco's  AFL  Machinists 
Union  carries  weekly  messages  on 
such  subjects  as  civil  defense, 
wages,  prices,  and  blood  donor  ap- 
peals. The  Machinists'  show,  titled, 
With  Fear,  is  carried  on  TV  sta- 
tions in  Los  Angeles,  San  Fran- 
cisco and  San  Diego,  and  has  been 
running  since  last  January. 

Originated  live  on  KTTV  (TV) 
Los  Angeles,  the  Machinists'  TV 
show  claims  an  audience  of  almost 
a  half  million  adults  weekly,  ac- 
cording to  Leonard  Shane,  a  Los 
Angeles  advertising  man.  The 
shows  deal  extensively  in  public 
service  programming. 

In  Detroit  the  CIO  Auto  Work- 
ers Union  started  its  program 
about  the  same  time  as  the  AFL 
Machinists,  and  features  discus- 
sions of  current  issues. 

Previously  other  unions  had  put 
on  special  TV  shows.  In  early 
1950  Mike  Quill  of  the  CIO  Trans- 
port Workers  Union  staged  a  few 
panel  shows  publicizing  the  TWU's 
campaign  for  a  40-hour  week  on 


New  York  City  bus  lines.  Another 
special  show  was  put  on  last  year 
and  a  third  last  June,  in  a  $10,000, 
one-hour  documentation  of  the 
TWU's  successful  10-year  fight  for 
a  40-hour  week. 

According  to  observers,  the  TV 
shows  staged  by  unions  on  both 
the  national  and  local  levels  are 
free  of  rabble-rousing  and  anti- 
management  material,  and  are  de- 
signed to  avoid  alienating  any 
social  group. 

Responsible  Officials 

Officials  charged  with  adapting 
labor's  message  to  the  video' 
medium  in  both  the  CIO  and  AFL 
feel  they  are  responsible  for  pro- 
ducing the  highest  type  and  most 
attractive  programming  for  the 
smallest  amount  of  money. 

"We  just  aren't  able  to  compete 
with  the  shows  produced  by  the 
large  national  advertisers  who  may 
spend  $25,000  for  each  show,"  said 
Mr.  Zon.  "Ours  is  the  problem  of 
how  best  to  use  it  (television)  effec- 
tively with  the  relatively  small 
amount  of  money  at  our  disposal." 

Referring  to  his  joint  planning 
with  Mr.  Fleisher  of  the  CIO-PAC 
Issues  series  last  spring,  he  said: 
"We  had  to  try  to  develop  an 
entirely  new  format  or  pattern — 
like  nothing  we  had  seen  before  on 
television." 

"While  we  did  not  want  our  pro- 
ductions to  be  pure  entertainment, 
we  still  had  to  introduce  enough 
entertainment  to  attract  an  audi- 
ence for  our  message,"  he  said. 


RACING  EVENT 

TV  Sponsorship  Available 

AN  international  horseracing  event, 
planned  Oct.  18  at  the  Laurel  (Md.) 
Race  Course,  now  is  available  for 
television  network  sponsorship,  it 
was  announced  last  week. 

Television  arrangements  are  be- 
ing handled  through  Emanuel  Lev- 
ine  Adv.  agency,  Washington,  D.  C. 

The  $50,000  racing  class,  known 
as  "The  Washington,  D.  C,  Inter- 
national Race,"  will  feature  top 
thoroughbreds  of  the  U.  S.,  Eng- 
land, Ireland,  Canada,  France  and 
Germany.  For  attendance  by  in- 
vitation only,  the  race  will  be  con- 
ducted European-style  over  IV2 
miles  of  turf,  with  the  horses 
making  a  walking  start. 

The  Aga  Khan,  whose  horses 
have  won  many  English  classic 
races  this  year,  reportedly  has  en- 
tered his  purebred,  Nashua. 

Three  former  U.  S.  ambassadors 
have  cooperated  with  Laurel  au- 
thorities to  stage  the  event,  it  was 
reported.  They  are  George  A.  Gar- 
rett, former  ambassador  to  Ireland; 
Breckinridge  Long,  ex-envoy  to 
Rome,  and  James  Bruce,  former 
ambassador  to  Argentina.  Invited 
guests  will  include  dignitaries  from 
government,  sports  and  diplomatic 
circles. 


PRESENTATION  of  "TV  Radiologic 
Award"  was  made  to  KNBH  (TV) 
Hollywood  by  Universal  Television 
Radio  Features  Syndicate,  L.  A.,  after 
its  coverage  of  Florence  Chadwick's 
channel  swim  was  named  best  spe- 
cial  events  program   of  1952. 


CLOSER  integration  of  network-station  operations  and  wider  exchange  of  TV 
programs  among  its  owned-and-operated  outlets  commanded  attention  of 
top-level  DuMont  Television  Network  executives  at  a  New  York  conference. 
L  to  r:  Harold  C.  Lund,  general  manager,  WDTV  (TV)  Pittsburgh;  Chris 
Witting,  DTN  director  and  general  manager;  Walter  Compton,  general 
manager,  WTTG  (TV)  Washington,  and  Richard  E.  Jones,  general  manager, 
WABD  (TV)  New  York  and  manager  of  DuMont's  O&O  department.  General 
managers  of  O&O  stations  reported  on  programs  which  had  proved  success- 
ful in  their  cities. 
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INASSER  RULING 

Halts  Try  to  Shelve  Film 

EFFORTS  to  restrain  James  and 
George  Nasser  from  releasing 
their  movie,  "A  Kiss  for  Corliss," 
to  TV  have  been  halted  by  a  per- 
manent injunction  issued  in  mid- 
August  against  James  L.  Saphier 
Agency  Inc.,  Beverly  Hills  program 
packagers  and  talent  agents. 

The  Saphier  agency,  claiming  all 
rights  to  the  Corliss  Archer  char- 
acter through  agreement  with  au- 
thor F.  Hugh  Herbert,  filed  a 
$225,000  damage  suit  in  Santa 
Monica  Superior  Court  in  early 
August  and  received  a  temporary 
restraining  order  on  the  film's  re- 
lease for  TV  showing. 

Federal  Judge  Leon  R.  Yank- 
wich,  however,  in  Los  Angeles  on 
Aug.  15  in  issuing  a  permanent 
injunction  ruled  the  matter  be 
eliminated  from  hearings  in  the 
California  state  courts  and  sus- 
tained the  position  that  the  U.  S. 
District  Court  of  Bankruptcy  has 
exclusive  jurisdiction.  He  ruled 
further  that  the  matter  be  referred 
to  and  be  heard  by  referee-in- 
bankruptcy  Benno  M.  Brink,  who 
originally  had  ruled  the  film  avail- 
able for  release  to  TV  [B*T, 
March  10]. 

The  Nasser  brothers,  involved  in 
bankruptcy  proceedings,  have  been 
in  lengthy  court  battle  with  United 
Artists  over  release  of  that  film 
and  three  other  feature  movies  to 
video. 

New  legal  complications  arose 
3  Aug.  5,  when  the  decision  of  Mr. 
I  Brink  was  overruled  by  U.  S.  Dis- 
l  trict  Court  Judge  Harry  C.  West- 
over  who  in  a  memorandum  indi- 
j  cated  the  films  were  not  to  be 
shown  on  TV.    He  gave  United 
Artists'  attorneys  until  Sept.  2  to 
file  findings  of  fact  and  conclusions 
of  law  which  would  stop  the  show- 
ings [B»T,  Aug.  11]. 


HOFFMAN  SETS 

Ad  Campaign  Announced 

HOFFMAN  Radio  &  Television 
Corp.,  Los  Angeles,  held  its  first 
formal  showing  of  television  re- 
ceivers in  New  York  last  week  and 
announced  plans  for  a  13-week 
advertising  campaign  in  the  Met- 
ropolitan New  York  area  that  may 
run  as  high  as  $50,000. 

H.  James  Tait,  eastern  regional 
manager  of  the  company,  revealed 
that  Hoffman  will  sponsor  a  daily 
15-minute  segment  of  WPIX  (TV) 
New  York's  Night  Owl  Theater 
and  a  daily  15-minute  disc  jockey 
show  over  WNEW  New  York.  Mr. 
Tait  said  that  the  use  of  additional 
spot  commercials  on  radio  and  TV 
is  being  considered  but  no  definite 
arrangements  had  been  completed. 

Mr.  Tait  stated  that  Hoffman 
receivers  have  enjoyed  strong  sales 
on  the  West  Coast  and  remarked 
that  additional  distribution  is  cur- 
rently being  planned  for  the  Phila- 
delphia, Baltimore  and  Washing- 
ton, D.  C,  areas. 


In  the  Swim— 3,1 60 

FINAL  tabulation  on  the 
number  of  bathing  suits  sent 
to  Margaret  Arlen,  WCBS- 
TV  New  York  personality, 
for  Long  Beach,  L.  I.'s  annual 
Orphans  Outing  Day  was 
3,160.  The  contributions  re- 
sulted from  10  announce- 
ments on  Miss  Arlen's  pro- 
gram, WCBS-TV  reported. 


Admiral  Model 

ADMIRAL  Corp.,  Chicago,  has  in- 
troduced what  it  claims  is  the 
lowest-priced  21-inch  TV  table 
model  thus  far.  At  a  showing  be- 
fore 400  dealers  and  distributors 
in  Chicago,  the  company  unveiled 
its  121DX11  for  $199.95,  which  in- 
cludes federal  excise  tax,  a  one- 
year  warranty  on  the  picture  tube 
and  a  90-day  parts  warranty. 


CONSOLIDATED 

To  Up  TV  Sales  Force 

PLANS  for  expansion  of  the  sales 
staff  and  stepping  up  of  promo- 
tional activities  of  Consolidated 
Television  Sales  were  outlined 
Thursday  by  Peter  M.  Robeck, 
general  manager.  The  program 
follows  the  acquisition  by  Consol- 
idated of  complete  sales  and  dis- 
tribution of  films  produced  for 
television  by  Jerry  Fairbanks  Inc. 
[B*T.,  Aug.  4]. 

Mr.  Robeck  reported  the  Consol- 
idated sales  staff  now  numbers  13, 
with  additions  to  be  made  as  need- 
ed. Sales  crews  now  are  operating 
out  of  New  York,  Atlanta,  Dallas, 
Cincinnati,  Chicago,  Los  Angeles 
and  Philadelphia.  Administrative 
headquarters  will  remain  in  Los 
Angeles. 

Consolidated  gets  25%  to  40% 
commission  on  Fairbanks  and  other 
productions,  but  the  commission 
figure  is  becoming  standardized  at 


25%,  according  to  Mr.  Robeck. 

Mr.  Robeck  believes  network 
television  is  pricing  itself  out  of 
the  market  and  that  the  industry's 
future  lies  in  top-notch  films  at 
local  and  regional  levels.  He  said 
Consolidated  has  begun  selling 
The  All  American  Game  of  the 
Week,  sl  half-hour  film  of  a  lead- 
ing collegiate  football  game  pro- 
duced by  Sportsvision  Inc.  He  said 
first  buyer  is  KECA-TV  Los  Ange- 
les. National  starting  date  will  be 
Sept.  22.  Consolidated  will  be  sole 
distributor  for  Fairbanks'  Front 
Page  Detective,  Crusader  Rab- 
bit, Public  Prosecutor,  Ringside 
With  the  Rasslers  and  other  filmed 
shows. 


ALLEN  B.  DuMont  Labs,  has  started 
construction  of  new  shipping  center 
adjacent  to  company's  cathode-ray 
tube  plant  and  main  offices  in  Clifton, 
N.  J.  New  building  will  be  used  as 
receiving  center,  warehouse  and  ship- 
ping site  for  finished  products  of  - all 
company  divisions. 


Harrington,  Righter  &  Parsons,  Inc. 

The  only  exclusive  TV  Station  Representative 


New  York 
Chicago 
San  Francisco 


immimmmmmmm 
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liVI/TV  Atlanta 

owned  by  Broadcasting,  Inc. 

WAAM  Baltimore 
owned  by  WAAM,  Inc. 

WBEN-TV  Buffalo 
owned  by  Buffalo  Evening  News 

WFMY-TV  Greensboro 

owned  by  Greensboro  News  and  Record 

WDAF-TV  Kansas  City 
owned  by  The  Kansas  City  Star 

WHAS-TV  Louisville 

owned  by  the  Courier- Journal  &  the  Louisville  Times 

WTMJ-TV  Milwaukee 
owned  by  the  Milwaukee  Journal 

1>VTTG  Washington 

owned  by  Allen  B.  DuMont  Labs.,  Inc. 
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52  new  Hopalon 

for  loom 


Over  ten  million  people  watched  each 
weekly  Hopalong  Cassidy  adventure 
last  year.  Now  Hoppy  is  making  52 
brand-new  half-hour  television  films 
exclusively  for  NBC-TV.  The  first  will 
be  available  for  showing  in  October. 

Whichever  way  you  look  at  it,  that's 
big  news  .  .  .  for  sponsors  and  the 
public  alike. 

And  these  films  will  be  available 
on  a  local  market  basis  —  at  local  cost. 
This  means  you,  as  sponsor,  can  put 
them  in  the  exact  markets  you  want, 
at  a  time  you  know  your  selected  au- 
dience will  be  available  to  you.  Think 
of  it  —  52  neiv  rip-roarin'  Hopalong 
Cassidy  adventures  to  offer  to  a  ready- 
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made  audience  avid  for  more  and 
imore  Hoppy! 

Probably  you  already  know  about 
Hoppy's  giant  drawing-power.  Just 
u  itto  remind  you  though  —  during  the 
sixteen  months  he  was  sponsored  by 
'General  Foods,  his  average  Nielson 
'national  rating  was  32.6.  His  fare- 
well appearance  for  that  sponsor 
flocked  36.2  -  4,563,000  homes. „ 
t  [I1  Audience  breakdown?  6%  million 
children,  4  million  men  and  3^/o  mil- 
lion women.  Total  14  million.  For 
city-by-city  ratings  see  below. 

When  you  sponsor  Hopalong  Cas- 
sidy,  you  sponsor  an  American  leg- 
end. Hoppy  has  already  sold  millions 


of  dollars'  worth  of  goods  of  every 
kind.  His  new  series  can  do  the  same 
for  you!  Get  in  touch  with  NBC-TV 
Film  Sales  today. 


CITY-BY-CITY  RATINGS  OF  APRIL  1952* 

Source;  ARB 

April  City  Report 

Boston 

19.7 

(Sat.  1:30-2:30  PM) 

Philadelphia 

20.5 

(Sun.  1:30-2:30  PM) 

Baltimore 

21.8 

(Sat.  6:00-7:00  PM) 

Washington 

23.8 

(Sun.  1:00-2:00  PM) 

New  York 

11.5 

(Sat.  4:30-5:30  PM) 

Detroit 

24.3 

(Sun.  4:30-6:30  PM) 

San  Francisco 

24.4 

(Th.  6:30-7:30  PM) 

Cleveland 

26.6 

(Sat.  4:00-5:00  PM) 

Source:  Videodex 

Buffalo 

28.5 

(Sat.  3:00-4:00  PM) 

Columbus 

19.0 

(Sun.  4:00-5:00  PM) 

Atlanta 

33.9 

(Sat.  6:00-7:00  PM) 

Source:  Pulse 

New  Orleans 

47.8 

(Sun.  1:00-2:00  PM) 

*As  reported  by  stati 

ons 

/film  division 


30  Rockefeller  Center,  New  York  20,  N.  Y. 


you  can  still  buy 
Hopalong  Cassidy- 
if  you  hurry— 
in  these  markets : 


Albuquerque 
Ames 

''Atlanta 
Binghamton 
Birmingham 
Bloomington 

"Charlotte 

"Chicago 

"Cincinnati 
Davenport 
Fort  Worth 
Greensboro 

■Houston 

Huntingdon 

Indianapolis 

"Jacksonville 
Kalamazoo 
Lancaster 
Lansing 

"Los  Angeles 
Memphis 

"Miami 

"Minneapolis 
Nashville 
Omaha 
Phoenix 
Richmond 
San  Diego 
Utica 

Wilmington 


* Available  on 
alternate -week  basis 
in  these,  and  some 
other  markets. 


Station 


k|rkjd 

Dallas 

*7elevi&Co4t.  Station 


SERVES  THE  LARGEST 

TELEVISION 
MARKET.. . 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 
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Psychology  Unit  Studies 
Set  Owners'  Movie  Taste 


(Report  230) 


F  250  people  interviewed  in 
a  single  evening  as  they  left 
nine  different  Los  Angeles 
theatres,  79%  of  those  who  are  TV 
set  owners  would  rather  watch  the 
same  movie  on  a  motion  picture 
screen.  72%  of  the  63%  queried, 
nevertheless,  who  are  non-TV  set 
owners,  disclosed  that  they  plan  to 
purchase  receivers  within  the  next 
12  months. 

This  was  revealed  in  a  survey  by 
Applied  Psychology  Assoc.,  that 
city,  consulting  firm  of  psycholo- 
gists, who  attempted  to  correlate 
TV  and  motion  picture  viewing 
attitudes. 

Of  the  non-TV  set  owners,  83% 
would  rather  watch  the  movie  in  a 
theatre.  This  preference  on  the 
part  of  both  groups  is  related  to 
the  degree  of  self-identification 
with  story  characters  and  situa- 
tions on  the  part  of  the  viewers, 
according  to  APA  findings. 

The  survey  found  that  the  con- 
tributing factors  narrow  down  to 
the  following:  (1)  The  theatre 
screen  is  larger  than  life-size,  thus 
adding  to  the  illusion  of  partici- 
pation; (2)  There  is  greater  con- 
tinuity in  a  theatre  presentation, 
with  no  interruptions  for  commer- 
cials and  announcements;  (3)  The 
comparative  quiet  darkness  of  a 
movie  house  offers  fewer  distract- 
ing stimuli  than  the  average  TV 


viewing  room. 

Breakdown  of  movie  attendance 
figures  shows: 


More  than  once  weekly 
Once  weekly 
Once  bi-monthly 
Once  monthly 
Once  every  two  months 


set  non 
owners  owners 
1%  2% 


23% 
26% 
24% 
16% 


Less  than  once  every  two  months  10% 


34% 
36% 
21% 
4% 
3% 


Similarity  in  both  groups'  taste 
in  "types  of  films  is  noted  by  APA. 
Contrary  to  the  accepted  belief 
that  westerns  are  among  the  most 
popular  movies,  musicals  are  most 
preferred  by  TV  set  owners  and 
romances  by  non-set  owners,  as 
disclosed  by  the  following  figures. 


Musica  I 

Romance 

Adventure-Action 

Comedy 

Mystery 

Western 

Other 


set  non 
owners  owners 
34%  30% 
32%  33% 
29%  27% 
27%  28% 
19%  24% 
12%  21% 
7%  5% 

(Total  per  cent  exceeds  100,  as 
many  viewers  gave  more  than  one 
type  of  movie  for  first  choice.) 


Godfrey  Tops  'First  15# 
In  July  'Hooperade' 

FOUR  PROGRAMS  placed  in  the 
"First  15"  in  five  of  the  six  cities 
covered  in  C.  E.  Hooper  Inc.'s  July 
1-28  "Hooperade  of  TV  Stars,"  re- 
leased last  week.  The  four:  God- 
frey's Scouts,  Godfrey's  Friends, 
the  Pabst  boxing  matches  of  July 


2,  and  My  Little  Margie,  all  on 
CBS-TV. 

A  total  of  51  different  shows 
placed  in  the  "First  15"  in  one  or 
more  of  the  six  cities  (New  York, 
Chicago,  Los  Angeles,  Philadel- 
phia, Boston  and  Detroit). 

*  *  * 

TV  Major  Factor 
In  Theatre  Closings 

TV's  growth  appears  to  be  "a 
major  factor"  in  the  closing  of 
motion  picture  houses  throughout 
the  country,  according  to  the  Na- 
tional Assn.  of  Real  Estate  Boards. 

The  NAREB  revealed  this  opin- 
ion in  commenting  on  the  impact 
of  theatre  closings  on  surrounding 
real  estate. 

*  *  * 

'Godfrey's  Friends' 
Leads  Trendex  List 

TRENDEX  Inc.,  has  announced  its 
national  television  ratings  for  the 
top  10  sponsored  TV  programs  for 
Aug.  1-7  as  follows : 

Homes 

Rank  Program  % 

1 .  Godfrey's  Friends 

(Jerry  Colonna,  substituting)  (CBS)  34.3 

2.  Racket  Squad  (CBS)  27.5 

3.  Talent  Scouts 

(Joe  E.  Brown,  substituting)  (CBS)  25.2 

4.  The  Hunter  (CBS)  24.7 

5.  Strike  it  Rich   (CBS)  24.7 

6.  Fight  of  the  Week  (CBS)  23.2 

7.  Gangbusters  (NBC)  21.4 

8.  What's  My  Line  (CBS)  20.9 

9.  Big  Town  (CBS)  19.9 
10.  Suspense  (CBS)  18.9 
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City 

Albuquerque 

Ames 

Atlanta 

Baltimore 

Binghamton 

Birmingham 

Bloomington 

Boston 

Buffalo 

Charlotte 

Chicago 

Cincinnati 

Cleveland 

Columbus 

Dallas- 

Ft.  Worth 
Davenport 


Outlets  on  Air 

KOB-TV 

WOI-TV 

WAGA-TV,  WSB-TV,  WLTV 
WAAM,  WBAL-TV,  WMAR-TV 
WNBF-TV 

WAFM-TV,  WBRC-TV 
WTTV 

WBZ-TV,  WNAC-TV 

WBEN-TV 

WBTV 

WBKB,  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WLWT 
WEWS,  WNBK,  WXEL 
WBNS-TV,  WLWC,  WTVN 


Sets  in  Area 
16,500 
96,433 
215,000 
402,829 
85,000 
114,000 
160,000 
920,928 
279,204 
237,519 
1,172,844 
361 ,000 
637,684 
237,000 


KRLD-TV, 
WOC-TV 


WFAA-TV,  WBAP-TV 


Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E.  Moline 


182,073 
123,000 


Dayton 
Denver 
Detroit 
Erie 

Ft.  Worth 
Dallas 

Grand  Rapids 

Greensboro 

Houston 

Huntington- 
Charleston 

Indianapolis 

Jacksonville 

Johnstown 

Kalamazoo 

Kansas  City 

Lancaster 

Lansing 

Los  Angeles 


WHIO-TV,  WLWD 
KFEL-TV 
WJBK-TV,  WWJ-TV,  WXYZ-TV 

WICU 

WBAP-TV,  KRLD-TV,  WFAA-TV 

WOOD-TV 
WFMY-TV 
KPRC-TV 

WSAZ-TV 
WFBM-TV 
WMBR-TV 
WJAC-TV 
WKZO-TV 
WDAF-TV 
WGAL-TV 
WJIM-TV 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 
KTLA,  KMXT,  KTTV 


243,000 
4,000 
750,000 
165,100 

182,073 
223,961 
121,599 
169,675 

98,137 
251 ,000 

62,000 
164,501 
223,992 
218,045 
159,067 
110,090 


City  Outlets  on  Air 

Louisville  WAVE-TV,  WHAS-TV 

Matamoros  (Mexico),  Browns- 


XELD-TV 
WMCT 
WTVJ 
WTMJ-TV 

KSTP-TV,  WTCN-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WBS-TV,  WJZ-TV,  WNBT 
WOR-TV,  WPIX,  WATV 


ille,  Tex. 
Memphis 
Miami 
Milwaukee 
Minn. -St.  Paul 
Nashville 
New  Haven 
New  Orleans 
New  York- 
Newark 
Norfolk- 
Portsmouth- 
Newport  News  WTAR-TV 
Oklahoma  City  WKY-TV 
Omaha  KMTV,  WOW-TV 

Philadelphia         WCAU-TV,  WFIL-TV,  WPTZ 
Phoenix  KPHO-TV 
Pittsburgh  WDTV 
Providence  WJAR-TV 
Richmond  WTVR 
Rochester  WHAM-TV 
Rock  Island  WHBF-TV 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E. 
Salt  Lake  City     KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 


Sets  in  Area 
179,820 

23,000 
1 40,536 
126,300 
346,085 
326,700 

75,658 
298,000 
108,676 

3,059,400 


1,324,088 
Total  Markets  on  Air  65* 


San  Antonio 
San  Diego 
San  Francisco 
Schenectady- 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica-Rome 
Washington 
Wilmington 


WRGB 

KING-TV 

KSD-TV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


Total  Stations  en  Ai?  lit)* 
*  Includes  XELD-TV  Matamoros,  Mexico 

oarHallv  kdut»(i,I?i3,%fa'"  •«*»■*•♦  ™P'«er,t  estimated  sets  with 
par.iaMy  duplicated.  Sources  et  set  estimates  are  based  on  data  fr 
and  manufacturers.    Since  many  are  compiled  monthly,  some  may  re 


125,800 
139,673 
136,329 
1 ,062,249 
67,400 
465,000 
224,000 
136,822 
151,000 
123,000 
Moline 

81,754 
89,619 
145,000 
433,000 

219,400 
163,700 
413,000 
185,550 
191,000 
129,150 
73,503 
382,93". 
113,414 


Estimated  Sets  in  Use:  18,195,294 


necessarily  approximate. 


television  area.  Where  coverage  areas  overlap  set  counts  may  be 
om  dealers,  distributors,  TV  circulation  committees,  electric  companies 
main  unchanged  in  successive  summaries.    Total  sets  in  all  areas  are 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

f — This  is  why  — \ 

KRLD-TV) 

^is  your  best  buy — 

C  hnnnel  4  .  .  .  Re pr c sc nf c ci  by 

The  BRANHAM  Company 
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Kenny  CLICKS! 


He  sells  as  he  sings  as  he 
plays  as  he  jumps  — and 
his  all-age  audience  loves 
all  30  minutes  of  his  new 

KENNY  ROBERTS  SHOW 


Pulse' 11  prove  this:  Singin',  strummin',leapin'  Kenny  Roberts 
is  just  as  popular  with  his  WHIO-TV  audience  as  he  is  with 
the  national  audience  that  watched  him  perform  with  Arthur 
Godfrey,  Al  Morgan  and  other  headliners.  He's  explosive!  He's 
likable.  And  he's  a  darn  good  salesman.  Here's  how  good: 

WHIO-TV  staged  a  big  Polio  Benefit  Show  early  this  spring. 
Kenny  stopped  it  with  his  unusual  act — viewers  jammed  the 
telephones  with  "contributions  for  Kenny."  The  city  of 
Dayton  wanted  to  put  over  a  $12,000,000  school  bond  issue 
last  fall.  Kenny  talked  it  up  for  7  weeks  on  a  special  show* 
aimed  at  children — the  issue  passed  by  a  2-to-l  majority— 
and  the  bond  committee  gave  Kenny  a  large  share  of  the 
credit.  No  room  for  other  examples. 

Sometime  during  his  new  4:30  to  5:00  p.m.  program,  origi- 
nating from  WHIO-TV  studios,  Kenny  will  have  time  to  turn 

his  selling  talents  to  (ml  in  y°ur  Product  name  here) 

George  P.  Hollingbery,  national  representatives  for  WHIO- 
TV,  has  complete  information  on  the  participating  spots 
now  available. 

*Kenny's  school  bond  show  was  aired  over  two  stations  at  the  same 
time.  WHIO-TV  pulled  twice  as  many  viewers  as  the  other  station. 


■  CBS  •  ABC  •  D  U  MONT 

DAYTON,  OHIO 
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UTP'S  BLINK 

Answers  Slap  at  TV  Films 

MILT  BLINK',  executive  vice  presi- 
dent of  United  Television  Pro- 
grams Inc.,  took  exception  last 
week  to  statements  by  John  Crosby, 
syndicated  radio-TV  columnist,  in 
which  Mr.  Crosby  deplored  the 
trend  toward  filmed  programs  as 
"terrible." 

"If  I  understand  Mr.  Crosby  cor- 
rectly," Mr.  Blink  declared,  "he 
maintains  that  /  Love  Lucy  is  the 
only  show  now  on  film  that  is  not 
distinguished  by  what  the  calls 
the  'numbing  mediocrity'  of  Holly- 
wood. If  such  filmed  programs 
as  Fireside  Theatre,  Dragnet,  Big 
Town,  and  Racket  Squad  are  medi- 
ocre, the  national  rating  companies 
have  been  polling  TV  viewers  on 
another  planet." 

Mr.  Blink  cited  results  of  rating 
sei-vices'  polls  to  bolster  his  con- 
tention that  "quality  programs  will 
still  draw  big  audiences  and  that 
viewers  don't  care  whether  the 
shows  are  canned  in  Hollywood  or 
are  served  a  la  carte  in  New  York." 


'Kukla'  Returns 

ONE  of  TV's  top-rated  programs — 
Kukla,  Fran  &  Ollie — returned  to 
NBC-TV  yesterday  (Sunday)  4- 
4:30  p.m.  EDT,  under  the  semi- 
sponsorship  of  NBC's  affiliated 
company,  RCA  Victor.  RCA  Victor 
will  underwrite  the  program  alter- 
nate weeks.  Other  sponsors  have 
not  yet  been  announced.  Account 
is  being  handled  by  J.  Walter 
Thompson  Co.,  Chicago.  Program 
will  originate  from  NBC's  Cen- 
tral Div.  headquarters  through 
WNBQ  (TV)  Chicago. 


Crosby  Postpones  TV 

BING  CROSBY  is  not  expected  to 
appear  on  television  this  fall.  His 
new  contract  with  General  Electric 
calls  for  his  services  in  both  radio 
and  TV,  but  permits  him  to  do  as 
he  wishes.  Mr.  Crosby  reportedly 
feels  that  39  half-hour  radio  shows 
plus  two  Paramount  Pictures  fea- 
ture films  will  fill  this  season  and 
therefore  is  postponing  video  ac- 
tivity until  the  next. 


A  $400  Investment  Brings 

:cn   $22,000  IN  SALES 

In  June,  Own-A-Home  Trailer  Co.,  began  schedule 
of  participating  announcements  on  "Take  a  Break" — 
informal  program  staged,  each  weekday,  on  WOC-TV's 
spacious  lawn. 

First  announcement  sold  the  $5,500  trailer  demon- 
strated on  program.  After  3  announcements,  2  trailers 
SOLD.  After  8  announcements,  4  trailers  SOLD. 
$22,000  in  business  from  a  $400  advertising  investment. 

Interested  in  low-cost  telecasting  that  sells? 

Then  you'll  be  interested  in  "Take  a  Break,"  "Spot- 
light Review"  and  other  WOC-TV  participation  pro- 
grams. Announcements  accepted  on  these  programs  at 
card  rates  plus  $10  participation  charge  ...  a  real  buy. 
Get  the  facts  from  your  nearest  F  &  P  office — or  direct 
from  us. 

FREE  &  PETERS,  INC. 
Exclusive  National  Representatives 


WOC-TV 

Channel  5 


^   The  Quint  Cities 

COL.  B.  J.  PALMER,  President 

ERNEST  C.  SANDERS, 
Resident  Manager 

Davenport,  Iowa 
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AMONG  those  attending  a  showing  in  the  Detroit  Athletic  Club  of  thi 
electrically-controlled  model  of  CBS-TV's  Television  City  in  Hollywood  weri 
(I  to  r)  J.  L.  Van  Volkenburg,  president,  CBS-TV;  A.  H.  Crowley,  assistan 
sales  manager,  and  J.  E.  Bayne,  general  sales  manager,  Lincoln-Mercur* 
Div.,  Ford  Motor  Co.;  Charles  R.  Sterritt,  CBS-TV  Detroit  manager;  Merit 
S.  Jones,  vice  president,  CBS-TV,  and  Rowland  Wishers,  of  General  Motor 
Customer  Research  Dept.    Man  in  background  is  unidentified. 


GTS  INC.  TELLS 

Film  Production  Plans 

FIRST  film  production  plans  of 
General  Telecasting  System  Inc., 
Hollywood,  a  subsidiary  of  Gen- 
eral Teleradio  Inc.,  were  announced 
last  week.  It  was  reported  this 
might  be  the  beginning  of  a  new 
concept  in  nationwide  television 
program  distribution  under  the 
banner  of  General  Tire  &  Rubber 
Co.,  parent  firm  to  General  Tele- 
radio  [B»T,  June  30]. 

John  Sutherland,  in  charge  of 
production  for  GTS,  was  in  New 
York  last  week,  presumably  to 
make  final  arrangements  with 
Theodore  C.  Streibert,  GTS  presi- 
dent, on  film  production,  now  sched- 
uled to  begin  the  last  of  Septem- 
ber. Mr.  Sutherland  had  two  com- 
pleted scripts  with  him  for  a  series 
to  be  called  Danger  Inc.,  half -hour 
melodramatic  program. 

Blake  Edwards,  writer  on  ABC 
radio's  Richard  Diamond,  wrote 
the  original  scripts,  each  a  com- 
plete story.  J.  Donald  Wilson,  pro- 
ducer of  ABC-TV's  Mystery  Thea- 
tre, will  produce  first  13  films. 

Studio  space  for  production  of 
the  film  series  will  be  leased  after 
Sept.  1,  when  casting  arrangements 
also  will  be  made. 

Although  GTS  has  been  estab- 

NEW  FILM  SERIES 

Available  To  Sponsors 

HENRY  J.  KAUFMAN  &  Assoc., 
Washington  ad  agency,  last  week 
unveiled  the  pilot  film  of  a  new 
series,  Bringing  Up  Parents.  The 
12-minute,  16mm  film  was  made 
by  the  Kaufman  agency  in  co- 
operation with  the  Assn.  for  Child- 
hood Education,  International. 
Series  is  available  for  sponsorship. 

Bringing  Up  Parents  was  de- 
scribed as  a  "how  to  do  it"  show, 
giving  helpful  hints  and  sage  ad- 
vice to  parents  on  the  care  and 
feeding  of  their  children.  The  film 
was  directed  by  Robert  Maurer, 
of  the  Kaufman  agency.  Featured 
players  are  Jean  Alexander,  radio, 
TV  ?nd  screen  actress,  and  John 
Batchelder,  Washington  radio-TV 
personality. 


lished  as  a  separate  division  o 
General  Tire  &  Rubber,  it  never 
theless  would  be  considered  tb 
TV  adjunct  of  MBS;  General  Tire 
holds  about  58%  of  the  stock  o: 
Mutual  since  its  purchase  of  WOR 
AM-FM-TV  New  York  [B»T 
Jan.  21]. 

When  actual  programming  gets 
under  way,  GTS  will  have,  as  z 
nucleus  of  stations,  besides  WOR 
TV,  its  WNAC-TV  Boston  anc 
KHJ-TV  Los  Angeles. 


1 


BERKING  SHIFTS 

Joins  Headley-Reed  TV 

MILO  JONES  BERKING  joinec 
the  sales  staff  of  Headley-Reed  TV 
television  station  representatives 
Aug.  18,  it  was  announced  last 
week.  For  the  past  four  years 
Mr.  Berking  has  served  in  the  radic 
and  media  departments  of  Sullivan 
Stauffer,  Colwell  &  Bayles. 

With  SSCB,  he  aided  develop 
ment  of  radio  and  video  spot  pres 
entations  made  to  advertisers  by 
the  agency.  During  World  War  II 
he  was  commissioned  a  seconc 
lieutenant  in  the  Marine  Corps  anc 
served  as  an  infantry  officer  from 
1944-1946.  Mr.  Berking  was  re 
called  to  active  duty  as  a  first  lieu 
tenant  for  the  Korean  War,  serv 
ing  with  the  First  Battalion  of  the 
Eighth  Marines  until  early  this, 
summer. 


Tatima'  Promotion 

WARNER   BROS,   has   begun  toj 
promote  the  motion  picture,  "Mir 
acle  of  Our  Lady  of  Fatima,"  open 
ing  at  the  Astor  and  Bijou  Theatres 
in  New  York,  on  several  television 
slations   in  the   New  York  area 
principally    WNBT     (TV)  New| 
York.  The  station  announced  last 
week  that  Warner  Bros,  has  alio 
cated  WNBT  aproximately  75%  of 
total  airtime  planned  for  the  cam- 
paign, which  started  Aug.  18. 


.  I 

NEW  kinescope  adjustment  prog-ran 
which  provides  a  full-year  warrantj  to 
from  the  date  of  installation  for  al 
RCA  replacement  TV  picture  tube; 
has  been  announced  by  L.  S.  Thees 
general  sales  manager  of  the  Tub« 
Dept.,  RCA  Victor. 
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tCA  HAILS  TV 

On  Its  Political  Force 

N  FULL-PAGE  advertisements 
laced  in  some  22  newspapers 
cross  the  country  RCA  last  week 
I  eclared  that  "television  has 
I  rought  their  [viewers']  govern- 
I  aent  back  to  the  people"  and  that 
I  there  are  many  more  great  tele- 
I  'ision  'firsts'  just  over  the  hori- 
|  on." 

"It's  bound  to  happen  that  some 
lay — -and  soon — we  will  be  able  to 
st  in  on  sessions  of  Congress  and 
t  jerhaps  even  the  deliberations  of 
'J  *  jur  Supreme  Court,"  the  advertise- 
ments asserted.  "And  it's  a  cer- 
tainty that  we  will  see  television 
across  the  ocean  and  give  every 
television  set  owner  a  passport  to 
'the  world. 

"You  will  be  able,  at  no  cost  to 
yourself,  to  go  any  place  to  which 
the  press  or  the  general  public  is 
admitted. 

"Of  course,  television  isn't  going 
to  be  all  political  conventions  and 
elections  and  world-shaking  events. 

Television  will  continue  to  be 
Toscanini   and   Milton   Berle  and 
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CANADIAN  TV 

Advertisers  Plan  Slowly 

THERE  will  be  no  S.R.O.  sign  out 
for  sponsors  when  Canadian  tele- 
vision makes  it  debut  at  Montreal 
on  Sept.  6  and  at  Toronto  on  Sept. 
8.  A  check  of  advertising  agencies 
in  Toronto  shows  that  not  too 
many  advertisers  plan  to  use  Ca- 
nadian TV  for  the  first  four  months 
of  its  existence  at  any  rate. 

There  is  a  "wait  and  see"  at- 
titude prevalent  to  find  out  what 
the  government's  Canadian  Broad- 
casting Corp.  is  going  to  offer  to 
compete  with  programs  of  U.  S. 
border  stations.  And  CBC  com- 
mercial department  officials  are 
mum  on  what  commercials  are  go- 
ing on  the  air  or  how  many. 

As  far  as  can  be  learned  from 
agencies  and  the  CBC,  few  spot 
announcements  have  been  definitely 
signed  as  yet,  though  a  large  num- 
ber of  advertisers  have  applied  for 
time. 

In  addition  to  commercial  pro- 
grams definitely  signed  [B#T,  July 
28],  at  least  three  more  interna- 
tional advertisers  will  start  in  Sep- 
tember on  CBLT  Toronto.  Ford 
Motor  Co.  of  Canada,  Windsor, 
has  signed  for  once-a-month  90 
minute  live  drama  show,  through 
MacLaren  Adv.  Co.,  Toronto.  S.  C. 
Johnson  &  Son,  Brantford,  will 
bring  in  Robert  Montgomery  Pre- 
sents by  relay  from  Buffalo  every 
other  week,  starting  Sept.  21,  9-10 
p.m.  Agency  is  Needham,  Louis  & 
Brorby,  Toronto.  Goodyear  Tire 
&  Rubber  of  Canada  Ltd.,  New 
Toronto,  will  pickup  Goodyear  TV 
Playhouse  every  other  week  start- 
ing Sept.  14,  9-10  p.m.  through 
Young  &  Rubicam,  Toronto. 

Three  one  minute  spot  announce- 
ments weekly  have  been  signed  for 
Imperial  Tobacco  Ltd.,  Montreal 
(Sweet  Cap  cigarettes)  on  CBLT, 
through  Cockfield  Brown  &  Co., 
Toronto. 


Kulka,  Fran  &  Ollie  and  the  World 
Series  and  more  and  better  pro- 
grams of  every  type.  It's  going  to 
be  drama,  religion,  and  science  and 
all  the  different  things  that  appeal 
to  all  the  different  kinds  of  people 
that  make  up  America.  .  .  ." 

The  advertisements  were  keyed 
to  the  theme  -that  in  this  year's 
political  campaigns  the  candidates 
will  go  to  "18  million  whistle 
stops"  across  the  coiintry  by  TV. 

.  .  .  This  time,  the  whistle  stops 
will  not  he  iust  little  stations  on 
'■"ilroarts.  Thev  will  he  the  18  mil- 
lion television  sets  now  in  the  na- 
tion's h«mes. 

Fo'  the  first  time,  the  candidates 
w'll  he  able  to  show  themselves  to 
fiO  million  people,  each  in  his  own 
liviner  room. 

Televis'on  has  brought  their  gov- 
ernment back  to  the  people.  .  .  . 

Sarnoff  Asserts  Faith 

The  ads  Quoted  Brig.  Gen.  David 
Sarnoff,  now  RCA  board  chair- 
man, as  asserting1  his  faith  in  the 
development  of  TV  as  long  ago  as 
1923,  and  said  that  "ever  since 
that  time,  RCA  has  used  all  its 
resources  and  all  its  ingenuity  to 
make  that  prediction  come  true." 
It  was  pointed  out  that  RCA  spent 
more  than  20  years  in  TV  research 
and  engineering  development  "be- 
fore we  ever  made  a  dollar's  profit 
from  it." 

For  the  future,  the  ads  predicted 
that  "in  a  few  short  years  there 
will  be  2,000  television  stations 
serving  every  part  of  the  nation; 
and  television,  together  with  radio, 
will  be  a  reality  in  practically 
every  American  home." 

The  advertisements  were  placed 
in  four  newspapers  in  New  York, 
two  in  Los  Angeles,  two  in  Phila- 
delphia, four  in  Washington,  D.  C, 
one  in  Camden,  N.  J.,  two  in  Chi- 
cago, two  in  Denver,  three  in  San 
Francisco  and  two  in  Portland, 
Ore. 


NEW  TV  CONSOLE 

Announced  by  RCA  Victor 

VERSATILE  two  -  section  televi- 
sion control  console  which  pro- 
vides centralized  audio  and  video 
control  and  monitoring  facilities  is 
now  available  to  TV  stations,  RCA 
Victor  announced  last  week  in 
Camden,  N.  J. 

The  new  switching  console,  RCA 
Type  TC-4A,  ties  together  trans- 
mitter operation  and  primary  pro- 
gram sources,  the  announcement 
stated.  Monitors  and  camera  con- 
trol units  may  be  added  as  required 
for  film,  network,  cameras  or  other 
studio  functions,  it  was  explained. 


ATAS  Appoints  Agency 

JOHN  I.  EDWARDS  &  Assoc., 
Hollywood,  will  handle  the  TV  sales 
rights  to  the  Academy  of  TV  Arts 
&  Sciences'  1953  awards  dinner. 
Reflecting  ATAS'  desire  to  go  na- 
tional, the  agency  is  preparing 
presentation  for  TV  networks. 
Banquet  is  planned  for  January 
or  February. 


New,  refreshing,  exciting  and 
different  sales  presentations  .  .  . 
that  keep  the  dial  tuned  to  your  program 
when  the  commercials  come  on! 


low  cost! 

Vogue  Wright  production  short  cuts  make 
possible  the  development  of  original  TV  spots 
with  due  regard  to  budget  requirements. 

attention  compelling! 

The  combined  experience  and  creative  power  of 

Vogue  Wright  script  writers  and  production  men 
result  in  TV  spots  that  hold  the  audience  and  get  the 
message  across.  Eye  and  ear  appeal  are  put  together 
in  just  the  right  proportions  for  maximum  sales  results. 

sales  producing! 

Vogue  Wright  TV  spots  sell  more  merchandise  for  you. 
Let  our  representatives  arrange  a  screening 
of  TV  spots  produced  for  some  of  America's 
largest  and  best  known  companies. 


0  STUDIOS  § 

CHICAGO:  237  East  Ontario  Street 
HOLLYWOOD:  Sam  Goldwyn  Stadias,  1041  N,  rorma«a  ftvenae 
NEW  YORKr  2.25  faarth  Avenue 
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FOR 
SALE 

605 

FOOT 

RADIO-TV 
TOWER 

galvanized,  guyed  Blaw- 
Knox  Radio  Tower. 

Used,  but  in  perfect  con- 
dition. 


Uniform  cross -sectioned 
for  400  feet,  then  taper- 
ing to  top.  Complete  with 
guys,  insulators,  and  reg- 
ulation lighting  equip- 
ment. 


Will  support  3  bay  tele- 
vision antenna  for  total 
overall  height  of  575  feet 
above  ground  on  low  TV 
channels,  or  6  bay  with 
lower  overall  height. 

Less  than  one-half 
present  market  price. 


Write,  wire  or  phone 

E.  C.  Frase 

WAACT 

Memphis,  Tenn. 

Phone  8-7464 


New  Television  Applications 

(Continued  from  page  58) 


Carter    (drilling    contractors    and  oi 
producers),  Evansville,  Ind.  Mr.  Tule\ 
also  is  applicant  for  new  TV  station  iii 
Evansville  [TV  Applications,  B.T,  Jul 
28]. 


antenna  height  above  average  terrain 
216  ft.,  above  ground  234  ft.  Estimated 
construction  cost  $132,000,  first  year 
operating  cost  $100,000,  revenue  not 
estimated.  Post  Office  address  Buena 
Vista  Hotel,  West  Beach  Drive,  Biloxi. 
Studio  location  and  transmitter  loca- 
tion Buena  Vista  Hotel.  Geographic 
coordinates  30°  23'  40"  N.  Lat.,  88°  53' 
38"  W.  Long.  Transmitter,  antenna  and 
studio  equipment  RCA.  Legal  counsel 
Hanson,  Lovett  &  Dale,  Washington. 
Consulting  engineer  A.  Earl  Cullum 
Jr.,  Dallas,  Tex.  Principals  include 
President  J.  S.  Love  Jr.  (44.6%),  Vice 
President  L.  J.  Smith  (2%),  Secretary 
B.  B.  O'Mara  (0.4%),  Treasurer  C.  S. 
Wentzell  (2%)  and  Mrs.  J.  S.  Love  Jr. 
(44.6%). 

f  JACKSON,  Miss. — Mississippi  Pub- 
lishers Assn.,  UHF  Ch.  25  (536-542 
mc)  (modification  of  application); 
ERF  206  kw  visual,  109  kw  aural;  an- 
tenna height  above  average  terrain  491 
ft.,  above  ground  538  ft.  Estimated 
construction  cost  $404,030,  first  year  op- 
erating cost  $175,000,  revenue  $125,000. 
Post  Office  address  P.  O.  Box  427,  Jack- 
son, Miss.  Studio  location  to  be  deter- 
mined. Transmitter  location  SE  corner 
of  Pascagoula  and  S.  West  Streets. 
Geographic  coordinates  32°  17'  48"  N. 
Lat.,  90°  11'  06"  W.  Long.  Transmitter, 
antenna  and  studio  equipment  GE. 
Legal  counsel  Wheeler  &  Wheeler, 
Washington.  Consulting  engineer  Ray- 
mond M.  Wilmotte,  Washington.  [For 
earlier  application  see  TV  Applications, 
B.T,  May  5.] 

HAVRE,  Mont.  —  North  Montana 
Bcstg.  Co.  (KOJM),  VHF  Ch.  9  (186-192 
mc);  ERP  2.49  kw  visual,  1.25  kw  aural; 
antenna  height  above  average  terrain 
210  ft.,  above  ground  387  ft.  Estimated 
construction  cost  $154,889,  first  year 
operating  cost  $80,000,  revenue  $85,000. 
Post  Office  address  426V2  First  St.,  P.  O. 
Box  70,  Havre,  Mont.  Studio  and  trans- 
mitter location  between  7th  and  8th 
Aves.  and  7th  and  8th  Sts.  Geographic 
coordinates  48°  32'  50"  N.  Lat.,  109°  40' 
15"  W.  Long.  Transmitter,  antenna  and 
studio  equipment  RCA.  Consulting  en- 
gineer Robert  M.  Silliman,  Washington. 
Principals  include  President  O.  R.  Ru- 
bie  (3.8%),  Vice  President  Claude  R. 
Erickson  (0.13%)  and  Secretary-Treas- 
urer B.  Abrahams  (llI//3%). 

HASTINGS,  Neb.  —  Strand  Amuse- 
ment Co.,  VHF  Ch.  5  (76-82  mc);  ERP 
61.4  kw  visual,  30.7  kw  aural;  antenna 
height  above  average  terrain  554  ft., 
above  ground  583  ft.  Estimated  con- 
struction cost  $257,123,  first  year  oper- 
ating cost  $125,000,  revenue  $120,000. 
Post  Office  address  Strand  Theatre 
Bldg.,  Hastings,  Neb.  Studio  location 
to  be  determined.  Transmitter  loca- 
tion near  intersection  of  U.  S.  6  and 
Wabash  Ave.  Geographic  coordinates 
40°  34'  18"  N.  Lat.,  98°  23'  00"  W.  Long. 
Transmitter,  antenna  and  studio  equip- 
ment RCA.  Legal  counsel  A.  Harry 
Becker,  Washington.  Consulting  engi- 
neer Vandivere,  Cohen  &  Wearn,  Wash- 
ington. Principals  include  President 
Frank  D.  Rubel  (25%),  interested  in 
firms  servicing  theatre  companies,  and 
from  1943  to  1951  vice  president  of  Adv. 
Service  Co.;  Vice  President  Fred  E. 
Teller  Jr.  (20%),  vice  president  of 
Strand  Amusement  Co.,  and  Secretary 
Edna  C.  Rubel  (25%),  housewife.  Knal- 
ba  Foundation  (charitable  organization) 
owns  30%  of  applicant. 

t  MANCHESTER,  N.  H.— Grandview 
Inc.  (WKBR),  UHF  Ch.  48  (674-680  mc); 
ERP  40.2  kw  visual,  22.8  kw  aural; 
antenna  height  above  average  terrain 
1,000  ft.,  above  ground  221  ft.  Estimat- 
ed construction  cost  $140,000,  first  year 
operating  cost  $95,000,  revenue  $85,000. 


Shaky  Site 

RECENT  Southern  Califor- 
nia earthquakes  raised  Bear 
Mountain  three  feet,  present- 
ing Gene  DeYoung,  president 
and  general  manager  of 
KERO  Bakersfield,  with  a 
problem.  His  recently  filed 
application  for  a  TV  station 
listed  the  mountain  as  trans- 
mitter site.  Consequently 
Mr.  DeYoung  must  either  re- 
file  his  application,  correct- 
ing the  antenna  height,  or 
shorten  his  towers  three  feet. 


Post  Office  address  155  Front  St.,  Man- 
chester. Studio  location  155  Front  St. 
Transmitter  location  on  summit  of 
South  Unanoonuc  Mountain,  6.5  mi. 
west  of  center  of  Manchester,  about 
2V2  mi.  south  of  town  of  Goffstown  and 
near  fire  tower.  Geographic  coordinates 
42°  58'  52"  N.  Lat.,  71°  35'  16"  W.  Long. 
Transmitter  DuMont,  antenna  GE.  Con- 
sulting engineer  W.  F.  Rust  Jr.,  Man- 
chester, N.  H.  Principals  include  Pres- 
ident William  J.  Barkley,  Vice  Presi- 
dent H.  Scott  Killgore,  Treasurer  Wil- 
liam F.  Rust  Jr.  and  Ralph  Gottlieb. 
Sole  owner  of  applicant  is  Granite 
State  Bcstg.  Co.,  also  licensee  of  WTSV 
Claremont,  N.  H.,  and  WTSL  Hanover, 
N.  H. 

RALEIGH,  N.  C— Sir  Walter  Televi- 
sion &  Bcstg.  Co.,  UHF  Ch.  28  (554-560 
mc);  ERP  283.5  kw  visual,  147  kw  aural; 
antenna  height  above  average  terrain 
502  ft.,  above  ground  446  ft.  Estimated 
construction  cost  $296,500,  first  year 
operating  cost  $160,000,  revenue  $180,000. 
Post  Office  address  204  West  6th  St., 
Erie,  Pa.  Studio  and  transmitter  loca- 
tion 2414-2416  Hillsboro  St.  Geographic 
coordinates  35°  47'  16"  N.  Lat.,  78°  40' 
04"  W.  Long.  Transmitter,  antenna  and 
studio  equipment  GE.  Legal  counsel 
Haley  &  Doty,  Washington.  Consulting 
engineer  William  L.  Foss  Inc.,  Wash- 
ington. Principals  include  equal  (V4) 
partners  John  W.  English,  partner  in 
Erie  (Fa.)  law  firm  of  English,  Gilson, 
Baker  &  Bowler;  John  J.  Boland  Jr., 
partner  in  Boland  &  Cornelius  (ship 
cargo  brokers),  Buffalo;  James  R.  Mc- 
Brier,  president  of  Trask,  Prescott  & 
Richardson  (department  store),  and 
James  B.  Donovan,  member  of  New 
York  and  Washington  law  firm  of  Wat- 
ters  &  Donovan.  Messrs.  English  and 
Donovan  each  have  14.8%  interest  in 
Erie  Television  Corp.,  applicant  for  new 
TV  station  in  Erie  [TV  Applications, 
B.T.  July  21],  and  Messrs.  McBrier 
and  Donovan  each  have  V3  interest  in 
Capitol  Television  &  Bcstg.  Co.,  appli- 
cant for  new  TV  station  in  Baton 
Rouge,  La.  [TV  Applications,  B.T,  Aug. 
4]. 

MEDFORD,  Ore.  —  Southern  Oregon 
Bcstg.  Co.,  VHF  Ch.  5  (76-82  mc);  ERP 
19.2  kw  visual,  9.7  kw  aural;  antenna 
height  above  average  terrain  464  ft., 
above  ground  190  ft.  Estimated  con- 
struction cost  $189,704,  first  year  oper- 
ating cost  $115,000,  revenue  $95,000.  Post 
Office  address  c/o  KUIN,  P.  O.  Box  148, 
Grants  Pass,  Ore.,  or  c/o  Edward  A. 
Malone,  401  South  Fir  St.,  Medford, 
Ore.,  or  c/o  William  B.  Smullin,  KIEM 
Eureka,  Calif.  Studio  location  401  South 
Fir  St.,  Medford.  Transmitter  location 
2.3  mi.  east  of  Gold  Hill,  Ore.  Geo- 
graphic coordinates  42°  25'  43"  N.  Lat., 
123°  00'  09"  W.  Long.  Transmitter,  an- 
tenna and  studio  equipment  GE.  Legal 
counsel  Dempsey  &  Koplovitz,  Wash- 
ington. Consulting  engineer  Craven, 
Lohnes  &  Culver,  Washington.  Princi- 
pals include  President  Amos  Voorhies 
(50%),  25%  owner  and  president  of 
Courier  Pub:  Co.,  Grants  Pass,  Ore., 
and  licensee  of  KUIN;  Vice  President 
Edward  A.  Malone,  and  Secretary- 
Treasurer  William  B.  Smullin  (50%), 
sole  owner  of  KIEM  Eureka,  Calif. 

t  HAZLETON,  Pa.  —  Hazleton  Bcstg. 
Co.  (WAZL),  UHF  Ch.  63  (764-770  mc); 
ERP  97.8  kw  visual,  48.9  kw  aural;  an- 
tenna height  above  average  terrain  665 
ft.,  above  ground  408  ft.  Estimated 
construction  cost  $227,958,  first  year  op- 
erating cost  $187,296,  revenue  $250,000. 
Post  Office  address  708  Hazleton  Na- 
tional Bank  Bldg.,  Hazleton,  Fa.  Studio 
and  transmitter  location  on  Thirwell 
Ave.,  between  Mill  and  East  Streets. 
Geographic  coordinates  40°  56'  24"  N. 
Lat.,  75°  58'  04"  W.  Long.  Transmitter, 
antenna  and  studio  equipment  RCA. 
Legal  counsel  George  O.  Sutton,  Wash- 
ington. Consulting  engineer  James  C. 
McNary,  Washington.  Principals  in- 
clude President  Victor  C.  Diehm  (25%), 
Vice  President  Hilda  M.  Deisroth  (25%), 
Vice  President  E.  H.  Witney  (25%)  and 
Treasurer  George  M.  Chisnell. 

KNOXVILLE,  Tenn.  —  W.  R.  Tuley, 

UHF  Ch.  26  (542-548  mc);  ERP  87.5  kw 
visual,  43.75  kw  aural;  antenna  height 
above  average  terrain  577  ft.,  above 
ground  549  ft.  Estimated  construction 
cost  $235,721,  first  year  operating  cost 
$184,000,  revenue  $205,000.  Post  Office 
address  208  S.  E.  Riverside  Drive, 
Evansville  8,  Ind.  Studio  location  to  be 
determined.  Transmitter  location  near 
Adams  Ave.  and  Spruce  St.  Geographic 
coordinates:  83°  54'  16"  N.  Lat.,  35°  59' 
20"  W.  Long.  Transmitter,  antenna  and 
studio  equipment  RCA.  Legal  counsel 
Loucks,  Zias,  Young  &  Jansky,  Wash- 
ington. Consulting  engineer  Harold  B. 
Rothrock,  Redford,  Ind.  Sole  owner  is 
W.  R.  Tuley,  50%  owner  of  Tuley  & 


CHARLOTTESVILLE,  Va.— Barham  f 
Barham  (WCHV),  UHF  Ch.  64  (770-771 
mc);  ERP  118  kw  visual,  66.3  kw  aural 
antenna  height  above  average  terrair 
781  ft.,  above  ground  97  ft.  Estimate? 
construction  cost  $165,500,  first  yea; 
operating  cost  $94,350,  revenue  $91,800 
Post  Office  address  c/o  Charles  Bar- 
ham Jr.,  P.  O.  Box  631,  Charlottesvil  e 
Va.  Studio  and  transmitter  locatior 
top  of  Patterson  Mountain,  2'/2  mi.  SE 
of  Charlottesville.  Geographic  coordi- 
nates 38°  00'  03"  N.  Lat.,  78°  27'  48"  W 
Long.  Transmitter  DuMont,  antenna 
RCA,  studio  equipment  DuMont.  Con- 
sulting engineer  A.  D.  Ring  &  Co. 
Washington.  Principals  include  equa' 
(50%)  partners  Charles  Barham  anc 
Emma  Lou  Barham. 


MADISON,  Wis.— Monona  Bcstg.  Co. 
(WKOW),  UHF  Ch.  27  (548-554  mc); 
ERP  85  kw  visual,  42.5  kw  aural;  an 
tenna  height  above  average  terrain  612 
ft.,  above  ground  596  ft.  Estimated 
construction  cost  $319,450,  first  year 
operating  cost  $250,000,  revenue  $250,- 
000.  Post  Office  address  215  West 
Washington  Ave.,  Madison  3,  Wis. 
Studio  location  to  be  determined. 
Transmitter  location  4  mi.  SW  of 
Madison  on  Piper  Road.  Geographic 
coordinates:  43°  03'  06"  N.  Lat.,  89°  27' 
50"  W.  Long.  Transmitter,  antenna  and 
studio  equipment  RCA.  Legal  counsel 
Fly,  Shuebruk  &  Blume,  Washington. 
Consulting  engineer  Walter  F.  Kean, 
Riverside,  111.  Principals  include  Pres- 
ident Stewart  Watson  (3.84%),  1st  Vice 
President  E.  B.  Rundell  (8.25%),  2nd 
Vice  President  George  W.  Icke  (6%). 
Treasurer  E.  C.  Severson  (10.75%)  and 
Secretary  B.  W.  Huiskamp  (7.97%). 

f  CHEYENNE,  Wyo.— Frontier  Bcstg. 
Co.  (KFBC),  VHF  Ch.  5  (76-82  mc): 
ERP  5.25  kw  visual,  2.61  kw  aural: 
antenna  height  above  average  terrain 
190  ft.,  above  ground  343  ft.  Estimated 


123,000  TV  SETS 

IN  THE  QUAD-CITY  AREA 


Each  month  this  TV  set 
total  is  ascertained  by 
Quad  -  City  wholesalers 
serving  this  area.  Actually, 
the  total  of  TV  homes 
reached  by  WHBF-TV  is 
considerably  larger  as  our 
TV  signals  are  received  over 
an  extensive  area  beyond 
the  Quad-Cities. 
Increased  power  has 
doubled  WHBF-TV  radi- 
ated strength;  the  staff  and 
facilities  have  recently 
moved  into  enlarged  quar- 
ters. 

True  to  a  25  year  tradition 
of  service  in  radio  broad- 
casting, WHBF-TV  now 
also  serves  Quad  -  Citians 
well — and  advertisers  pro- 
fitably. 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF 

TELC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Aver y- Knodel.  Int. 
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;onstruction  cost  $238,600,  first  year  op- 
erating cost  $100,000,  revenue  $95,000. 
Dost  Office  address  Plains  Hotel,  Chey- 
:nne,  Wyo.  Studio  and  transmitter  lo- 
cation between  Evans  and  Van  Lennen 
m  Third  St.  Geographic  coordinates 
11°  07'  22"  N.  Lat.,  104°  48'  06"  W.  Long. 
Transmitter  and  antenna  RCA.  Con- 
sulting engineer  Robert  C.  Pfannen- 
ichimid.  Principals  include  President 
Stobert  S.  McCracken  (22%  owner  of 
Chevenne  Newspapers  Inc.),  Vice  Pres- 
ident W;  A.  Corson  (18%)  and  Treas- 
urer William  C.  Grove  (16%).  Chey- 
enne Newspapers  Inc.  owns  66%  of 
applicant. 

APPLICATIONS  RETURNED 

PEORIA,  111.  —  TV  &  Radio  Peoria 
Inc.  (WPEO),  UHF  Ch.  19,  ERP  92.6 
kw  visual,  46.3  kw  aural.  Incomplete. 
See  TV  Applications,  B.T,  Aug.  4.] 
'  TOPEKA.  Kan.  —  WREN  Bcstg.  Co. 
(WREN),  UHF  Ch.  42,  ERP  16.66  kw 
visual.  8.33  kw  aural.  Incomplete. 
[See  TV  Applications,  B.T,  Aug.  11.] 
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Four  More  Grants 

(Continued  from  page  59) 

populated  areas  it  must  cover  in 
contrast  to  neighboring  states, 
WHAS-TV  noted  FCC  during  its 
allocation  consideration  indicated 
wider  station  spacing  is  more  de- 
sirable even  where  the  pros  and 
cons  "hang  in  even  balance." 

Replying  to  the  WHAS-TV  op- 
position, WSAL  charged  the  Louis- 
ville station's  petition  "does  not 
contain  a  single  fact  demonstrating 
how  WHAS-TV  might  be  adversely 
affected,  nor  does  it  contain  even  an 
allegation  to  that  effect  other  than 
a  statement  that  it  'believes'  its 
coverage  area  might  be  reduced." 

The  WSAL  petition  noted 
WHAS-TV's  application  to  switch 
from  Channel  9  to  11  (pursuant  to 
the  Sixth  Report)  and  boost  power 
to  316  kw  visual  contains  no  change 
in  antenna  height,  presently  495 
ft.  above  average  terrain." 

Polan  Industries,  new  UHF  Chan- 
nel 59  grantee  at  Ashland,  Ky. 
[B*T,  Aug.  18],  in  its  protest 
of  the  WFMJ-TV  Youngstown  peti- 
tion contended:  "The  only  justifica- 
tion which  [WFMJ-TV]  advances 
in  support  of  its  unusual  request 
is  that  Channel  21  was  not  allocated 
to  Youngstown  when  it  decided  to 
amend  its  application  from  Chan- 
nel 33  to  73.  It  did  not  file  for 
Channel  27,  so  it  says,  because  this 
would  have  forced  the  Vindicator 
Printing  Co.  [WFMJ]  into  a  com- 
parative hearing  with  the  other 
applicant  for  Channel  27  [WKBN- 
TV].  Now  that  The  Vindicator  is 
safely  ensconced  on  Channel  73,  it 
has  no  hesitancy  in  going  into  a 
comparative  hearing  for  Channel 
21,  knowing  that  if  it  loses  out,  it 
would  still  have  Channel  73  and 
would  in  the  meantime  have  tied  up 
a  competitor  for  a  period  of  two 
years  or  more. 

"If  they  were  of  the  view  that 
the  lower  UHF  channels  are  greatly 
to  be  preferred  and  if  they  have 
no  qualms  about  a  hearing,  there 
was  no  reason  why  they  could  not 
have  filed  for  Channel  27." 

Polan  Industries,  originally 
Channel  33  applicant  also,  con- 
tended it  pointed  out  to  FCC  the 
deficiency  respecting  that  channel 
and  filed  a  corrective  petition  "with 
the  encouragement  of  the  Commis- 
sion's staff." 

"Because    of    the    equities  un- 


doubtedly due  Polan  Industries, 
which  failed  to  receive  a  grant 
simultaneously  with  the  other  two 
applicants  on  July  11  [WKBN-TV 
and  WFMJ-TV],  it  is  also  urged 
that  The  Vindicator  petition  be 
promptly  disposed  of  [dismissed] 
and  that  prompt  action  be  taken  on 
Polan  Industries'  application  for 
Channel  21  in  Youngstown  when 
the  assignment  becomes  final  on 
Aug.  25,"  the  pleading  said. 

WEOL  Elyria,  in  petitioning  for 
conditional  grant  on  Channel  31, 
said  FCC  has  authority  to  take  such 
action  under  Sec.  1.385(e)  of  its 
rules  even  though  there  is  pending 
the  competitive  bid  of  the  Lorain 
Journal  Co. 

The  WEOL  petition  said  the  Lo- 
rain Journal  Co.  application  dis- 
closes that  it  is  under  the  common 
ownership  with  the  Mansfield  Jour- 


Russian  Color  TV 

SOVIET  press  last  week  an- 
nounced that  special  color  tel- 
evision transmitter  would  be 
in  operation  by  next  year  and 
that  experimental  color  TV 
sets  would  be  on  sale.  An  ar- 
ticle in  the  Literary  Gazette 
outlined  a  series  of  video  im- 
provements which  could  be 
expected  by  August  1953. 
Among  improvements  listed 
was  that  there  would  be  a 
guaranteed  demonstration  of 
the  set  before  it  was  pur- 
chased. 


nal  Co.,  which  owners  "have  been 
found  heretofore  by  the  Commis- 
sion to  be  disqualified  as  broadcast 
applicants,  and  by  the  federal 
courts    guilty    of    attempting  to 


monopolize  interstate  commerce  by 
stifling  radio  competition  in  viola- 
tion of  Section  2  to  the  Sherman 
Anti-Trust  Act." 

Speaking  before  the  WOI-TV 
workshop,  sponsored  by  Iowa  State 
College  in  cooperation  with  the 
National  Assn.  of  Educational 
Broadcasters  and  the  Joint  Com- 
mittee on  Educational  Television, 
Chairman  Walker  pointed  out  that 
if  "we  raised  the  annual  income 
of  only  one-eighth  of  these  [nearly 
10  million  functional  illiterates] 
only  $100,  that  would  more  than 
pay  for  the  construction  of  all  the 
242  educational  stations  on  the  as- 
signments reserved  by  the  Commis- 
sion in  one  year."  His  estimate 
was  based  on  a  per-station  cost  of 
$500,000. 

The  FCC  chairman  reminded  his 
( Continued  on  page  88 ) 


WE  THREW  THE  book  away  and  engineered  a  brand  new 
"BALANCED"  Tripod  for  every  photographic  and  video 
need.  The  result — a  revelation  in  effortless  operation, 
super-smooth  tilt  and  360°  pan  action. 

PERFECT  BALANCE  prevents  mishap  if  the  lock  lever  is 
not  applied.  Quick  release  pan  handle  locks  into  desired 
position.  Mechanism  is  enclosed,  rustproof,  needs  no 
lubrication.  Tension  adjustment  for  Camera  Man's  pref- 
erence. Built-in  spirit  level.  Telescoping  extension  pan 
handle.  We  defy  you  to  get  anything  but  the  smoothest, 
most  efficient  operation  out  of  this  tripod  beauty. 


Head  illustrated 
contains  adjustable 
camera  tie-down  screw  for 
locating  center  of  gravity.  This 
feature  is  optional. 


"BALANCED"  TV  TRIPOD  mounted  on 
3-wheel  portable  collapsible  dolly. 


Jf  tjOU  WOrk  With  film. . .  for  Studio,  News- 
reel,  Commercials,  Business,  Industrial  or 
Home  Movies — it  will  pay  you  to  get  to 
know  us.  The  country's  foremost  profes- 
sionals depend  upon  our  portable,  versatile, , 
adaptable  equipment. 


'  HANK     C.     Z  U  C  K  [ R 

(7flm€RH  Couipm^m  (a 

>*— *  1600  brohowru  \  n€Lu  yoRK  c i t y  V-* 
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We  Kent  and  Service 
Cameras  *  Moviolas  *  "Dollies 

Complete  line  of  35mm  and  16mm 
equipment  available  for  rental 
MITCHELL:  Standard,  Hi-Speed, 

BNC,  NC,  16mm 
BELL  &  HOWELL:  Standard, 

Shiftover,  Eyemos 
MAURER:  16mm  Cameras 

MOVIOLA:  Editing 
machines.  Synchronizers 


We  Design 

and 
lanufoct  u  rej 
ens  Mount) 
c  a  m  e  r  a  j 
quipment   f  or  j 
mm  —  35mm  , 
I  TV  cameras. 


We  Calibrate  JCenses  Precision  "T" 
STOP  CALIBRATION  of  all  type  lenses, 

any  focal  length.  Our  method  is  approved  by  Motion  Picture  Industry 
and  Standard  Committee  of  SMPTE.  For  proper  exposure  density,  it  is  Important  that  you  have 
your  lens  "T"  stop  calibrated,  lenses  coated  for  photography.  Special  TV  coating.  Rapid  service. 
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Sales  .  .  . 

Spear  &  Co.,  Pittsburgh  (retail 
furniture) ,  starts  Counterpoint, 
half-hour  series  filmed  by  Bing 
Crosby  Enterprises,  Culver  City, 
Calif.,  on  WDTV  (TV)  Pittsburgh, 
Oct.  2.  Programs  comprise  a  sec- 
ond run  of  the  Rebound  series. 

Distribution  .  .  . 

Snader   Telescriptions   Sales  Inc., 

Beverly  Hills,  has  acquired  dis- 
tribution rights  to  The  Terror 
Theatre,  series  of  26  half-hour  films 
to  be  produced  by  Burkett-Halperin 
Productions.  The  firm,  headquar- 
tered at  Eagle-Lions  Studios,  Holly- 
wood, goes  into  production  in  De- 
cember with  a  budget  of  $25,000 
per  film.  Material  will  be  drawn 
from  the  works  of  Edgar  Allen 
Poe,  Robert  Louis  Stevenson  and 
Guy  de  Maupassant.  The  deal  was 
concluded  in  New  York  by  Oliver 
A.  Unger,  executive  vice-president 
for  Snader  in  N.  Y.,  Victor  H. 
Halperin  and  Sam  Burkett,  produc- 
tion firm  partners. 

Morton  Radio  Productions  and 
|"  Morton  Television  Productions,  Chi- 
cago, have  regained  distribution 
rights  to  the  film  series,  This  Is 
the  Story,  which  was  sold  previ- 
ously by  Snader  Telescriptions 
Sales.  The  Chicago  firms  have 
expanded  sales  force  to  handle 
This  Is  the  Story  on  film,  a  series 
of  52  episodes,  and  the  series  of 
260  AM  shows.  The  companies  are 
now  introducing  a  new  giveaway 


show,  What's  Wrong  With  This 
Picture?,  for  TV  stations. 

Telenews  Productions  Inc.  an- 
nounced last  week  the  release  of  a 
12%  minute  documentary  film  re- 
port for  television  on  the  story  of 
the  flying  saucers.  Titled  "The 
Flying  Saucer  Mystery,"  the  film 
is  being  distributed  by  Sterling 
Films  Inc.,  New  York. 

Production  .  .  . 

Alan  Young,  under  contract  to 
CBS-TV,  will  film  his  new  alter- 
nate-weekly half-hour  show  using 
a  situation  comedy  format.  Pro- 
duction starts  today  (Monday)  at 
Hal  Roach  Studios,  Culver  City, 
and  the  network  has  scheduled  it 
for  fall  telecasting.  Sponsor  of 
the  show  will  be  Esso  Standard  Oil 
Co.,  New  York.  Mr.  Young  will 
portray  the  character  he  has  fea- 
tured in  the  past,  that  of  the  young 
employed  bachelor.  The  series  will 
center  about  his  job,  employer, 
employer's  wife  and  employer's 
daughter.  Alan  Dinehart  is  pro- 
ducer. 

*     *  * 

Arrow  Productions  Inc.,  Hollywood, 


film  report 


will  start  production  on  King  Ar- 
thur and  the  Knights  of  the  Round 
Table,  half-hour  TV  film  series,  in 
November.  The  writers,  Charles 
Condon  and  Eric  Taylor,  will  base 
their  scripts  on  legend  rather  than 
any  specific  text.  Leon  Promkess, 
firm  secretary  and  executive  pro- 
ducer, is  in  New  York  to  conclude 
negotiations  for  the  distribution  of 
Ramar  of  the  Jungle,  first  13  half- 
hour  TV  films  of  which  were  re- 
cently completed  for  $240,000.  Pro- 
duction on  second  group  starts  in 
October. 

*  *  * 

PSI-TV  Inc.,  New  York,  TV  film 
production  and  distribution  firm, 
last  week  announced  that  the  first 
13  episodes  in  the  TV  film  series, 
China  Smith  starring  Dan  Duryea, 
have  been  completed.  The  first  three 
films  are  ready  for  distribution  in 
New  York  now,  with  release  date 
for  telecasting  by  stations  set  for 
Sept.  15,  according  to  Manny 
Reiner,  PSI-TV  vice  president  in 
charge  of  sales.  Mr.  Reiner  added 
that  KECA-TV  Los  Angeles  and 
KGO-TV  San  Francisco  have  al- 
ready contracted  for  26  weeks  of 
series  after  officials  saw  the  films 
in  production.  A  property  of  Tab- 
leau Television  Ltd.,  China  Smith 
is  being  financed  and  distributed  bv 
PSI-TV. 

Edward  Lewis  Productions,  now 
filming  CBS-TV  Schlitz  Playhouse 
of  Stars  at  Tepeyac  Studios,  Mex- 
ico City,  is  in  production  on  "Ca- 
lamity Jane,"  for  which  Johnny 
Mercer  has  written  special  lyrics 
and  music.  Song  will  be  used  as  the 
theme  of  a  series  to  be  developed 
from  the  half-hour  pilot  film,  star- 
ring Joan  Blondell  and  Tom  Ewell. 
Robert  Aldrich  directs  from  script 
by  Luther  Davis. 

Screen  Gems  Inc.,  New  York,  has 
signed  motion  picture  director 
Leigh  Jason  as  director  and  Eliza- 
beth Fraser  as  feminine  lead  for 
"Jr.,"  first  in  series  of  39  films  pur- 
chased by  Ford  Motor  Co.  for  its 
Ford  Theatre.  The  series,  written 
by  Cyril  Hume  and  produced  by 
Jules  Bricken,  stars  Edward  Arnold 
and  Arthur  Franz  in  the  principal 
roles.  Production  began  last  week. 

*  *  * 

Hollywood  -  America  Productions, 

Hollywood,  producer-packager  of 
CBS-TV  Pantomime  Quiz,  is  pack- 
aging half-hour  live  TV  programs, 
Jimmy  Fidler  in  Hollywood.  Series 
features  commentary  by  Jimmy 
Fidler  and  interviews  with  Holly- 
wood personalities. 

United  World  Films  Inc.,  New  York 
has  begun  production  of  "Mission  to 
Mademoiselle,"  ninth  episode  in  its 
Fighting   Man   series.     The  film 


stars  Michael  Thomas  and  Cliff 
Clark.  George  Blair  is  the  director. 

Telemount  Pictures  Inc.,  Holly- 
wood, with  new  headquarters  at 
11561  Ventura  Blvd.,  in  associa- 
tion with  Mutual  Television  Pro- 
ductions Inc.,  that  city,  is  com- 
pleting Cowboy  G-Men,  half-hour 
TV  film  series  to  be  distributed 
regionally  by  United  Artists  Tele- 
vision Corp.  Next .  series  of  13 
starts  immediately,  featuring  Rus- 
sell Hayden  and  Jackie  Coogan  as 
frontier  detectives  in  the  1870- 
1900  period.  Henry  Donovan, 
Telemount  president,  is  a  producer- 
writer  and  Herb  Cahan  and  Reg 
Brown  are  co-directors.  Sherman 
Harris,  associate  producer  on  NBC- 
TV  Boss  Lady  for  Wrather  Televi- 
sion Productinos  Inc.,  Hollywood, 
has  joined  Telemount  as  produc- 
tion supervisor. 

Gross-Krasne  Inc.,  Hollywood,  has 
leased  office  and  studio  space  at 
RKO-Pathe  Studios,  Culver  City. 
Production  starts  again  Sept.  8  on 
CBS-TV  Big  Town  series  for  Lever 
Bros. 

Marine  Corps  Reserve  Volunteer 
Training  Unit,  Santa  Monica, 
Calif.,  is  producing  a  film  for  TV 
and  theatrical  distribution,  depict- 
ing scenes  from  Camp  Pendleton 
and  Santa  Monica  training  centers. 
Final  supervision  will  be  by  Col. 
Franklin  P.  Adreon,  unit  com- 
manding officer  and  associate  pro- 
ducer at  Republic  Studios. 

Random  Shots  .  .  . 

Kathryn  Grayson  has  formed  Kath- 
ryn  Grayson  Productions,  Holly- 
wood, to  film  episodic  musical 
dramas  in  color  for  TV  distribu- 
tion, in  which  she  will  star. 

Film  People  .  .  . 

Robert  DeSousa,  sales  manager, 
KNBH  (TV)  Hollywood,  to  Major 
Television  Productions  Inc.,  Culver 

City,  as  regional  sales  manager 
with  headquarters  in  that  city. 

Leo  Pepin,  TV  operations  manager 
with  CBS  Hollywood,  joins  Volcano 
Productions,  same  city,  as  unit 
manager  on  ABC-TV  The  Adven- 
tures of  Ozzie  and  Harriet.  Cecil 
Barker,  director  of  programming 
and  production  for  ABC  Western 
Division,  is  supervising  the  filming. 
*     *  * 

Edward  Grossman,  auditor-account- 
ant for  Film  Classics,  New  York, 
joins  Guild  Films  Inc.,  same  city,  in 
similar  capacity.  The  firm,  head- 
quartered at  510  Madison  Ave.,  has 
leased  additional  space  nearby  to 
handle  print  inspection  and  ship- 
ment of  TV  films. 

Fred  Briskin,  assistant  director 
with  Columbia  Pictures,  joins 
Screen  Gems  Inc.,  Hollywood,  its 
subsidiary,  as  executive  assistant 
to  producer  Jules  Bricken  and  will 
coordinate  general  production  ac- 
tivities. Firm  has  also  added 
Jerome  Odium  and  Betty  Rein- 
hardt  to  its  writing  staff. 


WISE  BUYERS  BUY... 

ff4fLt>'i  San  Diego's 
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The  SAN  DIEGO  MARKET 
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Leads  the  field  with  FULL 


IE  CONTROL 


TV 


S  OUTSTANDING  CAMERA  CHAIN 


/  provides  PAN 


TILT 
FOCUS 

LENS  change 
IRIS  adjustment 

•  ,»from  1000  feet  away... 


® « & » *  ' 


THESE  CAMERA  FEATURES 

WITH  ANYTHING 
ON  THE  MARKET  TODAY 

•  Three  Compact  Units 

•  Equal  Flexibility  in  Studio 
or  Field 

•  Push-button  Lens  Change 

•  Right  or  Left  Hand  Focus  Knobs 

•  Iris  Control  at  Camera  and  CCU 

•  Iris  Indication  at  Camera 
and  CCU 

•  Turret,  Focus  and  Iris  Controls 
from  remote  location  if 
desired 

•  High  Resolution  Integral 
View  Finder 

•  Four-section  Integral 
Filter  Wheel 


Now,  with  the  GPL  Remote  Con- 
trol Pedestal,  your  cameraman  can 
work  at  full  efficiency  a  fifth  of  a 
mile  from  his  camera  . . .  make  any 
lens  or  focus  adjustment  instantly 
. . .  control  pan  and  tilt  with  a  pan 
handle  that  works  as  if  it  were  phys- 
ically attached  to  the  camera  ...  or, 
at  the  touch  of  a  button,  swing  the 
camera  to  any  of  six  pre-set  posi- 
tions, with  lens  and  focus  auto- 
matically correct.  As  with  all  GPL 
camera  chains,  the  CCU  operator 
has  full  control  of  iris  setting  to  as- 
sure finest  picture  reproduction. 

This  remote  control  makes  pos- 
sible the  location  of  cameras  where 
they  could  never  be  placed  before— 
for  better  coverage  in  auditoriums, 


at  sports  events,  in  the  center  of 
"round-table"  discussions.  For  mili- 
tary or  industrial  use  it  offers  out- 
standing advantages. 

Use  Remote  Control  Now— 
or  install  it  later 

All  GPL  cameras  are  adaptable 
to  the  new  remote  control  pedestal, 
yet  there  is  no  cost  premium.  Equip 
your  studios  now  with  TV's  finest 
camera  chain,  add  remote  control  at 
any  time  later  on.  Before  you  make 
any  camera  investment,  be  sure  to 
investigate  GPL— the  industry's  lead- 
ing line,  in  quality  ...  in  design. 


Write,  Wire  or  Phone 

for  specifications  and  complete  details 
on  GPL  cameras  and  GPL  remote  control. 


1 


General  Precision  Laboratory 


INCORPOR  ATED 


PLEASANT  VILLE 


NEW  YORK 


TV  Camera  Chains  *  TV  Film  Chains  •  TV  Field  and  Studio  Equipment  *  Theatre  TV  Equipment 
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Open  Mike 

(Continued  from  page  20) 

the  book,  we  feel  a  great  injustice 
has  been  done.  The  population 
figure  for  the  town  of  Westerly  is 
not  8,415  but  nearer  12,400.  .  .  . 

Where  things  went  wrong  is  that 
you  did  not  get  the  population  of 
the  town  of  Westerly,  which  in- 
cludes within  its  boundaries  Brad- 
ford, Weekapaug,  Misquamicut  and 
Watch  Hill.  These  four  subdi- 
visions of  Westerly  should  be  in- 
cluded since  these  people  vote  in 
Westerly,  pay  taxes  in  Westerly, 
send  their  children  to  school  in  the 
Westerly  School  System,  have 
Westerly  as  their  Post  Office  ad- 
dress, and  the  money  they  spend 
is  credited  to  the  Westerly  retail 
sales  figure  of  over  $21  million.  .  .  . 

We  have  another  8,000  people 
who  live  in  Connecticut  but  who 
consider  themselves  residents  of 
Westerly.  These  people  live  in 
Pawcatuck,  Conn.,  (a  subdivision 
of  Stonington  that  is  closer  to 
Westerly  than  it  is  to  Stonington) . 
Their  mail  address  is  also  West- 
erly. .  .  . 

Warren  M.  Greenwood 
General  Manager 
WERI  Westerly,  R.  I. 

[EDITOR'S  NOTE:  All  population  list- 
ings in  the  MARKETBOOK  are  official 
1950  U.  S.  Census  figures.  Statistics 
for  Washington  County,  which  West- 
erly apparently  dominates,  are  also  in- 
cluded in  the  Rhode  Island  listings.] 


'RED1  AUTHOR 

Is  Interviewed  Over  WIP 


NEWSGATHERING  in  the  mountains  can  be  difficult,  but  KTMS  Santa  Bar- 
bara, Calif.,  has  found  a  practical  solution — a  pack  horse  team — one  horse 
for  a  rider,  the  other  for  portable  transmitter  and  batteries.  Thus,  it  covered 
the  Santa  Barbara  "Old  Spanish  Days"  fiesta  Aug.  6-9.  The  two  horses,  a 
KTMS  engineer  and  announcer  became  part  of  the  parade,  the  announcer 
describing  pagentry  and  interviewing  spectators.  Chief  Engineer  Leo  DeConnick 
above  sits  astride  lead  horse. 


Mrs.  Minnie  Edwards 

FUNERAL  services  were  held  in 
Oakland,  Calif.,  with  burial  at  Oak- 
land Cemetery,  Aug.  21  for  Mrs. 
Minnie  Edwards,  mother  of  Ralph 
Edwards,  NBC  radio-TV  per- 
former. Mrs.  Edwards  died  Aug. 
18  after  a  cerebral  hemorrhage. 


Cftoosy  is  tie  D-J 


...about  his 
transcription  equipment 


Look  around  —  you'll  find  the 
top  disc  jockeys  on  the  top 
stations  are  using  Gray 
Tone  Arms— proof  that 
Gray  meets  their  ex- 
acting standards. 


Choose  the  famous 

106-SP  or  the  new  viscous- 
damped  108-B.  Both  pro- 
vide superb  fidelity,  long 
serviceability,  and  perfect 
tracking  at  all  record 
speeds.  Write  for  the  Gray 
Tone  Arm  Bulletin  RD-8. 


CLEVELAND  'BESTS' 

AFRA  Awards  To  Be  Made 

THIRTEEN  "bests"  in  both  radio 
and  television  will  be  honored  by 
the  Cleveland  local  of  the  American 
Federation  of  Radio  Artists  in  the 
1952  second  annual  AFRA  awards 
competition. 

Selection  of  award  winners  will 
be  made  in  the  following  program 
categories:  News,  including 
straight  news  and  commentary; 
women's;  children's;  sports,  includ- 
play-by-play  and  sportscasting; 
musical  performance,  either  indivi- 
dual or  group,  and  commercial,  in- 
cluding both  spot  and  regular  com- 
mercials. Other  individual  awards 
will  be  made. 

In  addition,  the  judges  will  select 
winners  among  stations  for  the 
best  in  promotion,  public  service 
and  special  service  programming. 

Judges  were  listed  as: 

Mrs.  Nadyne  King,  chairman,  Radio 
Div.,  Federation  of  Women's  Clubs; 
Lewis  E.  Zender,  public  relations  di- 
rector, U.  S.  Steel;  Hal  Stedfeld,  Sted- 
feld  &  Byrne  Inc.;  William  B.  Leven- 
son,  assistant  superintendent  in 
charge  of  Cleveland  elementary 
schools;  Stanley  Anderson,  radio-TV 
editor,  "Cleveland  Press";  George 
Condon,  radio-TV  editor,  "Cleveland 
Plain  Dealer,"  and  Ben  Wickham, 
radio-TV  editor,  "Cleveland  News." 
Sanford  Markey  of  AFRA,  is  secre- 
tary to  the  judges. 


ma 


RiSEARC 


PRESIDENT 

and  Development  Co.,  Inc..  598  Hilliard  St..  Manchester,  Conn. 
5iv.  ot  The  Gray  Manufacturing  Co.— Originators  of  the  Gray  Telephone  Pay  Station  and  the  Gray  Audograph 


Benjamin  H.  Saxton 

FUNERAL  services  for  Benjamin 
Hargrave  Saxton,  52,  district  man- 
ager for  Stromberg-Carlson  Co. 
sound  equipment  sales  in  Pennsyl- 
vania, Maryland  and  Ohio,  were 
held  Aug.  15  at  Pittsburgh,  where 
he  made  his  home.  Mr.  Saxton 
died  of  a  heart  attack  Aug.  11 
during  a  business  trip  to  Philadel- 
phia. He  had  been  engaged  in  the 
sound  equipment  business  for  28 
years. 


MATT  CVETIC,  author  of  the  ra- 
dio serial,  /  Was  a  Communist  for 
the  FBI,  appeared  on  several  WIP 
Philadelphia  broadcasts  when  he 
was  honored  at  the  American  Le- 
gion convention. 

During  one  week,  Mr.  Cvetic  was 
heard  on  WIP's  Mary  Biddle  Show 
and  was  interviewed  on  the  nation's 
Lobby  Parley. 

Mr.  Cvetic  also  was  guest  of 
honor  at  a  party  given  by  the  Blue 
Ribbon  Cake  Co.,  Kingston,  Pa., 
which  sponsors  the  FBI  program 
over  WIP.  Among  those  present 
were  Gov.  John  S.  Fine  of  Pennsyl- 
vania, and  Benedict  Gimbel  Jr., 
WIP  president-general  manager. 

Strictly  Business 

(Continued  from  page  18) 

jockey  for  WSLS.  During  summer 
vacations,  the  energetic  Mr.  Bala- 
ban  worked  as  an  editorial  appren- 
tice for  National  Screen  Corp.,  a 
firm  that  produces  trailers  for 
motion  pictures. 

His  college  education  was  inter- 
rupted by  the  war,  in  which  he 
served  from  September  1942  until 
September  1945  as  a  combat  cine- 
matographer  in  the  Marine  Corps. 
Mr.  Balaban  has  the  distinction  of 
being  the  first  American  to  fly  over 
the  island  of  Truk,  and  his  wartime 
itinerary  included  photography 
stints  on  the  Marshall  Islands, 
Majuro  and  Wake  Island. 

After  being  discharged  from 
service,  he  convalesced  for  eight 
months  at  the  Columbia  Medical 
Center  in  New  York  for  treat- 
ment of  tropical  diseases  he  picked 
up  in  the  marines.  But  he  was 
gratified  to  report  that  he  is  in 
excellent  health  today. 

Mr.  Balaban  joined  Paramount 
Television  Productions  in  1946  to 
supervise  the  commercial  aspects 
of  theatre  television.  Though  the 
company  has  not  devoted  much  of 
its  resources  to  this  activity,  it  is 
still  in  the  field  and  hopes  to  ex- 
pand this  phase,  conditions  per- 
mitting. 

Hobbies  that  interest  Mr.  Bala- 
ban are  tied  up  with  his  consuming 
interest  in  photography  and  broad- 
casting. Around  his  Great  Neck, 
L.  I.,  home,  he  likes  to  make  elec- 
trical recordings  and  motion  pic- 
tures— to  the  delight  of  his  guests. 

Such  off-hour  diversions  please 
his  wife,  the  former  Jacqueline 
Walsh,  whom  he  married  in  1949, 
and  their  little  daughter,  Barbara. 
He  is  a  homebody  except  for  occa- 
sional forays  into  such  sports  as 
swimming  and  horseback  riding. 

Mr.  Balaban  belongs  to  the 
American  Television  Society,  the 
National  Television  Film  Council, 
the  Marine  Corps  League,  the 
Overseas  Press  Club  and  the 
Standard  Club  of  Great  Neck,  to 
mention  a  few. 
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HOME  AND 
AWAY  GAMES 


GRID  COVERAGE 

Stations'  Plans  Issued 

SEVERAL  schedules  for  broadcast 
of  collegiate  and  professional  foot- 
ball games  over  radio  and  tele- 
vision during  the  coming  season 
were  announced  last  week. 

WBAL  Baltimore  will  carry  14 
Washington  Redskins  games  and 
all  nine  of  U.  of  Maryland's  games, 
the  former  Sept.  14  to  Dec.  14, 
sponsored  by  American  Oil  Co., 
and  the  latter  Sept.  20  to  Nov.  11, 
sponsored  by  Baltimore  and  Wash- 
ington Pontiac  dealers.  WBAL-TV 
Baltimore  also  will  carry  six  Red- 
skins games,  sponsored  by  Ameri- 
can Oil.  WMAL  Washington  will 
carry  the  U.  of  Maryland  schedule, 
sponsored  by  the  Pontiac  dealers. 

WJR  Detroit  announces  it  will 
cover  the  complete  Detroit  Lions 
schedule,  beginning  with  an  exhibi- 
tion game  Aug.  18,  with  Goebel 
Brewing  Co.  as  sponsor. 

Standard  Oil  of  Indiana,  Chicago, 
has  placed  a  heavy  football  sched- 
ule again  this  fall,  through  Mc- 
Cann-Erickson,  that  city.  Regular- 
season  games  from  the  Us.  of 
Colorado,  Iowa,  Minnesota,  Ne- 
braska, Wichita  and  Wisconsin  will 
be  broadcast  within  each  respec- 
tive area  on  WHO  Des  Moines, 
WCCO  Minneapolis,  KFAB  Omaha, 
KWBB  Wichita  and  WTMJ  Mil- 
waukee. The  sponsor  also  is  con- 
sidering local  television  sponsor- 
ship of  the  Chicago  Bears. 

Feature  interviews  by  Wally 
Mullinax,  WESC  Greenville,  S.  C, 
sports  director,  were  taped  with 
football  coaches  of  five  colleges 
and  universities  in  that  state — 
Furman,  Clemson,  Presbyterian 
College,  U.  of  South  Carolina  and 
Wofford — and  were  to  be  aired  last 
week. 

A  West  Coast  announcement  in- 
dicates the  complete  home  sched- 
ules of  the  Los  Angeles  and  Holly- 
wood Pacific  Coast  League  teams 
will  be  televised. 


SOUTHERN  Calif.  Chapter  of  Ameri- 
can Assn.  of  Adv.  Agencies  will  handle 
the  1952-'53  Los  Angeles  Community 
Chest  fund-raising  campaign  on  a 
voluntary  basis  with  radio  and  TV 
both  contributing  time. 


CANADIAN  MEET 

WAB  to  Gather  at  Banff 

PROGRAMMING,  civil  defense,  en- 
gineering and  sales  will  highlight 
the  agenda  of  the  three  day  meet- 
ing of  the  Western  Assoc.  of  Broad- 
casters at  Banff  Springs  Hotel, 
Banff,  Alberta,  Sept.  11-13.  Ed  A. 
Rawlinson,  CKBI  Prince  Albert 
and  WAB  president,  will  preside. 

Among  special  reports  will  be 
one  from  Jim  Allard,  general  man- 
ager of  Canadian  Assoc.  of  Broad- 
casters, Ottawa,  on  present  status 
of  copyright  battle  and  other  CAB 
business;  report  from  Finlay  Mac- 
Donald,  CJCH  Halifax,  on  station's 
underwriting  (to  the  amount  of 
$10,000)  a  Halifax  produced  oper- 
etta "Bonanza,"  and  report  on  sales 
research  by  Pat  Freeman,  CAB 
sales  director,  Toronto. 

George  Chandler,  CJOR  Van- 
couver, will  discuss  the  result  of 
the  WAB  engineering  conference 
and  status  of  radio  in  civil  defense 
on  Canada's  west  coast.  Farm 
broadcasting  will  be  discussed  by 
William  Guild,  CJOC  Lethbridge. 

On  final  day  of  the  meet  Harold 
Moon,  BMI  Canada  Ltd.,  and  Carl 
Haverlin,  BMI  New  York,  will  dis- 
cuss copyright  problems  and  BMI 
services.  Present  status  of  two  way 
telephone  conversation  broadcasts, 
which  was  dealt  with  at  CAB  con- 
vention last  March  at  Toronto,  will 
be  explained  by  Dave  Armstrong, 
CKDA  Victoria.  Maurice  B.  Mitch- 
ell, Associated  Program  Services, 
New  York,  is  slated  as  guest 
speaker  at  the  annual  dinner.  Busi- 
ness sessions  and  election  of  offi- 
cers are  scheduled. 


Campus  Office  Opened 

OREGON  State  Broadcasters  Assn. 
will  open  a  fulltime  office  on  the 
U.  of  Oregon  campus  in  Eugene 
Sept.  1.  OSBA's  manager  will  be 
Robert  E.  Summers,  who  also  has 
been  appointed  an  assistant  pro- 
fessor. H.  J.  Chandler,  OSBA  pres- 
ident, explained  that  Mr.  Summers 
will  devote  half  his  time  to  the  as- 
sociation and  the  remaining  time 
to  the  university's  radio  education 
program.  A  similar  office  is  main- 
tained by  the  Oregon  Newspaper 
Publishers  Assn. 


IK 

PORTLAND,  OREGON 

1,246,540  active,  young-minded  West- 
erners comprise  KGW's  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
REPRESENTED  NATIONALLY  BY  EDWARD  RETRY  &  CO.,  INC. 

BROADCASTING    •  Telecasting 


Our  Respects  to 

( Continued  from  page  48) 

planning  to  buy  a  new  house  to  ac- 
commodate the  turntables,  tuners, 
speakers  and  extensive  record  col- 
lection. Mrs.  Evans  claims  he  once 
boasted  he  could  hear  an  orchestra 
conductor's  suspenders  stretching 
during  the  recorded  rendition  of  a 
favorite  classic. 

Mr.  Evans  has  a  deep  conviction 
that  classical  music  isn't  getting  a 
fair  deal  from  those  who  present  it. 
That  belief  accounts  for  a  Sunday 
afternoon  90-minute  disc  jockey 
program  on  WRFD  in  which  classi- 
cal numbers  are  featured.  "Most 
stations  throw  classical  music  at 
the  audience  with  shovels,"  he  says. 
"We  give  the  human  side,  with 
interesting  commentary.  We're 
warming  people  up  to  it,  emphasiz- 
ing rhythmic  types  and  are  anxious 
to  find  out  if  rural  people  want 
good  music." 

For  years  he  has.  been  spending 
much  of  his  time  on  the  road,  speak- 
ing all  over  the  country  at  manage- 
ment, personnel  and  labor  relations 
meetings.  He  is  author  of  many 
articles  on  these  subjects  and  has 
often  served  as  arbitrator  in  em- 
ployment disputes. 

Mrs.  Evans  is  the  former  Ella 
Weed  of  Ossining,  N.  Y.  They  met 
in  New  York  when  she  was  coun- 
selor at  an  orphanage  and  he  di- 
.rected  boys'  activities.  They  have 
two  children  and  two  grandchil- 
dren. 

Mr.  Evans  is  active  in  Columbus 
civic  affairs.  He  is  a  member  of  the 
board  of  governors  of  Franklin  U., 
Columbus,  and  the  board  of  the 
Columbus  and  Franklin  County 
Community  Chest  campaigns.  He 
is  a  Presbyterian  and  retains  an 
active  interest  in  choral  music. 

As  fulltime  director  of  Peoples 
Broadcasting,  he  will  have  a  chance 
to  direct  expansion  of  this  phase  of 
the  Farm  Bureau  organization. 
Just  last  March,  Peoples  opened  a 
palatial  new  radio  center  in  Worth- 
ington. 


KPOL  DAYTIMER 

Debut  Set  tor  Sept.  7 

KPOL  Los  Angeles,  5  kw  on  1540 
kc,  will  begin  full  daytime  opera- 
tion next  Monday  (Sept.  1)  from 
its  transmitter  studio  at  5000  Car- 
ter Drive.  Permanent  studios  and 
executive  offices  are  being  readied 
at  5087  Huntington  Dr.  North. 

Licensed  to  Coast  Radio  Broad- 
casting Corp.,  KPOL  is  owned  by 
Hugh  R.  Murchison,  firm  presi- 
dent, who  is  also  general  manager. 

The  staff  includes  Charles 
Hughes,  account  executive  with 
KALI  Pasadena,  as  commercial 
manager,  and  Floyd  W.  Hall,  con- 
sulting engineer  with  KOCS  On- 
tario, as  director  of  engineering 
operations.  William  Bidell  is  pro- 
motion director. 


with 

*  BYRUM  SAAM 
.  *  GENE  KELLY 
L  *  CLAUDE  HARIN 

Phil 


Philadelphia's  lop  sportscaster* 


A 


EDDIE  TRUMAN,  ABC  Hollywood 
staff  musician,  composed  "-Your  Eyes 
Are  So  Lovely,"  recently  recorded  by 
Lawrence  Welk  for  Coral  Records. 
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PHILADELPHIA'S 
MOST  POWERFUL 
INDEPENDENT 
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WGAR  DISPLAYS 


Up  Advertisers'  Sales 

WGAR  Cleveland's  food  products 
sales  plan- — "Merchandising" — has 
increased  sales  for  participants 
from  31%  to  200%,  the  station  re- 
ported last  week.  The  plan  en- 
titles WGAR  spot  advertisers  to 
point-of-purchase  displays  in  197 
A  &  P  and  Kroger  supermarkets  in 
northeastern  Ohio. 

Products  benefiting  from  the 
plan,  now  60  days  old,  are  Fabs, 
Super  Suds,  Creamettes,  Cheer, 
Rival  dog  food,  Cornfetti,  Seven- 
Up,  Leisy's  beer  and  Junket. 

Teletype  Tale 

KJRL  Pocatello,  Ida.,  was 
successful  in  its  search  to  find 
the  owner  of  a  lost  dog  but  it 
took  seven  feet  of  teletype 
paper  to  do  it.  A  weather  bu- 
reau field  post  phoned  KJRL 
to  say  they'd  found  a  lost  dog 
with  a  North  Platte,  Neb.,  li- 
cense. KJRL  teletyped  a  mes- 
sage to  KODY  North  Platte. 
Further  messages  were  ex- 
changed. Seven  feet  of  tele- 
type paper  later,  it  was 
determined  that  the  dog  be- 
longed to  a  family  recently 
moved  from  North  Platte  to 
Pocatello.  KJRL's  efforts  re- 
ceived local  newspaper  notice. 


Angling  for 
New  Markets? 

If  you're  fishing  for  new  mar- 
kets, past  result  stories  point 
to  KFYR  as  a  likely  spot.  The 
station  with  the  nation's  larg- 
est area  coverage,  KFYR 
doesn't  depend  on  "fish  stor- 
ies"— offers  the  national  ad- 
vertiser hard-hitting  facts  which 
bear  out  KFYR's  coverage  and 
selling  claims  in  this  rich,  rural 
market. 


L 
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BISMARCK,  N.  DAK 
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5000  WATTS-N.B.C.  AFFILIATE 
Rep.  by  John  Blair 


air-casters 


WILLIAM    M.    WINN,    chief  an- 
nouncer, WJOC  Jamestown,  N. 
Y.,  promoted  to  program  director. 

BOB  FOSTER,  program  director, 
WETO  Gadsden,  Ala.,  to  WGWD  same 
city,  in  same  capacity. 

DON  ROSENQUEST,  operations  de- 
partment, CBS-TV  New  York,  named 
supervisor  of  traffic  for  all  TV  net- 
work programs  originating  in  Holly- 
wood, headquartered  in  latter  city. 

BOB  McVAY  ap- 
pointed program 
director,  KFJI 
Klamath  Falls, 
Ore. 

JOHN    GRAY  to 

announcing  staff, 
WSYR  Syracuse. 

ED  CASE,  produc- 
tion assistant, 
WMAL-TV  Wash- 
ington, to  KTHT 
Houston  on  an- 
Mr.  McVay         nouncing  staff. 

DON  WHITMAN, 

in  charge  of  radio  transcriptions,  ABC 
Hollywood,  shifts  to  KECA-TV  Los 
Angeles  as  schedule  coordinator  for 
program  operations.  He  replaces  GILL 
SABEN,  resigned. 

DON  MORTIMER,  editorial  staff, 
Broadcasting  •  Telecasting,  to  pro- 
duction staff,  WBAL-TV  Baltimore. 

NORMA  WEEKS,  "women's  program 
director  and  continuity  head,  KINY 
Juneau,  Alaska,  to  KJNO  there,  re- 
placed by  PATTI  PARSONS,  KFBR 
Fairbanks. 

SCOTT  DOUGLAS,  Hollywood  free- 
lance radio-TV  announcer,  to  KNXT 
(TV)  that  city  in  similar  capacity. 

RAY  BENTLEY,  radio  director,  Houck 
&  Co.,  Roanoke,  Va.,  returns  to  con- 
tinuity department,  WROV  that  city. 

JOHN  BEEBE,  WKAN  Kankakee,  111., 
to  production  department,  WBKB 
(TV)  Chicago. 

QUILA  CONWAY  returns  to  WRNL 
Richmond  as  traffic  manager. 

KEITH  SAMPLES,  Northwest  Broad- 
casting School,  Portland,  Ore.,  to 
KGAL  Lebanon,  Ore.,  as  announcer- 
operator.  Other  graduates  and  sta- 
tions where  they  are  now  located  are: 
HAL  HOWARD,  KGAK  Gallup,  N.  M.; 
JAMES  MOFFIT,  KWRC  Pendleton, 
Ore.;  OSCAR  WHORLEY,  KOMW 
Omak,  Wash.;  GORDON  PAISLEY, 
KIHR  Hood  River,  Ore.;  HARMON 
YEARY,  KPKW  Pasco,  Wash.; 
GEORGE  RAVEN,  KROG  Sonora, 
Calif.;  JAMES  WILLIS,  KBLI  Black- 
foot,  Ida. 

BENNETT  ORFIELD,  news  editor, 
WLS  Chicago,  to  KFI  Los  Angeles  as 
summer  staff  announcer. 

JACK  SCOTT,  floor  manager,  KTTV 
(TV)  Hollywood,  promoted  to  asso- 
ciate director. 

JIM  GRANER  returns  to  WJW  Cleve- 
land as  sports  director  after  18 
months  service  in  U.  S.  Army. 

FIDEL  LaBARBA,  world's  flyweight 
boxi>ig  champion,  to  KBIG  Avalon, 
Calif.,  as  sports  commentator  on 
weekly  five-minute  program. 


BOB  WEAVER,  KERN  Bakersfield, 
Calif.,  rejoins  KXO  El  Centro  as  pro- 
gram director.  DESU  NORTON,  sports 
director,  WORZ  Orlando,  Fla.,  to 
KXO  in  similar  capacity. 

PERRY  WARD,  KOTV(TV)  Tulsa, 
Okla.,  sales  staff,  appointed  special 
events  director  there. 

E.  M.  JONES,  professor  of  drama  at 
U.  of  Saskatchewan,  named  drama 
producer  of  CBW  Winnipeg. 

DON  FUHRMANN  to  announcing 
staff,  KSEI  Pocatello,  Ida.,  replacing 
BOB  COOPER  who  transfers  to  an- 
nouncing  staff,   WPBC  Minneapolis. 

MAXINE  ARTO  McKIBBEN,  head  of 
KFI  Los  Angeles  transcription  de- 
partment, to  CBS  Radio,  Hollywood,  as 
assistant  in  production  department. 

NEVA  PATTERSON,  New  York  TV- 
stage  actress,  assigned  role  in  20th 
Century-Fox  feature  film,  "Taxi." 

MARK  STARBIRD,  announcer  at 
CHUM  Toronto,  to  CBLT  (TV) 
Toronto. 

CAROL  BREWSTER,  film  actress,  to 
KBLA  Burbank,  Calif.,  as  disc  m.c 
on  daily  two-hour  program. 

ART  SYDNEY,  WHHH  Warren,  Ohio, 
to  production  staff,  WHAS  Louisville, 
Ky.  HOBY  WOLF,  WKRC  Cincinnati, 
to  WHAS  for  nightly  disc  show. 


Mr.  Sydney 


Mr.  Wolf 


LINA  GORONI,  traffic  department, 
KXLA  Pasadena,  to  KPOL  Los  An- 
geles as  traffic  supervisor. 

ARCH  HARRISON  Jr.,  production 
staff,  WBAL-TV  Baltimore,  to  di- 
recting staff,  WTVR  (TV)  Richmond. 

AXEL  GRUENBERG,  director,  Revue 
Productions,  to  NBC-TV  This  Is  Your 
Life  in  similar  capacity. 


MIKE  HOPKINS,  CKLB  Oshawa, 
Ont.,  to  announcing  staff  of  CKSO 
Sudbury,  Ont. 

BILL  LAZAR,  WOR-TV  New  York  an- 
nouncer, father  of  girl,  Deborah  Anne. 
DAVE  WATERS,  NBC  Chicago  TV  di- 
rector, father  of  girl,  Kimberly  Marie, 
Aug.  10. 

JOHN  CHULAY,  floor  manager,  KTTV 
(TV)  Hollywood,  father  of  boy,  John 
Benjamin,  Aug.  9. 

DICK  AKER,  announcer,  KTFY 
Brownfield,  Tex.,  and  OPAL  P.  DAVIS, 
formerly  chief  engineer,  KDWT  Stam- 
ford, Tex.,  were  married  Aug.  9. 

DOUG  MORRISON,  assistant  director, 
KTTV(TV)  Hollywood,  and  Pat  Reyn- 
olds will  be  married  Oct.  1. 

PEN  BROWN,  WTAG  Worcester, 
Mass.  sportscaster,  father  of  girl, 
Nancy  Elizabeth. 

SGT.  MARVIN  SMITH,  formerly  with 
WHLI  Hempstead,  L.  I.,  father  of 
girl,  Marilynn,  July  30. 

A/aur£  •  •  • 

CHET  CAMPBELL,  press  department, 
NBC  Chicago,  promoted  to  press  man- 
ager, replacing  JACK  RYAN  who  has 
resigned. 

PAUL  RUHLE,  WAIT  Chicago,  to 
WKYW  Louisville,  as  news  editor. 

FRANK  WHITLEY  to  KCOW  Alliance, 
Neb.,  as  new  editor. 

STEPHEN  FENTRESS  named  assist- 
ant director  of  news  for  TV  news- 
reel  department  at  WGN-TV  Chicago. 


Caldwell  Ltd.  Expands 

S.  W.  CALDWELL  Ltd.,  Toronto, 
has  expanded  its  operations  and 
purchased  a  building  at  447  Jarvis 
St.,  to  house  its  radio  and  television 
productions  unit.  Building  was 
formerly  occupied  by  Academy  of 
Radio  Arts.  The  building  is  being 
renovated  and  two  of  its  four  stu- 
dios are  being  converted  into  sound 
stages  for  rehearsal  and  filming  of 
TV  commercials.  Building  will 
continue  to  house  tenants  in  allied 
radio  fields,  and  will  have  studios 
available  for  rental  to  advertising 
agencies  and  producers  for  TV  and 
AM  radio  programs.  Building  is 
located  across  the  street  from  CBC 
Toronto  AM  and  TV  studios. 


NBC  RADIO  One  Man's  Family  will 
receive  recognition  of  achievement  for 
contributing  to  American  family  life 
from  Gov.  Earl  Warren  at  93rd  Cali- 
fornia   State   Fair   today  (Monday). 
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ELECTRONICS 


West  Coast  Meet  Wed. 

TWENTY-SEVEN  technical  ses- 
sions are  scheduled  for  the  annual 
Western  Electronic  Show  &  Con- 
vention to  be  held  in  Long  Beach, 
Calif.  Municipal  Auditorium  for 
three  days  starting  this  Wednesday 
under  joint  sponsorship  of  the  7th 
Regional  Institute  of  Radio  Engi- 
neers and  West  Coast  Electronics 
Mfrs.  Assn. 
I  Besides  more  than  100  papers  of 
a  highly  technical  nature,  conven- 
tion sessions  will  include  several 
panel  discussions  and  symposia 
on  a  variety  of  specialized  elec- 
tronic subjects,  according  to  R.  L. 
Sink,  IRE  regional  director  and 
Consolidated  Engineering  Corp., 
Pasadena,  chief  electrical  engineer. 

FCC  Comr.  Rosel  H.  Hyde  will  be 
guest  speaker  at  a  luncheon  Friday 
in  the  Wilton  Hotel.  He  also  will 
participate  Thursday  in  a  panel 
discussion  on  "What  the  End  of 
the  TV  Freeze  Means  to  the  West." 
Other  panelists  are  Otto  Brandt, 
general  manager,  KING-TV  Seat- 
tle; Fred  W.  Albertson,  Dow, 
Lohnes  &  Albertson,  Washington 
attorneys;  A.  Earl  Cullum  Jr.,  con- 
sulting engineer;  H.  L.  Hoffman, 
president,  Hoffman  Radio  Corp., 
and  J.  W.  Kingsbury,  AT&T.  Phil 
Caldwell,  ABC  Western  division 
manager  of  engineering  and  gen- 
eral services,  will  chairman  the  dis- 
cussion. 

Exhibits  will  represent  a  cross- 
section  of  national  electronic  pro- 
ducts. It  will  be  the  largest  dis- 
play of  its  kind  ever  seen  on  the 
West  Coast,  occupying  more  than 
200  booths  on  the  two  floors  of  the 
auditorium,  according  to  Leon  B. 
Unger,  convention  president. 

Approximately  2,000  engineers 
will  attend  the  IRE  sessions,  ac- 
cording to  advance  registration. 
More  than  10,000  persons  are  ex- 
pected to  view  the  various  exhibits. 


INDUSTRIAL  EDITORS 

Institute  Set  Nov.  6-8 

SIXTH  annual  Southern  Industrial 
Editors  Institute  will  be  held  at  the 
U.  of  Georgia,  Athens,  Nov.  6-8,  it 
was  announced  last  week.  A  com- 
mittee of  leading  representatives 
has  been  appointed  to  formulate 
plans. 

The  Institute  is  sponsored  jointly 
by  the  Southern  Industrial  Editors 
Assn.  and  the  Henry  W.  Grady 
School  of  Journalism.  The  asso- 
ciation is  composed  of  editors  and 
editorial  assistants  of  employe  pub- 
lications, trade  journals  and  spe- 
cialized publications  throughout  the 
Southeast. 


Ralph  Byrd 


FUNERAL  services  were  held  in 
Glendale,  Calif.,  with  burial  at 
Forest  Lawn  Memorial  Park  Aug. 
22  for  Ralph  Byrd,  film  actor  and 
star  of  Dick  Tracy  TV  film  series. 
He  died  Aug.  18  after  a  heart 
attack. 


ALAN  C.  TINDAL  (r),  vice  president, 
Springfield  (Mass.)  Television  Broad- 
casting Co.,  and  president,  WSPR 
Springfield,  shakes  hands  with  Frank 
P.  Barnes,  General  Electric  broadcast 
equipment  sales  manager,  after  sign- 
ing of  contract  to  equip  the  city's 
first  TV  station,  WWLP  (TV).  George 
R.  Townsend,  who  will  serve  WWLP 
as  chief  engineer,  looks  on.  WSPR 
owns  19.2%  of  WWLP  [B*T,  July 
21,  14]. 

RTMA  PARTS  DIV. 

Section  Heads  Appointed 

SECTION  chairmen  for  the  Parts 
Division,  one  of  the  most  active 
within  Radio-Television  Mfrs. 
Assn.,  were  announced  by  Chair- 
man Matt  Little  last  week. 

All  but  four  of  21  chairmen 
named  were  reappointments  to  the 
Parts  Div.,  which  has  the  largest 
membership  in  RTMA.  The  chair- 
men will  serve  during  1952-53. 
Mr.  Little  is  president  of  Quam- 
Nichols  Co.,  Chicago. 

Names  of  section  chairmen  fol- 
low: 

Amateur  radio  activities,  Richard 
W.  Mitchell,  Industrial  Development 
Engineering  Assoc.  Inc.;  antenna, 
Larry  H.  Kline,  The  Ward  Products 
Corp.;  ceramic  capacitor,  W.  Myron 
Owen,  Aerovox  Corp.;  coil,  Eugene 
M.  Keys,  Edwin  I.  Guthman  &  Co.; 
fixed  capacitor,  Louis  Kopinski,  John 
E.  Fast  &  Co.;  fixed  resistor,  D.  S. 
W.  Kelly,  Allen-Bradley  Co.;  instru- 
ment and  test  equipment,  Roland  M. 
Bixler,  J-B-T  Instruments;  phono- 
graph cartridges  and  pickups,  S.  N. 
Shure,  Shure  Bros.;  record  changer 
and  phono-motor  assembly,  H.  E. 
Moon,  The  General  Industries  Co.; 
socket,  Lester  W.  Tarr,  Cinch  Manu- 
facturing Corp.;  speaker,  Russell  S. 
Fenton,.  Permoflux  Corp.;.  speaker 
parts,  Charles  L.  Matthews,  Wm.  H. 
Welsh  Co.  Inc.;  special  products,  W. 
R.  MacLeod,  King  Labs.;  steatite, 
C.  L.  Snyder,  General  Ceramics  & 
Steatite  Corp.;  switch,  W.  S.  Parsons, 
Centralab,  Div.  of  Globe-Union; 
transformer,  L.  S.  Racine,  Chicago 
Transformer  Div.;  tube  parts,  S.  L. 
Gabel,  Superior  Tube  Co.;  TV-radio 
tuner,  Russell  E.  Cramer  Jr.,  Radio 
Condenser  Co.;  variable  resistor,  Vic- 
tor Mucher,  Clarostat  Manufacturing 
Co.;  wire  wound  resistor  and  rheo- 
stat, Roy  S.  Laird,  Ohmite  Manufac- 
turing Co.;  metal  stampings  and 
metal  specialties,  Jay  H.  Johnson  & 
Hoffman  Mfg.  Co. 


FOURTH  annual  edition  of  the  Di- 
rectory of  the  West  Coast  Electronic 
Manufacturers'  Assn.  containing  a 
separate  index  of  members  and  elec- 
tronic products  manufactured,  is  now 
being  distributed. 


New  Business 

(Continued  from  page  14) 

Mitchell,  N.  Y.,  for  corporation,  four  manufacturing  divisions  and 
export  subsidiary,  United  Aircraft  Export  Corp. 

UNION  PHARMACEUTICAL  Co.  and  ART  COSMETICS,  Montclair, 
N.  J.,  appoint  Grey  Adv.  for  Saraka,  Inhiston,  APC  cold  tablets  and 
Irma,  effective  Sept.  15. 

VALLEN  Inc.,  Akron,  Ohio  (curtain  controls  and  tracks  for  theatres,  TV 
studios,  etc.)  appoints  Fred  Bock  Adv.,  Akron.  Account  executive  is 
JOHN  B.  SIMPSON,  formerly  with  NBC. 

ECTRO  Inc.,  Delaware,  Ohio  (tape  recorders  and  electronic  instru- 
ments), names  Needham  &  Grohmann  Inc.,  N.  Y. 

GIBSON  REFRIGERATION  Co.,  Greenville,  Mich.,  appoints  Henri, 
Hurst  &  McDonald,  Chicago. 

BATTYE  FRANKLIN  Co.,  Chicago  ("Zip-a-part"  carbon  interleaved 
forms),  appoints  Bozell  &  Jacobs  Inc.,  same  city. 

CINERAMA  Inc.,  N.  Y.,  names  McCann-Erickson,  that  city. 

n 

WESTGATE-SUN  HARBOR  Co.,  San  Diego  (Breast-O'-Chicken  tuna), 
appoints  Foote,  Cone  &  Belding  Inc.,  L.  A.,  effective  Jan.  1,  1953. 
Radio-TV  will  be  used.  KENDALL  THURSTON  is  account  executive. 


i 


GLEN  E.  DAVIDSON,  sales  representative  for  Sheaffer  Pen  Co.,  N.  Y., 
in  Virginia,  Fort  Worth,  Tex.,  and  Chicago  territories,  appointed  western 
sales  manager. 

FRANK  L.  PARKER,  owner  of  New  York  public  relations  firm,  to 
Plexolite  Sales  Co.,  L.  A.  (corrugated  and  flat  fiberglass  reinforced 
translucent  sheets),  as  director  of  sales  development  and  public  re- 
lations. 


MEMBERS  OF  A  GREAT  RADIO 
EQUIPMENT  FAMILY 

COLLINS  ...  for 

broadcast  equipment 
of  unquestioned  quality 


Collins  212A 
Studio  Console 

Your  studio  installation  deserves 
the  built-in  quality  and  superior 
performance  the  Collins  212A 
speech  input  console  will  supply. 
Unit  amplifiers  are  individually 
shock  mounted.  Main  frame  and 
end  castings  are  solid  aluminum. 
Tilt -to -service  feature  allows  in- 
stallation against  window  or  wall. 
Write  for  complete  technical  in- 
formation. 


COLLINS  RADIO  COMPANY 
Cedar  Rapids,  Iowa 


1 1  W.  42nd  St. 
NEW  YORK  18 


1930  Carpenter  Blvd. 
DALIAS  2 


2700  W.  Olive  Ave 
BURBANK 


Dogwood  Road 
Fountain  City 
KNOXVILLE 
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allied  arts 


ELECTRONICS  MEET 

Slated  Sept.  29  to  Oct.  7 

EIGHTH  annual  National  Elec- 
tronics Conference  and  Exhibition 
will  be  held  Sept.  29-Oct.  1  at  Chi- 
cago's Hotel  Sherman,  it  was  an- 
nounced last  week. 

The  three-day  meeting  will  look 
at  electronic  development  during 
the  past  year  and  also  possibilities 
in  the  electronic  world  of  tomor- 
row. 

Among  subjects  of  interest  to 
broadcasters  are  high  frequency 
electron  tubes,  waveguides,  tran- 
sistors, antennas,  audio  develop- 
ments and  television. 

The  conference  is  sponsored  by 
the  American  Institute  of  Electri- 
cal Engineers,  the  Illinois  Institute 
of  Technology,  Institute  of  Radio 
Engineers,  Northwestern  U.  and 
the  U.  of  Illinois  with  Purdue  U., 
the  U.  of  Wisconsin  and  the  Society 
of  Motion  Picture  &  Television 
Engineers  participating. 


Wolcott  H.  Pitkin 

I  WOLCOTT  H.  PITKIN,  70,  who 
|r  recently  retired  from  active  duty 
j:  as  vice  chairman,  counsel  and  di- 
ll rector  of  International  Telephone 
I  &  Telegraph  Corp.,  died  last  Mon- 
■  day  at  his  home  in  Hohokus, 
I  N.  J.  Born  in  Albany,  N.  Y.,  and  a 
I  graduate  of  Harvard  U.,  Mr.  Pit- 
I  kin  joined  IT&T  in  1925  and  six 
!  months  later  became  vice  presi- 
!  dent  and  general  counsel. 

WSYR's  Local 

I    Radio  Sales 

UP  39% 

For  the;  period  ending  April 
30,  WSYR's  local  radio  sales 
were  39%  ahead  of  1951. 
The  local  advertisers  re- 
sponsible for  this  increase 
are  the  ones  in  the  best 
position  to  test  the  effective- 
ness of  all  media.  They 
know  which  advertising 
I  keeps  the  cash  registers 
ringing. 

National  Spot 
Advertisers 

I  TAKE  NOTE 

Write,  Wire,  Phone  or  Ask 
Headley-Reed 

570  KC 

WSYR-AM-FM-TV 
The  Only  Complete  Broad- 
cast Institution  in  Central 
New  York 


KENNETH  B.  BOOTHE,  manager 
of  Instrumentation  Div.,  Audio 
&  Video  Products  Corp.,  N.  Y.,  pro- 
moted to  director  and  elected  vice 
president. 

SEYMOUR  J.  COOPER  elected  presi- 
dent of  Emerson  West  Coast  Corp., 
San  Francisco,  distributor  of  Emerson 
radio-TV  sets  in  northern  California. 

JAMES  B.  LINDSAY,  vice  president 
of  Thomas  Electronics,  named  spe- 
cial engineering  representative  for 
Kahle  Engineering  Co.,  North  Ber- 
gen, N.  J. 

DANIEL  F.  CONNELL,  vice  president 
in  charge  of  client  service  operations 
for  midwest  district  of  Research  Corp. 
of  America,  Chicago,  to  similar  post 
with  same  firm,  headquartered  in 
N.  Y. 

ROBERT  R.  BLANCHARD  appointed 
director  of  sales  activities  in  Rocky 
Mountain  area  for  Gates  Radio  Co., 
Quiney,  111.  Territory  includes  Colo- 
rado, Wyoming,  Utah,  western  Kan- 
sas and  New  Mexico.  BOB  STAHL- 
HUTH,  production  supervisor,  Mc- 
Donnell Aircraft  Corp.,  St.  Louis,  to 
Gates  as  production  control  manager. 


Mr.  Stahlhuth  Mr.  Blanchard 


JIM  McKIBBEN,  script  editor  and 
promotion  manager,  Standard  Radio 
Transcriptions,  Hollywood,  leaves 
firm  Sept.  1.  Standard  has  discon- 
tinued script  service  which  Mr.  Mc- 
Kibben  supervised. 

ARTHUR  P.  JACOBS,  Beverly  Hills 
public  relations  firm,  appointed  to 
handle  West  Coast  publicity  for 
Screen  Producers  Guild. 

FRANK  A.  JOHNSON,  assistant  sales 
manager  for  Starrett  Television  Corp., 
N.  Y.,  to  Majestic  Radio  &  Television 
Div.  of  Wilcox-Gay  Corp.,  as  district 
sales  manager  in  the  New  York  State 
trading  area. 

LOU  SMITH,  Caine  Sales  Co.,  Chicago, 
appointed  field  sales  engineer,  Amp- 
erex  Electronic  Corp.,  Hicksville, 
N.  Y..  in  territory  covering  Illinois, 
Indiana,  Wisconsin  and  Davenport, 
Iowa. 

PHILCO  Corp.'s  Government  and  In- 
dustrial Div.  relocates  at  4700  Wis- 
sahickon  Ave.,  Phila.  Telephone  is 
Tennessee  9-4000. 

ALBERT  C.  GABLE,  manager  of  en- 
gineering for  General  Electric  Co.'s 
industrial  and  transmitting  tube 
operation,  presented  first  service 
award  from  Joint  Electron  Tube  En- 
gineering Council  at  council's  meet- 
ing at  Big  Moose  Lake,  N.  Y. 

THOMPSON-McDONALD,  Hollywood, 
public  relations  firm,  has  moved  to 
6612  Sunset  Blvd.  Telephone  is  Hud- 
son 2-7249. 


JEROME  E.  HOAG  Jr.,  New  York  dis- 
trict representative  for  Television- 
Radio  Div.,  Westinghouse  Electric 
Corp.,  to  St.  Louis  in  similar  capacity, 
replacing  DONALD  HARRIS  who 
transfers  to  Southwest  district  head- 
quartered in  Dallas,  Tex. 

MARSHALL  C.  WELLS,  sales  man- 
ager, Hoffman  Sales  Corp.,  L.  A.,  to 
Golden  State  Appliance  Distributing 
Corp.,  that  city,  as  general  sales 
manager. 

SIDNEY  K.  WOLF,  associate  profes- 
sor of  management  at  New  York  U., 
appointed  to  board  of  directors  of 
Audio  &  Video  Products  Corp.,  N.  Y. 

ALLEN  B.  DuMONT  Labs.,  Television 
Transmitter  Div.,  has  issued  new  20- 
page  booklet  on  DuMont  universal 
image  orthicon  TV  camera  chain 
Model  TA-124-E.  Booklet  describes 
camera  chain  as  single,  triple-duty 
unit  for  use  in  studios,  in  field  and 
for  film  pickup  and  stresses  value 
to  new  stations  operating  under  tight 
budgets. 

FRANCIS  W.  FLORSHEIM,  Columbia 
Wire  &  Supply  Co.,  Chicago,  named 
chairman  of  Assn.  of  Electronic 
Firms.  Other  officers  are:  KARL  W. 
JENSEN,  Jensen  Industries,  vice 
chairman ;  HELEN  STANILAND 
QUAM,  Quam-Nichols,  treasurer,  and 
KENNETH  C.  PRINCE,  executive 
secretary. 

DAVEN  Co.,  Newark,  N.  J.,  announces 
availability  of  latest  brochure  on  at- 
tenuators showing  wide  variety  of 
controls  including  radio  frequency 
attenuators,  stereophonic  controls 
and  "T,"  balanced  "H,"  ladder  and 
potentiometer  type  audio  attenuators. 

FRANCIS  VAN  HARTESVELDT,  di- 
rector of  NBC  radio  Father  Knows 
Best  for  Benton  &  Bowles  Inc.,  Holly- 
wood, and  writer  on  NBC-TV  Sky 
King,  to  Roy  Rogers  Enterprises  as 
writer-director  on  NBC  radio  Roy 
Rogers  Show. 

SPEER  RESISTOR  Div.,  Speer  Car- 
bon Co.,  has  moved  manufacturing 
facilities  from  St.  Marys,  Pa.,  to 
Bradford,  Pa.  Sales  and  executive 
offices  remain  at  former  location. 


LOIS  WINSTON,  publicity  director 
of  Biow  Co.,  N.  Y.,  to  Roger  &  Cowan, 
public  relations  consultants,  as  ac- 
count executive  on  firm's  radio  and 
television  accounts. 

£fititjament  •  •  • 

ROHN  Mfg.  Co.,  Peoria,  111.,  an- 
nounces manufacture  of  "fold-over 
tower"  which  makes  use  of  firm's 
standard  tower  sections  and  "fold- 
over"  kit.  Kit  consists  of  short  base 
section,  hinge  section,  boom  and 
reel  and  cable  mechanism.  Tower 
hinges  near  mid-section  and  can  be  1 
raised  and  lowered  by  turning  crank 
on  reel. 

Technical  •  •  • 

BOB  HESS,  transmitter  engineer, 
KSEI  Pocatello,  Ida.,  to  FCC  Monitor- 
ing Station,  Twin  Falls. 

DEAN  KINER,  chief  engineer,  KCSB 
San  Bernardino,  to  KPOL  Los  An- 
geles  as   transmitter  supervisor. 


Electronic  Goals 

ESTABLISHMENT  of  small  busi- 
ness shares  for  three  electronic 
expansion  goals  has  been  an- 
nounced by  the  Small  Defense 
Plants  Administration.  Small  firms 
will  derive  33%  of  the  $7  million 
of  new  capital  investment  in  added 
productive  capacity  by  1954.  The 
electronics  goals  involve  electrical 
connectors,  high  voltage  switch- 
gear  and  electrical  transformers 
for  the  Army  and  Navy.  Small 
business  firms  are  defined  as  those 
employing  300  or  less.  The  Defense 
Production  Administration  will 
hold  the  shares  not  less  than  30 
days.  DPA  sets  the  expansion 
goals  for  electronics  and  other  in- 
dustries while  applications  for 
speedy  tax  writeoffs  to  expand  are 
supplied  by  National  Production 
Authority  field  offices. 


TWO  day  technical  conference  will 
be  held  Oct.  13-14  for  engineers  of 
member  station  of  Central  Canada 
Broadcasters  Assn.  at  the  Royal  Con- 
naught  Hotel,  Hamilton,  Ont.  Four 
talks  on  tape  recording  engineering 
in  television,  audio  control  and  engi- 
neering operations  at  broadcast  sta- 
tions, will  be  featured  during  the  two 
day  meet.  _ 


THE  LATEST 

WCKY 


Oh  What  a  Beautiful  Morning! 

Morning  Advertisers  7  to  9  AM  on 
WCKY  are  getting  the  lowest  cost 
per  thousand  buy  in  Cincinnati. 


WCKY... ON  THE  AIR  EVERYWHERE — 24  HOURS 
A  DAY— 7  DAYS  A  WEEK 
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Networks'  Commercials  Signed 

(Continued  from  page  23) 


\dvertiser 


Program 


Gross  Time 
Charges  Net- 
Oct.  '51  work 


Stations 
1951  1952 


Hours 
Per  Week 
1951  1952 


American  Home 
Products 


American  School 
American  Tel.  & 

Tel.  Co. 
American  Trucking 

Assn. 

American  Tobacco 
Co. 


Armour  &  Co. 
Armstrong  Cork  Co. 
Assn.  of  American 

Railroads 
B.  T.  Babbitt  Inc. 
Beltone  Hearing  Aid 

Co. 
Best  Foods 
Ben-Hur  Products 
Hazel  Bishop  Inc. 


Bloch  Bros.  Tobacco 
Co. 

Book  Associates 

Borg-Warner  Corp. 
Bristol-Myers  Co. 

Brown  Shoe  Co. 


Burton-Dixie  Corp. 
Bu-Tay  Products 
Bymart-Tintair 

Campana  Corp. 
Campbell  Soup  Co. 

Cannon  Mills  Co. 
Carnation  Co. 


Carter  Products 

Champion  Spark 

Plug  Co. 
Chesebrough  Mfg. 

Co. 

Christian  Reformed 

Church 
Chrysler  Corp. 
Churches  of  Christ 
Cities  Service  Co. 
Club  Aluminum 

Products  Co. 
Coca-Cola  Co. 

Colgate-Palmolive- 
Peet  Co. 


Consolidated 
Grocers  Corp. 

Continental  Baking 
Co. 

Cream  of  Wheat 
Corp. 

Credit  Union 
National  Assn. 

Dawn  Bible  Stu- 
dents Assn. 

Dr.  Pepper  Co. 


j  John  H.  Dulany  & 
Son 

|  E.  I.  duPont  de 
.   Nemours  &  Co. 

I  Economics  Lab. 

i  Electric  Auto-Lite 

'  Co. 

!  I  Electric  Co.'s  Adver- 
tising Program 

I  Equitable  Life  As- 
surance Society 
of  the  U.  S. 

i  Ex-Lax  Inc. 


Just  Plain  Bill 
Big  Show 
Mr.  Keen 
Martin  &  Lewis 
Our  Gal  Sunday 
Helen  Trent 
Front  Page  Farrell 
Gabriel  Heatter 

Telephone  Hour 
American  Forum 
of  the  Air 

Jack  Benny 
Les  Higbie  I 
Happy  Felton  f 
Kenneth  Banghart 
Your  Hit  Parade 
Big  Story 

Dial  Dave  Garroway 
Theatre  of  Today 

Railroad  Hour 
Bab-O  Reporter 
Edwin  C.  Hill 
Gabriel  Heatter 
Larry  LeSueur 
Bob  Garred 
Inside  News  of 

Hollywood 
Inside  News  of 

Hollywood 
Lorenzo  Jones 

Football  Scores 
Magic  of  Believing 
Your  Legal  Adviser 
Red  Skelton 
Break  the  Bank 
Mr.  District  Attorney 
Smilin'  Ed  Mc- 

Connell 
Smilin'  Ed  Mc- 

Connell 
Paul  Harvey 
Chet  Huntley 
Somerset  Maugham 

Theatre 
News 

Double  or  Nothing 
Double  or  Nothing 
Club  15 

Give  and  Take 
Stars  Over  Holly- 
wood 
Contented  Hour 
Aunt  Mary 
City  Hospital 
Drew  Pearson 

Roll  Call 

Dr.  Christian 

Back  to  God  Hour 
You  Bet  Your  Life 
Herald  of  Truth 
Band  of  America 

Club  Time 
Charlie  McCarthy 
Mario  Lanza  Show 

Strike  It  Rich 
Strike  It  Rich 
Mr.  and  Mrs.  North 
Our  Miss  Brooks 
Bob  and  Ray 
King's  Row 

Arthur  Godfrey 

Grand  Slam 

Let's  Pretend 

Gabriel  Heatter 

Frank  and  Ernest 
Sports  Roundup 
Old  Dominion  Barn 
Dance 


83,597 
20,178 
20,178 
20,178 
90,379 
91,195 
94,086 
23,596 


NBC 
NBC 
NBC 
NBC 
CBS 
CBS 
NBC 
MBS 


75,857  NBC 

30,267  NBC 

68,620  CBS 
99,258*  MBS 

  'MBS 

37,281  NBC 
60,880  NBC 
76,572  NBC 

116,024  NBC 
33,136  CBS 


76,307 
114,211 
7,858 
15,541 

6,767 


1,967 
2,369 
7,936 

22,560 
127,209 

59,450 


28,896 


7,048 
10,636 

157,487 
70,815 

241,754 
28,080 

28,764 
70,440 
11,358 
29,076 
16,454 


23,777  ABC 
81,072  CBS 


20,675 
75,668 

58,320 

3,216 
74,843 
61,096 

50,896 
64,570 
84,105 
57,756 

37,430 


64,194  CBS 
60,651  CBS 
24,079  CBS 
  MBS 


16,964  MBS 
7,608  CBS 

  CBS 


137 
167 
167 
167 
168 
173 
132 
356 


NBC 
MBS 
CBS 
MBS 
CBS 
ABC 


167 

199 
389 
517 
97 
168 
170 
167 
186 

171 
468 
129 
267 

26 


31,777    ABC  146 


NBC 
NBC 

MBS 
CBS 
MBS 
CBS 
ABC 
ABC 


191 
50 
51 
54 
285 
284 


14,045    NBC  127 


CBS 
ABC 
ABC 

NBC 
CBS 
NBC 
NBC 
CBS 
CBS 

CBS 
CBS 
NBC 
CBS 
ABC 


132 
182 
130 
34 
164 
149 

150 
184 
23 
146 
160 


MBS 
NBC 
ABC 
NBC 

ABC 
CBS 
NBC 

CBS 
NBC 
CBS 
CBS 
NBC 
CBS 


141 


177 
177 
129 
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Daily  Double 

11,126 

ABC 

48 

d0:25 

Cavalcade  of 

America 

73,589 

NBC 

155 

166 

0:30 

Galen  Drake 

10,682 

CBS 

184 

(30:05 

Suspense 

87,350 

CBS 

184 

181 

0:30 

Meet  Corliss  Archer 

ABC 

275 

Meet  Corliss  Archer 

63,974 

CBS 

179 

0:30 

This  Is  Your  FBI 

71,174 

ABC 

281 

319 

0:30 

Doctor's  Wife   
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0:30 


0:30 
0:30 


0:30 
dl:15 


Faultless  Starch  Co.  Faultless  Starch 


Time 

5,123 

NBC 

53 

59 

d0:15 

d0:15 

MS  11  Co  LU11C      I  11  c  OC 

Rubber  Co. 

Voice  of  Firestone 

68,891 

NBC 

141 

152 

0:30 

0:30 

First  Church  of 
Christ,  Scientist 

Christian  Science 
Monitor  Views 

12,178 

ABC 

17 

19 

0:15 

0:15 

the  News 

Flako  Products  Corp.  Galen  Drake    CBS    . . . 

Ford  Motor  Co.         Bob  Trout    CBS    . .  . 

th 

Light  and  Life  Hour       2,040   ABC  35 

Arthur  Godfrey    CBS    . . . 

True  Detective 

Mysteries  32,778    MBS    521    534  d0:30 


Free  Methodist 
Church  of  North 
America 

French  Sardine  Co. 

General  Candy  Co. 


48 


72 
175 


d0:30 


General  Conference 
of  Seventh  Day 
Adventists 

General  Electric  Co. 

General  Foods  Corp. 


General  Mills 


General  Motors 
Corp. 


Voice  of  Prophecy 
Voice  of  Prophecy 

Football  Roundup 

Grady  Cole 
Grady  Cole 
Gangbusters 
When  a  Girl  Marries 
Breakfast  Club 
Bill  Shadel 
Wendy  Warren 
Father  Knows  Best 
Hopalong  Cassidy 
Roy  Rogers 
Renfrew  Valley 
Sunday  Morning 

Gathering 
Home  Folks 
Second  Mrs.  Burton 
Bob  Trout 
Tarzan 

Sanka  Salutes 
Log  Cabin  News 
Live  Like  a 

Millionaire 
Lone  Ranger 
Betty  Crocker 
Edward  Arnold 
Mr.  Mercury  & 

Silver  Eagle 
Whispering  Streets 
Bill  Ring  Show 
Cal  Tinney 
Arthur  Godfrey 
Henry  J.  Taylor 
Peggy  Lee  Show 
Vour  Land  and  Mine 
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to,  f\m)w& 
Norfolk— Portsmouth— Newport  News 

Sales  of  men's  and  boys'  furnish- 
ings and  clothing  climbed  11% 
over  the  year  before,  and  the  climb 
is  even  steeper  for  this  year.  You'll 
be  flabbergasted  at  the  sales  gains 
on  almost  everything  in  this  rich 
market  where  you  get  full  penetra- 
tion only  with  dominant  WTAR-AM 
and  exclusive  WTAR-TV.  Use  both 
stations  to  give  your  sales  a  shot  in 
the  arm.  Get  the  figures  from  the 
Petry  Company  NOW. 


NBC  AFFILIATE 
ALL  NETWORKS 
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Networks'  Commercials  Signed 

(Continued  from  page  77) 


Advertiser 
Gillette  Co. 


Goodyear  Tire  & 
Rubber  Co. 

Gospel  Broadcasting 
Assn. 

Billy  Graham 
Evangelistic  Assn. 

Green  Giant 
Canning  Co. 

Greystone  Corp. 

Gruen  Watch  Co. 

Gulf  Oil  Corp. 

Hall  Brothers 

Theodore  Hamm 
Brewing  Co. 

H.  J.  Heinz  Co. 
George  A.  Hormel 
Co. 


Hotpoint  Co. 
Imperial  Candy  Co. 
International  Shoe 
Co. 

International  Tel.  & 

Tel.  Co. 
Jackson  &  Perkins 

Co. 

Andrew  Jergens  Co. 

Johns-Man  ville 

Corp. 
S.  C.  Johnson  &  Son 


Program 
Fights 

World's  Series 
Arthur  Godfrey 
Grand  Central 

Station 
Nora  Drake 
It  Happens  Every 

Day 

Break  the  Bank 

Greatest  Story 
Ever  Told 

Old  Fashioned 
Revival  Hour 


Gross  Time 
Charges  Net 
Oct.  '51 
68,630 
140,383 
59,219 


work 
ABC 
MBS 
CBS 


32,189 
118,714 


CBS 
CBS 


CBS 
ABC 


Stations 
1951  1952 
244  323 
693 

178  175 

176  177 
165  173 

...  162 
.  .  320 


Hours 
Per  Week 
1951  1952 
0:30  0:30 
dl5** 

d0:37V£  d0:37% 


d0:30 
dl:15 


d0:30 
dl:15 


d0:25 
dl:00 


51,187  ABC 
65,788  ABC 


Hour  of  Decision  39,000  ABC 

People  Are  Funny    CBS 

House  Party    CBS 

No  School  Today  2,944  ABC 

Walter  Winchell    ABC 

We,  the  People  44,744  NBC 

Counterspy    NBC 

Hallmark  Playhouse  64,608  CBS 

Edward  R.  Murrow  26,386  CBS 

Ozzie  and  Harriet  71,448  ABC 
Music  with  the 

Hormel  Girls  27,264  CBS 
Music  with  the 

Hormel  Girls  16,913  NBC 

Chet  Huntley    ABC 

Ozzie  and  Harriet    ABC 

Howdy  Doody    NBC 

Van  Deventer  9,014  MBS 

Bill  Adams  3,957  CBS 
Jergens-Woodbury 

Journal  47,153  ABC 

Bill  Henry  112,462  MBS 

Headline  News    MBS 

Capital  Commentary    MBS 

Cecil  Brown    MBS 

Pee  Wee  Reese    MBS 


280  299  d0:30  d0:30 

246  269  dl:00  dl:00 

220  331  d0:30  d0:30 
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0:37%  0:37% 
0:30   
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In  St.  Louis,  it's 
easy  as  Ji^B^C 


KWK  is  THE 

radio  buy! 


Globe- Democrat  Tower  Bldg. 
Saint  Louis 


KATZ  AGENCY 
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FARM  PROJECT 

WIBW  Modernizes  in  a 


Day 


A  DECREPIT,  run-down  old  farm 
that  netted  only  $6  last  year  and 
scarcely  drew  a  second  look  from 
passersby  has  been  renovated  into 
a  modern  and  profitable  farm  prop- 
erty— thanks  to  an  enterprising  ra- 
dio station. 

Under  the  leadership  of  farm  di- 
rector Wes  Seyler,  WIBW  Topeka, 
Kan.  went  to  work  on  the  build- 
ings and  land  as  part  of  its  "Bal- 
anced Farming  &  Family  Living 
Day"  project.  The  results  were 
something  to  behold  for  over  20,000 
people  who  witnessed  the  transi- 
tion. 

Mr.  Seyler  called  on  merchants, 
dealers  and  agricultural  agencies 
to  cooperate  with  him  and  the 
owner  and  tenant.  Together  they 
worked  a  series  of  minor  miracles 
involving  a  new  house,  milking 
barn,  a  detention  dam,  land  reno- 
vation, and  a  modern  water  system. 
Volunteers  also  pitched  in. 

WIBW  entertainers  furnished 
music  for  workers  and  farm  spec- 
tators who  swarmed  in  from  18 
states.  Ben  Ludy,  WIBW  manager, 
said  the  one-day  program  afforded 
a  practical  demonstration  of  10 
steps  involved  in  the  development 
of  a  modern  farm.  So  appreciative 
of  Mr.  Seyler's  efforts  were  the  lo- 
cal citizens  that  they  donated  pro- 
ceeds from  a  concession  stand  on 
the  grounds  and  staked  him  to  a 
fishing  trip  complete  with  equip- 
ment. 


Kellogg  Co. 


Kingan  &  Co. 
LaMaur  Products 
Lambert  Co. 
Lever  Brothers  Co. 


Lewis-Howe  Co. 
Liggett  &  Myers 
Tobacco  Co. 


Libby,  McNeill  & 

Libby 
Locke  Stove  Co. 
Longines-Wittnauer 

Watch  Co. 
P.  Lorillard  Co. 


Lutheran  Church- 
Missouri  Synod 

M.  J.  B.  Co. 

Manhattan  Soap  Co. 

Mars  Inc. 

Metropolitan  Life 
Insurance  Co. 

Miles  Labs 


Miller  Brewing  Co. 
Philip  Morris  &  Co. 


Morton  Salt  Co. 
Motor  Products 

Corp. 
Motorola  Inc. 

Murine  Co. 

Mutual  Benefit 

Health  and 

Accident  Assn. 
National  Biscuit  Co 
National  Dairy 

Products  Corp. 
North  American 

Van  Lines 


Naumkeag  Steam 

Cotton  Co. 

(Pequot  Mills) 
Noxzema  Chemical 

Co. 

O'Cedar  Corp. 


Mark  Trail 

Victor  Borge  _ 

Wild  Bill  Hickok 

Clyde  Beatty 

Carl  Smith 

Carl  Smith 

King  Arthur  Godfrey 

George  Fisher 

Ozzie  and  Harriet 

Big  Town 

Lux  Radio  Theater  . 
Godfrey's  Talent 

Scouts 
Aunt  Jenny 
Arthur  Godfrey 
Lone  Journey 
House  Party 
Hollywood  Theatre 
Arthur  Godfrey 
Bing  Crosby 
Big  Show 
Bob  Hope 
Mr.  Keen 
Martin  &  Lewis 
Dragnet 

Nick  Carter 
Duke  of  Paducah 
Symphonette 
Choraliers 
Original  Amateur 

Hour 
Stop  the  Music 
Queen  for  a  Day 
Two  for  the  Money 

Lutheran  Hour 
Chet  Huntley 
Woman  in  My  House 
People  Are  Funny 

News 

Hilltop  House 
Curt  Massey  Time 
Curt  Massey  Time 
News  of  the  World 
One  Man's  Family 
Robert  F.  Hurleigh 
First  Nighter 
Horace  Heidt 
Break  the  Bank 
Romance  of  Evelyn 

Winters 
Eddie  Cantor 
Playhouse 
Against  the  Storm 
Playhouse 
Visitin'  Time 

Gabriel  Heatter 
True  Detective 

Mysteries 
Cedric  Foster 
Gabriel  Heatter 
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Mail 
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THAT 
HEAR 

IN  Y0UNGST0WN  ARE  EARS  THAT  BUY! 

WBBW'S  concentrated  coverage  is  not 
wasted  on  cornfields.  Here's  pin  point  selling 
that  falls  on  receptive  ears,  "buying" 
ears  —  right  in  a  market  that  really  counts. 


WBBW  —  the  new  ABC 
affiliate  in  Youngstown 
I—  brings  you  ... 

Concentrated  Coverage 
and 

No  Waste  Circulation 


REP.  FORJOE  &  CO.  INC 
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Program 


Gross  Time 
Charges     Net-  Stations 
Oct.  '51    work  1951  1952 


ange  Crush  Co.     Green  Hornet  $   MBS 

yens-Corning  Fi- 

aerglas  Corp.         Arthur  Godfrey    CBS 

bst  Brewing  Co.    Boxing  Bouts 
cific  Western  Oil  Alex  Drier,  This 


245 


184 


Hours 
Per  Week 
1951  1952 
  dl:00 


Corp. 
1  Blade  Co. 


ter  Paul  Inc. 
arson  Pharmacal 


it  Milk  Co. 


lilco  Corp. 
illlips  Petroleum 
Co. 

Jlsnury  Mills 


rocter  &  Gamble 
Co. 


rotam  Corp. 


Farming  Business 
Rod  &  Gun  Club  of 

the  Air 
Gabriel  Heatter 
Bob  Garred 
My  Friend  Irma 
Gabriel  Heatter 
Inner  Sanctum 
Mary  Lee  Taylor 
Fibber  McGee  & 

Molly 
Truth  or  Conse- 
quences 
Breakfast  Club 
Edwin  C.  Hill 
Rex  Allen 
Arthur  Godfrey 
House  Party 
Cedric  Adams 
Young  Dr.  Malone 
Road  of  Life 
Pepper  Young's 

Family 
Lowell  Thomas 
Right  to  Happiness 
Big  Sister 
Beulah 

Welcome  Travelers 
Lorenzo  Jones 
Backstage  Wife 
Guiding  Light 
Brighter  Day 
Rosemary 
Ma  Perkins 
Perry  Mason 
Tide  Show 
Life  Can  Be 

Beautiful 
Jack  Smith  Show 
Young  Dr.  Malone 
Brighter  Day 
Health  Quiz 
Health  Quiz 


75,269 

CBS 

205 

189 

0:30 

15,518 

NBC 

27 

30 

dl:30 

13,550 

MBS 

140 

196 

0:25 

35,672 

MBS 

333 

0:15 

5,441 

ABC 

31 

d0:30 

28,920 

CBS 

190 

0:30 

35,968 
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325 

0:15 

CBS 

85 

29,176 

NBC 
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157 

d0:30 

72,401 

NBC 

152 

0:30 

rudential  Insurance 
Co.  of  America      Jack  Berch 
jure  Oil  Co 


(uaker  Oats  Co. 


tadio  Bible  Class 
tadio  Corp.  of 
America 

talston  Purina  Co. 
vaytheon  Mfg.  Co. 


News  Time 
Sgt.  Preston  of  the 

Yukon 
Sgt.  Preston  of  the 

Yukon 
Man  on  the  Farm 
Queen  for  a  Day 
Radio  Bible  Class 
Phil  Harris-Alice 

Faye 
Meredith  Willson 
Space  Patrol 
John  Cameron 

Swayze 
Amos  'n'  Andy 


140,159 

29,262 
127,188 
141,342 
28,290 
68,717 
77,065 

77,976 
109,158 
77,070 
66,240 
154,798 
138,250 
37,421 
69,694 
70,252 
65,968 
32,283 
77,919 
69,713 
176,846 

77,272 


2,747 
3,197 

134,525 
50,634 
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CBS 
CBS 
CBS 
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CBS 
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CBS 
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NBC 
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310 

70 
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160  164 
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151  157 

153  166 
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155  165 
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143  151 

80  . 

143  152 

154  158 
141  149 
140  150 
158  160 
157  158 
151  ... 

155  170 
...  161 
...  188 
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240  ... 
237  ... 
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d0:25 
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d2:30 
dl:15 
dl:15 
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dl:15 


ABC  256  ... 
NBC     35  36 


31,491    MBS  441 


texall  Drug  Co. 
teynolds  Metals  Co.  Big  Show 

Trotting  Races 


t.  J.  Reynolds 
Tobacco  Co. 


Richfield  Oil  Corp. 

ftonson  Art  Metal 

Works 
Joseph  Schlitz 
1  Brewing  Co. 

Seabrook  Farms  Co 


seeman 
Inc. 


Brothers 


Fibber  McGee  & 

Molly 
Bob  Hawk 
Football  Scoreboard 
Vaughn  Monroe 
Play-off  Games 
Richard  Diamond 
Grand  Ole  Opry 
My  Friend  Irma 
Vaughn  Monroe 
Richfield  Reporter 
Hollywood  Stars  on 
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*  Figure  includes  charges  for  both  Les  Higbie  and  Happy  Felton. 
**  October  only. 
Letter  "D"  indicates  daytime,  before  6  p.m. 
f  One  week  only. 

Source  of  October  1951  Time  Charges— Publishers  Information  Bureau. 
Where  program  has  more  than  one  sponsor,  time  is  divided  among  advertisers, 
which  accounts  for  fractional  figures  appearing  on  list. 


SURPRISE  PACKAGE 

Tape  Records  Oslo  Party 

A  SHORTWAVE  set  with  a  tape 
recording  attachment  turned  a  pre- 
pared broadcast  into  a  surprise 
package  for  George  Grim,  WCCO- 
AM-TV  Minneapolis-St.  Paul  news- 
caster and  commentator. 

Minnesota's  many  Scandinavians 
were  naturally  interested  in  the 
celebration  in  Oslo  of  Norwegian 
King  Haakon's  birthday.  For  his 
Aug.  3  newscast,  Mr.  Grim  had 
included  a  second-hand  description 
of  the  festivities.  Just  before  leav- 
ing for  the  studio,  =Mr.  Grim 
checked  his  shortwave-tape  in  his 
home.  Only  then  did  he  learn  that 
a  BBC  Radio  Newsreel,  broadcast 
earlier,  had  been  preserved  on  the 
tape.  It  gave  in  English  a  running 
account  of  events  in  Oslo. 

Mr.  Grim  had  phoned  the  Nor- 
wegian consul  general  in  Minne- 
apolis earlier  that  day,  telling  the 
consul  that  he  would  be  paying 
homage  to  King  Haakon  that  eve- 
ning on  his  newscast.  The  consul 
general  was  going  to  a  church 
meeting  but  took  a  radio  with  him. 
Unexpectedly,  the  audience  found 
themselves  a  part  of  goings-on 
half  a  world  away. 
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ORGANIZATIONS  such  as  the 
Boy  Scouts,  Little  League 
baseball  clubs,  Sunday  School 
classes  will  help  out  WNHC  New 
Haven  in  its  "Get  Out  the  Vote" 
campaign.  Children  will  deliver 
minute  announcements  live  on  TV 
and  taped  on  radio,  telling  why  they 
feel  their  elders  should  go  to  the 
polls  in  November.  Station  hopes 
that  youngsters  who  see  and  hear 
the  children  on  WNHC  will  be  im- 
pressed and  remind  mom  and  pop 
of  their  obligation. 


NO  FISH  STORY 

"THIS  Ain't  No  Fish  Story"  is 
the  theme  of  a  promotion  piece 
issued  by  WOWO  Fort  Wayne, 
Ind.,  relating  the  response  Ernie 
Ashley,  station  sportscaster,  en- 
joyed when  he  offered  listeners 
little  sample  fish  hooks.  Station 
reports  that  10,091  letters  were 
received  from  23  states  and  points 
up  the  "bonus"  audience  outside  of 
the-  station's  three-state  coverage 


-• — • — 


MUSICAL  PROS  AND  CONS 

JAZZ  classics  and  "bop"  music  vie 
for  first  place  on  a  new  show, 
Battlewax,  on  WWIN  Baltimore. 
Mike  James  is  the  jazz  advocate 
who  defends  his  musical  taste 
against  Velma  L.  Southard  who 
tends  toward  modern  music.  Rec- 
ords are  played  alternately  by  the 
two  followed  by  comments  on  the 
selection. 


COMMENTS  ON  U.  S. 
COMMENTARY  on  American  citi- 
zens and  customs  in  this  country 
has  been  launched  on  the  ABC  net- 
work. Alistair  Cooke,  BBC  cor- 
respondent in  the  U.  S.,  handles 
As  Others  See  Us  every  Sunday. 
The  program  is  taken  directly 
from  Mr.  Cooke's  weekly  broad- 
cast to  Britain  called  Letter  From 
America. 

 9 — • — «  

ASHTRAY  PROMOTION 
ASHTRAYS  bearing  station  call 
letters  are  being  distributed  to  the 
trade  to  promote  KBIG  Avalon, 
Calif.  Two  styles  are  being  used 
by  the  station.  One  tray  is  in  the 
shape  of  California;  the  other,  the 
U.  S. 


praams  promotjOI1 


premiums 


TOPS  AGAIN 

FORTNIGHT  ago  an  ad  was  run 
in  a  Toledo  paper  appealing  for  a 
hospital  bed.  Two  responses  were 
received  by  the  advertiser — but  no 
bed.  One  announcement  was  placed 
on  WSPD  Toledo  and  the  station 
reports  the  phone  rang  all  day 
with  answers  and  offers  of  beds, 
but  the  request  had  been  already 
taken  care  of  three  minutes  after 
the  announcement  was  broadcast. 


WCTC  ON  EXHIBITION 

ALL  REGULAR  broadcasts  from 
3-11  p.m.  on  WCTC  New  Bruns- 
wick, N.  J.,  were  aired  from  the 
Middlesex  County  Fair,  Aug.  20-23. 
The  station's  fair  exhibit  was  tied 
in  with  its  "Register  and  Vote" 
campaign.  Visitors  received  litera- 
ture and  buttons  plugging  both  the 
station  and  the  drive. 


CABBIES  ANSWER  QUESTIONS 

THREE  "men  on  the  street  (lit- 
erally)" are  being  seen  on  new 
weekly  show,  Free  Ride,  on 
WNBW  (TV)  Washington.  Elaine 
Shepard,  station  personality,  ques- 
tions three  Washington  cab  drivers 
each  week.  Drivers  report  any 
comments  about  the  subject  of  the 
week  they  may  have  overheard  in 
their  cabs.  A  "special  fare"  or 
guest  will  be  picked  up  on  the 
show  for  his  expert  opinion  on 
the  question  under  discussion. 


OREGON  STORY 

HISTORIC  book,  "Old  Oregon 
Trail,  Roadway  of  American  Home 
Builders,"  is  being  sent  to  the 
trade  by  Oregon  Trail  Network, 
Lee  W.  Jacobs,  president  of  KBKR 
Baker,  Ore.,  has  announced.  The 
illustrated  volume,  by  Walter 
Meaeham,  commemorates  the  100th 
anniversary  of  the  covered  wagon 
migration  along  the  Old  Oregon 
Trail. 
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CABLE  UPS  AUDIENCE 

ADVENT  of  the  cable  not  only 
has  brought  network  shows  to 
WTVJ  (TV)  Miami,  but  has  boost- 
ed audiences  for  local  shows  as 
well,  according  to  the  station.  Mail 
on  the  Bob  Lynne  Mystery  Tune 
show  which  follows  Dave  Garro- 
way's  network  program  Today,  has 
increased  from  150  to  350  letters 
a  day  since  the  Garroway  show 
began  on  WTVJ. 


MARKET  BROADCASTS 

STORE  demonstrations  in  selected 
Fulmer  Food  Markets  are  being 
conducted  by  Agnes  Lancaster, 
home  economist  at  WJEL  Spring- 
field, Ohio.  Show  aired  each  week- 
day presents  interviews  with  cus- 
tomers and  personnel  at  various 
markets.  Co-sponsors  are  Pic- 
Sweet  Frozen  Foods,  Minute  Maid 
Frozen  Juices,  Braun's  Meats, 
Schaeffer  Sunbean  Baked  Goods, 
Mrs.  Kelly's  Noodles  and  Borden's 
Dairy  Products. 


IN  REVERSE 

IN  the  you-too-can-be-different-if- 
you-try  department,  KNBH  (TV) 
Hollywood  has  come  up  with  this 
announcement.  New  show  on  the 
station  scheduled  for  initial  tele- 
cast in  September  and  titled 
Moola  U,  will  utilize  the  tried  and 
true  question-and-answer  format 
but  answers  will  be  given  before 
the  questions  are  asked. 


'BREAKFAST  AT  WHIL' 

EVERY  Saturday  morning  WHIL 
Medford,  Mass.,  presents  Break- 
fast at  WHIL  complete  with  cof- 
fee, doughnuts  and  all  the  trim- 
mings served  in  Studio  A  at  the 
station.  Interview  program  is  m.c.'d 
by  Julie  Lowrance. 


'NIGHT  BEAT'  CLOSING 

JACK  ROWZIE,  WWDC-AM-FM 
Washington's  disc  jockey,  has  been 
looking  for  a  suitable  closing 
theme  for  his  all-night  show.  Au- 
thor of  winning  suggestion  is  to 
receive  prizes,  including  a  $50 
phonograph.  Mr.  Rowzie,  an  ex- 
policeman,  opens  with  "The  Black 
Maria,"  and  , wants  a  suitable  theme 
to  "unload"  listeners  at  the  end  of 
the  show.  Incidentally,  Mr.  Rowzie 
came  up  with  an  unusual  feature. 
A  Marine  brought  an  album  of 
Japanese  records  to  the  WWDC 
studios,  claiming  that  the  records 
led  hit-parades  during  the  Jap- 
anese occupation.  Mr.  Rowzie 
played  one  of  the  records,  "China 
Night,"  and  was  inundated  with 
phone  calls  from  ex-GIs  and  gov- 
ernment occupation  personnel  who 
said  the  tune  recalled  pleasant 
memories. 


ADVICE  TO  CIVIC  GROUPS 

ADVICE  to  civic  groups  who  in- 
tend to  use  TV  has  been  compilec 
in  a  "Guide  Sheet"  prepared  by 
WAAM  (TV)  Baltimore  for  such 
organizations  in  that  city.  Pointers 
on,  the  know-how  of  employing  TV 
as  a  promotion  tool  have  been 
drawn  up  in  outline  form  with 
suggestions  as  to  how  civic  groups 
may  go  about  obtaining  television 
time. 


HISTORY  PROGRAMMING 

SERIES  of  28  five-minute  pro- 
grams designed  to  acquaint  for 
eign-born  listeners  with  American 
history  and  aid  them  in  becom- 
ing U.  S-  citizens  has  been  started 
on  Russian  and  Polish-language 
programs  of  WWRL  Woodside, 
N.  Y.,  and  is  being  prepared  for 
broadcast  also  in  German,  Czecho- 
slovakian,  Gre^k,  Hungarian. 
Lithuanian,  French,  Ukranian  and 
Syrian. 


BASEBALL  SCHOOL 

NEW  weekly  series,  a  baseball 
school  for  sandlot  league  players, 
is  being  presented  by  WABD  (TV) 
New  York.  Dolly  Stark,  former 
National  League  umpire,  was  guest 
on  initial  program  with  two  teen- 
age sandlot  players.  Rabbit  Maran- 
ville,  ex-major  league  player  and  | 
program  m.c,  interviewed  Mr.,  c 
Stark  while  the  youngsters  gave  a 
demonstration  of  what  they  had 
learned  while  playing  in  the  sand- 
lot league. 


REMOTE  TELECASTING 

NINE  consecutive  shows  were  tele- 
cast as  a  feature  from  Coney 
Island,  a  Cincinnati  amusement 
park,  by  WCPO-TV  Cincinnati. 
Station  reports  the  programming 
was  executed  without  an  error. 
Eight  live  shows  were  presented 
back-to-back  on  a  48-ft.  stage. 
As  a  show  concluded  on  one  end 
of  the  stage  the  following  one  was 
being  set  up.  Sections  of  the  park 
were  picked  up  for  telecast  by  a 
camera  with  a  Zoomar  lens  mounted 
on  a  remote  truck. 
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book  reviews 


atal  1 


iROADCASTING  RELIGION,  com- 
piled by  Clayton  T.  Griswold  and 
Charles  H.  Schmitz.  Published  by 
the  National  Council  of  the  Churches 
of  Christ  Broadcasting  and  Film 
Commission,  220  Fifth  Ave.,  New 
York.  76  pp.  $1. 

?HIS  manual  is  not  intended  to 
.nswer  all  questions  on  religious 
iroadcasting.  It  was  published, 
ather,  to  provide  a  base  of  think- 
Hg  from  which  answers  may 
merge. 

The  Broadcasting  and  Film  Com- 
nission  placed  its  accent  on  radio 
roadcasting  rather  than  on  tele- 
:asting  because,  the  book  says,  "it 
believed  that  radio  will  remain 
or  some  time  the  basic  saturation 
medium  of  communication." 

The  manual,  in  addition  to  of- 
'ering  specific  religious  broadcast- 
ng  suggestions,  passes  along  sev- 
eral general  broadcasting  tips,  such 
is  writing  for  radio  and  the  rules 
)f  the  microphone. 


fPORLD  COMMUNICATIONS.  Prepared 
by  the  United  Nations  Educational, 
Scientific  and  Cultural  Organization. 
Published  by  the  Columbia  U.  Press, 
2960  Broadway,  New  York  27,  N.  Y. 
aran-lk  223  pp.  $2.50. 

THIS  volume  presents,  for  the  first 


3Ir.lt: 


sand- 


;ime,  a  report  on  the  facilities 
existing  in  every  country  and  terri- 
tory of  the  globe  for  the  dissemina- 
tion of  information  and  ideas  by 
radio,  television,  press  and  film. 
The  report  is  based  largely  on  data 
for  1948-50. 

UNESCO  points  out  that  the 
enjoyment  of  the  right  to  informa- 
tion requires,  as  a  first  step,  that 
technical  facilities  shall  exist  for 
deceiving  information.  This  then, 
is  a  report  on  facilities  available. 

Included  are  a  breakdown  on  the 
radio  receiver  distribution  by  con- 
tinents, radio  receivers  per  1,000 
inhabitants,  country  by  country, 
a  section  on  video,  and  production 
and  circulation  figures  on  news- 
paper and  film  media. 
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TV  TROUBLESHOOTING  &  REPAIR 
GUIDE  BOOK.  By  Robert  G.  Middle- 
ton.  Published  by  John  F.  Rider,  480 
Canal  St.,  N.  Y.,  13.  204  pp.  $3.90. 

WRITTEN  on  a  technical  level, 
this  book  aims  at  acquainting  the 
TV  technician  with  a  wide  range  of 
recognized  correct  troubleshooting 
procedures  and  at  enabling  the 
technician  to  then  apply  the  cor- 
rect procedure  to  the  job  at  hand. 

Mr.  Middleton  frankly  tells  the 
reader  who  is  interested  in  theoreti- 
cal explanations  to  look  elsewhere. 
He  has  tried  to  include  in  his  book 
only  down-to-earth  servicing  in- 
formation which  can  be  put  into 
daily  use. 

The  book  discusses  receiver  dif- 
ferences and  waveforms,  handy 
hints  in  visual-alignment  proce- 
dures, locating  sweep  troubles  and 
the  causes  and  cures  of  receiver 
buzz,  and  other  similarly  technical 
topics. 


GRAND  OLE  OPRY.  By  William  R. 
McDaniel  and  Harold  Seligman.  Pub- 
lished by  Greenberg,  Publisher,  201 
E.  57th  St.,  New  York  22,  N.  Y.  69 
pp.  $1  (library  binding,  $2). 

WHETHER  sophisticates  of  Broad- 
way or  Hollywood  &  Vine  are  will- 
ing to  face  it,  the  growth  of  hill- 
billy and  folk  music  has  been  noth- 
ing short  of  phenomenal.  Further- 
more, the  roots  of  folk  tune  popu- 
larity are  deep,  and  it  would  ap- 
pear that  this  music  has  earned  a 
permanent  niche  for  itself. 

The  rise  of  folk  music  in  this 
country  may  be  traced  through 
WSM  Nashville's  Grand  Ole  Opry, 
heard  Saturday  over  NBC.  Messrs. 
McDaniel  and  Seligman  have  de- 
scribed the  development  of  the 
Grand  Ole  Opry  and  have  present- 
ed it  in  a  well-illustrated  book. 
Here  you  will  find  the  complete 
story  of  this  unique  musical  show 
— how  it  began  and  why  the  au- 
thors feel  it  has  grown  to  be  the 
institution  it  is. 


Planned  by  Vickey  Corey 

VICKEY  COREY,  educational  di- 
rector at  KDKA  Pittsburgh,  Pa., 
will  leave  New  York  tomorrow 
(Tuesday)  for  a  three  month  tour 
of  Libya,  East  and  South  Africa 
and  the  Congo  to  do  a  series  of  38 
recorded  programs  titled  African 
Adventure.  Programs  will  be  flown 
back  for  broadcast  on  KDKA, 
WOWO  Fort  Wayne,  Ind.,  KYW 
Philadelphia,  KEX  Portland  and  75 
stations  of  the  National  Assn.  of 
Educational  Broadcasters. 

Miss  Corey,  who  produces  KDKA 
School  of  the  Air  which  goes  into 
15,000  classrooms  in  the  KDKA 
area,  will  also  write  a  weekly 
column  for  the  Pittsburgh  Post- 
Gazette  and  do  special  programs 
for  United  Nations  Radio  and 
NBC. 


KERR  QUITS  WPAT 

Joins  Realty  Firm  Sept.  75 

RESIGNATION  of  Don  Kerr  as 
program  manager  of  WPAT  Pat- 
erson,  N.  J.,  was  announced  last 
week  by  D.  J.  Wright,  executive 
vice  president  and  general  man- 
ager of  the  station.  Mr.  Kerr  will 
leave  the  station  on  Sept.  15  to* 
join  the  firm  of  Bert  Clark,  Fair 
Lawn,  N.  J.,  realtor,  as  vice  presi- 
dent. 

A  veteran  of  more  than  20  years 
in  the  broadcast  field,  Mr.  Kerr, 
associated  with  WPAT  in  January 
1950.  He  began  his  radio  career 
in  Cleveland  in  1930  as  an  an- 
nouncer and  has  been  with  WOR 
New  York,  WMCA  New  York  and 
CBS  New  York.  After  four  years 
of  military  service,  he  was  made 
general  manager  of  WKWF  Key 
West,  Fla. 


AWRT  Meet  Set 

PANEL  discussions  of  "Educa- 
tional and  Commercial  Television: 
How  They  Can  Live  Together," 
and  "Civil  Rights  and  Civil  Liber- 
ties: The  Role  Which  Radio  and 
Television  Can  and  Must  Assume" 
are  among  the  highlights  of  the 
program  planned  for  the  annual 
fall  meeting  of  the  New  York  State 
Chapter  of  American  Women  in 
Radio  and  Television.  The  meeting 
will  be  held  at  Cornell  U.,  Ithaca, 
Sept.  12-14.  Cornell  President 
Deane  W.  Malott  will  be  among 
the  speakers.  Anita  Monsees  of 
Cornell's  WHCU  Ithaca  is  confer- 
ence chairman. 


'Heritage1  Sept.  14 

NATIONAL  Assn.  of  Educational 
Broadcasters'  13-week  Jeffersonian 
Heritage  series  of  transcribed  pro- 
grams [B»T,  Aug.  18,  July  28]  is 
slated  to  start  Sept.  14  over  sta- 
tions of  the  NAEB  Tape  Network, 
cooperative  group  of  educational 
stations.  The  series  is  one  of  sev- 
eral being  produced  under  a  $300,- 
000  grant  from  the  Fo*rd  Founda- 
tion's Fund  for  Adult  Education 
and  will  be  made  available  to  com- 
mercial stations  on  a  sustaining 
basis  and  to  United  Nations  Radio, 
Voice  of  America,  and  the  broad- 
casting systems  of  other  countries. 


PROGRAM  PROBE 

ABA  To  Hear  Rep,  Harris 

HOW  the  chairman  of  the  Senate 
subcommittee  investigating  radio 
and  TV  programs  feels  about  the 
matter  is  expected  to  become 
known  today  (Monday)  when  Rep. 
Oren  Harris  (D-Ark.)  addresses 
the  Arkansas  Broadcasters  Assn. 
in  Little  Rock. 

Mr.  Harris  is  the  chairman  of  a 
seven-man  House  Commerce  sub- 
committee which  was  set  up  to 
look  into  the  question  of  "immoral" 
and  "offensive"  radio  and  TV  pro- 
grams. The  House  resolution  call- 
ing for  such  an  investigation  was 
submitted  by  Rep.  E.  C.  Gathings 
(D-Ark.).  The  sub-committee  sat 
for  a  number  of  sessions  in  June. 
Most  of  the  witnesses  were  tem- 
perance adherents  [B«T,  June  30, 
23,  16,  "9]. 

Also  expected  this  week  is  a 
schedule  for  resumption  of  the 
hearings.  Although  it  is  under- 
stood that  the  committee  plans  to 
hold  further  sessions  in  New  York 
next  month — with  talent  and  pro- 
duction agency  executives  as  key 
witnesses — it  is  believed  that  one 
further  session  may  be  scheduled 
in  Washington  after  Labor  Day  to 
hear  NARTB  TV  Director  Thad  H. 
Brown  and  Government  Relations 
Director  Ralph  W.  Hardy.  Both 
had  been  scheduled  to  be  heard  at 
the  last  meeting  in  June,  but  pres- 
sure of  the  Congressional  windup 
cut  short  the  committee's  time. 

According  to  the  resolution,  Rep. 
Harris  is  obligated  to  make  a  re- 
port to  the  Speaker  of  the  House 
before  the  commencement  of  the 
83rd  Congress,  January  3.  He  has 
indicated  that  he  intends  to  com- 
plete the  hearings  and  render  the 
report  in  line  with  the  resolution. 


FISHER  Body  Craftsman's  Guild 
scholarship  award  dinner,  originated 
by  Fisher  Body  Div.,  General  Motors 
Corp.,  in  1930,  was  carried  by  ABC 
radio  and  TV  networks  and  DuMont 
Television  Network  on  Aug.  19.  Eight 
university  scholarships  totaling  $65,- 
000  were  awarded  to  winners.  Pro- 
gram was  placed  by  Kudner  Agency, 
N.  Y. 


*7t  &  ^<zfefeeiti*up  C(t  Tfecv  Caveat 
on 

w  n  h  c 

A  burned-out  shop,  with  no  merchandise  to  sell,  continues 
to  advertise  with  six  quarter-hours  per  week  on  W  N  H  C. 
Wylie's-On-The-Green,  Jewelers,  were  gutted  by  fire.  But  their 
selling  campaign  continues  to  hold  old  and  win  new  customers. 

If  you  have  something  to  sell  in  New  Haven 
Choose  The  Station  That  Sells 

W  N  H  C    NEW  HAVEN 
NBC  RADIO 

Represented  nationally  by  The  Katz  Agency 
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Ag 


rarian  Law 

EADIO  station  owners  can 
breathe  easier  these  days — 
they  won't  be  affected  by  a 
new  agrarian  reform  law. 
Property  and  cable  lines  of 
certain  American  stations 
will  be  respected  by  govern- 
ment authorities  when  they 
distribute  the  Martir  estate 
in  accordance  with  a  new  law 
adopted  by  the  Congress. 
Radio  authorities  were  con- 
cerned lest  their  installations 
be  affected.  But  the  Nation- 
al Agrarian  Dept.  has  told 
Tropical  Radio  executives  not 
to  worry — in  Guatemala. 


NEW  FM  OUTLETS 

Complete  Wisconsin  Network 

WITH  the  debut  of  two  additional 
stations  Sept.  14,  Wisconsin  will 
become  the  first  state  with  a 
blanket  coverage  educational  net- 
work, the  U.  of  Wisconsin  an- 
nounced in  Madison  last  week. 
Newest  links  are  WHHI  (FM) 
Highland  and  WHSA  (FM)  Brule. 

The  completed  network  will  con- 
sist of  two  AM  and  eight  FM  sta- 
tions. AM  stations  are  WHA  Madi- 
son, and  WLBL  Auburndale.  FM 
stations  were  listed  as  WHA-FM 
Madison,  WHAD  (FM)  Delafield, 
WHKW  (FM)  Chilton,  WHRM 
(FM)  Rib  Mountain,  WHWC  (FM) 
Colfax  and  WHLA  (FM)  West 
Salem. 


-FIRST  CHOICE 
OF  ENGINEERS ! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
require — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE  —  EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 

Recorder  in  one  case  — 
Amplifier  in  the  other.  Easy 
handling  — -  compact! 

QUICKLY  RACK  MOUNTED 

Units  can  be  combined  for 
studio  operation  of  portable 
equipment. 

CONSOLE  OR  CONSOLETTE 

Operation  available  by  com- 
bining units  in  rich  Magne- 
corder cabinets. 


ror  new  catalog  —  wrrre; 
gagracorii,  ln<.,  360  N.  MkhEgcn  Av«„  ChUggo  1,  tit. 
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fCC  actions  A  A 


AUG.  15  THROUGH  AUG.  22 


CP-construction  permit  ant. -antenna 

DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.  synchronous  amplifier  vis.-visual 
STA-special  temporary  authorization 


cond.  -conditional 
LS-local  sunset 
mod. -modification 
trans.-transmitter 
unl. -unlimited  hours 
CG-conditional  grant 


SSA-special  service  authorization 


Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 

roundup  of  new  station  and  transfer  applications,  begin  on  page  87. 


August  15  Applications  .  .  . 

ACCEPTED  FOR  FILING 
License  for  CP 
WPNX  Phenix  City,  Ala. — License  for 
CP,  which  authorized  new  AM  and 
change  in  studio  location.  AMENDED 
to  change  name  of  applicant  to  Com- 
munity Bcstg.  Co. 

Extension  of  Completion  Date 
WIMS  Michigan  City,  Lid.— Mod.  CP, 
as  modified,  which  authorized  in- 
crease power,  change  in  hours  of 
operation,  for  extension  of  completion 
date. 

WSLM  Salem,  Ind.— Mod.  CP,  as 
modified,  which  authorized  new  AM, 
for  extension  of  completion  date  and 
change  in  trans,  and  studio  location. 

KNBR  North  Platte,  Neb.— Mod.  CP, 
as  modified,  which  authorized  new  AM, 
for  extension  of  completion  date. 

WOKY  Milwaukee — Mod.  CP,  which 
authorized  increase  in  power,  installa- 
tion of  new  trans,  and  change  in  DA. 
for  extension  of  completion  date. 

Renewal  of  License 

Following  stations  request  renewal  of 
license: 

WHOS  Decatur,  Ala.;  WSWN  Belle 
Glade,  Fla.;  WJIV  Savannah,  Ga.; 
KULA  Honolulu:  KBOE  Oskaloosa, 
Iowa;  KOAM  Pittsburg,  Kan.;  WEW 
St.  Louis;  KMMJ  Grand  Island,  Neb.; 
WJAG  Norfolk,  Neb.;  WPTF  Raleigh, 
N.  C;  WCPS  Tarboro,  N.  C;  WJW 
Cleveland;  WOSU  Columbus,  Ohio; 
WRFD  Worthington,  Ohio;  KSPI  Still- 
water. Okla.;  KXL  Portland,  Ore.; 
WCOR  Lebanon,  Tenn.;  WLBG  Lau- 
rens, S.  C;  WMPS  Memphis,  Tenn.; 
WDIA  Memphis;  WKSR  Pulaski,  Tenn.; 
WntJ  Humboldt,  Tenn.;  WFAA  Dallas, 
Tex. 

Replace  Expired  CP 
WVOW-FM   Logan,    W.    Va. — CP  to 

replace  expired  CP,  as  modified,  which 
authorized  new  FM  which  expired 
7-1-52. 

Change  ERP 
WHEN  (TV)  Syracuse— Mod.  CP,  as 
modified,  to  change  ERP  from  1.2  kw 
vis.  0.6  kw  aur.  to  1.12  kw  vis.  0.56 
kw  aur. 

KTBC-TV  Austin,  Tex.— Mod.  CP  to 
change  ERP  from  110  kw  vis.  55  kw 
aur.  to  102.9  kw  vis.  51.45  kw  aur. 

APPLICATION  RETURNED 
WJIG  Tullahoma,  Tenn. — RETURNED 
application  for  renewal  of  broadcast 
license. 

TENDERED  FOR  FILING 
AM— 1050  kc 
WBUT   Butler,   Pa.— CP   to  change 


Remotes  Made  Easier 

U.  OF  DETROIT  Memorial  Bldg. 
dedicated  this  summer  is  one  of  the 
first  buildings  erected  in  Detroit 
with  special  allowances  toward 
making  life  easier  for  TV  remote 
camera  crews.  The  $2.5  million 
edifice  is  equipped  to  handle  remote 
telecasts  with  a  minimum  of  effort 
on  the  station's  part,  WJBK-TV 
Detroit  reported.  Building  con- 
tains auditorium  for  sports  and 
theatrical  presentations  and  special 
radio  and  TV  booths  with  perma- 
nently installed  amplifiers. 


frequency  from  1580  to  1050  kc. 

August  18  Decisions  .  .  . 

BY  BROADCAST  BUREAU 
Granted  License 
WOPI-FM    Bristol,  Tenn. — Granted 
license   covering  changes   in  existing 
station:  96.9  mc;  18.5  kw;  minus  52  feet. 

Modification  of  License 
WMAW  Menominee,  Mich. — Granted 
mod.  CP  for  approval  of  ant.,  trans, 
location,  and  specify  main  studio  lo- 
cation. 

Extension  of  Completion  Date 

Following  were  granted  mod.  of  CP's 
for  extension  of  completion  dates  as 
shown: 

WIMS  Michigan  City,  Ind.,  to  11-15- 
52,  conditions;  WDM  J  Marquette,  Mich., 
to  10-1-52,  conditions;  KVNC  Winslow, 
Ariz.,  to  9-8-52,  conditions;  KWTO 
Springfield,  Mo.,  to  2-20-53,  conditions; 
KFVS-FM  Cape  Girardeau,  Mo.,  to  9- 
25-52. 

Granted  License 
WMFM  (FM)  Madison,  Wis.— Granted 
license  covering  changes  in  FM  104.1 
mc;  7.5  kw;  80  feet. 

August  18  Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Fanney  N.  Litvin 
Brush-Moore  Newspapers  Inc.,  Stark 
Bcstg.  Corp.,  Canton,  Ohio — Pre-hear- 
ing  conference  will  be  held  in  pro- 
ceeding re  applications  for  television 
CP  in  Room  1091,  Temporary  "T" 
Building,  14th  Street  &  Constitution 
Ave.,  Washington,  D.  C,  at  10:00  a.m., 
Tues.,  August  19,  for  purpose  of  con- 
sidering, among  others,  following  mat- 
ters: Necessity  or  desirability  of  sim- 
plification, clarification,  amplification 
or  limitation  of  the  issues;  possibility 
of  stipulating  with  respect  to  facts;  the 
procedure  to  be  followed  at  hearing; 
possibility  of  limiting  number  of  wit- 
nesses; necessity  or  desirability  of  re- 
questing briefs  on  questions  of  law  at 
any  time  prior  to  filing  of  proposed 
findings;  and  such  other  matters  as 
may  be  deemed  helpful  in  proceeding 
by  any  party  or  the  Hearing  Examiner. 

By  Hearing  Examiner  Basil  P.  Cooper 
WELS  Kinston,  N.  C— Granted  peti- 


tion  for  corrections  in  various  respect: 
to  transcript  in  this  proceeding. 


August  19  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Renewal  of  License 

Following  stations   request  renewal 
of  license: 

WMAZ  Macon,  Ga.;  WGRO  Bay  City, 
Mich.;  WLDL,  Lenoir  City,  Tenn.;  WITH- 
FM  Baltimore;  WJBK-FM  Detroit: 
WJR-FM  Detroit;  WDET-FM  Detroit 
WXYZ-FM  Detroit;  WLAV-FM  Grand 
Rapids;  WKBZ-FM  Muskegon,  Mich. 
WJW-FM  Cleveland;  WEOL-FM  Elyria 
Ohio;  WFIN-FM  Findlay,  Ohio;  WMVO 
(FM)  Mt.  Vernon,  Ohio;  WTOL-FM  To- 
ledo; WSPD-FM  Toledo;  WTRT  (FM)  - 
Toledo. 

APPLICATION  RETURNED 

WIKY-FM  Evansville,  Ind.  —  RE. 
TURNED  application  for  renewal  oi 
broadcast  license. 

TENDERED  FOR  FILING 
AM — 910  kc 
KLCN    Blytheville,    Ark.— Mod.  CF 
to  increase  power  from  1  to  5  kw  and 
install  new  trans. 

August  19  Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
By  Commissioner  Rosel  H.  Hyde 

Taylor  Radio  &  Television  Corp. 
Wichita,  Kan.  —  Granted  petition  tc 
amend  application  for  purpose  of  re 
fleeting  certain  changes  in  articles  oi 
incorporation. 

Empire  Coil  Co.  Inc.,  Tampa,  Fla.— 
Granted  petition  for  acceptance  of  late 
filing  of  appearance  in  proceeding  re 
application  and  that  of  City  of  St 
Petersburg,  Fla.,  St.  Petersburg,  Fla.' 
for  new  TV  stations. 

Chief,  Broadcast  Bureau  —  Grantee 
petition  for  extension  of  time  frorr 
Aug.  15  to  Sept.  15,  to  file  exceptions 
to  Initial  Decision  in  proceeding  re 
applications  of  Easton  Pub.  Co.,  Easton 
Pa.  and  that  of  Allentown  Bcstg.  Corp. 
Allentown.  Pa. 

Paducah  Bcstg.  Co.,  Paducah,  Tex.— 
Granted  petition  to  amend  application 
to  change  frequency  from  1300  kc  tc 
1370  kc,  power  from  250  w-D  to  50( 
w-D  and  change  ant.  system;  appli-. 
cation  as  amended  was  removed  frorr 
hearing  docket.  Dismissed  as  moo 
petitions  requesting  acceptance  of  late 
filing  of  appearance;  and  for  dismis 
sal  without  prejudice  of  application 


August  20  Applications  . 

ACCEPTED  FOR  FILING 
Modification  of  CP 
WARN  Fort  Pierce,  Fla.— Mod.  CF 
which  authorized  new  AM  for  approva 
of    ant.,    trans,    and    studio  location 
AMENDED  to  change  trans,  location 

AM— 860  kc 
WERD  Atlanta,  Ga. — CP  to  increase 
power  from  1  to  10  kw;  install  new 
trans,  and  DA. 


n 


Replace  Expired  CP 
.  WHVF  Wausau,  Wis. — CP  to  replace 
expired  CP  which  authorized  new  ARC 
on  1230  kc  250  w-unl. 

Renewal  of  License 
WIRO    Ironton,    Ohio — Requests  re 
newal  of  standard  broadcast  license. 

License  for  CP 
WDWD-FM  Dawson,  Ga. — License  foi 
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SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  0.  C. 
STerling  362* 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  Installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


DAV 


EAU 


STATION 
t.  O.  fx 


GUIDANCE 

Dy,  Ntw  row 


BROADCASTING    •  Telecasting 


CONST  TLTTNG  1RAB 

IO  &  TELEVISION  ENG1 

'NEERS 

JANSKY  &  BAILEY 

Hs  Executive  Offices 

National  Press  Building 
i|:  Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


.Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
ft  P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE* 


E.  C.  PAGE 

CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE* 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss,  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010  Sunset  Blvd. 
Hollywood,  Calif.     NOrmandy  2-6715 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE  • 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE* 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE* 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1230 — Executive  StSl 
(Niehts-holidays,  Lockwood  5-1819) 
Member  AFCCE* 


JOHN   B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans'  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


-P,    as^  modified,    which,    authorized      August  20  Decisions 

Extension  of  Completion  Date 

WWSW  -  FM  Pittsburgh,  Pa.  —  Mod. 
IP,  as  modified,  which  authorized 
hanges  in  FM,  for  extension  of  com- 
iletion  date  to  2-22-53. 

WABD  (TV)  New  York— Mod.  CP, 
/hich  authorized  changes  in  station, 
or  extension  of  completion  date  to 
-13-53. 

IROADCASTING  • 


BY  COMMISSION  EN  BANC 
Renewal  of  License 
Following  stations  granted  renewal 
of  licenses  for  regular  period: 

WHNC-FM  Henderson,  N.  C;  WPLH- 
FM     Huntington,     W.     Va.;  KEPH 

(Continued  on  page  87) 
Telecasting 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE* 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco  Seattle  Salt  Lake  City 
Lot  Angeles        Portland  Phoenix 
Box  260  APTOS— 3352 
Member  AFCCE* 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 
INSTALLATION-OPERATION 
Television  Engineering  Since  1929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


RUSSELL  P.  MAY 

John  A.  Moffet,  Associate 
1422  F  St.,  N.  W.        Kellogg  Bldg. 

Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont  Hotel,  KYA.  33  Elm  Ave. 

San  Franeiseo  8.  Calif.       Mill  Valley,  Calif. 
DOuglas  t-t5SS  DUnlap  8-4871 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  Ruffner 

Member  AFCCE* 


A.  EARL  CULLUM,  JR. 

CONSULTING   RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE* 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  * 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C. — REpublic  6160 


August  25,  1952    •    Page  83 


CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.  Display — Tuesday  preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  25<t  per  word — $2.00  minimum 
All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.    Send  box  replies  to 

Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants  :  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted  (Cont'd) 


Help  Wanted 


New  North  Carolina  Station  accepting 
applications  for  all  departments.  Please 
give  complete  details  in  first  letter  to 
W.  W.  Primm,  Sanford,  N.  C. 


Salesmen 


Florida  coast  station.  Hard-hitting 
salesmanager  to  do  competitive  selling. 
No  desk  pilots  wanted.  Send  photo, 
references,  experience.  Box  782P, 
BROADCASTING  .  TELECASTING. 

Experienced  salesman  wanted  by  Illi- 
nois independent.  Supervise  sales  de- 
partment and  sell  on  commission  basis. 
$100  weekly  guarantee.  Personal  inter- 
view required.  State  age,  experience. 
Box  930P,  BROADCASTING  •  TELE- 
CASTING. 

Do  you  like  to  sell?  A  fast-moving 
Pennsylvania  indie  needs  one  grade-A 
go-getter  in  a  small  lucrative  market. 
You  must  be  able  to  produce.  Box  4R, 
BROADCASTING  •  TELECASTING. 

Opportunities  for  several  young  men 
who  want  to  sell  radio  time  with  our 
fast  growing  organization.  You  will 
work  under  two  skilled  salesmanagers 
who  are  proven  successful  radio  time 
salesmen.  Our  organization  is  being 
expanded  to  include  salesmen  for  our 
Station  WBOK  in  New  Orleans,  KAOK 
in  Lake  Charles,  Louisiana,  and  we  will 
soon  have  a  station  in  Baton  Rouge. 
We  are  also  applicants  for  TV  in  New 
Orleans  and  expect  to  be  the  next  sta- 
tion on  the  air.  Keen  aggressive  young 
men  who  want  to  sell,  like  people,  and 
are  anxious  to  grow  with  an  expanding 
organization  can  get  in  on  the  ground 
floor  now  and  make  from  $400  and  up 
per  month  provided  they  are  willing  to 
work  steadily  toward  success.  We  pay 
a  living  base  salary  guaranteed,  plus 
commission  and  bonus.  Wire  or  write 
at  once.  Stanley  W.  Ray,  Jr..  WBOK, 
Inc.,  505  Baronne  St.,  New  Orleans  12, 
Louisiana. 

Opening  for  salesman  who  can  produce 
in  strong  small  market  in  Illinois  for 
security  and  permanence,  salary  open. 
Box  127R,  BROADCASTING  .  TELE- 
CASTING. 

Experienced  time  salesman  wanted  for 
aggressive  1000  watt  Michigan  regional 
station.  Genuine  opportunity  for  earn- 
ings and  advancement.  Present  em- 
ployees know  of  this  ad.  Applicants 
please  tell  all.  Address  Box  134R, 
BROADCASTING  .  TELECASTING. 

Generous  training  period  with  excel- 
lent draw  and  commission  for  salesman 
with  radio  sales  or  allied  sales  experi- 
ence wanted  for  5000  watt  station.  If 
you  can'  sell  and  want  a  future,  write 
details  of  yourself  to  Sales  Manager, 
WRFD,  Worthington,  Ohio.  

Experienced  salesman.  New  small  mar- 
ket outlet.  Exclusive  market.  Good 
place  to  live.  Young  New  England  resi- 
dent preferred.  Contact  manager,  North 
Country  Stations,  Box  390,  St.  Johns- 
bury,  Vermont. 

Announcers 

Announcer  with  well-rounded  experi- 
ence, deep  voice,  to  run  livewire  morn- 
ing hillbilly  and  pop  DJ  show  for 
Pennsylvania  independent  daytimer. 
Send  complete  information  and  disc. 
Box  598P.  BROADCASTING  •  TELE- 

C  A  STING.   

$80.00  per  week  for  good  announcer  at 
midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  .  TELECASTING. 

Announcer-engineer,  first  phone,  em- 
phasis on  announcing.  $75  starting 
pay,  with  Pa.  independent.  Box  789P, 
BROADCASTING  .  TELECASTING. 

Florida  Coast  Station.  Announcer-engi- 
neer heavy  on  announcing  that  sells. 
Send  tape/disc,  experience  record,  ref- 
erences, first  letter.  $80/44  hours.  Box 
900P,  BROADCASTING  .  TELECAST- 
ING. 


Help  Wanted  (Cont'd) 

NBC  Southern  outlet  needs  experienced 
staff  announcer  able  to  handle  all 
phases  except  sports.  Send  references, 
picture,  disc  and  state  salary.  Answer 
to  Box  36R,  BROADCASTING  •  TELE- 
CASTING. 

$300  per  month  to  good  combination 
man  for  evening  shift.  ABC  station, 
37  hour  week  IV2  for  all  over  40.  Box 
52R,  BROADCASTING  .  TELECAST- 
ING. 

Specialty  DJ  with  ticket,  single. 
Amusing,  fast  flowing  ad-lib,  clever 
quips,  character  voices,  "cue-in"  gim- 
micks. Ohio,  Box  63R,  BROADCAST- 
ING •  TELECASTING. 

Immediate  opening  for  two  combina- 
tion announcer-engineers  emphasizing 
announcing.  Housing  good,  promotion 
opportunities  excellent.  Start  $75.00 
week,  raise  in  60  days.  Rush  disc  or 
tape  and  details.  Box  126R,  BROAD- 
CASTING •  TELECASTING. 

Announcer  for  Pennsylvania  kilowatt 
independent.  $70.00  per  week.  Also 
copywriter  for  $60.00.  Box  153R, 
BROADCASTING  .  TELECASTING. 

Announcer  with  first  phone.  Forty 
hours  plus  guaranteed  overtime.  Ex- 
cellent climate.  Small  market.  KAWT, 
NBC  affiliate,  Douglas,  Arizona. 

Wanted — Combo  man — start  $65;  39 
hours  actual  board  work.  Good  voice 
required.  Send  full  details  and  tape 
to  KCOG,  Centerville,  Iowa. 

Football  announcer  plus  staff  duties. 
Tell  all.  Send  copy,  tape.  KFRO, 
Long  view,  Texas. 

Central  California  Indie  needs,  Septem- 
ber 1.  sportscaster-salesman  or  sports- 
caster-copy  writer.  Must  know  foot- 
ball, basketball  and  baseball.  KONG, 
Visalia,  California. 

5000  watt  fulltime  NBC  station  in  city 
of  15,000  needs  capable,  experienced 
announcer  to  handle  regular  shift,  in- 
cluding some  news  broadcasts.  Would 
prefer  combination  man  but  will  take 
announcer  without  ticket  if  he  is  the 
right  man  for  the  air  work.  Send  audi- 
tion disc,  salary  requirements,  marital 
status,  picture  and  short  letter  relating 
extent  of  experience  plus  references. 
Absoluely  no  applications  from  drunk- 
ards or  floaters.  Would  prefer  appli- 
cants who  have  worked  in  or  lived  in 
Kansas  or  adjacent  state  area.  Address 
application  to  Ray  Beals,  KVGB,  Great 
Bend,  Kansas. 

Announcer-engineer.  Must  be  good  an- 
nouncer. Start  $80  a  week.  Excellent 
living  conditions.  KTNM,  Tucumcari, 
N.  Mex. 

Announcer-engineer — start  $250  month; 
$290  after  trial  period;  if  you  have 
ticket  we  teach  you  announcing. 
KVLH,  Pauls  Valley,  Oklahoma. 

50,000  watt  CBS  affiliate  needs  staff  an- 
nouncer with  deep,  good  quality  voice. 
Must  be  stable  and  congenial.  Send 
letter  outlining  background,  references. 
Send  audition  tape  or  disc  covering 
several  types  of  commercials  and  com- 
plete repertoire.  No  application  consid- 
ered without  audition,  photo  and  letter. 
Apply  KWKH,  Shreveport,  Louisiana. 

Announcer  with  first  class  ticket  needed 
immediately.    WBYS,  Canton,  Illinois. 

Announcer  for  expanding  operation. 
Must  be  experienced  with  clean  author- 
itative voice.  Full  particulars  and 
recording  first  letter.  Prefer  Southeast- 
erner.  WCPS-AM  &  FM,  Tarboro,  N.  C. 

Immediate  opening:  Two  experienced 
announcers;  capable,  versatile  men 
only,  need  apply.  Hourly  base  pay, 
forty-five  hour  week  approximates  $75 
weekly  to  start.  Raises  thereafter  if 
satisfactory.  Rush  tape,  discs,  complete 
references  and  history  to  WORZ, 
Orlando,  Florida. 


Help  Wanted  (Cont'd) 

Combination  operator-announcer  with 
first  phone.  Salary  open  depending  on 
experience.  WOAP,  Owosso,  Michigan. 

Immediate  opening  for  announcer-en- 
gineer on  250  watt  full  time  Mutual 
affiliate,  in  ideal  place  to  live.  Starting 
salary:  $70  for  42  hour  week.  WPNF, 
Brevard,  N.  C. 

Wanted:  Announcer  as  partner  in  tape 
recording  business.  Must  be  capable 
to  manage  and  produce  pre-show  and 
intermission  tape  program  for  drive-in 
theatres.  $4,500  necessary  for  V2  in- 
terest in  the  business.  Academy  Pro- 
ductions, 117y2  N.  21st  St..  Birming- 
ham, Alabama.  Phone  53-5721. 

Experienced  evening  man  on  or  before 
September  15  for  5000  watt  CBS  sta- 
tion. Send  disc  or  tape,  reference  and 
photo  to  Box  701,  Idaho  Falls,  Idaho. 

Technical 

First  class  engineer.  No  experience  re- 
quired. Virginia  network  station.  Box 
238K,  BROADCASTING  .  TELECAST- 
ING. 

Wanted:  Chief  engineer  for  Rocky 
Mountain  metropolitan  market  station 
with  immediate  television  plans.  Man 
we're  looking  for  must  be  thoroughly 
experienced  in  all  phases  of  AM  radio 
construction,  installation  and  main- 
tenance; with  a  basic  general  know- 
ledge of  television  equipment  and  in- 
stallation. Salary  commensurate  with 
ability  and  experience.  Send  complete 
particulars  and  salary  requirements 
with  first  letter.  Box  20R,  BROAD- 
CASTING .  TELECASTING. 

Wanted:  First  class  engineer,  no  expe- 
rience required.  Virginia  network  sta- 
tion. Reply  Box  60R,  BROADCASTING 
.  TELECASTING. 

Excellent  opportunity  for  conscien- 
tious man  without  experience  but  with 
engineering  know-how  and  good  voice. 
New  Mexico  CBS  affiliate.  Box  61R, 
BROADCASTING  .  TELECASTING . 

Minnesota  station  needs  chief  engineer 
strong  on  technical  maintenance. 
Should  be  able  to  do  some  announcing. 
Good  salary.  Box  146R,  BROADCAST- 
ING .  TELECASTING. 

Chief  engineer  AM  and  expanding  TV 
station.  Send  complete  details  tech- 
nical and  administrative  experience, 
salary,  recent  snapshot.  Address  T.  G. 
Morrissey,  KFEL,  Denver,  Colorado. 

Transmitter  position  open.  No  an- 
nouncing. Permanent.  KFRO,  Long- 
view,  Texas. 


Wanted:  Combination  engineer  and  an- 
nouncer in  heart  of  fishing  and  hunt- 
ing country.  $300.00  starting  salary.  If 
interested,  phone  collect  KODI,  Cody, 
Wyoming. 

Chief  engineer  wanted  for  Southern 
California  network  affiliate.  Some  an- 
nouncing required.  $65.00  week  to  start 
— fast  ups.  KXO,  El  Centro,  California. 

First  class  engineer  wanted  immedi- 
ately. Good  pay  and  good  working  con- 
ditions. WBBO  and  WBBO-FM,  Forest 
City,  North  Carolina. 

First  class  engineer  needed,  Contact 
WBIP,  Booneville,  Mississippi. 

Immediate  opening,  first  class  radio- 
telephone operator.  40  hour  week.  No 
announcing.  State  salary  requirements. 
WBML,  Macon,  Georgia. 

Engineer  for  expanding  operation.  New, 
modern  plant.  Convenient  location. 
Full  benefits.  Prefer  Southeasterner. 
WCPS-AM  &  FM,  Tarboro,  N.  C. 

Wanted — First  class  engineer  experi- 
enced in  AM  and  FM  operation.  Con- 
tact Chief  Engineer,  WDSC,  Dillon, 
South  Carolina. 


Immediate  openings  for  first  clas= 
transmitter  engineers.  No  announc-L- 
ing.  Permanent.  Car  necessary.  Salary  P 
$65.00  40  hour  week.  Write,  phone  or  >.- 
wire  Manager,  WCSI,  Columbus,  In- 
diana. 


Need  first  class  engineer.  Transmitter 
and  remotes.  Experience  not  necessary 
No  announcing.  Chief  Engineer 
WHAN,  Charleston,  S.  C. 


Engineer-announcer.  Starting  salary  : 
$70.00  per  week,  WIRB,  Enterprise,  Ala"-  s 
bama. 


First  phone  transmitter  operator.  WJRI 
Lenoir,  North  Carolina. 


Combination  man  for  brand  new  50C 
watt  station.  Can  make  chief  in  month 
if  qualified.  Send  tape  or  disc,  photc 
and  resume  to  WTUS,  Tuskegee,  Ala 


First  class  engineer,  no  experience 
required.  Will  train  for  combination 
work  in  1.000  watt  independent.  Rush 
full  details  to  P.  O.  Box  50,  New 
Iberia,  Louisiana. 


Engineer-announcers  for  new  combe  \ 
outlet.  Good  base  plus  talent.  For  full  £? 
information  contact  manager,  North  Irs 
Country  stations,  Box  390,  St.  Johns-f ! 
bury,  Vermont. 


Production-Programming,  Others 


Farm  service  director — must  have  de 
gree  from  Agricultural  college.  Musi 
have  complete  farm  background.  Musi 
be  able  to  build,  produce  and  an- 
nounce farm  shows.  Must  have  per- 
sonality that  will  appeal  to  the  farmer 
Write  Box  8R,  BROADCASTING  . 
TELECASTING. 


Wanted:  Experienced  girl  for  traffic 
for  Rocky  Mountain  network  station 
Good  climate.  Salary  commensurate 
with  ability  and  experience.  Send 
complete  particulars  and  salary  re- 
quirements with  first  letter.  Box  21R 
BROADCASTING  •  TELECASTING. 


-:- 


Wanted:  Program  director.  Copy,  traf- 
fic, servicing  accounts.  Unusual  oppor- 
tunity  for   advancement.    Write  Box  . : 
26R,   BROADCASTING   .  TELECAST- 
ING. 


NBC  Southern  outlet  needs  experienced  , 
copywriter.  Send  photo,  recommenda-  ;/ 
tions,    state    salary.    Answer   to  Box™ 


37R,  BROADCASTING 
ING. 


TELECAST 


Wanted — Program   director  for   1  kw 
daytimer  in  South  Carolina.  Some  an- 
nouncing duties  with  emphasis  on  play-  : 
by-play    sports,    local    news,  special 
events.  Box  124R,  BROADCASTING  .  ; 
TELECASTING. 


New  man  .  .  .  must  have  experience  in 
gathering  and  writing  local  news  to  ~-; 
join  top  notch  news  staff.  Top  5kw 
Midwest  station.  Send  full  background, 
photo,  tape.  Box  131R,  BROADCAST- 
ING •  TELECASTING. 


Publicity  and  promotion  man.  Seeking 
experienced  publicity  and  promotion 
man  for  radio  and  TV  who  can  head 
up  this  work  in  two  outstanding  sta- 
tions affiliated  with  NBC  radio  and  TV 
networks  and  located  in  top  western 
market.  If  you  can  qualify,  send  full  j 
details  of  experience  and  recent  photo. 
Box  144R,  BROADCASTING  .  TELE- 
CASTING . 


Experienced  gal  for  continuity  and 
air  work.  Requires  person  capable  of 
turning  out  lots  of  good  clean  copy 
and  with  pleasing  air  personality. 
Above  average  salary  for  above  aver- 
age producer.  Responsible  position  m 
fast  moving  top  rated  station.  Tell  all. 
Send  air  check,  lots  of  sample  copy 
and  if  you  think  you're  TV-genic,  a 
ohoto.  Frank  C.  Mclntyre,  KLIX  is 
Klickin',  Twin  Falls.  Idaho. 


Commercial  copywriter.  Immediate 
opening.  Contact  Robert  F.  Wolfe. 
WFRO,  Fremont,  Ohio. 


Experienced  girl  continuity  writer  for 
complete  charge  copy  and  some  traf- 
fic. Send  resume,   experience,  photo 
graph,  sample  copy.  WVSC,  Somerset, 
Pennsylvania. 


Television 


Production-Programming,  Others 


Cameraman  for  local  newsreel  work. 
H.  Chernoff,  KFMB-TV,  San  Diego. 
California. 


i  - 

- 


I 


Situations  Wanted 


Managerial 


General  Sales  Manager.  Presently  sales 

manager  very  successful  large  inde- 
orfra  pendent  in  highly  competitive  metro- 
»{:  politan  market,  long  impressive  record 

i  of  results,  knows  all  phases  of  opera- 
-4-  tions,  not  a  swivel  chair  director,  but 
ei^a  shirt  sleeve  producer,  top  connec- 
tions and  references.  Incentive  must 
J,:  be  big.  Box  25R,  BROADCASTING  . 

1  TELECASTING.  

Ft  General  manager  for  five  years  of  sta- 
tion taken  from  loss  position  to  profit 
position  in  first  two  months.  Owner's 
debt  completely  paid  off,  and  as  result 
of  station  sale  owners  made  double 
profit.  Knows  thoroughly  program- 
ming, local  and  national  sales,  finance, 
F.C.C.  procedures,  engineering,  and 
other  aspects  of  AM  and  TV  opera- 
tions. Ideal  manager  for  absentee  own- 
ership where  complete  responsibility 
required.  Finest  of  references.  Excel- 
lent education,  appearance.  Draft 
exempt,  33,  married.  Minimum  $200 
week  plus  percentage.  Box  64R, 
BROADCASTING  .  TELECASTING. 
Seven  years  manager  local  station.  Age 
32.  Can't  buy  into  station.  Can  make 
money  for  you.  Box  78R,  BROAD- 
CASTING  .  TELECASTING.  

Manager  7  years  in  local  station.  Age 
32.  Sell.  Announce.  Local  programming. 
Civic-minded.  A  real  worker  who  can 
-  make  money  for  you.  Proven  results. 
Box  79R,  BROADCASTING  .  TELE- 
CASTING^  

Manager — Presently  employed  with  top 
st.b  references  from  present  and  past  em- 
til  ployers.  Have  outstanding  record  of 
ill  results  in  smaller  market  stations  which 
r  :-  merit  advancement  to  larger  market 
ii  managership.  Require  minimum  of 
4  $8,000  yearly.  Send  reply  to  Box  93R, 

BROADCASTING  .  TELECASTING. 

"  16  years  radio  experience.  Account 
executive  desires  position  as  sales  or 
j  general  manager  with  eastern  station. 
'Family  man.  Interview  arranged.  Box 
1  119R,  BROADCASTING  .  TELECAST- 

j  ING.  

!  General  manager,  excellent  references, 
hnine  years  radio,  BA  degree,  strong  on 
1  sales,  personnel  management.  Presently 
r-x  employed,  desire  advancement.  Avail- 
ixp  able  for  interview.  Prefer  Michigan, 
M-  Illinois,  Ohio,  Wisconsin,  but  consider 
all  offers.  Box  130R,  BROADCASTING 
-j -.  TELECASTING.  

Manager:  early  thirties,  since  1939  ex- 
Y  tensive     bottom-to-top  broadcasting 
lp  background  including  sales  and  general 
'if 'management.  Box  132R,  BROADCAST- 
ING .  TELECASTING.  

Salesman 

(Time  saleswoman — topflight  saleswom- 
an, broadcasting  experience  Radio  City, 
seeks  connection.  Experienced  pro- 
gramming, announcing,  disc  jockeying. 
-Loves  detail  work,  good  executive. 
Moderate  salary.  Box  77R,  BROAD- 
CASTING .  TELECASTING.  

Experienced  salesman.  Ten  to  fifteen 
■years  sales  (also  announcer  and  re- 
■imotes).  Single,  Veteran,  like  to  work: 
no  desk  jockey.  Prefer  Illinois.  All 
iDffers  considered.  Ed  Woodmansee,  860 
3.  Lincoln  Ave.,  Springfield,  Illinois. 


Announcers 


I  j  Announcer  -  operator.  Veteran,  draft 
, !  exempt,  single.  Disc  or  details,  write 
j[  Sox   43R,   BROADCASTING   .  TELE- 

II  CASTING.  

Stop!  Look!  And  listen  to  audition 
:ape  sent  on  request.  19  years  radio, 
[  year  TV.  News,  MC,  DJ.  Have  pro- 
iuced  and  announced  top  radio  net- 
work shows.  Best  references.  Available 
!  immediately.  Box  fi5R,  BROADCAST- 
NG  •  TELECASTING. 

k  Horning  variety  man,  with  or  without 
\"  'ecords.  Combination,  ticket,  8  years 
I  arge,  small  markets.  Fresh  approach, 
I  arge  following.    29,  married,  exempt. 

>Jo  South.  All  replies  acknowledged. 

;100.     Box    75R,    BROADCASTING  • 

TELECASTING. 

Lnnouncer — 3  years  experience,  mar- 
led.  Desires  position   as  announcer- 
alesman.  Box  81R,  BROADCASTING 
TELECASTING. 

Available — Announcer,  control  board 
perator.  Specialty  play-by-play  sports, 
'rofessional  background,  air  experi- 
nce.  Wants  permanent  connection 
ctive  station.  Resume,  disc  on  request. 
Sox  84R,  BROADCASTING  .  TELE- 
ASTING. 

'amily  man  with  solid  staff  experience, 
lesires  announcing  position  with  con- 
enial,  regional  station  in  northeast, 
'ersonal  interview  necessary.  Box  85R, 
•ROADCASTING  .  TELECASTING. 


Situations  Wanted  (Cont'd) 

Wanted — One  progressive  radio  station 
for  man  with  four  years  radio  back- 
ground, specialty  news  and  sports.  Can 
use?  Box  86R,  BROADCASTING  . 
TELECASTING.  

Newscaster,  DJ.  Four  years  important 
markets  wants  future  with  good  opera- 
tion, anywhere.  Box  90R,  BROAD- 
CASTING  ■  TELECASTING.  

Disc  jockey  with  first  class  license. 
Experienced,  capable,  reliable.  Avail- 
able for  metropolitan  station  immedi- 
ately as  afternoon,  evening  or  all-night 
DJ  personality.  Box  91R,  BROADCAST- 
ING   .  TELECASTING.  

Announcer,  over  4  years  with  network 
and  independent.  College  graduate.  De- 
sire station  with  clean  operation  and 
good  programming.  Available  immedi- 
ately. Box  92R,  BROADCASTING  . 
TELECASTING.  

Announcer,  PD,  seven  years  experience 
■ — some  TV.  Reliable,  good  voice.  Want 
position  with  future  in  good  midwest 
station.  Box  95R,  BROADCASTING  . 
TELECASTING.  

Sportscaster  seeks  fulltime  position.  4 
years  heavy  football,  basketball,  base- 
ball experience.  30,  degree,  married. 
Box  99R,  BROADCASTING  .  TELE- 
CASTING.   

Proven  ability.  5  years  experience. 
"Different"  DJ,  news,  special  events. 
Northwestern  grad,  29,  married.  Box 
101R,  BROADCASTING  •  TELECAST- 
ING^  

Announcer-operator,  ten  years.  News, 
sports,  special  events.  Everything. 
Michigan.  Box  107R,  BROADCASTING 

.  TELECASTING.   

Experienced  announcer.  Versatile,  de- 
sires permanent  Wisconsin  location. 
Personal  audition  preferred.  Box  111R, 
BROADCASTING  .  TELECASTING. 

Experienced  announcer — Network  and 
independent  young,  college  graduate, 
draft  exempt,  operate  board,  DJ,  news, 
presently  employed.  Desire  permanent 
relocation.  Tape,  photo.  Box  112R, 
BROADCASTING  •  TELECASTING. 

Announcer,  married  veteran,  deejay, 
news,  street  interviews,  special  events. 
Five  years  employment  large  New  Eng- 
land market.  No  reasonable  offer  will 
go  unconsidered.  Box  113R,  BROAD- 
CASTING  .  TELECASTING.  

Qualified  announcer.  News,  disc  and 
interview  type  of  shows.  Single,  draft 
exempt,  26,  college  radio  degree.  Pre- 
sently employed  at  5  kw  net  affiliate. 
Want  good  future  with  clean  opera- 
tion. Good  references.  Available  soon. 
Will  accept  top  iob.  Tape  available. 
Box  115R,  BROADCASTING  .  TELE- 
CASTING^  

Announcer-engineer.  First  phone.  Ex- 
perienced. Mature  pleasant  voice.  Draft 
exempt.  Will  travel.  Tape  available. 
Box  116R,  BROADCASTING  •  TELE- 
CASTING.  

Bay  area  .  .  .  preferred.  News,  rewrite, 
comment,  interviews.  Ten  years  in 
radio  plus  much  other  experience  has 
prepared  me  for  the  big  job  with  large 
or  small  station.  Tapes,  platters  and 
scripts  ready  for  audition.  Now  in 
Denver,  prefer  San  Francisco  or  in  or 
near  Bay  Area.  Box  121R,  BROAD- 
CASTING .  TELECASTING. 

Two  years  experience,  employed,  de- 
sires change.  Have  third  class  permit. 
Box  128R,  BROADCASTING  •  TELE- 
CASTING.  

Sportscaster  seeks  return.  Accent  on 
football,  basketball.  Good  sports  back- 
ground. Presently  in  responsible  pub- 
licity position  with  top  movie  com- 
pany. Interested  sports/added  duties 
job.  Disc  available.  Box  129R,  BROAD- 
CASTING   .  TELECASTING. 

University  graduate  in  radio  wants 
opening  with  a  future.  Experienced  in 
play-by-play  of  major  sports,  news 
gathering  and  casting,  running  combo, 
general  staff  announcing.  Box  133R, 
BROADCASTING  .  TELECASTING. 

Announcer,  3%  years  experience.  Want 
permanance,  opportunity,  with  future. 
Ambitious.  4-F.  Tape,  photo,  data,  re- 
ferences. Box  135R,  BROADCASTING 
.  TELECASTING. 

It's  not  Thanksgiving,  but  let's  talk 
turkey!  Experienced  announcer  desires 
re-locate  Midwest.  Looking  for  good 
future  with  right  station.  Family.  Box 
136R,  BROADCASTING  •  TELECAST- 
ING. 

Combination  man — experienced  DJ  an- 
nouncer with  first  class  license  wants 
immediate  position.  Florida  preferred 
but  consider  all.  Box  139R,  BROAD- 
CASTING   .  TELECASTING. 


Situations  Wanted  (Cont'd) 

Sportscaster  desires  change.  Seeking 
progressive  sportsminded  station. 
Strong  newscaster  and  DJ.  Married, 
first  phone.  Box  140R,  BROADCAST- 
ING  .  TELECASTING.  

Announcer,  young,  graduate  NBC  in- 
stitute, Columbia  University.  Wide 
knowledge  music,  Languages,  sports. 
Box  149R,  BROADCASTING  •  TELE- 
CASTING^  

Announcer,  brief  but  varied  experi- 
ence. Draft  exempt,  single,  willing  t6 
travel.  Box  152R,  BROADCASTING  . 
TELECASTING.  

News  -  deejay  -  announcer.  Available 
August  30th.  Minimum  $70.  Bill  Dillner, 
WCNT,  Centralia,  Illinois. 

Outstanding  play-by-play  sportscasters 
and  sports  directors  available  for  refer- 
ral. Howard  S.  Frazier,  708  Bond  Build- 
ing,  Washington,  D.  C. 
Two  years  announcing.  Copywriter, 
also  staff  pianist,  arrange.  Married. 
Steady,  excellent  reference.  Charles 
Lord,   510   Moro,   Manhattan,  Kansas, 

after  6:00  P.M.  

Staff.  Two  years.  Good  morning  man. 
Board.  Prefer  larger  city.  Don  Zamen- 
ski,    126Vz    E.    Water   St.,  Chillicothe, 

Ohio.  

Hillbilly  announcer,  deep  voice,  plenty 
experience,  draft  exempt,  anywhere, 
telephone  705  W,  Morganton,  N.  C. 

Technical 

Shirtsleeve  engineer  with  degree  and 
12  years  experience  is  looking  around. 
Box  941P,  BROADCASTING  .  TELE- 
CASTING^  

Operator.  First  class,  ten  years  expe- 
rience, desires  West  coast  position 
studio  or  transmitter.  Box  53R, 
BROADCASTING  .  TELECASTING. 

Five  years  transmitter  and  control  room 
experience  at  250  w  and  5  kw  AM. 
Ready  for  advancement,  radio  or  tele- 
vision. College  and  radio  school  grad- 
uate. Reliable.  Married,  one  child.  Car, 
will  travel.  Now  employed.  Can  ar- 
range interview  in  east  or  south.  Box 
80R,  BROADCASTING  .  TELECAST- 
ING^  

Experienced,  qualified  graduate  engi- 
neer, new  construction  only.  Presently 
located  Virginia.  Box  83R,  BROAD- 
CASTING  .  TELECASTING.  

Have  first  phone.  Want  job  as  engineer 
or  combo;  experience  limited.  Box  88R, 
BROADCASTING  .  TELECASTING. 

Engineer  -  announcer  5  years.  First 
phone;  ham.  English-Speech  B.A. 
Family;  car;  veteran.  Want  university 
proximity  for  completition  of  M.A. 
Box  97R,  BROADCASTING  .  TELE- 
CASTING.  

First  class  radio,  telephone  operator 
with  year  and  half  studio  and  trans- 
mitter experience.  Looking  for  posi- 
tion leading  to  chief  engineer.  Perma- 
nent. Box  108R,  BROADCASTING  • 
TELECASTING.  

SRT  graduate  seeking  position  as 
studio  technician.  Has  knowledge  of 
TV  servicing  and  some  knowledge  of 
film  and  movie  cameras.  Veteran,  photo 
on  request.  Box  114R,  BROADCAST- 

ING  .  TELECASTING.  

First  phone — no  station  experience. 
Technical  school  graduate.  Will  travel. 
Box  117R,  BROADCASTING  •  TELE- 
CASTING^  

First  phone — no  station  experience. 
Draft  exempt — seeking  permanent  posi- 
tion. Box  118R,  BROADCASTING  . 
TELECASTING. 


Situations  Wanted  (Cont'd) 

TV-AM-FM,  maintenance,  installation. 
Four  years  experience.  Co-operative, 
dependable.  Looking.  Box  138R, 
BROADCASTING  .  TELECASTING. 
Engineer,  8  years  first  class  license. 
Experienced  AM  and  FM,  desires  trans- 
mitter job.  Can  run  remotes,  tape 
recorders.  49  years  of  age.  Available 
at  once.    Box  145R,  BROADCASTING 

.  TELECASTING.  

First  phone,  graduate  technical  school. 
No  commercial  experience.  Will  travel. 
Box  150R,  BROADCASTING  •  TELE- 

CASTING.  

First  phone,  no  station  experience — 
technical  school  graduate.  H.  J.  Coul- 
tas,  106-07  Flatlands  Avenue,  Brooklyn 

36,  N.  Y.  

Engineers-Combo  men.  School  has 
competent  graduates,  all  with  first 
phone.  Contact  Henry  Kurn  Electronic 
School,   1342  Cahuenga,  Hollywood  28, 

California.  

First  phone,  combo  man,  experienced, 
married.  Available  September  7th.  624 

Grant  St.  Gary,  Indiana.  

Washington,  D.  C:  Licensed,  engineer- 
ing     degree;     AM,     TV  experience. 

TEmple  4741,  mornings.  

Experienced  engineer,  first  phone  li- 
cense,  28,  single.  Walter  M.  Dahlberg, 
502  N.  21st  Street,  Superior,  Wisconsin. 

Production-Programming ,  Others 
News    editor,    six    years  experience, 
wants  job  in  larger  market.  Strong  on 
local  news  coverage.  Competent  broad- 
caster. Write  Box  82R,  BROADCAST- 

ING  .  TELECASTING.  

News  director,  major  market  experi- 
ence. Emphasis  on  local  news  cover- 
age.    Box    94R,    BROADCASTING  . 

TELECASTING.  

Combination  continuity  and  music.  4 
years  writing  program  copy,  music  and 
otherwise.  Wide  music  programming 
and  library  experience.  Veteran,  draft 
exempt.    Box    96R,  BROADCASTING 

.  TELECASTING.  

Discharged  public  relations  officer — 14 
years  commercial  radio — announcing, 
writing,  selling,  news,  play-by-play, 
two  years  on  Mutual.  Want  small, 
medium  southern  city.  Programming, 
news  or  top  announcing  job.  Fishing 
or  hunting  essential.  $350  base.  Avail- 
able at  once.  Box  100R,  BROADCAST- 

ING  .  TELECASTING.  

Presently  employed  as  combo,  program 
director  and  office  manager.  Seeking 
job  with  future.  $85  week  minimum. 
Four  years  experience.  Other  quali- 
fications on  request.  Midwest  preferred. 
Box  106R,  BROADCASTING  .  TELE- 
CASTING^  

(Continued  on  next  page) 


DISC  JOCKEY  WANTED 

Experienced.  Advise  previous  ex- 
perience, present  salary,  salary 
expected  and  when  available. 
Must  be  able  to  put  on  a  person- 
ality show  and  be  able  to  sell. 
Send  audition,  small  photo  and 
any  other  pertinent  information. 
All  replies  confidential.  Roger  G. 
Burke,  WAKR,  Akron,  Ohio. 


I  WANT  AN  A-l  MANAGER 

FOR  WNOE,  my  station 
in  New  Orleans,  which  is  50,000  watt  daytime 
and  5,000  watt  nighttime.  My  former  manager, 
who  has  been  with  me  for  fourteen  years,  is 
leaving  to  take  charge  of  his  own  station.  An 
excellent  opportunity  for  the  right  man.  Give 
complete  qualifications.  Starting  salary  will  be 
$1000.00  per  month.  Write  James  A.  Noe,  Monroe, 
Louisiana,  if  you  are  interested. 


Situations  Wanted  (Cont'd) 

Young  radio-TV  producer-director- 
actor-announcer,  with  four  years  com- 
petent thorough  experience,  desires 
position  with  future.  Married,  no  chil- 
dren, will  travel,  but  prefer  Chicago  or 
vicinity.  Sober,  industrious,  reliable. 
Available  immediately  for  personal  in- 
terview.   Box  148R,  BROADCASTING 

.  TELECASTING.  

Five  years  experience,  sport  director, 
program  director,  experienced  all 
phases  sports  and  operation.  Excellent 
references.  Draft  exempt.  Contact  Box 
151R,  BROADCASTING  .  TELECAST- 


For  Sale  (Cont'd) 


Help  Wanted 


Television 


Announcers 


TV  opportunity  wanted.  Have  four 
solid  years  radio  announcing,  produc- 
tion and  master  ceremonies  experience. 
First  phone.  32,  excellent  references, 
now  employed.  Box  89R,  BROAD- 
CASTING •  TELECASTING. 


Technical 


TV  studio  technician — Recent  graduate 
TV  Workshop  N.  Y.  all  phases  of  studio 
operations,  2nd  phone,  some  experience, 
electronics  background,  will  relocate. 
Box  104R,  BROADCASTING  .  TELE- 
CASTING^  

Three  years  experience.  Desire  posi- 
tion chief  small  town  TV  station.. 
Northeast.  Reliable.  Box  137R,  BROAD- 
CASTING  •  TELECASTING.  

Production-Programming,  others 

TV  studio  technician — workshop  grad- 
uate,  all  phases,  college,  will  travel. 
Box  147R,  BROADCASTING  .  TELE- 
CASTING.  

Going  tevelision?  May  I  help?  4  years 
army  training;  film,  library,  timing, 
editing,  projector  work.  Hobby:  movies; 
if  planning  local  film  commercials 
and/or  newsreels.  Skilled  electronics 
worker,  very  enthusiastic  about  help- 
ing installation.  6  years  announcing, 
all  types,  deep  voice.  Tapes,  discs, 
portfolio  available.  Appreciate  secure 
future.  Box  141R,  BROADCASTING  . 
TELECASTING.  

For  Sale 

Stations 

Rocky  Mountain  station.  No  competi- 
tion. Affiliated.  250  w.  Volume  over 
$65,000  year.  Priced  to  sell.  Box  76R, 
BROADCASTING  .  TELECASTING. 
Illness  forces  sale  controlling  interest 
Iowa  single  market  station;  new  build- 
ing, equipment— $37,500.  Box  123R, 
BROADCASTING  .  TELECASTING. 

Independent  Rocky  Mountain  240  w. 
No  competition,  no  danger  of  tele- 
vision. Worth  the  money.  Box  125R, 
BROADCASTING  .  TELECASTING. 

Full  Time  Mutual,  single  station  mar- 
ket, 10  acres  modern  air  conditioned 
building.  Finest  equipment.  Efficient 
engineer.  Owner  making  money.  Rich 
area.  Growing.  Have  other  radio 
interests.  $80,000  terms.  Box  154R, 
BROADCASTING  .  TELECASTING. 

Equipment,  etc. 

For  Sale— Western  Electric  106B  1  kw 
transmitter.  $800.00.  Box  102R,  BROAD- 
CASTING  .  TELECASTING.  

For  quick  sale.  3  kw  General  Electric 
FM  transmitter,  General  Electric  FM 
frequency  and  modulation  monitor  — 
like  new.  Box  120R,  BROADCASTING  . 
TELECASTING. 


Complete  equipment  for  250  watt  sta- 
tion, including  transmitter,  monitors, 
limiter,  console,  turntables,  tower  and 
associated  equipment.  Bargain.  KSYL, 
Alexandria,  Louisiana. 

RCA  BTF  -  lc  grounded  grid  FM 
transmitter  1  kw  complete  set  of  tubes 
plus  spare  set,  frequency  range  88  to 
108  megacycles.  One  Andrew  multi- 
Vantenna  1.6  gain.  Also  transmission 
line  monitor  and  harmonic  filter  RCA 
series  MT-28155.  Best  offer.  WDHN, 
New  Brunswick,  N.  J. 

Three  Western  Electric  109A  repro- 
ducing groups  with  extra  9A  head. 
Just  removed  from  service.  Best  cash 
offer  for  all  or  part.  Will  swap  for 
pre-amps.    KAY,  Glasgow,  Ky. 


Salesman 


Wanted  to  Buy 


Stations 


Former  station  owner  desires  purchase 
or  control  small  station.  Send  com- 
plete details  including  price.  Box 
122R,  BROADCASTING  .  TELECAST- 
ING. 


Equipment,  etc. 


Wanted — 1  kw  AM  transmitter,  state 
model  and  price.  Box  98R,  BROAD- 
CASTING .  TELECASTING. 

Individual  wants  to  purchase  com- 
plete used  equipment  for  250  watt 
AM  .  .  .  mikes  through  tower.  Pre- 
fer package  deal  from  defunct  or  in- 
creased power  station.  Write  fully 
Box  103R,  BROADCASTING  .  TELE- 
CASTING. 

Wanted  immediately — 8  ring  Collins 
FM  antenna  mounted  on  l5,'a"  line  for 
96.9  mtg.  One  kw  AM  transmitter. 
Station  in  Alabama.  Box  105R, 
BROADCASTING  .  TELECASTING. 

Planning  to  build  250  watt  AM  station. 
Will  need  all  necessary  equipment. 
What  do  you  have — and  price?  Box 
110R,  BROADCASTING  .  TELECAST- 
ING. 

All  or  any  part  of  used  equipment  for 
1000  watt  station.  Let  us  know  what 
you  have  to  offer.  Write  Box  142R, 
BROADCASTING  •  TELECASTING. 

Good  used  5  kw  115-230  v  power  plant. 
Please  contact  Chief  Engineer,  WBCK, 
Battle  Creek,  Michigan. 

170  ft.  tower,  equipment,  etc,  for  new 
250  watter.  Manager,  WTWN,  St. 
Johnsbury,  Vermont. 

AM  transmitter  late  model  5kw,  moni- 
tors and  console  and  350'  tower.  MISS- 
LOU,  INC.,  Box  228,  Bogalusa,  La. 

Miscellaneous 


Commercial  crystals  and  new  or  re- 
placement broadcast  crystals  for  Bliley, 
Western  Electric,  RCA  holders,  etc., 
fastest  service.  Also  monitor  and  fre- 
quency measuring  service.  Eidson  Elec- 
tronic Co.,  Temple,  Texas,  phone  3-3901. 

FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 


Radio  Station  and  Newspaper 

Appraisals 

Tax,  estate  and  many  other  personal  problems  create 
the  need  for  an  independent  appraisal.  Extensive  experi- 
ence and  a  national  organization  enable  Blackburn-Ham- 
ilton Company  to  make  accurate,  authoritative  appraisals 
in  minimum  time. 

Appraisals  •  Negotiations  •  Financing 

BLACKBURN -HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
Junes  W.  Blackburn 
Washington  Bide. 
Sterling  4341-2 


CHICAGO 
Bay  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


...............  immmineaajj 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montcomery  St. 
Exbrook  2-5672 

mini  »  t 


SALES  MANAGER  WANTED 


Immediate  opening  for  sales  manager  of  proven 
ability  in  radio  who  wants  to  expand  his  potential 
by  joining  organization  which  is  successfully 
operating  NBC  affiliated  radio  and  television 
stations  in  fast-growing  western  metropolitan 
market.  Must  have  complete  knowledge  of  both 
national  and  local  sales,  together  with  record  of 
successful  selling,  as  position  calls  for  outside 
sales  work  half-time.  Earning  potential  limited 
only  by  individual's  ability  and  capacity.  Give 
qualifications  and  experience  in  detail  along  with 
photo.  All  applications  confidential. 
BOX  I43R.  BROADCASTING  .  TELECASTING 


Announcers 


WANTED  AT  ONCE! 

Additions  to  Staff 
1    News   and   Sports  Announcer — strong 
on  news. 

1    Staff  Announcer 

State  age,  family,  experience  and  salary. 
Do  not  apply  unless  you  want  to  work 
in  a  beautiful  small  town  in  the  Blue 
Ridge  foothills. 

WKBC  North  Carolina 

North  Wilkesboro 


COMBINATION  MAN 

First  phone.  Excellent  position 
with    outstanding  indpendent. 
Send  audition  to 

W  N  0  R 

NORFOLK,  VIRGINIA 


Employment  Service 


WANT    A    GOOD  EXECUTIVE? 

Competent,  reliable  General, 
Commercial  and  Program  Man- 
agers: Chief  Engineers,  Disc 
Jockeys,  Sportscasters,  other 
specialists.  Tell  us  your  needs 
today.  Delays  are  costly. 

Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
J08^Bond  P'_dg-^  Washington  5    D  C 


AVAILABLE  NOW 
ONE  OF  AMERICA'S  TRULY  OUTSTANDING 
RADIO   AND   TV  SPORTSCASTERS 

15  MAJOR  ANNOUNCING  TROPHIES 

4    NATIONAL  AWARDS 

10  PROMINENT  SPONSORS 

16  YEARS  EXPERIENCE 

MORE  THAN  4000  PLAY-BY-PLAY  EVENTS 
BASEBALL  FOOTBALL  BASKETBALL  HOCKEY 

BROCHURE  ON  REQUEST 
ADDRESS: 

BOX   I55R,   BROADCASTING  .  TELECASTING 


POWER  INCREASE 

Initial  Grant  Made  To  KWBR 

FCC  Hearing  Examiner  J.  D.  Bond 
last  week  issued  an  initial  decision 
looking  toward  grant  of  the  appli- 
cation of  KWBR  Oakland,  Calif., 
to  increase  power  from  1  kw  to  5 
kw  during  the  daytime.  KWBR 
would  retain  its  1  kw  for  nighttime 
use. 

Mr.  Bond  issued  his  decision  sub- 
ject to  the  condition  that  satisfac- 
tory adjustment  be  made  to  all 
reasonable  complaints  of  blanket 
area  interference.  S.  W.  Warner 
and  E.  N.  Warner  comprise  the 
firm  of  Warner  Bros.,  licensee  of 
KWBR. 


FILM  PROBE 

Suit  Termed  'Menace' 

LOS  ANGELES  City  Council  gotfef 
into  the  act  last  week  when  it 
branded  as  a  "menace"  the  Justice 
Dept.'s  suit  to  force  release  of 
16mm  feature  films  to  television 
[B*T,  July  28,  et  seq.]. 

The  council  unanimously  adopted, 
a  resolution  Aug.  18  which  termedf" 
the  federal  suit  "a  bureaucratic 
decree,  unheard  of  outside  a  dicta 
tor  country."    In  introducing  thf 
resolution,  Councilman  Ed  J.  Da\ 
enport    declared,    "Sober  minded 
thinkers  in  the  TV  industry  are 
likewise  appalled  by  this  move." 

Meanwhile,  the  12  motion  pic- 
ture producing  and  exhibiting 
firms,  named  as  defendants,  con 
tinued  to  plan  strategy  to  fight  thejj 
suit.  Defendants  are  to  file  an 
answer  to  the  suit  in  Los  Angeles 
Oct.  20. 


ALLEN  PRODUCES 


New  'Capitol'  Series 


in 


hoi 


INITIAL  production  of  a  new  TV  m 
series,  Capitol  Ideas,  featuring  in-; 
terviews  with  leading  government  1 1 
authorities,    was  announced 
Washington  last  week. 

The  series  has  been  completed^ 
by  Robert  S.  Allen,  former  mem-  |al 
ber  of  the  Pearson-Allen  syndicat- 
ed news  columnist  team.  Programs  - 
make   use    of   "on-the-spot"  film 
clips,    with    Mr.    Allen    handling  >u 
commentary.  Format  was  devised 
by  Al  Kane,  Philadelphia  producer  re 
associated    with  radio-TV-movies 
the  past  11  years.  First  interview  5 
dealt  with  prices,  wages  and  rents 
with   an   interview  of   Roger  L 
Putnam,    Economic    Stabilization  K> 
Agency  director. 
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TV  SET  CREDIT 


Meek  Sees  Tightening 

INSTALLMENT  credit  on  pur 
chases  of  TV  receivers  and  appli 
ances  is  tightening  up  with  re 
sultant  higher  down  payments  and 
shorter  maturity  payments,  Meek 
Television  Inc.  reported  last  Tues-  jj 
day. 

The  Meek  branch  of  Scott  Radio 
Labs  made  a  city-by-city  study, 
reporting  varying  conditions.  John 
S.  Meek,  its  president,  said  that 
banks  and  lending  institutions  are 
requiring  better  credit  ratings  by 
buyers,  and  that  the  government 
may  ask  Congress  to  reinstate 
Regulation  W. 
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UTC  Acq  uires  Rights 

UNITY    Television    Corp.,    New!  ,t 
York,  announced  last  week  it  had  v 
acquired  TV  distribution  rights  to 
three  new  features:  "They  Were 
Sisters,"  A.  J.  Arthur  Rank  pro- 
duction   starring    James  Mason; 
"Mystery  Junction,"  starring  Syd- 
ney Thafler  and  Barbara  Murray, 
and  "Knights  Without  Armor,"  an 
Alexander  Korda  production  star- 
ring Robert  Donat  and  Marlenefi- 
Dietrich. 
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FCC  Actions 

<     (Continued  from  page  83) 

Sphraim,  Utah;  KTTV  (TV)  Los  An- 
geles. 

License  Cancelled 
J  WMOR  (FM)  Chicago— By  letter,  in- 
ormed  receiver  in  bankruptcy  for  li- 
:ensee  that  license  of  WMOR  is  can- 
celled and  call  letters  deleted.  Station 
las  not  been  operated  for  period  of 
(|nore  than  five  months.  Receiver  in 
bankruptcy  stated  he  did  not  intend 
Jo  operate  station  or  to  assign  license 
o  third  party. 


\ugust  21  Decisions 


BY  COMMISSION  EN  BANC 
v  Advised  of  Hearing 

KGPH  Flagstaff,  Ariz. — Is  being  ad- 
rised  that  application  to  change  fa- 
cilities from  1230  kc  250  w-unl.  to  630 
h:c,  1  kw-LS,  250  w  N  raises  ques- 
5  ions  of  interference  to  KVOD  Denver, 
f'-ol.,  and  KOH  Reno,  Nev.,  and  other 
,j  echnical  questions,  and  indicates  ne- 

essity  of  hearing. 
2  Guthrie  Bcstg.  Co.,  Guthrie,  Okla.— 
s  being  advised  that  application  for 
lew  AM  on  1490  kc  250  w-D  raises 
[uestions  of  interference  to  KVWC 
Ternon,  Tex.,  and  KBIX  Muskogee, 
)kla.,  and  indicates  necessity  of  hear- 
ng. 

Martin  County  Bcstg.  Co.,  Stuart,  Fla. 

-Is  being  advised  that  application  for 
lew  AM  on  1450  kc  250  w-unl.  raises 
i'luestions  of  interference  to  WWPB 
Jiami,  Fla.,  and  indicates  necessity  of 
tearing. 

Clinton  Radio  Adv.  Co.,  Clinton, 
!.  C. — Is  being  advised  that  applica- 
ion  for  new  AM  on  600  kc  500  w-D 
aises  question  of  interference  to 
VSJS  Winston-Salem,  N.  C,  and  indi- 
ates  necessity  of  hearing. 

Prosperity  Land  Bcstg.  Co.,  Level- 
and,  Tex. — Is  being  advised  that  ap- 
ilication  for  new  AM  on  580  kc  500 
/-D,  raises  questions  of  interference 
o  KSAC  Manhattan,  Kan.,  and  WIBW 
?opeka,  Kan.,  and  of  compliance  with 
iec.  3.55,  and  indicates  necessity  of 
tearing. 

Darlington    Bcstg.    Co.,  Darlington, 

i.  C. — Is  being  advised  that  applica- 
ion  for  new  AM  on  590  kc  500  w-D, 
aises  questions  of  interference  to 
VGTM    Wilson,    N.    C,    and  WAYS 

-  Charlotte,  N.  C.  and  indicates  neces- 

7  ity  of  hearing. 


Modification  of  License 


KCBQ  San  Diego,  Calif. — Granted 
lod.  license  to  use  non-DA-D  subject 
IB  applicant  satisfying  legitimate  com- 
laints  of  blanket  interference  occur- 
ing  within  the  250  mv/ra  contour. 

AM— 920  kc 

WBBB  Burlington,  N.  C— Granted 
«iod.  CP  to  increase  power  from  1  kw 
[a  5  kw,  subject  to  applicant  satisfying 
jgitimate  complaints  of  blanket  inter - 
srence  occurring  within  the  250  mv/m 
l-^iontour. 


Remain  Silent 
KWIN  Ashland,  Ore.— Granted  auth- 
rity  to  remain  silent  for  period  of  30 
ays  from  Aug.  11,  pending  reorgani- 
I  vtion.  Station  not  to  resume  broad- 
I  asting  without  Commission  approval 
jo  pi    control  is  transferred. 

AM— 1000  kc 
KTOK  Oklahoma  City,  Okla.— Grant- 
i  CP  to  increase  power  from  1  kw-N 
)  5  kw-N  on  1000  kc,  with  5  kw-D. 


Extension  of  STA 

WFMN  (FM)  New  York— Granted 
^tension  of  STA  for  period  ending 
eb.  1,  1953,  to  suspend  regular  broad- 
ist  service  of  WFMN  and  to  operate 
lass  I  Experimental  station  KE2XCC 
sing  its  regularly  licensed  equipment, 
>wer  and  emission  on  the  additional 
equency  of  93.1  mc  for  providing 
M  program  service  and  to  rebroad- 
ist  over  station  KE2XCC  transmis- 
ons  of  WJLK-FM  Asbury  Park,  N. 
,  WGPA-FM  Bethlehem,  Pa.,  and 
NYC-FM  New  York. 


fCC  roundup 

New  Grants,  Transfers,  Changes,  Applications 


box  score 


SUMMARY   THROUGH   A'JG.  21 


FM  Stations 
TV  Stations 


Appls. 

In 

On  Air 

Licensed 

CPs 

Pending 

Hearing 

2,353 

2,332 

125 

322 

211 

635 

582 

73 

19 

8 

109 

97 

51 

773* 

114 

*  Filed  since  April  14. 

(Also  see  Actions  of  the  FCC,  Page  82.) 


For  Television  Grants  and 
Applications,   See  Page  58. 


ugust  21  Applications  .  .  . 

ACCEPTED    FOR  FILING 
Renewal  of  License 
Following   stations   request  renewal 
license: 

KIFN  Phoenix,  Ariz.;  WCBD  Chi- 
go;  KIOA  Des  Moines;  WSON  Hen- 
;rson,  Ky.;  WWEZ  New  Orleans; 
SKY  Dallas;  KPAN  Hereford,  Tex.; 
LOK  Lima,  Ohio. 

ROADCASTING    •  Telecasting 


Docket  Actions  .  .  . 

FINAL  DECISIONS 

WVOP  Vidalia,  Ga.— Vidalia  Bcstg. 
Co.  FCC  granted  application  to  change 
to  970  kc,  1  kw  daytime,  from  1450  kc, 
250  w  fulltime.  Decision  Aug.  18. 

KCOG  Centerville,  Iowa— Centerville 

Bcstg.  Co.  FCC  adopted  initial  decision 
which  denied  application  to  increase 
power  to  250  w  from  100  w  on  1400  kc 
fulltime  [FCC  Roundup,  B.T,  July  7]. 
Decision  Aug.  18. 

OPINION  AND  ORDER 

Foley,  Ala.  —  Alabama-Gulf  Radio. 
FCC  denied  petition  which  requested 
severance  from  consolidated  proceed- 
ing and  grant  of  new  AM  station  on 
1310  kc,  1  kw  daytime.  Application  has 
been  heard  in  consolidated  proceed- 
ing with  applications  of  Gulf  Beaches 
Bcstg.  Co.,  seeking  new  AM  station 
on  1310  kc  with  1  kw  daytime,  and 
WEBK  Tampa,  Fla.,  requesting  change 
to  1300  kc,  1  kw  daytime,  from  1590 
kc  1  kw  daytime.  Memorandum  opin- 
ion and  order  Aug.  18. 

INITIAL  DECISIONS 

KWBR  Oakland  Calif.— Warner  Bros. 

Hearing  Examiner  J.  D.  Bond  issued 
initial  decision  looking  towards  grant 
of  application  for  daytime  power  in- 
crease to  5  kw  from  1  kw  on  1310  kc, 
subject  to  condition  that  station  shall 
make  satisfactory  adjustment  of  all 
reasonable  complaints  of  blanket  area 
interference.  [Warner  Bros,  has  bought 
KAFP  Petaluma,  Calif.;  see  FCC 
Roundup,  B.T,  Aug.  18.]  Initial  de- 
cision Aug.  19. 


Non-Docket  Actions  .  .  . 

AM  GRANTS 

Montgomery,  Ala.  —  The  Southland 
Bcstg.     Co.     of     Montgomery,  Ala. 

Granted  950  kc,  500  w  daytime,  antenna 
240  ft.;  engineering  condition.  Esti- 
mated construction  cost  $17,372,  first 
year  operating  cost  $20,000,  revenue 
$30,000.  Principals  include  equal  (50%) 
partners  Grover  Wise,  owner  of  West 
End  Theatre,  Birmingham,  and  Ralph 
M.  Allgood,  announcer  at  WJJJ  Mont- 
gomery, Ala.  Filed  Sept.  6,  1951;  grant- 
ed Aug.  21,  1952. 

Cocoa,  Fla.  —  Brevard  Bcstg.  Co. 
Granted  860  kc,  250  w  daytime,  an- 
tenna 250  ft.;  engineering  condition. 
Estimated  construction  cost  $15,700, 
first  year  operating  cost  $26,800,  reve- 
nue $42,848.  Principals  include  general 
partners  W.  D.  Wilson  (22  2/9%),  part- 
ner in  Titusville  (Fla.)  law  firm  of 
Crofton,  Wilson  &  Brewer;  Seay  Dor- 
many  Wilson  (22  2/9%),  no  business 
interests;  Davis  E.  Wilson  (22  2/9%), 
chief  engineer  of  WDLP  Panama  City, 
Fla.  (son  of  W.  D.  Wilson);  Emerson 
W.  Browne  (16  2/3%),  chief  engineer 
of  WTRR  Sanford,  Fla.,  and  Sarah  A. 
Browne  (16  2/3%),  long  distance  tele- 
phone operator  for  Southern  Bell  Tele- 
phone Co.  from  1941  to  1951.  Filed  Aug. 
28,  1951;  granted  Aug.  21,  1952. 

Lovington,  N.  M. — Prosperity  Land 
Bcstg.  Co.  Granted  1050  kc,  250  w 
daytime,  antenna  227  ft.;  engineering 
condition.  Estimated  construction  cost 
$19,250,  first  year  operating  cost  $30,000, 
revenue    $40,000.     Principals  include 


equal  (50%)  partners  David  R.  Worley, 
general  manager  of  KTFY  Brownfield, 
Tex.,  and  25%  owner  of  New  Frontier 
Bcstg.  Co.,  which  is  applicant  for  new 
AM  station  in  Seminole,  Tex.,  and 
Bruce  C.  Zorns,  vice  president  and 
minority  stockholder  of  Brownfield 
State  Bank  &  Trust  Co.,  Brownfield, 
and  Yoakum  County  State  Bank,  Den- 
ver City,  Tex.  Grantee  also  is  appli- 
cant for  new  AM  station  in  Levelland, 
Tex.  Filed  Aug.  13,  1951;  granted  Aug. 
21,  1952. 

Fairmont,  N.  C. — Carolinas  Bcstg. 
Co.  Granted  860  kc,  1  kw  daytime,  an- 
tenna 251  ft.;  engineering  condition. 
Estimated  construction  cost  $16,275, 
first  year  operating  cost  $24,000,  reve- 
nue $36,000.  Principals  include  Presi- 
dent W.  V.  Morgan  (50%),  owner  and 
^enpral  manager  of  Morgan  Motor  Co., 
Raeford,  N.  C;  Secretary  Treasurer 
W.  D.  Harris  (47V2%),  territory  man- 
ager 1949-1950  for  General  Tire  &  Rub- 
ber Co.  (auto  tires  and  supplies),  and 
Anne  P.  Harris  (2>/2%),  wife  of  W.  D. 
Harris.  Filed  Aug.  1,  1951;  granted  Aug. 
21,  1952. 

Franklin.  Tenn.  —  The  Williamson 
County  Bcstg.  Co.  Granted  950  kc,  1 
kw  daytime,  antenna  240  ft.;  engi- 
neering condition.  Estimated  construc- 
tion cost  $17,950,  first  year  operating 
cost  $25,000,  revenue  $30,000.  Princi- 
pals include  President  William  R. 
Ormes  (16%%),  newspaper  reporter 
for  Nashville  (Tenn.)  Banner;  Secre- 
tary-Treasurer Corinne  G.  Channell 
(subscriber  to  78  shares  out  of  total 
of  166  shares  of  common  stock),  man- 
ager and  V3  owner  of  Gordon  Farm, 
Franklin,  and  Ann  R.  Ormes  (831//3%), 
owner  of  Ormes  Farm,  Franklin.  Filed 
May  2,  1951;  granted  Aug.  21,  1952. 
[Simultaneously  with  this  grant,  FCC 
denied  petition  of  WGTA  Summerville, 
Ga.,  to  designate  The  Williamson 
County  Bcstg.  Co.  application  for  hear- 
ing.] 

FM  GRANT 

Salt  Lake  City,  Utah — Utah  Bcstg.  & 
Television  Co.  (KUTA).  Granted  97.1 
mc  (Ch.  246),  ERP  23.5  kw,  antenna 
height  above  average  terrain  minus 
191  ft.,  above  ground  325  ft.;  condi- 
tions. Estimated  construction  cost  $5,- 
000,  first  year  operating  cost  $10,000, 
revenue  $10,000.  Principals  include 
partners  Frank  C.  Carman,  David  G. 
Smith,  Grant  R.  Wrathall  and  Edna  C. 
McCrea.  Filed  July  1,  1952;  granted 
Aug.  21,  1952. 


TRANSFER  GRANTS 

KTHS  Hot  Springs,  Ark.— Granted 
transfer  of  control  from  Wilson  Ewing, 
et  al.,  co-executors  of  estate  of  John 
D.  Ewing,  deceased,  to  William  H. 
Bronson,  voting  trustee  (John  D.  Ewing 
was  voting  trustee).   Granted  Aug.  20. 

KCSB  San  Bernardino,  Calif. — Grant- 
ed assignment  of  license  to  F.  P. 
D'Angelo  from  Essie  Brinkley  West  for 
$50,000.  Mr.  D'Angelo  is  owner  of  F.  P. 
D'Angelo  Advertising  Agency,  North 
Hollywood,  Calif.    Granted  Aug.  20. 

KWKH  Shreveport,  La.  —  Granted 
transfer  of  control  from  Wilson  Ewing, 
et  al.,  co-executors  of  estate  of  John 
D.  Ewing,  deceased,  to  William  H. 
Bronson,  voting  trustee  (John  D. 
Ewing  was  voting  trustee).  Granted 
Aug.  20. 

WATG  -  AM  -  FM    Ashland,    Ohio  — 

Granted  assignment  of  license  from 
Robert  M.  Beer  and  Fred  Koehl,  ad- 
ministrator of  estate  of  Edgar  Koehl, 
deceased,  to  The  Ashland  Printing  & 
Bcstg.  Co.  No  monetary  consideration. 
Granted  Aug.  20. 

WJMO  Cleveland,  Ohio— Granted  as- 
signment of  license  to  United  Bcstg. 
Co.  of  Ohio  Inc.,  of  which  Richard 
Eaton  is  sole  stockholder,  for  $100,000 
plus  amount  equal  to  amount  of  net 
current  assets  in  excess  of  $50,000  re- 
ported in  balance  sheet  as  of  account- 
ing date.  Mr.  Eaton  is  licensee  of 
WOOK  Washington,  WANT  Richmond, 
Va.,  WSID  Baltimore,  Md.,  WARK 
Hagerstown,  Md.,  WINX  Rockville,  Md., 
and  applicant  for  new  TV  station  in 
Hagerstown  [TV  Applications,  B.T, 
June  23].   Granted  Aug.  20. 

WLEU7AM-FM  Erie,  Pa.  —  Granted 
assignment  of  license  from  WLEU 
Bcstg.  Corp.  to  Commodore  Perry 
Bcstg.  Services  Inc.  for  $75,000.  Princi- 
pals in  assignee  include  President  Dr. 
Perry  D.  Cook  (25%),  50%  owner  of  The 
Perry  D.  Cook  Chiropractic  Clinics  in 
Meadville,  Pa.,  and  Sharon,  Pa.,  and 
25%  owner  of  The  Perry  D.  Cook  Chiro- 
practic Clinic  in  Newcastle,  Pa.;  Exec- 
utive Vice  President  Hoyt  H.  Stout 
(25%),  chief  engineer  of  WMGW 
Meadville,  Pa.;  Vice  President  Dr. 
Perry  D.  Cook  Jr.  (25%),  50%  owner  of 
The  Perry  D.  Cook  Chiropractic  Clinic 
in  Newcastle,  Pa.;  Vice  President  Row- 
land B.  Mahany  (12V2%),  city  solicitor, 
Titusville,  Pa.,  and  Secretary-Treas- 
urer Owen  K.  Murphy  (121/2%),  presi- 
dent and  51%  owner  of  Niagara  Mfg. 
&  Dist.  Corp.  (therapy  and  massage 
equipment),  Adamsville,  Pa.  Granted 
Aug.  20. 

WAPO  Chattanooga,  Tenn. — Granted 
assignment  of  license  from  Ramon  G. 
Patterson  and  Louise  Patterson  Purs- 
ley,  d/b  as  Pursley  Bcstg.  Service,  to 
WAPO  Bcstg.  Service  Inc.,  through 
transfer  from  Mr.  Patterson  and  Mrs. 
Pursley  to  WAPO  Bcstg.  Service 
their  50%  (each)  interest.  In  exchange 
for  this  interest,  Mrs.  Pursley  receives 
$165,000  and  Mr.  Patterson  receives 
100%  of  the  stock  in  the  company.  Mr. 
Patterson,  who  before  assignment  grant 
already  controlled  50%  of  station,  has 
been  general  manager  since  1936. 
Granted  Aug.  20. 


THESIS  on  the  International  Tele- 
communications Union  entitled  "An 
Experiment  in  International  Coop- 
eration" written  by  George  Arthur 
Codding  Jr.  at  the  TJ.  of  Geneva, 
Switzerland,  is  being  published  by 
E.  J.  Brill,  Leiden,  Holland,  from 
whom  copies  may  be  obtained. 


Another  BMl  "Pm  W  Hit-Published  by  Marks 

POINCIANA 

Otl  Records:  Steve  Lawrence— King;  Frank 
Sinatra-Col,,  Bing  Crosby-Dec;  Paul  We. on 
-Cap.;  Jack  Guthrie-Cap. ;  Ethel  Smith— Dec, 
Tex  Beneke— Vic;  George  Shearing— Lon. 

Non-exclusively  licensed  by 
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Four  More  Grants 

(Continued  from  page  69) 
audience  of  educators  of  the  need 
to  supply  complete  information 
when  filing  TV  applications  with 
the  Commission.  This  includes 
legal,  financial  and  technical  data, 
he  indicated. 

Pointing  up  the  need  for  better 
programming,  Chairman  Walker 
cited  the  report  on  children's  radio 
and  TV  programs  in  Los  Angeles 
issued  by  the  National  Assn.  for 
Better  Radio  and  Television.  Dur- 
ing one  week  in  May,  the  seven 
Los  Angeles  area  TV  stations  car- 
ried 58  hours  of  children's  pro- 
grams, of  which  almost  70%  were 
declared  to  be  in  the  "fair,"  "poor," 
"objectionable"  or  "most  objec- 
tionable" category.  Shows  in  the 
"objectionable"  category  dealt 
mostly  with  crime,  the  report  said. 

Chairman  Walker  told  the  group 
of  FCC's  report  to  President  Tru- 
man on  the  status  of  educational 
television  and  of  the  Chief  Execu- 
tive's support  [B*T,  June  30]. 

He  also  recalled  that  the  Presi- 
dent's Commission  on  Higher  Edu- 
cation found  that  the  present  status 
of  university  extension  courses 
shows  our  colleges  and  universities 
do  not  recognize  adult  education 
as  their  potentially  greatest  serv- 
ice, and  hence  recommended  that 
higher  education  "must  take  the 
university  to  the  people  wherever 
they  are  to  be  found  and  by  every 
available  and  effective  means  for 
the  communication  of  ideas  and 
the  stimulation  of  intellectual 
curiosity." 

Chairman  Walker  observed,  "I 
think  that  those  words  have  a 
special  meaning  today  for  all  those 
of  us  who  are  participating  in  or 
observing  the  reaction  of  colleges 
to  the  opportunities  offered  by  edu- 
cational television." 


Dry  Batteries 

DRY  batteries  of  the  size  and 
weight  of  a  spool  of  thread  will  be 
available  for  portable  radio  trans- 
mitters and  receivers  in  the  fore- 
seeable "era  of  'solid'  electricity," 
graduates  of  RCA  Institutes  Inc. 
were  told  Aug.  15.  Prediction  was 
made  by  Dr.  James  O.  Perrine,  con- 
sultant to  U.  S.  Army  Signal  Corps 
at  Fort  Monmouth,  N.  J.,  and  re- 
tired assistant  vice  president  of 
AT&T.  He  addressed  164  graduat- 
ing students  at  commencement  ex- 
ercises of  the  radio  technical  train- 
ing school  in  New  York. 


TV  Council  Elections 

MEMBERS  of  the  Chicago  Tele- 
vision Council  are  balloting  this 
week  by  mail  to  elect  a  slate  of 
officers  for  the  coming  year.  Only 
one  person  was  nominated  for  each 
office  by  the  nominating  commit- 
tee. They  include:  for  president, 
George  Heinemann,  TV  program 
manager,  NBC;  vice  president, 
Sterling  C.  Quinlan,  program  di- 
rector, WBKB  (TV);  secretary, 
Mrs.  L.  S.  (Duffy)  Schwartz,  Chi- 
cago representative  of  the  Adver- 
tising Council,  and,  treasurer,  Jerry 
Stolzoff,  Foote,  Cone  &  Belding. 


AMONG  those  attending  the  semi-annual  West  Virginia 
Broadcasters  Assn.  meeting  Aug.  15-16  at  Hotel  Green- 
brier, White  Sulphur  Springs,  were  (I  to  r)  Alice  Shein, 
WBTH  Williamson,  association  secretary-treasurer;  Maury 
Long,  business  manager.  Broadcasting   •  Telecasting; 


Elaine  Shoat,  Benton  &  Bowles,  N.  Y.;  William  Rine 
WWVA  Wheeling;  George  Clinton,  WPAR  Parkersburg 
Mrs.  Clinton;  Mrs.  Long;  Jack  Gelder,  WCHS  Charleston 
association  president;  Bernard  Pearse,  Weed  &  Co. 
Detroit;  Mrs.  Virginia  Cooper,  WJLS  Beckley;  Mrs.  Gelder 
and  Joe  Smith,  WKNA  Charleston. 


WKOW  LICENSE 


FCC  Broadcast  Bureau 
Is  for  Hearing 

SUSPICIONS  of  the  FCC  regarding  control  of  WKOW  Madison,  Wis., 
have  enough  foundation  to  warrant  holding  a  hearing  on  its  application 
for  license  renewal,  the  FCC's  Broadcast  Bureau  said  last  week. 

Broadcast  Bureau  opposed  a  petition  by  the  Wisconsin  station  for 

a  renewal  of  its  license  without  a      *  — 

hearing. 

Owners  of  WKOW  are  limited 
in  their  control  of  the  station's 
operations  to  what  the  Atlass 
Amusement  Co.  will  permit,  the 
Broadcast  Bureau  declared. 

FCC  ordered  a  hearing  last  year 
on  WKOW's  license  renewal  appli- 
cation on  the  question  whether  the 
Atlass  Amusement  Co.,  which  has 
a  management  contract  with  the 
station,  actually  controls  it  [B#T, 
Nov.  12,  1951]. 

The  Commission  also  intimated 
that  WKOW  got  its  CBS  affiliation 
because  of  the  relationship  between 
H.  Leslie  Atlass  Jr.  and  his  father, 
who  is  vice  president  of  CBS 
Western  Div.  Another  issue  was 
the  relationship  between  Michael 
Henry,  present  general  manager  of 
WKOW,  and  Atlass  Amusement 
Co.,  in  the  light  of  a  contract  be- 
tween them. 

Last  April,  WKOW  petitioned 
for  reconsideration  and  a  grant 
after  recounting  the  history  of 
the  station  and  its  relationship 
with  Atlass  Amusement  Co.  [B*T, 
April  7]. 

The  station  offered  to  revise  its 


Canadian  Advertisers 

COMPLETE  list  of  national  ad- 
vertisers on  Canadian  radio  sta- 
tions has  been  compiled  by  Pat 
Freeman,  sales  director  of  Canadi- 
an Assn.  of  Broadcasters,  Toronto. 
The  list  has  been  broken  down  into 
27  categories.  Included  among  na- 
tional advertisers  are  117  com- 
panies with  head-offices  in  the 
United  States,  who  place  advertis- 
ing on  Canadian  stations  directly 
or  through  Canadian  subsidiaries. 
This  is  the  first  time  such  a  list 
of  national  Canadian  radio  ad- 
vertisers has  been  compiled.  The 
list  also  shows  how  many  of  the 
advertisers  use  networks  in  Canada. 


management  contract  with  the  At- 
lass company — which  provides  for 
a  50%  cut  of  profits — if  the  Com- 
mission believed  that  it  constitutes 
improper  control.  WKOW  also  de- 
nied any  impropriety  in  gaining 
the  CBS  affiliation.  Part  of  the 
petition  explained  that  the  contract 
between  Mr.  Henry  and  Atlass 
Amusement  Co.  was  a  pro  forma 
document  that  had  no  real  mean- 
ing. 

The  Broadcast  Bureau's  opposi- 
tion refers  to  the  Madison  sta- 
tion's response  as  "an  apparently 
plausible  explanation."  But,  it  con- 
tinued: 

.  .  .  When  the  question  of  con- 
trol is  studied  in  the  context  of  all  of 
the  facts  .  .  .  there  develops  a  picture 
of  a  licensee  on  the  brink  of  financial 
disaster  and  eager  to  avoid  such  a 
fate  at  any  cost.  Basically,  there  ap- 
pears to  be-  here  a  situation  in  which 
the  management  consultant  as  a  prac- 
tical matter  is  in  a  position  to  exercise 
an  exceptionally  high  degree  of  in- 
fluence on  the  station  operation,  par- 
ticularly in  view  of  the  importance  of 
the  CBS  affiliation  with  the  station 
and  the  relationship  between  CBS  and 
Atlass  Company,  the  management  con- 
sultant. But,  apparently,  matters  are 
handled  through  "recommendations" 
to  the  licensee  with  the  licensee,  there- 
fore, being  in  a  position,  at  least  in 
theory,  to  accept  or  reject  any  pro- 
posed course  of  action.  Here  the  real 
question  is  whether  there  appears  to 
be  enough  more  than  a  usual  "manage- 
ment" contract  to  warrant  a  hearing 
to  establish  the  facts. 

The  Chief,  Broadcast  Bureau,  is  of 
the  view  that,  from  the  facts  now  be- 
fore him,  the  arrangement  here  in- 
volved makes  it  virtually  impossible 
for  the  licensee  to  exercise  any  greater 
degree  of  control  over  its  day-to-day 
activities  than  the  Atlass  Company  is 
willing  to  permit.  The  importance  of 
the  retention  of  the  CBS  affiliation, 
the  particular  role  of  the  Atlass  Com- 
pany in  securing  this  affiliation,  and 
the  relationship  between  CBS  and  the 
Atlass  family  lead  to  this  conclusion. 
And  it  is  this  group  of  facts — within 
the  framework  of  a  situation  in  which 
Atlass  Company  had  originally  set  out 
to  acquire  control  of  WKOW— that 
makes  this  matter  different  from  the 
usual  situation  involving  a  manage- 
ment contract.  Therefore,  it  is  the 
opinion  of  the  Chief,  Broadcast  Bu- 
reau, that  the  facts  necessitate  a  haar- 
ing  on  the  question  of  whether,  ac- 
tually, Atlass  Company  succeeded  in 
its  original  ambition  to  acquire  con- 
trol of  the  station. 
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WGFG  SALE 

Announced  by  Grosi 

HAROLD   F.   GROSS,  owner  o: 
WGFG  Kalamazoo,  last  week  an 
nounced  sale  of  the  station,  whicl  >h 
operates  on  1360  kc  with  1  kw  full 
time.  Buyer  is  Howard  D.  Steere  *n 
former  WFEC  Miami  owner  whc 
sold  that  station  last  June.   Pric*1  ^ 
was  in  excess  of  $100,000,  accord 
ing  to  Mr.  Gross. 

Mr.  Gross  built  WGFG  and  has  L 
been  general  manager  for  the  last  L 
five  years.  He  announced  his  plans 
to  sell  the  station  a  fortnight  agi 
when  Tri-City  Television  Corp.,  01  w 
which  he  is  president  and  50 9<  Yk 
stockholder,  applied  for  UHF  Ch 
51  in  Saginaw,  Mich.  [B#T,  Aug 
18].    Mr.  Gross  also  is  majority 
stockholder    of    WJIM  -  AM  -  T\|  ,r 
Lansing. 

Mr.  Steere  said  that  he  expects 
to  actively  participate  in  the  opera 
tion  of  WGFG,  which  is  affiliatec, 
with   NBC   and   ABC,   after  thef«« 
transfer  is  approved  by  the  FCC 
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WMRO  RENEWAL 

Recommended  by  Plummei 

WMRO  Aurora,  111.,  was  recom 
mended  for  renewal  of  license  bj| , 
FCC's  Broadcast  Bureau  last  weel; 
in  a  decision  in  which  the  bureau': 
chief,  Curtis  B.  Plummer,  said  he 
was  of  the  opinion  the  grant  was 
in  the  public  interest,  convenience  *?: 
and    necessity,    despite  WMRO's! 
acknowledgement  of  tardiness  irj  bo,, 
filing   required   reports   with   the;  jj* 
Commission,  and  of  operating  pas! 
sign-off  time  on  two  occasions  las^  * 
winter. 

Mr.  Plummer's  opinion  was  giverj 
after  WMRO  filed  a  petition  Aug 
11  [B°T,  Aug.  18]  asking  foil 
renewal  of  license  without  hearing 
The  station  reported  it  had  in- 
stituted  new  office  procedure  td  it'c 
assure  prompt  attention  to  FCC*1 
rules  on  such  matters  in  future 


BENJAMIN    ABRAMS,   president  of 
Emerson  Radio  &  Phonograph  Corp 
left    for    Europe    Aug.    22    to  visit 
Emerson     distributors     in  France 
Italy  and  Israel. 
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BROADCASTING 


Telecasting 
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Transit  FM 

( Continued  from  page  31 ) 

transitcasting,'  as  well  as  all  other 
ispecialized  uses  to  which  FM  has 
f)een  put,  raises  serious  legal  and 
jolicy  questions  of  deep  import  to 
ill  of  broadcasting  and  the  listen- 
ng  public  which  should  be  prompt- 
y  and  completely  investigated  and 
letermined  by  the  Commission. 

"Therefore,  the  Commission 
hould  forthwith  institute  general 
■ule  making  proceedings  to  the 
snd  of  establishing  whether  or 
lot  such  FM  operations  are  in  the 
mblic  interest  and  otherwise  legal. 

do  not  in  this  case,  however,  be- 
ieve  that  this  individual  licensing 
>roceeding  is  the  appropriate  oc- 
casion to  initiate  such  an  investiga- 
ion.  For  this  reason,  I  concur  in 
"  '^he  result  of  the  Commission's  de- 
cision herein." 
' 11    Comr.    H  e  n  n  o  c  k  concluded, 
However,    I    am    firmly   of  the 
opinion  that  the  Transit  Riders 
i.ssn.  Inc.  is  a  party  with  a  clear 
nterest  in  the  problems  involved 
herein  and  that  its  petition  should 
lie  considered  to  show  an  adequate 
I'asis  for  ordering  an  all-inclusive 
»roceeding  upon  the  general  ques- 
tion of  the  propriety  of  'transit- 
fasting'  operations." 


ABC'S  IN  D.  C.  ON  TV 


Latest  Curriculum  Addition:  Languages 


TV  SETS  SHIPPED 

Drop  15%  for  Half -Year 

'f^OTAL  of  2,118,510  TV  receivers 
/ere  shipped  by  manufacturers  to 

'f  ealers  during  the  first  half  of 
952,  Radio-Television  Mfrs.  Assn. 
eported  Wednesday. 

That  figure  was  15%  less  than 
he  2,470,954  TV  sets  shipped  out 
uring  the  January-to-July  period 

fjl  last  year.    TV  set  production 
or  the  first  half  of  this  year  pre- 
iously   was   placed   at  2,318,236 
5B*T,  July  28].  Set  shipments: 

State  Total 

labama 


ruona 

„]-Jrkansas 
alifornia 
I  olorado 

Iionnecticut 
elaware 
iistrict    of  Columbia 
orida 
lljSeorgia 
|  Jaho 
].|yitinois 
I  idiono 
'/jr  iwa 
jjiftmsas 
,  Kentucky 
;|  >ui^iana 
,aine 
oryland 
assachusetts 
ichigan 
innesota 
issisippi 
issouri 
ontana 
ebraska 
i evada 
ew  Hampshire 
ew  Jersey 
cw  Mexico 
ew  York 
orth  Carolina 
□rth  Dakota 
hio 

klahoma 
regon 

!nnsylvania 

■  ode  Island 

■  uth  Carolina 
•  uth  Dakota 
nnessee 

xas 
ah 

srmont 

rginia 

ashington 

est  Virginia 

isconsin 

yoming 

Grand  Total 


26,278 
7,331 
6,122 
218,915 
1,158 
49,547 
7,906 
19,701 
35,447 
44,894 
47 

119,943 

83,565 
37,714 
13,481 
29,266 
22,020 

3,194 
35,318 
91 ,473 
83,816 
23,853 

5,903 
55,013 
21 

13,150 
6 

8,405 
82,626 
2,954 
253.304 
44,048 
51 

163,745 
32,591 
191 
136,759 
14,443 
10,082 
281 
29,692 
92,437 
1 1 ,344 
2,120 
33,458 
23,939 
22  944 
32,834 
75 

2,118  510 


DISTRICT  OF  COLUMBIA  school 
system,  for  the  third  consecutive 
year,  has  arranged  an  in-school  TV 
schedule  over  the  facilities  of 
WNBW  (TV)  Washington. 

When  Washington  school  chil- 
dren return  to  their  desks  Sept.  15, 
they  will  be  fed  science,  music, 
French  and  Spanish  via  video. 
Each  will  be  the  subject  of  a  30- 
minute  program,  once  a  week. 
Lesson  plans  will  be  furnished  to 
participating  classes.  Also  contem- 
plated is  the  continuance  of  a 
story-telling  program  which  the 
D.  C.  Board  of  Education  spon- 
sored on  WNBW  during  the  sum- 
mer. 

The  D.  C.  school  system  two 
years  ago  began  using  TV  with  a 
music  series.  Last  year  it  added 
science  instruction,  feeding  both 
courses  to  60  classes.  New  this 
year  —  to  the  elementary  school 
curriculum  as  well  as  to  TV — are 
French  and  Spanish. 

Most  of  the  schools  have  TV 
sets  donated  by  Parent-Teacher 
Assns.  Washington  distributors 
have  donated  installation  and  serv- 
ice work. 

Although  children  exposed  to  TV 
instruction  and  their  parents  were 
enthusiastic  about  the  use  of  TV 
for  teaching,  D.  C.  Associate 
School  Superintendent  Carl  F. 
Hansen  was  somewhat  less  san- 
guine. 

In  a  report  on  the  music  experi- 


Legion  Cites  #Youth# 

WINNERS  of  the  American  Le- 
gion's first  annual  television  award 
are  the  Youth  Wants  to  Know  pro- 
gram (NBC-TV,  Wed.,  8-8:30  p.m., 
EDT)  and  NBC,  it  was  announced 
last  week.  Citations  will  be  pre- 
sented on  Wednesday's  program 
to  Theodore  Granik,  founder-mod- 
erator of  the  series,  and  to  Frank 
Folsom,  RCA  president,  on  be- 
half of  NBC. 


ment,  based  on  the  results  of  a 
test  between  students  who  received 
the  TV  programs  and  those  who 
did  not,  which  indicated  no  great 
difference  in  achievement,  Mr.- 
Hansen  concluded: 

"Television,  it  seems,  is  not  the 
long-sought  short-cut  to  learning. 
To  achieve  intellectual  competence, 
it  is  still  necessary  to  learn  and 
re-learn,  and  it  is  not  fair  to  ex- 
pect a  new  means  of  communica- 
tion to  remove  the  effort  and  some- 
times downright  drudgery  involved 
in  learning." 


WTVN  (TV)  Selected 

WTVN  (TV)  Columbus  has  been 
selected  as  a  workshop  center  by  the 
National  Council  of  Churches  of 
Christ,  it  was  announced  last  week. 
Warren  F.  Warner,  WTVN  pro- 
gram director,  said  that  arrange- 
ments for  training  seminars  at  the 
station  were  made  with  Charles  H. 
Schmitz,  director  of  education  for 
the  council. 


CANADIAN  SET  SALES 

May,  June  Totals  High 

EARLY  OPENING  of  first  Ca- 
nadian TV  transmitters  at  Toronto 
and  Montreal  has  prodded  the  sale 
of  TV  receivers,  according  to  the 
Radio-Television  Mfrs.  Assn.  of 
Canada. 

Sales  of  TV  sets  in  June  totaled 
5,760  units  valued  at  $2,442,781,  of 
which  about  25%  were  sold  in  Mon- 
treal, which  has  had  no  TV  recep- 
tion until  CBFT  Montreal  test  pat- 
terns started.  Sales  in  May  totaled 
6,583  sets  for  a  value  of  $2,764,212, 
highest  monthly  sales  on  record. 
Most  sets  sold  had  picture  tubes 
of  17  inches  or  less. 

Dominion  Bureau  of  Statistics, 
Ottawa,  shows  production  of  15,900 
TV  sets  in  first  four  months  of 
1952,  and  113,300  radio  receivers 
in  that  period. 


DEMONSTRATING  8-1 6mm  synchronizer  is  Lafayette  M.  Hughes  Jr.  (r), 
president  of  Hughes  Sound  Film  Corp.  at  Hughes-KLZ  Denver  TV  film  pro- 
duction clinic  in  that  city.  From  left  are  Jack  Tipton,  KLZ  account  execu- 
tive; Bill  Prescott,  vice  president,  Ball  &  Davidson  Adv.,  and  Curt  Freiberger, 
president  of  agency  of  same  name. 


SCREENLESS  TV 

Adapted  for  the  Blind 

SCREENLESS  television  set  adapt- 
ed for  blind  persons  was  demon- 
strated at  a  news  conference  last 
week  at  WPIX  (TV)  New  York. 
The  set  was  built  by  the  Pyramid 
Television  Service  Co.,  New  York, 
for  the  New  York  Guild  for  the 
Jewish  Blind  and  will  be  distrib- 
uted by  the  American  Foundation 
for  the  Blind. 

The  set  measures  12  inches  long, 
8  inches  wide  and  8  inches  high 
and  looks  like  a  small  radio.  The 
unit  receives  FM  stations  as  well 
as  the  television  band.  A  small 
Braille  disc  placed  over  the  dial 
indicates  the  channel  number. 

Mrs.  Sidney  E.  Pollack,  admin- 
istrative director  of  the  guild,  ex- 
plained the  significance  of  the  new 
set,  which  completely  eliminates 
the  visual  portion  of  a  standard 
TV  receiver.  She  pointed  out  that 
its  cost  will  range  from  $50  to  $65, 
depending  on  the  demand,  and  its 
small  size  will  be  convenient  for 
blind  persons  who  usually  live  in 
small  rooms  or  apartments.  Most 
blind  persons,  Mrs.  Pollack  noted, 
cannot  afford  regular  TV  receivers. 

Mrs.  Pollack  stressed  its  value 
to  blind  persons  as  another  means 
of  maintaining  contact  with  the 
sighted  world.  She  cited  the  exam- 
ple of  many  elderly  blind  people 
who  felt  "put  out"  if  they  missed 
Milton  Berle's  TV  program  or  chil- 
dren who  eagerly  followed  the 
progress  of  Hopalong  Cassidy 
along  with  their  sighted  contem- 
poraries. Like  radio,  movies  and 
the  theatre,  television  will  provide 
another  medium  to  broaden  experi- 
ences of  the  blind  and  enable  them 
to  participate  more  fully  in  com- 
munity life,  Mrs.  Pollack  com- 
mented. 

Other  speakers  included  Herbert 
Abrams,  president  of  the  Pyramid 
Television  Service  Co.  who  devised 
the  new  unit;  Charles  G.  Ritter,  con- 
sultant for  special  aids  and  appliances, 
American  Foundation  for  the  Blind, 
and  Bernard  M.  Krebs,  librarian  and 
Braille  instructor  at  the  Guild. 


AFA  CONTEST 


Tucker  Heads  Committee 

ADVERTISING  Federation  of 
America  is  sponsoring  for  the  sixth 
consecutive  year  a  national  essay 
contest  for  high  school  students. 
Subject  this  year  is  "A  Teen-Ager 
Looks  at  Advertising."  Prizes  are 
$5C0,  $200,  and  $100,  respectively. 

Frank  T.  Tucker,  advertising 
director  of  the  B.  F.  Goodrich 
Co.,  is  chairman  of  the  contest 
committee.  Committeemen  include 
Thomas  D'Arcy  Brophy,  chairman 
cf  Kenyon  &  Eckhardt,  New  York; 
John  Cleghorn,  WHBQ  Memphis; 
Helen  Ryman,  Helen  Ryman  Agen- 
cy, Pittsburgh,  and  Louis  Benito, 
Griffith  McCarthy  Adv.  Agency, 
Tampa. 


PRICES  have  been  raised  on  the 
entire  line  of  TV  receivers  of  Muntz 
TV  Inc.,  Earl  W.  Muntz,  president, 
has  announced. 
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STEVENSON  TRIBUTE 
TO  BROADCASTERS 

ILLINOIS  Gov.  Adlai  E.  Stevenson,  Democratic 
Presidential  nominee,  last  week  paid  tribute  to 
nation's  broadcasters,  in  letter  to  Harold  E. 
Fellows,  NARTB  president.  Equally  laudatory 
message  was  sent  Mr.  Fellows  by  Gen.  Dwight 
D.  Eisenhower,  Republican  candidate  (see 
stoy,  page  38).  Text  of  Gov.  Stevenson's  letter 
follows: 

I  want  to  express  both  my  greetings  and  my 
gratitude  to  the  nation's  radio  and  television  broad- 
casters through  the  district  meetings  being  arranged 
by  your  association. 

The  radio  and  television  industries  are  contrib- 
uting immeasurably  to  public  understanding  of  the 
great  issues  confronting  the  American  People  in 
the  current  campaign.  They  will  continue  to  do 
so  in  the  weeks  ahead.  As  a  result,  more  people 
should  be  better  informed  about  these  issues  and 
the  candidates  than  ever  before. 

As  governor  of  Illinois,  I  have  relied  heavily  on 
radio  and  television  to  help  bring  to  the  people 
regular  reports  on  the  activities  of  state  govern- 
ment. They  have  cooperated  generously  in  the 
spirit  of  public  service. 

In  that  connection,  I  warmly  commend  the  Na- 
tional Association  of  Radio  and  Television  Broad- 
casters for  their  "Register  and  Vote"  campaign. 
There  are  in  the  United  States,  an  estimated  25 
million  voters  unregistered  and  therefore  disfran- 
chised. Every  available  facility  should  be  utilized  to 
reverse  the  trend  which  has  seen  fewer  and  fewer 
voters  participating  in  national  and  state  elections. 
That  effort  has  no  relation  to  partisanship  and  is 
one  in  which  every  agency  dedicated  to  patriotic 
service  should  join. — Sincerely  yours  Adlai  E. 
Stevenson. 

WALKER  SEES  TRUMAN 
ON  'EDUCATION AL-TV 

EDUCATIONAL-TV  was  subject  of  talk  be- 
tween FCC  Chairman  Paul  A.  Walker  and 
President  Truman  Friday  at  noon,  Mr.  Walker 
told  reporters.  FCC  chairman  said  he  brought 
President  copy  of  speech  he  (Walker)  had 
made  last  Monday  at  Educators'  Workshop  in 
Ames,  Iowa.  President,  Mr.  Walker  said,  was 
greatly  interested  in  educational  TV  as  means 
of  adult  education  and  for  those  youths  unable 
to  complete  secondary  education.  Progress  of 
FCC  in  making  TV  grants,  status  of  AM  and 
other  FCC  matters  were  also  discussed,  Mr. 
Walker  said.  There  was  no  talk  of  resignation, 
Mr.  Walker  said,  adding,  "I  have  no  intention 
of  resigning."  This  is  Mr.  Walker's  third  visit 
with  President  Truman.  He  saw  him  shortly 
after  he  was  appointed  Chairman  last  March 
and  then  again  with  all  Commissioners  last 
June  [B*T,  June  30]. 

ASK  TAMPA  HEARING 

HEARINGS  on  mutually  exclusive  applica- 
tions for  TV  outlets  in  Tampa-St.  Petersburg, 
Fla.,  area  should  be  held  there  and  not  in 
Washington.  That  is  essence  of  petition  filed 
by  Tampa  Bay  Area  Telecasting  Corp.  with 
FCC  Friday.  If  all  its  stockholders  have  to 
testify,  cost  would  run  from  $5,000  to  $6,000; 
even  if  depositions  are  taken,  cost  of  process- 
ing applications  would  be  increased  by  $2,000 
to  $3,000,  petition  states.  Another  argument: 
.  .  .  Holding  the  hearing  in  the  area  involved 
would  enable  a  much  more  complete  record  to  be 
developed  regarding  .  .  .  stewardship  of  .  .  .  [other 
TV  station]  applicants  with  respect  to  their  radio 
facilities  and  the  manner  of  operating  their  news- 
papers should  be  thoroughly  presented  to  the  Com- 
mission in  order  that  their  promises  with  respect 
to  TV  may  be  accordingly  evaluated.  .  .  . 

Tampa  Bay  Area  Telecasting  Corp.  seeks 
Channel  8  for  St.  Petersburg  [TV  Applica- 
tions, B«T,  July  7].  FCC  has  indicated  that 
it  plans  to  hold  hearings  for  mutually  exclu- 
sive applications  in  Washington  [B»T,  Aug. 
11]. 


JOHNSON-COY  DEBATE 

CHAIRMAN  ED  JOHNSON  (D-Col.)  of 
Senate  Interstate  &  Foreign  Commerce 
Committee  and  Wayne  Coy,  former  FCC 
Chairman  and  now  part-owner  of  KOB- 
AM-TV  Albuquerque,  will  be  featured  in 
debate  of  radio-TV  issues  during  NARTB 
District  14  meeting  Sept.  11  at  Cosmo- 
politan Hotel  in  Denver,  according  to 
Wm.  C.  Grove,  KFBC  Cheyenne,  Wyo., 
District  14  director,  who  arranged  fea- 
ture. 


Business  Briefly 

(Continued  from  page  5) 
of  famous  bouts  will  be  shown.  Agency,  Hir- 
shon-Garfield,  N.  Y. 

REFRIGERATOR  CAMPAIGN  $  Media 
plans  being  developed  for  Gibson  Refrigerator 
Co.,  Greenville,  Mich.,  at  Henri,  Hurst  &  Mc- 
Donald, Chicago,  new  agency.  Radio-TV  con- 
sidered.  K.  W.  Sickinger,  account  executive. 

SEALY  ON  TV  #  Sealy  Inc.,  Chicago  (mat- 
tresses), will  use  network  TV  for  first  time  in 
October  with  Louis  G.  Cowan  package,  Balance 
Your  Budget  on  CBS-TV.  Bert  Parks  to  m.c. 
in  audience  participation  feature.  Olian  Adv., 
Chicago,  has  ordered  44  stations  nighttime, 
now  being  cleared.  Sealy  to  be  alternate-week 
sponsor. 

NAME  EMIL  MOGUL  %  Supreme  Wines  Inc., 
producers  of  Rabbinical  brand  imported  kosher 
wines,  N.  Y.,  names  Emil  Mogul  Co.  as  its 
advertising  agency.  Plans  will  include  inten- 
sive spot  radio  and  television  campaign  in 
Chicago  and  New  York  to  start  early  fall. 

BAYUK  SPONSORS  $  Bayuk  Cigar  Co., 
N.  Y.,  to  sponsor  Ted  Husing's  Ringside  Inter- 
views on  DuMont  TV  Network  Mon.,  10:45- 
11  p.m.  beginning  Sept.  8.  Mr.  Husing  will 
interview  boxing  and  athletic  celebrities  after 
bouts  at  Eastern  Parkway  Arena,  Brooklyn. 
Agency,  Ellington  &  Co.,  N.  Y. 

FIVE  NBC  RADIO 
RENEWALS  $2,345,000 

RENEWALS  of  five  NBC  radio  shows  with 
$2,345,000  total  gross  time  billing  and  repre- 
senting 4  hours  45  minutes  per  week  announced 
by  Gordon  Mills,  NBC  Chicago  network  radio 
sales  manager,  whose  office  placed  contracts. 
List: 

Armour  &  Co.,  Chicago,  15-minute  Dial  Dave 
Garroway,  Mon.-Fri.  on  full  network,  effective 
Sept.  1  for  52  weeks.  Agency:  Foote,  Cone  & 
Belding. 

Allis-Chalmers  Mfg.  Co.,  Milwaukee,  Na- 
tional  Farm  and  Home  Hour  on  full  network, 
effective  Sept.  6.  Agency:  Bert  S.  Gittins  Adv., 
Milwaukee. 

Skelly  Oil  Co.,  Kansas  City,  five-a-week  15- 
minute  newscasts  by  Alex  Dreier  and  quarter- 
hour  This  Is  Farming  Business,  both  for  52 
weeks  on  30  stations,  effective  Sept.  1.  Agency : 
Henri,  Hurst  &  McDonald,  Chicago. 

Wesson  Oil  and  Snowdrift  Sales  Co.,  New 
Orleans,  15-minute,  five-a-week  Dr.  Paul  for 
52  weeks  on  62  stations,  effective  Sept.  1. 
Agency:  Fitzgerald  Adv.,  New  Orleans. 

Faultless  Starch  Co.,  Kansas  City,  quarter- 
hour  Faultless  Starch  Time  for  52  weeks  on 
60  stations,  effective  Oct.  1.  Agency:  Bruce  B. 
Brewer  &  Co.,  Kansas  City. 


PEOPLE.. J 


TWO  executives,  DANIEL  POTTER  and  HER 
BERT  SELBY,  both  media  directors,  have  bee 
named  vice  presidents  of  Benton  &  Bowles 
N.  Y. 


ROBERT  A.  WHITE,  MBS  sales  account  ex 
ecutive  to  Bories  Organization  Inc.,  N.  Y.,  radio 
and  TV  package  firm,  in  similar  capacity. 

JOSEPH  CROSS,  member  of  research  depart 
ment  promoted  to  "Duz"  account  section  of 
Compton  Adv.,  N.  Y. 

MARTIN  HUMMELL  Jr.,  NBC  supervisor  of 
package  promotion,  to  Collier's  magazine  as 
promotion  manager. 

NEW  TV  APPLICATIONS 

SIX  more  new  and  amended  applications  for 
TV  stations  were  filed  with  FCC  late  Friday 
and  one  modified  application  was  filed.  Total 
requests  for  TV  outlets  now  number  779;  of 
these,  486  are  new,  313  amended,  461  for  VHF 
channels  and  317  for  UHF  assignments.  (Also 
see  TV  Applications,  page  58.)  New  applica 
tions  are: 

Pensacola,  Fla. — Southland  Telecasters  Inc.,  UHF 
Ch.  15,  ERP  20.3  kw  visual,  10.15  kw  aural;  antenna 
height  above  average  terrain  313  ft.,  above  ground 
353  ft.  Estimated  construction  cost  $177,500,  first 
year  operating  cost  $120,000,  revenue  $120,000.  Sole 
owner  of  applicant  is  Charles  W.  Lamar  Jr.,  licensee 
of  KCIL  Houma,  La.,  and  owner  of  Lamar  Adv.  Co 
Baton  Rouge 

WHFC  Chicago  (modification  of  application), 
UHF  Ch.  26,  ERP  222  kw  visual,  111  kw  aural;  an- 
tenna height  above  average  terrain  564  ft.,  above 
ground  589  ft.  Estimated  construction  cost  $353,000, 
first  year  operating  cost  $230,000,  revenue  $300,000. 
[For  earlier  application,  see  TV  Applications,  B.T 
July  7.] 

Sioux  City,  Iowa — Great  Plains  Television  Prop- 
erties Inc.,  UHF  Ch.  36,  ERP  18.4  kw  visual,  10.4*/ 
kw  aural;  antenna  height  above  average  terrain  532;  < ; 
ft.,  above  ground  345  ft.  Estimated  construction  Y 
cost  $218,414,  first  year  operating  cost  $125,000,  re-  P 
venue  $125,000.  [For  details  on  applicant,  see  its  ' 
Little  Rock,  Ark.,  application,  TV  Applications 
page  58.] 

WTTM  Trenton,  N.  J.,  UHF  Ch.  41,  ERP  19.9  kw 

visual,  9.95  kw  aural;  antenna  height  above  aver 
age  terrain  385  ft.,  above  ground  445  ft.  Estimated 
construction  cost  $252,657,  first  year  operating  cost 
$225,000,  revenue  $250,000. 

f  WHKP  Hendersonville,  N.  C,  UHF  Ch.  27,  ERP 
20  kw  visual,  10  kw  aural;  antenna  height  above 
average  terrain  986  ft.,  above  ground  346  ft. 

Brownsville,  Tex. — Valley  Television  Inc.,  VHF 
Ch.  5,  ERP  100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  546  ft.,  above  ground 
583  ft.  Estimated  construction  cost  $296,000,  first 
year  operating  cost  $240,000,  revenue  $360,000.  Prin- - 
cipals  include  President  Vance  C.  Wilson  (12.5%), 
commercial  manager  and  34%  owner  of  KBOR 
Brownsville;  Vice  President  Willis  A.  Wilson  (12.5%), 
vice  president,  chief  engineer  and  24%  owner  of 
KBOR;  Secretary  -  Treasurer  Minor  Joel  Wilson 
(12.5%),  president,  manager  and  20%  owner  of 
KBOR;  Jean  G.  Wiederman  (12.5%),  representative 
for  Union  Life  Insurance  Co.  in  Brownsville;  Mrs. 
Dorothy  Dorfman  (7.5%),  housewife,  and  Clyde 
Tandy  Jr.  (5%),  employe  of  Port  Fertilizer  &  Chemi- 
cal Co.,  Los  Fresnos,  Tex. 

WMFM  (FM)  Madison,  Wis.,  UHF  Ch.  33,  ERP  17.5 
kw  visual,  10.4  kw  aural;  antenna  height  above 
average  terrain  530  ft.,  above  ground  544  ft.  Esti- 
mated construction  cost  $123,553,  first  year  oper- 
ating cost  $75,000,  revenue  $85,000. 
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f  Indicates  pre-thaw  application  re-filed  (amended l. 

NBC  PETITION 

NBC  petitioned  FCC  Friday  to  postpone  effec- 
tive date  of  amendment  to  rebroadcast  rule, 
due  to  become  effective  Aug.  30,  supporting 
NARTB  plea  (see  early  story,  page  36). 

STEVENSON  ON  TV 

MAJOR  Labor  Day  speech  by  Democratic  pres- 
idential nominee  Adlai  Stevenson  in  Detroit 
will  be  telecast  nationally  by  CBS-TV,  Wilson 
Wyatt,  personal  campaign  manager  to  Illinois 
governor,  announced  Friday. 
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4ere  Are  SIX  Reasons  Why 
iVEMP  is  Milwaukee's  Favorite 
ind 


•  •  • 


WIRE  REQUEST" 

Joe  Dorsey 
10:00  P.M.  —  2:00  A.M. 


OLD  TIMER'S  PARTY" 

Bill  Bramhall 
7:00  —  10:00  P.M. 

MELODY  MERCHANT" 

12:00  Noon  —  1:30  P.M. 


MILWAUKEE  BREWERS, 
GREEN  BAY  PACKERS, 

MARQUETTE 
UNIVERSITY  FOOTBALL, 
MILWAUKEE  HAWKS 
PRO  BASKETBALL 
AND  ALL  SPORTS 
BROADCASTS 

Earl  Gillespie 


. . . .  One  of  America's 
Great  Independent 
Radio  Stations 


WEMP  delivers  more  listeners  pel 
dollar— morning,  afternoon,  and  evening 
—than  any  other  station  in  Milwaukee.* 

Nationally,  WEMP  is  first  mornings, 
second  afternoons,  and  second  nights, 
among  all  independent  stations  in  cities 
of  500,000  or  more.f 

Advertisers  who  have  been  disap- 
pointed by  "will-o-the-wisp  audiences" 
are  turning  to  WEMP  where  they  can 
be  sure  of  program  stability,  and  ratings 
to  match. 

Yes,  for  $100,  $200  per  week  or  more, 
WEMP  delivers  2  to  Si/2  times  the  audi- 
ence of  any  Milwaukee  network  station. 

Before  you  complete  your  fall  radio  shed- 
ules,  ask  Headley-Reed  for  the  complete 
facts,  or  call  WEMP,  today. 

*Source:  May-June,  1952  Hooperatings. 

fHooper  Radio  Audience  Indexes — Unaffiliated  Stations, 
March-April  1952. 


1340  ON   YOUR  DIAL 
24  HOURS  OF  MUSIC,  NEWS.  SPORTS 
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IN  ACTION 

Sales  boosts  reported:  from  31%  to  200%  on  products 
ranging  from  soaps  to  cereals — from  desserts  and  drinks 
to  dog  food! 

With  MerCHAINdising  you  contract  for  WGAR's 
effective  selling,  plus  tie-in  displays  in  197  outlets  of  two 
leading  national  chains.  It  stimulates  sales  by  powerful 
advertising;  clinches  sales  at  point  of  purchase. 

Learn  what  WGAR  can  do  for  you.  Send  for  the  new 
MerCHAINdising  plan  book  with  all  the  answers. 


RADIO  .  .  .  AMERICA'S  GREATEST 
ADVERTISING  MEDIUM 


WGAR  Cleveland  •  50,000  Watts  •  CBS 
EASTERN  OFFICE-.  665  FIFTH  AVE.,  NEW  YORK  CITY 


L-5k*>  »  Represented  Nationally  by  The  Henry  I.  Christal  Co 
W>  In  Canada  by  Radio  Time  Sales,  Ltd.,  Toronto. 
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Like  cream 


goes  with  cereal 


More-listeners-per-dollar  and  W-I-T-H  go  together  just  like 
cream  goes  with  cereal.  It's  a  natural  combination! 

Baltimore  retailers  know  all  about  this.  That's  why 
W-I-T-H  carries  the  advertising  of  twice  as  many  of  them  as 
any  station  in  town! 

These  more-listeners-per-dollar  that  W-I-T-H  delivers  mean 
low  cost  results!  That's  what  you  want  from  radio,  isn't  it? 

Let  W-I-T-H  produce  for  you  too — at  low,  LOW  cost! 
Your  For  joe  man  will  give  you  the  whole  story. 


W-l-T 


IN  BALTIMORE 


TOM  TINSLEY,  PRESIDENT     •     REPRESENTED  BY  FORJOE  AND  COMPANY 


Go  where  there's  GROWTH...! 


KENTUCKY 


INDUSTRY  FARMING 


Go  where  there's  GROWTH... 
WMS/ 


No  other  station  — or  group  of  stations  — in  this 
market  can  match  the  audience  delivered  by  WHAS 
seven  days  a  week;  morning,  afternoon  and  night. 

(Benson  and  Benson) 
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igarettes 

and 


c 


orn 


Kentucky  produces  33%  of  the  nation's 
cigarettes.  And  Kentucky-made  tobacco 
products  should  exceed  the  record  1951 
income  of  $357,000,000  with  recent  plant 
expansions  by  Phillip  Morris  &  Company 
R.  J.  Reynolds  Tobacco  Company  and  the 
Brown  &  Williamson  Tobacco  Corporation 

Kentucky's  industrial  gains  are  paralleled 
by  farm  production  records.  Kentucky's 
corn  crops  have  brought  banner  harvests 
since  1948.  Kentucky  leads  the  entire 
Southeast  in  livestock  on  farms  and  much 
of  the  state's  corn  crop  goes  to  feed  the 
3,917,999  head  valued  at  $322,769,000. 


THE  WHAS  MARKET 
105  Kentucky  counties 
25  Indiana  counties 


ASSOCIATED  WITH  THE  COURIER-JOURNAL-LOUISVILLE  TIMES  •  VICTOR  A.  SHOLIS,  Director  •  NEIL  D.  CLINE,  Sales  Director 

Represented  Nationally  by  Henry  I.  Christal  Co.,  New  York,  Chicago 


You're  SAFE  with  WHIM 
in  Providence 


and  two  Umpires  behind  the  plate,prove  it ! 

Whether  in  Hooper's  "City  Area"or  Pulse's  "Three  County  Area"- 
WHIM'S  local  programming  leads  all  competition.  Here's  proof! 


Hooper  Box  Score 


MARCH      -     APRIL  1952 
MONDAY.  FRIDAY       8  A  M  .  6  P  M 


Number  of  station  programs 
in    locally    produced   top  25 


Pulse  Box  Score 


March    -    April  1952 
monday-  friday    6am-  6pm 


Number  of  station  programs 
in    locally    produced   top  25 
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NET 
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NET 
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NET 

WH  1  M 

WH  1  M 

STA  .  A 
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STA  .  B 

STA  .C 

STA  .  D 

16 
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0 

17 

7 

0 

1 

0 

1000  watts   Wf"IWV\    1110  kc 

Providence,  Rhode  Island 

Represented  Rationally  by  tke  ^leadley-Reed  Company 
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Building,  Washington  4  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C„  under  act  of  March  3,  1879. 


CIRCUS  DAY 


at  Pennsylvania's  Summer  Health  Camps 

of  crippled  children  for  the  camps,  and  in 
July,  the  station  covered  the  dedication  of 
a  new  camp  at  Highspire,  Pennsylvania. 
WGAL-TV  welcomes  every  opportunity  to 
show  its  viewers  the  "inside"  picture 
of  Pennsylvania's  summer  health  camps, 
where  handicapped  children  are  given  an 
opportunity  to  enjoy  the  fun  and  excite- 
ment that  are  so  important  to  "growing  up." 

WGAL-TV 

LANCASTER,  PENNSYLVANIA 

A  Steinman  Station 
Clair  R.  McCollough,  Pres. 


Every  summer,  the  physically-handicapped 
boys  and  girls  at  Pennsylvania's  summer 
health  camps  celebrate  "Circus  Day."  The 
youngsters  plan  the  entire  event  themselves 
—  even  make  their  own  costumes  and  props. 
To  bring  viewers  the  heart-warming  story 
of  "Circus  Day,"  WGAL-TV's  Kay  Cuskey 
recently  interviewed  Robert  H.  Royer,  Pub- 
lie  Relations  Director  for  Pennsylvania's 
Society  for  Crippled  Children  and  Adults, 
on  her  regular  Friday  afternoon  program, 
"Today  with  Kay."  Participating  in  the 
interview  was  Phylene  Ressler.  This  is  not 
the  first  time  the  health  camps  have  been 
featured  on  WGAL-TV.  On  several  occa- 
sions, WGAL-TV  has  shown  the  departure 


i1 


Represented  by 

ROBERT  MEEKER  ASSOCIATES 

New  York  Chicago 


San  Francisco 


Los  Angeles 
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BUSINESS  BRIEFLY 

300-MARKET  CAMPAIGN  $  Pharmaco 
(Feen-a-Mint)  preparing  radio  spot  announce- 
ment campaign  in  300  markets  starting  Sept. 
15  for  32  weeks.  Agency  is  Doherty,  Clifford 
&  Shenfield,  N.  Y. 

MARGARINE  SALES  DRIVE  0  J.  H.  Fil- 
bert, Baltimore  (margarine),  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  N.  Y.,  preparing 
spot  announcement  radio  and  TV  campaign  to 
start  Sept.  15  in  eastern  portion  of  country. 

FORD  CAMPAIGN  #  Ford  Dealers  Adver- 
tising Fund,  through  J.  Walter  Thompson  Co., 
N.  Y.,  preparing  spot  radio  campaign  in  Illi- 
nois and  Mississippi  which  may  be  forerunner 
of  similar  campaign  in  other  districts.  Starts 
Sept.  15. 

AGENCY  FOR  HUTCHINSON  $  Hutchin- 
son Chemical  Co.,  Chicago  (waterproof  wax), 
names  Roberts,  MacAvinche  &  Sennse,  same 
city,  as  its  agency.  TV  will  be  used  to  intro- 
duce new  product. 

ICE  CREAM  SPOTS  $  Foremost  Dairies, 
N.  Y.  (half -gallon  ice  cream  containers), 
through  Fletcher  D.  Richards  agency,  also 
N.  Y.,  starting  spot  radio  campaign  tomorrow 
(Sept.  2)  to  run  through  end  of  year  in  limited 
number  of  markets. 

FOREIGN  LANGUAGE  VOTE  #  Cham- 
plain  Co.,  N.  Y.,  advertiser  representative, 
compiling  list  of  foreign  language  quarter- 
hour  programs  with  live  talent  for  possible 
(Continued  on  page  90) 


CLOSED  CIRCUIT 


'DISCONTENT  with  program  ratings,  both  in 
radio  and  television  causing  retrenchment  by 
at  least  three  well  known  audience  measure- 
ment firms  with  one  considering  suspending 
its  report.  At  same  time  another  national 
rating  service  reports  business  good  as  it 
opens  three  new  cities. 

FORMAL  ANNOUNCEMENT  should  be 
made  .any  day  now  by  ABC  of  appointment 
of  station  representatives  for  all  10  of  its 
owned  and  operated  stations  (5  AM,  5  TV) 
to  be  whacked  up  between  Edward  Petry  & 
Co.  and  John  Blair  organization  (see  story 
page  24).  Appointments  will  set  precedent 
in  outside  representation  of  network  owned 
operations. 

RE  ABC,  there  were  still  loose  ends  at  Friday 
deadline  with  negotiations  reportedly  still  in 
progress.  Line-up  now  is  that  Blair  &  Co. 
and  Blair-TV  will  take  over  Chicago  (WENR- 
AM-TV)  and  Detroit  (WXYZ-AM-TV)  with 
Petry  to  represent  New  York  (WJZ-AM-TV) 
and  San  Francisco  (KGO-AM-TV) .  Blair 
Co.  already  handles  WLS,  which  shares  890 
kc  channel  with  WENR,  so  it  will  get  full 
representation  of  that  clear  channel.  Fifth 
market — Los  Angeles — where  ABC  has  KECA- 
AM-TV — remains  to  be  allocated  but  it's  ex- 
pected Petry  will  get  it.  Blair  Co.  now  repre- 
sents KHJ-Don  Lee  and  Blair-TV  KTTV, 
while  Petry  represents  KFI  and  KHJ-TV. 

LINNEA  NELSON,  former  head  of  time- 
buying  for  J.  Walter  Thompson  Co.,  N.  Y., 
fias  been  drafted  temporarily  from  retire- 
ment by  Kudner  Agency,  N.  Y.,  to  take  charge 
of  all  timebuying  on  policy  level  for  Gen. 
Eisenhower's  Republican  Presidential  cam- 
paign. Miss  Nelson  will  be  at  575  Mad;son 
Ave.,  N.  Y.  After  campaign  she  will  return 
to  her  voluntary  retirement. 

TWO  OF  remaining  five  hold-outs  on  CBS  new 
S|ate  discount  plan — Cowles'  stations  KRNT 
Des  Moines  and  WNAX  Yankton — expected  to 
join  fold  through  compromise  which  calls  for 
one-year  contract  with  60  day  cancellation 
clause  (see  story  page  23).  Understood  sta- 
tions refused  to  accept  blanket  deal  on  advice 
mf  counsel  who  recommended  arm's  length 
transaction. 

WASHINGTON    practitioners    are  evincing 
concern  over  what  they  regard  as  slow-down 
on  part  of  FCC  lawyers  in  processing  of  ap- 
plications of  all  kinds  on  ground  that  new  Mc- 
Farland  law,  which  became  effective  July  16, 
•  requires  tedious  and  painstaking  procedures 
before   FCC   can   move.    Some  practitioners 
■view  this  as  deliberate  effort  to  impeach  meas- 
ure and  at  same  time  retaliate  against  industry 
supporters  of  bill  which  FCC  lawyers  sought 
fto  sabotage  from  committee  to  White  House 
during  four  years  of  pendency. 

WITH  APPROVAL  by  FCC  of  transfer  of 
KOA  Denver  to  new  group  headed  by  Bob 

(Continued  on  page  6) 


TRIPLE  DAMAGES 
ASKED  BY  WMAN 

TRIPLE  damage  suit  for  losses  suffered  be- 
cause Mansfield  (Ohio)  News-Journal  con- 
spired to  keep  advertisers  off  air  was  filed  by 
WMAN  Mansfield,  Ohio,  in  Cleveland  U.  S. 
District  Court  last  week.  Station,  which 
asked  $1,282,749  damages,  said  Mansfield 
newspaper  kept  local  merchants  from  buying 
air  time  by  refusing  to  accept  their  space  ad- 
vertising if  they  advertised  over  WMAN. 
News-Journal  accepted  consent  decree  in  gov- 
ernment anti-trust  suit  on  same  charges  early 
this  year  [B*T,  Jan.  21].  Newspaper  is  owned 
by  Samuel  A.  and  Isadore  Horvitz,  also  pub- 
lishers of  Lorain  (Ohio)  Journal  which  was 
found  guilty  of  similar  anti-trust  activities 
against  WEOL  Elyria,  Ohio,  by  Supreme  Court 
last  year  [B*T,  Dec.  17,  1951].  WEOL  civil 
suit  against  Lorain  Journal  for  $1  million 
treble  damages  is  scheduled  to  be  heard  in 
Cleveland  U.  S.  District  Court  this  winter. 

63  SIGN  FOR  FOOTBALL 

DUMONT  TV  Network  reports  63  stations 
signed  to  carry  its  telecasts  of  28  regular 
games  of  National  Football  League  teams  this 
fall,  starting  Sept.  28.  DuMont  will  cover  as 
many  as  three  contests  in  single  day  on  split- 
network  basis.  Sponsorship  being  shared  by 
Miller  Brewing  Co.,  Milwaukee;  Atlantic  Re- 
fining Co.,  Philadelphia,  and  Brewing  Corp.  of 
America,  Cleveland,  and  in  some  cities  games 
are  sponsored  on  cooperative  basis. 

GAME  OF  WEEK  CO-OP 

MUTUAL  to  offer  its  Saturday  football  Game 
of  the  Week  this  fall  for  co-op  sponsorship, 
officials  said  Friday.  First  game  to  be  aired 
will  be  Purdue-Penn  State  contest  Sept.  27. 
Schedule  will  continue  through  Milk  Bowl 
game  Dec.  6. 


FCC  Proposes  Channel  4  at  Irwin,  Pa. 


PROPOSED  rule-making  proceeding  looking 
towards  assignment  of  VHF  Channel  4  to 
Irwin,  Pa. — thereby  solving  greater  Pittsburgh 
bottleneck  involving  that  channel — was  an- 
nounced by  FCC  Friday. 

Action,  by  FCC  Chairman  Paul  A.  Walker 
and  Comrs.  George  Sterling,  Frieda  B.  Hen- 
nock  and  Paul  Bartley,  was  taken  upon  peti- 
tion of  Pittsburgh  Mayor  David  L.  Lawrence 
[B*T,  Aug.  18].  Irwin  is  17  miles  from  Pitts- 
burgh, hence  falls  outside  15-mile  rule  and 
permits  amendment  of  allocation  table  at  this 
time. 

Commission  set  Sept.  19  as  deadline  for 
filing  of  comments  on  proposal. 

Pittsburgh  now  is  assigned  VHF  Channels  2, 
11  and  *13  (reserved  for  education)  and  UHF 
Channels  16,  47  and  53.  WDTV  (TV),  only 
operating  station  there,  is  presently  on  Chan- 
nel 3,  will  switch  to  Channel  2  under  provisions 
of  Sixth  Report  finalizing  TV  reallocation 
[B*T,  April  14]. 

Concurrent  with  action  on  Mayor  Lawrence's 
petition,  Commission  by  memorandum  opinions 
and  orders  deferred  action  with  respect  to 
petition  of  WLOA  Braddock,  Pa.,  which  seeks 
assignment  of  Channel  4  there,  and  denied 
petition   of  WCAE   Pittsburgh  which  seeks 


deletion  of  VHF  Channel  9  from  Wheeling- 
Steubenville  and  assignment  of  Channels  9 
and  4  to  Pittsburgh  [B«T,  June  30]. 

WLOA,  one  of  first  to  protest  FCC's  failure 
to  assign  Channel  4  to  Pittsburgh  because  it 
violated  minimum  spacing  with  Columbus, 
Ohio,  by  only  fraction  of  mile,  has  appeal 
pending  with  U.  S.  Court  of  Appeals  for  Dis- 
trict of  Columbia  on  case  as  also  does  WWSW 
Pittsburgh  [B»T,  June  16,  9].  Court  ruled  in 
early  August  WLOA  could  seek  relief  before 
both  court  and  FCC  at  same  time  and  ruled 
FCC  could  act  even  though  appeal  was  pend- 
ing [B*T,  Aug.  11]. 

Proposal  to  employ  Mayor  Lawrence's  sug- 
gestion to  add  Channel  4  at  Irwin  was  made 
by  Commission  on  grounds  petition  "complies 
with  Sec.  3.609  of  the  Commission's  rules  in 
that  it  proposes  an  assignment  of  a  television 
channel  in  a  community  which  is  not  listed  in 
the  table  and  is  not  within  15  miles  of  a  city 
so  listed,  which  proposed  assignment  complies 
with  the  minimum  separations  set  forth  in  the 
Commission  rules  and  does  not  require  any 
deletions  or  substitutions  of  channels  in  any 
community  listed  in  the  table." 

for  more  AT  DEADLINE  turn  page  W 
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HYDE  EXPLAINS  TV  PLAN; 
HENNOCK  SPEAKS  IN  TEXAS 

TV  RECEIVER  unable  to  receive  UHF  is  not 
offering  complete  TV  service,  FCC  Corar. 
Rosel  H.  Hyde  told  Aug.  29  luncheon  audience 
of  IRE  and  Western  Electronic  Manufacturers 
Assn.  at  Long  Beach,  Calif.  UHF  is  an  "in- 
tegral part  of  one  TV  plan,"  Commissioner 
said.  Mr.  Hyde  cited  five  reasons  for  adopting 
TV  allocation  plan  as  Commission  did,  stated 
it  meant  more  simple  and  less  costly  applica- 
tions and  grants.  Reasons:  (1)  Efficient  use 
of  spectrum;  (2)  service  to  all  people  in  U.  S.; 

(3)  permitted  educational  assignments;  (4) 
permitted  border  assignments  without  need 
for  diplomatic  negotiations  on  each  grant;  (5) 
administrative  necessity — without  fixed  plan, 
one  application  could  tie  up  hundreds  of  others 
in  vast  areas  of  country. 

Meanwhile,  Comr.  Frieda  B.  Hennock,  in 
speech  scheduled  to  be  delivered  at  Aug.  30 
U.  of  Houston  commencement  exercises,  called 
for  combination  of  all  educational,  cultural  and 
civic  organizations  to  aid  U.  of  Houston  and 
Houston  school  system  in  operating  its  edu- 
cational station  (granted  Aug.  20).  She  also 
urged  formation  of  "Public  Committee  of 
Viewers"  to  act  as  advisors  to  station. 

CHARGE  TV  APPLICATION 
NOT  IN  GOOD  FAITH 

WHAT  should  FCC  do  when  there  are  two 
TV  channels  open  in  city,  but  applicant  files 
for  frequency  already  applied  for?  That  was 
question  posed  for  Commission  last  week  by 
KGU -Honolulu  Advertiser.  KGU  applied  for 
Channel  4  June  4  and  same  wavelength  was 
requested  by  KPOA  Honolulu  July  2 — al- 
though Channels  9  and  13  were  still  unsought, 
KGU  complaint  said. 

In  letter  to  Commission,  after  notification 
hearing  must  be  held,  30-year-old  KGU  charged 
KPOA  application  not  filed  in  good  faith. 
Grounds  given  for  allegation  were: 

(1)  KGU  announced  plans  to  file  for  Channel  4 
May  11,  well  in  advance  of  its  filing  and  that  of 
KPOA;  (2)  KPOA  did  nothing  about  amending  ap- 
plication for  available  frequencies  even  after  con- 
flict was  called  to  its  attention:  (3)  KPOA  applica- 
tion resembles  KGU's  in  some  instances  and  its 
proposed  coverage,  studios,  programs  and  expendi- 
tures were  an  "obvious  attempt  to  outbid"  KGU; 

(4)  KPOA  application  defective  regarding  details  of 
$50,000  bank  loan  and  in  not  supplying  partnership 
agreement  called  for  by  temporary  processing 
procedure. 

Grant  of  its  application  without  hearing 
was  asked  by  KGU,  with  KPOA  permitted  to 
seek  Channel  13  still  unrequested.  Or,  KGU 
said,  give  it  conditional  grant  pending  hear- 
ing with  KPOA,  or  dismiss  KPOA  applica- 
tion. KPOA  is  owned  by  John  D.  Keating  and 
J.  Elroy  McCaw,  who  also  own  KILA  Hilo. 

Meanwhile,  KGU  amended  its  application 
to  meet  KPOA  proposals  and  to  comply  with 
technical  defect  found  by  FCC  engineers. 

RECORDING  FEES  INCREASE 

TOTAL  contributions  received  by  Music  Per- 
formance Trust  Fund,  financed  by  phonograph 
record  and  transcription  manufacturing  fees, 
amounted  to  $946,000  for  first  half  of  1952  com- 
pared to  $870,000  during  last  half  of  1951, 
according  to  report  by  Samuel  R.  Rosenbaum, 
trustee.  Sum  of  $1  million  was  allocated  June 
1  for  musical  performances  during  last  half 
of  year.  In  first  half,  3,567  separate  projects 
calling  for  6,352  performances  involving  54,- 
000  instrumental  performers  were  carried  out 
with  trust  funds. 
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In  this  Issue— 


WILL  NBC  be  the  next  radio  network 
to  slash  its  charges  to  sponsors?  The 
answer  probably  will  come  this  week 
at  an  NBC  radio  affiliates  meeting  in 
Chicago — not  unlike  the  one  at  which 
the  CBS  Radio  discount  plan  was 
worked  out.    Page  23. 

THERE'S  no  need  for  radio  broadcast- 
ers to  head  for  the  hills  when  TV 
comes  to  town.  Here's  a  reassuring 
story  from  22  midwestern  radio  sta- 
tions that  have  not  only  survived  but 
profited  since  TV  competition  devel- 
oped.   Page  30. 

ABC  will  turn  national  sales  represent- 
ation of  its  10  owned  and  operated 
stations  over  to  Edward  Petry  &  Co. 
and  John  Blair  &  Co.  It  will  be  the 
biggest  representative  appointment  in 
history  and  a  radical  change  from 
past  network  practice.    Page  24. 

TV  networks  still  have  25  hours  of  time 
to  sell  by  October  if  they  are  to 
match  their  business  volume  of  Oc- 
tober, 1951.  But  everybody  agrees 
they'll  make  it.    Page  25. 

EIGHT  big  sponsors  take  on  new  agen- 
cies;   $10    million    billings  involved. 

Page  23. 

THE  commercial  is  30  years  old.  A  birth- 
day salute  to  WNBC  New  York,  where 
the  first  one  was  broadcast.    Page  26. 

POLITICAL  parties  buy  $400,000  worth 
of  time  for  campaign  kick-offs.  Page 
29. 

SENATE  Internal  Security  Committee 
sees  Red  menace  in  Radio  Writers 
Guild.    Page  27. 

THREE  more  TV  stations  granted,  mak- 
ing total  of  43  the  FCC  has  okayed 
since  the  thaw.    Page  57. 

IN  JULY  gross  billings  on  radio  net- 
works were  $9,538,394  and  on  tele- 
vision networks  $10,351,177.    Page  25. 


Upcoming 


Sept.  3-4:  NBC  and  affiliates  —  SPAC 
meeting,  Chicago. 

Sept.  4-5:  NARTB  District  15  meeting, 
Mark  Hopkins  Hotel,  San  Francisco. 

Sept.  4-6:  Board  of  Governors,  Canadian 
Broadcasting  Corp.,  Radio  Canada 
Bldg.,  Montreal. 

Sept.  5:  BAB    Sales   Clinic,  Chicago. 
(Other  Upcoming,  Page  36) 


Closed  Circuit 

(Continued  from  page  5) 

Hope  and  Mayor  Quigg  Newton  of  Denver  for 
$2,250,000  (story  page  27).  Don  Searle,  former 
ABC  vice  president  and  president  of  KMMJ 
Grand  Island,  Nebr.  and  KXXX  Colby,  Kans., 
will  become  directing  head,  moving  to  Denver 
from  Los  Angeles.  Expected  he  will  get  with 
minority  interest  in  station. 


FINAL  REPORT  of  industry-  government  ad 
hoc  committee  studying  problems  of  tall  TV 
towers  and  their  potential  hazard  to  air  naviga- 
tion is  to  be  submitted  this  week  to  FCC  Comr. 
E.  M.  Webster  and  CAA  Deputy  Administra- 
tor F.  B.  Lee,  who  presided  over  special  con- 
ference on  subject  last  spring  [B#T,  April 
28].  Members  of  ad  hoc  group  studied  draft 
over  weekend,  must  make  final  comment  by 
Tuesday  to  John  R.  Evans,  chief  of  Aviation 
Division,  FCC  Safety  and  Special  Services 
Bureau. 

TALL  TOWER  fears  of  aviation  people  will 
be  dissipated  by  one  part  of  ad  hoc  report, 
compiled  by  Robert  L.  Kennedy,  consulting 
engineer,  which  will  show  majority  of  pro- 
posed TV  towers  will  be  under  600  ft.  [B*T, 
June  23].  When  Sixth  Report  was  issued  in 
April,  aviation  interests  saw  2,000-ft.  towers 
sprouting  everywhere.  Kennedy  report  shows 
that  of  first  600  TV  applications,  only  one 
specifies  tower  over  1,500  ft.;  23  over  1,000 
ft.  Almost  80%  are  under  600  ft. 

READY  FOR  filing  is  new  application  (third) 
for  remaining  VHF  channel  10  in  Norfolk  area 
by  Chesapeake  Services  Inc.,  in  which  General 
Teleradio  (General  Tire-Mutual-Don  Lee- 
WOR)  will  own  substantial  minority.  Major- 
ity to  be  held  by  prominent  Norfolk  area  busi- 
nessmen plus  Ben  Strouse,  general  manager 
of  WWDC  Washington,  who  serves  as  con- 
sultant. Among  Virginians  are  Harry  Price 
Jr.,  members  of  Hofheimer  family,  Pretlow 
Darden,  brother  of  former  governor,  and 
John  Twohy  II.  Financing  expected  to  show 
$200,000  paid  in  plus  $400,000  in  lease  financ- 
ing through  General  Teleradio. 

MIGRATION  of  broadcast  plants  from  down- 
town city  areas  to  suburban  to  acquire  more 
elbow  room  for  TV,  as  well  as  to  effect 
economies  through  centralized  operation,  con- 
tinues to  spread.  Following  on  heels  of  move 
of  WMAL-AM-TV  and  planned  construction 
by  WTOP-AM-TV  Washington  in  suburban 
area,  WRC-AM-TV  (NBC  owned)  contem 
plates  moving  its  operations  from  downtown 
Trans-Lux  Building  to  TV  transmitter  site 
at  Wardman  Park  Hotel. 

THAT  Robert  G.  Venn,  whose  name  is  appear 
ing  in  news  reports  as  originator  of  Talka 
thon,  used  so  effectively  by  County  Judge 
Cherry  in  Arkansas  and  Senatorial  Candidate 
Schmitt  in  Wisconsin,  is  well  known  in  broad 
cast  circles.  He  was  in  venture  which  become 
WTVJ,  Miami's  pioneer  TV  station,  and  also 
was  identified  with  ownership  of  WMIE 
Miami. 

AT  HELM  of  NARTB  committee  to  revivt 
radio  Standards  of  Practice,  with  rate-cut- 
ting and  other  throat-slitting  practices  in- 
cluded, will  be  John  F.  Meagher,  KYSM 
Mankato,  Minn.,  long  active  in  association 
affairs. 


for  more  AT  DEADLINE  see  page  90  |, 
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TRANSIT   RADIO,  INC. 


Announces  The 
Appointment  Of 


FORJOE  and  COMPANY,  Inc. 

As 

NATIONAL  SALES  REPRESENTATIVES 

Effective  August  1,  1952 

X           WKRC-FM  —Cincinnati,  Ohio                 WKJF       —Pittsburgh,  Pa.  X 

\           WWDC-FM— Washington,  D.  C.              KXOK-FM  —St.  Louis,  Mo.  \ 

*C            WBUZ       —Bradbury  Heights,  Md.       KTNT        — Tacoma,  Wash.  ^  | 

#           KCMO-FM  —Kansas  City,  Mo.               WTOA      —Trenton,  N.  J.  # 

$                                         WGTR-FM  —Worcester,  Mass.  $ 


■ 
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Advertisement 


From  where  I  sit 
6y  Joe  Marsh 


Narrow  Town— 
Broad  Outlook 

The  wife's  cousin  Wilson,  and  Susan 
his  new  bride  are  just  back  from  honey- 
mooning in  the  Rockies.  Took  them  to 
dinner  last  night  at  the  Garden  Tavern. 
Naturally,  Wilson  told  about  his  trip:  — 

''Went  through  a  town  in  Idaho  that 
was  only  about  100  feet  wide.  No  kid- 
ding! Built  into  a  long,  narrow  canyon. 
And  it  shares  those  100  feet  with  a  rail- 
road track  that  runs  right  through  the 
hotel! 

"To  get  gas  there  we  had  to  park  right 
on  the  tracks.  Suddenly  Susan  screams — 
'there's  a  train  coming!'  But  the  gas 
fellow  just  laughs  and  says  we  were  there 
first.  Blamed  if  the  engineer  didn't  stop 
for  us,  too,  and  wait  'til  we  were  through. 
That's  the  way  they  do  things  out  there 
all  the  time." 

From  where  I  sit,  it's  a  good  illustra- 
tion of  how  people  can  learn  to  "think  of 
the  other  fellow"  so  that  the  whole  com- 
munity benefits.  Railroaders  and  towns- 
people, Democrats  and  Republicans, 
malted  milk  fanciers  and  those  who  pre- 
fer a  temperate  glass  of  beer— we  all  have 
to  share  the  same  space.  Let's  maintain 
our  neighbor's  "right  of  way." 
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It's  the  new  large-hub 
a  -inch  professional  reel  of 
SCOTCH"  Magnetic  Tape! 


/ 
/ 


CUTS  TIMING  ERRORS!  New  larger  hub  reduces  ten- 
sion changes,  cuts  timing  errors  50%  . 

REDUCES  PITCH  CHANGES!  Lower  hub-to-outside- 
diameter  ratio  means  a  marked  reduction  in  pitch 
changes  between  spliced  portions  of  broadcasts. 

LESS  VIBRATION,  FASTER  REWIND!  Bigger  hub  pro- 
duces 10%  faster  rewind  speed,  yet  rotational  speed 
is  lower  than  that  of  the  standard  reel.  Operation  is 
so  smooth  that  wear  on  equipment  is  cut,  with 
resulting  maintenance  savings. 


The  term  "SCOTCH"  and  the  plaid  design  are  registered  trademarks  for  Sound 
Recording  Tape  made  in  U.S.A  by  MINNESOTA  MINING  &  MFG.  CO., 
it.  Paul  6,  Minn. — also  makers  of  "Scotch"  Brand  Pressure-sensitive  Tapes, 
,//.-,, -jju  "Underseal"  Rubberized  Coating,  "Scotchlite"  Reflective 

//SJfjife.'j,       Sheeting,  "Safety- Walk"  Non-slip  Surfacing,  "3M"  Abra- 
*  1    ■  sives,  "3M"  Adhesives.  General  Export:  122  E.  42nd  St., 

New  York  17,  N.Y.  In  Canada:  London,  Ont.,  Can. 


New  improved  tape 
matches  reel  improvements! 

Supplied  on  the  new  7"  professional  reel  is  a  new  type 
of  magnetic  tape  that  offers  many  technical  advantages: 

•  New  "Dry  Lubricating"  process  eliminates  tape  and 
head  squeal,  produces  a  tape  that  turns  in  a  faultless 
performance  in  extreme  heat  and  humidity. 

•  New  thinner  construction  allows  more  than  1200  feet 
of  tape  to  be  wound  on  the  new  7"  reel  despite  larger 
hub.  Magnetic  properties  of  this  new  tape  are  identical 
in  every  respect  to  the  older  "Scotch"  Brand  #111-A 
tape,  the  industry's  standard  of  quality. 

•  Tape  supplied  on  the  new  reel  is  100%  splice-free. 

•  Output  variation  is  guaranteed  to  be  less  than  plus  or 
minus  M  db  at  1,000  cps  within  the  reel,  and  less  than 
plus  or  minus  XA  db  from  reel  to  reel. 


MAGNETIC  TAPE 

Your  supplier  has  the  new  "Scotch"  Brand  7" 
professional  reel  with  the  new  Dry  Lubricated 
tape.  See  him  today! 
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new  business  f  jjf 


Spot  •  •  • 

EAGLE  PAINT  Co.,  N.  Y.,  placing  fall  campaign  in  women's  participa- 
tion radio  shows  in  half-dozen  East  Coast  markets.  Agency:  Albert 
Weisberg,  N.  Y. 

DURHAM  LIFE  INSURANCE  Co.,  Raleigh,  N.  C,  has  signed  to  spon- 
sor nine  Southern  Conference  football  games  on  WPTF  Raleigh  and 
WSJS  Winston-Salem.    Firm  is  placing  business  direct. 

INTERSTATE  BAKERIES  Corp.,  L.  A.  (Log  Cabin  bread),  starts  spot 
announcement  campaign  on  KNX  Hollywood,  Sept.  15-21;  KHJ  and 
KLAC,  Sept.  22-26;  KFWB  that  city  and  KECA  Los  Angeles,  Sept.  29- 
Oct.  3.  TV  is  scheduled  for  Oct.  Agency:  Dan  B.  Miner  Co.,  L.  A. 

MICHIGAN  NATIONAL  BANK,  located  in  seven  Michigan  cities,  will 
sponsor  20-  and  60-second  TV  film  spots  on  WJIM-TV  Lansing,  WOOD- 
TV  Grand  Rapids  and  WKZO-TV  Kalamazoo.  Agency:  Buchen  Co., 
Chicago. 

WONDER  TRAY  Co.,  Monterey  Park,  Calif,  (household  plastic  tray), 
starts  spot  announcement  and  participation  campaign  on  KTTV  (TV) 
KNBH  (TV)  KNXT  (TV)  and  KLAC-TV  Hollywood,  for  52  weeks  from 
Sept.  1.  Agency:  Action  in  Advertising,  L.  A. 

BU-TAY  PRODUCTS  Ltd.,  L.  A.  (Rain  Drops  water  softener),  on  Sept.  9 
-starts  one-minute  participation  in  Chet  Huntley's  Tues.  and  Thurs., 
5:30-5:45  p.m.  PST,  broadcasts  on  29  Pacific  Coast  ABC  stations,  for 
13  weeks.  Agency:  Dan  B.  Miner,  L.  A. 


Meturetk  •  •  • 

KELLOGG  Co.,  Battle  Creek,  Mich.,  will  sponsor  first  half  hour  of 
Super  Circus  [B»T,  Aug.  11]  Sun.,  4-5  p.m.  CDT  on  ABC-TV  effective 
Sept.  28.    Agency:  Leo  Burnett  Co.,  Chicago. 

SEABROOK  FARMS  Inc.,  Bridgeton,  N.  J.  (frozen  foods),  to  sponsor 
Private  Files  of  Matthew  Bell  on  Mutual  starting  Sept.  7,  Sun.,  4:30-4:55 
p.m.  EDT.    Agency:  Hilton  &  Riggio,  N.  Y. 

GRUEN  WATCH  Co.  will  sponsor  Walter  Winchell  in  his  TV  debut 
effective  Oct.  5  on  ABC-TV,  Sun.,  6:45-7  p.m.  This  advertiser  also 
sponsors  Mr.  Winchell's  radio  show  on  ABC  radio,  Sun.  9-9:15  p.m. 
Show  will  be  carried  on  26  ABC-TV  stations  and  on  343  radio  stations. 
Agency:  McCann-Erickson,  N.  Y. 

SEALY  Inc.,  Chicago  (mattresses),  signs  for  alternate  week  sponsor- 
ship of  Balance  Your  Budget  on  CBS-TV,  Sat.,  10-10:30  p.m.  effective 
Oct.  18.  Agency:  Olian  Adv.,  Chicago. 

CURTIS  Pub.  Co.  renews  Keep  Posted  on  DuMont  TV  Network,  Tues.. 
8:30-9  p.m.  for  52  weeks,  effective  Oct.  7.  Agency:  BBDO,  N.  Y. 

I.  J.  GRASS  NOODLE  Co.,  Chicago  (dehydrated  soup  and  noodle  prod- 
ucts), planning  first  radio  network  campaign  for  fall.  Agency:  Phil 
Gordon  Agency,  Chicago.  Account  executive  is  HARRY  FEUER. 

WINE  Corp.  of  America  (Mogen  David  wine)  sponsoring  Where  Was  I?. 
quiz  show,  on  DuMont  TV  Network,  Tues.,  9-9:30  p.m.  as  replacement 
for  Charlie  Wild,  Private  Detective.  Agency:  Weiss  &  Geller,  N.  Y. 

SHWAYDER  BROS.,  Denver  (Samsonite  luggage),  to  sponsor  quarter 
hour  segment  of  Welcome  Travelers,  NBC-TV,  Fri.,  2:30-3  p.m.  effective 
Sept.  26  (See  story  page  52).  Agency:  Gray  Adv.,  N.  Y. 

SHIPSTADS  &  JOHNSON  ICE  FOLLIES  of  1953  will  sponsor  its  West 
Coast  premiers  on  60  ABC  Radio  stations,  Thurs.,  Sept.  4,  9-9:30  p.m. 

(Continued  on  page  52) 


IN  SYRACUSE 


•  •  • 
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Does  NOT  Replace  it  as  a  Source 
of  Entertainment  and  Information 


Syracuse  is  a  two-TV-station  city.  According  to  Niagara  Mohawk 
Power  Company  monthly  surveys,  71%  of  the  homes  in  the 
Syracuse  area  have  TV  sets.  According  to  the  calamity  howlers, 
radio  in  Syracuse  should  be  a  dead  duck.  But  two  separate  surveys 
of  television  homes  show  that  radio  is  alive  and  vigorously  kicking. 
(Details,  including  methods  of  sampling,  free  on  request).  Here 
are  the  results: 


Survey 

Dote 

Number  of 
Homes 
Called 

Number  of 
TV  Homes 

TV  Homes  Only, 
Average  Hours  per  Day 

Radio 

Television 

No.  1 

Oct.  51 

763 

493 

2.90 

4.50 

No.  2 

Dec.  '51 

704 

493 

3.24 

4.76 

Combined 

1467 

986 

3.07 

4.52 

ACUSE 

570  KC 


61  radio*  «     ,       ad,0s  Per  TV  l 
*'  Comparative  U       h°mes-  '° 


WSVB  H9:'''"*' feet 


NBC  Affiliate.  WSYR-AM-FM-TV. . .  the  Only  Complete  Broadcast  - 
Institution  in  Central  New  York.  Headley-Reed,  National  Representative. 
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WREC  engineering  perfection  and  high 
quality,  diversified  programming  continue 
to  draw  the  largest  audience  of  any 
Memphis  radio  station.  Adequate  power 
for  complete  coverage  of  this  $2,000,000,- 
000  market  offers  a  powerful  pull  for  ad- 
vertisers, too.  And,  the  cost  is  actually 
10.1%  LESS  per  thousand  listeners  than 
in  1946!  WREC  prestige  is  another  mag- 
netic factor  in  bringing  in  greater  sales 
returns  for  every  dollar  invested. 


MEMPHIS  NO.  1  STATION 


REPRESENTED  BY  THE  KATZ  AGENCY 


AFFILIATED  WITH  CBS,  600  KC.  5000  WATTS 
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agency 


MILTON  L.  KIEBLER  and  LEE  M.  RICH,  manager  of  outdoor  space 
buying  department  and  assistant  media  director,  respectively,  pro- 
moted to  media  supervisors,  Benton  &  Bowles,  N.  Y. 

JOHN  P.  BEGLEY  Jr.,  associate  editor,  Diesel  Power  and  Diesel  Trans- 
portation, to  Kudner  Agency,  N.  Y.,  on  copy  staff. 

CARL  J.  EASTMAN,  vice  president  and  Pacific  Coast  manager,  N.  W. 
Ayer  &  Son,  to  Umland  &  Co.,  S.  F.  Expanded  agency  is  now  UMLAND- 
EASTMAN-BECKER  Inc. 

FORREST  E.  FICKLING,  sportscaster,  CBS  Radio,  Hollywood,  to 
Western  Adv.,  L.  A.,  as  director  of  publicity. 

PAT  MOSELEY  to  Olian  Adv.,  St.  Louis,  as  radio-TV  director  and  pro- 
ducer replacing  MARGARET  HART  NELSON  who  resigns  but  will 
serve  agency  as  consultant. 


If  you  had  a  real  mouse  problem  you'd  surely 
select  an  active,  rather  than  a  passive  method 
of  catching  mice. 

A  baited  spring  trap  will  catch  mice,  but  the 
mouse  must  come  to  it.  The  best  method  is  the 
employment  of  the  services  of  a  lean,  ill- 
disposed  and  aggressive  cat,  for  the  cat  goes  to 
the  mouse  and  that  gets  results! 

How  about  your  radio  schedules?  Are  you 
buying  on  baited  traps  or  good  active  cats? 

May  we  suggest  the  services  of  the  biggest  cat 
in  the  teeming  Oklahoma  City  market?  It's 
50kw  KOMA,  the  CBS  Radio  equipped  denizen 
that  goes  out  and  gets  the  listener  with  generous 
promotion,  strong  local  programming  and  a  25 
year  old  knowledge  of  their  listening  habits. 


on  all  accounts 


AMBITIOUS  broadcast  plans 
are  in  the  works  at  J.  Wal- 
ter Thompson  Co.,  Chicago, 
where  Peter  J.  Cavallo  Jr.,  radio 
and  television  director,  is  reorgan- 
izing departmental  functions  and 
setting  aloft  a  few  trial  balloons. 

An  admixture  of  writer,  musi- 
cian, composer,  producer  and  ar- 
ranger for  leading  forms  of  mass 
communication  media — radio,  tele- 
vision, motion  pictures  and  the 
concert  stage  —  Mr.  Cavallo  has 
shuffled  about  a  lot 
of  theories  to  decide 
what  the  agency 
practice  is  to  be. 

Initially,  he  will 
test  the  relative 
value  of  perpendicu- 
lar (as  opposed  to 
horizontal)  inter- 
departmental struc- 
ture, adopting  the 
former  with  mem- 
bers of  his  staff  as 
client  contacts  on 
broadcast  business. 
In  this  way,  the  de- 
lay of  having  a  go- 
between  on  the  gen- 
eral account  staff  is 
eliminated,  and  a 
closer  relationship 
established  directly 
with  the  client. 

The  agency  also  will  set  up  for 
the  first  time  a  research  division 
within  its  broadcast  department, 
where  problems  heretofore  looked 
after  by  individual  radio-TV  staff- 
ers will  be  handled  by  one  man 
and  his  assistants.  The  new  re- 
search staff  will,  besides  solving 
quantitative  problems,  conduct  in- 


Mr.  CAVALLO 


tensive  qualitative  analysis,  seek- 
ing answers  to  such  intangibles  as 
the  degree  of  compatibility  be- 
tween the  commercial  and  the  en- 
tertainment on  a  program,  how 
this  is  reflected  in  sales,  and  why. 

Mr.  Cavallo  will  make  use  of  his 
knowledge  of  mass  psychology  to 
determine,  for  example,  how  mem- 
bers of  an  audience  can  be  condi- 
tioned to  greater  receptivity  for 
the     commercial     message,  and 
spurred    to  actual 
purchase.    With  in- 
creased  interest  in 
and  necessity  for  an 
understanding  of 
merchandising  and 
point-of-sale  promo- 
tion by  broadcast 
executives,  he  hopes 
to  progress  to  the 
purchase  of  a  radio 
or    TV    show  with 
analysis  of  the  cli- 
ent's need,  followed 
by  study  as  to  what 
product  is  to  be  sold, 
to  whom,  how  the 
buyer  needs  to  be 
stimulated,   and  by 
what  methods.  The 
final  step  would  be 
development  of  the 
proper  broadcast  vehicle. 

Allied  closely  to  all  phases  of 
show  business,  Mr.  Cavallo  has 
been  active  in  the  music  business 
since  1923.  He  worked  with  his 
father,  a  prominent  symphonic 
band  conductor,  Peter  A.  Cavallo 
Sr.,  for  many  years.  He  also  start- 
ed the  nationally-known  Waa-Mu 
( Continued  on  page  50) 


KOMA/^ 


o  inc. 

AFFILIATED  WITH   KTUL,  TULSA  RADIO  STATIO.N  REPRESENTATIVES 

50,000  WATTS  •CBS  RADIO 

J.  J.   BERNARD    Vice-President  and  General  Manager 
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0.  FREDERICK  BATES,  assistant  to  president  of  Fred  W.  Amend  Co. 
(candy),  to  Henri,  Hurst  &  McDonald,  Chicago. 

L.  F.  CHITTY,  media  manager  of  Toronto  office  of  Cockfield,  Brown  & 
Co.  Ltd.,  named  assistant  to  managing  director  succeeded  by  HUGH 
■.FIND LAY,  assistant  media  manager  of  Cockfield,  Brown  &  Co.  Ltd., 
Montreal. 

V.  M.  BARTON,  assistant  to  president  of  Apex  Film  Corp.,  Hollywood, 
to  Western  Adv.,  L.  A.,  as  assistant  to  MILTON  V.  CARLSON,  vice 
president  in  charge  of  radio-TV. 

"MAC  REARDON,  manager,  Maxon  Agency,  Syracuse,  to  account  staff, 
Gardner  Adv.,  St.  Louis,  as  manager  on  Monsanto  Chemical  account. 

J.  EDWARD  COOMBS,  account  executive,  Price,  Robinson  &  Frank  Inc., 
Chicago,  appointed  general  manager. 

KENNETH  HOEL  appointed  director  of  public  relations  and  promotion, 
G.  Norman  Burk  Inc.,  Pittsburgh. 

GORDON  M.  GUMPERTZ,  copy  director,  Ross  Sawyer  Adv.,  Pasadena, 
to  Davis  &  Co.,  L.  A.,  in  similar  capacity. 

KENNETH  TORGERSON,  Knox-Reeves  Adv.,  Minneapolis,  to  Benton 
&  Bowles,  N.  Y.,  as  media  supervisor. 

JOHN  D.  HALLAREN  and  DON  SHELDON,  vice  president  in  charge 
of  "Alert  America"  convoys  and  sales  manager  of  Frederic  Blank  &  Co., 
respectively,  to  Fuller  &  Smith  &  Ross,  N.  Y.,  as  account  executives. 

GEORGE  L.  RAPPAPORT,  art  director,  Anderson-McConnell  Adv., 
L.  A.,  named  chairman  of  Art  Directors  Club  annual  "The  Thing"  ball, 
;;Oct.  18,  that  city. 

ANN  OGLESBY,  WHAS  Louisville,  Ky.  production  staff,  enters  execu- 
tive training  program,  McCann-Erickson  Adv.,  N.  Y. 

DAVID  H.  UTLEY,  Calif.  Walnut  Growers,  L.  A.,  to  West-Marquis  Inc., 
that  city,  as  member  of  publicity  department. 

SMITH,  BENSON  &  McCLURE,  Chicago,  elected  to  membership  in 
American  Assn.  of  Adv.  Agencies. 

SAM  HERMAN,  copy  chief,  Gourfain-Cobb,  Chicago,  to  copy  staff, 
William  Hart  Adler  agency,  that  city. 

OLIAN  Adv.,  Chicago,  changes  name  to  OLIAN  &  BONNER  Inc.,  effec- 
tive Sept.  1. 

D.  J.  MacMILLAN,  production  manager,  CFAC  Calgary,  named  radio  di- 
rector, McKim  Adv.  Ltd.,  Toronto.  W.  J.  McPHERSON,  farm  commenta- 
tor, Canadian  Bcstg.  Corp.,  to  agricultural  department,  McKim  Adv., 
same  city. 

ROBERT  P.  HAUN  to  Lewis  &  Gilman  Inc.,  N.  Y.,  as  account  executive. 

MANN  HOLINER,  vice  president,  Lennen  &  Mitchell,  N.  Y.,  and  PAUL 
MANNING  appointed  radio-TV  directors  for  Republican  National  Com- 
mittee account,  Kudner  Agency,  N.  Y. 

RICHARD  CAMPBELL,  production  staff,  Erwin,  Wasey  &  Co.,  N.  Y.,  to 
Grant  &  Wadsworth  Inc.,  same  city. 

ANDREW  J.  HENDRY  to  Caples  Co.,  N.Y.,  as  director  of  public  relations. 
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IT  TAKES  MORE  THAN 
RATINGS  TO  BE  .  .  . 

Obviously 
OUTSTANDING. . . 

Sure  we  have  60.1%  share  of  audience  Monday 
thru  Friday  mornings  .  .  .  55.3%  share  of  audience 
Monday  thru  Friday  afternoon  .  .  .  49.6%  share 
of  audience  Sunday  thru  Saturday  evenings.  BUT 
ratings  alone  don't  RING  THE  CASH  REGISTER  .  .  . 


LOCAL  ADVERTISERS 

measure    advertising  by 

SALES  RESULTS  .  .  . 


23 
31 


advertisers  have  used  WMBD  continu- 
ously for  over  TWENTY  YEARS  .  .  . 

advertisers  have  used  WMBD  continu- 
ously for  over  FIFTEEN  YEARS  .   .  . 

advertisers  have  used  WMBD  continu- 
ously for  over  TEN  YEARS  .  .  . 

advertisers  have  used  WMBD  continu- 
ously for  over  FIVE  YEARS  .  .  . 


That's  PROOF  that  WMBD  produces  sales 
results.  To  SELL  all  Peoriarea,  BUY  WMBD. 

See  Free  &  Peters  .  .  . 


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 
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well  Hike 


Sailor  Beware 

EDITOR: 

Being  naturally  much  interested 
in  any  UHF  TV  grants  in  New 
York  City,  I  noted  the  grant  to 
the  State  Board  of  Regents  for 
Channel  25,  on  page  74  of  the  Aug. 
18  issue  of  Broadcasting  •  Tele- 
casting, giving  antenna  height 
above  average  terrain  of  680  feet, 
at  the  following  coordinates: 

Lat.  40°  32'  51"  North. 

Long.  74°  00'  84"  West. 

Breaking  out  the  Coast  and  Geo- 
detic Survey  charts  to  see  where 
this  station  plots,  the  location  ap- 
pears to  be  smack  in  the  middle  of 
the  Atlantic  steamship  lanes,  in 
Ambrose  Channel,  Lower  New 
York  Bay,  four  miles  south  of 
Coney  Island  Light. 

The  84"  on  the  longitude  is  ob- 
viously a  misprint  for  something 
below  60"  (all  there  are  in  1')  but 
that  is  less  than  a  mile.  But  I  am 


wondering  where  the  major  error 
is.  .  .  . 

William  H.  Pitkin 

Chief  Engineer 

WNYC  New  York 

[EDITOR'S  NOTE:  This  was  not  a 
BROADCASTING  .  TELECASTING 
misprint.  FCC  staff  members  and  the 
board  of  regents  are  revising  the  co- 
ordinates to  (1)  confine  the  minute  to 
60  seconds  and  (2)  get  the  antenna 
site  out  of  the  steamer  lanes  and  on 
dry  (and  high)  land  atop  a  building 
on  the  southwest  corner  of  Broadway 
and  Chambers  street.] 

Never  Break  a  Habit 

EDITOR: 

To  keep  up  with  happenings  in 
the  industry  I  always  set  aside 
Wednesday  evenings  before  and 
after  dinner  to  read  the  most  in- 


formative and  my  favorite  maga- 
zine, Broadcasting  •  Telecasting. 
This  Wednesday,  however,  due  to 
extensive  business  meetings  I  just 
did  not  find  the  time  and  found 
myself  involved  in  one  of  the 
strangest  coincidental  situations 
yet. 

It  happened  this  way:  A  few 
days  ago  Joe  Stamler  of  WMGM 
New  York  and  I  sat  down  to  dis- 
cuss a  cooperative  across  the  board 
schedule  for  our  client,  Nylast 
Corp.  of  America,  since  New  York 
was  the  first  market  we  intended 
to  use  to  introduce  our  client's  new 
product,  Nylast,  a  stocking  deter- 
gent and  nylon  strengthener.  .  .  . 
Four  days  later  Mr.  Stamler  called 
me  with  this  confusing  information 


.  .  .  the  Nylast  account  is  being 
handled  by  William  H.  Weintraub 
[B*T,  Aug.  18].  .  .  . 

A  quick  investigation  revealed 
the  following:  Seeman  Bros.,  New 
York,  clients  of  Weintraub  agency, 
apparently  are  about  to  market  the 
same  product  that  our  client  is. 
Who  has  the  first  right  to  the 
name  is  something  I  am  not  sure 
of  at  the  present  time. 

This  probably  happens  once  in  a 
million  years  and  will  of  course 
mean  a  complete  rescheduling  and 
repackaging  of  Nylast  by  either 
Seeman  Bros,  or  our  client.  One 
thing  is  certain  though:  To  keep 
informed  day  by  day,  hour  by  hour, 
minute  by  minute,  never  miss  an 
issue  of  Broadcasting  •  Telecast- 
ing. 

Joseph  R.  Warner 
Vice  President 
Rand  Adv.  Agency 
New  York 

Marketbook 

EDITOR: 

Because  I  have  just  finished 
using  your  new  Marketbook  for 
some  very  helpful  information  for 
a  talk  before  the  Arkansas  Broad- 
casters Assn.,  I  want  to  write  to 
tell  you,  while  it  is  fresh  on  my 
mind,  of  the  helpful  book  you  pro- 
duced. I  use  this  almost  every  day 
and  I  see  it  on  the  desk  of  many 
agency  executives. 

Lloyd  George  Venard 

President 

The  O.  L.  Taylor  Co. 
New  York 

*    *  * 

EDITOR: 

The  work  of  compiling  the  data 
in  the  Marketbook  is  prodigious 
and  I  know  it  is  a  valuable  source 
of  information  to  thousands  of 
people  who  need  broadcasting  and 
television  data  in  compact  and  ac- 
cessible form. 

I  wonder  how  many  people  are 
drawn  into  a  false  evaluation  of 
the  St.  Louis  market  by  looking 
at  the  population  and  radio  homes 
figures  for  St.  Louis  County  in 
which  the  City  of  St.  Louis  is 
located.  Most  people  know  that 
Chicago  is  in  Cook  County,  111. 
Therefore,  reference  to  your  mar- 
ket data  by  counties  will  show  the 
Cook  County  population  is  4,508,- 
000.  The  Spot  Rate  Finder  then 
shows  that  of  the  4,508,000  resi- 
dents in  Cook  County,  3,620,000  of 
them  live  in  Chicago. 

Now,  look  at  St.  Louis  County, 
Mo.  The  population  is  406,000. 
Refer  then  to  the  Spot  Rate  Finder 
and  the  population  of  St.  Louis  is 
shown  as  856,000,  or  more  than 
twice  the  population  of  the  County 
in  which  it  is  located,  geograph- 
ically. The  answer  is,  as  you  know, 
that  St.  Louis  is  not  located  in 
any  county.  Therefore,  the  total 
population  of  what  appears  on  any 
map  to  be  St.  Louis  County  is  not 
406,000  as  shown  by  the  census 
( Continued  on  page  20) 


Edward  Lamb  Enterprises,  Inc.,  Hotel  Barclay,  111  E.  48th  St.,  N.  Y.  C. 
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Distribution  and  Display  are  now 


for  advertisers  on  "KYW  FEATURE  DRUGS" 

In  hundreds  and  hundreds  of  drugstores  in  the 
Philadelphia  area,  the  "KYW  Feature  Drugs"  pro- 
gram has  become  a  merchandising  tradition! 

So  solid  is  its  acceptance,  in  fact,  that  we  now  feel 
more  than  safe  in  making  this  unique  guarantee: 

distribution  of  each  advertiser's  product  in  75 
percent  of  all  "KYW  Feature  Drug"  Stores 
in  the  5-county  area 

display  of  these  products  in  90  percent  of  the 
stores  in  which  stocked 


50,000  WATTS     NBC  AFFILIATE 


PHILADELPHIA 


That's  our  guarantee,  mind  you . .  and  we're  sure 
that  actual  performance  will  show  even  better 
figures.  Moreover,  the  guarantee  is  only  one  of 
the  advantages  you  get  with  this  superbly  success- 
ful program.  Other  advantages  include 

|t  participation  in  a  radio  show  that  wins  special 
favor  from  druggists  twice  each  weekday  — 
2:00-2:30  PM  and  6:25-6:30  PM 

^  merchandising  and  missionary  calls  at  regu- 
lar intervals  by  the  "Feature  Drugs"  field  staff 

k  regular  reports  on  number  and  location  of 
displays,  rates  of  sale,  competitive  activity 

Here,  to  be  sure,  is  the  promotional  support  you 
need  in  the  Philadelphia  area  drugstore  market! 
For  full  details  of  the  guarantee  terms,  check  Bob 
Teter  at  KYW,  or  Free  &  Peters. 


WESTINGHOUSE   RADIO   STATIONS  Inc 


WBZ  •  WBZA  •  KDKA  •  WOWO  •  KEX  •  KYW  •  WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 
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BRIEF    FABLE    FOR    BUSY  EDITORS 


Cousin  Custis 


and  the 
Kippered 


Cousin  Custis  is  Ma's  first  cousin, 
which  explains  why  she  won't  let 
us  tell  him  off— much  less  toss  him  out. 
We've  just  got  to  bear  with  him.  And 
that's  kinda  hard  when  you  consider 
some  of  the  things  Custis  does . . . 

Take  the  kippered  catfish,  for  ex- 
ample. Pa's  been  kipperin'  catfish  for 
a  good  many  years.  No  sooner  does 
Custis  come  to  live  with  us  than  he  de- 
cides he's  going  to  get  in  the  catfish 
business,  too. 

Now  Pa  doesn't  mind— at  first.  We're 
giving  Custis  free  room  and  board,  so 
Pa  sort  of  has  it  in  the  back  of  his  mind 
that  Custis  will  come  in  with  him  to 
help  out  a  bit  in  return  for  his  keep. 

But  not  Custis.  He  has  other  ideas. 
He's  bound  and  determined  he's  going 
to  be  head  man  in  the  kippered  catfish 
trade.  And  he  starts  actin'  like  he  wants 
to  drive  Pa  right  out  of  business. 


First  off,  he  lays 
claim  to  some  of 
the  best  fishin'  spots 
on  the  river— after 
Pa  points  them  out 
to  him.  Then  he 
ups  and  builds  a  new 
smokehouse  right  next 
to  Pa's— using  Pa's  pine 
boards— even  though  Pa' 
house  is  big  enough  for 
both  of  'em.  And,  as  if  1 
not  enough,  he  high-tail: 
town  and  lines  up  some 
best  customers  on  a  cut-rate  deal. 

That's  the  way  things  stand  now  . . . 
Custis  is  living  off  us  and  cutting  into 
Pa's  business.  To  hear  Custis  tell  it, 
he's  a  whoppin'  success.  But  I  just  won- 
der how  it  would  be  with  Custis  if  he 
suddenly  had  to  shift  for  himself— and 
support  a  family— just  like  Pa  does. 


The  other  day,  Custis  begins  rantin' 
and  ravin'  about  Pa.  Seems  that  Pa  has 
been  telling  old  customers  about  Custis, 
how  he's  trying  to  take  over,  and  how 
come  he  can  sell  catfish  so  cheap.  This 
makes  Custis  real  mad.  He  claims  Pa's 
got  no  right  to  talk  about  him  that  way. 
But  let  me  ask  you  — since  when  is  it 
wrong  to  try  to  save  your  business  and 
your  family  by  setting  folks  straight  on 
the  facts? 

•       •  • 

Tax-exempt  federal  electric  power  oper- 
ates a  good  deal  like  Cousin  Custis. 
It  moves  in,  takes  over,  contributes  little 
if  anything  to  the  public  coffers  and 
lures  customers  away  from  the  tax-pay- 
ing electric  companies.  These  are  some 
facts  people  need  to  be  set  straight  on, 
despite  the  objections  of  the  govern- 
ment power  lobby.  That's  why  this 
brief  fable  from  America's  Electric 
Light  and  Power  Companies.* 

*Nani£s  on  request  from  this  magazine 
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Boy!  wfoatb 

swell  deal  I 


When  you  hear  the  facts  about  ISBC's 
Pacific  Coast  Network  —  you'll  sure 
wanta  stop  playing  hooky  from  the 
world's  best  market,  and  join  the  gang  ! 

Did'ya  know  that  NBC  Pacific  Coast  Network 
reaches  more  Western  homes  than  any  other 
network  or  advertising  media?  Well,  it's  true  — 


and  that's  only  half  the  story.  So  get  a  grip  on 
your  scooter. . .  here  comes  the  other  half! 

NBC  Pacific  Coast  Network  gives  you  the 
tops  in  Western  coverage  at  the  lowest  cost  per 
thousand! 

Now  add  'em  up  and  what've  you  got?  Just 
the  swellest  deal  you'll  ever  get  for  your  adver- 
tising dollar  —  that's  all. 

^  S »  There's  some  crackajack  network  time 
still  open,  so  you  oughta  call  your  nearest 
1\BC  Sales  Office  today.  Betcha  a  live  frog 
you  won't  be  sorry. 


WESTERN  NETWORK 

NATIONAL  BROADCASTING  COMPANY 

A  Division  of  Radio  Corporation  of  America 

HOLLYWOOD  .  SAN  FRANCISCO  •  CHICAGO  •  NEW  YORK 


BROADCASTING    •  Telecasting 
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WOOPS ! ' 


Just  to  catch  your  eye,  Mr.  Time- 
buyer — Here  at  WRC,  we  feel 
that  our  sales  story  is  something 
more  than  marks  on  paper.  The 
statistics  live,  breathe  and  tell 
the  wonderful  success  of  WRC's 
dominant  position  in  this  rich, 
always-growing  market. 

WRC  listening  is  up— way  up. 

Some  very  choice  availabilities 
in  spots  and  programs  are  keyed 
to  the  listening  tastes  of  the  capi- 
tal city.  You  see,  we  know  this 
market,  and  we  know  what  we 
can  accomplish  for  a  product. 
We've  been  here  a  long  time, 
growing  with  our  audiences. 

The  latest  American  Research 
Bureau  report  tells  the  story. 
We'll  stand  on  that! 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 

FIRST  in  WASHINGTON 


5,000  Watts  •  000  KC 

Represented  by  NBC  Spot  Sales 


SUCCESSFUL  gubernatorial  candidate  and  his  family  appear  before 
the  WSM-TV  camera.  They  are  (I  to  r)  Mrs.  Frank  Clement,  the  Gover- 
nor-elect, announcer  Louie  Buck  and  Frank  Clement  Jr. 

visual  material  for  television  could 
be  assured  by  making  the  event  an 
election  night  party  for  both  AM 
and  TV. 

"Our  objectives,"  said  John  H. 
DeWitt  Jr.,  president  of  the  sta- 
tions, "was  to  assure  our  audience 
the  quickest  returns  in  the  state, 
maintain  interest  throughout  a 
(Continued  on  page  78) 


IN  preparing  for  Tennessee's  pri- 
mary election  returns  broadcasts 
in  early  August,  WSM-AM-TV 
Nashville  realized  that  a  major 
problem  would  be  to  maintain  view- 
er and  listener  interest  throughout 
its  7:30  p.m.  to  3  a.m.  period. 

It  was  decided  that  this  hazard 
could  be  averted  and  that  much 


jltf  strictly  business 


Mr.  DORFF 

.  .  .  Figures  in  Winchell's  TV  debut 
*      *  * 

HENRY  DORFF,  advertising 
director,  the  Gruen  Watch 
Co.,  Cincinnati,  reflects: 
"I  have  been  with  Gruen  for  only 
seven  months  and  there  is  very 
little  I  can  claim  credit  for  in 
Cincinnati,  with  one  possible  ex- 
ception: 

"I  have  just  recently  completed 


negotiations  to  sponsor  Walter 
Winchell  on  radio  and  television 
over  the  full  ABC  radio  and  TV 
networks.  This  will  mark  Mr. 
Winchell's  television  debut." 

With  a  suggestion  of  amusement, 
Mr.  Dorff,  who  obviously  considers 
the  Winchell  deal  a  major  venture, 
is  equally  enthusiastic  about  an- 
other campaign. 

"The  most  interesting  radio  deal 
I  ever  made  was  among  the  small- 
est. It  still  stands  out  in  my  mind 
because  it  was  the  first  show  that 
I  really  created  and  the  first  show 
my  c'ient  had  full  sponsorship  of. 

"For  Dif  Washing  Powder  Co., 
we  put  on  what  we  called  The 
Biggest  Little  Music  Hall  in  Amer- 
ica. It  was  a  five-minute  extrava- 
ganza. 

"The  show  started  with  the  blar- 
ing of  trumpets  behind  the  an- 
nouncer who  came  up  full  with  the 
commercial.  We  played  just  one 
song — the  most  popular  of  the  day, 
then  closed  out  with  as  much 
grandeur  as  though  we  had  just 
fnished  a  full  hour  of  music.  We 
like  to  think  it  had  all  the  excite- 
ment of  a  big  music  hall  packed 

(Continued  on  page  ^2) 


afternoon ! 


MELODY 


WFBR  crack  disc 
jockey  show — is 
the  No.  1  radio 
record  show  in 
Baltimore  in  the 
afternoon ! 


Looking  for  a  participa- 
tion show  you  can  brag 
about,  instead  of  having 
to  justify?  WFBR's 
home-grown  Melody 
Ballroom  carries  more 
audience  than  any  other 
afternoon  radio  record 
show — more  than  high- 
cost  TV  shows!  Make 
sure  your  radio  dollar's 
well  spent  in  Baltimore 
—buy  Melody  Ballroom 
on  WFBR.  Just  ask 
your  John  Blair  man 
or  contact  any  account 
executive  of  .  .  . 


ABC  BASIC  NETWORK 

d23 


5000  WATTS  IN  BALTIMORE,  MO 
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makes 
(Carolinians 

shell  out 
for 
Shell 


With  a  rating  of  16,  a  61%  share-of-audience  and 
triple  the  audience  of  the  next  most  popular, 
competitive  program,  Clyde  McLean  really  "activates' 
WBT's  audience  of  3,000,000  for  Shell  Oil  Company. 
To  lubricate  your  sales  machinery  in  the  Carolinas, 
use  WBT  and  WBT  local  personalities. 


COLOSSUS  OF  THE  CAROLINAS 


CHARLOTTE,  NORTH  CAROLINA 

Jefferson  Standard  Broadcasting  Company 

Represented  Nationally  by  CBS  Radio  Spot  Sales 


Open  Mike 

(Continued  from  page  1A) 


figures,  but  406,000  plus  856,000 
for  the  City  of  St.  Louis,  for  a 
total  of  1,262,000. 

I  do  not  know  of  a  similar  situ- 
ation in  the  United  States.  The 
story  has  been  told  before,  but 
there  is  always  a  new  crop  of  per- 
sons whose  market  data  informa- 
tion may  be  incomplete  or  who 
have  not  heard  of  the  unusual  geo- 
graphic and  governmental  status 
of  St.  Louis. 

Ray  E.  Dady 
Vice  President 
KWK  St.  Louis,  Mo. 

EDITOR: 

Your  Marketbook  is  terrific. 
We  .  .  .  really  use  it  every  day. 

James  W.  Seller 

Director 

American  Research  Bureau 
Washington,  D.  C. 


Price  No  Object 

EDITOR: 

Your  Blatt  Story  [Aug.  4]  was, 
of  course,  a  tremendous  hit.  This 
is  the  kind  of  thing  to  wake  local 
broadcasters  to  their  retail  oppor- 
tunities. 

I  want  100  reprints.  They're 
worth  their  weight  in  gold — so  any 
fee  you  want  to  charge  is  okay  by 
me! 

Winslow  Leighton 
Pres.  &  Gen.  Mgr. 
WSNY  Schenectady,  N.  Y. 


Registered  Rates 

EDITOR: 

I  must  say  I  thoroughly  agree 
with  the  .  .  .  article  on  page  23 
of  the  Aug.  „18  Broadcasting  • 
Telecasting  wherein  [is  described] 
the  plan  of  Mr.  Todd  Storz,  gen- 
eral manager  of  KOWH  Omaha, 
for  a  guaranteed  rate  card.  Mr. 


Storz  proposes  an  "NARTB  Guar- 
anteed Rate  Card  Seal." 

WWJ  will  happily  go  along  with 
the  idea.  Especially  so  since  the 
last  time  I  was  in  Washington  I 
had  suggested  a  "Registered  Rate 
Card"  to  the  editor  of  your  excel- 
lent magazine. 

Edwin  K.  Wheeler 

General  Manager 

WWJ-AM-FM-TV  Detroit 


Who's  on  First 

EDITOR: 

A  full-page  ad  in  the  Aug.  11 
issue  of  Broadcasting  •  Telecast- 
ing heralds  the  "startling,  new" 
montage  effect  of  wedging  the  im- 
age of  a  commentator  onto  the 
same  screen  with  shots  of  the  Chi- 
cago conventions. 

More  than  two  years  ago  I  was 
using  the  same  "new"  technique 
as  a  newscaster  on  KEYL  (TV) 
San  Antonio.  My  image  was 
focused  in  the  lower  left-hand 
quarter  of  the  screen  while  wire- 
photos  were  flashed  on  the  screen, 
interspersed  with  newsreel  clips. 


Program  Director  Bill  Robb  de- 
cided that  showing  the  newscaster 
helped  to  bridge  the  gap  between 
motionless  still  shots  and  newsreel 
clips. 

Marvin  Alisky 
Ph.D.  Candidate 
U.  of  Texas 


Pick-Up 

EDITOR: 

One  of  my  more  pleasant  chores 
as  president  of  the  New  Jersey 
Broadcasters'  Assn.  is  the  business 
of  getting  out  a  monthly  newsletter 
to  our  members.  I  hate  to  contem- 
plate what  the  job  would  be  with- 
out having  good  old  Broadcasting 
•  Telecasting  to  lean  on. 

Am  I  in  order  in  using  such 
items  as  appear  applicable  pro- 
viding, of  course,  proper  credit  is 
given. 

Thanks   so  much  for  the  ap- 
proval I  am  hoping  for. 
Paul  Alger 
President 

N.  J.  Broadcasters'  Assn. 
Bridgeton,  N.  J. 

[EDITOR'S  NOTE:  Permission  granted.] 


OHIO'S  3rd  MARKET  AND  30th 
MARKET  IN  THE  UNITED  STATES! 


Ohio's  largest  iron  and  steel  town  . . 
only  to  Pittsburgh  and  Chicago.  Many 
steel  fabricators  are  also  located  in 
honing  Valley. 


In  fact  second 
small  and  large 
the  great  Ma- 


National  Representatives: 
Headley-Reed  Company 


NBC 

AFFILIATE 


WFMJ,  with  its  5,000  watts,  regularly 
serves  most  of  the  13  counties  shown.  The 
experienced  know-how  that  built  ABC 
shows  to  their  highest  U.  S.  ratings— NOW 
is  selling  NBC  programs  and  sponsors  to  this 
great  market. 


7 


WFMJ 


Ohio  and 
Pennsylvania 


DOUBLE 


MARKET 


Metropolitan  Area— (30th)  13-County  Area 

Population  (30th)               534,300  2,152,900 

Retail  Sales  (34th)  $571,486,000.00  $2,253,946,000.00 

Food  Sales  (26th)  $157,260,000.00  $  610,056,000.00 

Drug  Sales  $  18,663,000.00  $  60,091,000.00 

Building  and  Hardware 

Sales  (25th)  $  42,998,000.00  $  201,551,000.00 
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"Take  a  memo— 'Some  interesting 

facts  about  RADIO  in  LOUISVILLE'* 

1  There  are  690,140  radio  sets  within  60  miles  of  Louisville  — 

an  average  of  2.4  sets  per  family.  69%  of  these  families  have  radio  sets 
in  their  living  rooms  ...  47%  have  sets  in  bedrooms  .  .  . 
40%  in  kitchens  ...  7%  in  dining  rooms! 

2  In  the  WAVE  area,  people  spend  5,141,760  home  hours 
per  week  listening  to  radio.  They  spend  1,050,000  hours 
per  week  listening  to  car  radios. 

3  On  WAVE  radio,  37^  will  deliver  1000  sales  impressions! 

1000  television  impressions  would  cost  you  $2.02 — 1000  by  neivspaper 
would  cost  you  $10.25! 

Enough  said?  Check  with  Free  &  Peters  for  availabilities! 

Facts  above  are  from  scientific,  authoritative  ^jRi    ^A^V  1 

made  by  Dr.   Raymond  A.  Kemper   [bead  oj  the  V^^I^^V    ^V^A  ^tt^m  1 

Psychological  Services  Center,  University  of  Louisville)  ^^^^^^^m    ^^Uflk  ^^^m 

WAVE  area,  March,  1952.  M^^WL  *M 

5000  WATTS       •       NBC       •  LOUISVILLE 


Free  &  Peters,  Inc.,  Exclusive  National  Representatives 


"KWKH  is 

uniformly 
satisfactory" 


Says  W.  T.  H  ANN  A 

General  Manager,  Andress-Hanna,  Inc. 

PROMINENT  SHREVEPORT  CAR  DEALER 


Selling  big-ticket  items  such  as  Lincoln  and  Mercury 
automobiles,  as  well  as  bargain  "leaders"  such  as  ser- 
vice specials,  Andress-Hanna,  Inc.  certainly  knows  the 
relative  values  of  various  media  in  Shreveport.  That's 
what  makes  us  particularly  proud  to  quote  from  a  recent 
letter  from  Mr.  W.  T.  Hanna: 


V  Ve  are  now  well  into  the  fifth  year  of  our  daily 
newscasts  over  KWKH  and  our  continued  sponsor- 
ship stands  as  conclusive  proof  of  the  high  value  we 
place  on  this  advertising.  We  have  checked  results 
repeatedly  by  switching  from  one  department  to  an- 
other. Whether  we  emphasize  new  cars,  used  cars, 
service  or  parts  specials,  the  returns  have  been  uni- 
formly satisfactory. 

(Signed)  W.  T.  Hanna 


KWKH  DAYTIME  BMB  MAP 
Study  No.  2— Spring  1949 
KWKH's  daytime  BMB  circulation  is  303,230  families, 
daytime,  in  87  Louisiana,  Arkansas  and  Texas  counties. 
227,701  or  75.0%  of  these  families  are  "average  daily 
listeners".  (Nighttime  BMB  Map  shows  268,590  families  in 
112  Louisiana,  Arkansas,  Texas,  New  Mexico,  Mississippi 
and  Oklahoma  counties.) 


KWKH 

A  Shreveport  Times  Station 


SHREVEPORT  LOUISIANA 


50,000  Watts  •  CBS  Radio 


The  Branham  Company 
Representatives 


Henry  Clay,  General  Manager 
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NBC  EYES  RATES 


Calls  AM  Affiliates,  SPAC  to  Chicago  Meeting 


By  RUFUS  CRATER 

NBC's  radio  rates  and  its  tele- 
vision station  compensation  for- 
mula took  the  center  of  the  stage 
last  week,  highlighted  by  quickly 
drawn  plans  for  a  rate  convention 
of  NBC  AM  affiliates — comparable 
to  the  one  at  which  CBS  Radio's 
new  rate  and  discount  plan  was 
approved  three  weeks  ago  [B*T, 
Aug.  18] — to  be  held  Wednesday 
and  Thursday  in  Chicago. 

While  CBS  Radio  officials  con- 
centrated on  remaining  loose  ends 
of  a  station  negotiation  attending 
their  already  effectuated  plan  and 
other  radio  networks  searched  for 
best  ways  of  achieving  "competi- 
tive status,"  NBC  initiated  a  call 
for  its  radio  Stations  Planning  and 
Advisory  Committee  and  "primary" 
affiliates  to  confer  at  the  Palmer 
House  in  Chicago  Wednesday  and 
be  joined  there  by  all  NBC  affili- 
ates on  the  following  day. 

May  Present  Plan  in  Chicago 

Network  authorities  said  NBC's 
plan  for  meeting  the  CBS  move — 
which  cut  evening  network  radio 
time  costs  by  an  average  25% 
while  raising  Monday-through-Fri- 
day daytime  charges  about  5%,  and 
which  is  generally  accepted  as  the 
pattern  which  all  radio  networks 
will  follow  in  one  form  or  another 
— will  be  presented  to  the  affiliates 
at  Chicago  if  the  plan  is  sufficiently 
advanced  by  that  time. 

It  was  generally  accepted  that 
the  network,  if  not  ready  to  pro- 
pose a  specific  plan  complete  in  all 
details,  at  least  would  offer  broad 
outlines  showing  clearly  the  type 
of  adjustment  it  plans  to  make. 
Observers  speculated  that  the  net- 
work almost  certainly  would  have  a 
definite  plan  ready,  though  there 
was    still    no    indication    as  to 
whether  it  will  involve  an  increase 
in   nighttime   discounts    (as  CBS 
Radio's  did),  a  reduction  in  rates, 
I    or  a  combination  of  both 
j       High  officials  of  NBC,  it  was 
|   understood,  were  planning  Labor 
!   Day  weekend  conferences  in  an  ef- 
fort to  whip  a  plan  into  shape  for 
presentation  to  the  stations. 

Any  rate  reduction  would1-  be 
subject  to  approval  of  the  affiliates, 
who  twice  before  have  thwarted 
projected  cuts.  Participants  in  dis- 
cussions of  the  subject  last  week, 
however,  reiterated  the  view  that 
CBS  Radio's  move  makes  an  ad- 


justment by  the  other  networks 
imperative  from  a  competitive 
standpoint,  as  in  the  case  when 
CBS  Radio  took  the  lead  in  the 
10%  reduction  in  mid-1951. 

The  call  to  NBC's  "primary" 
radio  affiliates  to  convene  with  the 
SPAC  committee  and  network 
officials  on  Wednesday  was  issued 
by  P.  A.  Sugg  of  WKY  Oklahoma 
City,  chairman  of  the  radio  SPAC, 
at  the  suggestion  of  NBC  officials. 
His  telegram  went  out  Wednesday 
night.  The  following  day  Harry 
Bannister,  NBC  vice  president  in 
charge  of  station  relations,  issued 
the  call  to  all  affiliates  to  meet  on 
Thursday. 

NBC  officials  slated  to  attend  the 
Chicago  meetings  are:  Board 
Chairman  Niles  Trammell;  Presi- 
dent Joseph  H.  McConnell;  Vice 
President  Charles  R.  Denny;  Vice 
President  and  General  Manager 
Frank  White;  Station  Relations 
Vice  President  Bannister;  Sales 
Vice  President  John  Herbert;  Press 
Vice  President  Sydney  H.  Eiges; 
Vice  President  and  Attorney  Gen- 
eral Gustav  B.  Margraf ;  Financial 


Vice  President  Joseph  V.  Heffer- 
nan;  Research  and  Planning  Di- 
rector Hugh  M.  Beville;  Special 
Projects  Director  David  C.  Adams; 
Station  Relations  Director  Sheldon 
B.  Hickox  Jr.;  Station  Relations 
Manager  Thomas  E.  Knode,  and 
Alan  D.  Courtney,  Donald  Mercer, 
Raymond  O'Connell  and  Paul  Han- 
cock of  the  station  relations  staff. 

SPAC  Chairman's  Telegram 

Mr.  Sugg's  .telegram  to  the  "pri- 
mary" (popularly  referred  to  as 
"basic")  affiliates — a  total  of  about 
40  outlets — read  as  follows: 

"There  will  be  a  very  important 
meeting  of  all  basic  radio  affiliates, 
augmented  by  radio  SPAC,  at 
Palmer  House,  Chicago,  on  Wed- 
nesday, Sept.  3.  Purpose  is  to 
consider  network  policy  regarding 
radio  rates.  Very  much  regret  this 
short  notice  but  your  presence  is 
imperative.  Please  wire  confirma- 
tion of  attendance." 

Dispatch  of  the  telegram,  it  was 
reported,  followed  an  informal 
radio  conference  of  a  group  of 


radio-TV  affiliates  meeting  in  New 
York  primarily  to  discuss  a  pro- 
posed new  formula  for  TV  station 
compensation  with  officials  of  the 
network.  The  TV  affiliates  also  will 
meet  for  what  was  described  as  a 
"quick  conference"  during  the 
Wednesday  deliberations  in  Chi- 
cago. 

In  the  TV  meeting  with  NBC 
President  McConnell  and  other 
top  executives,  the  television 
affiliates — headed  by  Walter  Damm, 
WTMJ-TV  Milwaukee— submitted 
a  plan  designed  to  increase  their 
compensation  for  commercial  net- 
work programs.  Approximately 
30  affiliates  were  represented  at 
the  session,  held  Wednesday  and 
described  by  network  authorities  as 
"friendly"  and  "fruitful."  A  five- 
man  committee  was  named  to  rep- 
resent the  affiliates  in  further  ex- 
plorations of  the  proposal  with  net- 
work officials,  first  of  which  was 
held  the  following  day. 

Devised  by  a  committee  headed 
by  Raymond  Welpott,  WRGB  (TV) 
Schenectady,  the  proposed  new 
(Continued  on  page  32) 


AGENCY  SHIFTS  E,9ht  Nationql  sP°nsors  Change 


By  FLORENCE  SMALL 

IN  the  most  spirited  action  of  its 
kind  this  season  at  least  eight 
national  sponsors,  representing 
nearly  $10  million  in  advertising, 
took  on  new  agency  affiliations 
last  week. 

One  of  the  largest  single  trans- 
fers was  that  of  Pharmaceutical 
Co.,  manfacturers  of  Saraka  (a 
laxative),  Imbra  (hair  remover) 
and  Inhiston  APC  (aches,  pains 
and  colds),  with  an  estimated  over- 
all budget  of  $2  million,  which 
appointed  Grey  Adv.,  New  York, 
to  handle  its  entire  advertising. 
Abbott  Kimball,  New  York,  was  the 
previous  agency.  Account  has  used 
spot  radio  for  all  its  products. 

P.  Lorillard  Co.  New  York,  for 
Embassy  cigarettes,  previously 
serviced  by  Geyer,  Newell  & 
Ganger,  New  York,  moved  its  esti- 
mated |750,000  yearly  budget  to 
Lennen  &  Mitchell,  same  city.  Em- 
bassy uses  only  TV  and  will  spon- 
sor The  Web  on  CBS-TV  this  fall. 
Lennen  &  Mitchell  also  handles 
P.  Lorillard's  Old  Gold  promotion. 

Another  major  advertiser  to  de- 


part Geyer,  Newell  &  Ganger,  was 
Continental  Oil  Co.  (Conoco  brand 
products),  which  named  Benton  & 
Bowles  to  take  over  its  advertis- 
ing effective  Jan.  1.  Conoco  is  a 
heavy  spot  advertiser. 

The  Mennen  Co.  for  its  newest 
product,  Foam  Shave,  has  ap- 
pointed Cecil  &  Presbrey,  New 
York,  for  promotion.  Mennen's 
other  products  are  serviced  by 
Kenyon  &  Eckhardt,  New  York. 
The  new  Foam  Shave  campaign 
starts  in  October.  Radio  and  TV 
spots  will  be  considered  to  follow 
up  a  newspaper  schedule. 

Gold  Medal  Candy  Corp.,  for- 
merly promoted  by  William  Wein- 
traub,  New  York,  with  about  a  half- 
million  dollar  budget,  named  Emil 
Mogul  Co.,  New  York,  for  its 
Bonomo's  Turkish  Taffy.  Adver- 
tiser sponsors  a  children's  show, 
The  Magic  Clown,  on  DuMont  TV 
Network. 

California-Texas  Oil  Co.  named 
Erwin,  Wasey  &  Co.,  New  York, 
for  both  foreign  and  domestic  ad- 
vertising. Julian  Snyder,  former 
director  of  Erwin,  Wasey's  London 


office,  is  account  supervisor.  The 
London  office  also  will  service 
Regent  Oil  Co.  of  Great  Britain,  in 
which  Caltex  has  an  interest.  En- 
tire advertising  budget  is  about 
$5  million.  Spot  radio  is  used  in 
foreign  markets. 

BBDO  Appointed 

American  Optical  Co.,  for  its 
sun  glasses,  including  the  Polaroid 
and  Cosmetan  Calobar  lines,  and 
for  its  institutional  advertising, 
named  BBDO,  New  York,  for  ad- 
vertising. Federal  Agency,  which 
has  been  dissolved,  formerly  had 
the  account.  Polaroid  once  used 
a  TV  network  show  and  has  used 
extensive  radio  and  TV  spots.  Fu- 
ture media  plans  will  be  decided 
within  a  fortnight,  a  BBDO  exec- 
utive said.  Herbert  West  will 
supervise  the  account  for  BBDO. 

Weston  Cookies,  Passaic,  N.  J., 
which  recently  left  Cecil  &  Pres- 
brey, New  York,  last  week  named 
Earl  Bothweli,  same  city,  for  ad- 
vertising. A  television  campaign 
is  contemplated  by  the  new  agency, 
with  a  decision  expected  in  10 
days. 
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WJBK  SUIT      PETRY,  BLAIR 


Named  in  ABC  O&O 
Business  Move 


Wins  'Bell  Boy'  Decision 

A  FEDERAL  judge  last  Thursday 
ruled  in  favor  of  WJBK  Detroit 
in  litigation  involving  its  claim  to 
use  the  title,  "Jack  the  Bell  Boy," 
based  on  a  program  and  character 
of  that  name. 

Edmond  T.  McKenzie,  a  former 
employe,  had  used  the  title  for  a 
program  while  with  WJBK  over  a 
period  of  years,  then  left  and  joined 
WXYZ  Detroit,  taking  with  him  the 
name.  He  also  had  helped  form 
a  corporation  bearing  that  name. 
WJBK  filed  suit,  claiming  the  title 
was  its  own  property. 

Federal  Judge  Arthur  F.  Lederle 
denied  WXYZ  use  of  the  name  and 
held  that  "the  conduct  .  .  .  and 
subsequent  actions  reveal  a  delib- 
erate design  to  fraudulently  conceal 
from  Storer  Broadcasting  Co. 
(WJBK)  the  true  situation  as  to 
ownership  of  the  program,"  ac- 
cording to  Gayle  V.  Grubb,  vice 
president  of  Storer  Broadcasting 
Co.  and  WJBK  managing  director. 

Judge  Lederle  also  ordered  an 
accounting  on  how  much  WJBK 
had  lost  through  the  "defection" 
and  promised  to  award  damages 
accordingly,  Mr.  Grubb  reported. 
Sept.  8  was  set  for  entry  of  injunc- 
tive. 

WJBK  charged  that  in  1947, 
when  Storer  Broadcasting  Co.  was 
awaiting  approval  of  sale  of 
WJBK,  the  former  owners — Rich- 
ard A.  Connell  and  James  F.  Hop- 
kins —  and  Mr.  McKenzie  had 
formed  a  corporation,  Jack  the 
Bell  Boy  Inc.,  in  order  to  own 
and  exploit  the  name  and  program. 


ABC  RENEWALS 

Total  $3V2  Mill.  Gross 

THREE  renewal  orders  repre- 
senting an  approximate  total  of 
$3%  million  in  gross  time  sales 
by  ABC  radio  were  announced 
Wednesday  by  Vice  President 
Charles  T.  Ayres.  They  were: 

Bristol-Myers  Co.,  renewed  Mon- 
day, Wednesday  and  Friday  time 
slot  of  Break  the  Bank  (Mon-Fri., 
11:30-12  noon)  for  52  weeks,  ef- 
fective Sept.  22.  Products  to  be 
advertised  are  Ipana  toothpaste, 
Sal  Hepatica,  Trushay  Bufferin, 
Mum,  Mum  lotion,  Vitalis  and 
Vitalis  hair  cream.  Agency  is 
Doherty,  Clifford  &  Shenfield,  N.Y. 

Gulf  Oil  Corp.,  Pittsburgh,  re- 
newed John  Daly  and  the  News 
(Mon.-Fri.,  10-10:15  p.m.,  EDT), 
effective  Sept.  15.  Agency  is  Young 
&  Rubicam,  New  York.  Ralston- 
Purina  Co.,  St.  Louis,  renewed 
Space  Patrol  (Sat.,  10:30-11  a.m. 
EDT)  effective  Oct.  6.  Agency 
is  Gardner  Adv.,  St.  Louis. 


Gillette  Renews  Bouts 

THE  GILLETTE  Co.,  Boston,  will 
sponsor  Friday  night  boxing  bouts 
from  Madison  Square  Garden  for 
the  ninth  straight  year  over  ABC 
radio,  beginning  this  Friday,  from 
10  p.m.  EDT  to  conclusion.  Agency 
is  Maxon  Inc.,  N.Y. 
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LARGEST  station  representative  appointment  in  the  history  of  broad- 
casting, involving  the  placement  of  the  ABC  owned  and  operated  stations 
— five  radio  and  five  TV  properties  in  five  of  the  six  biggest  markets — 
with  annual  billings  running  into  the  tens  of  millions,  is  expected  to  be 
consummated  within  the  next  few  *  


days,  it  was  learned  last  week. 

Edward  Petry  &  Co.  and  John 
Blair  &  Co.  are  expected  to  be 
named  representatives  of  the  ABC 
radio  stations,  with  Blair-TV  and 
Petry's  TV  division  to  handle  the 
network's  video  properties,  it  is 
understood. 

Stations  owned  and  operated  by 
ABC  include:  WJZ  AM-FM-TV 
New  York;  WENR  AM-FM-TV 
Chicago;  WXYZ  AM-FM-TV  De- 
troit; KECA  AM-FM-TV  Los 
Angeles  and  KGO  AM-FM-TV  San 
Francisco. 

Decision  to  add  outside  repre- 
sentation to  the  individual  sales 
staff  of  ABC's  O&O  stations  was 
not  arrived  at  precipitously.  A 
radical  departure  from  previous 
network  practice,  the  idea  was 
premised  on  the  view  that  the  sale 
of  time  on  individual  stations  is 
basically  different  from  the  sale  of 
network  facilities  and  calls  for  the 
kind  of  specialized  selling  which 
non-network  owned  stations  have 
traditionally  secured  through  their 
station  representatives.  After  ex- 
tensive discussion  by  ABC's  top 
management  and  sales  executives, 
the  plan  was  discussed  with  a 
number  of  leading  representatives 
to  get  their  criticisms  of  the  pro- 
posal and  their  suggestions  as  to 
how  it  might  best  be  carried  out 
[B»T,  July  14,  7]. 

From  the  outset  the  plan  has 
been  viewed  as  an  extension  of  the 
station's  local  sales  staffs  and  not 
in  any  sense  as  a  replacement. 
Following  the  normal  practice,  the 
new  national  representatives  for 
the  ABC  stations  will  act  for  each 


one  only  outside  its  local  sales 
area.  Network  plans  call  for  an 
expansion  of  the  station  sales  force 
in  each  city  in  a  concerted  effort 
to  expand  the  non-network  revenue 
of  the  O&O  properties. 

When  the  station  representa- 
tives were  first  consulted,  ABC  was 
contemplating  test  appointments 
for  .  only  a  few  of  the  network- 
owned  stations,  but  as  the  idea 
developed  into  a  concrete  plan,  the 
network  executives  are  understood 
to  have  become  so  convinced  of  its 
fundamental  validity  that  they  de- 
cided to  launch  it  as  an  overall 
program  for  all  of  ABC's  radio 
and  TV  stations. 


BLOCKI  JOINS  BAB 

To  Manage  Chicago  Office 

GALE  BLOCKI,  vice  president  of 
John  Blair  &  Co.  and  with  the 
Blair  office  in  Chicago  16  years, 
has  resigned  to  join  BAB  Sept.  15 
as  manager  of  its  Chicago  office. 

He  will  head  BAB's  sales  efforts 
in  the  Midwest,  making  presenta- 
tions on  radio  advertising  to  ad- 
vertisers and  agencies. 

William  B.  Ryan,  BAB  president, 
said  that  within  a  few  weeks  BAB 
will  appoint  an  executive  in  charge 
of  sales  in  its  New  York  office,  to 
supplement  the  sales  activities  of 
other  BAB  executives. 

"By  fall,"  Mr.  Ryan  said,  "BAB 
will  have  tripled  its  sales  effort,  di- 
rected at  national  advertisers  and 
chain  retailers." 


Drawn  for  Broadcasting  .  Telecasting  by  Dick  Wang 
'It's  just  the  cutest  program!  She  tries  to  get  dates  for  these  boys  .  .  ." 


MAAC  BALLOT 

Mayes,  Laux  New  Members 

ELECTION  of  two  new  members 
of  the  Mutual  Affiliates  Advisory 
Committee  (MAAC)  and  re-elec- 
tion of  five  current  members  were 
announced  last  week  by  the  net- 
work's station  relations  vice  presi- 
dent, Earl  M.  Johnson. 

MAAC  Chairman  Gene  Cagle, 
president  of  KFJZ  Fort  Worth, 
was  re-elected  representative  of 
metropolitan  markets  in  District 
6  for  another  two-year  term.  Wen- 
dell Mayes  of  KB  WD  Brownwood, 
Tex.,  was  chosen  to  represent  the 
district's   non-metropolitan  areas. 

Other  new  member  of  the  com- 
mittee is  John  Laux  of  WSTV  Steu- 
benville,  Ohio,  who  was  elected  as 
metropolitan  representative  for 
District  1  to  fill  out  the  term  of 
James  Murray  of  KQV  Pittsburgh 
MAAC  vice  chairman,  resigned 

Members  re-elected,  in  addition 
to  Mr.  Cagle,  were  Fred  Fletcher 
of  WRAL  Raleigh,  N.  C,  repre 
senting  metropolitan  markets  of 
District  2,   and  Jack  Younts  of 
WEEB  Southern  Pines,  N.  C,  for 
the     district's  non-metropolitan 
markets;  John  Cleghorn  of  WHBQ 
Memphis,  for  metropolitan  areas 
of  District  4,  and  Bob  McRaney 
of  WCBI  Columbus,  Miss.,  for  Dis 
trict  4  non-metropolitan  markets 
The  elected  members,  named  in 
mailed  balloting  conducted  by  the 
New  York  accounting  firm  of  Ly 
brand,  Ross  Bros.  &  Montgomery 
among  Mutual  affiliates,  will  as 
sume  office  Sept.  15,  and  the  full 
committee    is    expected    to    elect  it 
its  officers  in  a  meeting  shortly 
after  that  date. 

The  committee  was  formed  by 
MBS  in  June  1951  to  promote^ 
stronger  network-affiliates  rela 
tions  and  work  jointly  for  con 
tinued  growth  of  radio- 
There  are  seven  MAAC  districts 
each  having  a  metropolitan  and 
non-metropolitan  market  reprej 
sentative  on  the  committee.  Dis 
trict  1,  3,  5,  and  7  elections  ar 
held  in  odd-numbered  years,  anc 
those  for  Districts  2,  4,  and  6  ar< 
held  in  even-numbered  years. 
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Honey  Bee  Buy 

HONEY  BEE  Co.,  Chicago,  for  it 
Honey  Bee  potato  chips,  uses 
new  approach  in  its  field  by  spon 
sorship  of  its  first  radio  show. 
Uncle  Ned's  Squadron,  on  WMA^ 
(NBC)  Chicago,  for  13  weeks  fron 
Saturday,  Sept.  13.  The  company 
will  merchandise  the  program  witl 
self-liquidating  premiums,  bolster 
ing  it  with  personal  appearance^ 
Distribution  will  emanate  from  Chi 
cago  to  a  region  including  Mich 
igan,  Wisconsin,  Indiana,  Iowa  an 
Illinois,  with  radio  considered. 


Benny  Show 

JACK  BENNY,  radio  star,  start 
his  third  season  on  CBS-TV,  Sun 
Oct.  5,  7:30-8  p.m.  EST,  for  Ameri 
can  Tobacco  Co.  (Lucky  Strike) 
Appearing  on  a  monthly  basis,  h 
will  spotlight  members  of  his  CB! 
Radio  program. 
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TV  NETWORKS 


Fall  Sales  Lag  25  Hours 


GROSS  revenue  of  the  TV  net- 
works this  fall  will  unquestionably 
top  their  last  year's  income  by  a 
comfortable  margin.  But  the  video 
network  salesmen  will  have  tp 
hustle  during  September — normal- 
ly a  top  sales  month — if  this  Oct- 
ober is  to  see  as  many  hours  of 
commercial  TV  network  time  on 
,  the  air  as  were  broadcast  in  Octo- 
ber 1951. 

A    Broadcasting  •  Telecasting 
,  tabulation  of  the  TV  network  time 
j  sales  made  up  to  Aug.  20  for  tele- 
,  casting  in  October  (Table  I)  re- 
veals a  total  of  105  hours  and  22% 
minutes,  compared  to  130  hours, 
18%  minutes  of  sponsored  TV  net- 
i,  work  time  actually  on  the  air  in 
that  month  of  last  year.  (To  keep 
the  figures  comparable,  all  such 
special  non-recurring  telecasts  as 
the  World's  Series,  for  example, 
were  not  included  in  the  totals, 
which  cover  only  regularly  sched- 
uled network  commercial  programs 
and  participations.) 
I     The  number  of  advertisers  who 
i  by  mid-August  had  contracted  for 
i  TV  network  time  for  this  coming 
\  October  (Table  II)   also  fails  to 
9  match  the  number  of  TV  network 
sponsors  on  the  air  a  year  ago  that 
i  month.    The  1951  figure  was  176 
-  advertisers;    there   are    123  now 
signed  for  network  telecasting  this 
October. 

Comparing    the    current  sales 
)  status  of  the  TV  and  radio  net- 
works on  a  network  hour  basis — 
and  it  must  be  stressed  that  a 
i  dollarwise  comparison  would  pre- 
sent  quite   a   different   picture — 
6i  shows  that  the  TV  networks  must 
r  sell  not  quite  25  hours  of  network 
time  to  equal  their  October,  1951 
|;  total  of  130  hours  and  18  minutes 
if  whereas  the  radio  networks  need 
knot  quite  25  hours  of  additional 
,  sales  to   match  their  last  year's 
|J  total  of  195  hours  and  50  minutes 
[B«T,  Aug.  25].  Percentagewise, 
the     August-to-October     gap  is 
19.1%  for  the  TV  networks,  com- 
pared to  17.6%  for  the  radio  net- 
works. 

TV  Daytime  Sales 

Hourwise,  daytime  sales  of  the 
TV  networks  are  closer  to  last 
year's  level  than  are  those  for  the 
nighttime  hours.  The  total  amount 
of  TV  network  daytime  already 
on  the  books  for  sponsorship  this 
October  lags  only  9.7%  behind 
last  October's  total,  while  evening 
hour  sales  are  24.1%  below  the 
total  reached  in  October  1951.  It 
may  be  noteworthy  that  this  is 
>a  reversal  of  the  radio  network 
situation  reported  last  week,  which 
in  a  Broadcasting  •  Telecasting 
analysis  was  found  to  be  stronger 
in  the  evening  than  in  the  daytime 
ihours,  again  with  business  booked 
in  August,  1952  compared  to  the 
volume  actually  broadcast  in  Oc- 
tober, 1951. 

jl  There  is  nothing  discouraging 
in  the  fact  that  TV  network  time 


sales  as  of  August  do  not  match 
those  of  last  October.  Much  ex- 
pected business  could  not  be  in- 
cluded in  the  list  because  of  details 
which  must  be  set  before  contracts 
are  signed.  Other  contracts  can- 
not be  completed  until  key  execu- 
tives return  from  vacations.  There 
also  are  a  number  of  top  programs, 
such  as  the  Bob  Hope  TV  show, 
which  are  almost  certain  to  wind 
up  with  sponsors  but  as  of  last 


week  were  still  being  discussed. 
Finally,  September  usually  turns 
out  to  be  one  of  the  top  selling 
months  of  the  year  and  there  is 
no  indication  that  this  September 
will  be  an  exception. 

The  sales  chiefs  of  the  four  TV 
networks  are  uniformly  optimistic 
about  the  fall  business  outlook. 
The  term,  "highly  encouraging," 
applied  by  Ted  Bergmann,  Du- 
Mont Network  director  of  sales, 


TABLE  I 

TV  NETWORK  COMMERCIAL  HOURS  BROADCAST  IN  OCTOBER  1951  COMPARED  WITH 
TOTAL  TIME  SOLD  FOR  OCTOBER  1952  AS  OF  AUGUST  20 


Daytime 

Nighttime 

Total 

1951 

1952 

1951 

1952 

1951 

1952 

ABC 

6:45 

2:45 

16:30 

6:30 

23:15 

9:15 

CBS 

14:51 

17:00 

26:15 

24:00 

41:06 

41:00 

DuMont 

7:00 

8:30 

10:00 

8:15 

17:00 

16:45 

NBC 

19:221/2 

14:371/2 

29:35 

23:45 

48:571/2 

38:22V2 

Total 

47:28V2 

42:521/2 

82:20 

62:30 

130:18V2 

105:221/2 

TABLE  II 

TV  NETWORKS'  OCTOBER  COMMERCIALS  AS   SIGNED  IN  AUGUST,  COM- 
PARED   TO    SPONSORED    PROGRAMS    BROADCAST    IN    OCTOBER  1951 
Legend: 

f — Number  of  stations  estimated  in  same  cases 

* — Non-recurring  broadcasts,  not  regularly  scheduled 

d — daytime,  before  6  p.m. 

v — various  1 


Advertiser 


Program 


Adam  Hat  Stores 
Admiral  Corp. 


Famous  Fights 
Stop  the  Music 
Lights  Out 
Football 
Homemakers 

Exchange 
See  it  Now 
Fred  W.  Amend  Co.  Hail  the  Champ 
American  Bakeries   Lone  Ranger 
Co. 

American  Chicle  Co.  Rocky  King, 
Detective 


Gross  Time  Hours 
Charges     Net-    Stations      Per  Week 
Oct.  '51    work  1951  1952f  1951  1952 

?  __     DuM    0:15 

33  0:30   

42     __  0:30   


52,350 
78,075 


Aluminum  Co.  of 
America 


10,500 


10,680 
4,448 


ABC 
NBC 
DuM 
CBS 


CBS 
ABC 
ABC 


16 


14,040      DuM  10 


American  Home 
Products  Corp. 

American  Safety 
Razor  Corp. 


A  Date  With  Judy 
Love  of  Lifa 
Sports  Showcase 
The  Show  Goes  On 


128,420 


52,380 

( Continued  on  page  73 ) 


ABC 
CBS 
DuM 
CBS 


38 


34 


52 


33 


37 

57 

55 
14 


d0:01 


0:30 
0:30 


0:30 


dl:15 


0:30 


d3:00 


0:30 
0:15 
0:30 

0:30 
dl:15 
0:15 


is  the  most  modest  of  the  group 
who  are  in  complete  agreement 
that  business  is  going  to  be  good 
for  them  this  fall. 

Noting  that  NBC-TV's  after- 
noon network  program  operation 
"is  continuing  at  the  same  satis- 
factory level  as  last  year,"  John 
K.  Herbert,  vice  president  in  charge 
of  radio  and  television  sales  for 
NBC,  said  this  fall  season  holds 
promise  of  being  even  more  "suc- 
cessful .  .  .  than  last  year  when 
we  set  a  new  record  in  gross  bill- 
ings." In  afternoon  programming, 
he  pointed  to  new  sales  such  as 
five  quarter-hours  on  NBC's  Wel- 
come Travelers,  show  that  begins 
on  TV  this  fall. 

"Current  sales  activity  should 
pyramid  our  gross  time  billings 
to  more  than  25%  over  last  year," 
Mr.  Herbert  forecast. 

General  Motors  on  NBC 

"The  sale  of  the  college  football 
games  to  General  Motors  was  a 
major  achievement  for  the  NBC 
sales  staff  because  it  brought  into 
network  television  one  of  the  great- 
est automotive  advertisers  for  the 
first  time,"  he  added.  [B*T,  Aug. 
25]. 

Mr.  Herbert  said,  "Our  early- 
morning  network  feature,  Today, 
is  coming  into  its  own  with  the 
tremendous  rise  in  sponsor  interest 
which  has  already  resulted  in  sev- 
eral network  orders  scheduled  for 
the  fall." 

Fall  buying  started  later  this 
year  than  usual,  according  to  Ed- 
win Friendly  Jr.,  national  director 
of  TV  sales  for  ABC-TV.  But  de- 
spite the  belated  start,  that  net- 
work has  made  several  "important 
and  substantial  sales  this  past 
month." 

Mr.  Friendly  gave  as  examples 

(Continued  on  page  36) 


NETWORK  RADIQ-TViuh  Sales  at  $20  Million 
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COMBINED  gross  time  sales  of 
the  major  radio  and  TV  networks 
during  July  totaled  $19,889,571— 
$9,538,394  for  the  four  radio  net- 
works and  $10,351,177  for  the  four 
TV  networks — according  to  figures 
compiled  by  Publishers  Informa- 
tion Bureau. 

These  figures  do  not  include, 
however,  expenditures  of  Admiral, 
Philco  and  Westinghouse  for  their 
network  time  in  sponsoring  broad- 
casts and  telecasts  of  the  national 
political  conventions,  which  are 
not  yet  available,  PIB  explained. 
It  is  hoped  this  information  will 
be  ready  for  inclusion  in  the  next 
PIB  report,  a  month  hence. 

Meanwhile,  comparisons  between 
the  July  time  sales  reported  in  the 
adjacent  table  and  those  of  other 
months  should  be  made  only  with 
the  understanding  that  the  July 
total  will  be  increased  appreciably 
when  the  convention  coverage  bill- 
ings are  added. 


NETWORK  RADIO 


JULY, 1952 

JULY, 1951 

1952 
JAN.-JULY 

1951 
JAN.-JULY 

ABC 
CBS 
MBS 
NBC 

$2,082,666 
3,238,256 
1 ,339,276 
2,878,196 

$2,267,674 
4,387,193 
1 ,347,841 
3,728,687 

$21,486,382 
32,844,883 
1 1 ,601 ,956 
27,062,130 

$19,652,830 
43,547,300 
10,207,749 
33,728,723 

TOTAL 

$9,538,394 

$1 1 ,731 ,395 

$92,995,351 

$107,136,602 

NETWORK  TELEVISION 

ABC 
CBS 

DuMont 
NBC 

$943,387 
4,163,245 
653,415 
4,591,130 

$1,351,168 
3,434,659 
645,359 
3,477,952 

$11,661,155 
36,614,339 
5,143,186 
45,577,906 

$9,730,021 
20,503,987 
3  705,925 
30,217,484 

TOTAL 

$10,351,177 

$8,909,138 

$98,996,586 

$64,157,417 

NETWORK  RADIO  TOTALS  TO  DATE 

ABC 

CBS 

MBS 

NBC 

TOTAL 

January 

February 

March 

April 

May 

June 

July 

$3,301,479 
3,177,970 
3,355,715 
3,244,146 
3,323,092 
3,001,314 
2,082.666 

$5,161,397 
4,788,507 
5,154,077 
4,943,400 
4,963,794* 
4,595,452" 
3,238,256 

$1,699,282 
1 ,600,399 
1,826,527 
1 ,681 ,924 
1,821,571 
1 ,632,977 
1,339,276 

$4,357,353 
3,994,018 
4,184,074 
4,078,593 
3,861,882 
3,708,014 
2.878.196 

$14,519,511 
13,560,894 
14,520,393 
1 3,948,063 
13,970,339* 
12,937,757* 
9.533  394 

TOTAL 

$21,486,382 

$32,844,883 

$11,601,956 

$27,062,130 

$92,995,351 

NETWORK  TELEVISION 

TOTALS  TO 

DATE 

ABC 

CBS 

DuM 

NBC 

TOTAL 

January 

February 

March 

April 

May 

June 

July 

$2,020,461 
2,148,467 
2,065,052 
1 ,699,760 
1,504,043 
1,279,985* 
943,387 

$5,074,643 
5,103,043 
5,643,123 
5,641,831 
5,602,634 
5,385,820 
4,163,245 

$717,148 
748,544 
760,593 
738,926 
775,063 
749,497* 
_  6  ' 

$7,259,307 
6,813,549 
7,320,358 
6,946,751 
6,822,982 
5,823,829* 
4.591,130 

$15,071,559 
14,813,603 
15,789,126 
1 5,027,268 
14,704,722 
13,239,131' 
10.351,177 

TOTAL 

$11,661,155 

$36,614,339 

$5,143,186 

$45,577,906 

$98,996,586 

*  Revised  as  of  Aug.  26,  1952. 
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THE  COMMERCIAL  IS  30  YEARS  OLD 


1922:  The  first  commercial  was  a  solid  15  minutes 
of  sales  talk  for  cooperative  apartments  in  Jackson 
Heights,  New  York. 


WNBC  NEW  YORK  cele- 
brated the  30th  anniversary 
of  the  first  radio  commercial 
last  week  in  as  happy  a  fashion  as 
a  sales  manager  could  want — with 
a  schedule  that  was  (and  is) 
"almost  sold  out." 

The  New  York  key  station  of 
NBC  radio,  along  with  the  net- 
work itself,  staged  a  special  show 
to  commemorate  the  commercial's 
birthday,  but  the  steady  rows  of 
black  ink  on  WNBC's  books  were 
a  matter  of  special  pride — partic- 
ularly in  these  times  of  doomsday 
talk  for  radio. 

For  the  books  show,  as  reported 
by  NBC  vice  president  Ted  Cott, 
general  manager  of  WNBC  and 
WNBT  (TV),  that  WNBC  busi- 
ness during  the  first  half  of  1952 
ran  20.1%  ahead  of  the  same 
period  the  year  before.  Local  busi- 
ness is  118.3%  ahead.  And  to  date, 
Mr.  Cott  reported,  this  year's  busi- 
ness is  running  well  in  advance  of 
WNBC's  record  year  of  1950. 

This  in  a  time  when  radio  is 
being  down-talked  and  down-rated. 

The  shape  of  WNBC  books  to- 
day— and  the  techniques  that  put 
them  in  that  shape — make  a  tell- 
ing contrast  to  the  story  of  that 
first  commercial  30  years  ago  last 
Thursday  on  Aug.  28,  1922. 

The  station  was  then  WEAF 
(now  WNBC).  The  time:  5:15- 
5:30  p.m.  A  man  now  known  to 
WNBC  records  as  a  Mr.  Black- 
well,  representing  the  Queensboro 
Corp.  of  Jackson  Heights,  Long 
Island,  faced  a  microphone  and 
urged  listeners  to  forsake  the 
heat  and  crowds  of  New  York  and 
move  out  to  a  new  tenant-owned 
system  of  apartment  homes  in 
Jackson  Heights.  The  speech — the 
commercial — lasted  15  minutes.  It 
cost  $100. 

The  broadcast  pulled  enough 
results  to  cause  the  advertiser  to 
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schedule  others,  running  through 
Sept.  21,  1922.  "Several  thousand" 
dollars  worth  of  sales  resulted. 

But  prohibitions  against  price 
mentions,  package  descriptions, 
and  direct  advertising  cooled  the 
enthusiasm  of  many  potential  ad- 
vertisers. At  the  end  of  two  months 
the  station  had  sold  a  total  of 
three  hours  of  airtime,  at  a  total 
price  of  $550. 

Today  billings  on  WNBC  are 
estimated  at  approximately  $4  mil- 
lion a  year.  What  makes  the  dif- 
ference? 

Mr.  Cott  figures  that  WNBC 
today  has  the  answer  that  radio 
generally  should  have  found  a  long 
time  ago.  It  is,  to  him,  also  the 
answer  that  will  restore  radio's 
strength. 

"You  can't  be  just  in  the  radio 
business  any  more,"  he  says. 
"You've  got  to  be  in  every  business 
that  your  advertisers  are  in." 

This  is  a  philosophy  of  merchan- 
dising and  promotion  to  which  Mr. 
Cott  attributes  much  of  WNBC's 
present  happy  sales  position. 

"You're  not  selling  time  any 
more,"  he  contends.  "You're  sell- 
ing an  audience — more  than  that, 
the  attentiveness  of  the  audience. 
And  you  have  to  sell  the  retailer 
as  well  as  the  consumer,  for  the 
advertiser  buys  the  advertising 
that  the  retailer  wants.  Radio, 
which  in  the  past  has  been  a 
carrier  of  commercials,  must  be- 
come a  partner  with  the  retailer." 

One  of  WNBC's  key  approaches 
to  this  problem,  recognizing  the 
continuing  trend  toward  self-serv- 
ice retailing,  is  evidenced  in  its 
"Chain  Lightning"  merchandising 
plan.  This  involves  a  tie-up  with 
some  1,800  stores,  with  which 
WNBC  trades  chainbreak  com- 
mercials for  preferential  displays 
of  its  advertisers'  products.  The 
stores  get  the  radio  advertising, 


WNBC's  advertisers  get  special 
in-store  displays,  and  WNBC  gets 
added  satisfaction  for  its  clients. 

The  stores  often  promote  WNBC- 
advertised  products  prominently  in 
their  newspaper  and  magazine 
ads,  frequently  also  giving  WNBC 
a  plug,  which  is  a  further  plus. 

In  addition  to  the  approximately 
1,800  stores  participating  in 
"Chain  Lightning"  the  station  cur- 
rently is  in  process  of  lining  up 
independent  supermarkets  in  the 
New  York  metropolitan  area, 
which  will  give  it  a  total  of 
around  3,500  participating  stores. 
These,  Mr.  Cott  estimates,  account 
for  $1,250,000,000  of  the  food  and 
drug  business  done  in  the  area. 

WNBC  stars  also  merchandise 
and  promote  for  their  sponsors.  All 
along  the  line,  WNBC  talent  sends 
out  promotion  letters  to  product 
sales,  are  available  for  appearances 
in  stores  and  for  talks  to  sales 
meetings,  and  participate  in  open- 
ings of  new  stores.  By  recordings, 
they  invite  the  public  by  telephone 
to  tune  to  WNBC,  and  broadcast 
chainbreak  plugs  for  station  pro- 
grams. 

In  another  promotion  device, 
WNBC  took  over  responsibility  for 
"programming"  the  public  address 
system  of  a  nearby  amusement 
park  whose  visitors  total  about  35 
million  a  year.  In  addition  to 
putting  on  music,  WNBC  has  the 


privilege  of  promoting  its  adver 
tisers,  including  "P.A.  commer 
cials." 

Mr.  Cott  also  has  organized 
"Lady  Timebuyers  Clubs"  and 
"Children  of  Timebuyers  Clubs,' 
with  gifts — products  or  promo 
tional  gimmicks  of  sponsors — sent 
regularly  to  the  members. 

From  a  programming  stand 
point,  the  station  is  getting  away 
from  the  policy  of  scheduling  strict 
15-  and  30-minute  periods.  Instead 
it  is  getting  higher  priced  talent 
for  longer  programs  and  pro-rat 
ing  the  cost  among  a  greater  num 
ber  of  advertisers. 

It's  a  far  cry,  this  sort  of  thing 
from  the  pioneering  days  when 
radio  selling  was  confined  to  open 
ing  and  closing  announcements 
merely  identifying  the  sponsor  (in 
1932,  NBC  yielded  to  the  extent 
of  allowing  price  mentions  on  day 
time  programs). 

But  in  their  30th  anniversary 
programs,  NBC  and  WNBC  paid 
tribute  to  both  the  old  and  the 
new.    From  10:35-11  p.m.  Thurs 
day  night,  WNBC  put  on  a  pro 
gram — sustaining — which  feature 
their  Bob  &  Ray  team  with  a  re 
creation  of  the  "old  days,"  plu 
radio  celebrities  of  past  and  pres 
ent.  NBC's  program,  also  sustain 
ing,  was  a  Bob  &  Ray  show  of  th 
same  sort,  presented  10-10:30  p.m 


1952:  Today's  commercials  are  a  far  cry  from  the  first.  Some  ar 
musical  productions  more  elaborate  than  programs  were  in  1922. 
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'RED'  PROBINGS      More  Detqils  ExPected 


FCC  Approves;  Transfer  in  Month 


House  Hearing 

HOUSE  Un-American  Ac- 
tivities Committee  an- 
nounced last  week  that  it 
would  begin  a  10-day  hearing 
in  Hollywood  on  Sept.  29, 
with  20  radio  writers,  direc- 
tors and  actors  as  first  wit- 
nesses. The  hearing  will 
concentrate,  however,  on  al- 
leged Communist  infiltration 
in  Southern  California  de- 
fense industries. 


there  is  no  such  thing  in  their  scripts 
as  a  decent  banker  and  a  decent  law- 
yer. The  thing  is  subtle,  and  Commu- 
nist propaganda  as  we  know  it  is  not 
laying  down  the  party  line,  but  it  is 
in  their  writing,  as  it  is  in  their  meet- 
ings, it  is  scorn  and  it  is  contempt  and 
it  is  the  "Perhaps  other  people  don't 
feel  about  the  FBI  the  way  we  do," 
and  it  is  that  attitude  expressed  that 
is  the  undermining  thing  with  the 
simple  people  who  listen  to  radio  who 
would  turn  off  outright  Communist 
propaganda. 

Besides  Mr.  Kelley  and  Miss 
Knight,  other  witnesses  were  Vin- 
cent W.  Hartnett  and  Paul  R. 
Milton. 

Among  those  charged  with  pro- 
Communist  ideology  were  Ira 
Marion,  eastern  region  RWG  vice 
president,  and  the  following  mem- 
bers of  the  guild  council:  Sam 
Moore,  Robert  Cenedella,  George 
Fass,  Philo  Higley,  Ernest  Konoy, 
Dave  Kogan,  Sig  Miller,  Norman 
(Continued  on  page  88) 


By  EARL  B.  ABRAMS 

I  FURTHER    revelations  alleging 

J  Red  influence  in  radio  and  TV  and 
in  the  entertainment  industry  are 
due  from  the  Senate  Internal  Se- 
curity Committee  which  last  week 
charged  the  Radio  Writers  Guild  is 
controlled  by  pro-Communists. 

Additional  volumes  of  hitherto 
secret  testimony  will  be  released 
in  the  months  to  come,  it  was 
..understood.  A  final  report  on  the 
whole  subject  also  is  due  before 
long.  Charges  last  week  were  based 
on  testimony  during  1951  by  four 
witnesses  who  held  a  Red  faction 
had  taken  control  of  RWG. 

Two  of  those  accused  of  being 
pro-Communist,  Peter  Lyon  and 
Millard  Lampell,  refused  to  confirm 

!  or  deny  they  were  Communists 
when  subpoenaed  by  the  committee. 
They  also  declined  to  answer  ques- 
tions on  their  affiliations  in  a  list 
of  alleged  Communist  or  Commu- 
nist-front organizations.  They 
based  refusals  on  the  Constitutional 

•:'  grounds  that  their  answers  might 
tend  to  incriminate  them. 

:     Mr.  Lyon,  through  his  attorney, 

'  denied  he  was  a  Communist.  Mr. 
Lyon  is  a  former  RWG  national 
president  and  eastern  region  vice 

■  president,  and  also  was  secretary 
of  the  Authors  League,  of  which 
RWG  is  a  unit.    Mr.  Lampell  re- 

i  fused  to  comment  on  the  charges. 
1 '  RWG  leadership  denied  the  al- 
":  legations,  claiming  a  minority  was 
;  '  attempting  to  "disrupt  and  take 

i  over  the  Radio  Writers  Guild  by 

1  slander." 

1 '      Accompanying  the  committee  re- 
' port  was  a  statement  by  Sen.  Pat 
■r  McCarran  (D-Nev.),  chairman  of 
1!    the  committee,  warning  that  tele- 
m  vision   must   "keep   its   house  in 
order."    This  was  based,  the  Sena- 
tor said,  on  the  fear  RWG  was 
planning  to  take   over  television 
writers. 

Anti-Communist    witness  Wel- 
'  bourn  E.  Kelley,  former  national 
and  eastern  region  RWG  officer, 
assailed  the  transcript  of  his  testi- 
|  mony  as  misleading,  saying  in  a 


From  Transcript 

DURING  his  testimony  be- 
fore the  Senate  Subversive 
/  subcommittee  in  Washington 
June  7,  1951,  Welbourn  E. 
I ,  Kelley,  RWG  council  mem- 
ber, referred  to  "BBD&O." 
The  following  colloquy  is 
from  the  transcript: 

MR.  ARENS  (committee 
counsel):  Would  you  identify 
that? 

MR.  KELLEY:  Batten,  Bar- 
ton,  Durstine    &  Osborne. 

MR.  ARENS:  What  is  that? 
Is  that  a  company? 

MR.  KELLEY:  God  would 
strike  you  dead  for  saying  that. 

MR.  ARENS:  Then,  in  effect, 
to  use  layman's  language,  it  is 
a  booking  agency  for  writers? 

MR.  KELLEY:  No.  .  .  .  It  is 
an  advertising  agency.  .  .  . 


letter  to  Sen.  McCarran  that  the 
committee  deleted  his  opening 
statement  that  he  could  not  say  of 
his  own  knowledge  that  any  mem- 
ber of  RWG  was  a  Communist. 

He  also  said  he  used  the  term 
"pro-Communist"  at  the  urging  of 
the  committee  counsel,  Richard 
Arens.  He  had  begun  his  testimony 
using  the  label  "left-wing",  he  said. 

Committee  investigator  Donald 
D.  Connors  Jr.  replied  that  Mr. 
Kelley  was  asked  to  use  "pro-Com- 
munist" because  terms  like  "left- 
wing"  were  vague  and  susceptible 
to  varying  interpretations. 

Reaction  to  Committee  Report 

Uproar  following  release  of  the 
Senate  Committee's  report  was 
similar  to  that  which  followed  pub- 
lication of  Red  Channels  two  years 
ago  [B*T,  Sept.  4,  1950].  Red 
Channels  purported  to  list  pro- 
Communist  affiliations  of  a  long 
roster  of  radio  and  TV  writers, 
directors,  producers  and  perfomers. 
Many  of  those  accused  of  Red 
taint  in  the  Senate  committee  re- 
port also  are  listed  in  Red  Channels. 

None  of  the  networks,  nor 
NARTB,  had  any  comment  on  the 
latest  accusations. 

Gist  of  the  charges  in  the  Senate 
report  are: 

(1)  That  Communists  in  1943  under 


KOA  SALE 

ACTUAL  transfer  of  the  physical 
property  and  assets  of  KOA-AM- 
FM  Denver  from  NBC  to  Metro- 
politan Television  Co.  will  be  effect- 
ed within  a  month,  following  ap- 
proval Thursday  by  the  FCC  of 
the  $2,250,000  sale. 

The  new  owners,  including  Bob 
Hope,  Mayor  Quigg  Newton  of 
Denver,  and  their  associates  ap- 
plied in  late  June  for  approval  of 
the  transaction.  Metropolitan  is 
owned  50%  by  Hope  Productions 
Inc.  and  50%  by  Mayor  Newton 
and  15  Denver  businessmen. 

The  new  KOA  owners  have  filed 
for  a  television  station  in  Denver 
on  VHF  Channel  4  [B»T,  July  7]. 
KMYR  Denver  also  has  applied  for 
that  channel  and  the  two  applica- 
tions go  to  hearing. 

KOA  is  a  50  kw  duplicated  clear 
on  850  kc.  Founded  in  1924  by  Gen- 
eral Electric  Co.,  it  became  an  NBC 
affiliate  in  1928.  The  network  as- 
sumed operation  and  management 
in  1930,  buying  the  outlet  in  1941. 
KOA  continues  as  an  NBC  affiliate. 

Robert  E.  Kopp,  associated  with 
Mr.  Hope  in  Hope  Productions  and 
a  member  of  the  Los  Angeles  law 
firm  of  Gang,  Kopp  &  Tyre,  said  de- 
tails of  transferring  KOA  to  the 
new  owners  are  well  under  way 
with  possibility  that  the  job  will 
be  completed  by  the  end  of  Sep- 
tember. 

Officers  and  debenture  holders  of 


order  of  Communist  leader  Alexander 
Trachtenberg  began  to  infiltrate  RWG 
and  that  the  council  of  the  Guild  is 
controlled  by  a  pro-Communist  fac- 
tion which  has  aligned  it  in  support 
of  Communist  organizations  and  causes. 

(2)  That  RWG  members  write  90% 
of  the  words  heard  over  the  net- 
works and  they  also  write  for  the 
Voice  of  America  and  the  United  Na- 
tions Radio  Section. 

(3)  That  leaders  of  the  pro-Commu- 
nist RWG  faction  are  Robert  C.  Lyon 
Jr.  (Peter  Lyon)  and  Millard  Lampell, 
both  of  whom  have  notorious  records 
of  Communist  front  and  causes  affilia- 
tion. 

(4)  That,  according  to  information 
from  "unimpeachable"  sources,  Messrs. 
Lyon  and  Lampell  are  "hard-core" 
Communists. 

The  report  was  signed  by  Sen. 
James  O.  Eastland  (D-Miss.), 
chairman  of  the  committee  unit 
which  held  the  hearings,  and  Sens. 
Pat  McCarran  (D-Nev.)  and  Arthur 
V.  Watkins  (R-Utah).  Sen.  Mc- 
Carran is  not  only  chairman  of  the 
full  committee,  but  also  of  the 
Senate  Judiciary  Committee  of 
which  the  Internal  Security  Com- 
mittee is  a  part. 

The  committee  quoted  one  wit- 
ness (Ruth  Adams  Knight)  on  how 
she  thought  pro-Communist  prop- 
aganda was  fed  to  the  American 
radio  audience: 

.  .  .  You  would  find,  I  am  sure, 
if  you  examined  the  work  of  these 
people,  a  constant  derision  of  the  capi- 
talistic system,  and  a  constant  derision 
of  the  average  citizen,  and  a  constant 
derision    of    all    of    the    things,  and 


the  Hope  group,  besides  Mr.  Kopp, 
include  James  L.  Saphier,  vice 
president,  head  of  his  own  Holly- 
wood radio-TV  production  firm; 
Martin  Gang  and  Norman  R.  Tyre, 
of  Gang,  Kopp  &  Tyre. 

Hope  Productions  Inc.,  as  50% 
stockholder,  subscribed  to  the  en- 
tire issue  of  30,000  shares  of  Class 
B  voting  stock  and  $750,000  in 
debentures.  The  firm,  organized 
in  1948  but  relatively  inactive,  also 
holds  the  entire  issue  of  20,000 
Class  C  stock  in  Metropolitan  Tele- 
vision, but  this  stock  will  not  have 
voting  rights  until  July  1,  1959. 

Mr.  Hope  was  sole  owner  of 
Hope  Productions  until  recently 
when  he  transferred  10%  to  Mr. 
Saphier,  2.5%  to  Mr.  Gang  and 
1.25%  each  to  Messrs.  Kopp  and 
Tyre. 

Officers,  the  Class  A  voting  stock- 
holders and  debenture  holders  of  Met- 
ropolitan who  represent  the  Denver 
group  include:  Mayor  Newton  (3.62%), 
who  has  no  other  business  interests; 
President  William  Grant  (10.16%), 
attorney;  Executive  Vice  President 
Ralph  Radetsky  (0.81%),  on  leave  of 
absence  as  administrative  assistant  to 
Mayor  Newton;  Secretary-Treasurer 
Richard  M.  Davis  (1.36%),  attorney 
and  director  of  Denver  National  Bank; 
Director  Thomas  P.  Campbell  (3.62%), 
Denver  manager  of  improvements  and 
parks;  William  J.  Ahern .,  (2.7%),  mer- 
chandise manager,  May  Dept.  Store, 
Denver;  George  B.  Berger  Jr.  (0.97%), 
director-vice  president  of  Colorado 
National  Bank;  Hugh  R.  Catherwood 
(1.62%),  Denver  director  of  budget  and 
personnel;  Myron  B.  Emrich  (1.36%), 
president  and  one-third  owner  Denver 
Agency  Co.,  real  estate  and  insurance 
firm;  Arnold  B.  Gurtler  Jr.  (2.7%), 
treasurer  of  Elitch  Gardens  Co.,  Elitch 


Amusements  Inc.  and  Elitch  Green- 
houses Inc.,  amusement  park,  summer 
stock  theatre  and  greenhouses;  Robert 
S.  Kohn  (2.16%),  president  of  Amer- 
ican Furniture  Co.,  Denver;  Morrison 
Shafroth  (1.08%),  attorney;  Walter  M. 
Simon  (1.36%),  attorney;  Henry  W. 
Toll  (1.35%),  attorney;  David  S.  Touff 
(1.08%),  general  merchandise  manager 
of  May  Co.  and  vice  president  of  May 
Dept.  Stores  Co.  Messrs.  Emrich  and 
Simon  respectively  are  also  president 
and  secretary-treasurer  of  Yellow  Cab 
Co.,  Checker  Cab  Co.  and  Airport  Li- 
mousine Inc. 

A  14.05%  interest  in  the  new  owner 
is  held  by  Hendrie  &  Bolthoff  Co., 
Denver,  which  holds  debentures  of 
about  $175,000  also.  The  firm  for  75 
years  has  been  a  manufacturer  and 
distributor  of  mining  machinery  and 
industrial  equipment. 

The  purchase  agreement  for  KOA 
calls  for  $1  million  cash,  of  which 
$100,000  has  been  paid  as  down  pay- 
ment, and  a  promissory  note  in  the 
amount  of  $1.25  million  by  Hope  Pro- 
ductions to  NBC.  The  note  is  for  five 
years  at  4%%. 

The  Denver  group  put  up  $875,000 
cash,  based  upon  loans  to  their  ac- 
counts by  the  Denver  and  Colorado 
National  Banks,  while  Mr.  Hope  and 
his  associates  as  individuals  put  up 
$125,000  cash  and  Hope  Productions  the 
note  for  $1.25  million. 

In  addition,  each  group  provided 
$50,000  working  capital  for  KOA.  To 
finance  the  television  operation,  each 
group  is  buying  $200,000  in  additional 
debentures. 

The  Hope  group  and  the  Denver 
group  have  right  to  elect  an  equal 
number  of  directors.  In  addition,  the 
class  of  stock  held  by  the  Denver 
group  gives  it  the  right  to  elect  an 
additional  director  "who  shall  be  a 
disinterested  non-stockholder  resident 
of  Denver,  subject  to  approval  of  the 
class  of  stock  held  by  Hope  Produc- 
tions." 

KOA  assets  acquired  by  Metropolitan 
Television  include  cash  of  $25,000  and 
total  current  assets  over  current  lia- 
bilites,  exclusive  of  cash,  is  warranted 
to  be  not  less  than  $50,000  at  the  clos- 
ing date. 
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HORSERACING 


License  Renewals  Recommended  Rule  Change 


CLEAN  slate  for  all  stations  cited 
for  horserace  programs  [B#T, 
March  3]  was  proposed  by  the  FCC 
Broadcast  Bureau  to  the  Commis- 
sion last  week. 

Recommendations  that  the  li- 
censes of  the  16  stations  put  on 
temporary  license  earlier  this  year 
be  cleared  was  made  by  the  Broad- 
cast Bureau  on  the  grounds  that 
all  have  discontinued  the  objection- 
able features — mainly  flash  or 
running  accounts  of  races. 

In  a  17-page  history  of  the  four- 
year-old  question,  the  Broadcast 
Bureau  recounted: 

(1)  The  Commission's  refusal 
to  issue  a  declaratory  judgment  on 
whether  a  specific  format  would  be 
objectionable,  requested  by  WWDC 
Washington  in  1948  and  by  WHIM 
Providence  in  1952  on  the  ground 
that  each  case  must  be  taken  up 
separately  and  in  the  light  of  the 
station's  overall  program  policy. 

WTUX  Case 

(2)  The  WTUX  Wilmington 
case,  where  the  Commission  over- 
ruled an  examiner's  favorable  de- 
cision on  license  renewal  in  1950, 
but  finally  granted  the  renewal  in 
1952. 

(3)  The  1951  questionnaire  on 
horseracing  information  to  all  sta- 
tions, which  elicited  data  indicating 
that  32  broadcast  stations  and  five 
TV  stations  were  airing  racing  re- 
sults with  frequency  during  the 
afternoon  time  segments. 

(4)  The  early  1952  order  desig- 
nating 13  AM  and  FM  stations  and 
three  TV  stations  for  hearing  on 


WUST-FM  HEARING 

FCC  Cites  Horse  Shows 

ANOTHER  broadcast  station— 
WUST-FM  Bethesda,  Md.,  a  greater 
Washington  outlet — was  advised  by 
FCC  last  week  its  horserace  pro- 
gramming raises  a  question  of 
operation  in  the  public  interest. 
The  Commission  earlier  this  year 
indicated  it  planned  to  resolve  the 
general  issues  of  horserace  pro- 
grams when  it  set  for  hearing 
[B  •  T,  March  3]  the  license  re- 
newals of  more  than  a  dozen  sta- 
tions (see  story  this  page). 

The  Commission  announced 
Thursday  it  has  notified  Broadcast 
Management  Inc.,  which  also  oper- 
ates the  companion  AM  outlet 
WUST  there,  that  its  application 
for  renewal  of  license  for  WUST- 
FM  "raises  a  question  of  whether 
the  station  is  being  operated  in 
the  public  interest  in  view  of  its 
policy  on  broadcasts  of  horseracing 
material,  and  indicates  the  neces- 
sity of  a  hearing  in  order  to  deter- 
mine the  qualifications  of  the  li- 
censee to  continue  operation." 

WUST-AM-FM,  formerly  WBCC- 
AM-FM  Bethesda-Chevy  Chase, 
also  maintains  studios  on  U  St., 
prominent  Negro  business  district 
of  the  Capital. 


the  horserace  question. 

(5)  The  renewal  of  the  licenses 
of  WANN  Annapolis,  WMAR-TV 
Baltimore,  WMAL-TV  Washing- 
ton, WMEX  Boston,  KLAC-TV  Los 
Angeles  and  WJZ-TV  New  York 
on  the  ground  that  objectionable 
horserace  programs  had  been  dis- 
continued before  the  Commission 
expressed  its  concern. 

Key  paragraph  in  the  Broadcast 

Bureau's  brief  is  the  following: 

It  is  clear  from  the  above  that  the 
petitioner  has  in  each  case  abandoned 
afternoon  flash  results,  a  format  which 
has  been  determined  by  the  Commis- 
sion to  be  one  key  to  identifying  horse- 
racing programs  particularly  suscepti- 
ble of  use  to  illegal  gambling  activities. 
Although  most  of  the  subject  stations 
represent  that  they  have  completely 
discontinued  horseracing  programs,  it 
is  likely  that  the  big  races  like  the 
Derby  and  Preakness  will  be  covered 
in  some  fashion  on  regular  news  or 
sports  programs.  Several  of  the  sta- 
tions propose  to  continue  an  early  eve- 
ning resume  of  results;  but  these,  pro- 
grammed as  they  are  when  most  races 
have  been  completed,  can  hardly  be 
said  to  be  of  particular  aid  to  gambling. 
Remaining  for  consideration  are  the 
proposals  of  station  KLAC-TV  to  tele- 
cast feature  races  from  the  local  track 
(if  it  can  be  arranged)  and  of  station 
WLAP  to  broadcast  a  running  account 


daily  of  the  feature  race  from  Keene- 
land  (10  day  meets  each  in  the  spring 
and  fall).  Although,  generally  speak- 
ing, it  may  be  said  that  on-the-spot 
running  descriptions  are  the  ultimate 
in  service  to  illegal  gambling  opera- 
tions, the  one-race-a-day  programs 
offered  by  station  KLAC-TV  and 
WLAP  can  hardly  be  characterized  as 
of  substantial  aid.  Additionally,  any 
Commission  appraisal  of  the  public  in- 
terest aspects  of  horseracing  programs 
must  give  some  measure  of  considera- 
tion to  the  major  interests  being  served 
by  such  broadcasts.  In  these  two  cases 
it  can  not  be  said,  as  it  possibly  can 
of  stations  offering  flash  results  and 
detailed  information  on  races  from  all 
major  tracks,  that  the  information  is 
of  conceivable  use  and  interest  only 
to  persons  engaged  in  illegal  gambling. 
It  is  not  believed  that  the  Commission 
intended,  by  its  earlier  actions,  to  ex- 
clude all  broadcasts  dealing  with  horse- 
racing. Descriptions  of  the  Kentucky 
Derby,  the  Preakness  and  other  signifi- 
cant horse  races  are  of  high  public  in- 
terest despite  their  possible  coinci- 
dental usefulness  to  illegal  gambling 
activities.  It  is  believed  that  the  pro- 
posals of  stations  KLAC-TV  and 
WLAP  are,  in  large  measure,  of  the 
same  order  as  descriptions  of  the  Derby 
and  Preakness. 

The  Broadcast  Bureau,  therefore, 
recommended  that  all  stations 
have  their  licenses  granted,  as  they 
have  petitioned.  In  the  case  of 
KLAC-TV  Los  Angeles  and  WPIX 


COMMUNICATIONS^'st& 

STEPS  by  government  in  utilizing  or  silencing  aural  and  visual  broad- 
casting in  case  of  war  or  enemy  air  attack  will  be  considered  on  an  ad- 
visory basis  by  a  new  Telecommunications  Planning  Committee,  an- 
nounced Thursday  by  Haraden  Pratt,  telecommunications  advisor  to 
President  Truman.  *  

A  number  of  government 
agencies  will  be  represented  in  the 
group.  Comr.  E.  M.  Webster  is 
expected  to  represent  the  FCC. 

"The  committee's  work  will  be 
similar  in  many  respects  to  that 
of  the  Defense  Communications 
Board,  which  became  the  Board  of 
War  Communications  during  World 
War  II,"  Mr.  Pratt  said.  "This 
work  consists  of  drawing  up  de- 
tailed plans  for  most  efficient  use 
of  the  nation's  communications 
systems  in  the  event  of  war. . 

"The  new  committee  will  also 
study  the  need  for  and  feasibility 
of  new  technological  advances  in 
the  field  of  international  communi- 
cations." 

Mr.  Pratt  added  that  "only  plan- 
ning and  coordinating  functions 
have  been  assigned  the  committee," 
with  any  operating  or  procurement 
activities  resulting  from  the  com- 
mittee's recommendations  to  be 
performed  by  the  government 
agencies  affected. 

Advice  of  non-Government  or- 
ganizations and  private  industry 
will  be  sought,  it  was  understood. 

While  plans  are  still  in  the  form- 
ative stage,  it  was  believed  the 
new  committee  will  give  thought  to 
the  Conelrad  plan  of  tying  in  broad- 
casting stations  in  event  of  attack. 

In  recent  years  the  Telecom- 
munications Coordinating  Commit- 
tee has  served  as  telecommunica- 
tions policy  body  but  it  has  been 
on  a  semi-active  basis.  The  new 
planning  committee  is  expected  to 
take  its  place,  some  observers  be- 


lieve. 

Government  agencies  slated  to 
take  part  in  committee  activities, 
besides  FCC,  are  Dept.  of  State, 
represented  by  its  Director  of  the 
Office  of  Transportation  &  Com- 
munications Policy,  Paul  Barring- 
er;  Dept.  of  Defense,  represented 
by  the  Communications-Electronic 
Director  of  the  Joint  Chiefs  of 
Staff ;  Dept.  of  Commerce,  repre- 
sented by  the  Administrator  of  the 
Civil  Aeronautic  Administration, 
Charles  F.  Horne,  and  the  Central 
Intelligence  Agency. 

Mr.  Pratt,  former  vice  president 
and  chief  engineer  of  American 
Cable  &  Radio  Corp.,  IT&T  sub- 
sidiary, was  named  in  early  Au- 
gust, 1951,  as  telecommunications 
advisor  to  the  President.  He  was 
given  the  responsibility  of  formu- 
lating national  policy  on  both  na- 
tional and  international  frequency 
allocations. 

Creation  of  the  new  planning 
committee  is  an  outgrowth  of  his 
year  of  experience  at  the  White 
House,  possibly  indicating  that  all 
the  scattered  phases  of  telecom- 
munications control  and  the  inter- 
ests of  various  federal  agencies 
will  be  brought  under  one  roof. 

It  was  believed  the  scope  of 
Mr.  Pratt's  advisory  office  will  be 
expanded  to  cover  all  the  uses  of 
telecommunications  facilities  in 
case  of  emergency.  The  planning 
group  is  entrusted  with  the  job 
of  drafting  specifications  covering 
the  part  telecommunications  will 
take  in  event  of  war. 


FCC  announced  Thursday  an 
amendment  to  its  rules  to 
authorize  its  field  office  en- 
gineers to  handle  applica- 
tions for  commercial  radio 
operators  licenses  in  cases 
where  the  applicant  has  been 
convicted  of  a  crime  for 
which  he  was  fined  $500  or 
more,  or  imprisoned  for  more 
than  a  year. 


(TV)  New  York,  the  Broadcast 
Bureau  said  that  it  has  not  had 
time  to  check  the  applications  for 
licenses  to  cover  construction  per- 
mits, but  they  should  be  removed 
from  hearing. 

In  addition  to  the  two  TV  sta- 
tions, the  recommended  clearances 
would  apply  to  the  following: 

KWKW  Pasadena,  Calif.;  KJBS  San 
Francisco;  KSAN  San  Francisco;  KYA 
San  Francisco;  KVSM  San  Mateo, 
Calif.;  WMIE  Miami  (for  license  to 
cover  CP);  WWBP-FM  Miami;  WAAF- 
FM  Chicago;  WLAP  Lexington,  Ky.; 
WITH  Baltimore;  WBNX  New  York; 
WGPA  Bethlehem,  Pa.;  WRIB  Provi- 
dence, R.  I. 

The  Broadcast  Bureau  recom- 
mendation was  signed  by  Bureau 
Chief  Curtis  B.  Plumber,  Renewals 
and  Transfer  Chief  Walter  R. 
Powell  Jr.  and  Renewals  Chief  Sol 
Schildhause. 


WHKK  SOLD 

United  Salesmen  to  Head 

SALE  of  WHKK  Akron,  Ohio,  by 
United  Broadcasting  Co.  for  $65,- 
000-plus  to  Jackson  B.  Maurer  and 
Philip  R.  Herbert,  sales  executives 
of  the  firm,  was  announced  last 
week.  Formal  application  for  FCC 
approval  is  being  prepared. 

Mr.  Maurer,  for  eight  years  gen- 
eral sales  manager  of  United 
Broadcasting's  WHK  Cleveland, 
and  Mr.  Herbert, 
for  many  years 
general  sales 
manager  of 
WHKK,  will  as- 
sume active  man- 
a  g  e  m  e  n  t  and 
operation  of  the 
Akron  station,  a 
Mutual  outlet  as- 
signed 1  kw  on 
640  kc. 

United  Broad- 
casting, which  in  addition  owns 
WHKC  Columbus,  Ohio,  has  oper- 
ated WHKK  in  Akron  for  eight 
years.  WHKK  is  one  of  the  oldest 
outlets  in  Ohio  and  was  known  in 
Cleveland  as  WJAY  and  later 
WCLE.  United  moved  it  to  Akron 
in  1944. 

Mr.  Maurer  began  his  radio 
career  with  WHK  in  1935.  Since 
then,  he  has  held  various  posts  in 
WHK's  merchandising,  promotion 
and  sales  department.  Mr.  Herbert 
joined  WCLE  in  1938  as  account 
executive,  rejoining  the  United  or- 
ganization as  assistant  sales  man- 
ager of  WHK  and  WHKK  after 
service  during  World  War  II. 


Mr.  Maurer 
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POLITICO  OUTLAY        Timebuys  Bloom 


TIME  OUTLAYS  running  into 
hundreds  of  thousands  of  dollars 
were  revealed  by  the  major  politi- 
cal parties  last  week  as  they  primed 
for  Labor  Day — traditional  kick- 
off  date  for  the  pre-election  cam- 
paigns. 

While  no  figures  were  announced, 
it  was  estimated  at  least  $400,000 
worth  of  radio-TV  time  will  be 
honored  by  the  networks  for  key 
Presidential  -  nominee  speeches 
through  Sept.  9.  The  overall  sum, 
taking  into  account  senatorial  and 
related  campaigns,  easily  could 
exceed  half  a  million  dollars  for  this 
period. 

Rosy  Picture  Painted 

Last  week's  developments  painted 
a  rosy  picture  business-wise  for 
broadcasters  as  much  as  it  reflected 
spirited  activity  by  Democrats  and 
Republicans.  There  will  be  other 
time  commitments  as  the  campaign 
unfolds. 

Previous  stories  have  recounted 
various  aspects  of  the  pre-cam- 
paign  picture  encompassing  radio- 
TV  personalities  in  rival  camps, 
campaign  costs  and  strategy,  sena- 
torial and  congressional  plans, 
radio-TV  techniques  and  proposed 
timebuys  [B*T,  Aug.  25,  18,  11, 
4]. 

The  above-mentioned  estimates 
accruing  to  networks  as  a  result 
of  these  commitments  for  segments 
through  Sept.  9  are  based  on  ap- 
proximate time  costs  for  full  cover- 


BBDO  NAMED 

Works  With  Kudner  for  GOP 

BBDO  has  been  named  by  Kudner 
Agency  Inc.  to  collaborate  in  han- 
dling the  advertising  program  for 
the  Eisenhower-Nixon  campaign, 
J.  H.  S.  Ellis,  Kudner  president, 
announced  Thursday. 

Mr.  Ellis  said  addition  of  the 
BBDO  talent  and  skills  was  desir- 
able because  of  the  large  amount 
of  work  to  be  done  in  a  short 
period.  Selection  of  BBDO  as  as- 
sociate agency  was  approved  by 
Arthur  E.  Summerfield,  chairman 
of  the  Republican  National  Com- 
mittee and  campaign  manager  for 
Gen.  Eisenhower. 

"We  are  very  happy  that  Ben 
Duffy,  BBDO  president,  has  ac- 
cepted our  invitation  to  cooperate," 
Mr.  Ellis  said.  "This  assignment  is 
a  most  important  one  and  we  wel- 
come the  addition  of  the  experi- 
enced personnel  of  BBDO  to  our 
efforts." 

The  two  agencies  will  function 
on  such  specific  ass;gnments  as 
radio  and  TV.  Bruce  Barton, 
BBDO  chairman  and  former  Re- 
publican Congressman,  will  take 
an  active  part  in  the  advertising 
program.  He  has  been  on  the  West 
Coast  but  was  to  return  to  New 
York  City  over  the  weekend. 


age,  with  no  allowance  for  pre- 
emption of  commercial  programs 
where  they  may  be  involved.  The 
time  periods  were  purchased  for 
talks  by  the  Presidential  aspirants 
— the  Democrats'  Gov.  Adlai  Stev- 
enson and  the  Republicans'  Dwight 
Eisenhower. 

These  were  the  major  develop- 
ments on  the  political  front  last 
week : 

£  The  Democrats  set  major 
addresses  for  Gov.  Stevenson  Sept. 
1  (Monday)  in  Detroit  on  televi- 
sion and  in  Milwaukee  on  radio; 
Sept.  5  in  Denver  on  simulcast 
(radio-TV)  Sept.  6  in  Kasson, 
Minn.,  on  radio,  and  a  date  unset 
for  San  Francisco  on  simulcast. 

9  The  Republican  scheduled 
Gen.  Eisenhower  for  Sept.  4  in 
Philadelphia  on  radio-TV;  Sept.  6 
in  Kasson  on  radio;  Sept.  9  in 
Indianapolis  on  radio. 

£  The  Democrats  slated  a 
"strategy  meeting"  for  Sept.  2 
(Tuesday)  in  Springfield,  111., 
Gov.  Stevenson's  campaign  head- 
quarters, to  discuss  further  radio 
and  television  plans. 

£  The  Republicans  announced 
an  estimated  budget  of  $1.8  to  $2 
million  for  radio-TV  timebuying 
and  "associated  products." 

0  The  Democrats  lined  up  late 
evening  network  TV  time  for  late 
September  and  October,  with  for- 
mat yet  to  be  determined. 

#  The  Republicans  brought  to 
Washington  headquarters  key  exec- 
utives from  Kudner  Agency,  which 
is  handling  the  GOP  advertising 
campaign,  to  work  closely  with  the 
party's  national  and  campaign 
committees. 

Gov.  Stevenson  officially  starts 
his  campaign  today,  speaking  from 
Cadillac  Square  in  Detroit  over 
about  60  CBS-TV  outlets  from  1- 
1:30  p.m.  President  Truman  will 
pick  it  up  in  Milwaukee,  speaking 
from  the  Milwaukee  Sports  Arena 
over  the  full  CBS  Radio  Network 
from  10:30-11  p.m. 

Gen.  Eisenhower  will  "formally" 
open  his  campaign  in  Philadelphia 
this  Thursday,  talking  on  foreign 
policy  from  Convention  Hall  over 
the  full  NBC  radio  (about  165  sta- 
tions) and  NBC  television  (65 
outlets)  networks  9:30-10  p.m. 
A  regional  Pennsylvania  state 
hookup  of  12  stations  will  supple- 
ment radio  coverage.  National 
Federation  of  Young  Republicans 
is  handling  arrangements. 

Next  scheduled  radio-TV  date 
for  the  Illinois  Governor  is  this 
Friday  in  Denver.  Gov.  Steven- 
son will  appear  on  an  ABC  simul- 
cast 9-9:30  p.m.  EDT  (6  p.m.  Den- 
ver time),  speaking  from  the  Shir- 
ley Savoy  Hotel.  The  address  will 
originate  through  facilities  of 
KFEL-AM-TV  there,  with  ABC 
New  York  handling  technical  and 
production  details.  Volunteers  for 
Stevenson,  a  national  organiza- 
tion recently  set  up  in  Chicago, 
is  sponsor. 

The  Democrats  and  Republicans 


are  approaching  the  Sept.  6  (Sat- 
urday) engagment  in  Kasson — 
scene  of  the  National  Plowing 
Contest — with  different  concepts 
in  mind. 

The  GOP  bought  selected  sta- 
tion (some  160)  coverage  of  split 
NBC  and  ABC  radio  networks  to 
reach  rural  listeners  between  the 
Rockies  and  the  Alleghanies  with 
a  farm  special.  Time  is  set  for 
12-12:30  p.m.  (CST),  with  a  re- 
broadcast  by  500-plus  stations  of 
Keystone  Broadcasting  System 
tabbed  for  the  following  Monday 
morning. 

Late  Thursday,  the  Democrats 
had  planned  to  air  the  Stevenson 
speech  Saturday  afternoon  on  a 
delayed  basis  over  NBC,  with  time 
undetermined. 

NBC  and  ABC  also  will  be  uti- 
lized by  the  GOP — but  on  a  far 
broader  scale — to  carry  the  Eisen- 
hower talk  on  "Issues"  from  the 
Butler  U.  field  house  in  Indianapolis 
Sept.  9.  Some  514  stations  have 
been  promised  for  a  broadcast 
9:30-10  p.m.  CDT. 

Gov.  Stevenson's  major  speech  in 
San  Francisco  Sept.  9  will  be  a 
simulcast,  with  network  and  time 
to  be  announced.  Other  speeches 
are  booked  for  Los  Angeles  Sept. 
10,  and  in  Phoenix  and  Albuquer- 
que, N.  M.,  on  subsequent  days. 

Looking  farther  ahead,  the  Dem- 
ocratic National  Committee  has 
reserved  time  on  CBS-TV  Network 
for  Sept.  23,  Oct.  7  and  Oct.  21 
(Tuesdays) — a  half -hour  segment 
from  10:30  p.m.  —  but  details 
on  the  format  were  not  disclosed. 
The  Democrats  also  have  purchased 
a  similar  time  bloc  on  Election 
Eve,  and  the  GOP  reportedly  has 
followed  suit  on  another  time 
period. 

GOP  radio-TV  plans  were  re- 
vealed last  Wednesday  at  a  news 
conference  called  by  Robert  Hum- 
phreys, Republican  National  Com- 
mittee publicity  director,  through 
whom  all  campaign  actions  are 
being  coordinated.  He  was  assisted 
by  Frank  Armstrong  and  Merrill 
Lindsay  of  the  Kudner  Agency. 

Mr.  Humphreys  said  the  $2  mil- 
lion budget  would  include,  but  not 
be  limited  to,  timebuying  for  the 
Eisenhower-Nixon  slate.  The  sum 
will  cover  films  and  other  visual 
aids,  with  allied  groups  like  the 
Young  Republicans,  Women's  Fed- 
eration, and  the  Senatorial  Cam- 
paign and  GOP  Congressional  com- 
mittees expected  to  contribute 
funds. 

The  GOP  publicity  director  said 
other  time  buys  are  "on  order"  or 
purchased  and  predicted  that  either 
the  General  or  his  youthful  run- 
ning mate,  Sen.  Richard  M.  Nixon 
(Calif.),  would  appear  on  combined 
radio  and  television  national  net- 
works "from  15  to  20  times"  before 
the  campaign  is  over. 

He  estimated  time  charges  for 
full  simulcast  coverage  vary  be- 
tween   $50,000    and    $65,000  (no 


TED  ROGERS  (I),  Hollywood  exec- 
utive for  Dancer-Fitzgsrald-Sample, 
congratulates  Sen.  Richard  Nixon 
(Calif.),  Republican  nominee  for  Vice 
President,  on  the  current  progress  of 
the  GOP  campaign.  Mr.  Rogers,  a 
long-time  friend  of  the  Senator,  is 
making  advance  arrangements  for 
Sen.  Nixon's,  radio  and  TV  appear- 
ances. 


talent  fees  are  involved,  of  course), 
depending  on  station  clearances. 
He  added  that  the  GOP  "naturally 
will  have  to  pre-empt  commercial 
time"  in  some  instances  in  the  next 
two  months. 

GOP  plans  call  for  "plenty"  of 
radio-TV  spots,  Mr.  Humphreys  ex- 
plained, with  study  now  being 
turned  to  20-,  30-,  60-second  an- 
nouncements in  selected  areas. 
Film  and  transcribed  cut-ins,  fea- 
turing introduction  of  the  two  GOP 
candidates  by  Senators  prior  to 
major  addresses,  also  are  in  the 
mill. 

Kudner  in  GOP 

A  corps  of  Kudner  Agency  exec- 
utives are  operating  in  Republican 
National  Campaign  headquarters 
at  the  Washington  Hotel  in  Wash- 
ington, D.  C.  These  include  Mr. 
Armstrong,  manager  of  Kudner's 
publicity  department  who  works  on 
station  clearances,  and  Mr.  Lind- 
say, eastern  advertising  agency 
executive,  who  is  radio-TV  expedi- 
ter. Others  are  Elroy  Walter 
(printed  media)  and  Wendell  Gibbs 
(films). 

Bruce  M.  Allen,  ABC  network 
television  director,  and  L.  Roche 
Walter,  director  of  advertising  and 
public  relations  for  Flinkote  Co., 
joined  Kudner  as  radio-TV  direc- 
tor and  copywriter,  respectively, 
for  the  same  GOP  account. 

Other  noteworthy  appointments 
are  those  of  Norris  J.  Nelson  and 
Ted  Rogers.  Mr.  Nelson,  who  for- 
merly served  with  the  Office  of 
Strategic  Services  in  World  War 
II,  will  handle  visual  aids  for  the 
national  committee.  Mr.  Rogers, 
assistant  manager,  radio-TV  de- 
partment, Dancer-Fitzgerald-Sam- 
ple, Hollywood,  has  been  named  to 
Sen.  Nixon's  campaign  staff  to 
serve  as  radio-TV  liaison  director. 

In  the  Democrats'  camp,  Bert 
Crotty,  well-known  independent 
producer,  will  handle  production 
arrangements  on  the  Stev«nson 
swing.  Robert  Swan,  radio-TV 
director  of  The  Katz  Co.,  which 
handles  the  Democrats'  campaign, 
also  is  making  the  tour.  Ken  Fry, 
radio-TV  director  of  the  Demo- 
(Continued  on  page  89) 
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TV  SPECTER  CAN1  B/TE 


Midwest  Stations  Discover 


By  J.  FRANK  BEATTY 

SCARED  of  television? 

There's  no  need  for  radio  sta- 
tions to  contemplate  last  rites  in 
anticipation  of  TV's  arrival,  judg- 
ing by  the  experience  of  broad- 
casters in  several  midwestern 
states. 

They  have  experienced  —  and 
survived,  too  —  the  mushrooming 
growth  of  television  and  are  will- 
ing, on  the  eve  of  television's 
promised  spread  into  all  corners 
of  the  nation,  to  tell  what  they 
have  learned. 

There  are  no  recorded  AM  radio 
deaths  in  the  states  studied,  nor  in 
the  entire  nation,  that  can  be  traced 
solely  to  the  video  virus.  A  few 
marginal  operations  have  sloughed 
off  here  and  there,  but  there  is  no 
evidence  that  TV  has  been  the 
principal  culprit. 

This  striking  evidence  of  good 
radio  health  in  the  face  of  televi- 
sion's expansion  exists  despite  the 
doubling  of  AM  stations  after  the 
war  and  despite  an  influx  of  hun- 
dreds of  Commission-cajoled  FM 
outlets. 

Broadcasters  who  have  lived 
through  TV  submit  ample  and 
thus  far  irrefutable  evidence  that: 

0  Radio  is  here  to  stay. 

6  It's  still  the  lowest  cost  mass 
medium. 

0  There  are  many  ways  of  meet- 
ing TV  competition,  and  they 
really  work. 

%  Marginal  radio  operators  can 
look  for  trouble. 

Once  TV's  glamor  has  lost  the 
shock  of  novelty,  radio's  place  in 
the  community  is  re-established  in 
the  minds — and  ears — of  the  public, 
according  to  once  frightened  broad- 
casters who  again  are  doing  busi- 
ness as  usual,  sometimes  worse  and 
often  better. 

A  lot  of  lessons  have  been 
learned  by  a  lot  of  broadcasters 
whose  cities  have  suddenly  sprouted 
dipoles.  Sometimes  they  have  been 
.expensive  lessons;  sometimes  they 
have  been  learned  at  little  cost. 

In  search  of  the  answer  to 
problems  of  the  broadcaster  who 
faces  TV  competition  and  is  lying 
awake  nights  worrying  about  it, 
Broadcasting  •  Telecasting  went 
to  an  obvious  and  authoritative 
source  of  information — broadcast- 
ers themselves,  including  some  who 
are  outside  TV's  impact  but  have 
watched  neighboring  operators. 

The  study  was  made  in  a  mid- 
western  area  covering  the  states  of 
Ohio,  Kentucky,  Indiana  and  Mich- 
igan. Within  this  area  are  cities 
with  as  many  as  seven  or  eight 
video  signals  pouring  in  from  sev- 
eral directions.  There  are  areas 
with  only  one  or  two  good  TV 
signals.  Finally,  there  are  areas 
that  have  no  TV  at  all,  aside  from 
an  occasional  sky-piercing  antenna 
array  erected  by  a  venturesome 
fan. 

Delegates  from  22  stations  were 
interviewed  at  the  NARTB  Dis- 


trict 7  (Ohio,  Ky.)  and  District  8 
(Ind.,  Mich.)  meetings,  held  at 
Cleveland  and  Mackinac  Island, 
Mich.  [B«T,  Aug.  25].  They  repre- 
sented all  types  of  stations  and  all 
sizes  of  markets — radio  outlets  in 
TV  areas;  in  TV  fringe  areas;  in 
non-TV  areas,  and  joint  radio-TV 
operations. 

At  each  meeting  delegates  were 
contacted  from  about  a  third  of 
the  stations  represented.  They 
were  selected  on  the  basis  of  sta- 
tion type  and  represent  typical 
cross-sections  of  all  kinds  of  sta- 
tions in  markets  of  all  sizes. 

All  delegates  were  asked  the 
same  question :  "What  should  a 
radio  station  do  to  meet  television 
competition?" 

On  the  business  side,  the  an- 
swers add  up  roughly  to  this: 
The  plush  days  are  over;  you 
have  to  start  serious  selling. 

On  the  program  side,  the 
comments  yield  this  general 
observation:  Radio  must  do 
the  type  of  job  it  is  best  suited 
for;  programming  must  be  im- 
proved. 

A  closer  look  at  the  business 
comments  shows  a  strong  convic- 
tion that  most  clients  can  be  held 
on  the  books  when  TV  comes  to 
town,  and  the  stimulating  effect  of 
competition  will  lead  to  hard  sell- 
ing that  brings  in  new  accounts. 
There's  an  enormous  amount  of 
untapped  business,  judging  by  the 
experiences  of  broadcasters  who 
are  living  in  areas  of  high  TV 
saturation. 

Prudent  and  aggressive  manage- 
ment, the  study  shows,  will  lead  to 
cutting  of  operating  costs  as  well 
as  stepped-up  salesmanship. 

Cutting  of  card  rates,  however, 
is  another  matter  and  some  man- 
agers who  have  been  through  the 
wringer  are  quick  to  warn  that  cut- 
throat and  chiseling  practices  won't 
solve  the  TV  problem. 

It's  pointed  out,  too,  that  radio 


is  delivering  much  larger  audiences 
than  was  the  case  a  decade  ago, 
and  rates  haven't  gone  up  much. 
Meanwhile  printed  media  have 
r.aised  their  rates  time  after  time. 

Another  consoling  thought  for 
the  radio  operator  to  mull  over, 
some  managers  point  out,  is  the 
high  cost  of  television  time.  This 
often  prices  TV  out  of  the  reach 
of  many  local  advertisers,  par- 
ticularly retailers,  and  it's  time 
broadcasters  started  tapping  the 
rich  retail  field  for  a  proper  share 
of  store  dollars. 

Many  broadcasters  in  TV  areas 
note  that  a  substantial  share  of 
local  advertisers  attracted  by" 
video's  initial  glamor  soon  will  re- 
turn to  radio  where  the  cost-per- 
customer-reached  is  lowest  in  the 
major  media  field. 

A  s  to  programming,  broadcasters 
facing  TV  competition  have  been 
forced  to  study  their  logs  carefully 
and  to  find  out  what  listeners  like 
about  radio  as  well  as  what  they 
don't  like  about  TV — and  at  what 
time  of  the  day. 

They  have  learned  to  emphasize 
.  local  programming  and  to  do  more 
on-the-spot  pickups  live  or  delayed. 
They  have  learned,  in  many  cases, 
to  get  better  talent  and  to  improve 
production. 

Although  radio  lacks  eye  appeal, 
broadcasters  have  discovered  there 
are  many  types  of  programs  listen- 
ers prefer  without  sight.  Examples 
are  short  dramas,  newscasts  and 
music.  They  have  learned  to  take 
advantage  of  the  out-of-home  audi- 
ence— a  much  more  important  au- 
dience than  they  had  realized. 

But  let  these  broadcasters  tell 
their  own  stories.  Here  are  sum- 
maries of  the  views  offered  by 
broadcaster  and  broadcaster  -  tele- 
caster  delegates  from  the  four  mid- 
western  states: 

LEONARD.  E.  NASMAN,  WFMJ 
Youngstown,  Ohio — Give  more  action 
programming,  including.  cooking 
schools,  giveaway  programs,  beauty 
contests,  polka  contests,  county  fair 


pickups,  Santa  Claus  features.  En- 
courage mail  -  pull  programs,  with 
photos  of  announcers  as  inducement. 
Broadcasters  should  get  off  their 
fannys  and  go  to  work. 

CARL  E.  GEORGE,  WGAR  Cleve- 
land—  Radio  must  provide  better 
programming  of  types  that  can't  be 
duplicated  by  any  other  medium — 
programs  that  draw  on  the  imagina- 
tion, that  can  be  enjoyed  while  re- 
laxing, and  easy  to  listen  to. 

ALLEN  HAID,  WSPD  and  WSPD-  ' 
TV  Toledo — Accent  special  events, 
news  and  music.  Broadcast  stations 
should  take  what  they  can  do  best, 
and  develop  it.  Most  TV  revenue  is 
new  money.  Broadcasters  should 
hold  most  of  their  old  clients  in  TV 
markets,  and  get  new  ones.  AM  ad- 
vertising can  be  maintained  in  major 
markets  by  revaluation  of  accounts 
never  before  sold,  bringing  in  new 
clients. 

HERBERT  E.  EVANS,  WRFD 
Worthington    (Columbus)  Ohio — We 

program  to  the  farmer  so  television 
doesn't  hit  us  too  hard.  You  can't 
milk  a  cow  or  run  a  tractor  and  look 
at  television.  Farmers  are  choosy 
about  their  program  selections. 

ROBERT  O.  RUNNERSTROM, 
WLOK  Lima  Ohio— First  of  all, 
broadcasters  must  resolve  not  to  cut 
rates  and  then  become  reconciled  to 
the  chance  they  will  not  have  the 
lush  profits  of  the  past.  They  must 
pay  more  for  talent,  and  then  roll 
up  their  shirt  sleeves  and  start  sell- 
ing. 

GILMORE  NUNN,  WLAP  Lexing- 
ton, Ky. — A  lot  of  money  going  into 
TV  is  new  money.  Television's  glam- 
our will  attract  new  advertisers  who 
weren't  on  radio  but  should  have 
been.  Some  of  them  will  get  into 
radio,  too.  Radio  must  become  a 
simple,  solid  medium.  If  it  gets 
down  to  basics,  it  can  hold  the  pres- 
ent position  as  the  best  low-cost 
advertising  medium. 

H.  K.  CARPENTER,  WHK  Cleve- 
land— It's  foolish  for  radio  to  try  to 
do  what  TV  can  do  better.  Radio  has 
a  definite  place  in  the  media  field. 
Let's  concentrate  on  what  radio  can 
do  better.  All  media,  and  family 
activities  suffer  the  first  year  and  a 
half  to  two  years  of  TV.  Radio  must 

(Continued  on  page  3U) 
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To  Be  Revived,  Dist  17  Told 


STRONG  feeling  for  revival  of  the 
NARTB  Standards  of  Practice  has 
developed  in  the  broadcasting  in- 
dustry, with  the  association  pre- 
paring to  announce  membership  of 
a  new  Standards  of  Practice  Com- 
mittee, President  Harold  E.  Fel- 
lows told  District  17  (Ore.,  Wash., 
Alaska)  at  its  opening  session 
Thursday. 

The  district  delegates  met  at 
the  Multnomah  Hotel,  Portland, 
Ore.,  with  H  Quenton  Cox,  KGW 
Portland,  presiding  as  district  di- 
rector. 

With  growing  interest  shown  in 
radio  rate-cutting,  Mr.  Fellows  in- 
dicated the  question  will  be  taken 
up  by  the  new  Standards  of  Prac- 


tice Committee  when  it  meets  this 
autumn,  possibly  in  early  Novem- 
ber. The  committee  will  consider 
radio  rates  from  the  ethical  stand- 
point, Mr.  Fellows  explained,  but 
in  no  way  get  into  the  subject  of 
rate  control  because  of  legal  im- 
plications. 

Referring  to  television's  impact 
on  broadcasters,  Mr.  Fellows  said 
the  main  question  asked  is  this, 
"Can  I  still  make  money  in  radio 
after  television  comes  along?" 

"Four  years  of  open  competition 
have  proved  that  radio  is  here  to 
stay  and  has  a  growing  future," 
he  declared. 

Richard  P.  Doherty,  NARTB  em- 
ploye-employer  relations  director, 


addressed  the  Thursday  afternoon 
session  on  labor-management  prob- 
lems. The  question  of  NARTB 
government  relations  and  legisla- 
tion was  discussed  Thursday  morn- 
ing by  Ralph  W.  Hardy,  heading 
that  department  at  the  association. 

Mayor  Dorothy  McCullough  Lee, 
of  Portland,  told  the  delegates  that 
"radio  today  is  the  most  important 
molder  of  public  opinion  and  the 
nation's  most  important  educator." 
The  press  once  held  this  role,  she 
recalled,  but  added  she  is  "inclined 
to  think  that  the  larger  job  is  done 
today  by  radio  and  this  will  be  even 
more  true  of  television.  In  the 
field  of  public  education,  no  medium 
equals  radio  and  television." 
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RATE  CUTS  ATTACKED 


RATE-CUTTING  practices,  "espe- 
cially the  proposed  combination 
radio  and  television  rates,"  were 
"condemned  and  deplored"  by 
NARTB  District  11  last  week  in 
Duluth. 

Under  chairmanship  of  Harry  W. 
Linder,  KWLM  Willmar,  Minn., 
District  11  broadcasters  took  a 
strong  stand  against  cut-throat 
competitive  practices  within  the  in- 
'  dustry  after  hearing  President 
Harold  E.  Fellows  describe  rate- 
cutting  as  "poison." 

Joining  in  criticism  of  rate  prac- 
tices was  H.  E.  Westmoreland,  head 
of  Westmoreland  Adv.  Agency, 
Duluth,  and  formerly  at  WEBC 
Superior,  Wis.,  as  well  as  Arrow- 
head Network.  Noting  wide  varia- 
tion in  local  and  national  rates,  he 
said  stations  in  comparable  mar- 
kets had  totally  unrelated  rates. 

Mr.  Westmoreland  advocated 
"custom  -  made  merchandising," 
with  stations  serving  particular 
needs  of  individual  advertisers. 
Stations  outside  metropolitan  and 
TV  areas  could  get  national  busi- 
ness by  working  through  local  re- 
tailers and  distributors,  he  sug- 
gested. 

Walter  Compton,  general  man- 
ager of  WTTG  (TV)  Washington, 
presiding  at  a  television  session, 
said  radio  definitely  can  live  with 
TV,  citing  Washington  as  an  ex- 
ample. Commenting  on  the  alleged 
high  profits  of  TV  outlets,  he  said 
overhead  eats  away  much  of  the 
revenue. 

Possibility  that  all  TV  will  go 
to  UHF  was  foreseen  by  Mr.  Comp- 
ton in  a  question-answer  period. 
UHF  is  good  for  non-VHF  areas, 
he  said,  but  in  VHF  areas  it  may 
be  necessary  for  UHF  stations  to 
underwrite  campaigns  to  promote 
sale  of  converters. 

He  advised  stations  to  start  out 
with  a  low  TV  rate,  raising  it  as 
conditions  permit.  He  observed 
that  WTTG  shows  a  single  feature 
film  three  times  a  day,  reaching 
different  audiences  each  time. 

In  constructing  TV  stations,  he 
said,  there  should  be  as  much  space 
for  storage  as  for  studios.  He 
added  that  WTTG  is  using  more 
live  commercials  and  participations, 
aided  by  rear  projection  equipment. 

Richard  P.  Doherty,  NARTB  em- 
ploye-employer relations  director, 
said  an  analysis  of  five  small  TV 
stations'  shows  revealed  an  average 
of  93  hours  operation  a  week  com- 
prising 60  hours  network,  21  hours 
local  film  and  12  hours  local  live 
programming.  Employment  aver- 
aged 23  persons  per  station. 

Mr.  Doherty  discussed  labor  un- 
ion problems  in  TV  and  conducted 
a  radio-TV  management  and  em- 
ployment session  Monday  afternoon. 

Mr.  Compton  said  he  did  not  be- 
lieve subscription  TV  will  mature 
into  a  major  medium.  As  to  thea- 
tre TV,  he  said  video  rights  to  some 
events  are  too  expensive  for  TV  and 
might  well  be  left  to  the  theatres. 

Mr.  Fellows  addressed  the  dis- 


trict on  the  subject,  "I  Can  Get  it 
for  You  Retail,"  with  local  mer- 
chants as  guests  of  broadcasters. 
He  pointed  out  advantages  of  radio 
in  stimulating  retail  sales  and  of- 


At  NARTB  Dist.  11 


tailers. 

Robert  K.  Richards,  NARTB  as- 
sistant to  the  president,  and 
Manny  Marget,  KVOX  Modrhead, 
Minn.,    led    a    news    clinic.  Mr. 


fered  tips  to  both  stations  and  re-     Richards    described    an  NARTB 


DULUTH  MEETING  GROUP  includes  (I  to  r):  Jack  Dunn,  WDAY  Fargo,  N.  D.; 
Dorothy  Ann  Kirk,  KILO  Grand  Forks,  N.  D.;  Dalton  LeMasurier,  KDAL 
Duluth;  F.  E.  Fitzsimonds,  KFYR  Bismarck,  N.  D.;  John  F.  Meagher,  KYSM 

Mankato,  Minn. 


GROUP  CHATTING  with  Harry  W.  Linder,  KWLM  Willmar,  Minn.,  District 
11   director,  includes  (I  to  r):  Ray  Hamilton,  Blackburn-Hamilton;  Lee  L. 
Whiting,  KEYD  Minneapolis;  Manny  Marget,  KVOX  Moorehead,  Minn.;  Mr. 
Linder;  Odin  S.  Ramslund,  KDAL  Duluth. 

*        *  * 


LISTENING  TO  NARTB  President  Harold  E.  Fellows  at  District  11  meeting 
(F  to  r):  Tom  Young,  KWAT  Watertown,  S.  D.;  Rodney  Quick,  WDSM  Duluth; 
Mr.  Fellows;  Ray  Eppel,  KORN  Mitchell,  S.  D.;  Byron  McElligott,  KSDN 
Aberdeen,  S.  D. 


study  of  newscasts. 

Members  of  the  resolutions  com- 
mittee were  Lee  Whiting,  KEYD 
Minneapolis;  Orville  Burda,  KDIX 
Dickson,  N.  D.,  and  John  F.  Meag- 
her, KYSM  Mankato,  Minn. 

Delegates  adopted  a  resolution 
proposing  that  radio  newsmen,  now 
doing  a  major  news-gathering  job, 
be  featured  by  script  writers  in 
dramas  and  mystery  stories  for 
broadcast.  Most  dramas  feature 
newspaper  reporters,  with  radio 
newsmen  seldom  granted  recogni- 
tion. 

Development  of  a  standard  for- 
mula for  fees  covering  rights  to 
athletic  events  was  urged,  with 
station  market  coverage  as  a  de- 
termining factor. 

Other  resolutions  commended 
NARTB's  efforts  to  obtain  joint 
tower  insurance  rates;  endorsed 
Broadcast  Advertising  Bureau; 
commended  the  leadership  of  Presi- 
dent Fellows;  called  on  radio  and 
TV  stations  to  bring  non-members 
into  the  association,  along  with 
stepping-up  of  field  activities; 
asked  the  board  to  provide  adequate 
tools  for  the  employe-employer 
relations  department;  praised  the 
contribution  by  Mr.  Compton  to 
the  meeting;  endorsed  the  NARTB 
petition  calling  for  amending  of 
operator  rules,  and  thanked  KDAL 
and  WDSM  Duluth  for  arrange- 
ments. 


Registration  for  NARTB 
District  1 1  (Minn., 
S.  D.,  N.  D.) 
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Allen,  Hugh  S.  Jr.,  Lang-Worth  Fea- 
ture Programs,  New  York;  Barnes, 
Tom,  WDAY  Fargo;  Bloomquist,  Carl, 
WEVE  Eveleth;  Burda,  O.  F.,  KDIX 
Dickinson;  Dell,  H.  L.,  KGDE  Fergus 
Falls;  Doherty,  R.  P.,  NARTB,  Wash- 
ington; Doty,  Don,  WCOW  South  St. 
Paul;  Dunkin,  Jack  H.,  KNUJ  New 
Ulm;  Dunn,  Jack,  WDAY  Fargo; 
Eberhart,  Woody,  RCA,  Minneapolis; 
Ekstrum,  Bob,  WCCO  St.  Paul;  Eppel, 
Ray,  KORN  Mitchell;  Fellows,  Harold, 
NARTB,  Washington;  Fitzgerald,  Harold, 
SESAC,  New  York;  Fitzsimonds,  F. 
E.;  KFYR  Bismarck. 

Gentling,  David,  KROC  Rochester; 
Gill,  Gerry,  AP,  Omaha;  Gorham,  M. 
C,  KILO  Grand  Forks;  Grandy,  John, 
KDAL  Duluth;  Greer,  Chuck,  Graybar, 
Minneapolis;  Haacke,  Lauren,  KDIX 
Dickinson;  Hagman,  C.  T.,  WDGY  St. 
Paul;  Hamilton,  Ray  V.,  Blackburn- 
Hamilton,  Chicago;  Hannaher,  Thomas, 
KVOX  Moorehead;  Harkaway,  Harvey 
A.,  SRDS,  Chicago;  Henton,  Earl,  WEBC 
Duluth;  Hudson,  Rex,  KDAL  Duluth; 
Johnsen,  Earl,  KLIZ  Brainerd;  Kaplan, 
Cy,  World  Broadcasting,  New  York; 
Kennedy,  Robert,  KBZY  Grand  Rapids. 

Kerby,  Bill,  WDSM  Duluth;  Kirk, 
Dorothy  Ann,  KILO  Grand  Forks; 
Klindworth,  B.  J.,  Dumont  Labs.,  Chi- 
cago; Lawrie,  Bruce,  WDSM  Duluth; 
LeMasurier,  Dalton,  KDAL  Duluth; 
Linder,  Harry,  KWLM  Willmar;  Liv- 
ingston, Herman,  KILO  Grand  Forks; 
Lue,  Clifford,  WEBC  Duluth;  McElli- 
gott, Byron,  KSDN  Aberdeen;  Marget, 
Manny,  KVOX  Moorehead;  Marsh,  Ken, 
KWNO  Winona;  Martin,  Lew,  WDSM 
Duluth:  Meagher,  John  F.,  KYSM  Man- 
kato; Mertz,  Art,  Advertising  Age, 
Chicago;  Nelson,  Ralph,  WDSM  Du- 
luth;  Olson,   Martin,   Weed  &  Co. 

Owens,  R.  L.,  KVOX  Moorehead;  Pe- 
terson, Oscar,  WMFG  Hibbing;  Petrich, 
Arnold,  KILO  Grand  Forks;  Quick, 
Rodney,  WDSM  Duluth;  Ramsland, 
Odin,  KDAL  Duluth;  Rich,  Robert, 
WREX  Duluth;  Richards,  Bob,  NARTB, 
Washington;  Reeser,  Gregory,  RCA 
Thesaurus,  Chicago;  Ridder,  Bob, 
WCCO  Mineapolis;  Robertson,  Mai, 
KDAL  Duluth. 

Shaw,  Bill,  Broadcasting  .  Telecasting, 
Chicago;  Sill,  Jerome,  WMIL  Milwau- 
kee: Smith,  Edward  G.,  WTCN  Minne- 
apolis; Squire,  Burt,  BMI,  New  York; 
Sorensen,  Loren,  Ruthrauff  &  Ryan, 
St.  Paul;  Stubblefield,  Bill,  NARTB, 
Washington;  Edesco,  AI,  WCOW  St. 
Paul;  Tenpenny,  Ray,  KEYD  Minne- 
apolis; White,  M.  H.,  KWNO  Winona; 
Whiting,  Lee,  KEYD  Minneapolis; 
Young,  Tommy  KWAT  Watertown. 
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SET  CONTROLS 

OPS  Lifts  Ceilings 

PRICE  controls  on  radio-TV  re- 
ceivers and  related  equipment  were 
summarily  suspended  by  the  gov- 
ernment last  week. 

The  Office  of  Price  Stabilization 
acted  in  line  with  an  alternative 
proposal  last  July  by  the  Radio- 
Television  Mfrs.  Assn.,  recommend- 
ing outright  decontrol  or  suspen- 
sion for  an  indefinite  period  [B#T, 
Aug.  4]. 

OPS  left  the  door  open,  however, 
for  re-establishment  of  ceilings  in 
the  event  a  wholesale  price  index 
(measured  against  sales  volume) 
reaches  a  certain  level.  The  sus- 
pension, effective  last  Friday, 
covers  ceilings  at  all  distribution 
levels. 

At  the  same  time  OPS  warned  it 
would  keep  an  eye  on  table  model 
radios  "on  which  prices  have  been 
firmer  than  prices  on  other  prod- 
ucts of  the  industry." 

OPS  Weighed  New  Markets 
In  taking  the  action,  an  agency 
spokesman  said,  OPS  had  consid- 
ered prospect  of  new  TV  markets, 
with  potential  increase  in  demand 
and  perhaps  higher  prices.  Reten- 
tion of  controls  to  curb  this  even- 
tuality had  been  favored  in  some 
OPS  quarters. 

The  suspension  is  invoked  for 
the  following  products: 

Radio  receivers,  radio  -  phonograph 
combinations,  parts  including  radio 
cabinets  and  cabinet  parts,  television 
receivers,  television  combinations  of 
all  kinds,  television  antennas,  boosters 
and  accessories,  parts  including  tele- 
vision cabinets  and  cabinet  parts, 
phonographs,  record  -  player  attach- 
ments, tape  or  wire  magnetic  recorders 
(with  exception  of  office  equipment), 
tape  and  wire  for  magnetic  recorders 
and  their  parts. 

"In  general,  current  selling 
prices  of  radio  and  television  reflect 
a  decline  beginning  in  June  1950," 
OPS  noted,  citing  a  drop  from  an 
index  of  100  to  96.1%  by  January 
1951  and  to  89.8%  in  June  1952. 
Figures  were  gleaned  from  a  com- 
posite wholesale  price  index. 

The  suspension  would  be  ter- 
minated if  the  index  hits  97%  of 
the  January  1951  level.  The  index 
will  be  weighted  in  proportion  to 
sales  volume,  and  based  on  data 
supplied  OPS  by  the  set  industry. 

Set-makers'  selling  prices  aver- 
age 10.2  %  below  ceilings  and  retail 
has  declined  even  more,  OPS  ob- 
served. Phonographs  and  related 
items  (comprising  less  than  3%  of 
the  radio  -  TV  industry)  have 
dropped  to  a  lesser  degree,  though 
prices  have  remained  stable  the 
past  year  and  a  half. 


MBS  Promotion  Pitch 

MUTUAL's  "What  Makes  a  Net 
Work?"  pitch  was  given  to  Gen- 
eral Mills  in  Minneapolis  Wednes- 
day and  to  MBS  central  division 
salesmen  in  Chicago  Thursday 
[B»T,  Aug.  18].  Mutual  and  WGN 
Chicago  salesmen  and  members  of 
the  trade  press  were  guests  of  Ade 
Hult,  vice  president  in  charge  of 
sales. 
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RE  BROADCASTS 

FCC  Stays  Rule  30  Days 

EFFECTIVE  date  of  the  bitterly 
opposed  FCC  rebroadcast  rule  was 
postponed  for  another  30  days  last 
week  when  the  Commission  stayed 
the  order  to  Oct  1.  This  is  the 
second  postponement  for  the  con- 
troversial regulation  that  originally 
was  scheduled  to  go  into  effect 
July  1. 

Latest  stay  was  taken  following 
a  formal  request  by  NARTB  and 
NBC  two  weeks  ago  [B*T,  Aug. 
25].  It  was  opposed  by  broadcaster 
Gordon  Brown,  owner  of  WSAY 
Rochester,  who  was  the  leading 
spirit  in  getting  the  regulation 
adopted. 

Briefly,  the  regulation  would 
amend  the  rebroadcast  rules  in 
AM,  FM  and  TV  to  require  stations 
to  file  explanatory  statements 
within  10  days  after  each  refusal 
to  consent  to  rebroadcast  of  a  pro- 
gram [B*T,  May  19].  This  would 
result  in  pirating  of  programs, 
undue  burden  on  refusing  stations 
which  might  not  have  the  right  to 
approve  rebroadcasts,  and  in  other 
unfair  activities,  objecting  broad- 
casters have  charged.  NARTB, 
CBS  and  NBC  have  objected  to 
the  new  rule. 

Both  NARTB  and  NBC  asked 
that  the  latest  postponement  be 
made,  because  the  Commission  has 
not  yet  acted  on  petitions  asking 
for  repeal  of  the  action. 


NARTB  MEMBERSHIP 

New  Influx  Cited 

INFLUX  of  new  members  during 
current  series  of  district  meetings 
has  been  announced  by  NARTB 
President  Harold  E.  Fellows.  Mem- 
bership activity  has  been  at  a  peak 
during  the  meetings,  under  direc- 
tion of  William  T.  Stubblefield, 
NARTB  station  relations  director. 

Since  last  April,  43  AM  stations 
have  become  active  members  of  the 
association.    They  are: 

WOWL  Florence,  Ala.;  WDBQ 
Dubuque,  Iowa;  WELC  Welch,  W. 
Va.;  WFTR  Front  Royal,  Va.;  KFEQ 
St.  Joesph,  Mo.;  KTRN  Wichita  Falls, 
Tex.;  KTOW  Oklahoma  City,  Okla.; 
KVET  Austin,  Tex.;  WWJ  Detroit; 
WHKC  Columbus,  Ohio;  WHKK 
Akron;  WVCG  Coral  Gables,  Fla.; 
WMMB  Melbourne,  Fla.;  WPAZ  Potts- 
town,  Pa.;  WCFV  Clifton  Forge,  Va.; 
WLFH  Little  Falls,  N.  Y.;  KNBR 
North  Platte,  Neb.;  WIRK  West  Palm 
Beach,  Fla.;  WSWN  Belle  Glade,  Fla.; 
KDSJ  Deadwood,  S.  D.;  KLOU 
Lake  Charles,  La.;  WRAC  Racine, 
Wis.;  KWWL  Waterloo,  Iowa;  WEOA 
Evansville,  Ind.;  WOOD  Grand 
Rapids,  Mich.;  KCRT  Trinidad,  Col.; 
WILK  Wilkes-Barre,  Pa.;  WPKN 
Montgomery,  Ala.;  WREX  Duluth, 
Minn.;  KTRM  Beaumont,  Tex.;  KBZY 
Grand  Rapids,  Minn.;  KOSA  Odessa, 
Tex.;  WEVE  Eveleth,  Minn.;  KATY 
San  Luis  Obispo,  Calif.;  KMVI,  Maui, 
Hawaii;  WKCT  Bowling  Green,  Ky.; 
WVMC  Mt.  Carmel,  111.;  WMPA  Aber- 
deen, Miss.;  WJOC  Jamestown,  N.  Y.; 
KSDN  Aberdeen,  S.  D.;  WMIL  Mil- 
waukee, Wis.;  KODI  Cody,  Wyo.,  and 
KSJO  San  Jose,  Calif. 


formula  would  reduce — scale  based 
on  the  number  of  hours  sold  by 
NBC-TV  beyond  a  certain  point — 
the  number  of  "free  hours"  which 
affiliates  are  required  to  give  the 
network  [B*T,  Aug.  4,  July  28]. 

Present  standard  NBC-TV  affilia- 
tion contract  provides  for  affiliates 
to  give  the  network,  free,  the  first 
24  hours  of  network  option  time 
each  month.  For  each  succeeding 
hour  of  network  commercial  pro- 
gramming, the  affiliates  get  33%% 
of  the  network's  gross  income.  The 
free  hours  are  regarded  as  compen- 
sation for  line  charges  and  sustain- 
ing programs  provided  by  the  net- 
work. 

Under  the  affiliate-proposed  plan 
the  present  arrangement  would 
continue  up  to  and  including  174 
hours  of  network  commercial  time 
per  month.  Beyond  that  point,  it 
was  explained,  the  affiliates  would 
recapture  15  minutes  of  their  "free 
hours"  for  each  additional  network 
commercial  hour.  When  the  network 
sold  a  total  of  270  hours  per  month, 
the  affiliates  "free  hours"  would  be 
reduced  to  zero  under  this  scale. 

September  Meeting  Expected 

The  committee  named  to  nego- 
tiate further  with  NBC  on  the  pro- 
posal consists  of  Mr.  Welpott;  Mr. 
Damm,  chairman  of  the  NBC-TV 
Affiliates  Assn.;  E.  R.  Vadebon- 
coeur,  WSYR-TV  Syracuse,  who  is 
chairman  of  the  network  TV  SPAC; 
Mr.  Sugg  of  WKY-TV  as  well  as 
WKY,  and  Edwin  K.  Wheeler, 
WWJ-TV  Detroit. 

A  further  meeting  of  this  group 
with  NBC  officials  is  expected 
toward  the  end  of  September. 

Meantime,  while  ABC  and  Mu- 
tual officials  gave  no  indication  of 
their  plans  with  respect  to  radio 
time  charges  other  than  to  say  they 
will  be  adjusted  to  stay  competitive 
with  rival  networks,  executives  of 
CBS  Radio  still  had  not  "sold" 
their  new  plan  to  two  important 
groups  of  two  affiliates  each — the 
Goodwill  Station's  WGAR  Cleve- 
land and  WJR  Detroit,  and  the 
Cowles  interests'  KRNT  Des 
Moines  and  WNAX  Yankton. 

Of  the  two  other  affiliates  which 
had  not  already  approved  the  plan, 
one  —  WNOX  Knoxville  —  signed 
last  week,  and  the  affiliation  of  the 
other  (KCBQ  San  Diego)  is  slated 
to  terminate  by  the  end  of  the 
year  anyway,  under  an  arrange- 
ment whereby  KFMB  San  Diego 
will  move  from  ABC  to  CBS  Radio, 
with  KCBQ  expected  to  switch  to 
ABC  [Closed  Circuit,  Aug.  25]. 

So  far  as  the  four  remaining 
holdouts  were  concerned,  CBS 
Radio  authorities  appeared  hopeful 
of  reaching  an  agreement  shortly 
with  Cowles  Broadcasting  Corp.'s 
President  Luther  Hill  with  respect 
to  WNAX  and  KRNT.  Non-sign- 
ing by  these  stations  presumably 
was  based  on  the  ground  that  they 
must  deal  at  arm's  length  with  the 
network  to  avoid  possible  anti-trust 
implications  and  accordingly  should 


not  accept  the  agreement  worked 
out  by  the  affiliates  as  a  group. 

Network  negotiations  with  the 
Goodwill  Stations  appeared  to  be 
more  difficult,  but  CBS  officials 
said  negotiations  are  to  be  resumed 
later  this  month  when  Goodwill 
President  John  Patt  returns  from 
vacation. 

These  negotiations  have  been  and 
are  complicated  by  the  fact,  gen- 
erally known  in  the  industry,  that 
WJR  and  WGAR  as  a  package 
have,  in  the  past,  enjoyed  com- 
pensation rates  considerably  higher 
than  those  provided  in  the  net- 
work's standard  affiliation  con- 
tracts. In  its  present  negotiations, 
it  is  understood,  the  network  has 
now  insisted  that  the  stations  take 
approximately  the  standard  rate  of 
compensation,  although  reports  cir- 
culated that  both  sides  have  sug- 
gested compromises  which  thus  far 
have  been  rejected.  The  WGAR- 
WJR  affiliation  contracts  run  to 
Sept.  30. 

The  vital  nature  of  the  negotia- 
tions was  indicated  by  observers' 
speculation,  unconfirmed,  that  ac- 
ceptance of  the  standard  rate  of 
compensation  might  mean  a  cut  of 
$800,000  or  more  in  what  the  sta- 
tions together  receive  from  CBS 
Radio  annually. 

CBS  Stations  Relations  Vice 
President  Herbert  V.  Akerberg 
has  conferred  frequently  with 
Goodwill  officials  on  the  subject, 
including  sessions  with  Mr.  Patt 
and  the  Goodwill  board  in  Detroit 
Aug.  12-14,  immediately  following 
the  CBS  Radio  affiliates  conven- 
tion which  approved  the  new  rate- 
and-discount  plan. 


NARTB  TV  CODE 

Board  to  Review  Progress 

SIX  MONTHS  of  TV  program  and 
commercial  operation  under  the 
NARTB  Television  Code  will  be 
reviewed  Sept.  30-Oct.  1,  2  in  New 
York  by  the  NARTB  Television 
Code  Review  Board. 

Coming  before  Chairman  John 
E.  Fetzer,  WKZO-AM-TV  Kala- 
mazoo, Mich.,  and  the  four  other 
committee  members  will  be  reports 
of  progress  in  the  industry's  self- 
discipline  by  the  code  and  its  seal. 
Ninety-four  video  stations  now  are 
subscribers  to  the  TV  code,  which 
became  effective  last  March  1. 

At  the  last  meeting  in  June, 
Chairman  Fetzer  said  the  board 
had  noted  the  progress  by  networks 
and  stations  in  conforming  to  the 
code  but  saw  need  for  still  more 
improvement. 

Other  members  of  the  Code  Re- 
view Board  are  Mrs.  Scott  Bullitt, 
KING-TV  Seattle;  J.  Leonard 
Reinsch,  WSB-T V  Atlanta ;  Walter 
J.  Damm,  WTMJ-TV  Milwaukee, 
and  Ewell  K.  Jett,  WMAR-TV 
Baltimore. 

NARTB  soon  will  announce 
membership  of  a  new  Standards 
of  Practice  Committee,  to  meet  by 
November  and  consider  broadcast 
standards,  including  ethics  of  rate- 
cutting  [B»T,  Aug.  25]. 


BROADCASTING    •  Telecasting 


Radio  Station 
of  The  Buffalo  Evening  News 

announces  that 

THE  HENRY  I.  CHRISTAL  CO. 

NEW  YORK  AND  CHICAGO 

will  act  as  its  national  sales  representative 
effective  September  5,  1952 

WBEN's  association  with  the  HENRY  I.  CHRISTAL  COMPANY  is  prompted  by  the 
Station's  conviction  that  Radio's  interests  best  will  be  served  by  a  representative 
engaged  exclusively  in  the  sale  of  the  Radio  medium. 

This  will  keep  Radio  in  the  strongest  possible  position  to  be  competitive  and  dynamic 
in  line  with  its  potential  and  its  obligation  to  render  public  service. 

In  making  this  move,  WBEN  is  proud  to  join  the 
company  of  a  group  of  Radio  Leaders: 

WDAF,  Kansas  City  WHAS,  Louisville 

WGAR,  Cleveland  WJR,  Detroit 

WGY,  Schenectady  WTMJ,  Milwaukee 

NBC  BASIC  ^^jj&JJiM  BUFFALO 

In  Buffalo  WBEN  is  preferred  by  most  listeners  most  of  the  time 
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PROGRAM  STUDY 

Harris  Gives  Warning 

REP.  OREN  HARRIS  (D-Ark.) 
warned  the  nation's  broadcasters 
that  they  must  clean  up  their  pro- 
grams or  suffer  the  possible  conse- 
quences of  censorship.  The  Arkan- 
sas Congressman  uttered  this  ad- 
monition when  he  addressed  the 
Arkansas  Broadcasters  Assn.  in 
Little  Rock  last  week. 

Mr.  Harris,  who  is  chairman  of 
the  House  Commerce  subcommittee 
investigating  radio  and  TV  pro- 
gramming [B*T,  June  9  et  seq.], 
said  that  broadcasting  is  part  of 
the  American  home  and  therefore 
part  of  American  family  life. 

"You,  therefore,  have  a  tremen- 
dous responsibility  to  the  American 
public,"  he  told  his  ABA  audience. 

Meanwhile,  it  was  announced 
that  the  program  probe  would  re- 
sume in  Washington  Sept.  16  and 
17  with  NARTB  witnesses,  TV 
Director  Thad  H.  Brown  and  Gov- 
ernment Relations  Director  Ralph 
W.  Hardy,  scheduled  to  appear. 

New  York  Meets  Set 

Meetings  are  also  scheduled  in 
New  York  for  Sept.  23  and  24, 
with  CBS'  Jack  Van  Volkenburg, 
NBC's  Charles  R.  Denny  Jr.  and 
National  Television  Film  Council's 
Melvin  Gold  scheduled  to  testify. 
There  has  also  been  some  talk  that 
the  committee  will  call  packagers, 
advertising  agencies  and  sponsors 
to  the  stand. 

Windup  of  hearings  probably  will 
'be  held  in  Washington  Sept.  25 
and  26.  Only  witness  expected  to 
appear  is  a  representative  of  the 
Brewer's  Foundation  to  answer  al- 
legations of  temperance  witnesses 
that  beer  commercials  are  offen- 
sive. 

However,  the  committee  has  had 
communications  from  a  variety  of 
prospective  witnesses.  Among  them 
are  such  organizations  as  the  Na- 
tional Academy  of  Broadcasting,  a 
radio-TV  announcers'  school  in 
Washington;  the  Rhode  Island 
Committee  on  Radio  &  TV  and 
the  National  Council  of  Catholic 
Men.  Also  expected  to  testify  are 
the  American  Civil  Liberties  Union 
and  a  representative  of  the  FCC. 


TV  Specter  Can't  Bite 

(Continued  from  page  30) 


OTIS  BRYAN  (I),  president  of  Mueh- 
lebach  Brewing  Co.,  radio  sponsor  of 
the  Kansas  City  Blues  baseball  games, 
presents  Larry  Ray,  WH  B  Kansas 
City,  Mo.,  sports  director,  a  wrist- 
watch,  after  a  contest  between  Louis- 
ville Colonels  and  the  Blues  over  the 
largest  "Radio  Night"  attendance. 


BUSH  MAY  RUN 

For  McMahon  Conn.  Seat 

PRESCOTT  S.  BUSH,  CBS  Inc. 
minority  stockholder  and  director, 
has  been  mentioned  in  political 
circles  the  past  fortnight  as  a  con- 
tender for  the  Connecticut  Repub- 
lican nomination  for  the  U.  S. 
Senate. 

Mr.  Bush's  name  was  raised  as 
the  special  GOP  State  Convention 
prepared  to  meet  in  Hartford  this 
week  to  nominate  a  candidate  to 
assume  the  seat  of  the  late  Sen. 
Brien  McMahon  (D-Conn.)  Major 
activities  are  scheduled  for  this 
Thursday. 

The  CBS  Inc.  director,  who  holds 
10  shares  of  Class  A  stock  in  the 
corporation — or  considerably  less 
than  1% — was  defeated  in  a  Sena- 
torial election  two  years  ago.  He 
lost  out  to  Sen.  William  Benton 
(D-Conn.),  despite  heavy  use  of 
radio  and  television  [B*T,  Aug. 
28,  1950].  Sen.  Benton,  who  was 
nominated  by  the  Democrats  to  fill 
an  unexpired  terni,  is  running  for 
re-election  himself. 


AM  .  FM 


4th  Anniversary  WRFV 

REIDSVILLE,  N.  C. 

.  .  .  Heart  of  the  Old  Tobacco 
Belt  .  .  .  diversified  indus- 
tries .  .  . 

OWNER-MANAGEMENT  .  .  .  PERSONAL    ATTENTION    TO  EACH 

ACCOUNT 

ANNOUNCERS  WITH  TALENT  .  .  .  BEST  IN  THE  FIELD 

REIDSVILLE  AND  RETAIL 
TRADING  ZONE  POPULATION 
.  .  .  101,500 

CONSUMER  DATA  (May,  1952  release  from  research  experts  of  Sales 
Management  magazine.) 

1951    INCREASE    OVER    1950        |    RETAIL  SALES  50% 

INCOME  PER  FAMILY  13% 
INCOME  PER  PERSON  9.75% 


rely  on  material  in  which  sound  is 
complete,  where  sight  is  not  needed. 
A  half-hour  drama  on  radio  is  a 
complete  production  but  most  half- 
hour  TV  dramas  of  necessity  are 
sketchy.  Besides,  they  cost  more. 
Music  is  usually  better  on  radio, 
with  TV  detracting  from  its  apprecia- 
tion. 

ROBERT  T.  MASON,  WMRN  Mar- 
ion, Ohio — Keep  working  on  clients 
who  drop  radio  for  TV,  and  many  of 
them  will  come  back.  Programming 
should  be  improved,  with  emphasis 
on  local  programs  that  TV  can't 
provide.  New  radio  talent  should  be 
developed  because  artists  who  go  on 
TV  don't  have  the  same  zest  for 
radio. 

HUGH  O.  POTTER,  WOMI  Owens- 
boro,  Ky. — Radio  must  re-sell  adver- 
tisers on  radio,  returning  to  the  day 
when  we  showed  advertisers  they  got 
their  money's  worth  from  radio. 
Local  advertisers  don't  believe  in 
surveys  and  should  be  shown  actual 
results.  See  what  interests  listeners 
and  give  it  to  them. 

JAY  WAGNER,  WLEE  Sandusky, 
Ohio — Strictly  local  coverage  is  the 
secret — covering  local  happenings  as 
they  happen.  People  are  always  in- 
terested in  what  happens  in  their 
community.  Sandusky  has  TV  recep- 
tion from  three  cities  but  WLEE  has 
lost  only  a  few  advertisers  who 
figure  the  radio  audience  has  been 
cut. 

WALBERG  L.  BROWN,  WDOK 
Cleveland  —  Reasonable  rates  and 
good  programming  are  the  answer. 
Serious  music  is  an  effective  weapon 
in  competing  against  TV.  Advertis- 
ers are  constantly  amazed  when  we 
show  them  basic  material  on  the 
extent  of  radio  listening  and  the  size 
of  radio  station  audiences. 

MORT  WATTERS,  WCPO  and 
WCPO-TV  Cincinnati — Radio  stations 
in  TV  markets  where  TV  has  80% 
penetration,  as  in  Cincinnati,  should 
hunt  the  nearest  road  for  the  hills. 
Radio  should  focus  on  auto  sets  and 
music.  It's  difficult  to  sell  night- 
time radio  periods  in  Cincinnati. 

VERNON  NOLTE,  WHIZ  Zanes- 
ville,  Ohio  —  Radio  faces  declining 
revenues  after  a  steady  climb  for 
the  last  15  years.  Stations  must  keep 
down  operating  costs  by  cutting  off 
the  fat  and  they  must  develop  smart- 
er programming. 

MIKE  LAYMAN,  WSFC  Somerset, 

Ky. — If  broadcasters  keep  on  doing 
the  local  job  they  will  still  be  lis- 
tened to  primarily.  Local  advertisers 
can't  afford  TV. 

ROBERT  W.  FERGUSON,  WTRF 
Bellaire,  Ohio — Comb  your  list  of 
accounts  and  spread  out  farther  for 
business.  You  just  can't  argue  that 
TV  is  no  good.  More  remotes  and  use 
of  tape  in  covering  meetings  will 
hold  audiences. 

JOHN  E.  FETZER,  WKZO  and 
WKZO-TV  Kalamazoo,  Mich.— A  lot 

of  radio  stations  still  sell  on  ratings 
against  TV.  This  is  completely 
against  the  tide.  Ratings  should  go 
out  the  window.  Get  qualitative 
studies  showing  how  radio  sells 
goods.  These  always  "beat  the  pants 
off  newspapers."  Radio  should  show 
"how  many  papers  it  delivers  to  the 
doorstep"  and  not  show  "how  many 
people  read  an  ad."  In  joint  opera- 
tions radio  and  TV  salesmen  should 
be    prepared.     Our    radio  salesmen 


have  a  high  morale  and  work  under 
an  incentive  plan.  Local  radio  sales 
are  up  20%  over  a  year  ago. 

DON  DeGROOT,  WWJ  Detroit- 
Radio  stations  need  more  salesmen 
and  more  merchandising.  They  must 
revise  programming  and  take  advan- 
tage of  the  out-of-home  audience. 
Radio  listening  in  TV  homes  exceeds 
predictions,  and  radio  has  a  lower 
cost  -  per  -  thousand  than  television. 
Depreciation  of  radio  is  anything 
but  complete  when  TV  enters.  Radio 
still  has  48%  of  the  home  after  TV 
arrives. 

C.  BRUCE  McCONNELL,  WISH 
Indianapolis — Develop  local  business 
by  cooperating  with  advertisers.  Im- 
prove programming  and  provide  pro- 
grams people  can  listen  to  while 
working. 

ROBERT  B.  McCONNELL,  WISH 
Indiapanolis — Too  much  radio  today 
is  not  programmed  to  build  an  audi- 
ence, regardless  of  whether  there  is 
television  in  the  area.  Radio  should 
sell  advertisers  on  the  basis  of  mer- 
chandise results.  If  we  give  good 
service  we'll  get  our  share  of  the 
listener's  time. 

ARCH  SHAWD,  WZBZ  Muskegon, 
Mich.  —  Entrench  yourself  in  the 
minds  of  regular  listeners  and  re- 
double efforts  to  sell  broadcasting  as 
a  medium.  Radio  is  weak  in  selling. 
Broadcasters  should  get  off  their 
bottoms  and  tighten  up  both  pro- 
gramming and  production.  We've 
hardly  scratched  the  surface  in  radio. 

GEORGE  MILLAR,  WKMH  Detroit 

— Radio  must  build  out-of-home  lis- 
tening and  go  on  as  if  nothing  hap- 
pened when  TV  enters.  Radio  sales- 
men have  never  sold — they've  just 
taken  orders.  TV  is  priced  out  of 
the  retail  market. 

JOHN  F.  WISMER,  WHLS  Port 
Huron,  Mich. — Newspaper  and  maga- 
zine circulations  have  declined  as 
their  rates  have  increased.  Radio 
rates  are  the  same  as  in  1940  and  we 
deliver  twice  as  many  listeners.  If 
radio  sells  hard,  there  is  no  need  to 
fear  the  arrival  of  television. 

LES  BEIDERMAN,  WTCM  Traverse 
City,  Mich. — Radio  stations  in  TV 
areas  should  closely  analyze  their 
operation.  The  answer  is  aggressive 
management. 


RCA  THESAURUS 


Sends  Subscribers  Bonus 

SPECIAL  bonus  baseball  show, 
World  Series  Cavalcade,  has  been 
sent  to  RCA's  Thesaurus  trans- 
cription library  subscribers,  RCA 
Recorded  Program  Services  an- 
nounced last  week.  The  show  com- 
prises 10  quarter-hour  baseball 
programs  of  highlights  and  favor- 
ite anecdotes  of  World  Series 
games  of  former  years  and  includes 
special,  transcribed  theme  music. 

Each  program  contains  a  mail- 
pulling  merchandising  gimmick, 
RCA  said,  to  stimulate  sale  to 
local  sponsors.  Accompanying  pro- 
motion material  offers  selling  tips 
and  recommends  concentration  of 
sales  on  such  advertisers  as  sport- 
ing goods  stores,  breweries,  gas 
station  and  mens'  clothing  stores. 
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if 


eet  Seattle's  Salemaker 


SEATTLE'S 
SALEMAKER 


Moves  merchandise  right  now 
.  .  .  .  more  results  ....  more 
listeners  per  dollar 


That's  the  record  already  rolled 
up  by  the  sensational  KRSC 
Salemaker,  a  powerful  but 
thrifty  spot  plan  that  is  paying 
off  handsomely  in  the  rich 
Seattle  market. 

You  can  sell  Seattle  faster, 
cheaper  with  KRSC  Salemaker. 
Use  eight  spots  per  day  on  this 
dynamic  independent  station: 
costs  you  no  more  than  a  one- 
per-day  schedule  on  a  network 
station  but  delivers  terrific  all- 
day  impact.  Even  during  the 
first  week  your  product  moves! 
Merchandising?  Man,  KRSC  is 
Seattle's  First  Merchandising 
Station. 


t:  ■' 


is  ready  to  sell  your  product,  too.  For 
Salemaker  and  Seattle  market  facts,  wire 
Bill  Simpson,  KRSC  National  Sales,  or  call 
our  nearest  representative: 


EAST:  Geo.  W.  Clark,  Inc. 

I     Los  Angeles:  Lee  F.  O'Connell  Co. 
San  Francisco:  Western  Radio  Sales 


powered  and  programmed  to  cover 
the  profitable  Seattle  trading  area 
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MERCHANDISING 


NBC  Reports  Progress 
Of  New  Department 


TV  Networks'  Sales  Preview 

(Continued  from  page  25) 


A  STEP-BY-STEP  report  on  organization  and  first  six  months  opera- 
tion of  NBC's  merchandising  department — set  up  first  to  service  radio 
advertisers  hut  now  ready,  it  was  disclosed,  to  help  TV  sponsors,  too — 
was  presented  by  its  officials  at  a  trade  press  luncheon  in  New  York  last 


Wednesday. 

Asserting  that  the  local  nature 
of  merchandising  makes  it  a  job 
which  only  a  radio  or  TV  network 
can  handle  in  truly  effective 
fashion,  the  network's  merchandis- 
ing director,  Fred  N.  Dodge, 
sketched  the  frame  work  of  his 
department's  operations  and  em- 
phasized that  it  approaches  each 
advertiser's  problems  individually. 

"Merchandising  means  to  sell," 
he  said,  "and  NBC's  approach  to 
the  job  is  to  hand-tailor  the  effort 
to  fit  the  needs  of  the  advertiser 
and  the  area  involved." 

He  pointed  out  that  any  medium 
must  constantly  prove  its  selling 
power  and  said  that  merchandising, 
although  not  "an  auxiliary  sales 
force,  can  do  just  that." 

Marshall  Keeling,  assistant  man- 
ager of  the  department,  reviewed 
the  misconceptions  which  must  be 
overcome  in  selling  stations  on  the 
importance  of  their  cooperation. 
He  reported  that  as  of  now,  out 
of  190  NBC  affiliates,  47  are  doing 
what  is  classified  as  a  "Class  A" 
merchandising  job;  48  are  doing 
Class  B;  60  Class  C;  24  are  still 
undecided,  and  11  are  "holdouts." 

But,  he  added,  many  of  those  not 
now  actively  participating  in  the 
merchandising  program — which  is 
conducted  solely  at  network  ex- 
pense, with  $500,000  budgeted  for 


first  year  operation  of  the  depart- 
ment— are  still  considering  it  and 
may  yet  participate. 

In  TV,  Mr.  Keeling  reported,  22 
stations  qualify  for  Class  A  par- 
ticipation, 6  for  Class  B,  16  for 
Class  C,  while  11  are  undecided, 
and  8  have  not  been  contacted. 

Gordon  Lane,  manager  of  mer- 
chandising promotion,  demonstrat- 
ed how  point-of-sale  promotional 
aids  try  to  change  the  shopper's 
questions  from  "What  brand  should 
I  buy?"  to  "How  many  should  I 
buy?"  He  presented  NBC-radio's 
merchandising  symbol  "Mike,  the 
Happy  Salesman,"  and  NBC-TV's 
"Mr.  C.  Tee  Vee,"  which  appear, 
respectively,  on  all  of  NBC's  radio 
and  TV  merchandising  displays. 

Aside  from  creating  display  ma- 
terials, he  noted,  the  merchandis- 
ing department  counsels  and  as- 
sists both  stations  and  advertisers 
with  their  merchandising-promotion 
problems. 

Stafford  Mantz,  supervisor  of 
material  units,  reviewed  the  three 
monthly  publications  which  the  de- 
partment sends  out  each  month: 
NBC  Merchandising  Memo,  offering 
suggestions  to  affiliates  in  regard 
to  merchandising;  the  Food  Mer- 
chandigest  and  the  Drug  Mer- 
chandigest.  These  publications  give 
"local  stations  a  well-edited  trade 
digest  at  cost,"  he  said. 


it  f pw  tar  1st  time! 

HOPALONG 

CASSIDY 

half-hour  radio  series 

available  locally  on  transcription 

#  Here  it  is!  You  can  now  buy  the 
world's  most  famous  name  and  per- 
sonality —  HOPALONG  CASSIDY  — 
on  transcriptions  for  local  city-by-city 
use.  Select  your  stations  and  time 
today  and  let  Hoppy  assure  the  success 
of  your  advertising  campaign. 

#  For  market  reservations  and  costs, 
phone,  wire,  or  write  NOW! 

Exclusive  Eastern  Distributors 

Charles  \tivh  r>l.vo#i .  inc. 
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the  sales-  of  Adventures  of  Ozzie 
and  Harriet  to  Hotpoint  and  Lam- 
bert Pharmacal,  Walter  Winchell 
to  Gruen  watches  and  Mystery 
Theatre  to  Sterling  Drug — all  of 
these  combination  packages  on  both 
radio  and  television  networks — plus 
Super  Circus  on  TV  to  Kellogg. 

"This  amounts  to  an  excess  of 
S8,750,000  for  time  and  talent," 
Mr.  Friendly  said.  But  beyond 
the  value  of  these  shows  them- 
selves, their  sales  will  "attract 
other  commercial  programs  to  take 
advantage  of  the  adjacencies,"  Mr. 
Friendly  predicted. 

Fred  M.  Thrower,  CBS-TV  vice 
president  in  charge  of  network 
sales,  thinks  his  network's  sales 
this  fall  will  be  roughly  90%  bigger 
than  for  fall  of  last  year. 

One  factor  in  the  increased  vol- 
ume will  be  the  arrival  of  new 
sponsors  on  CBS-TV  including 
Singer  Sewing  Machine  Co.,  Sim- 
mons Co.,  American  Chicle  Co., 
Thos.  Leeming  &  Co.,  and  Sealy 
Inc.,  all  of  whom  are  on  the  books 
for  fall  debuts. 

Older  Sponsors  to  Up  Schedules 

And  older  sponsors  will  be  under- 
writing more  ambitious  schedules. 
American  Tobacco  Co.  will  increase 
the  number  of  Jack  Benny  appear- 
ances on  CBS-TV  and  will  add  a 
new  half-hour  program,  Biff  Baker, 
U.S.A.,  Thursdays  at  9  p.m.  (a 
program  which  starts  in  November 
and  hence  is  not  listed  in  Table  II 
in  October  1951-October  1952  com- 
parison). 

The  Burns  and  Allen  Show,  seen 
last  year  on  alternate  weeks,  will 
become  a  weekly  feature  this  fall 
under  alternating  sponsorship  of 
Carnation  Co.  and  B.  F.  Goodrich. 

General  Foods,  Lever  Bros,  and 
Colgate-Palmolive-Peet  are  expand- 
ing their  CBS-TV  programs,  Mr. 
Thrower  said. 

CBS-TV  this  fall  also  will  in- 
crease its  daytime  TV  network 
programming. 

"Arthur  Godfrey,  who  was  not  in 
daytime  television  a  year  ago,  will 
be  seen  in  hour  long  shows  on 
Monday  through  Thursday,"  Mr. 
Thrower  pointed  out.  "With  Mr. 
Godfrey  starting  off  the  day  for 
CBS  Television — under  the  spon- 
sorship of  Owens-Corning,  Frig- 
idaire  and  French  Sardine,  as  well 
as  Lever  Bros,  and  Pillsbury — the 
base  for  expanding  CBS  daytime 
television  is  solidly  set,  and  is  more 
than  amply  strengthened  by  Gen- 
eral Mills'  everyday  sponsorship  of 
Bride  and  Groom. 

"Colgate-Palmolive-Peet,  having 
already  established  the  success  of 
daytime  audience  participation 
shows  with  Strike  It  Rich  last  year, 
will  continue  that  program  this 
season. 

"Campbell  Soup  brings  Double  or 
Nothing  to  CBS-TV,  and  Art  Link- 
letter's  House  Party  joins  the 
CBS-TV  daytime  family  during  the 
coming  year  under  the  sponsorship 


of  Pillsbury,  Kellogg,  Lever  Bros, 
and  Green  Giant. 

"Continuing  through  the  1952-53 
season  there  will  also  be  such  daily 
dramatic  shows  as  American  Home 
Products'  Love  of  Life,  Procter  & 
Gamble's  Search  for  Tomorrow  and 
its  recently  introduced  Guiding 
Light.  On  Sunday  afternoons,  the 
Cat's  Paw  Rubber  Co.  (also  new 
to  television)  will  sponsor  the 
Quiz  Kids  on  alternate  week  basis." 

At  DuMont,  "most  of  last  sea- 
son's sponsors  are  back  this  fall 
and,  without  exception,  they  are 
using  more  extensive  networks 
than  they  utilized  last  fall,"  ac- 
cording to  Mr.  Bergmann,  director 
of  sales. 

Mr.  Bergmann  said  that  an  in- 
creasing number  of  sponsors  were 
finding  that  "Du  Mont  will  build  a 
network  of  stations  to  fit  an  ad- 
vertiser's distribution  system  — 
that  they  don't  have  to  buy  several 
stations  they  don't  need  to  get  the 
few  that  thev  do." 


NARTB  District  Meeting  Schedule 


Date 

Dist. 

Hotel 

City 

Sept. 

4-5 

15 

Mark 

San  Francisco 

Hopkins 

8-9 

16 

Del 

Coronado  Beach 

Coronado 

Calif. 

11-12 

14 

Cosmo- 

Denver 

politan 

15-16 

12 

Lassen 

Wichita 

18-19 

13 

Texas 

Ft.  Worth 

22-23 

10 

The  Elms 

Excelsior 

Sorings,  Mo. 

25-26 

9 

Plankinton 

Milwaukee 

Oct. 

2-3 

4 

Carolina 

Pinehurst,  N.  C 

6-7 

5 

Biltmore 

Atlanta 

9-10 

6 

Peabody 

Memphis 

13-14 

3 

Penn- 

Harrisburg.  Pa. 

Harris 

16-17 

2 

Westchester  Rye,  N.  Y. 

Country 

Club 

20-21 

1 

Statler 

Boston 
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Sept.  3-4:  NBC  and  affiliates-SPAC 
meeting,  Chicago. 

Sept.  4-6:  Board  of  Governors,  Cana- 
dian Broadcasting  Corp.,  Radio  Ca- 
nada Bldg.,  Montreal. 

Sept.  5:  BAB  Sales  Clinic,  Chicago. 

Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 

Sept.  8:  National  Capital  Forge  of 
American  Public  Relations  Assn.  fall 
meeting.  Hotel  Lafayette,  Wash- 
ington. 

Sept.  10:  BAB  Sales  Clinic,  Louisville. 

Sept.  11-13:  Western  Assn.  of  Broad- 
casters annual  meeting,  Banff  Springs 
Hotel.  Banff,  Alta. 

Sept.  12:  BAB  Sales  Clinic.  Nashville. 

Sept.  12-13:  Advertising  Federation  of 
America  District  7,  Thomas  Jefferson 
Hotel,  Birmingham,  Ala. 

Sept.  12-14:  N.  Y.  State  Chapter  of 
American  Women  in  Radio  and  TV 
annual  meeting,  Cornell  U.,  Ithaca 

Sept.  14-18:  Theatre  Owners  of  Amer- 
ica annual  convention,  Hotel  Shore- 
ham,    Washington,    D.  C. 

Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 

Sept.  17:  Texas  Assn.  of  Broadcasters, 
semi-annual  meeting.  Fort  Worth. 

Sept.  17:  BAB  Sales  Clinic,  Birming- 
ham. 

Sept.  19:  BAB  Sales  Clinic,  Atlanta. 

Sept.  20:  TRE  conference,  Iowa  section, 
Roosevelt  Hotel,  Cedar  Rapids. 
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SHIRLEY  BARBOUR 

AS  KVOO 
WOMEN'S  EDITOR 


NAMED 


In  addition  to  the  large  and  faithful 
audience  who  know  Miss  Shirley 
Barbour  as  KVOO's  charming  voice 
on  "For  Feminine  Ears",  this  versa- 
tile young  lady  has  a  new  and 
admiring  following  —  the  boys  are 
rallying  'round  these  days!  Miss 
Barbour  swept  a  large  and  lovely 
field  before  her  to  become  "Miss 
Oklahoma"  and  the  State's  official 
entry  in  the  Atlantic  City  Talent 
and  Beauty  Pageant  in  September! 
Beauty  of  face  and  form  are  not  too 
easily  reflected  over  a  microphone, 
but  the  charm  and  talent  of  this  in- 
telligent young  lady  have  won  for 
her  a  large  and  friendly  following 
for  KVOO's  popular  woman's  pro- 
gram, "For  Feminine  Ears",  heard 
Monday  through  Friday  at  8:45- 
9:00  A.  M.  It's  a  great  show! 


Let  Shirley  do  it  with  a  participating 
announcement  on  "For  Feminine  Ears". 
Call,  wire  or  write  KVOO  or  your 
nearest  Petry  office  for  availabilities. 


women's 

EDITOR... 


SHIRLEY 
BARBOUR 
AS 

"VS-  MISS 

OKLAHOMA 


RADIO  STATION  KVOO 


50,000  WATTS 


N6C  AFFILIATE 

EDWARD  PETRY  AND  CO..  INC.  NATIONAL  JtERRESENTATIVES  _ 

BBSS 


OKLAHOMA'S 


STATION 


TULSA, OKLA 
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flighting  another 
engineering  triumph 
by 


-a  \ 


* 


The  smart,  two-toned 
gray  cabinet  features  the  Transview 
glass  door  styling  used  in  larger  CONTINENTAL 
Transmitters,  providing  greater  visibility  and  accessibility 
pf  all  tubes  and  parts.  Unified,  frameless  construction  permits 
vertical  members  and  partitions  to  serve  as  panels 
on  which  the  transmitter  components  are  mounted. 
This  arrangement  lends  itself  ideally  to  the 
forced  air  ventilation  system  used. 


Here's  a  brand  new  1,000  watt  transmitter 
that  sets  the  pace  in  streamlined  simplicity.  It's 
the  Type  314-2  Transmitter,  engineered  with  up-to- 
the-minute  features  to  meet  the  rigid  requirements 
of  modern  AM  broadcasting. 

Conventional  high  level  modulation  type  of 
circuitry  is  even  more  simplified  and  improved  in 
performance.  Only  three  tuning  controls  are  used. 
Two  of  the  new  CONTINENTAL  crystal  oscillator 
units  are  incorporated  in  the  design  of  the  3  14-2. 
Only  two  RF  amplifiers,  including  the  output  stage,  are 
employed.  These  amplifiers  utilize  modern,  high 
gain  tetrode  type  tubes  that  eliminate  the  necessity  of 
neutralization  and  require  very  low  driving  power. 

A  high  quality  push-pull  audio  amplifier, 
utilizing  fixed  audio  feedback,  drives  the 
modulator,  which  employs  the  same 
type  of  tubes  used  in  the  Power  Amplifier 
Only  17  tubes  of  but  eight  types  are 
used  in  one  complete  set!  Of  these 
eight  types,  four  are  the 
inexpensive  radio  receiver  version 
Tube  costs  are  sharply 
reduced. 


For  Equipment  -         J  beyond  the  usual  standards 


NOW  AVAILABLE  FOR  IMMEDIATE  DELIVERY 


CurvL±JLH^eaLtja-L 


MANUFACTURING 

4212  S.  Buckner  Blvd.  Dallas  10,  Texas 


COMPANY 

Phone  EVergreen  1137 
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BUILDING  PROJECTS  TSST 

BARRING  unforeseen  disruptions,  radio-TV  broadcasters  can  obtain  all 
the  critical  materials  they  need  for  construction  or  remodeling  projects 
after  next  April  1. 

This  prospect  emerged  as  the  government  (1)  proposed  general  relaxa- 
tion of  construction  curbs  in  the  *  


second  quarter,  of  1953  and  (2) 
removed  copper  and  aluminum 
from  the  "critical"  list  of  items 
now  in  "short  supply." 

Building-minded  broadcasters  are 
not  promised  any  further  relief  on 
the  amount  of  materials  they  may 
self -authorize  for  small  jobs — only 
recreational,  entertainment  and 
amusement  projects  will  be  accord- 
ed this  treatment.  But  broadcast- 
ers do  stand  to  gain  generally  since 
applications  for  larger  projects  are 
expected  to  be  approved  down  the 
line. 

These  developments  portend 
heartening  news  for  new  or  po- 
tential television  station  grantees, 
particularly  those  who  have  not 
yet  ordered  materials  to  erect  new 
structures  or  to  alter  existing  ones 
now  used  for  radio  operations. 
Easing  of  copper  and  aluminum 
curbs  also  offers  promise  for  ade- 
quate output  of  new  TV  receiv- 
ers, especially  in  new  TV  station 
markets. 

Under  action  last  week  by  the 
National  Production  Authority,  en- 
tertainment and  related  enterprises 
now  will  be  permitted  to  self- 
certify  orders  for  copper,  alumi- 
num and  steel.  Radio-TV,  in  the 
industrial  category,  will  continue 
eligible  for  self-certification  up  to 
25  tons  of  steel,  5,000  pounds  of 
copper  and  4,000  pounds  of  alu- 
minum. 

In  this  connection,  NPA  also 
abolished  the  distinction  between 
industrial  and  other  construction 
fields,  giving  the  latter  the  same 
benefits  now  enjoyed  by  radio-TV 

N.  Y.  AD  CLUB 

Course  Begins  Oct.  9 

ADVERTISING  Club  of  New  York 
will  begin  its  29th  annual  adver- 
tising and  selling  course  Oct.  9. 
The  course  includes  27  lectures  in- 
cluding one  on  "Television  as  an 
Advertising  Medium"  by  Glenn 
Gundell,  vice  president  of  National 
Dairy  Products  Corp.,  and  "Broad- 
casting— Present  and  Future"  by 
Murray  B.  Grabhorn,  director  of 
business  development,  Edward 
Petry  &  Co. 

A  series  of  clinics  will  include  these 
topics:  "Audience  Measurement — Ra- 
dio and  Television,"  Sydney  Roslow, 
research  director,  The  Pulse  Inc.; 
"Commercial  .  Radio  and  Television 
Writing,"  Joseph  A.  Moran,  vice  pres- 
ident and  associate  director  of  radio 
and  television,  Young  &  Rubicam; 
"Timebuy'ng,"  Frank  Silvernail,  radio- 
TV  timebuying  manager,  BBDO;  "Ra- 
dio and  Television  Programming," 
Rodney  Erickson,  manager  of  radio 
and  TV  dept.,  Y&R;  "Audience  Pro- 
motion and  Merchandising,"  John 
Cowden,  operations  director,  sales 
promotion  and  advertising,  CBS-TV; 
"Television  Production  Problems," 
Richard  Pack,  program  director  of 
WNBT  (TV)  New  York  (NBC). 


and  other  industrial  projects.  Re- 
moval of  the  distinction  was  in- 
terpreted as  a  good  omen  for  the 
broadcast  industry  by  one  NPA 
spokesman.  He  said  if  sewage, 
transportation,  schools,  houses  and 
public  building  projects  are  in  line 
for  more  metals,  radio-television, 
too,  will  benefit  as  an  "essential 
industry." 

In  short,  more  materials  will  be 
available  for  everybody  bent  on 
construction  after  April  1.  It  even 
was  held  possible  the  effective  date 
of  liberalization  might  be  ad- 
vanced, a  Construction  Industry 
Advisory  Committee  was  told  last 
Tuesday. 

The  Defense  Production  Admin- 
istration, meanwhile,  announced 
that  aluminum  and  copper  mate- 
rials are  "in  approximate  balance 
with  defense  and  essential  civilian 
demand."  Full  quotas  for  "most 
civilian  uses"  may  be  possible  as 
early  as  April,  according  to  DPA 
Adminstrator  Henry  Fowler. 

Steel  Industry  Return 

The  steel  industry  should  return 
to  its  pre-strike  status  during  the 
first  quarter  of  1953.  Copper  has 
been  increased  steadily  for  hereto- 
fore prohibited  uses.  More  alumi- 
num will  be  available,  too,  but  will 
not  appear  in  abundance  until  Jan- 
uary 1954. 

Set-makers  generally  have  had 
no  difficulty  in  meeting  radio-TV 
consumer  demand  and  inventories 
have  slacked  off  to  normal.  NPA 
has  allotted  more  materials  for 
the  normal  Christmas  season  de- 
mand. Some  components  are  short 
but  not  critical.  Transmission-wise, 
the  picture  is  becoming  brighter 
for  buyers  of  steel  towers,  trans- 
mitters, cameras  and  other  radio- 
TV  equipment. 

Broadcasters  desiring  to  build, 
but  who  have  not  yet  begun,  may 
have  trouble  in  obtaining  construc- 
tion permits  for  a  few  months, 
depending  on  defense  needs.  But 
CPs  and  accompanying  materials 
will  be  granted  "in  spot  cases"  ac- 
cording to  criteria  previously  set 
forth  [B*T,  Aug.  11]. 

One  of  the  newer  applicants  is 
WTOP  Inc.,  Washington,  which 
has  applied  for  350  tons  of  struc- 
tural steel,  four  or  five  tons  of 
copper  and  aluminum  (unspecified) 
to  start  its  new  building  designed 
to  house  all  radio-TV  facilities. 

Requests  turned  down  for  the 
fourth  quarter  starting  Oct.  1  prob- 
ably will  be  honored  after  the  turn 
of  the  year.  These  requests  involve 
applications  for  materials  in  ex- 
cess of  the  self-certifying  ceilings 
— or  for  larger  projects. 

Applicants  with  construction  al- 
ready underway  probably  will  re- 
ceive sufficient  steel  if  they  have 
been  getting  materials  throughout 
this   year.    Cases   involving  steel 


RTMA  PANELS 

Named  by  Plamondon 

TWO  committees  to  serve  during 
the  coming  year  have  been  named 
by  A.  D.  Plamondon  Jr.,  board 
chairman  of  Radio-Television  Mfrs. 
Assn.  Dr.  W.  R.  G.  Baker,  General 
Electric  Co.,  was  reappointed  chair- 
man of  the  RTMA  Television  Com- 
mittee, which  directs  association 
television  acivities.  John  W.  Craig, 
Crosley  Div.,  was  renamed  chair- 
man of  the  FM  Policy  Committee, 
which  is  developing  close  coopera- 
tion with  NARTB. 

Members  of  the  TV  group,  be- 
sides Dr.  Baker,  are:  Benjamin 
Abrams,  Emerson  Radio  &  Phono- 
graph Corp.;  Robert  S.  Alexander, 
Wells-Gardner  &  Co.;  Max  F.  Bal- 
com,  Sylvania  Electric  Products 
Inc.;  H.  C.  Bonfig,  Zenith  Radio 
Corp.;  Mr.  Craig;  Allen  B.  DuMont, 
Allen  B.  DuMont  Labs.;  J.  B. 
Elliott,  RCA  Victor  Division;  E.  K. 
Foster,  Bendix  Radio  Div.;  Paul 
V.  Galvin,  Motorola  Inc.;  W.  J. 
Halligan,  Hallicrafters  Co.;  L.  F. 
Hardy,  Philco  Corp.;  W.  A.  Mac- 
Donald,  Hazeltine  Electronics  Corp. 

Serving  with  Mr.  Craig  on  the 
FM  group  are:  Mr.  Bonfig;  Mr. 
Elliott;  Mr.  Hardy;  H.  L.  Hoffman, 
Hoffman  Radio  Corp.;  E.  H.  Vogel, 
General  Electric  Co.  Ex-officio 
members  are  Dr.  Baker  and  Mr. 
Plamondon. 


AUTO  RADIOS 


Surveyed  in  Pittsburgh 

FURTHER  light  has  been  shed  on 
radio's  bonus  audience — the  auto 
radio  listener  —  in  three  surveys 
compiled  by  Guide-Post  Research 
on  ownership  and  set  usage  habits 
in  Pittsburgh,  Pa.  The  studies 
utilized  telephone,  personal  inter- 
view and  recall  methods,  with  only 
5%  variance  in  car  radio  owner- 
ship, the  firm  claims. 

The  telephone  survey  covered 
1,000  homes  in  July  and  revealed 
that  71%  of  passenger  cars  in  the 
Pittsburgh  district  were  equipped 
with  radios.  A  second  study,  in- 
volving 500  autos  at  bottle-neck 
traffic  points,  found  70%  with 
radios,  of  which  3%  were  broken. 
A  third  analysis,  involving  1,800 
families,  reported  66%  of  radio- 
equipped  cars,  of  which  6%  were 
not  in  working  condition.  All  sur- 
veys were  concurrent. 

The  traffic  survey  found  that 
27%  of  the  cars  on  the  road  be- 
tween 4  and  4:30  p.m.  had  a  radio 
in  working  use,  with  39%  actually 
turned  on.  The  1,800  families 
study  reported  ratios  of  23%  and 
37%. 

In  the  traffic  study,  cars  with 
radios  on  averaged  1.3  persons  per 
auto  compared  to  1.6  in  cars  with 
radios  off.  In  one-person  autos, 
49%  of  radio  autos  had  their  sets 
on,  compared  to  28%  for  those 
occupied  by  persons  other  than  the 
driver. 

allocations  promised  but  not  de- 
livered may  be  deferred  until 
January. 


Latest  Pulse  and 
Conlan  Surveys  Show 

WFBC 


LEADS  BY  FAR 
IN 

WESTERN 

SOUTH  CAROLINA 

The  latest  Pulse  Survey  for 
Western  South  Carolina  — 
June  23-27 — reports  WFBC 
leading  all  other  Greenville 
stations  by  a  widening  mar- 
gin of  listeners. 

From 

6  a.m.  to  7  p.m. 

of  the  260  quarter  hours 
measured  by  Pulse  during  the 
week,  WFBC  led  all  other 
local  stations  during  170  of 
these  periods,  placed  2nd  in 
90,  and  never  fell  below  2nd. 

WFBC's  leadership  over  its 
competitors  in  listeners  de- 
livered is: 

2$%above  the  2nd  Station — 
120% above  the  3rd  Station — 
260%  above  the  4th  Station — 
350%«^ot^e  the  5th  Station — 

Counties  covered  in  this 
Pulse  Survey  were:  Abbe- 
ville, Anderson,  Greenville, 
Greenwood,  Laurens,  Oconee 
and  Pickens. 

And  in  the 

Evening  Hours 

— the  latest  Conlan  Survey 
shows  WFBC  leading  other 
stations  during  55  of  the  60 
quarter  hour  periods  sur- 
veyed. 

For  complete  information 
about  WFBC's  leadership  in 
the  Western  S.  C.  Market  ask 

AVERY-KNODEL,  INC. 
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5000  Watts  19  Hours  Daily 
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CBS  CLINIC 

To  Talk  Radio  Promotion 

CBS  Radio's  1952  fall  promotion 
campaign  will  be  outlined  to  an 
expected  125  CBS  Radio  promotion 
managers  and  station  executives  at 
a  two-day  clinic  Thursday  and  Fri- 
day at  the  Hotel  Pierre  in  New 
York. 

In  announcing  clinic  plans  last 
week,  Charles  Oppenheim,  admin- 
istrative manager  of  sales  promo- 
tion and  advertising  for  CBS  Ra- 
dio, said  the  first  day  will  feature 
talks  by  CBS  Radio  executives  and 
the  second  day  special  seminars 
dealing  with  specific  station  pro- 
motion topics. 

CBS  Radio  executives  who  will 
speak  include: 

President  Adrian  Murphy;  Louis 
Hausman,  administrative  vice  pres- 
ident; John  Karol,  vice  president 
for  network  sales;  Lester  Gottlieb, 
vice  president  for  network  pro- 
grams; W.  Eldon  Hazard,  network 
sales  manager;  Mr.  Oppenheim; 
George  Bristol,  sales  promotion 
and  advertising  director;  Harper 
Carraine,  research  director;  Frank 
Nesbitt,  network  sales  presenta- 
tions director;  Wells  Church,  news 
and  public  affairs  director,  and 
George  Crandall,  press  information 
director. 

A  similar  clinic  is  set  for  some 
25  CBS  Radio  Network  affiliates 
on  the  Pacific  Coast  Sept.  11  with 
Messrs.  Hausman,  Hazard  and 
Oppenheim  as  speakers. 


OFFICERS  OF  NEW  MEXICO  Broadcasters  Assn.  discuss  recent  effort  of 
state  high  schools  to  levy  fees  for  radio  coverage  (I  to  r):  H.  DeWitt  Landis, 
KICA  Clovis,  treasurer;  A.  M.  Cadwell,  KOAT  Albuquerque,  president;  Ivan 
Head,  KUSF  Santa  Fe,  vice  president. 


'FALSE'  ADS  CITED 

By  FTC  Against  Two  Firms 

TWO  firms  were  charged  by  the 
Federal  Trade  Commission  last 
week  with  using  radio  broadcasts 
and  printed  media  for  false  and 
misleading  advertisements  for  their 
products. 

FTC  issued  complaints  against 
Ar.  Winanrick  Inc.,  New  York 
(Jeris  hair  tonic),  and  Mme.  C.  J. 
Walker  Mfg.  Co.,  Indianapolis 
(hair  and  scalp  treatment),  for 
alleged  misrepresentations.  Hear- 
ings were  set  for  each  city  Oct.  14. 
The  stations  which  carried  the 
broadcasts  were  not  identified. 


ELIGIBLE  VOTERS 

Now  Nearly  95  Million 

CITIZENS  aged  21  and  over  num- 
bered 94,802,019  when  the  decen- 
nial U.  S.  Census  was  taken  in  1950, 
comprising  97.3%  of  the  total 
population  in  that  age  bracket,  ac- 
cording to  Roy  V.  Peel,  director, 
Bureau  of  the  Census.  This  group 
represents  the  voting  population 
of  the  country. 

About  IV2  million  civilians  will 
be  old  enough  to  vote  for  the  first 
time  in  the  Nov.  4  Presidential  elec- 
tion, according  to  a  bureau  esti- 
mate, with  a  total  of  98.4  million 
persons  old  enough  to  vote  com- 
pared to  94.9  million  in  1948. 


In  One  Ear... 


.  .  .  but  NOT  out  the  other!  Cen- 
tral Ohioans  listen  to  WBNS-Radio 
with  both  ears.  We  know  they  pay 
attention  to  commercials  as  well  as 
popular  CBS  and  local  programs. 

It  pays  to  point  selling  messages  at 
an  audience  of  I-I/4  million  which 
responds  to  selling  messages  be- 
cause it  hears  them.  Products  ad- 
vertised over  WBNS  earn  impres- 
sive sales  figures  and  a  large  share 
of  this  24-county  Billion  Dollar 
market. 


ASK  JOHN  BLAIR 


WINS  —  5.000 
WELD-FM— S3.000 
COLUMBUS.  OHIO 


CENTRAL  OHIO'S  ONLY  fftfii  OUTLET 


LIDEL  LIABILITY 

TAB  to  Review  Legislation 

PROPOSED  legislation  to  relieve 
Texas  broadcasters  of  libel  respon- 
sibilities in  political  campaigns  will 
be  reviewed  by  Texas  Assn.  of 
Broadcasters,  meeting  Sept.  17  in 
Fort  Worth.  Head  of  the  discus- 
sion committee  is  Kenyon  Brown, 
KWFT  Wichita  Falls. 

Phil  McHugh  of  Tracy-Locke, 
will  discuss  the  Advertising  Re- 
search Bureau  Inc.  studies  showing 
radio's  superiority  as  a  medium 
for  retailers.  Wes  Izzard,  KGNC 
Amarillo,  will  discuss  the  topic, 
"What  Is  Wrong  With  Radio." 
Fred  Palmer,  management  con- 
sultant of  Worthington,  Ohio,  will 
speak  on  the  subject,  "How  to 
Close  a  Sale." 


COMEDY  WORKSHOP 

Gagwriters  to  Feature 

NATIONAL  Assn.  of  Gagwriters 
is  expanding  regular  sessions  of 
the  Gagwriters  Institute  to  include 
a  series  of  "Comedy  Workshops." 

The  new  course,  to  start  Sept.  15, 
is  designed  to  "foster  new  fun- 
sters" and  features  varied  studies 
touching  on  pantomime,  improvisa- 
tion and  elocution,  with  top  come- 
dians, program  directors  and  pro- 
ducers from  radio-TV  and  other 
fields  serving  as  consultants. 


WEEU  DISPUTE 

h'LRB  Approves  AFRA  Unit 

WEEU-AM-FM  Reading,  Pa.,  has 
been  ordered  by  the  National  La- 
bor Relations  Board  to  bargain 
collectively  with  American  Federa- 
tion of  Radio  Artists  (AFL)  as 
agent  for  the  station's  staff  an- 
nouncers. 

The  order  was  contained  in  a 
board  decision  last  week  uphold- 
ing preliminary  findings  of  an 
NLRB  trial  examiner.  WEEU- 
AM-FM  is  licensed  to  Hawley 
Broadcasting  Co.,  against  which 
the  union  filed  a  complaint  a  year 
ago  that  the  station  refused  to  bar- 
gain after  November  1950. 

The  board  sustained  most  of 
Trial  Examiner  John  H.  Eadie's 
early  findings  in  favor  of  AFRA 
and  overruled  another  in  which  he 
claimed  WEEU  had  not  refused  to 
negotiate  in  good  faith. 

WEEU  has  held  that  a  unit  of 
staff  announcers,  without  inclusion 
of  continuity  writers,  was  inappro- 
priate and  that  it  had  good  cause  to 
question  the  union's  majority  in 
December  1950  when  it  claimed 
only  four  announcers.  AFRA  filed 
its  complaint  Sept.  19,  1951,  citing 
this  and  other  labor  practices  it 
termed  unfair. 

Sets  Unit  Aside 

In  its  final  decision,  NLRB  set 
aside  a  unit  comprising  all  staff 
announcers,  including  a  special  an- 
nouncer for  women's  programs, 
but  excluding  the  program  director 
and  all  other  supervisors  over  which 
NLRB  claims  no  jurisdiction. 

In  reply  to  WEEU's  request  for  a 
decision  based  on  precedent  in  a 
case  involving  Westchester  Broad- 
casting Corp.  ( WFAS  -  AM  -  FM 
White  Plains,  N.  Y.),  the  board 
noted  it  "recently  repudiated  the 
dictum  .  .  .  that  an  appropriate 
unit  in  the  broadcasting  industry 
necessarily  includes  all  program- 
ming department  employes."  It 
cited  that  reversal  in  disputes  in- 
volving continuity  employes  ex- 
cluded from  units  at  WGH  New- 
port News  and  WNOR  Norfolk,  Va. 

In  these  instances,  AFRA  also 
emerged  victorious  when  the  board 
placed  emphasis  on  a  new  criteria 
for  unit  designations— that  groups 
be  limited  to  those  radio-TV  em- 
ployes who  appear  "regularly  or 
frequently"  before  microphones  and 
cameras.  The  policy  elicited  strong 
minority  dissents  from  board  mem- 
bers [B«T,  July  21]. 


Open  but  Confidential 

BROADCAST  stations  last  week 
received  an  "open  letter"  from 
Gerald  L.  K.  Smith  titled  "Editors 
Confidential,"  in  the  form  of  a 
booklet.  The  author  claims  Ameri- 
can radio  has  been  influenced  by 
Anti  -  Defamation  League  and 
American  Jewish  Committee,  re- 
fusing him  a  chance  to  buy  time 
for  expression  of  opinion. 
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HOUSTON'S  FIRST  PULSE  REPORT 


(APRIL -MAY  1952) 


CONFIRMS  HOOPERATINGS! 


Daytime  Va  Hours  Nighttime  V2  Hours 
8:00  A.M.  to  6:00  P.M.       Monday  through  Sunday 

KPRC    26   1  40 

Network  Station  B  10  22 

Network  Station  C  4  4 

Network  Station  D  O  18 

There's  NO  CONTEST  between  the 
rating  services  in  Houston!  Hooperat- 

^v^^B      SB  bhsi  §§ 

!■  1 1  (        1 3  ai  hita&i        inQS  through  many  years  have  been 

fll/U'w  I  V/N  positively  confirmed  by  Houston's 

First  PULSE  REPORT  (April-May  1952) 
showing  that  now,  as  it  has  been  for 
27  years,  KPRC  is  FIRST! 

NBC  and  TQN  on  the  Gulf  Coast 

JACK  HARRIS,  General  Manager  •  Nationally  Represented  by  EDWARD  PETRY  &  CO. 
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Strictly  Business 

(Continued  from  page  18) 


WECHSLER  BAN 

ACLU  Criticizes  Removal 

DROPPING  of  New  York  Post 
Editor  James  A.  Wechsler  from  the 
Starring  the  Editors  series  on 
WABD  (TV)  New  York  [B*T, 
Aug.  11]  was  branded  by  the 
American  Civil  Liberties  Union 
last  week  as  "a  flagrant  violation 
of  the  civil  liberties  principle  of 
non-censorship." 

In  a  separate  development  last 
week  Mr.  Wechsler  was  returned 
to  the  program,  following  expira- 
tion of  the  sponsorship  cycle  of 
the  Grand  Union  Co.  The  decision 
to  continue  the  program  as  a  sus- 
tainer  for  the  present,  and  to  re- 
instate Mr.  Wechsler,  resulted  from 
negotiations  between  DuMont  and 
Badger  &  Browning  &  Hersey, 
owners  of  the  show,  following 
Grand  Union's  decision  not  to 
renew. 

Mr.  Wechsler  was  dropped  from 
the  show  after  publication  of  a 
newspaper  article  reviewing  his 
1934-37  membership  in  the  Young 
Communist  League.  He  countered 
that  his  former  association  with 
the  group  had  been  a  matter  of 
public  record  since  1937,  that  he 
has  been  a  "militant  anti-commu- 
nist" since  that  time,  and  that 
pressures  had  been  applied  to  the 
Grand  Union  Co.,  to  have  him 
removed  from  the  panel  after  the 
newspaper  story  appeared. 

ACLU,   in   a   letter   to  Grand 


NATIONAL  NIELSEN-RATINGS 
TOP  RADIO  PROGRAMS 
(Total  U.S.  Area,  Including  Small-Town,  Farm 
and  Urban  Homes — and  including  Telephone 
and  Non-Telephone  Homes) 
EXTRA-WEEK 
July  13-19,  1952 
EVENING,  ONCE-A-WEEK 

Current 


Rating 

Current  Homes 

Rank  Program  % 

1  You  Bet  Your  Life  (NBC)  5.7 

2  Dragnet  (NBC)  5.4 

3  F.B.I,  in  Peace  and  War  (CBS)  5.0 

4  Great  Gildersleeve  (NBC)  4.9 

5  Dr.  Christian  (CBS)  4.8 

6  Johnny  Dollar  (CBS)  4.8 

7  Truth  or  Consequences  (NBC)  4.7 

8  This  Is  Your  F.B.I.  (ABC)  4.6 

9  Romance  (CBS)  4.6 
10  Lineup,  The  (CBS)  4.3 


Homes  reached  durinq  all  or  any  part  of 
the  program,  except  for  homes  listening  only 
1  to  5  minutes. 

Copyright  1952  by  A.  C.  Nielsen  Co. 


Union  President  Lansing  P.  Shield, 
asserted  that  dropping  of  Mr. 
Wechsler  "is  more  than  a  technical 
violation  of  civil  liberties.  It  is 
a  distressing  demonstration  of  the 
lack  of  faith  of  a  major  American 
business  in  the  principle  of  free- 
dom, which  has  permitted  Ameri- 
can business  to  nourish  and  grow 
under  our  democratic  system." 

Grand  Union's  sponsorship  of 
Editors  terminated  Aug.  20. 

Meanwhile,  Mr.  Wechsler  ap- 
peared as  a  panelist  on  NBC-TV's 
Aug.  24  edition  of  Meet  the  Press. 


Earl  C.  Rayner 

EARL  CLEMENS  RAYNER,  63, 
founder  in  1921  of  Radio  Digest 
and  publisher  of  other  advertising 
trade  papers,  died  Aug.  17. 


into  five  minutes." 

In  discussing  this  early  cam- 
paign, Mr.  Dorff  also  reminisces: 
"My  early  life  seems  to  have  been 
one  of  protecting  three  younger 
brothers  from  all  the  bullies  on  the 
street.  Through  necessity,  I  be- 
came very  handy  with  my  fists  at 
an  early  age. 

"Otherwise,  my  early  life  was 
undistinguished;  I  went  to  school, 
played  football,  and  was  on  the 
track  team  of  every  school  I  ever 
attended. 

"I  completed  two  full  years  of 
college  in  the  evening  session  of 
New  York  U.,  specializing  in  ad- 
vertising and  mathematics.  When 
I  left  the  university,  I  was  on  the 
honor  roll. 

"Although  I  did  not  graduate 
from  college,  I  was  appointed  to 
the  faculty  at  the  City  College  of 
New  York  where  for  seven  years 
I  lectured  in  the  evening  college  on 
advertising  campaigns  and  direct 
mail  advertising." 

Mr.  Dorff  said  that  his  first  busi- 
ness experience  was  acquired  in  a 
bank  on  Wall  St.,  where  he  worked 
for  about  five  years.  However,  an 
advertising  man  he  would  be,  so 
Mr.  Dorff  studied  advertising  at 
night. 

He  finally  obtained  a  sales  pro- 
motion position  with  the  Water- 
man Fountain  Pen  Co.  He  was 
there  a  couple  of  years,  winning 
the  Dartnell  Gold  Medal  Award 
for  "one  of  the  best  sales  letters 
written  in  this  country  in  1940." 

After  serving  as  advertising  and 
sales  promotion  manager  for  a 
large  beauty  products  concern,  Mr. 
Dorff  went  into  the  agency  field, 
spending  several  years  with  the 
Grey  Agency.  Most  recently,  he 
was  an  assistant  to  the  president 
of  the  Silverstein-Goldsmith  Ad- 
vertising Agency.  At  the  agency 
last  year,  he  says,  one  of  the  ad- 


COMMUNICATIONS 

Huth  Outlines  Courses 

COURSE  in  international  commu- 
nications and  seminar  on  interna- 
tional broadcasting  and  television 
will  be  launched  at  the  New  School 
for  Social  Research  in  New  York 
City  on  Oct.  1  and  Sept.  29,  re- 
spectively, it  has  been  announced. 

Communications  course  will  cover 
the  mass  media,  freedom  and  con- 
trol of  information,  propaganda 
and  other  facets  over  a  15-week 
period.  Arno  Huth  is  instructor, 
and  communication  specialists  as 
well  as  others  will  participate. 
Specialists  from  the  UN,  Voice  of 
America  will  serve  as  guest  in- 
structors at  the  radio-TV  seminar. 
Course  is  devoted  to  basic  research 
and  creative  work. 

Mr.  Huth  also  has  been  asked  to 
speak  on  "Radio,  Television  and 
the  Mobilization  of  Public  Opinion" 
at  City  College  starting  Sept.  25 
and  on  "Radio  and  International 
relations"  at  Queens  College  begin- 
ning Sept.  16. 


vertisements  he  created  for  Mar- 
vella  Pearls  was  selected  as  being 
among  the  best  national  advertis- 
ing of  the  year. 

Mr.  Dorff's  explanation  as  to  how 
he  went  to  Gruen  is  both  frank  and 
simple:  "I  heard  the  position  was 
available  and  I  applied  for  it." 

In  his  present  post,  Mr.  Dorff 
has  complete  charge  of  all  adver- 
tising, promotional  and  public  re- 
lations activity  for  the  company 
and  its  dealers. 

Away  from  his  office  on  Cincin- 
nati's Time  Hill,  Mr.  Dorff  has 
two  hobbies:  Playing  with  his  chil- 
dren and  creative  writing. 

"I  have  a  daughter,  age  10%, 
who  will  wind  up  being  a  great 
dancer  and  a  very  poor  singer. 
She  has  appeared  on  television 
many  times  as  a  ballet  dancer.  My 
son,  who  is  ZVz,  will  probably  wind 
up  like  his  father — a  very  poor 
singer  and  a  poor  dancer,  as  well. 

"I  really  don't  have  much  in  the 
way  of  hobbies  except  that  every 
now  and  then  I  like  to  write  songs 
and  plays  which  everyone  has  the 
good  sense  not  to  produce." 

It  is  generally  true  that  one  of 
the  insights  into  a  man's  sense  of 
values  are  the  things  in  which  he 
takes  pride.  One  of  Mr.  Dorff's 
proudest  boasts  is  that  "I  have 
never  taken  unfair  advantage  of 
anyone  else  or  hurt  anyone  in  try- 
ing to  achieve  success  for  myself." 


GOP  CONVENTION 

Nielsen  Reports  on  Audience 

MORE  THAN  33y3%  of  the  na- 
tion's radio  homes — or  roughly  15 
million — listened  to  four-network 
coverage  of  the  Republican  Na- 
tional Convention  in  Chicago  last 
July,  according  to  a  special  Nielsen 
Radio  Index  Report. 

The  NRI  audience  analysis,  com- 
piled by  A.  C.  Nielsen  Co.,  also 
revealed  that  Gen.  Dwight  Eisen- 
hower's acceptance  speech  was 
heard  in  5,560,000  radio  homes,  and 
Gen.  Douglas  MacArthur's  key- 
noter in  5,307,000. 

The  Nielsen  Television  Report  on 
the  GOP  Convention  indicated  that 
Gen.  MacArthur's  keynote  speech 
was  viewed  in  8,285,000  TV  homes 
to  top  the  7,668,000  figure  for  Gen. 
Eisenhower's  acceptance  address 
[BeT,  Aug.  18]. 

Peak  half-hour  radio  network 
audience  during  the  GOP  conclave 
was  7,576,000  homes  at  2-2:30  p.m. 
July  11.  toward  the  end  of  the 
final  ballotting.  Peak  days  were 
Monday  and  Thursday.  The  analy- 
sis was  based  on  measurement  of 
"every  minute"  of  the  convention 
coverage,  according  to  the  Nielsen 
report. 

Number  of  radio  homes  reached 
by  days  that  week  follows:  15,665,- 
000,  Monday  and  Thursday;  14,- 
124,000  on  Tuesday;  15,622,000 
Wednesday,  and  15,536,000  or 
Friday. 


Here's  what 

5000 
watts 

covers  when  you 
buy  it  on  . . 


N.E.  PENNSYLVANIA'S 
MOST  POWERFUL  STATION 
DAY  AND  NIGHT 


NOW  AT 


590 


ON  THE  DIAL 


Represented  Nationally  by 
GEORGE  P.  HOLLINGBERY  CO. 

NEW  YORK   •    SAN  FRANCISCO 
ATLANTA   •  CHICAGO 
LOS  ANGELES 


COUNTIES  IN 
NORTHEASTERN 
PENNSYLVANIA 


918,000 


POPULATION 


BUYING  POWER 


RETAIL  SALES 


Affiliated 
with  ABC 
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The  Tunnel  That  Was  Floated  180  Miles 


They  didn't  "hole  through"  the  Eliza- 
beth River  Vehicular  Tunnel  in  the 
usual  way.  This  tunnel,  which  connects 
Portsmouth  with  Norfolk,  Virginia,  was 
built  in  a  shipyard,  then  towed  1 80  miles 
to  the  construction  site  and  sunk  into 
a  trench  across  the  bottom  of  the  river. 


One  of  the  300-ft  steel  tunnel  sections  starting 
on  its  voyage  down  Chesapeake  Bay.  Seven  of 
these  sections  were  fabricated  at  Bethlehem's 
Sparrows  Point  shipyard,  near  Baltimore,  and 
were  towed  to  the  tunnel  site  at  Norfolk,  Virginia. 


Seven  huge  double-shelled  steel  tubes, 
each  as  long  as  a  football  field,  were 
built  on  the  shipways  at  Bethlehem's 
Sparrows  Point  Shipyard,  near  Balti- 
more. The  tubes  were  plugged  with 
watertight  bulkheads  so  they  would 
float.  Then  they  were  launched  like 


ships  and  towed  down  the  Chesapeake 
Bay  to  the  Elizabeth  River. 

When  each  tube  arrived  at  the  tunnel 
site  it  was  lined  with  concrete  while  it 
was  still  afloat.  The  concrete  roadways 
were  poured  inside  of  the  tube  and  the 
completed  unit  was  sunk  into  position. 
Each  tube  was  then  joined  to  the  end  of 
its  neighboring  tube  on  the  bottom  of 
the  river  until  all  seven  formed  a  con- 
tinuous tunnel  section. 

Although  this  is  not  the  first  vehicular 
tunnel  to  be  built  by  this  method,  con- 
struction of  the  tunnel  tubes  in  a  ship- 
yard is  an  interesting  example  of  adapta- 
tion of  facilities  to  work  of  a  highly 
special  character. 

General  contractors  were  Merritt, 
Chapman  &  Scott  Corporation,  New  York. 
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RADIO-TV  TERMS 

Fellows  Gives  Glossary 

GLOSSARY  of  radio-TV  termi- 
nology for  the  enlightenment  of 
broadcasters'  wives  has  been  de- 
veloped by  Harold  E.  Fellows, 
NARTB  president,  for  use  at 
NARTB  district  meetings  when  the 
ladies  are  taking  part  in  luncheons. 

Letting  whimsy  run  rampant, 
Mr.  Fellows  first  divulged  his  def- 
initions at  the  District  8  meeting 
held  at  Grand  Hotel,  Mackinac  Is- 
land, Mich.  A  few: 

Federal  Communications  Commis- 
sion: A  secret  society,  directed  by 
six  men  and  one  woman,  intent  upon 
determining  the  public  interest  and 
convenience  of  your  husband,  but  not 
his  necessity. 

Program  Director:  A  fellow  who's 
after  the  commercial  manager's  job. 

Commercial  Manager:  The  fellow 
who's  after  the  manager's  job. 

Salesman:  Matinee  idler  who's 
holding  up  the  movie  boxoffice  in 
the  face  of  television  competition. 

Announcer:  An  individual  who  likes 
to  talk  with  his  head  in  a  box,  so 
he  can  hear  his  voice  but  not  see 
what  he's  reading. 

General  Manager:  An  all-suffering 
martyr  who  is  trapped  by  circum- 
stance and  must  carry  on  in  the 
face  of  all  odds. 

Rate  Cut:  Something  that's  being 
done  by  the  competitor  across  the 
street. 

Network  (if  your  husband's  sta- 
tion is  unaffiliated):  An  organized 
effort  to  eliminate  independents. 

Network  (if  your  husband's  station 
is  an  affiliate):  An  organized  effort 
to  create  independents. 


Miss  Elaine  Sloat 
Time-Buyin'  Beauty  Queen 
Benton  &  Bowles 
New  York  City 

Dere  Elaine: 

Th'  boss  and  his  staff  hev  jist  come 
back  from  thet  meeting  where  you  give 
a  talk  about 
radio  and  how 
Tide  swept 
a c r o st  the 
country  like  a 
Tide,  jist  like 
WCHS  with 
5,000  on  580 
sweeps  acrost 
West  Va.  Ov 
course,  youve 
knowed  for  a 
long  spell  thet 
WCHS  gets 
into  more 
homes  in  W. 
Va.  then  any 
other  adv. 
me  diam,  ac- 
cordin'  to  my 
boss  and  heez 
got  a  hole 
deskfull  of  fig- 
gers  to  prove 
thet.  I  hope  th' 
boss  lets  me  git 
to  th'  next 
meetin'  where 
you  air  'cause 
I  shure  heerd 
thet  youre  a  mitey  fine  gal  who  knows 
her  bizness. 

Yrs, 

Algy 

WCHS 
Charleston,  W.  Va. 


OPERATOR  RULES 

NARTB  Cites  Irrelevant  Issues 

IRRELEVANT  issues  have  been 
injected  into  the  proposed  change 
of  FCC  operator  rules  require- 
ments and  remote  control  operation 
of  certain  AM  and  FM  stations, 
NARTB  declared  last  week  in  its 
reply  to  oppositions  filed  with  the 
Commission  [B«T,  Aug.  11,  July  28, 
June  30,  9]. 

NARTB  asserted  the  only  rele- 
vant issues  in  the  case  are  discus- 
sion of  technical  standards,  safety 
and  national  defense  under  the 
Conelrad  project.  The  irrelevant 
arguments  raised  by  those  who 
protest  the  rules  changes,  NARTB 
claimed,  deal  chiefly  with  operator 
shortages,  wages  and  "alleged  loss 
of  employment  opportunities." 
These  claims  are  without  merit,  the 
petition  charged. 

"The  NARTB  and  many  broad- 
casters have  conclusively  demon- 
strated why  the  proposed  rules 
should  be  adopted,"  the  petition 
said.  "General  undocumented  op- 
positions to  those  rules  have  been 
based  upon  conspicuously  unsup- 
ported contentions.  These  opposi- 
tions piously  urge  that  broadcast- 
ers, in  the  course  of  seeking  to  have 
rules  adopted  consistent  with  the 
development  of  the  art,  should  be 
denied  the  benefits  of  these  rules 
because  they  may  also  obtain  an 
incidental  economic  benefit. 

"Yet  these  same  oppositions 
would  retard  that  development  and 
bring  about  a  result  in  clear  con- 
flict with  the  public  interest  by 
maintaining  an  obsolete  status  quo 
to  protect  private  interests,  having 
no  relationship  with  the  Commu- 
nications Act,  from  imagined  in- 
jury. Surely  the  Commission  can- 
not ignore  its  duties  to  the  public 
for  such  unjustifiable  and  unsup- 
portable  purposes.  The  Commis- 
sion cannot  do  so  legally.  Even  if 
it  could,  the  Commission  must  not 
do  so  unless  it  wants  to  relegate 
broadcasting  to  horse  and  buggy 
concepts  while  allowing  other  com- 
munications services  to  take  their 
rightful  place  in  the  electronics 
age." 


NCCJ  AWARD 


Truman,  Radio-TV  Praised 

INTERNATIONAL  Brotherhood 
Award  of  the  National  Conference 
of  Christians  and  Jews  will  be  pre- 
sented in  person  to  President  Tru- 
man at  a  luncheon  in  Washington, 
D.  C,  Nov.  11.  NCCJ  and  the 
broadcast  media  have  cooperated 
extensively  on  annual  Brotherhood 
Week. 

In  a  letter  to  the  Chief  Execu- 
tive, NCCJ  President  Everett  R. 
Clinchy  commended  him  and  his 
administration  for  its  advances  in 
human  relations.  He  also  credited 
the  assists  from  radio,  television, 
press,  film  and  other  individual 
leaders.  Mr.  Truman  has  served 
as  honorary  chairman  of  Brother- 
hood Week  the  past  seven  years. 


GREETING  EXTENDED  to  NARTB  President  Harold  E.  Fellows  at  NARTB 
District  8  meeting  by  mid  western  group.  Front  row  (I  to  r):  C.  Bruce  Mc- 
Connell,  WISH  Indianapolis;  Arch  Shawd,  WKBZ  Muskegon,  Mich.;  Mr. 
Fellows;  John  F.  Wismer,  WHLS  Port  Huron,  Mich.  Back  row,  Fred  A.  Knorr, 
WKMH  Detroit;  John  E.  Fetzer,  WKZO  Kalamazoo,  Mich.;  Carl  E.  Lee, 
WKZO-TV  Kalamazoo;  Stanley  R.  Pratt,  WSOO  Sault  Ste.  Marie,  Mich., 
District  8  director;  James  H.  Keachie,  RCA  Victor  Div.;  Thad  Brown,  NARTB. 
Meeting  was  held  a  fortnight  ago  [B°T,  Aug.  25], 


CAUGHT  by  camera  at  NARTB  District  8  meeting  (front  row,  I  to  r):  Robert 
K.  Richards,  NARTB;  Edward  F.  Baughn,  WPAG  Ann  Arbor,  Mich.;  Don 
DeGroot,  WWJ  Detroit;  Kenneth  Carter,  WAAM  (TV)  Baltimore.  Back  row, 
Leonard  Versluis,  WLAV  Grand  Rapids;  Milt  Greenebaum,  WSAM  Saginaw, 
Mich.;  W.  E.  Walbridge,  WWJ-TV  Detroit;  Walter  Patterson,  WKMH  Detroit; 
Richard  M.  Fairbanks,  WIBC  Indianapolis. 
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CORRIDOR  GROUP  at  NARTB  District  8  meeting  (front  row,  I  to  r):  Dan 
Jayne,  WELL  Battle  Creek,  Mich.;  George  Millar,  WKMH  Detroit;  Robert  B. 
McConnell,  WISH  Indianapolis;  Richard  P.  Doherty,  NARTB;  Joe  Higgins, 
WTHI  Terre  Haute.  Back  row,  William  T.  Stubblefield,  NARTB;  O.  W. 
Myers,  WABJ  Adrian,  Mich.;  Edward  G.  Thorns,  WKJG  Fort  Wayne;  Hal 
Fitzgerald,  SESAC;  Robert  M.  Booth  Jr.,  WSAL  Logansport,  Ind.;  Jake 
Scherer,  WHFB  Benton  Harbor,  Mich. 
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A  GOOD  PLATFORM  TO  RUN  ON 


for  the  ASSOCIATION  OF  AMERICAN  RAILROADS 
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. . .  a  name  to  remember 

I 

The  year  was  1892.  The  place  was  New  York  City.  The  execu- 
tives of  the  recently  organized  telephone  company  watched 
anxiously  as  Dr.  Alexander  Graham  Bell  closed  the  circuit  that 
connected  him  with  Chicago.  The  words  he  spoke  that  eventful 
day  traveled  800  miles  over  a  thin  wire  to  be  heard  for  the 
first  time  at  such  a  distance.  The  event,  coming  only  16  years 
after  Bell's  first  successful  experiments  in  voice  transmission, 
is  a  tribute  to  the  genius  and  courage  of  a  man  whose 
unwavering  belief  in  a  principle  revolutionized  communica- 
tions and  speeded  progress  throughout  the  civilized  world. 

To  the  discoveries  of  Bell  we  owe  not  only  the  telephone  but 
radio  as  we  hear  it  today.  Started  commercially  in  1920,  radio 
was  dedicated  to  broadcasting  in  the  public  interest  ...  a 
principle  that  the  storer  broadcasting  company  has  staunchly 
guarded  throughout  a  quarter  century  of  service.  Popular 
programming,  guided  by  this  public  trust,  has  gained  faithful 
listeners  for  storer  stations  in  the  seven  rich  markets  they 
serve.  Those  are  the  stations  where  wise  buyers  hear  what 
wise  sellers  have  to  say. 


STORER  BROADCASTING  COMPANY 

WSPD,  Toledo,  O.  •  WWVA,  Wheeling,  W.  Va.  •  WMMN,  Fairmont,  W.  Va.  •  WAGA,  Atlanta,  Go. 
WGBS,  Miami,  Fla.  •  WJBK,  Detroit,  Mich.  •  WSAI,  Cincinnati,  O.  •  WSPD-TV,  Toledo,  O. 
WJBK-TV,  Detroit,  Mich.       •      WAGA-TV,  Atlanta,  Ga        •       KEYL-TV,  San  Antonio,  Tex 

NATIONAL  SALES  HEADQUARTERS 

488  Madison  Ave.,  New  York  22,  ELdorado  5-2455  •  230  N.  Michigan  Ave.,  Chicago  1,  FRanklin  2-6498 
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editorial  4 


Commercial  .... 

AT  FIRST  GLANCE,  the  1951  financial  rec- 
ord of  television,  as  reported  a  fortnight  ago 
by  the  FCC,  looks  extremely  favorable,  espe- 
cially for  so  young  an  enterprise. 

As  a  whole,  telecasters  made  a  profit  of 
just  under  18%  (before  federal  income  taxes) 
on  their  $235.7  million  business  volume  last 
year. 

But  first  glances  can  be  misleading. 

Of  the  106  TV  stations  covered  in  the  report, 
14  lost  money.  Indeed  five  of  them  that  were 
on  the  air  throughout  both  years  lost  more  in 
1951  than  they  did  the  year  before. 

Where  were  the  losers  situated?  Eight  were 
in  the  two  markets  where  the  most  vigorous 
competition  within  television  exists — in  Los 
Angeles  and  New  York,  each  of  which  has 
seven  TV  stations.  Two  were  in  three-station 
markets,  three  in  two-station  markets  and 
only  one  in  a  monopoly  market  all  to  itself. 

To  judge  by  these  statistics,  it  would  seem 
that  television  is  its  own  toughest  competitor. 
If  this  continues  to  be  so,  and  if  the  television 
population  increases  as  much  as  is  now  antici- 
pated, some  people  may  lose  their  shirts. 

The  gamble  becomes  particularly  hazardous 
in  those  secondary  markets  to  which,  because 
of  geographical  conditions,  the  FCC  has 
allocated  several  channels  each.  In  such  com- 
munities television  overpopulation  can  prove 
unfortunate. 

It  is  not,  of  course,  the  FCC's  business  to 
decide  how  many  stations  a  market  can  sup- 
port economically.  Happily,  that  decision  still 
resides  with  the  businessmen  who  want  to  risk 
their  money  in  this  new  and  fascinating  art. 

It  will  help  these  businessmen,  in  evaluat- 
ing the  risks  involved,  to  read  closely  the  loss 
as  well  as  the  profit  sides  of  the  1951  TV 
financial  report. 

TV  is  not  a  gold  mine  where  the  nuggets  lie 
around  waiting  only  for  the  picking.  It  is  a 
big  business  and  will  be  an  infinitely  bigger 
one.  And  it  will  be  rewarding  to  skillful 
management. 

....  and  Sustaining 

AS  NOTED  ABOVE,  it  is  not  within  the  FCC's 
authority  to  restrict  the  number  of  television 
channels  in  a  given  community  because  of  eco- 
nomic considerations. 

In  fact  it  is  the  Commission's  duty  to  allo- 
cate the  absolute  maximum  of  channels  that 
good  engineering  standards  will  allow — not 
only  to  allocate  these  channels  but  to  make  it 
possible  for  them  to  be  put  to  early  use. 

We  cannot  help  but  feel  that  it  is  not  carry- 
ing out  this  duty. 

It  is  being  distracted  from  its  principal  job — 
enabling  the  television  system  to  grow  nor- 
mally— by  the  insistent  effort  of  at  least  two 
Commissioners  to  find  educational  institutions 
able  and  willing  to  occupy  some  of  the  242 
channels  reserved  for  non-commercial  use. 

If  the  same  amount  of  effort  was  being  used 
in  expediting  the  handling  of  commercial  appli- 
cations already  on  hand,  the  processing  lines 
would,  we  are  sure,  move  more  rapidly. 

Both  Chairman  Walker  and  Comr.  Hennock 
have  been  busier  than  bird-dogs  trying  to  flush 
educational  telecasters.  They  are  even  engag- 
ing in  fund-raising  activities,  lending  the  pres- 
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sure  of  the  federal  government  to  appeals  for 
money  to  build  and  run  the  stations  which,  as 
far  as  the  FCC  is  concerned,  can  be  had  by 
any  educational  institution  just  for  the  asking. 

Chairman  Walker  has  made  three  trips  to 
the  White  House  in  three  months,  a  record 
unmatched  by  any  former  chairman,  for  the 
announced  purpose  of  keeping  the  President 
informed  of  the  tremendous  job  the  FCC  is 
doing  for  education. 

So  eager  is  the  FCC  to  avoid  the  embarrass- 
ment of  winding  up  with  242  unused  educa- 
tional channels  on  its  hands  that  it  has  dis- 
carded its  own  rules  in  granting  eight  stations 
of  the  14  for  which  applications  have  been 
made. 

In  at  least  one  of  these  cases,  no  showing 
whatever  of  financial  ability  was  made.  And 
in  all  seven  cases,  the  financial  resources  seem 
extremely  dubious. 

Yet  a  primary  rule  for  any  applicant  for  a 
commercial  facility  is  that  he  must  prove  he 
has  the  money  on  hand  to  build  and  run  the 
station. 

In  their  zeal  to  create  a  non-commercial, 
educational  television  system,  the  Commis- 
sioners are  failing  in  their  obligation  to  assist 
the  expansion  of  the  system  that  already  exists 
and  is,  by  the  vote  of  18-odd  million  TV  set 
owners,  eminently  satisfactory.  . 


Colorful  Topic 

THERE'S  MAGIC  in  the  word  color. 

Last  week  there  was  printed  far  and  wide 
a  story  about  the  FCC  being  called  upon  to 
consider  standards  for  a  new  color  system. 
It  even  had  the  experts  stumped.  Calls  came 
from  the  manufacturers  themselves — the  men 
who  know  where  things  stand.  They  know, 
moreover,  that  color  is  about  as  far  from  the 
minds  of  the  FCC  as  smellovision. 

The  facts:  An  enterprising  feature  writer 
of  the  United  Press  went  after  a  routine  story 
on  the  status  of  color.  She  called  the  RTMA 
and  was  told  there  wasn't  anything  new  since 
the  NPA  pulled  the  plug  last  year,  after  a 
Supreme  Court  decision  upholding  the  FCC's 
approval  of  CBS's  field  sequential  system. 
She  was  referred  to  Dr.  W.  R.  G.  Baker,  GE 
vice  president  and  chairman  of  the  National 
Television  Systems  Committee.  He  reported 
on  the  experiments  with  compatible-  methods 
evolved  by  RCA  and  participated  in  by  others. 

The  tone  of  the  news  story  that  came  out 
of  this  interview  indicated  that  the  NTSC  was 
on  the  verge  of  requesting  a  reopening  of  the 
color  case  before  the  FCC. 

The  truth  is,  of  course,  that  the  committee 
has  not  reached  that  point.  It  is  progressing 
with  its  experiments  and  one  day  will  be  ready 
to  submit  its  color  system  to  the  FCC.  That 
day,  however,  is  not  at  hand.  Reports  to 
the  contrary  can  only  mislead  the  public. 

At  the  moment,  the  non-viewing  public  is 
interested  in  getting  TV,  black  and  white  or 
yellow  and  chartreuse.  Look  at  what's  hap- 
pened in  Denver,  where  KFEL  went  on  the 
air  last  month  as  the  first  post-freeze  TV 
station!  Television  dealers  popped  up  in 
mortuaries  and  jewelry  stores  and  hotel  show- 
rooms. Sets  were  moved  in  by  plane,  truck, 
train  and  bob-sled.  Antennas  were  installed 
at  scalpers'  prices.  Anything  that  would  work 
was  sold. 

For  a  quarter-century  prior  to  the  advent 
of  commercial  TV,  video  was  "just  around  the 
corner"  in  the  language  of  the  laboratories 
and  the  manufacturers.  And  for  the  foreseeable 
future,  compatible  color  will  be  "just  around 
the  corner." 


our  respects  to: 


STANLEY  RANDALL  PRATT 


AS  THE  Presidential  campaign  approaches  the 
customary  election-eve  agitation,  a  calming 
influence  at  Eisenhower  headquarters  will  be 
Stanley  Pratt,  president  and  manager  of 
WSOO  Sault  Ste.  Marie,  Mich. 

No  broadcaster  around  NARTB  District  8, 
including  Michigan  and  Indiana,  was  surprised 
last  July  30  when  word  went  out  that  the  dis- 
trict's director  had  been  named  personal  rep- 
resentative of  the  Republican  National  Chair- 
man assigned  to  Gen.  Eisenhower. 

Nor  was  it  was  news  around  the  upper  and 
lower  peninsulas  of  Michigan  when  Arthur  E. 
Summerfield,  GOP  chairman,  announced  his 
selection  of  Mr.  Pratt  for  this  key  campaign 
assignment.  After  all,  Stanley  Pratt  is  no 
novice  at  politics,  as  any  Michigan  politican 
can  testify. 

This  is  the  second  Presidential  campaign  in 
which  he  has  been  active,  the  first  dating  back 
to  1948  when  he  was  active  on  behalf- of  the 
Dewey  forces  as  assistant  to  Mr.  Summerfield, 
then  Michigan  state  chairman.  He  later  be- 
came campaign  manager  for  the  Republican 
State  Central  Committee. 

Mr.  Pratt  isn't  what  you  would  call  a  profes- 
sional politician.  His  interest  goes  far  deeper 
than  the  breast-beating  harangues  of  the  leg- 
islator or  the  glad-handing  of  the  office  holder. 
It's  a  sincere  interest  in  the  problems  of  gov- 
ernment and  politics,  and  despite  his  active 
work  in  Michigan  campaigns  he  doesn't  seek 
public  office. 

Right  now  he's  about  the  most  active  poli- 
tician in  sight  as  he  flits  from  Denver  to  Wash- 
ington to  New  York  and  then  westward  again. 
The  8  a.m.-midnight  strategy  planning  gives 
him  little  time  for  his  favorite  occupation — 
reading. 

Stanley  Pratt  reads  constantly,  in  more 
normal  times.  He  reads  books  and  periodicals 
on  government,  politics  and  economics  when- 
ever he  is  away  from  his  desk  at  WSOO. 

Combining  business,  politics  and  serious 
reading,  this  smiling  broadcaster  from  the 
north  brings  a  refreshing  influence  to  the  GOP 
campaign.  "His  experience,  excellent  judgment 
and  integrity  recommend  him  to  serve  as  my 
representative  in  Dwight  D.  Eisenhower's 
headquarters,"  Chairman  Summerfield  said  in 
announcing  the  appointment. 

There  were  a  number  of  other  traits  the 
chairman  didn't  mention — traits  familiar  to 
fellow  broadcasters,  his  close  friends  and  his 
political  competitors.  He's  the  friendly  sort, 
and  has  the  knack  of  making  everyone  around 
him  feel  at  ease.  This  type  of  approach  is  the 
(Continued  on  page  53) 
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Stations 


RESULTFUL  ADVERTISING 

on  the  XL  Stations  Pays  Big 
Dividends  Continuously. 


KXL 
PORTLAND 


KXLY 
SPOKANE 


KXLF 
•  BUTTE 


KXLL 
MISSOULA 


KXLJ 
HELENA 


KXLK 
Great  Falls 


KXLQ 
BOZEMAN 


New  York  17,  N.  Y. 
347  Madison  Avenue 
The  Walker  Company 


Hollywood  28,  Calif. 
6381   Hollywood  Blvd. 
Pacific  Northwest  Broadcasters 


San  Francisco  4,  Calif. 
79  Post  Street 
Pacific  Northwest  Broadcasters 


Chicago  1,  Illinois 
360  North  Michigan 
The  Walker  Company 


BROADCASTING    •  Telecasting 


September  1,  1952    •    Page  49 


front  office 


'OSEPH  E.  O'CONNELL,  CBS  communications  department,  to  WOR 
New  York  sales  staff. 

LAWRENCE  H.  ROGERS,  general 
manager,  WSAZ  Huntington,  W. 
Va.,  and  LEROY  E.  KILPATRICK, 

chief  engineer  there,  elected  vice 
president-general  manager  and  vice 
president  -  technical  director,  re- 
spectively. 

BLANEY    HARRIS,    WOR  New 

York  sales  account  executive,  to 
WPIX  (TV)  New  York  sales  staff. 


Mr.  Rogers 


Mr.  Kilpatrick 


MARTIN  E.  CALLE  Jr.,  WHAS-TV  Louisville  sales  staff,  to  WLWT 
(TV)  Cincinnati,  in  same  capacity. 

LONNIE  EDWARDS  to  sales  staff,  WDOD  Chattanooga,  Tenn. 

GILL-KEEFE  &  PERNA  appointed  national  representative  by  WMRY 
New  Orleans. 

GLENN  W.  GILBERT  rejoins  WGAR  Cleveland  sales  staff,  after  18 
months  with  Ohio  Air  National  Guard. 

HUB  TERRY,  sports  director,  WIS  Columbia,  S.  C, 
transfers  to  sales  staff. 

WILLIAM  G.  RAMBEAU  Co.  appointed  national  repre- 
sentative for  WICE  Providence,  R.  I. 

FRANK  RICE,  account  executive,  WOR-AM-TV  Chi- 
cago, and  ROBERT  REARDON,  sales  staff,  Scolaro, 
Meeker  &  Scott,  that  city,  to  Harrington,  Righter  & 
Parsons,  Chicago,  TV  station  representative  firm.  jyjr  Qj]ijert 

CHARLIE  GATES  appointed  western  sales  manager  for  WGN  Chicago 
with  headquarters  in  that  city. 

JOSEPH  GOODFELLOW  appointed  eastern  manager  of  NBC's  Radio 
Spot  Sales  Dept.,  replacing  WILLIAM  N.  DAVIDSON,  national  manager 
of  NBC's  Radio  Spot  Sales. 

HUSTIN  V.  McMILLAN,  news  editor,  WJNO  West  Palm  Beach,  Fla., 
appointed  general  manager  there. 

GARVIN  MEADOWCROFT,  district  advertising  manager,  Central  Div., 
Household  Finance  Corp.,  to  sales  staff,  WJBK  Detroit. 


MAURIE  WEBSTER,  executive  assistant  in  program 
department,  CBS  Pacific  Network  and  KNX  Hollywood, 
named  director  of  operations. 

Petionali  •  •  • 

ROGER  W.  CLIPP,  general  manager,  WFIL  Philadel- 
phia, appointed  to  city's  Board  of  Trade. 

JOSEPH  N.  CURL,  sales  manager,  WOV  New  York, 
father  of  boy,  Timothy  Joseph,  Aug.  19. 


Mr. 
Meadowcroft 


DAVID  R.  ALLEN  Jr.,  salesman,  WSYR-TV  Syracuse  salesman,  father 
of  boy,  David  ....  TOM  HENRY,  salesman  at  MBS  Chicago,  father 
of  boy,  Thomas,  Aug.  8.  .  .  .  WILL  DOUGHERTY,  assistant  sales  man- 
ager, WSRS  Cleveland,  father  of  boy,  Claude  Willard,  Aug.  19.  .  .  . 
E.  R.  VADEBONCOUER,  vice  president-general  manager,  WSYR-TV 
Syracuse,  presented  with  certifiate  in  recognition  of  station  service--*© 
U.  S.  Army  on  presentation  of  The  Big  Picture. 

EDWARD  C.  OBRIST,  general  manager,  WNHC-TV  New  Haven,  Conn., 
named  chairman  of  committee  on  radio  and  TV  public  information  for 
1952  United  Fund  drive  in  that  city.  SOL  CHAIN,  WBIB-FM  New  Haven 
manager,  will  serve  on  committee. 


'VOICE'  LOOK 

Indicated  by  Senate  Unit 

SPADEWORK  for  a  friendly  Sen- 
ate look  into  the  State  Dept.'s 
Voice  of  America  and  other  for- 
eign information  programs  will  be 
initiated  on  Capitol  Hill  this 
month. 

A  Senate  Foreign  Relations  sub- 
committee is  slated  to  meet  under 
the  chairmanship  of  Sen.  William 
Fulbright  (D-Ark.)  and  set  its 
course  for  the  forthcoming  inquiry, 
with  probability  of  open  hearings 
sometime  this  fall  [B*T,  Aug.  11]. 

The  decision  of  the  group  to  con- 
vene during  September  coincides 
with  the  return  from  Europe  of 
Sen.  William  Benton  (D-Conn.). 
The  Senator  devoted  his  attention 
not  only  to  mutual  security  mat- 
ters but  also  to  a  first-hand  inspec- 
tion of  VOA  reception  in  various 
countries. 

Sen.  Benton,  a  major  supporter 
of  the  U.  S.  "Campaign  of  Truth," 
is  one  of  six  other  members  of 
the  sub-committee  which  was  set 
up  to  act  on  the  Benton-Wiley  res- 
olution. The  resolution  calls  for  an 
inquiry  into  "the  objectives,  opera- 
tions and  effectiveness"  of  all  U.  S. 
international  information  work. 

Subcommittee  Members 

Other  subcommittee  members 
are  Sens.  Guy  Gillette  (D-Iowa), 
Alexander  Wiley  (R-Wis.),  Bourke 
Hickenlooper  (R-Iowa)  and  Karl 
Mundt  (R-S.  D.).  Sens.  Wiley  and 
Benton  co-sponsored  the  resolution 
(S  Res  74),  and  Sen.  Mundt,  an 
ardent  VOA  backer,  is  a  proponent 
of  global  television. 

Composition  of  the  subcommittee 
is  "bi-partisan,"  Foreign  Relations 
Committee  spokesmen  note.  It  is 
held  "quite  likely"  that  open  hear- 
ings will  be  held  either  in  the  next 
six  weeks  or  perhaps  after  the 
November  election. 

The  possibility  of  a  departmen- 
tal realignment  involving  the  Voice 
— it  now  operates  semi-autono- 
mously  under  the  International  In- 
formation Administration — to  the 
degree  "necessary  or  desirable  to 
accomplish  [certain]  objectives  in 
the  present  world  crisis,"  also  is 
spelled  out  in  the  resolution.  Sen. 
Benton  has  suggested,  while  not 
insisting  upon,  a  complete  divorce- 
ment of  VOA  from  the  State  Dept. 
as  one  possible  answer  to  the  ques- 
tion of  increasing  overseas  radio 
effectiveness. 

With  Sen.  Mundt  on  the  subcom- 
mittee, television's  role  as  a  coun- 
terpart to  the  radio  Voice  may  be 
broached  although  this  method  is 
not  mentioned  in  the  resolution. 
Sen.  Benton's  recitation  of  his  ob- 
servation in  Europe — he  favors  a 
stronger,  more  expensive  Voice 
program — are  certain  to  be  dis- 
cussed. 

Views  touching  on  the  appoint- 
ment of  a  radio  industry  executive 
to  head  up  international  broadcast- 
ing operations,  now  under  study 
within  the  State  Dept.'s  HA,  and 
on  the  feasibility   of  transfering 


On  All  Accounts 

{Continued  from  page  12) 

musical  shows  at  Northwestern  U., 
and  produced  the  Blackfriars' 
shows  at  the  U.  of  Chicago. 

Mr.  Cavallo  Jr.  was  musical  di- 
rector for  Judson  Radio  Programs, 
Chicago,  and  worked  there  also 
as  musical  director  and  program 
producer  for  World  Broadcasting, 
McJunkin  Adv.,  and  Blackett,  Sam- 
ple &  Hummert.  In  1943,  he  joined 
NBC  Chicago  as  radio  production 
director,  working  also  for  Wilding 
Pictures  as  composer,  arranger  and  1 
conductor.  He  went  to  J.  Walter 
Thompson  Co.  as  production  direc- 
tor of  radio,  television  and  films  in 
1945.  He  was  appointed  radio- 
television  director  last  month. 

Translating  his  show  business 
experience  into  television,  he  be- 
lieves the  ideal  TV  person  has  a 
combination  of  motion  picture  and 
radio  training.  TV,  he  says,  is 
merely  a  means  of  distributing 
motion  pictures  electronically.  And 
good  judgment  and  taste  are  basic 
in  turning  out  a  successful  televi- 
sion production,  he  believes. 

The  uower  of  broadcasting  TV 
especially  will  be  backed  in  client 
presentations  by  factual  research 
which  "proves  what  we  can  do,  and 
doesn't  try  to  outdo  other  media," 
he  says.  All  media  are  good  when 
used  properly,  and  the  "proper" 
use  of  the  electronic  media  is  a 
blending  of  both,  according  to  Mr. 
Cavallo.  For  this  reason,  he  likes 
daytime  simulcasts,  believing  a 
properly-priced,  well-designed  si- 
mulcast is  a  good  vehicle  for  a  new 
client. 

Talent  Interests 

Enthusiastic  about  the  talent  TV 
is  developing,  he  nevertheless  is 
frustrated  by  the  medium  into 
which  brains  and  talents  are 
poured,  only  to  be  lost  forever  on 
a  live  production.  Misuse  of  great 
talent  is  a  pet  peeve,  and  the  ac- 
quisition of  new  ideas  is  a  favorite 
hope. 

Mr.  Cavallo  was  born  in  St. 
Louis,  and  is  descended  from  a  long 
line  of  philosophers  and  lawyers  in 
Italy,  his  great-grandfather  having 
been  legal  adviser  to  Garibaldi.  He 
was  schooled  in  Chicago,  entering 
the  U.  of  Chicago  at  16.  After 
graduation  with  a  B.S.  in  com- 
merce and  business  administration, 
he  took  professional  music  and 
speech  courses  at  Northwestern  U. 
He  is  a  member  of  Beta  Theta  Pi, 
Beta  Epsilon  and  the  Masonic 
order. 

One  of  his  greatest  ambitions  is 
to  produce  a  successful  Broadway 
musical;  another  is  to  tour  Europe 
next  year.  Mr.  Cavallo,  who  is  un- 
married, drives  to  work  daily  from 
the  city's  north  side,  where  he 
lives  with  his  mother  and  sister. 


more  VOA  programming  from  New 
York  to  overseas  may  be  ex- 
changed during  the  hearings  by 
State  Dept.  officials  and  subcom- 
mittee members. 


Page  50     •    September  1,  1952 


BROADCASTING    •  Telecasting 


What's  YOUR  Cut  on  a 


Six  Billion  Dollar  Deal? 


YOU'VE  GOT  A 
POWERFUL  HAND 
-17  RICH  OHIO 
COUNTIES,  AND  THE 
STAKES  AMOUNT 
TO  .  .  . 


CHIEF 

SAYS: 

FOR 

BETTER  RESULTS, 
IT'S 

•  Cleveland's  Strongest  Signal 

•  Best  Local  Programs 

•  Favorite  Network  Shows 

•  Sales  Minded  Merchandising 


WJW  offers  its  help  —  a  new  folder 
of  useful  sales  statistics,  compiled  especially  for  you 
who  sell  to  the  great  Northern  Ohio  market.  Send 
for  your  copy  now! 

Play  your  cards  right  ...  let  Cleveland's  CHIEF 
Station  Sell  Ohio's  Chief  Market  for  YOU! 


CLEVELAND'S 


STATION 
5000  WATTS  BASIC  ABC 

WJW  BUILDING  CLEVELAND  15,  OHIO 

REPRESENTED  NATIONALLY  BY   H-R  REPRESENTATIVES.  INC. 


Station  WJW 

WJW  Building 
Cleveland  1  5,  Ohio 

Please  send  me  copies  of  your 

Northern  Ohio  Market  folder. 


NAME. 


ADDRESS- 


CITY- 


ZONE  STATE- 
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New  Business 

(Continued  from  page  10) 

PDT,  9:30-10  p.m.  MDT,  and  Fri.,  Sept.  5,  9:30-10  p.m.  EDT.  Agency: 
Walter  McCreery  Inc.,  Beverly  Hills. 


HALLICRAFTERS  Co.,  Chicago  (set  manufacturers),  appoints  MacFar- 
land-Aveyard,  same  city.  Radio-TV  spot  is  being  considered. 

SAMPSON  DISTRIBUTING  Co.,  Richmond  and  Roanoke,  Va.  (distributor 
for  Motorola  radio-TV  sets),  appoints  Courtland  D.  Ferguson  Inc., 
Richmond.    Account  executive  is  RICHARD  NALL. 

GUITARE  Inc.,  L.  A.  (In-Dello  lipstick),  and  CALIF.  REMODELING 
Co.,  that  city  (home  remodelers),  appoint  Raymond  Keane  Adv.  Inc.,  that 
city.  TV  spot  campaigns  will  be  scheduled. 

J.  F.  KERNS  Co.,  Chicago  (Liquisan  varnish  remover),  names  Bur- 
lingame-Grossman,  same  city.  Broadcasting  may  be  used  later. 

NEW  MEXICO  TOURIST  BUREAU,  Santa  Fe,  names  McCann-Erick- 
son  Inc.,  L.  A.,  effective  Jan.  1,  1953. 

BYRON  JACKSON  Co.,  L.  A.  (industrial  equipment),  names  Ruthrauff 
&  Ryan  Inc.,  Hollywood.   JOHN  RAMSEY  is  account  executive. 


a  • 


CHARLES  S.  ROEVER,  advertising  manager  of  Skyways,  to  national 
advertising  staff  of  The  Journal  of  Commerce,  N.  Y. 

WILLIAM  E.  GEIDT,  advertising  manager  of  Inland  Steel  Co.,  elected 
president  of  Chicago  Industrial  Advertisers  Assn.,  local  chapter  of  NIAA. 
Other  officers:  RAYMOND  P.  WIGGERS,  first  vice  president;  CHARLES 
O.  PUFFER,  second  vice  president;  WILLIAM  W.  BROWN,  third  vice 
president,  and  RICHARD  C.  CHRISTIAN,  secretary-treasurer. 

BRUCE  WATSON,  assistant  director,  promoted  to  manager  of  public 
relations  of  General  Foods  Corp.,  effective  today  (Monday). 


P&G#  Shwayder  Buy 

PROCTER  &  GAMBLE,  Cincin- 
nati, and  Shwayder  Bros.,  Denver, 
will  sponsor  a  television  version 
of  the  Welcome  Travelers  radio 
show  effective  Sept.  8  (3:30-4  p.m. 
Mon.-Fri.)  on  NBC-TV.  P&G  has 
sponsored  the  radio  version  since 
June  1947  and  will  sponsor  the 
second  quarter-hour  of  the  tele- 
casts Mon.-Thurs.  Second  quarter- 
hour  on  Friday  will  be  sponsored 
by  Shwayder,  manufacturers  of 
Samsonite  luggage.  Dancer-Fitz- 
gerald-Sample, New  York,  is  agen- 
cy for  P&G,  while  Grey  Adv.,  also 
New  York,  services  the  Shwayder 
account. 


LEGION  POLL 


Radio-TV  Winners  Named 

WINNERS  of  the  American  Legion 
Auxiliary's  poll  to  select  outstand- 
ing radio  and  television  programs 
of  1952  were  announced  Wednes- 
day during  the  Legion's  convention 
in  New  York. 

In  radio,  winners  were  listed  as 
Arthur  Godfrey's  Talent  Scouts 
(CBS  Radio),  Dr.  Christian  (CBS- 
Radio),  and  Cavalcade  of  America 
(NBC  radio).  Television  program 
winners  were  Arthur  Godfrey's 
Talent  Scouts,  I  Love  Lucy  and 
Strike  it  Rich,  all  on  CBS-TV. 


KXO 


EL  CENTRO 
CALIF. 


CAN!  and 

DOES! 

Call  PAUL  H.  RAYMER  CO.,  National  Representatives 


LOBBYING  DATA 

House  Clerk  Reports 

LOBBYING  activities  for  the  sec- 
ond quarter  of  1952  by  the  follow- 
ing persons  and  firms  of  interest 
to  the  broadcasting  industry  have 
been  reported  by  the  clerk  of  the 
House  and  the  secretary  of  the 
Senate: 

Arnold,  Fortas  &  Porter  (Paul  A. 
Porter  is  a  former  FCC  chairman) — 
Representing  ARO  Inc.,  Tullahoma, 
Tenn.,  spent  $389.12  for  quarter. 

Clear  Channel  Broadcasting  Serv- 
ice—Spent  $524.02  for  quarter,  $1,- 

202.63  for  half  year.  Ward  L.  Quaal, 
director  (now  resigned),  reported 
spending    $503.62    for    quarter,  $1,- 

061.64  for  half  year. 

Earl  H.  Gammons,  CBS  Washing- 
ton vice  president — Spent  $202  for 
quarter  and  half  year. 

General  Electric  Co.  —  Spent  $3,- 
315.90  for  quarter  and  half  year. 

NARTB — Harold  E.  Fellows,  presi- 
dent; Ralph  W.  Hardy,  government 
relations  director;  Vincent  T.  Wasi- 
lewski  and  Abiah  A.  (Ted)  Church, 
attorneys,  reported  activities,  no  ex- 
penditures, on  legislation  affecting 
broadcasting. 

Pierson  &  Ball  (Washington  at- 
torneys who  represent  a  number  of 
radio  -  TV  clients)  —  Representing 
Bridgeport  Brass  Co.,  Bridgeport, 
Conn.,  and  Radio-Television  Manu- 
facturers Assn.,  Washington,  D.  C, 
on  excess  profits  and  excise  tax  bills. 

RTMA  (Glen  McDaniel,  president, 
resignation  effective  Oct.  1) — Spent 
$2,183.76  for  quarter,  $5,754.69  for 
half  year. 

Francis  M.  (Scoop)  Russell  (NBC 
Washington  vice  president) — Spent 
$22.30  for  quarter,  $461.55  for  half 
year. 

George  Y.  Wheeler  (NBC  Wash- 
ington Office) — Spent  $30  for  quarter, 
$43.50  for  half  year. 

Wheeler  &  Wheeler  (Washington 
attorneys  who  represented  RTMA  be- 
fore FCC  in  color  hearings  and  also 
represent  a  number  of  radio-TV 
clients) — Representing  Contract  Car- 
rier Conference,  spent  $12.75  for 
quarter,  $24.45  for  half  year. 

Edward  K.  Wheeler  (Wheeler  & 
Wheeler,  see  above) — Representing 
Shore  Line  Oil  Co.  and  Caw  Co.,  Las 
Vegas,  Nev.,  spent  $4.25  for  quarter, 
$7.50  for  half  year. 

Wilkinson,  Boyden  &  Cragun 
(Washington  attorneys  who  represent 
a  number  of  radio-TV  clients) — Rep- 
resenting a  number  of  Indian  tribes 
in  Utah,  California  and  Wisconsin, 
spent  $55.60  for  quarter,  $144.73  for 
half  year. 

The  following  registrations  indi- 
cated new  representations: 

Arnold,  Fortas  &  Porter — Federal 
Republic  of  West  Germany. 

Glen  A.  Wilkinson  (Wilkinson,  Boy- 
den &  Cragun) — Textile  Broadcasting 
Co.  (WMRC)  Greenville,  S.  C,  op- 
posing newspaper  anti-discrimination 
clause  of  House  version  of  S-658,  Mc- 
Farland  Bill.  This  was  dropped  in 
the  conference  report  and  is  not  con- 
tained in  Public  Law  554. 


Steetle  To  Speak 

RALPH  W.  STEETLE,  executive 
director,  Joint  Committee  on  Edu- 
cational Television,  will  address 
the  opening  fall  meeting  of  the 
National  Capital  Forge  of  the 
American  Public  Relations  Assn. 
Sept.  8  at  Washington's  Hotel 
Lafayette. 


MILLER  TO  SPEAK 

On  'Citizenship  Day' 

JUSTIN  MILLER,  NARTB  board 
chairman  and  general  counsel,  will 
deliver  a  keynote  address  at  the 
first  official  observance  of  "Citizen- 
ship Day,"  scheduled  in  Washing- 
ton, D.  C,  Sept.  17  at  the  opening 
of  the  Seventh  Annual  Conference 
on  Citizenship. 

Judge  Miller  will  be  on  the  same 
platform  with  President  Truman, 
who  is  slated  to  speak  the  opening 
day.  The  NARTB  board  chairman's 
address  is  on  "The  Constitution 
and  the  Citizen,"  according  to 
Atty.  Gen.  McGranery  who  an- 
nounced the  conference  Aug.  24. 

Conference,  co-sponsored  by  the 
Justice  Dept.  and  the  National 
Education  Assn.,  will  be  held  at 
the  Statler  Hotel  Sept.  17-19.  More 
than  a  thousand  people  represent- 
ing some  800  public  and  private 
organizations  are  expected. 


WWIN  PLANS 

Return  to  Music  'Classics' 

WWIN-AM-FM  Baltimore  will  re- 
turn to  "good  music"  program- 
ming Sept.  15,  Lenore  Feldman, 
manager,  announced  last  week. 

Miss  Feldman  said  the  shift  is 
being  made  because,  "Broadcasters 
and  advertisers,  who  tend  to  under- 
estimate the  potentialities  of  FM 
radio  as  a  much  needed  service  for 
the  unexplored  audience  of  good 
music  listeners,  might  heed  the  re- 
cent development  of  WWIN. 

"WWIN  began  its  broadcasting 
career  as  an  FM  station  with  a 
program  policy  of  good  music. 
When  the  station  was  granted  its 
AM  license,  the  classics  were  aban- 
doned, for  the  most  part,  in  favor 
of  a  balanced  schedule  with  greater 
mass  appeal. 

"But  ...  no  one  had  taken  into 
consideration  the  jilted  good  music 
listeners  who  had  regarded  WWIN- 
FM  as  an  'oasis  in  the  desert.'  Im- 
mediately and  with  determined  con- 
sistency, the  station  was  bom- 
barded with  letters  and  phone  calls 
requesting  a  return  to  fine  music. 

"Surveys  indicated  AM  listeners 
were  responsible  for  WWIN's  in- 
creasing popularity  and  advertis- 
ing success.  As  a  result,  it  was 
decided  to  resume  the  good  music 
beginning  Sept.  15.  At  that  time, 
WWIN-FM  will  emerge  as  a  16 
hour  a  day  operation.  WWIN-AM 
will  continue  its  present  broad- 
cast schedule." 


Guest  Star  Lineup 

SEPTEMBER  lineup  for  the  U.  S. 
Treasury's  Guest  Star  radio  show 
was  announced  last  week.  Stars  in- 
clude Margaret  Whiting  (Sept.  7), 
Gene  Lockhart  (Sept.  14),  Jack 
Smith  (Sept.  21)  and  Rhonda  Fle- 
ming (Sept.  28). 
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Our  Respects 

(Continued  from  page  48) 

antithesis  of  the  polished  greetings 
affected  around  Washington. 

Running  the  recent  NARTB  Dis- 
trict 8  meeting  less  than  a  fort- 
night ago,  Mr.  Pratt  displayed  the 
faculty  of  meeting  unusual  situa- 
tions as  though  they  were  quite 
normal  and  nothing  to  get  alarmed 
or  excited  about.  His  infectious 
smile  has  what  the  optical  scien- 
tists call  a  persistence  factor — it 
sticks  in  the  mind's  eye  after  con- 
tact. Generally  when  things  are 
^happening  he  is  the  most  relaxed 
person  on  the  premises. 

Stanley  Pratt  was  born  May  20, 
1914  at  Los  Angeles.  At  Fresno 
(Calif.)  High  School  he  met  Ann 
Osborn,  originally  of  Sault  Ste. 
Marie.  They  both  attended  Stan- 
ford U.  until  the  death  of  Mr. 
Pratt's  father  cut  short  his  college 
career.  His  early  business  forays 
soon  focused  on  radio  and  he  went 
to  work  at  KHSL  Chico,  Calif. 
When  his  business  affairs  had  sta- 
bilized in  1936  he  married  his 
school  sweetheart.  Ann  Osborn 
was  the  granddaughter  of  former 
Michigan  governor,  Chase  Osborn. 

Shortly  before  World  War  II  a 
group  of  Sault  Ste.  Marie  business- 
men started  WSOO,  with  Mr.  Pratt 
as  manager.  When  Michigan  Assn. 
of  Broadcasters  was  founded  five 
years  ago,  he  took  an  active  part 
in  its  affairs,  including  such  prob- 
lems as  political  libel  liability, 
sports  fees,  protection  of  news 
sources  and  sales  tax  exemption 
for  disc  libraries  and  equipment. 
Libraries  have  been  exempted  from 
tax  by  the  state  and  the  libel  law 
is  on  the  statute  books.  Mr.  Pratt 
was  elected  MAB  president  in  1950. 

Besides  managing  WSOO  he  is 
owner  and  operator  of  the  three- 
station  Northern  Network.  Last 
year  the  membership  of  NARTB 
District  8  elected  him  to  a  two- 
yea.r  term  as  district  director.  He 
took  office  last  spring. 

His  activities  include  a  promin- 
ent role  in  affairs  of  St.  James 
Episcopal  Church,  Sault  Ste.  Marie, 
and  he  recently  directed  a  fund- 
raising  campaign  to  finance  major 
improvements  in  the  church  struc- 
ture. The  Pratts  have  three  chil- 
dren, who  won't  have  much  chance 
to  see  their  daddy  until  the  Novem- 
ber elections  are  over. 


CONGRATULATING  iris  Anne  Fitch,  "Miss  Washington  of  1952,"  are  these 
station  representatives  from  John  Blair  &  Co.  (I  to  r):  Richard  Gerken,  Edward 
Whitley  and  William  Reed.  WWDC-AM-FM  Washington  has  sponsored  the 
beauty-talent  contest  for  the  past  12  years.  Miss  Fitch  will  represent  the 
nation's  capital  at  the  "Miss  America"  finals  [B*T,  Aug.  25]. 


KNOWN  AGENCY 

Takes  Wakefield  Accounts 

KNOLLIN  Adv.  Agency,  San 
Francisco,  has  negotiated  an  agree- 
ment involving  the  Carl  Wakefield 
Agency  and  will  service  all  Wake- 
field accounts  "desiring  to  partici- 
pate in  these  arrangements." 

When  Carl  Wakefield,  owner  of 
the  agency  bearing  his  name,  died 
July  27,  Knollin  signed  an  agree- 
ment with  his  widow,  special  ad- 
ministratrix, to  service  the  ac- 
counts. Agreement  was  announced 
jointly  by  James  C.  Knollin  and 
Mrs.  Carl  Wakefield. 

A  number  of  changes  were  re- 
vealed. Dallas  C.  Coors,  former 
vice  president,  and  Bernice  Rosen- 
thal, account  executive — b  o  t  h 
of  the  Wakefield  staff — will  join 
the  Knollin  agency.  The  Wakefield 
office  will  close  about  Sept.  15  and 
agency's  current  operations  will  be 
moved  to  Knollin  headquarters  at 
391  Sutter  St. 


THIS  RICH  MARKET 


Radio  delivers  MORE  sets-in-use  in  the  South 
Bend  market  than  before  TV !  .  .  .  Hooper  Ser- 
veys  for  Oct.-Nov.  1951  compared  with  Oct.- 
Nov.  1945  prove  it.  Morning  up  6.8,  afternoon 
up  8.0  and  evening  up  4.4.  Television  is  still 
insignificant  here  because  no  consistently  sat- 
isfactory TV  signal  reaches  South  Bend.  Don't 
sell  this  rich  market  short.  Wrap  it  up  with 
WSBT  radio. 


Spalding  Sponsors 

FOR  the  tenth  consecutive  year, 
the  A.  G.  Spalding  &  Bros.  Co. 
will  sponsor  the  National  Tennis 
Matches  directly  from  Forest  Hills, 
Long  Island,  N.  Y.,  over  a  coast- 
to-coast  custom-built  network.  The 
network  was  linked  together  by 
Stanley  G.  Boynton  &  Son,  Bir- 
mingham, Mich.,  for  Hanly,  Hicks 
&  Montgomery,  New  York,  the 
Spalding  agency.  Matches  take 
place  Sept.  6-7.  [B«T,  Aug.  25.] 


30  Years  on  the  Air 
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Mr.  Heiser 


ALBERT  HEISER 

WLEC  Pres.-Gen.  Mgr.  Dies 

ALBERT  ERNEST  HEISER,  48, 
pioneer  broadcaster  and  president- 
general  manager  of  WLEC  San- 
dusky, Ohio,  died 
Aug.  23  after  a 
long  illness.  Bur- 
ial was  at  nearby 
Mansfield. 

Mr.  Heiser 
helped  establish 
WLEC  and  was 
general  manager 
from  the  date  it 
went  on  the  air, 
Dec.  7,  1947.  He 
also  was  vice 
president  of  Lake  Erie  Broadcast- 
ing Co.,  operator  of  WLEC,  from 
1947  to  1950,  when  he  was  named 
president. 

Born  in  Camden,  N.  J.,  Mr.  Hei- 
ser was  associated  with  radio  nearly 
40  years.  Even  before  entering 
high  school  he  held  an  amateur  op- 
erator's license.  He  was  a  grad- 
uate of  Philadelphia  College  of  En- 
gineering. 

He  served  many  years  as  an  en- 
gineer with  RCA.  Later  he  man- 
aged WLVA  Lynchburg,  WBTM 
Danville  and  WSLS  Roanoke,  all  in 
Virginia.  He  left  Virginia  during 
World  War  II  for  the  Navy,  serv- 
ing as  lieutenant  commander  and 
for  several  years  was  resident  in- 
spector of  naval  material  in  Mans- 
field. He  was  a  board  member  of 
Ohio  Assn.  of  Broadcasters,  and 
belonged  to  the  Rotary  Club,  Amer- 
ican Legion,  AMVETS,  Sandusky 
Chamber  of  Commerce,  Plum  Brook 
County  Club  and  the  Sandusky 
Yacht  Club. 

A  strong  advocate  of  "local 
level"  broadcasting,  one  of  his  fa- 
vorite expressions  was:  "Radio  sta- 
tions should  live  for  a  community, 
not  off  of  it."  Survivors  include 
his  wife,  the  former  Kathryn 
Davidson  of  Mansfield,  and  a  son, 
Albert  E.  Heiser  Jr. 


Marvin  Welt 

FUNERAL  SERVICES  were  held 
Wednesday  in  Toledo  for  Marvin 
Welt,  70,  former  manager  of  the 
talent  division  at  WGN  Chicago, 
who  died  Aug.  23  in  Chicago. 


DIEHM  NAMED 

To  Special  Fete  Post 

VICTOR  C.  DIEHM,  WAZL  Ha- 
zelton,  Pa.,  has  been  named  by  Gov. 
John  S.  Fine  and  Secretary  of 
Commerce  Andrew  J.  Sordoni,  of 
Pennsylvania,  to  act  as  state  radio 
and  television  chairman  for  the 
1952  "Pennsylvania  Week"  cele- 
bration. He  served  as  chairman  in 
1951. 

Roger  Clipp,  WFIL  Philadelphia 
and  president  of  Pennsylvania 
Assn.  of  Broadcasters,  will  head 
the  Philadelphia  area.  Leonard 
Kapner,  WCAE  Pittsburgh, 
NARTB  District  3  director,  heads 
the  Pittsburgh  area.  Other  regional 
chairmen  are:  David  Baltimore, 
WSCR  Scranton;  Robert  Williams, 
WHLM  Bloomsburg;  William 
Thomas,  WCPA  Clearfield;  David 
Potter,  WNAE  Warren;  Thomas 
Cassel,  WD  AD  Indiana;  Thomas 
Metzger,  WMRF  Lewistown;  A. 
K.  Redmond,  WHP  Harrisburg; 
Frank  Altdoeffer,  WLAN  Lancas- 
ter. 

The  district  chairmen  named  the 
following  county  chairmen: 

Charles  Kinny,  WIKK  Erie;  Kenneth 
Rennekamp,  WLRZ  Oil  City;  Robert 
Trace,  WMGW  Meadville;  LeRoy 
Schneck,  WNAE  Warren;  Art  Graham, 
WKST  New  Castle;  John  Fahnline, 
WPIC  Sharon;  Tom  Martin,  WEEU 
Reading;  William  S.  Halpern,  WCOJ 
Coatesville;  James  Chambers,  WHOL 
Allentown;  William  Lynch,  WBUX 
Doylestown;  Herbert  Scott,  WPAZ 
Pottstown;  Arthur  McCracken,  WGPA 
Bethlehem;  Frank  Coslett,  WBRE 
Wilkes-Barre;  Barry  Sherman,  WSCR 
Scranton;  Elton  Hall,  WVPO  Strouds- 
burg;  Shaun  F.  Murphy,  WATS  Sayre; 
Ray  Calabrese,  WHLM  Bloomsburg; 
George  Podeyn,  WHJB  Greensburg; 
Charles  Petri,  WISL  Shamokin;  Jason 
Gray,  WCED  DuBois. 

C.  H.  Simpson,  WKBI  St.  Mary's; 
Harris  Lipez,  WBPZ  Lock  Haven; 
Milton  J.  Bergstsin,  WMAJ  State  Col- 
lege; Joe  Pelletier,  WACB  Kittanning; 
Philip  B.  Hirsch,  WBUT  Butler;  Thom- 
as B.  Price,  WBVP  Beaver  Falls;  Harry 
Burwell,  WMBS  Uniontown;  Boyd  Sie- 
gel,  WJPA  Washington;  Robert  R.  Nel- 
son, WARD  Johnstown;  William  E. 
Germann,  WHUN  Huntingdon;  John  S. 
Bocth,  WCHA  Chambersburg;  Jack 
S.iyder,  WFBG  Altoona;  Lynn  Bloom, 
WKVA  Lewistown;  T.  H.  Oppegard, 
WVSC  Somerset;  Murray  L.  Golds- 
borough,  WGET  Gettysburg;  Walter 
J.  Rothensies,  WSBA  York;  Ed  Smith, 
WCMB  Lemoyne;  Herb  Kendrick, 
WHGB  Harrisburg;  Philip  J.  Reilley, 
WLBR  Lebanon. 


the  comer  stone 
of  every 
advertising 
campaign 
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WANTS  DAYTIME 

And  WVOP  Gets  it,  Too 

MOST  daytime  stations  want  full 
time.  WVOP  Vidalia,  Ga. — an  un- 
limited 250  watter  on  1450  kc — 
bucked  that  trend.  It  sought  to 
change  to  a  daytime-only  station — 
on  970  kc  with  1  kw.  Past  fort- 
night, the  FCC  issued  a  final  deci- 
sion upholding  the  grant  proposed 
by  an  FCC  examiner  in  July. 

Commission  approval  was 
granted  when  the  station  showed 
it  would  serve  more  people  in  its 
area,  with  better  signals,  than  be- 
fore. According  to  its  engineering, 
it  could  serve  110,000  people  in 
the  daytime  on  970  kc  compared 
with  the  30,000  it  served  on  1450  kc. 

Nightt;me  service  would  be  lost 
to  between  3,000  and  5,000  people, 
it  was  admitted,  but  all  those  get 
service  from  big  city  clears — 
WHAS  Louisville,  WBT  Charlotte, 
WSM  Nashville,  WWL  New 
Orleans,  WLW  Cincinnati,  etc. — 
and  hardly  ever  listen  to  WVOP 
at  night. 

Some  37  local  citizens  testified  in 
favor  of  the  change  during  a  three- 
day  hearing  in  Vidalia  last  Decem- 
ber [B«T,  Dec.  10,  1951]. 

On  the  better  frequency  with 
higher  power,  WVOP  officials 
testified  they  could  render  greater 
service  to  towns  and  villages  not 
now  served  by  a  local  radio  sta- 
tion. 

Figures  submitted  by  station 
owners  indicated  present  expenses 
run  $3,327,  revenues  $3,625  per 
month,  while  proposed  expenses 
would  run  $3,883,  revenues  $4,640 
per  month. 

Counsel  for  WVOP  is  John  H. 
Midlen,  Washington. 
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HERMAN  E.  FAST 

WKRC  Gen.  Mgr.  Succumbs 

HERMAN  E.  FAST,  57,  general 
manager  of  WKRC  Cincinnati,  died 
Aug.  24  after  a  long  illness.  He 
had  been  with  the  Cincinnati  sta- 
tion nearly  two  decades. 

Before  joining  WKRC  Mr.  Fast 
had  been  with  Charles  W.  Brene- 
man  Co.,  General  Outdoor  Adv. 
Co.  and  his  own  advertising  firm, 
Fast  &  Carroll. 

Born  May  23,  1895  in  Cincinnati, 
he  received  his  education  there. 
During  World  War  I  he  served  in 
the  Signal  Corps  and  then  the  air 
force.  He  joined  WKRC  in  1935 
as  a  salesman,  becoming  sales  man- 
ager in  1939  and  station  manager 
in  1944. 

Surviving  are  a  sister,  Miss  Elsa 
Fast,  and  three  brothers,  Michael, 
Fred  and  Herbert  Fast. 


DEPT.  STORE  SALES 

Drop  Sharply  in  July 

DECLINE  in  the  Federal  Reserve 
System's  seasonal  index  of  de- 
partment store  sales  for  July  was 
the  greatest  monthly  drop  since 
March  1951 — partly  because  of 
radio-TV  political  convention  cover- 
age— FRS'  Board  of  Governors  re- 
ported Wednesday. 

Indices  are  based  on  daily  aver- 
age department  store  sales  dur- 
ing any  given  month  in  each  fed- 
eral reserve  district,  and  show  an 
adjusted  index  of  105%  for  July 
compared  to  111%  for  June  and 
105%  for  July  1951.  While  no 
percentage  was  given  for  March 
1951,  the  July  1952  index  was  re- 
ported considerably  lower. 

"Generally  high  temperatures 
during  July  had  a  depressing  ef- 
fect on  sales  and  the  extensive 
radio  and  television  coverage  of 
the  political  conventions  was  also 
a  contributing  factor,"  the  board 
explained. 


roy  Mclaughlin 

ABC  Executive  Dies 

ROY  W.  McLAUGHLIN,  57,  man- 
ager of  national  spot  sales  of 
ABC's  Central  Div.,  died  last  Mon- 
day in  his  Chicago  home  after  a 
long  illness.  Fu- 
n  e  r  a  1  services 
were  held 
Wednesday  in 
Chicago. 

Mr.  McLaugh- 
lin, noted  among 
midwest  broad- 
casters and  agen- 
cy people  for  his 
sprightly  wit  and 
Mr.  McLaughlin  abilities  as  a 
master  of  cere- 
monies, entered  broadcasting  in 
1943  with  the  Blue  Network  (now 
ABC)  as  a  spot  salesman  in  Chi- 
cago. The  following  year  he  was 
named  manager  of  the  spot  sales 
department  there. 

He  later  worked  as  station  man- 
ager of  WENR,  the  network's  AM 
outlet  in  Chicago,  and  in  Septem- 
ber 1948  became  manager  of 
WENR-TV  at  the  time  it  took  the 
air.  In  April  1951  he  was  named 
manager  of  national  spot  sales. 

Mr.  McLaughlin  spent  many 
years  in  newspaper  work  before 
entering  radio,  serving  both  as  an 
editorial  and  advertising  executive 
for  the  Hearst  papers  and  the 
Chicago  Herald- American.  Born  in 
Chicago,  he  was  graduated  from 
Lake  View  High  School  there. 

He  held  several  offices  in  the 
Chicago  Television  Council  and  the 
Chicago  Radio  Management  Club, 
serving  as  president  of  each  during 
his  work  with  the  groups.  He  is 
survived   by   his    wife,  Kathryn. 
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among  mens  wear  advertisers... 

WHO  WEARS 
THE  PANTS? 

The  showman  does  ...  by  displaying  his  styles  in  eye- 
catching fashion. 

Menswear  advertisers  use  this  showmanship  efficiently  on 
Spot  TV. 

New  style  ideas,  displayed  on  Spot  TV,  produce  direct 
retailer  support.  And  profitable  sales. 

Boost  your  brand's  sales,  too.  In  markets  that  fit  your  dis-  WSB-TV  Atlanta 

tribution,  at  a  cost  that  fits  sales  potentials  and  your  budget.  WBAL-TV  Baltimore 

Tie-in  now  with  Spot  TV's  extra  showmanship  on  these  WFAA-TV   , . . .  Dallas 

eleven  leading  TV  stations.  KPRC-TV  Houston 

KHJ-TV  Los  Angeles 

KSTP-TV  .  .  .M'pTs-St.  Paul 

WSM-TV  Nashville 

WTAR-TV  Norfolk 

KPHO-TV   Phoenix 

WOAI-TV  San  Antonio 

KOTV  Tulsa 

REPRESENTED  BY 

EDWARD  PETRY  &  CO.,  INC. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO  •  DALLAS 


SeaView  Ventilated  Awning  Shutters,  Inc. 


/4t  t&e  tale*  te&utU  frtoduced  WW  J,  (fyasutel  4. 


QUOTE 


"Your  station  deserves  credit  for  achieving  immediate  results."* 

"The  number  of  leads  received  the  day  following  our 
telecast  is  always  double  the  number  received  from  our  ads  in 
other  media."* 

"Our  outstanding  results  from  WTVJt  compared  to  daily  news- 
papers, is  such  that  we  hesitate  to  quote  true  figures."* 

SEE  YOUR  FREE  &  PETERS  COLONEL  TODAY 
FOR  THE  AMAZING  FACTS  ABOUT  WTVj! 


*  SPONSORS  NAMES  ON  REQUEST 
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ADDITIONAL  STATION  GRANTS 


By  LARRY  CHRISTOPHER 

THREE  MORE  new  station  grants 
— two  commercial  and  one  educa- 
tional— were  issued  by  FCC  last 
week,  bringing  total  post-thaw 
grants  to  date  to  35  commercial 
and  8  noncommercial  educational 
authorizations. 

The  Commission  last  week  also 
notified  20  additional  applicants 
that  their  bids  are  mutually  exclu- 
sive with  those  of  others,  hence 
comparative  hearing  will  be  re- 
quired. This  brings  to  132  the 
total  number  of  applicants  desig- 
nated or  notified  for  hearing. 

The  construction  permits  for  new 
stations  were  issued  to: 

Peoria,  III. — West  Central  Broad- 
casting Co.  (WEEK),  UHF  Channel 
43,  effective  radiated  power  175  kw 
isual  and  88  kw  aural,  antenna 
eight  above  average  terrain  550  ft. 

South  Bend,  Ind.  —  South  Bend 
Tribune  (WSBT),  UHF  Channel  34, 
ERP  170  kw  visual  and  88  kw  aural, 
antenna  540  ft. 

Los  Angeles — U.  of  Southern  Cali- 
fornia, Allen  Hancock  Fonndation, 
UHF  Channel  *28  (reserved),  ERP 
46  kw  visual  and  26  kw  aural,  antenna 
2,910  ft. 

Applicants  notified  respecting 
comparative  hearings  included: 

South  Bend,  Ind.  (Group  A-2,  No. 
23) — South  Bend  Telecasting  Corp. 
and  South  Bend  Broadcasting  Corp. 
(WHOT),  both  seeking  UHF  Channel 
46,  are  being  notified  comparative 
hearing  is  necessary. 

Baton  Rouge,  La.  (Group  A-2,  No. 
19)— Tom  Potter  and  Capital  Tele- 
vision and  Broadcasting  Co.,  both 
seeking  UHF  Channel  40,  notified  re 
hearing. 

Montgomery,  Ala.  (Group  A-2,  No. 

26)  — Alabama  Television  Co.  and 
Montgomery  Broadcasting  Co. 
(WSFA),  both  seeking  VHF  Channel 
12,  notified  re  hearing.  Southern 
Enterprises  and  Southern  Broadcast- 
ing Co.  (WJJJ),  both  seeking  UHF 
Channel  32,  notified  re  hearing. 

Little  Rock,  Ark.  (Group  A-2,  No. 

27)  — Arkansas  Television  Co.  and 
Arkansas  Radio  and  Equipment  Co., 
both  seeking  VHF  Channel  4,  notified 
re  hearing.  Wrather,  Hill  &  Alvarez 
and  Arkansas  Broadcasting  Co. 
(KLRA),  both  seeking  VHF  Channel 
11,  notified  re  hearing. 

Corpus  Christi,  Tex.  (Group  A-2, 
No.  25)— Gulf  Coast  Broadcasting  Co. 
(KRIS)  and  Baptist  General  Conven- 
tion of  Texas,  both  seeking  VHF 
Channel  6,  notified  re  hearing. 
Superior  Television  Co.,  Corpus 
Christi  Television  Co.  and  KEYS-TV 
Inc.  (KEYS),  all  three  seeking  VHF 


Channel  10,  notified  re  hearing. 
Coastal  Bend  Television  Co.  and  H.  L. 
Hunt,  both  seeking  UHF  Channel  22, 
notified  re  hearing. 

Evansville,  Ind.  (Group  A-2,  No. 
17)—  WFBM  Inc.  (WFBM),  applicant 
for  VHF  Channel  7,  notified  it  is 
mutually  exclusive  with  bids  of 
Evansville  Television  Inc.,  On  the  Air 
Inc.  (WGBF)  and  South  Central 
Broadcasting  Corp.  (WIKY),  hence 
comparative  hearing  is  required. 

Robert  H.  Swintz,  general  man- 
ager of  CBS  affiliate  WSBT  South 
Bend,  reported  all  TV  equipment 
was  ordered  months  ago  and  has 
"high  priority."  He  stated  the 
newly  granted  TV  outlet  is  ex- 
pected to  commence  operation 
"within  the  year."  Mr.  Swintz  in- 
dicated the  tower  for  the  TV  an- 
tenna already  is  erected. 

Last  week's  actions  brings  tele- 


CAN  FCC  lawfully  exclude  from 
consideration  in  its  forthcoming 
TV  hearings  the  comparison  of 
populations — and  in  some  cases, 
areas — which  would  receive  serv- 
ice under  the  various  applicants' 
proposals? 

This  problem — which  involves 
basic  legal  reasoning  supporting 
the  final  allocation  plan  contained 
in  the  Sixth  Report  and  Order 
[B*T,  April  14] — emerged  as 
Washington  attorneys  and  Commis- 
sion counsel  exchanged  views  on 
Tuesday  at  the  pre-hearing  con- 
ference for  the  Portland,  Ore.,  com- 
parative hearings  and  recalled 
similar  problems  which  arose  a 
fortnight  ago  at  the  pre-hearing 
conference  for  the  Canton,  Ohio, 
case. 

The  Portland  and  Canton  cases 
have  been  scheduled  by  the  Com- 
mission to  commence  Oct.  1  in 
Washington,  as  have  the  hearings 
for  Waterbury,  Conn.,  and  Denver 
[B*T,  Aug.  25].  Pre-hearing  con- 
ference for  the  Waterbury  case  is 
scheduled  Wednesday. 

Another  legal  point '  which  has 
arisen  is  whether  or  not  certain 
of  the  hearings,  designated  before 
the  McFarland  Act  became  effec- 
tive, are  legally  constituted  under 
the  procedural  provisions  of  the 
new  law.  Some  attorneys  feel  the 
designations    for    hearing  should 


vision  processing  in  the  Group  A-2 
priority  list  down  to  Little  Rock 
(No.  27),  a  city  whose  population 
in  the  1950  census  was  just  above 
the  100,000  mark.  Next  on  the 
list  in  Lincoln,  Neb.,  under  100,000 
population,  where  two  pending  ap- 
plications are  unopposed,  KFOR 
for  VHF  Channel  10  and  Corn- 
husker  Radio  and  Television  Corp. 
for  VHF  Channel  12. 

Following  Lincoln  is  Jackson, 
Miss.  (No.  29),  where  the  only  un- 
contested application  pending  is 
that  of  Mississippi  Publishers  Corp. 
for  UHF  Channel  25.  WJDX  and 
WSLI  there  both  seek  VHF  Chan- 
nel 12  and  WRBC  and  WJQS  both 
seek  UHF  Channel  47. 

No.  30  on  the  A-2  list  is  Madi- 
son, Wis.,  where  Television  of  Wis- 
consin and  WKOW  both  seek  UHF 


be  set  aside  and  notices  that  hear- 
ings will  be  necessary,  allowing  30 
days  for  reply,  should  be  issued 
as  required  by  the  new  law. 

If  this  is  not  done,  they  contend, 
an  unsuccessful  applicant  later 
may  contest  the  proceeding  in  court 
and  overthrow  the  case,  thus  put- 
ting to  no  avail  the  long  time  and 
effort  spent  in  the  hearing.  Such 
a  ruling  also  might  set  a  precedent 
for  similar  cases,  they  note. 

Should  Be  Excluded 

FCC  counsel  indicated  generally 
that  comparative  consideration  of 
populations  served  should  be  ex- 
cluded from  the  TV  hearings  be- 
cause the  Commission's  rules  and 
standards  provide  no  method  for 
determining  specific  service  to  peo- 
ple and  the  final  allocation  con- 
tained in  the  Sixth  Report  took 
care  of  equitable  distribution  of 
channels  as  set  forth  by  Sec. 
307(b)  of  the  Communications 
Act. 

To  exclude  such  consideration, 
however,  constitutes  radical  de- 
parture from  the  long-established 
pattern  by  which  standard  broad- 
casting competitive  cases  have  been 
decided,  they  admit. 

Counsel  for  broadcasters  point 
out  that  the  same  situation  occurred 
in  the  AM  field  in  the  early  days 
and  now,  as  then,  data  on  popula- 


Channel  27  and  Bartell  Broadcast- 
ers and  WMFM  (FM)  both  seek 
Channel  33.  Both  WISC  and  WIBA 
have  filed  for  VHF  Channel  3. 
However,  there  is  pending  before 
the  Commission  petitions  to  change 
the  reservation  of  UHF  Channel 
21  to  the  sole  VHF  assignment, 
Channel  3,  which  would  leave  all 
three  UHF  assignments  available 
for  commercial  use. 

Although  the  Commission  for  the 
second  week  did  not  act  on  pend- 
ing applications  in  the  Group  B-l 
list,  it  has  proceeded  so  far  to  Ash- 
land, Ky.  (No.  26)  in  that  group, 
granting  UHF  Channel  59  there  to 
Polan  Industries  [B*T,  Aug.  18]. 

On  the  B-l  list  following  Ashland 
is  Massilon,  Ohio  (No.  27)  where 
the  sole  applicant  for  UHF  Channel 
( Continued  on  page  7U ) 


tions  and  areas  served  can  be  pre- 
sented through  the  testimony  of 
expert  witnesses    (consulting  en-  j 
gineers).    It  was  noted  that  the 
consulting  engineers  in  their  early 
AM  testimony  developed  the  meth- 
ods of  measurement  now  contained 
in  the  AM  rules  and  standards.  } 
Perhaps  the  same  would  take  place  I 
in  TV,  they  contend. 

Some  industry  attorneys  argue  ji 
the  exclusion  of  such  data  from  1 
the  hearings  is  merely  a  move  by  \ 
the  Commission  for  administrative  1 
convenience — to  keep  the  proceed-  I 
ings  free  of  highly  technical  and  I 
controversial  evidence. 

Others  point  out  that  once  FCC  t 
begins  to  consider  data  on  service  !i 
to  populations  and  areas,  includ-  j; 
ing  signal  shadow  effects  and  inter-  I 
ference,  the  way  will  be  opened  ij; 
eventually  to  break  down  the  fixed  t 
allocation  plan.   This  would  occur  | 
when  an  applicant  sought  to  waive  I 
the  plan  or  its  minimum  separa-  j 
tions  in  order  to  add  a  channel  to 
a  community  on  grounds  no  inter-  (j 
ference  (or  relatively  slight  harm) 
would  occur  to  other  established  II 
stations  and  a  large  number  of 
people  would  gain  a  new  service, 
it  was  explained. 

Another  possibility,  they  note, 
(Continued  on  page  70) 
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HEARING  PROBLEMS  ^ Are  c°"^ed 


COLOR  TV  CBS-Columbia  Joins  NTSC 


CBS,  which  won  the  bitter  color 
TV  fight  before  the  FCC  but  has 
been  unable  to  get  industry  coop- 
eration for  development  of  its  sys- 
tem, has  joined  the  industry-wide 
National  Television  Systems  Com- 
mittee which  is  working  on  develop- 
ment of  a  compatible  color  tech- 
nique along  the  lines  of  the  system 
of  CBS'  principal  rival,  RCA. 

Its  membership  is  through  its 
manufacturing  subsidiary,  CBS- 
Columbia   Inc..  however,   and  of- 


UTP  LIBRARY 

Distribution  Scheduled 

UNITED  Television  Programs 
shortly  will  distribute  a  musical 
film  library  it  considers  a  boon  to 
stations — old  and  new — that  have 
tight  budgets. 

The  films  run  from  2%  to  4 
minutes  and  employ  a  story  line 
in  presenting  Standard  and  hit 
tunes,  light  opera  selections  and 
variety  numbers.  Such  singers  as 
Connie  Boswell,  June  Valli  and  Bob 
Haymes  are  represented,  plus 
dancers,  comedy  singers  and  nov- 
elty artists. 

"The  important  thing  about  this 
library  is  that  it  combines  quality 
and  freshness  of  material  at  low 
price,"  said  Aaron  Beckwith,  UTP 
sales  manager.  "We  believe  it  will 
appeal  to  viewers  as  well  as  spon- 
sors and  provide  a  big  lift  to  new 
TV  stations  coming  on  the  air — 
both  UHF  and  VHF." 

Mr.  Beckwith  said  the  library 
could  be  used  by  a  station  to  pro- 
gram five  15-minute  or  half-hour 
programs  with  a  time  segment  al- 
lotted for  local  sponsorship.  UTP 
for  some  time  has  negotiated  for 
such  a  product  at  the  suggestion 
of  many  TV  stations,  Mr.  Beckwith 
explained.  He  believes  the  library, 
produced  by  Studio  Films,  Cleve- 
land, will  satisfy  all  requirements 
of  station  operators. 

Initial  distribution  will  include  a 
large  basic  library  with  monthly 
additions  providing  fresh  material 
and  new  talent,  Mr.  Beckwith  said. 


G1NSBURG  NAMED 

Succeeds  Brown  at  DuMont 

APPOINTMENT  of  Norman  S. 
Ginsburg,  stations  promotion  man- 
ager of  the  DuMont  Television  Net- 
work, as  advertising  and  program 
promotion  manager  for  the  net- 
work, was  announced  Wednesday 
by  Edward  Kletter,  DuMont's  di- 
rector of-  merchandising  and  bus- 
iness development.  Mr.  Ginsburg 
succeeds  Walter  Brown,  who  re- 
rently  joined  the  Broadcast  Adver- 
tising Bureau  staff. 

Before  joining  DuMont  in  Octo- 
ber 1950,  Mr.  Ginsburg  was  a  mem- 
ber of  MBS'  promotion  department 
for  three  years.  He  served  from 
1945  to  1947  with  the  public  rela- 
tions staff  of  Trans-World  Airlines 
Inc. 
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ficials  said,  "no  implications  what- 
ever" should  be  read  into  the  fact 
of  its  joining. 

They  pointed  out  that  CBS-Co- 
lumbia Inc.  has  for  a  long  time 
been  a  member  of  Radio-Television 
Mfrs.  Assn.,  through  whose  mem- 
bership the  NTSC  was  set  up. 

Dr.  W.  R.  G.  Baker  of  General 
Electric,  NTSC  chairman,  said 
CBS-Columbia  joined  several  weeks 
ago  and  is  represented  by  L.  M. 
Kay,  its  vice  president  in  charge 
of  engineering.  He  made  the  state- 
ment in  reviewing  progress  of  the 
committee  in  field  tests  on  the  so- 
called  "composite"  compatible  color 
TV  system. 

The  field  tests,  which  committee 
members  earlier  had  hoped  to  com- 
plete by  late  summer,  now  appear 
apt  to  continue  at  least  until  the 
first  of  the  year,  Dr.  Baker  said. 

After  they  are  completed,  it  is 
assumed  that  FCC  will  be  asked 
to  consider  the  system  for  com- 
mercial standardization. 

"The  whole  industry  is  working 
to  get  a  compatible  system,"  Dr. 
Baker  asserted.  "As  the  engineers 
develop  the  system,  the  industry 
tries  it  out  with  its  own  equip- 
ment under  normal  broadcasting 
conditions." 

Meanwhile  newspapers  accounts 
quoting  unnamed  authorities  in 
high  praises  of  pictures  being  pro- 


duced by  the  composite  system 
drew  comment  from  Dr.  Allen 
B.  DuMont,  of  DuMont  Labs,  in 
the  course  of  a  talk  on  TV  develop- 
ment at  the  convention  of  the  Assn. 
for  Education  in  Journalism,  held 
last  week  at  Columbia  U.  in  New 
York. 

He  said  he  did  "not  agree  alto- 
gether" with  the  "glowing  reports 


MOVIE-TV  WEDDING? 

Will  Help  Both— Halligan 

THERE  rapidly  is  developing  a 
"happy  shotgun  wedding"  between 
TV  and  the  movie  industry,  Wil- 
liam J.  Halligan  Sr.,  president  of 
the  Hallicrafters  Co.,  Chicago, 
manufacturer  of  radio  and  tele- 
vision receivers,  has  told  newsmen 
in  Los  Angeles. 

While  that  "wedding"  is  coming 
about  through  government  action 
in  seeking  to  eliminate  combina- 
tions in  restraint  of  trade,  he  be- 
lieves the  results  will  be  beneficial 
to  both  industries  and  to  the  public 
in  general. 

"Motion  pictures  are  rapidly  tak- 
ing an  important  role  in  television 
— and  in  fact  Hollywood  will  in 
time  become  the  TV  capital  of  the 
world,"  Mr.  Halligan  predicted. 
"The  big  film  producers  already 
have  decided  to  stop  fighting  TV 
and  have  indicated  that  they  will 
help  in  its  development,"  he  added. 


yesterday  about  color  television" — 
that  he  thought  the  color  pictures 
were  "pretty  good  but  not  good 
enough  yet,  not  as  clear  as  black- 
and-white." 

In  the  meantime,  an  official  of  the 
National  Production  Authority  re- 
ported that  no  applications  have 
been  received  from  manufacturers 
seeking  permission  to  produce 
colorcasting  equipment. 

NPA  eased  its  original  manu- 
facturing ban  some  months  ago, 
permitting  production  where  appli- 
cants can  meet  certain  require- 
ments— notably,  that  present  ma- 
terials be  used  and  that  technical 
manpower  not  be  diverted  from 
defense  work. 

In  another  color  development 
last  week,  WOR-TV  New  York  re- 
ported that  it  is  one  of  the  stations 
which  have  been  conducting  tests 
of  the  NTSC  system,  transmitting 
live  programs  originating  in  NBC's 
New  York  studios. 

J.  R.  Poppele,  vice  president  in 
charge  of  engineering  for  Mutual- 
WOR,  said  the  station  started  the 
tests  in  May,  is  conducting  them 
early  Saturday  mornings  for  an 
hour  or  more,  and  that  reception 
in  both  color  and  monochrome  is 
being  observed  by  NBC,  RCA,  and 
WOR-TV  engineers. 


NBC  PROMOTIONS 

Announced  in  Press  Dept. 

APPOINTMENT  of  Don  Bishop  as 
television  manager  of  NBC  press 
department  and  Auriel  Macfie  as 
magazine  editor  was  announced 
last    week  by 


Miss  Macfie  was  promoted  to  her 
new  post  from  that  of  assistant 
magazine  editor.  Both  will  report 
to  Mr.  Young. 

Joining  NBC's  press  department 
in  1947  as  a  staff  writer,  Mr. 
Bishop  was  named  magazine  edi- 
tor in  1949. 

Miss  Macfie  became  assistant 
magazine  editor  in  the  network's 
press  department  in  1949.  She  for- 
merly was  publicity  director  for 
United  Artists  Theatres  in  Los 
Angeles  and  a  publicity  director 
for  Robert  Holley  Adv.,  New  York. 


wave  and  broadcast  to  test  receivers. 
Regular  daily  performance  records 
were  kept. 

Invaluable  data  on  UHF  propa- 
gation, reception,  conversion  equip- 
ment and  color  TV  in  the  UHF 
band  have  been  collected,  Dr.  Jol- 
liffe  added.  Electronic  manufac- 
turers have  developed  and  tested 
equipment  at  the  station.  RCA 
has  made  its  data  available  to  the 
entire  industry. 


PORTLAND 


KPTV  (TV)  Buys  RCA 
Bridgeport  Station 


SALE  of  RCA's  experimental  UHF  TV  station,  KC2XAK  Bridgeport, 
Conn.,  to  Empire  Coil  Co.,  for  commercial  operation  in  Portland,  Ore., 
was  announced  Thursday  by  Dr.  C.  B.  Jolliffe,  RCA  vice  president  and 
technical  director. 

Empire  Coil  holds  a  CP  for  UHF  Channel  27.  Call  letters  of  the  Port- 
land station  will  be  KPTV  (TV). 


After  two  and  a  half  years  of 
operations  as  a  focal  point  of  re- 
search and  engineering  develop- 
ment in  the  UHF  band,  the  station 
has  successfully  completed  its  mis- 
sion, Dr.  Jolliffe  said. 

Receiving  numerous  requests 
from  broadcasters  for  the  equip- 
ment, RCA  decided  to  "place  it 
where  it  will  do  the  most  good  for 
the  most  people,"  he  stated.  "Port- 
land, Ore.,  is  the  largest  unserved 
TV  market  in  the  country." 

Dr  Jolliffe  said  Empire  already 
has  begun  construction  of  a  trans- 
mitter building  in  the  city-owned 
park,  Council  Crest,  and  that  RCA 
is  modifying  the  transmitter  for 
the  Portland  channel,  constructing 
a  new  antenna  and  making  other 
needed  changes. 

He  estimated  the  Portland  UHF 
station  would  be  on  the  air  no 
later  than  Thanksgiving  and  pos- 
sibly by  Election  Day.  Bridgeport 
operations  concluded  Aug.  23. 

Prototype  for  UHF  installations, 
KC2XAK  was  built  and  operated 
by  RCA  and  NBC  to  prove  prac- 
ticality of  the  higher  spectrum  for 
TV.  Research  and  development  in- 


volving an  expenditure  of  over  $3 
million  "has  been  a  vital  factor  in 
making  UHF  television  technically 
and  commercially  practicable  for 
home  use  throughout  the  nation," 
Dr.  Jolliffe  said.  "This  has  been 
recognized  by  the  FCC  in  its  as- 
signment of  these  frequencies  to 
commercial  broadcast  stations  in 
recent  months.  Further  refine- 
ment of  UHF  receiving  and  broad- 
casting equipment  will,  of  course, 
continue  in  RCA  and  NBC. 

First  concerted  research  in  UHF 
followed  FCC  hearings  in  1944, 
when  the  upper  band  was  set  aside 
for  exploration  since  little  was 
known  about  behavior  of  470-890 
mc  transmissions.  RCA  tests  in 
1946  followed  by  a  1948  field  test 
in  Washington  proved  UHF  broad- 
casts could  be  of  technical  quality 
equal  to  VHF,  according  to  Dr. 
Jolliffe. 

The  Bridgeport  area  was  selected 
for  extensive  UHF  tests,  with 
KC2XAK  taking  the  air  Dec.  29, 
1949.  Government  officials  and 
leading  scientists  have  watched  the 
experiments  as  WNBT  New  York 
signals  were  picked  up  by  micro- 
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Tinkling  Register 

WHIZ-TV  Zanesville,  Ohio, 
hopes  to  start  Channel  50  op- 
eration by  the  end  of  the 
year,  but  its  cash  register 
already  is  tinkling.  With 
cameras  already  bought,  the 
station  is  staging  an  exhibit 
at  eight  county  fairs  in  its 
territory.  Exhibit  is  shown 
in  a  large  tent  and  is  attract- 
ing big  crowds.  And  what 
makes  the  cash  register  tin- 
kle? It's  done  like  this:  TV 
set  dealers  in  each  area  are 
sold  participation  rights  to 
show  their  wares  in  the  tent. 


WOW-TV  PASSES 

Third  Birthday  Milestone 

WOW-TV  Omaha  last  Friday 
marked  its  third  birthday,  claiming 
well  over  100  telecast  hours  per 
week  with  a  fifth  of  that  devoted 
to  locally-produced  studio  pro- 
grams. 

WOW-TV  is  licensed  to  Radio 
Station  WOW  Inc.  and  operates  on 
Channel  6  (82-88  mc)  with  9  kw 
aural,  17.2  kw  visual.  It  is  affiliated 
with  NBC  and  DuMont  television 
networks. 

Tracing  its  history,  WOW-TV 
noted  there  were  only  3,000  TV 
receivers  in  the  area  when  it  began 
operation  Aug.  29,  1949,  five  years 
after  it  applied  for  a  TV  license. 
Today,  it  observed,  there  are  more 
than  136,000  sets  in  Omaha.  The 
station  started  with  a  daily  eight- 
hour  schedule,  and  now  programs 
more  than  twice  that  figure. 


'VICTORY  AT  SEA' 

NBC-TV  Will  Air  Series 

NBC-TV  has  presented  previews 
in  New  York  of  two  half-hours  of 
the  Victory  at  Sea  series,  film  doc- 
umentary of  the  battle  for  sea 
power  from  1939  to  the  present. 
The  series,  26  half-hour  films,  is 
set  for  broadcast  over  NBC-TV 
starting  in  late  September  or  early 
October,  with  the  time  available 
for  institutional  advertising. 

The  series  is  the  first  completed 
by  NBC's  new  film  division,  under 
Vice  President  Robert  W.  Sarnoff. 
Scripts  are  by  Richard  F.  Hanser 
and  Henry  Salomon,  also  serving 
as  producer.  Music  is  by  Richard 
Rodgers  and  the  score  by  Robert 
Russell  Bennett  of  the  NBC  Sym- 
phony Orchestra.  M.  Clay  Adams 
is  directing.  Film  editor  is  Isaac 
Kleinerman,  and  Capt.  Walter 
Karig  of  the  Navy  is  technical 
adviser. 


Adds  TV  Courses 

NATIONAL  Academy  of  Broad- 
casting, Washington,  D.  C,  is  to 
offer  basic  courses  in  television 
this  fall,  it  announced  last  week. 
Prerequisites  include  experience 
and  the  showing  of  talent  in  pro- 
fessional radio.  Most  of  the  classes 
will  be  held  at  the  school,  3338 
16th  St.  NW. 


AFRA-TVA  UNION 

Urged  at  N.  Y.  Convention 

RESOLUTIONS  by  the  American 
Federation  of  Radio  Artists 
(AFRA)  convention  in  New  York 
Aug.  21-23  urged  a  merger  with 
Television  Authority  (TVA),  im- 
proved member  wage  and  work 
conditions,  a  health  and  welfare 
plan  financed  by  employers  and  a 
conference  with  Screen  Actors 
Guild  (SAG)  in  a  TV  film  juris- 
diction dispute. 

The  convention  elected  Alan 
Bunce  of  New  York  president 
of  AFRA  for  two  years.  Other 
officers  chosen :  Vice  presidents  as 
indicated,  Frank  Nelson,  Los 
Angeles,  first;  Robert  Bruce,  Los 
Angeles,  second;  Janet  Baumhover, 
Portland,  Ore.,  third;  Travis  Jack- 
son, Chicago,  fourth;  Arwin 
Schweig,  Los  Angeles,  fifth.  Ed 
Maxwell,  Cleveland,  was  named 
recording  secretary,  and  Vicki 
Vola,  New  York,  treasurer. 

The  resolution  on  merger  with 
TVA  referred  to  long-standing 
negotiations  for  a  consolidation  by 
AFRA  and  TVA  with  the  four 
other  members  of  Assoc.  Actors  & 
Artistes  of  America  (4As)  — 
Actors  Equity,  Chorus  Equity, 
American  Guild  of  Variety  Artists, 
and  American  Guild  of  Musical 
Artists.  It  said  AFRA  had  sup- 
ported the  five-branch  merger  plan 
offered  by  UCLA-Cornell  U.  pro- 
fessors and  that  this  proposal  was 
rejected  by  AE  and  CE.  The  resolu- 
tion also  stated  that  an  AFRA- 
TVA  merger  long  had  been  con- 
templated and  approved  by  TVA 
if  the  larger  merger  plan  was  not 
accomplished. 

Merger  Desire  Cited 

The  resolution  said  that  "in  the 
absence  of  agreement  by  all  .  .  .  to 
the  five-branch  merger  plan  .  .  . 
we  .  .  .  desire  to  merge  with  TVA 
under  the  American  Federation  of 
Television  and  Radio  Artists 
(AFTRA)  constitution,  regardless 
of  the  failure  by  the  4-As'  inter- 
national board  to  take  action." 

TVA  will  hold  a  convention  in 
New  York  Sept.  26-28  and  is  ex- 
pected to  approve  the  merger  with 
AFRA. 

The  convention  approved  a  mo- 
tion for  a  flat  15%  increase  for 
actors  and  free-lance  announcers 
in  transcription  and  live  broad- 
casts for  network  stations.  It  also 
prescribed  a  flat  $150  a  week  salary 
for  network  staff  announcers  in 
New  York,  Los  Angeles,  San  Fran- 
cisco and  Chicago. 

A  resolution  to  establish  an  em- 
ployer-financed health  and  welfare 
plan  urged  delegates  to  seek  a 
settlement  covering  sickness,  death 
and  retirement.  Several  proposals 
were  offered  but  no  plan  adopted. 

AFRA  called  for  a  meeting  of 
member  unions  of  the  4-As  with 
SAG  to  settle  a  long-standing 
wrangle  over  television  film  juris- 
diction. The  dispute  centers  prin- 
cipally  between   SAG   and  TVA. 


O'n  the  Jotted  line  .  . 


JOEY  ADAMS  (c),  comedian,  signs  with  WAAM  (TV)  Baltimore  and  Leon 
Levi,  jewelry  firm,  for  weekly  Joey  Adams  Show.  Also  seated:  James  H.  Levi 
(I),  store  pres.,  and  Ken  Carter,  WAAM  gen.  mgr.    Standing  (I  to  r):  Ralph 
Krug,  Levi  gen.  merchandise  mgr.;  Bert  Claster,  show  producer. 


COMPLETING  contracts  for  Republic 
Van  &  Storage  Co.,  L.  A.,  sponsor. 
Battle  of  the  Southland  on  KTTV  (TV) 
Hollywood  beginning  Sept.  15  are 
(seated,  I  to  r)  Charles  Young,  KTTV 
acct.  exec,  S.  H.  Smith,  Republic 
v.  p.;  standing,  Al  Buffington,  Calif. 
Adv.;  Walter  Van  de  Kamp,  agency 
head;  Ed  Schiesel,  Republic  sis.  sup. 


WILLIAM  T.  LANE  (r),  gen.  mgr., 
WLTV  (TV)  Atlanta,  watches  Harry 
Crawford,  pres.,  Crawford  &  Porter 
Inc.,  agency  for  Kenrow  Inc.,  appli- 
ance distributing  firm,  sign  for  half- 
hovr  show,  Ewingbillies,  Mon.-Fri.  for 
52  weeks,  starting  Sept.  15.  Sale 
handbd  for  WLTV  by  Barney  Ochs, 
acct.  exec. 


BERN8E  GOLDBERG,  v.  p.-gsn.  mgr.. 
Oak  Lawn  Appliances  Co.,  Dallas, 
signs  contract  with  KRLD-TV  Dallas 
for  United  Television  Programs'  Movie 
Quick  Quiz,  Mon.-Fri.  Standing  (I  to 
r):  John  Rohrs,  UTP  midwestern  sis. 
mgr.;  Jack  Blake,  slsmn.,  William  A. 
Roberts,  asst.  gen.  mgr.,  KRLD-TV. 


J.  P.  OSBORN,  of  Cincinnati  Sales 
Assn.,  representing  Dairy  Milk  Co- 
operative Formers,  renews  Loco  the 
CSov/n  on  WCPO-TV  Cincinnati,  for 
25  weeks.  Standing  (I  to  r):  Pat 
CrafJo!i,  WCPO-TV  acct.  exec;  Harry 
La  Bmn,  WCPO-TV  mgr.,  and  "Loco," 
portrayed  by  Bob  Williams. 


ALEXANDER  STRONACH  Jr.  (c),  ABC-TV  v.  p.,  signs  pact  with  WSBA-TV 
York,  Pa.,  for  network's  first  UHF  affiliate  signing.  Also  seated  are  Louis 
Appell  Jr.  (I),  WSBA-TV  pres.,  and  Walter  Rothensies,  WSBA-TV  gen.  mgr. 
Standing  (I  to  r):  Richard  B.  Rawls,  TV  stations  dir.  for  ABC,  and  Matt 
Boylan,  ABC-TV  acct.  exec. 

|       Mil      I         l  I 
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COVERAGE  IN 
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Weed  Television 

In  New  England  —  Bertha  Bannan 
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television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  Aug.  22  through  Aug.  28. 
Grants  Since  April  14: 


Commercial 
Educational 


VHF 

9 
2 


UHF 

26 
6 


Total 
On  the  Air 

1  Includes  XELD-TV  Matamoros  (Mexico)-Brownsville. 

Applications  Since  April  14: 


Commercial 
Educational 


NEW  AMENDED  VHF 

467  313  461 

14  4 


11 
110  1 


UHF 

318 
10 


32 


TOTAL 

779  - 
14 


Total  481  313 

2  One  applicant  did  not  specify  channel. 


465 


328 


794  - 


NEW  STATION  GRANTS 

LOS  ANGELES,  Calif.— U.  of  South- 
ern California,  Allan  Hancock  Founda- 
tion. Granted  UHF  Ch.  *28  (554-660 
mc);  ERP  46  kw  visual,  26  kw  aural; 
antenna  height  above  average  terrain 
2.910  ft.,  above  ground  127  ft.  Engineer- 
ing conditions.  Estimated  construction 
cost  $150,000,  first  year  operating  cost 
$195,000.  Post  Office  address  36th  and 
University  Ave.,  Los  Angeles  7,  Calif. 
Studio  location  to  be  determined. 
Transmitter  location  atop  Mt.  Wilson. 
Geographic  coordinates  34°  13'  36"  N. 
Lat.,  118°  03'  59"  W.  Long.  Transmit- 
ter DuMont,  antenna  GE.  Legal  coun- 
sel Haley  &  Doty,  Washington.  Con- 
sulting engineer  George  P.  Adair, 
Washington.  Allan  Hancock,  D.  B.  A., 
is  chairman  of  board  of  trustees  of  U. 
of  Southern  California  and  president 
of  Allan  Hancock  Foundation  for  Sci- 
entific Research,  an  integral  part  of 
U.  S.  C. 

PEORIA,  111.— West  Central  Broad- 
casting Co.  (WEEK).  Granted  UHF  Ch. 
43  (664-650  mc);  ERP  175  kw  visual, 
88  kw  aural;  antenna  height  above 
average  terrain  550  ft.,  above  ground 
432  ft.  Engineering  conditions.  Esti- 
mated construction  cost  $518,587,  first 
year  operating  cost  $365,000,  revenue 
$390,000.  Post  Office  address  c/o  D.  A. 
McGee,  306  N.  Robinson,  Oklahoma 
City.  Studio  and  transmitter  location 
Springfield  Hill  Rd.,  Groveland  Town- 
ship, Tazewell  County.  Geographic  co- 
ordinates 40°  37'  48"  N.  Lat.,  89°  32'  57" 
W.  Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Pierson  &  Ball,  Wash- 
ington. Consulting  engineer  Mcintosh 
&  Inglis,  Washington.  Principals  in- 
clude Sen.  Robert  S.  Kerr  (D-Okla.) 
(50.61%),  president  and  29.7%  owner 
KRMG  Tulsa  and  in  oil  and  gas  pro- 
duction business;  Grayce  B.  Kerr 
(11.488%),  29.7%  owner  KRMG;  D.  A. 
McGee  (15.525%),  14.981%  owner  KRMG 
and  in  oil  and  gas  business;  T.  M.  Kerr 
(11.141%),  13.768%  owner  KRMG  and 
in  oil  and  gas  business;  Geraldine  H. 
Kerr  (3.235%);  Fred  Mueller  (5%), 
WEEK  general  manager,  and  C.  B. 
Akers  (3%),  5%  owner  KGLC  Miami, 
Okla.,  and  theatre  operator.  [For  ap- 
plication, see  TV  Applications,  B.T, 
July  14.] 

SOUTH    BEND,    Ind.  —  South  Bend 

Tribune  (WSBT).  Granted  UHF  Ch.  34 
590-596  mc);  ERP  170  kw  visual,  88 
kw  aural:  antenna  height  above  aver- 
age terrain  540  ft.,  above  ground  479 
ft.  Engineering  conditions.  Estimated 
construction  cost  $300,000,  first  year 
operating  cost  $473,120,  revenue  $437,- 
600.  Post  Office  address  225  West  Col- 
fax Ave.,  South  Bend  26,  Ind.  Studio 
location  225  W.  Colfax  Ave.  Transmitter 
location  West  side  of  Ironwood  Rd.  be- 
tween Jackson  and  Kern  Rds.  Geo- 
graphic coordinates  41°  37'  05.4"  N. 
Lat.,  86°  13'  09"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Hogan 
&  Hartson,  Washington.  Consulting 
engineer  Millard  M.  Garrison,  Wash- 
ington. Principals  include  President 
F.  A.  Miller  (52%%),  Vice  President 
Flora  D.  Miller  (7>/2%)  and  Secretary- 
Treasurer  Franklin  D.  Schurz.  [For 
application,  see  TV  Applications,  B.T, 
July  7.] 

HEARINGS 

FCC  on  August  28  notified  20  appli- 
cants for  TV  stations  that  their  appli- 


cations indicate  the  necessity  for  hear- 
ing. For  full  details,  see  story,  page  57. 
*    *  * 

Hearing  Examiner  Herbert  Sharfman 
notified  American  Republican  Inc.  and 
WATR  Inc.,  applicants  for  TV  stations 
in  Waterbury,  Conn.,  that  a  joint  pre- 
trial conference  will  be  held  in  Room 
2230,  New  Post  Office  Bldg.,  Washing- 
ton, D.  C,  at  10  a.m.,  Wednesday, 
Sept.  3. 

APPLICATIONS 

(Listed  by  States) 

t  Indicates  pre-thaw  application  re- 
filed  (amended). 

FRESNO,  Calif — J.  E.  O'Neill,  UHF 

Ch.  47  (668-674  mc);  ERP  236  kw  vis- 
ual, 118  kw  aural;  antenna  height 
above  average  terrain  1.938  ft.,  above 
ground  193  ft.  Estimated  construction 
cost  $460,000,  first  year  operating  cost 
$350,000,  revenue  $295,000.  Post  Office 
address  P.  O.  Box  1832,  Fresno,  Calif. 
Studio  location  on  south  side  of  Shaw 
Ave.  near  Cedar  Ave.  Transmitter  lo- 
cation at  Meadow  Lake,  4',2  mi.  west 
of  Pine  Ridge.  Geographic  coordinates 
37°  04'  44"  N.  Lat.,  119°  25'  47"  W.  Long. 
Transmitter,  antenna  and  studio  equip- 
ment RCA.  Legal  counsel  Joseph 
Brenner,  Beverly  Hills,  Calif.  Con- 
sulting engineer  Charles  Theodore, 
Los  Angeles,  Calif.  Sole  owner  of  appli- 
cant is  J.  E.  O'Neill,  farm  and  ranch 
owner  and  operator,  interested  in 
Fresno  market  and  California  cotton 
gins,  and  president  of  American  Auto- 
mobile Assn.  City  priority  status: 
Gr.  A-2,  No.  35. 

PENSACOLA,  Fla.— Southland  Tele- 
vision Inc.,  UHF  Ch.  15  (476-482  mc); 
ERP  20.3  kw- visual,  10.15  kw  aural; 
antenna  height  above  average  terrain 
313  ft.,  above  ground  353  ft.  Estimated 
construction  cost  $177,500,  first  year 
operating  cost  $120,000,  revenue  $120,- 
000  Post  Office  address  P.  O.  Box  30, 
Baton  Rouge,  La.  Studio  and  trans- 
mitter location  corner  of  Government 
and  Tarragona  Streets.  Geographic  co- 
ordinates 30°  24'  36"  N.  Lat.,  87°  12'  45" 
W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  McKenna  &  Wil- 
kinson, Washington.  Consulting  engi- 
neer George  A.  Gautney,  Washington. 
Charles  W.  Lamar  is  sole  owner  of 
applicant,  but  T.  E.  Gibbens  will  get 
25%  of  profits  from  station.  Mr.  Lamar 
is  partner  in  Lamar  Adv.  Co.,  Baton 
Rouge,  La.,  owns  KCIL  Houma,  La., 
and  minority  stockholder  in  WAFB 
Baton  Rouge  (stock  subscriber  con- 
t;ngent  on  grant  of  TV  application  for 
WAFB).  Mr.  Gibbens  is  vice  president, 
manager  and  minority  stockholder  in 
WAFB.  City  priority  status:  Gr.  A-2, 
No.  96. 


CALL  ASSIGNMENTS 

FCC  assigned  the  following 
call  letters  to  TV  station  per- 
mittees: 

WAFB-TV  Baton  Rouge,  La. 
(Modern  Bcstg.  Co.,  UHF  Ch. 
28),  WGBI-TV  Scranton,  Pa. 
(Scranton  Bcstrs.,  Inc.,  UHF  Ch 
22),  KCTV  (TV)  Austin,  Tex. 
(Capital  City  Television  Co.,  UHF 
Ch.  18),  and  KUHT  (TV)  Hous- 
ton, Tex.  (U.  of  Houston  and 
Houston  Independent  School  Dis- 
trict, UHF  Ch.  *8). 


t  PENSACOLA,  Fla.  —  WCOA  Inc. 
(WCOA),  VHF  CH.  3  (60-66  mc);  ERP 
51.6  kw  visual,  25.8  kw  aural;  antenna 
height  above  average  terrain  416  ft., 
above  ground  500  ft.  Estimated  con- 
struction cost  $390,778,  first  year  oper- 
ating cost  $220,000,  revenue  $208,000. 
Post  Office  address  P.  O.  Box  1660, 
Pensacola,  Fla.  Studio  and  transmitter 
location  118  East  Intendencia  St.  Geo- 
graphic coordinates  30°  24'  39"  N.  Lat 
87°  12'  46"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Dempsey 
&  Koplovitz,  Washington.  Consulting 
engineer  Mcintosh  &  Inglis,  Washing- 
ton. Principals  include  President  John 
H.  Perry  Jr.  (11.47%  owner  of  Perry 
Enterprises),  Secretary-Treasurer  E.  A. 
Kettel  and  John  H.  Perry  Sr.  (69.4% 
owner  of  Perry  Enterprises).  Sole 
owner  of  applicant  is  Pensacola  Bcstg. 
Co.;  sole  owner  of  Pensacola  Bcstg. 
Co.  is  News-Journal  Co.,  and  sole 
owner  of  News-Journal  is  Perry  Enter- 
prises. City  priority  status:  Gr.  A-2, 
No.  96. 

TWIN  FALLS,  Ida.— Southern  Idaho 
Bcstg.  &  Television  Co.  (KLIX),  VHF 

Ch.  11  (198-204  mc);  ERP  25  kw  visual. 
12.5  kw  aural;  antenna  height  above 
average  terrain  451  ft.,  above  ground 
100  ft.  Estimated  construction  cost 
$123,960,  first  year  operating  cost  $89,700 
700,  revenue  $118,000.  Post  Office  ad- 
dress Elizabeth  Blvd.  and  Eastland 
Drive,  Twin  Falls,  Idaho.  Studio  loca- 
tion 0.5  mi.  east  of  Twin  Falls  city 
limits  at  KLIX  (AM),  near  intersection 
of  Elizabeth  and  County  Roads.  Trans- 
mitter location  4.8  mi.  east  of  Jerome 
on  Flat  Top  Butte.  Geographic  coordi- 
nates 42°  44'  04"  N.  Lat.,  114°  24'  30"  W. 
Long.  Transmitter  composite,  antenna 
RCA.  Legal  counsel  John  H.  Midlen 
Washington.  Consulting  engineer  Grant 
R.  Wrathall,  Aptos,  Calif.  Principals 
include  President  Frank  C.  Carman 
(12.5%).  25%  owner  of  KUTA  Salt 
Lake  City,  Utah,  25%  owner  of  KGEM 
Boise.  Idaho,  12.5%  owner  of  KIFI 
Idaho  Falls  and  KWIK  Pocatello, 
Idaho,  and  16.75%  owner  of  KOPR 
Butte,  Mont.;  Vice  President  Frank  C. 
Mclntyre,  general  manager;  Treasurer 
James  M.  Brady,  president  and  general 
manager  of  KIFI  and  20%  owner  of 
J.  Robb  Brady  Trust  Co.,  which  is  50% 
owner  of  applicant:  David  G.  Smith 
(12.5%),  25%  owner  of  KUTA  and 
KGEM.  and  Grant  R.  Wrathall  (12.5%), 
25%  owner  of  KUTA  and  KGEM,  own- 
er of  KPOO  San  Francisco,  121/2% 
owner  of  KLIX.  KIFI  and  KWIK  and 
16.5%  owner  of  KOPR,  29.8%  owner  of 
KULE  Ephrata,  Wash.,  and  radio  and 
television  consulting  engineer,  Aptos, 
Calif.  J.  Robb  Brady  Trust  Co.  owns 
50%  of  applicant;  James  M.  Brady 
(see  above)  votes  stock  owned  bv  this 
company.  City  priority  status:  Gr.  A-2, 
No.  303. 

CHICAGO,  111.— WHFC  Inc.  (WHFC) 

(modification  of  application),  UHF  Ch. 
26  (542-548  mc);  ERP  222  kw  visual, 
111  kw  aural;  antenna  height  above 
average  terrain  564  ft.,  above  ground 
589  ft.  Estimated  construction  cost 
$353,000.  first  year  operating  cost  $230,- 
000,  revenue  $300,000.  Post  Office  ad- 
dress 3350  S.  Kedzie  Ave.,  Chicago  23, 
111.  Studio  location  to  be  determined. 
Transmitter  location  105  W.  Adams  St. 
Geographic  coordinates  41°  52'  45"  N. 
Lat.,  87°  37'  51"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Kirk- 
land,  Fleming.  Green,  Martin  &  Ellis, 
Washington.  Consulting  engieer  Gil- 
lett  &  Bergquist,  Washington.  [For  ear- 
lier application,  see  TV  Applications, 
B.T,  June  30].  City  priority  status: 
Gr.  B-2,  No.  27. 

MASON  CITY,  Iowa— Twin  States 
Television  Co.,  VHF  Ch.  3  (60-66  mc); 
ERP  24.7  kw  visual,  12.37  kw  aural;  an- 
tenna height  above  average  terrain  432 
ft.,  above  ground  500  ft.  Estimated  con- 
struction cost  $255,500,  first  year  oper- 
ating cost  $250,000,  revenue  $275,000. 
Post  Office  address  21%  South  Federal 
Ave.,  Mason  City,  Iowa.  Studio  loca- 
t;on  to  be  determined.  Transmitter  lo- 
cation about  3  mi.  east  of  Mason  City 
city  limits  on  U.  S.  18.  Geographic 
coordinates  43°  08'  52"  N.  Lat.,  93°  06' 
28"  W.  Long.  Transmitter  and  antenna 
GE.  Legal  counsel  Cohn  &  Marks, 
Washington.  Consulting  engineer  Wel- 
don  &  Carr,  Washington.  Principals 
include  President  Robert  M.  Carson 
(16%%),  president  and  35%  owner  of 
KSMN  Mason  City;  Vice  President  Ted 
Sloane  (16%%),  Des  Moines  attorney; 
Vice  President  W.  K.  Niemann  (16%%), 
president  and  21.4%  owner  of  General 
Pictures  Production  Inc.  (commercial 
sound  color  motion  pictures  for  edu- 
cational and  business  purposes  and 
film  processing),  Des  Moines;  Secre- 
tary Joseph  Z.  Marks  (16%%),  Des 
Moines  attorney;  Treasurer  Norman 
W.  Rice  (16%%),  vice  president  and  6% 
owner  of  KSMN,  and  Nathan  Levin- 
son  (16%%),  vice  president  and  50% 
owner  of  Mason  City  Foundry  &  Mfg. 

(Continued  on  page  71) 
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Someone's  in  the  kitchen  with  Skinner. . . 


AND  "someone"  is  a  TV  army  of  home-makers  who 
have  boosted  WPTZ's  program  "Let  Skinner  Do  It" 
to  a  7.8  ARB— the  highest  kitchen  show  rating  in 
Philadelphia. 

At  9  A.M.  every  weekday,  George  Skinner  sits  down  in 
his  TV  kitchen,  brews  himself  a  pot  of  coffee  and  makes 
like  a  next  door  neighbor.  He  tells  Mom  what's  new— in 
roses,  in  food  and  grocery  items,  in  headlines  or  human 
interest  happenings.  He  plays  music— a  "Memory  Tune," 
a  "Hymn  of  the  Day." 

Working  with  George  is  his  fabulous  "Mechanical 
Man,"  whose  merchandising  possibilities  have  fascinated 
advertisers  .  .  .  and  whose  shenanigans  have  helped  give 
Skinner  a  bigger  audience  every  week  day  than  Franklin 


Field's  on  the  day  of  the  annual  Penn-Cornell  football 
classic. 

Advertisers  of  home  products  can  buy  a  full  minute  of 
live  demonstration  on  this  program  for  only  $135  (one 
time  rate).  And  this  includes  commercials  by  Skinner— 
whose  persuasive  voice  you've  heard  time  and  again  on 
We  the  People,  Camel  Newsreel,  Today,  and  doing  the 
Fab  commercials  on  The  Big  Payoff,  Strike  It  Rich  and 
The  Comedy  Hour. 

As  for  results,  well  WPTZ,  Philadelphia's  food  station, 
has  a  happy  reputation  for  sales  surprises.  Phone  LOcust 
4-5500,  or  your  nearest  NBC  Spot  Sales  representative 
and  let's  talk  about  your  product  or  your  client.  You  may 
be  amazed,  too. 


PHILADELPHIA  WATCHES  WPTZ 
MORE  THAN  ANY  OTHER  TV  STATION* 

*Per  ARB  for  entire  year  1931. 


—  Philadelphia 


TV-AFFIIWTE 

1600  Architects  Building,  Philadelphia  3,  Pennsylvania 
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PAMTIVE  NETWORK  SHOWSHEET 


ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


MONDAY 

CBS           DuMONT  NBC 

ABC 

General 
Foods 
Capt. 
Video 

Up  To  Par 
L 

GM- 
Oldsmobile 
News  L 

P&G 
Those  Two 
L 

P&G 
Beulah 
F 

Chesterfieh 
Perry  Come 

Camel 
News 
Caravan  L 

Lever 
Lux 
Video 
Theatre 
L 

Pentagon 
Washington 

Winchell- 
Mahoney 
Show  L 
Crosley- 
Speidel 
alternating 

On  Trial 
L 

Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 

Johns 
Hopkins 
Science 
Review 

Firestone 
Voice  of 
Firestone 
L 

United— 
Or  Not? 

L 

I  Philip 
Morris 
I  Love  Lue> 
starts  9/15" 
F 

Guide 
Right 

Pearson 
Pharm. 
Lights  Out 
L 

TBA 

Gen.  Foods 
Instant 
Maxwell 
Coffee  L 
Gaines  Do; 
Food.  Life 
with  Luigi 
starts  9/22 

Adam  Hat 
Stores  Inc. 
Famous 
Fights 
with  Jininn 
Powers 

Johnson 

Wax 
alt.  with 
American 
Tobacco  Co 

Robert 
Montgomer; 
Presents 

Boxing 

from 
Eastern 
Parkway 

Westing- 
house 
Summer 
Theatre 
L 

Studio  One 
starts  9/22 

Co-op 
Who  Said 
That 
L 

Bayuk 
Cigar  Co. 
Ringside 
Interviews 
Ted  Husing 

Longines 
Chrono- 

scope 

TUESDAY 

CBS  DuMONT 


NBC 


ABC 


WEDN 

CBS 


6:00  n 


6:15 


6:30 


6:45 


7:15 


7:30 


7:45 


8:15 


8:30 


8:45 


9:15 


Production 
For  Freedon: 
F 


The 
American 
Scene 
F 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Everybody* 
Business 
F 


King's 
Crossroads 
F 


America  In 
View 
F 


Focus 
F 


Man  of 
the  Week 
L 


Alcoa 
See  It  Now 
L 


Wrigley 
Gene 
Autry 
Show 
F 


American 
Tobacco 
This  Is  Shov 
Business 
L 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


General 
Electric 
Informatioi 
Please  L 
Fred  Warinj 
9/28 


Bristol 
Myers 
Break 
the  Bank 
L 


The  Week 
in  Religion 


Georgetown 
U.  Forum 


Clorets 
Chlorophyll 

Gum 
Rocky  Kin; 
Detective 


Larus 
Bro.  Co 
Plainclothei 
Man 


Revere 
Meet  the 
Press 
L 


Gen  Foods 
Roy  Roger: 
F 


Kellogg 
Space 
Cadet  L 


P&G 
Red  Skelto: 
L 


Reynolds 
Metals 
Eddie 

Mayhoff 
F 


Curtain  Up 
F 


Colgate-P-I 
Comedy 
Hour 
L 


Out  of  the 
Fog 
F 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


Washday 
Theatre 
F 


On  Guard 
F 


Amer.  Cig. 
&  Cig.  Co. 
News  L 


Lever 
Pepsodent 
7:45-8  p.  m 
Shadow 
Wave 
Music  Hall 


8-9  pm 
(Co-op) 
Feature 
Film 


Schick 
Crime 
Syndicated 

(alt.)  L 
Carter  Prod 
City  Ib'Sptl 


Electric 
Auto- 
Lite 
Suspense 
L 


Block 
Drug 
Danger 
L 


Democratic 

National 
Committee 

9/2,  9/23, 
10/7,  10/2 


General 
Foods 
Capt. 
Video 


Power  of 
Women 
W.  Vivien 
Kellems 


Curtis 
Publishin, 
Co. 
Keep  Postec 


Wine  Corp 
of  America 


TBA 


Quick  on 
the  Draw 
with 
Bob  Dunn 


Meet  the 
Boss 


Kellogg 
Space 
Cadet  L 


Pepsi-Cola 
Short  Storie 
F 


Chevrolet 
Dinah  Shon 
L 


Camel 

News 
Caravan  L 


Bendix 
Swanson 
(alt.  wks.) 
The  Name' 
The  Same 
L 


Texas  Co. 
Milton  Berli 
L 


The 
Paul  Dixon 
Show 
L 


P&G 
Fireside 
Theatre 
F 


Bayuk 
Cigars 
Ellery 
Queen 
L 


Armstrong 
Circle 
Theatre 
L 


In  the  Time 
F 


P 

Lorillard 
Two  For 
The  Money 
F 


Considine 

Mutual 
of  Omaha 


Co-op 
Wrestling 
L 

(10  to 
Midnite) 


— ?mr- 

Oldsmobile 
News 


Chesterfield 
Perry  Come 


Pillsbury 
Toni  (alt.) 
Godfrey  & 
His  Friends 
L 


Liggett 
&  Myers 
Godfrey  & 
His  Friends 
L 


Colgate 
Strike 
It  Bich 
L 


R.  J. 
Reynolds 
The  Huntei 
L 

Man  Against 

Crime 
starts  10  1 


Pabst 
Sales  Co. 

Blue 
Ribbon 
Bouts 
L 


General 
Cigar 
Sports  Spoi. 
Lougiues 
Chrono- 


SDAY 


NBC 


ABC 


THURSDAY 

CBS  DuMONT 


NBC 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


ABC 


SATURDAY 
CBS     ,  DuMQNT 


3eneral 
Foods 
Capt. 
Video 


\Iidway 
,iilh  Don 
Russell 


•  Straw- 
illers  with 
•I  Wendell 


Up  To  Parr 
L 


P&G 
Those  Two 
L 


Camel 
News 
Caravan  L 


General 
Mills 
Lone 

Ranger 
F 


duPont 
Cavalcade 
of  America 
F 


mer.  Chicle 
Date  with 
Judy 
L 


GE 
I  Married 
Joan 
F 


Lorillard 
lhance  of 
Lifetime 
L 


Krafts 
Foods 
Television 
Theatre 
L 


Strength  For 
A  Free 
World 
F 


Do's  or 
Donl's 
F 


Hazel 
Bishop 
This  Is 
Your  Life 
L 


Amer.  Cig. 
&  Cig.  Co. 
News 


Lever 
Pepsodent 
7:45-8  p.m. 
Shadow 

Wave 
Music  Hall 


Carnation 
Burns  Allen 
(alt.)  L 
Goodrich 
10/6 


Blatz 
Brewing 
Amos  'n' 

Andy 
(alt.  wks.) 
F' 


Westing- 
house 
Pick  the 
Winner 


Lever 
Rinso 

Big 
Town 

F 


Philip 
Morris 
Racket 
Squad 
F 


Carter 
Toni 
(alt.) 
I've  Got 
A  Secret 
L 


General 
Foods 
Capt. 
Video 


Pepsi-Cola 
Short  Stories 
L 


Chevrolet 
)inah  Shore 
L 


Operation 
Information 


Tidewater 
Associated 

Oil 
Broadway 

to 

Hollywood 


Westing- 
house 
Pick  the 
Winner 


WhaCs  the 
Story  Waller 
Kiernan 


This  Is 
Music 


Author 
Meets  the 
Critics 


Kellogg 
Space 
Cadet  L 


Camel 
News 
Caravan  L 


General 
Mills 
Stu  Erwin 
F 


Chesterfield 
Perry  Como 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Our 
Neighbors 
to  the  North 
F 


Borden 
Treasury 
Men  In 
Action 
L 


)ncore  Play- 
house 
F 


Fatima 
Dragnet  F 
(alt.  wks.) 
Chesterfield 
Gangbusters 
F 


Ford 
Ford 
Theatre 
F 


Kreisler, 
Masland 
(alt.  sp.) 
Tales  of 
Tomorrow 


U.S. 
Tobacco 
Martin 
Kane 


ithyl  Corp. 
Ask  Me 
Another 
L 


GM- 

Oldsmobile 
News 


Gen.  Foods 
Maxwell 
House 
Coffee 
Mama 
L 


RTT 
Reynolds 
Pantomime 

Quiz 
My  Friend 
Irma  10/3 


Schlitz 
Schlitz 
Playhouse 
of  Stars 
L 


General 
Foods 
Sanka 
Footlight 

Theatre 


Police  Story 
L 

Colgate 
Mr  &  Mrs 
North 

st  10/3 


>immons  Co. 
It's  News 

To  Me 
(alt.  wks.) 
(St.  10/3) 


Longines 
Chrono- 

scope 


General 
Foods 
Capt. 
Video 


Up  To  Parr 
L 


Down  You 
Go 


RCA 

tennis  Day 


Twenty 
Questions 


Serutan  Co. 
Life  Begins 
at  Eighty 


Drug  Store 
TV  Prod. 
Cavalcade 
of  Stars 


psn — 

Those  Two 
L 


Saddle  Pal 
Club 
F 


Camel 
News 
Caravan  L 


Whiteman 
TV  Teen 
Club 
L 


Gulf  Oil 
We,  The 
People 
L 


American 
Cig&Cig 
Big  Story 

Li 


Feature 
Playhouse 
F 


Campbell 
Aldrich 
Family 
L 


Gillette 
Cavalcade 
of  Sports 
L 


!hesebrough 

Greatest 
Fights  F 


Stork  Club 


Sylvania 
Beat 
The 
Clock 
L 


(Co-op) 
Summer 
Cinema 
Feature 
Films 
5  p.  m.  thru 
10:30  p.m. 

8-9  p.  m. 
Schick  Inc 
Vmer.  Chicle 
Leeming 
&  Co. 
Jackie 
Gleason 
Show 
st  9/20 


Seally 
Mattress  Co 
Balance 
Your 
Budget 
st  10/18 


serutan  Co. 
Battle  of 
The  Ages 
(st.  9/6) 


Pet 
Shop 


Wiles  Labs. 
One  Man's 
Family 
L 


Co-op 

Wrestling 

from 
Chicago 

Jack 
Brickhouse 


Boyle- 
Midway 

Sports 
Showcase 


R-nnPM 


ML 


ML 


Mr. 
Wizard 


ill 


1M. 


7:45 


Pet  Milk 
Kellogg 
All  Star 
Revue 
L 


8:15 


:30 


:45 


9:1 


Your  Show 
of  Shows 

R.  J. 
Reynolds 
S.O.S. 
Benrus 
Griffin 
Prudential 
^ehn  &  Fink 
L 


9:15 


9:30 


9:45 


10:00 


10:15 


American 
Tobacco 

Your  Hit 
Parade 
L 


10:30 


10:45 


11:( 


11:151 


SUNDAY 


.US. 


Miller 

Brewing  Co 

Atlantic 
Refining  Co. 

Pro  Football 


}ats  Paw 
Rubber 
>>uiz  Kids 
lilt,  wks.) 
st.  9/14) 


.  Vhere  Do 
ou  Stand 


Imp  Unto 
i  My  Feet 


'hat  in  the 
World 


nilmONT 


Bohn  Alum. 
American 
Forum 
L 


M&L- 


Religious 

Hour 
Frontiers 
of  Faith 
L 


RCA 
(alt.  wks.) 
Kukla,  Fran 
Ollie 
L 


Hallmark 
fall  of  Fame 
L 


Quaker  Oats 
Zoo  Parade 
L 


Derby  Foods 
Sky  King 
Thtr.,  F 
(alt.  with) 
Recital 
Hall  L 


MONDAY  -  FRIDAY 
,  rmfiitnhiT 


Garry 
Moore 
Show 

(See 
footnote) 


P&G" 
Guiding 
Light  L 


■  (See 
Footnote) 


The  Big 
Payoff 
CPP 
(M-W-F) 


P&G 
Welcome 
Travelers 
L 


Kate  Smith 
L 


Jwkns.6Fallf 
L 


Gabby 
Hayes** 


Mars,  C-P-P 

Welch,  Klog. 
Int.  Shoe 

Bauer  &  Blk 
Standard 
Brands  L 

Howdy  Ddy 


SATURDAY 
XfiS  ,  DnMDNT 


Horse 
Racing 


M&L. 


Explanation:  Programs  in  italics,  sustaining: 
Time,  EDT.  L,  Live;  F,  film;  K,  kinescopic  re- 
cording; E,  Eastern  network;  M,  Midwestern;  NI, 
non- interconnected  stations. 

NBC— Mon.  thru  Fri.  "Today"  7-9  a.m.,  EDT  & 
CDT.  7:13-20  Wed.— Fla.  Citrus,  7:20-25  Wed.— 
Kenwill,  7:45-50  Mon.— Fla.  Citrus  Tu.-Wed.- 
Thurs.—  Riggio,  8:15-20  Wed— Mystic.  Tu.- 
Tliurs.— Fla.  Citrus,  Fri. — Doeskin,  8:20-25  Mon. 
— Pure-Pak.  Thurs. — "Time,"  Fri.— Fla.  Citru9 
8:45-50  Wed. — Jackson-Perkins,  8:45-55  Mon.— 
Knox. 

Mon.  thru  Fri.  "Kate  Smith":  4-4:15,  Mon.  thru 
Thurs.  P&G  4:45-5.  Mon.  Nestle— 4 :15-30, 
Tue.  Doeskin — 4:45-5.  Tues.  Johnson  &  John- 
son—4:30-45,  Wed.  Pillsbury— 4:45-5,  Wed. 
Gerber — 4:15-30,  Thur.  Penick  &  Ford— 4 :30-45. 
Thurs.  Minute  Maid — 4:45-5,  Thur.  Simoniz — 
4:00-15.  Fril  Knomark  4:15-45.  Fri.  Glidden — 
4:45-5,  Fri.  Toni. 

**  Quaker  Oats— Mon.  &  Fri. 

5:30-6  p.m.,  M-F,  Firms  listed  sponsor  Howdy 
Doody  in  15  min.  segments. 

1  Singer  Sewing  Machine  Co.  Four  Star  Play- 
house starts  9/15. 

CBS— 10:10-15— Star-Kist  Tuna. 
.10:15-30.  Mon. -Th.— Frigidaire  &  Owens-Corning. 

Alt.  Days. 
10:30-45,  M-Th.^Lever. 
10:45-11,   M-Th. — Pillsbury. 

11:30-12  n,  Tu.  &  Th..  Strike  It  Rich,  sus- 
taining. 

I  Double  or  Nothing.   St.  10/6. 
1:45-2  p.m.,   Wed. — Garry  Moore,  Best  Foods. 
2-15-30.   Tues. — GE. ;   2:15-30.   Fri.— Stokely-Van 

Camp.  2-2:15,  Th. — GE. 
2-2:30.  M-W-F— Campbell  Soup. 
2:45-3  p.m.,  Fri. — Green  Giant  Co.;  2:45-3  p.m., 

M-Th — Pillsbury;  3-3:15  p.m..  M-W-Th— Lever 

Bros.;  3-3:15  p.m.,  Tu-Fri— Kellogg;  2:45-3:15 

p.m. — House  Party. 


BROA 


and  T«l«vlsiOH 


ASTING 


Co-op 
Rootie 
Kazootie 
L 
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BALTIMORE 


is  a  National  Leader 


81%  SATURATION  of  Baltimore  Families 


Number  of  TV  Sets 


mm  i 


395,888  TV  SETS 
-324,993  TV  SETS 

 !  1-  222,186  TV  SETS 


87,676  TV  SETS 


22,020  TV  SETS 
1,600  TV  SETS 


Oct,  1,  1947     Oct.  1,  1948    Oct.  1,  1949     Oct.  1,  1950    Oct.  1,  1951     July  1,  1952 


and  WMAR-TV  X  LEADS  IN  BALTIMORE 


Five  batwings  on  the 
Channel  2  antenna  now 
provide  25,000  watts  of 
effective  radiated  power. 


In  Rating  after  Rating,  Month 
after  Month,  WMAR-TV  attracts 
More  Viewers  than  any  other 
Station  in  Baltimore. 

In  April  of  1952  WMAR-TV  scored  164  quarter-hour  firsts  to  a 
combined  total  of  169  for  the  other  two  Baltimore  stations. 

In  May  it  was  165  to  167. 

In  June,  168  to  152. 

When  July  rolled  around  with  the  Republican  National  Con- 
vention, WMAR-TV,  continuing  its  unchallenged  leadership,  drew 
an  average  rating  50%  higher  than  the  combined  average  for 
the  other  two  Baltimore  television  stations.* 

*Fi(ures  derived  from  April,  May  and  Jane  ARB  lor  periods  11  A.M.  to  11  P.M.; 
from  July  ARB  lor  Convention  periods. 


WMAR-TV 

SUNPAPERS  TELEVISION 
CHANNEL  2  *  BALTIMORE,  MD. 
Represented  by  THE  KATZ  AGENCY,  INC.  new  york  •  Detroit  •  Kansas  city  •  san  francisco 
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BROADCASTING    •  Telecasting 


MEDICAL  educational 
piograms  have  a  definite 
place  on  television  and  should  be 
expanded,  according  to  survey  re- 
sults announced  last  week  by 
NBC-TV. 
Three  surveys  were  conducted 
*by  the  American  Medical  Assn. 
and  Smith,  Kline  &  French  Labs., 
Philadelphia  pharmaceutical  firm 
which  sponsored  two  NBC  telecasts 
of  annual  AMA  proceedings  in 
Chicago  last  June.  Surveys  were 
based  on  the  telecasts,  which  in- 
cluded part  of  a  surgical  operation. 

One  survey  was  conducted  by 
telephone  among  143  Philadelphia 
doctors,  and  of  31  who  viewed  the 
first  program,  only  one  had  a  nega- 
tive comment.  In  the  second  sur- 
vey, doctors  were  questioned  in 
person  about  the  programs  and  of 
121  who  had  seen  at  least  one 
telecast,  116,  or  96%,  considered 
it  worthwhile. 

The  third  survey  consisted  of 
8,574  questionnaires  sent  to  doc- 
tors. Of  1,373  replies,  722  reported 
viewing  one  or  both  of  the  pro- 
grams; of  these,  94%  found  the 
programs  interesting;  74%  be- 
lieved the  programs  useful  to  doc- 
tors; 62  %  said  their  patients  com- 
mented on  the  program,  and  98% 
favored  repeat  telecasts  next  year. 

*      *  * 


Meek  TV  Studies 
Washington  Viewing 

WASHINGTONIANS  (D.C.)  with- 
out television  in  their  homes  see 
about  as  much  TV  as  those  owning 
receivers.  This  is  the  conclusion 
of  a  survey  recently  conducted 
there  by  Meek  Television,  which 
checked  viewing  habits  of  340  resi- 
dents. Set  owners  averaged  lG1^ 
hours  of  viewing  per  week,  com- 
pared with  an  average  of  12  hours 
for  non-set  owners.  High  and  low 
range  for  those  without  sets  were 
35  hours  and  3  hours,  with  time 
spent  in  a  friend's  home. 

Fifty-three  percent  of  the  340 
queried  did  not  own  sets,  but  said 
they  would  choose  a  set  primarily 
on  the  basis  of  a  clear  picture. 
Respondents  favored  Milton  Berle 
as  the  star  TV  attraction,  followed 
by  Arthur  Godfrey,  ball  games,  the 
fights,  movies,  news,  Footlight 
Theatre,  the  political  conventions 
and  Amos  V  Andy. 

First  Canadian 
'Teleratings'  Issued 

FIRST  "TELERATINGS"  report 
for  television-equipped  homes  in 
Canada  has  been  issued  by  Elliott- 


Suryey  Made  On 
Medical  Show  Value 

(Report  231 ) 


Haynes  Ltd.,  Toronto,  for  August. 
It  covers  TV  reception  in  the  To- 
ronto-Hamilton-Niagara area,  and 
shows  that  "virtually  all  TV  view- 
ing in  the  Toronto-Hamilton-Ni- 
agara area  is  directed  at  WBEN- 
TV  Buffalo.  WHAM-TV  Roches- 
ter accounts  for  somewhat  less  than 
1%  of  the  TV  homes." 

There  are  about  70,000  TV  homes 
in  the  area,  and  each  rating  point 
in  the  report  therefore  represents 
700  viewing  homes.  The  TV  sets- 
in-use  index  (from  7-10  p.m.,  Mon. 
thru  Sun.)  shows  26.7%,  as  com- 
pared to  23.6%  for  AM  radio  sets- 
in-use  in  Elliott-Haynes  national 
evening  program  ratings  for  July. 
Following  the  pattern  of  radio  lis- 
tening, TV  viewing  appears  high- 
est on  Monday  and  Wednesday 
evenings  (30.8%  and  30.5%  respec- 
tively), lowest  on  Saturday  and 
Sunday  evenings  (22.4%.  and  24.1% 
respectively).  This  may  be  due  to 
summer  week-end  vacationing. 

Highest  rating  in  current  report 
is  My  Little  Margie,  43.0%.,  fol- 
lowed by  Arthur  Godfrey,  39.2%/ 
The  Best  of  Groucho,  37.2%,  Cru- 
sade in  Europe,  37.1%,  and  Circle 
Theatre,  36.1%.  Thirty-one  pro- 
grams are  listed  in  the  report. 


Weekly  Television  Summary— 
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City 

Outlets  on  Air 

Sets  in  Area 

Albuquerque 

KOB-TV 

16,500 

Ames 

WOI-TV 

96,433 

Atlanta 

WAGA-TV,  WSB-TV,  WITV 

215,000 

Baltimore 

WAAM,  WBAL-TV,  WMAR-TV 

402,829 

Binghamton 

WNBF-TV 

85,000 

Birmingham 

WAFM-TV,  WBRC-TV 

114,000 

Bloomington 

WTTV 

160,000 

Boston 

WBZ-TV,  WNAC-TV 

920,928 

Buffalo 

WBEN-TV 

279,204 

Charlotte 

WBTV 

237,519 

Chicago 

WBKB,  WENR-TV,  WGN-TV,  WNBQ 

1,172,844 

Cincinnati 

WCPO-TV,  WKRC-TV,  WLWT 

361,000 

Cleveland 

WEWS,  WNBK,  WXEL 

637,684 

Columbus 

WBNS-TV.  WLWC,  WTVN 

237,000 

Dallas- 

Ft.  Worth 

KRID-TV,  WFAA-TV,  WBAP-TV 

182,073 

Davenport 

WOC-TV 

123,000 

Quad  Cities  Include  Davenport,  Moiine,  Rock  Ise.,  E.  Moiine 

Dayton 

WHIO-TV,  WLWD 

243,000 

Denver 

KFEL-TV 

21,735 

Detroit 

WJBK-TV,  WWJ-TV,  WXYZ-TV 

750,000 

Erie 

WICU 

165,100 

Ft.  Worth 

Dallas 

WBAP-TV,  KRLD-TV,  WFAA-TV 

182,073 

Grand  Rapids 

WOOD-TV 

223,961 

Greensboro 

WFMY-TV 

121,599 

Houston 

KPRC-TV 

169,675 

Huntington- 

98,137 

Charleston 

WSAZ-TV 

Indianapolis 

WFBM-TV 

251,000 

Jacksonville 

WMBR-TV 

62,000 

Johnstown 

WJAC-TV 

164,501 

Kalamazoo 

WKZO-TV 

223,992 

Kansas  City 

WDAF-TV 

218,045 

Lancaster 

WGAL-TV 

159,067 

Lansing 

WJIM-TV 

110,000 

Los  Angeles 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 

KTLA,  KNXT,  KTTV 

1,324,088 

City  Outlets  on  Air 

Louisville  WAVE-TV,  WHAS-TV 

Matamoros  (Mexico),  Browns- 


XELD-TV 
WMCT 
WTVJ 
WTMJ-TV 

KSTP-TV,  WCCO-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WBS-TV,  WJZ-TV, 
WOR-TV,  WPIX,  WATV 


WNBT 


ville,  Tex. 
Memphis 
Miami 
Milwaukee 
Minn.-St.  Paul 
Nashville 
New  Haven 
New  Orleans 
New  York- 
Newark 
Norfolk. 
Portsmouth- 
Newport  News  WTAR-TV 
Oklahoma  City  WKY-TV 
Omaha  KMTV,  WOW-TV 

Philadelphia        WCAU-TV,  WFIL-TV,  WPTZ 
Phoenix  KPHO-TV 
Pittsburgh  WDTV 
Providence  WJAR-TV 
Richmond  WTVR 
Rochester  WHAM-TV 
Rock  Island  WHBF-TV 

Quad  Cities  Include  Davenport,  Moiine,  Rock  Ise., 
Salt  Lake  City     KDYL-TV,  KSL-TV 
KEYl,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 


San  Antonio 
San  Diego 
San  Francisco 
Schenectady- 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica-Rome 
Washington 
Wilmington 


WRGB 

KING-TV 

KSD-TV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


Sets  in  Area 
179,820 

23,000 
140,536 
126,300 
346,085 
326,700 

75,658 
310,000 
108,676 

3,059,400 


125,800 
147,350 
136,329 
1,062,249 
67,400 
465,000 
224,000 
136,822 
151,000 
123,000 
Moiine 

81,754 
90,134 
147,250 
433,000 

219,400 
163,700 
413,000 
185,550 
191,000 
129,150 
75,000 
382,932 
113,414 


Total  Stations  on  Air  110* 

*  Includes  XELD-TV  Matamoros,  Mexico 


Total  Markets  on  Air  65* 


Estimated  Sets  in  Use:  18,232,804 


Note:  Totals  for  each  market  represent  estimated  sets  within  television  area.  Where  coverage  areas  overlap  set  counts  may  be 
r  duplicated.  Sources  of  set  estimates  are  based  on  data  from  dealers,  distributors,  TV  circulation  committees,  electric  companies 


Editor's 

partially    uupiicataa.  sources   or   sot    estimates   are    uu»a    on    aaia    Tram   ueaiers,   aisinoutors,    IV    circulation   committees,   electric  COmpanh 
and  manufacturers.    Since  many  are  compiled  monthly,  some  may  remain  unchanged  in  successive  summaries.    Total  sets  in  all  areas  are 
necessarily  approximate. 


YESTERDAY 
and 
TODAY 

in 

Central  Indiana 

WFBM-TV 


Yesterday  .... 

On  May  30,  1949  there 
were  2500  Sets  in  WFBM- 
TV's  coverage  area. 

Today  .... 
there  are 

251,000 

Sets  in  use 
in  WFBM-TV's 
coverage  area 

In  planning  your  TV  cov- 
erage remember  to  TAKE 
A  CLOSE  LOOK  at  the 
Central  Indiana  Market — 
COMPLETELY  COV- 
ERED by  WFBM-TV. 

Represented  nationally  by 
The  Katz  Agency  Inc. 

WFBM-TV 

Channel 

6 

"JIaaL  ail  3ndmncL 
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illillllli 


hook 


ONE-TWO 
does  the 
trick 


to  sell  Memphis 

you  need  Both 


WMC 


and 


—to  give  you  the  selling  punch 
in  this  two  billion  dollar  market 


owned  and  operated  by  the  Commercial  Appeal 
National  Representatives  -  The  Branham  Company 


CBC  BALKS 

Over  CBS,  NBC  TV  Programs 

CANADIAN  television  may  begin 
without  NBC  and  CBS  sponsored 
network  programs  because  of  a 
deadlock  over  payments  between 
these  networks  and  Canadian 
Broadcasting  Corp.,  according  to 
a  CBC  announcement  Thursday. 

However,  negotiations  between 
DuMont  and  ABC  are  going  satis- 
factorily, the  announcement  said. 
Involved  is  the  proportion  of  com- 
mercial revenue  to  come  from  Ca- 
nadian sponsors  for  American  net- 
work programs. 

Two  and  a  half  hours  we.ekly 
will  be  affected  when  CBC  begins 
programming  at  Toronto  on  Sept. 
8 — Goodyear  TV  Playhouse,  Robert 
Montgomery  Presents  (Johnson's 
Wax) ,  Studio  One  ( Westinghouse) , 
Aldrich  Family  (Campbell  Soup). 

The  CBC  commercial  rate  for 
TV  stations  at  Toronto  and  Mont- 
real includes  time  and  facilities 
to  attract  Canadian  talent.  CBC 
refused  to  break  the  rate  into  time 
and  facilities  segments  because  it 
feels  NBC's  and  CBS's  claim  for 
70%  of  the  affiliate  rate  is  too 
high,  it  was  reported. 

CBC  executives  state  unofficially 
they  have  offered  the  American 
networks  considerably  more  than 
the  usual  15%  commission  of  the 
combined  rate. 

Canadian  sponsors  of  American 
commercial  network  shows  have  no 
alternative  programs  arranged  for 
telecast  to  date.  It  was  reported 
they  hope  for  a  settlement  before 
Sept.  8  when  the  first  commercial 
program,  Studio  One,  is  scheduled. 


CANADIAN  SCALE 

Temporary  Pay  Rates  Set 

TEMPORARY  union  payrates  have 
been  established  at  Toronto  for  TV 
announcers  and  artists,  with  a  com- 
mittee of  two  unions  and  five  locals 
working  out  arrangements  which 
roughly  apply  a  scale  of  twice  ra- 
dio rates  for  work  on  TV.  Rates 
will  be  reviewed  in  February  when 
TV  has  had  some  months  of  opera- 
tion at  Toronto  through  CBLT. 
Minimum  pay  for  any  show  or  com- 
mercial of  any  length  is  $25. 

AFL  Musicians  Union  at  Toronto 
has  submitted  demands  to  Cana- 
dian Broadcasting  Corp.  for  first 
musicians  TV  contract  in  Canada, 
requiring  $2  over  the  present  AM 
$10  rate  for  half -hour  commercial 
programs,  and  combined  radio  and 
TV  rate  if  program  is  simulcast. 


Protests  Camera  Ban 

BARRING  of  TV  cameras  from 
hearings  of  the  Civil  Service  Board 
in  Miami,  Fla.,  has  been  protested 
by  National  Assn.  of  Radio  News 
Directors.  Jim  Bormann,  NARND 
president,  challenged  the  board's 
position  that  coverage  by  WTVJ 
(TV)  Miami  would  serve  no  use- 
ful purpose,  asking  the  board  to 
re-evaluate  its  responsibility  to 
the  people  and  open  its  doors  to 
all  bona  fide  news  media. 


NUPTIAL  MASS 

Telecast  at  WBZ-TV  Studio 

PERHAPS  the  first  Roman  Cath- 
olic Nuptial  mass  ever  to  be  cele- 
brated on  television,  with  an  altar 
built  right  in  a  TV  studio,  was 
telecast  by  WBZ-TV  Boston  Aug. 
24. 

The  occasion  was  the  inter-faith 
religious  series,  Our  Believing 
World,  which  has  been  initiated  in 
a  move  to  combat  religious  prej- 
udice. More  than  a  million  viewers 
in  the  New  England  area  watched 
the  telecast,  with  Archbishop  Rich- 
ard J.  Cushing  officiating  at  the 
mass. 

WBT-TV  erected  an  altar  in  its 
studio  to  accommodate  wedding 
guests  there  and  in  adjoining  Stu- 
dio B.  For  guests  unable  to  witness 
the  ceremony,  TV  monitors  were  set 
up. 

Commentary  was  given  during 
the  ceremony  by  Rev.  Walter  Fla- 
herty, archdiocesan  radio-TV  di- 
rector. 

The  religious  series  is  coordi- 
nated for  WBZ-TV  by  Richard  V. 
McCann  and  produced  and  directed 
by  W.  Lawrence  Baker. 


DRAMATIC  SERIES 

Debuts  Over  NBC -TV 

PREVIEW  performance  of  The 
Doctor,  a  new  half -hour  dramatic 
series,  was  held  fortnight  ago  for 
newsmen  in  New  York.  The  series 
made  its  debut  Aug.  24  over  NBC- 
TV,  10-10:30  p.m.  EDT. 

First  film  in  the  series  shown  at 
the  preview  was  entitled  "The  In- 
quisitor," and  depicted  the  inner 
struggles  of  an  official  of  the  com- 
munist government  in  Czechoslo- 
vakia. The  doctor  does  not  appear 
in  the  drama  but  is  used  as  a  de- 
vice to  introduce  the  story.  This 
will  be  the  pattern  of  the  44 
dramas  in  the  series. 

Procter  &  Gamble  (Camay)  is 
sponsoring  the  series.  Benton  & 
Bowles  is  the  agency.  Marion  Par- 
sonnet  is  producing  the  series, 
which  is  being  filmed  at  the  Par- 
sonnet  Studios,  New  York. 


Canadian  Fee 

CANADIANS  are  expected  to  pay 
an  annual  license  fee  of  $15  for 
viewing  Canadian  government- 
operated  television,  just  as  for 
many  years  they  have  paid  a  $2.50 
annual  radio  receiver  license  fee. 
How  to  collect  the  TV  license  fee 
and  to  determine  who  will  have  to 
pay  it,  since  it  is  not  to  be  charged 
where  Canadian  programs  cannot 
be  seen,  is  worrying  not  only  Ca- 
nadian government  authorities,  but 
also  some  of  those  who  must  pay 
the  fee,  it  is  reported. 
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NBC-TV  Those  Two,  sponsored  by 
Procter  &  Gamble  Co.  (Tide,  Drene, 
Camay),  shifts  to  the  West  Coast  and 
will  emanate  live  from  Hollywood, 
effective  Sept.  8,  7:30-7:45  p.m.  EST. 
Agency  is  Benton  &  Bowles  Inc., 
Hollywood. 
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i  Cops  Convinced 

WHAT  has  happened  to  "that 
vanishing  American — the  cop 
on  the  beat?"  This  question, 
explored  recently  over  NBC- 
TV's  American  Inventory  in 
a  drama  titled  The  Cop  on 
the  Beat,  struck  a  sympa- 
thetic chord  in  the  cities  of 
Minneapolis  and  Milwaukee. 
Police  officials  there  request- 
ed kinescopes  of  the  telecast 
for  showing  before  business- 
men's clubs  and  police  train- 
ing schools.  Wrote  Minneap- 
v  olis'  Chief  of  Police  Thomas 
Jones:  "The  story  as  depicted 
in  the  film  you  presented  is 
particularly  apropos  of  the 
problems  we  face  in  the  city 
of  Minneapolis."  NBC-TV  is 
forwarding  the  kinescopes. 

  !■ 

MCA  EXPANDS 

Its  Midwest  Operation 

MUSIC  Corp.  of  America,  believed 
one  of  the  biggest  talent  agencies 
in  the  world,  is  bolstering  its  tele- 
vision operation  in  the  Midwest 
by  reorganizing  its  present  staff 
with  new  sales  personnel  in  Chi- 
cago. 

The  three  people  in  the  radio, 
TV  and  syndication  department  in 
Chicago  are  Maurice  Lipsey,  vice 
president,  Raoul  Kent  and  Layton 
Bailey.  Mr.  Lipsey,  who  formerly 
supervised  work  in  all  departments, 
will  concentrate  on  TV.  Mr.  Kent 
has  worked  at  MCA  Chicago  for 
several  years  as  a  broadcast  spe- 
cialist, and  Mr.  Bailey,  who  has 
transferred  from  the  band  and  act 
departments,  spent  several  months 
this  year  studying  television  in  the 
East. 

They  plan  to  sell  MCA  packages, 
as  well  as  those  owned  by  artists 
whom  the  company  represents,  in 
the  area  covering  Toledo  and 
Denver,  Canada  and  Tennessee  and 
Oklahoma.  The  staff  will  handle 
live  as  well  as  film  shows.  Many 
I  of  the  film  programs  will  be  pro- 
duced at  Review  Productions  in 
Hollywood,  an  MCA  subsidiary. 
Two  of  the  packages  now  being  of- 
fered locally  star  Abbott  and  Cos- 
tello  and  George  Raft,  both  on  film. 


Theatre  TV  Talks 

ENGINEERING  and  accounting 
testimony  on  theatre  TV  will  be 
submitted  by  NARTB  Oct.  20  at 
FCC  hearings  on  the  status  of  this 
medium  in  the  TV  spectrum.  Com- 
mittee members  are  Raymond  F. 
Guy,  NBC;  Rodney  Chipp,  Allen 
B.  DuMont  Labs.;  J.  E.  Mathias, 
WGAL-TV  Lancaster,  Pa.;  John 
Leitch,  WCAU-TV  Philadelphia; 
Carleton  G.  Nopper,  WMAR-TV 
Baltimore;  Jack  R.  Poppele,  WOR 
New  York,  and  R.  J.  Rockwell, 
Crosley  TV  stations. 


KANSAS  GRANT 

NARTB  Questions  Handling 

FCC  was  asked  last  week  by 
NARTB  to  reconsider  its  grant  of 
a  television  CP  to  Kansas  State 
College  of  Agriculture  &  Applied 
Science,  Manhattan,  Kan. 

Harold  E.  Fellows,  NARTB 
president,  said  after  polling  the 
association's  board  [Closed  Cir- 
cuit, Aug.  26]  the  petition  is  in 
no  way  "in  opposition  to  the  grant 
to  Kansas  State  College  but  in- 
stead is  expressing  opposition  to 
the  manner  and  method  of  the 
handling  of  the  grant  by  the  FCC." 

He  added  that  in  NARTB's  be- 
lief "the  Commission  has  adopted 
special  rules  without  giving  inter- 
ested parties  the  opportunity  of  a 
hearing  [B*T,  July  28].  The  de- 
parture from  long-established  rules 
was  made  on  the  basis  of  the  col- 
lege's identity  as  a  state  tax-sup- 
ported institution.  The  Kansas 
State  application  states  it  is  a  land 
grant  college  'supported  primarily 
from  appropriations  made  by  the 
State  Legislature  supplemented  by 
federal  funds  and  student  fees'.' " 

NARTB  Cites  FCC  Rules 

NARTB  contends  that  CP  grants 
to  all  television  stations  must  be 
made  in  conformance  with  the  Com- 
munications Act  and  FCC  Rules 
&  Regulations. 

The  association  argues  the  Kan- 
sas State  application  was  granted 
without  hearing  "despite  the  fact 
that  the  college  has  no  funds  cur- 
rently available  or  committed  from 
any  source  for  television  construc- 
tion; funds  for  television  construc- 
tion would  require  a  legislative  ap- 
propriation for  which  a  request 
has  never  been  made;  in  fact,  the 
board  of  regents  has  never  ap- 
proved such  a  request  to  the  Legis- 
lature for  television  construction 
funds." 

NARTB  maintains  FCC  "has 
either  violated  its  own  rules  or  in- 
tentionally amended  them  without 
proper  procedures.  The  petition 
specifically  cites  the  Communica- 
tions Act  and  the  FCC's  Rules  & 
Regulations  which  provide  that  no 
license  shall  be  issued  unless  the 
financial  ability  of  the  applicant  is 
proved." 


Telemeter  Rights 

CANADIAN  rights  for  25  years  to 
Telemeter  and  Telemeter  antenna 
have  been  obtained  by  J.  J.  Fitz- 
gibbons,  president,  Famous  Players 
Canadian  Corp.,  Toronto,  from  In- 
ternational Telemeter  Corp.,  Holly- 
wood. Manufacturing  rights  for 
Canada  for  Telemeter  equipment 
are  included,  but  no  arrangements 
have  as  yet  been  made  for  produc- 
tion. No  date  has  been  set  when 
Telemeter  service  will  start  in 
Canada.  Famous  Players  Canadian 
Corp.,  has  also  applied  for  a  TV 
station  license  at  Toronto,  but  no 
action  has  been  taken. 
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WHEN 


TELEVISION 


RESULTS 

Here's  a  rich  market  .  .  .  and 
here's  Central  New  York's  most 
looked  at  television  station  — 
ready  to  present  your  story  to 
a  "buying"  audience.  More  top 
shows  .  .  .  more  local  adver- 
tisers .  .  .  greater  results. 

say  "WHEN" 

CENTRAL  NEW  YORK'S  MOST 
LOOKED  AT  TELEVISION  STATION 

Represented  Nationally 
By  the  KATZ  AGENCY 

CBS   •   ABC   •  DUMONT 

fwSW% 

J  TELEVISION 

%syrawseJ/ 

k  MEREDITH  TV  STATION 


ARMY  TV  SERIES 

Awards  to  7  N.  Y.  Outlets 

REPRESENTATIVES  of  seven 
television  stations  in  the  New  York 
area  have  received  Dept.  of  Army 
certificates  of  appreciation  for 
public  service.  They  were  awarded 
for  telecasts  of  the  Army's  film  TV 
program,  The  Big  Picture.  A  num- 
ber of  other  TV  outlets  received 
similar  certificates  earlier  this 
year  [B*T,  March  31]. 

Accepting  the  Army's  award  for 
their  organizations  were:  Clarence 
Worden,  program  director  of 
WCBS-TV  New  York;  Frank  Free- 
man, assistant  television  film  di- 
rector of  WJZ-TV  New  York;  John 
R.  Poppele,  vice  president  of  WOR- 
TV  New  York;  Mitchell  Benson, 
NBC  network  program  manager, 
for  WNBT  (TV)  New  York;  Sam 
Posner,  assistant  program  admin- 
istrator of  WABD  (TV)  New 
York;  Nat  Shoehalter,  film  assign- 
ments director  of  WATV  (TV) 
Newark,  N.  J.,  and  Louis  Ames, 
program  director  of  WPIX  (TV) 
New  York. 

Distribution  on  the  13-week  se- 
ries has  been  temporarily  discon- 
tinued but  production  is  underway 
for  new  programs  to  resume  Oct. 
15.  Production  is  under  the  direc- 
tion of  Col.  Edward  Kirby,  chief  of 
the  Army  Dept.'s  radio-TV  activi- 
ties. 


WPIX  (TV)  FILMS 

Booked  Five  Nights  Weekly 

EMULATING  standard  motion  pic- 
ture theatre  practice,  WPIX  (TV) 
New  York  is  inaugurating  a  new 
policy  of  showing  movies  on  a  five- 
a-week  schedule.  Starting  Sept  17, 
the  station  has  set  aside  7:30  to 
9  p.m.  on  weekdays  for  uncut  fea- 
ture films,  to  be  shown  on  a  week- 
long  basis,  with  Saturday  and 
Sunday  omitted. 

Tentatively  titled  The FirstShow, 
the  series  will  present  films  pur- 
chased from  Standard  Television 
Co.  of  Hollywood,  including  "Win- 
terset,"  "Moon  and  Sixpence," 
"Sleep,  My  Love,"  "Girl  from  Man- 
hattan" and  "So  Ends  Our  Night," 
which  will  launch  the  series.  Pro- 
gram is  being  offered  for  sale  to 
participating  sponsors,  with  live 
announcements  available  preceding 
and  following  the  program  and  film 
commercials  integrated  during  the 
feature. 


Fight  Cioseup  Device 

NEW  portable  television  camera 
device,  designed  to  facilitate  close- 
ups  from  ringside  level  during  fight 
telecasts,  was  used  for  the  first 
time  by  CBS-TV  last  Wednesday 
at  the  Madison  Square  Garden 
bouts  in  New  York.  Called  a 
"Sammonscope" — after  its  creator, 
Robert  Sammon,  assistant  man- 
ager of  technical  operations  for 
CBS  Television — the  unit  consists 
of  an  image  orthicon  tube  from  a 
standard  CBS-TV  camera  and  a 
special  housing. 


Call  'em,  See  'em 

LONDON'S  annual  radio 
show  had  a  surprise  for  vis- 
itors when  it  opened  last 
Wednesday — a  TV-telephone. 
The  phoner's  image  is  shown 
upon  a  TV  screen  at  the  op- 
posite end  of  the  circuit,  and 
the  caller  similarly  can  see 
on  a  screen  the  person  talk- 
ing at  the  other  end.  But  the 
TV-phone  is  not  expected  to 
invade  the  privacy  of  many 
-homes  for  a  while  yet — the 
model  shown  by  British  en- 
gineers costs  $2,800. 


RELIGIOUS  SHOWS 

Lack  Production — Boyd 

TOO  many  religious  TV  programs 
suffer  from  poor  production  and 
inadequate  planning  and  are  mer- 
chandised simply  on  the  claim  that 
they  are  "religious." 

This  opinion  was  expressed 
by  Mai  Boyd,  former  partner  of 
Mary  Pickford  in  PRB  Inc.,  pro- 
gram packagers,  when  speaking  to 
members  of  the  National  Society 
of  Television  Producers  at  their 
monthly  luncheon  meeting  in  the 
Hollywood  Brown  Derby  Restau- 
rant. 

Lack  of  planned  utility  on  the 
local  level  in  conjunction  with  local 
churches  is  held  by  Mr.  Boyd  to  be 
the  primary  flaw  in  the  majority 
of  religious  TV  programs. 

"Although  filmed  shows  with  a 
religious  basis  are  gradually 
emerging  for  the  TV  field,  the 
backbone  of  religious  television 
activity  continues  to  be  found  in 
live  video  programs,"  he  said. 

A  distribution  pattern  for  reli- 
gious TV  programs  is  now  appar- 
ent, Mr.  Boyd  said,  pointing  out 
that  it  is  shaping  up  along  lines  of 
establishing  a  time  ratio  system 
for  Protestants,  Catholics  and 
Jews  with  whom  networks  can 
deal. 

"A  pattern  of  non-sponsorship 
of  religious  programs  is  also  dis- 
cernible, yet  a  parallel  can  be 
found  in  the  commercial  sponsor- 
ship of  Cathedral  Films'  backlog, 
edited  for  TV,  which  is  now  being 
shown  in  five  national  markets," 
he  said. 


CBS-TV  SUBSCRIBES 

To  Nielsen  Coverage  Service 

CBS-TV  has'  subscribed  to  Nielsen 
Coverage  Service,  nationwide  meas- 
urement of  weekly  and  monthly 
audience  coverage  of  radio  and  TV 
stations  and  networks  being  con- 
ducted by  A.  C.  Nielsen  Co.  Arthur 
C.  Nielsen,  firm's  president,  in  a 
Thursday  announcement  noted  that 
CBS-TV  is  the  first  video  network 
to  sign  for  this  survey,  for  which 
field  work  has  been  completed  and 
tabulations  are  now  in  the  final 
stage,  with  reports  scheduled  for 
early  fall  delivery. 


PORT  ARTHUR 

Smith  Radio  Hits  KPAC  Bid 

SQUABBLE  for  TV  Channel  4 
in  Port  Arthur  rose  to  greater 
heights  last  week  when  Smith 
Radio  Co.  amended  its  petition  to 
have  the  FCC  strike  the  KPAC  ap- 
plication from  hearing  [At  Dead- 
line, Aug.  25]  and  put  the  exist- 
ence of  the  18-year-old  Port  Arthur 
College  station  in  jeopardy. 

Smith  Radio  Co.'s  position  is  that 
Port  Arthur  College  is  a  religious, 
non-profit  school  and  under  Texas 
laws  is  ineligible  to  operate  a  com- 
mercial business. 

It  asked  the  FCC  to  force  the 
college  to  withdraw  its  Channel  4 
TV  application  and  seek,  instead, 
reserved  non-commercial,  educa- 
tional TV  Channel  37. 

In  its  amended  petition  last  week, 
Smith  Radio  Co.,  which  comprises 
James  B.  Smith,  college  student, 
and  his  uncle,  Joe  B.  Carrigan, 
trustee  for  his  daughter,  Laura  C. 
Fitzsimons,  amplified  its  arguments 
that  Port  Arthur  College  is  not 
legally  qualified  and  cited  Texas 
courts  and  opinions  of  the  state's 
attorneys  general  in  behalf  of  its 
position. 

It  also  insisted  that  the  only  pur- 
pose of  Port  Arthur  College's  radio 
and  TV  stations  was  to  train  trans- 
mitter operators.  Construction  and 
operation  of  a  TV  station  would 
impoverish  the  college,  the  Smith 
Radio  Co.  petition  declared. 

Referring  to  the  fact  that  the 
college's  application  shows  that 
with  the  addition  of  a  TV  station 
it  would  be  doing  a  half-million- 
dollar-a-year  business,  Smith  Radio 
petition  added: 

It  is  apparent  from  the  face  of  the 
said  application  that  this  is  an  unrea- 
sonable, ridiculous  and  unlawful  at- 
tempt on  the  part  of  this  "strictly  edu- 
cational" church  institution  to  maintain 
a  small  technical  trade  school  for 
licensed  transmitter  operators  as  an 
excuse  to  engage  in  a  vast  commercial 
enterprise  free  from  taxes,  and  free 
from  all  other  normal  corporate  re- 
straints. .  .  . 

The  Methodist-endowed  college 
in  its  answer  to  the  first  Smith  pe- 
tition two  weeks  ago  claimed  to 
have  every  right  under  law  to  en- 
gage in  radio  and  TV  broadcasting. 

Third  applicant  for  TV  Channel 

4  is  Lufkin  Amusement  Co.,  Beau- 
mont. Port  Arthur  and  Beaumont 
are  considered  one  area. 

KPAC  operates  on  1250  kc  with 

5  kw  day,  1  kw  night,  directional. 
It  is  an  MBS  affiliate. 


TV  Publicists 

JOEL  CHASEMAN,  director  of 
public  service  and  publicity,  WAAM 
(TV)  Baltimore,  has  announced 
that  "about  one  quarter"  of  the 
nation's  TV  stations  have  replied  to 
his  letter  suggesting  an  informa- 
tion-exchange professional  associa- 
tion of  public  relations  men  of 
the  108  pioneer  video  stations.  Mr. 
Chaseman  added  that  "more  replies 
are  anticipated." 
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NEWSPAPER  COSTS ' 

Must  Decrease 

IN  THE  FACE  of  television  and  radio  competition,  newspapers  must 
decrease  costs  to  deliver  circulation  to  the  advertiser  for  less  cost  per 
thousand,  John  Orr  Young,  president  of  John  Orr  Young  Assoc.,  adver- 
tising agency  management  consultant  firm,  told  the  convention  of  the 
Assn.  for  Education  in  Journalism  *  


at  Columbia  U.,  New  York,  last 
week. 

Mr.  Young  advanced  the  belief 
that  adjustments  by  newspapers 
should  be  in  the  realms  of  manage- 
ment and  finance  rather  than  in 
their  editorial  format.  To  support 
vthis  contention,  Mr.  Young  pointed 
out  that  newspaper  readership  and 
circulation  had  increased  since  be- 
fore World  War  II  while  its  share 
of  the  advertising  dollar  had 
dropped  to  30%,  as  compared  with 
37%  in  the  same  time  period. 

"Would    Have    Been  Richer" 

"If  newspapers  had  been  able 
to  retain  their  pre-war  percent- 
age," Mr.  Young  declared,  "they 
would  have  been  $119  million 
richer  (in  1951)  which  would  have 
been  just  about  enough  to  equal 
the  last  two  newsprint  price  in- 
creases." 

Mr.  Young  blamed  this  downward 
trend  on  the  inroads  made  primarily 
by  television  and  noted  that  higher 
production  costs  were  a  contribut- 
ing factor.  But  he  warned  news- 
paper publishers  that  a  solution 
did  not  lie  in  imitating  television's 
editorial  format  and  thereby  com- 
peting more  closely  with  it. 


Citing  the  success  of  the  tab- 
loid newspapers,  the  pictorial 
weeklies,  the  comic  books  and  the 
visual  training  programs  by  in- 
dustry and  the  armed  forces,  Mr. 
Young  indicated  that  the  public 
craving  for  picturized  information 
extends  to  television.  He  claimed, 
however,  that  newspapers  were  less 
affected  by  TV  than  other  media 
but  conceded  they  "are  having  their 
troubles." 

"At  the  June  meeting  of  the 
Newspaper  Executive  Assn.  at 
Daytona  Beach  (Fla.)  a  rather 
grim  picture  was  presented  of  costs 
still  rising  and  advertising  lineage 
off  12%,"  Mr.  Young  recounted. 
"Costs  have  advanced  35%  faster 
than  revenue.  Advertising  lineage 
was  off  6%  in  1951.  And  so  far 
this  year,  it  is  off  12%.  Also,  news- 
papers have  slipped  in  their  per- 
centage of  the  advertising  dollar, 
mostly  due  to  radio  and  television." 

Touching  upon  future  changes 
in  advertising  budgets  caused  by 
television,  Mr.  Young  prophesied 
that  "an  increasing  slice  will  go 
to  TV  unless  the  medium  prices  it- 
self out  of  the  market,  as  it  may 
do." 

He  said  that  television  is  becom- 


MAILED  congratulations  from 
VIPs  and  enthusiastic  listeners 
are  read  by  (I  to  r)  Mr.  Ballen- 
tine,  Mr.  Greer  and  Mr.  Kelley 
after  the  program's  premiere.  ► 


ing  so  expensive,  despite  its  at- 
tention value  and  productivity,  that 
many  large  advertisers  are  cutting 
their  television  appropriations.  He 
drove  home  the  point  that  no  matter 
how  well  a  medium  produces,  an 
advertiser  still  considers  cost  per 
thousand  prospects  important  and 
accordingly  adjusts  his  budget. 

In  summing  up,  Mr.  Young  of- 
fered this  observation  of  the  news- 
paper industry:  "If  it  is  to  survive 
it  must  give  readers  and  adver- 
tisers more  for  their  money,  as 
compared  with  the  newer  and  more 
sensational  means  of  communica- 
tion." 


'R.  F.  D.  PIEDMONT 

WFMY-TV's  Farm  Show 

PROGRAM  that  demonstrates 
farming  in  the  South  is  the  new 
boast  of  WFMY-TV  Greensboro, 
N.  C.  The  show  is  called  R.  F.  D. 
Piedmont. 

According  to  the  station,  pur- 
pose of  the  program  is  to  bring  to 
North  Carolina's  farmers  all  the 
news  and  information  of  impor- 
tance or  of  interest  to  them. 

Premiere  program  (it  is  tele- 
cast 11:45  -  12  noon  Monday, 
Wednesday  and  Friday)  featured 
prominent  agriculture  leaders  of 
the  state,  including  State  Agri- 
culture Commissioner  L.  Y.  Ballen- 
tine;  L.  L.  Ray  of  the  State  Col- 
lege; W.  H.  Rogers,  director  of 
organization,  North  Carolina  Farm 
Bureau;  Dr.  W.  E.  Reed,  dean  of 
agriculture,  A.  and  T.  College; 
Betty  Danields,  Guliford  County 
home  demonstration  agent,  and 
Gaines  Kelley,  station's  general 
manager.  Ben  Greer,  station's  news 
and  farm  director,  was  m.c. 

Programs  include  demonstra- 
tions of  better  farming  methods, 
live  stock  shows,  seed  demon- 
strations, talks  by  State  College 
extension  specialists,  county  farm 
and  home  demonstration  agents, 
4-H  leaders  and  fair  officials. 


BRITAIN'S  new  750-foot  transmitter 
at  Cardiff  brings  3,500,00  more  people 
into  viewing  range,  making  TV  avail- 
able to  80%  of  the  population. 


FOR  COUNTY  BREA 

IN  THIS  ARE 


OR  THE  KATZ  AGENCY.  INC. 


WSAZ-TV 

HUNTINGTON,   WEST  VIRGINIA 
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Hearing  Problems 

(Continued  from  page  57) 


would  be  argument  for  the  grant- 
ing of  stations  of  less  than  mini- 
mum power  in  certain  areas  not 
meeting  separation  requirements, 
on  the  thesis  that  the  lower  power 
would  absolve  the  interference 
problem  and  yet  render  new  service 
to  the  public. 

Industry  attorneys,  however,  are 
not  in  full  agreement  on  this  view 
respecting  the  effect  on  the  Sixth 
Report. 

One  further  important  effect  of 
the  exclusion  of  population  and 
area  service  data,  it  was  said, 
would  be  to  put  at  a  disadvantage 
the  applicant  who  plans  initially 
to  invest  large  sums  of  money  to 
render  the  maximum  service  by 
seeking  full  power  and  using  the 
highest  possible  transmitting  site, 
while  a  competitor  might  propose 
only  low-budget  minimum  opera- 
tion on  the  same  channel. 

Under  FCC's  view,  both  appli- 
cants would  be  on  equal  footing 
as  to  area  and  population  served, 
it  was  contended. 

Center  of  the  argument  is  Issue 

No.  2  in  all  of  the  cases  designated 

for  hearing,  which  reads: 

To  determine  the  type  and  charac- 
ter of  the  program  services  proposed 
to  be  rendered  and  whether  they 
would  meet  the  needs  of  the  commu- 
nities and  areas  within  the  Grade  A 
and  Grade  B  field  intensity  contours. 

A  number  of  petitions  already 
have  been  filed  with  the  Commis- 


sion to  enlarge  and  clarify  the 
issues  in  various  hearings  and 
most  of  these  seek  inclusion  of  an 
issue  to  permit  comparison  of  popu- 
lations and  areas  to  be  served. 
FCC's  Broadcast  Bureau  has  been 
granted  extension  of  time  until 
Sept.  15  to  answer  the  petitions. 

Additional  similar  petitions  are 
forthcoming  in  more  cases,  it  was 
indicated  last  week. 

Asks  Enlargement  of  Issues 

-One  presentation  of  the  argu- 
ment is  contained  in  the  petition 
of  Head  of  the  Lakes  Broadcasting 
Co.  (WEBC),  Channel  3  applicant 
at  Duluth,  Minn.,  whose  bid  is 
mutually  exclusive  with  that  of 
Red  River  Broadcasting  Co. 
(KDAL).  WEBC  asks  enlarge- 
ment of  the  issues. 

"It  is  apparent  from  inspection 
of  the  above-styled  mutually  ex- 
clusive applications  that  there  is 
a  disparity  in  the  areas  and  popu- 
lations which  would  be  included 
within  the  respective  proposed 
Grade  A  and  Grade  B  field  in- 
tensity contours,"  the  WEBC  peti- 
tion states.  "Since  the  Commis- 
sion's rules  and  technical  standards 
do  not  provide  any  method  for 
determination  of  interference  with 
respect  to  television  broadcast  sta- 
tions operating  at  locations  and 
on  channels  specified  by  Rule  3.606, 
it  follows  perforce  that  the  pro- 


"TV  STUDIO 
OPERATIONS" 

New,  Non-Mathematical  CREI  Course 
Prepared  with  Complete  Cooperation 
of  all  4  Major  TV  Networks 

Station  executives  pondering  the  problem  of  where  to  find 
trained  personnel  for  anticipated  TV  operations  may  ex- 
pect help  from  a  new  home  study  course  just  announced  by 
Capitol  Radio  Engineering  Institute  of  Washington,  D.  C. 

"TV  Studio  Operations,"  was  developed  by  CREI,  in 
cooperation  with  all  4  major  television  networks.  Because 
of  the  chains'  help,  the  course  will  train  station  staffers  the 
way  networks  want  them  trained. 

CREI  suggests  to  station  executives  that  'they  recom- 
mend the  new  non-mathematical  course  to  their  own 
personnel  so  as  to  have  trained  people  available  for 
forthcoming  TV  operations. 

The  home  study  method  by  which  this  course  will  be 
completed  is  the  same  plan  by  which  CREI  has  success- 
fully trained  many  thousands  of  men  for  industry  and 
for  the  armed  services. 

For  further  information  write  to  Mr.  E.  Corey, 
Capitol  Radio  Engineering  Institute,  3224  Sixteenth  St., 
N.W.  Washington  10,  D.  C. 
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posed  stations  would  provide  tele- 
vision broadcast  service  within 
their  respective  proposed  Grade  A 
and  Grade  B  contours — to  the  ex- 
tent, of  course,  of  90%  of  the  time 
to  70%  of  the  locations  at  the 
limits  of  the  Grade  A  areas,  and 
90%  of  the  time  to  50%  of  the 
locations  at  the  limits  of  the  Grade 
B  areas. 

"Nevertheless,  the  issues  de- 
signated for  hearing  in  the  in- 
stant proceeding  do  not  require  or 
permit  evidence  to  be  taken  with 
respect  to  the  areas  and  popula- 
tions which  would  be  served  by 
the  applicants,  and  comparative 
consideration  of  the  applications 
on  the  basis  of  difference  of  serv- 
ice to  area  and  population  is, 
therefore,  impossible  in  the  pro- 
ceeding." 

WEBC  proposes  effective  radi- 
ated visual  power  of  100  kw  with 
an  antenna  height  above  average 
terrain  of  677  ft.  while  KDAL 
proposes  ERP  of  23  kw  and  an- 
tenna 814  ft. 

Petition  Charges 

The  WEBC  petition  charges  "the 
failure  of  the  Commission  to  in- 
clude an  issue  with  respect  to  the 
applicants'  proposed  service  to 
areas  and  populations  and  to  per- 
mit comparative  consideration  of 
the  applications  on  the  evidence 
adduced  with  respect  to  such  an 
issue  constitutes  an  unlawful  and 
arbitrary  disregard  of  the  provi- 
sions of  Sec.  1  and  Sec.  309  of 
the  Communications  Act. 

"Thus,  the  Commission  has  dis- 
regarded the  mandate  of  Sec.  1 
of  the  Act  which  requires  promo- 
tion of  radio  service  to  all  of  the 
people  of  the  United  States,"  the 
petition  charges,  and  "has  dis- 
regarded the  standard  in  Sec.  309 
of  'public  interest,  convenience  and 
necessity',  since  the  public  inter- 
est is  served  by  greater  rather  than 
lesser  coverage  of  area  and  popu- 
lation by  broadcast  stations." 

The  WEBC  petition  further 
points  out  that  the  Court  of  Ap- 
peals for  the  District  of  Columbia 
in  the  case  of  Easton  Pub.  Co.  v. 
FCC  ruled  the  Commission  must 
explore  the  factual  situation  fully 
in  cases  involving  comparative  con- 
sideration of  two  applications  or 
two  communities. 

A  similar  petition  to  consider 
population  and  area  has  been  filed 
by  WIBM  Inc.  (WIBM),  Jackson, 
Mich.,  which  contends  that  its  bid 
for  Channel  48  there  specifies 
three  times  the  power  and  many 
times  the  antenna  height  as  does 
its  competitor,  Jackson  Broad- 
casting and  Television  Corp 
(WKHM). 

In  the  Portland  proceedings — 
involving  separate  hearings  for 
four  different  channels — one  appli- 
cant already  has  petitioned  for  en- 
largement of  the  issues  to  permit 
comparative  consideration  on  the 
basis  of  Sec.  307(b)  of  the  Act. 
That  is  Vancouver  Radio  Corp., 
UHF  Channel  21  applicant  at  Van- 
couver, Wash.,  whose  bid  is  in 
conflict  with   that   of   Mt.  Scott 


ABC-TV  ADVISORS 

Affiliates  Man  New  Group 

FORMATION  of  an  ABC  Televi- 
sion Advisory  Committee  with  five 
executives  from  affiliated  ABC-TV 
stations  in  key  market  areas  of 
the  country  as  charter  members 
was  announced  Thursday  by  Er- 
nest Lee  Jahncke  Jr.,  ABC  vice 
president  and  assistant  to  the 
president. 

The  charter  members  are:  Ken- 
neth Berkeley,  vice  president-gen- 
eral manager,  WMAL-TV  Wash- 
ington, D.  C;  Otto  P.  Brandt, 
vice  president  -  general  manager, 
KING-TV  Seattle;  William  Lane, 
vice  president  -  general  manager, 
WLTV  (TV)  Atlanta;  Franklin 
Snyder,  vice  president-station  man- 
ager, WXEL  (TV)  Cleveland,  and 
Mort  Watters,  vice  president-gen- 
eral manager,  WCPO-TV  Cincin- 
nati. 

Mr.  Jahncke  noted  a  similar 
committee  has  been  operating  suc- 
cessfully "many  years  in  behalf  of 
the  ABC  radio  network,"  and  ex- 
pressed belief  the  TV  committee 
would  assist  similarly  in  the  growth 
of  the  ABC  television  network. 

Will  Assist  Network  Groups 

"Formation  of  this  committee 
recognizes  the  impending  growth 
of  the  ABC-TV  network,"  Mr. 
Jahncke  said,  "and  at  the  same 
time  is  designed  to  bring  to  our 
network  the  practical  knowledge 
and  skills  of  leaders  in  the  tele- 
vision broadcasting  industry  from 
widely  separated  areas  -of  the 
country." 

First  meeting  of  the  newly 
formed  Committee  will  be  held  at 
an  early  date,  Mr.  Jahncke  said. 


DuMont-CBC  Pact 

FCC  last  week  granted  Allen  B. 
DuMont  Labs.  Inc.,  N.  Y.,  an  in- 
formal application  for  a  permit  to 
furnish  the  Canadian  Broadcasting 
Corp.,  licensee  of  CBFT  (TV) 
Montreal  and  CBLT  (TV)  Toronto, 
with  kinescope  recordings,  live 
programming  and  teletranscrip- 
tions  of  TV  programs.  CBFT  is  to 
make  its  debut  Sept.  6.  CBLT  will 
make  its  bow  two  days  later  [B#T, 
Aug.  25]. 


Telecasters  Inc.  (KGON),  Oregon 
City. 

The  petition  noted  that  while  the 
applicants  do  not  seek  use  of  the 
channel  at  Portland,  "no  different 
provision  was  made  by  the  Com- 
mission in  its  issues  for  this  fac- 
tually different  type  of  proceed- 
ing." 


FIVE  hundred  converters  to  permit 
TV  sets  to  receive  stations  on  UHF 
channels  have  been  distributed 
throughout  southern  California  by 
John  H.  Poole,  owner-operator  of 
UHF  experimental  station  KM2XAZ 
Los  Angeles.  Recipients  will  supply 
reports  on  reception  for  compilation 
into  study  of  UHF  characteristics  to 
be  presented  to  FCC. 
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Co.,  Mason  City,  and  vice  president 
;  and  V3  owner  of  W.  &  L.  Investment 
1  Co.,  Mason  City.    City  priority  status: 
Gr.  A-2,  No.  183. 

SIOUX  CITY,  Iowa— Great  Plains 
Television  Properties  Inc.,  UHF  Ch. 
33  (602-608  mc);  ERP  18.4  kw  visual, 
10.4  kw  aural;  antenna  height  above 
average  terrain  532  ft.,  above  ground 
345  ft.  Estimated  construction  cost 
$218,414,  first  year  operating  cost  $125,- 
000,  revenue  $125,000.  Post  Office  ad- 
dress c/o  United  States  Corporation  Co. 
cf  Illinois,  33  North  LaSalle  St.,  Chi- 
cago 2,  111.,  or  c/o  Great  Plains  Tele- 
vision Properties  Inc.,  4  West  58th  St., 
New  York  19,  N.  Y.  Studio  Location 
to  be  determined.  Transmitter  location 
,  3  mi.  NNE  of  center  of  Sioux  City. 
.Geographic  coordinates  42°  32'  14"  N. 
^Lat.,  96°  23'  06.4"  W.  Long.  Transmit- 
ter DuMont,  antenna  RCA.  Legal  coun- 
sel McKenna  &  Wilkinson,  Washing- 
ton. Consulting  engineer  Jansky  & 
Bailey,  Washington.  Principals  include 
President  and  Secretary  Herbert  Schef- 
tel,  president  and  25%  stockholder  of 
Transcontinental  Properties  Inc.,  pres- 
ident and  19%  stockholder  of  Tele- 
news  Productions  Inc.  and  part  owner 
of  various  newsreel  theatres;  and, 
treasurer  Alfred  G.  Burger,  executive 
vice  president,  secretary  and  25% 
stockholder  of  Transcontinental  Prop- 
erties Inc.,  executive  vice  president 
and  16%  stockholder  of  Telenews  Pro- 
ductions Inc.  and  part  owner  of  vari- 
ous newsreel  theatres.  All  stock  in  ap- 
plicant is  owned  by  Transcontinental 
Properties  Inc.  Applicant  also  seeks 
new  TV  stations  in  Springfield  111.,  Du- 
luth,  Minn.,  Little  Rock,  Ark.,  and 
one  other  city  [see  TV  Applications, 
B.T,  Aug.  25,  18,  4].  City  priority  status: 
Gr.  A-2,  No.  39. 

|  JACKSON,  Mich.  —  Sparton  Bcstg. 
Co.,  UHF  Ch.  48  (674-680  mc);  ERP 
192  kw  visual,  95.8  kw  aural;  antenna 
height  above  average  terrain  524  ft., 
above  ground  534  ft.  Estimated  con- 
struction cost  $329,068,  first  year  oper- 
ating cost  $284,000,  revenue  $317,000. 
Post  Office  address  2301  East  Michigan 

i  Ave.,  Jackson,  Mich.  Studio  and  trans- 
mitter location  121  South  Horton  St. 
Geographic  coordinates  42°  15'  06"  N. 
Lat.,  84°  22'  33"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel 
Dempsey    &    Koplovitz,  Washington. 

.  Consulting  engineer  Allen  W.  Dau- 
bendick.  Principals  include  President 
John  J.  Smith,  Vice  President  Leland 
T.  Matthews  and  Secretary-Treasurer 

:  Harold  M.  Johnson.  Sole  owner  of  ap- 
plicant is  The  Sparks-Withington  Co. 

[.  (radio,  television  and  automotive 
parts),  Jackson,  Mich.  City  priority 
status:  Gr.  B-l,  No.  13. 

SAGINAW,  Mich. — Lake  Huron  Bcstg. 
Corp.  (WKNX),  UHF  Ch.  57  (728-734 
mc);  ERP  17.5  kw  visual,  12.3  kw 
aural;  antenna  height  above  average 
terrain  464  ft.,  above  ground  485  ft. 
Estimated  construction  cost  $185,925, 
first  year  operating  cost  $84,000,  reve- 
nue $125,000.  Post  Office  address  Radio 
Station  WKNX,  Lake  Huron  Bcstg. 
Corp.,  Saginaw,  Mich.  Studio  location 
to  be  determined.  Transmitter  location 
adjacent  to  south  city  limits  of  Sagi- 
naw at  site  of  WKNX.  Geographic 
coordinates  43°  23'  32"  N.  Lat., 
83°  55'  22"  W.  Long.  Transmitter  and 
antenna  GE.  Legal  counsel  Frank  U. 
Fletcher,  Washington.  Consulting  engi- 
neer John  Creutz,  Washington.  Prin- 
cipals include  President  William  J.  Ed- 
wards (50%  interest  now;  33V3%  inter- 
est contingent  upon  grant  of  TV  appli- 
cation), Vice  President  Alvin  M.  Bent- 
ley  (no  interest  now;  33 '/3%  interest 
contingent  upon  grant  of  TV  applica- 
tion), and  Secretary-Treasurer  Howard 
H.  Wolfe  (50%  interest  now;  331//3%  in- 
terest contingent  upon  grant  of  TV 
application).  Messrs.  Edwards  and 
Wolfe  have  no  other  business  interests 
besides  WKNX;  Mr.  Bentley  is  25% 
owner  of  Owosso  Mfg.  Co.  (wood  prod- 
ucts mfr.),  Owosso,  Mich.,  and  25% 
owner  of  Philadelphia  Screen  Mfg.  Co. 
(wood  products  mfr.),  Philadelphia, 
Pa.  City  priority  status:  Gr.  A-2,  No. 
33. 

ASBURY  PARK,  N.  J.  —  Atlantic 
Video  Corp.,  UHF  Ch.  58  (734-740  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain 
474  ft.,  above  ground  490  ft.  Estimated 
construction  cost  $367,750,  first  year 
operating  cost  $250,000,  revenue  $250,- 
)00.  Post  Office  address  c/o  Walter 
Heade  Jr.,  710  Mattison  Ave.,  Asbury 
'Park,  N.  J.  Studio  location  710  Mat- 
:ison  Ave.  Transmitter  location  inter- 
section of  State  Routes  35  and  4N. 
geographic  coordinates  40°  17'  31"  N 
-.at,  74°  03'  06"  W.  Long.  Transmitter 
ind  antenna  RCA.  Legal  counsel  Cohn 
ic  Marks,  Washington.  Consulting  en- 
gineer Weldon  &  Carr,  Washington, 
'rincipals  include  President  Walter 
teade  Jr.  (49.7%),  New  York  and  New 


Jersey  theatre  operator,  and  Vice 
President  and  Secretary  Edwin  Gage 
(49.2%),  New  York  and  New  Jersey 
theatre  operator  (Messrs.  Reade  and 
Gage  are  connected  with  each  other 
through  various ,  mutual  theatre  hold- 
ings). City  priority  status:  Gr.  B-l, 
No.  135. 

TRENTON,  N.  J.— Trent  Best.  Corp. 
(WTTM),  UHF  Ch.  41  (632-638  mc); 
ERP  19.9  kw  visual,  9.95  kw  aural;  an- 
tenna height  above  average  terrain  385 
ft.,  above  ground  445  ft.  Estimated  con- 
struction cost  $252,657,  first  year  oper- 
ating cost  $225,000,  revenue  $250,000. 
Post  Office  address  541-543  East  State 
St.,  Trenton  9,  N.  J.  Studio  and  trans- 
mitter location  541-543  East  State  St. 
Geographic  coordinates  40°  13'  16"  N. 
Lat.,  74°  45'  13"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Pier- 
son  &  Ball,  Washington.  Consulting 
engineer  Paul  Godley  Co.,  Upper  Mont- 
clair,  N.  J.  Sole  owner  of  applicant  is 
S.  Carl  Mark,  who  also  owns  Capitol 
Adv.  Agency.  City  priority  status:  Gr. 
B-l,  No.  Ill, 

ELMIRA,  N.  Y. — Elmira  Television 
(modification  of  application),  UHF  Ch. 
24  (530-536  mc);  ERP  58  kw  visual,  29 
kw  aural;  antenna  height  above  aver- 
age terrain  848  ft.,  above  ground  431  ft. 
Estimated  construction  cost  $241,380, 
first  year  operating  cost  $200,000,  reve- 


nue $275,000.  Post  Office  address  c/o 
Sayles  &  Evans,  415  E.  Water  St., 
Elmira,  N.  Y.  Studio  location  Mark 
Twain  Hotel.  Transmitter  location  RFD 
#1,  Wellsburg,  N.  Y.,  2.7  mi.  south  of 
Elmira  city  limits.  Geographic  co- 
ordinates 42°  01'  51"  N.  Lat.,  76°  47'  10" 
W.  Long.  Transmitter  DuMont,  an- 
tenna GE.  Legal  counsel  Loucks,  Zias, 
Young  &  Jansky,  Washington.  Consult- 
ing engineer  Robert  E.  L.  Kennedy, 
Washington.  [For  earlier  application, 
see  TV  Applications,  B.T,  June  30.] 
City  priority  status:  Gr.  A-2,  No.  81., 

NIAGARA  FALLS,  N.  Y.— Frontier 
Television  Inc.  (WJJL),  VHF  Ch.  7 
(174-180  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  aver- 
age terrain  538  ft.,  above  ground  580  ft. 
Estimated  construction  cost  $402,000, 
first  year  operating  cost  $450,000,  reve- 
nue $500,000.  Post  Office  address  21 
Falls  St.,  Niagara  Falls,  N.  Y.  Studio 
location  to  be  determined.  Transmitter 
location  on  Long  Road,  0.25  mi.  east  of 
express  highway,  on  Grand  Island. 
Geographic  coordinates  43°  03'  02"  N. 
Lat.,  78°  59'  01"  W.  Long.  Transmitter 
and  antenna  Federal  Telecommunica- 
tions Labs.  Legal  counsel  Cohn  & 
Marks,  Washington.  Consulting  en- 
gineer Craven,  Lohnes  &  Culver,  Wash- 
ington. Principals  include  President 
Richard  A.  Hayman,  11%  owner  of 
Cataract  Theatre  Corp.,  33%  owner  of 
Country  Theatres  Corp.  and  33%  owner 
of  Bojedic  Realty  Corp.;  Vice  Presi- 
dent John  J.  Laux,  owner  of  WJJL 


Niagara  Falls,  president  and  9.56% 
owner  of  WPIT-AM-FM  Pittsburgh, 
Pa.,  10%  owner  of  WFPG-AM-FM 
Atlantic  City,  N.  J.,  secretary-treasurer 
and  4.28%  owner  of  WBMS-AM-FM 
Boston,  Mass.;  Secretary  Raymond  A. 
O'Connor,  Niagara  Falls  certified  public 
accountant,  and  officer  and  director  of 
Cataract  Theatre  Corp.;  Richard  D. 
Walsh,  assistant  treasurer  and  super- 
visory manager  of  Cataract  Theatre 
Corp.,  and  Norma  K.  Mullarkey,  secre- 
tary in  law  offices  of  Falk,  Twelvetrees, 
Johnston  &  Siemer,  Buffalo.  WPIT 
Inc.,  licensee  of  WPIT-AM-FM  Pitts- 
burgh, Pa.,  owns  50%  of  applicant,  and 
Cataract  Theatre  Corp.,  Niagara  Falls, 
N.  Y.,  owns  remaining  50%  of  appli- 
cant. City  priority  status:  Gr.  B-4, 
No.  3. 

OLEAN,  N.  Y.-WHDL  Inc.  (WHDL), 

UHF  Ch.  54  (710-716  mc);  ERP  20.65  kw 
visual,  11.75  kw  aural;  antenna  height 
above  average  terrain  845  ft.,  above 
ground  282  ft.  Estimated  construction 
cost  $111,650,  first  year  operating  cost 
$92,000,  revenue  $100,000.  Post  Office 
address  3219  West  State  Road,  Olean. 
Studio  and  transmitter  location  on 
Rock  City  Road,  4  mi.  south  of  Olean. 
Geographic  coordinates  42°  02'  00"  N. 
Lat..  78°  26'  58"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel 
Dow,  Lohnes  &  Albertson,  Washing- 

( Continued  on  page  75) 
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Yes,  no  matter  where  you  are  .  .  .  New  York,  California,  or  neither  one  .  .  .  you  '11  still  find 
the  best  source  of  television  film  commercials  in  Colorado  Springs  .  .  .  Alexander  Film  Co., 
that  is,  world's  largest  producer  of  short  advertising  films.  With  17^  acres  of  modern 
facilities,  Alexander  is  completely  geared  to  serve  every  film  commercial  need. — -The  quality? 
.  .  .  Ask  any  of  the  125  major  national  advertisers  who  use  film  commercials  by  Alexander! 
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*^jp  film  report 


FORMATION  of  Swift-Chaplin, 
Productions  Inc.,  headquar- 
tered at  4316  W.  Jefferson  Blvd., 
Los  Angeles,  for  the  production  of 
TV  film  commercials,  has  been  an- 
nounced by  Harry  Hinkle,  general 
manager  and  former  business  man- 
ager of  George  Pal  Productions. 
Charles  F.  Chaplin  and  Howard 
Swift,  creative  director  and  anima- 
tion-art director  of  Five  Star  Pro- 
ductions, are  president  and  vice 
president,  respectively. 

Firm  already  is  in  production  on 
a  minimum  of  six  20  to  60-second 
commercials  for  the  following  ac- 
counts: Dodge  Bros.  Corp.,  Detroit 
(automobiles);  J-  A.  Folger  &  Co., 
Kansas  City  (coffee);  Wander  Co., 
Chicago  (Ovaltine),  through  Grant 
Adv.  Inc.,  that  city;  B.  T.  Babbitt 
Inc.,  New  York  (Bab-0  cleaner), 
through  Dancer-Fitzgerald-Sample 
Inc.,  that  city;  Helene  Curtis  In- 
dustries Inc.,  Chicago  (cosmetics), 
through  Ruthrauff  &  Ryan  Inc., 
that  city;  Miles  Labs.  Inc.,  Elkhart 
(Alka-Seltzer),  through  Geoffrey 
Wade  Adv.,  Chicago,  and  Miles 
California  Co.,  Los  Angeles  (One- 
A-Day  brand  vitamins),  through 
Wade's  Hollywood  office. 

Preceding  commercials  are  a 
combination  of  live  action,  stop 
motion,  photo  and  cartoon  anima- 
tion. 

The  staff  includes  Miles  Pike, 
production  supervisor;  Dale  Tho- 
len,  in  charge  of  design  and  con- 
struction of  models,  sets  and 
stringless  puppets,  and  John  Ab- 
bott, head  photographer.  These 
three,  formerly  with  George  Pal 
Productions  in  similar  capacities, 
were  Academy  Award  winners  as 
an  animation  unit  in  1943  and  1951. 

Betty  Burton,  assistant  to  Wal- 
ter Craig,  executive  vice  president 
in  charge  of  radio-TV  for  Benton 
&  Bowles  Inc.,  New  York,  joins 


Tailor-madg 

TV  RlM 

Animation  and 
Live  Action 


•  8  Seconds 

•  20  Seconds 

•  One  Minute 


firm  in  similar  capacity.  Gini 
Swift,  ink  and  paint,  and  Jay  and 
Beverly  Sarberry,  animation,  for- 
merly with  Five  Star,  have  joined 
the  new  firm. 


CBS-TV  Film  Sales  has  sold  two 
programs,  Files  of  Jeffrey  Jones 
and  the  Gene  Autry  Show,  for 
showing  over  KPIX  (TV)  and 
KGO-TV,  both  San  Francisco,  re- 
spectively. Jeffrey  Jones  was 
bought  by  the  Spreckles-Russell 
Dairy  Co.,  San  Francisco,  for  39 
weeks,  starting  yesterday  (Sun- 
day) and  Gene  Autry  by  the 
Bell  Brook  Dairies,  San  Francisco, 
for  26  weeks,  effective  Oct.  2. 


Craig  Kennedy,  Criminologist,  half- 
hour  TV  film  series,  has  been  sold 
to  Acme  Beer  through  Foote,  Cone 
&  Belding  to  air  over  KFMB-TV 
San  Diego,  for  26  consecutive  Fri- 
day nights.  Series,  which  will  be 
seen  in  southern  California  for  the 
first  time,  is  produced  by  Adrian 
Weiss  Productions  and  distributed 
by  Louis  Weiss  &  Co.,  Los  Angeles. 

Sales  .  .  . 

Cascade  Pictures  of  Calif.  Inc.,  Cul- 
ver City,  is  filming  15-20  TV  live 
action  commercials  for  Hall  Bros. 
Inc.,  Kansas  City  (Hallmark  cards), 
varying  from  60-90  seconds.  Joe 
Cunningham,  director  of  broadcast 
operations  for  Foote,  Cone  &  Beld- 
ing Inc.,  Chicago,  agency  servicing 
account,  is  on  West  Coast  to  super- 
vise. 

*     *  * 

KLAC-TV  Hollywood  has  acquired 
seven  action  serial  films  from 
Motion    Pictures    for  Television, 

that  city,  now  being  telecast  as 
Televenture,  hour  -  long  juvenile 
program,  Mon.-Fri.  One  episode 
from  each  of  two  serials  comprise 
show,  featuring  daily  contests  and 
prizes. 

Distribution  .  .  . 

Teevee  Co.,  Beverly  Hills,  has  pur- 
chased Invitation  Playhouse,  TV  se- 
ries of  26  quarter -hour  films,  from 
Williams  Productions  Inc.,  Holly- 
wood, for  $250,000.  Series  will  con- 
tinue to  be  distributed  by  Syndi- 
cated Television  Productions,  sub- 
sidiary of  KLAC  Hollywood,  for 
balance  of  year.  Teevee  produces 
Little  Theatre,  five-minute  TV  film 
series.  Films  will  be  distributed 
by  Guild  Films  Inc.,  Hollywood.  The 
contract  was  negotiated  prior  to 
transfer  of  ownership. 


T.  J.  Corradine  &  Assoc.,  headquar- 
tered at  5746  Sunset  Blvd.,  Holly- 
wood, has  been  formed  by  Tom 
Corradine,  former  film  director  of 
KTTV  (TV)  that  city,  to  represent 


New  York  TV  film  distributors  on 
the  West  Coast.  Lyle  Clark,  N.  Y. 
night  club  packager,  has  joined  the 
new  firm  as  package  producer. 


Hollywood  Films  International,  Los 
Angeles,  division  of  Manufacturers 
Export  Organization  Inc.,  that  city, 
is  acquiring  foreign  rights  to  old 
16mm  motion  pictures  that  have 
been  released  to  American  TV  sta- 
tions. Purpose  is  to  sell  them 
abroad  to  individuals  for  home  and 
private  use  only. 

Availabilities  ... 

Negotiations  have  been  concluded 
by  Don  Norman,  general  manager 
of  KNBH  (TV)  Hollywood;  Dan 
Reeves,  president  of  Los  Angeles 
Rams,  and  Jack  Douglas  Produc- 
tions, Hollywood,  whereby  station 
will  telecast  films  of  the  Rams' 
1952  games.  Starting  Sat.,  Oct. 
4,  for  13  weeks,  each  program  will 
feature  the  game  played  during 
preceding  week-end.  Package  will 
be  offered  to  sponsors  in  20-minute 
segments. 

Production  .  .  . 

Paul  Garrison,  headquartered  at 
United  Producers  Studios,  Beverly 
Hills,  has  completed  the  quarter- 
hour  pilot  film  in  Love  Scenes,  TV 
series  he  is  producing-writing-di- 
recting.  Story  line  is  based  on  love 
scenes  from  classical  literature 
augmented  by  original  scripts. 
Each  film  is  budgeted  at  $3,000. 


United    World    Films    Inc.,  New 

York,  has  started  production  on 
The  Lady  Wore  Bars,  number  10 
in  the  company's  The  Fighting 
World  series.  Michael  Thomas  and 
Cliff  Clark  are  starred  in  the  half- 
hour  TV  film,  which  is  directed  by 
George  Blair. 

Random  Shots  .  .  . 

John  W.  Loveton,  owner-producer 
of  CBS  Radio  Mr.  and  Mrs.  North 
and  currently  in  Hollywood  produc- 
ing the  TV  film  version,  and  Ber- 
nard L.  Schubert,  New  York  agent- 
package  producer,  have  acquired 
TV  film  and  radio  rights  to  the 
character  "Topper"  from  the 
Thorne  Smith  estate.  The  half- 
hour  TV  film  series  goes  into  pro- 
duction at  Ealing  Studios,  London, 
in  October,  with  British  stage-film 
star  Alec  Guiness  enacting  the  title 
role.  Hollywood  actress  and  crew 
will  be  chosen  soon. 


Screen  Gems  Inc.,  Hollywood,  sub- 
sidiary of  Columbia  Pictures,  has 
signed  Will  Rogers  Jr.  to  star  in 
"Life,  Liberty  and  Orin  Dooley" 
in  NBC-TV  Ford  Theatre  series. 
Robert  Stevenson  directs  from 
script  by  Mary  McCall,  president 
of  Screen  Writers  Guild. 


Pictorial  Films  Inc.,  New  York,  has 
announced  signing  of  a  contract 
with  Thomas  Alva  Edison  Founda- 
tion Inc.  for  a  motion  picture  on 
the  life  and  times  of  Thomas  A. 
Edison.  The  script  is  being  written 


Unity  Sale 


UNITY  TELEVISION  CORP., 
N.Y.,  has  signed  WENR-TV  Chi- 
cago to  a  one-year  contract  under 
which  the  station  will  receive  most 
of  the  approximately  1,000  titles  in 
Unity's  film  library,  amounting  to 
more  than  1,500  hours  of  playing 
time,  it  has  been  announced. 


by  Lester  Cooper,  documentary 
writer  formerly  with  the  J.  Arthur 
Rank  Organization.  Julian  Roff- 
man  will  direct. 

Film  People  ... 

Henry  Ginsberg,  NBC  television 
motion  picture  consultant  and  for- 
mer head  of  Paramount  Pictures, 
will  open  offices  at  188  .  N.  Canon 
Dr.,  Beverly  Hills  tomorrow  (Tues- 
day), with  plans  to  invest  in  and 

produce  video  and  motion  pictures. 

*  *  * 

Bernard  I.  Miller,  former  manager 
of  WMOR  (FM)  Chicago  and  as- 
sistant to  the  president  of  Acad- 
emy Films  there,  joins  Herbert  S. 
Laufman  &  Co.,  Chicago  TV  pro- 
duction firm,  as  general  educational 
adviser  on  special  features.  His 
first  assignment  is  working  on 
three  of  the  company's  packages  on 
NBC. 

*  *  * 

Billie  Burke,  Arnold  Stang  and 
Hope  Emerson  have  been  signed  by 
Key  Productions  Inc.,  Hollywood, 
for  permanent  roles  in  NBC-TV 
Eddie  Mayehoff  Show,  which  pre- 
mieres Oct.  5  for  Reynolds  Metals 
Co.  Filming  started  last  week  at 

Eagle-Lion  Studios. 

*    *  * 

Ben  Bronson,  with  Russ  Harte,  Los 
Angeles  art  studio,  has  opened  own 
studio,  Ben  Bronson  &  Assoc.,  at 
659  S.  Rampart  Blvd.,  that  city. 
The  firm  makes  story  boards  for 
TV  film  commercials. 

Peggy  Lee,  singing  star  of  CBS 
Radio  Peggy  Lee  Show,  has  been 
signed  by  Murphy-Thomas  Produc- 
tions Inc.,  Hollywood  for  Dream 
Awhile  With  Peggy  Lee,  a  quarter 
hour  TV  musical  series  to  be  filmed 
in  color.  Production  starts  in  Octo 
ber  at  General  Service  Studios. 
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Don  de  Fore,  motion  picture  actor, 
has  been  signed  to  a  five-year 
contract  as  Thorny  in  ABC-TV 
Adventures  of  Ozzie  and  Harriet, 
being  filmed  by  Volcano  Produc- 
tions, Hollywood,  for  alternate 
weekly  sponsorship  by  General 
Electric  and  Lambert  Pharmacal 
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TV  Networks'  Commercials  Signed 

(Continued  from  page  25) 


Advertiser 


Gross  Time 


Hours 


American  Tobacco 

'  Co. 

'  s 


American  Vitamin 
Assoc. 

Anheuser  Busch  Inc.  Ken  Murray  Show 

Anthracite  Institute  Better  Home  Show 

Armstrong  Armstrong  Circle 

Cork  Co.  Theatre 

Atlantic  Refining  Co.Pro  Football 

Avco  Mfg.  Corp. 


B.  T.  Babbitt 


Bayuk  Cigar  Co. 

Benrus  Watch  Co. 

Best  Foods 

Bigelow-Sanford 
Carpet  Co. 

Hazel  Bishop 


Chance  of  a 

Lifetime 
Jessie  DeBoth  TV 

Notebook 
The  Name's  the 
Same 

Paul  Winchell-Jerry 
Mahoney 

Kate  Smith  Evening 

Hour 
Two  Girls  Named 

Smith 

Ellery  Queen 
Ringside  Interviews 
Show  of  Shows 
Garry  Moore 
Bigelow  Theatre 


118,000 
22,245 
90,030 

37,625 
75,263 

6,006 


Block  Drug  Co. 

Bonn  Aluminum 

Brass  Corp. 
Bona  fide  Mills 
Borden  Co. 


Borg-Warner 

-.;  Brewing  Corp. 

America 
Bristol-Myers  Co. 


£  Brown  Shoe  Co. 

F.  Burkart  Mfg. 
Bymart-Tintair 


Campana  Corp. 
Campbell  Soup  Co. 


Freddy  Martin 
This  Is  Your  Life 
Crime  With  Father 
Danger 
&    American  Forum  of 
the  Air 
Versatile  Varities 
Treasury  Men  in 
Action 

Corp.  Kate  Smith  Evening 
Hour 
Pro  Football 


of 


Co 


California  Packing 
Co. 


Foodini  the  Great 
Mr.  District  At- 
torney 
Break  the  Bank 

Say  it  With  Acting 
Smilin'  Ed  McConnell 
Patricia  Bowman 
Somerset  Maugham 

TV  Theatre 
All  Star  Revue 


Ruth  Lyons 
Aldrich  Family 
Double  or  Nothing 
■  Canada  Dry  Ginger  Super  Circus 
i  Ale 

Cannon  Mills  Co.      Kate  Smith 
^Carnation  Co.  Burns  and  Allen 

Carter  Products  Inc.  Songs  for  Sale 

Crime  Photographer 
City  Hospital 
I've  Got  a  Secret 
Drew  Pearson 
Cat's  Paw  Rubber  Co.  Quiz  Kids 
"Celanese  Corp.  of      Celanese  Theatre 
7 


Mfg. 


America 
Xhesebrough 
Co 

Chrysler  Corp. 
te  *  Claude  Neon  Inc 

al 

I  Cliquot  Club  Co 


Kate  Smith 
Greatest  Fights 
You  Bet  Your  Life 
Homemakers  Ex- 
change 
Frances  Langford- 
Don  Ameche 
Clinton  Foods  All-Star  Revue 

Clorox  Chemical  Co. Jessie  DeBoth 
Cluett,  Peabody  &    Herb  Shriner 
Co. 


21,285 
20,273 


23,970 
57,015 
16,920 

98,175 

24,540 
53,040 
23,835 

21,300 
50,820 

61,515 

14,125 

14,060 
51,019 

93,600 

19,290 
32,940 
29,840 
101,950 


15,680 
61,500 

54,375 

38,425 
39,540 
20,560 
28,200 


48,600 

32,300 
38,780 
85,500 
4,200 


i  Colgate-Palmolive- 
M  Peet  Co. 


L'Congoleum-Nairn 


Strike  it  Rich 
Strike  it  Rich 
Howdy  Doody 
Comedy  Hour 
Miss  Susan 
Big  Payoff 

Kate  Smith 

Evening  Hour 
Howdy  Doody 


38,875 
6,006 
55,020 

132,480 
56,535 
75,668 
135,300 
108,120 

64,920 


17,895 
15,490 
57,116 
15,200 

31,616 


CBS 
ABC 
NBC 

DuM 
ABC 

ABC 

ABC 

NBC 

NBC 
ABC 

ABC 
DuM 

NBC 

CBS 

DuM 

NBC 
NBC 
ABC 
CBS 
NBC 

ABC 
NBC 
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ABC 
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CBS 
ABC 
CBS 
CBS 
NBC 

NBC 

NBC 
NBC 
CBS 

ABC 

NBC 
CBS 
CBS 
CBS 
CBS 
CBS 

ABC 
CBS 

ABC 

NBC 
NBC 
NBC 
CBS 


11,580  ABC 


Continental  Baking 
Corp. 

>rn  Products  Re-    Garry  Moore 

fining  Co.  Ruth  Lyons 

;ory  Corp.  Langford-Ameche 
Crawford  Clothes      They  Stand 

Inc.  Accused 
Curtis  Publishing  Co.  Keep  Posted 
'Democratic    National  Campaign  Talks 

Committee 
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CBS 
NBC 
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Program 

Charges 

Net- 

Stations 

Per  Week 

Oct  '51 

1951 

1952f 

1951 

1952 

This:  T«  Chntv 

CBS 

53 

0:30 

Business 

Your  Lucky  Strike 

68,150 

NBC 

54 

61 

0:30 

0:30 

Theatre 

The  Big  Story 

72,090 

NBC 

47 

48 

0:30 

0:30 

Your  Hit  Parade 

85,020 

NCB 

58 

62 

0:30 

0:30 

Your  Lucky  Clue 

CBS 

54 

0:30 

News 

CBS 

18 

0:30 

Frosty  Frolics 

23,900 

ABC 

8 

1:00 

1:00   

0:30   

0:30  0:30 

dl:30  dl:30 
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69 
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35 
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47 

48 
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d0:15 
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63 

1:00 

1:00 

49 
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dl:30 
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0:15 
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__  d0:15   

—  d0:15   
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1:00   


0:30 
0:15 


Advertiser 

Doeskin  Products 
Drugstore  TV  Pro- 
ductions 

Allen  B.  DuMont 

Labs. 
E.  I.  duPont  de 

Nemours  &  Co. 


Ekco  Products  Co. 
Electric  Auto-Lite 
Co. 

Eversharp  Inc. 

Falstaff  Brewing 
Corp. 

Firestone  Tire  & 
Rubber  Co. 

Frank  H.  Fleer  Corp 

Florida  Citrus  Com- 
mission 

Ford  Motor  Co. 

French  Sardine  Co. 
General  Cigar  Co. 

General  Conference 
of  Seventh  Day 
Adventists 

General  Electric  Co. 


Gross  Time 

Program  Charges  Net- 

Oct.  '51  work 

Kate  Smith  $   NBC 

Cavalcade  of  Stars  71,400  DuM 

Cosmopolitan  91,440  DuM 
Theatre 

What's  the  Story    DuM 

Langford-Ameche  6,650  ABC 

Garry  Moore  10,830  CBS 

Cavalcade  of    NBC 

America 

Frank  Sinatra  36,160  CBS 

Suspense  70,050  CBS 

Show  of  Shows  52,260  NBC 

National  League  1,513  CBS 
Playoff 

Voice  of  Firestone  80,700  NBC 

Pud's  Prize  Party    ABC 

Happy's  Party    DuM 

Ford  Festival  123,200  NBC 

Toast  of  the  Town  103,900  CBS 

Arthur  Godfrey    CBS 

Time 

Sports  Spot  30,730  CBS 

Herman  Hickman    NBC 

Faith  for  Today  14,565  ABC 


Hours 

Stations  Per  Week 

1951  1952f  1951  1952 

55    d0:15 

22     25  1:00  1:00 

22     __  1:00   

__     16    0:30 

33     —  d0:15   

35  d0:15   

—  45    0:15 

28  0:15   

31     32  0:30  0:30 

59     __  0:15   

4  d2:00*   

41     48  0:30  0:30 

9    d0:15 

4    d0:30 

48     52  1:00  0:30 

36  45  1:00  1:00 

—  27    d0:30 

18     26  0:15  0:15 

—  —    0:15 

9     12  d0:30  d0:30 


Fred  Waring  120,250  CBS 

Bill  Goodwin  88,373  NBC 

Garry  Moore  103,880  CBS 

Joan  Davis    NBC 

General  Foods  Corp. Bert  Parks  108,840  NBC 

Hopalong  Cassidy  98.000  NBC 

Young  Mr.  Bobbin  58,560  NBC 

Mama  62,610  CBS 

Captain  Video  236,900  DuM 

It's  News  to  Me  58,560  CBS 

Life  With  Luigi    CBS 

Our  Miss  Brooks    CBS 

Roy  Rogers    NBC 

Lone  Ranger  29,451  ABC 

Ted  Mack  Family  24,600  ABC 
Hour 

Stu  Erwin  Show  75,157  ABC 

( Continued  on  page  77 ) 


General  Mills  Inc. 


36 
24 


33 
27 
41 
55 
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Washington 
Watches 


CMe 


ews 


LOCAL  NEWS  SHOWS 

now  available 
during  "Today" 

WNBW  is  making  three  five- 
minute  segments  (7:25,  8:25  and 
8:55  a.m.)  during  the  NBC 
"Today"  series  available  for 
local  news  programs.  Frank 
Blair  will  air  the  news  in 
these  high-rated  time "  periods. 
COST — $100  net  commission- 
able  per  five-minute  program 
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Watch 
Washington 


Here's  news  for  you  .  .  .  1951  total  retail  sales  for  the 
Washington  Metropolitan  area  was  estimated  at  $1,745,500,- 
000  .  .  .  and  the  population  estimate  is  1,512,100.  TV 
sets  in  operation  have  climbed  to  382,932,  your  _sales 
can  climb  too,  when  you're  advertising  on  WNBW. 


Wnbw  <a 


Represented  by 
NBC  Spot  Sales 
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Additional  Station  Grants 
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23  is  Edward  Lamb's  Midwest  TV 
Co.  Mr.  Lamb  is  owner  of  WICU 
(TV)  Erie,  Pa.,  and  WTVN  (TV) 
Columbus,  Ohio. 

There  is  no  request  for  UHF 
Channel  59  at  Kanapolis,  N.  C.  (No. 
28),  but  two  groups  seek  UHF 
Channel  15  at  Lebanon,  Pa.  (No. 
30).  They  are  Lebanon  Television 
Corp.  and  Steitz  Newspapers  Inc. 

For  the  next  10  cities,  until  East 
Lansing,  Mich.  (No.  41),  in  the 
B-l  list,  there  are  no  applications 
pending  for  the  channels  in  those 
areas.  At  East  Lansing,  the  Mich- 
igan State  College  has  filed  for 
UHF  Channel  60,  a  commercial  fa- 
cility. The  school  operates  AM 
station  WKAR  there,  a  noncom- 
mercial outlet. 

After  East  Lansing  in  the  B-l 
list,  there  are  no  bids  pending 
until  Bethlehem,  Pa.  (No.  80), 
where  WEST  Easton,  Pa.,  seeks 
Channel  51. 

In  all,  after  Ashland,  Ky.,  there 
are  some  17  applications  in  Group 
B-l  which  have  not  yet  been  acted 
upon  by  the  Commission.  Group 
B-2  contains  applications  from 
cities  already  having  one  TV  sta- 
tion in  operation. 

Meanwhile,  in  other  actions  last 
week,  the  Commission  granted 
KFEL-TV  Denver  a  modification  of 
its  special  temporary  authorization 
to  permit  it  to  operate  with  maxi- 
mum transmitter  power  of  2  kw 
visual  and  1  kw  aural  maximum 
power  output  using  a  77-ft.  an- 
tenna.   This  is  another  stage  of 


KFEL-TV's  progressively  expand- 
ing interim  operation  following  its 
advent  as  the  first  post-thaw  gran- 
tee to  commence  commercial  tele- 
casting [B*T,  July  21,  14]. 

The  Commission  also  issued  an 
order  finalizing  its  earlier  proposed 
rule  change  to  add  UHF  Channel 
14  to  Palm  Springs,  Calif.,  as  re- 
quested by  Dr.  Forbes  Farms  Inc., 
prospective  applicant  there  [B#T, 
June  30,  9].  The  amendment  to 
the  allocation  table  becomes  effec- 
tive 30  days  after  publication  in 
the  Federal  Register. 

Similar  UHF  channel  changes 
specified  earlier  for  the  Baltimore- 
Harrisburg-Reading  area  and  the 
Youngstown-Warren  area  became 
effective  last  Monday,  Aug.  25,  fol- 
lowing publication  in  the  Federal 
Register.  The  changes,  ordered 
upon  the  request  of  applicants  to 
correct  channel  spacing  errors 
[B»T,  July  28],  are  as  follows: 

Channel  Number 
Delete  Add 


City 
Baltimore,  Md. 
Harrisburg,  Pa. 
Reading,  Pa. 
Youngstown,  Ohio 
Warren,  Ohio 


30 
33 
55 
33 
21 


60 
55 
33 
21 
67 


Accordingly,  the  table  of  assign- 
ments is  amended  to  read  as  fol- 
lows : 

Channel  Number 


Maryland 
Baltimore 

Ohio 

Warren 

Youngstown 
Pennsylvania 

Harrisburg 

Reading 

Before  FCC 


2+,  11—,  13+,  18, 
*24+,  60— 


67  + 

21—,  27, 


73— 


27—,  55+,  71  + 
33+,  61— 

first   ordered  the 


BL00MINGT0N 


Serving  a  2  BILLION  $  MARKET 

34%  of  the  PEOPLE 
34%  of  the  FAMILIES 

.accounting  for 
35%  of  the  SALES 
in  ALL  INDIANA 

1/VTTV  —  affiliated  with  all  nets  —  maintains 
its  own  micro  wave  relay  system  between 
Cincinnati  and  Bloomington  to  bring  LIVE 
network  shows  to  viewers.  WTTV  is  owned 
and  operated  by  Sarkes  Tarzian  and 

Represented  Nationally  by 

ROBERT  MEEKER  ASSOCIATES,  Inc. 

New  York  •  Chicago  •  Los  Angeles  •  San  Francisco 
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substitution  of  Channel  33  for  55 
at  Reading,  both  pending  appli- 
cants petitioned  the  Commission 
to  make  that  change  in  view  of 
the  channel  separation  problem 
and  to  make  immediate  grant  of 
their  bids. 

Eastern  Radio  Corp.  (WHUM) 
originally  filed  for  Channel  55 
while  Hawley  Broadcasting  Corp. 
(WEEU)  sought  Channel  61,  but 
when"  Channel  55  was  found  to 
be  in  error,  Eastern  amended  to 
Channel  61.  Both  were  set  for 
hearing  July  11  when  initial  post- 
thaw  actions  were  taken  [B«T, 
July  14]. 

Last  week,  to  clear  the  way  for 
granting  of  the  two  bids  now  that 
the  channel  change  is  final,  Haw- 
ley petitioned  to  amend  its  request 
to  specify  Channel  33  in  lieu  of 
61  while  Eastern  petitioned  to  cor- 
rect the  geographic  coordinates  of 
its  proposed  transmitter  site.  East- 
ern continues  to  seek  Channel  61. 

Reading  is  No.  4  on  the  Group 
B-l  list. 

Meanwhile,  FCC  granted  the 
petition  of  Northeastern  Indiana. 
Broadcasting  Co.  (WKJG),  appli- 
cant for  UHF  Channel  33  at  Fort 
Wayne,  Ind.,  to  amend  its  bid  to 
make  changes  in  power,  transmit- 
ter site  and  antenna  height. 

Effective  radiated  power  is 
changed  from  203  kw  to  270  kw 
and  antenna  height  above  average 
terrain  from  503  to  775  ft.  Esti- 
mated cost  of  the  construction  is 
changed  from  $292,000  to  $360,000 
and  first  year  operating  cost  from 
$244,325  to  $264,200. 

WKJG's  bid  has  been  designated 
for  comparative  hearing  with  the 
Channel  33  applications  of  WGL 
Fort  Wayne  and  Fort  Wayne  Tele- 
vision Corp. 

Brush-Moore  Newspapers  Inc. 
(WHBC),  UHF  Channel  29  appli- 
cant at  Canton,  Ohio,  has  pending 
before  the  Commission  a  similar 
petition  to  amend  its  bid,  which 
has  been  set  for  comparative  hear- 
ing with  the  Channel  29  request  of 
Stark  Broadcasting  Co.  (WCMW). 

WHBC  wishes  to  change  effec- 
tive radiated  power  specified  in 
the  application  from  107  kw  visual 
to  224  kw  visual  and  show  a  new 
transmitter  location  and  increased 
antenna  height.  Cost  of  construc- 
tion also  would  be  changed  from 
$245,000  to  $329,500,  with  first 
year  operating  cost  revised  to 
$162,000  and  revenue  to  $120,000. 

WFMJ-TV  Youngstown,  Ohio, 
grantee  for  UHF  Channel  73 
which  seeks  FCC  permission  to 
switch  to  newly  assigned  Channel 
21  there  (substitution  for  Channel 
33,  see  above),  has  replied  to  Polan 
Industries'  opposition  to  the  pro- 
posal [BsT,  Aug.  25]  with  the 
charge  that  Polan  Industries  is  an 
outsider  and  has  no  "equity"  in 
the  facility.  WFMJ-TV  said  it 
can  commence  operation  sooner  on 
the  lower  channel  because  of  tech- 
nical advantages. 

Polan  Industries,  Channel  21  ap- 
plicant, claimed  it  has  prior  right 
since  it  suggested  the  facility  when 
the  Channel  33  allocation  was 
found  to  be  in  error.  The  firm  also 


Somerset  Channel 

BLUEGRASS  Broadcasting  Co., 
Channel  33  applicant  at  Lexing- 
ton, Ky.,  which  submitted  alterna- 
tive plan  to  correct  allocation  de- 
ficiencies in  that  area  and  opposed 
FCC's  proposed  plan  of  correction 
[B*T,  Aug.  25],  last  week  advised 
the  Commission  of  a  typographical 
error  in  the  Bluegrass  plan.  Blue- 
grass  said  its  substitution  of  Chan- 
nel 27  for  22  at  Somerset,  Ky., 
should  correctly  read  substitution 
of  Channel  67  for  22. 


i 
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contended  the  WFMJ-TV  proposal 
would  unlawfully  tie  up  two  chan- 
nels at  once. 

In  its  reply,  WFMJ-TV  through 
its  owner,  Vindicator  Printing  Co., 
pointed  out  it  has  rendered  local 
service  to  Youngstown  for  many 
years  and  has  had  extensive  expe 
rience  in  the  operation  of  WFMJ 
AM-FM  there.  On  the  other  hand, 
WFMJ-TV  contended  Polan  Indus 
tries  is  a   non-resident,  multipl 
television  applicant  which  has  nofc 
other   identity   with  Youngstown 
than  its  TV  bid.  «.( 
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KTBC-TV  STATUS 

RCA  Promises  Interim  Unit 

KTBC-TV  Austin,  Tex.,  new  TV 
station  grantee,  has  completed 
an  agreement  with  RCA  for  an 
interim  TV  transmitting  unit  to 
enable  it  to  start  television  opera- 
tion sooner  than  originally  expect 
ed — sometime  this  year. 

The  station,  licensed  to  Texas 
Broadcasting  Corp.  (KTBC),  has 
been  authorized  VHF  Channel  7 
with  effective  radiated  power  of 
110  kw  visual  and  55  kw  aural 
FCC  issued  the  grant  early  in  July 
and  KTBC  executives  later  prom 
ised  interim  operation  providing  it 
could  obtain  a  100  kw  signal  [B  •  T 
July  21,  14]. 

The  KTBC-TV  and  RCA  contract 
calls  for  a  10  kw  transmitter,  on 
which  the  manufacturer  was  un- 
able to   guarantee  delivery  until 
early   1953.     RCA   suggested  an 
interim  unit,  with  delivery  date  :  ; 
Sept.  15.    Even  with  interim  equip 
ment,  KTBC-TV  claims  it  will  en 
joy  power  equal  to  that  of  any  TV  ft 
station   in   Texas.     A  12-section 
antenna   supported   by   a  500-ft. 
tower,  plus  a  strategic  mountain- 
top  location,  will  give  the  equiva 
lent  of  100  kw  ERP. 

J.  C.  Kellam,  vice  president  and 
general  manager  of  KTBC,  said 
exact  date  of  the  TV  debut  "de 
pends  upon  the  delivery  of  this 
equipment    and    the    speed  with 
which  we  can  work  in  the  weeks 
ahead."    He  said  the  station  had 
welcomed  RCA's  interim  unit  sug- 
gestion "which  will  enable  us  to 
start  operations  much  earlier  tha 
the  first  quarter  of  1953,  when  tb 
permanent  equipment  will  be  de-] 
livered." 


fa 


CANADIAN  Post  Office  Dept.,  Oti 
tawa,  will  start  20-second  film  spot 
announcements  with  animation 
CBLT  (TV)  Toronto  and  CBFT  (TV) 
Montreal  early  in  Sept.  Agency  is 
Walsh  Adv.  Ltd.,  Toronto. 
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ton.  Consulting  engineer  Bernard  C. 
O'Brien,  Rochester,  N.  Y.  Principals 
include  President  E.  B.  Fitzpatrick, 
Vice  President  H.  W.  Cruickshank, 
Executive  Vice  President  John  R. 
Henzel  and  Secretary-Treasurer  R.  L. 
Davis.  Olean  Times  Herald  Corp.  is 
sole  owner  of  applicant.  City  priority 
status:  Gr.  A-2,  No.  222. 

t  HENDERSONVILLE,  N.  C— Radio 
H?nfierscnville  Inc.  (WHKP),  UHF  Ch. 
27  (578-584  mc);  ERP  20  kw  visual,  10 
kw  aural  r  ar.tenna  height  above  aver- 
age terrain  983  ft.,  above  ground  346 
ft.  Estimated  construction  cost  $174,- 
800,  first  year  operating  cost  $96,000, 
revenue  not  estimated.  Post  Office  ad- 
dress c/o  WHKP  Hendersonville,  N.  C. 

ftudio  location  to  be  determined, 
ransmitter  location  top  of  Jump  Off 
■|  Joe  Mountain,  3  mi.  west  of  Hender- 
I  sonville.  Geographic  coordinates  35°  18' 
J  43"  N.  Lat.,  82°  31'  07"  W.  Long.  Trans- 

I  mitter  and  antenna  RCA.  Legal  coun- 
sel John  Creutz,  Washington.  Principals 
include  President  Beverly  M.  Middleton 

it,  (25%),  Vice  President  Clarence  E.  Mor- 

f  gan  (50.25%),  Vice  President  Kermit  Ed- 
ney  (5%),  Secretary  Evelyn  Howe  Mid- 
dleton (9.5%)  and  Treasurer  D.  A.  Gil- 

'  L  more  (3%).    City  priority  status:  Gr. 

}<A-2,  No.  791. 

¥    YOUNGSTOWN,     Ohio  —  Polan  In- 
if  dustries  (modification  of  application) 
J  UHF  Ch.  21  (512-518  mc);  ERP  169  kw 
[  visual,  84.5  kw  aural;  antenna  height 
above  average  terrain  534  ft.,  above 
. 1  ground  550  ft.  Estimated  construction 
i  cost  $326,000,  first  year  operating  cost 
'  $200,000,  revenue  $225,000.  Post  Office 
address  321  8th  St.  (P.  O.  Box  1720), 
Huntington,  W.  Va.  Studio  location  to 
ji  be    determined.    Transmitter  location 
|  on  Gibson  St.  between  Dewey  and  Wil- 
I  bur  Avenues.  Geographic  coordinates 
u'!;41°  04'  32"  N.  Lat.,  80°  38'  40"  W.  Long, 
"r  Transmitter  and  antenna  RCA.  Legal 
v|i.  counsel  McKenna  &  Wilkinson,  Wash- 
'|f  ington.  Consulting  engineer  A.  D.  Ring 
*i&  Co.,  Washington.   [For  earlier  ap- 
ji  plication,   see   TV   Applications,  B.T, 

II  f1  July  7.]  City  priority  status:  Gr.  A-2, 
A  No.  5. 

j|[  PORTLAND,  Ore.  —  North  Pacific 
. I,  Television  Inc.  (modification  of  appli- 
f  cation),  VHF  Ch.  8  (180-186  mc);  ERP 

,  316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  1,304  ft., 
■  above  ground  574  ft.  Estimated  con- 
a;  struction  cost  $853,775,  first  year  oper- 
4  ating   cost   $702,697,   revenue  $564,000. 

|  Post  Office  address  604  Mead  Bldg., 
oijt  Portland,  Ore.  Studio  location  to  be 
i  determined.    Transmitter   location  on 

j'Mt.-  Scott,  NW  corner  of  Ridgeway 
Ivf  Drive  and  East  View  Drive,  1.9  mi.  SE 
JfOf  Portland  city  limits,  7.5  mi.  SE  of 
,i  center  of  Portland.  Geographic  co- 
if ordinates  45°  27'  16"  N.  Lat.,  122°  33'  00" 
t  W.    Long.    Transmitter    and  antenna 

I  RCA.  Legal  counsel  Haley  &  Doty, 
Washington.  Consulting  engineer  Cra- 
cr  ven,  Lohnes  &  Culver,  Washington. 
1  [For  earlier  application,  see  TV  Appli- 
OM  cations,  B.T,  Aug.  18.]  City  priority 
n.[istatus:  Gr.  A-2,  No.  2. 

tit    BETHLEHEM,  Pa. — Associated  Bcstrs. 

[One.  (WEST  Easton),  UHF  Ch.  51  (692- 
arf'!698  mc);  ERP  2.24  kw  visual,  2.24  kw 
ite»?aural;   antenna  height  above  average 

,  terrain  600  ft.,  above  ground  235  ft. 
"  I  Estimated  construction  cost  $204,650 
n-W(but  $155,150  has  already  been  paid  on 
YVequipment  delivered),  first  year  operat- 
'I  ing  cost  $280,000,  revenue  $250,000.  Post 
oa1  Office  address  Associated  Bcstrs.  Inc., 
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516  Northampton  St.,  Easton,  Pa.  Studio 
location  to  be  determined.  Transmitter 
location  at  end  of  Savercool  Ave.  on 
Fountain  Hill,  2.5  mi.  SW  of  Bethlehem 
on  the  same  site  as  KG2XAZ  (experi- 
mental UHF  TV  station).  Geographic 
coordinates  40°  35'  55"  N.  Lat.,  75°  25' 
12"  W.  Long.  Transmitter  composite, 
antenna  RCA.  Legal  counsel  George  O. 
Sutton,  Washington.  Consulting  en- 
gineer James  C.  McNary,  Washington. 
Principals  include  Chairman  of  the 
Board  John  F.  Steinman  (50%),  Presi- 
dent E.  C.  Anderson,  1st  Vice  President 
Clair  R.  McCollough  and  2nd  Vice 
President  J.  Hale  Steinman  (50%). 
Principals  are  officers  and/or  stock- 
holders of  WDEL-AM-FM-TV  Wil- 
mington, Del.,  WGAL-AM-TV  Lan- 
caster, Pa.,  WORK  York,  Pa.,  WKBO 
Harrisburg,  Pa.,  and  WRAW  Reading, 
Pa.  City  priority  status:  Gr.  B-l,  No. 
80. 

CHATTANOOGA,  Tenn.  —  Southern 
Television  Inc.  (modification  of  appli- 
cation), VHF  Ch.  12  (204-210  mc);  ERP 
120  kw  visual,  60  kw  aural;  antenna 
height  above  average  terrain  1,000  ft., 
above  ground  374  ft.  Estimated  con- 
struction cost  $500,093,  first  year  oper- 
ating cost  $350,000,  revenue  $375,000. 
Post  Office  address  509  Cherry  St., 
Chattanooga,  Tenn.  Studio  location 
1103  Hixon  Pike.  Transmitter  location 
on  East  Brow  Road;  north  half  of  Lot 
4,  Block  13,  Sylvan  City,  Signal  Moun- 
tain, 5.2  mi.  north  of  Chattanooga  city 
limits.  Geographic  ^coordinates  35°  09' 
47"  N.  Lat.,  85°  17'  59"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal,  counsel 
Cohn  &  Marks,  Washington.  Consult- 
ing engineer  Kear  &  Kennedy,  Wash- 
ington. [For  earlier  aerification,  see 
TV  Applications.  B.T,  June  30.]  City 
priority  status:  Gr.  A-2,  No.  14. 

KNOXVILLE,  Tenn.  —  Television 
Services  of  Knoxville,  UHF  Ch.  26  (542- 
548  mc);  ERP  21.09  kw  visual,  10.54 
kw  aural;  antenna  height  above  aver- 
age terrain  487  ft.,  above  ground  147  ft. 
Estimated  construction  cost  $125,125, 
first  year  operating  cost  $180,000,  reve- 
nue $180,000.  Post  Office  address  Tele- 
vision Services  of  Knoxville,  c/o 
,  Krieger  &  Jorgensen,  Wyatt  Bldg., 
Washington,  D.  C.  Studio  location  to 
be  determined.  Transmitter  location 
on  Sharp  Ridge,  3  mi.  NNW  of  Knox- 
ville city  limits.  Geographic  coordi- 
nates 36°  00'  14"  N.  Lat.,  83°  56'  33"  W. 
Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  Krieger  &  Jorgen- 
sen, Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Prin- 
cipals include  equal  (50%)  partners  J. 
Hortm  Douarht^n,  25%  owner  of 
WAYS-AM-FM  Charlotte,  N.  C,  25% 
owner  of  WCOG  Greensboro,  N.  C, 
and  was  owner  of  25%  of  WKIX  (now 
WMSC)  Columbia,  S.  C,  until  May 
1950,  and  has  interest  in  department 
stores  in  North  and  South  Carolina; 
and,  Harold  H.  Thorns,  president  and 
99%  owner  of  WISE  Asheville,  N.  C, 
president  and  (with  his  wife)  71% 
owner  of  WEAM  Arlington,  Va.,  25% 
owner  of  WAYS-AM-FM  and  WCOG, 
13.5%  owner  of  WSSB  Durham,  N.  C, 
was  owner  of  25%  of  WKIX  until  May 
1950,  and  was  owner  of  WHHT  Durham, 
N.  C,  until  1949  when  this  license  was 
surrendered  to  FCC.  WEAM  and 
WCOG  are  both  applicants  for  tele- 
vision stations  in  their  respective  cities. 
City  priority  status:  Gr.  A-2,  No.  21. 

BROWNSVILLE,  Tex.— Valley  Tele- 
vision Inc.,  VHF  Ch.  5  (76-82  mc);  ERP 
100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  546  ft. 
above  ground  583  ft.  Estimated  con- 
struction cost  $296,000,  first  year  oper- 
ating cost  $240,000,  revenue  $360,000. 
Post  Office  address  P.  O.  Box  472, 
Brownsville,  Tex.  Studio  location  1934 
Central  Blvd.  Transmitter  location  on 
U.  S.  281,  0.3  mi.  NE  of  Los  Indios. 
Geographic  coordinates  26°  03'  10"  N. 
Lat.,  97°  44'  27"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel 
Fisher,  Wayland,  Duvall  &  Southmayd, 
Washington.  Consulting  engineer  Geo. 
A.  Gautney,  Washington.  Principals  in- 
clude President  Vance  C.  Wilson 
(12.5%),  50%  owner  of  La  Siesta  Motor 
Courts,  and  commercial  manager  and 
34%  stockholder  of  KBOR  Brownsville, 
Tex.;  Vice  President  Willis  A.  Wilson 
(12.5%),  50%  owner  of  La  Siesta  Motor 
Courts,  and  vice  president,  chief  engi- 
neer and  24%  owner  of  KBOR;  Secre- 
tary -  Treasurer  Minor  Joel  Wilson 
(12.5%),  president,  manager  and  20% 
owner  of  KBOR;  Jean  G.  Wiederman 
(12.5%),  representative  for  Union  Life 
Insurance  Co.  in  Brownsville,  Tex., 
area;  Mrs.  Dorothy  Dorfman  (7.5%), 
housewife  and  partner  in  Dorfman's 
Jewelry  Store,  Brownsville,  and  Clyde 
Tandy  Jr.  (5%),  employe  of  Port  Fer- 
tilizer &  Chemical  Co.,  Los  Fresnos, 


UHF  PANEL 

Set  for  NEDA  Sept.  Meet 

DISCUSSION  of  ultra  high  fre- 
quencies is  scheduled  for  an  entire 
day  at  the  four-day  convention  and 
manufacturers'  conference  of  the 
National  Electronic  Distributors 
Assn.  in  Atlantic  City  Sept.  22  to 
25. 

Tuesday  has  been  set  aside  for 
UHF,  with  President  George  Wede- 
meyer  introducing  the  guests.  The 
forum  will  be  led  by  H.  F.  Bersche, 
manager  of  renewal  sales  for  RCA's 
tube  department,  who  will  foresee 
"New  Electronic  Frontiers"  after 
the  RCA  film  on  UHF,  "Success 
Hill,"  is  shown. 

UHF  panel  leaders  will  include 
Harry  A.  Ehle,  International  Resist- 
ance Co.,  Philadelphia,  moderator; 
R.  D.  Maddox,  Belden  Mfg.  Co.,  Chi- 
cago; L.  C.  Ebel,  Anaconda  Wire  and 
Cable  Co.,  New  York;  Harold  Har- 
ris, Channel  Master  Corp.,  Ellen- 
ville,  N.  Y.;  Kenneth  Weitzel,  Gen- 
eral Electric,  Syracuse;  Robert  Furst, 
David  Bogen  Co.,  New  York,  and 
Wilfred  B.  Whalley,  Sylvania  Elec- 
tric Products,  New  York. 

More  than  2,000  persons  are  ex- 
pected to  register  for  this  third 
annual  conference-convention,  ac- 
cording to  L.  B.  Calamaras,  exec- 
utive vice  president,  who  reported 
that  70  electronics  firms  have  re- 
served space.  Election  of  officers 
and  association  business  is  sched- 
uled for  the  Monday  opening  Sept. 
22.  The  general  membership  ses- 
sion will  take  place  that  evening. 


Tex.  City  priority  status:  Gr.  A-2, 
No.  36. 

f  LYNCHBURG,  Va.  —  Old  Dominion 
Bcstg.  Corp.  (WWOD),  UHF  Ch.  16 
(482-488  mc);  ERP  101  kw  visual,  57.1 
kw  aural;  antenna  height  above  aver- 
age terrain  500  ft.,  above  ground  553 
ft.  Estimated  construction  cost  $166,- 
835,  first  year  operating  cost  $60,000, 
revenue  $60,000.  Post  Office  address 
P.  O.  Box  918,  Lynchburg,  Va.  Studio 
and  transmitter  location  on  Route  501, 
0.3  mi.  NW  of  Lynchburg  city  limits. 
Geographic  coordinates  79°  12'  44"  N. 
Lat.,  37°  26'  27"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel, 
Fisher,  Wayland,  Duvall  &  Southmayd, 
Washington.  Consulting  engineer  Geo. 
E.  Gautney,  Washington.  Principals  in- 
clude President  D.  H.  Dillard  (42.2%), 
Vice  President  P.  G.  Dillard  (17.8%), 
E.  S.  Dillard  (17.8%)  and  W.  H.  Bur- 
russ  (5.6%).  City  priority  status:  Gr. 
A-2,  No.  85. 

ROANOKE,    Va.  —  Polan  Industries 

(modification  of  application),  VHF  Ch. 
7  (174-180  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  aver- 
age terrain  2,000  ft.,  above  ground  603 
ft.  Estimated  construction  cost  $411,000, 
first  year  operating  cost  $250,000,  re- 
venue $275,000.  Post  Office  address 
321  8th  St.  (P.  O.  Box  1720),  Hunt- 
ington, W.  Va.  Studio  location  to  be 
determined.  Transmitter  location  on 
Weaver  Knob,  6  mi.  east  of  Roanoke. 
Geographic  coordinates  37°  18'  15"  N. 
Lat.,  79°  49'  26"  W.  Long.  Transmitter 
and  antenna  GE.  Legal  counsel  McKen- 
na &  Wilkinson,  Washington.  Consult- 
ing engineer  A.  D.  Ring  &  Co.,  Wash- 
ington. [For  earlier  application,  see 
TV  Applications,  B.T,  July  14.]  City 
priority  status:  Gr.  A-2,  No.  34. 

MADISON,  Wis.  —  Earl  W.  Fessler 
(WMFM  [FM]),  UHF  Ch.  33  (584-590 
mc);  ERP  17.5  kw  visual,  10.4  kw  aural; 
antenna  height  above  average  terrain 
530  ft.,  above  ground  544  ft.  Estimated 
construction  cost  $123,553,  first  year 
operating  cost  $75,000,  revenue  $85,000. 
Post  Office  address  2047  Winnebago  St., 
Madison.  Transmitter  location  Nakoma 
St.  and  West  Beltline.  Geographic  co- 
ordinates 43°  02'  14"  N.  Lat.,  89°  27'  22" 
W.  Long.  Transmitter  DuMont,  an- 
tenna RCA.  Legal  counsel  Edwin  C. 
Conrad,  Madison.  Consulting  engineer 
John  Creutz,  Washington.  Sole  owner 
of  applicant  is  Earl  W.  Fessler,  who 
also  owns  Radio  Service  Shop,  Madi- 
son. City  priority  status:  Gr.  A-2, 
No.  30. 
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DON  LEE  PACTS 

National  Sponsors  Signed 

SIX  national  sponsors  head  the 
recent  contracts  signed  with  Don 
Lee  Network,  as  announced  by 
Norman  Boggs,  network  vice  presi- 
dent in  charge  of  sales. 

Standard  Oil  Co.  of  Calif.,  San 
Francisco,  renews  Let  George  Do 
It  on  59  Don  Lee,  Arizona  and  In- 
termountain  network  stations, 
Mon.,  8-8:30  p.m.  (PST,  MST) ,  for 
52  weeks  from  today  (Sept.  1).  The 
firm  has  sponsored  the  program 
seven  years.  Agency  is  BBDO, 
San  Francisco. 

Alternating  sponsorship  has 
been  renewed  by  Folger  Coffee  Co., 
San  Francisco,  of  Frank  Heming- 
way and  the  News  on  88  Don  Lee, 
Arizona  and  Intermountain  Net- 
work stations,  Mon.  through  Sat., 
7-7:15  a.m.,  4:15-4:30  p.m.  (PST, 
MST),  for  52  weeks  from  Aug.  4. 
Los  Angeles  Soap  Co.  (White 
King) ,  alternating  sponsor,  started 
the  program  June  25  for  52  weeks. 
Agency  on  both  accounts  is  Ray- 
mond R.  Morgan  Co.,  Hollywood. 

Procter  &  Gamble  Co.,  Cincin- 
nati (Cheer),  starts  Cecil  Brown 
and  the  News  on  24  Don  Lee  sta- 
tions in  Washington,  Oregon  and 
Idaho,  Tues.  and  Thurs.,  8-8:15 
a.m.  (PST),  for  13  weeks  from 
Sept.  2.  Agency  is  Young  &  Rubi- 
cam  Inc.,  New  York. 

Grove  Labs.  Inc.,  St.  Louis,  In- 
ternational Silver  Co.,  Meriden, 
Conn.,  and  Manhattan  Soap  Co., 
New  York  (Sweetheart),  are  the 
new  participating  sponsors  of  The 
Jack  Kirkwood  Show  on  45  Don 
Lee  stations,  Mon.  through  Fri., 
1-1:30  p.m.  (PST).  Grove,  through 
Gardner  Adv.  Co.,  St.  Louis,  starts 
Oct.  6  for  115  times.  International, 
through  Young  &  Rubicam  Inc., 
N.  Y.,  starts  Sept.  8  for  20  times. 
Manhattan,  through  Scheideler, 
Beck  &  Werner  Inc.,  N.  Y.,  started 
Aug.  25  for  40  times.  Other  par- 
ticipating sponsors  are  Hills  Bros., 
San  Francisco  (coffee),  through 
N.  W.  Ayer  &  Son  Inc.,  N.  Y.; 
Hubinger  Co.,  Keokuk,  Iowa  (Quick 
Elastic  starch) ,  through  Compton 
Adv.  Inc.,  N.  Y. ;  and  General 
Foods  Corp.,  N.  Y.  (Jell-O), 
through  Young  &  Rubicam  Inc., 
that  city. 


air-casters 


Mr.  Safford 


GEORGE  P.  DROELLE  promoted 
to  program  director,  WCLI 
Corning,  N.  Y.,  succeeding  C.  RONALD 
GRAHAM  who  resigns. 
MARY  LOUISE  MOORE,  assistant 
program  director,  WKLO  Louisville, 
Ky.,  promoted  to  program  director. 
TED  SAFFORD,  WTTM  Trenton,  N.  J. 

announcer,  ap- 
pointed program 
director  there. 

JOHN  DOUGLAS, 

WEEI  Boston  sum- 
mer announcer,  to 
WMBR  Jackson- 
ville, Fla.,  with 
p  e  r  m  a  n  e  n  t  an- 
nouncing duties. 

RAY  STANFIELD, 

WFBC  Greenville, 
S.  C,  to  WIS  Co- 
lumbia, S.  C.  as 
sports  director. 
LISA  BATTLE  to  latter  station  on 
copy  and  production  staff. 
McDOWELL  K.  STARKEY,  continuity 
editor,  KTUR  Turlock,  Calif.,  to 
KONG  Visalia,  Calif.,  as  program 
director. 

MILTON  B.  KAYE  and  MILTON  S. 
ROBERTSON,  WNEW  New  York 
programming  department,  appointed 
production  manager  and  copy  chief, 
respectively. 

CHARLES  WRIGHT,  program  direc- 
tor, WELI  New  Haven,  Conn.,  and 
RICHARD  MILLER,  program  director, 
WAVZ  same  city,  will  serve  on  radio- 
TV  public  information  committee  for 
1952  United  Fund  drive  there. 
GEORGE  D.  McGRATH  Jr.  to  WRVA 
Richmond,  Va.,  for  All  Night  Record 
Roundup.  SAM  WORKMAN  rejoins 
cast  of  station's  Old  Dominion  Barn 
Dance. 

VALDEMAR  VETLUGIN,  writer-edi- 
tor and  former  special  story  assistant 
at  Metro-Goldwyn-Mayer,  named  script 
consultant  on  CBS-TV's  Studio  One. 
JACK  CARSON,  NBC -TV  comedy 
star,  assigned  co-starring  role  in 
M-G-M  feature  film,  "Dangerous 
When  Wet,"  postponing  network's 
plans  for  TV  comedy  series. 
GERALDINE  WALL,  New  York  TV 
actress,  assigned  role  in  Warner  Bros, 
feature  film,  "By  the  Light  of  the 
Silvery  Moon." 


GATES 


*  QUINCY, 
I  ILLINOIS 


Mr.  O'Brien 


ANNE  MEULENBROEK,  continuity 
editor,  CJAV  Port  Alberni,  to  CKNW 
New  Westminster,  B.  C,  as  writer. 
WARREN  BARKER,  continuity  editor 
and  anouncer,  CKDA  Victoria,  to  staff 
of  CKNW. 

RAY  BEINDORF,  guest  relations 
staff,  CBS-TV  Hollywood,  shifts  to 
KNXT  (TV)  that  city  as  availability 
clerk. 

FRED  W.  O'BRIEN  Jr,  appointed 
merchandising  and 
publicity  manager 
for  WWJ  Detroit. 

HOWARD  BLAKE, 

graduate  of  Calif. 
Institute  of  Radio 
&  TV,  Hollywood, 
to   KAFY  Bakers- 
field,  Calif.,  as  an- 
nouncer. Other 
graduates  and  sta- 
tions   where  they 
are     now  located 
are :     JACK  GO- 
FORTH,    K  A  F  P 
Petaluma,    Calif.,   and    GENE  BELL 
and  ERNIE  STEVENS,  KYOS  Merced, 
Calif. 

MORTON  LEVINE,  public  relations 
director,  Los  Angeles  County  Museum, 
to  KFAC  that  city  as  director  of 
publicity-promotion  in  addition  to 
m.c.  on  Los  Angeles  Review,  weekly 
quarter-hour  program. 

DOROTHY  L.  TITCHENER,  WENE 
Endicott,  N.  Y.  woman's  commentator, 
named  chairman  of  radio-TV  com- 
mittees of  National  Federation  of 
Business  &  Professional  Women's 
Clubs  Inc. 

TOM  HARVEY,  announcer  at  CHML 
Hamilton,  to  same  position  at  CKEY 
Toronto. 

JOHN  EMMEL  appointed  music  di- 
rector, KEX  port- 
land,  Ore. 

MARJORIE  BENE- 
DICT, literary 
rights  editor,  ABC 
Western  Div., 
shifts  to  KECA 
Los  Angeles  as 
continuity  accept- 
ance editor,  suc- 
ceeded by  TANIA 
THORTON,  mem- 
ber of  network's 
literary  rights  de- 
partment. REGGIE 

SHIGO,  department  member  promoted 
to  assistant  to  DOROTHY  BROWN, 
network's  continuity  acceptance  edi- 
tor. MARY  PUTNAM,  New  York  free 
lance  copywriter,  to  network's  liter- 
ary rights  department. 

DARLA  HOOD,  singer  on  CBS-TV 
Ken  Murray  Show  to  KTLA  (TV) 
Hollywood  Spade  Cooley  Show  as  fea- 
tured singer. 

DOUGLAS  CRAMER,  separated  from 
U.  S.  Armed  Forces,  rejoins  KGIL 
San  Fernando,  Calif.,  as  record  li- 
brarian-disc m.  c. 

GLENN  HARDY,  newscaster  on  Don 
Lee  Alha-Seltzer  Newspaper  of  the  Air, 
assigned  role  in  20th  Century-Fox 
feature  film,  "Taxi." 
BERT  LEE  Jr.,  former  WMGM  New 
York  sportscaster,  awarded  American 
Spirit  Honor  Medal  as  outstanding 
"boot"  trainee  at  Marine  Corps  Re- 
cruit Depot  at  Parris  Island,  S.  C. 


Mr.  Emmel 


KATHI  NORRIS,  TV  star,  and  hus- 
band, WILBUR  STARK,  radio-TV 
producer,  parents  of  boy,  Aug.  19. 

DICK  THORNE,  announcer  at  WGN 
Chicago,  father  of  boy,  Richard  Nor- 
man, Aug.  17. 

SONDRA  GAIR,  actress  at  WGN  Chi- 
cago, mother  of  girl  Patricia  Jay, 
Aug.  14. 

DON  DAUER,  WSYR  Syracuse  an- 
nouncer, father  of  boy,  Bruce  Richard. 
HENRY  TRAVIS,  announcer,  Don  Lee 
Broadca'sting  System,  Hollywood, 
father  of  boy,  Michael  Allen,  Aug.  15. 

WALLY  IMES,  performer  on  KLAC- 
TV  Hollywood  Hollywood  on  Televi- 
sion, father  of  girl,  Suzanne,  Aug.  23. 


A/eur±  •  •  • 


RICHARD  TOBIAS  appointed  news 
director,  WCLI  Corning,  N.  Y. 

BILL  DOWNS,  CBS  Washington  news 
staff,  assigned  to  full-time  coverage  of 
Gen.  Dwight  D.  Eisenhower;  EDWARD 
P.  MORGAN,  CBS  New  York  news 
staff,  to  Gov.  Adlai  Stevenson. 

JIM  LAWLER  to  WOKY  Milwaukee 
as  newscaster  and  disc  jockey. 
HARRY  BIRRELL  to  WSTV  Stuben- 
ville,  Ohio,  as  newscaster. 

DAVID  SCHOENBRUN,  CBS  Radio 
Paris  correspondent,  made  a  Cheva- 
lier in  Legion  of  Honor  by  French 
government  for  services  in  "pro- 
moting goodwill  between  the  U.  S. 
and  France." 

PRISON  RIOT 

KFAB  Records  On  Tape 

HUGH  McCOY,  news  and  special 
events  man,  KFAB  Omaha,  was  on 
the  scene  with  a  tape  recorder 
when  a  riot  erupted  in  the  Douglas 
County  Jail  Aug.  22.  A  complete 
repoi-t  of  the  incident  was  present- 
ed on  Mr.  McCoy's  regular  9:30 
p.m.  newscast. 

Because  of  the  spot  news  value 
and  significance  of  the  report, 
Lyell  Bremser,  KFAB  program  di- 
rector, cleared  the  schedule  to 
allow  Mr.  McCoy's  report  to  run 
over  the  allotted  time. 

The  taped  report  included  inter- 
views with  the  rioting  prisoners 
through  cell  bars,  with  guards  who 
put  down  the  uprising,  and  state- 
ments from  key  officials. 


WDUZl 

A  B  C  NETWORI^^J 


GREEN  BAY,  WIS. 
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MORE  NATIONAL  AC- 
COUNTS USE  WDUZ  THAN 
ANY  OTHER  250  WATT 
STATION  IN  WISCONSIN. 
(LIST  ON  REQUEST.) 


BEN  A.  LAIRD,  PRES. 


CALL  JOHN  E.  PEARSON  CO. 


THESE  OFFICES 
TO  SERVE  YOU 

QUINCY,  ILL  •       •     TEL  8202 

HOUSTON,  TEXAS   .  TEL.  ATWOOD  8536 

WASHINGTON,  D.  C.    .   .   .  TEL.  METROPOLITAN  0522 

MONTREAL,  QUE  TEL.  ATLANTIC  9441 

NEW  YORK  CITY  TEL.  MURRAY  HILL  9-0200 


Page  76     •     September  1,  1952 


BROADCASTING    •  Telecasting 


TV  Networks7  Commercials  Signed 

(Continued  from  page  73) 


Advertiser 


Program 


Gross  Time 
Charges     Net-  Stations 
Oct.  '51    work  1951  1952f 


Live  Like  a 
Millionaire 
Bride  and  Groom 
ienera]  Motors  Corp.  CBS  News 

Arthur  Godfrey- 


Time 
Dinah  Shore 
NCAA  Football 

Dizzy  Dean 
Ted  Husing 


general  Tire  i 
Rubber  Co. 

3erber  Products  Co.  Kate  Smith 

Sillette  Co.  Crime  Photographer 

World's  Series 
Cavalcade  of  Sports 
Godfrey  and  His 

"»  Friends 

I've  Got  a  Secret 
Kate  Smith 

Kate  Smith  Show 
Celebrity  Time 
Burns  and  Allen 
Paul  Whiteman 

Revue 
TV  Playhouse 
Jilly  Graham  Evan- Hour  of  Decision 

gelistlc  Assn. 
Jreen  Giant  Co. 


Slidden  Co. 

J.  F.  Goodrich  Co. 

ioodyear  Tire  & 
Rubber  Co. 


Life  With  Linkletter 
House  Party 
Show  of  Shows 
Live  Like  a 
Millionaire 
Gruen  Theatre 
Walter  WincheU 
We,  The  People 
Sarah  Churchill 
Hall  of  Fame 
Ihris  Hansen's  Labs.  Garry  Moore 
I.  F.  Heublein  &     Ruth  Lyons 


Jriffin  Mfg.  Co. 
Jrove  Labs. 

Jruen  Watch  Co. 

Julf  Oil  Corp. 
fall  Brothers  Die. 


Bros 

lollywood  Brands 
lotpoint  Inc. 
tudson  Pulp  & 
Paper  Co. 
lunt  Foods 

citernational    Latex  Fashion  Magic 
Corp. 

international  Shoe 
Co. 


Junior  Circus 
Ozzie  and  Harriet 
Bride  and  Groom 

Kate  Smith 


ronrite  Inc. 


ene  Sales  Corp. 


Kids  and  Co. 
Fcodini  the  Great 
Howdy  Doody 
Super  Circus 

Hollywood  Screen 

Test 
Paul  Dixon 


Jidrew  Jergens  Co.  Kate  Smith 
ohnson  &  Johnson  Kate  Smith 
.  C.  Johnson  &  Son  Garry  Moore 
Montgomery 


/alter  H.  Johnson 
Candy  Co. 
aiser-Frazer 
dlogg  Co. 


Theatre 
Flying  Tigers 


$23,580 
153,410 


34,660 
32,540 
43,725 
37,890 
285,425 
76,860 
53,475 


62,770 
63,000 

63,970 

83,550 
24,390 

22,890 


24,120 

44,910 

57,240 
29,160 

33,210 
12,265 

19,388 
17,320 

53,640 
50,190 

13,108 
11,735 
30,220 
36,587 
46,013 

19,410 
60,750 

35,010 
25,408 
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0:15   


CBS 
CBS 
CBS 

NBC 
NBC 
NBC 
NBC 
NBC 
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NBC 
NBC 
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NBC 
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CBS 
ABC 

NBC 
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ABC 
CBS 
NBC 
CBS 

ABC 
ABC 
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CBS 
NBC 

CBS 
NBC 

ABC 
ABC 
CBS 

NBC 
CBS 

DuM 
ABC 
NBC 
ABC 
ABC 

ABC 
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NBC 
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DuM 
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43 
18 
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43 
65 
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0:30 

48 

65 

0:15 

0:15 

55 

0:15 
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55 

d0:30 

d0:15 

40 

0:30 

59 

0:15 

37 

56 
8 

17 


21 

25 

38 
13 

24 
21 

25 
30 

59 
33 

11 
13 
42 
47 
15 

8 

52 

46 
30 


58 
14 


60 

26 
36 

43 
64 

24 
14 

55 
61 


0:30 

0:30 
0:30 

0:15 


0:15 


0:30 
0:30 


d0:15 
0:10 


0:30   

  0:15 

0:30  0:30 

d0:15   

  d0:30 

d0:30   

d0:07i/£  


0:15 


d0:15 
d0:15 
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dl:00 


d0:30  d0:30 

d0:15   

d0:15  d0:07^ 
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0:30 

0:30 
d0:30 

0:15 
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Corp. 


enwill  Corp. 

momark  Mfg.  Co. 
tcques  Kreisler 
Mfg.  Corp. 
roger  Co. 
unbert  Co. 


Ellery  Queen 

22,800 

DuM 

9 

0:30 

All  Star  Revue 

76,750 

NBC 

50 

60 

0:20 

Howdy  Doody 

78,863 

NBC 

45 

48 

d0:30 

Tom  Corbett, 

123,520 

ABC 

32 

0:45 

Space  Cadet 

House  Party 

CBS 

Super  Circus 

ABC 

64 

Homemakers 

4,200 

CBS 

19 

d0:01 

Exchange 

Kate  Smith 

33,180 

NBC 

59 

55 

d0:15 

Tales  of  Tomorrow 

18,645 

ABC 

14 

18 

0:15 

Alan  Young 

25,140 

CBS 

17 

0:30 

Sammy  Kaye 

53,580 

CBS 

30 

0:30 

Ozzie  and  Harriet 


ABC 


64 


0:30 

d0:15 
0:30 


0:20 
d0:30 


d0:30 
d0:30 


0:15 


0:15 


IN 

PORTLAND,  OREGON 

1,246,540  active,  young-minded  West- 
erners comprise  KGWs  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
tEPRESENTED  NATIONALLY  BY  EDWARD  RETRY  *  CO.,  INC. 


Gross  Time 

Advertiser                   Program  Charges  Net- 

Oct.  '51  work 

Larus  &  Brother  Co.Plainclothesman  $35,640  DuM 

Thomas  Lemming  &  Jackie  Gleeson    CBS 

Co. 

Francis   H.    Leggett  Rumpus  Room  25,830  DuM 
&  Co. 

Lehn  &  Fink            Bride  and  Groom  18,200  CBS 

Products  Corp.        Show  of  Shows  49,380  NBC 

Lever  Brothers  Co.    Lux  Video  Theatre  71,625  CBS 

Godfrey's  Talent  61,935  CBS 
Scouts 

Big  Town  47,400  CBS 

Hawkins  Falls  154,560  NBC 

Music  Hall    CBS 

Arthur  Godfrey    CBS 

Time 

House  Party    CBS 

Libby,  McNeill  &      Show  of  Shows  29,740  NBC 
Libby 

Liggett  &   Myers      Godfrey  &  His  93,675  CBS 
Tobacco  Co.  Friends 

Perry  Como  142,550  CBS 

Sound-Off  Time  61,860  NBC 

Play-Oft  Game  163,100  NBC 

Stork  Club  77,100  CBS 

Eddy  Arnold    CBS 

Dragnet    NBC 

Gangbusters    NBC 

Longines-Wittnauer    Chronoscope  27,010  CBS 
Watch  Co. 

P.  Lorillard  Co.         The  Web  73,755  CBS 

Stop  the  Music  74,520  ABC 

Down  You  Go  23,940  DuM 

Original  Amateur  173,800  NBC 
Hour 

Original  Amateur    CBS 

Hour 

Two  for  the  Money    NBC 

M  &  M  Ltd.               Super  Circus  34,743  ABC 

Candy  Carnival    CBS 

Maiden  Form             Faith  Baldwin  19,043  ABC 

Brassiere   Co.  Theatre 

Manhattan  Soap  Co. One  Man's  Family  39.930  NBC 

Mars  Inc.                   Howdy  Doody  77,275  NBC 

Super  Circus    ABC 

C.  H.  Masland  &      At  Home  Show  24,790  ABC 

Sons                       Tales  of  Tomorrow    ABC 

McKesson  &  Bobbins  A  Date  With  Judy  41,145  ABC 

Mennen  Co.               20  Questions  38,400  DuM 

Miller  Brewing  Co.  Pro  Football    DuM 

Miles  Labs.                 One  Man's  Family  49,830  NBC 

Quiz  Kids  36,835  NBC 

(Continued  on  page  79) 
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45   
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56   

19  0:45 

38  0:30 
0:30 
0:30 
1:00 
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45   

d0:15 

0:15 
__  d0:30 
35   

0:15 

18   

__  d0:30 

0:30 
V   

0:15 

0:30 


0:30 
0:30 


0:15 
0:30 
0:30 

0:30 
dl:15 

0:30 
dl:00 

d0:45 


0:30 


0:45 
0:15 
0:15 

0:45 
0:30 


0:30 
0:45 
00:30 


d0:30 
0:15 


dl:30 


GULF  RADIO 

Budget  Increase  Planned 

GULF  OIL  Co.,  Pittsburgh,  will 
drop  We  the  People  but  will  re- 
place the  program  with  a  dramatic 
show  tentatively  titled  Gulf  Thea- 
tre on  NBC-TV,  Fri.,  8:30-9  p.m. 

In  addition,  the  company  will 
use  more  radio  than  last  year  by 
renewing  sponsorship  of  John 
Daly  on  ABC  radio,  10-10:15  p.m. 
Mon.-Thurs.  and  on  Fri.  after  the 
fights,  plus  sponsorship  of  Coun- 
ter Spy  on  NBC  radio,  Thurs., 
9:30-10  p.m.  [B»T,  Aug.  18].  Gulf 
has  sponsored  We  the  People  more 
than  a  decade,  first  as  a  radio 
show,  then  as  a  simulcast  and 
eventually  as  a  television  show 
only.  Young  &  Rubicam,  New 
York,  is  the  agency. 


Jackson  Elected 

GLENN  JACKSON,  manager  of 
WAGA  Atlanta,  has  been  elected 
president  of  the  Georgia  AP  Radio 
Assn.  succeeding  Charles  W.  Pitt- 
man,  formerly  of.  WBML  Macon 
but  now  of  WCOS  Columbia,  S.  C. 
John  Jacobs  of  WDUN  Gainesville 
was  elected, vice  president  succeed- 
ing Dean  Covington  of  WROM 
Rome.  Committee  chosen  to  advise 
AP  executives  on  the  news  report 
consists  of  Dale  Clark  of  WAGA, 
chairman;  Otis  Hughes  Jr.,  WBML; 
Bob  Shipley,  WSAV  Savannah;  Jeff 
Davis,  WSFT  Thomaston;  Bill 
Bowick,  WALB  Albany,  and  Joe 
Franklin,  WDUN. 


560  kc. 

9Tf)e  $f)i'labelpf)ta 
Snquirer  fetation 

An  ABC  Affiliate 
First  on  the  Dial 
Ir,  America's  Third  Market 

K.  pitsrm-d  by  THE  KATZ  ACFNCY 


ROADCASTING    •  Telecasting 


September  1,  1952    •     Page  77 


Registration  for  NARTB 
District  8  (Ind.,  Mich.) 
[B*T,  Aug.  25] 


Baughn,  Edward  F.,  WPAG  Ann 
Arbor,  Mich.;  Beatty,  J.  Frank, 
BROADCASTING  .  TELECASTING, 
Washington,  D.  C;  Biederman,  Leo, 
WTCM  Traverse  City,  Mich.;  Booth, 
R.  M.,  WSAL  Logansport,  Ind.;  Brown, 
Thad  Jr.  NCRTB  Washington;  Bur- 
nett, Dick,  WSOO  Saulte  Ste.  Marie, 
Mich.;  Carter,  Ken.,  WAAM  (TV)  Bal- 
timore, Md.;  De  Groot,  Don,  WWJ  De- 
troit; Doherty,  R.  P.,  NARTB,  Wash- 
ington; Edwards,  William,  WKNX  Sag- 
inaw, Mich.;  Fairbanks,  R.  M.,  WIBC 
Indianapolis;  Fellows,  Harold  E., 
NARTB,  Washington;  Fetzer,  John  E., 
WKZO  Kalamazoo,  Mich.;  Fitzgerald, 
Hal,  SESAC  Inc.,  New  York.;  Graham, 
Douglas,  United  Press  Assns.,  Lansing, 
Mich.;  Greenebaum,  Milt,  WSAM  Sag- 
inaw; Higgins,  Joe,  WTHI  Terre 
Haute,  Ind.;  Jayne,  Dan,  WELL  Battle 
Creek,  Mich.;  Keachie,  James  H.,  RCA 
Victor  Div.,  Cleveland,  Ohio;  Knorr, 
Fred  A.,  WKMH  Dearborn,  Mich.;  Lee, 
Carl  E..  WKZO-TV  Kalamazoo;  Levi, 
Win,  BROADCASTING  .  TELECAST- 
ING, Washington;  McConnell,  C.  Bruce, 
and  Robert  B.,  WISH  Indianapolis; 
Millar,  George  H.,  WKMH  Detroit;  My- 
ers, O.  W.,  WABJ  Adrian,  Mich.;  Par- 
rington,  William  C,  SRDS,  Chicago; 
Patterson,  Walter,  WKMH  Dearborn, 
Mich.;  Pratt,  Stanley  R.,  WSOO  Sault 
Ste.  Marie;  Richards,  Bob,  NARTB, 
Washington;  Riddell,  James,  WXYZ 
Detroit;  Rippetoe,  William  F.,  WBOW 
Terre  Haute;  Scherer,  Jake,  WHFB 
Benton  Harbor,  Mich.;  Shawd,  Arch, 
WKBZ  Muskegon,  Mich.;  Shepherd, 
John,  WHLS  Port  Huron,  Mich.;  Si- 
mon, Arthur,  "Radio  &  Television 
Daily,"  New  York;  Sitta,  Charles  J., 
WKMH  Detroit;  Squire,  Burt,  BMI, 
New  York;  Stubblefield,  Bill,  NARTB, 
Washington;  Swisher,  Gerald,  Asso- 
ciated Press,  Columbus,  Ohio;  Thorns, 
Edward  G.,  WKJG  Fort  Wayne,  Ind.; 
Versluis,  Leonard,  WLAV  Grand  Ra- 
pids, Mich.;  Walbridge,  W.  E.,  WWJ- 
TV  Detroit;  West,  Harley  M.,  Jr., 
WABJ,  Adrian;  Wismer,  John  F., 
WHLS  Port  Huron,  Mich. 


REK-O-KUT 

Presents  the  New  Model  B-16H 

THREE  SPEED,  16" 

Transcription  Turntable 


For  the  BROADCAST  / 
and  RECORDING  STUDIO 

The  Model  B-16H  is  not  a  modification 
of  a  two-speed  machine,  but  a  com- 
pletely new  design,  with  operational 
features  suggested  by  leading  engineers 
in  the  field. 

Dimensioned  as  a  replacement  for  your 
obsolete  2-speeed  table.  Present  consoles 
or  cabinets  can,  with  very  slight  modifi- 
cations, house  this  unit.  The  base  is 
drilled  and  tapped  for  mounting  Audak, 
Grey  and  Pickering  arms. 

•  MOTOR:  Hysteresis  Synchronous 

•  TURNTABLE:  16"  Cast  Aluminum,  Lathe 
turned 

•  SPEED  CHANGE:  Instantaneous  for  all  3 
speeds 

•  45  RPM  ADAPTER:  Disappearing  type,  built 
into  hub  of  turntable. 

•  SPEED  SHIFT:  Mastermatic,  self-locking. 

•  MODEL  B-16H  $250.00  NET 

Write  for  detailed  literature. 


allied  arts 


MARVIN  STONE,  International 
News  Service,  London,  to  Tokyo, 
as  INS  director  replacing  HOWARD 
HANDLEMAN,  now  INS  Bureau  man- 
ager in  San  Francisco. 

JOHN  F.  HERBST,  western  regional 
sales  manager,  Allen  B.  DuMont 
L?.bs.,  L.  A.,  to  Hoffman  Sales  Corp., 
that  city,  as   sales  manager. 

ROBERT  G.  HAMILTON,  assistant 
advertising  manager  of  Radio-Tele- 
vision Div.  of  Sylvania  Electric  Prod- 
ucts, N.  Y.,  named  manager  of  radio 
sales. 

REAR  ADMIRAL  STANLEY  F.  PAT- 
TEN, TJSN  (Ret.), 

vice  president  of 
Allen  B.  DuMont 
Labs.,  Clifton,  N.  J., 
elected  to  firm's 
board  of  directors. 

JOHN  A.  DOUG- 
LAS, Motorola  Inc., 
Chicago,  appointed 
employment  man- 
ager there. 
SOUTHERN  IN- 
Rear  Adm.  Patten  DUSTRIAL  ELEC- 
T  R  O  N  I  C  S  Co., 
Houston,  Tex.,  announces  publication 
of  catalog  on  SIE  low  frequency  trans- 
formers and  reactors  including  new 
miniature  line. 

E.  B.  HARRISON  appointed  general 
sales  manager,  Peerless  Electrical 
Products  Div.,  Altec  Lansing  Corp., 
Beverly  Hills,  Calif.  A.  A.  EMLEN 
promoted  to  plant  manager  assisted 
by  E.  E.  GOLDSMITH.  V.  W.  STAADS 
named  supervisor  of  production  plan- 
ning, shipping  and  stores. 

RICHARD  McCOMB,  electronic  spe- 
cialist with  Army  Signal  Corps,  and 
JULIAN  HERNANDEZ,  Electronic 
Enginering  Co.  of  Calif.,  L.  A.,  to 
Gertsch  Products  Inc.,  that  city  (TV 
electronic  test  equipment),  as  staff 
engineers. 

GLENN  E.  SHAW,  partner  in  Shaw- 
Ingersoll  Agency,  Hollywood  (talent 
agents),  to  Wynn  Rocamora  Agency, 
that  city  (similar  firm),  as  associate. 

EUGENE  J.  McNEELY,  president, 
Northwestern  Bell  Telephone  Co., 
Omaha,  to  American  Telephone  & 
Telegraph  Co.,  N.  Y.,  as  vice  president 
in  charge  of  personnel  effective  today, 
replacing  C.  W.  PHALEN,  now  presi- 
dent of  Michigan  Bell  Telephone  Co. 


Feature  of  Week 

(Continued  from  page  18) 

long  broadcast,  and  to  give  the 
people  a  clearer  conception  of  our 
democratic  system  at  work." 

The  program  was  set  up  in 
WSM's  auditorium  studio.  A  black- 
board reflecting  results  in  state- 
wide contests  and  congressional 
races  was  placed  in  the  center  of 
the  stage,  and  flanked  by  two 
enormous  maps  of  the  state.  One 
map  was  used  for  the  hotly  con- 
tested gubernatorial  race,  the  other 
for  the  race  between  Rep.  Albert 
Gore  (D)  and  incumbent  Sen.  Ken- 


TOM  LOVETT  appointed  foreman  of 
sheet  metal  and  allied  departments, 
Gates  Radio  Co.,  Quincy,  111. 

SYLVANIA  ELECTRIC  PRODUCTS 
Inc.'s  Radio-TV  Div.  appointed  Gray- 
bar Electric  Products  Inc.  as  exclu- 
sive distributor  in  Buffalo  and  Roch- 
ester areas.  . 

PACIFIC  TELECOIN  Corp.,  S.  F.,  ap- 
pointed distributor  for  CBS-Colum- 
bia TV  receivers  in  northern  and 
central  California. 

HOWARD  P.  GOODMAN,  copy  and 
production  director  of  Rand  Agency, 
New  York,  has  resigned  to  form  own 
agency,  specializing  in  mail  order  and 
radio  sales  promotion.  Firm  is  Pres- 
ton-Merrill Adv.,  118  W.  57th  St.,  N.Y. 


RCA  VICTOR'S  Engineering  Products 
Dept.,  Camden,  N.  J.  announces  avail- 
ability of  compact  microwave  radio 
system  type  RCA  CW-5B,  operating 
on  frequency  range  of  940  to  960 
mc,  which  will  provide  low-cost  mul- 
tiple channels  for  voice  communica- 
tion, telemetering,  and  remote  super- 
visory and  control  functions. 

EMERSON  RADIO  &  PHONOGRAPH 
Corp.,  N.  Y.,  announces  production  of 
Model  731,  combination  including  17- 
inch  TV  receiver,  three  speed  phono- 
graph, radio  and  clock.  Controls  are 
located  on  side  of  cabinet. 


"Technical  •  •  • 


NED  R.  BROOKE,  film  director, 
WSAZ-TV  Huntington,  W.  Va.,  made 
associate  member  of  Society  of  Motion 
Picture  &  Television  Engineers. 

WILBUR  H.  CUMMINGS  appointed 
assistant  manager  of  engineering  and 
general  services,  ABC  Chicago. 

TEX  LEVERETTE  added  to  trans- 
mitter staff,  WIS  Columbia,  S.  C. 


neth  D.  McKeller  (D).  Rep.  Gore 
defeated  Sen.  McKellar  in  the  U.  S. 
Senate  contest. 

In  addition  to  the  combined  AM 
and  TV  facilities,  WSM  received 
up-to-the-minute  reports  from  the 
wire  services.  Also,  reporters  were 
stationed  at  candidate's  headquar- 
ters for  brief  cut-ins. 

Both  the  AM  and  TV  programs 
were  sponsored  by  the  Coca-Cola 
Bottling  Works  of  Nashville.  In 
carnival  fashion,  a  "coke"  bar  was 
set  up  with  uniformed  attendants 
serving  invited  guests  and  staff 
members.  Video  commercials  orig- 
inated in  front  of  the  coke  stand, 
and  at  times  the  commercial  an- 
nouncer sipped  a  coke  while  seated 
among  guests. 

Highpoints  of  the  evening  were 
interviews  with  candidates  and 
personal  victory  statements  by  the 
winning  candidates. 


GUEDEL  TO  HEAD 

Hollywood  Charities  Drive 

JOHN  GUEDEL,  head  of  John 
Guedel  Productions,  Hollywood,  has 
been  named  chairman  of  the  1953 
drive  for  $175,000  in  funds  by 
Radio,  TV,  Recording  &  Advertis- 
ing Charities  Inc.,  that  city,  start- 
ing Sept.  18. 

J.  Neil  Reagan,  McCann-Erick- 
son  Inc.  vice  president,  and  Joe 
Rines,  Sherman  &  Marquette  Inc. 
West  Coast  representative  will 
head  solicitation  among  firms  and 
their  employes  and  among  unions, 
guilds  and  associations,  respec-' 
tively. 

Division  chairmen  under  Mr.  Reagan 
are:  James  L.  Saphier,  head  of  his  own 
talent  agency  (talent  agencies);  Joe 
Parker,  head  of  Parker  TV  Studio  (ra- 
dio-TV schools);  Arthur  P.  Jacobs, 
head  of  his  own  publicity  firm  (pub- 
licists); Peter  Potter,  KNXT  (TV)  and 
KLAC  disc  m.c.  (music  publishers); 
Ned  Marr,  director,  CBS  Hollywood 
labor  relations  (industry  law  firms); 
Al  Simon,  producer,  CBS-TV  George 
Burns  &  Grade  Allen  Show  and  Our 
Miss  Brooks  (TV  film  producers);  Har- 
old R.  Maag,  RCA  western  manager 
(record  companies);  Hilly  Sanders,  ra- 
dio-TV vice  president,  Dan  B.  Miner 
Co.  (adv.  agencies),  and  her  associate 
chairman,  Richard  C.  Francis,  vice 
president,   Campbell-Ewald  Co. 

Mr.  Rines'  associate  chairman  is 
Morton  Scott,  vice  president,  Holly- 
wood Television  Service.  Other  chair- 
men are:  Jess  Oppenheimer,  writer  on 
CBS-TV  I  Love  Lucy  (RWG);  Ted  Bliss, 
radio-TV  director  (RTDG);  Lee  Hogan, 
star  of  KNBH  (TV)  Lee  Hogan  Pre- 
sents (TVA);  Don  Wilson,  radio  an- 
nouncer (AFRA),  and  his  associate, 
Larry  Thor,  star  of  CBS  Radio  Broad- 
way Is  My  Beat;  Gene  Norman.  KECA- 
TV  disc  m.c.  (ASCAP);  Frank  Samuels, 
West  Coast  manager,  William  Morris 
Agency  (MMPA). 

Corporate  gifts  committee  is  headed 
by  M.  J.  Rockford,  vice  president 
MCA;  with  associates  Charles  Glett 
CBS-TV  vice  president  for  Hollywood 
network  services;  Donn  B.  Tatum,  ABC 
Western  Div.  television  director;  Rob- 
ert O.  Reynolds,  president-general  man 
ager,  KMPC;  and  Mr.  Maag. 

Executive  committee  includes  James 
H.  Brown,  West  Coast  head  of  NABET; 
Ward  D.  Ingrim,  executive  vice  presi- 
dent, Don  Lee  Broadcasting  System; 
Henry  Rogers,  Warren  Cowan,  heads 
of  own  publicity  firm;  True  Boardman, 
writer-producer  of  John  Sutherland 
Productions;  Nathan  L.  Rogers,  West- 
ern sales  manager,  Frederic  W.  Ziv 
Co.;  George  Mulkey,  IBEW  Western 
representative;  Thomas  C.  McCray 
NBC  Hollywood  radio  network  opera- 
tions director;  Ernest  Felix,  general 
manager,  John  I.  Edwards  &  Assoc.; 
Arthur  B.  Hogan,  president-general 
manager,  Universal  Recorders;  Sidney 
N.  Strotz,  RTRA  life  member;  Cecil 
Barker,  ABC  Western  Div.  television 
program  production  director;  and  Les- 
lie Raddatz,  manager,  NBC  Hollywoodi 
radio  press  department.  Other  com- 
mittee members  are  Messrs.  Rockford 
Reagan,  Rines,  Maag,  Saphier,  Bliss  and 
Miss  Sanders.  Messrs.  Raddatz,  Rogers 
and  Cowan  will  handle  publicity. 


Altoona,  Pa. 

Twenty-eight  years  radio  experi- 
ence and  Roy  Thompson's  life  dedi- 
cated to  the  community  has  made 
WRTA  Altoona's  friendliest  station. 
People  like  to  do  business  with 
friends.  Of  course,  WRTA— adver- 
tised products — sell! 

$otf  5  ^Jkompion 

Represented  by 
Robert  Meeker  Associates 

o  o 
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TV  Networks'  Commercials  Signed 


I;!  Advertiser 

Minnesota  Mining 

&   Mfg.  Co. 
Minute  Maid  Corp. 

.|..v 

Mohawk  Carpet 
Mills 


( Continued  from  page 

Gross  Time 
Charges 
Oct.  '51 
$60,300 


Program 
Juvenile  Jury 


Gayelord  Hauser  5,232 

Kate  Smith  24,800 

Gabby  Hayes   

Mohawk  Showroom  166,440 
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Net- 
work 
NBC 

ABC 
NBC 
NBC 
NBC 


Stations 


Hours 
Per  Week 


1951  1952+  1951  1952 


33,320      NBC      29  26 


87,299      ABC  41 


Jules  Montenier  Inc.  What's  My  Line  61,560  CBS 

Philip  Morris  &  Co.  I  Love  Lucy  92,055  CBS 

Racket  Squad  66,750  CBS 

Arthur  Murray          Arthur  Murray  30,990  ABC 

School  of  Dancing  Party 
Mutual  Benefit  Bob  Considine 

Health  and  Ac- 
.  cident  Assn. 

Nash-Kelvinator        TV  Teen  Club 
Corp. 

National  Biscuit  Co.  Kukla,  Fran  &  Ollie     87,705  NBC 

National  Dairy          Big  Top  58,500  CBS 

Products  Corp.        Kraft  TV  Theatre  141,425  NBC 

National  Pressure      Homemakers  14,700  CBS 
Cooker  Co.  Exchange 

Nestle  Co.                  Kate  Smith    NBC 

Norwich  Pharmacal  Sunday  News  7,880  CBS 
Co.  Special 

Owens-Corning          Arthur  Godfrey    CBS 

Fiberglas  Co.  Time 

Pabst  Brewing  Co.    Blue  Ribbon  Bouts  132,175  CBS 

Peter  Paul  Inc.         Gabby  Hayes  27,935  NBC 

Pearson    Pharamcal  Hollywood  Opening  44,400  CBS 
Co.  Night 

Police  Story    CBS 

Lights  Out    NBC 

Penick  &  Ford          Ruth  Lyons  18,840  NBC 

Kate  Smith    NBC 

.  „  ,     „             Faye  Emerson  72,720  CBS 

Pepsi-Cola  Co.  short,  Short  Stories    NBC 

Pet  Milk  Co.              All  Star  Revue  37,675  NBC 

Philco  Corp.              TV  Playhouse  104,175  NBC 

Don  McNeill  25,070  ABC 

Pillsbury  Mills          House  Party    CBS 

Godfrey  &  His  35,970  CBS 
Friends 

Kate  Smith  40,625  NBC 

Arthur  Godfrey    CBS 

Time 

Pittsburgh  Chev-      Pro  Football  2,900  DuM 
rolet  Dealers 

Procter  &  Gamble    Search  for 

Co.                              Tomorrow  178,720  CBS 

Beulah  35,175  ABC 

Garry  Moore  154,900  CBS 

Steve  Allen  34,290  CBS 

Fireside  Theatre  103,155  NBC 

Kate  Smith  144,240  NBC 

Red  Skelton  96,960  NBC 

Kukla,  Fran  &  Ollie    145,965  NBC 

First  100  Years  158,355  CBS 

Guiding  Light    CBS 

The  Doctor    NBC 

Welcome  Travelers    NBC 

Those  Two    NBC 

I  Prudential  Insurance 

Co.  of  America      Show  of  Shows    NBC 

Garry  Moore  20,660  CBS 

Gabby  Hayes  52,365  NBC 

Gabby  Hayes  68,070  NBC 

Zoo  Parade  68,460  NBC 

Boston  Symphony  16,950  NBC 

Kukla,  Fran  &  Ollie     92,190  NBC 

Dennis  Day    NBC 

Space  Patrol  19,680  ABC 

Ranger  Joe  11,686  ABC 

Meet  the  Press  69,255  NBC 
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Advertiser 


Program 


Gross  Time 
Charges 
Oct.  '51 


Kate  Smith  Evening 
Hour 


Revlon  Products 
Corp. 

Reynolds  Metals  Co.  Kate  Smith  Evening 
Hour 
Eddie  Mayhoff 
R.  J.  Reynolds  Man  Against  Crime 

Tobacco  Co.  Camel  News 

Caravan 
Garry  Moore 
Show  of  Shows ' 
My  Friend  Irma 


$20,175 
44,820 
70,020 

239,210 
95,970 
100,740 


Net- 
work 

NBC 

NBC 

NBC 
CBS 

NBC 
CBS 
NBC 
CBS 


Stations 
1951  19521 


42 
49 
47 


The  Clock 


Leave  It  to  the  Girls     21,900  NBC 


Rhodes  Pharmacal 
Co. 

Riggio  Tobacco 

Corp. 
Ronson  Art  Metal 

Works 

Rosefield  Packing  Co.  You  Asked  for  It 
You  Asked  for  It 
S.  O.  S.  Co.  Show  of  Shows 

Schenley  Industries  Amos  'n'  Andy 
Schick  Inc. 


33,968  ABC 


Star  of  the  Family 


35,700 
35,520 

23,970 
69,480 
100,425 


CBS 
DuM 
ABC 
NBC 
CBS 
CBS 
CBS 


Crime  Syndicated 
Jackie  Gleason 
Joseph  Schlitz 

Brewing  Co.  Playhouse  of  Stars  140,300  CBS 
Seeman  Brothers  Inc.  I  Cover  Times 

Square  19,073  ABC 
Seiberling  Rubber     Amazing  Mr. 

Co.                              Malone  34,253  ABC 

Battle  of  the  Ages    CBS 

Life  Begins  at  80    DuM 

Welcome  Travelers    NBC 

Kate  Smith  25,020  NBC 

It's  News  to  Me    CBS 

Kate  Smith  31,220  NBC 

Kate  Smith  35,380  NBC 
Four-Star 

Playhouse  CBS 

Speidel  Show  88,530  NBC 

Standard  Brands  Inc.Garry  Moore  73,080  CBS 

Howdy  Doody    NBC 

Standard  Oil  Co.  of 

Indiana  Wayne  King  18,540  NBC 
Standard  Oil  Co.  of 

Alan  Young  38,580  CBS 

Mystery  Theatre  39,840  ABC 

Songs  for  Sale  33,360  CBS 

Little  Show  89,730  NBC 
Ted  Mack  Family 

Hour  24,330  ABC 
The  Name's  the 
Same 


Serutan  Co. 

Shwayder  Bros. 
Simmons  Co. 

Simoniz  Co. 
Singer  Mfg.  Co. 


Speidel  Corp. 


New  Jersey 
Sterling  Drug  Inc. 

Stokely-Van  Camp 
C.  A.  Swanson 
Sons 
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THE  LATEST 

WCKY 


Oh  What  a  Beautiful  Morning! 

Morning  Advertisers  7  to  9  AM  on 
WCKY  are  getting  the  lowest  cost 
per  thousand  buy  in  Cincinnati. 

WCKY... ON  THE  AIR  EVERYWHERE— 24  HOURS 
A  DAY— 7  DAYS  A  WEEK 


SCRIPTS  SUIT 

$125,000  Damages  Asked 

SUIT  which  may  establish  a  legal 
precedent  on  re-use  of  scripts  writ- 
ten for  a  radio  series  was  filed  last 
Monday  in  Los  Angeles  Superior 
Court  by  Frank  H.  Taussig  and 
R.  T.  Smith  against  Commodore 
Productions  &  Artists  Inc.,  Walter 
White  Jr.,  firm's  president,  and 
Shirley  Thomas,  a  film  director. 

Dr.  Ross  Dog  Food  Co.,  and  MBS 
also  were  named  in  the  suit  which 
asks  $125,000  in  damages. 

Messrs.  Taussig  and  Smith  claim 
scripts  originally  written  for  Clyde 
Beatty  Show  on  MBS,  and  spon- 
sored by  the  Kellogg  Co.,  were  re- 
used on  that  network  and  by  Cana- 
dian Broadcasting  Corp.,  for  the 
dog  food  company  but  without 
added  compensation.  The  writers 
are  asking  $50,000  for  that  re-use. 

Two  other  causes  of  action,  ask- 
ing an  additional  $75,000,  are  con- 
tained in  the  suit.  The  writers 
charge  the  defendants  with  dis- 
tributing a  brochure  offering  the 
scripts  for  TV,  but  despite  use  of 
their  names  the  video  version  was 
to  have  been  turned  out  by  "an 
inferior  writer."  Mr.  Taussig,  in 
the  suit,  individually  charged  in- 
fringement on  the  copyright  of  his 
story,  "God  of  the  White  Nile,"  and 
in  addition  to  asking  that  the  de- 
fendants be  halted  in  their  TV 
production  of  it,  requested  the 
story's  return. 


Get  a  line  on  THE 
Radio  Buy  in  St.  Louis! 


Your  nearest  Katz 
man  has  the  facts 

on  KWK's 
LOW -low  cost  per 

1000 
homes  delivered! 


Gfobc  -  Democrat  To  wee  Bldg. 
Saint  Louis 
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SALES  presentation  drawing  a 
parallel  between  its  own  audi- 
ence and  "the  voter  who  cares" 
has  been  prepared  by  WQXR  New 
York.  Written  by  account  execu- 
tive William  Travis  on  the  basis 
of  Pulse  audience  studies,  it  also 
points  up  the  advantage  of  using 
the  WQXR  network  of  12  FM  sta- 
tions to  reach  upstate  audiences 
"almost  identical  in  quality,  in 
terms  of  income  and  cultural  back- 
ground, with  those  of  WQXR." 


programs  promotj0n 


premiums 


ART  TELECAST 

WAAM  (TV)  Baltimore  will  con- 
tribute its  facilities,  time  and  per- 
sonnel to  a  special  telecast  of  a 
live  program,  Art  in  Your  Life,  for 
the  Maryland  Art  Assn.,  a  division 
of  the  Maryland  State  Teachers 
Assn.  The  special  telecast  will  be 
beamed  to  the  general  public  and 
to  500  Maryland  teachers  to  be 
assembled  in  Baltimore  Oct.  17  for 
the  annual  state  teachers'  conven- 
tion. 


KCBQ  OFFERS  TV  SET 

BY  listening  to  five  soap  operas 
and  45-minute  program,  Koffee 
Klotch,  daily  on  KCBQ  San  Diego, 
the  listener  may  enter  the  "Listen 
and  Win"  contest  featuring  daily 
prizes.  Questions  asked  on  Koffee 
Klotch  are  answerable  only  if  the 
listener  has  followed  the  preceding 
programs.  Sweepstake  prize  of  a 
completely  installed  TV  set  is 
awarded  every  13  weeks. 


A  WINNER  AGAIN 

In  Jewel  Shortening's 

RADIO  STATION 
PROMOTION 
CONTEST 

First  in  January  1951 
Second  in  July  1952 

El  Paso's  CBS  Radio  Network  outlet  not 
only  takes  advertisers'  messages  more 
effectively  to  more  people  in  the  El  Paso 
southwest,  but  it  goes  all  out  on  promo- 
tion, merchandising  and  service  to  ad- 
vertisers— to  make  their  advertising  sell 
more  goods. 


JAYCEES  TAKE  OVER 
IN  a  promotion  gimmick  to  plug 
the  Fort  Wayne  Open  PGA  Golf 
Tournament,  members  of  the  city's 
Junior  Chamber  of  Commerce  took 
over  the  facilities  of  WANE  there 
for  an  entire  broadcast  day.  Disc 
shows  handled  by  Jaycee  members 
were  used  to  bring  listeners  infor- 
mation about  the  coming  event.  As 
a  service  to  those  who  had  not 
purchased  tickets,  a  call  to  the 
station  dispatched  a  Jaycee  mem- 
ber to  the  home  of  the  caller  with 
the  number  of  tickets  the  person 
requested. 


RORABAUGH  PROMOTION 
N.  C.  RORABAUGH  Co.,  New 
York,  is  sending  two-part  mailing 
piece  to  industry.  First  part  gives 
basic  purpose  of  Rorabaugh  Re- 
ports, and  the  why  and  how  the 
service  was  begun.  Second  part 
lists  "typical  comments"  of  adver- 
tisers, agency  men,  station  repre- 
sentatives and  station  executives 
as  to  reports'  value. 


STATION-ADVERTISER  TIE-IN 

PROMOTION  involving  both  a 
station  and  its  advertiser  has  been 
devised  by  KTFI  Twin  Falls,  Ida., 
in  connection  with  the  coming  elec- 
tion. Red  and  blue  stuffers  bearing 
the  name  of  the  company  urging 
recipient  to  register  are  being  used 
in  statements  sent  by  KTFI  adver- 
tisers. Suggestion  was  also  made 
that  the  person  follow  the  cam- 
paign on  KTFI. 


HOUSE  MAKES  DEBUT 
TELEVIEWERS  in  the  Cincinnati 
area  got  their  first  look  last  Satur- 
day at  the  six-room  modern  "Sun- 
burst" home  being  offered  as  first 
prize  in  the  Operation  Sunburst 
contest  sponsored  by  WLWT(TV) 
there.  Station  stars  and  city  offi- 
cials were  on  hand  for  the  festivi- 
ties and  escorted  visitors  through 
the  home. 


OA.'  l=Li/d£lr 

greater  than  any  other  station 
in  El  Paso,  regardless  of  power 


KROD 

600  KC  5,000  WATTS 


CBS  RADIO  IN  EL  PASO 

REPRESENTED  NATIONALLY 
BY  THE  O.  L  TAYLOR  CO. 

KROD -TV 

Channel  4 
NOW  UNDER  CONSTRUCTION 


EMBLEM  PROMOTION 

DISTRIBUTION  ofScotchlite 
"safety"  emblems  through  45  serv- 
ice stations  in  Duluth,  Minn.,  has 
been  undertaken  by  KDAL  there. 
Name  of  the  city  is  featured  prom- 
inently with  a  radio  tower  on  one 
side  and  a  microphone  on  the  other. 
Designed  as  a  merchandising  de- 
vice for  three  oil  accounts  that 
sponsor  daily  newscasts  on  the 
station,  KDAL  reports  the  emblems 
have  served  as  a  worthwhile  safety 
and  civic  promotion  as  well. 


VANCOUVER  PREVIEW 

PASSENGERS  on  ship  Princess  of 
Nanaimo  which  runs  several  times 
daily  between  Vancouver  and  Na- 
naimo get  detailed  information  on 
Vancouver  as  the  boat  approaches 
the  dock.  Voice  of  Chuck  Rudd, 
CHUB  Nanaimo,  B.  C,  manager, 
welcomes  visitors  to  the  islands, 
tells  them  where  they  may  find 
points  of  interest  and  entertain- 
ment and  gives  up-to-the-minute 
data  on  the  industrial  market  of 
the  island.  Station  relates  that 
many  tourists  call  at  the  Chamber 
of  Commerce  office  as  a  result  of 
the  transcribed  messages. 


WRVA  DRAMA  FESTIVAL 

WEEK-long  drama  festival  has 
just  been  completed  at  WRVA 
Richmond,  Va.  So  successful  was 
the  experiment,  according  to  the 
station,  plans  have  been  drawn 
up  to  present  a  series  of  Shakes- 
peare's works  on  three  consecutive 
Saturday  afternoons.  In  response 
to  WRVA's  plans,  Rooney  Pelletier, 
head  of  the  BBC's  North  Ameri- 
can Service,  said,  "Perhaps  this 
development  in  radio  relations 
between  our  two  countries  will  do 
something  to  dispel  the  old  quip 
that  a  common  language  is  the 
only  thing  that  divides  the  Ameri- 
cans and  the  British." 


CLOSED  CIRCUIT  SHOW 

CLOSED  circuit  TV  demonstra- 
tion lasting  two  and  one  half  hours 
was  the  high  point  of  an  annual 
picnic  sponsored  by  KLZ  Denver 
on  Aug.  17.  Station  relates  that 
some  20,000  people  were  at  Lake- 
side Park  for  the  outing.  Station 
used  a  two-camera  remote  set-up 
to  feed  the  picture  to  TV  sets 
placed  so  that  spectators  could  ac- 
tually watch  the  performers  while 
simultaneously  viewing  them  on 
the  receivers. 


BALL  PARK  ENTERTAINMENT 

SECOND  largest  crowd  of  the  cur- 
rent baseball  season  attended  Ra- 
dio-TV Appreciation  Day  at  Red 
Bird  Stadium  in  Columbus  when 
the  annual  event  was  presented  by 
WLWC  (TV)  and  WHKC  both  of 
that  city,  according  to  their  re- 
ports. An  hour-long  show  featur- 
ing radio  and  TV  personalities  pre- 
ceded the  game  between  the  Colum- 
bus Red  Birds  and  Kansas  City 
Blues.  Show  was  staged  only  for 
those  in  attendance  at  the  game. 


INSIDE  IRON  CURTAIN 
PHOTOGRAPHING  anything  be- 
hind the  Iron  Curtain  is  taboo 
but  the  rules  don't  mention  any 
thing  about  using  recording  equip 
ment.  Mark  Evans,  WTOP  Wash 
ington  personality,  jumped  through 
the  loop  hole  and  tape  recorded  a 
running  account  of  an  auto  drive 
through  the  Iron  Curtain.  Ac- 
count was  broadcast  last  Friday- 
Mr.  Evans,  touring  Europe  as 
guest  of  the  Sabena-Belgian  Air 
Lines,  held  the  tape  recorder  be- 
tween his  knees  and  recorded  an 
experience  with  a  Russian  guard  as 
he  examined  his  credentials. 


- 


REAL  ESTATE  TIPS 
PROGRAM  featuring  60-word  de- 
scriptions of  properties  offered  for 
sale  or  lease  in  the  Wildwood,  N. 
J.,  area  is  being  broadcast  six 
times  weekly  by  WCMC  there. 
George  Hart,  program  director  at 
the  station  and  producer  of  the 
show,  reports  one  realtor  has  sold 
a  property  a  week  through  the  60 
word  descriptions  on  the  show. 


1! 


STRAW  BALLOT 
TAKING  advantage  of  interest  in 
election^year,  WEBC  Duluth-Su- 
perior  drew  crowds  to  a  straw- 
ballot  in  its  exhibit  at  the  Tri- 
State  Fair  in  Superior,  Wis.  Aug. 
12-14.  Station  obtained  coopera- 
tion of  Superior  officials  to  get 
six  polling  booths  and  a  ballot  box 
set  up  in  the  exhibit.  Two  judges 
from  the  Superior  Board  of  Elec-  u 
tions  watched  over  balloting  in  the 
Presidential  contest,  and  Demo- 
cratic and  Republican  races  for  •-• 
nomination  of  U.  S.  Senator  from 
Wisconsin. 

 • — • — •  

WLIB  SERIES 

NEW  series  of  programs  has  been 
inaugurated  by  WTLIB  New  York 
Show,  Evev  Shabbos,  meaning 
Sabbath  Eve,  is  presented  each 
Friday.  Program  in  English  is  de- 
signed to  bring  the  spirit  of  the 
Jewish  sabbeth  into  the  homes  of 
New  York's  Jewish-Americans  via 
liturgical  music  and  sermons  on 
the  Torah  to  be  re-read  each  week 


COACHES  ON  TV 
QUARTER-hour  live  Call  the 
Coach,  packaged  by  Jack  Douglas 
Productions,  Hollywood,  starts  on 
KECA-TV  Los  Angeles  for  Nic-L- 
Silver  Battery  Co.,  Santa  Ana. 
Sept.  13  for  13  weeks.  Program 
features  football  coaches  Jess  Hill. 
USC,  and  Henry  Sanders,  UCLA: 
analyzing  whichever  of  their  home 
games  was  played  during  the  after- 
noon. Agency  is  Stodel  Adv.  Co. 
L.  A. 


n 

id 
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Looking  for  Radio  &. 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  students 
at  regular  intervals,  as  technicians, 
operators  and  laboratory  aids.  Our 
men  graduate  with  a  first  class  Radio- 
Telephone  License.  Call  on  us  for  your 
technical  personnel  needs. 

Write  to:  PLACEMENT  MANAGER 

RCA  INSTITUTES  INC 

A  Seniu  ef  Radii  Canwation  of  America 

350  West  Fourth  Street,  New  York  14,  N.  Y. 
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D.  C.  CANCER  CRUSADE 

Stations  Go  'All  Out/  Win  Praise 


\\LIBERTY  SUIT 

or        Moves  Slowly  in  Chicago 

1  LIBERTY  Broadcasting  System's 
anti-trust  suit  against  21  major 
jj;  league  baseball  clubs  was  moving 
I  slowly  in   Chicago  last  week  as 
{ j  attorneys  for  both  parties  prepared 
,  to  take  further  depositions. 
f ;    Gordon  McClendon,  former  presi- 
dent of  the  defunct  network,  and 
rj,  two  of  his  associates  were  sched- 
.  uled  to  appear  for  depositions  early 
n!,,  in  October.  In  the  meantime,  attor- 
,  neys  for  the  American  and  Na- 
tional   League    ball    clubs  were 
checking  LBS  files  and  documents 
in  the  offices  of  the  network  attor- 
neys. 

!  ■    The  baseball  clubs  must  file  a 
J  formal  answer  to  the  Liberty  com- 
plaint in  Chicago's  federal  district 
"  court  before  Nov.  3.  Meanwhile, 
■  they  have  a  chance  to  file  a  motion 
,<for  dismissal  of  the  triple-damage 
.  conspiracy  charge.  The  trial  date 
is  still  set  for  Jan.  19,  which  is 
described  as  optimistic  by  attor- 
neys handling  the  case. 
s''    They  report  that  data  for  both 
plaintiffs     and     defendants  will 
eli  probably  not  be  collected  and  in 
Joorder  by  then,  but  that  a  spring 
:  trial  date  is  possible. 


SET  DONORS 

VA  Relaxes  Service  Curb 

DONORS  of  TV  sets  to  Veterans 
Administration  hospitals  have  to 
guarantee  maintenance  and  service 
only  for  one  year,  it  has  been 
disclosed  by  Sen.  Hugh  Butler 
(R-Neb.).  Until  lately,  the  VA 
would  not  accept  TV  gifts  unless 
donors  promised  to  take  care  of 
the  servicing  for  three  years. 

The  change  in  VA  policy,  an- 
nounced to  all  154  Veteran  hos- 
pitals last  June  27,  came  after  Sen. 
Butler  had  taken  the  question  up 
with  VA  authorities  beginning  last 
February.  He  also  enlisted  the 
aid  of  veterans  organizations. 

One  story,  told  by  Rufus  H.  Wil- 
son, national  service  director  of 
AMVETS,  concerned  an  AMVETS 
auxiliary  which  wanted  to  take  a 
defective  TV  set  from  a  Veterans 
Hospital,  trade  it  in  on  a  new 
set  and  donate  the  new  set  to  the 
hospital.  Regulations  forbade  this, 
the  AMVETS  group  was  informed. 


SCIENCE  documentary  series,  The 
Endless  Frontier,  broadcast  on  NBC 
earlier  this  year  in  cooperation  with 
the  health  information  foundation,  has 
been  adapted  into  a  series  of  articles 
by  Wade  Arnold,  NBC  executive  pro- 
ducer of  the  program,  for  distribution 
to  schools  and  libraries. 


RADIO-TV  stations  in  Washington, 
D.  C,  "went  all  out"  for  the  District 
of  Columbia  Cancer  Crusade,  avail<- 
ing  their  facilities  unstintingly  and 
drawing  lavish  praise  from  the 
local  cancer  organization. 

As  a  result,  the  District  not  only 
met  but  exceeded  its  quota  by  a 
good  margin  when  the  final  tabula- 
tions were  compiled  by  the  District 
of  Columbia  Cancer  Society. 

This  success  was  reflected  both 
in  the  amount  of  radio-TV  publicity 
accorded  the  drive  and  in  collec- 
tions pledged  by  Washingtonians. 
The  campaign  ran  from  April 
through  June. 

Publicity  for  the  1952  Cancer 
Crusade  was  handled  by  Cody 
Pfanstiehl,  director  of  press  in- 
formation and  audience  promotion 
for  WTOP  Washington,  serving 
under  Clayton  Sanders,  Peoples 
Drug  Stores,  publicity  chairman. 
William  Hannigan  was  general 
chairman  for  the  local  campaign. 

Mr.  Hannigan  lauded  local  sta- 
tions for  their  participation.  He 
said  stations  "pulled  out  the  stops" 
in  cooperating  with  crusade  offi- 
cials, with  the  result  that  the  cam- 
paign enjoyed  double  the  publicity 
of  last  year.  All  outlets  donated 
their  facilities,  enabling  the  society 
to  capitalize  on  shows  with  ready- 
built  audiences  for  spot  and  inter- 


Heads  License  Div. 

CLARA  M.  IEHL  is  chief  of  the 
License  Div.  of  FCC's  Broadcast 
Bureau  and  William  P.  Massing, 
who  was  chief  of  the  division  when 
it  was  under  the  Bureau  of  the 
Secretary  prior  to  functional  re- 
organization earlier  this  year 
[B»T,  Feb.  18],  now  is  assistant 
secretary  of  the  Commission.  Miss 
Iehl  was  chief  of  the  Broadcast 
License  Branch  of  the  division  at 
that  time.  Both  Miss  Iehl  and  Mr. 
Massing  were  incorrectly  identified 
in  their  former  posts  in  the  report 
of  FCC  staff  members  concerned 
with  processing  of  television  ap- 
plications   [B*T,   Aug.  25]. 


Hallmark  Show  Set 

HALL  BROS.,  Kansas  City  (Hall- 
mark greeting  cards) ,  returns  on 
the  air  with  Hallmark  Playhouse 
Sept.  7  on  CBS,  Sunday,  9  to  9:30 
p.m.  CDT,  through  Foote,  Cone  & 
Belding,  Chicago.  Show  has  been 
aired  since  September  1948.  Com- 
pany's TV  show,  Hall  of  Fame  on 
CBS-TV,  reverted  to  its  4:30  p.m. 
slot  a  fortnight  ago. 


FOR  the  sixth  consecutive  year, 
WTIC  Hartford  will  operate  a  broad- 
casting studio  at  Eastern  States  Ex- 
position, Sept.  14-21.  Located  on  the 
balcony  of  the  Connecticut  Bldg.,  the 
studio  will  be  open  to  visitors 
throughout  the  entire  eight  days  of 
the  exposition. 


view  participations  ranging  up  to 
eight  minutes  per  program. 

The  D.  C.  Cancer  Society  re- 
ported doubling  of  spot  coverage 
and  at  least  five  times  as  many 
interview  type  programs  (around 
60)  as  in  1951. 

Mr.  Pfanstiehl  cited  the  success 
as  evidence  that  the  "personal, 
warm-voice  effect  of  radio-TV  is 
most  effective"  in  spurring  con- 
tributions. He  claimed  the  crusade 
realized  three  or  four  times  as 
much  radio-TV  publicity  as  last 
year. 

One  station,  WWDC,  informed 
the  Cancer  Society  it  had  contri- 
buted $14,295.50  in  time  to  the 
drive  compared  to  about  $7,000 
last  year.  WWDC  was  the  only 
station  to  report  in  such  manner. 

Cancer  drive  culminated  with  a 
final  30-minute  telecast  report  on 
WMAL-TV.  Bryson  Rash,  ABC 
White  House  correspondent,  and 
other  station  personnel  aided  in 
helping  the  society  to  air  the  spe- 
cial progam.  Other  stations  also 
cooperated,  although  the  society 
did  not  list  them. 

The  success  of  the  D.  C.  cam- 
paign is  comparable  on  the  local 
level  to  that  of  the  national  drive, 
with  radio-TV  stations  through- 
out the  country  participating  ac- 
tively on  behalf  of  the  campaign  to 
raise  funds  to  fight  cancer. 


•  T.  K.  Barton,  Vke-fm.  &  Genera!  Manager 

•  Julian  F.  Haas,  Commercial  Manager 

•  National  R«pre$entatives,  Ed.  Retry  &  Co. 
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TV  Networks'  Commercials  Signed 

(Continued  from  page  79) 


Advertiser 


•  Swift  &  Co. 
. ,  Syrvania  Electric 
EP  Products 
MTexas  Co. 
1  Tide  Water  As- 
sociated Oil  Co. 
rime  Inc. 
Tintz  Co. 
t]D.  S.  Tobacco  Co. 
Union  Carbide  & 

Carbon  Corp. 
Wander  Co. 
Warner-Hudnut 
'Welch  Grape  Juice 
Co. 

Westinghouse  Elec- 
tric Corp. 


'Wine  Corp.  of 

America 
Wo-d  of  Life  Fellow' 
j  ship 

William  Wrigley  Jr. 

J  Co. 

igfoung  People's 
Church  of  the  Air 
Source  of  Oct.  1951 


Program 

Sky  King 

Beat  the  Clock 
Texaco  Star  Theatre 
Broadway  to 
Hollywood 
Kukla,  Fran  &  Ollie 
Vanity  Fair 
Martin  Kane 
Take  Another  Look 
Football  Scoreboard 
Howdy  Doody 
Langford-Ameche 

Howdy  Doody 
Studio  One 
NCAA  FootbaU 
Pick  the  Winner 
Pick  the  Winner 
Charlie  Wild 
Where  Was  I 


Gross  Time 
Charges  Net- 


Stations 


Oct.  '51    work  1951  1952f  1951 


Hours 
Per  Week 


$19,590 

NBC 

21 

d0:15 

57,720 

CBS 

34 

37 

0:30 

182,125 

NBC 

62 

62 

1:00 

15,872 

DuM 

7 

17 

0:30 

55,140 

NBC 

36 

0:30 

5,716 

CBS 

17 

d0:01 

83,640 

NBC 

59 

64 

0:30 

23,685 

CBS 

15 

(10:30 

16,270 

NBC 

52 

d0:15 

38,025 

NBC 

41 

d0:15 

63,073 

ABC 

32 

d0:45 

33,590 

NBC 

49 

48 

d0:15 

156,125 

CBS 

51 

54 

1:00 

244,050 

NBC 

52 

d3:00 

CBS 

DuM 

4 

71,880 

ABC 

39 

0:30 

DuM 

36 

14,430 

ABC 

8 

0:30 

27,720 

CBS 

9 

11 

0:30 

27,255 

ABC 

16 

0:30 

Songtime 
Gene  Autry 
Youth  on  the  March 

time  costs:  PUBLISHERS  INFORMATION  BUREAU 


1952 


0:30 
1:00 


0:30 


0:30 


1:00 


0:30 
0:30 


0:30 


0:30 


IT'S  A  HABIT! 

For  25  years,  farmers  in  Kansas  and 
nearby  states  have  turned  to  WIBW 
for  dependable  service  and  preferred 
entertainment. 


WIBW 


TheVoice^/Kansas 

in  TOPE  K  A 
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Composite  Week 

DATES  of  the  composite 
week  for  the  preparation  of 
program  log  analyses  for 
AM,  FM  and  TV  stations 
during  the  past  year  were  an- 
nounced by  FCC  last  week.  To 
be  used  in  connection  with  re- 
newal applications  of  those 
stations  whose  licenses  expire 
in  1953,  the  composite  week 
is  as  follows:  Monday,  Feb. 
4;  Tuesday,  March  4;  Wed- 
nesday, April  2;  Thursday, 
June  5;  Friday,  Aug.  1  (all 
1952);  Saturday,  Oct.  27, 
1951;  Sunday,  Dec.  30,  1951. 

FCC  Seeks  Engineers 

FCC  reported  last  week  it  is  seek- 
ing two  engineers  to  fill  monitor- 
ing posts  at  Anchorage  and  Fair- 
banks, Alaska.  Both  positions  are 
GS  Grade  9,  which  pays  $5,060  per 
annum  to  start,  plus  25%  cost-of- 
living  differential.  The  Commission 
also  reported  monitoring  vacancies 
at  higher  grades,  but  these  must 
be  filled  from  within  the  agency 
through  transfer  and  promotion  at 
the  present  time. 


AMERICAN  Telephone  &  Telegraph 
Co.  has  declared  a  dividend  of  $2.25 
per  share,  payable  Oct.  15  to  share- 
owners  of  record  at  the  close  of 
business  on  Sept.  15.  Some  1,100,000 
shareholders  in  19,000  cities  and 
towns  will  receive  dividend,  AT&T 
pointed  out. 


FIRST  CHOICE 
OF  ENGINEERS! 

Only  Magnesorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  ycm 
require; — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE— EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 
Recorder  in  one  cose  — - 
Amplifier  in  the  other.  Eajy 
hondlinS  —  compact! 


QUICKLY  RACK  MOUNTED 

Units  can  be  combined  for 
studio  operation  of  portable 
equipment. 

CONSOLE  OR  CONSOLETTE 

Operalfon  available  by  com- 
bining units  in  rich  Mogne- 
corder  cabinets. 


Foe  new  catalog  —  write: 


3*0  H.  Michigan  *y..,  Chltege  1,  III. 
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fCC  actions  A- A 


AUG.  22  THROUGH  AUG.  29 


CP-construction  permit  ant.-antenna 

DA-directional  antenna  D-day 

ERP-effective  radiated  power  N-night 

STL-studio-transmitter  link  aur.-aural 


cond.-conditional 
LS-local  sunset 
mod. -modification 
trans. -transmitter 
unl. -unlimited  hours 


synch,  amp.  synchronous  amplifier  vis.-visual 

STA-special  temporary  authorization       CG-conditional  grant 
SSA-special  service  authorization 

Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 

roundup  of  new  station  and  transfer  applications,  begin  on  page  87. 


August  22  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Change  Studio  Location 
WAVA   Ava,   III.  —  Mod.  license  to 
change    main    studio    location  from 
N.  5th  St.,  Ava,  to  30  W.  Main  St., 
DuQuoin,  111. 

AM— 1230  kc 
KWRN    Reno,   Nev. — CP   to  change 
frequency   from   1490   kc   to    1230  kc. 
AMENDED  re:  new  officers  and  stock- 
holders. 

Increase  Antenna  Height 
WHAR   Clarksburg,   W.   Va.— CP  to 
install  new  ant.,  increase  height  and 
move  ant.  tower  20  ft. 

Renewal  of  License 

Following  stations  request  renewal 
of  license: 

KSJV  Centerville,  Calif.;  KFI  Los 
Angeles;  KGGF  Coffeyville,  Kan.; 
KFUO  Clayton,  Mo.;  KCMO  Kansas 
City;  KFEO  St.  Joseph,  Mo.;  WHKK 
Akron,  Ohio;  WKBN  Youngstown, 
Ohio;  WCHA  Chambersburg,  Pa.; 
KEPO  El  Paso,  Tex.;  KONO  San  An- 
tonio, Tex.;  WSVS  Crewe,  Va.; 
KTJLE  Ephrata,  Wash. 

Extension  of  Completion  Date 
WAUG-FM   Augusta,   Ga.— Mod.  CP 
which  authorized  new  FM  for  exten- 
sion of  completion  date. 

WEHS  (FM)  Chicago— Mod.  CP,  as 
modified,  which  authorized  changes 
in  existing  FM,  for  extension  of  com- 
pletion date. 

TENDERED  FOR  FILING 
AM— 1430  kc 
KALI   Pasadena,    Calif.— CP  to  in- 
crease power  from  1  to  5  kw  and  make 
changes  in  DA  system. 

AM— 1220  kc 
WKMT  Kings  Mountain,  N.  C— Mod. 
CP  to  increase  power  from  500  w  to 
1  kw. 


for 
authorized 


August  25  Applications  . 

ACCEPTED  FOR  FILING 
License  for  CP 
WTUS    Tuskegee,  Ala.— License 
CP,    as    modified,  which 
new  AM. 

WLBB  Carrollton,  Ga.— License  for 
CP  which  authorized  change  in  ant. 
trans,  and  main  studio  location. 

WHFC  Chicago  —  License  for  CP 
which  authorized  changes  in  ant.  sys- 
tem. 

WKAQ  San  Juan,  Puerto  Rico— Li- 
cense for  CP  which  authorized  change 
in  trans,  location  and  installation  of 
new  trans. 

AM— 1340  kc 
KSPO  Spokane,  Wash. — CP  to  change 
frequency  from  1230  to  1340  kc 
AMENDED  to  change  name  of  appli- 
cant to  D.  Gene  Williams  and  Del- 
bert  Bertholf,  co-partnership  and 
change  studio  and  trans,  locations  to 
conform  with  existing  license. 

Renewal  of  License 

Following  stations  request  renewal 
of  license: 

WGN    Chicago;  WKZO 
Mich. 


Kalamazoo, 


Extension  of  Completion  Date 
WCAM  Camden,  N.  J.— Mod.  CP, 
mod.,    which    authorized  change' 


trans,  location  for  extension  of  com- 
pletion date. 

Change  Antenna  System 

WAPF-FM  McComb,  Miss.— Mod.  CP 
which  authorized  new  FM  to  make 
changes  in  system's  ant.  height  above 
ground  from  180  to  154  ft.,  and  change 
description  of  trans,  location. 

Decrease  Power 
WIST-FM  Charlotte,  N.  C— Mod.  li- 
cense to  decrease  power  from  50  kw 
to  5  kw  and  reduce  operating  hours. 

Change  ERP 
WNAO-FM  Raleigh,  N.  C— Mod.  li- 
cense to  change  ERP  from  25  kw  to 
47.1  kw. 


August  26  Decisions 


BY   BROADCAST  BUREAU 
Granted  Application 

Allen  B.  DuMont  Labs.  Inc.,  New 
York  —  Granted  informal  application 
for  permit  as  required  by  sec.  325(b) 
of  Communications  Act  of  1934,  as 
amended,  to  furnish  Canadian  Bcstg. 
Co.,  licensee  of  CBFT,  Ch.  2,  Montreal, 
with  kinescope  recordings,  live  pro- 
gramming, and  teletranscriptions  of 
television  broadcasting  programs  orig- 
inating in  various  Allen  B.  DuMont 
Labs.  Inc.  studios  throughout  U.  S. 
and  broadcast  in  U.  S.  over  facilities 
of  Allen  B.  DuMont  Labs.  Inc.  These 
telescriptions  and  kinescope  record- 
ings will  be  delivered  to  CBFT  Mon- 
treal, by  air  or  rail  express  for  trans- 
mission over  CBFT,  period  not  to  ex- 
ceed one  year  from  date  of  grant; 
condition;  and  similar  application  to 
furnish  CBLT,  Ch.  9,  Toronto  with  live 
programming,  etc.,  for  period  not  to 
exceed  one  year  from  date  of  grant; 
condition. 

Transmission  Authority 
WGR  Bcstg.  Corp.,  Buffalo,  N.  Y.— 

Granted  authority  to  transmit  to  CFRB 
Toronto  by  AT&T  leased  line  one  time 
description  of  football  game  which  was 
played  in  Buffalo,  Sunday,  Aug.  24, 
1952. 


Change  Transmitter  Location 
WILD    Birmingham,    Ala.  —  Granted 
mod.    CP   to   change   trans,  location 
change    studio    location,    and  changi 
type  trans.;  conditions. 

Extension  of  Completion  Date 

The  following  were  granted  mod 
CP's  for  extension  of  completion  dates 
as  shown: 

WSLM  Salem,  Ind.,  to  10-26,52,  con 
ditions;  WCAR-FM  Pontiac,  Mich.,  to 
12-1-52. 

Change  Antenna  Pattern 

WCFL  Chicago,  111.— Granted  license 
covering  changes  in  DA-N  conditions. 

Change  Transmitter  Type 
WWOD    Lynchburg,    Va.  —  Granted 
mod.  CP  to  change  type  of  trans. 

Extension  of  Completion  Date 
Following  granted  mod.  CPs  for  ex 
tension  of  completion  dates  as  shown 
WCAR  Pontiac,  Mich.,  to  12-1-52 
WVAM  Altoona,  Pa.,  to  10-1-52,  condi 
tion;  KNBR  North  Platte,  Neb.,  to  10 
15-52,  condition;  WFSS  Coram,  Long 
Island,  N.  Y.,  to  12-15-52;  WAUG-FM 
Augusta,  Ga.,  to  1-1-53. 

ACTIONS  ON  MOTIONS 
By  Comr.  George  E.  Sterling 

WPMP  Pascagoula,  Miss. — Granted 
petition  for  acceptance  of  late  filing 
of  notice  of  intention  to  appear 
proceeding  re  application  of  Southland 
Bcstg.  Co.,  Atmore,  Ala.  (WATM). 

Northeastern  Indiana  Bcstg.  Co.  Inc 
Fort  Wayne,  Ind. — Granted  petition  to 
amend  application  to  specify  change  in 
proposed  trans,   location,  increase 
ERP,     increase    in    effective  height 
above    average    terrain,    increase  in 
effective  height  above  average  terrain 
increase   in  height   above  ground  of 
supporting  tower,  specification  of  dif- 
ferent transmission  line,  submit  new 
sec.  Ill  and  amended  exhibit  5  set 
ting  forth  amended  financial  data,  and 
submit  new  sections  V-C  and  B-G  and 
amended    exhibit   9   containing  engi 
neering  specifications  and  data. 

By  Hearing  Examiner 
Basil  P.  Cooper 

The  W.  H.  Greenhow  Co.,  Hornell 
Bcstg.  Corp.,  Hornell,  N.  Y. — By  mem 
orandum  opinion  and  order  denied 
petition  of  the  W.  H.  Greenhow  Co.  to 
reopen  the  record  in  this  proceeding 
Granted  opposition  of  the  Chief 
Broadcast  Bureau  to  petition  to  re 
open  record;  granted  opposition  of 
Hornell  to  petition  to  reopen  record 
denied  plea  of  The  W.  H.  Greenhow 
Co.  in  reply  to  opposition  of  Chief 
Broadcast  Bureau  to  reopen  record 
that  record  be  reopened;  and  denied 
motion  of  Greenhow  Co.  to  strike  op- 
position of  Hornell  Bcstg.  Corp.  to 
petition  to  reopen  record. 

Chief,  Broadcast  Bureau  —  Granted 
petition  for  extension  of  time  from 
Aug.  21  to  Sept.  4,  1952,  to  file  pro 
posed  findings  of  fact  and  conclusions 
of  law  in  proceeding  re  application  of 
WELS  Kinston,  N.  C. 

By  Hearing  Examiner 
Fanney  N.  Litvin 

The  Brush-Moore  Newspapers  Inc, 
Canton,  Ohio — Granted  petition  for  ex 
tension  of  time  to  Aug.  29,  1952,  to 
file  request  for  review  of  ruling  of 
hearing  examiner  made  Aug.  19,  1952 
during  course  of  prehearing  con- 
ference. 

WOL    Washington,    D.    C— Granted 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
Sterling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  fntrafiarroiu 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  1 1 ,  Oregon  . 


*  VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  seen  by  15,500  readers— sta- 
tion owners  and  managers,  chief  en- 
gineers and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities. 


BROADCASTING    •  Telecasting 
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JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


.Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
'  P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE  • 


E.  C.  PAGE 

CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE  • 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss.  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010   Sunset  Blvd. 
I  Hollywood,  Calif.     NOrmandy  2-6715 


itition  for  indefinite  continuance  of 
;aring  now  scheduled  for  Sept.  8, 
152,  at  Washington,  D.  C,  re  applica- 
on  for  renewal   of  license  of  Syn- 

nronous  Amplifier  Silver  Spring,  Md.; 

uplication  is  pending  for  a  change 
.  facilities  of  WOL  to  1460  kc  5  kw 
il.  DA-DN,  grant  of  which  would 
•nder  instant  proceeding  moot. 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE* 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE* 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics -Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1230 — Executive  $»51 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE* 


JOHN   B.  HEFFELFINGER 

•  15  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


By  Hearing  Examiner 
Elizabeth  C.  Smith 

McLennan  Bcstg.  Co.,  Waco,  Tex. — 
Granted  petition  to  amend  application, 
presently  scheduled  for  hearing  Aug. 
26,  1952  to  show  change  from  920  kc 
500  w  as  originally  applied  for,  to  770 
kc  and  application,  as  amended,  was 
(Continued  on  page  87) 


RUSSELL  P.  MAY 

John  A.  Motfet,  Associate 
1422  F  St.,  N.  W.        Kellogg  Bldg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18TH  ST..  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE* 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  fer 

Son  Francisco  Seattle  Salt  Lake  City 
Los  Angela        Portland  Phoenix 
Box  260  APTOS — 3352 
Member  AFCCE  • 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 
INSTALLATION-OPERATION 
Television  Engineering  Since  1929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont  H«tel,   KYA.  33  Elm  Ave. 

San  Franeisee  8,  Calif.       Mill  Valley,  Calif, 
DOuglas  S-15SS  DUnlap  8-4871 


ROADCASTING    •  Telecasting 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buclcner  Blvd.  4742  W.  Ruffner 
Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING    RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE* 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phono  ORdway  8071 
Box  2468  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  • 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C. — REpublic  6160 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.  Display — Tuesday  preceding  publication  date. 
Situations  Wanted  204  per  word— $2.00  minimum  •  Help  Wanted  254  per  word— $2.00  minimum 
All  other  classifications  30^  per  word— $4.00  minimum  •  Display  ads.  $15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 

please).    All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.    BROADCASTTtfa  •  Telbcast- 
ing  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 

Help  Wanted  (Cont'd) 

Managerial 

Announcers 

Manager  for  large  independent  metro- 
politan market.  Must  have  references 
and  manager  small  town,  also  sales 
experience.  Fine  future.  Write  Box 
220R,  BROADCASTING  .  TELECAST- 
ING. 


Salesmen 


Florida  coast  station.  Hard  -  hitting 
salesman  to  do  competitive  selling. 
No  desk  pilots  wanted.  $75  guarantee 
against  15%  of  gross  collected  station 
revenue.  You  will  be  the  only  one 
selling.  Send  photo,  references,  expe- 
rience. Box  782P,  BROADCASTING  . 
TELECASTING.  

Opening  for  salesman  who  can  produce 
in  strong  small  market  in  Illinois  for 
security  and  permanence,  salary  open. 
Box  127R,  BROADCASTING  .  TELE- 
CASTING^  

Salesman  wanted.  Need  hard-hitting 
experienced  salesman  for  both  radio 
and  television.  Must  have  proven  abil- 
ity in  selling  broadcast  advertising  for 
metropolitan  market  of  250,000.  Highly 
competitive.  Both  stations  affiliated 
NBC.  Excellent  earning  possibilities 
for  right  man.  Give  full  details  and 
recent  photo.  All  applications  con- 
fidential. Box  202R,  BROADCASTING  . 

TELECASTING.  

First  class  salesman,  Houston,  Texas. 
Draw,  automobile  necessary.  Box  264R, 
BROADCASTING  .  TELECASTING. 

50,000  watt  South  Texas  station  wants 
topflight  salesman  due  to  growing  vol- 
ume. Protected  territory  and  account 
list,  high  weekly  guarantee,  commis- 
sion to  man  who  can  produce.  Have 
TV  application.  Excellent  earnings  and 
assured  future  to  experienced  pro- 
ducer.  K-SOX,  Harlingen,  Texas. 

Opportunities  for  several  young  men 
who  want  to  sell  radio  time  with  our 
fast  growing  organization.  You  will 
work  under  two  skilled  salesmanagers 
who  are  proven  successful  radio  time 
salesmen.  Our  organization  is  being 
expanded  to  include  salesmen  for  our 
Station  WBOK  in  New  Orleans,  KAOK 
in  Lake  Charles,  Louisiana,  and  we  will 
soon  have  a  station  in  Baton  Rouge. 
We  are  also  applicants  for  TV  in  New 
Orleans  and  expect  to  be  the  next  sta- 
tion on  the  air.  Keen  aggressive  young 
men  who  want  to  sell,  like  people,  and 
are  anxious  to  grow  with  an  expanding 
organization  can  get  in  on  the  ground 
floor  now  and  make  from  $400  and  up 
per  month  provided  they  are  willing  to 
work  steadily  toward  success.  We  pay 
a  living  base  salary  guaranteed,  plus 
commission  and  bonus.  Wire  or  write 
at  once.  Stanley  W.  Ray,  Jr.,  WBOK, 
Inc.,  505-  Baronne  St.,  New  Orleans  12, 
Louisiana. 


{SO. oo  per  week  for  good  announcer  at 
midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  •  TELECASTING. 


Florida  coast  station.  Need  one  combo 
and  one  straight  announcer.  Both  must 
be  heavy  on  announcing  that  sells. 
Send  tape  or  disc,  experience  record, 
references,  first  letter.  Combo:  $80. 
Announcer:  $70  for  44  hours.  Box 
900P,  BROADCASTING  .  TELECAST- 
ING^  

Immediate  opening  for  two  combina- 
tion announcer-engineers  emphasizing 
announcing.  Housing  good,  promotion 
opportunities  excellent.  Start  $75.00 
week,  raise  in  60  days.  Rush  disc  or 
tape  and  details.  Box  126R,  BROAD- 
C  AS  TING  .  TELECASTING.  

Announcer-engineer  needed  at  Mid- 
west independent.  If  you  are  interested 
in  a  permanent  position  with  an  oppor- 
tunity to  advance,  send  audition,  pic- 
ture and  information  immediately. 
Box  217R,  BROADCASTING  .  TELE- 

CASTING.  

Combo  man  with  first  class  license 
needed  at  daytime  Michigan  station. 
$70.00  for  40  hours.  Box  269R,  BROAD- 
CASTING  .  TELECASTING.  

Specialty  DJ,  single.  Amusing,  fast 
flowing  ad-lib,  clever  quips,  impersona- 
tions of  celebrities,  character  voices, 
"cue-in"  gimmicks.  Ohio.  Box  274R, 
BROADCASTING  •  TELECASTING. 

Announcer,  experienced  all  phases. 
Good  personality,  ability  to  ad-lib  com- 
mercials on  DJ  show.  Morning  shift. 
Good  pay.  Pa.  daytimer.  Box  277R, 
BROADCASTING  .  TELECASTING. 

Announcer-engineer  needed  immedi- 
ately for  progressive  m.d.i.  affiliate, 
$300.-  per  month.  Rush  tape  or  disc. 
KBMY,  Billings.  Montana.  

Arizona's  most  profitable  small  station 
needs  three  announcer-engineers  due 
to  opening  of  new  station  in  network. 
First  phone  necessary,  emphasis  on  an- 
nouncing. Top  salary  depending  on 
ability.  Good  spot  for  beginners  to 
start,  top  spot  for  man  with  ability 
to  stop.  Tell  all  in  air  mail  letter. 
We'll  call  you  if  you  measure  up. 
KCLF,  Clifton,  Arizona.  

Wanted — Combo  man — start  $65;  39 
hours  actual  board  work.  Good  voice 
required.  Send  full  details  and  tape 
to  KCOG,  Centerville,  Iowa.  

Newsman,  single,  experienced.  Gather, 
write,  local  news  and  read;  human  in- 
terest angle.  Interesting  commentary- 
type  news  voice.  Publicity  build-up. 
Ohio.  Box  275R,  BROADCASTING  . 
TELECASTING. 


Help  Wanted  (Cont'd) 


FootbaU  announcer  plus  staff  duties. 
Tell  all.  Send  copy,  tape.  KFRO, 
Longview,  Texas. 


Announcer-engineer.  Must  be  good  an- 
nouncer. Start  $80  a  week.  Excellent 
living  conditions.  KTNM,  Tucumcari, 
N.  Mex. 


Wanted — Experienced  staff  announcer 
for  one  thousand  watt  independent 
station.  KWHI,  Brenham,  Texas. 


50,006  watt  CBS  affiliate  needs  staff  an- 
nouncer with  deep,  good  quality  voice. 
Must  be  stable  and  congenial.  Send 
letter  outlining  background,  references. 
Send  audition  tape  or  disc  covering 
several  types  of  commercials  and  com- 
plete repertoire.  No  application  consid- 
ered without  audition,  photo  and  letter. 
Apply  KWKH,  Shreveport,  Louisiana. 


Announcer  with  first  class  ticket  needed 
immediately.    WBYS,  Canton,  Illinois. 


Announcer-engineer.  250  watts.  Day- 
time. Stephen  H.  Kovalan,  WKOV, 
Wellston,  Ohio. 


Experienced  staff  announcer  for  early 
shift.  $80  for  40-hour,  five-day  week. 
No  board  work.  State  experience,  ref- 
erences. WKRS,  Waukegan,  Illinois. 


Combination  operator-announcer  with 
first  phone.  Salary  open  depending  on 
experience.  WOAP,  Owosso,  Michigan. 


Immediate  opening  for  announcer-en- 
gineer on  250  watt  fulltime  Mutual 
affiliate,  in  ideal  place  to  live.  Starting 
salary:  $70  for  42  hour  week.  WPNF, 
Brevard,  N.  C. 


Do  you  know  James  S.  Hardie?  If  you 
know  where  he  is  presently  located, 
please  notify  WSGN  in  Birmingham, 
Alabama  collect. 


Top  play-by-play  sports  announcer 
wanted  by  5000  watt  Midwest  CBS  affi- 
liate to  do  football,  basketball,  base- 
ball. Send  audition  immediately  to  Mer- 
ritt  Milligan,  WTAD,  Quincy,  Hlinois. 


Technical 


Wanted:  First  class  engineer,  no  expe- 
rience required.  Virginia  network  sta- 
tion. Reply  Box  60R,  BROADCASTING 
.  TELECASTING. 


Minnesota  station  needs  chief  engineer 
strong  on  technical  maintenance. 
Should  be  able  to  do  some  announcing. 
Good  salary.  Box  146R,  BROADCAST- 
ING .  TELECASTING. 


Transmitter  position  open.  No  an- 
nouncing. Permanent.  KFRO,  Long- 
view,  Texas. 


Needed  immediately,  chief  engineer, 
to  heip  put  new  station  on  air.  Good 
working  conditions,  some  announcing. 
Contact  Paul  E.  Reid,  WCEH,  Haw- 
kinsville,  Ga. 


Need  first  class  engineer.  Transmitter 
and  remotes.  Experience  not  necessary. 
No  announcing.  Chief  Engineer, 
WHAN,  Charleston,  S.  C. 


Engineer,  1st  class.  Good  salary  and 
working  conditions.  Write  John  Gar- 
rison, WFUN,  Huntsville,  Alabama. 


Engineer-announcer.  Starting  salary 
$70.00  per  week,  WIRB,  Enterprise,  Ala- 
bama. 


First  class  engineer,  no  experience 
required.  Will  train  for  combination 
work  in  1.000  watt  independent.  Rush 
full  details  to  P.  O.  Box  50,  New 
Iberia,  Louisiana. 


Opening  September  1st.  Engineer  with 
first  class  ticket.  Write  Ed  Hawley, 
Pineville,  W.  Va. 


Help  Wanted  (Cont'd) 


Production-Programming,  Others 


News  man  .  .  .  must  have  experience  in 
gathering  and  writing  local  news  to 
join  top  notch  news  staff.  Top  5kw 
Midwest  station.  Send  full  background, 
photo,  tape.  Box  131R,  BROADCAST  - 
ING  .  TELECASTING.  

Radio  program  manager  wanted.  Un- 
usually good  opening  immediately 
available  for  experienced  radio  pro- 
gram-production manager  at  five  kilo- 
watt NBC  affiliate  in  progressive  west- 
ern market.  Must  have  microphone  ex- 
perience and  be  able  to  write  and 
produce.  Station  has  companion  TV  al- 
ready in  operation.  Include  recent 
photo  with  full  details  of  qualifica- 
tions. Box  203R,  BROADCASTING  . 
TELECASTING.   

Pennsylvania  daytime  thousand  watter 
needs  news  editor  who  can  do  some 
air  work.  Two  tape  recorders.  Mini- 
tape  and  assistant.  Excellent  working 
conditions  and  opportunity  to  use  your 
ability.  Salary  and  extras.  Box  206R. 
BROADCASTING  .  TELECASTING. 
Woman  broadcaster.  8  years  experience. 
Knows  continuity,  traffic,  air  work. 
Available  for  radio  or  TV.  South  or 
East.  References.  $75.  Box  221R 
BROADCASTING  .  TELECASTING. 
Flcrida  coast  station.  Experienced  girl 
to  do  all  copy  and  traffic.  Send  re- 
sume, experience,  photograph  and 
sample  copy.  Box  223R,  BROADCAST- 
ING  .  TELECASTING.   

Experienced  newsman  to  run  beat  and 
write  news.  Mike  work  possible  but 
not  necessary.  Send  fu'l  details  and 
references  to  Box  235R,  BROADCAST  - 
ING  .  TELECASTING.  

Announcer-copywriter,  emphasis  on 
latter,  needed  by  top  Southern  inde- 
pendent. Must  be  dependable,  sober, 
qualified  to  handle  large  volume.  Ex- 
cellent staff  and  working  conditions. 
Permanent  '  position.  Write  Box  23SR. 
BROADCASTING  .  TELECASTING. 
Experienced  program  director  for  re- 
gional network  affiliate  in  Sunny  Cali- 
fornia. Box  242R,  BROADCASTING  . 
TELECASTING.  

Experienced  girl  copywriter.  Secre- 
tarial experience  and  shorthand  desir- 
able. Above  average  pay.  Penna.  day- 
timer.  Send  lots  of  sample  copy  and 
photo.  Box  278R,  BROADCASTING  . 
TELECASTING.  

Copywriter,   fast   prolific,  dependable. 
Contact    Dewey    Long,     Gen.    Mgr.,  ! 
WABB,  Mobile,  Ala.   

Commercial  copywriter  capable  of 1 
creating  good,  selling  radio  copy.  Worn-  I 
an  preferred  who  is  capable  of  some  I 
air  work  and  developing  her  own  pro-  j 
gram.  Give  radio  station  experience, 
age,  marital  status,  salary  require-  j 
ments.  photo.  Permanent  position  with 
25-year-old  station.  KSEI.  Pocatello,  i 
Idaho. 


Commercial  copywriter.  Immediate 
opening.  Contact  Robert  F.  Wolfe, 
WFRO.  Fremont,  Ohio. 

Program  director,  busting  with  saleable 
ideas.  Forward  complete  information 
and  salary  expected  to  Dewey  Long. 
Gen.  Mgr..  WABB,  Mobile,  Ala.  

Television 


Managerial 

Wanted — Television  manager  for  new 
UHF  station  in  South.  Excellent  op- 
portunity. Please  give  television  expe- 
rience. References,  salary  expected. 
Write  Box  2«8R,  BROADCASTING  . 
TELECASTING.  

Situations  Wanted 


Managerial 

Manager  or  assistant-manager  position, 
radio  or  television,  sought  by  attorney 
with  experience  as  announcer,  news- 
caster, engineer;  major  in  Air  Force 
communications  and  electronics:  indus- 
tr'ous,  sober,  good  organizer.  Box  40R. 
BROADCASTING  .  TELECASTING. 

Manager  or  sales  manager  seeks  op- 
portunity in  Eastern  area.  Ten  years 
of  successful  sales  and  management 
experience,  largely  with  independents. 
Outstanding  record  in  development  of 
local  and  national  spot  business.  Box 
67R,  BROADCASTING  .  TELECAST- 
ING^  

Manager  7  years  in  local  station.  Age 
32.  Sell.  Announce.  Local  programming. 
Civic-minded.  A  real  worker  who  can 
make  money  for  vou.  Proven  results. 
Box  79R,  BROADCASTING  .  TELE- 
CASTING^  

Never  failed  in  7  years  managing  local 
station.  Always  made  money.  Can't 
buv  into  station.  Box  204R,  BROAD- 
CASTING .  TELECASTING. 


The   Largest  Source  of  Trained  and  Experienced! 

TELEVISION  ENGINEERING  MANPOWER  IN  THE  WORLD 


■  Construction  engineers  ■  Lighting  engineers 

■  Operations  engineers  E  Transmitter  engineers 

■  Projection  engineers  ■  Consulting  engineers 

We  can  supply  engineering  personnel  to  build  your  station,  man 
your  facilities,  and  train  your  crews.  Register  now  for  prior  con- 
sideration. 

BROADCAST  ENGINEERS  UNLIMITED 

6671  Sunset  Boulevard  ■  Hollywood  28,  California 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


For  Sale  (Cont'd) 


J  Successful  manager,  excellent  sales 
record  and  news  commentator  desires 

"  station  with  good  potential.  Box  226R, 
BROADCASTING  .  TELECASTING. 


Manager  with  fifteen  years  experience 
desires  managerial  position  with  250 
watt  station  with  purchase  of  owner- 
ship interest  or  stock  purchase  agree- 
ment. Box  240R,  BROADCASTING  . 
TELECASTING. 


Available  November  for  managerial 
position.  Background  of  announcing, 
PD,  promotion,  merchandising,  sales 
and  general  manager.  Regional  and  na- 
tional sales  contacts,  know  and  have 
industry  references.  Married,  38,  inter- 
ested net  affiliate  with  TV  pending. 
$10,000.  minimum  plus  percentage.  In- 
terview only.  Contact  Box  265R, 
J  BROADCASTING  .  TELECASTING. 


If  your  AM  station  is  not  showing  the 
profit  it  should,  there's  a  reason.  If 
you  want  to  correct  it,  write  or  wire. 
Results  or  no  charge.  Box  262R, 
BROADCASTING  .  TELECASTING. 


Manager  or  program  manager.  Ten 
years  radio,  five  years  radio-television 
program-sales  executive  in  two  of  na- 
tion's largest  markets.  Excellent  record. 
Top  industry  references.  Box  271R, 
BROADCASTING  .  TELECASTING. 


Announcer* 


Family  man  with  solid  staff  experience. 
Desires  announcing  position  with  con- 
genial, regional  station  in  northeast. 
Personal  interview  necessary.  Box  85R, 
BROADCASTING  .  TELECASTING. 


Qualified  announcer.  News,  disc  and 
p  interview  type  of  shows.  Single,  draft 

exempt,  26,  college  radio  degree.  Pre- 

sently  employed  at  5  kw  net  affiliate. 
+  Want  good  future  with  clean  opera- 
tion. Good  references.  Available  soon. 
i  Will  accept  top  job.    Tape  available. 

Box  115R,  BROADCASTING  .  TELE- 
!' CASTING.  

f  Announcer-engineer  available  last  of 
J  September.  Married  veteran,  desires 
permanent  position  with  aggressive  sta- 
tion. Tape  and  information  on  request. 
;  Box  201R,  BROADCASTING  .  TELE- 
!.;  CASTING.  

I1  Comedy  DJ,  write  own  material,  8 
i'  years  success  story.  Ace  MC,  audience 
'  or  record  shows.  Ticket,  married,  ex- 
empt. No  South.  $100.  Box  205R, 
BROADCASTING  .  TELECASTING. 

Radio-TV,     announcer-DJ.  Presently 
i  employed,    5000    watter  metropolitan 
I. area.  College  major:  Radio-TV.  Draft 
[exempt,  best  references,  consider  any 
offer.    Box   207R,   BROADCASTING  . 

TELECASTING.  

■Announcer,  programming,  disc  jockey, 
i  Three  years   experience.   Full  details 
I  and  disc  on  request.  Box  209R,  BROAD- 
CASTING   .  TELECASTING.  

(  Experienced  independent  and  network 
j  announcer-PD.  Intelligent  delivery. 
I  All  phases  radio  and  board,  DJ,  news, 
l  special  events.  Veteran,  married.  In- 
terview desired.  Box  213R,  BROAD- 
CASTING  .  TELECASTING.  

Football  sportscaster — want  to  line  up 
-weekend  games  this  season.  Possibly 

some  weekday  games.  Vicinity  South- 
-east Pa.  Have   2   years  broadcasting 

college  games.  Box  225R,  BROAD- 
CASTING .  TELECASTING.  

5  years  experience.  Announcing  plus 
[  play-by-play  and  special  events.  Want 
t  Southern  California.  Available  October 

1st.    Box    228R,    BROADCASTING  . 

TELECASTING.  

frop  hillbilly  disc  jockey.  High  Hooper 
|;  and  mail  rating.  Can  also  lead  string 
jrband  and  do  MC  work.  Some  expe- 
I  rience  in  programming.  Four  years  as 
i-DJ.    Box    230R,    BROADCASTING  . 

|  TELECASTING.  

|[  Experienced  announcer  five  years.  De- 
I  sires  larger  market;  operation  involv- 
|<ing  production  and  programming.  Sal- 
ivary requirement  $80.00  minimum.  Box 

M3R,  BROADCASTING  .  TELECAST- 
ING.  

OJ-announcer.  Good  all-round  staff 
i  nan.  Strong  all  types  music.  Single, 
veteran.  Box  244R,  BROADCASTING 
t  TELECASTING.  

>:  ["Seasoned  sportscaster,  play-by-play  all 
•  piports,  ad-lib  selling  specialist  avail- 
able soon.  Excellent  references.  Vet- 
eran, college  graduate,  four  years  ex- 
oerience.  Box  257R,  BROADCASTING 
TELECASTING.  

i  Top  man  available  September  15th.  All 
)hases — personality,  staff,  news.  Four- 
een  years  a  professional.  Box  258R, 

BROADCASTING  .  TELECASTING. 

Experienced  disc  jockey  with  or  with- 
out own  show.  Prefer  east.  Box  263R, 
BROADCASTING  •  TELECASTING. 


Want  a  combo  man  to  fill  a  night 
shift?  Would  it  be  good  enough  recom- 
mendation if  two  stations  asked  him 
to  be  chief?  Available  Sept.  10.  The 
hitch — he  wants  to  spend  four  years  at 
a  good  college  or  university.  Send  for 
details  and  audition.  Box  248R,  BROAD- 
CASTING .  TELECASTING. 


Want  western  DJ  with  plenty  of  abil- 
ity? Have  ticket,  musical  talent,  expe- 
rience in  western  orks,  DJ  shows, 
board  work,  copywriting,  news.  Fam- 
ily man.  Do  entire  show  myself  or 
augment  with  records.  Box  252R, 
BROADCASTING  .  TELECASTING. 


Newsman — Two  years  staff  announc- 
ing. Experienced  gathering  and  writ- 
ing local  news.  MA  Journalism.  Vet- 
eran, single,  26.  Prefer  New  York-New 
England  area.  Box  256R,  BROADCAST- 
ING .  TELECASTING. 


Two  years  announcing.  Copywriter, 
also  staff  pianist,  arrange.  Married. 
Steady,  excellent  references.  Charles 
Lord,  510  Moro,  Manhattan,  Kansas, 
after  6:00  P.M.  

Talented  team,  chief  announcer  wom- 
en's PD,  desire  TV-radio.  Excellent 
background  all  phases.  Specialize: 
children's,  audience  shows,  DJ,  MC, 
professional  musical  entertainers.  Call 
evenings,  St.  Joseph,  Michigan,  3-4518. 


Technical 


Shirtsleeve  engineer  with  degree  and 
12  years  experience  is  looking  around. 
Box  941P.  BROADCASTING  .  TELE- 
CASTING.  

Have  second  phone,  class  A  amateur. 
Single,  27,  new  car.  Am  about  ready 
for  first  phone.  Would  like  work  while 
obtaining  first  phone.  Will  stay  after 
I  get  license.  Reasonable  wages.  Work 
for  anyone  who  can  get  FCC  permit  for 
me.  Experience  on  5000  watt  Gates 
and  Apex  recorders.  Box  210R,  BROAD- 

CASTING  .  TELECASTING.  

Engineer,  first  phone.  Two  years  ex- 
perience. No  announcing.  Draft  ex- 
empt. Notice  required.  Box  211R, 
BROADCASTING  .  TELECASTING. 
First  phone,  3  months  experience, 
looking  for  future,  East  preferred. 
Box  212R,  BROADCASTING  .  TELE- 
CASTING^ , 

First  class  license  operator  wants 
transmitter  job.  Box  214R,  BROAD- 
CASTING  .  TELECASTING.  

First  phone,  no  broadcasting  expe- 
rience, 4  years  TV  experience,  tech- 
nical school  graduate.  Box  216R, 
BROADCASTING  .  TELECASTING. 
First  class  ticket,  some  experience 
transmitter  and  DJ.  No  announcing. 
Box  218R,  BROADCASTING  .  TELE- 

CASTING.  

Engineer.  Experienced  all  types  thru 
5  kw  directional.  Permanent  paying 
position.  Prefer  chief  in  small  or  new 
station.  West,  Midwest  preferred.  Box 
219R,  BROADCASTING  •  TELECAST- 
ING^  

Would  like  to  do  console  board  work 
in  South.  No  announcing.  No  license. 
Box  232R,  BROADCASTING  .  TELE- 

CASTING.  

Experienced  engineer,  college  man, 
draft  exempt.  Permanent  position  near 
New  York.   Box  238R,  BROADCAST- 

ING  .  TELECASTING.  

First  phone,  no  broadcast  experience. 
Radio-TV  three  years,  technically 
trained.  Single,  27.  Prefer  Midwest. 
Box  261R,  BROADCASTING  .  TELE- 

CASTING.  

Experienced  transmitter  operator  a- 
vailable.  Requirements?  Lewis  Sher- 
lock.  General  Delivery,  Denver,  Colo- 

rado.  .  

Engineer,  colored,  first  class  license. 
15  years  technical  radio  experience. 
Available  immediately.  Call  Main 
2-4678,    Karl    Vann,    672    Park  Place, 

Brooklyn,  New  York.  

Engineer — 4  years  experience.  3','2  chief. 
Married.  Can  do  combo.  Looking  for 
permanent  position.  Reply  to  P.  O. 
Box  M,  Double  Springs,  Alabama. 

Production-Programming,  Others 

Experienced  girl  with  secretarial,  traf- 
fic, bookkeeping,  typing,  promotional 
work,  selling  knowledge,  desires  em- 
ployment Rocky  Mountains  area.  Box 
227R,  BROADCASTING  .  TELECAST- 

ING.  

Newsman — Skilled  as  reporter,  writer, 
editor,  announcer.  Eight  years  expe- 
rience all  phases  radio.  Some  TV  ex- 
perience. Box  229R,  BROADCASTING 
.  TELECASTING.  

News,  continuity  writer,  23,  discharged 
Army  officer.  Experience  in  5000  w 
Northern  California  station.  Southern 
California  area  preferred.  Box  233R, 
BROADCASTING  .  TELECASTING. 


News  director,  four  years  network- 
indie  experience.  College,  29,  married. 
Write,  announcer,  lively  commentaries, 
local  coverage.  Promotion,  program 
ideas.  Box  237R,  BROADCASTING  • 
TELECASTING.  

Copywriter.  Mature  male  highly  expe- 
rienced all  phases.  Available  15th. 
Northeast.  Box  259R,  BROADCASTING 
.  TELECASTING.  

Television 


Managerial 

TV  manager  or  radio  station  planning 
television.  Twelve  years  experience 
radio  and  television  stations  including 
installation  of  new  television  station. 
Former  TV  salesmanager  of  metro- 
politan station.  Now  salesmanager  of 
radio  transcription  company.  College 
graduate,  age  33.  Available  for  New 
York  contact.  Box  267R,  BROADCAST- 
ING .  TELECASTING. 


Salesmen 


College  graduate  with  one  year  expe- 
rience in  sales  promotion  with  na- 
tional organization  due  for  Army  dis- 
charge this  month.  Desires  selling  job 
in  TV,  preferably  East.  Box  222R, 
BROADCASTING  .  TELECASTING. 

Technical 


Television  engineer,  experienced,  de- 
gree, first  phone.  Wishes  to  discuss  op- 
portunities with  organization  now 
planning  TV.  Box  249R,  BROADCAST- 
ING  .  TELECASTING.  

Television  engineer,  13  months  studio, 
control  and  projection  experience.  Ex- 
cellent references.  Contact  Russell 
Elias,  6014  Stenton  Avenue,  Philadel- 
phia, Pennsylvania. 

Production-Programming,  Others 

Established  TV  personality,  producer, 
director  desires  position  in  more  com- 
petitive market  or  new  TV  station. 
Top  qualifications.  Box  253R,  BROAD- 
CASTING  .  TELECASTING.   

For  Sale 


Stations 


Newspaperman  small  West  Texas  town, 
silent  partner  in  250  w  daytime,  wants 
hear  from  young  man  ambitious  buy 
part  or  all  station,  take  charge.  Aver- 
age 15-20%  return  on  30M  for  4  years. 
No  distress,  no  lengthy  correspond- 
ence, want  interview  after  exchang- 
ing letters.  Box  245R,  BROADCASTING 
.  TELECASTING.  

Best  chance  you'll  ever  have  to  get  a 
station  of  your  own  as  low  as  $5,000 
down.  Unlimited  250  watt  station  in 
western  farm  town,  now  under-fi- 
nanced. Excellent  opportunity  for  good 
living  for  man  and  wife  or  one  or  two 
engineer-owners.  Box  255R,  BROAD- 
CASTING  .  TELECASTING.  

Northwest.  Rich  agricultural  area.  250 
w.  Can  be  made  to  earn  $1,000  month. 
$12,500  with  $5,000  down.  Box  276R, 
BROADCASTING  .  TELECASTING. 

Western  and  midwestern  station.  In- 
dependents, affiliates.  Priced  from  $12,- 
000  up.  Jack  L.  Stoll  &  Associates, 
4958  Melrose  Ave.,  Los  Angeles  29, 
Calif. 


Profitable  fulltime  local  independent 
in  Pacific  Northwest  single-station 
market.  High  potential.  $25,000  down 
and  good  terms  on  balance.  See  this 
one — you'll  like  it.  Box  254R,  BROAD- 
CASTING .  TELECASTING. 


Equipment,  etc. 


For  quick  sale.  3  kw  General  Electric 
FM  transmitter,  General  Electric  FM 
frequency  and  modulation  monitor  — 
like  new.  Box  120R,  BROADCASTING  . 
TELECASTING. 


Magnecord  tape  recorder  PT6-J  and 
PT6-AH,  in  portable  cases.  Perfect  con- 
dition, $385.00.  Box  215R,  BROADCAST- 
ING .  TELECASTING. 


Ampex  model  400  in  portable  case, 
perfect  condition,  used  little.  $650. 
Box  247R,  BROADCASTING  .  TELE- 
CASTING. 


For  sale  on  or  about  January  1,  1953 
one  GE  six  bay  superturnstile  model 
TY-14F  gain  6.4  complete  with  de- 
icers  and  deicer  control.  Also,  one  RCA 
FM  four  section  pylon  antenna  type 
No.  BF-14D,  gain  5.  Box  250R,  BROAD- 
CASTING .  TELECASTING. 


Collins  300FS  250  watt  transmitter. 
Now  in  operation,  KROS,  Clinton,  Iowa. 
Best  offer  takes. 


Complete  equipment  for  250  watt  sta- 
tion, including  transmitter,  monitors, 
limiter,  console,  turntables,  tower  and 
associated  equipment.  Bargain.  KSYL, 
Alexandria,  Louisiana.  

1  kw  Collins.  Consider  best  offer  above 
$2200  FOB  KWTO.  Immediate  posses- 
sion. J.  R.  Adams,  223  Spring,  Web- 
ster  Groves  19,  Mo.  

One  WE  type  506-B2',  10  kw.  FM  trans- 
mitter,  complete  with  one  set  of  tubes. 
One  WE  type  5-A  FM  frequency  and 
modulation  monitor.  One  WE  type  54-A, 
4  bay  clover  leaf  antenna.  150  ft.  type 
300  Wincharger  tower,  never  erected; 
complete  top  plate  guy  wire  strain 
insulators.  Other  small  items  also 
available.  Sold  as  complete  lot  or 
separately.  Contact  Chief  Engineer, 
Radio  Station  WAMS,  Wilmington, 
Delaware. 

Western  Electric  type  9A  reproducers, 
three  complete  sets  with  four  heads, 
two  heads  new,  two  need  overhaul. 
Complete  lot  $180.00.  WBUY,  Lexing- 
ton,  N.  C.  

RCA  BTF  -  lc  grounded  grid  FM 
transmitter  1  kw  complete  set  of  tubes 
plus  spare  set,  frequency  range  88  to 
108  megacycles.  One  Andrew  multi- 
Vantenna  1.6  gain.  Also  transmission 
line  monitor  and  harmonic  filter  RCA 
series  MI-28155.  Best  offer.  WDHN, 
New  Brunswick,  N.  J. 

There's  money  in  FM  with  fixed  fre- 
quency, pulse  operated  receivers  for 
music  subscribers,  storecast,  etc. 
WE  AW,  Evanston,  111.  has  100  extra 
receivers  for  sale.  

Wanted  to  Buy 


Stations 


Experienced  individuals  want  to  pur- 
chase 250  watt  or  1  kw  station  on 
Pacific  Coast.  Terms.  Box  241R, 
BROADCASTING  ■  TELECASTING. 

Present  manager  wants  to  buy  small 
market  operation  in  Upper  Midwest. 
No  brokers  please.  Write  Box  260R, 
BROADCASTING  »  TELECASTING. 

Equipment,  etc. 

Wanted — 1  kw  AM  transmitter,  state 
model  and  price.  Box  98R,  BROAD- 
CASTING  .  TELECASTING.  

(Continued  on  next  page) 


Classified 
Advertising 


DEADLINE 


n.  »4 


•  undis played — Monday  pre- 
ceding publication  date 


•  display — Tuesday  preceding 
publication  date 


Wanted  to  Buy  (cont'd.) 

Wanted  immediately — 8  ring  Collins 
FM  antenna  mounted  on  1%"  line  for 
96.9  mtg.  One  kw  AM  transmitter. 
Station  in  Alabama.  Box  105R, 
BROADCASTING  .  TELECASTING. 

All  or  any  part  of  used  equipment  for 
1000  watt  station.  Let  us  know  what 
you  have  to  offer.  Write  Box  142R, 
BROADCASTING  •  TELECASTING. 

Used  200  to  250  foot  tower.  State  price, 
condition,  location.  Box  208R,  BROAD- 
CASTING  .  TELECASTING.  

Wanted — Immediate  need  1  kw  FM 
transmitter  and  monitors.  Reply  Box 
246R,  BROADCASTING  .  TELECAST- 
ING  

1  kw  FM  equipment  and  side  mount 
antenna.  Must  be  cheap.  WSOK,  Nash- 
ville, Tennessee. 


Miscellaneous 

FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood  28,  California.  

Help  Wanted 


rTGH    TYPE  COMBINATION 

PROGRAM  |  DISC 
DIRECTOR  j  JOCKEY 

with  knowledge  of 
news  preparation. 
TWO  CAPABL" 

OPERATORS 

With  first  class  tick  sis  immediately. 
Good  pay  for  clean,  sober  in- 
dividuals. 

1,000  watt  clear  channel  station 
with  TV  application  pending  in 
major  Midwest  market. 
Box  2393,  BROADCASTING  •  TELECASTING 


Employment  Service 


EXECUTIVE  PLACEMENT  SERVICE 

We  have  selected  General,  Com- 
mercial and  Program  Managers; 
Chief  Engineers,  Disc  Jockeys 
and  other  specialists.  Delays  are 
costly;  tell  us  your  needs  today. 

Howabd  S.  Frazieb 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 
■  ■  ■  »  u  j  y  w^ux  ^wv 


For  Sale 


Equipment,  etc. 


FOR  SALE 


Several  RCA  image  orthicon 
j     camera  chains  without  lenses. 

j  Box  224R,  BROADCASTING  •  TELECASTING 


Situations  Wanted 


Managerial 


HIGH  POWERED 

Promotion  Manager 
With  Proven  Sales  Record 

WANTS 

Commercial  Manager  or 
Station  Manager's 

JOB 

with  run-down  independent  sta- 
tion in  large,  tough  competitive 
market.  West  Coast  preferred — 
on   percentage  basis. 

Box  234R,  BROADCASTING  •  TELECASTING 


Announcers 


AVAILABLE  NOW 
ONE   OF   AMERICA'S   TRULY  OUTSTANDING 
RADIO   AND   TV  SPORTSCASTERS 

15  MAJOR   ANNOUNCING  TROPHIES 

4   NATIONAL  AWARDS 

10  PROMINENT  SPONSORS 

16  YEARS  EXPERIENCE 

MORE  THAN  4000  PLAY-BY-PLAY  EVENTS 
BASEBALL  FOOTBALL  BASKETBALL  HOCKEY 

BROCHURE  ON  REQUEST 


ADDRESS: 

BOX    I55R,  BROADCASTING 


TELECASTING 


1  *M  *3>  ^  1>  *J.'*yW*lW 

~i^ii*n  ^  n  f  i  fi  ft  ft 


For  Sale 


Equipment,  etc. 


FOR  SALE 

All  or  any  parts  of  the  following 
equipment: 

8 — Custom  made  program  amplifiers  less 
VU  meters 

4 —  Custom  made  line  amplifiers 
6 — Custom  made  pre-amplifiers 

5 —  Custom  made  announcer  studio  consoles 
I — Custom    made    private   line  telephone 

switchboard 

6 —  Metal  consoles  with  fader  strips,  moni- 
tor and  switching  panels  including 
bridge  type  faders 

I — Electronic  chime 

I — Complete  McElroy  Code  School  equip- 
ment comprising  tape  pullers,  oscilla- 
tor and  tape  maker 
I — RCA  S5A  amplifier 
15 — Type  33 B  jack  strips 
22 — Type  33A  jack  strips 

All    above  equipment 

now  being  used. 

Inspection  Invited. 

Write  or  wire: 

L.   E.  Littlejohn 
Radio   Station   W  F  1  L 

Philadelphia  7,  Pa. 


PACIFIC  NORTHWEST 
$45,000.00 

Profitable  fulltime  independent.  In  growing  diversified 
industrial  and  agricultural  community.  Excellent  op- 
portunity for  owner-manager  operation.  Liberal  financing. 

Appraisals  •  Negotiations  •  Financing 
BLACKBURN -HAMILTON  COMPANY 

RADIO  STAVON  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bide. 
StarUne  4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-S 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Ezbrook  2-5672 


^age  86     •     September  1,  1952 


Ave  Analyzed  in  Survey  by  WFMT  (FM)  Chicago 


COMPOSITION  of  loyal  listeners, 
and  what  they  buy,  has  been  ana- 
lyzed by  WFMT  (FM)  Chicago 
for  its  sales  presentations  to  cli- 
ents. Programming  to  a  selective 
audience  which  has  shown  its 
loyalty  to  the  station  and  its  spon- 
sors, WFMT  discovered  charac- 
teristics advertisers  are  seeking 
more  and  more  from  media. 

Professional  persons  in  WFMT's 
listening  audience,  for  example, 
number  55.4%  of  the  total,  with 
27.27c  managers,  executives  or 
owners,  and  14.1%  students  or 
other  non-working  persons. 

Results  of  a  mailed  questionnaire 
proved  what  station  manager 
Bernard  Jacobs  and  his  wife,  Rita, 
who  helps  him,  have  believed  for 
a  long  time.  Since  December  1951 
they  have  operated  a  class  station, 
programming  serious  unabridged 
music,  poetry  and  high-level  BBC 
and  dramatic  recordings.  From  3 
p.m.  to  midnight,  they  accept  only 
two-and-one-half  minutes  of  com- 
mercials hourly  from  selected  spon- 
sors. Program  continuity  is  never 
broken  by  a  commercial. 

They're  making  money,  Mr. 
Jacobs  says,  but  in  an  effort  to 
make  more  he  decided  to  back  up 
his  hunches  with  more  teeth  for 
sales  pitches.  Research  was  based 
on  a  mailing  list  of  persons  who 
had  sent  $5  to  WFMT  for  a  one- 
year  subscription  to  its  monthly 
program  listings.  Of  1,350  persons 
contacted,  748  returned  a  four- 
page  detailed  questionnaire  on  such 
things  as  buying  habits  and  buy- 
ing plans.  The  return  was  55.4%. 

WFMT  discovered  its  listeners 
are  well-educated,  and  have  above- 
average  incomes.  Education-wise, 
86.7  %  have  had  some  college  train- 
ing; 8.5%-,  some  high  school,  and 
2.3%,  some  grammar  school.  On 
incomes,  30.4%  earn  $5-$8,000 
yearly;  31.6%  earn  $2-$5,000,  and 
29.4  %  receive  more  than  $8,000. 
Only  4.6%  earn  less  than  $2,000. 

Cars  are  owned  by  63.4%,  and 
non-owners  number  35.9%.  Tele- 
vision sets  are  in  only  25.2%  of 


the  homes,  not  in  73.7%.  Mr. 
Jacobs  interprets  this  as  an  espe- 
cially strong  sales  argument  for 
his  station,  as  Chicago  is  saturated 
heavily  with  TV.  Telephones  are 
found  in  86.9%  of  homes. 

To  determine  buying  habits  and 
frequency  for  products  needed  now 
and  in  the  future,  WFMT  requested 
listeners  to  check  items  to  be  pur- 
chased the  following  week  and 
month,  and  gifts  to  be  bought. 
Products  and  service  reminders 
were  printed  as  aids,  with  an  open 
comment  section  also.  Details  were 
sought  on  the  exact  description  of 
each  item  to  be  bought,  the  high  and 
low  price  range  and  the  shop  where 
it  probably  would  be  purchased. 

Hobbies  and  Crafts 

Most  popular  hobbies,  avocations 
and  crafts  follow:  Music>  concerts, 
33.1%  ;  painting,  art,  16.9%;  books, 
poetry,  27.9%;  gardening,  12.2%; 
photography,  19.9%;  needlework, 
sewing,  13.1%.  General,  sports 
ranked  a  low  3.4%  generally,  and 
the  highest  single  sport  was  golf 
at  6.6%. 

Families  with  charge  accounts 
totaled  61.9%,  without,  38.1%. 
Marshall  Field  &  Co.  has  the 
largest  number  of  WFMT  listeners 
as  customers,  with  46.6%,  followed 
by  Carson,  Pirie,  Scott  &  Co., 
39.8%,  both  high-quality  "loop" 
area  stores.  Next  in  order  were 
Mandel  Bros.,  15.4%;  The  Fair, 
15.4%;  Charles  A.  Stevens,  11.0%; 
Saks  Fifth  Ave.,  7.3%  and  Bonwit 
Teller,  5%.  The  last  three  are 
large  women's  specialty  stores. 

Results  from  analysis  of  "next 
week's"  shopping  Ijst  showed,  for 
example,  that  88%  of  the  re- 
spondents planned  to  buy  eggs; 
26.27c  spices;  3.4  %,  canned 
poultry;  76.77c,  soaps  and  deter- 
gents; 74.8  7o,  dry  cleaning,  and 
51.27c,  cigarettes.  On  the  monthly 
shopping  report,  33.67c  planned  to 
buy  flowers  and  candles;  44.97c, 
razor  blades;  8.87c,  perfumes; 
1.1%,  home  permanents,  and  21.77c, 
vitamins. 


(l 
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FARM  DIRECTOR 


50,000-watt  network  station  interested  in  interviewing 
well  established  midwestern  farm  director. 

Must  be  able  to  build  and  produce  own  programs. 
Also  must  have  commercial  agricultural  connections 
and  successful  radio  commercial  background.  In 
replying  please  give  complete  qualifications  and  en- 
close picture.  All  inquiries  will  be  in  strictest  con- 
fidence. Unusual  opportunity  for  advancement.  Box 
251R,  BROADCASTING  •  TELECASTING. 


♦♦♦♦♦♦♦♦♦♦>♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦« 

BROADCASTING    •  Telecasting 
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FCC  Actions 

(Continued  from  page  83) 
emoved  from  hearing  docket. 

August  27  Applications  .  .  . 

ACCEPTED  FOR  FILING 

Renewal  of  License 

Following  stations  request  renewal 
f  license: 

WKAB  Mobile,  Ala.;  WGBS  Miami; 
IIKI  Honolulu;  WASL  Annapolis,  Md.; 
;PBM  Carlsbad,  N.  M.;  WBBO  Forest 
lity,  N.  C;  KSEO  Durant,  Okla.; 
[TOW  Oklahoma  City;  KDDD  Du- 
las,  Tex. 

AM— 1010  kc 
KPOO    San  Francisco — Mod.   CP  to 
("rcrease    power    from    1    to    2V2  kw 
nd  change  trans,  and  studio  location. 

APPLICATION  RETURNED 

Following   applications   for  renewal 
f  license  were  returned: 
WKAB  Mobile,  Ala.;  WGBS  Miami. 

TENDERED   FOR  FILING 
Change  Transmitter  Location 

KRMS  Eldon,  Mo.— Mod.  CP  to 
hange  trans,  and  studio  location  from 
lldon,  Mo.,  to  Osage  Beach,  Mo. 

Vugust  28  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
AM— 1380  kc 
WBEL  Beloit,  Wis.— Granted  CP  to 
icrease  power  from  1  to  5  kw-D;  in- 
tall  DA  and  change  trans,  location; 
ngineering  conditions. 

Extension  of  SSA 

KWBU  Corpus  Christi,  Tex.— Granted 
equest  for  extension  of  SSA  for  pe- 
iod  ending  Nov.  1,  1952,  to  operate  on 
030  kc,  50  kw-D. 

KOB  Albuquerque,  N.  M. — Granted 
xtension  of  SSA  for  period  of  30  days 
irom  Sept.  1,  1952,  to  operate  on  770 
c,  50  kw-LS,  25  kw-N,  unl. 

Extension  of  Temporary  Authority 

WIBK  Knoxville,  Tenn.  —  Granted 
xtension  of  temporary  authority  to 
1  perate  station  on  800  kc,  1  kw-D,  for 
fO  days  to  expire  Dec.  1,  1952,  or  until 
0  days  after  conclusion  of  proceed- 
lgs  in  the  Supreme  Court  which  have 
>een  instituted  by  applicant,  which- 
ver  period  shall  be  shorter. 

Advised  of  Hearing 

WUST-FM  Bethesda,  Md.— Is  being 
dvised  that  application  for  renewal  of 
cense  raises  question  of  whether  sta- 
tion is  being  operated  in  public  in- 
arest  in  view  of  policy  on  broadcasts 
f  horse  racing  material,  and  indicates 
ecessity  of  hearing  in  order  to  de- 
lermine  qualifications  of  licensee  to 
ontinue  operation. 

License  Renewals 

Following  stations  were  granted  re- 
ewal  of  licenses  for  the  regular  pe- 
iod : 

WOPA-FM  Oak  Park,  HI.;  KPPC 
asadena,  Calif.;  WKLX  Lexington,  Ky. 

Reinstatement  of  CP 

WVOW-FM  Logan,  W.  Va.— Granted 
pplication  for  reinstatement  of  ex- 
ired  CP  for  Class  B  FM,  bearing  ex- 
iration  date  of  3  months. 

Extension  of  Authority 

WGCH  Greenwich,  Conn. — Granted 
xtension  of  authority  to  remain  si- 
;nt  for  period  ending  Sept.  15,  pend- 
ig  financial  reorganization.  Station 
ot  to  resume  operation  prior  to  Com- 
lission  approval  in  event  reorganiza- 
ion  results  in  transfer  of  control. 


NHL\  to  Add  Studios 

VHLI-AM-FM  Hempstead,  N.  Y., 
ist  week  began  constructing  a 
ape  recording  studio  and  a  fully 
quipped  emergency  studio.  Chief 
Ingineer  Frank  E.  Knaack  is  di- 
ecting  the  program.  Station  of- 
cials  said  the  tape  recording 
tudio  would  enable  WHLI  to  ex- 
and  local  coverage. 


fCC  roundup 

New  Grants,  Transfers,  Changes,  Application 


box  score 


SUMMARY  THROUGH  AUG.  28- 


FM 


On  Air 

Licensed 

CPs 

Appls. 
Pending 

In 

Hearing 

,  2,353 

2,332 

129 

320 

211 

635 

582 

73 

21 

8 

109 

97 

54 

794* 

132 

*  Filed  since  April  14. 

(Also  see  Actions  of  the  FCC,  Page  82.) 


For  Television  Grants  and 
Applications,  See  Page  60. 


Non-Docket  Actions  .  .  . 

AM  GRANTS 

Bartow,  Fla.  —  William  Avera 
Wynne.  Granted  1460  kc,  1  kw  day- 
time, antenna  200  ft.  Estimated  con- 
struction cost  $20,350,  first  year  operat- 
ing cost  $36,000,  revenue  $45,000.  Sole 
owner  of  grantee  is  William  Avera 
Wynne,  owner  of  WEED  Rocky  Mount, 
N.  C.  Filed  Sept.  11,  1951;  granted 
Aug.  28,  1952. 

Lincolnton,  N.  C.  —  Lincoln  Coun- 
ty Bcstg.  Co.  Granted  1270  kc.  500  w 
daytime,  antenna  205  ft.  Estimated 
construction  cost  $13,275,  first  year  op- 
erating cost  $24,000,  revenue  $36,000. 
Sole  owner  of  grantee  is  J.  A.  Polhill, 
president  and  manager  of  Polhill 
Chevrolet  Co.,  Lincolnton.  Filed  Sept. 
10,  1951;  granted  Aug.  28,  1952. 

LaFollette,  Tenn. — LaFollette  Bcstg. 
Co.  Granted  1450  kc,  100  w  fulltime, 
antenna  150  ft.  Estimated  construc- 
tion cost  $10,874;  first  year  oper- 
ating cost  $36,000,  revenue  $45,000. 
Principals  include  President  William 
Lafayette  Sharp  Jr.  (4.3%),  president 
and  %  owner  of  Sharp  Distributing 
Co.  (Gulf  oil  products),  LaFollette; 
Vice  President  William  J.  Hatfield 
(8.7%),  president  and  47%  owner  of 
Oak  Ridge  Drive-In  Theatre,  Oak 
Ridge,  Tenn.,  and  50%  owner  of  Pen- 
field  &  Pelfren  Inc.  (Edgewood  Steak 
House),  Oak  Ridge,  Tenn.;  Secretary- 
Treasurer  Edward  F.  Wheeler  (6.5%), 
50%  owner  of  Tri  County  Motor  Co., 
LaFollette;  Marvin  Lee  Paul  (8.7%), 
chief  engineer  at  WATO  Oak  Ridge; 
Frank  E.  Pellegrin  (13%),  23%  owner 
of  H-R  Representatives  Inc.,  35%  own- 
er of  KSTL  St.  Louis  and  33%  owner  of 
WATO,  and  Carlin  S.  French  (8.7%), 
23%  owner  of  H-R  Representatives  Inc. 
and  33%  owner  of  WATO.  Filed  March 
15,  1951;  granted  Aug.  28,  1952. 

Waxahachie,  Tex. — Cen-Tex  Bcstg. 
Co.  Granted  1390  kc,  500  w  daytime, 
antenna  195  ft.  Estimated  construction 
cost  $17,070,  first  year  operating  cost 
$24,000.  revenue  $46,000.  Sole  owner  of 
grantee  is  Pierce  P.  Brooks,  president 
and  51%  owner  of  National  Bankers 
Life  Insurance  Corp.,  Dallas,  Tex.  Filed 
Sept.  17,  1951;  granted  Aug.  28,  1952. 

TRANSFER  GRANTS 

KOA-AM-FM  Denver  —  Granted  as- 
signment of  license  from  National 
Bcstg.  Co.  to  Metropolitan  Television 
Co.  for  $2,250,000.  Principals  in  as- 
signee include  President  William  Grant 
(10.16%),  Denver  attorney;  Quigg  New- 
ton (3.62%),  mayor  of  Denver;  Hope 
Productions  Inc.  (50%)  (of  which  Bob 
Hope,  motion  picture  actor,  is  sole 
owner),  and  Hendrie  &  Balthoff 
(14.05%)  (mining  and  industrial  equip- 
ment and  RCA-Victor  distributor), 
Denver.  Assignee  also  is  applicant  for 
Ch.  4  in  Denver  Tsee  TV  Applications, 
B.T,  July  7].  (See  story,  page  27.) 
Granted  Aug.  28. 

WFKY  Frankfort,  Ky.— Granted  re- 
linquishment of  control  from  W.  Wal- 
lace Robinson,  et  al.,  to  President 
James  F.  Cox  (34%)  and  Secretary- 
Treasurer  W.  E.  Kinsey  (19%)  for 
$15,900.    Granted  Aug.  28. 

WOSC  Fulton,  N.  Y.— Granted  trans- 
fer of  control  to  Alvin  I.  Richardson, 
and  Jack  S.  Burgess  for  $8,100.  Mr. 
Richardson  will  have  almost  sole  own- 
ership of  station;  he  is  president  of 


Raceway  Equipment  Inc.,  Oswego, 
N.  Y.  Mr.  Burgess  is  employe  of 
WOSC.   Granted  Aug.  28. 

WHGB  Harrisburg,  Pa.— Granted  as- 
signment of  license  from  Herbert 
Kendrick  and  G.  L.  Hash,  a  partner- 
ship, to  Kendrick  Bcstg.  Co.  Mr.  Hash 
sells  his  50%  interest  to  Triangle  Pub. 
Inc.,  licensee  of  WFIL-AF-FM-TV 
Philadelphia  and  publishers  of  Phila- 
delphia Inquirer  and  Seventeen  maga- 
zine, for  $100,000.    Granted  Aug.  28. 

WFBC-AM-FM    Greenville,    S.  C— 

Granted  transfer  of  control  from  a 
trust  to  individuals  who  are  benefici- 
aries under  the  trust  (all  of  whom  are 
principals  of  Greenville  News-Pied- 
mont Co.).  Control  would  be  assumed 
by  the  following:  Laura  C.  Peace, 
Fresident  Roger  C.  Peace,  Vice  Presi- 
dent Charlie  Peace,  B.  H.  Peace  Jr., 
Gertrude  Peace  Leake,  Laura  Peace 
Echols  and  Frances  Peace  Graham; 
each  will  have  11.9%  interest.  No 
actual  change  of  ownership  or  con- 
trol; no  monetary  consideration. 
Granted  Aug.  28. 

WPLI  Jackson,  Tenn. — Granted  as- 
signment of  license  to  WPLI  Bcstg. 
Co.  from  George  Arthur  Smith,  who 
sells  50%  interest  to  his  brother,  R.  B. 
Smith  Jr.,  for  $16,000.  R.  B.  Smith  is 
50%  owner  of  Smith  Funeral  Home, 
50%  owner  of  Peoples  Protection  Life 
Insurance  Co.  and  owner  of  Smith  Fur- 
niture Co.,  all  in  Jackson.  Granted 
Aug.  28. 


New  Applications  .  .  . 

AM  APPLICATIONS 

Denver,  Col. — Denver  Bcstg.  Co., 
990  kc,  1  kw  daytime;  antenna  235  ft. 
Estimated  construction  cost  $46,300, 
first  year  operating  cost  $72,000,  reve- 
nue $90,000.  Principals  include  general 
partners  Frank  Donald  Hall  (80%), 
owner  of  Climax  Oil  &  Supply  Co. 
(gasoline  and  oil  distributor),  Denver; 
Archie  H.  Yetter  (10%),  pastor  at  Ash- 
grove  Community  Church,  and  John 
T.  Roscoe  (10%),  chief  engineer  of 
KYOU  Greeley,  Col.    Filed  Aug.  21. 

Greensboro,  N.  C. — Interstate  Bcstg. 
Co.,  1580  kc,  500  w  daytime;  antenna 
166  ft.  Estimated  construction  cost 
$12,750,  first  year  operating  cost 
$24,000,  revenue  $36,000.  Principals  in- 
clude equal  (50%)  general  partners 
John  C.  Greene  Jr.,  commercial  man- 


ager for  WRHI  Rock  Hill,  S.  C,  and 
S.  Vasco  Yonce,  owner  of  Yonce  Motor 
Co.,  Rock  Hill.   Filed  Aug.  21. 

FM  APPLICATIONS 

Santa  Clara,  Calif.— The  U.  of  Santa 
Clara,  90.5  mc,  ERP  608  w;  an- 
tenna height  above  ground  108  ft. 
Estimated  construction  cost  $1,450. 
Herman  J.  Hauck,  S.  J.,  is  president  of 
applicant.  (Noncommercial  educational 
station  application.)  Filed  Aug.  18. 

Manitou  Springs,  Col. — Garden  of 
the  Gods  Bcstg.  Co.,  101.7  mc  (Ch. 
269),  ERP  623  w;  antenna  height  above 
average  terrain  minus  1,499  ft.  above 
ground  100  ft.  Estimated  construction 
cost  $4,452  (some  equipment  already  on 
hand),  first  year  operating  cost  $8,500, 
revenue  $17,280.  Principals  include 
President  C.  M.  Edmonds  (50%)  and 
Treasurer  Mrs.  C.  M.  Edmonds  (50%). 
Mr.  and  Mrs.  Edmonds  are  owners  of 
Research  Associates,  a  laboratory  de- 
voted primarily  to  design,  construction 
and  installation  of  high-quality  sound 
equipment  for  reproduction  and  re- 
cording, and  operate  a  sound  recording 
studio.    Filed  Aug.  18. 

Deletions .  .  . 

TOTAL  deletions  of  licensed  stations 
since  Jan.  1:  AM  6,  FM  6,  TV  0.  New 
deletions: 

KGMO-FM  Cape  Girardeau,  Mo.,  li- 
cense. "Economically  unsound  to  con- 
tinue FM  operation  after  earnestly 
trying  to  build  an  FM  audience." 

WDHN  (FM)  New  Brunswick,  N.  J., 

license.  Economic. 

WTPS-FM  New  Orleans,  La.,  CP.  No 

reason  given. 

WRYO  Rochester,  Pa.,  license.  No 
reason  given. 


RADIO  SOLE  MEANS 

To  1 1 A  Ends,  Says  Compton 

RADIO  is  the  only  means  of  access 
to  people  behind  the  Iron  Curtain 
and  there  is  evidence  of  a  "sub- 
stantial regular  listening  audience" 
despite  Soviet  obstructionist  tac- 
tics, Dr.  Wilson  Compton,  Inter- 
national Information  Administra- 
tor, declared  Friday. 

Speaking  to  the  annual  AMVETS 
convention  in  Grand  Rapids,  Mich., 
Dr.  Compton  told  delegates :  "We 
are  holding  our  own  in  the  Middle 
East"  and  "making  some  gains  in 
Southeast  Asia."  Limitation  of  in- 
ternational information  activities 
to  radio  puts  a  "heavy  responsibil- 
ity" on  the  Voice  of  America,  he 
said,  adding  that  the  Voice  cur- 
rently is  beaming  the  U.  S.  "Cam- 
paign of  Truth"  in  46  languages 
to  a  potential  worldwide  audience 
of  300  million  people. 


Another  BMl  "Pin  Up"  Hit— Published  by  Peer 

ADIOS 

On  Records:  Gisele  MacKenzie— Capitol; 
Andrews  Sisters— Decca ;  Glenn  Miller- 
Victor  (re-issue);  Stanley  Black— London. 

Exclusively  licensed  byl 
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New  Details  Seen  In  'Red'  Probe 

(Continued  from  page  27) 


Ober,  Addie  Richton,  Howard  Rod- 
man and  Jack  Bentkover. 

Mr.  Marion  is  an  ABC  staff 
writer.  Mr.  Konoy  is  an  NBC  staff 
writer.  The  others  are  free-lance 
writers. 

Mr.  Hartnett  identified  himself 
as  a  one-time  Phillips  H.  Lord  pro- 
ducer, supervisor  of  Gangbusters, 
lecturer  on  Communist  influence  in 
the  theatrical  field  and  Navy  intel- 
ligence officer  during  World  War 
II.  RWG  officials  said  he  is  not  a 
member  of  the  guild. 

Mr.  Hartnett's  major  target  was 
radio-screen  writer -novelist  Millard 
Lampell.  Mr.  Hartnett  termed  Mr. 
Lampell  the  "triple-threat  man  of 
the  Communist  Party."  He  read 
a  long  list  of  purported  subversive 
organizations  with  which  he  said 
Mr.  Lampell  was  identified.  Among 
the  organizations  was  the  People's 
Radio  Foundation  which  unsuccess- 
fully sought  an  FM  broadcast  li- 
cense in  New  York. 

Mr.  Hartnett  also  named  Robert 
C.  Lyon  Jr.  (Peter  Lyon)  as  pro- 
Communist,  claiming  he,  too,  was 
affiliated  with  a  large  number  of 
suspected  organizations. 

Mr.  Hartnett  likewise  voiced  his 
suspicions  of  a  group  of  writer- 
publishers.  He  named  Angus 
Cameron,  editor  of  Little-Brown  & 
Co.;  Kenneth  McCormick,  executive 
editor  of  Doubleday  &  Co.;  Jack 
Goodman,  editor  of  Simon  & 
Schuster;  Joseph  Barnes,  assistant 
to  Mr.  Goodman  and  a  teacher  at 
Sarah  Lawrence  College  for  girls, 
Bronxville,  N.  Y.  Mr.  Barnes  is  a 
former  foreign  news  editor  for  the 
New  York  Herald-Tribune, 

Charges  Left-Wing  Blacklist 

Miss  Knight,  identifying  herself 
as  an  author  and  radio  writer  and  a 
founder  of  RWG,  charged  a  left- 
wing  blacklist  existed.  She  said 
there  were  important  radio  and  TV 
shows  "where  it  is  quite  impossible 
for  anyone  who  is  not  a  left  winger 
to  obtain  a  hearing  and  to  work 
and  to  write." 

She  said  the  alleged  pro-Com- 
munist element  in  RWG  had  been 
trying  to  get  a  "stranglehold  on  the 
guild  rather  than  to  put  informa- 
tion or  propaganda  of  their  own  in 
programs." 

Mr.  Milton,  who  said  he  was  a 
radio  writer,  drew  an  analysis  of 
RWG  leadership  activities  and  the 
Communist  Party  line.  Most  of  this 
was  in  connection  with  RWG's 
activities  on  alleged  blacklisting  of 
leftists  in  radio-TV. 

He  averred  RWG  was  urged  to 
hire  Clifford  Durr,  former  presi- 
dent of  the  National  Lawyers 
Guild  and  an  ex-FCC  commis- 
sioner to  defend  "blacklisted"  mem- 
bers. 

He  also  claimed  purported  left- 
wing  members  attempted  to  foment 
a  wildcat  strike  against  the  net- 
works when  the  guild  was  on  the 
eve  of  signing  a  contract  in  1947. 
He  said  they  obstructed  a  contract 
with  advertising  agencies  and  ad- 
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vertisers  because  they  did  not  wish 
to  sign  an  anti-Communist  affida- 
vit to  secure  NLRB  certification. 

Mr.  Milton  recounted  instances 
where  alleged  pro-Communists 
"boosted"  each  other  in  jobs  and 
writing  assignments. 

Mr.  Kelley,  one-time  eastern 
region  RWG  vice  president  and 
subsequently  on  the  national  coun- 
cil until  his  resignation  in  1950, 
recounted  his  knowledge  of  the 
agitation  during  negotiations  with 
advertising  agencies  and  adver- 
tisers and  certification  by  NLRB. 

He  also  told  how  a  resolution  he 
introduced  at  a  council  meeting  in 
1948  offering  the  services  of  RWG 
members  to  the  government  in  time 
of  emergency  failed  for  want  of  a 
second.  A  similar  resolution  he 
offered  in  1950  at  the  start  of  the 
Korean  War  was  tabled  by  the 
council  majority,  he  said. 

Cites  Leadership  Acts 

Mr.  Kelley  said  the  RWG  leader- 
ship attempted  to  put  the  guild  on 
record  denouncing  the  American 
Legion  and  the  Brooklyn  (N.  Y.) 
Tablet  (an  anti-Communist  Catho- 
lic newspaper)  and  in  support  of 
the  fight  to  save  Willie  McGee 
(Mississippi  negro  executed  for 
rape  of  a  white  woman).  He  also 
said  copies  of  the  Stockholm  Peace 
Petition,  which  has  been  identified 
as  Communist-inspired,  were  cir- 
culated at  meetings. 

Large  majority  of  RWG  mem- 
bers are  anti-Communist,  Mr.  Kel- 
ley said,  but  most  meetings  are  at- 
tended by  50-70  members  who 
seem  pro-Communist  in  sympathies. 

Mr.  Lyon  testified  that  he  had 
worked  for  Time  Inc.'s  Architec- 
tural Forum  and  March  of  Time 
and  had  written  scripts  broadcast 
on  all  networks.  He  said  he  had 
been  employed  by  the  Office  of  War 
Information,  the  Coordinator  of 
American  Affairs  and  the  Treas- 
ury Dept. 

Mr.  Lampell  testified  that  he  had 
written  and  produced  many  radio 
shows  prior  to  World  War  II.  Dur- 
ig  his  service  in  the  Army,  he  said, 
he  produced  and  directed  Air  Force 
radio  programs,  wrote  a  special 
cantata  for  the  Treasury  Dept.  and 
another  for  the  Freedom  Train  tour 
of  the  U.  S.  After  the  war,  he 
said,  he  wrote  radio  scripts  and 
also  worked  as  a  screen  writer  for 
Warner  Bros,  and  Columbia  Pic- 
tures. He  said  he  was  author  of  a 
novel,  The  Hero,  and  of  a  novelette 
in  Argosy  magazine. 

Both  Mr.  Lyon  and  Mr.  Lampell 
were  repeatedly  asked  if  they  had 
worked  with  Norman  Corwin,  well- 
known  radio  writer. 

The  RWG  statement  called  the 
testimony  the  "latest  in  a  two-year 
series  of  efforts  by  a  self -admitted 
minority  group  to  rule  or  ruin  this 
organization." 

"They  will  fail  again  because 
their  charges  are  not  true,"  the 
RWG  answer  declared. 

RWG  claimed  the  organization 


had  never  supported  any  political 
party,  platform  or  candidate  and 
"has  never  aligned  itself  with  or 
supported  any  Communist  or  pro- 
Communist  organization." 

The  statement  said  that  the  pur- 
pose of  RWG  and  of  the  Authors 
League  of.  which  .it  is  a  part  is  the 
promotion  of  the  professional  and 
economic  interests  of  its  members. 
It  said  RWG  has  1,200  members. 

McCarran's  Warning 

Sen.  McCarran  warned  in  his 
statement  that  "those  who  are  re- 
sponsible for  its  [TV's]  develop- 
ment must  also  accept  responsi- 
bility for  its  character  and  the  type 
of  programs  it  channels  into  the 
homes  of  America." 

Referring  to  the  testimony  taken 
by  the  subcommitee  studying  Red 
influence  in  radio  and  TV,  Sen.  Mc- 
Carran added: 

We  found,  strategically  placed  to 
take  advantage  of  television's  progress, 
persons  who  refused  to  say  under  oath 
whether  or  not  they  belonged  to  the 
Communist  Party  but  who  were  de- 
scribed by  other  persons,  under  oath, 
as  either  Communists  or  very  active 
pro-  Communists. 

In  straight  news  coverage,  such  as 
that  of  the  national  political  conven- 
tions, there  is  little  opportunity  for 
subversive  influences  to  work.  How- 
ever, the  entertainment  programs, 
which,  after  all,  provide  the  bulk  of 
television  offerings,  are  very  suscepti- 
ble in  this  respect. 

The  Nevada  Senator  also  said: 

I  must  point  out  that  the  1,200  to 
1,500  members  of  the  Radio  Writers 
Guild  who  have  allowed  less  than  100 
pro-Communists  to  take  over  their  or- 
ganization must  share  equally  in  re- 
sponsibility for  the  subversive  activities 
of  those  few  whom  they  permit  to  use 
the  name  and  power  of  the  organiza- 
tion. Nor  can  the  parent  organization, 
the  Authors  League,  be  absolved  from 
blame,  so  long  as  it  allows  such  a 
situation  to  exist. 


LABOR  RELATIONS 

ABC  Names  Werne  Director 

DR.  BENJAMIN  WERNE,  adjunct 
professor  of  industrial  relations 
at  New  York  U.,  has  been  appoint- 
ed national  director  of  labor  rela- 
tions for  ABC,  a  newly  created 
post,  ABC  Vice  President  Ernest 
Lee  Jahncke  announced  today. 

Dr.  Werne  will  be  responsible 
for  all  of  ABC's  labor  relations 
across  the  country,  with  the  net- 
work's offices  in  Chicago,  Detroit, 
Los  Angeles  and  San  Francisco 
coordinating  labor  relations 
through  his  department.  ABC  now 
has  74  contracts  with  radio  and 
TV  labor  unions.  Omar  F.  Elder 
Jr.,  of  the  ABC  legal  department, 
continues  as  the  company's  attorney 
on  labor  relations. 


Rollins  Nominated 

JOHN  ROLLINS,  owner  of  WFAI 
Fayetteville,  N.  C,  WJWL  George- 
town, Del.,  and  WRAD  Radford, 
Va.,  has  been  nominated  by  the 
Delaware  Republican  Party  to  run 
for  office  of  Lieutenant  Governor 
of  the  state.  Mr.  Rollins,  in  ad- 
dition to  his  radio  interests,  is  head 
of  Rollins  Fleet  Leasing,  a  firm 
specializing  in  the  leasing  of  car 
fleets  to  business  corporations. 
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SWG-ALA  HEADS 

Explore  Strike  Aid  Steps 

STEPS  to  assist  Screen  Writers 
Guild  in  its  strike  against  the  Alii 
ance  of  Television  Film  Producers 
were  explored  at  a  meeting  in  New 
York   Wednesday   between  Mary 
McCall,     SWG     president,  andfcv, 
Authors  League  of  America  of 
ficials.    The  strike  in  Hollywood, 
affecting  13  production  firms,  be 
gan  August  11  [B  •  T,  Aug.  11] 

ALA  announced  results  of  i 
referendum  among  ALA  members 
on  withholding  material  from 
producers.  It  disclosed  1,139  mem 
bers  approved  such  action  and  63 
opposed  it.  Accordingly,  ALA  an 
nounced,  all  members  must  abide 
by  the  proposal  and  violators  will 
be  subject  to  disciplinary  action. 

At  the  meeting  were  Rex  Stout 
ALA  president,  and  Eric  Barnow 
secretary.     An    ALA  spokesman 
said  other  means  of  aiding  SWG  n! 
were  discussed  but  could  not  bePfl' 
revealed  now. 

Two  weeks  ago  ALA,  in  another 
move  to  assist  the  strikers,  sent  a 
letter  to  advertising  agencies  serv 
icing  sponsors  of  ATFP  films, 
warning  of  "the  possible  effect 
that  our  action  (support  of  the  ■ 
strike)  will  have  upon  you  and  :  : 
your  client." 

Other  unions  in  the  entertain^ 
ment  industry  have  not  followed 
the  ALA  course.    Both  the  Radio  r 
Writers  Guild  and  the  Hollywood 
AFL  Film  Council  refused  to  sup^  st« 
port  the  strike  and  a  new  union 
Television    Writers    of  America 
was  formed  Aug.  20  [B*T,  AugJjtiie 
25]. 
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Royalties  Main  Issue 


Main  issue  of  SWG's  dispute 
with  ATFP  is  the  union's  demand 
for  royalty  payments  to  TV  writers 
[B*T,  Aug.  11]. 

At  first  officers  of  the  RWG 
western  region  were  noncommittal 
on  ALA's  group  order  that  RWG 
line  up  immediately  in  support  of 
the  SWG  strike  against  ATFP 
Hollywood  radio  writers  said 
Thursday,  however,  that  theii 
guild  had  no  choice  but  to  abide 
by  the  will  of  the  majority.  Ar 
RWG  meeting  was  expected  to  be 
called  to  discuss  the  order. 

TvWA  continued  organizational  jj 
efforts   among  TV  writers  at  z 
luncheon  Thursday  in  Hollywood 

Attacking  efforts  to  form  a  new! 
TV  writers  organization,  SWG  ir 
an  11-page  "white  paper,"  receivee 
Monday  by  its  1,200  members  anc 
1,000  RWG  members,  listed  "al 
the  facts"  in  the  strike  againsl 
Alliance  of  TV  Film  Producers  anc 
the  controversy  between  the  twe 
guilds. 

In  urging  RWG  members  to  sup 
port  the  strike,  the  SWG  "whit< 
paper"  declared,  "Our  quarrel  is 
not  with  you — not  with  the  rani  st 
and  file  of  the  membership  bu 
with  some  of  your  leaders,  thei: 
conduct  and  the  course  of  actioi 
that  they  have  recommended. 
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Politico  Outlay 

(Continued  from  page  29) 

(cratic  National  Committee,  is 
serving  as  advance  man,  making 
necessary  arrangements  for  major 
iradio-TV  speeches. 

John  Alexander,  producer-direc- 
tor at  WBKB   (TV)   Chicago  for 
T  four   years,  has  been   loaned  to 
Gov.  Stevenson  at  the  latter 's  re- 
°'|lquest  for  the  duration  of  his  Presi- 
^['dential  campaign.    Mr.  Alexander, 
l:ie|who  will  serve  as  a  radio-TV  ad- 
^•(viser  and  director,  begins  his  tour 
abwith  the  Governor  this  week.  Serv- 
lerswces  of  another  staff  man  were  of- 
iii  fered  to  Gen.  Eisenhower,  but  no 
emjireply  had  been  received  late  last 
63;;  week. 


Pow-wow  Tomorrow 


Democratic  powwow  in  Spring- 
field  tomorrow   (Tuesday)  should 
provide  a  better  weather  vane  on 
wj  the  party's  radio-TV  plans.  Wilson 
an'Wyatt,  Gov.  Stevenson's  personal 
campaign  manager,  Stephen  Mit- 
bepchell,  national  committee  chairman, 
and  Mr.  Fry  will  air  strategy.  The 
Democrats  are  expected  to  spend 
around  $2  million  for  radio-TV, 
matching    GOP    expenditures  on 
.timebuying. 

The  party's  Radio-TV  Victory 
th^Chest  has  been  described  as  suc- 
cessful thus  far,  but  Mr.  Mitchell 
again  has  called  on  party  support- 
ers to  get  in  their  contributions. 
The  expense  of  buying  TV  time  is 
Zjgreatly  emphasized. 

j  Of  course,  allied  groups  will  be 
expected  to  do  their  part — groups 
tlike  the  Stevenson-Sparkman  clubs, 
Volunteers  for  Stevenson  and 
'others  being  set  up  nationally,  not 
to  mention  help  from  CIO  and 
AFL,  among  others. 

An  example  is  the  New  Jersey 
"^'Democratic  organization  which  last 
amilWednesday  sponsored  television 
^coverage  of  Gov.  Stevenson's 
speech  on  WOR-TV  New  York 
(6-6:30  p.m.)  and  on  WNJR  New- 
ttalfark — from  the  state  Democratic 
(PGlrally  at  Asbury  Park,  N.  J. 


Public  service  time  also  was 
afforded  the  Governor  for  his 
American  Legion  speech  Wednes- 
day, with  coverage  by  WNYC  New 
York,  as  was  given  to  Gen.  Eisen- 
hower last  Monday.  WMCA  car- 
ried his  talk  before  the  state  con- 
vention and  WJZ-TV  his  speech  to 
na  the  Liberal  Party  Thursday. 

A  similar  Democratic  rally  in 
Baltimore  last  Tuesday  was  carried 
by  CBS-TV,  9:30-10  p.m.,  and  also 
given  radio  coverage.  It  was  pre- 
sumed coverage  was  purchased  by 
lWj,  local  Democrats. 

Sen.  Nixon,  meanwhile,  has 
promised  to  campaign  without  let- 
up throughout  the  U.  S.  starting 
iin  New  England  Sept.  2.  Broad- 
cast speeches  have  been  scheduled 
/'for  that  date  in  Bangor,  Me.; 
Sept.  3  in  Rockland,  Me.  (reboard- 
i  cast);  Sept.  4  in  Hartford,  Conn.; 
Sept.  7  in  Boston.  Radio  and/or 
TV  dates  or  networks  are  being 


set  by  Mr.  Rogers,  Hollywood  ad- 
vertising executive. 


NEW  OWNERS  of  KOIN  Portland,  Ore.,  comprising  Mt.  Hood  Radio  and 
Television  Broadcasting  Corp.,  confer  on  station  plans  following  approval  by 
FCC  of  purchase  for  $700,000  from  Marshall  Field's  KOIN  Inc.  [B*T,  Aug. 
18].  Officers  and  stockholders  in  Mt.  Hood  include  Theodore  R.  Gamble 
(seated),  chairman  of  board,  and  (I  to  r,  standing):  Harry  H.  Kahn,  assistant 
secretary;  Harvey  S.  Benson,  director;  Edward  G.  Burke  Jr.  (rear,  dark  suit), 
vice  president;  Harry  H.  Buckendahl  (front,  light  suit),  vice  president;  Sher- 
rill  C.  Corwin;  Ralph  E.  Stolkin,  vice  president;  C.  E.  Phillips,  secretary- 
treasurer;  C.  Howard  Lane,  president,  and  Theodore  W.  Cooke,  director. 
Paul  A.  O'Bryan,  Washington  counsel,  is  at  right.  Same  group,  through  dif- 
ferent firm,  also  received  approval  for  purchase  of  Mr.  Field's  KJR  Seattle 

for  $800,000. 


CONSUMMATING  sale  of  KJR  Seattle  Aug.  23  by  Marshall  Field  to  Mount 
Rainier  Radio  &  Television  Broadcasting  Corp.  for  $800,000,  companion 
transfer  to  that  of  KOIN  Portland  (see  picture  above),  are  these  representa- 
tives of  buyer  and  seller.  Seated  is  J.  Archie  Morton,  Mount  Rainier  vice 
president,  who  continues  as  KJR  general  manager.  Standing  (I  to  r):  Harry 
H.  Kahn,  attorney;  Edward  G.  Burke  Jr.,  Mt.  Rainier;  Theodore  R.  Gamble, 
Mt.  Rainier  board  chairman;  W.  Byron  Lane,  Seattle  attorney  and  Mt.  Rainier 
director;  Carl  J.  Weitxel,  vice  president  of  Field  Enterprises  Inc.,  Chicago; 
Ralph  E.  Stolkin,  Mt.  Rainier;  Sherrill  C.  Corwin,  Mt.  Rainier  secretary,  and 
C.  Howard  Lane,  Mt.  Rainier  president.  Mr.  Kahn  represents  Messrs.  Stolkin, 
Burke,  Corwin  and  Gamble.  W.  Byron  Lane  continues  as  local  KJR  counsel 

under  new  owner. 


DEMOS  TV  USE 

May  Rise  to  Counter  Press 

"PRESS  opposition"  to  Gov.  Adlai 
Stevenson  and  Sen.  John  Sparkman 
(D-Ala.),  Democratic  Presidential 
and  Vice  Presidential  nominees, 
may  turn  their  supporters  to  great- 
er use  of  television,  according  to 
a  District  of  Columbia  party  of- 
ficial. 

Melvin  D.  Hildreth,  Democratic 
national  committeeman  for  the 
District,  claims  87%  of  the  news- 
papers, representing  "the  controlled 
press,"  are  aligned  editorially  with 
Gen.  Dwight  Eisenhower,  GOP 
Presidential  candidate.  Sufficient 
money  to  "use  the  expensive  medi- 
um of  television"  was  offered  as 
the  answer  "so  our  candidate  can 
show  his  superiority." 


'McCallV  Awards 

JUDGES  for  the  second  annual 
McCall's  "Awards  to  Women  in 
Radio  and  Television,"  announced 
last  week,  include:  Elizabeth  E. 
Marshall,  winner  of  last  year's 
award  and  vice  president  of  the 
Central  Area  of  American  Women 
in  Radio  and  Television;  Irene 
Dunne,  motion  picture  and  TV  ac- 
tress; Dr.  Earl  J.  McGrath,  U.  S. 
Commissioner  of  Education;  Mrs. 
Oscar  A.  Ahlgren,  president  of 
the  General  Federation  of  Women's 
Clubs. 


EDWARD  R.  MURROW,  CBS  Radio 
and  Television  news  commentator, 
received  the  annual  Arts  and  Let- 
ters Award  of  Air  Force  Assn.  for 
1952  at  a  banquet  in  Detroit  last 
Saturday. 
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NETWORK  SHOWS 

Chi.  Meet  Set  Sept.  9 

CHICAGO  residents  of  radio  and 
television  row,  long  concerned  over 
the  decline  in  network  originations 
there,  plan  a  mass  organizational 
meeting  in  the  Civic  Opera  House 
the  night  of  Sept.  9.  Called  by  the 
recently  organized  Chicago-area 
industry  promotion  group,  Chicago 
Unlimited,  the  meeting  will  bring 
together  all  elements  in  both  indus- 
tries at  ABC's  Civic  Theatre  Studio. 

Chicago  Unlimited  was  estab- 
lished earlier  this  year  as  a  non- 
profit organization  to  promote  Chi- 
cago as  a  broadcast  center  and 
exploit  its  production  facilities  and 
talent  to  network  headquarters, 
agencies  and  advertisers.  The  group 
hopes  for  help  from  civic  groups, 
such  as  Chicago  Assn.  of  Commerce 
and  Industry  and  the  State  Street 
Council.  The  latter  includes  mer- 
chants of  stores  on  that  street. 

The  original  program,  overly- 
ambitious  in  concept,  reportedly 
has  been  cut  down,  with  emphasis 
now  on  a  more  generalized  public 
relations  campaign.  A  financial 
goal  of  $25,000  was  set  by  organ- 
izers to  pay  an  executive  director 
$10,000  yearly,  the  remainder  to 
maintain  his  office  and  costs  of 
promotion. 

By  last  week,  more  than  $10,000 
had  been  subscribed  by  individuals 
and  companies,  with  Wilding  Pic- 
tures, for  example,  donating  $1,000, 
and  Television  Forecast  and  Amer- 
ican Federation  of  Radio  Artists, 
$500  each. 


RADIO  TALKATHON 

Schmitt  Invades  Milwaukee 

LEONARD  SCHMITT,  vying  for 
the  seat  of  Sen.  Joseph  McCarthy 
(R-Wis.)  in  the  upcoming  Wiscon- 
sin primaries  Sept.  9,  last  week 
carried  his  radio  Talkathon  cam- 
paign into  Milwaukee. 

Initially,  Mr.  Schmitt,  an  at- 
torney, started  in  Appleton,  using 
facilities  of  WHBY,  plus  four  other 
stations.  Last  Wednesday,  at  8 
p.m.  CST,  he  undertook  a  26-hour 
marathon  on  six  of  Milwaukee's 
seven  radio  outlets,  talking  himself 
out  and  setting  a  new  Talkathon 
record.  He  also  appeared  on 
WTMJ-TV. 

So  successful  was  Mr.  Schmitt's 
campaign,  which  he  launched  in 
Madison  a  fortnight  ago  [B*T, 
Aug.  18],  that  Sen.  McCarthy 
hastily  called  a  strategy  meeting 
among  his  advisors.  Result:  The 
Senator  said  he  would  not  change 
his  campaign  plans. 

There  were  reports,  however, 
that  Sen.  McCarthy  had  laid  plans 
for  a  major  radio  address  on  31 
Wisconsin  stations  Sept.  3 
(Wednesday) — just  to  play  it  safe. 


MAJOR  shipment  of  electronic  tubes 
by  air  being  used  by  Louis  M.  Her- 
man Co.,  Boston,  distributor,  to  help 
dramatize  expected  fall  boom  in  New 
England  replacement  tube  sales. 
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LEO  BURNETT  OPENS 
CANADIAN  OFFICES 

LEO  BURNETT,  Chicago,  opens  new  Cana- 
dian office,  Leo  Burnett  Co.  of  Canada,  in  To- 
ronto this  week.  George  B.  Macgillivray,  for- 
mer executive  with  Kenyon  &  Eckhardt  Ltd., 
Toronto,  is  vice  president  and  manager  of 
new  Burnett  affiliate.  He  is  former  world 
brands  manager  of  Lever  Bros.  Ltd.  Staffers 
include  Stanley  J.  Izon,  service  manager  and 
assistant,  formerly  of  K.  &  E.  Toronto;  Er- 
nest J.  Trottier,  production  department  man- 
ager, formerly  of  McConnell  Eastman  &  Co., 
and  Ralph  Draper,  media  manager,  also  from 
K.  &  E.  First  account  is  Canadian  advertis- 
ing on  all  Kellogg  products.  Offices  are  at  170 
Bay  St. 

RADIO  OUTPUT  DECLINES 
DUE  TO  PLANT  HOLIDAYS 

PRODUCTION  of  radio  receivers  dropped  to 
441,736  sets  in  July,  when  factories  closed 
for  two-week  vacations,  according  to  monthly 
figures  of  Radio-Television  Mfrs.  Assn.  TV 
production  totaled  198,921  sets  in  July,  ac- 
cording to  RTMA,  whose  data  cover  entire 
industry. 

Radio  output  was  under  same  month 

year  ago  but  TV  figure  was  up  34  #  over 
July  1951.  Of  July  radio  production,  203,- 
868  were  home  sets,  81,353  portables,  95,220 
auto  and  61,295  clock  radios.  Of  home  sets, 
20,516  had  FM  tuning,  with  3,021  TV  sets 
having  FM  broadcast  tuning. 

Production  for  first  seven  months  of  1952 
follows : 

Jan. 
Feb. 
March 
April 
May 
June 
July 

Total 

FELLOWS  SAYS  TV  IMPACT 
WON'T  HURT  RADIO  VALUES 

TELEVISION  isn't  apt  to  lower  value  of  good 
radio  stations,  NARTB  President  Harold  E. 
Fellows  told  District  17  broadcasters  at  Friday 
luncheon  in  Portland,  Ore.  Delegates  met  with 
City  Club  of  Portland  (early  District  17  story 
page  31). 

Speaking  on  topic,  "Television  Is  Coming  to 
Our  City,"  Mr.  Fellows  predicted  nearly  every 
home  in  nation  will  have  at  least  one  video 
signal  within  few  years;  that  TV  rates  won't 
go  down  but  more  circulation  will  be  given 
advertisers;  magazines  will  be  affected  by  TV 
more  than  newspapers. 

Radio  revenues  were  up  last  year  even  in 
TV  markets,  according  to  Mr.  Fellows,  citing 
FCC  revenue  data.  He  advised  caution  in  in- 
vesting capital  in  TV  enterprises. 

FILE  FOR  RELAY  CHANNELS 

APPLICATION  for  two  new  northbound  tele- 
vision channels  from  Dallas  and  New  Orleans 
to  permit  network  originations  from  those 
cities — including  Cotton  Bowl  and  Sugar  Bowl 
football  games  Jan.  1,  which  is  scheduled  com- 
pletion date— filed  with  FCC  Friday  by  AT&T. 
Dallas  channel  would  interconnect  with  AT&T 
transcontinental  microwave  system  at  Omaha; 
channel  from  New  Orleans,  at  Jackson,  Miss. 
Facilities  will  be  available  for  occasional  serv- 
ice only. 


Television 

Home  Sets 

Total  Radio 

404,933 

288,723 

632,455 

409,337 

312,705 

759,453 

510,561 

357,689 

975,892 

322,878 

286,164 

847,946 

309,375 

288,927 

748,344 

361,152 

297,669 

874,253 

198,921 

203,868 

441,736 

2,517,157 

2,034,745 

5,280,079 

N.  Y.-WASH I NGTON  RELAY 

AT&T  has  completed  outside  construc- 
tion work  on  radio-relay  chain  between 
New  York  and  Washington  which  early 
this  fall  will  replace  coaxial  cable  con- 
nection between  these  cities  for  TV  pro- 
gram transmission,  telephone  company 
announced  over  weekend.  The  230-mile 
microwave  route,  with  signals  transmit- 
ted via  11  relay  stations,  will  serve 
Philadelphia  and  Baltimore  as  well  as 
two  terminal  cities. 


Business  Briefly 

(Continued  from  page  5) 

sponsorship  by  Democratic  National  Commit- 
tee. 

MEMPHIS  SPOTS  ®  Lincoln-Mercury, 
through  Kenyon  &  Eckhardt,  N.  Y.,  preparing 
schedule  of  radio  spot  minutes  and  chain- 
breaks,  starting  Sept.  29  for  four  weeks  in 
Memphis  district. 

PROPRIETARY  SPOTS  %  Pinex  Co.,  Fort 
Wayne,  Ind.  (cough  syrup),  starts  transcribed 
radio  spots  in  33  northern  markets  for  21 
weeks  from  Oct.  13.  Others  to  be  added  in 
January.  Agency,  Russel  M.  Seeds  Co.,  Chi- 
cago. 

DODGE  TRADEMARK  %  Grant  Adv.,  N.  Y., 
for  Dodge  cars  has  commissioned  Phil  Davis 
Musical  Enterprises  to  originate  60-second 
musical  trademark  for  new  1953  Dodge. 

SERUTAN  SPONSORS  #  Serutan  Co.,  New- 
ark, to  sponsor  Victor  H.  Lindlahr  program  of 
diet  commentary  on  NBC  radio  (Mon.  through 
Fri.,  8:15-8:30  a.m.,  EDT)  starting  Sept.  8. 
Agency:  Franklin  Bruck  Adv.  Corp.,  N.  Y. 

BREAK  BANK  RENEWS  #  Bristol-Myers 
Co.,  N.  Y.  (Ipana  ammoniated  -  chlorophyll 
toothpaste  and  Sal  Hepatica),  renews  Break 
the  Bank  on  CBS-TV  (Sun.  9:30-10  p.m.). 
Program  is  on  27  stations  live  and  on  kine- 
scope in  25  other  cities.  Agency,  Dohertv, 
Clifford  &  Shenfield,  N.  Y. 

TONI  RENEWS  #  Toni  Co.,  Chicago,  renews 
It  Happens  Every  Day  on  ABC  radio,  effective 
Tuesday,  and  moves  show  into  new  time  pe- 
riods (Tues.  and  Thurs.,  2:35-40  p.m.  and 
10:35-40  p.m.  EDT).  Agency,  Tatham-Laird, 
Chicago. 


CONTRACT  FOR  BOUTS 

CONTRACT  by  which  Cayton  Inc.,  pro- 
ducer of  Chesebrough  Mfg.  Co.'s 
Greatest  Fights  of  the  Century,  Friday 
night  film  show  on  NBC-TV,  acquires 
TV  film  rights  for  five  years  to  bouts  of 
International  Boxing  Club,  announced 
Friday  by  William  D.  Cayton,  president 
of  agency.  Contract  is  with  Sports  Films 
Inc.  Quarter-hour  format  is  to  be 
changed:  Instead  of  films  of  old  fights, 
it  will  present  films  of  more  recent  bouts 
involving  contestants  scheduled  to  fight 
in  near  future. 


Page  90 


September  1,  1952 


PEOPLE... 


DAVID  G.  WATROUS,  advertising  director  of 
Parker  Pen  Co.,  Janesville,  Wis.,  joins  Tatham- 
Laird  agency,  Chicago,  Sept.  15,  as  account 
executive.  George  A.  Eddy  succeeds  him. 

PATRIC  RASTALL  shifts  at  ABC  Chicago 
from  network  sales  service  manager  to  net- 
work AM  salesman.  He's  replaced  by  Edward 
Bishoff,  former  assistant,  who  will  work  with 
Henry  Schaefer,  formerly  of  WENR-TV  ABC 
sales. 

i  1 

STEPHEN  F.  KEEGAN,  vice  president  in 
charge  of  production  for  Allied  Video  Inc., 
N.  Y.,  television  production  firm,  to  Palladium 
Radio  Productions  Inc.,  N.  Y.,  as  account  sales 
executive  in  charge  of  Planet  Man,  transcribed 
radio  series. 

DEWITT  COPP  and  WENDELL  S.  GIBBS, 

writer  and  producer-consultant,  respectively, 
have  joined  Kudner  Agency,  N.  Y.,  copy  staff 
and  are  assigned  to  Republican  National 
Committee. 

ROBERT  G.  CRIAR,  radio  and  television  pro- 
ducer with  Kenyon  &  Eckhardt  Inc.,  N.  Y., 
and  previously  with  Maxon  Inc.,  N.  Y.,  as 
associate  producer,  to  WINS  New  York  as 
program  director. 

DR.  ALLEN  B.  DuMONT,  president  of  Allen 
B.  DuMont  Labs.  Inc.,  to  speak  at  "kickofF 
dinner  of  Pittsburgh  Radio-Television  exposi- 
tion Sept.  8  at  Webster  Hall  Hotel  in  Pitts- 
burgh.  Exposition  will  run  from  Sept.  9-13. 

J.  ARTHUR  WEST,  independent  television 
film  writer  and  consultant,  to  Wilbur  Streech 
Productions,  N.  Y.,  entertainment  and  com- 
mercial film  producers,  as  director  of  client 
relations. 

TV  APPLICATIONS  AMENDED 

NO  new  TV  station  applications  were  filed 
at  FCC  Friday  [see  TV  Applications,  page 
60],  but  two  applicants  amended  their  already- 
amended  applications  and  two  existing  stations 
wTant  to  make  changes  in  power  and  antenna 
height,  respectively.  Following  are  amended 
applications  and  changes  sought: 

WANE  Fort  Wayne,  Ind.  (modification  of  applica- 
tion), TJHF  Ch.  69,  ERP  99.1  kw  visual,  49.55  kw 
aural;  antenna  height  above  average  terrain  466  ft, 
above  ground  484  ft.  Estimated  construction  cost 
S197.900,  first  year  operating  cost  $195,940.  revenue 
S229.950.  [For  earlier  application,  see  TV  Applica- 
tions. B.T,  July  28.] 

tWILK  Wilkes-Barre,  Pa.  (modification  of  appli- 
cation), UHF  Ch.  34,  ERP  250  kw  visual;  antenna 
height  above  average  terrain  1.012  ft.,  above  ground 
243  ft.  Estimated  construction  cost  $397,500,  first 
year  operating  cost  $225,000,  revenue  $250,000.  [For 
earlier  applications,  see  TV  Applications,  B.T,  Mav 
5.  April  21.] 

Change  in  Existing  Stations 
WJZ-TV  New  York,  VHF  Ch.  7,  ERP  110  kw  visual. 
55  kw  aural;  antenna  height  above  average  terrain 
1.378  ft.,  above  ground  1,465  ft.  Estimated  cost  of 
new  transmitter  and  installation  $250,900.  (Change 
from  ERP  16.3  kw  visual,  8.15  kw  aural.) 

WTAR-TV  Norfolk,  Va.,  VHF  Ch.  3,  ERP  100  kw 
visual.  50  kw  aural;  antenna  height  above  average 
terrain  759  ft.,  above  ground  805  ft.  Estimated  cos: 
of  new  tower  about  $200,000.  (Change  from  antenna 
height  above  average  terrain  367  ft.,  above  ground 
400  ft.) 

vindicates  pre-thaw  application  which  was  re-filed. 

THOMAS  TO  GET  OUT  VOTE 

EUGENE  S.  THOMAS,  vice  president  o:: 
George  P.  Hollingbery  Co.,  N.  Y.,  station 
representative,  named  chairman  of  Advertis- 
ing Club  of  New  York's  Get  Out  The  Vote 
Committee,  and  S.  Q.  Shannon,  director  o: 
National  Assn.  of  Greeting  Card  Publishers, 
co-chairman. 

BROADCASTING    •  Telecasting 


Salesmaker 


Centra 


This  past  winter  the  Soltice  Division 
of  the  Chattanooga  Medicine 
Company  used  WSM's  Grand  Ole 
Opry  and  the  extraordinary  selling 
ability  of  the  Grand  Ole  Opry  stars 
as  the  basis  for  a  two  state  test 
campaign. 

The  result  —  super  -  success!  This 
fall  the  Chattanooga  Medicine 
Company  plans  to  extend  this 
history  making  sales  formula  into 
the  entire  Central  South  area. 


Nashvilli 


Clear  Channel  •  50,000  Watts 


IRVING  WAUGH  Commercial  Manager  •  EDWARD  PETRY  &  CO.  National  Representative 


WITH  THE  DU  MONT  UNIVERSAL  CAMERA 


More  of  everything  you  want  —  and  need 
in  a  camera  chain  . . ,  greater  versatility, 
dependability  and  finer  performance  — 
the  Ou  Mont  Universal  Camera  Chain. 

The  Ou  Mont  Camera  Chain  is  designed 
for  triple  duty.and  is  equally  qualified  for  use 
in  the  field,  studio,  or  for  film  pickup. 
This  is  the  proves  equipment,  now 
finer  than  ever. 

For  the  full  story  write  for  your  copy  of 
the  new  Du  Mont  Camera  Booklet, 
Learn  how  you  can  utilize  this  equipment 
in  doing  more  work,  in  cutting  maintenance 
costs,  in  reducing  obsolescence  to  the 
minimum  and  in  effecting  a  drastic  saving 
on  spare  parts.  Read  about  the 
revolutionary  new  Du  Mont  development  in 
film  pickup.  Find  out  how  you  can  get 
triple-duty  from  the  Du  Mont  Camera  Chain. 


TELEVISION  TRANSMITTER  DIVISION 
ALLEN  8.  OU  MONT  LABORATORIES,  INC 
Clifton,  N.  j. 
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In  three  weeks,  the  1952-53  boxing  season 

starts  on  New  York's 

Number  1  sports  station,  WOR-TV. 

Boxing  on  channel  9  packs 
a  sales  wallop,  delivering . . . 

5|C  the  largest  local  sports  audiences 


action- packed  bouts,  promoted  by 
Joe  McKenna  and  the  Monahan  Brothers 


blow-by-blow  and  color  by 
Stan  Lomax  and  Dick  Nesbitt 

^  mass  selling  at  one  of  the  lowest 

costs-per-thousand  on  New  York  TV 


serving  more 
Ty  homes  in 


SflOOflOO 


the 
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year 


17  YEARS  OF  PROGRESS 
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. . .  and&i/l 

Going  Strong/ 


Back  in  193 5... when  Oshkosh  B'Gosh,  Inc.,  started 
advertising  on  WLS. ..their  product  consisted  chiefly  of  overalls 
and  their  annual  sales  volume  was  quoted  in  six  figures. 

In  1952... after  seventeen  consecutive  years  of 
WLS  advertising... Oshkosh  B'Gosh  products  include  more 
than  thirty-  classes  of  work  clothing  such  as  jeans,  matched 
shirts  and  pants,  coveralls,  coats,  caps,  etc.,  in  addition 
to  overalls ...  the  floor  space  of  their  plant  has  been 
increased  nearly  fifty  per  cent,  and  the  efficiency 
more  than  doubled  . . .  and  their  sales 
volume  amounts  to  millions 
of  dollars  annually. 


CLOTHING 
INDUSTRY 


We  don't  claim 
that  WLS  did  it  all . . .  but 

the  very  fact  that  Oshkosh  B'Gosh,  Inc., 
has  advertised  consistently  on  WLS  for  seventeen 
consecutive  years,  is  convincing  evidence  of  the  part 
WLS  has  played  in  this  progress. 

WLS  can  get  comparable  results  for  you. 
See  your  John  Blair  man ...  or  contact  us . . .  today. 


CLEAR  CHANNEL  Home  of  the  NATIONAL  Barn  Dance 


890  KILOCYCLES,  50,000  WATTS,  ABC  NETWORK   REPRESENTED  BY  JOHN  BLAIR  &  COMPANY 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  February  by  Broadcasting  Publications,  Inc.  870  National  Press 
Building,  Washington  4,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C.  under  act  of  March  3,  18(9. 
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Fourteen-year-old  Cynthia  Mae 
Snyder  of  York,  Pennsylvania,  re- 
cently discovered  just  how  impor- 
tant a  name  can  be.  In  a  contest  to 
choose  a  new  name  for  York's 
County  Home,  Cynthia  won  a 
fifty-dollar  prize.  Her  prize-win- 
ning suggestion:  "Pleasant  Acres." 
A  sign  bearing  the  new  name  was 
contributed  to  the  County  Home 
by  Mrs.  Lowell  Landis,  also  of  York. 

When  Cynthia  appeared  at  the 
York  County  Court  House  to  re- 
ceive her  prize  from  York  County 
Commissioners  Jennings  B.  Hart- 


Represented  by 


man,  Walter  L.  Trout,  and  E.  J. 
Fitzgerald,  a  WGAL-TV  camera- 
man recorded  the  occasion  for  the 
television  audience.  WGAL-TV 
consistently  demonstrates  the 
thoroughness  of  its  varied  news 
coverage  by  bringing  its  viewers 
newsworthy  happenings  of  interest 
to  the  area. 

WGAL-TV 

LANCASTER,  PENNSYLVANIA 

A  Steinman  Station 
Clair  R.  McCollough,  Pres. 


ROBERT  MEEKER  ASSOCIATES 


New  York 


Chicago 


San  Francisco 


Los  Angeles 
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CLOSED  CIRCUIT 


<  THOUGHT  BEING  given  in  official  quarters 
v  to  eventual  sharing  of  presently  reserved  non- 
commercial educational  channels,  following 
pattern  of  early  days  of  radio.  Channels  could 
be  split,  it's  felt,  so  that  commercial  licensees 
could  use  half-time  with  balance  licensed  for 
non-commercial  educational.  But  this  is  seen 
as  possibility  some  months  hence — after  op- 
portunity has  been  given  for  picking  up  of 
educational  reservations. 

FIRST  exhaustive  analysis  of  radio  manage- 
ment and  rate  practices  soon  to  start  under 
NARTB  auspices,  with  professional  manage- 
ment firm  retained  for  field  work.  Identity  of 
selected  stations  not  to  be  divulged. 

WHEN  WILL  FCC  give  green  light  to  licensed 
TV  stations  to  use  maximum  permissible 
powers?   There's  strong  sentiment  to  lift  lid 

!  by  Nov.  1,  permitting  stations  on  VHF  Chan- 
nels 2-6  to  go  to  maximum  100  kw  ERP  and 

j  on  Channels  7-13  to  316  kw.  In  UHF,  maxi- 
mum authorized  ERP  is  one  megawatt  (1  mil- 
lion watts)  but  there's  no  immediate  prospect 
of  generating  that  energy.  In  its  temporary 
processing  procedure,  FCC  said  it  will  issue 
announcement  on  power  boost  policy  "at 
earliest  practicable  date." 

THAT  14%  cut  in  network  compensation  that 
|   stations  will  take  under  NBC's  new  plan  (story 
I   page  23),  according  to  insiders,  was  not  set 
purely  in  effort  to  go  CBS  Radio  one  better. 
CBS  Radio's  cut  to  affiliates,  while  put  at  15% 
actually  nets  down  to  about  13.9%  when  next 
I  February's  daytime  rate  rise  for  present  ad- 
vertisers becomes  effective,  NBC  slide-rulers 
figured.  So  NBC  rounded  its  figure  to  straight 
■4%. 

I  KENYON  &  ECKHARDT,  New  York,  under- 
stood to  be  about  to  get  new  account  effective 
1  Oct.   1   with   billing  of  somewhere  between 
ji  three  and  six  million. 

REVERE  Copper  &  Brass  may  turn  to  alter- 
nating week  sponsorship  of  NBC-TV  Meet 

i  khe  Press  when  present  contract  expires. 
^There's  concern  in  some  company  quarters 
«>ver  show's  cost.  Gross  time  charges  were 
$772,890  for  52  telecasts  last  year  and  $523,- 

|  575  for  first  half  of  1952 — before  discounts — 

j  "according  to  PIB  data. 

I  LOOK  for  FCC  to  take  wraps  off  Conelrad, 
permanent  broadcast  alert  system,  in  next 
fortnight.  Both  Defense  Dept.  and  National 
Security  Resources  Board  have  approved  it. 
When  announced,  FCC  will  prescribe  rules  and 

■  regulations  and  take  other  action  to  remove 
plan  from  present  interim  phase.  Federal 
Civil  Defense  Admn.  is  readying  Conelrad  pro- 

i,  gram  format  for  use  by  stations. 

!l  -HERE'S  GOP  prescription  for  radio-TV  ad- 
vertising program  of  Eisenhower-Nixon  cam- 
paign: lots  of  time  on  NBC  radio-TV;  some 
ban  CBS  Radio  and  Television;  directionalized 
(Continued  on  page  6) 
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PETRILLO  BANS 
VOICE  RECORDINGS 

JAMES  PETRILLO,  president  of  American 
Federation  of  Musicians,  Thursday  took  his 
long-awaited  step  on  cracking  down  on  disc 
jockey  practice  of  using  recorded  voices  of 
band  leaders  on  programs.  He  served  notice 
on  booking  agents  licensed  by  Federation 
that  all  members  and  band  leaders  are  barred 
from  recording  their  voices  on  personal  appear- 
ance transcriptions.  Mr.  Petrillo  said  voices  of 
leaders  on  disc  jockey  programs  create  illusion 
they  are  in  studio  and  taking  part  in  broad- 
cast and  added  that  only  disc  jockey,  and  not 
live  musician,  benefits  financially  by  practice. 

REGISTER-VOTE  GROUPS 
GET  GOVERNORS'  AID 

CHAIRMEN  of  NARTB  state  Register  &  Vote 
Committees  obtaining  cooperation  of  gover- 
nors in  all  states  in  campaign  to  get  citizens 
to  take  part  in  November  election,  according 
to  John  F.  Patt,  WGAR  Cleveland,  national 
NARTB  chairman. 

Special  registration  week,  Sept.  16-23,  des- 
ignated by  Gov.  Theodore  McKeldin,  of  Mary- 
land, for  that  state.  John  E.  Surrick,  WFBR 
Baltimore,  is  state  chairman.  California  has 
just  completed  similar  week,  set  aside  by  Gov. 
Earl  Warren.  Lloyd  E.  Yoder,  KNBC  San 
Francisco,  is  state  chairman. 

NEW  SALES,  RENEWALS 
AMOUNT  OF  $4,160,000 

TWO  NEW  SALES  and  six  renewals  amount- 
ing to  $4,160,000  in  gross  billings  for  NBC 
radio  were  announced  Friday  by  John  K.  Her- 
bert, NBC  sales  vice  president. 

New  business:  Miller  Brewing  Co.,  Mil- 
waukee, The  First  Nighter,  10:35-11  p.m. 
EST,  for  52  weeks  starting  Oct.  7,  through 
Mathisson  &  Assoc.,  Milwaukee,  and  R.  J. 
Reynolds  Tobacco  Co.,  Winston-Salem  (N.  C.) 
Camel  Scoreboard  5:30-5:45  p.m.  EST  for 
nine  weeks  starting  Oct.  4  through  William 
Esty  Co.  Inc.,  N.  Y. 

Renewals:  De  Soto  Motor  Corp.,  Detroit, 
You  Bet  Your  Life,  Wednesday,  9-9:30  p.m. 
EST,  starting  Oct.  1,  through  BBDO,  New 
York;  R.  J.  Reynolds  Tobacco  Co.,  Grand  Ole 
Opry,  Saturday  9:30-10  p.m.  EDT,  through 
William  Esty  Co.;  Liggett  &  Myers  Tobacco 
Co.,  New  York,  Dragnet,  Sunday,  9:30-10  p.m. 
EDT,  effective  Sept.  14,  through  Cunningham 
&  Walsh,  New  York;  Assn.  of  American  Rail- 
roads, Washington,  The  Railroad  Hour,  Mon- 
day, 8-8:30  p.m.  EST,  starting  Sept.  29, 
through  Benton  &  Bowles,  New  York;  Gulf 
Oil  Co.,  Pittsburgh,  Counterspy,  Sunday,  5:30- 
6:00  p.m.  EST,  effective  Oct.  5  through  Young 
&  Rubicam,  New  York,  and  Faultless  Starch 
Co.,  Kansas  City,  Faultless  Starch  Time,  Sun- 
day 11-11:15  a.m.  EST,  beginning  Oct.  5 
through  Bruce  Brewer  &  Co.,  Kansas  City. 

RCA  DIVIDEND 

RCA  announces  dividend  of  87  cents  per 
share  on  outstanding  shares  of  $3.50  cumula- 
tive first  preferred  stock  for  period  from  July 
1  to  Sept.  30,  1952,  payable  to  holders  of  re- 
cord at  close  of  business  on  Sept.  15. 


BUSINESS  BRIEFLY 

DUZ  SPOTS  •  Procter  &  Gamble  Co.  (Duz) 
through  Compton  Adv.,  N.  Y.,  buying  day- 
time minute  announcements  in  South  and 
Southeast  radio  markets  starting  Oct.  1. 

NESTLE  BUYING  *  Nestle  Co.,  White 
Plains,  N.  Y.  (Nescafe),  buying  radio  spots 
in  three  states,  starting  Sept.  8,  to  run  through 
end  of  year.  Sherman  &  Marquette,  N.  Y.,  is 
agency. 

BEST  IN  WISCONSIN  #  Best  Foods,  New 
York,  buying  radio  spot  campaign  in  Wis- 
consin only,  starting  Sept.  8  for  13  weeks  to 
promote  its  mayonnaise.  Benton  &  Bowles, 
N.  Y.,  is  agency. 

PEN  PROMOTION  #  W.  A.  Sheaffer  Pen 
Co.,  Fort  Madison,  Iowa,  will  promote  its  new 
Snorkel  pen  with  three  pre-Christmas  shots 
on  NBC-TV's  Show  of  Shows.  Half -hour  seg- 
ments will  be  sponsored  Oct.  4,  Nov.  1  and 
Dec.  13.  Agency:  Russel  M.  Seeds,  Chicago. 

OAKITE  PLACING  O  Oakite  Products, 
New  York,  through  its  agency  Calkins  & 
Holden,  Carlock,  McClinton  &  Smith,  same 
city,  placing  radio  spots  on  women's  participa- 
tion shows,  starting  end  of  September  for  13 
weeks  in  few  selected  markets. 

COLUMBIA  RECORDS  #  Fall  advertising 
of  Columbia  Records  will  include  radio  plus 
series  in  magazines,  designed  to  familiarize 
potential  customers  with  top  Columbia  artists 

(Continued  on  page  98) 

NBC  WORKS  OVER 
LANGUAGE  OF  CONTRACTS 

NBC  officials  late  Friday  were  still  at  work 
on  language  of  affiliation  contract  amendments 
embodying  proposed  new  rate-and-discount 
structure  (early  story  page  23).  They  hoped 
to  complete  work  in  time  to  get  amendments, 
with  covering  letters,  into  mails  during  week- 
end. Text  of  resolution  in  which  affiliates  at 
Chicago  meeting  approved  new  plan  is  as 
follows : 

Subject  to  individual  negotiations,  it  is  the 
sense  of  the  NBC  affiliates  here  assembled  that 
the  NBC  proposal  re  adjustments  of  discounts 
to  network  advertisers  is  unavoidable  at  this 
time,  and — 

The  affiliates  feel  that  their  sharing  in  the 
decreased   revenues   resulting  is  equitable. 

OFFICIAL  FILMS  CONTRACT 

OFFICIAL  FILMS  Inc.  announced  Thursday 
signing  of  $10  million  contract  involving  three 
filmed  television  programs  and  one  radio  pro- 
gram. Shows  include:  My  Hero,  starring 
Robert  Cummings,  to  be  sponsored  by  Dunhill 
cigarettes  over  NBC-TV  (also  radio  version 
over  NBC)  ;  Terry  and  the  Pirates,  Canada 
Dry  Ginger  Ale  on  spot  network  and  Four 
Stai'  Playhouse,  Singer  Sewing  Machine  Co., 
CBS-TV. 


for  more  AT  DEADLINE  turn  page  ^ 
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NARTB  GROUP  TO  STUDY 
ALL-MEMBER  INSURANCE 

NEW  committee  to  investigate  plans  for  joint 
NARTB  member  station  insurance  rates  named 
Friday  by  President  Harold  E.  Fellows.  Roger 
W.  Clipp,  WFIL  Philadelphia,  named  chair- 
man. Other  members  are  Gilmore  N.  Nunn, 
WLAP  Lexington,  Ky.;  Edgar  Kobak,  WTWA 
Thomson,  Ga.;  Harold  Essex,  WSJS  Winston- 
Salem,  N.  C.;  Calvin  T.  Lucy,  WRVA  Rich- 
mond, Va. 

Staff  studies  by  NARTB  covering  tower, 
libel  and  other  forms  of  insurance  Avill  be 
reviewed  by  committee,  which  is  charged  with 
developing  plans  for  board  consideration.  Sub- 
stantial savings  in  premium  payments  for 
member  stations  indicated  by  underwriters' 
proposals. 


WGN  GIVES  EQUAL  TIME 

NOT  only  has  WGN  Chicago  given  time  to 
Wisconsin  attorney  Leonard  F.  Schmitt  to 
reply  to  Col.  Robert  R.  McCormick's  endorse- 
ment of  Sen.  Joseph  R.  McCarthy  in  Aug.  23 
talk  (see  story  on  page  46),  but  it  has  also 
set  aside  five  minutes  for  Edward  J.  Finan, 
another  contender  for  Wisconsin  GOP  sena- 
torial nomination.  Expected  also  to  ask  for 
time  to  reply  are  following  Democrats  who 
oppose  Republicans  endorsed  by  Col.  McCor- 
mick  in  same  Aug.  23  talk:  W.  Stuart  Sym- 
ington, running  against  Sen.  James  P.  Kem 
(Mo.)  ;  Michael  V.  DiSalle,  opposing  Sen.  John 
W.  Bricker  (Ohio)  ;  Rep.  Henry  M.  Jackson, 
opposing  Sen.  Harry  P.  Cain  (Wash.)  ;  Gov. 
Henry  F.  Schricker,  running  against  Sen. 
William  E.  Jenner  (Ind.).  All  are  to  ask  for 
time  under  revised  FCC  Mayflower  ruling  that 
broadcaster  may  editorialize  but  must  also 
give  oppositive  time  to  present  its  case. 


WESTINGHOUSE  PETITION 

WESTINGHOUSE  Radio  Stations  Inc.,  appli- 
cant for  VHF  Channel  8  at  Portland,  Ore., 
where  it  operates  KEX,  petitioned  FCC  Friday 
to  enlarge  issues  in  competitive  hearing  on 
that  channel  to  allow  comparative  considera- 
tion of  (1)  various  areas  which  Grade  A  and 
B  contours  of  respective  applicants'  stations 
will  cover  and  (2)  type  of  technical  service 
that  will  be  rendered  by  respective  applicants 
within  such  contours,  assuming  areas  to  be 
covered  are  substantially  identical.  Petition 
recalled  issues  were  unsettled  at  prehearing 
conference  and  examiner  suggested  problem  be 
put  to  Commission  [B»T,  Sept.  1]. 


FCC  DENIES  ACLU  PLEA 

REQUEST  for  revocation  of  FCC's  renewal  of 
licenses  of  ABC,  CBS,  NBC  stations  and  WPIX 
(TV)  New  York  by  American  Civil  Liberties 
Union  was  denied  by  Commission  Friday. 
ACLU  asked  for  clarification  of  renewal  action 
last  June  [B»T,  June  16]  and  for  rehearing 
on  its  original  petition  charging  use  of  black- 
list by  networks  and  station  [B*T,  April  14], 
Commission  said  nothing  in  new  petition  justi- 
fied change  in  its  grant  of  license  renewals. 
Commission  still  has  not  acted  on  call  for 
investigation  on  use  of  blacklist  by  networks 
and  stations. 
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In  this  Issue— 


NBC  will  adopt  new  radio  discount  plan 
to  match  CBS  Radio's  reduced  prices, 
if  it  can  get  enough  acceptances  from 
stations,  which  must  take  a  straight 
14%  cut  in  revenue  from  network. 
Target  date  is  Sept.  29.    Page  23. 

NIELSEN  Coverage  Service  Survey 
finds  that  America  is  nearing  satura- 
tion by  radio.  There  are  sets  in  98% 
of  the  nation's  homes.    Page  25. 

FORD  Foundation  grants  $5  million  to 
finance  educational  television.  Part  of 
it  is  earmarked  to  help  build  non-com- 
mercial stations,  with  between  $100,- 
000  and  $150,000  of  Ford  money  tagged 
for  each.    Page  36. 

IN  a  special  article,  a  practicing  tele- 
caster  gives  future  TV  operators  some 
tips  on  managing  stations  in  markets 
of  medium  size.    Page  68. 

TALL  TV  towers  are  here  to  stay  de- 
spite feared  menace  to  aircraft.  The 
working  committee  of  representatives 
of  government,  air  interests  and 
broadcasters  has  concluded  that  tall 
towers  are  necessary.  Committee  rec- 
ommends only  slight  changes  in  pres- 
ent specifications  on  painting  and 
lighting.    Page  27. 

RCA  argues  to  quash  provisions  of 
federal  grand  jury  subpoena  that  is 
considered  preliminary  to  anti-trust 
investigation  in  electronics  industry. 
Page  28. 

ONE-FOURTH  of  the  TV  audience  in 
Iowa  is  annoyed  by  TV  commercials. 
Most  objections  are  aimed  at  tobacco 
and  beer  commercials.    Page  25. 

ABC  officially  announces  appointment  of 
Edward  Petry  &  Co.  and  John  Blair 
&  Co.  as  national  sales  representatives 
for  its  owned  and  operated  stations. 
Page  26. 

SIX  more  TV  stations  (all  UHF) 
granted.  Total  grants  since  thaw: 
49.    Page  65. 

SUMMARIES  of  TV  grants  and  appli- 
cations for  the  week  begin  on  Page  66. 


Upcoming 


Sep*.  8:  BAB  Sales  Clinic,  Cincinnati. 
Sep*.  8-9:  NARTB    District    16  meeting, 
Del  Coronado  Hotel,  Coronado  Beach 

Calif. 

Sept.  10  BAB  Sales  Clinic,  Louisville. 
Sept.  11-13:  Western  Assn.  of  Broadcasters 
annual  meeting,  Banff  Springs  Hotel, 

Banff,  Alta. 

(Other  Upcomings,  page  36) 


Closed  Circuit 

(Continued  from  page  5) 

use  of  ABC-NBC-MBS  radio  outlets,  utiliza- 
tion of  regional  networks;  flood  of  local  spot. 

KASTOR,  FARRELL,  CHESLEY  &  CLIF- 
FORD, N.  Y.,  will  be  appointed  agency  for 
Vitamin  Corp  of  America  (Rybutol).  Account 
was  resigned  by  Duane  Jones,  New  York,  last 
month.  VCA  will  sponsor  quarter  hour  sports 
roundtable  immediately  preceding  and  fol- 
lowing each  World  Series  game  broadcast 
on  Mutual. 

DEGREE  of  interest  in  FCC  action  on  ABC- 
United  Paramount  merger  being  manifested 
in  deluge  of  inquiries  at  FCC  from  members  of 
Congress  in  behalf  of  broadcaster-constituents. 
Almost  invariably,  it's  learned,  inquiries  are 
prompted  by  stations  affiliated  with  ABC,  which 
bemoan  plight  of  ABC  in  lining  up  fall  busi- 
ness because  of  merger  pendency. 

EVIDENTLY  bent  upon  balancing  its  books 
on  radio  vs.  TV,  Fortune  will  run  next  month 
feature  length  article  on  WNEW  New  York 
as  phenomenon  among  radio  independents. 
Following  by  nine  months  piece  it  did  on 
WTMJ-TV,  showing  rather  fabulous  figures. 
WNEW  piece  will  reveal  that  station  grosses 
in  neighborhood  of  $3,000,000  with  net  of 
$900,000  before  taxes.  Another  national  maga- 
zine also  doing  profile  on  WNEW,  probably 
to  run  in  October  too. 

WITH  Paul  Dobin's  resignation  as  chief  of 
Broadcast  Bureau's  Rules  and  Standards  Divi- 
sion (see  story  on  page  66),  there's  specula- 
tion on  successor.  Believed  in  line  is  Arthur 
Scheiner,  assistant  chief,  who  back-stopped 
Dobin  in  getting  out  complex  and  voluminous 
"Sixth  Report  and  Order"  setting  up  TV 
allocations  and  rules.  Scheiner  is  1940  grad- 
uate of  Columbia  U.  Law  School,  joined  FCC 
after  five  years  in  Army. 

JUST  ABOUT  busiest  operation  in  Washing- 
ton these  days  is  Motion  Picture  Assn.  of 
America,  preparing  case  for  theater  TV, 
scheduled  to  get  under  way  before  FCC  on 
Oct.  20  after  half-dozen  postponements.  Head- 
ing up  staff  is  Edward  Cooper,  MPAA's  TV 
specialist  and  former  communications  expert 
of  Senate. 

IN  CASE  you  wondered  how  long  it  takes 
non-commercial  educational  applicant  to  get  its 
CP  after  filing  ...  U.  of  Houston  and  Houston 
Independent  School  District,  which  jointly 
filed  for  VHF  Ch.  *8,  had  their  application 
accepted  for  filing  on  Aug.  13.  They  got  their 
CP  on  Aug.  20. 

TEMPORARIES  ISSUED 

FCC  announced  late  Friday  that  special  tem- 
porary authorization  has  been  granted  WKRC- 
TV  Cincinnati  and  WSAZ-TV  Huntington  to 
operate  on  new  channels  allocated  when  Com- 
mission adopted  Sixth  Report  &  Order  [B«T, 
April  14].  WKRC-TV  moved  from  Chan- 
nel 11  to  Channel  12,  keeps  present  ERP  of 
24.5  kw  visual,  12.3  kw  aural  with  antenna  610 
ft.  above  average  terrain.  WSAZ-TV,  orig- 
inally on  Channel  5  but  now  on  Channel  3, 
granted  ST  A  which  specifies  ERP  of  84  kw 
visual  in  maximum  direction  and  16.8  kw 
visual  in  minimum  direction.  WSB-TV 
Atlanta,  which  has  been  on  CP  since  1948,  was 
granted  license  for  its  Channel  2  operation 
with  ERP  of  50  kw  visual. 


for  more  AT  DEADLINE  see  page  98  ^ 
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DES   MOINES  RADIO 

Latest  Hoopers  show  it  again  (or  look  at  any  for  the  past  5  years).  KRNT  (CBS  Radio)  delivers  the  BIG 
audience  day  and  night  in  Des  Moines.  Morning — KRNT,  42.9%  (that's  101.4%  greater  than  No.  2  sta- 
tion). Afternoon — KRNT,  45.5%  (that's  96.9%  greater  than  No.  2  station).  Evening — KRNT,  33.8% 
(that's  39.7%  greater  than  No.  2  station).  Proof  again — KRNT  is  the  BIG-time  buy.  You're  right  when 
you  buy  that  very  highly  Hooperated,  sales  results  premeditated,  CBS  affiliated,  station  in  Des  Moines. 
Katz  represents  the  Register  and  Tribune  station. 
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The  Honorable  Alex  M.  Clark 
Mayor  of  Indianapolis 

"Indianapolis  is  proud  of  WIBC  and  its 
unmatched  record  of  public  service 
to  the  people  of  Indiana" 

•  WIBC  has  won  the  praise  of  many 
prominent  Hoosiers  like  Mayor  Clark  for  its 
frequent  contributions  to  the  community. 
Hoosiers  appreciate  WIBC's  leading  cover- 
age of  news,  educational,  religious,  and 
farm  affairs,  and  its  marked  emphasis  on 
public  forums.  Other  efforts  such  as  the 
WIBC  Civil  Defense  Manual,  published  re- 
cently in  cooperation  with  national  and 
local  authorities,  have  also  received  wide- 
spread commendation. 

Thousands  of  letters  every  week  testify 
that  WIBC's  civic-mindedness  has  helped 
build  up  the  state's  largest  following  of 
loyal  and  regular  listeners. 


WIBC,    Inc.— 30    West    Washincjton  Street 


Indianapolis    6,  Indiana 
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ing C.  Miller,  Auditor  and  Office  Manager;  Eunice 
Weston,  Assistant  Auditor. 

CIRCULATION  AND  READERS'  SERVICE:  JOHN  P. 
COSGROVE,  Manager;  Doris  J.  Buschling,  Ruth  D. 
Ebert,  Ernest  Kanelopoulos,  Elwood  M.  Slee,  Edward 
McDonald. 


NEW  YORK  BUREAU 


  488  Madison  Ave.,  Zone  22, 

Plaza    5-S355.    EDITORIAL:    Rufus    Crater,  New 
York.  Editor;  Florence  Small,  Agency  Editor;  Rocco 
Famighetti,  Dorothy  Munster,  Liz  Thackston. 
Bruce  Robertson,  Senior  Associate  Editor. 

ADVERTISING:  S.  J.  PAUL,  Advertising  Director; 
Eleanor  R.  Manning,  Assistant  to  Advertising  Di- 
rector; Kenneth  Cowan,  Advertising  Representative. 


CHICAGO  BUREAU 


360  N.  Michigan  Ave..  Zone  1, 
CEntral  6-4115;  William  H.  Shaw,  Midwest  Advertis- 
ing Representative;  Jane  Pinkerton,  News  Editor. 


HOLLYWOOD  BUREAU 


 ,  =   — .  -.      Taft  Building,  Hollywood 

ana  Vine,  Zone  28,  HEmpstead  8181;  David  Glick- 
man,  West  Coast  Manager;  Marjorie  Ann  Thomas. 

TORONTO:  417  Harbour  Commission,  EMpire  4-0775 

James  Montagnes. 


SUBSCRIPTION  INFORMATION 

Annual  subscription  for  52  weekly  issues:  $7.00. 

Annual  subscription  including  BROADCASTING  Year- 
book (53rd  issue):  $9.00,  or  TELECASTING  Yearbook 
(54th  issue):  $9.00. 

Annual  subscription  to  BROADCASTING  •  TELECAST- 
ING, including  54  issues:  $11.00. 

Add  $1.00  per  year  for  Canadian  and  foreign  post- 
age. Regular  issue:  35<  per  copy;  53rd  and  54th  issues: 
$5.00  per  copy. 

ADDRESS  CHANGE:  Please  send  requests  to 
Circulation  Dept.,  Broadcasting  •  Telecasting, 
National  Press  Bldg.,  Washington  4,  D.  C.  Give 
both  old  and  new  addresses,  including  postal  zone 
numbers.   Post  Office  will  not  forward  issues. 
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Broadcasting  *  Magazine  was  founded  in  1931  by 
Broadcasting  Publications  Inc.,  using  the  title: 
Broadcasting  *— The  News  Magazine  of  the  Fifth 
Estate.  Broadcast  Advertising  *  was  acquired  in  1932 
and  Broadcast  Reporter  in  1933. 

•Reg.  U.  S.  Patent  Office 

Copyright  1952  by  Broadcasting  Publications,  Inc. 
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AND  SMOKED  MEATS 

When  an  Indian  brave  got  sick,  the  medicine  man 
used  a  fancy  buffalo-horn  headdress  to  scare  out 
the  evil  spirit. 

Today,  your  physician  uses  insulin,  cortisone, 
epinephrine  and  other  "wonder  drugs"  that  are 
considerably  more  effective,  but  come  from  the 
same  source — meat  animals. 

This,  and  other  examples  in  the  cartoon  above, 
shows  that  our  first  citizens  depended  on  meat 
animals  in  many  ways — just  as  we  do  today. 

But  there's  a  big,  important  difference  (aside 


from  modern  efficiency  and  the  fact  that  today's 
packers  have  to  pay  for  their  raw  materials).  The 
Indian  tribe  had  to  follow  its  meat  supply  from  one 
hunting  ground  to  another. 

Now,  more  than  4,000  meat  packing  companies, 
serving  as  assembly  points  for  livestock  and  distri- 
bution centers  for  meat,  allow  us  to  stay  put,  and 
let  the  meat  come  to  us. 

Meat  packers  not  only  provide  meat  where  we 
want  it — how  we  want  it — when  we  want  it,  but  they 
do  so  at  the  lowest  service  cost  of  almost  any  food. 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 
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.  but  there  is  no  need  to  guess  where  they  are. 


representing 
RADIO  STATIONS: 


Agencies  and  advertisers  are  getting  the  habit  of 
coming  to  NBC  Spot  Sales  first  for  the  last  word 
on  radio  and  television  spot  advertising  problems. 

When  you  want  up-to-the-minute  research 
information,  market  data,  copy  clearance  rulings, 
and  TV  film  and  slide  specifications  —  call  NBC 
Spot  Sales.  And  even  if  you're  not  a  client  — 
don't  hesitate,  pick  up  your  phone  and  get  the 
NBC  Spot  Sales  service  habit. 


right  pkJNBClSPOT  SALE S 


SO  Rockefeller  Plaza,  New  York  20,  N.  Y. 

Chicago  Cleveland  Washington  San  Francisco 
Los  Angeles    Denver    Charlotte*  Atlanta* 

*Bomar  Lowrance  Associates 
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WMAQ 

KNBC 

WTAM 

KOA 

WRC 

WNBC 


Chicago 

San  Francisco 

Cleveland 

Denver 

Washington 

New  York 


representing 
TELEVISION  STATIONS: 


Inbci 


WNBQ 

KNBH 

WPTZ 

WBZ-TV 

WNBK 

WNBW 

WRGB 

WNBT 


Chicago 

Los  Angeles 

Philadelphia 

Boston 

Cleveland 

Washington 

Schenectady- 

Albany-Troy 

New  York 
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READY  FOR  MERCHANDISING 
WITH  A  CAPITAL  "M" 

Recognizing  the  vital  importance  of  merchandising,  and 
its  relationship  to  sales,  "SPEEDY"  has  rolled  up  its 
sleeves  for  action.  WSPD's  newly  augmented  Mer- 
chandising Department,  with  its  eye  on  every  cash 
register  in  Toledo  and  close  contact  with  retail  and 
jobber  outlets  will  become  an  integral  part  of  every 
local  sales  organization.  For  32  years  this  Pioneer 
Station  has  reached  the  consumer  and  created  buyer's 
desire — now  we  are  reaching  out  as  a  working  partner 
to  the  point  of  sale.  From  shelf  to  cash  register — 
Northwestern  Ohio's  leading  sales  station  is  ready  to 
Merchandise  your  product  with  a  capital  "M" — to 
"RING  UP"  more  sales  than  ever  before. 


AM -TV 


Storer  Broadcasting  Company 


Represented  Nationally 
by  KATZ 
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agency 


GEORGE  J.  ZACHERY,  Geyer,  Newell  &  Ganger,  N.  Y.,  and  FRANCIS  JSIL 
C.  BARTON,  vice  president  at  Federal  Adv.,  to  Lennen  &  Mitchell,  Itf 
N.  Y.,  as  head  of  radio-TV  production  and  business  manager,  respectively. 
ANTHONY  LaSALA,  production  and  traffic  staff,  Geyer,  Newell  & 


HI 


Ganger,  elected  vice  president  and  assistant  to  general  e; 


manager. 


Dl'l 


JOHN  C.  MOORE,  partner  of  Aubrey,  Moore  &  Wal 
lace  Inc.,  Chicago,  to  Western  Adv.  Inc.,  L.  A.,  as  vice-  f 
president  and  account  executive. 


i'S< 


EDMUND  M.  PITTS,  account  executive,  Dana  Jones 
Co.,  L.  A.,  to  Anderson-McConnell  Adv.,  that  city,  in 
Mr.  LaSala        similar  capacity. 

PETER  J.  SMITH,  WDTV  (TV)  Pittsburgh  program  director,  to  Fuller  & 
Smith  &  Ross,  N.  Y.,  as  assistant  production  supervisor  in  charge  of 
daytime  radio  and  TV. 


on  all  accounts 


NORMAN  AND  IRVING  PIN- 
CUS,  package  producers  of 
Ellery  Queen,  Mr.  I.  Imagina- 
tion and  Authors  League  Theatre, 
came  to  radio  and  television  with 
roots  planted  firmly  in  the  legiti- 
mate theatre.  For  a  generation 
their  family  owned  and  operated 
the  celebrated  Longacre,  Imperial 
and  Alvin  Theatres  in  New  York. 

Norman's  first  job  after  gradu- 
ating from  Columbia  U.  was  man- 
aging the  Alvin  where,  under  his 
management,  the 
theatre  became 
known  as  the  House 
of  Hits.  He  was  re- 
sponsible for  book- 
ing such  classics  as 
"Music  in  the  Air," 
"I'd   Rather  Be 
Right,"  "Anything 
Goes,"  "Something 
for  the   Boys"  and 
"Lady  in  the  Dark." 

Irving  began  his 
career  as  Howard 
Lindsay's  assistant 
in  "Anything  Goes." 
He  became  stage 
manager  of  "Red 
Hot  and  Blue,"  and 
then  with  brother 
Norman  produced 
his  first  play,  "The 
Good,"  by  Chester  Erskine.  With 
Joshua  Logan,  he  co-authored  the 
Rogers-and-Hart  musical,  "Higher 
and  Higher,"  which  later  became  a 
Frank  Sinatra  screen  vehicle.  He 
also   was   co-author,  with  Frank 


Gabrielson,  of  "The  More  the  Mer- 
rier," which  was  directed  by  Otto 
Preminger  and  produced  by  the 
Pincus  brothers.  This  later  was 
made  into  a  movie  starring  Jean 
Arthur  and  Joel  McCrea. 

The  Army  interrupted  Irving's 
career  in  1942.  He  spent  three 
years  in  the  Air  Corps. 

In  1945,  after  the  war,  he  re- 
turned to  civilian  life  and  a  job  as 
general  manager  for  Billy  Rose's 
"Seven    Lively    Arts."     He  also 
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IRVING 
PINCUS 


NORMAN 
PINCUS 


started  to  write  for  radio.  He  was 
co-author  of  "Father,  Dear  Fa- 
ther," an  original  story  which  was 
sold  to  the  Ford  radio  hour  and 

(Continued  on  page  42) 
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HIL  GRANT,  advertising  manager,  Blue  Moon  Foods,  N.  Y.,  to  copy 
;aff,  VanSant,  Dugdale  &  Co.,  Baltimore. 

/ILLIAM  E.  BELLMAN,  formerly  announcer  and  producer  of  Canadian 
cstg.  Corp.,  Vancouver,  to  James  Lovick  Co.  Ltd.,  that  city,  as  manager 
%  radio  department. 

OUGLAS  R.  YOUNG  has  acquired  sole  interest  in  Taggart  &  Young 
,.dv.,  L.  A.,  following  retirement  from  ad  agency  field  of  EARL  L. 
AGGART.    Name  will  remain  the  same. 

NDERSON-McCONNELL  Adv.,  ENYART  Adv.,  and  BRUCE  L.  ALT- 
IAN  Adv.,  L.  A.  join  Southern  California  Adv.  Agencies  Assn. 

OBERT  F.  DEGEN,  account  and  merchandising  executive,  Ted  Bates 
ii  Co.,  N.  Y.,  will  teach  course  in  "Marketing  of  Drugs  and  Cosmetics" 
it  New  York  U.  School  of  Commerce,  Accounts  and  Finance,  starting 

ept.  22. 

(A.CK  CONWAY,  program  department  of  Canadian  Bcstg.  Corp.,  Toronto, 
>  William  Gent  Co.,  Ltd.,  Toronto  as  radio  and  television  director. 

OBERT  F.  ERTELL  returns  from  service  with  Army  to  join  Casler, 
empstead  &  Hanford,  Chicago. 

OBERT  L.  KORNHAUSER,  Corday  &  Gross  Co.,  Cleveland,  to  Lang, 
isher  &  Stashower,  same  city,  as  account  executive. 

REDERIC  A.  KUMMER,  chief  copy  and  plans  director,  VanSant,  Dug- 
ile  &  Co.,  Baltimore,  to  Ross  Roy  Inc.,  Detroit  as  advertising  copy 
ipervisor. 

OHN  C.  STROUSE,  Kenyon  &  Eckhardt,  N.  Y.,  to  Cunningham  &  Walsh 
lc,  that  city. 

AMES  IRVING  Jr.,  E.  I.  du  Pont  de  Nemours  &  Co.,  to  John  Falkner 
rndt  &  Co.,  N.  Y.,  as  account  executive. 

ARVIN  S.  REESE,  new  products  editor,  Tooling  &  Production  maga- 
tne,  Cleveland,  to  copy  staff,  Fred  Wittner  Adv.,  same  city. 

AWRENCE  F.  CROWLEY,  copywriter,  Henri,  Hurst  &  McDonald, 
riicago,  to  Russel  M.  Seeds,  same  city. 


SEPH  BAUDINO  (I),  vice  president-general  manager,  Westinghouse  Radio 
■Hons,  and  W.  C.  Swartley  (r),  station  manager,  WBZ-AM-TV  Boston  and 
3ZA  Springfield,  present  Harold  Randol  (2nd  from  I),  WBZA  chief  engineer, 
h  a  30-year  service  pin,  and  C.  S.  Young  (3d  from  I),  assistant  to  the 
ition  manager,  with  a  35-year  service  pin  at  a  luncheon  in  their  honor  at 
Boston's  Algonquin  Club. 


TO  MOVE  A  PRODUCT 
AT  LOW  COST 


MORT 
NUSBAUM 

This  master  radio  persuader  provides  the  urge  to  buy 
and  makes  sales  zoom.  His  low  cost  per  thousand  lis- 
tener impression  sales  boosts  have  made  business  grow 
for  sponsors  on  CLOCKWISE  and  FOR  WOMEN  ONLY. 


ROSS  WELiER 


Offer  of  a  free  weekend  in  New  York  City  and  real  en- 
tertainment lured  40,000  to  attend  this  audience  par- 
ticipation quiz  show  last  year.  Conversion  of  his  audi- 
ence to  buyers  and  boosters  of  the  products  he  sells 
comes  natural  to  Ross  Weller. 

Ask  us  about  WHAM's  high  Pulse, 
low  cost  per  thousand  coverage  of  the 
rich  16-county  primary  market  where 
most  of  the  people  listen  99.3%  of  the 
time  to  WHAM. 

The  STROMBERG-CARLSON  Station 
Rochester,  N.Y. 

Basic  NBC  -  50,000  watts 
clear  channel  -  1180kc 


GEORGE  P.  HOLLINGBERY  COMPANY,  National  Repretentativm 


■A 
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one  low  rate  "corners"  this 


pat 


Virginia 


Here's  the  lush  potential  in  ""Personality's"  half-millivolt  area  alone! 


TOTAL  POPULATION 
TOTAL  FAMILIES 
RETAIL  SALES 
FOOD  SALES 

GENERAL  MERCHANDISE  SALES 

FURNITURE  AND 

HOUSEHOLD  GOODS  SALES 

EFFECTIVE  BUYING  INCOME 


992,994 
250,337 
$543,571,000 
$111,735,000 
$80,496,000 

$29,969,000 
$965,894,000 


Source  —  U.S.  Census  and  8MB  Survey,  1950 


POWER 

PROGRAMMING 
PROMOTION 

EXPERIENCE 


Two  power-packed  stations  to  provide  a  double 
"knockout"  punch  .  .  with  FM  for  good  measure. 


The  best  in  ABC  and  CBS  network  radio,  plus 
a  local  flavoring  of  programming  and  news. 


Publishing  monthly  audience-building  consumer 
magazines  to  help  promote  your  program  and  product. 


Operated  jointly  and  staffed  by  competent,  capable 
personnel  who  live  .  .  and  love  .  .  radio. 


if  costs  less  when  you  use  "Personality" 


BECKLEY — 560  KC 
CBS  Radio  Network  Affiliate 
1000  W  DAY  •  500  W  NIGHT 


WKNA-FM 

CHARLESTON— 950  KC 
ABC  Radio  Network  Affiliate 
5000  W  DAY  •  1000  W  NIGHT 


Joe  L.  Smith,  Jr.,  Incorporated  •  Represented  nationally  by  WEED  &  CO. 
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Spot 


FAULTLESS  STARCH  Co.,  Kansas  City,  renews  Faultless  Starch  Time 
on  53  NBC  stations  from  Oct.  5  for  52  weeks.  Quarter-hour  show 
originates  Sundays  at  WLW  Cincinnati.  Agency:  Bruce  B.  Brewer  Co.. 
Kansas  City. 

LESLIE  SALT  Co.,  S.  F.,  renews  Meet  the  Missus  Varieties  on  19  CBS 
Pacific  radio  stations,  Sat.,  11:30  a.m.-12  noon,  PDT,  for  52  weeks  from 
Sept.  20.    Agency:  Long  Adv.  Service,  that  city. 

BOHEMIAN  DISTRIBUTING  Co.,  L.  A.  (Bulldog  beer),  started  tesl 
spot  announcement  campaign  on  KENO  KLAS  KORK  and  KRAM  Las 
Vegas  for  three  weeks  from  Aug.  28.  Agency:  Foote,  Cone  &  Belding 
Inc.,  L.  A. 

S.  C.  JOHNSON  &  Son  Ltd.,  Brantford  (floor  wax),  has  started  twice 
daily  spot  announcement  campaign  for  five  weeks  on  45  Canadian  sta 
tions.    Agency:  Needham,  Louis  &  Brorby  of  Canada  Ltd.,  Toronto. 

MARLENES  Ltd.,  Toronto  (Nil-O-Nal  hair  shampoos),  has  startec 
quarter-hour  weekly  programs  on  60  Canadian  stations.  Agency 
O'Neil,  Larson  &  McMahon,  Toronto. 

A/eturotk  •  •  • 

ARTONE  COLOR  Corp.,  N.  Y.  (Fabricolor),  to  sponsor  segments  oi 
ABC  radio's  Top  of  the  World  and  Postmark  USA  effective  second  week 
in  September.  This  marks  firm's  first  use  of  radio.  Business  is  placec 
direct. 

CHEMICALS  Inc.,  Oakland  (Vano  liquid  starch  &  Vano  cleaner),  starts 
five  minutes  of  Bob  Garred's  newscasts,  Mon.  through  Fri.,  7:30-7:4C 
a.m.,  PDT,  and  Chet  Huntley's  news  analyses,  Mon.  through  Fri.,  5:30- 
5:45  p.m.,  PDT,  on  36  ABC  Western  radio  stations,  for  13  weeks  from 
today  (Monday).  Agency:  Sidney  Garfield  &  Assoc.,  S.  F. 

AMERICAN  TOBACCO  CO.,  N.  Y.  (Lucky  Strike  cigarettes),  starts 
Biff  Baker,  U.  S.  A.,  filmed  by  Revue  Productions,  on  CBS-TV,  Thurs. 
half-hour,  from  Nov.  6.  Agency:  BBDO,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.,  N.  Y.  (Colgate  Chorophyll  tooth 
paste,  Colgate  brushless  lather  shave  cream,  Veto  spray  &  cream  deo- 
dorant), starts  Mr.  and  Mrs.  North,  filmed  by  Federal  Television  Corp 
on  CBS-TV,  Fri.,  10-10:30  p.m.  EST  for  39  weeks  from  Oct.  3.  Agency: 
Sherman  &  Marquette  Inc.,  that  city. 


■Qqancij  -Appointmenti 


GENERAL  MILLS,  Minneapolis,  names  N.  W.  Ayer  &  Son,  Phil.,  to 

handle  institutional  advertising. 

HALLICRAFTERS  CANADA  Ltd.,  Toronto,  appoints  E.  W.  Reynolds 
Ltd.,  Toronto. 


•OdpeopU 


HENRY  C.  BOTSFORD,  assistant  advertising  manager  of  Buick  Motoi 
Div.,  General  Motors  Corp.,  named  supervisor  of  advex-tising  department 
of  sales  section  of  General  Motors,  succeeding  DOLPH  H.  ODELL 
retired. 

JACK  WATSON,  account  executive,  Phil  D.  McHugh  Co.,  L.  A.,  to 
American  Concrete  Reinforced  Pipe  Co.,  Southgate,  as  advertisin;' 
manager. 

SHIRLEY  McWILLIAMS,  sales  division,  Rose  Marie  Reid  Inc.,  L.  A 
(women's  bathing  suits),  promoted  to  sales  promotion  manager.  PAUL 
HABERFELD,  head  of  design  department,  Jantzen  Knitting  Mills 
Portland,  to  Reid  firm  as  executive  assistant  to  the  president. 
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HOOPER  BROADCAST 
AUDIENCE  INDEX 

STATION 

MORNING 

AFTERNOON 

7.6 

5.3' 

STATION  A 

3.8 

4.4 

STATION  B 

1.1 

1.4 

STATION  C 

3.6 

3.2 

STATION  D 

1.9 

0.9 

STATION  E 

1.7 

3.2 

STATION  F 

2.8 

3.0 

hooper  says  it . . . 

Nationally  accepted  HOOPER 
Rating  service  says  WBOK  is 
the  No.  1  Independent. 

o'connor  proves  it . . . 

O'Connor,  well  known  survey 
organization,  proved  that 
WBOK,  New  Orleans,  is  the 
No.  1  Independent. 


O'CONNOR  RADIO 
LISTENING  SURVEY 

STATION 

MORNING 

AFTERNOON 

8.2 

8.4 

WBtfrf  "S  FIRST 

W  AMONG   ALL  INDFDFNI 


(     PROGRAMMING  I 

THAT  GETS 

I        RESULTS  I 


"OKEY  DOKEV" 

A  frantic  disc  jockey  that 
knows  his  race  and  jive 
music  so  well  that  he  is 
the  No.  1  disc  jockey  in 
New  Orleans. 

"HONEYBOY"  HAROY 

His  spiritual  programs 
appeal  to  the  Negro 
women.  Largest  mail 
pull  of  any  disc  jockey 
in  New  Orleans. 

"GRAN'PAPPY"  DAVIS 

A  two  voiced  country 
character  that  has  a 
wide  following  in  the 
nearby  rural  areas. 


ED  "CORNPONE"  BISHOP  1 

A    live    youngster    that  ^ 
has  a  modern  grasp  of  ^\ 
folk     music     that  has 
gained    him    a  tremen- 
dous following. 

ED  PRENDERGAST 

"Man  About  Town" 
show  by  Ed  is  the 
sauciest,  most  exciting 
and  unusual  show  on 
the  air.  He  captures 
those  who  want  good 
pop  music. 


AMONG  ALL  INDEPENDENTS 

Not  only  first  in  Audience  .  .  .  but  first  in  national  advertising  .  . 
first  in  local  advertising.  WBOK  has  consistently  been 
tops  for  advertisers  for  results  .  .  .  tops  for  listeners  in 
the  money  saving,  valuefull  offers  on  the  station. 

RATINGS  OR  RESULTS 
WBOK  HAS  BOTH. 

Ask  the  distributors,  ask  the  food  jobbers,  ask  the  local 
retailer  ...  all  will  answer  together  that  WBOK  gets  more 
sales  .  .  .  more  results  at  lower  costs. 


SUCCESS  STORY  #7.  The  largest  furni- 
ture store  in  the  city  says,  "I  get  more 
results  per  dollar  invested  from  WBOK 
than  any  other  media  I  use." 

SUCCESS  STORY  #3.  A  national  food 
account  says,  "Your  cooperation  and 
merchandising  program  is  the  best  that 
we  have  received  anywhere  on  the  pro- 
motion of  this  product." 


SUCCESS  STORY  #2.  A  large  automobile 
dealer  says,  "I  sold  10  new  Studebaker 
Cars  in  5  days.  .  .  .  This  amazing  result 
has  never  been  equalled  for  advertising 
dollars  invested." 

SUCCESS  STORY  #4.  A  national  drug 
account  says,  "We  have  surveyed  this 
market  and  have  found  that  more  Negro 
listeners  prefer  WBOK  than  any  other 
station  in  this  area." 


Forjoe  and  Company,  Representatives 
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TWO  GREAT  RADIO  STATIONS 


I 


In  The  Midwest's 


1 


AMERICAN   BROADCASTING  COMPANYis  pleased  to  announce  the 

appointment  of  JOHN  BLAIR  &  COMPANY,  INC. 
as  exclusive  national  representatives  for  its 
owned  radio  stations,  WENR,  Chicago,  and  WXYZ, 
Detroit,  effective  immediately. 


A 


WXYZ 


ABC 


DETROIT 


The  personality  station  of  Detroit,  WXYZ 
features  top-grade  local  programming  with 
established  stars,  well-known  to  the  local 
audience,  and  the  best  in  musical  entertain- 
ment and  service.  To  the  audience,  this 
formula  means  smooth  and  pleasant  listen- 
ing, reflected  in  WXYZ's  outstanding  audi- 
ence position.  To  the  advertiser,  it  means 
sales,  with  a  responsive  audience  and  the 
implied  personal  endorsement  of  well-known 
local  talent. 

ABC's  Chicago  Flagship,  WENR's  50,000 
watts  on  clear -channel  890  kc.  spreads  its 
powerful  voice  over  a  four-state  area  with 
a  potential  audience  of  nearly  5,000,000 
radio  families.  WENR,  along  with  WLS 
which  shares  this  same  frequency,  taps  this 
vast  sales  potential  with  established  local 
programming  geared  for  a  mass  audience. 


offices  of  JOHN  BLAIR  &  CO.,  Inc. 


NEW  YORK  .  DETROIT  .  ST.  LOUIS  .  DALLAS 
CHICAGO   .   LOS  ANGELES   .   SAN  FRANCISCO 


V 


TWO  GREAT  TV  STATIONS 


wo  Greatest  Markets 


AMERICAN  BROADCASTING  COMPANY  is  pleased  to  announce  the 

appointment  of  Blair-  TV,  Inc., 
as  exclusive  national  representatives,  for  its 
owned  television  stations,  WENR-TV,  Chicago,  and 
WXYZ-TV,  Detroit,  effective  immediately. 


One  of  America's  pioneer  television  stations, 
an  originator  of  the  "Chicago  School"  of 
television  programming,  WENR-TV  pro- 
vides a  fund  of  programming  know-how 
and  experience  almost  unmatched  by  any 
other  television  station.  The  result  for 
advertisers — audience  attraction  and  sales 
power  which  means  that  merchandise  moves 
— and  fast. 


CHICAGO 


■■■ 


WENR-TV 


:'  ■  ■  ■-.   '   '\     ...     ■  .  ■  '     .         :  :■  . .  :-.7::-.  'yW  ■  - 


Detroit's  "prestige"  station,  WXYZ-TV 
has,  through  top  management  and  the  best 
in  technical  facilities,  provided  Detroit  with 
one  of  the  country's  outstanding  television 
operations.  And  advertisers  find  that  "pres- 
tige" pays  off  in  an  outstanding  sales  record. 


fiHlltffiii 

v':'" 

WXYZ-TV] 

DETR( 

B  LAIR-TV,  Inc  .  .  .  with  offices  in  .  .  . 

NEW  YORK  .  DETROIT  .  DALLAS  .  LOS  ANGELES 
CHICAGO  .  ST.  LOUIS  ./JACKSONVILLE  .  SAN  FRANCISCO 


B I A  - I 


TELEVISION'S    FIRST    EXCLUSIVE    NATIONAL  REPRESENTATIVE 


GENE  ARCHER 

WRC's  Gene  Archer,  to  be 

exact.  With  the  individual 
music  of  the  Cliff  Quartette, 
plus  Gene's  own  brilliant 
baritone  style,  "Here's 
Archer"  is  the  only  radio 
program  i  n  Washington 
regularly  featuring  live 
music. 

Participation  in  this  choice 
time  period  (1:45-2:15 
PM,  Monday  through  Fri- 
day) promises  business  in 
Washington.  An  impressive 
list  of  current  national 
spots,  including  Cuticura, 
Sunbeam  Bread,  Johnson 
&  Johnson,  Maxwell  House 
amply  supports  Gene's  sell- 
ing story. 

Audience  loyalty  of  "Here's 
Archer"  offers  an  immedi- 
ate association  with  a 
"Name  Performer"  in  the 
Nation's  Capital,  for  Gene 
is  known  about  town  not 
only  as  a  radio  artist  but 
as  a  featured  star  in  the- 
atres and  supper  clubs. 

There's  a  lot  of  SELL  in  a 

$22.50  participation  on 
"Here's  Archer"  .  .  .  . 
contact  the  WRC  Sales  De- 
partment or  NBC  Spot  Sales 
for  the  few  remaining 
availabilities. 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS  W 

FIRST  in  WASHINGTON 


5,000  Watts  •  980  KC 

Represented  by  NBC  Spot  Sales 


feature  of  the  week 


GROUPED  around  Mr.  Seigel  as  he  signs  the  long-term  contract  are 
(I  to  r)  Messrs.  Slater,  Hoffer  and  Edwards,  and  Ruby  Grenier,  Skydel's 
advertising  director. 


THANKS  to  WICC  Bridge- 
port, Conn.,  another  name 
has  been  added  to  the  grow- 
ing list  of  department  stores  which 
have  learned,  of  radio's  worth 
through  experience. 

Skydel's  in  Bridgeport  had  a 
knotty  problem  it  felt  news- 
papers could  not  solve.  The  store 
had  a  "Big  Fella  Shop,"  ,  which 
caters  to  extra-large  sizes.  Prob- 
lem was  how  to  increase  traffic  in 
this  department,  which  had  reached 
saturation  in  Bridgeport.  Custo- 


mers from  neighboring  communi- 
ties were  sought. 

Ben  Seigel,  vice  president  at 
Skydel's,  brought  the  problem  to 
WICC.  Manning  Slater,  WICC 
vice  president  in  charge  of  sales, 
was  contacted  to  suggest  a  solution. 
Mr.  Slater  conferred  with  Stan 
Edwards,  WICC  account  executive, 
and  Jay  Hoffer,  WICC  sales  pro- 
motion director. 

Specially-tailored  dramatic  tran- 

(Continued  on  page  5h) 


/$?  strictly  business 


SIMPLICITY,  the  key  to  good 
broadcast  selling,  is  the  most 
difficult  approach  to  achieve, 
and  also  the  most  effective.  Com- 
plexity just  adds  problems.  This 
is  a  bit  of  the  broadcast  philoso- 
phy espoused  by  William  Raleigh 
Wyatt,  30-year-old  vice  president 
in  charge  of  the  midwest  division 
for  Forjoe  &  Co.,  station  repres- 
entative firm. 

Mr.  Wyatt,  who  was  reared  in 
an  advertising  household  and  is 
now  doing  "exactly  what  I've  al- 
ways wanted  to,"  stresses  the  crea- 
tive side  of  radio  sales,  "which  is 
more  than  merely  selling  time." 
Facts  are  primary,  but  the  business 
is  loaded  with  issues  which  cannot 
be  resolved  to  blacks  and  whites. 
He  believes  the  grays  are  prepon- 
derant, and  include  knowing  what 
people  like,  how  to  hit  them  with 

(Continued  on  page  57) 


.in  St.  Louis-  /■TW 
:your  road 


I  fo  sales  X 

i 


1H 


s  KWK 


...  go  the  KWK  way 
if  you  want  the 
direct  route  to 
radio  advertising 
results. 

That  Low-Low 
cost  per  thousand 
makes  KWK 
THE  radio  buy 
in  St.  Louis. 


Globe -Democrat  Tower  Bldg. 
Saint  Louis 


<JU  KATZ  AGENCY 


Mr.  WYATT 

Simplicity  is  the  key 
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Be  on  the  B 


eeline 


Coffee  or  candy  bars,  the  way  to  sell  in  inland  California  and 
western  Nevada  is  .  .  .on  the  BEELINE !  It's  the  five-station  radio 
combination  that  gives  you 

THE  MOST  LISTENERS  More  audience  than  the  eleven  other  lead- 
ing local  stations  needed  to  cover  inland  California  and  western 

Nevada.  (BMB  State  Area  Report) 

LOWEST  COST  PER  THOUSAND  More  audience  plus  favorable 
Beeline  combination  rates  naturally  means  lowest  cost  per  thousand 

listeners.  (BMB  and  Standard  Rate  &  Data) 

Ask  Raymer  for  the  full  story  on  this  three-billion-dollar  market — 
inland  California  and  western  Nevada. 

McClatchy  Broadcasting  Company 

Sacramento,  California      Paul  H.  Raymer,  National  Representative 

Affiliated  with  Inland  California's  3  Leading  Papers 
THE  SACRAMENTO  BEE  •  THE  MODESTO  BEE  •  THE  FRESNO  BEE 


KFBK 

Sacramento  (ABC) 
50,000  watts  1530  kc. 


KOH 

Reno  (NBC) 
5000  watts,  day;  1000 
watts,  night  630  kc. 


KERN 


Bakersfield  (CBS) 
1000  watts  1410  kc. 


KWG 

Stockton  (ABC) 
250  watts  1230  kc. 


KMJ 

Fresno  (NBC) 
5000  watts  580  kc. 


A  million  people  listen  to  the  Beeline  every  day 
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Posies 

EDITOR: 

Many  thanks  for  the  .  .  .  article 
[Strictly  Business,  B*T,  July  14] 
which  has  brought  me  many  inter- 
esting letters  from  friends  and 
strangers  alike  .  .  . 

I  find  your  publication  very  in- 
formative as  well  as  newsy.  .  .  . 
John  W.  Haley  - 
Advertising  Manager 
Narragansett  Brewing  Co. 
Providence,  R.  I. 

EDITOR: 

...  I  think  I  should  mention  the 
day-to-day  mileage  we  get  from 
the  magazine  each  week  in  the 
office.    For  our  money  it's  one  of 
the  best  news  sources  around,  and 
I  assure  you  we  all  give  it  more 
than  a  cursory  reading  .  .  . 
Roger  W.  Clipp 
General  Manager 
WFIL  Philadelphia 


open  mike 


EDITOR: 

I  don't  know  who  writes  your 
editorials,  but  I,  as  a  former  news- 
paperman, want  to  hand  a  few 
orchids,  roses  and  other  beautiful 
bouquets  of  flowers  to  them  for 
their  very  clear,  clean-cut  and 
timely  editorials  that  appear  from 
time  to  time.  Of  course,  the  maga- 
zine as  a  whole  is  good.  .  .  . 

TV.  L.  Royster 

Commercial  Manager 

WGBR-AM-FM 

Goldsboro,  N.  C. 

EDITOR: 

.  .  .  All  of  us  guys  in  this  bus- 
iness have  known  for  a  long  time 


that  you  fellows  do  a  remarkable 
job  .  .  . 

Gene  L.  Cagle 
President 

Texas  State  Network 
Fort  Worth 


Erie  Story,  Part  II 

EDITOR: 

I  never  like  to  say  that  I  have 
been  misquoted,  especially  when 
your  publication  was  good  enough 
to  write  an  article  about  the  ef- 
fective merchandising  undertaken 


In-Hie  east  ei^htij 


-101,868,000  barrels  of  it 

In  addition  to  harvesting  the  largest 
wheat  crop  in  history,  Kansas  farmers  will 
receive  a  staggering  EXTRA  INCOME 
FROM  OIL!  This  easily  makes  them 
America's  Most  Desirable  Market. 

WIBW  can  sell  your  product  to  these 
extra-rich  farm  families  .  .  .  quickly,  eco- 
nomically. It's  easy,  because  WIBW  is 
THE  farm  station  for  Kansas  .  .  .  the 
station  that  these  families  listen  to  most.** 
Let  us  prove  it  to  you  with  RESULTS  as 
we  have  for  so  many  satisfied  advertisers. 


Rep.  Capper  Publications.  Int.  .  Ben  Ludy,  Gen.  Mgr.  .  WIBW  .  KCKN 


by  our  three  operations  in  Erie, 
Pa. — the  Erie  Dispatch,  television 
station  WICU  and  radio  station 
WIKK. 

In  view  of  the  "squawks"  of  my 
newspaper  competitor  which  ap- 
pear in  your  "Open  Mike"  columns 
[B*T,  Aug.  25],  I  believe  it  would 
be  only  fair  to  suggest  that  in  one 
or  two  respects  your  good  reporter 
did  misinterpret  certain  matters. 
He  misstated  the  year  in  which  I 
purchased  the  Erie  Dispatch  by  two 
years. 

Between  1945  and  1947,  under 
my  ownership,  we  did  increase  the 
circulation  on  the  Sunday  issue  by 
over  10,000  and  on  the  daily  by 
over  5,000  copies.  Verification  of 
these  figures  can  be  obtained  from 
the  Audit  Bureau  of  Circulation. 

I  would  like  to  correct  one  other 
statement  which  might  be  mis- 
interpreted by  your  readers.  We 
do  not  have  a  joint  rate  card  for 
the  three  media  in  Erie,  Pa.  But 
we  are  glad  to  sell  time  and /or 
space  on  any  one  of  our  operations 
to  any  person,  including  our  com- 
petitors. 

I  deeply  appreciate  the  atten- 
tion you  have  given  our  effort  to 
publicize  the  merchandising  as- 
sistance rendered  by  the  Erie  Dis- 
patch,  TV  station  WICU  and  radio 
station  WIKK. 

Edward  Lamb, 
President,  Edward  Lamb 
Enter nrises  Inc. 
New  York 


Roundups  &  Cleanups 

EDITOR: 

Perhaps  some  of  the  readers 
might  be  interested  in  our  cure 
for  "summer  listening."  Rodeos  via 
radio  is  our  answer. 

We've  just  finished  promotion 
and  broadcast  of  two  rodeos,  the 
last  being  our  own  Elks'  Rodeo, 
and  this  is  the  third  year  we've 
promoted  and  aired  it — the  largest 
opening  day  as  well  as  total  at- 
tendance they've  ever  had  with  an 
over-all  increase  of  around  30% 
attendance. 

The  other  rodeo  is  the  one  at 
Burwell,  "Nebraska's  Big  Rodeo,' 
with  similar  results,  though  this 
was  the  first  year  it  has  been  aired 
as  far  as  we  know.  They  liked  the 
way  we've  been  doing  the  Elks' 
Rodeo  so  wanted  theirs  broadcast 
too.  They,  too,  had  their  largest 
opening  day  and  their  fourth  day 
they  had  to  put  the  spectators  on 
the  grass. 

Can't  help  but  feel  "we  dood  it" 
since  we  note  rodeos  in  other  parts 
of  the  state  are  having  a  hard  time 
making  it  pay. 

We  use  announcers  who  have 
themselves  been  rodeo  contestants 
and  are  mike  broke,  from  our 
staff.  .  .  . 

Bud  Crawford 
President 

KCNI  Broken  Bow,  Neb. 
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customers 


for  every  penny!  Transit  radio 
delivers  buying  listeners  at 
less  than  #1  per  thousand! 


r 


You  know  exactly  what  you  get  when  you  buy  TRANSIT  RADIO  — 
America's  booming  new  advertising  medium.  TRANSIT  RADIO  delivers 
your  advertising  message  to  a  paid  circulation  audience — by  actual  fare 
count — at  less  than  $1  per  thousand !  In  addition,  you  get  a  bonus  of 
thousands  of  home  listeners  to  WWDC-FM !  Get  the  unique  story  of 
TRANSIT  RADIO  from  your  Forjoe  man. 


Transit  Radio  also  available  on  these 
other  good  stations: 

KXOK  -  FM  —  St.  Louis  WGTR  -  FM  —  Worcester 

KCMO  -  FM  —  Kansas  City      WKJF  —  Pittsburgh 
WKRC  -  FM  —  Cincinnati         KCBO  -  FM  —  Des  Moines 
WTOA  —  Trenton  KTNT  — Tacoma 

WBUZ  —  Bradbury  Heights,  Md. 


WWDC 


F 


WASHINGTON,  D.  C 

and  all  other  Transit  Radio  stations 
represented  by  Forjoe  &  Co. 
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Like  lemon  goes 
with  iced  tea 


That's  how  fast,  profitable  results  go  with  W-I-T-H 
in  Baltimore.    And  how  the  local  merchants  do  know  it! 
W-I-T-H  regularly  carries  the  advertising  of  twice  as  many 
of  them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  than  any  other  radio  or  TV  station 
in  Baltimore.  And  this  BIG  audience,  at  such  LOW  rates,  produces  low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination — low-cost,  resultful 
advertising  and  W-I-T-H.  Your  Forjoe  man  will  give  you  all  the  details. 


IN  BALTIMORE 


TOM  TINSLEY,  PRESIDENT        •       REPRESENTED  BY  FORJOE  AND  COMPANY 
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NBC  TRIMS  RATES 


By  RUFUS  CRATER 

NBC  revealed  last  week  its  plan 
to  regain  competitive  standing 
alongside  CBS  Radio's  adjusted 
rate-and-discount  structure  [B*T, 
Sept.  1,  Aug.  18,  25],  and  appeared 


TWO  of  the  leaders  of  the  affiliates 
at  the  meeting  exchange  viewpoints 
at  the  end  of  the  Wednesday  morning 
session:    Walter    Damm    of  WTMJ 
1  Milwaukee  (I),  who  also  is  chairman 
:  of  the  NBC-TV  Affiliates  Assn.,  and 
!  P.  A.  Sugg,  WKY  Oklahoma  City, 
who  presided  over  the  affiliates  as 
!  chairman    of    NBC's    radio  Station 
1  Planning   and   Advisory  Committee. 


assured  of  its  acceptance  after  two 
days  of  conferences  on  it  with 
affiliates. 

Tabbed  to  become  effective  Sept. 
29,  coincident  with  the  ending  of 
daylight  saving  time,  the  NBC  ra- 
dio plan's  overall  result  will  be 
closely  comparable  to  CBS  Radio's, 
with  one  major  deviation  that 
shows  NBC  not  only  is  following 
its  rival's  lead  in  adjusting  time 
charges  but  is  "going  after"  the 
rival  competitively. 

Principal  features  of  the  plan 
are: 

•  A  cut  of  about  23  to  30  %  in 
evening  time  depending  on  type  and 
volume  of  the  purchase,  and  costs, 
to  be  achieved — as  in  the  case  of 
CBS  Radio's  "average"  25%  re- 
duction— via  revised  discounts. 

%  Affiliates  take  a  straight 
14%  cut  in  compensation  from  the 
network. 

0  Daytime  rates  to  be  raised 
11.11%  in  order  to  restore,  as  CBS 
Radio  did,  the  10%  rate  cut  of  July 
1951.  Through  revised  discounts, 
however,  the  actual  cost  to  adver- 
tisers will  be  kept  to  an  average 
4%  increase  for  morning  time 
(compared  to  5.5%  for  Monday 
through  Friday  day  periods  in  the 
case  of  CBS  Radio)  and  will  be 
unchanged  for  afternoon  time. 

#  In  the  only  basic  departure 
from  the  effect  of  CBS  Radio's 
plan,  NBC  is  expanding  its  "con- 
tiguous rate"  system'  in  an  effort 


to  attract  the  purchase  of  day  and 
evening  time  in  combination. 

The  new  discount  structure  for 
evening  time,  with  gross  rates  un- 
changed, calls  for  the  following: 

(1)  A  10%  annual  rebate  for  52 
consecutive  weeks  of  broadcasting 
(formerly  it  was  121/2%). 

(2)  Weekly  dollar  volume  dis- 
counts ranging  from  32%  to  42% 
(formerly  they  were  5  %  on  weekly 
gross  billings  between  $7,200  and 
$16,200). 

(3)  An  overall  annual  dollar 
volume  discount  of  47.75%  in  lieu 
of  annual  rebate  and  weekly  dis- 
counts. Accounts  amounting  to  an 
annual  minimum  of  $1  million  to 
$1.3  million  will  be  eligible  for  this 
choice,  it  was  estimated.  In  the 
past  the  discount  has  amounted  to 
22%%  and  eligibility  has  started 
at  $1,350,000  gross  annual  billings. 

NBC  officials,  explaining  the  plan, 
said  the  42%  maximum  weekly 
dollar  volume  discounts  would  go 
only  to  advertisers  buying  at  least 
$50,000  worth  of  time  per  week.  To 
get  the  additional  10%  annual  re- 
bate, making  a  total  of  52%  off, 
they  also  would  have  to  be  on  the 
air  52  consecutive  weeks. 

The  new  daytime  rates — afford- 
ing current  advertisers  the  custom- 
ary six  months'  protection — will 
be  11.11%  higher  than  at  present 
and  will  be  subject  to  the  following 


Matches  CBS  Radio 


schedule  of  discounts: 

(1)  Annual  rebate  of  10%  for 
52  consecutive  weeks  of  broad- 
casting. 

(2)  Weekly  dollar  volume  dis- 
counts ranging  from  5  to  27.5%. 
These  discounts  are  adjusted  down- 

(Continued  on  page  2U) 


TWO  of  NBC's  top  money  men.  Sales, 
1  Vice  President  John  Herbert  (I),  and 

Financial  Vice  President  Joseph  V. 

Heffernan,  hold  a  corridor  conference 
I  between  sessions  with  NBC  affiliates 

in  Chicago.  Mr.  Herbert  presented 
network's  fall  sales  plans. 
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MAN  in  the  middle  in  job  of  "selling"  NBC  radio  affiliates  on  the  network's 
new  rate  discount  structure  is  Harry  Bannister,  NBC  station  relations  vice 
president,  flanked  by  Board  Chairman  Niles  Trammell   (r)  and  President 
Joseph  H.  McConnell. 


EARNEST  discussion  of  the  plan  by 
which  NBC  expects  to  get  competi- 
tive with  CBS  Radio's  new  system  of 
rates  and  discounts  here  holds  the 
attention  of  (I  to  r)  Sheldon  Hickox, 
station  relations  director;  Charles  R. 
Denny,  vice  president,  and  Frank 
White,  vice  president  and  general 
manager. 


TWO  members  of  the  three-man  com- 
mittee designated  to  translate  the 
NBC  rate  and  discounts  plan  from 
legalistic  to  simple  terms,  for  dis- 
tribution to  affiliates  via  letter,  are 
Richard  Mason  (I),  of  WPTF  Raleigh, 
and  Harold  Essex,  WSJS  Winston- 
Salem.  Third  committeeman  was 
Robert  Swezey,  WDSU  New  Orleans. 
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STATION  and  network  viewpoints  are  exchanged  here  by  (I  to  r)  George 
Norton  of  WAVE  Louisville;  Hugh  M.  Beville,  NBC  director  of  research  and 
planning,  and  Richard  Dunning  of  KHQ  Spokane. 


NBC  Trims  Rates— Matches  CBS  Radio 


(Continued  from  page  23) 


ward  by  10  percentage  points  for 
morning  time  periods,  producing  a 
differential  between  net  time  costs 
for  morning  as  compared  to  after- 
noon. The  difference  between  the 
11.11%  rise  in  daytime  rates  and 
the  4%  average  increase  in  actual 
costs  for  morning  time  will  be  ab- 
sorbed via  new  discounts.  In  simi- 
lar fashion  all  of  the  11.11%  in- 
crease in  afternoon  rates  will  be 
absorbed. 

The  plan  received  a  thorough 
going-over  in  a  series  of  network- 
affiliates  meetings  in  Chicago's 
Palmer  House  Wednesday  and 
Thursday.  Though  network  author- 
ities did  not  ask  for  a  vote,  Walter 
Damm  of  WTMJ  Milwaukee  pre- 
sented a  resolution  of  acceptance 
which  was  adopted  by  what  NBC 
officials  said  was  unanimous  vote. 

Another  resolution  approving  the 


new  "contiguous  rate"  plan  was 
said  to  have  been  adopted  with  "a 
few"  abstentions  and  one  dissent- 
ing vote.  The  dissent  was  under- 
stood to  have  come  from  KOB 
Albuquerque,  owned  by  Time 
magazine  and  former  FCC  Chair- 
man Wayne  Coy.  Mr.  Coy  him- 
self, was  not  present  at  the 
meeting  but  J.  I.  Meyerson,  KOB 
manager,  cast  the  negative  vote. 

Terms  of  the  new  plan  were 
spelled  out  in  an  affiliation-contract 
amendment  slated  to  go  out  to 
affiliates  individually  over  the 
weekend.  NBC  is  asking  that  the 
amendments  be  signed  and  returned 
by  Sept.  15.  President  Joseph  H. 
McConnell  said  "the  effective  date 
of  this  new  rate  structure  will  be 
announced  officially  as  soon  as  we 
have  received  the  station  accept- 
ances  necessary    to    put   it  into 


effect."  It  was  understood  the 
target  date  was  Sept.  29. 

The  only  alternative  for  the  sta- 
tions seemed  clear — a  straight  cut 
in  rates,  presumably  amounting  to 
at  least  25%  to  match  CBS  Radio's 
revised  structure.  But  to  cut  rates 
without  approval  of  the  affiliates 
would  require  that  they  be  given 
90-day  notice — a  fact  which,  net- 
work officials  emphasized,  would 
severely  handicap  NBC  in  its  fall 
selling. 

Actually,  affiliates  seemed  to  hold 
no  real  doubts  that  "substantially 
all"  affiliates  would  accept  the  new 
plan.  Some  estimated  that  accept- 
ances would  come  from  enough  sta- 
tions to  represent  at  least  90% 
of  the  network's  dollar-volume  rate 
card. 

Harold  Hough,  of  WBAP  Fort 
Worth,  designated  to  brief  news- 
men after  Wednesday's  session  be- 
tween NBC  officials  and  "primary" 
affiliates,  reported  that  none  of  the 
approximately  45  station  executives 
on  hand  showed  signs  of  "discord" 
or  lack  of  accord  on  the  plan.  A 
number  of  big  stations,  however, 
were  absent.  These  included  WSM 


Nashville;  WOAI  San  Antonio,  and 
WDAF  Kansas  City. 

On  this  basis  he  said  he  was  con- 
fident that  Thursday's  meeting  of 
all  affiliates  would  be  similarly 
harmonious  and  that  virtually  all 
would  formally  accept  the  changes. 
The  Thursday  session,  which  drew 
approximately  125  station  officials, 
also  was  described  afterward  as 
amicable. 

NBC  President  McConnell  issued 
this  statement  upon  completion  of 
the  meetings  at  mid-afternoon 
Thursday: 

"Under  our  plan,  the  NBC  radio 
network  will  be  fully  competitive 
in  the  present  market.  Over  and 
above  this,  the  new  discount  struc- 
ture offers  real  inducements  to  our 
current  advertisers  to  expand  their 
schedules  on  NBC.  It  is  also  de- 
signed to  bring  new  business  to  our 
network  and  to  promote  the  most 
efficient  use  of  the  medium  for  the 
benefit  of  advertisers,  the  network, 
and  its  affiliated  stations. 

"We  have  placed  principal  em- 
phasis on  weekly  dollar  volume  dis- 

(Continued  on  page  3Jt) 
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THIS  LINEUP  includes  (I  to  r)  George  Burbach,  KSD  St.  Louis;  Ralph  Evans, 
WHO  Des  Moines  and  WOC  Davenport;  Edwin  K.  Wheeler,  WWJ  Detroit; 
Robert  D.  Swezey,  WDSU  New  Orleans,  and  Gustav  B.  Margraf,  NBC  vice 
president  and  general  attorney. 


Buckling  Down  to  Business  an  editorial 


BROADCASTERS  can  now  buckle  down  to  bus- 
iness. 

The  NBC  revised  radio  rate  structure  is  now 
"official."  It  meets  the  competition  of  CBS' 
rate-and-discount  realignment  of  last  month. 
What  is  important  is  that  it  does  not  go  ap- 
preciably beyond. 

Other  networks  will  conform  as  a  matter 
of  prudent  business.  And  the  sleight-of-hand, 
off -rate-card  dealings  should  terminate  for 
good.  The  rate-card  should  no  longer  be  the 
first  offer,  but  rather  the  first  and  last. 

There  were  no  surface  recriminations  at  the 
Chicago  NBC  sessions.  Affiliates  and  network 
alike  were  confronted  with  the  cold  realities. 
They  were  met  head-on.  There  was  no  looking 
back  at  what  might  have  been  if  radio  had 
sold  itself  for  what  it's  worth. 

And  there  was  the  recognition  that  the  net- 
work, essential  and  desirable  as  it  is,  no  longer 
constitutes  the  major  sources  of  revenue  for 
the  station.    National  spot  and  local  are  the 

Page  24    •    September  8,  1952 


major  bread-winners,  not  only  for  the  affiliates, 
but  for  the  network  owned-and-operated  outlets 
too. 

The  realignments  are  not  without  their  com- 
pensations. The  unofficial  and  unannounced 
buyers'  strike  against  the  networks  wasn't  di- 
rected wholly  against  station-network  rates. 
It  was  the  cost  of  talent  that  had  opened  the 
Pandora's  Box.  Today  top  talent  is  available 
at  rates  that  approach  sanity.  Performers 
know  that  they  won't  be  bought  if  they  aren't 
heard.  More  and  more  of  the  better  ones  are 
being  heard  these  days  via  recordings.  They 
are  being  sold  through  spot,  rather  than  net- 
works. 

Both  networks  and  affiliates  are  wiser  after 
the  rate  nightmares  of  the  past  two  years. 
Both  know  that  radio  is  underpriced.  And  they 
know  it  has  been  under-sold  at  the  network 
level — because  of  the  greater  emphasis  placed 
upon  television.  It  is  significant  that  of  the 
four  major  radio  networks,  only  Mutual  has 
shown  increases  in  over-all  billings.  It  is  the 


Rei 


only  network  which  isn't  selling  TV  out  of  the 
same  shop. 

With  the  hoped-for  stabilization  of  network 
rates  there  are  two  logical  sequels.  One  is 
the  project  of  Ted  Storz,  of  KOWH  Omaha,  to 
guarantee  station  rate  cards.  This  has  been 
picked  up  avidly  at  the  current  NARTB  dis- 
trict meetings.  And  no  time  should  be  lost 
in  getting  it  off  the  ground. 

The  second  is  harder  selling  and  better  pro- 
gramming in  all  facets  of  radio.  The  Zivs  and 
the  Worlds  and  the  Langworths,  as  well  as 
independent  producers,  have  made  prodigious 
strides.  Broadcast  Advertising  Bureau  is  un 
der  way  with  its  campaign  to  reach  buyers  of 
advertising  everywhere. 

These  past  events  prove  that  the  adver 
tisers  have  been  smart  buyers — smarter  than 
the  sellers.  The  bartering  and  bickering  will 
end  when  the  buyer  knows  that  his  competitoi 
isn't  getting  it  for  less.  The  time  to  sell| 
that  truism  is  now. 


BROADCASTING    •  Telecasting 


RADIO  IN  98%  OF  U.S.  HOMES 


Nielsen  Reports 


THAT  every  U.  S.  home  is  a  radio 
home  is  fast  becoming  the  literal 
truth.  Figures  released  last  week 
by  A.  C.  Nielsen  Co.,  based  on  the 
nationwide  Nielsen  Coverage  Serv- 
ice Survey  made  during  the  spring, 
reveal  that  the  country  now  con- 
tains 43,866,120  radio  homes,  98% 
of  all  homes  in  the  nation. 

The  new  figure  represents  an  in- 
crease of  nearly  two  million  radio 
homes  over  the  40,970,000  total 
"reported  by  the  1950  census,  when 
radio  saturation  stood  at  95.6%  of 
all  homes  in  the  land. 

Nine  individual  states,  as  shown 
in  the  adjacent  state-by-state  list, 
approach  the  absolute  saturation 
point,  with  percentages  of  99  or 
greater.  Iowa  leads  all  other  states 
with  99.5%.  Five  other  midwest- 
ern  farm  states — Kansas,  Ne- 
braska, South  Dakota,  Wisconsin 
and  Minnesota — are  also  among  the 
nine  99-plusers,  as  well  as  Idaho, 
Maine  and  Oregon. 

As  a  group,  the  southern  states 
show  the  largest  increase  in  radio 
home  saturation  since  1950,  with 
Mississippi  up  9  percentage  points, 
Louisiana  and  Alabama  up  8  each 
and  South  Carolina  almost  10 
points  ahead  of  1950.  The  Nielsen 
report  points  out  that  these  in- 
creases may  stem  from  both  the  in- 
creased prosperity  throughout  the 
South  and  from  the  new  rural  elec- 
trification in  the  region  during  the 
two-year  period. 

The  state  radio  home  figures  and 
the  county  figures  soon  to  be  avail- 
able are  the  first  result  of  what 


1952  RADIO  HOMES  STATE  TOTALS 
(Copyright  1952  by  A.  C.  Nielsen  Co.) 


AGENCY  MERGER 

GN&G,  Bothwell  Plan 

GEYER,  Newell  &  Ganger  and 
W.  Earl  Bothwell  Inc.  have  joined 
forces  and  will  operate  under  the 
name  of  Geyer,  Newell  &  Ganger. 

B.  B.  Geyer  will  continue  as 
president  and  Alden  H.  Kenyon, 
president  and  chairman  of  Both- 
well,  will  serve  as  chairman  of  the 
executive  committee  of  GN&G. 

Geyer,  Newell  &  Ganger,  which 
recently  lost  two  lucrative  ac- 
counts, Embassy  cigarettes  and 
Conoco  [B«T,  Aug.  29],  still  has 
an  approximate  $15  million  dollars 
worth  of  billing,  with  Nash-Kel- 
vinator  its  largest  user  of  radio- 
TV. 

W.  Earl  Bothwell,  orginally  a 
Pittsburgh  agency,  moved  to  New 
York  in  1949.  Its  largest  account 
is  American  Home  Foods. 

Officers  of  Geyer,  Newell  &  Gan- 
ger have  been  moving  in  the  past 
two  yegrs.  Early  in  1950,  Robert 
M.  Ganger,  vice  president  and  a 
partner,  resigned  to  join  P.  Loril- 
lard  Co.  as  executive  vice  president. 
H.  W.  Newell,  another  partner, 
lef  L  the  agency  in  May  of  this  year 
to  join  Lennen  &  Mitchell,  which 
name  will  be  changed  to  Lennen  & 
Newell,  effective  Oct.  1.  Latter 
agency  handles  P.  Lorillard  Co. 
B.  B.  Geyer,  president,  has  stayed 
with  GN&G. 


1952  Pet. 

1950  Pet. 

1952 

1952  Radio 

Radio 

Families 

Families 

Fam. 

Fam. 

(Sales  Mgmt.) 

(NCS) 

(NCS) 

(Census) 

A  la  barn  a 

815  900 

792  920 

97.2 

89.2 

A  ri  zones 

226  100 

210  780 

01  0 

89.4 

Arkansas 

538'  900 

51  A  170 
-5  1  0,0/  u 

QE  O 

89.5 

California 

3,576,900 

3  4ftO  AAO 

97  6 

97.0 

Colorado 

409  700 

401  780 

on  1 

TO.  1 

95.8 

ConnGcticut 

595  800 

CftA  RIO 
JO  0,0  1  v 

70.3 

98.5 

Delaware 

94  400 

91  500 

OA  O 

7O.7 

96.2 

D.  C. 

935  ooo 

231  010 

no  0 

to, a 

97.5 

Florida 

OOv,JUU 

OCC  040 

07  l 

7/ .  1 

92.0 

Georgia 

904  750 

OA  7 
TO./ 

90.5 

1 76  AO0 

175  OHO 

00  1 

77.  1 

96.5 

1 1 1  inoi  s 

9  AAA  noo 

9  A45  7AO 
L ,  043,  /  OU 

OR  C 
70.3 

97.5 

1  91 A  100 

1  1  qa  ncn 

98.2 

96.4 

Iowa 

825,600 

821,440 

99.5 

97.6 

Kansas 

607,000 

601,440 

99.1 

96.3 

Kentucky 

305  500 

OVV,J  vv 

781  1 60 

97  0 

oo  1 

7t.  1 

Louisiana 

754,700 

737,'350 

97.7 

89.7 

Maine 

262,500 

260,950 

99.4 

96.0 

Maryland 

671,300 

648,050 

96.5 

96.4 

Massachusetts 

1,355,300 

1,333,120 

98.4 

98.6 

Michigan 

1,876,500 

1,842,050 

98.2 

97.9 

Minnesota 

875,400 

866,930 

99.0 

97.4 

Mississippi 

571,400 

533,830 

93.4 

84.5 

Missouri 

1,240,800 

1,209,900 

97.5 

95.2 

Montana 

181,900 

177,250 

97.4 

95.5 

Nebraska 

407,300 

403,640 

99.1 

96.7 
* 

1952 

1952  Radio 

Famil  ies 

Fam  ilies 

(Sales  Mgmt.) 

(NCS) 

Nevada 

,  53,600 

51,470 

New  Hampshire 

161,000 

158,240 

New  Jersey 

1 ,432,500 

1,414,610 

New  Mexico 

187,200 

173,160 

New  York 

4,491 ,300 

4,435,240 

North  Carolina 

1 ,036,200 

1 ,009,500 

North  Dakota 

1 65,200 

1 62,830 

unio 

n  it,  1  rnA 

z,4l  1,300 

2,3/4,500 

Oklahoma 

680  600 

AA5  A90 

Oregon 

510^400 

506,790 

Pennsylvania 

3,019,400 

2,977,320 

Rhode  Island 

914  100 

930  R30 

South  Carolina 

538,700 

527,800 

South  Dakota 

186,200 

1 85,100 

Tennessee 

906,400 

884,350 

Texas 

2,292,700 

2,244,510 

Utah 

198,900 

196,740 

Vermont 

107,100 

105,830 

Virginia 

891,500 

861 ,890 

Washington 

781,500 

772,680 

West  Virginia 

536,200 

529,950 

Wisconsin 

1,004,900 

997,090 

Wyoming 

87,900 

85,430 

TOTAL  U.  S. 

44,739,300 

43,866,120 

1952  Pet. 
Radio 
Fam. 
(NCS) 
96.0 
98.3 
98.8 
92.5 
98.8 
97.4 
98.6 
98.5 
97.8 
99.3 
98.6 
98.5 
98.0 
99.4 
97.6 
97.9 
98.9 
98.8 
96.7 
98.9 
98.8 
99.2 
97.2 

98.0 


1950  Pet. 
Radio 

Fam. 
(Census) 

93.4 

97.3 

98.3 

85.9 

98.3 

92.0 

96.9 

97.4 

94.0 

97.0 

97.6 

98.5 

88.3 

96.1 

93.1 

92.7 

97.4 

96.8 

92.2 

97.4 

94.0 

97.8 

95.1 

95.6 


the  Nielsen  organization  believes 
to  be  the  most  comprehensive  single 
research  job  ever  undertaken  by  a 


private  organization.  The  Nielsen  throughout 
Coverage  Service  Survey  covered  probability 
100,000     representative    homes  nique. 


the  country,  using  a 
area    sampling  tech- 


DR.  WHAN'S  STUDY Cites  TV  Ad  AccePtg»ce 


THREE-FOURTHS  of  Iowa  TV  viewers  have  no  objection  to  video 
commercial  announcements,  according  to  the  "1952  Iowa  Radio-Television 
Audience  Survey"  conducted  for  WHO  Des  Moines  by  Dr.  Forest  L. 
Whan.  Second  half  of  the  survey  was  completed  last  week  [summary 
of  first  half,  B*T,  Aug.  25]. 

With  Iowans  in  TV  homes  still 
spending  55.5%  of  total  daily  lis- 
tening time  tuned  to  radio,  the 
Whan  study  went  into  the  reaction 
of  televiewers  when  they  see  com- 
mercial announcements. 

"Does  any  of  the  advertising  on 
television  annoy  or  irritate  you?" 
Iowa  TV  homes  were  asked.  The 
25.5%  who  found  annoyance  or 
irritation  in  some  TV  advertising 
mentioned  cigarette-tobacco  adver- 
tising at  the  top  of  the  list 
(17.9%).  Almost  as  many  (17.4%) 
mentioned  the  amount  of  TV  ad- 
vertising, with  14.5%  citing  beer 
or  other  alcoholic  beverage  adver- 
tising. At  that  point  the  criticism 
fell  off  sharply  with  8%  mention- 
ing "all  or  most  of  the  advertis- 
ing"; 7.1%  repetitions;  6.7%  in- 
terruption of  programs;  4.7 %  "too 
long";  2.7%  soap  advertising. 

Listening  Choices 

Going  into  program  types  pre- 
ferred by  radio  listeners,  the  Whan 
study  shows  a  falling  popularity 
of  news  broadcasts  for  both  men 
and  women,  compared  to  the  post- 
war peak  of  1951  when  newscasts 
were  at  a  high  point.  Featured 
comedians  are  holding  their  own, 
with  sports  broadcasts  drawing 
more  listener  attention. 

Popular  music,  on  the  other 
hand,  is  off  for  the  year,  particu- 
larly in  the  case  of  male  listeners. 
Audience  participation  programs 
are  barely  holding  their  own  but 
market  reports  are  up  slightly  in 


popularity  among  both  men  and 
women.  Talks  on  farming,  too,  are 
drawing  more  interest  while  old- 
time  music  is  off  somewhat. 

Complete  radio  dramas  have 
shown  a  steady  increase  in  popu- 
larity in  recent  years,  the  Iowa 
study  shows,  with  serials  down 
somewhat  from  their  peak  popu- 
larity in  1949. 

Men  listed  their  "best  liked" 
types  of  radio  programs  in  this 
order:  News  79.1%;  featured  co- 
medians 63.2%;  sports  52.5%; 
popular  music  42.3%;  audience 
participation  39.6%;  market  re- 
ports 31.7%;  complete  drama 
31.3%;  old-time  music  27.3%;  talks 
on    farming    21.1%;    talks,  com- 


Honor  Pittsburghers 

SYDNEY  EIGES,  NBC  vice 
president  in  charge  of  press 
relations,  and  Walter  Fra- 
mer,  package  program  pro- 
ducer, will  be  among  the 
speakers  today  (Monday)  at 
a  dinner  in  Webster  Hall, 
Pittsburgh,  honoring  Pitts- 
burghers who  succeeded  in 
broadcasting.  Dinner,  given  in 
connection  with  the  Television 
&  Radio  Exposition  opening  in 
Pittsburgh  the  next  day,  will 
feature  the  Kukla,  Fran  & 
Ollie  troupe  as  entertainers 
and  the  group  will  also  ap- 
pear twice  daily  at  the  ex- 
position. 


ment  20.9%  ;  religious  music  or 
devotionals  19.5%;  variety  18.7%; 
band  music  14.2%;  serial  drama 
11.1%;  classical  music  11.1%; 
homemaking  programs  4.3%. 

Women  listed  their  selections  as 
follows:  News  73.4%;  featured 
comedians  57.5%;  audience  partici- 
pation 49.9%;  popular  music 
47.9%;  complete  drama  41.9%; 
sports  31.8%;  religious  music  or 
devotionals  28.8%;  serial  drama 
25.3  %;  variety  programs  22%;  old- 
time  music  20.8%;  homemaking 
programs  18.9%;  market  reports 
17%;  classical  music  15.9%;  talks, 
comment  15.7%;  band  music  12.5%; 
talks  on  farming  11.3%. 
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RADIO  PITCH 

Re-emphasized  by  Fellows 

RADIO  has  never  been  stronger 
and  will  remain  so,  NARTB  Presi- 
dent Harold  E.  Fellows  told  mem- 
bers of  the  San  Francisco  Ad  Club 
and  NARTB  District  15,  meeting 
jointly  Thursday  at  a  luncheon  in 
San  Francisco. 

The  NARTB  president  said  that 
although  "newspapers  will  always 
prosper  because  they  provide  a 
permanent  record"  and  "television 
.  .  .  because  it  provides  demonstra- 
tion— sight  with  sound — radio  will 
always  prosper  because  it  gives 
greater  saturation  than  all  other 
media — because  it  is  more  intimate 
— because  it  is  more  flexible — be- 
cause it  is  personal  selling." 

"And  remember,  too — that  in  the 
history  of  the  world,  no  mass 
medium  that  has  captured  the 
imagination  and  interest  of  the 
people  has  ever  failed  as  an  in- 
dustry," he  said. 
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APPOINTS    Blair  Firms/  PetrV  t0  ^present 


APPOINTMENT  of  John  Blair  & 
Co.,  Blair-TV  Inc.  and  Edward 
Petry  &  Co.  to  represent  ABC 
owned  and  operated  radio  and  TV 
stations  was  formally  announced 
today  (Monday)  [B»T,  Sept.  1]. 

Slocum  Chapin,  vice  president  in 
charge  of  ABC's  five  owned  TV 
stations,  and  Ted  Oberfelder,  di- 
rector of  the  network's  five  owned 
radio  stations,  jointly  announced 
the  appointment. 

All  of  the  network's  broadcast- 
ing properties  are  involved  save 
its  AM  radio  station,  KECA  Los 
Angeles.  Arrangements  for  repre- 
sentation of  that  station  have  not 
been  completed. 

Termed  the  most  extensive  spot 
representation  agreement  in  broad- 
casting history,  the  deal  is  said  to 
involve  billings  of  some  $8  million 
in  annual  sales  which  will  be  com- 
missionable  to  the  two  station  rep- 
resentative firms.  Although  not 
announced  until  today,  the  agree- 
ment became  effective  Sept.  1.  Blair 
and  Petry  salesmen  have  been  in- 
forming agency  timebuyers  of  the 
advantages  and  availabilities  of 
ABC  owned  stations  for  a  week. 

As  anticipated  [Closed  Circuit, 
Sept.  1],  the  Petry  organization 
was  given  representation  of  WJZ 
and  WJZ-TV  New  York,  KGO  and 
KGO-TV  San  Francisco  and  KE  CA- 
TV Los  Angeles.  John  Blair  &  Co. 
got  WENR  Chicago  and  WXYZ 
Detroit,  with  Blair-TV  representing 
WENR-TV  and  WXYZ-TV. 

The  outside  station  representa- 
tives will  handle  sales  for  the  sta- 
tions assigned  them  nationally  ex- 
cept for  the  city  in  which  each  sta- 
tion is  located.  In  these  home  cities 


DUNHILL  OPENS 

Radio-TV  Campaign  in  East 

PHILIP  MORRIS  &  Co.,  New 
York,  will  sponsor  a  saturation 
radio  and  television  campaign  us- 
ing spots  and  five-  and  ten-minute 
programs  to  promote  Dunhill  King 
Size  cigarettes  in  the  key  eastern 
markets  this  week.  Company  is 
also  dickering  for  a  TV  network 
show. 

Approximately  1,109  spots  will 
be  used  for  one  week  only — Sept. 
9-15 — in  New  York  City  on  six  tele- 
vision stations  and  five  radio  sta- 
tions. In  addition,  Dunhill  has 
bought  spots  and  five-  and  ten- 
minute  shows  on  a  52-week  basis  in 
seven  markets:  New  York,  Boston, 
Providence,  New  Haven,  Baltimore, 
Washington  and  Philadelphia. 

The  new  Dunhill  King  Size,  suc- 
cessfully promoted  in  midwestern 
and  West  Coast  markets,  will  be 
priced  the  same  as  regular-size 
brands. 

Dunhill  also  is  currently  nego- 
tiating through  its  agency,  Biow 
Co.,  New  York,  for  sponsorship 
of  the  Robert  Cummings  comedy — 
situation  show  on  NBC-TV,  Satur- 
day, 7:30-8:00  p.m.  [Closed  Cir- 
cuit, Aug.  18]. 
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AGREEMENT  for  national  spot  representation  for  ABC  O&O  radio  and 
TV  stations  is  signed  by  principals.  L  to  r,  seated,  Ted  Oberfelder,  director 
of  ABC's  owned  radio  stations,  and  Slocum  Chapin,  vice  president  in  charge 
of  ABC's  owned  TV  stations;  standing,  Edward  Petry,  president  of  Edward 
Petry  Co.,  and  John  Blair,  chairman  of  John  Blair  &  Co.  and  Blair-TV  Inc. 


the  ABC  local  sales  staffs  will 
continue  to  act  for  the  five  radio 
and  five  TV  stations  owned  by  the 
network.  The  ABC  spot  sales  divi- 
sions headed  by  Warren  Jennings 
for  radio  and  Don  L.  Kearney  for 
TV  will  continue  to  function  on 
the  local  level,  it  was  stated. 

Meanwhile,  General  Teleradio 
Inc.,  owner  of  KHJ-TV  Los  Ange- 
les, announced  last  week  that  this 
station,  which  has  been  represented 
by  the  Petry  company,  is  setting 
up  its  own  national  sales  repre- 
sentation organization.  The  an- 
nouncement, made  by  J.  Glen  Tay- 
lor, vice  president  of  General 
Teleradio,  said  that  the  new  KHJ- 
TV  sales  offices  will  be  located  in 
the  General  Teleradio  New  York 
and  Chicago  offices. 

The  move  was  seen  as  a  fore- 
runner of  a  General  Teleradio  rep- 
resentation division  for  all  the 
company's  broadcasting  properties, 
with  Don  Lee  Broadcasting  Sys- 
tem, Yankee  Network  and  WOR- 
AM-TV  New  York,  WNAC-TV 
Boston  and  KHJ-TV  Los  Angeles, 
although  such  a  plan  has  not  been 
announced. 

Joint  Statement  Issued 

In  their  joint  statement,  Mr. 
Chapin  and  Mr.  Oberfelder  said, 
"The  selection  of  the  John  Blair 
&  Co.,  Blair-TV  Inc.  and  the  Ed- 
ward Petry  Co.  as  ABC's  national 
spot  representatives  provides  the 
ABC  stations  with  maximum  sell- 
ing impact  in  the  national  field. 
This  move  brings  peak  efficiency 
to  ABC's  selling  in  radio  and  tele- 
vision and  will  enable  ABC  to  pro- 
vide better  service  for  its  clients." 

Edward  Petry,  president  of  Ed- 
ward Petry  Co.,  which  now  is  the 


national  sales  representative  for 
the  ABC  radio  and  television  sta- 
tions in  New  York  and  San  Fran- 
cisco and  its  television  station  in 
Los  Angeles,  commenting  on  his 
organization's  new  association  with 
ABC,  said: 

"The  highly  concentrated  sales 
effort  that  the  combined  sales  staffs 
of  ABC  and  the  Petry  organization 
will  bring  to  bear  will  have  far- 
reaching  results  in  the  radio  and 


ABC  NAMES  DIAZ 

National  Program  Head 

APPOINTMENT  of  Ray  Diaz  as 
national  program  director  for  ABC 
radio,  succeeding  Leonard  Reeg, 
who  has  resigned,  was  announced 
Wednesday  by 
Charles  T.  Ayres, 
ABC  radio  vice 
president. 

Mr.  Reeg,  who 
was  vice  presi- 
dent in  charge  of 
ABC  radio  pro- 
grams, has  joined 
the  John  Gibbs 
agency  as  vice 
president  and  will 
establish  a  Holly- 
wood branch  for  the  firm. 

Mr.  Diaz  joined  ABC  radio  as 
supervisor  of  announcers  at  the 
time  of  its  separation  from  NBC 
in  1942.  He  previously  was  night 
announcing  supervisor  for  NBC, 
which  he  joined  in  1930.  In  July 
1950,  Mr.  Diaz  was  appointed  na- 
tional program  director  for  ABC 
radio  and  program  director  of  WJZ 
New  York. 


Mr.  Diaz 


television  industry.  We  welcome 
this  new  association  with  ABC  as 
a  dramatic  move  which  will  bring 
new  sales  techniques  and  drive  to 
the  highly  competitive  fields  of 
spot  sales  in  radio  and  television." 

Richard  D.  Buckley,  president  of 
John  Blair  &  Co.,  which  will  rep- 
resent WENR  Chicago  and  WXYZ 
Detroit,  said,  "We  are  delighted  to 
have  this  opportunity  and  welcome 
the  challenge  to  demonstrate  the 
value  of  independent  national  sales 
representation  for  these  fine'radio 
stations.  Our  entire  organization 
is  convinced  that  these  stations 
will  automatically  benefit  from  the 
complete  devotion  of  our  effort  to 
the  cause  of  national  spot  radio." 

William  H.  Weldon,  president  of 
Blair-TV  Inc.,  which  will  represent 
WENR-TV  Chicago  and  WXYZ-TV 
Detroit,  stated,  "Of  the  greatest 
importance  is  the  fact  that  these 
television  stations  are  employing 
the  services  of  a  highly  specialized 
television  sales  staff,  whose  ulti 
mate  responsibility  lies  directly 
with  the  stations  represented." 


B 
jte 


DRIVE  UNDERWAY 

In  BAB  Promotion  of  Radio 

BROADCAST  Advertising  Bureau 
today  (Monday)  launched  its  un- 
precedented paid-space  campaign 
to  promote  radio  as  an  advertising 
medium  with  the  first  of  a  series  of 
three  full-page  advertisements  in 
leading  newspapers  and  business 
papers. 

The  first  advertisement,  cap 
tioned  "This  Man  Is  Now  Being- 
Sold  a  Food  Freezer,"  stresses  the 
1952  radio  audience,  the  tremendous 
growth  in  extra  sets  and  the  low- 
cost  coverage  provided  by  radio 
advertising.  It  is  appearing  in  the 
Wall  Street  Journal,  New  York 
Times,  New  York  Herald-Tribune 
Chicago  Tribune,  and  leading  trade 
papers. 

To  back  up  the  advertisements 
BAB  member  stations  will  be  run- 
ning the  same  ads  over  their  own 
signatures  in  newspapers  through- 
out the  country.  Simultaneously 
the  stations  will  be  conducting 
direct  mail  campaigns  based  on 
the  same  copy. 

Hausman  Heads  Committee 

The  paid-space  campaign  was 
developed  by  a  special  subcommit 
tee  of  BAB's  promotion  commit 
tee,  headed  by  Louis  Hausman,  ad 
ministrative  vice  president  of  CBS 
Radio.  Committee  members  are: 

Donald  W.  Thornburgh,  presi 
dent  of  WCAU  Philadelphia  anc 
head  of  BAB's  promotion  com 
mittee;  William  B.  McGrath,  man 
aging  director  of  WHDH  Boston 
Robert  A.  Schmid,  vice  president 
of  MBS;  Winslow  Leighton,  presi 
dent  of  WSNY  Schenectady,  N.  Y. 
H.  Preston  Peters,  president  oi 
Free  &  Peters;  and  William  B 
Ryan,  BAB  president. 

McCann-Erickson,  New  York 
created  and  executed  the  campaign 
working  directly  with  the  commit 
tee. 
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TALL  TOWER  REPORT 


No  Changes  Proposed  in  Final  Study 


NO  VITAL  changes  in  FCC  or 
CAA  handling  of  tall  TV  towers 
are  proposed  in  the  final  report  of 
the  joint  working  group  which  stu- 
died the  question.  This  followed  the 
aviation  industry's  alarm  at  the 
belief  that  there  would  be  many 
1,500  and  2,000-ft.  TV  towers 
throughout  the  country  [B*T, 
April  28]. 

Report,  which  was  released  to 
the  public  today,  was  submitted  to 
FCC  Comr.  Edward  M.  Webster  and 
CAA  Deputy  Administrator  F.  B. 
Lee  last  week.  They  are  studying 
the  recommendations  to  see  what 
should  be  done  next.  It  is  believed 
that  another  general  meeting,  such 
as  that  held  last  April,  may  be 
proposed  to  officially  "adopt"  the 
report. 

Any  "official"  action  will  have 
to  be  taken  by  the  FCC  and  the 
CAA,  it  was  emphasized. 

Recommendations  of  the  working 
group,  which  was  composed  of 
representatives  of  the  FCC,  CAA, 
broadcasting-television  and  avia- 
tion industry  and  military  services, 
were: 

(1)  Existing  procedures  for  special 
aeronautical  studies  of  proposed  an- 
tenna sites  (FCC  Public  Notice  50- 
1472,  Dec.  22,  1950)  remain  as  is. 

(2)  Encouragement  for  the  idea  of 
TV  tower  "farms"  or  their  location 
atop  existing  tall  buildings  or  in 
well-defined  landmarks. 

(3)  Recognition  that  tall  towers 
are  basic  in  the  FCC's  TV  allocation 
plan. 

(4)  Establishment  of  lighting  and 
painting  specifications  for  towers  up 

'AD  DETECTOR' 

Chicago  'Tribune'  to  Use 

CHICAGO  Tribune  will  measure 
the  effectiveness  of  its  advertising 
by  using  a  psycho-galvanometer 
or  "ad  detector"  in  a  series  of  tests 
next  month.  Although  the  device 
has  been  used  by  the  Ad  Detector 
Research  Corp.,  Chicago,  in  several 
radio  and  TV  tests,  it  has  been 
more  adaptable  to  black-and-white 
advertisements,  according .  to  Sid 
Cobabe,  vice  president. 

As  mechanical  innovations  in  the 
device  are  made,  there  will  be  in- 
creasing use  of  the  system  in 
broadcast  media,  Mr.  Cobabe  said. 
At  this  point,  the  machine  can 
accommodate  only  one  person  at  a 
time.  He  hopes  to  develop  an  in- 
strument to  measure  reactions 
from  12  persons  simultaneously. 

The  machine  tests  actions  of  the 
sweat  glands  in  the  palm  of  a  per- 
son's hand  as  he  views  the  overall 
ad  or  portions  or  it  and  reacts 
emotionally  to  its  stimulus.  The 
Tribune  plans  to  use  the  tape-re- 
corded results  of  the  machine  as 
complementary  to  depth  interviews 
with  the  people.  Tests  are  made 
in  the  person's  home  with  use  of  a 
mobile  unit.  Comprehension  and 
believability,  established  in  inter- 
views, will  be  checked  with  the 
galvanometer  record. 


to  and  above  1,500  ft.  above  ground. 
This  extends  and  revises  Part  XVII 
of  the  FCC's  rules. 

(5)  Establishment  of  criteria  re- 
garding minimum  en  route  altitudes 
for  planes  flying  on  airways  which 
have  TV  towers  above  500  ft.  close 
by.  This  would  require  action  by 
the  CAA. 

Present  FCC  requirements  for 
lighting  and  painting  antenna 
towers  cover  only  those  up  to  500 
ft.  above  ground.  Towers  above 
that  height  have  lighting  and  paint- 


ing recommended  by  regional  air- 
space subcommittees  which  are  au- 
thorized to  approve  or  disapprove 
sites  and  locations.  Airspace  sub- 
committees comprise  representa- 
tives of  the  CAA,  military  services, 
airlines  pilots'  associations,  and 
others. 

The  recommended  specifications 
regarding  lighting  and  painting 
codify  existing  provisions  already 
in  effect  in  the  various  regions.  In 
some  respects  they  are  more  string- 


ent; in  others,  less  so. 

New,  however,  are  details  for 
marking  and  lighting  guy  wires. 
The  recommendations  call  for  the 
placing  of  orange  colored  balls, 
lighted  at  night  at  intervals  along 
the  guy  wires. 

Excerpts  from  data  gathered  by 
the  working  group,  which  was 
under  the  co-chairmanship  of  the 
FCC's  John  R.  Evans  and  the 
■CAA's  D.  D.  Thomas,  follow: 

(1)  As  of  Aug.  1,  among  700  appli- 
cants, only  one  application  proposed 
a  tower  higher  than  1,500  ft.  above 
ground.  It  is  for  1,585  ft. 

(2)  A  2,000-ft.  tower  would  need  90 
to  100  acres  as  a  base  to  accommo- 
date guy  wires.  A  1,500  ft.  tower  would 
need  60  acres;  1,000-ft.  tower,  30 
acres;  600-ft.  tower,  15  acres.  A  2,000- 
ft.  tower  would  cost  between  $1  and 
$1.5  million. 

(3)  Since  Jan.  1,  1952,  regional  air- 
space subcommittees  have  received  a 
little  more  than  400  requests  for  ap- 
proval of  towers  above  500  ft.  About 
270  were  approved,  of  which  57  were 
relocated  or  reduced  in  height  and 
another  57  required  a  revision  upward 
in  minimum  flight  altitudes.  Remainder 
of  applications  were  either  withdrawn, 
are  still  pending  or  were  informal  in- 
quiries. There  were  no  denials. 

(4)  U.  S.  Coast  &  Geodetic  Survey 
is  developing  a  special  symbol  to  in- 
dicate tall  towers.  These  will  be  shown 
on  future  aeronautical  charts. 

(5)  Installation  of  a  radio  warning 
device  on  towers — which  would  alert 
planes  if  they  were  too  near — is  under 
study,  but  technical  and  economic 
limitations  seem  to  preclude  early  use. 

(6)  Planes  using  VHF  omnidirec- 
tional ranges  (VOR)  will  be  flight-con- 
trolled and  will  not  be  permitted  to 
fly  at  will. 
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Ethyl  Names  Agency 

ETHYL  Corp.'s  Chemical  Div., 
New  York,  has  named  H.  B.  Hum- 
phrey, Alley  &  Richards  Inc.,  New 
York,  to  handle  its  advertising. 
H.  O.  Nedler,  vice  president  of  the 
agency,  will  supervise  the  account. 


CBS  RADIO  PROMOTION  !«=ta 


n 


CBS  RADIO  Network's  fall  pro- 
gram promotion  campaign  is  de- 
signed to  sell  not  only  radio  itself 
and  the  CBS  program  lineup  but 
also  each  affiliate  station  as  well 
as  the  network. 

This  was  emphasized  by  Charles 
Oppenheim,  administrative  man- 
ager of  sales  promotion  and  adver- 
tising for  CBS  Radio,  before  100 
representatives  of  78  CBS  stations 
assembled  in  New  York  last  week 
for  the  network's  annual  promo- 
tion clinic. 

Keynote  of  the  fall  promotion  is 
the  theme,  "Whatever  You  Do,  You 
Enjoy  It  More  With  Radio." 

Impressed  by  the  new  promotion 
campaign  and  also  by  the  encourag- 
ing reports  of  other  CBS  Radio  of- 
ficials about  the  outlook  for  net- 
work radio,  the  station  executives 
present  adopted  a  vote  of  confi- 
dence stating  that,  "as  a  result 
of  this  meeting,  their  assurance 
and  participation  in  the  future  of 
CBS  Radio  has  been  bolstered  and 
reaffirmed."  (See  text  of  the  reso- 
lution, page  44.) 

The  station  promotion  managers 
attending  the  Thursday  -  Friday 
meeting  received  a  preview  of  the 


kits  of  day  and  night  program  pro- 
motion material  prepared  under 
Mr.  Oppenheim's  supervision  and 
which  are  now  on  their  way  from 
CBS  to  the  stations. 

In  addition  to  mats  of  newspaper 
ads,  publicity  pictures  and  stories 
for  placement  by  the  stations  in 
their  home  communities,  the  kits 
also  include  suggestions  for  pro- 
motion of  the  network  programs 
on  local  disc  jockey  and  home  eco- 
nomics shows,  among  others.  Kits 
also  contain  black-and-white  repro- 
ductions of  a  series  of  cartoons 
suitable  for  reproduction  in  many 
ways,  ranging  from  matchbook 
covers  to  billboards.  As  in  last 
year's  campaign,  CBS  is  providing 
the  material,  but  the  stations  pay 
for  their  local  use. 

Chief  feature  of  the  promotion 
is  a  CBS-recorded  collection  of  320 
spots.  They  are  rendered  by  80 
stars  delivering  four  spots  apiece, 
inviting  listeners  to  tune  in  to  their 
shows.  A  departure  from  the  usual 
is  the  inclusion  in  each  announce- 
ment of  the  individual  station's  call 
letters.  The  calls  are  recorded  by 
each  star,  thus  presenting  the  local 
tie-up. 


Louis  Hausman,  administrative 
vice  president  of  CBS  Radio,  in 
his  keynote  address,  stated  that  a 
Pulse  survey  on  radio  listening  in 
TV  homes  revealed  not  only  that  it 
has  increased  but  that  video  fam- 
ilies, like  the  rest  of  the  popula- 
tion, listen  to  the  top  radio  net- 
work programs,  preferring  the 
Bergens  and  Bennys  to  local  disc 
jockeys  and  news.  Many  of  the 
radio  listeners  in  TV  homes  seem 
to  prefer  radio  drama  and  comedy 
to  the  same  kind  of  programs  on 
TV,  he  reported. 

Calling  the  Pulse  survey  the  most 
encouraging  sign  network  radio  ad- 
vertising has  seen  in  many  months, 
Mr.  Hausman  said  that  it  should 
give  the  networks  a  feeling  of  hope 
and  long-range  security.  Here,  he 
stated,  is  solid  proof  that  listeners 
are  increasing  their  use  of  radio 
and  are  continuing  to  listen  to  net- 
work shows.  The  survey,  he  said, 
is  the  first  step  on  the  part  of  CBS 
to  see  what  is  happening  to  radio 
listening  in  TV  homes. 

John  Karol,  CBS  Radio  vice 
president   in   charge   of  network 

(Continued  on  page  Uh) 
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RCA  SUBPOENA 


Firm's  Counter-Motion  Argued 


ORAL  ARGUMENT  was  presented 
before  Judge  Edward  Weinfeld  in 
the  U.  S.  District  Court,  Southern 
District  of  New  York,  Thursday  on 
a  motion  by  RCA  to  quash  or  mod- 
ify the  patent  and  license  provision 
of  a  grand  jury  subpoena  that  is 
considered  the  init'al  step  into  an 
investigation  of  possible  anti-trust 
law  violations  in  the  radio  and  tele- 
vision  manufacturing  industry 
[B»T,  March  3]. 

After  hearing  argument  by  op- 
posing counsel,  Judge  Weinfeld 
granted  a  request  by  John  Cahill  of 
Cahill,  Gordon,  Zachry  &  Reindel, 
attorneys  for  RCA,  for  20  days, 
time  to  reply  to  the  Government's 
stand  in  opposition  to  the  motion. 

Cahill's  Argument 

Mr.  Cahill  based  his  argument 
for  dismissing  or  modifying  the 
subpoena  on  grounds  that  (1)  it 
is  inoperative  insofar  as  it  "covers 
matters  already  disposed  of  by  the 
consent  decrees  of  1932  affecting 
the  patents  and  patent  licensing 
activities  of  RCA"  and  (2)  it  is 
"so  broad,  sweeping,  vague  and  in- 
definite that  compliance  herewith 
would  be  unreasonable  and  oppres- 
sive." 

Referring  to  the  consent  decrees 
entered  in  to  by  RCA  and  the 
government  in  1932,  Mr.  Cahill 
contended  that  these  decrees  were 
still  binding  today.  He  emphasized 
that  RCA,  seeking  a  final  deter- 
mination of  the  anti-trust  issues 
raised  at  that  time,  consented  to 
the  decrees,  as  did  the  government. 
He  further  argues  that  "the  juris- 
dict;on  of  the  U.  S.  District  Court 
(in  this  case,  in  Delaware)  which 
enters  a  consent  decree  is  exclu- 
sive" and  any  action  by  a  grand 
jury  is  merely  another  form  of  con- 
duct in  contempt  of  the  decree  of 
the  court. 

To  buttress  his  position,  Mr. 
Cahill  cited  attempt  by  the  Dept. 
of  Justice  in  1942  to  relitigate  the 
issues  of  RCA  patents  and  licenses. 
At  that  time,  Mr.  Cahill  said,  the 
court  (again  in  Delaware)  held 
that  RCA  was  entitled  to  set  the 
consent  decrees  up  as  "a  bar  to 
any  attempt  by  the  government  to 
relitigate  the  issues  raised  in  the 
su:t." 

Mr.  Cahill  also  asserted  that  the 
patent  and  license  paragraphs  of 
the  subpoena  served  upon  RCA 
could  be  "quashed  solely  on  the 
ground  that  the  volume  of  material 
thereby  culled  for — when  added  to 
the  remaining  paragraphs  of  the 
subpoena — is  unconscionably  broad 
in  scope  and  incapable  of  submis- 
sion within  any  reasonable  time." 
He  insisted  that  these  paragraphs 
would  "unnecessarily  impose  this 
burdensome  and  pre  judical  task  of 
compliance  upon  RCA." 

In  opposing  the  motion,  Malcolm 
A.  Hoffmann,  special  assistant  to 
the  Attorney  General,  Anti-Trust 
Div.  of  the  Dept.  of  Justice,  ad- 


vanced two  main  arguments:  RCA's 
contention  that  the  1932  consent 
decree  operates  as  a  bar  to  a  grand 
jury  investigation  has  never  been 
held  or  intimated  by  the  courts;  and 
RCA  compliance  with  the  subpoena 
would  not  be  "unreasonable,  op- 
pressive, unconstitutional  or  im- 
proper upon  other  legal  grounds." 
In  this  connection,  Mr.  Hoffmann 
cited  compliance  with  the  subpoena 
by  15  other  electronics  manufactur- 
ing firms. 

Mr.  Hoffmann  argued  that  the 
consent  decrees  principally  required 
the  General  Electric  Co.  and  West- 
inghouse  to  "divest  themselves  of 
stock  and  other  interests  in  RCA" 
and  rendered  non-exclusive  certain 
exclusive  patent  cross-licensing 
agreements  among  the  defendants. 
He  claimed  the  decree  did  not  pur- 
port to  "legitimatize  RCA's  patent 
licensing  system  in  the  radio  and 
television  industry." 

Mr.  Hoffmann  contended  that 
circumstances  have  changed  radi- 
cally from  1932,  and  the  radio-tele- 
vision industry,  as  its  exists  today, 
is  far  different  from  the  days  of  the 
consent  decree.  He  declared  that  a 
modification    of   prior   decrees  is 


indicated  by  many  complaints 
lodged  with  the  Anti-Trust  Div. 
and,  he  asserted,  it  was  this  sit- 
uation that  brought  on  the  present 
investigation. 

Mr.  Hoffmann  minimized  the  ap- 
plicability of  the  1932  consent  de- 
crees by  his  argument  that  none  of 
the  patents  under  which  RCA 
presently  grants  licenses  could 
have  been  in  existence  in  1932, 
since  a  patent  is  for  17  years. 

"We  understand  .  the  RCA  con- 
tention to  be  that  the  effect  of  the 
old  consent  decree  is  to  bar  a 
grand  jury  in  1952  or  at  any  date, 
until  the  end  of  time,  from  inquir- 
ing into  RCA's  patent  and  licensing 
policies,"  Mr.  Hoffmann  declared. 
He  labelled  this  contention  "friv- 
olous" since  it  would  have  serious 
effect  upon  enforcement  of  anti- 
trust laws  if  it  were  supported  by 
the  court. 

Mr.  Hoffmann  defended  the  sub- 
poena as  a  "reasonable"  document, 
claiming  that  RCA  could  comply 
with  it,  noting  that  15  other  com- 
panies had  complied  and  had  taken 
the  opportunity  of  consulting  with 
the  Dept.  of  Justice  on  interpreta- 
tion.   He  claimed  that  compliance 


Special  Simulcast 

SIMULCASTING  with  a  new 
twist  was  reported  last  week 
by  Harold  Hough  of  WBAP- 
AM-TV  Fort  Worth,  who  felt 
it  may  herald  a  new  pattern 
in  combination  use  of  radio 
and  TV.  A  local  county  po- 
litical candidate,  wishing  to 
reach  his  electorate  by  all 
broadcast  media,  lined  up  a 
simulcast  which  used  WBAP- 
TV  but  not  WBAP.  WBAP's 
radio  operation,  a  50  kw 
outlet,  reached  farther — and 
cost  more  —  than  the  candi- 
date wanted  to  pay.  So  he 
chose  WB  AP-TV  and  a  lower- 
powered  radio  operation  —  5 
kw  KFJZ  Fort  Worth— to  tell 
the  story  simultaneously  by 
radio  and  television  to  his 
voters. 

with  the  subpoena  was  specified  as 
"within  a  reasonable  period  of 
time"  and  added  it  explains  with 
"particularity  the  subjects  to  which 
the  documents  called  for  relate. 
Replying  to  RCA's  contention  that 
the  volume  of  material  sought 
would  work  a  "staggering  burden," 
Mr.  Hoffmann  said  the  volume  is 
"in  no  way  a  measure  of  the  rea- 
sonableness of  the  subpoena. 


QAI^PAIGNING      Moved  From  Stump  to  Fireside 


ACTUAL  attendance  at  political 
rallies  throughout  the  nation  is 
no  longer  an  accurate  gauge  of 
American"  voters'  sentiments — in 
fact,  such  rallies  may  pass,  along 
with  nominating  conventions,  into 
the   limbo   of  political  history. 

That  was  the  consensus  of  vet- 
eran campaign  observers  last  week 
as  the  post-Labor  Day  drives  of  the 
Democrats  and  Republicans  got 
into  full  swing,  with  fresh  evidence 
of  a  new  batch  of  network  and  local 
station  time  purchases  [B*T, 
Sept.  1]. 

At  the  same  time,  TV's  "bogey- 
man" role  as  an  attendance-killer, 
which    chronically    plague  sports 


magnates  and  promoters  as  well  as 
motion  picture  film  producers  and 
exhibitors,  emerged  in  sharper 
focus  on  the  political  horizon. 

As  TV's  prowess  has  haunted 
sports  entrepreneurs  in  recent 
years,  so  inevitably  its  implications 
descended  on  the  politicos  for  the 
first  time  as  an  aftermath  of  the 
Chicago  nominating  conventions 
that  stimulated  the  televiewing 
audiences  of  the  nation  last  July. 

The  key  protagonists  in  this  new 
political  development  were  the  two 
major  candidates — Gov.  Adlai  Stev- 
enson and  Gen.  Dwight  D.  Eisen- 
hower. As  a  sidelight,  Gov.  Stev- 
enson and  President  Truman  were 


ADVERTISING  strategy  takes  the  spotlight  here  as  agency  heads  confer 
with  GOP  Presidential  nominee  Dwight  D.  Eisenhower.  Talking  over 
media  plans  are  (I  to  r):  J.  H.  S.  Ellis,  president  of  Kudner  Agency  Inc.; 
Gen.  Eisenhower,  and  Ben  Duffy,  president  of  BBDO.  The  two  agencies  are 
collaborating  on  an  advertising  program  for  the  Eisenhower-Nixon  campaign, 
working  with  the  Republican  National  Committee  [B*T,  Sept.  1].  Scene 
was  the  Commodore  Hotel,  New  York,  the  General's  temporary  headquarters. 


abruptly  cut  off  the  air  when  their 
political  talks  ran  beyond  the 
allotted  time  reserved  by  the  Demo- 
cratic National  Committee. 

When  the  Illinois  Governor  ad- 
dressed a  Detroit  crowd  estimated 
between  15,000  and  20,000  in  Cadil- 
lac Square  on  Labor  Day,  news- 
men were  quick  to  point  out  that 
atendance  fell  at  least  40,000  short 
of  that  drawn  by  President  Tru- 
man at  a  similar  Labor  Day  rally 
in  1948. 

Wilson  Wyatt,  Gov.  Stevenson's 
personal  campaign  manager,  was 
quick  to  point  out  that  Mr.  Tru- 
man's '48  talk  was  not  telecast 
and  that  the  Governor's  speech 
(CBS-TV,  Monday,  1-1:30  p.m. 
EST)  was  televised  nationally  by  a 
major  network  as  well  as  locally. 

But  was  the  Governor's  "audi- 
ence" really  small  or  was  it  large? 
Close  associates  of  the  Democratic 
nominee  noted  that  millions  of 
people  actually  viewed  the  talk. 
The  one  thing  they  were  certain 
of  was:  Actual  attendance  at  a 
rally  is  no  longer  the  barometer 
of  shifting  political  winds. 

A  similar  appearance  of  the 
Governor  in  Grand  Rapids,  Mich, 
(telecast  locally  by  WOOD-TV) 
drew  between  3,000  and  5,000  spec- 
tators in  Campau  Square. 

The  prospect  of  decreased  at- 
tendance also  drew  attention  of 
Eisenhower  forces  in  Miami,  Fla. 
When  the  shouting  was  over, 
WTVJ    (TV)    that   city  emerged 

(Continued  on  page  16) 
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More 


WHO 


Dear  Mr.  Shelley : 

We  thank  you  sincerely  for  your  ser- 
vice announcing  the  funeral  of  Curtis 
Benskin  of  our  city.  Yes  the  announce- 
ment was  made  at  about  7  :39  or  40.  Since 
we  have  no  news  paper  in  Wesley,  and 
the  county  papers  would  be  published  too 
late  Thurs.  so  your  service  was  perfect, 
covering  Wesley — and  burial  at  Metz — 
beyond  Colfax. 

The  relatives  and  friends  of  the  family 
are  scattered — residing  near  Metz — Grin- 
nell — Laurel — and  up  here  at  Whittemore 
—  Ft.  Dodge  —  and  Emmetsburg.  Our 
church  was  well  filled  at  9:15  and  more 
than  100  people  from  near  Metz  attended. 
The  WHO  service  is  greatly  appreciated. 
Sincerely, 


Wesley,  Iowa 


(Rev.)  J.  A.  Riggs 


Dear  Mr.  Loyet : 

May  I  take  this  opportunity  to  thank 
you  most  sincerely  for  the  interest  taken 
by  your  station  in  giving  news  and  broad- 
cast time  to  the  annual  Hawkeye  Boys 
State  held  at  Camp  Dodge.  I  want  es- 
pecially to  thank  you  for  working  in  the 
important  officers  of  Hawkeye  Boys 
State  on  the  regular  Governor's  Hour 
program  on  Saturday,  June  9th. 

We  have  received  several  favorable 
comments  on  the  program  in  addition  to 
those  expressed  by  Governor  Beardsley, 
himself. 

We  have  appreciated  the  hearty  co- 
operation of  Radio  Station  WHO  in  the 
past  and  are  grateful  for  the  time  which 
has  been  allotted  for  American  Legion 
programs  and  activities. 

Sincerely  yours, 

A.  F.  Faber 
Director  of  Public  Relations 
Iowa  Department 
The  American  Legion 
Des  Moines  9,  Iowa 


Dear  Mr.  Woods : 

On  behalf  of  all  our  patients  and 
Special  Services,  may  I  extend  sincere 
thanks  and  appreciation  for  making  pos- 
sible the  Barn  Dance  Frolic.  It  was  a 
very  excellent  program  and  one  that  all 
patients  enjoyed. 

We  appreciate  the  thoughtfulness  and 
interest  of  WHO  on  behalf  of  the  hos- 
pitalized veterans.  The  cooperative  and 
unselfish  attitude  of  the  individual  par- 
ticipants created  a  warm  feeling  as  well  as 
an  excellent  performance.  Please  extend 
our  thanks  to  all. 

Very  sincerely  yours, 

L.  E.  Hunn 
Chief,  Special  Services 
Veterans  Administration  Center 
Des  Moines,  Iowa 


Dear  Mr.  Shelley : 

Just  a  little  note  of  very  sincere  ap- 
preciation to  you  and  the  WHO  news 
staff  for  being  so  kind  in  broadcasting 
the  announcement  of  the  cancellation  of 
the  Simpson  College  Choir  Concert  at 
Hoyt  Sherman  Place  last  night. 
This  willingness  on  the  part  of  your  staff 
to  render  such  service  is  a  very  gracious 
act  and  I  want  you  to  know  that  there  is 
one  man  over  here  who  appreciates  it. 
Very  sincerely  yours, 

Edwin  Edgar  Voigt 

Simpson  College  President 
Indianola,  Iowa 

Dear  Sirs : 

One  of  the  finest  things  your  station 
has  done  in  a  long  time  was  to  broadcast 
the  concert  by  the  Iowa  Bandmasters 
Band.  The  music  was  fine  and  it  was  a 
thrill  to  hear  them.  With  the  large  num- 
ber of  high  school  students  interested  in 
band  music  there  is  a  large  listening  audi- 
ence. The  Cities  Service  Band  is  making 
a  large  place  in  the  habits  of  the  Ameri- 
can listening  audience.  Thank  you  very 
much  for  these  two  concerts. 

Sincerely, 

Calvin  D.  Lowell 
CWO  34th  Inf  Div  Band  Iowa  NG 
Fairfield,  Iowa 


Dear  Mr.  Woods : 

As  chairman  of  the  Holy  Week  Noon- 
day Services  sponsored  by  the  Ministerial 
Association  of  Des  Moines  I  want  to 
thank  you  for  the  assistance  you  gave  us 
in  placing  the  facilities  of  your  radio  sta- 
tion at  our  disposal.  We  sincerely  ap- 
preciate this  cooperation  in  making  pos- 
sible one  of  the  finest  seasons  we  have 
had. 

Sincerely  yours, 
Marvin  O.  Sansbury 

University  Christian  Church 
Des  Moines  11,  Iowa 

Dear  Mr.  Loyet : 

Just  a  line  to  thank  you  and  Herb 
Plambeck  for  the  wonderful  time  a  group 
of  friends  from  my  World  War  II  outfit 
had  as  guests  of  WHO  Saturday. 

Saturday  was  the  first  time  in  six 
years  we  fellows  and  our  wives  have  had 
a  chance  to  meet  as  a  group.  It  was 
through  Herb's  efforts  that  the  meeting 
was  such  a  huge  success.  We  all  enjoyed 
every  minute  of  it  and  want  you  to  know 
that  you  have  gained  several  more 
staunch  supporters  for  your  fine  station. 
Sincerely  yours, 
William  A.  Buchholz 
Des  Moines  7,  Iowa 


ew  professional  advertising  men,  we  suppose,  have 
ever  written  a  personal  letter  to  a  radio  station.  There- 
fore it  may  be  difficult  for  you  to  realize  why  WHO 
gets  mailbags  of  personal  letters — to  understand  the 
feelings  of  friendship  and  inter-dependence  that  exist 
between  WHO  and  its  listeners.  .  .  . 

Read  these  few  typical  letters,  and  we  believe  you'll  get 
some  new  ideas  of  what  WHO  means  in  Iowa  Plus — 
what  WHO  can  mean  to  advertisers,  too. . . . 

WIKI© 
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Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 
FREE  &  PETERS,  INC.,  National  Representatives 


American 
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announces  the 
immediate  appointment  of 

EDWARD  PETRY 


NEW  YORK  CHICAGO 
ST.  LOUIS  SA 
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MEDIA  VALUES 


Should  Be  Studied, 
Dist.  75  Told 


ATTENDING  "WDSU  Night  at  Pontehartrain  Beach"  are  (I  to  r)  William 
Ellwell,  prog,  dir.,  WDSU  New  Orleans;  Gay  Batson,  WDSU  chief  announcer; 
Edgar  B.  Stern  Jr.,  pres.,  WDSU  Broadcasting  Corp.,  and  Harry  Batt,  gen.  mgr., 
Pontehartrain  Beach. 


WORTH  KRAMER  (I),  v.  p.-gen.  mgr., 
WJR  Detroit,  receives  Dept.  of  Army 
Certificate  of  Achievement  from  Col. 
James  R.  Urquhart,  chief,  Mich. 
Military  District,  "for  outstanding 
and  conspicuous  service"  in  present- 
ing "the  role  and  mission"  of  the 
U.  S.  Army  to  the  public. 


CONFERRING  on  Hallmark  Play- 
house's script  are  (seated  I  to  r)  Bill 
Gay,  prod. -dir.  Foote,  Cone  &  Belding, 
Hollywood;  and  Lionel  Barrymore, 
actor-narrator;  standing,  Joseph  Cun- 
ningham, radio-TV  dir.,  FC&B,  Chi- 
cago; E.  H.  Baker,  Western  mgr., 
Hall  Bros.,  show's  sponsor;  C.  Burt 
Oliver,  v.  p.-gen.  mgr.,  FC&B,  Holly- 
wood. 


ROBERT  J.  McANDREWS  (I),  coml. 
mgr.,  KBIG  Avalon,  and  radio-TV 
coordinator  Adv.  Assn.  of  the  West, 
presents  annual  AAW  "best  spot 
commercials  award  for  cities  of  over 
100,000"  to  A.  E.  DeYoung,  pres.- 
gen.  mgr.,  KERO  Bakersfield. 


JOHN  STEELMAN  (I),  acting  dir.. 
Office  of  Defense  Mobilization,  and 
Adrian  Murphy,  pres.,  CBS  Radio, 
hold  scroll  presented  by  ODM  to 
WCBS  New  York  for  weekly  series. 
Defense  Is  Your  Business. 


DISCUSSING  The  Fred  Waring  Show,  aired  on  KLZ  Denver,  are  (I  to  r): 
Dave  Glisman,  KLZ  local  star  of  show;  Hugh  B.  Terry,  KLZ  pres. -gen.  mgr.;  Mr. 
Waring,   Jack   McMurtry,    pres.,   McMurtry   Mfg.    Co.,    program's  sponsor. 


RISE  of  television  offers  an  invitation  to  re-examine  all  media  as  well 
as  to  see  how  the  visual  medium  may  affect  radio,  Everett  Zeigler,  ac- 
count representative  for  J.  Walter  Thompson  Co.,  San  Francisco,  told  the 
NARTB  District  15  meeting  Friday.  ★  ;  

Concluding  a  two-day  session  at 
the  Mark  Hopkins  Hotel,  San  Fran- 
cisco, district  delegates  took  part 
in  a  TV  clinic  conducted  by  Camp- 
bell Arnoux,  WTAR-TV  Norfolk, 
Va.,  a  member  of  the  NARTB  TV 
Board  (see  summary  of  Mr.  Ar- 
noux's  talk  page  78). 

Mr.  Zeigler  said  the  agency  offers 
perspective  to  the  advertising  busi- 
ness. "Radio  was  the  first  to  per- 
sonalize the  advertising  message 
with  the  persuasive  voice  of  the 
'live'  salesman  right  in  the  home," 
Mr.  Zeigler  said.  "Now  TV's  great 
contribution  is  that  it  brings  both 
the  salesman  and  the  products  right 
into  the  home. 

"Up  to  now  the  job  of  clinching 
the  sale  through  product  demon- 
stration has  of  necessity  fallen 
largely  to  individual  calls  or  dem- 
onstrations. But  individual  per- 
sonal selling  isn't  enough  any 
more." 


Need  for  Advertising  Stressed 

Pointing  out  that  the  number  of 
salesmen  hasn't  increased  with  the 
amount  of  goods  produced  in  the 
post-war  period,  Mr.  Zeigler  said, 
"We  need  everything  advertising 
can  offer  us  in  the  way  of  selling 
techniques.  We  need  what  radio 
and  television — or  any  other  media 
— can  offer  in  order  to  move  the 
vast  quantities  of  merchandise 
America  has  shown  the  capacity  to 
produce.  Sometimes  today,  though, 
it  seems  that  radio  is  so  concerned 
with  TV  that  it  loses  sight  of  its 
positive  assets. 

"Radio  didn't  replace  newspaper 
advertising.  It  filled  a  real  need 
for  a  personal  low-cost  selling  tech- 
nique. It  finally  caused  news- 
papers to  go  out  and  work  a  little 
harder  for  the  ad  dollar.  In  the 
final  analysis  it  strengthened  news- 
papers greatly  as  an  advertising 
medium. 

"Some  of  the  advantages  are  so 
basic  that  we  may  overlook  them. 
Every  radio  station  representative 
worth  his  salt  knows  that  he  gets 
the  best  results  with  some  of  his 
prospects  by  talking  to  them  and 
with  others  by  writing  to  them.  In 
other  words,  some  people  are  'ear- 
minded'  and  others  are  'eye- 
minded'. 

"There  is  no  question  basically 
of  the  effectiveness  of  radio.  More 
often  it  becomes  a  question  of  when 
do  you  use  one  medium  and  when 
another.  Most  often  two  or  three 
media  are  teamed  together  or  in 
sequence  to  do  the  desired  job. 

"Radio  gives  good  coverage,  is  an 
effective  salesman  and  can  be  mer- 
chandised effectively.  Radio  is  flex- 
ible and  low  in  cost  per  person 
reached.  But  radio  cannot  show  the 
product  and  the  advertising  life 
of  radio  is  short-lived,  limited  to 
the  spoken  word. 

"TV  is  a  mass  medium  in  some 


markets  and  combines  sight,  sound 
and  motion.  Its  quick  sales  re- 
sponse makes  it  an  excellent  mer- 
chandising possibility.  But  TV  can 
be  costly  and  frequent  rate  in- 
creases must  be  expected.  Also,  the 
number  of  markets,  stations  and 
sets  is  currently  limited.  Increased 
audiences  will  be  paralleled  by  in- 
creased rates  and  may  eventually 
rule  out  desirable  programs  for 
advertisers  with  limited  budgets. 

"Keeping  radio's  strong  points 
and  limitations  in  mind  is  only 
logical.  This  approach  may  be 
likened  to  using  a  rifle  rather  than 
a  shotgun." 

Glenn  Shaw,  KLX  Oakland,  Dis- 
trict 15  director,  presided  at  the 
two-day  meeting.  He  observed 
that  broadcasters  have  been  "mis- 
led regarding  their  real  enemy.' 
Instead  of  uniting  to  raise  the  sta- 
ture of  radio  as  an  industry,  he 
said,  "we  have  engaged  in  a  fra- 
tricidal conflict  within  the  industry. 
We  must  give  our  attention  to  get- 
ting the  most  out  of  the  advertis- 
ing dollar  in  competition  with  other 
media." 

In  an  attack  on  rate  chiseling, 
Stanley  G.  Breyer,  KJBS  San  Fran 
cisco,  called  on  station  managers  in 
the  San  Francisco-Oakland  area  to 
sign  a  memorandum  which  would 
assure  all  advertisers  that  they  are 
paying  the  same  rates  for  the  same 
schedule.  Under  this  plan,  any  price 
concession  not  included  in  the  pub- 
lished rate  card  would  obligate  the 
station  concerned  to  advise  all  other 
signatories. 

Mr.  Breyer  started  a  movement 
two  years  ago  designed  to  bring  an 
evaluation  of  radio  audience  survey 
techniques. 

Warned  About  Special  Taxes 
Philip  G.  Lasky,  KSFO-KPIX 
(TV)  San  Francisco,  chairman  of 
the  legislative  committee  of  Cali- 
fornia State  Radio  &  TV  Assn., 
warned  broadcasters  to  be  vigilant 
in  the  case  of  discriminatory  legis- 
lation that  singles  out  radio  and 
TV  for  special  taxes. 

Harold  E.  Fellows,  NARTB  pres- 
ident, reviewed  NARTB  operations 
in    his    Thursday    morning  talk. 
Ralph  W.  Hardy,  NARTB  govern-1 
ment  relations  director;  William  T.\ 
Stubblefield,  station  relations  di-| 
rector;  William  K.  Treynor,  West 
Coast  representative;  Thad  Brown, 
TV  director,  and  Richard  P.  Do- 
herty,  employe-employer  relations 
director,  also  took  part  in  the  meet- 
ing. 

Participating  in  the  TV  panel  I 
conducted  by  Mr.  Arnoux  were  Mr.  1 
Brown;  Harold  See,  KRON-TV  San  J 
Francisco;  Mr.  Lasky;  Vince  Fran 
cis,  KGO-TV  San  Francisco. 


JAMES    E.    MIJ  It  LEY 

producer 

of 


KEN 
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CAROLYN 


Kitchen  Program 
FOR  NEW  ENGLAND'S  TWO  BILLION  BOLLAB  MARKET 

announces  the  appointment  of 

The  O.  L.  TAYLOR  COMPANY 

as  exclusive  national  representatives 
effective  immediately 


7  key  stations 

Merchandising  Coverage  Area — 2#385#420  radio  families 

Food  Sales— $2,097,578,000 

Full  Time  Merchandising  Staff 

Tie-in  newspaper  promotion  with  New  England's 
Leading  Food  chains 


WLAW 

ABC 

Boston 

WGAN 

CBS 

Portland 

WGUY 

CBS 

Bangor 

WTAG 

CBS 

Worcester 

WSPR 

ABC 

Springfield 

WPJB 

ABC 

Providence 

WTHT 

ABC 

Hartford 

Food  advertisers  have  invested 
over  $3,000,000  in  this  great 
New  England  Food  Program  in 
the  past  twelve  years. 


James  E.  Murley, 
8  Newbury  Street, 
Boston  16,  Mass. 

Please  tell  me  how  Ken  and  Carolyn  merchandising  can  stimulate  sales  for  our  product. 
Name      -     Product 


Company        — 

Agency          Address 
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NBC  Trims  Rates— Matches  CBS  Radio 

(Continued  from  page  2U) 


counts,  because  they  provided  max- 
imum flexibility  and  offer  incentives 
to  all  types  of  advertisers,  both 
large  and  small.  .  .  . 

"The  weekly  dollar  volume  dis- 
count feature  makes  it  economically 
attractive  for  advertisers  to  expand 
their  station  lineups  on  individual 
programs.  This  is  accomplished 
without  placing  rigid  requirements 
on  the  precise  size  or  type  of  net- 
work which  must  be  purchased  to 
gain  discount  benefits.  We  feel  that 
the  advantages  of  such  a  discount 
approach  are  particularly  striking 
in  comparison  with  a  discount  sys- 
tem based  on  annual  volume  [Edi- 
tor's Note:  CBS  Radio's  new  plan 
uses  annual  volume  as  a  basis]. 
We  intend  to  use  these  advantages 
as  an  affirmative  sales  tool  in 
developing  new  business. 

"At  the  same  time,  the  avail- 
ability of  the  47.75%  overall  dis- 
count, in  lieu  of  annual  rebate  and 
weekly  discounts,  avoids  inequities 
among  advertisers.  It  also  meets 
the  requirements  of  the  multi-pro- 
gram evening  advertiser  who 
spends  a  substantial  amount  on 
network  radio,  but  whose  talent 
arrangements,  marketing  practices 
or  budget  situation  precludes  a  52- 
week  continuity  on  all  programs. 
The  overall  discount  offers  such 
advertisers  strong  inducement  to 
consolidate  their  radio  network  ad- 
vertising on  NBC.  .  .  . 

"By  liberalizing  the  application 
of  our  contiguous  rate  policy,  we 
are  making  it  easier  for  daytime 
strip  advertisers  to  buy  evening 
strips  or  individual  periods;  and 
conversely  we  are  making  it  at- 
tractive for  our  evening  adver- 
tisers to  add  daytime  programs  to- 
their  broadcast  operation.  In  this 
way  we  are  seeking  to  develop  for 
advertisers  the  maximum  values 
of  both  daytime  and  evening  radio 
as  a  means  of  reaching  a  tremend- 
ous diversified  and  unduplicated 
audience. 

"We  have  submitted  this  plan 
to  our  affiliates  at  our  Chicago 
meeting  and  are  very  gratified  at 
the  response  shown  by  them  and 
their  recognition  of  the  merits  of 
our  proposals.  We  intend  to  pro- 
ceed at  once  to  send  our  stations 
amendments  of  the  affiliation  con- 
tracts designed  to  implement  our 
plan,  and  we  are  looking  forward 
to  their  unanimous  acceptance  of 
it.  .  .  .  " 

Sugg  Compliments  Plans 

P.  A.  Sugg  of  WKY  Oklahoma 
City,  chairman  of  the  network's 
Radio  Stations  Planning  and  Ad- 
visory Committee,  who  presided 
over  the  meetings,  also  compliment- 
ed the  plan. 

"Although  the  affiliates  believe 
that  in  terms  of  values  delivered, 
network  radio  is  already  under- 
priced,  we  recognize  the  realities  of 
the  competitive  situation,"  Mr. 
Sugg  asserted.  "I  think  I  can  speak 
for  practically  all  the  stations  rep- 
resented at  the  Chicago  meetings  in 
saying  that  NBC  has  approached 


the  problem  with  intelligence, 
imagination  and  sound  business 
judgment. 

"As  a  result,  it  has  evolved  a 
plan  which  is  not  limited  to  a  re- 
pricing of  network  time,  but  has 
many  constructive  elements  which 
should  sell  to  build  our  network 
volume  on  the  basis  of  a  stable  price 
structure,  and  open  ways  for  using 
the  medium  with  maximum  effici- 
ency for  advertisers,  and  with  re- 
sulting benefits  to  the  stations." 

There  were  several  reasons  for 
confidence  that  the  plan  would  be 
accepted. 

Foremost  was  the  fact  that  CBS 
Radio  already  had  made  the  plunge 
— a  fact  which  affiliates  generally 
accepted  as  making  it  necessary 
for  NBC  (as  well  as  other  national 
networks)  to  "do  something"  to  re- 
gain competitive  status. 

Another  factor,  at  least  in  the 
minds  of  some  affiliates,  was  the 
reduced  stature  of  stations'  earn- 


Registration  at  Chicago 
NBC  Meeting 


REGISTRANTS  for  the  rates 
meeting  of  NBC  primary  affiliates, 
the  network's  Station  Planning 
and  Advisory  Committee  and  NBC 
officials  last  Wednesday  in  Chicago 
were  as  follows,  including  sohie 
other  affiliates  who  participated: 

Joseph  Baudino,  Westinghouse  Sta- 
tions; Robert  Hanna,  WGY  Schenec- 
tady; E.  R.  Vadeboncoeur,  WSYR  Sy- 
racuse; William  Fay,  WHAM  Roches- 
ter; C.  Robert  Thompson,  WBEN  Buf- 
falo; Jack  Harris,  KPRC  Houston;  Les 
Peard,  WBAL  Baltimore;  Edwin  Wheel- 
er, WWJ  Detroit;  Lee  Wailes  and  Al- 
len Haid,  WSPD  Toledo;  Willard  Wor- 
cester, WIRE  Indianapolis;  Harry  Ma- 
son Smith  and  Norman  E.  Cash,  WLW 
Cincinnati. 

George  Norton,  WAVE  Louisville;  Irv- 
ing Waugh,  WSM  Nashville;  Walter 
Damm  and  Russ  Winnie,  WTMJ  Mil- 
waukee; George  Burbach,  W.  P.  Rogers 
and  H.  A.  Brockland,  KSD  St.  Louis; 
Ralph  Evans,  Paul  Loyet  and  Harold 
Fulton,  WOC  Davenport  and  WHO  Des 
Moines;  Stanley  Hubbard,  KSTP  St. 
Paul  -  Minneapolis;  Frank  Fogarty, 
WOW  Omaha;  Al  Schrott,  WJAC 
Johnstown;  Robert  Harrington,  WSVA 
Harrisonburg,  Va.;  Richard  Mason, 
WPTF  Raleigh,  N.  C;  Harold  Essex, 
WSJS   Winston-Salem,   N.  C. 

B.  T.  Whitmire,  WFBC  Greenville, 
S.  C;  G.  Richard  Shafto,  WIS  Colum- 
bia, S.  C;  Leonard  Reinsch,  Cox  Sta- 
tions; Howard  Pill,  WSFA  Montgom- 
ery, Ala.;  Robert  Swezey,  WDSU  New 
Orleans;  Henry  Slavick,  WMC  Mem- 
phis; William  Way,  KVOO  Tulsa;  P. 
A.  Sugg,  WKY  Oklahoma  City;  Mar- 
tin Campbell  and  Alex  Keese,  WFAA 
Dallas;  Harold  Hough,  WBAP  Fort 
Worth;  H  Quenton  Cox,  KGW  Port- 
land, Ore.;  Ray  Baker  and  William 
Warren,  KOMO  Seattle;  Richard  Dun- 
ning, KHQ  Spokane;  and  Willard 
Schroeder,  WOOD  Grand  Rapids. 

NBC  contingent  on  hand  for  the  meet- 
ings included  the  following:  Board 
Chairman  Niles  Trammell;  President 
Joseph  H.  McConnell;  Vice  President 
Charles  R.  Denny;  Vice  President  and 
General  Manager  Frank  White;  Station 
Relations  Vice  President  Harry  Bannis- 
ter; Sales  Vice  President  John  Herbert; 
Press  Vice  President  Sydney  H.  Eiges; 
Vice  President  and  Attorney  General 
Gustav  B.  Margraf;  Financial  Vice 
President  Joseph  V.  Heffernan;  Director 
of  Promotion,  Research  &  Planning 
Ruddick  Lawrence;  Research  and  plan- 
ning Director  Hugh  M.  Beville;  Spe- 
cial Projects  Director  David  C. 
Adams;  Station  Relations  Director 
Sheldon  B.  Hickox  Jr.;  Station  Rela- 
tions Manager  Thomas  E.  Knode,  and 
Alan  D.  Courtney,  Donald  Mercer,  Ray- 
mond O'Connell  and  Paul  Hancock  of 
the  station  relations  staff. 


ings  from  the  network  as  compared 
with  their  income  from  local  and 
national  spot  business. 

One  station  executive  estimated 
that,  of  all  the  stations  represented 
at  the  meeting  of  "primary"  af- 
filiates, only  a  few  (and  perhaps 
none)  receive  more  than  20%  of 
their  income  from  network  busi- 
ness. Accordingly,  he  reasoned,  a 
14%  cut  in  this  portion  of  total 
revenue  is  less  repugnant  than  it 
first  sounds. 

On  the  other  hand,  another  af- 
filiate estimated  that  NBC  would 
have  to  sell  $75,000  in  additional 
business  on  his  station  before  he 
could  make  up  the  14%  reduc- 
tion in  compensation. 

It  appeared  certain  that  NBC 
radio  affiliates  who  also  have  TV 
stations  would  use  the  new  radio 
plan  as  a  lever  to  support  their 
bid  for  additional  compensation 
for  TV  affiliates  (also  see  story, 
page  67).  One  affiliate  said  he  was 
telling  NBC  authorities  that  if 
they  wanted  him  to  sign  the  radio 
amendment  by  Sept.  15,  they  had 
better  get  together  on  the  affiliates' 
new  TV  compensation  proposal  no 
later  than  Sept.  14. 

The  effect  of  the  new  network 
rate-and-discount  moves  upon  local 
and  national  spot  business  received 
considerable  attention.  The  consen- 
sus among  station  executives  was 
that  these  two  sources  of  income 
are  running  stronger  now  than  at 
any  other  time  in  the  past  two  or 
three  years. 

McConnell  Statement 

President  McConnell  pointed  up 
this  fact  with  the  report  that 
NBC's  New  York  key  station, 
WNBC,  is  headed  this  year  for  the 
best  year  in  its  history  [B»T, 
Sept.  1].  Similarly,  Mr.  Hough 
called  attention  to  the  strength  of 
local  and  national  spot,  asserting 
that  nighttime  network  radio  is 
"the  only  fly  in  the  ointment." 

Affiliates  were  hopeful,  in  view 
of  the  local  and  spot  strength,  plus 
the  fact  that  neither  NBC  nor  CBS 
has  actually  reduced  its  card  rate, 
that  any  carry-over  effect  of  the 
new  discounts  upon  non-network 
business  would  be  minimal. 

Participants  said  President  Mc- 
Connell was  asked  during  the  meet- 
ings whether  he  felt  the  current 
adjustment  in  nighttime  charges 
would  be  "the  last."  He  replied  that 
this  could  not  be  guaranteed,  but 
that  network  radio  business  this 
fall  is  stronger  than  in  the  past 
two  years  and  he  felt  it  should  not 
be  necessary  to  cut  below  CBS 
Radio's  average  25%  reduction  in 
order  to  sell  and  keep  network  ac- 
counts. 

The  new  "contiguous  rate"  plan 
was  described  as  a  move  which  will 
put  NBC  into  stronger  competition 
with,  CBS  Radio  without  diminish- 
ing NBC  income  in  any  way. 

Under  its  present  discount  struc- 
ture, NBC  makes  "contiguous"  con- 
cessions for  sponsors  of  daytime 
strips  —  Monday-through-Friday 
advertisers.  The  new  plan  provides 
similar  "contiguous"  concessions 
for  programs  which  these  adver- 


tisers buy  in  evening  time.  Or  spon- 
sors of  evening  "strips"  can  get 
"contiguous"  rates  for  sponsorship 
of  daytime  programs. 

The  feature  of  this  plan  which 
pleased  both  NBC  and  affiliates  is 
that,  as  of  now,  NBC  has  no  day- 
time strip  advertisers  who  also 
sponsor  evening  programs;  nor 
does  it  have  nighttime  strip  adver- 
tisers who  also  carry  daytime  pro- 
grams. Accordingly,  any  additional 
business  which  the  plan  attracts  is 
new  and  extra — or,  as  one  affiliate 
puts  it,  "It  can't  hurt  us." 

Most  unattractive  feature  of  the 
plan,  from  the  affiliates'  stand- 
point, derived  from  a  fear  that  it 
would  lead  the  network  to  encroach 
upon  the  national  spot  field.  They 
feared  that  NBC  would  start  sell- 
ing, say,  five-minute  evening  pro- 
grams at  the  "contiguous"  dis- 
count. Accordingly,  they  urged — 
and  NBC  authorities  agreed — that 
the  "contiguous"  rates  should  ap- 
ply only  to  programs  of  15  minutes 
or  more. 

Network  officials,  meanwhile,  in 
citing  the  plan's  advantages,  em- 
phasized that  while  NBC  currently 
has  no  accounts  to  which  the  ex- 
panded plan  would  be  applicable, 
CBS  Radio  does  have  daytime 
strip  advertisers  who  also  sponsor 
one  or  more  evening  programs. 
They  made  clear  that  they  felt 
their  new  plan  would  prove  to  be 
an  enticement  to  such  advertisers 
to  move  over  to  NBC,  as  well  as  a 
lure  to  their  own  strip  sponsors  to 
buy  additional  time  in  the  opposite 
segment  of  the  broadcast  day. 

Spade-work  on  the  plan  had 
been  done  in  the  weeks  preceding 
the  meetings  by  Station  Relations 
Vice  President  Harry  Bannister, 
and  his  staff.  Calls  had  been  made 
on  many  of  the  affiliates. 

While  President  McConnell  made 
the  key  presentation  of  the  new 
rate-and-discount  plan  to  the  affil- 
iates, Sales  Vice  President  John 
Herbert  presented  fall  sales  plans, 
pointing  out  that  NBC  is  spending 
$1  million  to  promote  radio  sales 
during  the  fall  selling  season. 

This  he  broke  down  as  follows: 
$125,000  for  the  recently  released 
study  of  radio's  sales  effectiveness; 
$275,000  for  A.  C.  Nielsen  Co.'s 
radio  coverage  study,  results  of 
which  are  slated  for  delivery  late 
this  month;  $100,000  for  promo- 
tion of  these  two  studies,  and  the 
previously  announced  $500,000 
budgeted  for  the  network's  new 
merchandising  department  [B*T, 
Sept.  1,  1952;  Dec.  3,  1951]. 

Mr.  Herbert  also  reported  that 
a  total  of  159  (representing  82%) 
of  NBC's  radio  affiliates  are  cur- 
rently offering  a  merchandising 
service  to  advertisers. 


RCA  Training  Program 

MORE  than  100  broadcasters  from 
all  parts  of  the  nation  are  expected 
to  attend  the  12th  in  a  series  of 
five-day  training  programs  at  the 
RCA  Victor  plant  in  Camden,  N.  J. 
Sept.  22-26.  The  course  covers 
basic  theory,  design,  operation  and 
maintenance  of  television  broad- 
cast equipment. 
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FORD  GRANT 


Educators  Receive  $5  Million 


THE  FORD  Foundation  has  ap- 
propriated $5  million  to  help  fi- 
nance construction  and  program- 
ming of  non-commercial,  educa- 
tional television  stations. 

The  grant  was  announced  by 
Paul  H.  Helms,  chairman  of  the 
board  of  directors  of  the  Fund  for 
Adult  Education,  which  was  set 
up  and  is  financed  by  the  Ford 
Foundation  and  which  will  admin- 
ister and  distribute  the  $5  million. 

Though  this  was  not  mentioned 
by  Mr.  Helms,  it  was  learned  that 
C.  Scott  Fletcher,  president  of  the 
Fund  for  Adult  Education,  has  air 
ready  offered  to  put  up  one-third 
of  the  cost  of  building  stations  in 
several  communities,  if  those  who 
are  to  run  the  stations  can  raise 
the  other  two-thirds. 

Mr.  Fletcher  has  met  with  edu- 
cational and  civic  groups  in  such 
cities  as  Pittsburgh,  San  Fran- 
cisco, Denver,  St.  Louis,  Cleveland 
and  Detroit,  it  was  reported.  The 
amounts  of  the  contributions  which 
he  has  been  offering  were  said  to 
run  between  $100,000  and  $150,000. 

How  much  of  the  $5  million 
Ford  grant  would  be  allocated  to 
construction  projects  and  how 
much  to  programming  could  not  be 
learned.  In  his  statement  Mr. 
Helms  said  that  "whatever  part  of 
the  total  grant  is  spent  in  aiding 
station  construction  will  be  limited 


CKLW 


to  those  few  strategically  located 
communities  where  educational  in- 
stitutions and  interested  groups  of 
citizens  are  themselves  able  and 
willing  to  carry  a  major  part  of 
the  financial  burden." 

From  other  sources,  it  was  un- 
derstood that  the  Fund  for  Adult 
Education  had  in  mind  helping  out 
in  the  building  of  perhaps  a  dozen 
educational  stations — providing  the 
educators  can  find  the  necessary 
two-thirds  of  the  cost.  That  would 
mean  that  the  Fund  was  prepared 
to  spend  between  $1.2  million  and 
$1.8  million  for  that  purpose. 

It  was  also  learned  that  Mr. 
Fletcher  will  set  up  two  commit- 
tees, one  to  work  with  local  groups 
in  getting  stations  started  and  the 
other  a  central  programming  com- 
mittee. 

Program  Facility  Mulled 

In  his  statement,  Mr.  Helms  said 
the  Fund  had  under  consideration 
the  development  of  a  "central  pro- 
gramming facility"  which,  though 
not  described,  was  presumed  to  be 
conceived  as  a  project  for  produc- 
ing programs  that  would  be  distrib- 
uted generally  to  educational  sta- 
tions. 

Programming  for  educational 
purposes  has  been  an  interest  of 
the  Ford  Foundation  for  some 
time.    Grants  totalling  several  mil- 
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Adam  J.  Young,  Jr.,  Inc., 
National  Rep. 
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lion  dollars  have  been  made  to  the 
National  Assn.  of  Educational 
Broadcasters,  Iowa  State  College, 
and  the  Television-Radio  Work- 
shop which  produces  programs  for 
broadcast  on  commercial  facilities. 

But  the  new  interest  in  assisting 
the  construction  of  facilities  is  a 
reversal  of  former  policy.  Until 
now  the  foundation  has  determ- 
inedly shied  away  from  providing 
money  for  anything  but  program- 
ming and  the  exploration  of  gen- 
eral problems  of  educational  tele- 
vision. 

The  180-degree  turn  in  Ford 
policy  represents  a  victory  for  FCC 
Chairman  Paul  A.  Walker  and 
Comr.  Frieda  B.  Hennock,  the 
Commission's  champions  of  educa- 
tional television.  It  is  known  that 
both  have  been  assiduously  culti- 
vating the  big  foundations  in  hopes 
of  obtaining  the  finances  to  build 
stations  on  some  of  the  242  chan- 
nels which  the  FCC,  mainly  at  Miss 
Hennock's  behest,  reserved  for  ed- 
ucation. 

Mr.  Walker  and  Miss  Hennock 
have  even  solicited  the  President's 
support  in  their  campaign,  and  it 
is  believed  that  White  House  pres- 
sure was  exerted  on  the  Ford 
Foundation. 

In  his  statement,  for  release  to- 
day, Mr.  Helms  said: 

"The  Ford  Foundation  has  made 
a  grant  to  the  Fund  for  Adult  Edu- 
cation to  enable  it  to  try  to  find 
practical  methods  for  the  develop- 
ment of  television  as  an  educational 
medium.  Two  main  aspects  of 
educational  television  are  being 
studied. 

"First,  appraisal  of  the  ability 
and  willingness  of  educational  in- 
stitutions and  other  interested 
groups  to  raise  the  substantial 
sums  necessary  to  erect  television 
stations  in  their  communities,  and 
thus  to  take  advantage  of  the  chan- 
nels the  FCC  has  temporarily  set 
aside  for  educational  purposes. 
These  channels  may  be  lost  for  edu- 
cational purposes  unless  they  are 
financed  and  built  within  a  mat- 
ter of  months. 

"Second,  appraisal  of  the  means 
by  which  high  quality  program 
material  can  best  be  provided  for 
these  educational  institutions  or 
groups  will  be  willing  to  make  ma- 
jor investments  in  station  facili- 
ties without  some  prospect  of  fill- 
ing program  demands  at  relatively 
low  cost.  One  way  of  meeting  this 
need  that  is  under  consideration  by 
the  Fund  is  some  sort  of  central 
programming  facility. 

"The  Fund  is  limited  to  an  over- 
all expenditure  of  five  million  dol- 
lars in  these  two  fields.  It  is  rec- 
ognized that  even  this  substantial 
sum  can  permit  only  a  relatively 
small  contribution  to  either  prob- 
lem. Whatever  part  of  the  total 
grant  is  spent  in  aiding  station  con- 
struction will  be  limited  to  those 
few  strategically  located  communi- 
ties where  educational  institutions 
and  interested  groups  of  citizens 


NARTB  District  Meeting  Schedule 


Date 

Dist. 

Hotel 

Sept. 

8-9 

16 

Del 

Coronado  Beach. 

Coronado 

Calif. 

11-12 

14 

Cosmo- 

Denver 

politan 

15-16 

12 

Lassen 

Wichita 

18-19 

13 

Texas 

Ft.  Worth 

22-23 

10 

The  Elms 

Excelsior 

SDrings,  Mo. 

25-26 

9 

Plankinton 

Milwaukee 

Oct. 

2-3 

4 

Carolina 

Pinehurst,  N.  C. 

6-7 

5 

Biltmore 

Atlanta 

9-10 

6 

Peabody 

Memphis 

13-14 

3 

Penn- 

Harrisburg,  Pa. 

Harris 

16-17 

2 

Westchester  Rye,  N.  Y. 

Country 

Club 

20-21 

1 

Statler 

Boston 

Sept.  8:  BAB  Sales  Clinic,  Cincinnati. 

Sept.  8:  National  Capital  Forge  of 
American  Public  Relations  Assn.  fall 
meeting,  Hotel  Lafayette,  Wash- 
ington. 

Sept.  10:  BAB  Sales  Clinic,  Louisville. 

Sept.  11-13:  Western  Assn.  of  Broad- 
casters annual  meeting,  Banff  Springs 
Hotel,  Banff,  Alta. 

Sept.  12:  BAB  Sales  Clinic.  Nashville. 

Sept.  12-13:  Advertising  Federation  of 
America  District  7,  Thomas  Jefferson 
Hotel,  Birmingham,  Ala. 

Sept.  12-14:  N.  Y.  State  Chapter  of 
American  Women  in  Radio  and  TV 
annual  meeting,  Cornell  U.,  Ithaca, 

Sept.  14-18:  Theatre  Owners  of  Amer- 
ica annual  convention,  Hotel  Shore- 
ham,    Washington,    D.  C. 

Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 

Sept.  17:  Texas  Assn.  of  Broadcasters, 
semi-annual  meeting.  Fort  Worth. 

Sept.  17:  BAB  Sales  Clinic,  Birming- 
ham. 

Sept.  19:  BAB  Sales  Clinic,  Atlanta. 

Sept.  20:  IRE  conference,  Iowa  section, 
Roosevelt  Hotel,  Cedar  Rapids. 

Sept.  22-25:  National  Electronic  Dis- 
tributors Assn.  convention,  Atlantic 
City,  N.  J. 

Sept.  25-27:  Television  Authority  spe- 
cial convention,  New  York. 

Sept.  28-30:  Adv.  Fed.  of  America,  10th 
District  meeting,  Mayo  Hotel,  Tulsa. 

Sept.  28-Oct.  1:  Assn.  of  National  Ad- 
vertisers fall  meeting,  Hotel  Plaza, 
New  York. 

Sept.  29-Oct.  1:  National  Electronics 
Conference,  eighth  annual  confer- 
ence, Sherman  Hotel,  Chicago. 

Oct.  6-10:  Society  of  Motion  Picture  & 
Television  Engineers,  72d  semi-an- 
nual convention,  Washington. 

Oct.  8-9:  Second  annual  High  Fidelity 
and  Audio  Show,  Broadwood  Hotel, 
Philadelphia. 

Oct.  9-10:  AAAA  Central  Council  fall 
regional  convention,  Drake  Hotel, 
Chicago. 

Oct.  11-13:  Women's  Adv.  Clubs  annual 
Mid-West  inter-city  conference.  Ho- 
tel Morton,  Grand  Rapids,  Mich. 

Oct.  12-15:  AAAA,  Pacific  Council  an- 
nual convention,  Arrowhead  Springs 
Hotel,  San  Bernardino,  Calif. 


are  themselves  able  and  willing  to 
carry  a  major  part  of  the  financial 
burden.  The  Fund  will  have  to  be 
guided  by  geographical  and  other 
considerations  that  will  rule  out 
any  assistance  whatsoever  in  most 
communities  where  channels  for 
educational  purposes  are  available. 

"Future  announcements  of  the 
Fund's  efforts  will  be  made  by  C. 
Scott  Fletcher,  president  of  the 
Fund,  when  specific  projects  mate- 
rialize." 
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The  World's  Most  Powerful  Television  Station 


WHUM-TV 

Reading,  Pa. 

announces  the  appointment  of 

H-R  Representatives,  Inc. 

as  exclusive  national  representative 
Effective  Immediately 


WHUM-TV  will  be  the  World's  Most  Powerful  Television  Station  with  260,000  watts 
effective  radiated  power  on  UHF  Channel  61,  from  an  antenna  twice  as  high  as  the 
Empire  State  Building,  on  a  1,036-foot  tower  on  a  1,650-foot  mountain.  A  62-mile 
primary  coverage  area  will  serve  750,000  Eastern  Pennsylvania  families  in  Reading, 
Harrisburg,  Allentown,  Wilkes-Barre,  and  Lancaster  and  York  areas. 

In  operation  by  December  1952!  Construction  started  Sept.  5.  WHUM-TV  mobile 
unit  went  into  operation  in  Reading,  Sept.  5! 

100,000  receivers  available  for  your  sales  messages! 


For  availabilities  and  rates,  call  or  wire: 


H-R  Representatives,  Inc. 


New  York         •         Chicago         •         Los  Angeles         •         San  Francisco 
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Mr.  Wilkey 


CBS  SWITCH 

Involves  Wilkey,  Akerman 

APPOINTMENT  of  Gene  Wilkey, 
formerly  with  WCCO  Minneapolis- 
St.  Paul,  as  general  manager  of 
KMOX  St.  Louis, 
was  announced 
Aug.    29    by  H. 
Leslie  Atlass,  vice 
president  in 
charge    of  CBS 
Central  Div. 

At  the  same 
time,  Wendell  B. 
Campbell,  general 
sales  manager  of 
CBS  Radio  Spot 
Sales,  announced 
that  John  L. 

Akerman,  KMOX  general  manager, 
joins  CBS  Radio  Spot  Sales  in  New 
York. 

The  appointment  of  Mr.  Wilkey 
was  effective  last  Monday.  It  had 
been  reported  earlier  that  he  would 
join  CBS  Radio  in  New  York. 

The  addition  of  Mr  Akerman  to 
the  New  York  staff  was  dictated, 
according  to  Mr.  Campbell,  by  "the 
increase  in  spot  radio  activity,  plus 
the  fact  that  CBS  Radio  Sales  re- 
cently assumed  the  representation 
of  WCBS  in  the  New  York  City 
area." 

Mr.  Wilkey  joined  WCCO  in 
January  1944  as  assistant  program 
director.  A  year  later  he  was  ap- 


FCC  Statistics  Book 

FCC's  215-page  publication, 
Statistics  of  the  Communica- 
tions Industry  of  the  United 
States,  now  is  available  from 
Superintendent  of  Docu- 
ments, Government  Printing 
Office,  Washington  25,  D.  C, 
for  50  cents.  The  volume  con- 
tains financial  and  operating 
data  filed  by  telephone,  wire- 
telegraph,  ocean-cable  and 
radiotelegraph  carriers.  It 
does  not  include  statistics  on 
the  broadcasting  industry. 


pointed  program  director.  In  1949 
he  was  made  assistant  general 
manager  and  the  following  year 
became  general  manager.  He  con- 
tinued in  this  post  early  last 
August  when  WCCO  radio  was 
merged  with  WTCN-TV  under  Mid- 
west Radio  &  Television  Inc.  [B»T, 
Aug.  4].  Before  1944  Mr.  Wilkey 
was  with  WDOD  Chattanooga, 
Tenn. 

Mr.  Akerman  joined  WBBM  Chi- 
cago in  September  1944  as  an  ac- 
count executive.  Five  years  later 
he  became  the  station's  eastern 
sales  representative,  with  head- 
quarters in  New  York.  He  was 
later  appointed  assistant  manager 
of  WBBM,  another  CBS  50  kw  out- 
let, and  joined  KMOX  as  general 
manager  in  October  1950. 


ADIOS  TOP 

©  AUDIENCES  •  MARKETS 

9  PERSONALITIES 

Reach  your  listeners  through  these 
Independent  Stations  that  give 
them  what  they  want  to  hear — 
News  .  .  .  National  &  LOCAL 
Sports  .  .  .  music  and  other  enter- 
tainment features. 


(a) 


(b) 

IOOO  W.      BECKLEY,  W.  VA.   '    620  KC. 

JOE  RAHALL,  PRESIDENT 
National  Representatives 
(a)  WEED  &  COMPANY         •         (b)  THE  WALKER  COMPANY 


RAH 


T  A  T  I  O  N 


VIDEO  DOLLARS 

Lawrence  Sees  Half-Billion 

PREDICTION  that  the  total  in- 
vestment of  American  advertisers 
in  TV  time  and  talent  would  top 
the  half-billion-dollar  mark  this 
year  was  made  Friday  by  Ruddick 
Lawrence,  NBC  director  of  promo- 
tion, planning  and  development. 

Speaking  at  the  59th  annual  con- 
vention of  the  Pacific  Coast  Gas 
Assn.  at  the  Ambassador  Hotel, 
Los  Angeles,  Mr.  Lawrence  said 
the  $500  million  estimate  for  1952 
compares  with  video  time  and 
talent  expenditures  of  $388  million 
in  1951  and  of  $10  million  in  1948. 
-  NBC-TV  network  will  have  a 
substantial  share  of  this  year's 
total,  he  stated,  reporting  that  dur- 
ing the  first  half  of  this  year  the 
combined  advertiser  expenditures 
on  NBC-TV — time,  talent,  produc- 
tion and  commercials — amounted 
to  approximately  $70  million. 
"That  makes  NBC-TV  the  largest 
single  advertising  medium  in  the 
world,"  Mr.  Lawrence  declared. 

New  York  Survey 

Reporting  on  a  special  survey  of 
the  political  convention  TV  audi- 
ence made  for  NBC  by  advertisers 
in  the  New  York  metropolitan 
area,  Mr.  Lawrence  said  that  nine 
out  of  every  ten  persons  in  New 
York  saw  some  part  of  the  con- 
ventions on  TV.  A  cross-section 
of  650  persons,  he  said,  reported 
spending,  on  the  average,  nearly 
12  hours  watching  the  Republican 
Convention  and  nearly  11  hours 
with  the  Democratic  sessions.  More 
than  half  of  non-TV  owners  man- 
aged to  find  a  set  where  they  could 
watch  proceedings,  he  said.  And 
when  asked  as  to  what  medium 
did  the  best  job  of  convention  cov- 
erage, 68%  voted  in  favor  of  TV. 

Speaking  to  the  subject,  "Is  Tele- 
vision  Today's  House-to-House 
Salesman?",  Mr.  Lawrence  re- 
ported on  many  of  the  results  of 
the  Hofstra-NBC  studies  of  TV's 
sales  effectiveness.  He  noted  that 
many  advertisers  have  failed  to 
capitalize  on  the  use  of  TV  as  a 
public  relations  tool.  "They  have 
concentrated  on  selling  the  end 
product,  but  they  have  failed  to 
sell  what  stands  back  of  their  pro- 
duct," he  said. 

Just  as  smart  advertisers  ap- 
preciate the  value  of  TV  in  public 
relations,  so  are  they  "beginning  to 
recognize  that  radio  and  TV  work 
exceedingly  well  in  tandem,"  Mr. 
Lawrence  stated.  Both  media,  he 
said,  makes  use  of  house-to-house 
personal  selling.  Both  make  the 
deepest  impression  on  the  audience. 
Both  provide  an  immediacy — an  in- 
stantaneous and  identical  contact — 
possible  with  no  other  type  of  ad- 
vertising. Both  provide  unmatched 
flexibility  for  your  commercial, 
he  said. 


HARRY  S.  GOODMAN  Productions, 
N.  Y.,  announces  availability  of  a  se- 
ries of  half-hour  comedy-adventures 
titled  Meet  Miss  Terry,  starring  Gra- 
de Fields.  Programs  may  be  obtained 
for  audition  on  a  local,  regional  or  na- 
tional basis.  - 


Mr.  Searle 


SEARLE  TO  KOA 

Elected  V.  P.,  Gen.  Mgr. 

NEGOTIATIONS  were  underway 
last  weekend  to  have  Don  Searle, 
Hollywood  program  packager  and 
former  ABC 
Western  Division 
vice  president, 
become  vice  pres- 
ident and  general 
manager  of  KOA 
Denver.  If  ar- 
rangements are 
con  summated,  i 
Mr.  Searle  will 
also  obtain  a  10% 
interest  in  Metro- 
politan Television 
Corp.,  the  new  company  owning 
KOA.  He  will  also  spearhead  the 
TV  activities  of  KOA,  if  it  is  suc- 
cessful in  getting  a  grant  for 
Channel  4  from  the  FCC. 

Mr.  Searle  was  engaged  in  pro- 
gram production  and  packaging 
with  James  Parks  for  the  last  four 
years  in  Hollywood.  From  1943  to 
1948,  he  was  ABC's  West  Coast 
executive. 

With  Herbert  Hollister,  Mr. 
Searle  owns  KMMJ  Grand  Island, 
Neb.,  and  KXXX  Colby,  Kan.  They 
are  also  applicants  for  a  new  AM 
station  in  Columbia,  Mo.  Several 
months  ago,  Messrs.  Searle  and 
Hollister  offered  to  buy  KOA 
[Closed  Circuit,  June  9],  but 
the  station  was  sold  to  radio-TV- 
motion  picture  comedian  Bob  Hope 
and  a  group  of  Denver  businessmen 
headed  by  Denver  Mayor  Quigg 
Newton  for  $2,250,000.  The  FCC 
approved  the  sale  of  the  NBC  af- 
filiate two  weeks  ago  [B*T, 
Sept.  1]. 

Hearings  on  the  applications  for 
the  two  available  Denver  TV 
channels  are  scheduled  for  Oct.  1 
in  Washington.  Competing  with 
KOA  for  Channel  4  is  KMYR. 

Meanwhile,  it  is  expected  that 
NBC  will  shortly  announce  the 
purchase  of  a  Los  Angeles  radio 
station.  The  network  has  been  try- 
ing to  buy  its  long-time  affiliate, 
KFI,  but  with  owner  Earle  C. 
Anthony  repeatedly  stating  that 
the  station  is  not  for  sale,  NBC 
also  has  been  negotiating  for  the 
purchase  of  KMPC. 

Edwin  Pauley,  Democratic  Party 
leader  and  southwestern  oil  mag- 
nate, with  a  group  of  unidentified 
associates  has  also  sought  to  buy 
KMPC.  A  few  weeks  ago  the  deal 
was  reported  set,  but  since  has 
"fallen  apart,"  a  KMPC  spokesman 
said. 


WEEK-long  seminar  at  Westinghouse 
Educational  Center,  Pittsburgh,  Pa., 
was  held  to  climax  job  experience 
program  for  college  professors  and 
instructors  who  have  been  working 
since  early  summer  at  plants  of  the 
Westinghouse  Electric  Corp. 
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On  the  Pacific  Coast,  only  don  lee  has  network  facilities  comparable 
to  those  used  on  the  Eastern  seaboard.  Every  East  Coast  network 
uses  at  least  40  stations  to  achieve  local  coverage  for  areas  equal  in 
size  to  the  Pacific  Coast.  And  only  don  lee  can  sell  your  customers 
locally  in  the  45  important  Pacific  Coast  markets  from  their  own 
local  network  station,  don  lee  has  the  flexibility  to  match  your  dis- 
tribution. You  buy  what  you  need,  where  you  need  it... without  waste. 

That's  why  don  lee  consistently  carries  more  Pacific  Coast  regional 
business  (with  more  regional  shows  in  the  top  ten)  than  any  other 
network.  Advertisers  who  know  the  Pacific  Coast  best  also  know 
the  best  Pacific  Coast  sales  medium . . .don  lee. 


The  Nation's  Greatest 
Regional  Network 


1313  North  Vine  Street 
Hollywood  28,  California 

Represented  Nationally 
by  John  Blair  &  Company 


[Time  To  Get  Up' 

RCA  Victor's  entry  into  the 
clock-radio  field  is  a  table 
instrument  that  the  company 
says  can  "tell  the  time,  sing 
the  owner  to  sleep,  wake 
him  up  with  an  alarm,  soft 
music  or  news;  turn  on  a 
lamp  or  start  the  coffee  per- 
colating." The  new  instru- 
ment (Model  2  C521)  is  de- 
s  gned  with  a  round  clock 
dial  on  the  left  side  and  a 
round  radio  dial  on  the  right. 
The  radio  is  equipped  with  a 
phone-jack  for  easy  connec- 
tion of  a  record  player.  The 
clock  has  a  Telechron  move- 
ment with  a  buzzer-type 
alarm,  as  well  as  a  "sleep 
control"  switch  to  shut  off 
or  turn  on  the  radio  at  a 
designated  time.  An  outlet 
is  provided  at  the  rear  of  the 
instrument  for  attachment  of 
an  electric  lamp,  coffee,  or 
other  appliance,  which  also 
can  be  turned  on  automa- 
tically at  a  specified  time. 

3 LAIR  INSTALLS 

New  Auditioning  Equipment 

NEW  custom  -  designed  audition 
equipment  has  been  installed  in  the 
j  q  larters  of  John  Blair  &  Co.,  na- 
t;  anal  representative  firm,  and  at 
E  !air-TV  Inc.,  national  TV  repre- 
si  ntatives,  in  the  Chrysler  Bldg., 
Maw  York. 

The  equipment  permits  screen- 
ing of  16mm  sound  and  silent  film 
and  auditioning  tape  at  two  speeds 
and  electrical  transcriptions  at 
three  speeds. 

The  unit  now  is  located  in  a  con- 
ference room,  but  may  be  moved 
intact  to  any  site  in  or  out  of  the 
building  without  altering  any  of 
the  electronic  arrangements.  It 
contains  the  following:  A  tape  re- 
corder and  playback,  turntable,  12- 
tube  FM-AM  tuner,  amplifier,  pro- 
jector and  speaker. 


GRIOCASTS 


NEW  NPA  POSTS 

Clark,  Potter  Named 

KEY  appointments  to  its  electri- 
cal and  communications  divisions 
were  announced  by  the  National 
Production  Authority  last  week. 

Bonnell  W.  Clark,  retired  vice 
president  in  charge  of  sales  for 
Westinghouse  Electric  Corp.,  is  re- 
turning to  NPA's  Electrical  Equip- 
ment Div.  as  director.  He  had 
held  that  post  until  last  June.  Mr. 
Clark  retired  as  a  Westinghouse 
executive  in  January  1950  and  is 
past  president  of  the  National 
Assn.  of  Electrical  Distributors 
and  National  Electric  Mfrs.  Assn. 
Appointment  of  Charles  W.  Potter 
and  Ralph  F.  Lucier  as  director 
and  deputy  director,  respectively, 
of  NPA's  Communications  Equip- 
ment Div.  also  was  announced.  Mr. 
Potter  succeeds  Everett  C.  Roys, 
who  returns  to  General  Telephone 
Co.  of  Pennsylvania. 


Radio,  TV  Signings  Announced 
By  Networks,  Stations 

ADDITIONAL  radio  and  television  football  coverage  schedules  were 
announced  last  week  by  networks  and  stations. 

An  11-game  armed  services  football  schedule  will  be  telecast  by 
CBS-TV,  beginning  Sept.  20  and  ending  Nov.  29.  Grid  teams  from 
Army,  Air  Force,  Navy  and  Ma-  *  


rine  stations  will  be  featured. 

Standard  Oil  Co.  of  Indiana, 
which  previously  announced  a  ra- 
dio coverage  sponsorship  schedule 
for  several  collegiate  games  [B*T, 
Aug.  25],  also  will  take  half-spon- 
sorship of  the  complete  11  Sunday 
home  games  combined  of  the  Chi- 
cago Bears  and  Cardinals  on  seven 
ABC-TV  stations,  beginning  Oct.  5. 

The  ABC-TV  stations,  which  will 
sell  the  other  half  of  each  game 
locally,  include  KSD-TV  St.  Louis, 
WOI-TV  Ames,  WFBM-TV  Indi- 
anapolis, WJIM-TV  Lansing, 
KMTV  (TV)  Omaha,  WCCO-TV 
Minneapolis  and  WHBF-TV  Rock 
Island.  Agency  is  McCann-Erick- 
son,  Chicago. 

Phillips  Petroleum  Co.,  Bartles- 
ville,  Okla.,  which  announced  it 
will  sponsor  the  filmed  "Game  of 
the  Week"  of  the  Big  Ten  and  Big 
Seven  on  TV  stations  in  the  com- 
pany's market  area,  is  distributing 
a  48-page  booklet,  "How  to  Watch 
Football,"  through  dealers. 

DuMont  TV  Network  will  air  28 
regular  season  games  of  the  Na- 
tional Football  League,  with  two 
other  games  tentatively  set.  As 
many  as  three  games  will  be  broad- 
cast on  a  single  day,  mostly  Sun- 
days, on  a  split  network  basis, 
from  Sept.  28  to  Dec.  14,  with  63 
stations  participating  [B°T,  Sept. 
1]. 

Shared  Sponsorship 

Sponsorship  is  being  shared  by 
Miller  Brewing  Co.  through  Math- 
isson  &  Assoc.,  Milwaukee;  At- 
lantic Refining  Co.,  through  N.  W. 
Ayer  &  Son,  Philadelphia  and  New 
York,  and  Brewing  Corp.  of  Amer- 
ica through  Lang,  Fisher  &  Stas- 
hower  Inc.,  Cleveland.  In  some 
cities  sponsorship  is  on  a  coopera- 
tive basis. 

American  Telephone  &  Tele- 
graph Co.  officials  said  the  Orange 
Bowl  game  in  Miami  will  be  avail- 
able for  a  nationwide  TV  hookup 
this  year  upon  addition  of  equip- 
ment to  carry  live  telecasts  over 
the  existing  coaxial  cable  from 
Miami  to  Jacksonville,  where  they 
will  go  to  Atlanta  over  an  existing 
northbound  TV  channel.  The  serv- 
ice is  expected  to  be  placed  in  op- 
eration Jan.  1,  1953. 

AT&T  also  is  working  on  a  two- 
way  network  to  New  Orleans  to 
make  possible  telecasts  of  the 
Sugar  Bowl  game. 

Mutual  radio  network  announced 
it  will  air  its  Saturday  "Game  of 
the  Week"  series  of  football  en- 
gagements for  local  sponsorship, 
beginning  with  the  Purdue  U.- 
Penn  State  U.  game  Sept.  27,  and 
ending  with  the  "Milk  Bowl"  game, 
youngsters'  classic,  at  Rosenburg, 
Tex.,  on  Dec.  6. 

The  National  Milk  Bowl  is  a 
community     series     project  and 


played  in  a  different  Texas  city 
each  year.  The  contesting  teams 
will  come  from  some  500  small-fry 
teams  in  Texas,  who  will  play  off 
in  20  inter-county  or  satellite  bowls, 
all  respecting  the  age  limit  of  14 
and  the  100-lb.  weight  limit.  The 
1952  classic  is  sponsored  by  the 
Lions  Club. 

Announcing  two  open  dates, 
Nov.  8  and  29,  MBS  said  other 
games  set  for  coverage  are:  Oct.  4, 
Purdue  at  Ohio  State  U.;  Oct.  11, 
U.  of  Washington  at  Illinois  U.  or 
Texas  A.  &  M.  at  Michigan  State; 
Oct.  18,  Washington  State  at  Ohio 
State  or  Notre  Dame  at  Purdue; 
Oct.  25,  Purdue  at  Illinois  U.  or 
Penn  State  at  Michigan  State; 
Nov.  1,  Ohio  State  at  Northwest- 
ern; Nov.  15,  Notre  Dame  at  Mich- 
igan State,  and  Nov.  22,  Michigan 
at  Ohio  State. 

WIND  Chicago  will  carry  Chi- 
cago Bears  games,  under  sponsor- 
ship of  Standard  Oil  of  Indiana 
[B*T,  Aug.  25]  for  the  seventh 
year,  and  the  full  Northwestern  U. 
schedule,  sponsored  by  Dodge  Div. 
of  Chrysler  Motor  Car  Co.  for  the 
fourth  year. 

WSGN-AM-FM  Birmingham, 
Ala.,  will  originate  the  Alabama 
Polytechnic  Institute  (Auburn) 
football  schedule  to  at  least  20  AM 
and  9  FM  stations  in  Alabama,  to 
be  sponsored  by  General  Electric 
Co.,  from  Sept.  27  to  Nov.  29. 

KRMG  Tulsa  will  air  the  1952 
Oklahoma  A.  &  M.  (Aggies)  slate, 
from  Sept.  20,  with  Deep  Rock  Oil 
Corp.  and  its  dealers  sponsoring. 

CKLW  Detroit  (Windsor,  Ont.) 
will  broadcast  Michigan  State 
games  under  sponsorship  of  Sun 
Oil  Co.,  according  to  J.  E.  Cam- 
peau,  station  president. 

WSAI  Cincinnati  will  air  the 
complete  10-game  U.  of  Cincinnati 
1952  schedule,  beginning  Sept.  20 
and  ending  Nov.  27.  Sponsor  is 
Community  Relations  Dept.  of  the 
GE  plant  at  Lockland,  Ohio. 

WBCK  Battle  Creek,  Mich.,  will 
broadcast  U.  of  Michigan  grid 
games,  with  Post  Cereals  Div.  of 
General  Foods  Corp.  sponsoring 
for  the  third  straight  year.  Agen- 
cy handling  copy  will  be  Foote 
Cone  &  Belding. 


Retail  Ad  Handbook 

BUREAU  of  Advertising,  ANPA, 
has  issued  a  new  edition  of  The 
Retail  Advertising  Budget,  hand- 
book for  retailers.  It  was  first 
published  in  1950.  Authors  are 
Charles  M.  Edwards  Jr.,  dean  of 
the  New  York  U.  School  of  Retail- 
ing, and  Howard  M.  Cowee,  vice 
president,  W.  L.  Stensgaard  & 
Assoc.,  formerly  on  the  School  of 
Retailing  faculty. 


LOYD  SIGMON  (I),  vice  president- 
assistant  general  manager,  KMPC 
Hollywood,  shows  approval  as  Jimmy 
Fidler,  veteran  Hollywood  reporter, 
signs  for  weekly  commentary  on  Film- 
dom  happenings.  Mr.  Sigmon  also 
is  president  of  the  Multi-Lyre  Corp., 
which  will  sponsor  the  Fidler  show. 


NARTB  HISTORY 


Project  Now  Underway 

HISTORY  of  NARTB  is  being  com- 
piled by  David  R.  Mackey,  assist- 
ant professor  of  speech  at  Pennsyl- 
vania State  College,  as  a  subject 
for  his  Ph.  D.  thesis.  The  history 
will  be  submitted  to  Northwestern 
U.,  and  probably  will  be  published 
in  book  form. 

Harold  E.  Fellows,  NARTB  pres- 
ident, said  the  association  is  offer- 
ing Prof.  Mackey  complete  coop- 
eration in  the  project,  which  will 
require  two  years.  Prof.  Mackey 
plans  to  interview  industry  leaders 
who  have  figured  in  NARTB 's  30- 
year  history.  He  will  continue  his 
radio  teaching  at  Penn  State.  He 
holds  B.  S.  and  M.  A.  degrees  at 
Northwestern  and  has  worked  at 
broadcast  stations  as  writer,  direc- 
tor and  announcer.  He  made  his 
first  industry  contacts  at  the 
NARTB  District  7  meeting  held 
last  month  at  Cleveland. 

WATG  SPECIAL 

Jaycees  Sell  'Susrainers' 

WATG  Ashland,  Ohio,  and  the 
local  Junior  Chamber  of  Commerce 
celebrated  "Operation  Jaycee"  with 
profit  to  both,  producing  a  day 
packed  with  novel  programming 
and  new  commercials. 

Richard  D.  Leidy,  WATG  gen- 
eral manager,  turned  over  all  sus- 
taining time  for  a  day  to  the  Jaycee 
group.  The  Jaycees  sold  time  to 
local  merchants,  receiving  ®ne- 
third  of  the  card  rate  for  all  busi- 
ness. WATG  assumed  all  produc- 
tion, promotion  and  advertising 
costs  connected  with  the  campaign. 

Novelty  programs  were  staged 
and  the  main  studio  was  jammed 
all  day.  Events  included  a  horn 
blowing  contest,  secret  desires 
panel,  hospital  interview,  cooking 
show  and  disc  jockey  competition. 
About  50  announcers  were  used. 


SALES  of  Capitol  Records  Inc.  and 
its  subsidiaries  during  the  year  end- 
ing June  30,  1952,  totaled  $13,976,768, 
an  increase  of  $942,538  over  the  same 
period  in  the  preceding  year. 
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^JLe  JPredti^e  Station 
tLe  (^arolinas 
GREENSBORO,  NORTH  CAROLINA 


Tell  your  story  over  WBIG,  where  there  are 
more  listeners  with  more  dollars  to  spend! 

During  1951  and  the  first  quarter  of 
1952  more  radio  sets  were  shipped 
into  North  Carolina  than  any  other 
southern  state.*  In  1951  WBIG's  16- 
county  market  showed  a  33,179  set 
increase.* 

Greensboro,  WBIG's  home  city,  is  the  second 
in  the  nation  with  retail  sales  per  household  of 
$6,959.** 


Sources: 
*  RTMA 

**    SRDA  Consumer  Markets  1951-1952 


Represented  by  Hollingbery 
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0UT-0F-H0ME 

Ups  Audience  18% — Pulse 

OUT-OF-HOME  listening  has 
added  18%  to  the  summer  radio 
audience,  according  to  Pulse  studies 
made  during  July  in  14  major 
markets,  which  show  out-of-home 
Pulses  ranging  from  12.4%  in 
Seattle  to  21.5 %  in  Philadelphia. 
Overall  figure  represents  a  gain 
over  both  the  summer  of  1951,  when 
the  out-of-home  extra  audience 
added  17%  to  the  in-home  listening 
total,  and  last  winter,  when  away- 
from-home  listening  boosted  the 
home  rating  figure  by  159c.  Market- 
by-market  breakdown  of  Pulse 
data,  all  July  except  Hartford, 
which  was  checked  in  June,  follow: 
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Philadelphia   17.2  3.7  21.5 

Los   Angeles   21.9  4.3  19.6 

San    Francisco-Oakland.  .22.3  4.3  19.3 

Boston   21.6  4.1  19.0 

Baltimore   17.4  3.2  18.4 

Hartford   20.1  3.5  17.4 

Washington,  D.  C  21.1  3.6  17.1 

Cincinnati   19.2  3.1  16.1 

Chicago   20.9  3.2  15.3 

Minneapolis-St.  Paul  ...22.1  3.3  14.9 

Detroit   20.5  3.0  14.6 

Buffalo   20.2  2.9  14.4 

Birmingham   24.5  3.3  13.5 

Seattle   25.1  3.1  12.4 

'These  figures  cover  6  a.m.  to  12  midnight, 

Sunday  through  Saturday,  expressed  as  per 
cent  of  all  homes  surveyed. 


'BONUS'  LISTENERS 

468  per  1,000  in  Akron 

AKRON,  Ohio,  has  468  "bonus" 
listeners  for  every  1,000  automo- 
biles traveling  on  streets,  accord- 
ing to  a  survey  by  Akron  U. 
marketing  students.  The  study 
was  made  under  Prof.  S.  M.  Mc- 
Kinnon,  at  the  request  of  WCUE, 
independent  station  there. 

The  survey  indicated  that  of 
each  1,000  cars  traveling,  269  had 
radios  on,  which  multiplied  by  the 
average  of  1.74  people  in  each  car, 
gave  468  listeners.  Of  2,014  motor- 
ists queried,  71.5%  had  car  radios 
and  37.69c  had  them  turned  on. 


AWRT  Mich.  Meet 

TV  PANEL  session  was  to  high- 
light a  two-day  meeting  of  the 
Michigan  Chapter  of  the  American 
Women  in  Radio  and  Television  at 
Port  Huron  this  past  weekend 
(Sept.  6-7).  Panel  was  scheduled 
for  Saturday,  with  Fran  Harris  of 
WWJ-TV  Detroit  presiding,  and  a 
talk  by  Franklin  Sisson,  WOOD- 
AM-TV  Grand  Rapids,  for  that 
evening.  Bruncheon  and  meeting 
at  the  Black  River  Country  Club 
was  set  for  Sunday.  Marion  Ryan, 
Detroit  Edison  Co.,  is  AWRT  state 
president,  and  Muriel  Hall,  WJR 
Detroit,  district  representative. 
Convention  chairman  was  Alice  M. 
Anderson,  WTTH-AM-FM  Port 
Huron. 


POLITICAL  HCL 

DiSalle  Lists  Radio-TV 


JOHN  Q.  PUBLIC  knows  all 
about  HCL — the  high  cost  of  liv- 
ing— and  what  he  didn't  know 
about  HCC — the  high  cost  of  cam- 
paigning, particularly  by  radio- 
TV — was  brought  to  his  attention 
in  at  least  one  city  the  past  fort- 
night. 

Michael  V.  DiSalle,  Ohio  Demo- 
cratic candidate  for  the  U.  S. 
Senate,  placed  an  advertisement  in 
the  Toledo  Blade  "to  lay  his  prob- 
lem before  the  voters  in  a  political- 
ly-appealing way,"  the  Washington 
Post  noted  editorially  last  Tuesday. 

Limiting  himself  to  a  $165,000 
budget  raised  by  friends,  Mr.  Di- 
Salle, former  OPS  director,  listed 
a  number  of  expenditures.  Among 
them  were  $40,000  for  "television 
and  radio  time"  and  $5,000  for 
"radio  alone  in  other  communities." 
Mail  represented  the  largest  single 
expense  with  $50,000. 

Mr.  DiSalle  last  Wednesday 
launched  his  own  radio-TV  Talka- 
thon— a  seven-hour  program  on 
eight  Columbus  AM  and  TV  sta- 
tions.  He  estimated  cost  at  $6,600. 

Mr.  DiSalle  is  scheduled  to  in- 
vade Cincinnati  with  his  Talkathon 
Sept.  10,  with  originations  from 
studios  of  WLW  and  WLWT  (TV) 
there.  Crosley  stations  will  feed 
five  radio-TV  outlets  in  the  Queen 
City  area,  starting  at  5  p.m. 
WLWT  will  telecast  an  hour  start- 
ing at  9  p.m.  and  WLW  will  broad- 
cast the  Talkathon  for  another  hour 
at  10  p.m. 


FTC  SETS  HEARINGS 

In  Clayton  Act  Citations 

COMPLAINTS  charging  interlock- 
ing directorates  at  four  companies 
— two  of  them  heavy  users  of  broad- 
cast media — have  been  filed  by  the 
Federal  Trade  Commission  against 
Purity  Bakeries  Corp.,  Chicago, 
and  American  Bakeries  Co.  Inc., 
Atlanta,  Ga.,  and  against  Nesco 
Inc.,  Milwaukee,  and  Ecko  Prod- 
ucts Co.,  Chicago,  with  hearings 
set  Oct.  16  and  9,  respectively. 

Purity  and  Ecko  have  used  Chi- 
cago radio  on  a  heavy  scale  in 
recent  years.  Ecko  also  sponsored 
a  part  of  the  old  Frank  Sinatra 
CBS-TV  program  for  its  cooking 
utensils  and  housewares. 


DuMont  Tax  Speedup 

SPEEDY  tax  writeoffs  have  been 
approved  for  Allen  B.  DuMont 
Labs,  and  other  electronic  manu- 
facturers, according  to  the  Defense 
Production  Administration.  Cer- 
tificates of  necessity  (writeoffs) 
were  issued  to  DuMont  for  expand- 
ing facilities  at  its  East  Paterson 
and  Clifton,  N.  J.,  plants.  Amounts 
certified  were  $43,125  and  $20,129 
— 65%  of  the  amount  requested. 
Similar  approval  was  given  Ray- 
theon Mfg.  Co.  for  $198,752  (65%). 
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YOU  NEED 
THE  17™  STATE* 

TO  WIN! 


Yes,  you  should  surely  include  the 
tremendous  WGY  coverage  area 
in  making  your  "candidate's" 
campaign  plans. 

WGY  is  a  "must"  market  area 
for  you  and  your  sponsor.  Cover- 
ing 53  counties  in  Eastern  Upstate 
New  York  and  Western  New  Eng- 
land for  the  past  30  years,  WGY  is 
the  top  station  in  the  area. 

Not  confined  to  a  single  city, 
WGY  blankets  22  cities  with  a 
population  of  10,000  or  more. 
Just  look  at  this  market  data ! 
Compared  to  the  major  metro- 
politan centers  in  the  nation  and 
based  on  figures  in  the  1952  Survey 
of  Buying  Power,  the  WGY  area 
is  exceeded  only  by  New  York  and 
Chicago  in  population,  total  retail  sales  and  food  sales! 

The  WGY  area  ranks  4th  in  Furniture-Household,  Drug 
and  Automotive  Sales  and  5th  in  General  Merchandise  Sales 
when  compared  to  the  major  cities  of  the  country. 

Containing  large  rural  and  urban  populations,  the  17th 
State*  represents  a  true  cross  section  of  the  country.  Make 
sure  your  sponsor  scores  plenty  of  votes  for  his  product  in 
the  form  of  sales  by  including  the  17th  State*  in  your 
campaign  plans. 

YOU  CAN  COVER  THE  17th  STATE* 
WITH  ONLY  ONE  STATION 


*The  WGY  coverage  area  is  so  named  because 
its  effective  buying  income  exceeds  that  of  32 
of  the  nation's  States. 


WGY 


Studios  in 
SCHENECTADY,  N.  Y. 


Represented 
Nationally 
by 

HENRY  I.  CHRISTAL 


On  All  Accounts 

(Continued  from  page  12) 

later  was  repeated  on  TV. 

When  the  Pincus  family  sold  the 
Alvin  Theatre,  Norman  and  Irving 
turned  their  talents  to  television. 
The  first  show  they  produced  was 
Mr.  I.  Magination.  The  children's 
program  was  an  immediate  hit  on 
CBS-TV.  The  network  has  signed 
a  five-year  contract  for  the  pro- 
gram. 

They  then  decided  to  produce 
an  adult  show.  Mystery  programs 
seemed  to  have  good  acceptance, 
so  they  went  after  the  hest  name 
possible.  Ellery  Queen  books  had 
been  best-sellers  for  years.  They 
were  granted  the  TV  rights  by 
copyright  owners  on  the  basis  of 
their  theatre  background  and  the 
success  of  Mr.  I.  Magination.  They 
spent  nearly  a  year  developing  the 
format  and  the  program  was  sold 
to  Kaiser-Frazer  in  1950,  on  ABC. 

Ellery  Queen  has  won  several 
awards,  and  is  considered  one  of 
the  top  suspense  shows  in  TV.  In 
1952  it  was  signed  to  a  long-term 
contract  by  Bayuk  Cigars  through 
Ellington  Co.,  New  York,  and  is 
now  seen  once  a  week  on  ABC-TV. 

Dramatic  Series  Next 

The  Pincus  brothers'  next  tele- 
vision effort  will  be  in  the  dra- 
matic field.  They  have  an  exclusive 
tie-up  with  the  Authors  League  of 
America  for  a  dramatic  series  fea- 
turing top  authors  and  composers. 
They  also  are  working  on  a  situa- 
tion comedy  series  featuring  a  na- 
tionally known  stage  and  screen 
star.  Since  they  both  were  raised 
on  musicals,  they  also  are  turning 
their  hands  to  a  series  for  tele- 
vision. 

Norman  and  Irving  are  tempera- 
mentally different,  yet  complement 
each  other  in  their  organization. 
Norman  handles  production,  cast- 
ing and  the  business  details.  Irving 
directs  the  creative  end,  being  re- 
sponsible for  scripts  and  ideas  for 
new  packages.  They  have  a  com- 
plete production  set-up  which  han- 
dles and  controls  every  detail  of 
their  shows,  including  scenic  de- 
sign and  construction. 

Norman's  hobbies  are  tennis  and 
photography.  Irving  likes  to  paint 
in  oils.  He  also  collects  paintings 
and  has  a  very  valuable  collection. 


Washington  NBC  Move 

NBC  has  announced  consolidation 
of  its  radio  and  television  stations 
in  Washington,  D.  C.  (WRC  and 
WNBW  (TV)  [Closed  Circuit, 
Sept.  1].  Offices  and  studios  were 
moved  to  larger  and  more  ade- 
quate quarters  at  the  Wardman 
Park  Hotel.  This  move,  effective 
Oct.  1,  is  in  step  with  NBC's  over- 
all plan  to  integrate  its  radio  and 
TV  activities.  NBC  said  integra- 
tion is  in  the  interest  of  improved 
services  to  its  advei  tising  clients 
and  to  the  public. 


LEWIS  MEYER,  nationally  recognized 
book  reviewer,  Sept.  14  will  celebrate 
the  10th  year  of  broadcasting  his 
program.  The  Values  We  Live  By, 
on  KTUL  Tulsa  where  he  began 
the  program.  One  of  the  first  books 
reviewed  was  Arthur  Godfrey's 
Stories  I  Like  to  Tell. 

WKY  TEEN  DAY 

Youngsters  Man  Station 

WKY-AM-TV  Oklahoma  City  ran 
through  a  day  of  normal  operation 
with  but  one  "minor"  change  which 
caused  the  day's  routine  to  be 
unorthodox.  The  entire  station 
was  manned  by  a  battery  of  teen- 
agers on  Aug.  25,  under  the  super- 
vision of  regular  station  personnel. 
The  youngsters  were  given  the 
opportunity  to  prove  their  skills 
in  station  operation  on  the  day 
that  the  station  set  aside  as 
"Radio-TV  Teen  Day." 

Some  60  teen-agers  were  selected 
to  fill  posts  at  the  station;  posts 
ranging  from  announcing  to  oper- 
ating the  mike  booms.  The  method 
for  the  selection  was  by  a  com- 
petitive letter-writing  contest.  The 
teen-agers  who  seemed  to  be  most 
interested  in  making  a  career  of 
broadcasting  and  telecasting  were 
asked  to  write  letters  in  which  they 
were  to  state  why  they  would  like 
to  fill  the  various  positions  at 
the  station.  A  local  newspaper 
gave  the  event  four  weeks  advance 
publicity  and  the  day  it  was  held, 
the  experiment  received  a  front 
page  story  and  a  follow-up  half- 
page  spread  from  the  Oklahoma 
City  Times. 

The  event  was  a  complete  suc- 
cess and  proved  to  have  a  great 
amount  of  publicity  and  audience 
interest  values,  the  station  said. 
Because  of  this  and  also  its  public 
service  WKY  is  making  plans  for 
a  yearly  "Teen  Day." 


Second  Audio  Show 

SECOND  annual  High  Fidelity  & 
Audio  Show,  sponsored  by  Almo 
Radio  Co.,  Albert  D.  Steinberg  & 
Co.  and  Radio  Electric  Service  Co., 
will  be  held  in  Philadelphia's 
Broadwood  Hotel  Oct.  8-9.  More 
than  75  of  the  country's  leading 
manufacturers  are  expected  to 
show  the  public  their  newest  high 
fidelity  and  sound  equipment. 
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PEE  €  H  INPUT  EQUIPMENT 


Whether  for  video  or  standard  broadcasting,  Engineers, 
with  an  eye  to  the  future,  will  appreciate  the  exceptional 
versatility  of  GATES  Speech  Input  Equipment.  Here  is 
equipment  with  unusual  adaptability  to  the  ever-changing 
demands  of  programming  techniques.  If  you  are  planning 
a  studio' installation  today  —  think  of  tomorrow,  and  con- 
sider the  flexibility,  the  expandability  of  GATES  Speech 
Input  Equipment. 

Space  prevents  fully  describing  the  circuit  handling  capa- 
bilities of  the  three  consoles  shown.  You  are  invited  to 
write  for  the  GATES  SPEECH  INPUT  CATALOG  where 
functional  block  diagrams  and  additional  data  will  better 
acquaint  you  with  these  versatile  GATES  Consoles  —  truly, 
Speech  Input  Equipment  With  A  Future. 


GATES  SA-50  DUAL  SPEECH  CONSOLE 

Typical  of  a  comprehensive  GATES  Speech  Input  system  is 
the  SA-50  Dual  Speech  Console  illustrated  above. 

Consisting  of  the  main  console  and  power  supply  unit,  the 
SA-50  provides  almost  unlimited  facilities  for  smooth  uninter- 
rupted studio  operation  of  the  most  complex  nature.  Nine  mix- 
ing channels:  five  for  microphones,  two  for  turntables  and  one 
each  for  remote  and  network  service.  Separate  PBX  type  keys 
allow  selection  of  any  mixing  channel  into  one  of  two  program 
amplifiers. 

NINE  AMPLIFIERS 

Five  2-stage  preamplifiers  and  two  4-stage  high  g-ain  pro- 
gram amplifiers  are  contained  within  the  console.  A  ten  watt 
low  distortion  monitoring  amplifier  and  a  two  watt  cueing  am- 
plifier are  part  of  the  separate  power  supply  unit.  Space  is 
provided  in  console  for  two  additional  preamplifiers  if  needed. 
Sub-chassis  units  are  individually  removable  for  servicing  with- 
out disrupting  operation  of  balance  of  console. 

i       ii^ni         .Hi'   -» 


52-CS  STUDIOETTE 


Ideally  suited  for  small  station  studio  applications  or  as  part  of 
larger  master  control  type  installation,  the  GATES  52-CS  Studioette 
has  all  of  the  necessary  facilities  for  complete  studio  operation  and 
will  fulfill  the  most  rigid  requirements  of  fidelity,  low  noise  and  dis- 
tortion. Facilities  include  four  mixing  channels.  Two  preamplifiers,  one 
program  amplifier  and  one  monitoring  amplifier  plus  complete  power 
supply  are  self-contained. 

Send  for  GATES  SPEECH  iNPUT  CATALOG  Today. 


SA-40  SPEECH  INPUT  CONSOLE 


Similar  in  size  and 
symmetry  to  the  SA-50, 
the  SA-40  Console  is 
characterized  by  its  ex- 
treme flexibility  of  oper- 
ation. Of  modern  design, 
it  is  generously  equip- 
ped for  a  most  compre- 
■  hensi>e  installation. 
Nine  channels  are  provided;  five  for  preamplifiers,  three  for 
turntables  and  one  for  net-remote.  Seven  amplrfirrs  include 
five  2-stage  preamplifiers,  one  4-stage  program  amplifier  and 
one  3-stage  monitoring  amplifier.  Provision  is  made  for  connect- 
ing external  cueing  amplifier.  Cabinet  construction  fellows  that 
of  the  SA-50  and  features  easy  accessibility  o'  ai'  components. 


If 
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CBS  Radio's  Fall  Promotion  Unveiled 
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sales,  reported  that  with  advertis- 
ers beginning  to  analyze  radio  costs 
in  comparison  to  those  of  other 
media,  there  is  more  excitement 
about  radio  than  there  has  been 
for  a  long  time.  He  pointed  out 
that  ratings  and  sales  do  not  al- 
ways correspond.  Mr.  Karol  cited 
the  renewal  by  Kingan  Fcods  for  a 
solid  52  weeks  of  Arthur  Godfrey's 
Sunday  afternoon  show,  with  a  rat- 
ing of  about  2.  In  the  words  of  N. 
Bruce  Ashby,  Kingan  advertising 
manager,  "Our  increased  sales,  di- 
rectly attributable  to  our  radio 
show,  warranted  a  renewal." 

Moss  Credits  Godfrey 

In  a  recorded  message  to  the 
clinic,  Bud  Moss,  advertising  man- 
ager of  Holland  Furnace  Co.,  sum- 
mer sponsor  of  the  Godfrey  Sun- 
day show,   credited  the  program 


1 


with  eliminating  the  summer  slump 
experienced  in  past  years  and  with 
putting  Holland's  sales  this  summer 
18%  ahead  of  1951. 

W.  Eldon  Hazard,  CBS  Radio 
network  sales  manager,  announced 
that  R.  J.  Reynolds  Tobacco  Co. 
has  just  signed  Vaughan  Monroe 
for  a  Saturday  evening  half-hour, 
putting  the  network's  business  a 
full  hour  ahead  of  last  year  in 
the  evening  and  25  minutes  ahead 
in  the  daytime  hours. 

Lester  Gottlieb,  vice  president  of 
CBS  Radio  in  charge  of  network 
programs,  told  the  clinic  that  the 
network  now  has  the  double- 
barreled  task  of  selling  new  pro- 
grams first  to  the  sponsor  and  then 
to  the  public.  Admitting  that 
money  is  one  of  the  major  con- 
siderations, he  stated  that  CBS  is 
doing  its  best  to  lower  program 


costs  while  maintaining  program 
quality.  "We  hope,"  he  said,  "to 
announce  some  substantial  reduc- 
tions in  programming  costs  soon, 
to  make  our  shows  even  bigger 
values  than  in  the  past." 

Introducing  a  showing  of  the 
business  documentary  film,  "More 
Than  Meets  the  Eye,"  CBS  Radio 
President  Adrian  Murphy  reported 
that  at  least  5,000  advertisers  and 
top  client  executives  have  seen  the 
film  and  that  there  have  been  many 
unsolicited  requests  for  showings 
from  large  companies  such  as  U.  S. 
Steel  and  Ford. 

George  Bristol,  director  of  sales 
promotion  and  advertising,  out- 
lined newspaper  advertising  plans 
for  the  fall.  Frank  Nesbitt,  direc- 
tor of  radio  network  sales  pre- 
sentations, spoke  on  "The  Dimen- 
sions of  Radio  Today,"  emphasiz- 
ing that  no  other  medium  can  reach 
so  many  people  so  often  at  so 
moderate  a  cost  as  radio.  George 
Crandall,  director  of  CBS  Radio 


press  information,  described  the 
publicity  kits  already  mailed  to 
editors  on  the  network's  daytime 
shows  and  publicity  on  the  evening 
programs  to  go  out  shortly.  He 
pointed  out  the  need  for  hard  sell- 
ing of  radio  stories  to  counteract 
newspaper  space-giving  to  tele- 
vision. 

Autry  Is  Surprise  Visitor 

Gene  Autry,  a  surprise  visitor  at 
the  Thursday  luncheon,  told  the 
group  that  radio  can  live  with  TV 
just  as  the  movies  can,  reporting 
that  the  sales  of  Doublemint  gum, 
advertised  on  his  radio  show,  are 
bigger  than  ever.  When  he  began 
to  make  TV  programs,  he  said,  the 
movie  people  objected  strenuously, 
but  with  some  70  TV  films  to  his 
credit,  he  is  still  making  his  half- 
dozen  feature  movies  a  year  and 
their  box  office  is  just  as  good  as 
before. 

Resolution  adopted  by  the  execu- 
tives of  the  CBS  Radio  affiliates 
follows : 

Whereas,  The  promotion  managers 
of  the  Columbia  Broadcasting  Sys- 
tem affiliated  and  owned  and  oper- 
ated stations,  having  participated  in 
the  1952  CBS  Radio  promotion  clinic 
— wish  to  express  the  following  re- 
marks to: 

Mr.  Louis  Hausman 
Mr.  Charles  Oppenheim 
Mr.  George  Bristol 
And  Whereas,  The  aforementioned 
Messrs.  Hausman,  Oppenheim  and 
Bristol,  having  accomplished,  in  the 
opinion  of  the  aforementioned  station 
promotion  managers  more  than  any 
mere  words  can  express  to  inspire  con- 
fidence in  the  medium  of  radio  by 
their  unfailing  zealousness  and  reas- 
surance of  the  type  of  promotional 
backing  the  several  station  affiliates 
may  expect,  these  promotion  manag- 
ers wish  to  extend  their  vote  of  con- 
fidence that,  as  a  result  of  this  meet- 
ing, their  assurance  and  participa- 
tion in  the  future  of  CBS  Radio 
has  been  bolstered  and  reaffirmed 
by  the  forward  thinking  of  the  afore- 
mentioned gentlemen  in  the  1952-53 
fall  campaign  of  the  CBS  Radio  net- 
work. 

Robert  N.  Pryor,  WCAU,  Phil- 
adelphia, chairman;  Committee: 
Charles  Vaill,  WEEI  (Boston); 
Jack  Stone,  WRVA  (Richmond)  ; 
Roswell  McPherson,  WGR  (Buf- 
falo); James  Baker,  WTRY 
(Troy) ;  Cody  Pfanstiehl,  WTOP 
(Washington);  Fred  Weber, 
WFPG  (Atlantic  City);  Nate 
Cook,  WBIX  (Utica);  Howard 
Rempes,  WKBN  (Youngstown, 
Ohio). 


$135,000  KROW  Plant 

KROW  Oakland,  Calif.,  expects  to 
complete  by  mid-November  con- 
struction of  a  $135,000,  250-ft. 
Truscon  self-supporting  tower  and 
modern,  steel  -  girded,  30  x  40-ft. 
transmitting  building  to  house  a 
new  Collins  transmitter.  KROW 
President  Sheldon  F.  Sackett  said 
the  installation,  to  be  located  on 
a  14-acre  island  leased  by  KROW 
near  the  Bay  Bridge  toll  gate,  will 
give  signal  coverage  of  6,289 
square  miles  to  the  1-kw  station, 
assigned  960  kc. 
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These  KEX  Children's  program 
advertisers  participated. 


The  third  annual  "KEX  KIDDIES 
DAY"  on  July  15  at  Jantzen  Beach 
Park  attracted  an  estimated  20,000 
people  who  were  entertained 
by  KEX  stars. 


KEX  SEARCH  FOR  STARS  presents  Portland's  show  de- 
voted to  discovering  and  developing  adult  talent.  It  is 
sponsored  by  Portland's  Star  Furniture  Company. 
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Oregon's  Ortlty  50,000  Watt  Station 

ABC  AFFILIATE  IN  PORTLAND 


WESTINGHOUSE  RADIO  STATIONS  Inc    •  KYW  •  KDKA  •  WBZ  •  WBZA  •  WOWO  •  KEX  •  WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 
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fTm  convinced 

KBIG  GIVES  US 

WHAT  WE  WANT" 

says  George  Oliver,  Adv.  Mgr. 
Leo  J.  Meyberg  Company 


"We  need  a  medium  as  big  as 


Southern  California,  because  that's 
our  territory— for  RCA,  Bendix  and 

other  products.  So  KBIG  intrigued 
us.  Focused  power  and  salt-water 
conductivity  are  not  new  in  radio- 
but  the  way  KBIG  uses  them  to  cover 
the  whole  Southland  is. new,  and 
made  sense  . . . 

"What  opened  my  eyes,  though, 


was  a  business  trip  by  auto  all  over 
Southern  California.  KBIG's  signal 
was  amazing  through  the  entire  trip 
—  in  San  Diego,  in  El  Centro,  in  San 
Bernardino  and  in  between  too.  In 
some  places,  KBIG  was  the  only 
station  we  could  pick  up  on  the  car 
radio ... 


"That  sold  us.  That  and  the  pro- 


grams.  KBIG  is  heavy  on  music, 
light  on  talk,  and  that's  refreshing 
whether  I'm  at  the. wheel  or  home. 
We're  selling  a  lot  of  RCA  45s  with 
our  spots  and  'Are  Ya  Listening?' 
segments  on  KBIG,  and  we're  glad 
that  KBIG  is  going  all-out  with  RCA 
45s  in  programming  its  music.  It's 
really  very  simple — KBIG  gives  us 
what  we  want,  so  we  bought, it." 


KBIG  gives  advertisers  what  they  want  in  rates,  too— 
costs  realistically  geared  to  today,  with  a  one-time  hour 
rate  of  $118,  spots  as  low  as  $9.  Make  the  Whole  Sale  at 
a  Wholesale  Rate— get  to  all  of  Southern  California,  AVz% 
of  U.S.  Buying  Power,  with 


10,000  WATTS 
740  KILOCYCLES 


KBIG 


GIANT  ECONOMY  PACKAGE  OF 
SOUTHERN  CALIFORNIA  RADIO 


John  Poole  Broadcasting  Company 


BUSINESS  OFFICE:  6540  SUNSET  BLVD., 
—    HOLLYWOOD  28,  CALIFORNIA 
REPRESENTED  BY  ROBERT  MEEKER  &  ASSOCIATES,  INC- 
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with  "permission"  to  telecast  the 
General's  speech  at  Bayfront  Park 
as  a  public  service,  "when  you 
have  time." 

When  WTVJ  received  word  last 
month  of  Gen.  Eisenhower's  pro- 
posed visit  to  Miami,  it  wrote  to 
Republican  National  Committee 
headquarters  offering  free  TV  cov- 
erage of  the  speech.  The  request 
was  referred  to  the  local  GOP 
organizations. 

One  group  agreed  to  WTVJ's 
request,  without  any  strings  at- 
tached. That  same  day  another 
organization  informed  WTVJ  that 
under  no  circumstancees  would  it 
allow  the  speech  to  be  televised 
.  .  .  "they  wanted  to  make  sure  of 
a  large  crowd  and  were  afraid 
television  would  kill  it,"  the  station 
reported. 

Following  day,  another  GOP 
group  pleaded  with  WTVJ  to  "tele- 
vise the  speech  so  that  as  many 
people  as  possible  could  see  and 
hear  the  General."  Thus,  confusion 
reigned  for  days — from  Aug.  29 
until  last  Tuesday,  when  the  speech 
was  delivered. 

On  that  day,  at  4  p.m.,  WTVJ 
sent  its  remote  equipment  to  the 
park  and  made  necessary  technical 
arrangements,  after  getting  ap- 
proval of  the  Florida  GOP  Com- 
mittee. At  7  p.m.  one  of  the  GOP 
groups  called  WTVJ  and  said  they 
would  use  force,  if  necessary,  to 
keep  the  TV  cameras  from  the 
Republican  nominee,  the  station 
recounted.  At  9  p.m.  the  telecast 
went  on  without  incident.  Report- 
edly there  also  was  local  radio 
coverage. 

WTVJ  quoted  an  Eisenhower 
spokesman  as  explaining  later  that 
the  General  had  no  idea  of  the 

SCHMITT  REQUEST 

WGN  Offers  Rebuttal  Time 

WGN  Chicago  has  agreed  to  give 
a  GOP  office-seeker  free  time  to 
refute  statements  made  in  behalf 
of  his  opponent  on  the  same  sta- 
tion. Leonard  F.  Schmitt,  Merrill, 
Wis.  attorney  who  is  competing 
with  Sen.  Joe  McCarthy  for  a  GOP 
senate  seat,  asked  Frank  P.  Schrei- 
ber,  general  manager  of  WGN  Inc., 
for  an  opportunity  to  rebut  a  state- 
ment made  by  Col.  Robert  R.  Mc- 
Cormick,  editor  and  publisher  of 
the  Chicago  Tribune,  licensee  of 
WGN. 

Col.  McCormick,  in  a  Chicago 
Theatre  of  the  Air  broadcast  on 
Mutual  Aug.  23,  said  "every  pa- 
triot in  Wisconsin  will  vote  for 
Sen.  Joseph  McCarthy."  Mr. 
Schmitt,  who  has  used  the  talka- 
thon device  on  radio  and  TV  in 
Wisconsin,  was  offered  five  minutes 
before  or  after  the  regular  Thea- 
tre of  the  Air  broadcast  on  any 
Saturday  night.  WGN  will  pay 
recording  charges  if  the  attorney 
cannot  appear  at  the  station  in 
person,  Mr.  Schreiber  said. 


muddle  and  that,  doubtless,  he 
would  have  authorized  video  cover- 
age if  he  had  been  aware  of  the 
situation.  As  it  developed,  Gen. 
Eisenhower  reportedly  had  no  idea 
that  his  speech  was  covered  by 
television — in  fact,  in  the  blur  of 
the  lights,  he  even  mistook  TV 
cameras  for  motion  picture  equip- 
ment— a  not  uncommon  occurrence 
in  the  medium's  experience. 

A  GOP  National  Campaign  Com- 
mittee spokesman  later  told  Broad- 
casting •  Telecasting  that  the 
national  organization  has  no  juris- 
diction over  local  political  groups, 
and  that  the  incident  wouldn't  have 
happened  if  the  speech  had  been  a 
national  network  commitment,  pur- 
chased bv  the  GOP  National  Com- 
mittee. He  drew  a  sharp  distinc- 
tion between  strategy  devised  on 
the  national  level  for  best  nation- 
wide coverage,  and  that  set  by 
local  political  groups  which  are 
mainly  interested  in  building  high 
attendance  for  political  rallies. 

The  cut-offs  on  Gov.  Stevenson 
and  President  Truman,  the  latter 
speaking  over  CBS  Radio  from 
Milwaukee  on  the  same  day  (10:30- 
11  p.m.),  were  not  questioned  di- 
rectly by  Democratic  campaign 
planners.  In  such  instances,  the 
networks  are  guided  by  policy  gov- 
erning all  commercial  broadcasts. 
Their  30-minute  segments  had  sim- 
ply expired. 

A  CBS  spokesman  explained  that 
each  was  a  "paid  political  broad- 
cast as  distinguished  from  a  state 
address.  On  such  a  broadcast,  it's 
perfectly  understood  by  the  speak- 
ers themselves  that  they  can't  run 
over." 

The  attendance  and  cut-off 
aspects  highlighted  a  week  of  cam- 
paign developments,  chief  of  which 
were  these: 

H  Both  the  Democrats  and  Re- 
publicans announced  further  radio- 
TV  appearances  and  mapped  plans 
for  others,  to  be  released  when 
speaking  schedules  are  set. 

%  The  Democrats  held  a  strat- 
egy pow-wow  in  Springfield,  111., 
to  discuss  additional  radio-TV 
plans. 

%  The  Republicans  revealed 
plans  for  at  least  10  national  net- 
work simulcasts  throughout  Oc- 
tober. 

%  BBDO  New  York,  which  is 
handling  the  GOP  political  account 
jointly  with  Kudner  Agency  Inc. 
[B»T,  Sept.  1],  named  three  exec- 
utives to  work  on  the  Eisenhower- 
Nixon  advertising  program. 

The  campaign  officially  got 
underway  last  week  with  the  Stev- 
enson Detroit  speech  and  the 
Eisenhower  address  from  Conven- 
tion Hall,  Philadelphia,  Thursday, 
on  the  full  NBC  radio  and  televi- 
sion networks.  Gov.  Stevenson 
spoke  from  Denver  Friday ,  with 
full  national  coverage  by  ABC  ra- 
dio and  TV. 

On  Saturday  the  National  Plow- 
( Continued  on  page  U8) 
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"This  country  is,  and  must  remain,  unin- 
habited forever,"  said  one  Captain  R.  B. 
Marcy  in  1849.  He  was  reporting  on  the 
Texas  Panhandle,  and  he  is  one  of  the 
earliest  recorded  Texas  liars. 

More  in  character  was  the  circus  gentle- 
man whose  honest  enthusiasm  led  him  to 
proclaim  that  we  have  the  largest  midgets 
in  the  world. 

Captain  Marcy  was  just  plain  wrong.  The 
man  from  the  circus  was  an  authentic  liar — 
one  who  knows  whereof  he  speaks  and 
knows  that  his  audience  knows  too,  so  no- 
body's fooled. 

When  we  tell  you  the  Panhandle  temper- 
atures range  from  10  3 0  summergrade  to 
—15°  in  the  winter,  that's  neither  wrong  nor 
authentic  lie.  It's  weather  bureau  true,  and 
the  plus-two-million  people  in  KGNC's 
trading  area  have  a  fat  stake  in  our  live  fore- 
casts presented  from  the  U.  S.  Weather  Bu- 


*  This  is  an  authentic  truth,  cour- 
tesy of  Sales  Management:  $5490 
per  family  per  year;  $1728  per  capita 
per  year.  Amarillo  also  leads  the  na- 
tion's cities  in  percent  of  gain  in 
business  volume  over  last  year. 


reau:  Weather  is  a  vital  factor  in  the  every- 
day lives  of  our  citizens.  It  can  and  does 
change  violently — as  much  as  40°  in  a  few 
hours.  Advance  warning  enables  cattlemen 
to  protect  herds;  it  enables  mothers  to  know 
how  to  dress  their  school-bound  offspring; 
it  helps  out-of-doors  workers  plan  their  ac- 
tivities. 

Weather  reports,  flash!  and  routine,  help 
KGNC  merit  the  loyalty  of  the  folks  who 
give  Amarillo  the  highest  retail  sales*  in 
the  U.  S.  Exclusive  regional  and  national 
programming  help  make  KGNC  the  one 
(and  only)  ad  medium  which  covers  Ama- 
rillo's  78-county  trade  territory.  You  reach 
a  hot  market,  air-conditioned  with  where- 
withal, when  you  use  KGNC. 
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ing  Contest  in  Kasson,  Minn.,  com- 
manded political  attention,  with 
Gen.  Eisenhower  using  full  NBC 
and  ABC  radio  networks  live,  plus 
500  KBS  stations  for  a  rebroad- 
cast.  Gov.  Stevenson's  talk  there 
was  to  be  tape-recorded  and  re- 
broadcast  by  NBC  that  evening  at 
9  p.m. 

These  commitments,  plus  the 
General's  scheduled  talk  in  Indi- 
anapolis tomorrow  (Tuesday),  rep- 
resented at  least  $400,000  worth  of 
network  business.  Last  week,  other 
business  was  revealed  by  both 
parties,  involving  expenditures  by 
the  national  committees  and  local 
organizations. 

The  Democrats  bought  time  on 
CBS  Radio  and  Television  for  the 
Governor's  San  Francisco  talk 
Sept.  9,  slated  for  10:30  p.m.  EDT. 
Speeches  in  Seattle  Sept.  8  and 
Los  Angeles  Sept.  11  will  be  car- 
ried locally  and  regionally  but  not 
nationally.  The  Democrats  also 
have  bought  CBS-TV  time  for  Sept. 
23,  Oct.  7  and  21. 

The  Springfield  strategy  meet- 


ing last  Tuesday  was  attended  by 
Mr.  Wyatt,  Gov.  Stevenson's  per- 
sonal campaign  manager;  Ken  Fry, 
radio-TV  director  of  the  National 
Committee,  and  Sam  Brightman, 
publicity  director.  Mr.  Fry  now 
will  operate  out  of  Springfield, 
traveling  in  advance  of  the  Ste- 
venson entourage  in  order  to  set 
u.t>  radio-TV  arrangements.  Lou 
Frankel,  former  radio-TV  director 
for  Averell  Harriman,  and  general 
manager  of  WFDR  (FM)  New 
York,  will  handle  radio-TV  activi- 
ties in  the  Washington  office  dur- 
ing Mr.  Fry's  absence. 

GOP  broadcast  plans  include 
speaking  activities  of  both  Gen. 
Eisenhower  and  his  running  mate, 
Sen.  Richard  Nixon  (R-Calif.). 
Sen.  Nixon's  New  England  tour 
last  week  featured  local  radio  and 
TV  originations  in  New  Haven  and 
elsewhere. 

Republican  schedules  were  being 
withheld  pending  completion  of 
arrangements  with  local  party 
leaders.  But  indications  were  that 
networks  and  local   stations  will 


Advertisement 


"National  Spot  advertising 
is,  above  all  things,  flexible" 

That's  what  our  editors  learned  when  they 
put  together  our  "National  Spot  Radio"  article 


As  of  January  1,  1952,  Broad- 
casting reported  a  total  of  2,403 
authorized  AM  stations  in  this 
country,  plus  650  FM  outlets. 
Collectively,  these  more  than 
3,000  stations  literally  blanket 
every  crossroad,  small  town, 
medium-size  city,  and  every 
metropolitan  market  in  our  48 
states. 

When  Printers'  Ink's  Editori- 
al Task  Force  decided  to  explore 
the  use  of  National  Spot  Radio 
last  February,  and  their  report 
was  released  in  our  July  11 
issue,  the  first  of  ten  specific 
ways  to  use  Spot  was,  "To  pro- 
mote products  that  haven't  full 
national  distribution." 

Our  editors  wrote,  "National 
Spot  Advertising  is,  above  all 
things,  flexible."  This  is  of  the 
greatest  importance  to  the  re- 
gional advertiser.  He  may  be 
operating  in  the  Atlantic  Coast 
States,  the  Corn  Belt,  New  Eng- 
land, the  Pacific  Coast,  or  the 
Southern  States.  With  Spot 
Radio  he  can  concentrate  his 
"advertising   fire"   where  his 


sales  force  oper- 
ates, where  his 
jobbers  are  well 
stocked,  or 
where  retailers 
are  ready  to 
push  his  prod- 
ucts. 


Bob  Kenyon 


In  Printer's 
Ink,  the  Voice  of  Authority, 
you  can  reach  each  week  most 
of  the  national  accounts  in  this 
country. 

Of  our  total  circulation  of 
23,793,  more  than  two-thirds 
are  buyers  of  advertising — 
space  buyers,  time  buyers,  ad- 
vertising managers,  sales  man- 
agers, agency  excutives,  and  the 
top  management  who  give  the 
OK  for  a  schedule  of  spots  that 
may  be  run  in  your  city  or  your 
ssction  of  the  country. 

Any  one  of  the  advertising 
staff  in  our  five  offices  is  ready 
to  help  you  add  to  your  custom- 
er list.   When  may  'we  call? 

ROBERT  E.  KENYON,  JR. 
Advertising  Director 


P.  S. — May  I  send  you,  :with  my  compliments,  a  reprint  of  the 
National  Spot  Radio  article?  Additional  copies  for  your  sales 
staff  are  priced  at  504  each. 


Printers' Ink 


205  East  42ntf  Street,  New  York  17,  N.  V. 
Chicago  •  Pasadena  »  Atlanta  •  Boston  •  London 


realize  considerable  business. 

Ten  national  network  simulcasts 
— from  Oct.  3  to  Oct.  31 — are  on 
order  with  either  the  General  or 
the  Senator  scheduled  to  speak. 
Expenditures  were  unofficially  esti- 
mated at  about  $1.2  million,  but 
local  committees  are  expected  to 
share  part  of  the  costs. 

Sen.  Nixon's  West  Coast  swing 
calls  for  national  TV  network  cov- 
erage and  local  radio-TV  in  Po- 
mona Sept.  17,  and  a  simulcast  on 
Sept.  29,  location  not  set.  Gen. 
Eisenhower  has  national  simulcast 
dates  for  Sept.  19  in  Kansas  City 
and  Sept.  25  in  Baltimore.  Net- 
works were  not  final. 

Additionally,  ABC  radio  is  set- 
ting aside  time  on  a  staggered 
basis  (two  or  three  times  weekly) 
for  a  new  program,  It's  Up  to  You, 
with  India  Edwards,  director  of 
the  Women's  Division  of  the  Dem- 
ocratic National  Committee,  who 
is  to  explain  campaign  issues. 
Series  was  to  start  today.' 

The  Joseph  Katz  Co.  is  handling 
the  Democratic  advertising  pro- 
gram, while  Kudner  Agency  and 
BBDO  are  cooperating  for  the 
GOP.  Kudner  has  devised  a  "split- 
screen"  technique  for  television,  to 
show  Senators  introducing  either 
Gen.  Eisenhower  or  Sen.  Nixon 
prior  to  the  televised  speech  via 
local  cut-ins. 

Three  executives  of  BBDO,  New 
York,  appointed  to  work  on  the 
radio  and  television  advertising 
program  for  the  Eisenhower-Nixon 
campaign  are  Jock  Elliott,  who  is 
account  executive  for  the  New 
York  State  Republican  Party,  and 
who  will  perform  a  similar  service 
for  the  national  party;  Carroll  P. 
Newton,  vice  president  of  the 
agency,  who  will  be  in  charge  of 
radio-TV  timebuying,  and  Walter 
Tibbals,  TV-radio  producer,  who  is 
accompanying  Gen.  Eisenhower  as 
BBDO's  representative. 


POLITICAL  POLICY 

Is  Presented  by  WGCB 

WGCB  Red  Lion,  Pa.,  "will  not 
accept  any  paid  or  non-paid  po- 
litical speeches  or  time"  during  the 
1952  campaign,  John  H.  Norris, 
station  manager,  informed  the 
Progressive  Party  last  week. 

Answering  the  party's  form  let- 
ter asking  time  to  match  accept- 
ance speeches  of  Republican  and 
Democratic  Presidential  candidates 
WGCB,  a  non-network  station,  said 
the  letter  was  incorrect.  WGCB 
will  carry  United  Press  news  along 
with  material  from  local  organiza- 
tions designed  to  help  get  out  the 
vote  in  November,  the  letter  ex- 
plains, and  will  do  "all  in  its  power 
to  inform  and  prepare  its  listening 
audience  in  a  non-partisan  method, 
to  use  their  vote  wisely  and  with 
an  independence  of  choice  in  the 
November  election." 


CBS  Pacific  Network  fall  line-up  in- 
cludes two  new  Mon.  through  Fri. 
programs.  Armchair  Adventures  fea- 
tures Marvin  Miller  in  quarter-hour 
adventure  narration.  The  Long  Long 
Trailer, -five-minute  sketches  by  Bud- 
dy Twiss,  author  of  the  book  by  the 
same  title,  is  the  other. 


PROGRESSIVES 

Ask  Overseas  Radio  Time 

PROGRESSIVE  PARTY  candi- 
date Vincent  Hallinan  Friday 
called  on  Defense  Secretary  Robert 
A.  Lovett  to  grant  him  the  op- 
portunity to  speak  to  U.  S.  serv- 
icemen overseas  via  the  Armed 
Forces  Overseas  Radio  and  to 
direct  the  service  network  to  in- 
clude campaign  news  of  the  Pro- 
gressive Party  in  the  daily  half- 
hour  news  program  beamed  to 
armed  forces  personnel. 

Progressive  Party  earlier  urged 
the  FCC  to  take  action  against 
some  25  radio  and  television  sta- 
tions, which  the  party  claims  have 
refused  to  grant  time  for  accept- 
ance speeches  by  Mr.  Hallinan  and 
Mrs.  Charlotta  A.  Bass,  the  party's 
respective  candidates  for  Presi- 
dent and  Vice  President.  A  wire 
to  the  FCC  cited  the  agency's  rul- 
ing on  July  3,  ordering  all  radio- 
TV  stations  to  carry  acceptance 
speeches  of  all  Presidential  candi- 
dates free  of  charge,  if  they  carried 
the  speeches  of  major  party  candi- 
dates [B«T,  July  7]. 

In  a  telegram  to  Secretary 
Lovett,  Mr.  Hallinan  noted  that 
Gen.  Eisenhower  and  Gov.  Steven- 
son have  made  such  broadcasts 
and  that  news  of  the  Republican 
and  Democratic  campaigns  is  regu- 
larly carried  by  AFOR.  The  Tele- 
gram read: 

Request  that  I,  as  candidate  for 
President  of  the  United  States  of 
the  Progressive  Party,  be  granted 
equal  time  to  speak  to  members  of 
the  armed  forces  serving  overseas 
via  Armed  Forces  Overseas  Radio, 
as  that  already  given  to  Republican 
and  Democratic  candidates.  Further 
request  that  daily  half  hour  news 
programs,  beamed  to  overseas  troops, 
limited  at  present  to  campaign  news 
of  Republicans  and  Democrats,  in- 
clude regular  news  of  Progressive 
Party  campaign. 

Since  (Gen.)  Eisenhower  and  (Gov.) 
Stevenson  have  agreed  to  exclude 
from  the  campaign  the  central  ques- 
tion before  all  GI's:  "Why  are  we 
fighting  in  Korea  and  when  will  it 
end?"  It  is  imperative  that  our  sol- 
diers, sailors,  airmen  and  women  in 
service  know  that  an  alternative  to 
war  is  offered  by  the  Progressive 
Party.  Negro  GI's  should  be  given 
opportunity  to  hear  that  for  the  first 
time  in  American  history  a  Negro 
woman  is  running  for  vice  president 
of  the  United  States.  This  is  the  only 
way  American  GI's  can  obtain  facts 
necessary  to  make  up  their  minds  on 
how  to  cast  absentee  ballots. 

Aug.  31  New  York  Times  carried 
speeches  especially  prepared  for  and 
beamed  to  armed  services  overseas. 
Request  that  I  be  given  opportunity 
to  address  troops  over  same  facil- 
ities, in  similar  special  broadcast.  Re- 
quest immediate  answer. 


Election  Series 

NIGHTLY  five-minute  See  You  at 
the  Polls  series  will  be  broadcast 
on  NBC  radio,  Mon.-Sun.,  11:30- 
11:35  p.m.,  from  Sept.  15  through 
Nov.  3,  day  before  election.  Promi- 
nent citizens  will  speak  each  night 
on  the  importance  of  registering, 
knowing  the  issues  and  voting,  with 
Harold  Fellows,  NARTB  president, 
opening  the  series. 
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PISTON  RING  MADE  RADIOACTIVE  in  Atomic  Pile  at  Oak  Ridge,  is  care-  ground  road  tests  under  all  kinds  of  weather  conditions.  Engine  wear  is 
fully  installed  in  test  car  engine  by  specially  trained  scientists.  Radioactivity  measured  with  unheard-of  accuracy  by  this  atomic  test.  Test  results  can  now 
is  checked  with  Geiger  counter  at  all  times.  Car  is  then  driven  in  proving      be  obtained  in  only  50  miles  of  driving — older  methods  took  up  to  10,000  miles. 


CROSS  SECTION  OF  TEST  ENGINE 


RADIOACTIVE 
PISTON  RING 


SAMPLES  OF  MOTOR  OIL 
USED  IN  TEST 


RADIOACTIVITY 
MEASURED 


HOW  RADIOACTIVITY  WORKS:  motor  oil  used  in  test  run  picks 
up  microscopic  metal  particles  worn  from  radioactive  piston  ring. 
Radioactivity  of  oil  sample,  measured  by  a  Geiger  counter,  shows 
rate  of  engine  wear.  (Don't  worry  —  the  motor  oil  you  buy  is  not 
radioactive.)  Tests  show  today's  motor  oils  can  actually  triple  life 
of  your  car  engine. 


LOCAL  GUARDIAN  of  your  car  engine's  future  is  your  neighbor- 
hood service  station  operator.  Competing  vigorously  with  rival 
stations  for  your  business,  he  helps  lengthen  the  life  of  your  car 
by  providing  newest,  most  improved  oil  products,  top  flight  service. 


Atomic  Tests  Prove 
New  Motor  Oils 
Can  Triple  Car  Engine  Life 

A  revolutionary  new  testing  method,  using  radioactive  mate- 
rials, proves  that  today's  new  high  quality  motor  oils,  developed  since 
the  end  of  World  War  II,  can  actually  triple  the  life  of  your  car  engine. 

These  atomic  tests  show  that  today's  new  motor  oils  substantially 
reduce  engine  wear  — actually  make  it  possible  for  you  to  drive  your 
car  many  more  thousands  of  miles  without  costly  major  repairs. 
Atomic  tests,  now  being  conducted  by  many  oil  companies,  also  open 
the  door  to  the  future  development  of  even  finer  motor  oils. 

Increase  in  motor  oil  quality  is  one  direct  result  of  the  constant 
competition  among  U.  S.  oilmen  to  get  to  you  first  with  new  and  im- 
proved products.  Today's  gasoline  is  another  example  — 2  gallons  now 
do  the  work  3  did  in  1925,  although  today's  gasoline  is  priced  about 
the  same  — only  taxes  are  higher. 

In  peace  or  war,  you  beijefit  from  the  competition  among  America's 
privately-managed  oil  companies  with  the  finest  petroleum  products 
at  the  lowest  prices  in  the  iworld. 

Oil  Industjry  Information  Committee 

American!  Petroleum  Institute 
n     50  West  50th  St.,  New  York  20,  N.  Y. 
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IN  CINCINNATI 
ON  WCKY'S  DAILY  HIT  PARADE 

6:15  to  7  PM 

More  Cincinnatians  listen  to  the  Daily  Hit  Parade  with  Nelson 
King  than  to  any  other  program  at  this  time. 


Here  are  the  latest  Pulse  Ratings* : 
STATION  RATING 

WCKY  6.3 

Station  A  2.5 

Station  B  4.5 

Station  C  3.0 

(*  May-June  Cincinnati  Pulse) 


COST  PER  1000 

$1.48 

$2.92 
$1.85 
$2.88 


FOR  THE  LARGEST  AUDIENCE 
AT  THE  LOWEST  COST, 
USE  THE  DAILY  HIT  PARADE 


WCKY...   ON     THE     AIR  EVERYWHERE 


TWENT 


tout  Advertising  a  Hit! 


IN  THE  SOUTH 
|       ON  WCKY'S  FAMOUS  JAMBOREE 

7:05  to  11  PM 

BMB  shows  WCKY  has  more  families  listening  3  to  7  times  a 
week  at  night  to  the  Jamhoree  than  to  any  other  50,000  watt 
station  covering  the  South. 


Here  are  just  a  few  of  1952' s  results  to  date  for  advertisers: 

20,048  orders 
23,658  orders 


JUNEX 

HOSPITAL  INSURANCE 


HARMONICA 
CURTAINS 


34,360  orders 
18,917  orders 


FOR  RESULTS  IN  THE  SOUTH, 

PUT  YOUR  ADVERTISING  ON  WCKY'S  JAMBOREE 

50,000  WATTS  OF  SELLING  POWER 


CALL  COLLECT: 
Tom  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York  City 
Phone:  Eldorado  5-1127 
TWX:  NY  1-1688 


C.  H.  "Top"  Topmiller 
WCKY  Cincinnati 
Phone:  Cherry  6565 
TWX:  Ci  281 


FOUR      HOURS     A  DAY 


SEVEN     DAYS     A  WEEK 


editorial  £ 


The  Old  Show 

THE  OLD  SHOW,  but  with  a  new  script  and 
new  lead  performers,  is  being  enacted  at  the 
FCC.  The  staff  lawyers  are  still  trying  to  run 
the  Commission — and  they're  often  succeeding. 

Examples  are  frequent.  This,  despite  the 
intent  of  Congress  in  approving  the  new  Mc- 
Farland  Law  to  restore  policy  directions  to 
the  seven  members  of  the  Commission  by  spell- 
ing out  functions  of  staff  and  by  seeking  to 
build  an  administrative  barrier  between  staff 
and  Commission. 

The  lawyers,  however,  have  contrived  means 
of  circumventing  the  law,  after  having  failed 
to  get  the  White  House  to  veto  the  McFarland 
Bill — insubordination   almost   unheard   of  in 

•  Government,  but  which  was  all  but  ignored  by 
the  Commission. 

Here's  how  the  lawyers  are  working  it  now. 

'    They  cooperate  closely  with  Chairman  Paul  A. 

I  Walker  and  with  Comr.  Frieda  B.  Hennock. 
Their  present  interest,  almost  to  the  exclusion 
of  all  else,  is  the  forthwith  licensing  of  edu- 

I   cational  TV  stations.    The  staff  greases  the 

:  way,  as  witnessed  in  eight  grants  out  of  14 
applications  filed  since  the  thaw.  In  return,  the 
Chairman  and  Madame  Commissioner  support 
the  lawyers. 

|  Petitioners  who  seek  to  have  the  FCC  move 
even  on  routine  matters  may  be  summarily 
informed  that  the  McFarland  Law  precludes 
such  action  without  time-consuming  and  ex- 
pensive procedures,  such  as  letter-writing,  ad- 

I  vance  notice,  conferences  and  numerous  other 
devices.  This  is  an  obvious  effort  to  flush  out 
complaints  to  the  Commission  and  to  Congress, 
so  that  the  path  may  be  cleared  for  amend- 

'■    ment  of  the  statute  through  proof  of  its  un- 

!  workability. 

The  proposed  new  rebroadcast  rule  is  an- 
other example  of  this  mischief-making.  Last 
May,  without  warning,  five  of  the  seven  mem- 
bers adopted  a  proposed  rule  served  up  by  its 
lawyers  which  would  permit  an  originating  sta- 
tion to  refuse  permission  to  other  stations 
to  rebroadcast  its  programs,  but  only  under 
pain  of  notifying  the  FCC  within  10  days  why 
it  refused.  If  the  refusal  is  "unreasonable" 
the  network  or  station  would  be  penalized. 
That  could  mean  termination  of  its  license — ■ 

i  because   the   originating   station   refused  to 

;■  share  its  property  or  the  product  of  its  genius 
with  competitors. 

The  legality  of  this  "legalized  larceny"  pro- 
posal was  promptly  challenged.  The  FCC  post- 
poned the  effective  date  of  its  order  for  60 
days  from  July  1,  whereas  the  petitioners 

U  requested  a  stay  until  the  question  of  legality 
had  been  decided.  Prior  to  the  new  Aug.  30 
effective  date,  further  petitions  for  postpone- 
ment were  filed.  The  lawyers  suggested  only 
a  15-day  extension.  Fortunately,  an  alert 
Commissioner  proposed  a  month,  and  that 
carried. 

Here  we  discern  another  effort  by  the  law- 
,  yers  to  slip  one  over.    They  are  'constantly 
I   contriving  means  to  harass  the  licensees,  when 
their  sworn  duty  is  to  enforce  a  law,  the 
purpose  of  which  is  to  encourage  fullest  de- 
velopment of  all  communications  media. 

How  long  they  will  get  away  with  it  we 
won't  venture  to  guess.  We're  led  to  believe, 
I  however,  that  it  won't  be  as  easy  for  them 
this  time.  First,  Congress  is  more  diligent  and 
more  worldly  wise  on  broadcast  regulatory 
matters.  Second,  this  crop  of  FCC  staffers  just 
.  isn't  as  sagacious  as  their  immediate  prede- 
cessors in  office. 
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Red  Writers 

THOSE  angry  denials  of  the  Senate  Internal 
Security  Committee  report  alleging  Commu- 
nistic domination  of  the  Radio  Writers  Guild 
should  surprise  no  one.  That's  par  for  the 
un-American  activities  course. 

The  committees  of  Congress  customarily  ex- 
aggerate the  degree  of  Red  infiltration,  and 
the  accused  societies,  guilds  or  fronts,  inevita- 
bly issue  indignant  blanket  denials.  It  all 
started  about  two  years  ago  with  the  publica- 
tion of  Red  Channels,  under  private  auspices. 

But  even  if  there  were  only  one  Communist 
of  influence  in  RWG  it  would  be  one  too 
many.  It  has  been  evident  for  years  that 
one  of  the  cardinal  objectives  of  the  Reds  in 
the  U.  S.  has  been  control  of  access  to  that 
which  goes  over  the  air.  The  writers,  once 
hired,  are  in  the  key  position.  They  can  con- 
trive situations  and  veil  scripts  to  fit  the  ideo- 
logical line.  And  that's  precisely  what  the 
Senate  subcommittee  charges  has  been  done. 

The  responsibility,  in  the  first  instance,  de- 
volves upon  ownership  and  management.  That 
goes  for  networks,  stations,  programming 
syndicates  and  packagers.  The  screening  of 
talent,  from  writer  to  performer,  is  not  an 
easy  task. 

Does  anyone  know  a  stupid  Commie? 


Headlines  from  Hunger 

IN  THE  TWO  months  that  Congress  has 
been  in  adjournment,  broadcasters  have  en- 
joyed the  blissful  tranquility  of  a  couple  of 
J  political  conventions,  the  resultant  campaign- 
ing, diatribes  of  the  left-wing  Progressives, 
Talkathons,  and  the  usual  grist  of  rate  con- 
troversies, FCC  forays,  TV  post-freeze  process- 
ing, air-space  committee  squabbles,  district, 
state  and  county  meetings  and  union  elec- 
tions. 

But  this  relative  calm  is  about  to  be  shat- 
tered. The  House  Subcommittee  to  investigate 
the  morals  of  radio  and  television  program- 
ming, which  quit  with  Congress  last  July, 
resumes  its  hearings  Sept.  16  in  Washington. 
Then  it  will  shuttle  between  New  York  and 
Washington. 

The  headline  writers  can  warm  up  for  an- 
other field  day.  "Blood  and  Thunder,"  "Plung- 
ing Necklines"  and  "Shimmying  Savants" 
will  return  to  stud-horse  type.  The  editorial 
writers  and  the  pundits  will  let  go  with  round- 
house swings  at  the  ether  traffic.  The  cartoon- 
ists will  depict  pink  elephants  emerging  from 
the  TV  screens,  and  beer  bubbling  from  the 
speakers. 

But  these  proceedings,  if  precedent  means 
anything,  will  develop  into  little  more  than 
a  sounding  board  for  the  prohibitionists.  They 
will  take  off  against  alcoholic  beverage  adver- 
tising on  the  air.  It's  great  stuff  in  a  campaign 
year.  It's  part  of  the  campaign  to  ban  all 
liquor  (and  beer)  advertising  in  the  quest 
for  a  return  to  prohibition. 

This  time,  we  hope,  the  adversaries — repre- 
senting all  media — are  adequately  forewarned. 
Certainly  the  broadcast  media  are  prepared 
to  handle  their  end.  So  are  the  brewers.  The 
distillers,  it  would  appear,  have  no  problem 
domestically,  since  radio  and  TV  hard  liquor 
advertising  is  non-existent  in  the  48  states. 
That  isn't  so,  however,  in  the  territories. 

We  imagine  that  when  the  final  gavel  sounds, 
there  won't  be  any  serious  thought  about 
legislation  involving  broadcast  programming. 
That  would  be  censorship.  But  it  is  a  reason- 
able wager  that  there  won't  be  a  final  gavel 
until  the  committee  has  exhausted  the  head- 
lines. 


-  our  respects  to: 


LEO  RESNICK 


WHEN  the  FCC  in  1951  faced  the  pro- 
posed merger  of  ABC  with  United  Para- 
mount Theatres  Inc. — first  major  case 
of  the  "marriage  of  broadcasting  and  motion 
picture  interests"  since  the  advent  of  commer- 
cial TV — it  knew  it  had  a  hot  potato. 

From  TV's  start,  the  union  of  broadcasters 
and  movie  interests  had  been  predicted.  Al- 
though many  within  the  Commission  and  the 
industry  it  regulates  adamantly  opposed  the 
Hollywood  influence  in  broadcasting,  fully  as 
many  in  both  camps  believed  fusion  of  broad- 
casting and  the  cinema  was  the  logical  step  in 
fulfilling  TV's  destiny. 

To  hear  the  merger  case — whether  it  was  in 
the  "public  interest,  convenience  and  necessity" 
— the  FCC  designated  slight,  sandy-haired,  39- 
year-old  Leo  Resnick. 

The  hearing  began  in  January  1952,  consum- 
ing 90-odd  hearing  days,  13,000  pages  of  testi- 
mony and  950  exhibits,  and  closed  Aug.  20. 
Mr.  Resnick's  decision — which  may  or  may  not 
be  affirmed  by  the  Commission — is  expected 
sometime  this  fall. 

It  has  been  a  grueling  experience  for  wit- 
nesses and  counsel.  And  it  has  been  no  less 
arduous  for  the  hearing  examiner. 

Mr.  Resnick  has  listened  to  every  word  of 
testimony.  He  ruled  on  complex  legal  ques- 
tions, with  few  precedents  to  guide  him.  He 
assuaged  ruffled  tempers,  of  which  there  were 
many. 

Yet,  of  all  immediately  concerned,  Mr.  Res- 
nick has  been  the  most  unperturbed  by  the 
hearing's  complexities,  its  labored  length  and 
more  recently  by  its  speeded-up  course. 

Qualities  the  government  seeks  in  its  hearing 
examiners,  considered  in  many  respects  like 
judges,  are  spartan. 

Among  them  are  injunctions  "to  conduct 
hearings  in  a  dignified,  orderly  and  impartial 
manner,"  and  to  exercise  "sound  judgment, 
judicial  temperament  and  poise." 

The  soft-spoken  Mr.  Resnick  epitomizes 
these  qualities.  He  also  is  precise,  meticulous, 
methodical  and  hard  working.  His  ability  to 
absorb  a  mass  of  detail  and  to  express  himself 
cogently  have  been  remarked  upon  by  those 
appearing  before  him. 

Some  Washington  attorneys  who  know  him 
are  impatient  with  what  they  call  his  academic 
attitude.  Others  feel  that  his  high  sense  of 
judicial  decorum  makes  the  aura  of  his  hear- 
ings more  like  a  court  room  than  an  adminis-~ 
trative  agency  appearance.  But  during  the  long 
and  sometimes  bitter  Paramount  hearing  his 
(Continued  on  page  62) 
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This  man  is  now  being;  sold  a  food  freezer 


Today  radio  entertains,  informs  and  sells 
people  wherever  they  go. 

In  fact,  the.  average  American  spends  more 
time  with  radio  than  with  magazines,  TV,  and 
newspapers  combined. 

People  listen  to  radios  in  cars,  kitchens, 
yachts,  bedrooms,  living  rooms,  trains,  canoes, 
bars,  terraces,  hotels,  restaurants,  beaches, 
deserts,  mountain-tops,  airplanes. 

Right  now  there  are  105,300,000  radio  sets 
in  the  country.  From  coast  to  coast,  virtually 
every  home  is  a  radio  home — and  over  half  of 
them  have  two  or  more  sets. 


In  automobiles  alone,  there  are  27,424,500 
radios.  At  any  given  moment,  over  one-third 
of  the  radio-equipped  cars  on  the  road  have 
their  sets  in  use. 

And  last  year  Americans  bought  12,775,000. 
new  radio  sets!  •    .,  ,  >      .  v 

Radio  reaches  its  vast  audience  at  far  lower 
cost  than  any  other  medium — whether  by 
nation-wide  networks  or  local  stations. 

No  doubt  about  it: 

The  smartest  buys  in  all  advertising  are 
being  made  in  radio.  Apd  they're  being  made 
right  now. 


BAB  is  an  ' 
organization 
supported  by 
independent 
broadcasters,, 
networks  and 
station 

representatives 
all  over  America 


270  PARK   AVE..  NEW  YORK  CITY 
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Feature  of  the  Week 

(Continued  from  page  18) 


scriptions,  prepared  and  produced 
at  WICC,  told  the  story  of  the 
"Big  Fella  Shop."  Live  tags  gave 
travel  directions  to  the  store  from 
suburbs.  Twelve  carefully  selected 
adjacencies  a  week,  over  a  13-week 
period,  comprised  Skydel's  initial 
campaign  over  WICC. 

Success  of  this  campaign  was  not 
instantaneous  but  gathered  momen- 
tum. Skydel's  was  satisfied  with 
final  results  and  said  WICC  ob- 
tained results  were  newspapers 
failed,  the  station  reported. 

Mr.  Seigel  then  asked  Mr.  Ed- 
wards to  prepare  a  year-around 
campaign  embracing  both  institu- 
tional and  sales  approaches.  In  the 
process  of  preparing  this  drive, 
Mr.  Edwards  joined  the  Skydel's 
sales  staff  several  hours  a  week  to 
apprise  himself  of  the  store's  basic 
marketing  problems.  Then,  with 
Messrs.  Slater  and  Hoffer,  he  for- 
mulated a  campaign.  Well  pleased, 
Skydel's  signed  for  52  weeks. 

Institutional  aspect  of  the  cam- 
paign is  built  around  a  half-hour 
Sunday    afternoon   program,  the 


Wayne  King  Show.  There  is  no 
commercial  copy  as  such  used  on 
this  show.  Only  three  short  an- 
nouncements— 15  to  40  seconds  du- 
ration— are  aired.  These  expound 
the  friendliness,  courteous  service 
and  quality  to  be  found  at  Skydel's. 

Sales  aspect  of  the  campaign 
consists  of  five  Class  A  morning 
spots  each  week,  rotated  among 
various  departments  at  Skydel's. 

Heretofore,  Skydel's  had  not 
realized  radio's  potential  force  as 
a  selling  medium.  Now,  however, 
the  store  is  sold  on  radio,  thanks 
largely  to  Messrs.  Slater,  Edwards 
and  Hoffer. 


Ralph  Cattell 


FUNERAL  services  for  Ralph  Cat- 
tell,  39,  former  sales  manager  of 
Jerry  Fairbanks  Productions,  Hol- 
lywood, and  more  recently  a  free 
lance  TV  writer,  were  held  Sept.  4 
in  Glendale,  Calif.,  with  burial  at 
Forest  Lawn  Memorial  Park.  Mr. 
Cattell  died  Aug.  30.  Survivors  are 
his  wife,  Selma,  and  a  daughter. 


Most  Everyone  in 
HANNIBALAND*  Listens 

EHMO 

/  / t  \ 


*  HANNIBALAND— large  41  county 
area  surrounding  Hannibal,  Mo., 
Quincy,  III.  and  Keokuk,  Iowa. 


th 


Hours  ongAdr^fay^  after  day,  KHMO  ofFerTa^variety  of 
dranjarrtews,  sports  and  music  to  the([240,470  radio)families 
o  live  in  the  rich  Hannibaland  a?&a.  The-fnajority  of 
ese  families  tune  and  stay  tuned  to  KHMO,  because 
KHMO  gives  them  what  they  want  in  radio. 
For  satisfying  results  and  service  in  the  mid-west  put  your 
sales  message  on  KHMO.  Write,  wire  or  phone  KHMO  or 
Pearson  today  for  availabilities. 

These  families  represent  those  in  the  41  county  area  sur- 
veyed where  KHMO  shows  its  share  of  audience.  There  is  a 
larger  number  of  families  in  KHMO's  0.5  millivolt  contour. 


Representative 
John  E.  Pearson  Company 
• 

Mutual  Network 
Hannibal,  Missouri 

5000  watts  day  • 


EHMO 


1000  watts  at  night 


front  office 


HERMAN  HEADLEY,  TV  director,  appointed  assistant  manager, 
>  WCCO-TV  Minneapolis-St.  Paul. 


TED  TENPENNY,  commercial  manager,  KEYD  Min- 
neapolis, promoted  to  assistant  general  manager  there. 

WILLIAM  BAYER,  sales  representative  of  Keystone 
Broadcasting  System  on  West  Coast,  elected  a  vice 
president.  ESCHEN  &  ROE  named  to  represent  network 
on  West  Coast. 

HAL  COOKE,  manager  of  CKEY  Toronto,  adds  duties 
of  vice  president  in  charge  of  sales  of  all  Jack  Kent 
Cooke  enterprises,  Toronto. 


Mr.  Headley 


DAVE  BAYLOR,  general  manager,  WJMO  Cleveland,  to  WEWS  (TV) 
that  city,  as  general  executive  in  programming  and  advertising  sales 
activities. 

EVERT  S.  PETERSON,  director  of  public  relations,  McClatchy  News- 
papers and  McClatchy  Broadcasting  Co.  of  Calif.,  to 
Rotary  Offset  Printers,  Sacramento,  Calif.,  as  general 
manager. 

ROGER  LaREAU,  commercial  manager,  WTVN  (TV) 
Columbus,  named  regional  sales  manager  of  Edward 
Lamb  Enterprises  with  headquarters  in  Erie,  Pa.  Duties 
include  co-ordination  of  sales  and  commercial  activities 
of  WTVN,  WICU  (TV)  and  WIKK  Erie,  WHOO  Or- 
lando, Fla.,  WTOD  Toledo  and  The  Erie  Dispatch. 


CLARK  GEORGE,  New  York  representative  of  KNX 
Los  Angeles  and  Columbia  Pacific  Network,  to  New 
York  office  of  CBS-TV  Spot  Sales  as  account  executive. 


Mr.  Peterson 


MEG  ZAHRT,  assistant  director  of  retail  advertising,  BAB,  New  York, 
to  sales  staff,  WGAR  Cleveland,  to  serve  department 
stores  and  specialty  shops  in  that  area. 

WILLIAM  K.  BRUSMAN,  sales  staff,  WHK  Cleveland, 
promoted  to  general  sales  manager. 

AVERY-KNODEL,  N.  Y.,  appointed  national  repre- 
sentative for  WHOO  Orlando,  Fla. 


J^etionaLi  •  •  • 


Miss  Zahrt 


GEORGE  B.  STORER,  president  of  Storer  Broadcast- 
ing Co.,  is  under  doctor's  orders  to  "rest  and  relax" 
which  may  keep  him  away  from  full  time  duties  for  several  months.  He 
is  recuperating  in  Birmingham,  following  temporary  loss  of  hearing 
suffered  on  eve  of  CBS  affiliates  meeting  in  Chicago  last  month,  probably 
due  to  excessive  air  travel  in  his  non-pressurized  plane. 

DANIEL  W.  KOPS,  vice  president-general  manager,  WAVZ  New  Haven, 
Conn.,  named  to  membership  on  Public  Relations  Committee  of  National 
Travelers  Aid  Assn.  .  .  .  KLAUS  LANDSBERG,  vice-president  and 
general  manager  KTLA  (TV)  Hollywood,  named  talent  chairman  for 
Cancer  Society's  City  of  Hope  Telethon  on  KNBH  (TV)  KLAC-TV 

KTTV  (TV)  and  KTLA  (TV)  Sept.  27-28  JOHN  H.  PERRY,  owner  of 

the  Perry  group  of  radio  stations  in  Florida,  is  resting  in  American 
Hospital  in  Paris,  following  interim  operation  on  his  hip,  which  he  broke 
in  fall  on  liner  United  States  Aug.  11.  .  .  .  EDGAR  STERN  Jr.,  president, 
WDSU-AM-TV  New  Orleans,  father  of  third  child,  Monte  M.,  Aug.  27. 
.  .  .  CHARLES  E.  SALIK,  president,  KCBQ  San  Diego,  father  of  girl, 
Aug.  17.  .  .  .  KEN  COWAN,  New  York  advertising  representative, 
Broadcasting  •  Telecasting,  father  of  boy,  Aug  17.  BILL  QUEEN, 
salesman,  WTAO  Cambridge,  Mass.,  and  Alice  Lee  Lane  were  married 
Aug.  23.  .  .  .  DONALD  J.  QUINN,  vice  president  and  general  manager, 
KXOC  Chico,  Calif.,  elected  chairman  of  Chamber  of  Commerce  Mer- 
chants Committee,  that  city. 
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"Say,  Peg . . . 
We've  got  a  date  ! 

"We  go  down  to  Town  Hall  first  thing  tomorrow." 

"What  on  earth  for,  John?" 

"To  register,  of  course.  The  paper's  full  of 
reminders.  Can't  vote  if  you  don't  register  first, 
you  know." 

"Yes,  of  course.  But  what  brought  this  on?" 

"Well,  Peg,  a  lot  of  us  were  holding  an  indigna- 
tion meeting  this  afternoon  down  at  Tony's 
barber  shop." 

"About  Tony?" 

"'Course  not.  Bob  Carson  was  sounding  off  on 
the  subject  of  corruption  and  inefficiency  in 
local,  state  and  national  government.  Stan  Dukas 
was  burned  up  about  high  taxes,  like  Pete  Orson 
was  about  the  high  cost  of  living." 

"And  what  did  Tony  have  to  say,  John?" 

"Well,  he  didn't  say  much  at  first.  But  finally  Tony 
asked  us  if  we'd  voted  in  the  last  election.  Had 
to  admit  we  didn't.  Then  he  asked  if  we'd 
registered  yet  for  this  year's.  He  had  us  there, 
too.  Then  he  said  this  was  a  pretty  good  country 
as  far  as  he  was  concerned  .  .  .  and  it  was  our 
job  to  keep  it  that  way.  He  said  if  we  wanted 
honesty  and  integrity  in  America  we  should 
apply  it  to  our  own  personal  lives;  to  our  own 
business  lives,  too.  And  see  to  it  that  honest  and 
patriotic  men  got  elected  to  office." 

"I  suppose  you  men  got  mad  at  Tony?" 

"Heck  no!  I  even  over-tipped  him.  He  was  right, 
wasn't  he?  .  .  .  reminding  us,  both  as  citizens 
and  businessmen,  that  we've  got  a  mighty  impor- 
tant stake  in  whether  this  country  prospers  or 
not.  Like  Tony  said,  that  goes  for  today,  tomor- 
row and  twenty  years  from  now." 

"Anyways,  I'm  going  to  register  first  thing  in 
the  morning.  And,  by  golly,  it's  a  man's  duty  to 
see  that  his  wife  registers,  too.  So  don't  forget 
we  have  a  date!" 

"Don't  be  silly,  John.  I  registered  weeks  ago!" 

"Oh." 

REPUBLIC  STEEL 

Republic  Building   •  Cleveland  1,  Ohio 


Republic  BECAME  strong  in  a  strong  and 
free  America.  Republic  can  REMAIN 
strong  only  in  an  America  that  remains 

Strong  and  free ...  an  America  whose  mighty  truck 
fleets  speed  the  many  products  of  factories  and  farms  to 
every  corner  of  the  land.  Through  the  Trucking  Industry, 
Republic  serves  America  .  .  .  with  alloy  steels  for  tough, 
wear-resistant  moving  parts;  with  high-quality  pig  irons 
for  motor  blocks  and  cylinder  heads;  and  with  carbon, 
stainless  and  electroplated  steels  for  truck  bodies  and 
cabs.  Yes,  with  so  much  of  the  nation's  productive  might 
dependent  upon  trucks,  Republic  is  proud  indeed  that 
its  steel  helps  keep  them  rolling. 

*        *  * 

'  This  message  is  one  of  a  series  appearing  in  national 
magazines,  and  in  newspapers  in  communities  where 
Republic  mills,  mines  and  offices  are  located.  For  a 
full  color  reprint,  or  permission  to  broadcast  or  tele- 
cast, write  Dept.  M,  Republic  Steel,  Cleveland  1 ,  Ohio.  J 


BUSH  NOMINATED 

In  Conn.  Senate  Race 

CONNECTICUT  Republicans  last 
Friday  nominated  Prescott  Bush, 
banker  and  minority  stockholder  in 
CBS  Inc.,  as  their  nominee  for  the 
seat  of  the  late  Sen.  Brien  Mc- 
Mahon  (D-Conn.)  whose  term  cov- 
ers four  more  years  [B*T,  Sept.  1]. 

Mr.  Bush,  a  partner  in  an  invest- 
ment firm  with  Averell  Harriman 
and  holder  of  10  shares  of  Class 
A  stock  in  CBS  Inc.,  will  compete 
against  a  nominee  to  be  chosen  by 
the  state's  Democrats  the  past 
weekend. 

Mr.  Bush  is  expected  to  line  up 
a  sizable  radio-TV  advertising 
campaign  before  the  November 
elections,  perhaps  comparable  to 
his  schedule  of  two  years  ago  when 
he  lost  to  Sen.  William  Benton  (D- 
Conn.)  by  a  narrow  1,000-vote 
margin. 

Sen.  Benton  also  is  expected  to 
rely  heavily  on  broadcast  media 
in  his  fight  against  William  A. 
Purtell,  who  was  nominated  on  an 
interim  basis  to  fill  Sen.  McMahon's 
seat  until  Nov.  4.  Actually,  he  will 
run  against  Sen.  Benton  for  the 
full  six-year  term.  Both  Mr.  Bush 
and  Sen.  Benton  may  announce 
their  campaign  plans  shortly. 

It  was  Mr.  Purtell  who  defeated 
Mr.  Bush  in  the  GOP  state  conven- 
tion held  last  May.  It  is  conceiv- 
able that  Mr.  Bush,  rather  than 
Mr.  Purtell,  might  emerege  vic- 
torious in  the  fight  for  a  Senate 
seat  next  January. 


Chicago  AAAA  Slate 

CLINTON  E.  PRANK  of  Price, 
Robinson  &  Frank  has  been  elected 
chairman  of  the  board  of  governors 
of  the  Chicago  AAAA  group  organ- 
ized to  carry  out  4A  activities 
locally.  Other  officers  are  James 
Cominos,  Needham,  Louis  &  Bror- 
by,  vice  chairman,  and  Hervey  L. 
MacCowan,  MacCowan  Adv.,  secre- 
tary-treasurer. Board  of  governors 
includes  the  officers  plus  George 
Bogart,  J.  R.  Pershall  Co.,  and 
Robert  Burton,  Young  &  Rubicam. 
Membership  represents  44  Chicago 
agencies.  Work  was  handled  pre- 
viously by  a  Central  Council  headed 
by  John  Willem  of  Leo  Burnett. 


Far-Sighted  TV 

A  PUEBLO,  Col.,  dairyman 
claims  a  world's  record  for 
long  distance  reception  with 
his  new  television  receiver. 
According  to  Joe  Marty  Jr., 
Admiral  Corp.,  Chicago,  Les- 
lie Donley  has  reported  re- 
ceiving more  than  20  distant 
TV  stations,  including  one  in 
Mexico  and  one  in  Cuba  dur- 
ing the  past  three  months. 
Mr.  Donley,  who  lives  at  a  lo- 
cation that  is  at  an  altitude 
of  4,000  feet,  bought  his  20- 
inch  console  set  in  June  when 
the  nearest  video  stations 
were  located  at  Albuquerque 
and  at  Salt  Lake  City,  about 
300  miles  away. 
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Ampex 


SERIES  400  TAPE  RECORDER 

in  convenient  console  model 


Here  it  is !  The  high-fidelity  performance  and 
extra  convenience  of  a  console  recorder  ...  at 
the  price  you'd  expect  to  pay  for  a  portable 
model !  It's  all  yours  with  this  new  Ampex  Se- 
ries 400  console  model  distributed  by  Graybar. 

The  most  versatile  magnetic  tape  recorder 
ever  built,  the  Ampex  400  (in  console,  port- 
able, or  rack  mount  model)  offers  you  long- 
term  recording  dependability  through  simpli- 
fied operation  and  freedom  from  breakdown. 

Ampex  recorders  are  but  a  single  item  in 
the  complete  line  of  AM  and  TV  equipment 
available  through  your  near-by  Graybar  of- 
fice. From  mike  to  antenna,  it  will  pay  you  to 
discuss  your  needs  with  an  experienced  Gray- 
bar Broadcasting  Representative.  Graybar 
Electric  Co.,  Inc.  Executive  Offices:  Graybar 
Building,  Neiv  York  17,  N.  Y.  284-19 


m 


s«3 


Check  these 
Ampex  400  features! 

1.  DUAL  SPEEDS  -  Th  &  15  inches  per  second  .  .  . 
half  or  full  track  models. 

2.  REMOTE  CONTROL  —  push  button  operation  per- 
mits full  remote  control. 

3.  BUILT-IN  PREAMPLIFIER  -  for  microphone  & 
bridging  low-level  line. 

4.  PRECISION  TIMING  -  within  3.6  seconds  per  30 
minutes. 


FULL  AUDIO  RANGE  -  15,000  cps  at  Th  inches 
per  second. 

MINIMUM  MAINTENANCE  -  built  for  heavy- 
duty  service. 

WIDE  DYNAMIC  RANGE  -  low  noise  level  with 
low  distortion. 

EXTRA  LONG-LIFE  MAGNETIC  HEADS  -  initial 
performance  retained  for  thousands  of  hours. 

COMPLETE  ACCESSIBILITY  -  components  and 
electronic  assembly  easily  inspected  even  during 
operation. 


EVERYTHING  ELECTRICAL  TO  KEEP  YOU  ON  THE  AIR  . 


GtaV 


'N     OVER     ONE     HUNDRED     PRINCIPAL  CITIES 
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Advertisement 


EVERYTHING  ELECTRICAL 

>To  Keep  You  On  The  Air 

Graybar  has  everything  you  need 
in  broadcast  equipment  .  .  .  PLUS 
everything  for  wiring,  ventilating, 
signaling,  and  lighting  your  entire 
station  and  grounds.  Whatever  your 
requirements,  call  your  nearest 
Graybar  Broadcast  Equipment  Rep- 
resentative. 

Graybar's  nation-wide  network  of 
more  than  100  offices  and  ware- 
houses assures  you  of  convenient 
service  wherever  you  are.  Graybar 
Broadcast  Equipment  Representa- 
tives are  located  in  the  following 
19  cities: 

ATLANTA 

E.  W.  Stone,  Cypress  1751 
BOSTON 

J.  P.  Lynch,  Kenmore  6-4567 
CHICAGO 

E.  H.  Taylor,  Canal  6-4100 
CINCINNATI 

W.  H.  Hansher,  Main  0600 
CLEVELAND 

A.  C.  Schwager,  Cherry  1-1360 
DALLAS 

C.  C.  Ross,  Randolph  6454 
DETROIT 

P.  L.  Gundy,  Temple  1-5500 
HOUSTON 

R.  T.  Asbury,  Atwood  4571 
JACKSONVILLE 

W.  C.  Winfree,  Jacksonville  6-7611 
KANSAS  CITY,  MO. 

R.  B.  Uhrig,  Baltimore  1644 
LOS  ANGELES 

R.  B.  Thompson,  Angelus  3-7283 
MINNEAPOLIS 

C.  W.  Greer,  Geneva  1621 
NEW  YORK 

R.  W.  Griffiths,  Exeter  2-2000 
PHILADELPHIA 

J.  W.  Crockett,  Walnut  2-5405 

PITTSBURGH 

R.  F.  Grossett,  Allegheny  1-4100 

RICHMOND 

E.  C.  Toms,  Richmond  7-3491 

\  SAN  FRANCISCO 

K.  G.  Morrison,  Market  1-5131 

SEATTLE 

D.  I.  Craig,  Mutual  0123 

ST.  LOUIS 

J.  P.  Lenkerd,  Newstead  4700 

Broadcasting's  Best — Amplifiers  •  Anten- 
nas •  Attenuators  •  Cabinets  •  Consoles  • 
Loudspeakers  and  Accessories  •  Micro- 
phones, Stands,  and  Accessories  •  Moni- 
tors •  Recorders  and  Accessories  •  Speech 
Input  Equipment  •  Test  Equipment  • 
Towers  (Vertical  Radiators)  •  Tower 
Lighting  Equipment  •  Transmission  Line 
and  Accessories  •  Transmitters,  AM  and 
TV  •  Tubes  •  Turntables,  Reproducers, 
and  Accessories  •  Wiring  Supplies  and 
Devices 

.  .  .  manufactured  by — Altec  Lansing  • 
Ampex  •  Blaw-Knox  •  Bryant  •  Cannon  • 
Communication  Products  •  Continental 
Electronics  •  Crouse-Hinds  •  Daven  • 
Fairchild  •  Federal  •  General  Cable  • 
General  Electric  •  General  Radio  •  Hubbell 

•  Hugh  Lyons  •  Karp  Metal  •  Machlett 

•  Meletron  •  National  Electric  Products  • 
Presto  •  Standard  Electronics  •  Triangle 

•  Webster  Electric  •  Western  Electric  • 
Weston  •  Whitney  Blake 


air-casters 


ROBERT  P.  SUTTON,  program  di- 
rector, WCCO  Minneapolis,  to 
CBS  Pacific  Network  and  KNX  Holly- 
wood in  similar  capacity  Sept.  26. 
He  succeeds  GEORGE  W.  ALLEN  on 
leave  of  absence  from  executive 
duties. 

BOB  POOLE,  originator  of  network 
show,  Poole's  Paradise,  returns  to  staff 
of  WBIG  Greensboro. 

JANE  CHRISTOPHER  named  mer- 
chandising manager  for  Galen  Drake 
Housewives  Protective  League  and 
Starlite  Salute  programs  on  WCBS 
New  York. 

LEE  JORDON,  WSB-TV  Atlanta,  to 
announcing  staff, 
WHAS-TV  Louis- 
ville. 

HARVEY  MTJR- 
PHEY,  announcer, 
WW  P  G  Palm 
Beach,  Fla.,  to 
WLEX  Lexington, 
Ky.,  as  disc  jockey. 

EARL  ZEIGLER, 

photo  editor,  NBC 
Hollywood,  adds 
duties  as  assistant         Mr.  Jordon 
manager    of  net- 
work's press  department.  He  succeeds 
GRAHAM  EDELBLUTE,  resigned. 

ARTHUR  HERMANSFELD,  KBMW 
Breckenridge,  Minn.,  to  KIHO  Sioux 
Falls,  S.  D.,  as  staff  announcer. 
DANNY  OLSON,  sports  director, 
KSUM  Fairmount,  Minn.,  to  KIHO  in 
same  capacity. 

LEN  MOHNKERN,  WKST  New  Cas- 
tle, Pa.,  to  WHHH  Warren,  Ohio,  as 
promotion-publicity  man. 

BEE  BAXTER,  KSOO  Sioux  Falls, 
S.  D.,  returns  to 
KSTP  Minneapolis- 
St.  Paul,  as  wom- 
an's editor. 

JIMMIE  DOLAN, 

Capitol  recording 
artist,  to  KWKW 
Pasadena  as  disc 
m.c. 

DICK  SHIVELY 

appointed  sports 
director,  WSM-AM- 
Miss  Baxter        TV  Nashville, 
Tenn. 

DICK  WALKER,  sports  director, 
KGER  Long  Beach,  Calif.,  to  KBIG 
Avalon,  as  sportscaster. 

WILLIAM  E.  GORDON,  sports  direc- 
tor, WJKO  Springfield,  Mass.,  to 
WTTM  Trenton,  N.  J.,  as  staff  an- 
nouncer. 

LARRY  DYSART,  writer-director, 
Dan  B.  Miner  Co.,  L.A.,  on  KNX 
Hollywood  Tapestries  of  Melody,  to 
KPOL  Los  Angeles,  as  program  di- 
rector. 

DAVE  PELLOW,  WEOA  Evansville, 
Ind.,  and  JACK  BRANDT  to  announc- 
ing staff,  WJPS  Evansville. 

HENRY  LEWIS,  summer  relief  an- 
nouncer, WHLI  Hempstead,  L.  I.,  re- 
turns to  free  lance  work  in  New 
York. 

KEN  BUSSY,  WHAS  Louisville,  Ky. 
production    staff,   resigns  to  accept 


position  of  secretary  of  Convention 
Visitors  Div.,  Louisville  Chamber-of 
Commerce. 

RALPH  ROGERS  returns  to  KEX 
Portland,  as  staff  announcer. 

ANN  CORRICK,  producer,  Theodore 
Granik's  American  Forum  of  the  Air 
and  Youth  Wants  to  Know  programs, 
resigned.  Miss  Corrick  plans  to  con- 
tinue activities  in  televison. 

ED  NIX,  formerly  head  of  own  adver- 
tising agency  in  Riverside,  Calif.,  to 
KVOE  Santa  Ana,  as  producer-an- 
nouncer. 

PAT  WOLFE,  production  facilities 
department,  KNBH  (TV)  Hollywood, 
and  Ralph  Jones  were  married  Aug. 
16. 

FRANCINE  STUTZ,  promotion  direc- 
tor, KLAC-TV  Hollywood  Hollywood 
on  Television,  and  Lee  Stanley  Amster, 
Los  Angeles  toy  manufacturer,  were 
married  Aug.  31. 


Meut£  •  •  • 


CLAYTON  B.  HOLM  to  KIHO  Sioux 
Falls,  S.  D.,  as  news  editor  after  dis- 
charge from  U.  S.  Navy. 

MAL  MacINTYRE,  announcer,  KLAC 
Hollywood,  to  KCRA  Sacramento,  as 
news  director  and  editor. 

JACK  BOSTON,  public  infrmation 
officer  at  Edwards  Air  Force  Base,  to 
public  information  KVOE  Santa  Ana, 
as  head  of  local  newscasts. 


Premium  Ad  Meeting 

NBC  COMEDY  team  Bob  and  Ray 
will  make  a  45  minute  appearance 
at  the  morning  conference  of  the 
Premium  Advertising  Assn.  of 
America,  to  be  held  Sept.  16  at  the 
Hotel  Astor,  New  York.  C.  E. 
Armstrong,  general  manager  of 
merchandising  of  Kroger  Co.,  will 
talk  on  premium  promotions  in 
super  markets  and  Douglas  Taylor, 
vice  president  of  J.  P.  McKinney, 
will  discuss  premium  promotions 
in  newspapers  at  the  meeting, 
which  will  run  from  9  a.m.  to 


NARTSR  Name  Change? 

PROPOSED  name  change  of  the 
National  Assn.  of  Radio  &  Televi- 
sion Station  Representatives  to  the 
shorter  one  of  Station  Represent- 
atives Assn.  is  expected  to  be  ap- 
proved by  NARTSR  members  at 
the  group's  quarterly  meeting 
Sept.  10  in  New  York.  Besides 
being  unwieldly,  the  present  name 
is  too  often  confused  with  NARTB, 
a  spokesman  said.  After  approval 
by  the  group  itself,  an  amendment 
in  the  charter  must  be  filed  in 
Albany  and  certified  by  the  Secre- 
tary of  the  State  of  New  York  be- 
fore it  becomes  official. 
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Strictly  Business 

(Continued  from  page  18) 

as  much  impact  as  possible,  and 
how  to  make  that  impression  deep. 

He  believes  in  programming  and 
selling  to  the  personality  of  the 
people  in  an  individual  market, 
and  selling  shows  and  time  which 
are  tailored  to  requirements  of  that 
specific  market.  A  one-town  test 
of  radio,  he's  convinced,  cannot 
serve  effectively  as  a  base  for  pro- 
jection nationally.  With  the  in- 
creasing competition  offered  by 
other  radio  stations  and  by  tele- 
vision, media  buying  has  become 
more  specialized.  He  thinks  the 
importance  of  market-by-market 
growth  is  a  large  factor  in  the  suc- 
cess of  the  independent  operator, 
who,  Mr.  Wyatt  says  "is  elastic 
in  his  thinking,  and  depends  on 
himself  rather  than  network  pro- 
gramming." 

Mr.  Wyatt,  though  he  was  born 
in  Chicago,  made  his  home  there 
for  the  first  time  three-and-one- 
half  years  ago.  He  lived  most  of 
his  early  years  on  Long  Island  and 
in  Westchester  County.  His  father 
worked  in  New  York  as  vice  presi- 
dent of  Erwin,  Wasey  &  Co.,  and 
of  Brooke,  Smith,  French  &  Dor- 
rance  as  advertising  manager  of 
Calvert  and  sales  training  manager 
for  Schenley.  (The  male  Wyatts 
still  prefer  bourbon  to  scotch).  A 
brother,  Jack,  is  partner  in  Wyatt 
&  Scheubel,  New  York. 

Bill  Wyatt,  always  absorbed  with 
advertising,  sales  and  marketing, 
entered  radio  in  1940  as  an  an- 
nouncer, deciding  shortly  there- 
after to  work  up  through  the  ranks 
into  broadcast  sales. 

After  attending  Peekskill  Mili- 
tary Academy  in  New  York  and 
Nichols  College  in  Massachusetts, 
he  enrolled  at  a  small  coeducational 
college,  Elon,  in  Burlington,  N.  C. 
It  was  there  he  went  to  work  as 
a  part-time  announcer  for  WBBB. 
In  10  months  he  reversed  proce- 
dure, relegating  academics  to  his 
spare  time  and  concentrating  on 
broadcasting. 

In  the  next  six  years,  he  worked 
at  WCBT  Roanoke  Rapids,  N.  C, 
Allentown,  Pa.,  and  NBC  New  York, 
where  he  was  night  guide  super- 
visor and,  later,  an  announcer. 
After  a  New  York  free-lance  stint 
as  an  actor,  announcer  and  radio 
"voice"  expert,  specializing  in  the 
crying  baby  variety,  he  joined 
WTIP  Charleston,  W.  Va.,  in  local 
sales.  By  this  time  he  had  aged 
a  bit  (to  24),  and  was  ready  to 
accept  an  offer  from  Forjoe  in  New 
York.  He  went  there  as  a  salesman 
in  1947,  transferring  to  Chicago  in 
1949. 

Mr.  Wyatt's  home  is  in  south 
suburban  Park  Forest.  His  wife, 
whom  he  met  in  New  York  and 
married  in  Charleston,  is  the  for- 
mer Helen  Parke  of  Philadelphia, 
who  was  a  singer,  dancer  and  ac- 
tress before  their  marriage.  They 
have  a  daughter,  Barbara,  3*4.  Mr. 
Wyatt  is  a  member  of  the  Chicago 
Radio  Management  Club. 
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GOLPtH  TRIANGlt 

in  the 

Great  Southwest 

■WWfpi  TEXARKANA 

Major  distribution 
^^^^^^^    point  for  a  four^ 
state  area.  Oil,  livestock,  agri- 
culture, manufacturing,  Army 
ordnance  and  growing. 

HOT  SPRINGS 

World-famous  re- 
sort with  high  local 
spending  power  and  a  bonus  of 
over  a  half  million  visitors  an- 
nually from  all  over  the  nation. 
Developing  industrially. 

CAMDEN 

Balanced  agricul- 
tural, industrial 
economy.  Paper  mills,  lumber, 
furniture,  one  of  the  largest 
Navy  ordnance  installations.  A 
money  market. 

571,000  PEOPLE 
160,200  Radio  Homes 

$420,267,000  Effective  Buying 
Power,  $367,535,000  Retail  Sales 

(From  Sales  Management) 

°   ■  ONE  BHUNG 

(Sold  Singly  or  in  Groups) 
For  details  write  to: 


FRANK  0.  MYERS,  Gen.  Mgr. 

THE   ARKTEX  STATIONS 

Gazette  Bldg.,  Texarkana,  Ark.  Tex. 


NEWS  IN  CANADA 

New  Distributor  Proposed 

INDEPENDENT  Canadian  broad- 
casting stations  will  be  asked  at 
forthcoming  regional  meetings  to 
join  a  new  co-operative  news  dis- 
tributing company  which  will  ob- 
tain its  news  from  Canadian  Press. 
The  new  company  will  succeed 
Press  News  Ltd.,  Toronto,  subsid- 
iary of  Canadian  Press,  which  now 
sells  news  to  Canadian  stations. 

On  the  nine-man  board  of  the  new 
company  Canadian  broadcasters 
will  have  four  regional  represent- 
atives, tentatively  one  each  from 
the  Atlantic  coast  area,  French- 
language  stations  in  Quebec  and 
Ontario,  English -language  stations 
in  Ontario  and  Quebec  and  western 
Canada.  Five  directors  will  be 
elected  by  Canadian  Press,  and  may 
include  owners  of  newspaper  affil- 
iated radio  stations. 

Basic  reason  for  the  new  set-up 
is  to  give  Canadian  stations  a  voice 
in  the  news  gathering  and  distribu- 
tion organization. 

Preliminary  work  by  mail  indi- 
cates most  stations  contacted  favor 
the  new  operation.  First  presenta- 
tion to  a  regional  group  will  be 
made  at  the  Western  Assn.  of 
Broadcasters'  annual  meet  at  Banff, 
Sept.  11-13.  Other  meetings  will 
consider  the  plan  before  Canadian 
Assn.  of  Broadcasters  meets  at 
Montreal  next  March. 


JOINT  PROMOTION 

Planned  by  Movie,  TV  Groups 

AGREEMENT  calling  for  a  recip- 
rocal promotion  project  between 
WNBC-WNBT  (TV)  New  York 
and  the  Organization  of  the  Mo- 
tion Picture  Industry  of  the  City 
of  New  York  was  signed  Wednes- 
day by  Ted  Cott,  vice  president 
and  general  manager  of  WNBC- 
WNBT  (TV),  and  Fred  J.  Schwartz, 
chairman  of  the  motion  picture 
trade  group  [B»T,  Aug.  18]. 

Both  Mr.  Schwartz  and  Mr.  Cott 
expressed  the  belief  that  the  alli- 
ance would  work  out  to  the  benefit 
of  both  the  television  and  motion 
picture  industry.  The  campaign, 
which  will  run  for  a  trial  period 
of  three  weeks,  begins  Sept.  15. 


U.S.  Buys  $539  Million 

MEMBER  companies  of  Radio- 
Television  Mfrs.  Assn.  received  or- 
ders totaling  $539  million  from  the 
U.  S.  government  during  the  first 
half  of  1952.  This  compares  with 
$509  million  during  the  first  half 
of  1951.  Radar  equipment  topped 
the  1952  list,  totaling  $263  million. 
Second  was  navigational  gear,  to- 
taling $45  million. 


WOMEN'S  Auxiliary  of  American  Le- 
gion has  presented  a  special  award  to 
Strike  it  Rich,  CBS-TV  and  NBC  ra- 
dio show  sponsored  by  Colgate-Palm- 
olive-Peet  Co.  Walt  Framer,  producer 
of  series,  accepted  on  behalf  of 
sponsor. 


MBS  FARM  SHOW 

Panel  Series  Begins 

FIRST  question  in  the  Successful 
Farming-MBS  13-week  farm  panel 
series  was  "Does  it  Really  Matter 
to  the  Farmer  Who  Wins  the 
Election?" 

"  The  Farm  News  Conference  pro- 
gram, moderated  by  author-farmer 
Louis  Bromfield,  featured  Agricul- 
ture Secretary  Charles  F.  Brannan, 
Rep.  Clifford  Hope  (R-Kan.),  Mary- 
land farmer  Joe  Blandford  and 
New  Jersey  farmer  Lee  Towson. 
It  was  tape-recorded  in  the  studios 
of  WWDC,  Mutual's  Washington 
affiliate  last  Thursday,  and  was 
scheduled  to  be  broadcast  on 
MBS  stations  at  11:30  n.m. 
Saturday. 

Second  in  the  series,  which  will 
be  broadcast  at  the  same  time  every 
Saturday,  will  originate  from 
Lafayette,  Ind.,  Sept.  13.  Mr. 
Bromfield  will  act  as  moderator 
for  the  full  series. 

Successful  Farming  is  published 
by  the  Meredith  Pub.  Co.,  owner 
of  WOW-AM-TV  Omaha,  KPHO- 
AM-TV  Phoenix  and  WHEN  (TV) 
Syracuse,  N.  Y.  Meredith  also 
publishes  Better  Homes  &  Gardens. 


WBIG  DISPUTE 

Terminated  by  NLRB 

NINE-MONTH  OLD  labor  dispute 
involving  WBIG  Greensboro,  N.  C, 
which  began  with  the  walk-out  last 
January  of  14  NABET  members, 
was  terminated  last  Thursday  with 
the  cryptic  announcement  by  NLRB 
Regional  Director  John  A.  Penello 
that  charges  of  unfair  labor  prac- 
tices had  been  "withdrawn  without 
prejudice." 

The  14  employes,  engineers,  con- 
trol operators  and  announcers, 
walked  out  Jan.  22  after  NABET 
had  made  its  charge.  The  station 
continued  operation,  however,  with 
non-NABET  employes. 

Gilbert  M.  Hutchison,  president 
and  general  manager  of  WBIG, 
last  Thursday  announced  receipt  of 
the  notice  from  Regional  Director 
Penello  terminating  the  case.  Mr. 
Penello  said  that  "with  my  ap- 
proval" the  charge  had  been  with- 
drawn without  prejudice.  Notice 
also  was  sent  to  NABET  national 
representative,  Clifford  L.  Gorsuch, 
in  New  York. 


NBC  Radio  Dude  Martin's  Western 
Jamboree,  new  hour-long-  Saturday 
night  program,  replaces  Tex  Williams 
and  His  Orchestra.  Dude  Martin  also 
has  his  own  KTTV  (TV)  Hollywood 
and  KBIG  Avalon  shows. 


O-CEL-0  Co.,  Buffalo  (cellulose 
sponges)  and  General  Mills,  Minne- 
apolis, are  negotiating  a  merger  with 
transferral  of  stock.  General  Mills, 
which  would  wholly  own  O-Cel-O,  is 
slated  to  exchange  stock  worth  $3,- 
420,000,  with  O-Cel-0  stockholders, 
getting  one  share  of  Mills  common 
for  3y2  of  O-Cel-0  common,  and  10 
shares  of  Mills  common  for  11  shares 
of  O-Cel-0  preferred. 


SOUTHWEST  VIRGINIA'S  f-  iOStee/l  RADIO  STATIC 


ARE  IjfiV,  A  MR. 


SPOT  RADIO? 

Spot  radio  lets  you  hand-pick  the  station  which  will 
do  the  best  selling  job  for  you — market-by-market. 


SOUTHWEST  VIRGINIA? 

Southwest  Virginia,  of  which  Roanoke  is  the  hub, 
is  a  complete  market  within  itself.  It  represents 
about  one-fourth  of  Virginia's  total  buying  power. 


WDBJ? 

WDBJ  is  a  28-year-old  pioneer  in  this  rich  market 
—  a  consistent  leader  year  after  year  in  listener 
loyalty,  prestige,  coverage,  and  sales  results!  Ac- 
cording to  1949  BMB  WDBJ's  weekly  coverage 
represents  110,590  families  daytime,  and  85,830 
families  at  night.  WDBJ's  average  share  of  audi- 
ence in  Roanoke  is  phenomenally  high.  Ask 
Free  &  Peters! 


■  MM  MMk  ■Mfc  ■  Established  1924  .  CBS  Since  1929 
IMJ  11  I  AM  .  5000  WATTS  .  960  KC 

I  M  mm  I  FM  '  41000  WATTS  -  94  9  MC 
I  ■   mW  mWW    ROANOKE,  VA. 

ed  and  Operated  by  the  TIMES-WORLD  CORPORATION 
FREE  &  PETERS.  INC.,  National  Representatives 
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FOR  ALL  FREQUENCIES 

Mycalex,  the  ideal  insulation,  offers  low  loss  and  high  dielectric 
strength,  It  is  impervious  to  oil  or  water,  free  from  carbonization, 
withstands  high  temperature  and  humidity.  Mycalex  remains  dimen- 
sionally  stable  permanently  and  possesses  excellent  mechanical 
characteristics.  In  its  present  high  state  of  development,  Mycalex 
combines  every  important  insulating  advantage  —  including  econ- 
omy. Mycalex  is  available  in  sheets  and  rods,  can  be  injection  or 
compression  molded  to  close  tolerance,  is  readily  machineable,  can 
be  tapped,  drilled,  threaded  and  ground. 


INJECTION     MOLDED  GRADES 


MYCALEX  410 

Mycalex  410  is  ap-  Power  Factor,  1  megacycle   0.0015 

proved  fully  as  Dielectric  Constant,  1  megacycle  9.2 

Grade  L-4B  under  Loss  Factorj  ,  megacyc|e     0.014 

National  Military  Dje|ettrit  Sfrengthf  vo|ts/mj,  400 

Establishment  Spec-  V(j|ume  Resistjvi      fc    ,  w$ 

rrkation  JAN-MO  „     f  .  „      ...  0, 

"Insulating  Mated-  Max.  Safe  Operating  Temp.,  C  _  350 

als,  Ceramics,  Ra-  Wa,er  Absorption,  %  in  24  hours.   nil 

dio.  Class  L."  Tensile  Strength,  psi  6000 


MACHINEAB 


MYCALEX  400 

Mycalex  400  is  ap-     Power  Factor,  1  megacycle  0.0018 

proved  fully  as     Dielectric  Constant,  1  megacycle  7.4 

Grade  L-4A  under     Loss  Factor,  1  megacycle,   0.013 

National  Military     Dielectric  Strength,  volts/mil   500 

Establishment  Spec-      Vo|ume  Resistivity  onm _tm  2xl 01 5 

.ficat.on  J  AN  - 1-1 0      A    Resjsfan     $e£onds    m 

Insulating  Materi-  „     f  .  n  '    .    T        0r  «-,« 

als,  Ceramics,  Ra-  M,ax-  S?Le  °Pe.ra,,n9  TemP;  C 37° 

dio  Class  L."  "a,er  Absorption,  %  in  24  hours..   ..ml 

Tensile  Strength,  psi  _  _    6000 


Power  Factor,  1  megacycle.. 


Dielectric  Constant,  1  megacycle 

Loss  factor,  1  megacycle  

Dielectric  Strength,  volts/mil   

Volume  Resistivity,  ohm -cm  

Max.  Safe  Operating  Temp.,  °C  

Water  Absorption,  %  in  24  hours... 
Tensile  Strength,  psi     


MYCALEX  410X 

 0.012 

_  6.9 

_.0.084 

 400 

5xlOu 

 350 

 nil 


Mycalex  41  OX  can 
be  injection  molded, 
with  or  without 
metal  inserts,  to 
extremely  close 
tolerances. 


.6000 


L  E  GRADES 


MYCALEX  K-IO 


Dielectric  Constant,  1  megacycle  10.6 

Q  Factor,  1  megacycle  300 

Loss  Factor,  1  megacycle  0.034 

Dielectric  Strength,  volts/mil 

(0.10  in.  thickness)  270 


Fractional  Decrease  of  Capacitance 

with  Temperature  Change  0.0056 

Fractional  Increase  of  Capacitance 

with  Temperature  Change  0.0076 


Mycalex  K-10  con- 
forms fully  to  Grade 
HIC5H4  under  Na- 
tional Military  Es- 
tablishment Specifi- 
cation JAN- 1 -12. 


WRITE  TODAY  ON 
YOUR  LETTERHEAD 
FOR  ILLUSTRATED 

LITERATURE,  OR 
SEND  BLUEPRINTS 
FOR  ESTIMATES  - 

NO  OBLIGATION 


LOW-LOSS    MINIATURE    TUBE  SOCKETS 


"J^N^prik  -.,       ECONOMICAL  —  Comparative  in  cost  to  ordinary  phenolic  sockets, 
*  )  but  far  superior  electrically.  Dimensional  accuracy  unexcelled. 

AVAILABLE  IN  TWO  GRADES  —  Mycalex  410  fully  approved  as 
Grade  L-4B  under  N.M.E.S.  JAN-I-10  "Insulating  Materials,  Cera- 
mics, Radio,  Class  L."  Mycalex  410X  offers  lower  cost  with  insulat- 
ing properties  exceeding  those  of  general  purpose  phenolics.  Both 
Mycalex  410  and  410X  Tube  Sockets  are  supplied  in  7  pin,  9  pin 
and  subminiature.  All  are  precision  molded  for  highest  accuracy. 

Mycalex  Corporation  of  America 

Owners  of  'MYCALEX'  Patents  and  Trade-Marks 
Executive  Offices:  30  ROCKEFELLER  PLAZA,  NEW  YORK  20  -  Plant  &  General  Offices:  CLIFTON,  N.J. 


MYCALEX  K 

embraces  an  entire  series 
of  capacitor  dielectrics, 
each  with  specific  char- 
acteristics. These  can  be 
supplied  on  special  order 
in  sheets  I4"x18"  in  area 
and  from  VV  Jo  1"  fn 
thickness,  also  available 
in  rods-  MYCAl£X  K  can 
be  machined  to  close 
tolerance  or  molded. 
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RADIO'S  STATUS 

Will  Hold  Own— Miller 

RADIO  is  holding  its  own  against 
TV  and  probably  will  continue  to 
do  so,  with  millions  of  Americans 
maintaining  sets  in  autos,  working 
places,  bedrooms  and  other  places, 
Judge  Justin  Miller,  NARTB  board 
chairman  and  general  counsel,  told 
the  State  Bar  of  California. 

Addressing  the  bar  association's 
25th  annual  convention,  Judge 
Miller  said  75,117,262  radios  have 
been  sold  since  the  war,  compared 
to  17,002,169  TV  sets.  He  said 
most  of  the  older  advertising  media 
are  more  than  holding  their  own 
against  TV,  with  newspaper  ad- 
vertising up  10.8%  in  the  1950-51 
year;  direct  mail  up  15%  ;  radio  up 
11.9%;  magazines  up  11.4%,  and 
the  new  visual  medium  up  93.3%. 

Judge  Miller  warned  of  the 
danger  of  government  misuse  of 
radio  and  TV,  recalling  that  Presi- 
dent Peron  "took  over  control  of 
the  press  and  radio  in  Argentina 
and  then  established  TV  control." 
He  set  up  government-owned  TV 
receivers  in  clubs,  the  only  access 
to  these  sets,  Judge  Miller  added. 


ARMY  BOUQUETS  GO  TO  RADIO 

Col.  Kirby  Calls  It  'Greatest  Mass  Medium' 


HOMER  MARTZ,  KDKA  Pittsburgh 
farm  director,  recorded  a  special 
broadcast  for  BBC  during  Sixth  In- 
ternational Grasslands  Congress  at 
Pennsylvania  State  College,  State  Col- 
lege, Pa.,  which  was  attended  by  re- 
search and  educational  leaders  from 
all  over  the  world. 


"RADIO  delivers  the  greatest 
mass  audience  ...  in  the  history 
of  mankind"  and  remains  "the 
swiftest,  most  flexible  and  instan- 
taneous way  of  reaching  the  people 
of  the  48  states,"  Army  public  in- 
formation officers  have  been  told. 

At  the  same  time,  the  Army 
Dept.  has  found  "a  new  and  hereto- 
fore unavailable  personal  means  of 
reporting  the  Army  story  in  the 
front  parlors  of  American  fam- 
ilies." 

These  observations  were  con- 
veyed to  U.  S.  Army  domestic  and 
overseas  PIOs  by  Col.  E.  M.  Kirby, 
chief  of  the  Army's  Radio-TV 
Branch  during  a  conference  Aug. 
25  at  the  Pentagon  in  Washington, 
D.  C. 

The  officers  were  briefed  on 
plans  for  a  series  of  radio  and 
television  "hometown"  interviews, 
to  be  offered  to  stations  throughout 
the  country  by  the  Far  Eastern 
Command  (FECOM). 

The  importance  of  public  infor- 
mation— and  particulai-ly  the  con- 
tinuing value  of  radio  and  poten- 
tial of  TV — was  detailed  by  Col. 
Kirby;  Maj.  Gen.  Floyd  Parks, 
chief  of  information;  Gen.  J.  Law- 
ton  Collins,  chief  of  staff,  and  Brig. 
Gen.  Frank  Dorn,  deputy  chief  of 
information. 

The  Army  will  intensify  its  drive 


Nolionol  Representative 
Headley-Reed  Co. 


T.V. 


Edward  \ /^/fi^f*]  Enterprise 


Mward  Lamb  Enterprises,  Inc.,  Hotel  Barclay,  777  E.  48th  St.,  N.  Y.  C. 


to  develop  hometown  interviews 
with  U.  S.  soldiers  overseas  for 
playback  on  radio  stations  in  perti- 
nent communities.  Also  under 
study  is  a  plan  to  prepare  a  similar 
series  for  video  use,  with  stations 
asked  to  provide  film  to  FECOM. 
Reciprocal  arrangement  is  neces- 
sary because  of  lack  of  funds.  The 
Army  Dept.  was  cut  50%  in  fiscal 
1953  appropriations. 

Meanwhile,  Col.  Kirby  revealed 
that  the  third  series  of  The  Big 
Picture  programs  will  be  available 
for  distribution  to  video  stations 
around  Oct.  15.  The  documentary 
series  currently  is  in  production. 
Some  90-plus  stations  have  been 
carrying  Big  Picture  programs 
throughout  the  year,  with  some 
repeating  the  films. 

Col.  Kirby  noted  estimated  au- 
dience (60  million)  on  the  recent 
political  conventions  and  felt  the 
Army  could  capitalize  on  "any  sig- 
nificant portion"  of  viewers  in 
"homes  which  have  yielded  hun- 
dreds of  thousands  of  sons  and 
daughters." 

Tracing  radio's  history,  he  as- 
serted that  American  radio  "can 
never  be  ignored  .  .  .  even  though 
some  of  the  commercial  broad- 
casters themselves — in  my  opinion 
—quite  blindly  are  willing  to  let 
it  go  by  default." 

He  concluded: 

"Radio  has  developed  the  ears  to 
listen,  television  the  eyes  to  see. 
In  our  democratic  form  of  society, 
the  Army  has  a  right  to  be  heard 
and  seen." 


DUANE  JONES  SUIT 

Minor  Action  by  Judge 

JUDGE  Sidney  Sugarman  of  the 
U.  S.  District  Court  for  the  South- 
ern District'  of  New  York  signed 
an  order  Aug.  28,  striking  out 
several  paragraphs  from  the  com- 
plaint in  the  $3,150,000  slander 
suit  filed  against  Duane  Jones, 
president  of  Duane  Jones  &  Co., 
New  York. 

The  paragraphs  in  question  re- 
portedly do  not  alter  the  body  of 
the  complaint. 

Judge  Sugarman's  action  came 
after  a  motion  by  counsel  for  Mr. 
Jones  to  dismiss  the  suit.  The  ac- 
tion against  Mr.  Jones  was  filed 
on  June  4  by  nine  of  his  former 
employes,  most  of  them  now  with 
Scheideler,  Beck  &  Werner  [B»T, 
July  14]. 


NBC  radio  Father  Knows  Best  will  be 
taped  in  various  cities  for  1952-53 
season  for  General  Foods,  as  star 
Robert  Young  is  on  40-week  theat- 
rical tour  with  "Country  Girl."  Cast 
will  fly  from  Hollywood  at  regular 
intervals  to  wherever  Mr.  Young  is 
and  will  tape  as  many  programs  as 
possible.  Agency  is  Benton  &  Bowles 
Inc.,  Hollywood. 


SET  RECTIFIERS 

Shortage  May  Continue 

RECTIFIERS  for  radio-TV  sets 
may  continue  in  still  shorter  supply 
as  a  result  of  military  require- 
ments, the  government  has  been 
told  by  a  manufacturers'  industry 
group. 

The  National  Production  Author- 
ity was  advised  that  FCC  author- 
izations for  new  television  stations 
may  presage  a  100  %  increase  in 
demand  for  rectifiers  next  year. 
A  large  part  of  the  industry's  out- 
put now  goes  into  rectifiers  for 
smaller  sets  where  they  convert 
alternating  to  direct  current. 

NPA  reported  that  demand  for 
selenium  probably  will  exceed 
supply  indefinitely,  and  promised 
it  would  continue  its  study  of 
shortage  problems.  September 
allocations  of  the  material  (a  by- 
product of  copper  smelting  and 
refining)  are  set  tentatively  at 
85  9r  of  industry  requests.  Selen- 
ium also  is  used  for  a  variety  of 
other  civilian  and  military  elec- 
tronic applications. 


SCBA  STAG  DAY 


Is  Scheduled  Sept.  24 

EIGHTH  annual  "Whingding"  will 
be  held  by  Southern  California 
Broadcasters  Assn.  Sept.  24  at 
Inglewood  Country  Club,  with 
Haan  J.  Tyler,  Los  Angeles  man- 
ager of  KFOX  Long  Beach,  named 
general  chairman. 

Heading  the  committees  for  the  all 
day,  all  night  stag  get-together  are: 
Loyd  C.  Sigmon,  vice  president  and 
assistant  manager,  KMPC  (attendance); 
Dick  Woollen,  director  of  program  de- 
velopment, KTTV  (TV)  (entertain- 
ment): Larry  Buskett,  sales  manager, 
KLAC;  Jim  Hensley,  account  execu- 
tive, KNX  (golf);  Oren  Mattison,  audi- 
tor, KMPC;  Bill  Tankersley,  manager 
of  program  operations,  CBS  Radio,  Hol- 
lywood (prizes);  Edward  B.  Hullinger. 
manager  of  station  relations,  ABC 
Western  Div.;  Ron  Manders,  promo- 
tion manager,  KFI  (promotion  and 
publicity);  Leon  Wray,  sales  manager. 
KHJ;  Charles  E.  Hamilton,  manager, 
KFI  (reception);  and  Norman  Nelson, 
managing  director,  SCBA  (tickets  and 
reservations). 

Event,  originally  scheduled  for 
Sept.  19,  was  moved  to  Sept.  24 
because  of  conflict  with  Rosh 
Hoshana  the  weekend  of  the  19th. 


***** 


***** 
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HALIFAX  NOVA  SCOTIA 
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OF 

SELLING  POWER 
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MARITIME  PROVINCES 

ASK 

JOS.  WEED  &  CO. 
350  Madison  Ave.,  New  York 
He  Has  the  Reasons  Why! 
5000  WATTS-NOW! 
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A COMPLAINT  over  faulty  re- 
ception contrasted  to  some 
million  -  plus  families  who 
"prefer"  the  50  kw  station,  is  the 
peg  on  which  KCBS  San  Francisco, 
Calif,  hangs  its  newest  brochure  on 
coverage.  Pointing  out  that  "very 
often,  it's  the  little  things  that 
count,"  Arthur  Hull  Hayes,  KCBS 
vice  president  and  general  man- 
ager, calls  attention  to  a  retired 
couple  who  complained  that  "it  was 
almost  impossible  to  hear  Gang- 
busters  tonight"  because  of  "noise 
and  interference."  A  station  engi- 
neer investigated  and  found  "some 
faulty  neighborhood  wiring."  Bro- 
chure notes  that  couple  "is  prob- 
ably the  only  one  of  .  .  .  1,093,250 
families  to  feel  desperate  about 
us  .  .  .  the  others  just  prefer 
us  ...  " 


CONCERT  SERIES 

SERIES  of  concert  music  pro- 
grams, featuring  critic  Paul  Hume 
(of  the  Washington  (D.C.)  Post) 
was  launched  last  Wednesday  by 
WGMS  Washington,  the  "Good 
Music  Station,"  under  sponsorship 
of  Thompson's  Honor  Dairy.  The 
Post  music  critic  is  producing  three 
half-hour  programs  on  Monday, 
Wednesday  and  Friday,  and  a  90- 
minute  show  on  Sunday.  Series, 
Listening  with  Paul  Hume,  will 
feature  outstanding  record  releases 
(including  LPs)  and  guest  con- 
ductors. Program  got  underway 
last  Wednesday.- 


FOOTBALL  QUIZ 

QUIZ  show  tailored  to  coverage  of 
Notre  Dame  football  games  will  be 
started  by  WERE  Cleveland  with 
opening  of  pigskin  season.  Show 
will  precede  games  and  feature 
members  of  Notre  Dame  Alumni 
Assn.  and  alumni  of  opposing 
schools  each  week,  with  quiz  scored 
like  an  actual  football  game  and 
designed  to  foretell  actual  score. 
Prizes  will  be  awarded  victors, 
with  WERE  program  director  Ed 
Stevens  firing  questions.  Half -hour 
weekly  program  will  be  sponsored 
by  Sandusky  Brewing  Co.  (Gold 
Bond  beer) . 


If  it's  a 

University  Town 

you  want 

We  have  it  too. 
• 

Montana  State 
with  2500  Students 
Bonus 


kgvo 'Kflnn 


6 Missoula  Anaconda 
UuflUl         5  kw  Butte 
1*""^     Day  &  Nite     250  Watts 

MONTANA 

THE  TREASURE  STATE  OF  THE  48 
• 

Reps:  GILL,  KEEFE  &  PERNA, 
N.Y.,  Chi.,  La.  &  SF. 


programs  pr0[ri0tj0ll 


premiums 


SIGNOFF  SOLD 

WINTER  signoff  spot  has  been 
sold  by  WSIV  Pekin,  111.,  to  a  local 
restaurateur,  Harry  Sarnes.  W. 
Kenneth  Patterson,  WSIV  presi- 
dent, general  manager  and  chief 
engineer,  reported  that  the  an- 
nouncement says  ".  .  .  the  next  10% 
hours  of  silence  are  brought  to  you 
by  Harry  Sarnes,  the  only  silence 
he  offers  throughout  the  entire 
day." 


DAILY  ALMANAC 

NEW  program,  The  Daily  Alma- 
nac, was  begun  on  WAAM  (TV) 
Baltimore  Sept.  1.  The  Mon.-Sat. 
feature  is  shown  at  5:55  p.m.  It 
has  a  folksy  humor,  imparts  such 
information  as  historical  happen- 
ings on  that  date  and  closes  with 
a  famous  quotation.  The  Daily 
Almanac  is  a  John  H.  Thompson 
Co.  production. 


AUTUMN  PROMOTION 

WTVN  (TV)  Columbus,  Ohio,  is 
keying  its  fall  promotion  to  an 
"Autumn  Harvest"  theme.  In  ad- 
dition to  tying  in  all  identifications, 
spots  and  live  show  themes  with 
the  autumn  motif,  windows  of  all 
advertisers  and  store  interiors  are 
to  be  decorated  by  the  WTVN  art 
department  with  corn  shocks, 
pumpkins  and  colored  leaves.  To 
top  off  the  event,  a  Festival  Queen 
will  be  selected  with  the  final  judg- 
ing telecast. 


WHAS  HEAVY  SCHEDULE 

WHAS  Louisville  is  airing  43  pro- 
grams in  nine  days  at  the  Kentucky 
State  Fair,  which  began  Sept.  5. 
The  programs  are  originating  from 
the  WHAS  "Big  Top"  tent  which 
seats  350  persons.  Last  year, 
WHAS  programs  drew  22,000  per- 
sons to  the  "Big  Top." 


HOME  AND  GARDENS 

WGAR  Cleveland  on  Aug.  30  began 
broadcasting  Home  and  Gardens 
.as  a  winter  replacement  for  the 
Home  &  Gardens  Roundtable.  Bob 
Smiley,  WGAR  personality,  handles 
both  shows.  On  his  new  show,  Mr. 
Smiley  will  emphasize  home  con- 
struction and  maintenance. 


WBAL  TO  FAIR 

TEMPORARY  studios  have  been 
set  up  by  WBAL  Baltimore  at  the 
fair  in  nearby  Timonium,  Md., 
and  the  station  is  programming 
directly  from  the  fairgrounds.  A 
large  tent  and  modern  trailer  con- 
tain WBAL's  equipment  and  pro- 
vide space  for  exhibits  produced  by 
the  station  and  six  sponsors,  who 
joined  in  the  promotion.  Fair  con- 
tinued through  Sept.  6. 


WLW  AT  STATE  FAIR 

STARS  of  WLW  and  WLWT 
(TV)  Cincinnati  Midwestern  Hay- 
ride  were  featured  Sept.  6  in  a  big 
Centennial  Jamboree,  celebrating 
the  100th  anniversary  of  the 
Indiana  State  Fair.  The  stars  last 
made  a  personal  appearance  at  the 
Indiana  State  Fair  in  1942.  Acting 
as  m.c.  for  the  program  was  Louie 
Innis.  Mr.  Innis  was  supported  by 
such  stars  as  the  Kentucky  Boys, 
Judy  Perkins,  Ernie  Lee,  the 
Swanee  River  Boys,  "Lazy"  Jim 
Day,  the  Pine  Mountain  Boys, 
Bonnie  Lou  and  Buddy  Ross. 


FOOTBALL  CONTEST 

GENERAL  Electric  Supply  Co. 
has  contracted  with  KEX  Portland 
for  a  series  of  daily  programs, 
Pigskin  Prognosticator,  to  be  aired 
during  the  football  season.  Pro- 
gram will  sponsor  a  contest  in 
which  participants  will  pick  the 
winner  of  the  eight  football  games 
scheduled  for  the  coming  Saturday 
as  well  as  the  score  of  two  of  the 
games.  At  the  end  of  the  season, 
there  will  be  a  run-off  for  all  the 
weekly  winners.  Winner  will  be 
awarded  a  free  trip  to  the  Rose 
Bowl. 


SCORECARD  PROMOTION 

WMLS  Sylacauga,  Ala.,  is  promot- 
ing Auburn  football  broadcasts  by 
means  of  a  combination  schedule 
and  score  card.  The  folding  card 
bears  the  names  of  several  spon- 
sors of  both  the  Auburn  broadcasts 
and  the  program  Football  Score- 
board which  follows  immediately 
after  the  game,  "Cards  are  being 
placed  at  sports  locations  for  free 
distribution,"  Robert  M.  Duck, 
promotion  director  at  WMLS,  said. 


KHQ  CLUB 

SIDEWALK  Superintendents'  club 
has  been  organized  by  KHQ  Spo- 
kane in  connection  with  the  erec- 
tion of  KHQ-TV.  A  card  is  issued 
to  those  who  have  "satisfactorily 
completed  primary  course  in  street 
excavation  watching."  Station  re- 
fers to  its  TV  tower  as  "826  ft. 
high — a  million  listeners  wide." 


ANNOUNCER  CONTEST 

AMATEUR  announcer  contests 
was  staged  by  WAGE  Syracuse  in 
connection  with  New  York  State 
Fair  Aug.  30-Sept.  6.  Winners 
of  the  contest  were  awarded  a 
"glamour  weekend  in  New  York." 
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will  keep  favorable  TRADE 
WINDS  blowing  your  wayl 


The  most  powerful  station  in  Pennsylvania's  3rd  Largest  Market! 
735,000  Population  in  V*  MV. 


AVERY-KNODEL  Inc.  Nat 'I.  Rep. 


New  York 
Los  Angeles 


•  Chicago 
•  San  Francisco 


•  Atlanta 
•  Dallas 


BROADCASTING    •  Telecasting 


September  8,  1952    •    Page  61 


rcaVictor 

Good  program  ideas  and  top  talent 
deserve  RCA  Victor  transcription 
quality  and  service.  Your  material- 
spot  announcements  to  full-length 
shows— should  get  the  benefit  of 
RCA's  technical  experience  and 
research. 

Your  order,  large  or  small,  is 
recorded,  processed  and  pressed  in 
the  country's  best-equipped  studios 
and  plants  . . .  receives  world-famous 
RCA  Victor  engineering.  Complete 
transcribed  radio  production  and 
script-writing  facilities  are  available. 


Contact  an  RCA  Victor  Custom  Rtc- 
ord  office  today: 

630  Fifth  Avenue 
Dept.  B-90,  NEW  YORK  20 

JUdson  2-5011 

445  North  Lake  Shore  Drive 
Dept.  B-90,  CHICAGO  11 
WHitehall  4-3215 

1016  North  Sycamore  Avenue 
Dept.  B-90,  HOLLYWOOD  38 
HILLside  5171 


Write  now  for  our  fact-filled 
Custom  Record  Brochure! 


custom 
record 
sales  ^ 


RADIO  CORPORATION 
OF  AMERICA 

RCA  VICTOR  DIVISION 


Our  Respects  to 

(Continued  from  page  52) 


gentle  quips  played  a  part  in  easing 
tensions. 

Without  exception,  they  acknowl- 
edge his  one,  predominant  charac- 
teristic, which  in  perspective  of  his 
job  is  considered  of  the  most  con- 
sequence. That  is  his  integrity. 

Mr.  Resnick  was  born  at  Mc- 
Alester,  Okla.,  and  was  educated 
in  public  schools  there.  His  family 
move  to  New  York  and  young  Mr. 
Resnick  finished  secondary  edu- 
cation at  Erasmus  Hall  High 
School  in  Brooklyn.  When  the 
family  returned  to  McAlester,  Mr. 
Resnick  stayed  in  New  York  to  at- 
tend Columbia  U.,  receiving  his 
A.B.  in  1934  and  LL.B.  in  1936. 
In  his  junior  year  he  was  elected  to 
the  honorary  scholastic  fraternity, 
Phi  Beta  Kappa. 

After  two  years  in  New  York  in 
various  law  offices,  in  1938  he  joined 
the  Public  Works  Administration 
in  Fort  Worth,  Tex.,  and  spent 
two  years  handling  legal  phases 
of  bond  issues,  taxes  and  other 
PWA  activities. 

When  PWA  was  about  to  go  out 
of  bond  issues  and  taxes  he  went 
to  Washington  and  joined  the  FCC. 

His  first  FCC  work  was  on  de- 
fense matters.  Under  David  Lloyd, 
now  one  of  President  Truman's 
administrative  assistants,  Mr.  Res- 
nick handled  much  of  the  legal 
end  of  the  land-purchasing  activi- 
ties of  the  FCC,  then  buying  sites 
for  monitoring  stations.  He  also 
drafted  contracts  by  which  the 
U.  S.  took  over  international  short- 
wave radio  stations,  handled  rou- 
tine shortwave  applications  and 
drafted  orders  for  the  Board  of 
War  Communications,  mostly  in 
the  common  carrier  field. 

Navy  Wartime  Service 

In  March  1943,  Mr.  Resnick  be- 
came a  Navy  ensign,  spending  the 
war  years  at  administrative  work 
in  the  research  and  development 
branch  of  the  Bureau  of  Ships' 
Electronics  Div.  Late  in  1945  he 
was  back  at  the  FCC,  retaining  his 
reserve  commission  as  a  two- 
striper. 

For  the  next  year,  he  was  spe- 
cial counsel  in  the  Law  Depart- 
ment's Safety  and  Special  Services 
Division.  There,  he  assisted  the 
division  chief  in  setting  up  sec- 
tions to  handle  not  only  the  tradi- 
tional safety  services  (marine, 
aviation  and  police  radio)  as  well 
as  amateur  and  commercial  opera- 
tor matters,  but  also  the  new  exper- 
imental services  which  were  just 
then  coming  into  use  (industrial, 
taxicab,  etc.).  In  a  special  assign- 
ment, Mr.  Resnick  was  instru- 
mental in  drafting  rules  by  which 
the  Commission  delegated  author- 
ity on  routine  subjects  to  the  staff 
to  free  itself  for  more  important 
policy  considerations. 

In  1947,  he  was  transferred  to 
the  Review  Section  of  the  Law 
Dept.,  where  he  wrote  proposed 
decisions  for  FCC  action. 

Then,  in  June  1947,  when  FCC 


established  its  examiner  system  of 
hearing  cases,  Mr.  Resnick  was  in 
the  first  10  to  become  the  agency's 
judiciary.  Seven  still  are  in  har- 
ness. 

During  his  five  years  as  an  ex- 
aminer, Mr.  Resnick  has  sat  in  a 
number  of  significant  cases. 

One  of  the  most  important,  from 
a  broadcast  view,  was  the  Crosley- 
WHAS  case.  In  this,  Crosley 
Broadcasting  Co.,  which  owns 
50-kw  WLW  Cincinnati,  contracted 
to  buy  the  Louisville  Courier- 
Journal's  50-kw  WHAS.  Mr.  Res- 
nick recommended  denial  of  ap- 
proval on  grounds  that  the  overlap 
of  signals  between  WLW  and 
WHAS  conflicted  with  the  FCC's 
multiple  ownership  rule  prohibiting, 
one  company  from  owning  more 
than  one  station  in  the  same  area. 

Memorable  Cases  Recalled 

High  in  Mr.  Resnick's  estimate 
of  significant  cases  he  has  heard 
is  the  1951  hearing  on  the  com- 
plaints of  the  International  Bank 
for  Reconstruction  and  Develop- 
ment and  of  the  International 
Monetary  Fund.  These  agencies 
protested  that  overseas  communi- 
cations carriers  (RCA  Communica- 
tions, Western  Union,  Mackay 
Radio,  etc.)  proposed  to  charge 
them  commercial  rates  instead  of 
rates  equivalent  to  those  charged 
a  U.  S.  government  agency. 

Since  this  dealt  with  interna- 
tional treaties  as  well  as  U.  S.  law 
and  FCC  regulations,  Mr.  Resnick's 
decision — holding  in  favor  of  the 
complainants — was  unique  in  FCC 
annals. 

Although  FCC  policy  is  to  get 
away  from  special  lower  rates  for 
government  agencies,  Mr.  Resnick 
held  that  "policy  must  yield  to  in- 
ternational obligation." 

In  another  case  which  made  FCC 
history,  Mr.  Resnick  ordered  equip- 
ment type  approval  withdrawn 
from  the  Garfield  Medical  Appara- 
tus Co.  on  a  diathermy  machine. 
He  found  that  the  company  had 


made  changes  in  production  units 
without  notifying  the  Commission. 

This  was  the  first  case  to  in- 
volve the  withdrawal  of  a  type  ap- 
proval of  equipment.  The  Com- 
munications Act  requires  the  Com- 
mission to  approve  all  electronic 
devices  which  radiate  under  its 
authority  to  oversee  electro-mag- 
netic equipment. 

Mr.  Resnick  is  justifiably  proud 
of  his  record  as  an  examiner.  None 
of  his  initial  decisions  have  been 
reversed  by  the  Commission. 

When  Mr.  Resnick  isn't  at  a 
hearing,  or  studying  the  record  of 
cases  for  decisions,  he  is  "at  home" 
in  the  Washington  suburb  of  Silver 
Spring,  Md.  Mrs.  Resnick  is  the 
former  Vita  Nathanson  of  New 
Haven.  Their  son,  James  Lawrence, 
is  7%,  and  daughter,  Susan  Re- 
becca, 21  months. 

On  sunny  weekends  Mr.  Resnick 
plays  tennis,  and  on  many  week 
nights  attends  local  PTA  meetings, 
where  he  is  chairman  of  the  con- 
struction and  finance  committee. 

He  is  a  member  of  the  New  York 
and  Supreme  Court  bars,  and  also 
of  the  Federal  Bar  Assn.,  Ameri- 
can Society  of  International  Law, 
Federal  Trial  Examiners'  Confer- 
ence, and  the  Columbia  U.  Law 
School  Alumni  Assn. 


RAYMER  POSTS 


EXPLOSIONS  AIRED 


Eshleman,  Tremaine  Named 

APPOINTMENT  of  E.  E.  (Jim) 
Eshleman  Jr.  and  Harry  Barnes 
Tremaine  to  sales  executive  posts 
with  the  New  York  office  of  the 
Paul  H.  Raymer  Co.  Inc.,  national 
representatives,  was  announced 
last  week  by  Paul  H.  Raymer, 
company  president. 

Mr.  Eshleman  transfers  from 
the  Chicago  office  where  he  has 
served  since  1949.  He  previously 
was  associated  with  the  Steinman 
stations  in  Pennsylvania  and  with 
supervision  of  the  Chicago  office  of 
a  national  sales  representative. 
Mr.  Tremaine  previously  was  a 
space  salesman  for  Esquire  maga- 
zine and  the  Reuben  H.  Donnelly 
Co.  He  is  a  graduate  of  Amherst 
College. 


WOOF  Captures  Blasts     Maine  Musjc 


UNLIKE  most  broadcasters,  who 
operate  within  sound-proofed  stu- 
dios, J.  Walter  Kynes,  newscaster 
for  WOOF  Dothan,  Ala.,  broad- 
casts from  a  studio  with  open  win- 
dows. This  circumstance  enabled 
WOOF  twice  within  a  month  in- 
advertently to  air  explosions. 

Both  explosions  occurred  in  near- 
by Marianna,  Fla.  On  Aug.  14  an 
explosion  injured  seven  persons, 
causing  an  estimated  $200,000 
property  damage.  On  July  22,  a 
six-engine  Air  Force  jet  bomber 
exploded  in  mid-air  and  plummeted 
into  a  residential  section,  killing 
six  persons. 

Coincidentally,  both  explosions 
came  during  Mr.  Kynes'  newscast. 
The  microphone  picked  up  the 
blasts  through  the  open  windows. 


FAUST  COUTURE,  president- 
treasurer,  WCOU-AM-FM  Lewis- 
ton,  Me.,  and  president,  Maine 
Broadcasters  Assn.,  was  host  Aug. 
27  in  Waterville,  Me.,  to  judges  of 
the  first  Young  Composers  Radio 
Award  contest.  The  contest  is 
sponsored  jointly  by  Broadcast 
Music  Inc.,  and  state  broadcasters 
associations  throughout  the  nation. 
Decision  of  the  Maine  judges  is  to 
be  released  this  month. 


WEOK 


POUGHKEEPSIE 


REPRESENTED  BY 

EVERETT  McKINNEY,  INC. 
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The 


buy  in  New  York 


Channel     WABD,  New  York 


Big 

in 

Dollar  Time  Value 

Big 

in 

Program  Value 

Big 

in 

Facilities  Value 

Big 

in 

Production  Value 

Big 

in 

Audience 

Key  Station  of  The 

nil  MONT 

TELEVISION  NETWORK 

5 1 5  Madison  Avenue,  New  York  22,  N.  Y.,  MU  8-2600 
A  Division  of  the  Allen  B.  Du  Monl  Laboratories,  Inc. 


By  An 
Overwhelming 
Margin 


LOS  ANGELES 


MONDAY  thru  FRIDAY 

4:00  P.M.  TO  6;00  P.M.  .  .  27.5 

SUNDAY 

12:00  P.M.  TO  6;00  P.M...  28.5 
SATURDAY 

8:00  A.M.  TO  6:00  P.M.  .  .  51.6 


SUNDAY  thru  SATURDAY 
6:00  P.M.  TO  11:00  P.M.  .  . 


STATION  "A" 

STATION  "B" 

STATION  "C" 

STATION  "D" 

STATION  "E" 

KTLA 

STATION  "F" 

10.6 

9.3 

13.4 

14.1 

13.6 

25.0 

15.2 

Share  of  Los  Angeles  Television  Audience 

HOOPER  TELEVISION  AUDIENCE  INDEX 
JULY  1952 


KTLA  Studios  •  5451  Marathon  St.,  Los  Angeles  38  •  Hollywood  9-6363 
Eastern  Offices    •    1501  Broadway,  New  York  36    •    BRyant  9-8700 

PAUL  H.  RAYMER  COMPANY  •  NATIONAL  REPRESENTATIVE 

New  York  •  Detroit  •  Chicago  •  Boston  •  Memphis  •  Hollywood  •  San  Francisco 
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TV  GRANTS  NOW  TOTAL  49  *  "Hfs 


By  LARRY  CHRISTOPHER 

CONSTRUCTION  permits  for  six 
more  UHF  television  stations  were 
granted  by  FCC  last  week  as  proc- 
essing of  pending  applications  con- 
tinued at  a  steady  pace  and  two 
new  UHF  grantees — Empire  Coil 
Co.  at  Portland,  Ore.,  and  WHUM 
Reading,  Pa. — appeared  to  be  rac- 
ing toward  top  honors  as  the  first 
such  stations  to  commence  opera- 
tion. 

WHUM,  granted  UHF  Channel 
61  on  Thursday,  expected  to  com- 
mence construction  within  a  matter 
of  hours  and  hopes  to  begin,  opera- 
tion from  its  mountain-top  1,000-ft. 
antenna  with  full  effective  radiated 
power  of  260  kw  visual  by  not 
later  than  December  10.  Expecting 
delivery  of  General  Electric's  first 
full  power  UHF  transmitter  and 
special  antenna  wave  guide  soon, 
WHUM  plans  to  complete  its  trans- 
mitter site  by  December  1,  barring 
unforeseen  delays  in  construction 
due  to  weather  conditions. 

Empire  Coil  Co.,  which  received 
its  Portland  grant  for  UHF  Chan- 
nel 27  at  FCC's  initial  post-thaw 
action  in  July  [B«T,  July  14], 
purchased  RCA-NBC's  experiment- 
al UHF  station  at  Bridgeport, 
Conn.,  a  fortnight  ago  has  reported 
plans  to  commence  interim  opera- 
tion by  Thanksgiving  Day  and  pos- 
sibly by  Election  Day  [B*T,  Sept. 
1]. 

First  UHF  Start 

While  Empire  Coil's  KPTV  (TV) 
Portland  may  become  the  first  com- 
mercial UHF  outlet  to  begin  opera- 
tion, WHUM's  TV  outlet  would 
become  the  first  UHF  outlet  to 
commence  with  full  power.  Both 
Portland  and  Reading  are  seen 
as  UHF  "guinea  pig"  markets,  to 
be  closely  watched  by  set  makers 
and  broadcasters  alike. 

Last "  week's  grants,  all  in  the 
Group  B-l  city  priority  listing, 
brought  processing  in  that  group 
to  Worcester,  Mass.,  No.  110  in 
that  list,  a  city  which  now  receives 
three  TV  services.  Concurrent 
,  processing  of  Group  A-2  bids  has 
now  reached  Wheeling,  W.  Va.,  No. 
31  in  that  list. 

The  new  authorizations,  which 
I  bring  to  49  the  total  of  new  station 
.grants  since  lifting  of  the  freeze 
i  (41  commercial  and  8  educational 
1  CPs),  included: 

Fall  River,  Mass.  (Group  B-l,  No. 


3) — New  England  Television  Co., 
granted  UHF  Channel  46  with  effec- 
tive radiated  power  of  19.5  kw  visual 
and  9.8  kw  aural  and  antenna  height 
above  average  terrain  400  ft.  Esti- 
mated commencement  date:  Unknown. 
(Comrs.  Robert  F.  Jones  and  Robert 
Hartley  voted  for  deferring  action.) 

Reading,  Pa.  (Group  B-l,  No.  4) — 
Eastern  Radio  Corp.  (WHUM),  grant- 
ed UHF  Channel  61,  ERP  260  kw  vis- 
ual and  135  kw  aural,  antenna  1,780 
ft.  Estimated  commencement  date: 
Not  later  than  Dec.  10. 

Reading,  Pa.  (Group  B-l,  No.  4)  — 
Hawley  Broadcasting  Co.  (WEEU), 
granted  UHF  Channel  33,  ERP  225 
kw  visual  and  120  kw  aural,  antenna 
1,030  ft.  Estimated  commencement 
date:  By  mid-summer  of  1953;  plans 
to  start  with  full  power. 

New  Castle,  Pa.  (Group  B-l,  No.  14) 
— WKST  Inc.  (WKST),  granted  UHF 
Channel  45,  ERP  20.5  kw  visual  and 
10.5  kw  aural,  antenna  370  ft.  Esti- 
mated commencement  date:  Unknown. 

Massillon,    Ohio    (Group   B-l,  No. 


IN  TWO  actions  concerning  TV 
allocation,  FCC  last  Thursday  is- 
sued: 

1.  An  interpretation  and  order  clari- 
fying its  TV  rules  in  cases  where  a 
transmitter  is  in  one  zone  and  the 
community  to  which  the  channel  is 
assigned  is  in  another  zone.  The  Com- 
mission declared  the  zone  in  which 
the  transmitter  is  located  determines 
the  applicable  rules  for  co-channel 
mileage  separation  and  maximum 
power  and  antenna  height. 

2.  A  notice  of  proposed  rule  mak- 
ing to  establish  a  new  policy  gov- 
erning assignment  of  certain  non- 
broadcast  fixed  stations  in  the  72-76 
mc  band.  Responsibility  to  prevent 
interference  to  TV  stations  on  ad- 
jacent VHF  Channels  4  and  5  would 
be  placed  on  such  non-broadcast  fixed 
stations. 

In  other  TV  allocation  develop- 
ments last  week,  FCC  released  its 
formal  notice  of  proposed  rule  mak- 
ing to  add  VHF  Channel  4  to 
Irwin,  Pa.,  as  suggested  by  Pitts- 
burgh Mayor  David  L.  Lawrence, 
to  overcome  the  minimum  spacing 
problem  precluding  assignment  of 
the  channel  to  Pittsburgh  [B»T, 
Sept.  1,  Aug.  18]. 

The  Commission  also  issued  com- 
panion memorandum  opinions  and 
orders  which  (1)  defer  action  on 
the  petition  of  WLOA  Braddock, 
Pa.,  which  seeks  Channel  4  at  Brad- 


27)— Midwest  TV  Co.  (Edward  Lamb), 
granted  UHF  Channel  23,  ERP  99  kw 
visual  and  50  kw  aural,  antenna  430 
ft.  Estimated  commencement  date: 
Unknown.  (Comr.  Jones  voted  for 
hearing.) 

Akron,  Ohio  (Group  B-l,  No.  109)— 
Summit  Radio  Corp.  (WAKR),  grant- 
ed UHF  Channel  49,  ERP  145  kw 
visual  and  73  kw  aural,  antenna  320  ft. 

Hearings  Set 

In  concurrent  action,  the  Commis- 
sion scheduled  Oct.  15  for  com- 
mencement of  comparative  hearings 
involving  competitive  applications 
for  new  stations  at  Harrisburg, 
Pa.,  Tampa  and  St.  Petersburg, 
Fla.  Oct.  20  was  designated  for 
commencement  of  comparative 
hearings  for  Jackson,  Mich.,  and 
Wichita,  Kan.  All  hearings  are 
to  be  held  in  Washington,  D.  C, 
because  FCC's  limited  budget  pre- 
vents hearings  in  the  field. 

FCC  last  week  also  notified  an 


dock,  and  (2)  deny  the  petition  of 
WCAE  Pittsburgh,  which  seeks  de- 
letion of  VHF  Channel  9  at  Wheel- 
ing-Steubenville  and  addition  of 
Channels  4  and  9  at  Pittsburgh. 

In  its  opinion  on  WCAE's  peti- 
tion, the  Commission  indicated  sta- 
tions of  less  than  minimum  power 
and  spacing,  as  well  as  satellite  or 
booster  outlets,  are  not  precluded 
for  all  time  by  conclusions  of  the 
Sixth  Report  and  Order  finalizing 
TV  reallocation  [B*T,  April  14]. 
FCC  said  it  will  be  "appropriate" 
to  reconsider  such  proposals  when 
new  technical  and  propagation  data 
is  obtained  and  the  art  advances. 

Clarification  Wanted 

In  issuing  its  interpretation  and 
order  on  transmitter  location  the 
Commission  majority  noted  it  re- 
ceived a  number  of  requests  for 
clarification  of  this  situation. 
Comrs.  Rosel  H.  Hyde  and  Frieda 
B.  Hennock  did  not  participate  in 
the  ruling  and  Comr.  Robert  F. 
Jones  dissented. 

The  order,  effective  immediately, 
amends  Sec.  3.610  of  the  Commis- 
sion rules  relating  to  minimum  co- 
channel  separations  by  adding  the 
following  new  subdivision : 

(d)  The  zone  in  which  the  transmit- 
t  r  of  a  television  station  is  located 
or  proposed  to  be  located  determines 


additional  dozen  applicants  that 
their  bids  are  mutually  exclusive 
with  others  and  hence  comparative 
hearings  will  be  required,  while  two 
additional  applicants  previously  so 
notified  were  formally  designated 
for  comparative  hearing.  These 
included: 

Portland,  Ore.  (Group  A-2,  No.  2) — 
North  Pacific  Television  Inc.,  seeking 
VHF  Channel  8,  was  notified  it  is  mu- 
tually exclusive  with  Portland  Tele- 
vision Inc.  and  Westinghouse  Radio 
Stations  Inc.  (KEX),  hence  consoli- 
dated hearing  is  required.  Following 
up  earlier  notifications,  FCC  also  de- 
signated for  hearing  application  of 
Mt.  Hood  Radio  &  Television  Broad- 
casting Corp.  for  VHF  Channel  6  and 
application  of  Northwest  Television 
&  Broadcasting  Co.  for  VHF  Channel 
12.  Bid  of  Mt.  Hoed  Radio,  new  owner 
of  KOIN  there  [B.T,  Sept.  1,  Aug.  18], 
succeeds  KOIN  Inc.  application  in  con- 
solidated hearing  with  KGW  and  KXL, 
while  Northwest  Television  is  put  into 
consolidated  proceeding  with  Oregon 
Television  Inc.  and  Columbia  Empire 
Telecasters  Inc. 

Jackson,  Miss.  (Group  A-2,  No.  29) — 
Lamar  Life  Broadcasting  Co.  (WJDX) 

(Continued  on  page  95) 


the  applicable  rules  with  respect  to 
co-channel  mileage  separations  where 
the  transmitter  is  located  in  a  differ- 
ent zone  from  that  in  which  the  chan- 
nel to  be  employed  is  located. 

Sec.  3.614,  on  power  and  antenna 

height,  is  amended  by  addition  of 

the  following  new  subdivision: 

(c)  The  zone  in  which  the  trans- 
mitter of  a  television  station  is  lo- 
cated or  proposed  to  be  located  deter- 
mines the  applicable  rules  with  respect 
to  maximum  antenna  heights  and  pow- 
ers for  VHF  stations  when  the  trans- 
mitter is  located  in  Zone  I  and  the 
channel  to  be  employed  is  located  in 
Zone  II,  or  the  transmitter  is  located 
in  Zone  II  and  the  channel  to  be  em- 
ployed is  located  in  Zone  I. 

Division  of  the  U.  S.  into  three 
zones,  with  different  channel  spac- 
ing in  each,  was  set  forth  in  the 
Sixth  Report  to  meet  varying  en- 
gineering and  geographic  condi- 
tions. Zone  I  includes  the  north- 
eastern part  of  the  country  to  the 
Mississippi  River  while  Zone  III 
includes  the  southern  states  from 
the  Gulf  of  Mexico  northward  for 
about  150  miles.  Zone  II  includes 
the  rest  of  the  nation. 

The  minimum  co-channel  assign- 
ment and  station  separations  for 
each  zone,  according  to  FCC,  are: 
Zone  Ch.  2-13  Ch.  14-83 

I  ;  "0  miles         155  miles 

II  190  mi'es  175  miles 

III  220  miles         205  miles 

The   Commission's   order  noted 
(Continued  on  page  70) 
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television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  Aug.  29  through  Sept.  4 
Grants  Since  April  14: 


Commercial 
Educational 

VHF 
9 
2 

UHF 

32 
6 

Total 
41 
8 

Total 

11 

38 

49 

On  the  Air 

110  1 

1.  Includes  XELD-TV  Matamoros  I  Mexico  5 -Brownsville. 

Applications  Since 

April  14: 

New  Amended 
Commercial                                470  313 
Educational  14 

VHF 
461 
4 

UHF 

321 
10 

Total 

783  2 
14 

Total                           484  313 
2  One  applicant  did  not  specify  channel. 

465 

331 

797  2 

NEW  STATION  GRANTS 

FALL  RIVER,  Mass.— New  England 
Television  Co.  Granted  UHF  Ch.  46 
(662-668  mc);  ERP  19.5  kw  visual,  9.8 
kw  aural;  antenna  height  above  aver- 
age terrain  398  ft.,  above  ground  191  ft. 
Engineering  conditions.  Comrs.  Jones 
and  Bartley  voted  for  deferring  action. 
Estimated  construction  cost  $170,600, 
first  year  operating  cost  $190,000,  reve- 
nue $195,000.  Post  Office  address  514  In- 
dustrial Trust  Bldg.,  Providence  3,  R.  I. 
Studio  location  to  be  determined. 
Transmitter  location  on  Hambly  Road, 
3.9  mi.  SW  of  Fall  River  post  office. 
Geographic  coordinates  41°  39'  08"  N. 
Lat.,  71°  11'  31"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Abra- 
ham Belilove,  Providence,  R.  I.  Con- 
sulting engineer  J.  Gordon  Keyworth, 
Williamstown,  Mass.  Principals  include 
President  Alfred  DeMaris  (4/9),  gen- 
eral manager  and  80%  owner  of  The 
Short  Line  Inc.  (bus  company)  and  in- 
terest in  other  motor  coach  companies; 
Vice  President  Harold  C.  Arcaro  (Y3), 
Providence  attorney  and  1/6  owner  of 
WRIB  Providence;  Vice  President 
Lewis  Tanner  (1/9),  advertising  and 
sales  manager  of  Housewares  Supply 
Co.,  Warren,  R.  I.,  and  Treasurer 
Abraham  Belilove  (1/9),  Providence 
attorney.  [For  application,  see  TV 
Applications,  B.T,  Aug.  4,  July  21.] 
City  priority  status:  Gr.  B-l,  No.  3. 

AKRON,  Ohio— Summit  Radio  Corp. 
(WAKR-AM-FM).  Granted  UHF  Ch. 
49  (680-686  mc);  ERP  145  kw  visual, 
72.5  kw  aural;  antenna  height  above 
average  terrain  319  ft.,  above  ground 
434  ft.  Engineering  conditions.  Estimat- 
ed construction  cost  $352,755,  first  year 
operating  cost  $165,300,  revenue  $175,- 
000.  Post  Office  address  106  S.  Main  St., 
Akron.  Studio  and  transmitter  location 
106  S.  Main  St.,  Akron.  Geographic 
coordinates  41°  04'  56"  N.  Lat.,  81°  31' 
07"  W.  Long.  Transmitter  RCA,  an- 
tenna GE.  Legal  counsel  Kirkland, 
Fleming,  Green,  Martin  &  Ellis,  Wash- 
ington. Consulting  engineer  Kear  & 
Kennedy,  Washington.  Principals  in- 
clude President  S.  Bernard  Berk,  Vice 
President  Roger  G.  Berk,  and  Secre- 
tary-Treasurer Viola  G.  Berk.  Beacon 
Journal  Pub.  Co.  owns  45%  of  grantee. 
[For  application,  see  TV  Applications, 
B.T,  July  7.]  City  priority  status:  Gr. 
B-l,  No.  109. 


CALL  ASSIGNMENTS 

FCC  assigned  the  following 
call  letters  to  TV  station  per- 
mittees: 

WSJL  (TV)  Bridgeport,  Conn. 
(Harry  L.  Liftig,  UHF  Ch.  49); 
WPTV  (TV)  Ashland,  Ky.  (Po- 
lan  Industries,  UHF  Ch.  59); 
WRTV  (TV)  Albany,  N.  Y.  (U. 
of  State  of  New  York,  State  Edu- 
cation Dept.,  UHF  Ch.  *17); 
WJTV  (TV)  Binghamton  (U.  of 
State  of  New  York,  State  Edu- 
cation Dept.,  UHF  Ch.  *46); 
WTVF  (TV)  Buffalo  (U.  of  State 
of  New  York,  State  Education 
Dept.,  UHF  Ch.  *23);  WGTV(TV) 
New  York  (U.  of  State  of  New 
York,  State  Education  Dept., 
UHF  Ch.  *25);  WROH  (TV) 
Rochester  (U.  of  State  of  New 
York,  State  Education  Dept., 
UHF  Ch.  *21);  WTVT  (TV) 
Chattanooga,  Tenn.  (Tom  Pot- 
ter, UHF  Ch.  43);  KTVA  (TV) 
Austin,  Tex.  (Tom  Potter,  UHF 
Ch.  24),  and  KTSM-TV  El  Paso, 
Tex.  (Tri-State  Bcstg.  Co.,  VHF 
Ch.  9). 


MASSILLON,  Ohio— Midwest  TV  Co. 
Granted  UHF  Ch.  23  (524-530  mc);  ERP 
99  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  430  ft., 
above  ground  524  ft.  Engineering  con- 
ditions. Comr.  Jones  voted  for  hearing. 
Estimated  construction  cost  $257,930, 
first  year  operating  cost  $170,979,  reve- 
nue $130,500.  Post  Office  address  500 
Security  Bldg.,  Toledo,  Ohio.  Studio 
and  transmitter  location  5.6  mi.  NW 
of  Massillon  on  Rt.  21,  near  Butler 
Bridge.  Geographic  coordinates  40°  52' 
18"  N.  Lat.,  81°  34'  33"  W.  Long.  Trans- 
mitter DuMont,  antenna  GE.  Legal 
counsel  Fly,  Shuebruk  &  Blume,  Wash- 
ington. Consulting  engineer  Mcintosh 
&  Inglis,  Washington.  Principals  in- 
clude President  and  Treasurer  Edward 
Lamb,  president  of  WTOD  Toledo,  pres- 
ident and  owner  of  1350  out  of  1800 
shares  of  The  Erie  (Pa.)  Dispatch,  li- 
censee of  WIKK  and  WICU  (TV)  Erie, 
owner  of  WHOO  Orlando,  Fla.,  presi- 
dent of  WTVN  (TV)  Columbus,  Ohio, 
and  president  of  Edward  Lamb  Enter- 
prises Inc.,  Toledo;  Vice  President 
Frank  C.  Oswald,  vice  president  of 
Edward  Lamb  Enterprises;  Vice  Pres- 
ident James  M.  Bushman,  employe  of 
WTVN  (TV)  Columbus,  and  Secretary 
Cecile  Huebner,  secretary  of  Edward 
Lamb  Enterprises  Inc.  Edward  Lamb 
Enterprises  Inc.  owns  100%  of  appli- 
cant. [For  application,  see  TV  Applica- 
tions, B.T,  July  21.]  City  priority 
status:  Gr.  B-l,  No.  27. 

NEW  CASTLE,  Pa.  —  WKST  Inc. 
(WKST).  Granted  UHF  Ch.  45  (656-662 
mc);  ERP  20.5  kw  visual,  10.5  kw  aural; 
antenna  height  above  average  terrain 
365  ft.,  above  ground  218  ft.  Engineer- 
ing conditions.  Estimated  construction 
cost  $152,623,  first  year  operating  cost 
$111,836,  revenue  $146,000.  Post  Office 
address  Cathedral  Bldg.,  E.  Lincoln 
Ave.,  New  Castle,  Pa.  Studio  and 
transmitter  location  3y2  mi.  SE  of  New 
Castle  at  Savannah  Center  Church  and 
Old  Pittsburgh  Roads.  Geographic  co- 
ordinates 40°  57'  15"  N.  Lat.,  80°  19'  03" 
W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Pierson  &  Ball, 
Washington.  Consulting  engineer  Mil- 
lard M.  Garrison,  Washington.  Princi- 
pals include  President  and  Treasurer 
S.  W.  Townsend  (41%),  Vice  President 
Wanda  E.  Townsend  (37%),  Marjorie 
Clipp  (14%),  and  Secretary  A.  W.  Gra- 
ham (8%).  [For  application,  see  TV 
Applications,  B.T,  July  14.]  City  pri- 
ority status:  Gr.  B-l,  No.  14. 

READING,  Pa.— Eastern  Radio  Corp. 
(WHUM).  Granted  UHF  Ch.  61  (752-758 
mc);  ERP  260  kw  visual,  135  kw  aural; 
antenna  height  above  average  terrain 
1,780  ft.,  above  ground  1,036  ft.  Engi- 
neering conditions.  Estimated  con- 
struction cost  $614,339,  first  year  oper- 
ating cost  $570,000,  revenue  $630,000. 
Post  Office  address  Berkshire  Hotel, 
Reading.  Studio  location  Berkshire  Ho- 
tel, 5th  and  Washington  Streets,  Read- 
ing. Transmitter  location  2.8  mi.  SSW 
of  Summit  Station,  Berks  County,  Pa. 
Geographic  coordinates  40°  31'  34"  N. 
Lat.,  76°  13'  43"  W.  Long.  Transmitter 
and  antenna  GE.  Legal  counsel  Arnold, 
Fortas  &  Porter,  Washington.  Consult- 
ing engineer  A.  Earl  Cullum  Jr.,  Dal- 
las. Principals  include  President  Hum- 
boldt J.  Greig  (32%),  Vice  President 
Richard  G.  Fichthorn  (2%),  Secretary 
Paul  A.  Flickinger  (2%),  Treasurer 
Jessie  P.  Greig  (24%),  Arthur  W.  Hein 
(10.8%)  and  Max  O'Rell  Truitt  (8%). 
[For  application,  see  TV  Applications, 
B.T,  June  30.]  City  priority  status: 
Gr.  B-l,  No.  4. 

READING,  Pa.  —  Hawley  Bcstg.  Co. 
(WEEU).   Granted  UHF   Ch.   33  (584- 


590  mc);  ERP  225  kw  visual,  120  kw 
aural;  antenna  height  above  average 
terrain  1,030  ft.,  above  ground  400  ft. 
Engineering  conditions.  Estimated  con- 
struction cost  $440,922,  first  year  oper- 
ating cost  $200,000  revenue  $150,000.  Post 
Office  address  433  Penn  St.,  Reading. 
Studio  location  433  Penn  St.  Transmit- 
ter location  2  mi.  NE  of  Reading  atop 
Mt.  Penn.  Geographic  coordinates  40° 
21'  08"  N.  Lat.,  75°  53'  55"  W.  Long. 
Transmitter  and  antenna  GE.  Legal 
counsel  Cohn  &  Marks,  Washington. 
Consulting  engineer  Commercial  Ra- 
dio Equipment  Co.,  Washington.  Prin- 
cipals include  President  Hawley  Quier, 
Executive  Vice  President  James  E.  Kel- 
ler, Vice  President  Harrison  F.  Flippin, 
Secretary  William  J.  Rohn  and  General 
Manager  Thomas  E.  Martin.  Reading 
Eagle  Co.  owns  99%  of  stock  which  is 
voted  by  Mr.  Quier.  [For  application, 
see  TV  Applications,  B.T,  July  7.]  City 
priority  status:  Gr.  B-l,  No.  4. 

HEARINGS 

FCC  on  Sept.  3  and  4  notified  12  ap- 
plicants for  TV  stations  that  their  ap- 
plications indicate  the  necessity  for 
hearing.  Two  applicants  were  notified 
that  their  applications  have  been  des- 
ignated for  hearing  in  Washington, 
D.  C,  on  Oct.  1.  Twenty-three  appli- 
cants were  notified  that  their  applica- 
tions were  scheduled  for  hearing  in 
Washington,  D.  C,  on  Oct.  15  and  Oct. 
20.  For  full  details,  see  story,  page  65. 

APPLICATIONS 

(Listed  by  States) 

t  Indicates  pre-thaw  application  refiled 
(amended) . 

FORT  WAYNE,  Ind.  —  Radio  Fort 
Wayne  Inc.  (WANE)  (modification  of 
application),  UHF  Ch.  69  (800-806  mc), 
ERP  99.1  kw  visual,  49.55  kw  aural;  an- 
tenna height  above  average  terrain  466 
ft.,  above  ground  484  ft.  Estimated  con- 
struction cost  $197,900,  first  year  oper- 
ating cost  $195,940,  revenue  $229,950. 
Post  office  address  1205  Fort  Wayne 
Bank  Bldg.,  Fort  Wayne,  Ind.  Studio 
and  transmitter  location  127  West 
Berry  St.  Transmitter  and  antenna 
RCA.  Legal  counsel  Segal,  Smith  & 
Henessey,  Washington.  Consulting  en- 
gineer George  C.  Davis,  Washington. 
[For  earlier  application,  see  TV  Appli- 
cations, B.T,  July  28].  City  priority 
status:  Gr.  A-2,  No.  12. 

WORCESTER,  Mass.— New  England 
Bcstg.  Co.  (WNEB),  UHF  Ch.  14  (470- 
476  mc);  ERP  22.4  kw  visual,  11.2  kw 
aural;  antenna  height  above  average 
terrain  844  ft.,  above  ground  304  ft. 
Estimated  construction  cost  $223,500, 
first  year  operating  cost  $250,000,  reve- 
nue $260,000.  Post  Office  address  Park 
Bldg.,  507  Main  St.,  Worcester  8,  Mass. 
Studio  location  to  be  determined. 
Transmitter  location  Mount  Asnebum- 
skit,  5.6  mi.  NW  of  center  of  Wor- 
cester, adjacent  to  WGTR  (FM)  trans- 
mitter site.  Geographic  coordinates 
42°  18'  13"  N.  Lat.,  71°  53'  51"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Segal,  Smith  &  Hennessey, 
Washington.  Consulting  engieer  George 
C.  Davis,  Washigton.  Principals  in- 
clude President  Paul  C.  Lytle  (49.5% 
of  common  stock),  Treasurer  John  J. 
Hurley  (49.5%  of  common  stock)  and 
Lawrence  H.  Lougee  (1%  of  common 
stock).  City  priority  status:  Gr.  B-l, 
No.  110. 

SAGINAW,  Mich.— Booth  Radio  and 
Television  Stations  Inc.  (WSGW),  UHF 

Ch.  51  (692-698  mc);  ERP  26  kw  visual, 
13  kw  aural;  antenna  height  above 
average  terrain  245  ft.,  above  ground 
275  ft.  Estimated  construction  cost 
$200,430,  first  year  operating  cost  $157,- 
425,  revenue  $146,000.  Post  Office  ad- 
dress 700  Buhl  Bldg.,  Detroit  26,  Mich. 
Studio  and  transmitter  location  400 
Mason  Bldg.,  corner  of  Washington  and 
Genesee  Avenues.  Geographic  coordi- 
nates 43°  26'  00"  N.  Lat.,  83°  56'  22" 
W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Pierson  &  Ball, 
Washington.  Consulting  engineer  E.  H. 
Clark,  Detroit,  Mich.  Principals  in- 
clude President  and  Treasurer  John  L. 
Booth  (84.3%),  Mrs.  John  L.  Booth 
(9.4%),  John  L.  Booth  II  (6.3%),  Vice 
President  W.  Eldon  Garner,  Vice  Pres- 
ident Robert  W.  Phillips,  Vice  President 
Eric  V.  Hay,  Vice  President  Edward  H. 
Clark,  Secretary  Edwin  E.  Nyy  and 
Director  William  J.  Spicer.  Applicant 
is  licensee  of  WJLB  Detroit,  WBBC 
Flint  and  WSGW,  and  seeks  new  TV 
stations  in  Flint,  Mich.,  and  Battle 
Creek,  Mich.  [See  TV  Applications, 
B.T,  July  7,  Aug.  4].  City  priority 
status:  Gr.  A-2,  No.  33. 

DULTJTH,  Minn.— Great  Plains  Tele- 
vision Properties  Inc.,  UHF  Ch.  38 
(614-620  mc);  ERP  17  kw  visual,  9.6 
kw  aural;  antenna  height  above  aver- 
age terrain  624  ft.,  above  ground  447 
ft.  Estimated  construction  cost  $240,- 
122,  first  year  operating  cost  $125,000, 


DQBIN  RESIGNS 

Leaves  FCC,  Joins  Law  Firm 

PAUL  DOBIN,  chief  of  the  FCC 
Broadcast  Bureau's  Rules  and 
Standards  Div.,  resigned  as  of  the 
close  of  business 
last  Thursday 
and  immediately 
announced  his  as- 
sociation with  the 
Washington  law 
firm  of  Cohn  & 
Marks. 

Considered  the 
"architect"  of  the1 
FCC's  TV  alloca- 
tions plan  and 
rules,  Mr.  Dobin 
was  the  first  chief  of  the  Rules 
and  Standards  Div.  following  the 
Commission  reorganization  into 
bureaus  in  mid-1951.  Earlier,  he 
was  legal  assistant  to  Comr.  Rob- 
ert P.  Jones,  the  first  such  staff 
appointment  to  be  made  at  the 
FCC. 

He  joined  the  Commission  in 
1946,  following  World  War  II  serv- 
ice in  the  U.  S.  Army's  Judge 
Advocate   General's  branch. 

Mr.  Dobin  is  a  1941  cum  laude 
graduate  of  Harvard  Law  School, 
where  he  was  note  editor  of  the 
Harvard  Law  Review.  He  was 
graduated  from  the  College  of  the 
City  of  New  York  in  1938,  also 
cum  laude. 


Mr.  Dobin 


revenue  $125,000.  Post  Office  address 
c/o  United  States  Corporation  Co.  of 
Illinois,  33  North  LaSalle  St.,  Chicago 
2,  111.,  or  c/o  Great  Plains  Television 
Prooerties  Inc..  4  West  58th  St.,  New 
York  19,  N.  Y.  Transmitter  location  cor- 
ner of  9th  St.  and  6th  Ave.  W.  Studio 
location  to  be  determined.  Geographic 
coordinates  46°  47'  15"  N.  Lat.,  92°  06'  53" 
W.  Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  McKenna  &  Wilk- 
inson, Washington.  Consulting  engineer 
Jansky  &  Bailey,  Washington.  Princi- 
pals include  President  and  Secretary 
Herbert  Schefftel,  president  and  25% 
stockholder  of  Transcontinental  Proper- 
ties Inc.,  president  and  19%  stockholder 
of  Telenews  Productions  Inc.  and  part 
owner  of  various  newsreel  theatres; 
and,  treasurer  Alfred  G.  Burger,  execu- 
tive vice  president,  secretary  and  25% 
stockholder  of  Transcontinental  Prop- 
erties Inc.,  executive  vice  president 
and  16%  stockholder  of  Telenews  Pro- 
ductions Inc.  and  part  owner  of  vari- 
ous newsreel  theatres.  All  stock  in  ap- 
plicant is  owned  by  Transcontinental 
Properties  Inc.  Applicant  also  seeks 
new  TV  stations  in  Sioux  City,  Iowa. 
Springfield,  111.,  Little  Rock,  Ark.,  and 
one  other  city  [see  TV  Applications, 
B.T,  Sept.  1,  Aug.  25,  4].  City  priority 
status:  Gr.  A-2,  No.  10.  Note:  This 
application  is  in  lieu  of  the  one  pub- 
lished in  TV  Applications,  B.T,  Aug. 
18;  at  that  time  B.T  listed  the  fre- 
quency correctly  but  indicated  the 
wrong  channel. 

CHARLOTTE,  N.  C— Inter-City  Ad- 
vertising Co.  (WAYS)  modification 
of  application),  UHF  Ch.  36  (602-608 
mc);  ERP  200  kw  visual,  100  kw  aural: 
antenna  height  above  average  terrain 
664  ft.,  above  ground  642  ft.  Estimated 
construction  cost  $421,400,  first  year 
operating  cost  $312,000,  revenue  $330,- 
000.  Post  Office  address  120  East  Third 
St.,  Charlotte,  N.  C.  Studio  location 
120  East  Third  St.  Transmitter  loca- 
tion 0.35  mi.  east  of  Oakdale  Road  NW 
of  Charlotte  at  site  of  WAYS  (AM). 
Geographic  coordinates  35°  17'  53"  N. 
Lat.,  80°  53'  40"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Krie- 
ger  &  Jorgensen,  Washington.  Con- 
sulting engineer  Craven,  Lohnes  &  Cul- 
ver, Washington.  [For  earlier  applica- 
tion, see  TV  Applications,  B.T,  July 
21.]  City  priority  status:  Gr.  B-4,  No. 
199. 

fWILKES-BARRE,  Pa.  —  Wyoming 

Valley  Bcstg.  Co.  (WILK)  (modification 
of  application),  UHF  Ch.  34  (590-596 
mc),  antenna  height  above  average  ter- 

(Continued  on  page  78) 
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PICTURES  ON  TAPE? New  Devd°pments  cited 


\j  TWO  recent  developments  in  the 
f\  art  of  recording  pictures  on  raag- 
;  netic  tape  for  TV  as  well  as  for 
f  movie-making  hold  out  hope  that 
'  the  commercial  accomplishment  of 
sight-sound  recordings  may  not 
be  too  long  in  coming. 

The  first  is  the  announcement  by 
,  Frank  Healey,  executive  director 
of  the  Electronics  Division,  Bing 
Crosby  Enterprises,  that  a  second 
demonstration  of  the  Crosby  taped- 
^picture  system  will  be  held  "before 
year's  end."  Crosby  Enterprises 
showed  a  working  demonstration 
of  its  system  last  year  in  Holly- 
'  wood  [B»T,  Nov.  19,  1951].  Al- 
though the  pictures  were  hazy,  they 
were  viewable. 

The  second  is  the  report  by  Allen 
Shoup  of  Shoup  Engineering  Co., 
Chicago,  that  he  recorded  a  5-mc 
signal    successfully    for    a  short 
duration.  A  TV  signal  is  4  mc  in 
bandwidth.  Mr.  Shoup  also  said  that 
;  he  has  recorded  up  to  .5  mc  in  a  test 
for  the  National  Bureau  of  Stand- 
ards. In  one  such  test,  he  said,  he 
had  30  minutes  playing  time  on 
a  6,000-ft.  reel. 
■     Most  of  the  other  reports  are 
|  less  sanguine. 

(  Much  progress  has  been  made  in 
the  physics  of  sight-sound  record- 

.  ing,  but  the  general  consensus  of 
engineers  contacted  by  Broadcast- 

!  ing  •  Telecasting  last  week  is 
that  a  practical  and  economical  pic- 
ture-tape recording  system  is  still 

'  years  away. 

Recording  pictures  on  tape — a 

i  dream  of  electronic  engineers  for 
years — is  under  development  in  vir- 


BORDER  VIDEO 

XE AC -TV  Plans  Nov.  Start 

1  SECOND  Mexican  TV  station  to 
j  throw  its  signal  into  an  American 
i  market  may  be  XEAC-TV  Tijuana, 
]  B.  C,  across  the  border  from  San 
:  Diego,  Calif.  It  is  reported  to  be 
scheduled  to  debut  early  in  Novem- 
;i  ber. 

XEAC-TV,  on  Channel  6  with 
\  30  kw  radiated  power,  is  owned 
■  by  Jorge  I.  Rivera.    Mr.  Rivera's 
j  XEAC   is   a   Mexican   Class  1-B 
station  on  690  kc  with  5  kw.    It  is 
scheduled  to  go  to  50  kw  next  year. 
Alvin  Flanagan,  former  program 
j  director  of  KFMB-TV  San  Diego, 
j  is  reported  to  be  the  program  di- 
i  rector  of  the  new  Mexican  sta- 
tion.   Jack  Gross  Jr.,  son  of  the 
f  former  owner  of  KFMB-TV  San 
Diego,  it  is  understood  will  be  Mr. 
Flanagan's  assistant.     Mr.  Gross 
Sr.  has  no  interest  in  XEAC-TV. 

Contending  for  San  Diego's  only 
available  VHF  channel  (10)  are 
KFSD  and  KCBQ.  San  Diego  is 
179  on  the  FCC's  processing  line, 
in  Group  B-4. 

Only  other  Mexican  TV  station 
which  covers  a  U.  S.  market  is 
XELD-TV  Matamoros-Brownsville, 
Tex.  It  is  owned  by  Romulo 
O'Farril  Sr. 


tually  every  large  laboratory  in 
the  country. 

When  finally  laboratory-proved 
and  commercially  developed,  sight- 
sound  tape  recordings  will  elimi- 
nate the  present  cumbersome  and 
expensive  method  of  reproducing 
pictures  optically  on  film. 

Dr.  Elmer  W.  Engstrom,  vice 
president  in  charge  of  RCA  Labs., 
said  that  RCA  was  working  on  the 
project,  but  that  taped  pictures 
seemed  many  years  away.  He  said 
that  RCA  Labs,  men  expect  to  work 
it  out,  but  that  the  critical  point 
is  the  economic  practicality  of  the 
apparatus.  The  two  keys  to  success- 
ful taped  pictures  are,  he  said,  (1) 
development  of  multiple  track  re- 
cording and  (2)  higher  speeds. 

Carl  Clarus,  chief  engineer  of 
Revere  Camera  Co.,  Chicago,  re- 
ported that  his  company  had  done 
some  experimental  work  recording 
radar  signals,  but  nothing  in  the 
line  of  taped-TV. 

A  General  Electric  Co.  spokes- 
man said  GE  engineers  are  work- 
ing on  the  problem,  but  present 
indications  are  that  success  is  still 
years  away. 

A  spokesman  for  Audio  &  Video 
Products  Corp.,  New  York,  ac- 
knowledged that  the  company  is 
cooperating  with  Bing  Crosby  En- 
terprises in  its  development. 

Bell  Telephone  Labs,  reported 
that  it  is  no  longer  working  on  the 
problem,  as  the  idea  seemed  ex- 
tremely impractical. 

It  was  learned  that  Ampex  Elec- 


tric Corp.,  Redwood  City,  Calif.,  is 
associated  with  Bing  Crosby  En- 
terprises in  its  taped-TV  develop- 
ment work. 

Others  understood  to  have  re- 
search on  sight-sound  recordings 
in  various  stages  are  Armour  Re- 
search Institute,  Chicago;  Minne- 
sota Mining  &  Mfg.  Co.,  St.  Paul; 
Brush  Development  Co.,  Cleveland; 
General  Precision  Laboratory, 
Pleasantville,  N.  Y.,  and  the  mili- 
tary services. 

The  Bing  Crosby  Enterprises 
magnetic  tape  recording  system 
was  developed  over  a  three-and-a- 
half -year  period  by  John  T.  Mullin, 
chief  engineer,  and  his  assistant 
Wayne  R.  Johnson. 

Expense  of  making  a  TV  or 
feature  "film"  will  be  reduced  to 
between  one-fifth  and  one-tenth  of 
its  present  day  cost,  Mr.  Healy 
explained  following  the  first  pre- 
view last  November.  Revolutionary 
improvements  have  been  made  in 
the  process  since  it  was  first  dem- 
onstrated, he  implied.  It  is  not 
expected  to  be  available  commer- 
cially until  mid-1953. 

The  "film-less"  camera  system 
eliminates  the  need  for  using  mo- 
tion picture  film  by  recording  di-' 
rectly  on  magnetic  tape  the  elec- 
tronic impulses  scanned  by  a  TV 
camera.  The  original  tape  and 
duplicates  can  then  be  used  for 
"projection,"  thus  completely  elimi- 
nating film  processing  and  a  sepa- 
rate sound  track. 


'Rebellion  by  TV 

TELEVISION  history  has 
been  aired  down  in  Cuba. 
Emilio  Ochoa,  head  of  the 
Orthodox  Party  which  op- 
poses President  Fulgencio 
Batista,  urged  at  the  close 
of  a  TV  harangue  that  the 
half  million  members  of  his 
party's  youth  movement 
march  against  the  Columbia 
Military  Camp.  As  he  finished 
his  exhortation,  Cuban  police 
marched  in  and  jugged  him. 
He  was  ordered  to  stand  trial 
Sept.  5.  Charges:  "Inciting 
to  rebellion  by  television." 


CHURCH  FILMS 

DuMont  Starts  Series 

A  NEW  series  of  TV  dramatic 
shows  entitled  This  is  the  Life,  to 
be  presented  under  the  auspices 
of  the  Lutheran  Church-Missouri 
Synod  in  cooperation  with  the  Na- 
tional Council  of  Churches  of 
Christ,  was  premiered  last  Thurs- 
day at  the  Park  Avenue  Theatre 
in  New  York. 

The  26-week  series  will  start 
this  week  in  36  cities.  Additional 
stations  will  be  added  starting  in 
October  with  the  return  of  day- 
light saving  time.  The  DuMont 
network  will  feed  the  public  serv- 
ice program,  Tuesdays,  10-10:30 
p.m.  to  a  number  of  its  affiliates, 
with  the  balance  of  the  stations 
carrying  it  on  a  spot  basis. 

The  purpose  of  the  program, 
produced  by  Family  Films,  Holly- 
wood, for  the  Lutheran  Television 
Productions  Committee  at  a  cost 
of  $500,000,  was  to  inspire  the 
more  than  65  million  non-church- 
going  Americans  to  attend  church, 
it  was  announced  by  Rev.  L.  C. 
Wuerffel,  dean  of  Concordia  Semi- 
nary, and  chairman  of  the  Luther- 
an Television  Productions  Com- 
mittee, at  the  premiere. 

The  entire  cost  of  the  films, 
planned  and  produced  during  the 
past  two  years  in  Hollywood,  was 
borne  by  the  Lutheran  Church- 
Missouri  Synod.  Rev.  H.  W.  Gockel 
of  the  synod's  Board  of  Home  Mis- 
sions, said :  "We  have  turned  to 
television  for  the  vast  project  in 
an  effort  to  reach  the  un-churched 
in  their  homes,  in  the  same  way 
the  Lutheran  Hour  blazed  a  trail 
in  radio  20  years  ago." 

The  TV  distribution  and  public 
relations  is  handled  by  the  agency, 
Westheimer  &  Block,  St.  Louis, 
with  Frank  Block  of  that  agency 
servicing  the  account  in  St.  Louis 
and  Reggie  Schuebel  in  New  York 
City. 


RCA  Color  Test 

NBC  was  granted  special  tem- 
porary authority  by  FCC  last  week 
to  use  facilities  of  WNBT  (TV) 
New  York  for  the  purpose  of  test- 
ing the  RCA  color  TV  system  with 
color  subcarrier  frequencies  of  3.58, 
3.75  and  3.89  mc  to  provide  the  best 
black  and  white  pictures.  Test 
period  specified  is  Sept.  15-30. 


AFFILIATE  PLAN 


McConnell  Voices 
NBC-TV  Aid 


NBC  wants  to  cooperate  with  its  TV  affiliates  in  any  move  that  will 
strengthen  its  television  network. 

That  was  the  substance  of  a  talk  made  by  NBC  President  Joseph  H. 
McConnell  at  a  15-minute  meeting  with  NBC-TV  affiliates  in  Chicago 
last  Wednesday  (see  page  23  for 
rates  story). 

He  was  referring  specifically  to 
a  proposal  of  NBC-TV  affiliates 
that  their  rate  of  compensation 
from  the  network  be  increased  by 
adoption  of  a  new  formula  reduc- 
ing, in  proportion  to  network  sales, 
the  number  of  "free  hours"  they 
give  to  the  network  [B*T,  Sept. 
1,  Aug.  4,  July  28]. 

The  proposition,  officially  pre- 
sented to  the  network  the  preced- 
ing week,  is  slated  for  further  con- 
sideration by  an  affiliates  commit- 
tee and  NBC  officials  at  a  meeting 
in  New  York  this  week. 

The  affiliates  committee  is  com- 
posed of  Raymond  Welpott,  WRGB 
(TV)  Schenectady;  Walter  Damm 
of  WTMJ-TV  Milwaukee,  chairman 
of  the  NBC-TV  Affilites  Assn.; 
E.  R.  Vadenboncoeur,  WSYR-TV 
Syracuse,  chairman  of  the  net- 
work's TV  Stations  Planning  and 
Advisory  Committee;  P.  A.  Sugg 
of  WKY-AM-TV  Oklahoma  City; 
and  Edwin  K.  Wheeler,  WWJ-AM- 
TV  Detroit. 

In  his  talk  to  affiliates,  who  num- 
bered about  30,  Mr.  McConnell  did 


not  indicate  either  acceptance  or 
rejection  of  the  proposal. 

The  plan's  main  provisions  pro- 
vide for  "free  hours"  to  be  re- 
duced by  15  minutes  for  each  hour 
that  the  network  sells  beyond  a 
total  of  174  hours  per  month. 

At  present,  under  the  standard 
NBC-TV  affiliation  contract,  the 
affiliate  gives  to  the  network,  free, 
the  first  24  hours  of  network  op- 
tion time  each  month.  This  is  con- 
sidered compensation  by  the  sta- 
tion for  line  charges  and  sustaining 
programs  provided  by  NBC-TV. 
For  each  hour  of  network  commer- 
cial programming  beyond  24  a 
month,  the  station  receives  33%% 
of  the  network's  "take." 

The  affiliates'  proposal  would 
continue  present  conditions  up  to 
and  through  the  point  where  the 
network  has  sold  174  hours  a 
month.  For  every  hour  sold  by 
the  network  beyond  that  point,  the 
stations  would  recapture  15  min- 
utes of  their  "free  hours."  Thus 
when  NBC  had  sold  270  hours  a 
month,  the  affiliate's  "free  hours" 
would  have  been  cut  back  to  zero. 
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TIPS  ON  TV  OPERATION  IN  CITY  OF  MEDIUM  SIZE 


Like  most  existing  television  stations,  KPHO-TV  Phoenix 
has  been  swamped  with  requests  for  information  from  TV 
station  applicants  wanting  to  find  out  how  it's  done.  Julian 
M.  Kaufman,  KPHO-TV  sales  manager,  thought  it  would 
be  helpful  to  reduce  to  writing  the  tips  which  he  and  other 
members  of  that  station's  management  have  given  orally 
to  TV  aspirants.  Anybody  who  intends  or  hopes  to  run  a 
TV  station  in  a  medium-sized  market  will  find  the  article 
useful. 

By  JULIAN  M.  KAUFMAN 

IN  RECENT  months  we,  along  with 
probably  many  other  TV  stations, 
have  received  numerous  visits  from 
applicants  for  TV  stations-to-be. 
Without  exception  these  neophytes, 
aware  only  of  the  favorable  balance 
sheets  currently  reported  by  exist- 
ing stations  have  had  much  of 
their  enthusiasm  blunted  by  the 
cold  reality  of  the  man-sized  prob- 
lems indigenous  to  TV  station  op- 
ex-ation.  Since  most  of  the  aspir- 
ants are  from  the  radio  ranks, 
they  are  nonplussed  at  finding 
mountainous  detail,  costly  and 
steadily  depreciating  equipment 
and  a  seeming  legion  of  personnel 
employed,  as  opposed  to  their  own 
AM  operation. 

To  attempt  to  blue-print  a  model 
TV  station  at  this  transitory  period 
would  be  a  thankless  and  futile 
task.  However,  I  feel  that  by  ap- 
proaching the  matter  on  a  more 
modest  note,  that  of  touching  on 
basic  problems,  this  article  may 
prove  to  be  of  value  to  those  about 
to  embark  on  a  new  enterprise. 
(As  a  starting  point  we  are  basing 
our  calculations  and  figures,  wher- 
ever noted,  on  a  television  station 
serving  a  community  of  approxi- 
mately 300,000  people.) 

Management  &  Financing 

It  is  a  safe  statement  to  say 
that  no  commercial  enterprise, 
whatever  the  corporate  structure, 
boasts  of  as  many  partners  as  the 
small  television  station.  For  with 
the  purchase  of  a  television  set, 
John  Q.  Public  seems  to  become 
another  Darryl  Zanuck  and  as  such 
assumes  part  of  the  management 
of  the  stations  he  receives.  This 
intimacy  between  community  and 
station,  whatever  its  shortcomings, 
provides  the  station  owner  wtih  a 
ready-made  and  ever-present  ba- 
rometer of  efficiency. 

As  with  all  business,  a  proper 
return  on  the  investment  is  to  be 
expected.  Early  reports  tend  to 
indicate  that  although  a  loss  period 
of  a  year  may  be  anticipated,  a 
net  return  of  30  cents  on  the  dollar, 
once  into  the  black,  is  not  an  un- 
reasonable expectation.  Even  this 
healthy  return  may  be  readily  in- 
creased in  direct  proportion  to  a 
top  cost  factor — the  percentage  of 
local  live  programming.  It  is  con- 
ceivable that  there  will  be  stations 
manned  by  skeleton  staffs  whose 
sole  function  is  to  project  film 
shows.  Unquestionably  this  is  the 


Mr.  KAUFMAN 

most  economical  of  all  methods  of 
telecasting,  but  by  the  same  token 
is  the  most  shortsighted  approach. 
For  it  can  never  be  forgotten  that 
the  station  operator  who  bypasses 
his  responsibility  to  the  community 
he  serves  cannot  long  survive  in  a 
competitive  market. 

Despite  the  handsome  return  al- 
ready known  to  exist  in  television, 
the  investor  looking  for  a  "get 
rich  quick"  project  should  look 
elsewhere.  For  station  operation, 
dollar-wise,  is  replete  with  fluc- 
tuating considerations  which  can 
well  mean  the  difference  between 
profit  and  loss.  Among  these  major 
variables  on  the  fixed  expense  side 
are  the  extent  of  the  aforesaid 
"live"  programming,  and  the  local 
conditions  attendant  upon  employ- 
ment. As  for  income,  the  rate 
card  standard  established  and 
justified  for  the  community,  makes 
the  difference.  A  true  operations 
chart  applicable  to  all  operations 
is  impossible  to  determine,  but 
certain  known  figures  have  em- 
erged in  TV's  short  history  which 
may  serve  as  signposts  for  the 
futm-e.  Probably  the  most  concise 
way  to  impart  this  data  is  to  print 
the  transcript  of  an  interview  con- 
sisting of  four  questions  and  ans- 
wers (see  box  at  right). 

To  sum  up,  it  would  appear  that 
the  average  station's  net  return 
is  guided  by  thorough  pre-plan- 
ning, and  the  overall  efficiency  of 
its  personnel. 

Experienced    personnel  —  the 


backbone  of  any  organization — 
will  be  difficult  to  employ  and  in 
short  supply.  But  even  with  key 
people  in  all  departments,  it  is  a 
faulty  conception  to  believe  that 
a  TV  station  operation  can  be,  ini- 
tially, a  smooth  function.  Indeed, 
at  the  risk  of  appearing  negative, 
it  is  probable  that  even  with  trained 
people  at  every  post  in  a  station,  it 
would  be  fully  three  months  before 
a  semblance  of  trouble-free  opera- 
tion would  emerge. 

Sales 

Assuming  that  you  are  not  in 
the  TV  business  for  a  philanthropic 
reason,  it  is  logical  to  predict  that 
considerable  importance  will  be 
attached  to  your  sales  department. 
Although  it  is  axiomatic  in  sales 
work  that  a  good  saleman  can  sell 
anything,  the  television  salesman 
hardly  fits  into  that  category  for 
he  requires  just  enough  technical 
know-how  and  special  training  to 
be  a  thing  apart  from,  say,  the 
average  radio  or  space  salesman. 

Since  time  charges  on  TV  are 
far  more  costly  on  local  level  than 
other  media,  you  may  rest  assured 
that  the  local  advertiser,  straining 
his  budget  to  spend  $40.00  for  a 
20-second  spot  announcement  as 
opposed  to  $3.00  an  announcement 
in  radio,  must  realize  results  in 
some  tangible  form  quickly,  if  he  is 
to  remain  on  the  air.  As  a  eon- 
sequence,  it  is  mandatory  that 
your  local  salesman  be  creative 
enough  to  think  visually  on  behalf 
of  his  client,  for  it  is  principally 
his  burden  to  see  that  an  effective 
presentation  is  made.  To  do  this 
he  must,  among  many  things,  have 


a  working  knowledge  of  television 
mechanics  such  as  the  cost  of  slides 
and  films,  knowing  the  advantages 
and  disadvantages  of  both. 

The  absence  of  advertising  agen- 
cies in  smaller  markets  places  an 
additional  burden  on  the  station 
in  general  and  the  salesman  in 
particular.  For  whereas  in  large 
markets  the  station  is  relieved  of 
commercial  treatment  of  a  product, 
in  a  smaller  market  it  becomes  our 
direct  respsonsibility  (at  no  addi- 
tional cost  to  an  advertiser).  Fur- 
ther, where  programs  are  involved, 
local  advertisers  have  come  to  ex- 
pect complete  merchandising  helps 
over  and  above  the  normal  com- 
mercial treatment.  The  sales  de- 
partment bears  the  brunt  of  these 
demands. 

It  might  be  well  to  point  out 
here  and  now  (and  this  cannot  be 
too  often  repeated)  that  all  crea- 
tive personnel  in  the  smaller  sta- 
tion must  be  versatile  to  the  extent 
that  only  the  finest  line  separates 
sales  and  programming  personnel. 
This  is  contrary  to  the  modus  ope- 
randi of  a  large  station  where 
depth  of  personnel  is  so  established 
as  to  preclude  a  similar  overlap- 
ping. In  the  more  modest  operation 
it  is  not  uncommon  for  a  salesman 
to  create  the  program  idea,  script 
the  show,  plan  a  merchandising 
campaign,  as  well  as  sell  the  pack- 
age. By  the  same  token  it  is  not 
out  of  the  question  for  the  sales 
manager  to  be  charged  with  the 
responsibility  of  such  miscellane- 
ous tasks  as  film  buying  in  addition 
(Continued  on  page  85) 


Fiscal  Q's  and  A's  for  Future  Telecasters 

Q:  How  much  money  must  I  invest  in  equipment  and  installation 
charges  in  order  to  get  a  picture  on  the  air? 

A:  In  your  market  area  (serving  about  300,000  persons)  an  outlay 
of  $300,000  (in  conjunction  with  equipment  manufacturers) 
would  be  a  fair  estimate.  This  figure  represents  transmission, 
console,  camera,  film  and  slide  projectors  and  the  use  of  one 
mobile  unit.  In  short,  satisfactory  equipment  to  telecast  a 
picture,  live  or  film. 

Q.  What  would  be  monthly  operating  costs  ? 

A:  In  a  normal  situation,  using  as  a  guide  a  gross  of  $30,000 
monthly  billing,  your  break-down  could  be  something  like  this: 
personnel  (30  people),  $9,000;  administrative  expense,  $3,000; 
depreciation  expense,  $2,500;  insurance  expense,  $400;  agency 
commissions  (35%  of  billing  is  national  spot),  $2,750;  engineer- 
ing maintenance,  $3,000;  film  costs  (sustaining),  $500;  total, 
$21,150.  Add  to  these  property  taxes  and  capitalization  items 
of  approximately  $5,000. 

Q.  On  that  basis  my  profit  on  $30,000  would  be  only  10%  ? 

A:  That  is  correct,  but  note  that  most  of  the  expenses  above  are 
constant,  requiring  little  change  should  your  billings  be  higher. 
Therefore,  in  this  sized  operation  the  $3,000  might  readily  be- 
come, say,  $30,000. 

Q.  After  one  year  of  operation  can  I  gross  $500,000? 

A:  It  is  possible,  but  only  if  a  proper  rate  structure  is  established 
at  the  outset.  An  initial  rate  of  $200.00  per  hour  would  be  an 
excellent  starting  point  to  use  for  a  limited  circulation.  Under 
no  circumstances  should  the  rate  be  protected  beyond  six 
months. 
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Five  big  bouncing  baby  spots — in  addition  to 
your  one-minute  commercial — and  it  costs  you 
nothing  extra.  It's  your  "economy  buy" 
on  TV  in  Baltimore  on  PICTURE  PLAYHOUSE* 
(11  to  12  p.m.  daily). 

Here's  how  it  works:  Besides  your  regular  one-minute 
commercial  you  also  get  five  extra  billboard 
announcements.  This  means  complete  sponsor 
identification  throughout  the  entire  hour  show.  Use 
your  billboards  as  you  see  fit— either  to  repeat  one 
selling  message  or  for  multiple  product  promotion. 

*  This  same  package  is  available  on  HOLLYWOOD 
PLAYHOUSE  (2  to  3  p.m.  daily). 

WBAL-TY 

Television  Baltimore  •  NBC  in  Maryland 
Nationally  Represented  by  Edward  Petry  &  Co. 
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Allocations  Rules  Further  Clarified 

(Continued  from  page  65) 

that  Sec.  3.610  "provides  further 
that  where  the  boundary  line  be- 
tween two  zones  passes  through  a 
community,  that  community  shall 
be  considered  to  be  located  in  the 
lower-numbered  zone.  The  rule 
also  provides  that  the  minimum  co- 
channel  separation  between  a  sta- 
tion or  assignment  in  one  zone  and 
a  station  or  assignment  in  another 
zone  shall  be  that  of  the  zone  re- 
quiring the  lower  separation." 

Sec.  3.614  of  the  rules  provides 
that  VHF  stations  in  Zones  II  and 
III  may  employ  maximum  power 
with  antenna  heights  up  to  2,000 
ft.  and  in  Zone  I  up  to  1,000  ft. 
Maximum  effective  radiated  power 
for  VHF  Channels  2-6  is  100  kw; 
VHF  Channels  7-13,  316  kw;  UHF 
Channels  14-83,  1,000  kw. 

The  order  also  pointed  out  that 
the  Sixth  Report  "determined  that 
the  transmitter  site  shall  be  used 
where  available  in  measuring  all 
separations  both  for  rule  making 
purposes  and  licensing  purposes. 
The  Commission's  determinations 
with  respect  to  minimum  mileage 
separations  and  the  utilization  of 
maximum  power  at  specified  an- 
tenna heights  were  predicated  upon 
the  operation  of  stations  at  the 
separations  and  heights  and  powers 
specified  in  the  rules." 

Although  the  principle  applies 
equally  well  to  UHF,  the  Commis- 


WISE  BUYERS  BUY... 

f/ifuf-'i  San  Diego's 

Bp*  1ST  and  Only 
JuUnc  ;  jv  STATION 
l&uiaeto,  BlMkets 

TV,  channel  8  C<tHforilfa'S 

AM,  550  ic  e.  Third  Market! 


■ TEST  YOUR  PRODUCT 
IN  SAN  DIEGO...  A  Booming 
Market  of  710,808  People 


KFMB-TV  •  KFMB-AM 

SAN  DIEGO  I,  CALIFORNIA 

Represented  by 
THE  BRANHAM  CO. 
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sion  set  forth  the  following  situa- 
tions to  explain  its  interpretation: 

(1)  Where  a  VHF  station  employs  a 
channel  assigned  to  a  city  in  Zone  II 
and  locates  its  transmitter  in  Zone  I, 
the  station  is  required  to  maintain  a 
separation  of  only  170  miles  to  all 
other  stations  and  assignments  in 
Zones  I  and  II. 

(2)  Where  a  VHF  station  employs  a 
channel  assigned  to  a  city  in  Zone  III 
and  locates  its  transmitter  in  Zone  II, 
the  station  is  required  to  maintain  a 
separation  of  only  190  miles  to  other 
stations  and  assignments  in  Zones  II 
and  III. 

(3)  Where  a  VHF  station  employs  a 
channel  assigned  to  a  city  in  Zone  I 
and  locates  its  transmitter  in  Zone  II, 
the  station  is  required  to  maintain  a 
separation  of  190  miles  to  other  sta- 
tions and  assignments  in  Zone  II,  and 
170  miles  to  other  stations  and  assign- 
ments in  Zone  I. 

•  (4)  Where  a  VHF  station  employs  a 
channel  assigned  to  a  city  in  Zone  II 
and  locates  its  transmitter  in  Zone  III, 
the  station  is  required  to  maintain  a 
separation  of  220  miles  to  other  sta- 
tions and  assignments  in  Zone  III,  and 
a  separation  of  190  miles  to  other 
stations  and  assignments  in  Zone  II. 

(5)  Where  a  station  employs  a  VHF 
channel  assigned  to  a  city  in  Zone  II 
and  locates  its  transmitter  in  Zone  I, 
the  rules  governing  the  utilization 
of  maximum  heights  and  powers  for 
Zone  I  VHF  stations  apply. 

(6)  Where  a  station  employs  a  VHF 
channel  assigned  to  a  city  in  Zone  I 
and  locates  its  transmitter  in  Zone 
II,  the  rules  governing  the  utilization 
of  maximum  heights  and  powers  for 
Zone  II  VHF  stations  apply. 

The  notice  of  proposed  rule  mak- 
ing on  the  new  assignment  policy 
for  fixed  stations  in  the  72-76  mc 
band,  to  which  Comr.  Jones  also 
dissented,  designated  Oct.  13  as 
deadline  for  comments  with  an  ad- 


ditional 10  days  thereafter  for  re- 
plies. 

The  notice  stated,  "Footnotes 
NG-3  and  NG-5  to  the  table  of  fre- 
quency allocations  permit  the  as- 
signment of  frequencies  in  the  band 
72-76  mc  to  operational  fixed  sta- 
tions and  fixed  stations  in  the  Do- 
mestic Fixed  Public  Service  under 
certain  conditions,"  and  commented 
that  lifting  of  the  TV  freeze  "and 
the  adoption  of  an  engineered  table 
of  assignments  for  TV  stations  .  .  . 
makes  it  desirable  that  the  stand- 
ards for  making  assignments  in  this 
bands  be  revised  and  made  more 
definite." 

FCC  said  it  believes  certain  fixed 
stations  can  use  the  72-76  mc  band 
and  "at  the  same  time  give  ade- 
quate protection  to  TV  reception." 

"To  this  end,"  the  notice  said, 
the  Commission  "is  proposing  the 
establishment  of  standards  for  such 
[fixed  station]  assignments  which 
do  not  attempt  to  eliminate  com- 
pletely all  possibilities  of  [TV]  in- 
terference but  rather  which  mini- 
mize its  probabilities." 

Present  Use  of  Band 

One  FCC  spokesman  stated  there 
presently  are  more  than  1,000  oper- 
ational fixed  stations  using  the 
band,  plus  a  much  smaller  number 
of  domestic  fixed  public  service  sta- 
tions. Both  types  are  of  an  auxil- 
iary nature.  The  former  type  in- 
cludes industrial  and  public  safety 
stations  while  the  latter  includes 
common  carrier  stations.  Virtually 
all  are  point-to-point  relay  sta- 
tions with  powers  of  50  w  or  less, 
he  said.  Airway  marker  beacons  are 
assigned  75  mc. 

Present  criteria  for  protection 
of  TV  stations  would  be  deleted,  the 
notice  stated,  and  the  following 
proposed  criteria  substituted: 

(a)  Whenever  it  is  proposed  to  lo- 
cate a  72-76  mc  fixed  station  80  or  more 
miles  from  the  site  of  a  TV  transmit- 
ter operating  on  either  Channel  4  or 
5,  or  from  the  post  office  of  a  com- 
munity in  which  such  channels  are 
assigned  but  are  not  in  operation,  the 
fixed  station  will  not  be  required  to 
afford  any  protection  to  the  reception 
of  television  on  such  channels. 

(b)  Whenever  it  is  proposed  to  locate 
a  72-76  mc  fixed  station  less  than  80, 
but  more  than  10  miles  from  the  site 
of  a  TV  transmitter  operating  on  either 
Channel  4  or  5,  (or  from  the  post 
office  of  a  community  in  which  such 
channels  are  assigned  but  are  not  in 
operation)  such  stations  will  be  author- 
ized only  if: 

(1)  there  are  fewer  than  100  family 
dwelling  units1  located  within  a  circle 
centered  at  the  location  of  the  pro- 
posed fixed  station2  the  radius  of 
which  shall  be  determined  by  use  of 
the  chart  entitled,  "Chart  for  Deter- 
mining Radius  From  Fixed  Station  in 
72-76  mc/s  Band  to  Interference  Con- 
tour Along  Which  10%  of  Service 
From  Adjacent  Channel  Television 
Station  Would  Be  Destroyed,"  at- 
tached   [to   the  notice]. 

(2)  the  applicant  agrees  to  elimi- 
nate any  interference  caused  by  his 
operations  to  TV  reception  on  either 
Channel  4  or  5  that  might  develop 
within  that  circle  by  whatever  means 
are  found  necessary  within  30  days 
of  the  time  knowledge  of  said  inter- 
ference is  first  brought  to  his  atten- 
tion by  the  Commission. 

(3)  vertical  polarization  is  used. 
Provided,  however,  that  the  Com- 
mission may,  in  a  particular  case, 
authorize  the  location  of  a  fixed  sta- 
tion within  a  circle  as  determined  un- 
oer  (1)  above  containing  100  or  more 
family  dwelling  units  upon  a  show- 
ing that: 

(i)  the  proposed  site  is  the  only 
suitable  location. 

(ii)   it  is  not  feasible,  technically 
BRO  AE 


or  otherwise,  to  use  other  available 
frequencies. 

(iii)  the  applicant  has  a  plan  to 
control  any  interference  that  might 
develop  to  TV  reception  from  his 
operations. 

(iv)  the  applicant  is  financially  able 
and  agrees  to  make  such  adjustments 
in  the  TV  receivers  affected  as  may  be 
necessary  to  eliminate  interference 
caused  by  his  operations. 

(c)  With  respect  to  proposed  separa- 
tions between  transmitters  of  10  miles 
or  less,  preliminary  data  indicate  there 
are  important  secondary  effects  which 
may  result  in  interference  not  other- 
wise predictable.  The  Commission  cur- 
rently has  this  problem  under  study 
and  when  completed  conditions  for 
grant,  if  any,  will  be  prescribed.  Pend- 
ing completion  of  this  study,  all  appli- 
cations seeking  authority  to  operate 
with  a  separation  of  less  than  10  miles 
will  be  returned  without  action. 

(d)  In  any  event,  if,  after  a  72-76  mc 
fixed  station  has  been  authorized,  a  TV 
station  on  Channel  4  or  5  is,  for  any 
reason,  permitted  to  operate  with  a 
transmitter  site  so  located  as  to  bring 
the  fixed  station  within  the  interference 
parameters  described  above,  the  fixed 
station  permittee  must  assume  the 
responsibilities  set  forth  therein  and 
eliminate  any  interference  his  opera- 
tions might  cause  within  90  days  of 
the  time  knowledge  thereof  is  first 
brought  to  his  attention  by  the  Com- 
mission. If,  however,  such  operation  of 
the  new  television  station  places  the 
fixed  station  in  category  (c)  above,  the 
licensee  of  such  fixed  station  shall 
within  such  90  day  period  either  dis- 
continue operation  or  relocate  his  trans- 
mitter to  conform  to  these  criteria. 


'As  defined  by  the  U.  S.  Bureau  of 

Census. 

-Family  dwelling  units  70  or  more  miles 
distant  from  the  TV  antenna  site  are 
not  to  be  counted. 

The  special  chart  attached  to  the 
notice  for  determining  interference 
to  TV  stations  shows,  for  example, 
that  a  proposed  fixed  station  with 
an  antenna  height  of  100  ft.  and 
power  of  100  w,  spaced  50  miles 
from  an  adjacent  channel  television 
station  having  an  ERP  of  100  kw 
and  antenna  height  of  500  ft., 
would  cause  10%  or  more  of  the 
receiving  locations  within  a  radius 
of  5.5  miles  of  the  fixed  station  to 
lose  the  TV  service  through  inter- 
ference. 

Sets  Sept.  19  Deadline 

In  issuing  its  notice  of  proposed 
rule  making  to  add  Channel  4  at 
Irwin,  Pa.,  17  miles  from  Pitts- 
burgh, the  Commission  set  Sept. 
19  as  deadline  for  comments  and 
Sept.  29  as  deadline  for  replies 
thereto. 

Pittsburgh  now  is  assigned  VHF 
Channels  2,  11  and  *13  preserved 
for  education)  and  UHF  Channels 
16,  47  and  53.  WDTV  (TV),  only 
operating  station  there,  is  on  Chan- 
nel 3  and  will  switch  to  Channel 
2  under  provisions  of  the  Sixth 
Report. 

WLOA  Braddock,  one  of  the  first 
to  protest  FCC's  failure  to  as- 
sign Channel  4  to  the  Pittsburgh 
area  because  it  falls  short  of  the 
170-mile  minimum  co-channel  spac- 
ing rule  by  only  a  fraction  of  a 
mile  with  respect  to  WLWC  (TV) 
Columbus,  Ohio,  has  an  appeal 
pending  with  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- 
bia. WWSW  Pittsburgh  has  a 
similar  appeal  before  the  U.  S. 
Court  of  Appeals,  Third  Circuit, 
Philadelphia  [B»T,  June  16,  9]. 

KQV  Pittsburgh,  owned  45% 
by  CBS,  has  announced  it  will  file 
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an  application  for  Channel  4  at 
Irwin. 

FCC's  notice  of  proposed  rule- 
making set  forth  the  following  pro- 
posed amendment  to  the  table  of 
allocations: 

CITY  CH.  NO. 

District  of  Columbia 

Wash'ton  4  — ,  5,  7  +  ,  9  — ,  20  +  ,  *26  — 
Ohio 

Columbus  4  — ,  6  +  ,  10  +  ,  *34,  40  — 
Pennsylvania 

Irwin  4  + 

The  changes  concern  only  the 
offset  specifications  for  Channel 
4  at  Columbus  and  Washington. 

The  Commission  noted  that 
Mayor  Lawrence's  petition  complies 
with  Sec.  3.609  of  its  rules  "in 
that  it  proposes  an  assignment  of 
a  television  channel  in  a  community 
which  is  not  listed  in  the  table 
and  is  not  within  15  miles  of  a  city 
so  listed."  FCC  also  observed  the 
proposed  assignment  "complies 
with  the  minimum  separations  set 
forth  in  the  Commission's  rules  and 
does  not  require  any  deletions  or 
substitutions  of  channels  in  any 
community  listed  in  the  table." 

Pointing  out  the  need  and  feasi- 
bility of  assigning  Channel  4  to 
Irwin,  Mayor  Lawrence's  petition 
said  in  part: 

...  As  a  result  of  the  failure  of  the' 
Commission  to  make  an  assignment  in 
the   Pittsburgh   metropolitan    area,  a 


serious  inefficiency  in  the  use  of  spec- 
trum space  has  arisen  since,  in  a  wide 
area  on  Channel  4  generally  in  the 
Pittsburgh  metropolitan  area,  no  tele- 
vision station  will  be  permitted  to  be 
constructed  and  to  operate. 

This  resulting  inefficiency  in  use  of 
spectrum  space  is,  of  course,  of  seri- 
ous consequence  to  the  residents  of  the 
Pittsburgh  metropolitan  area  who  are 
highly  desirous  of  receiving  as  many 
television  signals  as  can  be  made  avail- 
able to  them  consistent  with  the  Com- 
mission's rules  and  regulations. 

It  is  to  be  noted  that  if  the  request  of 
petitioner  is  granted  not  only  would  a 
television  station,  intended  to  serve 
primarily  the  City  of  Irwin,  be  able  to 
be  constructed,  but  also  under  the 
Commission's  rules  other  communities 
such  as  McKeesport,  Braddock  and  Du- 
quesne  would  be  afforded  an  additional 
ODportunity  to  secure  a  local  televi- 
sion service  from  a  local  television 
station. 

Most  important  of  all,  however,  is 
the  fact  that  Channel  4  cannot  be  as- 
signed, consistently  with  the  Commis- 
sion's rules,  to  any  community  in 
Pennsylvania  larger  than  Irwin  and  to 
very  few  other  communities  at  all. 

The  memorandum  opinions  and 
orders  respecting  the  petitions  of 
WLOA  Braddock  and  WCAE  Pitts- 
burgh were  adopted  by  Chairman 
Paul  A.  Walker  and  Comrs.  George 
E.  Sterling,  Frieda  B.  Hennock 
and  Robert  Bartley.  Comrs.  Rosel 
H.  Hyde,  E.  M.  Webster  and  Rob- 
ert F.  Jones  did  not  participate. 

In  deferring  action  on  the  WLOA 
(Matta  Broadcasting  Co.)  petition, 
the  FCC  majority  stated: 

...  In  the  event  that  the  proposal 
ti  assign  Channel  4  to  Irwin  is  made 
final  that  channel  will  be  available  in 
accordance  with  Sec.  3.607  of  the  rules 
for  application  in  the  city  of  Brad- 
dock as  well  as  other  cities.  Sec.  3.607 
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of  our  rules  provides,  in  part,  that  a 
channel  assigned  to  a  community  list- 
ed in  the  Table  of  Assignments  is 
available  upon  application  in  any  un- 
listed community  which  is  located 
within  15  miles  of  the  listed  commu- 
nity. Accordingly,  the  adoption  of  the 
change  in  rules  set  forth  in  the  said 
notice  of  proposed  rule-making  would 
render  moot  the  petition  filed  by  Matta 
Broadcasting  Co. 

The  majority's  memorandum 
opinion,  denying  the  petition  of 
WCAE  Pittsburgh  to  delete  Chan- 
nel 9  from  Wheeling-Steubenville 
and  add  Channels  4  and  9  at  Pitts- 
burgh, constitutes  a  detailed  de- 
fense of  the  Sixth  Report  as  it 
relates  to  that  area. 

The  Commission  pointed  out 
that  "in  consideration  of  the  in- 
stant petition  filed  by  WCAE  Inc., 
it  is  important  to  bear  in  mind 
that  petitioner  does  not  claim  that 
an  inadequate  number  of  television 
channels  has  been  assigned  to 
Pittsburgh  or  that  the  number  of 
channels  assigned  to  Pittsburgh 
compares  unfavorably  with  assign- 
ments made  to  other  communities 
of  like  size,  population  and  eco- 
nomic importance.  An  examination 
of  the  table  of  assignments  adopt- 
ed in  the  Sixth  Report  and  Order 
reveals  that  Pittsburgh  was  as- 
signed its  fair  share  of  the  avail- 
able channels  and  that  there  is  no 
disparity  between  the  number  of 
assignments  made  to  Pittsburgh 
and  other  cities  of  comparable  size 
and  importance." 

Other  Markets  Compared 

FCC  cited  the  following  list  to 
show  "the  manner  in  which  Pitts- 
burgh was  treated  as  compared  to 
the  other  major  cities"  in  the  U.  S.: 


New  York 
Chicago 
Philadelphia 
Los  Angeles 
Detroit 

San  Francisco- 
Oakland 
Baltimore 
Cleveland 
St.  Louis 

Minneapolis-St.  Paul 
Washington,  D.  C. 
Boston 
Pittsburgh 

Buffalo-Niagara  Falls 

Milwaukee 

Houston 

New  Orleans 

Cincinnati 

Seattle 

Kansas  City,  Mo. 
Dallas 

Indianapolis 

Denver 

San  Antonio 

Memphis 


,891,957 
i,620,962 
:,071,605 
,970,358 
,849,568 

,159,932 
949,708 
914,808 
856,796 
833,067 
802,178 
801,444 
676,806 
671,004 
637,392 
596,163 
570,445 
503,998 
467,591 
456,622 
434,462 
427,173 
415,786 
408,442 
396,000 


x  a  t 

>  P  K 

6  2*  8* 
5*  5  10* 
3  4*  7* 

7  3*  10* 
3  3*  6* 


10* 
6* 
6* 
7* 
7* 
6* 
7* 
6* 
6* 
6* 
6* 
7* 
6* 
6* 
6 

6* 
6* 
7* 
6* 
6* 


*  One  assignment  reserved  for  use  by 
noncommercial   educational  stations. 

In  defense  of  its  Pittsburgh  al- 
location, the  Commission  noted 
that  "Detroit,  Baltimore,  Cleveland 
and  Washington,  all  of  which  are 
larger  in  population  than  Pitts- 
burgh, have  the  same  total  num- 
ber of  assignments,  and  that  four 
cities  larger  than  Pittsburgh  have 
the  same  number  (3)  of  VHF  as- 
signments, namely,  Philadelphia, 
Detroit,  Baltimore  and  Cleveland." 

Concerning  WCAE's  contention 
that  "the  undisputed  engineering 
testimony  in  the  record  demon- 
strates that  because  of  the  highly 
irregular  terrain  in  Pittsburgh  and 
the  area  surrounding  it  UHP  chan- 
nels cannot  be  utilized  to  provide 
a  television  broadcast  service  com- 


parable to  that  of  VHF  channels 
for  that  area,"  the  Commission 
stated : 

...  It  is  our  view,  however,  that 
petitioner's  assertion  is  not  supported 
by  the  facts  of  record.  In  this  connec- 
tion it  is  important  to  recall  that  all 
parties,  including  those  concerned  with 
Pittsburgh  assignments,  had  an  oppor- 
tunity to  submit  propagation  data 
which  might  have  supported  the  con- 
clusion that  UHF  assignments  should 
not  have  been  made  in  Pittsburgh. 
Nevertheless,  as  we  concluded  in  the 
Sixth  Report,  the  data  that  was  pre- 
sented did  not  provide  an  adequate 
basis  for  any  such  determination. 

While  the  terrain  surrounding  Pitts- 
burgh may  have  some  effect  on  UHF 
propagation  in  that  area,  it  is  our  view 
that  UHF  stations  operating  in  Pitts- 
burgh will  afford  a  satisfactory  tele- 
vision service  from  the  view  point  of  i 
both  economics  and  coverage. 

As  to  WCAE's  proposal  that  a 
UHF  channel  be  substituted  for 
VHF  Channel  9  at  Wheeling-Steu- 
benville, the  Commission  observed, 
WCAE  felt  the  VHF  channel 
should  be  given  Pittsburgh  on  the 
basis  of  its  larger  area  and  not 
on  the  basis  of  any  difference  of 
terrain  which  would  make  Wheel- 
ing-Steubenville more  suitable  for 
UHF. 

This  proposal  of  preference  for 
the  larger  community  with  respect 
to  assignment  of  VHF  channels, 
FCC  said,  "does  not  in  our  view 
constitute  a  fair,  equitable  or  effi- 
cient principle  of  assignment." 

FCC  also  said  that  both  of 
WCAE's  arguments  for  the  assign- 
ment of  Channel  4  at  Pittsburgh 
"were  previously  considered  by  the 
Commission  in  this  proceeding." 

The  first  argument,  FCC  said,  is 
that  Channel  4  could  be  used  in 
Pittsburgh  from  a  specific  trans- 
mitter site  which  would  be  170 
miles  from  Columbus,  thus  raising 
the  question  "whether  we  can  use 
a  specific  proposed  transmitter  site 
as  the  basis  for  calculating  assign- 
ment spacings  in  a  rule-making 
proceeding."  This  suggestion  was 
rejected  by  the  Sixth  Report,  it 
was  noted.  The  opinion  said: 

The  request  that  proposed  antenna 
sites,  rather  than  the  standard  refer- 
ence points  selected  by  the  Commis- 
sion, should  be  utilized  in  ascertaining 
channel  assignment  separations  is,  we 
believe,  wholly  impractical  for  the  as- 
signment of  television  channels  on  a 
nationwide  basis. 

There  is  no  assurance  that  a  pro- 
posed antenna  site  will  actually  be 
available  for  use  by  any  applicant  other 
than  the  one  who  proposes  it.  As  a 
consequence,  if  the  Commission  were 
to  attempt,  in  its  rule-making  pro- 
ceedings, to  select  antenna  sites  it 
would,  of  necessity,  prejudge  the  selec- 
tions of  licensees  from  among  com- 
peting applicants.  Such  prejudgment 
would  be  both  illegal  and  unfair. 

Hence,  the  Commission  would  be 
compelled  to  suspend  its  rule-making 
proceedings  and  undertake  adjudica- 
tory licensing  proceedings  to  determine 
prospective  licensees,  and  prospective 
transmitter  sites,  for  every  television 
station  in  the  United  States. 

By  the  same  token,  however,  no  li- 
censes could  finally  be  issued  until  the 
completion  of  the  rule-making  pro- 
ceedings with  final  assignments  of 
channels. 

The  result  would  be  chaotic  proceed- 
ings in  which  no  applicant  could  be 
sure  of  the  channels  available.  And 
the  delays  in  establishing  an  adequate 
national  television  system  would  be 
enormously  increased. 

WCAE's  other  argument,  FCC 

noted,  was  that  Channel  4  could 

operate  from  FCC's  reference  point 

(main  post  office)   in  Pittsburgh 

with  less  than  maximum  power 

and  antenna  height  so  that  inter- 

(Continued  on  page  7U) 
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You  know  how  much  television  demands 
of  a  movie  camera.  The  16mm.  Cine-Kodak 
Special  II  Camera  gives  you  that  versatility 
— coupled  with  precision  craftsmanship  and 
professional  features  to  meet  such  a  variety 
of  requirements.  As  proved  in  America's 
TV  stations,  this  easily  portable  16mm.  cam- 
era gives  you  everything  you  need,  inside 
the  studios  as  well  as  outside. 


THESE  IMPORTANT  FEATURES 


True  reflex  finder  for  easy,  accurate  focus- 
ing and  framing  through  the  lens.  No  rack- 
over.  Scenes  are  sharp  .  .  .  always. 

Variable  shutter  gives  you  full  control  of 

exposure  and  depth  of  field. 

Accepts  either  single-  or  double-perforated 

film. 

Additional  and  readily  interchangeable 
film  chambers  are  available  in  100-  and 
200-foot  sizes. 


Fades,  dissolves,  mask  shots,  double  and 
multiple  exposures,  montages,  stop-motion 
— all  are  built-in  effects  of  this  super-versa- 
tile camera. 

Clear,  crisp  movies  .  .  .  even  under  difficult 
light  conditions  .  .  .  are  obtainable  with 
Kodak's  series  of  superb  rare-element 
Ektar  lenses,  one  of  which  comes  with 
the  basic  twin-turret  camera. 

Let  your  Kodak  dealer  show  you  all  the  features  the  "Special  II" 
offers .  .  .  or  mail  the  coupon  below  for  free  descriptive  booklet. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 

P/eose  send  me  more  information  about  the  Cine-Kodak  Special  II  Camera. 


NAME. 


.POSITION 


COMPANY. 
STREET  


CITY_ 


(ZONE) 


STATE. 


YSADe-MAfiK 


Allocations  Rules  Further  Clarified 

(Continued  from  page  72) 


ference  would  be  no  greater  than 
normal  opex-ation  at  170  miles 
separation.  FCC  said  it  also  has 
considered  this  proposal  previously, 
stating : 

...  It  is  apparent  that  the  utilization 
of  maximum  heights  and  powers  will 
result  in  large  service  areas.  The  ex- 
tent to  which  such  service  areas  will 
be  from  interference  is,  in  part,  a  func- 
tion of  the  number  of  stations  operating 
on  the  assigned  channels. 

The  patent  effect  of  the  requirement 
of  our  rules  that  all  stations  qualify 
for  the  potential  of  operation  with 
maximum  height  and  power  precludes 
assignments  at  substandard  separations 
where  operation  at  maximum  height 
and  power  would  result  in  interference 
to  the  operation  of  other  stations.  The 
exclusionary  effect  of  our  rules  limits, 
therefore,  the  number  of  assignments 
which  may  be  made,  with  a  conse- 
quent limitation  on  the  number  of 
stations. 

Any  plan  of  assignment,  whether  it 
be  by  a  table  of  assignments  or  wheth- 
er it  be  by  some  other  method  of  as- 
signment such  as  ,is  used  in  standard 
broadcasting,  is  predicated  upon  a 
number  of  restrictive  factors  by  which 
interference  among  stations  is  limited. 
For  it  is  axiomatic  that  the  addition 


of  stations  to  any  channel  will  increase 
the  interference  level  on  that  chan- 
nel and  generally  result  in  some  de- 
gradation of  the  service  of  the  stations 
operating  on  that  channel. 

In  the  AM  broadcast  service  the  limi- 
tation on  the  number  of  stations  which 
may  be  assigned  to  any  one  broadcast 
channel  is  achieved  by  the  provisions 
with  respect  to  maximum  and  minimum 
power  that  may  be  authorized  on  such 
channels;  by  the  provisions  against 
"objectionable  interference"  to  exist- 
ing stations;  and  by  the  provisions 
which  set  certain  minimum  standards 
of  service  for  each  of  the  several 
classes  of  stations.  .  .  . 

In  the  television  broadcast  service 
we  do  not  provide  standards  for  deter- 
mining objectionable  interference.  In 
lieu  thereof  we  have  provided  min- 
imum separations  between  stations.  . .  . 

One  further  consideration  should  be 
noted.  ...  In  the  [Sixth]  Report  we 
stated  that  one  reason  for  the  denial 
of  the  request,  was  that  the  require- 
ment that  all  stations  operate  at  sepa- 
rations which  meet  our  minimum  stand- 
ards constituted  a  "safety  factor" 
against  the  possibility  that  the  inter- 
ference which  stations  may  suffer  will 
be  greater  than  could  be  predicted 
upon  the  basis  of  available  data.  The 
safety  factor  is  vital  insurance  for  the 
operation   of  an  effective  nationwide 


television  service  in  the  foreseeable 
future.  .  .  . 

The  Commission  pointed  out  it 
already  has  denied  requests  for 
operations  with  less-than-minimum 
power  as  well  as  for  satellite  or 
booster  stations. 

"Nevertheless,"  the  majority 
said,  "we  recognized  that  there 
may  exist  special  cases  where  the 
carefully  controlled  utilization  of 
such  stations  may  be  beneficial  to 
the  operation  of  a  nationwide  tele- 
vision service. 

"We  wish  to  make  it  clear,  how- 
ever, that  our  decision  in  the  Sixth 
Report  and  Order  with  respect  to 
low  powered  operation  and  the 
operation  of  satellite  or  booster 
stations  are  not  binding  irrevocable 
decisions  for  all  time.  When  addi- 
tional data  and  information  be- 
come available  and  as  the  state  of 
the  art  advances,  it  will  then  be 
appropriate  for  us  to  review  the 
judgements  made  in  our  Sixth  Re- 
port and  Order  with  respect  to 
such  operations." 

FCC   recalled   its  experimental 


fyacvi  Seat  Suy 


...in  CHICAGO  TELEVISION 

•  On  the  basis  of  Telepulse  figures,*  a  comparison 
of  tjhe  top  ten  programs  telecast  nightly  in  Chicago 
{including  both  network  and  local ) ,  showed  one  or 
more  of  WGN-TV's  locally  originated  programs 
among  the  first  ten  programs  six  nights  of  the 
week.  Here's  additional  reason  why  WGN-TV 
is  your  best  buy . . .  proof  again  of  the  power  of 
WGN-TV  in  the  Chicago  market. 

*June-July  Telepulse 


®fje  Chicago  tribune  tEelebtston  Station 


grants  to  WSM-TV  Nashville  for 
a  booster  outlet  at  Lawrenceburg, 
Tenn.,  and  to  Sylvania  Electric 
Products  Inc.,  Emporium,  Pa.,  for 
a  satellite  station  there  [B«T, 
July  21]. 


THEATRE  TV 
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N.  Y.-D.  C.  Service  Cost  Noted 

ESTIMATES  for  theatre  TV  serv- 
ice between  New  York  and  Wash- 
ington using  existing  facilities 
would  run  from  less  than  $50,000 
per  month  to  more  than  $200,000 
a  month,  the  Long  Lines  Depart- 
ment of  AT&T  reported  to  motion 
picture  producer  and  exhibitor 
legal  representatives  last  week. 
The  difference  depends  on  the 
number  of  channels  requested. 
Engineering  and  accounting  issues 
of  the  theatre-TV  hearing  are 
scheduled  for  Oct.  20  in  Wash- 
ington. 

Letter  from  Ernest  D.  North, 
AT&T  general  attorney,  to  Motion 
Picture  Assn.  and  National  Ex- 
hibitors Theatre  Television  Com- 
mittee attorneys  was  in  answer  to 
a  request  for  information  originally 
made  last  April,  and  renewed  last 
month  [B»T,  Aug.  18,  April  28]. 

Mr.  North  declared  that  it  was 
impossible  to  quote  prices  on  the 
specifications  set  forth  in  the 
original  plan  since  certain  basic 
features  require  equipment  which 
would  have  to  be  made.  He  also 
questioned  whether  the  10  mc 
bandwidth  system  requested  by 
theatre-TV  engineers  could  be  ac- 
complished by  the  means  suggested. 

Broader  bandwidths  are  possible, 
Mr.  North  said,  referring  to  the 
AT&T's  radio  relay  system  (now 
capable  of  passing  4  mc  signals) 
and  the  new  coaxial  cables  (which 
will  have  a  4  mc  bandwidth;  present 
coaxial  cable  passes  only  2.7  mc.) 

Following  monthly  charges  for 
eight  consecutive  hours  daily  were 
quoted  for  a  theatre-TV  system 
serving  New  York,  Trenton,  Phila- 
delphia, Atlantic  City,  Wilmington, 
Baltimore  and  Washington — with 
links  from  Philadelphia  to  Reading 
and  Allentown,  Pa.: 

One  southbound  channel  and  one 
northbound  channel,  serving  seven 
transmitting  and  13  receiving  stations, 
$40,030  for  video  and  $7,880  for  Class 
AA  audio  lines. 

Three  southbound  channels  and  one 
northbound  channel,  serving  13  trans- 
mitting and  29  receiving  stations,  $85,- 
230  for  video  and  $16,835  for  audio. 

Six  southbound  channels  and  two 
northbound  channels,  serving  27  trans- 
mitting and  58  receiving  stations,  $172,- 
915  for  video  and  $34,155  for  audio. 

Estimates  for  serving  a  group  of 
15-20  Washington  theatres,  pro- 
posed in  various  distribution  re- 
quirements, ranged  from  $8,300  for 
video  and  $550  for  audio  channels 
in  the  simplest  arrangement  to 
$9,200  and  $650  for  the  most  compli- 
cated setup. 

In  addition  there  were  estimated 
non-recurring  charges  for  local  in- 
stallation and  equalization  which 
ranged  from  $365  to  $1,515. 

Counsels  for  Motion  Picture 
Assn.  are  Fly,  Shuebruk  &  Blume 
and  Welch,  Mott  &  Morgan.  Coun- 
sel for  NETTC  is  Cohn  &  Marks. 
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Ai*  GPl 


Leads  the  field  with  FULL 


IE  CONTROL 


S  OUTSTANDING  CAMERA  CHAIN 


'  provides  PAN 
TILT 
FOCUS 

LENS  change 
IRIS  adjustment 

from  1000  feet  away... 


THESE  CAMERA  FEATURES 

WITH  ANYTHING 
ON  THE  MARKET  TODAY 

•  Three  Compact  Units 

•  Equal  Flexibility  in  Studio 
or  Field 

•  Push-button  Lens  Change 

•  Right  or  Left  Hand  Focus  Knobs 

•  Iris  Control  at  Camera  and  CCU 

•  Iris  Indication  at  Camera 
and  CCU 

•  Turret,  Focus  and  Iris  Controls 
from  remote  location  if 
desired 

•  High  Resolution  Integral 
View  Finder 

•  Four-section  Integral 
Filter  Wheel 


Now,  with  the  GPL  Remote  Con- 
trol Pedestal,  your  cameraman  can 
work  at  full  efficiency  a  fifth  of  a 
mile  from  his  camera  . . .  make  any 
lens  or  focus  adjustment  instantly 
. . .  control  pan  and  tilt  with  a  pan 
handle  that  works  as  if  it  were  phys- 
ically attached  to  the  camera  . . .  or, 
at  the  touch  of  a  button,  swing  the 
camera  to  any  of  six  pre-set  posi- 
tions, with  lens  and  focus  auto- 
matically correct.  As  with  all  GPL 
camera  chains,  the  CCU  operator 
has  full  control  of  iris  setting  to  as- 
sure finest  picture  reproduction. 

This  remote  control  makes  pos- 
sible the  location  of  cameras  where 
they  could  never  be  placed  before— 
for  better  coverage  in  auditoriums, 


at  sports  events,  in  the  center  of 
"round-table"  discussions.  For  mili- 
tary or  industrial  use  it  offers  out- 
standing advantages. 

Use  Remote  Control  Now— 
or  install  it  later 

All  GPL  cameras  are  adaptable 
to  the  new  remote  control  pedestal, 
yet  there  is  no  cost  premium.  Equip 
your  studios  now  with  TV's  finest 
camera  chain,  add  remote  control  at 
any  time  later  on.  Before  you  make 
any  camera  investment,  be  sure  to 
investigate  GPL— the  industry's  lead- 
ing line,  in  quality  ...  in  design. 


Write,  Wire  or  Phone 

for  specifications  and  complete  details 
on  GPL  cameras  and  GPL  remote  control. 


General  Precision  Laboratory 


INCORPORATED 


PLEASANTVILLE 


NEW  YORK 


TV  Camera  Chains  *  TV  Film  Chains  *  TV  field  and  Studio  Equipment  *  Theatre  TV  Equipment 
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TV  Said  To  Be 
No  Crime  Breeder 


TELEVISION  doesn't  make  chil- 
dren grow  up  to  be  gangsters, 
cowboys,  private  eyes  or  blues 
singers,  the  American  Psycholog- 
ical Assn.  was  told  at  its  60th  an- 
nual convention  in  Washington  last 
week. 

Far  from  being  a  psychological 
monster,  TV  actually  may  help 
overcome  the  teacher  shortage  and 
teach  children  the  better  things  in 
life,  the  psychologists  were  told  by 
David  Komisar,  director  of  guid- 
ance at  Champlain  College,  Platts- 
burg,  N.  Y. 

Mr.  Komisar  said  experience  has 
taught  him  there  is  no  evidence 
of  difference  in  personalities  and 
behavior  of  children  exposed  to 
television  and  those  in  non-TV 
areas.  Neither  does  it  hurt  home- 
work, he  said.  "Children  living  in 
homes  where  there  is  television 
react  just  like  adults  do  to  radio. 
They  grow  up  and  away  from  all 
but  their  favorite  programs,"  he 
said. 

Mr.  Komisar's  high  opinion  of 
TV  was  backed  by  M.  J.  Asch  of 
Utica  College,  Syracuse  U.  The 
psychologists  agreed  TV  programs 
such  as  the  science  program  spon- 
sored by  the  Johns  Hopkins  U. 
were  as  effective  as  real  teachers. 

Mr.  Komisar  said  TV's  effective- 


ness in  education  now  is  being 
demonstrated  in  certain  rural  areas 
of  New  York,  where  TV  instruc- 
tion is  more  practical  than  sending 
in  teachers. 

Boxing  Bouts  Lead 
Nielsen  July  Report 

WEDNESDAY  night  boxing  bouts 
sponsored  by  Pabst  on  CBS-TV 
topped  the  national  Nielsen  list  of 
video  programs  during  the  two 
weeks  ended  July  26  both  in  num- 
ber of  TV  homes  reached  and  per 
cent  of  TV  homes  reached  in  pro- 
gram station  areas.  Top  10  in  each 
category  follow: 

NUMBER  OF  TV  HOMES  REACHED 

Homes 

Rank  Program  (000) 

1  Pabsl  Blue  Ribbon  Bouts  (CBS)  6,014 

2  My  Little  Margie  (CBS)  5,172 

3  Arthur  Godfrey  &  Friends  4,455 
(Liggett  &  Myers  Tobacco)  (CBS) 

Dragnet  (NBC)  4,164 

Racket  Squad  (CBS)  3,786 

Goodyear  TV  Playhouse  (NBC)  3,772 

Hunter,  The  (CBS)  3,746 

Arthur  Godfrey  &  Friends  3,666 

(Pillsbury    Mills,    Inc.)  (CBS) 

What's  My  Line  (CBS)  3,544 

Original  Amateur  Hour  (NBC)  3,544 


PER  CENT  OF  TV  HOMES  REACHED 
IN  PROGRAM  STATION  AREAS 

Homes 

Rank  Program  % 

1  Pabst  Blue  Ribbon  Bouts  (CBS)  34.8 

2  Arthur  Godfrey  &  Friends  30.2 

(Liggett  &  Myers  Tobacco)  (CBS) 


(Report  232) 

3 

My  Little  Margie  (CBS) 

29.2 

4 

Dragnet  (NBC) 

28.3 

5 

Arthur  Godfrey  Scouts  (CBS) 

26.3 

6 

Hunter,  The  (CBS) 

26.0 

7 

Big  Town  (CBS) 

25.8 

8 

Racket  Squad  (CBS) 

25.7 

9 

Arthur  Godfrey  &  Friends 

25.6 

(Pillsbury   Mills,    Inc.)  (CBS) 

10 

What's  My  Line  (CBS) 

24.7 

Copyright  1952  by  A.  C.  Nielsen  Co. 

Summer  Set  Usage 
Stays  High — Advertest 

SET  usage  and  availability  con- 
tinue at  high  levels  during  the  sum- 
mer, according  to  a  new  Advertest 
study  released  today  (Monday). 

The  survey  of  "Summertime 
Television,"  is  based  on  760  per- 
sonal interviews  with  set  owners 
throughout  the  New  York  metro- 
politan area.  Interviewing  took 
place  during  the  first  two  weeks  of 
August. 

During  the  summer  months,  the 
"average  individual"  in  a  television 
home  is  at  home  about  eight  hours 
between  9  a.m.  and  midnight.  Of 
these  eight  hours,  2%  hours  were 
spent  viewing  TV,  one  hour  listen- 
ing to  radio,  with  the  remaining 
time  spent  with  printed  media,  ac- 
cording to  Advertest. 

It  was  shown  also  that  programs 
continuing  into  the  summer  fare 
much  better  than  replacement 
shows. 


Weekly  Television  Summary — 
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City 

Outlets  on  Air 

Sets  in  Area 

Albuquerque 

KOB-TV 

16,500 

Ames 

WOI-TV 

96,433 

Atlanta 

WAGA-TV,  WSB-TV,  WLTV 

215,000 

Baltimore 

WAAM,  WBAL-TV,  WMAR-TV 

402,829 

Binghamton 

WNBF-TV 

85,000 

Birmingham 

WAFM-TV,  WBRC-TV 

118,000 

Bloomington 

WTTV 

160,000 

Boston 

WBZ-TV,  WNAC-TV 

920,928 

Buffalo 

WBEN-TV 

279,204 

Charlotte 

WBTV 

237,519 

Chicago 

WBKB,  WENR-TV,  WGN-TV,  WNBQ 

1,188,419 

Cincinnati 

WCPO-TV,  WKRC-TV,  WLWT 

361,000 

Cleveland 

WEWS,  WNBK,  WXEL 

637,684 

Columbus 

WBNS-TV,  WLWC,  WTVN 

237,000 

Dallas. 

Ft.  Worth 

KRLD-TV,  WFAA-TV,  WBAP-TV 

186,021 

Davenport 

WOC-TV 

123,000 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise., 

E.  Moline 

Dayton 

WHIO-TV,  WLWD 

246,000 

Denver 

KFEL-TV 

21 ,735 

Detroit 

WJBK-TV,  WWJ-TV,  WXYZ-TV 

750,000 

Erie 

WICU 

165,100 

Ft.  Worth 

Dallas 

WBAP-TV,  KRLD-TV,  WFAA-TV 

186,021 

Grand  Rapids 

WOOD-TV 

223,961 

Greensboro 

WFMY-TV 

121,599 

Houston 

KPRC-TV 

169,675 

Huntington- 

Charleston 

WSAZ-TV 

112,000 

Indianapolis 

WFBM-TV 

257,000 

Jacksonville 

WMBR-TV 

62,000 

Johnstown 

WJAC-TV 

164,501 

Kalamazoo 

WKZO-TV 

236,653 

Kansas  City 

WDAF-TV 

218,045 

Lancaster 

WGAL-TV 

159,067 

Lansing 

WJIM-TV 

110,000 

Los  Angeles 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 

KTLA,  KNXT,  KTTV 

1,324,088 

City  Outlets  on  Air 

Louisville  WAVE-TV,  WHAS-TV 

Matamoros  (Mexico),  Browns- 


ville, Tex. 

Memphis 

Miami 

Milwaukee 

Minn.-St.  Paul 

Nashville 

New  Haven 

New  Orleans 

New  York- 
Newark 

Norfolk- 
Portsmouth- 

Newport  News  WTAR-TV 
Oklahoma  City  WKY-TV 
Omaha 


XELD-TV 
WMCT 
WTVJ 
WTMJ-TV 

KSTP-TV,  WCCO-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WCBS-TV,  WJZ-TV,  WNBT 
WOR-TV,  WPIX,  WATV 


Sets  in  Area 
179,820 

23,000 
140,536 
141,600 
346,085 
326,700 

78,260 
310,000 
108,676 

3,059,400 


Philadelphia 

Phoenix 

Pittsburgh 

Providence 

Richmond 

Rochester 

Rock  Island 

Quad  cities 
Salt  Lake  City 
San  Antonio 
San  Diego 
San  Francisco 
Schenectady. 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica.Rome 
Washington 
Wilmington 


KMTV,  WOW-TV 
WCAU-TV,  WFIL-TV,  WPTZ 
KPHO-TV 
WDTV 
WJAR-TV 
WTVR 
WHAM-TV 
WHBF-TV 

include  Davenport,  Moline,  Rock  Ise.,  E. 
KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 

WRGB 

KING-TV 

KSD-TV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


125,800 
147,350 
138,503 
1,067,476 
67,400 
465,000 
224,000 
136,822 
160,000 
123,000 
Moline 
81,754 
90,314 
147,250 
433,000 

219,400 
163,700 
413,000 
185,550 
191,000 
130,125 
75,000 
382,932 
113,414 


Total  Stations  on  Air  110* 

*  Includes  XELD-TV  Matamoros,  Mexico 


Total  Markets  on  Air  65* 


Estimated  Sets  in  Use:  18,317,528 


Editor's  Note:  Totals  for  each  market  represent  estimated  sets  within  television  area.  Where  coverage  areas  overlap  set  counts  may  be 
partially  duplicated.  Sources  of  set  estimates  are  based  on  data  from  dealers,  distributors,  TV  circulation  committees,  electric  companies 
and  manufacturers.    Since  many  are  compiled  monthly,  some  may  remain  unchanged  in  successive  summaries.    Total  sets  in  all  areas  are 

necessarily  approximate. 


07elevt&icK  Station 
★ 

SERVES  THE  LARGEST 

TELEVISION 
MARKET... 


DALLAS  and 


More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 


Channel  4  .  .  .  Represented  fay 

The  BRANHAM  Company 
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WSM-TV  pumps  up  20%  sales  increase 
for  SHELL 


On  February  9,  1952,  the  American  Oil  Company  (local 
Shell  distributor)  contracted  for  a  half  hour  film  show 
(Roller  Derby)  over  WSM-TV.  At  the  end  of  thirteen 
weeks  two  highly  significant  things  had  happened: 

•  7.  Shell  stations  had  handed  out  10,000  copies  of 

Roller  Derby  News. 

•  2.  Shell  gas  sales  were  20%  ahead  of  the  corre- 

sponding 13  week  period  in  1951. 


If  you  like  advertising  results  you  can 
measure  at  the  cash  register,  let 
Irving  Waugh  or  any  Petry  Man  tell 
you  how  WSM-TV  has  rung  up  equally 
mpressive  results  for  many 
advertisers. 


Nashville  WSM-TV 

Channel 
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TV  Grants  and  Applications 

(Continued  from  page  66) 


rain  1,012  ft.,  above  ground  243  ft.  Esti- 
mated construction  cost  $397,500,  first 
year  operating  cost  $225,000,  revenue 
$250,000.  Studio  location  88  N.  Franklin 
St.  Transmitter  location  Penobscot 
Knob.  Geographic  coordinates  41°  10' 
58"  N.  Lat.,  75°  52'  25"  W.  Long.  Trans- 
mitter and  antenna  GE.  Legal  counsel 
Miller  &  Schroeder,  Washington.  Con- 
sulting engineer  John  Creutz,  Washing- 
ton. [For  earlier  application,  see  TV 
Applications,  B.T,  May  5,  April  21.] 

MEMPHIS,  Tenn.— KWEM-TV  Inc. 
(KWEM  West  Memphis,  Ark.),  UHF 
Ch.  48  (  674-680  mc);  ERP  96.83  kw  vis- 
ual, 48.41  kw  aural;  antenna  height 
above  average  terrain  458  ft.,  above 
ground  486  ft.  Estimated  construction 
cost  $208,500,  first  year  operating  cost 


$270,000,  revenue  $450,000.  Post  Office 
address  229  West  Broadway,  West 
Memphis,  Ark.  Studio  location  in  Mem- 
phis, Tenn.,  exact  address  to  be  deter- 
mined. Transmitter  location  in  West 
Memphis,  Ark.,  on  East  Broadway 
(U.  S.  64  at  the  river,  4.5  mi.  east  of 
West  Memphis  near  west  end  of  Mis- 
sissippi River  bridge  at  site  of  KWEM 
[AM] ) .  Geographic  coordinates  35° 
08'  069"  N.  Lat.,  90°  05'  38.03"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Philip  M.  Baker,  Washington. 
Consulting  engineer  W.  J.  Haley.  Wash- 
ington. Principals  include  President  E. 
D.  Rivers  Jr.  (99.98%),  Vice  President 
William  H.  Keller  Jr.  (0.1%)  and  Secre- 
tary-Treasurer Hubert  E.  TJimer  (0.1%). 
Applicant  also  seeks  new  TV  stations 


Tom  Schroeder  Aqeiici] 

Adoertisinq  Counselor 
Cor.  Hendrie  and  Qrandij  Aoe. 
Detroit  11,  Michigan 

April  18,  1952 

Mr.  Robert  D.  Thomas 
WBNS-TV 

33  N.  High  Street 
Columbus  15,  Ohio 

Subject:  Nicolay-Dancey,  Inc. 

"Western  Roundup" 

Dear  Bob: 

If  ever  you  have  need  for  a  testimonial  on  the  effective 
powers  of  WBNS-TV  as  a  promotional  medium  ...  we'll  be 
able  to  provide  you  a  dandy.  Needless  to  say  ...  "an 
honest  one  at  that !" 

It  isn't  very  often  that  an  audience  can  be  so  taken 
with  the  presentation  of  a  sales  promotion  that 
immediately  following  the  close  of  the  announcement  * 
they  gather  to  close  upon  our  distributors'  trucks  as 
they  make  their  routine  deliveries.  This  is  just 
exactly  what  is  happening,  and  the  net  result  ...  10,000 
harmonicas  have  been  disposed  of  in  one  week's  time.  As 
you  know, yours  has  been  the  only  media  of  advertising 
the  account  is  using. 

All  in  all,  we  never  have  been  able  to  come  across  an 
organization  so  embedded  with  the  spirit  of  cooperation 
as  that  found  at  WBNS-TV. 

Sincerely, 

TOM  SCHROEDER  AGENCY 


ARP/dk 


see 


uibns-tv 


COLUMBUS,  OHIO 
CHANNEL  10 


CBS-TV  NETWORK    •    Affiliated  with  Columbus  Dispatch  and 
WBNS-AM    •     General  Sales  Office:  33  North  High  Street 
REPRESENTED  BY  BLAIR  TV 


WESTERN  ROUND-UP 

One  of  WBNS-TVs 
powerful  sales-pulling 
daily  programs  that 
draws  such  voluntary 
lette'rs  as  the  one  re- 
printed here.  Your  prod- 
ucts too,  will  know  a. 
sales  volumn  increase 
beyond  your  fondest 
hopes  on  the  top-rated 
Western  Round-Up  pro- 
gram . . .  4 :45  to  6 :00  P.M. 


in  Valdosta,  Ga.  [TV  Applications, 
B.T,  July  14],  and  Savannah,  Ga.  [TV 
Applications,  B.T,  July  7].  City  pri- 
ority status:  Gr.  B-4,  No.  188. 

MODIFICATION  OF  CP 
REQUESTED 

WTVT  (TV)  CHATTANOOGA,  Tenn. 
—Tom  Potter,  UHF  Ch.  43  (644-650 
mc),  ERP  232.174  kw  visual  (from  273.07 
kw  visual),  135.454  kw  aural  (from 
158.56  kw  aural);  antenna  height  above 
average  terrain  1,520  ft.  (from  1,270  ft.), 
above  ground  392  ft.  (from  139  ft.). 
Estimated  construction  cost  $313,500, 
first  year  operating  cost  $300,000,  reve- 
nue $350,000.  Post  office  address  1032 
Life  of  America  Bldg.,  Dallas,  Tex. 
Studio  location  948-950  East  Third  St. 
Transmitter  location  1.57  mi.  from  Ten- 
nessee-Georgia boundary  line  on  Look- 
out Mountain  Scenic  Highway  near  ho- 
tel (from  atop  Lookout  Mountain  near 
incline  station).  Transmitter  and  an- 
tenna GE.  Legal  counsel  Welch,  Mott 
&  Morgan,  Washington.  Consulting  en- 
gineer John  H.  Mullaney,  Washington. 
[See  TV  Grants,  B.T,  Aug.  25.] 

EXISTING  STATIONS 
Change  in  ERP  &  Antenna  Height 
WJZ-TV  NEW   YORK,  VHF  Ch.  7, 

ERP  110  kw  visual,  55  kw  aural;  an- 
tenna height  above  average  terrain 
1,378  ft.,  above  ground  1,465  ft.  Esti- 
mated cost  of  new  transmitter  and 
installation  $250,900.  (Change  from 
ERP  16.3  kw  visual,  8.15  kw  aural.) 

WKTV  (TV)  UTICA,  N.  Y.,  VHF 
Ch.  13,  ERP  15.8  kw  visual,  7.9  kw 
aural.  (Change  from  ERP  25  kw 
visual,  12.5  kw  aural.) 

WTAR-TV  NORFOLK,  Va.,  VHF  Ch. 
3,  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain 
759  ft.,  above  ground  805  ft.  Estimated 
cost  of  new  tower  about  $200,000. 
(Change  from  antenna  height  above 
average  terrain  367  ft.,  above  ground 
400  ft.) 


SPECTRUM  UNITY 

Hyde  Discusses  UHF,  VHF 

UHF  AND  VHF  television  are  in- 
divisible, FCC  Comr.  Rosel  H. 
Hyde  told  a  luncheon  meeting  of 
the  Institute  of  Radio  Engineers 
and  the  West  Coast  Electronic 
Mfrs.  Assn.  at  Long  Beach,  Calif., 
Aug.  29  [At  Deadline,  Sept.  1]. 

"The  UHF  channels  form  an  in- 
tegral and  essential  part  of  what 
is  just  one  TV  allocation  plan,"  he 
said.  "UHF  channels  are  not  set 
up  as  an  adjunct  to  another  and 
different  allocation.  It  takes  the 
combined  use  of  channels  in  both 
bands  to  provide  a  sound  basis 
for  the  development  of  a  strong, 
healthy,  competitive,  multi-station 
system.  Neither  UHF  nor  VHF 
alone  would  provide  adequate  fa- 
cilities." Mr.  Hyde  added: 

".  .  .  Every  purchaser  of  a'  new 
TV  set  is  entitled  to  a  set  provid- 
ing complete  TV  service.  And,  a 
set  which  is  not  designed  for  UHF 
reception  does  not  offer  complete 
TV  service." 

In  a  run-down  on  the  reasons 
why  the  FCC  adopted  the  final  TV 
allocation  plan  in  the  form  it  did, 
Mr.  Hyde  gave  five  points  as  the 
basis.  The  plan  provides,  he  said, 
for: 

(1)  Efficient  use  of  the  spectrum. 

(2)  TV  service  to  all  areas  of  the 

u.  s. 

(3)  Proper  distribution  of  non-com- 
mercial, educational  channels. 

(4)  Settling  Canadian  and  Mexican 
border  assignments  without  the  ne- 
cessity of  negotiating  for  each  operation 
within  250  miles  of  the  TJ.  S.  north- 
ern and  southern  borders. 

(5)  Administrative  necessity.  Other- 
wise one  application  could  have  con- 
ceivably affected  hundreds  of  others 
involving  "areas  as  large  as  the  whole 
northeastern  United  States  as  far  south 
as  South  Carolina  and  as  far  west  as 
Nebraska  and  Minnesota." 

Fact   that   the    FCC  allocated 

channels  throughout  the  U.  S.,  Mr. 

Hyde  said,  should  conduce  to  an 

orderly,    speedy   and   less  costly 

processing  of  applications. 


NETWORK  SIZES 

TV  To  Be  Smaller — Arnoux 

TELEVISION  networks  will  be 
much  smaller  than  radio  networks, 
Campbell  Arnoux,  WTAR-TV  Nor- 
folk, member  of  the  NARTB  TV 
Board,  told  broadcasters  at  two 
West  Coast  NARTB  district  meet- 
ings. He  predicted  each  TV  net- 
work, of  economic  necessity,  "may 
eventually  shake  down  to  75  inter- 
connected stations." 

Mr.  Arnoux  represented  the  TV 
Board  at  the  District  17  meeting 
Aug.  29  at  Portland,  Ore.  [B»T, 
Sept.  1],  and  at  the  District  15 
meeting  Friday  in  San  Francisco. 
He  conducted  television  clinics  at 
the  two  meetings  and  will  head  a 
similar  panel  Tuesday  at  the  Dis- 
trict 16  meeting  at  Coronado,  Calif. 

Importance  of  "a  strong  local 
business"  for  TV  stations  was 
pointed  out  by  Mr.  Arnoux,  refer- 
ring to  the  limited  size  of  net- 
works. He  added  that  national  spot 
and  local  may  have  to  do  the  entire 
job  of  financing  many  TV  stations. 

Minimum  of  50,000  homes  is  es- 
sential in  placing  a  TV  station  in 
a  community,  he  said,  provided 
there  is  no  competing  TV  outlet  in 
the  same  locality. 

WTAR-TV,  with  network  serv- 
ice, gets  33%  of  total  sales  from 
local  business  and  31.5%  from  na- 
tional spot,  Mr.  Arnoux  said.  He 
urged  those  planning  TV  outlets 
to  prepare  a  live  programming 
since  "a  considerable  part  of  your 
local  revenue  will  come  from  pre- 
paring programs,  using  popular 
local  entertainers." 

Mr.  Arnoux  advocated  versatility 
among  staff  employes,  opposing 
complete  separation  of  radio  and 
television  personnel  as  "an  expen- 
sive luxury." 

WTAR-TV  has  not  hired  any 
employes  from  other  TV  outlets, 
he  said,  describing  how  personnel 
were  trained  by  the  station  and 
competent  graduates  were  given 
positions. 

In  series  of  resolutions  adopted 
at  final  session  of  17th  District, 
delegates  condemned  rate-cutting 
as  "destructive";  supported  NARTB 
effort  to  secure  amendment  of  FCC 
operator  requirements  due  to  im- 
proved equipment  and  scarcity  of 
technicians;  urged  strong  NARTB 
membership  campaign  and  expand- 
ed field  solicitation;  lauded  par- 
ticipation of  Mr.  Arnoux,  NARTB 
officials  and  H  Quenton  Cox,  KGW 
Portland,  District  17  director. 

Members  of  the  Resolutions 
Committee  were  C.  O.  Chatterton, 
KWLK  Longview,  Wash.,  chair- 
man; Joe  Chytil,  KELA  Centralia, 
Wash.;  Harry  H.  Buckendahl, 
KOIN  Portland. 
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Rawls  Leaves  ABC 

RICHARD  RAWLS  has  resigned 
as  ABC  manager  of  TV  stations 
relations  to  pursue  his  plans  for 
becoming  operator  of  a  TV  sta- 
tion. Network  has  not  yet  named 
a  successor. 
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TV  PROMOTION 

Used  for  L.  A.  Movies 

FOLLOWING  the  trend,  inde- 
pendent movie  producers  and  ma- 
jor studios  are  using  TV  to  pro- 
mote and  advertise  new  and  revived 
films  in  the  Los  Angeles  area. 

Latest  is  Joseph  Kaufman,  pro- 
ducer of  the  RKO  feature  film, 
"Sudden  Fear,"  with  eight  one- 
minute  and  four  20-second  TV 
trailers,  budgeted  at  $10,000. 

Republic  Productions  has  started 
a  radio-TV  campaign  to  herald 
;  "The  Quiet  Man."  One  53-second 
'and  two  43-second  trailers  plus 
live  guest  appearances  on  both 
media  are  scheduled. 

For  Stanley  Krammer's  produc- 
tion, "High  Noon,"  the  $10,000 
budget  was  divided  between  video 
and  newspapers. 

John  I.  Edwards  &  Assoc.,  Los 
Angeles,  scheduled  TV  trailers  and 
20-second  spots  on  KLAC-TV  and 
KTTV  (TV)  in  a  10-day  saturation 
campaign.  The  film  completed  its 
first  week  with  an  estimated  $53,- 
500,  compared  to  its  runner-up, 
i  "Affair  in  Trinidad,"  a  reported 
[  $29,300. 


LANDIS  ELECTED 


Named  to  Skiatron  Board 

:  ELECTION  of  James  M.  Landis, 
l  prominent  attorney  and  former 
,  government  official,  to  the  board 
,  of  directors  of  Skiatron  Electron- 
ics &  Television  Corp.  (Sub- 
scriber-Vision) was  announced  by 
Skiatron's  President  Arthur  Le- 
.  vey,  last  Tuesday.  Mr.  Landis  has 
;been  serving  as  special  counsel  to 
the  firm. 

The  election  of  Mr.  Landis,  for- 
merly with  the  SEC,  OCD,  CAB, 
,FTC,  the  War  Department  and 
National  Power  Policy  Commission, 
tis  pegged  to  prospective  Skiatron 
{developments. 

With  FCC  approval,  the  firm 
(hopes  to  begin  public  tests  in  the 
homes  of  300  individual  subscrib- 
ers in  New  York  and  will  call  on 
lis  "invaluable  advice  and  counsel," 
Mr.  Levey  announced. 

Thus,  Mr.  Landis  joins  J.  R.  Pop- 
pele,  vice  president  of  WOR-TV 
New  York  and  MBS  director,  as 
another  prominent  figure  elected  to 
bhe  Skiatron  board  in  recent 
nonths.  Subscriber-Vision  is  a  form 
of  subscription  "pay-as-you-sea" 
;elevision. 


Bendix  Series 


:OMPROMISE  is  underway  by 
tfBC  and  RKO  Radio  Pictures  to 
nake  the  proposed  TV  version  of 
^ife  of  Riley,  starring  William 
Jendix,  available  for  sponsorship, 
series  was  to  have  been  combina- 
ion  live  and  film  because  of  Mr. 
Jendix'  motion  picture  commit- 
ments with  RKO.  Network  has 
earned  since  that  a  clause  in  the 
tudio  contract  prohibits  the  re- 
eleasing  of  any  TV  films  after  one 
howing. 


If 


Sales  .  .  . 

United  Artists  weekly  syndicated 
TV  film  program,  Sports  Parade, 
is  now  being  seen  in  35  television 
markets.  Main  sponsorship  is  by 
Bristol-Myers  Co.,  New  York 
(Vitalis),  through  Doherty  Cliff- 
ord &  Shenfield  Inc.,  New  York; 
program  also  is  sponsored  locally 
in  three  cities:  In  Pittsburgh,  by 
the  Rolling  Rock  Beer  Co.,  through 
Wiltman  &  Callahan  Adv.  Agency; 
in  Louisville,  by  Oertels  "92"  Beer, 
through  Kopmeyer  Adv.  Agency, 
and  in  Seattle  by  Gaines  Dog  Food, 
through  Benton  &  Bowles. 

Revue  Productions,  North  Holly- 
wood, Calif.,  is  filming  the  half- 


hour  TV  adventure  series,  Biff 
Baker,  U.S.A.,  for  American  To'- 
bacco  Co.,  New  York  (Lucky  Strike 
cigarettes),  which  starts  Nov.  6  on 
CBS-TV.  Starring  Alan  Hale  Jr., 
originally  under  contract  to  Wil- 
liam F.  Broidy  Productions  for 
Trail  Blazers  TV  film  series,  Revue 
has  cast  him  as  a  blustering  Amer- 
ican travelling  abroad.  Randy 
Stewart  portrays  his  wife,  with 
Aram  Katcher  the  featured  villain. 
Richard  Irving  directs.  Agency  is 
BBDO,  New  York. 

Distribution  .  .  . 

Major  Television  Productions  Inc., 

Culver  City,  has  acquired  TV  dis- 
tribution rights  to  two  Gabriel  Pas- 


cal feature  films,  "Pygmalion"  and 
"Major  Barbara,"  based  on  George 
Bernard  Shaw  plays.  Former  stars 
Leslie  Howard  and  Wendy  Hiller. 
Rex  Harrison,  Robert  Morley  and 
Miss  Hiller  are  featured  in  the 
latter. 

*  *  * 

Sherman  Price,  sales  manager  of 
the  Princeton  Film  Center's  New 

York  office,  appointed  director  of 
distribution  with  offices  at  the  Film 
Center's  Princeton,  N.  J.,  head- 
quarters. Gordon  Knox,  president 
of  the  Film  Center,  said  that  Mr. 
Price's  department  will  develop  na- 
tional distribution  of  television 
programs  specially  produced  on 
film  by  the  Film  Center.  Its  first 
TV  program,  titled  Norman  Brok- 
enshire,  The  Handy  Man,  now  is 
being  released. 

*  *  * 

PSI-TV   Inc.,  producers   and  dis- 
tributors of  TV  film  programs,  an- 
nounces opening  of  new  offices  at 
(Continued  on  page  88) 


Harrington,  Righter  &  Parsons,  Inc. 

The  only  exclusive  TV  Station  Representative 


New  York 
Chicago 
San  Francisco 
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KVl/FV  Atlanta 

owned  by  Broadcasting,  Inc. 

WAAM  Baltimore 
owned  by  WAAM,  Inc. 

WB EN-TV  Buffalo 
owned  by  Buffalo  Evening  News 

WFMY-TV  Greensboro 

owned  by  Greensboro  News  and  Record 

WDAF-TV  Kansas  City 
owned  by  The  Kansas  City  Star 

WHAS-TV  Louisville 

owned  by  the  Courier- Journal  &  the  Louisville  Times 

WTMJ-TV  Milwaukee 
owned  by  the  Milwaukee  Journal 

KVTTG  Washington 

owned  by  Allen  B.  DuMont  Labs.,  Inc. 
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NEW  "direct"  chain  of  radio-relay  stations  from  New  York  to  Washington 
is  shown  in  this  artist's  conception,  looking  south.  Antennas  were  mounted 
on  telephone  buildings  in  New  York,  Philadelphia,  Baltimore  and  an  existing 
radio-relay  tower  at  Garden  City,  Va.  New  towers  were  erected  at  Atlantic, 
New  Egypt  and  Swedesboro,  N>  J.,  and  at  North  East,  Carney  and  Gam- 
brills,  Md. 


CBS-TV  PACIFIC 


CBC  SPONSORS 

All  Canadian  Programs  Seen 

CANADIAN  advertisers  with  Ca- 
nadian programs  will  likely  be  the 
only  commercial  shows  on  CBLT 
(TV)  Toronto,  when  the  station 
goes  on  the  air  today.  Negotiations 
with  NBC  and  CBS  on  possible 
use  of  four  U.  S.  originations  for 
sponsorship  by  Canadian  subsid- 
iaries of  the  American  sponsors 
broke  off  [B*T,  Sept.  1].  Only 
other  commercial  business  on  CBLT 
will  be  a  number  of  20-second 
flashes  and  one-minute  announce- 
ments. 

Canadian  sponsors  have  no  firm 
commitments  for  programs  and  no 
contracts  have  been  signed  as  yet, 
it  was  understood,  because  Cana- 
dian Broadcasting  Corp.  commer- 
cial department  had  no  contracts 
ready  as  late  as  one  week  ago. 

Due  on  the  air  this  week  are  a 
half -hour  variety  show  on  Tuesday, 
sponsored  by  Addison  Industries 
Ltd.,  Toronto  (electrical  appli- 
ances), throgh  F.  H.  Hayhurst  Co., 
Toronto;  British  American  Oil 
Co.,  Toronto,  with  either  15-minute 
or  half-hour  sports  program, 
through  James  Lovick  Ltd.,  To- 
ronto; Canadian  Industries  Ltd., 
Montreal  (paints,  chemicals),  with 
hour  musical  through  Cockfield 
Brown  &  Co.,  Toronto,  and  Cana- 
dian General  Electric,  Toronto, 
Your  Host  program  simulcast 
through  MacLaren  Adv.  Ltd., 
Toronto. 

Later  in  the  month,  Maple  Leaf 
Milling  Co.,  Toronto,  will  sponsor 
a  one-hour  variety  show,  and  Ford 
Motor  Co.  of  Canada,  Windsor, 
will  air  monthly  90-minute  drama, 
both  through  Cockfield,  Brown  & 
Co. 

The  national  spot  advertisers,  having 
8,  20  or  60  second  announcements,  are 
Imperial  Tobacco  Co.  Ltd.,  Montreal, 
through  Cockfield  Brown;  Salada  Tea 
Co.  of  Canada  Ltd.,  Toronto,  through 
Thornton  Purkis  Ltd.  Toronto;  W.  C. 
Macdonald  Tobacco  Co.  Ltd.,  Montreal, 
through  Harold  F.  Stanfield  Ltd., 
Montreal;  Mofrats  Ltd.,  Weston,  Ont. 
(stoves)  through  E.  W.  Reynolds  Ltd., 
Toronto;  People's  Credit  Jewelers, 
Toronto,  through  MacLaren;  Canada 
Bread  Ltd.,  Toronto,  through  James 
Lovick;  Post  Office  Dept.,  Ottawa, 
through  Walsh  Adv.  Ltd.,  Toronto.,  and 
Bulova  Watch  Co.,  Toronto,  through 
MacLaren.  Local  advertisers  are  Con- 
sumers Gas  Co.,  Toronto,  through 
Locke,  Johnson  &  Co.,  Toronto;  and 
Capital  Television,  Toronto,  through 
O'Neill,  Larson  &  MacMahon  Toronto. 


Color  Glossary 

WORKING  definitions  for  color 
television  have  been  compiled  by 
Panel  19  of  the  National  Television 
System  Committee,  it  was  an- 
nounced last  week  by  Dr.  W.  R. 
G.  Baker,  General  Electric  Co. 
vice  president  and  NTSC  chair- 
man. The  technical  terms,  com- 
mon agreement  on  which  will  aid 
development  of  color  television, 
were  approved  for  publication  by 
NTSC  at  its  August  meeting. 
NTSC  is  continuing  its  work  to- 
ward development  of  a  compatible 
color  TV  system  and  plans  even- 
tually to  seek  FCC  approval  of 
such  a  system  [B*T,  Sept.  1]. 


CANADA'S  STUDIES 

Paper  Comments  on  CBC-TV 

CANADA'S  studies  of  television, 
prior  to  actual  operation,  are  in- 
complete because  they  do  not  show 
"how  to  make  TV  pay  without  gov- 
ernment subsidies  such  as  loans  and 
license  fees  on  individual  sets,"  the 
Buffalo  Evening  News  (WBEN- 
TV)  states  editorially. 

Noting  that  in  the  last  30  months 
the  Canadian  government  has 
handed  Canadian  Broadcasting 
Corp.  $8  million,  the  News  said 
most  of  the  money  spent  will  pro- 
vide facilities  in  Toronto,  Montreal 
and  Ottawa.  It  said  National  Rev- 
enue Minister  McCann  "gagged"  at 
a  request  for  another  $7  million 
for  Vancouver,  Winnipeg,  Windsor, 
London,  Hamilton,  Quebec  and 
Halifax. 

The  News  said  the  new  Toronto 
station  will  have  a  ready-made  au- 
dience developed  by  WBEN-TV 
"which  in  somebody's  judgment 
justifies  a  rate  of  $1,600  an  hour 
for  an  expected  45,000  receivers  in 
early  September  as  against 
WBEN's  $700  rate  for  275,000-odd 
receivers  in  this  area — Canada  not 
included." 


Strike  for  Play 

SCREEN  Writers  Guild  four- 
week-old  strike  against  Alli- 
ance of  TV  Film  Producers 
didn't  catch  video  writer 
Betty  Mears  napping.  She 
used  the  time  to  complete  a 
three-act  stage  farce,  "Hot 
Air."  Based  on  the  TV  indus- 
try in  Hollywood,  the  play 
concerns  itself  with  the  role 
of  the  creative  artist.  It  is 
to  be  tried  out  at  Palm  Des- 
ert Little  Theatre,  Palm  Des- 
ert, Calif.,  the  week  of  Oct. 
16.  A  proposed  Broadway 
production  of  the  show  is 
being  discussed. 


GOP  GROUP  SUED 

UP  Photographer  Cites  TV 

TELEVISION  is  involved  in  a 
$250,000  suit  filed  by  Stanley  Tret- 
ick,  a  United  Press  photographer, 
charging  assault  and  "mortifica- 
tion" during  the  Republican  Na- 
tional Convention  in  Chicago  last 
July. 

Mr.  Tretick  claimed,  in  a  suit 
citing  the  GOP  National  Commit- 
tee and  filed  in  U.  S.  District  Court, 
that  his  injuries  were  aggravated 
by  telecast  of  the  incident  to  70 
million  viewers,  and  by  newspaper 
publication  of  a  picture  of  the  in- 
cident. 

The  UP  photographer  said  he 
was  accredited  to  the  convention 
but,  he  charged,  was  slugged  by  an 
alternate  delegate  from  Indiana 
while  on  the  floor  of  the  Interna- 
tional Amphitheatre.  Instead  of 
apologizing,  he  asserted,  the  Re- 
publicans adopted  a  resolution 
banning  newsmen  and  photogra- 
phers. 


FILM  EQUIPMENT 

Ordered  for  Paramount  Labs. 

EMPHASIZING  TV  requirements, 
16mm  printing  and  developing 
equipment  totaling  $150,000  has 
been  ordered  for  Paramount  Labs., 
Hollywood. 

G.  Carleton  Hunt  and  Hans  De 
Schulthess,  partners  of  Unicorn 
Theatres  Inc.,  San  Francisco,  pur- 
chased the  property  for  $550,000, 
May  26  [B«T,  June  9],  to  process 
16mm  and  35mm  film  for  video 
and  motion  pictures.  Minimum  of 
$300,000  is  planned  in  1953  for 
basic  color  television  equipment, 
according  to  Mr.  Hunt.  Plant's 
capacity  for  processing  of  35mm 
film  now  exceeds  3  million  feet  per 
week  with  38  film  storage  vaults 
able  to  handle  38  million  feet. 


Regional  Network  Formed 

FORMATION  of  a  new  five  city 
CBS  Television  Pacific  Network  was 
announced  Wednesday  by  Wilbur 
S.  Edwards,  general  manager  of 
KNXT  (TV)  Hollywood.  It  includes 
KPIX  (TV)  San  Francisco,  KFMB- 
TV  San  Diego,  KSL-TV  Salt  Lake 
City,  KPHO-TV  Phoenix  and 
KNXT. 

Inaugural  program  is  the  Harry 
Owens  Show,  sponsored  by  United 
Airlines  starting  Oct.  6.  Agency  is, 
N.  W.  Ayer  &  Son,  Los  Angeles. 

Named  general  manager  of  the 
tri-state  western  TV  network,  Mr. 
Edwards  declared  that  for  the  first 
time  more  than  75%  of  the  people 
in  California,  Utah  and  Arizona 
will  be  brought  within  the  range 
of  a  single  TV  service. 

"The  CBS  Television  Pacific  Net- 
work offers  outstanding  advantages 
to  advertisers  as  merchandising 
easily  can  be  coordinated  and  pro- 
grams can  be  tailored  to  a  western 
audience,"  he  said,  adding:  "The 
full  resources  of  CBS  Television  in 
Hollywood  will  also  be  available  for 
production.  In  addition  CTPN  will 
provide  national  advertisers  with 
a  valuable  testing  ground  for  coast- 
to-coast  programming." 

The  newly  formed  regional  net- 
work will  be  represented  nationally 
by  CBS  Television  Spot  Sales. 


WHEN  (TV)  SITE 

Transmitter  Is  Moved 

TRANSMITTER  and  other  equip- 
ment of  WHEN  (TV)  Syracuse, 
N.  Y.,  were  moved  out  of  the  city 
to  a  new  location  Aug.  31  without 
"a  moment's  air  time  lost,"  the 
station  has  reported.  Station  is 
licensed  to  Meredith  Syracuse  Tele- 
vision Corp.,  operating  on  Channel 
8  (180-186  mc)  with  27  kw  visual, 
13  kw  aural. 

Move  put  into  effect  a  plan  de- 
veloped some  months  ago  by  Paul 
Adanti,  WHEN  (TV)  vice  presi- 
dent, and  H.  Eugene  Crow,  chief 
engineer.  Transfer  of  equipment 
began  immediately  following  sta- 
tion's signoff  Sunday  at  12:22  a.m. 
Less  than  11  hours  later — at  11:17 
a.m. — WHEN  (TV)  was  operating 
from  its  new  site  at  Sentinel 
Heights,  nine  miles  from  the  old 
transmitter  location. 

WHEN  (TV)  will  operate  with 
21  kw  from  a  temporary  100-ft. 
tower  prior  to  commencement  of 
50  kw  about  mid-November.  The 
move  gives  the  station  an  eleva- 
tion of  1,000  ft. 


Oklahoma-Texas  Cable 

NEW  coaxial  cable  between  Okla- 
homa City  and  Amarillo  was  placed 
into  telephone  service  Sept.  1.  The 
270-mile,  six-tube  cable,  operated 
jointly  by  Long  Lines  Dept.  of 
AT&T  and  Southwestern  Bell  Tele- 
phone Co.,  will  have  four  tubes 
equipped  initially,  two  for  tele- 
phone service  and  two  for  protec- 
tion and  maintenance. 
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MODEL  105-507 
AUTO-DRYAIRE* 
DEHYDRATOR 

SPECIFICATIONS: 

•  Fully  automatic— dry 
air  available  without 
interruption.  Capacity 
3  CFM 

•  Dewpoints  below  — 
-40°  F. 

•  Floor  model— 26"W 
x  22"  Dx66%"H 

•  Operating  pressure 
adjustable  up  to  50 
PS  I 

•  Serves  up  to: 

40,000  ft.  1  %" 
Transmission  Line. 

10,000  ft.  3  Va" 
Transmission  Line. 

3,500  ft.  6Va" 
Transmission  Line. 


built  man-size 
for  man-sizec 
TV  jobs! 


AUTO-DRYAIRE 
DEHYDRATORS 


MODEL  10,5-507  is  fully  automatic— this  particular  unit  delivers 
3  CFM.  There  are  many  others  in  the  complete  family  of  Auto- 
Dryaire*  Dehydrators  having  characteristics  to  meet  all  require- 
ments— standard  models  with  deliveries  from  .15  CFM  to  3.0 
CFM;  larger  capacities  to  specifications. 


For  performance  plus,  specify  the  following  products  of  our  manufacture: 

seal-o-flange  Transmission  line,  am,  fm  and  tv  tower  hardware, 

LO-LOSS  SWITCHES,  and  COAXIAL  DIPOLE  ANTENNAS.  Inquiries  invited. 


*REGISTERED 
TRADE  MARK 
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WFOX  QUERY 


TV  in  Milwaukee? 


"WHAT  about  TV  in  Milwaukee?" 
— this  and  other  questions  are 
raised  by  WFOX  Milwaukee,  a 
television  station  applicant,  in  a 
recent  full-page  advertisement  ap- 
pearing in  the  Milwaukee  Sentinel 
and  signed  by  President-General 
Manager  C.  J.  Lanphier. 

Using  the  radio  outlet's  sixth  an- 
niversary as  a  springboard,  Mr. 
Lanphier  also  posed  these  queries: 
(1)  What  is  WFOX  doing  about 
TV?  (2)  How  long  do  we  have 
to  wait  for  another  TV  station 
here?    (3)  What  is  holding  it  up? 

The  station  executive  explained 
FCC  has  allocated  only  one  addi- 
tional VHF  channel,  and  that 
WFOX  was  the  "first"  applicant  in 
Milwaukee  after  WTMJ-TV.  TV 
could  be  on  the  air  within  30  days 
of  a  grant  but  "it  may  be  a  matter 
of  years,"  he  observed. 

Mr.  Lanphier  added  that  Mil- 
waukee is  in  the  FCC's  B-4  priority 
category  and  that  WFOX  has  ques- 
tioned whether  the  Commission  has 
acted  "illegally"  by  refusing  to  give 
preference  to  applicants  who  went 
through  hearings  before  the  freeze. 
WFOX  filed  its  TV  application 
March  18,  1948 — six  months  before 
the  freeze. 


WAAM  (TV)  Facilities 

ADDITION  of  new  studio  and  con- 
trol room  facilities  for  production 
and  rehearsal  of  local  programs 
was  announced  last  week  by 
WAAM  (TV)  Baltimore.  The  new 
studio,  some  400  sq.  ft.  in  area, 
will  have  facilities  for  three 
camera  chains  and  four  micro- 
phone outlets.  The  new  control 
room  was  custom-designed  by  Ben 
Wolfe,  WAAM  director  of  engi- 
neering, and  Glenn  Lahman, 
WAAM  chief  engineer. 


Western  Reserve  U. 

EXPANSION  of  its  courses  tele- 
cast was  announced  last  week  by 
Western  Reserve  U.,  Cleveland.  The 
university  will  add  a  series  of 
eight  weekend  non-credit  tele- 
courses  to  its  regular  offering  of 
two  three-hour  subjects  on  WEWS 
(TV)  Cleveland  during  the  winter 
and  spring  semesters. 


PR'S  VIDEO  ROLE 

Article  Outlines  Services 

"WHAT  TV  Wants  From  PR"  is 
the  title  of  an  article  by  Lawrence 
McCracken,  director  of  radio-TV, 
Dudley,  Anderson  &  Yutzy,  N.  Y., 
which  was  published  in  the  August 
issue  of  Public  Relations  Journal. 
Gist  of  the  article  is  that  public 
relations  people  can  save  TV  time 
and  money  and  it  is  worth  the 
time  of  those  connected  with  the 
TV  industry  to  listen  to  their  sug- 
gestions. 

Points  made  by  Mr.  McCracken 
in  his  article  are  based  on  a  series 
of  interviews  with  TV  executives 
to  determine  what  service  they  ex- 
pect from  the  public  relations  field. 

Mr.  McCracken  urges  PR  men 
to  lend  TV  a  helping  hand  by  pro- 
viding stations  with  personalities 
for  guest  appearances  as  well  as 
news  material.  Author  also  sug- 
gests that  public  relations  people 
assume  greater  responsibility  for 
good  taste  in  a  firm's  advertising. 


KPRC  Center  On  TV 

TELEVIEWERS  in  Houston  got  a 
first-hand  preview  of  the  KPRC- 
AM-TV's  new  $400,000  Radio-TV- 
Center  fortnight  ago.  Viewers  were 
taken  on  a  tour  of  the  new  facili- 
ties which  will  be  ready  for  occu- 
pancy shortly  after  Jan.  1.  New 
site  is  six  blocks  north  of  the  pres- 
ent building  (Lamar  Hotel)  and  is 
on  the  west  side  of  Post  Oak  Rd. 
New  center  will  house  all  opera- 
tion and  administration  under  one 
roof.  Conducting  TV  tour  were 
Paul  Huhndorff,  KPRC-TV  chief 
engineer  who  helped  design  build- 
ing; Herbert  Voelcker,  of  Herbert 
Voelcker  &  Assoc.,  architectural 
firm;  and  Earl  Gilbert,  member  of 
firm.  Telecast  was  beamed  to  pres- 
ent studios  by  remote  equipment. 


UN  Coverage 

SEVENTH  SESSION  of  the  UN 
General  Assembly,  starting  in  New 
York  Oct.  14,  will  be  covered  by 
NBC-TV  daily  from  11  a.m.-12 
noon  and  by  CBS-TV  with  daily 
pickups.  Times  are  not  definite. 
ABC-TV  and  DuMont  are  consider- 
ing coverage.  Likelihood  is  that 
network  UN  pickups  will  be  avail- 
able for  sponsorship. 


.._ ~      -  -      *i.  — «m  mt-w.. 

COMPLETING  sponsorship  details  of  Big  Seven  grid  games  on  WHB  Kanso 
City,  Mo.,  are  (I  to  r)  Larry  Ray,  WHB  sports  dir.;  John  G.  Gaines,  pres' 
John  G.  Gaines  &  Co.,  Hailicrafter  dist.,  sponsor.  Jack  Sampson,  WHB  rep 
Jack  Gaines,  Gaines  sis.  mgr. 


EDWARD  MEEHAN  (I),  owner-pres. 
Meehan  Motors,  signs  for  Notre  Dame 
gridcasts  over  WERE  Cleveland. 
Others  are  (I  to  r)  Len  Trostler,  WERE 
slsmn.,  and  Richard  M.  Klaus,  WERE 
gen.  mgr. 


tiv 

EMPIRE  Savings,  Bldg.  &  Loan  Assn 
takes  Colorado  U.  gridcasts  on  KL 
Denver.  L  to  r:  Glen  Perkins,  KL2 
George  Bakewell,  MacGruder-Bak<  M 
well-Kastka  Adv.;  Berry  Long,  KL2 
and  Bal  Swan,  Empire  Savings. 


JERRY  SCHARER  (I),  gen.  sis.  mgr., 
Star-Kist  Tuna  Fish  Co.,  signs  for 
Arthur  Godfrey  daytime  show  on  CBS 
Radio  Tues.-Thurs.  and  alternate 
Fridays.  Looking  on  are  Robert  Davis 
(c),  owner,  Rhoades  &  Davis  ad  agen- 
cy, and  John  Karol,  CBS  Radio  v.  p. 
for  network  sis. 


COCA-COLA  Bottling  Co.  of  Memphis  sponsors  U.  of  Mississippi  football 
on  WMC  and  WMC  (FM)  that  city  this  fall.    Contract  signers  are  (I  to  rl 
Howard  McKenzie,  bottling  firm;  Jeff  Hamm,  university  bus.  mgr.;  Earl- 
Maxwell,  Early  Maxwell  Assoc.;  Earl  Moreland,  stations'  coml.  mgr. 


COMPLETING  arrangements  fo 
Burkhardt  Brewing  Co.  of  Akron 
sponsor.  Front  Page  News,  on  WTAA* 
Cleveland  are  (seated,  I  to  r)  Williar 
Dix,  WTAM  sis.  mgr.;  Tom  Field 
newscaster;  standing,  Ralph  Failor 
Fuller  &  Smith  &  Ross,  and  Gu 
Burkhardt,  sponsor  e.  v.  p. 


tor; 
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New  Unit  to  Organize 

flADIO  and  TV  set  manufactur- 
ers will  set  up  an  enlarged  publici- 
ty and  sales  promotion  unit  when 
nembers  of  Radio-Television  Mfrs. 
Assn.  hold  a  three-day  meeting 
]3ept.  17-19  at  Roosevelt  Hotel, 
New  York. 

James  D.  Secrest,  RTMA  general 
nanager,  said  formation  of  a  new 
public    Relations    &  Advertising 
Committee  will  be  a  highlight  of 
q;ne  meeting.  The  new  committee 
will  replace  the  Advertising  Com- 
nittee.  It  is  scheduled  to  organize 
Sept.  17  and  to  discuss  plans  to 
;xpand  public  relations  activities 
)f  set  makers,  coordinating  pub- 
licity and  advertising  activity. 

A  score  of  group  sessions  will 
oe  held  the  first  two  days  of  the 
Ifew  York  meeting,  culminating 
;he  third  day  with  a  meeting  of 
;he  RTMA  board  at  which  Chair- 
nan  A.  D.  Plamondon  Jr.  will  pre- 
side. 

Meeting  of  the  Television  Com- 
mittee, headed  by  W.  R.  G.  Baker, 
General  Electric  Co.,  is  scheduled 
;he  second  day.  A  separate  meeting 
)f  the  Technical  Products  Div.  Ex- 
icutive  Committee  will  be  held 
,3ept.  12  at  Absecon,  N.  J. 

Tentative  schedule  of  section  and 
i'ommittee  meetings  follows: 

Sept.  17 — Morning:  Antenna  Sec- 
ion,  Parts  Div.;  Ceramic  Capacitor 
Section,  Parts  Div.;  Phonograph  Car- 
ridges  &  Pickups  Section,  Parts  Div.; 
■rganization  meeting  of  Public  Rela- 
ions  &  Advertising  Committee; 
Service  Committee;  Wire  Section, 
[Parts  Div.  Afternoon:  Amateur  Ra- 
lio  Activities  Section,  Parts  Div.; 
Phonograph  Industry  Conference; 
.lervice  Committee;  Speaker  Section, 
j'arts  Div. 

Sept.  18  —  Morning:  Amplifier  & 
llbund  Equipment  Div.  Executive 
lommittee;  Parts  Div.  Executive 
Oommittee  and  Section  Chairmen; 
;!et  Div.  Executive  Committee  &  Edu- 
ational  TV  Committee;  Tube  Div. 
.taembership  meeting;  Walsh-Healey 
iubcommittee.  Afternoon:  Industrial 
delations  Committee;  Tax  Commit- 
«Se;  Television  Committee;  Member- 
ship Promotion  Committee;  Finance 
''ommittee. 

Sept.  19 — Morning:  Board  of  Di- 
sctors. Board  luncheon. 


<Z     V  V 


Program:  Where  Was  I?,  WABD  (TV) 
New  York  and  the  DuMont  Television 
Network. 

Time:  Tuesday,  9-9:30  p.m.  EDT. 

Sponsor:  Wine  Corp.  of  America,  man- 
ufacturers of  Mogen  David  Wine. 

Agency:  Weiss  &  Geller  Inc. 

Cast:  Dan  Seymour,  emcee;  Peter 
Donald,  Nancy  Guild,  David  Ross, 
panelists. 

Co-producers:  White  and  Rosenberg. 
Writers:    Herb    Sargent    and  Stanley 

Burns. 
Director:  Harry  Coyle. 


QUIZ  panel  shows  are  finding  a 
place,  however  tenuous,  in  the 
regular  programming  in  televi- 
sion nowadays.  An  advertiser,  who 
apparently  enjoys  such  programs, 
is  the  maker  of  Mogen  David  Wine. 
Last  Tuesday,  the  firm  saw  its 
latest  quiz  effort,  called  Where 
Was  I?,  debut  on  the  DuMont 
Television  Network. 

Like  other  programs  of  this  type 
(they  are  deadingly  similar), 
there  is  a  moderator  or  host,  and 
members  of  a  hopefully  erudite 
panel.  In  Where  Was  I?  the  mod- 
erator is  Dan  Seymour,  the  shows 
more  and  more  are  going  in  for 
the  John  Daly  type;  the  panelists, 
Peter  Donald  of  radio  fame,  Nancy 
Guild  (pronounced  as  in  Dial),  a 
screen  star,  and  David  Ross,  whose 
orchestra  talent  is  well  known  to 
radio  and  TV  audiences. 

The  format  of  this  show  is  just 
a  twist  to  each  of  the  ingredients 
which  usually  are  put  in  the  quiz 
recipe.  A  photograph  is  flashed  on 
a  large  screen  directly  behind  the 
panelists,  who  fortunately  don't 
turn  around  until  (oh-mi-gosh-so- 
that-was-it)  the  picture  is  identi- 
fied correctly.  A  guest  who  sends 
in  the  photograph,  is  questioned 
by  the  panelists  (cite  What's  My 
Line?) . 

One  guest,  a  photographer's 
model,  who  wistfully  asked  "Where 
was  I?"  was  settled  smilingly  in 
a  bubble  bath — in  the  photograph 
that  is.  Another  picture  was  a 
photo  of  the  guest  and  his  wife  at 
their  wedding  in  the  Bronx  13 
years  ago.  That  makes  for  oh  so 
much  fun — for  the  panelists. 

While   all   these  pictures  were 
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flashed  on  the  screen  and  questions 
like,  "Is  it  east  of  the  Missis- 
sippi?," came  knowingly  from  the 
panelists,  Joey  Adams,  the  well- 
known  comic  and  author  of  sorts, 
who  made  a  guest  appearance, ' 
brightened  up  the  give-and-take 
with  some  humorous  observations. 
It  also  gave  each  of  the  partici- 
pants on  the  panel  a  chance  to 
recall  that  "If  I  know  Joey,  I'd 
say  that  .  .  ."  Aside  from  knowing 
Mr.  Adams,  the  panelists  fortu- 
nately were  able  to  prod  the  an- 
swer (Mr.  Adams  and  wife  riding 
a  camel  in  Palestine)  with  friendly 
assists  from  Mr.  Seymour,  like 
"That's  almost  right  .  .  ."  or 
"You're  close  .  .  .  very  warm  .  .  ." 

A  refreshing  interlude  was  the 
commercial  where  one  learned  that 
wine  is  still  a  delightful  part  of 
the  gourmet's  dinner  table. 

For  all  intents  and  purposes  this 
reviewer  waited  patiently  for  the 
Detroit  Lions  vs.  New  York  Giants 
professional  football  game  which 
DuMont  thoughtfully  provided  im- 
mediately following  the  close  of 
Where  Was  I?  Which  is  a  good 
question:  This  reviewer  had  a  liv- 
ing room  seat  on  the  50-yard  line. 
The  game  was  great. 


SHEEN  PLANS 

Drops  Radio  Role  For  TV 

BISHOP  Fulton  J.  Sheen  has  de- 
cided not  to  appear  in  his  cus- 
tomary role  of  speaker  on  the 
Catholic  Hour  radio  program  (NBC 
Sunday,  2-2:30  p.m.  EST)  this 
coming  season.  A  spokesman  at  his 
New  York  office  Wednesday  said 
that  Bishop  Sheen  "preferred  to 
give  all  his  time  to  television"  and 
explained  that  his  duties  have  be- 
come too  demanding  for  appear- 
ances on  both  radio  and  television. 

The  Catholic  Hour  is  presented 
under  the  auspices  of  the  National 
Council  of  Catholic  Men  and  the 
program  has  been  on  the  air  for 
23  years  with  Bishop  Sheen  ap- 
pearing annually  from  January 
through  Easter.  A  spokesman  for 
the  organization  expressed  the 
hope  that  Bishop  Sheen's  decision 
"isn't  final  and  that  he  will  re- 
consider." 

An  article  in  the  New  York 
World  Telegram  &  Sun  on  Wed- 
nesday reported  that  while  Bishop 
Sheen  was  in  Europe,  Gen.  David 
Sarnoff,  board  chairman  of  RCA, 
and  Milton  Biow,  president  of  the 
Biow  Agency,  approached  the  pre- 
late regarding  a  television  show 
to  be  sponsored  by  a  cigarette  firm 
over  NBC-TV.  Spokesmen  at  NBC, 
RCA  and  Biow  denied  that  there 
was  any  truth  to  the  report,  while 
officials  of  the  Society  for  the 
Propagation  of  the  Faith,  of  which 
Bishop  Sheen  is  national  director, 
said  that  no  comment  could  be  made 
until  the  Bishop  returned  to  New 
York  this  week. 


RATE  TRENDS 

KBA  to  Discuss  Oct.  13-14 

TRENDS  in  the  network  rate  situ- 
ation will  be  discussed  by  Ken- 
tucky Broadcasters  Assn.  at  the 
annual  fall  meeting  to  be  held  Oct. 
13-14  at  the  Henry  Clay  Hotel, 
Ashland.  Victor  Sholis,  WHAS 
Louisville,  who  has  been  active  in 
the  CBS  Radio  negotiations,  will 
address  the  opening  day  luncheon 
on  network  rate  trends. 

The  first  day's  agenda  opens 
with  a  business  meeting.  The  aft- 
ernoon will  include  a  sales  clinic 
with  W.  T.  Isaac,  WHIR  Danville, 
as  panel  chairman.  Taking  part 
will  be  Miller  Welch,  WLAP  Lex- 
ington; Parker  Smith,  WKYW 
Louisville;  Richard  H.  Goodlette, 
WKIZ  Hazard,  and  W.  Prewitt 
Lackey,  WPAD  Paducah. 

Officers  for  1953  will  be  elected 
at  the  morning  session  of  the  second 
day.  Speakers  at  the  luncheon  will 
be  Robert  T.  Mason,  WMRN  Ma- 
rion, Ohio,  NARTB  District  7  di- 
rector, and  John  T.  Gelder  Jr., 
WCHS  Charleston,  W.  Va.,  presi- 
dent of  West  Virginia  Broadcast- 
ers Assn. 

Program  clinic  will  feature  the 
second  afternoon,  with  Jean  Clos, 
WKLO  Louisville,  as  chairman. 
Other  members  will  be  J.  Scott 
True,  WFTM  Maysville;  Richard 
Martin,  WCMI  Ashland;  Sam  Liv- 
ingston, WKYB  Paducah,  and  Ed 
Brownell  Jr.,  WLEX  Lexington. 


Ever  Get  That 
"Tired"  Feeling? 

Take  a  tip  from  little  Bismarck 
— you'll  sleep  like  a  baby  if 
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Dakota. 

*SM  1951  Survey  of  Buying 
Power. 


KFYR 


BISMARCK,  N.  DAK. 


5000  WATTS-N. B.C.  AFFILIATE 
Rep.  by  John  Blair 


ROADCASTING    •  Telecasting 


September  8,  1952    •    Page  83 


MYRON  C.  LECKNER 

Succumbs  at  St.  Petersburg 

MYRON  COLVER  LECKNER,  67, 
former  vice  president  and  director, 
McCann-Erickson  Inc.,  New  York, 
died  Aug.  31  at  St.  Petersburg, 
Fla.,  after  a  long  illness. 

In  1911  Mr.  Leckner  entered  the 
advertising  business  as  a  salesman 
for  Curtis  Publishing  Co.  In  1922 
he  joined  George  H.  Batton  Co., 
where  he  stayed  six  years  before 
joining  Butterick  Publishing  Co.  as 
vice  president  and  advertising  di- 
rector. He  rejoined  Curtis  in  1933 
as  associate  editor  of  Ladies'  Home 
Journal.  In  1936  he  joined  Mc- 
Cann-Erickson as  a  client  contact 
executive  and  became  a  vice  presi- 
dent and  director  of  the  agency 
before  his  retirement  in  1947. 

Surviving  are  his  wife  and  three 
children. 


AFA  Contest  Judges 

THE  FOLLOWING  five  have  ac- 
cepted appointment  by  Elon  G. 
Borton,  president  of  Advertising 
Federation  of  America,  as  judges 
of  the  organization's  1953  national 
essay  contest  for  high  school  stu- 
dents: Felix  W.  Coste,  vice  presi- 
dent, Coca-Cola  Co.;  John  P.  Cun- 
ningham, Cunningham  &  Walsh; 
Mrs.  Beatrice  Blackmar  Gould, 
editor,  Ladies  Home  Journal;  D.  C. 
Marschner,  Shell  Oil  Co.,  and  Dr. 
Glenn  N.  Merry,  professor  of  mar- 
keting, New  York  U. 
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allied  arts 


DANIEL  G.  SCHUMAN,  assistant 
treasurer,  Stromb e r g-Car  1  s on 
Co.,  Rochester,  elected  controller. 

DR.  GEORGE  W.  BROWN,  Rand 
Corp.,  Santa  Monica,  and  visiting 
professor  of  engineering  and  mathe- 
matics at  UCLA,  to  International 
Telemeter  Corp.,  L.A.,  as  engineer. 

F.  CLEVELAND  HEDRICK  Jr.  resigns 
from  Pierson  &  Ball,  Washington, 
D.  C.  law  firm.  Mr.  Hedrick  opens 
own  law  offices  at  1025  Connecticut 
Ave.,  N.  W.,  that  city.  Telephone  is 
National  5923. 

NEIL  T.  REGAN,  Chicago  public  re- 
lations man,  appointed  public  rela- 
tions counsel  for  Hallicrafters  Co., 
same  city. 

AUFFORD-KELLEY  Co.,  Miami,  ap- 
pointed by  CBS-Columbia  Inc.  as 
Southern  Florida  distributor  for 
firm's  television  receivers. 

WARREN  LEWIS,  director,  NBC 
Radio,  Hollywood,  to  Don  Sharpe  En- 
terprises, that  city,  as  general  super- 
visor of  radio-TV  programs. 

DR.  KENNETH  HARWOOD  named 
head  of  U.  of  Alabama  radio  depart- 
ment. 

HY  BLOOM,  N.  Y.,  appointed  regional 
sales  representative  for  Pilot  Radio 
Corp.,  that  city,  in  New  England 
states  and  Pennsylvania.  WALTER  J. 
BRAUER  &  Assoc.,  Cleveland,  will 
represent  firm  in  Ohio,  Kentucky  and 
Pennsylvania  east  of  Harrisburg; 
FRED  HAIGHT,  Seattle,  in  Washing- 
ton, Oregon,  Montana  and  Idaho; 
CONRAD  R.  STRASSNER  Co.,  L.A., 
in  California,  Utah,  Nevada  and  Ari- 
zona, and  MEL  PEARSON  &  Assoc., 
Denver,  in  Wyoming,  Colorado  and 
New  Mexico. 

ROBERT  P.  LAMONS  appointed  fac- 
tory representative  in  eastern  terri- 
tory for  Andrew  Corp.,  N.  Y.  Area 
covers  New  York,  New  Jeresy,  Penn- 
sylvania, Delaware,  Maryland,  Wash- 
ington, D.  C,  Connecticut,  Rhode  Is- 
land and  Massachusetts.  KARL  E. 
STERNE  will  represent  firm  in  Maine, 
Vermont,  New  Hampshire  and  parts 
of  Massachusetts. 

ROBERT  A.  GRAEF  appointed  Chi- 
cago account  executive,  Gould,  Gleiss 
&  Benn  Inc.,  marketing  consultant 
firm. 


Half- Year  Ad  Totals 

DURING  the  first  six  months  of 
1952  advertising  investments  in 
radio  totaled  $83.5  million,  in  TV 
$88.7  million,  in  magazines  $279 
million  and  in  Sunday  newspaper 
sections  $29  million,  according  to 
figures  compiled  by  Publishers  In- 
formation Bureau.  Complete  prod- 
uct-by-product advertising  analy- 
sis of  the  1,749  advertisers  spend- 
ing $20,000  or  more  in  these  four 
media  during  the  period  is  included 
in  "National  Advertising  Invest- 
ments in  1952,  First  Six  Months," 
now  being  distributed  by  Leading 
National  Advertisers  Inc. 


£tfiuipment 


GENERAL  ELECTRIC  TUBE  DEPT., 

Schenectady,  N.  Y.,  announces  devel- 
opment of  ceramic-and-metal  enve- 
lope power  transmitting  tubes  rated 
at  660  w  power  output  as  radio- 
frequency  amplifier  in  class  B  TV 
transmission  service  and  1,100  w  in 
class  C  telegraphy  service.  New  tube, 
Type  GL-6183,  is  designed  for  use  in 
VHF  ranges. 

ASTATIC  Corp.,  Conneaut,  Ohio,  an- 
nounces production  of  new  low-priced 
miniature  microphone,  Model  54M3, 
employing  crystal  element.  Unit  is 
designed  primarily  for  recorder,  PA, 
conference  and  other  uses. 

POLARAD   ELECTRONICS  Corp., 

Brooklyn,  N.  Y.,  announces  produc- 
tion of  studio  picture  monitor,  Model 
M-104C,  using  12"  prelined  screen 
kinescope  removable  from  front.  In- 
put signal  is  1  volt  peak  to  peak  and 
input  impedance  is  470,000  ohms. 

PYRAMID  INSTRUMENT  Corp.,  Lyn- 
brook,  N.  Y.,  announces  development 
of  Amprobe  "300,"  new  pocket-size 
volt-ammeter  with  nine  ranges  up  to 
330  amps  and  600  volts.  Instrument 
is  of  "snap-around"  type  which  en- 
ables user  to  measure  current  in- 
stantly without  shutting  down  equip- 
ment or  making  ammeter  connections. 


"Technical  •  •  • 


HARRY  BARTOLOMEL,  KROW  Oak- 
land, Calif.,  appointed  chief  engineer, 
KVAN  Vancouver  and  KOOS  Coos 
Bay,  Ore.,  succeeding  PAUL  LEAKE 
who  has  resigned. 


New  Ad  Course 

NEW  course  dealing  with  the  basic 
principles  of  advertising,  "Intro- 
duction to  Advertising,"  will  be 
given  at  Hunter  College's  School 
of  General  Studies,  beginning  Sept. 
23.  Fifteen  Tuesday  evening  ses- 
sions from  6:50-8:30  p.m.  will  be 
conducted  under  the  direction  of 
Joseph  Mendell  Russakoff,  presi- 
dent, Vanguard  Adv.  Agency,  New 
York,  and  former  president  of  the 
New  York  League  of  Advertising 
Agencies  Inc. 


SUMMER  SHOWS 

CBS  Radio  to  Continue  Fivt 
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FIVE  out  of  six  programs  launche 
this  summer  by  CBS  Radio  Will  b 
retained  in  the  network's  fal 
schedule,  Lester  Gottlieb,  CB; 
Radio  vice  president  in  charge  o 
network  programs,  announced  las 
week. 

The  shows,  which  will  becom 
"regulars,"  are': 


tin 

i 
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So 

"December  Bride,"  Sunday,  6-6 :3t 
p.m.,  EST,  starting  Oct.  5;  "Stev, 
Allen  Show"  Saturday  9:30-10:31 
p.m.,  EST,  starting  Oct.  4;  "Gun 
smoke,"  Saturday,  7:30-8  p.m.  EST 
starting  Oct.  4;  "Doris  Day  Show, 
Thursday,  10:05-10:30  p.m.,  EST  a 
starting  Oct.  9  and  "Horatio  Horn 
blower,"  Friday,  9-9:30  p.m.,  EST  Hie 
starting  Oct.  3.  The  sixth  summe 
program  not  fitted  into  the  fall  sched 
ule  is  the  "Frank  Fontaine  Show." 


Tl 


Mr.  Gottlieb  revealed  that  th«aie 
commercial  outlook  for  fall  pro 
gramming  is  "particularly  bright' 
with  sponsors  taking  up  open  time 
periods  and  renewing  other  pro 
grams.  Among  renewals  listed: 

"Peggy  Lee  Show"  (Tues.,  Thurs. 
6:30-6:45  p.m.  EST)  for  Oldsmobile 
"City    Hospital"     (Saturday,  12:30 
12:55  p.m.  EST)  for  Carter  Product;  m 
Co.;    "Louella    Parsons"    (Tuesday  er, 
10-10:05  p.m.  EST,  starting  Oct.  7)  foi  ,12 
Colgate-Palmolive    Peet    Co.;  "Tht 
FBI  In  Peace  and  War"  (Wednesday 
8-8:30  p.m.  EST,  starting  Oct.  1)  fo 
American    Chicle    Co.;    "Mr.  Keen 
Tracer  of  Lost  Persons"  (Friday,  8 
8:30  p.m.  EST,  starting  Oct.  1)  fo 
American  Chicle  Co.;  "My  Friend  Ir 
ma"    (Tuesday,    9:30-10    p.m.  EST§nc: 
starting  Oct.  7)   for  Cavalier  ciga 
rettes;    "Bing   Crosby  Program 
(Thursday,  9:30-10  p.m.  EST,  start 
ing  Oct.  9)  for  General  Electric  Co. 


Most  of  the  10:30  p.m.  periods 
have   been  reserved  for  politica 
broadcasts  until  Election  Day,  Mr 
Gottlieb    reported.     WestinghousE  J 
will  sponsor  election  coverage. 

Return  dates  of  some  nighttime  n 
CBS  Radio  shows  and  sponsors,  as 
announced  by  Mr.  Gottlieb,  follow 


"Arthur  Godfrey's  Talent  Scouts,' 
Thomas  J.  Lipton  Co.  (Sept.  1);  "Bol 
Hawk  Show,"  R.  J.  Reynolds  Tobaccc 
Co.  (Sept.  1);  "Hallmark  Playhouse,' 
Hall  Bros.  Inc.  (Sept.  7);  "Lux  Radio 
Theatre,"  Lever  Bros.  Co.  (Sept.  8) 
"Suspense,"  Electric  Auto-Lite  Co 
(Sept.  15);  "Amos  'n  Andy,"  Rexall 
Drug  Co.  (Sept.  28);  "Our  Miss  Brooks,' 
Colgate-Palmolive  Peet  Co.  (Oct.  5) 


THE 
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1,246,540  active,  young-minded  West- 
erners comprise  KGWs  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
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Tips  on  TV  Operation 

( Continued  from  page  68 ) 


to  his  primary  function  of  super- 
vising local  and  national  sales. 

No  station  will  make  a  mistake 
by  being  discriminating  in  its  selec- 
tion of  sales  personnel.  Indeed, 
it  is  wise  management  that  will 
make  every  effort  in  building  to- 
ward a  strong,  well-balanced,  per- 
manent sales  group. 

There  are  many  instances  of  ra- 
dio salesmen  making  the  success- 
ful transition  to  TV  selling,  but 
management  would  be  in  serious 
verror  if  it  believes  the  change  can 
be  effected  quickly  and  always  effec- 
tively. It  can  be  extremely  awk- 
ward for  some  men  to  enlarge 
their  thinking  to  a  grand  scale,  as 
they  must  in  selling  TV.  Too,  the 
old  days  of  being  finished  with  a 
sale  once  a  contract  is  signed  is 
hardly  applicable  to  TV.  In  many 
cases  I  have  found  that  the  major 
portion  of  a  salesman's  work  be- 
gins once  the  contract  is  signed! 

In  point  of  numbers  our  theoret- 
ical operation  boasts  of  a  sales 
manager  and  four  salesmen.  In 
my  opinion  this  is  a  maximum  fig- 
ure for  the  average  situation. 

The  most  satisfactory  method  of 
compensation — from  a  manage- 
ment standpoint — is  a  straight 
salary  for  all  concerned.  Although 
many  stations  have  adopted  a  com- 
mission plan,  we  felt  the  newness 
of  the  medium  obviated  adequate 
experience  in  setting  up  a  proper 
basis  of  compensation  other  than 
the  salary  standard.  However, 
since  all  salesmen  thrive  on  some 
kind  of  an  incentive  arrangement, 
contests  and /or  bonus  arrange- 
ments, have  been  used  to  mutual 
advantage. 


I  Production  &  Programming 

Again  versatility,  more  than 
anything  else,  insures  a  successful 
production  department.  This  is  not 
unknown  to  the  radio  station  opera- 
tor who  utilizes  his  program  man- 
ager as  disc-jockey,  m.c.  and  for 
"running  the  board".  The  same — 
only  more  so — is  true  in  TV.  Al- 
most without  exception,  the  eco- 
nomics of  the  situation  demand 
that  production  personnel  produce, 


direct  and  appear  as  talent  on  al- 
most all  studio  originated  produc- 
tions. Finding  such  personnel  may 
well  become  the  No.  1  bottleneck 
of  future  successful  operations. 
Basically,  a  production  man  would 
be  ideal  if  he  were  in  his  30's, 
photogenic,  fluent,  imaginative, 
commercially  alert  with  a  film  and 
radio  background  all  built  around 
ice-water  veins.  Most  existing  sta- 
tions found  these  men  in  the  radio 
ranks,  not  of  choice  but  of  neces- 
sity. In  many  cases  it  proved  to  be 
a  costly  and  embarrassing  proceed- 
ure  particularly  where  appearance 
before  the  cameras  was  desired. 
For  there  are  few  sights  as  pa- 
thetic as  the  old  radio  standby 
turned  TV,  without  a  script  from 
which  to  read. 

Actually  it  is  the  man  with  a 
theatre  or  film-making  background 
who  blends  into  the  operation  most 
readily.  For  he  has  a  sense  of 
drama,  a  passing  familiarity  with 
staging  and  picture  composition. 
However,  in  this  hydra-head  func- 
tion, ability  represents  but  one  of 
the  necessary  components.  For  his 
character,  or  more  aptly  perhaps, 
his  characteristics  are  of  para- 
mount importance,  because  in  pro- 
duction as  elsewhere  myriad  detail 
must  be  faced.  Thorough  pre-plan- 
ning of  every  assignment  with  its 
timing,  music,  art-work,  camera 
effects  and  associated  requirements 
are  vital,  be  it  on  behalf  of  a  one 
minute  announcement  or  a  full- 
hour  production.  A  working  com- 
patibility with  his  colleagues,  long 
a  bugaboo  of  the  broadcasting  in- 
dustry insures  an  overall  profes- 
ional  feeling  to  each  presentation. 
This  harmony  removes,  in  part, 
the  danger  of  too  frequent  human 
error,  an  omnipresent  element  in 
television. 

For  this  is  a  business  fraught 
with  technical  problems  bringing 
with  them  numerous  periods  of 
operational  crisis.  During  these 
periods,  the  need  for  instant  and 
intelligent  reaction  to  the  unlooked- 
for  problem  is  yet  another  test  of 
a  competent  production  man. 

Not  to  be  overlooked  in  the  re- 
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quirements  is  the  necessity  for 
having  a  physical  balance  within 
the  department.  Inasmuch  as  staff 
members  are  called  upon  to  deliver 
commercials  for  countless  local 
products,  they  must  at  all  times 
be  believable  to  the  point  of  "look- 
ing the  part".  The  young  announcer 
in  his  20's  attempting  to  appear 
erudite  on  behalf  of,  say,  a  bank 
client,  will  instead  appear  ludicrous 
e.s  he  discusses  with  synthetic  au- 
thority such  mature  subjects  as 
amortizations  and  debentures. 

As  for  the  actual  presentation, 
the  direction  and  talent  must  ever 
be  guided  by  the  fact  that  tele- 
vision is  the  living  room  medium, 
and  as  such  respect  for  the  family 
at  home  must  be  in  their  conscious- 
ness. The  director  for  his  part  must 
provide  the  maximum  picture 
(closeup)  wherever  possible,  while 
the  talent's  approach  should  be 
keynoted  with  naturalness  and 
simplicity.  If  (although  this  is  al- 
most hoping  for  too  much)  in  addi- 
tion to  these  qualities  he  demon- 
strates a  commercial  awareness, 
it  would  be  well  to  keep  him  under 
glass.  ...  he  is  that  valuable! 

Within  the  frame-work  of  the 
programming  department  are  the 
copywriters.  In  our  hypothetically- 
sized  station  we  would  employ  the 
services  of  one  full-time  writer 
plus  two  other  individuals  who 
double  in  such  allied  duties  as  sales 
services  and  traffic.  (This  latter 
department  incidentally  can  be 
chaos  compounded  if  the  personnel 
(2)  concerned  are  not  detail  minded. 
Paper  work  originating  from  this 
nerve  center  smacks  of  Army  pro- 
cedures, but  is  absolutely  neces- 
sary. All  departments  must  be 
advised  by  these  means  not  only  as 
to  schedule  changes,  but  the  pro- 
cedures to  be  employed  by  each 
sponsor's  telecast. 

Compensation  of  all  production 
people  should,  of  course,  be 
straight  salary.  However,  produc- 
tion charges  on  live  shows  should 
include  fees  to  be  paid  staff  talent. 
This  is  not  only  a  logical,  but  a 
mutually  satisfactory  arrangement 
between  talent  and  management  to 
augment  the  income  of  both. 

Whereas  in  a  large  station  you 
have  specialists  assigned  to  almost 
every  function,  in  production,  the 
small  station  economically  demands 
that  each  man  be  capable  of  filling 
every  known  assignment  on  any 
given  show.  To  have  less  than  that 
on  your  staff  is  to  be  burdened  with 
a  luxury  most  operations  can  ill- 
afford. 

Programming 

Telecasting  on  a  seven-day  basis 
will  not  only  get  a  station  off  to  an 
auspicious  start  from  an  audience 
standpoint,  but  will  stimulate  that 
high  priority  commercial  "must", 
television  set  sales.  A  good  starting 
point  would  seem  to  be  an  early 
afternoon  test  pattern  period  (for 
set  adjustment)  followed  by  several 
hours  of  daytime  programming. 
This  can  be  followed  in  early  eve- 
ning with  additional  test  pattern 
time  and  several  hours  of  night- 
time programs  ensuing  until  sign- 


off  time  at  approximately  10  p.m. 

Structurally  it  would  be  advis- 
able to  establish  a  programming 
goal  much  in  the  manner  that  a 
quota  is  set  for  sales  so  that  the 
program  schedule  may  expand  nat- 
urally and  in  a  manner  approved 
by  the  viewing  public.  Top  shows 
can  be  spotted  at  choice  segments, 
to  be  surrounded  alternately  by 
local  live  programs  and  network 
shows  of  lesser  calibre.  Failure 
to  establish  a  definite  pattern  can 
result  in  having  to  frequently  pro- 
gram stellar  family  entertainment 
in  a  late  evening  segment  thereby 
excluding  the  children  from  the 
show.  Conversely,  the  pet  target 
of  television  critics — the  whodunits 
— must  be  programmed  late  at 
night  or  the  consequences  from  an 
aroused  and  voluble  group  will  be 
suffered. 

Some  of  the  best  programs  avail- 
able are  films  especially  made  for 
the  medium.  Unfortunately  the 
number  of  these  quality  packages 
is  limited.  Surveys  indicate  that 
these  offerings  can  compete  suc- 
cessfully with  the  best  network 
shows. 

Feature  films  (of  dubious  vint- 
age) are  held  in  the  highest  esteem. 
Paradoxically  even  when  they  are 
bad  they  are  still  pretty  good. 
Thousands  of  films  circa  1935  are 
available,  but  in  such  demand  that 
most  listings  contain  a  dispropor- 
tionate number  of  inferior  product, 
known  in  the  trade  as  "turkeys". 

In  addition  to  network  and  film 
(Continued  on  page  87) 


Ideal  home  for  permanent  tenancyl 
Perfect  location  (8:30-9:00  a.m.  Monday 
through  Friday)  in  well  established 
neighborhood  (Kansas  City  Primary 
Trade  area).  Dedicated  recently  by  Bea 
Johnson  (formerly  Joanne  Taylor)  to  the 
women  of  the  Heart  of  America  and  oper- 
ated strictly  according  to  the  Heart  of 
American  plan.  Immediate  occupancy  for 
advertiser  wishing  to  reach  large  wealthy 
group  who  dominate  55%  of  Midwest 
purchases.  The  KMBC-KFRM  "Happy 
Home"  is  open  for  inspection  at  all  times. 
Call,  wire  or  phone  your  nearest  Free  and 
Peters  office  or  KMBC-KFRM,  Kansas 
City,  Mo.  Locations  in  the  new  develop- 
ment are  moving  rapidly  and  immediate 
committments  are  recommended. 


KM  BC 

of  Kansas  City 

KFRM 

for  Rural  Kansas 


•  •  •  6th  oldest  CBS  Affiliate  •  •  • 
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THEY'RE  LISTENING  to  one  of  President  Harold  E.  Fellows'  yarns  at  NARTB 
District  17  session  (I  to  r):  Lee  Jacobs,  KBKR  Baker,  Ore.,  NARTB  director- 
at-large;  Mr.  Fellows;  J.  Archie  Morton,  KJR  Seattle;  Jennings  Pierce, 
KMED  Medford,  Ore.,  Ray  Baker,  KOMO  Seattle;  C.  O.  Chatterton,  KWLK 

Longview. 


HANDS  ACROSS  the  border  at  NARTB  District  17  meeting  (I  to  r):  Les 
Smith,  Blackburn-Hamilton;  Harry  R.  Spence,  KXRO  Aberdeen,  Wash.; 
George  Chandler,  CJOR  Vancouver;  C.  W.  Fisher,  KUGN  Eugene,  Ore.; 
Maynard  Marquardt,  World  Broadcasting  System;  Irwin  S.  Adams,  KGON 

Oregon  City. 


Trade  Agreement 

NEW  agreement  signed  by  the 
U.  S.  and  Venezuela  provides  ad- 
ditional tariff  concessions  for  a 
number  of  electronic  products. 
Marked  for  "new  or  improved" 
duty  concessions  between  the  two 
countries  are  radio-TV  receivers 
and  phonographs  (including  parts) 
and  phonograph  records.  Agree- 
ment supplements  a  1939  pact  and 
will  go  into  effect  30  days  after 
U.  S.  Presidential  proclamation 
and  ratification  by  Venezuela. 


JOHN  F.  PATT,  president,  WJR  De- 
troit, has  announced  the  directors 
have  voted  a  dividend  of  10  cents  per 
share  to  be  paid  Sept.  12  to  share- 
holders of  record  at  close  of  business 
Sept.  5. 


3P 

%  4 


Of 

Fitting  a  Medium 
to  a  Market 


WSYR 


ACUSE 


NBC 
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Covers  ALL 
of  the  Rich 
Central  NX  Market 


Write,  Wire,  Phone 
or 

Ask  Headley-Reed 


ALL-PORTLAND  GROUP  at  NARTB  District  17  meeting  (I  to  r):  Richard 
Brown,  KPOJ;  Howard  Lane,  KOIN;  Harry  H.  Buckendahl,  KOIN;  S.  I. 
Newhouse  Jr.,   KGW;   Roderick  Johnson,   KWJJ;    H   Quenton   Cox,  KGW, 

district  director. 


Registration  for  NARTB  District  17 
(Ore.,  Wash.,  Alaska) 
Held  at  Portland,  Ore.,  Aug.  28-29  [B«T,  Sept.  1] 


KPOL  OPERATION 

Begins  in  Mid-September 

ADHERING  to  a  policy  of  accept- 
ing no  alcoholic  beverages  or  to- 
bacco advertising,  KPOL  Los 
Angeles,  assigned  5  kw  on  1540  kc, 
begins  operations  next  Monday 
(Sept.  15),  instead  of  Sept.  1  as 
originally  scheduled  [B*T,  Aug. 
25]. 

KPOL  is  licensed  to  Coast  Radio 
Broadcasting  Corp.,  of  which  Hugh 
R.  Murchison  is  firm  president  and 
general  manager.  Charles  Hughes 
is  commercial  manager  and  Floyd 
W.  Hall,  director  of  engineering 
operations. 

KPOL's  rate  card  No.  1  an- 
nounces single  rates:  One  hour, 
$70;  half-hour,  $45;  quarter-hour, 
$30;  one  minute,  $10;  and  half- 
minute,  $8. 


Adams,  Irwin  S.,  KGON  Oregon 
City,  Ore.;  Baker,  Ray,  KOMO  Seattle, 
Wash.;  Barnard,  Alvin  H.,  consulting 
engineer,  Portland,  Ore.;  Beckley,  Leo 
H.,  KBRC  Mt.  Vernon,  Wash.;  Book- 
waiter,  L.  S.,  KOIN  Portland,  Ore.; 
Brown,  Dick,  KPOJ  Portland,  Ore.; 
Buckendahl,  Harry  H.,  KOIN  Portland, 
Ore.;  Capps,  Gordon,  KSRV  Ontario, 
Ore.;  Carlson,  Harry,  UP,  Portland, 
Ore.;  Chandler,  H.  J.  (Bud),  KFLW 
Klamath  Falls,  Ore.;  Chandler,  George 
C,  CJOR  Vancouver,  B.  C;  Chatterton, 
C.  O.,  KWLK  Longview,  Wash.;  Chy- 
til,  Joe,  KELA  Chehalis  -  Centralia, 
Wash.;  Coffin,  Frank  H.,  KGW  Port- 
land, Ore.;  Cox,  H  Quenton,  KGW 
Portland,  Ore.;  Cox,  Jim,  Broadcast 
Music  Inc.,  HoHywood,  Calif.;  Craig, 
Douglas  I.,  Graybar  Electric  Co., 
Seattle,  Wash. 

Doherty,  R.  P.,  NARTB,  Washing- 
ton, D.  C;  Downing,  Carl,  Wash.  State 
Broadcasters  Assn.,  Olympia,  Wash.; 
Dunning,  Dick,  KHQ  Spokane,  Wash.; 
Durham,  Warren  J.,  KRSC  Seattle, 
Wash.;  Eimers,  Dick,  AP,  Seattle, 
Wash.;  Elder,  Emerson,  KPQ  Wenat- 
chee,  Wash.;  Fellows,  H.  E.,  NARTB, 
Washington,  D.  C;  Fisher,  C.  H.,  KUGN 
Eugene,  Ore.;  Fisher,  C.  O.,  KUGN  Eu- 
gene, Ore.;  Gartland,  W.  C,  RCA 
Recorded  Program  Services,  Holly- 
wood; Goard,  Stanley  M.,  KPFM- 
KPAM  Portland,  Ore.;  Hardy,  Ralph 
W.,  NARTB,  Washington,  D.  C;  Hiatt, 
Leroy,  KRNR  Roseburg,  Ore.;  Higgins, 
Len,  KTNT  Tacoma,  Wash.;  Hillyer, 
C.   R.,    KUGN   Eugene,  Ore. 

Irwin,  Vernice,  KVI  Seattle;  Jacobs, 
Lee  W.,  KBKR-KLBM-KSRV  Baker, 
Ore.;  Johnson,  Rodney  F.,  KWJJ  Port- 
land, Ore.;  King,  Peter,  SESAC  Inc., 
Los  Angeles;  Knightlinger,  T.  R.,  KTAC 
Tacoma,  Wash.;  Lane,  C.  Howard, 
KOIN  Portland,  Ore.;  McCaw,  Robert 
S.,  KXRN-K YAK-KALE  Renton,  Wash.; 
McCormick,  Glenn,  KORE  Eugene, 
Ore.;  McCready,  S.  W.  (Mac),  KUGN 
Eugene,  Ore.;  McMullan,  Mike,  Oregon 
Television  Inc.,  Portland,  Ore.;  Mar- 
quardt, Marnard,  World  Broadcasting 
System,  Los  Angeles;  Michael,  Herb, 
KERG  Eugene,  Ore.;  Miksche,  Mike, 
KRCO  Prineville,  Ore.;  Morton,  J. 
Archie,  KJR  Seattle;  Motter,  Don,  John 
Keating,  Portland,  Ore.;  Newman,  R.  J., 


RCA-Victor  Div.,  San  Francisco;  O'Hal- 
loran,  Pat.,  KPQ  Wenatchee  Wash.; 
O'Neil,  Dave,  Pacific  Telephone  Seattle. 

Paul,  Sol,  Broadcasting  •  Telecasting, 
New  York;  Pierce,  Jennings,  KMED 
Medford,  Ore.;  Renhard,  Julius  A., 
RCA,  Seattle;  Rhodes,  Ray,  Paul  H. 
Raymer  Co.,  San  Francisco;  Ridalls, 
H.  E.,  KRSC  Seattle;  Smith,  Lester  M., 
Blackburn-Hamilton  Co.,  San  Fran- 
cisco, Calif.;  Stiles,  Walter  J.,  Oregon 
Television  Inc.,  Portland,  Ore.;  Stub- 
blefield,  Bill,  NARTB,  Washington, 
D.  C;  Summers,  Bob,  Oregon  State 
Broadcasters  Assn.,  Eugene,  Ore.; 
Thomlinson,  R.  E.,  U.  S.  Navy,  Seattle; 
Treynor,  William  K.,  NARTB,  Wash- 
ington, D.  C;  Trommlitz,  L.  W.,  KERG 
Eugene,  Ore.;  Warren,  W.  W.,  KOMO 
Seattle,  Wash.;  Wheeler,  Chet,  KWIL 
Albany,  Ore.;  Young,  Duke,  KUGN  Eu- 
gene, Ore. 


Truman  To  Speak 

AN  ADDRESS  by  President  Tru- 
man will  provide  the  finale  of  the 
United  Community  Campaign's 
kickoff  radio  show  to  be  broad- 
cast Saturday,  Sept.  27,  over 
NBC,  ABC,  CBS  and  Mutual  net- 
works from  10  to  11  p.m.  EDT. 
An  all-star  cast  will  include  Ronald 
Reagan  as  m.c,  Wendell  Niles 
as  announcer  and  such  performers 
as  Groucho  Marx,  Danny  Thomas, 
Gordon  MacRae,  Loretta  Young 
and  Meredith  Willson,  with  a  large 
chorus  and  orchestra. 


Your  sales  message  is  pin-pointed  in  Youngstown  when  you  use 
WBBW  — the  new  ABC  affiliate. 

WBBW  serves  a  half  million  listeners  in 
Ohio's  third  richest  market.  Here's  pin- 
point selling  heard  in  the  homes  of  pros- 
pective buyers  — not  on  a  distant  hillside. 
^^^^^WBBW  serves  you  best  in  Youngstown 
with  its 

Mll-l^       CONCENTRATED  COVERAGE 

fm  AND 
^^^T  NO  WASTE  CIRCULATION 

REP.  rORJOE  &  CO.  INC 
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Tips  on  TV  Operation 

(Continued  from  page  85) 


shows,  the  inevitable  roster  of  local 
shows  would  include  a  forum-type 
show,  as  well  as  cooking,  fashion, 
shopping,  and  amateur  talent  vehi- 
cles. 

If  your  program  schedule  is  not 
properly  balanced,  you  will  come 
to  know  it  at  once,  for  the  same 
impact  that  motivates  the  com- 
mercial success  of  the  medium  tends 
to  make  your  audience  hypercrit- 
ical— and  outspoken. 

''Engineering 

The  new  owner  meets  television's 
major  expenses  head-on  when  he 
begins  to  assemble  his  engineering 
equipment.  He  quickly  adds  words 
to  his  vocabulary  while  subtracting 
dollars  from  his  capital  as  he  comes 
into  contact  with  camera  chains  at 
$15,000  each,  a  field  camera  chain 
for  a  few  hundred  dollars  less  and 
a  film  camera  chain  for  a  few  thou- 
sand less. 

A  low  power  transmitter,  if  suit- 
able, and  a  300-foot  tower  includ- 
ing all  necessary  installation  will 
involve  over  $100,000.  True  these 
are  the  blue  chip  items  basic  to 
the  operation,  but  nevertheless  it 
is  only  the  beginning.  .  .  .  only  the 
beginning.  Such  necessary  and 
diversified  items  as  control  and 
film  room  equipments,  lighting, 
microphone  booms,  film  and  slide 
projectors,  mobile  units,  monitor- 
ing and  recording  equipment,  all 
add  up  to  an  imposing  sum.  And 
if  the  initial  expenses  are  formid- 
able, the  replacement  and  main- 
tenance of  the  equipment  also  be- 
come a  procedure  involving  daily 
reckoning. 

Although  the  case  history  of 
equipment  is  still  too  new  to  be 
used  as  a  guide,  estimates  have 
been  set  at  $100  per  day  per  cam- 
era as  an  operating  expense! 
Camera  tubes  themselves  have  a 
short  life  expectancy  (at  $1200  per 
copy),  curtailed  even  more  by  the 
fact  that  they  cannot  be  ready  for 
use  until  they  have  had  a  warming 
up  (and  depreciating)  period  of 
time. 

Assuming,  as  we  have  right 
along,  that  about  20%  of  the  pro- 


gramming is  to  be  live,  a  minimum 
staff  of  13  engineers  is  required. 
Their  assignments  place  them  in 
audio  or  video  control,  transmitter 
or  maintenance  work.  Once  again 
a  station  can  ill  afford  to  have 
specialists  whose  knowledge  is 
limited  to  a  single  facet.  Everyone 
in  this  department  must  be  quali- 
fied for  all  engineering  duties. 

The  Plant 

The  new  station  will  do  well  to 
plan  for  two  studios  on  a  ground 
floor  level.  Most  existing  stations 
soon  outgrew  their  modest  quar- 
ters with  the  result  that  needless 
expense  and  problems  were  in- 
curred. Physically  the  lack  of 
studio  space,  storage  space,  film 
receiving  and  shipping  space  were 
listed  among  the  most  regrettable 
errors  of  early  planning. 

Proper  facilities  would  insure 
studios  of  at  least  35'  x  50'  pro- 
portions. Two  studios  would  allow 
for  adequate  rehearsal  space  and 
thus  reduce  the  all  too  common 
back-to-back  live  programming 
problem. 

The  building  itself  need  not  be 
elaborate,  but  should  be  well 
lighted  throughout  and  spacious. 
Architecturally  even  oversized 
Quonsets  are  in  use  with  pleasant 
results. 

Despite  the  high-flown  language 
already  directed  toward  TV  on  all 
fronts,  its  so-called  "impact"  has, 
if  anything,  been  underrated.  Suc- 
cess stories  we  have  encountered 
stagger  the  imagination,  and  even 
while  poetic  license  to  exaggerate 
is  permitted  (as  in  the  case  of  all 
sales  managers)  the  results  to  an 
advertiser  have  been  truly  amazing. 
Naturally,  any  vehicle  that  pro- 
duces more  sales  per  advertising 
dollar  spent,  is  assured  of  success. 
All  the  elements  for  that  triumph, 
the  "intimacy,"  the  "sales  recep- 
tivity," the  appeal  to  the  "audio 
and  video  senses,"  the  zenith  of 
achievement  in  the  "palatable  com- 
mercial," are  present  in  the  tele- 
vision medium.  It  remains  only 
for  station-owners-to-be  to  pave 
the     rough-hewn     road  already 
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where 
Radio  sells  Radio 
Five  years  on  the  air,  Everybody's  Radio  Shop  with  14  an- 
nouncements and  7  quarter  hours  per  week!  It's  radio  for  radio 
in  New  Haven.   And  in  New  Haven  Radio  it's  W  N  H  C  ! 
If  you  have  something  to  sell  in  New  Haven 
Choose  The  Station  That  Sells 

W  N  H  C   NEW  HAVEN 

NBC  RADIO 

Represented  nationally  by  The  Katz  Agency 


traveled  by  the  industry's  pioneers. 
Might  be  easy  at  that.  .  .  .  for  in 
America  the  historical  precedent 
for  this  type  of  progressive  effort 
has  long  since  been  established. 
Indeed,  we  who  have  been  in  the 
industry  for  some  time,  may  well 
expect  to  receive  an  education  from 
oncoming  stations.  And  if  that 
is  true,  you  won't  mind  if  we  moni- 
tor you.  ...  as  we  continue  to  learn. 


in  the  public  interest . . . 


WBAL-TV  Baltimore's  cowboys, 
Jimmie  and  Leon  Short,  obtained  a 
needed  wheelchair  for  a  hospital- 
ized little  girl  through  their  pro- 
gram, Silver  Saddle  Round-Up.  The 
child's  parents  were  unable  to  buy 
the  girl  a  wheelchair  and  without 
one,  she  could  not  leave  the  hos- 
pital. The  Messrs.  Short  told  view- 
ers of  the  child's  plight.  Within  a 
few  hours  after  the  request  was 
aired,  a  charitable  organization 
came  to  the  child's  rescue. 


Records  Donated 

WDRC  Hartford  has  donated  200 
musical  recordings  of  all  types  to 
the  Connecticut  Tuberculosis  So- 
ciety for  distribution  to  various  in- 
stitutions in  the  state.  Periodically, 
WDRC  donates  records  to  the  so- 
ciety for  any  use  it  designates. 


KECA-AM-TV  Cited 

KECA-AM-TV  Los  Angeles  has 
been  cited  for  "warmhearted  par- 
ticipation in  Celebrity  Parade  for 
Cerebral  Palsy"  by  the  United 
Cerebral  Palsy  Assn.  of  L.  A. 
County.  KECA-TV  televised  a  17- 
hour  marathon  and  KECA  publi- 
cized it. 


Polio  Interviews 

ART  HOLBROOK,  studio  man- 
ager, WIBW  Topeka,  took  a  micro- 
phone into  an  isolation  ward  of 
Vail  Hospital  in  Topeka  and  re- 
corded interviews  with  17  polio 
patients.  Broadcast  was  applauded 
by  WIBW  listeners,  the  station 
reported. 

#  #  # 

Blood  Appeal 

WLWD  (TV)  Dayton  used  Satur- 
day Night  Wrestling  and  Coffee 
Club  to  help  the  local  American 
Red  Cross  chapter  meet  its  weekly 
blood  quota  in  an  emergency.  Sta- 
tion made  pleas  on  both  programs 
and  offered  a  free  ticket  to  each 
wrestling  fan  who  would  donate  his 
blood.  Result:  120  tickets  given, 
120  pints  of  blood  collected. 


'Celebrity  Parade' 

WFIL  -  TV  Philadelphia  telecast 
Aug.  30  a  15-hour  Celebrity  Pa- 
rade on  behalf  of  the  United  Cere- 
bral Palsy  Assn. 


PASCHALL  NAMED 

Is  WNOE  V.  P.,  Gen.  Mgr. 

BENTON  PASCHALL,  vice  presi- 
dent and  West  Coast  manager  of 
the  defunct  Liberty  Broadcasting 
System,  has  been  named  vice  presi- 
dent and  general 
manager  of 
WNOE  New  Or- 
leans. He  begins 
his  new  assign- 
ment today.  An- 
nouncement was 
made  by  James 
A.  Noe,  station 
owner. 

Mr.  Paschall 

Mr.  Paschall  takes  over  duties 
of  James  E.  Gor- 
don, who  resigned  as  president  and 
general  manager  of  WNOE  to  be- 
come general  manager  of  WJMR 
and  WRCM  (FM)  New  Orleans 
[B®T,  Aug.  25]. 

Before  joining  LBS,  Mr.  Paschall 
headed  his  own  station  representa- 
tive firm  in  Los  Angeles.  Earlier, 
he  was  commercial  manager  of 
KROY  Sacramento. 


NEW  mobile  patrol  unit  has  been 
placed  in  operation  at  WSRS  Cleve- 
land. Equipment  used  in  remote  broad- 
cast coverage,  includes  an  REL  50  w 
transmitter,  two-way  telephone,  public 
address  system,  two  turntables,  AM 
and  FM  receivers,  Walkie-Talkies  and 
miscellaneous  cables. 


82nd  in  POPULATION 

among  Sales  Management's 
162  Metropolitan  Areas 


11  people  are  consumers. 
But  quality  people  are  bet- 
ter customers.  The  depth  of 
quality  in  the  Quad-City 
market  is  an  outstanding 
asset  of  240,500  people  who 
live  here.  Good  ancestry, 
fine  geographical  location 
and  diversified  means  of 
livelihood  all  contribute  to 
the  high  standard  of  Quad- 
City  living.  WHBF  is  fa- 
vored  v  tn  the  loyalty  and 
friendship  of  Quad-Citians, 
accumulated  during  25 
years  of  service  in  radio 
broadcasting. 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


4s  the  eOp 


WHBF 

TELCO  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Int. 
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Film  Report 

(Continued  from  page  79) 


218  N.  Canyon  Drive,  Beverly 
Hills,  Calif.,  and  appointment  of 
Bernard  Tabakin,  formerly  in 
charge  of  TV  operations  on  the 
West  Coast  for  Music  Corp.  of 
America,  as  vice  president  in 
charge  of  the  company's  West 
Coast  operations. 

Production  .  .  . 

Authors  &  Players  Co.,  Hollywood, 
headquartered  at  Motion  Picture 
Center,  has  been  formed  to  produce 
26  half-hour  TV  films,  based  on 
nationally  recognized  literary 
works  and  starring  Academy 
Award  winning  actors.  Edward 
Lewis,  producer  of  CBS-TV  Schlitz 
Playhouse  of  Stars,  heads  group. 
Anthony  Z.  Landi,  Meredith  Pro- 
ductions, that  city,  is  co-producer, 
and  William  Kozlenko,  writer  and 
story  editor  for  National  Repertory 
Theatre  Inc.,  that  city,  is  associ- 
ated in  similar  capacity.  Production 
starts  sometime  in  November. 


Revue  Productions,  North  Holly- 
wood, Calif.,  has  completed  filming 
of  "Gold  Mounted  Guns,"  starring 
Rod  Cameron,  for  inclusion  in 
Gruen  Guild  Theatre,  half-hour  TV 
series.  Phil  Ford,  under  contract  to 
Republic  Pictures,  secured  studio 
permission  to  direct  the  video  film. 

"Iron  Woman,"  starring  Jorja 
Curtright,  has  been  completed  for 


REK-O-KUT 

Presents  the  New  Model  B-16H 

THREE  SPEED,  16" 

Transcription  Turntable 


For  the  BROADCAST  / 
and  RECORDING  STUDIO 

The  Model  B-16H  is  not  a  modification 
of  a  two-speed  machine,  but  a  com- 
pletely new  design,  with  operational 
features  suggested  by  leading  engineers 
in  the  field. 

Dimensioned  as  a  replacement  for  your 
obsolete  2-speeed  table.  Present  consoles 
or  cabinets  can,  with  very  slight  modifi- 
cations, house  this  unit.  The  base  is 
drilled  and  tapped  for  mounting  Audak, 
Grey  and  Pickering  arms. 

•  MOTOR:  Hysteresis  Synchronous 

•  TURNTABLE:  16"  Cast  Aluminum,  Lathe 
turned 

•  SPEED  CHANGE:  Instantaneous  for  all  3 
speeds 

•  45  RPM  ADAPTER:  Disappearing  type,  built 
into  hub  of  turntable. 

•  SPEED  SHIFT:  Mastermatic,  self-locking. 

•  MODEL  B-16H  $250.00  NET 

Write  for  detailed  literature. 


Chevron  Theatre. 

Firm's  story  department  is  now 
headquartered  at  4063  Radford 
Ave. 

Availabilities  .  .  . 

Fall  distribution  line-up  of  United 
Artists  Television  includes  five  new 
television-film  program  series,  ac- 
cording to  UA-TV  Vice  President 
John  H.  Mitchell.  The  new  pack- 
ages are:  Clete  Roberts'  World  Re- 
port, 15-minute  news  and  analysis 
program  produced  by  U.S.  Tele- 
vision News.  264  programs  now 
are  ready,  with  number  increased 
each  week.  Series  is  sold  for  tele- 
casting one,  two,  three,  four  or  five 
times  a  week.  Also: 

Cowboy  G-Men  new  half-hour 
western  series,  specially  made  for 
TV  by  Mutual  Television  Produc- 
tions. 13  programs  already  com- 
pleted. 

View  the  Clue,  audience  and 
home  participation  quiz  show  pro- 
duced by  Nat  C.  Goldstone  Produc- 
tions, with  13  programs  finished. 

Fun  With  Felix,  audience  partici- 
pation magic  show,  produced  by 
G  &  W  Productions,  with  13  shows 
completed. 


ABC-TV  will  offer  30  minute  filmed 
series  National  Professional  Foot- 
ball Hightlights,  beginning  Oct.  2. 
Series  will  be  available  for  13  weeks 
and  can  be  presented  on  a  local  or 
regional  basis  at  any  telecast  time 
or  day  after  7  p.m.,  local  time, 
each  Thursday  of  each  week. 

Random  Shots  .  .  . 

Screen  Gems  Inc.,  Hollywood,  has 
signed  Herbert  Marshall  and  Joan 
Caulfield  to  co-star  in  "Turnip's 
Blood"  for  NBC-TV  Ford  Theatre 
half-hour  film  series.  Sheridan 
Gibney  adapted  the  script  from 
Rachel  Maddux'  novel  of  the  same 
name.  Robert  Stevenson  will  direct 
for  producer  Jules  Bricken. 

Dick  Haymes  will  play  opposite 
Diana  Lynn  in  "National  Honey- 
moon" for  same  series.  Betty  Rein- 
hardt  based  the  script  on  a  national 
magazine  story  by  Paul  Horgan. 
James  Neilson  will  direct. 

Screen  Gems,  also  for  Ford  The- 
atre, has  signed  Will  Rogers  Jr. 
for  the  starring  role  in  "Life, 
Liberty  and  Orin  Dooley,"  a  story 
of  a  Korean  veteran  who  goes  back 
to  school  in  the  fourth  grade,  and 
Ellen  Drew  for  the  feminine  lead 
in  "Birth  of  a  Hero."  Robert 
Stevenson  also  will  direct  these 
films. 

*    *  * 

Danny  Cahn,  film  editor  on  CBS- 
TV  I  Love  Lucy  (Desilu  Produc- 
tions), named  second  quarterly 
TV  award  winner  by  American 
Cinema  Editors,  Hollywood.  Other 
nominees    were    Daniel  Nathan, 


CBS-TV  Amos  V  Andy  (Hal 
Roach  Productions);  Robert  Leeds, 
NBC-TV  Dragnet  (Mark  VII  Pro- 
ductions), and  Norman  Colbert, 
NBC-TV  You  Bet  Your  Life  (Film- 
craft   Productions),  first  quarter 


Pilot  TV  film  has  been  completed 
by  Revue  Productions,  North  Holly- 
wood, Calif.,  subsidiary  of  MCA, 
starring  Ray  Milland.  Richard 
Irving  directed  the  situation  com- 
edy, as  yet  untitled. 

With  script  conferences  being 
held  at  MCA,  plans  are  also  under- 
way for  a  video  film  series  to  star 
Joan  Crawford. 

Johnny  Mack  Brown,  whose 
Western  feature  film  series  was 
recently  discontinued  by  Mono- 
gram Pictures,  may  star  in  a  video 
version,  now  in  formative  stage  by 
MCA. 


Filmcraft  Productions,  Hollywood, 
has  completed  -a  special  motion 
picture  of  behind-the-scenes  film- 
ing of  NBC-TV  You  Bet  Your  Life 
for  showing  at  annual  DeSoto- 
Plymouth  dealers  conventions  to  be 
held  in  major  cities.  Program  star, 
Groucho  Marx,  is  narrator. 


Film  subsidiary  has  been  set  up 
in  Chicago  by  McConkey  Artists 
Corp.,  nation-wide  theatrical  book- 
ing agent.  The  film  division,  known 
as  MAC  Studios,  will  maintain  pro- 
duction offices  in  Chicago  only, 
with  sale  on  commercials  and 
shows  handled  nationally  by  men 
in  McConkey  offices. 

Howard  Grafman,  who  has  been 
in  charge  of  TV  for  McConkey  in 
Chicago  the  past  year,  heads  the 
new  film  division,  assisted  by  Dick 
Brinkman,  production  director.  He 
is  a  former  director  for  Vogue- 
Wright  Studios  there. 

This  week  the  division  will  begin 
filming  the  remaining  12  episodes 
in  a  13-minute  dramatic  series  to 
be  sold  as  a  company  package. 

Two  eight  minute  films,  one  in 
English  and  one  in  French,  were 
prepared  by  the  British  Broadcast- 
ing Corp.  for  the  opening  of  Ca- 
nadian television  at  Montreal  and 
Toronto,  and  flown  to  Canada  for 


use  in  the  opening  ceremonies. 
Films  includes  goodwill  messages 
from  the  BBC  to  the  Canadian 
Broadcasting  Corp. 

*  ^  =5= 

Peerless  Television  Productions  has 

prepared  a  brochure  as  a  selling 
aid  to  stations  which  have  pur- 
chased the  Peerless  group  of 
twenty-six  feature  films.  It  con- 
tains a  complete  description  and 
the  talent  credits  of  each  feature 
film  production. 

Film  People  .  .  . 

George  E.  Cameron,  former  owner 
of  KOTV  (TV)  Tulsa,  is  complet- 
ing plans  to  enter  independent  mo- 
tion picture  production  with  "Sam 
Bass,  Desperado,"  dramatized  life 
of  the  Texas  outlaw,  first  on  his 
schedule.  KOTV  (TV)  was  recently 
sold  to  Jack  Wrather  and  Helen  M. 
Alvarez  [B*T,  Aug.  4]. 

*  *  * 

Don  Flagg,  president  of  Don  Flagg 
Productions,  San  Francisco,  has 
been  appointed  West  Coast  repre- 
sentative for  DuMont's  Film  Syndi- 
cation Department.  A  former  still 
photographer  and  movie  camera- 
man, Mr.  Flagg  in  1948  was  named 
Pacific  Coast  man  for  Telepix 
Newsreel. 

*  ♦  ♦ 

James  Van  Trees  has  been  re- 
signed by  Filmcraft  Productions, 

Hollywood,  as  head  cinematogra- 
pher  on  NBC-TV  You  Bet  Your 
Life,  being  filmed  for  John  Guedel 
Productions. 

*  *  * 

Cosman  Productions,  Culver  City, 
has  signed  Milt  Bronson,  former 
associate  of  Abbott  &  Costello,  as 
dialogue  director  on  Vm  the  Law, 
half-hour  TV  film  series  starring 
George  Raft. 

*  $  ♦ 

Reub  Kaufman,  president  of  Guild 
Films  Inc.,  has  moved  into  New 
York  headquarters  at  510  Madison 
Ave.,  and  will  check  into  the  Holly- 
wood office  only  once  every  six 
weeks. 

i;!  * 

Nat  Perrin,  radio  and  motion  pic- 
ture producer-writer,  has  been 
signed  as  producer  on  CBS-TV  My 
Friend  Irma,  second  season  of 
which  starts  Oct.  3.  Mr.  Perrin's 
last  screenplay  was  Warner  Bros. 
"Sally." 


REK-O-KUT  CO. 

38-11  Queens  Blvd.,  Long  Island  City,  N.  Y. 
EXPORT  DIVISION:  4S8  (roadway,  M.  Y.  C.  U.S.A. 
Canada:  Alias  Radio  Corp.,  Ltd.,  Toronto  28,  Ont. 
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iWLW  EXPERIMENT 

To  Block  NBC  Programs 

EXPERIMENT  to  test  effective- 
ness of  block  programming  has 
been  launched  by  the  NBC  radio 
network  and  WLW  Cincinnati.  For 
the  fall-winter-spring  season,  WLW 
will  reschedule  a  number  of  NBC's 
nighttime  programs  to  fit  them 
into  the  station's  block  program- 
ming schedule. 

The  WLW  schedule  calls  for 
drama  on  Sunday,  music  on  Mon- 
day, comedy-variety  on  Tuesday, 
mystery  on  Wednesday,  situation 
comedy  on  Thursday  and  Friday, 

-and  hillbilly  and  popular  music  on 
Saturday.  NBC  programs  not  com- 
plying with  this  pattern  will  be 
taped  and  rebroadcast  at  appro- 
priate times  on  WLW.  Rating  and 
audience  flow  of  the  station  will  be 
carefully  studied  and  compared 
with  those  for  the  rest  of  the  net- 
work to  determine  the  advantages 
and  disadvantages  of  the  block- 
program  system.  To  keep  the  com- 
parison clean-cut  and  avoid  sta- 
tistical   complications,    the  block 

[programming  will  be  confined  to 
WLW  for  the  period  of  the  experi- 
ment, NBC  said. 

Harry  R.  Bannister,  NBC  vice 
president  in  charge  of  station  rela- 
tions, commented:  "NBC  has  al- 
ways been  interested  in  continu- 
ally  improving  its  programming 

I  service  to  its  affiliates  and  to  its 
audience.  NBC  welcomes  this 
unique  idea  in  programming  and 
is  enthusiastically  giving  its  co- 
operation to  the  plan.  We  believe 
this  is  an  extremely  worthwhile 
experiment  for  our  stations,  our 
audience  and  our  advertisers  and 
will  therefore  be  mutually  bene- 

i  ficial. 

"We  want  to  thank  the  NBC  ad- 
jjvertisers  for  agreeing  to  certain 
(  rescheduling  of  their  programs  to 
imake  it  possible  for  NBC  and 
WLW  to  go  forward  with  this 
■plan." 


I  BOARD  of  directors  of  Admiral  Corp. 

Mas  declared  a  regular  quarterly  divi- 
dend of  25  cents  per  share  on  stock 
outstanding,  payable  Sept.  30  to  stock- 

j'ifcolders  of  record   Sept.  19,  Ross  D. 

.  Siragusa,  president  and  board  chair- 
nan,  has  announced. 


MR.  PLATT  (I)  issues  Kansas  Bragger's  Club  card  to  Gov.  Am  (c) 
while  Ken  Thomas,  KJCK  program  director,  stands  by. 


ELECTRONICS 


Labor  Dept.  Surveys 
Employment  Prospects 

EMPLOYMENT  opportunities  for  students,  veterans  and  others  seeking 
a  career  in  the  electronics  industry  will  remain  "excellent"  even  if  the 
current  defense  program  runs  its  course  in  the  next  two  years. 

This  conviction  was  expressed  by  the  U.  S.  Labor  Dept.'s  Bureau  of 

Labor   Statistics  in  a  report  on  *  

"The  Employment  Outlook  in  Elec- 
tronics Manufacturing."  Bulletin 
was  released  last  Thursday  in  co- 
operation with  the  Veterans  Ad- 
ministration. The  report  covers 
the  wide  range  of  electronics,  in- 
cluding the  radio-TV  receiver  field 
and  other  applications  in  science, 
medical  practice  and  industry.  It 
stresses  the  likely  expansion  in- 
volving many  industries  which  use 
or  make  electronics  products. 

Short-run  prospects  for  employ- 
ment are  "especially  favorable," 
the  Labor  Dept.  explains,  because 
of  the  defense  program  the  next 
two  years.  Additionally  civilian 
demand  for  radio  and  TV  sets  is 
likely  to  continue  strong.  The  re- 
port notes: 

In  the  immediate  future,  employ- 
ment opportunities  depend  upon  con- 
tinuation of  high  levels  of  military 
production.  But  in  the  long  run,  the 
increased  demand  for  civilian  elec- 
tronics products  will  provide  many 
jobs.  Commercial  and  industrial  elec- 
tronics production  is  expected  to  in- 
crease rapidly.  Licensing  of  addi- 
tional television  stations  and  intro- 
duction of  color  television  will  stimu- 
late  the   demand   for   television  re- 


THE    RIGHT  COMBINATION 

■jc  Most  powerful  radio  voice  (1000  watts  day 
and  night)  in  the  Altoona  area. 

^r;  Most  popular  (CBS  and  Top  Local  Programs) 
with  listeners. 

Adds  up  to  the  right  combination  for 
sales  results. 


Weed  and  Co. 

Representatives 


C  BS 


ceivers.  However,  the  full  effect  of 
these  developments  upon  employment 
may  not  be  felt  for  several  years. 

Tracing  the  growth  of  electron- 
ics employment  from  a  few  hun- 
dred persons  in  1922  to  almost  300,- 
000  in  1952,  the  report  notes  that 
most  equipment  is  manufactured 
largely  by  semi-skilled  and  un- 
skilled labor,  with  assembly  work- 
ers comprising  the  largest  occu- 
pational group.  Less  than  6%  of 
the  industry's  work-force  is  em- 
ployed in  metal-working  and  tool- 
ing occupations. 

Increased  output  the  past  30 
years  is  due  more  to  improved  man- 
ufacturing methods  than  any  other 
factor,  according  to  the  report, 
and  while  workers  probably  have 
not  increased  proportionately  in 
number,  new  manufacturing  meth- 
ods do  have  an  impact  on  indi- 
vidual occupations.  Number  of  pro- 
fessional and  skilled  workers  is 
likely  to  jump,  the  report  adds. 

Technological  development  with- 
in the  industry  requires  a  large 
proportion  of  engineers,  with  this 
group  comprising  over  5%  of  the 
total  work  -  force.  Substantially 
higher  proportion  is  used  by  mak- 
ers of  military  and  commercial 
equipment  rather  than  by  radio-TV 
set  and  tube  manufacturers. 

Long-run  opportunities  were  re- 
ported favorable  for  engineers, 
electronics  technicians,  tool  and  die 
makers  and  skilled  machine  tool 
operators. 

Electronics  workers  are  now 
most  highly  concentrated  in  large 
eastern  and  mid-western  metro- 
politan areas — one-third  alone  in 
Chicago,  New  York  and  Philadel- 
phia as  of  March,  1951.  But  a  trend 
toward  decentralization  has  set  in, 
with  growth  of  branch  plants  in 
small  communities.  Electronics 
manufacturing  has  developed  rap- 
idly in  the  Far  West,  particularly 
in  Los  Angeles  and  San  Francisco 
areas. 


BR  AGGER'S  CLUB 

Formed  for  Kansas  by  KJCK 

NOT  to  be  outdone  by  others,  not- 
ably Texas,  California  and  Florida, 
the  state  of  Kansas  has  formed 
a  "bragger's  club"  designed  to  sing 
the  praises  of  the  Sunflower  State. 

The  club  was  organized  by  KJCK 
Junction  City  and  carried  through 
by  Jim  Piatt,  station's  commercial 
manager.  "For  years  I've  always 
heard  people  ....  bragging  obout 
the  virtues  of  their  particular 
state.  I've  wondered  what  was  the 
matter  with  Kansans  .  .  .  after 
careful  research,  I  discovered  the 
only  wrong  was  that  they  simply 
didn't  brag  enough  about  Kansas." 
Thus,  the  idea  for  the  Kansas 
Bragger's  Club  was  conceived. 

Among  distinguished  members 
are  Kansas  Gov.  Edward  F.  Arn, 
Lt.  Gov.  Fred  Hall,  Sens.  Frank 
Carlson  and  Andrew  Schoepple, 
Gen.  Dwight  Eisenhower,  and  De- 
troit ballplayers  Cliff  Mapes  and 
Bob  Swift. 

KJCK  is  furnishing  a  member- 
ship card  to  any  person  sending  his 
name  and  address  to  the  station. 
There  is  no  charge  for  member- 
ship. Card-holders  pledge  that 
"no  matter  where  I  am  I'll  always 
brag  about  Kansas.  I  will  brag  all 
the  more  when  in  Texas,  California 
or  Florida." 


...and  for  AM,  FM  and  TV 
it's  Marconi ! 

The  ingredients  are  blended  to  per- 
fection! You'll  be  first  with  the  latest 
equipment,  first  in  performance, 
first  to  receive  the  benefit  of  the 
latest  technical  advances,  because 
Marconi  are  specialists  in  broad- 
casting equipment. 

OPERATION — Marconi  can  bring  a 
wealth  of  experience  to  your  broad- 
casting problems  because  Marconi 
owns  and  operates  one  of  the  first 
radio  stations  in  North  America. 

CONSULTING  SERVICE — Marconi  can 
help  you  with  engineering  plans  and 
surveys  because  Marconi  has  more 
experience  in  these  fields  than  any- 
one else  in  Canada. 

EQUIPMENT  —  Everything  from  mi- 
crophone to  antenna,  designed,  in- 
stalled, adjusted  and  guaranteed 
.  .  .  that's  the  experienced  Marconi 
service. 

Marconi 

the  greatest  name 
in  radio  and  television 

CANADIAN  MARCONI  COMPANY 

Established  J 902 


Vancouver 
Montreal  ■ 


Winnipeg 
Halifax  • 


•  Toronto 
St.  John's 
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fCC  actions 


AUG.  29  THROUGH  SEPT.  5 


CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.  synchronous  amplifier  vis.-visual 
STA-special  temporary  authorization 


cond.  -conditional 
LS-local  sunset 
mod. -modification 
trans. -transmitter 
unl. -unlimited  hours 
CG-conditional  grant 


SSA -special  service  authorization 

Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 
roundup  of  new  station  and  transfer  applications,  begin  on  page  96. 


September  3  Decisions  .  .  . 

BY    COMMISSION    EN  BANC 
Renewal  of  License 

Following  stations  granted  renewal 
of  licenses  on  a  regular  basis: 

KNEM  Nevado,  Mo.;  KVKC  Arka- 
delphia,  Ark.;  WAYS  Charlotte,  N.  C; 
WEEK  Peoria,  111.;  WFAK  Memphis, 
Tenn.;  WNGO  Mayfield,  Ky.;  WTIP 
Charleston,  W.  Va.;  WFMW-FM  Madi- 
sonville,  Ky.;  WCTW  (FM)  New  Castle, 
Ind.;  WCLT-FM  Newark,  Ohio;  WCOL- 
FM  Columbus,  Ohio;  WDET-FM  De- 
troit, Mich.;  WEOL-FM  Elyria,  Ohio; 
WFAH  Alliance,  Ohio;  WFIN-FM  Find- 
lay,  Ohio;  WFMJ-FM  Youngstown, 
Ohio;  WFRS  Grand  Rapids,  Mich.; 
WHBC-FM  Canton,  Ohio;  WIMA-FM 
Lima,  Ohio;  WJBK-FM  Detroit,  Mich.; 
WJR-FM  Detroit,  Mich.;  WKBN-FM 
Youngstown,  Ohio;  WKBZ-FM  Mus- 
kegon, Mich.;  WLAV-FM  Grand  Ra- 
pids, Mich.;  WLOK-FM  Lima,  Ohio; 
WLWA  Cincinnati,  Ohio;  WMVO  Mt. 
Vernon,  Ohio;  WSPD-FM  Toledo,  Ohio; 
WTOL-FM  Toledo,  Ohio;  WTRF-FM 
Bellaire,  Ohio;  WVKO-FM  Columbus, 
Ohio:  WXYZ-FM  Detroit,  Mich.; 
WBBC  Flint,  Mich.;  WCHO  Washing- 
ton Court  House,  Ohio;  WCPO  Cincin- 


i   FOR  FINEST  TAPE  RECORDING 

WORZ 

Orlando,  Fla. 


—FIRST  CHOICE 
OF  ENGINEERS! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
require — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE  — EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 

Recorder  in  one  case  — 
Amplifier  in  the  other.  Easy, 
handling  — ■  compact! 

QUICKLY  RACK  MOUNTED 

Units  con  be  combined  for 
studio  operation  of  portable 
equipment. 

CONSOLE  OR  CONSOLETTE 

Operation  available  by  com- 
bining units  in  rich  Mpgne- 
corder  cabinets. 


For  new  catalog  —  write-. 

INC. 


ror  new  caiaiog  ~~  wrt 


Msgnocod,  irtt.,  360  N.  Michigan  Ave.,  Chicago  1 ,  HI.  J 
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nati,  Ohio;  WDOK  Cleveland,  Ohio; 
WERE  Cleveland,  Ohio;  WFIN  Findlay, 
Ohio;  WFYC  Alma.  Mich.;  WGAR 
Cleveland,  Ohio;  WGFG  Kalamazoo, 
Mich.;  WGRO  Bay  City,  Mich.;  WHHH 
Warren,  Ohio;  WHIO  Dayton,  Ohio; 
WHOK  Lancaster,  Ohio;  WIKB  Iron 
River,  Mich.;  WILE  Cambridge,  Ohio; 
WIRO  Ironton,  Ohio;  WJBK  Detroit, 
Mich.;  WJR  Detroit,  Mich.;  WKHM 
Jackson,  Mich.;  WKMH  Dearborn, 
Mich.;  WLIO  East  Liverpool,  Ohio; 
WMDN  Midland,  Mich.;  WMOA  Ma- 
rietta, Ohio;  WMPC  Lapeer,  Mich.; 
WMRN  Marion,  Ohio;  WMTE  Manis- 
tee, Mich.;  WNXT  Portsmouth,  Ohio; 
WOHI  East  Liverpool,  Ohio;  WOHP 
Belief ontaine,  Ohio;  WONW  Defiance, 
Ohio;  WOOD  Grand  Rapids,  Mich.; 
WPTW  Piqua,  Ohio;  WSAI  Cincin- 
nati, Ohio;  WSRS  Cleveland  Heights, 
Ohio;  WTOL  Toledo,  Ohio;  WTRF  Bel- 
laire, Ohio;  WVKO  Columbus,  Ohio; 
WXYZ  Detroit,  Mich.;  WJEF  Grand 
Rapids,  Mich.;  WBEX  Chillicothe,  Ohio. 

Petition  Denied 
American  Civil  Liberties  Union — By 

memorandum  opinion  and  order,  de- 
nied petition  of  ACLTJ  requesting  cla- 
rification and  revocation  of  the  Com- 
mission's order  of  June  11,  1952,  grant- 
ing applications  for  renewal  of  certain 
licenses  of  ABC,  CBS,  NBC  and  WPIX 
Inc.,  and  for  rehearing  on  such  ac- 
tion. 

Extension  of  Waiver 
WHDH-FM  Boston,  Mass.— Granted 
request  for  extension  of  waiver  of  Sec. 
3.265  of  rules  to  permit  continued 
operation  by  remote  control  for  the 
period  ending  March  1,  1953,  with  same 
conditions  as  those  of  original  grant. 

Advised  of  Hearing 
KGAL  Lebanon,  Ore. — Is  being  ad- 
vised that  application  to  change  facili- 
ties from  930  kc,  1  kw-D,  to  920  kc,  1 
kw,  unl.  raises  questions  of  interfer- 
ence with  KXLY  Spokane,  Wash.,  and 
indicates  necessity  of  hearing. 

New  York  Technical  Institute  of 
Cincinnati  Inc.,  Denver,  Col. — Is  being 
advised  that  application  for  CP  for 
new  AM  to  operate  on  1380  kc,  5  kw-D 
raises  questions  of  interference  with 
KVWO  Cheyenne,  Wyo.,  and  indicates 
necessity  of  hearing. 

AM— 990  kc 
KSVP  Artesia,  N.  M.— Granted  CP  to 
change  facilities  from  1450  kc,  250  w 
unl.  to  990  kc,  250  w-N,  1  kw-LS,  make 
changes  in  ant.  system,  and  change 
type  of  trans.;  engineering  conditions. 

AM— 1230  kc 
KWRN  Reno,  Nev.— Granted  CP  to 
change  frequency  from  1490  kc  to  1230 
kc. 

AM— 1370  kc 
WDXE  Lawrenceburg,  Tenn. — Grant- 
ed   mod.    license    to    increase  power 
from  500  w  to  1  kw. 

AM— 1430  kc 
WMOC  Covington,  Ga.— Granted  CP 
to  change  facilities  from  1490  kc,  250 
w,  unl.  to  1430  kc,  1  kw-D  and  install 
new  trans.;  engineering  condition. 

ACTIONS  ON  MOTIONS 

By   Comr.   George   E.  Sterling 

Eastern  Radio  Corp.,  Hawley  Bcstg. 
Co.,  Reading,  Pa.— Granted  petition  of 
Hawley  Bcstg.  Co.,  of  Aug.  27,  1952, 
to  amend  application  to  specify  Ch  33 
m  lieu  of  Ch.  61;  on  Commission's 
own  motion  dismissed  as  moot  joint 
petition  of  July  17,  1952,  by  Eastern 
Radio  Corp.  and  Hawley  Bcstg.  Co  for 
reconsideration  and  grant  without  hear- 
ing of  their  applications,  and  July  21, 
1952,  pet  tion  of  Hawley  to  amend  to 
specify  Ch.  33  in  lieu  of  Ch.  61;  on 
Commission's  own  motion  applications 
were  removed  from  hearing  docket; 


Granted  petition  of  Eastern  Radio 
Corp.  to  amend  application  to  correct 
geographic  coordinates  of  trans,  site. 

The  Brush-Moore  Newspapers  Inc., 
Canton,  Ohio  —  Granted  petition  to 
amend  application  to  increase  visual 
and  aural  power,  minimum  hours  of 
operation,  and  required  information 
concerning  newly  elected  directors,  re- 
vise equipment  and  installation  costs, 
estimated  cost  of  first  year  of  opera- 
tion; increase  minimum  weekly  sched- 
ule of  operation,  revise  program  sched- 
ule, program  percentages,  and  engi- 
neering section  of  application  to  re- 
flect new  trans,  site,  increase  in  pro- 
posed ant.  height  and  increase  in 
operating  power. 

Chief,  Broadcast  Bureau — Granted 
petition  for  extension  of  time  from 
Aug.  25,  to  and  including  September 
15,  1952,  within  which  to  file  exception 
to  initial  decision  released  Aug.  4, 
1952,  in  matter  of  renewal  of  license  of 
KTXC  Big  Spring,  Tex.,  and  revoca- 
tion of  CP  for  KFST  Fort  Stockton, 
Tex. 

WIHL  Hammond,  La. — Upon  petition 
and  supplemental  petition  of  Chief, 
Broadcast  Bureau,  ordered  that  appli- 
cation of  WIHL  Broadcasting  Co.  is 
removed  from  hearing  docket. 

Chief,  Broadcast  Bureau — Granted 
petition  for  extension  of  time  from 
Aug.  22,  to  and  including  Sept.  15, 
1952,  within  which  to  file  reply  to 
petition  of  The  Enterprise  Co.,  filed 
Aug.  12,  1952,  for  amendment  of  is- 
sues in  proceeding  upon  application 
for  new  television  station  in  Beau- 
mont, Tex. 

Chief,  Broadcast  Bureau — Granted 
petition  for  extension  of  time  from 
Aug.  21,  to  and  including  Sept.  15,  1952, 
within  which  to  file  reply  to  petition  of 
WKY  Radiophone  Co.,  filed  Aug.  11, 
1952,  for  enlargement  of  issues  in  pro- 
ceeding re  application  for  CP  for  new 
television  station  at  Wichita,  Kan. 

Chief  Broadcast  Bureau  —  Granted 
petitions  for  extension  of  time  from 
Aug.  21,  to  and  including  September 
15,  1952,  to  file  reply  to  petition  of 
Booth  Radio  &  Television  Stations 
Inc.,  and  Trebit  Corp.,  filed  Aug.  11, 
1952  for  enlargement  of  issues  in  pro- 
ceeding re  applications  for  CP's  for 
new  television  stations  in  Flint,  Mich. 

Chief,  Broadcast  Bureau — Granted 
petition  for  extension  of  time  from 
Aug.  21,  to  and  including  Sept.  15, 
1952,  to  file  reply  to  petition  of  Head 
of  the  Lakes  Bcstg.  Co.,  filed  Aug.  11, 
1952,  for  enlargement  of  issues  in 
proceeding  re  application  for  CP  for 
new  television  station. 

Chief,  Broadcast  Bureau — Granted 
petition  for  extension  of  time  from 
Aug.  21,  to  and  including  Sept.  15, 
1952,  to  file  reply  to  petition  of  The 
Radio  Station  KFH  Co.,  filed  Aug.  11, 
1952,  for  enlargement  of  issues  in  pro- 
ceeding re  application  for  CP  for  new 
television  station. 

The  Alaska  Communication  System, 
U.  S.  Army — Granted  petition  to  in- 
tervene in  hearing  presently  sched- 
uled for  Sept.  30,  1952,  in  proceeding 
re  Arctic  Telephone  &  Telegraph  Co. 
application  for  mod.  CP  to  change  lo- 
cation of  fixed  public  point-to-point 
telephone  station  from  Fourth  of  July 
Creek,  Alaska,  to  Anchorage,  Alaska, 


to  add  frequencies  and  to  increase  max- 
imum power. 

Atlantic  City  Bcstg.  Co.,  Atlantic 
City,  N.  J. — Granted  petition  to  amend 
application  to  show  more  adequate 
staffing  of  proposed  station  and  to 
correct  error  in  Amendment  5,  sec.  IV, 
page  3,  Paragraph  11  of  application. 
By  Hearing  Examiner 
Hugh  B.  Hutchison 

Perm  Jersey  Bcstg.  Co.,  Bristol,  Pa.; 
Atlantic  City  Bcstg.  Co.,  Garden  State 
Bcstg.  Co.,  Press-Union  Pub.  Co.,  At- 
lantic City,  N.  J. — Notice  is  given 
that  pre-hearing  conference  will  be 
held  in  Room  2230,  New  Post  Office 
Bldg.,  Washington,  D.  C,  at  10  a.m. 
on  Wed.,  Sept.  10,  1952  upon  applica- 
tion in  this  proceeding  for  purpose  of 
considering  among  other  things:  nec- 
essity or  desirability  of  simplification 
clarification,  amplification  or  limitation 
of  issues;  methods  of  developing  proof 
relative  to  issues  in  proceeding,  includ- 
ing possibility  of  stipulations  of  facts;' 
procedure  to  be  followed  at  hearing; 
possibility  of  limiting  number  of  wit- 
nesses and  amount  of  time  necessary 
for  said  hearing;  necessity  or  desir- 
ability of  prior  mutual  exchange  of 
exhibits  between  or  among  parties  to 
proceeding;  and  such  other  matters  as 
will  aid  in  expeditious  conduct  of  said 
proceeding. 

By  Hearing  Examiner 
Herbert  Sharfman 

American  Republican  Inc.,  WATR 
Inc.,  Waterbury,  Conn.  —  Prehearing 
conference  in  this  matter,  scheduled 
for  Aug.  29,  1952,  is  continued  to 
Sept.  3,  1952,  at  10:00  a.m.,  in  Room 
2230  New  Post  Office  Bldg.,  Washing- 
ton, D.  C. 

September  3  Applications  .  .  . 

ACCEPTED  FOR  FILING 
AM— 860  kc 

KIFN  phoenix,  Ariz. — CP  to  increase 
power  from  250  w  to  1  kw  and  install 
new  trans. 

Change  Studio  Location 

WDOB  Canton,  Miss.— Mod.  CP  which 
authorized  new  AM  for  approval  of 
ant.,  trans,  and  main  studio  location 
as  east  side  of  U.  S.  51,  north  of 
Canton  city  limits. 

KRMS  Eldon,  Mo.— Mod.  CP  which 
authorized  new  AM  to  change  trans, 
and  studio  location  from  Eldon,  Mo. 
to  Osage  Beach,  Mo.  and  for  approval 
of  ant.,  trans.,  and  studio  location 
as  north  of  intersection  of  U.  S.  Hwy. 
54  and  Lake  Rd.  22-A,  Osage  Beach, 
Mo. 

WCHN  Norwich,  N.  Y.— Mod.  CP 
which  authorized  new  AM  for  approval 
of  ant.,  trans,  and  studio  location  on 
Country  Rd.  36,  830  ft.  SW  of  inter- 
section with  Country  Rd.  33,  Norwich, 
N.  Y. 

AM— 1050  kc 

WBUT    Butler,    Pa.— CP    to  change 
frequency  from  1580  to  1050  kc. 
Renewal  of  License 

Following  stations  request  renewal 
of  license: 

KOSE  Osceola,  Ark.;  KNBC  San 
Francisco;  KOA  Denver;  WKNB  New 
Britain,  Conn.;  WDMG  Douglas,  Ga.; 
WAIT     Chicago;     KSTL     St.  Louis; 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121   Vermont  Ave.,  Wash.  5,  D.  C. 
Sterling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREGUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  Installation 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd 
Portland  11.  Oregon 


*§EAU 

television! 

§roject|§ 

UfsULTANTS 

STATION  PLAN 

InG  »ndOVB 

-ALL  GUIDANCE 

P  O.  BOX  996  I 

1  SCHErl 

SvBY,  NEW  tOK 

H0FFON  ENTERPRISES 

Multiple  tape  recordings,  99.9%  orig- 
inal quality!  50c  each  half  hour  reel, 
postpaid.  Speed  7.5.  All  inquiries 
quickly  answered. 

HOFFMAN  ENTERPRISES 

1118  Washington,  Manitowoc,  Wis. 


VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  seen  by  15,500  readers— sta- 
tion owners  and  managers,  chief  en- 
gineers and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities. 


ROADCASTING 


Telecasting 


CONSULTING  RADIO  &  TELEVISION  ENGINEERS 


JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE  * 


E.  C.  PAGE 

CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE* 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss,  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE  * 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE  * 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1236 — Executive  5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


RUSSELL  P.  MAY 

John  A.  Moffet,  Associate 
1422  F  St.,  N.  W.        Kellogg  Bldg. 

Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1 100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV   BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  Ruffnor 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING    RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birminaham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


JOHN   B.  HEFFELFINGER 

815   E.   83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco  Seattle  Salt  Lake  City 
Los  Angeles         Portland  Phoenix 

Box  260  APTOS— 3352 

Member  AFCCE  * 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  * 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010    Sunset  Blvd. 
Hollywood,  Calif.     NOrmandy  2-6715 


WKYW  Louisville,  Ky.;  WBOK  New 
Orleans,  La.;  WACE  Chicopee,  Mass.; 
WCCM  Lawrence,  Mass.;  KTIS  Min- 
neapolis, Minn.;  WCAL  Northfield, 
Minn.;  KFAL  Fulton,  Mo.;  KJSK  Co- 
lumbus, Neb.;  KOWH  Omaha,  Neb.; 
WHEB  Portsmouth,  N.  H.;  WCKB 
Dunn,  N.  C;  WFRO  Fremont,  Ohio; 
WESA  Charleroi,  Pa.;  WHOD  Home- 
stead, Pa.;  WEEU  Reading,  Pa.;  WKJB 
Mayaguez,  Puerto  Rico;  WDSC  Dillon, 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


S.  C;  KGNC  Amarillo,  Tex.;  KALT 
Atlanta,  Tex.;  KFLD  Floydada,  Tex.; 
KTRH  Houston,  Tex.;  KPET  Lamesa, 
Tex.;  KABC  San  Antonio,  Tex.;  WCYB 
Bristol,  Va.;  WHTN  Huntington,  W. 
Va.;  WATK  Rolling,  Wis. 

License  for  CP 
WJEF-FM    Grand    Rapids  —  License 

( Continued  on  page  96 ) 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 
INSTALLATION-OPERATION 
Television  Engineering  Since  1929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont  Hotel,   KYA,  33  Elm  Ave. 

San  Francisco  8,  Calit.       Mill  Valley,  Calif. 
DOuglas  2-25SS  DUnlav  8-4871 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C. — REpublic  6160 


Member  AFCCE  * 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.   Display — Tuesday  preceding  publication  date. 

Situations  Wanted  2Cty  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word— $2.00  minimum 
All  other  classifications  304  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted  (Cont'd) 


Help  Wanted 


Salesmen 


Florida  coast  station.  Hard  -  hitting 
salesman  to  do  competitive  selling. 
No  desk  pilots  wanted.  $75  guarantee 
against  15%  of  gross  collected  station 
revenue.  You  will  be  the  only  one 
selling.  Send  photo,  references,  expe- 
rience. Box  782P,  BROADCASTING  . 
TELECASTING. 

Sales  manager  wanted.  Must  have  good 
background.  5000  watt  fulltime  sta- 
tion. Immediate  opening.  Box  342R, 
BROADCASTING  .  TELECASTING. 

Salesman  wanted  immediately,  single 
market  money-maker.  Livewire.  $300. 
to  $600.  month  salary  plus  commission. 
Air  mail  photo,  experience  KPRK,  Liv- 
ingston, Montana. 

50,000  watt  South  Texas  station  wants 
topflight  salesman  due  to  growing  vol- 
ume. Protected  territory  and  account 
list,  high  weekly  guarantee,  commis- 
sion to  man  who  can  produce.  Have 
TV  application.  Excellent  earnings  and 
assured  future  to  experienced  pro- 
ducer. K-SOX,  Harlingen,  Texas. 

Independent  in  major  metropolitan 
Southern  market,  now  under  new  man- 
agement, has  opening  for  aggressive 
salesman  with  opportunity  of  becom- 
ing commercial  manager  if  sales  re- 
sults warrant.  Guarantee-commission- 
override  plan  assures  top  earnings  to 
top  man  according  to  his  ability  to 
produce.  Robert  N.  Pinkerton,  General 
Manager,  WBGE,  Atlanta,  Georgia. 

Experienced  salesman,  independent 
station,  salary  or  draw,  WGAT,  Utica, 
N.  Y. 

Announcers 

$80.00  per  week  for  good  announcer  at 
Midsouth  station.  Good  market.  TV 
future.  Replies  confidential.  Box  654P, 
BROADCASTING  .  TELECASTING. 

Florida  coast  station.  Need  one  combo 
and  one  straight  announcer.  Both  must 
be  heavy  on  announcing  that  sells. 
Send  tape  or  disc,  experience  record, 
references,  first  letter.  Combo:  $80. 
Announcer:  $70  for  44  hours.  Box 
900P,  BROADCASTING  .  TELECAST- 
ING. 

Combo  man  with  first  class  license 
needed  at  daytime  Michigan  station. 
$70.00  for  40  hours.  Box  269R,  BROAD- 
CASTING .  TELECASTING. 

Newsman,  single,  experienced.  Gather, 
write,  local  news  and  read;  human  in- 
terest angle.  Interesting  commentary- 
type  news  voice.  Publicity  build-up. 
Ohio.  Box  275R,  BROADCASTING  . 
TELECASTING. 

Announcer,  experienced  all  phases. 
Good  personality,  ability  to  ad-lib  com- 
mercials on  DJ  show.  Morning  shift. 
Good  pay.  Pa.  daytimer.  Box  277R, 
BROADCASTING  .  TELECASTING. 

Announcer-engineer,  250  watt  Virginia 
station.  Box  300R,  BROADCASTING  . 
TELECASTING. 

Announcer-engineer  with  first  phone. 
Must  have  top  announcing  ability.  CBS 
station  in  Southeastern  city.  Send  all 
pertinent  information,  salary  require- 
ment, telephone  number,  etc.  Box 
319R,  BROADCASTING  .  TELECAST- 
ING. 


Radio  announcer  .  .  .  permanent  posi- 
tion for  dependable  man  with  good 
voice  for  Texas  station.  Box  321R, 
BROADCASTING  .  TELECASTING. 

Combination  announcer-engineer.  First 
class  ticket.  Permanent  position  West- 
Pennsylvania.    Write    Box  326R, 
BROADCASTING  .  TELECASTING. 


Help  Wanted  (Cont'd) 

Immediate  opening  for  good  announcer- 
engineer  on  5000  watt  station.  Capable 
of  being  chief  engineer  in  short  time. 
Box  341R,  BROADCASTING  .  TELE- 
CASTING. 

Wanted — Network  calibre  announcer, 
must  be  really  good  announcer  with 
first  class  radiotelephone  license.  Start- 
ing salary  $100.00  per  35  hour  week. 
Position  permanent  even  should  FCC 
relax  first  class  license  requirement. 
Pennsylvania  station.  Write  Box  358R, 
BROADCASTING  •  TELECASTING. 

Wanted — Combo  man — start  $65;  39 
hours  actual  board  work.  Good  voice 
required.  Send  full  details  and  tape 
to  KCOG,  Centerville,  Iowa. 

Football  announcer  plus  staff  duties. 
Tell  all.  Send  copy,  tape.  KFRO, 
Longview,  Texas. 

Announcer  wanted  by  KGHF  5  kw 
ABC  affiliate.  Must  be  qualified  for  all 
phases  of  staff  work  including  news- 
casting.  This  is  a  permanent  position 
with  opportunity  for  advancement. 
Please  send  photo,  audition  and  com- 
plete information  including  salary  re- 
quirements. KGHF,  Pueblo,  Colorado. 

Operator-announcer  with  first  phone. 
Announcing  experience  essential. 
KPOA,  Honolulu. 

Announcer-engineer.  Emphasis  on  an- 
nouncing. Good  air  salesman.  Well- 
rounded  experience.  1000  watt  Mutual 
station  in  cool  Central  California  coast 
community.  Send  disc,  experience,  ref- 
erences first  letter.  $80.00  forty-four 
hours.  KSBW,  Salinas,  California. 

Wanted  immediately — Announcer-engi- 
neer, emphasis  on  announcing.  Central 
Arkansas,  independent  daytime  station 
located  in  the  foothills  of  the  Ozarks. 
Excellent  hunting  and  fishing.  Prefer 
married  man.  Send  tape  and  phone  or 
write  Manager,  KWCB,  Searcy,  Arkan- 


50,000  watt  CBS  affiliate  needs  staff  an- 
nouncer with  deep,  good  quality  voice. 
Must  be  stable  and  congenial.  Send 
letter  outlining  background,  references. 
Send  audition  tape  or  disc  covering 
several  types  of  commercials  and  com- 
plete repertoire.  No  application  consid- 
ered without  audition,  photo  and  letter. 
Apply  KWKH,  Shreveport,  Louisiana. 

We  need  announcer-engineer  now.  Full- 
time, 1000  watt,  ABC  network  with 
new,  modern  facilities.  Wonderful 
Southwest  market.  Reasonable  living 
costs.  You  will  need  car.  $60-$75  for 
40  hours  to  start  and  future  includes 
TV.  No  discharge  if  FCC  relaxes  rule. 
KWSH,   Wewoka,  Oklahoma. 

Announcer,  1  kw  net  affiliate.  Strong 
on  music,  news,  ad-lib.  Send  disc  and 
references.  WBCK,  Battle  Creek,  Mich. 


$300  per  month  to  good  combination 
man  for  evening  shift.  ABC  station 
37  hour  week,  iy2  for  all  over  40, 
WGYV,  Greenville,  Alabama. 

Need  first  class  announcer-engineer  at 
once.  Experience  preferred  but  not 
necessary.  Starting  salary  $65.00  per 
week.  If  your  experience  merits  it,  you 
will  get  more.  Emphasis  on  announc- 
ing. Call  or  write  WHLF,  South  Bos- 
ton, Virginia. 

Wanted — Two  experienced  announcers 
immediately.  Prefer  those  from  South- 
east but  not  essential.  Send  all  details 
to  Nathan  Frank,  WHNC,  Henderson, 
North  Carolina.  Phone  7136. 

1000  watt  Southern  independent  needs 
an  experienced  sportscaster  personal- 
ity. Send  picture,  disc,  state  salary. 
WIBR,  Baton  Rouge,  Louisiana. 

Top  play-by-play  sports  announcer 
wanted  by  5000  watt  Midwest  CBS  affi- 
liate to  do  football,  basketball,  base- 
ball. Send  audition  immediately  to  Mer- 
ritt  Milligan,  WTAD,  Quincy,  Illinois. 


Help  Wanted  (Cont'd) 

Wanted — Experienced  announcer.  Good 
pay.  Good  conditions.  WKEU,  Griffin, 
Georgia. 

WOWO,  Fort  Wayne,  seeks  night-time 
announcer  with  good  saleable  record 
show  in  mind  for  late  hours.  Well 
chosen  music  is  taken  for  granted,  also 
average  knowledge  of  record  patter. 
Comedy  not  necessary,  but  show  idea 
is.  Forward  vital  statistics,  photo  and 
hour  audition  direct  to  Program  Man- 
ager, WOWO,  Fort  Wayne,  Indiana. 

Wanted  —  One  first  class  engineer. 
WTSB,  Lumberton,  North  Carolina. 

Technical 

First  class  engineer.  No  experience  re- 
quired. Virginia  network  station.  Box 
238K,  BROADCASTING  .  TELECAST- 
ING. 

Minnesota  station  needs  chief  engineer 
strong  on  technical  maintenance. 
Should  be  able  to  do  some  announcing. 
Good  salary.  Box  146R,  BROADCAST- 
ING .  TELECASTING. 

First  class  engineers  needed.  $60.00  for 
40  hours  starting  salary,  time  and  one- 
half  for  overtime.  Transmitter  and  con- 
trol room  operation,  no  announcing. 
Insurance,  hospitalization,  paid  vaca- 
tions. Experience  desirable  but  not 
necessary.  Southwestern  regional  sta- 
tion, TV  applicant.  Include  snapshot 
with  application.  Box  293R,  BROAD- 
CASTING .  TELECASTING. 

Chief  engineer  wanted  for  North  Caro- 
lina daytime  station.  No  announcing. 
Box  357R,  BROADCASTING  •  TELE- 
CASTING. 

Chief  engineer  AM  and  expanding  TV 
station.  Send  complete  details  tech- 
nical and  administrative  experience, 
salary,  recent  snapshot.  Address  T.  G. 
Morrissey,  KFEL,  Denver,  Colorado. 

Transmitter  position  open.  No  an- 
nouncing. Permanent.  KFRO,  Long- 
view,  Texas. 

5000  watt  fulltime  NBC  station  in  city 
of  15,000  needs  capable  engineer  to 
handle  regula'r  transmitter  shift.  Ab- 
solutely no  application  from  drunkards 
or  floaters.  Should  have  transportation 
facilities.  Prefer  applicants  who  have 
worked  in  or  lived  in  Kansas  or  ad- 
jacent state  area.  Call,  wire  or  write 
short  letter  stating  salary  requirements, 
marital  status  and  extent  of  experience 
plus  references.  Address  application 
to  Grover  Cobb  or  Chester  Wallack, 
KVGB,  Great  Bend,  Kansas. 

First  phone,  third  man  for  daytime 
operation.  Competent  staff  will  teach 
you  announcing.  $250.  monthly,  $290. 
after  trial  period.  KVLH,  Pauls  Val- 
ley, Oklahoma. 

First  class  engineer  needed.  Contact 
WBIP,   Booneville,  Mississippi. 

Engineer,  first  ticket.  Experience  not 
necessary.  Network,  no  announcing. 
Write  WCED,  DuBois,  Penna. 

First  class  engineer  for  station  now 
constructing  new  studios  and  5000  watt 
directional.  Pleasant  working  condi- 
tions. Permanent.  $60.00  week  plus 
hospitalization.  WGGA,  Gainesville, 
Georgia. 

New  York  regional  station,  directional 
antenna,  has  opening  for  a  good  engi- 
neer. Car  necessary.  Write  WINR, 
Binghamton,  N.  Y.  for  interview.  TV 
planned. 

Engineer-announcer.  Starting  salary 
$70.00  per  week,  WIRB,  Enterprise,  Ala- 
bama. 


Engineer-announcer  for  new  station. 
Pleasant  working  conditions.  Excellent 
salary.  Send  disc  or  tape  WTUS, 
Tuskegee,  Alabama. 


First  class  engineer,  no  experience 
required.  Will  train  for  combination 
work  in  1,000  watt  independent.  Rush 
full  details  to  P.  O.  Box  50,  New 
Iberia,  Louisiana. 

Production-Programming,  Others 

Midwest  NBC  affiliate  has  opening  for 
woman  continuity  writer.  Excellent 
working  conditions  with  TV  possibil- 
ities. Box  309R,  BROADCASTING  . 
TELECASTING. 


■ 

! 


First  phone;  transmitter  operator. 
WSYB,  Rutland,  Vermont. 


Pennsylvania  daytime  thousand  watter 
needs  news  editor  who  can  do  some 
air  work.  Two  tape  recorders,  Mini- 
tape  and  assistant.  Excellent  working 
conditions  and  opportunity  to  use  your 
ability.  Salary  and  extras.  Box  206R, 
BROADCASTING  .  TELECASTING. 

Florida  coast  station.  Experienced  girl 
to  do  all  copy  and  traffic.  Send  re- 
sume, experience,  photograph  and 
sample  copy.  Box  223R,  BROADCAST- 
ING .  TELECASTING. 

Experienced  newsman  to  run  beat  and 
write  news.  Mike  work  possible  but 
not  necessary.  Send  full  details  and 
references  to  Box  235R,  BROADCAST- 
ING •  TELECASTING. 

Announcer-copywriter,  emphasis  on 
latter,  needed  by  top  Southern  inde- 
pendent. Must  be  dependable,  sober, 
qualified  to  handle  large  volume.  Ex- 
cellent staff  and  working  conditions. 
Permanent  position.  Write  Box  236R, 
BROADCASTING  .  TELECASTING. 

Experienced  girl  copywriter.  Secre- 
tarial experience  and  shorthand  desir- 
able. Above  average  pay.  Penna.  day- 
timer.  Send  lots  of  sample  copy  and 
photo.  Box  278R,  BROADCASTING  . 
TELECASTING. 

Midwest  NBC  affiliate  has  opening  for 
woman  to  handle  commercial  traffic 
and  national  business.  Excellent  work- 
ing conditions.  Box  310R,  BROAD- 
CASTING .  TELECASTING. 

Program  director,  copywriter  -  an- 
nouncer. Top  pay  for  experienced 
stable  man.  Network  station  in  South- 
east. Reply  in  full  to  Box  320R, 
BROADCASTING  .  TELECASTING. 


Producer-director  needed  by  50  kilo- 
watt midwest  major  network  affiliate. 
Excellent  opportunity  for  growth  and 
advancement  as  station  noted  for  im-  I 
portant  local  programming.  Prefer  man  | 
with  musical  background  and  some 
scripting  and  announcing  experience. 
Send  photo,  age  and  experience.  Box 
327R,  BROADCASTING  .  TELECAST- 
ING. 

Experienced  writer  (production,  con- 
tinuity). Midwest  radio-TV.  $3600-$4300. 
Box  338R,  BROADCASTING  .  TELE- 
CASTING. 

Experienced  gal  for  continuity  and  air 
work.  Must  be  able  to  turn  out  good, 
clean  copy.  No  age  limit.  Box  340R, 
BROADCASTING  .  TELECASTING. 

Houston's  top  independent  wants  local 
newsman  to  cover  downtown  beat 
afternoon  and  night.  Must  have  thor- 
ough reportorial  experience.  Car  re- 
quired. Long  hours,  hard  work,  good 
money.  Send  audition  disc,  script  in- 
cluding local  news,  personal  data  and 
picture  to  KNUZ,  Houston,  Texas. 

Commercial  copywriter  for  5,000  watt 
independent.  Immediate  opening.  Con- 
tact Bill  Whitlock,  Station  KRES,  St. 
Joseph,   Mo.    Phone  4-6346. 

Commercial  copywriter  capable  of 
creating  good,  selling  radio  copy.  Wom- 
an preferred  who  is  capable  of  some 
air  work  and  developing  her  own  pro- 
gram. Give  radio  station  experience, 
age,  marital  status,  salary  require- 
ments, photo.  Permanent  position  with 
25-year-old  station.  KSEI,  Pocatello, 
Idaho. 

News-special  events  director.  Experi- 
enced man  who  can  get  and  report  all 
the  news.  Three  daily  shows  now 
solidly  commercial.  You'll  follow  top, 
well  paid  man.  Send  tape  to  Easter 
Straker,  WIMA,  Lima,  Ohio. 

Immediate  opening  experienced  gal 
copywriter.  Air  mail  complete  data, 
salary  requirements.  WHIT,  New  Bern, 
North  Carolina. 


Help  Wanted  (Cont'd) 

Television 

Managerial 

Wanted — Television  manager  for  new 
UHF  station  in  South.  Excellent  op- 
portunity. Please  give  television  expe- 
rience. References,  salary  expected. 
Write  Box  268R,  BROADCASTING  . 
TELECASTING. 

Technical 

Wanted — Chief  engineer  for  UHF  tele- 
vision station  in  Southern  metropolitan 
market.  Excellent  opportunity.  Please 
give  references,  salary  requirements 
and  experience.  Write  Box  313R, 
^BROADCASTING  .  TELECASTING. 
Television  broadcast  technician  wanted 
immediately  for  construction  and  per- 
manent job,  experienced  in  wiring  and 
trouble  shooting.  Send  complete  infor- 
mation to  Ed  Talbott,  KROD-TV,  El 
Paso,  Texas. 

Situations  Wanted 

Managerial 

Manager  7  years  in  local  station.  Age 
32.  Sell.  Announce.  Local  programming. 
Civic-minded.  A  real  worker  who  can 
make  money  for  you.  Proven  results. 
Box  79R,  BROADCASTING  .  TELE- 
CASTING;  

Successful  manager,  excellent  sales 
record  and  news  commentator  desires 
station  with  good  potential.  Box  226R, 
BROADCASTING  .  TELECASTING. 

Can't  buy  into  station.  Made  profit 
each  year.  Age  32.  Plenty  experience. 
Like  small  towns.  Box  292R,  BROAD- 
CASTING  .  TELECASTING.  

Experienced  salesman  wants  commer- 
cial manager  position.  I  have  common 
sense,  excellent  sales  record,  high  bill- 
ing. Know  sales,  merchandising  and 
management.  Good  appearance,  desire 
to  advance.  Prefer  TV  applicant,  East 
or  Midwest.  Box  336R,  BROADCAST- 
ING  .  TELECASTING.  

General  manager,  experienced  all 
phases  from  organization  to  construc- 
tion and  operation.  Excellent  record 
of  sales  and  administration  over  10 
years.  Will  consider  part  ownership. 
College  graduate,  family  man.  Box 
356R,  BROADCASTING  .  TELECAST- 
ING.  

i  Former  station  owner,  44,  twenty  years 
experience  sales  and  management, 
available  as  manager  or  commercial 
manager.  Doc  Pournelle,  49  West  High, 
Springfield,  Ohio.    Phone  5-3812. 

■  —  

Salesman 

•  Straight  selling,  no  hokum.  Back- 
ground: newspaper  reporter,  radio 
salesman-writer,  agency  AE.  BBA,  32, 
single.  Solid  citizen,  finest  references 
character  and  ability.  Want  permanent 
radio  and/or  TV  spot  Southwest,  pref- 
erable West  Texas.  Box  333R,  BROAD- 
. CASTING  .  TELECASTING.  

Announcers 

Announcer,  experienced.  25,  single  vet- 
eran. Strong  on  music,  news  and  sports. 
Box  3?4R,  BROADCASTING  .  TELE- 
CASTING. 


Situations  Wanted  (Cont'd) 

Want  western  DJ  with  plenty  of  abil- 
ity? Have  ticket,  musical  talent,  expe- 
rience in  western  orks,  DJ  shows, 
board  work,  copywriting,  news.  Fam- 
ily man.  Do  entire  show  myself  or 
augment  with  records.  Box  252R, 
BROADCASTING  .  TELECASTING. 


Announcer,  experienced  all  phases. 
Presently  employed  New  York  State 
network  affiliate.  News,  DJ,  oper- 
ate board.  College  grad.  Age  24.  Vet- 
eran. Available  two  weeks.  Prefers 
200  mile  radius  NYC.  Letter,  photo, 
tape  on  request.  Box  291R,  BROAD- 
CASTING .  TELECASTING. 

Announcer,  first  phone.  Thoroughly 
experienced.  Married,  draft  exempt. 
Excellent  sportscaster,  strong  news- 
caster and  DJ.  Seeks  permanency 
with  future.  Box  302R,  BROADCAST- 
ING .  TELECASTING. 

Versatile  announcer  three  years.  Im- 
portant markets.  Best  references. 
Clean  operation.  Offering  good  future 
only.  Box  303R,  BROADCASTING  . 
TELECASTING. 

Announcer-newscaster,  3',2  years  ex- 
perience. University  graduate.  Vet- 
eran. Available  immediately.  Best  ref- 
erences. Box  304R,  BROADCASTING  . 
TELECASTING. 

Top  commercial  announcer  and/or 
newsman.  Has  friendliness  and  effec- 
tiveness that  rings  sponsors  sales  bells. 
Self-starter.  Excellent  references.  Per- 
manent position.  $100  minimum.  Box 
307R,  BROADCASTING  .  TELECAST- 
ING. 

Morning  man  .  .  .  five  years  continu- 
ously successful  experience  wishes 
morning  show  in  progressive,  metro- 
politan Florida  station.  Proven  ability 
to  build  and  hold  audience.  Easy,  sin- 
cere delivery,  good  ad-lib,  musician, 
show  biz  background,  married,  car, 
"young  but  not  draft  age.  First  phone 
license.  Write  all  first  letter.  Salary, 
talent,  hours,  etc.  Presently  employed 
in  Florida.  Tape  on  request.  Box  315R, 
BROADCASTING  .  TELECASTING. 

Sports  domination!  Make  your  station 
tops  in  sports.  Experienced  baseball, 
football,  basketball,  boxing.  Prefer 
West.  Box  317R,  BROADCASTING  . 
TELECASTING. 

Announcer,  three  years  experience,  top 
references.  Seek  congenial  well  oper- 
ated station  offering  permanent  worth- 
while position.  Box  330R,  BROAD- 
CASTING .  TELECASTING. 

I'd  like  to  run  an  all-night  pop  record 
show.  May  I  help  you?  No  hillbilly, 
please.  Currently  employed  50  kw 
metropolitan.  Box  332R,  BROADCAST- 
ING .  TELECASTING. 

Announcer-engineer.  Strong  on  com- 
mercial and  DJ  work.  Veteran,  28,  mar- 
ried. $70.00  minimum.  Box  334R, 
BROADCASTING  •  TELECASTING. 

Newsman — AM-TV.  Top  rated.  Mature, 
authoritative  delivery.  Dignified  cam- 
era presence.  Minimum  salary,  $10,- 
000.00.  Available  three  weeks  notice. 
Box  335R,  BROADCASTING  .  TELE- 
CASTING. 
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FARM  DIRECTOR 


50,000-watt  network  station  interested  in  interviewing 
well  established  midwestern  farm  director. 

Must  be  able  to  build  and  produce  own  programs. 
Also  must  have  commercial  agricultural  connections 
and  successful  radio  commercial  background.  In 
replying  please  give  complete  qualifications  and  en- 
close picture.  All  inquiries  will  be  in  strictest  con- 
fidence. Unusual  opportunity  for  advancement.  Box 
251R,  BROADCASTING  •  TELECASTING. 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Situations  Wanted  (Cont'd) 

Announcer,  2  years  Western  N.  Y. 
Capable  all  phases  of  broadcasting, 
including  board  work.  Desires  Florida 
position.  Box  339R,  BROADCASTING 
.  TELECASTING. 

Announcer,  experienced.  Write  copy. 
Operate  board.  29,  draft  exempt.  Prefer 
New  York  area  or  Eastern  Seaboard. 
Box  344R,  BROADCASTING  •  TELE- 
CASTING. 

SRT  graduate,  2  years  indie  expe- 
rience— announcing,  copywriting,  traf- 
fic, programming.  What  have  you  in 
Florida?  Box  345R,  BROADCASTING  . 
TELECASTING. 

Sports  announcer — To  station  that  can 
offer  a  heavy  play-by-play  schedule,  I 
can  offer  12  years  solid  background  as 
a  radio-TV  sportscaster  plus  the  abil- 
ity and  willingness  to  handle  other 
assignments.  Can  furnish  excellent  ref- 
erences. Presently  doing  sportscast 
with  high  Hooper  in  Major  League  city 
but  want  position  that  presents  greater 
challenge  and  opportunity,  Box  347R, 
BROADCASTING  .  TELECASTING. 

Announcer,  experienced.  Young,  single 
veteran.  Good — music,  news,  sports. 
Box  350R,  BROADCASTING  .  TELE- 
CASTING. 

Good  announcing  reasonable.  $80.  min- 
imum. Midwest.  Dependable,  reliable. 
Box  352R,  BROADCASTING  •  TELE- 
CASTING. 

Attention — NARTB  members  who  will 
be  in  Denver  September  11-13.  All- 
round  announcer,  major  sports,  seek- 
ing good  pay  position.  Ward  Good- 
rich, Phone  FLorida  0712,  Denver, 
Colorado. 

Announcer,  y2  year  experience.  Single, 
draft  exempt.  Write  or  call  Eugene  L. 
Books,  1808  Summit  St.,  Eau  Claire, 
Wisconsin.   Tel.  222-78. 

Staff  announcer,  30,  would  like  to  try 
steady,  smiling  job  at  your  mike.  No 
illusions.  Recommendations  both  sta- 
tions I've  worked.  Lee  Drake,  1102' 
West  Edgemont,  Phoenix,  Arizona. 


Situations  Wanted  (Cont'd) 

Are  you  willing  to  give  someone  with 
ability,  but  no  actual  experience,  a 
chance  to  get  started?  Thoroughly 
trained  in  radio  technique.  Strong  on 
commercials,  news,  deejay,  sports.  Ed- 
ward Marshall,  5630  Sheridan  Road, 
Chicago,  Illinois. 

I'm  a  neophyte  in  radio  .  .  .  sure;  but 
would  like  a  chance  to  prove  I  can 
click!  Thoroughly  trained  in  radio  tech- 
nique. Strong  on  commercials  inter- 
view, deejay.  Dottie  May  Miller,  1520 
N.  Keating,  Chicago,  Illinois. 

Trained  beginner  announcer  desires 
staff  position.  19,  single,  draft  exempt. 
Operate  control  board.  Jerome  F. 
Nickels,  1628  W.  Sunnyside  Ave.,  Chi- 
cago 40,  111.  Ardmore  1-7997. 

Announcer-engineer.  1st  phone,  draft 
exempt.  Up  to  10  kw  experience. 
Strong  news,  sports.  Will  travel.  Wil- 
liam Rogel,  1275  Grant  Ave.,  New 
York,  N.  Y. 

Announcer,  staff  and  board  man. 
Strong  on  play-by-play.  All  major 
sports.  No  drink,  no  smoke,  no  float. 
Recent  broadcasting  school  grad.  Ver- 
non Ward,  737  11th  St.,  N.  W.,  Wash- 
ington, D.  C.  MEtropolitan  5255. 

Newscaster-deejay,  five  years  expe- 
rience. First  phone.  Prefer  progressive 
Midwest  station.  Personal  interview. 
$90.  S.  Willing,  610  South  Tenth  St., 
St.  Joseph,  Missouri. 

First  class,  experienced  tapes,  play- 
backs construction.  P.  O.  Box  447, 
Johnstown,  Pa. 

Technical 

Engineer,  first  phone.  Two  years  ex- 
perience. No  announcing.  Draft  ex- 
empt. Notice  required.  Box  211R, 
BROADCASTING  .  TELECASTING. 

Radio  operator,  first  class  license,  no 
experience.  Family  man,  will  travel. 
Box  299R,  BROADCASTING  .  TELE- 
CASTING. 

(Continued  on  next  page) 


Topnotch 

timebuyer 

10  years  exceptional  radio-TV  experi- 
ence. Now  placing  $7,000,000  annually 
of  spot  and  network  time  on  radio  and 
TV  for  all  types  of  accounts. 
Excellent  working  relationship  with  col- 
leagues as  well  as  with  radio  and  tele- 
vision stations  throughout  the  country. 

BOX  305R, 

BROADCASTING  •  TELECASTING 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


For  Sale  (Cont'd) 


Wanted  to  Buy  (Cont'd) 


Engineer-announcer.  First  phone.  Ham. 
8  months  experience,  seeks  good  oppor- 
tunity Southern  California.  Prefer  CBS- 
MBS  affiliate.  Consider  others,  too. 
Box  306R,  BROADCASTING  .  TELE- 
CASTING. 

First  class  engineer,  three  months  ex- 
perience, desires  position  straight  en- 
gineering, available  soon.  Box  314R, 
BROADCASTING  .  TELECASTING. 

Control  operator-announcer,  especially 
proficient  with  quality  production:  all 
types  recording  and  remotes.  5  years 
experience  Southern  CBS  5  kilowatt. 
Good  record.  Excellent  references. 
Potential  television  cameraman.  Con- 
tact Box  322R,  BROADCASTING  . 
TELECASTING. 

Engineer,  first  phone.  5  years  expe- 
rience. Veteran.  Permanent.  Minimum 
S65.  Box  337R,  BROADCASTING  . 
TELECASTING. 

Southeast — Engineer,  experienced,  de- 
pendable, cooperative,  26,  veteran. 
Presently  employed.  Box  346R  BROAD- 
CASTING •  TELECASTING. 

First  phone,  ham,  three  years  military 
communications,  technical  schooling. 
Prefer  NYC  metropolitan  area,  studio 
or  transmitter.  Box  349R,  BROAD- 
CASTING .  TELECASTING. 

Engineer  —  First  phone  license,  no 
broadcast  experience.  3^2  years  expe- 
rience tape  and  wire  recorder  main- 
tenance and  repair.  No  announcing. 
Free  to  travel.  Box  354R,  BROADCAST- 
ING .  TELECASTING. 

First  phone,  3  months  experience  com- 
bo. Straight  studio  or  transmitter  pre- 
ferred, could  handle  short  dj.  West- 
ern states.  Keith  Fendall,  3639  Thirty 
Sixth  West,  Seattle,  Washington. 

Radio  operator,  1st  class  license,  3 
years  schooling  radio  and  television. 
Little  experience.  Phone  LO  7-5205. 
William  Holt,  3716  10th  Ave.,  New 
York,  N.  Y. 

Radio  operator,  first  class  license.  No 
experience.  3  years  schooling  including 
television,  radio  service  and  repair.  De- 
sires position  with  radio  broadcast- 
ing station.  Irving  Horowitz,  2805  Mor- 
ris Ave.,  Bronx,  New  York. 

Experienced  transmitter  operator  a- 
vailable.  Requirements?  Lewis  Sher- 
lock. General  Delivery,  Denver,  Colo- 
rado. 

Engineer,  first  class  ticket,  three  years 
experience.  Write  or  wire  Albert 
Schoenblum,  20  Leonard  Street,  Brook- 
lyn 6,  N.  Y. 


Production-Programming,  Others 

Five  years  experience,  sport  director, 
program  director,  experienced  all 
phases  sports  and  operation.  Excellent 
references.  Draft  exempt.  Contact  Bob 
French,  KCIL,  phone  6828,  Houma, 
Louisiana. 

Prcgram  director.  Prefer  medium  to 
large  market  Middle  or  North  Atlantic 
states.  Thoroughly  experienced,  well 
educated,  sober  veteran  and  family 
man.  over  30.  Available  two  weeks 
notice.  Replies  promptly  answered. 
Box  294R,  BROADCASTING  .  TELE- 
CASTING. 


Continuity  writer.  Wide  experience, 
top  references.  Prefer  Illinois,  Iowa, 
Minnesota,  Wisconsin.  Box  296R, 
BROADCASTING  .  TELECASTING. 

Program  director,  married,  desirous  of 
change,  well  versed  in  all  phases  of 
broadcasting.  Mature,  good  selling 
voice.  Can  produce.  Box  308R,  BROAD- 
CASTING  .  TELECASTING. 

All-round  man:  program  director,  copy 
chief,  copywriter,  publicity-promos 
and  production.  Wide  experience  in 
AM,  TV  and  agency  work.  Top  refer- 
ences, college  grad,  vet,  29,  single.  Pre- 
sently employed.  Desires  change  with 
more  opportunitv.  Prefers  Midwest  or 
Florida.  Box  312R  BROADCASTING  . 
TELECASTING . 

Attention:  Sports  program  director 
available  immediately.  5  years  experi- 
ence. Contact  Bob  French,  KCIL, 
phone  6828,  Houma,  Louisiana. 


Television 


Managerial 


Florida  TV  applicants — Executive  with 
highly  successful  northern  station  de- 
sires future  move  to  Florida.  Can  ad- 
vise now  and  arrange  for  topnotch  key 
personnel.  Want  profit  sharing:  might 
invest.  Box  359R,  BROADCASTING  • 
TELECASTING. 


Technical 


Experienced  Television  station  opera- 
tor. Licensed.  Working  knowledge 
production,  technical  coordinator.  Box 
295R,  BROADCASTING  .  TELECAST- 
ING. 

TV  studio  engineer.  2  years  experience 
in  New  York  metropolitan  area  tele- 
vision with  major  network  and  in- 
dependent stations.  All  phases  of  TV 
studio  operation.  AM  studio  and  trans- 
mitter experience.  Box  ?98R,  BROAD- 
CASTING   .  TELECASTING. 

TV  applicants — Chief  engineer  5  kw 
Midwest  AM  station  and  engineering 
advisor  to  well  known  TV  program  con- 
sultant, former  network  TV  engineer 
and  supervisor  Midwest  television  sta- 
tion, wants  change  for  personal  rea- 
sons. Prefer  West  or  South.  5  years 
TV  planning,  construction  and  opera- 
tion. Best  references.  Can  arrange 
personal  interview.  Box  311R,  BROAD- 
CASTING .  TELECASTING. 

Production-Programming,  Others 

Associate  director  floor  manager.  6 
years  entertainment  business.  N.  Y. 
and  Hollywood  background.  Last  posi- 
tion top  TV  programs  on  largest  net- 
work. Resume.  Box  297R,  BROAD- 
CASTING .  TELECASTING. 


For  Sale 


Stations 


Profitable  fulltime  local  independent 
in  Pacific  Northwest  single-station 
market.  High  potential.  $25,000  down 
and  good  terms  on  balance.  See  this 
one — you'll  like  it.  Box  254R,  BROAD- 
CASTING .  TELECASTING. 


New  England 
$33,000.00 

A  fulltime  network  operation 
located  in  a  good  single  station 
market.  A  real  opportunity  for 
a  good  operator  or  two  partners. 


Northwest 
$43,000.00 

A  fulltime  independent  showing 
increasing  profits  in  an  attrac- 
tive and  growing  Northwest 
area.  Financing  arranged. 


Appraisals  •  Negotiations  •  Financing 

BLACKBURN -HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exfcrook  2-5672 


Rocky  Mountain  station.  No  competi- 
tion. Volume  over  S65.000.  year.  Priced 
to  sell.  Box  290R,  BROADCASTING  • 
TELECASTING. 

Best  chance  you'll  ever  have  to  get  a 
station  of  your  own  as  low  as  $5,000 
down.  Unlimited  250  watt  station  in 
western  farm  town,  now  under-fi- 
nanced. Excellent  opportunity  for  good 
living  for  man  and  wife  or  one  or  two 
engineer-owners.  Box  255R,  BROAD- 
CASTING .  TELECASTING. 

A  good  5000  fulltime  network  station 
for  sale  in  good  market.  Selling  be- 
cause of  ill  health.  Must  go  South. 
Must  act  fast.  No  relation  to  leave 
station  to.  Write  Box  343R.  BROAD- 
CASTING  .  TELECASTING. 

Equipment,  etc. 

For  sale  on  or  about  January  1,  1953 
one  GE  six  bay  superturnstile  model 
TY-14F  gain  6.4  complete  with  de- 
icers  and  deicer  control.  Also,  one  RCA 
FM  four  section  pylon  antenna  type 
No.  BF-14D,  gain  5.  Box  250R,  BROAD- 
CASTING .  TELECASTING. 

Collins  300FS  250  watt  transmitter. 
Now  in  operation,  KROS,  Clinton,  Iowa. 
Best  offer  takes. 

1  kw  Collins.  Consider  best  offer  above 
$2200  FOB  KWTO.  Immediate  posses- 
sion. J.  R.  Adams,  223  Spring,  Web- 
ster Groves  19,  Mo. 

One  WE  type  506-B2,  10  kw.  FM  trans- 
mitter, complete  with  one  set  of  tubes. 
One  WE  type  5-A  FM  frequency  and 
modulation  monitor.  One  WE  type  54-A, 
4  bay  clover  leaf  antenna.  150  ft.  type 
300  Wincharger  tower,  never  erected; 
complete  top  plate  guy  wire  strain 
insulators.  Other  small  items  also 
available.  Sold  as  complete  lot  or 
separately.  Contact  Chief  Engineer. 
Radio  Station  WAMS,  Wilmington, 
Delaware. 

Andrew  40-C  phase  monitor.  900  feet 
RG8U  coax.  For  further  information 
contact  Cliff  Inman,  Chief  Engineer, 
WEAM,  Arlington,  Va. 

Four  section  heavy  duty  RCA  FM  pylon 
WE  limiting  amplifier  model  110-A; 
Johnson  iso-coupler;  Clough-Brengle 
Co.,  power  level  meter  model  UDA; 
Clough-Brengle  Co.,  beat  frequency 
oscillator  model  OD.  WSAU,  Wausau, 
Wisconsin. 

New  500  foot  heavy  duty  triangular 
guyed  television  support  tower  with 
appurtenances  including  cast  steel 
swivel  base  pivot  with  RCA  antenna 
mounting  plates.  Immediate  delivery. 
Wire  or  write  J.  J.  Phillips  &  Son, 
124  E.  Lachappelle  St.,  San  Antonio  4, 
Texas.  Telephone:  Fannin  4616. 

For  sale  —  250  watt  AM  transmitter, 
Motorola,  less  exciter  $500.00.  Wire  or 
call  2211  Gadsden,  Alabama. 

Wanted  to  Buy 


Stations 


Present  manager  wants  to  buy  small 
market  operation  in  upper  Midwest. 
No  brokers  please.  Write  Box  260R, 
BROADCASTING  .  TELECASTING. 


Former  station  owner  wants  to  buy 
station.  Principals.  Confidential.  Box 
351R,  BROADCASTING  .  TELECAST- 
ING.  

Daytime  kilowatt  or  250  watt  fulltime. 
Northeast  preferred,  by  present  owner. 
No  broker.  Send  full  details  on  mar- 
ket and  financial  status.  All  replies 
confidential.  Box  355R,  BROADCAST- 
ING .  TELECASTING. 

Equipment,  etc. 

Wanted — Used  5  kw  AM  transmitter. 
Box  318R,  BROADCASTING  •  TELE- 
CASTING. 

Wanted — Part  or  complete  broadcast- 
ing equipment  for  1  kw  station,  in- 
cluding antenna.  State  price  and  con- 
dition. Box  360R,  BROADCASTING  • 
TELECASTING. 

We  need  everything  to  build  a  station. 
What  good  used  equipment  have  you. 
Write  or  wire  WETO,  Gadsden,  Ala- 
bama. 

Corner  console  speaker,  Altec  Lansing 
or  equivalent.  Rev.  W.  K.  Schwienher, 
S.  J.,  Sacred  Heart  Program,  3670  West 
Pine  Blvd.,  St.  Louis  8,  Mo. 

Miscellaneous 


FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 

Help  Wanted 

Salesman 


SALES  MANAGER 
WANTED 

.  .  .  for  one  of  the  nation's  best 
known  50,000  watt  network  af- 
filiates in  a  major  Midwest  market. 
Seeking  executive  with  several 
years  big-time  radio  sales  ex- 
perience. 

Box  329R 
BROADCASTING  •  TELECASTING 


Television 


Managerial 


IMMEDIATE 
OPENING 

for  MANAGER 

for    licensed   UHF    station    in  major 

market.   State  full  background,  salary 

expected   and   references   first  letter. 

Box  353R,  BROADCASTING  •  TELE- 
CASTING. 


SALES  ENGINEERS 

^^^^^ 

Well  known  manufacturer  of  radio  broadcasting  and  communications 
equipment  has  openings  for  sales  engineers  in  several  areas  including 
New  England,  Southeast,  Midwest  and  Southwest.  This  is  a  salaried 
job  plus  increased  remuneration  for  more  sales.  We  want  only  men  who 
are  looking  for  permanent  work  and  want  to  grow  with  us.  Send  full  in- 
formation first  letter  with  picture,  if  available,  along  with  territory  pre- 
ferred, if  any.  If  you  like  selling  and  know  equipment,  you  will  be  in- 
terested. 


BOX  301R,  BROADCASTING  •  TELECASTING 


Help  Wanted  (cont'd.) 


Technical 


AUDIO  ENGINEER 

We  have  an  opening  for  one  or 
more  men  who  can  design  and 
supervise  manufacturing  of  speech 
input  equipment,  master  control 
systems  and  prepare  technical 
manuals  for  same.  Position  per- 
manent in  old  established  Midwest- 
ern company.  Give  all  details  first 
writing.  Box  328R,  BROADCAST- 
'•    ING  •  TELECASTING. 


Situations  Wanted 


Announcers 


ANNOUNCER-DIRECTOR 

SALEABLE  AM  AND  TV  ANNOUNCER, 

experience  on  leading  independents 
and  network.  Wishes  TV  connection, 
announcing  plus  chance  to  learn  di- 
rection—administration. Prefer  larger 
market.  Best  of  references.  Box  323R, 
BROADCASTING  •  TELECASTING. 


»»»»»»»  THE  ANSWER 

to  your  fall  programming  and  budget!  Top 
dj  with  hot  western  or  pop  show  which 
does  not  impair  his  utility  as  announcer- 
newsman-program  director.  Why?  Because 
he  is  only  an  assistant  to  the  stars  of  the 
show.  How?  Find  out!  Minimum  potential 
S500.  monthly.  Box  331 R.  BROADCAST- 
ING  .  TELECASTING. 


AVAILABLE  IMMEDIATELY 

Announcer,  DJ,  MC,  vocalist,  ad- 
lib,  song,  platter  &  chatter  show. 

MUSIC,  NEWS,  SPORTS 
Tape  or  disc,  photo,  references, 
complete  details  on  request. 
BOX  348R, 
BROADCASTING  •  TELECASTING 


^Production-Pro g ramming ,  Others 


Our  chief  announcer  desires  job  as  PD 
and  or  assistant  manager.  He  is  compe- 
tent, personable  and  industrious.  30.  A 
family  man,  sober,  well  educated,  a 
veteran  and  experienced  in  net  and  indie 
operations.  He  has  our  highest  recom- 
mendations. Present  management  would 
like  to  see  him  advance.  Perhaps  you 
have  the  right  opportunity.  If  so,  ask  us 
for  full  details.  Box  325R.  BROADCAST- 
ING   .  TELECASTING. 


Television 


Situations  Wanted 


Production-Programming,  Others 


WANT  TV  PROGRAM  MANAGEMENT 

After  two  years  CBS  TV,  NY  as  pro- 
ducer director  DANGER,  CITY  HOS- 
PITAL, CRIME  PHOTOGRAPHER.  Budg- 
et, film,  story,  casting  supervision. 
Also,  18  years  theatrical,  motion  pic- 
ture experience. 

Want  to  leave  NY  for  more  represent- 
ative part  of  America. 

BOX  31 6R, 
BROADCASTING  •  TELECASTING 


!'Mr.  Television  Station- 
Are  you  looking  for  a  talented  young 
man  with  a  background  of  wide  ex- 
perience in  music,  radio  and  theatre 
for  your  production  department? 
Write:  Max  L.  Myover,  1433  Oriole 
Place,  Brentwood  17,  Missouri. 


TV  Grants  Now  Total  49 

(Continued  from  page  65) 


and  Standard  Life  Broadcasting  Co. 
(WSLI),  both  seeking  VHF  Channel  12, 
were  notified  comparative  hearing  is 
required.  Mississippi  Broadcasting 
Corp.  (WJQS)  and  Rebel  Broadcasting 
Corp.  of  Mississippi  (WRBC),  both 
seeking  UHF  Channel  47,  were  noti- 
fied comparative  hearing  is  required. 
No  action  was  taken  on  unopposed  bid 
of  Mississippi  Publishers  Assn.  for 
UHF  Channel  25. 

Wheeling,  W.  Va.  (Group  A-2,  No.  31) 
-WKWK  Television  Corp.  (WKWK), 
Polan  Industries  and  Tri-City  Broad- 
casting Corp.,  all  three  seeking  VHF 
Channel  7,  were  notified  comparative 
hearing  is  necessary. 

Battle  Creek,  Mich.  (Group  B-l,  No. 
15)— W.  S.  Butterfield  Theatres  Inc. 
and  Booth  Radio  and  Television  Sta- 
tions Inc.,  both  seeking  UHF  Channel 
64,  were  notified  comparative  hearing 
is  required.  W.  S.  Butterfield  Thea- 
tres also  was  advised  FCC  will  inquire 
into  anti-trust  matters  cited  in  appli- 
cation. No  action  was  taken  on  unop- 
posed bid  of  WBCK  for  UHF  Chan- 
nel 58. 

Worcester,  Mass.  (Group  B-l,  No.  110) 
— WTAG  Inc.  (WTAG)  and  The  Olin 
Corp.  (WAAB),  both  seeking  UHF 
Channel  20,  were  notified  comparative 
hearing    is  required. 

The  number  of  applications  now 
designated  for  hearing,  or  notified 
of  the  need  for  comparative  hear- 
ing, now  totals  144. 

The  hearings  to  commence  Oct. 
15  in  Washington  include: 

WABX  Inc.  (WABX)  and  Harris- 
burg  Broadcasters  Inc.,  both  seeking 
UHF  Channel  71  at  Harrisburg,  Pa. 
(Group  B-l,  No.  8). 

Kendrick  Broadcasting  Co.  (WHGB) 
and  Rossmoyne  Corp.  (WCMB),  both 
seeking  UHF  Channel  27  at  Harris- 
burg, Pa.  (Group  B-l,  No.  8). 

The  Tribune  Co.  (WFLA),  seeking 
VHF  Channel  8  at  Tampa;  Pinellas 
Broadcasting  Co.  (WTSP)  and  Tampa 
Bay  Area  Telecasting  Corp.,  both  seek- 
ing Channel  8  at  St.  Petersburg,  Fla. 
(Group  A-2,  No.  3). 

Tampa  Times  Co.  (WDAE),  Tampa 
Broadcasting.  (WALT)  and  Orange 
Television  Broadcasting  Co.,  all  three 
seeking  VHF  Channel  13  at  Tampa, 
Fla.  (Group  A-2,  No.  3). 

City  of  St.  Petersburg  (WSUN),  St. 
Petersburg,  and  Empire  Coil  Co.,  Tam- 
pa, both  seeking  UHF  Channel  38 
(Group  A-2,  No.  3). 

The  hearings  to  commence  Oct. 

20  in  Washington  include: 

WIBM  Inc.  (WIBM)  and  Jackson 
Broadcasting     &      Television  Corp. 


For  Sale 


Equipment,  etc. 


FOR  SALE 

Several  RCA  image  orthicon  | 
camera  chains  without  lenses. 

Box  224R,  BROADCASTING  •  TELECASTING  j 


FOR  SALE 

Western   Electric   10  kw   FM  transmitter, 

tubes   and   two  crystals. 

Western    Electric    8    bay    cloverleaf  FM 

antenna. 

185'    BlawKnox  tower  with   ladder,  plat- 
forms and  A-3  lighting. 
This  equipment  complete,  also  spare  parts, 
etc. 

Battle  Creek, 
Michigan 


Radio  Station  WELL, 


Employment  Service 


WANT    A    GOOD  EXECUTIVE? 

Competent,  reliable  General, 
Commercial  and  Program  Man- 
agers: Chief  Engineers,  Disc 
Jockeys,  Sportscasters,  other 
specialists.  Tell  us  your  needs 
today.  Delays  are  costly. 

Howard  S.  Frazier 
TV  &  Radio  Management  Consultants  w 
708  Bond  Bldg.,  Washington  5,  D.C.  <y 


(WKHM).  both  seeking  UHF  Channel 
48  at  Jackson,  Mich.  (Group  B-l,  No. 
13). 

Sunflower  Television  Co.,  Radio  Sta- 
tion KFH  Co.  (KFH),  Taylor  Radio  & 
Television  Corp.  (KANS),  Wichita 
Television  Corp.  and  Mid-Continent 
Television  Inc.,  all  seeking  VHF  Chan- 
nel 3  at  Wichita,  Kan.  (Group  A-2, 
No.  6). 

KAKE  Broadcasting  Co.  (KAKE)  and 
WKY  Radiophone  Corp.  (WKY-AM-TV 
Oklahoma  City),  both  seeking  VHF 
Channel  10  at  Wichita,  Kan.  (Group 
A-2,  No.  6). 

KFBI  Inc.  (KFBI)  and  Wichita  Bea- 
con Broadcasting  Co.  (KWBB),  both 
seeking  UHF  Channel  16  at  Wichita, 
Kan.  (Group  A-2',  No.  6). 

Comparative  hearings  already 
have  been  scheduled  in  Washington 
for  Oct.  1  for  applications  at  Port- 
land, Ore.;  Denver;  Canton,  Ohio, 
and  Waterbury,  Conn.  [B#T,  Aug. 
25].  Pre-hearing  conferences  for 
the  Portland  and  Canton  cases  were 
held  a  fortnight  ago  [B°T,  Sept. 
1]  while  that  for  Waterbury  was 
held  last  week.  The  pre-hearing 
conference  for  the  Denver  appli- 
cants has  not  been  scheduled. 

Hearing  Examiner  Fanney  Lit- 
vin  will  preside  over  the  Canton 
cases  while  Examiner  James  D. 
Cunningham  has  the  Denver  cases, 
Examiner  Elizabeth  C.  Smith  the 
Portland  hearings  and  newly-ap- 
pointed Herbert  Sharfman  the  Wa- 
terbury hearings  [B*T,  Aug.  18]. 

Concerning  the  plans  of  WHUM 
Reading  to  commence  full  power 
operation  on  its  high  UHF  channel 
by  early  December,  Humboldt  J. 
Greig,  president  and  general  man- 
ager, reported  the  station's  newly- 
acquired  mobile  truck  would  be  in 
Reading  by  last  Friday  to  com- 
mence TV  demonstrations  and  pro- 
motion. He  said  this  week  the  unit 
will  be  at  the  Reading  Fair  to  pre- 
sent closed  circuit  shows,  following 
up  in  succeeding  weeks  with  simi- 
lar demonstations  at  the  Allentown 
Fair  and  Bloomsburg  Fair. 

Mr.  Greig  stated  major  set  man- 
ufacturers already  have  distribu- 
tion in  the  area  and  plan  to  offer 
VHF-UHF  sets  and  UHF  convert- 
ers. One  manufacturer,  which  ac- 
counts for  10%  of  the  sales  there, 
he  said,  is  bringing  in  15,000  UHF 
converters  initially. 

Because  WHUM-TV  will  com- 
mence operation  with  full  power, 
Mr.  Greig  said,  the  market  will  be 
the  primary  test  area  for  UHF  and 
the  industry  is  cooperating  fully 
and  watching  all  developments. 

Mr.  Greig  explained  Reading  and 
Allentown  presently  receive  fringe 
area  VHF  service  but  in  the 
Bloomsburg  area  less  than  2%  of 
the  population  owns  a  TV  set.  How- 
ever, there  are  32  community  an- 
tenna systems  now  serving  some 
40,000  homes  in  the  WHUM  mar- 
ket area,  he  added. 

WHUM-TV's  contract  with  GE 
is  for  more  than  $450,000  and  in- 
cludes the  first  full-power  GE  UHF 
transmitter  using  the  klystron  tube 
developed  by  Varian  Assoc.,  San 
Carlos,  Calif.  [B«T,  Aug.  11].  The 
transmitter  is  rated  at  12  kw  out- 
put. The  GE  antenna,  to  be  erected 
on  WHUM-TV's  1,036-ft.  tower  on 
a  1,650-ft.  hill  near  Reading,  will 
multiply  the  signal  some  25  times, 


providing  reception ,  within  a  60- 
mile  radius,  it  is  claimed. 

Because  of  the  height  of  the  an- 
tenna, GE  has  developed  a  wave- 
guide to  carry  the  signal  from  the 
transmitter  to  the  antenna,  in- 
stead of  the  usual  coaxial  line 
which  would  cause  greater  signal 
loss,  Mr.  Greig  explained. 

WHUM-TV  also  will  commence 
operation  with  a  total  of  111  pro- 
gram hours  weekly,  Mr.  Greig 
stated,  of  which  30  hours  weekly 
will  be  live  talent  presentation. 

Mr.  Greig  will  also  be  general 
manager  of  the  TV  outlet,  which 
will  use  many  of  the  WHUM  per- 
sonnel. Carl  Egoff  has  been  named 
maintenance  engineer  and  Jim 
Ketchum  production  manager.  Both 
were  formerly  with  WICU  (TV) 
Erie. 

WHUM-TV  will  have  its  main 
studio  at  Reading's  Berkshire  Ho- 
tel but  additional  studios  will  be 
established  at  Pomeroy's  Dept. 
Stores  in  Wilkes-Barre  and  Har- 
risburg. Another  studio  is  slated 
for  Allentown.  Microwave  equip- 
ment to  link  the  auxiliary  studios 
with  Reading  is  on  hand,  Mr.  Greig 
said.  No  network  affiliation  for 
WHUM-TV  has  been  set.  WHUM 
is  a  CBS  outlet. 

WEEU  Reading's  UHF  Chan- 
nel 33  outlet  has  an  arrangement 
with  GE  for  May  delivery  of  its 
equipment  and  plans  to  commence 
full  power  operation  by  mid-sum- 
mer, according  to  Michael  R.  Han- 
na,  general  manager  of  WHCU 
Ithaca,  N.  Y.,  and  consultant  to 
WEEU.  Mr.  Hanna  related 
WEEU's  plans  in  the  absence  of 
Thomas  E.  Martin,  general  man- 
ager.   WEEU  is  an  ABC  affiliate. 

WEST  New  Castle,  according  to 
Sam  W.  Townsend,  president,  will 
make  every  effort  to  expedite  in- 
stallation of  its  UHF  Channel  45 
outlet.  Equipment  has  been  or- 
dered from  RCA,  he  said,  and  tower 
steel  presents  no  problem  since  one 

(Continued  on  page  97) 
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m  4  Reasons  Why 

0  The  foremost  national  and  local  ad- 
W|     vertisers    use    WEVD    year  after 

year  to  reach  the  vast 

1  Jewish  Market 

gp^pj  of  Melropolitfasi  NewYork 

1.  Top  adult  programming 
^^St         2.  Strong  audience  impact 
w^ggt  3.  inherent  listener  loyalty 

pjp^0  4.  Potential  buying  power 

WL  '  Send  for  a  copy  of 

"WHO'S  WHO  ON  WEVD" 
Hsn/7  Breenfieid.  Managing  Director 
WEVD  117-119  West  46th  St., 
New  York  19 
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FCC  Actions 

(Continued  from  page  91) 

for  CP,  as  mod.,  which  authorized  new 
FM. 

September  3  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Renewal  of  License 

Following  stations  request  renewal 
of  license: 

KIEV  Glendale.  Calif.:  KNUJ  New 
Ulm.  Minn.;  WVKO  Columbus,  Ohio; 
WPTW  Piqua,  Ohio:  KBYE  Oklahoma 
City,  Okla.:  KRMG  Tulsa,  Okla.; 
KPDQ  Portland,  Ore.:  WJIG  Tulla- 
homa.  Tenn.:  KRCT  Baytown,  Tex.: 
WBAP  Fort  Worth.  Tex.;  KCNC  Fort 
Worth;  KIRO  Seattle,  Wash. 

Change  ERP 
KPOJ-FM    Portland,    Ore.  —  CP  to 

chanee  ERP  from  44  to  50  kw;  ant. 
height  above  average  terrain  from 
1,100  to  1,061.6  ft.  and  make  changes  in 
ant.  system.  „„  ,  . 

WOI-FM  Ames,  Iowa— CP  to  increase 
ERP  from  15.5  to  15.86 i  kw;  ant  height 
above  average  terrain  from  530  to  507. /s 
ft  and  overall  height  above  ground 
from  580  to  496  ft.,  6  inches. 

September  4  Decisions  .  .  . 

BY    COMMISSION    EN  BANC 
Increase  Tower  Height 
WIOD  Miami,  Fla.— Granted  CP  to 
increase  height  of  south  tower  from 
300  to  464  ft.;  engineering  conditions. 

Reinstatement  of  CP 
WHVF  Wausau.  Wis.— Granted  rein- 
statement of  expired  CP  for  new  AM 
to  operate  on  1230  kc  250  w-unl.,  with 
expiration  date  to  be  six  months 
from  date  of  grant. 

Request  Denied 
WL  *D  Danbury,  Conn.— By  letter, 
denied  request  for  waiver  of  Sec. 
1  324(b)  of  Commission's  rules  to  per- 
mit WLAD  to  operate  on  certain  night 
after  time  specified  in  license. 

Petition  Granted 
KMLW  Marlin,  Tex.  —  By  Order, 
granted  petition  for  reconsideration  of 
Commission  action  of  April  17,  1952 
denying  application  for  extension  of 
completion  date  for  new  station  set 
aside  said  action,  and  granted  exten- 
sion of  completion  date  to  March  1, 
1953. 

BY  BROADCAST  BUREAU 
Change  ERP 
KTBC-TV    Austin,    Texas— Granted 
mod.  CP  to  change  ERP  from  110  Kw 
vis,  55  kw  aur.  to  102.9  kw  vis.,  51.45 
kw  aur.  and  to  make  ant.  changes. 
Extension  of  Completion  Date 
WEHS  Chicago— Granted  mod.  CP  for 
extension     of     completion     date  to 
11-11-52. 

Changes  in  Existing  FM 
WWDC  -  FM    Washington,    D.    C.  — 
Granted  license   covering  changes  in 
existing  FM:  101.1  mc.  20  kw,  410  ft 

WOL-FM  Washington,  D.  C— Grant- 
ed license  covering  changes  in  exist- 
ing FM:  98.7  mc.  20  kw,  480  ft. 

Extension  of  Authority 
CBS  Inc.,  New  York— Granted  exten- 
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box  score 


SUMMARY  THROUGH  SEPT.  4 


Appls. 

In 

On  Air 

Licensed 

CPs 

Pending 

Hearing 

AM 

  2,353 

2,332 

138 

312 

211 

FM 

  635 

582 

73 

21 

8 

TV 

  109 

97 

57 

797* 

144 

*  Filed  since  April  14. 

(Also  see  Actions  of 


the  FCC,  Page  90.) 


For  Television  Grants  and 
Applications,  See  Page  66. 


Docket  Action  .  .  . 

OPINION  AND  ORDER 
American  Civil  Liberties  Union — By 

memorandum  opinion  and  order,  FCC 
denied  petition  requesting  clarification 
and  revocation  of  Commission's  order 
of  June  11  granting  applications  for 
renewal  of  certain  licenses  of  ABC, 
CBS,  NBC  and  WPIX  (TV),  and  for 
rehearing  on  such  action. 

Non-Docket  Actions  .  .  . 

AM  GRANTS 

Monterey,  Calif.— S.  A.  Cisler,  630  kc, 
500  w  daytime,  antenna  150  ft.;  en- 
gineering condition.  Estimated  con- 
struction cost  $10,000,  first  year  operat- 
ing cost  $40,000,  revenue  $45,000. 
Grantee  is  vice  president  and  %  owner 
of  WKYW  Louisville,  Ky.  Filed  July 
31,  1951;  granted  Sept.  3,  1952. 

Tarpon  Springs,  Fla.— WBOY  Bcstg. 
Assoc  1470  kc,  5  kw  daytime,  antenna 
210  ft.;  engineering  conditions,  includ- 
ing acceptance  of  any  interference 
from  grant  of  William  A.  Wayne  appli- 
cation for  new  AM  station  in  Bartow, 
Fla  Estimated  construction  cost  $31,- 
340  first  year  operating  cost  $55,000, 
revenue  $55,000.  Principals  include  A. 
H  Turner  (25%),  commercial  manager 
of  WPAG  Ann  Arbor,  Mich.;  Gail  D. 
Griner  (25%),  president,  manager  and 
50%  owner  of  WGRO  Bay  City,  Mich.; 
Frank  Beauregard  (25%),  owner  of 
Beauregards  Department  Store,  Milan, 
Mich.,  and  four  other  Michigan  resi- 
dents. Filed  Oct.  22,  1951;  granted  Sept. 
3  1952. 

'  Whitesburg,  Ky.—Ky-Va  Bcstg  Corp., 
920  kc  1  kw  daytime,  antenna  275  it.; 
eneineering  condition.  Estimated  con- 
struction cost  $25,940,  first  year  operat- 
ing cost  $50,000,  revenue  $80,000.  Prin- 
cipals include  Charles  F  Tnvette 
(33V3%),  owner  of  Virgie,  Ky.,  auto 
safes,  parts  and  service  firm;  Kenneth 

sion  of  authority  to  transmit  programs 
to  CFRB,  CKAC,  CJAD  and  other  sta- 
tions under  control  of  Canadian  Bcstg. 
Corp.  for  period  beginning  9-15-5.2. 
Extension  of  Completion  Date 
WABD  New  York— Granted  mod.  CP 
for  extension  of  completion  date  to 
3-13-53. 
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LAST  CALL! 

FOR 

"THE  "RED'  GRANGE 
FOOTBALL  SHOW" 

ALL-TIME 

ALL-AMERICAN 

•  Predictions     •  Headline  News 

•  Features         •  Big  Name  Guests 

5  minutes,  once  a  week  for  12  weeks, 
during  the  Football  Season  begins  week 
of  Sept.  14  and  runs  through  week  of  Nov.  30 
Show  is  recorded  weekly  and  expressed 
for  Thursday  or  Friday  broadcasting. 

GREEN  ASSOCIATES 

520  N.  Michigan  WHitehall  4-0818  Chicago  II,  III. 


Page  96 


J.  Crosthwait  (33V3%),  general  manager 
of  WLSI  Pikeville,  Ky.,  and  Mark 
Webb  Jr.  (331/3%),  advertising  manager 
of  Pikeville  (Ky.)  Daily  News.  Filed 
Oct.  13,  1951;  granted  Sept.  3,  1952. 

Big  Rapids,  Mich. — Paul  A.  Brandt, 

1460  kc,  500  w  daytime,  antenna  191  ft.; 
engineering  conditions,  including  ac- 
ceptance of  any  interference  from  grant 
of  WSTR  Sturgis,  Mich.,  application. 
Estimated  construction  cost  $14,000,  first 
year  operating  cost  $45,000,  revenue 
$50,000.  Sole  owner  of  grantee  is  Paul 
A.  Brandt,  owner  of  WCEN  Mt.  Pleas- 
ant, Mich.,  and  Economy  5<s-$l  Store, 
Mt.  Pleasant.  Filed  Oct.  9,  1951; 
granted  Sept.  3,  1952. 

Lansford,  Pa.— Miners  Bcstg.  Service 
Inc.,  1410  kc,  1  kw  daytime,  antenna 
200  ft.;  engineering  condition.  Esti- 
mated construction  cost  $32,250,  first 
year  operating  cost  $60,000,  revenue 
$70,000.  Grantee  is  licensee  of  WPAM- 
AM-FM  Pottsville,  Pa. 

Greenwood,  S.  C. — Radio  Greenwood 
Inc.,  1350  kc,  1  kw  daytime,  antenna 
300  ft.;  engineering  condition.  Esti- 
mated construction  cost  $14,115,  first 
year  operating  cost  $36,000,  revenue 
$48,000.  Principals  include  Matthew  E. 
Williams  (18.3%),  president  and  10% 
owner  of  Stevens  Industries  Inc.  (pro- 
cessing cottonseed,  peanuts,  fertilizer, 
cotton,  sale  of  gasoline,  automotive 
and  home  appliances,  and  feed),  16%% 
owner  of  WGRA  Cairo,  Ga.,  and  16%% 
owner  of  WFPM  Fort  Valley,  Ga., 
13.75%  owner  of  Radio  Tuskegee  Inc., 
applicant  for  new  AM  station  in 
Tuskegee,  Ala.,  and  Vs  owner  of 
Winder-Monroe  Bcstg.  Co.,  applicant 
for  new  AM  station  in  Winder,  Ga.; 
Executive  Vice  President  William  C. 
Woodall  Jr.  (25%),  50%  owner  of 
WDWD  Dawson,  Ga.,  25%  owner  of 
WGRA,  vice  president  and  13.75% 
owner  of  Radio  Tuskegee  Inc.  and  vice 
president  and  Vs  owner  of  Winder- 
Monroe  Bcstg.  Co.;  Vice  President  R. 
Geise  Dozier  Jr.  (18.3%),  executive  vice 
president  and  6.98%  owner  of  Stevens 
Industries  Inc.,  president  and  16%% 
owner  of  WGRA,  13.75%  owner  of 
Radio  Tuskegee  Inc.  and  Vs  owner  of 
Winder-Monroe  Bcstg.  Co.;  Vice  Presi- 
dent Ed  Stevens  (13.3%),  chairman  of 
the  board  and  20%  owner  of  Stevens 
Industries  Inc.,  50%  owner  of  WDWD, 
25%  owner  of  WGRA,  president  and 
25%  owner  of  WFPM,  13.75%  owner  of 
Radio  Tuskegee  Inc.  and  Vs  owner  of 
Winder-Monroe  Bcstg.  Co.;  Vice  Presi- 
dent H.  W.  Seymour  (11.8%),  manager 
of  S  &  W  Co.  (dealers  in  hardware, 
seed,  farm  machinery,  home  appliances 
and  feed),  and  Secretary-Treasurer  Ed. 
J.  Young  (13.3%),  executive  vice  presi- 
dent and  6.98%  owner  of  Stevens  In- 
dustries Inc.,  secretary-treasurer  and 
16%%  owner  of  WGRA,  treasurer  and 
16%%  owner  of  WFPM,  treasurer  of 
Radio  Tuskegee  Inc.  and  secretary  and 
Vs  owner  of  Winder-Monroe  Bcstg.  Co. 
Filed  Oct.  8,  1951;  granted  Sept.  3,  1952. 

Crossville,  Tenn. — Arthur  Wilkerson 
Lumber  Co.,  1340  kc,  100  w  fulltime, 
antenna  150  ft.;  engineering  conditions, 
including  acceptance  of  any  inter- 
ference from  grant  of  WBAC  Cleve- 
land, Tenn.,  application.  Estimated 
construction  cost  $12,289,  first  year 
operating  cost  $30,000,  revenue  $36,000. 
Sole  owner  of  Wilkerson  Lumber  Co.  is 
Arthur  Wilkerson.  Filed  Sept.  27,  1951; 
granted  Sept.  3,  1952. 

Lamesa,  Tex.  —  Citizens  Bcstg.  Co., 
1360  kc,  1  kw  daytime  antenna  200  ft.; 
engineering  condition.  Estimated  con- 
struction cost  $19,250,  first  year  operat- 
ing cost  $30,000,  revenue  $40,000.  Equal 
(20%)   general  partners  include  E.  J. 
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Watkins,  owner  of  South  Plains  X- 
Change  Co.  (buying,  selling  and  deal- 
ing in  real  estate),  Dawson  County, 
Tex.;  David  R.  Worley,  general  man- 
ager of  KTFY  Brownfield,  Tex.,  and 
25%  owner  of  New  Frontier  Bcstg.  Co., 
applicant  for  new  AM  station  in  Sem- 
inole, Tex.;  Bruce  C.  Zorns,  vice  presi- 
dent and  minority  stockholder  of 
Brownfield  State  Bank  &  Trust  Co., 
Brownfield,  Tex.,  and  Yoakum  County 
State  Bank,  Denver  City,  Tex.;  John  A. 
Flache,  manager  of  Alameda  Theatre, 
Lamesa,  Tex.,  and  owner  of  farm  lands 
in  Dawson  County,  and  Hubert  F. 
Nelson,  radio  sales  and  service  busi- 
ness, Lamesa,  Tex.  Filed  Sept.  24,  1951; 
granted  Sept.  3,  1952. 

Appleton,  Wis. — Bartell  Bcstrs.  Inc., 

1570  kc,  500  w  daytime,  antenna  185  ft.; 
engineering  condition.  Estimated  con- 
struction cost  $18,000,  first  year  operat- 
ing cost  $36,000,  revenue  $48,000. 
Grantee  is  licensee  of  WOKY  Mil- 
waukee, Wis.  Filed  Oct.  19,  1951; 
granted  Sept.  3,  1952. 

TRANSFER  GRANT 

'on 

WRDW  Augusta,  Ga. — Granted  trans-  n; 
fer  of  control  from  Ernest  D.  Black  ip< 
(25%)  and  Emmet  G.  McKenzie  (25%) 
to  Grover  C.  Maxwell  (25%)  and  Harry  c 
W.  Jernigan  (25%)  for  $110,000  (Messrs. Bi50 
Maxwell  and  Jernigan  each  pav  $55,- 
0001.  Mr.  Maxwell  is  %  owner  of  Max- 
well Bros,  (furniture  store)  and  Mr. 
Jernigan  is  V2  owner  of  Jernigan  Hard- 
ware Co.  W.  R.  Ringson  and  Allen  M. 
Woodall,  each  with  25%  interest  in 
WRDW,  retain  their  holdings.  Granted 
Sept.  3. 

New  Applications  .  .  . 

AM  APPLICATION 
Tulia,  Tex.— Tulia  Bcstg.  Co.,  1370  kc, 
1  kw  daytime:  antenna  200  ft.  Esti- 
mated construction  cost  $20,850,  first 
year  operating  cost  $25,000,  revenue 
$37,000.  Sole  ownpr  is  Clint  Formby. 
manager  of  KPAN  Hereford,  Tex.  Filed 
Sept.  3. 

TRANSFER  REQUESTS 

KAGH  Crossett,  Ark.— Assignment  of 
license  from  Fleet  Inc.  to  Julian  Haas 
for  $32,000.  Mr.  Haas  is  commercial 
manager  of  KARK  Little  Rock,  Ark. 
Filed  Aug.  25. 

WJBB  Haleyville.  Ark.— Transfer  of 
control  from  Roy  Mayhall,  H.  E.  Roy'  1DS 
and  Guy  Roy,  d/b  as  The  Haleyville 
Bcstg.  Co.,  to  Haleyville  Bcstg.  Co.  Inc. 
for  $12,500,  to  be  paid  at  rate  of  $300 
monthly  with  4%  per  annum  interest  :ai 
on  unpaid  balance.  Transferees  include 
President  W.  P.  Thielens  (Ve),  director 
of  research  and  development  for  Gulf 
States  Paper  Corp.  (paper  mfr.)  and 
Vf.  owner  of  WXAL  Demopolis.  Ala 
WPBB  Jackson,  Ala.,  and  WNPT 
Northport,  Ala.;  Vice  President  T.  H. 
Gaillard  Jr.  (Ve),  general  manager  of 
WPBB  and  V3  owner  of  WNPT;  Secre 
tary-Treasurer  William  Jordan  (Ve), 
general  manager  of  WXAL  and  % 
owner  of  WNPT;  T.  H.  Todd  (i'6),  gen- 
eral manager  of  WNPT:  William  Harris 
(Vs),  manager  of  WJBB,  and  Ruth 
Harris  (V6).  council  manager  of  WJBB. 
After  transfer,  estimated  vearlv  operat- 
ing cost  $20,000,  revenue  $25,000.  Filed 
Aug.  25. 


WGFG  Kalamazoo,  Mich.  —  Assign 
ment  of  license  from  Harold  F.  Gross 
to  Howard  D.  Steere  for  $105,000  ($10 
000  down,  $40,000  upon  closing  date  and 
$55,000  within  five  years  at  $11,000  per 
year  with  5%  per  annum  interest  on 
unpaid  balancel.  Mr.  Steere  was  licen- 
see of  WFEC  Miami,  Fla..  from  Feb.  15 
1950,  to  June  1,  1952,  and  now  is  man- 
agement consultant.  Filed  Aug.  27. 

KYSM-AM-FM  Mankato,  Minn.— As- 
signment of  license  from  present  part- 
ners to  same  partners  with  this  change: 
C.  C.  Clements,  owner  of  500,014  out  of 
3,648,491  shares  of  stock,  died;  his  stock  pc, 
will  be  controlled  by  Marie  C.  ClementsJ^1 
administratrix  of  his  estate.  No  mone 
tary  consideration.  Filed  Aug.  25. 

KVSF  Santa  Fe,  N.  M.— Transfer  of  j 

control  from  A.   R.   Hebenstreit  and  ,, 

S.  P.  Vidal,  stockholders  of  Santa  Fe  '« 

Bcstg.  Co.  (licensee  of  KVSF)  to  New  r. 

IT.,..;.,..     X>  +  ..       S'  ..    r    t  r  . — i  r~.  . 


Mexico  Bcstg.  Co.  (licensee  of  KGGM 


Albuquerque)  in  which  Messrs.  Heben 
streit  and  Vidal  now  have  same  interestlllili 
as  they  have  in  Santa  Fe  Bcstg.  Co 
Transfer  contingent  upon  grant  of  ap- 
plication for  new  TV  station  by  KGGM 
No  monetary  consideration;  no  actualB[r|tl 
change  of  ownership  or  control.  Filed 
Aug.  25. 


WKNT  Kings  Mountain,  N.  C— As- 
signment of  license  from  Vernon  T 
Fox,  Marshall  T.  Pack  and  Auburn  C. 
Hayes,  tr/as  Kings  Mountain  Radio- 
casting Co.,  to  J.  C.  Greene  Jr.  and  R. 
H.  Whitesides,  tr/as  Southern  Radio- 
casting Co.,  for  $1,000.    Mr.  Greene  is 
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commercial  manager  of  WRHI  Rock 
Hill,  S.  C,  and  50%  owner  of  Interstate 
Bcstg.  Co.,  applicant  for  new  AM  sta- 
tion at  Greenville,  N.  C.  [FCC  Round- 
up, B.T,  April  28,  1952].  Mr.  Whitesides 
is  owner  of  Western  Auto  Associate 
Store,  Rock  Hill,  S.  C,  60%  owner  of 
R.  H.  Whitesides  &  Co.  (hardware  and 
general  merchandise  store),  Hickory 
Grove,  S.  C,  50%  owner  of  Castle- 
Whitesides  Furniture  Co.,  Rock  Hill, 
S.  C.  and  owner  of  Mother  &  Daughter 
■  ShoD  (ready-to-wear  store),  Rock  Hill. 
WKMT  was  granted  CP  July  10  [FCC 
Roundup,  B.T,  July  14,  1952].  Transfer 
request  filed  Aug.  21. 

WTOD  Toledo,  Ohio  —  Transfer  of 
control  from  Edward  Lamb  to  Edward 
Lamb  individually  and  as  trustee  for 
his  son  and  daughter.  No  monetary 
consideration;  no  actual  change  of 
I  ownership  or  control.  Filed  Aug.  25. 

\\ KFST  Fort  Stockton,  Tex.— Assign- 
ment of  license  from  V.  T.  Anderson, 
E.  W.  Anderson,  Clyde  E.  Thomas, 
George  T.  Thomas  and  Leonard  R. 
Lyon  (each  20%)  to  the  Messrs.  Ander- 
son and  Thomas  (each  25%).  Partner- 
ship of  five  persons  dissolved  by  with- 
drawal of  Mr.  Lyon.  Each  of  remain- 
ing partners  agrees  to  furnish  up  to 
$3,750    for    construction    of  station. 

■Nothing  will  be  paid  to  Mr.  Lyon  for 
his  withdrawal.  Filed  Aug.  21. 


HEAVY  TITLE  BOUT 

TNT  Plans  Nationwide 

IN  the  first  coast-to-coast  theatre 
TV  hookup  the  Joe  Walcott-Rocky 
Marciano  heavyweight  title  fight 
will  be  telecast  by  Theatre  Net- 
work Television  from  Philadelphia 
.ion  Sept.  23. 

With  arrangements  already  made 
for  AT&T  Long  Lines,  Nathan  L. 
Halpern,  head  of  TNT,  in  Los  An- 
:geles  last  week  said  that  deals  for 
;  transmission  of  the  event  to  thea- 
tres in  that  city,  San  Francisco, 
Seattle,  Denver  and  other  cities  are 
being  worked  out.  Efforts  are  also 
being  made  to  have  a  Portland 
theatre  TV  installation  ready  for 
that  telecast. 

In  the  event  anything  should 
happen  to  prevent  simultaneous 
telecasting  of  the  fight  to  the  West 
"Coast,  Mr.  Halpern  said  arrange- 
ments have  been  made  whereby  the 
western  telecast  will  be  film-re- 
corded and  transmitted  to  each  of 
the  theatre  screens  within  less  than 
Jan  hour. 

The  fight  will  not  be  fed  to  Phila- 
delphia theatres  nor  to  those  in 
New  England,  challenger  Marcia- 
•no's  home  territory.  Neither  will 
t  be  heard  on  radio  he  said. 
TNT  reportedly  is  paying  Inter- 
national  Boxing   Club,  promoters 
if  the  fight  $150,000  for  exclusive 
overage  rights. 


Maddux  to  Resign 

RESIGNATION  of  R.  C.  (Pete) 
.  Maddux  as  vice  president  in  charge 
Of  sales  for  WOR-TV  New  York 
will  be  announced  shortly.  Move 
follows  last  summer's  realignment 
pDf  station's  executive  personnel  and 
[; integration  of  many  WOR  services 
with  those  of  MBS  when  Mr.  Mad- 
['  iux,  formerly  sales  vice  president 
for  both   radio   and  television  at 
WOR,  was  assigned  to  TV  sales 
aclusively,  William  Crawford  be- 
coming' WOR  radio  sales  manager. 
Mr.  Maddux,  now  on  vacation,  has 
announced  no  future  plans,  nor  has 
WOR-TV  named  his  successor.  He 
aad  been  with  WOR  for  a  dozen 
fears. 


TV  Grants  Now  Total  49 
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of  WKST's  AM  towers  will  be  em- 
ployed. The  year-old  WKST  trans- 
mitter building  was  designed  to 
accommodate  TV,  Mr.  Townsend 
stated,  and  TV  service  is  expected 
to  be  rendered  to  an  area  encom- 
passing Youngstown,  Butler  and 
Beaver  Falls  in  addition  to  New 
Castle. 

Edward  Lamb,  owner  of  Midwest 
TV  Co.,  reported  the  Massillon 
UHF  Channel  23  station  may  use 
interim  operation  in  order  to  pre- 
sent prompt  new  service  to  the 
area.  Massillon  is  within  coverage 
range  of  Akron  and  Canton.  Trans- 
mitting equipment  is  on  order  from 
RCA  and  studio  equipment  is  al- 
ready on  hand.  Mr.  Lamb  already 
operates  VHF  stations  WICU  (TV) 
Erie,  Pa.,  and  WTVN  (TV)  Co- 
lumbus, Ohio. 

WAKR  Akron  hopes  to  com- 
mence operation  of  its  UHF  Chan- 
nel 49  station  by  the  first  quarter 
of  next  year,  possibly  with  interim 
power,  according  to  S.  Bernard 
Berk,  president.  Equipment  will 
be  obtained  from  RCA.  WAKR 
originally  ordered  VHF  equipment 
from  RCA  five  years  ago,  he  noted. 

Meanwhile,  two  TV  applicants 
have  petitioned  FCC  with  respect 


to  their  comparative  hearings. 
WDEF  Chattanooga,  which  seeks 
Channel  12  there,  last  week  asked 
the  Commission  to  dismiss  the  com- 
petitive bids  of  Southern  Televi- 
sion Inc.  and  Tri-State  Telecasting 
Corp.  on  grounds  that  they  are  de- 
fective. 

Lorain  Journal  Co.,  Lorain,  Ohio, 
asked  the  Commission  to  deny  peti- 
tion of  WEOL  Elyria,  neighboring 
town,  for  a  conditional  grant  on 
Channel  31.  The  newspaper  ap- 
plied last  June  30  for  Channel  31 
in  Lorain  and  WEOL  applied  in 
August  for  the  same  channel  in 
Elyria,  which  is  within  the  15-mile 
community  radius. 

WEOL  had  replied  to  the  Journal 
application  by  asking  FCC  to  grant 
its  own  application  conditionally 
and  to  set  the  Journal  application 
for  hearing  [B*T,  Aug.  25].  The 
Journal  Co.  last  week  replied  that 
grant  of  one  mutually  exclusive 
application  without  a  hearing  on 
both  would  be  prohibited  by  the 
Ashbacker  decision,  saying  also 
that  the  decision  points  out  that 
grant  of  one  application  and  desig- 
nation of  the  other  for  hearing 
places  the  applicant  without  a  sta- 
tion on  the  air  at  an  unfair  com- 


TRANS-OCEANIC  TV 

Within  Five  Years  Is  Sarnoff's  Prophecy 


BRIG.  GEN.  DAVID  SARNOFF, 
RCA  board  chairman,  is  firm  in 
his  conviction  that  a  nation-to-na- 
tion television  circuit  "if  properly 
used  .  .  .  can  cultivate  better  under- 
standing .  .  .  and  help  to  reduce 
the  tensions  of  misunderstand- 
ings." 

He  reiterated  his  belief  that  in- 
ternational TV  can  be  realized 
within  five  years,  while  addressing 
the  Weizmann  Institute  of  Science 
at  Rehovoth,  Israel,  July  27.  He 
returned  to  the  U.  S.  last  Tuesday 
from  his  trip  abroad. 

During  the  course  of  a  lecture 
on  "Progress  in  Electronics"  at 
the  institute  Gen.  Sarnoff  said: 

"During  the  next  five  years  we 
may  expect  to  see  television  estab- 
lished on  an  international  basis 
.  .  .  international  television  will 
become  a  powerful  aid  socially, 
educationally  and  politically. 

"I  firmly  believe,"  he  said,  "that 
before  too  many  years  pass,  New 
York,  Chicago,  San  Francisco,  in 
fact  all  the  cities  and  towns  of 
the  United  States  will  be  able  to 
tune  in  the  panorama  that  tele- 
vision will  present  of  Israel  and 
the  Mediterranean  world.  Simi- 
larly, you  will  be  able  to  view 
America  as  the  electronic  cameras 
swing  from  nation  to  nation." 

Gen.  Sarnoff  was  named  an  Hon- 
orary Fellow  of  the  Weizmann  In- 
stitute, the  first  so  honored. 

Upon  arrival  in  New  York  aboard 
the  S.  S.  United  States,  Gen. 
Sarnoff  issued  the  following  state- 
ment: 

"In  the  free  countries  of  Europe, 


some  progress  is  visible  on  the 
surface.  But  as  the  surface  prob- 
lems thin  out,  the  basic  ones  under- 
neath rise  to  the  top.  In  the  main, 
they  are  financial,  economic  and 
political  and,  therefore,  inseparable. 
To  solve  these,  Europe  needs  most 
of  all  world-peace  and  time.  Given 
these,  I  believe  that  progress  will 
continue  to  be  made. 

"During  our  two-month  stay 
abroad,  we  visited  England,  France, 
Greece,  Turkey  and  Israel.  It  feels 
good  to  be  home  again  for  there 
is  no  place  like  America.  I  wish 
it  were  possible  for  all  Americans 
to  visit  abroad,  as  I  am  sure  they 
would  return  home  with  greater 
appreciation  for  the  blessings  and 
the  privileges  enjoyed  in  the  United 
States." 


OSCAR  KATZ  (I),  research  director, 
CBS  Television,  signs  contract  as 
the  network  orders  Nielsen  Coverage 
Service.  Arthur  C.  Nielsen,  presi- 
dent of  audience  research  firm  bear- 
ing   his    name,    looks  on. 

petitive  advantage. 

Violation  of  the  Fifth  Amend- 
ment also  is  claimed  by  the  Jour- 
nal Co.,  as  well  as  Sec.  1.382(d) 
of  the  FCC  rules  prohibiting  a 
grant  without  hearing  unless  it 
"would  not  preclude  the  grant  of 
any  mutually  exclusive  applica- 
tion." 

In  addition  the  Journal  Co. 
claims  WEOL  has  not  shown  that 
prompt  service  is  needed  in  Elyria 
or  that  the  grant  would  be  in  the 
public  interest  or  that  the  Journal 
grant  would  violate  the  Communi- 
cations Act  or  FCC  rules.  The 
newspaper  admits  practices  that 
led  to  denial  of  its  Mansfield,  Ohio, 
broadcast  application  because  of 
purported  stifling  of  radio  compe- 
tition, but  added  that  the  practices 
have  been  discounted  and  therefore 
it  is  not  barred  as  a  licensee. 


NASSER  DECREE 

Judge  Orders  Rehearing 

U.  S.  District  Court  Judge  Harry 
C.  Westover  has  scheduled  a  re- 
hearing today  (Sept.  8)  on  his 
July  31  decision  [B*T,  Aug.  11] 
overruling  an  earlier  decree  by  the 
referee  in  bankruptcy,  Benno  M. 
Brink,  that  four  feature  movies 
produced  by  James  and  George 
Nasser,  be  made  available  for  tele- 
vision showings  [B#T,  Mar.  10]. 
The  pictures  are  being  theatrically 
released  by  United  Artists. 

The  rehearing  petition  was  made 
by  George  T.  Goggin,  attorney  for 
the  brothers.  Charles  A.  Loring, 
is  UA  counsel. 


n/k*   BMI  ^ 
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METROPOLITAN  OPERA 
TO  BE  ON  'OMNIBUS' 

FORD  FOUNDATION  has  signed  contract 
with  Metropolitan  Opera  Co.  to  present 
opera  especially  produced  for  television  on 
Omnibus  (its  90  minute  television  program  on 
CBS-TV) .  For  program  Metropolitan  will  pre- 
sent two,  and  possibly  three,  operas  in  English 
during  1952-53  season  featuring  Met's  fore- 
most artists  and  conductors.  Choice  of  operas 
and  casts  will  be  announced  later.  For  these 
presentations  Omnibus  will  depart  from  its 
diversified  format  to  devote  entire  program 
to  each  opera. 

Robert  Saudek,  director  of  TV-Radio  Work- 
shop of  Ford  Foundation  said,  "wide  variety 
of  stars  and  features  which  will  appear  in 
Omnibus  made  it  essential  that  the  world's 
greatest  opera  company,  the  Metropolitan,  be 
represented.  We  are  delighted  that  the  crea- 
tive spirit  that  Rudolf  Bing  has  brought  to 
opera  will  now  be  extended  to  especially  pro- 
duced television  features  in  the  language  all 
America  can  understand  and  interpreted  by 
the  great  stars  of  the  operatic  stage." 

NEW  TV  APPLICATIONS 

TWO  applications  for  new  TV  stations  filed 
with  FCC  Friday,  raising  total  requests  for 
TV  outlets  filed  since  April  14  "thaw"  to  799 
[also  see  TV  Grants  &  Applications,  page 
66].  Two  other  applications,  both  seeking 
change  in  transmitter  location,  came  from 
KDYL-TV  Salt  Lake  City  (on  the  air  since 
July  1948),  and  KPTV  (TV)  Portland,  Ore., 
which  recently  got  CP  [TV  Grants,  B«T,  July 
21].  New  applications: 

Atlanta,  Ga.— WEAS  Inc.,  UHF  Ch.  36,  ERP  19.5 
kw  visual,  9.75  kw  aural;  antenna  height  above  av- 
erage terrain  507  ft.  above  ground  465  ft.  Estimated 
construction  cost  $162,950.  first  year  operating  cost 
$350,000,  revenue  $625,000.  Applicant  is  licensee  of 
WEAS  Decatur,  Ga.;  WJIV  Savannah,  Ga.;  WGOV 
Valdosta,  Ga.,  and  KWEM  West  Memphis  Ark. 
Principal  owner,  E.  D.  Rivers  Jr.  (99.9^c),  also  seeks 
TV  stations  in  Savannah,  Valdosta  and  Memphis 
[see  TV  Applications,  page  78,  for  Memphis  appli- 
cation] . 

Portland,  Ore.— Cascade  Television  Inc.,  VHF  Ch 

8  ERP  316  kw  visual,  158  kw  aural  antenna  height 
above  average  terrain  1.281  ft.,  above  ground  574  ft. 
Estimated  construction  cost  $692,367,  first  year  oper- 
ating cost  $480,000,  revenue  $420,000.  Principals  in- 
clude President  George  C.  Sheahan  (lO^c).  petroleum 
distributor;  Vice  President  David  McKay  (30%), 
president  and  majority  owner  of  KOLO  Reno,  Nev., 
and  KORK  Las  Vegas,  Nev.;  Vice  President  Clayton 
R.  Jones  (20%),  president  of  stevedoring  and  ship- 
fitting  firm;  Treasurer  Thomas  W.  Young  (10%), 
president  of  wholesale  jewelry  firm,  and  five  others 
with  minority  interest. 

Change  in  Existing  Station 
KDYL-TV  Salt  Lake  City,  Utah,  VHF  Ch.  4,  ERP 
0.006  kw  visual  (from  0.004  kw  visual),  0.003  kw 
aural  (from  0.002  kw  aural);  antenna  height  above 
average  terrain  3,083  ft.  (from  542  ft.),  above  ground 
182  ft.  (from  330  ft).  Transmitter  location  to  be  17 
mi.  SWW  of  Salt  Lake  City,  instead  of  Mt.  Nelson. 

Change  in  CP  Requested 
KPTV  (TV)  Portland,  Ore.,  UHF  Ch.  27,  ERP  87.9 
kw  visual  (from  91  kw  visual),  43.9  kw  aural  (from 
46  kw  aural);  antenna  height  above  average  terrain 
1,023  ft.  (from  1,300  ft.),  above  ground  251  ft.  (from 
496  ft.  i.  Studio  location  to  be  at  735  SW  20th  Place. 
Portland.  Transmitter  location  to  be  at  north  end 
of  Council  Crest  Park  in  west  hills  of  Portland,  in- 
stead of  Portland  Heights. 

NORTH  DEBUT 

TELEVISION  debut  of  Mr.  and  Mrs.  North 
has  been  set  for  Oct.  3  over  CBS-TV,  10-10:30 
p.m.  EST.  Colgate-Palmolive-Peet  Co.,  sponsor 
of  program  on  radio,  will  also  sponsor  televi- 
sion version.  Sherman  &  Marquette  is  agency. 


NETWORK  LISTENING 

PULSE'S  report  on  nighttime  radio  lis- 
tening in  TV  homes  in  New  York  area 
shows,  contrary  to  popular  belief,  that 
52.6%  of  radio  listening  was  tuned  to 
four  networks  as  against  47.4%  for  in- 
dependents; that  all  radio  listening  has 
increased  in  past  15  months.  Survey  pre- 
pared for  CBS  Radio. 


Business  Briefly 
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as  musicians  and  colorful  personalities,  accord- 
ing to  Irving  Townsend,  advertising  manager. 

NAME  CHRISTIANSEN  @  Jewel  Food 
stores,  Chicago,  names  Christiansen  Adv.  as 
agency.  James  Green,  formerly  of  Herbert 
S.  Laufman  Co.,  is  account  executive.  Radio 
used. 

ARNOLD  BAKERS  CHANGE  $  Benton  & 
Bowles,  N.  Y.,  has  resigned  Arnold  Bakers 
Inc.  account,  effective  Dec.  1. 

KIX  BUYS  ©  General  Mills  (Kix  cereal) 
signs  for  one-minute  announcement,  plus  open- 
ing and  closing  billboards,  in  each  of  the  five 
M-G-M  Radio  Attractions  programs  on  Mutual 
which  are  available  for  network  sale.  Pur- 
chase, under  Mutual's  multi-message  plan,  is 
effective  with  return  of  shows  on  Sept.  29 
after  summer  hiatus.  Agency  for  General 
Mills:  Tatham-Laird,  Chicago. 

FOWLER  GETS  DEFENSE  POST 

HENRY  H.  FOWLER,  Defense  Production 
Administrator,  named  Friday  by  President 
Truman  as  Defense  Mobilizer,  succeeding  Dr. 
John  R.  Steelman,  assistant  to  President,  who 
occupied  post  since  resignation  of  Charles  E. 
Wilson.  Mr.  Fowler  continues  production  post 
until  he  can  determine  if  office  can  be  merged 
with  new  job.  He  told  President  he  could  not 
hold  mobilization  post  longer  than  end  of  year. 

CAMPAIGN  SERIES 

NEW  CBS-TV  program,  Whistle  Stop  Cam- 
paign, scheduled  to  begin  Sunday  with  film 
footage  on  each  of  two  major  Presidential 
nominees'  campaign  activities.  First  program 
set  for  4-4:30  p.m.  EDT  but  subsequent  shows 
will  be  carried  on  Sundays,  3:30  p.m.  EDT. 
Charles  Collingwood  to  be  narrator. 


ANTELL  FORMULA  No.  1 

CHARLES  ANTELL  Inc.,  maker  of 
Formula  No.  9  hair  cream  and  shampoo, 
parlayed  a  $240  TV  show  into  a  12  mil- 
lion dollar  business  in  two  years,"  simply 
by  not  making  mistake  commonly  being 
made  today  in  television  commercials," 
Charles  D.  Kasher,  Antell  president,  told 
Merchandising  Executives  Club  of  New 
York,  last  week.  "Superficially  disguised 
radio  commercials,  jingles  or  animated 
billboards,  don't  belong  on  TV.  They 
certainly  can't  do  the  job  a  salesman 
can,  because  no  one  can  sell  like  a  sales- 
man," he  said. 


PEOPLE... 

APPOINTMENT  of  CHARLES  E.  WILSON. 

former  director  of  Office  of  Defense  Stabiliza- 
tion, as  national  campaign  chairman  for  1952 
Crusade  for  Freedom  announced  by  Henry 
Ford  II,  national  chairman.  Mr.  Ford  has  left 
for  six-week  trip  abroad  to  inspect  Munich 
facilities  of  Radio  Free  Europe. 

DAVID  HALE  HALPERN,  vice  president 
Owen  &  Chappell,  New  York.,  in  charge  of 
radio  and  television,  to  Biow  Co.,  same  city 
as  account  supervisor  on  Ruppert  Brewery. 

LESTER  S.  ROUNDS,  Benton  &  Bowles,  N.  Y. 
account  executive,  returns  to  the  public  rela- 
tions staff  of  Kudner  Agency,  N.  Y.,  as  director 
of  promotion,  Sept.  15. 

BAYARD   R.   HAND,   formerly  with  Elmer 
Roper  and  John  F.  Dunn,  with  Stewart  Doug- 
all  &  Assoc.  to  Fuller  &  Smith  &  Ross,  N.  Y 
as  research  associate. 


ROBERT  F.  MESKILL  joins  the  Chicago  sales 
staff  of  O.  L.  Taylor  representative  firm,  re 
placing  Jack  Grosscup,  who  has  resigned.  Mr 
Meskill  is  former  general  manager  of  WJB 
Bloomington,  111. 


NOEL  E.  THOMPSON,  former  assistant  o 
KGNC  Amarillo,  Texas,  reappointed  to  staff 
as  sales  manager  succeeding  late  John  G.  Bal 
lard.  Recently  Mr.  Thompson  has  been  at 
KFYO  Lubbock  and  KTSA  San  Antonio 
KELLY  MADDOX,  former  NBC  Chicago  pro- 
duction director,  named  program  manager  of 
KGNC-TV,  effective  Oct.  1.  He  will  be  sta- 
tioned at  WFAA-TV  Dallas  for  training  until 
March. 

BECKMAN  HEADS  ABC 
STATION  RELATIONS 

ALFRED  B.  BECKMAN  has  been  promoted 
to  national  director  of  ABC's  newly  integrated 
radio  and  TV  station  relations  department 
Ernest  Lee  Jahncke,  vice  president  and  as- 
sistant to  president,  announced  Friday.  Wil- 
liam A.  Wyiie,  director  of  ABC's  radio  station 
department,  was  named  manager  of  new  de- 
partment and  Don  Buck,  regional  managei 
of  TV  stations  department,  becomes  directoi 
of  sales  and  station  traffic,  position  formerly 
held  by  Mr.  Beckman. 

Mr.  Jahncke  said  integration  of  radio  and 
TV  station  relations  does  not  set  pattern  foi 
other  ABC  departments,  which  will  continue 
to  function  separately.  Station  relations  in- 
tegration seemed  logical  when  research  showed 
majority  of  new  ABC  TV  stations  going  on 
air  will  be  co-owned  by  ABC  radio  affiliates 
he  stated. 

WNBC  WNBT  (TV)  CHANGES 

WNBC  and  WNBT  (TV)  New  York  this  week 
reorganize  their  radio  and  television  person 
nel,  Ted  Cott,  NBC  vice  president  and  general 
manager  of  WNBC-WNBT  announced,  because 
of  greater  expansion  of  local  programs.  Undei 
new  plan,  Richard  (Dick)  Pack,  program  di- 
rector of  WNBT,  becomes  director  of  progran 
operations  of  WNBC-WNBT.  Jack  Grogan,  ir 
charge  of  programs  of  WNBC,  shifts  to  WNB1 
as  production  supervisor.  Under  Mr.  Pack 
Steve  White,  staff  director  and  writer-producei 
of  Kate  Smith  radio  show,  becomes  progran 
manager  of  WNBC,  and  Peter  Affe,  operations 
supervisor  of  WNBT,  becomes  program  man 
ager  of  WNBT.  WNBT  will  have  its  own  per 
manent  studio  and  its  own  engineering  crev 
hereafter. 


Page  98     •     September  8,  1952 


BROADCASTING    •  Telecasting 


does  a  complete  job  . .  • 


HAVENS   AND   MARTIN,  Inc.  STATIONS 


... 


WMBG 
WCOD 
WTVR 


Solfiif'first  television  statior 


FIRST    STATIONS    OF  VIRGINIA 


American  industry  is  big  with  advertising- 
studded  successes,  yet  none  is  bigger  than 
Kellogg.  Advertising,  and  especially  air 
advertising,  has  taken  Corn  Flakes  and  other 
fine  products  of  this  Battle  Creek  firm  into  every 
nook  and  cranny  of  our  country  — and  many 
other  countries.  Kellogg  does  a  complete  job, 
from  farmer  to  miller  to  delectable  product 
to  dealer  to  consumer.  And  in  the  rich  Virginia 
markets,  Havens  and  Martin  Stations  help  the 
assembly  line  move  faster. 

Havens  and  Martin  Stations,  WMBG,  WCOD, 
and  WTVR,  are  available  to  alert  advertisers  as 
the  modern  way  to  sell  in  the  Old  Dominion 
State.  There  are  reasons  aplenty!  Havens  and 
Martin  Stations  are  the  only  complete  broad- 
casting institution  in  Richmond;  for  more  than  a 
quarter  century  they've  featured  the  kind 
of  public  service  that  builds  loyalty  and 
affection;  they  bring  NBC  to  viewers  and 
listeners;  they're  a  quality  operation  doing  a 
job  for  quality  products. 


WMBG  am  WCOD  ™  WTVR  tv 


Havens  &  Martin  Inc.  Stations  are  the  onfy 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 


1 


Once  again  Detroiters  vote  for 

WWJ-TV.  .  .  2  to  1! 


Whenever  all  3  Detroit  TV  stations 
telecast  the  same  event  .   .  . 

such  as  the  World  Series  or 
the  President's  speech  .  .  . 
Detroit's  TV  advertisers  get 
additional  visual  proof  of  De- 
troiters' preference  for  WWJ- 
TV.The  recent  convention  tele- 
casts confirmed  this  again  .  .  . 
when  more  Detroiters  saw  the 
conventions  on  WWJ-TV  than 
on  both  other  stations  com- 
bined. Here  are  the  survey 
figures : 


WWJ-TV's  Share  of  the  Audience 
During  Convention  Telecasts 

Monday  7/7 

8:30-17:00  P.M  48% 

Tuesday  7/8 

8:30-77:00  P.M  53% 

Wednesday  7/9 

8:30-77:00  P.M  50% 

Thursday  7/10 

8:30-77:00  P.M  63% 

Friday  7/1  1 

7:00-9:00  P.M  60% 

Source:  American  Research  Bureau 


At  all  other  convention  ses- 
sions—  morning,  afternoon 
and  late  evening — viewers' 
preference  for  WWJ-TV  was 
n  the  same  ratio. 

Ask  the  Hollingbery  man  for 
further  facts,  figures  — and 
availabilities. 


FIRST  IN  MICHIGAN 


Owned  and  Operated  by  THE  DETROIT  NEWS 


National  Representatives:  THE  GEORGE  P.  HOLLINGBERY  COMPANY 
ASSOCIATE  AM-FM  STATION  WWJ 


UPWJ 

-  w 

NBC  re/evfiion  Network 
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VIBW  Makes  Mail 
Vomotion  Pay 
Page  28 


ison  Urges  Lib< 
.aw  Overhaul 


Page  32 
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Mrs.  LaDonna  Martin,  of 
Xenia,  Illinois,  who  was 
crowned  Illinois  State  Fair 
Barn  Dance  Queen  during 
the  WLS  National  Barn 
Dance  broadcast  from  the 
llinois  State  Fair  on  Sat- 
urday evening,  August  9th. 
Mrs.  Martin  was  finalist 
from  the  WMIX,  Mt.  Vernon, 
region. 


Selecting  the  winners  .  .  .  and  giving  each  due  recognition  ...  is  traditional  throughout  midwest 
America  during  the  late  summer  and  early  fall.  From  home,  field  and  barnyard  .  .  .  farm,  village 
and  city  ...  the  season's  best,  from  among  the  nation's  finest,  vie  for  top  honors  at  State, 
Regional  and  County  Fairs. 
WLS  participation  in  many  of  these  events  is,  likewise,  traditional.  WLS  talent  and  WLS  services 
frequently  contribute  to  the  success  and  accomplishment  of  these  great  and  typically 
American  institutions. 

For  instance,  the  WLS  National  Barn  Dance  was  broadcast  from  the  Illinois  State  Fair  for  the 
thirteenth  year  on  Saturday  evening,  August  9th.  12,62  7  people  .  .  .  close  to  an  all-time 
record  .  .  .  paid  to  see  their  favorite  WLS  stars  in  action. 
The  WLS  National  Barn  Dance,  with  its  tremendous  following, 

is  still  but  one  of  many  WLS  programs  and  services  that  consistently 

reach  the  very  heart  and  soul  of  America  .  .  .  the  home  and 
workshop  of  millions  of  the  nation's  most  prosperous 
and  progressive  people. 


CLEAR  CHANNEL  Home  of  the  NATIONAL  Barn  Dance 


CHICAGO  7 


090  KILOCYCLES,  50,000  WATTS,  ABC  NETWORK-REPRESENTED  BY  JOHN  BLAIR  &  COMPANY 


year 


Go  where  there's  GROWTH...  Kentucky 


INDUSTRY  FARMING 


achinery 

and 


The  machinery  industry  in  Ken- 
tucky, in  1939,  boasted  of  57 
machinery  manufacturers  who 
produced  and  sold  IIV2  million 
dollars  worth  of  machinery.  Since 
then  the  record  of  growth  has 
brought  the  total  to  122  machin- 
ery manufacturers  who  made  and 
sold  239  million  dollars  worth  of 
machinery  in  1951. 


Kentucky's  dairy  farmers  also 
have  rung  up  impressive  gains  in 
the  past  decade.  In  national  rank, 
Kentucky  is  now  16th  as  a  butter 
producer,  8th  in  cheese  produc- 
tion, and  4th  in  the  production  of 
condensed  milk.  In  1951,  milk 
production  on  Kentucky  farms 
reached  2,368,000,000  pounds. 


60  where  there's  GROWTH... 
WHAS/ 


No  other  station  — or  group  of  stations  — in  this 
market  can  match  the  audience  delivered  by  WHAS 
seven  days  a  week;  morning,  afternoon  and  night. 

(Benson  and  Benson) 


THE  WHAS  MARKET 
105  Kentucky  counties 
25  Indiana  counties 


ASSOCIATED  WITH  THE  COURIER-JOURNAL— LOUISVILLE  TIMES  •  VICTOR  A.  SHOLIS,  Director  •  NEIL  D.  CLINE,  Sales  Director 

Represented  Nationally  by  Henry  I.  Christal  Co.,  New  York,  Chicago 
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YOU  GET  RESULTS! 
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Mr.  George  Millar 
Radio  Station  W  K  M  H 
15001  Michigan  Ave. 
Dearborn,  Michigan 

Dear  Mr.  Millar: 


August  18,  1952 


During  the  past  months  we  have  been  <=°^uctlng 
a  survev  In  order  to  ascertain  the  relative 
■eritlof  our  advertising  media.    We  are  happy 
to  info™  you  that  this  survey  indicates  our 
oost  per  inquiry  Is  lowest  on  W  K  M  H. 

The  Detroit  office  of  North  American  Airlines 
SI  shown  a  decided  Increase  In  business, 
largely  due  to  the  fine  selling  Job  W  K  M  H 
has  done  In  this  market  area. 

Thank  you  for  your  kind  co-operation  in  the 
IS    and  may  we  continue  to  enjoy  a  successful 
buslnesl  relationship  in  the  future. 

Very  truly  yours, 
North  American  Airlines 


RSB/»h 


Robert  3.  Block 
Detroit  Manager 


North  American  Airlines  uses  many 
radio  markets,  but  when  they  want 
to  sell  DETROIT  METROPOLITAN 
AREA,  Southeastern  Michigan 
and  Northern  Ohio  they  buy  .  .  . 


5000  WATTS 
Daytime 


WKMH 


1000  WATTS 
Nights 


Represented  by  HEADIEY-REED 


Affiliated  with  WKHM  Jackson,  Michigan 


Inc.,  870  National  Press 


Wished  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  February  by  Broadcasting  Publications,  Inc    8 iO  Natio 
Building,  Washington  4,  D.  C.    Entered  as  second  class  matter  March  14.  1933,  at  Post  Office  at  Washingtcn,  D.  C,  under  act  ol  March  3,  1879. 


I 

!I0  K' 


John  W.  Runyon,  Chairman  of  ihe  Board 
Clyde  W.  Rembert,  President  '|k 


T  E  X  A  S'      MO  ST      P  O  WE  RFU  L      T  E  LEVISION  STATION 
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CLOSED  CIRCUIT 


WORE  THAN  50  NBC  radio  affiliates  under- 
stood to  have  returned,  by  late  Friday,  signed 
iffiliation-contract  amendments  accepting  net- 
work's new  rate-and-discount  structure  (also 
see  earlier  story  page  23).  Target  date  for 
returns  is  today  (Monday). 

ATTESTING  importance  of  radio-television 
in  moulding  of  opinion  is  plan  of  Senate 
Internal  Security  Subcommittee  to  probe 
further  into  purported  Red  domination  of  Ra- 
dio Writers  Guild  [B»T,  Sept.  1],  It's  thought 
that  executives  of  major  networks  and  other 
organizations  hiring  or  identified  with  pro- 
gramming personnel  will  be  called  when  com- 
mittee resumes  closed  door  sessions.  First  ex- 
plosive report  states:  "The  series  of  hearings 
constitute  just  one  facet  of  one  phase  of  the 
work  of  the  subcommittee  which  is  conducting 
an  investigation  of  Communism." 

SIGNS  appearing  that  next  NARTB  conven- 
tion may  bring  repeat  performance  of  historic 
1948  code  battle  in  Los  Angeles,  with  1953  ver- 
|  sion  embracing  both  radio  and  television  codes. 

AS  OF  FRIDAY,  CBS  reported  that  all  except 
j  two  of  its  regularly-affiliated  stations  are  now 
in  fold  on  new  network  contract.  Exceptions 
[are    Goodwill    Stations    (WJR    Detroit  and 
WGAR  Cleveland),  and  negotiations  are  in 
progress  with  John  F.  Patt,  president.  Last 
week,  it's  reported,  one-year  contracts  car- 
j  rying    60-day    cancellation    period,  received 
!  from  Cowles  stations  (KRNT  Des  Moines  and 
|WNAX  Yankton). 

NOW  THAT  way  appears  cleared  for  expedi- 
tious   handling    of    ABC-United  Paramount 

j  merger,  there's  speculation  about  personnel 
changes  once  United  Paramount  takes  over 

|  control  of  operations.  Assured  is  continued 
status  of  Robert  E.  Kintner  as  president  of  ABC 
Division,  with  Robert  H.  O'Brien,  presently 
Secretary-treasurer  of  United  Paramount,  be- 
coming executive  vice  president  and  second  in 
command  at  ABC.  Leonard  H.  Goldenson, 
bright  young  United  Paramount  president, 
Becomes  chairman  of  board  of  fused  company, 
with  Edward  J.  Noble,  ABC  board  chairman, 
chairman  of  finance  committee  of  new  cor- 
poration. 

RADIO  celebrities  at  Mayo  Clinic,  Rochester: 
Wayne  Coy,  president  of  KOB-AM-TV  Albu- 
querque and  Time  Inc.  consultant,  for  routine 
checkup ;  Robert  H.  Hinckley,  senior  vice  presi- 
dent of  ABC,  for  minor  surgery. 

WHILE  big  space  campaign  of  Broadcast  Ad- 
[  rertising  Bureau  to  focus  attention  on  satura- 
tion job  done  by  radio  is  receiving  plaudits  of 
broadcasters  everywhere  insofar  as  national 
i  lob  is  concerned  there  are  reactions  from  some 
}  broadcasters  on  proposal  that  same  display  ads 
■e  used  in  local  newspapers  on  ground  that 
II  plays  into  hands  of  press  at  local  level. 

SHORTLY  to  be  announced  will  be  sale  of 
IWLXW  Carlisle,  Pa.,  by  Philip  Matthews,  sole 

(Continued  on  page  6) 
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STATION  EXECUTIVES 
MEET  WITH  AP 

COMMITTEE  of  executives  representing  AP 
radio  stations  will  meet  with  AP  executives 
in  New  York  tomorrow  (Tuesday)  and 
Wednesday  to  discuss  ways  of  improving  AP 
radio  news  reports.  First  order  of  business 
is  selection  of  chairman.  Committeemen  are: 
Matt  Bonebrake,  president  KOCY  Oklahoma 
City;  Joe  H.  Bryant,  president  KCBD  Lub- 
bock, Tex.;  Tom  Eaton,  news  director  WTIC 
Hartford;  Daniel  W.  Kops,  general  manager 
WAVZ  New  Haven;  Jack  Krueger,  news 
editor,  WTMJ  Milwaukee;  Les  MacWhinney, 
news  director  KHJ  Los  Angeles;  Jack  D. 
Shelley,  news  manager,  WHO  Des  Moines. 

AP  officials  who  will  confer  with  committee 
include  Kent  Cooper,  executive  director;  Frank 
J.  Starzel,  general  manager;  Alan  J.  Gould, 
executive  editor;  Oliver  Gramling,  assistant 
general  manager  for  radio,  and  John  Aspin- 
wall,  radio  news  editor. 

STATE  DEPT.  APPOINTS 
MORTON  VOA  DIRECTOR 

APPOINTMENT  of  Alfred  H.  Morton,  former 
NBC  executive,  as  director  of  State  Dept.'s 
Voice  of  America,  effective  Oct.  1,  announced 
Friday  by  Dr.  Wilson  Compton,  International 
Information  Administrator.  He  succeeds  Foy 
Kohler,  named  to  Secretary's  Policy  Planning 
Staff,  as  deputy  administrator  for  IIA's  In- 
ternational Broadcasting  Services  [Closed 
Circuit,  Aug.  4]. 

Mr.  Morton,  who  formed  own  TV  station 
consultant  firm  (Alfred  H.  Morton  Assoc.) 
last  April,  was  vice  president  in  charge  of 
TV  at  NBC  from  1938  to  1942.  After  service 
with  RCA  (1929-34),  he  was  NBC  program 
department  manager  and  later  vice  president 
in  charge  of  O&O  stations.  Mr.  Morton  also 
is  former  TV  director  of  20th  Century-Fox 
Corp,  and  has  been  serving  as  special  assist- 
ant to  Mr.  Kohler  since  Sept.  8. 

COPYRIGHT  COMMITTEE 
APPOINTED  BY  NARTB 

NEW  NARTB  Copyright  Committee  named 
Friday  by  President  Harold  E.  Fellows,  with 
Edward  Breen,  KVFD  Fort  Dodge,  Iowa,  as 
chairman.  Committee  will  consider  copyright 
legislation  proposed  to  Congress  along  with 
international  copyright  matters  and  relations 
with  music  licensing  organizations. 

Other  committee  members  are:  Donald  G. 
Graham,  KOMO  Seattle;  Robert  T.  Mason, 
WMRN  Marion,  Ohio;  Joseph  A.  McDonald, 
NBC,  New  York;  A.  J.  Mosby,  KGVO  Mis- 
soula, Mont. ;  Lawrence  H.  Rogers  II,  WSAZ 
Huntington,  W.  Va.,  and  James  W.  Woodruff 
Jr.,  WRBL  Columbus,  Ga. 


JOHNSON  ESCAPES  INJURY 

SEN.  LYNDON  JOHNSON  (D-Tex.) 
escaped  serious  injury  or  death  Friday 
when  cub  plane  in  which  he  was  riding 
skidded  during  attempted  takeoff  from 
washed-out  road  near  his  Johnson  City, 
Tex.,  home  and  crashed  into  tree.  Area 
was  hit  by.  Central  Texas  flood. 


BUSINESS  BRIEFLY 

RADIO  SPOT  BUY  #  Chase  &  Sanborn  in- 
stant coffee,  through  Compton  Adv.,  New 
York,  buying  radio  spots  in  125  markets  and 
television  announcements  in  60  markets  with 
staggered  starting  dates,  contracts  to  run 
from  two  weeks  on  some  stations  to  52  on 
others. 

PINEAPPLE  DRIVE  *  Hawaiian  Pine- 
apple, on  behalf  of  its  new  frozen  fresh  pine- 
apple concentrate,  on  Oct.  6  starts  participa- 
tion on  Food  Fair  five  times  weekly  on  WEEI 
Boston  for  26  weeks.  Firm  also  will  use  radio 
in  New  York,  Columbus,  Jacksonville,  Miami 
and  Memphis.  As  distribution  opens  up,  mar- 
ket-by-market advertising  campaign  will  be 
expanded.  Agency:  N.  W.  Ayer  &  Son,  New 
York. 

SOUTHWEST  CAMPAIGN  #  General  Foods 
(Corn-Fetti),  N.  Y.,  buying  nine-week  radio 
campaign  using  daytime  minutes  and  breaks 
in  15  southwest  markets.  Young  &  Rubicam, 
N.  Y.,  is  agency. 

USE  RADIO  AND  TV  #  Flotill  Products  Co., 
Stockton,  Calif.  (Tasti  Diet  foods),  placing 
eight-week  market-by-market  spot  campaign 
using  radio  and  TV  in  seven  cities.  Starting 
dates  vary.  More  markets  will  be  added  as 
distribution  increases.  Agency:  Ruthrauff  & 
Ryan,  New  York. 

SOUP  CAMPAIGN  #  Lever  Brothers  (Lip- 
ton  soups)  placing  daytime  radio  minute  cam- 
paign starting  Oct.  6  for  six  weeks  through 
Young  &  Rubicam,  N.  Y. 

SERUTAN  FILMS  #  Serutan  Co.,  Newark, 
starts  Hollywood  Off  Beat,  half-hour  series, 
in  seven  major  markets,  varied  dates.  Deal 
negotiated  by  Aaron  Beckwith,  national  sales 
director  of  United  Television  Programs  Inc. 
Agency,  Franklin  Bruck,  Adv.  Corp.,  N.  Y. 

NBC  RADIO  FOOTBALL 

NBC  Radio  making  coverage  of  12-game  col- 
lege football  schedule,  starting  Saturday  and 
ending  Dec.  6,  available  to  affiliates  for  local 
sale  of  individual  games,  all  games,  or  com- 
binations. Lud  Simmel,  NBC  co-op  sales  man- 
ager, announced  games  have  been  sold  on  10 
stations,  six  for  full  schedule,  to  such  adver- 
tisers as  Texaco  Central  Div.  (WLW  Cincin- 
nati), 7-Up  Bottlers  (KSD)  St.  Louis),  and 
Frontier  Oil  Refining  Co.  (WBEN  Buffalo). 

TELFORD  TAYLOR  RESIGNS 

TELFORD  TAYLOR  submitted  resignation 
as  head  of  Small  Defense  Plants  Adm.  to 
President  Truman  Friday  [B»T,  Aug.  11]. 
He  was  credited  by  President  with  developing 
and  putting  into  operation  programs  that 
"will  be  of  great  assistance  in  safeguarding 
Jhe  competitive  position  of  small  business  in 
the  period  of  mobilization  for  defense."  Mr. 
Taylor  is  former  FCC  general  counsel. 


for  more  AT  DEADLINE  turn  page  ^ 
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CRAMER,  DUMONT, 
HIGHEST  PAID  IN  1951 

LEONARD  F.  CRAMER,  former  executive 
vice  president  of  Allen  B.  DuMont  Labs.,  now 
assistant  general  manager  of  Crosley  Div.  of 
Avco  Mfg.  Corp.,  was  DuMont's  highest  paid 
executive  in  1951  with  total  $52,961.52  while 
Dr.  Allen  B.  DuMont,  president,  was  next 
with  $50,000,  proxy  statement  calling  stock- 
holders meeting  showed  Friday.  Mr.  Cra- 
mer's 1951  total,  exceeding  prior  year's  figure 
by  $9,061.51,  included  $30,000  settlement  of 
severance  claim  when  he  resigned  to  join 
Crosley  in  August,  1951.  Research  Director 
Thomas  T.  Goldsmith  Jr.  received  $25,400.04 
in  1951,  report  showed,  indicating  these  three 
board  members  were  only  ones  receiving  more 
than  $25,000  that  year. 

Notice  to  stockholders  calls  meeting  Oct. 
20  at  DuMont's  Clifton  (N.  J.)  headquarters 
for  annual  election  of  directors  and  officers. 
Holders  of  Class  A  Common  stock,  headed  by 
Dr.  DuMont,  elect  five  directors,  president 
and  vice  president,  while  Class  B  stock,  owned 
by  Paramount  Pictures  Corp.,  elect  three  di- 
rectors, secretary,  treasurer  and  assistant 
treasurer,  but  DuMont  statement  said  it  did 
not  know  whom  Paramount  will  name.  Du- 
Mont proposes  to  re-elect  Dr.  DuMont  as 
president  and  director;  Stanley  F.  Patten  as 
vice  president  and  director,  and  General  Su- 
perintendent Bruce  T.  DuMont.  Research  Di- 
rector Goldsmith,  and  Percy  M.  Stewart  as 
directors. 

ANA  HIGHLIGHTS 

FUTURE  of  TV  from  advertisers'  standpoint, 
TV  commercials'  effectiveness,  and  review  of 
radio-TV  rating  methods  to  be  broadcasting 
highlights  of  Assn.  of  National  Advertisers' 
43d  annual  meeting  Sept.  29-Oct.  1  in  New 
York,  spokesmen  said  Friday.  In  Sept.  30 
afternoon  session,  McCann-Erickson  will  pre- 
sent findings  of  its  study,  "What  Lies  Ahead 
in  Television?"  and  results  of  Gallup  &  Robin- 
son investigation  of  viewer  reactions  to  tele- 
vision commercials  will  be  presented  in  "What 
Makes  TV  Commercials  Click?"  In  Oct.  1 
morning  session,  "Pros  and  and  Cons  of  To- 
day's Radio  and  TV  Rating  Methods"  will  be 
discussed  as  part  of  advertising  research 
foundation  presentation.  CBS  is  in  charge  of 
entertainment  for  annual  dinner  Sept.  30. 

RULE  CHANGES 

EXPLORATORY  committee  to  study  revision 
of  certain  rules  of  practice  and  procedure  be- 
fore FCC  ordered  by  Commission  Friday  fol- 
lowing morning  conference  of  officers  of  Fed- 
eral Communications  Bar  Assn.,  Commis- 
sioners and  FCC  staff.  Comr.  Rosel  H.  Hyde 
named  to  head  small  group  to  be  composed  of 
representatives  of  FCC  and  FCBA.  Changes 
in  some  rules  required  by  passage  of  McFar- 
land  Bill  and  upcoming  TV  hearings. 

NEW  PRODUCT 

NYLAST,  new  product  designed  to  strengthen 
nylons  as  it  washes  them,  will  be  launched, 
nationally  about  end  of  September  [B«T,  Aug. 
8].  Up  to  ten  commercial  announcements  will 
be  used  in  every  television  market  and  exten- 
sive use  of  network  radio  is  in  planning  stage. 
William  H.  Weintraub  is  agency. 
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In  this  Issue— 


ABC  reportedly  is  about  to  cut  evening 
radio  rates  by  25%,  in  line  with  CBS 
Radio  and  NBC.  It'll  mean  a  straight 
15%  reduction  in  the  compensation 
that  affiliates  get  from  the  network. 
Page  23. 

FIVE  big  advertisers  will  spend  more 
than  ever  this  fall  in  radio  and  tele- 
vision.   Page  25: 

TELEVISION  is  a  prime  topic  on  the 
agenda  of  the  Theatre  Owners  of 
America  annual  convention  beginning 
in  Washington,  D.  C,  today.  Some 
theatre  men  figure  to  solve  the  TV 
problem  by  getting:  into  TV  them- 
selves. More  than  60  TV  applications 
have  been  filed  by  theatre  interests. 
Page  27. 

TWO  Macon  radio  stations  file  joint  ap- 
plication for  a  TV  station.  It's  con- 
sidered a  pilot  case  to  settle  policy  of 
whether  rival  AM  operators  can  unite 
in  a  common  TV  venture.    Page  79. 

WOV  and  WHOM,  both  New  York,  team 
up  to  coordinate  their  radio  program- 
ming and  go  in  together  on  applying 
for  a  TV  station.    Page  29. 

EVERYONE  is  telling  broadcasters  to 
face  the  facts  in  setting  radio  rates, 
but  no  one  knows  what  the  facts  are. 
Edq-ar  Kobak,  one-time  president  of 
MBS  and  now  consultant,  makes  a 
plea  for  finding  out  the  facts,  a  neces- 
sary prelude  to  facing  them.    Page  U2. 

FILM  is  assuming  a  more  important 
place  in  television  every  day.  Here's 
a  report  on  present  and  future  uses 
of  TV  film  by  David  Savage,  man- 
ager of  the  WCBS-TV  New  York 
film  department.    Page  82. 

HOW  WIBW  Topeka  uses  three-dimen- 
sional direct-mail  pieces  to  put  itself 
and  Kansas  on  the  map  with  time- 
buyers.    Page  28. 

TV  grants  and  applications  of  last 
week.    Page  80. 


Upcoming 


Sept.  14-18:  Theatre  Owners  of  America, 
Hotel  Shoreham,  Washington,  D.  C. 

Sept.  15:  BAB   sales   clinic,    Little  Rock, 
Ark. 

Sept.  17:  Texas    Assn.    of  Broadcasters, 
Fort  Worth. 

Sept.  17:  BAB  sales  clinic,  Birmingham. 

Sept.  19:  BAB  sales  clinic,  Atlanta. 

(Other  Upcomings,  page  38) 


Closed  Circuit 

(Continued  from  page  5) 

* 

owner,  to  Richard  F.  Lewis  Jr.,  owner  oJ 
WINC  Winchester,  Va.  Price  is  $70,000  anc 
transaction  was  handled  by  Blackburn-Hamil 
ton.  Facility:  1230  kc,  250  w,  Keystone  affiliate 

LINCOLN -MERCURY  placing  4-to-8  weel 
spot  announcement  campaign  on  radio  ii 
about  400  to  500  markets,  effective  Sept.  29 
Agency  is  Kenyon  &  Eckhardt,  New  York. 

YOU  won't  hear  it  put  so  baldly,  but  TV  trans- 
mitter manufacturers  were  caught  with  thei) 
uhf  transmitters  down  by  speed  of  FCC 
grants  since  processing  began  July  7.  Genera' 
consensus  is  that  manufacturers  are  twc 
years  behind  on  full-powered  uhf  transmit- 
ters, although  low-powered  drivers  should  be 
in  good  supply  by  year's  end  (See  story,  page 
81).  Of  52  post-freeze  TV  grants  made  bj 
FCC  so  far,  40  are  for  uhf  channels. 

HOUSE  Subcommittee  investigating  moralitj 
in  radio  and  television  programming,  pursuanl 
to  Gathings  Resolution,  plans  to  take  inside 
look  at  network  operations  dui-ing  hearings  or 
New  York  Sept.  23-24.  Hearings  resume  ir 
Washington  tomorrow  and  Wednesday  anc 
Chairman  Orren  Harris  (D-Ark.)  has  ar 
ranged  for  tours  of  studios  and  transmitter: 
of  major  network,  operations,  radio  and  TV 

RE  HOUSE  morality  subcommittee,  ranking 
GOP  member  of  full  Interstate  Commerce 
Committee,  Charles  A.  Wolverton  (N.  J.)  un 
derstood  to  want  entire  project  called  off,  at 
least  for  duration  of  election  campaign.  He 
evidently  feels  these  sideshows  in  Presidential 
election  year  do  no  good  and  divert  attention 
from  big  tent. 

FATE  of  Australian  TV  depends  on  opinion 
of  Australian  Postmaster  General  H.  L.  An 
thony  after  he  completes  inspection  tour  of 
England,  Germany  and  U.  S.  Trip  started 
Sept.  1.  Last  stop  will  be  America,  where  he 
will  watch  network  operations  in  New  York 
visit  Chicago  and  then  go  to  Washington  where 
he  will  discuss  problems  with  FCC.  Australia 
agreed  on  625-line  standards  in  1949  but  later 
Menzies  administration  abandoned  plan. 

SLATED  FOR  ■  appointment  to  General  Ei- 
senhower's strategy  staff  is  Maj.  Gen.  Wilton 
(Slick)  Persons,  war-time  legislative  repre 
sentative  of  Army  and  righthand  bower  to 
General  Ike  in  NATO.  He  is  brother  of  S 
Gordon  Persons,  governor  of  Alabama,  and 
former  part-owner  of  WSFA  Montgomery- 

TWO  'VOICE'  WINNERS 
ADDRESS  NATIONAL  GROUPS 

TWO  national  winners  in  Voice  of  Democracy 
Contest  will  deliver  winning  essays  this  week 
before  important  gatherings.  At  invitation  of 
Judge  Justin  Miller,  NARTB  board  chairman 
Charles  Kuralt,  1948-49  winner  now  attending 
U.  of  North  Carolina,  will  address  Seventh 
National  Conference  on  Citizenship  Thursday 
at  Statler  Hotel,  Washington.  Judge  Miller  is 
chairman  of  Attorney  General's  Committee  or 
Citizenship  and  overall  chairman  of  conference 
Dwight  Clark  Jr.,  1951-52  winner  and  an- 
nouncer at  KCOL  Fort  Collins,  Col.,  will  ad- 
dress American  Bar  Assn.  convention  in  San 
Francisco  Wednesday,  presenting  winning 
broadcast  script  before  Section  of  Judicial 
Administration-  He  will  enter  Stanford  U 
this  fall. 


for  more  AT  DEADLINE  see  page  114  ^ 
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All  It  Took  was  Yeiv . .  • 


.  .  .  Yew-wood  longbows,  lofting  a  barrage  of  arrows  at  Agincourt,  to  bring  the 
armored  horseman  down  off  his  "high  horse"  and  revolutionize  the  science  of  war- 
fare. The  French,  despite  a  five-to-one  superiority  in  numbers,  were  forced  to  leave 
the  English  in  full  command  of  the  battlefield! 

Radio  KOWH,  faced  with  the  same  odds  in  a  six-station  market,  dominates  the 
Omaha,  Council  Bluffs  field,  too — as  proven  by  the  Hooper  averaged  below  for 
the  ten-month  period  from  October,  1951,  to  July,  1952.  It  takes  a  steady  barrage 
of  talent  to  capture  that  big  an  audience! 

36.3% 


Sta.  "A' 


Sta.  "B' 


OTHER 
STATION  RATINGS 


Sta.  "C 


Sta. 


Sta. 


Largest  total  audience  of  any 
Omaha  station,  8  A.M.  to  6 
P.M.,  Monday  through  Sat- 
urday! (Hooper,  Oct.,  1951, 
thru  July,  1952.) 


Largest  share  of  audience,  in 
any  individual  time  period, 
of  any  independent  station 
in  all  America!  (July,  1952.) 


Li 


r 


O    M  A 


"America's  Most  Listened- to  Independent  Station" 


General  Manager,  Todd  Storz;  Represented  Nationally  By  The  BOILING  CO. 


A 
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5  000  WATTS 
ABC 

Represented  by  Weed  &  Co. 
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'9000  HOURS  FROM  2  <!  £  TUBES 
SAVED  WM-TVWOr 


Paul  Frincke,  Engineer  of  Detroit's 
successful  Temple  Avenue  station  owned 
and  operated  by  Storer  Broadcasting  Co. 


"We  have  a  pair  of  GL-9C24's  in  our  trans- 
mitter that  show  over  twice  the  normal 
life  for  final-stage  power  tubes.  They  rep- 
resent a  saving — at  current  prices — of 
$1,140  for  two  replacement  tubes  we 
haven't  had  to  buy! 

"Right  through  the  list — power  tubes, 
rectifiers,  and  receiving  types — G-E  tubes 
are  paying  their  way  at  WJBK-TV,  and 
adding  dividends  in  extra  hours  of  life. 
Another  gain  is  the  fast  tube  service  which 
local  General  Electric  distribution  gives 
us  on  a  24-hour  basis.  It's  real  on-the-air 
insurance  to  back  up  our  spares.  Put  us 


down  as  100-per-cent  satisfied!" 

*  *  * 

That's  mighty  fine  to  hear,  Mr.  Frincke, 
particularly  from  the  experienced  engineer 
of  a  busy  metropolitan  station!  General 
Electric  distributors  offer  the  same  econ- 
omy tube  operation — the  same  alert  and 
speedy  service — to  all  AM,  FM,  and  TV 
stations  from  coast  to  coast. 

Phone  your  G-E  tube  distributor  today! 
He  has  on  hand  the  tubes  you  need,  is 
anxious  to  serve  you  well  in  order  to  cement 
a  business  relationship  that  will  profit  you 
both  through  the  years. 


FREE  TO  STATION  ENGINEERS! 

"Essential  Characteristics",  a  handy  pocket  guide  to  all  receiving 
tubes  in  common  use,  is  yours  on  request.  Ask  your  G-E  tube  distributor 
for  this  reference  booklet  you'll  use  daily  .  .  .  hourly!  Or  write  to 
Section  A,  Tube  Department,  General  Electric  Co.,  Schenectady  5,  N.  Y. 


GENERAL 


ELECTRIC 


#  WJBK-TV's  loyal  motor-city  audience 
likes  home-making  hints,  news,  the  drama, 
and  sports.  By  telecasting  such  events  as 
the  Kentucky  Derby  and  football  games 
of  the  Detroit  Lions,  WJBK-TV  lives  up 
to  its  motto  "First  in  Sports".  High  stand- 
ards of  transmission  sustain  picture  qual- 
ity. From  the  day  the  station  went  on  the 
air,  General  Electric  tubes  have  helped 
to  keep  performance  up,  costs  down. 
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THE  GREATER  PORTLAND  AREA 

where  continued  tremendous  growth  offers  KGW-advertised 
national  brand  products  the  greatest  listening  audience  in  the 
Northwest! 


i 


MAYOR 


Morry  Director  of 
the  Manhattan  dis- 
trict declares,  "KGW  continues  to  be 
the  leading  advertising  medium  in  this 
area  with  its  proven  merchandising 
plan  and  will  always  be  the  buyer's 
choice  for  listening  popularity." 


PORTLAND 

OREGON 

/ 

Radio  still  dominates  this  rich  market!  And  KGW 
continues  to  dominate  the  radio  medium  in  this 
Oregon-Southwest  Washington  area!  KGW  reaches 
more  people,  more  often,  than  any  other  radio  sta- 
tion in  this  area.  This  wide  circle  coverage  plus  pro- 
gram popularity  and  a  successful  merchandising 
program  for  KGW-advertised  national  brand  prod- 
ucts makes  this  the  most  desirable  radio  medium  in 
the  Columbian  Empire!  Reach  the  buyers  you  want 
to  sell  now  with  KGW,  the  pioneer  station  in  its  31st 
year  of  continuous  broadcasting! 


Celebrating  our  31st  Year 

of  Leadership  and  Community  Service 


PORTLAND,  OREGON 
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DRUGGIST 


John  W.  Towsley,  Jr., 
Foster  Road  Pharmacy, 
says,  "KGW-advertised  products  are  first  in  sales. 
We  all  know  the  value  of  good  radio  audiences 
in  selling  a  product,  and  here  in  Portland  we 
know  KGW  delivers  the  largest  radio  audience." 


f  +  HAJIP  wm  Omer  J.  Ferguson,  manager 
^*  im^^^l  K  ■%  0f  trie  iargest  Safeway  store 
in  the  Portland  area,  reports,  "In  our  Foster- 
Manhattan  district,  KGW  continues  to  be  the 
voice  of  the  people.  You  can't  buy  a  better  radio 
medium  in  the  Portland  area." 


CLERK 


Jean  Murray,  asserts,  "More 
housewives  call  for  products 
advertised  on  KGW  than  on  any  other  local  radio 
station.  They  remember  KGW  for  its  outstand- 
ing leadership,  prestige,  popularity  .  . .  truly  the 
'people's  choice'  in  Portland.' 


JEWELER 


Samuel  H.  Rogoway  of 
the  Manhattan  district, 
reports,  "Successful  merchandising  plus  the  top 
radio  audience  makes  KGW  a  'must'  for  adver- 
tisers wishing  to  sell  the  Portland  area.  It  is  the 
outstanding  choice  of  .  the  people  in  our  district." 


Mother  outstandmg  P  ^  alike> 

^^^wle-PeopWsCho.e, 
acclaim 


LAUNDRYMAN 


Richard  (Dick) 
Hattrick,  owner- 
operator  of  Manhattan  drycleaning  business, 
states,  "For  our  money  you  can't  find  a  better 
way  to  deliver  a  message  to  the  Portland  area 
people  than  with  KGW.  It  continues  to  bring  us 
the  largest  audience  with  its  program  popularity 
and  prestige.  The  choice  in  our  area." 


REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO.,  Inc. 
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agency 


JOHN  T.  SOUTHWELL,  formerly  with  BBDO  and  Young  &  Rubicam 
both  N.  Y.,  to  Hirsch  &  Rutledge,  St.  Louis,  as  vice  president  and 
director  of  radio-TV. 

ROBERT  WECHSLER,  public  relations  director  of  New  York  Mountain 
Hotelman's  Federation,  to  public  relations  department,  Anderson  & 
Cairns,  N.  Y. 

RHODA  ROSENTHAL,  assistant  to  general  manager,  WNBC-WNBT 
(TV)  New  York,  to  Rand  Adv.,  that  city,  as  director  of  television,  in 
charge  of  all  television  production. 

JOHN  R.  GILMAN  elected  vice  president  of  Roy  S.  Durstine  Inc.,  N.  Y 

A.  B.  CRAMPTON,  advertising  manager,  Stahl-Meyer  Inc.,  to  Dowd 
Redfield  &  Johnstone  Inc.,  N.  Y.,  to  head  food  and  grocery  division. 

FAY  R.  TONDU  and  WENDELL  P.  PARKER  to  Ross  Roy  Inc.,  Detroit, 

on  copy  staff. 

DAVID  M.  MIXTER  returns  to  Benton  &  Bowles,  N.  Y.,  as  assistant 
account  executive  on  Maxwell  House  Coffee  account,  after  tour  of  duty 
with  'Marine  Corps. 


■0 


on  all  accounts 


law  firm  of 
New  York 


THE  ATTRACTIVE  blonde 
strode  with  confident  grace 
through  the  plain  wooden 
door  marked  "Criminal  Attorney" 
and  confronted  the  occupant  of 
the  desk  with  a  manner  that  told 
him  clearly  she  "belonged." 

And  she  did,  too.  The  "attrac- 
tive blonde"  was  no  character  out 
of  Raymond  Chandler  fiction  but 
a  respected  member  of  the  office 
force  of  the  famous 
Broderick  brothers, 
Today  the  girl, 
Helen  Martha  Wil- 
bur, is  equally  re- 
spected as  chief 
radio-TV  timebuyer 
for  Doherty,  Clif- 
ford &  Shenfield, 
New  York. 

Miss  Wilbur,  a 
native  New  Yorker, 
was  educated  at 
Brooklyn  College 
and  Columbia  U. 
School  of  Business, 
and  upon  graduation 
from  the  latter 
school  applied  for 
and  was  accepted  as 
female  functionary 
in  the  celebrated  law 
office.  There  she 
learned  more  about 
life  than  she  felt  it  was  necessary 
to  know,  so  she  finally  appealed 
to  Columbia's  Placement  Service, 
which  offered  her  rehabilitation  in 
the  shape  of  a  job  with  the  New 
York  Times  advertising  depart- 
ment. 


Miss  WILBUR 


It  was  her  first  media  post. 
After  two  years  she  qualified  as 
a  print  expert  and  joined  the  ad- 
vertising agency,  Pedlar  &  Ryan, 
as  an  estimator  on  newspapers 
and  magazines.  A  few  years  later 
she  switched  to  the  radio  depart- 
ment and  eventually  worked  her 
way  up  to  the  role  of  timebuyer, 

In  the  spring  of  1944  when  five 
executives  of  Pedlar  &  Ryan  broke 
away  from  the  agency  to  form 
Doherty,  Clifford  &  Shenfield,  New 
York,  she  went  with 
the  new  contingent 
as  its  one-girl  time- 
buying  department 
Gradually  the  staff 
increased  and  Miss 
Wilbur  was  named 
chief  of  the  division. 

Among  the  radio 
and  television  ac- 
counts under  her  su- 
pervision are:  Ipana 
Toothpaste,  Ipana 
A.  C,  Vitalis  and 
Vitalis  hair 
cream,  Mum,  Bor 
den's  Instant  Coffee, 
Welch  Grape  and 
Tomato  Juice,  the 
pioneer  division  of 
Borden's,  Feen-a- 
Mint,  Chooz,  and 
Standard  Milling. 

Miss  Wilbur  lives  at  home  with 
her  folks  in  Scarsdale,  N.  Y.  Her 
hobbies  include  reading  mystery 
stories,  sketching  in  charcoal,  and 
gardening. 
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JOHN  W.  DeWOLF  and  RICHARD  H.  TALMADGE,  group  account  man- 
agers, G.  M.  Basford  Co.,  N.  Y.,  elected  vice  presidents  of  firm. 

ROBERT  A.  MOGGE,  media  and  research  director,  Arthur  R.  Mogge 
s  Agency,  Chicago,  elected  president  of  Ad  Club  of  Chicago. 

^JAMIE  HOLLAND  appointed  spacebuyer  with  Ad  Fried  Adv.,  Oakland, 
Calif. 

LOUIS  MEISEL,  formerly  with  Liggett-Rexall,  Leows  Inc.,  and  S. 
i  ji  Duane  Lyon  Inc.,  to  Hilton  &  Riggio  Inc.,  N.  Y.,  as  account  executive. 

IRWIN  KURTZ,  assistant  production  manager,  Milton  Weinberg  Adv. 
Co.,  L.  A.,  to  Tilds  &  Cantz  Adv.,  Hollywood,  as  media  director. 

DONALD  C.  TABER  appointed  head  of  creative  and  copy  departments, 
Ecoff  &  James  Adv.,  Phila. 

f 

If!  JEAN  A.  MONTE,  Radio  Programme  Producers  Ltd.,  Montreal,  named 
radio  director  of  Walsh  Adv.  Co.  Ltd.,  same  city. 

,  PAUL  VISSER,  NBC  Chicago  agriculture  staff,  to  Brown  Bros.  Adv., 
St.  Louis,  as  Purina  regional  account  executive. 

SYBIL  ROBERTS  appointed  account  executive  in  charge  of  retail  adver- 
tising division  of  Curtis  Adv.  Co.,  N.  Y. 

I.  A.  GOLDMAN  &  Co.,  Baltimore,  moves  to  Goldman  Bldg.,  102  E. 
,  Pleasant  St.  Telephone  is  Lexington  7670-1. 


►  CKAC  Montreal  celebrated  its 
30th  birthday  on  Sept.  7.  It  claims 
to  be  the  oldest  Canadian  station 
on  the  air. 


►  WBOW  Terre  Haute,  Ind., 
climaxed  its  25th  anniversary  cele- 
bration by  going  to  the  fair — the 
Vigo  County  Fair.  Station  set  up 
a  special  booth  and  aired  a  program 
with  Herman  LaMasters  trio.  High- 
lights of  backdrop  display  were 
white  stars  showing  names  of  its 
key  programs  and  these  slogans : 
"Wherever  You  Go  There's  Radio," 
"25  Years  Your  Radio  Host — 25 
Years  Your  Listening  Post." 
WBOW  is  licensed  to  Banks  of  the 
Wabash  Inc.  and  is  an  NBC  af- 
filiate. 


►  TWENTY-FIVE  years  of  nutri- 
tion and  public  health  broadcasting 
on  WOR  New  York  begun  by  Al- 
fred W.  McCann  and  continued 
after  his  death  in  1931  by  his  son, 
Alfred  W.  McCann  Jr.,  was  marked 
during  McCanns  at  Home  program 
from  9:30-10  a.m.  EDT  Sept.  8. 
The  program,  titled  originally  The 
McCann  Pure  Food  Hour  became 
McCanns  at  Home  when  Alfred 


Jr.'s  wife,  Dora,  joined  program 
in  1947. 

$       $  $ 

►  FRANK  BECKLEY  (BECK) 
SMITH  today  completes  25  years 
in  radio,  the  past  17  years  as  news- 
caster on  WJAS  Pittsburgh  under 
sponsorship  of  Kaufmann's  de- 
partment store  there.  After  grad- 
uation from  his  home  town  high 
school  in  Huntington,  W.  Va.,  in 
1927,  he  started  selling  radio  re- 
ceivers, shortly  afterward  becom- 
ing an  announcer  on  WSAZ  there. 
After  seven  years  he  went  to 
WJAS. 

*    #  # 

►  A  GOSPEL-singing  group  in 
Richmond,  Va.,  known  as  the  Har- 
monizing Four,  noted  a  double 
anniversary  Sept.  7  with  a  special 
broadcast  over  WRNL  that  city. 
The  group  marked  its  25th  year 
of  organization  and  also  the  begin- 
ning of  its  15th  consecutive  year 
of  broadcasts  on  WRNL. 


►  MUTUAL's  The  Shadow,  spon- 
sored by  Wildroot  Co.  (Sun.,  5-5:30 
p.m.  EDT),  celebrated  its  20th  an- 
niversary with  its  broadcast  yes- 
terday (Sunday). 


6:55  P-^'sfcerrf 


1  -~sovs 


i\se. 


^5  <*  9° 


KG 


WMAL 


THE  EVENING  STAR  STATION  IN  WASHINGTON,  D.  C. 
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WHO  PUT  1HI p^MOk 
IN  THE  BRUNCH? 


•  Write,  Wire, 
or  Phone  Your 
JOHN  BLAIR  Man! 


Punch  did  you  say?  Quite  un- 
usual—we agree— to  have  it 
at  such  an  early  hour  of  the 
day.  .  .  for  brunch!  But  the 
punch  in  this  instance,  hap- 
pened to  be  the  sales  punch 
scored  by  WDSU  for  an  ex- 
clusive New  Orleans  specialty 
store*. 

•  The  details  ran  something  like 
this:  a  special  sale  of  women's 
"Brunch  Coats"  was  featured 
on  radio  spots  over  WDSU. 
An  equal  amount  of  money 
was  allotted  for  advertising 
these  coats  in  a  competing 
medium. 

•  And  what  were  the  results? 
An  impartial  survey  (by  Audi- 
ence Research  Bureau,  Inc.) 
showed  that  91.7%  of  the 
customers  who  heard  the  news 
via  WDSU  made  purchases. 
Only  46.2%  of  the  customers 
attracted  by  the  competing 
medium  purchased  the  mer- 
chandise. 


•  And  as  if  that  isn't  proof 
enough  . . .  WDSU's  radio  cus- 
tomers accounted  for  44.6% 
of  the  total  dollars  spent, 
while  customers  of  the  com- 
peting medium  spent  only 
21.5%! 


•  Dollar  for  dollar,  WDSU  adds 
extra  punch  (unspiked  that  is) 
to  your  sales  picture  in  the 
"Billion  Dollar  New  Orleans 
Market"! 

"(Nome  and  details  on  request) 


A/etur&tk  •  •  • 

WILDROOT  Co.,  Buffalo   (hair  preparations),  will  sponsor  Tues.- ! 
Thurs.  broadcasts  of  Titus  Moody  Speaking  series,  starting  Sept. 
29  on  Mutual.    Program  will  be  heard  five  times  weekly,  7:55-8  p.m. 
Agency:  BBDO,  N.  Y. 

VOICE  OF  PROPHECY  Inc.,  Glendale,  Calif.,  renewing  The  Voice  of\ 
Prophecy  on  ABC  radio,  Sun.,  9:30-10  p.m.  EDT,  for  52  weeks  effective 
yesterday  (Sunday).   Agency:  Western  Adv.,  L.  A. 

BRISTOL-MYERS  Co.,  N.  Y.  (Sal  Hepatica),  started  The  Jimmy  Wakelyl 
Show  on  13  CBS  Pacific  Network  radio  stations,  Sun.,  3:30-4  p.m.  PDT,  | 
for  39  weeks  from  Sept.  14.  Agency:  Young  &  Rubicam  Inc.,  N.  Y. 

NATIONAL  BISCUIT  Co.,  N.  Y  (Milk-Bone  dog  food),  started  alternat- 
ing Tues.  and  Thurs.  Mr.  Information  on  17  CBS  Pacific  Network  radio 
stations,  4:30-4:45  p.m.  PDT,  for  39  weeks  from  Sept.  2.  Firm  also 
sponsors  thrice  weekly  The  World  Today  on  same  station  line-up,  5:30- 
5:45  p.m.  PDT,  for  39  weeks  from  Sept.  1.  Agency:  McCann-Erickson 
Inc.,  N.  Y. 

GENERAL  FOODS  Corp.,  N.  Y.  (Jello),  renews  Frank  Goss  News  on  16 
CBS  Pacific  Network  radio  stations,  alternating  days,  Mon.  through 
Sat.,  5:45-5:55  p.m.  PDT,  for  nine  weeks  from  Oct.  7.  Agency:  Young  & 
Rubicam  Inc.,  N.  Y. 


■Qqency  -Appointments 


REAL  SILK  HOSIERY  MILLS  Inc.,  Indianapolis,  appoints  Bozell  & 

Jacobs  Inc.,  Chicago. 

AMERICAN  CHICLE  Co.,  N.  Y.,  appoints  Dillon-Cousins  &  Assoc.,  same 
city,  to  handle  advertising  in  Colombia. 

GARDINER  Mfg.  Co.,  Oakland,  Calif.  (Water spike),  and  MARTIN  CON- 
STRUCTION Co.,  same  city  (High-Pressure  paints),  appoint  Ad  Fried 
Adv.,  Oakland.  Radio  and  TV  are  being  used  for  former;  radio  only  for 
latter  account. 

WHITEHALL  PHARMACAL  Co.  appoints  Cecil  &  Presbrey  Inc.,  N.  Y., 

for  new  chlorophyll  deodorant. 

HELENE  CURTIS  INDUSTRIES,  Chicago,  names  Ruthrauff  &  Ryan, 

same  city,  to  handle  national  advertising  for  Spray  Net,  Milky  Shampoo 
and  Shampoo  Plus  Egg.  Broadcast  media  are  used. 

BELLAIRE  PRODUCTS  Inc.,  Bellaire,  Tex.  (Dip-N-Rinse  liquid  silver 
cleaner),  names  Mogge-Privett  Inc.,  L.  A.,  for  Pacific  Coast  advertising. 

PIERCE  BROS.,  Santa  Barbara,  Calif,  (abalone  processors),  names 
Rockett-Lauritzen,  L.  A.  Radio  is  being  used. 

DEMOCRATIC  PARTY  OF  SOUTHERN  CALIFORNIA  appoints  Leon- 
ard Shane  Agency,  L.  A.  Radio-TV  is  being  used. 

INTERSTATE  ENGINEERING  Corp.,  El  Segundo,  Calif,  (vacuum 
cleaners),  names  Geoffrey  Wade  Adv.,  Hollywood.  SNOWDEN  HUNT  Jr. 

is  account  executive. 

FLO-BALL  PEN  Corp.,  San  Gabriel,  Calif,  (pens),  names  BBDO,  L.  A. 
CHARLES  J.  HAWKINS  is  account  executive. 


^dpeople 


LEONARD  NELSON,  associate  editor,  Apparel  Arts,  N.  Y.,  to  Pruden- 
tial Insurance  Co.,  L.  A.,  as  member  of  advei-tising-sales  promotion 

staff. 

WILLIAM  H.  HITCHCOCK,  sales  manager,  Holsum  Products  Co.,  ap- 
pointed sales  and  merchandising  manager,  Gettelman  Brewing  Co., 
Milwaukee. 
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why 


WICC 


in  the 
RICH 

BRIDGEPORT 
NEW  HAVEN 

MARKET 

•  WICC  Promotion 


Contest  produced 
largest  movie  house 
for  '52 

•  WICC  Merchandising 

Complete  Sponsor 
Identification. 


®  WICC  Personalities 


Wallie  Dunlap,  (left) 
area's  highest-rated 
afternoon  deejay. 

(2:30-5,  Mon.-Fri.) 

Bob  Crane,  (right) 
pulls  65%  share  of 
audience. 

(6-9  AM,  Mon.-Sat.) 


i.S  MV/Mi 


*  For  confirmation  of  above  claim, 
refer  to  New  Haven  Pulse,  Jan.  '52 
and  Bridgeport  Hooper,  March  '52. 


/  s 


REPRESENTED  NATIONALLY  BY 
ADAM  YOUNG,  JR. 


OVER 
1  ,000,000 
PER  DAY 

WRC  audience  surveys 
mean  something  more  than 
passive  listeners.  Daily  and 
Sunday  "circulation"  is  also 
measured  in  terms  of  re- 
sults over  the  counter  for 
advertisers. 

Morning,  noon  and 
night,  Washington  area 
people  tune  to  the  continu- 
ing editions  of  WRC-NBC. 
Combined  total  listening 
goes  well  over  nine  digits 
...  a  tremendous  audience 
for  your  commercial  mes- 
sage. 

The  entire  WRC  schedule 
represents  a  range  of  pro- 
gramming to  fit  any  sales 
requirement. 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 

FIRST  in  WASHINGTON 


5,000  Watts  •  000  KC 

Represented  by  NBC  Spot  Sales 


feature  of  the  meek 


IT  PAYS  to  radio-advertise  on 
the  hottest  day  of  the  year- 
even  when  you  are  selling  skid 
chains,  snow  tires  and  anti-freeze. 
At  least  that's  what  a  New  Eng- 
land warehouse  proprietor  found  to 
his  great  satisfaction. 

He  is  John  E.  Cambria,  better 
known  as  "Friendly  Jack,"  owner 
of  a  warehouse  in  Lowell,  Mass. 
The  station  that  did  the  job  "out 
of  season" — like  selling  refriger- 
ators to  Eskimos — is  WCAP  that 
city. 

Last  July  when  the  temperature 
hovered  around  100  degrees  for 
five  days  running,  Friendly  Jack 
reasoned  that  if  anyone  had  enough 
ambition  to  turn  on  a  radio,  a 
summer  sale  to  dispose  of  his  win- 
terizing specialties  would  be  in 
order.  He  contacted  WCAP  for 
100  spot  announcements,  to  be 
aired  strategically  around  the 
clock.  Within  a  week,  he  disposed 
of  carloads  of  items  and  resold 
himself  on  radio's  pulling  power. 

While  the  idea  was,  of  course, 
novel  in  its  concept,  Friendly  Jack 
also  offers  a  diversified  line  of 
other  products,  including  radios, 
seat  covers,  paint,  gasoline,  oil  and 
trucking  transportation  service. 

Mr.  Cambria  has  been  successful 
in  business  for  more  than  25  years. 
A  firm  believer  in  advertising,  he 
first  used  radio  and  newspapers 
alternately.  In  recent  years,  ac- 
cording to  WCAP,  Mr.  Cambria 
has  shown  a  three-to-one  prefer- 
ence for  the  broadcast  medium. 

For  Bill  Warren,  WCAP  man- 
ager, the  summer  sale  proved  grat- 
ifying. Only  a  month  before  the 
July  sale  he  convinced  Friendly 


"Friendly  Jack"  signs  a  new  con- 
tract with  Mr.  Cronin. 

Jack  he  should  use  radio  to  adver- 
tise a  raccoon  coat  for  $5.  A 
woman  driving  along  in  her  car 
heard  the  spot  and  bought  the  coat 
literally  before  the  echo  of  the 
announcement  had  died  away.  An- 
other series  of  20  one-minute  spots 
brought  a  sellout  of  auto  seat  cov- 
ers in  five  days. 

Friendly  Jack  now  uses  WCAP 
six  days  a  week  for  announce- 
ments when  he  wants  to  call  at- 
tention to  big  doings  at  the  ware- 
house. He  recently  signed  a  52- 
week  contract  with  Gerry  Cronin, 
WCAP  commercial  manager,  for 
3,000  spots. 

Mr,  Cambria's  idea,  like  his 
warehouse,  is  off  the  beaten  track 
but,  apparently,  it  pays  big  divi- 
dends to  himself  and  to  WCAP. 


>f*  strictly  business 


WILLIAM  LINDSAY  WAL- 
LACE, west  coast  manager 
of  Adam  J.  Young  Jr.  Inc., 
station  representatives,  advocates 
strict  adherence  to  the  rate  card 
and  is  quite  rabid  on  the  subject 
of  "under  the  table"  and  special 
package  deals  entered  into  for 
business. 

While  Mr.  Wallace,  who  head- 
quarters in  Hollywood,  acknowl- 
edges that  "maybe"  some  AM  and 
TV  stations  should  adjust  their 
rates,  he  maintains  that  any  sta- 
tion can  be  sold  on  a  legitimate 
basis  if  it  is  worthy  of  staying  in 
business. 

Radio  is  still  the  greatest  mass 
medium  and  when  an  advertiser 
buys  station  time  he  gets  twice  as 
much  as  that  for  which  he  pays, 

(Continued  on  page  5U) 


that  Counts! 


The  great  exploits  o 
mighty,  powerful,  Pau 
Bunyan  with  his  big  ax 
his  great  ox,  his  ability  tc 
survey  all  the  land  be 
cause  of  his  giant  propor 
tions,  are  all  examples  o 
coverage  that  counts 
And  so  it  is  with  the  buy- 
ing of  radio  time  here  ir 
this   big  400,000  popu- 
lated mining-manufactur- 
ing   market.    You  need 
WBRE  to  give  you  cover 
age  that  counts  in  lis 
tening  audience,  in  sale 
volume,  in  client's  satis 
faction,  for  WBRE  is  th 
Paul  Bunyan  of  Wyomin 
Valley's  "earway." 
Headley-Reed,  Representative 


Mr.  WALLACE 


AM-FM 


AFFILIATE 
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and  here's  why.. 

Diversified  industry  is  the  main  reason  why  Milwaukee 
maintains  top  rank  as  one  of  America's  leading  markets. 

Diversified  local  programming  is  the  main  reason  more 
people  in  Milwaukee  and  in  Wisconsin  listen  to  WTMJ 
than  any  other  radio  station. 

One  example  of  listener  pull:  Annual  early  morning  pro- 
gram promotion,  a  Gourd  Give-Away,  set  a  1952  record  of 
23,435  packages  mailed  out. 

Your  Henry  I.  Christal  representative  will  tell  you,  "You 
can't  do  a  successful  radio  selling  job  in  Milwaukee  and 
Wisconsin  without  WTMJ,  because  only  WTMJ  gives  you 
primary  blanket  coverage  of  628,916  of  Wisconsin's  total 
of  968,253  radio  homes."  Ask  him  for  all  the  facts  on  how 
WTMJ  dominates  in  Milwaukee  and  Wisconsin. 


THE  MILWAUKEE  JOURNAL  RADIO  STATION 


5,000  WATTS 


620  KC 


NBC 


Represented  by  THE  HENRY  I.  CHRISTAL  CO.  New  York  •  Chicago 


-1    Ul-:l  k 


FARM 
PR06RA 


Untxoducinq  . . . 


MR.  W.  D.  CLICK 


AVAILABLE 
SEPT.  15th 

i     TIME:  7:00  -  7:15  AM 
Monday   thru  Saturday 

Program  Information 
...  Mr.  Click  will  Inter- 
view Agriculture  Agents, 
Farmers  ...  he  will  give 
daily  Market  Reports  on 
Crops  and  Livestock,  as 
well  as  all  available  Farm 
Information  to  benefit 
the  Farm  and  Family  .  . 
Radio  WSAZ  Covers  the 
Tri-State  .  .  .  Kentucky, 
Ohio  and  West  Virginia. 

#  Radio  Station  WSAZ 
"The  First  Station  of 
W.  Va."  operating  on 
5,0  0  0  Watts,  Covering 
29  Counties  of  the  Tri- 
State  Area. 


©AVAILABLE 
SEPT.  29th 

TIME:  12:00  NOON 
Monday,  Thursday,  Friday 

Program  Information 
.  .  .  Interviews  with  Nati- 
onal and  Local  Farm 
Personalities  .  .  .  Farm 
Products  of  Local  Nature 
will  be  Viewed  by  TV 
Audience  .  .  .  Farm  Infor- 
mation, Stock  and  Grain 
Market  Data,  Gardening 
Procedure,  will  be  inte- 
grated in  this  New  Farm 
Program. 

#  WSAZ-TV  .  .  .  First 
and  ONLY  TV  Sta- 
tion in  W.  Va  "The 

World's  Most  Powerful 
Television  Station"  .  .  . 
Channel  3  100,000  Watts. 


MR.  WILLIAM  D.  CLICK,  widely  known  in  the  Tri-State  Area  as  "Farmer 
Click,"  was  Cabell  County  agricultural  agent  for  22  years  and  tor  nearly  38 
years  served  as  a  county  agent  in  West  Virginia  •  Mr.  Click  writes  a  column 
"HOW'S  YOUR  GARDEN"  for  The  Huntington  Herald-Dispatch  in  addition 
to  his  many  other  activities.  The  veteran  county  agent  will  conduct  farm  in- 
formation radio  and  television  programs,  as  well  as  personal  appearances, 
writing  of  farm  letters,  etc.  For  more  information,  call  or  write:  L.  H.  Rogers, 
General  Manager,  WSAZ-TV,  or  Tom  Gartin,  Station  Manager,  Radio  Sta- 
tion WSAZ,  Huntington,  West  Virginia. 

...RAD  to    \  TBLBVISION.. 

WSAZ 


Right  Source 


EDITOR: 

I  have  been  reading  your  pages 
devoted  to  TV  station  grants  and 
applications,  and  I  would  appre- 
ciate some  information. 

I  want  to  keep  in  close  touch  with 
applications  and  grants  and  am 
wondering  if  I  need  to  go  to  any 
source  outside  of  your  magazine? 
.  .  .  If  I  can  get  everything  in 
Broadcasting  •  Telecasting,  no 
need  for  me  to  spend  time  or  money 
searching  elsewhere. 

Will  you  give  me  the  lowdown? 

John  Orr  Young, 

John  Orr  Young  &  Assoc. 

New  York 

[EDITOR'S  NOTE:  Mr.  Young,  co- 
founder  of  Young  &  Rubicam,  can  save 
his  time  and  money.  Complete  and  up- 
to-the-minute  reports  of  all  TV  activ- 
ity at  the  FCC  appear  weekly  in  this 
publication.] 

*      *  * 


On  the  Map 


EDITOR: 

I  would  like  to  express  my  per- 
sonal opinion,  which  is  shared  by 
many  other  members  of  th;s  agen- 
cy, that  your  new  map,  "The  Map 
of  Telecasting  1952-1953,"  is  one 
of  the  finest  jobs  of  representation 
of  television  network  coverage  in 
this  country  that  I  have  yet  seen. 
The  map  is  clearly  drawn,  easily 
studied  and  a  pleasure  to  use  in 
conjunction  with  television  prob- 
lems. My  heartiest  congratulations 
to  you  and  your  staff! 
Ted  Palmer 

Lambert  &  Feasley  Inc. 
New  York 


Thank- You  Note 

EDITOR: 

Many  thanks  for  the  proofs  of 
the  "Strictly  Business"  sketch  pub- 
lished in  the  Aug.  4  issue  ...  I 
am  deeply  grateful  for  the  honor 
bestowed  upon  me  by  your  fine 
magazine. 

Karl  K.  Vollmer 

Vice  President,  Director 

of  Marketing 
Falstaff  Brewing  Corp. 
St.  Louis 


Happy  Birthday 

EDITOR: 

Sunday,  Aug.  31,  was  the  third 
anniversary  of  Price,  Robinson  & 
Frank  Inc. 

For  us,  these  three  years  have 
meant  important  new  clients — com- 
panies such  as  Reynolds  Metals  Co., 
the  Tonic  Co.,  Allied  Chemical  & 
Dye  Corp.  (Swerl  Products  Divi- 
sion), J.  P.  Smith  Shoe  Co.  (Brit- 
ish Walkers),  and  also  new  assign- 


ments from  the  Quaker  Oats  Co., 
one  of  our  original  clients.  .  .  . 

We  believe  that  the  growth  of 
our  agency  is  the  result  of  not 
only  a  good  deal  of  hard  work 
on  our  part  but  also  the  close  co- 
operation and  friendship  of  people 
like  yourself.  .  .  . 

Clinton  E.  Frank 
Executive  Vice  President 
Price,  Robinson  &  Frank 
Chicago 

*      #  * 

Self  Confidence 

EDITOR: 

Much  as  we  respect  BAB  and 
its  ideas,  we  can't  go  along  with 
its  suggestion  that  we  insert  BAB 
prepared  ads  on  the  effectiveness 
of  radio  in  our  local  newspaper. 

If  radio  is  so  damned  effective, 
why  do  we  turn  to  newspapers  to 
tell  our  story?  We  tell  our  clients 
they  don't  need  newspapers;  yet 
BAB  asks  us  to  set  an  example  for 
those  very  clients  by  scheduling  a 
page  or  half-page  ad  .  .  . 

We  think  radio  is  as  good  as 
BAB's  ads  say  it  is.  For  that  rea 
son,  we're  going  to  use  radio. 
Frank  C.  Mclntyre 
Vice  President-General 

Manager 
KLIX  Twin  Falls,  Ida. 


Full  Disclosure 

EDITOR: 

I  was  interested  in  your  quota- 
tion from  Welbourn  Kelley's  tes 
timony  [before  the  McCarran 
subcommittee  investigating  Com- 
munism, B»T,  Sept.  1]  as  to  the 
meaning  of  BBDO.  I  have  been 
reading  Broadcasting  •  Telecast 
ING  for  a  number  of  years  now,  and 
as  far  as  I  can  recall  this  is  the 
first  time  your  publication  has  ever 
identified  that  agency  by  its  full 
name.  I  suppose  anyone  who 
doesn't  know  what  BBDO  means 
has  no  business  reading  BROAD 
casting  •  Telecasting. 

John  W.  Willis 

Washington,  D.  C. 

[EDITOR'S  NOTE:  B.T  does  not  wish 
to  be  obscure,  but  other  news  would  be 
crowded  from  the  magazine  if  Batten, 
Barton,  Durstine  &  Osborne  were  writ- 
ten out  in  every  story  mentioning  that 
agency.] 

%     %  % 

Ghost  Story 

EDITOR: 

...  an  excellent  article  ("TV 
Specter  Can't  Bite,"  B*T,  Sept.  1) 
and  particularly  timely  now  that 
agencies  and  national  advertisers 
are  being  promoted  by  the  net- 
works to  ask  reductions  in  evenin 
rates  all  along  the  line.  .  .  . 

Arch  Shaivd 

President 

WKBZ  Muskegon,  Mich. 
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e'll  stuff  in  those  GLADIOLA  biscuits  until  he 
can  just  hardly  see  .  .  ."  Ah,  the  lilt  in  those  hon- 
eyed words !  This  has  been  the  basic  pitch  for  GLADIOLA 
Flour  on  WFAA  —  and  for  fifteen  years  it's  stirred  the 
heart  of  the  housewife  who  stirs  up  those  light,  fluffy 
GLADIOLA  biscuits. 

Fifteen  years  ago,  the  Fant  Milling  Company  —  millers  of 
GLADIOLA —  was  a  husky  country  youngster  with  lots  of 
vision,  plenty  of  courage,  and  an  excellent  product  to  sell. 


Lady,  your  man  11  love  Gladiola  biscuits!" 


news  and 
whoop-de-do  help 
Texas  housewives 
agree  •  •  • 


In  1937,  the  opener  was  a  five-minute  WFAA  newscast. 
Today,  our  regular  noon  news  across  the  board  is 
GLADIOLA  news  —  has  been  for  many  years !  Add  to  this 
a  walloping  whoop-de-do  known  as  the  Saturday  Night 
Shindig,  30  minutes  once  a  week,  in  its  eighth  year !  Then, 
another  4  shows  a  week  with  Murray  Cox,  WFAA  Farm 
Editor,  for  SUNGLO  Feeds. 

Results?  Today,  more  Texas  housewives  buy  GLADIOLA 
flour  than  any  other 
family  flour ! 


EDWARD  PETRY  &  CO..  NATIONAL  REPRESENTATIVES     •     ALEX  KEESE,  Station  Manager     •     RADIO  SERVICE  OF  THE  DALLAS  MORNING  NEWS 
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CompleteTachge 


WITH  THE  UHF  equipment  and  accessories  illustrated  here,  you 
can  build  a  1-kw  UHF  plant  capable  of  delivering  up  to 
20  kw,  ERP.  RCA  has  the  transmitter.  RCA  has  the  antenna. 
RCA  has  the  indispensable  accessories  needed  to  complete  the 
installation  — transmission  line,  mitred  elbows,  line  transformers, 
spring  hangers,  dummy  loads,  wattmeters,  frequency  and  modu- 
lation monitors,  filterplexers,  etc.  In  short,  everything— from  ONE 
responsible  manufacturer! 

What  about  a  power  increase  later?  The  1-kw  transmitter  can 
be  used  to  drive  an  RCA  10-kw  high-power  amplifier. 

Like  this  1-kw  package,  RCA  has  UHF  combinations  to  meet 
power  requirements— up  to  1000  kw!  Your  RCA  Broadcast  Sales 
Representative  can  tell  you  what  you'll  need  for  the  power  you  use 
—show  you  a  practical  plan  for  a  minimum  outlay.  Call  him  today. 


RAD tO  CORPORATION  of  AMERICA 

ENGINEERING  PRODUCTS  DEPARTMENT  CAMDEN,  N.J. 


EVERY  TECHNICAL  ACCESSORY  FOR  A  UHF  TRANSMITTER  PLANT 


Like  salt  goes  with  pepper 


Fast,  profitable  results  and  W-I-T-H  go  together  just  as  naturally  as  salt  and 
pepper.  And  how  the  local  merchants  do  know  it!  W-I-T-H  regularly  carries  the 
advertising  of  twice  as  many  of  them  as  any  other  station  in  town. 

Here's  why:  W-I-T-H  delivers  more  listeners-per-dollar  than  any  other  radio  or  TV  station 
in  Baltimore.  And  this  BIG  audience,  at  such  LOW  rates,  produces  low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination — low-cost, 
resultful  advertising  and  W-I-T-H.  Your  Forjoe  man  will  give  you  all  the  details. 


IN  BALTIMORE 


TOM  TINSLEY,  PRESIDENT        •       REPRESENTED  BY  FORJOE  AND  COMPANY 
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ABC'S  RATE  CUT  PLAN 


Reportedly  Follows  CBS  Radio,  NBC 


By  RUFUS  CRATER 

ABC  was  reported  set  last  week 
to  follow  the  lead  of  CBS  Radio 
and  NBC  by  cutting  its  evening 
radio  time  charges  an  average  25% 
while  boosting  Mon.-Fri.  daytime 
rates  5%  but  adjusting  afternoon 
discounts  to  keep  those  charges  at 
current  levels.  Morning  costs  go 
up  about  5%. 

The  blueprint  also  was  said  to 
call  for  a  straight  15%  cut  in  the 
network's  rate  of  compensation  to 
its  affiliates.  This  is  the  same  fig- 
ure set  by  CBS  Radio  and  one 
percentage  point  above  that  pro- 
posed by  NBC. 

Top  officials  whipping  the  plan 
into  shape  were  understood  to  be 
planning  to  put  affiliation-contract 
amendments  and  explanatory  let- 
ters into  the  mails  to  affiliates  over 
the  weekend,  in  hope  of  securing 
station  approvals  within  a  week  and 
of  effectuating  the  changes  Oct.  1. 

NBC  Gets  Acceptances 

While  ABC  was  in  the  process 
of  becoming  third  of  the  four  na- 
tional radio  networks  to  revise  its 
rates-and-discount  structure,  NBC 
was  beginning  to  get  back  from  its 
i  affiliates  acceptances  of  the  plan 
presented  them  a  week  ago  calling 
for  similar  changes  [B*T,  Sept.  8]. 
NBC  officials  hoped  to  have  signed 
contracts  from  "substantially  all" 
of  their  affiliates  by  tonight  (Mon- 
day), and  to  put  their  plan  into 
effect  Sept.  29.  CBS  Radio's  plan 
became  effective  Aug.  25. 

As  NBC  officials  awaited  com- 
plete returns  from  affiliates  (text 
of  NBC  rate  letter,  this  page),  an- 
ticipating no  major  turndowns, 
critics  leveled  fire  on  effects  of  the 
plan's  extension  of  "contiguous 
rate"  benefits  to  nighttime  pro- 
grams of  daytime  strip  advertisers. 

Although  affiliates  at  the  net- 
work's Chicago  "rate  convention" 
the  preceding  week  had  felt  the 
new  contiguous  plan  "can't  hurt 
us,"  because  any  business  it  attracts 
will  be  new,  critics  last  week  sharp- 
ened their  pencils  and  figured  the 
affiliate's  "take"  on  a  daytime  strip 
program  would  be  reduced  consid- 
erably beyond  his  casual  expecta- 
tion for  any  day  in  which  the  adver- 
tiser added  a  nighttime  program. 

For  instance,  they  said:  An  ad- 
vertiser sponsors  a  quarter-hour 
daytime  strip.  Under  NBC's  revised 
station  compensation  plan,  the  affili- 
ate's revenue  from  the  network  is 


cut  back  a  straight  14%.  But  if 
the  daytime  strip  advertiser  adds, 
say,  a  weekly  half-hour  nighttime 
program,  then,  through  the  work- 
ings of  the  contiguous  benefits  plan, 
the  affiliate's  compensation  for  the 
quarter-hour  daytime  program  on 
that  particular  day  is  reduced  not 
by  the  straight  14%  figure  but 
by  a  total  of  41.67%.  On  the  ad- 
vertiser's nighttime  half -hour,  these 
arithmeticians  estimated,  the  affili- 
ate's reduction  will  amount  to  a 
total  of  23.55%,  rather  than  the 
straight  14%. 

Mutual,  meanwhile,  gave  no  in- 
dication it  intended  to  move  on  the 
rate  question  immediately,  although 
it  was  conceded  that  as  a  competi- 
tive matter  changes  would  be  in- 
voked. There  was  some  speculation 
final  action  might  not  come  before 
Sept.  30,  when  MBS'  board  meets. 

William  H.  Fineshriber  Jr.,  Mu- 
tual executive  vice  president,  as- 
serted that  "we  are  studying  the 
situation  very  carefully — we  are 
not  going  to  get  panicky."  He 


said  the  network  has  "many  figure 
studies  under  way,  but  we  have 
reached  no  decision  yet." 

ABC's  plan,  like  those  of  CBS 
Radio  and  NBC,  would  achieve  an 
average  of  about  25%  reduction  in 
evening  radio  time  charges  by  in- 
creasing discounts  rather  than  by 
cutting  the  published  rate — al- 
though straight  rate  cuts  of  as 
much  as  35  and  even  45%  were  at 
one  point  considered. 

Points  at  Divergence 

Other  features  of  the  proposal 
were  understood  to  contain  several 
divergencies  from  the  plans  ad- 
vanced by  other  networks,  however. 
Among  these  were  said  to  be: 

(1)  Revision  in  Sunday  after- 
noon discounts  to  bring  the  adver- 
tiser's cost  for  these  periods  down 
to  a  level  approximating  those  of 
NBC  and  CBS  Radio. 

(2)  Extension  of  the  present 
daytime  "vertical  contiguity"  rates 
to  include  nighttime  programs  of 
the  same  sponsors,  but  on  a  more 


liberalized  basis  than  the  new  day- 
night  contiguous  rate  plan  ad- 
vanced by  NBC. 

(3)  Increased  weekday  afternoon 
discounts  to  be  made  applicable  to 
Saturday  morning  time,  so  that 
Saturday  morning  and  Saturday 
afternoon  charges  become  equal. 

(4)  Where  NBC  and  CBS  Radio 
boosted  daytime  card  rates  11.1% 
to  restore  the  10  %  rate  cut  effec- 
tuated in  1951,  ABC's  5%  boost  in 
daytime  rates  puts  this  portion  of 
the  ABC  card  5%  ahead  of  its 
pre-1951  level.  This  results  because 
CBS  and  NBC  achieved  the  1951 
reductions  by  a  straight  10%  cut 
in  rates,  while  ABC  (along  with 
Mutual)  made  equivalent  cost  re- 
ductions through  increased  dis- 
counts but  left  the  gross  rates  un- 
changed. 

Under  the  ABC  plan,  it  was 
learned,  affiliates  will  share  in  the 
benefits  of  the  boost  in  both  morn- 
ing and  afternoon  rates  as  well  as 

(Continued  on  page  36) 


FULL  TEXT  OF  NBC  LETTER  TO  AFFILIATES  ON  RATES 


TEXT  of  letter  sent  by  NBC  to 
its  radio  affiliates  last  week  spell- 
ing out  proposed  changes  in  the 
network's  rate-and-discount  struc- 
ture [B*T,  Sept.  8;  also  see  story 
this  page] : 
"Gentlemen: 

"Reference  is  made  to  the  agree- 
ment between  us  for  affiliation  of 
station  with  the  NBC  radio  net- 
work. This  letter  will  constitute 
an  amendment  to  such  agreement 
effective  when  signed  by  both  you 
and  us. 

"1.  The  network  station  rate  for 
such  station  for  periods  between 
8  a.m.  and  6  p.m.  is  increased 
11.11%  (computed  to  the  nearest 
dollar  on  a  one  hour  basis)  effective 
on  the  effective  date  of  this  amend- 
ment (subject  to  usual  rate  pro- 
tection to  advertisers).  However, 
in  view  of  the  overall  adjustments 
to  advertisers,  such  increase  will 
not  be  included  in  computing  sta- 
tion compensation  for  any  network 
commercial  programs  broadcast 
on  such  station. 

"2.  The  station  compensation 
for  such  station  for  all  network 
commercial  programs  broadcast  on 
such  station  on  and  after  the  effec- 
tive date  of  this  amendment  shall 


be  reduced  by  an  amount  equal  to 
14%  of  the  station  compensation 
otherwise  computed  in  accordance 
with  the  affiliation  agreement  as 
amended. 

"3.  An  advertiser  using  two  or 
more  non-contiguous  periods  of 
time  of  at  least  15  minutes  each 
for  network  commercial  programs 
on  such  station  on  any  one  day  may 
be  given  the  benefit  of  the  rate 
for  such  periods  of  time  which  such 
advertiser  would  have  had  if  such 
periods  of  time  had  been  con- 
tiguous, provided  such  advertiser 
purchases  at  least  one  such  period 
of  time  for  a  minimum  of  five  (5) 
consecutive  days  per  week.  In 
applying  this  provision,  the  periods 
of  time  of  such  advertiser  on  such 
day  will  be  added  together  to  de- 
termine the  total  time  of  such  ad- 
vertiser on  such  day.  The  rate  ap- 
plied to  such  total  time  will  be  the 
rate  provided  in  the  affiliation 
agreement  for  a  program  of  the 
total  duration  of  the  separate 
periods.  If  the  separate  periods 
occur  in  different  time  classifica- 
tions (such  as  day  and  evening) 
the  charge  for  the  period  in  each 
classification  will  be  in  the  pro- 
portion that  the  amount  of  time 
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in  such  classification  bears  to  the 
total  amount  of  time,  (e.g.,  an 
advertiser  buys  a  morning  half- 
hour  period  Monday-Friday  and  a 
night  half -hour  period  on  Wednes- 
day. The  total  time  on  Wednesday 
is  one  hour  and  therefore  the  gross 
rate  applicable  to  the  advertiser  is 
100%  of  the  hour  rate.  Since  half 
of  the  time  is  at  night  and  half 
in  the  morning,  the  rate  applicable 
to  the  advertiser  for  the  Wednes- 
day evening  half -hour  is  50%  of 
the  evening  hour  rate  and  the  rate 
applicable  to  the  advertiser  for  the 
Wednesday  morning  half-hour  is 
50%  of  the  daytime  hour  rate). 
Computation  of  station  compensa- 
tion as  provided  in  the  affiliation 
agreement  as  hereby  amended  shall 
reflect  the  application  of  the  con- 
tiguous rate  where  an  advertiser 
is  given  the  benefit  of  the  contigu- 
ous rate  pursuant  to  the  foregoing. 
Very  truly  yours, 
National  Broadcasting 
Company  Inc. 

By  

Vice  President 
"Accepted  and  agreed 
"This  ....  Day  of  September,  1952 

"By   ;  " 
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CITRUS  BUY 

Set  for  17  Markets 

FLORIDA  Citrus  Commission  ap- 
proved purchase  of  a  new  radio 
program  for  use  in  17  southern 
markets  at  a  meeting  Wednesday 
in  Lakeland,  Fla. 

The  15-minute  program,  to  be 
aired  three  times  weekly,  features 
a  men's  quartet  singing  folk  songs, 
spirituals  and  hymns.  Program's 
title  was  not  disclosed. 

J.  H.  (Jack)  Forshew,  Lakeland 
representative  of  J.  Walter  Thomp- 
son Co.,  which  handles  the  account, 
said  the  program  is  "wonderfully 
suited"  for  the  southern  area.  The 
Commission  already  has  authorized 
$50,000,  or  a  quarter  of  its  budget, 
to  the  southern  and  south  central 
area,  which  represents  a  quarter 
of  its  market. 

The  17  markets  will  be  at  At- 
lanta, Augusta,  Ga.;  Birmingham, 
Jackson,  Miss.;  New  Orleans, 
Shreveport,  Greenville,  S.  C; 
Charleston,  S.  C;  Greensboro, 
N.  C;  Raleigh,  Memphis,  Knox- 
ville,  Nashville,  Chattanooga, 
Houston,  Dallas  and  San  Antonio. 
Stations  will  be  announced  in  about 
10  days.  Only  six  southern  mar- 
kets were  used  last  year. 

Don  Francisco,  J.  Walter  Thomp- 
son Co.  vice  president  from  New 
York,  who  was  at  the  Lakeland 
meeting,  termed  the  program  as 
the  best  buy.  David  Corey,  also 
present  from  the  agency's  New 
York  office,  said  plans  are  under 
way  for  additional  spot  radio  ad- 
vertising east  of  the  Mississippi. 

The  Commission  revealed  its 
Happy's  Party,  Saturday  morning 
TV  show  for  children,  originating 
in  Pittsburgh  to  four  markets,  will 
cost  $48,179  for  its  17-week  test 
period  Nov.  6  to  Dec.  27,  with  test 
and  production  costs  $1,000  a  week. 

Commission  manager  Robert  C. 
Evans  and  Mr.  Francisco  said  the 
citrus  group  has  an  option  to  con- 
tinue the  TV  puppet  show  in  13- 
week  periods,  with  production 
costs  to  rise  to  $1,500  a  week  live 
or  $5,000  on  film.  The  Commission 
has  an  option  to  buy  the  show  out- 
right before  July  1,  1954,  for 
$350,000,  Mr.  Evans  said. 


FRANKLIN     M.     DOOLITTLE  (I), 
president,   WDRC-AM-FM  Hartford, 
Conn.,  and  Elliott  M.  Sanger,  execu- 
tive vice   president,  WQXR-AM-FM 
w  York,  sign  agreement  by  which 
'VQXR   programs   will    be   aired  on 
WDRC-FM  (see  story,  page  71). 


RENEWS  LICENSES 

'Racing'  Doubt  Cleared 

LICENSES  of  a  group  of  stations 
put  on  temporary  license  early  this 
_  year  because  of  horserace  pro- 
grams were  renewed  Wednesday  by 
the  FCC.  The  licenses  were  re- 
moved from  the  hearing  docket 
following  evidence  racing  pro- 
grams had  been  discontinued  or 
curtailed. 

Stations  receiving  renewals  were 
KWKW  Pasadena,  Calif.;  KJBS 
and  KSAN  San  Francisco;  KVSM 
San  Mateo,  Calif.;  WWPB-FM 
Miami,  Fla.;  WAAF-FM  Chicago; 
WLAP  Lexington,  Ky.;  WITH  Balt- 
imore; WBNX  New  York;  WGPA 
Bethlehem,  Pa.;  WRIB  Providence, 
R.  I. 

The  FCC  also  removed  from 
hearing  and  granted  application  by 
WMIE  Miami,  Fla.,  for  license  to 
cover  CP.  It  granted  petitions  of 
KLAC-TV  Los  Angeles,  and  WPIX 
(TV)  New  York  insofar  as  they 
involve  removal  from  hearing  of 
applications  for  licenses  to  cover 
CP. 

Removal  of  the  temporary  license 
status  for  the  19  stations  had  been 
proposed  by  the  FCC's  Broadcast 
Bureau  [B»T,  Sept.  1].  Stations 
were  said  to  have  discontinued  ob- 
jectionable flash  or  running  ac- 
counts of  races. 


Hills  Buys  'Ashton' 

HILLS  BROS.,  San  Francisco,  will 
sponsor  Rush  Ashton,  effective 
Sept.  22,  on  22  CBS  Radio  Pacific 
Coast  stations  (4:40-4:45  p.m.,  five 
times  weekly) .  N.  W.  Ayer  &  Son, 
New  York,  is  the  agency. 


Drawn  for  Broadcasting  • 
Telecasting  by  Dick  Wang 


JOINS  K&E 


Owen  &  Chappell 
To  Dissolve 


OWEN  &  CHAPPELL  Inc.,  New  York,  will  dissolve  and  its  officers  and 
four  major  accounts  will  join  forces  with  Kenyon  &  Eckhardt,  New  York, 
effective  Nov.  3.  The  move  will  mean  an  approximate  $3%  million  worth 
of  billing  [Closed  Circuit,  Sept.  8]  added  to  Kenyon  &  Eckhardt's  $39 
million.  ★  ■  

John  H.  Owen  will  become  a 
K&E  vice  president  and  account 
supervisor  while  Charles  Chappell 
will  become  a  K&E  consultant  and 
vice  chairman  of  the  review  board. 
O&C  has  a  staff  of  43  people,  part 
of  whom  also  will  join  K&E. 

Effective  the  same  date,  K&E 
has  been  appointed  to  handle  the 
advertising  of  four  accounts  now 
serviced  by  Owen  &  Chappell: 

National  Brewing  Co.  of  Balti- 
more for  National  Premium  and 
National  Bohemian  Beers  (which 
spend  approximately  $700,000  in 
television);  Browne-Vintners  Co., 
New  York,  for  White  Horse  Scotch 
Whiskey;  Frankfort  Distillers 
Corp.  of  New  York  for  Hunter  & 
Wilson  Whiskies;  Renfield  Import- 
ers of  New  York  for  Martini  & 
Rossi  Vermouths,  Piper  Heidsieck 
Champagnes,  and  Remy  Martin 
Cognacs.  Other  accounts  of  Owen  & 
Chappell  amounting  to  about  $400,- 


000  are  looking  for  new  agency 
associations. 

At  a  news  conference  las"t 
Wednesday,  Mr.  Owen  explained 
that  "60  days  ago"  he  didn't  know 
anyone  at  K&E  but  at  that  time 
he  decided  to  join  forces  with  the 
agency  because  he  believed  that 
although  his  agency  has  had  its 
best  year  last  year,  the  rising  costs 
made  it  important  for  a  small 
agency  to  join  a  larger  one  to 
absorb  the  increase.  Having  great 
confidence  in  K&E,  he  said,  he 
called  Thomas  D'Arcy  Brophy, 
chairman  of  the  board,  explained 
his  project  and  emphasized  that  he 
wanted  a  "good  place  for  my  people 
and  clients  and  for  me." 

Mr.  Brophy  explained  to  the 
group  that  this  was  not  a  merger 
or  a  purchase  and  that  "no  money 
had  passed"  between  the  princi- 
pals, but  that  the  clients  and  per- 
sonnel were  simply  joining  K&E. 


ETHICS  BOARD 

NARTB  Moves  on  Rate  Cuts 

NARTB  took  its  first  major  step 
against  rate-cutting  practice  last 
week  with  announcement  by  Presi- 
dent Harold  E.  Fellows  that  a 
Radio  Standards  of  Practice  Com- 
mittee has  been  named  [B*T, 
Aug.  25]. 

The  committee  will  study  revival 
of  the  broadcast  standards  and  go 
into  the  ethical  side  of  rate-cutting 
in  line  with  a  directive  from  the 
NARTB  board. 

Named  chairman  of  the  standards 
committee  is  John  F.  Meagher, 
KYSM  Mankato,  Minn.  [Closed 
Circuit,  Sept.  1].  Other  members 
are  William  B.  McGrath,  WHDH 
Boston;  Carleton  D.  Brown,  WTVL 
Waterville,  Me.;  E.  R.  Vadebon- 
coeur,  WSYR  Syracuse;  Walter  E. 
Wagstaff,  KIDO  Boise,  Ida.;  Clyde 
W.  Rembert,  KRLD  Dallas,  and 
William  D.  Pabst,  KFRC  San 
Francisco. 

First  meeting  of  the  new  com- 
mittee will  be  held  this  autumn 
but  no  date  has  been  announced. 
The  session  will  be  held  prior  to 
the  NARTB  Radio  Board's  Nov. 
20-21  meeting. 

The  broadcast  standards,  adopt- 
ed in  1948  following  clamors  from 
civic  and  educational  groups,  are 
still  in  effect  although  the  charge 
is'  made  now  and  then  that  radio 
stations  are  ignoring  widely  the 
provisions. 

Over  90  of  the  109  U.  S.  tele- 
vision stations  are  conforming  to 
the  TV  Code  that  went  into  opera- 
tion last  March  1.  Both  member 
and  non-member  stations  are  eli- 
gible to  subscribe.  The  TV  Code 
carries  a  seal  of  approval  to  pro- 
mote enforcement  but  the  radio 
standards  carry  no  enforcement 
weapon. 

NARTB  district  meetings,  now 
nearing  the  half-way  point,  have 
discussed  the  rate-cutting  problem 
at  length.  Todd  Storz,  KOWH 
Omaha,  aroused  industrywide  in- 
terest in  a  proposal  that  a  seal 
plan  be  adopted  by  NARTB  for 
stations  that  stick  to  their  rates. 


NADA  CAMPAIGN 

Radio-TV  Sales  Seen 

THERE  may  be  a  carload  of  busi- 
ness for  broadcasters  in  the  Na- 
tional Automobile  Dealers  Assn. 
"get-out-the-vote"  drive,  according 
to  J.  Saxton  Lloyd,  NADA  head. 

The  NADA  has  instituted  a  na- 
tional public  service  program  of 
offering  transportation  to  and  from 
the  polls  in  November. 

Mr.  Lloyd,  himself  a  new  car 
dealer  in  Daytona  Beach,  Fla., 
said  that  he  has  urged  NADA 
members  to  use  all  media  to  make 
sure  that  the  public  is  aware  of 
the  program. 

For  the  benefit  of  dealers,  the 
NADA  has  prepared  promotion 
material,  including  a  kit  containing 
radio  spots  and  video  slides.  Mr. 
Lloyd  believes  that  broadcasters 
would  find  it  worthwhile  to  con- 
tact local  NADA  branches. 
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FIVE  ADVERTISERS Launch  'Bi^esi'  cgmPai9ns 


By  FLORENCE  SMALL 

FIVE  important  advertisers  will 
be  spending  more  money  in  more 
radio  and  TV  markets  this  fall 
than  ever  before  in  their  respective 
histories,  according  to  a  special 
Broadcasting  •  Telecasting  check 
of  industry  action  last  week. 

Ranging  the  field  from  candy 
manufacturing  to  retail  clothing, 
three  of  the  quintet  of  sponsors 
will  rely  heavily  on  spots  in  a 
series  of  campaigns  variously  de- 
scribed by  their  originators  as  the 
"largest,"  "greatest"  and  "most 
ambitious"  in  their  experiences. 
The  two  others  will  use  network 
TV. 

The  clients  include  Robert  Hall 
clothes,  Peter  Paul  candy,  National 
shoes,  Scott  toilet  tissue,  and  Wes- 
ton cookies. 

Robert  Hall  has  launched  the 
"most  ambitious  advertising  cam- 
paign" in  its  history  to  celebrate 
the  10th  anniversary  of  the  chain 
operation.  The  firm,  which  claims 
to  be  the  heaviest  retail  user  of 
radio  advertising  in  the  U.  S., 
divides  its  overall  budget,  with  50% 
applied  to  radio  and  TV  and  the 
other  half  to  newspapers. 

Jerry  Bess,  vice  president  of 
Frank  B.  Sawdon  Inc.,  New  York, 
agency  which  services  Robert  Hall, 
reported  the  campaign  includes  spot 
announcements  on  more  than  180 
radio  stations  in  70  markets 
throughout  the  country,  and  said 
"substantial  TV  coverage  is  being 
added  for  the  New  York  and  Chi- 
cago markets." 

Radio  Big  Factor 

"We  find  that  radio  is  still  a 
most  important  factor  in  carrying 
the  Robert  Hall  'low  overhead' 
message  to  millions  of  potential 
buyers  in  markets  from  coast-to- 
coast,"  Mr.  Bess  said.  He  also 
confided  the  agency  had  reviewed 
each  market  before  renewing  its 
radio  commitments. 

Advertising  throughout  Septem- 
ber will  concentrate  on  special  10th 
anniversary  sales  values,  he  said. 

Peter  Paul  Inc.  announced  its 
fall  and  winter  advertising  plans, 
in  support  of  Mounds,  Almond  Joy 
and  the  new  Mounds  Miniatures, 
emphasized  a  local  impact. 

John  H.  Tatigan,  president  of 
Peter  Paul  Inc.,  described  the  cam- 
paign as  the  "greatest  localized- 
national  advertising  program  in 
the  history  of  the  confectionery 
trade." 

Highlights  of  the  promotion  in- 
clude local  5-and-10-minute  radio 
news  programs  plus  spot  announce- 
ments in  approximately  150  urban 
and  rural  trading  areas  starting  at 
various  dates  during  September. 

In  addition,  Mr.  Tatigan  said 
his  firm  would  use  television  fol- 
lowing the  same  basic  principle  by 
buying  "home-town"  spots  and  local 
participations.  Maxon  Inc.,  New 
York,  is  the  agency. 

National  Shoe  Co.,  95-unit  New 
York  chain  of  shoe  and  accessory 


stores,  is  stepping  up  its  use  of 
all  media  in  the  biggest  fall  ad- 
vertising push  in  the  company's 
history. 

The  accelerated  radio  schedule  in 
New  York  City  now  includes  Ger- 
man, Spanish,  and  Polish  broad- 
casts, in  addition  to  the  English 
and  Italian  schedule  heretofore 
used.  National  also  continues  spon- 
sorship of  its  10  a.m.  Sunday 
Time  for  Adventure  children's 
show  on  WNBT  (TV)  New  York. 

Outside  New  York  City,  the  fall 


broadcasting  campaign  includes 
Syracuse,  Gloversville,  Newburgh, 
Binghamton,  Poughkeepsie,  Kings- 
ton, and  Peekskill  in  New  York 
State  plus  Asbury  Park  and  Tren- 
ton, N.  J.,  Danbury,  Conn.,  and 
Pittsfield,  Mass. 

Scott's  $30,000  Show 
Scott  Paper  Co.,  which  has  been 
absent  from  TV  network  in  the 
past  three  years,  effective  Oct.  8 
launches  an  estimated  $30,000 
weekly  program  entitled  Scott 
Music   Hall  on   NBC-TV  (Wed., 


MBS  POST 


Poppele  Quits  as  Engineer  VP; 
Johnson  Succeeds 


RESIGNATION  of  J.  R.  (Jack)  Poppele  as  vice  president  in  charge  of 
engineering  for  MBS  and  the  appointment  of  E.  M.  (Pete)  Johnson, 
MBS  vice  president  in  charge  of  station  relations,  as  his  successor,  along 
with  his  present  duties,  was  announced  in  New  York  last  week. 

Mr.  Poppele,  who  also  has  served     *—  ■ 
for  the  past  30  years  as  director  of 
engineering  for  WOR  New  York, 
key  MBS  outlet,  resigned  Wednes- 
day. He  announc- 
ed   he    will  or- 
ganize   his  own 
consultant  firm, 
specializing  in  de- 
velopment and 


construction  of 
new  TV  studios 
and  transmitters 
for    clients  cur- 
rently receiving- 
Mr.  Poppele       construction  per- 
mits   from  the 
FCC.    WOR-TV  is  said  to  be  one 
of  his  clients. 

Appointment  of  Mr.  Johnson  to 
absorb  Mr.  Poppele's  duties  along 
with  his  present  responsibility  was 
announced  Friday.  Before  the  in- 
tegration of  WOR  and  Mutual  a 
few  months  ago,  he  was  in  charge 
of  engineering  as  well  as  station 
relations. 

Mr.  Poppele's  decision  ends  a 
relationship  that  began  Feb.  18, 
1922 — four  days  before  WOR  be- 
gan broadcasting.  He  was  the 
station's  first  engineer  and  its  first 
chief  engineer. 

In  1941,  Mr.  Poppele  was  ap- 
pointed vice  president  and  a  mem- 
ber of  the  WOR  board  and  in  these 
capacities,  he  has  directed  WOR- 
AM-FM-TV  and  facsimile  engi- 
neering projects. 

Mr.  Poppele  is  credited  with  be- 
ing one  of  the  outstanding  broad- 
cast engineers  in  the  country  and 
one  who  has  pioneered  in  the 
various  phases  of  the  field.  He  was 
an  early  explorer  of  the  possi- 
bilities of  FM  and  one  of  the 
pioneers  in  broadcasting  FM  pro- 
grams. 

In  recent  years,  Mr.  Poppele  has 
been  active  in  designing  and  direct- 
ing construction  on  several  post- 
war projects — building  of  the  then 
WOIC  (TV)  Washington  (now 
WTOP-TV)  and  of  WOR-TV's 
transmitter  at  North  Bergen,  N.  J., 
and  its  production  building,  Tele- 
vision Square,  in  Manhattan. 

Along  with  many  veterans  on  the 
technical  side  of  broadcasting,  Mr. 


Poppele  learned  the  A-B-Cs  of 
wireless  as  a  "ham"  while  still  a 
teen-ager  in  Newark,  where  he 
was  born  Feb.  4,  1898. 

Mr.  Poppele  studied  electrical 
engineering  at  Newark  Tech  and 
Penn  State  before  World  War  I  led 
him  into  radio  as  a  career.  He 
served  as  an  operator  on  com- 
mercial vessels  and  in  the  Army 
Transport  Service  during  the  war 
and  this  experience  led  to  his  af- 
filiation with  WOR  in  1922. 

Widely  active  in  broadcasting 
and  engineering  circles,  Mr. 
Poppele  was  one  of  the  founders 
and  a  director  of  the  Television 
Broadcasters  Assn.  and  its  presi- 
dent for  seven  years  until  its 
merger  into  the  NARTB  last  year. 
He  is  also  a  fellow  and  director  of 
the  Institute  of  Radio  Engineers, 
executive  member  of  the  Engineer- 
ing Committee  of  the  NARTB, 
president  of  the  Radio  Pioneers, 
charter  member  of  the  Veteran 
Wireless  Operators  Assn.  and  a 
member  of  the  American  Television 
Society. 

Johnson's  Background 

Mr.  Johnson,  who  joined  the  en- 
gineering department  of  MBS  on 
Nov.  1,  1945,  was  named  director 
of  engineering  the  following  year. 
He  was  given  much  of  the  credit  for 
development  of  Mutual's  "Listen- 
ability,"  a  new  engineering  cover- 
age measurement.  In  February 
1949  he  was  appointed  vice  presi- 
dent in  charge  of  engineering  and 
station  relations. 

A  1940  graduate  of  the  college 
of  engineering  at  the  U.  of  Cin- 
cinnati, Mr.  Johnson  served  first 
with  the  FCC,  starting  as  a  moni- 
toring officer  but  transferring  in 
1941  to  the  Broadcast  Division  of 
the  Commission's  Washington  en- 
gineering dspartment,  where  he 
became  assistant  chief  of  the 
Standard  Broadcast  Section.  In 
June  1944,  he  was  shifted  to  the 
operational  research  staff,  office  of 
the  Signal  Officer,  War  Dept., 
where  he  specialized  in  studies  of 
antenna  development  and  in  propa- 
gation of  radio  waves. 


8:30-9  p.m.).  The  show  will  have 
a  variety  format. 

The  budget  for  the  television  net- 
work show,  it  was  understood,  is 
"new"  money.  Firm  sponsored 
Dione  Lucas  on  CBS-TV  about 
three  years  ago.  Scott  also  used 
a  short-term  radio  spot  campaign 
this  past  summer.  J.  Walter 
Thompson,  New  York,  is  the 
agency. 

Weston  Biscuit  Co.,  through  W. 
Earl  Bothwell  (soon  to  be  merged 
with  Geyer,  Newell  &  Ganger,  New 
York),  is  contemplating  a  quarter- 
hour  television  network  program 
for  the  first  time  in  its  history. 
The  program — still  in  the  negotia- 
tion stage — probably  would  be  pre- 
sented on  part  of  the  NBC-TV  net- 
work. Final  details  are  expected 
to  be  resolved  within  a  fortnight. 


SHOLIS  NAMED 

To  Assist  Stevenson  Drive 

APPOINTMENT  of  Victor  A. 
Sholis,  vice  president  and  director 
of  WHAS-AM-TV  Louisville,  as  ex- 
ecutive administrative  assistant  to 
Wilson  Wyatt,  personal  campaign 
manager  for  Gov.  Adlai  Stevenson, 
was  announced  last  Monday  by  the 
Louisville  Courier-Journal  and 
Times  station. 


Mr.  Sholis 


Mr.  Cline 
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Neil  Cline,  sales  director  of 
WHAS-AM-TV,  will  assume  charge 
during  Mr.  Sholis'  absence  the  next 
two  months.  Mr.  Cline  has  been 
sales  director  of  the  station  since 
November  1949. 

As  administrative  assistant  to 
Mr.  Wyatt,  who  also  hails  from 
Louisville,  Mr.  Sholis  will  include 
in  his  duties  the  supervision  of  the 
Democratic  Presidential  nominee's 
radio-TV  appearances.  His  leave 
of  absence  is  slated  to  terminate 
Nov.  10. 

The  name  of  Mr.  Sholis  thus  is 
another  to  be  added  to  the  growing 
roster  of  radio-TV  personages  now 
active  in  the  political  campaigns 
[B°T,  Aug.  4,  et  seq.] 

Mr.  Sholis,  a  political  writer  for 
the  Chicago  Times  (now  Sun- 
Times)  in  the  '30s,  has  been  di- 
rector of  WHAS  Inc.  since  1947. 
After  service  as  special  assistant 
to  Harry  Hopkins,  former  Secre- 
tary of  Commerce,  he  became  di- 
rector of  the  Clear  Channel  Broad- 
casting Service  in  Washington. 
During  World  War  II  he  served  in 
New  Guinea  and  the  Philippines. 
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AT&T  COST  DATA 

Movie-TV  Groups  Ask  Again 

NOT  satisfied  with  the  AT&T 
answers  two  weeks  ago  [B*T,  Sept. 
8],  counsel  for  motion  picture 
theatre-TV  interests  sent  another 
formal  request  to  the  Long  Lines 
Div.  for  cost  information  based  on 
specifications  furnished  last  April 
[B*T,  April  28]. 

The  figures  are  needed,  it  was 
emphasized,  to  prepare  for  the  Oct. 
20  accounting  and  engineering  as- 
pects of  the  FCC  theatre-TV  hear- 
ings. 

Referring  to  data  submitted  by 
AT&T,  based  on  the  use  of  present 
facilities,  the  motion  picture  re- 
sponse stated  that  they  were  "of 
no  value  in  the  proceeding."  Letter 
went  on : 

For  the  kind  and  quality  of  television 
our  clients  require  and  propose  to  make 
available  in  theatres,  your  existing 
service  is  wholly  inadequate  and  un- 
satisfactory. Obviously  if  we  could 
use,  or  expected  to  use,  the  existing 
quality  of  common  carrier  service  for 
our  system,  there  would  be  no  need 
to  request  cost  estimates  since  the 
data  could  be  easily  computed  from 
your  filed  tariffs. 

Motion  picture  counsel  chided 
the  telephone  company  for  ques- 
tioning whether  the  requirements 
specified  were  necessary  or  prac- 
tical for  theatre  TV.  In  bristling 
terms,  motion  picture  counsel  said: 

In  the  first  place,  a  great  many  tech- 
nical experts  within  and  without 
the  motion  picture  industry  have  de- 
voted many,  many  years  and  hundreds 
of  thousands  of  dollars  in  research  on 
the  question  of  what  is  necessary  or 
practical  for  a  satisfactory  theatre  tele- 
vision transmission  service.  In  the 
second  place,  it  would  appear  self- 
evident  that  the  motion  picture  indus- 
try is  itself  best  qualified  to  judge 
what  type  of  a  theatre  television  serv- 
ice should  be  supplied  to  its  theatres. 

In  answer  to  the  AT&T's  pro- 
test that  much  of  the  equipment  is 
not  available  and  would  have  to  be 
developed  and  manufactured,  the 
motion  picture  counsel  claimed 
that  some  of  the  equipment  is  avail- 
able or  nearly  so  and  that  it  can  be 
developed  and  some  estimate  made 
as  to  costs. 

Letter  ended  with  assurance  that 
cost  estimates  requested  need  not 
be  firm  quotations,  but  present  best 
estimates. 

Signing  document  were  Vincent 
B.  Welch,  Welch,  Mott  &  Morgan, 
Washington,  and  James  Lawrence 
Fly,  Fly,  Shuebruk  &  Blume,  New 
York,  counsel  for  Motion  Picture 
Assn.  of  America;  and  Marcus 
Cohn,  Cohn  &  Marks,  Washington, 
counsel  for  the  National  Exhibitors 
Theatre  Television  Committee. 


Duff  Heads  SWG  Group 

WARREN  DUFF  has  been  named 
chairman  of  the  nominating  com- 
mittee of  Screen  Writers  Guild  by 
its  executive  board  in  Hollywood. 
Nominees  are  to  be  selected  by 
Sept.  28  and  the  list  mailed  to 
SWG  membership  by  Oct.  1.  Serv- 
ing on  Mr.  Duff's  committee  are 
Ivan  Goff  and  Howard  Green  (ex- 
ecutive board),  Valentine  Davies, 
Marvin  Borowsky,  Leonard  Spigel- 
gass,  DeVallon  Scott,  Edmund 
Hartman,  Curtis  Kenyon  and  Adele 
Buffington   (general  membership). 
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COMPLETING  plans  for  sale  and  syndication  of  new  and 
established  film  properties  of  NBC-TV  Film  Div.  are 
(seated,  I  to  r)  Dan  Curtis,  salesman;  Richard  Cahill, 
Midwest  sales  supervisor;  John  B.  Cron,  national  sales 
manager;  Robert  W.  Sarnoff,  vice  president  in  charge  of 
Film  Div.:  Stan  Osgood,  film  production  manager;  Len 


Warager,  Eastern  regional  sales  manager,  and  Bill 
Grainger,  salesman;  standing,  H.  Weller  Keever,  salesman; 
Stan  Yentes,  traffic  manager;  Jack  Kiermaier,  assistant 
to  Mr.  Osgood;  Robert  Anderson,  financial  analyst;  Jim 
Fuchs,  sales  trainee,  and  John  Burns,  salesman. 


SMPTE  MEET 


TV  Papers  Include 
NTSC  Report 


SERIES  of  television  meetings  will  feature  the  72d  semi-annual  con- 
vention of  the  Society  of  Motion  Picture  and  Television  Engineers, 
meeting  Oct.  6-10  at  the  Statler  Hotel,  Washington. 

Group  of  papers,  arranged  by  the  SMPTE  Papers  Committee,  will 
cover  visual  and  sound  techniques  *  


used  in  television.  Joseph  E.  Aiken, 
Naval  Photographic  Center,  Wash- 
ington, is  chairman  of  the  program 
committee. 

R.  D.  Chipp,  DuMont  Television 
Network,  will  present  a  paper  at 
the  opening  session  on  film  pro- 
jection with  image  orthicon  cam- 
eras, reciting  experience  gained  in 
a  10-month  experience  at  WABD 
(TV)  New  York.  Frank  Gillette 
and  Louis  Raitiere,  General  Preci- 
sion Lab.,  New  York,  will  discuss 
TV  camera  lens  of  variable  focal 
length,  described  as  having  many 
superior  features. 

NTSC  Data  Slated 

Work  of  the  National  Television 
Systems  Committee  in  color  TV, 
along  with  recommendations,  will 
be  presented  by  A.  V.  Laughren, 
Hazeltime  Corp.  J.  E.  Hayes, 
Canadian  Broadcasting  Corp.,  will 
describe  television  facilities  of 
Canadian  Broadcasting  Corp. 

Influence  of  echoes  on  TV  trans- 
mission will  be  explained  by  Pierre 
Mertz,  Bell  Telephone  Labs. 

The  Tuesday  television  program 
includes  a  review  of  work  on 
dichroic  mirrors  and  their  light- 
dividing  characteristics  by  Mary 
Ellen  Widdop,  RCA  Victor  Divi- 
sion. Ralph  E.  Lovell,  NBC  Holly- 
wood, will  describe  time-zone  delay 
of  TV  programs  by  use  of  kine- 
scope recording,  based  on  35mm 
film  for  the  picture  and  magnetic 
recording  for  sound.  The  technique 
is  said  to  insure  high-quality  re- 
production. 

Mr.  Lovell  and  Robert  M.  Fraser, 
also  NBC  Hollywood,  will  discuss 
devices  employed  in  the  kinescope 
recording  process  including  ex- 
posure control  devices  and  sito- 
metric   control.    The   devices  are 


said  to  take  much  of  the  guesswork 
out  of  kinescope  recording. 

John  S.  Auld,  of  the  Signal  Corps 
Photo  Center,  Long  Island  City, 
N.  Y.,  will  demonstrate  the  Signal 
Corps  mobile  television  system,  de- 
signed to  explore  utilization  of  TV 
as  a  tactical  and  training  medium 
in  the  Army.  TV  cameras  will  be 
placed  in  the  street  near  the  trucks 
containing  equipment  and  receivers 
will  be  distributed  through  the 
SMPTE  meeting  room.  A  6x8  foot 
projection  receiver  is  included. 

Lighting  of  live  motion  pictures 
for  television  will  be  illustrated  by 
Karl  Freund,  of  Desilu  Produc- 
tions, Hollywood.  Ferenz  Fodor,  of 
Filmcraft  Productions,  Hollywood, 
will  explain'  a  camera  control  sys- 
tem permitting  motion  picture 
cameras  to  be  cut  in  and  out  of 
line  as  needed  during  filming  of 
such  shows  as  You  Bet  Your  Life 
and  Two  for  the  Money.  The 
process  has  a  sync  marking  cue- 
track  system  simplifying  film  edit- 
ing. 

Sessions  on  film  processing  and 
an  international  symposium  on 
high-speed  photography  are  sched- 
uled during  the  convention.  Main- 
tenance of  16mm  equipment  along 
with  sound  recording  and  reproduc- 
tion sessions  are  scheduled.  Con- 
cluding session  Oct.  10  will  deal 
with  magnetic  striping  of  film. 


RCA  Thesaurus  Series 

RCA  THESAURUS'  annual  foot- 
ball continuity  series,  Pigskin 
Parade,  was  sent  to  the  transcrip- 
tion library's  subscribers  last  week. 
First  of  the  program's  10  quarter- 
hour  scripts  is  scheduled  to  be 
launched  Sept.  27. 


FISHER  NAMED 

Succeeds  McLaughlin  at  ABC 

JOSEPH  FISHER,  sales  manager 
of  WENR-TV  Chicago,  has  been 
appointed  manager  of  national  spot 
sales  of  ABC's  Central  Division, 
succeeding  the  late  Roy  W.  Mc- 
Laughlin, who  died  last  month 
[B*T,  Sept.  1]. 

Mr.  Fisher,  who  was  named 
WENR-TV  sales  manager  last 
April,  will  retain  his  present  title 
for  that  station.  He  will  direct 
local  TV  sales  activity  in  Chicago 
and  Milwaukee  not  covered  by 
Blair  TV  Inc.,  named  to  represent 
nationally  WENR-TV  and  WXYZ- 
TV  Detroit  [B»T,  Sept.  8]. 

With  ABC  since  1943,  Mr.  Fisher 
joined  the  network's  guest  rela- 
tions department  before  entering 
the  service  in  1944.  He  returned 
to  the  department  in  November 
1946  and  joined  ABC-WENR  spot 
and  local  radio  sales  in  February 
1947.  Two  years  later  he  assumed 
similar  duties  with  ABC-WENR- 
TV.  Last  April  he  was  named 
sales  manager. 


72-76  mc  Report 

TECHNICAL  background  report 
was  released  by  FCC  last  week 
pertaining  to  the  Commission's 
proposed  rule-making  proceeding 
to  establish  a  new  policy  governing 
the  assignment  of  certain  non- 
broadcast  fixed  stations  in  the  72-76 
mc  band  [B*T,  Sept.  8].  Titled 
"Potential  Interference  From  Oper- 
ational Fixed  Stations  on  72-76  mc 
to  Television  Channels  4  and  5," 
the  study  was  prepared  by  Arnold 
G.  Skrivseth,  chief,  Technical 
Standards  Branch;  Harry  Fine, 
chief,  Low  Frequency  Propagation 
Branch,  and  William  C.  Boese, 
chief,  Technical  Research  Div.,  and 
assistant  chief  engineer,  all  of 
FCC's  Office  of  Chief  Engineer. 
Copy  of  the  study,  T.R.R.  Report 
No.  5.3.5,  will  be  made  available 
by  the  Commission  to  interested 
parties.  FCC's  proposed  new  rules 
make  the  non-broadcast  stations 
involved  responsible  for  alleviating 
interference  to  TV  reception. 
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TOA  SIZES  UP  ITS  TV  PROBLEMS 


By  J.  FRANK  BEATTY 

THE  nation's  major  theatre  opera- 
tors, heartened  by  signs  attendance 
is  on  the  upgrade,  open  their  an- 
nual convention  in  Washington  to- 
day (Monday)  with  many  exhibi- 
tors interested  in  ways  to  live  with 
television. 

Over  600  members  of  Theatre 
Owners  of  America  and  guests 
■»  from  related  industries  are  as- 
sembling at  the  Shoreham  Hotel  to 
tackle  major  problems  affecting 
their  commercial  lives. 

Owners  of  TV  stations,  holders 
I    of  construction   permits   for  new 
,    TV  outlets  and  over  a  half -hundred 
station  applicants  come  from  the 
theatre  industry's  ranks.  Mitchell 
.    Wolf  son,  president  of  WTVJ  (TV) 
Miami  and  operator  of  Wometco 
Theatres,  is  president  of  the  thea- 
,|  tre  association,  with  Gael  Sullivan, 
'    executive     director.     Charles  P. 
Skouras,  National  Theatre  Amuse- 
ment Co.,  is  board  chairman  and 
1    S.   H.   Fabian,   Fabian  Theatres, 
chairman  of  executive  committee. 

Several  critical  theatre  indus- 
'try  problems  involving  Washington 
legislative  and  regulatory  agencies 
will  dominate  the  convention 
agenda,  a  factor  that  influenced 
TOA  in  holding  meetings  right  at 
the  source  of  many  difficulties  fac- 
ing 700  exhibitors  representing 
10,000  theatres. 

Seek  Tax  Repeal 

High  on  the  list  of  TOA  projects 
is  the  industry-wide  campaign  to 
obtain  repeal  of  the  20%  federal 
amusement  tax.  This  hatchet  over 
the  heads  of  exhibitors  is  a  relic  of 
World  War  II  that  legislators 
haven't  seen  fit  to  remove.  TOA 
has  a  committee  working  on  the 
subject  and  its  individual  members 
are  working  at  the  grassroots  level 
e  to  acquaint  congressmen  and  Sena- 
tors with  their  story. 

Next,  TOA  members  are  inter- 
ested in  television  and  what  to  do 
about  it.  Many  exhibitors  are  ap- 
plicants for  TV  stations;  several 
own  existing  TV  outlets,  and  sev- 
eral recently  approved  applications 
have  theatrical  interests  repre- 
sented in  their  ownership. 

An  important  discussion  will  cen- 
ter around  the  future  of  theatre 
television,  with  four-score  theatres 
in  50  cities  already  equipped  to 
project  TV  programs.  Consensus 
of  exhibitors  is  that  theatre  TV  is 
in  its  infancy.  They  cite  fast 
growth  in  the  past  year  along  with 
proposed  development  of  "selective 
communications"  such  as  sales 
meetings. 

As  to  TV's  impact  on  the  box- 
office,  exhibitors  have  not  sched- 
uled this  subject  as  a  major  item 
on  the  convention  agenda.  The 
matter  probably  will  come  up  in 
informal  panel  and  corridor  dis- 
cussions, judging  by  past  TOA 
meetings.  Most  exhibitors  accept 
television  as  a  rival  consumer  of 
the  public's  time  and  money.  Hav- 


Mr.  SULLIVAN 
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ing  discovered  that  TV's  arrival 
in  a  community  isn't  fatal  to  sound 
theatre  enterprises,  exhibitors  are 
meeting  competition  by  improving 
their  service  to  the  public.  Results 
have  been  more  encouraging  than 
most  exhibitors  might  have  be- 
lieved three  or  four  years  ago. 

Another  problem  with  a  Wash- 
ington source  is  the  Dept.  of  Jus- 
tice suit  to  compel  sale  of  16mm 
films  to  television.  Most  exhibi- 
tors feel  the  government  was  ped- 
dled a  bill  of  goods  when  it  filed 
this  and  they  figure  some  fancy 


EXHIBITORS  and  related  thea- 
trical groups  will  become  an  im- 
portant segment  of  the  TV  station 
ownership  industry,  should  their 
applications  receive  FCC, approval. 

More  than  60  applications  for 
TV  stations  have  been  filed  by 
theatrical  interests,  according  to 
an  analysis  of  FCC  records  by 
Broadcasting  •  Telecasting. 

In  addition,  several  existing  sta- 
tions are  owned  by  theatrical  in- 
terests and  some  recent  FCC  grants 
of  TV  construction  permits  have 
theatrical  representation  in  owner- 
ships. 

List  of  TV  station  applications, 
construction  permits  and  existing 
stations,  based  on  a  study  of  FCC 
records,  follows: 

[At  the  end  of  each  application 
listing  is  city  priority  status  (group 
and  number)  by  which  FCC  will 
handle  that  application,  as  set  forth 
in  the  Commission's  temporary  proc- 
essing procedure  [B«T,  May  26,  April 
14].  Applications  in  Group  A-2  (no 
present  service)  and  Group  B  (vari- 
ous degrees  of  service,  divided  into 
sub-groups  B-l,  etc.)  are  being  pro- 
cessed concurrently.  All  Group  B 
cities  are  numbered  consecutively, 
without  regard  to  sub-group  num- 
bers. Other  abbreviations:  vhf — very 
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politicking  is  involved. 

Finally,  TOA  delegates  will  de- 
vote attention  to  purely  exhibitor 
problems  such  as  arbitration  meth- 
ods in  the  distribution  of  films  and 
rising  operating  costs. 

Starting  with  Sunday  committee 
meetings,  the  TOA  convention  will 
wind  up  Thursday  night  with  the 
President's  Dinner.  Attendance  of 
more  than  700  is  expected  at  this 
dinner,  to  be  addressed  by  Eric 
Johnston,  president  of  the  Motion 
Picture  Assn.  of  America. 

An    important    feature    of  the 


high  frequency;  uhf — ultra  high  fre- 
quency; ERP  —  effective  radiated 
power;  kw — kilowatts.] 


EXISTING  STATIONS 

CHICAGO  — WBKB  (TV)  owned  by 
United  Paramount  Theatres  (negotia- 
tions pending  for  transfer  to  CBS). 

LOS  ANGELES— KTLA  (TV)  owned 
by  Paramount  Pictures. 

MIAMI— WTVJ  (TV)  owned  by  Wo- 
metco Theatres  (Mitchell  Wolfson), 
also  holds  interest  in  Florida-Georgia 
Television  Co.,  TV  applicant  for  Jack- 
sonville, Fla.;  Orange  Television  Bcstg. 
Co.,  for  Tampa,  and  Piedmont  Elec- 
tronics &  Fixture  Co.,  for  Charlotte, 
N.  C. 

UTICA,  N.  Y.-WKTV  (TV)  owned 
by  Kallet  Theatres.  (Also  applicant  for 
Buffalo,  N.  Y.) 

TULSA— KOTV  (TV)  half-owned  by 
J.  D.  Wrather  Jr.,  president  and  50% 
owner  of  Jack  Wrather  Productions, 
and  president  and  60%  owner  of 
Wrather  T^  Productions,  both  Los 
Angeles. 

CP  GRANTS 

HONOLULU —Hawaiian  Bcstg.  Sys- 
tem Ltd.  (KGMB),  vhf  Ch.  9,  ERP  107 
kw  [B.T,  Aug.  11,  July  21].  Stock 
owned  by  Consolidated  Amusements 
Co.  Ltd.  (56%),  Honolulu  Star-Bulletin 
Ltd.  (24%)  and  Corporation  of  Presi- 
dent of  Church  of  Jesus  Christ  of  Lat- 
ter Day  Saints  (20%). 

PEORIA,  111. —  West  Central  Bcstg. 
Co.  (WEEK),  uhf  Ch.  43,  ERP  170  kw 
[B.T,  Sept.  1,  July  14].  Principals  in- 
clude C.  B.  Akers,  25%  stockholder  in 
Theatre  fcntfrp-ises  Inc.,  Dajlas  (owns 
theatres  in  Kansas,  Missouri,  Nebraska, 
New  Mexico  and  Texas)  and  5.3% 
stockholder  in  Video  Independent  The- 
atres Inc.,  Oklahoma  City  (owns  the- 


week's  proceedings  will  be  the 
trade  show,  featuring  exhibits  of 
equipment  and  services.  A  lineup 
of  entertainment  features  has  been 
arranged  for  delegates,  guests  and 
their  families.  Attendance  includes 
theatre  managers,  exchange  em- 
ployes, film  salesmen,  bookers,  of- 
fice managers  and  key  executives 
from  allied  entertainment  fields. 

Today's  entertainment  program 
includes  Southern  Hospitality 
Brunch  and  a  film  premiere.  Top- 
ping Tuesday's  entertainment  is  a 
cruise  to  Mount  Vernon,  with  a 
fashion  show  and  lunch  for  women. 
A  seafood  dinner  is  slated  Wednes- 
day and  the  Thursday  dinner  winds 
up  the  convention  program. 

Women  guests  are  invited  to  the 
White  House  Wednesday  morning 
to  meet  President  and  Mrs.  Tru- 
man in  the  Rose  Garden.  They 
will  be  taken  on  a  tour  of  the 
White  House  and  embassies. 

Presidents  of  leading  Hollywood 
film  studios  have  been  invited  to 
the  TOA  meeting.  The  list  includes 
Harry  M.  Warner,  Warner  Bros.; 
Milton  R.  Rachmil,  Universal;  Ar- 
thur B.  Krim,  United  Artists; 
Nicholas  M.  Schenck,  Loew's;  Spy- 
ros  P.  Skouras,  Twentieth  Century- 
Fox;  Herbert  J.  Yates,  Republic 
Pictures;  Ned  E.  Depinet,  RKO 
Radio  Pictures;  Barney  Balaban, 
Paramount;  Harry  Conn,  Colum- 
bia; Steve  Broidy,  Allied  Artists. 

Members  of  the  FCC  have  been 
invited  to  take  part  in  a  number 
(Continued  on  page  56) 


atres  in  Oklahoma  and  Texas),  3%  in 
grantee. 

ROCKFORD,  111.  —  Winnebago  Tele- 
vision Corp.,  uhf  Ch.  39,  ERP  15.3  kw 
[B.T,  July  14].  Half-owned  by  H&E 
Balaban  Corp.  (Harry  and  Elmer  Bala- 
ban, president  and  assistant  secretary- 
treasurer  of  applicant,  respectively), 
which  owns  theatres  in  Illinois  and 
Michigan.  Irwin,  Rosalind  and  H.  W. 
Dubinsky  (River  Lane  outdoor  theatre) 
own  other  50%  of  applicant. 

SPOKANE,  Wash.  —  KXLY-TV,  vhf 
Ch.  4,  ERP  100  kw  [B.T,  July  21]. 
Principals  include  Bing  Crosby,  47.6% 
owner,  and  KXLY,  50%  owner. 

TV  APPLICANTS 

ARIZONA 

PHOENIX  —  Maricooa  Bcstrs.  Inc. 
(KOOL),  vhf  Ch.  10,  ERP  316  kw  [B.T, 
July  7].  President  and  85%  stockholder 
is  Gene  Autry,  motion  picture,  radio 
and  TV  star,  who  also  is  principal  in 
Old  Pueblo  Bcstg.  Co.  (KOPO),  TV  ap- 
plicant for  Tucson.  City  priority  status: 
Group  B-4,  No.  200. 

TUCSON  —  Old  Pueblo  Bcstg.  Co. 
(KOPO),  vhf  Ch.  13,  ERP  316  kw  [B.T, 
July  7].  Principals  include  Gene  Autry, 
motion  picture  radio  and  TV  star,  48% 
stockholder,  also  president  and  prin- 
cipal of  Maricopa  Bcstrs.  Inc.  (KOOL), 
TV  applicant  for  Phoenix.  City  prior- 
ity status:  Group  A-2,  No.  91. 

ARKANSAS 
LITTLE  ROCK— Great  Plains  Televi- 
sion Properties,  uhf  Ch.  23,  ERP  17.4 
kw  [B.T,  Aug.  25].  Owned  by  Trans- 
continental Properties  Inc.  Principals 
of  Transcontinental  Properties  Inc.  in- 
clude Herbert  Scheftel,  president  and 
19%  stockholder  in  Telenews  Produc- 
tions Inc.  and  part  owner  of  various 
newsreel  theatres,  president  and  25% 
stockholder;  Alfred  G.  Burger,  execu- 
tive vice  president  and  16%  stockholder 

(Continued  on  page  99) 


Movie  and  Allied  Interests  Owning  or  Seeking  TV  Stations 


BROADCASTING     •  Telecasting 


September  15,  1952    •     Page  27 


POSTMASTER, 

PLEASE  BE  CAREFUL 


WIBW  began  using 
direct  mail  16  years 
ago.  Top  panel  shows 
the  first  four  in  1937. 
Desk  ruler,  lower 
right,  was  first  'three 
dimensional"  mailing. 


SECOND  year  start- 
ed with  announcement 
of  promotion  of  Ben 
Ludy  from  assistant 
manager  to  manager. 
Other  early  mailings 
are  shown. 


By  BEN 

General  Manager,  WIBW  Topeka 

THE  MAN  who  presented  him- 
self at  the  offices  of  our  ad- 
vertising agency  was  obvious- 
ly a  business  executive  and  also 
obviously  curious.  He  introduced 
himself  as  the 
president  of  a 
large  nail  polish 
company. 

"Would  you  mind 
telling  me,"  he 
asked  politely, 
"why  on  earth  a 
radio  station  wants  several  thou- 
sand bottles  of  red  nail  polish?" 

Although  this  incident  happened 
in  the  early  1940's,  the  explana- 
tion of  why  a  radio  station  (you 
guessed  it — WIBW)  needed  a  large 
quantity  of  nail  polish  goes  back 
even  further.  The 
story  really  be- 
gins on  a  spring 
day  in  19  3  7, 
when  several  hun- 
dred executives  in 
advertising  agen- 
cies and  advertis- 
ing departments  looked  at  their 
mail. 

In  that  mail  was  a  large  enve- 
lope inscribed,  "Enclosed  is  a 
small,  useful  gift — plus  some  valu- 
able facts  about  how  to  sell  Kan- 
sas!" The  envelope  contained  a 
four-page  folder,  and  attached  to 
the  folder  was  a  plastic  desk  ruler. 
On  the  ruler  and  the  folder  were 
printed  these  words:  "By  the  yard- 
stick of  LISTENERS  .  .  .  WIBW 
is  TOPS!" 

This  was  the  first  of  WIBW's 
three-  dimensional 
direct  mail  pieces 
— the  first  in  a 
long  and  consistent 
campaign  that  is 
still  maintained  to- 
day. The  idea  of 
three-  dimensional 
was    originated  for 


NEW  Problems, 
new  formats.  Boxed 
mailings  like  this  tea 
strainer,,  and.  pull 
matches  were  refine- 
ments of  earlier  fold- 
er format,  proved  suc- 
cessful. 

direct  mail 


FOUR  of  most  effec- 
tive mailings,  judg- 
ing on  basis  of  reply 
cards  returned  and 
number  of  extra  gad- 
gets requested,  are 
shown  in  this  group. 


WIBW  by  our  advertising  agen- 
cy, The  Carter  Advertising  Agency 
of  Kansas  City,  and  through  the 
years  The  Carter  Agency  has  con- 
tinued to  create  and  prepare  for 
WIBW  an  average  of  six  three- 
dimensional  mailings  a  year.  Re- 
finements and  additions  to  the  orig- 
inal formula  have  developed,  but 
the  basic  idea  steadfastly  remains 
the  same. 

A  WIBW  three-dimensional  mail- 
ing consists  of  a  printed  piece 
(box,  folder  or 
other  form)  plus  a 
"gadget."  The  gad- 
get is  completely 
integrated  with 
the  rest  of  the 
mailing  and  serves 
to  illustrate  a 
specific  sales  point  we  want  to 
make  about  WIBW.  For  example, 


LUDY 

and  KCKN  Kansas  City,  Kan. 

when  we  used  plastic  holders — to 
hold  hot  ears  of  corn — in  a  1946 
mailing,  the  copy  tie-in  was, 
"There's  No  Kansas  Selling  Prob- 
lem too  Hot  for  WIBW  to  Handle." 

During  the  early  years  of  the 
campaign,  a  single  gadget  was  at- 
tached to  each  mailing,  and  no 
offer  of  free  "extras"  was  made. 
About  1939  we  began  the  practice 
(still  continued)  of  sending  extra 
gadgets  free  of  charge  to  those 
requesting  them.  A  postage-free 
business  reply  card  attached  to 
the  mailing  gives  the  recipient  an 
opportunity  to  send  for  extra  gadg- 
ets and  /or  to  inquire  about  WIBW 
time  availabilities.  We  think  that 
the  offer  of  extras  both  creates 
goodwill  for  WIBW  and  gives  us 
a  chance  to  check  on  the  attention- 
getting  power  of  our  mailings. 

Since  WIBW  did  pioneer  in  this 
type  of  direct  mail  advertising, 
the  early  mailings  not  only  caused 
considerable  excitement  but  re- 
sulted in  some  unusual — and  amus- 
ing— situations.  The  incident  of 
the  red  nail  polish  is  just  one.  As 
you  may  have  guessed,  the  polish 
was  purchased  for  a  mailing,  in  a 
quantity  sufficient  to  take  care  of 
both  initial  needs  and  anticipated 
requests.  In  those  days  the  use  of 
such  products  for  promotional  pur- 
poses was  still  very  rare  and  the 
company  president,  being  unaware 
of  the  real  purpose  of  the  order, 
evidently  felt  that  he  might  have 
been  overlooking  a  market  oppor- 
tunity— red  nail  polish  for  radio 
stations! 

Since  every  executive  is  deluged 
with  mail,  one  of  the  problems  of 
any  direct  mail  program  is  to  make 
sure,  first,  that  the  mailing  gets 
to  the  executive's  desk  and,  second, 
that  he  opens  and  reads  it.  We 
have  always  been  proud  that  so 
many  people  on  our  mailing  list 
have  written  to  say,  in  effect,  "Over 
my  desk  pass  countless  mailing 
pieces,  but  yours  is  one  of  the  few 
which  do  not  go  into  the  waste- 
basket." 

An  integral  part  of  the  WIBW 
campaign  has  been  to  produce 
mailing  pieces  that  are  well  worth 
reading,  and  we  have  also  made 
every  effort  to  see  that  each  mail- 
ing looks  interesting,  so  that  the 
busy  executive  will  be  encouraged 
to  open  it.  As  the  WIBW  direct 
mail  campaign  snowballed  during 
the  late  30's  and  early  40's,  our 

(Continued  on  page  102) 
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WOV-WHOM  1EAM  UP 


On  Radio;  Apply  for  TV 


(Also  see  story  on  WBML-WNEX 
Joint  Application,  page  79) 

IN  WHAT  is  considered  a  highly 
significant  move,  two  major  com- 
petitors in  New  York's  foreign- 
language  broadcasting  field  teamed 
up  last  week  to  (1)  coordinate 
their  radio  programming,  and  (2) 
jointly  apply  for  a  television  sta- 
tion. 

The  alliance  brought  WOV  and 
WHOM — independents  and  veteran 
■foreign-language  stations  —  to- 
gether on  a  blueprint  to  broaden 
their  combined  program  services 
to  specialized  radio  audiences  while 
their  respective  owners  joined  in 
an  FCC  application  for  a  TV  out- 
let which  they  would  own  on  a 
50-50  basis. 

The  announced  plan  for  a  joint 
1  TV  application  added  impetus  to 
1  the  already  developing  pattern  of 
"marriage  of  applicants"  whereby 
local  radio  stations  combine  forces, 
for  reasons  of  economics  or  channel 
scarcity,  in  seeking  TV  outlets. 

The  WOV-WHOM  television  ap- 
plication, prepared  by  the  Wash- 
ington law  firm  of  Cohn  &  Marks 
and  expected  to  be  filed  with  FCC 
;  this  week,  will  seek  the  only  vacant 
i  commercial   channel    allocated  to 
I  New  York — uhf  Channel  31 — which 
■  the  City  of  New  York  (WNYC) 
also  is  seeking.  It  is  the  only  uhf 
commercial  channel  in  the  area, 
.  where  seven  vhf  stations  currently 
operate   and   one  non-commercial 
uhf  channel  has  been  allocated. 
1     The  proposed  TV  station  would 
be  owned  in  equal  shares  by  the 
Fortune  Pope  interests,  which  own 
WHOM  and  also  publish  the  in- 
fluential II  Progresso  Italo-Amer- 
,  icano,  and  the  present  WOV  own- 
ership,  which   includes  President 
Richard  E.  O'Dea,  Executive  Vice 
President  Ralph  N.  Weil,  and  Vice 

HENRY  LADNER 

Former  NBC  VP  Dies 

;  HENRY  LADNER,  51,  president 
of  Ballantine  Labs.  Inc.,  Boonton, 
!  N.  J.,  and  formerly  administrative 
;  vice     president    of     NBC,  died 
Wednesday  in  Morristown,  N.  J., 
General  Hospital. 

Mr.  Ladner  was  a  native  New 
Yorker  who  was  graduated  with 
an  electrical  engineering  degree 
from  Brooklyn  Polytechnic  Institute 
in  1921  and  with  a  law  degree  from 
New  York  U.  Law  School  in  1935. 
He  worked  as  an  engineer  with 
AT&T  and  the  Cruikshank  Co.  New 
York  realty  firm,  before  joining 
NBC's  legal  department  in  1935. 

In  1943  Mr.  Ladner  was  named 
assistant  general  counsel  of  NBC 
and  in  1948  was  elevated  to  admin- 
istrative vice  president.  He  re- 
signed from  NBC  in  1949  to  take 
up  private  practice  of  law  in  New 
York  for  one  year  before  assuming 
his  post  with  Ballantine  Labs.,  an 
electronics  research  firm. 

Surviving  is  his  wife,  Mrs.  Vir- 
ginia Gibson  Ladner  of  Boonton. 


President  and  Program  Director 
Arnold  Hartley. 

Their  announced  plans  promised 
a  "cosmopolitan"  program  service 
"differing  in  its  entirety  from  that 
now  offered  to  New  York  area 
viewers."  A  substantial  portion  of 
the  programs  would  be  presented 
live,  under  the  plan,  with  these 
"balanced  by  film  features  not 
currently  available  to  New  York 
viewers."  They  said  WOV's  Rome 
office  has  been  arranging  rights  for 
such  features  from  Western  Euro- 
pean producers  and  itself  has 
started  production  of  short  subjects 
directed  at  specialized  audiences. 

Programming  also  would  be  di- 
rected at  other  important  audi- 
ence groups  in  addition  to  the 
Italian,  in  which  both  WOV  and 
WHOM  have  long  been  interested, 


and  music  as  "the  international 
language"  would  be  stressed 
through  a  number  of  features. 

The  stations'  radio  programming 
plans  provide  for  WOV  to  con- 
tinue to  emphasize  Italian-lan- 
guage programming  and  to  add 
evening  hours  in  this  language 
while  WHOM  develops  its  early- 
morning  and  Sunday  Italian  time 
but  otherwise  gives  primary  atten- 
tion to  Spanish,  Polish,  German, 
and  Negro  programs. 

No  change  in  the  ownership  of 
the  respective  stations  is  contem- 
plated. 

Effective  today  (Monday), 
WHOM  will  start  Italian  program- 
ming at  7:30  a.m.  and  continue 
until  9:30  a.m.,  at  that  time  advis- 
ing Italian  listeners  to  tune  to 
WOV  for  further   programs  di- 


PETRY  SHIFT 


New  Executive  Posts 
Announced 


REALIGNMENT  of  the  top  executives  of  its  radio  and  television  divi- 
sions has  been  accomplished  by  the  Edward  Petry  &  Co.,  station  repre- 
sentation firm,  coincident  with  its  appointment  to  handle  sales  for  ABC's 
WJZ-AM-FM-TV  New  York,  KGO-AM-FM-TV  San  Francisco,  and 
KECA-TV    Los    Angeles    [B*T,  *  


Sept.  8,  1]. 

Henry  E.  (Hanque)  Ringgold,  a 
vice  president  and  director  of  the 
company  and  also  general  sales 
manager  of  the  AM  div.,  has  been 
named  to  the  general  sales  man- 
agership of  the  TV  div.,  while 
Larry  Fields,  formerly  his  as- 
sistant, has  been  appointed  to  suc- 
ceed him  as  general  sales  chief  for 
radio,  it  was  understood  last  week. 

In  his  new  post,  Mr.  Ringgold 
succeeds  Douglas  MacLatchie,  who 
has  moved  to  the  television  sales 
staff  for  more  direct  concentration 
on  active  selling. 

The    changes    became  effective 


about  Sept.  1. 

The  Petry  organization's  acquisi- 
tion of  sales  representation  for 
ABC's  New  York  and  San  Fran- 
cisco stations,  as  well  as  its  Los 
Angeles  television  property,  also 
became  effective  on  that  date.  At 
the  same  time  John  Blair  &  Co. 
was  named  by  ABC  to  represent 
its  WENR  Chicago  and  WXYZ 
Detroit,  while  Blair-TV  took  on 
representation  of  WENR-TV  and 
WXYZ-TV.  Arrangements  for 
representation  of  ABC's  only  other 
owned  station — KECA  Los  An- 
geles— had  not  been  completed  last 
week. 


rected  toward  them.  WOV's  Italian 
programming  will  run  from  9:30 
a.m.  until  at  least  8  p.m.,  at  the 
conclusion  of  which  WOV  will  ad- 
vise its  audience  to  tune  WHOM 
for  further  Italian  fare  at  7:30  a.m. 
the  next  day. 

WHOM  also  will  carry  Italian 
broadcasts  on  Sunday  from  9  a.m. 
to  7:30  p.m.,  with  features  pro- 
duced by  WOV  facilities  in  Italy 
being  made  available  for  WHOM's 
use  during  this  period. 

Weekdays,  WHOM  is  expanding 
its  Spanish  and  Negro  programs, 
which  will  extend  from  2  p.m.  to 
1  a.m.  During  the  morning,  Polish 
and  German  segments  will  be  in- 
creased. 

The  tie-up  also  extends  to  II 
Progresso,  of  which  WHOM  Presi- 
dent Fortune  Pope  is  publisher. 
The  newspaper,  described  as 
largest  Italian-language  daily  in 
the  U.  S„  and  WOV  will  share 
news-gathering  facilities  for  aug- 
mented Italian  news  coverage  on 
WOV  during  the  weekend  and  on 
WHOM  on  Sunday.  II  Progresso's 
Rome  bureau  and  WOV's  short- 
wave monitoring  setup  will  be  used. 
Additionally,  WOV  will  use  the 
newspaper  for  promotional  cam- 
paigns and  the  newspaper  will 
feature  WOV  Italian-language 
promotion. 


Opposes  McFarland 

RUNNING  against  Sen.  Ernest  W. 
McFarland  ( D- Ariz. ) ,  Senate 
majority  leader  and  author  of  the 
McFarland  Bill  (S  658)  amending 
the  Communications  Act  [B*T, 
July  21],  is  Barry  Goldwater, 
Phoenix  department  store  owner. 
Mr.  Goldwater  won  the  GOP  nom- 
ination from  Lester  Kahl,  Tucson 
contractor. 


STANDARD  RADIO  PLAN 


Clearance  Viewed 


HARRY  FOX,  agent  and  trustee, 
representing  some  450  publishers 
for  electrical  transcription  pur- 
poses, last  week  sent  a  letter  to  all 
U.  S.  radio  stations  notifying  them 
that  if  they  buy  the  Standard 
library  service  under  the  new  out- 
right purchase  plan,  they  will 
have  to  "obtain  proper  clearance 
of  the  mechanical  and  other  rights 
involved  from  the  owners  and  pub- 
lishers thereof"  before  they  can  use 
the  Standard  recordings  on  the 
air. 

Standard  Radio  Transcription 
Services  plan,  in  essence,  is  to  dis- 
continue the  monthly  releases  of 
its  library  service  after  October 
and  to  offer  the  library,  complete 
or  in  part,  to  station  operators  on 
an  outright  sale  basis.  Price  will 
vary  in  accordance  with  number  of 
discs  each  station  buys  as  well  as 
with  the  rental  price  previously 


paid  by  the  station  for  the  library 
service. 

Mr.  Fox's  office  estimated  that 
some  300  musical  compositions  for 
which  he  handles  the  mechanical 
(recording)  rights  are  included  in 
the  Standard  library.  The  only 
form  of  license  now  issued,  it  was 
explained,  is  the  one  which  has 
been  taken  by  Standard  and  the 
other  library  services,  calling  for 
annual  payments  of  $10  for  each 
composition,  which  may  then  be 
used  on  an  unlimited  number  of 
pressings  and  by  an  unlimited 
number  of  radio  stations. 

Such  a  fee,  amounting  to  some 
$3,000  a  year,  would  be  prohibitive 
for  a  single  station,  and  presum- 
ably a  new  type  of  license  will 
have  to  be  worked  out  for  station 
use  if  the  proposed  outright  sale 
of  the  Standard  library  is  to  go 
through.  Mr.  Fox's  office,  however, 


said  that  no  such  new  license  is 
yet  in  preparation. 

Milton  Blink,  a  top  level  execu- 
tive of  Standard,  told  Broadcast- 
ing •  Telecasting  Friday  that 
the  company  had  been  advised  by 
a  "top  copyright  attorney"  that 
it  has  every  right  to  make  an  out- 
right sale  of  its  recorded  library 
if  it  so  wishes.  The  stations  pur- 
chasing the  library,  Mr.  Blink  said, 
are  not  liable  for  the  mechanical 
rights  fees  but  only  for  the  per- 
formance fees  paid  to  ASCAP, 
BMI  and  other  performance  right 
associations. 

Asked  where  Mr.  Fox  would  col- 
lect the  annual  mechanical  license 
fees  previously  paid  by  Standard, 
Mr.  Blink  replied  "that  is  strictly 
his  problem." 

Letter,  dated  Sept.  10,  reads  as 
follows : 

"We  understand  Standard  Radio 

( Continued  on  page  38 ) 
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RATES  may  be  cut  and 
allocations  reshuffled, 
but  all  radio-TV  is  con- 
vinced pulchritude  is  here 
to  stay.  Station  promo- 
tion   people  submitted 

these    '52    beauty    con-  ' "; '  t_  _ 

testants.   While  not  one 
to  squelch  the  finer  things  of  life,  B*T  offers  its  yearly  Beautyrama  with  a 
word  there'll  be  no  more  cheesecake  until  '53. 

Top  left — Louise  Hayes,  VVAGA-AM-TV  receptionist  and  "Miss  Atlanta 
of  '52"  who  placed  second  at  the  "Miss  Georgia"  contest;  center — Iris  Anne 
Fitch,  "Miss  Washington"  in  the  WWDC-conducted  competition;  top  right — 
Mrs.  Gloria  Heinz,  "Mrs.  Radio  Cleveland  of  1952"  in  the  WHK  contest. 


"MISS  TV,"  Bobbie  Mathis,  is  crowned  in  Baltimore,  surrounded  by  (I  to  r) 
Harold  Kuff,  Kuff  &  Feldstein,  agency;  Elmer  B.  Free,  Elmer  B.  Free  Adv.; 
Frank  Jenkins,  sis.  mgr.,  American  Brewery,  which  conducted  contest;  Ken 
Carter,  WAAM(TV)  gen.  mgr.;  Nick  Campofreda,  WAAM  sports  dir.;  Ken 
Calfee,  WAAM  dir.  for  "Miss  TV"  shows. 


Above  left — Mrs.  Edwin  Warfield  (c),  "Mrs.  West  Virginia"  receives  scroll 
from  Fairmont  Mayor  J.  H.  Hanway  and  Elaine  Hutchinson,  women's  dir 

for  WVVW-WJPB(FM)    Fairmont,   sponsor  of   contest;   above   right  Mrs. 

Patricia  Stern,  "Mrs.  Virginia"  is  interviewed  at  finals,  covered  by  WLOW 
Norfolk;  below — Mrs.  Faye  Anue  (c),  "Mrs.   Hawaii"  is  flanked  by  two 
contest  runnersup  as  well  as  R.  M.  Fitkin,  pres.,  KHON  Honolulu,  which  had 
exclusive  rights  to  contest,  and  Clare  Justice,  KHON  prom,  staff. 


■MM 


'MISS  AMERICA' 

WOND  Bows  to  IBEW  Threat 

BLACKOUT  of  the  "Miss  America" 
pageant  in  Atlantic  City  Sept.  6 
was  avoided  at  the  last  minute 
when  WOND  Pleasantville,  N.  J., 
withdrew  its  microphones  follow- 
ing threat  of  IBEW  workers  to  pull 
stage  lights.  WOND  had  set  up 
facilities  along  with  WMID  and 
WFPG  Atlantic  City. 

Don  Rich  of  WOND  said  the 
dispute  resulted  from  a  complaint 
made  to  the  union  by  Fred  Weber, 
of  WFPG.  Mr.  Weber  said  WFPG 
had  called  attention  of  the  local 
Central  Trade  Council,  which  par- 
ticipates in  Atlantic  City  union  ne- 
gotiations, to  the  fact  that  the  sta- 
tion's IBEW  contract  carried  pro- 
tective provisions. 

E.  M.  Thompson,  Convention  Hall 
manager,  informed  WOND  late 
Sept.  6  that  auditorium  electricians 
had  been  instructed  to  pull  the 
switches  if  WOND  opened  its 
microphones.  Mr.  Rich  said  the 
station  withdrew  rather  than  em- 
barrass the  city  and  pageant.  John 
Struckell,  WOND  manager,  said 
the  station  had  sold  the  broadcast 
to  Motorola  and  Goodyear,  assert- 
ing station's  engineering  staff  "is 
paid  comparable  with  union  scale." 


BALFOUR  JOINS  IKE 

Will  Be  'Advance'  Man 

ROBERT  L.  BALFOUR,  formerly 
with  the  Booth  radio  stations  and 
Forjoe.  &  Co.,  station  representa- 
tives, has  been  named  an  "advance" 
man  for  Gen.  Dwight  Eisenhower, 
GOP  Presidential  candidate. 

Mr.  Balfour  will  travel  through- 
out the  country,  setting  up  ar- 
rangements for  the  nominee's 
speaking  engagements  [Closed 
Circuit,  Aug.  18].  Mr.  Balfour 
was  Illinois  campaign  manager  for 
Harold  Stassen  earlier  this  year. 

Now  president  of  Protect-O-Seal 
Waterproof  Paint  Corp.,  Mr.  Bal- 
four was  vice  president  and  general 
manager  of  Forjoe  in  Chicago  from 
1949  to  1951.  In  1947  he  helped 
build  and  assumed  management  of 
WBBC  Flint,  Mich.,  one  of  three 
outlets  owned  and  operated  by 
Booth  Radio  Stations  Inc.  He  also 
was  vice  president  of  Booth  sta- 
tions from  1947  to  1949  when  he 
joined  Forjoe.  He  left  the  station 
representative  firm  in  June  last 
year,  going  on  special  assignment 
for  the  Navy  in  Korea. 


New  KFAC  Service 

KFAC  Los  Angeles  is  now  equip- 
ped to  edit  and  revise  already  re- 
corded commercial  material  to  gear 
clients'  messages  to  the  station's 
serious  music  audience,  Calvin  J. 
Smith,  KFAC  general  manager, 
announced  last  week.  With  the 
addition  of  two  Model  300  Ampex 
Tape  Recorders,  Mr.  Smith  de- 
clared that  commercials  will  be 
tailored,  free  of  charge,  to  fit  each 
client's  need. 


WOODALL  TOUCH 

Brings  Title  to  Georgia 


SUCCESSFUL  summer  marked 
the  Columbus,  Ga.,  Chamber  of 
Commerce  and  affiliated  Junior 
Chamber,  as  "Miss  Georgia,"  spon- 
sored by  Columbus  Jaycee  unit, 
won  the  "Miss  America"  title  at 
Atlantic  City. 

Since  Allen  M.  Woodall,  WDAK 
Columbus  president,  became  C.  of 
C.  president  earlier  in  the  year  the 
Chamber  has  enjoyed  these  suc- 
cessful projects  also:  > 

1 —  Sunshine  Biscuit  Co.  se- 
lected Columbus  for  $5  million 
plant. 

2 —  Chamber's  candidate  for 
National  Soap  Box  Derby  won. 

3 —  Jordan  High  School,  Co- 
lumbus, won  national  band  cham- 
pionship at  American  Legion 
convention  in  New  York. 


Mr.  Woodall  and  "Miss  America' 


RATING  STUDY 


Work  on  ARF  Plan  Underway 

WORK  on  the  development  of  a 
"detailed  overall  plan"  for  the  Ad- 
vertising Research  Foundation's 
study  of  the  controversial  subject 
of  radio  and  TV  rating  methods  is 
underway,  President  Edgar  Kobak 
reported  last  week  in  the  ARF  Sep- 
tember newsletter. 

E.  L.  Deckinger  of  Biow  Co., 
heads  the  committee  in  charge  of 
the  study,  expected  to  cost  about 
$25,000.  Other  members  of  the 
committee,  which  met  in  late  July 
and  has  been  split  into  four  sub- 
committees to  work  on  various 
phases  of  the  overall  planning,  are 
Hugh  M.  Beville,  NBC;  Harper 
Carraine,  CBS  Radio;  Wallace  T. 
Drew,  Bristol-Myers;  Gordon  A. 
Hughes,  General  Mills;  Fred  B. 
Manchee,  BBDO ;  J.  James  Neale, 
Dancer -Fitzgerald -Sample;  Rich- 
ard J.  Puff,  Mutual;  Oliver  Treyz, 
ABC,  and  G.  Maxwell  Ule,  Kenyon 
&  Eckhardt. 

To  meet  the  estimated  $25,000 
study  cost,  BAB  has  contingently 
earmarked  $15,000  as  radio's  con- 
tribution, with  the  rest  expected  to 
come  from  the  television  industry. 

Mr.  Kobak  reported  that  ARF, 
reconstituted  a  year  ago,  had 
grown  from  two  subscribers  at  that 
time — American  Assn.  of  Adver- 
tising Agencies  and  Assn.  of  Na- 
tional Advertisers — to  a  total  ex- 
ceeding 150  now  and,  "We  hope  to 
top  the  200  mark  in  the  next  few 
months." 
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worm/ 


PACIFIC  NORTHWEST'S  BEST  SALESMAN! 


NATION'S  TOP  PULSE-RATED  INDEPENDENT 


SEATTLE'S  FIRST  STATION 
IN  OUT-OF-HOME  LISTENING 


Pulse,  Inc.  surveys 


In-Home,  May-June,  1952 
Out-of-Home,  July,  1952 


SEATTLE  -  TACOMA,  WASHINGTON 
50,000  WATTS  -  -  -  1090  KC 
JOHN  BLAIR  CO.  -  National  Sales  Representative 
OTTO  BRANDT  -  Vice  President  §  Gen.  Mgr. 


PLANS  for  CBS  Radio's  fall  program  promotion  campaign 
were  outlined  in  New  York  fortnight  ago  by  these  net- 
work executives  standing  before  a  display  of  CBS  Radio 
talent  pictures  (I  to  r):  W.  Eldon  Hazard,  CBS  Radio 
sales  manager;  George  Bristol,  director  of  sales  promo- 
tion and  advertising;  John  Karol,  vice  president  in  charge 
of  network  sales;   Louis  Hausman,  administrative  vice 


president;  Adrian  Murphy,  CBS  Radio  president;  Charles 
Oppenheim,  administrative  manager  for  sales  promotion 
and  advertising,  and  Lester  Gottlieb,  vice  president  in 
charge  of  network  sales.  Keynote  of  fall  drive  is  "What- 
ever You  Do,  You  Enjoy  It  More  With  Radio,"  with 
promotion  aimed  at  selling  CBS  Radio's  program  lineup 
as  well  as  network  and  affiliated  stations  and  radio  in 
general.  Clinic  was  in  New  York  [B#T,  Sept.  8j. 


J?FL/£f"        Johnson  Urges  Broadcasters7  Action 


BROADCASTERS  were  urged 
Thursday  by  Sen.  Edwin  C.  John- 
son (D-Col.),  chairman  of  the 
Senate  Interstate  &  Foreign  Com- 
merce Committee,  to  ask  Congress 
to  amend  Sec.  315  of  the  Com- 
munications Act,  covering  political 
broadcasts. 

Speaking  at  the  NARTB  District 
14  meeting  at  the  Cosmopolitan 
Hotel,  Denver,  Sen.  Johnson  said 
the  Horan  proposal  to  give  broad- 
casters relief  from  political  libel 
was  dropped  from  the  McFarland 

NEWS  LISTENING 

WOR  Claims  Pre-TV  Level 

A  SURVEY  which  it  said  showed 
radio  news  listening  is  as  strong 
as  ever,  despite  TV's  claimed  in- 
roads, was  released  last  week  by 
WOR  New  York. 

Conducted  by  Pulse  Inc.  and  an- 
nounced by  WOR  Research  Direc- 
tor Robert  M.  Hoffman,  the  survey 
showed  that  68.1%  of  New  York 
families  surveyed  had  listened  to 
radio  newscasts  during  the  first 
week  in  August — when,  Mr.  Hoff- 
man said,  news  listening  is  nor- 
mally at  the  year's  low  point — 
and  that  among  TV  families  the 
total  was  82.6%. 

Mr.  Hoffman  said  the  study  de- 
monstrated that  news  listening  is 
"almost  a  must  among  New  York- 
ers, TV  or  no  TV." 

Asserting  that  the  results  showed 
WOR  dominance  in  the  news  lis- 
tening field,  the  report  said  WOR's 
average  audience  per  newscast, 
Monday  through  Friday,  was  133,- 
100  families  for  the  January-June 
period  this  year  as  compared  to 
133,730  for  the  same  period  in 
1946,  when  TV  sets  were  few. 
These  figures  are  based  on  "at- 
home"  listening,  due  to  the  absence 
of  1946  data  on  the  out-of-home 
audience,  the  report  said.  It  added: 

".  .  .  .  With  the  big  jump  in 
'out-of-home'  listening  in  recent 
years,  the  1952  WOR  news  audience 
would  undoubtedly  be  well  above 
the  1946  level  if  that  audience 
had  been  included." 


Bill  (now  law)  because  no  hear- 
ings were  held  on  the  subject. 

William  C.  Grove,  KFBC 
Cheyenne,  Wyo.,  District  14  di- 
rector, presided  at  the  Thursday- 
Friday  meeting.  Wayne  Coy,  KOB 
Albuquerque,  former  FCC  Chair- 
man who  was  to  have  joined  Sen. 
Johnson  in  a  discussion  of  radio 
regulation  and  legislation,  was  un- 
able to  attend.  He  is  at  the  Mayo 
Bros,  clinic,  Rochester,  Minn. 

Sen.  Johnson  said  he  did  not 
feel  radio-TV  coverage  of  Con- 
gress was  a  legislative  problem. 
He  found  opposition  to  broadcast 
and  telecast  of  witnesses  when 
serious  charges  are  involved  but 
agreed  it  would  be  proper  if  the 
witness  did  not  object. 

Speaking  of  political  broadcast 
rates,  Sen.  Johnson  declared  some 
stations  were  charging  double  for 
such  programs,  and  sometimes 
such  rates  were  highest  on  the  sta- 
tion's books.  Candidates  with  "large 
cash  resources"  could  pay  high 
rates,  he  said,  but  most  could  not 
afford  them. 

McFarland  Law 

The  McFarland  Law  is  not  per- 
fect, he  said,  but  he  believes  it 
will  work  out.  Later  he  told 
Broadcastng  •  Telecasting  the 
objective  of  the  legislation  was 
to  clarify  and  speed  up  FCC  action 
and  bring  about  better  relations 
between  Commissioners  and  the 
staff.  He  said  he  had  heard,  via 
the  grapevine,  however,  that  some 
persons  are  fighting  the  new  law 
and  are  giving  it  "unsympathetic 
observance." 

Congress  isn't  interested  in  per- 
sonnel problems  of  the  FCC,  he 
said,  but  in  giving  good  service  to 
the  public. 

The  entire  act  is  "a  trial  and 
error  experiment,"  he  said,  and 
the  original  objectives  will  not  be 
abandoned  "because  some  one  feels 
it  is  cramping  his  style."  He  hoped 
for  a  "sincere  and  honest  adminis- 
tration" of  the  law. 

Bernard.  Koteen,  Washington 
attorney  and  special  counsel  for 
NARTB's  special  committee  study- 
ing proposals  to  amend  FCC  opera- 


tor requirements,  reviewed  develop- 
ments in  that  field. 

NARTB  President  Harold  E. 
Fellows  reported  to  the  member- 
ship on  association  affairs. 


WREC  MILESTONE 

Outlet  Marks  30  Years 

WREC  Memphis  celebrates  its  30th 
anniversary  today. 

The  station,  now  on  600  kc  with 
5  kw,  began  life  as  a  lQ-watter  in 
Coldwater,  Miss.,  some  40  miles 
south  of  Memphis  on  Sept.  15,  1922. 

It  was  then  operating  under  the 
call  letters  of  KFNG.  In  1923,  at 
the  request  of  the  Secretary  of 
Commerce,  the  call  letters  were 
changed  to  WREC,  which  stood  for 
the  Wooten  Radio  &  Electric  Co. 

In  1924,  the  station  was  moved 
to  Memphis.  It  has  been  a  CBS 
Radio  affiliate  since  1930. 

Throughout  the  three  decades  of 
its  existence,  the  station  has  been 
owned  by  Hoyt  B.  Wooten,  who 
today  serves  also  as  general  man- 
ager. Other  staff  members  include 
Hollis  R.  Wooten,  commercial  man- 
ager; Roy  Wooten,  program  direc- 
tor; Jack  Michael,  promotion  man- 
ager, and  Wilson  Raney,  chief 
engineer. 


WILSON  EWING 

Held  KWKH,  KTHS  Posts 

WILSON  EWING,  50,  vice  presi- 
dent and  a  director  of  KWKH 
Shreveport  and  a  director  of 
KTHS  Little  Rock  (formerly  at 
Hot  Springs),  died  last  Monday  at 
Monroe,  La.,  after  a  heart  attack 
the  previous  Friday. 

Also  chairman  of  the  board  of 
the  Shreveport  Times  and  the 
Monroe  News-Star  and  Morning 
World  and  editor-publisher  of  the 
Monroe  newspapers,  he  was  elected 
to  the  board  chairmanships  after 
the  death  less  than  four  months 
ago  of  his  brother,  John  D.  Ewing, 
on  May  17  [B*T,  May  26].  The 
latter  was  president  of  KWKH  and 
KTHS,  editor  -  publisher  of  the 
Shreveport  Times  and  president  of 
the  Monroe  publishing  firm. 


WTNJ  LICENSE 

FCC  Rescinds  Revocation 

FCC  has  given  WTNJ  Trenton, 
N.  J.,  a  clean  bill  of  health,  re- 
scinding a  20-month  old  order 
which  had  revoked  the  station's 
license  for  alleged  unauthorized 
transfer  of  control  and  other  prac- 
tices. 

The  Commission  rescinded  its 
order  of  Dec.  20,  1950,  covering 
WOAX  Inc.,  licensee  of  WTNJ 
which  operates  with  250  w  daytime 
on  1300  kc.  At  the  time  of  original 
order,  WTNJ  promptly  requested  > 
hearing  on  the  revocation,  with 
FCC  rescinding  it  Sept.  4. 

The  Commission  said  it  found 
that  Erling  C.  Olsen  did  not  as- 
sume control  of  the  licensee,  as 
originally  charged,  but  "only  acted 
as  the  lawfully  designated  agent" 
of  Charles  E.  Loew  and  Julie  V. 
Loew,  major  stockholders.  He  also 
was  found  to  be  the  duly-elected 
vice  president,  treasurer  and  di- 
rector of  WOAX  Inc. 

FCC  claimed  evidence  had  shown 
initially  that  Mr.  Olsen  has  as- 
sumed control  of  the  station  with- 
out Commission  consent,  and  that 
he  had  assumed  full  day-to-day 
supervision  over  station  operation 
[B»T,  Dec.  25,  1950]. 

WTNJ  had  also  filed  an  applica- 
tion under  which  Mr.  Olsen  was  to 
become  trustee  for  the  major  stock- 
holders through  transfer  of  65 
shares  from  the  Loews. 


William  T.  Pickering 

FUNERAL  services  for  William 
T.  Pickering,  64,  president  from 
1933-45  of  Heintz,  Pickering  & 
Co.,  Los  Angeles  advertising  agen- 
cy, and  more  recently  publisher  of 
Sea  Magazine,  were  held  at  Pasa- 
dena, Calif.,  Sept.  10,  with  burial 
at  San  Gabriel  cemetery.  Mr. 
Pickering  died  Sept.  6.  His  wife, 
Margaret,  survives. 


Everything  to  Gain 

WWDC  Washington  has  an 
all  night  record  and  news 
show,  Night  Beat,  with  Jack 
Rowzie,  an  ex-cop,  as  m.c. 
Show  has  a  standing  practice 
of  sending  $1  to  listeners  who 
call  in  an  usable  news  tip. 
Best  news  tip  of  the  week 
gets  §5.  Last  Wednesday  A. 
Leo  McGreery,  night  manager 
of  the  Court  Hotel,  Washing- 
ton, was  robbed  of  $7.  He 
called  police,  then  WWDC. 
Prize  money  $1.  A  few  min- 
utes later  police  arrested  a 
suspect.  Mr.  McGreery,  be- 
ing a  witness,  was  informed 
immediately.  He  called 
WWDC  again.  Another  $1. 
Thursday  Mr.  Rowzie  decided 
that  Mr.  McGreery  had 
"turned  in  the  best  news  tip 
of  the  week  and  awarded  him 
another  $5.  Result:  McGreery 
had  won  $7,  the  amount  he 
lost,  and  is  still  hopeful 
police  would  recover  the  orig- 
inal $7  from  the  arrested 
suspect. 
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Why  do  some  songs  lead  the  parade 
remain  popular  throughout  the  years? 

Why  do  other  songs  flare  up  like  a  rocket  — 
and  then  fade  into  oblivion? 

Nohody  knows  the  answer.  Popularity  cannot 
he  predicted.  The  man  who  could  guess  right  even 
25%  of  the  time  could  command  any  reward  he 
asked  from  the  entertainment  industry. 

But,  Mr.  Showman 
hit  songs  in  advance! 


Impartial  surveys  show  that  ASCAP  composers 
and  authors  wrote  9  out  of  10  of  ihe  top  tunes 
over  the  past  10  years.  Your  ASCAP  license  assures 
your  patrons  of  heing  able  to  hear  the  music  they 
demand  —  the  tunes  that  are  tops  in  listener  appeal 

—  today  —  tomorrow-  —  always. 

A  single  ASCAP  license  gives  you  the  right  to 
use  quality  music  —  the  music  that  continues  in 
popular  demand.  These  are  the  tunes  created  and 
published  for  you  by  the  more  than  2,500  com- 
posers and  authors,  and  450  publisher  members 
of  ASCAP. 

Your  ASCAP  license  is  the  smallest  item  in 
your  entertainment  budget.  Yet  it  brings  you  the 
biggest  return  in  customer  satisfaction  and  goodwill. 

Give  your  patrons  the  finest  music  available 

—  give  them  ASCAP  Music. 


This  is  the  third  of  a  series  of  advertisements 
telling  the  story  of  ASCAP 


you  don't  have  to  pick 


AMERICAN  SOCIETY  OF  COMPOSERS,  AUTHORS  AND  PUBLISHERS 


575  MADISON  AVENUE,  NEW  YORK  22,  N.  Y. 
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DuMONT  CONTROL 


Paramount  Stock  Interest  Arqued  at  FCC 


By  EARL  B.  ABRAMS 
WHETHER  Paramount  Picture 
Corp.'s  25%  stock  interest  in  Allen 
B.  DuMont  Labs,  constitutes  con- 
trol was  argued  last  week  in  pro- 
posed findings  submitted  to  FCC 
Hearing  Examiner  Leo  Resnick  by 
those  two  companies  and  the  FCC's 
Broadcast  Bureau. 

Both  Paramount  and  DuMont 
urged  that  the  examiner  find  that 
Paramount  does  not  control  Du- 
Mont, thus  permit  each  of  them 
to  obtain  the  maximum  five  TV 
stations  permitted  by  the  FCC. 

The  Broadcast  Bureau  argued 
that  neither  DuMont  nor  Para- 
mount "affirmatively"  controls  Du- 
Mont and  that  Paramount  exer- 
cises negative  control  over  DuMont. 

Also  last  week,  the  FCC  turned 
down  a  DuMont  petition  which 
sought  to  have  the  three-year-cut- 
off on  anti-trust  activities  apply 
to  the  control  issue. 

The  control  issue  is  one  of  sev- 
eral in  the  consolidated  Paramount 
case  which  began  last  January 
[B»T,  Jan.  21  et  seq.].  It  also  in- 
cludes the  merger  of  ABC  with 
United  Paramount  Theatres  Inc., 
the    sale   of   UPT-owned  WBKB 

ABC-UPT  MERGER 

DuMont  Sees  Threat 

IF  the  merger  of  ABC  and  United 
Paramount  Theatres  is  approved, 
that  network  might  engage  in  "tie- 
in"  sales  to  force  clearances  from 
TV  affiliates — through  its  radio 
network  and  theatre  ownership 
operations.  So  implied  Allen  B. 
DuMont  Labs,  in  proposed  findings 
submitted  last  week  in  connection 
with  the  Paramount-DuMont  con- 
trol issue  (see  main  story).  Some 
idea  of  how  DuMont  feels  about 
the  proposed  merger,  which  it 
strongly  opposed  during  the  seven- 
month-long  hearing,  was  contained 
in  the  following  words  in  its  brief 
last  week: 

During  the  next  few  years  all  types 
of  TV  outlets  and  particularly  vhf  out- 
lets will  be  scarce  in  major  markets 
throughout  the  nation.  There  will  not 
be  enough  stations  to  simultaneously 
clear  the  live  programming  of  the  four 
networks.  Under  similar  circum- 
stances during  the  "freeze"  those  tele- 
vision networks,  including  the  Ameri- 
can Broadcasting  Co.,  which  also 
operated  standard  broadcast  networks 
whose  standard  broadcast  affiliates  be- 
came operators  and  owners  of  televi- 
sion outlets,  had  an  enormous  ad- 
vantage in  securing  clearances  for  tele- 
vision programs  without  regard  for 
television  program  quality,  but  based  in 
large  measure  on*  a  tie-in  with  the 
standard  broadcast  network  time  sales. 

Should  the  Commission  permit  the 
proposed  merger  of  United  Paramount 
Theatres  and  ABC,  the  hydra-headed 
combination  of  a  standard  broadcast 
network,  a  television  network,  and  the 
largest  theatre  exhibition  chain  in  the 
United  States  could  add  new  restraints 
to  competition  in  television  network- 
ing. The  ABC  television  network  di- 
vision of  the  merged  company  might 
very  well  clear  its  television  program- 
ming in  scarcity  markets  not  by  the 
quality  of  its  programming,  but  by  a 
tie-in  of  affiliates  with  motion  picture 
distributors  through  the  theatre  chain. 
It  may  also  secure  benefits  by  selling 
both  its  network  outlets  and  theatre 
houses  to  sponsors  for  exhibiting  spon- 
sors' films. 
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(TV)  Chicago  to  CBS  for  $6  mil- 
lion and  the  license  renewal  of 
Paramount  Pictures-owned  KTLA 
(TV)  Los  Angeles,  among  other 
factors. 

Proposed  findings  in  the  merger 
and  otljer  issues  are  due  this 
Friday. 

At  present,  Paramount  Pictures 
owns  only  the  Los  Angeles  TV  out- 
let. DuMont  owns  WABD  (TV) 
New  York,  WTTG  (TV)  Washing- 
ton and  WDTV  (TV)  Pittsburgh. 
Among  the  issues  in  the  case  is 
the  license  renewal  of  WABD  and 
the  grant  of  licenses  to  WTTG  and 
WABD  (both  now  are  operating 
under  a  special  temporary  author- 
ity from  the  Commission). 

DuMont  is  also  a  TV  applicant 
for  Cleveland  and  Cincinnati,  but 
has  indicated  that  it  will  drop  these 
and  apply  for  Boston  and  St.  Louis 
if  it  is  permitted  to  own  the  maxi- 
mum number  of  TV  stations. 

FCC  regulations  limit  the  num- 
ber of  TV  stations  owned  by  the 
same  entity  to  five. 

Paramount  Pictures  owns  all  of 
the  560,000  Class  B  shares  of  Du- 
Mont and  43,200  (2.4%)  of  the 
1,801,054  outstanding  and  issued 
Class  A  shares.  It  paid  $164,000 
for  these  stockholdings. 

Twice  previously,  Paramount  was 
adjudged  in  control  of  DuMont.  The 
first  time  was  in  1946  when  the 
Commission  granted  Paramount 
what  is  now  KTLA  (TV)  Los 
Angeles.  The  second  time  was  in 
1948  when  then  FCC  Hearing 
Examiner  Jack  P.  Blume  found  that 
Paramount  controlled  DuMont. 
This  was  a  proposed  decision,  never 
affirmed  by  the  Commission,  in  a 
special  hearing  on  the  subject  in- 
volving Paramount  TV  applications 
for  Boston,  Detroit  and  San  Fran- 
cisco, and  DuMont  TV  applications 
for  Cleveland  and  Cincinnati. 

Stockholder  Control 

According  to  the  organization 
of  the  DuMont  company,  the  Class 
A  stockholders  (led  by  Dr.  DuMont, 
who  owns  3%  in  his  own  name) 
elect  the  president  and  vice  presi- 
dent of  the  company  plus  five  mem- 
bers of  the  eight-man  board  of 
directors.  Paramount,  as  sole 
Class  B  stockholder,  elects  the 
secretary,  treasurer  and  assistants, 
plus  three  board  members. 

Bulk  of  the  argument  that  Para- 
mount does  not  control  DuMont 
was  made  by  DuMont.  Its  main 
arguments  were: 

(1)  Paramount  -  controlled  officers 
perform  only  "ministerial"  duties. 

(2)  Quorum  of  board  is  four  mem- 
bers; therefore,  Class  A  stockholders 
can  always  outvote  Class  B  directors. 

(3)  In  three  instances  where  Para- 
mount directors  opposed  Class  A  di- 
rectors they  were  outvoted. 

(4)  Paramount  has  tried  to  sell  its 
DuMont  stock,  but  was  unsuccessful 
because  prospective  buyers  could  not 
thus  obtain  control  of  DuMont. 

(5)  Paramount  is  competing  with  Du- 
Mont through  its  interests  in  Chroma- 
tic Labs.  Inc.  (manufacturers  of  Law- 
rence color  tube),  International  Tele- 
meter Co.  (developers  of  a  coin-op- 
erated     subscription      TV  system), 


KTLA  Los  Angeles  (which  competes 
with  the  DuMont  affiliate  there 
(KTTV)  and  which  sells  kinescope 
recordings  in  competition  with  Du- 
Mont Network's  teletranscriptions). 

(6)  Although  the  DuMont  certificate 
of  incorporation  permits  Paramount 
to  exercise  negative  control,  that  is  a 
remote  possibility.  The  DuMont  brief 
listed  findings  by  courts,  the  Secu- 
rities &  Exchange  Commission  and  the 
FCC  itself  in  common  carrier  cases 
which  held  that  although  minority 
stockholders  could  exercise  negative 
control  that  could  not  be  made  the 
basis  for  finding  that  minority  stock- 
holders "controlled"  the  company. 

DuMont  strongly  urged  that  the 
issue  of  control  be  settled  once  and 
for  all.  It  pleaded  its  need  for  the 
maximum  of  five  TV  stations  in 
order  to  obtain  affiliates'  clearances 
and  for  competitive  reasons. 

Paramount  Pictures,  in  arguing 
the  same  proposed  findings,  em- 
phasized that  it  has  never  solicited 
,  proxies  among  Class  A  stock- 
holders and  had  no  intention  of 
doing  so. 

Paramount  said  that  it  "does  not 
exercise  any  power  of  control  and 
cannot  unless  it  takes  unusual 
affirmative  action,  such  as  engag- 
ing in  a  proxy  fight,  purchasing 
more  Class  A  stock,  etc.  .  .  .  There 
is  no  evidence  that  it  ever  desired 
or  attempted  to  obtain  such  con- 
trol." 

Bureau's  Points 

Broadcast  Bureau's  call  for  the 
examiner  to  find  that  Paramount 
controls  DuMont  was  based  on  two 
principal  points:  (1)  That  neither 
Dr.  DuMont  and  associates  nor 
Paramount  have  affirmative  control 
of  DuMont  company,  and  (2)  Para- 
mount, through  power  to  veto  or 
block  action  "on  many  basic  de- 
cisions," has  negative  control  of 
DuMont. 

In  line  with  this  conclusion,  the 
Broadcast  Bureau  called  attention 
to  the  DuMont  certificate  of  in- 
corporation which  provides  that 
approval  of  the  majority  of  the 
owners  of  both  Class  A  and  B 
stock  must  be  obtained  to  (a) 
amend  articles  of  incorporation, 
(b)  reduce  capital,  (c)  dissolve  or 
liquidate  corporation,  (d)  consoli- 
date or  merge  with  another  com- 
pany, (e)  sell  assets  or  franchises, 
(f)  change  voting  rights  or  privi- 
leges of  both  classes  of  stock- 
holders, (g)  amend  existing  by- 
laws or  enact  new  bylaws  with- 
out approval  of  both  Class  A  and  B 
stockholders. 

Significance  was  also  seen  in  the 
fact  that  the  majority  of  DuMont 
officers  represented  Paramount  in- 
terests (are  in  fact,  Paramount 
employes)  and  that  Paramount  di- 
rectors on  the  DuMont  board  are 
top  Paramount  executives — Presi- 
dent Barney  Balaban,  Vice  Presi- 
dent Paul  Raibourn  and  General 
Counsel  and  Director  Edward 
Weisl. 

The  Commission  denied  the  Du- 
Mont petition  that  the  three-year- 
cut-off  be  applied  to  the  control 
issue  on  the  ground  that  it  was 
necessary  to  trace  the  history  of 


Paramount's  holdings  as  far  back 
as  required. 

DuMont  also  has  asked  that  the 
three-year-cut-off  not  apply  to 
United  Paramount  Theatres,  since 
it  is  not  a  licensee  in  the  meaning 
of  the  Commission's  August  1 
opinion  [B*T,  Aug.  4].  The  Com- 
mission held  that  UPT  was  an  off- 
shoot of  Paramount  Pictures,  which 
was  a  licensee.  It  therefore  denied 
the  DuMont  request. 

The  Commission  also  denied  Du 
Mont's  further  request  for  sever 
ance  of  the  control  issue  from  the 
rest  of  the  Paramount  case  and  for 
revocation  of  its  Aug.  1  opinion 

FCC's  Opinion  Cited 

In  its  Aug.  1  opinion,  the  FCC 
ordered  the  hearing  examiner  to 
disregard  evidence  of  Paramount's 
anti-trust  activities  which  ante 
dated  August  1948.  This  was  after 
ABC,  UPT,  Paramount  Pictures 
and  CBS  petitioned  the  Commis- 
sion to  speed  up  the  hearings. 

DuMont's  proposed  findings  were 
filed  by  attorneys  William  A 
Roberts,  Everett  D.  Johnston  and 
Morton  R.  Galane,  all  of  Roberts  & 
Mclnnis;  Paramount's,  by  Paul  A 
Porter  and  Reed  Miller,  of  Arnold, 
Fortas  &  Porter;  Broadcast  Bur 
eau's,  by  Frederick  W.  Ford,  Max 
D.  Paglin  and  James  O.  Juntilla. 


BOSTON  SQUABBLE 

TV  Induces  Stormy  Session 

A  BITTER  political  squabble 
erupted  last  week  over  telecasting 
of  a  special  session  of  the  Massa- 
chusetts legislature. 

The  special  session  had  been 
called  to  consider  repeal  and  re- 
vision of  pensions  and  lunch  and 
travel  allowances  for  legislators. 
"Repealer"  session  resulted  from 
"special  privilege"  legislation 
whisked  through  in  the  closing 
hours  of  the  1952  session. 

In  a  pool  telecast,  WBZ-TV  and 
WNAC-TV  Boston  carried  the  20- 
minute  afternoon  address  by  Gov. 
Dever. 

After  the  session  had  recessed, 
the  burning  question  became 
whether  video  should  be  permitted 
to  air  the  debate,  which  promised 
to  be  tense. 

Rep.  Robert  F.  Murphy,  Demo- 
cratic floor  leader,  offered  an  order 
to  permit  TV  and  radio  coverage 
of  meetings  of  the  special  session, 
subject  to  approval  of  the  rules 
committee.  This  order  was  opposed 
by  Rep.  Charles  Gibbons,  GOP 
House  leader,  who  called  for  throw- 
ing all  sessions  of  the  legislature 
open  to  both  broadcast  media. 

The  wrangling  ended  with  the 
House  turning  the  whole  question 
of  TV  coverage  over  to  a  bi- 
partisan committee  for  study.  In 
the  past  two  years,  bills  filed  to 
permit  telecasting-  of  Massachu- 
setts legislative  committee  hearings 
have  failed. 
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Remember  the  thrilling  mystery  story  .  .  .  "7  Keys  to  Baldpate"?  . .  . 
and  the  amazing  and  captivating  circumstances  surrounding  the  holders 
of  each  key?  Well,  if  you've  read  the  story  fine,  if  not,  forget  it,  for 
I  have  a  story  to  tell  you  that  will  keep  you  awake  day  and  night,  pack- 
ed with  all  the  suspense  of  any  first  rate  thriller. 

There's  a  station  up  in  Maine,  call  letters. . .  WIDE  .  .  .  right  in  the 
heart  of  that  State's  resort  area,  plus  a  prosperous  year-round  manu- 
facturing payroll  from  the  famous  textile  plants  of  Pepperell,  Bates  and 
Saco-Lowell.  Last  year's  retail  sales  $30,000,000.  And  then  there's 
. . .  WHLM  ...  in  Bloomsburg,  Pa.  right  smack  in  the  center  of  a  rich 
manufacturing  and  agricultural  area.  Such  famous  plants  as  Magee 
Carpet  Co.,  American  Car  and  Foundry,  Wise  Potato  Chips  and  the 
widely  known  Bloomsburg  Fair  are  located  in  this  trading  area. 

Traveling  over  the  mountains  and  through  the  beautiful  Cunningham 
Valley,  we  come  to  Hazleton,  Pa.,  Where  . . .  WAZL  ...  is  located  in 
Pennsylvania's  highest  city  of  wealthy  anthracite  mining  and  manufac- 
turing plants.  This  station  from  8:00  in  the  morning  'til  10:30  at  night 
gives  you  70%  of  the  radio  listening  audience.  The  final  key  that  un- 
locks a  wealth  of  thrilling  sales  results  for  the  advertiser  is  . . .  WHOL 
.  . .  located  in  prosperous,  progressive  Allentown,  Pa.  where  there's  a 
payroll  every  day  from  any  one  of  the  hundreds  of  industries  in  Lehigh 
Valley  . . .  Bethlehem  Steel  Co.,  Mack  Trucks,  cement,  paint,  rugs, 
textiles,  tools,  etc.,  plus  a  rich  farming  area. 

Any  one  or  all  of  the  keys  on  my  ring  will  open  unlimited  sales  for  your 
client's  products.  Sales  results  are  no  mystery  to  us,  we  produce  the 
thrillers. 


WAZL        WHOL        WHLM  WIDE 

HAZLETON,  PA.  NBC-MBS  ALLENTOWN,  PA.  CBS  BLOOMSBURG,  PA.  BIDDEFORD-SACO,  ME.  MBS-YANKEE 

(Represented  by  Robert  Meeker  Associates).  (Owned  and  Operated  by  Harry  L.  Magee).        ^(Represented  by  Edward  Devney). 
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ABCs  Rate  Cut  Plan 

(Continued  from  page  23) 


help  absorb  the  evening  cut.  Their 
daytime  increases  and  evening  re- 
ductions average  out  to  the  15% 
figure  for  overall  reduction  in  com- 
pensation, it  was  said. 

On  this  point,  NBC's  plan  calls 
for  a  14%  cut  in  station  compen- 
sation, with  affiliates  not  sharing 
in  the  increased  daytime  rates  to 
advertisers  (actually,  as  a  result 
of  adjusted  discounts,  NBC  morn- 
ing charges  will  go  up  about  4% 
while  afternoon  costs  are  not 
changed).  CBS  Radio's  plan  calls 
for  about  a  5.5%  increase  in  day- 
time charges  to  advertisers,  this 
to  be  passed  along  to  affiliates 
while  the  network  absorbs  the  re- 
mainder of  the  11.1%  daytime  card 
rate  hike. 

Taking  into  consideration  this 
5.5%  increase  in  station  compensa- 
tion when  it  becomes  effective  next 
February  (when  the  daytime  rate 
increases  take  effect  for  current 
advertisers),  it  is  figured  that 
the  15%  reduction  in  CBS  Radio 
affiliates'  compensation  will  aver- 
age out  at  about  14.9%  for  the 
full  year. 

No  Affiliate  Meet  Called 

In  another  departure  from  both 
other  networks'  systems,  ABC 
officials  decided  against  calling  a 
general  meeting  of  all  affiliates 
to  acquaint  them  with  details 
before  soliciting  their  acceptance. 
Their  reasoning  was  that  it  is 
"inevitable"  that  the  network  must 
"get  competitive"  with  NBC  and 
CBS  Radio,  and  that  the  affiliates 
are  aware  of  the  fact.  Thus,  they 
feel  attendance  at  a  general,  special 
meeting  would  be  an  unnecessary 
expense  for  the  stations — and  that 
more  can  be  accomplished,  in  any 
event,  at  the  smaller,  annual 
regional  meetings  with  affiliates, 
which  start  Sept.  29. 

The  network  accordingly  was 
preparing  to  distribute  the  revised 
contracts,  with  accompanying  ex- 
planations, over  the  weekend.  To- 
day, the  stations  are  to  be  notified 
verbally  by  ABC  officials  in  a  con- 
ference call.  Affiliates  are  asked 
to  put  the  signed  contracts  into 
the  return  mail  not  later  than 
Friday. 

The  first  of  the  regional  meetings 
— which  are  not  being  held  for  the 
sole  purpose  of  rate  discussions, 
although  rates  obviously  are  ex- 
pected to  be  an  important  part  of 
the  agenda— is  slated  to  be  held 
in  Hollywood  Sept.  29  for  West 
Coast  and  mountain  states  affili- 
ates. The  rest  of  the  schedule  has 
not  been  completed,  but  about  a 
half-dozen  sectional  sessions  are 
contemplated,  following  previous 
years'  custom. 

The  revision  in  Sunday  afternoon 
charges,  it  was  understood,  would 
put  these  rates  to  the  advertiser  at 
52.50%  of  the  evening  rate  for  the 
period  from  noon  to  6  p.m.,  and 
100%  of  the  evening  rate  there- 
after. By  comparison,  the  ABC 
rate  on  Sunday  heretofore  has  been 
two-thirds  of  the  evening  rate  for 


the  period  from  noon  to  4  p.m. 
and  three-fourths  of  the  evening 
rate  from  4  to  6  p.m.,  with  100% 
applying  after  6. 

The  new  ABC  Sunday  afternoon 
rate,  it  was  said,  would  compare 
with  NBC  and  CBS  Radio's  straight 
50%  of  the  evening  rate. 

The  extension  of  the  "contigu- 
ous" rate  system — like  NBC's — 
would  give  the  contiguous  conces- 
sions for  day  and  night  programs 
sponsored  by  the  same  advertiser. 
But  where  NBC  requires  the  ad- 
vertiser to  sponsor  at  least  a 
quarter-hour  program  Mon.-Fri. 
before  being  eligible  for  the  con- 
tiguous rate  on  a  program  in  the 
opposite  section  of  the  broadcast 
day,  ABC's  plan  will  require  only 
a  day  and  a  night  purchase  on  the 
same  day.  In  the  case  of  both 
NBC  and  ABC,  the  programs  in- 
volved must  be  at  least  15  minutes 
in  length. 

Where  NBC  currently  has  no 
advertiser  eligible  for  the  addi- 
tional concessions  of  its  new  plan 
— that  is,  no  current  daytime  strip 
advertiser  also  sponsors  an  evening 
program — ABC  radio  .does  have. 
Sterling  Drug  sponsors  My  True 
Story  across  the  board  in  daytime, 
and  also  has  signed  for  Mystery 
Theatre  on  Wednesday  night.  Also 
General  Mills  will  get  some  addi- 
tional benefits  under  the  ABC  plan. 

The  overall  blueprint,  it  was 
understood,  was  settled  upon  after 
lengthy  deliberations  in  which 
serious  thought  was  given  to 
achievement  of  the  nighttime  re- 
duction in  charges  via  a  straight 
cut  in  card  rates.  There  was  dis- 
cussion of  cuts  ranging  as  high 
as  35  and  45% — with  discounts  ad- 
justed downward  so  the  advertiser's 
cost  would  still  have  been  cut  about 
25% — but  in  the  end  it  was  de- 
cided to  follow  the  CBS  and  NBC 
lead  and  reduce  by  an  average  of 
around  25% — through  additional 
discounts. 


FILM  SCORING 

Producers- AF M  Reach  Pact 

INDEPENDENT  Motion  Picture 
Producers  Assn.  has  accepted 
terms  of  a  new  contract  now  being 
drafted  by  the  American  Federa- 
tion of  Labor,  it  was  announced 
last  week. 

Under  the  new  contract,  the  pro- 
ducers may  release  their  motion 
pictures  to  television  by  paying 
each  original  musician  50%  of  the 
current  picture  -  scoring  salary 
scale,  which  is  $25. 

AFM  had  hitherto  insisted  upon 
full  re-scoring  of  musical  tracks. 
With  this  threat  removed,  it  is 
expected  that  many  old  movie  films 
will  shortly  be  released  to  video. 

The  new  contract  contains  also 
a  provision  for  a  5%  trust  fund 
royalty  formula,  to  be  paid  by  the 
distributor  or  producer,  should  the 
producer  negotiate  his  film  sale 
directly. 


NARTB  "Register  &  Vote"  Committees  in  various  states  have  been  meeting 
with  the  states'  governors  to  spur  the  program.  Victor  C.  Diehm  (4th  from  I), 
WAZL  Hazelton,  Pennsylvania  committee  chairman,  confers  with  (I  to  r) 
John  Brkich,  Croatian  Fraternal  Union;  B.  Carl  Wharton,  National  Assn.  of 
Life  Underwriters;  Gov.  John  S.  Fine  of  Pennsylvania;  Mr.  Diehm;  E.  Brooke, 
Life   Underwriters,   and    Ellsworth    Brininger,   American    Library  Assn. 


WHUM-TV  CLAIM 

Sees  100,000  Sets  by  Dec. 

WHUM-TV  Reading,  Pa.,  uhf  sta- 
tion currently  under  construction, 
claimed  last  week  that  100,000  re- 
ceivers would  be  operating  in  the 
area  by  time  it  goes  on  the  air  in 
December. 

In  answer  to  the  numerous 
questioners  who  wanted  to  know 
how  they  expect  to  accomplish  this 
uhf  feat,  spokesmen  for  the  Chan- 
nel 61  station  broke  down  their 
figures  as  follows: 

About  40,000  sets  are  there  now, 
tuned  in  on  community  antenna 
setups,  and  arrangements  have 
been  made  for  the  community  an- 
tennas to  tune  WHUM-TV  for 
these  sets.  WHUM-TV  officials 
also  have  arranged  with  General 
Electric  to  supply  15,000  uhf  con- 
verters and  uhf-vhf  combinations 
each  month  for  10  months.  And 
Admiral  Corp.  was  said  to  have 
15,000  converters  in  that  area  now, 
not  to  mention  the  activities  and 
plans  of  other  receiver-converter 
manufacturers,  plus  uhf-equipped 
sets  already  sold  there. 


U.S.  JOB  SPOTS 

'Politics,'  Says  Candidate 

WCBS-TV  New  York  last  week 
cancelled  three  public  service  an- 
nouncements by  the  U.  S.  Civil 
Service  Commission  designed  to 
assist  recruiting  of  personnel  after 
a  New  Jersey  political  candidate 
protested  they  constituted  "politi- 
cal propaganda." 

Craig  Lawrence,  station  man- 
ager, said  the  cancellation  would 
be  in  effect  only  for  the  rest  of  the 
present  political  campaign  and  was 
ordered  because  the  films  might 
"prove  too  controversial."  He  dis- 
agreed they  constituted  "political 
propaganda,"  as  was  charged  on 
Monday  by  Alexander  J.  Matturi, 
Republican  candidate  for  Repre- 
sentative from  New  Jersey's  10th 
Congressional  District. 


HOOPER  DATA 

To  Measure  40  TV  Markets 

NEW  "complete"  TV  audience 
measurement  service  was  an- 
nounced today  (Monday)  by  C.  E. 
Hooper  Inc.  Starting  next  month, 
it  will  be  produced  regularly  in  40 
major  TV  markets,  containing  90% 
of  the  nation's  video  receivers. 

Characterizing  the  new  service 
as  "not  only  the  most  extensive 
market-by-market  coverage  but  also 
the  most  extensive  analysis  to  date 
of  individual  programs,"  C.  E. 
Hooper,  president  of  the  research 
firm,  said  that  the  service's  features 
include: 

Sampling  of  homes  throughout 
a  TV  station's  full  service  area; 
dual  ratings,  expressed  in  terms 
of  Hooperatings  (based  on  all 
homes),  Teleratings  (based  on  TV 
homes  only)  and  sets-in-use,  based 
on  both  all-homes  and  TV-homes; 
projection  of  ratings  expressed  in 
number  of  viewing  homes,  and  share 
of  audience  for  each  program. 

Others  are  composition  of  audi- 
ence and  number  of  viewers  per  set; 
audience  data  on  all  telecasts  from 
sign-on  to  midnight,  or  24-hour 
data  if  required;  ratings  for  indi- 
vidual quarter-hour  periods  by  in- 
dividual days  and  evenings;  weekly 
cumulative  audience  measurements 
as  well  as  daily  audiences  for  pro 
grams  broadcast  more  than  once 
a  week;  family  size;  program  dupli- 
cation city  area  versus  outside  and 
similar  source  material;  optional 
summary  of  findings,  compiled  up 
to  three  times  a  year  in  regional 
reports ;  continued  Pocketpiece  sum 
marizing  of  both  Teleratings  and 
projections. 

Technique  for  collecting  the  "TV- 
Area  Hooperatings,"  as  the  new 
service  is  called,  is  the  combina 
tion  coincidental  and  home  diary 
method  previously  tested  in  "Radio 
Area  Hooperatings,"  Mr.  Hooper 
said.  New  service,  he  said,  will 
"fill  television's  desperate  need  for 
a  single  uniform  standard  audience 
size  measurement." 
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Just  released  . 


a  comprehensive  survey. 


of  adult  radio-television 


listening  habits  in  New/  England.. 


compiled  bu,  Dr.  Forest  L.  Whan 


A  partial  list  of  contents 

Ownership  of  multiple  sets  in  the  home 
Rooms  in  which  sets  are  located 
Simultaneous  use  of  radio  and  TV 
Share  of  audience  going  to  radio  and  TV, 

by  quarter-hours 
Stations  preferred  for  news,  weather, 

early  morning  entertainment,  auto  listening 
Ownership  of  automobile  radios 
Car  radio  ownership  by  counties 
Use  of  car  radios,  different  days  of  week 
Recalled  use  of  time  spent  with  various  media 
Media  preferred  for  broadcast  news 
Location  of  TV  sets,  by  counties 
Extent  of  TV  reception 
Size  of  the  daily  television  audience 
Share  of  audience  by  stations 
Homes  equipped  to  receive  FM 
Location  of  FM  sets  by  counties 
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This  complete,  fully  documented,  up-to-date  report  is  of 
tremendous  value  to  advertisers  interested  in  New  England  sales. 
Copies  are  limited  but  you  may  see  one  by  getting 
in  touch  with  Free  &  Peters,  NBC  Spot  Sales,  or 

U/BZ  /  U/BZ-TV 

BOSTON 

WESTINGHOUSE  RADIO  STATIONS  Inc 
KYW  •  KDKA  •  WOWO  •  KEX  •  WBZ  •  WBZA  •  WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV* 
for  WBZ-TV,  NBC  Spot  Sales 
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WORD 


of 


Spartanburg 


on 


910  kc 

with 

NBC 


Now  serves  84,000  Radio 
Homes  in  Rich  Carolina 
Piedmont  Section 

92.3%  °f  Spa  rtanburg 
Homes  Listen  to  Spartan- 
burg Stations — Ten-Year 
(1942-52)  Hooper-Conlan 
Average 

47.3%    Listen  to 
WORD  and  its  FM  affiliate 
WDXY — June  1952  Con- 
Ian  Report 

WORD 


910  KC 


1000  Watts 


Spartanburg,  S.  C. 

Established  1940,  bringing  to  ^."J 
Spartanburg  area  its  first  full- 
time  and  first  network  station. 


See  Hollingbery 
WDXY-FM  •  1 0,000  Watts 


BANKERS  TRUST 

Names  TV  Loan  Specialist 

RECOGNITION  of  the  growth  of 
the  television  broadcasting  field  to 
that  of  a  major  industry  was 
evidenced  last  week  when  Bankers 
Trust  Co.,  New  York,  announced 
appointment  of  Herbert  L.  Golden, 
trade  newsman,  as  administrator 
of  loans  to  firms  in  television, 
radio,  films  and  related  fields. 

A  spokesman  for  Bankers  Trust 
declared  this  move  represents,  to 
his  knowledge,  the  first  time  a 
major  financial  institution  has  ap- 
pointed a  specialist  to  supervise 
financing  in  the  television  field. 
He  indicated  the  appointment  was 
based  largely  on  the  tremendous 
growth  of  the  industry,  although 
he  noted  that  Mr.  Golden  would  be 
responsible  for  activity  in  radio, 
films  and  related  fields. 

"Bankers  Trust  has  specialists 
to  supervise  and  administer  loans 
in  diverse  fields,  such  as  petroleum, 
steel  and  so  on,"  he  explained. 
"The  bank  feels  that  the  television 
broadcasting  industry  has  reached 
the  point  where  a  specialized  fi- 
nancing program  is  justified." 

In  the  past,  Bankers  Trust  has 
financed  motion  picture  produc- 
tions and,  on  occasion,  television 
shows,  the  spokesman  said.  These, 
however,'  were  not  processed  by  a 
specialist  but  through  regular 
bank  channels. 

Mr.  Golden,  a  staff  member  of 
Variety  14  years,  resigned  from 
the  amusement  trade  publication 
last  week  and  assumes  his  new 
duties  today  (Monday).  He  will 
serve  in  a  new  entertainment  in- 
dustries division  of  the  bank, 
headed  by  Vice  President  Harry 
Watkins.  His  headquarters  will  be 
at  the  bank's  Radio  City  branch, 
51  Rockefeller  Plaza. 


EVANS  TRIBUTE 

Submitted  by  BAB  Board 

A  RESOLUTION  in  tribute  to  the 
late  Walter  Evans  of  Westing- 
house  Radio  Stations,  member  of 
the  BAB  Finance  Committee  and 
board  of  directors  until  his  death 
May  28,  was  adopted  by  the  BAB 
board  of  directors  last  week. 

The  resolution  expressed  "deep 
personal  sorrow  and  bereavement 
at  his  untimely  demise."  It  will 
be  presented  to  Mr.  Evans'  widow 
by  Joseph  E.  Baudino,  Westing- 
house  vice  president  and  a  member 
of  the  BAB  board  of  directors. 

BAB  also  presented  a  special 
citation  to  Edgar  Kobak,  chairman 
of  BAB's  Executive  Committee,  for 
"distinguished  service  and  out- 
standing leadership"  in  the  organi- 
zation. Charles  C.  Caley,  BAB's 
board  chairman,  made  the  presen- 
tation. 

Mr.  Kobak,  one  of  the  five  in- 
corporators of  BAB  and  its  ,  first 
chairman  of  the  board,  was  cited 
for  "envisaging  the  necessity  for 
the  organization  of  BAB  within 
the  radio  industry"  and  for  pro- 
viding "the  dominant  leadership  in 
bringing  about  its  incorporation." 


NARTB  District  Meeting  Schedule 
Date  Dist.    Hotel  City 
Sept. 

15-16    12    Lassen  Wichita 
18-19    13   Texas  Ft.  Worth 

22-23    10    The  Elms  Excelsior 

Springs,  Mo. 
Plankinton  Milwaukee 


25-26 

Oct. 
2-3 
6-7 
9-10 

13-14 

16-17 
20-21 


Pinehurst,  N.  C. 
Atlanta 
Memphis 
Harrisburg,  Pa. 


Carolina 
Biltmore 
Peabody 
Penn- 

Harris 
Westchester  Rye,  N.  Y. 

Country 

Club 

Statler  Boston 


Sept.  14-18:  Theatre  Owners  of  Amer- 
ica annual  convention,  Hotel  Shore- 
ham,    Washington,    D.  C. 

Sept.  15:  BAB  Sales  Clinic,  Little  Rock. 

Sept.  16:  Premium  Advertising  Assn. 
of  America,  Hotel  Astor,  New  York. 

Sept.  17:  Texas  Assn.  of  Broadcasters, 
semi-annual  meeting,  Fort  Worth. 

Sept.  17:  BAB  Sales  Clinic,  Birming- 
ham. 

Sept.  19:  BAB  Sales  Clinic,  Atlanta. 

Sept.  20:  IRE  conference,  Iowa  section, 
Roosevelt  Hotel,  Cedar  Rapids. 

Sept.  22-25:  National  Electronic  Dis- 
tributors Assn.  convention,  Atlantic 
City,  N.  J. 

Sept.  25-27:  Television  Authority  spe- 
cial convention,  New  York. 

Sept.  28-30:  Adv.  Fed.  of  America,  10th 
District  meeting,  Mayo  Hotel,  Tulsa. 

Sept.  28-Oct.  1:  Assn.  of  National  Ad- 
vertisers fall  meeting,  Hotel  Plaza, 
New  York. 

Sept.  29-Oct.  1:  National  Electronics 
Conference,  eighth  annual  confer- 
ence, Sherman  Hotel.  Chicago. 

Oct.  6-10:  Society  of  Motion  Picture  & 
Television  Engineers,  72d  semi-an- 
nual convention,  Statler  Hotel,  Wash- 
ington. 

Oct.  8-9:  Second  annual  High  Fidelity 
and  Audio  Show,  Broadwood  Hotel, 
Philadelphia. 

Oct.  9-10:  AAAA  Central  Council  fall 
regional  convention,  Drake  Hotel, 
Chicago. 

Oct.  9-11:  Alabama  Broadcasters  Assn., 
U.  of  Alabama. 

Oct.  11-13:  Women's  Adv.  Clubs  annual 
Mid-West  inter-city  conference,  Ho- 
tel Morton,  Grand  Rapids,  Mich. 

Oct.     13-14:     Kentucky  Broadcasters 


Standard  Radio 

(Continued  from  page  29) 

Transcription  Services  Inc.,  140 
North  La  Brea,  Hollywood,  Calif., 
is  offering  their  electrically  tran- 
scribed library  service  for  sale  on 
an  outright  purchase  basis. 

"This  is  to  notify  you  that  cer- 
tain musical  compositions  owned 
and  controlled  by  the  publishers 
which  I  represent,  as  per  the  en- 
closed listing,  have  been  licensed 
to  Standard  each  month  on  a  yearly 
basis,  and  although  some  of  these  i 
compositions  have  been  in  the 
library  for  more  than  one  year, 
renewal  fees  have  been  paid.  How- 
ever, such  transcriptions  are  for 
use  on  lease  only  by  the  subscribers 
to  this  service  and  the  agreements 
do  not  cover  the  outright  sale  of 
any  of  the  transcriptions  contain- 
ing any  of  the  copyrighted  musical 
works  owned  by  my  principals. 

"If  you  plan  to  purchase  any  of 
these  transcriptions,  please  under- 
stand that  your  use  of  the  same 
will  be  subject  to  your  obtaining 
proper  clearance  of  the  mechanical 
and  other  rights  involved  from  the 
owners  and  publishers  thereof. 

"I  shall  be  glad  to  arrange  such 
clearance  in  behalf  of  those  pub- 
lishers who  have  authorized  me  to 
act  on  their  behalf  and  I  shall  be 
pleased  to  give  you  any  informa- 
tion in  my  possession  relating  to 
this  subject.  If  there  is  any  addi- 
tional data  you  require,  please 
feel  free  to  communicate  further 
with  me." 


Assn.,  Henry  Clay  Hotel,  Ashland, 
Kentucky. 

Oct.  12-15:  AAAA,  Pacific  Council  an- 
nual convention,  Arrowhead  Springs 
Hotel,  San  Bernardino,  Calif. 

Oct.  13-14:  Engineering  Conference, 
Central  Canada  Broadcasters  Assn., 
Royal  Connaught  Hotel,  Hamilton, 
Ont. 

Oct.  17-19:  Southeastern  District,  Na- 
tional Assn.  of  Radio  Farm  Directors 
convention,  Winston-Salem,  N.  C. 

Oct.  20:  Theatre  TV  hearing  begins, 
FCC. 

Oct.  20-21:  Adv.  Fed.  of  America  Fifth 
District  meeting,  Ft.  Hayes  Hotel, 
Columbus,  Ohio. 

Oct.  20-22:  IRE-RTMA  Annual  Meet- 
ing, Hotel  Syracuse,  Syracuse,  N.  Y. 


blue  nbbo 


(See  Front  Cover) 


Clear  Channel  Home  of  the  National  Barn  Dance 
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re  is  our 


at. 


The  life  of  Johnny,  an  average  KOIN  listener,  has  been 
directly  influenced  by  the  sound  local  programming 
of  Portland's  top  station! 

In  order  to  bring  Johnny  and  the  whole  community  the 
finest  in  entertainment  and  information,  KOIN  for 
more  than  25  years  has  maintained  the  largest  staff 
of  local  artists  of  any  station  in  the  Pacific  Northwest. 
Musical  productions  presented  by  KOIN's  staff  orchestra 
provide  Johnny  and  the  community  with  music  they  desire. 

The  educational  and  entertainment  programming  by  KOIN 
of  expert,  experienced  radio  personalities  provide  the  cu 
stimulus  that  is  necessary  for  the  proper  growth  of  every  comm 

Now,  Johnny  probably  isn't  aware  of  the  powerful  impact  of  rad 
upon  him  and  his  future  .  .  .  but  KOIN  is!  This  thought 
has  dominated  KOIN's  policies  .  .  .  to  consider  sincerely 
and  honestly  the  interests  of  listeners  first  and  at  ALL  times. 

Therefore,  the  value  of  a  station  depends  not  only  upon  the 
number  of  its  listeners  but  also  upon  their  FRIENDSHIP  and 
RESPECT. 

Throughout  the  years,  this  policy  has  been  safeguarded  and 
developed  to  such  a  point  that  today  its  soundness  is 
permanently  proven  by  KOIN's  enviable  position  as  first 
choice  of  radio  listeners.  The  value  of  a  station  to  its 
community  is  measured  by  the  services  it  performs. 

JOHNNY'S  FUTURE  as  an  individual  and  the  future  of 
his  community  IS  KOIN's  RESPONSIBILITY! 

KOIN 

AVERY.KNODEL.  Inc. 


AVERY-KNODEL,  Inc. 

NATIONAL  REPRESENTATIVES 
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New 


Money-Maker 


Music  ^wjsmras 


All  these  top  radio  shows  in  the  complete 


"The  Freddy  Martin  Show"       "Date  in  Hollywood"       "Music  by  Roth" 
Phil  Spitalny's  "Hour  of  Charm"        "The  Wayne  King  Serenade" 
"The  Tex  Beneke  Show"       "Swing  and  Sway  vith  Sammy  Kaye" 
"Hank  Snow  and  His  Rainbow  Ranch  Boys" 

Complete  with  brochures,  promotion  kits  and  audition  discs 


...  the  library  that  pays  its  own  way  with  more  than  30 

easy-to-sell  shows  .  .  .  with  a  complete  range  of  show-making 
and  sales-making  aids  (sound  effects,  time  and  weather  jingles, 
holiday  and  special-events  features,  commercial  and 

shopping  announcements,  etc.)  all  ready  for  use. 


A 

T- 


for  Fall  selling/ 

9#  ~~ 


<3~ 


|^/ew  complete,  QotnMerdzl  paetege-l 


Quarter-hour  show  with  America's  favorite  Western  group 


with 


NEHr.pon.or  -selling  brochure! 
^Tffiiy  auc"ence-huil<ling  promotion  kit! 
l^SX^T  sales-clinching  audition  disc! 


Now,  a  complete  library  program  series  starring  the 
famous  SONS  OF  THE  PIONEERS  who  for  over  1 5  years 
have  built  tremendous  listening  audiences  and  moved 
merchandise  for  sponsors  across  the  country. 
Familiar  favorites  of  movie,  radio  and  TV  audiences,  they've 
averaged  over  a  million  record  sales  a  year  since  1944! 


library 


Tmks.® 


P(iohe  or»  Vv/r/Te  -foda/  -fay* 

<"T"ME£vdL//?l7C      RPrV>Llf  JDC  I     NewVoiric  20,  N.  Y.  ChicagoTl 7 HI. Hollywood  38,  Calif.    Atlanta  3,  Ga. 

^vrw^>       Drs.W^M^K.C:  #  JUdson  2-5011  WHitehalM-3530  Hillside  5171  WASnut  5948 


Contact  Dept.  B-90: 
630  Fifth  Avenue 


445  N.  Lake  Shore  Drive       1016  N.  Sycamore  Ave 


RECORDED 
PROGRAM 
SERVICES 

RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION 

1907  McKinney  Ave. 
Dallas  1,  Texas 

Riverside  1371 


522  Forsyth  Bldg. 


RADIO  RATE  FACTS  Kobgk  Urges  Cost  study 


SUGGESTION  that  a  cost  account- 
ing firm  with  research  assistance 
might  succeed, 
where  advertising 
and  broadcasting 
men  have  failed, 
in  providing  facts 
on  which  a  sane 
and  satisfactory 
solution  to  the 
difficult  radio  rate 
problem  might  be 
based,  was  ad- 
vanced last  week 
by  Edgar  Kobak, 
veteran  broadcaster 
consultant. 

"Everyone  is  telling  the  broad- 
casters to  face  the  facts  of  present 
day  conditions  in  setting  rates  for 
stations  and  networks,"  Mr.  Kobak 
told  Broadcasting  •  Telecasting 
last  week.  "But,",  he  declared, 
"neither  the  broadcasters  nor  their 


Mr.  Kobak 

and  business 


critics  have  pinned  down  the  facts 
which  must  be  faced. 

"Certainly,  a  major  set  of  essen- 
tial facts  comprises  the  cost  of 
operating  radio  stations  and  net- 
works and  the  allocation  of  these 
costs  among  time  units,"  Mr.  Kobak 
said.  "Yet,  to  my  knowledge,  no 
such  data  are  generally  available." 

While  the  base  rate  dollar 
charges  set  by  radio  broadcasters 
have  more  or  less  corresponded 
with  the  number  of  radio  homes 
within  the  station's  or  network's 
service  area,  the  formulas  for  set- 
ting rates  for  the  various  time 
periods  have  in  the  main  been  the 
result  of  guesswork  rather  than  for 
any  really  factual  reasons,  Mr. 
Kobak  noted. 

He  admitted  to  his  share  in  the 
responsibility  of  this,  as  during  his 
long  career  as  NBC  and  ABC  vice 
president  and  as  president  of  MBS 


he  played  more  than  a  small  part 
in  establishing  network  practices. 
Even  before  that,  in  the  late  20s 
when  he  was  still  a  McGraw-Hill 
executive  and  network  broadcast- 
ing was  in  its  infancy,  Mr.  Kobak 
recalls  sitting  in  on  rate-setting 
discussions  with  officials  of  NBC. 

"Why  should  the  time  charge  of 
a  half -hour  program  be  60%  of  the 
hour  rate?"  Mr.  Kobak  asked. 
"Why  should  a  quarter-hour  cost 
40%  of  the  hour  rate?  Is  there  any 
cost-of -operating  reason  why  these 
percentages  are  the  right  ones,  or 
should  they  perhaps  be  5%  or  10% 
lower — or  higher? 

"Why  should  the  daytime  charges 
be  exactly  half  the  nighttime 
rates?  Maybe  it  once  was  logical 
to  say  that  when  the  man  of  the 
house  came  home  from  work  the 
audience  in  front  of  the  family 
loudspeaker  was  doubled,  but  it 
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FLINT  JOURNAL,  July  21,  1952 


This  is  our 

31st 

Year  in  Flint 


Yes  Sir — folks  in  Flint  have  money — 
lots  of  it  .  .  .  but  they're  thrifty,  too! 
They  must  be  SOLD— and  they  CAN 
be  sold.    Last  year  they  were  sold 

$315,840,000.00  retail  dollars  worth  

Follow  the  lead  of  more  than  600  Flint 
merchants — SELL  your  product  over 
Flint's  FIRST  station— WFDF. 


uiEne  FLINT 

wwri#r  mich. 

BASIC  AMERICAN  BROADCASTING  COMPANY 

910  KILOCYCLES 

Associated  with  WOOD  Grand  Rapids — WFBM  and 
WFBM-TV  Indianapolis— WEOA  Evansville. 

REPRESENTED  BY  THE  KATZ  AGENCY 
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hardly  seems  to  fit  today's  multi- 
set home. 

"Let's  face  it:  The  traditional 
radio  rate  structure  is  an  out-of- 
date,  out-of-line  piece  of  machinery 
which  is  not  going  to  be  improved 
by  any  across-the-board  slashes  of 
10%  or  25%  or  more." 

"What  radio  needs  is  an  accurate 
analysis  of  costs,  made  not  by  a 
broadcaster  who  is  sure  he  has  a 
reason  for  everything  he  does  al- 
though he  can't  quite  explain  it 
to  an  outsider  or  by  a  committee 
of  advertising  experts  who  would 
like  to  buy  radio  time  more  cheaply, 
but  by  a  cold-blooded,  unprejudiced 
cost  accountant.  The  printing  in- 
dustry and  others,  including  many 
publishers,  make  such  audit-analy- 
ses on  a  frequently  recurring  basis 
and  it  is  no  secret  that  increases 
in  the  cost  of  printing  and  paper 
are  normally  followed  with  rises  in 
space  rates,  regardless  of  circula- 
tion changes,  and  in  some  instances 
rates  are  lowered.  Other  lines  of 
business  constantly  study  and  ad- 
just their  prices,  based  on  cost 
studies.    Why  not  radio? 

"Radio  broadcasters,"  Mr.  Kobak 
stated,  "should  act  as  if  they  were 
going  into  radio  for  the  first  time, 
as  if  there  had  previously  been  no 
radio  industry.  With  the  benefit 
of  their  experience,  they  should 
then  decide  which  of  the  industry's 
customary  practices  make  sense 
today  and  which  should  have  been 
discarded  years  ago.  An  exhaus- 
tive, analytical,  industry  wide  audit 
should  be  the  first  step  in  the  pro- 
cedure." 

Conduct  of  Study 

Mr.  Kobak  said  he  did  not  know 
whether  the  study  should  be  con- 
ducted under  the  auspices  of  BAB 
or  NARTB  (he  is  a  member  of 
both  boards  stemming  from  his 
ownership  of  WTWA  Thomson, 
Ga.)  or  neither.  He  said  he  did 
not  feel  such  a  study  falls  within 
the  purview  of  the  Advertising  Re- 
search Council,  which  he  serves  as 
president.  He  stressed  his  con- 
viction, however,  that  the  spon- 
soring body  should  be  representa- 
tive of  the  radio  industry  as  a 
whole  including  networks  and  sta- 
tions and  perhaps  station  repre- 
sentatives as  well  and  not  of  any 
special  group  of  broadcasters,  so 
that  the  results  of  the  study  may 
be  generally  applicable  to  all  sta- 
tions. 

Once  the  study  is  agreed  on,  Mr. 
Kobak  said,  it  should  be  widely 
publicized  to  all  advertisers  and 
agencies  as  well  as  to  all  radio 
station  operators.  The  buyers  of 
radio's  facilities,  he  said,  should 
be  made  to  understand  that  when 
the  study  is  complete  it  will  be 
used  as  the  basis  for  radio  rate 
revisions  and  that  until  it  is  fin- 
ished no  further  general  rate  ad- 
justments will  be  made,  and  no 
deals. 

The  study,  as  Mr.  Kobak  en- 
visages it,  should  investigate 
radio's  discount  structure  as  well 
as    its   price   policy.    "Why",  he 

(Continued  on  page  UU) 
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Every  Fourth  Dne  Belongs! 


*EVERY  FOURTH  RADIO  STATION  IN  AMERICA 
IS  A  KEYSTONE  AFFILIATE . ...  AND  YOU  MAY 
USE  ONLY  A  PART  OR  ALL  615  OF  THEM  TO 
REACH  HOMETOWN  AND  RURAL  AMERICA! 

Only  the  Keystone  Network  offers  real  flexibility— only 
the  number  of  stations  you  actually  need,  where  you  need 
them  and  announcements  or  programs  at  the  time  of  day — 
that  produces  the  best  results  for  you  in  reaching  the  purses 
of  this  RICH  market— Hometown  and  Rural  America! 

Bonanza/ 

Read  more  about  this  rich 
hometown  and  rural  market- 
where  more  than  half  of  the 
nation  lives  and  buys.  Send  for 
BONANZA,  our  informative 
brochure  on  this  market! 

KEYSTONE  BROADCASTING  SYSTEM,  INC. 

IKew  York:  A»4>  Filih  Aveiiuo    •   Chicago:  111  W.  Washinglon 
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New  AL  Ad  Champs 

McCANN  -  ERICKSON  de- 
feated Kenyon  &  Eckhardt  5 
to  4  for  the  softball  cham- 
pionship of  the  American 
League  of  the  New  York  Ad- 
vertising League,  in  a  post- 
season play-off  game  in  Cen- 
tral Park,  New  York,  last 
Thursday.  McCann-Erickson 
will  meet  the  champions  of 
the  Nationals  of  the  Adver- 
tising League  for  an  ad- 
vertising "world  series,"  as 
soon  as  the  latter  team  is 
decided  upon. 

WITH  100  sponsors  in  100  days  as 
its  goal,  KBIG  Avalon,  Calif.,  which 
has  been  on  air  since  June  1,  count- 
ed 107  active  clients  Sept.  8,  in  ad- 
dition to  46  others  whose  contracts 
have  been  completed,  according  to 
Robert  J.  McAndrews,  commercial 
manager. 


HILL  INQUIRY 


Program  Probe 
To  Resume 


PROBE  into  radio  and  TV  programming  resumes  in  Washington  to- 
morrow and  Wednesday  with  representatives  of  NARTB,  ABC,  MBS 
and  DuMont  to  be  beard. 

Next  week,  Sept.  23  and  24,  the  seven-man  House  Commerce  subcom- 
mittee under  the  chairmanship  of  * 


Rep.  Oren  Harris  (D-Ark.),  will 
hear  testimony  from  CBS  and 
NBC  witnesses,  and  from  the  Na- 
tional Television  Film  Council. 

Hearings  will  be  wound  up  in 
Washington  Sept.  25  and  26  with 
the  following  scheduled  to  testify: 
U.S.  Brewers  Foundation,  Ameri- 
can Civil  Liberties  Union,  National 
Assn.  of  Catholic  Men,  National 
Assn.  of  Gagwriters,  and  the  FCC. 
Other  witnesses,  who  have  in- 
dicated a  desire  to  testify,  may  be 
from  National  Academy  of  Broad- 
casting, Rhode  Island  Committee 
on  Radio  &  TV,  and  the  Radio-TV 
Committee  of  St.  James  Parish, 


Falls  Church,  Va. 

Scheduled  to  appear  are  the 
following : 

NARTB,  Thad  H.  Brown  Jr.,  TV  di- 
rector, and  Ralph  W.  Hardy,  govern- 
ment relations  director;  ABC,  Geral- 
dine  B.  Zorbaugh,  general  attorney; 
MBS,  Hollis  M.  Seavey,  director  of 
Washington  operations;  DuMont,  C.  J. 
Witting,  director,  DTN;  NBC,  Charles 
R.  Denny  Jr.,  vice  president;  CBS, 
Jack  Van  Volkenburg,  president,  CBS- 
TV;  National  Television  Film  Council, 
Melvin  Gold. 


New  GE  Tube 


DEVELOPMENT  of  a  new  27-inch 
rectangular  TV  picture  tube  was 
announced  last  week  by  General 
Electric. 


"To  what  radio  station  does  your  family  lis- 
ten most?"  As  part  of  an  independent  survey 
made  by  students  at  North  Dakota  Agricul- 
tural College,  this  question  was  asked  of  3,969 
farm  families  in  22  prosperous  counties  with- 
in 90  miles  of  Fargo.  74.6%  of  the  families 
named  WDAY,  4.4%  said  Station  "B",  2.3% 
Station  "C",  2.1%  Station  "D",  and  so  on. 

WDAY  was  a  17-to-l  choice  over  the  next 
station  ...  a  3y2-to-l  favorite  over  all  other 

fh    WDAY  •  N.e 

^■S^F      FREE  &  PETERS 


stations  combined! 

In  Fargo's  home  county,  WDAY  was  the 
first  choice  of  87.2%  of  the  families,  as  against 
5.8%  for  Station  "B".  Here  WDAY  was  a  15- 
to-1  choice  over  the  next  station  ...  a  6y2-to-l 
favorite  over  all  other  stations  combined! 

BMB  fi  gures,  Hoopers  and  mail-order  re- 
turns all  tell  the  same  amazing  story  on  WDAY 
and  the  rich  Red  River  Valley.  Get  all  the 
facts.    Write  us  direct,  or  ask  Free  &  Peters! 

•    970  KILOCYCLES    •    5000  WATTS 

INC.,  Exclusive  National  Representatives 


Radio  Rate  Facts 

(Continued  from  page  42) 

asked,  does  radio  give  an  adver- 
tiser a  discount  for  staying  on  the 
air  for  13  consecutive  weeks  while 
many  leading  magazines  follow  a 
'flat  rate'  policy  of  so  much  a 
page,  regardless  of  the  number  of 
insertions?  Why  should  the  ad- 
vertiser who  buys  five  quarter- 
hours  in  five  days  pay  200%  of 
the  hour  rate  (5  x  40%)  when  the 
advertiser  who  buys  five  continuous 
quarter-hours  pays  only  125%  of 
the  hour  rate?  And  do  we  really 
need  so  many  discounts  and  so 
many  kinds  of  discounts?" 

The  cost  analysts  should  also 
cast  a  careful  eye  at  the  networks' 
stations  relations  payment  policies, 
Mr.  Kobak  suggested.  Is  the  tra- 
ditional method  of  stations  paying 
for  network  sustaining  service  in 
free  commercial  hours  still  valid 
today?  Wouldn't  it  be  better  for 
the  networks  to  pay  their  affiliates 
for  all  the  time  they  devote  to 
network  commercials  and  to  charge 
them  for  each  network  sustaining 
program  they  broadcast?  Wouldn't 
this  latter  policy  lead  to  a  rapid 
improvement  in  the  quality  of  net- 
work sustainers,  perhaps  enabling 
them  to  become  successful  co-ops 
shows  or  even  network  commer- 
cials ? 

"These  are  only  a  few  of  the 
questions  which  should  be  included 
in  what  might  well  turn  out  to  be 
radio's  most  important  quiz  show, 
with  the  industry's  gross  annual 
time  sales  of  three-quarters  of  a 
billion  dollars  as  the  jackpot,  to  be 
won  or  lost  by  all  radio  broad- 
casters," Mr.  Kobak  Stated.  "I 
don't  know  what  form  the  study 
would  finally  take.  All  I  know  is 
that  some  study  of  this  kind  must 
be  made,  and  must  be  made  soon. 

"Don't  strangle  radio  with  old- 
fashioned  rate-making,"  he  con- 
cluded. "Follow  the  lead  of  other  in- 
dustries and  develop  new  methods. 
I'll  match  my  time  as  a  broad- 
caster to  help  get  the  job  under 
way  and  get  it  done  fast." 


Harbach  Renamed 

OTTO  A.  HARBACH  was  elected 
president  of  ASCAP  for  a  third 
term,  ending  next  April,  by  the 
board  of  the  Society  at  its  meeting 
Thursday.  Mr.  Harbach,  who  is 
79,  wished  to  leave  the  office  at 
the  end  of  his  second  term  and 
has  been  serving  pro-tem  while  the 
board  unsuccessfully  has  sought  to 
find  a  successor  on  whom  it  could 
agree.  Mr.  Harbach  has  served  as 
a  director  of  ASCAP  since  1920, 
as  vice  president  since  1936  and  as 
president  since  1950. 


RADIO  SHACK  Corp.,  Boston  (mail 
order  distributor  of  radio,  TV  and 
electronic  equipment),  has  published 
its  30th  anniversary  catalog.  Book 
contains  32-page  rotogravure  section 
devoted  to  components  of  high-fidel- 
ity custom  music  systems. 
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This      §  1 

7  4  wide  circle  represents 

Northern  California  coverage  pattern  of  radio  KNBC's 

50,000  watt  transmitter,  non-directional  A 

this  K I  / 
. . .  while   7  y  narrow  elipse 

represents  the  coverage  pattern  of  the  other  two  dominant 

50,000  watt  San  Francisco  stations,  both  directional 

this 

. . .  and  — — ^     >  tiny  circle  represents  Northern 
California  's  TV  coverage. 

Now  put  them  all  together,  and  you  get 
a  complete  and  accurate  picture  of  radio  and  TV  coverage 
in  the  vreat  Northern  California  markets 


a  complete  ana  accurate  picture  of  radio  a 
in  the  great  Northern  California  markets 
—a  coverage  pattern  like  this  ^ 


KNBC's  wide  circle  coverage . . .  plus  KNBC 
low  frequency  (680  KC)  which  gives  more  "muscle"  V/?  o 

to  its  50,000  watts... plus  KNBC's  program  popularity  { 
...  all  combine  to  make . . .  %  \ 

KNBC  in  San  Francisco 
the  No.  I  Advertising  Medium 
in  the  thriving  markets  of 
Northern  California 

Represented  by  NBC  Spot  Sales.  In  the  Southern  States,  represented 
by  Bomar  Lowrance  and  Associates,  Inc.,  Charlotte,  North  Carolina. 
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416  STATIONS 


big  game  takes  big  gun 


Let's  not  beat  about  the  bush.  There's  big  game  at  stake  in  "Non-TV  America". 

Here  is  a  45-state  tract  of  over  17,000,000  radio-only  families,  dwelling  beyond 
reach  of  TV— more,  in  fact,  than  there  are  TV  families  in  the  rest  of  America. 

Here  are  some  60,000,000  people-as  many,  in  fact,  as  there  are  in  all  477  U.  S. 
cities  of  over  25,000  population. 

Big  game . . .  worthy  of  the  best  gunning  equipment  available  to  advertisers  today. 
And  the  big  gun  needed  for  this  big  game  has  now  been  identified. 

A  1,000, 000-interview  research  into  all  of  "Non-TV  America"  (by  J.  A.  Ward,  Inc.; 
Feb.-Mar.,  '52)  reveals  that  Mutual  is  the  name  of  the  network  regularly  dialed  by  41% 
of  all  the  radio  sets  in  these  45  states ...  compared  to  22%  for  the  next-best  network. 

Over  on  the  opposite  page,  the  trophies  won  by  all  four  networks  are  hung  up— 
together  with  the  gun-rack  revelation  of  why  Mister  PLUS  bags  the  best : 
Mutual  serves  "Non-TV  America"  with  416  stations ...  more  than  all  other  networks 
combined.  (MBS  serves  all  America  with  560  stations,  don't  forget.) 

If  you  agree  that  a  prime  sales  trophy  would  decorate  your  board-room  nicely, 
we  invite  you  to  sight  along  the  gun  barrel  of  the  Mutual  Network. 

the  MUTUAL  network  of  560  affiliates 

THE  NUMBER  ONE  ROUTE  TO  NON-TV  AMERICA  .  .  .  AND  THE  LOWEST-COST  ROUTE  TO  ALL  AMERICA 


BORDER  STUDIO  PLAN 


(Also  see  registration,  pictures, 
page  105) 

ATTACK  against  proposed  esta- 
blishment of  studios  in  San  Diego 
of  XEAC-TV  Tiajuana,  new  station 
in  Mexico,  was  made  by  NARTB 
District  16,  meeting  Monday  and 
Tuesday  in  Coronado,  Calif,  (see 
registration  list,  page  105). 

Delegates    agreed    to  petition 
the  FCC  that  such  a  procedure  by 
a  "licensee  of  a  foreign  country" 
violates  Sec.  325  (b)  of  the  Com- 
munications Act.    The  district  also 
unanimously  adopted  a  resolution 
.  declaring  it  "is  strongly  opposed 
>    to   the   establishment   within  the 
United   States  of  studios  and /or 
transmitting  equipment  which  will 
be  used  for  the  transmitting  of 
radio  and /or  television  programs 
from  the  United   States  to  any 
§  foreign  country  for  broadcasting 


or  rebroadcasting  purposes  from 
such  foreign  country. 

Much  of  the  discussion  at  the 
District  16  meeting  centered 
around  possibility  that  XEAC-TV, 
slated  to  start  operating  in  Novem- 
ber, will  microwave  programs 
across  the  border. 

Johnsons  Presides 

Albert  Johnson,  KOY  Phoenix, 
Ariz.,  District  16  chairman,  pre- 
sided at  he  meetings.  NARTB 
President  Harold  E.  Fellows,  re- 
viewed NARTB  operations  in  his 
opening  talk  Monday  morning.  He 
addressed  the  Tuesday  luncheon, 
with  wives  present,  on  the  subject, 
"How  to  Live  With  a  Broadcaster." 

Ralph  W.  Hardy,  NARTB  gov- 
ernment relations  director,  dis- 
cussed Washington  legislative  and 
regulatory  problems.  Richard  P. 
Doherty,    employe-employer  rela- 


tions director,  conducted  a  man- 
agement-labor relations  clinic.  Wil- 
liam T.  Stubblefield,  station  rela- 
tions director,  and  William  K. 
Treynor,  West  Coast  representa- 
tive of  NARTB,  led  a  membership 
session. 

Role  of  radio  and  TV  in  promo- 
tion of  civic  events  and  other  pub- 
lic services  was  lauded  at  the  Mon- 
day luncheon  by  Mayor  John  But- 
ler, of  San  Diego,  and  Rear  Adm. 
John  Roper,  commandant,  11th 
Naval  District. 

Campbell  Arnoux,  WTAR-TV 
Norfolk,  Va.,  NARTB  TV  Board 
member,  conducted  the  Tuesday 
morning  television  session,  flanked 
by  Thad  Brown,  NARTB  TV  di- 
rector. Participants  in  a  TV  panel 
included  Phil  Hoffman,  KECA-TV 
Los  Angeles;  Howard  Chernoff, 
KFMB-TV  San  Diego;  Robert  Pur- 


Politico's  'Schizo' 

DEMOCRATIC  Presidential 
nominee  Adlai  Stevenson 
really  started  something 
when  he  injected  the  word 
"schizophrenia"  in  the  poli- 
tician's lexicon.  The  Demo- 
cratic National  Committee 
has  built  a  new  radio  char- 
acter around  the  word. 
"Schizo"  made  his  radio 
debut  last  Monday  on  a  new 
series  of  Democratic  pro- 
grams on  ABC.  Committee 
described  him  as  a  "two- 
voiced  chararter  .  .  .  who  re- 
veals one  instance  of  the  split 
personality  of  the  Repub- 
licans on  each  show."  Series 
started  on  twice-weekly  basis, 
and  will  be  carried  daily 
through  Nov.  4. 


cell,  KTTV  (TV)  Hollywood;  Don 
Tatum,  ABC-TV  Los  Angeles,  and 
Mr.  Doherty. 

Resolutions  urged  a  strong 
NARTB  membership  campaign 
and  expanded  field  solicitation; 
supported  NARTB  efforts  to  secure 
amendment  of  FCC  operator  re- 
quirements because  of  improved 
equipment  and  shortage  of  techni- 
cians; commended  NARTB  for  its 
group  insurance  program;  praised 
speakers;  lauded  Mr.  Fellows'  ad- 
ministration and  commended  Mr. 
Johnson's  services  as  district  di- 
rector. 

Members  of  the  Resolutions  Com- 
mittee were  Frank  P.  Redfield, 
KIFN  Phoenix,  chairman;  Robert 
J.  McAndrews,  KBIG  Avalon,  and 
Albert  E.  DeYoung,  KERO  Bakers- 
field. 


NEW  WSAI  LINEUP 

Explained  to  Listeners 


AFTER  revising  its  daytime  pro- 
gramming schedule  to  conform  with 
its  listeners'  preferences,  WSAI 
Cincinnati  Friday  aired  to  its  audi- 
ence a  45-minute  taped  recording 
used  to  acquaint  and  inform  ad- 
vertisers with  the  new  lineup. 

Station  Managing  Director  J. 
Robert  Kerns  said  the  broadcast 
followed  inauguration  Sept.  1  of 
the  revised  WSAI  daytime  sched- 
ule, made  after  more  than  a  year's 
study  of  fan  mail,  letters  and  tele- 
phone calls  from  listeners  for  the 
various  hours,  in  which  they  ex- 
pressed their  preference  for  the 
performers  and  artists  who  pro- 
duce and  direct  the  new  programs. 

Charles  Black,  WSAI  program 
director,  acted  as  narrator  of  the 
taped  broadcast,  explaining  and  in- 
troducing capsuled  portions  of  each 
new  program  with  its  talent. 

Commenting  on  the  new  WSAI 
lineup  of  its  daytime  programs, 
Mr.  Kern  said:  "We're  going  to 
give  our  radio  listeners  what  they 
want.  We  think  this  is  it.  Since 
WSAI  doesn't  have  television  to 
distract  it,  it  can  concentrate  on 
the  best  in  program  content  and 
production.  We're  remembering 
that  twice  as  many  radio  sets  were 
sold  last  year  as  TV  sets." 


GREAT  D.J.  SHOWS! 

on  KLRA 

"SUNNYSIDE  UP"  ^ 

The  oldest  d.j.  show  on  this  station,  now  in  its  eighth 
year.  This  is  a  sprightly,  easy-to-listen-to  across  the  board 
early  morning  show.  The  time,  the  temperature,  and  the 
weather  news  is  given  between  each  musical  selection.  It's 
Arkansas'  "get  ready  for  work  and  school"  listening  habit. 
Sorry,  nothing's  open  now,  but  you  never  can  tell. 


-4  "TIME  AND  TUNE  PARADE" 

A  later  version  of  "Sunnyside  Up,"  this  record  show  gives 
the  time  and  temperature  for  late  risers,  and  housewives 
who  have  just  gotten  hubby  and  the  kids  on  their  way. 
It  takes  off  at  8:30  A.M.  and  is  open  to  announcement  or 
program  sponsors.    All  sold  out  at  present. 


A  L 


BOB  HESS 


"MERRY  GO  ROUND"  ► 

Here's  a  Monday  thru  Friday  half  hour  (11:30-12:00  noon) 
show  that  sells  the  goods.  A  daily  merchandise  prize  is 
offered  for  the  correct  answer  phoned  in  to  us  for  a  simple 
musical  question.  You  should  hear  the  phone  ring  every 
morning— and  advertisers  say  the  goods  move  out — but  fast. 
Availabilities  are  scarce,  but  you  might  ask! 


M  "AROUND  THE  TOWN" 

Monday  thru  Friday  from  5:00  to  5:30  P.M.  Jim  Key  spins 
the  platters  people  want  to  hear.  A  feature  of  each  pro- 
gram is  a  guest — a  prominent  visitor,  a  well-known  busi- 
ness man  or  club  woman,  or  just  ole  John  Q.  Public  who 
is  interviewed  briefly  and  introduces  his  or  her  favorite 
record.  It's  our  newest  d.j.  show  but  it  is  catching  on 
fast.  Minute  participations  are  available. 


E  Y 


"A  LA  CARTE"  ^ 

Here  is  the  only  show  of  its  type  in  town.  Broken  into 
segments,  Bob  has  a  half  hour  of  "hot  music,"  a  "Moment 
with  Miller"  (Glen  that  is),  his  nightly  "Collector's  Item" 
featuring  an  old-time  recording,  and  a  segment  of  "sweet" 
music.  It's  a  grand  late  night  (10:30  to  12:00  midnight) 
across-the-board  buy  that  has  a  large  teen-age  and  adult 
audience.  Competition  is  limited  to  colored  d.j.'s  and  net- 
work dance  bands.  For  a  low  cost  participation  it  can't 
be  beat  in  Arkansas. 


DENT 


OB  HICKS 


BOB  PARKER 


For  the  Complete  KLRA  Story,  Ask  any  O.  L  Taylor  Office 


10,000  WATTS  DAYTIME 
5,000  WATTS  NIGHT 
1010  KC  *  CBS  RADIO 
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What's  YOUR  Cut  on 


Six  Billion  Dollar  Deal? 


YOU'VE  GOT  A 
POWERFUL  HAND 
-17  RICH  OHIO 
COUNTIES,  AND  THE 
STAKES  AMOUNT 
TO  ... 


CHIEF 

SAYS: 

FOR 

BETTER  RESULTS, 
IT'S 

•  Cleveland's  Strongest  Signal 

•  Best  Local  Programs 

•  Favorite  Network  Shows 

•  Sales  Minded  Merchandising 


WJW  offers  its  help  —  a  new  folder 
of  useful  sales  statistics,  compiled  especially  for  you 
who  sell  to  the  great  Northern  Ohio  market.  Send 
for  your  copy  now! 

Play  your  cards  right ...  let  Cleveland's  CHIEF 
Station  Sell  Ohio's  Chief  Market  for  YOU! 


CLEVELAND'S  mW  STATION 
5000  WATTS  BASIC  ABC 

WJW  BUILDING  CLEVELAND  15,  OHIO 

REPRESENTED   NATIONALLY  BY  H-R  REPRESENTATIVES,  INC. 


Station  WJW 

WJW  Building 
Cleveland  1  5,  Ohio 

Please  send  me  copies  of  your 

Northern  Ohio  Market  folder. 


NAME- 


ADDRESS- 
CITY  


ZONE  i  STATE- 
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WASHINGTON,  D.  C. — New  car  dealers  in  nearly 
every  community  in  America  will  offer  voters 
free  transportation  to  the  polls  in  this  year's 
important  presidential  election. 


The  country's  neiv  car  dealers  are  local 
businessmen  close  to  the  people  of  their 
communities,  and  are  in  the  unique  posi- 
tion of  being  able  to  offer  free  transporta- 
tion to  those  who'll  need  it. 


Dealers  are  being  urged  by  their  national  asso- 
ciation to  use  all  available  cars  for  bringing  to 
the  polls  voters  who  might  otherwise  not  be  able 
to  get  there  and  thousands  are  responding ! 


New  car  dealers  offer  this  public  service 
in  a  wholehearted  belief  in  the  privilege 
of  the  ballot.  This  is  a  non-partisan  effort 
to  turn  out  a  record  breaking  vote.  Key- 
noting  action  is  their  slogan  .  .  .  "Vote 
as  you  please,  but  VOTE". 


Participating  dealers  recognize  that  voters  must 
know  of  the  availability  of  transportation  and 
many  will  use  posters  and  window  strips  to  catch 
public  attention.  Many  new  car  dealer-groups 
will  use  promotional  kits,  being  prepared  now, 
containing  suggested  newspaper  ads,  logotypes, 
radio  copy,  press  and  radio  releases,  etc.  Mats 
for  ad-use  will  be  made  available  to  these  groups. 


One  of  a  series  from  the  National  Automobile  Dealers  Association 
— Any  material  contained  herein  may  be  reproduced  without 
permission. 

for  further  information  or  research  material  on  New  Car  Dealers, 
write  or  phone: 

DIRECTOR  OF  PUBLIC  RELATIONS,  N  A  D  A 
1026  17TH  ST.,  N.  W.    WASHINGTON,  D.  C.    REPUBLIC  6946 


POLITICAL  LIBEL 

WBEL's  Protection  Idea 

A  STEP  toward  mitigating  broad- 
casters' vulnerability  to  libel  suits 
in  connection  with  political  broad- 
casts has  been  taken  by  L.  0. 
Fitzgibbons,  co-owner  and  general 
manager,  WBEL  Beloit,  Wis. 

Mr.  Fitzgibbons  explained  last 
week  that  he  had  approached  the 
problem  from  "a  moral  standpoint 
rather  than  a  strictly  legal  one." 
His  partial  solution  is  in  the  form 
of  an  agreement  to  be  signed  by 
the  person  making  the  talk  on 
radio  or  TV. 

"So  far  our  experience  with  the 
use  of  the  form  is  very  limited  but 
we  anticipate  no  difficulty  by  pre- 
senting it  at  contract-signing  time 
rather  than  when  the  speaker 
shows  up  with  an  angry,  retalia- 
tory speech,"  Mr.  Fitzgibbons  ex- 
plained. 

"Since  libel  is  a  matter  for  court 

determination  we  know  this  form 

is  not  fool-proof  protection  but  we 

feel  that  with  it  we  have  a  better 

chance  to  get  questionable  matter 

taken  out  of  the  script,"  he  added. 

Language  of  the  form  follows: 

The  undersigned,  having  purchased 
time  on  WBEL  Beloit,  Wisconsin,  for 
the  purpose  of  influencing  voters  in 
the  exercise  of  their  right  of  franchise, 
hereby  stipulates  as  follows: 

1.  That  he  is  opposed  to  the  broad- 
cast of  any  material  which  is  in  fact, 
or  might  be  deemed  to  be  obscene,  in- 
decent, profane,  libelous,  slanderous, 
defamatory,  or  malicious,  on  the 
grounds  that  the  broadcast  of  such  ma- 
terial would  be  contrary  to  the  public 
interest,  contrary  to  the  principles  of 
common  decency  and  fair  play  and  a 
contravention  of  good  government; 

2.  That  he,  therefore,  agrees  on  be- 
half of  himself  and  any  person  or  per- 
sons whom  he  represents  that  no  por- 
tion of  any  broadcast  either  live  or 
recorded  for  which  he  has  contracted, 
shall  contain  any  language  or  material 
which  is  in  fact  or  might  be  deemed 
to  be  obscene,  indecent,  profane,  libel- 
ous, slanderous,  defamatory,  or  mali- 
cious; 

3.  That  if  WBEL,  acting  in  good  faith 
and  in  an  expeditious  manner,  gives 
notice  that  material  which  has  been 
profferred  for  broadcast  does  contain, 
material  or  language  which  in  fact  or 
might  be  deemed  to  be  obscene,  inde- 
cent, profane,  libelous,  slanderous,  or 
malicious,  the  same  shall  be  deleted 
forthwith  or  changed  and  the  under- 
signed herewith  authorizes  and  directs 
the  candidate  or  whoever  shall  be  in 
charge  of  the  broadcast  to  make  such 
deletions  and  changes  as  may  be  neces- 
sary; 

4.  That  in  the  event  such  material  or 
language  which  is  in  fact  or  might  be 
deemed  to  be  obscene,  indecent,  pro- 
fane, libelous,  slanderous,  defamatory, 
or  malicious  shall  not  be  deleted  or 
changed  the  undersigned  herewith  re- 
quests WBEL  to  refund  in  full  any  and 
all  moneys  paid  for  the  broadcast  in 
which  such  material  and  language  oc- 
curs and  upon  payment  of  such  refund 
directs  the  cancellation  of  that  por- 
tion of  his  contract  on  the  understand- 
ing that  time  cancelled  in  accordance 
with  this  paragraph  shall  not  in  any 
way  affect  any  other  time  periods  con- 
tracted for; 

5.  That  this  instrument  is  the  volun- 
tary act  and  deed  of  the  undersigned 
and  that  no  duress  of  threat  of  any 
kind,  expressed  or  implied,  has  been 
used  by  WBEL  or  any  representative 
thereof,  to  obtain  signature  hereon  nor 
as  a  condition  of  obtaining  broadcast 
time. 


DURING  first  week  of  September, 
some  28  radio  outlets  in  the  eastern 
U.  S.  began  broadcast  of  13-week 
serialized  adaptation  of  "Son  of  the 
Stars,"  one  of  the  Winston  Science 
Fiction  Series.  Planned  as  promotion 
for  five  books  published  thus  far, 
broadcasts  are  available  from  tapes 
provided  free  by  Winston  Co.,  Phila. 


KWKH  CONTEST 

Puts  CBS  Impact  to  Test 

HUNDREDS  of  KWKH-AM-FM 
Shreveport,  La.,  listeners  flooded 
the  mails  with  answers  to  a  traffic 
safety  contest  sponsored  by  the 
station  in  cooperation  with  the 
Shreveport  Times  and  the  Caddo- 
Bossier  (Parishes)  Safety  Council. 

The  two-month  campaign  began 
July  1.  The  letters  C-B-S  were 
stenciled  on  the  sidewalk  at  all 
downtown  intersections.  KWKH 
■listeners  were  asked  to  write  in, 
identifying  the  letters.  A  17-year- 
old  listener  came  up  with  the  cor- 
rect answer:  "Caution  Begets 
Safety.' 

But  many  listeners  believed  that 
the  letters  stood  for  Columbia 
Broadcasting  System.  While  this 
was  not  the  right  answer  to  win 
the  $25  prize,  it  was  certainly  the 
right  answer  from  the  viewpoint 
of  KWKH,  CBS  Radio  outlet  for 
that  area. 


Mr.  Butcher 


FCDA  EXECUTIVE 

Becomes  Granik  Producer 

JESSE  BUTCHER,  audio-visual 
officer  with  the  Federal  Civil  De- 
fense Adminis- 
tration the  past 
20  months,  has 
been  named  pro- 
ducer for  Theo- 
dore Granik's  two 
programs  — 
American  Forum 
of  the  Air  and 
Youth  Wants  to 
Know.  He  ac- 
cepted the  new 
post     the  past 

fortnight. 

Mr.  Butcher,  former  network  and 
advertising  agency  executive, 
joined  FCDA  in  January  1951.  He 
was  placed  in  charge  of  the  agen- 
cy's Audio-Visual  Div.,  which  han- 
dles radio-TV  and  film  activities. 
Mr.  Butcher  previously  served  in 
executive  public  relations  capac- 
ities with  CBS  and  NBC.  During 
World  War  II  he  was  radio  direc- 
tor of  the  USO-National  War 
Fund. 

Steve  McCormick,  deputy  as- 
sistant to  Mr.  Butcher,  has  been 
named  acting  division  director. 
Mr.  McCormick  formerly  was  di- 
rector of  FCDA's  Radio  Section. 


JERSEY  NETWORK 

Planned  for  Candidates 

PLANS  have  been  completed  for 
the  establishment  of  Network,  New 
Jersey,  a  four-station  radio  net- 
work claiming  a  combined  cover- 
age of  97%  of  the  radio  homes  in 
New  Jersey.  Participating  stations 
are  WPAT  Paterson,  WBUD  Tren- 
ton, WMID  Atlantic  City  and 
WWBZ  Vineland. 

Primary  purpose  of  the  network, 
spokesmen  said,  is  to  present  four- 
station  coverage  to  political  candi- 
dates at  minimum  cost. 
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50,000  watt  clear  channel  coverage  over 
4-state  area  still  unquestionably  radio 
dominated. 

Highest  ratings  earned  by  brightest  CBS 
stars  and  home-grown  personalities. 

Extras  for  advertisers  —  Drug  Store  and 
Super  Market  displays,  newspaper  ads, 
24-sheet  posters,  streetcar  and  bus  signs 
—  more  selling  support  than  from  any 
other  station  South. 


Let  WWL,  South'*  Greatest 
Salesman,  Sell  for  You! 


NE    W  ORLEANS 

CBS  Radio  Affiliate  50,000  Watts  Clear  Channel 

A  Department  of  Loyola  University      •       Represented  Nationally  by  the  Katz  Agency 


Strictly  Business 

(Continued  from  page  16) 


Mr.  Wallace  says. 

Upholding  his  statement  with 
survey  figures  showing  the  tre- 
mendous out  -  of  -  home  listening 
which  radio  gives  its  advertisers, 
he  declares  that  "radio's  cost  to 
an  advertiser  is  based  on  last 
month's  ratings  which  are  confined 
to  a  small  portion  of  the  actual 
tune-in." 

A  veteran  of  some  20  years  in 
the  broadcasting  business,  he  main- 
tains that  in  radio  and  TV,  all 
sales  are  local.  He  theorizes  that 
a  station  representative  must  try 
to  be  the  best  local  salesman  on 
the  staff  of  each  station  he  rep- 
resents. 

Mr.  Wallace  believes  that  in 
order  to  carry  out  his  assignment 
successfully,  the  station  represent- 
ative must  know  the  market,  buy- 
ing habits  and  station's  program- 


ming and  be  able  to  translate  this 
knowledge  to  meet  the  desires  and 
needs  of  a  national  advertiser. 

Born  in  Burlington,  N.  D.,  Jan. 
12,  1912,  Bill  Wallace  obtained  his 
early  public  schooling  there.  He  was 
graduated  from  high  school  in 
Fargo  where  his  family  had  moved. 
He  enrolled  in  Moorhead  State 
Teachers  College  at  Moorhead, 
Minn.,  in  1932. 

Mr.  Wallace  was  an  active  stu- 
dent at  college  and  found  time  in 
the  summers  to  work  in  a  bank 
and  at  a  department  store.  He  sold 
space  as  advertising  manager  for 
all  the  campus  publications.  An 
English  and  drama  major,  the 
youth  engaged  in  campus  theat- 
rical activities  and"  during  one 
summer  he  traveled  with  a  stock 
company. 

This  led  to  dramatic  roles  with 


WDAY  Fargo  and  KGFK  Moor- 
head (now  KDAL  Duluth)  while 
he  still  was  a  student.  He  did  a 
bit  of  announcing,  handled  an  oc- 
casional sportscast  and  sold  time 
in  addition. 

With  more  than  a  taste  of  radio 
behind  him,  Mr.  Wallace  left  col- 
lege after  2%  years  to  become 
commercial  manager  of  KGFK. 
There,  he  handled  play-by-play 
baseball  and  started  his  TJncle  Bill 
birthday  bells  program,  a  daily 
feature  on  KGFK  and  other  sta- 
tions as  well. 

To  KFJM  Next 

With  sale  of  KGFK  to  Dalton  Le- 
Masurier  in  1936,  Mr.  Wallace  was 
transferred  to  KFJM  Grand  Forks, 
N.  D.,  as  an  account  executive. 
He  doubled  as  sportscaster  and 
also  handled  special  events  for  the 
next  couple  of  years. 

Despite  his  heavy  schedule,  Mr. 
Wallace  found  time  to  court  Adel- 
phia  Brackley,  a  Moorhead  school 


Everyday  Listening 

A  WFAA  Dallas  local  favor- 
ite, The  Early  Birds,  on  Sept. 
7  began  a  seven-day-a-week 
program  schedule.  The  pro- 
gram until  that  time  had 
been  heard  six  days  weekly. 
Alex  Keese,  station  manager, 
comments,  "I  believe  a  seven- 
day  week  is  one  of  the  fac- 
tors overlooked  in  radio. 
Favorite  entertainment  pro- 
grams, like  The  Early  Birds, 
will  also  become  a  daily  habit 
by  being  available  every  day 
in  the  week."  He  adds  that 
WFAA's  national  representa- 
tive, Edward  Petry  &  Co., 
has  indicated  that  the  seven- 
day  schedule  is  a  definite  first 
for  WFAA. 


teacher.  They  were  married  on  July 
3,  1937.  With  Craig,  aged  10,  and 
an  important  member  of  the  house- 
hold, they  make  their  home  today 
in  suburban  La  Canada,  some  14 
miles  from  Hollywood  and  Vine. 

In  the  fall  of  1938  Mr.  Wallace 
became  manager  of  KOVC  Valley 
City,  N.  D.  Two  years  later,  when 
KFBB  Great  Falls,  Mont.,  needed 
a  national  sales  manager,  the  en- 
terprising Mr.  Wallace  was  chosen. 

A  year  later,  however,  he  re- 
turned to  Minneapolis  to  become 
sales  manager  of  the  now  defunct 
North  Central  Broadcasting  Sys- 
tem, consisting  of  26  midwest  sta- 
tions. 

These  were  war  years  and  in 
1943  Mr.  Wallace  left  the  radio 
business  for  the  next  12  months 
to  operate  a  family-owned  farm  in 
Minnesota. 

Full  of  vigor,  he  returned  to  the 
industry  in  fall  of  1944  to  join 
Weed  &  Co.  in  Chicago  as  account 
executive.  Two  years  later  he  was 
made  sales  manager  for  John  E. 
Pearson  Co.  in  that  city. 

Because  of  his  family's  health, 
he  returned  to  Minneapolis  in  1948 
to  join  Frederick  W.  Ziv  Co.  tran- 
scription sales  division  for  18 
months  as  Minnesota  representa- 
tive. Then  he  became  sales  man- 
ager of  Broadcast  Services  Inc., 
franchise  holders  of  Transit  Radio 
in  the  Minneapolis-St.  Paul  area, 
resigning  in  1951  to  establish  West 
Coast  offices  for  Adam  J.  Young 
Jr.  Inc.,  in  Hollywood,  on  Oct.  1  of 
that  year. 

Very  much  the  family  man,  Mr. 
Wallace  lays  claim  to  no  particular 
hobby.  If  there  be  one,  he  says,  it 
might  be  the  sport  of  the  season. 
He  is  a  faithful  baseball,  basket- 
ball and  football  follower.  He  also 
continues  his  interest  in  the  the- 
atre. 

He  is  a  member  of  the  Holly- 
wood Advertising  Club,  Sigma  Tau 
Delta  and  Alpha  Psi  Omega  (na- 
tional dramatic  fraternity). 


NBC  EMPLOYES  attended  company's 
11th  annual  outing  Sept.  6  at  Bear 
Mt.  State  Park,  N.  Y.  ABC  employes 
held  their  annual  outing  Sept.  4  at 
Weeburn  Country  Club,  Darien,  Conn. 
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In  the  picture,  left  to  right 

JAMES  A.  HAGAN 

Sales  Manager 
14  years 

JAMES  M.  LORICK 

Control  Room  Chief 
*4  years 

WILLIAM  H.  HAMRICK 

Chief  Engr. 
13  years 

CECIL  B.  HOSKINS 

General  Manager 
23  years 

READ  WILSON 

Announcer 
13  years 

STELLA  R.  BRITT 

Acct.  Exec. 
18  years 

WILLIAM  F.  MELIA 

Prog.  Mgr. 
12  years 
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RESULTFUL  ADVERTISING 

on  the  XL  Stations  Pays  Big 
Dividends  Continuously. 


KXL  KXLY 
PORTLAND       •  SPOKANE 


KXLF  KXLL 
BUTTE       •  MISSOULA 


KXLJ 

HELENA  © 


KXLK 
Great  Falls 


KXLQ 
BOZEMAN 


New  York  17,  N.  Y. 
347  Madison  Avenue 
The  Walker  Company 


Hollywood  28,  Calif. 
6381   Hollywood  Blvd. 
Pacific  Northwest  Broadcasters 


San  Francisco  4,  Calif. 
79  Post  Street 
Pacific  Northwest  Broadcasters 


Chicago  1,  Illinois 
360  North  Michigan 
The  Walker  Company 
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TOA  Sizes  Up  Its  TV  Problems 

(Continued  from  page  27) 


of  the  convention  events. 

TOA  President  Wolfson  said  the 
industry's  problems  add  up  to  a 
fight  for  industry  survival  and  pre- 
dicted the  Washington  meetings 
would  lead  to  concrete  steps  de- 
signed to  bring  eventual  solution 
of  many  of  these  issues. 

TOA's  business  program  started 
Sunday  with  registration,  commit- 
tee meetings  and  opening  of  the 
1952  trade  show  at  3  p.m.  Execu- 
tive Committee  and  Nominating 
Committee  met,  the  last-named  to 
draw  up  a  slate  for  election  of 
officers. 

Monday  morning's  agenda  in- 
cludes registration  and  the  trade 
show,  followed  by  a  11  a.m.-2  p.m. 
brunch.  The  TOA  board  meets  at 
2:30.  This  meeting  is  open  to  all 
members.  A  meeting  is  scheduled 
by  the  Legal  Advisory  Committee. 
World  premiere  preview  of  the  20th 
Century-Fox  motion  picture,  "The 
Snows  of  Kilimanjaro,"  is  sched- 
uled at  8:30  p.m.,  with  high  Wash- 
ington officials  to  be  TOA's  guests. 
Ava  Gardner,  a  star  of  the  pic- 
ture, is  expected  to  head  a  Holly- 
wood talent  group. 

First  convention  business  ses- 
sion at  9:30  a.m.  Tuesday  will  find 
A.  Julian  Brylawski  of  Washing- 
ton, convention  chairman,  presid- 
ing. President  Wolfson  will  deli- 
,  ver  the  opening  address.  Elmer  C. 
Rhoden,  Fox  Midwest  Theatres, 
will  give  the  keynote  address,  fol- 
lowed by  Herman  M.  Levy,  general 
counsel,  with  a  discussion,  "What 


to  Do  About  ASCAP." 

The  Tuesday  luncheon  will  in- 
clude a  Will  Rogers  Memorial 
Christmas  salute  by  Abe  Montague. 
Myron  Blank,  United  Detroit  Thea- 
tres, is  luncheon  chairman. 

Second  business  session  Tuesday 
will  deal  with  the  arbitration  plan, 
with  discussion  in  charge  of  the 
Exhibitor  -  Distributor  Relations 
Committee.  Walter  Reade  Jr.,  of 
Walter  Reade  Theatres,  is  chair- 
man. Speakers  are  Mr.  Wolfson; 
Mr.  Fabian  and  Mr.  Levy.  The  dis- 
tributor side  will  be  presented  by 
William  F.  Rodgers,  Loew's  Inc. 

Evening  feature  is  a  "Show  Boat 
Party"  boat  trip  to  Mount  Vernon 
with  Coca-Cola  Co.  as  host. 

Theatre  television  will  be  dis- 
cussed at  the  Wednesday  morning 
meeting,  with  Robert  O'Brien, 
United  Paramount  Theatres,  pre- 
siding as  chairman  of  the  TOA 
Theatre  Television  Committee.  On 
the  panel  will  be  Mr.  Fabian  and 
Marcus  Cohn,  TOA  television  coun- 
sel and  general  counsel  of  National 
Exhibitors  Theatre  Television  Com- 
mittee. Other  morning  topics  will 
be  led  by  the  16  mm  committee, 
with  Chairman  Walter  Morris, 
Knoxville,  presiding,  and  a  discus- 
sion of  the  government's  16  mm 
anti-trust  suit  by  Messrs.  Wolf- 
son and  Levy. 

Concessions  will  be  discussed  at 
the  Wednesday  luncheon,  with  Har- 
old J.  Fitzgerald,  Fox  Wisconsin 
Div.,  chairman  of  the  concessions 
group.  Again  in  the  afternoon  the 


subject  of  concessions  will  be  taken 
up  at  a  business  meeting.  Other 
topics  follow:  Drive-ins,  Jack 
Braunagel,  chairman;  admission 
taxes,  Alfred  Starr,  chairman,  and 
Pat  McGee,  TOA  director  and  co- 
chairman  of  the  Council  of  Motion 
Picture  Organizations  tax  commit- 
tee. Sam  Pinanski,  American  The- 
atres, will  lead  the  COMPO  dis- 
cussion. A  seafood  dinner  con- 
cludes the  Wednesday  agenda. 
Pepsi-Cola  is  host. 

A  closed  business  session  is 
scheduled  Thursday  morning,  with 
Sam  Kirby,  Missouri,  TOA  board 
member,  presiding.  Research  prob- 
lems will  be  taken  up  at  the  lunch- 
eon, with  C.  E.  Cook,  midwestern 
operator,  presiding.  Speakers  are 
R.  H.  McCullough,  representing 
Mr.  Skouras,  and  Nathan  D.  Gold- 
en, director  of  NPA's  Motion  Pic- 
ture &  Photographic  Products  Divi- 
sion. 

Final  business  session  Thursday 
afternoon  will  cover  the  national 
plan  to  stimulate  attendance.  M.  A. 
Lightman  Sr.,  Memphis  operator, 
will  preside.  Mr.  Johnston,  as  pres- 
ident of  Motion  Picture  Assn.  of 
America,  will  speak  at  the  Thurs- 
day dinner.  Morton  Downey  will 
sing. 

O'Brien  Report 

In  his  report  as  chairman  of  the 
Theatre  TV  Committee,  Mr. 
O'Brien  will  point  to  the  rapid  ex- 
pansion of  this  medium  in  the  past 
year.  A  highly  specialized  medium, 
theatre  TV  is  not  expected  to  com- 
pete seriously  with  broadcast  tele- 
vision. Thus  far  sports  events  have 
comprised  a  major  part  of  the 
service,  with  the  greatest  future 
foreseen  in  the  fields  of  business 
and  public  service. 

More  than  80  theatres  in  50 
cities  are  expected  to  carry  the 
Walcott-Marciano  fight  Sept.  23, 
with  radio  and  TV  broadcast  serv- 
ice blacked  out.  Theatre  admis- 
sions will  run  up  to  a  peak  near 
the  $5  mark. 

Since  availability  of  programs 
that  will  draw  theatre  TV  audi- 
ences is  limited,  backers  of  the 
medium  point  to  its  advantages  for 
conventions  of  national  organiza- 
tions. This  selective  communication 
can  be  used  by  the  home  office  of 
large  companies  to  contact  field 
groups.  Closed-circuit  meetings 
can  be  conducted  with  two-way 
hookups. 

TOA  points  to  cooperation  with 
Federal  Civil  Defense  Administra- 
tion in  providing  theatre  facilities 
for  training  of  civilian  defense 
workers  via  two-way  lines.  Other 
public  service  uses  are  envisioned. 

TOA  is  not  planning  to  partici- 
pate actively  in  the  FCC's  account- 
ing-technical hearings  starting  Oct. 
20,  preparatory  to  the  main  hear- 
ings scheduled  to  start  in  January. 


BING  CROSBY  has  been  named  pres- 
ident of  Citizens  Vote  Inc.,  L.  A.,  a 
non-profit  non-partisan  organization 
formed  by  Junior  Chamber  of  Com- 
merce to  stress  importance  of  regis- 
tering and  voting. 


RCA  PROJECTOR 

Readied  for  Theatre  Color 

COLOR  television  will  come  to 
theatres  by  means  of  a  projector 
now  being  developed  by  RCA,  O.  B. 
Hanson,  NBC  vice  president  and 
chief  engineer,  said  Friday  in  an 
address  to  the  Communication  Di- 
vision Symposium  of  the  American 
Institute  of  Electrical  Engineers, 
meeting  in  Chicago.  His  forecast 
matches  a  prediction  made  by  high 
officials  of  Theatre  Owners  of 
America.. 

With  many  theatres  equipped  to 
present  large-screen  TV,  Mr.  Han- 
son described  theatre  TV  as  "fast 
becoming  a  mass-audience  enter- 
tainment medium."  He  said  RCA's 
color  TV  projector  is  compatible 
with  the  black-and-white  system 
now  in  use. 

Television  will  soon  become  in- 
ternational in  scope,  and  compatible 
color  will  be  added,  Mr.  Hanson 
said.  Noting  advances  in  both  ra- 
dio and  TV,  he  said,  "Together  with 
radio  broadcasting,  TV  has  become 
a  shining  symbol  of  America's  vi- 
tality and  the  will  of  our  people 
to  extend  science  and  industry  for 
the  greatest  possible  good  and  en- 
hancement of  our  way  of  life." 

He  pointed  out  that  industrial 
television  on  closed  circuits  offers 
another  important  field,  with  the 
fundamental  aim  of  extending  hu- 
man sight  for  the  benefit  of  com- 
merce, industry  and  education. 

Within  a  few  years,  he  said, 
America  will  have  50  million  TV 
set  owners  and  there  will  be  sta- 
tions in  range  of  nearly  every  com- 
munity. He  estimated  2,000  U.  S. 
television  stations  will  be  linked  in 
transcontinental  and  regional  net- 
works. 

In  an  official  forecast  of  theatre 
television's  possibilities,  Theatre 
Owners  of  America,  holding  its 
annual  convention  in  Washington 
this  week,  predicted  that  "the  day 
is  not  too  long  distant  when  the 
tremendous  impact  of  color  will  be 
added  to  the  existing  advantages 
of  theatre  television." 

TOA  said  color  experimentation 
"is  going  forward  rapidly,"  recall- 
ing RCA  experimental  showings  in 
1951  and  demonstration  of  the 
Swiss  Eidophor  system  by  20th 
Century-Fox. 


GE  Amateur  Award 

EDISON  Radio  Amateur  Award, 
to  be  given  to  an  amateur  radio 
operator  who  in  1952  performs  "a 
meritorious  public  service  on  be- 
half of  an  individual  or  a  group 
in  a  disaster  area,  in  civil  defense 
or  in  similar  situations,"  has  been 
announced  by  General  Electric 
Co.'s  Tube  Dept.  , Judges  are  E. 
Roland  Harriman,  American  Red 
Cross  president;  Comr.  George  E. 
Sterling,  FCC,  and  G.  L.  Dosland, 
American  Radio  Relay  League 
president. 


WBNS-RADI0  reaches 
rural  areas,  too! 

Sponsors  eager  to  reach  rural — as 
well  as  city  customers — get  both  with 
WBNS-Radio.  Small  town  and  farm 
populations  make  up  a  large  part  of 
Central  Ohio's  24-county  BILLION 
DOLLAR  market.  There's  l-y4  mil- 
lion potential  customers  here.  Like 
their  city  cousins,  rural  listeners  go  big 
for  WBNS  programming — well-bal- 
anced entertainment  that  combines  top 
CBS  shows  with  popular  local  pro- 
grams. 

ASK  JOHN  BLAIR 


CENTRAL  OHIO'S  ONLY 


FOWtl 

WINS  —  5.000 
WfLD-FM — 53.000 
COLUMBUS.  OHIO 

OUTLET 
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LEADERSHIP  IS  EARNED  •  LEADERSHIP  IS  EARNED  •  LEI 


30  years  of  skilfully  fitting  a  top-quality  medium  to 
a  top-quality  market  is  ringing  cash  registers 
all  over  rich  Central  New  York  for  WSYR's  and 
WSYR-TV's  local  and  national  advertisers. 

Write,  Wire,  Phone  or  Ask  Headley-Reed 


ACUSE 


AM  •  m  •  TV 


NBC  AFFILIATE  — The  Only  Complete  Broadcasting  Institution  in  Central  New  York 
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Best  Regrets 

HORSE-SENSE  and  Hollywood  are  not  in- 
variably thought  of  together.  Perhaps  that  is 
why  we  took  particular  delight  in  a  recent 
news  item  from  the  western  wonderland  re- 
porting that  four  television  stars  neglected  to 
appear  at  a  ceremony  at  Ciro's  in  which  a 
local  fan  magazine  hoped  to  give  them  awards 
and,  in  return,  collect  some  publicity. 

The  sensible  elements  in  broadcasting  owe 
a  vote  of  praise  to  Groucho  Marx,  Lucille  Ball, 
Red  Skelton  and  Jack  Webb,  star  of  Dragnet. 
Let  it  be  remembered  that  they  sent  their 
regrets  when  invited  to  receive  an  award. 

If  we  were  disposed  to  present  awards,  we'd 
give  them  to  those  who  decline  awards,  and 
we  would  hope  to  run  out  of  our  stock  of 
plaques,  scrolls,  statuettes  or  whatever  im- 
mediately. 


Homes  Sweet  Homes 

IT  WOULD  be  hard  to  imagine  a  more 
significant  and  cheering  bit  of  news  for  radio 
broadcasters  than  the  radio  homes  figures 
turned  up  in  the  Nielsen  Coverage  Survey  and 
reported  in  this  publication  a  week  ago. 

The  survey,  of  national  scope,  found  that 
the  number  of  radio  homes  in  the  U.S.  in- 
creased by  nearly  three  million  between  the 
time  of  the  1950  U.S.  Census  and  last  spring. 
Two  years  ago  95.6%  of  all  homes  were  radio- 
equipped.  Now  98%  have  radios. 

Considering  how  near  total  saturation  radio 
was  in  1950,  it  is  remarkable  that  it  could 
gain  so  much  by  1952.  The  phenomenon  is  all 
the  more  extraordinary  for  having  taken  place 
in  a  period  of  rapid  television  development, 
which  was  supposed  by  some  to  have  arrested 
the  growth  of  radio. 

There  is  no  doubt  that  television  has  dis- 
tracted some  attention  from  radio.  It  is  no 
less  certain  that  radio  still  occupies  an  im- 
portant place  in  people's  lives,  even  in  tele- 
vision homes,  else  why  should  the  degree  of 
radio  saturation  be  increasing  in  television 
areas?  Not  even  the  most  rabid  television 
partisan  would  claim  that  people  are  buying 
radio  sets  for  decorative  purposes  alone. 

As  statistical  evidence  accumulates,  it  be- 
comes obvious  that  the  American  radio  and 
television  systems  are  destined  to  be  con- 
sidered as  complementary  media  and  not  as 
an  old  technique  being  cannibalized  by  a  new. 
It  is  encouraging  to  note  that  this  view  is 
cropping  up  among  radio-TV  customers.  A 
speech  by  Everett  Zeigler,  account  representa- 
tive of  J.  Walter  Thompson  Co.,  to  the  NARTB 
District  15  meeting  Sept.  5  is  in  point. 

The  agency  and  advertiser  "need  everything 
advertising  can  offer  us  in  the  way  of  selling 
techniques,"  Mr.  Zeigler  said.  "We  need  what 
radio  and  television— or  any  other  media- 
can  offer  in  order  to  move  the  vast  quantities 
of  merchandise  America  has  shown  the  capac- 
ity to  produce. 

"Sometimes  today,  though,  it  seems  that 
radio  is  so  concerned  with  TV  that  it  loses 
sight  of  its  positive  assets." 

It  is  unfortunate  that  radio  broadcasters 
have  to  be  reminded  by  their  customers  that 
they  are  selling  their  own  medium  short.  Per- 
haps such  basic  revelations  as  the  Nielsen 
Coverage  Survey  and  such  clear-headed  advice 
as  Mr.  Zeigler's  will  introduce  needed  ration- 
ality among  both  buyers  and  sellers  of  broad- 
cast advertising. 
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The  Stout-Hearted 

THERE  WOULD  seem  to  be  more  useful  pur- 
poses for  radio  and  television  than  those  of  a 
soap-box,  forever  reserved  for  every  political 
orator,  however  questionable  his  intentions. 

Two  candidates  of  the  Progressive  Party 
had  their  turns  on  the  soap-box  the  afternoon 
of  Sept.  6.  How  this  facility  was  presented  to 
them  tells  a  lot  about  the  peculiar  law  (and 
the  FCC's  even  more  peculiar  interpretations 
of  it)  that  governs  political  broadcasting. 

Early  in  July  the  Progressives  held  their 
national  convention,  to  the  accompaniment 
of  virtually  no  notice  in  the  press,  and  selected 
as  Presidential  candidate  one  Vincent  Hal- 
linan.  Mr.  Hallinan  was  unable  to  accept  the 
nomination  in  person  as  he  was  languishing 
in  McNeil  Island  federal  prison  for  contempt 
of  court  in  connection  with  his  service  as  a 
defense  lawyer  in  the  Harry  Bridges  trial. 
Quite  a  few  stations  carried  the  acceptance 
speech  delivered  on  his  behalf  by  his  wife. 

Later  in  July  the  Republicans  and  Democrats 
picked  their  Presidential  candidates  who,  not 
being  so  cruelly  inconvenienced  as  Mr.  Hal- 
linan, spoke  for  themselves  on  national  radio 
and  television  hook-ups.  The  Progressives 
charged  political  favoritism  and  set  out,  by  a 
threatening  letter,  to  get  equal  time  on  net- 
works and  stations  that  had  not  carried  Mrs. 
Hallinan's  speech  at  the  convention. 

A  great  many  capitulated  to  the  demand  and 
carried  a  special  broadcast  Sept.  6  by  Mr. 
Hallinan,  who  had  served  his  time  by  then. 

It  is  surprising  that  only  25  stations  told 
the  Progressives  no.  It  is  not  at  all  surprising 
that  the  Progressives  have  asked  the  FCC  to 
take  action  against  these  25. 

Here  is  a  chance  for  the  25  courageous 
stations  to  make  a  fight  for  clarification  of 
the  political  broadcasting  law  and  of  the  often 
contradictory  FCC  interpretations  of  it — as- 
suming that  the  FCC  decides  to  make  a  case 
of  it. 

If  nothing  more  were  settled  than  a  clearer 
definition  of  what  constitutes  "equal  oppor- 
tunity" and  who  is  entitled  to  receive  it,  a  step 
forward  would  be  made.  To  the  25  stations 
that  told  the  Progressives  to  jump  in  the  Volga 
the  broadcasting  business  must  accord  respect. 


Sholis  in  the  Slot 

SOMETHING  new  is  being  added  to  the  Presi- 
dential campaign.  Conceivably,  it  could  invade 
network  rates,  clear  channels,  the  high  cost 
of  talent  and  just  about  every  issue  that  has 
beset  the  broadcaster  in  the  last  decade. 

Vic  Sholis,  vice  president  and  director  of 
the  WHAS  stations  in  Louisville,  has  joined 
the  Stevenson  campaign — latest  of  the  broad- 
casters to  become  a  political  tycoon.  High 
in  the  councils  of  the  Eisenhower  camp  is 
Stanley  R.  Pratt,  owner  of  WSOO  Sault  Ste. 
Marie,  Mich. 

Vic,  who  flashed  across  the  radio-TV  firma- 
ment since  he  left  the  government  in  1941  to 
become  director  of  the  Clear  Channel  Broad- 
casting Service,  became  executive  assistant 
to  his  fellow  Kentuckian,  Wilson  Wyatt,  Stev- 
enson campaign  manager,  10  days  ago.  But 
he  had  joined  the  entourage  on  the  West  Coast 
even  before  formal  announcement  could  be 
made  of  his  appointment.  He  returned  to 
Louisville  long  enough  to  kiss  his  family  and 
give  his  secretary  the  combination  to  the 
safe.  He  left  management  of  the  stations  in 
the  able  hands  of  Neil  Cline,  sales  director, 
until  Nov.  10 — after  the  elections. 

We  have  a  hunch  that  Vic  was  drafted,  not 
so  much  because  of  his  expert  knowledge  of 
politicking,  but  because  he's  another  gent  who 
has  a  way  with  words  and  phrases — just  in  case 
the  Governor  runs  out  of  gas. 


jjk  our  respects  to: 


GERALD  HARRISON 


A REQUEST  for  a  pair  of  passes  to  a 
hockey  game  in  1926  placed  Gerald  Har- 
rison, then   an   ambitious   young  bank 
employe,  into  the  ranks  of  radio  pioneers. 

Still  a  hockey  enthusiast,  Mr.  Harrison  is 
now  president  of  WLLH-AM-FM  Lowell, 
Mass.,  and  of  WMAS-AM-FM  Springfield, 
Mass.,  which  this  month  is  celebrating  its 
20th  anniversary. 

While  employed  at  the  Federal  Reserve  Bank 
of  Boston  in  1925,  young  Mr.  Harrison  was 
vice  president  of  the  Bankers  Athletic  Club  of 
Boston  and  manager  of  its  amateur  hockey 
team. 

The  following  year  there  was  no  amateur 
hockey  team  and  Mr.  Harrison,  having  become 
accustomed  to  free  tickets,  stopped  in  at  the 
Boston  Arena  and  asked  for  a  pair  of  passes 
for  a  scheduled  game. 

When  George  V.  Brown,  Arena  manager, 
quipped,  "Once  a  dead-head,  always  a  dead- 
head," Mr.  Harrison  volunteered  to  be  a  time- 
keeper. Mr.  Brown  had  one.  A  goal  judge? 
Mr.  Brown  had  two.  Mr.  Harrison  had  been 
listening  to  Graham  McNamee  broadcast  a 
football  game  and  suggested  that  he  air  the 
hockey  game.  Mr.  Brown  liked  that  idea  and 
peeled  off  two  passes. 

Passes  in  pocket,  Mr.  Harrison  went  to  see 
John  Shepard  3d,  owner  of  WNAC  Boston, 
told  him  he  represented  George  Brown  who 
wanted  his  hockey  games  broadcast. 

Mr.  Shepard  made  the  usual  queries  about 
schedule  details,  cost  of  the  broadcast  rights 
(they  were  free),  and  then  asked  who  was  to 
do  the  play-by-play.  Mr.  Harrison  replied  that 
he  himself  would. 

Then  Mr.  Shepard  had  a  few  more  questions. 
Had  Mr.  Harrison  ever  done  any  broadcasting 
before  ?  The  answer  was  no.  Had  he  ever  been 
in  a  radio  station?  No.  Had  he  ever  seen  a 
microphone?  No.  Did  he  own  a  radio  set? 
The  answer  to  that  also  was  no. 

That  was  enough  for  Mr.  Shepard.  "You're 
honest  and  you've  got  plenty  of  nerve,"  he 
told  Mr.  Harrison.  "Go  ahead  and  do  them." 

The  engineer  who  operated  the  remote  pick- 
up on  the  first  broadcast,  Jack  Dodge,  had  a 
10  w  station  of  his  own,  WAGS.  Within  three 
months  that  station  was  moved  to  the  home  of 
Carl  Wheeler  (now  WMAS  vice  president)  in 
Lexington  and  together  with  Messrs.  Dodge 
and  Wheeler,  Mr.  Harrison  was  one-third 
owner  of  a  radio  station. 

Mr.  Harrison  was  working  in  the  bank  in 
the  daytime  and  broadcasting  at  night.  The 
hockey  games  led  to  broadcasts  of  boxing 

(Continued  on  page  66) 
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YES,  WMAQ  is  the  Chicago  Radio  Station  that  Sells  and  Sells 

No  matter  what  the  product,  more  and  more  advertisers  daily  get  new  proof  that 
Station  WMAQ  delivers  sales. 

For  example,  DOWNTOWN  NASH,  a  Chicago  automobile  agency,  currently 
sponsors  75  minutes  weekly  on  Station  WMAQ  and  according  to  Mr.  M.  Barkas, 
president  of  Barlit  Productions,  Inc.,  the  DOWNTOWN  NASH  advertising 
agency,  the  results  have  been  more  than  satisfactory.  In  fact,  he  wrote: 

"We  know  that  many,  many  people  are  bearing  about  DOWNTOWN  NASH 
and  their  automobiles  through  .  . .  WMAQ.  Comments  from  DOWNTOWN 
NASH  customers  prove  that." 


Yes,  SOME  SPOTS  ARE  BETTER  THAN  OTHER 


in  Chicago  and  they're  on  WMAQ.  A  WMAQ 
or  NBC  Spot  salesman  has  the  details. 


Represented  by  NBC  Spot  Sales 


*  r  w  * 
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front  office 


ILLIAM  L.  CLARK,  account  executive,  ABC-TV,  to  WPIX  (TV) 
New  York  in  newly-created  post  of  eastern  sales  manager. 


MATTY  BRESCIA,  former  director  of  press  and  public  relations  for 
LBS,  appointed  general  manager  and  promotion  direc- 
tor of  Southern  Television  &  Radio  Sales  Inc.,  with 
headquarters  at  KWEN  West  Memphis,  Ark.  Other 
stations  which  Mr.  Brescia  will  be  associated  with  are 
WEAS  Atlanta,  WJIV  Savannah  and  WGOV  Valdosta. 

JACK  McLEAN,  program  director,  WJPS  Evansville, 
Ind.,  promoted  to  sales  manager  there. 

SUMNER  PEARL,  program  director,  WICE  Provi- 
dence, R.  L,  promoted  to  station  manager. 

Mr.  Brescia       JIM  HIGSON,  director,  KHJ-TV  Hollywood,  named  op- 
erations coordinator.    He  succeeds  WILT  GUNZEN- 
DORFER,  temporarily  shifted  to  WOR-TV  New  York  in  similar  capacity. 

WILLIAM  G.  RAMBEAU  Co.  appointed  national  representative  for 
WVEC  Hampton,  Va. 

JOSEPH  H.  McGILLVRA  Inc.  appointed  national  representative  for 
WDOK  Cleveland. 

V.  HAMILTON  WEIR,  vice  president-general  manager,  WLEU  Erie,  Pa., 
has  resigned.    Future  plans  have  not  been  announced. 

CHARLES  HUGHES,  commercial  manager,  KPOL  Los  Angeles,  adds 
duties  of  general  manager.  He  succeeds  HUGH  R.  MURCHISON,  who 
continues  as  president  and  owner. 

LT.  COL.  LESTER  W.  LINDOW,  general  manager,  WFDF  Flint,  Mich., 
has  completed  two-weeks  active  duty  with  Radio-TV  Branch,  Office  of 
Chief  of  Information,  Dept.  of  the  Army,  Washington,  D.  C. 


1 


1 
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National  Representative— Avery-Knodel,  Inc. 

i  Edward  Enterprise 

Edward  Lamb  Enterprises,  Inc.,  Hotel  Barclay,  111  E.  48th  St.,  N.  Y.  C. 


WILLIAM  KIRKWOOD  McDANIEL,  sales  manager,  ABC  Radio  West- 
ern Div.,  to  NBC  Hollywood,  as  manager  of  spot  sales.  He  replaces 
WALT  DAVIDSON,  recently  named  manager  of  spot  sales,  NBC-TV 
Hollywood. 

ALAN  TORBET,  manager,  KROW  Oakland,  Calif.,  to  KSFO  San  Fran- 
cisco, as  general  manager. 

BILL  JOHNSON,  sales  staff,  KOIL  Omaha,  to  WISN 
Milwaukee,  in  same  capacity. 

MAJOR  EDGAR  L.  TIDWELL,  USA,  chief  of  opera- 
tions, Far  East  Network,  transferred  to  Armed  Forces 
Radio  Service,  L.  A.,  in  similar  capacity. 

J.  G.  SANDISON,  sales  staff,  WTMJ  Milwaukee,  trans- 

„,    ,  fers  to  WTMJ-TV  in  same  capacity. 

Mr.  Torbet 

JESS  LAND  to  sales  staff,  KONG  Visalia,  Calif. 

JACK  MARKWARD,  New  York  News  advertising  staff  in  Chicago  office, 
to  WHAS-TV  Louisville,  on  sales  staff. 
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JAMES  M.  GRIFFITH,  co-owner,  KARE  Atchison,  Kan.,  named  vice 
president  of  city's  Chamber  of  Commerce  in  charge  of  civic  affairs  .  .  . 
DON  PARK,  account  executive,  KIEV  Glendale,  won  his  fifth  sales 
contest  held  annually  by  station  .  .  .  DONALD  J.  QUINN,  vice  president- 
general  manager,  KXOC  Chico,  Calif.,  elected  chairman  of  Merchants 
Committee,  Chamber  of  Commerce  there. 

ROBERT  J.  McANDREWS,  commercial  manager,  KBIG  Avalon,  Calif., 
will  head  entertainment  division  of  Hollywood  Chamber  of  Commerce 
membership  campaign  beginning  Sept.  22  .  .  .  LAWRENCE  H.  ROGERS, 
vice  president,  WSAZ-AM-TV  Huntington,  W.  Va.,  father  of  boy,  Law- 
rence H.  Ill,  Sept.  1. 

LEE  RUWITCH,  vice  president-general  manager,  WTVJ  (TV)  Miami, 
last  week  addressed  Civic  League  of  Miami  Beach  on  "Economic  Pros- 
perity Through  Television"  ....  WILLIAM  E.  FARRAR,  owner  of 
WRAG  Carrollton,  Ala.,  and  manager  of  Pickens  Theatre,  Reform,  Ala., 
appointed  district  governor  of  Rotary  International  for  1952-53  fiscal 

year  OMAR  F.  ELDER  Jr.,  ABC  attorney,  father  of  girl,  Betty  Ann, 

Sept.  8. 


PHILCO  FORMS 

New  Radio  Division 

PHILCO  Corp.  is  establishing  a 
separate  radio  division  in  recogni- 
tion of  the  size  and  importance  of 
its  radio  business,  William  Balder- 
ston,  Philco  president,  said  last 
week. 

The  new  radio  division  will  allow 
Philco  to  place  greater  emphasis 
on  all  phases  of  the  company's 
activities  in  the  home  and  auto 
radio  field,  Mr.  Balderston  said. 

Larry  F.  Hardy,  president  of  the 
radio  division,  announced  appoint- 
ment of  William  H.  Chaffee  as  vice 
president.  Frederick  D.  Ogilby  will 
continue  to  direct  the  separate 
television  division. 

Mr.  Chaffee,  who  was  graduated 
from  Princeton  U.  in  1932  and  who 
joined  Philco's  purchasing  depart- 
ment in  1934,  served  in  the  Air 
Force  from  1942  to  1945,  and  in 

1949  was  named  vice  president  and 
purchasing  director  of  Philco.  In 

1950  he  was  elected  to  the  board 
of  directors.  Last  year  he  headed 
a  special  RTMA  committee  to  study 
the  outlook  for  new  TV  stations 
and  receiver  sales. 


HUTCHISON  QUITS 

Presidency  of  WBIG 

GILBERT  M.  HUTCHISON  has  re- 
signed effective  Oct.  1  as  presi- 
dent-general manager-director  of 
WBIG  Greensboro,  N.  C,  it  has 
been  announced.  He  joined  WBIG. 
licensed  to  North  Carolina  Broad- 
casting Co.,  owned  by  Jefferson 
Standard  Life  Insurance  Co.,  in 
1938,  becoming  general  manager 
in  1949  and  later  elected  president 
and  director. 

Mr.  Hutchison  said  he  has  sev- 
eral offers  under  consideration  but 
will  make  no  plans  until  he  takes  a 
lorg  vacation  and  rest.  He  had 
postponed  his  resignation  until 
WBIG's  labor  case  before  NLRE 
was  settled  [B#T,  Sept.  8].  If  a 
permanent  WBIG  manager  is  not 
named  by  Oct.  1,  Larry  Walker, 
vice  president  of  Jefferson  Stand- 
ard Broadcasting  Co.,  licensee  of 
WBT  Charlotte  in  addition  to 
control  of  WBIG,  will  fill  the  posi- 
tion temporarily.  Mr.  Hutchison 
and  his  family  reside  at  114  Home- 
wrood  Dr.,  Starmount,  N.  C. 
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In  1922,  the  year  WREC  was  born,  the  first  com- 
mercial program  was  broadcast.  From  those  pioneer 
days  through  3  decades  of  constant  growth  WREC 
prestige  has  been  built  upon  superior  service  to 
listener  and  advertiser  alike.  Engineering  perfection, 
quality  programming  and  adequate  power  continue 
to  gain  an  ever-increasing  audience  of  interested 
listeners.  Through  this  policy  of  operational  superi- 
ority we  shall  continue  to  grow. 


REPRESENTED  BY  THE  KATZ  AGENCY 


AFFILIATED  WITH  CBS,  600  KC.  5000  WATTS 
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CAMPAIGN  STEPPED  UP  More  Medig  ^ 


EMPHASIZING  a  change  of  pace 
in  fireside  campaign  techniques, 
the  Democrats  will  use  a  docu- 
mentary format  on  network  radio- 
TV  this  week. 

At  the  same  time,  the  party  was 
putting  the  finishing  touches  on 
"an  extensive"  spot  drive,  mostly 
radio  but  including  some  TV  an- 
nouncements. 

This  is  the  latest  development 
as  the  Presidential  candidates  move 
along  in  high  gear  [B°T,  Aug.  4, 
et  seq.]. 

Meanwhile,  the  Republicans  were 
equally  active.  The  GOP  National 
Committee  announced  it  had 
bought  radio-TV  time  for  three 
talks  this  week — -two  by  Gen. 
Dwight  Eisenhower,  Republican 
Presidential  nominee,  and  one  by 
Sen.  Richard  Nixon   (Calif.),  his 


running  mate. 

GOP  county  committees  also 
purchased  time  on  local  levels  as 
political  revenues  accrued  in  larger 
quantities  to  individual  stations 
and  networks  alike. 

With  a  number  of  talks  by  Demo- 
cratic nominee  Adlai  Stevenson  be- 
hind them,  his  campaign  planners 
have  prepared  a  film  sequence  en- 
compassing highlights  from  the 
Governor's  talks,  plus  color  and 
human  interest  shots.  A  similar 
package  has  been  transcribed  for 
radio.  John  Vandercook  will  serve 
as  commentator. 

The  Democratic  National  Com- 
mittee bought  time  on  NBC-TV  and 
MBS  radio  (full  network)  from 
10:30  to  11  p.m.  EDT  for  the  pro- 
gram, as  yet  untitled.  The  pur- 
chases represent  at  least  $45,000 


worth  of  time. 

If  successful,  the  documentary 
format  will  be  used  periodically 
after  Stevenson  speeches  as  a 
varied  pace  for  the  voters.  The 
Democratic  Presidential  candidate 
is  expected  to  appear  on  radio 
and /or  TV  at  least  once  a  week 
up  to  election  eve.  A  number  of 
time  segments  tentatively  have 
been  reserved  on  national  net- 
works. 

The  party's  Finance  Committee 
is  still  seeking  contributions  for  its 
Radio-TV  Victory  Chest.  Beardsley 
Ruml,  committee  chairman,  plans  a 
nationwide  drive  for  funds  for  all 
media,  noting  high  cost  of  radio- 
TV  appearances  and  claiming  that 
most  of  the  money  in  the  party 
treasury  (about  $800,000)  had 
been  spent  for  time  before  he  be- 


1 


For  the  kind  of  promotion  you  treasure 

Use  the  station  that  has  the  right  bait* 
And  provides  the  best  listening  pleasure 
in  the  JApy  th  New  England  State 


*  Personalities  and  Programs  that  build  and  sell  a  receptive  audience 


WTAG 


and  WTAG  FM  •  580  KC  ■  BASIC  CBS 
WORCESTER,  MASSACHUSETTS 

See  Raymer  for  reasons 
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came  chairman  of  the  committee. 

"Electioneering  in  1952  isn't  a 
matter  of  a  soapbox  and  a  torch 
parade.  When  a  candidate  talks 
he  talks  to  millions — before  a  tele- 
vision camera  and  a  microphone," 
Stephen  A.  Mitchell,  chairman  of 
the  Democratic  National  Commit- 
tee, explains  to  party  workers.  "We 
need  the  money— badly.  We've  got 
to  buy  more  television,  more  radio." 

Local  Buying  Urged 

Local  political  groups  are  being 
urged  to  cooperate  with  the  na- 
tional committee  and  community-' 
area  stations.  An  example:  The 
Johnson  County,  Iowa,  Democratic 
Committee  has  bought  $500  worth 
of  time  on  KXIC  Iowa  City  for' 
eight  5-minute  programs  and  one 
half-hour  show  starting  Oct.  21. 

The  Joseph  Katz  Co.,  Baltimore 
and  New  York,  is  now  working  on 
the  spot  announcement  program, 
to  be  issued  in  a  fortnight.  There 
was  no  estimate  on  the  proposed 
spot  campaign  but  a  goodly  sum 
will  be  expended,  it  was  learned. 

Money  problems  also  plague  the 
Republicans.  Robert  McConnell, 
member  of  the  GOP  National  Fi- 
nance Committee,  called  for  a 
vigorous  all-out  advertising  cam- 
paign, adding  the  election  will  be 
won  or  lost  on  television.  He  said 
$8  million  for  TV  time  alone  is  a 
minimum,  counting  expenditures  at 
all  levels. 

Commitments  for  Eisenhower- 
Nixon  talks  next  two  weeks  re- 
present well  over  $100,000.  Sched- 
ule calls  for  talks  by  Sen.  Nixon  in 
Pomona,  Calif.,  this  Wednesday 
(11:30  p.m.  EDT)  on  32  ABC-TV 
stations  and  the  Don  Lee  Network, 
with  simulcast  in  California  only; 
by  Gen.  Eisenhower  in  Kansas 
City,  this  Friday  (10:45  p.m. 
EDT)  on  NBC  radio  and  televi- 
sion; and  by  the  general  again  in 
Baltimore,  Sept.  25  (9:30  p.m. 
EDT)  on  DuMont  TV  Network 
and  CBS  Radio.  The  Nixon  talk 
is  under  auspices  of  the  Eisen- 
hower-Nixon Committee  of  South- 
ern California. 

The  Republican  Presidential 
nominee  also  was  slated  to  speak 
in  St.  Louis  this  Saturday,  though 
there  was  a  possibility  that  a  juris- 
dictional labor  dispute  of  the  AFL 
might  prevent  any  radio  or  TV 
coverage.  The  appearance  is  not 
listed  as  a  major  network  commit- 
ment by  the  GOP  National  Com- 
mittee. 

Television  will  be  used  by  the 
New  York  Republican  County  Com- 
mittee for  the  first  time  in  its  his- 
tory to  present  national,  state  and 
county  issues  of  the  present  cam- 
paign, according  to  Thomas  J.  Cur- 
ran,  Republican  county  chairman, 
Mr.  Curran  revealed  that  the 
county  committee  will  sponsor 
seven  TV  programs  over  DuMont, 
starting  this  Wednesday  and  con- 
tinuing through  Wednesday,  Oct. 
29.  The  programs,  scheduled  for 
8-8:30  p.m.,  will  make  use  of  film 
and  live  action  shots  by  profes- 
sional actors  and  public  figures  to 
dramatize  campaign  issues. 
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"We  would  pay  a  premium  for  these  50,000  Air  Shipments 

yet  we  actually  saved  thousands  of  dollars!" 


Robert  S.  Woolj,  Mgr.,  Teletranscription  Dept.,  Dumont  Television  Network 


"When  we  ship  TV  film,  we're  in- 
terested in  service.  We  can't  afford  to 
take  any  other  attitude.  We've  bought 
program  time  all  over  the  country,  and 
those  programs  must  be  filled. 

"We  at  Dumont  use  Air  Express.  It's 
the  fastest.  It  has  all-point  coverage. 
Above  all,  it  is  DEPENDABLE. 

"As  to  cost  — Air  Express  costs 
Dumont  less  than  other  air  services 
would,  by  thousands  of  dollars  per  year ! 
For  instance,  on  our  regular  shipments 


to  Detroit,  other  services  cost  37%  to 
337%  more  than  Air  Express.  And  we 
can't  duplicate  the  service  at  any  price ! 

"The  Air  Express  people  have  car- 
ried upwards  of  50,000  shipments  for 
Dumont  in  the  last  four  years.  Their 
ability  to  trace  shipments  —  especially 
when  being  shuttled  between  stations 
—  is  almost  uncanny !  It  has  helped  us 
out  in  many  an  emergency. 

"It  pays  to  specify  Air  Express  —  in 
more  ways  than  one!" 


■M 'tXPRtSS 


GETS  THERE  FIRST 

Division  of  Railway  Express  Agency 
1952  —  our  25th  year  of  service 
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Advertisement 


From  where  I  sit 
6y  Joe  Marsh 


No  Longer  Two  Sides 
to  This  Question! 

Ever  seen  those  two-family  houses 
they  have  in  some  places — with  sepa- 
rate front  doors  and  porches — side  by 
side?  My  sister  owns  half  of  one  and 
lives  in  it,  near  Philadelphia. 

Nice  little  frame  home.  Only  Sis 
painted  her  half  brown  and  the  other 
family  always  painted  theirs  green. 
Ruined  the  effect — but  for  years  neither 
family  ever  thought  of  suggesting  that 
they  both  decide  on  a  common  shade. 

Now  Sis  writes  that  their  two-toned 
home  is  no  longer.  "I  mentioned  we 
were  going  to  repaint,"  she  says.  "And 
they  said  let's  get  a  color  we  all  like. 
So  we  did.  A  nice  shade  of  gray  for 
both  sides." 

From  where  I  sit,  so  often  when 
there's  a  difference  of  opinion  it's  best 
to  sit  right  down  and  work  things  out 
(like  when  our  volunteer  firemen  de- 
cided to  serve  both  lemonade  and  beer 
at  their  annual  picnic  last  month). 
Don' tlet  prejudices  "color"  your  opin- 
ion of  your  neighbor.  He'll  probably 
be  quite  as  open-minded  as  you  are. 
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matches,  .  wrestling  and  major 
league  baseball. 

On  the  subject  of  10  watters, 
Mr.  Harrison  will  never  forget  the 
time  he  phoned  Orestes  Caldwell  of 
the  old  Federal  Radio  Commission 
and  requested  a  power  increase. 
The  following  day  he  received  his 
reply  in  a  telegram  addressed  to 
"General  Harrison"  at  the  Federal 
Reserve  Bank.  Mr.  Harrison  often 
wonders  if  Mr.  Caldwell  misunder- 
stood or  whether  the  telegraph 
company  inadvertently  changed 
"Gerald"  to  "General."  At  any 
rate,  the  wire  authorized  an  in- 
crease to  100  w. 

In  1928,  Messrs.  Harrison  and 
Wheeler  became  multiple-station 
operators  with  the  purchase  of 
WBET  for  $5,000.  They  trans- 
ferred the  outlet  to  Lexington, 
changed  the  call  letters  to  WLEX, 
did  some  extensive  promotion,  and 
in  1930  sold  the  station  to  John 
Shepard  for  $125,000.  During  the 
two-year  ownership  of  WLEX,  Mr. 
Harrison  recalls  that  they  experi- 
mented with  television,  using  a 
whirling  disc  with  concentric  holes. 

Joins  Yankee  Network 

Needless  to  say,  Mr.  Harrison 
had  forsaken  banking  by  that  time 
and  at  that  point  joined  Mr.  Shep- 
ard's  Yankee  Network  as  director 
of  station  relations.  When  Mr. 
Shepard  bought  WLEX,  he  moved 
it  to  Boston  and,  as  WAAB,  it 
became  the  key  station  of  a  second 
regional,  the  Colonial  Network. 
Mr.  Harrison  was  director  of  sta- 
tion relations  for  Colonial  too. 

Because  Yankee  and  CBS  needed 
a  link  in  Springfield,  Mr.  Harrison 
persuaded  his  friend,  A.  S.  Moffat, 
to  apply  for  what  is  now  WMAS. 
For  Lowell  and  nearby  Lawrence, 
they  moved  the  100  watter  in  Lex- 
ington to  Lowell,  increased  its 
power  to  250  watts  and  added  a 
synchronous  transmitter  at  Law- 
rence. Mr.  -  Harrison  left  Yankee 
in  1944  to  take  a  more  active  part 
in  management  of  the  stations  of 
which  he  is  now  president. 

When  FM  began  to  hit  its  stride 
after  World  War  II,  it  found  Mr. 
Harrison  right  in  step.  Mr.  Harri- 
son is  convinced  that  FM  has  been 
a  dormant  giant  which  some  day 
will  come  into  its  own  as  the  ulti- 
mate in  the  broadcast  art.  Both 
WMAS-FM  and  WLLH-FM  oper- 
ate fulltime  with  full  power. 

Mr.  Harrison  was  born  Sept.  21, 
1899,  in  Somerville,  Mass.  He  at- 
tended Lawrenceville  School  in 
Lawrenceville,  N.  J.,  and  was  grad- 
uated from  Yale  U.  in  the  1920s. 
In  1931,  he  married  the  former 
Janet  Hoch  of  Belmont,  Mass. 
They  have  three  children,  Ted,  who 
is  a  freshman  at  Yale,  and  Ger- 
aldine  and  Stanley. 

As  for  hobbies,  Mr.  Harrison 
lists  sailing,  skiing  and  swimming. 
He  is  a  member  of  the  Advertising 
Club  of  Boston,  the  Radio  Execu- 
tives Club  of  Boston,  the  Radio 
Pioneers,  Yale  Clubs  of  Boston  and 
New  York,  the  Boston  Yacht  Club, 


Our  Respects  to 

(Continued  from  page  60) 
and 


and  is  a  past  commander  of  the 
Crosscup  -  Pishon  Post,  American 
Legion,  of  Boston. 

Mr.  Harrison  still  finds  time  for 
an  occasional  hockey  game.  He 
doesn't  mind  buying  the  tickets 
now.  But  he's  awfully  glad  he 
sought  those  passes  back  in  1926. 


'CHAIN  LIGHTNING' 

NBC  Expands  N.  Y.  Plan 

WNBC  and  WNBT  (TV)  New 
York's  "Chain  Lightning"  merchan- 
dising plan  for  New  York  area 
supermarkets  has  been  bolstered 
by  the  addition  of  more  than  3,000 
independent  retail  outlets  to  the 
some  1,800  chain  markets  already 
in  the  fold  [B»T,  Sept.  1]. 

In  announcing  this  expansion 
last  week,  station  authorities  said 
the  total  outlets  represent  an  esti- 
mated 75%  of  the  $2  billion  food 
industry  in  that  area.  Under  the 
plan,  independent  stores  contract 
as  members  of  the  NBC  Quality 
Group  and  thereby  participate  in 
a  promotional  program  benefiting 
them  and  the  stations. 

Main  points  of  the  plan  are: 

(1)  — The  NBC  Cookbook,  printed 
by  the  Consolidated  Publishers  of 
Chicago,  will  be  sold  to  members  of 
the  plan  who,  in  turn,  will  place  them 
on  sale.  Cookbooks  are  to  be  promot- 
ed on  WNBC  and  WNBT  programs  to 
build  up  supermarket  traffic. 

(2)  — NBC  star  talent,  including 
Bob  and  Ray,  Jinx  Falkenburg,  Faye 
Emerson,  Morey  Amsterdam  and  Herb 
Sheldon,  will  be  available  for  super- 
market openings. 

(3)  — The  stations  are  planning  a 
window  poster  service  featuring  "NBC 
Star  Values,"  promoting  WNBC  and 
WNBT  advertisers.  Extra  copies  will 
have  blank  spaces  for  the  local  mer- 
chants to  write  in  their  specials. 

(4)  — Mat  service  with  NBC  per- 
formers' pictures  and  cartoons  to 
dress  up  limited-budget  ads  will  be 
provided  local  newspapers. 

(5)  — WNBC  will  present  a  half- 
hour  radio  show,  starring  Jane  Pick- 
ens, promoting  NBC  Quality  Group 
stores. 

(6)  — Members  will  be  eligible  to 
send  employes  to  see  previews  of  Hol- 
lywood movies  and  vote  in  "Movie  of 
Month"  promotion.  WNBC  and 
WNBT  have  a  similar  promotion  plan 
with  Motion  Picture  Industry  Com- 
mittee of  Greater  New  York.  [B«T, 
Aug.  18.] 


NSSR  Plans  Workshop 

NEW  SCHOOL  for  Social  Research, 
New  York,  will  offer  18  workshops 
and  seminars  in  communcations, 
and  in  public  relations,  including 
courses  in  television  writing,  in- 
ternational communciations  and  in- 
ternational broadcasting  and  tele- 
vision, beginning  Sept.  24. 
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NEW  LARGE  HUB  on  the  "Scotch"  Brand  7- inch 
professional  reel  produces  a  marked  reduction  in  ten- 
sion changes  as  tape  is  spooled  off;  this,  in  turn,  re- 
duces pitch  changes  remarkably.  You  can  splice  and  dub 
from  reel  to  reel  with  hardly  noticeable  changes  in 
pitch.  Timing  errors  are  also  reduced  as  much  as  50%. 

Diameter  of  the  new  hub  is  2%",  compared  with  the 
IK"  diameter  of  standard  7"  reels.  This  gives  it  ap- 
proximately the  same  ratio  of  outside  diameter  to  hub 
diameter  as  the  standard  NARTB  10lA"  metal  reel. 

Another  feature  of  this  new  reel  is  the  single  small 
threading  slot  instead  of  the  usual  three.  This  mini- 
mizes mechanical  distortion  of  the  layers  of  tape  nearest 
the  hub. 

SEE  YOUR  DISTRIBUTOR  FOR  A  SUPPLY  OF 
7"  PROFESSIONAL  REELS  AND  NEW 
DRY  LUBRICATED  TAPE! 


KS 


fhe  term  "SCOTCH"  and  the  plaid  design  are  registered 
'ademarks  for  Sound  Recording  Tape  made  in  U.S.A.  by 
IINNESOTA  MINING  &  MFG.  CO.,  St.  Paul  6,  Minn.— 
Iso  makers  of  "Scotch"  Brand  Pressure-Sensitive  Tapes, 
Underseal"  Rubberized  Coating,  "Scotchlite"  Reflective 
heeting,  "Safety-Walk"  Non-slip  Surfacing,  "3M"  Abrasives, 
3M"Adhesives.  General  Export:  122  E.  42nd  St.,  New  York  17, 
f.Y.  In  Canada:  London,  Ont.,  Can. 


A  greatly  improved  tape  to  match 
this  greatly  improved  reel! 

•  "DRY  LUBRICATING"  process  gives  you  a  tape  that  prac- 
tically eliminates  sticking,  squealing  and  cupping  ...  a  com- 
pletely dependable  tape  that  turns  in  a  flawless  performance 
in  extreme  conditions  of  heat  and  humidity! 

•  THINNER  CONSTRUCTION  allows  a  full  1200  feet  of  tape  to 
be  wound  on  the  new  reel  despite  its  larger  hub.  Magnetic 
properties  of  this  new  tape  are  identical  with  "Scotch" 
Brand  111-A,  the  industry's  standard  of  quality. 

•  100%  SPLICE-FREE!  Tape  supplied  on  the  new  7"  professional 
reel  is  guaranteed  to  be  completely  free  of  splices. 

•  GUARANTEED  UNIFORMITY!  Output  variation  of  tape  wound 
on  the  new  1200-foot  reel  is  guaranteed  to  be  less  than  plus  or 
minus  %  db  at  1000  cps  within  the  reel,  and  less  than  plus  or 
minus  Yi  db  from  reel  to  reel. 


MAGNETIC  TAPE 
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afternoon ! 


MELODY 


WFBR  crack  disc 
jockey  show- — is 
the  No.  1  radio 
record  show  in 
Baltimore  in  the 
afternoon ! 


Looking  for  a  participa- 
tion show  you  can  brag 
about,  instead  of  having 
to  justify?  WFBR's 
home-grown  Melody 
Ballroom  carries  more 
audience  than  any  other 
afternoon  radio  record 
show — more  than  high- 
cost  TV  shows!  Make 
sure  your  radio  dollar's 
well  spent  in  Baltimore 
— buy  Melody  Ballroom 
on  WFBR.  Just  ask 
your  John  Blair  man 
or  contact  any  account 
executive  of  .  .  . 


ABC  BASIC  NETWORK 


5000  WATTS  IN  BALTIMORE,  MD. 
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WAAB  SALE 

FCC  Approval  Asked 

SALE  of  WAAB  Worcester,  Mass., 
by  Bruff  W.  Olin  Jr.  for  approxi- 
mately $160,000  to  Wilson  Enter- 
prises Inc.,  was  reported  last  week 
as  transfer  papers  were  filed  for 
FCC  approval. 

Wilson  Enterprises,  former  li- 
censee of  WCNT-AM-FM  Cen- 
tralia,  111.,  is  owned  by  George  F. 
Wilson  and  his  wife,  Kathleen. 
Mr.  Wilson  formerly  was  commer- 
cial manager  of  WCFL  Chicago. 

Wilson  Enterprises  has  pending 
a  television  application  for  uhf 
Channel  14  at  Worcester  and,  ac- 
cording to  the  transfer  applica- 
tion, plans  to  amend  this  request 
and  consolidate  it  with  the  pending 
television  application  of  Olin  Corp. 
for  uhf  Channel  20  there  after  ap- 
proval of  the  WAAB  purchase. 
It  is  not  known  which  channel 
will  be  sought  then.  Mr.  Olin  is 
sole  owner  of  Olin  Corp.,  WAAB 
licensee. 

Mr.  Olin,  who  will  be  retained 
by  the  new  owner  as  consultant  for 
a  period  of  four  years  at  an  annual 
fee  of  $8,280,  has  not  announced 
future  plans  other  than  that  he 
intends  to  rest  in  Florida  for  some 
time. 

WAAB,  assigned  1440  kc  with 
5  kw  fulltime  and  now  an  ABC 
affiliate,  is  one  of  the  oldest  radio 
stations  in  New  England.  Operated 
for  many  years  by  the  Yankee  Net- 
work as  a  Boston  outlet,  WAAB 
was  moved  to  Worcester  in  1942. 
Mr.  Olin  purchased  WAAB  in  1950 
from  the  Yankee  Network. 

Wilson  Enterprises  sold  WCNT- 
AM-FM  earlier  this  year  to  South- 
ern Illinois  Broadcasting  Corp.  for 
$150,000   [B«T,  May  26]. 

The  WAAB  sale  was  handled  by 
Blackburn-Hamilton  Co. 


'FAIR'  MEDIA 

Urged  by  Truman 

RADIO,  TV,  newspapers  and 
magazines  "have  a  great  respon- 
sibility to  be  fair"  in  reporting 
political  campaigns,  President  Tru- 
man told  his  Thursday  news  con- 
ference. 

Singling  out  newspapers  for 
criticism,  he  said  he  won  in  1948 
with  only  10.3  %  of  newspapers 
supporting  him  "and  almost  all  the 
big  circulation  magazines  were  pro- 
Republican." 

Authorizing  direct  quotation  of 
his  views,  the  President  said,  "If 
democracy  is  to  work  properly,  the 
people  must  be  able  to  read  and 
hear  not  only  the  Republican  story 
but  the  Democratic  as  well."  He 
termed  it  "a  rather  pitiful  situa- 
tion— the  small  amount  of  political 
influence  that  the  great  free  press 
of  the  United  States  has.  News- 
papers —  especially  daily  news- 
papers—  have  become  big  business, 
and  big  business  traditionally  has 
always  been  Republican." 

The  President  said  he  thought 
"fairness  has  been  increasing" 
since  Gov.  Adlai  Stevenson's  speech 
criticizing  newspapers,  delivered  a 
few  days  before  in  Oregon. 


COMPLETING  commitments  for  Famous  Fights  From  Madison  Square  Garden, 
new  film  series  on  DuMont  TV  Network  (WABD  (TV)  New  York),  are 
(seated)  Elias  Lustig  (I),  pres.  and  bd.  chmn.,  Adam  Hat  Stores,  and  Louis 
M.  Cowen,  Adam  exec.  v.  p.;  standing,  Frank  Moore,  gen.  mgr.,  Adam's  retail 
stores;  William  Koblenzer,  DuMont  act.  exec;  Shepherd  Brandfon,  acct.  exec, 
Hirshon-Garfield,  agency;  Bob  Lewine,  agency  radio-TV  dir. 


FOUR  Los  Angeles  stations  are  shar- 
ing in  $60,000  TV  spot  campaign 
for  Wonder  Tray  Co.,  Monterey  Park 
— KLAC-TV  KNBH  (TV)  KTTV  (TV) 
and  KNXT  (TV).  Dave  Lundy  (r), 
KLAC-TV  sis.  mgr.,  signs  while 
George  Francis  (I),  Wonder  Tray 
pres.,  and  Leonard  H.  Robin,  acct. 
exec.  Action  in  Adv.  agency,  look  on. 


DISCUSSING  Sports  with  Sherman 
program  on  WBAP-TV  Fort  Worth  are 
(seated,  I  to  r):  Karl  Scharfenberg, 
owner,  West  Texas  Appliance  Co., 
sponsor;  Jack  Rogers,  WBAP  reg 
sis.  mgr.;  Bud  Sherman,  WBAP  sports 
editor;  standing.  Jack  Guthrie  (I), 
West  Texas  adv.  mgr.,  and  James 
McBride,  McBride  &  Holmes,  agency. 


MUNTZ  TV  buys  heavy  schedule  on 
WBT  Charlotte,  N.  C,  to  introduce 
its  line  in  that  city.  Don  Adams  (c), 
Muntz  v.  p.  in  chge.  of  sis.,  signs 
contract  in  presence  of  Jerry  Colonna 
(I),  Muntz  TV  stockholder,  and  Ben 
McKinnon,  WBT  sis.  rep. 


SANDRA  Motors  sponsors  All  Star 
Hit  Parade,  United  Artists  Pictures  of 
III.  Corp.  property,  on  WBKB  (TV) 
Chicago.  Handling  for  auto  firm  are 
(I  to  r):  Pat  Banks,  WBKB  sis;  Sam 
Shatten,  Sandra  pres.,  and  Larry 
Stein,   Lawrence  Adv.,  agency. 


PACT  for  Telenews  Daily  on  WFBM-TV  Indianapolis  is  signed  for  third  con- 
secutive year  by  Indianapolis  Morris  Plan.  On  hand  for  ceremonies  are 
(I  to  r):  Tevie  Jacobs,  Jacobs  Agency;  William  Kiley,  WFBM-TV  coml.  mgr., 
Gene  VaugSn,  stn.  acct.  exec;  Earnest  Lee,  IMP  v.  p.,  signing  contract; 
Gilbert  Forbes,  show  narrator  and  WFBM-TV  news  editor. 
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CANADA  PREMIER 

Private  TV  'Considered' 

CHANGE  in  Canadian  govern- 
ment thinking  appears  to  be  under 
way  on  allowing  independent  broad- 
casters to  operate  television  sta- 
tions, Prime  Minister  Louis  St. 
Laurent  indicated  at  Vancouver. 
"The  part  to  be  played  by  privately- 
owned  stations  in  extending  na- 
tional television  services  in  Canada 
is  being  actively  considered  by  the 
government,"  he  said. 
v  Only  months  ago  Revenue  Min- 
ister J.  J.  McCann  had  told  the 
House  of  Commons  at  Ottawa  there 
would  be  no  independent  TV  station 
licenses  issued  in  Canada  until 
there  was  at  least  one  government- 
owned  TV  station  in  each  of 
Canada's  10  provinces. 
■  Mr.  St.  Laurent  told  Vancouver 
citizens  an  early  start  is  to  be 
made  on  a  TV  station  for  their 
area,  and  also  for  the  prairie  and 
Atlantic  Coast  provinces.  He  said 
that  at  the  next  session  of  the 
Canadian  Parliament  the  govern- 
ment would  recommend  a  loan  to 
the  Canadian  Broadcasting  Corp. 
for  three  more  TV  stations. 
For  TV  viewers  the  Canadian 
ij'prcmier  also  had  a  few  happy 
words,  when  he  said  there  would 
be  no  TV  receiver  license  fee  for 
the  remainder  of  the  fiscal  year, 
which  ends  March  31.  He  would 
not  announce  the  amount  of  the 
«|amnual  license  fee  (CBC  has  sug- 
gested $15),  or  if  there  would  be  a 
llAicense.  But  he  did  say  that  those 
"J"yho  look  at  CBC  TV  programs  will 
Tiave  to  pay  for  them,  that  the 
I  j'.osts  should  not  be  financed  out 
,J  u)f  the  general  Canadian  treasury 
^.(iince  all  could  not  see  them. 

Dunton  Forecast 

Commenting  on  the  premier's  an- 
louncement,  CBC  Chairman  A.  D. 
)unton  at  Montreal,  said  it  may 
ake  up  to  two  years  for  the  three 
tations  to  go  into  operation.  He 
ntimated  CBC  may  suggest  a  loan 
f  $3  million  for  the  West  Coast, 
irairies  and  Atlantic  Coast  sta- 
ions  promised  by  the  Canadian 
iremier.  Sites,  buildings  and  equip- 
lent  must  be  planned  and  ordered 
fter  Parliament  grants  the  loan. 

Canadian  independent  broad- 
asters,  through  T.  J.  Allard,  gen- 
ral  manager  of  the  Canadian  As- 
ociation  of  Broadcasters,  Ottawa, 
welcomed  the  premier's  announce- 
lent  that  private  TV  stations  are 
nder  consideration,  and  said  he 
oped  private  stations  "will  not 
e  surrounded  by  controls  so 
tifiing  that  provision  of  proper 
srvice  will  be  impossible." 


[EMBERS  of  the  Japanese  Embassy 
iiade  their  first  TV  appearance  since 
ie  recognition  of  Japan  by  the  U.  S. 
"hen  Tomiko  Araki,  daughter  of  the 

•  ipanese  Ambassador,  presented  a 
}roup    of    songs    on    Ruth  Crane's 

•  'odern  Woman  show  on  WMAL-TV 
'ashington. 


WMRO  RENEWAL 

FCC  Grants  Without  Hearing 

APPLICATION  for  license  re- 
newal of  WMRO  Aurora,  111.,  with- 
out need  of  hearing  was  granted  by 
the  FCC  in  an  order  issued  Sept.  4. 

The  Commission  granted  the  re- 
newal bid  of  WMRO  Inc.,  licensee 
of  WMRO  with  250  w  daytime  on 
1280  kc,  after  a  favorable  recom- 
mendation had  been  issued  by  FCC 
Broadcast  Bureau  Chief  Curtis 
Plummer  [B»T,  Aug.  25,  18]. 

Earlier  the  Commission  had  set 
the  application  for  hearing,  later 
postponed,  to  determine  whether 
WMRO  had  filed  timely  reports 
(ownership,  financial,  etc.)  and 
had  operated  in  compliance  with 
FCC  rules  and  engineering  stand- 
ards. WMRO  acknowledged  tardi- 
ness in  filing  some  reports  but  said 
new  office  procedures  had  been 
adopted  to  assure  greater  atten- 
tion. Engineeringwise,  it  had  been 
charged  with  operating  beyond 
signoff  time  on  two  occasions. 

In  announcing  its  order,  the 
Commission  noted  that  "the 
licensee  is  aware  of  its  lack  of  dili- 
gence in  the  past"  and  "has  taken 
steps  to  insure  timely  compliance 
with  the  Commission's  rules  and 
regulations  in  the  future." 


TREATY  DRAFT 


Copyright  Protection  Set 

DRAFT  of  a  new  international 
treaty  consolidating  copyright  pro- 
tection in  the  free  world  was  com- 
pleted last  week  by  representatives 
of  40-odd  nations,  meeting  in 
Geneva,  Switzerland. 

Known  as  the  General  Universal 
Copyright  Convention,  the  treaty 
is  designed  to  assure  in  each 
country  uniform  protection  for  its 
own  citizens  and  those  of  other 
countries.  Literature,  scientific  and 
artistic  works  are  covered. 

The  convention  was  drafted 
under  auspices  of  the  United  Na- 
tions Educational,  Scientific  & 
Cultural  Organization.  Luther 
Evans,  Librarian  of  Congress  and 
U.  S.  delegate,  said  American  ratifi- 
cation would  require  repeal  of  the 
clause  in  the  present  law  limiting 
protection  of  English  language 
books  published  abroad  to  five 
years  unless  the  book  also  is  pub- 
lished in  the  U.  S.  during  that 
period.  Universal  minimum  of  25 
years  protection  is  established. 


Bar  Assn.  Report 

THE  TWO  "outstanding  events  of 
the  year  were  the  lifting  of  the 
television  'freeze'  and  the  passage 
of  the  McFarland  Bill,"  according 
to  the  annual  report  of  the  Stand- 
ing Committee  on  Communications 
of  the  American  Bar  Assn.  The  re- 
port, issued  last  week,  covers  high- 
lights of  FCC  actions  of  the  past 
year  as  well  as  relative  highlights 
of  the  courts  and  Congress.  It  was 
submitted  by  Neville  Miller,  com- 
mittee chairman,  and  Ben  S. 
Fisher,  Barmore  P.  Gambrell, 
Eugene  L.  Garey,  John  T.  Quisen- 
berry  and  Carl  I.  Wheat,  Washing- 
ton attorneys. 
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rogramming: 


where  it  counts — in  the  37  counties 
surrounding  Atlanta  with  313,320 
radio  homes. 


the  best  availabilities  in  top  locally 
produced  shows  featuring  Atlanta's 
outstanding  radio  personalities  plus 
the  high  powered  ABC  programs. 


BrCl)3lldiSil12!our  advertised  wares  to  the  con- 
sumer, retailer,  jobber.  An  alert  staff 
that  makes  certain  each  schedule 
pays  off  all  down  the 


line. 


WGST  is  the  winner  everytime  because  she's 
got  CPM. 
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air-casters 


Only  ONE  Station 

DOMINATES 

This 

Rich 

Growing 

15-County 

Market 

with 
Automotive 
SALES 
of 

$113,343,000* 

*  Sales  Management,  1952 
Survey  of  Buying  Power. 


AM-PM 

WINSTON-SALEM 


ERNEST  WALLING,  program  man- 
ager, NBC-TV  network,  to  WPTZ 
Philadelphia  as  director  of  program- 
ming. 

LARRY  KRUPP, 

announcer,  WJW 
Cleveland,  appoint- 
ed night  supervi- 
sor of  station  oper- 
ations there. 

DAVID  GROVER 

appointed  program 
director,  KUSD 
Vermillion,  S.  D. 

VERNE  PAULE, 

chief  announcer, 
WJPS  Evansville,  Ind.,  promoted  to 
program  director. 

BILL  LEWIS,  production  manager, 
KRIZ  Phoenix,  Ariz.,  promoted  to  pro- 
gram director. 

RAY  STEWART  named  executive  pro- 
ducer,  WOI-TV   Ames,  Iowa. 

J.  NEWTON  YATES,  Southern  Cali- 
fornia music  authority,  to  KPOL  Los 
Angeles  as  music  director.  JIM 
NARZ,  announcer-disc  m.c,  WKLX 
Lexington,  Ky.;  JACK  STANLEY,  an- 
nouncer, KFAC  Los  Angeles,  and 
MALCOLM  CLAIRE,  children's  pro- 
gram producer,  WMAQ  Chicago,  to 
KPOL  in  similar  capacities. 

MARK  SHEELER,  KSJO  San  Jose, 
Calif.,  to  KYA  San  Francisco,  for 
Blues  Chaser  Club  program. 

CHARLOTTE    BRAINARD    to  WBZ 

Boston    as   continuity  writer. 

BILL  ERVIN  to  KARE  Atchison, 
Kan.,  as  sports  director. 

IRVING  CUMMINGS,  motion  picture 
producer-director,  succeeds  WILLIAM 
KEIGHLEY  as  producer-m.c.  on  CBS 
Radio  Lux  Radio  Theatre. 

LEW  SIRIGAS,  Ohio  Adv.,  Cleveland, 
to  WHHH  Warren,  Ohio,  as  promo- 
tion-publicity man.  LEN  MOHN- 
KERN,  staff  announcer,  WKST  New 
Castle,  Pa.,  to  WHHH  in  same  cap- 
acity. 

AL  GOODMAN,  art  director,  KECA- 
TV  Los  Angeles,  elected  to  represent 
TV  on  executive  board  of  Society  of 
Motion  Picture  Art  Directors.  SEY- 
MOUR KLATE  and  CARL  MACAU- 
LEY,  both  KECA-TV,  elected  chair- 
man and  secretary  of  TV  section. 

JAY  S  O  M  M  E  R  S  and  JOHNNY 
GREENE,  radio-TV  comedy  writers, 
set  as  regular  writing  team  on  CBS- 
TV  My  Friend  Irma. 

DORATHEA  J.  CHISHOLM,  publicity 
director,  WBT  Charlotte,  N.  C,  to 
WIRC  Hickory,  N.  C,  as  continuity 
editor  and  promotion  director. 

LEE  GERONI,  traffic  manager,  KPOL 
Los  Angeles,  adds  duties  as  women's 
director. 

MIKE  KIRMEYER,  sports  director, 
KTUR  Turlock,  Calif.,  to  KONG  Vi- 
salia,  in  same  capacity. 

AL  DIKIAN,  promotion  manager  for 
International  Food  &  Home  Shows, 
to  WBBM  Chicago  as  assistant  to 
sales  promotion  director. 


ROLAND  SPONGBERG  to  WBEL 
Beloit,  Wis.,  to  head  new  promotion- 
merchandising  department. 

REX  KOURY,  staff  organist  and  as- 
sistant music  leader,  ABC  Western 
Div.,  promoted  to  director  of  music. 
He  succeeds  BASIL  ADLAM,  resigned 
to  concentrate  on  presidential  duties 
with  Bel  Air  Music  Corp.,  Beverly 
Hills  publisher  of  school  band  mu- 
sic. MICKEY  GILLETTE,  practicing 
lawyer  and  former  saxophone  solo- 
ist and  conductor,  KNBC  San  Fran- 
cisco, to  ABC  Western  Div.  as  staff 
contractor  of  musicians.  He  succeeds 
JACK  BUNCH,  who  continues  as  staff 
musician. 

WILFRED  LOTT  to  WLW  and  WLWT 
(TV)  Cincinnati,  on  public  relations 
staff.  HELEN  DALY,  secretary  to  R. 
E.  DUNVILLE,  president,  appointed 
assistant  to  GIL  KINGSBURY,  pub- 
lic relations  director. 

DANNY  THOMAS,  star  of  NBC-TV 
Colgate  Comedy  Hour,  awarded 
bronze  plaque  of  appreciation  by  Cali- 
fornia Chapter  of  National  Multiple 
Sclerosis  Society  for  narrating  10- 
minute  color  TV  film. 

HARRY  BABBITT,  star  of  CBS  Radio 
Pacific  Network  Second  Cup  of  Coffee 
Club,  named  "Man  We'd  Most  Like  to 
Take  Care  Of"  by  Calif.  State  Nurses 
Assn. 

NORM  PALMER,  m.c,  WBBM  Chi- 
cago, to  KMOX  St.  Louis  where  he 
will  have  several  shows  of  his  own. 

JUSTINE  BRALEY,  WGN  Chicago 
production  staff,  and  J.  James  Naal 
were  married  Aug.  30. 

AGNES  CAROL  ODDO,  accounting 
department,  ABC  Hollywood,  and 
Vincent  J.  O'Boyle  were  married, 
Aug.  20. 

(TENNESSEE)  ERNIE  FORD,  star 
of  ABC  radio  Tennessee  Ernie  and 
KLAC-TV  Hollywood  Hometown  Jam- 
boree, father  of  boy,  Brian  Leonard, 
Sept.  3. 

AUDREY  TOTTER,  star  of  CBS 
Radio  Meet  Millie,  and  Dr.  Leo  Fred, 
Los  Angeles  physician,  will  be  mar- 
ried this  month. 

ARTHUR  BROWNE  Jr.,  writer  on 
NBC  radio  Texas  Rangers,  father  of 
girl,  Theresa  Christine,  Aug.  25. 


FRANKLIN  BOND  and  ARTHUR  MIL- 

NER  to  news  staff  of  WHLI  Hemp- 
stead, L.  I. 

PAUL  HARVEY,  ABC  news  com- 
mentator, became  first  recipient  of 
American  Legion's  annual  radio 
award  in  recognition  of  his  "con- 
tinuing interest  in  the  welfare  of 
the  American  veteran." 

JOHN    A.    GAMBLING,    MBS  -  WOR 

New  York  commentator,  father  of 
girl,  Ann  Bradley,  Sept.  6. 

BERNIE  GILLESPIE  named  news 
editor  of  CHML  Hamilton,  succeeding 
RAY  HILL. 


ABA  MEETING 

Scheduled  for  Oct.  9-11 

ALABAMA  Broadcasters  Assn.  will 
hold  its  annual  fall  meeting  at  the 
U.  of  Alabama  Oct.  9-11,  T.  E. 
Martin,  president-general  manager. 
WAPX  Montgomery,  and  associa- 
tion president,  announced  last  week. 

Henry  Johnston,  WSGN-AM-FM 
Birmingham,  is  program  committee 
chairman.  Plans  include .  an  Oct. 
9  FM  meeting  with  John  Smith,  di- 
rector, FM  Dept.,  NARTB,  leading 
the  discussion.  FCC  Comr.  Robert 
B.  Bartley  is  to  address  a  luncheon1 
Oct.  10.  A  BAB  sales  clinic  also  is 
scheduled  for  Oct.  10.  A  busines 
meeting  is  slated  for  Oct.  11. 


Gray  Beaten 


DISC  JOCKEY  Barry  Gray  was 
beaten  by  two  men  in  New  York 
Sept.  4  as  he  was  walking  to  his 
car  after  his  midnight-to-3  a.m 
broadcast  on  WMAC  New  York 
On  his  WABD  (TV)  New  York 
program  that  night  Mr.  Gray  said 
the  attack  might  be  result  of  his 
criticism  of  growth  of  Nazi-like 
activities  in  the  Yorkville  section 
of  New  York. 


0, 
iS 


SERIES  of  12  musical  jingles  on  it 
products  recorded  by  Universal  Major 
Elec  Appliances  Inc.,  N.  Y.,  and  avail 
able  to  dealers  for  sponsorship  a 
radio  spot  announcements,  according 
to  Morton  L.  Clark,  president. 


Mr.  Richard  Bean 
P&G  Media  Dir. 
Danser,  Fitsg.-Sampal.  Inc. 
Nezv  Yorke  City,  U.S.A. 


Dere  Dick : 

My  boss 
number  of 


lies  fist  figgered  up  th'  total 
radio  sets  in  our  home  county 
and  he  ses  thet 
there  are  more 
here  then  all 
t  h'  d  ail  e  y 
news  pa p  e  r  s 
plus  the  top  ten 
magasenes  with 
13,000  sets  left 
ovur.  Ov cource, 
thet  fist  goes  to 
show  thet 
peeples  like  ra- 
dio. Accordin' 
to  Mr.  B.M.B. 
we  regularly  go 
into  more 
homes  then  any 
other  advurtis- 
ing  medium. 
To  put  a  lotta 
Zest  in  your 
campanes,  you 
shore  cant  do 
b  e  1 1  u  r  then 
W  C  H  S  with 
5,000  on  580. 
My  boss  ses 
them  Branham 
Boys  kin  tell 
your  peeple  all 
th'  facts  about 
WCHS  and 
howe  it  k  i  n 
work  fer  you. 

Yrs., 
Algy. 


WCHS 
Charleston,  W.  Va. 
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FOOTBALL  SLATE 

Stations  Report  Schedules 

'NEW  ANNOUNCEMENTS  were 
made  last  week  on  radio  coverage 
'of  football  games  across  the  na- 
tion for  the  coming  season. 

ABC  radio  will  cover  a  total  of 
nine  college  games  on  its  "Football 
Game, of  the  Week,"  starting  with 
the  Ohio  State-Indiana  '  contest 
Sept.  27  and  extending  through 
Nov.  22.  The  games  are  being 
offered  for  cooperative  sponsorship. 
Second  game  will  be  Kansas-Okla- 
homa. Full  schedule  has  not  been 
set;  early-season  performance  will 
guide  the  scheduling  of  later  games. 

Under  sponsorship  of  Miller  High 
Life  Beer  and  Atlantic  Refining 
Co.,  WMGM  New  York  will  broad- 
cast  the   entire   official  12-game 

y  schedule  of  the  New  York  Giants 
professional  team.  First  game  is 
the  Sept.  28  Giants-Dallas  Texans 
contest.  The  station  also  is  broad- 

j  j  casting  a  number  of  Giants  pre- 
'  season  games. 

WFIL     Philadelphia  reported 
Canada  Dry  Ginger  Ale  Inc.  has 
,ff  signed    to    share    sponsorship  of 
^broadcasts  of  the  nine-game  U.  of 
|  Pennsylvania    schedule,    plus  the 
Princeton-Dartmouth    game  Nov. 
,22.  The  Penn  schedule  starts  Sept. 
27.  J.  M.  Mathes  Inc.,  New  York, 
is  the  agency. 

WWJ  Detroit  will  air  the  U.  of 
-Michigan  football  schedule,  under 
sponsorship  of  the  Chrysler  Deal- 
ers of  Metropolitan  Detroit. 

WCAX  Burlington,  Vt.,  reported 
it  will  broadcast  10  outstanding 
football  games  in  which  four  Ver- 
mont institutions,  U.  of  Vermont, 
Middlebury  College,  St.  Michael's 
College  and  Norwich  U.,  will  par- 
ticipate. The  radio  schedule,  which 
begins  Sept.  27,  will  be  sponsored 
by  Vermont  Structural  Steel  Corp. 

WSIX  Nashville,  which  reported 
sale  of  168  quarter-hours  of  spe- 
cial sports  features  for  the  com- 
ing football  season,  will  air  U.  of 
Tennessee  games  over  the  "Vol 
Network."  The  other  features  in- 
clude several  local  and  transcribed 
shows. 

WKNA  Charleston,  W.  Va.,  will 
carry  the  West  Virginia  U.  sched- 
ule beginning  Sept.  27.  The  broad- 
casts will  be  sponsored  by  Ashland 
Oil  Co. 

KOL  Seattle  announced  it  will 
air  all  Seattle  high  school  football 
games  for  the  season,  including  a 
Thanksgiving  Day  game  when  the 
Seattle  champion  high  school  team 
plays  a  visiting  team.  KING-TV 
Seattle  will  telecast  a  football 
jamboree  Friday  in  which  all  eight 
local  high  schools  will  play  15 
minutes  each  in  a  round-robin 
style  game. 


DETROIT  Archdiocesan  Council  of 
Catholic  Men  has  commended  ABC  and 
its  owned  stations  WXYZ-AM-TV  De- 
troit "for  the  generous  contribution 
of  its  time  and  facilites  in  the  pre- 
sentation of  The  Christian  in  Action." 


80%— Plus  Collection 

WBPZ  Lock  Haven,  Pa.,  not 
only  received  $12,000  in  pledg- 
es during  a  polio  cavalcade 
program  Sept.  6,  but  set  a 
high  standard  for  collections 
and  quick  action.  As  listeners 
telephoned  in  pledges,  mem- 
bers of  the  Bald  Eagle  Motor- 
cycle Club  drove  to  their 
homes,  if  in  the  city,,  and 
picked  up  the  money.  By 
Monday  noon  more  than  $10,- 
000  had  been  collected  as  re- 
sult of  Saturday  night  broad- 
cast and  stacks  of  mail  still 
were  unopened.  Equipment 
was  bought  with  funds  Sun- 
day morning  and  insect 
spraying  was  started  only 
few  hours  after  end  of  pro- 
gram, according  to  Harris 
Lipez,  WBPZ  general  man- 
ager. 

WRXW(FM)  STOPS 

Equipment  Given  WFPL  (FM) 

GEORGE  W.  NORTON  Jr.,  presi- 
dent, WAVE  Inc.,  licensee  of 
WAVE-AM-TV  and  WRXW  (FM) 
Louisville,  announced  last  week 
that  it  discontinued  broadcasting 
over  WRXW. 

Mr.  Norton  said  that  among 
other  reasons,  "Experience  has 
shown  FM  not  to  be  economically 
adaptable  for  commercial  broad- 
casting, and  WAVE  Inc.  feels  it 
wiser  in  the  long  run  to  channel  its 
investments,  facilities  and  efforts 
into  standard  radio  and  television 
.  .  ."  He  added  that  WRXW  is 
donating  all  its  broadcast  equip- 
ment to  WFPL  (FM)  Louisville 
public  library  station. 


Joins  FM  Network 

WDRC-FM  Hartford  was  sched- 
uled to  become  the  sixteenth  sta- 
tion to  join  the  FM  network  of 
WQXR  New  York  yesterday  (Sun- 
day). Under  the  arrangement, 
WDRC  will  receive  the  hourly 
news  bulletins  and  the  music  pro- 
grams of  WQXR.  WQXR  programs 
will  be  beamed  directly  from  the 
station's  transmitter  atop  the 
Chanin  Bldg.  in  New  York  to 
Hartford  for  rebroadcast  by 
WDRC-FM  daily  and  Sunday  from 
3-11:06  p.m.  The  FM  network 
organized  by  WQXR  in  1950  now 
covers  all  of  New  York  State,  all 
of  Connecticut,  most  of  New  Jersey, 
northeastern  Pennsylvania,  and 
the  western  part  of  Massachusetts. 


Red  Cross  Series 

THE  AMERICAN  Red  Cross  tran- 
scribed public  service  radio  series, 
Errand  of  Mercy,  now  is  available 
to  stations  in  a  new  issue  of  26 
14% -minute  human  interest  pro- 
grams based  on  facts  from  Red 
Cross  files.  It  may  be  obtained 
from  local  Red  Cross  chapters. 
Louis  Graf,  Hollywood,  produced 
the  series. 
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...tips  the  scales 
in  your  favor 
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more  for  your 
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dollar. 
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TALL  TOWERS  MEET 


Set  for  Sept.  29 
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GENERAL  meeting  to  discuss  the 
recommendations  of  the  working 
group  committee  on  tall  TV  towers 
[B»T,  Sept.  8]  is  scheduled  for 
Sept.  29  at  10  a.m.  in  Room  2230 
of  FCC  headquarters,  Comr.  Ed- 
ward M.  Webster  announced  last 
week. 

Copies  of  the  recommendations, 
formulated  by  an  "ad  hoc"  com- 
mittee which  comprised  representa- 
tives of  the  FCC,  CAA,  radio-TV 
broadcasters  and  aviation  interests, 
were  mailed  to  all  who  attended 
the  initial  meeting  to  discuss  the 
problem  last  April  [B*T,  April 
28]. 

Comments  on  the  suggestions 
were  requested  by  Comr.  Webster 
by  Sept.  22. 

The  impact  of  tall  TV  towers 
on  air  navigation  arose  earlier 
this  year  when  the  aviation  indus- 
try foresaw  what  it  believed  to  be 
thousands  of  1,500  and  2,000-ft. 
towers  springing  up  over  the  land- 
scape. 

Findings  of  the  working  group 
indicated  this  was  erroneous. 
Almost  80%  of  the  first  700  TV 
applications  were  found  to  specify 
towers  less  than  600  ft.  in  height. 
Only  one  application  requested  a 
tower  higher  than  1,500  ft. — and 
that  was  1,585  ft. 

The  "ad  hoc"  committee  recom- 
mended  that  present  procedures 
governing  approval  of  towers  above 
500  ft.  be  left  as  is.  Only  changes 
recommended  are  (1)  an  exten- 
sion of  specifications  for  painting 
and  lighting  high  towers  and  (2) 
a  set  of  criteria  for  minimum 
flight  altitudes  for  planes  operat- 
ing on  airways  near  which  tall  TV 
towers  may  be  located. 

Current  Procedure 

At  the  present  time,  broadcast 
applicants  proposing  towers  higher 
than  500  ft.  must  secure  regional 
airspace  subcommittee  approval. 
These  subcommittees  are  composed 
of  representatives  of  the  CAA, 
military  services,  aviation  interests 
and  others. 

The  working  group  divided  it- 
self into  subcommittees  to  take 
up  various  facets  of  the  problem. 
The  report  of  the  subcommittee 
which  studied  the  core  of  the  ques- 
tion— whether  there  should  be  na- 
tionwide standards  governing  the 
erection  of  towers  more  than  500 
ft.  in  height — is  as  follows: 

The  subcommittee,  as  a  result  of 
its  study,  doubts  that  general  stand- 
ards can  be  developed  for  use  in 
special  aeronautical  studies  which 
can  be  applied  to  all  tower  applica- 
tions, for  towers  over  500  feet  in 
height  above  the  ground  in  a  purely 
mechanical  manner  to  determine 
whether  or  not  a  specific  tower  could 
or  could  not  be  approved  from  an 
air  navigation  hazard  viewpoint.  How- 
ever, it  is  probable  that  guidance  can 
be  provided  to  the  airspace  subcom- 
mittees in  working  out  television 
tower  problems  at  specific  locations. 
This  idea  involves  the  over-all  con- 
sideration of  aviation  and  television 
requirements  at  any  given  community 


and  a  concerted  joint  effort  to  resolve 
any  conflicts  of  interest  that  may  ex- 
ist. In  general,  airspace  subcommit- 
tees would  determine  maximum 
heights  of  antenna  structures  in  vari- 
ous areas  surrounding  a  given  com- 
munity and  would  seek  to  minimize 
the  hazard  introduced  by  tall  towers 
to  the  extent  practicable  in  considera- 
tion of  required  coverage  of  the 
television  stations.  It  is  suggested 
that  the  following  general  guides  be 
used,  with  the  understanding  that 
they  in  no  way  change  or  affect  FCC 
Part  17,  which  requires  special  aero- 
nautical study  of  antenna  towers  over 
500  feet  above  the  ground: 

(1)  All  applications  be  handled  in 
accordance  with  current  FCC  Part  17 
and  Airspace  Subcommittee  coordina- 
tion and  recommendation  procedures. 

(2)  All  tower  applications  involving 
proposed  towers  under  500  feet  in 
height  above  the  ground  be  con- 
sidered on  the  same  basis  as  they 
have  been  considered  in  the  past. 

(3)  The  airspace  subcommittees 
make  every  effort  to  work  with  tele- 
vision applicants  to  recommend  sites 
or  areas  within  the  community  which 
will  accommodate  television  towers 
500  ft.  and  above  in  height.  When- 
ever practical,  the  siting  of  towers 
in  one,  rather  than  several  areas  of 
a  community  should  be  encouraged 
by  the  airspace  subcommittees.  In 
order  to  assist  in  such  encourage- 
ment the  airspace  subcommittees  may 
recommend    adjustment    in  aviation 


use  of  the  airspace,  as  may  be  required 
to  permit  the  establishment  and  pro- 
tection of  high  television  tower  sites. 
Towers  of  1,000  ft.  and  above  extend 
well  into  the  altitudes  normally 
used  by  small  aircraft,  and  regard- 
less of  the  day  and  night  marking 
placed  on  them  present  some  degree 
of  hazard.  Therefore,  the  airspace  sub- 
committees must  carefully  evaluate 
the  risks,  difficulties  and  restrictions 
these  towers  will  present  to  aviation 
operations  of  all  types  if  approved. 
Encouragement  should  be  given  to 
selection  of  sites  on  tall  buildings  or 
located  on  well-defined  landmarks 
when  such  location  reduces  the  ha- 
zard element  and  is  practical  from 
a  television  and  aeronautical  point 
of  view. 

(4)  The  FCC  table  of  assignments 
of  television  channels  contemplates 
the  use  of  very  high  towers  to  pro- 
vide maximum  coverage  of  the  United 
States.  The  television  industry  in  at- 
tempting to  provide  the  service  is  ex- 
pected to  bid  for  channels  and  pro- 
pose very  high  towers.  Both  the  avia- 
tion and  television  industries  must  co- 
operate toward  the  end  that  neither 
industry  is  expected  to  accept  unrea- 
sonable restrictions. 

The  subcommittee  considered  a 
suggested  criteria  concerning  anten- 
na towers  over  500  feet  in  height  lo- 
cated off  of  but  in  close  proximity 
to  existing  airways,  and  concluded 
that  this  suggested  criteria  related 
solely  to  the  establishment  of  min- 
imum en  route  altitudes  and  there- 
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fore  were  not  pertinent  for  inclusion 
in  Part  17  of  the  FCC  rules.  The  in- 
0'.  tent  of  this  suggested  criteria  would 
be   implemented   more  appropriately 
if  they  were  included  in  the  CAA 
Aviation  Safety  Manual  of  Procedure 
4  governing  the  establishment  of  min- 
imum en  route  instrument  altitudes. 
Prior  to  publication  they  will  be  co- 
ll ordinated  in  the  normal  routine  man- 
ner and  the  comments  of  the  TV  in- 
dustry will  be  solicited.  It  was  noted 
that  neither  Part   17  nor  TSO-N18 
includes   criteria   for   the  establish- 
ment of  radio  range,  ILS,  and  VOR 
j  instrument  approach  procedures,  nor 
do  they  relate  to  the  establishment 
1  of  minimum  en   route   altitudes  on 
'.the  civil  airways.  The  subcommittee 
J  recommends  that  the  suggested  cri- 
teria be  withdrawn  from  considera- 
i)  tion  by  the  joint  group  and  published 
,  by  the  CAA  in  the  appropriate  part 
of  the  CAA  Aviation  Safety  Manual 

of  Procedure. 

m 

i(  In  the  painting  and  lighting 
specifications,  the  subcommittee  ex- 
tended details  to  cover  towers 
above  500  ft.,  not  now  covered  in 
Part  17  of  the  FCC  rules. 

Report  Workers 

The  following  people  helped  pre- 
pare the  report  of  the  working 
.,  group : 

Federal   Communications  Commis- 
,  sion — John   R.   Evans,   W.   B.  Haw- 
|  thorne,  John  Doane,  Noble  C.  Shum- 
way  Jr.,  John  E.  Wicker.  Civil  Aero- 
nautics Administration — D.  D.  Thom- 
1  as,  L.   R.   Wright,   R.  H.  Fletcher, 

■  Owen  F.  Thomas,  C.  J.  Haney.  U.  S. 

■  Air  Force— Col.  J.  J.  McCabe,  Lt.  Col. 

i  Robert  G.  Carahan,  Max  Weinroth. 

j  U.  S.  Navy — Capt.  R.  G.  Armstrong, 

I  Capt.  H.  P.  Badger,  Cmdr.  W.  F.  Daw- 
son. Civil  Aeronautics  Board — W.  D. 
Markey,  J.  J.  Quinn. 

National  Assn.  of  Radio  &  Tele- 

■  vision  Broadcasters — Thad  H.  Brown 
!Jr.,  Neal  McNaughten,  A.  A.  Church, 

Howard  H.  Bell.  Federal  Communica- 
tions Bar  Assn. — Fred  W.  Albertson, 
Arthur  W.  Scharfeld,  John  R.  Carr. 
Assn.  of  Federal  Communications  Con- 
sulting Engineers — Robert  E.  L.  Ken- 
nedy, A.  Earl  Cullum  Jr. 

Air  Transport  Assn.  of  America — 
1 R.  G.  Dinning.  Air  Line  Pilots  Assn. 
— Larry  Cates.  Airport  Operators 
:  Council — R.  C.  Mayer.  Corporation 
Aircraft  Owners  Assn. — Herbert  O. 
Fisher.  National  Assn.  of  State  Avia- 
tion Officials— A.  B.  McMullen,  C.  F. 
Cornish.  Aircraft  Owners  and  Pilots 
Assn. — Max  Karant.  Washington  Air- 
space Subcommittee,  Air  Coordinating 
Committee — William  A.  Simpson. 


RADIO  VS.  TV  POLL 

Runs  Dead  Heat  in  Detroit' 


RADIO  and  video  ran  neck-to-neck 
in  a  poll  of  six  Detroit  women  by 
the  Free  Press  there,  with  the 
women  answering  the  question: 
Which  would  you  rather  give  up, 
your  radio  or  your  television  set? 

The  three  favoring  radio  were 
housewives  and  all  agreed  they 
liked  radio  because  they  could 
continue  to  do  housework  while 
listening. 

The  three  who  preferred  televi- 
sion, including  one  housewife,  said 
they  liked  TV  because  "it  seems 
more  real." 


Centers  on  Ad 
Campaign 


A  DISPUTE  between  C.  E.  Hooper  Inc.  and  KITE  San  Antonio  over 
a  promotional  campaign  conducted  by  the  station  has  resulted  in  the 
rating  organization's  cancelling  KITE's  subscription. 

Heart  of  the  dispute  was  a  newspaper  advertising  campaign  in  which, 

according  to  C.  E.  Hooper,  KITE  *  

urged  readers  to  answer  calls  from 
telephone  interviewers  by  saying 
they  were  tuned  to  KITE,  and  thus 
win  $5.  Mr.  Hooper  claims  Charles 
W.  Balthrope,  station  manager, 
admitted,  the  objective  of  the  pro- 
motion campaign  was  to  influence 
the  Hooper  survey. 

Mr.  Balthrope  contends  that  "we 
believe  Mr.  Hooper  was  drawn  into 
invoking  cancellation  on  us  by  the 
other  subscribing  stations,"  and 
that  the  dispute  started  when 
KITE,  in  a  letter  to  Mr.  Hooper  on 
April  i,  pointed  out  alleged  incon- 
sistencies in  the  survey  and  claim- 
ed deterioration  in  its  service. 

"Mr.  Hooper  has  been  aware  of 


everything  we  have  done  promo.- 
tionally,  and  he  has  already  pub- 
lished, without  any  comment,  his 
San  Antonio  reports  for  June  and 
July,"  Mr.  Balthrope  asserted.  "If 
these  figures  were  incorrect,  why 
would  he  have  published  them?" 

San  Antonio  Meeting 

Mr.  Hooper  said:  "I  went  to  San 
Antonio  on  July  22  to  meet  with 
all  subscribing  stations,  including 
KITE.  The  purpose  was  to  per- 
suade Mr.  Balthrope  to  abandon 
this  promotion.  At  the  conclusion 
of  an  all-day  meeting,  Mr.  Bal- 
thrope satisfied  all  of  us  that  he 
was  abandoning  the  promotion  and 


the  meeting  adjourned.  The  promo- 
tion was  then  renewed  and  I  can- 
celled his  subscription  in  line  with 
company  policy  .  .  .  ." 

The  ratings  executive  said  his 
publication  of  the  June-July  report 
occurred  after  the  July  22  meeting 
and  was  done  to  maintain  con- 
tinuity of  record  because  he  thought 
KITE  had  been  persuaded  to  cease 
the  promotion  in  question. 

The  station  maintains  that  "the 
charges  [in  its  April  1]  letter  have 
never  been  directly  answered  by 
Mr.  Hooper  although  they  state  that 
he  admitted  'wobbly  ratings'  and 
the  need  for  larger  samples  in  a 
later  letter,  copy  of  which  was 
sent  to  all  San  Antonio  subscrib- 
ing stations  by  Hooper."  Mr.  Hoo- 
per said  that  in  the  July  22  meeting 
Mr.  Balthrope  was  satisfied  as  to 
all  "particular"  complaints  he  had 
made  in  his  letter. 
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WGR  flattens  out 
advertising  costs  throughout 
Western  New  York, 
Northwestern  Pennsylvania  and 
in  Ontario  ...  for  WGR 
is  the  most  listened-to 
radio  station  in  the 
Buffalo  area. 


CBS  Radio 
Network 


5* 


RAND  BUILDING,  BUFFALO  3,  N.  Y. 

National  Representatives:  Free  &  Peters,  Inc. 
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JOHN  T.  TRAVER 

WSGW's  Chief  Engineer  Dies 

JOHN  T.  TRAVER,  30,  chief  engi- 
neer, WSGW  Saginaw,  Mich.,  died 
Sept.  4,  reportedly  of  poliomyelitis, 
at  Saginaw  County  Hospital.  A 
native  of  Detroit,  Mr.  Traver  went 
to  Saginaw  in  September  1949  to 
set  up  WSGW  facilities  for  the 
Booth  Radio  &  Television  Corp.  He 
had  served  as  chief  engineer  since. 
He  was  a  graduate  of  the  Detroit 
Institute  of  Technology. 

During  World  War  II,  Mr.  Trav- 
ers  served  with  Pan  American  Air- 
ways as  a  radio  operator.  He 
served  in  the  crew  which  flew  the 
late  President  Franklin  D.  Roose- 
velt to  the  Casa  Blanca  conference. 
Survivors  include  his  wife,  Vir- 
ginia, and  two  sons. 


allied  arts 


KAUFMANN  -  WASHINGTON  Co., 
Washington,  D.  C,  appointed  dis- 
tributor in  that  territory  for  Ray- 
theon Television  &  Radio  Corp., 
Chicago. 


£<ftulpment  • 


C. 


P.  BOGGS,  vice  president-di- 
rector of  manufacturing,  Syl- 
vanfa  Electric  Products  Co.,  to  Brush 
Development  Co.,  Cleveland,  Ohio,  as 
vice  president  in  charge  of  manufac- 
turing. DOUGLAS  C.  LYNCH,  senior 
staff  executive,  Willys  Overland,  To- 
ledo, to  Brush  firm  as  vice  president 
in  charge  of  sales. 


HAROLD  M. 


Patent  Award 


AWARD  for  the  best  patent  dis- 
closure by  engineers  in  its  Elec- 
tronic Tube  Div.  has  been  made  by 
Westinghouse  Electric  Corp.  Win- 
ner of  the  "Most  Meritorious  Dis- 
closure" award  ($200)  was  Philip 
E.  Volz,  section  engineer  in  the 
division.  He  submitted  an  entry 
dealing  with  an  improved  method 
of  increasing  power  and  efficiency 
of  high  frequency  generating  tubes 
for  radar  operation.  Presentation 
was  made  by  J.  H.  Findlay,  man- 
ager of  power  and  special  tube  en- 
gineering. Mr.  Volz  has  been  in 
the  Electronic  Tube  Div.  since  1951. 


DETRICK,  executive 
vice  president-gen- 
eral manager,  Mag- 
navox  Corp.,  with 
headquarters  in 
Greenville,  Tenn., 
to  Television-Ra- 
dio Div.,  Westing- 
house  Electric 
s      Corp.,  Metuchen, 
\     N.  J.,  as  manager 
|     of  manufacturing. 

JOSEPH  H.  RABI- 
NOVITZ  promoted 
to  production  man- 
ager, Gould,  Gleiss 
&  Benn  Inc.,  Chicago,  marketing  con- 
sultant firm. 

SPONSOR  COORDINATING  AGEN- 
CY, N.  Y.,  opens  West  Coast  head- 
quarters at  197  N.  Canon  Dr.,  Bev- 
erly Hills,  with  BON  JOHNS  trans- 
ferring as  manager.  Firm  coordinates 
store-wide  promotion  with  clients' 
radio-TV  programs. 


Mr.  Detrick 
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BROOKLYN  5,  NEW  YORK 


Mr.  Bernstein 


FREDERIC  G.  BERNER  and  RUS- 
SELL S.  TATE  Jr.  elected  vice  presi- 
dents of  Market  Research  Corp.  of 
America,  N.  Y. 

LEON  A.  WORTMAN,  director  of  ad- 
vertising and  sales  promotion,  Audio 
&  Video  Products  Corp.,  N.  Y.,  to 
Fine  Sound  Inc.,  Tomkins  Cove, 
N.  Y.,  as  general  manager. 

STANLEY  BERNSTEIN,  owner  of 
Aerco  Engineering 
Co.,  Peoria,  111., 
elected  executive 
vice  president  and 
appointed  general 
manager  of  Elec- 
trical Tower  Serv- 
ice Inc.,  same  city. 

CRANE  PUBLICA- 
TIONS, Hollywood, 
BMI  affiliate  mu- 
sic company,  moves 
to  6  0  0  0  Sunset 
Blvd.  EDDIE  TRU- 
MAN, staff  musi- 
cian, ABC  Western 
Div.,  heads  firm. 
ROBERT  J.  WADE,  executive  coor- 
dinator of  TV  development  for  NBC- 
TV,  to  P.  J.  Rotondo  Co.,  N.  Y., 
commercial  set  building  firm,  as  pro- 
duction director. 

JERRY  HORWIN  resigns  at  Nat 
Goldstone  TV  Productions  to  open 
offices  in  Beverly  Hills  as  consultant 
on  TV  materials  and  properties. 
LESLIE  G.  KENNON,  former  news 
editor  at  KWTO  Springfield,  Mo.,  to 
UP  Bureau,  Kansas  City. 

RAYMOND  J.  THOMAS,  former  pro- 
fessional baseball  player,  and  BER- 
NARD MACKALL,  sales  manager  of 
Ledbetter  Signs,  Sacramento,  to 
Frederic  W.  Ziv  Co.  as  district  rep- 
resentatives. Mr.  Thomas  will  report 
to  TOM  PRIVETTE,  Ziv  southwest- 
ern division  manager,  and  Mr.  Mack- 
all  to  N.  L.  Rogers,  western  division 
manager. 

DELOS  PARSONS,  salesman  for  Ran- 
dall Kriel  Co.  in  Louisville  and 
Southern  Ohio,  to  Frederic  W.  Ziv 
Co.,  as  district  representative  for 
West  Virginia,  eastern  Kentucky  and 
Ohio. 

J.  A.  RENHARD,  broadcast  sales  rep- 
resentative for  RCA  Victor's  Engi- 
neering Dept.,  named  field  sales  rep- 
resentative of  same  company  for 
newly-formed  territory  in  states  of 
Washington,  Montana  and  parts  of 
Oregon,  Idaho  and  Wyoming,  with 
headquarters  in  Seattle. 

BENN  L.  WEINER,  general  sales 
manager  of  the  Robert  D.  Weiner 
Co.,  Providence,  R.  I.,  manufactur- 
ers' representatives  of  radio  receivers, 
electronics  devices  and  appliances, 
to  TeleKing  Corp.,  N.  Y.,  as  sales 
representative  for  Rhode  Island  and 
assigned  territories  in  New  Eng- 
land. 

DR.  CARL  F.  MOEN  to  Electro-Voice 
Inc.,  Buchanan,  Mich.,  as  senior  en- 
gineer. NORMAN  FRIEDMAN,  LYNN 
TALBOTT,  JAMES  WENDT,  and 
FRANK  JAMES  appointed  junior  en- 
gineers. JOHN  ENGLISH  named  me- 
chanical designer. 

R.  A.  HUMPHREY,  to  Mycalex  Corp. 
of  America,  Clifton,  N.  J.,  as  engi- 
neer in  research  and  development. 


CONRAC  Inc.,  Glendora,  Calif.,  an- 
nounces production  of  new  "Tuner- 
Kleen'r"  for  installation  in  TV  tun- 
ers. Unit  continually  cleans  both 
rotating  and  stationary  contact  points 
for  improved  reception. 

INSULINE  Corp.  of  America,  Long 
Island  City,  N.  Y.,  announces  avail- 
ability to  electronics  parts  distri 
butors  of  counter  display  cabinet  of 
TV  servicing  tools  called  "Tele-Bin.1 
Box  contains  assortment  of  165  vari 
ous  alignment  and  adjusting  tools. 


"Technical  •  •  • 


CHARLES  WARNER,  engineer 
WBKB  (TV)  Chicago,  on  leave  of 
absence  with  Gov.  Adlai  Stevenson 
to  serve  as  TV  technical  consultant 
during  campaign. 

NORMAN  DUNCAN,  engineer,  KRNT 
Des  Moines,  appointed  assistant  to 
chief  engineer,  CHARLES  QUENTIN. 

GEORGE  ARABAK,  engineer,  WBZ 
Boston,  father  of  boy,  Sept.  2. 

CRAIG  PICKETT,  supervisor  of  en- 
gineering operations,  NBC  radio, 
Hollywood,  father  of  girl,  Susan. 


STORM  DANGERS 

Stations  Alert  Listeners 

WHEN  the  season's  first  hurricane 
whiplashed  the  Atlantic  Seaboard 
and  a  tornado  struck  a  state  fair 
in  Missouri,  broadcasters  per- 
formed their  invaluable  tasks  of 
public  service. 

In  the  ebbing  hours  of  August, 
violent  winds  swept  in  from  the 
Atlantic  and  headed  straight  for 
Charleston,  S.  C.  Staffers  of  WCSC 
Charleston  kept  listeners  up  to  the 
minute  on  progress  of  the  storm. 

WMIT  (FM)  Clingman's  Peak, 
N.  C.,  32.5  kw  outlet,  lived  up  to 
its  public  service  potential  when 
the  hurricane  hit  the  Carolinas' 
coast,  250  miles  away. 

By  the  time  the  hurricane 
reached  New  York  City,  much  of 
the  storm's  fury  had  been  spent. 
Nevertheless,  high  winds  swept 
away  TV  house  antennas  as  though 
they  were  matchsticks.  Metropol- 
itan stations  there  kept  their  mil- 
lions of  listeners  and  viewers  in- 
formed. 

Halfway  across  the  nation,  sta- 
tions in  the  Sedalia,  Mo.,  area  alert- 
ed the  populace  when  a  tornado 
struck  the  grounds  of  the  1952  Mis- 
souri State  Fair  there. 

The  tornado  hit  at  1:30  a.m. 
Aug.  21,  after  most  morning  news- 
papers had  gone  to  bed.  State  po- 
licemen asked  radio  stations  to 
warn  listeners  to  keep  away  from 
the  fairgrounds  made  dangerous 
by  exposed  live  wires.  Radio's  op- 
portunity to  be  of  such  service  to 
the  fair  came  in  the  year  that  the 
Missouri  Broadcasters  Assn.  spon- 
sored its  first  exhibit  there.  Luck- 
ily, the  broadcasters  exhibit  was 
undamaged  by  the  tornado. 

BROADCASTING    •  Telecasting 
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Fans  Honor  WINS 

BASEBALL  fans  have  hon- 
ored many  ball  players  with 
a  "Day"  in  the  past,  but 
New  York  Yankee  fans  have 
come  uo  with  a  twist — a 
tribute  to  WINS  New  York 
in  appreciation  of  home-and- 
away  broadcasts  of  their 
favorite  team.  Saturday  has 
been  designated  "WINS 
Dav"  by  the  fans  and  they 
will  meet  and  talk  with  sta- 
tion personalities,  including 
Jack    Lacy,    Martin  Starr, 

a  Josephine  Halpin,  Charlie 
Stark  and  Jack  Lightcap  in 
pre-game  ceremonies.  A  fea- 
ture of  "WINS  Day"  will  be 
the  awarding  of  gifts,  in- 
cluding a  European  -  type 
sports  car  and  a  trip  to 
Bermuda,  to  the  most  popu- 
lar  Yankee  player  selected 

i  in  »  station  poll  of  its  lis- 
teners. 


I  |T  

NBC  RADIO  STARS 

Program,  Column  to  Promote 

NBC  RADIO  is  promoting  its  pro- 
grams and  personalities  on  a  new 
weekly  series,  Radio  City  Previews 
(Fri.,  10:35-10:45  p.m.  EDT)  and 
in  a  twice-weekly  paid  column  of 
the  same  title  to  run  in  newspapers 
across  the  country.   Debut  of  the 
sijiradio  show  was  set  for  last  Friday 
(Land    the    column    for  tomorrow 
d  [(Tuesday). 

it  1    A  newly-created  NBC  personal- 
t-  ity,  Bob  MacKenzie  (not  an  actual 
person),  will  headline   the  radio 
program  and  write  the  newspaper 
column.    He  is  described  by  NBC 
radio  officials  as  "the  man  who 
knows  all  about  NBC  radio  pro- 
grams and  stars"  and  as  "the  em- 
bodiment of  the  network's  new  con- 
cept of  radio  promotion — the  NBC 
j  salesman  who  will  give  listeners 
0  Inside  information  and  interviews 
with  the  stars  of  those  programs." 

Plans  for  the  MacKenzie  promo- 
tion were  formulated  by  Jacob  A. 
■  Evans,  NBC  director  of  advertising 
ind  promotion,  and  Clyde  L.  Clem, 
supervisor  of  radio  audience  pro- 
motion. They  noted  that  the  value 
}f  the  plan  lies  in  its  timeliness 
and  close  integration  between  the 
radio  series  and  newspaper  col- 
amns. 

To  back  up  the  weekly  show  and 
;he  columns,  which  will  be  rotated 
50  as  to  cover  every  day  of  the 
iveek  and  every  show  on  the  net- 
work, NBC  radio  will  schedule  Mac- 
kenzie spot  announcements  several 
;imes  daily. 

Credits  on  Radio  City  Previews 
nclude:  Bob  Haag  in  the  role  of 
MacKenzie;  Parker  Gibbs  as  direc- 
tor, and  Jack  C.  Wilson  as  writer. 


BROCHURE  outlining  methods  of  in- 
creasing company  prestige  and  adding 
idvertising  impact  through  effective 
:heck  design  has  been  prepared  for 
radio-TV  industry  by  Todd  Co.,  Roch- 
;ster,  N.  Y.,  check  manufacturer. 


BAB  MEMBER  MEET 

Set  for  Mid-November 

ANNUAL  MEMBERSHIP  meet- 
ing of  the  BAB  probably  will  be 
held  about  mid-November  in  New 
York,  President  William  B.  Ryan 
reported  last  week  after  meetings 
of  the  executive  and  finance  com- 
mittees. 

The  date  was  placed  tentatively 
at  Nov.  10  or  11,  but  is  subject  to 
change  if  it  proves  conflicting  with 
other  major  meetings  of  broad- 
casters. This  is  the  annual  meet- 
ing required  by  BAB's  constitution 
and  by-laws,  and  is  not  to  be  con- 
fused with  the  convention  tradi- 
tionally held  during  NARTB's. 

The  committee  meetings,  held 
Monday,  were  attended  by  Presi- 
dent Ryan,  BAB  Board  Chairman 
Charles  C.  Caley  of  WMBD  Peoria, 
and  the  following  committeemen: 

Finance  Committee — John  Patt  of 
the  Goodwill  stations,  chairman;  Ken- 
yon  Brown,  KWFT  Wichita  Falls,  Tex.; 
Joseph  Baudino,  Westinghouse  sta- 
tions; H.  Preston  Peters,  Free  &  Pe- 
ters, and  Adrian  Murphy,  CBS  Radio. 

Executive  Committee — Edgar  Kobak, 
chairman;  William  B.  Quarton,  WMT 
Cedar  Rapids;  Robert  D.  Swezey, 
WDSU  New  Orleans;  William  Fine- 
shriber,  Mutual;  and  Hugh  M.  Beville, 
NBC  (representing  John  Herbert, 
NBC). 


LUCKY  STRIKE 


Sets  College  Campaign 

AMERICAN  Tobacco  Co.,  New 
York  (Lucky  Strike  cigarettes), 
will  sponsor  a  daily  newscast  and 
a  sports  and  music  show  (Mon.- 
Fri.)  on  50  college  radio  stations 
during  the  school  year,  with  scripts 
by  station  staffs. 

United  Press  news'  teletype 
machines  will  be  installed  in  each 
station.  The  Lucky  Strike  sched- 
ule is  the  first  large  scale  venture 
by  a  cigarette  firm  into  college 
radio  and  is  in  addition  to  the  com- 
pany's extensive  campaign  in  col- 
lege newspapers  and  sports  pro- 
grams. BBDO,  New  York,  is  the 
agency. 


Alert  Equipment 

ELECTRONIC  signalling  equip- 
ment for  automatic  control  of  civil 
air  raid  warning  instruments  will 
be  supplied  to  police  radio  stations 
throughout  Delaware  by  General 
Electric  Co.,  the  firm  has  an- 
nounced. Equipment  produces 
tones  which  are  useful  to  special 
civil  defense  radio  receivers  con- 
nected to  air  raid  warning  devices. 
Receivers  activate  the  devices  to 
produce  standard  warning  signals 
prescribed  by  the  Federal  Civil 
Defense  Administration.  Twenty 
radio  receivers  already  have  been 
ordered,  with  prospect  of  more 
than  200  throughout  the  state. 


CBS  Radio  December  Bride,  created- 
produced-directed  by  Parke  Levy,  is 
scheduled  for  fall  season,  starting- 
Sun.,  Oct.  5,  6-6:30  p.m.  (EST).  Pro- 
gram, preceding  Our  Miss  Brooks, 
stars  Spring  Byington,  Hal  March 
and  Doris  Singleton.  TV  version  is 
in  preparation. 


It's  the  only  one  with 
a  built-in  synchronous 
drive  for 

ALL 
3  SPEEDS! 


...and  costs  less  than 
other  professional 
turntables! 


Operates  quietly... no 
turntable 
vibration  or 
rumble! 


Geared  belts  and  geared  pulleys  in- 
sure accurate  timing  for  all  3  speeds. 


BROADCASTING     •  Telecasting 


It's  a  Fairchild  exclusive!  The  new  Model  530  Turntable  has 
the  only  synchronous  drive  integrally  designed  and  built  for 
three  speeds.  No  attachments,  no  kits  are  necessary.  It  reaches 
stable  speed — less  than  i/2  revolution  at  33^3  without  over, 
shooting.  Offers  guaranteed  accurate  timing  within  limits  of 
AC  line  frequency.  Turntable  rumble  and  vibration  are  practi- 
cally non-existent. 

And  ...  the  new  Fairchild  Model  530  costs  less  than  other 
quality  turntables.  Bulletin  PB10  contains  complete  data  on 
Fairchild's  new,  wide-range  line  of  playback  equipment. 
Write  for  your  copy. 
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How  to  sell  a  bank 
...via  radio* 


These  banks  are  sold  on  radio  because  they  sponsor 

Fulton  Lewis,  Jr. 

Name  of  Bank  Location  Station 

Covington  County  Bank  Andalusia,  Ala.  WCTA 

First  National  Bank  Anniston,  Ala.  WSPC 

Dothan  Bank  and  Trust  Co.  Dothan,  Ala.  WAGF 

Traders  &  Farmers  Bank  Haleyville,  Ala.  WJBB 

American  National  Bank  &  Trust  Co.  Mobile,  Ala.  WABB 

Burns  National  Bank  Durango,  Colo.  KIUP 

Colorado  Savings  and  Trust  Co.  La  Junta,  Colo.  KBNZ 

Security  Trust  Co.  Wilmington,  Del.  WAMS 

Florida  National  Bank  Lakeland,  Fla.  WONN 

First  Trust  and  Savings  Bank  Davenport,  Iowa  KSTT 

Continental  American  Bank  &  Trust  Co.  Shreveport,  La.  KENT 

Jackson  City  Bank  Jackson,  Mich.  WKHM 

First  Peoples  State  Bank  Traverse  City,  Mich.  WTCM 

Commercial  National  Bank  and  Trust  Co.  Laurel,  Miss.  WLAU 

American  National  Bank  St.  Joseph,  Mo.  KFEQ 

Fremont  National  Bank  Fremont,  Neb.  KFGT 

Chase  National  Bank  New  York,  N.  Y.  WOR 

Union  Trust  Company  of  Shelby  Shelby,  N.  C.  WOHS 

City  National  Bank  and  Trust  Co.  Columbus,  Ohio  WHKC 

First  National  Bank  Ironton,  Ohio  WIRO 

First  National  Bank  Chickasha,  Okla.  KWCO 

Union  Bank  of  Erie  Erie,  Pa.  WLEV 

Northern  Bank  of  Tennessee  Clarksville,  Tenn.  WJZM 

Carter  County  Bank  Elizabethton,  Tenn.  WBEJ 

National  Bank  of  Commerce  Jackson,  Tenn.  WDXI 

Laredo  National  Bank  Laredo,  Texas  KUOZ 

Peoples  National  Bank  Tyler,  Texas  KGKB 

Waggoner  National  Bank  Vernon,  Texas  KVWC 

American  National  Bank  &  Trust  Co.  Danville,  Va.  WDVA 

Peoples  National  Bank  Aberdeen,  Wash.  KXRO 

Flattop  National  Bank  Bluefield,  W.  Va.  WKOY 

Merchants  National  Bank  Montgomery,  W.Va.WMON 

First  National  Bank  Rhinelander,  Wis.  WOBT 

Currently  sponsored  on  more  than  350  stations  by  752  local  adver- 
tisers, Fulton  Lewis,  Jr.  offers  a  tested  means  of  reaching  customers 
and  prospects.  There  may  be  an  opening  in  your  locality.  Please 
check  your  Mutual  outlet. 

5{?  For  copies  of  material  showing  actual  results, 
use  this  coupon. 


Cooperative  Program  Department 
Mutual  Broadcasting  System,  Inc. 

1440  Broadway,  New  York  18,  N.  Y. 

Please  send  data  on  Fulton  Lewis,  Jr. 

Name  

Company  

Address  

City  

 Zone  State  

ANCHORED  VOA 

'Courier'  Programs  Begin 

REGULAR  schedule  of  Voice  of 
America  programs  in  nine  lan- 
guages was  begun  Sept.  7  by  the 
U.  S.  Coast  Guard  Cutter  Courier, 
the  State  Dept.'s  first  sea-going 
radio  relay  station. 

The  cutter  station  will  transmit 
nearly  six  hours  of  programs  daily 
in  medium  and  shortwave,  some 
of  them  to  the  Soviet  Union,  others 
to  the  Near  and  Middle  East.  Sta- 
tion is  equipped  with  a  150  kw 
medium  and  two  35  kw  shortwave 
transmitters. 

The  ship  has  been  operating  on 
a  test  basis  in  recent  weeks  since 
it  anchored  at  the  Greek  Island  of 
Rhodes  in  the  Eastern  Mediter- 
ranean. Earlier  it  had  visited  other 
ports.  Rhodes  operation  is  provided 
under  a  site  and  frequency  agree- 
ment between  the  U.  S.  and  Greece. 

Reports  received  by  the  State 
Dept.  indicate  wide  broadcast  cover- 
age and  promise  of  increased  pene- 
tration "of  the  electronic  curtain 
erected  by  Soviet  jamming  sta- 
tions," according  to  Dr.  Wilson 
Compton,  head  of  the  International 
Information  Administration  under 
which  VOA  operates. 


'PLENTY  OF  20#S' 

KIEV  Marks  Anniversary 

TAKING  the  number  "20"  serious- 
ly during  its  20th  anniversary  this 
month,  KIEV  Glendale,  Calif.,  has 
inaugurated  Plenty  of  Twenties  for 
20  days  from  Sept.  1. 

KIEV  has  given  each  of  the  20 
participating  sponsors  a  20-minute 
segment  of  the  90-minu'te  program, 
heard  Mon.-through-Sat.  Cash  prize 
of  $20  or  a  $20  merchandising 
certificate,  is  awarded  each  day  to 
the  listener  calling  in  the  correct, 
answer  to  a  daily  question  con- 
cerning one  of  the  advertiser's 
products. 

In  addition,  the  station  has 
given  each  of  the  20  sponsors  a 
20%  discount  on  all  daily  spot 
announcements  during  the  20-day 
period.  Cal  Cannon  is  general  man- 
ager of  KIEV,  which  is  owned  by 
Cannon  System  Ltd. 


RADIO-TV  INTERNS 

To  Get  Stanford  Credits 

UNIQUE  "internship"  during 
which  students  will  work  three 
months  in  a  commercial  radio  or 
TV  station  is  one  requirement  for 
the  new  M.A.  degree  in  radio  and 
television  at  Stanford  U.,  accord- 
ing to  Prof.  Hubert  Heffner,  head 
of  the  university's  speech  and 
drama  department. 

San  Francisco  stations  partici- 
pating are  KRON-TV  KGO-AM- 
TV  KPIX  (TV)  KSFO  KCBS  and 
KNBC.  Students  will  work  at  sta- 
tions fulltime  without  pay,  moving 
from  one  department  to  another. 


WOV-GROCERS  PLAN 

To  Boost  'English'  Audience 

WOV  New  York  has  launched  a 
merchandising  promotion  plan  in 
cooperation  with  524  New  York 
grocers,  including  the  133  As- 
sociated Grocers  of  Harlem,  in  a 
move  to  increase  its  English  lan- 
guage listenership.  The  station  in 
the  past  has  stressed  merchandis- 
ing assistance  to  bolster  foreign 
language  listenership,  with  strong- 
est cooperation  on  the  heavy  Italian 
language  schedule. 

The  new  plan  spotlights  the 
Wake  Up  New  York  early  morning 
program  and  one  of  its  star  per- 
formers, Cecilia  Violenes,  dubbed 
"The  Lucky  Lady."  The  stores  are 
displaying  poster  likenesses  of  Miss 
Violenes  for  several  weeks;  at  the 
end  of  that  time,  "The  Lucky 
Lady"  will  appear  personally  at 
each  store.  The  first  customer  to 
identify  her  will  receive  a  prize. 


WCPS  Opens  FM  Outlet   Lehrbas  Post 


WCPS  Tarboro,  N.  C.,  last  week 
reported  its  new  FM  facility 
would  supplement  its  AM  opera- 
tions beginning  yesterday  (Sun- 
day). WCPS-FM,  licensed  with 
WCPS-AM  to  Coastal  Plains 
Broadcasting  Co.,  will  operate 
from  6  a.m.  to  11  p.m.  on  104.3 
mc  with  10  kw  effective  radiated 
power,  using  Westinghouse  FM 
equipment.  Station's  president  is 
V.  E.  Fountain,  and  general  man- 
ager, J.  T.  Snowden  Jr.  Lee 
Hodges,  chief  engineer,  supervised 
the  FM  installation. 


APPOINTMENT  of  Lloyd  A.  Lehr- 
bas, public  affairs  specialist  with 
the  State  Dept.,  as  special  consult- 
ant to  Gen.  Matthew  B.  Ridgway  in 
Europe,  effective  today  (Monday) 
was  expected  late  last  week.  Dur- 
ing his  service  with  the  State  Dept. 
he  has  been  identified  after  the 
war  with  policy  determinations  in- 
volving the  U.  S.  international  in- 
formation program,  including  the 
Voice  of  America. 


'Opry'  Renewed 

R.  J.  REYNOLDS  Tobacco  Co., 
Winston-Salem  (Prince  Albert  pipe 
tobacco),  has  renewed  Grand  Ole 
Opry  on  NBC  radio  for  the  1952- 
53  season,  through  William  Esty 
Co.,  New  York.  Program  originat- 
ing at  WSM  Nashville,  has  been 
on  air  for  nearly  27  years. 


JOHN  C.  BOWMAN,  business  repre- 
sentative, Publicists  Guild,  Hollywood, 
has  completed  an  historical  novel,  Isle 
of  Demons,  to  be  published  by  Dial 
Press  early  next  month. 


WEOK 

POUGHKEEPSIE 


REPRESENTED  BY 

EVERETT  McKINNEY,  INC. 
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In  August, 

more  people  watched 

"BROADWAY 

TV  THEATRE" 

than  any  other  program 

on  New  York  television ! 


It's  the  first  time  ever  that  a 
local  show  has  topped  every  program 
on  every  N.  Y.  station.  More  than 
1,950,000  people  saw  it.  (Telepulse) 


WOR-TV-9 


for  New  York 


and  He  ro  -  Wo  r  s  h  i  p  p  e  rs  : 


•  ?■ 


Knothole 

Gang 

Meets 

Bobby 

Shantz 


Center  of  attraction  at  WGAL-TV  one 
evening  recently  was  the  Philadelphia 
Athletics'  star  pitcher,  Bobby  Shantz, 
who  was  in  Lancaster  as  the  special 
"Knot  Hole  Gang  Guest"  of  Frank 
Spair,  General  Manager  of  the  Lan- 
caster Interstate  League  team.  Follow- 
ing Bobby's  visit  to  WGAL-TV  studios 
where  he  was  surrounded  by  admiring 
young  baseball  fans,  the  "Gang"  to- 
gether with  Joe  Astroth  and  Les 
McCrabb  of  the  Athletics  saw  the 
Lancaster  Red  Roses  and  the  York 
White  Roses  battle  it  out  in  an  impor- 


tant Interstate  League  game.  The 
Knothole  Gang  is  sponsored  by  WGAL 
and  WGAL-TV.  Members  are  admitted 
free  to  specified  home  games  of  the 
Lancaster  Red  Roses.  The  Knotholers 
have  their  own  program  on  WGAL-TV 
every  Saturday  morning,  with  various 
sports  figures  as  guests  of  honor. 


WGAL-TV 

LANCASTER,  PENNSYLVANIA 

A  Steinman  Station 
Clair  R.  McCollough,  Pres. 


Represented  by 

ROBERT  MEEKER  ASSOCIATES 

NEW  YORK      CHICAGO      SAN  FRANCISCO 


LOS  ANGELES 
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JOINT  APPLICANTS  FOR  TV 


By  LARRY  CHRISTOPHER 

POLICY  QUESTION  of  whether 
two  or  more  AM  station  operators 
in  the  same  market  can  unite  in  a 
common  TV  venture — while  con- 
tinuing independent,  competitive 
AM  operations — was  put  before 
FCC  last  week  in  what  is  con- 
sidered a  pilot  case. 

WBML  and  WNEX  Macon,  Ga., 
separately  owned  and  operated 
local  stations,  filed  with  the  Com- 
mission a  joint  TV  application  for 
uhf  Channel  47  and  asked  the 
FCC  to  waive  its  duopoly  rule, 
Sec.  3.35,  which  precludes  common 
ownership  or  operation  of  two  sta- 
tions of  the  same  class  in  a  single 
community. 

WBML  and  WNEX  assured  the 
Commission  that  the  joint  TV  sta- 
tion would  in  no  way  effect  their 
respective  AM  operations.  They 
affirmed  that  no  combination  ad- 
vertising rates  nor  requirements 
would  be  instituted,  nor  would  the 
policies  of  one  outlet  be  affected 
by  or  contingent  upon  those  of 
the  other.  In  short,  they  promised 
continued  separate  and  independent 
competitive  AM  operations. 

Meanwhile,  it  was  reported  that 
two  New  York  foreign  language 
stations,  WOV  and  WHOM,  pro- 
pose a  joint  TV  application  for 
uhf  Channel  31  there,  with  the  re- 
quest expected  to  be  filed  with  FCC 
this  week  (see  story  page  29). 

Macon  Case  Important 

The  outcome  of  the  Macon  case 
is  considered  to  be  of  importance 
to  many  broadcasters  who  have 
long  waited  for  the  Commission  to 
issue  some  sort  of  a  policy  state- 
ment respecting  joint  TV  applica- 
tions. The  industry  had  hoped  for 
a  ruling  before  July  1,  when  proc- 
essing of  TV  bids  commenced. 

Heretofore,  FCC  has  said  merely 
that  such  matters  will  be  con- 
sidered on  a  case-to-case  basis. 

Broadcasters  in  many  markets 
have  been  faced  with  the  decision 
to  delay  filing  and  possibly  lose 
out  in  the  television  race,  or  to  file 
and  be  set  for  lengthy  comparative 
hearing  with  a  local  competitor. 

In  the  latter  situation,  as  WBML 
and  WNEX  pointed  out,  the  hear- 
J  ing  delay  for  the  uhf  channel  would 
I  be  further  burdened  by  a  prompt 
J  grant  of  the  vhf  facility  there,  thus 
■  giving  the  vhf  service  a  several- 
Kyear  jump  on  the  eventual  uhf 
I  station  which  would  have  a  dif- 
ficult time  obtaining  uhf  set  cir- 


culation and  listeners. 

If  both  the  vhf  and  uhf  sta- 
tions could  start  out  together,  it 
was  pointed  out,  the  public  also 
would  have  a  choice  of  competitive 
services  and  would  save  money  on 
installation  of  vhf-uhf  equipment 
at  the  outset,  rather  than  piece- 
meal. 

The  joint  application  explained 
the  Sixth  Report  allocated  only 
vhf  Channel  13  and  uhf  Channel 
47  to  Macon,  with  WMAZ  there, 
a  10-kw  outlet  on  940  kc,  already 
on  file  for  Channel  13.  WBML 
has  pending  a  bid  for  Channel  47, 
but  this  would  be  dropped  if  the 
joint  WBML-WNEX  application 
is  accepted. 

WBML  is  assigned  250  w  on 
1240  kc  and  WNEX  250  w  on  1400 
kc. 

Macon  is  No.  54  in  Group  A-2  of 
the  Commission's  city  priority  list 
under  its  temporary  processing 
procedure. 

The  joint  application  was  filed 


GRANTS  for  new  uhf  stations  at 
Rockford,  111.,  and  Jackson,  Miss., 
and  a  new  vhf  station  at  Roanoke, 
Va.,  were  issued  by  FCC  last  week 
as  processing  of  Group  A-2  appli- 
cations extended  to  Fresno,  Calif., 
No.  35  on  that  city  priority  list, 
where  four  bids  were  notified  of 
the  need  for  comparative  hearings. 

These  three  new  construction 
permits  raise  to  52  the  total  new 
station  authorizations  awarded  by 
the  Commission  since  lifting  of  the 
TV  freeze  [B*T,  April  14,  et  seq.]. 
This  total  includes  44  commercial 
and  8  noncommercial  educational 
station  grants. 

In  all,  11  applicants  were  ad- 
vised of  the  necessity  for  hearing 
since  their  bids  are  mutually  exclu- 
sive with  others,  bringing  to  154 
the  total  number  of  applicants 
designated  for  hearing  or  so  noti- 
fied under  the  provisions  of  the 
McFarland  Act. 

The  new  CPs  were  issued  to: 

Jackson,  Miss.  (Group  A-2,  No.  29) 

—  Mississippi  Publishers  Corp., 
granted  uhf  Channel  25,  effective 
radiated  power  of  205  kw  visual  and 
105  kw  aural,  antenna  height  above 
average  terrain  490  ft.  Estimated 
commencement  date:  Early  1953. 

Rockford,  III.  (Group  A-2,  No.  32) 

—  Winnebago  Television  Corp., 
granted   uhf   Channel   39,   ERP  15.5 


in  the  name  of  Macon  Television 
Co.,  a  new  corporation  equally 
owned  by  Middle  Georgia  Broad- 
casting Co.  (WBML)  and  Macon 
Broadcasting  Co.  (WNEX).  It 
specifies  effective  radiated  power 
of  101  kw  visual  and  50.5  kw 
aural  on  Channel  47  with  an 
antenna  496  ft.  above  average  ter- 
rain. 

Estimated  construction  cost  of 
the  joint  station  is  $255,300  with 
first  year  operating  cost  estimated 
as  $240,000  and  first  year  revenue 
$300,000. 

Company's  Officers 

Officers  of  Macon  Television  Co. 
include  the  following:  President 
Emmett  McKenzie,  who  is  vice 
president,  secretary-treasurer  and 
one-third  owner  of  WBML;  Vice 
President  Edward  M.  Lowe,  presi- 
dent and  51%  owner  of  WNEX; 
Vice  President  Peyton  Anderson, 
vice  president  of  WNEX;  Vice 
President  Ernest  Black,  who  died 
after   application  was   filed  (see 


kw  visual  and  9.2  kw  aural,  antenna 
640  ft.  Estimated  commencement 
date:  Unknown. 

Roanoke,  Va.  (Group  A-2,  No.  34)  — 
Roanoke  Broadcasting  Corp.  (WSLS), 
granted  vhf  Channel  10,  ERP  250  kw 
visual  and  125  kw  aural,  antenna 
1,970  ft.  Estimated  commencement 
date:  Three  to  five  months. 

The  following  applicants  were 
notified  of  hearing: 

Portland,  Ore.  (Group  A-2,  No.  2) — 
Cascade  Television  Co.  is  being  noti- 
fied its  application  for  vhf  Channel  8 
is  mutually  exclusive  with  those  of 
North  Pacific  Television  Inc.,  Portland 
Television  Inc.  and  Westinghouse  Ra- 
dio Stations  Inc.  (KEX),  and  indicates 
consoldiation  in  hearing  scheduled  Oct. 
1  [B.T,  Aug.  25]. 

Peoria,  111.  (Group  A-2,  No.  24) — TV 
and  Radio  Peoria  Inc.  (WPEO)  and 
Hilltop  Broadcasting  Co.  (WWXL), 
both  seeking  uhf  Channel  19,  are  being 
advised  of  need  for  comparative  hear- 
ing. 

Rockford,  111.  (Group  A-2,  No.  32)— 
Greater  Rockford  Television  Inc.  and 
Rockford  Broadcasters  Inc.  (WROK), 
both  seeking  vhf  Channel  13,  are  being 
advised  of  need  for  comparative  hear- 
ing. Further  issues  with  respect  to 
Greater  Rockford  Television  involve 
"overlap  and  anti-trust  considerations." 

Roanoke,  Va.  (Group  A-2,  No.  34) — 
Polan  Industries  and  Times  World 
Corp.  (WDBJ),  both  seeking  vhf  Chan- 
nel 7,  are  being  advised  of  need  for 
comparative  hearing. 

Fresno,  Calif.  (Group  A-2,  No.  35)— 
KARM,  The  George  Harm  Station 
(KARM)  and  California  Inland  Broad- 
casting Co.  (KFRE),  both  seeking  -vhf 
Channel  12,  are  being  notified  of  com- 
parative hearing.  The  McMahan  Co. 
and  John  Poole  Broadcasting  Co.,  both 


page  101),  president  and  one-third 
owner  of  WBML;  Vice  President 
and  General  Manager  Alfred  Lowe, 
general  manager-vice  president  and 
21%  owner  of  WNEX;  Secretary- 
Treasurer  Ellsworth  Hall  Jr.,  sec- 
retary-treasurer and  12%  owner  of 
WNEX. 

The  Macon  Telegraph  Pub.  Co. 
owns  16%  of  WNEX,  which  will 
result  in  about  8%  ownership  of 
Macon  Television  Co.  This  interest 
is  voted  by  Mr.  Anderson. 

Allen  Woodall,  executive  vice 
president  and  one-third  owner  of 
WBML,  is  not  an  officer  in  Macon 
Television  Co. 

Messrs.  McKenzie,  Black  and 
Woodall  formerly  were  principal 
owners  of  WCOS  Columbia,  S.  C, 
but  this  interest  was  acquired  in 
April  by  Charles  W.  Pittman,  son- 
in-law  of  the  late  Mr.  Black. 

The  WBML  trio,  along  with  W. 
R.  Ringson,  presently  own  Radio 
Augusta,  Inc.,  licensee  of  WRDW 
(Continued  on  page  8U) 


seeking  uhf  Channel  53,  are  being  ad- 
vised of  need  for  hearing. 

All  processing  completed  last 
week  was  in  the  Group  A-2  line. 
Additional  grants  in  Group  B-l 
were  issued  a  fortnight  ago  [B*T, 
Sept.  8]. 

Concerning  the  Channel  25  grant 
at  Jackson  to  Mississippi  Publish- 
ers Corp.,  Maj.  Frederick  Sullens, 
11%  owner  of  the  grantee  and 
editor  of  its  Jackson  Daily  News, 
stated  it  is  hoped  to  get  the  new 
outlet  on  the  air  by  the  first  of 
the  year.  Maj.  Sullens  reported 
he  is  going  to  the  East  this  week 
to  arrange  for  equipment  and  per- 
sonnel. The  grantee  presently  has 
contingent  equipment  orders  with 
RCA. 

Balaban's  Comment 

Harry  Balaban,  theatre  execu- 
tive who  is  president  of  the  Rock- 
ford Channel  39  grantee,  Winne- 
bago Television,  reported  it  is 
planned  to  get  on  the  air  "as 
rapidly  as  possible." 

All  RCA  equipment  has  been 
ordered  by  WSLS  Roanoke,  Chan- 
nel 10  grantee,  and  it  is  hoped  to 
have  the  station  on  the  air  in  three 
to  five  months  according  to  James 
I.  Moore,  vice  president  and  gen- 
eral manager.  Every  effort  will 
(Continued  on  page  88) 
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NEW  GRANTS       Now  Total  52  Since  Thaw 


television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  Sept.  5  through  Sept.  1 1 
Grants  Since  April  14: 


VHF 

UHF 

Total 

Commercial 

10 

34 

44 

Educational 

2 

6 

8 

1  z 

An 

On  the  Air 

110  l 

l  Includes  XEID-TV 

Matamoros  (Mexico)-Brownsville. 

Applications  Since 

April  14: 

New  Amended 

VHF 

UHF 

Total 

Commercial 

483  315 

468 

329 

798  2 

Educational 

14 

4 

10 

14 

Total 

497  315 

472 

339 

812 

2  One  applicant  did  not  specify  channel. 


NEW  STATION  GRANTS 

ROCKFORD,  III.— Winnebago  Televi- 
sion Corp.  Granted  uhf  Ch.  39  (620-626 
mc);  ERF  15.5  kw  visual,  9.2  kw  aural; 
antenna  height  above  average  terrain 
640  ft.,  above  ground  6912  ft.  Engi- 
neering condition.  Estimated  construc- 
-tion  cost  $180,000,  first  year  operating 
.cost  $75,000,  revenue  $80,000.  Post  Of- 
fice address  190  North  State  St.,  Chi- 
cago. Studio  location  to  be  determined. 
'Transmitter  location  on  U.  S.  20,  2.2 
-miles  west  of  Rockford.  Geographic 
•coordinates  42°  16'  56"  N.  Lat.,  89°  10' 
15"  W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Krooth  &  Altman, 
"Washington.  Consulting  engineer  Wal- 
ter F.  Kean,  Riverside,  111.  Principals 
include  President  Harry  Balaban  and 
Assistant  Secretary-Treasurer  Elmer 
"Balaban,  who  jointly  own  the  H&E 
Balaban  Corp.,  Illinois  and  Michigan 
motion  picture  theatre  and  exhibition 
concern,  whieh  owns  50%  of  applicant. 
Both  have  identical  interests  in  Esquire 
Theatre;  Assistant  Treasurer  Irwin  Du- 
binsky (18.75%),  75%  owner  of  River 
"Lane  Amusement  Corp.,  drive-in  the- 
atre; Rosalind  Dubinsky  (18.75%)  (wife 
of  Irwin  Dubinsky),  and  H.  W.  Dubin- 
sky (12.5%).  TFor  application,  see  TV 
Applications,  B«T,  July  14.]  City  pri- 
ority status:  Group  A-2,  No.  32. 

JACKSON,  Miss.  —  Mississippi  Pub- 
lishers Assn.   Granted  uhf  Ch.  25  (536- 

.542  mc);  ERF  205  kw  visual,  105  kw 
aural;  antenna  height  above  average 
terrain  491   ft.,   above  ground  538  ft. 

"Engineering  condition.  Estimated  con- 
struction cost  $404,030,  first  year  oper- 
ating   cost   $175,000,    revenue  $125,000. 

"Post  Office  address  P.  O.  Box  427,  Jack- 

rSon,  Miss.  Studio  location  to  be  deter- 
mined. Transmitter  location  SE  corner 
of   Pascagoula    and    S.   West  Streets. 

■Geographic  coordinates  32"  17'  48"  N. 
Lat.,  90°  11'  06"  W.  Long.  Transmitter, 
antenna  and  studio  equipment  GE. 
Legal  counsel  Wheeler  &  Wheeler, 
Washington.  Consulting  engineer  Ray- 
mond M.  Wilmotte,  Washington.  Prin- 
cipals include  Vice  President  Major 
Frederick  Sullens  (11%),  editor  of  Jack- 
son Daily  News,  and  Treasurer  Walter 
G.  Johnson,  (25%),  business  manager 
of  Jackson  Daily  News.  [For  applica- 
tion, see  TV  Applications,  B«T,  Aug.  25, 
May  5].  City  priority  status:  Group 
A-2,  No.  29. 

ROANOKE,  Va. — Roanoke  Broadcast- 
ing Corp.  (WSLS).  Granted  vhf  Ch.  10 
(192-198  mc);  ERP  250  kw  visual,  125 
kw  aural;  antenna  height  above  aver- 
age terrain  1,973  ft.,  above  ground  174 
ft.  Engineering  condition.  Estimated 
construction  cost  $320,000,  first  year  op- 
erating cost  $150,000,  revenue  not  esti- 
mated. Post  Office  address  Shenandoah 
Bldg.,  301  First  St.  S.  W.,  Roanoke,  Va. 


CALL  ASSIGNMENTS 

FCC  assigned  the  following 
call  letters  to  TV  station  per- 
mittees: 

KBTV  (TV)  Denver,  Col.  (Colo- 
rado Television  Corp.  [KVOD1, 
vhf  Ch.  9);  WSBT-TV  South 
Bend,  Ind.  (South  Bend  Tribune, 
uhf  Ch.  34);  WUTV  (TV)  Scran- 
ton,  Pa.  (Appalachian  Co.,  uhf 
Ch.  73),  and  WEEK-TV  Peoria, 
111.  (West  Central  Bcstg.  Co.,  uhf 
Ch.  43  (previously  assigned 
WETV). 


Studio  location  301  First  St.,  S.  W.,  Roa- 
noke. Transmitter  location  west  side 
of  U.  S.  221,  Poor  Mt.,  Va.  Geographic 
coordinates  37°  11'  51"  N.  Lat.,  80°  09' 
10"  W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Hanson,  Lovett  & 
Dale,  Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Princi- 
pals include  President  Paul  C.  Breford, 
Executive  Vice  President  James  H. 
Moore,  and  Vice  President  and  Secre- 
tary Henry  E.  Thomas.  [For  applica- 
tion, see  TV  Applications,  B«T,  July  7]. 
City  priority  status:  Group  A-2,  No.  34. 

HEARINGS 

FCC  on  Sept.  10  notified  11  applicants 
for  TV  stations  that  their  applications 
indicate  the  necessity  for  hearing.  For 
full  details,  see  story,  page  79. 

APPLICATIONS 

Listed  by  States 

f  Indicates  pre-thaw  application  refiled 
(amended). 

f  MOBILE,  Ala.  —  Pape  Bcstg.  Co. 
(WALA)  (modification  of  application), 
vhf  Ch.  10  (192-198  mc);  ERP  316  kw 
visual,  224  kw  aural;  antenna  height 
above  average  terrain  460  ft.,  above 
ground  500  ft.  Estimated  construction 
cost  $450,650,  first  year  operating  cost 
$250,000,  revenue  $300,000.  Post  Office 
address  210  Government  St.,  Mobile, 
Ala.  Studio  and  transmitter  location 
210  Government  St.  Geographic  coordi- 
nates 30°  41'  23"  N.  Lat.,  88°  02'  36"  W. 
Long.  Transmitter  RCA,  antenna  GE. 
Lsgal  counsel  Dow.  Lohnes  &  Albert- 
son,  Washington.  Consulting  engineer 
L.  J.  N.  du  Treil  &  Assoc.,  New  Or- 
leans, La.  [For  earlier  application,  see 
TV  Applications,  B.T,  July  14].  City 
priority  status:  Group  A-2,  No.  16. 

SAN  BERNARDINO,  Calif.— Orange 
Belt  Telecasters,  uhf  Ch.  30  (566-572 
mc);  ERP  5.99  kw  visual,  2.973  kw 
aural;  antenna  height  above  average 
terrain  2,510  ft.,  above  ground  60  ft. 
Estimated  construction  cost  $22,575, 
first  year  operating  cost  $40,530,  reve- 
nue not  estimated.  Post  Office  address 
474  Highland  Ave.,  San  Bernardino, 
Calif.  Studio  location  to  be  determined. 
Transmitter  location  74  Valley  View. 
Geographic  coordinates  34°  14'  11"  N. 
Lat.,  117°  18'  15"  W.  Long.  Transmitter 
composite,  antenna  RCA.  Principals  in- 
clude Bertram  William  Shaw,  Everett 
L.  Carson  and  Hal  R.  Heywood,  all 
directors  of  applicant  (application  al- 
though listing  above  three  directors, 
indicates  that  none  of  them  has  any 
interest  in  station;  no  balance  sheet 
was  submitted  but  application  stated 
that  Messrs.  Heywood  and  Carson  have 
furnished  total  of  $500,  with  $38,000 
new  capital  to  be  forthcoming;  source 
of  new  capital  not  indicated).  Applica- 
tion stated  that  total  staff  of  station  for 
first  year  of  operation  would  consist  of 
above  three  persons.  City  priority 
status:  Group  A-2,  No.  64. 

ATLANTA,  Ga.— WEAS  Inc.  (WEAS 
Decatur,  Ga.),  uhf  Ch.  36  (602-608  mc); 
ERP  19.5  kw  visual,  9.75  kw  aural;  an- 
tenna height  above  average  terrain  507 
ft.,  above  ground  465  ft.  Estimated 
construction  cost  $162,950,  first  year 
operating  cost  $350,000,  revenue  $625,- 
000.  Post  Office  address  217  West  Ponce 
de  Leon,  Decatur,  Ga.  Studio  and 
transmitter  location  Georgia  Hotel,  114 
Luckie  St.,  NW,  Atlanta.  Geographic 
coordinates  33°  45'  37.5"  N.  Lat.,  84°  23' 
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19"  W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Philip  M.  Baker, 
Washington.  Consulting  engineer  W.  J. 
Holey,  Atlanta,  Ga.  Principals  include 
President  E.  D.  Rivers  Jr.  (99.98%), 
president  of  WJIV  Savannah,  WGOV 
Valdosta,  Ga.,  and  KWEM  West 
Memphis,  Ark.;  Vice  President  William 
H.  Kelle?  Jr.  (0.01%),  and  Secretary- 
Treasurer  Hubert  E.  TJlmer  (0.01%). 
Applicant  also  seeks  new  TV  stations 
in  Savannah,  Ga.  [see  TV  Applications, 
B.T,  July  7],  Valdosta,  Ga.  [see  TV 
Applications,  B»T,  July  14],  and  Mem- 
phis, Tenn.  [see  TV  Applications,  B«T, 
Sept.  8].  City  priority  status:  Group 
B-2,  No.  166. 

ATLANTA,  Ga. — Robert  W.  Rounsa- 
ville  (WQXI),  uhf  Ch.  36  (602-608  mc); 
ERP  240.063  kw  visual,  24.329  kw 
aural;  antenna  height  above  average 
terrain  343  ft.,  above  ground  342  ft. 
Estimated  construction  cost  $295,500, 
first  year  operating  cost  $300,000,  reve- 
nue $330,000.  Post  Office  address  3165 
Mathieson  Drive,  N.  E.,  Atlanta,  Ga. 
Studio  location  Peachtree  Road  and. 
Mathieson  Drive.  Transmitter  location 
1430  W.  Peachtree  St.  Geographic  co- 
ordinates 33°  47'  38"  N.  Lat.,  84°  23'  19" 
W.  Long.  Transmitter  and  antenna 
GE.  Legal  counsel  Welch,  Mott  & 
Morgan,  Washington.  Consulting  en- 
gineer John  H.  Mullaney,  Washington. 
Sole  owner  of  applicant  is  Robert  W. 
Rounsaville,  who  also  is  owner  of 
WBAC  Cleveland,  Tenn.,  WLOU  Louis- 
ville, Ky...  and  51%  owner  of  WBEJ 
Elizabethtown,  Tenn.  City  priority 
status:  Group  B-2,  No.  166. 

MACON,  Ga. — Macon  Television  Co. 
(WBML  and  WNEX),  uhf  Ch.  47  (  668- 
674  mc);  ERP  101  kw  visual,  50.5  kw 
aural;  antenna  height  above  average 
terrain  496  ft.,  above  ground  437  ft. 
Estimated  construction  cost  $255,300, 
first  vear  operating  cost  $240,000,  reve- 
nue $300,000.  Post  Office  address  230 
Second  St.,  Macon,  Ga.  Studio  and 
transmitter  location  230  Second  St. 
Geographic  coordinates  32°  49'  03"  N. 
Lat.  83°  59'  53"  W.  Long.  Transmit- 
ter and  antenna  RCA.  Legal  coun- 
sel Pierson  &  Ball,  Washington.  Con- 
sulting engineer  Craven,  Lohnes  & 
Culver,  Washington.  Principals  include 
President  Emmett  McKenzie,  y3  owner 
and  vice  president  of  WBML-AM-FM 
Macon  and  former  V4  owner  of  WRDW 
Augusta;  Vice  President  Edward  M. 
Lowe,  president  and  51%  owner  of 
WNEX-AM-FM  Macon;  Vice  President 
Payton  Anderson,  vice  president  of 
WNEX;  Vice  President  Ernest  Black, 
nresident  and  V3  owner  of  WBML;  Vice 
President  and  General  Manager  Alfred 
Lowe,  general  manager,  vice  president 
and  21%  owner  of  WNEX.  and  Secre- 
tary-Treasurer Ellsworth  Hall  Jr.,  sec- 
retarv-treasurer  and  12%  owner  of 
WNEX.  Equal  (50%)  stockholders  in 
applicant  are  WBML  and  WNEX 
Macon  [see  story,  page  79].  City 
priority  status:  Group  A-2,  No.  54. 

WORCESTER,  Mass.— Wilson  Enter- 
prises Inc.,  uhf  Ch.  14  (470-476  mc); 
ERP  235  kw  visual,  152  kw  aural;  an- 
tenna height  above  average  terrain  875 
ft.,  above  ground  304  ft.  Estimated  con- 
struction cost  $232,088,  first  year  oper- 
ating cost  '$275,000,  revenue  $285,000. 
Post  Office  address  303  Slater  Bldg.,  390 
Main  St.,  Worcester,  Mass.  Studio  loca- 
tion to  be  determined.  Transmitter  lo- 
cation Ashnebumskit  Hill,  atop  WGTR 
(FM)  tower.  Geographic  coordinates 
42°  18'  07"  N.  Lat.,  71°  53'  50"  W.  Long. 
Transmitter  and  antenna  GE.  Legal 
counsel  Percy  H.  Russell  Jr.,  Washing- 
ton. Consulting  engineer  Felix  D.  Bon- 
vouloir,  Washington.  Principals  include 
President  and  Treasurer  George  F. 
Wilson  (80%),  from  1948  to  1952  presi- 
dent of  WCNT  Centralia,  111.,  and  from 
Sept.  1948  to  Nov.  1951  commercial 
manager  of  WCFL  Chicago;  Vice  Pres- 
ident Jacqueline  I.  Wilson,  daughter  of 
Mr.  Wilson  and  student  at  Skidmore 
College,  Saratoga  Springs,  N.  Y.,  and 
Secretary  Kathleen  Iris  Wilson  (20%), 
wife  of  Mr.  Wilson.  (Wilson  Enter- 
prises Inc.  seeks  FCC  approval  to  pur- 
chase WAAB  Worcester;  see  FCC 
Roundup,  page  111.)  City  priority  sta- 
tus: Gr.  B-l,  No.  110. 

t  DETROIT,  Mich.— Booth  Radio  & 
Television  Stations  Inc.  (WJLB),  uhf 
Ch.  50  (686-692  mc);  ERP  218  kw  visual, 
109  kw  aural;  antenna  height  above 
average  terrain  469  ft.,  above  ground 
477  ft.  Estimated  construction  cost 
$300,037,  first  year  operating  cost  $253,- 
400,  revenue  $235,000.  Post  Office  address 
700  Buhl  Bldg.,  Detroit  26,  Mich.  Studio 
location  10  Witherell  St.  Transmitter 
location  375  Midland  Ave.  Geographic 
coordinates  42°  24'  23"  N.  Lat.,  83°  06' 
40"  W.  Long.  Transmitter  and  antenna 
RCA.    Legal  counsel  Pierson  &  Ball, 


GRANT  UPHELD 

NARTB  Denied  in  School  Bi 

REQUEST  of  NARTB  for  recon 
sideration  of  the  FCC's  grant  oi 
a  television  CP  to  Kansas  Stat 
College  of  Agriculture  &  Applieo 
Science,  Manhattan,  Kan.,  wa 
denied  Wednesday  by  the  Com 
mission. 

NARTB  had  claimed  the  FCC 
July  23  grant  had  violated  th 
Commission  rules  requiring  all  TV 
applicants,  without  distinction  be 
tween  commercial  and  educationa 
applicants,  to  be  legally,  techni 
cally  and  financially  qualified  a 
a  condition  to  grant  without  hear 
ing  [B»T,  Sept.  1,  July  28]. 

The  Commission  rejected  th 
NARTB  claim  that  the  grant 
actually  effected  an  amendment  of 
the  rules  and  was,  therefore,  a  rule 
making  matter.  In  such  case 
NARTB  had  contended,  the  asso 
ciation  and /or  individual  persons  ': 
could  be  parties  in  interest. 

FCC    suggestion   that  protests 
under  Sec.  309  must  be  filed  undei#i: 
oath  brought  a  reply  from  NARTB  1  : 
Thursday  that  the  association  had 
not  based  its  appeal  under  that  :o 
section. 

Sec.  405  also  was  mentioned  by 
the  Commission,  which  contended 
NARTB  did  not  make  any  show 
ing  of  injury  which  would  permit  :r 
it  to  appear  as  a  person  aggrieved 

NARTB  had  explained,  after 
polling  its  board  on  the  proposed 
protest,  that  the  petition  was  not 
filed  in  opposition  to  the  Kansas  • 
State  College  grant  but  to  the 
manner  and  method  of  FCC 
handling. 


Washington.  Consulting  enginee 
George  C.  Davis,  Washington.  Princi- 
pals include  President  John  L.  Booth 
(84.3%),  also  minority  stockholder  in 
Booth  Newspapers;  Mrs.  John  L.  Booth 
(9.4%),  and  John  L.  Booth  II  (6.3%) 
Applicant  also  is  licensee  of.  WBBC 
Flint,  Mich.,  and  WSGW  Saginaw 
Mich.,  and  seeks  new  TV  stations  in 
Battle  Creek,  Mich.,  Saginaw,  Mich 
and  Grand  Rapids,  Mich,  (applicant's 
TV  application  for  Flint,  Mich.,  will  be 
withdrawn).  City  priority  status:  Gr 
B-2,  No.  161. 


V: 
rid 
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tGRAND  RAPIDS,  Mich.  —  Booth 
Radio  &  Television  Stations  Inc.,  uhi 
Ch.  23  (524-530  mc);  ERP  206  kw  visual 
103  kw  aural;  antenna  height  above 
average  terrain  206  ft.,  above  ground 
103  ft.  Estimated  construction  cost 
$318,125,  first  year  operating  cost  $205 
500,  revenue  $189,280.  Post  Office  ad- 
dress 700  Buhl  Bldg.,  Detroit  26,  Mich 
Studio  location  to  be  determined 
Transmitter  location  on  76th  St.,  near 
Kraft  Ave.,  2.5  mi.  north  of  Caladonia 
Geographic  coordinates  42°  49'  32"  N 
Lat.,  85°  31'  55"  W.  Long.  Transmittei 
and  antenna  RCA.  Legal  counsel  Pier- 
son &  Ball,  Washington.  Consulting 
engineer  E.  H.  Clark,  Detroit.  Princi 
pals  include  President  John  L.  Booth 
(84.3%),  also  minority  stockholder  in 
Booth  Newspapers;  Mrs.  John  L.  Bootl" 
(9.4%),  and  John  L.  Booth  II  (6.3%) 
Applicant  is  licensee  of  WJLB  Detroit 
WBBC  Flint,  Mich.,  and  WSGW  Sagi-  , 
naw,  Mich.,  and  seeks  new  TV  stationr 
in  Battle  Creek,  Mich.,  Saginaw,  Mich, 
and  Detroit,  Mich,  (applicant's  TV  ap 
plication  for  Flint,  Mich.,  will  be  with 
drawn).  City  priority  status:  Gr.  B-2 
No.  142. 


TRENTON,  N.  J. — Morrisville  Bcstg 
Co.  (WBUD  Trenton;  formerly  Morris- 
ville Pa.)  uhf  Ch.  41  (632-638  mc) 
ERP  12.88  kw  visual,  6.46  kw  aural;  an 
tenna  height  above  average  terrair 
378  ft.,  above  ground  440  ft.  Estimatec 
construction  cost  $215,903,  first  yeai 
operating  cost  from  $175,250  to  $200,000 
revenue  $185,000  to  $210,000.  Posi 
Office  address  is  listed  %  Morrisville 
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:ORMAL  opening  of  CBC  television  operation  in  Mont- 
real (CBFT)  was  graced  with  presence  of  top  U.  S.  radio 
3£rsonages  Sept.  6.  L  to  r:  Merle  Jones,  vice  president, 
IBS-TV;  Charles  R.  Denny,  NBC  vice  president  in  charge 


of  O&O  stations;  Mrs.  Denny;  Donald  Manson,  CBC  gen- 
eral manager;  Paul  A.  Walker,  FCC  Chairman;  Thomson 
E.  Moore,  executive  vice  president,  RCA  (Canada);  Andre 
Quiment,  assistant  to  CBC's  coordinator  of  TV.  ^ 


TRANSMITTERS    Mqkers  Op*'-m'1^  °"  Production 


TELEVISION  transmitter  manu- 
facturers appeared  last  week  to  be 
getting  into  position  to  keep  up 
with  FCC's  issuance  of  new  TV 
grants. 

Spokesmen   for   RCA  reported, 
e  [.meanwhile,  that  they  are  in  pro- 
duction on  1  kw  uhf  transmitters 
iland  should  be  ready  for  shipments 
atLbefore  the  end  of  the  year.  Also 
J  in  production  at  RCA  are  various 
JLvhf  transmitters,  with  "substan- 
tial" shipments  of  2  kw  models 
v  ^expected  within  a  month  and  de- 
livery of  10  kw  transmitters  ex- 
pected to  start  before  the  end  of 
the  year. 

It  also  was  noted  RCA  has  re- 
cently shipped  two  25  kw  power 
amplifiers  and  two  20  kw  models, 
and  is  ready  to  ship  three  other  25 
[pkw  models  to  stations  not  identi- 
fied, at  their  own  request  for  com- 
J_petitive  reasons. 

These  shipments  are  in  addition 
to  RCA's  flying  of  500  w  equip- 
ment to  Denver  to  put  KFEL-TV 
on  the  air;  its  subsequent  ship- 
ment  of  2  kw  equipment  to  KFEL- 
TV;  its  shipment  of  its  original 
Bridgeport  (Conn.)  experimental 
uhf  station  to  Portland,  Ore.,  for 
commercial  operation  by  Empire 
Coil  Co.,  and  its  shipment  of  a 
25  kw  power  amplifier  to  WSAZ- 
TV  Huntington,  W.  Va. 

Paul  Chamberlain,  sales  man- 
ager for  commercial  products,  Gen- 
eral Electric's  Electronics  Div.,  put 
it  this  way: 

"The  industry  is  now  able  to 
produce  [both  low  and  high-chan- 
nel vhf  antennas  and  transmitters] 
at  a  rate  sufficient  to  meet  the  de- 
mand set  forth  by  the  issuance  of 
construction  permits"  and  within 
six  or  eight  months  "should  be  able 
to  meet  the  demand  for  low-power 
uhf  transmitters." 

He  warned,  however,  that  "there 
■  will  be  a  shortage"  of  high-power 
uhf   transmitters — those   above  1 
kw — -"for  some  years  to  come,"  be- 
■\  cause  of  "the  large  number  of  CP's 
to  be  granted  in  the  uhf,  plus  the 
extra  long  lead  cycles  necessary 
v  to  tool  up  and  produce  the  special 
tubes  for  this  equipment." 

Mr.  Chamberlain  said  GE  is  in 
production  on  both  low  and  high- 
channel  vhf  transmitters  and  an- 


tennas, plus  vhf  high-power  ampli- 
fiers— 35  kw  for  low  channels  and 
20  kw  for  high  channels  —  and 
"should  be  in  a  position  to  meet 
demand  during  the  remainder  of 
this  year  and  next  year." 

He  also  reported  that  both  low 
and  high-power  uhf  transmitters 
are  in  production  at  GE,  along  with 
antennas. 

Without  disclosing  its  overall 
production  outlook,  DuMont  an- 
nounced today  (Monday)  that  it 
has  delivered  a  5  kw  vhf  TV  trans- 
mitter for  use  by  WATV  (TV) 


Newark  and  has  sold  a  25  kw  high 
power  transmitter  to  WTVR  (TV) 
Richmond. 

WATV  (TV)  will  use  the  new 
unit  on  Channel  13  when  the  sta- 
tion moves  its  transmitter  site 
from  West  Orange,  N.  J.,  to  the 
Empire  State  Bldg.  in  the  near 
future.  DuMont  observed  that 
WATV  also  has  purchased  a  50 
kw  DuMont  transmitter,  which  will 
be  installed  when  the  FCC  au- 
thorizes expansion  to  a  higher 
power.  At  that  time,  the  5  kw 
(Continued  on  page  9U) 


JEFFERSON  BID 


Filed  for  Vhf  Ch.  8 
In  Florence,  S.  C. 


JEFFERSON  Standard  Broadcasting  Co.  (WBT  WBTV  (TV)  Char- 
lotte, N.  C.)  last  Friday  filed  with  FCC  for  vhf  Channel  8  in  Florence, 
S.  C,  listing  a  proposed  investment  of  $500,000. 

In  announcing  that  the  application  had  been  filed  with  the  Commis- 
sion, Joseph  M.  Bryan,  Jefferson 
president,  said  that  Melvin  H. 
Purvis  had  been  retained  as  man- 
aging director  of  the  operation. 
Mr.  Purvis  is  president  and  gen- 
eral manager  of  WOLS  Florence, 
S.  C,  and  a  prominent  attorney 
in  that  state.  He  is  the  former  FBI 
agent  who  helped  capture  the  no- 
torious John  Dillinger  as  well 
as   chief   counsel   of   the  United 


States  Senate  subcommittee  on  fed- 
eral manpower  policies. 

The  Florence  TV  outlet  would 
serve  over  780,000  North  and  South 
Carolinians  who  now  are  receiving 
only  fringe  reception  from  distant 
stations,  according  to  Mr.  Bryan. 
He  said  he  expects  favorable  action 
from  FCC  within  the  next  few 
months. 

Present  plans  outlined  by 
Charles  H.  Crutchfield,  executive 
vice  president  and  general  man- 
ager of  Jefferson  Standard 
(WBT),  call  for  basic  network 
affiliation  with  CBS,  although  no 
coaxial  cable  TV  facilities  are  now 
connected  to  Florence.  NBC,  ABC 
and  DuMont  programs  also  may 
be  available. 

Mr.  Crutchfield  said  network 
shows  will  be  fed  to  the  station 
via  two  separate  microwave  relay 


transmitters  to  be  installed  be- 
tween WBTV's  main  transmitter 
on  Spencer  Mt.  and  Florence. 

Other  programming  will  com- 
prise WBTV-originated  features 
as  well  as  agricultural,  religious, 
educational  and  entertainment  pro- 
grams "to  further  serve  the  best 
interests  of  the  vast  agricultural 
section  within  the  station's  cover- 
age area." 

Overall,  Jefferson  Standard  hopes 
to  service  2,625,000  Carolinians 
through  a  combination  of  WBTV 
in  Charlotte  and  the  Florence  out- 
let— an  audience  comparable  to 
that  of  the  Pittsburgh  market 
area — Mr.  Crutchfield  said. 

Jefferson  proposes  to  operate  on 
vhf  Channel  8  with  erp  of  316  kw. 
Plans  specify  a  750-ft.  tower  to 
transmit  a  Grade  A  signal  for  a 
radius  of  58  miles  from  Florence. 
Envisioned  is  television  service  for 
Lumberton,  N.  C,  and  the  South 
Carolina  cities  of  Darlington, 
Hartsville,  Marion,  Camden  and 
Sumter. 

Florence  has  a  city  priority 
status  of  A-2  No.  228  in  FCC's 
allocations  processing  line,  with 
no  , other  applicants  on  file  for 
that  channel  thus  far. 
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CANADA  DEBUTS 

TV  World  Greets  CBC 

OPENING  of  Canada's  first  two 
television  stations — CBFT  (TV) 
Montreal  Sept.  6  and  CBLT  (TV) 
Toronto  Sept.  8 — by  Canadian 
Broadcasting  Corp.  featured  high 
Canadian  government  officials  and 
greetings  on  kinescope  from  TV 
officials  of  the  four  U.  S.  networks 
and  video  figures  from  four  other 
countries. 

Premier  Louis  St.  Laurent  and 
Revenue  Minister  J.  J.  McCann 
took  part  in  opening  ceremonies, 
while  the  kinescoped  congratula- 
tions came  from  British  Broad- 
casting Corp.,  stations  in  the 
Netherlands,  Italy  and  Germany 
and  from  WOR-TV  New  York. 

Opening  the  new  stations,  CBC 
Chairman  A.  D.  Dunton  reviewed 
the  government's  policy  giving  the 
task  of  operating  TV  in  Canada  to 
the  CBC,  and  promised  quality 
rather  than  quantity  would  be  em- 
phasized. He  said  Canadian  talent 
and  programs  would  dominate,  and 
pointed  to  the  significance  of  sev- 
eral Canadian  advertisers  taking 
time  on  the  stations  from  the  start. 

At  a  pre-opening  news  confer- 
ence Mr.  Dunton  said  that  for  the 
time  being  there  will  be  only  three 
hours  or  so  of  telecasting  each 
evening,  but  in  the  near  future  the 
schedule  will  be  expanded. 

A  number  of  United  States  tele- 
vision officials  were  present  at 
ceremonies,  including  FCC  Chair- 
man Paul  Walker.  Leading  mem- 
bers of  the  Montreal  and  Toronto 
communities,  including  Mayors 
Camilien  Houde  and  Allan  Lam- 
port, were  present. 

Meanwhile,  CBC  negotiations 
with  U.S.  TV  networks  were  slowed 
down  by  disagreements  on  rates. 

DuMont  TV  is  expected  to  sign 
a  contract  with  CBC  soon  for  live 
programs,  transcriptions  and  mo- 
tion picture  films,  according  to  Dr. 
Thomas  T.  Goldsmith,  DuMont 
president,  at  Montreal  for  the  open- 
ing of  CBFT  (TV). 

He  said  CBC  has  expressed  satis- 
faction over  DuMont  terms,  but 
that  the  contract  has  not  yet  been 
signed  because  U.S.  advertisers 
feel  CBC  rate  structure  should  be 
on  the  same  basis  as  on  U.S.  TV 
stations.  At  present  CBC  rates 
are  based  on  air  time  plus  facil- 
ities, whether  for  live,  film  or  relay 
shows,  and  are  higher  than  rates 
or  comparable  U.S.  stations.  U.S. 
advertisers,  he  said,  want  to  buy 
only  air  time,  not  facilities. 

No  settlement  has  been  reached 
by  CBC  and  NBC  and  CBS  TV  net- 
works on  importation  of  U.  S.  net- 
work shows  from  Buffalo,  N.  Y.,  to 
CBLT  at  less  than  the  affili- 
ate network  rate.  As  a  result 
Canadian  Westinghouse  Co.  Ltd., 
Hamilton,  which  was  to  have 
brought  in  Studio  One,  is  doing 
Canadian  one-hour  show  The  Big 
Review,  three  times  monthly,  and 
Campbell  Soup  Co.  Ltd.,  New  To- 
ronto, which  was  to  have  relayed 
The  Aldrich  Family,  is  bringing  in 
film  of  TV  Playhouse. 
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FILM:  TV'S  CELLULOID  CELEBRITY 


USE  of  film  in  television  is  carefully  analyzed  by 
the  author,  David  Savage,  manager  of  WCBS-TV 
New  York's  film  department.  Mr.  Savage  presents 
the  practical  approach  that  is  of  interest  to  the 
individual  station  operator.  At  the  same  time,  he 
views  the  place  of  film  in  TV  today  with  an  eye  to 
its  future.  As  he  explains  in  his  timely  article,  it  is 
"the  film  story  as  related  to  television  today  .  .  . 
and  one  which  has  merely  begun." 


By  DAVID  SAVAGE 

MANAGER  OF  WCBS-TV'S  FILM 
DEPARTMENT 

PICTURE  a  group  of  Holly- 
wood executives  sitting  about 
a  conference  table,  all  looking 
rather  glum.  A  gentleman  in  dark 
glasses  at  the  end  of  the  table  is 
saying,  "Our  latest  picture  is  so 
bad  I'm  afraid  to  release  it  .  .  . 
the  only  thing  we  can  do  is  palm 
it  off  on  television." 

This  published  cartoon  never 
fails  to  get  a  laugh  from  visitors 
who  see  the  blown-up  copy  of  it 
in  my  office.  Like  all  cartoons  it 
is  an  exaggeration.  In  spite  of 
some  rather  sad  film  offerings  that 
have  been  shown  on  television  in 
the  past,  we  can,  with  assurance, 


borrow  the  motion  picture  indus- 
try's own  slogan  and  alter  it 
slightly  to  read,  "Motion  Pictures 
[On  Television]  Are  Better  Than 
Ever."  Better  in  terms  of  quality, 
in  terms  of  show  ratings,  in  terms 
of  all  around  entertainment  value. 

This  is  also  true  of  films  pro- 
duced especially  for  television.  The 
prime  example  of  this  is  /  Love 
Lucy,  whose  quality  and  ratings 
have  established  a  target  for  all 
producers  to  aim  at. 

However,  in  terms  of  air-hours, 
feature  films  originally  produced 
for  theatrical  distribution  consti- 
tute the  bulk  of  film  used  on  tele- 
vision today.  The  following  ob- 
servations, then,  refer  mainly  to 
the  problems  encountered  in  this 
type  of  film  programming. 


Decision  of  Programming  Aims: 

In  programming  feature  films, 
some  very  important  decisions 
must  be  made. 

1.  Type  of  Show.  Shall  we  pre- 
sent a  film  show  of  various  types 
of  films,  or  shall  we  present  a  show 
of  only  one  type?  Television  has 
room  for  both;  and  stations  have 
been  successful  with  both.  There 
is,  for  example,  the  Mystery  Play- 
house (WABD  New  York).  This 
show,  as  the  name  implies,  presents 
only  the  better  chillers  and  has  at- 
tracted a  loyal  audience  of  con- 
siderable size.  However,  there  is 
possibly  more  popularity  in  the 
general  film  shows — the  most  out- 
standing successes  of  which  are 
probably  The  Early  Shoiv  and  The 
Late  Show  both  (WCBS-TV  New 
York)  which  have  attained  ratings 
of  close  to  20  (A.R.B.)  in  a  seven- 
station  market,  competing  against 
both  live  and  film  network  and  local 
shows.  On  these  feature  film  shows 
we  strive  to  present  only  the  best 
and  most  recent  films  of  all  types — 
comedy,  adventure,  love,  drama, 
mystery,  both  of  American  and 
British  origin.    Also  to  be  consid- 


ered from  a  programming  point  oi 
view  is  the  fact  that  such  a  show 
is  much  more  flexible  and  allows  a 
station  to  take  advantage  of  vari 
ous  film  offerings,  rather  than  be 
restricted  to  one  type. 

2.  Repeats.  Shall  we  repeat  a 
good  picture,  or  play  a  second 
grade  product  for  the  same  money 
Inevitably,  this  question  has  to  be 
answered.  And  if  the  answer  is 
"repeat,"  the  next  question  is, 
"How  often  can  we  repeat  a  film 
in  a  given  time?"  Here,  there 
is  no  one  formula.  The  people  in 
a  given  market,  the  number  of 
channels,  the  number  of  film  shows, 
the  audience  composition  for  each 
show,  the  change  in  total  audience 
for  given  shows — all  these  factors 
must  be  weighed.  However,  don't 
be  afraid  to  ask  for  a  mail  reaction 
to  a  repeat  or  to  any  idea  you  may 
have  for  a  new  technique  in  film 
programming.  You'll  be  happily 
surprised  to  learn  how  much  peo- 
ple want  to  help  you  achieve  better 
programming. 
Purchasing  : 

Your  answers  to  the  above  will 
(Continued  on  page  113) 


Film  editing  job  at  WCBS-TV  New  York  by  Harry  Heitzer  (seated),  Mr.      Mr.  Savage  joins  (I  to  r)  Syd  Chatton  and  Jack  Sherry  in  screening  a  feature 
Savage  (standing,  center)  and  Chuck  Hinds.  film  scheduled  for  broadcast  on  WCBS-TV. 


Late  evening,  July  3,  72%  of  all 
TV  sets  in  use  in  the  vast  Los  Angeles  area 
were  tuned  to  KNBH  . . .  Channel  4. 
Why?  Because,  as  late  as  midnight,  KNBH  was 
bringing  to  well  over  half  a  million  viewers  an  exclusive 
telecast  of  the  heroic  attempt  of  Florence  Chadwick 
to  swim  the  Catalina  Channel. 
Again  —  on  July  9  —  KNBH  was  on  the  air  with  live  shots  of 
the  dramatic  fire  at  Warner  Brothers'  Studio 
one  and  one-quarter  hours  before  any  other  station! 
Still  again  —  on  July  21  —  when  the  earthquake  struck  at 
Tehachapi,  KNBH  was  the  first  station  on  the  air  with  the  news. 

And  hours  ahead  with  films  taken  by  KNBH  newsreel 
department,  flown  in  by  chartered  airplane! 
When  you  buy  time  on  KNBH  Channel  4  in  Los  Angeles, 
you're  buying  the  complete  world-wide  facilities  of  NBC  —  the 
imagination,  ingenuity  and  creative  personnel  which  are 
making  KNBH  the  most  popular  TV  station  west  of  the  Rockies. 

Consult  KNBH,  Hollywood,  or  your  nearest  NBC  Spot 
Sales  Office  for  complete  details  on  availabilities. 


NBC  HOLLYWOOD 


TO  SELL  THE  BUYING  MILLIONS  IN 
AMERICA'S  2ND  LARGEST  TV  MARKET 


BROADCASTING    •  Telecasting 


September  15,  1952  • 


Page  83 


mm 


WAVE-TV 

OFFERS  TOP 
AVAILABILITY! 


A  few  excellent  spot  partici- 
pations are  still  available  on 
WAVE -TV's  unique  audi- 
ence-participation show, 
"MAN  ON  THE  STREET"! 

FORMAT:  On-the-street  in- 
terviews by  Foster  Brooks, 
Louisville's  most  colorful 
television  personality!  Thea- 
ter tickets  and  prices 
awarded  to  people  inter- 
viewed and  to  those  who 
send  in  questions. 

FOSTER  BROOKS:  A  top- 
notch  MC  and  wit  —  has 
appeared  with  Arthur  God- 
frey, Vaughn  Monroe,  Spade 
Cooley  and  others! 

TIME:  11:45  to  12:00,  Mon- 
day thru  Friday  —  popular 
"rest  period"  in  which  thou- 
sands of  extra  housewives 
watch  TV! 

AUDIENCE:  Large  and  loyal— 
a  "guess-the-correct-answer- 
by-telephone"  part  of  the 
program  had  to  be  discon- 
tinued because  it  always 
swamped  our  switchboard 
for  hours! 


CHECK  WITH:  F&P! 


t 


FIRST  IN  KENTUCKY 


NBC  •  ABC  •  DUMONT 

LOUISVILLE,  KENTUCKY 

FREE  &  PETERS,  Inc. 

Exclusive  National  Representative;, 
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Pilot  Case  on  Joint  Applicants  for  TV 

(Continued  from  page  79) 


Augusta,  Ga.,  and  applicant  for 
vhf  Channel  12  there.  However, 
Messrs.  McKenzie  and  Black  are 
withdrawing  from  this  firm. 

In  addition,  Messrs.  Woodall  and 
the  late  Mr.  Black  are  listed  as 
president  and  vice  president-secre- 
tary, respectively,  of  Radio  Colum- 
bus Inc.,  licensee  of  WDAK  Colum- 
bus, Ga.,  and  uhf  Channel  28  ap- 
plicant there.  Each  holds  a  one- 
third  interest  in  WDAK. 

Summarizes  Position 

Macon  Television  Co.,  in  sup- 
port of  its  request  for  approval  of 
a  jointly-owned  TV  station,  sum-, 
marized  its  position  as  follows: 

The  two  parties  to  the  instant  appli- 
cation are  aware  of  the  policy  con- 
siderations present  when  two  corpora- 
tions, each  of  which  is  a  licensee  of 
an  AM  station  in  a  particular  com- 
munity, join  together  as  an  applicant 
for  a  television  station  to  serve  that 
community.  The  Commission  has  an- 
nounced that  it  will  consider  applica- 
tions of  this  kind  on  a  case-to-case 
basis  and  has  indicated  that  the  appli- 
cable rule  of  the  Commission  (Sec.  3.35) 
will  not  be  invoked  to  prohibit  such  a 
multiple  ownership  situation  if  a  show- 
ing is  made  that  the  public  interest, 
convenience  and  necessity  will  be 
served  thereby. 

It  is  submitted  that  in  the  instant 
case  the  exercise  of  a  sound  discretion 
requires  a  grant  of  this  application  fcr 
the  following  reasons: 

(1)  At  the  present  time  there  is  no 
television  station  in  Macon,  Ga.  The 
only  applicant  for  Channel  13  is  South- 
eastern Broadcasting  Co.  (WMAZ), 
which  presumably  will  receive  a  grant 
of  its  application  without  a  hearing 
when  Macon  television  applications 
are  reached  for  processing. 

If  Middle  Georgia  Broadcasting  Co. 
and  Macon  Broadcasting  Co.  proceed 
independently  and  separately  as  appli- 
cations for  uhf  Channel  47  there  will, 
of  necessity,  be  a  hearing  on  these  two 
applications,  which  will  inevitably 
mean  a  delay  of  several  years  before 
the  successful  applicant  will  be  able 
to  construct  and  operate  a  uhf  sta- 
tion in  Macon. 

By  that  time  the  vhf  station  on 
Channel  13  will  have  been  in  opera- 
tion for  several  years.  The  public 
will  have  purchased  vhf  receivers  and 
the  problem  of  building  up  a  uhf  au- 
dience by  the  successful  applicant  for 
Channel  47  may  well  present  an  in- 
superable obstacle  to  successful  opera- 
tion of  the  station. 

The  instant  application  offers  an  op- 
portunity for  the  Commission  to  make 
a  grant  of  a  uhf  station  to  Macon  at 
the  same  time  that  it  grants  a  vhf 
station  to  Macon,  which  will  permit 
competition  on  as  equal  a  basis  as 
possible  in  the  community. 

(2)  The  public  interest  will  be  served 
by  the  competition  which  will  result 
from  the  simultaneous  operation  of  a 
uhf  and  a  vhf  station  in  Macon.  If 
the  Commission  does  not  grant  the  in- 
stant application  without  a  hearing, 
and  does  grant  the  application  of  the 
Southeastern  Broadcasting  Co.  for 
Channel  13  without  a  hearing,  there 
will  be  a  period  of  several  years  dur- 
ing which  only  one  commercial  tele- 
vision station  will  be  operating  in  Ma- 
con. By  granting  the  instant  appli- 
cation at  the  same  time  that  it  grants 
the  Channel  13  application,  the  Com- 
mission will  be  providing  a  choice  of 
two  services  to  the  people  of  Macon. 

It  would  undoubtedly  involve  less 
cost  on  the  part  of  the  listening  pub- 
lic to  install  receiving  equipment  for 
both  Channel  13  and  Channel  47  at 
one  time  than  it  would  if  separate  in- 
stallations are  required. 

In  addition  to  the  obvious  benefits  to 
the  public  of  having  a  choice  of  pro- 
grams rather  than  being  dependent 
upon  a  single  station  for  television 
service,  there  are  many  and  substan- 
tial other  advantages  which  inure  to 
the  public  from  competition  between 
two  television  stations  which  do  not 
exist  in  a  monopoly  market. 

(3)  The  grant  of  the  instant  appli- 
cation will  not  reduce  competition  be- 
tween WBML  and  WNEX.  This,  it  is 
recognized,  is  the  crucial  policy  ques- 
tion raised  by  the  instant  application. 
In  order  to  satisfy  the  Commission  that 
if  the  instant  application  is  granted 


competition  between  WBML  and 
WNEX  will  continue  in  the  future  as 
it  has  in  the  past,  the  applicant's  two 
stockholders  make  the  following  rep- 
resentations and  commitments: 

(a)  Each  of  the  applicant's  stock- 
holders considers  itself  in  all  respects 
to  be  fully  qualified  to  construct  and 
operate  a  television  station  on  uhf 
Channel  47,  and  in  the  event  the  Com- 
mission does  not  grant  the  instant  ap- 
plication without  a  hearing,  it  is  the 
present  intention  of  the  parties  to  dis- 
miss the  instant  application  and  pro- 
secute separately  and  independently 
their  respective  applications  for  Chan- 
nel 47.  The  instant  proposal,  there- 
fore, does  not  reflect  a  decision  by 
either  party  that  a  pooling  of  re- 
sources is  necessary  to  the  successful 
operation  of  the  proposed  television 
station  on  Channel  47. 

The  obligations  of  each  party  to  con- 
tribute cash  and  credit  to  the  applicant 
television  corporation  are  in  no  way 
related  to  the  success  or  failure  of  the 
AM  radio  stations  owned  and  operated 
by  them.  Each  of  the  parties  to  the 
applicant  corporation  has  financial  re- 
sources adequate  to  meet  its  commit- 
ments to  the  applicant  television  cor- 
poration without  regard  to  whether  or 
not  its  AM  station  operates  profitably. 

Therefore,  the  interest  of  each  party 
in  the  instant  television  application 
will  be  wholly  unaffected  by  the  suc- 
cess or  failure  of  the  radio  station 
owned  and  operated  by  the  other  party. 
Each  party  will  continue  to  receive  100 
cents  on  the  dollar  from  every  dollar 
earned  by  its  radio  station,  and  every 
incentive  that  now  exists  for  WBML 
and  WNEX  to  compete  for  the  avail- 
able AM  advertising  revenue  will  con- 
tinue to  exist  if  the  instant  application 
is  granted. 

(b)  If  the  instant  application  is 
granted,  Stations  WBML  and  WNEX 
will  be  operated  independently  and 
separately  from  each  other  in  the  fu- 
ture, just  as  they  have  been  in  the 
past.  The  station  policy  of  each  sta- 
tion will  be  determined  by  its  own 
stockholders  and  directors,  without 
consulation  with  the  stockholders  or 
directors  of  the  other  party. 

The  day-to-day  operations  of  each 
of  the  two  stations'  programs  policies, 
sales  policies,  and  the  discharge  of 
public  service  responsibilities  will  be 
determined  and  effectuated  independ- 
ently for  each  station  by  persons  who 
will  have  no  interest,  financial  or  other- 
wise, in  the  other  station. 

Rate  Card  Plan 

(c)  The  applicant  will  have  a  rate 
card  for  the  proposed  television  sta- 
tion which  will  in  no  way  be  tied  in  or 
related  to  the  purchase  of  time  on  Sta- 
tion WNEX  or  Station  WBML.  No 
advertiser  will  be  required,  as  a  con- 
dition for  obtaining  time  on  the  tele- 
vision station,  to  buy  time  on  either 
or  both  of  the  radio  stations.  Simi- 
larly, there  will  be  no  requirement  of 
any  kind  that  any  advertiser,  as  a  con- 
dition to  obtaining  time  on  one  of  the 
standard  broadcast  stations,  will  be  re- 
quired to  purchase  time  on  either  the 
other  standard  broadcast  station  or  the 
television  station. 

No  special  inducements,  such  as  com- 
bination rates,  will  be  offered  adver- 
tisers to  use  more  than  one  of  these 
three  stations.  In  the  event  that  the 
television  station  can  better  serve  its 
viewing  audience  by  duplicating  a  pro- 
gram of  one  of  the  two  AM  stations, 
such  an  arrangement  will  be  permitted 
but  only  under  the  same  circumstances, 
conditions  and  terms  that  would  pre- 
vail if  a  similar  arrangement  were  be- 
ing made  between  the  AM  station  and 
a  television  station  in  which  the  own- 
ers of  the  AM  station  had  no  interest. 
*   *  * 

.  .  .  The  parties  to  the  instant  ap- 
plication believe  that  they  have  stip 
ulated    the    necessary    safeguards  fc 
insure  the  continued  competition  be 
tween  WBML  and  WNEX  that  will  en 
able  the  Commission  to  grant  the  in- 
stant application  under  Sec.  3.35  of  the 
Commission's  rules.    If,  however,  the 
Commission  is  of  the  opinion  that  any 
additional  requirements  or  safeguards 
are  necessary  to  insure  the  separation 
of  the  two  AM  stations  presently  li- 
censed to  the  two  parties  to  this  ap- 
plication, it  is  respectively  requested 
that  the  Commission  grant  the  instant 
application,  subject  to  such  additional 
conditions  or  stipulations  as  it  may 
deem  necessary   or   desirable  in  the 
premises. 


to 


TVA-SAG  SPAT 

Authority  Largely  Settled 

LONG  -  STANDING  jurisdictional 
dispute  between  Television  Au- 
thority and  the  Screen  Actors 
Guild  took  a  big  stride  toward 
settlement  last  week  when  the 
Associated  Actors  and  Artistes  of 
America  (AAAA)  board  in  New 
York  drew  up  new  jurisdictional 
lines. 

By  a  vote  of  53-4,  the  AAAA 
board  rescinded  its  resolution  of 
April  19,  1950,  vesting  in  TVA 
jurisdiction  over  the  entire  field  of 
television  and  set  up  the  following 
specifications : 

(1)  — TVA  will  have  jurisdiction 
over  "all  talent  (other  than  musi- 
cians) employed  in  live  TV  pro- 
grams, defined  as  live  broadcasts, 
filmed  sequences  made  especially 
for  entertainment  portion  of  live 
program,  and  any  other  program 
by  kinescope  or  similar  device  done 
in  the  manner  of  a  live  broadcast." 

(2)  — SAG  will  have  jurisdiction 
over  "all  actors  employed  in  the 
motion  picture  field,  including,  and 
without  limitation,  all  motion  pic- 
tures produced  for  use  over  tele- 1 
vision  and  also  over  all  extras  em- 
ployed in  such  motion  picture  field 
in  the  State  of  New  York." 

(3)  — Screen  Extras  Guild  will 
have  jurisdiction  over  "all  extras 
employed  in  the  motion  picture  field 
other  than  the  State  of  New  York." 

A  spokesman  for  TVA  noted 
there  still  are  several  areas  of 
jurisdiction  requiring  further  ex- 
ploration, such  as  TV  film  spots 
and  "films  done  in  the  manner  of 
live  shows,  including  /  Love  Lucy 
and  the  Red  Skelton  Show."  He  ex- 
pressed belief  TVA  should  be 
represented  at  the  current  negotia- 
tion sessions  between  SAG  and  na- 
tional advertising  agencies  and  film 
producers,  covering  actors  in  filmed 
television  commercials. 

Preliminary  negotiation  sessions 
were  held  in  New  York  on  the  spot 
commercial  issue  Monday  and  Fri- 
day but  no  contract  is  expected  to 
be  signed  until  mid-October  when 
the  present  SAG  and  film  pro- 
ducers pact  terminates.  The  exist- 
ing contract  was  not  specifically 
tailored  for  spot  commercials  but 
included  spots  as  part  of  an  overall 
agreement. 


'BLONDIE'  RIGHTS 


Acquired  By  Slesinger 

TELEVISION,  radio  and  motion 
picture  rights  to  "Blondie"  comic 
strip  and  movie  series  have  been 
acquired  by  Slesinger  Productions 
Inc.,  New  York.  Company  has  al- 
ready completed  a  pilot  film  for  the 
new  series,  which  will  be  presented 
by  the  William  Morris  Agency. 

Contract  arrangements  for  pack- 
age will  allow  either  East  or  West 
Coast  production,  live  or  film.  Series 
will  star  Hollywood  starlet  Jeff 
Donnell  in  title  role  with  John 
Harvey  as  "Dagwood,"  and  will  be 
produced  by  Stephen  Slesinger  with 
Marc  Daniels,  former  director  of 
CBS-TV's  I  Love  Lucy,  as  director. 
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Published  by  the  General  Electric  Company,  Electronics  Park,  Syracuse,  N.  Y. 


AMPLIFIER  PASSES  TES1S 


G-E  factory  production  unit 

exceeds  all  FCC  requirements 

ELECTRONICS  PARK,  SYRACUSE  -  First  off  the  production 
line  and  first  of  its  kind  ever  built,  General  Electric's  35  kw  am- 
plifier was  inspected  and  approved  recently  by  network  people. 
CBS  engineers  Bill  Wright  and  Joseph  Stern  witnessed  exhaustive 
characteristic  and  power  output  tests  of  the  highest  powered 
amplifier  in  the  industry .  , 


Technician  makes  final  factory  inspection  prior  to  shipment 


TUBE  COST  ONLY: 
60*  AN  HOUR 

Low  maintenance  record  of  picture 
output  tubes  based  on  ZVz  year 
operation 

Transmitter  sta- 
bility  unsur- 
passed by  any 
sxisting  televi- 
sion station  is 
claimed  by 
when,  Syracuse. 
Chief  engineer  ^.-A- 
H.  Eugene  Crow  operates  the  G-E 
5  kw  transmitter  an  average  of 
15  hours  a  day  with  an  ERP  of  27 
kw  visual  and  13  kw  aural. 

Tuning  seldom  required 

"Tube  costs  of  the  visual  trans- 


mitter amount  to  less  than  6C¥ 
an  hour,  and  in  a  recent  long-term 
stability  test  the  transmitter  re- 
quired tuning  only  once  in  an 
8-month  period,"  he  reports.  "In 
this  test  we  maintained  band 
width  even  through  several  tube 
changes.  We  have  found  equip- 
ment quality  of  this  kind  to  be 
standard  with  General  Electric." 

UHF  Technical  Bulletins 
Available  on  Request 

Four  newly-printed  engineering 
bulletins  on  UHF  transmitting 
equipment  are  offered  this  week 
to  station  managers  and  engineers 
or  applicants  interested  in  UHF. 
A  card  to  General  Electric  Co., 
Section  292-15,  Electronics  Park, 
Syracuse,  New  York  will  bring 
any  one  or  all  of  the  following 
bulletins  to  you  by  return  mail. 


The  unit  will  enable  broadcast- 
ers to  reach  their  FCC  limit  on 
all  low  VHF  channels  at  reason- 
able cost.  A  motor-driven  tun- 
ing mechanism  makes  it  possi- 
ble to  use  the  amplifier  on  any 
one  of  channels  2  through  6. 

West  Coast  to  get  amplifier 

In  October,  a  G-E  unit  will  be 
delivered  to  KHQ,  Spokane,  in 
one  of  the  first  postfreeze  CP's 
granted  by  FCC.  This  addi- 
tional equipment  will  boost 
KHQ's  power  to  100  kw  ERP 
on  Channel  2. 


Production  continuing 

Orders  from  broadcasters  are 
being  given  immediate  atten- 
tion at  Syracuse.  Frank  P. 
Barnes,  broadcast  sales  mana- 
ger for  G.E.,  stated  that  orders 
are  being  taken  now  for  deli  very . 

New  bulletin  available 

An  illustrated  descriptive  bul- 
letin X54-148  on  the  new  am- 
plifier will  be  mailed  to  station 
managers  and  engineers  on  re- 
quest. Write:  General  Electric 
Company,  Section  292-15,  Elec- 
tronics Park,  Syracuse,  N.  Y. 


G-E  Broadcast  Man  28  Years  in 


Radio  and  Television 


TV  and  radio 
broadcasters  in 
New  York  State 
and  northern 
Pennsylvania 
find  their  engi- 
neering and  oper- 
ational problems 
well  understood  by  Bill  Brough- 
ton,  General  Electric  sales  engi- 
neer in  this  territory.  A  veteran 


of  the  industry,  Bill  has  been  in 
electronics  since  graduating  from 
Cornell  with  a  degree  in  electrical 
engineering  in  1929. 

Some  of  his  more  recent  TV 
equipment  customers  include 
WHEC  Rochester,  N.  Y.,  WKTV 
Utica,  N.  Y.  and  WQAN  Scran- 
ton,  Pa.  Bill  Broughton  is  a  native 
of  Schenectady,  now  makes  his 
business  headquarters  at  Syracuse. 


ECB-9  100-watt  UHF  Televi- 
sion Transmitter  Type  TT-24-A 
ECB-10  12  kw  UHF  Television 
Transmitter  Type  TT-25-A 
ECB-11  High  Gain  Helical  Tel- 
evision Antenna  for  UHF 


GENERAL®  ELECTRIC 
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These  programs  earned  for  CBS  Television  advertisers  the  highest  average  rating 
of  all  the  networks  for  the  broadcast  season  just  past— from  October  through  June. 

In  this  period  advertisers  increased  their  investment  on  CBS  Television 
by  95.2%  over  the  corresponding  period  of  the  year  before . . . 

a  rate  of  increase  37%  greater  than  that  of  any  other  network. 
We've  spent  the  Summer  building  an  even  stronger  program  schedule, 
adding  new  shows,  new  personalities,  to  last  year's  sturdy  structure. 

So  keep  your  eye  on  CBS  TELEVISION  @ 

Your  customers  do. 


Station  Authorizations  Now  Total  52 

(Continued  from  page  79) 


be  made  to  commence  with  full 
power,  rather  than  interim  opera- 
tion, he  said. 

Other  television  developments 
last  week  included : 

©  Issuance  by  FCC  of  changes 
in  the  allocation  table  to  correct 
certain  sub-standard  uhf  channel 
spacings  in  the  Midwest,  to  be- 
come effective  30  days  after  publi- 
cation in  the  Federal  Register.  The 
changes  are  substantially  as  pro- 
posed in  July  [B*T,  July  28]. 

®  FCC  denial  of  petition  by 
WBEC  Pittsfield,  Mass.,  for  recon- 
sideration of  the  Sixth  Report  so 
as  to  substitute  uhf  Channel  68  for 
Channel  49  at  Rutland,  Vt.,  in  order 
to  accommodate  the  site  proposed 
by  WBEC.  Denial  is  without  prej- 
udice to  refiling  -the  rcTuest  after 
one-year  waiting  period.  Comr. 
Robert  F.  Jones  dissented. 

Denies  Petitions 

©  Commission  also  denied  peti- 
tions of  WHIS  Bluefield  and 
WOAY  Oak  Hill,  W.  Va.,  for  re- 
consideration of  the  Sixth  Report 
to  effect  channel  and  zone  substitu- 
tions. Comr.  Jones  dissented  in  both 
instances.  WHIS  sought  waiver  of 
one-year  waiting  period  or  rule 
amendment  to  include  entire  state 
in  Zone  I,  as  well  as  substitution 
of  Channel  4  for  6  at  Beckley,  thus 
allowing  addition  of  Channel  6  at 
Bluefield.  WOAY  asked  inclusion 
of  Oak  Hill  in  Zone  I  to  allow  as- 
signment of  Channel  4  there. 

£>  WJDX  Jackson,  Miss.,  vhf 
Channel  12  applicant,  petitioned 
Commission  to  ignore  as  "illegal" 
the  counter-proposal  of  WNOE 
New  Orleans  respecting  FCC's  pro- 
posal to  add  vhf  Channel  10  to 
Lafayette,  La.   [B#T,  Aug.  4]. 

%  Amendments  to  pending  ap- 
plications continue  to  mount  as  the 
Oct.  1  hearing  date  nears  for  Port- 
land, Ore.,  and  Denver.  FCC  ap- 
proved some  changes. 

%  FCC  Broadcast  Bureau  rec- 
ommended enlargement  of  one  issue 
in  the  Portland  hearing  concerning 
bids  for  Portland  and  Vancouver, 
Wash.,  which  would  permit  a  com- 
parative Sec.  307(b)  consideration. 

6  One  Portland  applicant,  KXL, 
opposed  request  of  another  Port- 
land applicant,  Oregon  Television 
Inc.,  for  transfer  of  the  hearing 
from  Washington  to  the  West  Coast 
city.  Noting  West  Coast  hearing 
would  make  commuters  of  hearing 
examiner  and  FCC  staff  members 
participating,  KXL  argued  appli- 
cants knew  of  hearing  requirements 
when  they  filed  for  TV,  hence 
should  expect  to  meet  them. 

®  Tri-State  Broadcasting  Corp., 
vhf  Channel  12  applicant  at  Chat- 
tanooga, asked  FCC  to  dismiss  pe- 
tition of  WDEF  there,  competitive 
applicant,  which  sought  exclusion 
of  Tri-State's  bid  as  well  as  that 
of  another  Channel  12  applicant, 
Southern  Television  Inc.,  on 
grounds  thev  are  defective  [B*T, 
Sept.  8].  Tri-State  pointed  out  its 
application  was  accepted  by  FCC 
for  filing  and  any  omissions  were 


inadvertent.  Southern  Television 
was  granted  additional  time  to  re- 
ply- 

As  a  result  of  its  proposed  rule- 
making changes  announced  in  late 
July,  to  correct  certain  sub-stand- 
ard uhf  channel  spacings,  the  Com- 
mission adopted  the  following  chan- 
nel changes,  to  be  effective  30  days 
after  publication  in  the  Federal 
Register : 

Channel  Number 
City  Delete  Add 

Wilmington,    Del.  53  83 

Elberton,   Ga.  16  24 

Fort  Wayne,  Ind.  21  69 

Lexington,  Ky.  33 
Somerset,  Ky.  22 
Fall  River,  Mass.  40 
North  Adams,  Mass.  15 
Lima,  Ohio  41 
A  llentown,  Pa.  45 
Newberry,  S.  C.  37 


64 
29 
68 
74 
73 
67 
70 


With  the  exception  of  the  change 
at  Somerset,  Ky.,  and  alteration  in 
the  offset  requirements  of  Channel 
24  already  assigned  to  Orlando  and 
Tallahassee,  Fla.,  the  changes  are 
the  same  as  those  proposed  in  July. 

The  WNOE  New  Orleans  coun- 
ter-proposal would  add  vhf  Chan- 
nel 8  to  New  Orleans,  in  addition 
to  adding  vhf  Channel  10  to  Lafay- 
ette as  proposed  by  FCC.  How- 
ever, the  WNOE  plan  involves  sub- 
stitution of  vhf  Channel  3  for 
Channel  10  at  Baton  Rouge. 

It  is  on  this  latter  substitution 
that  WJDX  complains,  since  it 
earlier  had  sought  unsuccessfully 
the  addition  of  Channel  3  at  Jack- 
son and  the  assignment  of  the 
channel  to  Baton  Rouge  now  would 
rjreelude  any  future  use  at  Jackson 
because  of  minimum  co-channel 
spacing.  WJDX  argues  that  the 
WNOE  proposal  is  untimely  and 
illegally  seeks  to  go  beyond  FCC's 
proposal. 

Pre-hearing  conference  for  the 
four  Denver  applicants  has  been 
scheduled  for  today  (Monday)  by 
Examiner  James  D.  Cunningham, 
who  will  preside  at  the  hearings  to 
commence  Oct.  1  in  Washington. 
KMYR  and  KOA  Denver  both  seek 
vhf  Channel  4  and  KLZ  Denver 
and  Denver  Television  Co.  both 
seek  vhf  Channel  7. 

Newly  granted  KFEL-TV  Den- 
ver already  is  operating  while 
KVOD-TV  and  KDEN  (TV)  there 
are  under  construction  [B*T,  July 
14]. 

FCC  last  week  granted  KLZ  au- 
thority to  amend  its  bid  to  increase 
ERP  from  72.5  kw  to  316  kw,  an- 
tenna height  from  928  ft.  to  1,006 
ft.  above  average  terrain  and  to 
show  changes  in  officers,  financial 
data  and  increased  hours  of  opera- 
tion. KLZ  competitor  Denver  Tele- 
vision has  pending  a  petition  to 
amend  its  application  to  revise  fi- 
nancial data,  program  and  staff 
plans,  increase  antenna  to  1,166  ft. 
and  change  main  studio  site. 

KMYR  has  pending  a  request  to 
amend  its  application  with  respect 
to  financial  data  and  programs 
plans. 

The  Commission  also  approved 
an  amendment  of  the  application 
of  Mid-Continent  Television  Inc.  at 
Wichita,  Kan.,  to  specify  vhf  Chan- 
nel 10  in  lieu  of  Channel  3.  FCC 


on  its  own  motion  removed  Mid 
Continent    from    the    Channel  3 
hearing  in  which  four  other  appli 
cations  are  involved.  These  include 
KFH,  KANS,  Sunflower  Television 
Co.  and  Wichita  Television  Corp 

Mid-Continent  is  expected  to  be 
consolidated  with  the  Wichita 
Channel  10  bids  of  WKY-AM-TV 
Oklahoma  City  and  KAKE  Wich- 
ita. 

In  the  Portland  hearings,  also 
to  commence  Oct.  1,  FCC  granted 
permission  to  applicant  KGON 
Oregon  City  to  amend  its  request 
for  uhf  Channel  21  to  change  hours 
of  operation  and  location  of  main 
studio.  In  the  vhf  Channel  6  hear 
ing  there,  KGW,  KXL  and  KOIN 
Portland  all  seek  to  amend  to  show 
higher  antennas.  KGW  also  would 
boost  power  and  revise  financial, 
program  and  staff  data. 

In  the  Portland  vhf  Channel  8 
hearing,  KEX  seeks  to  lower  its 
proposed  antenna  on  Healy  Hights 
because  of  CAA  objection,  but 
transmitter  power  would  be  in- 
creased to  provide  full  316  kw! 
ERP.  KEX  also  would  amend  re- 
specting financial,  program  and 
staff  data.  Competitor  Portland 
Television  Inc.  also  would  amend 
to  change  its  antenna  because  of 
CAA  objection,  but  will  move  to  a 
new  site  where  a  higher  tower  is 
possible.  Portland  Television  also 
would  amend  respecting  financial, 
program  and  staff  data  and  in 
crease  minimum  operating  hours. 

Oregon  Television  Inc.,  vhf 
Channel  12  applicant,  would  amend 
to  specify  its  main  studio  at  21st 
and  Burnside  Sts.  N.W.,.  Portland. 
It  is  slated  for  comparative  hear 
ing  with  Columbia  Empire  Tele 
casters  and  Northwest  Television 
&  Bcstg.  Co. 

KPTV   (TV)    Portland,  Empire 
Coil's  newly  granted  uhf  Channel 
27  outlet,  is  under  construction  and 
has  purchased  RCA-NBC's  uhf  ex 
perimental  transmitter  at  Bridge 
port  [B*T,  Sept.  1]. 

Respecting  the  competitive  bids 
of  KGON  Oregon  City  and  KVAN 
Vancouver,  Wash.,  for  Portland 
uhf  Channel  21,  FCC's  Broadcast 
recommended  grant  of  KVAN's 
petition  to  allow  comparative  con- 
sideration of  the  applications 
under  Sec.  307(b),  an  issue  in  dis 
pute  at  the  pre-hearing  conference 
[B«T,  Sept.  1]. 

FCC  counsel  indicated  the  Com- 
mission would  not  consider  Sec 
307(b)  or  comparisons  of  popula- 
tions and  areas  to  be  served  in 
the  TV  hearings  since  this  was  the 
purpose  of  the  fixed  allocation  plan- 
under  the  Sixth  Report.  Most 
hearings  involve  applicants  for  a 
channel  in  the  same  city,  hence 
coverage  is  considered  comparative 
it  was  noted. 

Since  the  Portland  Channel  21 

applications    are    concerned  with! 

two  different  cities,  the  Broadcast 

Bureau's  recommendation  set  forth 

the  matter  as  follows: 

The  foregoing  requests  [KVAN  5 
presents  two  questions  for  Commission 
determination.  First,  whether  pursuant 
to  the  Commission's  'Sixth  Report  anc 
Order'  .  .  .  and  the  television  rule; 
adopted  therein,  it  is  appropriate  tc 

(Continued  on  page  90) 
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DEMOCRATS  REPUBLICANS 


During  the  Democrat  Conven- 
tion San  Antonio  was  served 
by  only  one  network  line.  Both 
TV  stations  carried  the  same 
programs  simultaneously.  C.  E. 
Hooper  reports  on  the  entire 
convention  show  Daytime — 
WOAI-TV  had  126.6%  MORE 
AUDIENCE  than  the  other 
station.  Nightime— WOAI-TV 
had  89.9%  MORE  AUDIENCE 
than  the  other  station. 


During  the  Republican  Conven- 
tion San  Antonio  was  served 
by  only  one  network  line.  Both 
TV  stations  carried  the  same 
programs  simultaneously.  C.  E. 
Hooper  reports  on  the  entire 
convention  show  Daytime — 
WOAI-TV  had  95.6%  MORE 
AUDIENCE  than  the  second 
station.  Nightime— WOAI-TV 
had  26.2%  MORE  AUDIENCE 
than  the  other  station. 


OUR  POINT  IS  .  .  . 


Better  Programming  —  Sharper  Pictures  have 
made  WOAI-TV  a  viewing  habit 
here  in  the  Southwest. 

.  .  .  BETTER  BUY  WOAI-TV 


Represented  Nationally  by 

EDWARD  PETRY  &  COMPANY,  INC. 

NEW  YORK   *   CHICAGO    •    LOS  ANGELES   •   ST.  LOUIS 
DALLAS    •    SAN  FRANCISCO    •  DETROIT 


■TV 


cHAnnEL  4 
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i  PINPOINT 
■  YOUR 
!  PERSISTENT 
1  SALESMAN 


i  UNOUPLICATED 

COVERAGE  IN 
j  225,000  HOMES 
i  WITH  PERSISTENT 
|  SELLING  TO  MORE 
I  THAN  675,000 
',  PEOPLE  .  .  . 
I  IN  PROSPEROUS 
1  SOUTHERN 

'  NEW  ENGLAND 


i*»ss»CHusfrrj  ^ 

»  \i  .§&■ 

\  \  »ROCMOM 


'HOWDY  DOODY'-LAND 


Will  Cover  Canada,  Mexico  and  Cuba 


Represented  Nationally  by 

Weed  Television 

In  New  England  —  Bertha  Bannan 


THEY'RE  exporting  Howdy 
Doody.  The  celebrated  stateside 
puppet  is  going  Pan-American  in 
a  continental  expansion  that  prom- 
ises to  make  him  as  well-known 
in  Canada,  Mexico  and  Cuba  as 
he  is  presently  in,  say,  Doodyville, 
U.  S.  A. 

The  Howdy  Doody  Show  with 
Bob  Smith  will  be  launched  on  the 
full  CBC  Canadian  radio  network 
(Saturdays,  8:30-9  p.m.)  for  Ogil- 
vie  Flour  Mills  (hot  cereal)  and 
Kraft  Caramels,  starting  with  a 
firm  26-week  contract,  on  the  last 
Saturday  in  September.  Stanfield 
Ltd.,  Montreal,  is  the  agency  for 
both  advertisers  on  the  radio  show. 

In  addition,  the  Howdy  Doody 
television  program  will  be  intro- 
duced to  Mexico  about  Nov.  1  (five 
times  weekly,  6:30-7  p.m.),  in  a 
Latinized  version  on  XEW-TV. 
The  Mexican  version  will  contain 
the  present  cast  of  characters  and 
a  few  additions.  The  format  will 
include  the  puppets  along  with 
circus  acts  and  the  old-time  movie 
feature. 

Sponsorship  interest  has  been 
high.  American  sponsors  already 
underwriting  the  radio  and  TV 
versions  of  the  program  will  be 
given  first  option  on  the  Latin- 
American  conception. 

Following  the  kickoff  in  Mexico 
the  program  will  also  take  off  on 
CMQ-TV  in  Cuba,  six  times  weekly, 
5:30-6  p.m. 

In  order  to  service  the  program 
in  Latin  American  countries,  Mar- 
tin Stone,  president  of  Kagran  Inc., 
owner  of  the  program,  has  opened 
offices  under  the  name  of  Produe- 
ciones  Mundiales  S.  A.,  in  Mexico 
City  with  both  a  production  and 
sales  force. 

The  firm  plans  to  film  the  pro- 
grams and  syndicate  them  through- 
out Latin  America  and  then  on  a 
world-wide  basis,  Mr.  Stone  told 
Broadcasting  •  Telecasting. 

The  U.  S.  radio  Howdy  Doody 
Show  is  currently  sponsored  by 
Poll  Parrot  Shoes  in  139  non-TV 
markets  on  NBC  radio,  8:30-9:30 
p.m.,  and  is  sold  locally  in  the  60 
TV  markets  on  which  it  is  carried. 
The  show  has  been  on  the  net- 

Halsey  Barrett  Named 

HALSEY  BARRETT,  New  York 
manager  of  Con- 
solidated Televi- 
sion Sales,  dis- 
tributors  for 
filmed  television 
programming,  has 
been  named  East- 
ern sales  man- 
ager. Before  join- 
ing Consolidated 
in  1951,  Mr.  Bar- 
rett served  as  na- 
tional  spot  sales 
manager  for  the  DuMont  Televi- 
sion Network.  He  was  among  the 
founders  of  the  American  Televi- 
sion Society  in  1939  and  was  its 
president  in  1941. 


work  since  December  1951. 

The  television  show  is  on  NBC- 
TV,  five  times  weekly,  5:30-6  p.m., 
and  is  sponsored  by  Bauer  &  Black, 
Colgate-Palmolive-Peet  Co.,  Inter- 
national Shoe  Co.,  Kellogg  Co., 
Standard  Brands  and  Welch  Grape 
Juice. 


New  Station  Grants 

(Continued  from  page  88) 

consider  the  above-entitled  mutually 
exclusive  applications  for  Channel  21 
in  the  light  of  the  requirements  of  Sec. 
307(b)  of  the  Communications  Act. 
Second,  if  it  is  appropriate  to  consider 
the  said  applications  in  the  light  of 
Sec.  307(b),  the  further  question  is 
presented  whether  the  scope  of  the  is- 
sues in  these  proceedings  permit  the 
parties  to  adduce  proof  as  to  whether 
their  respective  applications  would  re- 
sult in  a  more  "fair,  efficient  and  equit- 
able distribution"  of  television  chan- 
nels. 

With  respect  to  the  first  question,  it 
is  clearly  appropriate  for  the  Commis- 
sion to  consider  the  above-entitled  ap- 
plications in  the  light  of  Sec.  307(b). 
.  .  .  The  Commission  concluded  in  the 
Sixth  Report  and  Order  that  the  distri- 
bution of  radio  facilities  in  such  a  man- 
ner that  the  result  is  fair,  efficient  and 
equitable  can  best  be  achieved  by  the 
adoption  of  a  table  of  assignments.  The 
table  of  assignments  and  the  rules 
which  implement  it  make  clear  that 
this  method  of  channel  assignment  is 
not  rigid  or  inflexible. 

On  the  contrary,  under  Sec.  3.607(b) 


all  channels  are  available  for  any  un 
listed  community  located  within 
miles  of  the  community  listed  in  tli 
table.  Thus,  the  table  of  assignmen 
itself  and  the  rules  provide  requisi 
flexibility  for  the  consideration  of  a 
factors  which  are  relevant  to  a  dete 
mination  of  the  assignment  questio; 
In  addition,  in  the  table  of  assigi 
ments  particular  channels  are,  in  nun 
erous  instances,  assigned  to  two  < 
more  communities. 

Where  conflicting  applications  reque 
the  channel  in  such  "hyphenated 
communities,  consideration  with  ri 
spect  to  the  fair,  efficient  and  equitab 
distribution  of  facilities  is  a  relevai 
and  necessary  factor  in  the  decision 
to  which  such  applications  should 
granted.  In  the  instant  proceedin 
the  above-entitled  applications  hav 
pursuant  to  the  Commission's  rules,  rt 
quested  authority  to  operate  the  san 
channel  in  different  communities.  Tl 
situation  here  is  similar  to  that  pn 
sented  in  the  case  of  "hyphenated 
communities;  and  in  both  cases,  tr 
determination  as  to  which  communit 
should  be  licensed  for  the  operation  < 
the  assignment  is  expressly  held  ope 
by  the  Commission's  rules. 

The  further  question  is  presente 
whether  the  issues  in  these  proceec 
ings  are  adequate  to  permit  proof 
the  light  of  the  requirements  of  Se 
307(b).  ...  It  is  the  view  of  the  Chie 
Broadcast  Bureau  that  it  would 
better  practice  to  add  the  followin 
specific  issue,  requested  in  the  altei 
native,  by  petitioner: 

To  determine  in  the  light  of  Sectio 
307(b)  of  the  Communications  Act  < 
1934,  as  amended,  which,  if  either  t 
these  applicants  would  provide  tli 
more  fair,  efficient  and  equitable  di 
tribution  of  radio  (television)  ser\ 
ice. 

WJierefore,  in  view  of  the  foregoing 
it  is  respectfully  requested  that  tli 
alternative  request  of  Vancouver  Ra 
dio  Corp.  for  the  addition  of  the  fore 
going  issue  be  granted. 


Washington 
Watches 


ows 


LITTLE  PLAYHOUSE 

12:30-1:00  p.m. 
Monday  through  Friday 

With  an  average  daily  rating  of 
9.6  (ARB,  August,  1952),  "Little 
Playhouse"  affords  the  advertiser 
an  opportunity  to  promote  his 
product  to  a  maximum  audience  at 
a  minimum  cost. 

PARTICIPATIONS — $65 


Watch 
Washington 


Among  all  cities  of  over  50,000  population,  Washington 
has  climbed  during  the  past  year  from  tenth  to  eighth 
place  in  food  store  sales,  from  sixth  to  fifth  in  drug  store 
sales  and  from  seventh  to  sixth  in  total  retail  sales  (SM 
Survey  of  Buying  Power)  .  .  .  and  you  know  how  much 
the  kids  can  influence  these  purchases. 


Represented  by 
NBC  Spot  Sales 
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FOR  A  HIGH  AUDIENCE  RATING  APPLY  THIS  FORMULA - 

Use  a  good  show.  Put  it  on  WSB-TV  in  Atlanta,  Georgia. 
WSB-TV's  ability  to  deliver  huskier  ratings  than  national  averages  again 
was  publicized  in  a  recent  ad  on  the  new  Hopalong 
Cassidy  films.  Listing  shown  below  is  a  reproduction 
from  that  ad.  The  city-by-city  comparison 
of  Hoppy's  fat  ratings  show  WSB-TV  leading  the 
field  'way  up  front.  (New  Orleans,  the  exception, 
is  a  one-station  market).  You  get  more  for 
your  money  on  WSB-TV  .  .  .  far  more. 


wsb-fv 

Atlanta,  Georgia 


CITY-BY-CITY  RATINGS  OF  APRIL  1952* 

Source;  ARB 

April  City  Report 

Boston 

19.7 

(Sat.  1:30-2:30  PM) 

Philadelphia 

20.5 

(Sun.  1:30-2:30  PM) 

Baltimore 

21.8 

(Sat.  6:00-7:00  PM) 

Washington 

23.8 

(Sun.  1:00-2:00  PM) 

New  York 

11.5 

(Sat.  4:30-5:30  PM) 

Detroit 

24.3 

(Sun.  4:30-6:30  PM) 

San  Francisco 

24.4 

(Th.  6:30-7:30  PM) 

Cleveland 

26.6 

(Sat.  4:00-5:00  PM) 

Source:  Videodex 

Buffalo 

28.5 

(Sat.  3:00-4:00  PM) 

Columbus 

19.0 

(Sun.  4:00-5:00  PM) 

Atlanta 

33.9 

(Sat.  6:00-7:00  PM) 

Source:  Pulse 

New  Orleans 

47.8 

(Sun.  1:00-2:00  PM) 

*As  reported  by  stations 

WSB-TV  telecasts  from  the  world's 
tallest  TV  tower  with  50,000  watts 
over  Channel  2.  An  affiliate  of 
The  Atlanta  Journal  and  Consti- 
tution. Edward  Petry  &  Co.,  Inc., 
representatives. 
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THAT'S 

FLORIDA'S 


First  and  only  TV 
#    Station  in  the  South's 

fastest  growing  1 
market 


F  irst  TV  Station  in 
Florida  —  now  Serv 
ing  over  825,000 
year-round  Residents 


Most  Up-To-Date  TV 
Operation  in  the  South      \ ' 


It's  an  amazing  South  Florida 
TV  Sales  Story.  Call  your 
Free  &  Peters  Colonel,  Today. 

(miiiel4 


'Git  Thar  Fustesl  With  the  Mostest" 
—  Lr.  Gen.  N.  B.  Forrest,  C.S.A. 
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August  Pulse  Rates 
Godfrey,  'Howdy'  Top 

(Report  233) 


TOP  15  once-a-week  evening  TV 
shows  and  top  10  multi-week- 
ly daytime  shows  for  week 
of  Aug.  1-7,  compared  to  ratings 
for  month  of  July,  were  released 
last  week  by  Pulse  Inc.,  New  York, 
as  follows: 

TOP   FIFTEEN   REGULARLY  SCHEDULED 
ONCE-A-WEEK  SHOWS 


Godfrey's  Talent  Scouts  (CBS-TV) 
Boxing  (CBS-TV) 

Godfrey  and  His  Friends  (CBS-TV) 
Best  of  Groucho  Marx  (NBC-TV) 
Robert  Montgomery  (NBC-TV) 
My  Little  Margie  (CBS-TV) 
What's  My  Line  (CBS-TV) 
TV  Playhouse  (NBC-TV) 
Toast  of  the  Town  (CBS-TV) 
Racket  Squad  (CBS-TV) 
Big  Town  (CBS-TV) 
Kraft  TV  Theatre  (NBC-TV) 
Gangbusters  (NBC-TV) 
Amos  'n'  Andy  (CBS-TV) 
Playhouse  of  Stars  (CBS-TV) 


TOP   TEN    REGULARLY  SCHEDULED 
MULTI-WEEKLY  SHOWS 


Program 

Average 

Rating 

Aug. 

July 

29.8 

30.4 

27.6 

28.2 

27.4 

29.9 

25.5 

25.6 

25.2 

23.7 

24.7 

25.5 

24.0 

24.4 

23.1 

25.5 

21.9 

23.6 

21.5 

21.3 

21.2 

22.8 

20.6 

20.0 

19.9 

19.2 

Program 

Average 

Rating 

Aug.  July 

Howdy  Doody  (NBC-TV) 

10.4  11.2 

Camel  News  Caravan  (NBC-TV) 

10.1  11.2 

Captain  Video  (DuMont-TV) 

8.4  11.2 

Strike  It  Rich  (CBS-TV) 

7.9  7.4 

Big  Payoff  (NBC-TV) 

7.5 

CBS-TV  News  (CBS-TV) 

7.4  8.1 

Eddy  Arnold  (CBS-TV) 

7.3 

Those  Two  (NBC-TV) 

7.3  8.1 

Liberace  (NBC-TV) 

7.1  7.2 

Music  Hall  (CBS-TV) 

7.1  7.0 

'Best  TV  Plays' 
To  Be  Offered 

SECOND  annual  volume  of  The 
Best  Television  Plays,  edited  by 
William  I.  Kaufman  of  NBC-TV's 
program  department,  will  be  pub- 
lished Sept.  26  by  Merlin  Press. 

The  nine  plays  selected  from  the 
1950-51  season  include:  "The  Pharma- 
cist's Mate,"  by  Budd  Schulberg  (Pulit- 
zer Prize  Playhouse) ;  "The  Night  They 
Made  a  Bum  Out  of  Helen  Hayes," 
by  Billy  Rose  (The  Billy  Rose  Show); 
"The  Kathryn  Steffan  Story,"  by  Kath- 
ryn  Steffan  (The  Big  Siory);  "The 
Rocking  Horse."  by  Doris  Halman 
(Armstrong  Circle  Theatre):  "Vincent 
Van  Gogh."  by  Hoffman  R.  Hays  (Phil- 
co  Television  Playhouse);  "Borderline 
of  Fear,"  by  Joanna  Roos  and  Edward 
Mablev  (Danger):  "Rosie's  Hair,"  by 
Gertrude  Berg  (The  Goldbergs). 

The  book  also  contains  intro- 
ductory remarks  by  well-known 
producers  and  directors  as  well  as 
articles  on  behind-the-scenes  activi- 
ties by  art  directors,  costume  de- 
signers and  other  specialists. 
*    *  * 

Demos  Top  GOP 
In  Nielsen  Rating 

HIGH  water-mark  in  convention 
viewing  came  July  25  when  a  total 
of  14,556,000  different  television 
homes  tuned  in  to  the  Democratic 
National  Convention.  This  exceeded 
the  Republican  Convention  viewing 
peak  of  13,097,000  TV  homes.  These 
figures  were  released  last  week  in 
a  special  Nielsen  Television  Index 
report. 


Latest  'Trends'  Survey 
Released  by  Pulse 

PULSE  INC.'s  "Multiple  TV  Pr 
gram  Trends"  for  August  19? 
showed  that  total  quarter-hou 
of  network  time  were  8^  lowi 
than  in  July  1952  but  higher  tha 
in  August  1951.  The  survey  ah 
indicated  that  about  one-half  < 
all  TV  time  last  month  was  d 
voted  to  programs  in  the  10  to 
rated  categories,  which  follow: 

CATEGORY  AVG.  RAT' 

Talent  18.8 

Comedy  Variety  16.8 

Drama  and  Mysteries  16.1 

Boxing  15.9 

Comedy  Situation  14.8 

Westerns  13.4 

Quiz-Audience  Participation  10.0 
Feature  Films  9.2 
Wrestling  8.8 
Musical  Variety  7.5 
Kid  Shows  7.5 


WHAS-TV  Ups  Rates 
Effective  Oct.  1 

WHAS-TV  Louisville's  new  ra' 
card  No.  5,  with  an  hourly  has 
rate  of  $600  for  Class  A  time  ar. 
$120  for  Class  A  announcement 
will  go  into  effect  Oct.  1,  Ne 
Cline,  sales  director,  said  last  wee: 
The  new  rate  structure  is  base 
on  an  increase  in  television  home 
in  the  Louisville  market  since  Jai 
1,  Mr.  Cline  said.  Most  significai 
feature  is  addit:on  of  a  new  tin: 
bracket,  12  midnight  to  12  nooi 
Monday  through  Friday,  as  Cla 
D  time. 


Weekly  Television  Summary — 


September  1-5,  1952 — Telecasting  Survey 


City 

Albuquerque 

Ames 

Atlanta 

Baltimore 

Binghamton 

Birmingham 

Bloomington 

Boston 

Buffalo 

Charlotte 

Chicago 

Cincinnati 

Cleveland 

Columbus 

Delia;. 

Ft.  Worth 
Davenport 


Outlets  on  Air 

KOB-TV 

WOI-TV 

WAGA-TV,  WSB-TV,  WLTV 
WAAM,  WBAL-TV,  WMAR-TV 
WNBF-TV 

WAFM-TV,  WBRC-TV 
WTTV 

WBZ-TV,  WNAC-TV 

WBEN-TV 

WBTV 

WBKB.  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WLWT 
WEWS,  WNBK,  WXEL 
WBNS-TV,  WLWC,  WTVN 


KRLD-TV, 
WOC-TV 


WFAA-TV,  WBAP-TV 


Quad  Cities  Include  Davenport,  Moline,  Rock  Ise. 


Dayton 
Denver 
Detroit 
Erie 

Ft.  Worth 
Dallas 

Grand  Rapids 

Greensboro 

Houston 

Huntington- 
Charleston 

Indianapolis 

Jacksonville 

Johnstown 

Kalamazoo 

Kansas  City 

Lancaster 

Lansing 

Los  Angeles 


WHIO-TV, 
KFEL-TV 
WJBK-TV, 
WICU 


WLWD 
WWJ-TV,  WXYZ-TV 


WBAP-TV,  KRLD-TV,  WFAA-TV 

WOOD-TV 

WFMY-TV 

KPRC-TV 


Sets  in  Area 
.  16,500 
96,433 
215,000 
402,829 
92,500 
118,000 
160,000 
920,928 
279,204 
237,519 
1,188,419 
361,000 
637,684 
237,000 

186,021 
130,000 
E.  Moline 

246,000 
21,735 
804,766 
165,100 
186,021 

223,961 
123,792 
1 69,675 


City  Outlets  on  Air 

Louisville  WAVE-TV,  WHAS-TV 

Matamoros  (Mexico),  Browns- 


XELD-TV 
WMCT 
WTVJ 
WTMJ-TV 

KSTP-TV,  WCCO-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WCBS-TV,  WJZ-TV,  WNBT 
WOR-TV,  WPIX,  WATV 


WSAZ-TV  112,000 

WFBM-TV  257,000 

WMBR-TV  68,000 

WJAC-TV  164,501 

WKZO-TV  236,653 

WDAF-TV  218,045 

WGAL-TV  162,813 

WJIM-TV  110,000 
KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 

5   KTLA,  KNXT,  KTTV  1,324,088 

Total  Stations  on  Air  110'  Total  Markets  on  Air  65* 
*  Includes  XELD-TV  Matamoros,  Mexico 

Editor's   Note:   Totals  for  each   market  represent  estimated   se»-  with 

partially  dupliccted.  Sources  of  set  estimates  are  based  on  data  fr 
and  manufacturers.  Since  many  are  compiled  monthly,  some  may  re 
recessarily  approximate. 


ville,  Tex 
Memphis 
Miami 
Milwaukee 
Minn. -St.  Paul 
Nashville 
New  Haven 
New  Orleans 
New  York- 
Newark 
Norfolk- 

Portsmouth- 

Newport  News  WTAR-TV 
Oklahoma  City  WKY-TV 
Omaha  KMTV,  WOW-TV 

Philadelphia        WCAU-TV,  WFIL-TV,  WPTZ 
Phoenix  KPHO-TV 
Pittsburgh  WDTV 
Providence  WJAR-TV 
Richmond  WTVR 
Rochester  WHAM-TV 
Rock  Island  .  WHBF-TV 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E. 
Salt  Lake  City      KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 


San  Antonio 
San  Diego 
San  Francisco 
Schenectady. 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica-Rome 
Washington 
Wilmington 


WRGB 

KING-TV 

KSD-TV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW, 
WDEL-TV 


WTOP-TV,  WTTG 


Estimated  Sets  in  Use: 


Sets  in  Are 
179,81 

24,5( 
144,61 
141,61 
346,01 
329,2( 

78,2< 
310,0< 
108,67 

3,059,4C 

130,OC 
147,3f 
138.5C 
1,067,4/ 
67/C 
465.CC 
224.CC 
139,03 
160,00 
123,00 
Moline 

83,24 
92,11 
147,25 
433,00 

222,90 
163,70 
413,00 
185,£5 
191,C0 
130,12 
77.C0 
382,93 
117,41 
18,415,41 


in  television  area.  Where  coverage  areas  overlap  set  counts  may  J 
im  dealers,  distributors,  TV  circulation  committees,  electric  compan  e 
main  unchanged  in  successive  summaries.     Total  sets  in  all  areas  cr 
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moke 
small  fry 
friends 
with 
fred 


WBTV's  own  contribution  to  the  cowboy  craze, 
Fred  Kirby  corrals  an  average  Videodex  rating  of 
19.0  on  his  "Junior  Rancho"  programs  (M-W-F, 
5-5:30  PM).  Over  2,000  Carolina  children  have 
appeared  on  the  program  with  Fred  since  its  debut 
in  September,  1951.  Praised  by  parents,  teachers  and 
civic  leaders  for  its  sound  contribution  to  juvenile 
ideals,  "Junior  Rancho"  offers  advertisers  a  happy, 
hair-trigger  reaction  to  their  product  appeals. 


SERVII1G  THE  CflftOlinflS' 
BIGGEST 

TELEVISION  AUDIENCE 


EFFERSON  STANDARD  BROADCASTING  COMPANY 
Represented  Nationally  by  CBS  Television  Spot  Sales 
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NEW  CHICAGO  UNIT 

Would  Establish  TV  Center 

TEMPORARY  board  of  directors 
to  promote  the  Chicago  Unlimited 
movement  was  set  up  last  Tues- 
day at  a  meeting  of  groups  inter- 
ested in  developing  Chicago  as  a 
television  center.  Meeting  was 
held  at  the  ABC  Civic  Theatre, 
Chicago. 

The  temporary  board  comprises 
S.  C.  Quinlan,  WBKB  (TV),  for 
stations;  Don  Gallagher  and  John 
Weigel,  freelance  announcers,  for 
talent;  James  Kellock,  Wielding 
Studios,  and  Dallas  Jones,  Dallas 
Jones  Productions,  for  film  groups; 
Alan  Fishburn,  freelance,  and 
James  Jewell,  James  Jewell  Radio- 
TV  Productions,  for  packagers; 
Marty  O'Shaughnessy,  TV  Fore- 
cast, and  Robert  Hurleigh,  WGN 
and  WGN-TV  news  director,  for 
news;  Ray  Jones,  AFRA  and  TVA. 

Seventy  persons  attended  the 
Tuesday  meeting  of  the  non-profit 
organizations. 

Over  $10,000  was  pledged,  with 
WBKB  offering  to  match  the 
pledge  of  any  other  station. 


THEY  DON'T  LIKE  TV  SET  TAX 

Massachusetts  Town  Levy  May  Become  'Cause  Celebre' 


THE  little  town  of  Stow,  Mass. — 
population  1,697 — found  itself  in 
the  national  spotlight  last  week 
because  many  of  its  residents  don't 
like  to  pay  a  town  tax  of  $4.50  on 
TV  receivers. 

This  two-year-old  levy  is  im- 
posed by,  Stow's  Board  of  Asses- 
sors, supported  by  a  state  ruling 
that  TV  sets  are  non-essential 
personal  property,  like  watches 
and  jewelry. 

A  few  days  ago  a  Stow  resident 
inserted  an  ad  in  the  neighboring 
Maynard  Enterprise  complaining 
against  "taxation  without  repre- 
sentation" and  protesting  the  tax 
as  illegal.  Boston  newspapers  took 
up  the  incident  and  found  that 
other  Massachusetts  communities 
weren't  interested  in  such  a  tax. 

Stow's  assessors  are  able  to  spot 
TV  owners  by  their  antennas, 
though  in  some  cases  house  oc- 
cupants are  asked  if  they  own  a 
receiver.    The  town  is  located  10 


A  $400  Investment  Brings 

$22,000  IN  SALES 

In  June,  Own-A-Home  Trailer  Co.,  began  schedule 

of  participating  announcements  on  "Take  a  Break"  

informal  program  staged,  each  weekday,  on  WOC-TV's 
spacious  lawn. 

First  announcement  sold  the  $5,500  trailer  demon- 
strated on  program.  After  3  announcements,  2  trailers 
SOLD.  After  8  announcements,  4  trailers  SOLD. 
$22,000  in  business  from  a  $400  advertising  investment. 
Interested  in  low-cost  telecasting  that  sells? 
Then  you'll  be  interested  in  "Take  a  Break,"  "Spot- 
light Review"  and  other  WOC-TV  participation  pro- 
grams. Announcements  accepted  on  these  programs  at 
card  rates  plus  $10  participation  charge  ...  a  real  buy. 

Get  the  facts  from  your  nearest  F  &  P  office  or  direct 

from  us. 

FREE  &  PETERS,  INC. 
Exclusive  National  Representatives 


i.  m 


WOC-TV 

Channel  5 


1  The  Quint  Cities 

COL.  B.  J.  PALMER,  President 
ERNEST  C.  SANDERS, 
Resident  Manager 


miles  west  of  Concord. 

Henry  F.  Long,  state  tax  com- 
missioner, ruled  some  time  ago 
that  TV  sets  were  non-essential, 
removing  them  from  the  $5,000 
exemption  allowed  on  personal 
property.  This  inspired  the  Stow 
assessors,  headed  by  Harold  J. 
Priest,  to  slap  a  tax  on  television 
sets.  The  assessors  put  a  flat  value 
of  $100  on  all  receives,  no  matter 
what  type. 

Delicate  problem  arises  in  the 
case  of  some  residents  whose  houses 
are  located  on  the  boundary  line 
separating  Stow  and  Hudson. 

Few  attempts  have  been  made  to 
place  municipal  levies  on  radio  or 
TV  sets.  A  South  Carolina  law 
putting  an  annual  license  fee  of  $1 
to  $2.50  on  radio  sets  was  held  in- 
valid in  1931  by  the  U.  S.  District 
Court.  WBT  Charlotte,  N.  C,  had 
asked  an  injunction  to  collect  the 
tax,  winning  the  case. 

Three  years  ago  a  Pennsylvania 
Liquor  Board  tax  on  TV  sets 
operated  by  taprooms,  on  the 
ground  they  provided  motion  pic- 
ture exhibitions,  was  killed  by  a 
state  court.  The  Supreme  Court 
denied  certiorari.  The  tax  ranged 
from  $120  downward.  Later  the 
State  Legislature  amended  the  law 
to  provide  specific  exemption  for 
TV  receivers. 


RCA  Slide  Projector 

RCA  VICTOR  Div.  (broadcast 
equipment  section)  is  making  avail- 
able a  new  automatic  projector  for 
convenient  presentation  of  either 
glass  or  cardboard-mounted  slides 
in  studio  television  productions. 
The  RCA  type  TP-2A  slide  pro- 
jector features  a  corrected,  coated 
astigmatic  five-inch  F/3.5  lens; 
an  indexed  rotatable  turret,  and  a 
built-in  forced-draft  ventilating 
unit  to  cool  the  100-w  lamp. 

TV  &  the  Beanstalk 

PATIENCE  is  no  virtue 
when  a  TV  fan  lives  in  a  non- 
TV  area  like  Puerto  Rico — 
but  he  can  do  something 
about  it,  according  to  Presi- 
dent Frank  A.  D.  Andrea  of 
Andrea  Radio  Corp.  One  in- 
genious TV  enthusiast  living 
near  San  Juan,  Mr.  Andrea 
said  last  week,  bought  a  tele- 
vision receiver  and  had  it  in- 
stalled. After  strenuous  ef- 
forts, the  man  reports,  he 
now  receives  programs  from 
Washington,  D.  C,  Jackson- 
ville, Norfolk,  Atlanta  and 
Havana.  He  says  reception 
is  best  from  5  p.m.  to  9  p.m., 
although  Havana  has  been 
tuned  in  up  to  midnight.  To 
achieve  this  reception,  he 
placed  on  the  top  of  his  one- 
family  home  a  74-foot  tower 
with  rotor  antenna! 


JUDGE  RULES 

Ohio  Censorship  Illegal 

CENSORSHIP  laws  in  Ohio  covJJ 
ing  motion  picture  newsreels  alej 
in  violation  of  the  Ohio  and  U.  S. 
Constitutions,  according  to  a  Wed- 
nesday ruling  by  Municipal  Judge 
Frank  W.  Wiley,  of  Toledo.  Ttteji 
ruling  was  based  on  a  "friendly"  *J 
court  action  brought  by  the  StateT 
Division  of  Film  Censorship  against 
Martin  G.  Smith,  owner  of  a  Toledo 
theatre. 

Mr.  Smith,  it  was  stated,  deliber- 
ately had  shown  a  new^reel  nofj 
yet  cleared  by  the  censors.  Judge  j 
Wiley  held  him  not  guilty  on  j 
ground  the  laws  on  which  thej 
warrant  was  based  were  invalid. 

Judge  Wiley  observed,  "A  film 
can  be  run  in  a  television  studio 
at  any  place  in  the  country  and  re- 
produced in  every  home  in  Ohio 
that  has  a  television  set,  and  there 
is  no  attempt  at  censorship  or 
taxation."  Self-censorship  in  the 
movie  industry  has  removed  much 
of  the  possibility  for  evil,  he  added. 
He  described  censorship  fees  as 
taxing  of  films  and  "a  form  of 
prior  restraint  which  violates  the 
constitutional  guarantees  of  free- 
dom of  speech  and  press. 

"To  subject  a  newsreel  to  our 
present  censorship  is  of  itself  a 
greater  evil  than  the  possibility  of 
evil  against  which  the  statute  was 
designed  to  protect,"  Judge  Wiley 
concluded.  The  state  charges  $3  to 
censor  newsreels,  which  Judge 
Wiley  ruled  was  discriminating 
against  one  method  of  disseminat- 
ing information  in  violation  of 
equal  protection  clauses  of  Ohio 
and  U.  S.  Constitutions. 
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Transmitters 

( Continued  from  page  81 ) 

transmitter  will  be  used  as  a 
standby. 

WTVR  (TV)  will  operate  with  a 
500  w  transmitter,  which  will  act 
as  the  driver  for  the  new  25  kw 
unit  when  the  station  increases  its 
power  to  maximum  erp  at  a  later 
date.  A  DuMont  5  kw  transmitter 
has  been  in  uninterrupted  service 
since  the  station's  debut  in  April 
1948. 

WTVR's  transmitter  is  located 
in  the  metropolitan  area  of  Rich- 
mond. The  station  recently  com- 
pleted construction  of  its  DuMont- 
equipped  studios  and  its  new  trans- 
mitting antenna  which  is  1,044  feet 
  above  average  terrain. 
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Venezuela  TV 

VENEZUELA'S  first  TV  station  to 
be  operated  by  the  Venezuelan 
government  is  under  construction 
on  a  mountain  top  overlooking  the ! 
city  of  Caracas,  and  is  expected  to 
go  on  the  air  this  December,  Meade 
Brunet,  vice  president  of  RCA  and 
managing  director  of  RCA  Inter- 
national Div.,  announced.  The  sta-  I 
tion  will  be  RCA-equipped. 


TV'S  NEWS  ROLE 

SDX  Meeting  to  Discuss 

ROLE  of  television  at  news  con- 
ferences is  among  leading  topics 
scheduled  for  discussion  at  the 
national  convention  of  Sigma 
Delta  Chi  in  Denver  Nov.  19-22. 

The  panel  on  newspapers  also 
is  expected  to  air  such  newspaper- 
men's complaints  as  the  charge 
that  reporters  often  are  made  into 
"unwilling  actors"  for  the  TV  pub- 
lic. 

Colorado  chapter  of  the  profes- 
sional journalism  fraternity,  the 
host  chapter,  expects  more  than 
300  delegates  to  the  four-day  meet- 
ing. 

Among  those  slated  to  speak  are 
Arthur  Hays  Sulzberger,  publisher 
of  The  New  York  Times;  Sen.  Fred 
Seaton  (R-Neb.)  ;  Palmer  Hoyt  of 
The  Denver  Post,  and  Jack  Foster 
of  the  Denver  Rocky  Mountain 
News. 

Other  key  journalists  and  broad- 
casters have  been  invited  to  take 
part  in  the  discussions. 


Television  at  Fair 

NEW  TELEVISION  equipment 
was  on  exhibit  at  the  annual  York 
Interstate  Fair  at  York,  Pa.,  last 
week.  Television  demonstration 
was  arranged  by  Allen  B.  DuMont 
Labs.,  and  WNOW-TV  York,  new 
DuMont  affiliate  that  will  begin 
telecasting  within  next  few  months. 


Sales  .  .  . 

Kelvinator  Dealers  Assn.,  Chicago, 
starts  Invitation  Playhouse  on 
WGN-TV  Chicago  for  26  weeks 
from  Sept.  17.  The  quarter-hour 
films,  produced  by  Rene  Williams, 
Hollywood,  and  owned  by  Teevee 
Co.,  that  city  are  distributed  by 
Guild  Films  Inc.  Agency  is  Frank 
C.  Jacobi  Adv.,  Chicago. 

Katz  Drug  Co.,  Kansas  City,  Mo., 
has  renewed  Invitation  Playhouse 
on  WDAF-TV  Kansas  City  for  13 
weeks  from  Sept.  9.  Agency  is 
Bruce  B.  Brewer  &  Co. 

Distribution  .  .  . 

Roland  Reed  Productions,  Culver 
City,  has  concluded  negotiations 
with   William   Morris   Agency  to 

distribute  the  production  firm's 
half-hour  TV  film  series,  Rocky 
Jones  Space  Ranger.  Former  ar- 
rangement with  Official  Films  has 
been  terminated. 

Availabilities  .  .  . 

Sterling  Television  Co.,  N.  Y.,  is 

releasing  for  TV  a  new  series  of 
13  quarter-hour  film  programs, 
Ghost  Towns  of  the  West,  produced 
by  Simmel-MeServey  Inc.,  Holly- 
wood. Series  is  based  on  true  stories 
of  Gold  Rush  days  and  has  been 


film  report 


filmed  in  some  of  the  West's 
famous  ghost  towns. 

Production  .  .  . 

Dougfair  Corp.,  Culver  City,  goes 
into  production  of  25  half-hour  TV 
films  in  Terry  and  the  Pirates 
series,  Sept.  22,  at  RKO  Pathe 
Studios.  To  be  sponsored  by  Canada 
Dry  Ginger  Ale  Inc.,  N.  Y.,  the 
programs  are  being  scheduled  in 
60  individual  markets.  Warren 
Lewis  produces  the  films.  Agency 
is  J.  M.  Mathes  Inc.,  N.  Y. 

*  *  * 

Frank  Wisbar  Productions,  Holly- 
wood, has  started  a  new  group  of 
12  half-hour  films  for  NBC-TV 
Fireside  Theatre.  The  program  re- 
sumes Sept.  30  under  sponsorship 
of  Procter  &  Gamble  Co.  (Crisco, 
Ivory,  Duz).  Agency  is  Compton 
Adv.  Inc. 

A  Men  Productions  Inc.,  Hal  Roach 
Studios,  Culver  City,  has  been 
formed  to  produce  science-adven- 
ture motion  pictures  which  later 
will  serve  as  basis  for  a  TV  series. 
Curt  Siodmak  is  president-director ; 
Richard  Carlson,  vice  president- 
star,  and  Ivan  Tors  is  secretary- 
treasurer-producer.  First  script, 
"A  Men,"  co-authored  by  Messrs. 
Siodmak  and  Tors,  goes  into  pro- 
duction tomorrow  (Tuesday).  Leon- 
ard Baumasch,  Atomic  Energy 
Commission,  will  serve  as  the  tech- 
nical adviser.  In  1953  the  feature 
will  be  broken  into  two  segments 
and  used  as  first  two  films  in  a 
TV  series.  • 

*  *  * 

Gil  Ralston,  producer  for  Screen 
Televideo  Productions,  Hollywood, 
and  Arthur  Ripley,  motion  picture 
producer  -  director  -  writer,  have 
formed  partnership  to  produce  TV 
films.  Mr.  Ralston  recently  com- 
pleted four  half -hour  NBC-TV 
Cavalcade  of  America  films  for 
duPont,  two  of  which  were  directed 
and  co-authored  by  Mr.  Ripley. 

Jack  Chertock  Television  Produc- 
tions Inc.,  Hollywood,  has  com- 
pleted the  first  film  in  Private  Sec- 
retary, half-hour  TV  series  star- 
ring Ann  Sothern.  Don  Porter  por- 
trays her  employer  in  the  situation 
comedies.  Chris  Nyby  is  the  di- 
rector [B*T,  July  14]. 

Random  Shots  .  .  . 

Guild  Films  Inc.,  Hollywood,  has 
formed  a  Television  Research  Dept. 
to  be  directed  by  Will  L.  Lane, 

(Continued  on  page  98) 


NEW  CODES 

N.  Y.  Laws  Eased  for  TV 

TWO  LAWS  easing  restrictions 
on  television  production  and  trans- 
mission were  enacted  in  New  York 
City  last  week.  The  bills  signed 
by  Mayor  Vincent  R.  Impellitteri 
amend  the  city's  fire,  electrical  and 
building  codes. 

Under  the  new  law,  the  tele- 
vision industry  will  be  able  to  oper- 
ate more  effectively  in  legitimate 
theatres.  The  measures  changed  re- 
strictions on  staging,  lighting,  wir- 
ing, seating  and  the  use  of 
sprinkler  systems. 

The  television  industry  commit- 
tee, composed  of  representatives 
of  the  TV  networks  and  WPIX 
(TV)  New  York,  had  long  sought 
relief  from  the  codes  that  were 
considered  a  prime  factor  in  the 
threats  of  some  television  leaders 
to  move  operations  to  the  West 
Coast. 

In  signing  the  two  bills,  Mayor 
Impellitteri  lauded  the  city  gov- 
ernment and  the  television  in- 
dustry for  their  cooperative  ef- 
forts in  working  out  the  problem. 
He  commented  that  the  laws  enact- 
ed by  the  City  Council  were  "the 
result  of  a  year  of  very  careful 
study  by  a  committee  represent- 
ing the  television  industry  with 
representatives  of  city  departments 
concerned  with  television  .  .  . 
and  proves  once  again  that  indus- 
try and  government  can  solve 
problems  of  vital  importance  to 
all  the  people." 

In  a  follow-up,  the  Television 
All-Industry  Committee  announced 
intentions  to  set  itself  up  as  a 
permanent  organization  to  deal 
with  similar  problems  faced  by  the 
industry.  Serving  on  the  commit- 
tee are: 

Clure  Owen,  Frank  Marx  and  Felix 
Kemp,  ABC;  Henry  Grossman,  Wal- 
ter Pierson  and  Richard  Forsling, 
CBS  Television;  Roger  Clipp  and 
Harry  Millholland,  DuMont;  J.  R. 
Poppele  and  Charles  Singer,  General 
Teleradio  Inc.;  Paul  Lynch  and  Jo- 
seph D'Agostino,  NBC  and  Tom 
Howard  and  Otis  Freeman,  WPIX 
(TV)  New  York.  David  J.  Jacobson, 
CBS-TV  director  of  public  relations, 
is  public  relations  counsel  for  the 
committee. 


WABD  (TV)  SALES 

Seven  New  Sponsors  Signed 

WABD  (TV)  New  York  has  signed 
seven  new  sponsors  for  more  than 
8600,000  worth  of  billings,  Richard 
E.  Jones,  station's  general  man- 
ager, announced  last  week.  He 
added  that  several  other  contracts 
for  sponsorship  of  programs  on 
WABD  (TV)  currently  are  in 
negotiation. 

New  business  was  contracted  by  the 
following  advertisers:  Philip  Morris  & 
Co.,  New  York,  through  Biow  Co.; 
Pacific  Coast  Borax  Co.,  New  York, 
through  McCann-Erickson  Inc.;  Bris- 
tol-Myers Co.,  New  York,  through  Do- 
herty,  Clifford  &  Shenfield;  National 
Carbon  Co.,  New  York,  through  Wil- 
liam Esty  &  Co.;  Miller  Brewing  Co., 
Milwaukee,  through  Mathisson  &  As- 
soc., that  city;  Greater  New  York 
Kaiser  -  Frazer  Dealers  Advertising 
Council  Inc..  through  William  H.  Wein- 
traub  Co.,  and  Congress  of  Industrial 
Organizations  (CIO),  Washington, 
through  Henry  J.  Kaufman  &  Assoc., 
that  city. 


ATTENTION:  Film  Buyers,  Program  Directors, 
Film  Producers,  Agency  TV 
Depts. 
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POLIO  FIGHT 

WEWS  (TV)  Aids  Campaign 

AS  OHIO'S  polio  cases  passed  the 
275  mark,  WEWS  (TV)  Cleve- 
land stepped  up  its  campaign 
against  the  dread  disease. 

Kits  and  instructions  for  dupli- 
cating WEWS's  Polio  Pledge  Day 
were  sent  to  all  Ohio  TV  stations 
and  chapter  chairmen  of  the  Na- 
tional Foundation  for  Infantile 
Paralysis. 

When  polio  cases  began  spread- 
ing through  northeastern  Ohio, 
^local  March  of  Dimes  officials 
asked  WEWS  for  a  15-minute  pro- 
gram on  polio  precautions.  Instead, 
WEWS  devoted  an  entire  broad- 
cast day  as  Polio  Pledge  Day. 

Beginning  at  8:30  a.  m.  and 
continuing  through  the  signoff  at 
midnight,  WEWS  devoted  almost 
every  local  program  and  about  12 
spots  to  precautions  to  be  taken 
against  infantile  paralysis.  The 
WEWS  Polio  Pledge  Day  was 
termed  "a  dramatic  and  effective 
use  of  television  for  the  good  of 
the  community." 


ID  ANNOUNCEMENTS 

Petry  Lists  Advantages 

COMMERCIAL  advantages  of  TV 
station  identification  announce- 
ments are  outlined  in  a  presenta- 
tion by  the  TV  division  of  Edward 
Petry  &  Co.,  station  representative, 
that  currently  is  being  distributed 
to  advertisers  and  agencies. 

Entitled  "A  Quickie  on  Quickies" 
and  employing  the  format  of  a  TV 
script,  the  report  calls  identifica- 
tion announcements  TV's  "talking 
billboards"  and  cites  these  com- 
mercial advantages:  "Good  avail- 
abilities between  high-rated  pro- 
grams," "high  frequency  impact," 
"wide  market  coverage"  and  "low 
cost  per  customer  contact." 

The  15-page  presentation  cites 
specific  examples  of  ID  availabil- 
ities, with  ratings,  TV  homes 
reached  and  cost  -  per  -  thousand 
figures  in  three  typical  markets 
and  for  early  evening,  late  evening 
and  noon  hours.  It  lists  seven  ways 
in  which  ID's  can  be  used  to 
achieve  advertising  goals  and  re- 
ports Class  A  costs  on  the  13  Petry- 
reDresented  TV  stations. 


Media  Control  Course 

COURSE  at  George  Washington 
U.  Law  School,  Washington,  D.  C, 
to  include  lectures,  research  and 
discussion  on  government  regula- 
tion of  the  mass  media  of  com- 
munication, with  special  emphasis 
on  radio  and  television,  will  be 
conducted  during  the  fall  term  on 
Thursday  evenings,  beginning  Oct. 
2,  by  Asst.  Prof.  Louis  H.  Mayo. 
Information  may  be  obtained  at 
The  Law  School,  720  20th  St.,  NW, 
Washington  6,  D.C. 


WOR-TV  will  telecast  sessions  of 
j  the  UN's  General  Assembly  in  daily 
half-hour  presentation  starting  Oct. 
14.  Telecasts  will  be  public  service 
features. 


NCAA  GAMES 

Full  Schedule  Announced 

COMPLETE  schedule  of  11  NCAA 
football  games  to  be  covered  this 
fall  by  NBC-TV  was  to  be  an- 
nounced yesterday  (Sunday)  on 
a  special  NBC-TV  program,  Kick- 
off  1952  (3-3:45  p.m.  EDT).  The 
schedule  of  telecasts,  to  start  this 
Saturday  under  the  sponsorship  of 
General  Motors,  follows: 

Sept.  20,  Texas  Christian  at 
Kansas  U.;  Sept.  27,  Princeton  at 
Columbia;  Oct.  4,  Michigan  at 
Stanford;  Oct.  11,  Texas  A  &  M 
at  Michigan  State;  Oct.  18,  Cornell 
at  Yale. 

Oct.  25,  Purdue  at  Illinois;  Nov. 
1,  Ohio  State  at  Northwestern; 
Nov.  8,  Oklahoma  at  Notre  Dame; 
Nov.  15,  Alabama  at  Georgia  Tech; 
Nov.  22,  USC  at  UCLA,  and  Nov. 
29,  Army  vs.  Navy  at  Philadelphia. 

Sportscasters  Mel  Allen,  Tommy 
Harmon,  Russ  Hodges  and  Bill 
Henry  will  cover  the  NCAA  foot- 
ball schedule,  the  network  also 
announced. 

Mr.  Allen  will  announce  all 
games  except  that  of  Oct.  4  be- 
tween Stanford  and  Michigan, 
which  will  be  handled  by  Mr.  Har- 
mon. Mr.  Henry  will  serve  as 
commentator  while  Mr.  Hodges  will 
provide  the  color  for  the  games. 

General  Motors  will  sponsor  the 
telecasts  in  behalf  of  all  its  divi- 
sions, including  Chevrolet,  Pontiac, 
Oldsmobile,  Buick,  Cadillac,  GMC 
truck  &  coach,  Frigidaire  and  other 
units  [B*T,  Aug.  25]. 


'QUICK'  EXPANDS 

More  TV  in  N.Y.  Editions 

COMPREHENSIVE  coverage  of 
television  will  be  included  in  Quick 
magazine,  effective  with  the  Oct. 
20  issue  when  the  publication  ex- 
pands its  Metropolitan  New  York 
editions  by  32  pages. 

Included  will  be  detailed  listings 
of  TV  programs  in  the  New  York 
area,  news  and  feature  material  on 
TV  shows  and  personalities  and 
news  of  developments  in  the  indus- 
try from  a  business,  scientific  and 
entertainment  point  of  view. 


Johns  Hopkins  Bldg. 

JOHNS  HOPKINS  U.  announced 
last  week  that  construction  would 
begin  soon  on  what  the  university 
believes  to  be  the  first  academic 
auditorium  to  be  built  with  perma- 
nent installation  of  television 
broadcasting  facilities.  The  build- 
ing, Shriver  Hall,  is  to  cost  more 
than  $1  million,  and  is  slated  to 
be  completed  by  the  autumn  of 
1953.  It  is  to  be  equipped  with 
video  cabling  facilities  and  micro- 
wave facilities,  so  that  the  univer- 
sity can  broadcast  nationally  or 
locally  from  its  stage. 
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Film  Report 
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former  associate  editor  of  Holiday. 
He  will  concern  himself  with  trends 
in  national  video  programming, 
availability  of  national  time  slots, 
local  price  trends,  viewing  habits 
and  local  merchandising  practices 
to  exploit  sponsored  programs  at 
point-of-sale. 

KNXT  (TV)  Hollywood  The  Late 
Show,  comprised  of  feature  films 
telecast  six  times  weekly,  has  in- 
augurated the  policy  of  presenting 
the  film's  star  as  guest  each  eve- 
ning. 

David  O.  Selznick  has  selected  his 
1947  RKO  feature  film,  "The 
Farmer's  Daughter,"  for  an  ex- 
perimental re-issue  in  Minneapolis 
theatres.  If  successful,  he  will  re- 
issue all  of  his  motion  pictures  to 
theatres  instead  of  releasing  them 
to  TV. 

Film  People  .  .  . 

Sam  Lake,  business  manager  of 
Screen  Gems  Television  Inc.,  New 
York,  to  Guild  Films  Inc.,  New 
York,  as  general  sales  manager. 

Tom  Duran  will  join  Videopix  Inc., 

Pittsburgh,  Oct.  1  to  represent  the 
company  in  the  mid- Atlantic  states. 
He  has  been  sales  executive  for 
WCAE  Pittsburgh  the  last  10 
years. 


Edward  W.  Rinker  joins  the  Chi- 
cago sales  staff  of  Sarra  Inc.  He 
was  with  Bielefeld  Studios,  same 
city. 

Richard  Bare  has  resigned  as  di- 
rector of  NBC-TV's  Eddie  Maye- 
hoff  Show,  now  being  filmed  by 
Key  Productions,  Hollywood.  Irving 
Brecher  resigned  as  producer  two 
weeks  ago.  President  Lou  Place  is 
serving  in  both  capacities  tempo- 
rarily. 

Norman  Colbert,  supervising  film 
editor   of   Filmcraft  Productions, 

Hollywood,  is  serving  as  head 
editor  on  a  series  of  five-minute 
Community  Chest  films  to  be  tele- 
cast on  all  Los  Angeles  TV  sta- 
tions and  Fox  West  Coast  theatres. 
They  will  also  be  available  to  TV 
stations  throughout  the  nation  for 
use  in  Chest  campaigns. 

Bernard  J.  Prockter,  president  of 
Prockter  Productions  and  chairman 
of  PSI-TV  Inc.,  New  York,  tele- 
vision film  producers  and  distri- 
butors, has  sailed  to  Europe  for  a 
five-week  trip  during  which  he 
hopes  to  arrange  for  TV  film  pro- 
ductions in  Italy,  France,  England 
and  Germany,  and  acquire  rights 
for  properties  which  will  be  pro- 


WMAL  News  Maker 

WMAL  -  TV  Washington's 
Your  Commissioner's  Report 
made  front  page  news  in 
local  newspapers  when  dur- 
ing its  half-hour  broadcast 
last  Monday  D.  C.  Commis- 
sion Chairman  F.  Joseph 
Donahue,  answered  a  ques- 
tion by  Bryson  Rash,  ABC 
White  House  correspondent 
and  WMAL-AM-TV  director 
of  special  events,  on  whether 
he  would  like  to  vote  on 
salary  increases  of  the  heads 
of  the  fire  and  police  depart- 
ments from  $11,130  to  $12,- 
000  yearly.  Comr.  Donahue 
said  yes,  and  Comr.  Renah 
Camalier,  also  on  the  pro- 
gram, seconded.  The  move 
was  made  official  the  next 
day. 


duced  in  the  U.  S. 

Paul  F.  Heard,  head  of  Paul  F. 
Heard  Inc.,  Hollywood,  in  New 
York  for  conferences  concerning 
further  religious  TV  film  produc- 
tion. The  producer  has  just  com- 
pleted What's  Your  Trouble?  a 
quarter-hour  video  film  series. 

Robert  de  Sousa,  regional  sales 
manager  for  Major  Television  Pro- 
ductions Inc.,  Culver  City,  in  the 
New  York  home  office  for  confer- 
ences with  Irving  Lesser  and  Sey- 
mour Poe,  executive  heads  of  the 
firm. 

•J<  :|; 

Tony  Owen,  president  of  National 
Repertory  Theatre  Inc.,  Hollywood, 
in  New  York  en  route  to  London 
for  conferences  on  further  TV  film 
production. 


RCA  C-C  TUBE 

Now  Ready  for  Market 

FIRST  commercial  version  of  the 
Vidicon  industrial  TV  camera  tube, 
was  announced  last  week  by  RCA 
Victor's  Tube  Dept.  at  Harrison, 
N.  J.  L.  S.  Thees,  general  sales 
manager,  said  the  tube,  designed 
for  closed  circuit  TV  equipment, 
makes  possible  simple,  compact 
and  low-cost  TV  camera  equipment 
for  industrial,  scientific,  education- 
al and  other  non-entertainment 
use. 

The  tube  (RCA-6198)  is  a  tenth 
the  size  of  a  standard  broadcast 
TV  camera  tube,  Mr.  Thees  said, 
and  will  make  possible  the  design 
of  a  TV  camera  similar  in  size  to 
the  16mm  home  movie  camera.  It 
will  allow  televising  of  scenes  with 
100-200  foot-candles  of  incident 
illumination.  RCA  plans  to  make 
available  in  the  fall  components  de- 
signed for  use  with  the  new  tube, 
he  said. 


GENERAL  Electric  Co.'s  Tube  Dept. 
has  completed  series  of  five  electronic 
tube  application  clinics  in  five  Cali- 
fornia cities.  Clinic  aimed  at  bringing 
detailed  information  on  new  tube  de- 
velopments and  applications  of  elec- 
tronics equipment  manufacturers'  en- 
gineering staffs. 


MEDICAL  MUDDLE 

Opinions  Vary  on  Videc 

MEMBERS  of  the  American  Med;- 
cal  Assn.  and  The  American 
Psychological  Assn.  seem  to  differ 
as  to  television's  impact  on  chil- 
dren. 

AMA's  Journal,  in  its  Sept.  G 
issue,  urged  telecasters  to  "ac- 
knowledge the  adverse  medical  and 
psychological  implications  found| 
in  many  crime-and-horror  pro- 
grams." 

That  same  week,  however,  the 
APA,  meeting  in  Washington,  was,' 
told  that  TV,  far  from  being  ai 
psychological  monster,  may  actually 
help  overcome  the  teacher  shortage 
and  may  teach  children  the  better 
things  in  life  [B*T,  Sept.  8]. 

The  AMA  Journal  said  that  the) 
television  industry  would  do  well 
to  sponsor  medical  research  proj- 
ects to  determine  the  effects  of 
crime  shows  on  children: 

"Indeed,  the  television  industry 
would  be  well  advised  to  accom- 
plish this  (research  project)  volun- 
tarily and  as  rapidly  as  possible 
in  order  to  neutralize  the  growing 
hue  and  cry  for  government  regu- 
lation and  its  attendant  evils  of 
censorship." 

On  the  other  s,-de  of  the  ledger, 
David  Komisar,  director  of  guid- 
ance at  Champlain  College,  Platts- 
burg,  N.  Y.,  told  the  AMA  that 
experience  has  taught  him  there 
is  no  evidence  of  difference  in  per- 
sonalities and  behavior  of  children 
exposed  to  TV  and  those  in  non- 
TV  areas. 


COLUMBIA-NBC 

New  TV  Courses  Listed 

TV  PROGRAM  techniques  and 
special  effects  will  be  included  in 
the  list  of  1952-53  radio-television 
courses  offered  by  Columbia  U., 
New  York,  in  cooperation  with 
NBC,  it  has  been  announced  by 
Erik  Barnouw,  who  supervises 
broadcasting  courses. 

The  Columbia-NBC  series  is 
starting  its  ninth  year  with  provi- 
sion made  for  the  first  time  for 
students  to  major  in  either  radio 
or  TV.  Study  program  leads  to  a 
bachelor  of  science  degree  in  Gen- 
eral Studies,  Mr.  Barnouw  said. 
Winter  and  spring  sessions  start 
Sept.  25  and  Feb.  4,  respectively. 

Among  new  courses  are  "Tele- 
vision Program  Techniques,"  un- 
der William  C.  Hodapp,  producer 
of  NBC-Sloan  Foundation's  Amer- 
ican Inventory,  and  "Special  Video 
Effects"  under  James  A.  Glenn, 
head  of  NBC's  special  effects  de- 
partment. 


NBC-TV  to  Air  Operas 

NBC-TV  will  present  eight  operas 
this  coming  season,  broadcast 
monthly  on  Sunday,  3-4  p.m.,  start- 
ing Oct.  19  with  Benjamin  Brit- 
ten's "Billy  Budd,"  which  will  be 
given  its  American  premiere  on  the 
telecast.  Samuel  Chotzinoff,  NBC 
general  music  director,  will  produce 
the  opera  series,  which  will  be  given 
in  English. 


TV  film 
spots 
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e  live  action 
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in  Telenews  Productions  Inc.  and  part 
owner  of  various  newsreel  theatres, 
.executive  vice  president  and  secretary 
and  25%  stockholder.  Mr.  Scheftel  is 
president  and  secretary  of  applicant; 
Mr.  Burger,  treasurer.  Applicant  also 
seeks  new  TV  stations  in  Springfield, 
111.,  Sioux  City,  Iowa,  and  Duluth, 
M  Minn.  City  priority  status :  Group  A-2, 
|  No.  27. 

.  f 1  LITTLE  ROCK— Wrather,  Hill  &  Al- 
'cuilijiivarez,  vhf  Ch.  11,  ERP  220  kw  [B.T, 
July  21].  Principals  include  50%  owner 
J.  D.  Wrather  Jr.,  president  and  50% 
stockholder,  Jack  Wrather  Productions, 
Los  Angeles,  and  president  and  60% 
stockholder,  Wrather  TV  Productions, 
Los  Angeles.  Mr.  Wrather  also  is  part 
owner  of  Superior  Television  Co.,  Cor- 
pus Christi,  Tex.,  TV  applicant.  City 
priority  status:  Group  A-2,  No.  27. 
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CALIFORNIA 
BAKERSFIELD— Lemert  Bcstg.  Co., 
vhf  Ch.  10,  ERP  61.7  kw  [B.T,  July  7]. 
Principals  include  Lewis  F.  Blumberg, 
employe  of  Motion  Pictures  for  Tele- 
vision Inc.,  president  and  32.2%  stock- 
holder; Jack  Benny,  motion  picture, 
radio  and  TV  star,  8.9%;  William 
Goetz,  production  head,  Universal-In- 
ternational Pictures,  Los  Angeles,  8.9%. 
City  priority  status:  Group  A-2,  No. 
132. 

MONTEREY— Monterey  Radio-Tele- 
vision Co.  (KMBY),  vhf  Ch.  8,  ERP  10 
kw  [B.T,  July  7].   Principals  include 
Harry  L.   (Bing)    Crosby  Jr.,  motion 
»  picture,   radio  and  TV  star,   as  vice 
president-treasurer    and    24%  stock- 
:  holder.  Mr.  Crosby  is  also  principal  in 
I  KXLY-TV  Spokane,  Wash.  City  prior - 
ji  ity  status:  Group  A-2,  No.  164. 

SANTA  BARBARA  —  Santa  Barbara 
Bcstg.  &  Television  Corp.,  vhf  Ch.  3, 
ERP  42.7  kw  [B.T,  Aug.  4].  Principals 
include  Ronald  Colman,  motion  pic- 
ture and  radio  star,  10%  stockholder. 
City  priority  status:  Group  A-2,  No.  94. 
t     STOCKTON  —  KXOB  Inc.  (KXOB), 


vhf  Ch.  13,  ERP  229  kw  [B.T,  Aug.  4]. 
Principals  include  Sherrill  C.  Corwin, 
owner  of  Corwin  Theatres  Corp.  (owns 
theatres  in  California),  secretary-treas- 
urer and  15%  stockholder  in  applicant; 
Edward  G.  Burke  Jr.,  25%  owner  of 
Screen  Assoc.  Inc.,  Los  Angeles,  15% 
stockholder  in  applicant;  Ralph  E. 
Stolkin,  12.5%  owner  of  Screen  Assoc. 
Inc.,  15%  stockholder  in  applicant. 
Messrs.  Corwin,  Burke  and  Stolkin  also 
have  stock  interests  in  WMAY-TV  Inc., 
TV  applicant  for  Springfield,  111.  (See 
also  Mid  Continent  Television  Inc., 
Wichita,  Kan.)  City  priority  status: 
Group  A-2,  No.  53. 

COLORADO 

DENVER— Aladdin  Radio  &  TV  Inc. 
(KLZ),  vhf  Ch.  7,  ERP  72.5  kw  [B.T, 
June  23].  Principals  include  Frank  H. 
Ricketson  Jr.,  president  (no  stock  in- 
terest) of  Fox  Intermountain  Theatres 
Inc.  and  50%  owner  of  Atlas  Theatre 
Corp.  (chain  of  Colorado  theatres), 
treasurer  and  13.5%  stockholder  in  ap- 
plicant; Theodore  R.  Gamble,  president 
and  with  wife  80%  stockholder  in 
Gamble  Enterprises  Die.  (owns  theatres 
in  Indiana,  Ohio  and  Pennsylvania  and, 
through  interest  in  Standard  Theatres 
Inc.  in  Wisconsin),  vice  president  and 
20.3%.  Mrs.  Gamble  has  stockholdings 
in  individual  theatres  in  California. 
Mr.  Gamble  also  has  stock  interest  in 
Mt.  Hood  Radio  &  Television  Bcstg. 
Corp.,  TV  applicant  for  Portland,  Ore. 
City  priority  status:  Group  A-2,  No.  1. 

DENVER — Denver  Television  Co.,  vhf 
Ch.  7,  ERP  316  kw  [B.T,  July  14]. 
Principals  include  John  M.  Wolfberg, 
president  and  director  of  Denver  the- 
atre chain,  president  and  34%  stock- 
holder; James  M.  Stewart,  motion  pic- 
ture, stage  and  radio  star,  19.6%.  City 
priority  status:  Group  A-2,  No.  1. 

DENVER  —  Metropolitan  Television 
Co.,  vhf  Ch.  4,  ERP  100  kw  [B.T,  July 
7].  Applicant  owns  KOA  there.  Prin- 
cipals include  Bob  Hope,  motion  pic- 
ture, radio  and  TV  star,  50%  stock- 


Your  Super  TV  Time  Salesman! 


The  versatile,  new  Gray  Telop  II  is 
one  of  the  best  time  salesmen  your 
station  can  have!  With  the  Telop  II 
you  can  make  TV  commercials  excit- 
ing and  interesting,  even  for  retail 
sponsors.  You  give  them  the  pro- 
fessional studio  effects  of  superim- 


position,  lap  dissolve,  fade-outs— and 
at  a  big  saving  of  cost,  time  and 
trouble.  Gray  Telop  II  handles  slides, 
photographs,  art  work  or  cards  .  .  . 
takes  up  little  space  ...  is  easy  to 
move  around  .  .  .  needs  only  one 
operator.  Write  for  Circular  RD-9. 
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and  Development  Co.,  Inc..  598  Hilliard  St.,  Manchester,  Conn. 
Div.  of  The  Gray  Manufacturing  Co.— Originators  of  the  Gray  Telephone  Pay  Station  and  the  Gray  Audograph 
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holder.  City  priority  status:  Group  A-2, 
No.  1. 

FLORIDA 
FORT  MYERS  —  Fort  Myers  Bcstg. 
Co.  (WINK),  vhf  Ch.  11,  ERP  9.77  kw 
[B.T,  June  9].  Principals  include  Dan- 
iel Sherby,  12V2%  owner  of  Castle  Out- 
door Theatre  Co.,  vice  president.  City 
priority  status:  Group  A-2,  No.  396. 

JACKSONVILLE  —  Florida-Georgia 
Television  Co.,  vhf  Ch.  12,  ERP  316  kw 
[B.T,  Aug.  25].  Principals  include 
Mitchell  Wolfson,  president  of  Womet- 
co  Theatres  (exhibition  chain)  which 
operates  WTVJ  (TV)  Miami,  vice  pres- 
ident and  5%  stockholder;  Sidney 
Meyer,  vice  president  of  Wometco  The- 
atres, 5%  stockholder.  Wometco  The- 
atres also  owns  10%  of  applicant.  Same 
interests  have  stockholdings  in  TV  ap- 
plications for  Tampa  and  Charlotte, 
N.  C.  City  priority  status:  Group  B-4, 
No.  196. 

TAMPA  —  Orange  Television  Bcstg. 
Co.,  vhf  Ch.  13,  ERP  316  kw  [B.T, 
July  14].  Principals  include  Mitchell 
Wolfson,  2»/2%,  and  Sidney  Meyer, 
21,,2%.  Messrs.  Wolfson  and  Meyer  are 
president  and  vice  president,  respec- 
tively, of  Wometco  Theatres  (exhibi- 
tion chain)  which  operates  WTVJ  (TV) 
Miami.  Same  interests  have  stockhold- 
ings in  TV  applications  for  Jackson- 
ville and  Charlotte,  N.  C.  City  priority 
status:  Group  A-2,  No.  3. 

GEORGIA 

COLUMBUS  —  Martin  Theatres  of 
Georgia  Inc.,  uhf  Ch.  28,  ERP  76  kw 
[B.T,  July  7].  Applicant  is  owned  by 
Martin  Theatres  of  Florida  Inc.,  of 
which  E.  D.  Martin  is  president  and 
33y3%  stockholder,  R.  E.  Martin  is  vice 
president  and  33  \ '3%  stockholder,  C.  L. 
Patrick  is  secretary-treasurer,  and  es- 
tate of  R.  E.  Martin  Sr.  is  33y3%  stock- 
holder. City  priority  status:  Group 
A-2,  No.  42. 

SAVANNAH— WSAV  Inc.,  vhf  Ch.  3, 
ERP  35  kw  [B.T,  June  16].  Principals 
include  William  K.  Jenkins,  president 
of  Georgia  Theatre  Co.,  19.8%  stock- 
holder in  applicant.  City  priority 
status:  Group  A-2,  No.  22. 

ILLINOIS 
HARRISBURG— Turner-Farrar  Assn., 
uhf  Ch.  22,  ERP  11  kw  [B.T,  June  30]. 
Same  principals  (O.  L.  Turner,  Oscar 
L.  Turner,  Charles  O.  Farrar,  Ethel  M. 
Turner,  Harry  R.  Horning)  as  Turner- 
Farrar  Theatres  (owns  theatres  in  Illi- 
nois). City  priority  status:  Group  A-2, 
No.  484. 

""ROCKFORD— Greater  Rockford  Tele- 
vision Inc.,  vhf  Ch.  13,  ERP  202  kw 
[B.T,  July  7].  Principals  include  Ro- 
lando Frederick  Gran,  one  third  owner 
of  Standard  Theatres  Inc.  (owns  chain 
of  Wisconsin  theatres),  22.4%  stock- 
holder in  applicant.  Mr.  Gran  also  has 
50%  interest  in  Milwaukee  Area  Tele- 
casting Corp.,  TV  applicant  for  Mil- 
waukee, and  14%  interest  in  Valley 
Telecasting  Corp.,  TV  applicant  for 
Green  Bay,  Wis.  City  priority  status: 
Group  A-2,  No.  32. 

SPRINGFIELD— Great  Plains  Televi- 
sion Properties  Inc.,  uhf  Ch.  20,  ERP 
18  kw  [B.T,  Aug.  4].  Owned  by  Trans- 
continental Properties  Inc.  Principals 
of  Transcontinental  include  Herbert 
Scheftel,  president  and  19%  stockholder 
in  Telenews  Productions  Inc.  and  part 
owner  in  various  newsreel  theatres, 
president  and  25%  stockholder;  Alfred 
G.  Burger,  executive  vice  president 
and  16%  stockholder  in  Telenews  Pro- 
ductions Inc.  and  part  owner  of  various 
newsreel  theatres,  executive  vice  pres- 
ident and  secretary  and  25%  stock- 
holder. Mr.  Scheft°l  is  president  and 
secretary  of  applicant;  Mr.  Burger, 
treasurer.  Applicant  also  seeks  TV  sta- 
tions in  Little  Rock,  Ark.,  Sioux  City, 
Iowa,  and  Duluth,  Minn.  City  priority 
status:  Group  A-2,  No.  41. 

SPRINGFIELD  —  WMAY-TV  Inc. 
(WMAY),  vhf  Ch.  2,  ERP  100  kw  [B.T, 
July  28].  Principals  include  Sherrill 
Corwin,  owner  of  Corwin  Theatres 
Corp.  (owns  theatres  in  California), 
10%  stockholder  in  applicant;  Edward 
G.  Burke  Jr.,  25%  owner  of  Screen 
Assoc.  Inc.,  Los  Angeles,  10%  stock- 
holder in  applicant:  Ralph  E.  Stolkin, 
12.5%  owner  of  Screen  Assoc.  Inc.,  10% 
stockholder  in  applicant.  Messrs.  Cor- 
win, Burke  and  Stolkin  also  have  stock 
interests  in  KXOB  Inc.,  TV  applicant 
for  Stockton,  Calif.  (See  also  Mid-Con- 
tinent Television  Inc.,  Wichita,  Kan.) 
City  priority  status:  Group  A-2,  No.  41. 

INDIANA 
EVANS VILLE  —  Premier  Television 
Die,  vhf  Ch.  62.  ERP  90  kw  [B.T, 
July  21].  Applicant  is  owned  90%  by 
Grand-Carlton  Corp.,  exhibitor.  Jesse 
D.,  Isadore  J.  and  Oscar  K.  Fine.^each 
one-third  owner  and  executive  of 
Grand-Carlton,  also  are  officers  in  ap- 
(Continued  on  page  100) 
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plicant.  City  priority  status:  Group 
A-2,  No.  17. 

FORT  WAYNE — Fort  Wayne  Televi- 
sion Corp.,  uhf  Ch.  33,  ERP  282  kw 
[B.T,  July  14].  Applicant  is  owned 
100%  by  Alliance  Theatres  Corp.  Prin- 
cipals in  applicant  include:  President 
P.  J.  Dee,  president-8%  owner  of  Alli- 
ance; Vice  President  S.  J.  Gregory, 
vice  president  of  Alliance;  Secretary 
William  J.  Friedman,  assistant  secre- 
tary-3%  owner  of  Allianc11  and  1.1%  of 
KIOA  Des  Moines  and  WLOL  Minne- 
apolis; Treasurer  Herbert  L.  Stern  Sr., 
treasurer-14%  owner  of  Alliance.  City 
priority  status:  Group  A-2,  No.  12. 

IOWA 

MASON  CITY— Twin  States  Televi- 
sion Co.,  vhf  Ch.  3,  ERP  24.7  kw  [B.T, 
Sept.  1].  W.  K.  Niemann,  vice  presi- 
dent and  16%%  owner  of  applicant,  is 
vice  president-21.4%  owner  of  General 
Pictures  Production  Inc.,  Des  Moines. 
City  priority  status:  Group  A-2,  No. 
183. 

SIOUX  CITY — Siouxland  Television 
Co.,  vhf  Ch.  9,  ERP  50  kw  [B.T,  June 
30].  Arthur  Sanford,  president  and  55% 
owner  of  applicant,  is  vice  president 
and  55%  owner  of  Affiliated  Theatres 
Inc.,  Sioux  City.  City  priority  status: 
Group  A-2,  No.  39. 

SIOUX  CITY— Great  Plains  Tele- 
vision Properties  Inc.,  uhf  Ch.  36,  ERP 
18.4  kw  [B.T,  Sept.  1].  Sole  owner  is 
Transcontinental  Properties  Inc.,  of 
which  Herbert  Scheftel  is  president- 
25%  owner  and  Alfred  G.  Burger  is 
executive  vice  president,  secretary  and 
25%  owner.  Mr.  Scheftel  also  is  presi- 
dent-19%  owner  of  Telenews  Produc- 
tions Inc.  and  Mr.  Burger  is  executive 
vice  president-16%  owner  of  Telenews 
Productions.  Both  are  part  owners  of 
various  newsreel  theatres.  Mr.  Scheftel 
is  president  and  secretary  of  applicant 
and  Mr.  Burger  is  treasurer.  Applicant 
also  seeks  TV  stations  in  Springfield, 
111.,  Duluth,  Minn.,  Little  Rock,  Ark. 
City  priority  status:  Group  A-2,  No.  39. 

KANSAS 

WICHITA— The  C.  W.  C.  Co.,  uhf  Ch. 
16,  ERP  198  kw  [B.T.  July  14].  Presi- 
dent-10%  owner  of  applicant  is  Stanley 
H.  Durwood,  theatre  operator  in  Kan- 


FOR 
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For  television  micro-wave 
relay  use — one  200  foot 
"Skyline"  double  guyed 
tower  complete  with  re- 
quired obstruction  light- 
ing. 

Also,  four  reflecting 
screens  which  permit  the 
mounting  of  micro-wave 
dishes  on  ground. 

FOR  DETAILS, 
WRITE  - 

j.  m.  Mcdonald, 

Assistant  Director  of 
Engineering 

Crosley  Broadcasting 
Corporation 

Crosley  Square, 
Cincinnati  2,  Ohio 


sas  and  Missouri.  Vice  president  is 
Henry  S.  Ungerlieder,  50%  owner  of 
Ungerleider  &  McGhan,  theatre  ticket 
equipment  firm.  City  priority  status: 
Group  A-2,  No.  6. 

WICHITA — Mid  Continent  Television 
Inc.,  vhf  Ch.  3,  ERP  100  kw  [B.T,  July 
7].  Principals  include  20%  stockholder 
Sherrill  C.  Corwin,  owner  of  Corwin 
Theatres  Corp.  (theatre  chain  in  Cali- 
fornia). Mr.  Corwin  a!so  has  stock- 
holdings in  WMAY-TV  Inc.,  TV  appli- 
cant for  Springfield,  111.;  and  in  KXOB 
Inc.,  TV  applicant  for  Stockton,  Calif. 
City  priority  status:  Group  A-2,  No.  6. 

KENTUCKY 

HENDERSON— Ohio  Valley  Television 
Co.,  uhf  Ch.  50,  ERP  25  kw  [B.T,  July 
28].  Operator  of  AM  station  WSON 
there,  applicant  is  owned  60%  by 
Citizens  Theatre  Co.,  Henderson,  whose 
officers  include  President  M.  A.  Light- 
man  Jr.,  Vice  President  Leo  King  and 
Secretary-Treasurer  W.  E.  McClure. 
Malco  Theatres  Inc.,  Memphis,  holds 
50%  interest  in  Citizens  Theatre  Co. 
City  priority  status:  Group  A-2,  No.  17 
(Evansville,  Ind.). 

PADUCAH  —  Columbia  Amusement 
Co,,  vhf  Ch.  6,  ERP  10.4  kw  [B.T,  July 
7].  Applicant  is  Paducah  exhibitor. 
Principals  include:  Leo  F.  Keiler, 
president  and  41.9%  owner;  John  W. 
Keiler  II,  first  vice  president  and  8.4%; 
R.  R.  Kirkland,  second  vice  president 
and  12.4%,  and  Irene  B.  Keiler,  third 
vice  president  and  37.3%.  City  priority 
status:  Group  A-2,  No.  146. 

LOUISIANA 
NEW  ORLEANS— WSMB  Inc.,  uhf 
Ch.  20,  ERP  200  kw  [B.T,  July  7]. 
Operator  of  AM  station  WSMB  there, 
applicant  is  50%  owned  by  Paramount 
Gulf  Theatres.  Officers  in  WSMB  Inc. 
include  Leonard  H.  Goldenson  and 
Robert  H.  O'Brien,  president  and  sec- 
retary-treasurer, respectively,  of  Unit- 
ed Paramount  Theatres:  and  Gaston  J. 
Dureau  and  Carl  F.  Dixon,  president 
and  assistant  secretary,  respectively,  of 
Paramount  Gulf  Theatres.  City  priority 
status:  Group  B-4,  No.  184. 

MICHIGAN 

BATTLE  CREEK— W.  S.  Butterfield 
Theatres  Inc.,  uhf  Ch.  64,  ERP  1,000 
kw  [B.T,  July  21].  President  of  ap- 
plicant is  M.  F.  Gowthorpe,  president 
and  treasurer  of  Consoidated  Theatres 
Inc.,  B  &  J  Theatres  Inc.,  J.  R.  Dennis- 
ton  Theatre  Co.,  Carley  Amusement 
Co.,  Butterfield  Michigan  Theatres  Co. 
and  Bijou  Theatrical  Enterprise  Co., 
Detroit;  vice  president-secretary  of  ap- 
plicant is  William  A.  Ruble,  vice-presi- 
dent-secretary of  Butterfield  Michigan 
Theatres  Co.  and  Bijou  Theatrical 
Enterprise  Co.;  vice  president  of  ap- 
plicant is  Paul  A.  Seippel,  vice  presi- 
dent of  Butterfield  Michigan  Theatres 
Co.,  and  a  director  of  applicant  is  H. 
Edward  Stuckey,  vice  president  of 
Butterfield  Michigan  Theatres  Co.  Sole 
stockholder  of  Class  A  and  Class  C 
stock  is  Bijou  Theatrical  Enterprise 
Co.,  Detroit.  Applicant  also  seeks  TV 
station  in  Flint,  Mich.  [B.T,  July  7]. 
City  priority  status:  Group  B-l,  No.  15. 

FLINT— W.  S.  Butterfield  Theatres 
Inc.,  uhf  Ch.  16,  ERP  998  kw  [B.T, 
July  7].  See  application  at  Battle 
Creek,  Mich. 

MINNESOTA 

DULUTH— Great  Plains  Television 
Properties  Inc.,  uhf  Ch.  38,  ERP  17  kw 
[B.T,  Sept.  8,  Aug.  18].  See  application 
at  Sioux  City,  Iowa. 

DULUTH— Lakeland  Telecasters  Inc. 
(WREX),  vhf  Ch.  6,  ERP  55  kw  [B.T, 
July  14].  Principals  include  Rolando 
Frederick  Gran,  one-third  owner  of 
Standard  Theatres  Inc.  (theatre  chain 
in  Wisconsin),  5%  stockholder.  Mr. 
Gran  also  has  a  22.4%  interest  in 
Greater  Rockford  Television  Inc.,  TV 
applicant  for  Rockford,  111.;  50% 
interest  in  Milwaukee  Area  Telecasting 
Corp.,  TV  applicant  for  Milwaukee; 
and  14%  interest  in  Valley  Telecasting 
Corp.,  TV  aoplicant  for  Green  Bay 
Wisconsin.  City  priority  status:  Group 
A-2.  No.  10. 

MISSOURI 
ST.  LOUIS— St.  Louis  Amusement 
Co.,  vhf  Ch.  11,  ERP  316  kw  [B.T, 
July  7].  Applicant  is  owned  42%  by 
Fanchon  &  Marco  Enterprises  Inc., 
whose  secretary,  James  H.  Arthur,  is 
secretary-treasurer  of  applicant.  City 
priority  status:  B-4,  No.  179. 

NEBRASKA 

HASTINGS— Strand  Amusement  Co., 
vhf  Ch.  5,  ERP  61.4  kw  [B.T,  Aug.  25]. 
Principals  include:  Frank  D.  Rubel, 
president  and  25%  owner;  Fred  E. 
Teller  Jr.,  vice  president  and  20%; 
Edna   C.   Rubel,   secretary   and  25%; 


Knalba  Foundation,  30%.  City  priority 
status:  Group  A-2,  No.  256. 

NEVADA 

LAS  VEGAS — Desert  Television  Co., 
vhf  Ch.  13.  ERP  2.48  kw  [B.T,  July 
14].  Operator  of  AM  station  KRAM 
there,  applicant  is  owned  88.8%  by 
Huntridge  Theatres  Inc.  City  priority 
status:  Group  A-2,  No.  209. 

NEW  JERSEY  " 
ASBURY  PARK  —  Atlantic  Video 
Corp.,  uhf  Ch.  58,  ERP  100  kw  [B.T, 
Sept.  1].  Walter  Reade  Jr.,  is  presi- 
dent-49%  owner  of  applicant  and 
Edwin  Gage  is  vice  president-sec- 
retary-49%  owner.  Mr.  Reade  also  is 
president  of  Walter  Reade  Theatres 
and  is  New  York  and  New  Jersey 
theatre  operator.  Mr.  Gage  is  asso- 
ciated with  Mr.  Reade  in  some  of  the 
New  York  and  New  Jersey  theatre 
operations.  City  priority  status:  Group 
B-l,  No.  135. 

NEW  MEXICO 
ALBUQUERQUE  —  Greer  &  Greer, 
vhf  Ch.  7,  ERP  91  kw  [B.T.  June  30, 
April  21].  E.  John  Greer,  50%  owner 
of  applicant,  has  interest  in  nine 
theatres  in  Santa  Fe  and  New  Mexico. 
Saloma  S.  Greer,  50%  owner  of  appli- 
cant, has  interest  in  four  Sante  Fe 
theatres.  Applicant  also  seeks  TV  sta- 
tion in  Santa  Fe  [B.T,  June  30].  City 
priority  status:  Group  B-4,  No.  201. 

SANTA  FE— Greer  &  Greer,  vhf 
Ch.  2,  ERP  10  kw  [B.T,  June  30,  April 
21].  See  application  at  Albuquerque. 

NEW  YORK 

ALBANY— Patroon  Bcstg.  Co.,  uhf 
Ch.  23,  ERP  255  kw  [B.T,  Aug.  11]. 
Operator  of  AM  station  WPTR  there, 
applicant  is  owned  55%  by  Schine 
Chain  Theatres  Die.  President  of  ap- 
plicant is  J.  Myer  Schine.  City  priority 
status:  Group  B-2,  No.  141. 

BUFFALO— Chautauqua  Bcstg.  Corp. 
uhf  Ch.  17,  ERP  166  kw  [B.T,  Aug.  11]. 
Applicant  is  owned  29.6%  by  Gary  L. 
Cohen,  executive  vice  president,  who 
is  manager  and  25%  owner  of  Van 
Buren  Amusement  Enterprises  Die, 
drive-in.  Secretary  of  applicant  is 
Irving  Cohen,  sole  owner  of  Allendale, 
Plaza,  Corning  and  other  theatres. 
Robert  C.  Hayman,  exhibitor,  owns 
8.3%  of  applicant.  Chautauqua  Bcstg. 
Corp.  also  is  TV  applicant  at  James- 
town, N.  Y.  City  priority  status:  Group 
B-4,  No.  181. 

BUFFALO— Copper  City  Bcstg.  Corp. 
vhf  Ch.  7,  ERP  155  kw  [B.T,  Aug.  18]. 
Licensee  of  WKTV  (TV)  Utica,  N.  Y., 
and  AM  station  WKAL  Rome,  N.  Y., 
applicant  is  56%  owned  by  President 
Myron  J.  Kallett,  head  of  Kallett 
Theatres  Inc.  and  other  theatre  com- 
panies. Other  officers  in  applicant  in- 
clude Vice  President  Robert  M.  Kallett 
and  secretary  Joseph  S.  Kallett.  City 
priority  status:  Group  B-4,  No.  181. 

JAMESTOWN  —  Chautauqua  Bcstg. 
Corp.,  uhf  Ch.  58,  ERP  62.6  kw  [B.T, 
July  28].  See  application  at  Buffalo. 
City  priority  status:  Group  A-2,  No. 
97. 

NIAGARA  FALLS— Frontier  Tele- 
vision Inc.,  Vhf  Ch.  7,  ERP  316  kw 
[B.T,  Sept.  1].  Applicant  is  50% 
owned  by  Catarac  Theatre  Corp. 
President  Richard  A.  Hayman  is  11% 
owner  of  Catarac  Theatre  Corp.  and 
33%  owner  of  County  Theatres  Corp. 
Secretary  Raymond  A.  O'Connor  is 
officer  and  director  of  Catarac  Theatre 
Corp.  City  priority  status:  Group  B-4, 
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No.  181. 

SCHENECTADY— Van  Curler  Bcstg. 
Corp.,  uhf  Ch.  35,  ERP  246  kw.  [B.T, 
July  14].  Holding  25%  interest  each  are 
President  Simon  H.  Fabian,  president 
of  Fabian  Theatres;  Vice  President 
Eleanor  Fabian  Rosen,  and  Secretary 
Edward  L.  Fabian,  assistant  secretary 
of  Fabian  Theatres.  City  priority 
status:  Group  B-2.  No.  141. 

NORTH  CAROLINA 

CHARLOTTE— Piedmont  Electronics 
&  Fixture  Corp.,  vhf  Ch.  9,  ERP  316 
kw  [B.T,  Sept.  15].  Principals  include 
President  and  10%  stockholder  Hers- 
chel  Hill  Everett,  president  and  50% 
owner  of  Everett  Enterprises  Die. 
(chain  exhibition);  Vice  President  and 
15%  stockholder  Mitchell  Wolfson. 
president  of  Wometco  Theatres  (ex- 
hibition chain),  and  10%  stockholder 
Wometco  Theatres.  Mr.  Wolfson  and 
Wometco  Theatres  own  WTVJ  (TV) 
Miami,  have  interests  in  TV  applica- 
tions for  Jacksonville  and  Tampa,  Fla. 
City  priority:  Group  B-4,  No.  199. 

WINSTON-SALEM  —  Mary  Pickford 
Rogers,  vhf  Ch.  12,  ERP  117  kw  [B.T, 
July  7].  Applicant  is  president  of 
Comet  Productions  Inc.  and  Triangle 
Productions  Inc.  and  25%  owner  of 
United  Artists  Corp.  City  priority 
status:  Group  B-3,  No.  175. 

OHIO 

MANSFIELD— Fergum  Theatres  Inc.,  * 
uhf  Ch.  36,  ERP  17  kw  [B.T,  July  14]. 
William  N.  Skirball  is  president-40% 
owner  of  applicant  and  50%  owner  of 
Skirball  Bros,  (theatre  management), 
Cleveland,  with  interest  in  various 
other  theatre  and  retail  candy  com- 
panies. Jack  H.  Skirball  is  vice  pres- 
ident-40% owner  of  applicant  and 
independent  motion  picture  producer, 
Hollywood.  Joseph  Lisauer  is  secretary- 
treasurer  of  applicant  and  general 
manager  of  Fergum  Theatres  and 
Skirball  Bros.  City  priority  status: 
Group  A-2,  No.  95. 


orp 


ca 

isio 
p,I 
p 

jiea 

- 

i 

El 

k£( 


> 


El 


: 

CO 

| 

D 


OKLAHOMA 

OKLAHOMA  CITY— Oklahoma  Tele- 
vision Corp.,  vhf  Ch.  9,  ERP  316  kw 
[B.T.  July  14].  Applicant  is  owned  30% 
by  Video  Independent  Theatres.  Sec- 
retary Henry  S.  Griff  ling  is  president 
of  theatre  firm.  City  priority  status: 
Group  B-4,  No.  194. 

OREGON 

PORTLAND— Mt.  Hood  Radio  &  Tele- 
vision Bcstg.  Corp.,  vhf  Ch.  6,  ERP  100 
kw  [B.T,  July  28].  Operator  of  newly 
purchased  AM  station  KOIN  there, 
applicant  is  43.5%  owned  by  Theodore 
R.  Gamble,  president  and  with  wife 
80%  stockholder  in  Gamble  Enter- 
prises Inc.  (owns  theatres  in  Indiana, 
Ohio  and  Pennsylvania  and,  through 
interest  in  Standard  Theatres  Inc.,  in 
Wisconsin).  Mrs.  Gamble  has  holdings 
in  individual  theatres  in  California. 
Mr.  Gamble  also  has  stock  interests 
in  Aladdin  Radio  TV  Inc..  TV  ap- 
plicant for  Denver.  City  priority  status : 
Group  A-2,  No.  2. 

PENNSYLVANIA 

JOHNSTOWN— Rivoli  Realty  Co.,  uhf 
Ch.  56,  ERP  85  kw  [B.T,  April  21]. 
Walter  M.  Thomas  is  president-12% 
owner  of  applicant.  Margaret  E.  Gart- 
land  is  secretary-57%  owner  of  ap- 
plicant. Mr.  Thomas  is  50%  owner  of 
Laurel  Theatre  and  33%  owner  of 
Roxy  Theatre,  Johnstown.  Miss  Gart- 
land  is  50%  owner  of  Laurel  Theatre 
and  33%  Roxy  Theatre.  City  priority 
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;tatus:  Group  B-2,  No.  151. 

SOUTH  CAROLINA 
CHARLESTOWN,  S.  C.  —  Charles 
Bcstg.  Co.,  vhf  Ch.  2,  ERP  54.9  kw 
TB.T,  July  14].  Operator  of  AM  station 
iVHAN  there,  applicant  is  20%  owned 
oy  Frederick  G.  Storey,  president  and 
one-third  owner  of  Community  Theatre 
Corp.,  Atlanta,  Ga.  City  priority  status: 
Soroup  A-2,  No.  55. 

TENNESSEE 
CHATTANOOGA  —  Southern  Tele- 
Vision  inc.,  vhf  Ch.  12,  ERP  63.5  kw 
[B»T,  Sept.  1,  June  30].  Applicant  is 
)wned  37.5%  by  President  Moses 
L.ebovitz,  president  of  Independent 
Theatres  Inc.;  and  12.5%  by  Joel  W. 
Solomon,  secretary-treasurer  of  Inde- 
pendent Theatres.  City  priority  status: 
Group  A-2,  No.  14. 

|  KINGSPORT— Kingsport  Bcstg.  Co., 
Jhf  Ch.  28,  ERP  22.2  kw  [B.T,  July  14]. 
Operator  of  AM  station  WKPT  there, 
applicant  is  owned  8%  by  Kingsul 
Theatres  Inc.  City  priority  status: 
Group  A-2,  No.  273. 

TEXAS 

BEAUMONT  —  Lufkin  Amusement 
Co.,  vhf  Ch.  4,  ERP  100  kw  [B.T,  July 
21].  Stockholders  in  applicant,  who 
have  extensive  theatre  interests  in 
Texas,  include  Ernest  Lynn  Kurth, 
president  and  21.9%;  J.  H.  Kurth  Jr., 
vice  president  and  24.4%;  Mrs.  Louis 
R.  Henderson,  38.3%;  R.  W.  and  M.  E. 
Kurth,  both  minority  stockholders. 
,E.  L.  Kurth  also  has  interest  in  Forest 
Capital  Bcstg.  Co.,  TV  applicant  at 
Lufkin,  Tex.  City  priority  status: 
Group  A-2,  No.  9. 

CORPUS  CHRISTI— Superior  Televi- 
sion Co.,  vhf  Ch.  10,  ERP  222  kw  [B.T, 
July  28].  Applicant  is  50%  owned  by 
J.  D.  Wrather  Jr.,  half -owner  and  pres- 
1  ident  of  Jack  Wrather  Productions  Inc., 
'Los  Angeles,  and  part  owner  of  KOTV 
(TV)  Tulsa.  City  priority  status:  Group 
B-4,  No.  197. 

LUBBOCK— Lindsey  Television  Co., 
vhf  Ch.  5,  ERP  100  kw  [B.T,  July  21]. 
■Applicant  is  owned  80%  by  Lindsey 
Theatres  Inc.,  operator  of  eight  the- 
atres there.  City  priority  status: 
j  Group  A-2,  No.  50. 

LUFKIN— Forest  Capital  Bcstg.  Co., 
vhf  Ch.  9,  ERP  11.3  kw  [B.T,  June  2]. 
Operator  of  AM  station  KTRE  there, 
applicant  is  owned  16%  by  Vice  Presi- 
dent E.  L.  Kurth  Sr.  and  10%  by  Mrs. 
tOla  Thompson.  Both  have  Texas  the- 
atre interests  and  are  part  owners  of 
Lufkin  Amusement  Co.,  TV  applicant 
at  Beaumont,  Tex.  City  priority  status: 
;  Group  A-2,  No.  361. 

WICHITA  FALLS  —  Rowley-Brown 
Bcstg.  Co.,  vhf  Ch.  6,  ERP  100  kw 
'[B.T,  July  21].  Operator  of  KWFT 
■there,  applicant  is  owned  20%  each  by 
^President  E.  H.  Rowley,  president  of 
.  Rowley  United  Theatres  Inc.;  Vice 
President  John  H.  Rowley,  vice  presi- 
dent of  theatre  firm,  and  Agnes  D. 
Rowley.  City  priority  status:  Group 
A-2,  No.  56. 

VIRGINIA 
NORFOLK  —  Chesapeake  Services 
Inc.,  vhf  Ch.  10,  ERP  316  kw  [B.T, 
Sept.  15].  Principals  include  Jeff  Hof- 
heimer,  8%;  Alan  J.  Hofheimer,  7.5%; 
Robert  G.  Hofheimer,  8%;  Albert  G. 
Hofheimer,  7.5%;  all  haying  interests 
in  Visulite  Theatres,  Norfolk,  Va.,  and 
Leon  B.  Back,  2.5%,  vice  president  and 
general  manager,  Rome  Theatres  Inc., 
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BUTTERNUT  COFFEE 
(BUCHANAN  ■  THOMAS) 
NEWS  SIX  MORNINGS  A 
WEEK  WILL  SOON  START 
SIXTH  YEAR. 


BEN  A.  LAIRD,  PRES. 


CALL  JOHN  E.  PEARSON  CO. 


Baltimore.  City  priority  status:  Group 
B-4,  No.  189. 

WASHINGTON 
SEATTLE— Mount  Rainier  Radio  & 
Television  Bcstg.  Corp.,  vhf  Ch.  7,  ERP 
316  kw  [B.T,  July  28].  See  Mount  Hood 
Radio  &  Television  Bcstg.  Corp.  appli- 
cation at  Portland,  Ore.  City  priority 
status:  Group  B-4,  No.  185. 

WEST  VIRGINIA 
HUNTINGTON— Greater  Huntington 
Radio  Corp.  (WHTN),  vhf  Ch.  13,  ERP 
242  kw  [B.T,  July  14].  Biggs-Long 
Realty  Corp.  is  99%  owner  of  appli- 
cant, which  in  turn  is  owned  by 
Greater  Huntington  Theatre  Corp. 
President  of  all  three  firms  is  A.  B. 
Hyman;  first  vice  president  and  treas- 
urer is  S.  J.  Hyman;  second  vice  pres- 
ident is  Jack  S.  Hyman;  secretary  and 
assistant  treasurer  is  J.  S.  Silberstein, 
and  assistant  secretary-treasurer  is 
Hazel  M.  Harer.  City  priority  status: 
Group  B-4,  No.  202. 

WISCONSIN 

GREEN  BAY  —  Valley  Telecasting 
Corp.,  vhf  Ch.  6,  ERP  55  kw  [B.T, 
July  14].  Elmer  Reed  Brennan  is  vice 
president-14%  owner  and  Rolando  Fred- 
erick Gran  is  14%  owner  of  applicant. 
Mr.  Brennan  is  northern  district  man- 
ager of  Standard  Theatres  Inc.  (owns 
chain  of  Wisconsin  theatres),  and  Mr. 
Gran  is  one  third  owner  of  Standard 
Theatres  Inc.  and  also  has  50%  interest 
in  Milwaukee  Area  Telecasting  Corp., 
TV  applicant  for  Milwaukee;  5%  in- 
terest in  Lakehead  Telecasters  Inc.,  TV 
applicant  for  Duluth,  and  22.4%  inter- 
est in  Greater  Rockford  Television  Inc., 
TV  applicant  for  Rockford,  111.  City 
priority  status:  Group  A-2,  No.  73. 

MILWAUKEE— Milwaukee  Area  Tele- 
casting Corp.,  vhf  Ch.  12,  ERP  316  kw 
[B.T,  July  28].   Loron  E.  Thurwachter 

is  vice  president-10%  owner  and  Ro- 
lando Frederick  Gran  is  general  man- 
ager-50%  owner.  Mr.  Thurwachter  is 
owner  of  Park  Theatre,  Waukesha,  and 
Mr.  Gran  is  one-third  owner  of  Stand- 
ard Theatres  Inc.  (owns  chain  of  Wis- 
consin theatres).  Mr.  Gran  also  has 
22.4%  interest  in  Greater  Rockford 
Television  Inc.,  TV  applicant  for  Rock- 
ford, 111.;  14%  interest  in  Valley  Tele- 
casting Corp.,  TV  applicant  for  Green 
Bay,  Wis.,  and  5%  in  Lakehead  Tele- 
casters  Inc.,  TV  applicant  for  Duluth. 
City  priority  status:  Group  B-4,  No. 
182. 

HAWAII 

HONOLULU  —  Royaltel,  vhf  Ch.  2, 
ERP  28  kw  [B.T,  June  9].  Herman  B. 
Rosen,  Louis  P.  Rosen,  Ralph  Davis 
and  Helen  Speck  are  each  owner  of 
applicant.  Herman  Rosen  is  general 
manager  and  Louis  Rosen  is  vice  presi- 
dent of  Royal  Amusements  Ltd.  (mo- 
tion picture  distribution  and  exhibi- 
tion), and  Mr.  Davis  and  Miss  Speck 
also  are  associated  with  Royal  Amuse- 
ments Ltd.  Not  subject  to  temporary 
processing  procedure. 


WTSA  AUCTION 

Aids  Child  Victim  of  Tragedy 

WTSA  Brattleboro,  Vt.  led  a  cam- 
paign which  raised  nearly  $2,000 
to  aid  a  4-year-old  victim  of  a 
tragic  accident. 

Little  Gary  Smith  of  nearby 
Springfield,  Vt.,  became  locked  in 
an  abandoned  ice  box  for  eight 
hours  Aug.  7.  Last  week  he  was 
still  in  a  coma  but  doctors  believed 
he  would  live.  During  the  second 
week  of  Gary's  coma,  WTSA  made 
plans  for  a  Gary  Smith  Day.  Mer- 
chandise was  solicited  to  be  auc- 
tioned. Records  were  played  for 
$1  donations.  Response  was  so 
great,  WTSA  reports,  that  the  $1 
record  requests  were  played  for  an 
entire  week. 

Some  WTSA  staffers  worked  as 
much  as  18-20  hours  daily  for  three 
days  when  the  drive  was  at  its 
height.  Among  them  were  Phil- 
lips G.  Terhune,  station  manager; 
Edward  Somes,  chief  engineer; 
Larry  Simth  and  Bud  Hawkins, 
disc  jockies,  and  Hal  Shaw,  pro- 
gram director. 


DON  BELL,  KRNT  Des  Moines  disc 
jockey,  poses  in  full  Indian  dress 
just  after  a  ceremony  which  inducted 
him  into  a  Sac  and  Fox  Indian  tribe. 
The  ceremony,  at  which  Mr.  Bell  was 
given  the  name  Wa  Bi  Ma  Qua  (White 
Bear),  was  a  highlight  of  the  annual 
Pow-Wow  celebration  of  the  tribe  at 
Tama,  Iowa. 


ERNEST  D.  BLACK 

Had  Three  Station  Interest 

ERNEST  D.  BLACK,  59,  principal 
in  three  Georgia 
stations,  died 
Sept.  6  after  a 
short  illness.  He 
was  president  of 
W  B  M  L  Macon 
and  WRDW  Au- 
gusta, and  vice 
president  of 
WDAK  Colum- 
bus. 

Mr.  Black  was 
president  of  the 
founded  WPDQ 
Jacksonville,  Fla.,  a  decade  ago, 
later  selling  the  property.  He  also 
was  president  of  WCOS  Columbia, 
S.  C,  until  last  spring  when  he 
sold  his  interest  to  Charles  Pitt- 
man,  his  son-in-law. 

A  native  Georgian,  Mr.  Black 
was  active  in  state,  civic  and  busi- 
ness affairs.  He  was  president  of 
Central  Cotton  Oil  Co.,  Macon,  and 
past-president  of  National  Cotton- 
seed Crushers  Assn.  Last  year 
he  was  president  of  the  Macon 
Chamber  of  Commerce. 


Mr.  Black 

company  that 


PROMOTE  RADIO 

Stations  Place  BAB  Ads 

BAB  officials  reported  last  week 
some  125  radio  stations  were  plac- 
ing its  radio-promoting  advertise- 
ments in  local  newspapers,  and 
that  the  number  appeared  to  be 
growing  at  the  rate  of  15  to  20  sta- 
tions a  day. 

This  report  came  three  days 
after  BAB  kicked  off  its  unprece- 
dented national  paid-space  radio- 
promotion  campaign  on  Monday 
[B»T,  Sept.  8]. 

Mats  of  the  full-page  ads  which 
BAB  placed  in  leading  newspapers 
and  business  magazines  are  being 
made  available  to  stations  for 
placement  in  their  local  news- 
papers. Most  of  the  stations  which 
have  requested  these  mats  also  are 
using  the  reprints  which  BAB  has 
prepared  for  distribution  over  the 
stations'  own  signatures  as  mail- 
ing pieces,  officials  said. 

They  felt  that  all  BAB  member 
stations  were  participating  in  a 
third  phase  of  the  campaign — on- 
the-air  promotion  of  radio  as  an 
advertising,  information,  and  en- 
tertainment medium. 

McCann-Erickson,  New  York, 
created  and  executed  BAB's  cam- 
paign, working  directly  with  a 
bureau  subcommittee  headed  by 
Louis  Hausman,  administrative 
vice  president  of  CBS  Radio. 


KOL  TO  MOVE 


New  Site  Near  Transmitter 

KOL  SEATTLE  will  move  its 
studios,  offices  and  recording  facil- 
ities, about  Oct.  1,  to  1100  W. 
Florida  St.,  it  was  announced  last 
week  by  Archie  Taft  Sr.,  presi- 
dent of  the  Seattle  Broadcasting 
Co.  The  new  location,  still  under 
construction,  is  near  the  station's 
transmitter. 

At  the  new  address,  the  station 
will  have  4,000  sq.  ft.  of  floor 
space,  an  increase  over  the  present 
facilities  in  the  Northern  Life 
Tower,  which  KOL  has  occupied 
since  1928.  In  line  with  the  change 
in  programming  started  last  spring 
and  which  emphasizes  music,  news 
and  sports,  KOL  will  install  new 
turntables  and  a  new  record  li- 
brary, and  will  use  45  and  33  1/3 
rpm  records  exclusively,  Mr.  Taft 
said. 


PROTECT  YOURSELF,  your  STAFF,  your  CLIENTS 

from  the  daily  hazard  of 
LIBEL,  SLANDER,  INFRINGEMENT  OF 
COPYRIGHT,  INVASION  OF  PRIVACY 

Arising  from  Editorializing,  Speeches,  Newscasts,  Ad  libs,  Financial 
Comment.  Mystery  Plots,  Gossipy  Announcements,  Man-on-the-str«i 
Interviews. 

Hundreds  of  Broadcasters  and  Newspapers  guard  this  continu- 
ous  hazard    with    our    special,    tailored-to-the-risk  Insurance. 

USE  CAUTION -LADY  LUCK  IS  A  DESERTER! 
IT  COSTS  SO  LITTLE  TO  BE  SURE  WITH  INSURANCE. 
For  details,  write  to  the  Pioneer  in  this  line. 
EMPLOYERS  REINSURANCE  CORPORATION 
Insurance  Exchange  Bldg.       —       Kansas  City,  Mo. 
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Postmaster  Please  Be  Careful 

(Continued  from  page  28) 


efforts  along  these  lines  inadvert- 
ently created  some  difficulties  both 
for  ourselves  and  the  postal  de- 
partment. Of  course,  we  were  care- 
ful not  intentionally  to  violate  or 
infringe  upon  postal  regulations, 
but  since  some  of  the  things  we 
did  with  direct  mail  had  never 
been  done  before,  no  rules  existed 
either  to  guide  or  limit  us.  In  at 
least  one  instance,  a  WIBW  mail- 
ing resulted  in  the  issuing  of  a 
new  national  postal  regulation! 

Window  Envelope  Used 

As  early  as  1939,  our  agency 
suggested  that  one  good  way  to 
make  a  mailing  look  worth  open- 
ing was  to  give  the  addressee  a 
glimpse  of  what  it  contained.  In- 
stead of  using  a  window  envelope 
in  the  conventional  way,  it  was 
suggested  that  the  window  in  the 
envelope  could  be  placed  directly 
over  all  or  part  of  the  gadget  con- 
tained '  in  the  mailing.  This  idea 
was  used  on  our  January  1939, 
net  mailing,  and  the  envelope  win- 
dow showed  the  strip  of  net  inside. 
The  mailing  proved  very  effective, 
and  the  window  envelope  was  used 
in  this  way  a  number  of  times. 

In  May  1941,  WIBW  sent  out  a 
magnetic  compass  mailing,  with  an 
envelope  which  showed,  through  a 
small  window  in  the  upper  left 
corner,  the  actual  compass  inside. 
Because  of  the  bulk  of  the  compass 
and  the  comparative  fragility  of 
the  window,  some  handling  difficul- 
ties were  encountered  by  postal 
employes.  The  result  was  a  new 
regulation:  Windows  in  envelopes 
cannot  be  used  for  any  purpose 
other  than  to  show  name  and  ad- 
dress of  addressee,  and  must  be 
located  in  the  conventional  address 
area. 

In  addition  to  inspiring  a  new 
ruling,  we  also  learned  that  when- 
ever a  direct  mail  piece  seems  to 
present  a  mailing  problem,  it's  a 
wise  idea  to  make  test  mailings  to 
the  East  and  West  Coasts  and  also 
to  discuss  our  problem  with  postal 
authorities.  Many  times,  these  au- 
thorities have  been  exceptionally 
helpful  in  suggesting  ways  to  solve 
such  problems. 

Another  way  we  have  used  to 


arouse  interest  in  opening  a  mail- 
ing is  to  imprint  provocative  copy 
on  the  envelope.  In  June  1945, 
we  sent  out  a  mailing  which  said, 
on  the  envelope,  "WARNING  to 
POSTMASTER.  Contrary  to 
Broadcasting's  recent  suggestion, 
THIS  ENVELOPE  DOES  NOT 
CONTAIN  a  Brunette  BATHING 
BEAUTY." 

Actually  enclosed  was  an  8%"x 
11"  sheet  which  reprinted  a  car- 
toon from  Broadcasting  for  May 
21,  1945.  The  drawing  by  Sid  Hix 
showed  a  postman  about  to  deliver 
a  curvacious,  bathing-suited  bru- 
nette to  a  startled  and  delighted 
advertising  executive.  The  caption: 
"What'll  those  WIBW  promotion 
people  think  of  next!" 

Another  time  a  WIBW  mailing 
comprised  a  pint  fruit  jar  which 
contained  a  rolled  printed  message. 
To  be  sure  that  the  corrugated 
package  containing  the  glass  jar 
went  to  the  addressee  and  not  to 
some  lesser  employe,  the  mailing 
label  was  printed  to  read: 

"Mail  Clerk,  please  see  that  this 
is  delivered  unopened  to  ad- 
dressee." 

Unfortunately,  the  post  office  in- 
terpreted our  message,  intended 
for  the  mail  clerk  of  the  recipient 
firm,  to  be  a  request  not  to  open 
the  package  for  postal  inspection. 
The  result  was  that  many  of  the 
packages,  intended  for  parcel  post, 
were  sent  first  class  with  some  40 
or  50  cents  postage  due.  Since  the 
great  bulk  of  the  mailings  was  de- 
livered to  addressees  without  in- 
terference or  extra  postage  due, 
the  Third  Assistant  Postmaster 
General  arbitrarily  decreed  that 
the  post  office  was  due  about  $500 
extra  in  postage  and  billed  WIBW 
accordingly.  A  personal  trip  to 
Washington  finally  was  necessary 
to  settle  the  matter,  which  was 
done  happily,  quickly  and  with  all 
courtesy  on  the  part  of  the  Post- 
master's office. 

The  teaser  copy  now  used  on  the 
envelopes  or  labels  of  WIBW  mail- 
ings generally  reads:  "Postmaster: 
Please  handle  carefully — There's  a 
(name  of  gadget)  inside."  This 
message  serves  the  double  purpose 


of  assuring  careful  handling  and 
of  encouraging  the  recipient  to 
open  the  mailing.  And,  in  addi- 
tion, all  mailings  are  clearly 
labeled,  "Fourth  class  mail;  may 
be  opened  for  postal  inspection  if 
necessary.". 

While  we  were  learning  from  our 
successes  and  our  mistakes,  the 
response  to  WIBW's  direct  mail 
program  was  at  all  times  highly 
gratifying.  No  effort  ever  has  or 
ever  will  be  spared  to  make  these 
mailings  just  as  effective  as  we 
can  make  them,  and  a  search  for 
good  usable  gadgets  is  continuously 
carried  on.  All  of  us  at  WIBW 
and  at  The  Carter  Agency  are 
''gadget  conscious,"  and  we  ex- 
amine and  consider  many  pos- 
sibilities for  every  one  we  finally 
select. 

One  example  of  this  unrelenting 
effort  to  make  our  mailings 
thoroughly  authentic  and  effective 
occurred  in  connection  with  an 
April  1939  mailing  piece.  The  p'ece 
announced  WIBW's  new  antenna. 
One  of  the  big  factors  in  the  wide 
reception  of  WIBW's  strong  signal 
is  the  unusually  fine  ground  con- 
ductivity in  this  area.  To  make 
the  signal  even  stronger,  WIBW's 
transmitter  was  located  in  rich 
loam  on  a  farm  in  the  Kaw  River 
Valley.  In  order  to  dramatize  this 
feature,  an  actual  sample  of  the 
loam  from  the  transmitter  site  was 
secured,  placed  in  tiny  boxes  and 
used  on  the  mailing.  To  get  this 
loam,  and  to  be  dead  sure  that 
it  was  the  actual  loam  itself,  a 
member  of  the  agency  staff  made 
a  trip  to  the  transmitter  and  per- 
sonally shoveled  the  dirt  into  a 
burlap  bag,  loaded  it  into  the  car 
and  returned  it  to  Kansas  City, 
where  the  loam  was  packaged. 

Gadgets  by  the  Hundreds 

Literally  hundreds  of  gadgets 
have  been  used  by  WIBW  since 
the  first  mailing  in  1937,  and 
never  have  we  repeated  exactly  the 
use  of  any  gadget.  If  any  item  has 
been  used  opce,  it  will  not  be  used 
again  unless  it  represents  a  new 
and  different  development  in  the 
same  field.  The  gadgets  that  have 
been  incorporated  into  WIBW's 
three-dimensional  mailings  have 
ranged  from  strips  of  asbestos  to 
heads  of  wheat. 

Some  of  the  many  items  we've 
mailed  out  include:  Cigarettes, 
chewing  gum,  fish  hooks,  hard 
boiled  eggs,  candy  suckers,  sewing 
kits,  coffee  measures,  crochet  hooks, 
pot  holders,  screwdrivers,  wind- 
shield scrapers,  lamb's  wool  utility 
pads,  grapefruit  spoons,  teapot 
tiles,  soap  tissues,  flower  seeds, 
razor  blade  holders,  Carborundum 
sharpening  stones,  plastic  bowl 
covers,  brass  tacks,  airmail  labels — 
and  even  a  wedding  ring  (imita- 
tion, of  course). 

Naturally  some  gadgets  and 
some  mailings  have  attracted  more 
interest  than  others.  We  are  par- 
ticularly proud  of  the  long-time 
pulling  power  of  our  yardstick 
mailing.  This  was  an  excellent- 
quality,  varnished  hardwood  yard- 
stick which  went  out  in  December 
1940,  and  even  today  we  get  re- 


quests for  extra  yardsticks — re- 
quests we  unfortunately  are  unable 
to  fill. 

The  imitiation  or  miniature  wed- 
ding ring  wouldn't  have  a  chance 
of  getting  on  our  mailing  list  to- 
day. Through  experience  we  have 
learned  that  useful,  usable  gadgets 
are  most  appreciated  and  best  re- 
membered, and  now  a  "must"  for 
all  items  selected  by  WIBW  is  use- 
fulness. A  few  of  the  gadgets,  like 
the  yardstick,  are  imprinted  with 
the  name  of  the  station.  Many  of 
them  bear  no  identification  as  to 
source,  but  the  selection  of  use-* 
ful  gadgets  helps  assure  that  the 
name  of  WIBW  will  be  remem- 
bered by  timebuyers,  and  naturally 
that's  a  primary  consideration 
with  us. 

During  the  past  four  and  a  half 
years,  records  have  been  kept  of 
the  number  of  requests  for  "extra" 
gadgets.  We  feel  that  this  helps 
to  measure  the  interest  in  our  cam- 
paign, and  we  also  feel  that  the 
results  have  shown  this  interest 
to  be  high.  Over  the  four  and  a 
half  year  subject  period,  the  people 
on  our  highly  selective  national 
mailing  list  of  2,200  to  2,300  names 
have  returned  to  us  a  total  of 
6,663  reply  cards  and  we  have  sent 
out  37,305  gadgets  in  answer  to 
these  requests  for  "extras."  That 
figure,  of  course,  excludes  the  num- 
ber of  gadgets  used  in  the  initial 
mailings. 

The  breakdown  into  yearly  totals 
shows  a  definite  increase  in  1951, 
but  otherwise  there  hasn't  been  too 
much  fluctuation : 
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Average 

Total 

Average 

Gadgets 

No. 

Cards 

Requested 

Total 

Gadgets 

Per 

Per 

Year 

Cards 

Requested 

Mailing 

Mailing 

1948 

1,135 

6,315 

162 

902 

1949 

1,655 

9,827 

236.5 

1,407 

1950 

1,399 

6,482 

233 

1,030 

1951 

1,947 

1 1 ,476 

324.5 

1,913 

*1952 

526 

3,181 

191 

1,133.5 

"Total— to  date,  including  returns  on  the 
third  of  six  mailings. 

Avg.— first  two  mailings,  only. 

The  1951  increase  in  returns  can 
be  traced  to  two  mailings  in  par 
ticular — a  plastic  snack  tray  and 
a  Christmas  Carol  Book.  We  had 
393  reply  cards  requesting  1,287 
extra  plastic  snack  trays.  With  the 
late  -  November  Christmas  Carol 
Book  mailing,  however,  we  really 
beat  our  own  record:  There  were 
752  cards  returned,  asking  for  4,932 
extra  books,  and  we  distributed  an 
additional  1,000  books  on  request 
in  Topeka  and  Kansas  City,  where 
our  affiliate  station,  KCKN,  is  lo- 
cated. 

The  Christmas  Carol  Book  was 
sent  to  the  usual  list  but  was  a 
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Looking  for  Radio  &. 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  students 
at  regular  intervals,  as  technicians, 
operators  and  laboratory  aids.  Our 
men  graduate  with  a  first  class  Radio- 
Telephone  License.  Call  on  us  for  your 
technical  personnel  needs. 

Write  to:  PLACEMENT  MANAGER 

A  RCA  INSTITUTES,  INC 

A  Semite  of  <?adii  C'lmflio  of  Americi 

350  WesfFourth  Street,  New  York  14,  N.  Y 
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TTENDING  NARTB  District  15  meeting  are  seated  (I  to  r)  Lloyd  Yoder, 
sneral  manager,  KNBC  San  Francisco;  Glenn  Shaw,  general  manager,  KLX 
'in  Francisco,  and  NARTB  District  head,  and  William  Pabst,  general  man- 
jer,  KFRC  San  Francisco;  standing  (I  to  r)  are  Vince  Francis,  general  man- 
ger, KGO-TV  San  Francisco;  David  McKay  of  KOLO  Reno  and  KORK  Las 
egas,  Nev.,  and  KGYW  Vallejo,  Calif.;  Arthur  M.  Arlet,  West-Marquis 
gsncy  and  San  Francisco  Ad  Club  president;  Sheldon  Anderson,  KCOK 
Tulare,  and  Charles  W.  Collier,  Ad  Assn.  of  the  West. 


>mbination  mailing  for  both 
TIBW  and  KCKN.  A  Christmas 
arol  book  had  been  used  by 
7IBW  and  KCKN  in  1946,  and  the 
jntinued  frequent  requests  for  ex- 
•as  (four  years  later)  determined 
I  to  use  a  similar  approach  again. 

For  our  1951  mailing  we  fol- 
>wed  our  policy  of  never  repeat- 
?ig,  exactly,  any  previous  mailing 
y  securing  a  Christmas  Carol  book 
if  a  different  format,  larger  and 
tore  complete  in  its  selections. 
•  Other  gadgets  that  have  pulled 
/ell  in  our  mailing  include:  Silver- 
[lated  butter  spreaders,  plastic 
jasters,  plastic  light  cord  pulls, 
indow  scrapers,  razor-knives,  egg 
mers,  biscuit  cutters  and  plastic 
lit  and  pepper  shaker  sets. 

Integrated  with  our  continuing 
impaign  of  three  -  dimensional 
tailings  has  been  a  yearly  and 
bmetimes  semi-yearly  report  on 
le  listening  habits  of  the  Kansas 
idio  audience.  The  first  such  book, 
Kansas  Radio  Facts,"  was  issued 
i  1937,  the  year  our  campaign 
'egan. 

j  These  impartial  surveys  are  con- 
ucted  by  Dr.  F.  L.  Whan  of  the 
'.  of  Wichita,  who  this  year  is 
resenting  the  16th  annual  survey 
I  the  Kansas  radio  audience.  The 
jiportance  of  usefulness  in  direct 
tailings  is  forcefully  illustrated 
y  the  big  demand  for  these  out- 
sandingly  popular  surveys. 
To  sum  up,  we've  had  a  lot  of 


fun  with  the  usual  incidents  that 
have  happened  since  we  began  our 
three-dimensional  direct  mailings. 
We  enjoy  and  value  the  friends 
we've  made.  We're  proud  of  the 
"fan  mail"  the  mailings  have 
brought  us,  and  we  appreciate  the 
national  recognition  that  has  come 
to  us  for  this  campaign.  Six  times 
WIBW  has  received  major  awards 
for  yearly  phases  of  the  campaign 
— most  recently  when  the  National 
Advertising  Agency  Network  gave 
the  May  1951-May  1952  WIBW 
campaign  a  high  award  in  its  na- 
tional competition. 

But  the  primary  purpose  of  any 
kind  of  advertising  is,  of  course, 
to  get  sales  results,  and  without 
such  results  we  would  not  have 
been  justified  in  continuing  the 
campaign.  I'm  happy  to  say  that 
our  direct  mail  campaign  has 
played  an  important  part  in  achiev- 
ing for  WIBW  a  proved  nation- 
wide acceptance  among  its  trade. 
Our  sales  representatives  continu- 
ally report  to  me  that  this  adver- 
tising has  helped  them  substan- 
tially in  landing  important  specific 
new  accounts,  and  in  renewing 
contracts. 

For  all  these  reasons,  you  can 
expect  to  keep  on  seeing  on  your 
desk  those  envelopes  and  packages 
with  the  familiar  words,  "Postmas- 
ter, Please  be  careful.  There's  a 
Real  WIBW  Gadget  Inside:" 


THE  LATEST 

WCKY 


MAKE  YOUR  ADVERTISING  A  HIT 
IN  CINCINNATI 

On  WCKY's  Daily  Hit  Parade  6:15-7  PM  with 
Nelson  King 

More  Cincinnatians  listen  to  the  Daily  Hit 
Parade  than  to  any  other  program 
at  this  time. 

For  the  largest  audience  at  the 
lowest  cost — BUY  WCKY 
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ASSEMBLED  in  the  Mark  Hopkins  Hotel  for  the  Northern  California  NARTB 
District  15  meeting  are  (I  to  r)  Knox  LaRue,  KONG  Visalia;  David  H.  Sand- 
berg,  Avery-Knodel  Co.;  Clem  Randau,  KXOB  Stockton;  Lewis  Tee  Garden, 
Standard  Radio;  James  Connolly,  vice  president,  ABC,  San  Francisco;  Jock 
Fsarnhead,  general  manager,  KYA  San  Francisco,  and  Alfred  Crapsey,  KNBC 

San  Francisco. 


THESE  seven  broadcasters  also  were  on  hand  at  the  NARTB  District  15 
meeting.  They  are  (I  to  r)  Philip  Lasky,  general  manager,  KPIX  (TV)  San 
Francisco;  Jack  Frost,  RCA  Hollywood;  Arthur  Hull  Hayes,  manager,  KCBS 
San  Francisco;  Lindsey  Spight,  vice  president,  Blair-TV;  Paul  R.  Bartlett, 
KFRE  Fresno;  Otto  Brandt,  KING-TV  Seattle,  and  John  Ross,  head,  John  Ross 
Agency,  San  Francisco. 


Registration  for  NARTB  District  15 
(Calif.,  Hawaii,  Nev.) 

Held  at  San  Francisco,  Calif.,  Sept.  4-5  [B©T,  Sept.  8] 

[Dist.  16  registration  on  page  1G5'\ 


Adler,  Arthur,  KWSD  Mt.  Shasta; 
Anderson,  Sheldon,  KCOK  Tulare  and 
KYNO  Fresno;  Arnoux,  Campbell, 
Television  Board,  NARTB;  Baziuk, 
Walter  L.,  KERN  Bakersfleld;  Bart- 
lett, Paul  R..  KFRE  Fresno;  Brandt, 
Otto,  KING-TV  Seattle,  Wash.;  Brown, 
Thad  H.,  director  of  TV,  NARTB; 
Chenault,  L.  E.,  KYNO  Fresno;  Col- 
lins, Keith,  KFBK  Sacramento;  Crap- 
sey, Alfred,  KNBC  San  Francisco; 
Doherty,  Richard  P.,  director,  Employ- 
er-Employe Relations,  NARTB. 

Engstrom,  G.  L.,  O'Neill  Television, 
Fresno-  Fellows,  Harold  E.,  President, 
NARTB;  Fearnhead,  Jock,  KYA  San 
Francisco;  Fisher,  C.  H.,  KUGN  Eu- 
gene, Ore.;  Good,  Phil,  KCNO  Alturas; 
Greene,  D.  M.,  KSTN  Stockton;  Grant, 
Charles,  KDON  Santa  Cruz;  Hallowell, 
Nolan,  KSUE  Susanville;  Hardy,  Ralph 
W.,  director,  Government  Relations, 
NARTB;  Harris,  David,  KWG  Stockton; 
Hauser,  Carrcll  R„  KHTJM  Eureka;  Hib- 
don,  Milt,  KBOX  Modesto;  Kees,  Hew- 
itt M.,  KOH  Reno,  Nev.;  Knowlton, 
Ann.,  KDON  Santa  Cruz. 

La  Rue,  Knox,  KONG  Visalia;  Leake, 
Paul,  KROW  Oakland;  Mallory,  Charles, 
KSJO  San  Jose;  McClung,  Mrs.  Hugh, 
KYOS  Merced;  McKay,  David,  KOLO 
Reno,  Nev.;  MacLeod,  Don,  KATY  San 
Luis  Obispo;  Marquardt,  M.  F.,  World 
Broadcasting  System;  Myers,  Robert  J., 
DuMont  Labs. 

O'Neill,  J.  E.,  O'Neill  Television, 
Fresno;  Pabst,  William,  KFRC  San 
Francisco;  Randau,  Clem,  KXOB  Stock- 
ton; Ricketts,  Leo,  McClatchy  Broad- 
casting Co.;  Sanford,  William,  KMJ 
Fresno;  Schacht,  Jack,  KMOD  Modesto; 
Shaw,  Glenn,  KLX  Oakland;  Stoddard, 
Bob,  KATO  Reno,  Nev.;  Stubblefield, 
William  T.,  director,  Station  Relations, 
NARTB;  Stuelpnagel,  Bud,  KYOS 
Merced. 

Theodore,  Charles,  O'Neill  Television, 
Fresno;  Treynor,  William-  K.,  Station 
Relations,  NARTB,  San  Francisco; 
Vause,  C.  R.,  KLX  Oakland;  Weis, 
Pierre,  World  Broadcasting  System; 
Westlund,  Art;  KRE  Berkeley;  Woody, 
M.  F.,  KYOS  Merced;  Yoder,  Lloyd, 
KNBC  San  Francisco. 


WFIL 


560  kc. 


WEEKLY  quarter-hour  Well  at  Work, 
heard  on  CBS  Pacific  Radio  Network, 
is  dramatized  story  of  medicine  in  in- 
dustry and  prepared  by  American 
Medical  Assn. 
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DETAILS  on  how  merchandising 
at  NBC  works  have  been  out- 
lined in  a  promotion  brochure  fea- 
turing "  'Mike' — your  happy  sales- 
man, the  symbol  of  NBC's  new 
Merchandising  Department."  Bio- 
graphical sketches  of  those  in 
NBC's  field  force  are  included  along 
with  a  map  of  the  network's  mer- 
chandising districts. 


programs  promo|jfln 


premiums 


TOTEM  POLE  PROMOTION 

NEW  four-color,  double-fold  pro- 
motion piece  has  been  issued  by 
MBS  to  agencies  and  advertisers. 
Again  featuring  the  "Plus  Net- 
work" theme,  folder  displays  a 
totem  pole  design  with  emphasis 
on  both  "high  man"  and  "low  man" 
symbolizing  high  radio  listening 
leadership  and  low  cost. 


MRS.  CONNECTICUT  CHOSEN 

TWO  month  campaign  culminated 
last  week  with  the  selection  of  Mrs. 
Joan  Parrella  as  "Mrs.  Connecti- 
cut of  1952."  Contest  was  spon- 
sored by  WICC  Bridgeport,  Conn., 
and  Lenox  Jewelers  in  that  city. 
Several  spots  per  day  were  pur- 
chased on  WICC  by  the  jewelry 
concern,  followed  by  a  plug  for  the 
contest.  A  small  calling  card  with 
the  inscription  "It's  the  talk  of 
the  town!  WICC  Mrs.  Connecticut 
Contest  sponsored  by  Lenox  Jewel- 
ers" was  enclosed  with  every  piece 
of  mail  going  out  of  the  store  and 
station. 
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ALL  ABOARD 

MORE  than  1,300  people  were 
aboard  WGAR  Cleveland's  "Fair 
Train  Special"  on  Sept.  9  for  a 
trip  to  Columbus  to  join  in  the 
third  annual  Northern  Ohio  Day, 
according  to  station  reports. 
WGAR  offered  special  half-fare 
and  free  admission  to  the  fair  in 
on-the-air  promotion  preceding  the 
event,  which  also  served  as  a  fare- 
well party  for  farm  director  Bob 
Smith.  Mr.  Smith  now  is  associated 
with  the  Ohio  Shorthorn  Breeders 
Assn. 


-• — • — •- 


MUSIC  COURSE 

MUSIC  course  for  public,  school 
teachers  will  be  offered  by  WQXR 
New  York  in  cooperation  with  its 
parent,  The  New  York  Times,  be- 
ginning Sept.  24  in  New  York 
Times  Hall.  Abram  Chasins,  music 
director  at  the  station,  will  serve 
as  moderator  for  15  weekly  lectures 
to  be  delivered  by  guests  promin- 
ent in  the  music  field. 


UHF  CLARIFIED 

ANSWERS  to  many  of  the  public's 
questions  about  UHF  were  given 
in  a  full-page  newspaper  ad  that 
appeared  in  Denver  fortnight  ago. 
Ad  was  run  as  a  public  service  by 
Raytheon  TV  with  inquiries  di- 
rected to  Contractor's  Heating  & 
Supply  Co.,  distributor  of  firm's 
sets  in  that  area.  Copy  gave  rules 
to  be  followed  as  guides  to  better 
TV  buying  and  explained  UHF  in 
layman's  language. 


CORN  PICKING  CONTEST 

MECHANICAL  corn  picking  con- 
test will  be  sponsored  by  WGN  Chi- 
cago in  cooperation  with  the  Bloom- 
ington-Normal  Junior  Chamber  of 
Commerce  on  Oct.  11  at  Brokaw 
Farm  near  Chicago.  Contest,  sta- 
tion reports,  is  expected  to  draw 
40,000  persons.  Trophies,  cash 
prizes  and  merchandise  will  be 
awarded  to  the  winners.  The  sta- 
tion has  designated  Oct.  11  as 
"Corn  Harvest  Day"  and  will  fea- 
ture farm-themed  programs,  some 
of  which  will  originate  at  the  con- 
test scene. 


NEW  TALENT 

YOUNG  St.  Louisans  with  musical 
talent  will  be  given  a  chance  to 
perform  on  radio  on  a  program 
planned  by  WEW  St.  Louis.  Step- 
ping Stones  to  Stardom,  scheduled 
for  airing  each  Saturday,  will  fea- 
ture boys  and  girls  18  years  of  age 
or  younger.  Five  contestants  will 
compete  weekly  for  five  weeks. 
Winners  of  each  contest  will  meet 
on  the  sixth  program  when  a  win- 
ner will  be  selected.  Music  teachers 
have  been  asked  to  serve  as  judges. 


WBEL  STREAMERS 

STREAMERS  bearing  WBEL 
Beloit,  Wis.,  call  letters  are  being 
carried  on  1,000  cars  and  trucks 
in  the  outlet's  listening  area,  ac- 
cording to  the  station.  A  safety 
slogan,  endorsed  by  WBEL,  is 
used  on  the  streamers  with  police, 
trucking  companies,  taxicabs  and 
filling  stations  cooperating  to  get 
the  streamers  attached  to  car 
bumpers. 


'FOREMAN  TOM'  CONTEST 

WITH  six  bicycles  as  incentive, 
Milwaukee  youngsters  took  time 
out  from  summer  vacations  to  write 
letters  on  the  meaning  of  the 
pledge  taken  by  members  of  the 
"Foreman  Tom  B  Square  Ranch 
Club,"  an  activity  of  Foreman  Tom 
program  on  WTMJ-TV  Milwaukee. 
Three  boys  and  three  girls  bikes 
were  awarded  to  the  six  children 
who  submitted  the  best  letters. 


PROMOTION  ON  INCOME 

LATEST  promotion  brochure  re- 
leased by  WOWO  Ft.  Wayne,  Ind., 
concentrates  on  the  fact  that  "the 
average  man  in  WOWO-Land  earns 
an  income  far  above  the  national 
average."  Claim  is  backed  up  with 
statistics  on  incomes  in  the  sta- 
tion's market  and  points  to  ad- 
vantages of  reaching  a  "well 
heeled"  audience  through  WOWO. 
Booklet  also  features  reprints  of 
WOWO  newspaper  ads  and  bill- 
board displays. 


WLW  WINS  CONTEST 

WINNER  of  a  promotion-public- 
ity contest  held  this  summer  among 
stations  over  5  kw  which  carry 
Pure  Oil  Co.'s  News  Time  program 
is  WLW  Cincinnati.  A  wall  plaque 
praising  WLW's  campaign  on  be- 
half of  the  oil  company's  "Name 
the  Old  Cars,  Win  a  New  Car" 
contest  has  been  sent  to  the  station. 


CANADIAN  TV  SALUTE 

TWO-WAY   phone   interview  b 
tween  Albany  and  Montreal  ws 
arranged  by  WPTR  in  the  forme 
city  as  a  salute  to  the  baby  C; 
nadian  TV  industry  on  Sept. 
Roger  Stevens,  news  editor  at  it 
station,  talked  with  CBC  executh 
Aurele  Seguin,  who  commented  o 
the    future    of    the  industry 
Canada.    Recording  was  aired  oLr,; 
Mr.  Stevens'  noon  newscast.  Cli 
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RADIO  GOES  TO  FAIR 


id? 


RADIO  entertainment  was  brougl 
to  the  Stanislaus  District  Fair  b 
KMOD  Modesto,  Calif.,  last  we^  E 
with  an  hour  long  show  which  w 
the  feature  attraction  each  eve 
ning.  Participants  for  the  perforn 
ance  were  selected  from  the  aud 
ence.   Station  reports  that  near! 
5,000  persons  witnessed  each  broac 
cast  and  the  experiment  was 
successful  that  the  fair  board  ha 
contracted  with  KMOD  to  produe 
a  similar  show  for  the  next  foil  L 
years. 

IK 

TUN  i'  SHOW  De 

FEATURING  a  "mystery  tune 
and   certificates   for   merchandis  ' 
for  correct  answers,  Beat  the  Ban 
was  aired  for  the  first  time  Sept, 
on  WLAW  Boston.  Listeners  wi 
be  quizzed  by  telephone  during  th 
daily    program.  Merchandis, 
awards  will  be  given  to  listenei  L 
whose  correct  identifications  of  th  L 
"mystery  tunes"  are  first  receive 
by  mail. 

 • — •— • 


PUBLIC  SERVICE  SCHEDULE 

ARRANGEMENTS  have  bee 
completed  by  WHLI  Hempstead 
with  schools  and  major  in  ls 


L.  I. 

dustrial  firms  on  Long  Island  t  'f 
broadcast  public  service  announce 
ments  this  fall  and  winter.  In  th 
event  of  bad  weather,  the  statio 
will  carry  "No  School  Today"  arj 
nouncements  when  requested  an 
also  notices  to  industrial  plant  emfe;! 
ployes    if   plants    are  forced 
close. 
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the  NBC  station  serving 
greater  YOUNGSTOWN,  O. 
30th  population  area  in  U.S. 
5,000  WATTS 

WFMJ 

Duplicating  on  50,000  Watts  FM 
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VOKE  SPECIALS 

Station  Has  Busy  Week 


REWS  from  WOKE  Oak  Ridge, 
enn.,  were  more  than  slightly  busy 
jring  the  last  week  of  August. 
From  Aug.  27  through  Aug.  30, 
fOKE  crews  were  gyrating  be- 
veen  the  Woodland  Shopping  Cen- 
;r  in  Oak  Ridge  and  the  Anderson 
ounty  Improvement  Fair  in  near- 
y  Clinton,  Tenn.  During  that  time, 
/OKE  aired  a  total  of  7%  hours 
irectly  from  the  shopping  center 
i}d  6V2  hours  from  the  fair. 
.  Some  5,000  shoppers  filed  through 
ae  new  center  between  7-9  p.m. 
ug.  27,  day  of  the  formal  open- 
],Jbg.     And    fair    officials    are  so 
Tleased  with  radio  results  that  al- 
,  Jeady  they  are  planning  a  WOKE- 
1 'air  promotion  for  next  year. 


tti 


VSB  APPROVES 

Wage  Boost  at  Stations 

f,J,tMERICAN  Federation  of  Radio 
j-tists'  contracts  with  KWKW 
'asadena,  KLAC  Hollywood  and 
IB1G  Avalon,  calling  for  salary 
lcreases  above  the  normal  per- 
,entages  for  staff  announcers,  were 
pproved  last  week  by  the  Wage 
Itabilization  Board. 

Retroactive  to  May  1,  minimum 
weekly  salaries  for  announcers  at 
[WKW  were  raised  from  $78.75 
0  $83;  at  KLAC  from  $90  to  $97.- 
0,  and  a  fiat  $90  wage  was  esta- 
blished at  KBIG,  which  started 
perations  June  1. 


irVestinghouse  Plant 

VESTINGHOUSE  Electric  Corp.'s 
i.ew  electronic  tube  plant  and  divi- 
■a  ion  headquarters  at  Elmira,  N.  Y., 
[fias  been  completed,  E.  W.  Ritter, 
ice  president  in  charge  of  the 
jJlectronic   Tube   Div.,  announced 
ast  week.    The  plant,  on  a  114- 
.cre  tract,  houses  headquarters  ex- 
ecutive offices,  engineering  labora- 
tories, two  separate  manufacturing 
reas,  warehousing  and  shipping 
ei[iacilities.  Of  steel,  brick  and  con- 
rete,  it  is  fireproof  and  covers 
65,000  square  ft. 


ALBERT  J.  JOHNSON  (r),  KOY  Phoenix,  NARTB  District  16  director,  is  wel- 
comed to  the  Coronado,  Calif.,  meeting  by  these  San  Diegans  (I  to  r)  Howard 
L.  Chernoff,  KFMB-AM-TV;  Charles  E.  Salik,  KCBQ;  Mayor  John  Butler; 
Thomas  E.  Sharp,  KFSD,  and  Rear  Adm.  John  Roper,  commandant,  11th  Naval 

District. 


OTHERS  who  attended  the  NARTB  District  16  meeting  were  (front  row,  I  to  r) 
Robert  J.  McAndrews,  KBIG  Avalon;  Norman  Ostby,  Don  Lee  Broadcasting 
System,  Hollywood,  and  Lincoln  Simonds,  Weed  &  Co.,  Hollywood;  back 
row,  Lee  Little,  KTUC  Tucson;  Norman  Nelson,  Southern  California  Broad- 
casters Assn.;  Charles  E.  Hamilton,  KFI  Los  Angeles;  Phil  Hoffman,  KECA- 
TV  Los  Angeles,  and  A.  E.  (Gene)  De Young,  KERO  Bakersfield. 


Registration  for  NARTB  District  16 
(Ariz.,  Calif.,  Nev.) 
Held  at  Coronado,  Calif.,  Sept.  8-9 

Dist.  16  story,  page  U8;  Dist.  15  registration  on  page  103 


Arnoux,  Campbell,  WTAR-TV  Nor- 
folk, Va.;  Best,  Bill,  UP  Assns.,  Los 
Angeles;  Brown,  Thad  H.,  managing  di- 
rector, Television  Operations,  NARTB, 
Washington,  D.  C;  Chernoff,  Howard 
Li.,  KFMB-AM-TV  San  Diego;  Cox, 
Jim,  West  Coast  representative,  BMI, 
Hollywood;  DeYoung,  Gene,  KERO  Ba- 
kersfield; Doherty,  Richard  P.,  direc- 
tor, Employe  -  Employer  Relations, 
NARTB,  Washington;  Fellows,  Harold 
E.,  president,  NARTB,  Washington; 
Fowler,  Clinton  H.,  KGER  Long 
Beach;  Gamble,  Joseph  E.,  KCMJ  Palm 
Springs;  Glickman,  David,  Broadcast- 
ing .  Telecasting,  Hollywood;  Hardy, 
Ralph  W.,  director,  Government  Rela- 


WNHC 
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tions,  NARTB,  Washington;  Hamilton, 
Charles,  KFI  Los  Angeles;  Haverlin, 
Carl,  president,  BMI,  New  York;  Hoff- 
man, Phil,  KECA-TV  Hollywood. 

Johnson,  Albert,  KOY  Phoenix;  Jones, 
Kenneth  K.,  director,  Radio-TV,  San 
Diego  State  College;  Keavy,  Hub,  AP, 
Los  Angeles;  King,  Peter  J.,  SESAC 
Inc.,  Los  Angeles;  Knight,  Mark,  AP, 
San  Francisco:  Langlois,  Cy,  president, 
Lang- Worth  Inc.,  New  York;  Little, 
Lee,  KTUC  Tucson;  Marquardt,  May- 
nard,  western  manager,  World  Broad- 
casting System,  Hollywood;  Mathews, 
Joseph,  manager,  Weed  &  Co.,  San 
Francisco;  McAndrews,  Robert  J., 
KBIG  Avalon;  Myers,  Hobby,  KFMB 
San  Diego;  Myers,  Robert,  sales  rep- 
resentative, Allen  B.  DuMont  Labs., 
Hollywood;  Nelson,  Norman,  South- 
ern Calif.  Broadcasters  Assn.,  Los 
Angeles. 

Ostby,  Norman  J.,  vice  president,  Don 
Lee  Broadcasting  System,  Hollywood; 
Paul,  Sol,  Broadcasting  .  Telecasting, 
New  York;  Phillips,  Harper  M., 
KVOA  Tucson;  Purcell,  Bob,  KTTV 
(TV)  Hollywood;  Redfield,  Frank  P., 
KIFN  Phoenix;  Salik,  Charles  E.,  KCBQ 
San  Diego;  Samnson,  Richard  T.,  KXO 
El  Centro;  Schamblin,  Leo  A.,  KPMC 
Bakersfield;  Sharp,  Thomas  E.,  KFSD 
San  Diego;  Shoemaker,  Lisle  F.,  KFMB- 
AM-TV  San  Diego;  Simonds,  Lincoln 
P.,  Pacific  Coast  manager,  Weed  & 
Co.,  Hollywood;  Smith,  Lester  M., 
Blackburn-Hamilton  Co.,  San  Fran- 
cisco; Smith,  Calvin  J.,  KFAC  Los 
Angeles;  Smucker,  Ray,  KYUM  Yuma; 
Stubblefield,  William  L.,  director,  Sta- 
tion Relations,  NARTB,  Washington; 
Tatum,  Donn  B.,  director,  Western  Div., 
ABC-TV,  Hollywood;  Treynor,  William 
K.,  Station  Relations,  NARTB,  San 
Francisco;  Walker,  F.  R.,  district  sales 
manager,  broadcast  equipment,  Gen- 
eral Electric  Co.,  Los  Angeles;  Weis, 
Pierre,  sales  manager.  World  Broad- 
casting System,  New  York;  Wallace, 
Tom,  KTKT  Tucson. 


NPA  STATUS 

Future  Is  in  Doubt 

STATUS  of  the  National  Produc- 
tion Authority,  the  operating  agen- 
cy which  doles  out  materials  for 
radio-TV  station  construction  and 
set  production,  hung  in  the  balance 
last  week. 

There  was  speculation  that  the 
agency  may  be  de-emphasized,  with 
lesser  or  subordinate  roles  for  elec- 
tronics and  other  claiment  groups 
within  NPA  held  out  as  a  possi- 
bility in  the  event  of  a  mobilization 
realignment.  There  may  be  no 
action,  however,  until  after  the 
election.  Except  for  the  steel 
strike,  broadcasters  and  manufac- 
turers have  found  materials  in 
growing  supply. 

Speculation  arose  following  the 
appointment  of  Henry  H.  Fowler 
as  new  director  of  the  Office  of 
Defense  Mobilization.  He  will  con- 
tinue as  chief  of  the  Defense  Pro- 
duction Administration,  which 
functions  on  the  same  level  with 
NPA  but  with  perhaps  greater  pol- 
icy responsibility.  A  new  NPA 
administrator  will  be  chosen.  Mr. 
Fowler  -%\\\  serve  until  Dec.  31. 

Possibility  that  NPA  would  be 
merged  with  the  Dept.  of  Com- 
merce was  given  some  credence.  In 
that  eventuality,  realignment  would 
give  NPA  a  bureau  status  within 
the  Commerce  Dept.  and  imply  a 
reduction  of  information  and  other 
personnel  already  instituted  be- 
cause of  congressional  fund  cuts. 
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HENNOCK  URGES 

Local  Action  in  L.  A.  Talk 

ACTION  of  the  FCC  in  reserving 
the  242  non-commercial  educational 
TV  channels  will  not  of  itself  bring 
educational  television  to  the 
American  people,  FCC  Comr. 
Frieda  B.  Hennock  last  Monday 
told  members  of  the  Los  Angeles 
Educational  Television  Committee. 

Speaking  at  a  meeting  called  by 
the  U.  of  Southern  California's 
Allan  Hancock  Foundation,  which 
was  granted  UHF  reserved  Chan- 
nel 28  [B*T,  Sept.  1],  Comr.  Hen- 
nock said  the  university's  UHF 
station  planned  in  Los  Angeles 
"may  yet  become  the  first  educa- 
tional station  to  commence  regu- 
lar operations." 

"In  any  event,  it  will  likely  be 
the  first  educational  television  sta- 
tion in  the  UHF  band  to  go  on 
the  air,"  she  said. 

Although  the  FCC  has  reserved 
educational  channels,  "only  local 
action  on  the  city,  county  or  state 
level  directed  toward  the  actual 
building  of  these  stations  as  soon 
as  possible  can  realize  that  oppor- 
tunity and  spread  their  benefits 
throughout  each  community," 
Comr.  Hennock  said. 

Calling  TV  "a  veritable  treasure 
chest  for  education,"  she  said  video 
is  likely  to  become  the  ultimate 
mass  medium  of  communications. 
"For  TV  is  a  synthesis  of  radio, 
the  press  and  the  film;  yet  it  is 
superior  to  each  and  all  of  them." 
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THERE'S  NO  FINER  SERVICE 
AVAILABLE  ANYWHERE! 

Entrust  this  very  Important  project  to 
ETS  who  has  the  experience,  equipment 
and  skilled  workmen  to  insure  a  QUAL- 
ITY joh.  ETS  has  erected  hundreds  of 
AM,  FM,  TV,  and  microwave  towers 
from  coast  to  coast  .  .  .  have  satisfied 
customers  everywhere  who  vouch  for 
their  enviable  record  of  dependability 
and  quality  workmanship.  Save  money, 
time,  and  headaches  by  INSISTING  that 
ETS  do  the  job.  Write,  phone,  or  wire 
direct,  or  have  your  contractor  or  sup- 
plier contact  us. 

FREE  brochure  gladly  sent  on  request 
Write  today! 


Electrical  Tower  Service,  Inc. 


P.O.  BOX  1205  .  PEORIA,  ILL  .  PH.  3-9846 

Competent  installation  and  erection 
of  all  types  towers  and  antennas 
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SEPT.  5  THROUGH  SEPT.  12 


CP-construction  permit 


ant.-antenna      cond. -conditional 


DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.  synchronous  amplifier  vis. -visual 
STA-special  temporary  authorization 


LS-local  sunset 
mod.-modification 
trans. -transmitter 
unl. -unlimited  hours 
CG-conditional  grant 


SSA-special  service  authorization 


Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 
roundup  of  new  station  and  transfer  applications,  begin  on  page  111. 


September  5  Applications  .  .  . 

ACCEPTED  FOR  FILING 
License  for  CP 
WQAM-FM  Miami — License  for  CP, 
as  mod.,  which  authorized  new  FM. 

WCRL  Oneonta,  Ala. — License  for  CP 
which  authorized  new  AM. 

WNCA  Siler  City,  N.  C— License  for 
CP,  as  mod.,  which  authorized  new  AM. 

Change  Transmitter  Type 
KJNO  Juneau,  Alaska — Mod.  CP,  as 
mod.,   which  authorized  new  AM,  to 
change  type  of  trans. 

Extension  of  Completion  Date 
KBMY  Billings,  Mont.— Mod.  CP,  as 
mod.,  which  authorized  change  in  fre- 
quency, power,  trans,  and  studio  lo- 
cation, for  extension  of  completion 
date. 

WBEN-FM  Buffalo— Mod.  CP  as  mod., 
which  authorized  new  FM,  for  exten- 
sion of  completion  data  to  12-31-52. 

Approval  of  Studio  Location 

WKMT  Kings  Mtn.,  N.  C— Mod.  CP 
v/hich  authorized  new  AM  for  ap- 
proval of  ant.,  trans,  and  studio  loca- 
tion as  State  Hwy.  161,  near  Kings 
Mtn.,  N.  C. 

AM— 910  kc 
KLCN    Blythei'ilie,    Ark.— Mod.  CP, 
which  authorized  change  in  frequency, 
to  increase  power  from  1  to  5  kw. 

AM— 1220  kc 
WKMT  Kings  Mtn.,  N.  C— Mod.  CP, 
as  mod.,  which  authorized  new  AM,  to 
increase  power  from  500  w  to  1  kw. 

Renewal  of  License 

Following  stations  request  renewal 
of  license: 

WKRG  Mobile,  Ala.;  KFRE  Fresno, 
Calif.:  KTRB  l^o-wto.  Calif.;  KGO 
San  Francesco:  WCBM  BaitJmore,  Md.; 
V'BMD  Ba>tim~r?;  WATC  Gaylord, 
Mich  :  WKBZ  M  ^ke?on.  Mich.;  WKDN 
Camden,  N.  J.:  WJZ  New  York;  WNBC 
New  York;  WGTL  Kannan^lis,  N.  C; 
WHLM  Bloomsb'-r?,  Pa.:  WCPA  Clear- 
field, Pa.;  WHWL  Nanticoke,  Pa.; 
WEDO  McKee?t>ort,  Pa.;  WAPA  San 
Juan,  P'-erto  Rico:  WESC  Greenville, 
S.  C:  KSFA  N^rogdeches,  Tex.;  KOPP 
Ogden,  Utah;  WCAV  Norfolk,  Va. 

Change  Antenna  Height 

WPRO-FM  Providence,  R.  I.— CP  to 
change  ant.  height  above  average  ter- 
rain from  450  to  458  ft.,  change  ant. 
type  and  ant.  system  to  accommodate 
proposed  TV  construction. 

TENDERED  FOR  FILING 

Request  SSA 

WCHO  Washington  Court  House, 
Ohio — SSA  to  operate  on  unl.  Sept.  19, 
Oct.  10  and  17  and  Nov.  4. 

September  8  Applications  .  .  . 

ACCEPTED   FOR  FILING 

Requests  Name  Change 

KAGH  Crossett,  Ark.— CP  to  change 
from  1240  kc,  100  w  to  1340  kc,  250  w. 
AMENDED  to  change  name  of  appli- 
cant to  Fleet  Inc. 

Request  SSA 

WCHO  Washington  Court  House, 
Ohio — SSA  to  operate  unl.  Sept.  19, 
Oct.  10  and  17  and  Nov.  4  to  broadcast 
games  and  election  returns. 

Extension  of  Completion  Date 

WWOL-FM  Buffalo  — Mod.  CP,  as 
mod.,  which  authorized  new  FM,  for 
extension   of  completion  date. 

KANU  Lawrence,  Kan. — Mod.  CP,  as 


mod.,  which  authorized  new  non-com- 
mercial station,  for  extension  of  com- 
pletion date. 

WTCN-TV  Minneapolis  —  Mod.  CP 
which  authorized  changes  in  existing 
station,  for  extension  of  completion 
date  to  12-1-52. 

WRSW  Warsaw,  Ind.— Mod.  CP,  as 
mod.,  which  authorized  new  AM  for 
extension  of  completion  date. 

WNEW  New  York— Mod.  CP,  as  mod., 
which  authorized  changes  in  existing 
AM,  for  extension  of  completion  date. 

License  for  CP 

KDSX  Denison,  Tex. — License  for 
CP,  as  mod.,  which  authorized  change 
in  frequency;  decrease  in  D  power; 
chanee  from  D  to  unl.;  and  installa- 
tion of  DA-DN. 

WWOC  Manitowoc,  Wis.— Mod.  CP 
as  mod.,  which  authorized  new  AM, 
for  extension  of  completion  date. 

Renewal  of  License 

Following  stations  request  renewal 
of  license: 

WMGY  Montgomery,  Ala.:  WJAT 
Swainsboro,  Ga.:  KWPC  Muscatine, 
Iowa;  WDBC  E^cpf.aba,  Mich.;  KTJOM 
Minneapolis;  KBOA  Kennett,  Mo.; 
KWRE  Warrenton.  Mo.;  WCEC  Rocky 
Mount,  N.  C;  WHIZ  Zanesville,  Ohio: 
WIAC  Santurce,  Puerto  Rico;  KTJRV 
E^.inbure,  Tex.;  WFMY-TV  Greens- 
boro, N.  C;  WKZO-TV  Kalamazoo, 
Mich. 

TENDERED  FOR  FILING 

AM— 1450  kc 

KPLT  Paris,  Tex.— CP  to  change  fre- 
quency from  1490  to  1450  kc. 

APPLICATION  RETURNED 

KTRY  Bastrop,  La.— RETURNED  ap- 
plication for  renewal  of  license. 

September  9  Decisions  .  .  . 

BY  BROADCAST  BUREAU 

Extension  of  Completion  Date 

WNEW  New  York— Granted  mod.  CP 
for  extension  of  completion  date  to 
12-15-52;  conditions. 

AM— 1150  kc 

WCEN  Mt.  Pleasant,  Mich.— Granted 
license  covering  increase  in  power,  in- 
stallation   of   new   trans,    and  DA-N. 


new  vertical  ant.  and  ground  syster 
and  change  in  hours  of  operation. 

Change  Studio  Location 
WPNX   Phenix   City,   Ala.— Grante. 

license  to  change  studio  location. 
WJLD  Homewood,  Ala. — Granted  li 

cense  covering  change  in  trans.  ar_c 

studio    locations    and    installation  o 

new  trans. 

License  Granted 
WTUS    Tuskeeee.   A'a.— Granted  li 
cense  for  AM  580  kc  500  w-D. 

Change  Antenna  System 
WHFC    Chicago,    111. — Granted  li- 
cense covering  changes  in  ant.  system 

Daytime  Power  Increase 

KBUC  Corona,  Calif. — Granted  li 
cense  covering  increase  in  D  power 
1370  kc  500  w,  1  kw-LS,  DA-N,  unl. 

Change  Name 

WOW-AM-TV   Omaha,  Neb.— Grant 

ed  mod.  licenses  to  change  name  tc 
Meredith  WOW  Inc. 

Modification  of  CP 

WSSC  Sumter,  S.  C. — Granted  mod 
CP  for  approval  of  ant.  trans,  anq 
main  studio"  location;  conditions. 

Extension  of  Completion  Date 
WCAM  Camden,  N.  J. — Granted  mod 
CP  for  extension  of  completion  date 
to  11-15-52. 

September  10  Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
By  Comr.  E.  M.  Webster 

WATM  Atmore,  Ala. — Granted  peti 
tion  to  accept  late  appearance  in  pro- 
ceeding upon  application. 

Azalea    Bcstg.    Co.,    Mobile,  Ala 
Granted  petition  to  accept  late  filing*— 
of  notice  of  intention  to  appear  in  pro- 
ceeding re  application. 

Mid-Continent  Television  Inc.,  Wich 
ita,  Kan. — Granted  petition  to  amend 
application  to  specify  Ch.  10  in  lieu  of 
Ch.  3:  bring  up  to  date  certain  finan- 
cial information  concerning  applicant 
modify  programming  and  submit  two 
amendments  to  Articles  of  Incorpora- 
tion. On  Commission's  own  motion,  ap- 
plication removed  from  hearing  docket 

Mt.  Scott  Telecasters  Inc.,  Portland 
Ore. — Granted  petition  to  amend  ap- 
plication to  change  minimum  hours  of 
operation,  location  of  main  studio,  and 
other  minor  changes  due  to  typogra- 
phical errors. 

Chief,  Broadcast  Bureau — Granted 
petition  for  extension  of  time  from 
Sept.  8,  1952.  to  and  including  Sept.  22 
1952,  to  file  exceptions  to  Intitial  Deci- 
sion re  application  of  KWBR  Oakland 
Calif. 

Aladdin  Radio  &  Television  Die. 
Denver,  Col. — Granted  petition  to 
amend  application  to  specify  conven 
tional  ant.:  revise  engineering  data  to 
increase  ERP  from  72.5  kw  to  maxi 
mum  of  316  kw;  increase  ant.  height 
from  928  ft.  to  1.006  ft.;  specify  changes 
in  officers  and  directors  of  corporation; 
set  forth  minor  changes  in  financial 
data:  increase  number  of  hours  of 
operation. 


By  Hearing  Examiner  James  D. 
Cunningham 
Aladdin    Radio    &    Television  Inc., 

Denver  Tele~  isioa  Co.,  KMYR  Bcstg. 
Co.,  Metropolitan  Television  Co.,  Den- 
ver, Col. — Notice  is  given  that  prehear- 
ing conference  will  be  held  in  Room 
2232,  New  Post  Office  Building,  Wash 
ington,  D.  C,  beginning  at  2:00  p.m. 


SERVICE  DIRECTORY 
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Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
STerling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV  • 

Complete  Installation 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


*  VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  seen  by  15,500  readers— sta- 
tion owners  and  managers,  chief  en- 
gineers and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities. 


BROADCASTING    •  Telecasting 
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cc 

INSULTING  RAD 

IO  8c  TELEVISION  ENGINEERS 

JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


g:o~ge  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


if-  • 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE  * 


E.  C.  PAGE 


CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE* 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Cotton  &  Foss.  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010    Sunset  Blvd. 
Hollywood,  Calif.      NOrmandy  2-6715 


Ion..  Sept.  15,  1952,  on  applications  in 
lis  proceeding  for  purpose  of  conside- 
ring procedure  to  be  followed  in 
earing;  necessity  or  desirability  of 
mplification,  clarification,  amplifica- 
on,  or  limitation  of  issues;  possibility 
■  f  stipulating  facts  and  limiting  num- 
I,  er  of  witnesses;  necessity  or  desirabil- 
y  of  prior  mutual  exchange  of  ex- 
ibits  among  parties. 

By  Comr.  E.  M.  Webster. 
The  Brush-Moore  Newspapers  Inc., 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE  * 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE  * 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television - 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive   1230 — Executive  5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN   B.  HEFFELFINGER 

815   E.   83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


Canton,  Ohio — Granted  petition  for  au- 
thority to  take  depositions  in  proceed- 
ing re  application. 

Mt.  Hood  Radio  &  Television  Bcstg. 
Corp.,  Portland,  Ore. — Granted  motion 
to  take  depositions,  and  supplemental 
motion  to  take  depositions  in  proceed- 
ing re  application. 

Pioneer  Bcstrs.  Inc..  Portland,  Ore. 
— Granted  motion  for  order  to  take  de- 


li OA  DCASTING  • 


(Continued  on  page  111) 
Telecasting 


RUSSELL  P.  MAY 

John  A.  Moffet,  Associate 
1422  F  St.,  N.  W.        Kellogg  Bldg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV   BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco   Seattle  Salt  Lake  City 
Los  Angeles         Portland  Phoenix 
Box  260  APTOS— 3352 

Member  AFCCE  * 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 
INSTALLATION-OPERATION 
Television  Engineering  Since  1929 
2443  CRESTON  WAY      HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont   Hotel.  KYA.  33  Elm  Ave. 

San  Francisco  8.  Calif.       Mill  Valley,  Calit. 
DOuglas  1-S536  DUnlap  8-4871 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1 605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  RufFner 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING    RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  * 


WALTER  J.  STILES 

Consulting  T elevision  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 

ATwater  4282 

Washington,  D.  C. — REpublic  6160 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.   Display — Tuesday  preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  254  per  word — $2.00  minimum 
All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted  (Cont'd) 


Help  Wanted 


Managerial 


CBS  affiliate  in  excellent  but  small 
highly  competitive  market  in  West. 
Compensation,  good  base  salary  plus 
liberal  share  of  earnings.  Write  in 
full  giving  references  and  experience. 
Box  415R,  BROADCASTING  .  TELE- 
CASTING. 


Salesmen 


CBS  station  in  highly  competitive 
Southeastern  city  will  add  one  sales- 
man to  present  staff.  Remuneration 
on  commission  basis  with  adequate 
draw.  Write  in  full  giving  references 
and  experience.  Box  410R,  BROAD- 
CASTING .  TELECASTING. 

Salesman  wanted  immediately,  single 
market  money-maker.  Livewire.  $300. 
to  $600.  month  salary  plus  commission. 
Air  mail  photo,  experience  KPRK,  Liv- 
ingston, Montana. 

Wanted — Experienced  local  sales  man- 
ager for  250  watt  radio  station  in 
Southeastern  New  Mexico.  Must  be 
male  with  car.  Salary  according  to 
ability.  Will  work  with  continuity 
chief.  Immediate  opening.  Write  to 
Dave  Button,  KSVP,  Artesia,  New 
Mexico. 

Experienced  salesman,  independent 
station,  salary  or  draw,  WGAT,  Utica, 
N.  Y. 


Announcers 


Florida  coast  station.  Need  two  combi- 
nation men.  Both  must  be  heavy  on 
announcing  that  sells.  Send  tape  or 
disc,  experience  record,  references,  first 
letter.  $80.  for  44  hours.  Box  900P, 
BROADCASTING  •  TELECASTING. 

Announcer,  experienced  all  phases. 
Good  personality,  ability  to  ad-lib  com- 
mercials on  DJ  show.  Morning  shift. 
Good  pay.  Pa.  daytimer.  Box  277R, 
BROADCASTING  .  TELECASTING. 

Announcer-engineer  with  first  phone. 
Must  have  top  announcing  ability.  CBS 
station  in  Southeastern  city.  Send  all 
pertinent  information,  salary  require- 
ment, telephone  number,  etc.  Box 
319R,  BROADCASTING  .  TELECAST- 
ING^  

Combination  announcer-engineer.  First 
class  ticket.  Permanent  position  West- 
ern Pennsylvania.  Write  Box  326R, 
BROADCASTING  .  TELECASTING. 

Wanted — Network  calibre  announcer, 
must  be  really  good  announcer  with 
first  class  radiotelephone  license.  Start- 
ing salary  $100.00  per  35  hour  week. 
Position  permanent  even  should  FCC 
relax  first  class  license  requirement. 
Pennsylvania  station.  Write  Box  358R, 
BROADCASTING  .  TELECASTING. 

Wanted — A  good  morning  man  who 
can  do  hillbilly  and  popular  and  also 
do  race  program  in  the  afternoon. 
Good  setup  for  a  good  man  with  a 
Southern  station.  Send  audition,  ref- 
erences, experience  and  salary  expect- 
ed. Write  Box  376R,  BROADCASTING 
.  TELECASTING.  

Experienced  announcer  wanted  by 
Minnesota  station.  Must  be  able  to 
type  and  own  car.  Good  salary.  Good 
opportunity  for  right  man  to  earn 
extra  money  selling.  Box  380R,  BROAD- 

CASTTNG  .  TELECASTING.  

Wanted  immediately — announcer-engi- 
neer with  first  class  to  work  in  250 
watt  network  station  in  Southeastern 
New  Mexico.  Good  salary  depends  on 
experience  and  ability.  Box  385R, 
BROADCASTING  .  TELECASTING. 

Three  combination  men.  daytime,  new 
station,  Morrilton,  Arkansas,  opening 
November.  Box  390R.  BROADCAST- 
ING    .  TELECASTING.  

Newsman,  single.  To  write  local  news 
and  be  featured  local  news  commen- 
tator. Narrator-style  voice.  Promo- 
tional build-up.  Ohio.  Box  433R, 
BROADCASTING  .  TELECASTING. 


Help  Wanted  (Cont'd) 

Announcer  with  first  phone,  emphasis 
on  announcing.  5  day,  35  hour  week. 
40  miles  from  New  York  City.  Kilowatt. 
Send  all.  Box  417R,  BROADCASTING  . 
TELECASTING. 

Wanted — Hillbilly  DJ-announcer  at  250 
watt  East  Central  network  affiliate. 
Rush  audition,  complete  information. 
Box  424R,  BROADCASTING  .  TELE- 
CASTING. 

Personality  DJ,  chuckle-provoking  ad- 
lib,  zany,  trick — "  cue-ins",  character 
voices — impersonations.  Single.  Ohio. 
Box  434R,  BROADCASTING  .  TELE- 
CASTING. 

Operator-announcer  with  first  phone. 
Announcing  experience  essential. 
KPOA,  Honolulu. 

1000  watt  Mutual  affiliate  offers  chance 
for  advancement  to  announcer-sales- 
man. $70.  week  plus  20%  commission. 
Livewire  can  earn  $150. -$200.  a  week. 
First  class  license  desired  but  not  re- 
quired. No  TV  competition.  Please  do 
not  send  returnable  material  or  discs. 
Write  William  T.  Kemp,  KVWO,  Box 
926,  Cheyenne,  Wyoming. 

Four  combo  men.  Two  needed  immedi- 
ately .  .  .  two  within  ninety  days,  for 
new  radio  station  in  central  Michigan. 
No  experience  necessary,  just  voice. 
Here's  your  chance  with  kilowatt,  full- 
time  NBC  affiliate.  Sixty  dollars  for 
forty-four  hours,  increase  with  expe- 
rience. Call  or  write  WCEN,  Mt.  Pleas- 
ant, Michigan. 

$300  per  month  to  good  combination 
man  for  evening  shift.  ABC  station 
37  hour  week,  iy2  for  all  over  40, 
WGYV,  Greenville,  Alabama. 

Wanted — Versatile,  experienced  staff 
announcer  for  permanent  position. 
Send  background,  service  record, 
tape  or  disc  audition  and  recent  photo 
to  William  Winn,  WJOC,  Jamestown, 
N.  Y. 

Wanted — Staff  announcer  for  250  watt 
independent.  Send  audition  and  letter 
to  WJPD,  Ishpeming,  Michigan. 

Wanted — Announcer  with  first  class 
phone  ticket.  Salary  commensurate 
with  ability.  Opportunity  to  attend 
Mississippi  State  College  on  off  hours. 
Joe  Phillips,  Manager,  Radio  Station 
WSSO,  Starkville,  Mississippi. 


Technical 


First  class  engineers  needed.  $60.00  for 
40  hours  starting  salary,  time  and  one- 
half  for  overtime.  Transmitter  and  con- 
trol room  operation,  no  announcing. 
Insurance,  hospitalization,  paid  vaca- 
tions. Experience  desirable  but  not 
necessary.  Southwestern  regional  sta- 
tion, TV  applicant.  Include  snapshot 
with  application.  Box  293R,  BROAD- 
CASTING •  TELECASTING. 

Chief  engineer  wanted  for  North  Caro- 
lina daytime  station.  No  announcing. 
Box  357R,  BROADCASTING  .  TELE- 
CASTING. 

Chief  engineer,  Virginia  station.  Start- 
ing salary,  $100.00  per  week.  Personal 
interview  necessary.  Reply  Box  398R, 
BROADCASTING  .  TELECASTING. 

Wanted — First  class  operator  with  or 
without  experience.  Box  435R,  BROAD- 
CASTING  .  TELECASTING. 

Virginia  kw  needs  engineer.  State  min- 
imum salary  expected.  Box  436R, 
BROADCASTING  .  TELECASTING. 

Chief  engineer  AM  and  expanding  TV 
station.  Send  complete  details  tech- 
nical and  administrative  experience, 
salary,  recent  snapshot.  Address  T.  G. 
Morrissey,  KFEL,  Denver,  Colorado. 

Excellent  opportunity  for  engineer. 
Top  salary  if  qualified  chief  and  or 
can  handle  announcing  duties.  Imme- 
diate opening.  Permanent  position.  Call 
or  write  KXAR,  Hope,  Arkansas. 


Help  Wanted  (Cont'd) 

Need  first  class  engineer  for  transmit- 
ter. $50  for  40  hours.  Time  and  half 
overtime.  Write  Ed  McLeod,  Chief  En- 
gineer, WCBT,  Roanoke  Rapids,  N.  C. 


5000  watt  fulltime  NBC  station  in  city 
of  15,000  needs  capable  engineer  to 
handle  regular  transmitter  shift.  Ab- 
solutely no  application  from  drunkards 
or  floaters.  Should  have  transportation 
facilities.  Prefer  applicants  who  have 
worked  in  or  lived  in  Kansas  or  ad- 
jacent state  area.  Call,  wire  or  write 
short  letter  stating  salary  requirements, 
marital  status  and  extent  of  experience 
plus  references.  Address  application 
to  Grover  Cobb  or  Chester  Wallack, 
KVGB,  Great  Bend,  Kansas. 

First  class  engineer  for  station  now 
constructing  new  studios  and  5000  watt 
directional.  Pleasant  working  condi- 
tions. Permanent.  $60.00  week  plus 
hospitalization.  WGGA,  Gainesville, 
Georgia. 

New  York  regional  station,  directional 
antenna,  has  opening  for  a  good  engi- 
neer. Car  necessary.  Write  WLNR, 
Binghamton,  N.  Y.  for  interview.  TV 
planned. 

Engineer-announcer.  Starting  salary 
$70.00  per  week,  WIRB,  Enterprise,  Ala- 
bama. 

Wanted — First  class  engineer.  Control 
board.  Experience  necessary.  WKRM, 
Columbia,  Tennessee. 

Combination  engineer-announcer,  1000 
watt  daytime,  $70.00  week,  44  hours, 
WMOC,  Covington,  Ga. 

Experienced  first  class  engineer,  cap- 
able of  becoming  chief.  Radio  Station 
WSSV,  Petersburg,  Va. 

First  phone;  transmitter  operator. 
WSYB,  Rutland,  Vermont. 


Engineer-announcer  for  new  station. 
Pleasant  working  conditions.  Excellent 
salary.  Send  disc  or  tape  WTUS, 
Tuskegee,  Alabama. 

Transmitter  engineer,  first  phone, 
$60.00  start,  40  hours,  no  announcing, 
automatic  increases.  WTVH,  235  S. 
Jefferson  Ave.,  Peoria,  Illinois. 

Engineer,  first  class  ticket,  contact  Vic- 
tor Voss.  WWCA,  Gary,  Indiana. 

First  class  engineer,  no  experience 
required.  Will  train  for  combination 
work  in  1,000  watt  independent.  Rush 
full  details  to  P.  O.  Box  50,  New 
Iberia,  Louisiana. 

Production-Programming,  Others 

Florida  coast  station.  Experienced  girl 
to  do  all  copy  and  traffic.  Send  re- 
sume, experience,  photograph  and 
sample  copy.  Box  223R,  BROADCAST- 
ING .  TELECASTING. 


Announcer-copywriter,  emphasis  on 
latter,  needed  by  top  Southern  inde- 
pendent. Must  be  dependable,  sober, 
qualified  to  handle  large  volume.  Ex- 
cellent staff  and  working  conditions. 
Permanent  position.  Write  Box  236R 
BROADCASTING  .  TELECASTING. 

Experienced  girl  copywriter.  Secre- 
tarial experience  and  shorthand  desir- 
able. Above  average  pay.  Penna.  day- 
trmer.  Send  lots  of  sample  copy  and 

TELECASTIN2G8R'  BROADCASTING  ' 


Combination  continuity  writer  -  an- 
nouncer for  smaU  Southern  station. 
Also,  combination  engineer-announcer 
Experience  unnecessary.  Box  379R 
BROADCASTING  .  TELECASTING 


Copywriter  for  busy  independent  Wes 
ern  New  England  station  to  handle  a 
copy  writing.  Also,  write  and  broadca: 
daily  women's  show,  of  interest  1 
housewives.  Give  complete  details  fir: 
letter.  Excellent  opportunity  with  prr 
gressive  station.  Box  375R,  BROAt 
CASTING  .  TELECASTING. 

Ohio  daytime  thousand  watter  neecl 
girl  with  good  commercial  copy  wri  l 
ing  experience,  also  capable  of  ar] 
nouncing  women's  shows.  Excellerj 
working  conditions  and  opportunity  t 
use  your  ability.  Send  resume,  expe1 
rience,  photograph  and  sample  cop-! 
Box  387R,  BROADCASTING  .  TEL^j 
CASTING. 

Midwest  regional  indie  wants  top-notcj 
PD  who  knows  how  to  build  and  hoi, 
an  area  audience.  Experienced,  qualJ 
fied  man  who  can  manage  program] 
ming  and  air  personnel  can  expect  sa 
curity,  fair  salary,  pleasant  communitj 
and  excellent  working  conditions.  Bol 
396R,  BROADCASTING  .  TELECASll 
ING. 

News  driector.  The  man  we  want 
now  holding  this  position  in  a  medium! 
sized  station,  doing  an  outstanding 
news  job,  in  a  competitive  market.  HI 
is  looking  for  a  chance  to  better  hi 
present  status.  He  must  be  a  first  ratf 
newscaster,  thoroughly  experienced  a 
compiling  and  editing  local  and  will 
news  and  be  able  to  manage  a  news  del 
partment.  All  replies  confidential.  Bol 
411R,  BROADCASTING  .  TELECASll 
ING. 

Continuity  writer.  10,000  watt,  cles 
channel,  Midwestern  network  statii 
needs  a  reliable  continuity  writer.  Th 
is  a  good  position  in  a  fine  city  wi 
excellent  working  conditions,  etc 
applications  treated  with  confidenc 
Send  full  details  including  samples 
continuity,  background  and  snapsb 
if  available.  All  material  will  be  r 
turned  to  you.  Opportunity  for 
work  if  qualified.  Write  at  once 
Personnel,  Radio  Station  KSOO,  Siou 
Falls,  South  Dakota. 


Immediate  opening  for  a  male  or  f<  s 
male  continuity  chief.  Experience  pr<  : 
ferred.   Complete  charge  of  all  cor 
tinuity.  Send  letter,  full  details,  cop  F1 
samples.  Healthful  climate,  progressn 
town.  Salary  according  to  ability.  Writ 
to  Dave  Button,  KSVP,  Artesia,  Ne 
Mexico. 


8y 
Sc 


Experienced  commercial  copywriter  fc  s 
5000  watt  CBS  affiliate.  Immedia#3A 
opening.  Write  Radio  Station  WCSC 
Charleston,  S.  C. 


Immediate    opening    trained  man 
woman  copywriter.  Send  sample  copie 
salary  requirements,  photo,  reference 
in  first  letter.  WIDE,  Biddeford,  Main<  R. 


Television 


Technical 


an 


Wanted — Chief  engineer  for  UHF  tele 
vision  station  in  Southern  metropolita 
market.  Excellent  opportunity.  Plea: 
give   references,    salary  requirement 


is 


and  experience. 
BROADCASTING 


Write    Box    3131  era 


TELECASTING. 


Television  broadcast  technician  wante 
immediately  for  construction  and  pei 
manent  job,  experienced  in  wiring  an 
trouble  shooting.  Send  complete  infor 
mation  to  Ed  Talbott,-  KROD-TV  " 
Paso,  Texas. 


Situations  Wanted 


Managerial 


Eleven  years  of  successful  manage  1 
merit  experience  ...  22  years  in  radi' 
including  ownership.  Worked  botl  [i 
small  and  metropolitan  markets.  A3 
phases  covered  with  good  references 
Sober,  family,  42  years.  Will  work  oi 
salary  plus  percentage  or  will  lease 
Box  388R,  BROADCASTING  .  TELE 
CASTING. 


Proven  record.  Presently,  250  day 
timer  from  $800.  monthly  loss  to  profi  f 
for  last  eight.  Absentee  owner  selling 
Prefer  Southwest,  South,  consider  all 
Thirty-six,  ten  years  experience.  Ad- 
ministrative, selling,  sports,  news,  pro 
gramming.  Want  manager  small  mar 
ket,  sales  manager  medium.  Wife  car 
Gal  Friday,  bookkeep.  Box  408R 
BROADCASTING  .  TELECASTING. 


Desire  management  small  market 
Background — supervisory,  sales,  new; 
commentator.  Proven  saleable  ideas 
Outstanding  record.  Willing  acquirs 
stock  interest.  Best  industry  refer 
ences.  Box  420R,  BROADCASTING 
TELECASTING. 
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Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Salesman 


alesman-program  director  —  two-in- 
le  combination  for  added  revenue, 
2tter  listener  appeal.  Seven  years 
:lling,  announcing,  programming.  Box 
)3R,  BROADCASTING  .  TELECAST- 
1G. 


Announcers 


nnouncer-salesman  for  radio  or  tele- 
ision  station.  College  graduate,  28, 
leven  years  experience.  Excellent 
scord.  Excellent  references.  Now  an- 
ouncing  for  Southern  10  kw  CBS  af- 
liate.  Contact  Box  409R,  BROAD- 
ASTING  .  TELECASTING.  

j*|>ports  domination!  Make  your  station 
jps  in  sports.  Experienced  baseball, 
jptball,  basketball,  boxing.  Prefer 
Vest.  Box  317R,  BROADCASTING  . 
'ELECASTING.  

;  3r|:innouncer,  play-by-play,  news,  staff, 
Excellent  references,  preferably  South, 
f  lox  371R,  BROADCASTING  .  TELE- 

— 1  ASTING.  

f  |  !»isc  jockey,  five  years  experience  in 
uTnajor  Midwestern  market  50  kw  AM- 
r-Mi'V.  Looking  for  progressive  organiza- 
;;  jf,  ion  presenting  opportunity  to  estab- 
; '-'4  ish  name  in  area.  Show  consists  of 
;a'|  iumor  cue-in  gimmicks  and  top  ten 
M  unes.  Box  377R,  BROADCASTING  . 
TELECASTING.  

V  |  innouncer,  5  years  experience  includ- 
Asxng    sales,    continuity,  programming. 
1  /Tarried,  child,  permanent.  $70.  min- 

 Lmum,    advancement.    Box    3  7  8  R  , 

;Si  BROADCASTING  .  TELECASTING. 

'l!  f  )J-announcer.  Three  years  solid  com- 
Ittenerciai  experience  all  phases.  Operate 
"Jf;  ioard.    Good    references.    Box  386R, 
SROADCASTING  .  TELECASTING. 

gliJave  six  years  combination  announc- 
!-i(wnf -engineering  experience,  three  years 
.  J  hief.  Some  selling.  Not  a  floater.  Box 
1  89R,  BROADCASTING  .  TELECAST- 
c  •  NG.  

*  Vz  years  experience — sports  announcer; 
ootball,  basketball,  baseball,  salesman, 
taff  announcer,  news  editor.  Box 
91R,  BROADCASTING  .  TELECAST- 
NG. 


ilegro  announcer — draft  exempt,  mar- 
lied,  college  graduate.  Six  months  ex- 
>erience  250  watt  Midwest  station — DJ, 
.lews,  copywriter.  No  hotshot.  Sin- 
rerely  interested  in  radio  future.  Pre- 
er  Northeast  or  Midwest,  but  will  con- 
ider  any  reasonable  offer.  Box  392R. 
BROADCASTING  .  TELECASTING. 

Jxperienced  staff  announcer,  all  phases. 
5ast  or  South.  Disc,  letter  on  request. 
3ox  393R,  BROADCASTING  .  tele- 
casting.  

Ml-round  announcer.  Specialist  in 
jews.  Special  events,  sports.  Friendly, 
incere  delivery.  Regional,  clear-chan- 
lel,  network  experience.  Box  399R, 
j  3ROADCASTING  .  TELECASTING. 

"Tiohnny  wants  a  job.  25,  single,  vet- 
eran, experienced  as  announcer,  news- 
caster, making  commercials  sell.  Let- 
ff  er,  photo,  tape  on  request.  Box  400R, 
%  3ROADCASTING  .  TELECASTING. 
,„  r  Experienced  announcer,  married,  27, 
itf  leferred.  Prefer  congenial,  regional 
;  j  ration  in  Northeast.  Box  401R, 
-l 3RO ADC ASTING  .  TELECASTING. 

't.<xtensive  experience.  Northwestern 
vtrad,  29,  married,  desires  metropoli- 
*tan  5000  watts  or  over.  "Different" 
rWJ,  news,  special  events.  Box  405R, 
f  BROADCASTING  .  TELECASTING. 

Vnnouncer-writer,  married,  vet,  ex- 
lerienced — sports,  news,  staff,  DJ,  TV 
ixperience.  Reliable,  sober,  available 
iow.  Anywhere  in  the  U.S.A.  Tape, 
Use  or  interview.  Box  406R,  BROAD- 
TASTING  .  TELECASTING. 


Jewscaster:  newsman  ■ —  authoritative 
nature  voice — delivery.  Desires  ma- 
ure  advancement.  Newsroom  only. 
5  years  experience.  $100.00  minimum. 
3ox  412R,  BROADCASTING  .  TELE- 
:  ASTING.  

Innouncer  available — Mature  voice,  all 
phases  of  operations.  Strong  on  com- 
nercials,  news.  Good  writer-board 
nan.  Experience  New  York  City  inde- 
lendents.  Married,  sober,  draft  ex- 
mpt.  Resume,  disc,  tape  on  request. 
Sox  413R,  BROADCASTING  .  TELE- 
CASTING.  

innouncer,  thoroughly  experienced. 
roung,  single,  veteran.  Right  for  lively 
)J  shows.  Prefer  Southern  California 
nd  Northeast  Seaboard.  Available 
mmediately.  Box  414R,  BROADCAST- 
NG  .  TELECASTING.  

innouncer  interested  in  getting  start, 
itrong  on  news,  commercials.  15 
!t  nonths  training,  all  phases  radio  at 
eliable  school.  Veteran,  married.  Tape, 
>hoto,  references  available.  Box  418R, 
SROADC ASTING  .  TELECASTING. 


3/4  years  announcing,  1  year  PD.  Seek 
permanence,  good  salary  as  small  sta- 
tion PD  or  metropolitan  announcer. 
Hardworker,  dependable,  employed. 
Box  425R,  BROADCASTING  .  TELE- 
CASTING. 

Good  dependable  program  director, 
play-by-play.  Now  employed  50  kw. 
Wants  West.  Money  secondary  to  op- 
portunity. Best  references.  Stable. 
Box  427R,  BROADCASTING  .  TELE- 
CASTING. 

Capable,  reliable,  well-rounded  staff 
man,  desires  affiliation  with  established 
organization  in  major  market,  prefer- 
ably Southeast.  Top, Pulse  rating.  $85. 
minimum  base.  Tape  and  photo  plus 
background  on  request.  Box  428R, 
BROADCASTING  .  TELECASTING. 

Announcer — Radio-TV  experience  over 
some  NY  stations.  Strong  on  com- 
mercials, straight  announcing.  Radio 
acting.  Veteran.  Free  to  travel.  Disc 
upon  request.  James  Adonis,  62  Hal- 
sted  St.,  East  Orange,  N.  J. 

Woman  newscaster-editor,  speaks  five 
languages.  College  degrees.  Operate 
board,  write  copy.  $75.  start.  Lvdia 
Driggs,  737  Eleventh  St.,  N.  W..  Wash- 
ington, D.  C.  MEtropolitan  5255. 

Announcer,  colored,  recent  graduate. 
Promotional  ideas;  can  sell.  Ambitious. 
Nathaniel  Johnson,  520  Morgan  St., 
Pittsburgh  19,  Penna. 

Are  you  willing  to  give  someone  with 
ability,  but  no  actual  experience,  a 
chance  to  get  started?  Thoroughly 
trained  in  radio  technique.  Strong  on 
commercials,  news,  deejay,  sports.  Ed- 
ward Marshall,  5630  Sheridan  Road, 
Chicago,  Illinois. 

I'm  a  neophyte  in  radio  .  .  .  sure;  but 
would  like  a  chance  to  prove  I  can 
click!  Thoroughly  trained  in  radio  tech- 
nique. Strong  on  commercials  inter- 
view, deejay.  Dottie  May  Miller,  1520 
N.  Keating,  Chicago,  Illinois. 

Announcer-engineer.  1st  phone,  draft 
exempt.  Up  to  10  kw  experience. 
Strong  news,  sports.  Will  travel.  Wil- 
liam Rogel,  1275  Grant  Ave.,  New 
York,  N.  Y. 

Want  DJ  job  on  folk,  western  and 
country  music  program.  Have  Texas 
accent.  Know  records  and  music.  Tape 
on  request.  Dunny  Sims,  21  Prince 
Street,  New  York  City  12,  N.  Y. 

Technical 

Five  years  transmitter  and  control 
room  experience  at  250  w  and  5  kw 
AM.  Ready  for  advancement,  radio 
or  television.  College  and  radio  school 
graduate.  Reliable.  Married,  one  child. 
$80  minimum.  Car,  will  travel.  Now 
employed.  Can  arrange  interview  in 
east  or  south.  Box  80R,  BROADCAST- 
ING .  TELECASTING. 

Engineer,  first  phone.  5  years  expe- 
rience. Veteran.  Permanent.  Minimum 
$65.  Box  337R,  BROADCASTING  • 
TELECASTING. 

Need  a  chief  engineer  and  program  di- 
rector? Topflight  team,  qualified  by 
many  years  experience.  Available  two 
weeks  notice.  Family  men,  sober,  reli- 
able, best  references.  Problems  a 
specialty,  new  or  old  operation,  any 
locale.  Box  372R,  BROADCASTING  • 
TELECASTING. 

Chief  engineer  -  announcer,  married, 
family,  age  26,  4  years  announcing. 
Available  immediately.  Present  salary 
$75.  week.  Details  first  letter.  Box 
384R,  BROADCASTING  .  TELECAST- 
ING. 

Fifteen  years  experience,  ten  years 
plant  sup't.  five  kw  directional.  Good 
knowledge  design,  installation,  mainte- 
nance studio  and  transmitter  and  di- 
rectionals.  One  hundred  college  hours. 
Physics  and  math  majors.  All  replies 
considered.  Box  397R,  BROADCAST- 
ING •  TELECASTING. 

Engineer  with  five  years  experience, 
two  as  chief.  Veteran  with  car.  Texas 
only.  No  announcing.  Box  419R, 
BROADCASTING  •  TELECASTING. 

First  phone,  no  broadcast  experience. 
Single,  27,  3  years  radio-TV.  Tech- 
nically trained.  No  announcing.  Pre- 
fer Midwest.  Box  423R,  BROADCAST- 
ING .  TELECASTING. 

Engineer,  experienced  chief,  mainte- 
nance. Excellent  record.  Box  429R, 
BROADCASTING  .  TELECASTING. 


Engineer — 5V2  years  broadcasting  ex- 
perience. First  phone.  Desire  good 
paying  job  as  transmitter  operator. 
Box  431R,  BROADCASTING  .  TELE- 
CASTING. 

First  phone,  no  station  experience,  six 
years  radio  mechanic.  Midwest,  no 
announcing.  Box  903,  Kansas  City, 
Missouri. 

First  phone,  second  telegraph.  Tech 
school  graduate.  12  years  communica- 
tions experience.  No  broadcasting  ex- 
perience. Frank  Backlin,  Box  23,  Beth- 
page,  New  York. 

First  class  ticket.  Experience  various 
phases  broadcasting.  Good  references. 
Draft  exempt.  Thorough  background. 
TV  or  radio  station  with  TV  plans  in 
near  future  preferred.  Eastern  cities. 
Ernest  Lipshutz,  1333  51st  Street, 
Brooklyn,  N.  Y. 

Production-Programming ,  Others 

Real  local  news  editor,  not  newspaper 
copy  cat.  9  years  radio.  Highly  quali- 
fied for  news  operation.  Tape  inter- 
views. Good  air  voice.  News  style. 
Box  421R,  BROADCASTING  .  TELE- 
CASTING. 

Attention!  Experienced  news  director 
now  available.  Excellent  references. 
NARND,  SDX.  Box  394R,  BROAD- 
CASTING .  TELECASTING. 

Copywriter-announcer.  29.  Eight  years 
experience,  four  stations:  Two  5  kw 
Mutuals;  two  independents  including 
metropolitan.  Solid  network  preferred. 
Box  395R,  BROADCASTING  .  TELE- 
CASTING. 

Programming-advertising  executive. 
Sales-conscious.  Employed  radio-TV. 
Supervise  complete  programming  and/ 
or  advertising  (copy)  operation:  radio 
and/or  TV.  Want  repsonsibility,  your 
confidence.  Box  402R,  BROADCAST- 
ING .  TELECASTING. 

Program  director-sports  director  3Vz 
years,  net,  indie,  28,  university,  $100, 
family.  Steady,  ready!  Box  403R, 
BROADCASTING  •  TELECASTING. 

Man  9  years  experience  programming, 
local  news.  Wife,  experienced  traffic 
manager.  Hard  workers.  Valuable 
staffers.  Good  industry  references. 
Box  422R,  BROADCASTING  .  TELE- 
CASTING. 

Seasoned  news  editor  desires  job  in 
New  England,  New  York,  Pennsylvania 
area.  Currently  employed  Midwest  5 
kw  network  affiliate.  Box  430R, 
BROADCASTING  .  TELECASTING. 


Technical 


TV  applicants — Chief  engineer  5  kw 
Midwest  AM  station  and  engineering 
advisor  to  well  known  TV  program  con- 
sultant, former  network  TV  engineer 
and  supervisor  Midwest  television  sta- 
tion, wants  change  for  personal  rea- 
sons. Prefer  West  or  South.  5  years 
TV  planning,  construction  and  opera- 
tion. Best  references.  Can  arrange 
personal  interview.  Box  311R,  BROAD- 
CASTING .  TELECASTING. 

Engineer,  experienced,  licensed,  de- 
sires to  discuss  opportunity  with  build- 
ing station.  Box  407R,  BROADCAST- 
ING .  TELECASTING. 

Production-Programming,  Others 

Anyone  seeking  middleman  for  TV 
movies  in  Germany  or  Europe?  Ber- 
liner, experienced  TV  programmer 
with  contacts  for  producing  and/or 
distributing  movies.  Box  404R,  BROAD- 
CASTING .  TELECASTING. 

Desire  TV  opportunity  ad  agency  or 
production  firm  NYC.  2y2  years  adver- 
tising experience.  TV  production  train- 
ing. Vet,  draft  exempt.  Box  426R. 
BROADCASTING  .  TELECASTING. 


For  Sale 


Stations 


Profitable  fulltime  local  independent 
in  Pacific  Northwest  single-station 
market.  High  potential.  $25,000  down 
and  good  terms  on  balance.  See  this 
one — you'll  like  it.  Box  254R,  BROAD- 
CASTING .  TELECASTING. 

Southwest — 250  w  unlimited.  $6,000 
monthly  potential.  No  competition. 
$42,000.  Terms  possible.  Box  370R, 
BROADCASTING  .  TELECASTING. 

Western  and  midwestern  station.  In- 
dependents, affiliates.  Priced  from  $12,- 
000  up.  Jack  L.  Stoll  &  Associates, 
4958  Melrose  Ave.,  Los  Angeles  29, 
Calif. 

Best  chance  you'll  ever  have  to  get  a 
station  of  your  own  as  low  as  $5,000 
down.  Unlimited  250  watt  station  in 
western  farm  town,  now  under-fi- 
nanced. Excellent  opportunity  for  good 
living  for  man  and  wife  or  one  or  two 
engineer-owners.  Box  255R,  BROAD- 
CASTING .  TELECASTING. 


Equipment,  etc. 


Television 


Managerial 


After  thirteen  years  of  network  televi- 
sion experience  in  operations  and  sta- 
tion relations,  I  have  resigned  from  my 
network  job  to  locate  as  TV  station 
manager.  Inquiries  invited.  Dick 
Rawls,  35  Stephen  Drive,  Pleasant- 
ville,  New  York. 


Announcers 


Experienced  four  years  AM,  two  years 
TV.  First  phone.  27.  Box  382R,  BROAD- 
CASTING .  TELECASTING. 


For  sale  on  or  about  January  1,  1953 
one  GE  six  bay  superturnstile  model 
TY-14F  gain  6.4  complete  with  de- 
icers  and  deicer  control.  Also,  one  RCA 
FM  four  section  pylon  antenna  type 
No.  BF-14D,  gain  5.  Box  250R,  BROAD- 
CASTING .  TELECASTING. 

50,000  feet  new  #10  Copperweld  ground 
radial  wire.  Immediate  delivery.  Box 
381R,  BROADCASTING  •  TELECAST- 
ING. 

Andrew  40-C  phase  monitor.  900  feet 
RG8U  coax.  For  further  information 
contact  Cliff  Inman.  Chief  Engineer, 
WEAM,  Arlington,  Va. 

(Continued  on  next  page) 
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FARM  DIRECTOR 


50,000-watt  network  station  interested  in  interviewing 
well  established  midwestern  farm  director. 

Must  be  able  to  build  and  produce  own  programs. 
Also  must  have  commercial  agricultural  connections 
and  successful  radio  commercial  background.  In 
replying  please  give  complete  qualifications  and  en- 
close picture.  All  inquiries  will  be  in  strictest  con- 
fidence. Unusual  opportunity  for  advancement.  Box 
251R,  BROADCASTING  •  TELECASTING. 
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For  Sale  (Cont'd) 


250  watt  Western  Electric  transmitter 
now  operating  1490  kilocycles.  Excel- 
lent condition,  wonderful  tone,  avail- 
able November  10.  Granted  1000  watts, 
$2400.00,  WMOC,  Covington,  Ga. 

Television  tower  formerly  used  for 
station  WPIX,  200  foot,  condition  like 
new,  immediate  delivery,  complete  in 
all  respects  including  200  foot  coaxial 
cable.  Selling  price  $8,500.  Karl  Koch 
Erecting  Co.,  Inc.,  362  Casanova  St., 
Bronx  59,  N.  Y.  Kilpatrick  2-3800. 


Wanted  to  Buy 


Equipment,  etc. 


Wanted — Used  5  kw  AM  transmitter. 
Box  318R,  BROADCASTING  •  TELE- 
CASTING. 

Want  used  250  watter  in  good  condition 
for  use  as  spare.  Give  complete  details. 
Prefer  Northeast  area  where  inspection 
is  possible.  Box  374R,  BROADCAST- 
ING .  TELECASTING. 

Wanted  —  Kilowatt  AM  transmitter, 
frequency  monitor.  Western  Electric 
25-B  console.  KEAR,  San  Mateo,  Calif. 

Langevin  ProGar  program  guardian 
limiting  amplifier.  Equipment  adver- 
tised jn  BROADCASTING  .  TELE- 
CASTING 1947,  '48  and  '49.  Write  or 
phone  KSON,  63D  F  St.,  Maryland  Hotel, 
San  Diego,  Calif.,  att:  Norman  Burwell, 
Chief  Engineer-General  Manager. 


Magnecorder  PT^-J  and  PT?AH,  Halli- 
«rafters  SX-42,  B&W  400  distortion  me- 
ter, four  channel  remote  amplifier,  W. 
E.  9A  head.  WCNB,  Connersville,  In- 
diana. 

We  need  everything  to  build  a  station. 
What  good  used  equipment  have  you. 
Write  or  wire  WETO,  Gadsden,  Ala- 
bama. 

Wanted — RCA  7*-B  series  consolette 
for  enlarged  Harlem  studios.  State 
price  and  condition.  WLIB,  207  East 
■30th  St.,  New  York  City. 

Wanted  —  Console  in  good  condition. 
State  make  and  model.  DeP'aul  U. 
Speech  Dept.,  2353  N.  Kenmore  Ave., 
Chicago,  Illinois. 

Record  library,  need  hillbilly  and  pop. 
Robert  M.  Smith,  1612  Grand  Avenue, 
Kansas  City  8,  Missouri. 

Miscellaneous 


FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School.  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 

Employment  Service 


executive  placement  service 

We  have  selected  General  Com- 
mercial and  Program  Managers; 
Chief  Engineers,  Disc  Jockeys 
and  other  specialists.  Delays  are 
costly;  tell  us  your  needs  today. 

Howard  S.  Fhazieb 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


Help  Wanted 


Salesman 


SALES  MANAGER 
WANTED 

.  .  .  for  one  of  the  nation's  best 
known  5Q,0C0  watt  network  af- 
filiates in  a  major  Midwest  market. 
Seeking  executive  with  several 
years  big-time  radio  sales  ex- 
perience. 

Box  329R 
BROADCASTING  *  TELECASTING 


Production-Programming ,  Others 


WRITER-ENGINEER 

If  you  enjoy  writing  and  have  a 
good  rounded  knowledge  of 
radio  transmitting  and  audio 
gear,  you  may  be  interested  in 
a  position  we  have  open  to  edit 
and  write  instruction  books.  Old 
established  Midwestern  manu- 
facturer. Give  full  detail  first 
letter.  Box  373R,  BROADCAST- 
ING •  TELECASTING. 


Situations  Wanted 


Announcers 


MORNING  MAN 

Nationally  recognized  one  of  na- 
tion's tops.  Now  top  man  in  high- 
ly competitive  market.  Over  15 
years  radio.  $10,000.  minimum. 
Box  432R,  BROADCASTING  • 
TELECASTING. 


Production-Programming,  Others 


Our  chief  announcer  desires  job  as  PD 
and/or  assistant  manager.  He  is  compe- 
tent, personable  and  industrious.  30.  A 
family  man.  sober,  well  educated,  a 
veteran  and  experienced  in  net  and  indie 
operations.  He  has  our  highest  recom- 
mendations. Present  management  would 
like  to  see  him  advance.  Perhaps  you 
have  the  right  opportunity.  If  so.  ask  us 
for  full  details.  Box  325R.  BROADCAST- 
ING   .  TELECASTING. 


Texas  Indie 
$75,000.00 

A  1000  watt  independent  making 
profit  even  though  owners  devote 
very  little  time  to  operation.  Priced 
right  at  $75,000.00,  not  including  land 
and  building,  but  includes  valuable 
advertising  contracts — a  going  busi- 
ness —  excellent  coverage  —  valuable 
location. 


Midwest 

$jo9ooo.oo 

A  profitable  independent  operation 
showing  consistent  increase.  The  only 
station  in  an  attractive  city  and  a 
rich  county.  Liberal  financing  ar- 
ranged. 


Appraisals  •  Negotiations  •  Financing 
BLACKBURN -HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


Wanted  to  Buy 


Stations 


□□□□□□□□□□□□□□□□□□□□□□□□ 
□  g 

^     Do  you  own   an   AM  property  thai  q 


n    has  been  a  consistent  loser? 

□  D 

□  D 

□  ■  O 

□  D 
n     Have  you  just  about  decided  to  take  □ 

'  □ 

□ 


D     your    licking — sell    the    station  and 


get  out  before  your  investment  is  a  □ 


□  total  loss? 

□ 

□  ■ 

□ 

□  Would  you  like  to  turn  the  property 


over    to    management    with    proven  □ 


□ 

□  records  of  substantial  profit  for  two  g 
O    stations  in  fourteen  years? 

^  n 
□ 
□ 

□ 


□ 


am    qualified    in    all    phases  of 


□  operation.  21  years  experience,  q 
q  Widely  known  and  respected  in  the  □ 

□  radio  industry  and  home  community,  q 
--'  Know  large  and  small  station  prob-  Q 
q  lems.  Know  large  and  small  market  — 
Q  operations.  H 
D  □ 

R  D 

U  Presently  operating  second  station  of  □ 

rj  management  career.  Want  ownership-  D 

□  management  agreement  with  not  less  q 
g  than  fifty  percent  cf  stock  interest  □ 
q  assigned   to   me   when   your   station  g 

□  goes  in  the  black.  Salary  and  other  q 
g  compensation  can  be  negotiated.  Pre-  □ 

□  fer  to   locate  in   medium-size  market  g 

□  in  Florida,  the  souihwest  or  Pacific  ~ 
R  Coast. 

R  D 

R                   .  □ 

□  □ 

□  All  replies  held  in  confidence.  Will  q 
n  arrange  meeting  at  your  convenience  D 
q  for    further    discussion.      Desire    to  g 

□  complete  change  by  January  1,  1953.  Q 
E  Address  reply  to  Box  807P,  BROAD-  □ 

□  CASTING    .  TELECASTING. 

□  □ 

□□□□□□□□□□□□□□□□□□□□□□□a 


Equipment,  etc. 


/"  FIELD  STRENGTH  METER  USED,  RE- 
GARDLESS OF  CONDITION,  HAVING 
STANDARD  BROADCAST  BAND  ONLY 
IS  WANTED  BY  UNDERSIGNED. 
STATE  CONDITION.  MAKE  AND 
PRICE. 

B.  Hillman  Bailey,  Jr. 
c/o  KSIG 
Crowley,  Louisiana 


SCIENTIST  ROLE 


Filled  Best  in  Indust 

TECHNICIANS,    engineers  a 
scientists — in  electronics  and  oth  J 
fields — "would  perform  a  far  gre; 
er  service  in  war  industries"  th 
in  the  military  services  in  the  eve 
of  all-out  war,  Arthur  S.  Fie:  I 
ming,  a  mobilization  manpower  <  I 
facial,  asserted  Sept.  5. 

In  an  address  to  the  natior 
convention  of  the  Alpha  Sigma  I 
fraternity  in  Pocanoe  Hills,  P 
Mr.  Flemming  said  a  policy 
recalling  all  technicians  to  acti 
service  would  be  "suicidal."  Skill 
personnel  who  finish  their  colle 
work  and  serve  in  the  armed  fore 
would  remain  in  the  reserves, 
cording  to  Mr.  Flemming,  cha 
man  of  the  Manpower  Poli 
Committee,  Office  of  Defense  Mol 
lization. 


UPT  Dividend 

UNITED  Paramount  Theatr 
whose  merger  with  ABC  is  cv. 
rently  awaiting  FCC  decision,  js 
week  declared  a  dividend  of 
cents  a  share  on  outstanding  co 
mon  stock.  President  Leonard 
Goldenscn,  announcing  the  boarc 
action,  said  the  dividend  is  payal 
Oct.  17  to  stockholders  of  reco 
on  Sept.  26. 


For  Sale 


Equipment,  etc. 


FOR  SALE 

Several  RCA  image  orthicon 
camera  chains  without  lenses. 

Box  224R,  BROADCASTING  •  TELECASTING 


PORTABLE  TRANSCRIPTION  PLAY- 
BACKS. $37.75  F.O.B.  Chicago.  8" 
speaker,  3  tube  amplifier  full  range 
tone  control.  Astatic  "400"  pickup 
arm.  Plays  33,  45  and  78  RPM. 
All  sizes  including  16"  disc.  Fully 
reconditioned.  Carrying  weight  28 
pounds.  .  Richard  Alan  Company, 
3618  Milwaukee  Avenue,  Chicago 
41,  Illinois.    Spring  7-7100. 


FARM  DIRECTOR 


10, 000- watt  network  station  interested  in  interviewing 
well  established  Southwestern  farm  director. 

Must  be  able  to  build  and  produce  own  programs.  Also 
must  have  commercial  agricultural  connections  and  suc- 
cessful radio  commercial  background.  In  replying  please 
list  complete  qualifications  and  enclose  photograph. 
All  inquiries  will  be  held  in  confidence.  Unusual  oppor- 
tunity for  advancement.  Box  41 6R,  BROADCASTING  • 
TELECASTING. 
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FCC  Actions 

(Continued  from  page  106) 

positions  in  proceeding  re  application. 

Oregon  Television  Inc.,  Columbia  Em- 
pire Telecasters  Inc.,  Portland,  Ore. — 
Referred  to  full  Commission  petition 
to  transfer  lay  hearings  from  Washing- 
ton, D.  C.,  to  Portland,  Ore. 

KMYR  Bcstg.  Co.,  Metropolitan  Tele- 
vision Co.,  Denver,  Col. — Referred  to 
full  Commission  petition  to  transfer 
hearing  from  Washington,  D.  C,  to 
Denver,  Col. 

September  1 1  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Modification  of  CP 

KVOM  Morrilton,  Ark.  —  Mod.  CP 
Which  authorized  new  AM  for  approval 
in  ant.,  trans,  and  studio  location. 
T  KEUN  Eunice,  La.— Mod.  CP  which 
c  authorized  new  AM,  for  approval  of 
,.  ant.,  trans.,  and  studio  location  and 
1  change  type  of  trans, 
li 

Extension  of  Completion  Date 

KWSK  Pratt,  Kan.— Mod.  CP  which 
authorized  new  AM  for  extension  of 
completion  date. 

Renewal  of  License 

Following   stations   request  renewal 

of  license: 
WLAD  Banbury,  Conn.;  WINZ  Hol- 
;  lywood,  Fla.;  WPIN  Largo,  Fla.;  WORZ 
,  Orlando,  Fla.;  WSB  Atlanta;  WROM 
f  Rome,  Ga.;  WENR  Chicago;  WMAQ 
f  Chicago;  WOI  Ames,  Iowa;  WSLI 
i  Pikesville,  Ky.;  WMTC  Vancleve,  Ky.; 
'  WOTW   Nashua,   N.   H.;   WNYC  New 

York;  WPAQ  Mt.  Airy,  N.  C;  WLW 
i  Cincinnati;  WVCH  Chester,  Pa.;  WPIT 

Pittsburgh,  Pa.;  WVPO  Stroudsburg, 
I  Pa.;  WPAL  Charleston,  S.  C;  WPIK 
,  Alexandria,  Va.;  WPDX  Clarksburg, 
W.  Va. 

TENDERED  FOR  FILING 

AM— 960  kc 

^  WLXW  Carlisle,  Pa.— CP  to  change 
frequency  from  1380  to  960  kc  and 
change  ant.  system. 


f  Scores  TV#  Movies 

TELEVISION  and  motion  pictures 
were  scored  by  Mayor  Vincent  R. 
Impellitteri  of  New  York  last  week 
for  allegedly  depicting  Italians  or 
[  Italian  -  Americans   as  gangsters. 
He  told  a  Columbia  Citizens  Com- 
mittee dinner  meeting  in  New  York 
that  "it  has  been  nauseating  to  see 
murder  mysteries  or  gangster  films 
time  and  again  with  a  killer  de- 
picted as  a  swarthy  person  with  an 
talian  name,"  directing  his  com- 
ilaint  at  both  television  and  motion 
ictures. 


NATIONAL  NIELSEN-RATINGS 
TOP  RADIO  PROGRAMS 

Total  U.  S.  Area,  Including  Small-Town,  Farn 
and  Urban  Homes,  and  including  Tele- 
phone and  Non-Telephone  Homes.) 

EXTRA-WEEK 
July  27-Augusr  2,  1952 
EVENING,  ONCE-A-WEEK 


Current 
Rank 

Program 

Current 
Rating 
Homes 

% 

I 

Dragnet  (NBC) 

5.7 

2 

Lineup,   The  (CBS) 

5.3 

3 

Great   Gildersleeve  (NBC) 

5.0 

4 

You   Bet   Your   Life  (NBC) 

4.9 

5 

Johnny  Dollar  (CBS) 

4.6 

6 

Romance  (CBS) 

4.5 

7 

Mr.  Chameleon  (CBS) 

4.5 

8 

Railroad   Hour  (NBC) 

4.3 

9 

What's  My  Line  (NBC) 

4.2 

10 

Godfrey's  Talent  Scouts  (CBS 

)  4.2 

Homes  reached  during  all  or  any  part  of 
the  program,  except  for  homes  listening 
only  1  to  5  minutes. 

Copyright  1952  by  A.  C.  Nielsen  Co. 


fCC  roundup 

New  Grants,  Transfers,  Changes,  Applications 


box  score 


SUMMARY 

THROUGH 

SEPT.  11 

On  Air 

Appls. 

In 

Licensed 

CPs 

Pending 

Hearing 

2,353 

2,332 

139 

311 

211 

635 

532 

73 

22 

8 

109 

98 

59 

812* 

154 

*  Filed  since  April  14. 

(Also  see  Actions  of  the  FCC,  Page  106) 


For  Television  Grants  and 
Applications,   See  Page  80. 


Docket  Actions  .  .  . 

FINAL  DECISIONS 
Tracy,  Calif.— West  Side  Radio.  FCC 

returned  to  pending  file  application  for 
new  AM  station  on  710  kc,  with  250  w 
daytime,  to  await  decisions  in  hearings 
regarding  clear  channels  and  daytime 
skywave  transmissions.  Decision  and 
order  Sept.  9. 

Spartanburg,  S.  C.  —  James  Cozby 
Byrd  Jr.  FCC  adopted  initial  decision 
granting  application  for  new  AM  sta- 
tion on  1400  kc,  with  250  w  fulltime; 
conditions.  Estimated  construction  cost 
about  $1,350  (major  items  of  equip- 
ment, including  transmitter,  already 
on  hand);  estimated  first  year  operat- 
ing cost  $26,000,  revenue  $28,600.  Mr. 
Byrd  is  student  at  U.  of  S.  C.  and  also 
teaches  a  course  there  in  electronics. 
Simultaneously,  FCC  denied  mutually 
exclusive  application  of  Southernair 
Bcstg.  Co.    Decision  and  order  Sept.  9. 

KJAY  Topeka,  Kan.— S.  H.  Patter- 
son. FCC  denied  application  for  night- 
time power  increase  from  1  kw  to  5  kw 
on  1440  kc,  DA.  Decision  Sept.  9. 

WTNJ  Trenton,  N.  J.— WOAX  Inc. 
FCC  rescinded  order  of  Dec.  20,  1950, 
which  revoked  license.    Order  Sept.  9. 

WMRO  Aurora,  III.— WMRO  Inc.  FCC 
granted  application  for  license  renewal. 
Order  Sept.  9. 

OPINIONS  AND  ORDERS 
Bluefield,  W.  Va. — Daily  Telegraph 
Printing  Co.  FCC  denied  petitions  re- 
questing reconsideration  of  Sixth  Re- 
port &  Order  [B.T,  April  14]  so  as  to 
waive  one-year  waiting  period  rule 
or  amend  rules  to  include  entire  state 
of  W.  Va.  within  Zone  I  and  substitute 
Ch.  4  for  Ch.  6  at  Beckley,  W.  Va.,  and 
assign  Ch.  6  to  Bluefield;  also,  denied 
request  of  Robert  R.  Thomas  Jr.,  Oak 
Hill,  W.  Va.,  for  waiver  or  amendment 
to  include  Oak  Hill  within  Zone  I  and 
assign  Ch.  4  to  Oak  Hill.  Comr.  Jones 
dissented.  Memorandum  opinion  and 
order  Sept.  11. 

Washington,  D.  C.  —  NARTB.  FCC 
dismissed  petition  asking  reconsidera- 
tion of  Commission's  grant  of  new  non- 
commercial educational  TV  station  on 
vhf  Ch.  *8  to  Kansas  State  College  of 
Agriculture  &  Applied  Science  [B»T, 
July  281.  Comr.  Jones  concurred  in  the 
result.  Memorandum  opinion  and  or- 
der Sept.  11. 

New  York — Allen  B.  DuMont  Labs. 
Inc.  FCC  denied  petition  for  reconsid- 
eration and  further  clarification  of 
Commission's  memorandum  opinion 
and  order  re  Paramount-ABC,  Du- 
Mont. CBS,  et  al„  proceedings  [B.T, 
Aug.  4]. 

Non-Docket  Actions  .  .  . 

AM  GRANT 
Montrose,  Pa. — Montrose  Bcstg.  Corp. 
Granted  1250  kc,  1  kw  daytime,  antenna 
240  ft.;  engineering  condition.  Esti- 
mated construction  cost  $17,507,  first 
year  operating  cost  $16,500,  revenue 
$16,500  (non-profit  operation  is  pro- 
posed by  applicant).  Principals  include 
President  W.  Douglas  Roe  ($9,000  cash 
contribution  to  corporation),  executive 
secretary  of  Montrose  Bible  Confer- 
ence; Secretary  Arthur  W.  Kuschke 
($3,000  contribution),  vice  president  of 
F.  E.  Parkhurst  Insurance  Inc.,  Treas- 
urer Lynn  L.  Rider  ($2,000  contribu- 
tion), retired  cost  accountant;  Esther 
R.  Weir  ($3,000  contribution,  account- 
ant for  Montrose  Bible  Conference; 
Eldred  J.  Hinds  ($3,000  contribution), 
Atlantic  Petroleum  dealer;  Don  T. 
Birchard  ($3,000  contribution),  dairy 
farm  owner,  and  Arthur  M.  Parce  ($2,- 
000   contribution),    clergyman   at  Im- 


manuel  Baptist  Church,  Utica,  N.  Y. 
Grant  Sept.  10. 

TRANSFER  GRANTS 

WGRO  Bay  City,  Mich.  —  Granted 
transfer  of  control  from  Gail  Griner, 
Marguerite  Griner  and  Edward  Dillon 
to  James  Gerity  Jr.,  for  $12,000.  In  addi- 
tion, Mr.  Gerity  retains  Messrs.  Griner 
and  Dillon  as  consulting  engineers  for 
WABJ  Adrian,  Mich.,  for  one  year  at 
$6,000  and  $5,000  respectively.  Mr. 
Gerity  is  owner  of  WABJ.  Granted 
Sept.  10. 

KOLN  Lincoln,  Neb.  —  Granted  as- 
signment of  license  from  Inland  Bcstg. 
Co.  (license  of  KBON  Omaha)  to  Corn- 
husker  Radio  &  Television  Corp.  for 
$43,000.  Assignee  is  applicant  for  new 
TV  station  in  Lincoln  (see  TV  Applica- 
tions, B.T,  July  28).  Principals  include 
President  Edward  M.  O'Shea  (48.5% 
now;  41.78%  proposed);  Vice  President 
Harold  E.  Anderson  (2.5%  now;  15.5% 
proposed),  and  Secretary  Bennett  S. 
Martin  (48.5%  now;  41.78%  proposed). 
After  assignment  estimated  first  year 
operating  cost  $102,000,  revenue  $112,- 
000.  For  details  on  principals  see  FCC 
Roundup,  B.T,  Aug.  18.  Granted  Sept. 
10. 

KSNY  Snyder,  Tex.— Granted  assign- 
ment of  CP  from  John  Blake,  individ- 
ually and  as  administrator  of  estate  of 
Mrs.  Pauline  Buckner  Blake,  deceased, 
to  J.  T.  Hughes,  Wendell  Mayes,  Wen- 
dell Mayes  Jr.  and  William  W.  Jamar 
Jr.,  d/b  as  Snyder  Bcstg.  Co.,  for  $85,- 
000.  Mr.  Hughes  (50%),  president,  is 
city  manager  of  Interstate  Theatres, 
Brownwood,  Tex.;  Mr.  Mayes  (30%), 
vice  president,  is  president  and  owns 
controlling  interest  of  KBWD  Brown- 
wood  and  KNOW  Austin,  Tex.;  Mr. 
Mayes  Jr.  (10%),  secretary-treasurer,  is 
program  director  and  office  manager 
of  KBWD,  and  Mr.  Jamar  (10%)  is 
salesman  for  KBWD.  Granted  Sept. 
10. 

KNETJ  Provo,  Utah— Granted  transfer 
of  control  from  Lester  R.  Taylor,  et  al., 
to  D.  Spencer  Grow  and  John  F.  Peter- 
son for  $19,765.  Mr.  Grow  (60%),  pres- 
ident, is  42%  owner  of  KEXO  Grand 
Junction,  Col.,  38%  of  KEEP  Twin 
Falls,  Idaho,  and  80%  owner  of  Pacific 
Development  Co.,  Provo  (real  estate). 
Mr.  Peterson  (40%),  vice  president,  is 
40%  owner  of  Peterson  &  Grow  Inc., 
Provo  (builders).    Granted  Sept.  10. 

WTSA  Brattleboro,  Vt.  —  Granted 
transfer  of  control  from  Granite  State 
Bcstg.  Co.  to  Theodore  Feinstein,  pres- 


ident of  WLYN  Lynn,  Mass.,  and  own- 
er of  Faye  Assoc.  and  treasurer-stock- 
holder of  Mayfair  Realty  Co.,  both 
Boston,  for  $43,000.    Granted  Sept.  10. 

New  Applications  .  .  . 

FM  APPLICATIONS 
Tuscaloosa,  Ala.  —  Radio  Station 
WTBC-FM,  96.9  mc.  (Ch.  245),  ERP 
17.3  kw;  antenna  height  above  average 
terrain  321  ft.,  above  ground  405  ft. 
Estimated  construction  cost  $11,000, 
first  year  operating  cost  $12,000,  reve- 
nue $15,000.  Equal  (\'3)  partners  are 
Bertram  Bank,  Lamar  Branscomb  and 
Jeff  Coleman;  trio  is  licensee  of  WTBC 
(AM)  Tuscaloosa.    Filed  Sept.  8. 

Wabash,  Ind.— School  City  of  Wa- 
bash, Ind.,  91.3  mc  (Ch.  217),  10  w  out- 
put. Estimated  construction  cost  $3,- 
328.  (Noncommercial  educational  FM 
application.)  James  R.  Oliver  is  di- 
rector of  audio-visual  education  for 
applicant.    Filed  Sept.  10. 

TRANSFER  REQUEST 
WAAB  Worcester,  Mass. — Transfer  of 
control  from  The  Olin  Corp.  to  Wilson 
Enterprises  Inc.  for  about  $160,000.  Prin- 
pals  in  transferee  include  President  and 
Treasurer  George  F.  Wilson  (80%),  Vice 
President  Jacqueline  I.  Wilson  and  Sec- 
retary Kathleen  Iris  Wilson  (20%). 
Wilson  Enterprises  is  applying  for  new 
TV  station  in  Worcester  [see  TV  Ap- 
plications, page  80].  Filed  Sept.  11. 


SENATORS'  POLICY 

Would  TV  Road  Games  Only 

REVERSAL  in  television  planning 
for  Washington  Senators'  baseball 
games  next  season  has  been  an- 
nounced by  the  club's  president, 
Clark  Griffith.  Home  games  will 
not  be  seen  on  TV  next  year.  TV 
rights  for  next  year's  77  road 
games,  however,  will  be  offered 
this  winter  to  the  highest  bidder. 

Although  there  was  a  slight  drop 
in  attendance  reported  this  sea- 
son when  26  of  the  team's  77  games 
were  scheduled  in  a  limited  tele- 
cast policy,  no  specific  reason  was 
given  for  the  change.  Main  obstacle 
in  the  possible  telecast  of  out-of- 
town  games  would  be  the  high 
cable  cost,  according  to  H.  J.  Kauf- 
man &  Assoc.,  Washington,  agency 
for  Heurich  Brewing  Co.,  same 
city,  sponsor  of  the  home  games 
this  season. 


Malone  to  WXEL  (TV) 

TED  MALONE,  veteran  radio  per- 
sonality, is  to  become  star  of 
WXEL  (TV)  Cleveland's  program, 
Today's  Top  Story,  it  was  an- 
nounced last  week.  The  show  is 
sponsored  by  the  National  City 
Bank  of  Cleveland,  and  is  aired 
Mon.-Fri.  11:10-11:15  p.m. 


Another  BM1  "Pin  Up"  Hit-Published  by  Ridgewar 

YOC  BELONG  TO  ME 


On  Records:  Jo  Stafford-Paul  We^on-Col  ; 
Pa«!  Pajre— Mer.;  Sue  Thompson— Mer.,  Join 
i  L  mCM  Freddy  Martin— Vic;  Jan  Garber 
James_MGM,  l^reddy  Lucas— Jub.- 

-CaP-  iTr^Rlnhlic:  Dean  Martin--Cap. ; 


lee  ;  Helen  Foster— Republic ;  Dean 
Grady  Martin — Dec. 

On  Transcriptions:  Earl  Sheldon— Associated ; 
Henry  Jerome — Langworth. 
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Bcstg.  Co.,  Morrisville,  Pa.  Studio  lo- 
cation 108  N.  Broad  St.,  Trenton.  Trans- 
mitter location  on  Shabakunk  Road  at 
crossing  of  Shabakunk  Creek  north  of 
Trenton.  Geographic  coordinates  40°  15' 
58"  N.  Lat.,  74°  45'  45.9"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  counsel 
John  F.  Clagett,  Washington.  Consult- 
ing engineer  William  E.  Benns  Jr., 
Washington.  Sole  owner  is  Verna  S. 
Hardin.  City  priority  status:  Gr.  B-l, 
No.  111. 

CHARLOTTE,  N.  C— Piedmont  Elec- 
tronics &  Fixture  Corp.,  vhf  Ch  9 
(186-192  mc);  ERP  316  kw  visual,  158 
kw  aural;  antenna  height  above  aver- 
age terrain  1,158  ft.,  above  ground 
1  049  ft.  Estimated  construction  cost 
$690,797,  first  year  operating  cost  $480,- 
000  revenue  $520,000.  Post  Office  ad- 
dress P.  O.  Box  2727,  Charlotte,  N.  C. 
Studio  location  to  be  determined. 
Transmitter  location  Plaza  Road,  1.4 
mi.  south  of  Newell,  N.  C.  Geographic 
coordinates  35°  15'  35"  N.  Lat.,  80°  44 
02"  W.  Long.  Transmitter  and  antenna 
GE  Legal  counsel  Cohn  &  Marks, 
Washington.  Consulting  engineer  Kear 
&  Kennedy,  Washington.  Principals 
include  President  Herschel  Hill  Ever- 
ett (10%),  president  and  50%  owner  of 
of  Everett  Enterprises  Inc.  (motion 
picture  theatres,  Charlotte);  Executive 
Vice  President  Henderson  Belk  (22%) 
(son  of  W.  H.  Belk,  who  died  in  Feb. 
1952,  leaving  350  corporations  in  14 
states,  most  of  which  were  dry  goods 
and  mercantile  outlets,  part  of  which 
are  now  controlled  by  Henderson 
Belk)-  Vice  President  Mitchell  Wolf  son 
(15%),  10%  owner  of  Wolfson-Meyer 
Theatre  Enterprises  Inc.  (real  estate 
holding  company  which  owns  theatre 
chain);  Secretary  David  M.  McConneU 
(10%),  general  counsel  for  various 
Belk  interests;  Treasurer  Carl  G.  Mc- 
Graw  (5%),  president  of  Union  Na- 
tional Bank,  Charlotte,  and  ten  minor- 
ity stockholders.  Wolfson-Meyer  The- 
atre Enterprises  Inc.  owns  10%  of  appli- 
cant; it  also  is  98%  owner  of  WTVJ 
(TV)  Miami,  Fla.  City  priority  status: 
Gr.  B-4,  No.  193. 

PORTLAND,  Ore.— Cascade  Televi- 
sion Co.,  vhf  Ch.  8  (180-186  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  1,281  ft., 
above  ground  574  ft.  Estimated  con- 
struction cost  $692,367,  first  year  oper- 
ating cost  $480,000,  revenue  $420,000. 
Post  Office  address  Cascade  Television 
Co.,  c/o  John  R.  Latourette,  Corbett 
Bldg.,  Portland,  Ore.  Studio  location 
to  be  determined.  Transmitter  loca- 
tion at  NW  corner  of  intersection  of 
Ridgeway  Drive  and  City  View  Drive 
on  Mount  Scott,  1  mi.  SE  of  Portland 
city  limits,  about  1,500  ft.  west  of  site 
of  KPOJ  (AM).  Geographic  coordi- 
nates 45°  27'  15"  N.  Lat.,  122°  33'  06" 
W.  Long.  Transmitter  and  antenna 
GE.  Legal  counsel  Arthur  W.  Shar- 
feld,  Washington.  Consulting  engineer 
Kear  &  Kennedy,  Washington.  Prin- 
cipals include  President  George  C. 
Sheahan  (10%),  75%  owner  of  United 
Petroleum  Corp.  (petroleum  market- 
ing): Vice  President  David  McKay 
(30%),  president  and  60%  owner  of 
KOLO  Reno,  Nev.,  president  of  KORK 
Las  Vegas,  Nev.  (which  is  90%  owned 
by  KOLO)  and  49%  owner  of  KGYW 
Vallejo.  Calif.;  Vice  President  Clayton 
R.  Jones  (20%),  president  and  39% 
owner  of  W.  J.  Jones  &  Son  Inc. 
(stevedoring  and  ship  atting);  Treas- 
urer Thomas  W.  Young  (10%),  presi- 
dent and  30%  owner  of  Butterfield 
Bros,  (wholesale  jewelers);  Secretary 
John  R.  Latourette  (5%),  partner 
(50%)  in  Portland  law  firm  of  Latour- 
ette &  Latourette;  G.  Spencer  Hins- 
dale (10%),  H.  &  H.  Mines  (mining); 
Zina  A.  Wise  (5%),  Griffith  Rubber 
Mills  (mfr.  rubber  products);  Thomas 
W.  Dant  (5%),  Dant  &  Russell  Inc. 
(lumbering),  and  H.  G.  Wells  Jr.  (5%), 
vice  president  and  10%  owner  of 
KOLO  and  KORK.  City  priority  stat- 
us: Gr.  A-2.  No.  2. 

ALTOONA,  Pa.— John  C.  Kahn,  vhf 
Ch.  10  (192-198  mc);  ERP  7  kw  visual, 
3.42  kw  aural;  antenna  height  above 
average  terrain  1,068  ft.,  above  ground 
207  ft.  Estimated  construction  cost 
$?54,100,  first  year  operating  cost  $300,- 
000,  revenue  $450,000.  Post  Office  ad- 
dress 1108  16th  St.,  N.  W.,  Washington, 
D.  C.  Studio  location  to  be  determined. 
Transmitter  location  7  mi.  N.W.  of 
Altoona,  Pa.  Geographic  coordinates 
40°  33'  96"  N.  Lat.,  78°  26'  30"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  and  consulting  engineer  Gor- 
don W.  Levoy,  Hollywood,  Calif.  Sole 
owner  of  applicant  is  John  C.  Kahn, 
owner  of  John  C.  Kahn  Co.  (invest- 
ment banker),  Washington,  and  real 
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estate  business.  Washington.  City  pri- 
ority status:  Gr.  B-3,  No.  176.  [For 
earlier  application,  see  TV  Applica- 
tions, B.T,  July  7]. 

FLORENCE,  S.  C— Jefferson  Stand- 
ard Bcstg.  Co.,  vhf  Ch.  8  (180-186  mc); 
ERP  316  kw  visual,  189.6  kw  aural;  an- 
tenna height  above  average  terrain 
797  ft.,  above  ground  775  ft.  Esti- 
mated construction  cost  $558,000,  first 
year  operating  cost  $250,000,  revenue 
$200,000.  Post  Office  address  Wilder 
Bldg.,  Charlotte,  N.  C.  Studio  and 
transmitter  location:  On  Cherokee  Rd. 
at  Saluda  Dr.  Geographic  coordinates 
34°  10'  58"  N.  Lat.,  79°  47'  23"  W.  Long. 
Transmitter  RCA,  antenna  GE.  Legal 
counsel  Kirkland,  Fleming,  Green, 
Martin  &  Ellis  (Reed  Rollo),  Washing- 
ton. Consulting  engineer  A.  D.  Ring  & 
Co.  (Howard  T.  Head),  Washington. 
Principals  include  President  J.  M. 
Bryan,  1st  vice  president  of  Jefferson 
Standard  Life  Insurance  Co.;  Execu- 
tive Vice  President  Charles  Crutchfield, 
and  Vice  President-Secretary-Treas- 
urer Larry  Walder.  Sole  owner  of  ap- 
plicant is  Jefferson  Standard  Life  In- 
surance Co.,  Charlotte,  N.  C.  City  pri- 
ority status:  Gr.  A-2,  No.  228. 

MONTPELIER,  Vt.  —  WCAX  Bcstg. 
Corp.  (WCAX  Burlington,  Vt.),  vhf  Ch. 
3  (60-66  mc);  ERP  17.34  kw  visual,  8.67 
kw  aural;  antenna  height  above  aver- 
age terrain  2,713  ft.,  above  ground  99 
ft.  Estimated  construction  cost  $200,- 
619,  first  year  operating  cost  $72,000, 
revenue  not  estimated.  Post  Office  ad- 
dress 135  Main  St.,  Burlington,  Vt. 
Studio  location  on  Main  St.,  near 
School  St.  Transmitter  location  on 
Mount  Mansfield,  6.25  mi.  east  of  Un- 
derbill. Geographic  coordinates  44° 
31'  36"  N.  Lat.,  72°  45'  57"  W.  Long. 
Transmitter  Gates,  antenna  RCA. 
Legal  counsel  Hanson,  Lovett  &  Dale 
(Eliot  C.  Lovett),  Washington.  Consult- 
ing engineer  George  E.  Gautney,  Wash- 
ington. Principal  owner  is  President 
and  Treasurer  C.  P.  Hasbrook  (99.7%), 
whose  only  business  interest  is  WCAX. 
City  priority  status:  Gr.  A-2,  No.  145. 

NORFOLK,  Va.  —  Chesapeake  Serv- 
ices Inc.,  vhf  Ch.  10  (192-198  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  368  ft., 
above  ground  395  ft.  Estimated  con- 
struction cost  $474,927,  first  year  oper- 
ating cost  $337,560,  revenue  $570,000. 
Post  Office  address  402  National  Bank 
of  Commerce  Bldg.,  Norfolk.  Va.  Stu- 
dio and  transmitter  location  Boisse- 
vain  and  Euclid  Avenues.  Geographic 
coordinates  36°  52'  00"  N.  Lat.,  76°  18' 
40"  W.  Long.  Transmitter  RCA,  anten- 
na GE.  Legal  counsel  Pierson  &  Ball, 
Washington.  Consulting  engineer  Wel- 
don  &  Carr,  Washington.  Principals 
include  President  Harry  B.  Price  Jr. 
(8%),  president  and  59%  owner  of 
Price's  Inc.  (retail  electrical  appliances 
and  television),  Norfolk;  Vice  Presi- 
dent Pretlow  Dorden  (8%),  president 
and  50%  owner  of  Colonial  Chevrolet 
Corp.,  Norfolk;  Secretary  Alan  J.  Hof- 
heimer  (7y2%),  Norfolk  attorney,  and 
has  interest  in  various  Virginia  motion 
picture  theatres;  Jeff  Hofheimer  (8%), 
general  manager  of  all  Hofheimer  Vis- 
ulite  Theatres,  general  offices  in  Nor- 
folk, and  has  interest  in  various  Vir- 
ginia motion  picture  theatres;  Robert 
G.  Hofheimer  (8%),  president,  general 
manager  and  30%  owner  of  Dart  Clean- 
ing, Norfolk,  and  has  interest  in  various 
Virginia  motion  picture  theatres;  Al- 
bert G.  Hofheimer  (71,2%),  secretary- 
treasurer,  general  manager  and  25% 
owner  of  Blue  Bird  Laundry,  Norfolk, 
and  has  interest  in  various  Virginia 
motion  picture  theatres;  John  Twohy 
II  (8%),  president  of  Commonwealth 
Sand  &  Gravel  Corp.,  Norfolk;  Leon 
B.  Back  (21/2%),  vice  president  and  gen- 
eral manager,  Rome  Theatres  Inc.  (Bal- 
timore motion  picture  exhibitors),  Bal- 
timore, Md„  and  Ben  Strouse  (21/2%), 
vice  president  and  general  manager 
WWDC-AM-FM  Washington.  G""°ral 
Teleradio  Inc.,  New  York,  owns  40%  of 
applicant;  General  Teleradio  is  li- 
censee of  KHJ-AM-FM-TV  Hollywood 
WOR-AM-FM-TV  New  York,  WWC- 
AM-FM-TV  Boston,  KGB  San  Diego 
WONS  Hartford,  Conn.,  WEAN  Provi- 
dence, WGTR  (FM)  Paxton  (Worces- 
ter), Mass.,  and  KFRC  San  Francisco. 
City  priority  status:  Gr.  B-4,  No.  189. 

WALLA  WALLA,  Wash.— Walla  Wal- 
la Union  Bulletin  Inc.,  vhf  Ch.  5  (76- 
82  mc);  ERP  11.38  kw  visual,  5.69  kw 
aural;  antenna  height  above  average 
terrain  252  ft.,  above  ground  509  ft. 
Estimated  construction  cost  $199,989, 
first  year  operating  cost  $100,000,  rev- 
enue $100,000.  Post  Office  address  First 
Ave.  and  Poplar  St.,  Walla  Walla.  Stu- 
dio and  transmitter  location  NW  corner 


of  First  Ave.  and  Poplar  St.  (Walla 
Walla  Union-Bulletin  Bldg. ) .  Geograph- 
ic coordinates  46°  03'  58"  N.  Lat.,  118° 
20'  07"  W.  Long.  Transmitter  and  an- 
tenna RCA.  Legal  counsel  Krieger  & 
Jorgenson,  Washington.  Consulting  en- 
gineer Robert  M.  Silliman,  Washing- 
ton. Principals  include  President  John 
G.  Kelly  (11%),  Vice  President  Martha 
V.  Kelly,  Vice  President  Donald  Sher- 
wood (30%),  Secretary  Roland  E.  Mil- 
ler (4%),  Treasurer  Arthur  A.  Carey 
(4%)  and  Norman  M.  Kelly  (49%) 
(principals  also  have  interest  in  Walla 
Walla  Canning  Co.  and  Church  Grape 
Juice  Co.).  City  priority  status:  Gr.  A- 
2,  No.  211. 

EXISTING  STATION 
Change  in  ERP 

KDYL-TV  SALT  LAKE  CITY,  Utah 
— Intermountain  Bcstg.  &  Television 
Corp.,  VHF  Ch.  4  (66-72  mc),  ERP 
0.006  kw  visual  (from  0.004  kw  visual), 
0.003  kw  aural  (from  0.002  kw  aural); 
antenna  height  above  average  terrain 
3,083  ft.  (from  542  ft.)  above  ground 
182  ft.  (from  330  ft.).  Estimated  cost  of 
change  not  indicated.  Transmitter  lo- 
cation 17  mi.  SW  of  Salt  Lake  City 
(instead  of  near  summit  of  Mt.  Nelson). 
Geographic  coordinates  40°  36'  20"  N. 
Lat.,  112°  09'  58"  W.  Long. 

MODIFICATION  OF  CP 

Change  in  ERP 

KPTV  (TV)  PORTLAND,  Ore.— Em- 
pire Coil  Co.,  uhf  Ch.  27  (548-554  mc), 
ERF  87.9  kw  visual  (from  91  kw  visual), 
43.9  kw  aural  (from  46  kw  aural);  an- 
tenna height  above  average  terrain 
1,023  ft.  (from  1,300  ft.),  above  ground 
251  ft.  (from  496  ft.).  Studio  location 
735  SW  20th  Place  (from  "to  be  determ- 
ined"). Transmitter  location  North  End 
of  Council  Crest  Park  (in  west  hills  of 
Portland)  (instead  of  Portland  Heights, 
NW  Skyland  Blvd.,  near  NW  Thomp- 
son Road).  Geographic  coordinates  45° 
30'  00"  N.  Lat.,  122°  42'  30"  W.  Long, 
(from  45°  32'  54"  N.  Lat.,  122°  45'  40"  W. 
Long.).  Transmitter  and  antenna  RCA. 
[See  TV  Grants,  B.T,  July  21.] 


NON-COMMERCIAL 

Chemoff  Urges  Calif.  Meet 

METHODS  of  utilizing  the  eight 
non-commercial  educational  chan- 
nels reserved  by  the  FCC  for  Cali- 
fornia should  be  discussed  in  a 
statewide  conference,  Howard  L. 
Chemoff,  general  manager,  KFMB- 
TV  San  Diego,  has  suggested. 

Mr.  Chernoff  proposed  this  at  a 
statewide  educational  TV  meeting 
called  by  Ray  Simpson,  state  su- 
perintendent of  schools,  and  held 
in  Sacramento.  TV  and  educa- 
tional representatives  later  voted 
to  appeal  to  Gov.  Earl  Warren  for 
such  a  conference. 

Robert  Burgert,  San  Diego  chair- 
man of  a  PTA  radio-TV  group, 
said  the  California  Congress  of 
Parents  and  Teachers  would  sup- 
port a  TV  educational  system  only 
if  it  is  supported  by  state  tax- 
payers. He  described  educational 
TV  as  a  "just  charge  on  all  the 
people  of  the  state." 

Mr.  Chernoff,  sole  California  TV 
representative  to  attend  the  Sacra- 
mento session,  said  a  majority  of 
commercial  telecasters  feel  they 
would  be  faced  with  strong  com- 
petition if  educational  stations  take 
the  air. 


COMPARISON  between  ground-grid 
amplifiers  and  pentode  and  cascode 
amplifiers  in  vhf  and  uhf  bands 
was  contained  in  paper  presented  by 
Robert  D.  Baker,  senior  engineer  of 
the  Tuner  Div.,  P.  R.  Mallory  &  Co., 
Indianapolis,  at  meeting  of  Radio 
Club  of  America  last  Thursday  at 
General  Electric  Auditorium,  New 
York. 


Over  the  Transom 

NEW  TV  grantee's  future  for 
business  is  indicated  in  the 
experience  of  WAFB  Baton 
Rouge,  La.,  awarded  a  permit 
for  uhf  Channel  28  several 
weeks  ago  and  planning 
start  of  operation  in  Febru- 
ary 1953  [B*T,  Aug.  18]. 
Tom  E.  Gibbons,  vice  presi- 
dent-general manager,  re- 
ports requests  already  have 
been  received  for  five  hours 
of  national  spot  programs 
and  a  "number  of  announce- 
ments besides  even  a  large 
request  for  local  business. 
This  all  without  any  contacts 
to  the  agencies."  WAFB  is 
constructing  complete  new 
studio-office  building  for  AM- 
TV. 
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TV  'VITALIZES' 

Eng strom  Tells  Engineer  del 

HOW  TV  has  "vitalized"  othe 
sciences  and  subjects  was  discusse 
by  Dr.  E.  W.  Engstrom,  vice  presi 
dent  in  charge  of  the  RCA  Labora 
tories  Div.  at  the  communication 
symposium  of  the  Centennial  o 
Engineering  Sept.  11  at  Chicago, 

The  techniques  of  TV,  Di 
Engstrom  said,  have  spilled  over  t 
radar,  pictorial  communications 
electron  microsopy  and  hav 
created  new  ideas  in  tubes  an< 
circuits. 

It  has  also  had  its  effect  in  social 
cultural  and  political  spheres,  h 
said. 

Referring  to  the  election  camt 

paign,  Dr.  Engstrom  said: 

At  the  moment  we  are  in  the  mid; 
of  pre-election  fanfare  which  shoul 
not  obscure  the  important  fact  tha 
the  American  voter  is  getting  a  broa 
and  close-at-hand  picture  and  under 
standing  of  candidates,  platforms  an 
principles.  He  will  more  than  eve 
before  have  a  basis  for  his  politica 
convictions.  He  will  know  with  mor 
certainty  just  who  will  receive  his  ap 
proval  and  vote.  .  .  .  Television  shoul 
enable  a  revival  of  personalized  democ 
racy  which,  in  simpler  times,  was  at 
tained  through  the  town  meeting  o 
through  public  debate  between  candi 
dates. 


Dr.  Engstrom  foresaw  the  us 
of  TV  more  widely  by  church  an<j 
school.  Of  educational  TV  stations; 
he  said: 


We  may  soon  see  evolve  a  patter: 
of  adult  education  that  surmount 
evening  classes  and  correspondenc 
courses  in  convenience  and  effective 
ness.  Television  courses  can  bring  thi 
blackboard,  the  laboratory,  the  ar 
gallery,  the  library  into  the  home  witlpe-t 
great  efficiency,  keeping  much  of  th 
personalized  treatment  of  the  class 
room. 

'wil 


International  TV,  he  said, 
enable  a  proximity  that  breed 
understanding  and  friendliness  be 
tween  individuals.  It  will  provid^ 
an  interchange,  heretofore  unob 
tainable,  of  ideas  and  culture  tha 
may  well  hasten  the  day  of  a  fre< 
and  peaceful  world." 


FIRST  consumer  magazine  advertise 
ments  designed  to  explain  TV  service 
men's  accomplishments  and  problem 
are  being  used  by  General  Electric' 
Tube  Dept.  in  Life  and  Collier's  Sept 
8  and  Oct  4,  respectively. 
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Film:  TV's  Celluloid  Celebrity 

(Continued  from  page  82) 


atermine  which  of  the  current 
•ends  in  feature  film  purchasing 
ou  will  follow. 

Library  Deals.  Big  distributors, 
ich  as  MPTV  and  Unity  and  a 
:w  others,  have  enough  features 
>  offer  you  their  entire  library  in 
our  market  on  an  exclusive  basis, 
he  number  of  runs  may  or  may 
>ot  be  restricted,  depending  on  the 
■eal.  Such  library  deals  offer  eco- 
omical  programming  with  great- 
mi  flexibility,  but  do  not  insure  the 
Jp  quality  in  every  film  which 
light  be  needed  for  certain  pres- 
ige  shows. 

Single    Package    Deals.  There 
re  many  groups  of  features,  some 
f  which  are  top-draw  products. 
L  sample  is  the  Peerless  Television 
ackage  (Edward  Small  features). 
Inhere   are   many    such  packages 
ath  many  distributors,  and  it  is 
hese  packages,  to  varying  degrees, 
which  represent  the  best  in  feature 
|m   programming.    More  expen- 
sive, to  be  sure,  but  quality.  Such 
packages  may  be  bought  for  a  pre- 
miere run  in  your  market,  or  more 
generally,  for  a  specified  number 
'M  runs  in  a  specified  time.  The 
itter    arrangement    has  become 
lmost  standard  for  film  purchas- 
lng,    except,   for    single  -  sponsor 
^hows.    This   is   due   to  the  ad- 
vantageous amortization  schedules 
Vhich  can  be  effected. 
i 

Agency    Representation.  Pur- 

hasing  can  be  very  tricky  and  re- 
quires a  great  deal  of  study.  It  is 

tot  amiss  to  do  some  serious  think- 

ng  about  letting  a  group-purchas- 
ing   agency    (e.g.,    Mallard  TV) 

landle  your  film  purchasing,  es- 
pecially if  yours  is  a  small  market. 
aJroup  purchasers  can  wield  more 
guying  power,  will  probably  have 
auetter  contacts  and,  because  they 
'act  for  many  markets  simultane- 
ously, can  be  of  important  aid  to 
'aach.  Moreover,  they  can  probably 
Ao  a  more  efficient  job  of  film  in- 
spection, expediting  returns,  etc. 

^Legalities : 

'■  Union  and  guild  restrictions, 
Original  screen  credits,  music  clear- 
ance and  many  other  aspects  of 
;ach  given  feature  must  be  care- 
c'ully  examined  by  the  station. 
J2ere,  a  word  of  caution.  Many 
^stations  have  accepted  and  used 
mestionable  films  (from  the  stand- 
point of  satisfaction  of  these  clear- 
mces)  upon  indemnity  of  the  dis- 
tributor. This  indemnification  is 
lothing  more  than  a  guarantee  by 
!;he  distributor  to  compensate  the 
I  station  for  possible  losses  which 
,inay  result  from  suits  brought  by 
mions,  composers,  previous  own- 
ers, etc.  However,  an  indemnity 
s  only  as  good  as  is  the  distribu- 
■or's  financial  standing.  One  way 
■o  strengthen  this  indemnification 
s  to  ask  the  distributor  to  take 
:»ut  a  policy  insuring  against  such 
osses.  Obviously,  such  an  insur- 
mce  policy  protects  the  distributor 


as  well  as  the  station.  A  company 
writing  such  policies  now  is  Lloyds 
of  London. 

Editing  : 

Editing  generally  falls  into  three 
classifications:  Cutting  to  proper 
time  length  to  fill  a  TV  program 
schedule,  removal  of  objectionable 
material  and  cutting  for  insertion 
of  commercials. 

Cutting  to  Time.  One  of  the 
most  important  men  on  the  staff 
of  any  station  is  the  "poor  un- 
fortunate" to  whom  falls  the  re- 
sponsibility of  editing.  Here,  train- 
ing is  all  important.  Where  possi- 
ble, Hollywood  training  and  back- 
ground should  be  sought.  You  can- 
not cut  a  picture  by  merely  "tak- 
ing it  from  the  top"  or  chopping 
out  sequences.  We  have  proved 
this  conclusively.  A  single  film 
("Love  From  a  Stranger,"  MPTV) 
was  cut  by  two  different  men  in 
our  shop — one,  a  long  experienced 
Hollywood  editor,  and  the  other,  a 
newcomer  who  was  being  taught 
the  ropes.  On  one  hand,  we 
emerged  with  a  beautiful  love 
story,  building  to  a  powerful  end- 
ing of  shattering  impact  .  .  .  run- 
ning time  58:30,  thank  you.  On 
the  other  hand,  we  had  a  weak  film 
which  gave  the  impression  that  the 
heroine  was  a  girl  of  very  ques- 
tionable morals.  To  cut  a  film 
down  to  58  or  even  44  minutes 
takes  know-how.  We  exchange 
scene  sequences,  remove  or  insert 
flashbacks,  and  do  a  really  pains- 
taking job — never  to  merely  cut  to 
time,  but  to  present  the  best  en- 
tertainment we  can  within  a  given 
time  limit.  As  a  sign  over  the  desk 
of  one  of  our  editors  says,  "Any 
fool  can  make  a  90-minute  film. 
It  takes  a  genius  to  make  it  look 
better  in  50  minutes." 

Removal  of  Objectionable  Ma- 
terials Screening  and  cutting  ma- 
trial  which  may  be  in  bad  taste  is 
a  big  problem,  particularly  with 
British  films,  which  generally  are 
more  realistic  than  American  pro- 
ductions. However,  scenes  must 
be  removed  with  extreme  caution, 
always  keeping  in  mind  how  per- 
tinent they  are  to  the  story  line. 

Breaks  for  Commercials.  And 

then  there  are  the  commercials — 
praised  be  the  sponsors.  In  this 
connection,  simple  and  obvious  as 
it  sounds,  let's  not  cut  a  picture  to 
insert  a  commercial  any  old  place. 
Wait  for  that  transition  of  thought, 
after  the  big  scene.  Actually,  with 
enough  experience,  films  can  be 
viewed  in  terms  of  phrases,  sen- 
tences, paragraphs  and  chapters. 
Try  to  learn  this  trick  and  insist 
upon  proper  placement  of  commer- 
cials, at  the  end  of  a  chapter,  and 
watch  the  improvement  in  the 
over-all  show. 

Handling  : 

Just  as  a  live  set  is  cleared  and 
made  ready  for  the  next  show,  any 
film  edited  for  air  must  have  cuts 


restored  before  being  sent  back  to 
the  distributor.  This  is  an  obliga- 
tion the  station  must  live  by.  With 
prints  being  circulated  to  stations 
all  over  the  country,  the  distribu- 
tors take  the  responsibility  of 
checking  and  "healing"  a  print 
that  goes  out.  But  in  all  fairness 
they  cannot  do  an  efficient  job 
unless  they  get  back  all  original 
footage.  Careful  records  should  be 
maintained  so  that  each  deleted 
sequence  is  reinserted  in  its  proper 
spot.  This  is  a  responsibility  that 
stations  have,  not  only  to  the  dis- 
tributors, but  certainly  to  other 
stations  as  well. 

Future  of  Film  Programming  : 

With  the  success  of  feature  films 
on  television  today,  the  question 
growing  in  importance  daily  is, 
"Where  is  product  going  to  come 
from  tomorrow?"  Certainly  the 
Hollywood  studios  are  not  going 
to  open  the  doors  of  their  vaults. 
It  is  just  not  financially  feasible 
right  now,  and  probably  not  for 
another  two  or  three  years.  Before 
this  golden  day  comes,  the  whole 
economic  picture  of  television  will 
be  changed,  including  a  tremendous 
increase  in  the  number  of  stations. 
Probably  the  main  hope  for  the 
immediate  future  will  have  to  lie 
with  the  independent  producers 
whose  picture  don't  warrant  the- 
atrical re-issue,  and  yet  would 
make  good  television  fare.  We  em- 
phasize the  word  "hope"  because 
television  for  these  film  makers  is 
far  from  a  promised  land.  There 
have  been  several  leading  theatri- 
cal independents  who  have  initiated 
sales  to  television.  These  men  have 
not  only  failed  to  make  a  killing 
in  television,  compared  to  theatri- 
cal revenue,  but  have  actually 
found  their  theatrical  business 
quite  adversely  affected. 

Perhaps  there  are  to  be  some 
more  pictures  made  available  by 
banks  which  hold  foreclosures  on 
them,  but  even  the  number  of  films 
in  this  category  (not  already  re- 
leased) is  comparatively  small, 
numbering  a  total  of  some  30  films. 
The  pickings  for  first-run  films 
are  going  to  be  slim,  and  sharp 
maneuvering  can  be  expected  on 
the  part  of  stations  and  advertisers 
as  well  as  on  the  part  of  film  dis- 
tributors, to  whom  new  films  repre- 
sent bread  and  butter. 

There  is,  at  this  time,  a  great 
deal  of  interest  in  foreign  films  for 
which  English  sound  tracks  are  to 
be  dubbed.  Costs  aren't  small  for 
a  really  top  grade  job,  but  we've 
seen  some  dubbing  techniques 
which  have  attained  unbelievably 
amazing  results.  This  might  be  a 
very  important  source  of  material, 
and  could  have  two  major  results. 
First,  it  would  bring  to  the  tele- 
vision home  a  sense  of  reality  and 
directness  in  story  and  acting 
which  has  been  typical  of  good 
foreign  films.  Second,  it  might 
educate  a  great  multitude  of  people 
to  the  values  of  foreign  films. 

Most  of  the  foregoing  does  not 
apply  to  special  television  films— 
the  series  of  13  or  26  minute  films 
planned,  produced  and  sold  exclu- 


VISITING  CBS-TV's  Break  the  Bank 
show  in  New  York  is  Harold  London 
(I),  buyer  for  Gray  Drug  Stores  Inc., 
Cleveland,  shown  with  program's  m. 
c.  Bert  Parks  (e)  and  Wallace  T. 
Drew,  advertising  manager,  Bristol- 
Myers  Co.,  show's  sponsor. 


sively  for  television.  Most  popular 
lengths  are  the  13  and  26  minute, 
but  there  have  been  successful 
series  in  five  minute,  three  minute, 
and  one  minute  lengths.  In  such 
films,  the  problems  of  length,  union, 
clearances,  continuity,  etc.,  have 
already  been  solved  by  the  pro- 
ducer prior  to  his  first  sales  pitch 
to  the  station  or  advertiser. 

Of  course,  there  is  no  ceiling  on 
the  amount  of  special  film  for  tele- 
vision. In  fact,  so  much  is  being 
released  that  the  much  heralded 
"residual  value"  of  such  packages 
seems  to  be  seriously  threatened, 
with  the  station  again  faced  with 
determining  whether  it  should  play 
the  second  run  of  one  series,  or  for 
a  few  dollars  more,  the  first  run 
of  a  new  package. 

Still,  due  to  the  nature  and  ad- 
vantages of  film  programs,  possi- 
bility of  recouping  program  costs 
through  second  and  third  runs, 
flexibility,  and  selectivity  of  mark- 
ets, elimination  of  on-air  errors, 
etc.,  and  with  the  programming 
success  stories  of  features,  there 
can  be  no  doubt  as  to  the  ever 
growing  importance  of  film  in  tele- 
vision programming.  However, 
present  day  producing  and  financ- 
ing plans  for  these  series  may  have 
to  be  revised. 

There  are  many  case  histories  to 
document  the  place  films  have 
earned  in  television.  On  the  net- 
work programming  level,  they  are 
currently  sharing  the  spotlight 
right  along  with  the  top  live  shows 
in  terms  of  popularity-ratings.  In 
addition,  from  the  local  station 
programming  standpoint,  films, 
and  especially  features,  are  doing 
an  outstanding  job  of  providing 
maximum  entertainment  for  the 
smaller  budget,  while  providing  an 
excellent  medium  for  attracting 
local  advertisers.  Also,  of  course, 
the  use  of  20-second  and  one- 
minute  commercials  in  feature  film 
shows  are  greatly  helping  national 
advertisers  pin-point  their  sales 
messages  in  specific  markets. 

Thus,  there  can  be  no  denying 
the  importance  of  film  as  profit- 
making  television  programming, 
and  as  a  vehicle  of  entertainment 
in  proportions  almost  impossible  to 
duplicate,  especially  in  the  case  of 
feature  films. 

This,  then,  is  the  film  story  as 
related  to  television  today — an 
exciting  story  to  be  sure,  and  one 
which  has  merely  begun. 
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RAYTHEON  ELECTION, 
QUARTERLY  DIVIDEND 

RE-ELECTION  of  officers  and  election  of  di- 
rectors for  coming  year  reported  Friday  by 
Raytheon  Mfg.  Co.,  Waltham,  Mass.  Com- 
pany also  reported  that  regular  quarterly 
dividend  of  60  cents  per  share  of  $2.40  cumula- 
tive preferred  stock  will  be  paid  Oct.  1  to 
holders  of  record  at  close  of  business  Sept.  15. 

Officers  re-elected:  Charles  F.  Adams  Jr.,  presi- 
dent; Ernest  F.  Leathern,  a^istant  to  president; 
David  T.  Schultz,  vice  president  and  treasurer; 
Wallace  L.  Gifford,  Ray  C.  Ellis,  Percy  L.  Spencer, 
Norman  B.  Krim,  David  R.  Hull  and  Ivan  A.  Get- 
ting, vice  presidents;  Paul  F.  Hainan,  secretary  and 
general  counsel;  J.  E.  Smith,  G.  E.  M.  Bertram, 
Henry  F.  Argento  and  John  A.  Beedle,  assistant  vice 
presidents;  Allen  E.  Reed,  comptroller,  and  Elmer 
J.  Gorn  and  Ruth  E.  Rabb,  assistant  secretaries. 

Directors  elected:  Charles  F.  Adams  Jr.,  Ralph  D. 
Booth.  William  Gammell  Jr.,  Wallace  L.  Gifford, 
Carl  J.  Gilbert,  Robert  H.  I.  Goddard,  George  L. 
Lengreth,  Stanley  P.  Lovell,  William  H.  Raye  and 
D.  T.  Schultz. 

Mr.  Adams,  reviewing  company's  achieve- 
ments in  past  year,  noted  that  Raytheon's 
radio  and  television  activities  had  constituted 
problem,  but  added  that  sale  of  new  sets  has 
improved  and  that  present  task  is  to  meet 
demand  by  increased  production. 

WRITERS  GUILD  TO  MEET 

WESTERN  Region  of  Radio  Writers  Guild 
meets  tonight  (Monday)  in  Hollywood  to  map 
plans  to  strengthen  organization,  from  which 
half  of  executive  council  and  heavy  percentage 
of  writer  members  have  resigned  within  past 
few  weeks.  It  will  be  first  membership  meet- 
ing since  Authors  League  of  America  ordered 
support  of  Screen  Writers  Guild  strike  against 
Alliance  of  TV  Film  Producers.  SWG  strike 
is  now  in  sixth  week. 

WOULD  EXPAND  ISSUES 

TWO  MORE  TV  applicants  petitioned  FCC 
Friday  to  enlarge  and  clarify  issues  in  their 
respective  comparative  hearings.  They  were 
Portland  Television  Inc.,  in  Channel  8  proceed- 
ing at  Portland,  Ore.,  and  WDSM  Superior, 
Wis.,  in  Channel  6  proceeding  in  that  city. 
Portland  Television  asks  inclusion  of  issue  to 
compare  areas  and  populations  to  be  served, 
earlier  opposed  by  FCC  counsej  [B*T,  Sept.  1], 
while  WDSM  asks  issue  on  Sec.  307(b)  com- 
parison (see  story  page  79).  Portland  Televi- 
sion opposes  as  "vague"  earlier  KEX  Portland 
petition  to  enlarge  issues. 

NEW  SELLING  TECHNIQUE 

WNBT  (TV)  New  York  introducing  new  kind 
of  "personalized  selling"  technique  designed  to 
cut  advertisers'  costs  by  utilizing  20,  30,  40 
and  60-second  live  station  break  announce- 
ments. Station  has  fully  equipped  small  studio, 
called  "house  of  station  breaks,"  solely  for  this 
project  and  claims  costs  will  be  reduced  by 
savings  on  films.  First  advertiser  using  tech- 
nique, starting  today  (Monday),  is  Robert  Hall 
clothes. 

POSTPONEMENT 

POSTPONEMENT  of  Canton,  Ohio,  Channel 
29  TV  hearing  from  Oct.  1  to  Dec.  8  asked  of 
FCC  Friday  by  WCMW  Canton  on  grounds 
principal  witness,  S.  L.  Huffman,  president- 
general  manager  and  50%  owner,  following 
Aug.  26  heart  attack,  can't  resume  activities 
until  mid-November.  WCMW's  bid  in  competi- 
tion with  that  of  WHBC  Canton. 
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SPEED-UP  'IN  REVERSE' 

TEMPORARY  processing  procedure  set 
up  by  FCC  to  expedite  TV  to  cities  with- 
out service  and  to  stimulate  uhf  is 
working  in  reverse,  WFPG  Atlantic  City 
charged  Friday  in  petition  for  revision 
of  procedure-  Noting  inequities  in  grants 
to  cities  in  Group  A  (without  service) 
and  Group  B  (with  service),  WFPG 
said  it  didn't  know  when  Commission 
might  reach  its  bid  for  uhf  Channel  46. 
Atlantic  City  is  No.  66  on  A-2  line. 
WFPG  suggested  transfer  of  uhf  com- 
munities in  Group  A  to  priority  positions 
in  Group  B  or  acceleration  of  Group  A 
and  deceleration  of  Group  B  processing. 
FCC  made  three  more  grants  in  Group  A 
earlier  in  week  (see  page  79). 


MAYO  SALES  DIRECTOR 

APPOINTMENT  of  Robert  C.  Mayo,  sales 
manager  of  WOR-TV  since  1949,  as  sales  di- 
rector was  announced  Friday.  He  is  succeeded 
as  sales  manager  by  John  F.  Sloan,  general 
manager  of  WPAT  Paterson.  Mr.  Mayo  joined 
WOR  sales  in  1940  and  was  previously  with 
CBS  and  WCBS  New  York  sales  staffs.  Before 
going  to  WPAT  in  1946,  Mr.  Sloan  was  WCBS 
account  executive.  Appointments  follow  resig- 
nation of  R.  C.  (Pete)  Maddux  as  vice  presi- 
dent in  charge  of  sales  for  WOR-TV  [B»T, 
Sept.  8].  (For  other  WOR  and  Mutual  changes, 
see  story  page  25.) 

'MEET  THE  PRESS7  CONTRACT 

DENIAL  of  published  reports  that  Revere 
Copper  &  Brass  is  planning  to  change  its 
sponsorship  of  Meet  the  Press  from  weekly  to 
alternate-week  arrangement  made  last  week 
by  representatives  of  advertiser;  agency,  St. 
Georges  &  Keyes,  and  owners  of  show,  Martha 
Rountree  and  Laurence  Spivak.  Jack  Perlis, 
public  relations  representative  of  owners, 
pointed  out  that  contract  had  just  been  signed 
for  regular  weekly  sponsorship  of  program 
in  its  new  6  p.m.  time  spot  on  NBC-TV  begin- 
ning Sunday,  Oct.  5. 


MILLION  IN  BUSINESS 

NEW  BUSINESS  and  renewals  on 
WCBS-TV  New  York  for  August 
amounted  to  more  than  $1  million,  George 
R.  Dunham,  general  manager,  announced 
Friday.  This  does  not  include  time 
bought  on  WCBS-TV  by  network  spon- 
sors, he  said. 

New  clients  for  second  half*  of  August 
included:  Vick  Chemical  Co.,  American 
Home  Foods,  Liebmann  Breweries,  S.  A. 
Schonbrunn  &  Co.,  Philip  Morris,  Procter 
&  Gamble,  Kirsch's  beverages,  and  Per- 
sonal Products  Corp.  Renewals  included 
Standard  Brands,  Benson  &  Hedges,  and 
Converted  Rice  Inc.  New  business  in 
first  two  weeks  of  August  came  from 
Westclox  Div.,  General  Time  Corp.- 
Crosley  Div.,  Avco  Mfg.  Corp.;  Monarch 
Wine  Co.,  D.  L.  Clark  Co.,  A.  S.  Harri- 
son Co.,  and  International  Silver. 


FRED  J.  HAMM,  M.  H.  Hackett  agency  ac- 
count executive,  and  HARVEY  N.  VOLMAR 
Kenyon  &  Eckhardt  account  executive,  t( 
Geyer,  Newell  &  Ganger,  N.  Y.,  as  accouni 

supervisors. 

RHEAN  D.  CUNNINGHAM  promoted  to  act 
ing  chief  engineer  of  KFEL-AM-FM-TV  Den 
ver.  He  has  been  with  KFEL  for  year,  having 
aided  in  closed  circuit  telecasts  of  1951  Work 
Series. 


MILTON  M.  SIDNEY,  assistant  to  presides 
and  general  manager  of  Razor  Blade  Div. 
Marlin  Firearms  Co.,  Newark,  to  Pal  Blad( 
Co.  and  Personna  Blade  Co.,  N.  Y.,  as  execu 
tive  vice  president. 

ALFRED  A.  NORCOTT,  with  Kenyon  &  Eck 
hardt,  N.  Y.,  since  1947,  appointed  assistant 

secretary. 

RAY  LINTON,  freelance  program  consultary 
in  Chicago,  to  Charles  Michelson  Inc.,  N.  Y 
radio  and  TV  transcription  program  firm,  as 
manager  of  company's  newly  established  Chi- 
cago office,  360  N.  Michigan  Ave. 


NARTSR  NAME  CHANGE 
TO  BE  MADE  OFFICIAL 

CHARTER  amendment  changing  name  of  Na- 
tional Assn.  of  Radio  &  Television  Statior 
Representatives  to  Station  Representative; 
Assn.  exnected  to  be  se"t  to  New  York  Stat? 
Dept.  of  Corporations  this  week,  NARTSE 
(SRA)  Managing  Director  Thomas  Flanagar 
said  Friday.  Change,  authorized  in  prioi 
meeting  of  membership,  was  made  for  sim- 
plification and  to  avoid  confusion  of  NARTSE 
and  NARTB,  Mr.  Flanagan  said.  He  also  re- 
ported appointment  of  three  committees.  Nom- 
inations group,  to  report  at  annual  member- 
ship meeting  Dec.  10,  consists  of  Lewis  H. 
Avery,  Avery-Knodel,  chairman;  Max  Everett. 
Everett-McKinney,  and  Robert  Meeker,  Robert 
Meeker  Assoc.  Dues  committee:  H.  Prestoi1 
Peters,  Free  &  Peters,  chairman;  Adam  J. 
Young,  Adam  J.  Young  Inc.,  and  Thomas  F. 
Clark,  Thomas  F.  Clark  Inc.  Auditing  com- 
mittee: Joseph  Timlin,  Branham  Co.,  chair- 
man; Martin  Henry,  Katz  agency,  and  Philip 
Schloeder,  Avery-Knodel. 


NEW  TV  APPLICATION 

ONLY  one  new  application  filed  at  FCC  Fri- 
day although  several  applicants  amended  or 
modified  their  applications  or  CPs.  Total  ap- 
plications filed  since  April  14  now  813  (see 
TV  Applications,  page  80).  New  application: 

WPAQ  Mt.  Airy,  N.  C,  uhf  Ch.  55.  erp  21.4  kw 

visual,  10.7  kw  aural;  antenna  height  above  average 
terrain  1,480  ft.,  above  ground  370  ft.  Estimated 
construction  cost  $150,700,  first  vear  operating  cost 
$125,000,  revenue  $135,000. 

Modification  of  CP 
WHUM-TV  Reading,  Pa.,  change  transmitter  loca- 
tion to  2.7  mi.  SSW  of  Summit  Station  from  2.8  m;. 
SSW   of  Summit   Station.    Antenna  height  abov? 
average  terrain  1,766  ft.    [See  TV  Grants,  Sept.  8.] 

Amendments  of  Applications 
KNOE  Monroe,  La.,  change  erp  to  183  kw  visual. 
91.6  kw  aural,  from  96.5  kw  visual,  48.2  kw  aurai. 

WHP  Harrisburg,  Pa.,  change  from  Ch.  33  to  Ch. 
55,  and  erp  to  218  kw  visual,  109  kw  aural,  from  241 
kw  visual,  121  kw  aural. 

KIMA  Yakima,  Wash.,  change  to  show  increase  in 
number  of  stockholders. 
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KMBC-KFRM  is  wise  in  the  ways  of  a  woman.  So  is  Bea  Johnson,  newly 
appointed  KMBC-KFRM  Director  of  Women's  programs  and  conductress  of 
the  "Happy  Home,"  (8:30-9:00  AM,  Monday  through  Friday).  But  that's  not 
all.  Women  in  the  Heart  of  America  know  all  about  Bea  Johnson,  too.  They 
know  her  as  housewife  and  mother,  and  one  whose  wide  experience  can  pro- 
vide them  with  the  answers  to  their  problems.  That  is  the  reason  why  they 
requested  her  return  to  the  air.  As  Joanne  Taylor  on  KMBC  from  1936  to 
1941,  she  was  one  of  their  all-time  favorites. 

So  now,  more  than  ever  before,  the  relationship  between  The  KMBC-KFRM 
Team  and  the  women  of  the  Kansas  City  Primary  Trade  Area  exists  as  a  very 
effective  cycle.  These  women  are  well  acquainted  with  Bea  Johnson.  Bea  and 
The  Team  are  likewise  well  aware  of  the  wishes  of  these  listeners  and  are  first 
to  supply  them  with  the  program  material  that  they  want.  The  association 
of  Bea  Johnson,  KMBC-KFRM  and  the  lady  listeners  is  an  unbeatable  com- 
bination—for the  advertiser.  Bea's  sincere  recommendation  coupled  with  the 
prestige  of  KMBC-KFRM  is  certain  to  make  sales  of  any  product  or  service 
carried  on  "Happy  Home." 

This  is  the  third  of  a  series  on  The  KMBC-KFRM  know-how  which  spells  dominance 
*»    in  the  Heart  of  America. 


Call  KMBC-KFRM  or  Free  &  Peters  for  the  story  of  Bea  and  the 
"Happy  Home."  BE  WISE- REALIZE .. .that  to  sell  the  Whole  Heart 
of  America  Wholeheartedly,  it's  "Happy  Home"  on... 


^KMBC-KIRM^m 

CBS  RADIO  FOR  THE  HEART  OF  AMERICA 


OWNED     AND     OPERATED     BY     MIDLAND     BROADCASTING  COMPANY 
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more  listeners... more  often 


WOR  is  preferred  over  all  other  New  York  stations  for  news. 


"Which  station  do  you  prefer  for  news?" 

WOR 

27,7% 


Station  A 
15.3% 


Station  B 
13.1% 


Station  C 
11.6% 


WOR 

"First  for  news  in  New  York" 


The  third  biennial  Pulse 
survey  of  news  listening 
in  New  York  reveals  almost 
twice  as  great  a  preference 
for  WOR  as  for  the  next 
best  station. 

Today,  WOR  newscasts 
are  delivering  audiences  as 
station  d     large  as  in  pre-TV  1946! 

5.5% 


j^^m  All  other  16,7% 


Source:  Special  Pulse  Study,  Aueust,  1952 


NO  FLYING 
SAUCERS 


RICHMOND 


Military  men  often  achieve 

their  objectives  with  secret  weapons. 

This  is  not  true  with  advertising  men. 

Broadcast  sales  strategy,  in  particular, 

calls  for  heads-up  use  of  a  time-tested  media. 

The  Havens  and  Martin  stations,  for  example, 
have  a  unique  record  of  sales  achievements 
in  Richmond,  the  first  market  of  Virginia. 

Long  years  of  experience  in  radio  and  television 
have  won  for  WMBG,  WCOD,  and  WTVR 
the  confidence  and  loyalty  of  Richmond's  populous 
and  prosperous  market. 

You  can't  overlook  these  result-producing 
facilities  in  planning  your  fall  and  winter  campaign. 


Havens  &  Martin  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 


FIRST    STATIONS    OF  VIRGINIA 


Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by 
The  Boiling  Company 


O^nct  ofi  the  nation  5 
top  te5t  matket$ 


Penn5ylvania  5*^td  (?ittf 

HAS  ^OUTSTANDING 
ADVERTISING  MEDIA 


One  alone  can  do  the  job . . .  but  together 
they  can  do  it  QUICKER  and  BETTER 

In  Erie,  Pa.,  you  get  complete  assistance  and  merchandising  help  when  you  specify 
an  Edward  Lamb  Property  to  do  the  job  for  you.  Whether  plans  call  for  Radio, 
TV,  or  Newspapers — or  all  three,  we  can  be  of  merchandising  assistance. 
Write  or  call  today  for  complete  Market  Data — the  Erie  Dispatch  is  Erie's  oldest 
and  best  read  newspaper,  daily  and  Sunday;  Radio  Station  WIKK  has  Erie  radio's 
highest  Hooperating  all  day  long;  WICU  is  Erie's  only  TV  station,  4  networks. 
One  alone  can  do  the  job — but  together  they  can  do  it  quicker  and  better! 


Edward  Enterprises  Inc. 


Edward  Lamb  Enterprises,  Inc.,  Hotel  Barclay,  111  E.  48th  St.,  N.  Y.  C. 
National  Representatives 
WICU-TV—Erie,  Pa.—Headley-Reed  Co.  WHOO— Orlando,  Fla.—Avery-Knodel,  Inc. 

WTVN-TV— Columbus,  O.—Headley-Reed  Co.  WIKK— Erie,  Pa.—H-R  Co. 

WTOD— Toledo,  O  Headley-Reed  Co.         ERIE  DISPATCH,  Erie,  Pa.— Reynolds-Fitzgerald,  Inc. 

WMAC-TV,  Massillon,  Ohio  (Massillon,  Akron,  Canton) — now  under  construction 


I  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  February  by  Broadcasting  Publications.  Inc.,  870  National  Press 
Building,  Washington  4,  D.  C.    Entered  as  second  class  matter  "March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


W  A  M  T  E  I) : 

1  0  0,0  0  0 
COP  CADETS 


The  Lancaster,  Pennsylvania,  Aero  Club  recently  held 
an  unusual  breakfast  meeting.  Members  had  fruit  juice 
at  one  airport,  flew  to  another  airport  for  bacon  and 
eggs,  finished  breakfast  at  a  third  airport.  Not  just 
another  "stunt",  the  breakfast  flight  was  intended  to 
focus'  attention  on  the  current  national  campaign  of 
the  Civil  Aeronautics  Patrol  to  enlist  100,000  cadets. 
WGAL-TV,  in  line  with  its  public-service  activities, 
took  sound  films  of  the  flight,  used  them  on  its  news 
programs  to  highlight  the  CAP  recruiting  campaign.  A 
distinguished  participant  in  the  proceedings  was  Lan- 
caster County's  District  Attorney,  John  Beyer,  shown 
in  the  photograph  at  the  WGAL-TV  microphone. 


WGAL-TV 

LANCASTER,  PENNSYLVANIA 


Represented  by 

ROBERT  MEEKER  ASSOCIATES 


A  Steinman  Station 
Clair  R.  McCollough,  Pres. 


New  York 


Chicago 


Los  Angeles 


San  Francisco 
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CLOSED  CIRCUIT 


SALE  OF  KGHL  Billings,  Mont.,  to  Walter  E. 
>chott,  industrialist  of  Cincinnati  and  Cleve- 
land, in  final  negotiation  last  Friday.  Price  of 
'tpproximately  $1,500,000  includes  26,000-acre 
•anch,  2,600  head  of  cattle,  300-acre  farm  and 
listributorships  of  Frigidaire,  RCA  and  auto 
>arts  in  Billings  area.  KGHL  is  NBC-affili- 
ited,  operates  on  790  kc  with  5  kw.  Transact- 
on  handled  through  Blackburn-Hamilton  Co. 

iEPERCUSSIONS  to  FCC's  actions  last  week 
on  so-called  show  cause  cases  involving  several 
jioneer  TV  stations  were  coming  thick  and  fast 
it  last  weekend.  Setting  of  hearings  involving 
Steinman  stations  (WGAL-TV  Lancaster  and 
r  iVDEL-TV  Wilmington)  and  of  Crosley  sta- 
tions (WLWC  (TV)  Columbus,  WLWT  (TV) 
Cincinnati  and  WLWD  (TV)  Dayton),  raising 
'or  first  time-  issue  of  overlap  in  coverage 
[duopoly),  generally  regarded  as  dragging  in 
totally  unrelated  and  extraneous  issue.  More- 
over, charges  of  bad  faith  being  leveled  against 
Commission  in  cases  of  those  31  stations  which 
vere  asked  to  shift  channels  to  permit  en- 
forcement of  final  allocation  plan. 

WHILE  OPINION  in  Washington  generally 
rras  that  no  existing  stations  could  possibly 
ose  out,  observers  were  contemplating  pros- 
pect that  whole  allocation  project  could  be 
jndermined  because  of  these  actions.  Certain 
:o  arise  again  is  question  of  limitation  on 
iwnership  of  TV  outlets,  now  restricted  to 
five,  as  against  pending  proposals  to  increase 
lumber  by  allowing  two  or  more  uhf  outlets 
so  same  entity. 

NOW  THAT  ABC  has  completed  plan  for 
jutside  sales  representation  of  its  owned  and 
operated  stations  (5  AM,  5  TV)  entire  in- 
dustry will  watch  trend  in  station  representa- 
tion of  networks.  Several  years  ago  major 
networks  began  effort  to  assume  representa- 
ton  of  certain  key  affiliates  because  of  sub- 
Itantial  revenue  involved.  Case  was  carried 
h  FCC  by  Station  Representatives  Assn. 
{formerly  NARTSR)  and  it  stopped  there. 
&BC  has  now  reversed  that  trend  by  assign- 
Big  to  Petry  three  of  its  markets  (New  York, 
San  Francisco  and  Los  Angeles)  and  to  Blair 
remaining  two  markets  (Chicago  and  Detroit). 

KEPT  UNDER  cover  as  classified,  final  ap- 
Droval  of  Conelrad  project  for  deployment  of 
radio  and  TV  in  Civil  Defense  emergency 
slated  for  release  prior  to  Oct.  1,  after  which 
rules  and  regulations  will  be  announced.  Top 
evel  plan  has  cleared  National  Securities 
tesources  Board  and  Defense  Dept. 

IONELRAD  developments  recalled  to  FCC 
!omr.  George  E.  Sterling,  FCC's  representa- 
ive,  that  Joseph  H.  Short  Jr.,  press  secretary 
o  President  Truman  who  died  last  Thursday, 

■  ad  been  tower  of  strength  to  broadcasters 
1 1  sometimes  lively  deliberations.  Assigned 
:  y  President  to  Conelrad's  council,  Mr.  Short 

■  aid  particular  attention  to  welfare  of  broad- 

(Continued  on  page  6) 
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NARTB  BOARD  SESSIONS 
SLATED  IN  DECEMBER 

COMBINED  NARTB  Radio  and  Television 
Boards  will  meet  Dec.  5  at  Roney  Plaza  Hotel, 
Miami  Beach,  Fla.,  to  take  up  new  draft  of 
association  by-laws.  Extensive  changes  pro- 
posed in  document,  amended  hastily  in  1951 
when  TV  stations  were  admitted  to  association. 
If  combined  boards  approve  changes,  they  go 
to  membership  for  ratification. 

Radio  Board  will  meet  Dec.  5  at  conclusion 
of  by-laws  discussion  and  continue  through 
following  day.  Proposed  revival  of  radio  Stand- 
ards of  Practice,  including  ethics  of  rate- 
cutting  methods,  likely  to  be  on  agenda. 

Television  Board  will  hold  separate  meeting 
Dec.  8-9  at  Cat  Cay,  Fla.  Developments  in 
fast-growing  TV  industry,  including  TV  Code, 
to  be  considered  among  other  topics. 

STANDARD,  FOX  AGREE 

FINIS  to  station  involvement  in  dispute  be- 
tween Standard  Radio  Transcription  Services 
and  Harry  Fox,  agent  and  trustee  for  a  num- 
ber of  music  publishers,  concerning  mechan- 
ical rights  (see  earlier  story,  page  25)  appar- 
ently came  Friday,  when  Mr.  Fox,  after  con- 
ferring with  Sydney  Kaye,  Standard  counsel, 
agreed  to  send  following  letter  to  stations: 
"By  agreement  with  Standard  Radio  Tran- 
scription Services,  we  are  proceeding  to  adjust 
our  claims  against  this  company  directly  with 
it  without  involving  your  station.  You  may 
therefore  disregard  our  letter  of  Sept.  10, 
1952"  [B*T,  Sept.  15]. 

CBS-TV  AFFILIATES  MEET 

FIRST  MEETING  of  CBS-TV  affiliates  advis- 
ory committee  with  network  officials  held  Fri- 
day in  New  York,  with  five-man  group  con- 
ferring throughout  day  with  CBS  President 
Frank  Stanton,  CBS-TV  President  J.  L.  Van 
Volkenburg,  stations  relations  vice  president 
H.  V.  Akerberg,  Sales  Vice  President  Fred  M. 
Thrower  and  other  top  executives  on  program 
and  sales  plans,  political  telecasts,  promotion 
and  related  problems.  Committee  consists  of 
E.  K.  Jett,  WMAR-TV  Baltimore,  chairman; 
Clyde  Rembert,  KRLD-TV  Dallas;  Glenn  Mar- 
shall Jr.,  WMBR-TV  Jacksonville,  and  Philip 
G.  Lasky,  KPIX  (TV)  San  Francisco. 


BUSINESS  BRIEFLY 


AMERICAN  LOOKS  ®  American  Tobacco 
Co.  (Lucky  Strike  cigarettes)  through  BBDO, 
N.  Y.,  reportedly  interested  in  sponsoring  ra- 
dio show  featuring  Horace  Heidt,  whose  Youth 
Opportmiity  program  was  sponsored  for  many 
years  by  rival  Philip  Morris  cigarettes.  ABC, 
CBS  Radio  and  NBC  are  pitching  time  pro- 
posals at  advertiser.  NBC  radio  is  offering 
Thursday,  9:30-10  p.m.  slot  which  will  be 
vacated  Oct.  5  which  Gulf  Oil's  Counter  Spy 
moves  to  Sunday  5:30-6  p.m.  period. 

CAMAY  NIGHT  RADIO  •  Procter  &  Gamble, 
Cincinnati  (Camay),  through  Benton  &  Bowles, 
N.  Y.,  preparing  nighttime  minute  radio  an- 
nouncements campaign  to  start  Oct.  21  for  26 
weeks  in  31  markets. 

VICEROY  CAMPAIGN  #  Brown  &  William- 
son Tobacco  Co.,  Louisville  (Viceroy  ciga- 
rettes), through  Ted  Bates  Inc.,  N.  Y.,  setting 
up  52-week  radio  spot  announcement  campaign 
to  be  launched  next  Monday. 

SUPER  SUDS  DELAY  $  Colgate-Palmolive- 
Peet  (Super  Suds)  will  delay  its  Oct.  1  sched- 
uled radio  spot  campaign  to  one  that  will  start 
sometime  early  in  1953.  Budget  for  earlier 
campaign  going  into  newspapers.  Agency, 
Cunningham  &  Walsh,  N.  Y. 

DURSTINE  NAMED  %  Modglin  Co.,  L.  A. 
(manufacturers  of  Perma-Broom,  Perma-Scrub 
Whisk-Off  and  Perma-Kleen),  names  Roy  S. 
Durstine  Inc.,  N.  Y.  and  L.  A.,  to  handle  its 
advertising. 

AGENCY  ADDS  TO  STAFF 

SHERMAN  &  MARQUETTE  Inc.,  N.  Y.,  on 
Friday  announced  following  additions  to  its 
staff:  Richard  J.  Keegan,  Vick  Chemical  Co., 
named  account  executive;  Chet  Kulesza,  head 
of  TV  commercial  dept.,  Ellington  &  Co., 
placed  /in  charge  of  TV  film  commercials; 
James  S.  Campbell,  TV  copy  supervisor  Ken- 
yon  &  Eckhardt,  to  same  position  with  S&M; 
Harry  Wholley,  also  Kenyon  &  Eckhardt,  to 
merchandising  dept.,  and  Janet  A.  Gilbert, 
Harold  Cabot  &  Co.,  Boston,  named  media 
buyer. 


Group  Seeking  RKO  Would  Sell  to  TV 


CURRENT  backlog  of  RKO  movies  will  be 
released  to  television  if  anticipated  sale  of 
RKO  Radio  Pictures  Inc.,  to  Chicago  syndicate 
headed  by  Ralph  E.  Stolkin  is  consummated. 

Deal,  in  negotiation  since  Labor  Day  week- 
end, expected  to  be  closed  soon.  Group  re- 
portedly buying  stock  interest  of  Howard 
Hughes  for  $7,500,000. 

Mr.  Stolkin,  vice  president  of  National  Video 
Corp.,  Chicago,  tube  manufacturer,  is  also 
identified  with  Screen  Assoc.  Inc.,  Beverly 
Hills.  He  has  oil  and  ranching  interests.  Others 
reported  in  syndicate  are  his  father-in-law,  A. 
L.  Koolish;  Edward  G.  Burke  Jr.,  San  Antonio 
oil  man;  Ray  Ryan,  also  an  oil  man,  and  attor- 


ney Arnold  Grant. 

Messrs.  Stolkin  and  Burke  are  listed  among 
new  owners  of  KOIN  and  KOIN-FM  Portland 
and  KJR  Seattle  [B»T,  Aug.  18]  and  re- 
portedly supplied  major  money  for  their  pur- 
chase from  Marshall  Field  for  $1,500,000. 

Potential  new  owners  reported  concerned 
primarily  with  backlog  of  RKO-controlled 
movies  for  TV  distribution  rather  than  pro- 
duction of  feature  films.  They  plan  TV  produ- 
tion  unit  in  Hollywood.  It  is  understood  there 
has  been  talk  with  DuMont  and  NBC-TV 
regarding  backlog. 

for  more  AT  DEADLINE  turn  page  ^ 
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COLUMBIA  PACIFIC  ADOPTS 
RATE-DISCOUNT  REVISION 

NEW  rate  and  discount  structure  for  Colum- 
bia Pacific  Radio  Network  scheduled  to  go 
into  operation  Sept.  21,  conforming  in  general 
to  pattern  set  by  CBS  Radio  Network. 

New  structure  includes  "slight  increase  in 
daytime  costs  for  most  advertisers  and  de- 
crease through  discounts  in  nighttime  costs." 
William  D.  Shaw,  general  manager  of  CPN 
and  KNX  Hollywood,  announced  Friday  sta- 
tion hour  discounts  are  retained  rather  than 
annual  dollar  volume  discounts.  Fifty-two 
week  consecutive  weeks  discount  remains  at 
12%%.  Present  advertisers  will  be  protected 
against  any  increase  in  costs  for  six  months 
from  effective  date  of  new  rate  and  discount 
structure,  Mr.  Shaw  said. 

FOLSOM  TO  EUROPE 

FRANK  B.  FOLSOM,  RCA  president,  was  to 
fly  Saturday  to  Europe  for  business  trip.  He 
expects  to  cover  most  of  continent,  visit  Near 
East  and  return  in  late  October.  He  follows  by 
fortnight  trip  to  Europe  made  by  RCA  Board 
Chairman  David  Sarnoff.  He  does  not  plan 
to  cover  same  ground,  however. 

WFMJ-TV  PLEA  DENIED 

WFMJ-TV  Youngstown,  Ohio,  denied  petition 
for  waiver  of  TV  temporary  processing  proce- 
dure in  Friday  ruling  by  FCC.  Station  asked 
waiver  so  it  could  file  for  change  of  CP  from 
Channel  73  to  21  [B«T,  Sept.  1].  FCC  also 
denied  petition  challenging  legality  of  rule 
and  dismissed  application  which  had  been 
tendered  for  filing. 

WANNAMAKER  HEADS  WBIG 

ALLEN  WANNAMAKER,  onetime  announcer 
of  WBIG  Greensboro,  N.  C,  and  now  general 
manager  of  WGTM  Wilson,  N.  C,  named  gen- 
eral manager  of  WBIG,  Charles  H.  Crutch- 
field,  executive  vice  president  and  general  man- 
ager of  Jefferson  Standard  Broadcasting  Co., 
announced  Friday.  Jefferson  Standard  has 
supervised  operation  of  WBIG  for  parent  in- 
surance company  since  Sept.  15.  Mr.  Wanna- 
maker  succeeds  Gilbert  Hutchison,  who  re- 
signed. Pending  his  assumption  of  position 
Oct.  1,  Larry  Walker,  vice  president  and  as- 
sistant general  manager  of  Jefferson  Standard 
in  Charlotte,  will  continue  to  supervise  opera- 
tions. 

DENY  FIELD  HEARINGS 

CITING  LIMITED  funds  for  holding  hear- 
ings in  field,  FCC  Friday  denied  requests  of 
applicants  in  TV  hearings  at  Tampa-St. 
Petersburg,  Fla.,  Denver  and  Portland,  Ore., 
to  move  proceedings  from  Washington  to  those 
cities.  Commission  said  it  cannot  switch  hear- 
ing to  field  "except  upon  the  strongest  showing 
by  the  parties  involved  that  a  particular  hear- 
ing should  be  transferred." 


In  this  Issue— 

FCC  Comr.  Robert  F.  Jones  quits  to  join 
Arthur  W.  Scharfeld's  Washington 
law  firm.  William  P.  Massing,  assist- 
ant secretary  of  Commission,  may  suc- 
ceed to  vacancy.    Page  23. 

FIRST  commercial  uhf  TV  station  goes 
on  air  in  Portland,  Ore.  Uhf  premiere 
is  months  ahead  of  expectations  and 
probably  will  do  much  to  arouse  in- 
terest in  uhf.    Page  25. 

FCC  calls  halt  to  processing  of  all  com- 
petitive applications  for  same  TV  chan- 
nels. It's  a  measure  to  push  non-com- 
petitive grants  through.    Page  65. 

DESPITE  late  start,  eight  advertisers 
are  trying  to  whip  fall  broadcasting 
plans  into  shape.    Page  23. 

FCC  raises  new  policy  question  which 
could  mean  life  or  death  to  some  exist- 
ing TV  stations  and  some  that  are 
proposed.  If  signals  of  commonly- 
owned  TV  stations  overlap,  under 
channel  changes  required  in  Sixth  Re- 
port, duopoly  may  be  invoked.   Page  65. 

CBS  is  25  years  old.  Special  articles 
tr  acing  the  network's  history  begin 
on  Page  J+h. 

HOW  an  independent  automotive  chain 
built  a  booming  business  by  radio  ad- 
vertising. A  success  story  told  at  the 
NARTB  District  12  meeting.    Page  UO. 

ABC  and  NBC  think  their  affiliates 
will  approve  new  radio  rate  and 
discount  structures  which  will  make 
those  networks  competitive  with  CBS 
Radio.    Page  26. 

THEATRE  Owners  of  America  vow  to 
fight  government  anti-trust  suit  to 
compel  sale  of  16mm  feature  films  to 
TV.  They're  also  urged  to  become  TV 
operators  themselves.    Page  27. 

HOUSE  subcommittee  investigating  ra- 
dio-TV morals  gets  facts  from  in- 
dustry representatives.  Hearings  re- 
sume this  week  in  New  York.  Page  28. 

LAST  week's  TV  grants  and  applica- 
tions begin  on  Page  66. 

STANDARD  Radio  says  that  anyone 
who  buys  its  radio  library  doesn't 
have  to  worry  about  mechanical  rights 
fees.  Standard  will  indemnify  any  pur- 
chase if  suits  arise.    Page  25. 


Upcoming 


Sept. 
Sept. 

Sept. 
Sept. 

Sept, 


22:  ABC-TV  meets  with  advisory 
committee,  ABC  headquarters,  N.  Y. 

22-25:  National  Electronics  Distrib- 
utors Assn.  convention,  Atlantic  City 

N.  J. 

28-30:  Adv.  Fed.  of  America,  10th 
district  meeting.  Mayo  Hotel,  Tulsa. 

29:  ABC  Western  Div.  radio  affil- 
iates annual  fall  meeting,  Beverly 
Hills  Hotel,  Hollywood. 

29:  Tall  Tower  meeting,  FCC.  Room 
2230. 

(Other  Upcomings,  page  36) 
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Closed  Circuit 

(Continued  from  page  5) 

casters'  interest,  said  Mr.  Sterling  in  payinj 
tribute  to  him.  President  himself  walked  in  or 
one  recent  meeting  held  at  White  Hous< 
executive  offices. 

FIRST  name  heard  and  just  as  quickhj 
dispelled  on  appointment  of  successor  to  Rober  j 
F.  Jones  on  FCC  was  Chan  Gurney,  Republican 
member  of  Civil  Aeronautics  Board,  forme;i 
Senator  from  South  Dakota  and  one  timi' 
owner-manager  of  WNAX  Yankton.  Whili| 
admitting  that  he  has  deep  affection  for  radiol 
Mr.  Gurney  told  Broadcasting  •  Telecasting 
Friday  that  there  is  much  to  occupy  him  a'l 
CAB  and  that  "for  the  moment"  he  isn't  in 
terested  in  change. 

ABC  OFFICIALS  reported  station  acceptanctj 
of  its  proposed  new  rate  and  discount  structurt| 
progressing  "splendidly"  with  about  35%  o: 
total  253  "pay"  affiliates  having  returne< 
signed  contract  amendments  by  late  Friday 
which  was  latest  date  network  had  asked  then 
to  get  signed  forms  into  mails.  At  NBC,  whicl 
has  180  "pay"  affiliates,  it  was  reported  ac 
ceptances  of  that  network's  new  plan  hat 
already  passed  80%  mark  (early  story  pagt 
26). 

REPORT,  current  in  New  York  Friday,  tha' 
Allis-Chalmers  Mfg.  Co.  had  signed  to  sponso; 
full  90-minute  weekly  Omnibus  (Ford  Founda 
tion  supershow  to  start  Nov.  9  on  CBS-T\ 
Sun.,  4:30-6  p.m.)  could  not  be  immediately 
confirmed.  CBS-TV  spokesman  said  28  com 
panies  "very  interested"  in  program's  sponsor 
ship.  Problem  is  selection  of  sponsor  bes' 
suited  to  program. 

THEATRE  operators,  stung  by  TV  and  fret 
ting  over  upcoming  influx  of  video  competitors 
pinning  high  hopes  on  closed-circuit  coloi 
TV  network  featuring  Broadway  productions 
They're  quietly  raising  fund  to  finance  activ( 
role  in  FCC  theatre  TV  hearings  and  have 
elaborate  data  ready. 

FRESH  from  her  trip  to  Southwest  and  Wesl 
Coast,  Comr.  Frieda  B.  Hennock  last  Tuesdaj 
regaled  her  fellow  Commissioners  with  stories 
of  her  TV  educational  conquests.  Several 
Commissioners  were  constrained  to  leave  meet- 
ing. She  reported  on  conferences  with  numer 
ous  educational  and  philanthropic  groups  anc 
predicted  more  stations  would  be  underwritten 
than  originally  thought  and  that  number  oi 
broadcasters  were  prevailed  upon  to  donatt 
considerable  equipment  to  noncommercial  edu 
cational  applicants  in  those  areas. 

THOSE  500-odd  TV  sets  which  RCA  rushed 
into  Portland  area  for  advent  of  KPTV  (TV) 
all  were  factory  adapted  with  two-channel 
uhf  tuners  as  special  service  for  country's 
first  uhf  market.  RCA  Victor  officials  felt  it 
was  essential  first  commercial  uhf  receivers 
be  as  bug-less  as  possible.  Company's  sales 
and  service  departments  plan  to  watch  Port 
land  like  hawks  during  next  few  weeks. 

WBRY  PETITION 

IN  INTEREST  "of  bringing  television  service 
to  Waterbury  [Conn.]  as  soon  as  possible," 
WBRY  that  city  petitioned  FCC  Friday  to 
dismiss  its  bid  for  uhf  Channel  53  in  order 
that  competitive  application  of  WATR  Water 
bury  can  be  promptly  approved.  WBRY  earlier 
in  week  petitioned  Commission  to  allocate 
additional  uhf  Channel  83  to  city,  indicated 
it  will  seek  that  channel  (see  story,  page  65) 


for  more  AT  DEADLINE  see  page  102 
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Half  a  Billion 
is  Big  League,  Brother! 

And  that's  what  the  entire  Savannah  Seaboard  Market  is — $557,206,000  in  retail  sales. 
To  reach  it,  to  sell  all  the  million  plus  people  in  79  counties  in  three  states,  you  need  a 
big  league  medium. 

That's  what  WSAV  is — top  medium  in  this  big  league  market.  With  WSAV  at  630  KC 
you  reach  3^4  times  more  people,  4  times  more  area.  And  you  reach  it  with  the  station 
that  sells  best  because  it  serves  best.     Ask  for  proof! 


REPRESENTED  BY 


SOUTHEASTERN  REPRESENTATIVE: 
HARRY  E.  CUMMINGS 
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YOU  NEED 
THE  17"  STATE* 

TO  WIN! 


Yes,  you  should  surely  include  the 
tremendous  WGY  coverage  area 
in  making  your  "candidate's" 
campaign  plans. 

WGY  is  a  "must"  market  area 
for  you  and  your  sponsor.  Cover- 
ing 53  counties  in  Eastern  Upstate 
New  York  and  Western  New  Eng- 
land for  the  past  30  years,  WGY  is 
the  top  station  in  the  area. 

Not  confined  to  a  single  city, 
WGY  blankets  22  cities  with  a 
population  of  10,000  or  more. 
Just  look  at  this  market  data ! 
Compared  to  the  major  metro- 
politan centers  in  the  nation  and 
based  on  figures  in  the  1952  Survey 
of  Buying  Power,  the  WGY  area 
is  exceeded  only  by  New  York  and 
Chicago  in  population,  total  retail  sales  and  food  sales! 

The  WGY  area  ranks  4th  in  Furniture-Household,  Drug 
and  Automotive  Sales  and  5th  in  General  Merchandise  Sales 
when  compared  to  the  major  cities  of  the  country. 

Containing  large  rural  and  urban  populations,  the  17th 
State*  represents  a  true  cross  section  of  the  country.  Make 
sure  your  sponsor  scores  plenty  of  votes  for  his  product  in 
the  form  of  sales  by  including  the  17th  State*  in  your 
campaign  plans. 

YOU  CAN  COVER  THE  17th  STATE* 
WITH  ONLY  ONE  STATION 


*The  WGY  coverage  area  is  so  named  because 
its  effective  buying  income  exceeds  that  of  32 
of  the  nation's  States. 


WGY 


Studios  in 
SCHENECTADY,  N.  Y. 


Represented 
Nationally 
by 

HENRY  I.  CHRISTAL 
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JUST  WHAT  GOOD  ARE  PROFITS  ? 


During  the  last  20  years  a  great  many  uncom- 
plimentary things  have  been  said  about  profits. 
Left  Wing  propaganda  has  been  so  successful 
that  many  honest  Americans  were  actually  begin- 
ning to  wonder  if  maybe  there  wasn't  something 
evil  about  profits  after  all.  But  the  answer  is  plain 
if  we  understand  one  of  the  most  important  func- 
tions of  profits  in  our  economy.  It  is  simply  this: 


The  chance  for  profit  constantly  encourages 
the  development  of  new  and  improved  products. 
Because  of  the  competition  for  profits,  every 
business  strives  to  put  out  better  and  more  use- 


ful products,  with  greater  efficiency,  at  lower 
prices.  (At  Union  Oil,  for  example,  we're  spend- 
ing $10,000  per  day  on  research  —  and  our  com- 
petitors work  just  as  hard  as  we  do  on  product 
improvement.) 


Because  of  this  essential  function  of  profit  the 
American  people  have  better  products  in  greater 
abundance  than  the  people  of  any  other  country. 

As  a  consequence,  we  enjoy  the  highest  standard 
of  living  the  world  has  ever  known. 


It's  not  hard  to  see,  then,  why  the  profit  mo- 
tive must  be  preserved.  Yet  present  tax  policies 
and  government  controls  are  discouraging  pro- 
duction by  destroying  the  profit  motive.  And 
without  this  incentive  we  Americans  cannot 


possibly  show  the  progress  in  the  future  that  we 
have  shown  in  the  past. 


UNION  OIL  COMPANY 

OF  CALIFORNIA 

INCORPORATED  IN  CALIFORNIA,  OCTOBER  17,  1890 

This  series,  sponsored  by  the  people  of  Union  Oil 
Company,  is  dedicated  to  a  discussion  of  how 
and  why  American  business  functions.  We  hope 
you'll  feel  free  to  send  in  any  suggestions  or 
criticisms  you  have  to  offer.  Write:  The  Presi- 
dent, Un  ion  Oil  Company,  Union  Oil  Building, 
Los  Angeles  17,  California. 


MANUFACTURERS  OF  ROYAL  TRITON,  THE  AMAZING  PURPLE  MOTOR  OIL 
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TWO  TOP 

CBS  RADIO  STATIONS 

>  BIG 

VEST  MARKETS 

ow 

ATION  RATE 


■  1AJ 


Sales- winning  radio  schedules  for 
the  Great  Southwest  just  naturally 
include  this  pair  of  top- producing 
CBS  Radio  Stations.  Results  prove 
this!  Write,  wire  or  phone  our 
representatives  now  for  availabilities 
and  rates! 

National  Representatives 


JOHN  BLAIR  &  CO. 


agency 


DAVID  HALE  HALPERN,  vice  president  in  charge  of  radio  and  tell  EBf 
vision  for  Owen  &  Chappell  Inc.,  N.  Y.  [B»T,  Sept.  15],  to  Bicfrfi 
Co.,  that  city,  as  account  supervisor  on  Jacob  Ruppert  Brewery. 


B 


PAUL  L.  BRADLEY,  manager,  Executive  Research  Inc.,  N.  Y.  (pub 
relations),  to  Grant  Adv.  Inc.,  Hollywood,  as  West  Coast  vice  preside 
and  manager.  He  succeeds  PATRICK  E.  O'ROURKE,  to  Hixson 
Jorgensen  Inc.,  L.  A.,  as  account  executive.  COLETTE  BURNS,  assi,=fc: 
ant  to  editor,  NBC  radio  Richfield  Reporter,  to  latter  agency  as  cop  L 
writer. 

  ...     .       .      .  tea 


all  accounts 


ROBERT  N.  AYLIN,  president, 
Aylin  Adv.  Agency,  Houston, 
apparently    has  always 
wanted  to  be  an  advertising  man. 

Even  back  in  his  high  school 
days,  in  Little  Rock,  Ark.,  he  began 
learning  about  the  advertising  busi- 
ness. Today  he  is  still  learning,  al- 
though there  are  those  who  would 
say:  "He  knows  his  business." 

At  the  U.  of  Missouri  and  at 
Tulane  U.,  Mr.  Aylin  combined 
schooling  with  practical  experience 
in  advertising  and 
selling.  He  wrote 
newspaper  articles, 
sold  magazines  door- 
to-door  and  did  re- 
search and  copy 
work  for  Young  & 
Rubicam. 

Following  his 
graduation  with  a 
B.A.  degree  in  jour- 
nalism from  Tulane, 
Mr.  Aylin  decided  to 
equip  himself  still 
further  by  seeing 
something  of  the 
world.  Aboard  a 
freighter,  he  travel- 
ed to  Portugal, 
Spain  and  France. 

Back  in  the  U.  S. 
after  a  few  months, 
Mr.  Aylin  began  selling  want  ads 
door-to-door  for  the  New  Orleans 
Times-Picayune.  He  later  became 
a  copywriter  for  Fitzgerald  Adv. 
Agency  of  New  Orleans. 

Moving  to  Houston,  he  became 
advertising  manager  for  the  Gulf 
Coast  Lumberman,  a  lumber  in- 
dustry trade  journal.  Within  six 
years,  he  had  become  vice  presi- 
dent of  that  publication. 

Then  came  World  War  II  and  the 
Coast  Guard.  Mr.  Aylin  served  as 
senior  watch  officer  on  the  USS 
General  W.  H.  Gordon,  which  saw 
duty  as  a  troop  transport  in  both 
the  Atlantic  and  Pacific.  Mr.  Aylin 
left  the  service  a  full  lieutenant. 
A  book  he  wrote,  USS  General  W. 
H.  Gordon,  is  highly-regarded  by 
the  Coast  Guard. 

At  the  war's  end,   Mr.  Aylin 


u 


m 

opened  his  own  ad  agency — a  ov  Rj 
man  operation  with  three  rauc 
prized   accounts.     That  was 
years  ago.    Now  there  are  12  eif^ 
ployes,  servicing  36  accounts 

Through   daily   staff  meetin^fH> 
Mr.  Aylin  thoroughly  familiariz 
himself  with  every  account  ai 
gives  advice,  when  needed 

In  its  six  years  of  operation,  i 
estimates  that  his  agency  has  pi 
duced  570  TV  spots,  created  3,2t 
radio  and  video  programs  ai 
placed  more  th^ 
23,500  radio  spot 
Enough  ad  copy  h 
been  written  by  tf[s 
agency  to  fill  34  fu 
length  novels.  Ail 
this  year,  Mr.  Ayll^ 
adds  with  a  note 
pride,  his  TV  Dep 
created  the  first  ai 
mated  cartoon  f 
television  to  be  pr  jjij 
duced  in  Houston, 
Mr.  Aylin  is  L 


member  of  the  Hon 
ton  Advertisin 
Club,  the  Nation 
Industrialist  Adve 
tiser's  Assn.,  tl 
Houston  Sales  E 
Mr.  AYLIN  ecutives,  Houst<| 

Country  and  ti 
Briar  Clubs.  Also  he  is  a  vestrynd  1 
of  his  Episcopal  church  and  is  a| 
tive  in  civic  affairs.  He  has  serv 
as  president  and  as  director  of  t 


m 
illy 
idg 
IB 


OSE 


PI 
A. 

lki 


Be 


Houston  Chapter  of  the  Southwe^  QP&r 
ern  Assn.  of  Advertising  Agencie  ^  i 

A  native  of  St.  Louis,  Mr.  Ayl 
was  born  Aug.  1,  1913.  In  1939, 
married  the  former  Betty  Wellbor  "0( 
of  Alvin,  Tex.  They  have  tin- 
children:  Robert  Jr.,  11;  Betsy, 
and  Martha,  5. 

In  retrospect,  Mr.  Aylin  is  gl 
that  he  knew  what  he  wanted  to 
early  in  life.  That  way,  •  he  w 
able  to  begin  learning  early  abo 
his  chosen  vocation.  He  learn 
much  on  his  way  to  the  top.  Nc 
that  his  own  agency  is  firmly 
tablished,  Mr.  Aylin  wants  to  co 
tinue  learning. 
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EBRAND  H.  NIEWENHOUS  Jr.,  account  executive,  BBDO,  Pitts- 
'.rgh,  to  Sullivan,  Stauffer,  Colwell  &  Bayles,  N.  Y.,  in  executive 
pa  city. 

MIL  MOGUL  Co.,  N.  Y.,  relocates  in  larger  quarters  at  250  W.  57th 
';.  New  personnel  includes:  LESTER  J.  MALLETS,  account  executive, 
arry  B.  Cohen,  named  business  manager  of  radio-TV  staff;  NAT  B. 
[SENBERG,  TV  producer-director,  Al  Paul  Lefton  Co.,  appointed 
ipervisor  of  creative  programming.  FLORENCE  KATZ,  Mogul  radio 
mebuyer,  named  radio-TV  timebuyer  and  MARVIN  SCHLAFFE  pro- 
oted  to  production  supervisor. 

ERNARD  LONDON,  sports  and  special  events  director,  CBS,  to  Kud- 
ir  Agency  television  department,  N.  Y.,  as  producer  of  General 
otors-NCAA  Television  Game  of  the  Week. 

UNTER  &  SCOTT  Inc.,  Hollywood,  has  been  dissolved.  MILT  SCOTT 
rw  heads  M.  B.  SCOTT  &  Assoc.,  1540  N.  Highland  Ave.  BILL 
UNTER  heads  HUNTER  Adv.,  1552  N.  Highland  Ave.  ALLEN  ROSS, 
roducer,  WOR  New  York,  and  DON  OTIS,  Hollywood  free  lance  disc 
,  .c,  to  former  as  media  director  and  account  executive,  respectively. 

OGART  KARLAW,  copy  chief,  Biow  Co.,  N.  Y.,  has  resigned. 

3t;3HN  F.  McMANUS,  advertising  manager,  Thayer  Inc.,  Gardner,  Mass., 
Zimmer,  Keller  &  Calvert  Inc.,  Detroit,  as  account  manager. 

1LLIAM  ROSS  HOWARD,  account  executive,  Ruthrauff  &  Ryan, 
ollywood,  resigned. 


n 

'I  -DWARD  E.  KEELER,  president  of  Western  Adv.,  L.  A.,  elected  first 
it  ice  president  and  program  chairman  of  Southern  Calif.  Adv.  Agencies 

i.ssn.    He  succeeds  EARL  TAGGART,  resigned,  who  has  left  agency 

eld. 

USSELL  H.  NAGLE,  vice  president-merchandising  director,  Erwin, 
/asey  &  Co.  Ltd.,  L.  A.,  resigned. 

I ILL  BROWN,  Young  &  Rubicam  Inc.,  N.  Y.,  supervisor  for  Singer 
ewing  Machine  Co.'s  Four  Star  Playhouse  on  CBS-TV,  transfers  to 
'[ollywood  office.  Others  transferred  there  are  JOE  SCIBETTA,  agency 
j,' roducer  for  General  Electric  on  NBC-TV  I  Married  Joan;  JOHN 
fl'RIEDKIN,  publicity  director  for  latter  program,  and  BARBARA 
•pEMARAY,  copywriter  for  General  Foods  on  CBS-TV  Our  Miss  Brooks. 

JESSIE  GALBRAITH,  regional  director,  Foote,  Cone  &  Bel  ding  Inc., 
f  lexico  City,  to  Los  Angeles  office  as  account  executive. 

OSE  ROBERTO  LEME,  radio-TV  production  staff  of  United  Nations, 
to  radio-TV  staff  of  J.  Walter  Thompson's  Sao  Paulo,  Brazil,  office. 

1 

ULES  HACK,  radio-TV  commercial  writer,  Erwin,  Wasey  &  Co.  Ltd., 
1.  A.,  promoted  to  commercial  supervisor  on  Carnation  Co.  (evaporated 
f  lilk)  account. 

IOROTHY  NICKERSON,  art  and  production  department,  Foote,  Cone 
i;  Belding  Inc.,  Chicago,  to  Mogge-Privett  Inc.,  L.  A.,  as  production 
upervisor.  She  replaces  JOE  FERNANDEZ,  resigned  to  open  own  art 
nd  production  service,  L.  A. 

OHN  S.  COERNE,  advertising  manager,  Capitol  Records,  L.  A.,  to 
]lwood  J.  Robinson  &  Co.,  that  city,  as  creative  director. 

EROME  M.  COWLE,  Erwin,  Wasey  &  Co.,  N.  Y.,  to  Anderson  &  Cairns, 
hat  city,  as  member  of  copy  staff. 

GEORGE  ELWERS,  Chicago  regional  editor  and  later  machinery  editor, 
ron  Age  magazine,  to  publicity  staff,  G.  M.  Basford  Co.,  N.  Y. 

'ACTOR-BREYER  Inc.,  L.  A.,  moves  to  607  S.  Hobart  Blvd.  Telephone 
3  Dunkirk  8-8111. 

^OOTE,  CONE  &  BELDING  Inc.,  L.  A.,  moves  to  900  Wilshire  Blvd. 
'elephone  is  Madison  9-3611. 


Every  day  is  ladies'  day  for  personable  Ed  Dinsmore, 
head  man  of  WBEN's  popular  Luncheon  Club,  Mon- 
day through  Friday  afternoons  from  12:30  to  1:00. 
Ed's  musical  potpourri  of  old  tunes  and  new  tunes, 
spiced  with  celebrity  interviews,  and  topped  off  with 
interesting  bits  of  Western  New  York  miscellany, 
make  for  an  unusually  popular  noon-time  show. 

Ed  has  a  (selling)  way  with  the  ladies,  and  how  they 
love  it!  When  Dinsmore  dines  em  .  .  .  sponsors  sell 
'em  .  .  .  and  everybody's  happy!  If  you're  yearning 
for  an  introduction  to  Western  New  York  house- 
wives, WBEN's  Ed  Dinsmore  will  be  happy  to  do  the 
honors  .  ,  .  and  the  selling! 


NBC  BASIC 


BUFFALO 


The  Henry  I  Chnstal  Co.  —  National  Representatives 
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SOME  SPOTS  ARE  BETTER  THAN) 


i 

For  the  best  spot,  at  the  right  time,  at  the  right  place 
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Specifically,  the  ten  NBC  Spot  Sales  markets  account  for: 

US%  of  U.  S.  Population      U5%  of  U.  S.  Drug  Sales 
U8%  of  U.  S.  Retail  Sales     4-2%  of  U.  S.  Automobile  Sales 
U9%  of  U.  S.  Food  Sales      50%  of  U.  S.  Effective  Buying  Income 

Just  think— one  phone  call,  one  contact  can  put  your 
sales  messages  in  the  richest  two  handf  uls  of 
markets  in  the  country.  These  ten  trading  areas 
equal  the  effective  buying  power  of  all  other  U.  S. 
markets  combined. 

(Source:  Sales  Management  1952) 

eSPOT  SALES 
30  Rockefeller  Plaza,  New  York  20,  N.  Y. 
Chicago    Cleveland    Washington   San  Francisco 
Los  Angeles    Denver    Charlotte*  Atlanta* 

*Bomar  Lowrance  Associates 
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representing 
RADIO  STATIONS: 

KNBC  San  Francisco 

WTAM  Cleveland 

KOA  Denver 

WRC  Washington 

WNBC  New  York 

WMAQ  Chicago 


representing 
TELEVISION  STATIONS: 

KNBH  Los  Angeles 

WPTZ  Philadelphia 

WBZ-TV  Boston 

WNBK  Cleveland 

WNBW  Washington 

WRGB  Schenectady- 
Albany-Troy 

WNBT  New  York 

WNBQ  Chicago 
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KLZ  Manager  Hugh  Terry 
(left),  receives  a  certificate  of 
appreciation  awarded  the  sta- 
tion for  outstanding  public 
service  in  aiding  the  1952  Cen- 
tral City  Opera  Festival,  pre- 
sented by  the  Honorable  Maple 
T.  Harl,  Chairman  of  the  Fed- 
eral Deposit  Insurance  Corpo- 
ration. 


Tops  In 
Public 

Service 

—wherever 
the  need 
mav  arise! 


Not  content  with  serving  only  the  organizations 
within  its  own  community,  KLZ  carries  its  public 
service  activities  throughout  the  entire  Rocky 
Mountain  area. 

Wherever  and  whenever  Denver's  first  station  can 
be  of  service  to  the  people,  KLZ  is  there. 

This  recognition  from  one  of  Colorado's  famous 
mountain  towns  is  further  support  of  KLZ's  local 
and  national  reputation  for  outstanding  public 
service  broadcasting. 


KLZ 


5000  WATTS-  560  KC 

CBS  RADIO 


S/aet 


•  •  • 

SQUIRE  DINGEE  Co.,  Chicago  (Ma  Brown  pickles,  preserves),  using 
radio  for  first  time  to  sponsor  Hopalong  Cassidy,  radio  transcribed 
series  in  14  major  midwest  markets,  starting  Oct.  4.  Agency:  L.  W, 
Ramsey  Co.,  Chicago. 

■  B 

INTERNATIONAL  SHOE  Co.,  St.  Louis,  sponsor  of  Kids  and  Company, 
DuMont  TV  Network,  Sat.,  11:30-12  noon  EDT  extending  program  cov- 
erage to  WKY-TV  Oklahoma  City;  WDAF-TV  Kansas  and  WOW- 
TV  Omaha.   Agency:  D'Arcy  Adv.  Co.,  St.  Louis. 

MINARD'S  LINIMENT  Co.  Ltd.,  Yarmouth,  N.  S.,  has  started  spot  an- 
nouncements on  number  of  Canadian,  English  and  French  language  sta- 
tions. Agency:  McKim  Adv.  Ltd.,  Toronto. 

CANADIAN  CANNERS  (WESTERN)  Ltd.,  Vancouver  (canned  foods), 
will  start  spot  announcement  campaign  on  western  Canadian  stations 
in  October.    Agency:  James  Lovick  Ltd.,  Vancouver. 

A/eturotk  •  •  • 

TONI  Co.,  Chicago,  (Prom  Home  Permanent  and  White  Rain  shampoo), 
to  sponsor  Fun  for  All,  starring  Arlene  Francis  and  Bill  Cullen,  on 
CBS  Radio  starting  Sept.  27,  Sat.,  1-1:30  p.m.  EDT.  Agency:  Weiss  & 
Geller,  N.  Y. 

ARMSTRONG  CORK  Co.,  Lancaster,  Pa.,  renewed  Armstrong  Theatre 
of  the  Air  over  CBS  Radio,  Sat.,  12  noon-12:30  p.m.,  effective  Sept.  20, 
for  52  weeks.  Agency:  BBDO,  N.  Y. 

CANADA  DRY  GINGER  ALE  Inc.,  N.  Y.,  sponsoring  film  version  of 
newspaper  strip,  Terry  and  the  Pirates,  on  DuMont  TV  Network's  WABD 
(TV)  New  York,  WTTG  (TV)  Washington  and  WDTV  (TV)  Pittsburgh 
alternate  Tues.,  7:30-8  p.m.  EST,  beginning  Nov.  25,  for  26  weeks  over 
52-week  period.    Agency:  J.  M.  Mathes  Inc.,  N.  Y. 

ROMAN  MEAL  Co.,  Tacoma  (muffin  mix,  hot  cereal),  starts  five  min- 
ute participations  in  news  broadcasts  of  Chet  Huntley,  thrice  weekly, 
and  Bob  Garred,  twice  weekly,  on  ABC  radio,  for  13  weeks  from  Sept 
29.  Agency:  Guild,  Bascom  &  Bonfigli  Inc.,  S.  F. 

MILES  LABS.,  Elkhart,  Ind.  (Alka  Seltzer  and  One-A-Day  Brand  tab- 
lets), renews  CBS  Radio's  Curt  Massey  Time,  Mon.-Fri.,  5:45-6  p.m, 
EDT  and  Hilltop  House,  Mon.-Fri.,  3-3:15  p.m.  EDT,  both  for  52  weeks 
effective  next  Monday.  Agency:  Geoffrey  Wade  Adv.,  Chicago. 


PAGE  MILK  Co.,  Pittsburgh,  appoints  Wasser,  Kay  &  Phillips,  same 
city,  for  introductory  advertising  campaign  for  Slim,  non-fattening 
milk  product.    Radio  will  be  used. 

BUSCH  KREDIT  JEWELRY  Co.,  N.  Y.,  appoints  Hilton  &  Riggio  Inc., 
same  city,  for  radio-TV  advertising.  LOUIS  MEISEL  is  account  execu- 
utive. 

EISENHOWER-NIXON  COMMITTEE  FOR  SOUTHERN  CALIFORNIA, 

L.  A.,  appoints  Elwood  J.  Robinson  &  Co.,  that  city.    Radio-TV  is  being 

used. 

LELAND  ELECTRIC  Co.,  Dayton,  Ohio,  appoints  Fletcher  D.  Richards 
Inc.,  N.  Y. 


e  •  •  • 

SEYMOUR  MINTZ,  advertising  director,  Admiral  Corp.,  Chicago,  elected 
vice  president  in  charge  of  advertising. 

MACK  KEHOE,  public  relations  director,  Greater  Milwaukee  Committee, 
to  Miller  Brewing  Co.,  same  city,  as  head  of  publicity  and  communitj 
relations.  GALE  BRENNAN,  Miller's  merchandising  staff,  now  heads 
brewery's  publications.  Both  report  to  VERNON  S.  MULLEN  Jr., 
director  of  advertising. 


REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY 
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WWJ,  world's  oldest  radio  station, 
celebrates  its  32nd  Anniversary 

Naturally,  WWJ  is  proud  of  its  seniority  status  in  the 
nation  and  its  own  market — Detroit.  The  wealth  of 
experience  acquired  through  the  years  continually  serves  as 
the  guiding  influence  for  WWJ's  pioneering  and  aggressive 
programming.  This  spirit  has  built  for  WWJ  a  loyal 
audience  that  responds  enthusiastically  to  the  sales 
appeals  of  WWJ  advertisers. 


WWJ 

(NATIONAL  FIRSTS) 
FIRST  radio  station,  August  20, 1920 
FIRST  election  returns,  August  31r  1920 
FIRST  radio  dancing  party,  September  4,  1920 
FIRST  fight  results,  September  6,  1920 
FIRST  vocal  concert,  September  23,  1920 
FIRST  World  Series  scores,  October  5,  1920 
FIRST  church  chimes,  December,  1921 
FIRST  symphony  concert,  February  10,  1922 
FIRST  radio  orchestra,  May  28,  1922 
FIRST  radio  wedding,  June  18,  1922 

(MICHIGAN  FIRSTS) 

FIRST  eyewitness  football  game,  October  25, 

1924  (Mkh.-Wisconsin) 
FIRST  eyewitness  baseball  game,  April  19, 

1927  (Detroit-Cleveland) 
FIRST  eyewitness  boat  races,  August  2,  1924 

(Gold  Cup) 
FIRST  Michigan  FM  station,  May  9,  1941 


Dorothy  Gish  at  the  microphone  of  the  original 
DeForest  transmitter  used  by  WWJ  in  1920. 


THE  WORLD'S  FIRST  RADIO  STATION 
Owned  and  Operated  by  THE  DETROIT  NEWS 


National  Representatives:  THE  GEORGE  P.  HOLLINGBERY  COMPANY 


AM-»50  KIlOCrClES— 5000  WATTS 
FM— CHANNEl  24*-»7  l  MEGACYCLES 


Aiiociafe  Television  Slalion  WWJ-TV 
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Agency  Recognition 

EDITOR: 

[The  1952  Mahketbook]  .  .  . 
strikes  me  as  a  fine  job,  and  I 
know  it  will  help  us  out  immensely. 

Harry  Parnas 

Media  Director 

Cecil  &  Presbrey 

New  York 


Population  Report 

EDITOR: 

This  office  has  been  asked  by 
Mr.  [Earl  L.]  Boyles,  general  man- 
ager of  WNAV  Annapolis,  Md., 
to  report  to  you  the  correct  popula- 
tion of  Annapolis. 

In  a  check  with  the  City  Clerk, 
the  official  population  of  Annapolis 
on  Jan.  12,  1951,  was  25,104. 

In  April  of  1950  the  city  of 
Annapolis  annexed  the  suburbs  and 
a  recount  of  the  1950  population 
was  asked.  The  request  was 
granted  and  on  Jan.  12,  1951,  the 
official  population  was  given  to  the 
city.  .  . 

John  J.  McWilliams 
Executive  Secretary 
Annapolis  and  Anne  Arundel 
County  Chamber  of  Com- 
merce 
Annapolis,  Md. 

[EDITOR'S  NOTE:  The  1952  BROAD- 
CASTING .  TELECASTING  MARKET- 
BOOK  used  the  1950  U.  S.  Census  fig- 
ure for  Annapolis  as  for  all  other  pop- 
ulation listings.  It  would  have  been 
inconsistent  to  use  later  figures  for 
Annapolis  and  not  for  other  localities 
where  population  has  increased  since 
the  1950  Census  was  made.] 


open  mike 


Vest-Pocket  Bible 

EDITOR: 

That  miniature  edition  of  BROAD- 
CASTING •  Telecasting  entitled  "TV 
Goes  Nationwide"  is  the  handiest 
bible  of  its  kind  that  I  have  ever 
seen.  Within  30  days,  I'll  wager 
that  my  copy  will  be  dog-eared 
.  and  dirty.  But  it  will  have  served 
a  very  useful  purpose. 

Please  accept  my  personal  con- 
gratulations on  your  journalistic 
enterprise. 

Lewis  H.  Avery 
President 
Avery-Knodel  Inc. 
New  York 

*    *  * 

Missing  Watts 

EDITOR: 

B*T  has  just  low  rated. us  by 
292,500  watts. 

WMIT  radiating  325,000  watts 
from  the  highest  point  in  Eastern 
United  States  might  have  appeared 
unbelievable  to  the  editor  who  so 
kindly  mentioned  our  after-hours 
hurricane  service  (page  74,  Sept. 
15  issue) . 

WMIT    has    been    called  "the 


world's  most  powerful  station"  (in 
terms  of  interference-free  cover- 
age) and  those  325  radiated  kw  are 
making  sense  to  our  sponsors.  So 
could  we  please  have  them  back? 

Wallace  E.  Stone 

General  Manager 

WMIT  (FM) 

Clingman's  Peak,  N.  C. 

[EDITOR'S  NOTE:  Not  an  unbelieving 
editor  but  a  stray  decimal  point  was 
responsible  for  the  error.  The  292,500 
w  are  herewith  restored  with  apol- 
ogies.] 

*     *  * 

Kill  The  Umpire 

EDITOR: 

...  A  serious  protest  is  brewing 
in  the  sales,  promotion  and  other 
departments  of  WLS  against  the 
tactics  of  Station  Manager  Glenn 
Q.  Snyder. 

The  said  Snyder  appointed  him- 
self umpire  and  final  and  complete 
arbiter  of  a  Softball  game  played 
last  Friday  between  the  men  and 
women  of  Prairie  Farmer-WLiS. 
He  was  heard  to  say  in  swift  suc- 
cession: "Batter  up,  ball  one,  two, 
three,  four,  take  your  walk"  before 


the  male  team's  pitcher  had  even 
thrown  the  ball.  On  occasions  when 
the  men  were  at  bat,  he  is  reported 
to  have  called  a  man  out  for  mere- 
ly stepping  to  the  plate,  bat  in 
hand  .  .  . 

It  is  further  alleged  that  the 
said  umpire  stepped  out  from  be- 
hind the  screen  long  enough  to 
catch  a  foul  fly  ball  hit  by  a  male 
batter,  and  then  and  there  called 
the  man  batter  out. 

We  felt  your  publication  would 
wish    to    know   of   this  possible 
trouble  brewing  in  an  old,  estab 
lished  radio  station. 
John  C.  Drake 
An  innocent  bystander 
WLS  Chicago 

[EDITOR'S  NOTE:  Glenn  Q.  (for  Que 
rulous)  Snyder,  comes  naturally  by 
his  umpiring  talents.  He  used  to  be 
a  rhubarb  grower  in  Nebraska.] 


Available 

EDITOR: 

Mr.  [Julian  M.]  Kaufman's  arti- 
cle's, "Tips  on  TV  Operation  in 
City  of  Medium  Size,"  [B«T,  Sept, 
8]  reveals  comprehensively  the 
problems  that  each  new  TV  station 
will  meet  some  day. 

However,  there  is  one  salvation 
to  the  problems  of  [finding]  ex- 
perienced personnel.  Why  is  it 
that  stations  are  not  aware  of  the 
few  good  television  production 
schools  in  this  country?  Why  is 
it  that  the  capable  directors,  cam 
(Continued  on  page  20) 


WHN 


mm 


to  cover  LONG  ISLAND  you  need  WHLI 


THE  BIG  BOOMING  NASSAU  COUNTY  MARKET 


POPULATION   830,000 

NET  INCOME  ...  Total 
per  family 


103%  increase  since  1940 


.  .  $1,607,000,000  Greater  than  15  States 


7,791  Ranks  2nd  among  U.  S.  Counties 

RETAIL  SALES  $  794,860,000  Greater  than  12  States 

Food  Store  sales  $  246,000,000           Ranks  16th  among  U.  S.  Counties 

Auto  Store  sales  £   134,850,000  Ranks  25th  among  U.  S.  Counties 

Household,  etc.,  sales  #     45,629,000  Ranks  19th  among  U.  S.  Counties 

PASSENGER  CAR  REGISTRATIONS  (MAY  1952)  260,863  cars  (13  cars  per  family) 

ONE  STATION  .  .  .  WHLI  . .  .  WITH  STRONG  LOCAL  PROGRAMMING  DELIVERS  MORE  LIS- 
TENERS DURING  THE  DAY  IN  THE  MAJOR  LONG  ISLAND  MARKET,  AND  AT  A  LOWER 
COST  PER  THOUSAND  THAN  ANY  NETWORK  STATION  OR  MORE  THAN  ALL  OTHERS 
COMBINED! 


DATA  SOURCES: 

Sales  Management  Survey  of  Buying  Power,  May  1952 
Conlan  Study  of  Listening  Habits,  Feb.  1952 


REPRESENTED  BY  RAMBEAU 


3 

CI 

LI 

AM  1100 

FM  98.3 

HEMPSTEAD 

LONG  ISLAND,  N.  Y. 

PAUl  GODOFSKY.  Presidenf 

th  om  of 
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in  Wisconsin  SPORTS  Broadcasting" 


£*«»se::!TY  HIOTBAU 


•  MlL»AUl( 


NOW 


.  .  exclusive  in  Milwaukee  Aff- 


GREEN  BAY  PACKER 
FOOTBALL  GAMES! 


•  This  year  thirty-eight  Wisconsin, 
Michigan,  Minnesota  and  Iowa  radio 
stations  chose  for  their  home  town 
audiences  the  exclusive  play-by-play 
reports  of  the  Green  Bay  Packer  Foot- 
ball games  originated  by  WEMP's  Earl 
Gillespie. 

These  alert  station  managers  know 
that  their  listeners  will  applaud  the 
fresh  vigorous  exhuberant  style  which 
has  projected  WEMP  to  the  top  in 


Wisconsin  sports  broadcasting. 

Just  another  reason  why  WEMP  is 
your  best  round-the-clock  Milwaukee 
radio  buy.  Dollar-wise,  statistics  show 
you  get  2V2  times  more  audience  on 
WEMP  than  any  Milwaukee  network 
station. 

Get  the  facts  before  you  buy  . . .  call, 
write  or  wire  collect  your  nearest 
Headley-Reed  office  or  WEMP,  Mil- 
waukee 3,  Wisconsin. 


*Sorry,  none  of  these  sports  broadcasts  are  for  sale.  All  are  spon- 
sored by  Miller  Brewing  Co.,  brewers  of  Miller  High  Life  Beer,  ex- 
cept the  University  of  Wisconsin  Basketball  games  which  was  re- 
newed again  this  year  by  ioewi  and  Co.,  Wisconsin  Investment 
securities  firm.  All  adjacencies  are  sold,  too. 

COMPLETE  COVERAGE— ALL 
MAJOR  MILWAUKEE  AND 
WISCONSIN  SPORTS  .  .  . 


AM  CM  24  HRS- '  MUSIC  •  NEWS  •  SPORTS 

HIYrrm  1340  k.  c.  •  Milwaukee 
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Triple-Threat 
Sales  Force 


Now  Available 

With  its  new  afternoon 
"Pattern  for  Pleasure,"  WRC 
offers  three  good  reasons  for 
the  advertiser  to  include 
Washington's  first  radio  sta- 
tion on  his  fall  spot  schedule. 
These  two  hours  of  live  en- 
tertainment, Monday  through 
Friday,  feature  three  of  Wash- 
ington's most  popular  air 
personalities. 


NANCY 
OSGOOD 

12:15-12:45  p.m. 


.  .  .  News  and  interviews,  for 
and  about  women.  .  .  . 


BILL 
HERSON 

12:45-1:45  p.m. 

.  .  .  Recorded  and  live  music 
by  WRC's  well-known  morn- 
ing man.  .  .  . 


GENE 
ARCHER 

1:45-2:15  p.m. 

.  .  .  Washington's  favorite 
baritone,  accompanied  by  the 
Cliff  Quartet.  .  .  . 


IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 


feature  of  the  meek 


FIRST  in  WASHINGTON 


5,000  Watts  •  900  KC 

Represented  by  NBC  Spot  Sales 
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PRIMING  for  another  edition  of 
'Meat  Magic'  are  (I  to  r)  Mr.  Levy, 
Miss  Martin,  Mr.  Chaney  and  Jack 
Burke,  of  WBAL-TV's  sales  staff. 


A FIVE  -  MINUTE  participa- 
tion on  WBAL-TV  Bal- 
timore's  Mollie  Martin's 
Feminine  Fair  has  produced  re- 
sults  which   the   sponsor  himself 
describes  as  phenomenal. 

The  brief  segment  —  entitled 
"Meat  Magic" — is  sponsored  by 
Edward  A.  Levy,  president,  Eddie's 
Super  Markets  Inc. 

Once  a  week,  Pat  Chaney,  repre- 
senting the  food  chain,  appears  on 
Mollie  Martin's  program  and  dem- 
onstrates the  most  efficient,  prac- 
tical method  to  cut  up  any  given 


PETER  M.  ROBECK,  general 
manager  of  Consolidated  Tele- 
vision Sales,  Los  Angeles  and 
New  York,  doesn't  claim  to  be  a 
master-mind,  but  he  is  firmly  con- 
vinced "live"  television  program- 
ming is  in  danger  of  pricing  itself 
out  of  existence. 

It's  his  belief  the  real  future  of 
TV  programming  lies  in  top-notch 
films,  sold  and  distributed  at  the 
local  or  regional  level. 

Mr.  Robeck  finds  advertisers 
becoming  increasingly  "economy 
minded"  and  "double-checking  to 
make  sure  that  every  cent  of  their 
advertising  dollar  is  put  to  the  best 
possible  use." 

"The  day  is  past  when  a  national 
advertiser  is  willing  to  buy  televi- 
sion or  radio  time  in  cities  where 
he  has  no  sales  problem  or  distri- 
bution of  product,"  Mr.  Robeck 
says.  "This  he  must  frequently  do 
when  buying  a  'live'  network  pro- 
duction. 

"On  the  other  hand,  local  and 
regional  sponsors,  particularly 
those  whose  product  has  a  national 
competitor,  have  come  to  realize 
that  in  order  to  buck  the  competi- 
tion, they  must  advertise  in  as 
equally  an  effective,  if  not  more 


piece  of  meat.  One  week  it's  ham, 
another  week  turkey  or  lamb. 

Supplementing  the  on-the-air 
demonstration,  a  meat  cutting 
chart  is  prepared  for  each  program 
and  may  be  obtained  by  viewers 
simply  by  writing  Mollie  Martin. 

Commenting  on  the  sales  impact, 
Mr.  Levy  told  Mollie  Martin,  "Even 
though  our  show  is  only  a  five  min- 
ute presentation,  taking  place  once 
a  week,,  the  results  have  been  phe- 
nomenal. 

"We  have  received  many  letters 
from  enthusiastic  housewives  com- 
mending us  ©n  the  educational 
values  passed  along  to  them 
through  'Meat  Magic' 

"Recent  sales  promotions  fea- 
turing meat  and  poultry  items  fea- 
tured on  'Meat  Magic'  have  shown 
increases  up  to  150%.  This  sur- 
passes by  far  any  other  promotions 
heretofore  recorded  in  our  organ- 
ization. 

"Eddie's  Super  Markets  are  ex- 
tremely elated  with  the  results  and 
reactions  received  through  the 
presentation  of  'Meat  Magic'  as  a 
part  of  Feminine  Fair  and  are  of 
the  opinion  that  the  results  will 
be  even  greater  in  the  weeks  to 
come." 


Mr.  ROBECK 

.  .  .  TV  future  in  films? 

so,  manner  than  the  competition." 

Mr.  Robeck  believes  a  filmed 
syndicated  TV  program  supplies 
the  answer  in  all  cases  and  main- 
tains that  the  trend  in  the  past 
few  years  has  been  in  that  direc- 
tion, because: 

"It  offers  the  national  advertiser 
(Continued  on  page  ^2) 


CLEVELAND 

WSRS 

"The  Family  Station" 

CLEVELAND'S 
ONLY 
NEWS  STATION 

ON  THE  AIR 
24  Hours  daily 
'round  the  clock 

WSRS 

#  "The  Family  Station"  uses 
the  latest:  "on  the  spot"  voice 
reporting  equipmentto  cover 
all  kinds  of  events  and  local' 
news.  WSRS  has  more  active- 
field  reporters  on  their 
NEWS  staff  than  any  other- 
station  in  Ohio.  The  WSRS 
NEWS  staff  is  on  the  job- 
around  the  clock.  That's 
why  you  hear  it  first:  on> 
"The  Family  Station."  WSRS 
makes  it  their  business  to 
report  the  NEWS  when  it  is 
really  NEWS. 

WSRS 

LOCAL  NEWS 
EVERY  SIXTY 
MINUTES  ON 
THE  HALF  HOUR 
'ROUND  THE 
CLOCK 

On  the  o  i  r 
24  hours  daily 

"The  Family  Station" 

WSRS 

CLEVELAND 

NAT'L  REP.  FORJOE  4  CO. 
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jf*  strictly  business 


A  MONTHLY  REPORT  TO  EDITORS 


Highlighting  Significant  Facts  about  Bituminous  Coal 


COAL  INDUSTRY  ACHIEVES  SAFEST  MONTH  ON  RECORD. 

The  U.  S.  Bureau  of  Mines  recently  announced  that  a  new  all-time  safety  mark  has  been 
established  by  America's  coal  industry.  The  month  of  May,  1952,  saw  fewer  fatalities 
than  any  previous  month  on  record.  From  January  to  July,  1952,  the  coal  industry's  effec- 
tive safety  program  has  bettered  the  safety  mark  by  11.5%  over  the  same  period  of  a 
year  ago. 

NEW  U.S.  ATOM  PLANT  MAY  USE  EIGHT  MILLION  TONS  OF  COAL  A  YEAR. 

The  Atomic  Energy  Commission  has  selected  a  site  near  Portsmouth,  Ohio,  for  a  new 
1.2-billion-dollar  gaseous  diffusion  plant  to  make  explosive  Uranium  235.  The  plant  will 
have  twice  the  capacity  of  the  Oak  Ridge  ( Tenn. )  installation.  Several  huge  generating 
stations  will  be  built  to  serve  the  new  atom  plant.  It  is  estimated  that  it  will  take  eight 
million  tons  of  coal  a  year  to  supply  the  needed  electric  power. 

COAL  MAY  BE  MAJOR  POWER  SOURCE  IN  EXPANDING  TITANIUM  PRODUCTION. 

Titanium  has  suddenly  become  a  vital  metal,  especially  to  the  nation's  jet  aircraft  pro- 
gram. Its  properties  of  lightness  and  extreme  toughness  make  it  especially  suitable  to 
replace  aluminum— which  softens  at  the  extreme  temperatures  caused  by  air  friction  at 
supersonic  speeds.  But  at  the  present,  there  is  not  nearly  enough  titanium.  The  yearly 
production  is  only  about  1,400  pounds.  To  expand  titanium  production,  a  plan  is  being 
considered  that  requires  great  amounts  of  electric  power.  If  this  plan  is  put  into  effect, 
additional  huge  tonnages  of  coal  will  be  required  by  the  electric  utilities  to  meet  this 
new  demand. 


COAL  DERIVATIVES  PLAY  LEADING  ROLE  IN  GROWING  CHEMICAL  INDUSTRY. 

Expansion  plans  for  the  nation's  chemical  industry  represent  production  goals  four  to 
five  times  larger  than  would  be  undertaken  in  normal  times  ...  so  says  Dr.  George 
Holbrook,  head  of  the  National  Production  Authority's  chemical  division.  By  the  begin- 
ning of  1955,  America's  capacity  to  produce  certain  chemicals  vital  to  defense  is  expected 
to  be  50%  greater  than  it  was  in  January  of  1951.  Coal  is  a  basic  source  of  many  of  these 
chemicals,  and,  as  this  expansion  program  continues,  coal  will  become  increasingly  im- 
portant as  one  of  the  nation's  vital  raw  materials  of  industrial  chemistry. 


If  you  have  any  questions  about  coal  or 
the  coal  industry,  your  inquiry  to  us  will 
receive  prompt  reply. 


BITUMINOUS  COAL  INSTITUTE 

A  Department  of  National  Coal  Association 
320  Southern  Building,  Washington,  D.  C. 
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Open  Mike 

(Continued  from  page  16) 


eramen,  producers,  writers  and 
other  technical  experts  who  are 
now,  or  have  been  graduated  from 
these  highly  versatile  production 
schools  are  overlooked?  .  .  . 

That  is  one  more  sad  commen- 
tary on  the  "Big  Freeze" — those 
who  had  the  talent  and  experience 
to  direct,  create  and  produce  were 
stopped  cold  because  there  was  no 
place  for  them  to  go.  That  is  why 
thousands  who  had  fresh  ability 
to  produce  shows  have  bided  their 
time  until  now,  or  have  gone  on  to 
other  fields  of  endeavor.  I  haven't 
made  up  my  mind  yet. 

Raymond  Maurine 
Former  Writer 
WTAC  Flint,  Mich. 


All  in  The  Head 

EDITOR: 

The  FCC  has  rules  that  prevent 


the  broadcasting  of  an  unlicensed 
radio  station,  but  do  they  cover 
such  things  as  license  when  it 
comes  to  "mental"  communication? 

Our  "Lady  in  Blue,"  Anne 
Lawrence,  received  the  following  in 
a  letter  from  a  fan:  ".  .  .  there 
is  something  I  can't  wait  to  ask 
you.  Would  it  be  all  right  for  me 
to  communicate  with  you  mentally? 
Would  you  permit  my  kissing  you 
mentally?  .  .  . 

Perhaps  we  should  ask  the  Com- 
mission for  permission? 

Bernard  M.  Dabney  Jr. 
WBGE  Atlanta,  Ga. 


Cancer  Drive 

EDITOR: 

On  Sept.  1  you  ran  a  story  on 
page  81  regarding  the  radio-tele- 
vision contribution  to  the  D.  C. 
Cancer  Crusade.  I  think  this  was 


a  wonderful  job,  but  as  chairman 
of  the  public  relations  committee 
of  the  San  Diego  Cancer  Society 
drive,  I  am  particularly  proud  of 
what  San  Diego  radio  and  tele- 
vision did.  We  contributed  3,202 
radio  and  television  spot  an- 
nouncements and  special  programs. 
This  included  a  half-hour  tumor 
clinic,  using  honest-to-goodness 
patients  and  honest-to-goodness 
doctors;  the  first  of  its  kind  ever 
presented  on  television,  we  are 
told. 

Howard  Chernoff 
General  Manager 
KFMB  San  Diego,  Calif. 

*        *  * 

Why  Help  Competition? 

EDITOR: 

Although  I  am  not  acquainted 
with  Frank  Mclntyre  of  KLIX 
[Twin  Falls,  Ida.],  his  reaction  to 
BAB  suggestion  that  stations  use 
newspaper  space  strikes  me  as  a 
good  one  [Open  Mike,  Sept.  15]. 

I  enjoy  good,  clean  competition 


THE  COMPLETE  ADVERTISING  PLAN  . . . 


rfdventi&ecL  m  WGN 

%  Now  available  to  manufacturers 
of  products  sold  in  grocery  stores 


An  agreement  with  IGA  and  their  1,369  stores  in 
WGN's  25%-100%  1949  BMB  Coverage  Area 
offers  qualifying  advertisers  top  merchandising 
assistance — including  newspaper  advertising  and 
point  of  purchase  displays. 

Get  the  most  out  of  your  advertising— contact 
your  WGN  representative  for  details  as  to  how 
you  can  participate  in  the  COMPLETE  ADVER- 
TISING PLAN  —  "As  Advertised  on  WGN." 
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A  Clear  Channel  Station  .  .  . 
Serving  the  Middle  West 
MBS 


Chicago  11 
Illinois 

50,000  Watts 

720 

On  Your  Dial 


Chicago  office  for  lYIinneapolis-St.  Paul,  Detroit,  Cincinnati  and  Milwaukee 
Eastern  Sales  Office:  220  E.  42nd  Street,  New  York  17,  N.  Y.  for  New  York  City,  Philadelphia  and  Boston 

Geo.  P.  Holllngbery  Co. 
Advertising  Solicitors  for  All  Other  Cities 
lx»  Angeles -411  W.  5th  Street    .    New  York- 500  5th  Avenue    .    Atlanta  -  223  Peach  Street 
Chicago  —  307  N.  Michigan  Avenue    •    San  Francisco  —  400  Montgomery  Street 


with  the  Niagara  Falls  Evening 
Review.  Some  people  are  critical 
that  they  don't  print  radio  list- 
ings, but  I  respect  and  admire 
them.  However,  I  have  no  cause 
to  spend  money  with  them.  As 
far  as  Niagara  Falls  is  concerned, 
we  have  ample  promotion  facilities 
of  our  own.  .  .  . 

B.  Howard  Bedford 

President 

CHVC  Niagara  Falls,  Ont. 


Wrong  Killer 


EDITOR: 

Your  story  on  the  Stow,  Mass., 
tax  on  TV  sets  [B*T,  Sept.  15] 
states  that  the  Pennsylvania 
Liquor  Board  tax  on  TV  taverns 
was  "killed  by  a  state  court." 

Not     so.      The  Pennsylvania 
Supreme   Court   upheld   the  tax 
The  legislature  repealed  it. 
John  W.  Willis 
Washington,  D.  C. 


Money's  Worth 

EDITOR: 

After  several  months  of  sub- 
scribing to  Broadcasting  •  Tele- 
casting, I  feel  confident  that  1 
have  not  been  away  from  the  radio 
TV  industry  since  my  entry  intc 
the  United  States  Air  Force.  Youi 
magazine  has  done  a  wonderfu' 
service  to  radio  men  everywhere 
All  the  latest  developments  ar* 
reported  with  a  factual  basis,  the 
editorials  are  thought  provoking 
and  generally,  being  away  frorr 
actual  radio-TV  work  is  made  eas 
ier  by  your  terrific  publication 
Best  seven  bucks  I  ever  spent. 
Louis  M.  Sirota 
66 Uh  AC&W  Squadron 
Belle fontaine,  Ohio 


Palsy  Walsy 


EDITOR: 

As  one  of  the  industry  may 
be  permitted  to  air  my  favoritt 
gripe.  It  is  directed  to  the  dis< 
jockey  who,  when  referring  to 
band  leader,  musician  or  vocalist 
insists  on  calling  them  by  theii 
first  names,  as  if  he  was  on  rea 
intimate  terms  with  the  party. 

I  am  particularly  referring  t< 
the  all  night  jocks,  the  gabby  kind 
or  the  kind  that  conduct  interview 
etc.  This  type  usually  chatters  |( 
minutes  before  and  after  each  threi 
minute  record.  .  .  . 

George  R.  Turpin 

George  R.  Turpin  &  Assoc. 

Fort  Worth 
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KRNT  Donation 

KRNT-AM-FM  Des  Moines  has  do 
nated  its  old  FM  tower  and  an 
tenna  to  the  Des  Moines  publi 
schools  system  for  use  by  Tech 
nical  High  School  which  operate 
KDPS  (FM)  Des  Moines.  KRN1] 
is  now  using  its  new  709-ft.  down 
town  tower  for  FM  broadcasting 
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Do  You  Like  Our  Kind  Of  Life . . . 


OR  THIS? 


"While  few  realize  it,  the  future  of  our 
kind  of  life  is  involved  in  the  kind  of  com- 
munications policies  we  have.  All  over  the 
world,  the  avenues  of  communications  are 
in  the  hands  of  the  state.  Only  in  the  United 
States  do  we  have  a  free,  privately  owned 
system.  We  want  to  keep  it  that  way.'''' 

—  An  official  statement 

by  Senator  Ernest  W.  McFarland,  Chairman 
Senate  Communications  Subcommittee, 
Senate  Interstate  and  Foreign  Commerce 
Committee,  and  Majority  Leader. 


fyoDAY,  America  has  the  largest,  most  modern  and 
most  efficient  independent  telegraph  system  on 
earth — Western  Union.  It  is  still  "free,  private." 
It  can  be  "kept  that  way" — by  your  support. 
And  it  is  to  your  own  interest  to  keep  it  that  way. 
Why?  Because  the  first  step  of  dictators  is  to  get  con- 
trol of  public  thought  and  action  by  seizing  the  com- 
munications systems. 

There  is  no  danger  that  America's  great  telegraph 
system  will  fall  prey  to  state  ownership  so  long  as  it 


remains  useful  to  the  public,  dynamic  in  growth  and 
profitable  to  its  thousands  of  private  owners — most 
of  them  small,  thrifty  shareholders  who  believe  in 
the  American  Way — the  "free  enterprise"  way. 
Western  Union  in  the  past  seven  years  alone  has 
invested  over  $100,000,000  of  private  capital  in  new 
mechanized  equipment.  This  step  has  greatly  im- 
proved the  speed,  accuracy  and  dependability  of  tele- 
graphic communications  in  America.  More  than 
40,000  highly  trained,  courteous  Western  Union 
workers  are  ready  to  serve  you  in  thousands  of 
Western  Union  offices  throughout  the  country. 

WESTERN  UNION 
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NORTH  CAROLINA  is 
the  Smith's  No.  1  STATE 


North  Carolina's 
Number  ONE  SALESMAN 

WBTF 

50,000  watts  •  680  kc. 


North  Carolina  rates  more  firsts  in 
recognized  market  surveys  than  any 
other  Southern  state.  More  North 
Carolinians,  according  to  BMB 
study,  listen  to  WPTF  than  to  any 
other  station. 


NBC  AFFILIATE  FOR  RALEIGH-DURHAM 
AND  EASTERN  NORTH  CAROLINA 


FREE  &  PETERS,  NATIONAL  REPRESENTATIVE 

R.  H.  MASON,  GENERAL  MANAGER 
GUS  YOUNGSTEADT,  SALES  MANAGER 
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JONES  RESIGNS  FCC 


ROBERT  F.  JONES,  militant  min- 
ority member  of  the  FCC,  last  Fri- 
day tendered  his  resignation  to 
President  Truman  to  return  to  pri- 
vate practice  of  law.  He  will  join 
the  law  firm  of  Arthur  W.  Schar- 
feld  in  Washington. 

A  name  that  arose  spontaneously 
in  the  wake  of  Mr.  Jones'  resigna- 
tion was  that  of  William  P.  Mass- 
ing, assistant  secretary  of  the  Com- 
mission and  a  staff  executive  for 
two  decades.  Until  the  recent  staff 
reorganization  he  had  headed  the 
License  Division  of  the  full  Com- 
mission. He  is  a  graduate  account- 
ant. 

Mr.  Massing  is  a  native  of 
Indiana  and  a  Democrat.  His  ap- 
pointment, it  is  thought,  would  be 
generally  applauded.  Because  of 
his  long  stewardship  with  the  FCC 
and  its  predecessor,  Federal  Radio 
Commission,  he  is  one  of  the  best- 
known  officials  in  government.  He 
has  made  many  friends  and  no 
known  enemies. 

It  was  learned  that  Mr.  Mass- 
ing's  name  is  before  President  Tru- 
man —  having  reached  his  desk 
almost  coincident  with  Mr.  Jones' 
resignation  last  Friday.  Whether 
Mr.  Massing — a  career  official — 
would  accept  the  appointment  if 
proffered,  could  not  be  ascertained. 
Although  only  58,  he  is  already 
eligible  for  retirement  at  his 
option.  As  a  Commissioner  he 
would  continue  to  retain  civil 
service  status  for  retirement  pur- 
poses. 

Terminating  five  years  as  a 
member  of  the  FCC,  Mr.  Jones  will 
become  a  partner  of  the  law  firm. 
Mr.  Scharfeld,  president  of  the 
Federal  Communications  Bar  Assn., 
announced  that  the  firm  name  will 
(be  changed  to  Scharfeld,  Jones 
and  Baron.  Theodore  Baron,  former 
FCC  attorney,  has  been  with  the 
firm  since  1948. 

Formal  word  of  Mr.  Jones'  resig- 
nation came  following  a  visit  Fri- 
day morning  to  the  White  House  at 
which  time  he  presented  his  resig- 
nation to  President  Truman.  His 
letter  of  resignation  follows: 

I  hereby  tender  my  resignation  as 
a  member  of  the  Federal  Communi- 
cations Commission  effective  immedi- 
ately. 

I  want  to  thank  you  again  for  the 
opportunity  which  you  gave  me  to 
erve  on  this  important  commission 
of  the  federal  government.  I  have 
found   a   great   deal  of   pleasure  in 


WILLIAM  P.  MASSING 

.  .  .  at  informal  gathering  last  week 

adding  this  experience  to  my  years 
of  public  service.  I  am  grateful  to 
have  participated  as  a  Commissioner 
in  the  development  of  administrative 
law  which  is  playing  so  important  a 
part  in  the  everyday  life  of  the 
American  people. 

Comr.  Jones  made  a  "back  door" 
visit  to  the  White  House.  Follow- 
ing custom,  it  is  expected  that  the 
White  House  shortly  will  release 


ROBERT  F.  JONES 

.  .  .  joins  law  firm 

the  President's  letter  accepting  the 
resignation. 

He  is  the  first  commissioner  to 
resign  since  the  McFarland  Act 
amendments  were  adopted  last 
July.  The  Act  carries  a  proviso 
barring  members  of  the  Commis- 
sion from  practice  before  that 
agency  for  a  year  following  termi- 
nation of  tenure,  but  this  provision 


Massing  Is  Possible  Successor 


does  not  apply  to  Comr.  Jones 
since  he  resigns  within  a  year 
of  enactment  of  the  new  proviso. 
There  is  a  specific  exemption  in 
that  instance  and  where  a  commis- 
sioner has  served  the  full  term  for 
which  he  had  been  appointed. 

Comr.  Jones,  who  served  10  years 
in  Congress  from  the  Lima,  Ohio, 
district,  several  times  in  the  past 
couple  of  years  has  contemplated 
leaving  the  Commission  to  engage 
in  private  law  practice.  He  was  in 
the  forefront  of  the  color  televi- 
sion fight,  and  was  the  lone  overall 
dissenter  from  the  Final  Television 
Allocations  Report  (Sixth  Report) 
which  brought  about  the  lifting,  of 
the  freeze  last  July. 

Although  Comr.  Jones  is  one  of 
the  three  Republican  members  of 
the  seven-man  agency,  the  Presi- 
dent is  not  necessarily  bound  to  ap- 
point a  Republican  as  his  re- 
placement. The  law  specifies  that 
not  more  than  four  members  of  the 
Commission  shall  be  of  the  same 
political  faith.  There  are  now  three 
Democrats  (Walker,  chairman; 
Hennock  and  Bartley);  three  Re- 
publicans (Hyde,  vice  chairman; 
Sterling  and  Mr.  Jones)  and  one 
Independent,  Webster.  Hence  the 
(Continued  on  page  82) 


IfiYE  FALL  STIR Eight  Sponsors  Seek  Time/  shows 


By  FLORENCE  SMALL 

LAST  WEEK  saw  a  belated  stir 
of  behind-the-scenes  action,  with 
eight  advertisers  maneuvering  for 
suitable  time  and  programs  to 
meet  starting  dates  for  the  fall 
campaign. 

Although  talent  and  program 
factors  are  reckonable  in  some 
cases,  a  Broadcasting  •  Telecast- 
ing spot  check  indicates  scarcity 
of  acceptable  time  periods  is  a 
major  block  among  five  aspirants 
for  network  representation.  The 
three  others  are  jockeying  for  spot 
availabilities. 

Cannon  Mills  Inc.  (Cannon 
towels),  for  example,  which  first 
sponsored  a  portion  of  the  Kate 
Smith  Show  on  NBC-TV  and  then 
switched  to  its  own  TV  program, 
Give  and  Take,  until  ,the  end  of 
the  season,  now  is  seeking  an- 
other TV  show.  Client  representa- 
tives  confide,   however,   that  the 


issue  could  be  settled  if  a  suitable 
time  slot  were  opened.  The  ad- 
vertiser continues  to  sponsor  Give 
and  Take  on  NBC  radio.  Young 
&  Rubicam,  New  York,  is  the 
agency. 

Falstaff  Brewing  Corp.,  St. 
Louis  (Falstaff  beer),  whose 
Mutual  baseball  Game  of  the  Day 
will  conclude  this  month,  is  con- 
sidering sponsoring  three  quarter- 
hours  on  the  same  network  with 
a  western-music  show. 

Continue  Spots 

The  brewers  will  continue  spon- 
soring television  spots  in  about  16 
markets.  It  also  has  just  bought 
China  Smith  to  replace  Dangerous 
Assignment  in  seven  of  these  mar- 
kets with  starting  dates  in  Sep- 
tember and  October.  As  for  the 
firm's  spring  baseball  plans,  re- 
newal will  hinge  on  the  major 
league    ball    clubs'    decision  on 


BROADCASTING 


Telecasting 


rights.  Dancer-Fitzgerald-Sample, 
New  York,  handles  the  account. 

General  Foods,  New  York  (Jell- 
0),  currently  sponsoring  a  por- 
tion of  Today,  morning  NBC-TV 
show,  plus  heavy  local  radio,  still 
is  negotiating  with  Bob  Hope  for 
a  daytime  radio  show,  with  a  deci- 
sion expected  next  month. 

Meanwhile,  Jell-O,  which  spon- 
sored Young  Mr.  Bobbin  on  NBC- 
TV  last  season,  still  is  considering 
another  TV  show  of  its  own,  but 
no  acceptable  network  time  has 
opened.  Young  &  Rubicam,  New 
York,  is  the  agency. 

Pontiac  Cars  through  McManus, 
John  &  Adams,  Detroit,  after  con- 
sidering fight  telecasts,  has  de- 
cided to  sponsor  Herman  Hickman 
in  a  quarter-hour  sports  roundup 
following  the  NCAA  football  games 
Saturdays  on  NBC-TV.  The  NCAA 
games  are  sponsored  by  General 
(Continued  on  page  101) 
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'It's  worth  $10  if  you'll  kill  the  'ham'." 


RECRUITING 


Army,  Air  Force 
Name  D-F-S 


EXTENSIVE  production  facilities  of  Dancer-Fitzgerald-Sample  Inc. 
will  be  utilized  for  radio,  TV  and  other  media  advertising  programs  on 
behalf  of  Air  Force  and  Army  recruiting  effective  Oct.  1. 

The  two  departments  last  Monday  jointly  announced  the  appoint- 
ment of  the  agency  to  handle  their  *  


million  recruitment  advertising 
until  the  end  of  fiscal  1953. 

Dancer  -  Fitzgerald  -  Sample  con- 
sistently has  been  among  the  top 
advertising  agencies  in  domestic 
billings,  including  radio  and  televi- 
sion network  expenditures.  In 
1951  it  reported  combined  radio- 
TV  expenditures  of  $968,290  for 
gross  time. 

It  was  one  of  22  eligible  agen- 
cies which  competed  for  the  account 
and  one  of  six  finalists  whose  names 
were  placed  before  a  joint  Air 
Force-Army  selection  board.  Only 
those  organizations  —  about  90 — 
with  annual  domestic  billings  of  $5 
million  were  eligible  [B«T,  Aug. 
18,  4]. 

Present  Contract  to  Oct.  1 

It  was  understood  that  the  other 
finalists  were  N.  W.  Ayer  &  Son, 
Ruthrauff  &  Ryan,  Grant  Adv. 
Inc.,  McCann-Erickson  and  Cal- 
kins-Holden,  Carlock,  McClinton  & 
Smith.  Grant  has  serviced  the  ac- 
count since  January  1950.  Its 
present  contract  expired  Oct.  1. 

In  announcing  the  appointment, 
recruiting  authorities  stressed  they 
felt  the  choice  of  D-F-S  was  not 
guided,  necessarily  by  determina- 
tion of  "the  best  agency"  but  the 
one  they  felt  could  provide  the  sup- 
plies and  services  best  suited  to  the 
service  account.  The  agency's  New 
York  office  will  service  the  program. 
The  contract  provides  for  re-ap- 


pointment after  next  July  1. 

An  advertising  program  will  be 
developed  in  the  next  few  months, 
with  the  $1  million  to  be  obligated 
early  next  year.  Radio-TV  will 
derive  its  fair  slice  of  the  recruit- 
ment melon,  as  it  has  in  the  past, 
and  will  be  asked  to  contribute  pub- 
lic service  time  on  the  side  because 
of  the  limited  funds.  Recruiting 
authorities  hope  to  enlist  the  sup- 
port of  NARTB  and  newspaper 
trade  associations  as  well. 

Spot  Campaign 

A  series  of  radio-television  spot 
campaigns  have  been  underway 
since  last  spring,  as  prepared  by 
Grant  Advertising,  with  messages 
designed  to  spur  aviation  cadet  en- 
listments. Congress  has  practically 
outlawed  lavish  expenditures  for 
network  shows  and  otherwise  at- 
tached recruiting  monies.  As  a  re- 
sult, military  officials  the  past  year 
have  called  for  directionalized 
drives,  with  heavy  emphasis  on  spot 
announcements,  mostly  radio. 

It  was  held  the  83d  Congress  may 
be  asked  to  allot  more  funds  early 
next  year  in  the  form  of  a  supple- 
mentary appropriation  to  cover  air 
cadet,  WAC  and  nurse  enlistment 
drives.  In  general,  however,  the 
account  is  viewed  more  as  a  public 
service  prestige-builder  than  as  a 
profitable  one  for  the  agency  han- 
dling it. 
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PROGRESSIVES 

Still  Badger  Stations 

BROADCAST  stations  continued 
to  be  harassed  last  week  by  let- 
ters from  the  Progressive  Party 
which  threatened  FCC  reprisals 
unless  it  received  equal  time  with 
the  major  political  parties. 

North  Carolina  broadcasters  re- 
ceived a  ruling  from  the  State 
Board  of  Elections  informing  them 
that  the  Progressive  Party  "is  not 
a  legally  qualified  political  party 
in  this  state."  The  ruling  was  made 
in  a  letter  from  R.  C.  Maxwell, 
executive  secretary  of  the  board, 
to  E.  J.  Gluck,  WSOC  Charlotte. 

WMRY  New  Orleans  informed 
the  party  it  has  not  carried  accept- 
ance speeches  of  any  candidate  and 
does  not  intend  to  do  so.  Mort 
Silverman,  of  WMRY,  wrote  C.  B. 
Baldwin,  secretary  and  campaign 
manager  of  the  party,  that  the 
station  "would  appreciate  it  great- 
ly if  you  would  stop  annoying  us 
with  your  uncalled  for  communica- 
tions." 


P&G  APPOINTS 


Two  to  Radio-TV  Posts 

GAIL  SMITH  has  been  named  as- 
sociate manager  of  Procter  &  Gam- 
ble's advertising  production  divi- 
sion. He  will  supervise  radio-TV 
and  other  media  activities,  the 
company  announced  Thursday.  Ap- 
pointment is  effective  today  (Mon- 
day). 

Simultaneously,  appointment  of 
W.  F.  Craig  as  television  director 
of  Procter  &  Gamble  Productions 
Inc.,  effective  today,  was  announced 
by  P&G.  W.  M.  Ramsey,  radio 
director,  continues  to  handle  day- 
time-nighttime radio  programming 
for  the  production  subsidiary. 


NBC  TANDEM  PLAN 

Emerson  Drug  First  Client 

SIGNING  of  Emerson  Drug  Co. 
as  the  first  participating  sponsor 
of  NBC  radio's  three  Tandem  Plan 
programs  this  fall  was  announced 
last  Thursday  by  John  K.  Herbert, 
NBC  vice  president  in  charge  of 
radio  and  TV  network  sales. 

To  be  used  by  Emerson  to  pro- 
mote its  Bromo-Seltzer,  the  three 
programs  are:  Red  Skelton  Show 
(Tues.,  8:30-9  p.m.)  ;Barrie  Craig, 
Confidential  Investigator  (Wed., 
10-10:30  p.m.)  ;  Judy  Canova  Show 
(Thurs.,  10-10:30  p.m.).  Agency  is 
Lennen  &  Mitchell,  New  York. 


Spanish  Programming 

USE  of  Spanish-language  radio 
by  80  national  accounts  to  reach 
more  than  three  million  Mexican- 
Americans  in  Arizona,  California, 
New  Mexico  and  Texas  was  re- 
ported last  week  by  National  Time 
Sales,  New  York,  station  repre- 
sentative firm  specializing  in  the 
Spanish-speaking  market.  Adver- 
tisers included  Procter  &  Gamble 
Co.,  Colgate  -  Palmolive  -  Peet  Co., 
American  Tobacco  Co.,  R.  J.  Rey- 
nolds Tobacco  Co.  and  Sterling 
Drug  Co.  Inc. 


Mr.  Friedheim 


WBS  PROMOTES 

Friedheim,  Weis,  Lawrence 

PROMOTIONS  of  Robert  W 
Friedheim,  general  manager  ol 
World  Broadcasting  System  Inc 
to  vice  president 
Pierre  Weis  t< 
general  manage] 
and  R  i  c  h  a  r 
Lawrence  to  sale 
manager  were  tc 
b  e  announcec 
yesterday  ( Sun 
day)  by  John  L 
Sinn,  president 
Mr.  Weis  and  Mi- 
Lawrence  form 
erly  were  sale 
manager  and  assistant  sales  man 
ager,  respectively. 

Mr.   Friedheim  will  coordinat 
various  Ziv  activities  as  manage 
of  the  New  York  office  in  additior 
to   his   duties   with   World.  (Zi 
Television   Programs   and  Work 
Broadcasting  are   subsidiaries  oi 
the  Frederic  W.  Ziv  Co.) 

In  his  new  post,  Mr.  Friedhei 
will  assume  part  of  the  responsi 
bilities  formerly  handled  by  Her 
bert  Gordon,  who  recently  wa 
transferred  to  Hollywood.  A  vet 
eran  of  25  years  in  radio,  Mr 
Friedheim  joined  World  in  1948 
and  was  appointed  general  man 
ager  last  year.  Previously,  he  ha 
served  with  NBC  15  years,  resign 
ing  as  director  of  NBC's  Radio 
Recording  Division  to  join  World 
Mr.  Weis,  a  native  of  Paris 
France,  joined  World  in  June  1951 
as  sales  manager.  He  previously 
was  general  manager  of  Lang 
Worth  Feature  programs.  During 
World  War  II,  Mr.  Weis  served 


: 


Mr.  Weis 


Mr.  Lawrence 


with  the  French  army  as  a  lieu 
tenant  until  France  surrendered, 
then  escaped  to  Africa  and  made 
his  way  to  the  U.  S.  He  joined 
the  U.  S.  Army  sis  a  private,  later 
becoming  a  second  lieutenant  in 
the  Transportation  Corps. 

Before  joining  WBS  in  July 
1950,  Mr.  Lawrence  was  sales  man 
ager  and  account  executive  with 
WVNJ  Newark  three  years.  Prev 
iously,  he  worked  several  years  for 
Davidson-Lawrence,  package  pro 
gram  producers. 


K-F  May  Expand 

KAISER-FRAZER  Dealer  Assn., 
through  William  H.  Weintraub  & 
Co.,  New  York,  has  sponsored  a 
quarter-hour  Night  Editor  in  six 
key  eastern  cities  since  Sept.  9 
with  such  favorable  response  that 
the  firm  is  considering  extension 
of  the  one  man  presentation  show 
in  other  markets. 
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FIRST  COMMERCIAL  UHF    KPTV  (TV>  p°*'°"d-  ^  °» ^ 


Mr.  Mayer 


By  EARL  B.  ABRAMS 
MONTHS  ahead  of  all  expecta- 
tions, the  first  commercial  uhf  TV 
signal  was  scheduled  to  go  out 
into  the  ether  Saturday  from 
KPTV  (TV)  Portland,  Ore. 

This  also  will  be  the  first  TV 
service  in  that  northwest  city. 

Station  put  its  Channel  27  trans- 
mitter on  the  air  within  minutes 
after  it  received  word  Thursday 
that  the  FCC  had  granted  its  re- 
quest for  permission  to  operate 
commercially  on  an  interim  basis. 

KPTV  is  owned  by  Empire  Coil 
Co.,  New  Rochelle,  N.  Y.,  electron- 
ics parts  manufacturer.  Herbert 
Mayer  is  president.    Empire  Coil 
is  the  licensee  of 
WXEL    (  TV ) 
Cleveland  (which 
began  operation 
in  1949)  and  holds 
a  construction 
permit  for  a  uhf 
station  in  Denver. 

The  company 
also  applied  for 
St.  Petersburg- 
Tampa,  Fla.,  and 
for  San  Juan, 
P.  R.  Those  applications  were  with- 
drawn recently. 

Ability  to  get  on  the  air  so  quick- 
ly— station  received  its  CP  July 
11 — is  attributed  to  the  purchase 
of  the  2  y2 -year-old  RCA  Bridge- 
port experimental  uhf  TV  station 
last  month  [B*T,  Sept.  1]. 

Bridgeport  1-kw  station  was  dis- 
mantled Aug.  25,  shipped  by  fast 
freight  and  truck  to  Portland,  and 
reassembled  by  the  same  RCA  en- 
gineers who  operated  the  plant  in 
the  East.  All  parts  were  coded  and 
a  day  and  night  shift  of  workers 
aided  in  its  installation  which  was 
completed  Sept.  11. 

Special  RCA  Victor  21-gain  an- 
tenna was  expressed  from  Camden 
Sept.  6,  arrived  in  Portland  Sept. 
11  and  was  installed  that  evening. 
Two  hundred-and-fifty  ft.  tower 
was  begun  Sept.  9  and  completed 
Sept.  11,  in  time  to  receive  the 
antenna. 

Claims  Viewers'  Calls 
Although  Mr.  Mayer  admitted 
that  he  had  no  idea  of  the  number 
of  TV  sets  in  Portland  capable  of 
picking  up  his  17.6  kw  signal,  he 
said  that  calls  from  viewers  began 
to  come  in  last  Thursday. 

A  special  Broadcasting  •  Tele- 
casting check  of  major  receiver 
manufacturers  indicated  that  all 
were  rushing  complete  TV  sets  to 
the  Portland  market.  Most  were 
also  sending  in  uhf  strips  so  that 
turret  tuners  could  be  adapted  for 
the  uhf  channel. 

Only  sponsor  signed  for  the 
KPTV  inauguration  was  RCA,  Mr. 
Mayer  acknowledged.  He  reported 
that  he  had  "a  stack"  of  requests 
for  time  and  spot  sales,  but  that  as 
of  Thursday  he  had  no  idea  of 
j   schedule  or  availabilities. 

Opening  day's  gala  program  was 
due  to  begin  with  a  reception  and 
luncheon  at  Portland's  Multnomah 
Hotel,  to  be  followed  by  a  visit  to 
the  city-owned  Council  Crest  Park 


fed 


site  in  the  western  hills  of  the  Co- 
lumbia River  metropolis.  First  reg- 
ular program  was  due  to  start  at 
4:30  p.m.,  with  guests  viewing  the 
telecasts  at  the  Benson  Hotel.  No- 
tables were  to  include  state  and 
city  officials. 

Mr.  Mayer  was  scheduled  to  lead 
off  the  first  telecast.  He  was  to 
be  followed  by  the  RCA-sponsored 
film  of  the  Bridgeport  experimental 
uhf  operation.  Following  the  film, 
KPTV  was  scheduled  to  be  hooked 
into  the  NBC-TV  network  for  All 
Star  Revue  and  Show  of  Shows, 
First  day  on  the  air  was  due  to  end 
at  7:30  p.m. 

Regular,  full-scale  programming 
is  scheduled  to  begin  Oct.  1  with 
the  World  Series,  Mr.  Mayer  said. 
Until  then  the  station  will  be  on 
a  test  basis,  although  programs 
will  be  telecast  one  or  two  hours 
each  night,  he  said. 

Station  is  putting  an  87  dbu 
signal  over  the  entire  city  of  Port- 
land, Mr.  Mayer  reported,  with  the 
1-kw  transmitter  and  17.6  kw  ef- 
fective radiated  power.  It  is  also 
putting  a  Grade  A  signal  (74  dbu) 
into  the  adjacent  cities  of  Van- 
couver,   Wash.;    St.    Helens  and 


Oregon  City,  Ore.;  and  a  Grade  B 
signal  (64  dbu)  into  Salem,  Ore., 
and  Longview,  Wash. 

KPTV's  CP  calls  for  an  effective 
radiated  power  of  87.9  kw.  In  his 
request  for  the  STA,  Mr.  Mayer 
reported  that  delivery  of  a  5-kw 
uhf  transmitter  was  not  promised 
until  November  1953.  He  also  stated 
that  the  visual  modulation  monitor 
was  promised  for  February  1953, 
but  that  aural  modulation  monitor 
and  visual  and  aural  frequency 
monitors  were  due  to  be  delivered 
in  30  days. 

In  his  application  for  the  STA, 
Mr.  Mayer  stated  he  intended  to 
operate  for  an  interim  period  with 
network  feeds  and  local  film  shows 
only,  pending  completion  of  studio 
facilities  in  downtown  Portland  at 
735  S.  W.  20th  Place. 

AT&T  coaxial  cable  runs  from 
Sacramento  to  Portland,  where  TV 
signals  are  transposed  to  micro- 
wave facilities  for  the  150-mile  hop 
to  Seattle. 

Transmitter  is  at  the  north  end 
of  Council  Crest  Park,  located  in 
the  western  hills  of  Portland.  The 
14-bay  antenna  is  1,023  ft.  above 
average    terrain    and   more  than 


1,300  ft.  above  sea  level. 

There  has  been  some  talk  in 
Portland  of  the  city  erecting  a  700- 
ft.  tower  at  the  KPTV  site  so  that 
all  TV  stations  can  be  located  at 
that  point,  but  nothing  definite  has 
yet  taken  place. 

The  site  is  near  the  KOIN  an- 
tenna and  field  measurements  were 
necessary  to  insure  that  no  inter- 
ference would  be  caused  to  that 
station's  directional  radiation  pat- 
tern. 

Work  Continues 

Transmitter  went  into  the  shell 
of  the  transmitter  building  when 
it  arrived  earlier  this  month.  Work 
is  continuing  to  finish  the  cinder- 
block  housing,  both  structurally  and 
with  power  and  water  facilities. 

As  to  uhf  TV  receivers,  most 
manufacturers  were  humping  to  get 
enough  stock  in  the  hands  of  their 
distributors  and  dealers.  Only 
problem  seems  to  be  that  upsweep 
in  TV  sales  in  recent  months  has 
necessitated  quotas  for  all  distrib- 
utors, and  set  makers  are  unsure 
they  can  get  enough  sets  into  Port- 
land to  meet  demand. 

RCA  Victor  planned  to  have 
(Continued  on  page  82) 


SRTS  LIBRARY 


Stations  Assured  on  Licenses 


ASSURANCE  that  stations  with 
performing  rights  licenses  may 
broadcast  any  transcriptions  pur- 
chased, as  well  as  leased,  from 
Standard  Radio  Transcription 
Services  without  need  to  worry 
about  recording  licenses  (mechani- 
cal rights)  has  been  given  by 
Standard  to  its  subscribing  sta- 
tions. 

Standard's  letter  follows  one  sent 
Sept.  10  to  all  stations  by  Harry 
Fox,  agent  and  trustee  of  some 
450  music  publishers  for  recording 
rights.  He  alleged  that  stations 
buying  the  Standard  recordings 
outright  will  have  to  obtain  "proper 
clearance  of  the  mechanical  and 
other  rights  involved  from  the  own- 
ers and  publishers  thereof"  before 
using  these  recordings  on  the  air 
[B*T,  Sept.  15]. 

Standard,  which  proposes  to  dis- 
continue its  monthly  library  re- 
leases and  to  sell  outright  to  sta- 
tions the  collection  of  recordings 
it  has  amassed,  on  Sept.  12  wrote 
its  subscriber  stations  that  its 
counsel  considers  Mr.  Fox's  position 
"entirely  groundless."  Further- 
more, Standard  states,  it  "will  de- 
fend any  action  brought  by  Mr. 
Fox  or  his  clients  against  any  radio 
station  resulting  from  the  pur- 
chase of  our  library." 

Standard's  letter,  in  full  text 
reads : 

"To  all  our  subscribers: 

"We  understand  that  you  have 
received  a  letter  from  Harry  Fox 
regarding  the  purchase  of  our  li- 


brary transcriptions.  Our  counsel, 
Sydney  Kaye  of  Rosenman,  Gold- 
mark,  Colin  &  Kaye,  advises  us 
that  Mr.  Fox's  position  on  behalf 
of  his  publishers  is  entirely  ground- 
less. 

"We,  therefore,  repeat  to  you 
our  complete  assurance  that  tran- 
scriptions purchased  from  us  may 
be  used  by  you  as  long  as  you  have 
performance  licenses.  Furthermore, 
we  will  defend  any  action  brought 
by  Mr.  Fox,  or  his  clients,  against 
any  radio  station  resulting  from 
the  purchase  of  our  library." 

Standard's  Statement 

Asked  for  an  amplification  of 
this  message,  to  explain  more  fully 
the  legal  situation  which  might 
not  be  wholly  clear  to  station  oper- 
ators and  other  non-legally  trained 
persons,  Standard  issued  the  fol- 
lowing statement  to  Broadcasting 
•  Telecasting: 

"Standard  considers  wholly  un- 
warranted the  implication  contained 
in  Mr.  Fox's  letter  to  stations  dated 
Sept.  10,  that  use  of  transcriptions 
purchased  from  Standard  will  be 
subject  to  clearance  by  stations  of 
mechanical  or  other  rights.  It  has 
written  to  all  of  its  customers 
agreeing  to  defend  and  protect 
them  against  any  action  brought 
by  Mr.  Fox  or  any  of  his  publishers. 
Standard  has  no  present  contract 
with  Mr.  Fox.  Its  expired  contract 
with  Mr.  Fox  specifically  reserved 
to  Standard  all  of  its  rights  under 
the  Copyright  Law.  Even  under 
the  terms  of  the  contract,  Stand- 


ard's right  to  sell  as  well  as  lease 
transcriptions  to  its  customers  was 
reserved.  The  right  of  Standard 
to  press  records  in  accordance  with 
law  is,  therefore,  beyond  question. 

"Beyond  this,  however,  it  is  clear 
that  stations  are  in  no  way  in- 
volved. All  that  a  broadcasting 
station  needs  in  order  to  play  a 
transcription  is  the  right  publicly 
to  perform  for  profit  the  musical 
compositions  embodied  in  the  tran- 
scription. Stations  have  these  rights 
under  their  contracts  with  music 
licensing  organizations.  The  tran- 
scriptions which  Standard  is  selling 
were  legally  made  and  are  not  in- 
fringing copies.  Even  if  they  were, 
the  U.  S.  Circuit  Court,  as  recently 
as  May  of  this  year,  pointed  out 
that  'one  does  not  infringe  a  copy- 
right by  buying  an  infringing  copy 
of  the  work,'  and  that,  though  it 
might  be  an  infringement  of  copy- 
right to  sell  certain  recordings,  it 
was  not  an  infringement  to  buy  or 
use  them.  (Foreign  &  Domestic 
Music  Corp.  v.  Light) .  If  Mr. 
Fox  has  a  claim,  therefore,  which 
Standard  vigorously  denies,  it  is 
against  Standard  alone.  Standard 
will  not  only  meet  such  a  claim,  if 
it  is  made,  but  it  will  stand  be- 
hind and  indemnify  the  purchasers 
of  its  transcriptions  to  the  fullest 
extent. 

"Standard  is  not  going  out  of 
business,  and  if  Mr.  Fox  attempts 
to  trouble  or  coerce  any  of  its 
customers  it  will  bring  Mr.  Fox  to 
account  by  appropriate  legal  ac- 
tion." 
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RATE  ACCEPTANCE 


NBC,  ABC  Confident 


COUNTING  returns  from  their 
respective  affiliates,  NBC  and  ABC 
appeared  confident  last  week  that 
their  new  radio  rate  and  discount 
structures  [B»T,  Sept.  15,  8]  would 
win  station  acceptance  and  thereby 
put  them  back  into  competitive 
standing  with  CBS  Radio,  whose 
changes  went  into  effect  Aug.  25 
and  which  on  Friday  reported  sign- 
ing of  its  last  two  holdouts,  WGAR 
Cleveland  and  WJR  Detroit. 

NBC,  a  week  and  a  convention 
ahead  of  ABC  in  the  move  to  re- 
align costs  to  advertisers,  reported 
Thursday  that  it  had  received 
signed  affiliation  contract  amend- 
ments from  more  than  75%  of  its 
affiliates  and  assurances  from 
others  to  indicate  acceptance  would 
be  virtually  100  %  complete.  There 
were  "no  known  holdouts,"  it  was 
said. 

Gets  Some  Returns 

ABC,  which  put  contract  riders 
and  letters  explaining  its  plan  into 
the  mails  to  affiliates  over  the  week- 
end of  Sept.  12  (see  text  of  ABC 
letter  below)  and  outlined  it 
orally  to  them  in  a  conference  call 
last  Monday,  was  beginning  to  get 
scattered  returns  of  signed  amend- 
ments. Officials  were  optimistic 
that,  even  though  ABC  departed 
from  NBC  and  CBS  procedure  by 
not  holding  a  convention  of  affili- 
ates first,  acceptances  would  be 
substantially  complete. 

NBC,  while  not  formally  an- 
nouncing a  proposed  effective  date 
for  its  change,  has  been  aiming  at 
Sept.  29,  and  authorities  said  it 
would  take  effect  on  that  date  or 
very  shortly  thereafter.  ABC's 
target  is  Oct.  1. 

In  expecting  affiliate  approval  of 
their  plans,  both  networks  have  re- 
lied heavily  upon  the  fact  of  CBS 
Radio's  already  having  taken  the 
plunge,  which  they  feel  makes  it 
essential  for  them  to  follow  suit 
to  regain  "competitive  status."  Af- 
filiates generally  have  appeared  to 
accept  this  line  of  reasoning. 

The  same  factor  is  expected  to 
impel  Mutual  to  adopt  comparable 
changes,  thus  completing  the  cycle 
among  the  four  national  radio  net- 
works. MBS  officials  said  they  still 
were  studying  the  problem  last 
week.  They  indicated  no  definitive 
action  may  be  taken  before  the 
network's  Sept.  30  board  meeting 
[B»T,  Sept.  15]. 

CBS  Radio,  meanwhile,  came  to 
terms  with  the  last  two  holdouts  on 
its  affiliates  list — the  Goodwill  Sta- 
tions' WGAR  and  WJR,  which  are 
known  to  have  had  unusually  favor- 
able arrangements  for  compensa- 
tion from  the  network  in  the  past 
— after  negotiations  dating  from 
the  day  CBS  Radio's  new  plan  was 
given  voice  approval  by  affiliates 
at  the  rate  meeting  in  Chicago 
Aug.  12.  Both  stations,  whose 
present  affiliation  contracts  expire 
Sept.  30,  have  renewed. 

Their  signing  was  announced  in 


a  joint  statement  by  John  F.  Patt, 
president  of  Goodwill  Stations,  and 
Herbert  V.  Akerberg,  CBS  Radio 
vice  president  in  charge  of  station 
relations.  They  said:  "We  have 
reached  an  entirely  satisfactory 
arrangement  and  both  stations  have 
renewed  their  affiliations,  which 
makes  it  100%  among  CBS  Radio 
affiliates." 

It  was  understood  the  renewals 
were  on  an  11-month  basis,  in  order 
to  give  both  sides  time  for  further 
negotiations  toward  regular  re- 
newals. 

With  some  variances,  the  CBS 
Radio,  NBC  and  ABC  plans  all 
follow  the  same  pattern.  Principal 
changes  include:  An  average  25% 
reduction  (through  increased  dis- 
counts rather  than  rate  slashes)  in 
the  cost  of  evening  time;  increases 
in  Monday-through-Friday  daytime 
rates  (with  smaller  increases  in 
the  actual  cost  to  the  advertiser 
in  these  segments)  ;  and  14  to  15% 
cutbacks  in  the  network's  compen- 
sation to  affiliates. 

CBS  Radio  also  made  reductions 
to  put  its  Saturday  and  Sunday 
morning  and  afternoon  rates  on 
a  uniform  basis,  while  ABC  pro- 
posed a  cut  in  Saturday  morning 
rnd  Sunday  afternoon  time  costs  to 
achieve  competitive  status  with  the 
other  networks. 

Both  CBS  Radio  and  NBC  plans 
involve  11.1%  increases  in  Mon.- 
Fri.  daytime  rates  to  restore  their 
10%  cuts  of  July  1951.  But  both 
are  increasing  discounts  for  these 
periods,  so  that  the  actual  cost  to 
advertisers  will  be  up  about  5.5%, 
morning  and  afternoon,  in  the  case 
of  CBS  Radio  and,  in  the  case  of 
NBC,  by  about  4%,  morning  only, 
with  no  change  in  afternoon  time. 
ABC,  which  achieved  the  1951  cut- 
back by  adjusting  discounts  rather 
than  rates,  is  boosting  Mon.-Fri. 
daytime  rates  5%  above  the  pre- 
1951  level  but  revising  discounts 
so  that  only  the  morning  costs  will 
go  up. 

Unlike  CBS  Radio,  both  NBC 
and  ABC  came  up  with  extensions 
of    their    respective  "contiguous 


rate"  plans,  making  it  possible  for 
a  daytime  advertiser,  say,  to  get 
contiguous  rate  benefits  on  a  pro- 
gram which  he  sponsors  at  night. 
In  NBC's  plan,  however,  the  ad- 
vertiser must  sponsor  a  quarter- 
hour  strip  to  get  contiguous-rate 
credit  for  a  program  in  the  op- 
posite portion  of  the  broadcast  day; 
under  ABC's  "vertical  contiguity" 
plan,  the  programs  need  only  be 
broadcast  on  the  same  day. 

Programs  of  less  than  15  minutes 
duration  will  not  be  eligible  for 
contiguous  rates  under  either  the 
NBC  or  the  ABC  proposal.  This 
represents  a  departure  from  ABC's 
present  policy  since  five-minute 
strips  in  any  part  of  the  broad- 
cast day  will  no  longer  qualify 
for  continguous  rates  (present  ad- 
vestisers  are  excepted :  Three  Betty 
Crocker  strips  sponsored  by  Gen- 
eral Mills,  and  Philco's  five-minute 
evening  strip ) . 

ABC  also  pointed  out  that  its 
present  "horizontal  contiguity" 
policy  for  evening  periods — special 
benefits  to  advertisers  buying  at 
least  60  minutes  of  evening  time 
in  segments  of  at  least  15  minutes 
each — will  be  continued.  The  net- 
work said  Gulf  Oil  had  renewed  its 
John  Daly  program,  originally 
placed  as  a  summer  show,  "on  a 
regular  basis  directly  as  a  result 
of  this  policy." 

ABC  Annual  Meets 
While  ABC  decided  against 
holding  a  convention  of  affiliates 
to  explain  the  proposed  changes  to 
them — to  a  great  extent,  it  was 
said,  because  officials  felt  the  sta- 
tions realized  the  moves  by  NBC 
and  CBS  made  a  comparable  ABC 
move  almost  mandatory — the  net- 
work's annual  regional  meetings 
with  affiliates  start  shortly  (first 
is  Sept.  29).  The  new  structure  is 
expected  to  get  a  large  spot  on 
those  agendas.  Nevertheless,  ABC 
asked  its  affiliates  to  put  their 
signed  contract  revisions  into  the 
mail  no  later  than  last  Friday. 

First  of  the  regional  meetings 
is  scheduled  in  Hollywood  next 
Monday,  when  ABC  President  Rob- 


STORER  EXPLAINS 

Committee  Resignation 

GEORGE  B.  STORER,  president 
of  Storer  Broadcasting  Co.  and 
chairman  of  the  CBS  Radio  Affil- 
iates Committee,  informed  commit 
tee  members  last  week  that  he  had 
been  forced  to  resign  because  of 
illness  and  an  enforced  leave  of  ab- 
sence from  all  business  activities. 

Mr.  Storer  has  taken  a  leading- 
role  in  discussions  between  CBS 
affiliates  and  the  network  over  ra 
dio  rate  procedure  and  has  been 
credited  with  effective  leadership 
in  the  negotiations. 

Expressing  gratitude  to  commit 
tee  members  for  their  cooperation 
in  the  proceedings,  Mr.  Storer  said 
he  has  regained  some  degree  of 
hearing  following  his  illness  but 
was  forced  to  remain  inactive  for 
a  time. 

Some  weeks  ago  he  suffered  a 
hemorrhage  in  the  inner  ear,  at-i 
tributed  to  nerve  strain  and  over- 
work. About  25%  of  his  hearing- 
has  returned,  it  is  understood.  The  Re 
ear  condition  was  not  caused  by 
flying  in  a  non-pressurized  plane, 
as  originally  reported,  according  to 
Mr.  Storer's  office. 


ert  E.  Kintner  and  other  top  of 
ficials  will  meet  with  executives 
from  Pacific  and  Mountain  States 
affiliates.  Slated  to  accompany 
President  Kintner  are  Ernest  Lee 
Jahncke  Jr.,  vice  president  and  as 
sistant  to  the  president;  Charles  T 
Ayres,  vice  president  for  the  radio 
network,  and  Alfred  R.  Beckman, 
national  director  of  the  radio  and 
TV  station  relations  departments. 

Additionally,  James  Connolly, 
vice  president  for  the  San  Fran- 
cisco Div.,  and  William  Phillipson, 
director  of  the  Western  Div.,  are 
expected  to  be  on  hand,  along  with 
Ted  Oberfelder,  director  of  owned 
radio  stations,  who  has  been  con- 
ferring with  Western  Div.  author- 
ities for  the  past  month. 

Second  regional  meeting  is  slated 
for  Oct.  15  in  New  York,  and  the 
third  is  tentatively  set  for  Oct. 
22,  in  Chicago.  Three  others  will 
follow,  to  be  held  in  Dallas,  New 
Orleans,  and  probably  Pinehurst, 
N.  C,  on  dates  not  yet  fixed. 


FULL  TEXT  OF  ABC  LETTER  TO  AFFILIATES  ON  RATES 


TEXT  of  letter  sent  by  ABC, 
signed  by  Lee  Jahncke,  vice  presi- 
dent and  assistant  to  the  president, 
to  the  network's  radio  affiliates 
explainirg  proposed  rate  and  dis- 
count changes  [B°T,  Sept.  15; 
also  see  above] : 

On  Aug.  25,  1952,  the  Columbia 
Broadcasting  System  made  adjust- 
ments in  the  rates  of  the  CBS  Radio 
Network  which  resulted  in  a  reduc- 
tion ii  costs  to  advertisers  for  eve- 
ning time  averaging  about  25%  and 
increases  in  the  morning  hours  aver- 
aging about  5%.  The  overall  effect 
was  a  reduction  in  revenue  which 
necessitated  a  reduction  in  CBS  sta- 
tion compensation  of  15%. 
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The  National  Broadcasting  Co.  has 
just  announced  changes  in  the  rate 
structure  of  its  radio  network  of  a 
comparable  nature.  It  is  understood 
that  these  changes  will  be  made  ef- 
fective prior  to  Oct.  1,  1952.  The 
necessary  reduction  in  NBC  station 
compensation  will  be  14%. 

Over  the  past  several  months  ABC 
has  made  an  exhaustive  study  of 
radio  rates.  We  have  concluded  that 
the  present  relationship  of  day  and 
night  rates  is  improper  and  we  be- 
lieve that  rates  are  already  below 
their  proper  value.  In  spite  of  these 
studies,  the  action  of  our  two  major 
competitors  has  forced  us  to  the  re- 
luctant conclusion  that  we  must  take 
similar  action  in  order  to  maintain 

BROAD 


our  competitive  position.  With  regret, 
we  must  seek  your  approval  to  make 
the  rate  changes  effective  Oct.  1,  1952. 
which  are  hereafter  described. 

The  ABC  plan  will  result  in  de- 
creases to  advertisers  averaging  about 
25%  in  the  evening  and  increases 
averaging  about  5%  in  the  morning. 
We  propose  to  maintain  the  same 
net  cost  to  advertisers  in  the  after- 
noon. On  Saturday  mornings  we  pro- 
pose a  decrease  to  maintain  a  com- 
petitive position  with  CBS.  On  Sun- 
day afternoon  we  propose  decreases 
to  effect  a  competitive  position  with 
the  other  three  networks,  which  we 

(Continued  on  page  101) 
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TOA  fORMS  BATTLE  UNES 


Film  Anti-Trust  Suit 


K  ■- 


By  J.  FRANK  BEATTY  , 

OPERATORS  of  10,000  U.  S.  thea- 
tres wound  up  a  week-long  conven- 
tion in  Washington  determined  to 
fight  the  government's  anti-trust 
suit  designed  to  compel  sale  of 
16mm  movies  to  TV  stations. 

They  left  the  convention  city 
with  an  eloquent  plea  still  ringing 
in  their  ears — a  plea  by  Mitchell 
Wolfson,  operating  WTVJ  (TV) 
Miami  and  the  Wometco  theatre 
fhain,  that  they  apply  for  TV 
stations  [see  list  of  theatre  TV 
owners,  CP  holders  and  applicants, 
B»T,  Sept.  15]. 

Mr.  Wolfson  is  retiring  president 
of  the  exhibitors'  trade  association, 
Theatre  Owners  of  America. 

These  theatre  operators,  openly 
resentful  over  TV's  impact  on  the 
box  office,  spent  much  of  last 
week  working  on  ways  to  build  up 
attendance.  One  method  —  theatre 
television — is  still  in  the  trial-and- 
error  stage  but  Mr.  Wolfson  pre- 
dicted it  is  "just  around  the  cor- 
ner." 

Obviously  caught  off  balance  by 
the  Dept.  of  Justice  16mm  suit, 
TOA  members  limited  their  con- 
vention action  to  stormy  criticism 
of  the  department  and  resentment 
over  what  they  call  the  year's  big 
mystery:  Who  inspired  the  suit? 

TOA  was  notified  by  the  Dept. 
of  Justice  that  it  will  have  a  chance 
to  state  its  case  prior  to  entry  of 
any  consent  decree.  Survey  of  the 
TOA  membership  on  its  interven- 
tion procedure  will  start  at  once, 
Herman  M.  Levy,  TOA  general 
counsel,  said  Thursday.  He  remind- 
ed, that  consent  decrees  "are  not 
overnight  matters." 

Eric  Johnston,  president  of  Mo- 
tion Picture  Assn.  of  America,  ad- 
dressing the  Thursday  banquet, 
predicted  "a  marriage  of  motion 

TOA  PRESIDENT 

Starr  Succeeds  Wolfson 

ALFRED  STARR  of  Nashville, 
was  named  president  of  Theatre 
Owners  of  America  last  week  at 
TOA's  Washington  convention.  He 
succeeds  Mitchell  Wolfson,  WTVJ 
(TV)  and  Wometco  Theatres, 
Miami. 

Other  officers  elected  were  Walter 
Reade  Jr.,  New  Jersey,  executive  vice 
president  and  chairman  of  executive 
committee;  E.  D.  Martin  of  Georgia, 
Patrick  McGee  of  Colorado,  John 
Rowley  of  Texas,  Roy  Cooper  of  Cali- 
fornia, and  Myron  Blank  of  Iowa, 
vice  presidents;  S.  H.  Fabian,  New 
York,  treasurer;  Albert  M.  Pickus, 
Connecticut,  secretary;  Charles  P. 
Skouras,  re-elected  board  chairman; 
Mr.  Wolfson  and  M.  A.  Lightman  Sr., 
named  finance  committee  co-chair- 
men; Herman  M.  Levy,  named  general 
counsel. 

No  successor  was  elected  for  Gael 
Sullivan,  executive  director,  who 
resigned.  Other  officers  will  absorb 
duties,  including  Mr.  Levy,  and 
Dick  Pitts,  public  relations  chief. 


RETIRING  president  of  Theatre  Owners  of  America,  Mitchell  Wolfson 
(Wometco  Theatres,  WTVJ  (TV)  Miami),  greeted  at  TOA  reception  (I  to  r): 
Louis  Wolfson,  Media  Adv.  Agency,  Miami;  William  P.  Massing,  FCC;  William 
Graham,  WPTR  Albany,  N.  Y.,  and  Schine  Theatres;  Judge  Justin  Miller, 
NARTB  board  chairman;  President  Wolfson,  Marcus  Cohn,  Cohn  &  Marks, 

special  TOA  counsel. 


pictures  and  electronics." 

"We  are  going  to  use  television 
to  sell  pictures  in  the  theatres," 
he  said.  "Some  are  already  start- 
ing to  do  so  with  remarkable  suc- 
cess. When  this  selling  job  is 
done  intelligently,  it  can  produce 
hao^y  days  at  the  boxoffice." 

Mr.  Johnston  flatly  told  exhibi- 
tors the  producing  industry  will 
make  films  for  television.  He  claim- 
ed TV  programs  "will  be  predomi- 
nantly on  films,  no  matter  who 
makes  them.  If  we  don't  make 
them  somebody  else  will.  It's  as 
simple  as  that.  The  constantly  in- 
creasing market  for  films  for  tele- 
vision will  provide  an  additional 
source  of  income  for  producers  that 
will  enable  Hollywood  to  make  even 
better  pictures  for  theatrical  ex- 
hibition." 

Although  he  didn't  discount  TV 
as  a  competitive  medium,  Mr.  John- 
ston called  it  "an  evident  false- 
hood" to  predict  TV  will  put  motion 
pictures  out  of  business.  He  said 
newspapers,  radio,  baseball  and 
prize  fights  have  been  affected. 

The  recent  Supreme  Court  cen- 
sorship decision  "was  an  important 
victory,"  he  said,  promising  a  con- 
tinuing fight  in  legislatures  and 
courts  to  eliminate  censorship.  Re- 


ferring to  the  rash  of  litigation  and 
government  suits,  he  scoffed  at 
those  who  see  a  "conspiracy"  every 
time  two  or  more  people  get  to- 
gether. 

The  new  TOA  president,  Alfred 
Starr  of  Nashville,  asked  this 
question:  "Why  this  insistence  on 
f  lms  for  television  that  have  been 
made  for  the  express  purpose  of 
exhibition  in  theatres  ?  Why  does 
not  the  television  industry  make  its 
OAvn  films  especially  for  te'ecasting, 
shorter  films  and  special  films 
made  for  a  special  medium?" 

Mr.  Starr  called  TV  "just  one 
more  popular  device  for  mass  com- 
munication" and  predicted  the  time 
will  come  when  2,000  or  more  TV 
stations,  press,  theatres,  and  radio 
work  at  their  jobs  "in  harmony, 
all  prospering  mightily."  Their 
sole  enemy,  he  added,  "will  be  that 
man  or  that  force  which  attempts 
to  harass  or  to  shackle  freedom  of 
expression  or  freedom  of  speech." 
He  cited  the  recent  Supreme  Court 
riecision  holding  motion  pictures  to 
be  within  the  free  press  and  free 
?peech  guaranty  of  the  First 
Amendment. 

In  an  informal  and  unscheduled 
address  Wednesday,  Mr.  Wolfson 
reviewed  progress  in  theatre  TV 


equipment.  He  said  the  Eidophor 
system  of  color  TV  for  theatres, 
promoted  by  20  th  Century-Fox, 
needed  about  a  year  of  experi- 
mentation before  it  would  be  ready. 

At  that  point  he  predicted  that 
20th  Century-Fox  would  come  up 
with  a  theatre  TV  program  serv- 
ice when  its  Eidophor  system  is 
perfected. 

In  urging  theatre  operators  to 
get  TV  stations  he  said,  "I  believe 
motion  picture  exhibitors  can  con- 
tribute much  to  television  by  par- 
ticipating as  TV  broadcasters. 
Many  operators  already  have  de- 
cided to  apply.  Not  all  will  qualify 
because  of  competitive  applica- 
tions, but  I  think  you'll  see  many 
theatre  exhibitors  operating  TV 
stations. 

"The  American  public  and  the 
FCC  will  find  you  trustworthy  of 
this  responsibility  for  you  have 
been  in  the  front  during  every 
public  service  in  your  community 
and  will  respond  to  an  opportunity 
to  provide  the  finest  type  of  TV 
broadcast  service.  I  hope  the  time 
'is  not  far  off  when  many  of  you 
join  United  Paramount,  Wometco 
and  other  TV  station  operators." 

TOA  to  Brief  FCC 

Marcus  Cohn,  of  Cohn  &  Marks,, 
special  counsel  to  TOA  for  theatre 
TV,  said  the  association  is  planning 
active  participation  in  FCC  theatre 
TV  hearings  starting  Oct.  20.  These 
cover  technical  and  accounting 
phases.  A  thorough  exhibit  has 
been  prepared,  based  on  extensive 
preparation,  he  said.  En  banc  hear- 
ings start  Jan.  12. 

The  problem  of  censorship  of 
theatre  TV  arose  during  the  gen- 
eral discussion  of  the  subject.  Mark 
Chartrand,  Wometco  Theatres,  sug- 
gested telecasts  of  Broadway  pro- 
ductions to  theatres  might  offend 
audiences  around  the  country 
where  moral  standards  are  higher. 
It  was  pointed  out  that  neither 
NARTB  TV  nor  motion  picture 
codes  would  apply  to  such  theatre 
telecasts. 

Robert  O'Brien,  United  Para- 
mount Theatres,  speaking  as  chair- 
man of  the  TOA  Theatre  Television 
(Continued  on  page  38) 


BROADCASTERS  represented  at  Theatre  Owners  convention  reception  included  (left  photo,  I  to  r):  Earl  S.  Gammons, 
CBS  Washington;  FCC  Chairman  Paul  Walker;  Loyd  C.  Sigmon,  KMPC  Los  Angeles.  Right,  Stuart  L.  Bailey,  Jansky 
&  Bailey;  FCC  Comr.  Edward  M.  Webster;  John  J.  Laux,  WSTV  Sreubenville. 
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WHO'S  RESPONSIBLE?  'Morgls'  Group  Asks 


WHO  is  ultimately  responsible  for 
radio  and  TV  programs  ?  The 
sponsor,  the  advertising  agency, 
the  producer,  the  network  or  the 
local  broadcaster? 

The  House  Commerce  subcom- 
mittee, investigating  "immoral  and 
offensive"  programs  [B»T,  June  9 
et  seq.],  seemed  to  be  seeking  an- 
swers to  these  questions,  as  it  re- 
sumed hearings  last  week  in  Wash- 
ington. 

Networks  Heard 

Committee,  under  the  chairman- 
ship of  Rep.  Oren  Harris  (D-Ark.), 
heard  NARTB  and  ABC,  MBS  and 
DuMont  network  witnesses  explain 
the  working  of  the  TV  Code  and 
how  network  continuity  acceptance 
departments  operate. 

Hearings  resume  tomorrow  and 
Wednesday  in  Room  1305,  Federal 
Bldg.,  Foley  Square  in  New  York 
City.  Scheduled  to  be  heard  are 
CBS-TV  President  Jack  Van 
Volkenburg,  NBC  Vice  President 
Charles  R.  Denny  Jr.  and  National 
Television  Film  Council's  Melvin 
Gold.  An  MBS  official  also  is  due 


SEX  CRIMES 

Wertham  Blames  Radio,  TV 

WHILE  broadcasting  representa- 
tives were  defending  their  media 
in  congressional  hearings  in  Wash- 
ington (see  adjoining  story),  tele- 
vision and  radio,  along  with  mo- 
tion pictures  and  comic  books,  were 
blamed  last  week  by  Dr.  Frederic 
Wertham  of  New  York,  interna- 
tionally known  psychiatrist,  as  con- 
tributing to  an  increase  in  sex 
crimes. 

Dr.  Wertham,  first  quoted  in  The 
New  York  World-Telegram  &  Sun 
as  part  of  an  anti-crime  campaign, 
told  Broadcasting  •  Telecasting 
that  he  considered  comic  books  the 
worst  offender  of  all  in  this  respect. 
But  he  indicted  television  on  two 
counts:  It  emphasizes  "blood  and 
thunder"  too  much,  and  it  glorifies 
crime,  giving  young  people  the  im- 
pression that  "crime  is  not  so  bad 
after  all." 

He  called  television  "a  wonder- 
ful medium"  and  one  that  could 
assist  immeasurably  in  raising  the 
cultural  standards  of  the  world. 
He  insisted  he  was  not  a  foe  of 
television,  as  had  been  reported, 
but  a  warm  supporter  when  the 
medium  is  used  for  constructive 
ends. 

Dr.  Wertham  deplored  testimony 
before  the  House  subcommittee, 
probing  radio  and  television,  by 
Geraldine  Zorbaugh,  ABC  acting 
general  attorney.  He  said  he  re- 
gretted that  testimony  by  Mrs. 
Zorbaugh  indicated  that  the  TV 
industry  was  aligning  itself  with 
the  comic  book  industry  for  a  line 
of  common  defense.  Dr.  Wertham 
declared  he  could  see  nothing  com- 
mendable about  comic  books  though 
he  realized  the  potential  useful- 
ness of  television. 
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to  explain  Mutual's  policy  on  pro- 
grams. 

The  committee,  however,  is  hop- 
ing additional  witnesses  from  ad- 
vertising agencies,  sponsors  and 
program  producers  will  volunteer 
testimony. 

In  a  statement  to  reporters  after 
the  close  of  last  week's  hearing, 
Rep.  Harris  said: 

"Agencies  and  others  are  invited 
to  appear.  It  would  be  very  helpful 
if  they  would  come  before  the  com- 
mittee without  being  requested." 

Mr.  Harris  said  he  thought 
agencies  and  sponsors  are  as 
"deeply  involved"  in  the  probe  as 
networks  and  stations. 

In  questioning  one  witness,  Mr. 
Harris  observed:  "Could  there  be  a 
cartel  relationship  between  the  pro- 
ducer, the  sponsor,  the  network  and 
the  local  broadcaster?  ...  At  the 
least,  there  is  a  real  close  relation- 
ship among  them." 

At*  another  point,  he  declared 
that  the  main  question  confronting 
the  committee  was  the  extent  of 
the  licensees'  responsibility  in  their 
dealings  with  sponsors,  networks 
and  agencies. 

He  added:  "To  what  extent  has 
someone  else  moved  in  and  taken 
over  the  responsibility  of  the 
licensee  ?" 

Witnesses'  testimony,  emphasiz- 
ing that  the  local  broadcaster  has 
the  final  authority  in  deciding 
what  goes  out  over  the  air  in  his 
community,  obviously  did  not  sat- 
isfy Mr.  Harris  or  other  members 
of  the  committee  present. 

More  Sessions  in  D.  C. 

Mr.  Harris  said  that  the  question 
of  subpoenaing  witnesses  would  be 
examined  by  the  committee  after  it 
completes  another  two-day  session 
in  Washington  this  Thursday  and 
Friday.  At  that  time,  the  com- 
mittee is  scheduled  to  hear  repre- 
sentatives of  the  FCC,  U.  S. 
Brewers  Foundation,  American 
Civil  Liberties  Union,  National 
Assn.  of  Catholic  Men,  and  others. 

Committee  last  week  seemed  im- 
pressed with  charts  furnished  by 
Mrs.  Geraldine  B.  Zorbaugh,  ABC 
secretary  and  acting  general  attor- 
ney. Based  on  FBI  Uniform  Crime 
Reports,  charts  compared  auto 
thefts,  murders,  assaults,  etc.  for 
1946  through  1951  in  10  TV  cities 
and  10  non-TV  cities.  The  cities 
were  chosen  on  the  basis  of  equiv- 


alent populations,  and  showed  that 
the  crime  rate  had  not  increased  in 
cities  with  TV. 

Such  statistics  scotch  the  oft- 
repeated  charge  that  juvenile  de- 
linquency can  be  blamed  on  TV 
crime  and  horror  programs,  Mrs. 
Zorbaugh  pointed  out. 

The  year  1946  was  chosen  be- 
cause TV  was  not  a  factor  then, 
she  said.  In  1951,  TV  had  become 
established  and  could  be  shown  to 
have  an  influence,  she  emphasized. 

The  charts  showed: 

Auto  thefts  declined  from  5,448  in 
1946  to  4,184  in  1951  in  TV  cities,  and 
from  4,148  in  1946  to  3,728  in  1951  in 
non-TV  cities. 

Murders  declined  from  213  in  1946 
to  161  in  1951  in  TV  cities;  from  98  in 
1946  to  45  in  1951  in  non-TV  cities. 

Aggravated  assaults  declined  from 
2,423  in  1946  to  2,325  in  1951  in  TV  cities, 
but  rose  from  817  in  1946  to  844  in 
1951  in  non-TV  cities. 

Burglaries  declined  from  10,440  in 
1946  to  9,772  in  1951  in  TV  cities,  and 
from  9,736  in  1946  to  8,919  in  1951  in 
non-TV  cities. 

Robberies  declined  from  1,751  in  1946 
to  1,294  in  1951  in  TV  cities,  and  from 
1,303  in  1946  to  929  in  1951  in  non-TV 
cities. 

Cities  used  for  the  comparison  were: 
With  TV — New  Haven,  Columbus,  Kan- 
sas City,  Indianapolis,  Schenectady, 
Greensboro,  Nashville,  Albuquerque, 
Charlotte,  Phoenix.  Without  TV — Spo- 
kane, Portland,  Ore.;  Scranton,  Denver, 
Roanoke,  Va.,  Wilkes-Barre,  Pa.  Wich- 
ita, Duluth,  Austin,  Tex.;  Peoria  111. 

Mrs.  Zorbaugh  also  identified  the 
dance  which  Rep.  E.  C.  Gathings 
(D-Ark.),  sponsor  of  the  resolu- 
tion calling  for  the  investigation, 
complained  about  when  he  appeared 
before  the  subcommittee  last  June. 
He  termed  it  a  "hootchy-cootchy" 
dance.  Mrs.  Zorbaugh  said  it  was 
a  Haitian  dance  performed  on  the 
program  You  Asked  For  It. 

She  said  the  program  receives 
about  1,000  letters  per  week  and 
that  less  than  .5%  are  critical.  Not 
one  letter  objected  to  the  dance 
sequence  referred  to  by  Rep.  Gath- 
ings, she  said. 

Bulk  of  Mrs.  Zorbaugh's  testi- 
mony concerned  the  working  of 
ABC's  continuity  acceptance  de- 
partment. Grace  Johnsen,  head  of 
that  department,  accompanied  her. 

Among  the  items  mentioned  was 
the  fact  that  of  the  6,750  films  re- 
viewed by  ABC,  186  were  rejected 
entirely  as  unsuitable  for  broad- 
casting. Rejections  were  based  on 
conflicts  with  ABC  policy  regard- 
ing violence,  sacrilege,  children's 
standards  and  stories  or  characters 
prejudicial  to  minority  groups,  Mrs. 
Zorbaugh  said. 

Minor  deletions  in  some  of  the 
others  made  them  suitable  for  tele- 


CONFERRING  before  they  individu- 
ally testified  before  House  Commerce 
subcommittee  investigating  "immoral 
and  offensive"  radio-TV  programs 
were  these  first  network  witnesses 
last  week  in  Washington:  Chris  J. 
Witting,  director  of  DuMont  Televi- 
sion Network,  and  Geraldine  B.  Zor- 
baugh, ABC  secretary  and  acting 
general  attorney. 
*     *  * 

casting,  she  told  the  committee. 

DuMont  Television  Network  Di- 
rector Chris  J.  Witting  urged  that 
broadcasters  be  allowed  to  police 
themselves.  He  objected  to  any 
"unbending  standards"  to  be  ap- 
plied to  the  "vastly  diversified 
makeup  of  the  American  audience." 
He  said  broadcasters  are  aware  of 
the  nature  of  their  responsibility 
and  are  capable  of  meeting  the 
challenge. 

One  of  the  facts  of  telecasting 
that  the  committee  must  take  into 
account,  Mr.  Witting  said,  was 
that  of  programming  seven  to  10 
hours  a  day,  seven  days  a  week, 
365  days  a  year. 

Cites  TV  Code 

Mr.  Witting  said  the  TV  Code 
represented  a  "uniform  and  well 
considered  skeleton  of  operation 
into  which  the  individual  operator 
fills  the  nebulous  intangibles." 

DuMont  has  received  no  mail 
complaining  of  immoral  or  offen- 
sive programs,  Mr.  Witting  de- 
clared. 

In  answer  to  a  question  about 
offensive  commercials,  Mr.  Witting 
said  that  DuMont  has  eliminated 
all  direct  selling. 

Appeal  to  audience  is  not  the 
only  criterion,  Mr.  Witting  told 
the  committee  members.  He  cited 
the  low  initial  ratings  for  DuMont's 
Johns  Hopkins  Science  Review  and 
the  Bishop  Sheen  talks  and  told 
how  their  audience  popularity  had 
risen  to  such  an  extent  they  were 
(Continued  on  page  34) 


MORAL  climate  of  radio-TV  programs  is  what  these 
gentlemen,  members  of  the  House  Commerce  subcommit- 
tee, are  probing.  Last  week  in  Washington  they  heard 
industry  witnesses.  They  will  reconvene  this  week  in  New 


York  to  continue  their  sessions.  L  to  r:  Reps.  Homer 
Thornberry  (D-Tex.),  F.  Ertel  Carlyle  (D-N.C),  Arthur 
G.  Klein  (D-N.YJ,  Chairman  Oren  Harris  (D-Ark.)  and 
Harmar  D.  Denny  Jr.  (R-Pa.). 
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Like  hard  crabs  go  with  beer 


Low-cost  results  and  W-I-T-H  go  together  just  like  hard  crabs  go  with 
beer.  And  how  the  local  merchants  do  know  it!  W-I-T-H  regularly  carries 
the  advertising  of  twice  as  many  of  them  as  any  station  in  town! 

Here's  why:  W-I-T-H  delivers  more-listeners-per-dollar  than  any  other 
radio  or  TV  station  in  Baltimore.  And  this  BIG  audience,  at  such  LOW 
rates,  produces  low-cost  results! 

W-I-T-H  can  do  it  for  you  too.  Get  in  on  this  natural  combination— 
low-cost,  resultful  advertising  and  W-I-T-H.  Your  Forjoe  man  will  give 
you  all  the  details. 


IN  BALTIMORE 


TOM    TINSLEY,    PRESIDENT       •       REPRESENTED    BY    FORJOE    AND  COMPANY 
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NETWORK  BILLINGS 


Conventions  to  Bolster  July  Slump 


GROSS  billings  of  the  four  radio 
and  four  TV  networks  in  July  fell 
more  than  $6  million  below  the 
June  level.  The  July  total  does  not 
include  radio-TV  time  purchased 
by  Admiral  Corp.,  Philco  Corp.  and 
Westinghouse  Electric  Co.  for  the 
networks'  coverage  of  the  Repub- 
lican and  Democratic  national  con- 
ventions. 

Gross  time  sales  of  the  four  na- 
tionwide radio  networks  in  July 
totaled  39,538,394,  against  $12,- 
937.970  in  June;  gross  TV  net- 
work time  sales  aggregated  $10,- 
351,177  in  July,  against  $13,324,- 
972  in  June,  according  to  Publish- 
ers Information  Bureau. 

The  bureau  released  its  monthly 
summary  of  network  broadcast  ad- 
vertising w;th  the  notation  that 
data  for  the  sponsored  convention 
radio-TV  coverage  were  not  yet 
available. 

While  individual  network  time 
purchases  of  all  advertisers  except 
these  three  companies  are  correctly 
reported  for  July,  the  gross  time 
charges  (calculated  on  one-time 
rates,  before  discounts)  for  the 
convention  broadcasts  will  cer- 
tainly raise  the  July  totals  for 
both  radio  and  TV  much  nearer 
the  June  figures.  Care  should  be 
exercised  in  making  any  general 
comparisons  of  July  with  any  other 
month  until  the  amended  totals  are 
available. 

Excluding  the  conventions,  the 
July  network  picture  reflects  the 
summer  season  and  the  reduced 
billings  traditional  for  that  time 
of  year.  Procter  &  Gamble  Co., 
for  example,  retains  its  position 
as  the  leading  network  timebuyer 
in  both  radio  and  TV  (Tables  I 
and  IV).  But  its  July  radio  net- 
work time  purchases  are  down  a 
half-million  dollars  and  its  TV 
network  time  purchases  are  off 
$300,000  compared  to  June  [B*T, 
Aug.  11].  Each  top  ten  list  con- 
tains eight  of  the  same  advertisers 

(Continued  on  page  38) 


TABLE  I 

Top   Ten   Radio   Network  Adver- 
tisers, July  1952 

1.  Procter  &  Gamble  Co   $845,856 

2.  Miles   Labi    532,349 

3.  General  Mills    454,144 

4.  Gillette   Co   309,249 

5.  Sterling  Drug    295,899 

6.  William  Wrigley  Jr.  Co   288,978 

7.  Colgate-Palmolive-Peet  Co   282,559 

8.  Lever  Brothers  Co   264,532 

9.  American  Home  Products    263,436 

10.  General  Foods  Corp   258,073 


TABLE  IV 

Top  Ten  TV  Network  Advertisers 
for  July  1952 

1.  Procter  &  Gamble  Co   $737,725 

2.  Colgate-Palmolive-Peet  Co   565,936 

3.  Lever  Brothers  Co   544,146 

4.  R.  J.  Reynolds  Tobacco  Co.  . . .  498,305 

5.  General  Foods  Corp   428,215 

6.  American  Tobacco  Co   374,485 

7.  Liggett  &  Myers  Tobacco  Co.  . .  349,280 

8.  General  Mills  Inc   289,024 

9.  Kellogg  Co   272,350 

10.  Gillette  Co   269,390 
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TABLE  II 

Top  Radio  Network  Advertisers  by  Product  Groups  for  July  1952 


Product  Class 
Agriculture  &  Farming 
Apparel,  Footwear  &  Access. 
Automotive,  Auto, 

Access.   &  Equip. 
Beer,  Wines  &  Liquor 
Bldg.  Materials,  Equip. 

&  Fixtures 
Confectionery  &  Soft  Drinks 
Consumer  Services 
Drugs  &  Remedies 
Foods  &  Food  Products 
Gasoline,  Lubricants 

&  Other  Fuels 
Household  Equipment 

&  Supplies* 
Household  Furnishings 

'Subject  tc  change  when 


Advertiser 
Allis-Chalmers  Mfg.  Co. 
Cannon  Mills  Co. 

General  Motors  Corp. 
Falstaff  Brewing  Corp. 


Gross  Time 
Expenditures 
$23,353 
9,440 

59,467 
87,426 


Johns-Manvilia  Corp.  66,125 

William  Wrigley  Jr.  Co.  288,978 

Credit  Union  National  Assn.  55,000 

Miles  Labs  532,349 

General  Mills  447,175 

Standard  Oil  Co.  of  Indiana  94,745 


Philco  Corp. 
Burton-Dixie  Corp. 


143,922 
29,144 


Product  Class 
Industrial  Materials 
Insurance 

Political 

Publishing  &  Media 

Radios,  TV  Sets,  Phonographs, 

Musical  Instruments  &  Access.' 
Retail  Stories  & 

Direct  by  Mail 
Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Toiletries  &  Toilet  Goods 
Transportation, 

Hotels  &  Resorts 
Miscellaneous 


Gross  Time 

Advertiser  Expenditures 
E.  I.  duPont  de  Nemours  &  Co.  12,907 
Prudential  Insurance  Co.  of 

America  121,468 
Russell  for  President  Hqrtrs.  10,182 
Time  Inc.  25,074 


RCA 

Dr.  Hiss  Shoe  Stores 
P.  Lorillard  Co. 
Procter  &  Gamble  Co. 


61,446 

2,688 
183,165 
607,715 


Gillette  Co.  309,249' 
Assn.  of  American  Railroads  57,512 
American  Federation  of  Labor  98,169 


political  convention  coverage  data   are  available. 


TABLE  III 


Gross  Radio  Network  Time  Sales  by  Product  Groups  for  July  and  First  Seven  Months  of  1952  Compared  to 

Same  Period,  1951 


July 

Jan. -July 

July 

Jan. -July 

Product  Class 

1952 

1952 

1951 

1951 

Agriculture  &  Farming 

S34,491 

$407,907 

$30,712 

S380,219 

Apparel,  Footwear  & 

Access. 

14,751 

161,563 

491,497 

Automotive,  Auto.  Acess 

&  Equip. 

195,521 

2,239,884 

226,590 

2,558,290 

Beer,  Wine  &  Liquor 

146,350 

1 ,456,984 

365,335 

2,092,669 

Bldg.  Materials,  Equip. 

&  Fixtures 

87,259 

570,932 

107,681 

816,118 

Confectionery  &  Soft 

Drinks 

436,542 

3,423,045 

582,059 

3,760,879 

Consumer  Service 

129,639 

1,351,468 

163,435 

1,831,447 

Drugs  &  Remedies 

1,364,235 

12,424,835 

1,519,987 

14,035,917 

Food  &   Food  Products 

2,150,616 

21,505,090 

2,695,446 

26,156,661 

Gasoline,  Lubricants  & 

Other  Fuels 

381,007 

3,102,587 

432,181 

3,463,554 

Horticulture 

109,923 

86,394 

Household  Equipment 

&  Supplies 

520,122 

2,444,753 

223,543 

1,665,019 

Household  Furnishings 

103,236 

686,562 

74,410 

573,639 

Industrial  Materials 

12,907 

1,178,361 

120,600 

1,210,715 

Insurance 

269,671 

2,028,583 

255,668 

1,841,280 

Jewelry,  Optical  Goods 

&  Cameras 

527,048 

80,325 

691,430 

Product  Class 
Office  Equip.,  Writing 

Supplies,  Stationery 

&  Access. 
Political 

Publishing   &  Media 

Radios*,  TV  Sets,  Phono- 
graphs, Musical  Instru. 
&  Access. 

Retail  Stores  and  Direct 
by  Mail 

Smoking  Materials 

Soaps,  Cleansers  & 

Polishes  1 

Toiletries  &  Toilet  Goods  1 

Transportation,  Hotels  & 
Resorts 

Miscellaneous 


July 
1952 


10,182 
48,048 


107,419 

2,688 
699,761 

078,865 
290,656 

57,512 
396,916 


Jan. -July 
1952 


361,557 
97,335 
468,298 


866,574 

15,054 
10,217,403 

10,693,003 
13,207,133 

541,435 
2,908,034 


July 
1951 


37,529 


Jan. -Jul 
1951 


398,292 
204,172 


236,181  1,535,475 


1,185 
1,374,892 


26,154 
12,520,143 


1,062,771  10,851,043 
1,604,449  16,297,798 


88,343 
547,263 


748,888 
3,008,668 


Totals 


$9,538,394  S92,995,351  $1 1 ,738,585  $107,237,361 


Source:  Publishers  Information  Bureau 

*  National  Political  Conventions  Programs  not  included. 


TABLE  V 

Leading  TV  Network  Advertiser  in  Each  Product  Group  During  July  1952 


Class 

Apparel,  Footwear  8>  Access. 
Automotive,  Auto.  Access. 

&  Equip. 
Beer,  Wine  &  Liquor 
Confectionery  &  Soft  Drinks 
Consumer  Services 

Drugs  and  Remedies 

Food  and  Food  Products 
Gasoline,  Lubricants  & 

Other  Fuels 
Household  Equipment 

&  Supplies* 
Household  Furnishings 

*  Subject  to  change  when 


Advertiser 
Brown  Shoe  Co. 
Ford  Motor  Co. 

Pabst  Brewing  Co. 
American  Chicle  Co. 
U.  S.  Government  (U.  S. 

Organized  Reserve  Corps) 
American  Home  Products 

Corp. 

General  Foods  Corp. 


Gross  Time 
Purchases 
$22,800 
233,625 

105,200 
124,406 


Gulf  Oil  Corp. 

General  Electric  Co. 
Armstrong  Cork  Co. 
political  convention  coverage 


Class 
Industrial  Materials 
Insurance 

Jewelry,  Optical  Goods  & 

Cameras 
Office  Equip.,  Stationery  & 
'65,132         Writing  Supplies 

Publishing  &  Media 
152,775      Radios,  TV  Sets,  Phonographs, 
428,215         Musical  Instruments  &  Acces. 

Retail  Stores  &  Direct  by  Mail 
59,490      Smoking  Materials 

Soaps,  Cleansers  &  Polishes 
179,945      Toiletries  &  Toilet  Goods 
75,990  Miscellaneous 
data  are  available. 


Advertiser 
Revere  Copper  &  Brass  Inc. 
Mutual  Benefit  Health  and 

Accident  Assn. 

Speidel  Corp. 

Hall  Brothers  Inc. 
Curtis  Publishing  Co. 

RCA 


Gross  Time 
Purchases 
124,760 

46,958 

54,345 

89,070 
96,330 

96,428 


Drugstore  Television  Productions  90,930 
R.  J.  Reynolds  Tobacco  Co.  498,305 
Procter  &  Gamble  Co. 
Colgate-Pafmolive-Peet  Co.  454,632 
Billy  Graham  Evangelistic  Assn.  29,230 


TABLE  VI 

TV  Network  Time  Sales  by  Product  Groups  for  July  and  First  Seven  Months  1951-1952 


Product  Group 
Apparel,  Footwear  & 

Access. 
Automotive,  Auto.  Access. 

&  Equipment 
Beer,  Wine  and  Liquor 
Bldg.  Materials,  Equip. 

and  Fixtures 
Confectionery  and  Soft 

Drinks 
Consumer  Services 
Drugs  and  Remedies 
Food  &  Food  Products  1 
Gasoline,  Lubricant  & 

Other  Fuels 
Horticulture 
Household  Equip  & 

Supplies 
Household  Furnishings 
Industrial  Materials 
Insurance 


July 
1952* 

$39,325 

903,234 
292,948 


273,751 
65,132 
312,074 
,922,254 

120,000 


605,545 
103,726 
242,945 
46,958 


Jan. -July 
1952* 


July 
1951 


Jan. -July 
1951 


Sl,853,349  $108,801  $1,446,827 

8,386,982  898,036  5,778,981 

3,423,818  494,708  2,808,731 

329,014    7,690 

2,922,927  263,395  1,550,271 

175,385    315,712 

3,003,896  256,534  1,193,749 

19,133,492  1,668,278  13,606,316 

2,163,168  150,773  1,425,660 

12,370   

5,839,640  558,162  4,025,040 

1,322,380  156,600  2,094,859 

2,354,769  199,638  1,810,991 

226,568    246,990 


Product  Group 
Jewelry,  Optical  Goods 

&  Cameras 
Office  Equip.,  Stationery 

&   Writing  Supplies 
Political 

Publishing  and  Media 

Radios,  TV  Sets,  Phono- 
graphs, Musical  Instru 
ments   &  Access. 

Retail  Stores  &  Direct 
by  mail 

Smoking  Materials 

Soaps,  Cleansers  & 
Polishes 

Toiletries  &  Toilet  Goods 

Miscellaneous 


July 
1952* 

Jan. -July 
1952* 

July 
1951 

Jan. -Jul 
1951 

151,511 

1,270,144 

50,005 

1,162,856 

89,070 

923,905 
133,152 
473,360 

68,925 

237,480 

98,228 

66,150 

464,228 

- 

198,293 

2,460,974 

367,279 

2,875,632 

90,930 
1,791,589 

686,780 
15,767,830 

180,953 
1,503,295 

1,172,223 
8,847,010 

1,122,528 
1,832,826 
48,310 

10,590,317 
14,489,768 
1,052,598 

650,191 
1,262,318 
20,432 

5,107,28c 
7.282,28  ' 

71 1; ,93^ 

,  Total  $10,351,177  S98,996,586    S8,924,473  $64,172,751 

SOURCE:  Publishers  Information  Bureau. 

*  National  Political  Convention  programs  not  included. 

BROADCASTING    •  Telecasting 


Congratulations 

KPTV 

PORTLAND,  OREGON 


First  Commercial  UHF  TV  Station 

on  the  air 


RCA-EQUIPPED  THROUGHOUT 

RADIO  CORPORATION  of  AMERICA 

ENGINEERING  PRODUCTS  DEPARTMENT  CAMDEN.  N.J. 
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ZIV  GROWTH 

Adds  Four  Radio  Salesmen 

ADDITION  of  four  new  salesmen 
to  the  radio  sales  staff  of  the 
Frederic  W.  Ziv  Co.  to  handle  in- 
creased radio  sales  for  the  tran- 
scribed radio  series,  Freedom, 
U.  S.  A.,  other  Ziv  radio  properties 
and  an  expanded  program  of  fu- 
ture radio  shows  was  announced 
yesterday  (Sunday)  by  John  L. 
Sinn,  executive  vice  president: 

Sales  on  Freedom,  U.  S.  A.  were 
reported  at  315  by  the  week-end. 
Alvin  E.  Unger,  radio  sales  vice 
president  for  Ziv,  said  that  the 
most  recent  multiple-market  sale 
for  the  program  was  to  Frederick 
&  Nelson  department  store,  Seattle, 
for  sponsorship  on  KOMO  Seattle; 
KPUG  Bellingham,  and  KBKW 
Aberdeen,  all  in  Washington  state. 

The  new  Ziv  salesmen,  added  to 
the  south  and  midwest  districts, 
are  Earl  J.  Brewer,  Arthur  E. 
Watson,  George  J.  Williams  and 
Jesse  S.  Peaver  Jr. 

Mr.  Brewer,  who  will  report  to 
Jack  Howard,  division  manager, 
recently  resigned  as  district  man- 
ager of  the  George  S.  May  Co., 
business  engineering  firm.  He  has 
held  several  advertising  and  selling 
positions  with  firms  in  the  midwest 
and  southwest. 

Mr.  Watson  will  report  to  Tom 
Privette,  southwestern  division 
manager.  For  the  past  five  years, 
Mr.  Watson  was  sales  manager  of 
the  Americana  Corp.,  New  York. 

Reporting  to  Division  Manager 
Bill  Nevin  will  be  Mr.  Williams. 
He  was  formerly  an  account  execu- 
tive with  the  Craigie  Adv.  Agency, 
Minneapolis,  and  previously  an  ac- 
count executive  and  radio  time- 
buyer  with  the  Manson-Gold-Miller 
Agency,  Minneapolis. 

Mr.  Peaver  also  will  be  under 
Mr.  Privette's  supervision.  He  was 
a  WAFM-TV  Birmingham,  Ala., 
salesman  the  past  two  years. 


ABC  AFFILIATES 


Western  Div.  to  Meet 

FALL  season  network  plans  and 
review  of  the  proposed  ABC-United 
Paramount  Theatres  merger  will  be 
key  topics  on  the  agenda  at  the 
annual  autumn  meeting  of  ABC 
Western  Div.  radio  affiliates  in  Hol- 
lywood, Calif.,  next  Monday.  Alfred 
R.  Beckman,  new  national  direc- 
tor of  ABC  radio-TV  station  rela- 
tions, will  preside  over  the  session 
at  the  Beverly  Hills  Hotel. 

ABC  President  Robert  Kintner 
and  other  network  executives  will 
attend.  Also  participating  will  be 
Ernest  Lee  Jahncke  Jr.,  vice  presi- 
dent and  assistant  to  the  president; 
Charles  T.  Ayres,  vice  president, 
ABC  radio  network;  Ted  Oberf el- 
der, director  of  ABC  radio  O&O 
stations;  James  Connolly,  vice 
president,  San  Francisco  division; 
William  Phillipson,  director  of 
ABC  Western  Div.  operations. 


|?  Italia*  WiccHs 


PROUDLY  exhibiting  the  Declaration  of  Advertising  Principles  of  the  Dallas 
Adv.  League,  issued  Sept.  12,  are  (I  to  r):  William  A.  Roberts,  assistant 
general  manager,  KRLD-AM-FM  Dallas;  Ben  H.  Wooten,  president  of  Dallas 
Chamber  of  Commerce  and  of  the  First  National  Bank  there;  Pat  Brassed, 
Neiman-Marcus;  John  J.  Shea,  president.  Lone  Star  Wholesalers  Inc., 
spokesman  for  area  TV  set  distributors,  and  who  issued  the  "Standards  for 
Advertising  and  Selling  Television  Sets,"  and   Ralph   Nimmons,  manager, 

WFAA-TV  Dallas. 


'DOUBLE-BILLING 


1  Rochester  Group  Hits 
Practice  as  'Harmful' 


PRACTICE  of  double-billing— using 
in  billing  procedures  for  advertisers- 
to  the  radio  industry  by  the  Radio 
Rochester,  N.  Y. 

The  council,  comprising  five 
Rochester  stations,  adopted  a  reso- 
lution scoring  the  practice  and 
subscribing  to  a  loyalty  pledge 
that  they  are  "totally  abstaining 
from  any  form  of  the  double-billing 
practice." 

To  further  the  impact  of  its 
declaration,  the  council  bought  a 
full-page  advertisement  in  at  least 
one  trade  paper,  and  reportedly 
was  contemplating  commitments  in 
others. 

The  group  comprises  WARC 
WHAM  WHEC  WRNY  WVET, 
with  top  executives  of  these  sta- 
tions affirming  their  approval  of 
the  resolution.  Only  station  off 
the  council  reservation — and  thus 
not  signing  the  resolution  —  was 
WSAY,  whose  president  and  gen- 
eral manager,  Gordon  Brown,  has 
been  a  constant  critic  of  network 
affiliation  practices. 

In  announcing  its  stand,  the 
Rochester  management  group  said 
it  took  the  action  after  "recogniz- 
ing the  danger"  of  such  a  practice. 
"Double-billing"  generally  involves 
national  advertiser  -  local  dealer 
co-op  tie-in  campaigns  for  which 
advertisers  are  billed  the  national 
rate  and  dealers  at  the  local  scale. 

The  council  claimed  that  the 
"entire  segment  of  the  radio  indus- 
try in  one  community  has  been 
blacklisted  by  national  advertisers 
and  advertising  agencies"  because 
of  the  "malpractice"  of  one  sta- 
tion. The  resolution  did  not  iden- 
tify the  community  or  station,  but 
held  that  "such  operation  methods" 
have  resulted  in  blacklisting  of  all 
stations  there,  including  the  guilty 
one. 

Signers     of     the  resolution, 


both  local  and  national  rate  scales 
—has  been  denounced  as  "harmful" 
Broadcast  Management  Council  of 

★  :  

adopted  Sept.  5,  were:  S.  W. 
Townsend  (for  WARC),  William 
Fay  (WHAM),  Gunnar  0.  Wiig 
(WHEC),  W.  E.  Huff  (WRNY) 
and  Ervin  F.  Lyke  (WVET). 
Text  of  the  resolution  follows: 

Whereas:  The  radio  industry  has 
sustained  harmful  effects  through  dou- 
ble-billing procedures  (both  local  and 
national  rates)  and, 

Whereas:  Such  operation  methods 
has  (sic)  brought  about  a  black-list- 
ing of  stations  involved  in  such  prac- 
tices, and, 

Whereas:  The  entire  segment  of  the 
radio  industry  in  one  community  has 
been  blacklisted  by  national  advertis- 
ers and  advertising  agencies  even 
though  only  one  station  in  said  com- 
munity has  been  guilty  of  such  mal- 
practice, 

Now,  therefore  be  it  resolved:  That 
the  Radio  Broadcast  Management  Coun- 
cil of  Rochester,  N.  Y.,  hereby  sub- 
scribes to  a  loyalty  pledge  of  totally 
abstaining  from  any  form  of  double- 
billing  practice,  and, 

Be  it  further  resolved:  That  the 
member  stations  of  the  Radio  Broad- 
cast Management  Council  do  hereby 
affirm  by  signature  (hereon)  their  ap- 
proval of  this  resolution  and  maintain 
that  they  will  not  indulge  in  any  form 
of  double-billing  practice. 


BULLITT  NOMINATED 

Seeks  House  Seat 

STIMSON  BULLITT,  stockholder 
and  director  of  KING-AM-FM-TV 
Seattle,  will  be  the  Democratic 
candidate  for  member  of  Congress 
from  the  First  District  of  Wash- 
ington. He  won  the  nomination  in 
the  state  primary  election  Sept.  9. 

Mr.  Bullitt  is  the  son  of  Mrs.  A. 
Scott  Bullitt,  president  of  KING 
and  a  member  of  the  NARTB  Tele- 
vision Code  Committee.  He  will 
run  against  Thomas  M.  Pelly,  Seat- 
tle businessman.  The  district  seat 
has  been  held  four  years  by  Hugh 
B.  Mitchell,  nominated  at  the  pri- 
mary as  Democratic  candidate  for 
governor  of  Washington. 


PETRY  FOR  KECA 

KFI  Appoints  Christal 

ARRANGEMENTS  were  complet- 
ed last  Thursday  for  Edward  Petry 
&  Co.  to  take  over  representation 
of  ABC's  KECA  Los  Angeles,  ef- 
fective Oct.  1,  thus  rounding  out 
ABC's  appointment  of  independent 
representatives  for  all  of  its  O&O 
stations  [B*T,  Sept.  8,  1]. 

The  KECA  appointment  was 
held  up  by  negotiations  for  termi- 
nation of  the  Petry  company's 
representation  of  KFI  Los  An- 
geles, to  avoid  conflict  in  that  city. 
Appointment  of  the  Petry  firm  to 
represent  KECA-TV,  WJZ-AM-TV 
New  York  and  KGO-AM-TV  San 
Francisco  had  been  made  effective 
Sept.  1,  at  which  time  representa- 
tion of  the  other  ABC  stations  was 
taken  over  by  John  Blair  &  Co. 
(WENR  Chicago  and  WXYZ  De- 
troit) and  Blair-TV  (WENR-TV 
and  WXYZ-TV). 

It  was  reported  in  Los  Angeles, 
Friday,  that  KFI  had  appointed 
Henry  I.  Christal  Co.  as  its  na- 
tional representative  effective  Oct. 
1.  The  firm  was  expected  to  name 
a  West  Coast  manager  with  offices 
in  San  Francisco. 

With  the  KECA  appointment, 
what  was  described  as  the  most 
extensive  spot  representation 
agreement  in  broadcasting  history 
was  completed,  involving  an  esti- 
mated $8  million  in  annual  billings 
on  the  10  stations. 

Concurrent  with  ABC's  an- 
nouncement that  the  Petry  organ- 
ization would  represent  KECA  as 
well  as  KECA-TV,  Petry's  TV  di- 
vision announced  that  L.  D.  (Bill) 
Larimer,  ABC  manager  of  TV  spot 
sales  in  Los  Angeles,  has  joined  the 
Petry  firm  as  TV  account  executive 
in  Los  Angeles. 

Entering  broadcasting  in  1933, 
Mr.  Larimer  was  account  executive 
for  Central  States  Broadcasting 
Co.  in  the  Omaha-Lincoln  area; 
worked  with  CBS  Radio  Sales  in 
Chicago  and  in  Los  Angeles,  where 
he  was  sales  manager,  and  joined 
ABC  four  years  ago  as  network 
sales  manager  in  that  city.  Two 
years  later  he  was  named  Los 
Angeles  manager  of  TV  spot  sales 
for  ABC. 


JOHN  HEINEY  NAMED 

To  Ford  Radio-TV  Post 

JOHN  H.  HEINEY,  associated  with 
J.  Walter  Thompson  Co.  in  New 
York  until  last  April,  has  been 
appointed  head  of  radio  and  TV 
relations  of  the  Ford  Motor  Co.'s 
public  relations  office.  Mr.  Heiney 
was  with  the  agency  for  the  past 
five  years  and  previously  with  CBS 
in  Washington. 

Other  changes  in  the  Ford  public 
relations  realignment  involve  John 
E.  Statler,  named  manager  of  the 
New  York  public  relations  office; 
C.  Gayle  Warnock,  who  will  man- 
age the  Chicago  office,  and  Wil- 
liam A.  Lashley,  who  heads  the 
San  Francisco  office. 
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Akron  University  Study  Shozvs 
Huge  Car  Radio  Audience 


In  Akron,  Ohio  . . .  WCUE  delivers 


lowest  cost-per-thousand  listeners 


* 


For  every  1 ,000  cars  on  the  streets  of  Akron., 
there  are  469  "bonus"  radio  listeners.  That's  the 
finding  of  a  survey  of  the  car  radio  audience  com- 
pleted by  Akron  University  students. 

WCUE  can  give  you  their  share  of  this  bonus 
audience  at  the  lowest-cost-per-thousand  of  any 
Ak  ron  station.  WCUE  can  give  you  up  to  96% 
more  listeners  for  your  advertising  dollar  than  other 
Akron  stations  (see  chart  below).  Survey  after  sur- 
vey has  shown  that  whether  it's  a  car  radio  audience 
or  an  at  home  radio  audience,  you  get  more  lis- 


teners for  your  advertising  dollar  on  WCUE. 

What's  more,  this  Akron  University  survey 
points  up  another  interesting  fact:  Music  and  news 
were  preferred  by  83.5%  of  the  car  radio  listeners 
.  .  .  WCUE  devotes  the  greatest  percentage  of 
their  total  programming  to  music  and  news. 

Put  WCUE,  Akron's  only  independent  and 
fastest-growing  station  on  your  schedule  .  .  .  for 
saturation  .  .  .  for  lowest  cost-per-thousand  .  .  . 
for  direct  results. 

*  Based  on  figures,  from  Akron  University  car  radio  survey 


WCUE  gives  you  32.5%  more  listeners  for  your  advertising  dollar  than  Akron  station  "A' 


WCUE  gives  you  96.3%  more  listeners  for  your  advertising  dollar  than  Akron  station  "B7 


WCUE  gives  you  53.6%  more  listeners  for  your  advertising  dollar  than  Akron  station  "C 


One  of  Ohio's  Outstanding 
Independent  Stations 


Wcue 

SEE  YOUR  FORJOE  MAN  FOR  DETAILS 
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'Morals'  Group  Probes  Responsibility 

(Continued  from  page  28) 


NARTB  DIST.  13 


Congress  Eyes  Local 
Radio-TV— Hardy 


Mr.  Seavey 


desired  now  by  commercial  spon- 
sors. 

Hollis  Seavey,  MBS  director  of 
Washington  oper- 
ations, introduced 
that  networ  k's 
program  stand- 
ards, but  begged 
off  answering 
policy  questions. 
He  was  asked  to 
have  a  Mutual 
official  testify  in 
New  York  on 
policy  matters. 

Appearing  for 
NARTB  were 
Ralph  W.  Hardy,  director  of  gov- 
ernment  relations,   and   Thad  H. 
Brown  Jr.,  TV  director  and  counsel. 

Mr.  Hardy  detailed  the  care 
taken  by  local  broadcasters  to 
bring  listeners  the  best  programs 
in  the  best  of  taste.  Mr.  Hardy 
said: 

I  know  of  no  business  enterprise 
where  good  will  is  so  completely  the 
paramount  factor  in  the  success  of 
the  undertaking  as  it  is  in  broad- 
casting. Remember,  in  our  busi- 
ness, the  people  do  not  even  have 
to  go  to  the  trouble  of  calling  up 
to  cancel  their  subscription.  All  it 
takes  is  a  simple  twist  of  the  wrist — 
even  by  a  child — and  your  competitor 
is  enjoying  front  and  center  stage. . .  . 

He  explained  in  detail  how  a 
broadcaster  handles  a  letter  of 
criticism,  particularly  how  it  is 
weighed  to  determine  whether  it  is 
bona  fide  or  only  in  response  to  a 
pressure  group. 

Mr.  Hardy  promised  that  NARTB 
would  make  a  study  of  a  recent 
survey  of  Los  Angeles  children's 
TV  programs  made  by  TV  Maga- 
zine of  that  city.  It  showed,  said 
Mr.  Harris,  that  in  one  week  124 
programs  used  crime  as  their  basic 
appeal.  It  enumerated,  the  com- 
mittee chairman  said,  857  crimes, 
including  167  murders,  four  sui- 
cides and  one  attempted  rape.  The 
survey  showed,  Mr.  Harris  said, 
that  78%  of  children's  shows  were 
crime  programs,  and  that  85%  of 
crime  programs  are  telecast  before 
9  p.m. 

Brown  Testifies 

Mr.  Brown  gave  an  historical 
resume  of  events  leading  up  to  the 
adoption  of  the  TV  Code  and  ex- 
plained how  the  Code  Review  Board 
and  the  NARTB  TV  Board  oper- 
ates respecting  violations. 

Only  a  little  more  than  100  com- 
plaints have  been  received  since  the 
Code  became  effective  March  1,  Mr. 
Brown  said.  He  also  reported  that 
more  than  23,000  copies  of  the 
Code  had  been  sent  out  by  NARTB, 
of  which  1,200  went  to  American 
Assn.  of  Advertising  Agencies  for 
distribution  to  its  members. 

No  disciplinary  actions  have  been 
taken  by  the  Review  Board  yet, 
Mr.  Brown  divulged,  but  several 
complaints  are  in  what  he  termed 
the  "corrective"  stages. 

In  answer  to  queries  by  com- 
mitteemen, Mr.   Brown   said  that 
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the  Code  Review  Board  has  been 
thinking  of  asking  stations  to  relay 
complaints  to  Washington.  He  also 
responded  that  after  the  Code  has 
been  in  operation  for  some  time, 
the  Review  Board  might  monitor 
programs. 

Mr.  Harris  told  NARTB  wit- 
nesses that  he  had  received  more 
than  100  complaints  and  that  he 
would  turn  them  over  to  the  Re- 
view Board.  He  also  suggested 
that  NARTB  more  widely  publicize 
the  fact  that  the  public  can  com- 
plain to  NARTB's  Review  Board. 

He  also  brought  up  the  question 
of  "irritating"  cigarette  commer- 
cials. He  alluded  to  an  article  in 
the  Journal  of  the  American  Medi- 
cal Assn.  which  objected  to  the 
impersonation  of  physicians  in 
cigarette  commercials.  Rep.  Homer 
Thornberry  (D-Tex.)  also  ques- 
tioned industry  witnesses  on  the 
lengch  of  commercials. 

Rep.  Harmar  D.  Denny  Jr. 
(R-Pa.)  expressed  his  disappoint- 
ment that  neither  the  TV  Code,  nor 
the  policy  statements  submitted  by 
ABC  and  MBS  contained  anything 
about  respect  for  the  U.  S.,  the 
Constitution  or  American  institu- 
tions. He  was  assured  that  every- 
one in  the  industry  was  aware  of 
his  responsibility  in  that  direc- 
tion. 

Two  other  witnesses  who  ap- 
peared last  week  were  84-year-old 
temperance  leader  Dr.  Clinton 
Howard,  of  the  International  Re- 
form Federation,  and  metaphysical 
lecturer  and  practitioner  Walter  H. 
Wilson  of  Washington  and  Indian 
Head,  Md.  Mr.  Wilson  asked  that 
Congress  forbid  the  broadcasting 
of  public  service  spot  announce- 
ments about  diseases  on  the  ground 
that  listeners  actually  become 
stricken  because  of  the  fear  en- 
gendered by  hearing  about  the 
symptoms. 


CONGRESSIONAL  investigators  of  radio  and  TV  programming  are 
keenly  interested  in  local  station  operations,  Ralph  W.  Hardy,  NARTB 
government  relations  director,  told  NARTB  District  13  (Texas)  dele- 
gates Thursday  as  their  annual  meeting  opened  at  the  Texas  Hotel, 
Fort  Worth.  *-  


Mr.  Hardy,  who  testified  Tuesday 
in  the  House  Commerce  subcom- 
mittee probe  into  radio  and  TV 
(see  story  page  28),  gave  delegates 
a  review  of  developments  at  the 
Washington  investigation. 

Kenyon  Brown,  KWFT  Wichita 
Falls,  District  13  director,  opened 
the  meeting  Thursday  morning.  He 
introduced  NARTB  President  Har- 
old E.  Fellows,  who  reviewed  prog- 
ress in  association  affairs  and  dis- 
cussed  problems  of  broadcasters 
and  telecasters. 

Mr.  Brown  named  the  following 
Resolutions  Committee:  James  R. 
Curtis,  KFRO  Longview;  Gordon 
Thompson,  KFYO  Lubbock;  Karl 
O.  Wyler,  KTSM  El  Paso;  Jack 
McGrew,  KPRC-TV  Houston ; 
Lewis  O.  Siebert,  KGKL  San 
Angelo. 

NARTB  headquarters  also  was 
represented  by  Richard  P.  Doherty, 
employe-employer  relations  direc- 
tor, and  William  T.  Stubblefield, 
station  relations  director.  Mr.  Do- 
herty reviewed  trends  in  station 
operating  costs  and  conducted  a 
management  clinic.  Mr.  Stubble- 
field  directed  a  discussion  of 
NARTB  membership  problems. 

Named  to  a  new  Membership 
Committee  representing  Texas  and 
District  13  were  Ray  F.  Herndon 
Jr.,  KTRH  Houston;  Marshall  H. 
Pengra,  KGKB  Tyler;  Tom  Critser, 
KGNC  Amarillo;  Eugene  J.  Roth, 
KONO  San  Antonio;  Richman  G. 
Lewin,  KTRE  Lufkin;  George  W. 
Marti,  KCLE  Cleburne;  Willard 
Deason,  KVET  Austin. 

Harold  Hough,  WBAP-TV  Fort 
Worth,  a  member  of  the  NARTB 
Television  Board,  represented  the 
board  at  the  district  session  and 
was  named  to  direct  a  Friday  tele- 
vision clinic- 


WOAI  BIRTHDAY 

Marks  30  Yrs.  in  Radio 

WOAI  San  Antonio,  which  claims 
to  be  the  first  U.  S.  radio  station 
to  pay  talent  for  appearing  on  its 
programs,  celebrates  its  30th  anni- 
versary Thursday. 

The  50  kw  station,  founded  by 
the  late  G.  A.  C.  Halff,  went  on 
the  air  for  the  first  time  Sept.  25, 
1922,  with  a  power  of  500  w. 

In  May  1925,  its  power  was  in- 
creased to  5  kw,  highest  wattage 
then  permitted  by  the  government. 
In  1930,  WOAI  upped  to  its  present 
power  of  50  kw.  It  has  been  an 
NBC  affiliate  since  1928.  WOAI-TV 
was  added  in  1949. 

Since  its  beginning,  WOAI  has 
devoted  a  large  portion  of  its  sched- 
ule to  programs  of  special  interest 
to  farmers  and  ranchers. 

Station  executives  include  Hugh 
A.  L.  Halff,  president,  and  Arden 
X.  Pangborn,  general  manager  of 
Southland  Industries  Inc.,  licensee 
of  WOAI-AM-TV. 

In  commemoration  of  its  anni- 
versary, the  station  is  sending  ad- 
vertisers and  agencies  a  bronze 
plaque  in  the  form  of  a  circular 
paperweight. 


Demo  Booking  Post 

MARY  BETH  LARRABEE,  spe- 
cial assistant  to  Bryson  Rash, 
ABC  Washington,  White  House 
correspondent,  has  joined  the 
Democratic  National  Committee. 
She  will  handle  booking  arrange- 
ments in  the  Speakers'  Bureau  for 
radio-TV  appearances  of  Demo- 
cratic members  of  Congress  on  net- 
work public  service  political  cam- 
paign programs. 


MOUNTAIN  area  broadcasters  met  at  Denver  Sept.  11-12 
for  NARTB  District  14  sessions.  Seated  (I  to  r):  Will-am 
C.  Grove,  KFBC  Cheyenne,  Wyo.,  district  director;  Sen. 
Edwin  C.  Johnson  (D-Col.);  NARTB  President  Harold  E. 
Fellows;  Don  Searle,  KOA  Denver;  Bernard  Koteen,  special 


counsel,  NARTB.     Back   row.  Rex  Howell,  KFXJ  Grand 
Junction,  Col.;  S.  S.  Fox,  KDYL  Salt  Lake  City;  A.  G. 
Meyer,   KMYR   Denver;    Hugh    B.   Terry,   KLZ  Denver; 
Frank  Bishop,  KFEL  Denver. 

(Also  see  District  12  pictures,  page  40) 
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in  building  racing  cars... 


or  broa 


t  transmitters 


ENGINEERING 

makes  the  difference! 


There  can  be  no  substitute  for  sound,  logical,  advanced 
engineering  processes  —  whether  you're  building  Indianapolis 
Speedway  winners  or  the  new  Collins  300J  Broadcast  Trans- 
mitter. Enclosed  in  the  full-size,  two-tone  grey  cabinet  of 
this  250  watt  transmitter  are  the  engineering  accomplishments 
that  have  established  Collins  as  the  leader  in  broadcast  equip- 
ment quality. 

Collins  engineered  features  in  the  300J  give  you  superior 
performance  —  minimum  operating  and  maintenance  costs  — 
and  maximum  dependability.  Tuning  and  operating  controls 
are  conveniently  located  on  the  front.  Blower  cooled  tubes, 
oversized  components  and  all  terminals  are  quickly  accessible 
from  the  rear.  All  tubes  are  visible  at  a  glance. 

Collins  consistency  in  engineering  excellence  is  your  guar- 
antee of  dependability  and  premium  performance  in  the  com- 
plete line  of  broadcast  and  speech  equipment.  Write  today  for 
complete  details  and  descriptive  literature. 


1 


Collins  300J  250  watt 
Broadcast  Transmitter 


For  quality  in  broadcasting  equipment,  ifs 


COLLINS  RADIO  COMPANY,  Cedar  Rapids,  Iowa 


11  W.  42nd  St. 
NEW  YORK  36 


1930  Hi-Line  Drive 
DALLAS  2 


2700  W.  Olive  Ave* 
BURBANK 


Dogwood  Road,  Fountain  City 
KNOXVILLE 
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TRADE  RESOURCES 

Educators  Asked  to  Realize 

A  "HANDS  -  across  -  the  -  micro- 
phone" relationship  between  edu- 
cators and  the  radio-TV  industry 
was  urged  by  Michael  R.  Hanna, 
general  manager  of  Cornell  U.'s 
WHCU  Ithaca,  before  the  annual 
fall  conference  of  the  New  York 
State  chapter  of  American  Women 
in  Radio  and  Television. 

Participating  in  a  panel  discus- 
sion of  "Educational  and  Commer- 
cial Television:  Can  They  Live 
and  Work  Together?"  Mr.  Hanna 
called  upon  educators  to  recognize 
the  program  and  financial  re- 
sources of  radio  and  television 
broadcasters.  Ralph  Steetle  of  the 
Joint  Committee  on  Educational 
TV,  another  panel  participant, 
cited  what  he  called  a  trend  to- 
ward better  showmanship  among 
educators. 

Other  panel  participants  in- 
clude Doris  Corwith  of  NBC,  na- 
tional president  of  AWRT ;  Dun- 
can McDonald  of  DuMont  TV; 
Geraldine  Zorbaugh  of  ABC,  and 
John  Herring,  New  York  State 
Adult  Education  Dept. 

The  conference,  held  Sept.  12-14 
at  Ithaca,  was  attended  by  61 
registrants,  according  to  Confer- 
ence Chairman  Anita  Monsees  of 
WHCU.  Cornell  President  Deane 
Malott  urged  the  group  in  a  wel- 
coming address  to  help  develop  a 
better  informed  public  by  provid- 
ing leadership  in  communities. 
Gertrude  Grover  of  WHCU,  chap- 
ter chairman,  presided. 


II.  S.  CONSTITUTION 

Judge  Miller  Discusses 

THOROUGH  training  in  the  mean- 
ing of  the  Constitution  should  start 
in  grammar  schools  and  proceed 
through  secondary  schools  and  col- 
leges, Judge  Justin  Miller,  NARTB 
board  chairman,  said  Wednesday 
in  an  address  to  the  National 
Conference  on  Citizenship.  Judge 
Miller  was  overall  chairman  of  the 
conference,  which  met  at  the  Hotel 
Statler,  Washington. 

Recalling  that  framers  of  the 
Constitution  probably  never 
dreamed  about  radio,  television, 
autos,  telephones  and  similar  in- 
ventions, Judge  Miller  warned  that 
the  greatest  danger  to  the  docu- 
ment comes  "from  insidious  ef- 
forts to  amend  it  by  distortion  and 
misinterpretation."  He  cautioned 
against  governmental  restraints 
which  he  said  always  have  been 
p  recursors  of  state  censorship. 


Hunter  Named 

JAMES  HUNTER,  vice  president 
in  charge  of  manufacturing  and 
engineering  of  Columbia  Records 
Inc.,  has  been  named  vice  presi- 
dent and  director  of  production  en- 
gineering and  research.  In  this 
newly-created  post,  Mr.  Hunter 
will  concentrate  exclusively  on  the 
development  of  production  innova- 
tions in  line  with  Columbia's  long- 
range  program  for  developing  new 
ufacturing  processes. 


DISCUSSION  on  desirability  of  cooperation  between  radio-TV  broad- 
casters and  educators  was  preceded  by  a  welcoming  address  from  Cornell 
U.  President  Malott  (standing)  at  New  York  State  AWRT  fall  confer- 
ence. L  to  r:  AWRT  President  Corwith;  Mr.  Malott;  Mrs.  Grover, 
•<  chapter  chairman,  and  WHCU  General  Manager  Hanna. 


Rise  Noted 
By  MAB 


MAJOR  MEDIA  USERS 

NUMBER  of  national  advertisers  spending  $25,000  or  more  in  any  of 
the  major  advertising  media — network  radio,  network  television,  maga- 
zines and  newspapers  (excluding  spot  broadcasting  for  which  data 
are  not  available) — increased  from  936  in  1939  to  2,384  in  1951.  This 
is  shown  in  an  analysis  released  *  


last  week  by  Magazine  Advertising 
Bureau. 

Expenditures  of  these  advertis- 
ers, meanwhile,  rose  from  $333,- 
157,000  in  1939  to  $1,142,478,000  in 
1951,  MAB  reported,  with  the  aver- 
age expenditure  rising  from  $355,- 
900  in  1939  to  $479,200  in  1951. 

Tabulation  of  dollar  volume  of 
national  advertising  in  these  four 
media  (limited  to  advertisers 
spending  $25,000  or  more  in  each 
medium  in  any  year),  made  by 
MAB,  is  shown  below. 

Noting  that  in  the  time  covered 
by  the  tabulation,  national  adver- 
tising has  increased  257%  in  maga- 
zines, 213%  in  newspapers,  109% 
in  network  radio,  despite  recent 
losses,  and  network  TV  has  gone 
from  zero  to  more  than  107c  of 
the  total  in  1951,  MAB  explodes 
the  theory  that  TV's  rise  has  been 
at  the  expense  of  printed  media 
in  the  following  comment: 

"The  1949  to  1951  figures  are  of 
particular  interest,  since  this  cov- 
ers the  entire  period  of  the  develop- 
ment of  this  new  medium.  It  is 
interesting  to  note  that  while  tele- 
vision has  shown  a  1949-1951  in- 
crease of  $114.1  million  in  billings, 
the  two  printed  media — magazines 
and  newspapers — have  shown  an 
even  larger  increase  of  $118.3  mil- 
lion. And,  in  total  numbers  of 
national  advertisers  using  each 
medium,  television's  1949-1951  net 
increase  was  132  while  the  number 
of  national  advertisers  using  maga- 
zines increased  by  214. 

"There  is  an  interesting  parallel 


here,  with  the  early  days  of  net- 
work radio.  From  1933  to  1939, 
advertiser  expenditures  in  the  then 
new  radio  medium  increased  by 
$39  million.  But  magazine  adver- 
tising grew  much  more;  it  increased 
by  $54  million.  That  fact  may  be 
surprising  even  to  those  who  were 
buying  and  selling  space  in  those 
years." 


JAMES  B.  RYAN 

Is  Football  Fatality 

JAMES  BERNARD  RYAN,  16,  son 
of  BAB  President  William  B.  Ryan 
and  Mrs.  Ryan,  was  fatally  injured 
during  football  scrimmage  at  Iona 
Preparatory  School,  New  Rochelle, 
N.  Y.,  where  he  was  a  junior,  last 
Tuesday  afternoon. 

He  died  Wednesday  afternoon  in 
New  Rochelle  Hospital,  where  he 
had  been  taken  when  he  collapsed 
shortly  after  he  was  injured  while 
tackling  a  classmate.  He  was  said 
to  have  suffered  a  cerebral  hemor- 
rhage. His  father,  in  Birmingham 
for  a  BAB  sales  clinic,  was  sum- 
moned and  arrived  home  Wednes- 
day morning. 

Requiem  mass  was  said  Saturday 
morning  at  Our  Lady  of  Fatima 
Church  in  Scarsdale,  N.  Y.,  where 
the  family  resides.  Survivors  in- 
clude the  parents;  a  brother,  Wil- 
liam C.  Ryan,  a  student  at  George- 
town U.,  Washington,  D.  C,  and 
two  sisters,  Barbara  Ann  and  Mary 
Louise  Ryan. 


Magazines 
Newspapers 
Network  Radio 
Network  TV 

Total 


1939               1944  1949 
$130,777,000    $243,763,000  $395,713,000 
121,243,000      134,786,000  332,619,000 
81,137,000      185,408,000  184,418,000 
  11,951,000 

$333,157,000    $563,957,000  $924,701,000 


1950 
$416,598,000 
362,604,000 
177,741,000 
39,744,000 


1951 
$467,101,000 
379,571,000 
169,744,000 
126,026,000 


NARTB  District  Meeting  Schedule 


Date  Dist.  Hotel 
Sept. 

22-23    10    The  Elms 


25-26 

Oct. 

2-3 
6-7 
9-10 
13-14 

16-17 


9  Plankinton 


City 

Excelsior 
Springs,  Mo. 
Milwaukee 


Pinehurst,  N.  C. 
Atlanta 
Memphis 
Harrisburg.  Pa. 


20-21  1 


Carolina 
Biltmore 
Peabody 
Penn- 

Harris 
Westchester  Rye,  N.  Y. 

Country 

Club 

Statler  Boston 


Sept.  22:  ABC-TV  meets  with  advisory 
committee,  ABC  headquarters,  N.  Y. 

Sept.  22-25:  National  Electronic  Dis- 
tributors Assn.  convention,  Atlantic 
City,  N.  J. 

Sept.  25-27:  Television  Authority  spe- 
cial convention.  New  York. 

Sept.  28-30:  Adv.  Fed.  of  America,  10th 
District  meeting.  Mayo  Hotel,  Tulsa. 

Sept.  29:  ABC  Western  Div.  radio  af- 
filiates' annual  fall  meeting,  Beverly 
Hills  Hotel,  Hollywood. 

Sept.  29:  Tall  Tower  meeting,  FCC. 
Room  2230. 

Sept.  29-Oct.  1:  Assn.  of  National  Ad- 
vertisers, 43d  annual  meeting,  Hotel 
Plaza,  N.  Y. 

Sept.  29-Oct.  1:  National  Electronics 
Conference,  eighth  annual  confer- 
ence, Sherman  Hotel,  Chicago. 

Oct.  6-10:  Society  of  Motion  Picture  & 
Television  Engineers,  72d  semi-an- 
nual convention,  Statler  Hotel,  Wash- 
ington. 
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$996,687,000  $1,142,478,000 

BROADCASTING 


RACING  SHOWS 

KYA  Asks  License  Renewal 

KYA  San  Francisco,  one  of  a  group 
of  radio  and  TV  stations  whose 
license  renewal  applications  were 
set  for  hearing  earlier  this  year 
after  return  of  FCC  questionnaires 
on  horse  race  programs,  petitioned 
the  Commission  last  week  for  re- 
newal without  hearing.  Station 
pointed  out  that  regular  daily 
broadcasts  of  racing  news  had  been 
discontinued  upon  official  FCC  not- 
ice [B»T,  March  3].  KYA  noted 
the  Commission  had  renewed  other 
stations  which  discontinued  such 
programs. 

The  Commission  a  fortnight  ago 
renewed  another  11  licensees  of  the 
original  group,  the  action  based 
upon  recommendation  of  the  FCC 
Broadcast  Bureau,  which  observed 
the  questionable  programs  had 
been  dropped  and,  in  any  event, 
indicated  the  problem  should  be 
dealt  with  through  a  general  poli- 
cy proceeding  [B°T,  Sept.  15,  1]. 

KYA  in  its  petition  contended 
the  news  it  aired  was  taken  from 
the  regular  United  Press  wire, 
hence  was  delayed  in  most  cases 
for  more  than  an  hour.  KYA  said 
it  wished  to  carry  certain  feature 
race  news  from  time  to  time  in 
the  future  because  of  the  great  in- 
terest in  racing  in  that  state. 


Telecasting 


1 


I     4  0 


NORTH  LA         BREA      -  HOLLYWOOD 


HOLLYWOOD 
CHICAGO 
NEW  YORK 


3  6 


September  12,  1952 


TO  ALL  RADIO  STATIONS; 

We  understand  that  you  have  received  a  letter  from  Harry  Fox 
regarding  the  purchase  of  our  library  transcriptions. 

Our  counsel,  Sydney  Kaye  of  Rosenman  Goldmark  Colin  &  Kaye, 
advises  us  that  Mr.  Fox's  position  on  behalf  of  his  publish- 
ers is  entirely  groundless. 

We,  therefore,  repeat  to  you  our  complete  assurance  that 
transcriptions  purchased  from  us  may  be  used  by  you  as  long 
as  you  have  performance  licenses.    Furthermore,  we  will 
defend  any  action  brought  by  Mr.  Fox,  or  his  clients, 
against  any  radio  station  resulting  from  the  purchase  of 
our  library. 

Very  truly  yours, 

STANDARD  RADIO 
TRANSCRIPTION  SERVICES,  INC. 
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TOA  Forms  Battle  Lines 

(Continued  from  page  27) 


Committee  [B*T,  Sept.  15],  said 
some  theatre  interests  predict  a 
theatre  TV  circuit  of  200  to  300 
stations  will  eventually  carry  reg- 
ular service.  He  told  of  plans  to 
test  the  medium,  using  Broadway 
productions. 

TOA  and  the  Theatre  Equipment 
Supply  Mfrs.  Assn.  will  hold  a  com- 
bined trade  show  Oct.  31-Nov.  5, 
1953  at  the  Conrad  Hilton  Hotel, 
Chicago,  during  the  time  the  two 
groups  will  hold  conventions  along 
with  Theatre  Equipment  Dealers 
Assn. 

Nathan  D.  Golden,  director  of 
NPA's  Motion  Picture  &  Photo- 
graphic Products  Div.,  described 
trends  in  controls  over  equipment 
and  building  materials,  predicting 
a  "tremendous  upsurge"  in  con- 
struction of  drive-in  theatres  the 
next  few  years  as  controls  are 
relaxed. 

Manchester's  Proposal 
Proposal  for  a  teamwork  ar- 
rangement between  major  com- 
panies selling  food,  soap  and 
similar  products  and  theatre  opera- 
tors was  submitted  to  the  TOA  by 
Donald  S.  Manchester,  vice  presi- 
dent of  Dancer-Fitzgerald-Sample. 
He  said  General  Mills  spends 
$100,000  a  day  on  consumer  ad- 
vertising, including  sampling  at 
cost  of  25  to  50  cents  a  house. 

Edgar  Kobak,  WTWA  Thom- 
son, Ga.,  consultant  to  General 
Mills  and  other  firms,  introduced 
Mr.  Manchester  and  Clift  Samuel- 
son,  advertising  manager  of  Gen- 
eral Mills,  which  was  host  to  the 
Wednesday  luncheon. 

Sam  Pinanski,  TOA  representa- 
tive on  the  Council  of  Motion  Pic- 
ture Organizations,  reported  that 
the  industrywide  unity  drive  is 
bringing  results.  Promotion  ef- 
forts, particularly  "Movietime  U. 
S.  A."  campaigns,  have  utilized 
radio  advertising  and  other  media 
in  connection  with  nationwide  tours 
of  artists,  producers,  directors  and 
writers. 

Reporting  as  chairman  of  the 
public  relations  committee,  Elmer 
C.  Rhoden,  for  Midwest  Theatres,- 
scoffed  at  what  he  called  "the  de- 
featist attitude  toward  television." 
After  the  "first  numbing  shock  is 
over,"  he  said,  "experience  again 
has  shown  that  the  motion  pic- 
ture theatre  can  still  attract  a  huge 
audience — currently  more  than  55 
million  a  week — through  superior 
showmanship  and  good  pictures." 
Mr.  Rhoden  continued: 

Television  has  an  economic  problem 
in  its  effort  to  survive  and  expand  on 
commercial  support  —  the  advertising 
dollar  can  be  stretched  only  just  so 
far.  Television  has  a  programming 
problem  that  is  becoming  increasingly 
acute,  due  to  the  high  mortality  rate 
of  performers  and  shows.  On  the  other 
hand,  the  motion  picture  industry  is 
solidly  entrenched.  We  are  economic- 
ally sound.  We  have  entertainment 
merchandise  that  cannot  be  duplicated 
by  any  other  medium  While  we  do 
not  give  it  away  "for  free"  we  sell  it 
at  a  price  within  the  rei        f  all. 

We  have  yet  to  learn  ,se  tele- 
vision to  our  advantage,  a  .  hile  the 
day  may  not  be  far  distan  vhen  tele- 
vision will  be  an  adjunct  >f  the  mo- 
tion picture  theatre,  meanwhile  we 
must  join  our  forces  to  mane  the  pub- 
lic in  every  city,  town  and  hamlet  more 
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conscious  of  the  motion  picture  indus- 
try, and  particularly  the  motion  picture 
theatre,  in  a  more  friendly  and  under- 
standing way. 

Mr.  Rhoden  referred  to  the  13- 
week  mutual  benefit  test  in  New 
York,  with  radio-TV  and  theatre 
groups  publicizing  each  other's  pro- 
grams. 

In  his  keynote  address  to  the 
convention,  Mr.  Rhoden  voiced  in- 
dustry anger  among  exhibitors  over 
the  government's  16mm  anti-trust 
suit,  calling  for  united  action  to 
fight  the  "shocking"  litigation.  In- 
vestment of  $2%  billion  in  U.  S. 
theatres  is  threatened,  he  said, 
along  with  world  screen  dominance 
for  American-made  movies. 

"What  is  behind  this  conspiracy 
suit?"  he  asked.  "Who  inspired 
it?" 

Perhaps  a  Senate  investigation 
might  bring  out  the  facts,  he  sug- 
gested. Terming  it  a  matter  of 
record  "that  one  government  of- 
ficial, since  charged  with  bribery 
and  other  misconduct  in  office,  ac- 
cepted a  fee  of  $50,000  for  his  pre- 
sumed influence  in  obtaining  films 
for  a  phonovision  test,"  he  asked 
if  similar  tactics  have  been  em- 
ployed in  the  16mm  case. 

Mr.  Rhoden  suggested  theatres 
give  their  "allegiance"  to  producers 
"who  have  shown  the  courage  and 
good  judgment  to  turn  down  a  few 
quick  dollars"  from  sale  of  older 
pictures  to  television.  He  said  ex- 
hibitors should  "recognize  and  ap- 
preciate" the  decision  by  many 
stars  "to  reserve  their  talents  to 
the  screen." 

His  TV  optimism  was  based  on 

this  premise: 

After  one  more  year's  experience, 
we  have  found  that  the  threat  does 
not  grow,  but  becomes  less  apparent 
as  time  goes  on.  In  our  own  expe- 
rience in  Kansas  City  it  has  been  hope- 
ful to  note  a  gradual  abandonment  of 
television  in  favor  of  normal  movie 
going  habits.  This  is  especially  true 
with  children.  In  1952  to  date  we  have 
played  to  more  children  than  during 
the  same  period  in  1951.  There  are  also 
twice  as  many  television  sets  in  the 
Kansas  City  viewing  radius  as  there 
were  a  year  ago;  more  than  223,000 
sets,  one  for  every  two  families. 

Mr.  Rhoden  commented  enthusi- 
astically on  the  "excellence"  of  the 
Eidophor  color  TV  equipment  for 
theatres. 

Sullivan  Resigns 

A  surprising  development  as  the 
convention  got  under  way  was  an- 
nouncement by  Gael  Sullivan,  exec- 
utive director,  that  he  was  resign- 
ing immediately.  The  announce- 
ment was  made  Sunday  evening 
and  Mr.  Sullivan  promptly  left 
Washington  for  New  York. 

Mr.  Sullivan,  ending  a  four-year 
term,  voiced  "profound  regret"  and 
said  he  would  announce  his-  plans 
soon.  The  TOA  Executive  Com- 
mittee lauded  him  for  his  service 
to  the  association. 

In  his  opening  address  to  the 
convention  Mr.  Wolfson  compared 
current  exhibitor  crises  to  the  "so- 
called  dilemma  of  radio  in  1930." 
At  that  time  theatre  operators 
were  panicky  over  radio's  rapid 
development.    He  foresaw  progress 


CHARLES  C.  BEVIS  Jr.  (I),  who  is 
leaving  KOA-AM-FM  Denver  to  work 
with  NBC  in  an  executive  capacity, 
and  William  Grant  (c),  president. 
Metropolitan  Television  Co.,  which 
bought  KOA  for  $2.25  million,  greet 
Don  Searle,  who  succeeds  Mr.  Bevis 
as  KOA  vice  president-general  man- 
ager [B#T,  Sept.  1]. 


in  theatre  TV  as  a  box  office 
booster. 

TV's  power  as  an  advertising 
medium  brought  this  comment: 
"With  the  recent  sensationally  suc- 
cessful TV  campaigns  on  several 
pictures,  we  find  our  industry  wak- 
ing up  to  intelligent  use  of  televi- 
sion, this  new  and  great  sales 
force." 


Network  Billings 

(Continued  from  page  30) 

in  July  as  in  June,  although  the 
amounts  are  reduced  and  the  order 
considerably  altered.  Radio  new- 
comers in  July  are  Gillette  and 
Wrigley,  replacing  Philip  Morris 
and  Liggett  &  Myers;  TV  addi- 
tions are  General  Mills  and  Kel- 
logg, replacing  Lorillard  and  Gen- 
eral Motors. 

Lists  of  leading  advertisers  in 
the  various  product  categories 
(Tables  II  and  V)  show:  (1)  for 
network  radio,  no  jewelry  adver- 
tising in  July  and  five  changes  in 
leading  advertisers  from  the  June 
list  of  24;  (2)  for  network  TV, 
no  political  advertising  in  July  but 
with  some  consumer  service  busi- 
ness that  month,  none  of  this  type 
on  in  June,  and  changes  in  five 
classes  of  leading  firms. 

Total  time  purchases  of  each 
advertising  class  for  July  1952  and 
January-July  of  this  year,  com- 
pared to  the  1951  figures  for  the 
same  month  and  seven  -  month 
period,  are  reported  in  Tables  III 
and  VI. 


McDonald  Named 

APPOINTMENT  of  Richard  A. 
McDonald,  on  leave  from  Crown- 
Zellerbach  Corp.,  San  Francisco 
(paper  products),  as  National  Pro- 
duction Authority  administrator 
was  announced  last  Monday  by 
Secretary  of  Commerce  Charles 
W.  Sawyer.  He  succeeds  Henry  H. 
Fowler,  recently  named  as  director 
of  the  Office  of  Defense  Mobiliza- 
tion. Mr.  McDonald,  who  has  been 
serving  as  acting  deputy  adminis- 
trator of  NPA  since  August,  is  a 
vice  president  and  chairman  of 
the  executive  committee  of  Crown- 
Zellerbach. 


ABC-UPT  CASE 

Deadline  Extended  1 

ON  the  plea  of  FCC  counsel  that  I 
they  needed  more  time  to  prepare  I 
proposed  findings  on  the  intricate  ' 
Paramount  case  —  which  involves 
primarily  the  merger  of  ABC  and 
United  Paramount  Theatres  Inc. — 
FCC  Hearing  Examiner  Leo  Res- 
nick   granted  all  parties  a  two- 
week  extension  of  the  deadline — 
to  Oct.  3. 

Although   none   of   the  parties 
need  to  file  proposed  findings  be- 
fore the  new  date,  it  is  understood  , 
that  a  joint  ABC-UPT  brief  may 
be  submitted  this  week.    At  the 
same  time,  Paramount  Pictures  is  1 
said  to  be  prepared  to  file  its  pro-  j 
posed  findings  on  the  renewal  of 
the  license  of  KTLA   (TV)  Los 
Angeles  and  kindred  matters  be- 
fore the  Oct.  3  deadline. 

Filed  Thursday  were  the  pro- 
posed findings  of  CBS,  which  is  due 
to  purchase  WBKB  (TV)  Chicago 
from  the  merged  ABC-UPT  com- 
pany for  $6  million. 

Its  proposals  ask  the  examiner 
to  authorize  the  purchase  on  the 
grounds  that:  (1)  Neither  CBS 
nor  its  officers,  directors,  stock- 
holders or  employes  have  partici- 
pated in  any  violations  of  state  or 
federal  anti-trust  laws;  (2)  Opera- 
tion of  WBKB  will  be  expanded,  if 
sale  is  approved,  through  strength- 
ened facilities,  staff  and  programs; 
(3)  Sale  cannot  be  called  traffick- 
ing in  licenses  since  if  the  merger 
is  approved  ABC-UPT  must  sell 
one  of  two-owned  stations  in  Chi- 
cago (ABC  already  owns  WENR- 
TV  there). 


KMPC'S  50  KW 

CP  May  Be  Dropped 

KMPC  Los  Angeles  is  considering 
turning  back  its  construction 
permit  for  50  kw  nighttime  direc- 
tional, it  was  learned  last  week. 
The  Goodwill  station  has  had  the 
CP  since  1947,  but  has  encountered 
engineering  difficulties  in  estab- 
lishing the  full  nighttime  radiation 
authorized. 

,  Station  operates  on  710  kc  with 
50  kw  day,  and  10  kw  night,  direc- 
tionally.  Cost  of  using  the  50  kw 
nighttime  grant  is  considered  too 
high,  in  the  opinion  of  station 
officials — particularly  in  light  of 
network  nighttime  rate  cuts  and 
the  impact  of  TV  on  nighttime 
listening.  There  are  seven  TV  sta- 
tions in  Los  Angeles. 

General  Manager  Robert  O.  Rey- 
nolds and  Assistant  General  Man- 
ager Lloyd  C.  Sigmon  conferred 
with  their  attorneys  in  Washington 
last  week  on  the  matter.  A  deci- 
sion is  due  to  be  reached  by  the 
end  of  the  month,  it  was  reported. 
Messrs.  Reynolds  and  Sigmon 
visited  other  Goodwill  stations  on 
their  way  east,  at  WJR  Detroit  and 
WGAR  Cleveland.  They  were  due 
to  return  west,  stopping  off  to 
visit  their  respective  families  in 
Oklahoma  on  their  way  back  to  Los 
Angeles. 
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THE  TRANSIT  RADIO 


AUDIENCE  IS  EXCIUJIVEIY JOURS! 


MARKETS 

CINCINNATI  WKR^ 
WASHINGTON,  D.  C.  WWDC 

ST.  LOUIS 
KANSAS  CITY 
PITTSBURGH 
WORCESTER 
TRENTON 
TACOMA 


KCWO 
WKJF 
WGTR 
WTOA 
KTNT 


All  FW  STATIONS 
PROVIDING  MORE 
ENJOYABLE  STATIC-FREE 
LISTENING 


TO 


ACCURME.AUD.T^UD.,NCEMi( 
LmMERCIAL  penetration 

©DEEP  COMMERCIAL  They.t. 
M%  of  pe.p!e  WAN    n,«.c  o. 

This  means  almost  iw  /.  r 

O      All  of  lh.»  million,  of  custom... 
i  *i  «r  less  per  thousand! 

COSt  Of  $1  or  less  p  Comm.s5.on5. 
•Pores  paid,  audited  and  reported  to 

fORJOE  NMJOMAlf  IMC. 
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MUSIC! 


NEWS! 


SPORTS! 


TIME! 


i 


WEATHER! 
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'OTASCO'  STORY 


District  12  Hears 
Firm's  Radio  Success 


DELEGATES  to  the  NARTB  District  12  meeting,  which  ended  Tuesday 
at  Wichita,  Kan.,  after  two  days  of  sessions,  on  Monday  heard  how 
"the  world's  largest"  independent  automotive  chain  flourished  and  grew 
to  its  present  size  with  the  help  of  radio. 
D.  C.  (Clem)  Sperry,  advertising  * 


manager  of  the  Oklahoma  Tire  & 
Supply  Co.,  Tulsa,  Okla.,  who  ad- 
dressed the  broadcasters  at  a  Mon- 
day luncheon  in  the  Lassen  Hotel, 
described  his  firm's  18  years  of 
using  radio,  starting  with  a  $600 
budget  in  1934. 

For  NARTB,  President  Harold 
E.  Fellows,  Government  Relations 
Director  Ralph  W.  Hardy  and  Em- 
ploye-Employer Relations  Director 
Richard  P.  Doherty  made  featured 
talks  at  the  sessions,  along  the 
line  of  those  made  at  previous  dis- 
trict meetings. 

The  automotive  firm,  whose 
trade  name,  "Otasco,"  became  es- 
tablished through  radio,  went  into 
the  medium  in  1934  with  a  $600 
budget  on  one  station.  That  was 
after  its  study  showed  half  its 
business  in  15  Oklahoma  markets 
was  from  rural  areas  where  news- 
papers had  "forgotten"  circulation, 
Mr.  Sperry  said. 

Spends  $30,000  on  16 

The  next  year  Otasco  used  two 
stations,  spending  $2,000,  and  sales 
increased  "at  a  fantastic  rate," 
with  11  new  markets  in  Arkansas 
opened  up.  By  1939,  16  stations 
were  being  used  with  a  $30,000 
radio  budget.  Beginning  in  1941, 
Otasco  used  news  programs  in  ev- 
ery market  and  still  does  so  now. 

Today  the  firm  is  advertising  on 
58  stations  regularly  in  Okla- 
homa, Arkansas,  Missouri  and 
Kansas,  with  a  budget  of  $160,000, 
or  a  third  of  its  total  advertising 
budget.  Otasco  spends  1%  of  sales 
in  advertising,  using  all  power  sta- 
tions (5,  10  and  50  kw)  in  its  area 
and  about  27%  of  smaller  stations, 
all  on  daytime  radio,  according  to 
Mr.  Sperry. 

H.  W.  (Hank)  Slavick,  WMCT 
(TV)  Memphis,  at  a  TV  seminar 
conducted  by  him  Tuesday,  said 
prospective  TV  operators  first 
should  consider  (1)  the  set  number 
potential  of  the  area,  (2)  the  dollar 
volume  potential  of  the  area  and 
(3)  competition.  Mr.  Slavick  said 
some  experts  believe  50,000  sets  in 
an  area  are  necessary,  but  he  be- 
lieves 35,000  TV  homes  are  enough. 

Mr.  Slavick  said  the  operator 
should  start  out  with  a  small  staff, 
promoting  circulation  before  going 
on  the  air.  With  development  of 
films  and  kinescope  techniques,  he 
said,  the  operator  can  program  16 
hours  daily  within  a  year.  He  ad- 
vised getting  films  from  govern- 
ment and  institutional  sources  and 
buying  the  cheapest  films  available. 

Describing  the  WMCT  film  de- 
partment, which  cost  $24,000  to  set 
up,  he  said  WMCT  does  spots  for 
as  low  as  $35  (depending  on  pro- 
duction costs)  and  has  three  rate 
cards — the  first  a  production  rate 
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card  for  production  costs  paid  by 
the  advertiser  and  two  others  for 
local  and  national  advertising. 

Tuesday  afternoon  sessions  fea- 
tured a  sales  panel  headed  by  Ben 
Ludy,  WIBW  Topeka,  with  Arden 
Booth,  KLWN  Lawrence,  Kan.; 
Bob  Schmidt,  KAYS  Hays,  Kan.; 
Bud  Blust  Jr.,  KTUL  Tulsa,  and 
Guy  Farnsworth,  KCRC  Enid,  Okla. 
The  resolutions  committee  was 
headed  by  Hale  Bondurant,  KFBI 
Wichita,  with  Mr.  Schmidt  and  Cy 
Casper,  WBBZ  Ponca  City,  Okla. 

The  meeting  was  called  to  order 
Monday  by  Jack  Todd,  KAKE 
Wichita,  District  12  director,  and 
Wichita  Mayor  Russell  Jump 
officially  welcomed  delegates. 

Resolutions  were  passed  asking 
for  increased  NARTB  membership, 
commending  NARTB  efforts  to 
purchase  tower  insurance  on  a 
group  basis,  deploring  rate  cuts 
and  asking  NARTB  to  encourage 
training  for  young  people  entering 
radio  and  TV. 

Registration  for  the  District  12 
meeting  follows: 

Anderson,  J.  R.,  AP,  Kansas  City; 
Bell,  Earle  H.,  Caterpillar  Tractor  Co., 
Salina,  Kan.;  Blust,  Bud  Jr.,  KTUL 
Tulsa;  Bondurant,  Hale,  KFBI  Wichita; 
Booth,  Arden,  KLWN  Lawrence,  Kan.; 
Bradshaw,  Justin  B.,  KANS  Wichita; 
Casper,  Cy,  WBBZ  Ponca  City,  Okla.; 
Chapin,  Wells,  General  Electric  Co., 
St.  Louis;  Chesley,  Alex,  World  Broad- 
casting System  Inc.,  Memphis;  Church, 
Arthur  B.  Jr.,  KMBC-KFRM  Kansas 
City;  Cobb,  Grover  C,  KVGB  Great 
Bend,  Kan.;  Conger,  Fred  L.,  WREN 
Topeka;  Davis,  Jacob  A.,  KLPR  Okla- 
homa City;  Doherty,  R.  P.,  NARTB, 
Washington;  Dolberg,  Glenn,  BMI,  New 
York. 

Douglas,  Jim,  General  Electric  Co., 
Dallas;  Elliott,  Henden,  KGNO  Dodge 
City,  Kan.;  Esau,  John,  KTUL  Tulsa; 
Farha,  Fred  M.,  KLPR  Oklahoma  City; 
Farnsworth,  Guy  B.,  KCRC  Enid,  Okla.; 
Fellows,  Hal,  NARTB,  Washington; 
Fletcher,  Graeme,  KAKE  Wichita;  Ful- 
ler, Mack,  KOMA  Oklahoma  City; 
Hales,  Sam,  UP,  Kansas  City;  Hardy, 
Ralph,  NARTB  Washington;  Harrison, 
Robert  R.,  KLPR  Oklahoma  City;  Har- 
vey, E.  D.,  KGAR  Garden  City,  Kan.; 
Holmes,  Ben,  KOMA  Oklahoma  City; 
Hoover,  Bill,  KADA  Ada,  Okla.;  Jack- 
son, Phil,  KWCO  Chickasha,  Okla. 

Kenkel,  Fred  H.,  A.  C.  Nielsen  Co., 


AMONG  those  at  NARTB  District  12  meetings  were  (seated  I  to  r)  Fred 
Conger,  WREN  Topeka;  Greg  Reeser,  RCA  Thesaurus,  Chicago;  John  Esau, 
KTUL  Tulsa;  standing,  are  Cy  Casper,  WBBZ  Ponca  City,  Okla.;  Ben  Ludy, 
WIBW  Topeka,  and  Allan  Page,  KSWO  Lawton,  Okla. 


New  York;  Lamer,  Kip,  KSAL  Salina; 
Langlois,  Cy,  Lang- Worth,  New  York; 
Ludy,  Ben,  WIBW  Topeka;  Marlin,  Al, 
BMI,  Topeka;  Murphy,  Pat,  KWSH 
Wewoka,  Okla.;  Newby,  Harold  A., 
KAKE  Wichita;  Page,  Allan,  KSWO 
Lawton,  Okla.;  Parker,  Kenneth,  SESAC 
Inc.,  New  York;  Piatt,  Jim,  KJCK 
Junction  City,  Kan.;  Pratt,  Robert  L., 
KGGF  Coffeyville,  Kan.;  Raburn,  T. 
M.,  KGYN  Guymon,  Okla.;  Reeser, 
Gregory,  RCA  Thesaurus,  Chicago;  Rie- 
sen,  John  E.,  KVSO  Ardmore,  Okla.; 
Ross,  Byrne,  KLPR  Oklahoma  City; 
Ryan,  Edward  A.,  KSIW  Woodward, 
Okla. 

Salathiel,  Leon,  KSCB  Liberal,  Kan.; 


Schmidt,  Bob.,  KAYS  Hays,  Kan.;  Sea 
ton,  R.  M.,  KGGF  Coffeyville,  Kan. 
Sewell,  Clarence,  KFBI  Wichita;  Shaw 
Bill,  Broadcasting  •  Telecasting,  Chi 
cago;  Shideler,  Mrs.  Elsie,  WD3W  To 
peka;    Slavick,    H.    W.,  WMC-WMCT 
Memphis;    Stubblefield,    Bill,  NARTB 
Washington;  Taylor,  O.  L.  Ted,  KANS 
Wichita;  Thompson,  Al,  KSAL  Salina; 
Todd,  Jack,  KAKE,  Wichita;  Varnum 
Walt,  RCA,  Kansas  City;  Webb,  Frank 
V.,  KFH   Wichita;   Weir,  Bud,  KJCK 
Junction    City;    Weis,    Pierre,  World 
Broadcasting  System,  New  York;  Wells 
Monty,  KLPR  Oklahoma  City;  Wilson. 
Jay,  Southwestern  Bell  Telephone  Co. 
Topeka. 


HIGHER  RECORDING  FIDELITY 

May  Result  From  Bureau  of  Standards  Device 


THE  PROBLEM  was  to  establish 
high  fidelity  speech  standards  for 
records  used  in  the  Library  of 
Congress  "talking  books"  for  the 
blind.  The  answer  was  develop- 
ment by  the  National  Bureau  of 
Standards  of  a  device  permitting 
measurement  of  the  most  minute 
sound  used  in  pronouncing  a  vowel 
or  consonant.  The  result  may  be 
higher  fidelity  for  radio  and  TV 
recordings. 

NBS  wag  called  in  by  the  Li- 
brary of  Congress,  which  has  been 
supplying  "talking  books"  to  blind 


"readers"  for  more  than  a  decade, 
to  set  up  specifications  for  the  pur 
chase  of  records  and  reproducers. 

In  setting  up  a  technique  to 
study  speech  records,  a  spectogram 
of  the  recorded  speech  was  used, 
but  NBS  scientists  found  there  was 
no  device  that  could  present  visu 
ally  all  the  variations  of  a  speech 
sound.  A  Panoramic  Analyzer, 
which  normally  sweeps  through  the 
audio  frequency  range  once  a  sec- 
ond, was  modified  to  provide  a 
higher  rate  so  all  the  frequencies 
in  a  syllable  could  be  shown  on  a 
cathode  ray  tube.  These  were  pho- 
tographed so  they  could  be  studied 
in  arriving  at  specifications  for 
"talking  books." 


AT  speakers'  table  were  (seated,  I  to  r)  Harold  E.  Fellows,  president,  NARTB- 
Jack  Todd,  KAKE  Wichita,  NARTB  director;  D.  C.  Sperry,  Oklahoma  Tire 
&  Supply  Co.,  Tulsa;  standing,  Eddie  Wilkinson,  Oklahoma  Tire  &  Supply  Co 
H.  W.  Slavick,  WMC  WMCT  (TV)  Memphis,  and  Grover  Cobb,  KVGB  Great 

Bend,  Kan. 


NBC  Election  Plans 

NBC  claimed  last  week  it  will  in- 
stall the  "most  elaborate  radio  and 
television  news  center  in  broad- 
casting history"  in  its  Radio  City 
headquarters  in  New  York  on  elec- 
tion night.  Staff  of  500  men  will 
process  and  report  latest  develop- 
ments gathered  by  some  1,000  news- 
men with  NBC  affiliated  stations 
throughout  the  country  in  addition 
to  coverage  of  political  headquar- 
ters in  New  York  and  Washington 
by  TV  camera  crews  and  reporters 
with  tape-recording  equipment,  of- 
ficials said.  An  "electronics  brain," 
a  huge  tabulator,  is  to  be  used  in 
New  York  to  give  rapid  tally  on 
returns  in  key  contests. 

BROADCASTING    •  Telecasting 


WHK  GENERAL  MANAGER 

"As  Ohio's  pioneer  station  —  on  the  air  since 
1923  —  we've  tried  just  about  every  wire  service. 
We're  sticking  with  the  best  —  AP!" 

K.  K.  Hackathorn,  General  Manager 
WHK,  Cleveland,  Ohio 


WHK  SALES  MANAGER 

"Our  salesmen  like  the  idea  of  selling  news 
that  carries  the  prestige  of  the  world's  biggest 
news  agency." 

J.  B.  Maurer,  Sales  Manager 
WHK,  Cleveland 


WHK  ACCOUNT  EXECUTIVE 

"AP's  reputation  for  fast,  accurate  service 
makes  it  easy  when  I  go  to  a  client  to  renew  a 
newscast  contract.  Half  my  selling  job  is  done 
by  having  AP." 

Joseph  A.  Beres,  Account  Executive 
WHK,  Cleveland 

WHK  NEWS  EDITOR 

"For  reliability,  I  stick  with  AP  —  especially  on 
the  tough  stories  that  break  fast.  And  salutes  to 
AP's  Cleveland  Bureau  for  fast  action  on  our 
requests  and  questions!" 

Wayne  Skakel,  News  Editor 
WHK,  Cleveland 

WHK  SPONSOR 

"Marshall's  has  been  using  AP  news  on  all  ten  ■ 
weekly  newscasts  for  ten  years.  We  feel  that  AP  jj 
news  coverage  is  the  finest  available."  f 


ml 

E.  V.  Swisher,  Merchandising  Manager  ^1 
The  Marshall  Drug  Company,  Cleveland  ffil 


at  WHK,  Cleveland 


all 


For  full  details  on  how  you  can  join  The  Associated  Press,  contact  your  AP  Field  Representative  or  write 


Hundreds  of  the  country's  finest  stations  announce  with  pride 

"THIS  STAT  I  OH  IS  A  MEMBER 
OF  THE  ASSOCIATED  PRESS" 


What  a  heavenly  spot,  Mr.  Hooper! 


WOODIand!  AM 


WOODlanders  (the  prosperous  inhabitants  of  greater  Grand 
Rapids  —  the  marketing  center  of  Western  Michigan)  have 
three  good  reasons  for  walking  on  clouds  .  .  . 

*  Most  families  own  at  least  one  car 

*  Most  families  own  at  least  one  house 

*  Most  families  listen  to  one  radio  station 

That  station,  of  course,  is  WOOD  .  .  .  Grand  Rapids'  only 
5000-watt  station  .  .  .  where  home-grown  personalities,  on 
locally  produced  shows,  vie  capably  with  network. 

Compare,  for  example,  the  lofty  ratings  of  WOOD's  locally 
produced  programs  .  .  .  with  those  of  stations  B,  C,  D  and  E. 
(Quoting  chapter  and  verse  by  Dr.  Hooper*)  .  .  . 

Monday  -  Friday  8:00  a.m.  to  6:00  p.m.  (average  ratings) 
WOOD  B  C  D  E 

3.5  2.7         2.6         2.7  2.3 

Monday  -  Friday  6:00  p.m.  to  7:30  p.m.  (average  ratings) 
WOOD        B  C  D  E 

5.9         2.4         3.5         Daytime  Only 

The  sales  results  you  get  from  programs  like  these  are,  quite 
naturally,  supernatural.   And  the  low  cost  per  thousand  is 
positively  out  of  this  world,  especially  when  you  consider 
your  bonus  coverage  of  nine  additional  counties ! 
Obviously,  a  heavenly  spot,  for  spots  —  and  programs,  too! 

*  —  C.  E.  Hooper  —  Fall-Winter,  '51  -  '52 


GRAND  RAPIDS,  MICHIGAN 

Grandwood  Broadcasting  Company 
H.  M.  Bitner,  President  H.  M.  Bitner,  Jr.,  Vice  President 

NBC  —  5,000  Watts 
Also  WFBM-AM  and  WFBM-TV  —  Indianapolis,  Ind.,  WFDF  —  Flint,  Mich. 
WEOA  —  Evansville,  Ind. 
National  Representatives:  Katz  Agency 


Strictly  Business 

(Continued  from  page  18) 


an  opportunity  to  select  exactly 
those  markets  in  which  he  needs 
to  do  a  selling  job.  In  buying  a 
top-budgeted  production  like  All 
American  Game  of  the  Week  or 
Front  Page  Detective,  starring 
Edmund  Lowe,  the  advertiser  is 
buying  a  superior  program,  com- 
parable to  and  in  many  cases  better 
than  live  network  productions.  And 
he  is  paying  only  for  those  cities 
he  must  concentrate  in. 

"To  the  local  and  regional  adver- 
tiser, such  programming  offers  an 
opportunity  to  buy,  on  a  share-the- 
cost  basis,  a  top-grade  audience 
puller.  It  also  enables  him  to  pre- 
sent, as  his  very  own  in  the  com- 
munity or  region,  a  program  with 
national  promotion  and  prestige. 
It  is  a  decided  'plus'  for  a  local  or 
regional  merchant.  .  .  ." 

Mr.  Robeck  said  the  purchase  of 
such  programming  also  would  bring 
rate  and  other  advantages  which 
have  added  up  to  the  tremendous 
growth  of  the  filmed-syndication 
industry  these  past  few  years. 

Media  Background 

In  setting  up  his  sales  organiza- 
tion, Mr.  Robeck  chose  men  with 
media  background  because  they 
"must  be  able  to  help  station  buy- 
ers with  their  presentations  to 
sponsors"  and  at  the  same  time 
"aid  advertisers  in  working  out 
merchandising  and  promotional 
ideas  built  around  the  programs." 

Going  a  step  further  in  his  sales 
philosophy,  Mr.  Robeck  says  sell- 
ing and  distribution  organizations 
such  as  Consolidated  have  a  defi- 
nite responsibility. 

Besides  keeping  standards  high, 
he  says,  "we  must  sell  and  dis- 
tribute only  programs  which  are 
well  produced  and  'commercial.'  It 
is  the  duty  of  organizations  such 
as  ours  to  insure  the  continued 
good  faith  of  stations  and  adver- 
tisers towards  our  growing  in- 
dustry." 

A  native  of  Marinette,  Wis.,  Mr. 
Robeck  was  born  May  18,  1917. 
His  family  moved  to  Hollywood 
shortly  after. 

After  his  graduation  from  Holly- 
wood High  School  in  1934,  he  joined 
the  Merchant  Marine  for  three 
years.  He  then  enrolled  in  the  U. 
of  California  at  Los  Angeles,  ma- 
joring in  psychology. 

He  went  to  work  as  a  CBS  Holly- 
wood guide  in  1940.  A  year  later 
he  was  with  the  Air  Force,  serving 
in  World  War  II  as  a  bombardier. 
He  flew  14  missions  over  North 
Africa  before  his  plane  was  shot 
down  in  August  1943.  A  year  of 
hospitalization  in  Africa  and  in  the 
U.  S.  followed  before  he  returned 
to  duty  at  Okinawa.  Mr.  Robeck 
held  the  D.F.C.  Air  Medal  with 
two  oak  leaf  clusters  and  the  Pur- 
ple Heart.  He  left  the  service  early 
in  1948,  a  first  lieutenant. 

Returning  to  CBS  Hollywood,  he 
soon  was  named  Western  Div.  farm 
director  and  wrote,  produced  and 
announced  six  quarter-hour  pro- 
grams weekly.  He  was  on  the  job 


daily  at  3  a.m.  to  prepare  for  a 
6  a.m.  broadcast. 

Later,  he  served  for  six  months 
as  assistant  to  the  regional  direc- 
tor of  special  events  and  public 
affairs.  Moved  to  the  promotion 
department,  he  was  appointed  mer 
chandising  manager  of  KNX  and 
the  Columbia  Pacific  Network. 

When  KTTV  (TV)  Hollywood, 
then  49%  owned  by  CBS,  with  the 
Los  Angeles  Times  51%  stockhold- 
er, went  on  the  air  Jan.  1,  1949, 
Mr.  Robeck  joined  the  station  aS 
an  account  executive.  By  mid-1950 
he  was  assistant  sales  manager 

Mr.  Robeck  was  national  sales 
manager  of  Consolidated  Televi- 
sion Productions  Inc.  in  Aug.  1951. 
When  Consolidated  agreed  on  a 
merger  with  Jerry  Fairbanks  Inc., 
he  was  made  general  manager  of 
Consolidated  Television  Sales,  Aug. 
1,  1952.  The  firm  is  owned  by  the 
Los  Angeles  Times  and  Hallett 
Mfg.  Co.  of  that  city. 

He  was  married  to  the  former 
Gertrude  Mann  Aug.  5,  1944.  The 
Robeck  household  is  located  in  sub 
urban  Brentwood,  just  25  minutes 
from  Hollywood  &  Vine.  Victoria 
Susan,  6,  and  Stephan  Peter,  4, 
are  their  children. 

A  Delta  Tau  Delta,  he  also  is  a 
member  of  Town  Hall,  a  current 
events  discussion  group.  Sailing  is 
his  chief  hobby. 


■ 
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DIRECTORS  GUILD 

Holds  Strike  Meet  Tomorrow 

RADIO  &  Television  Directors 
Guild  in  Hollywood  has  called  a 
membership  strike  meeting  for  to 
morrow  night  (Tuesday),  follow- 
ing a  stalemate  of  its  negotiations 
with  CBS-TV,  NBC-TV  and  ABC- 
TV  on  wages,  working  conditions 
and  air  credits. 

Covering  some  195  staff  and  free 
lance  directors,  associate  directors 
and  floor  managers,  RTDG  is  ask 
ing  the  same  wage  scale  that  exists 
in  New  York.    Negotiations  began 
Aug.  8.    Guild  also  is  in  negotia 
tion  with   CBS  Radio  and  NBC 
radio.    Its  contract  with  ABC  ra 
dio,  which  has  been  in  effect  for  the 
past  two  years,  expires  in  Feb- 
ruary 1953. 


RTMA  Sports  Committee 

SEVEN-MAN  Sports  Committee 
was  appointed  Tuesday  by  John  W 
Craig,  Crosley  Div.,  chairman  of 
the  Radio-Television  Mfrs.  Assn 
Set  Div.  J.  B.  Elliott,  RCA  Victor 
was  re-appointed  chairman.  The 
committee  guides  RTMA  sports 
activities  to  promote  cooperation 
among  sports  and  radio-TV  groups 
Other  committee  members  are  A 
A.  Brandt,  General  Electric  Co.; 
John  F.  Gilligan,  Philco  Corp 
Dan  D.  Halpin,  Allen  B.  DuMont 
Labs. ;  William  H.  Kelley,  Motorola 
Inc.;  Walter  L.  Stickel,  Hoffman 
Radio  Corp.;  L.  C.  Truesdell 
Zenith  Radio  Corp. 
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IRE  AWARDS 


Dr.  Miller  Wins  '53 
Medal  of  Honor 


SELECTION  of  Dr.  John  M.  Miller  of  the  Naval  Research  Lab.  as  winner 
of  the  Institute  of  Radio  Engineers'  Medal  of  Honor  for  1953  was  an- 
nounced last  week,  along  with  winners  of  other  honors  and  elevation  of 
49  to  IRE's  top  membership  grade  of  Fellow. 
The   awards  will  be  presented     *  — 


s  March  25  at  the  annual  banquet 
during  IRE's  national  convention 
in  New  York. 

Dr.  Miller,  superintendent  of  the 
J  Naval  Research  Lab.'s  Radio  Div. 
•   1,  Washington,  D.  C,  was  selected 
for  IRE's  highest  award  "in  recog- 
nition of  his  pioneering  contribu- 
tions to  our  basic  knowledge  of 
T  electron  tube  theory,  of  radio  in- 
struments and  measurements,  and 
of  crystal  oscillators." 
Among  contributions  credited  to 
T  him    were    "the    first  single-dial 
1'  receiver  of  commercial  importance, 
T  and  a  radio  circuit  for  high  fidel- 
r  ity  reception  which  is  still  being 
*r  used  in  almost  every  radio  receiver 
manufactured." 
The  1953  Morris  Liebmann  Me- 
1BL  morial  Prize  for  a  recent  contribu- 
tion to  the  radio  art  went  to  John 
A.  Pierce,  senior  research  Fellow 
at  Harvard  U.,  noted  for  contribu- 
\  tions  to  the  development  of  the 
Loran  system  of  long-range  radio 
navigation  and,  more  recently,  for 
his  conception  of  the  RADUX  sys- 
tem of  long-range  navigation  now 
under  development  for  the  govern- 
ment. 

The  Vladimir  K.  Zworykin  Tele- 
vision Prize  Award  was  voted  to 
Frank  Gray,  Bell  Telephone  Labs, 
research  engineer,  who  was  cred- 
(  ited  with  developing,  in  the  early 
1930s,  principles  whose  importance 
has  been  recognized  only  recently, 
and  which  are  embodied  in  the 
color  TV  system  being  developed 
by  the  industry-wide  National 
Television  System  Committee. 

Recipients   of  the  IRE  Fellow 
award,  effective  Jan.  1: 
Edward  W.  Allen  Jr.,  FCC  chief  en- 

n 

Sl- 
it! 

an 
ia- 


KTFI  AIDS  FAIR 

Promotion  Spurs  Attendance 

TWIN  Falls,  Ida.,  County  Fair 
promotion  was  sagging.  A  new  ap- 
proach obviously  was  needed  to 
spur  interest  and  boost  attendance. 
KTFI  Twin  Falls  found  that  new 
approach  and  the  fair  enjoyed  per- 
haps its  most  successful  season. 

KTFI  dug  the  new  angle  from 
Dept.  of  Agriculture  releases  which 
show  that  Twin  Falls  County  has 
a  right  to  be  proud  of  its  achieve- 
ments. The  station  praised  farmers 
and  showed  non-farmers  how 
prosperity  had  been  brought  to 
the  county  by  farmers.  It  urged 
?  all  to  attend. 

Due  in  part  to  KTFI  efforts,  the 
four-day  fair  was  host  to  nearly 
26,000  visitors.  The  promotion  re- 
ceived noteworthy  praise  from  the 
mayor,  the  county  commissioners, 
the  Chamber  of  Commerce,  the 
Fair  Board,  the  Granges,  business- 
men and  farmers  alike. 


gineer;  Jean  P.  Arnaud,  Direccion  Gen- 
eral Fabricaciones  Militaros,  Buenos 
Aires;  Benjamin  B.  Bauer,  Shure  Bios. 
Inc.;  Leonard  J.  Black,  professor,  U. 
of  California;  J.  W.  Bell,  Smith  & 
Stone,  Georgetown,  Ont.;  H.  G.  Booker, 
professor,  Cornell  V.;  William  E. 
Bradley,  research  director,  Philco 
Corp.;  John  L.  Callahan,  RCA  Labs, 
and  RCA  Communications;  K.  A.  Chit- 
tick,  RCA  Victor  Div.;  Arthur  A.  Col- 
lins, Collins  Radio  Co. 

Edward  U.  Condon,  Corning  Glass 
Works;  W.  W.  Eitel,  Eitel-McCul- 
lough;  Harry  Faulkner,  British  Post 
Office,  London;  Enoch  B.  Ferrell,  Bell 
Telephone  Labs.;  Warren  R.  Ferris, 
Naval  Research  Lab.;  Lyman  R.  Fink, 
General  Electric  Co.;  Lawrence  R.  Haf- 
stad,  Atomic  Energy  Commission;  F. 
Hamburger  Jr..  Johns  Hopkins  U.; 
Lewis  B.  Headrick,  RCA  Victor  Div.; 
Philip  J.  Herbst,  RCA  Victor  Div.;  John 
Hessel,  Signal  Corps  Engineering  Labs.; 
Hans  E.  Hollmann,  V.  S.  Naval  Air 
Missile  Test  Center,  Point  Mugu,  Calif.; 
T.  A.  Hunter,  Hunter  Mfg.  Co.;  Eric  J. 
Isbister,  Sperry  Gyroscope  Co.;  Ed- 
ward C.  Jordan,  professor,  U.  of  Illi- 
nois. 

Frank  G.  Rear,  Rear  &  Kennedy; 
Ronold  W.  P.  King,  professor,  Harvard 
TJ.;  Royce  G.  Kloeffler,  Kansas  State 
College;  Edmund  A.  LaPort,  RCA  In- 
ternational Div.;  Russell  R.  Law,  RCA 
Labs.  Div.;  William  A.  MacDonald,  Ha- 
zeltine  Electronics  Corp.;  Jack  A.  Mc- 
Cullough,  Eitel-McCullough;  J.  A.  Mor- 
ton, Bell  Telephone  Labs.;  Allen  B. 
Oxley,  RCA  Victor  Co.,  Montreal;  Al- 
bert Preisman,  Capitol  Radio  Engi- 
neering Institute;  John  C.  R.  Punch- 
ard,  Northern  Electric  Co.,  Belleville, 
Ont.;  Jan  A.  Rajchman,  RCA  Labs. 
Div.;  J.  A.  Ratcliffe,  Cambridge  U.; 
Stephen  O.  Rice,  Bell  Telephone  Labs. 

Walter  Richter,  electrical  engineering 
consultant,  Milwaukee;  A.  A.  Roet- 
ken.  Bell  Telephone  Labs.;  William  M. 
Rust  Jr.,  Humble  Oil  &  Refining  Co.; 
Jorgen  Rybner,  professor,  Royal  Tech- 
nical U.  of  Denmark;  Daniel  Silver- 
man, Stanolind  Oil  &  Gas  Co.;  Archie 
W  Straiton,  professor,  U.  of  Texas; 
Irven  Travis,  Burroughs  Adding  Ma- 
chine Co.;  Bertram  Trevor,  RCA  Labs. 
Div.;  Harry  W.  Wells,  Carnegie  Insti- 
tution of  Washington;  Charles  J. 
Young,  RCA  Labs.  Div. 


NEW  DAYTIMER 

KCRB  Takes  Air  Oct.  15 

KCRB  Chanute,  Kan.,  1460  kc  with 
1  kw  daytime,  is  to  begin  operations 
about  Oct.  15,  it  was  announced 
last  week.  The  new  station  is  owned 
by  Cecil  W.  Roberts,  who  holds 
licenses  also  for  KCLO  Leaven- 
worth, Kan.,  and  KREI  Farming- 
ton,  KCHI  Chillicothe  and  KNEM 
Nevada,  all  in  Missouri. 

General  manager  of  KCRB  will 
be  Jerrell  Henry.  The  station  is 
to  have  fulltime  studios  in  nearby 
Iola,  Kan.,  with  Tom  Irwin,  man- 
ager there. 


Struthers  Gets  Post 

HARVEY  J.  STRUTHERS,  WEEI 
Boston  general  manager,  has  been 
elected  director  of  the  Advertising 
Club  of  Boston,  to  complete  the 
term  of  William  B.  McGrath, 
WHDH  Boston  managing  direc- 
tor, who  has  resigned  his  director- 
ships in  the  ad  club  and  NARTB 
District  1.  Mr.  Struthers  came  to 
WEEI  in  January  1951  as  as- 
sistant general  manager,  taking 
his  present  position  when  Harold 
E.  Fellows  left  in  April  1951  to 
become    NARTB  president. 


What  a  romantic  place,  Mr.  Pulse! 


WMIIand !  TV 

WOODlanders  (the  prosperous  folk  of  Grand  Rapids, 
Muskegon,  Battle  Creek,  Kalamazoo  and  surrounding  terri- 
tory) find  their  hearts  beat  as  one  .  .  .  when  it  comes  to 
watching  WOOD -TV. 

According  to  Pulse*,  WOODlanders  palpitate  —  both  to  net- 
work programs  and  to  an  unusual  variety  of  local  live 
programs  —  Monday,  Tuesday  and  always.  Or,  more 
specifically  .  .  . 


Monday  -  Friday 


Saturday 


Sunday 


WOOD'S 
Share  of  Audience 
90% 
60% 
51  % 

85% 
63% 
58% 

63% 
50% 


10  a.m.  -  12:00 
12:00-6:00  p.m. 
6:00  p.m.  -  12:00 

10  a.m.  -  12:00 
12:00  -6:00  p.m. 
6:00  p.m.  -  12:00 

12:00  -  6:00  p.m. 
6:00  p.m.  -  12:00 

Incidentally,  WOOD-TV  offers  you  much  more  than  affection. 
To  wit: 

•  225,000  TV  families 

•  The  only  live  TV  facilities  outside  Detroit 

•  Michigan's  largest  outstate  market 

Want  to  feel  our  Pulse? 

*  —  Survey  of  Grand  Rapids,  Battle  Creek,  Muskegon, 
Kalamazoo  —  February,  '52. 


GRAND  RAPIDS,  MICHIGAN 

Grandwood  Broadcasting  Company 

H.  M.  Biiner,  President  H.  M.  Bitner,  Jr.,  Vice  President 

Also  WFBM-AM  and  WFBM-TV  —  Indianapolis,  Ind.,  WFDF  —  Flint,  Mich. 
WEOA  —  Evansville,  Ind. 
NBC  —  Basic;  CBS,  ABC,  DuMONT  —  Supplementary 
National  Representatives:  Katz  Agency 
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From  Maj.  White's  Introduction  Sept.  18,  1927 


CBS  PASSES  THE  25-YEAR  MARK 


ON  THE  EVENING  of  Sept. 
18,  1927,  radio  listeners  heard 
a  familiar  voice,  that  of  Maj. 
J.  Andrew  White,  a  top  an- 
nouncer of  the  day,  introduc- 
ing a  new  network,  Columbia 
Broadcasting  System,  and  its 
premiere  program,  "The 
King's  Henchman,"  an  Amer- 
ican opera  by  Deems  Taylor  and 
Edna  St.  Vincent  Millay. 

With  that,  broadcast  competi- 
tion entered  the  radio  network  field, 
and  has  raged  for  a  quarter-cen- 
tury as  Columbia  Broadcasting 
System  vied  with  the  older  (by 
nearly  a  year)  Red  and  Blue  net- 
works of  NBC. 

But  the  CBS  story  really  be- 
gan a  year  before  when  a  promoter 
named  George  A.  Coats  addressed 
NAB's  fourth  convention  on  the 
pressing  subject  of  ASCAP's  per- 
formance rights  fees.  As  Gleason 
Archer  recalls  in  his  Big  Business 
and  Radio,  Mr.  Coats  urged  broad- 
casters to  fight  ASCAP  by  organiz- 
ing "a  great  radio  program  bu- 
reau." 

Sold  by  his  own  eloquence,  Mr. 
Coats  forthwith  contacted  Arthur 
Judson,  manager  of  the  Phila- 
delphia Symphony  and  New  York 
Philharmonic  -  Symphony  Orches- 
tras, and  on  Sept.  20,  1926,  Judson 
Radio  Program  Corp.  was  formed 
in  New  York. 

When  NBC  rejected  a  proposal 


THIS  IS  a  "then  and  now"  picture  of  CBS  Board  Chairman  William  S.  Paley 
as  he  appears  now  on  the  occasion  of  the  network's  25th  anniversary,  and 
(at  right)  as  he  looked  in  the  early  days  of  CBS. 


PRESIDENT  STANTON 

...  in  post  since  1946 
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for  an  artists'  bureau  to  be  headed 
by  Mr.  Judson,  he  and  Mr.  Coats 
determined  to  form  their  own  net- 
work and  on  Jan.  27,  1927,  United 
Independent  Broadcasters  came 
into  being.  Mr.  Coats  and  Mr. 
Edward  Ervin,  an  associate  of  Mr. 
Judson's  who  had  invested  in  the 
new  company,  signed  up  16  sta- 
tions on  a  novel  affiliation  plan 
whereby  the  network  was  to  pur- 
chase 10  hours  a  week  from  each 
station  at  $50  an  hour. 

Where  to  find  sponsors  to  pay 
for  this  $8,000  a  week,  plus  other 
costs,  and  how,  without  either 
capital  or  clients,  to  get  telephone 
lines  to  connect  the  stations,  loomed 
as  almost  insurmountable  problems. 
Then  Mr.  Coats  met  Louis  Sterling, 
a  Columbia  Phonograph  Co.  official, 
who  was  alarmed  over  rumors  of 
a  merger  of  Victor  Talking  Ma- 
chine Co.  with  RCA.  Beating  Vic- 
tor to  the  punch,  Columbia  made 
a  fast  deal  to  take  over  the  10 
hours  a  week,  to  be  resold  to  other 
advertisers  while  Columbia  ad- 
vertised its  own  products  through 
network  identification  announce- 
ments on  "the  Columbia  Phono- 
graph Broadcasting  System."  For 
the  name  change  the  phonograph 
concern  paid  $163,000,  according 
to  Big  Business  and.  Radio. 

Armed  with  cash,  UIB  secured 
telephone  lines  and  on  CPBS 
broadcast  its  first  program  over  a 
network  extending  from  WOR 
New  York  to  KMOX  St.  Louis. 
Other     original     affiliates  were 


WNAC  Boston,  WEAN  Provi- 
dence, WMAK  Lockport,  N.  Y., 
WFBL  Syracuse,  WCAU  Phila- 
delphia, WCAO  Baltimore,  WJAS 
Pittsburgh,  WADC  Akron,  WAIU 
Columbus,  WKRC  Cincinnati, 
WGHP  Detroit,  WOWO  Fort 
Wayne,  WMAQ  Chicago,  KOIL 
Council  Bluffs,  Iowa. 

When  a  month  put  the  network 
$100,000  in  the  red,  Columbia 
Phonograph,  which  was  paying 
time  and  talent  costs,  decided  to 
exercise  the  30-day  cancellation 
clause  in  its  contract.  Mr.  Judson 
went  to  Dr.  Leon  Levy,  WCAU 
owner,  for  help  and  arranged  to 
sell  the  network  to  Jerome  H. 
Louchheim,  millionaire  Philadel- 
phia sportsman.  The  deal  was  com- 
pleted against  advice  of  Mr.  Louch- 
heim's  lawyer,  Ralph  Colin,  who 
soon  became  a  CBS  director  and 
general  counsel,  and  the  network 
shortened  its  name  to  Columbia 
Broadcasting  System. 

To  give  CBS  a  fighting  chance, 
the  $8,000  a  week  to  affiliates 
needed  to  be  reduced,  so  Maj. 
White,  now  president,  toured  the 
network,  securing  more  reasonable 
contracts.  Even  so,  losses  mounted 
and  Mr.  Louchheim  began  looking 
for  a  way  out. 


ONE  of  the  few  CBS  sponsors 
was  Congress  Cigar  Co.,  whose 
La  Palina  Smoker  sales  had  been 
raised  from  400,000  to  one  million 
a  day  and  concurrently  raised  the 


curiosity  in  radio  of  the  company's 
advertising  manager,  27-year-old 
William  S.  Paley,  almost  to  the 
boiling  point.  Learning  CBS  was 
for  sale,  he  persuaded  relatives  to 
join  him  in  buying  it,  and  when  the 
transfer  took  place — Sept.  2, 
1928 — took  a  three-month  leave  to 
whip  the  network  into  shape.  With- 
in a  month  Bill  Paley  realized  his 
future  lay  in  broadcasting  and 
settled  down  to  turn  CBS  into  a 
money-making  venture. 

His  first  move  combined  network 
(CBS)  and  operating  company 
(UIB)  into  a  single  corporation; 
he  then  acquired  the  kind  of  execu- 
tives to  make  it  a  success.  Maj. 
White  stayed  on  as  managing  di- 
rector until  1930;  Arthur  Judson 
merged  seven  concert  bureaus  into 
Columbia  Concerts(  Corp.,  a  sub- 
sidiary insuring  CBS  adequate 
talent. 

To  handle  station  relations,  Mr. 
Paley  in  February  1929  persuaded 
Comr.  Sam  Pickard  to  resign  from 
the  Federal  Radio  Commission. 
Herbert  V.  Akerberg,  who  subse- 
quently succeeded  Mr.  Pickard  as 
station  relations  head,  was  hired 
from  Bell  Labs.,  which  had  sent  him 
to  install  new  equipment  at  WABC 
New  York,  after  that  station  re- 

(  Continued  on  page  46) 


CBS 

GROSS 

BILLINGS 

1927 

$72,500 

1928 

1,447,308 

1929 

4,785,981 

1930 

7,605,203 

1931 

11,895,039 

1932 

12,601,885 

1933 

10,063,566 

1934 

14,825,845 

1935 

17,637,804 

1936 

23,168,148 

1937 

28,722,118 

1938 

27,345,397 

1939 

34,539,665 

1940 

41,025,549 

1941 

44,584,378 

1942 

45,593,125 

1943 

57,951,744 

1944 

66,791,319 

1945 

65,724,851 

1946 

60,063,905 

1947 

59,250,964 

1948 

62,265,105 

1949 

63,403,583 

1950 

70,744,669 

1951 

68,784,773 

EDITOR'S  NOTE 

:  Source,  1927- 

'46 

Broadcasting  Yearbook; 

1947 

■'51 

,    Publisher's  Informa- 

tion 

Bureau. 
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COOKING  on  the  FRONT  BURNER 
for  the 
FOLKS  at  HOME! 

•  It's  "GRASS  ROOTS"  acceptance  that  counts 
in  RADIO  advertising.    KTUL  programming  M 
appeals  to  listeners  in  the  TULSA  MARKET! 

•  That's  why  KTUL  has  MORE  LOCAL  PROGRAM 
SPONSORS  than  ALL  other  Tulsa  network 
Radio  Stations. 

•  Get  the  KTUL  story  from  your  nearest  AVERY- 
KNODEL,  Inc.  office. 


JOHN  ESAU — Vice  President — General  Manager 

AFFILIATED  with  KFPW,  FORT  SMITH,  Ark.,  and  KOMA,  OKLAHOMA  CITY 
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CBS  Passes  The  25-Year  Mark 

(Continued  from  page  UU) 


placed  WOR  as  CBS  key  outlet. 
He  joined  CBS  as  head  of  planning 
and  development. 

Edward  Klauber,  night  city  edi- 
tor of  the  New  York  Times,  joined 
CBS  in  1930,  soon  becoming  execu- 
tive vice  president.  Lawrence  W. 
Lowman,  a  Paley  classmate  at 
U.  of  Pennsylvania,  became  vice 
president  in  charge  of  operations. 
From  Lennen  &  Mitchell,  Mr.  Paley 
attracted  two  more  top  men,  Hugh 
K.  Boice  to  head  sales  and  Paul  W. 
Kesten  to  handle  sales  promotion. 

Henry  Bellows,  WCCO  Minneap- 
olis general  manager  and  a  former 
Federal  Radio  Commission  mem- 
ber, became  CBS  midwestern  vice 
president  when  CBS  acquired 
WCCO  ownership.  Mefford  R. 
Runyon  joined  CBS  as  accountant 
in  1931,  becoming,  successively, 
comptroller,  vice  president  and  di- 
rector. H.  Leslie  Atlass  became  Chi- 
cago executive  in  1931  after  CBS 
completed  purchase  of  WBBM  Chi- 


EDWARD  KLAUBER 

Chairman  of  Executive 
Committee  in  19.'f3 


PAUL  W.  KESTEN 

Vice  Chairman  of 
Board  in  19  U6 


cago  from  Leslie  Atlass  and  his 
brother,  Ralph.  CBS  had  bought 
part  interest  in  WBBM  in  1929 
from  the  two  brothers,  who  started 
the  station  in  Lincoln  in  1923,  mov- 
ing it  to  Chicago  in  1925. 

Frederic  Willis,  with  a  finance 
and  advertising  background,  be- 
came head  of  public  service  pro- 
gramming, as  assistant  to  the  pres- 
ident. In  1930,  when  radio  often 
was  regarded  even  by  broadcasters 
as  "nothing  but  a  huge  three-ring 
vaudeville  and  circus,"  as  Broad- 
casting •  Telecasting  commented 
some  years  later,  Mr.  Paley  was 
"already  evincing  the  unique  sense 
of  awareness  for  which  he  has 
since  become  so  distinguished,  and 
he  was  already  looking  forward  to 
the  day  when  American  broadcast- 
ing would  rapidly  and  necessarily 
evolve  into  a  great  cultural  me- 
dium." 

Meanwhile,  CBS  finances  and 
personnel  received  the  Paley  treat- 
ment. After  reorganizing  CBS' 
capital  structure  for  a  bookkeep- 
ing credit  of  $340,000,  enabling 
CBS  to  show  a  1929  profit  of  nearly 
half  a  million  dollars,  the  young 
network  president  negotiated  a 
Hollywood  alliance  —  giving  CBS 
access  to  movie  talent.  Through  an 
arrangement  with  Adolph  Zukor, 
half  the  CBS  shares  went  to  Para- 
mount-Publix  Corp.  in  exchange 
for  59,000  shares  of  the  movie 
company's  stock  which  then — Sep- 
tember 1929 — was  selling  at  $65  a 
share. 

Paramount-Publix  agreed  that 
on  March  1,  1932,  it  would  repur- 
chase its  stock  at  $85  a  share,  but 
only  on  the  apparently  unlikely 
condition  that  CBS,  meanwhile,  had 
earned  a  net  profit  of  $2  millon  or 
more.  When  that  date  arrived,  the 
CBS  net  was  nearly  $3  million  and 
Paramount  was  faced  with  paying 
$85  a  share  for  stock  then  valued 
at  less  than  $10.  Mr.  Paley  prompt- 
ly seized  this  opportunity  to  regain 
full  CBS  ownership  by  accepting 
the  CBS  stock  back  from  Para- 
mount in  lieu  of  $5  million  cash. 

By  this  time,  the  American  pub- 
lic thought  of  CBS  as  the  source  of 
Ida  Bailey  Allen's  National  Home- 
makers'  Club,  of  Ted  Husing's 
sports  broadcasts,  of  The  March 
of  Time  and  of  Bing  Crosby,  Paul 
Whiteman  and  Alexander  Wooll- 
cott.  In  October  1930,  CBS  began 
broadcasting  the  Sunday  concerts 
of  the  New  York  Philharmonic- 
Symphony  Orchestra. 

EARLIER  that  year,  CBS  had 
covered  the  London  Five-Power 
Naval  Disarmament  Conference, 
one  of  radio's  first  major  jobs  of 
trans-Atlantic  reporting.  And  short- 
ly before  Christmas  CBS  aired  the 
voice,  of  Henrik  Willem  Van  Loon 
from  Amsterdam  in  the  first  for- 
eign pick-up  of  a  commercial  pro- 
gram. That  series  also  made  radio 
history  as  the  first  network  co-op 
program,  a  pre-Christmas  series 
of  talks  on  gems  and  precious 
metals  sponsored  by  local  jewel- 


NORMAN  BROKENSH IRE,  announcer  for  the  Chesterfield  programs  in  the 
'30s,  faces  the  sextet  of  stars  who  appeared  on  the  shows.  Shown  returning 
his  smile  are  (clockwise,  starting  at  top),  Ruth  Etting,  songstress;  Arthur 
Tracy,  the  famed  "Street  Singer,"  the  Boswell  Sisters,  leading  vocal  trio,  and 
Nat  Shilkret,  orchestra  leader. 


ers  in  a  number  of  cities,  with  com- 
mercials cut  in  locally  by  the  CBS 
outlets. 

Although  CBS  in  1930  sold  more 
than  $7.6  million  in  time  (before 
discounts),  NBC  sales  were  nearly 
three  times  that  amount  and  CBS 
salesmen  had  a  hard  time  explain- 
ing away  NBC  programs  at  the 
top  of  the  Crosley  Rating  list.  To 
provide  ammunition,  Paul  Kesten 
conceived  the  first  study  of  net- 
work popularity. 

The  accounting  firm  of  Price, 
Waterhouse  &  Co.  was  employed 
to  send  200,000  cards  to  radio  own- 
ers in  67  cities  asking,  "What  ra- 
dio station  do  you  listen  to  most?" 
The  answers,  showing  more  CBS 
affiliates  were  listened  to  more  fre- 
quently than  other  stations,  helped 
boost  CBS'  1931  sales  to  nearly 
$12  million  gross,  despite  the  de- 
pression. 

The  following  year  CBS  under- 
wrote a  survey  to  test  radio's  sales 
effectiveness  by  checking  use  of 
brand  products,  both  those  adver- 
tised on  the  air  and  those  not  so 
advertised,  in  radio  and  in  non- 
radio  homes.  Conducted  by  Robert 
S.  Elder,  then  assistant  professor 
of  marketing  at  Massachusetts  In- 
stitute of  Technology,  this  study 
showed  radio  families  purchased 
more  radio-advertised  goods  and 
fewer  non-radio-advertised  articles 
than  non-radio  families  and  that 
furthermore,  the  proportion  of 
homes  using  radio-advertised  prod- 
ucts went  up  as  average  listen- 
ing time  increased. 

On  July  21,  1931,  Mayor  Walker 
of  New  York  officiated  at  the  in- 
augural of  the  network's  experi- 
mental TV  station,  W2XAB,  fore- 
runner of  WCBS-TV,  which  tele- 
cast 60-line  images  on  a  regular 
daily  schedule  for  a  year  and  a 
half,  under  direction  of  William 
Schudt  Jr.,  now  director  of  CBS 


station  relations.  W2XAB  used 
transmitting  equipment  developed 
by  William  B.  Lodge,  CBS  develop- 
ment engineer,  now  vice  president 
in  charge  of  engineering. 

That  fall  Wrigley  gum  was  first 
advertised  on  radio,  its  Myrt  and 
Marge  serial  attracting  wide  in- 
terest by  going  on  CBS  at  7-7:15 
p.m.,  opposite  Amos  'n'  Andy,  then 
the  most  popular  program  on  the 
air.  CBS  also  made  news  with  its 
migrating  microphones,  which  orig- 
inated programs  in  a  moving  train, 
on  an  aquaplane,  in  a  balloon  ten 
miles  above  the  earth  and  a  bathy- 
sphere 2,200  feet  below  sea  level. 

By  March  1932,  the  CBS  net- 
work comprised   91   stations — five 

(Continued  on  page  b8) 


"MYRT  and  MARGE,"  heroines  of 
a  1931  serial  drama  which  was 
Wm.  Wrigley  Jr.  Co.'s  first  radio  vehi- 
cle, daringly  placed  on  CBS  opposite 
Amos  'n'  Andy  (then  radio's  top  at- 
traction) on  NBC.  Portrayed  as  sisters 
in  the  drama,  "Myrt"  was  Myrtle 
Vail,  who  also  wrote  the  series,  and 
"Marge"  was  her  daughter.  Marge 
Damorel. 
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what  makes  WLAC  click: 

Programming  with  personalities  who  draw,  hold  and  SELL  listeners! 


This  is  GENE  NOBLES,  WLAC's  famous  all-night  disc  jockey,  who  for  five  years  has  held  the 
undisputed  claim  to  selling  more  recordings  by  direct  mail  than  any  other  announcer  in  the  world. 
His  average  of  2,000  orders  per  day  the  year  'round  has  never  been  challenged. 


This  is  ANDY  WILSON,  one  of  WLAC's  many  popular  folk  music  (hillbilly)  stars,  whose 
(December,  1951)  achievement  of  pulling  40,952  pieces  of  mail  from  3,387  towns  in  25  states 
in  three  weeks  gives  him  top  billing  in  this  field  of  entertainment. 


This  is  AUDREY  HOLMES,  the  "Question-Answer  Lady"  of  the  CBS  Garden  Gate  show,  whose  own 
"Lady  of  the  House"  program  on  WLAC  has  frequently  led  all  daytime  Hooperatings  in  Nashville. 
Her  sales  ratings  on  products  advertised  have  kept  pace  with  her  Hooperatings. 


This  is  YOUR  ESSO  REPORTER,  now  in  his  13th  year  of  4-a-day  news  broadcasting  for  the  Esso 
Standard  Oil  Company.  Over  16,000  programs  for  a  single  sponsor  earns  for  WLAC  a  niche  in 
radio's  Hall  of  Fame. 


This  is  MARY  MANNING,  producer  and  announcer  of  two  of  WLAC's  most  sought-after  shows- 
"Woman's  World"  and  "Interesting  People".  An  independent  survey  proved  that,  out  of  four  media 
used,  her  advertising  messages  were  the  most  often  remembered. 


This  is  F.  C.  SOWELL,  WLAC's  radio-newspaper  editor  (and  general  manager)  whose  weekly  summary 
of  news  from  county  newspapers  has  cemented  strong  bonds  of  friendship  between  WLAC  and  the 
riJral  editors.    Over  1,000  complimentary  press  notices  in  5  years. 


All  these  and  many  more — plus  radio's  best  network  programming,  via  CBS 
Radio,  combine  with  50,000  watts  power  to  make  WLAC  a  productive  station. 

WLAC -Nashville's  SALES  Power  Station 
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CBS  Passes  The  25- Year  Mark 

(Continued  from  page  £6) 


owned  outright  (WABC  New  York, 
|  WBBM  Chicago,  WBT  Charlotte, 
WCCO  Minneapolis  and  WKRC 
Cincinnati) — with  CBS  also  owning 
51%  of  KMOX  St.  Louis  and  leas- 
ing WPG  Atlantic  City. 

In  July,  CBS  page  boys  with 
lapel  mikes  interviewed  delegates 
at  the  1932  political  conventions  in 
Chicago.  On  Sept.  1,  the  hook  up 
charge  for  West  Coast  stations  was 
eliminated  and  rates  reduced  for 
the  South  Atlantic  group.  Chrysler 
Corp.  in  November  bought  a  25- 
city  CBS  network  to  hold  a  na- 
tionwide meeting  of  some  75,000 
Plymouth  dealers  and  salesmen, 
insuring  this  first  radio  sales  meet- 
ing for  $500,000  against  line 
breaks  or  equipment  failure.  In  a 
1932  sequel  to  his  1931  study,  also 


financed  by  CBS,  Dr.  Elder  found 
sales  of  radio-advertised  products 
in  radio  homes  35%  ahead  of  non- 
radio  homes. 

In  February  1933,  CBS  broad- 
cast an  eye-witness  account  of  the 
attempted  assassination  of  Presi- 
dent-elect Roosevelt  in  Miami  that 
same  evening,  arranged  by  E.  K. 
Cohan,  CBS  technical  director, 
vacationing  in  Miami.  Newspapers' 
resentment  at  such  rapid  trans- 
mission of  news  to  the  public, 
fanned  by  radio's  emergence  as  a 
competitor  for  advertising,  led  pub- 
lishers to  refuse  news  to  the  net- 
works. So  CBS  formed  Columbia 
News  Service,  headed  by  Paul 
White,  which  aired  two  five-min- 
ute newscasts  a  day  under  General 
Mills  sponsorship. 


Legalization  of  beer  and  the  end 
of  prohibition,  both  covered  by 
CBS  on-the-scene,  led  to  a  CBS 
decision  to  accept  beer  and  wine 
advertising  but  not  liquor.  A  new 
"transition"  rate  of  two-thirds  the 
nighttime  scale  was  instituted  for 
the  6-6:30  p.m.  period  after  a  drop 
in  business  early  in  the  year.  By 
fall  the  tide  had  turned  and  CBS 
raised  rates  of  some  of  its  major 
market  stations. 

In  the  opening  weeks  of  1934 
the  press-radio  war  ended  and, 
with  establishment  of  the  Press 
Radio  Bureau,  which  provided  two 
five-minute  newscasts  a  day,  CBS 
dropped  its  news  collecting.  On- 
the-scene  special  events  coverage 
increased,  however,  and  CBS  de- 
veloped a  technique  of  dramatiza- 
tion which  brought  "concise,  fast- 
moving  accounts  of  still  other  out- 

(Continued  on  page  50) 


MAJ.  J.  ANDREW  WHITE,  founder 
of  CBS,  is  shown  in  1951  at  the 
microphone  of  KNX  Los  Angeles 
during  his  program  on  that  station. 


CBS'  ORIGINAL  NETWORK        *sm  **  h  <>■*» 


TWENTY-FIVE  years  ago  last 
Thursday,  Maj.  J.  Andrew  White, 
vice  president  (and  later  president) 
of  CBS,  himself  read  the  announce- 
ment that  first  told  the  listening 
public  that  a  new  network  was 
beginning  operations. 

Even  for  such  a  broadcasting 
veteran  as  Maj.  White,  who  in  1921 
had  made  radio  history  by  broad- 
casting a  blow-by-blow  description 
of  the  championship  fight  between 
Jack  Dempsey  and  Georges  Car- 
pentier  over  a  two-station  hookup 
(WJZ  New  York  and  WGY  Sche- 
nectady), the  opening  CBS  net- 
work announcement  was  a  mouth- 
ful.  It  read: 

"Good  evening,  ladies  and  gen- 
tlemen. 

"This  is  the  Voice  of  Columbia. 

"The  Columbia  Broadcasting 
System  is  owned  and  operated  by 
the  Columbia  Phonograph  Co.  Our 
programs  originate  in  the  New 
York  studio  of  WOR  of  Newark, 
N.  J.  The  system  comprises  the 
following  stations: 

"WEAN  Providence,  R.  I.;  WNAC 
Boston,  Mass.;  WFBL  Syracuse, 
N.  Y.;  WMAK  Buffalo-Lockport, 
N.  Y.;  WCAU  Philadelphia,  Pa.; 
WJAS  Pittsburgh,  Pa.;  WADC 
Akron,  Ohio;  WAIU  Columbus, 
Ohio;  WKRC  Cincinnati,  Ohio; 
WGHP  Detroit,  Mich.;  WMAQ  Chi- 
cago, 111.;  KMOX  St.  Louis,  Mo.; 
WCAO  Baltimore,  Md.;  KOIL 
Council  Bluffs,  la.;  WO  WO  Fort 
Wayne,  Ind.,  and  to  the  entire  civ- 
ilized world  through  its  low  wave 
station  at  Fort  Wayne,  Ind." 

At  that  time,  WEAN  Providence 
and  WNAC  Boston  were  owned  by 
the  Shepard  Stores  in  those  cities, 
with  John  Shepard  3d  the  chief  ex- 
ecutive of  both  stations.  WEAN 
broadcast  on  550  kc,  with  power  of 
500  w  daytime  and  250  w  at  night. 
WEAN  had  begun  broadcasting  in 
1922;  WNAC  in  the  same  year. 

WFBL  Syracuse  was  owned  by 
the  Onondago  Hotel  and  the  Post- 
Standard.  It  broadcast  on  1490  kc, 


with  1  kw.  Sam  Cook  was  man- 
ager. WFBL  first  went  on  the  air 
in  1922. 

WMAK  Buffalo  -  Lockport  was 
owned  by  Norton  Laboratories.  It 
broadcast  on  900  kc  with  750  w. 
I.  R.  Lounsberry,  now  WGR  presi- 
dent, was  manager.  The  station 
(now  WGR)  started  operations  in 
1922. 

WCAU  Philadelphia  was  licensed 
to  Universal  Broadcasting  Co.  It 
broadcast  on  1170  kc  with  10  kw. 
Dr.  Leon  Levy  was  in  charge  of 
the  WCAU  operations. 

WJAS  Pittsburgh  was  owned  by 
the  Pickering  Stores  and  the  Pitts- 
burgh Sun-Telegraph.  It  operated 
with  1  kw  on  a  frequency  of  1290 
kc.  Hugh  Brennen  was  the  head 
of  the  station,  which  began  broad- 
casting in  1921.  His  son,  H.  K.,  is 
now  operating  head. 


WADC  Akron  had  three  owners 
— Allen  Theatre,  the  Beacon-Jour- 
nal and  the  Times-Press.  Its  power 
was  1  kw;  it  broadcast  on  1320 
kc;  its  manager  was  Allen  T.  Sim- 
mons, now  owner  as  well.  WADC 
began  broadcasting  in  1925. 

WAIU  Columbus  was  licensed  to 
American  Insurance  Union  and 
had  gone  on  the  air  in  1921.  It 
broadcast  on  640  kc  with  500  w 
power.  Manager  was  Herbert  V. 
Akerberg,  now  CBS  vice  president 
in  charge  of  station  relations. 
WAIU  later  became  WHKC. 

WKRC  Cincinnati  was  owned  by 
Kodel  Radio  Corp.  Its  frequency 
was  550  kc;  its  power  was  500  w. 
Gene  Mittendorf  was  manager. 
WKRC  went  on  the  air  in  1926. 

WGHP  Detroit  (now  WXYZ) 
was  owned  by  George  Harrison 
Phelps,  who  also  headed  its  oper- 


ating staff.  On  1240  kc,  its  power 
was  750  w.  The  station  was  started 
in  1925. 

WMAQ  Chicago  was  owned  by 
the  Chicago  Daily  News  (and  now 
by  NBC).  In  1927  it  operated  with 
5  kw  on  670  kc.  Its  manager  was 
the  radio  editor  of  the  News,  Wil- 
liam S.  Hedges,  now  NBC  vice 
president  in  charge  of  integrated 
services.  WMAQ  went  on  the  air 
in  1922. 

KMOX  St.  Louis  was  owned  by 
the  St.  Louis  Globe-Democrat;  to- 
day it  is  a  CBS-owned  station.  It 
operated  with  5  kw  power  on  1090 
kc.  William  West  was  manager. 
KMOX  was  licensed  in  1925. 

WCAO  Baltimore  was  owned 
then  (and  now)  by  Monumental 
Radio  Co.  Beginning  operations  in 
1922,  in  1927  it  broadcast  with  250 
w  on  600  kc.  Manager  was  J. 
Thomas  Lyons. 

KOIL  Council  Bluffs  belonged  to 
Mona  Motor  Oil  Co.  Licensed  in 
1925,  it  broadcast  on  1260  kc,  with 
2.5  kw  daytime,  1  kw  at  night. 
Don  Searle,  now  vice,  president  and 
manager  of  KOA  Denver,  was  man- 
ager of  KOIL  in  1927.  KOIL,  now 
Omaha,  currently  is  owned  by  Cen- 
tral States  Broadcasting  Co. 

WOWO  Fort  Wayne  was  owned 
by  Main  Auto  Supply  Co.  in  1927; 
today  it  is  one  of  the  Westing- 
house  Radio  Stations.  Licensed  in 
1925,  WOWO  broadcast  the  first 
CBS  program  with  10  kw  on  1160 
kc.  Its  manager  was  Fred  C.  Zieg. 

WOR  Newark  in  1927  was  owned 
by  Bamberger  Broadcasting  Sys- 
tem, which  had  started  it  in  1922. 
In  1927  WOR  used  5  kw  power  on 
710  kc.  Manager  was  Alfred  J. 
McCosker,  now  retired.  WOR  to- 
day is  one  of  the  radio  properties 
of  General  Teleradio  Inc.  WOR's 
affiliation  with  CBS  ended  after  a 
few  months,  when  WABC  (nov 
WCBS)  first  shared  with  it  and 
then  took  over  exclusively  the  po- 
sition of  New  York  key  station  of 
the  Columbia  Broadcasting  System, 
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YOU  MIGHT  GET  A  1600-LB 


BULL  MOOSE 


BUT. 


YOU  WON'T  BAG  MUCH 
IN  WESTERN  MICHIGAN 
WITHOUT  THE  FETZER  STATIONS! 


Fetzer  Broadcasting  Company  stations  give  you  incompar- 
able coverage  of  the  rich  Western  Michigan  market — and 
do  it  economically! 

WKZO-TV 

WKZO-TV  is  Channel  3  ...  is  the  Official  Basic  CBS  Tele- 
vision Outlet  for  Kalamazoo-Grand  Rapids.  It  serves  a  far 
bigger  market  than  you'd  guess — a  28-county  area  with  a 
Net  Effective  Buying  Income  of  more  than  two  billion  dollars. 
There  are  more  than  200,000  television  homes  in  these  28 
Western  Michigan  and  Northern  Indiana  counties,  or  more 
TV  homes  than  are  available  in  such  cities  as  Atlanta, 
Houston,  Rochester  or  Seattle.  And  here's  the  payoff:  An 
August  1952,  Vidsodex  Diary  Study  proves  that  W  KZO-TV 


delivers  93.4%  more  television  homes  than  Western  Mich- 
igan's other  TV  station! 

WKZO-WJEF  RADIO 

WKZO,  Kalamazoo,  and  WJEF,  Grand  Rapids,  are  con- 
sistently the  top  stations  in  their  home  cities.  Together  they 
deliver  about  57%  more  city  listeners  than  the  next-best 
two-station  combination  in  Kalamazoo  and  Grand  Rapids- 
yet  they  cost  20%  less!  The  rural  picture  is  equally  bright— 
the  1949  BMB  Report  credits  WKZO-WJEF  with  a  46.7% 
increase  over  1946  in  unduplicated  daytime  audience,  a 
52.9%  nighttime  increase! 

Write  direct  for  the  whole  Fetzer  story.  Or  ask  Avery-Knodel. 


*F.  D.  Fetherston  and  D.  G.  MacDonald  got  one  this  size  on  the  Magnassippi  River,  Quebec,  in  1889. 


WJEF       WKZO-TV  WKZO 

ifop&  in  GRAND  RAPIDS  t^PA  IN  WESTERN  MICHIGAN    ^pA  in  KALAMAZOO 
and  KENT  COUNTY        and  NORTHERN  INDIANA  and  GREATER 

|,  .  _j  WESTERN  MICHIGAN 

(CBS  RADIO)         >«MI  M  (CBS  RADIO) 


ALL    THREE    OWNED    AND  OPERATED 


FETZER   BROADCASTING  COMPANY 

AVERY-KNODEL,   INC.,   EXCLUSIVE   NATIONAL  REPRESENTATIVES 


r 

571,000 
People  with 
$420,267,000 

Effective  buying  power 


♦From  Sales  Management 


THE 

ARKTEX 

STATIONS 

TEXARKANA,  Ark.,  Tex. 

djy^a*2^r  <-1^'  a8'riculture. 
ji^^SIr  manufacturing,  the 
^^^^^  world's  largest  Army 
Ordnance  installation  produced 
$145  millions  in  retail  sales  to 
223,200  people  in  1950.  They 
listen  to  KCMC. 

jjffQ^   HOT  SPRINGS,  Ark. 
^E^T      Over  a  half  mil- 
Qjnf^^^  lion  visitors  come 
annually  to  this  world 
famous  resort — a  bonus  market 
besides  the  138,400  resident 
population.  $91,822,000  retail 
sales  in  1950. 

CAMDEN, 

dfF^^J  209,400  people  in 
X^M/^r    this  industrial  and 
^^^^^  agricultural  area 
spend  over  $130  millions  an- 
nually retail.  Sell  your  product 
over  their  home  station. 

One  Order 
One  Clearance 
One  Billing 


Sold  Singly 
in  Group* 


CUTTING  ribbon  in  front  of  new  CBS  building  at  485  Madison  Ave.,  New 
York,  at  opening  ceremonies  Sept.  18,  1929,  are  William  S.  Paley,  then  CBS 
president,  and  Olive  Shea  (holding  scissors),  "Miss  Radio  of  1929."  Flanking 
Mr.  Paley  on  the  right  are  Lucile  Black,  hostess-pianist;  Miss  Shea;  Minnie 
Blauman,  director  of  male  quartet;  G.  Clayton  Irwin  Jr.  (standing  sideways), 
director  of  the  4th  Radio  World's  Fair  held  at  Madison  Square  Garden,  and 
(on  extreme  right  front)  Lawrence  W.  Lowman,  CBS  vice  president;  G. 
Stanley  McAllister,  manager  of  building  operations;  Nicholas  Corpologna, 
captain  of  CBS  page  staff;  to  left  of  Mr.  Paley  is  Sam  Pickard,  director  of 
station  relations.  At  extreme  left  (reading  to  right)  are  unidentified  lieutenant 
of  CBS  page  staff;  Joyce  Conlon,  secretary  to  director  of  press  and  publicity; 
Herbert  B.  Glover,  director  of  press  and  publicity.  Group  also  included  Warren 
H.  Pierce,  executive  director  of  sales;  William  H.  Ensign,  assistant  to  the 
president,  and  Hugh  Cowham,  radio  representative  of  AT&T. 

CBS  Passes  The  25-Year  Mark 

(Continued  from  page  U8) 


FRANK  0.  MYERS,  Gen.  Mgr. 

THE  ARKTEX  STATIONS 

Gazette  Bldg.,  Texarkana,  Ark. -Tex. 
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standing  national  and  interna- 
tional events,"  as  Mr.  Paley  stated 
in  his  annual  report  for  1934. 

In  February,  CBS  stock  was 
changed  from  no-par  value  to  a 
par  value  of  $5,  with  five  shares  of 
the  new  stock  exchanged  for  each 
share  of  the  old,  and  a  50%  stock 
dividend  in  December.  Cash  divi- 
dends of  25  cents  a  share  for  the 
first  quarter  and  50  cents  for  each 
succeeding  quarter  were  declared, 
plus  an  extra  fourth-quarter  divi- 
dend of  $1  a  share.  Year's  net 
profits  were  $2,274,120. 

CBS  now  had  97  stations  to  serve 
the  nation's  21.4  million  radio 
homes  with  64.2  million  listeners. 
Continuing  audience  research,  CBS 
made  studies  on  the  "degree  of 
penetration"  of  individual  CBS 
programs,  finding  programs  broad- 
cast less  than  six  months  had 
been  heard  in  more  than  two- 
thirds  of  total  radio  homes  by  an 
audience  of  42  million.  Working' 
with  universities  on  basic  research, 
CBS  distributed  a  study  by  Dr. 
Frank  Stanton  of  Ohio  State  U. 
of  the  relative  memory  value  of 
advertising  copy   seen   or  heard. 

Henry  A.  Bellows  resigned  in 
1934  to  join  the  NAB  executive 
staff,  Harry  Butcher  succeeding  as 
CBS  vice  president  in  Washington. 
General  Foods  and  CBS  made  his- 
tory with  weekly  broadcasts  from 
the  Byrd  Expedition  in  Little 
America. 

Early  in  1935,  CBS  increased 
rates  for  basic  stations  22.3%  but 


with  compensating  discounts  for 
many  supplementaries,  so  that  the 
boost  for  full  network  advertisers 
was  only  3.1%.  A  new  discount 
system  was  adopted,  based  on  num- 
ber of  "station  hours"  used  per 
week,  with  a  10%  discount  for  52- 
week  broadcasting. 

CBS  also  instituted  new  policies, 
limiting  advertising  on  sponsored 
programs  to  10%  of  the  program 
time  at  night,  15%  in  the  daytime; 
prohibiting  advertising  of  laxatives 
and  some  other  products;  and  estab- 
lishing more  exact  standards  for 
children's  programs.  Dr.  Arthur  T. 
Jersild,  child  psychologist,  became 
consultant  and  Gilson  Gray,  from 
D'Arcy  Co.,  was  named  commercial 
editor  to  administer  the  new  poli- 
cies. 

*    *  * 

PRESIDENT  PALEY  was  radio's 
highest  paid  employe  in  1935, 
receiving  $169,097  in  salary  and 
bonus.  CBS  net  profits  were  $2,810,- 
079.  A  Joint  Committee  on  Radio 
Research  was  set  up  under  ANA, 
A  AAA  and  NAB,  with  CBS  and 
NBC  jointly  pledging  $30,000  for 
preliminary  studies.  CBS'  Lux 
Radio  Theatre  was  first  aired 
July  29. 

In  April  1936,  CBS  paid  81,250,- 
000  for  KNX  Los  Angeles,  50-kw 
key  for  a  new  West  Coast  CBS  net- 
work to  replace  Don  Lee  Broadcast- 
ing System,  whose  contract  with 
CBS  expired.  WEEI  Boston  was 
leased. 

CBS  in  1936  launched  Columbia 


Workshop  to  experiment  with  new 
forms  of  presentation.  The  future 
of  programming,  however,  was 
more  affected  by  another  new  CBS 
program,  Professor  Quiz. 

Six  composers  were  commissioned 
to  write  new  musical  works  for 
radio,  and  CBS  aired  the  pre- 
mieres the  next  summer.  The  first 
annual  radio  award  of  the  Wom- 
en's Auxiliary  of  the  American 
Legion  went  to  Wilderness  Road, 
CBS  children's  series. 

Two  CBS  surveys  showed  (a) 
the  average  home  radio  was  in  use 
4.8  hours  a  day  and  (b)  250  "very 
rich"  Boston  families  averaged 
three  sets  per  home.  CBS  during' 
1936  grossed  $27.8  million,  earning 
net  profits  of  $3,755,523. 

In  1937  CBS  began  a  $2  million 
studio-and-office  building  in  Holly- 
wood; in  New  York  installation  of 
a  TV  transmitter  in  the  Chrysler 
Tower  and  studios  in  the  Grand 
Central  Terminal  Bldg.  were 
started.  There  were  114  affiliates. 
A  CBS-financed  survey  by  Dr. 
Daniel  Starch  found  U.  S.  broad- 
casters providing  more  than  95  mil- 
lion family-hours  of  listening  daily. 

CBS'  shortwave  station,  W2XE 
Wayne,  N.  J.,  began  beaming  a  full 
daily  program  schedule  to  South 
America.  In  May,  with  power 
boosted  to  10  kw,  service  to  Eu- 
rope was  added,  W2XE  transmit- 
ting an  average  54%  hours  weekly 
to  Europe  and  38%  hours  to  South 
America.  A  shortwave  bureau  was 
set  up  in  the  program  department. 

CBS  during  1937  grossed  $34,- 
239,896,  with  a  net  of  $4,297,567. 
Dividends  of  SI. 95  a  share  of  the 
new  $2.50  par  value  stock  were 
paid.  As  in  1936,  approximately 
25%  of  profits  were  withheld  for 
prospective  capital  requirements. 
*    *  * 

IN  April  1938,  as  the  FCC  pre- 
pared for  an  investigation  of 
network  operations,  Mr.  Paley  aired 
radio's  case  to  the  public  over  the 
network  in  his  annual  report  as 
CBS  president.  He  urged  that 
regulations  be  kept  to  the  minimum 
necessary  to  keep  radio  reception 
free  from  government  interference. 

With  the  Austrian  Anschluss  in 
March  focusing  attention  on  Eu- 
rope, news  chief  Paul  White  in- 
augurated the  world  news  roundup, 
with  CBS  correspondents  in  Lon- 
don, Paris,  Berlin,  Vienna  and 
Washington  reporting,  in  a  matter 
of  minutes,  reaction  to  each  new 
development  in  each  capital.  The 
world  roundup  paid  off  in  Sep- 
tember, when  the  Munich  crisis 
brought  Europe  to  the  brink  of 
war,  with  analyses  by  H.  V.  Kal- 
tenborn,  delivered  a  dozen  or  more 
times  a  dav,  winning  further  kudos 
for  CBS. 

A  different  kind  of  acclaim  came 
the  following  month,  when  Orson 
Wells  devoted  a  CBS  Sunday  eve- 
ning broadcast  to  "War  of  the 
Worlds,"  which  startled  many  lis- 
teners into  believing  momentarily 
that  men  from  Mars  actually  had 
landed  in  New  Jersey.  The  confu- 
sion brought  from  CBS  and  the 
other  networks  prompt  pledges 
never  again  to  simulate  a  news- 

(Continued  on  page  56) 
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. . .  uses  two 
Truscon 
Guyed 
Steel  Towers 


. . .  and  one 
Truscon 

Self-Supporting 
Steel  Tower 


f  ll; 


Many  hundreds  of  radio  towers  are  Truscon-designed  and  Truscon- 
engineered.  Among  them  are  these  three  strong  slender  steel  spires 
erected  for  WRSW,  Warsaw,  Indiana.  Two  287-foot  Truscon  guyed 
towers  and  one  312-foot  Truscon  self-supporting  tower  constitute  the 
AM  array,  the  latter  performing  double  duty  with  its  Collins  8-ring 
side-mounted  FM  antenna. 

Whether  your  own  current  or  future  requirements  are  for  AM,  FM,  TV, 
or  MICROWAVE,  trust  Truscon  with  tower  design  and  manufacture.  Use 
Truscon's  many  years  of  engineering  knowledge  and  experience.  Bene- 
fit from  Truscon's  modern,  efficient  production  facilities  that  can  build 
'em  tall  or  small  .  .  .  tapered  or  unifbrm  in  cross-section  .  .  .  guyed 
or  self-supporting. 

Your  first  move  toward  getting  prompt,  capable  tower  engineering 
and  design  assistance  is  a  phone  call  or  letter  to  your  nearest  Truscon 
district  office,  or  to  our  home  office  in  Youngstown.  Call  or  write  today. 


TRUSCON®  STEEL  COMPANY 

Subsidiary  of  Republic  Steel  Corporation 


1074  ALBERT  STREET 
YOUNGSTOWN  1,  OHIO 
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Way  Up !  In  towering  New  York  and  its  fabulous  suburban  market,  WCBS 
stays  way  up  above  all  the  other  radio  stations,  delivering  your  sales  mes- 
sage to  30  per  cent  more  potential  customers  than  any  other  station . . .  winning 
10  out  of  the  top  10  daytime  and  6  out  of  the  top  10  nighttime  programs!*  And 
advertisers— in  a  wise  new  reckoning  of  radio— are  investing  28  per  cent  more 
on  WCBS  this  year  than  in  '51.  Want  your  New  York  sales  to  reach  new  heights? 
Let  us  give  you  a  lift.  Just  get  in  touch  with  CBS  Radio  Spot  Sales  or  WCBS, 
the  number  one  station  in  the  number  one  market. 


*Pulse,  January -August  1952 


editorial  *| 


Pioneer  in  Portland 

THE  WAY  of  future  uhf  operations  will  be 
made  easier  by  the  enterprise  of  Herbert 
Mayer,  president  of  Empire  Coil  Co.,  who  over 
last  weekend  was  to  put  the  nation's  first  com- 
mercial uhf  station  on  the  air  in  Portland,  Ore. 

It  was  fortunate  for  uhf  development  that 
the  first  station  should  go  into  operation  in 
an  important  market  which  until  then  had 
been  without  TV.  The  uhf  interest  thus  stimu- 
lated in  Portland  cannot  help  but  spread  else- 
where. Mr.  Mayer  and  RCA,  whose  engineers 
moved  the  transmitting  equipment  from 
Bridgeport,  Conn.,  to  Portland  in  what  must 
be  a  record  of  efficiency  and  speed,  are  to  be 
commended  for  their  resourcefulness.  Their 
work  will  do  much  for  the  general  expansion 
of  uhf  service. 


How  About  It,  Adlai? 

THIS  journal,  during  21  years  of  publication, 
has  meticulously  avoided  partisan  politics. 
Through  a  half-dozen  Presidential  campaigns, 
we  have  never  supported  one  Presidential  can- 
didate as  against  another. 

Rather,  we  have  dealt  with  policies  and  plat- 
forms as  they  might  affect  the  freedom  and 
the  welfare  of  the  broadcast  media.  There 
have  been  many  ambitious  bureaucrats  who 
have  fostered  government  ownership  of  radio 
or  restraints  upon  its  freedom,  but  these  never 
have  been  debated  issues  in  a  campaign. 

This  campaign,  which  gets  hotter  with  each 
passing  day,  is  being  waged  largely  through 
the  air  the  broadcasters  and  telecasters  hus- 
band. Yet  nary  a  word  has  been  spoken  directly 
about  the  well  being  of  the  media.  The  plat- 
forms of  each  party  ducked  any  mention  of 
freedom  of  radio,  although  each  had  been 
asked  to  say  a  kind  word  about  the  media  that 
were  certain  to  carry  the  campaign  burden. 

Except  for  stereotyped  messages  to  the 
NARTB  kicking  off  the  current  district  meet- 
ing season,  neither  candidate  has  uttered  a 
phrase  as  to  where  he  stands  in  respect  to 
freedom  of  radio.  But  from  each  camp  has 
emanated  laments  about  the  high  cost  of  tele- 
vision and  radio  time — obviously  to  entice 
more  generous  contributions. 

What  Gen.  Ike  may  think  about  commercial 
radio  is  known  only  second-hand.  In  the  ab- 
sence of  any  direct  statements,  we  must  con- 
clude that  he  has  no  present  ideas  that  would 
do  violence  to  the  status  quo  of  radio  by  the 
American  Plan.  He  knows  about  radio  because 
he  has  two  brothers  in  or  around  the  medium. 

Gov.  Stevenson,  despite  great  gobs  of  silence 
as  to  where  he  stands,  must  be  presumed  to 
be  a  free  radio  advocate  too.  Through  his 
family  interests  in  the  Bloomington  (111.) 
Pantagraph,  he  holds  25%  of  WJBC-AM-PM. 
He  also  was  interested  in  a  pending  applica- 
tion for  a  TV  station  in  Springfield  to  the  ex- 
tent of  2Vz%  but  dropped  that  following  his 
nomination.  His  sister,  brother-in-law  and 
nephew,  however,  continue  their  minority  hold- 
ings in  the  applicant  company  —  Sangamon 
Valley  Television  Corp.   (WTAX-AM-FM) . 

So,  by  the  process  of  elimination,  each  candi- 
date must  be  accepted  as  having  no  precon- 
ceived notions  about  government  ownership 
or  even  more  rigid  controls. 

Yet  we're  constrained  to  one  reservation 
about  Gov.  Stevenson's  position.  He  has  lashed 
out  at  what  he  calls  the  "one  party  press." 
President  Truman  backed  him  up.  President 


Roosevelt,  throughout  his  unprecedented  12 
years  in  office,  carried  on  a  running  vendetta 
with  the  press.  It  manifested  itself  in  his  op- 
position to  newspaper-ownership  of  radio. 

While  Mr.  Truman  has  never  gone  quite  so 
far,  his  antipathy  toward  the  press  is  well 
established.  And  he,  too,  on  more  than  one 
occasion,  evinced  an  interest  in  the  "monopoly" 
aspects  of  newspaper-ownership  of  radio  and 
television  outlets. 

F.D.R.  wanted  no  newspaper  domination  of 
radio  because  it  elected  him  to  four  terms 
against  the  overwhelming  opposition  of  the 
nation's  press.  He  did  not  relish  the  thought 
of  the  preponderantly  Republican  press  giving 
their  radio  outlets  partisan  labels  (the  fact 
that  the  press  never  did  is  a  tribute  to  the 
wisdom  of  many  publisher-broadcasters). 

Nevertheless,  F.D.R.  wanted  fervently  to 
force  newspaper  divorcement  but  found  the 
legal  basis  did  not  exist.  Even  a  hand-picked 
FCC  couldn't  swing  it. 

Gov.  Stevenson  is  banking  heavily  on  TV 
to  do  the  big  job  for  him.  And  he's  already 
demonstrated  that  he  has  mastered  the  medium 
as  has  no  one  else  in  politics. 

If  the  Democratic  candidate  has  any  mis- 
givings about  newspaper  ownership,  he  hasn't 
stated  them.  But  there  is  a  logical  inference 
to  be  drawn  from  his  broadside  against  the 
press.  We  hope  the  governor  will  make  his 
position  crystal  clear.  If  there  can  be  dis- 
crimination against  one  class  of  licensee,  then 
it  logically  can  progress  to  others — department 
stores,  insurance  companies,  motion  picture  in- 
terests or  citizens  with  blue  eyes  and  red  hair. 

So,  we  venture  into  the  hitherto  forbidden 
field  of  partisan  politics  with  this  single  re- 
servation. Otherwise,  the  candidates  are  even 
— each  admirably  qualified. 

It  is  our  intention  to  ask  Gov.  Stevenson 
where  he  stands. 


TV  Innocent  Abroad 

IN  READING  that  the  Archbishop  of  Canter- 
bury, upon  embarking  from  a  visit  in  the 
United  States,  said  that  television  was  "poten- 
tially one  of  the  greatest  dangers  of  the  woi'ld," 
we  could  not  help  thinking  that  the  remark 
was  not  unlike  those  made  500  years  ago  by 
ecclesiastics  who  feared  the  printing  press 
would  do  the  devil's  work  at  heaven's  expense. 

In  Gutenberg's  day,  the  clergy's  dread  was 
that  printing  would  break  the  monopoly  which 
the  church's  scribes  enjoyed  in  the  hand-manu- 
facturing of  books.  Printing  would  not  only 
increase  literacy  but  also  the  literates'  ap- 
petites for  reading.  Heretics  would  be  given  a 
new  opportunity  to  reach  large  audiences. 

Like  most  things,  mechanical  inventions  can- 
not be  classified  as  either  all  good  or  all  bad. 
Printing  gave  an  eager  Germany  Mein  Kampf 
and  subsequent  tragedy,  but  it  also  gave  the 
Bible  and  spiritual  enlightenment  to  innumer- 
ably more  persons  than  the  most  visionary 
cleric  of  500  years  ago  could  have  imagined. 

Television  has  not  visited  another  Mein 
Kampf  upon  mankind,  and  it  is  extremely  un- 
likely that,  in  America  at  least,  it  could  ever 
be  perverted  to  such  a  frightening  purpose. 
The  worst  that  can  be  said  of  it  is  that  it  has 
presented  trivial  diversion ;  but  diversion,  how- 
ever trivial,  can  hardly  be  considered  danger- 
ous unless  it  so  engulfs  the  air  that  substance 
is  entirely  sublimated. 

Like  printing,  television  is  no  more  than  a 
technical  process.  What  it  does  depends  upon 
the  intelligences  that  guide  it  and  make  it 
work.  The  Archbishop  would  be  better  advised 
to  think  of  it  as  such  and  to  explore  ways 
of  putting  this  remarkable  instrument  to  use- 
ful purposes,  rather  than  to  regard  it  as  a 
dangerous  menace  which  dominates  man. 


jf  -  our  respects  to: 


JOHN  ANTHONY  PATTERSON 


INSISTENCE  upon  adding  a  sixth  attribute 
to  the  five  musts  of  a  good  salesman  per- 
haps dots  the  "i"  in  the  sales  ingenuity  of 
John  (Jack)  Anthony  Patterson,  WPIX  (TV) 
New  York's  new  sales  manager. 

To  the  rare  and  hard-gained  qualities  of  top 
salesmanship — loyalty,  faith  in  the  product, 
personality,  ability  and  plain  pavement-pound- 
ing— Mr.  Patterson  adds  a  service  to  the  client 
or  sponsor. 

This  service  is  counseling — giving  the  client 
the  benefit  of  the  salesman's  own  (and  in  Mr. 
Patterson's  case,  extensive)  experience  in 
evaluating  the  market,  product  and  price  in 
strict  relation  to  the  medium  to  be  used. 

This  quality  plays  right  along  with  his  be- 
lief in  long-range  selling,  and  with  his  strong 
sense  of  loyalty  may  be  partly  responsible  for 
the  fact  he  is  in  a  top  spot  with  the  New  York 
News'  TV  outlet,  having  begun  his  career  in 
that  newspaper's  merchandising  department 
after  his  graduation  from  Williams  College  in 
June  1932. 

Personally  responsible  for  such  WPIX  ac- 
counts as  Consolidated  Edison  Co.  of  New  York 
Inc.,  Chesterfield  cigarettes,  Esso  Standard  Oil 
Co.,  Vim  Stores  and  Metropolitan  New  York 
Dodge  Dealers  Inc.,  his  advice  on  selling  might 
well  be  worth  listening  to. 

For  instance,  he  thinks  the  glamor  of  tele- 
vision already  has  worn  off. 

In  its  early  infancy,  he  believes,  the  ease  of 
selling  television  could  be  compared  to  the 
war-time  vogue  of  "order-taking."  But  today: 

"The  average  salesman  has  got  to  sell,  and 
unless  he  knows  the  problems  of  his  prospective 
clients,  and  is  able  to  translate  them  into 
actual  campaigns,  he  is  at  a  disadvantage  in 
a  highly  competitive  market." 

Mr.  Patterson  believes  the  counseling  factor 
in  his  recipe  for  salesmanship  goes  back  to  his 
days  with  the  News  beginning  in  1932.  Here 
he  trained  two  years  in  marketing  and  mer- 
chandising, with  high  emphasis  on  surveys 
at  the  retail  level,  pricing,  distribution  and. 
point-of-sale  display.  This  training  turned  it- 
self into  service  for  the  prospective  client. 

Here  also  he  learned  to  appreciate  advertis- 
ing and  promotional  impact  at  the  point  of 
sale — the  coordination  of  sales  and  promotion 
which  makes  for  successful  merchandising. 

Later  he  went  out  on  the  street  to  sell  prod- 
ucts and  advertising  at  the  local  level.  Then  he 
was  promoted  to  national  advertising,  which 
he  sold    successfully  for  three  more  years. 

Next  he  joined  Standard  Oil  Co.  of  New 
Jersey,  picking  up  valuable  experience  in  that 

( Continued  on  page  93 ) 
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On  the 

publication  date 
of  this  magazine, 
U.S.  population 
reached  .  .  . 


shows  a  net  gain  of  one  person, 
according  to  this  "electric  score- 
board" in  the  Commerce  Dept.  f~*^ 


Every  month,  in  fact,  your  potential  U.S. 
market  grows  by  240,000  customers.  They 
are  people  moving  up  the  economic  ladder 
—people  who  may  never  have  heard  of 
your  product.  You  have  to  keep  telling  your 
advertising  story  over  and  over  and  over  again! 
What's  the  most  efficient  way  to  cover  this 
ever-changing  market?  Radio!  It's  the  only 


medium  that  reaches  96  percent  of  all  homes. 
And  for  the  most  effective  use  of  radio,  with 
practical  help  in  program  selection  and  pro- 
motional activities,  depend  on  Westinghouse 
radio  stations.  They  are  at  your  service  in  six 
of  the  nation's  leading  sales-areas:  Boston, 
Springfield,  Philadelphia,  Pittsburgh,  Fort 
Wayne,  and  Portland,  Oregon. 


WESTINGHOUSE     RADIO     STATIONS  Inc 

KDKA  •  KYW  •  KEX  •  WBZ  •  WBZA  •  W0W0  •  WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 
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CBS  Passes  The  25-Year  Mark 

(Continued  from  page  50) 


Searching 

for  the  answer 
in  St.  Louis? 


KWK 


is  the  answer 
to  your  radio 
advertising  problems 
in  St.  Louis 

That  Low-Low 
cost  per  thousand 
makes  KWK 
THE  radio  buy 
in  St.  Louis. 


G/obe- Democrat  Tower  Bfdg. 
Saint  Louis 


1U  KATZ  AGENCY 


cast  in  a  fictional  presentation. 

During  the  year  CBS  opened  its 
new  building  at  Columbia  Square 
in  Hollywood  and  erected  a  new 
50  kw  transmitter  for  its  KNX 
there,  also  building  new  studios 
and  transmitter  in  San  Francisco. 
The  network's  gross  for  1938  was 
$32,662,993;  its  net,  $3,541,741. 

CBS  the  following  year  bought 
American  Record  Corp.  for  $700,- 
000,  acquiring  ownership  of  Co- 
lumbia Phonograph  Co.,  an  ARC 
subsidiary,  and  renewing  on  a 
somewhat  different  basis  the  rela- 
tionship between  the  network  and 
the  phonograph  company  in  1927. 
Renaming  ARC  Columbia  Record 
Corp.  and  (subsequently  Columbia 
Records  Inc.),  CBS  named  Edward 
Wallerstein,  who  had  headed  RCA 
Victor's  recording  operation,  as 
president. 

In  March  1939,  CBS  announced 
a  new  summer  hiatus  policy,  which 
shortened  the  conventional  13- 
weeks  summer  layoffs  by  CBS  re- 
fusal to  hold  time  periods  open 
longer  than  eight  weeks  and  en- 
couraged year-round  broadcasting 
by  upping  annual  discounts  from 
10%  to  12%%,  with  a  correspond- 
ing decrease  in  weekly  discounts. 

With  outbreak  of  war  in  Europe 
in  the  fall  of  1939,  news  became 
of  paramount  importance. 

During  this  year  also,  CBS  ap- 
plied for  FM  CPs  in  New  York 
and  Boston.  Its  shortwave  activi- 
ties were  expanded,  with  16  new 
foreign  language  programs  a  week. 
Several  stations  joined  CBS,  bring- 
ing the  total  to  119,  including  16 
50-kw  stations.  CBS  gross  income 
for  1939,  including  that  of  Colum- 
bia Recording  Corp.  for  the  first 
time,  was  $42,845,394;  its  net  was 
$5,001,529. 

*    *  * 

EXPANDING  news  coverage, 
CBS  in  1940  made  2,081  radio 
pickups  from  19  European  coun- 
tries, two  points  in  the  Far  East 
and  seven  Latin  American  coun- 
tries. A  short-wave  listening  center 
was  established  to  cover  the  "prop- 
aganda front"  of  foreign  govern- 
ments. Edward  R.  Murrow,  chief 
of  the  CBS  European  staff,  received 
the  first  prize  for  radio  news  re- 
porting given  by  the  Overseas  Press 
Club,  with  second  honors  going  to 
CBS  Berlin  correspondent  William 
L.  Shirer.  William  L.  White,  Hel- 
sinki CBS  correspondent,  won  the 
National  Headliners  Club  award 
for  best  radio  coverage  of  a  news 
event.  Sigma  Delta  Chi  gave  Al- 
bert Warner,  CBS  Washington  cor- 
respondent and  news  analyst,  its 
award  for  the  best  radio  news 
writing  of  the  year. 

In  the  fall  CBS  started  con- 
structing two  new  50  kw  short- 
wave transmitters  for  broadcast- 
ing to  Latin  America.  Mr.  Paley 
and  other  CBS  officials  made  a 
seven-week  tour  of  Latin  America, 
which  resulted  in  a  Latin  Amer- 


ican network  of  39  longwave  and 
25  shortwave  stations  in  18  coun- 
tries affiliated  with  CBS  to  re- 
broadcast  CBS  programs. 

On  Aug.  27,  1940,  television  pic- 
tures in  color  were  broadcast  from 
the  CBS-TV  transmitter  in  New 
York's  Chrysler  Tower  and  received 
at  the  network's  headquarters  a 
half-mile  away.  Believed  to  be  the 
first  color  telecast  in  history,  the 
performance  utilized  a  system  de- 
veloped by  Dr.  Peter  C.  Goldmark, 
CBS  chief  TV  engineer.  Revamp- 
ing its  New  York  monochrome 
transmitter  for  its  new  frequency, 
CBS  secured  TV  CPs  for  Chicago 
and  Los  Angeles.  The  network 
also  received  CPs  for  FM  stations 
in  New  York  and  Chicago  and  ap- 
plied for  FM  stations  in  Boston, 


Los  Angeles  and  St.  Louis. 

A  new  50  kw  transmitter  was 
completed  at  WJSV  (now  WTOP) 
Washington  and  work  begun  on  a 
new  transmitter  for  WABC  (now 
WCBS)  New  York  on  an  island  in 
Long  Island  Sound.  A  new  studio 
building  was  opened  in  New  York, 
across  52nd  St.  from  the  main  CBS 
building.  CBS  during  1940  had 
gross  income  of  $50,902,064  and 
a  net  of  $5,006,633. 

News  coverage,  again  a  major 
activity  in  1941  when  CBS  em- 
ployed 65  correspondents  in  2,004 
pickups  from  Europe,  Asia  and 
Latin  America,  became  even  more 
important  after  Pearl  Harbor, 
CBS  established  a  wartime  code 
for  sponsored  news  broadcasts,  re 
ducing  the  time  for  commercials 
20%,  prohibiting  lengthy  opening 
announcements  and  requiring  com 
mercial  copy  to  be  clearly  distin- 
(Continued  on  page  58) 
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"Spot  radio  is  ideal  to  reach 
particular  consumer  groups" 

With  it  you  can  reach  the  group  you  want, 
farmers,  children,  housewives,  etc. 


The  above  headline  was  lifted  sumer 
from  one  of  the  most  important  and 
reports  that  Printers'  Ink  has 
ever  released.    It  ran  in  our 
July  11  issue  under  the  heading, 
"National  Spot  Radio." 


groups, 
buyers  of 
advartising  are 
interested  in 
what  you  have 
to  offer. 


A  special  editorial  task  force 
of  Printers'  Ink,  traveled  far  and 
wide  interviewing  advertisers, 
salesmen,  station  owners,  and 
program  people  to  prepare  this 
story.  The  original  work  started 
in  February,  1952.  Almost  six 
months  were  devoted  to  re- 
search and  preparation  of  the 
report. 

If  you  haven't  seen  it  yet, 
may  I  send  you  a  reprint?  No 
charge.  (Additional  copies  are 
50tf  each.) 

In  this  article  the  editors 
listed  "10  ways  to  use  National 
Spots."  One  of  the  most  im- 
portant of  the  10  was — "You 
can  reach  particular  groups." 

While  the  daily  programming 
of  the  more  than  2,400  AM  and 
600  FM  stations  in  this  country 
is  somewhat  similar,  many  sta- 
tions, probably  yours,  have 
learned  through  trial  and  error 
the  best  approach  to  certain 
special  groups  of  listeners  you 
now  have. 

Hundreds  of  national  adver- 
tisers (over  13,000  are  now  listed 
in  the  two  national  directories) 
are  interested  in  specific  con- 


Where  can  you 
find  the  largest 
group  of  buyers 
of  advertising? 


Bob  Kenyon 


Printers'  Ink  now  has  23,793 
subscribers  who  pay  $5  a  year 
for  52  issues.  In  this  group  of 
subscribers  you  will  find  that 
more  than  two-thirds  are  ad- 
vertising managers,  sales  man- 
agers, time  buyers,  agency  of- 
ficials, and  the  top  management 
group  who  give  the  nod  for  the 
release  of  a  schedule  of  spots 
for  your  station  and  other  sta- 
tions. 

Here  is  the  largest  single 
group  of  buyers  of  advertising 
in  this  country. 

A  suggestion:  tell  our  buyers 
of  advertising  each  week  how 
your  station  can,  and  does, 
reach  "particular  groups."  Use 
1/6  of  a  page  or  two  pages. 

Our  staff,  in  our  five  offices, 
is  ready  to  help  you  sell  more 
to  advertisers  who  are  inter- 
ested in  special  groups  of  con- 
sumer buyers. 

ROBERT  E.  KENYON,  JR. 
Advertising  Director 


Printorc*  Inlr  •  ??5  East  42nd  street- Ne*  Y"* 1*  n.  V. 

r  lllirco  II1IV    Chicago  •  Pasadena  •  Atlanta  •  Boston  •  London 
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£ew  up  +he  holes  in  the  nef-with  FM 


There  are  over  4  million  FM  sets  in  use  nationally, 
according  to  the  most  recent  estimates. 

FM  is  a  necessity  in  a  wide  list  of  static  and  "white 
spot"  areas  that  stretch  from  Florida  to  Minnesota,  from 
upstate  New  York  to  San  Francisco.  If  you  want  to 
catch  all  your  prospects,  include  FM  in  your  coverage. 

FM  fills  "holes"  in  352  communities* 

In  28  communities,  FM  is  the  only  local  radio  buy. 

In  67  communities,  FM  is  the  only  local  radio 
buy  after  sunset. 

In  257  communities,  FM  is  used  to  supplement 
AM,  because  AM  is  directionalized  after  sunset. 


Special  to  Broadcasters 


Your  local  Zenith  dealer  will  gladly 
help  promote  your  station  and  pro- 
grams in  his  newspaper  ads  and  dis- 
plays. Get  in  touch  with  him  today. 


•mttaum*  RADIO 
and  TELEVISION 


flf  you  want  the  complete  list,  simply  write  to:  Zenith  Radio  Corporation,  Chicago  39,  Illinois 


5   -  -V. 
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TOP 


HOOPER 


Jimmy  Lewis  on 
"JIMMY  LEWIS 
SHOW" 

4:45-5:00  P.M.  Mon.-Fri. 

K-NUZ   2.5 

Net.  "A"   1.8 

Net.  "B"   1.1 

Net.  "C"   2.5 

Net.  "D"   0.7 

Ind.  "A"   0.0 

Ind.  "B"   0.9 

Ind.  "C"    0.7 

4%  YEARS  OPERATION 

AlA  YEARS  of  TOP  HOOPERS 
and  PERSONALITIES 

*  April,  1952. 


^Calf  FORM 

Dave  Morris 

General  Manager 

.,  KE-2581 


OUTLINE  on  this  picture  circulated  by  the  CBS  press  department  in  1930 
began  "Chain  television  broadcasting  isn't  far  off,  Columbia  Broadcasting 
System  executives  believe,  and  they're  installing  an  experimental  television 
laboratory  at  their  New  York  headquarters."  Shown  in  the  picture  were: 
(I  to  r)  Edwin  K.  Cohan,  technical  director;  William  S.  Paley,  president; 
H.  V.  Akerberg,  chief  engineer;  G.  Stanley  McAllister,  chief  construction 

engineer. 

CBS  Passes  The  25-Year  Mark 

(Continued  from  page  56) 


HOUSTON'S  LEADING  INDEPENDENT 


guishable  from  news. 

Like  most  of  American  radio, 
CBS  got  along  without  ASCAP 
licensed  tunes  for  most  of  the  year, 
returning  to  them  only  after  a  new 
licensing  agreement  was  signed  in 
October.  CBS  also  pledged  support 
to  BMI  to  insure  competition  in 
the  music  field. 

The  Columbia  Workshop  series 
presented  "26  by  Corwin,"  and  Nor- 
man Corwin  received  the  annual 
Advertising  Award  for  distin- 
guished service  to  radio  advertis- 
ing. Lyman  Bryson,  chairman  of 
the  CBS  Adult  Education  Board 
from  1938,  was  named  director  of 
education. 

On  July  1,  WCBS  (now  WCBS- 
TV)  New  York,  was  licensed  com- 
mercially and  began  video  program 
service  15  hours  a  week.  Experi- 
mental color  broadcasts  were  made 
almost  daily  through  the  last  half 
of  the  year.  The  new  WABC  New 
York  transmitter  on  Columbia  Is- 
land began  operations.  CBS  opened 
the  year  with  121  stations,  added 
two  and  lost  four  (including  one 
in  Manila  that  fell  into  enemy 
hands). 

A  new  50  kw  shortwave  trans- 
mitter, _WCBX,  was  inaugurated 
the  last  of  the  year  (and  a  second 
of  equal  power,  WCRC,  launched 
on  Feb.  12,  1942).  Broadcasts 
were  made  in  ten  languages,  with 
shortwave  news  stepped  up  40% 
after  Pearl  Harbor.  The  CBS 
Latin  American  network  launched 
Calling  Pan  America,  originating 
weekly  in  Latin  American  cities 
for  rebroadcast  by  CBS  in  North 
America. 

CBS  disposed  of  its  artist  man- 
agement subsidiaries,  realizing  a 
profit  after  taxes  of  $220,000,  after 
the  propriety  of  the  network's 
ownership  had  been  questioned  by 


the  FCC.  Other  proposed  regula- 
tions of  the  FCC  were  less  accept- 
able to  CBS  and  it  instituted  court 
action. 

Edward  Klauber,  long  executive 
vice  president,  was  elected  execu- 
tive committee  chairman  and  Vice 
President  Paul  W.  Kesten  became 
general  manager.  Frank  Stanton, 
research  director,  and  Paul  Hol- 
lister,  in  charge  of  advertising, 
weie  elected  vice  presidents.  Will 
B.  Lewis,  broadcasts  vice  presi- 
dent, resigned  in  November  to  be- 
come assistant  director  of  the  war- 
time Office  of  Facts  and  Figures, 
with  Douglas  Coulter  becoming 
acting  director  of  broadcasts.  CBS 
in  1941  had  gross  income  of  $59,- 
456,305  and  a  net  of  $4,804,734, 
or  $2.91  a  share. 

In  the  first  war  year,  Dec.  7, 
1941  to  Dec.  7,  1942,  CBS  operated 
6,280  hours,  carrying  6,471  war 
broadcasts,  not  counting  3,723  war 
announcements.   The  network  also 


presented  4,158  broadcasts  of  war 
news  and  news  analyses.  Its  lis- 
tening center  recorded,  transcribed 
and  translated  more  than  30,000 
broadcasts  from  40  points  on  the 
globe. 

CBS  continued  its  shortwave 
activities  until  Nov.  1,  1942,  when 
all  shortwave  licensees  leased  their 
time  to  OWI  and  CIAA.  TV  activ- 
ities were  cut  to  four  hours  a  week 
June  1. 

In  June,  CBS  instituted  a  full 
network  plan,  offering  special  dis- 
counts to  advertisers  using  all 
available  stations  of  the  network. 
Designed  to  encourage  advertisers 
to  use  the  maximum  nationwide ' 
system  and  to  strengthen  small 
stations  not  getting  many  toprank- 
ing  CBS  programs,  the  plan  by  the 
year's  end  had  been  accepted  for 
27  sponsored  programs  resulting 
in  26  CBS  affiliates  doubling  or 
tripling  network  commercial  hours, 
34  increasing  this  time  by  half  or 
more,  and  40  by  a  third  or  more. 

A  pension  plan  was  instituted 
in  December.  In  1942,  CBS  grossed 
$62,211,573,  with  a  net  of  $4,- 
123,698. 

When  the  CBS  report  for  1943 
was  issued,  it  was  signed  by  Paul 
W.  Kesten,  executive  vice  president, 
Mr.  Paley  having  become  one  of 
the  724  CBS  employes  in  military 
service  by  accepting  a  special  OWI 
assignment  to  serve  as  colonel  in 
the  Army's  Psychological  Warfare 
Branch  at  SHAEF.  Three  CBS 
vice  presidents — Harry  C.  Butcher, 
Mefford  R.  Runyon  and  Lawrence 
W.  Lowman — had  been  on  military 
leave  more  than  a  year.  Edward 
Klauber  left  CBS  in  October  to  be- 
come associate  OWI  director  under 
Elmer  Davis.  Douglas  Coulter  was 
promoted  to  vice  president. 

At  the  behest  of  affiliates,  CBS 
on  Oct.  1  eliminated  "hitch-hike" 
and  "cow-catcher"  announcements 
from  network-sponsored  programs. 
The  CBS  Affiliates  Advisory  Board, 
formed  earlier  in  the  year  to  con- 
fer with  the  network's  manage- 
ment on  problems  of  mutual  con- 
cern, cooperated  by  limiting  sta- 
tion-break announcements. 

Despite  wartime  projects,  CBS 
continued  researches  into  audience 

( Continued  on  page  60 ) 
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QUINCY,  ILL.  .'   TEL.  8202 

HOUSTON,  TEXAS     .   TEL.  ATWOOD  8536 

WASHINGTON,  D.  C.    ...  TEL.  METROPOLITAN  0522 

MONTREAL,  QUE  TEL.  ATLANTIC  9441 

NEW  YORK  CITY  TEL.  MURRAY  HILL  9-0200 


Page  58     •    September  22,  1952 


BROADCASTING    •  Telecasting 


What's  the  difference  between 

SERVICE  -  Selling  Tools 

and  PROMOTIONAL- Selling  Tools? 

an  understanding  of  the  difference  is  helping 
stations  sell  time 


All  station  sales  executives  use  the  same  selling  tools. 
You  know:  salesmen,  advertising,  direct  mail .  . . 

But  how  these  sales  tools  are  coordinated,  used,  can 
make  just  as  big  a  difference  in  the  sales  efficiency  of 
selling  time  as  it  does  in  the  competitive  performance 
of  any  sales  organization. 

First  step  in  the  strategic  use  of  available  sales  tools 
is  to  adapt  them  to  the  buying  habits  and  needs  of  the 
customer.  Standard  Rate  has  completed  a  report  on 
its  continuing  study  into  time  buying  practices  (see 
description  of  the  Spot  Radio  Promotion  Handbook 
on  this  page)  which  reveals  that  a  station's  tools  of 
selling  group  themselves  into  two  main  headings: 

(1)  Tools  of  SERVICE-Selling 

a.  Station  salesmen  and  representatives 

b.  Service  information  for  media  files 

e.  Service-Ads  in  buyers'  service  publications 

(2)  Tools  Of  PROMOTIONAL-Selling 

a.  Direct  mail  promotion 

b.  Advertising  in  the  trade  publications 

PROMOTIONAL-Selling  Tools  are  used  to  stress  one  or 
more  features  of  the  station;  seek  to  impress  all  who 
may  ever  become  interested;  and  to  direct  those  who  are 
currently  interested  to  available  service  information. 

SERVICE-Selling  Tools  are  used  to  supply  the  advertiser 
with  needed  buying  information;  make  this  information 
available  to  the  men  who  use  it,  at  the  time  they  need  it. 


Here  is  a  good  example  of  a 
SERVICE-Selling  Tool  at  work 


s  n  V 


WHO  IS  YOUR 
ONE  BEST  "BUY" 
IN  IOWA  PLUS! 


When  Service-Ads  in  Standard  Rate 
contain  useful  information  like  the  one 
reproduced  here  they  become  a  pre- 
liminary tO  PROMOTIONAL-Selling  .  .  . 
and  serve  a  double  purpose:  (1)  they 
give  buyers  the  kind  of  information 
needed,  right  where  they  are  looking 
for  it;  (2)  they  "file"  up-to-date  ex- 
panded information  in  the  logical  place 
for  quick  reference  when  promotional- 
Selling  creates  interest  in  your  station. 


Manuals  based  on  hundreds  of  in- 
terviews with  advertisers  and 
agency  men  reveal  kind  of  infor- 
mation wanted. 

The  32-page  Copy  Organizer  shown 
at  right  is  essentially  a  set  of  specifica- 
tions for  preparing  the  kind  of  infor- 
mation advertisers  and  agency  men  tell 
us  they  would  like  to  have  at  hand 
when  working  on  radio  lists.Those  who 
would  like  to  see  it,  to  look  over  the 
examples  of  Service- Ads.  which  meet 
these  specifications,  can  have  a  copy  for  the  cost  price  of 
fifty  cents. 

Those  who  want  to  dig  deeper,  behind  the  specifications  in 
the  Copy  Organizer,  may  want  to  send 
for  the  Spot  Radio  Promotion  Hand- 
book. Here  are  the  quoted  comments  of 
advertisers  and  agency  men — hundreds 
of  them  —  who  told  our  interviewers 
how  they  analyze  markets,  what  they 
need  to  know  about  stations,  how  they 
go  about  getting  this  information.  Cop- 
ies are  available  for  the  nominal  charge 
of  $1.00. 


STANDARD  RATE  &  DATA  SERVICE,  INC. 

the  national  authority  serving  the  media-buying  function 
Walter  E.  Botthof,  Publisher 
1740  RIDGE  AVENUE  •  EVANSTON,  ILLINOIS 
SALES    AND    SERVICE    OFFICES:   NEW    YORK    ♦    CHICAGO    •    LOS  ANGELES 
publishers  of  consumer  magazine  rates  and  data  •  business  publication  rates  and  data  •  national  network  radio  and  television 
service   •    radio  rates  and  data    •    television  rates  and  data   •    newspaper  rates  and  data    •    transportation  advertising 
rotes  and  data  •   A. B.C.  weekly  newspaper  rates  and  data    •    consumer  markets,  serving  the  market-media  selection  function 
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behavior.  In  July  tests  of  audience 
reaction  to  specific  kinds  of  pro- 
grams were  begun  with  the  pro- 
gram analyzer  developed  by  Dr. 
Stanton  and  Paul  Lazarsfeld. 

After  the  U.  S.  Supreme  Court 
had  upheld  the  FCC's  so-called 
"network  monopoly"  rules,  giving 
the  FCC  implied  broad  program 
control,  CBS  and  other  broadcast- 
ers began  working  for  legislation 
to  keep  broadcasting  free  from 
governmental  control. 

Although  36%  of  its  operating 
hours  in  1943  were  devoted  to  war 
topics,  CBS'  90  clients  purchased 
enough  commercial  hours  to  give 
CBS  a  gross  income  of  $75,166,441, 
and  a  net,  after  taxes,  of  $4,535,- 
941,  $2.64  per  share. 

In  April  1944,  CBS  proposed 
that  TV  be  moved  above  200  mc 
at  the  war's  end,  with  16  mc  bands 
replacing  the  prewar  6  mc  TV 
channels,  to  permit  better  and 
larger  pictures  and  colored  as  well 
as  monochrome  images.  The  net- 
work commissioned  Federal  Radio 
&  Telegraph  Co.  to  construct  a 
color  transmitter  of  CBS  design, 
to  be  installed  when  war  priorities 
permitted.  In  May,  CBS  resumed 
live  telecasting  in  New  York. 

Operating  its  own  FM  stations 
in  New  York  and  Chicago,  CBS 
made  all  its  network  programs 
available  without  cost  to  FM  sta- 


tions operated  by  AM  affiliates. 
Eleven  stations  joined  CBS  in  1944, 
bringing  its  U.  S.  total  to  148.  For 
the  year,  CBS  reported  a  gross 
income  of  $84,905,830  and  a  net 
of  $4,678,361.  CRC  resumed  record- 
ing in  November,  when  the  com- 
pany agreed  to  make  royalty  pay- 
ments to  AFM  after  a  strike  of 
more  than  two  years. 

After  V-J  Day,  Mr.  Paley  re- 
turned to  CBS  and  resumed  active 
direction  of  broadcasts.  Vice  Presi- 
dent Frank  Stanton  was  named 
general  manager  and,  with  Vice 
Presidents  Joseph  Ream  and  Frank 
White,  became  a  director.  Edward 
R.  Murrow  was  made  vice  presi- 
dent and  director  of  public  affairs, 
and  Davidson  Taylor,  vice  presi- 
dent and  director  of  programs. 


CBS  sold  WBT  Charlotte  to  Jef- 
ferson Standard  Life  Insurance 
Co.  for  $1.5  million.  In  October 
CBS  achieved  "actual  broadcast 
transmission  and  reception  of  high- 
definition  full-color  TV  pictures." 
Its  monochrome  station,  WCBW 
New  York,  offered  advertisers  a 
"working  partnership"  deal,  for 
commercial  TV  experiments,  with 
the  advertiser  paying  talent  and 
production  costs  and  the  station 
contributing  its  facilities  without 
charge.  Audience  reaction  to  nearly 


KMA-KMTV'S  Expansion  Increases 
Value  of  Your  "Time-Dollar" 


New  Facilities  Will  Give  Advertisers 
Greater  Audience  .  .  .  Audience  Better  Service 


Television  Station  KMTV,  Oma- 
ha, celebrated  its  3rd  anniversary 
on  September  1st  by  announcing 
a  huge  expansion  plan. 

Construction  will  begin  immedi- 
ately on  a  modern,  air-conditioned, 
acoustically  treated  studio,  much 
larger  than  the  one  now  in  use. 
The  plan  also  calls  for  a  new  film 
processing  room,  news  room,  glass 
enclosed  control  room,  new  offices 
and  greatly  expanded  storage  space. 

These  new  facilities  will  enable 
KMTV  to  give  advertisers  a  greater 
audience  .  .  .  audience  an  even 
finer  caliber,  of  telecasting. 

According  to  the  most  recent 
Pulse  survey,  KMTV  has  9  out  of 
the  top  10  shows  in  the  Omaha 
area.  Call  Katz  today! 


On  September  1st,  KM  A,  Shen- 
andoah, Iowa,  put  a  new  5,000 
Watt,  #40,000  transmitter  into  op- 
eration. This  new  transmitter  will 
bring  better  broadcasting  -service 
to  more  midwestern  families. 

New  equipment  coupled  with  re- 
modeled studios  will  help  "you" 
sell  more  of  these  rural  midwest- 
erners  in  America's  top  spending 
farm  market.  In  1950,  these  rich- 
from-the-soil  midwesterners  spent 
#2,819,660,000  for  goods  and  serv- 
ices ...  a  figure  surpassed  only  by 
a  handful  of  metropolitan  markets. 

Pulse  proves  that  KMA  rates 
1st  among  2,700,000  rural  radio 
listeners.  Let  Avery-Knodel  tell 
you  why. 


CBS 
DUMONT 
ABC 


KfflTV 


OMAHA  2,  NEBRASKA 
CHANNEL  3 

Represented  by  KATZ  AGENCY 


KMA 


5000  WATTS 


SHENANDOAH,  IOWA 

Represented  by 
AVERY-KNODEL,  INC. 


MAY  BROADCASTING  COMPANY 


a  third  of  all  telecasts  was  analyzed 
by  the  CBS  Television  Audience 
Research  Institute. 

Gross  CBS  income  for  1945  was 
$86,257,385;  net  was  $5,345,641. 

In  January  1946,  Mr.  Paley  be- 
came board  chairman  with  Mr.  Kes- 
ten  named  vice  chairman.  Later 
in  the  year  Mr.  Keston  resigned  to 
serve  as  a  consultant.  Frank  Stan- 
ton was  made  president  and  J oseph 
Ream,  executive  vice  president. 
Adrian  Murphy,  Earl  H.  Gam- 
mons and  Howard  S.  Meighan 
later  were  named  vice  presidents. 

After  many  tests  of  its  color 
system,  CBS  applied  for  establish- 
ment of  engineering  standards  and 
commercial  status  for  color  TV, 
precipitating  FCC  hearings  at 
which  RCA  opposed  the  CBS  peti- 
tion, arguing  it  (RCA)  should  be 
given  time  to  perfect  its  all-elec- 
tronic system  then  under  develop- 
ment. WCBS-TV  New  York  began 
selling  time  to  advertisers  and  by 
the  end  of  the  year  22%  of  its 
broadcast  hours  were  sponsored. 

CBS  gross  hit  a  new  high  of 
$91,996,822  in  1946,  but  the  an- 
nual report,  signed  jointly  by 
Messrs.  Paley  and  Stanton,  pointed 
out  operating  income  before  taxes 
was  14.3%  less  than  the  previous 
year  and  that  CRC  operations  ac- 
counted for  32.4%  of  this,  com- 
pared to  4.6%  of  the  1945  net  in- 
come. Postwar  curtailment  of  ad- 
vertising budgets  produced  a  de- 
cline of  8%  in  time  sales;  overhead 
and  operating  expenses  rose  sharp- 
ly. Net  for  the  year,  after  taxes, 
was  $5,795,896. 


IN  1947.  Hubbell  Robinson  Jr.. 
Victor  Ratner  and  James  Seward 
were  named  vice  presidents,  while 
Mr.  Murrow  resigned  his  vice  pres- 
idency to  concentrate  on  news  activ- 
ities. Edward  Wallerstein  became 
board  chairman  of  Columbia  Rec- 
ords, Frank  White  moving  from 
vice  president  and  treasurer  of 
CBS  to  the  presidency  of  CRI. 
Samuel  R.  Dean  was  named  CBS 
treasurer. 

CBS  went  into  the  packaged 
program  field  intensively  during 
the  year,  which  saw  15  CBS-owned 
programs  sponsored  and  21  more 
as  network  sustainers.  A  co-op  de- 
partment was  established  to  pro- 
vide network  programs  for  local 
sale  by  individual  affiliates.  CBS 
acquired  ownership  of  the  House- 
wives' Protective  League  programs. 
Radio  Sales,  spot  broadcasting  unit 
of  CBS,  began  representing  affi- 
liated but  non-owned  stations, 
provoking  station  representatives 
promptly  to  protest  the  network's 
invasion  of  this  field  for  other  than 
o  &  o  stations.  CBS  sold  its  45% 
interest  in  WAPI  Birmingham  and 
acquired  a  like  interest  in  KQW 
San  Francisco. 

After  the  FCC  had  decided  color 
TV  was  not  yet  suitable  for  com- 
mercial operation,  CBS  concent- 
rated on  black-and-white  TV,  ex- 
panding its  New  York  studios  and 
networking  some  programs  to  other 
eastern  cities. 

For  the  53-week  fiscal  year,  CBS 


and  its  subsidiaries  grossed  $101,- 
045,647,  with  a  net  of  $5,920,104. 

In  the  fall  of  1948,  CBS  intro- 
duced a  new  twist  to  its  competi- 
tion with  NBC  by  buying  one  of 
NBC's  top  ranking  shows,  Amos 
'n  Andy,  under  a  capital  gains  deal, 
also  new  to  radio.  Within  the  next 
few  months  the  Jack  Benny,  Ber- 
gen &  McCarthy,  Ozzie  &  Harriet, 
Bing  Crosby  and  Red  Skelton 
shows  had  become  CBS  properties 
and  for  the  first  time  in  20  years 
CBS  programs  held  the  top  posi- 
tions on  the  rating  lists.  CBS  also 
reported  29  of  its  "package  pro- 
grams" were  sponsored.  During 
the  year,  CBS  advertisers  used 
more  stations,  the  average  night- 
time network  increasing  22%,  the 
average  daytime  network  27%. 

These  gains,  the  annual  report 
stated,  were  the  result  of  a  single 
basic  policy  initiated  in  anticipa- 
tion of  the  impact  of  TV:  "To  ob- 
tain for  CBS  the  most  effective 
program  schedule  and  the  strong- 
est grouping  of  stations  in  the  en- 
tire industry." 


COLUMBIA  RECORDS  intro- 
duced its  33%  rpm  long  play- 
ing phonograph  records,  which 
RCA  countered  by  bringing  out  its 
45  rpm  discs,  causing  a  period  of 
confusion  among  both  buyers  and 
sellers  of  records. 

Getting  a  foothold  in  Pacific 
Coast  television,  CBS  purchased  a 
49%  interest  in  KTTV  (TV)  Los 
Angeles.  Gross  income  for  the 
year  was  $98,377,258;  the  net, 
$5,041,682. 

Early  in  1949,  CBS  bought  the 
remaining  55%  in  KQW  San  Fran- 
cisco, concurrently  selling  to  the 
Washington  Post  a  55%  interest 
in  WTOP  Washington,  formerly  a 
wholly  owned  CBS  station.  Arthur 
Hull  Hayes,  named  manager  of 
KQW  (shortly  renamed  KCBS), 
also  was  made  a  vice  president,  as 
were  J.  Kelly  Smith,  William  B. 
Lodge,  Howard  L.  Hausman,  Harry 
S.  Ackerman  and  J.  L.  Van  Volken- 
berg.  Mr.  Van  Volkenberg  suc- 
ceeded Lawrence  W.  Lowman  as 
television  vice  president,  Mr.  Low- 
man  becoming  a  general  vice  presi- 
dent with  broadened  administrative 
duties. 

Frank  Stanton  signed  a  10-year 
contract  to  continue  as  CBS  presi- 
dent at  a  base  salary  of  $100,000 
a  year.  Frank  White  resigned  as 
CRI  president  to  become  president 
of  Mutual.  Howard  Meighan  was 
made  chief  CBS  officer  on  the  Pa- 
cific Coast. 

In  September,  the  FCC  began 
new  hearings  on  color  TV,  with 
CBS,  RCA  and  Color  Television 
Inc.  each  seeking  endorsement  of 

(Continued  on  page  86) 
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You  can't  miss  these  call  letters  in 
Birmingham,  either.  For  practically 
all  of  Birmingham's  viewers  watch 
wafm-tv.  ..  practically  all  the  time 
they  are  watching  television. 


Latest  evidence:  wafm-tv  has  13 
of  the  top  15  weekly  shows  in  town, 
8  of  the  top  10  multi-weekly  shows, 
according  to  the  August  Telepulse . . . 
114%  more  quarter-hour  wins  than 
Birmingham's  second  TV  station. 
For  availabilities,  just  call  or  write 
wafm-tv,  "Television  Alabama," 
or  CBS  Television  Spot  Sales. 


G-£  /S  PRODUCfAfG 
FOX  HM£Srf>OW£* 


GET  "TRIPLE  POWER" -ORDER  YOURS  TODAY! 


G-E  12  KW  TRANSMITTER— Highest  power  available 
in  the  industry  today— order  yours  now! 

15  KW  KLYSTRON  TUBE-A  General  Electric  product 
and  the  heart  of  the  12  kw  transmitter.  You  get  three 
times  the  power  of  any  other  klystron  tube.  Remember 
the  usable  output  for  TV  of  a  15  kw  klystron  tube 
is  12  kilowatts  for  good  amplitude  linearity. 

G-E  UHF  HELICAL  ANTENNA— boosts  radiated  power 
20-25  times  for  wide  area  coverage. 

NOW  OPERATING— This  transmitter  is  currently  oper- 
ating at  Electronics  Park— the  only  installation  of  its 
power  in  existence  today. 


LET  YOUR  MARKET  BE  YOUR  GUIDE-Check  the 

General  Electric  UHF  Transmitter  program  provid- 
ing a  Transmitter-Antenna  combination  to  fit  your 
requirements  in  markets  large  or  small.  Choose  from 
transmitters  ranging  in  power  from  100  watts  to  12 
kw  or  more  plus  helical  antennas  with  power  gains 
of  5  to  25  times! 


SAME  DRIVER  UNIT  POWERS  ALL  UHF  TRANSMITTERS 

—First  in  the  industry  to  announce  a  clear  cut  UHF 
Transmitter  program,  General  Electric  uses  a  100- 
watt  unit  to  power  all  UHF  transmitters  from  1  kw 
to  12  kw  or  higher. 


/2  /CIV  r&AAfSMMEKS 
UffF  rELEWS/0/V 


G-E  DEVELOPMENTS  ESTABLISH  UHF  LEADERSHIP 


Three  years  ago,  it  was  recognized  in  G-E 
electronics  laboratories  that  the  klystron 
tube  was  far  superior  to  conventional  tubes 
in  achieving  high  transmitting  power  for 
UHF.  At  the  same  time,  it  was  discovered 
that  high  amplification  in  the  klystron  tube, 
joined  with  a  100-watt  driver  unit  under  de- 
velopment, would  result  in  kilowatts  of 
power.  Success  was  apparent  when,  in  1950, 
G.E.  exhaustively  tested  a  6  kw  transmitter 
utilizing  a  7.5  kw  klystron  tube.  That  test 
showed  that  even  higher  power  could  be 
achieved  from  klystron  tubes. 


Today  General  Electric  offers  you  a  12  kw 
transmitter— highest  power  in  the  industry 
and  the  only  complete  plan  of  equipment 
requirements  for  UHF  television  operations ! 

Future  power  needs  can  only  be  obtained 
by  advancing  klystron  tube  development. 
General  Electric  is  years  ahead  in  realizing 
that  basic  fact.  That's  why  G.E.  is  ready  now 
with  a  12  kw  transmitter— ready  with  invalu- 
able experience  needed  to  go  on  and  meet 
maximum  power  requirements  as  established 
by  the  FCC  for  UHF  station  operations.  ~ 


Complete  Television  Equipment  for  UHF  and  VHF 


GENERAL 


ELECTRIC 


Get  this  new  UHF  Bulletin! 

Complete  specifications  on 
G-E's  high-power  Transmit- 
ter. Write:  General  Electric 
Company,  Section  292-22, 
Electronics  Park,  Syracuse, 
New  York. 


Officer  curtis  aaron 

and  friends  on  Six  Gun 
Theatre  KPRC-TV, 
5:15  p.m.  daily. 


U  II 


-deep  in  the  HEART  of  Houston 


I  if 

1 1 


.  .  .  there's  a  man-sized  "cop"  with  all  the  attributes 
of  Roy  Rogers,  Gene  Autry,  the  Range  Rider,  and 
Kit  Carson  rolled  into  one  .  .  .  and  then  some.  He's 
a  two-fisted  fighter  with  a  friendly  grin  and  a  big 
pack  of  loyal  kids  who  call  him  "hero." 

Now,  cops  may  be  cops,  but  Officer  Curtis  Aaron 
has  a  very  special  place  in  the  hearts  of  Houston 
kids.  He  fights  for  lives.  His  main  weapon  is  the 
medium  of  television  over  the  facilities  of  KPRC-TV 
where  he  does  daily  battle  against  the  dangers  of 
traffic  accidents. 

The  City  of  Houston  has  grown  so  rapidly  that 
the  problem  of  traffic  suddenly  loomed  with  terrifying 
force  before  the  public  eye.  Children  and  adults 
needed  to  be  taught  to  save  their  own  lives  by  the 
simple  expediency  of  caution  on  the  road.  It  was 
clear  that  immediate  action  had  to  be  taken  .  .  . 
action  that  would  reach  the  individual. 

KPRC-TV  offered  all  of  its  services  —  time, 
facilities,  talent  —  plus  the  "know-how"  of  its  Pro- 


HOUSTON 


duction  Department  —  to  the  Houston  Police  De- 
partment for  the  purpose  of  SELLING  SAFETY  with 
the  same  dramatic  impact  used  for  commercial  tele- 
vision advertising. 

Within  a  few  months,  Officer  Curtis  Aaron  be- 
came Mr.  Traffic  Safety  .  .  .  and  a  hero  whose  word 
was  gospel  ...  to  the  children  of  Houston  and  the 
surrounding  territory.  A  total  of  131  separate  safety 
programs  were  planned  and  given,  consuming  a  total 
of  361/-)  television  hours  PLUS  25  one  minute  an- 
nouncements. These  shows  marked  only  the  beginning 
of  the  Safety  Crusade  on  KPRC-TV. 

On  April  30,  1952,  KPRC-TV  won  the  National 
Safety  Council  1951  Public  Interest  Award  for  excep- 
tional service  to  safety.  KPRC-TV  is  proud  of  this 
award,  and  prouder  still  that  it  has  a  share  in  making 
traffic  safety  part  of  the  daily  thinking  and  conduct 
of  the  people  in  and  around  Houston. 

The  work  of  promoting  public  safety  goes  on  at 
KPRC-TV,  not  as  a  hit  and  miss  proposition,  but  as 
a  year  round  program  that's  paying  off  in  reduced 
traffic  fatalities. 

It's  a  BIG  job  .  .  .  this  job  of  saving  lives  .  .  . 
and  in  Houston,  it's  a  big  "cop"  whose  friendly  grin 
is  seen  on  KPRC-TV  daily,  convincing  kids  that 
SAFETY,  first,  last  and  always  is  their  job,  too! 


JACK  HARRIS,  Genera!  Manager 
Nationally  Represented  by  EDWARD  PETRY  &  CO. 
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NEW  FCC  SPEED-UP  EFFORT 


Post-Thaw  Authorizations  Hit  60 


By  LARRY  CHRISTOPHER 

IN  AN  EFFORT  to  speed  up-  even 
more  the  granting  of  new  TV  sta- 
tions, FCC  last  week  amended  its 
temporary  processing  procedure  so 
that  beginning  Oct.  15,  until  fur- 
ther notice,  the  Commission  will 
suspend  processing  of  new  mutu- 
ally exclusive  applications  and  di- 
rect full  staff  attention  to  han- 
dling of  the  "many  pending  non- 
competitive applications." 

FCC  explained,  however,  that 
processing  will  continue  on  the 
more  than  170  mutually  exclusive 
applications  (some  already  in  hear- 
ing) that  will  be  in  hand  Oct.  15 
but  because  of  the  Commission's 
limited  staff  and  small  number  of 
hearing  examiners,  new  competi- 
:  tive  applications  will  be  passed 
over  when  they  are  reached  on  the 
processing  lines  in  order  to  expe- 
dite handling  "for  a  limited  time" 
'  of  non-competitive  bids  only. 

Weekly  public  announcement  of 
mutually  exclusive  applications 
"passed  over"  will  be  made,  FCC 
said. 

In  separate  actions,  the  Com- 
mission approved  construction  per- 
mits for  seven  more  commercial 
uhf  stations  and  authorized  the 
sixth  non-commercial  educational 
station  to  the  New  York  State  U. 
Board  of  Regents,  a  uhf  Channel 
43  permit  at  Syracuse. 

Comr.  George  E.  Sterling  dis- 
sented from  the  educational  grant 
on  grounds  that  educational  appli- 
cants are  required  by  the  Commu- 
nications Act  to  meet  financial 
qualifications  the  same  as  commer- 
cial applicants. 

The  eight  new  grants  increase 
the  post-thaw  authorizations  to  a 
total  of  60,  including  51  commer- 
cial (10  vhf  and  41  uhf)  and  9 
educational  (2  vhf  and  7  uhf) 
stations. 

The  new  grants  included: 

Denver,  Col.  (City  Priority  Group 
A-2,  No.  1) — Mountain  States  Tele- 
vision Co.,  granted  uhf  Channel  20, 
effective  radiated  power  89  kw  visual 
and  53  kw  aural,  antenna  height  above 
average  terrain  440  ft.  Estimated  com- 
mencement date:  Unknown. 

Montgomery,  Ala.  (Group  A-2,  No. 

26)  —  Capital.  Broadcasting  Co. 
rWCOV),  granted  uhf  Channel  20, 
ERP  88  kw  visual  and  44  kw  aural, 
antenna  520  ft.  Estimated  commence- 
ment date:  March  1,  1953. 

Little  Rock,  Ark.  (Group  A-2,  No. 

27)  — Little  Rock  Telecasters,  granted 
uhf  Channel  17,  ERP  22  kw  visual  and 
12.5  kw  aural,  antenna  490  ft.  Esti- 


mated commencement  date:  Unknown. 

Roanoke,  Va.  (Group  A-2,  No.  34) — 
Radio  Roanoke  Inc.  (WROV),  grant- 
ed uhf  Channel  27,  ERP  105  kw  vis- 
ual and  62  kw  aural,  antenna  670  ft. 
Estimated  commencement  date:  Dec. 
15. 

Fresno,  Calif.  (Group  A-2,  No.  35) 
— McCIatchy  Broadcasting  Co.  (KM J), 
granted  uhf  Channel  24,  ERP  105  kw 
visual  and  53  kw  aural,  antenna 
1,980  ft.  Estimated  commencement 
date:  Unknown. 

Columbia,  S.  C.  (Group  A-2,  No.  37) 
—Radio  Columbia  (WCOS),  granted 
uhf  Channel  25,  ERP  89  kw  visual 
and  45  kw  aural,  antenna  650  ft.  Esti- 
mated commencement  date:  Within 
six  months. 

Columbia,  S.  C.  (Group  A-2,  No.  37) 
—Palmetto  Radio  Corp.  (WNOK), 
granted  uhf  Channel  67,  ERP  680  kw 
visual  and  340  kw  aural,  antenna  590 
ft.  Estimated  commencement  date: 
By  Christmas. 

Syracuse,  N.  Y. — Board  of  Regents, 
New  York  State  U.,  granted  noncom- 
mercial educational  uhf  Channel  43, 
ERP  200  kw  visual  and  105  kw  aural, 


antenna  560  ft.  Comr.  Sterling  dis- 
sented. 

An  additional  14  applicants  were 
notified  pursuant  to  the  McFarland 
Act  that  their  bids  are  mutually 
exclusive  with  others  and  hence 
must  be  set  for  hearing.  Another 
applicant  was  consolidated  in  one 
Portland,  Ore.,  proceeding  already 
designated  for  hearing. 

FCC  indicated  concern  over  cor- 
porate authority  of  certain  appli- 
cants to  engage  in  telecasting  and 
also  put  the  multiple  ownership 
issue  of  overlap  consideration  into 
two  more  cases.  The  hearing  ac- 
tions included: 

Portland,  Ore.  (Group  A-2,  No.  2)— 
North  Pacific  Television  Inc.,  Channel 
8  applicant,  was  consolidated  in  com- 
parative hearing  with  Portland  Tele- 
vision Inc.  and  Westinghouse  Radio 
Stations  Inc.  (KEX),  to  be  held  in 
Washington  commencing  Oct.  1. 

Knoxville,  Tenn.  (Group  A-2,  No.  21) 
— Television  Services  of  Knoxville  and 
W.  R.  Tuley,  both  seeking  uhf  Channel 
26,  are  being  advised  their  bids  are 
mutually  exclusive  and  thus  require 
comparative  hearing. 


Madison,  Wis.  (Group  A-2,  No.  30) — 
Monona  Broadcasting  Co.  (WKOW) 
and  Radio  Wisconsin  Inc.  (WISC),  both 
seeking  uhf  Channel  27,  are  being  ad- 
vised comparative  hearing  is  required, 
with  additional  corporate  consideration 
cited  with  respect  to  WISC.  Bartell 
Broadcasters  Inc.  and  Earl  W.  Fessler 
(WMFM-FM),  both  seeking  uhf  Chan- 
nel 33,  are  being  advised  hearing  is 
necessary,  with  additional  corporate 
authority  consideration  cited  in  the  case 
of  Bartell  Broadcasters. 

Fresno,  Calif.  (Group  A-2,  No.  35)— 
Robert  Schuler,  Sheldon  Anderson,  L. 
E.  Chenault  and  Bert  Williamson,  a 
partnership  (KYNO),  and  J.  E.  O'Neill, 
both  seeking  uhf  Channel  47,  are  be- 
ing advised  comparative  hearing  is  in- 
dicated. FCC  also  cited  additional  con- 
sideration of  overlap  for  Sheldon  An- 
derson individually. 

Weslaco,  Tex.  (Group  A-2,  No.  36)— 
Rio  Grande  Television  Corp.  (KGBS 
Harlingen),  Taylor  Radio  &  Television 
Corp.  (KRGV  Weslaco)  and  Valley 
Television  Inc.,  Brownsville,  all  three 
seeking  vhf  Channel  5,  are  being  ad- 
vised comparative  hearing  is  required. 

Waco,  Tex.  (Group  A-2,  No.  38)— 
KWTX  Broadcasting  Co.  (KWTX)  and 
Waco  Television  Corp.,  both  seeking  vhf 
Channel  11  are  being  advised  compar- 
ative hearing  is  required.  In  case  of 
Waco  Television,  additional  issue  of  ov- 
erlap consideration  is  cited. 

Jackson,  Mich.  (Group  B-l,  No.  13) — 

(Continued  on  page  100) 


SIGNAL  OVERLAP      Crosley,  Steinmon  Involved 


POLICY  QUESTION  of  the  overlap 
of  signals  from  TV  stations  which 
are  in  contiguous  areas  and  under 
common  ownership  was  posed  by 
FCC  last  week  in  two  major  cases. 

They  bring  to  practical  test  the 
issue  of  multiple  ownership  in  the 
new  visual  medium  and  raise  the 
problem  of  possible  "life  or  death" 
for  certain  existing  stations  and 
some  proposed  outlets. 

In  one  proceeding,  the  Commis- 
sion advised  Crosley  Broadcasting 
Corp.  that  applications  to  change 
the  channels  and  powers  of  WLWT 
(TV)  Cincinnati,  WLWC  (TV)  Co- 
lumbus and  WLWD  (TV)  Dayton, 
Ohio,  pursuant  to  show  cause 
orders  of  the  Sixth  Report  finaliz- 
ing the  TV  reallocation,  "would 
cause  Grade  A  overlap  between 
Cincinnati  and  Dayton  stations  and 
Grade  B  overlap  between  all  three 
stations  and  involve  multiple  own- 
ership question  which  indicates 
necessity  of  a  hearing." 

Conditional  grants  were  issued, 
however,  for  the  switch  of  WLWT 
from  Channel  4  to  Channel  5, 
WLWC  from  Channel  3  to  4  and 
WLWD  from  Channel  2  to  5  pend- 
ing final  determination  of  the  over-, 
lap  question,  but  FCC  specified 
that  the  stations  must  continue 
with  their  present  operating  power 


and  so  amend  their  applications  to 
specify  such  power.  Comr.  George 
E.  Sterling  dissented  and  favored 
granting  of  full  power  as  requested. 

The  three  Crosley  stations  also 
were  granted  license  renewals  sub- 
ject to  issuance  of  appropriate 
orders  modifying  their  licenses  to 
reflect  channel  shifts  required  by 
the  show  cause  orders. 

In  the  other  proceeding,  that  of 
WGAL-TV  Lancaster,  Pa.,  the 
Commission  raised  the  issue  of 
overlap  between  WGAL-TV  and 
WDEL-TV  Wilmington,  Del.  (see 
story  page  67 ) .  Both  are  Steinman 
stations. 

Switch  to  Channel  8 

FCC  issued  a  conditional  grant 
to  WGAL-TV  for  modification  of 
license  to  switch  from  Channel  4 
to  8,  pursuant  to  a  show  cause 
order  of  the  Sixth  Report.  But  the 
Commission  set  for  comparative 
hearing  the  application  of  WGAL- 
TV  for  a  regular  construction  per- 
mit on  Channel  8  and  the  competi- 
tive bid  of  WLAN  Lancaster  for 
a  new  station  on  Channel  8  there. 

WDEL-TV  was  advised  that  its 
application  to  increase  power  and 
change  from  Channel  7  to  12,  also 
pursuant  to  a  Sixth  Report  show 
cause  order,  raises  a  question  of 


overlap  between  WDEL-TV  and 
WGAL-TV,  indicating  "the  neces- 
sity of  a  hearing  with  the  above- 
mentioned  WGAL-TV  application." 
Meanwhile,  WDEL-TV  was  re- 
quired to  file  an  application  for 
operation  on  Channel  12  with  "min- 
imum power." 

Comr.  Sterling  also  dissented  in 
the  WGAL-TV  proceeding,  stating, 
"I  am  of  the  opinion  that  the  over- 
lap results  from  the  engineering 
standards  adopted  by  the  Commis- 
sion and  hence  must  be  recognized 
as  such." 

Many  policy  problems  have  been 
brought  forth  by  the  Commission 
action  in  these  cases,  Washington 
attorneys  pointed  out,  noting,  as 
did  Comr.  Sterling,  that  the  matter 
has  been  brought  to  a  climax  by 
the  new  engineering  standards  of 
the  Sixth  Report  which  have  had 
the  effect  of  broadening  the  signal 
contours  of  existing  and  proposed 
stations  to  an  appreciable  extent 
over  the  coverage  areas  provided 
in  the  pre-freeze  standards.  Thus 
the  overlap  potential  has  been 
magnified,  it  was  noted. 

These  are  among  the  questions 
asked  by  industry  counsel  last  week 
following  FCC's  action  in  the  Cros- 

(Continued  on  page  68) 
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television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  Sept.  12  Through  Sept.  18 
Grants  Since  April  14: 


VHF 

UHF 

Total 

Commercial 

10 

41 

51 

Educational 

2 

7 

9 

Total 

12 

48 

60 

On  the  Air 

111  1 

1   Includes  XELD-TV 

Matamoros  (Mexico 

-Brownsville. 

Applications  Since  April 

14: 

New 

Amended 

VHF 

UHF 

Total 

Commercial 

488 

316 

470 

333 

804  2 

Educational 

14 

4 

10 

14 

Total 

502 

316 

474 

343 

818 

-  One  applicant  did  not  specify  channel. 


NEW  STATION  GRANTS 

DENVER,  Col.  —  Mountain  States 
Television  Co.  Granted  uhf  Ch.  20  (506- 
512  mc):  ERP  89  kw  visual,  53  kw  aural; 
antenna  height  above  average  terrain 
440  ft.,  above  ground  550  ft.  Engineer- 
ing condition.  Estimated  construction 
cost  $323,400,  first  year  operating  cost 
$350,000,  revenue  $300,000.  Post  Office 
address  1520  Clarkson  St.,  Denver. 
Studio  and  transmitter  location  1520 
Clarkson  St.  Geographic  coordinates 
39°  44'  25"  N.  Lat,  104°  58'  37"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Sher,  Oppenheimer  &  Harris, 
Washington.  Consulting  engineer  Rob- 
ert M.  Silliman,  Washington.  Principals 
include  President  Irving  L.  Jacobs 
(33i/3%),  50%  owner  of  Mammouth 
Sports  Garden  Co.;  Vice  President  Sam 
S.  Sigman  (331/3%).  50%  owner  of  the 
K&B  Packing  Co.  (meat  packers),  and 
Secretary-Treasurer  Morris  Sigman, 
50%  owner  of  K&B  Packing  Co.  (all 
principals  are  Denver  residents).  For 
application,  see  B.T,  Aug.  4.  City  pri- 
ority status:  Gr.  A-2,  No.  t. 

MONTGOMERY,  Ala.— Capitol  Bcstg. 
Co.  (WCOV-AM-FM).  Granted  uhf  Ch. 
20  (506-512  mc);  ERP  88  kw  visual,  44 
kw  aural;  antenna  height  above  aver- 
age terrain  520  ft.,  above  ground  550  ft. 
Engineering  condition.  Estimated  con- 
struction cost  $275,000;  first  year  oper- 
ating cost  $300,000;  revenue  $360,000. 
Post  Office  address  Post  Office  Box 
1029,  Montgomery.  Studio  and  trans- 
mitter location  3  mi.  SE  of  Montgomery 
on  Narrow  Lane  Road.  Geographic  co- 
ordinates 32°  20'  27.5"  N.  Lat.,  86°  17' 
30"  W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Welch,  Mott  & 
Morgan,  Washington.  Consulting  en- 
gineer W.  J.  Holey,  Atlanta,  Ga.  Prin- 
cipals include  President  Oscar  P.  Cov- 
ington (13.889%),  Vice  President  Clara 
R.  Covington  (13.889%),  Secretary- 
Treasurer  Hugh  M.  Smith  (2.778%), 
Margaret  Covington  Milwee  (13.889%), 
Ethel  Covington  (13.889%),  Peggy  Mil- 
wee  Carlton  (13.889%),  Hazel  C.  Davies 
(13.889%),  Earl  B.  Covington  (13.889%). 
For  application,  see  B.T,  July  7.  City 
priority  status:  Gr.  A-2,  No.  26. 

LITTLE  ROCK,  Ark.  —  Little  Rock 
Telecasters.  Granted  uhf  Ch.  17  (488-494 
mc);  ERP  22  kw  visual,  12.5  kw  aural; 
antenna  height  above  average  terrain 
490  ft.,  above  ground  352  ft.  Engineer- 
ing condition.  Estimated  construction 
cost  $211,500,  first  year  operating  cost 
$190,000.  revenue  $200,000.  Post  Office 
address  P.  O.  Box  420,  Wichita  Falls, 
Kan.  Studio  and  transmitter  location 
SE  corner  of  Lee  and  McKinley  Streets, 
Little  Rock.  Geographic  coordinates 
34°  45'  19.9"  N.  Lat.,  92°  20'  41.7"  W. 
Long.  Transmitter  DuMont,  antenna 
RCA,  studio  equipment  DuMont.  Legal 
counsel  Haley  &  Doty,  Washington. 
Consulting  engineer  William  L.  Foss 
Inc.,  Washington.  Principals  include 
general  partners  Donald  W.  Reynolds 
(50%).  president  of  Southwestern  Pub- 
lishing Co.,  which  is  licensee  of  KFSA 
Fort  Smith,  Ark.,  and  president  of 
KHBG  Okmulgee,  Okla.;  E.  H.  Rowley 
(45%),  president  and  20%  stockholder 
of  KWFT  Wichita  Falls,  Tex.,  and  Ken- 
yon  Brown  (5%),  207o  stockholder  of 
Rowley-Brown  Bcstg.  Co.,  which  is  li- 
censee of  KWFT.  For  application,  see 
B.T,  Aug.  25.  City  priority  status:  Gr. 
A-2,  No.  27. 

FRESNO,  Calif.  —  McClatchy  Bcstg. 
Co.  (KMJ).  Granted  uhf  Ch.  24  (530-536 
mc);  ERP  105  kw  visual,  53  kw  aural; 


antenna  height  above  average  terrain 
1,980  ft.,  above  ground  248  ft.  Engineer- 
ing condition.  Estimated  construction 
cost  $626,630,  first  year  operating  cost 
$394,829,  revenue  $295,000.  Post  Office 
address  21st  and  Q  Streets,  Sacramento. 
Studio  location  Stanislaus  and  Van 
Ness.  Transmitter  location  3  mi.  SW  of 
Auberry-Shaver  Lake  Road  at  Meadow 
Lake  Junction.  Geographic  coordinates 
37°  04'  41"  N.  Lat.,  119°  25'  46"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Dow,  Lohnes  &  Albertson, 
Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Mc- 
Clatchy Newspapers  own  100%  of  the 
applicant.  Principals  of  the  McClatchy 
Newspapers  include  President  Eleanor 
McClatchy  (331/3%),  Vice  President  and 
Secretary-Treasurer  Charlotte  Maloney 
(33V3%)  and  James  B.  McClatchy 
(11.11%).  Applicant  is  licensee  of  KWG 
Stockton,  Calif.,  KFBK  Sacramento, 
KERN  Bakersfield,  Calif.,  and  KOH 
Reno.  For  application,  see  B.T.  July  7. 
City  priority  status:  Gr.  A-2,  No.  35. 

SYRACUSE,  N.  Y. — TJ.  of  State  of  New 
York,  State  Educational  Dept.  Granted 
uhf  Ch.  *43  (644-650  mc),  ERP  200  kw 
visual,  105  kw  aural;  antenna  height 
above  average  terrain  560  ft.  Engineer- 
ing conditions.  Comrs.  Webster  and 
Sterling  dissented.  Estimated  construc- 
tion cost  $251,500.  Post  office  address 
%  Dr.  Lewis  A.  Wilson,  U.  of  State  of 
New  York,  State  Education  Dept.,  Al- 
bany. Geographic  coordinates  43°  02' 
04"  N.  Lat.,  76°  07'  36"  W.  Long.  Trans- 
mitter and  antenna  GE.  Legal  counsel 
Fischer,  Willis  &  Panzer,  Washington. 
Consulting  engineer  Francis  E.  Aim- 
stead.  Principals  include  the  Board  of 
Regents.  U.  of  State  of  New  York.  For 
application,  see  B.T,  July  7.  Temporary 
processing  procedure  does  not  apply  to 
noncommercial,  educational  applica- 
tions. 

COLUMBIA,  S.  C— Radio  Columbia 
(WCOS).  Granted  uhf  Ch.  25  (536-542 
mc);  ERP  89  kw  visual,  45  kw  aural; 
antenna  height  above  average  terrain 
650  ft.,  above  ground  548  ft.  Engineering 
condition.  Estimated  construction  cost 
$247,117,  first  year  operating  cost  $244,- 
630,  revenue  $355,476.  Post  Office  ad- 
dress Cornell  Arms  Bldg.,  Columbia. 
Studio  and  transmitter  location  Two 
Notch  Road  and  Wisteria  St.  Geo- 
graphic coordinates  34°  03'  22"  N.  Lat., 
80°  58'  52"  W.  Long.  Transmitter  Du- 
Mont, antenna  RCA.  Legal  counsel 
Pierson  &  Ball,  Washington.  Consult- 
ing engineer  George  C.  Davis,  Wash- 
ington. Principals  include  President 
Charles  W.  Pittman  (71%),  Executive 
nVice  President  James  W.  Hicks,  Vice 
President  H.  W.  Pittman  (29%)  and 
Secretary-Treasurer  Margaret  B.  Pitt- 
man. For  application,  see  B.T,  June 
30.  City  priority  status:  Gr.  A-2,  No.  37. 

COLUMBIA,  S.  C— Palmetto  Radio 
Corp.  (WNOK).  Granted  uhf  Ch.  67 
(788-794  mc);  ERP  680  kw  visual.  340 
kw  aural;  antenna  height  above  aver- 
age terrain  590  ft.,  above  ground  420  ft. 
Engineering  condition.  Estimated  con- 
struction cost  $409,274,  first  year  oper- 
ating cost  $266,000,  revenue  $266,000, 
Post  Office  address  Hotel  Jefferson  P. 
O.  Box  5307,  Columbia,  S.  C.  Studio'  lo- 
cation 1811  Main  St.  Transmitter  loca- 
tion 1819  Main  St.  Geographic  coordin- 
ates 34°  00'  34"  N.  Lat.,  81°  02'  18"  W. 
Long.  Transmitter  DuMont,  antenna 
GE.  Legal  counsel  Ernest  W.  Jennes, 
Covington  &  Burling,  Washington.  Con- 
sulting engineer  Kear  &  Kennedy, 
Washington.  Principals  include  Presi- 


dent Samuel  Litman  (20%).  Vice  Presi- 
dent J.  W.  Lindau  III  (20%),  Treasurer 
W.  Croft  Jennings  (20%),  and  Secretary 
Carlisle  Roberts  (20%).  For-  applica- 
tions, see  B.T,  Aug.  11,  July  7.  City 
priority  status:  Gr.  A-2,  No.  37. 

t  ROANOKE,  Va.  —  Radio  Roanoke 
Inc.  (WROV).  Granted  uhf  Ch.  27  (548- 
554);  ERP  105  kw  visual,  62  kw  aural; 
antenna  height  above  average  terrain 
670  ft.,  above  ground  240  ft.  Engineer- 
ing condition.  Estimated  construction 
cost  $264,096,  first  year  operating  cost 
$165,504,  revenue  $160,000.  Post  Office 
address:  Frank  E.  Koehler,  Box  1110, 
Mountain  Trust  Bldg.,  Roanoke.  Studio 
location  300  S.  Jefferson  St.,  Roanoke 
Transmitter  location  Mill  Mt.  Geo- 
graphic coordinates:  37°  14'  55"  N.  Lat., 
79°  56'  08"  W.  Long.  Transmitter,  an- 
tenna and  studio  equipment  RCA.  Le- 
gal counsel  Loucks,  Zias,  Young  & 
Jansky,  Washington.  Consulting  engi- 
neer Jansky  &  Bailey,  Washington. 
Principals  include  President  Leo  F. 
Henebry  (14%),  jeweler  at  Roanoke, 
Bristol.  Va.,  and  Fayetteville,  N.  C; 
Vice  President  James  Kirk  King  (14%), 
34%  owner  Roanoke  City  Mills  (flour, 
feed);  Secretary-Treasurer  Ernest  W. 
Mitchell  (14%).  51%  owner  Mitchell 
Clothing  Co.;  Director  Thomas  Howard 
Beasley  (13.3%),  56%  owner  Beasley 
Produce  Exchange  and  Beasley  Or- 
chards: Director  Wallace  S.  Clement 
(14%),  food  broker  and  warehouseman. 
For  applications,  see  B.T,  Aug.  4,  July 
14.  City  priority  status:  Gr.  A-2,  No.  34. 

TEMPORARY  AUTHORITY  GRANTED 
KPTV    (TV)    PORTLAND,    Ore.  — 


Granted  temporary  authority  to  oper- 
ate new  TV  station  on  uhf  Ch.  27  with 
reduced  power  pending  delivery  and 
installation  of  uhf  transmitter  specified 
in  CP.  for  period  Sept.  20  to  March  20, 
with  equipment  tests  beginning  Sept. 
18,  and  waived  rules  accordingly.  Tem- 
porary operation  will  be  with  ERP  17.6 
kw  visual  (transmitter  output  power  of 
1  kw  visual,  500  w  aural);  antenna 
height  above  average  terrain  1,020  ft. 
(See  story,  page  25). 


HEARINGS 

FCC  on  Sept.  18  notified  16  applicants 
for  TV  stations  that  their  applications 
indicate  the  necessity  for  hearing.  One 
applicant  was  requested  to  provide  ad- 
ditional financ  al  data  and  charter  ir 
connection  with  TV  station  application 
Five  existing  stations  were  notified 
that  because  of  overlap  and  for  other 
reasons,  necessitv  for  hearing  is  indi- 
cated. For  full  details,  see  story,  page 
xx. 


NEW  APPLICATIONS 

(Listed  by  States) 

TERRE  HAUTE,  Ind.— Polan  Indus- 
tries uhf  Ch.  63  (764-770  mc);  ERF 
22.5  kw  visual,  12.1  kw  aural;  antenna 
height  above  average  terrain  536  ft 
above  ground  534  ft.  Estimated  con- 
struction cost  $246,600,  first  year  oper- 
ating cost  $200,000.  revenue  $225,000 
Post  Office  address  321  8th  St.,  Pos1 
Office  Box  1720,  Huntington,  W.  Va 
Studio  location  to  be  determined 
Transmitter  location  about  3V2  mi.  west 

(Continued  on  page  7U) 


TV  RULE  LOOPHOLE 


WGRD  Scores 
Versluis 

.  GA 

CLAIM  that  Versluis  Radio  &  Television  Inc.  proposes  to  establish  a  m 
TV  station  in  Grand  Rapids,  Mich.,  by  using  a  Muskegon  frequency  is  [A 

a  petition  asking  FCC  to  set  the 

GA 


made  by  WGRD  Grand  Rapids  in 
application  for  hearing. 

WGRD  also  charges  Leonard  A. 
Versluis,  president  and  100'";  stock- 
holder of  WLAV-AM-FM  Grand 
Rapids,  with  "trafficking  in  licen- 
ses" through  his  sale  of  WLAV- 
TV  (now  WOOD-TV)  to  Grand- 
wood  Broadcasting  Co. 

A  separate  petition  filed  by 
WGRD  asks  issuance  of  a  notice 
of  proposed  rulemaking  involving 
Sec.  3.607  of  the  FCC  rules  to  plug 
a  "loophole"  by  which  purpose  of 
the  allocation  principle  may  be  de- 
feated. 

Requests  Channel  35 

The  Versluis  application  requests 
Channel  35  at  Muskegon,  one  of 
two  uhf  channels  allocated  the  city. 
WGRD  contends  the  Versluis  sta- 
tion's transmitter  would  be  22  miles 
from  the  center  of  Muskegon  and 
19.6  miles  from  the  nearest  point 
of  Muskegon.  It  would  be  13.5 
miles  from  the  center  of  Grand 
Rapids  and  only  11.1  miles  from  the 
nearest  city  limits,  it  is  claimed. 

WGRD  is  an  applicant  for 
the  only  other  Grand  Rapids  fre- 
quency, Channel  23.  Booth  Radio  & 
Television  Stations  Inc.  (WJLB 
Detroit,  WBBC  Flint  and  WSGW 
Saginaw)  is  an  applicant  for  the 
same  Grand  Rapids  channel. 

The  WGRD  petition,  filed  by 
Leonard  H.  Marks,  of  Cohn  & 
Marks,  states  that  the  Grand 
Rapids  market  is  several  times  as 
large  as  Muskegon,  with  the  former 
having  a  population  of  175,647, 
compared  to  48,047  for  the  latter. 

Grand  Rapids  would  receive  a 
signal  of  86.5  dbu  at  the  most  dis- 
tant edge  compared  to  81  dbu  over 
Muskegon  at  comparable  points,  it 
is  claimed  on  basis  of  a  study  of 
the  Versluis  application. 

In  charging  Mr.  Versluis  with 
"trafficking,"  WGRD  points  to  com- 


parative data  involving  WLAV-TV 
costs,  claiming  discrepancies  exist. 
"The  contract  for  purchase  (of 
WLAV-TV)  shows  that  $400,000 
was  paid  for  the  physical  assets 
referred  to,"  it  is  charged,  "$100, 
000  was  paid  for  land  which  ap- 
parently cost  only  $1,900  and  $: 
067.93  was  paid  for  the  value  of  the 
business,  contracts,  affiliation  and 
going  concern  value. 

"Thus,  it  is  clear  that  whichever 
cqst  value  noted  (in  Paragraph  7) 
is  used,  Mr.  Versluis'  profit  in  the 
sale  of  his  television  properties  ex- 
ceeds $1  million." 

Another  set  of  discrepancies  is 
claimed  to  exist  in  the  financial 
data,  showing  "a  difference  of  $91,- 
321  in  his  assets  and  $33,935  in  his 
net  worth." 

The  WGRD  petition  charges  that 
on  Oct.  18,  1951,  the  day  preceding 
transfer  of  WLAV-TV,  Mr.  Vers- 
luis bought  a  full  page  ad  in  the 
Grand  Rapids  Press  in  which  he 
addressed  a  letter  to  the  people  of 
Grand  Rapids.  This  sentence  from 
the  ad  is  cited  by  WGRD,  quoting 
Mr.  Versluis:  "It  is  my  wish  to 
re-enter  the  television  field  at  a 
later  date  with  color,  ultra-high 
frequency  and  all  the  innovations 
that  are  certain  to  be  added  to  tele- 
vision of  the  future." 

In  the  separate  petition  for  rule- 
making, WGRD  declares  a  loop- 
hole exists  in  the  rules,  with  the 
allocation  principle  defeated  if  the 
applicant  is  granted  Channel  35  at 
Muskegon,  "yet  places  a  stronger 
signal  in  another  community  for 
which  a  channel  assignment  is  made 
in  the  rules." 
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BROADCASTING 


Telecasting 


LANCASTER  SNARL 


Competitive  Hearing  Ordered  by  FCC 


ST  CONTROVERSIAL  and  com- 
lex  allocation  actions,  FCC  last 
'eek  took  steps  to  solve  channel 
icuf)  ssignment  problems  at  Lancaster, 
fa.,  and  Nashville,  Tenn. 

In  the(  Lancaster  action,  strongly 
pposed  by  Comr.  George  E.  Ster- 
jig,  the  Commission: 

1.  Denied  petition  of  WLAN 
Lancaster  to  reconsider  and  set 
side  the  show  cause  order  of  the 
ijxth  Report  which  would  switch 
VGAL-TV  there  from  Channel  4 

0  Channel  8. 

!  2.  Granted  WLAN's  further  peti- 
ion  for  comparative  hearing  of  its 
new  station  bid  for  Channel  8  with 
he  application  of  WGAL-TV  for 
nove  from  Channel  4  to  8. 

3.  Conditionally  approved  WGAL- 
TV's  request  for  modification  of 
icense  to  operate  on  Channel  8 
vith  the  express  provision  that 
fgcjUuch  grant  is  subject  to  being  with- 
drawn upon  determination  of  the 
tompetitive  hearing  on  the  bid  of 
iVGAL-TV  for  regular  permit  on 
Channel  8  and  the  application  of 
JVLAN  for  the  same  facility. 

Concurrently,  FCC  advised 
iVGAL-TV  and  WLAN  that  their 
jids  for  Channel  8  are  mutually 
jxclusive  and  require  consolidated 
'"fiearing,  "including  an  issue  on  the 
''financial  and  other  qualifications" 
jf  WLAN. 

WDEL-TV  Notified 

The  Commission  further  notified 
WDEL-TV  Wilmington,  Del.,  under 
!"[:ommon  ownership  with  WGAL- 
"PrV,  that  its  bid  to  change  from 
Channel  7  to  12  (also  required  by 
;the  Sixth  Report)  and  increase 
power  raises  question  of  overlap 
between  WGAL-TV  and  WDEL- 
TV,  indicating  necessity  for  the 
application  of  WDEL-TV  to  be  set 
for  hearing  with  the  WGAL-TV 
bid  (see  page  65).  FCC  meanwhile 
required  WDEL-TV  to  file  applica- 
tion to  operate  with  minimum 
power  on  Channel  12. 

At  the  same  time,  in  the  Nash- 
;ville  proceeding,  the  Commission 
majority: 

Acknowledging  error  in  the  Sixth 
Report,  deleted  vhf  Channel  5  from 
Nashville  to  satisfy  minimum  190- 
mile  co-channel  separation  from 
transmitter  site  of  WMCT  (TV) 
Memphis.  Announced  rule-making 
proceeding  to  allocate  Channel  5  to 
Old  Hickory,  Tenn.,  community  of 
£,500  P°P-  11  miles  from  Nashville 
but  in  its  metropolitan  area. 

1  In  the  latter  action,  FCC  set 
aside  its  conclusion  in  the  Sixth 
Report  granting  the  joint  counter- 
proposal of  WLAC  and  WSIX 
>  tfashville  and  counter-proposal  of 

VKDA  Nashville  for  assignment 
of  Channel  5  there.  FCC  acknowl- 
edged that  although  Memphis  and 
Nashville  meet  the  190-mile  co- 
channel  minimum  spacing  for  Zone 
II,  the  Commission  was  unaware 
of  the  187.5  mile  separation  be- 


tween  WMCT's  transmitter  site 
and  Nashville. 

The  Commission  further  denied 
petitions  of  WMCT  requesting 
modification  of  the  FCC  show 
cause  order  in  order  that  it  might 
change  from  Channel  4  to  Channel 
3  instead  of  to  Channel  5. 

Comrs.  E.  M.  Webster  and  Frieda 
B.  Hennock  dissented  from  the 
Commission  majority  in  the  Nash- 
ville proceeding  but  did  not  detail 
their  reasons. 

Comr.  Robert  F.  Jones,  who  is 
leaving  FCC  to  join  a  private  law 
firm,  did  not  participate  in  any  of 
last  week's  actions  (see  story  page 
23). 

Meanwhile,  other  allocation  de- 
velopments last  week  included: 

#  Refusal  by  FCC  to  reconsider 
the  Sixth  Report  so  as  to  assign 
vhf  channels  to  La  Crosse,  Green 
Bay,  Wausau  and  Eau  Claire,  Wis., 
for  noncommercial  educational  use 
in  lieu  of  presently  assigned  uhf 
channels.  FCC  also  refused  re- 
quest of  State  Radio  Council  to 
switch  the  reservation  at  Madison 
from  uhf  Channel  21  to  vhf  Chan- 
nel 3.  Chairman  Paul  A.  Walker 
and  Comr.  Frieda  B.  Hennock  dis- 
sented. 

9  Denial  by  Commission  of 
petitions  of  WHIS  Bluefield,  W. 
Va.,  and  WOAY  Oak  Hill,  W.  Va. 
[B*T,  Aug.  11],  for  waiver  of  one- 
year  waiting  rule  so  as  to  amend 
allocations  table  to  add  channels 
there. 

O  Protest  of  FCC's  proposal  to 
allocate  vhf  Channel  4  to  Irwin, 
Pa.  [B*T,  Sept.  1],  filed  by 
WWSW  Pittsburgh,  which  charges 
Commission  is  seeking  to  add  chan- 
nel to  Pittsburgh  area  by  "indirec- 
tion." 

O  Support  of  the  Irwin  pro- 
posal, filed  by  WMCK  McKeesport, 
Pa.,  which  would  be  eligible  to  seek 
the  facility  there. 

•  Petition  by  WBRY  Water- 
bury,  Conn.,  that  FCC  waive  the 
one-year  rule  so  as  to  add  uhf 
Channel  83  there  and  thus  elim- 
inate competitive  hearing  between 
WBRY  and  WATR  for  uhf  Chan- 
nel 53.  WBRY  said  Channel  83  is 
available  without  conflict  and  must 
have  been  overlooked  by  Commis- 
sion in  final  allocation. 

Setting  WGAL-TV's  application 
for  switch  to  Channel  8  (as  re- 
quired by  FCC's  show  cause  order) 
for  comparative  hearing  with  the 
new-station  bid  of  WLAN  drew 
sharp  protest  from  Comr.  Sterling, 
who  in  his  dissent  pointed  out  that 
the  Third  Notice  of  Further  Rule 
Making  in  March  1951,  upon  which 
the  Sixth  Report  is  based,  clearly 
indicates  the  show  cause  orders  for 
existing  stations  to  change  chan- 
nels were  part  of  the  national  re- 
allocation plan  and  do  not  fall 
under  Sec.  309  of  the  Act.  Sec.  309 
requires  FCC  to  hold  comparative 
hearings  for  competitive  applicants 
seeking  the  same  facility  in  a  given 
area. 


"I  am  convinced,"  Comr.  Sterling 
said,  "that  had  the  31  licensees 
concerned  been  advised  by  the  Com- 
mission that  they  might  be  sub- 
jected to  hearings  on  competing  ap- 
plications when  the  show  cause  . 
orders  were  issued  requiring  a 
move  to  a  different  channel  from 
the  one  occupied,  the  Commission 
would  still  have  been  in  the  'ice 
age'  because  these  licensees,  for 
their  own  protection,  would  have 
objected  to  the  show  cause  orders 
in  order  to  avoid  competitive  hear- 
ings with  new  applicants  for  the 
new  assignments  in  their  respective 
communities." 

WLAN  long  sought  to  intervene 
in  the  show  cause  proceeding 
whereby  FCC  would  require 
WGAL-TV  to  change  from  Chan- 
nel 4  to  8  and  even  went  before  the 
U.  S.  Court  of  Appeals  some  weeks 
ago.  WLAN  dropped  its  appeal 
when  FCC  acknowledged  that 
Channel  8  had  not  been  finally  as- 
signed to  WGAL-TV,  despite  the 
show  cause  order,  and  indicated 
WLAN  had  lost  no  right  to  com- 
pete for  the  channel  [B»T,  Aug.  4]. 

The  Commission  majority  in  its 
memorandum  opinion  and  order 
said  WLAN's  "request  for  recon- 
sideration of  the  (FCC)  dismissal 
of  its  request  to  intervene  in  the 
WGAL  show  cause  proceeding  is 
based  on  a  misconception  of  the 
action  taken  by  the  Commission  in 
its  Sixth  Report  and  Order  and  in 
the  memorandum  opinion  and  order 
of  April  14  ...  In  these  proceed- 
ings the  Commission  endeavored  to 
establish  a  new  and  revised  tele- 
vision channel  assignment  table 
which  would  provide  a  truly  na- 
tionwide television  service  with  a 
minimum  of  interference.  ...  It 
was,  therefore,  critical  to  the  estab- 
lishment of  an  efficient  nationwide 
interference-free  television  service 
that  greater  separations  be  effected 
between  stations." 

Separation  Noted 

The  opinion  noted  that  WGAL- 
TV  on  Channel  4  is  132  miles  from 
WNBT  (TV)  New  York  and  86 
miles  from  WNBW  (TV)  Wash- 
ington, also  on  that  frequency. 

To  accomplish  the  separation 
objectives,  the  majority  said,  "pre- 
sented two  questions  with  respect 
to  Lancaster.  First,  the  question 
was  presented  whether  as  a  mat- 
ter of  good  assignment  principles 
the  frequency  in  use  should  be  re- 
tained in  the  community  or  whether 
another  frequency  should  be  as- 
signed in  place  of  the  deleted  fre- 
quency. Second,  the  question  was 
presented  whether,  in  the  event 
that  the  assigned  frequency  were 
deleted  and  a  new  frequency  sub- 
stituted, the  existing  station  should 
be  authorized  to  operate  on  the  new 
frequency  in  place  of  the  deleted 
one." 

"These  are  separate  and  distinct 
questions,"  the  majority  found. 
"The  first  is  a  rule  making  ques- 
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tion  of  a  quasi-legislative  nature, 
while  the  latter  is  solely  a  licens- 
ing problem,  adjudicatory  in  na- 
ture." 

The  Commission  noted  that  both 
WLAN  and  WGAL-TV  supported 
the  Third  Notice  proposal  to  al- 
locate Channel  8  to  Lancaster  in 
lieu  of  Channel  4  and  said  FCC's 
"decision  in  the  Sixth  Report  and 
order  was  limited  solely  to  the  as- 
signment question  and  no  deter- 
mination was  made  concerning  the 
licensee  who  would  be  authorized 
to  operate  Channel  8  in  Lancaster." 

The  Commission  pointed  out  it 
"expressly  left  open  the  question 
with  respect  to  [WLAN's]  right  to 
comparative  consideration,  were 
it  to  make  (as  it  now  has)  ap- 
propriate amendments  to  its  ap- 
plication prior  to  final  action  on 
the  WGAL-TV  show  cause  order." 
Refutes  Contention 

The  FCC  majority  stated  it  finds 
"no  merit"  in  WGAL-TV's  conten- 
tion that  WLAN  is  not  entitled  to 
comparative  hearing  for  the  rea- 
son that  the  show  cause  order  was 
promulgated  not  pursuant  to  Sec. 
309  but  pursuant  to  Sees.  303(f) 
and  312(b),  thus  being  legislative 
in  nature  and  not  warranting  com- 
parative hearing. 

"The  sole  rule  making  determina- 
tion with  respect  to  Lancaster 
which  was  made  by  the  Commission 
was  that  which  related  to  the  as- 
signment of  specific  television  chan- 
nels to  Lancaster,"  the  majority  ex- 
plained. "This  determination,  by 
rule  making  ...  is  not,  however,  to 
be  confused  with  the  entirely  dif- 
ferent adjudicatory  determination 
with  respect  to  the  licensing  of  per- 
sons to  operate  stations  on  these 
channels.  And  in  particular,  the 
specific  question  presented  here  as 
to  whether  an  authorization  should 
be  issued  to  operate  a  television 
station  in  Lancaster  on  Channel  8 
to  the  existing  licensee  of  station 
WGAL-TV  or  to  the  new  applicant 
[WLAN],  in  no  respect  presents 
any  rule  making  question." 

FCC  based  this  conclusion  upon 
the  Ashbacker  case  as  decided  by 
the  Supreme  Court  and  now  Sec. 
309(b)  of  the  Communications  Act. 

Pending  final  determination  of 
the  comparative  hearing,  FCC  said 
it  has  three  alternatives  with  re- 
spect to  continued  operation  of 
WGAL-TV.  It  said  WGAL-TV 
could  continue  on  Channel  4  during 
that  time,  it  could  terminate  Chan- 
nel 4  operation,  or  third,  could  issue 
a  conditional  authority  to  operate 
on  Channel  8.  FCC  preferred  the 
third  alternative  since  the  first 
would  continue  the  sub-minimum 
spacing  problem  and  the  second 
would  leave  Lancaster  without 
service  entirely. 

The  majority  ruled  that  WGAL- 
TV  should  operate  on  Channel  8 
with  minimum  power  since  "we 
recognize  that  permitting  the  exist- 
ing station  to  incur  substantial  ad- 
(Continued  on  page  70) 
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Signal  Overlap 
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ley  and  WGAL-TV  proceedings: 

0  Does  the  scarcity  of  chan- 
nels in  TV  mean  that  FCC  will  be 
more  strict  in  its  duopoly  prohi- 
bition than  in  AM? 

£  How  much  overlap  will  be 
considered  significant  ?  .  .  .  Grade  A 
overlap  only  or  both  Grade  A  and 
Grade  B? 

0  How  much  "common  control" 
of  stations  will  be  required  for 
them  to  be  considered  under  com- 
mon control  for  duopoly  proceed- 
ings? What  percentage  of  dual 
ownership  is  significant? 

£  In  considering  overlap  cases, 
how  much  weight  will  be  given 
to  other  TV  services  available  or 
proposed  to  the  area  involved? 

0  What  about  factors  of  other 
holdings  in  radio,  movies,  news- 
papers etc.  within  the  same  or  ad- 


jacent communities? 

0  How  much  weight  will  be 
given  to  the  program  offerings  of 
the  stations  involved?  Will  it  be 
more  significant  if  the  stations 
each  are  offering  diverse  programs 
rather  than  duplicating  network 
shows? 

The  impact  of  television  as  a 
medium  of  communication  as  well 
as  *  its  economic  value  are  other 
factors  cited  as  possibly  affecting 
the  Commission's  consideration  of 
the  multiple  ownership  problem. 

Also  pointed  out  was  the  psycho- 
logical effect  that  would  be  put 
upon  the  Commission  in  ruling  on 
a  duopoly  case  involving  an  appli- 
cant which  has  multiple  other  TV 
holdings,  as  contrasted  to  an  appli- 
cant which  might  have  stations 
only  in  the  two  markets  involved. 

This   brought   observation  that 


the  Commission  may  be  expected 
to  rule  on  the  multiple-ownershit) 
cases  on  a  case-to-case  basis  as  it 
has  in  the  radio  field.  Multiple 
TV  holdings  in  diverse  markets  are 
now  limited  to  five  stations. 

Sec.  3.636  of  the  Commission's 
rules  pertaining  to  multiple  owner- 
ship, as  finalized  by  the  Sixth  Re- 
port  [B*T,  April,   14],  provides: 

(a)  No  person  (including  all  persons 
under  common  control)1-  shall,  directly 
or  indirectly,  own,  operate,  or  control 
more  than  one  television  broadcast  sta- 
tion that  would  serve  substantially  the 
;ame  area  as  another  television  broad- 
cast station  owned,  operated,  or  con- 
trolled by  such  person. 

(b)  No  person  (including  all  persons 
under  common  control)  shall,  directly 
or  indirectly,  own,  operate,  or  control 
more  than  one  television  broadcast  sta- 
tion, except  upon  a  showing  (1)  that 
such  ownership,  operation,  or  control 
would  foster  competition  among  tele- 
vision broadcast  stations  or  provide  a 
television  broadcasting  service  distinct 
and  separate  from  exi«t"ng  services, 
and  (2)  that  such  ownership,  operation, 


12  The  word  "control"  as  used  herein 
is  not  limited  to  majority  stick  owner- 
ship but  includes  actual  working  con- 
trol in  whatever  manner  exercised. 


Harrington,  Righter  &  Parsons,  Inc. 

The  only  exclusive  TV  Station  Representative 


New  York 
Chicago 
San  Francisco 


I 

I 
I 


WLTV  Atlanta 

owned  by  Broadcasting,  Inc. 

WAAM  Baltimore 
owned  by  WAAM,  Inc. 

WB EN-TV  Buffalo 
owned  by  Buffalo  Evening  News 

WFMY-TV  Greensboro 

owned  by  Greensboro  News  and  Record 

WDAF-TV  Kansas  City 
owned  by  The  Kansas  City  Star 

WHAS-TV  Louisville 

owned  by  the  Courier- Journal  &  the  Louisville  Times 

WTMJ-TV  Milwaukee 
owned  by  the  Milwaukee  Journal 

WTTG  Washin  ston 

owned  by  Allen  B.  DuMont  Labs.,  Inc. 
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or  control  would  not  result  in  the  con-  1 
centration    of    control    of  televisioi 
broadcasting  facilities  in  a  manner  in-  W 
consistent  with   public   interest,  con-  jU 
venience,  or  necessity;  Provided,  how-  f 
ever,  That  the  Commission  will  considei  M 
the  ownership,  operation,  or  control  o!  I 
more  than  five  television  broadcast  sta-  fl 
tions  to  constitute  the  concentration  o! 
control  of  television  broadcast  facili-  \ 
ties  in  a  manner  inconsistent  with  pub-  I 
lie  interest,  convenience,  or  necessity  * 

Certain  of  the  industry  counse  l! 
felt  that  the  multiple"  owner shn 
issue  may  be  brought  up  in  othei  ' 
cases  and  eventually  may  mearj  ■$ 
that  some  existing  multiple-statior 
operators  might  be  forced  to  dis-[_ 
pose  of  stations  involved. 

Others  took  an  opposite  view  anc 
explained    that    telecasters  faceci 
with  potential  duopoly  situations! 
could  avoid  them  by  not  increasing 
power  to  the  limit  that  would  cause 
the  overlap.   They  suggested  thati 
competitors    who    might  propose 
"more  efficient  utilization"  of  thfl 
channel    through    higher    powei  , 
would  not  be  successful  in  winning 
over  the  facility  at  time  of  renewa' 
since  FCC  has  ruled  out  the  issue  " 
of  coverage  and  area  in  compara- 
tive hearings  involving  the  same 
market   [B»T,  Sept.  1]. 

Would  Enlarge  Issues 

In  reply  to  the  latter  conjecture 
some  counsel  noted  the  issue  oi 
coverage  and  area  comparison  ir 
consolidated  hearings  is  under  con 
test  and  a  number  of  petitions  have 
been  filed  with  the  Commission  tc 
enlarge  issues  in  various  hearings 
so  as  to  allow  such  comparison 
They  contend  that  the  problem  may 
yet  be  resolved  through  court  ap 
peals. 

Other  potential  overlap  case: 
mentioned  by  industry  attorneys 
included  the  Storer  stations  WSPD 
TV  Toledo,  Ohio,  and  WJBK-^ 
Detroit.  Both,  however,  receivec 
renewal  of  license  for  the  regulai 
period  by  the  Commission  last 
week.  Toledo  is  53  airline  miles 
from  Detroit. 

Another  overlap  case  is  that  oi 
Greater  Rockford  TV  Inc.,  appli- 
cant for  Channel  13  at  Rockford 
111.,  which  is  mutually  exclusive 
with  the  bid  of  WROK  there.  In 
notifying  the  firm  that  comparative 
hearing  is  required  [B*T,  Sept. 
15],  FCC  interjected  the  overlap 
issue  along  with  another  on  anti- 
trust. Wisconsin  theatre  operatoi 
Rolando  F.  Gran,  22.4%  owner  oi 
Greater  Rockford,  also  is  50'  < 
owner  of  Milwaukee  Area  Tele 
casting  Corp.,  Channel  12  appli- 
cant at  Milwaukee.  FCC  has  said 
there  would  be  overlap  of  13  miles 
in  Grade  A  coverage  and  46  miles 
in  Grade  B  coverage  between  the 
two  proposed  stations  at  Rockfor:! 
and  Milwaukee. 

Meanwhile,  FCC  has  interjected 
overlap  issues  into  TV  cases  in- 
volving KYNO  Fresno,  Calif.,  and 
Waco  Television  Co.,  Waco,  Tex. 
(see  page  65).  The  KYNO  issue 
concerns  part-owner  Slieldon  An 
derson  in  view  of  his  bid  for 
Tulare,  Calif.,  where  he  operates 
KCOK.  Overlap  issue  for  Waco 
Television  concerns  Texas  State 
Network  bid  at  Fort  Worth.  Lat- 
ter owns  40%  of  Waco  firm. 
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STATIONS  VOTE 
FIRST  PLACES 


in  BILLBOARD'S  2nd  Film  Survey  -  Sept  6, 1952 


UNITY  has  won  the  major 
awards  in  Billboard's  2nd 
National  TV  Film  Survey. 


HRsf 


when  UNITY  won  the  1st 
Billboard  TV  Film  Survey  it 
could  just  have  happened. 

j^* . . . 

the  second  time  makes  us 
kinda  proud  and  thankful. 

to  every  station  in  the  nation 
for  voting  UNITY  top  honors. 

~  ~  and  thanks  to  BILLBOARD  for  the  many  kudos 
accorded  to  UNITY  in  the  first  and  second  TV  Film  Surveys. 


OF 


us 


...   


Write,  wire  or  phone  for 
UNITY'S  new  50  page 
catalog  of  films  to  fit 
every  time  segment  and 
type  of  programming. 


1501  BROADWAY,  NEW  YORK  18,  N.  Y.  •  LOngacre  4-8234 

ARCHE  MAYERS       "BOS"  WOKMHOUDT       "CONNIE1  LAZAK        IEN  FIRESTONE        SID  WEINER 
Pr»»iden»  Softs  Managtr  Program  Director       Eattern  Div.  Mgr.       TV  Cooker 
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ditional  expense  involved  in  the 
construction  of  a  television  station 
operating  with  full  power  as  pro- 
posed by  WGAL  Inc.  in  its  applica- 
tion for  a  construction  permit 
could  result  in  an  advantage  to 
WGAL  Inc.  in  a  comparative  con- 
sideration of  its  application  with 
the  competing  application"  of 
WLAN. 

"In  addition,  there  is  a  further 
reason  for  the  limitation  of  this 
conditional  grant  to  minimum 
power,"  the  majority  stated,  noting 
WDEL-TV  Wilmington  has  filed 
pursuant  to  another  show  cause 
order  to  switch  from  Channel  7  to 
12  and  increase  effective  radiated 
power  from  0.476  kw  to  316  kw. 
The  majority  continued: 

In  view  of  the  common  ownership 
of  WGAL-TV  and  WDEL-TV,  this  ap- 
plication, together  with  the  pending 
application  of  WGAL  Inc.,  present  the 
question  whether  the  operations  pro- 
posed would  be  in  contravention  of 
Sec.  3.636  of  the  Commission's  rules 
relating  to  multiple  ownership.  This 
question,  however,  is  not  presented  by 
the  operation  of  WGAL-TV  on  Chan- 
nel 8  at  its  present  site  with  minimum 
power  provided  for  by  the  Sixth  Re- 
port and  Order  and  by  the  operation 
of  WDEL-TV  on  Channel  12  at  its  pres- 
ent site  with  minimum  power  provided 
for  by  the  Sixth  Report  and  Order. 

In  view  of  our  conclusion  that  the 
applications  of  WGAL  Inc.  and  [WLAN] 
should  be  designated  for  comparative 
hearing  we  believe  that  the  application 
of  WDEL  Inc.  for  construction  permit 
should  be  consolidated  in  that  proceed- 
ing in  view  of  the  foregoing  questions 
relating  to  multiple  ownership.  The 
considerations  set  forth  above  which 
impelled  the  grant  of  authority  at  this 
time  to  WGAL-TV  for  operation  on 
Channel  8  apply  equally  to  the  opera- 
tion of  WDEL-TV  on  Channel  12.  With 
jespect  to  WGAL-TV,  that  authority 
was  granted  only  conditionally  in  view 
of  the  pendency  of  the  comparative 
hearing  of  the  qualifications  of  WGAL, 
Inc.  and  Peoples.  This  latter  consid- 
eration does  not,  of  course,  apply  with 
respect  to  WDEL  Inc.  WDEL  Inc.  does 
not,  however,  have  an  application  be- 
fore us  requesting  operation  on  Chan- 
nel 12  in  Wilmington  with  minimum 
power,  as  does  WGAL,  Inc.  with  re- 
spect to  Channel  8  in  Lancaster.  Since 
on  application  for  such  operation  has 
been  filed,  specifications  can  not.  be 
drafted,  and  we  are  not  in  a  position, 
therefore,  to  authorize  the  operation 
of  WDEL-TV  at  this  time  on  Channel 
12  in  Wilmington  with  minimum  power. 

We  believe,  however,  that  it  is  im- 
perative that  the  channel  changes  con- 
templated by  the  show  cause  orders 
issued  in  this  proceeding  be  accom- 
rjlished  with  dispatch,  and  specifically, 
that  WDEL-TV  shift  its  operations 
from  Channel  7  to  Channel  12  in  Wil- 
mington at  the  earliest  practicable  date 
Accordingly,  WDEL  Inc.  is  requested 
'to  file  an  application  seeking  authori- 
zation to  operate  WDEL-TV  in  Wil- 
mington on  Channel  12  with  minimum 
power. 

Taking  issue  with  the  majority's 
conclusions  in  several  respects, 
Comr.  Sterling  dissented  as  fol- 
lows : 

I  find  it  necessary  to  dissent  from 
the  action  of  the  majority  which  holds 
a  comparative  hearing  is  necessary  for 


Philadelphia  Story 

PROPOSAL  that  all  Philadelphia 
City  Council  meetings  and  certain 
council  committee  meetings  be  tele- 
cast was  made  last  week  by  Coun- 
cilman Philip  Lord.  One  of  three 
Republican  councilmen,  Mr.  Lord, 
said  that  council  members  have 
expressed  a  desire  to  have  the  pub- 
lic know  more  about  their  work. 
The  best  way  to  accomplish  this, 
said  Mr.  Lord,  would  be  to  have 
the  meetings  telecast. 


the  purpose  of  determining  the  suc- 
cessful applicant  for  channel  8  at  Lan- 
caster, Pennsylvania.  The  Commission 
stated  clearly  in  the  Third  Notice  of 
Further  Proposed  Rule  Making  con- 
cerning the  television  service  the  rea- 
sons why  it  was  issuing  Show  Cause 
Orders  to  change  channels  of  the  exist- 
ing facilities  in  the  31  cities  concerned. 
This  is  pointed  out  with  emphasis  in 
paragraph  9  as  follows: 

*  *  *  In  the  light  of  the  informa- 
tion set  forth  in  paragraphs  5,  6  and 
7  herein,  it  is  the  judgment  of  the 
Commission  that  its  actions  will  re- 
sult in  a  better  utilization  of  tele- 
vision channels  in  the  United  States, 
Mexico  and  the  Dominion  of  Canada 
by  increasing  the  service  area  of  the 
stations  already  on  the  channels  in 
question  and  reducing  the  interfer- 
ence which  would  be  caused  to  new 
stations  that  will  be  added  to  the 
channels  in  question;  will  promote 
the  public  interest,  convenience  and 
necessity;  and  will  more  fully  and 
completely  carry  out  the  provisions 
of  the  Communications  Act  of  1934, 
as  amended.  Accordingly,  pursuant 
to  the  provisions  of  sections  303  (f) 
and  312  (b)  of  the  Communications 
Act  of  1934,  as  amended,  the  licensees 
and  permittees  listed  in  paragraph  8 


WAGE  CONTROLS 

WSB  Defines  'Engineers' 

AN  OFFICIAL  order  interpreting 
the  amended  Defense  Production 
Act  with  respect  to  wage-salary 
exemptions  for  "professional  engi- 
neers" was  issued  by  the  Wage 
Stabilization  Board  last  Wednes- 
day. 

In  substance,  the  interpretation 
coincides  with  that  handed  down  by 
the  Office  of  Salary  Stabilization 
this  past  summer.  It  covers  "pro- 
fessional engineers  employed  in  a 
professional  capacity." 

The  interpretation  makes  plain 
that  radio-TV  broadcast  technicians 
and  others  —  maintenance,  sales, 
stationary,  etc. — do  not  properly 
fall  within  the  definition,  and  thus 
are  not  exempt.  Wage  contracts 
negotiated  for  non  -  supervisory 
technicians  with  union  (IBEW, 
NABET)  membership  are  subject 
to  WSB  jurisdiction. 

By  contrast,  the  bulk  of  radio 
consulting  engineers  are  "profes- 
sional .  .  .  employed  in  a  profes- 
sional capacity"  and  hence  exempt 
from  wage  or  salary  controls.  The 
definition  may  have  varying  appli- 
cation to  engineers  in  electronics 
firms,  depending  on  the  nature  of 
their  work. 


Rules  Change 


IN  A  MOVE  to  simplify  adminis- 
trative procedure,  the  FCC  last 
week  amended  its  rules  and  dele- 
gated to  the  Chief,  FCC  Field  En- 
gineering &  Monitoring  Bureau, 
the  right  to  authorize  the  Secre- 
tary to  suspend  the  licenses  of 
commercial  radio  operators  when 
they  violate  the  rules.  Authoriza- 
tion could  also  be  granted  the 
Secretary  to  set  the  matters  for 
hearing,  if  requested  by  the  holder 
of  the  license.  Similar  authority 
was  given  to  the  Chief  of  FCC's 
Safety  &  Special  Radio  Services 
Bureau  to  give  authorization  to  the 
Secretary  for  the  issuance  of  orders 
suspending  the  licenses  of  ama- 
ters. 


above  are  directed  to  show  cause  in 
these  proceedings  and  in  accordance 
with  the  procedures  hereinafter  set 
forth  why  their  licenses  and  permits 
should  not  be  modified  as  set  forth 
in  paragraph  8  above  in  the  event 
the  Commission  deletes  from  their  re- 
spective cities  the  channels  listed 
under  the  Heading  'Present  Channel 
Assignment'  and  substitutes  therefor 
the  channels  listed  under  the  heading 
'Proposed  Channel  Assignment'." 

This  language  makes  it  abundantly 
clear  why  the  Commission  found  it 
necessary  to  change  the  operating  as- 
signment of  station  WGAL  from  Chan- 
nel 4  to  8  in  order  to  provide  a  national 
television  allocation  plan  which  would 
better  serve  the  entire  Country;  con- 
sequently, the  proceeding  was  not  one 
under  Section  309  of  the  Act  by  which 
the  Commission  must  hold  a  compara- 
tive hearing  for  competitive  applicants 
seeking  a  particular  frequency  in  a 
particular  community. 

If  the  Commission  anticipated  that  it 
would  be  required  to  entertain  compet- 
ing applications  in  the  31  Show  Cause 
cities,  it  should  have  so  indicated  in 
the  Third  Notice.  Moreover,  if  consid- 
eration had  been  given  to  competing 
applications  for  the  31  channel  changes 
involved  in  these  proceedings  and  if 
hearings  were  necessary,  it  would  have 
been,  in  my  opinion,  impossible  to  have 
lifted  the  "freeze"  on  April  11,  1952. 

It  is  well  known  that  because  of  the 
mileage  separation  required  between 
cities  in  order  to  provide  an  engineer- 
ingly  sound,  nationwide  assignment 
plan,  there  is  a  chain  reaction  which 
affects  co-channel  assignments  hun- 
dreds of  miles  from  a  particular  city. 
It  is  obvious  from  the  above  that  the 
assignment  proceedings  and  the  Show 
Cause  proceedings  were  interdependent 
and  constituted  a  single  plan  of  action 
on  the  part  of  the  Commission. 

I  am  convinced  that  had  the  31  licen- 
sees concerned  been  advised  by  the 
Commission  that  they  might  be  sub- 
jected to  hearings  on  competing  appli- 
cations when  the  Show  Cause  Orders 
were  issued  requiring  a  move  to  a 
different  channel  from  the  one  occu- 
pied, the  Commission  would  still  have 
been  in  the  "ice  age"  because  these 
licensees,  for  their  own  protection, 
would  have  objected  to  the  Show  Cause 
Orders  in  order  to  avoid  competitive 
hearings  with  new  applicants  for  the 
new  assignments  in  their  respective 
communities. 

I  do  not  believe  that  the  Ashbacker 
Case  constitutes  a  precedent  for  the 
action  taken  by  the  majority.  In  that 
case,  the  filing  of  the  application  for 
change  in  facilities  was  initiated  by  a 
licensee  whereas  in  the  instant  case  the 
application  for  change  in  channel  stems 
from  the  Commission's  initial  action  in 
issuing  the  Order  to  Show  Cause  to 
WGAL.  The  latter  merely  followed  the 
procedure  required  to  carry  out  the 
Commission's  determination  with  re- 
spect to  the  Show  Cause  Order. 

I  recognize  the  right  of  an  applicant 
to  file  a  competing  application  for  ex- 
isting facilities  when  the  application  of 
a  licensee  is  before  the  Commission  for 
renewal.  The  Commission  issued  a  re- 
newal of  license  to  WGAL  on  Channel 

4  as  of  July  30,  1952,  subject  to  the 
Show  Cause  proceeding.  Peoples  did 
net  have  an  application  for  compara- 
tive hearing  on  Channel  4,  hence  has 
no  standing  as  a  competing  applicant. 
It  would  be  proper  for  the  Commis- 
sion to  consider  an  application  request- 
ing a  comparative  hearing  when  the 
license  issued  to  WGAL  on  July  30, 
1952  is  up  for  renewal.  In  the  interim 
WGAL  should  be  authorized  to  operate 
on  Channel  8  in  accordance  with  the 
Show  Cause  Order. 

I  concur  with  the  result  of  the  action 
taken  by  the  majority  in  making  a  con- 
ditional grant  to  WGAL-TV  on  Chan- 
nel 8.  I  would  be  in  favor  of  a  full 
grant  now. 

I  am  of  the  opinion  that  the  overlap 
results  from  the  Engineering  Standards 
adopted  by  the  Commission  and  hence 
must  be  recognized  as  such. 

In  the  Nashville  action,  the  Com- 
mission explained  "it  is  our  view 
that  Channel  5  is  incorrectly  as- 
signed to  Nashville  at  a  sub-stand- 
ard separation.  We  believe  that  we 
must  reconsider  our  action  on  the 
Nashville  counter-proposals  in  light 
of  the  facts  now  brought  to  light. 
If,  in  acting  on  these  counter-pro- 
posals, we  had  been  aware  of  the 
actual  separation  between  Nash- 
ville and  WMCT,  we  would  not, 
and  in  fact  could  not  under  our 
standards,  have  assigned  Channel 

5  to  Nashville. 

"Upon  reconsideration,  therefore, 


No  Mike  Fright 


MIKE  DiSALLE,  Demo- 
cratic candidate  for  the  U.S. 
Senate,  last  Wednesday  took 
his  Talkathon  into  a  third 
Ohio  city — Toledo — and  came 
away  with  $4,000  in  cam- 
paign funds.  Mr.  DiSalle 
conducted  a  question-and- 
answer  program  telecast  by 
WSPD-TV  and  broadcast  by 
Toledo  radio  stations,  an- 
swering some  450  queries 
from  listeners  -  viewers. 
Earlier,  the  former  OPS 
chief  had  appeared  on  simi- 
lar shows  in  Columbus  and 
Cincinnati  [B*T,  Sept.  8]. 
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and  based  on  our  knowledge  of  t) 
actual  separation  between  Nas 
ville  and  the  WMCT  transmitt 
site,  we  are  required  to  deny  tl 
counter-proposals  of  the  Nashvil 
parties  seeking  the  additional  a 
signment  of  Channel  5  to  Nashvil 
and  to  correct  the  Sixth  Report  ar 
Order  and  the  table  of  assignmen 
set  out  in  Sec.  3.606  or  our  rules  I 
deleting  therefrom  the  assignmei 
of  Channel  5  to  Nashville." 

FCC  said,  however,  this  did  n: 
preclude  assigning  Channel  5 
another  city  within  the  Nashvil 
area  provided  the  minimum  19< 
mile  separation  is  met.  Old  Hicl 
ory  was  found  to  meet  this  test. 

Refuses  Switch 

The  Commission  refused  to  grai 
WMCT's  petition  to  switch  1 
Channel  3  or  10  in  lieu  of  Chann 
5  since  it  would  violate  rules  rela 
ing  to  the  temporary  processin 
procedure. 

In  seeking  waiver  of  the  one-yea 
rule,  WHIS  Bluefield  asked  th 
Commission  to  include  the  entii 
state  of  West  Virginia  in  Zone 
and  to  amend  its  table  to  subst 
tue  Channel  4  to  6  at  Beckley  an 
assign  Channel  6  at  Bluefiel 
WOAY  Oak  Hill  asked  that  Oa 
Hill  be  included  in  Zone  I  so  tha 
Channel  4  could  be  allocated  thei 

FCC  said  no  reasons  for  th 

waivers  were  advanced  by  the  tw 

petitioners   and   pointed   out  th 

Sixth   Report  explained  why  th 

waiting    period    is   needed.  Th 

Commission  continued : 

We  stated  that  such  a  provisio 
serves  a  two-fold  purpose:  First,  ths 
it  will  permit  the  utilization  of  th 
Commission's  limited  personnel  for  th 
consideration  and  processing  of  th 
hundreds  of  applications  for  televisio 
stations  which  have  been  filed  since  th 
processing  of  such  applications  ha 
commenced.  We  are  of  the  view  tha 
prompt  action  upon  these  application 
is  necessary  and  desirable  in  view  o 
the  duration  of  the  television  proceed 
ings  since  1948.  and  the  consequen 
freeze  on  the  establishment  of  new  sta 
tions. 

We  stated  that  the  second  end  to  b 
served  by  this  provision  is  that  the  ex 
perience  gained  in  the  ensuing  year  n 
the  consideration  and  processing  of  ap 
plications  for  new  stations  will  be  ex 
tremely  valuable  in  the  re-evaluatior 
and  reconsideration  of  the  table  of  as 
signments  and  in  the  disposition  o 
such  petitions  requesting  an  amend 
ment  to  the  table.  Our  experience  sine 
the  processing  of  television  applic; 
tions  commenced  on  July  1  h; 
strengthened  our  belief  that  the  on 
year  waiting  period  prescribed  by  Sec 
3.609  is  both  necessary  and  desirable 
No  reasons  have  been  offered  by  pet 

( Continued  on  page  72) 
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and  in  Detroit  they're  sure  lookin 
WJBK-TV  because: 
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Madison,  New  York  2 
Represented  Nationally  by  THE 


Isn't  this  the  best  reason  in  the  world  for 
giving  your  selling  message  the  extra  sock 
that  only  WJBK-TV  can  give  you  in  Detroit? 

Here  Are  the  Top  Ten  TV  Shows  in  Detroit: 

1st   BOSTON  BLACKIE  WJBK-TV 

2nd  GODFREY'S  TALENT  SCOUTS  WJBK-TV 

3rd  WHAT'S  MY  LINE?  WJBK-TV 

4th  BOXING  WJBK-TV 

5th  BIG  TOWN  WJBK-TV 

6th  DANGER    WJBK-TV 

7th  DRAGNET  WWJ-TV 

GODFREY  AND  HIS  FRIENDS  WJBK-TV 

RACKET  SQUAD  WJBK-TV 

10th  TELEVISION  PLAYHOUSE  WWJ-TV 

According  to  Pulse  July  Program  Averages 


8th 
9th 
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Lancaster  in  Compet 

( Continued  fro 

tioners  nor  are  we  aware  of  any  rea- 
sons, for  waiving  the  provisions  of  this 
rule,  or  for  amending  it  to  permit 
the  consideration  of  such  petitions  as 
the  instant  ones. 

WWSW  Pittsburgh,  respecting 
the  Irwin  proposal,  noted  FCC  de- 
ferred action  of  the  petition  of 
WLOA  Braddock,  Pa.,  for  recon- 
sideration of  the  Sixth  Report  on 
the  grounds  that  if  Channel  4  is  al- 
located to  Irwin  it  may  be  applied 
for  in  Braddock. 

"In  other  words,"  WWSW  con- 
tended, the  Commission  thus  sug- 
gets  its  willingness  to  assign  Chan- 
nel 4  to  Braddock  but  only  by  indi- 
rection. But  if  the  channel  were 
directly  assigned  to  Braddock  it 
could  be  used  in  Pittsburgh." 

Criticizes  'Juggling' 

"The  pregoing  type  of  juggling 
of  assignments  is  wrong  and  is  un- 
necessary under  any  conceivable 
interpretation  of  the  Commission's 
powers,"  WWSW  charged.  "Since 
the  plain  purpose  of  Mayor  [David 
L]  Lawrence's  petition  [to  assign 
Channel  4]  to  Irwin  is  to  increase 


tive  .  Hearing  Snarl 

m  page  70) 

television  service  to  the  Pittsburg! 
area,  the  issue  should  be  met  d:l 
rectly  and  not  in  such  a  way  as  tl 
make  the  Commission  appear  guilt  | 
of   subterfuge.     Any   scheme  b| 
which  the  actual  result  is  an  add 
tional  channel  for  Pittsburgh  bu 
which  will  require  studios  in  Irwi 
should  be  rejected." 

"Equally,"  WWSW  asserted,  th 
Commission  should  not  become  ir 
volved  in  any  contrivance  v/hic 
will  give  unmerited  preference"  t 
WLOA  over  other  Pittsburgh  are 
applicants. 


WMCK's  Plans 


WMCK  McKeesport,  in  its  suf 
port  of  the  Irwin  proposal  of  FC 
on  grounds  it  would  result  in  effj 
cient  spectrum  use,  stated  it  plan! 
to  file  for  Channel  4  at  McKeespor 
should  the  proposal  be  finalize^ 

In  order  to  add  uhf  Channel  8i 
at  Waterbury,  WBRY  would  suB 
stitute  uhf  Channel  75  for  ra 
served  Channel  83  at  Poughkeepi 
sie,  N.  Y.,  and  substitute  uhf  Char, 
nel  48  for  60  at  Middletown,  N.  Y 
WBRY  explained  no  application 
are  pending  for  those  channels  i 
the  two  cities. 


! 


RTMA  MEET 


5,775,000  TV  Set 
Seen  for  '52 

TELEVISION  set  manufacture  will  approximate  5,775,000  units  thi 
year,  in  the  "average"  estimation  of  members  of  the  Radio-Televisio; 
Mfrs.  Assn.'s  Sales  Managers  Committee,  as  recorded  during  RTMA' 
three-day  meeting  in  New  York  last  week. 

This  figure  was  described  as  the  *  

"average"  of  all  estimates  by  com- 
mitteemen, and  compares  with  the 
1952  production  forecast  of  around 
5  million  sets. 

Other  highlights  of  the  first  two 
days  of  the  Wed.-Fri.  sessions,  in 
which  more  than  a  score  of  com- 
mittee and  section  meetings  were 
held,  included  plans  to  sponsor,  in 
conjunction  with  New  York  Trade 
School,  a  course  for  training  tele- 
vision technicians;  organization  of 
a  combined  phonograph  industry 
committee,  and  plans  for  partial 
sponsorship  of  a  contest  among 
youthful  amateur  radio  operators. 


To  Choose  Successor 

Top  news  development  of  the 
three-day  sessions  was  expected 
at  a  meeting  of  the  RTMA  board, 
which  was  to  name  a  successor  to 
President  Glen  A.  McDaniel,  either 
on  a  permanent  or  interim  basis 
(see  At  Deadline  for  late  develop- 
ment). Mr.  McDaniel  has  re- 
signed, effective  Oct.  1,  to  return 
to  New  York  and  the  practice  of 
Law  [B«T,  June  30].  Board 
Chairman  A.  D.  Plamondon  Jr. 
was  slated  to  preside  over  this 
meeting.  / 

Earlier,  the  Service  Committee 
approved  sponsorship  of  a  TV 
technicians  training  course  in  con- 
junction with  NYTS,  a  private  in- 
stitution. Teacher  of  the  course 
will  come  from  industry,  RTMA 
will  provide  funds  to  help  offset 
expenses  not  covered  by  tuition, 
and  manufacturer's  will  provide 
equipment  to  be  used  in  the  course. 


An  industry  advisory  board  als 
will  be  set  up  to  counsel  with  bot) 
the  teacher  and  the  school. 

In  the  phonograph  industry  con 
ference,  J.  A.  Berman  of  Shur 
Bros.  Inc.,  Chicago,  was  namei 
chairman  of  a  combined  industr 
committee  of  representatives  fron 
the  radio-TV  equipments  and  part 
industry  and  the  phonograp] 
manufacturing,  records,  and  needle 
industries.  John  W.  Griffin  of  th 
Record  Industry  Assn.  was  ap 
pointed  chairman  of  a  subcommit 
tee  to  devise  a  slogan  or  them> 
promoting  music  in  the  home 
while  Norman  C.  Owens,  of  Web 
ster-Chicago  Corp.,  was  designatec 
to  head  a  subcommittee  to  promott 
cooperation  with  other  associations 
The  ham  operators  contest  plans 
approved  by  the  Amateur  Activi 
ties  Section  of  the  RTMA  Part; 
Div.,  envision  some  200  prizes  fo 
a  Radio  Club  and  Radio  Contes 
being  sponsored  by  RTMA  an( 
Boys'  Life  magazine  in  cooperatioi 
with  American  Radio  Relay  Leagu 
and  other  amateur  radio  organiza 
tions  and  publications. 

Contest  is  open  to  youths  wh( 
are  not  already  licensed  amateu; 
operators  and  who  have  no 
reached  their  19th  birthday  b 
Jan.  1,  when  the  competitio 
opens,  and  prizes  will  be  awarded  i 
two  categories:  One,  where  manu 
factured  receivers  (including  con 
verted  surplus)  are  used,  and  th 
other  where  home-built  receiver 
(including  those  built  from  kits 
are  employed. 


: 

! 


l 


Page  72     •    September  22,  1952 


BROADCASTING    •  Telecastinj" 


TON 


FI  P 


K 

E  Y 

L 

■■■■■■jjlH 

K 

E  Y  1 

L 

K 

E  Y  1 

L 

K 

E  Y  1 

L 

HAS    TOP    TWO  PROGRAMS! 


HAS 


f     top  10! 


HAS     10     of     top  14! 


IS  THE  ADVERTISER'S  TOP 
SPOT    FOR  SALES! 


L  5 


SAN 

NNEL     «J  ANTONIO 
REPRESENTED  BY  KATZ 


NATIONAL  SALES  HEADQUARTERS— 

TOM  HARKER,  V.P.  NATIONAL  SALES  DIRECTOR 

488  MADISON  AVENUE,  NEW  YORK  CITY.  N.  Y. 


According  tc  August  1952  Pulse,  KEYL  has  7  out  of  10  (including  the  first  two)  and  10  out  of  the  top  14. 


1.  Wrestling— KEYL 

2.  Amos  and  Andy — KEYL 

3.  Best  of  Groucho  Marx — Station-B 

4.  Playhouse  of  Stars — KEYL 

5.  Dangerous  Assignment — Station-B 


6.  Television  Playhouse — Station-B 

7.  Boxing — KEYL 

8.  Lone  Ranger — KEYL 

9.  Toast  of  the  Town — KEYL 
10.  Danger— KEYL 


1 1 .  Arthur  Murray  Dance  Party- — KEYL 

12.  Martir.:  Kane,  Private  Eye — 
Station-B 

13.  Suspense — KEYL 

1 4.  Sumrner  Theatre— -KEYL 
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TV  Grants,  Applications,  Sept.  12-18 


(Continued  from  page  66) 


of  center  of  Terre  Haute.  Geographic 
coordinates  39°  28'  32"  N.  Lat.,  87°  27' 
29"  W.  Long.  Transmitter  and  antenna 
GE.  Legal  counsel  McKenna  &  Wilkin- 
son, Washington.  Consulting  engineer 
A.  D.  Ring  &  Co.,  Washington.  Prin- 
cipals include  equal  (20^ )  partners 
Albert  S.  Polan,  E.  G.  Polan,  Lincoln 
M.  Polan.  Dr.  Charles  M.  Polan  and 
Lake  Polan  Jr.,  all  20^  partners  in 
Polan  Industries  (mfrs.  of  glass  enve- 
lopes for  television  tubes  and  elec- 
tronics mfg.)  and  also  20^  partners  in 
Huntington  Processing  &  Packaging 
Corp.  (mobile  machine  shop  units ). 
Huntington.  Applicant  is  grantee  of 
new  TV  station  in  Ashland,  Ky.  City- 
priority  status:  Gr.  A-2,  No.  62. 

UTICA,    N.  Y. — Richard    H.  Balch, 

uhf  Ch.  19  (500-506  mc);  ERP  52.2 
kw  visual,  26.1  kw  aural;  antenna 
height  above  average  terrain  878  ft., 
above  ground  531  ft.  Estimated  con- 
struction cost  5358,052,  first  year  operat- 
ing cost  8250,000,  revenue  S250.000.  Post 
Office  address  20  Whitesboro  St.,  Utica 
2.  N.  Y.  Studio  location  to  be  deter- 
mined. Transmitter  location  at  inter- 
section of  Grace  Hill  Road  and  Smith 
Hill  Road,  about  2.5  mi.  NE  of  Deer- 
field,  500  ft.  SE  of  WKTV  (TV)  an- 
tenna. Geographic  coordinates  43°  08' 
34"  N.  Lat.,  75°  10'  39"  W.  Long.  Trans- 
mitter DuMont.  antenna  GE.  Legal 
counsel  Cohn  &  Marks,  Washington. 
Consulting  engineer  Kear  &  Kennedy, 
Washington.  Sole  owner  of  applicant  is 
Richard  H.  Balch,  vice  president  of 
Frost  Inc.  (fishing  tackle  distributors), 
New  York:  president  of  Horrocks- 
Ibbotson  Co.  (fishing  tackle  mfrs.), 
Utica,  N.  Y.,  and  interest  in  real  estate 
and  insurance  companies.  Mr.  Balch 
was  permittee  of  WERB-AM-FM  Utica 
which  was  deleted  in  1948.  City  priority 
status:  Gr.  B-2,  No.  144. 

MOUNT  AIRY,  N.  C— Ralph  D.  Ep- 
person (WPAQ),  uhf  Ch.  55  (716-722 
mc):  ERP  21.4  kw  visual,  10.7  kw  aural; 
antenna  height  above  average  terrain 
1.480  ft.,  above  ground  370  ft.  Estimated 
construction  cost  S150.700,  first  year 
operating  cost  3125,000.  revenue  $135,000. 
Post  Office  address  WPAQ,  Mount  Airy, 
N.  C.  Studio  location  WPAQ  Bldg. 
Transmitter  location  within  park 
grounds  of  Pilot  Mt.,  3  mi.  almost 
due  south  of  town  of  Pilot  Mt.,  1,570 
ft.  west  of  spectacular  pinnacle  known 
as  Pilot  Knob.  Geographic  coordinates 
36°  20'  23.4"  N.  Lat.,  80°  28'  48"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  A.  L.  Stein,  Washington.  Sole 
owner  of  applicant  is  Ralph  D.  Epper- 
son, owner  of  WPAQ.  City  priority 
status:  Gr.  A-2,  No.  691. 

t  TOLEDO,  Ohio — The  Community 
Bcstg.  Co.  (WTOL),  vhf  Ch.  11  (198-204 
mc);  ERP  316  kw  visual,  158  kw  aural; 
antenna  height  above  average  terrain 
1,000  ft.,  above  ground  1,042  ft.  Esti- 
mated construction  cost  $805,383.  first 
year  operating  cost  $1,033,127,  revenue 
$1,244,989.  Post  Office  address  709  Madi- 
son Ave.,  Toledo  2,  Ohio.  Studio  loca- 
tion not  indicated.  Transmitter  location 
on  Cedar  Point  Road  near  Norden 
Road,  3  mi.  east  of  Harbor  View. 
Geographic  coordinates  42°  40'  22"  N. 
Lat..  83°  22'  47"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Pier- 
son  &  Ball.  Washington.  Consulting 
engineer  A.  D.  Ring  &  Co.,  Washington. 
Principals  include  President  and  Treas- 
urer Frazier  Reams  (10%),  Vice  Presi- 
dent Morton  Ncipp  (10%).  Secretary 
and  Managing  Director  Thomas  S. 
Bretherton  (10%)  and  Assistant  Secre- 
tary Glenn  H.  Reams  (10%).  City  prior- 
ity status:  Gr.  B-4,  No.  192. 


CALL  ASSIGNMENTS 

FCC  assigned  the  following 
call  letters  to  TV  station  per- 
mittees : 

WITV  (TV)  Ft.  Lauderdale, 
Fla.  (Gerico  Investment  Co.,  uhf 
Ch.  17;  previously  assigned 
WFTV  [TV]);  WAKR-TV  Akron, 
Ohio  l  Summit  Radio  Corp.,  uhf 
Ch.  49);  WMAC-TV  Massillon, 
Ohio  (Midwest  TV  Co.,  uhf  Ch. 
23);  WKST-TV  Newcastle,  Pa. 
(WKST  Inc..  uhf  Ch.  45); 
WHUM-TV  Reading,  Pa.  (East- 
ern Radio  Corp..  uhf  Ch.  61); 
WEEU-TV  Reading,  Pa.  (Hawlev 
Bcstg.  Co.,  uhf  Ch.  33);  WTVU 
(TV)  Scranton,  Pa.  (Appalachian 
Co.,  uhf  Ch.  73:  previously  as- 
signed WUTV  [TV]),  and  WSLS- 
TV  Roanoke,  Va.  (Roanoke  Bctg. 
Corp.,  vhf  Ch.  10). 


FLORENCE,  S.  C. — Pee  Dee  Televi- 
sion Corp.,  vhf  Ch.  8  (180-183  mc);  ERP 
27.7  kw  visual,  13.85  kw  aural;  antenna 
height  above  average  terrain  353  ft., 
above  ground  355  ft.  Estimated  con- 
struction cost  S169.155,  first  year  oper- 
ating cost  $115,000,  revenue  $150,000. 
Post  Office  address  -P.  O.  Box  1211, 
Florence,  S.  C.  Studio  and  transmitter 
location  3  mi.  NW  of  Florence  on  U.  S. 
52,  site  of  WJMX  (AM).  Geographic 
coordinates  34°  13'  40"  N.  Lat.,  79°  47'  58" 
W.  Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  Dow,  Lomes  & 
Albertson,  Washington.  Consulting  en- 
gineer Craven,  Lohnes  &  Culver,  Wash- 
ington. Principals  include  President 
Eugene  E.  Stone  (7.1%),  president  and 
58.1%  owner  of  WJMX  Florence;  Vice 
President  Lewis  B.  Hyman  Sr.  (7.1%), 
vice  president  and  52%  owner  of 
WDSC-AM-FM  Dillon,  S.  C;  Vice  Pres- 
ident and  Secretary  Paul  H.  Benson  Jr. 
(7.1%),  secretary  and  32.9%  of  WJMX; 
Treasurer  J.  Boone  Aiken  (7.1%),  own- 
er of  Aiken  &  Co.  (general  insurance, 
real  estate,  property  management, 
mortgage  loans  and  investments),  Flor- 
ence; W.  Lee  Flowers  (7.1^c),  president 
and  majority  stockholder  of  W.  Lee 
Flowers  &  Co.  (wholesale  grocers  in 
Lake  City  and  Marion,  S.  C,  and 
Lumberton,  N.  C);  Joseph  K.  Martin 
(7.1%),  president  and  14%  owner  of 
WDSC-AM-FM;  DeLeon  Finklea  (7.1%), 
owner  of  retail  radio  and  television 
sales  and  service  business,  Florence: 
John  G.  Hyman  (7.1%),  90%  owner  of 
Hyman  Drug  Co.,  Pamplico,  S.  C,  and 
25%  to  50%  interest  in  various  motor 
companies  (automobile  sales  and  serv- 
ice); Willie  B.  Cox  (7.1%),  president 
of  Cox  Motors  (Hudson  and  Packard 
automobile  dealers),  Florence;  L.  Carl 
Hyman  (7.1%),  president  of  Hyman 
Auto  Co.,  Lake  City  and  Hemingway, 
S.  C;  I.  Percy  Mc  White  (7.1%),  presi- 
dent of  Palmetto  Bank  &  Trust  Co., 
Lake  City,  distributor  for  Gulf  Oil 
Corp.  and  50%  owner  of  Thomlinson 
&  McWhite,  cotton  ginners,  Lake  City; 
Philip  B.  Brown  (7.1%),  vice  president 
and  2%  owner  of  WDSC  and  secre- 
tary-treasurer and  50  <v  owner  of 
Brown-Lucius  Corp.  (FCX  dealer  agent, 
farmer's  cooperative),  Dillon;  John  Mc- 
Donald Law  (7.1%),  vice  president  and 
8.9%  owner  of  WJMX,  and  engaged  in 
real  estate  and  business  sales  on  com- 
mission basis,  and  Dr.  Dexter  M. 
Evans  (7.1%),  general  practice  of  medi- 
cine. Lake  City.  City  priority  status: 
Gr.  A-2,  No.  228. 

GALVESTON,  Tex. — Rudman  Televi- 
sion Co.,  uhf  Ch.  35  (596-602  mc);  ERP 
227  kw  visual,  119  kw  aural;  antenna 
height  above  average  terrain  469  ft., 
above  ground  482  ft.  Estimated  con- 
struction cost  $422,500,  first  year  oper- 
ating cost  $366,000,  revenue  $420,000. 
Post  Office  address  Mercantile  Bank 
Bldg.,  Dallas,  or  5507  Edlen  Drive, 
Dallas,  or  c/o  Ross  K.  Prescott,  1430 
Life  of  America  Bldg.,  Dallas.  Studio 
and  transmitter  location  on  State  Hwy. 
6  at  Hitchcock,  Tex..  14  mi.  NW  of 
Galveston.  Geographic  coordinates  29° 
20'  59"  N.  Lat.,  95°  01'  13"  W.  Long. 
Transmitter  and  antenna  GE.  Legal 
counsel  Ross  K.  Prescott,  Dallas.  Con- 
sulting engineer  Guy  C.  Hutcheson, 
Arlington.  Tex.  Sole  owner  of  appli- 
cant is  M.  B.  Rudman,  independent 
oil  operator  in  Texas,  Oklahoma,  Louis- 
iana. Arkansas,  North  Dakota,  Illinois, 
Georgia,  Florida,  Alabama  and  South 
Dakota:  principal  offices  in  Mercantile 
Bank  Bldg.,  Dallas.  He  also  seeks  TV 
stations  in  Bismarck  and  Minot,  N.  D. 
City  priority  status:  Gr.  A-2,  No.  58. 

APPLICATIONS  MODIFIED 

LOS  ANGELES,  Calif.  —  John  Poole 
Bcstg.  Co.  (KBIG)  (modification  of  ap- 
plication), uhf  Ch.  22  (518-524  mc); 
ERP  540  kw  visual,  315  kw  aural;  an- 
tenna height  above  average  terrain 
2,929  ft.,  above  ground  146  ft.  Change 
in  antenna  because  of  proposal  of  U. 
of  Southern  California  to  mount  its  TV 
antenna  for  uhf  Ch.  *28  on  tower 
owned  by  John  Poole  Bcstg.  Co.,  now 
used  by  KFMV  (FM)  Los  Angeles.  For 
earlier  application,  see  B.T,  July  7. 

THOMAS  VILLE,  Ga. — E.    D.  Rivers 

Sr.  (modification  of  application).  Geo- 
graphical coordinates  changed  to  30° 
50'  55"  N.  Lat.,  83°  57'  12"  W.  Long. 
For  application,  see  B.T,  July  14. 

MUNCIE,  Ind.— Tri  City  Radio  Corp. 
(WLBC)  (modification  of  application), 
to  change  ERP  from  17.4  kw  visual,  8.7 
kw  aural,  to  18.05  kw  visual,  9.1  kw 
aural;  change  antenna  height  above 
average  terrain  from  524  ft.  to  526  ft. 
For  application,  see  B.T,  June  16. 

BALTIMORE,  Md.  —  WITH-TV  Inc. 

(WITH)  (modification  of  application), 
uhf  Ch.  60  (746-752  mc);  ERP  104  kw 
visual,  58.5  kw  aural;  antenna  height 
above  average  terrain  304  ft.,  above 


ground  360  ft.  Estimated  construction 
cost  $283,500,  first  year  operating  cost 
$250,000,  revenue  $200,000.  Post  Office 
address  7  East  Lexington  St.,  Baltimore 
3  Md.  Studio  location  7  East  Lexing- 
ton St.  Transmitter  location  1220-1230 
Curtain  Ave.  Geographic  coordinates 
39°  18'  58"  N.  Lat.,  76°  36'  03"  W.  Long. 
Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Arnold,  Fortas  &  Porter, 
Washington.  Consulting  engineer  Jan- 
sky  &  Bailey.  Washington.  Modification 
of  application;  for  earlier  application 
see  B.T,  Aug.  4. 

LINCOLN,  Neb. — Cornhusker  Radio  & 
Television  Corp.  (KOLN)  (modification 
of  application),  vhf  Ch.  12  (204-210 
mc);  ERP  21.6  kw  visual,  10.8  kw  aural; 
antenna  height  above  average  terrain 
313  ft.,  above  ground  377  ft.  Estimated 
construction  cost  $195,129,  first  year 
operating  cost  $180,000,  revenue  $200,- 
000.  Post  Office  address  %  Radio  Sta- 
tion KOLN  Lincoln,  Neb.  Studio  and 
transmitter  location  40  and  W  Streets. 
Geographic  coordinates  40°  49'  23"  N. 
Lat.,  96°  39'  28"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Fisher, 
Wayland,  Duvall  &  Southmayd,  Wash- 
ington. Consulting  engineer  Commercial 
Radio  Equipment  Co.,  Washington. 
Principals  include  President  Edward  M. 
O'Shea  (now  48.5%;  proposed  41.78%); 
Vice  President  Harold  E.  Anderson 
(now  2.5%;  proposed  15.5%),  and  Secre- 
tary Bennett  S.  Martin  (now  48.5%; 
proposed  41.78%).  Modification  of  ap- 
plication; for  earlier  application  see 
B.T,  July  28. 

FARGO,  N.  D.-WDAY  Inc.  (WD AY) 
(modification  of  application),  to  change 
ERP  from  64.4  kw  visual,  32.2  kw  aural, 
to  70.55  kw  visual,  35.275  kw  aural; 
change  antenna  height  above  average 
terrain  from  460  ft.  to  172  ft.  For  appli- 
cation, see  B.T,  June  23. 

PORTLAND,  Ore.  —  Cascade  Televi- 
sion Co.  (modification  of  application): 
type  of  antenna  and  other  equipment 
changes.  For  application,  see  B.T, 
Sept.  15. 

PHILADELPHIA,   Pa.  —  Lou  Poller 

(modification  of  application),  uhf  Ch. 
23  (524-530  mc);  ERP  1,000  kw  visual, 
500  kw  aural;  antenna  height  above 
average  terrain  755  ft.,  above  ground 
685  ft.  Studio  location  to  be  determined. 
Transmitter  location  on  Waverly  Road. 
Geographic  coordinates  40°  05'  30"  N. 
Lat.,  75°  10'  36"  W.  Long.  Transmitter 
RCA,  antenna  GE.  For  earlier  applica- 
tion, see  B.T,  Aug.  11. 

KNOXVILLE,  Tenn.  —  WKGN  Inc. 
(WKGN)  (modification  of  application); 
change  in  stockholders,  and  service 
contours  in  engineering  report  cor- 
rected. For  application,  see  B.T,  July 
28. 

NASHVILLE,  Tenn.  —  WSIX  Bcstg. 
Station  (WSIX)  (modification  of  appli- 
cation), vhf  Ch.  8  (180-186  mc);  ERP 
316  kw  visual.  168  kw  aural;  antenna 
height  above  average  terrain  1,065  ft., 
above  ground  631  ft.  Estimated  con- 
struction cost  $623,570,  first  year  oper- 
ating cost  $500,000,  revenue  $500,000. 
Change  in  antenna  height  to  conform 
with  approval  given  to  applicant  by  Air 
Coordinating  Committee  for  increase 
in  tower  height.  For  earlier  applica- 
tion, see  B.T,  July  14. 

WICHITA  FALLS,  Tex. — Wichtex  Ra- 
dio &  Television  Co.  (KFDX),  (modi- 
fication of  application);  change  antenna 
height  above  average  terrain  from  510 
ft.  to  504  ft.  For  application,  see  B.T, 
June  30. 

HONOLULU,  T.  H. — Radio  Honolulu 
Ltd.  (modification  of  application);  ad- 
ditional corporate  and  financial  data 
submitted.  For  application,  see  B.T, 
July  7. 

EXISTING  STATIONS 
Changes  Requested 

WKNB-TV   NEW   BRITAIN,  Conn.— 

Mod.  CP  (which  authorized  new  TV 
station),  to  increase  ERP  from  180  kw 
visual,  90  kw  aural,  to  206  kw  visual, 
103  kw  aural;  move  transmitter  loca- 
tion from  3.3  mi.  NE  of  Southington 
(Hartford),  Conn.,  to  Rattlesnake  Mt., 
3,4  mi.  SE  of  junction  of  U.  S.  6  and 
Connecticut  Route  10,  south  of  Farm- 
ington,  Conn.;  antenna  height  above 
average  terrain  970  ft.  Estimated  cost 
of  change  $334,379. 

WEEK-TV  PEORIA,  111.— Mod.  CP 
(which  authorized  new  TV  station),  to 
change  studio  location  from  "to  be 
determined"  to  2907  Springfield  Road, 
Groveland  Township,  111. 

WNAC-TV  BOSTON,  Mass.— Amended 
application  to  change  ERP  from  200  kw 
visual,  100  kw  aural,  to  26.6  kw  visual, 
13.3  kw  aural;  antenna  height  above 
average  terrain  470  ft. 

WWLP    (TV)    SPRINGFIELD,  Mass. 

— Mod.  CP  (which  authorized  new  TV 
station)  to  change  ERP  from  115  kw 
visual,  58  kw  aural,  to  150  kw  visual, 
75  kw  aural;  change  transmitter  loca- 
tion from  Mt.  Tom.  1.75  mi.  NW  of 
Holyoke,    Mass.,    and    studio  location 


AT  SIGNING  of  pact  for  Genera 
Motors  to  sponsor  NCAA  games  o 
NBC-TV  were  (I  to  r)  Asa  S.  Bushnell 
director,  NCAA  TV  program  for  1952 
William  F.  Hufstader,  GM  vice  pres 
ident  in  charge  of  distribution  staff 
and  Paul  Garrett,  GM  vice  presiden 
of  public  relations  staff. 


from  "to  be  determined,"  to  Nort 
West  St.,  Provin  Mt.,  Agawam,  Mass 
antenna  height  above  average  terrai 
704  ft. 

WSYR-TV   SYRACUSE,  N.  Y.— Moc 

CP  (which  authorized  new  TV  station 
to  change  type  of  antenna. 

WFMY-TV    GREENSBORO,    N.  C- 

Mod.  CP  (which  authorized  changes  i: 
existing  station)  for  extension  of  com 
pletion  date  from  Oct.  20,  1952,  to  Apr) 
20,  1953. 

WHUM-TV  READING,  Pa.— Mod.  CI 
(which  authorized  new  TV  station)  t 
change  transmitter  location  from  2 
mi.  SSW  of  Summitt  Station,  Berk 
County,  Pa.,  to  2.7  mi.  SSW  of  Summit 
Station,  Berks  County,  Pa.,  antenn 
height  above  average  terrain  1,766  ft. 

WMCT     (TV)     MEMPHIS,  Tenn. 

Change  from  Ch.  4  (66-72  mc)  to  Ch 
3  (60-66  mc),  ERP  from  13  kw  visual 
7  kw  aural,  to  100  kw  visual,  50  kv 
aural;  antenna  height  above  average 
terrain  from  666  ft.  to  977  ft.  Estimate< 
cost  of  change  $200,000. 


EDUCATIONAL  OUTLET 

Phila.  Possibility  Loom 

POSSIBILITY  of  establishing  i 
cooperative  educational  televisioi 
station  in  Philadelphia,  in  Memoria 
Hall,  Fairmount  Park,  at  a  cost  o; 
SI  million  was  reported  by  Waltei 
Biddle  Saul,  president  of  the  Boarc 
of  Education. 

Mr.  Saul  reported  that  th< 
mayor,  other  city  officials  and  th< 
Park  Commission  were  considering 
the  possibility  of  having  the  citj 
convert  the  hall  to  use  as  a  tele 
vision  studio.  He  added  that  the 
survey  to  date,  including  inspectior 
of  Memorial  Hall  by  architects  anc 
other  investigations  by  engineers 
and  television  experts  has  eosl 
nothing.  All  work,  he  said,  has 
been  done  voluntarily. 


KMTV  (TV)  Expansion 

KMTV  (TV)  Omaha  has  markec 
its  third  anniversary  with  an  an- 
nouncement of  a  huge  expansion 
plan.  Owen  Saddler,  general  man- 
ager, said  the  station  will  immedi 
ately  begin  constructing  a  large 
modern,  air-conditioned,  acousti 
cally-treated  studio,  larger  than  th< 
one  now  in  use.  The  remodeling 
plan  also  calls  for  a  new  film  proc 
essing  room,  glass-enclosed  control 
room,  news  room,  new  offices  anc 
greatly    enlarged    storage  area. 
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memo  from 


i.  11  C  Piter al  Manager 

151  West  46.h  S.reei 
NewYorkl9,N.V. 


aicTt  of  BLOOD,  SEX 
Are  you  sick  uj- 

and  STEERS? 

Q  to  stations,  &avc 
This  is  a  seeking  a  television 

and  agencies  who  are  ■  ^ enoe. 

t>,at  will  appea1  ^u 
program  that  Enoyolopedia 

•  „  the  famous  Ency^ 
we  are  now  releasing  th         ^  fUOS  for 

Britannioa  series  of 
television. 

,      ,„  the  series.  Eaon 

„  are  26  films  in 
Ihere  are  2 

timed  exactly  to 

v,  «tern  Bell  Telephone 
Sponsors  U*e  ^ 
(Kansas  City)  •  •  (MiWauKee) . .  -Third 

(Pittshurgh)...rat« ,  Ox .  others  have 

Ltional  Ban,  ^'examples  -  class 

—ersal  appea1' 

usted  helow.  The  cost  is 

~  su:rsrdeiuon  ^  *.  — . 

reasonable* 


Story  of  Christopher  Columbus 

Robert  Cavelier,  Sieur  de  Las  Salle 

Benjamin  Franklin 

George  Washington 

Thomas  Jefferson 

Daniel  Boone 

Lewis  and  Clark 

Alexander  Hamilton 

John  Marshall 


John  Quincy  Adams 

Eli  Whitney 

Andrew  Jackson 

Daniel  Webster 

John  C.  Calhoun 

Henry  Wadsworth  Longfellow 

Horace  Mann 

John  C.  Fremont 

Abraham  Lincoln 


Andrew  Carnegie 
Booker  T.  Washington 
Susan  B.  Anthony 
Washington  Irving 
James  Fenimore  Cooper 
John  Greenleaf  Whittier 
Oliver  Wendell  Holmes 
Louisa  May  Alcott 
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WICC-TV  PLANS 

Building,  Promoting  Begins 

CONSTRUCTION  of  WICC-TV 
Bridgeport,  Conn.,  is  slated  to  start 
this  week,  with  completion  sched- 
uled by  January.  Arrangements 
already  are  made  for  the  station, 
described  as  New  England's  first 
uhf  outlet,  to  contribute  to  Bridge- 
port's continuation  as  a  uhf  testing 
ground. 

President  Philip  Merryman,  sign- 
ing a  $270,000  contract  with  Gray- 
bar Electric  Co.  for  both  studio  and 
transmitting  equipment,  said 
agreement  terms  provide  for  Fed- 
eral Telecommunications  Labs., 
which  will  supply  equipment 
through  Graybar,  to  use  WICC-TV 
to  field  test  its  laboratory  develop- 
ments in  new  TV  equipment  under 
actual  operating  conditions. 

Bridgeport  is  noted  as  the  site  of 
RCA's  pioneering  experimental 
uhf  station,  which  has  been  sold 
to  Empire  Coil  Co.  and  sent  to 
Portland,  Ore.,  where  it  was  slated 
to  go  on  the  air  over  the  past  week- 
end (see  story  page  25).  Under 
the  arrangements  with  Federal, 
Mr.  Merryman  reported,  that  com- 
pany will  use  WICC-TV  to  test  any 
laboratory  developments  it  wishes, 
including  color  as  well  as  mono- 
chrome TV. 

Mr.  Merryman  said  total  con- 
struction and  equipment  cost  of 
WICC-TV  will  be  about  $350,000. 
A  new  building  is  under  construc- 
tion seven  miles  north  of  Bridge- 
port to  house  both  the  TV  station — 
on  Channel  43 — and  WICC  studios. 
WICC-TV  will  use  a  435-ft.  tower 
and  effective  radiated  power  will 
be  about  20  kw  initially,  going  to 
200  kw  upon  delivery  of  equipment 
expected  about  mid-1953.  The  sta- 
tion will  be  affiliated  with  ABC- 
TV,  with  local  programming 
stressing  community  news  and 
events. 

Federal  is  supplying  transmitter, 
master  control  and  other  studio 
equipment  as  part  of  a  complete 
station  package,  which  also  will  in- 
clude tower,  antenna,  cameras, 
lighting  and  wiring  and  other  elec- 
trical equipment,  all  supplied 
through  Graybar. 

Mr.  Merryman  said  he  expected 
about  15,000  uhf  sets  to  be  in  the 
area  by  the  time  the  station  goes 
on  the  air.  Several  manufacturers 
are  cooperating  by  holding  training 
sessions  for  service  men,  in  addi- 
tion to  -  instituting  set  promotion 
campaigns,  he  said. 


WNBT  (TV)  Buys 

WNBT  (TV)  New  York  has 
bought  the  syndicated  film  series, 
The  All  American  Game  of  the 
Week  for  presentation  13  weeks, 
starting  this  Wednesday  from  7- 
7:30  p.m.  Consolidated  Television 
Sales  is  distributing  the  series, 
produced  by  Sportsvision  Inc., 
Hollywood.  Series  also  will  be 
shown  over  WBEN-TV  Buffalo, 
starting  this  week,  under  the  spon- 
sorship of  Coca-Cola.  Agency: 
Comstock  &  Co.,  Buffalo. 
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WICC-TV  President  Merryman  (I) 
signs  contract  with  Thomas  Galla- 
tin of  Graybar  Electric  Co.,  which 
will  furnish  uhf  equipment  for 
station. 


RECEIVER  SALES 

Andrea  Sees  Banner  Year 

PREDICTION  that  1953  will  be  a 
banner  year  for  television  receiver 
sales  was  voiced  by  Frank  A.  D. 
Andrea,  president  of  the  Andrea 
Radio  Corp.,  New  York,  at  a  trade 
showing  of  his  firm's  1953  line 
in  the  Waldorf-Astoria  Hotel  last 
week. 

He  tempered  his  optimism  with 
a  warning  that  the  industry  must 
profit  from  what  he  called  the 
recent  experience  in  Denver.  He 
said  the  "dumping  of  old  and  work- 
over  receivers  has  left  a  great 
many  unhappy  owners  in  Denver." 

Mr.  Andrea  observed  that  there 
is  "a  great  potential  for  replace- 
ment of  small  screen  receivers  and 
tremendous  new  markets  open  to 
us  when  the  new  FCC-authorized 
vhf  and  uhf  stations  get  on  the 
air." 

Lynn  Eaton,  Andrea's  general 
sales  manager,  said  the  firm's  new 
TV  receiver  line  includes  complete 
coverage  of  uhf  with  factory-in- 
stalled continuous  uhf  tuner  or 
vhf  only,  with  provision  for  adding 
strips  or  complete  tuner  later. 


NEW  USES  OF  TV 

Tested  by  B&O,  RCA  Victor 

NEW  uses  of  television  in  rail- 
roading which  may  save  both  time 
and  money  were  explored  last  week 
by  the  Baltimore  &  Ohio  Railroad 
and  RCA  Victor  at  the  B  &  O's 
Barr  Yard  in  Chicago. 

Instead  of  walking  among  trains 
and  over  tracks,  a  checker  sat  be- 
fore a  newly-developed  Vidicon  in- 
dustrial TV  system  and  listed  num- 
bers of  cars  as  they  passed  before 
an  unattended  camera.  Speaking 
for  RCA  Victor,  W.  W.  Watts,  vice 
president  in  charge  of  RCA  Engi- 
neering Products  Dept.,  commented 
that  railroading  is  the  newest  and 
one  of  the  most  challenging  of  a 
growing  list  of  industrial  and 
scientific  fields. 


TV  SPOT  announcement  promotion 
campaign  on  behalf  of  DuMont  retail 
TV  dealers  in  New  York  is  being  car- 
ried over  DuMont's  WABD  (TV)  New 
York.  Some  40  spots  per  week  are 
being  used. 


COLUMBIA  COURSE 

Planned  for  ABC -TV 

ACTUAL  seminar  in  American  civ- 
ilization given  by  Columbia  U. 
School  of  General  Studies  will  be 
presented  in  a  weekly  series  over 
the  ABC-TV  network,  starting  Sat., 
Oct.  4,  7-7:30  p.m.  EST. 

In  a  joint  statement  to  be  re- 
leased yesterday  (Sunday)  by  Rob- 
ert E.  Kintner,  ABC  president, 
and  Louis  M.  Hacker,  dean  of 
Columbia  U.  School  of  General 
Studies,  the  series,  entitled  "Semi- 
nar," was  described  as  a  study  of 
the  major  contributing  factors  of 
civilization  in  the  U.  S.,  as  derived 
from  the  impact  of  great  thinkers, 
great  writers  and  great  books. 

Program  will  be  based  on  a  reg- 
ular course  given  at  Columbia  and 
will  examine  such  books  as  Toyn- 
bee's  Civilization  on  Trial,  Marx 
and  Engels'  Communist  Manifesto, 
Freud's  Civilization  and  Its  Dis- 
contents, and  works  by  St.  Augus- 
tine, John  Calvin,  John  Locke, 
Adam  Smith  and  Ralph  Waldo 
Emerson. 

Dean  Hacker  observed  that  only 
75  students  are  permitted  to  reg- 
ister at  Columbia  for  the  course 
but  through  TV  millions  of  view- 
ers will  be  permitted  to  take  part. 
The  audience,  he  said,  may  obtain 
a  syllabus  of  the  new  course  from 
the  School  of  General  Studies  and 
may  take  a  final  examination.  The 
TV  audience  will  receive  no  aca- 
demic credit,  however. 

The  series  will  be  conducted  by 
Donald  N.  Bigelow,  assistant  pro- 
fessor of  history  at  Columbia  U., 
and  will  be  produced  at  ABC's 
58th  St.  Theatre  in  New  York 
under  the  supervision  of  John  W. 
Pacey,  director  of  public  affairs 
for  the  network. 


SKIATRON  STOCK 

108,000  Shares  for  Sale 

COFFIN,  Betz  &  Co.,  Phila.,  is 
offering  108,000  shares  of  addition- 
al common  stock,  par  value  10 
cents,  of  Skiatron  Electronics  & 
Television  Corp.  at  $2.50  per  share. 

Proceeds  will  be  used  by  the 
company  to  carry  on  a  public  test 
of  its  pay-as-you-see  television 
system  known  as  Subscriber-Vision 
in  the  New  York  metropolitan  area. 
The  company,  according  to  the  of- 
fering circular,  is  now  preparing 
an  application  to  the  FCC  for  au- 
thorization to  embark  on  this  pub- 
lic test  in  the  scheduled  develop- 
ment of  Subscriber-Vision. 


Bishop  Sheen  to  Resume 

BISHOP  Fulton  J.  Sheen's  tele- 
vision program,  Life  Is  Worth  Liv- 
ing, will  be  resumed  over  the  Du- 
Mont Television  Network  Nov.  18 
in  the  Tuesday  8  p.m.  time  spot 
it  occupied  last  season,  Chris  J. 
Witting,  DuMont's  general  man- 
ager, has  announced. 


KBTV  (TV)  DEBUT 

Is  Set  for  Oct.  12 

COLORADO  Television  Corp.,  li- 
censee of  KVOD  Denver  and  gran- 
tee of  vhf  Channel  9  that  city, 
will  begin  engineering  test  pro- 
grams next  Monday  and  its  interim 
commercial  program  operation  Oct. 
12  as  KBTV  (TV),  it  was  reported 
last  week. 

Simultaneously,  recent  additions 
to  the  staff  were  announced  by 
Joe  Herold,  who  was  appointed 
general  manager  of  the  new  video 
outlet  in  mid-August. 

Latest  plans  call  for  KBTV  to' 
operate  on  an  interim  basis  to 
about  Nov.  30,  with  12  kw  ERP; 
from  Nov.  30  to  March  1,  1953, 
with  24  kw  ERP,  and  with  ERP 
of  240  kw  visual  and  120  kw  aural 
after  March  1,  when  permanent  in- 
stallation of  RCA  unit  and  full 
power  are  expected.  Transmitter 
location  is  atop  Lookout  Mt.  and 
temporary  studios  at  1100  Califor- 
nia St.  New  studios  are  under 
construction. 

KBTV  will  feature  some  live 
programming  from  the  first  day's 
operation  and  will  open  as  a  CBS 
and  ABC  affiliate,  according  to  Mr. 
Herold. 

Staff  additions  include  Sam  Wor- 
sham,  formerly  with  WOW-TV 
Omaha,  named  production  facili- 
ties manager,  and  Jerry  Lee, 
WOAI-TV  San  Antonio,  new  com- 
mercial manager.  Other  appoint- 
ments are:  W.  L.  Murray,  RCA 
Engineering  Products  and  WOW- 
TV,  film  manager;  Carl  Bliesner, 
WREN  Topeka,  transmitter  super- 
visor; James  Butts,  KWWL  Water- 
loo and  WOI-TV  Ames,  both  Iowa, 
studio  supervisor;  Rosa  Lee  Sam- 
uels, former  assistant  manager  of 
KFXJ  Grand  Junction,  Col.,  office 
manager  and  secretary  to  Mr. 
Herold. 

Top  principals  of  Colorado  TV 
Corp.  are  W.  D.  Pyle,  president, 
and  T.  C.  Ekrem,  vice  president, 
owners  of  KVOD.  Mr.  Ekrem  also 
is  secretary-treasurer  and  sales 
manager  of  KBTV. 

Colorado  TV  Corp.  was  in  the 
forefront  of  TV  applications  grant- 
ed by  the  FCC  last  July  in  the 
first  post-thaw  steps  taken  by  the 
Commission.  The  bid  was  unop- 
posed for  vhf  Channel  9  in  Denver 
[B*T,  July  21,  14,  7].  Estimated 
construction  cost  is  $394,000. 

Mr.  Herold  came  to  KBTV  from 
RCA  where  he  was  TV  station 
planning  consultant.  Previously  he 
had  been  associated  with  the  late 
John  Gillin  at  WOW  Inc.,  helping 
to  construct  WOW-TV,  and  was 
manager  of  television  and  techni- 
cal director.  Mr.  Herold  has  helped 
construct  two  other  TV  stations — 
both  in  South  America — in  addition 
to  WOW-TV  and  KBTV. 


PAMPHLET,  "Television  Do's  and 
Don'ts,"  designed  to  aid  religious 
broadcasters  in  making  more  forceful 
presentation  on  TV,  has  been  com- 
piled by  Charles  H.  Schmitz,  director, 
broadcast  training,  National  Council 
of  Churches  of  Christ,  New  York. 
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THE  MAURER  16m»  TAKES 
THE  HIGH  ROAD,  TOO! 


It's  a  high  road  to  Scotland  for  a 
commercial  documentary  . . .  high  in 
time  and  expenses.  Results  must  be 
perfect !  So  Ken  Richter ,  filming  "The  Romance  of  Silver 

Design"  for  Reed  and  Barton,  uses  the  Maurer  "16"  . . 
as  you'd  expect.  Professionals  everywhere  use  the  camera 
designed  for  professional  work.  Study  the  unique 
features  of  the  Maurer  "16." 


maurer 


THE  1 6 MM.  SOUND  ON  FILM  RECORDING 

SYSTEM  combines  the  highest  fidelity  in 
16mm.  recording  practice  with  wide  flexi* 
bility  and  extreme  simplicity  of  operation. 


THE  MAURER  18MM.,  designed  specifically 
for  professional  use,  equipped  with  pre- 
cision high-power  focusing  and  view-finder. 
Standard  equipment  includes:  235°  dis- 
solving shutter,  automatic  fade  control, 
view  finder,  sunshade  and  filter  holder,  one 
400-foot  gear-driven  film  magazine,  a  60- 
cycle  US-volt  synchronous  motor,  one 
8-frame  handcrank,  power  cable  and  a 
lightweight  carrying  case. 


THE  MODEL  F  PRIME  RECORDING  OPTICAL 
SYSTEM  AND  GALVANOMETER.  A  complete 

light  modulating  unit  for  recording  sound 
photographically  upon  standard  film,  re- 
quires no  special  servicing  or  spare  parts 
(other  than  recording  lamp). 


J.   A.   M  ALT  It  E  It,   live.      J^M  PjC    CABLE  ADDRESS: 

37-01  31st  Street,  Long  Island  City    1,  New  York  "  K^ll Will  IUI  JAMAURER 

1107  South  Robertson  Blvd.,  Los  Angeles  35,  California  ^^UU  l 
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A  much-needed  fresh  new  concept  of 

TV  musical  programming  .  • .  now  available! 


New  Faces!  New  Talent!  Name  Stars!  The  pick  of  perennial  Favorites 
Pops  and  Standard  Hit  Tunes!  "Hit  Parade"  story  production  technique  fo 
greater  visual  impact,  more  effective  programming  and  sponsor  succes 


You've  been  hoping  and  waiting  for  a  service  like  this.  At 
last,  here  it  is!  A  solid,  well-balanced  library  with  top-notch 
entertainment  quality,  sure-fire  audience  appeal. Made  right, 
priced  right  for  easy  sale  to  your  sponsors.  Backed  by  an 
organization  with  a  reputation  for  delivering  the  goods— 
UNITED  TELEVISION  PROGRAMS,  Inc.,  the  same  people 
who  for  18  years  have  made  the  STANDARD  RADIO  TRAN- 
SCRIPTION LIBRARY  a  buy  word  for  quality,  dependability 
and  service  in  the  radio  industry.  When  you  have  the  UTP 
MUSICAL-FILM  LIBRARY  you  have  a  service  tailor-made  to 
your  programming  and  sponsor  needs  .  .  .  because  you  are 
equipped  with  .  .  . 

A  Hand-Picked,  Weil-Balanced  Basic  Library 

A  wide  selection  of  standard  pops,  all-time  show  hit  tunes,  per- 
ennial favorites,  sparkling  novelties.  No  deadwood.  All  fresh, 
live  stuff.  You'll  want  to  use— and  re-use— every  single  selection. 

Supplemented  by  Monthly  Releases 

Fresh,  new  favorites— all  the  very  best  inTV  musical  entertainment. 


Outstanding  "Name"  Talent 

Featuring  The  Ink  Spots,  Connee  Boswell,  Phil  Brito,  June  Valli, 
Marion  Morgan,  Sunny  Gale,  Irving  Fields  and  many  other  stand- 
out musical  performers. 

Production  Quality 

Each  film  a  finished  story  production  with  special  settings,  cos- 
tuming, reaction  shots  and  full  supporting  cast  ...  in  production 
for  more  than  a  year  by  Studio  Films,  Inc.,  Cleveland,  Ohio,  on 
their  modern  sound  stages  with  the  latest  and  best  equipment. 

Sound  on  Film— complete  sound  track 

Each  selection  has  complete  sound  track  right  on  the  film  ...  no 
need  to  sync  action  with  phono  platters,  etc. 


Merchandising  Support 

UTP  know-how  backs  you  all  the  way  with  mats,  glossies,  public- 
ity and  other  merchandising  aids  to  help  you  sell  your  sponsors. 


Realistic  Pricing 

Rates  are  well  within  the  lowest  budget  and  made  to  attract 
prospective  advertisers.  You'll  find  it  easy  to  sell  this  service  on 
a  quality-at-low-cost  basis. 


OTP  IS  TOWS  9£ST  8£T  FOR  MUSICAL  FILM 

HORARY  SERVICE,       Write  or  phone  for  full  particulars. 


Bob  Haymes  Featured  in  more  than  25  Columbia  Pic» 
tures.  Starred  on  radio  and  in  top  nightspot  appearances. 


June  Valli  Currently  featured  on  the  Lucky  Strike  "Hit 
Parade"  television  program,  NBC  TV  network,  Saturdays, 


Maureen  Cannon  Star  of  Paul  Whiteman  TV  show; 
"Up  in  Central  Park"  Broadway  Musical  hit,  and  others. 


Phil  BritO  "The  Music  Man"  Top  record- 
ing star  of  MGM  and  Musicraft  Records. 


The  Ink  Spots  Favorites  of  millions  for  years.  Many 
of  their  recordings  have  never  been  equalled  in  safes. 


444  Madison  Avenue 
New  York-PL  3-4620 

360  North  Michigan 
Chicago-CE  6-0041 

140  North  La  Brea 
Hollywood-WE  8-9181 


UrP— voted  the  best  TV  film  distributor  by  137  leading 
advertising  agencies  (Billboard— June  14,  1952). 

Other  highly-rated  top-selling  releases:  Counterpoint 
Royal  Playhouse  •  Hollywood  Off-Beaf  *  Big  Town 
Double  Play  with  Durocher  and  Day  ♦  Sleepy  Joe 
Old  American  Barn  Dance  •  Movie  Quick  Quiz 
The  Chimps  and  others. 


Station 


Dallas 

*7etevi<Ua*t  Station 


SERVES  THE  LARGEST 

TELEVISION 
MARKET... 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


186.021 


I 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

— This  is  why  — \ 

f  KRLD-TV 

is  your  best  buy  — 

Channel  A  .  .  .  Represented  by 


he  BRANHAM  Company 


'age  80 
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Pabst  Bouts  Continue 
To  Head  Nielsen  L/si 

(Report  234) 

PABST  boxing  bouts  on  CBS- 
TV  Wednesday  night  con- 
tinued to  lead  the  Nielsen 
national  list  of  TV  programs  dur- 
ing the  two  weeks  ending  Aug.  9, 
both  in  number  of  TV  homes 
reached  and  percentage  of  TV 
homes  reached  in  program  station 
areas.    Top  10  lists  follow: 

NUMBER  OF  TV  HOMES  REACHED 

Hemes 

Rank              Program  (000) 

1  Pabst  Blue  Ribbon  Bouts  (CBS)  5,253 

2  My  Little  Margie  (CBS)  5,227 

3  Arthur  Godfrey  &  Friends 

(Liggett  &  Myers  Tobacco)  (CBS)  5,178 

4  Arthur  Godfrey  &  Friends 

(Toni-Gillette  Razor  Co.)  (CBS)  4,860 

5  Dragnet  (NBC)  4,750 

6  Arthur  Godfrey  &  Friends 

(Pillsbury  Mills  Inc.)  (CBS)  4,152 

7  Racket  Squad  (CBS)  4,152 

8  Goodyear  TV  Playhouse  (NBC)  3,970 

9  You  Bet  Your  Life  (NBC)  3,926 
10    Assignment-Manhunt  (NBC)  3,906 

PER  CENT  OF  TV  HOMES  REACHED 
IN  PROGRAM  STATION  AREAS 

Homes 

Rank  Program 

1  Pabst  Blue  Ribbon  Bouts  (CBS) 

2  Arthur  Godfrey  &  Friends 
(Liggett  &  Myers  Tobacco)  (CBS) 

Arthur  Godfrey's  Scouts  (CBS) 
My  Little  Margie  (CBS) 
Dragnet  (NBC) 
Big  Town  (CBS) 
Arthur  Godfrey  &  Friends 
(Toni-Gillette  Razor  Co.) 
Racket  Squad  (CBS) 
Robt.  Montgomery  Presents 

(American  Tobacco  Co.)  (NBC) 
Gangbusters  (NBC 


grams  for  the  week  of  Sept.  1-7 
follow : 


Rank  Frogram 

1.  Talent  Scouts 

2.  Your  Show  of  Shows 

3.  Godfrey's  Friends 

4.  Gangbusters 

5.  Big  Town 

6.  Racket  Squad 

7.  My  Little  Margie 

8.  Toast  of  the  Town 

9.  The  Hunter 

10.  Your  Hit  Parade 


Network  Rating 
(CBS)  35.8 
(NBC)  34.5 
(CBS)  34.2 
(NBC)  30.9 
(CBS)  29.0 
(CBS)  28.6 
(CBS)  28.2 
(CBS)  27.4 
(CBS)  25.7 
(NBC)  25.5 


riod.  July  shipments  totaled  288,- 
247. 

Following  are  RTMA's  estimated 
shipments  to  dealers  by  states  foi 
the  seven-month  period  this  year: 


(CBS) 


10 
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% 
31 .8 

31 .7 
30.5 
29.8 
29.3 
28.4 

28.3 
27.5 

26.7 
26.6 


'Scouts1  Leads  Trendex 
For  Week  of  Sept.  1-7 

TOP  10  Trendex  ratings  for  spon- 
sored  evening   network   TV  pro- 


Yale  '36  Grads  Weak 
On  TV,  Prefer  Radio 

SURVEY  of  the  830  members  of 
the  Yale  U.  graduating  class  of 
1936  shows  334  watch  television  an 
average  of  55  minutes  and  12  sec- 
onds daily,  according  to  an  article 
on  the  class  in  the  September  issue 
of  Harper's  Magazine.  Some  445 
members  do  not  own  a  TV  set,  but 
they  own  an  average  of  2.79  radios 
each. 

Average  income  is  $19,226.41,  of 
which  $11,329.01  was  earned  and 
$5,189.30  unearned. 


Set  Shipment-  Lag 
Reported  for  7  Months 

TELEVISION  set  shipments  to 
dealers  during  the  first  seven 
months  of  1952  totaled  2,406,757, 
according  to  Radio-Television  Mf  rs. 
Assn.  A  year  ago  2,588,816  sets 
had  been  shipped  in  the  same  pe- 


State 

Alabama 

Arizona 

Arkansas 

California 

Colorado 

Connecticut 

Delaware 

D.  C. 

Florida 

Georgia 

Idaho 

Illinois 

Indiana 

Iowa 

Kansas 

Kentucky 

Louisiana 

Maine 

Maryland 

Massachusetts 

Michigan 

Minnesota 

Mississippi 

Missouri 

Montana 

Nebraska 

Nevada 

New  Hampshire 
New  Jersey 
New  Mexico 
New  York 
North  Carolina 
North  Dakota 
Ohio 

Oklahoma 

Oregon 

Pennsylvania 

Rhode  Island 

South  Carolina 

South  Dakota 

Tennessee 

Texas 

Utah 

Vermont 

Virginia 

Washington 

West  Virginia 

Wisconsin 

Wyoming 

GRAND  TOTAL 


Total 

28,69s 

s^s 

6,90? 
245,241 
8,46? 
55,06t 
8,85' 
23.09] 
42.81S 
53,84f 
HE 
136,02c 
95,525 
42,211 
14.90C 
32,85£ 
27.3S£ 
3,965 
40,671 
101,215 
99.25S 
33,206 
6,937 
61,549 
99 

20,938 
17 
9,615 
90,78 
3,273 
294,011 
48,903 
120 
186,925 
39,179 
906 
206,376 
15.955 
11.185 
339 
33.677 
111,566 
12.752 
2,333 
44.743 
34,443 
26,451 
37,157 
260 


2,406,757 


Weekly  Television  Summary — 
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City 

Albuquerque 

Ames 

Atlanta 

Baltimore 

Binghamton 

Birmingham 

Bloomington 

Boston 

Buffalo 

Charlotte 

Chicago 

Cincinnati 

Cleveland 

Columbus 

Dallas- 

Ft.  Worth 
Davenport 


Outlets  on  Air 

KOB-TV 

WOI-TV 

WAGA-TV,  WSB-TV,  WLTV 
WAAM,  WBAL-TV,  WMAR-TV 
WNBF-TV 

WAFM-TV,  WBRC-TV 
WTTV 

WBZ-TV,  WNAC-TV 

WBEN-TV 

WBTV 

V/BKB.  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WLWT 
WEWS,  WNBK,  WXEL 
WBNS-TV,  WLWC,  WTVN 

KRLD-TV,  WFAA-TV,  WBAP-TV 
WOC-TV 


Seas 


Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E.  Moli 


Dayton 
Denver 
Detroit 
Erie 

Ft.  Worth 

Dallas 
Grand  Rapids 
Greensboro 
Houston 
Huntington- 
Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo 
Kansas  City 
Lancaster 
Lansing 
Los  Angeles 


WHIO-TV,  WLWD 
KFEL-TV 
WJBK-TV,  WWJ-TV,  WXYZ-TV 
WICU 

WBAP-TV,  KRLD-TV,  WFAA-TV 

WOOD-TV 

WFMY-TV 

KPRC-TV 

WSAZ-TV 
WFBM-TV 
WMBR-TV 
WJAC-TV 
WKZO-TV 
WDAF-TV 
WGAL-TV 
WJIM-TV 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 
KTLA,  KNXT,  KTTV 


Area 

16,500 
96,433 
215,000 
410,076 
92,500 
1 1 8,000 
160,000 
920,928 
279,204 
237,519 
1,188,419 
365,000 
637,684 
237,000 

186,021 
130,000 
n° 
246,000 
21,735 
804,766 
165,100 
186,021 

223,961 
123,792 
177,000 

112,000 
257,000 
68,000 
168,500 
236,653 
223,024 
162,813 
110,000 

1 ,324,088 


City  Outlets  on  Air 

Louisville  WAVE-TV,  WHAS-TV 

Matamoros  (Mexico),  Browns- 


XtLD-TV 
WMCT 
WTVJ 
WTMJ-TV 

KSTP-TV,  WCCO-TV 
WSM-TV 
WNHC-TV 
WDSU-TV 

WABD,  WCBS-TV,  WJZ-TV,  WNBT 
WOR-TV,  WPIX,  WATV 


ville,  Tex 
Memphis 
Miami 
Milwaukee 
Minn.-St.  Paul 
Nashville 
New  Haven 
New  Orleans 
New  York- 
Newark 
Norfolk. 
Portsmouth- 
Newport  News  WTAR-TV 
Oklahoma  City  WKY-TV 
Omaha  KMTV,  WOW-TV 

Philadelphia         WCAU-TV,  WFIL-TV,  WPTZ 
Fhoenix  KPHO-TV 
Pittsburgh  WDTV 
Providence  WJAR-TV 
Richmond  WTVR 
Rochester  WHAM-TV 
Rock  Island  WHBF-TV 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise. 
Salt  Lake  City     KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 

KGO-TV,  KPIX,  KRON-TV 


Total  Markets  on  Air  65* 


Total  Stations  on  Air  110* 
*  Includes  XELD-TV  Matamoros,  Mexico 

Editor's  Note:  Totals  for  each  market  represent  estimated  sets  with 
partially  duplicated.  Sources  of  set  estimates  are  based  on  data  fr 
and  manufacturers.  Since  many  are  compiled  monthly,  some  may  re 
necessarily  approximate. 


San  Antonio 
San  Diego 
San  Francisco 
Schenectady. 

Albany-Troy 
Seattle 
St.  Louis 
Syracuse 
Toledo 
Tulsa 

Utica-Rome 
Washington 
Wilmington 


WRGB 

KING-TV 

KSD-TV 

WHEN,  WSYR-TV 

WSPD-TV 

KOTV 

WKTV 

WMAL-TV,  WNBW,  WTOP-TV,  WTTG 
WDEL-TV 


Estimated    Sets    in  Use: 


Sets  in  Area 
179,820 

24,500 
144,690 
141,600 
352,506 
329,200 

78,260 
310,000 
113,687 

3,059,400 


130,000 
152,731 
138,503 
1,067,476 
67,400 
535,000 
227,000 
139,032 
160,000 
130,000 
E.  Mo'ine 

83,245 
93,172 
147,250 
433,000 

222,900 
163,70) 
421,00) 
185,55 
203,000 
130,125 
77,000 
382,932 
117,613 
18,539,991 


television  area.  Where  coverage  areas  overlap  set  counts  may  be 
om_  dealers,  distributors,  TV  circulation  committees,  electric  companiei 
main  unchanged  in  successive  summaries.    Total  sets  in  all  areas  art 
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....FOR  A  KNOCKOUT  IN 


Here's  the  combination  for  real  saturation — of  a  ncT 
spending  market.  There's  proof  in  just  one  look  at  the  figures. 


WHIO-TV  coverage 

14  of  the  top  15  once-a-week  shows — seen  on 
WHIO-TV.  8  of  top  12  multi-weekly  shows,  with 
locally-produced  WHIO-TV  "Front  Page  News" 
leading  them  all.  {July  Pulse) 


WHIO  coverage 

37.9%  of  the  total  radio  audience.  This  com- 
pares with  13.5%  for  Station  B;  26.5%  for 
Station  C;  and  14.1%  for  Station  D. 
{Hooper  average  for  the  past  year) 


THE  DAYTON  MARKET 

1,293,595  prosperous  prospects — 366,457  families.  Payrolls  in 
Dayton  for  1951— $630,951,822.  Retail  sales  for  Dayton  and 
Montgomery  County — $475,000,000.  Average  weekly  indus- 
trial pay  check — $83.67 — highest  in  Ohio,  one  of  highest  in 
the  country.  Dayton  has  been  designated  a  "Preferred  City" 
by  Sales  Management  for  the  past  19  months. 


YOU  CAN  DOMINATE  THE  DAYTON  MARKET  WITH  EITHER  WHIO-TV  OR  WHIO 
-WITH  BOTH  OF  THEM  TOGETHER,  YOU  CAN  SATURATE  IT.  ASK  NATIONAL 
REPRESENTATIVE  GEORGE  P.  HOLLINGBERY  CO.  FOR  FULL  INFORMATION 


DAYTON 
OHIO 


i        1  AM 

■  ^B^^  FM 
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Jones  Resigns;  Massing  Possible  Successor 

(Continued  from  page  23) 


SET  DEALING 


WISE 
BUYERS 

KFM8 


me 

TV  channel- R 


San  Diego's 
1st  and  Only 
TV  Station 

Blankets 

California's 
Third  Market! 


K 
F 


AM 

550 


San  Diego 
Has 
An  Annual 

RETAIL 
SALES 

Volume 
of  over 

675 
MILLION 
DOLLARS! 


President  could  name  a  Republican, 
Democrat  or  Independent  to  the 
post. 

Another  name  mentioned  was 
Benedict  P.  Cottone,  FCC  general 
counsel,  who  has  been  with  the 
Commission  since  1936. 

The  unexpired  portion  of  Mr. 
Jones'  seven-year  term  runs  until 
June  30,  1954.  Since  Congress  is 
not  in  session,  the  appointment  of 
his  successor  would  be  on  a  recess 
basis  and  subject  to  confirmation 
by  the  new  Congress  when  it  con- 
venes in  January. 

Another  possibility  is  that  with 
only  six  weeks  remaining  until  the 
Presidential  elections,  Mr.  Truman 
might  elect  to  allow  the  vacancy 
to  lapse  until  his  successor  takes 
over  in  January.  Under  the  Com- 
munications Act,  the  Chief  Execu- 
tive selects  the  chairman  of  the 
FCC  from  among  its  seven-man 
membership.  Hence  the  President 
might  be  disposed  to  permit  the 
Jones  post  to  remain  vacant  in 
order  to  permit  the  new  Chief  Ex- 
ecutive— whether  Eisenhower  or 
Stevenson — to  select  his  own  chair- 
man at  the  same  time. 

Chairman  Walker,  who  passed  • 
the  statutory  retirement  age  of  70 
in  January  of  1951,  indicated  re- 
cently that  he  has  no  intention  of 
retiring  in  the  foreseeable  future. 
It  is  a  fact,  however,  that  he  is 
continuing  to  serve  at  the  pleasure 
of  the  President  and  that  the  new 
President  would  be  in  a  position 
to  name  his  own  chairman.  Comr. 
Walker's  term  of  office  nominally 
does  not  expire  until  June  30,  1953 
— six  months  after  the  new  Chief 
Executive  takes  office. 

Mr.  Massing  was  born  in  Craw- 
fordsville,  Ind.,  Dec.  10,  1893.  He 
served  in  the  Army  in  World  War 
I,  afterward  learned  accounting  and 
had  several  jobs  in  private  industry 
until  entering  the  U.S.  Coast 
Guard  in  1925. 

In  March  1931  he  was  honorably 
discharged  from  Coast  Guard  and 
joined  the  Federal  Radio  Commis- 
sion as  chief  of  the  broadcast  sec- 
tion. In  June  1932,  he  became  chief 
of  the  license  bureau  of  the  FRC. 

When  the  radio  commission  was 
succeeded  by  the  Federal  Communi- 
cations Commission,  following  pass- 
age of  the  Communications  Act  of 
1934,  Mr.  Massing  became  chief  of 
the  FCC  license  division,  a  posi- 
tion he  held  until  last  March  when 
he  was  appointed  assistant  secre- 
tary of  the  FCC. 

Mr.  Massing  is  married  and  has 
two  children,  Richard  Massing,  now 
serving  in  the  armed  forces  in 
Trieste,  and  Mrs.  Patricia  Reynolds. 

When  Comr.  Jones  was  sworn  in 
as  a  member  of  the  FCC  on  Sept. 
5,  1947,  he  left  behind  him  a  hard- 
earned  reputation  for  self-effacing 
labor  and  the  plaudits  of  his  fellow 
colleagues  on  Capitol  Hill. 

He  came  to  Congress  in  1939  and 
won  acclaim  for  his  service  as 
chairman  of  the  House  Appropria- 
tions Subcommittee  which  pared 
Interior  Dept.  funds  by  50% — a 


move  which  cut  heavily  into  patron- 
age jobs.  Democratic  leaders  even 
joined  forces  with  regular  Repub- 
licans in  closing  ranks  behind  him. 

Born  in  Cairo,  111.,  he  worked 
through  high  school  and  college — 
Ohio  Northern  U. — emerging  as  an 
orator  and  fighter  which  was  to 
stand  him  in  good  stead  later  for 
bitter  skirmishes  which  character- 
ized some  of  the  controversial  is- 
sues involving  the  Commission  in 
succeeding  years. 

Armed  with  a  law  degree,  he 
opened  private  practice  in  Lima, 
Ohio,  and  in  1935  became  county 
prosecuting  attorney.  Then  came 
successive  tenures  in  Congress,  be- 
ginning with  the  76th,  as  repre- 
sentative from  Ohio's  fourth  dis- 
trict. Generally  regarded  as  a  mem- 
ber of  the  GOP  conservative  bloc  in 
Congress,  he  had  embarked  on  his 
fifth  term. 

Appointed  in  1947 

Comr.  Jones  was  named  to  the 
FCC  by  President  Truman  in  June 
1947,  following  withdrawal  of  the 
nomination  of  Ray  C.  Wakefield, 
a  California  Republican.  He  was 
confirmed  unanimously  by  the 
Senate  that  July,  following  ap- 
proval, 13-0,  by  the  Senate  Inter- 
state &  Foreign  Commerce  Com- 
mittee. Hearings  were  heated, 
characterized  chiefly  by  columnist 
Drew  Pearson's  virtual  one-man 
campaign  to  link  him  with  the 
Black  Legion. 

Before  joining  FCC,  Mr.  Jones 
notified  the  agency  he  had  sold 
his  18%  interest  in  Northwestern 
Ohio  Broadcasting  Corp.,  then  FM 
permittee  and  AM  applicant,  now 
WIMA-AM-FM  Lima. 

Comr.  Jones  was  a  major  figure 
— and  often  dissenter — in  a  number 
of  FCC  decisions  touching  vitally 
on  key  broadcast  cases  and  issues. 
His  dissents  were  often  stinging, 
sometimes  to  the  discomfort  of  his 
fellow  Commissioners. 

In  February  1948  he  lashed  out 
at  the  Commission  for  its  proposed 
ruling  in  the  controverted  WHLS 
Port  Huron  case  involving  right 
to  censor  political  broadcasts  con- 
taining libelous"  material.  Comr. 
Jones  sternly  chastised  the  Com- 
mission for  enunciating  "danger- 
ous" dicta  and  held  that  WHLS  did 
not  act  unlawfully  in  the  first 
instance. 

He  also  attacked  Commission  ap- 
plication of  the  so-called  Avco  rule 
in  certain  cases  involving  station 
transfers.  He  frequently  held  that 
FCC  had  overstepped  its  jurisdic- 
tional bounds  in  broadcast  cases 
and  applied  the  word  "dicta"  more 
than  occasionally. 

Comr.  Jones  has  been  equally 
stern  with  industry  on  such  ques- 
tions as  color  TV,  with  respect  to 
possible  anti-trust  violations  by 
manufacturers.  He  also  hit  out  at 
"power  segments  of  the  industry" 
and  multiple  interest  operations. 
He  predicted  the  imminence  of  color 
TV  as  early  as  1948.  Radio's  "eco- 
nomic thinking"  also  commanded 
his  attention. 


Austin  Distributors  Meet 

THERE  will  be  no  questionable  TV 
set  dealing  practices  in  Austin 
Tex.  (where  one  vhf  and  two  uhf 
channels  have  been  granted),  ac- 
cording to  J.  C.  Kellam,  general 
manager  of  KTBC  and  the  pro 
jected  KTBC-TV  on  Channel  7 
there. 

KTBC-TV  sponsored  a  meeting 
of  some  60  distributors  and  factory 
representatives  to  work  out  plans 
to  "avoid  the  pitfalls  which  showed 
up  in  Denver"  in  the  matter  of  un 
desirable  set  dealers  and  TV  serv-, 
ice  men.  KTBC-TV  expects  to  be 
on  the  air  by  Dec.  1  if  RCA  de 
livery  schedules  hold  up,  Mr.  Kel- 
lam said.  Austin  grantees  are 
Texas  Broadcasting  Co.  (KTBC), 
Channel  7  [B*T,  July  14];  Capital 
City  Television  Co.,  Channel  18 
[B*T,  July  14],  and  Tom  Potter, 
Channel  24  [B»T,  Aug.  25]. 


First  Commercial  Uhf 

(Continued  from  page  25) 

from  500  to  750  sets,  equipped  for 
uhf  reception,  in  the  hands  of  its 
dealers  in  time  for  the  opening. 

Philco  has  sufficient  sets  in  the 
city  to  take  care  of  demand,  it  re- 
ported. It  has  been  carrying  on  a 
sales  and  service  training  program 
there  ever  since  the  CP  was  issued 

Admiral  has  rushed  a  shipment 
of  sets  to  Portland,  with  uhf  strips 
to  convert  one  of  its  turret  tuner 
channels  to  the  uhf  band.  It  has 
also  ordered  extra  strips  shipped 
to  the  city  from  Standard  Coil 
Co.,  Los  Angeles  tuner  maker.  Ad 
miral  officials  doubted  that  they 
could  have  enough  receivers  in  the 
market  to  take  care  of  demand. 

Emerson  reported  it  was  making 
"a  particular  effort"  to  get  sets 
into  the  area,  with  some  shipments 
already  made.  Emerson  also  re 
ported  that  special  field  engineers 
have  been  conducting  training  ses- 
sions for  service  men  and  helping 
dealers  set  up  service  departments. 

DuMont  Meeting 

DuMont  scheduled  a  special  deal- 
ers' meeting  to  be  conducted  by  the 
DuMont  distributor  in  the  area, 
Nash-Kelvinator  Sales.  Dr.  Allen 
B.  DuMont  is  scheduled  to  address 
the  group.  Details  on  current  and 
projected  DuMont  shipments  into 
the  market  could  not  be  imme- 
diately ascertained. 

Zenith  has  been  sending  strips 
to  the  Portland  area  since  the  CP 
was  issued.  It  has  not  been  able  to 
send  more  than  the  original  allot- 
ment of  sets  due  to  the  tightness  of 
its  inventory. 

Motorola  is  sending  sets  into  the 
market,  with  uhf  strips  ordered 
from  Standard  Coil  in  Los  Angeles. 

Hallicrafters  reported  it  was 
shipping  receivers  with  uhf  tuners 
and  vhf  sets  with  converters. 

Sentinel  reported  that  it  was 
sending  sets,  with  strips  to  come 
from  Standard  Coil  Co.  in  Los 
Angeles. 
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Basic  CBS  Affiliates 


IN  THE  MINNEAPOLIS-ST.  PAUL  MARKET 

Represented  Nationally  by 
Radio  Spot  Sales . . .  for  Radio    •    Free  and  Peters . . .  for  Television 
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PUBLIC  BUYING 

Would  Finance  R.  I.  Outlet 

CITIZENS  of  Rhode  Island  are  be- 
ing offered  an  opportunity  to  be- 
come owners  of  a  TV  station  in 
Providence  at  $1  per  share. 

Shares  are  being  sold  by  Tele- 
vision Assoc.  of  Rhode  Island  Inc. 
(TVARI),  which  hopes  to  lay  a 
formal  application  before  the  FCC 
soon. 

All  bona  fide  residents  of  Rhode 
Island  are  eligible  to  purchase  up 
to  25  shares  with  first  option  on 
any  further  issues  of  stock  by  the 
corporation. 

The  board  of  directors,  of  which 
Philip  A.  Ostrow  is  chairman,  has 
been  authorized  to  issue  shares  of 
stock  up  to  the  amount  of  $666,666. 
Each  shareholder  will  have  one 
vote  for  each  share  held  in  the 
policy  and  operation  of  the  sta- 
tion. 

TVARI  wants  Rhode  Islanders 
to  act  quickly  so  that  it  may  apply 
soon  for  one  of  the  two  yet  un- 
assigned  commercial  franchises. 
One  commercial  station  (WJAR- 
TV)  already  is  in  operation.  Also 
unassigned  is  an  educational  sta- 
tion franchise. 

The  association  estimates  that 
§25,000  would  be  sufficient  to  cover 
initial  expenses,  including  the  plac- 
ing of  deposits  on  tower,  antenna 
and  transmitter  equipment.  It  was 
estimated  that  about  $250,000  would 
be  needed  to  cover  further  costs. 

In  case  TVARI  should  not  be 
licensed,  unspent  funds  would  be 
returned,  the  association  reported. 

Another  1st 

for  WOW-TV 

in  the  rich 
Omaha  Area  Market 

"Live"  Camera 
Facilities 

from  Sign-On 
'till  Sign-Off 

For  commercials,  giving  you  great- 
er  advertising    impact,  flexibility, 
low  cost,  and  convenience — PLUS 
— sales  results. 

For  full  information,  rates  and  avail- 
abilities—call or  write 

FRED  EBENER,  Sales  Mgr. 
or  any 
JOHN  B LAIR-TV  Office 

WOW-TV 

OMAHA 

NBC  &  DUMONT  AFFILIATE 
A  MEREDITH  STATION 

Frank  P.  Fogarty,  Gen'l  Mgr. 
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CANADIAN  TV 


WAB  Urges  Green  Light 
For  Independents 


WESTERN  Canadian  broadcasters  have  urged  the  Canadian  federal 
government  to  give  independent  stations  encouragement  and  an  im- 
mediate go  ahead  to  bring  television  to  all  Canadian  communities.  Mem- 
bers of  the  Western  Assn.  of  Broadcasters,  meeting  at  Banff  Springs 
Hotel,   Banff,   Alta,    Sept.    11-13,      *  — — 


unanimously  endorsed  the  resolu- 
tion to  be  sent  to  the  Canadian 
government. 

E.  A.  Rawlinson,  CKBI  Prince 
Albert,  and  WAB  president, 
pointed  out  that  TV  is  the  only 
luxury,  service  or  convenience 
which  Canadians  do  not  have  on 
as  wide  a  basis  as  do  U.S.  citizens. 
Jim  Allard,  general  manager  of 
Canadian  Assn.  of  Broadcasters, 
Ottawa,  urged  independent  sta- 
tion owners  to  study  the  suitability 
of  wire  TV  for  their  communities 
in  view  of  the  present  TV  licensing 
which  only  permits  the  government- 
owned  Canadian  Broadcasting 
Corp.  to  operate  TV  stations. 

George  Chandler,  CJOR  Van- 
couver, warned  WAB  members  that 
TV  will  drain  off  skilled  tech- 
nicians from  AM  stations  when  it 
comes  to  Canada  on  a  large  scale, 
just  as  it  has  in  the  U.  S.  Pat 
Freeman,  CAB  sales  director, 
Toronto,  pointed  out  that  while 
AM  radio  would  suffer  under  the 
initial  impact  of  TV,  it  would  con- 
tinue as  an  important  and  effective 
advertising  medium. 

The  WAB  annual  meeting  also 
dealt  with  civil  defense.  Chair- 
man Rawlinson  told  the  meeting 
that  the  radio  industry  knows  less 
today  of  its  role  in  civil  defense 
than  it  did  a  year  ago.  The  biggest 
problem,  he  stated,  was  the  lack  of 
a  clear-cut  government  policy  af- 
fecting radio  stations. 

WAB  went  on  record  opposing 
the  present  annual  license  fee, 
which  it  described  as  a  fee  "on 
the  right  to  hear  radio  broad- 
casts." It  urged  Ottawa  to  elimi- 
nate the  annual  $2.50  license  and 
not    to    create    such    an  annual 


A  Winning  Loser 

VOICING  her  ambition  paid 
off  for  Alice  McCoy  who  was 
a  contestant  for  the  title 
"Miss  Television  of  1952" 
sponsored  by  WATV  (TV) 
Newark  and  U.  S.  Treasury 
Bond  Div.  At  the,  quarter- 
final eliminations,  Bob  Brown, 
m.  c.  of  the  show,  questioned 
Miss  McCoy  about  the  career 
in  which  she  was  most  in- 
terested. "Advertising  and 
publicity"  was  the  reply. 
Alice  was  the  judges'  second 
choice  but  before  she  left  the 
studio  she  was  presented 
with  a  card  from  Harold 
Friedman,  one  of  the  con- 
test judges.  One  week  later 
Alice  started  a  new  job — 
publicity  assistant  at  Harold 
Friedman  &  Assoc.,  Newark 
public  relations  and  publicity 
consultants. 


license  for  TV  sets. 

About  150  WAB  members  and 
delegates  attended  the  meeting, 
which  was  preceded  by  a  two  day 
conference  of  the  CAB  board  of 
directors  under  CAB  chairman 
Malcolm  Neill,  CFNB  Fredericton. 

Gerry  Gaetz,  CJCA  Edmonton, 
was  elected  WAB  president  for 
1952-53,  succeeding  Mr.  Rawlinson. 
Directors  elected  were  J.  D.  Craig, 
CKX  Brandon;  Hal  Crittenden, 
CKCK  Regina;  and  Bill  Rae, 
CKNW  New  Westminister. 


NBC  FILM  DIV. 

Sarnoff  Announces  Plans 

COMPLETE  satisfaction  with  1953 
production  and  sales  plans  of 
NBC's  film  division  was  voiced 
fortnight  ago  by  Robert  Sarnoff, 
vice  president  in  charge  of  the 
division,  before  leaving  for  Europe. 

Following  the  first  bi-annual 
sales  staff  meeting  in  New  York, 
Mr.  Sarnoff  announced  plans  had 
been  made  for  the  division's  four 
major  film  properties:  Dangerous 
Assignment,  half  -  hour  show 
already  sold  in  58  markets;  Hop- 
along  Cassidy,  new  half-hour  show 
sold  in  42  markets;  International 
Theatre,  new  half-hour  series  fea- 
turing Douglas  Fairbanks,  to  be 
produced  in  London  and  scheduled 
for  December  release,  and  Lilli 
Palmer  Show,  15-minute  program. 

Mr.  Sarnoff  will  confer  with  Mr. 
Fairbanks  in  London  on  Interna- 
tional Theatre  plans. 


76mm  FILM  SUIT 

Could  Open  TV  Field 

BETTER  moving  pictures  may  be 
made  available  to  television  in  the 
long  run  if  the  U.  S.  District  Court 
in  Philadelphia  acts  favorably  on 
a  suit  filed  by  a  local  16mm  film 
distributor,  it  has  been  claimed. 

Kunz  Motion  Picture  Service,  the 
distributor,  filed  a  $3,125,000  suit 
charging  15  film  producers  con- 
spired to  fix  prices  and  restrain  or 
otherwise  monopolize  trade.  Kunz, 
which  has  offices  in  Philadelphia 
and  Baltimore,  provides  16mm 
films  for  schools,  private  clubs, 
hotels  and  other  groups. 

While  the  complainant,  Carl 
Kunz,  does  not  distribute  films  to 
TV,  his  attorneys — Arnold  G.  Mai- 
kan  and  David  H.  Isacson — said 
that  a  decision  favorable  to  Mr. 
Kunz  would  open  up  the  field  of 
better  movies  for  television,  pro- 
vided the  stations  could  pay  the 
price. 

The  suit  was  viewed  as  embrac- 
ing practically  the  whole  motion 
picture  industry,  with  defendants 
comprising  eight  major  and  seven 
minor  film  producers. 


KTUL  TV  PLANS 

Awaiting  FCC  Gn 

ELABORATE  preparations  1 
KTUL  Tulsa,  based  on  its  applicJjv: 
tion  for  vhf  Channel  8,  assign  p 
to  Muskogee,  are  being  made  f 
the  station's  pi 
jected  entry  in 
television,  accor 
ing  to  John  Ess; 
vice  presider 
general  manag 
of  the  CBS  Rac 
affiliate. 

Last  wee 
Harry  Abbo 
now  AM  contint 
ty  and  producti 
chief,  becai 
head  of  the  new  KTUL  televisi 
development  department.  Mr.  A 
bott  recently  returned  from  a  to 
of  top  West  Coast  TV  stations 
Taking  over  as  KTUL  radio  co 
tinuity  chief  is  Rudy  Cohen 


Mr.  Abbott 


Mr.  Cohen 


Mr.  Pickett 


Roy  Pickett  of  the  KTUL  a1 
nouncing  staff,  who  also  is  expe 
ienced  in  photography  and  fi] 
production,  will  assist  Mr.  Abbo 
Mr.  Esau  said. 

Mr.  Esau  said  the  two  TV  hea 
and  the  station's  engineering  st£  L 
will   devote  much  of  their  tii 
making  ready  for  the  station's  T  ^ 
debut — "when  and  if  .  .  ." 

KTUL's  application  for  Cha 
nel  8  [B*T,  July  7]  plans  oper 
tion  of  a  maximum  power  static 
Mr.  Esau  said  KTUL  would  ere 
a  tower  atop  Concharty  Mounta 
midway  between  Tulsa  and  Musk 
gee,  and  studios  both  in  Muskog 
and  Tulsa. 

Mr.  Esau  said  the  station  h 
practically  all  its  TV  equipme 
on  hand.  KTUL  is  licensed 
Tulsa  Broadcasting  Co.,  owned  ]  e, 
the  Griffin  radio  and  television  i 
terests,  which  also  own  KFP 
Fort  Smith,  Ark.,  and  KOM 
Oklahoma  City,  the  latter  also 
television  applicant. 
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Telecast  Draws  Throng 

THOUSANDS  of  TV-hungry  re^ 
dents    of    Ogden,    Utah,  flock 
downtown  to  see  a  special  clos  ^ 
circuit  telecast,  presented  joint 


by  the  Ogden  Chamber  of  Coif* 
merce  and  KSL-TV  Salt  Lake  Ci 
Sept.  5-6.  Ogden  does  not  now  r 
ceive  a  regular  TV  signal.  Ogder 


first  telecasts  were  presented  N 


lit! 


some  200  TV  sets  in  30  local  app  a 
ance  dealers'  stores  over  9,000  fe  $co 
of  coaxial  cable. 
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ARNOFF  MEDAL 

SMPTE  Honors  Jensen 


XEL  G.  JENSEN,  director  of 
[evision  research  at  Bell  Tele- 
lone  Labs.,  has  been  elected  to 
receive  the  David 
S  a  r  n  o  f  f  Gold 
Medal  presented 
each  year  by  So- 
ciety   of  Motion 
Picture   &  Tele- 
vision Engineers. 
Award    will  be 
presented  at  So- 
ciety's convention 
i  n  Washington 
Oct.   6-10  [B»T, 
Sept.  15]. 
Mr.  Jensen  joined  the  laboratory 
i  1922,  spending  four  years  in  ra- 
io  work.    Later  he  directed  a  Lon- 
on  test  station  for  trans-Atlantic 
lephone  service,  returning  to  the 
!  S.  in  1930  to  work  on  coaxial 
ible  projects.    He  has  been  work- 
lg  on  TV  projects  since  1935.  He 
i  a  native  of  Copenhagen  and  holds 
n   electrical   engineering  degree 
rom  Royal  Technical  U.    After  a 
ear  there  as  instructor  he  came 
j  this  country  to  study  at  Colum- 
ia  U. 


Mr.  Jensen 


ASTLE  NAMED 

Special  CBS  Sales  Agent 

VILMOT  CASTLE  Co.,  Rochester, 
t.  Y.,  manufacturer  of  operating 
Joom  appliances,  is  the  exclusive 
^)(ales  agent  for  the  industrial  color 
elevision  system  developed  for 
nedical  use  by  the  CBS  Labs.  Div. 
>f  the  network,  Frank  Stanton, 
IBS  president,  and  Wilmot  V. 
Uj,'3astle,  Wilmot  Castle  president, 
mnounced  jointly  last  week. 

Sales   agreement  calls  for  the 
irm  to  supply  the  special  color- 
>alanced  operating  room  lights  for 
he  unit  and  to  handle  sales  and 
^distribution  while  CBS  Labs.  Div. 
Tvill  provide  equipment  and  all  en- 
gineering and  development  work. 
The  closed  circuit  color  televi- 
ision  equipment  already  has  been 
nstalled  at  the  U.  of  Pennsylvania, 
;he  U.  of  Kansas,  the  U.  of  Chi- 
:ago  and  at  the  College  of  Sur- 
■'•  jeons,  Lisbon,  Portugal. 


UTP  LIBRARY 


Stations  to  Air  Oct.  1 

UNITED  Television  Program's  new 
) musical  library  will  start  on  sub- 
scribing TV  stations  effective  Oct. 
L,  Milt  Blink,  firm's  executive  vice 
president,  announced  last  week.  He 
rioted  five  stations  are  ready  to 
sign,  adding  he  expects  to  have 
more  than  10  subscribers  by  that 
date. 

The  UTP  library,  produced  by 
Studio  Films  Inc.,  Cleveland,  con- 
sists of  filmed  musical  brevities  by 
recording  and  TV  performers  in 
two  to  four  and  one-half  minute 
time  segments  [B«T,  Sept.  1]. 


T5 


Sales  .  .  . 

Miller  Brewing  Co.,  Milwaukee, 
starts  March  of  Time,  weekly  half- 
hour  TV  film  series,  on  KTTV  (TV) 
Hollywood,  for  26  weeks  from  Oct. 
3.  Contract  was  negotiated  by 
Harry  Smart,  from  Blair-TV,  Chi- 
cago, station's  national  sales  repre- 
sentatives, with  Mathisson  & 
Assoc.,  Milwaukee,  agency  serv- 
icing beer  account. 


Gibson  Co.,  Indianapolis  (distribu- 
tors, Arvin  radio-TV  sets),  started 
Invitation  Playhouse,  two  quarter- 
hour  films  weekly,  on  WFBM-TV 
that  city,  for  13  weeks  from  Sept. 
20.  Negotiations  were  concluded 
by  Robert  De  Vinny,  midwestern 
sales  manager  for  Guild  Films  Inc., 
and  Rolf  Brandis,  representing 
Ruben  Adv.  Agency,  that  city, 
which  services  the  account. 


Serutan  Co.,  Newark,  has  bought 
United  Television  programs'  half- 
hour  film  series,  Hollywood  Off- 
Beat,  for  KNXT  (TV)  Los  An- 
geles; WCCO-TV  Minneapolis; 
KSL-TV  Salt  Lake  City,  and 
KMTV  (TV)  Omaha. 


KTTV  (TV)  Hollywood  has  sched- 
uled its  recently  purchased  half 
hour  TV  film  series  as  The  Big 
Night,  to  be  seen  every  Tuesday, 
starting  Oct.  7  for  26  weeks.  Dale 
Sheets,  station  film  director,  has 
concluded  negotiations  on  the  fol- 
lowing: 

Ramar  of  the  Jungle,  filmed  by 
Arrow  Productions,  Hollywood, 
features  Jon  Hall  as  the  American 
educated  doctor  who  returns  to  the 
jungle  for  medical  research.  The 
purchase  amounted  to  about  $45,- 
OOQ  and  was  negotiated  with  Leon 
Fromkess,  production  firm's  execu- 
tive producer. 

Abbott  and  Costello,  filmed  by 
TCA  Productions,  Culver  City,  was 
purchased  from  MCA-TV  Ltd., 
Beverly  Hills,  for  a  reported 
$104,000. 

Heart  of  the  City,  filmed  by 
Gross-Krasne  Inc.,  Culver  City,  is 
the  second  run  of  CBS-TV  Big 
Town  and  features  Patrick  McVey 
as  the  crusading  newspaper  report- 
er. Series  was  distributed  by  United 
Television  Programs  Inc.,  Holly- 
wood, for  an  approximate  $22,000. 


Lippert  Pictures  Inc.,  Hollywood, 
utilized  32  spot  announcements, 
from  20  to  60  seconds  in  length, 
in  a  $4,200  TV  saturation  cam- 
paign for  the  Los  Angeles  opening 
of  firm's  feature  film  release,  "Hell- 
gate."  TV  guest  appearances  were 
made  by  film's  stars  Joan  Leslie, 
Sterling  Hayden  and  Ward  Bond, 


and  writer-director  Charles  Marquis 
Warren. 

*  *  * 

Alexander  Film  Co.,  Colorado 
Springs,  Col.,  announces  the  re- 
cent TV  commercial  productions 
for  the  following  organizations: 

Maurer  -  Neuer  Corp.,  Kansas 
City,  Mo.,  two  20-second  films 
through  C.  Wendel  Muench  &  Co., 
featuring  Rodeo  '  Brand  Meats. 
Stark,  Wetzel  &  Co.,  Indianapolis, 
Ind.,  14  films  featuring  meats 
through  Baker,  Johnson  &  Dickin- 
son, Milwaukee,  Wis.  Keebler-Weyl 
Baking  Co.,  Philadelphia,  one  20- 
second  Town  House  Cracker  film 
through  McKee  &  Albright.  Con- 
tinental Airlines,  Denver,  two  20- 
second  films  through  Galen  E. 
Broyles  Co.  B.  F.  Goodrich  Co., 
Akron,  Ohio,  eight  films  featuring 
Brunswick  Tires  through  Griswold- 
Eshleman  Co.,  Cleveland.  Diamond 
Milk  Co.,  Columbus,  Ohio,  one  60- 
second  and  three  20-second  cartoon 
films  through  Harry  M.  Miller  Inc. 
Morton  Potato  Chip  Co.,  Dallas, 
Tex.,  four  10-second  films  through 
Ira  DeJernett.  Carter  Carburetor 
Corp.,  St.  Louis,  Mo.,  six  12-second 
films  through  Oakleigh  R.  French  & 
Assoc.  Avco  Manufacturing  Corp., 
Connersville,  Ind.,  26  films  featur- 
ing American  Kitchens  through 
Ruthrauff  &  Ryan,  Chicago.  Magic 
Chef  Inc.,  St.  Louis,  six  12-second 
films  through  Krupnick  &  Assoc. 
Inc. 

%  % 

Five  Star  Productions,  Hollywood, 
has  announced  TV  film  commercial 
production  for  the  following  organ- 
izations : 

Pacific  Coast  Borax  Co.,  New 
York,  for  Death  Valley  Days 
through  McCann  -  Erickson  Inc., 
that  city.  Standard  Oil  Co.  of 
Calif.,  San  Francisco,  17  com- 
mercials for  Chevron  Theatre 
through  BBDO,  that  city.  Parker 
Pen  Co.,  Janesville,  Wis.,  through 
J.  Walter  Thompson  Co.,  Chicago. 
American  Brewing  Co.,  New  Or- 
leans, through  Walker  Saussy  Adv., 
that  city,  featuring  Regal  Beer. 
Carnation  Co.,  Los  Angeles,  one 
animated  closing  commercial  for 
CBS-TV  Burns  and  Allen  through 
Erwin,  Wasey  &  Co.  Ltd.,  that  city. 

*  *  * 

United    Artists    Television,  New 

York,  has  sold  two  of  its  syndicated 
programs,  Sports  Parade  and  John 
Kieran's  Kaleidoscope,  to  CBFT 
(TV)  Montreal,  according  to  John 
Mitchell,  UA-TV  vice  president. 
Another  UA-TV  program  Tele- 
sports  Digest,  was  one  of  the  first 
programs  ever  sold  commercially 
to  CBLT  (TV)  Toronto. 

Distribution  .  .  . 

Sterling  Television  Co.,  New  York, 
handling  distribution  for  Going 
Places    With    Gadabout  Gaddis, 


package  of  26  quarter-hour  outdoor 
adventure  films  produced  by  Beacon 
Television  Features,  Boston.  Series 
has  been  sold  to  Pontiac  Dealers' 
Assn.,  Boston,  through  the  William 
Small  Agency;  Breslau  Bros.  Dept. 
Store,  Schenectady,  through  the 
Nelson  Agency;  the  Old  Stone 
Bank,  Providence,  through  T.  Rob- 
ley  Louttit  Agency,  and  to  WHEN 
(TV)  Syracuse  on  participating 
basis. 

Production  .  .  . 

Filmcraft  Productions,  Hollywood, 
completed  two  quarter-hour  and 
twelve  one-minute  TV  film  pro- 
grams, featuring  Gov.  Adlai  Steven- 
son, within  an  hour,  Sept.  12.  In- 
formed the  preceding  evening  that 
the  Presidential  candidate  had  al- 
tered his  schedule  to  cover  the  film- 
ing, the  firm  turned  a  hotel  room 
into  a  small  sound  stage  within 
40  minutes  the  following  morning. 
Commissioned  by  Hollywood-For- 
Stevenson-C  ommittee,  the  pro- 
grams will  be  televised  on  the  net- 
works during  campaign. 

Random  Shots  .  .  . 

Castegnaro  Productions  Inc.,  5746 
Sunset  Blvd.,  Hollywood,  has  been 
formed  by  Mario  Castegnaro  to 
offer  special  effects  and  rear-pro- 
jection equipment  to  TV  advertisers 
and  their  agencies.  Pioneer  in  mo- 
tion picture  process  photography, 
Mr.  Castegnaro's  innovations  have 
already  been  used  in  The  Files  of 
Jeffrey  Jones,  Boston  Blackie  and 
The  Unexpected  TV  film  series. 


123,000  TV  SETS 

IN  THE  QUAD-CITY  AREA 


Each  month  this  TV  set 
total  is  ascertained  by 
Quad  -  City  wholesalers 
serving  this  area.  Actually, 
the  total  of  TV  homes 
reached  by  WHBF-TV  is 
considerably  larger  as  our 
TV  signals  are  received 
over  an  extensive  area  be- 
yond the  Quad-Cities. 
Increased  power  has 
doubled  WHBF-TV  radi- 
ated strength;  the  staff  and 
facilities  have  recently 
moved  into  enlarged  quar- 
ters. 

True  to  a  25  year  tradition 
of  service  in  radio  broad- 
casting, WHBF-TV  now 
also  serves  Quad-Citians 
well — and  advertisers  pro- 
fitably. 


Les  Johnson,  V.  P.  and  Gen.  Mgr. 


WHBF 

TELCO  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Inc. 
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CBS  Passes  The  25- Year  Mark 

(Continued  from  page  60) 


its  system  of  color  telecasting. 
CBS  reported  a  gross  of  $105,397,- 
580  during  1949,  with  a  net  of 
$4,184,079. 

Further  realigning  top  person- 
nel to  coordinate  AM  and  TV  op- 
erations, CBS  early  in  1950  pro- 
moted sales  vice  president  William 
Gittinger  to  the  senior  manage- 
ment group  as  vice  president  and 
assistant  to  the  president;  Hubbell 
Robinson  became  vice  president  in 
charge  of  TV  as  well  as  radio  pro- 
grams; J.  L.  Van  Volkenberg  was 
made  vice  president  in  charge  of 
network  sales  for  both  radio  and 
TV;  James  Seward  became  vice 
president  for  business  affairs  and 
Frank  B.  Falknor  was  named  vice 
president  in  charge  of  program 
operations.  Daniel  T.  O'Shea  joined 
CBS  as  vice  president  and  general 
executive.  Dr.  Peter  C.  Goldmark, 
in  charge  of  engineering  research 
and  development,  and  Louis  Haus- 
man,  sales  promotion  and  adver- 
tising head,  were  made  vice  presi- 
dents. 

CBS  won  a  major  victory  when 
the  FCC  in  October  announced  the 
CBS  color  system  as  standard  for 
the  industry,  but  RCA  instituted  a 
court  battle  to  have  the  Commis- 
sion decision  rescinded.  Its  mono- 
chrome TV  network  schedule  vir- 
tually sold  out  at  night,  CBS  added 
a  4V2-hour  afternoon  TV  period. 

In  radio,  CBS  programs  aver- 


Blue  Skies 

.  .  .  don't  fool  little  Bismarck. 
He  knows  it  doesn't  take  long 
for  a  few  grey  clouds  to 
change  the  picture.  In  your 
case,  KFYR  can  be  the  key  to 
rich  new  markets  which  help 
you  weather  changing  condi- 
tions. Any  John  Blair  man  will 
tell  you  How  and  Why. 

— KFYR  -i 

BISMARCK,  N<  DAK.  / 

5000  WATTS-N. B.C.  AFFILIATE 
Rep.  by  John  Blair 


aged  14  out  of  the  Nielsen  "Top 
20"  lists  for  the  year,  with  eight 
of  the  weekday  daytime  "Top  Ten." 
CBS  Radio  Network  time  sales  hit 
a  new  high  of  $70,745,000,  up  12% 
over  1949.  CBS  gross  for  the 
year  was  $124,105,408;  net  was 
$4,105,329. 

Early  in  1951,  CBS  bought  KTSL 
(TV)  Los  Angeles,  renaming  it 
KNXT  (TV),  and  disposed  of  its 
minority  interest  in  KTTV  (TV). 
In  June,  Hytron  Radio  &  Elec- 
tronics Corp.,  tube  manufacturer, 
was  acquired  along  with  its  set- 
making  subsidiary  Air  King  Prod- 
ucts Co.,  whose  name  was  changed 
to  CBS-Columbia  Inc.  Bruce  A. 
Coffin,  Hytron  president;  Lloyd  H. 
Coffin,  chairman  of  the  board,  and 
David  H.  Cogan,  president  of  CBS- 
Columbia  Inc.,  were  elected  CBS 
vice  presidents. 

#    *  * 

WITH  addition  of  tube  and  set 
manufacturing  organizations 
to  CBS,  the  company's  operations 
were  divided  into  six  units,  each 
with  its  own  president,  who  was 
also  a  CBS  vice  president.  The 
units  and  their  top  executives,  in 
addition  to  Hytron  and  CBS-Co- 
lumbia, were:  CBS  Radio,  Howard 
S.  Meighan;  CBS  Television,  J.  L. 
Van  Volkenburg;  CBS  Labs., 
Adrian  Murphy;  Columbia  Rec- 
ords, James  B.  Conkling. 

In  May  the  Supreme  Court  up- 
held the  FCC  decision  on  color 
and  on  June  25,  when  commercial 
color  standards  became  effective, 
CBS  broadcast  the  first  full  hour 
commercial  color  TV  program  in 
history. 

Plans  for  marketing  color  re- 
ceivers were  under  way  and  regu- 
lar periods  of  color-casting  were 
added  to  the  CBS-TV  schedule,  but 
in  October  Charles  E.  Wilson,  di- 
rector of  defense  mobilization, 
asked  that  plans  for  color  sets  be 
suspended  to  conserve  critical  ma- 
terial. CBS  compliance  halted  both 
manufacture  and  broadcasts  of 
color. 

Although  CBS  maintained  its 
leading  position  among  radio  net- 
works during  1951,  its  advertising 
revenue  was  curtailed  by  a  10% 
reduction  in  network  rates,  forced 
by  advertisers  who  claimed  the 
increasing  TV  audience  was  seri- 
ously diminishing  the  number  of 
radio  listeners,  particularly  during 
evening  hours.  To  attract  new 
business,  CBS  offered  the  Red 
Skelton  Show  on  a  week-by-week 
basis  and  sold  other  programs  on 
alternate  week  plans  or  in  other 
forms  of  shared  sponsorship.  A 
selective  facilities  plan  was  intro- 
duced whereby  a  program  spon- 
sored on  only  part  of  the  full  CBS 
Radio  Network  was  made  available 
to  other  sponsors  on  a  regional  or 
local  basis. 

Gross  income  of  CBS  and  its 
subsidiaries  in  1951  was  $175,695,- 
587;  net  was  $6,360,097. 

Early  in  1952  American  Safety 


Razor  bought  Red  Skelton  for  12 
broadcasts  and  Westinghouse  Elec- 
tric Corp.  became  first  ■  "selective 
facilities"  sponsor  (subsequently 
buying  the  full  CBS  Radio  as  well 
as  CBS-TV  networks)  for  coverage 
of  both  political  conventions  and 
election  night,  plus  an  interim  "Get 
Out  the  Vote"  campaign,  and  it 
looked  as  if  the  tide  had  turned. 
But  CBS  Radio  time  sales  con- 
tinued to  drop  (the  first  six-month 
gross  was  down  24.4%  from  the 
1951  level)  and  rumors  spread  that 
the  network  was  contemplating 
"stabilizing"  rate  cuts  of  50%  or 
more. 


CBS  Radio  affiliates  met  in  emer- 
gency session  in  New  York  July 
1  and  2,  adopting  a  strongly-worded 
resolution  which  not  only  opposed 
any  further  radio  rate  reductions 
but  demanded  restoration  of  the 
10%  cut  of  the  year  before,  with 
20%  increase  in  daytime  rates. 
George  B.  Storer,  Storer  Broad- 
casting Co.,  one  of  the  organizers 
of  the  station  meeting,  was  named 
chairman  of  an  affiliates  committee 
authorized  to  confer  with  CBS  offi- 
cials on  a  solution  to  the  pressing 
rate  problem. 

Six  weeks  later  at  another  gen- 
eral affiliates  session,  this  time  in 
Chicago,  a  new  discount  plan  which 
amounted  to  an  average  25%  cut 
in  CBS  Radio  nighttime  rates  was 
announced,  together  with  an  in- 
crease in  weekday  daytime  charges 
of  about  5.5%.  The  plan,  imme- 
diately approved  by  more  than  95% 
of  the  affiliates,  who  took  a  15% 
reduction  in  CBS  payments  for 
their  commercial  hours  (the  net- 
work standing  the  difference) ,  went 
into  effect  Aug.  25,  and  the  next 
few  weeks  saw  similar  reductions 
advanced  by  NBC  and  ABC  radio 
networks,  with  Mutual  admittedly 
planning  to  follow  suit.  By  Sept. 
15,  the  Goodwill  stations,  WJR  De- 
troit and  WGAR  Cleveland,  were 
the  only  CBS  Radio  regular  affil- 
iates not  accepting  the  new  plan. 

Awaiting  Commission  action  on 
the  proposed  ABC  merger  with 
United  Paramount  Theatres,  which 
would  clear  the  way  for  its  acquisi- 
tion of  WBKB  (TV)  Chicago  from 


IB 
i 


TJPT,  CBS  secured  approval  J 
merge  WCCO  and  WTCN-TV  Min 
neapolis  into  a  new  company  wit 
CBS  holding  47%  of  the  stock,  an 
also  acquired  a  45%  interest  i 
KQV  Pittsburgh,  a  TV  applican 
CBS-TV  holdings  also  includ 
WCBS-TV  New  York,  KNXT  (TV 
Los  Angeles  and  45%  of  WTOI 
TV  Washington.  The  $7  millio 
CBS  Television  City  in  Hollywoo 
was  last  week  nearing  completio 
and  work  had  begun  on  a  $2  mi 
lion  radio-TV  building  in  Washing 
ton. 

With  gross  time  sales  for  th' 
first  six  months  nearly  double  thos 
for  the  like  period  of  1951,  CB^ 
TV  endeavored  to  keep  time  sale 
up  through  the  summer  throug 
special  discounts  of  10%  on  tim 
and  25%  on  talent.    An  NPA  d 
cision  in  July  to  permit  limite 
manufacture  of  color  receivers,  pr 
vided  military  orders  were  not  a 
fected,  found  video  engineers 
CBS  and  CBS-Columbia  Inc.  full 
occupied  with  defense  work,  CB 
reported.  CBS  said  that  in  view  o 
active  or  passive  resistance  by  mos 
of  the  TV  manufacturers  to  th 
CBS  color  system,  further  broad 
cast  or  manufacturing  efforts  t< 
promote  the  system  "are  not  justi 
fied  at  this  time."    CBS,  which  iif51 
March  had  demonstrated  its  colo 
system,  received  via  a  tri-color  tubJ  ER 
as  well  as  a  revolving  color  wheel 
stated  it  would  continue  color  veff^ 
search,  however. 

Adrian  Murphy  was  named  CB 
Radio  president  in  March,  Howarc 
Meighan  moving  from  that  post  fr 
the  overall  CBS  management.  Mr 
Murphy  and  J.  L.  Van  Volkenburgj 
president  of  CBS-TV,  were  electee 
to  the  CBS  board  in  August,  th 
month  Joseph  H.  Ream  retired  a 
executive  vice  president.  Richan 
Salant,  attorney  from  Rosenman 
Goldmark,  Colin  &  Kaye,  CBS  coun 
sel,  was  made  a  CBS  vice  president1 


Mi 


Ad  Recognition  Week 

ADVERTISING  Recognition  Wee! 
will  be  observed  Feb.  15-21,  tin  ft 
Advertising  Assn.  of  the  West  an-  en 
nounced  last  week.   Howard  Wil 
loughby,    senior    vice  president 
AAW,  is  in  charge  of  preparations,  b 


THE  LATEST 

WCKY 


IA 


MAKE  YOUR  ADVERTISING  A  HIT 
IN  THE  SOUTH 

Use  WCKY's  Famous  JAMBOREE 
7:05  to  11  PM 

BMB  shows  WCKY  has  more  families  listening  3  to  7 
times  per  week  at  night  than  any  other  50,000  watt 
station  covering  the  South. 

For  results  in  the  South — 
PUT  YOUR  ADVERTISING 
ON  WCKY'S  JAMBOREE 
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OBERT  C.  MAYO,  sales  manager,  WOR-TV  New  York,  named  direc- 
tor of  sales. 

sliii  [i 

^VARREN  ABRAMS,  CBS-TV  Spot  Sales  research  department,  N,  Y., 
J  amed  manager  of  CBS-TV  Spot  Sales'  Detroit  office.    RALPH  PATT, 
ho  has  represented  both  Radio  and  Television  Spot  Sales  there,  will 
oncentrate  on  Radio  Spot. 

K.  WOOD  elected  vice  president  and  appointed  general  manager, 
  WWSO  Springfield,  Ohio. 

RUSSELL  G.  WINNIE,  assistant  general  manager  of 
WTMJ-AM-TV  Milwaukee,  elected  to  board  of  directors 
of  The  Journal  Co.,  licensee  of  stations,  succeeding 
L.  W.  HERZOG  who  resigns  from  board. 

WILLIAM  A.  COOK,  manager,  KWRO  Coquille,  Ore., 
to  KCOY  Santa  Maria,  Calif.,  in  similar  capacity.  He 
succeeds  JO  W.  BENES,  now  manager,  KDB  Santa  Bar- 
bara. Mr.  Cook  is  replaced  by  GEORGE  W.  STRATTON, 
former  news  editor,  WKYW  Louisville. 
W.  CHASE  IDOL  Jr.  appointed  employe  service  super- 
visor, Jefferson  Standard  Broadcasting  Co.,  Charlotte,  N.  C,  licensee  of 
,  i| iVBT-AM-FM  and  WBTV  (TV)  there. 


oif  Mr.  Wood 

i  t: 


jrlERB  STEWART,  former  vice  president-general  manager,  WICU 
Urie,  Pa.,  to  Orange  Television  Broadcasting  Co.,  Tampa,  Fla.,  as  exec- 
utive vice  president  and  member  of  board  of  directors. 


Wt.  G.  PALTRIDGE,  former  general  manager,  KYA  San  Francisco,  ap- 
pointed assistant  to  SHELDON  F.  SACKETT,  presi- 
dent, KROW  Oakland,  Calif.  RUSS  COGLIN,  program 
director,  KROW,  adds  duties  of  assistant  to  Mr.  Palt- 
ridge. 

B.  G.  ROBERTSON,  commercial  manager,  KWKH 
Shreveport,  to  KTHS  Little  Rock,  as  general  manager, 
replaced  by  FRED  A.  WATKINS,  local  sales  manager, 
KWKH.  RICHARD  WILCOX,  KTBS  Shreveport,  suc- 
ceeds Mr.  Watkins. 

ROY  H.  HOLMES,  sales  manager  WINS  New  York, 
to  WPAT  Paterson,  N.  J.,  as  national  sales  manager. 
He  will  be  at  WPAT's  New  York  offices  in  RKO  Bldg. 

& 

^DONALD  A.  THURSTON,  WTWN  St.  Johnsbury,  Vt.,  appointed  resi- 
dent manager  of  station. 

)MAJ.  EDGAR  L.  TIDWELL,  USA,  chief  of  operations,  Far  East  Network, 
?transferred  to  Armed  Forces  Radio  Service,  L.  A.,  in  similar  capacity. 


Mr.  Paltridge 


THE 


QUILL 


Should  radio  and  television  cover 
press  conferences? 
Read 

"The  Decline  and  Fall  of 
The  Press  Conference" 

By  Walter  T.  Ridder, 
Washington  Correspondent 
in  the  September  Issue 
now  out 

The  QUILL,  35  E.  Waclcer  Dr., 
Chicago  1,  III.    A  monthly  magazine 
for  newsmen-editors  of  radio-tv 
$3  a  year 


FOUNDED  1912 


INDUSTRY  EMPLOYMENT 

Some  10%  Rise  Seen 

INCREASE  of  10%  in  employment 
by  Dec.  15  expected  by  communica- 
tions equipment  manufacturing  in- 
dustry, according  to  the  Dept.  of 
Labor's  Bureau  of  Employment 
Security,  with  "severe  shortages" 
faced  in  professional,  technical  and 
skilled  occupations. 

Two-thirds  of  the  equipment 
firms  are  experiencing  difficulty  in 
finding  qualified  workers,  it  was 
stated,  including  electronic  engine- 
ers. Strong  demand  for  TV  sets 
as  a  result  of  approval  of  new  sta- 
tions and  high  defense  work  ex- 
penditures are  cited  as  main  causes 
of  the  labor  shortage. 


WILLIAM  YONAN,  ABC  Chicago  radio  executive,  to  NBC  same  city, 
as  coordinator  of  sales  services. 

HANK  FORBES,  WLYN  Lynn,  Mass.,  appointed  station's  general  man- 
ager in  charge  of  programming  and  sales. 

GORDON  BURNETT,  commercial  manager,  CFCH  North  Bay,  named 
manager  of  CJKL  Kirkland  Lake.  BILL  KING,  salesman,  CJKL,  ap- 
pointed commercial  manager  of  CFCH. 

ARTHUR  E.  DAHL,  account  executive,  Frederic  W.  Ziv  Co.,  to  sales 
staff,  KMBC-KFRM  Kansas  City. 

HERBERT  FLEIG,  sales  staff,  WLWT(TV)  Cincinnati,  to  WKRC-TV 
same  city,  in  same  capacity. 

GRANT  H.  WILLSON  named  assistant  manager,  KVWO  Cheyenne,  Wyo. 

J.  G.  SANDISON,  sales  staff,  WTMJ  Milwaukee,  transfers  to  WTMJ-TV 
in  same  capacity. 

T^at&on&li  •  •  • 

WILLIAM  S.  HEDGES,  vice  president,  NBC,  appointed  chairman  of 
radio  division  of  1952  fund  raising  drive,  Travelers  Aid  Society  of 
New  York.  .  .  .  B.  FLOYD  FARR,  vice  president  and  general  manager, 
KEEN  San  Jose,  appointed  to  advisory  board  of  San  Jose  State  College. 
.  .  .  DWIGHT  HAUSER,  director,  ABC  Western  Div.,  father  of  boy, 
Erich,  Sept.  5. 

ROBERT  FEHLMAN,  manager,  WHBC  Canton,  Ohio,  presented  "Gov- 
ernor's Award"  at  Ohio  Newspaper  Assn.  banquet  Sept.  18  in  Columbus. 
Mr.  Fehlman  represented  broadcasters  of  Ohio  who  were  recognized  for 
"outstanding  job  in  publicizing  the  state  of  Ohio  this  year."  .  .  . 
WILLIAM  J.  DEMPSEY,  partner,  Dempsey  &  Koplovitz,  Washington, 
D.  C,  law  firm,  will  teach  Federal  Communications  Law  course  at 
Georgetown  U.  as  guest  professor  during  current  term.  .  .  . 
KEITH  KIGGINS,  former  owner,  WIKK  Erie,  Pa.,  and  recently  in  charge 
of  TV  sales  for  Edward  Petry  &  Co.,  N.  Y.,  is  in  Mercy  Hospital,  San 
Diego,  Calif.  .  .  .  ELDRED  WALTER  STEINMANN,  promotion  man- 
ager, WCUM  Cumberland,  Md.,  and  son  of  KARL  F.  STEINMANN, 
owner,  married  Donna  Sue  Foley,  Sept.  13. 


First  with  the  Most .  .  .  the  MeBS  story 

FIRST  in  Maine  — 

WCSH  1925    —    WLBZ  1926    —    WRDO  1932 
FIRST  in  Prestige  and  Public  Service 


M-O-S-T  complete  coverage  of  state's  concentration  of  buying 
power. 

M-O-S-T  listenership — only  state  group  regularly  programmed 
for  Maine  people. 
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SYSTEM 
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BUY-WAYS 

i  of  Maine 
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WCSH 

Portland 


WRDO 

Augusta 


WLBZ 

Bangor 


Represented  by 

Weed  &  Company         Bertha  Bannan 

Nationally  New  England 
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WKEI  KEWANEE 


New  Station  Is  on  Air 

WKEI  Kewanee,  111.,  100  w  on  1450 
kc,  went  on  the  air  for  the  first 
time  Sept.  11,  it  was  noted  last 
week.  New  station  is  owned  by 
E.  D.  Scandrett,  who  serves  as 
president;  Harold  Rothrock,  con- 
sulting engineer  of  Bedford,  Ind., 
and  Ray  Knochel,  WPRC  Lincoln, 
111. 

Other  personnel  include  Arch  E. 
Cameron,  Bud  S.  Mohnen,  Fred  W. 
Cale  and  Frank  E.  Janes,  announc- 
ers; Phil  Miler,  sports  announcer, 
and  Sharon  Ling,  receptionist. 


PR  Group  Formed 

FORMATION  of  Southern  Public 
Relations  Assoc.  to  service  south- 
ern states  and  promote  better  pub- 
lic understanding  of  public  rela- 
tions profession  and  standards  was 
announced  in  Alexandria,  La.,  Sept. 
10.  Directors  of  the  new  affiliated 
group  are:  James  Aldige  Jr.,  James 
Aldige  Jr.  &  Assoc.,  New  Orleans; 
Robert  K.  Butcher,  R.  K.  Butcher 
Assoc.,  Shreveport;  Jack  Gould, 
Gould,  Blieden  &  Manley,  Baton 
Rouge,  and  Claude  Morgan,  Claude 
Morgan  &  Assoc.,  Alexandria. 
Firms  also  operate  in  Lake  Charles 
and  Monroe.  Chairman  Gould  said 
new  group  will  offer  services  not 
obtainable  through  any  single 
agency,  and  its  activities  will  be 
expanded  to  Texas,  Mississippi  and 
other  states. 


560  kc. 


inquirer  Station 


An  ABC  Affiliate 
First  on  the  Dial 
In  America's  Third  Market 


Rcprc»«nled  by  THE  KATZ  AGENCY 
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0.  S.  SHOWS  LEAD 


WILLIAM  BERNS,  ABC  radio's 
program  production  supervisor, 
to  WJZ  New  York  as  program  direc- 
tor, succeeding  RAY  DIAZ  [B-T,  Sept. 

8]. 

BERTHA  KURTZMAN,  ABC-TV  tele- 
cast coordinator,  to  network's  WJZ- 
TV  New  York  as  operations  man- 
ager. 

JUD  WOODS,  radio-TV  executive, 
Brewer  Adv.,  Kansas  City,  to  KOA 
Denver,  as   TV  coordinator. 

GEORGE  R.  BONNELL,  WJBO  Ba- 
ton Rouge,  La.,  to  WIHL  Hammond, 
La.,  as  program,  news  and  produc- 
tion director. 

BUD  MASON,  announcer,  WBTA  Ba- 
tavia,  N.  Y.,  promoted  to  program 
director.  BELL  STOKES  and  DAVE 
JENSEN,  announcers  there,  appoint- 
ed director  of  continuity  and  pro- 
motion and  night  disc  jockey,  respec- 
tively. CHUCK  DANIELS,  WUSJ 
Lockport,  N.  Y.,  and  JIM  FAGAN,  to 
WBTA  as  announcers. 

BILL  CLOSE,  KOY  Phoenix,  promoted 
to  chief  announcer. 

DONALD  CAL- 

LEN,  announcer, 
KHJ  Hollywood,  to 
KBIG  Avalon,  in 
similar  capacity. 

WILLIAM 
S  T  U  M  P  F  to 
WMTR  Morris- 
town,  N.  J.,  as 
part-time 
announcer. 

Mr.  Close  AL  LEIBERT, 

WLOW  Norfolk,  to 
announcing  staff, 
WICC  New  Haven,  replacing  MIKE 
MERRILL  who  returns  to  U.  of  Vir- 
ginia. 

BOB  POWELL,  WBIG  Greensboro, 
and  BEATRICE  BURKE,  to  promo- 
tion staff,  WDVA  Danville,  Va. 

MARILYN  HENRY  to  continuity 
staff,  WSAZ  Huntington,  W.  Va. 
CHARLES  DAILEY  to  station's  an- 
nouncing staff. 

BUD  COULSON,  director  of  public- 
ity, KHJ  Hollywood,  to  serve  in 
similar  capacity  for  Community 
Chest  fund  drive,  that  city. 

SUSAN  SEYMOUR,  The  Patriot  Ledg- 
er, Quincy,  Mass.,  appointed  women's 
program  director  of  KVWO  Chey- 
enne, Wyo. 

AL  JOHNS,  sports  commentator, 
KFWB  Hollywood,  to  KPOL  Los  An- 
geles, as  sports  director. 

ANNE  HAYES,  women's  director, 
KCMO  Kansas  City,  appointed  radio- 
TV  consultant  for  Missouri  Federa- 
tion of  Women's  Clubs. 

BETTY  HARTLANE,  head  of  guest 
relations,  ABC  Western  Div.,  named 
president  of  The  Guesters,  Holly- 
wood group  of  guest  relations  per- 
sonnel from  radio-TV  stations  and 
ad  agencies. 

JUDY  WILSON  appointed  advertising 
copywriter,  CKVO  Kelowna,  B.  C. 
AL  HOOKER  and  MAC  BOYLE  to 

station  as  announcers. 


ED  A.  THILENIUS  named  sport  di- 
rector, WRFC  Athens,  Ga. 
LES   TREMAYNE,   Hollywood  radio 
actor,  assigned  role  in  MGM  feature 
film,  "Dream  Wife." 

HERBERT  JOHNSTON,  KSLM  Sa- 
lem, Ore.,  to  announcing  staff,  KEX 
Portland.  ARVED  CHRISTENSEN  to 
latter  station  as  continuity  writer. 

PATRICIA  REEDER,  society  and 
women's  editor,  Morning  &  Evening 
Record,  Troy,  N.  Y.,  to  promotion  de- 
partment, ABC  Western  Div. 

SID  LASHER  returns  to  WAGA-TV 
Atlanta,  Ga.,  as  production  director 
after  tour  of  duty  with  Air  Force. 
DAVID  MAYO  to  WAGA-AM-TV  as 
merchandising  manager. 

MAL  KLEIN,  night  operations  man- 
ager, KLAC-TV  Hollywood,  to  con- 
duct TV  courses  at  Beverly  Hills 
Adult  Education  School. 

JOE  BISHARA  PHILLIPS,  announcer, 
WKOP  Binghamton,  N.  Y.,  and  Sally 
Pack  have  announced  their  marriage. 

WILLIAM  TALMAN,  Hollywood  ra- 
dio-TV actor,  father  of  girl,  Sept.  7. 

FRED  WALKER,  director  of  public 
affairs  at  WTTM  Trenton,  and  Cath- 
arine Sullivan  have  announced  their 
engagement. 


A/aurl  •  •  • 


JACK  LABRIE  to  WCCM  Lawrence, 
Mass.,  as  news  editor. 

JERRY  GAMMON,  news  writer  and 
TV  news  coordinator,  WHAS-TV 
Louisville,  to  Reynolds  Metals  Co., 
as  public  relations  assistant  to  Keen 
Johnson,  former  Kentucky  governor. 
CY  SMITH,  WHAS  writer,  will  suc- 
ceed him. 

DICK  WALTON  appointed  chief  an- 
nouncer, WICE  Providence,  R.  I.,  in 
addition  to  present  duties  as  news 
editor. 

HANK  WEAVER,  newscaster,  ABC 
Western  Div.,  assigned  role  in  20th 
Century-Fox  feature  film,  "Call  Me 
Madam." 

ROSS  NERBY,  CKPG  Prince  George, 
B.  C,  to  CKOV  Kelowna,  B.  C,  on 
news  staff. 

JOHN  RICE,  news  editor,  KTLA  (TV) 
Hollywood,  has  retired. 


August  Canadian  Ratin 

LEADING  Canadian  network  pij  f 
grams  in  August  originated  in  tl  ^ 
United   States,   according  to  t| 
national  rating  report  of  Ellio  L' 
Haynes  Ltd.,  Toronto.  Leading  fi 


evening  programs 
Questions,  rating 


were 
13.5; 


Twen  f 


Lanza  11.5,  Doris  Day  11.4,  Grc 
Gildersleeve  10,  and  Happy  Mote 
ing  (Canadian  program)  7.4. 

Five  leading  daytime  netwc 
programs  were  Ma  Perkins  13 
Right  to  Happiness  13,  Pepp 
Young's  Family  12.8,  Big  Sist 
12.7,  and  Road  of  Life  12.  Frenc 
language  five  leading  evening  pr 
grams  were  La  Pause  Qui  Rafrc 
chat  15.8,  Jouez  Double  13.2,  1 
Raconteur  de  Chez  Nous  12.3,  Cha 
son  de  Vacances  11.2,  and  Qui  Au 
le  Dernier  Mot  9.4.  Five  leadii 
daytime  French-language  sho\; 
were  Rue  Principale  23.9,  Jeunes 
Doree  23.1,  Qiielles  Nouvelles  17. 
Francine  Louvain  17.6,  and  Grai^ 
Soeur  17.3. 


KING  TAKES  BOW 

For  Election  Coverag 


KING-AM-TV    Seattle   is  takir 
bows  for  its  Sept.  9  coverage 
the    Washington    State  primai 
election.    A  simulcast  covered 
political  races,  keeping  viewers  art 
listeners  abreast  of  latest  develo 
ments,  station  reports. 

Allen   Pomroy,    Seattle  mayo 
commented,    "The    coverage    r'  :! 
KING  was  most  satisfying  bo 
from  informative  and  interestir 
aspects.  It  was  amazing  how  KIN 
set  up  to  cover  the  state  so  conl 
pletely.   KING  and  commentato* 
Charles  Herring  and  Richard  Bo 
certainly  are  to  be  complimente 
for  the  fast,  complete  coverage." 

Lee  Schulman,  KING-TV  pr.  k, 
gram  director,  successfully  undo 
took  the  project  of  compiling  r 
turns  in  a  manner  more  comple^ 
and  rapid  than  ever  had  been  a 
tempted  before,  the  station  sai 
The  election  returns  were  pr< 
sented  as  a  public  service  wit 
General  Electric,  Dr.  Roos  Do 
Food  and  Aero-Wax  participatin  h 
in  the  simulcast's  cost. 


WN  H  C 

sells 
autos  &  service 

7 YEARS 
Marker  Motors  Have  Used 
6  quarter-hours  per  week 
If  you  have  something  to  sell  in  New  Haven 
Choose  The  Station  That  Sells 

W  N  H  C   NEW  HAVEN 

NBC  RADIO 

Represented  nationally  by  The  Katz  Agency 
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I  ART  LETT  BUYS 

KFRE  KRFM(FM)  Control 
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ONTROL  of  KFRE  KRFM  (FM) 
resno,  Calif.,  CBS  outlet  on  940 
I  with  50  kw,  will  go  to  Paul  R. 
artlett,  president  of  California 
lland  Broadcasting  Co.,  licensee, 
ith  FCC  approval  of  the  stock 
rile,  application  for  which  was 
led  Sept.  11. 

By  acquiring  the  interest  of  Jess 
Rodman,  automo- 
bile distributor 
and  cattle  ranch- 
er, for  $360,000, 
Mr.  Bartlett  will 
have  60  %  inter- 
est in  the  stations 
and  continue  as 
president.  He 
currently  owns 
24%  of  the  com- 
pany. William  C. 
Crossland, 
'resno  attorney,  owns  40%. 

Mr.  Bartlett  has  been  KFRE 
lanager  since  its  start  in  Janu- 
ry  1942  and  became  president 
_even  years  later.  He  helped  Mr. 
iodman  found  the  station.  Mr. 
Jrossland  is  the  company's  legal 
lounsel  and  secretary.  Mr.  Rod- 
,nan  has  been  serving  as  board 
hairman. 

Mr.  Bartlett  said  the  company 
vill  continue  to  push  its  TV  appli- 
ation    for   vhf    Channel    12  in 
Fresno.  Mr.  Bartlett  recently  sold 
lis  controlling  interest  in  KERO 
Bakersfield  to  a  group  of  station 
imployes    headed    by    Albert  E. 
.-(Gene)   DeYoung,  now  president 
i  md  general  manager  [B*T,  July 
fa!4],  for  a  reported  $110,000.  Mr. 
p3artlett  is  president  of  the  Cali- 
fornia State  Radio  &  Television 
Broadcasters  Assn. 


lev 


GE  Relocation  Plans 


LONG-RANGE  plan  for  General 
Electric  Co.  to  move  part  of  its 
>Jew  York  executive  offices  to  sub- 
urban site  near  White  Plains, 
Y.,  was  announced  last  week, 
dependent  in  part  upon  securing 
ippropriate  rezoning  of  optioned 
property. 


Constant  service 
of  Highest  type 
WILL  Net  sponsors 
increased  Sales  in 

HALIFAX  NOVA  SCOTIA 

JOS.  WEED  &  CO. 
350  Madison  Ave.,  New  York, 
(Rep.) 

5000  WATTS-NOW! 


GRID  SIGNINGS 

More  Contracts  Announced 

ADDITIONAL  signings  of  con- 
tracts to  air  football  games  were 
announced  last  week. 

Three  Philco  dealers  and  Philco 
Distributors  Inc.,  of  the  Philadel- 
phia area,  are  to  cooperate  in  joint 
sponsorship  of  Villanova  games  to 
be  broadcast  on  WIP  Philadelphia. 

WGN  Chicago  will  air  "the  10 
top"  games  in  the  midwest,  begin- 
ning with  the  Iowa  State-Illinois 
contest  Sept.  27.  Broadcasts  are 
being  sponsored  by  the  Chicago 
Metropolitan  Dealers  Chevrolet 
Club.  Campbell  -  Ewald  is  the 
agency. 

WHAS-TV  Louisville  has  signed 
Paul  Bryant,  U.  of  Kentucky  grid 
mentor,  to  narrate  play-by-play 
descriptions  of  all  Kentucky  games, 
to  be  telecast  on  the  Sunday  fol- 
lowing the  games.  First  half  will 
be  participating,  with  Bond  Clothes 
paying  for  the  second  half  of  the 
telecasts. 

WDSU-TV  New  Orleans  will 
bring  viewers  all  Louisiana  State 
U.  and  Tulane  U.  gridiron  games 
on  the  Sunday  night  after  the 
games.  The  film  series,  Football 
Hilights,  was  to  have  begun  yes- 
terday with  the  LSU-Texas  game. 
Program  is  sponsored  by  the  D.  H. 
Holmes  Co.  and  Philco. 

WRNO  Orangeburg,  S.  C,  and 
WCSC  Charleston,  S.  C,  are  among 
stations  carrying  the  full  schedule 
of  Citadel's  games.  Other  stations 
may  be  signed.  Series  was  to  have 
begun  Sept.  20  with  the  Citadel- 
Georgia  Tech.  contest.  Sponsors 
are  Typhoon  Air  Conditioning  Co. 
and  Gas  Engine  &  Electric  Supply 
Co. 

KRNT  Des  Moines  reports  the 
sale  of  the  station's  complete  foot- 
ball and  basketball  broadcasting 
schedule  to  the  Home  Federal  Sav- 
ings &  Loan  Co.  of  Des  Moines. 

WILM  Wilmington  for  the  third 
straight  year  will  carry  the  entire 
schedule  of  the  U.  of  Delaware 
grid  warriors.  Sponsor  is  Sterling 
Auto  Sales,  Wilmington  Dodge- 
Plymouth  dealer. 

Four  more  stations  have  an- 
nounced that  they  will  broadcast 
the  U.  of  Notre  Dame  pigskin 
schedule.  They  were  WITH  Balti- 
more, Md.,  KGFJ  Los  Angeles, 
KALI  Pasadena  and  KFOX  Long 
Beach,  Calif. 


Paley  'Materials7  Plan 

WILLIAM  S.  PALEY,  CBS  board 
chairman  and  former  chairman  of 
the  President's  Materials  Policy 
Commission,  last  week  warned 
against  dangers  of  the  growing 
shortage  of  raw  materials  in  this 
country  and  proposed  a  continuous 
study,  financed  by  industry,  to 
overcome  the  problems.  He  out- 
lined the  plan  in  speaking  at  a 
luncheon  meeting  of  the  National 
Industrial  Conference  Board  in 
New  York  on  Wednesday. 


kTmn 


CBS 


YA  KIM/ 

[WASHINGTON] 

operates" 


dependable 

Ampex 

RECORDERS 


The  COMPLETE  DEPEND- 
ABILITY of  Ampex  is  repay- 
ing many  a  radio  broadcasting 
station  with  real  dollar  sav- 
ings! Such  savings  result  from 
greatly  reduced  maintenance, 
elimination  of  mechanical 
breakdowns,  and  negligible 
out-of-service  periods.  Ask  for 
an  Ampex  demonstration  in 
your  studio  . . . 


AMPEX  ELECTRIC  CORPORATION 

Redwood  City         •  California 
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MEDIA  MEN'S  ASSN. 

To  Admit  Women  Members 

MEDIA  Men's  Assn.  of  New  York 
will  admit  women  to  membership 
for  the  first  time  since  its  organi- 
zation 10  years  ago.  The  name 
of  the  group  will  be  changed  to 
Media  Buyers  Assn.,  it  was  re- 
vealed at  the  first  fall  meeting  last 
Wednesday. 

Previously,  membership  was  lim- 
ited to  male  buyers  of  space  and 
time.  "The  trend  toward  employ- 
ment of  women  in  agency  media 
buying  operations,"  according  to 
Murray  Thomas,  media  director  of 
Anderson  &  Cairns  Inc.  and  presi- 
dent of  the  association,  "has  ac- 
celerated in  recent  years  to  a  point 
where  we  can  mutually  profit  by 
throwing  open  the  doors,  not  only 
to  all  space  buyers  but  to  buyers 
of  radio  and  TV  time  as  well." 


Match  Book  Awards 

SIX  stations  have  been  honored 
with  Match  Industry  Awards  for 
"distinguished  use  of  book  match 
advertising,"  with  presentations  to 
be  made  Sept.  26 — 60th  anniver- 
sary of  the  patent  on  match  books. 
Winner  of  "Joshua"  plaque  in 
radio-TV  field  is  WTOC  Savannah, 
Ga.  Stations  receiving  certificate 
awards  in  broadcast  field  are: 
WBT-WBTV  (TV)  Charlotte,  N. 
C;  WBAL  Baltimore,  Md.;  WIBW 
Topeka,  Kan.;  WBML  Macon,  Ga.; 
KIEV  Glendale,  Calif. 


UN  Offerings 


AMERICAN  ASSN.  for  the  United 
Nations  is  making  available  to 
radio  stations  throughout  the  coun- 
try two  recorded  features  for  use 
during  United  Nations  Week,  Oct. 
19-25.  One  is  a  series  of  spot  mes- 
sages from  outstanding  Americans, 
entitled  Headliners  Speak  for  UN, 
produced  in  cooperation  with  the 
American  Jewish  Committee.  The 
other  is  a  15-minute  dramatic  can- 
tata, Children's  Letter  to  the  UN, 
presented  by  the  American  Vet- 
erans Committee  in  cooperation 
with  the  UN  group. 


allied  arts 


CED  STATEMENT 


Mr.  Gray 


WILSON  OELKERS,  purchasing 
agent,  radio-TV  div.,  Philco 
Corp.,  named  general  purchasing 
agent  for  firm,  succeeded  by  MERLE 
N.  THOMPSON. 

ROBERT  C.  GRAY,  manager  of  TV 
technical  opera- 
tions, RCA  Serv- 
ice Co.,  Gloucester,  ■  ■  ^mtprrsm 
N.  J.,  appointed 
firm's  area  man- 
ager in  New  Eng- 
land, New  York 
and  New  Jersey 
territories. 

RICHARD  A.  NOR- 
MAN appointed 
manager  of  manu- 
facturing for  Gen- 
eral Electric  Co.'s 
cathode  ray  tube 
operations,  Syra- 
cuse, N.  Y. 

FRED  R.  ELLINGER  elected  presi- 
dent of  Waldom  Electronics  Inc.,  Chi- 
cago. He  will  continue  operation  of 
Ellinger  Sales  Co.,  midwest  sales  rep- 
resentative of  electronics  manufac- 
turers. 

F.  D.  MEADOWS,  Dage  Electric  Co., 
Beech  Grove,  Ind.,  appointed  general 
sales  manager. 

DANIEL  STARCH  &  STAFF,  research 
organization,  moving  executive  and 
general  offices  from  Manhattan  to 
Mamaroneck,  N.  Y.,  about  mid-Oc- 
tober. Firm  will  retain  sales  and 
service  office  in  New  York. 

J.  A.  MILLING,  executive  vice  presi- 
dent, Howard  W.  Sams  &  Co.,  In- 
dianapolis, named  chairman  of  gov- 
ernment relations  committee  of  Assn. 
of  Electronic  Parts  &  Equipment 
Mfrs.,  trade  group  of  120  midwest 
firms. 


GRAYHILL,  Chicago,  announces  man- 
ufacture of  Series  No.  23  push  but- 
ton switch  measuring  1.047  inches 
from  end  of  plunger  to  end  of  ter- 
minal tips.  Diameter  is  %  inch  at 
widest  point.  Contact  resistance  is 
reported  to  be  .007  ohms  maximum 
before  use  and  .015  ohms  maximum 


IN 

PORTLAND,  OREGON 

1,246,540  active,  young-minded  West- 
erners comprise  KGW's  market  in  12 
big,  prosperous  metropolitan  Oregon 
counties,  plus  a  generous  slice  of  South- 
western Washington. 
REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO.,  INC. 


after  approximately  200,000  opera- 
tions. 

SOUTHWESTERN  INDUSTRIAL 
ELECTRONICS  Co.,  Houston,  Tex., 
announces  production  of  new  com- 
bined ohmmeter  and  leakage  tester, 
Model  C-3.  Instrument  is  designed  for 
production  testing  of  transformers 
and  condensers,  and  ranges  from  1 
ohm   to   1   million  megohms. 

TELEWAVE  LABS.  Inc.,  Brooklyn, 
N.  Y.,  announces  manufacture  of  ser- 
ies of  fixed  coaxial  pads  for  applica- 
tion in  circuits  operating  at  frequen- 
cies from  zero  to  10,000  mc.  Pads  are 
of  Pi  and  T  construction  utilizing 
metallized  film  resistors. 

POLARAD     ELECTRONICS  Corp., 

Brooklyn,  N.  Y.,  announces  produc- 
tion of  series  of  microwave  signal 
sources  covering  frequency  range  of 
634  to  10,750  mc  in  five  units.  These 
employ  reflex  klystron  as  source  of 
microwave  energy. 

TECHNICAL      APPLIANCE  Corp., 

Sherburne,  N.  Y.,  announces  produc- 
tion of  low-loss  triple-circuit  anten- 
na selector,  Cat.  No.  873  designed 
primarily  for  selection  at  receiver  of 
signals  from  any  one  of  three  an- 
tennas. Maximum  transfer  of  energy 
with  minimum  loss  is  attained 
through  positive  contact  points  an 
impedance  closely  matching  trans- 
mission line. 

DAGE  ELECTRONICS  Corp.,  Beech 
Grove,  Ind.,  announces  production  of 
new  portable  self-contained  TV  cam- 
era featuring  all  adjustments  on  unit. 
Dimensions  are  14"  long,  9%"  high 
and  4%"  wide. 

UNITED  TRANSFORMER  Co.,  N.  Y., 
announces  production  of  small  her- 
metically sealed  transformer.  Unit 
covers  entire  range  of  audio  require- 
ments for  sub-miniature  equipment 
and  has  overall  case  dimensions  of 
y2  x  11/16x  29/32  inches. 

PENTRON  Corp.,  Chicago,  announces 
production  of  10%  inch  reel  adapter 
which  increases  recording  or  play- 
back time. to  full  4  hours.  Attachment 
converts  Pentron  Multi-Speed  tape 
recorder  and  both  Pentron  tape  repro- 
ducers for  use  with  2,400  ft.  stand- 
ard broadcast  reels. 

ZENITH  RADIO  Corp.,  Chicago,  an- 
nounces manufacture  of  21  new  ra- 
dio models.  Three  new  21-inch  TV 
consoles  with  "K-53"  chassis  were 
also  announced. 
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J.  T.  BURGESS  to  engineering  staff, 
WDVA  Danville,  Va.  RUSH  SAW- 
YERS and  MARVIN  TERRY,  engi- 
neers there,  leave  station  to  join 
Voice  of  America  operations  in 
Manila. 

J.  E.  HOWELL,  WTSB  Lumberton, 
N.  C,  appointed  chief  engineer  there. 


CERTIFICATE  of  merit  has  been 
awarded  to  WHLI-AM-FM  Hempstead, 
N.  Y.,  by  Long  Island  Home  Builders 
Institute  "in  recognition  of  their 
outstanding  contributions  to  all  resi- 
dents of  Long  Island  in  presenting 
numerous  public  service  programs, 
created  for  the  safety,  convenience 
and  better  living  conditions  of  all 
Long  Islanders."  ' 


Views  Information  Acriviti 

FOREIGN  information  activit: 
of  the  U.  S.  should  be  geared  mo 
to  "needs  and  aspirations"  of  oth 
peoples  than  to  the  effort  of  selli: 
America  and  condemning  comm 
nism,  the  Committee  for  Econon  ® 
Development  has  asserted. 

In  a  new  statement  on  nation  ? 
policy  titled,  "The  Threat  to  O 
National  Security,"  CED,  a  priva  i 
organization,  urged  information 
tivities  be  continued  on  an  ac 
quate  scale  with  this  goal  in  mir  f 
"Actions  speak  louder  than  wor 
and  the  best  foreign  propaganda 
positive  action  which  other  peoplj^ 
can  see  will  serve  their  purposes 
well  as  our  own,"  the  committf^ 
declared 
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USAF  TAPES 

Disc  Jockey  Aid  Ask  [ 
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AIR  FORCE  is  asking  the  aid 
1,500  disc  jockeys  in  27  states 
assist  in  procuring  volunteer  ai  f 
craft  spotters  for  the  Ground  O 
server  Corps  by  using  personaliz*  U 
tape  recordings  (provided  by  tt  p 
Air  Force)  on  their  local  progran  f 

Lt.  Col.  Robert  P.  Keim,  chief 
the  Air  Force  Public  Informati 
Office  in  New  York,  said  that  tl 
disc- jockey  plan  was  decided  up<  P 
after  a  highly  successful  test  w: 
made  in  August. 

Twenty  disc  jockeys  were  se 
an  individual  tape-recorded 
nouncement.  In  each  case,  the  di 
jockey's  name,  station,  progra 
title,  city  and  state  were  mention 
by  the  "Air  Force  reporter"  ma 
ing  the  spot. 

Col.  Keim  will  notify  the  1,5(  [ 
disc  jockeys  in  the  "Operation  Sk. 
watch"  area  by  letter  within  tv 
weeks.  Tapes  will  accompany  tl 
letters.  Voice  work  is  being  ha 
died  by  S/Sgt.  Syd  Byrnes,  form 
manager  of  WCCC  Hartford. 

i 

SETS  TO  DENVER  t 

RTMA  Gives  July-Aug.  Cou 

TV  SET  manufacturers  shippi 
over  23,800  video  receivers  in 
the  Denver  market  area  in  Ju 
and  August,  according  to  Radi 
Television  Mfrs.  Assn.  The  cit 
was  without  TV  service  unt 
KFEL-TV  took  the  air  in  July 
the  first  post-freeze  station. 

Shipments  of  TV  receivers 
dealers  in  the  Denver  market  are 
this  year  follow 


Counties 

Adams 

Arapahoe 

Boulder 

Denver 

Jefferson 

Larimer 

Weld 

Total 


Jan. 
through 
June, 
1952 

21 

21 

86 
784 

21 

19 

28 


July 
1952 
80 
398 
167 


August 
1952 
253 
809 
1,102 


5,650  13,395 

347  735 

124  222 

200  359 


19, 
1, 


980     6,966    16,875  24, 


Total  Sets 
Shipped 

in  U.  S.    2,089,818  316,940  305,880  2,712,6 
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IADIO  LAUDED 


At  Texas  Assn.  Meet 


RADIO  can  stand  on  its  two  hind 
set  with  apologies  to  none,"  Phil 
[cHugh,  radio-TV  director,  Tracy- 
,ocke  Agency,  Dallas,  declared  in 
speech  last  Wednesday  before  the 
'exas  Assn.  of  Broadcasters. 
Some  117  registrants,  represent- 
lg  101  of  Texas'  187  station,  at- 
;nded  the  semi-annual  meeting  of 
le  TAB  in  Ft.  Worth. 

Championing  radio,  Mr.  McHugh 
aid  that  "its  effectiveness,  cost- 
dse,  based  on  ARBI  studies,  is  ex- 
sptionally  powerful." 
Mr.  McHugh  cited  a  just-com- 
leted  case  study  on  Imperial 
lugar  made  in  Oklahoma-Texas 
rtrich  proved  conclusively  that  ra- 
io  outpulled  all  other  media  by 
/ide  margins. 

He  added,  however,  that  "there 
3  room  for  all  media  in  the  adver- 
ising  spectrum,  and  the  sooner 
'>resent  radio  management  realizes 
hat  over  97%  of  the  homes  nation- 
wide had  radio,  the  sooner  it  will 
ell  its  wares  on  a  practically  satu- 
ation  format." 
lb  The  TAB  elected  Boyd  Kelly, 
iliisiCTRN  Wichita  Falls,  president, 
tiucceeding  J.  M.  McDonald,  KCRS 
Midland.  Others  elected  were  Wil- 
ard  Deason,  KVET  Austin,  vice 
resident;  Louis  Cook,  KNOW 
lustrin,  secretary-treasurer.  New 
lirectors  include  Byron  Ogle, 
tRGV  Weslaco;  Ray  Hearnon, 
£TRH  Houston.  Carry-over  board 
nembers  include  Richman  Lewin, 
Sf*£TRE  Lufkin  and  Tom  Krister, 
£GNC  Amarillo. 

David  Morris,  manager,  KNUZ 
louston,  spoke  on  block  program- 
ming. His  success  story  was  based 
>n  knowing  your  market  and  pro- 
gramming accordingly.  KNUZ  spe- 
cializes in  music  and  news,  Mr. 
Morris  said. 

Fred  Palmer,  management  con- 
sultant, spoke  on  "How  to  Close 
i  Sale,"  emphasizing  that  manage- 
ment should  spend  more  time  in  ac- 
;ual  selling  and  should  provide 
salesmen  with  more  working  tools. 
Mr.  Palmer  charged  that  "radio 
;oday  lacks  selling  ideas." 

Ken  Brown,  KWFT  Wichita 
Palls,  spoke  on  political  libel  as- 
pects of  broadcasting. 


on  ■ 


Clutch  Hitter 

SUCCESSFUL  use  of  radio 
in  warning  workers  of  the 
Hughes  Aircraft  Co.,  Culver 
City,  Calif.,  when  roads  to 
the  plant  were  made  impass- 
able by  a  torrential  rain  is 
presented  in  a  new  BAB 
booklet  distributed  to  mem- 
bers and  advertising  agencies 
last  week.  Bearing  the  title, 
"In  the  Clutch,"  the  booklet 
was  prepared  in  the  form  of 
an  abbreviated  dramatic 
script.  A  covering  letter 
states:  "Only  radio,  among 
all  media  of  advertising  and 
communication,  had  the 
speed,  the  flexibility  and  the 
coverage  to  do  the  job." 

RADIO-TV  HABITS 

Studied  in  Seven  Cities 

POLL  of  radio-TV  habits  and  opin- 
ions of  people  in  more  than  1,200 
homes  in  seven  cities  has  been 
completed  by  the  advertising  class 
of  Georgian  Court  College,  Lake- 
wood,  N.  J.  Cities  surveyed  were 
New  York,  Boston,  Camden  and 
Trenton,  N.  J.,  Philadelphia,  Pitts- 
burgh and  Louisville. 

Using  direct  door-to-door  and 
telephone  interviews,  the  class 
asked  questions  on  the  number  of 
radios  in  homes,  automobile  set 
ownership,  make  of  TV  sets,  color 
television,  etc.  The  study  started 
this  summer  and  was  compiled  by 
John  O'Connor,  Fordham  U.  grad- 
uate, Georgian  Court  staff  member 
and  lecturer. 

Among  major  results  reported 
by  survey  were  these: 

347  homes  have  two  radios,  335 
have  three,  212  contain  one;  858 
have  car  radios,  326  do  not;  1,099 
have  a  TV  set,  22  have  two  receiv- 
ers (with  RCA  and  Philco  the  most 
popular  make  and  17-inch  the  most 
popular  size);  441  people  would 
delay  new  TV  set  purchases  until 
color  TV  is  available,  414  would 
not;  708  attend  movies  less  fre- 
quently because  of  TV,  541  about 
the  same;  610  do  not  read  less 
(fiction)  than  before,  428  read  less; 
930  do  not  read  newspapers  less, 
138  do;  633  said  they  did  not  shift 
to  a  TV-advertised  product  since 
buying  TV,  379  said  they  did. 
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VOICE  ARM 


Strengthening  Process 
Is  Begun 


BRIEFING  Mr.  Morton  (seated) 
on  his  new  duties  as  director  of 
the  Voice  of  America  is  Mr.  Koh- 
ler,  former  chief  who  joins  Secre- 
tary of  State's  Policy  Planning 
Staff. 

Sarnoff,  RCA  board  chairman,  who 
has  proposed  a  "Vision  of  Amer- 
ica." 

Department  communications  spe- 
cialists periodically  call  on  pri- 
vate groups  (like  the  Massachu- 
setts Institute  of  Technology)  for 
research  in  the  improvement  of 
technical  equipment  to  strengthen 
the  Voice.  TV  research  is  one 
phase. 


MACHINERY  to  improve  the  effectiveness  of  shortwave  Voice  of  Amer- 
ica is  being  overhauled  on  a  number  of  fronts,  without  regard  to  the 
outcome  of  the  November  political  elections. 

Plans  for  strengthening  the  U.  S.  radio  arm  are  the  appointment  of 
a  key  broadcast  industry  executive 
to  direct  VOA,  a  friendly  inquiry 
into  the  overall  U.  S.  international 
information  program  and  con-  « 
tinued  analysis  of  prospects  for 
international  television. 

A  major  policy  step  is  the  ap- 
pointment of  Alfred  H.  Morton, 
former  NBC  executive  and  pioneer 
in  TV  development,  as  deputy  ad- 
ministrator (director)  for  broad- 
casting services  in  the  VOA's  par- 
ent International  Information  Ad- 
ministration [At  Deadline,  Sept. 
15]. 

Mr.  Morton  succeeds  Foy  Kohler, 
with  whom  he  has  been  serving  as 
special  assistant  since  Sept.  8. 
Mr.  Morton  talked  with  Dr.  Wilson 
Compton,  IIA  administrator,  in 
Washington  last  week  preparatory 
to  assuming  his  duties  Oct.  1. 

It  was  understood  Mr.  Morton 
would  receive  about  $14,000  in  his 
post — far  less  than  he  made  in 
private  life,  but  more  than  the 
$10,800  specified  for  that  position. 
It  was  presumed  that  Dr.  Compton 
has  asked  him  to  remain  through 
next  year  regardless  of  any  politi- 
cal changes  this  fall,  and  that  he 
would  take  leave  of  absence  from 
his  TV  station  consultant  firm, 
Alfred  H.  Morton  Assoc. 

VOA's  future  also  is  under  study 
on  Capitol  Hill  where  a  Senate 
Foreign  Relations  subcommittee  is 
gathering  data  for  an  investiga- 
tion this  fall.  Headed  by  Sen. 
William  J.  Fulbright  (D-Ark.),  the 
group  is  expected  to  meet  this 
month.  Tours  of  European  Voice 
facilities  and  hearings  are  indi- 
cated after  the  election,  with  the 
full  committee  reporting  findings 
to  the  Senate  next  January  [B*T, 
Sept.  1,  Aug.  11]. 

International  Picture  Watched 

Meanwhile,  the  State  Dept.  is 
keeping  close  watch  on  internation- 
al TV  developments — as  are  other 
government  agencies.  Of  particular 
interest  are  the  information  and 
psychological  warfare  aspects. 

Two  years  ago  the  department 
submitted  a  pilot  study  which 
doubted  it  could  set  up  video 
facilities  in  Europe.  But  any  prog- 
ress by  private  interests  in  creat- 
ing facilities,  it  was  said,  will  be 
watched  by  the  State  Dept.  with  a 
view  to  using  them  in  the  future. 

The  State  Dept.  is  not  presently 
in  localized  "live"  television  over- 
seas and  it  may  be  a  year  or  two 
before  it  actually  gets  into  it.  It 
does  furnish  kinescopes  and  films 
to  European  countries  with  TV. 
Its  authorities  feel  that  interna- 
tional or  trans-oceanic  network  TV 
is  still  at  least  five  years  away — 
as  predicted  by  Brig.  Gen.  David 
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t7"  ITS  are  being  distributed  by 
CBS  Radio  containing  com- 
prehensive data  on  all  its  current 
programs.  Information  is  arranged 
chronologically  Sunday  through 
Saturday  and  divided  between  day- 
time and  nighttime.  Prepared  for 
agencies  and  editors  to  facilitate 
checking  of  program  facts,  the  idea 
was  conceived  by  press  information 
director  George  Crandall.  Kits 
carry  the  slogan  "Its  CBS  Radio 
for  Sound  Entertainment." 


PACKAGE  OFFER 

KCKN  Kansas  City,  Mo.,  offers  a 
special  package  of  26  125-word  an- 
nouncements for  $220  to  advertis- 
ers. Offer  is  made  on  broadside  on 
which  a  red  woolen  bow  has  been 
glued.  General  Manager  Ben  Ludy 
and  Manager  Joe  Story  advise 
prospective  advertisers  that  spots 
may  be  live  or  transcribed,  may  be 
used  in  one  day,  to  saturate  market 
during  special  promotions  or  best 
suited  to  needs  during  a  calendar 
month,  with  additional  spots  pro 
rated. 


'A  KID  &  HIS  DOG' 

WMAL-TV  Washington  unveiled  a 
new  show  last  Thursday  entitled 
A  Kid  and  His  Dog.  The  program, 
telecast  9-9:30  p.m.,  is  "aimed  at 
improving  a  youngster's  under- 
standing of  his  pet,  and  at  making 
the  animal  a  closer  member  of  the 
family."  It  is  hoped  also  that 
showing  children  the  proper  care 
and  training  of  dogs  will  reduce 
number  of  traffic  accidents  in  which 
dogs  are  victims. 


WHAS  COVERS  FIRE 

ON  -  THE  -  SPOT  coverage  of  a 
grandstand  fire  which  caused  an 
estimated  $80,000  damage  at  the 
Kentucky  State  Fair  was  given  by 
WHAS  Louisville.  WHAS  had  set 
up  a  "big  top"  circus-like  tent  from 
which  it  was  originating  shows. 
When  fire  broke  out,  5,000  persons 
were  in  the  grandstand.  Luckily, 
no  one  was  injured.  Less  than  15 
minutes  after  the  first  alarm,  Bar- 
ney Arnold,  WHAS  farm  director, 
had  a  recording  with  news  director 
Dick  Oberlin  on  the  air.  The  sta- 
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tion  is  proud  also  of  the  fact  that 
more  than  24,800  persons  visited 
its  tent  during  the  fair,  Sept.  5-12. 


KFAB  FANS 

DURING  the  sweltering  six  days 
of  the  Nebraska  State  Fair  KFAB 
Omaha  distributed  10,000  fans. 
Printed  across  the  cardboard  cool- 
ers were  the  words,  "I  am  a 
KFAB  Fan."  In  addition,  several 
KFAB  programs .  were  originated 
from  the  fairgrounds.  Don  Shoe- 
maker, KFAB  promotion  manager, 
estimated  that  more  than  80,000 
fair-goers  saw  or  took  part  in 
KFAB  programs  at  the  1952  Ne- 
braska exposition. 


CANADIAN  'TALENT' 

CANADIAN  "talent"  was  tele- 
vised in  pre-opening  ceremonies 
at  CBLT  (TV)  Toronto  in  persons 
of  four  of  Canada's  leading  bank 
robbers,  who  had  escaped  Sept.  8. 
CBLT  telecast  police  photos  and 
descriptions  every  hour,  from  early 
afternoon  until  official  opening  at 
7:15  p.m.  Noting  pictures  on  TV 
receivers,  CBC  Board  Chairman 
A.  D.  Dunton  referred  to  them 
as  "Canadian  talent."  CFRB 
Toronto  had  first  news  of  the  jail 
break  on  an  early-morning  disc 
jockey  show  when  a  woman  phoned 
in  a  tip  before  police  announced  it. 


KMOX  PIECE 

MAILING  piece  by  KMOX  St. 
Louis  points  out  to  advertisers:  "If 
you  sell  anything  that's  sold  in 
St.  Louis  grocery  stores,  it's  crys- 
tal clear  that  you'll  sell  more  of  it 
when  you  use  the  most  sales-effec- 
tive participating  programs  in  all 
St.  Louis — Lee  Adams'  Housewives 
Protective  League-Sunrise  Salute 
combination."  Last  year,  says 
KMOX,  2,177  retail  grocers  took 
part  in  Lee  Adams'  annual  mer- 
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chandising  campaign.  This  cam- 
paign has  just  begun  for  the  1952- 
1953  season,  station  adds,  and  urges 
advertisers  to  "assure  your  sales 
future,"  by  using  KMOX. 


ESSO  DECALS 

DECALS  calling  attention  to  Esso 
Reporter  newscasts  have  been  dis- 
tributed to  Esso  dealers  through- 
out its  listening  area  by  WPTF 
Raleigh,  N.  C.  Three-color  decals 
call  attention  to  station  call  letters, 
time  of  newscasts  and  identifica- 
tion with  Esso  Oval,  and  have  been 
placed  on  display  in  gas  station 
doors  and  windows.  They  also  were 
sent  through  mail  with  letter  sug- 
gesting placement. 


BLOCK  PROGRAMMING 

PROMOTION  campaign  for  WLW 
Cincinnati's  new  block  program- 
ming schedule  comes  to  a  climax 
this  week  when  a  new  broadcasting 
format  will  be  presented  by  the 
Crosley  outlet.  Onthe-air  promo- 
tion has  been  backed  with  cab  cov- 
ers and  publicity  releases  to  more 
than  700  newspapers  in  the  sta- 
tion's listening  area.  All  promo- 
tion stressed  the  phrase,  "The  date 
— nine  twenty-eight,"  day  when 
the  new  program  concept  goes  into 
effect. 


COURTESY  DRIVE 

KSL  Salt  Lake  City  and  the  city's 
police  department  have  joined 
forces  in  a  courtesy-safe  driving 
campaign  which  is  making  friends 
for  KSL  and  a  sponsor,  Ken  Garff 
Co.,  local  Oldsmobile  dealer.  Twice 
weekly  a  different  driver  in  Salt 
Lake  City  is  cited  by  police  for  ex- 
ceptionally' courteous  driving  and 
names  of  winners  are  announced 
on  KSL  during  the  Ken  Garff  Co. 
show. 


RECORD  GIVEAWAY 

JOINT  promotion  campaign  by  Dr. 
Posner's  Shoes  Inc.,  N.  Y.,  and 
Tops  Music  Enterprises,  L.  A. 
(VOCO  children's  records),  fea- 
tures 72  one-minute  transcribed 
jingle  spot  announcements  on 
KBIG  Avalon,  Calif.,  for  four 
weeks  from  Sept.  15.  During  pe- 
riod, Southern  Calif,  shoe  retailers 
are  offering  two  records  with  each 
pair  of  Dr.  Posner's  shoes.  Agency 
is  Frank-Gold  Agency,  L.  A. 
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STRAW  VOTE 

COPYRIGHTED  report  of  straw 
vote  taken  by  WCCO-AM-TV 
Minneapolis  on  political  sentiments 
in  Dodge  County,  Minn.,  has  been 
prepared  by  Charles  H.  Smith,  sta- 
tion's research  director.  Findings 


gave  Gen.  Dwight  Eisenhower  669J 
of  the  vote  compared  to  32%  pollec! 
by  Gov.  Adlai  Stevenson,  with 
results  reported  on  special  broad 
casts  by  the  stations.  Ballot  was 
offered  in  eight  towns  and  adjacenl 
areas  to  determine  impact  of  can- 
didates' speeches  in  nearby  Plow 
ville  (Kasson). 


VIOLETS  PROMOTE  CKAC 

ANNIVERSARY  of  30th  year  ol 
operation   is   being   observed  bj 
CKAC  Montreal  with  a  violet  con 
test.  Forty-four  advertising  execu- 
tives in  the  Montreal  area  have  •}„ 
received  a  flower  pot  complete  witr 
an  African  violet  and  a  letter  fron 
the  station  urging  them  to  tenc 
the  plant  carefully  till  Oct.  3.  Or 
that  date,  plants  will  be  judged  ai  be 
the  station.  Delivery  of  plants  was 
preceded  by  a  letter  from  the  sta 
tion  informing  the  recipient  thai  |si 
"Violet"  was  coming  to  stay  for  a| 
few  weeks  and  asking  that  she  be  6; 
treated  with  "patience,  tenderness 
and  understanding." 
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EDUCATION  SERIES 

IDEA  of  a  senior  high  school 
radio  instructor  has  been  adopted 
by  WKBZ  Muskegon,  Mich.,  and 
incorporated  as  the  basis  for  a 
series  of  programs  on  education 
Programs  are  aimed  at  a  teen-age 
audience  and  adult  listeners  and 
aired  twice  weekly  with  school  of 
ficials  as  participants.  Among  top 
ics  explored  thus  far  are  high 
school  athletics,  summer  jobs  and 
night  school  opportunities.  Series 
has  won  endorsement  and  active 
cooperation  of  Muskegon  Board  of 
Education,  WKBZ  reports. 
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RADIO  AND  CROPS 

FOLDER  claiming  that  "the  cream 
of  the  crop  is  in  the  South  Okan- 
agan"  is  being  distributed  by 
CKOK  Penticton,  B.  C,  to  point 
up  "your  best  B.  C.  buy  in  radio 
Folder  quotes  B.  C.  Agriculture 
Dept.  fruit  crop  estimates  as  evi- 
dence of  growing  market  and 
claims  CKOK  "completely  domi- 
nates South  Okanagan  market, 
with  results  that  are  incomparable 
to  any  other  interior  station. 
Claim  also  is  made  than  Penticton 
is  fastest  growing  city  in  Canada 
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'MILWAUKEE  TALK' 

A  PROMOTION  which  attracted 
national  interest  a  year  ago  has 
been  revived  by  WTMJ  Milwaukee 
on  The  Grenadiers  program.  Book- 
let titled  Milwaukee  Talk,  which 
comprises  sayings  sent  in  by  lis- 
teners to  program,  is  being  re- 
printed by  Milwaukee  Journal  sta- 
tion. During  first  week,  3,000 
copies  of  booklet  were  sold  at 
Wisconsin  State  Fair  where  Grena- 
diers originated  daily  broadcasts. 
Booklets  sell  for  10  cents  and  were 
reprinted  in  part  by  newspapers 
and  magazines  last  year  when 
first  offered. 
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I  INAUGURAL  SEATS 

Radio-TV  May  Get  780 

WITH  180  seats  tentatively  al- 
located to  radio-TV,  seats  and 
podium  construction  in  Washing- 
ton, D.  C„  for  inauguration  of 
the  next  President  is  due  to  get 
ander  way  early  next  month.  Let- 
ting of  the  $100,000  contract  was 
announced  last  week. 

Of  the  total  1,500  seats  for  news- 
men, 756  are  to  be  allocated  to 
the  press,  with  the  remaining  564 
bearing  the  notation,  "Press 
Guests."  This  is  a  duplication  of 
the  1949  inaugural  facilities,  ac- 
eording  to  the  present  plans  of 
MjDavid  Lynn,  architect  of  the  Capi- 
tol. 

As  in  the  1949  inauguration,  TV 
^cameras  will  be  accommodated  on 
a  stand  above  the  press  section. 

Allotment  of  space  for  radio-TV 
newsmen  is  under  the  supervision 
of  the  Radio-TV  Correspondents' 
kfl  Galleries,  of  which  Hollis  Seavey, 
MBS  director  of  Washington  opera- 
tions,  is    chairman.    Robert  M. 
Menaugh,   superintendent   of  the 
House  Radio-TV  Gallery  is  han- 
dling the  requests.  Arrangements 
for  other  facilities — such  as  the 
parade    and    reviewing  stand — 
should  be  made  through  the  win- 
Jning  party's  national  committee. 
J    Joint  Inaugural   Committee  is 
jiheaded  by  Sen.  Carl  Hay  den  (D- 
jAriz.),  and  includes  Sens.  Ernest 
W.    McFarland     (D-Ariz.)  and 
j  Styles     Bridges     (R-N.H.)  and 
[Reps.    Sam    Rayburn  (D-Tex.), 
John  W.  McCormack  (D-Mass.) 
and  Joseph  W.   Martin  Jr.  (R- 
Mass.).  Leslie  L.  Biffle,  secretary 
of  the  Senate,  is  secretary  of  the 
committee. 


Ban  Rescinded 

BAN  on  the  release  to  radio  and 
newspapers  of  news  about  a  crime 
still  under  investigation  was  re- 
scinded by  the  Morristown,  N.  J., 
Board  of  Aldermen  last  week. 
Merrill  Morris,  WMTR  Morristown 
news  director,  argued  the  news- 
men's case.  The  board  agreed  that 
radio  and  newspapers  had  cooper- 
ated with  authorities  in  the  past 
by  withholding  certain  information 
on  cases  when  requested. 


'Moose'  Time 

ORDER  from  local  unit  of 
the  Loyal  Order  of  the  Moose 
for  time  to  air  brief  Moose- 
heart  ceremony  each  evening 
has  been  received  by  WISL 
Shamokin,  Pa.  Ceremony  is 
observed  every  evening  at  9 
in  all  Moose  lodge  halls.  Test 
run  during  August  proved  so 
successful  that  lodge  re- 
newed contract  for  year,  with 
ceremony  aired  as  station 
break.  WISL  offered  time  on 
free  basis  but  lodge  insisted 
on  paying  because  "WISL  is 
doing  an  outstanding  job  of 
public  service." 


Our  Respects  to 

(Continued  from  page  5U) 

company's  Division  of  Huasteca 
Petroleum  Co.,  a  Mexican  subsidi- 
ary, particularly  when  Standard 
was  fighting  the  Mexican  expro- 
priations of  American-owned  oil 
properties  in  that  country. 

Then  followed  actual  selling  with 
Stanco  Inc.,  another  Standard  sub- 
sidiary in  cosmetic  products  (Dag- 
get  &  Ramsdell),  just  prior  to 
World  War  II.  He  returned  to 
D  &  R  after  the  war,  eventually  be- 
coming sales  manager. 

He  joined  WPIX  March  1,  1948, 
as  account  executive  of  the  station 
which  was  to  begin  operations  June 
15  of  that  year  He  held  that  posi- 
tion until  his  appointment  as  WPIX 
sales  manager. 

Born  in  Brooklyn  July  12,  1909, 
he  received  his  early  education  at 
Poly  Prep  CD.  School  there.  Six- 
foot-two  and  of  athletic  build,  Mr. 
Patterson's  hobbies  are  trout  fish- 
ing and  golf. 

With  his  wife,  the  former  Martha 
Jane  Hollis,  whom  he  married  in 
1932,  and  two  children,  Roy,  15,  and 
Joan  17,  he  lives  at  53  Park  Ave., 
Bronxville,  N.  Y. 

A  Navy  veteran  of  World  War 
II,  he  served  as  lieutenant  com- 
mander on  carrier  duty  in  Ameri- 
can and  Pacific  waters  and  saw 
battle  experience. 
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WEST  COAST  CBS 

Promotion  Plans  Reviewed 

REPRESENTATIVES  from  35 
West  Coast  CBS  Radio  stations 
were  promised  the  biggest  fall  pro- 
gram promotion  campaign  in  the 
network's  history  when  they  met 
at  the  Beverly  Hills  (Calif.)  Hotel 
on  Sept.  11  to  hear  details  from' 
New  York  and  Hollywood  CBS 
Radio  executives. 

The  meeting  followed  a  similar 
clinic  in  New  York  Sept.  4-5  at- 
tended by  100  representatives  from 
78  CBS  Radio  stations  [B*T,  Sept. 
8]. 

The  West  Coasters  heard  Louis 
Hausman,  administrative  vice 
president;  Charles  Oppenheim,  ad- 
ministrative manager  of  sales 
promotion  and  advertising,  and 
E.  Eldon  Hazard,  network  sales 
manager,  who  also  had  participated 
in  the  New  York  clinic. 

Mr.  Hausman  said  a  recent  Pulse 
survey  showed  radio  listening  in 
television  homes  is  increasing.  He 
termed  findings  "one  of  the  most 
encouraging  signs  network  radio 
advertising  has  seen  in  months." 
The  survey  is  part  of  a  move  by 
CBS  Radio  to  learn  more  about 
radio  listening  in  television  homes, 
he  said. 

Guy  della  Cioppa,  CBS  Radio 
vice  president  in  charge  of  net- 
work programs,  Hollywood,  re- 
viewed successes  of  summer  pro- 
grams being  retained  for  the  fall 
schedule. 

Gives  Fall  Lineup 

The  list  of  advertisers  new  to 
CBS  Radio  was  presented  by  Mr. 
Hazard.  He  also  listed  the  com- 
plete West  Coast  radio  evening 
lineup  for  the  fall. 

Mr.  Oppenheim,  who  supervised 
preparation  of  the  promotion  kits 
sent  to  all  CBS  Radio  stations,  ex- 
plained the  campaign. 

Promotion  aids  afforded  Colum- 
bia Pacific  Radio  Network  stations 
were  outlined  by  Sherril  Taylor, 
director  of  sales  promotion,  adver- 
tising and  exploitation  for  CPN- 
KNX  Hollywood.  Leon  Forsyth, 
merchandising  manager,  CPN- 
KNX,  presented  a  sample  kit. 

Publicity  and  exploitation  and 
their  value  in  selling  programs  on 
the  West  Coast  were  outlined  by 
Irving  Fein,  West  Coast  director 
of  publicity  and  exploitation,  and 
Lloyd  Brownfield,  CBS  Radio  di- 
rector of  press  information,  Holly- 
wood. 

Station  representatives  at  the 
clinic  were: 

Frank  Reardon,  KBOW  Butte;  Don- 
ald J.  Quinn,  KXOC  Chico;  Tom  Wise- 
heart,  KROD  El  Paso;  Harry  H.  Bur- 
urn,  Paul  Bartlett,  KFRE  Fresno;  Fred 
Kramer,  Sherril  Taylor,  KNX  Holly- 
wood; S.  M.  Aston,  KMBY  Monterey; 
Joseph  E.  Gamble,  James  Hadlock, 
KCMJ  Palm  Springs;  Thomas  Kelland, 
KOOL  Phoenix;  Burl  C.  Hagadone, 
Roger  Hagadone,  KJRL  Pocatello;  H. 
G.  Wells,  KOLO  Reno;  A.  Wayne  Ba- 
ker, KSL  Salt  Lake  City;  Evelyn 
Clark,  KCBS  San  Francisco;  Clay  Os- 
borne, KXLY  Spokane;  Edith  Smith, 
KGDM  Stockton;  Lisle  F.  Shoemaker, 
Hobby  Myers,  KFMB  San  Diego;  Le- 
roy  Hiatt  KRNR  Roseburg;  Marvin  E. 
Johnston,  KWIE  Kennewick;  Carroll 
R.  Hauser,  KHUM  Eureka. 


NATIONAL  SHOES 

Sues  Schaefer  Brewing,  BBDO 

NATIONAL  Shoes  Inc.,  N.  Y.,  has 
filed  claim  for  damages  of  $1  mil- 
lion in  the  Bronx  County  Supreme 
Court  against  F  &  M  Schaefer 
Brewing  Co.,  Brooklyn,  and  its 
agency,  BBDO,  over  the  use  of  the 
"Ring  the  Bell"  theme. 

National  Shoes,  a  chain  of  some 
80  retail  stores  in  the  U.  S.,  stated 
in  its  Sept.  9  complaint  that  it  has 
used  the  words  "Ring  the  Bell" 
since  1944  in  all  its  correspondence, 
newspaper,  television,  radio  adver- 
tising and  other  forms  of  publicity. 
The  company  said  that  for  this 
advertising  and  publicity  it  spent 
more  than  $3  million. 

In  August  1952,  the  complaint 
said,  F  &  M  Schaefer  Brewing  Co. 
began  to  advertise,  on  radio,  tele- 
vision and  in  newspapers,  a  slogan, 
"Schaefer  Rings  the  Bell."  It  said 
BBDO,  as  agency  for  Schaefer, 
"conceived  and  adopted  for  use  the 
words  'Rings  the  Bell' "  for  the 
brewing  company.  The  complaint 
further  stated  that  "the  defendants 
have  adopted  and  use  the  slogan 
with  full  knowledge  of  plaintiff's 
prior  use  thereof  and  of  the  second- 
ary meaning  attached  thereto  in 
the  minds  of  the  public." 

The  complaint  declared  that  the 
"trade  name  and  slogan  has  been 
impaired  and  the  plaintiff  has  been 
damaged  in  the  sum  of  $1  million." 
Spokesmen  for  BBDO  and  Schaefer 
declined  to  comment  on  the  action. 


...and  for  AM.  FM  and  TV 
it's  Marconi ! 

The  ingredients  are  blended  to  per- 
fection! You'll  be  first  with  the  latest 
equipment,  first  in  performance, 
first  to  receive  the  benefit  of  the 
latest  technical  advances,  because 
Marconi  are  specialists  in  broad- 
casting equipment. 

OPERATION — Marconi  can  bring  a 
wealth  of  experience  to  your  broad- 
casting problems  because  Marconi 
owns  and  operates  one  of  the  first 
radio  stations  in  North  America. 

CONSULTING  SERVICE— -Marconi  can 
help  you  with  engineering  plans  and 
surveys  because  Marconi  has  more 
experience  in  these  fields  than  any- 
one else  in  Canada. 

EQUIPMENT  —  Everything  from  mi- 
crophone to  antenna,  designed,  in- 
stalled, adjusted  and  guaranteed 
.  .  .  that's  the  experienced  Marconi 
service. 

Marconi 

fhe  greatest  name 
in  radio  and  television 

CANADIAN  MARCONI  COMPANY 

Established  1902 
Vancouver  •   Winnipeg   •  Toronto 
Montreal    •    Halifax    •    St.  John's 
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TV  DEMONSTRATION 

Set  by  WISC-DuMonr  Labs. 

SPECIAL  six-day  demonstration  of 
the  newest  television  transmitting 
and  receiving  equipment  was  held 
at  the  Madison  (Wis.)  Home  Show 
which  opened  Sept.  14. 

The  televison  transmitter  divi- 
sion of  Allen  B.  DuMont  Labs,  Clif- 
ton, N.  J.,  has  sent  more  than  $25,- 
000  in  equipment  for  use  by  Du- 
Mont and  WISC  Madison  engineers. 
WISC  is  cooperating  with  DuMont 
in  arranging  for  entertainment,  in- 
cluding a  closed  circuit  telecast  for 
reception  on  DuMont  receivers  set 
up  at  the  show  site. 


AFA  District  Elections 

DELEGATES  to  the  annual  con- 
vention of  the  seventh  (Deep 
South)  district  of  the  Advertising 
Federation  of  America  in  Birm- 
ingham Sept.  12-13  elected  Ashley 
Chambers,  general  manager  of 
Dixie  Distributors  Inc.,  Birming- 
ham, as  governor.  Other  officers 
chosen:  Forbes  McKay,  president 
of  the  Farm  and  Ranch — South- 
ern Agriculturist  Pub.  Co.,  Nash- 
ville, first  lieutenant  governor; 
Winston  Haas,  Winston  Haas 
Agency,  Mobile,  Ala.,  second  lieu- 
tenant governor;  Arthur  E. 
Burdge,  Coca-Cola  Co.,  Atlanta, 
third  lieutenant  governor;  Lionel 
Baxter,  Birmingham,  secretary, 
and  H.  M.  Baker,  Baton  Rouge, 
treasurer. 


FOR  FINEST  TAPE  RECORDING 


WO  V 

New  York,  N.Y 


USES 


FIRST  CHOICE 
OF  ENGINEERS ! 

Only  Magnecorder  offers  all  the  flex- 
ibility, high  fidelity  and  features  you 
require — at  a  price  you  want  to  pay! 

FITS  EVERY  PURPOSE -EVERY  PURSE! 


PORTABLE  —  LIGHTWEIGHT 

Recorder   in   one  case  — 
Amplifier  in  the  other.  Easy  j 
handling  — -  compact! 

QUICKLY  RACK  MOUNTED 

Units  can  be  combined  for  " 
studio  operation  of  portable 
equipment. 

« 

CONSOLE  OR  CONSOUT7E 

Operation  available  by  com- 
bining units  in  rich  Magne- 
corder cabinets. 

For  new  catalog  —  writ*: 

leas  Avt.,  Ouojo  I,  Ml.  .J 


,rd.  Inc.,  340  N.  MfcMgao  I 
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FCC  actions  J>£ 


SEPT.  12  THROUGH  SEPT.  18 


CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-sychronous  amplifier  vis.-visual 
STA-special  temporary  authorization 


cond.-conditional 
LS-local  sunset 
mod. -modification 
trans. -transmitter 
unl.-unlimited  hours 
CG-conditional  grant 


SSA-special  service  authorization 


Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 
roundup  of  new  station  and  transfer  applications,  begin  on  page  99. 


September  12  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Extension  of  Completion  Date 
KSWB    Yuma,    Ariz. — Mod.    CP  as 
mod.,  which  authorized  new  AM,  for 
extension    of    completion  date. 
AMENDED  to  change  completion  date. 

KPT  A  (FM)  Berkeley,  Calif.— Mod. 
CP  as  mod.,  which  authorized  new 
FM,  for  extension  of  completion  date. 

AM— 1010  kc 
KPOO  San  Francisco — Mod.  CP  as 
mod.,  which  authorized  new  AM,  to 
change  from  1  to  10  kw-D;  install  DA; 
chanffe  trans,  and  studio  location. 
AMENDED  to  change  from  10  to  2.5 
kw;  change  from  DA  to  non-DA; 
change  trans,  and  studio  location 
from  Richmond,  Calif.,  to  San  Fran- 
cisco. 

Increase  Antenna  Height 
WRKD    Rockland,    Me.  —  Mod.  CP, 
which    authorized    new    AM,    to  in- 
crease ant.  height. 

AM— 1450  kc 
KPLT    Paris,    Tex. — CP    to  change 
from  1490  to  1450  kc. 

AM— 550  kc 
WLIN  Merrill,  Wis. — CP  to  change 
from  1  to  5  kw;  change  from  DA-N 
to  DA-DN;  change  trans,  and  studio 
location  from  Merrill  to  Wausau,  Wis. 
AMENDED  to  change  trans,  location 
and  ant.  system. 

Renewal  of  License 
Following  stations  request  renewal 
of  license: 

WLS  Chicapo;  WMIX  Mt.  Vernon, 
111.;  WLAW  Lawrence,  Mass.;  WOR 
New  York;  WRNY  Rochester,  N.  Y. 
WRRZ  Clinton.  N.  C:  WNAO  Raleigh 
N.  C:  WAYN  Rockingham,  N.  C. 
WKRC  Cincinnati.  Ohio;  WNAD  Nor 
man.  Okla.;  WSM  Nashville,  Term. 
WTPR  Paris,  Tenn. 

License  for  CP 
WTVB-FM  Coldwater,  Mich.— License 
for  CP  as  mod.,  which  authorized  new 
FM. 

Change  Transmitter  Type 
WFSS  Coram,  L.  I.— Mod.  CP  to 
change  trans,  to  RCA,  Type  BTF-3B, 
3  kw;  ant.  to  Collins,  37M-6-Ring;  move 
studio  to  Colonial  Dr.,  Patchogue, 
N.  Y.;  overall  height  above  ground  from 


A.  I.  Samuelson 

FUNERAL  SERVICES  were  held 
last  Thursday  for  A.  I.  Samuelson, 
63,  chief  electrician,  WBBM  Chi- 
cago, who  died  last  Monday  at  Hen- 
rotin  Hospital,  Chicago,  after  a 
three-month  illness.  Mr.  Samuel- 
son had  been  with  WBBM  since 
1931.  Prior  to  his  work  with  the 
CBS  Chicago  affiliate,  he  had  been 
a  chauffeur  with  the  Atlass  family, 
founders  of  WBBM.  H.  Leslie 
Atlass  today  is  vice  president  and 
general  manager  of  the  station. 


WBAL  Baltimore  has  converted  four 
of  its  turntables  to  incorporate  the 
latest  equipment  for  playing  45  rpm 
records,  which  are  recommended  by 
record  companies  for  high  fidelity 
sound  production. 


317  ft.  to  320  ft.;  ant.  height  above 
average  terrain  from  530  ft.  to  524  ft. 

TENDERED  FOR  FILING 
Extension  of  SSA 
KOB  Albuquerque  —  Extension  of 
SSA  to  operate  on  770  kc,  25  kw-N,  50 
kw-D  unl.,  using  trans,  authorized 
under  CP  for  period  beginning  3  a.m. 
EST,  Oct.  1. 

Change  ERP 
WOW-TV  Omaha,  Neb.— Mod.  CP  to 
change  ERP  from  16.2  kw  vis.,  8.5  kw 
aur.  to  100  kw  vis.,  50  kw  aur.  Ant. 
height  above  average  terrain  580  ft. 

APPLICATION  RETURNED 
WVLN   Olney,   111.— RETURNED  ap- 
plication   for    renewal    of  broadcast 
license. 

September  16  Decisions  .  .  . 

BY  BROADCAST  BUREAU 
Granted  License 
WQAM-FM  Miami,  Fla.— Granted  li- 
cense   covering    changes    in  existing 
FM    station:    Ch.    235,    8.2    kw;  ant., 
360  ft. 

Extended   Completion  Date 

KMYC-FM  Marysville,  Calif.— Grant- 
ed mod.  CP  for  extension  of  com- 
pletion date  to  11-7-52. 

KPFA  (FM)  Berkeley,  Calif.— Grant- 
ed mod.  CP  for  extension  of  comple- 
tion date  to  2-21-53. 

KWSK  Pratt,  Kan.— Granted  mod. 
CP  for  extension  of  completion  date 
to  10-8-52. 

WTCN  -  TV  Minneapolis,  Minn.  — 
Granted  mod.  CP  for  extension  of 
completion  date  to  12-1-52. 

Following  granted  mod.  CPs  for  ex- 
tension of  completion  dates  as  shown: 

KANU  Lawrence,  Kan.,  to  10-10-52; 
WBEN-FM  Buffalo,  N.  Y.,  to  12-31-52, 
and  WRSW  Warsaw,  Ind.,  to  3-31-53, 
conditions. 

Locations  Approved 

KBWL  Blackwell,  Okla.  —  Granted 
mod.  CP  for  approval  of  ant.  and 
transmitter  location,  and  specify  main 
studio  location. 

KCRB  Chanute,  Kan.— Granted  mod. 
CP  for  approval  of  ant.,  transmitter 
and  main  studio  location. 

WJAZ  Albany,  Ga.— Granted  mod. 
CP  for  approval  of  ant.,  transmitter 
and  main  studio  locations. 

Granted  License 

KGDE  Fergus  Falls,  Minn.— Granted 


license  covering  change  of  facilities, 
installation  of  DA-N,  conditions;  12511 
kc,  1  kw-LS,  500  w-N,  DA-N,  unl. 

ACTIONS  ON  MOTIONS 
By  Comr.  E.  M.  Webster 
KOIN  Inc.,  Portland,  Ore. — Grantee 
petition    for    dismissal   without  prej- 
udice  application   for  new  televisior 
station. 

WATM  Atmore,  Ala. — Granted  peti 
tion  for  dismissal  without  prejudice  ap- 
plication. 

KAKE  Wichita,  Kan.— Granted  re- 
quest for  dismissal  of  petition  of  Aug 
14  for  additional  time  to  file  reply  tc 
motions:  petition  for  extension  of  timt 
filed  by  Chief  of  FCC  Broadcast  Bu 
reau  granted  bv  Commission  on  Aug 
29:  petition  of  KAKE  dismissed  as, 
moot. 

The  Israel  Putnam  Co.,  Putnam 
Conn. — Granted  petition  to  amend  ap- 
plication to  specify  1350  kc  in  lieu  o: 
1340  kc;  change  power  from  250  w  t^ 
500  w;  change  hours  of  operation  frorr 
unl.  to  day  only,  and  make  change 
in  ant.  system  and  trans.,  and  appli 
cation,  as  amended,  removed  frorr 
hearing  docket. 

News  Sentinel  Bc«tg.  Co.,  Fort  Wayne 
Ind. — Granted  petition  to  amend  ap 
plication  to  effect  correction  of  geo 
graphical  coordinates  and  changes  irj 
engineering  data  resulting  therefrom 

Stark  Bcster.  Corp.,  Canton,  Ohio- 
Granted  petition  for  continuance  o 
hearing  in  proceeding  re  applicatior 
for  new  television  station  and  that  o: 
Brush-Moore  Newspapers.  Inc.,  Canton 
Ohio,  from  Oct.  1  to  Dec.  8,  1952. 

By  Hearine  Examiner 
James  D.  Cunningham 
KMYR    Bcstg.    Co.,    Denver,  Col.— 

Granted  motion  for  leave  to  amend  ap- 
plication for  new  television  statior 
which  involves  revisions  in  Article? 
of  Incorporation:  changes  in  capitaliza 
tion:  provides  for  issuance  of  deben- 
tures; changes  in  number  of  share 
owned  by  the  stockholders;  sets  fortr 
required  information  concerning  sub 
scription  and  issuance  of  debenture 
and  stock  to  subscribers  and  stock- 
holders, etc;  amended  application  con 
tinued  in  hearing  status. 

September  16  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Requests  TV  Ant.  on  AM  Ant. 
KFUO   Clayton,  Mo. — CP  to  moun 
TV  ant.  on  new  AM  ant.,  contingem 
on  grant  of  application  for  televisioi 
station. 

Seeks  Site  Approval 
KCTG    Cottage    Grove.  O-e.— Mod 
CP  (which  authorized  new  AM  station 
for  approval  of  ant.  and  transmittei 
location;  specify  studio  location. 
Request  License  Renewals 
Following  stations   request  renewa 
of  license : 

WVOK  Birmingham.  Ala.;  WWPF 
Palatka.  Fla.;  WKTG  Thomasville,  Ga.: 
WIHL  Hammond,  La.,  WILS  Lansing 
Mich.:  WMUS  Muskegon,  Mich.;  WTEI 
Philadelphia,  Pa.;  WOAY  Oak  Hill,  W 
Va.;  WFOX  Milwaukee,  Wis.;  WDNC- 
FM  Durham,  N.  C:  WPIC-FM  Sharon 
Pa.:  WLEE-FM  Richmond,  Va.,  and 
KIRO-FM  Seattle,  Wash. 

TENDERED  FOR  FILING 
Requests  TV  Ant.  on  AM  Ant. 
WICA  Ashtabula,  Ohio — CP  to  mount 
TV  ant.  on  northernmost  tower  of  di 
rectional  array. 

APPLICATION  RETURNED 
WERD  Atlanta,  Ga. — Returned  appli- 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
Sterling  3626 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Me. 


•  TOWERS  • 

AM  •  FM  •  TV  • 
Complete  fnstaffaffoni 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


DAV 


GUIDANO 
new  row 
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CONSULTING  RADIO  &  TELEVISION  ENGINEERS 


JANSKY  &  BAILEY 

Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE  * 


Commercial  Radio  Equip.  Co. 
I    Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
P.  Q.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE* 


E.  C.  PAGE 

CONSULTING  RADIO 
ENGINEERS 
BOND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Fete  Inc. 
927  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
1311  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD  ASSOCIATES 

CONSULTING  RADIO  ENGINEERS 
5010    Sunset  Blvd. 
Hollywood,  Calif.     NOrmandy  2-6715 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE  * 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE  * 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television-  • 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1230 — Executive  5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN   B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


cation  for  renewal  of  license. 

September  17  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Modification  of  CP 
KEXX  San  Antonio,  Tex.— Mod.  CP, 
which   authorized   new   AM,   for  ap- 
proval of  ant.,  trans.,  and  studio  loca- 
tion and  change  type  of  trans. 
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Renewal  of  License 

Following  stations  request  renewal 
of  license: 

WJIM  Lansing,  Mich.;  WSGW  Sagi- 
naw, Mich.;  WQDI-FM  Quincy,  111.; 
WIKY-FM  Evansville,  Ind.;  WSOC-FM 
Charlotte,  N.   C;  WSJS-FM  Winston- 

(Continued  on  page  99) 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


RUSSELL  P.  MAY 

John  A.  Moffet,  Associate 
1422  F  St.,  N.  W.       Kellogg  Bldg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV   BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

Son  Francisco  Seattle  Salt  Lake  City 
Los  Angeles        Portland  Phoenix 
Box  260  APTOS— 3352 

Member  AFCCE* 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 

INSTALLATION-OPERATION 

Television  Engineering  Since  7929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairmont  Hotel.   KYA.  33  Elm  Ave. 

San  Francisco  S,  Calif.       Mill  Valley,  Calif. 
DOuglas  2-15SS  DVnlap  S-4871 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  Ruffner 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING   RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE* 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birminaham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE  * 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C— REpublic  6160 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.   Display — Tuesday  preceding  publication  date. 
Situations  Wanted  20#  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — $2.00  minimum 
All  other  classifications  30^  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  fori  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting."  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted  (Cont'd) 


Help  Wanted 


Wanted  .  .  .  topflight  announcing  staff; 
engineering  staff  except  chief;  one 
good  local  salesman  and  topflight  news- 
man. Announcers  send  tape  or  disc 
and  full  information.  New  Southern 
station.  Box  465R,  BROADCASTING  . 
TELECASTING. 


Managerial 


Sales  manager.  Must  have  aggressive 
sales  record.  Man  who  can  produce  im- 
mediate billing,  sold  on  sound  basis 
and  direct  other  salesmen.  High  in- 
come, job  security,  opportunity  to  ad- 
vance. We  own  two  AM  stations,  have 
filed  TV  application,  plan  another  AM 
application.  15%  commission  against 
draw  (amount  open)  plus  override  or 
bonus  arrangement.  Send  complete  let- 
ter giving  educational  and  employment 
record,  family  status,  present  income. 
Strictlv  confidential.  Write  Harley 
West,  WGRO,  Bay  City,  Michigan. 

Manager:  Assistant  manager  for  new 
station  in  Albion,  Michigan.  Should 
know  sales  and  small  market  opera- 
tion. Good  opportunity.  Also  hiring 
salesmen  and  combo  men  with  licenses. 
M.  Wirth,  WOAP,  Owosso,  Michigan. 


Salesmen 


Local  salesman.  Southwestern  network 
affiliate  wants  top  man.  Now  inter- 
viewing. Generous  salary,  car  allow- 
ance, commission.  Photo  necessary. 
Box  486R,  BROADCASTING  .  TELE- 
CASTING. 

Wanted — Experienced  local  sales  man- 
ager for  250  watt  radio  station  in 
Southeastern  New  Mexico.  Must  be 
male  with  car.  Salary  according  to 
ability.  Will  work  with  continuity 
chief.  Immediate  opening.  Write  to 
Dave  Button,  KSVP,  Artesia,  New 
Mexico. 

Salesman  with  good  sales  record.  We 
own  two  AM  stations,  plan  to  file  for 
third  AM.  TV  application  now  on  file. 
Please  send  complete  letter,  including 
educational  and  employment  record, 
family  status,  present  income.  15% 
commission  against  draw  (amount 
open).  Good  income,  job  security,  op- 
portunity to  advance.  Strictly  confi- 
dential. Write  Harley  West,  WGRO, 
Bay  City,  Michigan. 

Midwest  CBS  affiliate  with  large  re- 
gional market  wants  experienced  time 
salesman.  Must  have  car.  Salary  ac- 
cording to  ability.  Write  WJEF,  Pant- 
lind  Hotel,  Grand  Rapids,  Mich. 

Florida  Gulf  Coast  station  needs  hard- 
hitting, pavement-pounding  salesman, 
who  knows  his  worth  and  believes  his 
income  is  limited  only  by  his  own 
initiative  and  ingenuity.  Send  photo, 
references,  full  details  and  salary 
and/or  commission  expected.  WPCF, 
Panama  City,  Fla. 

Good  opening  for  experienced  sales- 
man. Send  photo,  references,  experience 
and  salary  expected  to  Wm.  B.  Cas- 
key,  WPEN,  Philadelphia. 


Announcers 


Florida  coast  station.  Need  two  combi- 
nation men.  Both  must  be  heavy  on 
announcing  that  sells.  Send  tape  or 
disc,  experience  record,  references,  first 
letter.  $80.  for  44  hours.  Box  900P, 
BROADCASTING  .  TELECASTING. 

Announcer,  experienced  all  phases. 
Good  personality,  ability  to  ad-lib  com- 
mercials on  DJ  show.  Morning  shift. 
Good  pay.  Pa.  daytimer.  Box  277R, 
BROADCASTING  .  TELECASTING. 

Three  combination  men,  daytime,  new 
station,  Morrilton,  Arkansas,  opening 
November.  Box  390R,  BROADCAST- 
ING   .  TELECASTING. 


Help  Wanted  (Cont'd) 

Announcer-engineer  with  first  phone. 
Must  haVe  top  announcing  ability.  CBS 
station  in  Southeastern  city.  Send  all 
pertinent  information,  salary  require- 
ment, telephone  number,  etc.  Box 
319R,  BROADCASTING  .  TELECAST- 
ING. 

Wanted — Network  calibre  announcer, 
must  be  really  good  announcer  with 
first  class  radiotelephone  license.  Start- 
ing salary  $100.00  per  35  hour  week. 
Position  permanent  even  should  FCC 
relax  first  class  license  requirement. 
Pennsylvania  station.  Write  Box  358R, 
BROADCASTING  .  TELECASTING. 

Experienced  announcer  wanted  by 
Minnesota  station.  Must  be  able  to 
type  and  own  car.  Good  salary.  Good 
opportunity  for  right  man  to  earn 
extra  money  selling.  Box  380R,  BROAD- 
CASTING .  TELECASTING. 

Wanted  immediately — announcer-engi- 
neer with  first  class  to  work  in  250 
watt  network  station  in  Southeastern 
New  Mexico.  Good  salary  depends  on 
experience  and  ability.  Box  385R, 
BROADCASTING  .  TELECASTING. 

Announcer  with  first  phone,  emphasis 
on  announcing.  5  day,  35  hour  week. 
40  miles  from  New  York  City.  Kilowatt. 
Send  all.  Box  417R,  BROADCASTING  . 
TELECASTING. 

Experienced  hillbilly  disc  jockey  who 
can  handle  early  morning  show  .  .  . 
SE.  Send  tape.  Box  453R,  BROAD- 
CASTING .  TELECASTING. 

Morning  personality  by  Midwest  5  kw 
station.  Capable  of  handling  Western 
shows  and  building  strong  morning 
audience.  Unlimited  opportunity  in 
one  of  Midwest's  most  progressive 
stations.  Send  audition,  photo,  full 
details  and  salary  requirements  to  Box 
463R,  BROADCASTING  .  TELECAST- 
ING. 

Announcer-engineer.  Northeastern  Min- 
nesota independent.  Full  story,  tape, 
photo.  Pay  dependent  on  ability.  Box 
467R,  BROADCASTING  .  TELECAST- 
ING. 

Announcer.  Straight  staff.  Experience 
preferred.  Midwest  250  watt  ABC  mar- 
ket 30,000.  40  hour  week.  Submit  re- 
sume, experience,  qualifications,  ref- 
erences, expected  salary.  No  audition 
tapes  or  discs.  Box  469R,  BROADCAST- 
ING .  TELECASTING. 

Network  station  has  immediate  open- 
ing for  staff  announcer  who  can  do 
good  news  job.  Send  all  information, 
salary  requirements  and  audition  first 
letter.  Box  485R,  BROADCASTING  . 
TELECASTING. 

Personality  DJ,  chuckle-provoking  ad- 
lib,  zany,  trick  "cue-ins,"  two-way  con- 
versation, character  voices,  impersona- 
tions, cartoon,  radio,  movie  stars. 
Single.  Ohio.  Box  496R  BROADCAST- 
ING .  TELECASTING. 

$520  more  a  year  than  you  now  earn 
if  you  are  a  top  announcer  with  first 
class  engineers  ticket.  Southeastern 
station  in  market  of  over  300,000,  with 
TV  application.  Send  complete  data 
with  present  earnings,  tape  or  disc. 
Box  500R,  BROADCASTING  .  TELE- 
CASTING. 

Wanted:  Staff  announcer  with  warm, 
friendly  personality  and  good  voice  for 
Virginia  station  with  TV  application. 
Tell  all  first  letter  including  salary 
requirements.  Send  tape  or  disc.  Box 
501R,  BROADCASTING  .  TELECAST- 
ING. 

Operator  -  announcer  with  first  class 
phone.  Announcing  experience  pre- 
ferred. Mutual  -  ABC  affiliate.  Ideal 
working  conditions.  $65.00  to  start.  Box 
505R,  BROADCASTING  .  TELECAST- 
ING. 


Help  Wanted  (Cont'd) 

Wanted:  Announcer-engineer.  Florida 
West  Coast  station.  Send  resume,  audi- 
tion. Replies  confidential.  Box  506R, 
BROADCASTING  .  TELECASTING. 

Combination  announcer-engineer,  first 
class  ticket.  Emphasis  on  announcing. 
Will  take  inexperienced  man  who 
shows  promise.  Kilowatt  daytime  sta- 
tion serving  Southern  Illinois.  Ade- 
quate housing,  good  living  conditions, 
available  recreational  facilities.  $65.00 
per  week  to  start.  Contact  General 
Manager,  WFRX,  West  Frankfort,  111. 

Announcer-engineer.  First  phone.  Must 
have  solid  announcing  ability.  Grow- 
ing organization  with  two  AM  stations. 
TV  application  filed,  third  AM  applica- 
tion ready  for  filing.  Good  pay,  job 
security,  advancement  possibilities. 
Send  complete  letter  with  educational 
and  employment  record,  family  status, 
present  income.  Strictly  confidential. 
Write  Harley  West,  WGRO,  Bay  City, 
Michigan. 

Can  offer  experienced  young  DJ  with 
sales  background  fine  opportunity  with 
Michigan  ABC  affiliate.  Salary  $70.00 
weekly  (plus  sales  commission)  to 
start.  WIBM,  Jackson,  Michigan. 

Versatile  staff  announcer,  experienced 
in  disc  shows,  news  and  sports.  Con- 
tact William  Winn,  Program  Director, 
WJOC,  Jamestown,  New  York. 

Wanted — Staff  announcer  for  250  watt 
independent.  Send  audition  and  letter 
to  WJPD,  Ishpeming,  Michigan. 

Hillbilly  and  folk  music  announcer 
needed  immediately.  Start  right  figure 
for  right  man.  Must  have  successful 
experience  in  at  least  medium  market. 
State  salary,  experience,  references 
first  air  mail  letter.  Also,  must  handle 
straight  announcing  assignments. 
WORZ,  Orlando,  Florida. 

Announcer-engineer.  Good  announcing, 
willing  worker,  know  music,  Southern- 
er only.  Can  make  chief.  Ideal  work- 
ing conditions,  excellent  salary,  per- 
manent. Send  photo,  audition,  details 
to:  Win  Beaver,  WRAG,  Carrollton, 
Alabama.  * 

Wanted — Announcer  with  first  class 
phone  ticket.  Salary  commensurate 
with  ability.  Opportunity  to  attend 
Mississippi  State  College  on  off  hours. 
Joe  Phillips,  Manager,  Radio  Station 
WSSO,  Starkville,  Mississippi. 

Combination  man,  sober,  no  floater. 
Emphasis  on  announcing.  WULA,  Eu- 
faula,  Alabama. 

Morning  man— Genial,  easy,  selling  de- 
livery. Balanced  choice  of  music.  Must 
be  able  to  handle  general  announcing. 
Send  full  information  and  tape  or  disc. 
Lou  Cate,  WWPA,  Williamsport,  Pa. 

$100.00  per  week  for  topflight  an- 
nouncer-engineer in  beautiful  college 
city,  Appleton,  Wisconsin.  Send  tape 
or  disc  immediately.  Gerald  A.  Bar- 
tell,  Empire  Building,  Milwaukee,  Wis- 
consin. 


Technical 


First  class  engineer.  No  experience  re- 
quired. Virginia  network  station.  Box 
238K,  BROADCASTING  .  TELECAST- 
ING. 

CBS  station  in  highly  competitive 
Southeastern  city  will  add  one  sales- 
man to  present  staff.  Remuneration 
on  commission  basis  with  adequate 
draw.  Write  in  full  giving  references 
and  experience.  Box  410R,  BROAD- 
CASTING .  TELECASTING. 

Virginia  kw  needs  engineer.  State  min- 
imum salary  expected.  Box  436R, 
BROADCASTING  .  TELECASTING. 


v 


Chief  who  can  announce  wanted  im- 
mediately.   $325.    per    month.    Genial  * 
staff,    small   CBS    station.    Box  440R 
BROADCASTING  .  TELECASTING 


Wanted — Chief  engineer  .  .  .  5000  wat 
Midwest  directional.  AM  operation 
with  TV  application.  Send  full  particu 
lars  including  experience  and  minimurr 
salary  accepted  to  Box  462R,  BROAD 
CASTING  .  TELECASTING. 


Transmitter  engineer,  announcing  op 
tional.  Ohio.  Box  495R,  BROADCAST- 
ING .  TELECASTING. 


Need  engineer  immediately  with  firs 
class  ticket.  Box  497R,  BROADCAST- 
ING .  TELECASTING. 

Wanted:  Engineer,  announcer-engineei 
at  250  watt  East  Central  network  affi- 
liate. Announcing  experience  desirable 
not  essential.  Box  504R,  BROADCAST- 
ING •  TELECASTING. 


5000  watt  fulltime  NBC  station  in  citj. 
of  15,000  needs  capable  engineer  tc 
handle  regular  transmitter  shift.  Ab 
solutely  no  application  from  drunkards 
or  floaters.  Should  have  transportation 
facilities.  Prefer  applicants  who  have 
worked  in  or  lived  in  Kansas  or  ad 
jacent  state  area.  Call,  wire  or  write 
short  letter  stating  salary  requirements 
marital  status  and  extent  of  experience 
plus  references.  Address  application  m 
to  Grover  Cobb  or  Chester  Wallack,  f, 
KVGB,  Great  Bend,  Kansas. 

QUI 

New  York  regional  station,  directional1  ,: 
antenna,  has  opening  for  a  good  engi - 
neer.    Car    necessary.    Write  WINR. 
Binghamton,  N.  Y.  for  interview.  TV 
planned 


First  class  engineer.  $65.00  week,  WKUL 
Cullman,  Alabama. 


Combination  engineer-announcer,  1000 
watt  daytime,  $70.00  week,  44  hours 
WMOC,  Covington,  Ga. 


First  phone;  transmitter  operator 
WSYB,  Rutland,  Vermont. 


Licensed  engineer  for  1000  watt  ABC 
affiliate.  Experience  helpful  but  not 
necessary.  Excellent  opportunity  for 
advancement.  Ideal  living  and  working 
conditions  in  medium  sized  Michigan 
town.  No  announcing.  Write  or  call 
WTTH,  Port  Huron,  Michigan. 


Transmitter  engineer,  first  phone, 
$60.00  start,  40  hours,  no  announcing, 
automatic  increases.  WTVH,  235  S. 
Jefferson  Ave.,  Peoria,  Illinois. 


First  class  engineer,  no  experience 
required.  Will  train  for  combination 
work  in  1,000  watt  independent.  Rush 
full  details  to  P.  O.  Box  50,  New 
Iberia,  Louisiana. 


Production-Programming,  Others 


Experienced  girl  copywriter.  Secre- 
tarial experience  and  shorthand  desir- 
able. Above  average  pay.  Penna.  day- 
timer.  Send  lots  of  sample  copy  and 
photo.  Box  278R,  BROADCASTING  . 
TELECASTING. 


Midwest  NBC  affiliate  has  opening  for 
woman  continuity  writer.  Excellent 
working  conditions  with  TV  possibil- 
ities. Box  309R,  BROADCASTING  . 
TELECASTING. 


Copywriter  for  busy  independent  West- 
ern New  England  station  to  handle  all 
copy  writing.  Also,  write  and  broadcast 
daily  women's  show,  of  interest  to 
housewives.  Give  complete  details  first 
letter.  Excellent  opportunity  with  pro- 
gressive station.  Box  375R,  BROAD- 
CASTING .  TELECASTING. 


Midwest  regional  indie  wants  top  notch 
PD  who  knows  how  to  build  and  hold 
an  area  audience.  Experienced,  quali- 
fied man  who  can  manage  program- 
ming and  air  personnel  can  expect  se- 
curity, fair  salary,  pleasant  community 
and  excellent  working  conditions.  Box 
396R,  BROADCASTING  •  TELECAST- 
ING. 

Continuity  writer,  experienced  for 
Michigan  NBC  affiliate.  Box  466R, 
BROADCASTING  .  TELECASTING. 

Midwest  NBC  affiliate  has  opening  for 
woman  to  handle  commercial  traffic 
and  national  business.  Excellent  work- 
ing conditions.  Box  310R,  BROAD- 
CASTING .  TELECASTING. 

Copywriter,  experienced.  Must  produce 
terse,  convincing,  retail  sales  copy. 
KIND,  Independence,  Kansas. 


Ex?' 


Hat 


Help  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Newsman,  good  opportunity  for  journ- 
alism graduate  looking  for  working  ex- 
oerience  on  topnotch  Ohio  network 
lews  station.  Fulltime  news  job. 
father,  write  and  broadcast  news. 
3ood  voice  essential.  Previous  experi- 
jnce  helpful.  No  tapes  or  disc  until 
requested.  Full  information  first  let- 
ter. Box  470R,  BROADCASTING  • 
TELECASTING. 


Salesmen 


Continuity  writer.  10,000  watt,  clear 
channel,  Midwestern  network  station 
needs  a  reliable  continuity  writer.  This 
is  a  good  position  in  a  fine  city  with 
excellent  working  conditions,  etc.  All 
applications  treated  with  confidence. 
Send  full  details  including  samples  of 
continuity,  background  and  snapshot, 
if  available.  All  material  will  be  re- 
turned to  you.  Opportunity  for  air 
work  if  qualified.  Write  at  once  to 
Personnel,  Radio  Station  KSOO,  Sioux 
Falls,  South  Dakota. 

Immediate  opening  for  a  male  or  fe- 
,male  continuity  chief.  Experience  pre- 
i  ferred.  Complete  charge  of  all  con- 
;J  tinuity.  Send  letter,  full  details,  copy 
T  samples.  Healthful  climate,  progressive 
|  town.  Salary  according  to  ability.  Write 
J  to  Dave  Button,  KSVP,  Artesia,  New 
1' Mexico. 


Wanted — Young  man  or  woman  who 
can  write  commercial  script  and  an- 

i,  nounce.  No  great  experience  required. 
■  FCC  ticket  desired  but  not  required. 
In  the  heart  of  the  fishing  and  hunting 
country.  Please  do  not  send  return- 
able material.    Wm.  T.  Kemp,  KVWO 

I  Box  926,  Cheyenne,  Wyoming. 

Experienced  copywriter.  Michigan  1 
kw  net  affiliate.  Please  send  photo  and 
references  with  sample  commercial 
1  copy.    WBCK,  Battle  Creek,  Michigan. 


Midwest  CBS  affiliate,  large  regional 
market,  wants  topnotch  PD  with  ability 
to  build  and  hold  area  audience.  Ex- 
perience qualified  man  able  to  manage 
programming  and  announcing  staff. 
Good  salary  and  excellent  working  con- 
ditions. Write  WJEF,  Pantlind  Hotel, 
Grand  Rapids,  Mich. 

Engineer-announcer  for  WMIT's  325,000 
watt  ERP  transmitter  and  studio  on 
Clingman's  Peak,  Mt.  Mitchell,  N.  C. 
Living  quarters  and  meals  furnished 
employees,  providing  higher  than  av- 
erage compensation.  Write  full  de- 
tails to:  WMIT,  Charlotte,  N.C. 

Continuity  gal  who  handles  traffic  and 
|  does  intelligent  job  of  writing  com- 
mercials that  sell.  Swell  spot  in  col- 
lege city,  good  working  conditions,  fine 
station,  professional  staff.  Rush  com- 
plete information  to  P.O.  Box  120,  Lex- 
ington, Kentucky. 

Situations  Wanted 

Managerial 

.  Ten  year  man — N.  Y.  state,  34,  family, 
references.  Experienced  following 
.  phases  supervisory — announcing,  net- 
.  work  sports,  news,  special  events  pro- 
[  motion.  Desires  manager-chief  an- 
,  nouncer  position.  Box  446R,  BROAD- 
CASTING .  TELECASTING. 

Station  manager  .  .  .  shirt  sleeve  man- 
ager presently  employed  as  such.  Net 
'  and  independent  experience  all  phases 
'  — traffic,    continuity,  sportscasting, 
1  news,  programming  and  sales.  Civic- 
minded.  Box  459R,  BROADCASTING  . 
TELECASTING. 

I  Manager  available.  My  1951  record  was: 
I  sales:    $84,545.60    and    net:  $18,981.62. 
'  January  to  September  1952',  sales:  $62,- 
I  888.42,    and   net:    $23,521.00.    Sell,  an- 
nounce,    play-by-play,  civic-minded, 
worker,  love  radio.  Box  475R,  BROAD- 
CASTING .  TELECASTING. 

I  Manager:  Extensive  management,  sales, 
j  programming  background  with  proven 
formula  for  increasing  revenue  in 
,  highly  competitive  markets.  Box  478R, 
,  BROADCASTING  .  TELECASTING. 

Manager,  assistant  manager,  program 
,  manager.  AM-TV.  20  years  experi- 
ence major  networks,  all  phases.  Ag- 
gressive, idea  man,  happily  married, 
two  swell  kids.  Box  482R,  BROAD- 
CASTING .  TELECASTING. 

Sales  manager-producer  of  sales.  Ex- 
perienced broadcasting  man,  last  three 
years  television,  wants  to  represent 
you  in  major  Southeastern  market 
handling  feature  films,  syndicated  shows 
or  other  services  sold  to  TV  stations 
or  broadcasting  stations.  Eloquent  rec- 
ord and  adequate  reason  for  being 
available.  Formerly  sales  manager  of 
one  of  country's  top  television  sta- 
tions. Box  510R,  BROADCASTING  . 
TELECASTING. 


Salesman-,  college  graduate.  Aggressive, 
imaginative,  with  knowhow.  Excellent 
sales  record.  Box  484R,  BROADCAST- 
ING .  TELECASTING. 


Announcers 


Announcer-salesman  for  radio  or  tele- 
vision station.  College  graduate,  28, 
eleven  years  experience.  Excellent 
record.  Excellent  references.  Now  an- 
nouncing for  Southern  10  kw  CBS  af- 
filiate. Contact  Box  409R,  BROAD- 
CASTING •  TELECASTING. 

Announcer,  play-by-play,  news,  staff, 
excellent  references,  preferably  South. 
Box  371R,  BROADCASTING  .  TELE- 
CASTING. 

Disc  jockey,  five  years  experience  in 
major  Midwestern  market  50  kw  AM- 
TV.  Looking  for  progressive  organiza- 
tion presenting  opportunity  to  estab- 
lish name  in  area.  Show  consists  of 
humor  cue-in  gimmicks  and  top  ten 
tunes.  Box  377R,  BROADCASTING  . 
TELECASTING. 

Newscaster:  newsman  —  authoritative 
mature  voice — delivery.  Desires  ma- 
ture advancement.  Newsroom  only. 
15  years  experience.  $100.00  minimum. 
Box  412R,  BROADCASTING  .  TELE- 
CASTING. 

Announcer-first  phone.  2  years  training 
and  experience.  25,  draft  exempt  vet- 
eran, married.  Box  441R,  BROAD- 
CASTING •  TELECASTING. 

Announcer — six  years.  Staff,  audience 
shows.  Prefer  West.  Now  employed. 
Minimum  $70.  Box  444R,  BROADCAST- 
ING .  TELECASTING. 

Good  experienced  staff  announcer, 
commercials,  DJ,  news,  personality, 
conscientious,  reliable.  Box  447R, 
BROADCASTING  .  TELECASTING. 

If  experience  counts,  I'm  your  man! 
19  years  radio — 1  year  TV.  News,  MC, 
DJ,  commercials  that  sell.  Best  refer- 
ences. Letter,  photo  and  tape  on  re- 
quest. Box  455R,  BROADCASTING  • 
TELECASTING. 

SRT  graduate.  Experienced  in  all 
phases  of  announcing.  Wide  and  varied 
knowledge  of  music/sports.  Box  456R, 
BROADCASTING  .  TELECASTING. 

All-round  announcer.  CBO.  Young, 
matured  voice;  light  experience.  Free 
to  travel.  Box  457R,  BROADCASTING 
.  TELECASTING. 

Stop  your  S.O.S. — I'm  here!  College 
grad,  speech  major.  Good  broadcast- 
ing voice.  Fluent  Spanish.  No  chance 
of  your  losing  me  to  Army — vet.  De- 
pendable, not  lazy.  Seeking  start.  Box 
458R,  BROADCASTING  •  TELECAST- 
ING. 

Announcer-DJ.  Three  years  all  phases. 
Available  immediately.  Good  refer- 
ences. Box  460R,  BROADCASTING  • 
TELECASTING. 

Folk  singer,  experienced  DJ  musician. 
Have  own  style.  Want  locate  South- 
west. Box  461R,  BROADCASTING  • 
TELECASTING. 

Announcer,  2  years  Western  N.  Y. 
Capable  all  phases  of  broadcasting,  in- 
cluding board  work.  Desires  Florida 
position.  Box  339R,  BROADCASTING 
.  TELECASTING. 

Strong  play-by-play  man,  4  years.  Mar- 
ried, veteran,  experience  all  phases. 
Presently  manager.  Will  travel.  Box 
468R,  BROADCASTING  •  TELECAST- 
ING. 

Young  announcer  with  news  and  DJ 
experience,  veteran  and  single.  Box 
472R,  BROADCASTING  .  TELECAST- 
ING. 

Announcer,  DJ,  looking  for  perma- 
nency in  East,  Midwest  or  South.  Good 
idea  man!  Box  476R,  BROADCASTING 
.  TELECASTING. 

Announcer-newscaster.  One  year  AFRS, 
3  with  commercial.  Full  network  back- 
ground. Network.  My  specialty — MC  of 
quiz  shows,  local  dance  bands.  Prefer 
Michigan,  North  Carolina.  Box  483R, 
BROADCASTING  .  TELECASTING. 

Tired  of  New  York  City.  Sports  an- 
nouncer seeking  permanent  position 
at  progressive  station.  Top  play-by- 
play. Outstanding  references.  Box 
487R,  BROADCASTING  •  TELECAST- 
ING. 


Air  -  stounding  announcer  -  boardman! 
Experienced  news,  DJ,  sports,  minimum 
$50.  Available  immediately.  Box  488R, 
BROADCASTING  •  TELECASTING. 

Announcer,  young,  single,  veteran.  Mu- 
sic, news  and  sports.  Control  board 
operator.  Box  489R,  BROADCASTING 
.  TELECASTING. 

Johnny  interested  in  getting  start  as 
announcer.  Strong  on  news-commer- 
cials. 15  months  training  all  phases  ra- 
dio at  reliable  school.  Tape  on  requests 
Box  491R,  BROADCASTING  •  TELE- 
CASTING. 

Posit'on  wanted.  Announcer,  disc  jock- 
ey, age  27,  single,  veteran.  Light  ex- 
perience. Will  travel.  Disc  or  tape 
available.  Box  493R,  BROADCASTING 
.  TELECASTING. 

Announcer,  two  years  experience,  all 
phases.  Married,  wants  settle  down. 
Travel  East  or  South.  Box  502R, 
BROADCASTING  .  TELECASTING. 

Announcer,  two  years  solid  commer- 
cial, newsman.  Married,  will  travel  to 
good  paying,  permanent  job.  Box  503R, 
BROADCASTING  .  TELECASTING. 

Attention!  Copywriter-announcer  with 
ability,  desires  experience.  Personality 
plus,  strong  commercial  delivery.  Ad- 
lib  or  straight.  Experience  my  goal. 
Box  507R,  BROADCASTING  .  TELE- 
CASTING. 

Hillbilly  personality  DJ.  Must  play 
personals.  News,  commercials,  board. 
Progressive  station  only.  Prefer  Ohio, 
Penna.  All  considered.  Background, 
tape  request.  Box  514R,  BROADCAST- 
ING •  TELECASTING. 

Announcer:  Radio-TV  experience  over 
some  N.  Y.  stations.  Strong  on  com- 
mercials, straight  announcing.  Radio 
acting.  Veteran.  Free  to  travel.  Disc 
upon  request.  James  Adonis,  62  Hal- 
sted  Street,  East  Orange,  N.  J. 

Combo,  announcer,  first  phone,  single, 
24,  two  years  independent,  network  ex- 
perience, desires  permanent  Midwest 
location.  Joseph  Blume,  Plateau  4698, 
St.  Louis,  Mo. 

Announcer — Launch  this  lad's  career. 
Young,  draft  exempt,  veteran.  Expe- 
rience light,  potential  heavy.  Write  or 
call  Ken  Fried,  73  Hegeman  Avenue, 
Brooklyn  12,  N.  Y.  DI.  6-1003. 

First  phone,  ham.  Desire  broadcast 
work  at  studio  and  transmitter.  Prefer 
East.  Vincent  Giangregorio,  108-31  48th 
Ave.,  Corona,  L.  I.,  N.  Y. 

Hard  hitting  air  salesman  for  North- 
east metropolitan  market.  8  years  ex- 
perience. Aggressive  top  morning  man 
with  proven  sales  record.  Morning 
record  show  wanted  across  board. 
Preferably  independent  operation. 
Present  income  $125.00-$175.00  per  week 
base  plus  talent.  My  home  address: 
Fred  H.  Haggerty,  107  S.  New  Jersey 
Ave.,  Atlantic  City,  N.  J.  Phone  At- 
lantic City  4-7112. 

Recent  graduate  of  Northwest  Broad- 
casting School  with  first  phone,  wants 
position  as  announcer  or  combo.  Forest 
Lovett,  5816  N.  E.  Fremont,  Portland, 
Oregon. 

Available  immediately.  Experienced 
DJ,  commercial,  news.  Announcer!  25, 
single,  veteran,  car.  No  floater  ambi- 
tious, responsible.  Lou  Shabott,  1935 
64th  St.,  Brooklyn,  N.  Y. 

Technical 


Engineer,  first  phone.  5  years  expe- 
rience. Veteran.  Permanent.  Minimum 
$65.  Box  337R,  BROADCASTING  . 
TELECASTING. 

Engineer,  experienced  chief,  mainte- 
nance. Excellent  record.  Box  429R, 
BROADCASTING  .  TELECASTING. 

Engineer — 5V2  years  broadcasting  ex- 
perience. First  phone.  Desire  good 
paying  job  as  transmitter  operator. 
Box  431R,  BROADCASTING  •  TELE- 
CASTING. 

Woman,  29,  second  phone,  working  on 
first.  Available  immediately.  Graduate 
of  technical  school.  Desires  broadcast- 
ing work.  Also  have  office  experience. 
Box  443R,  BROADCASTING  .  TELE- 
CASTING. 

Engineer,  eight  years,  28,  car,  college. 
Permanent.  Notice.  Box  445R,  BROAD- 
CASTING .  TELECASTING. 


Chief  engineer.  Experienced  all  phases, 
including  construction.  Reliable,  effi- 
cient, professional.  Consider  position 
television  station.  Available  Novem- 
ber. Professional,  permanent  position 
only.  Box  480R,  BROADCASTING  . 
TELECASTING. 

Radio-TV  technical.  Second  class  radio- 
telephone license.  Some  experience. 
Will  travel.  Box  490R,  BROADCAST- 
ING .  TELECASTING. 

Engineer,  first  phone.  One  year  expe- 
rience. No  announcing.  Draft  exempt. 
Box  492R,  BROADCASTING  •  TELE- 
CASTING. 

Engineer-announcer.  Experienced,  uni- 
versity degree,  7  year  background  AM, 
some  TV.  Veteran,  single.  East  Central 
only.  Present  salary  $90.  Box  494R, 
BROADCASTING  .  TELECASTING. 


Engineer.  Experienced,  single,  26.  Vet- 
eran. Car.  100  mile  radius  NYC.  Inter- 
view desired.  Box  508R,  BROADCAST- 
ING .  TELECASTING. 

Ambitious  RCA  Institutes  graduate, 
first  phone,  TV  training,  two  years 
varied  AM  experience.  Draft  exempt. 
Theodore  Bonn,  108  Grand  Ave., 
Ridgefield  Park,  N.  J. 

Engineer,  first  phone.  Technical  school 
graduate.  TV  studio  and  transmitter 
training.  Veteran.  No  station  expe- 
rience. John  Santino,  102-13  51st  Ave., 
Corona,  L.  I.,  New  York. 

Production-Programming,  Others 

Program  director-sports  director  SV2 
years,  net.  indie,  28,  university,  $100, 
family.  Steady,  ready!  Box  403R, 
BROADCASTING  •  TELECASTING. 

Programming  position,  preferably  PD. 
5  years  experience.  Degree.  Veteran. 
Single.  Box  451R,  BROADCASTING  . 
TELECASTING. 

Program  director  unhappy,  desire 
change.  Twelve  years  broadcasting  ex- 
perience. Capabilities;  program,  traf- 
fic, station  director.  Advance  musician, 
hillbilly-pop  DJ.  Reference.  Box  464R, 
BROADCASTING  .  TELECASTING. 

Copywriter-announcer.  29.  Eight  years 
experience,  four  stations;  Two  5  kw 
Mutuals;  two  independents  including 
metropolitan.  Solid  network  preferred. 
Box  395R,  BROADCASTING  .  TELE- 
CASTING. 

Program  director.  30.  Eight  years  expe- 
rience, all  phases.  PD  three  stations, 
including  regional  network  and  metro- 
politan independent.  Box  477R,  BROAD- 
CASTING .  TELECASTING. 

Available:  Experienced  gal  copywriter 
with  sponsors  for  references.  Air  ex- 
perience as  personality  deejay.  Traffic 
experience.  Michigan,  Wisconsin,  Illi- 
nois preferred.  $75.00.  Box  481R, 
BROADCASTING  .  TELECASTING. 

Radio-TV  production,  promotion,  or 
similar  work  preferred.  Young  woman, 
experienced  radio  copywriting,  account 
servicing.  Box  498R,  BROADCASTING 
.  TELECASTING. 

Copywriter,  good,  who  also  sells,  an- 
nounces, handles  news  and  promotion. 
Box  499R,  BROADCASTING  .  TELE- 
CASTING. 

Experienced  copywriter,  good  voice  for 
women's  shows,  available  in  six  weeks. 
Prefer  West.  Box  512R,  BROADCAST- 
ING .  TELECASTING. 


Television 


Salesman 


Commercial  manager,  experienced  in 
radio  and  newspaper  sales  manage- 
ment, seeks  position  in  TV  sales.  Box 
452R,  BROADCASTING  .  TELECAST- 
ING. 

Production-Programming,  Others 

Experienced,  both  production  and  en- 
gineering in  major  Eastern  affiliates. 
Four  coast-to-coast  net  shows  to  my 
credit.  Interested  in  director,  producer 
or  technical  operations.  What  have 
you?  I'm  listening.  Box  479R,  BROAD- 
CASTING •  TELECASTING. 

Motion  picture  booker,  young  man,  32, 
experienced  in  all  phases  film  distribu- 
tion, desires  opportunity  in  television. 
Correspondent,  typist  and  office  detail 
man.  Salary  secondary.  New  York  City 
only.  Box  509R,  BROADCASTING  . 
TELECASTING. 

(Continued  on  next  page) 


For  Sale 


Stations 


Profitable  fulltime  local  independent 
in  Pacific  Northwest  single-station 
market.  High  potential.  $25,000  down 
and  good  terms  on  balance.  See  this 
one— you'll  like  it.  Box  254R,  BROAD- 
CASTING .  TELECASTING. 

California — Profitable  station  in  rich 
agricultural  area.  Priced  to  sell.  Box 
442R,  BROADCASTING  •  TELECAST- 
ING. 

Best  chance  you'll  ever  have  to  get  a 
station  of  your  own  as  low  as  $5,000 
down.  Unlimited  250  watt  station  in 
Western  farm  town,  now  under-fi- 
nanced. Excellent  opportunity  for  good 
living  for  man  and  wife  or  one  or  two 
engineer-owners.  Box  255R,  BROAD- 
CASTING .  TELECASTING. 


Equipment,  etc. 


50,000  feet  new  #10  Copperweld  ground 
radial  wire.  Immediate  delivery.  Box 
381R,  BROADCASTING  .  TELECAST- 
ING. 

Two  Presto  SR950  deluxe  tape  record- 
ers, slightly  used,  perfect  condition. 
Will  sacrifice.  Box  471R,  BROADCAST- 
ING .  TELECASTING. 

40-New,  Cat.  No.  14F439.  .25  MFD,  20,- 
000  volts,  D.  C.  General  Electric  capac- 
itors. Case  dimensions:  4-ll/16"x  8"x7" 
high.  11-11/16"  overall  height.  Weight, 
18  lbs.  Price,  $40.00  each  F.O.B.  ship- 
ping point.  Box  515R,  BROADCAST- 
ING .  TELECASTING. 

Miriitape  recorder,  nearly  new  condi- 
tion. $175.00.  Radio  Station  WDAY, 
Fargo,  North  Dakota. 

250  watt  Western  Electric  transmitter 
now  operating  1490  kilocycles.  Excel- 
lent condition,  wonderful  tone,  avail- 
able November  10.  Granted  1000  watts, 
$1800.,  WMOC,  Covington,  Ga. 

Two  Western  Electric  9A  heads  newly 
factory  reconditioned.  First  $75.00  takes. 
WRAC,  Racine,  Wisconsin. 

Four  section  heavy  duty  RCA  FM  pylon 
WE  limiting  amplifier  model  110-A; 
Johnson  iso-coupler;  Clough-Brengle 
Co.,  power  level  meter  model  UDA; 
Clough-Brengle  Co.,  beat  frequency 
oscillator  model  OD.  WSAU,  Wausau, 
Wisconsin. 

250  watt,  composite  AM  transmitter. 
Class  C  final,  rack  model  exciter  unit. 
Just  taken  out  of  service,  ideal  for 
standby  or  auxiliary  transmitter.  Phil 
Melone,  Chief  Engineer,  WTBO,  Cum- 
berland, Maryland. 

Used  recording  tape — 7"  reels.  6  for 
$4.00.  12  for  $7.00.  Prepaid.  Brown, 
1201  Brentwood,  St.  Louis  17,  Missouri. 

Gates  250  C-l  Xmtr.  complete.  Some 
new  components.  Best  cash  offer.  Box 
1060,  Bradenton,  Florida. 

16mm  Houston  processing  machine. 
Model  K1A.  Like  new.  List  $5,500.  Bar- 
gain at  S3.500.  Camera  Equipment  Co., 
1600  Broadway,  New  York  19,  N.  Y. 


Wanted  to  Buy 


Stations 


To  invest  in  progressive  AM  station; 
preferably  Southern  with  option  to 
purchase  entire  operation.  Box  450R, 
BROADCASTING  .  TELECASTING. 

Interested  in  purchase  of  indie  sta- 
tion in  metropolitan  East  Coast.  Want 
to  contact  young,  vigorous  and  expe- 
rienced personnel  interested  in  invest- 
ing in  operation.  Background  of  local 
sales  programming  -  news  preferred. 
Box  513R,  BROADCASTING  .  TELE- 
CASTING. 


Equipment,  etc. 


Want  used  250  watter  in  good  condition 
for  use  as  spare.  Give  complete  details. 
Prefer  Northeast  area  where  inspection 
is  possible.  Box  374R,  BROADCAST- 
ING •  TELECASTING. 

Wanted  —  Kilowatt  AM  transmitter, 
frequency  monitor,  Western  Electric 
25-B  console.  KEAR,  San  Mateo,  Calif. 


Miscellaneous 


FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 


First  class  phone  license  at  our  resident 
school.  Also  correspondence  course. 
Serving  the  industry  since  1937.  Write 
now  for  catalogue.  Don  Martin  Radio 
&  TV  School,  1653  North  Cherokee, 
Hollywood  28,  Calif. 


Situations  Wanted 


Managerial 


STATION  MGR.  AVAILABLE 

1951  Record 
Sales:  $84,545.60       Net  $18,981.62 
January  1st  to  September  1st,  1952 
Sales:  $62,888.42       Net:  $23,521.00 

Sell,  Announce,  Play-by-Play,  Civic-Minded, 
Worker. 

Can't  buy  into  station— Desire  Change 
BOX  474R 
BROADCASTING  .  TELECASTING 


Television 


General  manager  with  technical 
and  engineering  background. 
Highest  calibre,  pioneer  TV 
executive.    Experience  in: 

UHF  and  VHF 

Station  Planning 

Construction 

Operation 

Large  and  Small  Stations 
Consulting 
FCC  Applications 
Management  Minded  —  Dollar 

Conscious 
Your  letterhead  will  bring  full 
information. 
Box  473 R, 
BROADCASTING  9 

TELECASTING 


Eastern  Independent 
8JO.OOO.OO 

The  only  independent  in  an 
excellent  eastern  market  of  more 
than  100,000  city  population. 
This  combined  operation  is 
profitable  and  growing. 


Southern  Network 
8JO.OOO.OO 

A  fulltime  bonus  affiliate — 
the  only  station  in  a  growing 
southern  market.  Good  financ- 
ing available. 


Appraisals  •  Negotiations  •  Financing 
BLACKBURN -HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 


CHICAGO 
Bay  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


Situations  Wanted 


Production-Programming ,  Others 


Northwestern-NBC  Television  Institute 
Graduate  (1952)  desires  position  as  di- 
rector and/or  producer.  Will  accept  ad- 
ditional duties  such  as  cameraman,  photog- 
rapher, film  director,  etc.  Broad  education, 
experience  in  motion  pictures  and  execu- 
tive experience  in  Education.  Can  set  up 
and  supervise  complete  photographic  de- 
partment. Veteran,  age  31.  Box  454R, 
BROADCASTING   .  TELECASTING. 

For  Sale 


Equipment,  etc. 


TV  APPLICANTS 

NEW 

TV  TRANSMITTER 
AVAILABLE 

Make  offer  for  brand  new  RCA 
TTSA  Channel  7-13  TV  trans- 
mitter, tubes,  filter-crystals,  con- 
trol console  included.  Transmit- 
ter crated,  ready  to  ship  from 
RCA,  Camden. 

Box  511R 

BROADCASTING  • 

TELECASTING 


-WILL  SELL- 

IMMEDIATE  DELIVERY 

RCA  TELEVISION  16MM 
PROJECTOR 
TYPE  TP  — 16A 

Also  Jeep  Type  Camera  and 
two  (2)  1850-A  Iconoscope 
Tubes. 

L.  SHERMAN  ADAMS 

200  Berkeley  St., 
Boston  16,  Mass. 


CBC  APPROVALS 


In 


Board  Grants  Shift  N 


CJEM  Edmunston,  N.  B.,  wa;  % 
granted  permission  to  change  fron  gj 
1380  kc  with  1  kw  to  570  kc  an 
same  power  at  Sept.  5  Canadia 
Broadcasting  Corp.  board  of  go> 
ernors  meeting  in  Montreal.  CFRj 
Ottawa  was  granted  permission  f  o 
a  1  kw  emergency  transmitter,  an 
CKSF  Cornwall  for  a  100  w  emei 
gency  transmitter.  CFYT  Dawsoi 
operating  with  100  w  on  1400  k 
will  move  to  1230  kc  on  same  powei 
Following  stations  were  give 
permission  for  share  transfers  a 
control  of  the  companies  were  ncj 
affected : 


CHEX  Peterborough,  CKWS  Kings 
ton,  CHOK  Sarnia,  CHRL  Roberva 
CFAB  Windsor,  N.  S.,  CKEN  Kem 
ville,  CKLD  Thetford  Mines.  CKL 
Nelson,  CKX  Brandon,  CJON  S 
John's,  CJBR  Rimouski,  CKLW  Wine 
sor,  CHEF  Granby,  CJOR  Vancouver. 
CKRD  Red  Deer,  CFCH  North  Ba^l 
CJKL  Kirkland  Lake,  CKGB  Timmin* 
and  CBXN  Three  Rivers.  Corporat) 
name  of  CKLD  Thetford  Mines,  ws 
permitted  to  be  changed  to  Radi 
Thetford  Limitee. 

Transfer  of  CKLS  La  Sarre  con 
trol  was  deferred  as  was  the  relit; 
quest  of  CHNO   Sudbury,  for  \ 
supplementary  250  w  transmitte 
on  1240  kc. 


AAAA  Examinations 

SEVENTH  annual  examination 
conducted  by  the  American  Assr 
of  Advertising  Agencies  will  b 
held  in  16  cities  throughout  th 
U.S.  on  Feb.  14  and  Feb.  23,  195J 
The  examinations,  designed  to  at 
tract  high-calibre  young  people  in 
to  advertising,  include  tests  o 
aptitude,  temperament  and  prac 
tical  knowledge  of  the  field. 


Employment  Service 


IP 


WANT    A    GOOD  EXECUTIVE? 

Competent,  reliable  General, 
Commercial  and  Program  Man- 
agers: Chief  Engineers,  Disc 
Jockeys,  Sportscasters,  other 
specialists.  Tell  us  your  needs 
today.  Delays  are  costly. 

Howard  S.  Fkazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.C. 
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FARM  DIRECTOR 


50,000-watt  network  station  interested  in  interviewing 
well  established  midwestern  farm  director. 

Must  be  able  to  build  and  produce  own  programs. 
Also  must  have  commercial  agricultural  connections 
and  successful  radio  commercial  background.  In 
replying  please  give  complete  qualifications  and  en- 
close picture.  All  inquiries  will  be  in  strictest  con- 
fidence. Unusual  opportunity  for  advancement.  Box 
251R,  BROADCASTING  •  TELECASTING. 
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SMI; 


locket  Actions  .  .  . 

OPINIONS  AND  ORDERS 
J  Nashville,  Tenn.  —  FCC  reconsidered 
ind  set  aside  its  action  in  Sixth  Report 
:  Order  [B.T,  April  14]  which  granted 
oint  counterproposal  of  WLAC  Nash- 
ille  and  WSIX  Nashville  for  assign- 
lent  of  vhf  Ch.  5  to  Nashville,  and 
rdered  that,  effective  30  days  after 
'ublication  in  Federal  Register,  Table 
if  Assignments  in  Sec.  3.606  of  rules  be 
mended  to  delete  Ch.  5  from  assign- 
ments to  Nashville;  further,  FCC  de- 
ied  petitions  of  WMCT  Memphis  re- 
questing modification  of  Commission's 
'how  cause  order  (which  requires  that 
I  move  from  vhf  Ch.  4  to  vhf  Ch.  5) 
o  as  to  permit  that  station  to  move 
'o  vhf  Ch.  3.  Comrs.  Webster  and  Hen- 
i'd  .ock  dissented.  (FCC  proposed  rule 
m  1  iaking  to  assign  vhf  Ch.  5  to  Old 
flickory,  Tenn.)  Memorandum  opinion 
^nd  order  Sept.  18. 


Km 

giv$  WGAL-TV  and  Peoples  Bcstg.  Co., 
Lancaster,  Pa. — FCC  (1)  denied  petition 
'fif  Peoples  Bcstg.  Co.  to  reconsider  and 
e  floret  aside  show  cause  order  why  assign - 
nent  of  WGAL-TV  should  not  be 
hanged  from  vhf  Ch.  4  to  vhf  Ch.  8, 
>ut  (2)  granted  Peoples  Bcstg.  Co.'s 
urther  petition  for  comparative  hear- 
ing of  its  application  for  new  TV  sta- 
ion  at  Lancaster  on  vhf  Ch.  8.  and 
3)  granted  request  of  WGAL-TV  for 
nodification  of  license  to  operate  on 
hf  Ch.  8  with  ERP  7.2  kw  visual, 
.6  kw  aural,  antenna  height  270  ft., 
ipon  express  condition  that  grant  is 
ubject  to  being  withdrawn  upon  de- 
ermination  of  proceeding  involving  its 
pplication  and  that  of  Peoples  Bcstg. 
;o.  for  vhf  Ch.  8.  Comr.  Sterling  issued 
[issenting  opinion.  Memorandum  opin- 
on  and  order  Sept.  18. 

Cl"1"  Wisconsin  State  Radio  Council  and 
!$lladio  Wisconsin  Inc.,  Madison,  Wis. — 
"CC  denied  petitions  requesting  recon- 
ideration  of  Sixth  Report  &  Order 
utteplB.T,  April  14]  so  as  to  assign  vhf  Chs. 
I,  2,  7  and  13  to  LaCrosse,  Green  Bay, 
Vausau  and  Eau  Claire,  respectively, 
or  noncommercial  educational  TV  in 
ieu  of  uhf  channels  now  assigned 
^a  Crosse,  Eau  Claire,  Marinette,  Wau- 
au  and  Chilton  for  that  purpose;  and 
o  assign  uhf  Ch.  21  for  commercial 
)roadcasting  and  vhf  Ch.  3  for  non- 
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SUMMARY  THROUGH  SEPT.  18 


AM 
FM 
TV 


On  Air 

Appls. 

In 

Licensed 

CPs 

Pending 

Hearing 

2,332 

139 

311 

211 

582 

73 

22 

8 

98 

67 

818* 

170 

*  Filed  since  April  14. 

as^fcneH4  wrSi^iiW  ^0biIe*  Ala"  <Gadsden  Radio  Co.,  previously 
ft5  m.S;MKR-,?  H0}  ,SpFH?ss'  Ark-  (Hot  Springs  Bcstg.  Co..  1270  kc, 
1  kw  D);  KVOM  Morrilton,  Ark.  Morrilton  Bcstg.  Co.,  800  kc  250  w  D)-  KXXL 
K^'l^Rnl8/'  Cisler,  630  kc,  500  w  D)1  WKKO  Cocoa,  Fia  Brevard 
wrrgiCr;  i,„W?°r  Tarpon  Springs  Fla.  (WBOY  Bcstg.  Assoc.,  1470  kc,  5  kw  D); 
WCGA  Calhoun,  Ga.  (Gordon  County  Bcstg.  Co.,  900  kc,  1  kw  D);  WRHT  Grif- 
Sn'  PaA  <Grlffin  Bcstg.  System,  1320  kc,  1  kw  D);  KJRG  Newton,  Kan.  (George 
?o^ll,An4e^son'  950  kc-  500  w  D):  WLEX  Lexington,  Ky.  (Fayette  Bcstg.  Co, 
iWSrfSi  i,  kw  fulltime;  previously  assigned  WKLX);  WTCW  Whitesburg,  Ky. 
^KY~,Y£;  ?cstf"  Corp-  920  kc'  1  kw  D);  KEUN  Eunice,  La.  (Tri-Parish  Bcstg. 
Co.,  1490  kc,  250  w  fulltime;  WBRN  Big  Rapids,  Mich.  (Paul  A.  Brandt,  1460  kc, 
500  w  D);  WFBE  (FM)  Flint,  Mich.  (Flint  Board  of  Education,  noncommercial, 
educational  FM);  WION  Ionia,  Mich.  (Ionia  Bcstg.  Co.,  1430  kc,  500  w  D) ;  KLEA 
Lovmgton,  N.  M.  (Properity  Land  Best.  Co.,  1050  kc,  250  w  D);  WDLC  Port 
Jervis,  N.  Y.  (Port  Jervis  Bcstg.  Co.,  1490  kc,  100  w  fulltime);  WFOB-AM-FM 
Fostoria,  Ohio  (Seneca  Radio  Corp.,  previously  assigned  WFOS  [AM]  and  WFOB 
[FM]);  KCTG  Cottage  Grove,  Ore.  (Coast  Fork  Bcstg.  Co.,  1400  kc,  250  w  full- 
time);  WGSW  Greenwood,  S.  C.  (Radio  Greenwood  Inc.);  WAEW  Crossville, 
Tenn.  (Arthur  Wilkerson  Lumber  Co.,  1340  kc,  100  w  fulltime);  WLAF  LaFollette, 
Tenn.  (LaFollette  Bcstg.  Co.,  1450  kc,  100  w  fulltime);  KEYY  Provo,  Utah  (Mid- 
Utah  Bcstg.  Co.,  previously  assigned  KNEU);  KUTV  (FM)  Salt  Lake  City,  Utah 
(Utah  Bcstg.  &  Television  Co.),  and  WAPL  Appleton,  Wis.  (Bartell  Bcstrs.  Inc., 
1570  kc,  500  w  D). 

(Also  see  Actions  of  the  FCC,  Page  94) 


FCC  Actions 

(Continued  from  page  95) 
Salem,  N.  C;  WIXL-FM  Dallas,  Tex. 
TENDERED  FOR  FILING 
Replace  Expired  CP 
KECC    Pittsburg,   Calif.— CP  to  re- 
slace    expired    CP    to    change  night 
aower. 

September  1 8  Applications  . . . 

*»5  ACCEPTED  FOR  FILING 

AM— 1430  kc 
KALI   Pasadena,    Calif. — CP   to  in- 

:rease  power  from  1  to  5  kw;  install 
new  trans.,  and  make  changes  in  DA. 

License  for  CP 

WKEI  Kewanee,  III. — License  for 
^P,  as  mod.,  which  authorized  new 
\M. 

Extension  of  SSA 

2.  KOB  Albuquerque — Extension  of  SSA 
—Uo  operate  on  770  kc  25  kw-N  50  kw-D 
jnl.  using  trans,  authorized  under  CP 
;or  period  beginning  3  a.m.  EST  Oct.  1. 

Renewal  of  License 

Following  stations  request  renewal 
jf  license: 

WLBS  Birmingham,  Ala.;  WMBM 
Miami  Beach,  Fla.;  WRUF  Gainesville, 
Fla.;  WBBM  Chicago;  WNOP  New- 
oort,  Ky.;  WWL  New  Orleans,  La.; 
WKBC  North  Wilkesboro,  N.  C;  KCRO 
Prineville,  Ore.;  WISR  Butler,  Pa.; 
WEAB  Greer,  N.  C;  KMCO  Conroe, 
Tex.;  WARL  Arlington,  Va.;  WNNT 
Warsaw,  Va. 

Change  Studio  Location 

WSBA-TV  York,  Pa.— Mod.  CP,  which 
iuthorized  new  TV,  to  change  studio 
ocation  from  53  N.  Duke  St.,  York,  to 
Spring  Garden  Township,  York. 

TENDERED  FOR  FILING 

AM— 850  kc 

WILD  Birmingham,  Ala.— Mod.  CP  to 
Increase  power  from  5  to  10  kw-D  and 
change  type  of  trans. 

Change  Transmitter  Location 

WKVM  San  Juan,  Puerto  Rico — Mod. 
CP    to    change    trans,    location  from 
y  Arecibo,  Puerto  Rico  to  Suchville  and 
J  make  changes  in  DA. 

BROADCASTING    •  Telec 


commercial  educational  broadcasting  at 
Madison.  Comrs.  Walker  and  Hennock 
dissented.  Memorandum  opinion  and 
order  Sept.  18. 

Temporary  Processing  Procedure  — 

FCC  amended  its  temporary  processing 
procedure  for  television  broadcast  ap- 
plications so  that,  beginning  Oct.  15,  it 
will  suspend  processing  of  mutually 
exclusive  applications.  Commission  will 
continue  to  process  non-competitive 
applications  in  order  of  priorities  set 
forth  in  its  temporary  processing  pro- 
cedure. Order  Sept.  18. 

DECISION 

Reading,    Pa. — Radio    Reading.  FCC 

denied  application  of  John  J.  Keel  and 
Lloyd  W.  Dennis  Jr.,  tr/as  Radio  Read- 
ing, for  new  AM  station  on  1510  kc, 
1  kw  fulltime,  DA-DN.  Decision  Sept. 
16. 

INITIAL   DECISION  EFFECTIVE 

Big   Rapids,   Mich. — Frank   Tefft  Jr. 

FCC  gave  notice  that,  since  no  excep- 
tions have  been  filed  to  initial  decision 
re  application  of  Frank  D.  Tefft  Jr.  for 
new  AM  station  on  1400  kc,  100  w  full- 
time,  and  Commission  has  not  ordered 
review  thereof  on  its  own  motion,  the 
initial  decision  denying  application  be- 
came effective  Sept.  15.  Notice  Sept.  16. 

INITIAL  DECISION 

Farrell,  Pa.  —  Sanford  A.  Schafitz. 
Hearing  Examiner  Hugh  B.  Hutchison 
issued  initial  decision  looking  towards 
grant  of  1470  kc,  500  w  daytime;  condi- 
tion. Simultaneously,  hearing  examiner 
denied  application  of  Greater  New 
Castle  Bcstg.  Corp.  for  1460  kc,  1  kw  D. 
Initial  decision  Sept.  18. 

Non-Docket  Actions  .  .  . 

TRANSFER  GRANTS 
KWLK  Longview,  Wash.  —  Granted 
transfer  of  control  from  C.  O.  Chat- 
terton,  d/b  as  Twin  City  Bcstg.  Co., 
to  Longview  Publishing  Co.  for  $65,690. 
Principals  in  assignee  include  Presi- 
dent J.  M.  McClelland  (31%),  Secre- 
tary-Treasurer J.  M.  McClelland  (10%), 
Ruth  P.  McClelland  (5%).  and  R.  A. 
Long  Trust  (49%).  Assignee  held  32% 
interest  in  station  before  transfer. 
Granted  Sept.  9. 

FM  GRANTS 

Honolulu,    Hawaii  —  Henry    T.  Lee. 

Granted  92.3  mc  (Ch.  222),  ERP  6  kw; 
antenna  height  33  ft.  Engineering  con- 
dition. Estimated  construction  cost 
$210,400,  first  year  operating  cost  $84,- 
000,  revenue  $80,000.  Sole  owner  is 
Henry  T.  Lee,  president  of  Kaimuki 
Finance  Ltd.  (real  estate  and  insur- 
ance) and  president  of  '29ers  Ltd.,  d/b 
as  Kailua  Tavern.   Granted  Sept.  18. 

Jasper,  Ala.  —  Bankhead  Bcstg.  Co. 
Granted  103.7  mc  (Ch.  273),  ERP  17.5 

a  s  t  i  n  g 


kw;  antenna  height  50  ft.  Engineering 
conditions.  Applicant  is  licensee  of 
WWWB  Jasper.    Granted  Sept.  18. 

Berlin,  N.  H.  —  White  Mountains 
Bcstg.  Co.  Granted  103.7  mc  (Ch.  279), 
ERP  10  kw;  antenna  height  160  ft. 
Engineering  condition.  Applicant  is  li- 
censee of  WMOU  Berlin,  N.  H.  Granted 
Sept.  18. 

TRANSFER  GRANTS 
KORC  Mineral  Wells,  Tex.— Granted 
assignment  of  license  from  Raymond 
River  to  J.  Elroy  McCaw  for  $45,000. 
Mr.  McCaw  is  50%  owner  and  president 
of  KELA  Centralia-Chehalis,  Wash.,  V3 
owner  and  secretary-treasurer  of  KYAK 
Yakima.  Wash.,  V3  owner  and  secre- 
tary -  treasurer  of  KALE  Richland, 
Wash.,  21%  owner  of  KLZ  Denver,  50% 
owner  of  KPOA  Honolulu,  Hawaii,  50% 
owner  of  KILA  Hilo,  Hawaii,  50%  owner 
of  KYA  San  Francisco,  and  sole  owner 
of  KRSC  Seattle.   Granted  Sept.  18. 

KLUF-AM-FM    Galveston,    Tex.  — 

Granted  transfer  of  control  from  Orrin 
Tucker  to  George  Roy  Clough,  radio 
repair  service  and  real  estate  invest- 
ments, Helen  Clough  (wife  of  George 
Roy  Clough),  LeRoy  D.  Clough,  engi- 
neer at  KLUF-AM-FM,  and  Braden  E. 
Clough,  administrative-traffic  manager 
at  KLUF-AM-FM.  Previous  to  April 
25,  1951,  George  Roy  Clough  was  ma- 
jority stockholder  and  Helen  D.  Clough, 
LeRoy  D.  Clough  and  Braden  E.  Clough 
were  minority  stockholders  in  the  sta- 
tion. Transfer  involves  cancellation  of 
$90,000  note.    Granted  Sept.  18. 

New  Applications  .  .  . 

AM  APPLICATIONS 

Bentonville,  Ark.  —  Northwest  Ar- 
kansas  Radio    &    Television   Inc.,  840 

kc,  1  kw  daytime;  antenna  300  ft.  Esti- 
mated construction  cost  $21,583,  first 
year  operating  cost  $36,000,  revenue 
$45,000.  Principals  include  President 
Dwight  Morris  (83.4%)  ,  owner  of 
Dwight  Morris  Motion  Picture  Produc- 
tions and  president,  general  manager 
and  90%  owner  of  University  Bus  Lines 
from  1945  to  1949;  Vice  President  G. 
Don  Thompson  (16%),  program  man- 
ager for  KOTV  (TV)  Tulsa,  Okla.,  and 
vice  president  and  10%  owner  of  Kirk- 
patrick  Inc.  (distributor  of  film  and 
motion  picture  equipment  and  sup- 
plies), Tulsa,  from  1946  to,  1949;  Secre- 
tary Clayton  N.  Little  (0.4%)  (other 
interests  not  indicated),  and  W.  H.  En- 
field (0.4%)  (other  interests  not  indi- 
cated). Filed  Sept.  12. 

Warren,  Ark.— Pines  Bcstg.  Co.,  860 
kc,  250  w  daytime;  antenna  250  ft. 
Estimated    construction    cost  $18,900, 


first  year  operating  cost  $25,000,  reve- 
nue $40,000.  Principals  include  Paul 
Fisher  (50%),  teacher  and  steward  for 
Arkansas  Polytechnic  College,  Russel- 
ville,  Ark.,  and  John  G.  Rye  (50%), 
Russelville  attorney.  Resubmitted;  first 
filed  July  29  [FCC  Roundup,  B.T,  Aug. 
18].  Refiled  Sept.  11. 

Eldorado,  Kan. — O.  A.  Tedrick,  1360 
kc,  500  w  daytime;  antenna  200  ft. 
Estimated  construction  cost  $15,725, 
first  year  operating  cost  $37,200,  reve- 
nue $62,000.  Sole  owner  of  applicant 
is  O.  A.  Tedrick,  Poplar  Bluff  (Mo.) 
attorney,  and  secretary  and  owner  of 
190  shares  of  capital  stock  of  KWOC 
Poplar  Bluff,  Mo.  Filed  Sept.  17. 

Waverly,  Ohio — Alice  B.  Hively,  1590 
kc,  500  w  daytime;  antenna  185  ft.  Esti- 
mated construction  cost  $20,000,  first 
year  operating  cost  $30,000,  revenue 
$36,000.  Sole  owner  of  applicant  is 
Alice  B.  Hively,  90%  owner  of  Howard 
Hively  Inc.  (Lincoln-Mercury  automo- 
bile dealer),  Cincinnati,  and  62.2%  own- 
er of  Beasley-Grove  Co.  (Ford  auto- 
mobile dealer),  Columbus,  Ohio.  Filed 
Sept.  18. 

Newcastle,  Wyo. — Newcastle  Bcstg. 
Co.,  1240  kc,  250  w  fulltime;  antenna 
150  ft.  Estimated  construction  cost  $20,- 
300,  first  year  operating  cost  $34,500, 
revenue  $37,200.  Principals  include 
President  Joe  Aimonetto  (241,/2%),  50% 
owner  of  Craig  Chevrolet  Co.,  New- 
castle, Wyo.;  Vice  President  Lola  Ai- 
monetto (24y2%),  housewife,  and  Secre- 
tary-Treasurer Floyd  A.  Sparks  (1%), 
general  manager  of  Black  Hills  Light 
Opera  Co.,  Rapid  City,  S.  D.  Filed 
Sept.  12. 

TRANSFER  REQUESTS 

KFRE  Fresno,  Calif.— Transfer  of 
control  from  California  Inland  Bcstg. 
Co.  to  Paul  R.  Bartlett  through  sale 
by  Stockholder  J.  E.  Rodman  to  Mr. 
Bartlett  60%  interest  for  $360,000.  Mr. 
Bartlett  is  24%  stockholder  of  KFRE 
and  general  manager.  Filed  Sept.  17. 

KATY  San  Luis  Obispo,  Calif. — As- 
signment of  license  from  John  R.  Rider 
and  Morden  R.  Buck,  d/b  as  San  Luis 
Bcstg.  Co.,  to  KATY:  Sweetheart  of 
San  Luis  Obispo  Inc.,  for  $30,000.  Prin- 
cipals in  assignee  include  President 
Maynard  F.  Marquardt  (30%),  Western 
Manager  and  3%  owner  of  World  Bcstg. 
System  (transcription  library),  Los  An- 
geles, 1st  vice  president  and  7.5%  owner 
of  KWTC  Barstow,  Calif.,  and  inde- 
pendent real  estate  buying  and  selling; 
Vice  President  Glenn  Porter  (20%), 
sound  engineer  for  Paramount  Pictures 
Corp.,  Hollywood,  and  independent  real 
estate  buying  and  selling;  Secretary 
Louise  Litt.cn  Marquardt  (30%),  inde- 
pendent real  estate  buying  and  selling, 
and  Treasurer  Mildred  Litten  Porter 
(20%),  independent  real  estate  buying 
and  selling.  Filed  Sept.  18. 

WDEC  Americus,  Ga. — Transfer  of 
control  from  The  Americus  Bcstg.  Co. 
to  W.  G.  Pearlman  (90%),  Charles  C. 
Smith  (5%)  and  J.  Frank  Myers  (5%) 
for  $28,000.  Mr.  Pearlman  is  98%  owner 
of  W.  G.  Pearlman  Dept.  Store,  Mr. 
Smith  is  manager  of  WDEC  and  Mr. 
Myers  is  Americus  attorney.  Filed 
Sept.  8. 

WLAQ  Rome,  Ga. — Transfer  of  con- 
trol from  News  Publishing  Co.  to  Sta- 
tion WLAQ  through  transfer  of  inter- 
est of  B.  H.  Mooney  (deceased)  to  B.  H. 
Mooney  Jr.,  Jennie  F.  Mooney  and 
James  F.  Mann.  No  monetary  con- 
sideration. Filed  Sept.  3. 

WROK-AM-FM  Rockford,  111.— Trans- 
fer of  control  from  Rockford  Bcstrs. 
Inc.  to  E.  Kenneth  Todd,  L.  C.  Miller, 
F.  Ward  Just  and  William  M.  Lay- 
man, all  of  whom  already  have  interest 
in  WROK,  by  stock  transfer.  Filed 
Aug.  8. 

WFML  (FM)  Washington,  Ind.— 
Transfer  of  control  from  Paul  R.  Baus- 
man  (deceased)  to  Mrs.  Helen  Baus- 
man,  executrix  of  estate  of  Paul  R. 
Bausman.  No  monetary  consideration. 
Filed  Aug.  14. 

KPRS  Olathe,  Kan. — Assignment  of 
CP  from  Johnson  County  Bcstg.  Co. 
Inc.  to  Twin  City  Advertising  Agency 
Inc.  in  order  to  complete  transfer;  as- 
signment of  license  already  granted, 
but  assignment  of  CP  which  permits 
station  to  move  from  Olathe,  Kan., 
to  Kansas  City,  Mo.,  also  has  to  be 
transferred.  No  monetary  considera- 
tion. Filed  Sept.  12. 

WIBR  Baton  Rouge,  La. — Assignment 
of  license  from  Owen  W.  Ware  and  G. 

(Continued  on  -page  100) 
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T.  Owen,  d/b  as  Community  Bcstg. 
Co.,  to  same  two  principals,  each  to  be 
50%  stockholder  in  Community  Bcstg. 
Co.  Inc.  Change  from  a  partnership  to 
a  corporation  for  purpose  of  better  ef- 
ficiency in  management  and  adminis- 
tration and  for  income  tax  reasons.  No 
actual  change  of  management  of  con- 
trol; no  monetary  consideration.  Filed 
Sept.  12. 

WKNK  Muskegon,  Mich. — Assignment 
of  license  from  Nicholas  William  Kuris 
to  Nicholas  William  Kuris  and  Gladys 
Kuris,  d/b  as  NK  Bcstg.  Co.,  because 
funds  for  construction  of  station  came 
from  joint  funds  of  Mr.  and  Mrs.  Kuris, 
who  have  conducted  financial  affairs  as 
husband  and  wife  partnership  without 
written  agreement  since  they  were  mar- 
ried in  1914;  this  application  seeks  cor- 
rection of  legal  status  of  licensee.  No 
actual  change  of  ownership  or  opera- 
tion except  change  to  include  licensee's 
spouse;  no  monetary  consideration. 
Filed  Sept.  18. 

KWRN  Reno,  Nev. — Assignment  of 
license  from  Nevada  Radio-Television 
Inc.  to  Millett  F.  Keller  (90.9%)  and 
Franz  J.  Robischon  for  $33,000.  Mr.  Ro- 
bischon  is  manager  of  KWRN.  Mr.  Kel- 
ler is  an  optometrist  in  Great  Falls, 
Mont.  Filed  Sept.  8. 

WHKK  Akrcn,  Ohio — Ass  gnment  of 
license  from  United  Bcstg.  Co.  to  The 
WHKK  Bcstg.  Co.  for  $62,755.  Princi- 
pals in  assignee  include  President  Phil- 
lip R.  Herbert  (50%),  sales  manager 
for  the  Upco  Co.  (paint  mfrs.)  and 
sales  manager  for  WHKK  from  1945 
to  1948,  and  Secretary-Treasurer  Jack- 
son B.  Maurer  (50%),  sales  manager 
for  WHKK  and  sales  manager  for  WHK 
Cleveland  from  1944  to  1952  (salesman 
there  from  1935  to  1944).  Filed  Sept.  8. 

WATG-AM-FM  Ashland,  Ohio  —  As- 
signment of  license  from  The  Ashland 
Printing  &  Bcstg.  Co.  to  Mahoning 
Valley  Bcstg.  Corp.  for  $57,500.  Prin- 
cipals in  assignee  include  President 
John  Cherpack  Jr.  (31.9%),  Vice  Pres- 
ident Gene  Trace  (31.9%),  Secretary- 
Treasurer  Anthony  N.  Ross  (31.9%) 
and  Assistant  Secretary  Theodore  T. 
Macejko  (4.3%),  and  other  minority 
stockholders.  Assignee  is  licensee  of 
WBBW  Youngstown;  each  stockholder 
will  hold  same  percentage  of  interest 
in  both  stations.  Filed  Sept.  11. 

WBEX  Chillicothe,  Ohio— Acquisition 
of  control  of  Shawnee  Bcstg.  Co.,  li- 
censee, by  John  E.  Halliday  and  Mar- 
jorie  B.  Halliday  for  $22,333  for  66.6% 
interest.  Mr.  Halliday  is  Gallipolis 
(Ohio)  attorney  and  Mrs.  Halliday  is 
housewife.  Filed  Sept.  16. 

WJEH  Gallipolis,  Ohio — Acquisition 
of  control  of  Ohio  Valley  on  the  Air 
Inc.,  licensee,  by  John  E.  Halliday  and 
Marjorie  B.  Halliday  for  $8,667  for  80% 
interest.  Mr.  Halliday  is  Gallipolis 
attorney  and  Mrs.  Halliday  is  house- 
wife. Filed  Sept.  16. 

WFAK  Memphis,  Tenn. — Transfer  of 
control  from  Frank  J.  Keegan  to  WFAK 
Inc.;  change  from  individual  to  cor- 
poration. No  actual  change  of  owner- 
ship or  control;  no  monetary  con- 
sideration. Filed  Aug.  21. 

KATL  Houston,  Tex. — Acquisition  of 
control  by  W.  H.  Talbot,  New  Orleans 
(La.)  attorney,  through  purchase  of 
45%  interest  from  E.  A.  Stephens  for 
$15,000.  Mr.  Talbot  already  has  45% 
interest.  K.  H.  Robinson  retains  his 
present  10%  interest.  Filed  Sept.  8. 

KWFT  Wichita  Falls,  Tex.— Transfer 
of  control  from  E.  H.  Rowley  (1,875 
shares),  John  H.  Rowley  (3,750  shares) 
and  Agnes  D.  Rowley  (1,875  shares) 
(a  total  of  20,000  is  held  by  these  three 
which  is  equal  to  80%  interest)  to 
Kenyon  Brown  for  $13,500.  Mr.  Brown, 
who  now  has  5,000  shares,  will  have 
12,500  shares  after  transfer,  or  50%. 
Filed  Sept.  2. 


Deletions  .  .  . 

TOTAL  deletions  of  licensed  stations 
since  Jan.  1:  AM  7,  FM  8,  TV  0.  New 
deletions : 

WFJS  (FM)  Freeport,  111.,  license. 
Economic. 

WLEX  Lexington,  Ky.,  license.  Li- 
censee of  WLEX  purchased  WKLX 
Lexington   [FCC  Roundup,   B.T,  Aug. 
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New  FCC  Speedup  Action 

(Continued  from  page  65) 


Spartan  Broadcasting  Co.,  seeking  uhf 
Channel  48,  is  being  advised  compar- 
ative hearing  is  required  with  bids  of 
WIBM  Inc.  (WIBM)  and  Jackson 
Broadcasting  and  Television  Corp. 
(WKHM). 

Another  applicant,  Great  Plains 
Television  Properties  Inc.,  seeking 
uhf  Channel  38  at  Duluth,  is  being 
asked  to  furnish  additional  finan- 
cial data  and  charter  authority  to 
engage  in  TV. 

FCC's  notice  amending  its  tem- 
porary processing  procedure  fol- 
lows: 

The  Commission,  by  order,  amended 
its  temporary  processing  procedure  for 
television  broadcast  applications  so 
that,  beginning  Oct.  15,  1952,  and  until 
further  notice,  it  will  suspend  the 
processing  of  mutually  exclusive  appli- 
cations (i.e.,  those  which  compete  for 
the  same  channel  in  the  same  com- 
munity or  require  comparative  hearing 
for  other  reasons).  This  is  being  done 
to  enable  the  Commission  to  concen- 
trate, for  the  time  being,  on  the  proces- 
sing of  many  pending  non-competitive 
applications. 

The  temporary  processing  procedure 
adopted  by  the  Commission  in  the 
Sixth  Report  and  Order  was  designed 
to  make  television  service  available  to 
the  greatest  number  of  people  in  the 
shortest  period  of  time.  Under  this 
procedure,  applications  are  grouped 
within  categories  based  on  the  present 
lack  of  television  service  in  the  com- 
munities for  which  they  are  filed.  On 
July  1,  1952,  the  Commission  com- 
menced the  processing  of  the  "post 
freeze"  applications  for  new  television 
broadcast  stations.  Since  that  time,  65 
mutually  exclusive  applications  were 
designated  for  hearing  and  168  addi- 
tional applicants  were  advised  that 
their  applications  could  not  be  granted 
because  they  were  mutually  exclusive 
with  other  applications. 

Because  of  the  limited  number  of 
Commission  hearing  examiners  and 
other  staff  members  engaged  in  hear- 
ing work  it  would  not  be  possible  to 
try  such  cases  until  the  present  back- 
log is  removed,  and  therefore  no  use- 
ful purpose  would  be  served  by  des- 
ignating additional  applications  for 
hearing  at  this  time.  For  this  reason 
the  interests  of  parties  who  have  filed 
or  who  will  rile  mutually  exclusive  ap- 
plications will  not  be  adversely  af- 
fected by  the  processing  only  of  non- 
competitive applications  at  this  time. 
It  is  anticipated  that  the  hearings  in 
the  cases  now  designated  for  hearing 
and  those  additional  mutually  exclu- 
sive applications  already  processed  by 
the  Commission  will  not  be  concluded 
for  a  considerable  period.  Accordingly, 
in  order  to  bring  television  service  as 
quickly  as  possible  to  as  many  people 
as  possible,  the  Commission  feels  that 
the  public  interest  will  be  served  by 
processing,   for   a   limited   time,  non- 


18]  and  under  FCC  rules  is  surrender- 
ing one  station's  license  to  avoid  duop- 
oly. 

WJJW  (FM)  Wyandotte,  Mich.,  li- 
cense. "...  Because  our  concerted  ef- 
forts to  get  radio  manufacturers  to 
build  FM  receivers  and  supply  them 
to  the  stores  of  our  area  have  failed, 
we  are  forced  to  discontinue  broad- 
casting on  April  30,  1951." 

KOMA-FM  Oklahoma  City,  Okla.,  CP. 
".  .  .  Economically  unsound  to  con- 
tinue operation." 


Hawaii  FM  Outlet 

FIRST  United  States  territory  to 
have  an  FM  station  will  be  Hawaii. 
The  FCC  last  Thursday  granted 
Channel  222  (92.3  me)  with  ERP 
of  6  kw  to  Henry  T.  Lee,  Honolulu 
real  estate  and  insurance  agent. 
Besides  being  the  first  FM  station 
in  a  territory,  Mr.  Lee's  station 
will  be  one  of  the  largest  FM  out- 
lets built  within  the  last  several 
years.  Construction  cost  is  esti- 
mated at  $210,400,  with  first  year 
operating  cost  about  $84,000  and 
revenue  $80,000. 


competitive  applications  only. 

The  Commission  will  continue  to 
process  non-competitive  applications  in 
the  order  of  priorities  set  forth  in  its 
temporary  processing  procedure.  Where 
mutually  exclusive  applications  are 
riled,  the  Commission  will  pass  such 
applications  and  will  issue  public  an- 
nouncements weekly  of  the  applica- 
tions that  were  passed.  If  mutually 
exclusive  applications  are  amended  so 
as  to  remove  the  conflict,  the  Com- 
mission will  consider  such  applications 
at  that  time.  The  Commission  will  re- 
examine its  backlog  of  hearing  cases 
from  time  to  time.  When  it  appears 
the  Commission  personnel  engaged  in 
hearing  work  will  be  available  for  the 
handling  of  additional  cases,  the  Com- 
mission will  resume  the  processing  of 
mutually  exclusive  applications. 


AP  RADIO 


Radio  Study  Unit  Named 

TWO-FOLD  program  to  improve 
the  Associated  Press  radio  news 
report  was  recommended  last  week 
by  a  committee  of  AP  member 
radio  station  representatives  at  an 
organizational  meeting  in  New 
York. 

The  proposals  include:  (1)  "In- 
auguration of  a  type  of  continuing 
study  organization  from  the  radio 
membership  to  coordinate  the  needs 
and  desires  of  individual  members 
as  required  due  to  changing  times 
and  changing  news  interests,"  and 
(2)  "setting  up  of  an  exchange 
.  among  all  radio  members  of  help- 
ful news  and  programming  in- 
formation so  as  to  make  the  fullest 
and  most  profitable  use  of  the  AP 
radio  wire  service." 

The  seven-man  committee,  au- 
thorized by  the  AP  board  of  direc- 
tors to  make  recommendations  to 
improve  the  radio  news  report,  con- 
sisted of  Les  Mawhinney,  news 
director  of  KHJ  Los  Angeles,  who 
was  elected  chairman;  M.  H.  Bone- 
brake,  president  and  general  man- 
ager of  KOCY  Oklahoma  City,  vice 
chairman;  Tom  Eaton,  news  direc- 
tor, WTIC  Hartford,  secretary;  and 
Joe  N.  Bryant,  president  and  gen- 
eral manager  of  KCBD  Lubbock, 
Tex.;  Jack  Shelley,  news  manager 
of  WHO  Des  Moines;  Jack  Krueger, 
news  editor  of  WTMJ  Milwaukee, 
and  Daniel  W.  Kops,  executive  vice 
president  and  general  manager  of 
WAVZ  New  Haven. 

To  implement  the  program,  two 
subcommittees  were  set  up — one 
on  the  "News  Report"  to  be  headed 
by  Mr.  Krueger,  and  the  other  on 
"News  Programming,"  to  be  headed 
by  Mr.  Kops. 

AP  executives  participating  in 
the  discussions  included  Frank 
Starzel,  general  manager;  Oliver 
Gramling,  assistant  general  man- 
ager; Alan  J.  Gould,  executive 
editor;  John  H.  Aspinwall,  radio 
editor,  and  Paul  Mickelson,  general 
news  editor. 


JOSEPH  RUSSAKOFF,  president  of 
Vanguard  Adv.,  N.  Y„  has  been 
named  to  the  faculty,  school  of  busi- 
ness administration,  at  Manhattan 
College,  where  he  will  teach  adver- 
tising media. 


SWG  STRIKE 

Compromise  Reported  Ne 

SCREEN    WRITERS  GUILE 
six-week-old   strike   against  Al 
ance  of  TV  Film  Producers  may 
settled  by  a  compromise,  it  v 
reported  last  week. 

Representatives  from  b  o  1 
groups  are  scheduled  to  meet  tl 
week  after  holding  two  "exploi 
tory"  sessions  described  as  "ve 
satisfactory."  The  first  meetir 
Sept.  12,  was  instigated  by  Rona  :; 
Reagan  and  Pat  Somerset,  pre 
dent  and  assistant  executive  secij 
tary,  respectively,  of  Screen  Actq1 
Guild,  and  Roy  Brewer,  IATS 
representative,  who  said  they  act 
as  individuals  seeking  labor  pea 
"because  the  strike  stiuation" 
"harming  the  industry." 

In  a  surprise  move  last  week  t 
newly-organized  Television  Write 
of  America  voted  to  support  SW 
by  observing  its  picket  line,  i  j, 
though  not  agreeing  with  SWG 
the  strike  principle.  The  new  urii 
agreed  to  "withhold  material"  fro 
ATFP. 

The  strike  had  been  weaken 
soon  after  it  began  Aug.  11  wh 
Radio  Writers  Guild  refused 
support  SWG,  upon  which  Autho 
League  of  America,  parent  orga 
ization  of  both  SWG  and  RW: 
voted  a  permanent  restraining  o 
der  to  force  RWG  to  support  t)  4 
strike. 

SWG  asks  royalties  for  open-ei 
TV  films  and  additional  payme 
for  re-use  where  a  producer  ac 
as  contractor  with  the  pre-so 
product,  plus  minimums.  ATP 
is  opposed  to  residual  rights,  b 
is  willing  to  repay  writers  for  r 
use  of  material,  although  not  f 
each  re-use. 
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STRAUS  NAMED 


To  Demo  Finance  Po 

APPOINTMENT  of  Nathan  Strau1 
president  of  WMCA  New  York, 
deputy  finance  chairman  of  tl 
Democratic  National  Committ 
was  announced  last  week 
Beardsley  Ruml,  head  of  tl 
group's  finance  committee. 

Mr.  Straus  served  as  New  Yo: 
campaign  manager  for  Sen.  Est 
Kefauver  (D-Tenn.)  this  summ 
before  the  national  political  co 
ventions  in  Chicago. 


ABC-PG  Contract 

ABC  Hollywood  and  the  Publ  ',. 


o  it.- 


cists  Guild  last  week  agreed 
salary  increases  and  improve 
working  conditions  for  three  men 
bers  in  ABC  sales  promotion  e 
fective  Oct.  15.  New  contract 
identical  to  and  has  been  merge 
with  that  pact  covering  five  men  r 
bers  in  press  information,  sign 
last  July  [B»T,  Aug.  4].  Sal 
promotion  members'  salary 
raised  to  $86.75  for  40-hour,  fiv 
day  week  minimum  stipulated 
contract. 


BROADCASTING 


Telecastin 


Full  Text  of  ABC  Letter 

(Continued  from,  page  26) 


ive  not  had  for  the  past  several 
3ars. 

I  To  effect  these  changes  we  pro- 
jse  to  maintain  the  same  gross 
/ening  rates;  therefore,  to  enable 
le  advertiser  to  enjoy  an  average 
5%  saving,  we  must  increase  our 
iscounts,  which  will  not  run  up  to 

iFor  all  daytime  rates,  seven  days 
week,  morning  and  afternoon,  we 
ropose  a  5%  increase  in  the  pub- 
shed  rate  of  your  station.  These 
ites  would  be  rounded  to  the  near- 
it  dollar.  Monday  through  Friday 
turnings  most  of  this  increase  will 
b  passed  on  to  advertisers  and  will 
esult,  after  a  standard  six  months 
rotection  period,  in  increased  reve- 
ue  for  both  of  us.  In  the  afternoon 
[onday  through  Friday  we  propose 
)  establish  increased  discounts 
hich  will  offset  the  5%  increase 
g^iji  rates  so  that  the  net  cost  to  the 


dvertiser  will  remain  the  same.  On 
aturdays  we  propose  to  have  these 
irger  afternoon  discounts  apply  all 
ay  long — thereby  resulting  in  a  de- 
creased net  cost  to  the  advertiser  on 
aturday  morning. 
J  On  Sundays  we  propose  to  have  the 
lorning    discounts    apply    all  day 
>ng.  The  gross  rates  on  Sunday  aft- 
rnoon    which    are    66%%    prior  to 
:00   p.m.   local   time   and   75%  be-' 
ween  4:00  and  6:00  p.m.  local  time 
•ill  be  reduced  to  52%%  of  the  eve- 
ing  rate.  Since  the  other  three  net- 
•orks    have    pegged    Sunday  after- 
oon  rates  at  regular  daytime  values 
6<r    some    time,    this    move    is  ob- 
iously  necessary  in  order  for  us  to 
egain  our  competitive  position. 
T  The    overall    net    result    of  these 
;h  hanges  will  be  a  loss  of  net  reve- 
nue  received  from   our  advertisers, 
D|<i'hich  of  necessity  must  be  accom- 
rnianied  by  a  reduction  in  compensa- 
tion  to   all   affiliated   stations.  This 
eduction  will  be  another  15%  de- 
rease  equal  to  the  reduction  we  ef- 
ected  July  1,  1951,  and  accomplished 
i  the  same  manner.  Compensation 
rill  continue  to  be  computed  on  your 
resent  evening  gross  rates  and  the 
ew  higher  daytime  gross  rates,  and 
his  additional  15%,  together  with  the 
raii5%  already  in  effect,  will  be  deduct- 
d  from  the  compensation   so  com- 
uted. 

Like  NBC,  we  plan  to  grant  verti- 
al  contiguity  for  non-contiguous  pe- 
iods  of  the  broadcast  day.  Under 
his  sales  policy,  a  daytime  adver- 
iser  may  buy  an  evening  program 


litt 


t':'! 


i  nd  make  the  two  contiguous  at  their 
espective  rates.  The  two  important 
.xamples  at  the  moment  are  General 
[ills  and  Sterling  Drug.  Under  this 
lan  General  Mills  can  combine 
Vhispering  Streets,  The  Betty  Crocker 
rogram,  Cal  Tinney  with  the  Lone 
'■anger — Silver  Eagle  evening  strip 
or  contiguous  rates  purposes.  In  the 
ase  of  Sterling  My  True  Story  and 
lystery  Theater  will  be  combined  on 
Wednesday  only  to  establish  a  55- 
linute  rate.  Using  this  example  Mys- 
iry  Theater  will  be  billed  at  30/55th 
f  the  55-minute  evening  rate  and 
fy  True  Story  at  25/55ths  of  the 
lorning  rate. 

In  connection  with  vertical  con- 
iguity  for  non-contiguous  periods, 
l"J  re  will  establish  a  new  sales  policy 
?»;f  ffective  Oct.  1,  1952,  specifying  that 
o  advertiser  shall  be  entitled  to  con- 
iguous  rates  for  non-contiguous  peri- 
ds  of  less  than  15  minutes  dura- 
ion.  Five  minute  strips  in  any  part 
f  the  broadcast  day  will  no  longer 


i 
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qualify  for  contiguous  rates.  Natur- 
ally, present  advertisers  are  excepted 
from  this  policy  as  long  as  their  pro- 
grams continue  on  ABC.  The  two 
specific  cases  at  present  are  the  three 
General  Mills  Betty  Crocker  strips 
and  the  Philco  five-minute  strip  10:30- 
10:35  p.m.  NYT. 

In  addition,  for  evening  advertisers 
we  plan  to  continue  the  present  policy 
of  horizontal  contiguity  after  6:00 
p.m.  local  time.  We  will  continue  our 
present  restriction  that  an  advertiser 
must  buy  at  least  60  minutes  of  eve- 
ning time  in  segments  of  not  less  than 
15  minutes  each  in  order  to  enjoy  this 
contiguity.  The  Gulf  Oil — John  Daly 
program,  which  was  originally  placed 
as  a  summer  show,  has  renewed  on  a 
regular  basis  directly  as  a  result  of 
this  policy. 

We  are  currently  setting  the  sched- 
ule for  a  series  of  regional  affiliate 
meetings  for  this  fall.  We  regret  that 
the  action  of  our  competitors  /in  mak- 
ing comparable  changes  effective,  in 
the  case  of  CBS  on  Aug.  25,  1952,  and 
NBC  on  Sept.  28,  1952,  does  not  per- 
mit us  to  hold  this  matter  in  abey- 
ance until  the  conclusion  of  these 
regional  meetings.  We  look  forward 
during  these  meetings  to  a  detailed 
discussion  with  you  of  the  entire 
matter  of  rates,  both  in  relation  to 
this  present  step  and  future  pos- 
sibilities. In  the  meantime,  we  most 
strongly  urge  your  cooperation  and 
quick  approval  of  this  proposal. 

Already  we  are  in  a  non-competi- 
tive position  with  NBC  and  CBS  and 
will  remain  so  until  this  plan  is  ap- 
proved by  all  of  our  stations.  Ob- 
viously our  advertisers  are  most  anx- 
ious to  have  specific  information  re- 
garding their  programs.  May  I  ask 
that,  after  you  consider  this  most  im- 
portant problem,  you  execute  prompt- 
ly the  attached  rider  to  our  present 
affiliation  agreement,  which  incorpo- 
rates these  changes,  and  return  it  to 
ABC  station  relations  as  soon  as 
possible.  It  is  of  great  importance 
that  this  be  done  by  Friday,  the  nine- 
teenth of  September. 

We  realize  that  this  requires  very 
prompt  action  on  your  part  on  a  very 
serious  matter.  We  know,  however, 
that  your  consideration  of  the  prob- 
lem will  be  made  easier  because  of  the 
published  actions  of  CBS  and  NBC 
which  paralleled  this  proposal  so 
closely.  In  order  to  explain  our  posi- 
tion more  fully,  we  have  planned  a 
special  closed  circuit  at  the  regular 
closed  circuit  time  on  Monday,  Sept. 
15,  1952.  May  we  urge  you  to  listen 
to  this  closed  circuit  which  will  be 
devoted  entirely  to  this  matter.  Al 
Beckman,  Bill  Byle,  the  other  mem- 
bers of  the  station  relations  depart- 
ment and  I  will  be  most  happy  to 
discuss  this  with  you  if  you  wish. 

Once  again,  may  I  seek  your  co- 
operation and  reemphasize  the  ne- 
cessity of  your  prompt  approval  by 
executing  and  returning  to  us  the 
attached  contract  rider. 
Very  Sincerely, 
(Signed) 

Ernest  Lee  Jahncke  Jr. 


ABC  radio  is  making  its  Hollywood 
studio  facilities  available  to  its  cli- 
ents and  others  in  broadcasting,  ad- 
vertising, acting,  announcing  and 
music  fields.  Equipment  includes  22 
Ampex  tape  recorders  and  RCA  ace- 
tate lathes  and  is  available  for  mak- 
ing audition  recordings,  spot  an- 
nouncements, program  ideas,  air 
shows,  talent  presentations,  inter- 
views or  sound  effects.  Lloyd  Hockin 
is  recording  supervisor. 


Mr.  Sloan 


SLOAN'S  DUTIES 

KHJ-TV  Assignment  Added 

JOHN  F.  SLOAN,  WOR-TV  New 
York's  sales  manager  [B«T,  Sept. 
15],  last  week  was  given  the  ad- 
ditional assignment  of  heading 
national  sales,  in 
New  York  and 
Chicago,  for 
KHJ-TV  Los  An- 
geles. 

The  appoint- 
ment was  an- 
nounced Thurs- 
day by  General 
Teleradio  Inc., 
General  Tire  & 
Rubber  Co.'s  ra- 
dio-TV subsidi- 
ary which  owns  WOR-TV  and 
KHJ-TV  as  well  as  the  Don  Lee 
and  Yankee  networks  and  a  ma- 
jority stock  interest  in  Mutual. 

Operating  from  WOR  -  Mutual 
headquarters  in  New  York,  Mr. 
Sloan  will  supervise  18  salesmen 
in  New  York  and  Chicago  in  work 
on  the  KHJ-TV  account. 

The  appointment  follows  recent 
changes  in  the  Los  Angeles  TV 
station  representation  alignment, 
when  Edward  Petry  &  Co.,  which 
represented  KHJ-TV  in  the  past, 
took  on  representation  of  ABC's 
KECA-TV  along  with  ABC's  radio 
and  TV  stations  in  New  York  and 
San  Francisco  [B*T,  Sept.  8,  1]. 

Mr.  Sloan's  additional  assign- 
ment came  less  than  a  week  after 
he  resigned  as  general  sales  man- 
ager of  WPAT  Paterson,  N.  J.,  to 
join  WOR-TV.  Broadcasting  • 
Telecasting's  story  on  that  change 
inadvertently  identified  Mr.  Sloan's 
former  position  at  WPAT  as  that 
of  general  manager  rather  than 
general  sales  manager.  D.  J. 
Wright  is  executive  vice  president 
and  general  manager  of  WPAT. 


ABC-TV  COMMITTEE 

Meets  in  N.  Y.  Today 

FIRST  meeting  of  the  newly 
organized  ABC-TV  Advisory  Com- 
mittee will  be  held  at  the  network's 
headquarters  in  New  York  today 
(Monday),  Alfred  R.  Beckman, 
national  director  of  ABC's  radio 
and  television  station  relations  de- 
partments, announced  Wednesday. 

The  ABC-TV  Advisory  Commit- 
tee, consisting  of  executives  of  five 
television  affiliates,  will  meet  with 
Robert  E.  Kintner,  ABC  president; 
Alexander  Stronach  Jr.,  vice  presi- 
dent of  the  ABC-TV  network  and 
Mr.  Beckman  in  an  all-day  session. 


Canadian  Set  Output 

PRODUCTION  of  TV  receivers  in 
Canada  during  July  totaled  5,550 
sets,  according  to  the  Radio-Tele- 
vision Mfrs.  Assn.  of  Canada.  Sales 
for  July  reached  new  all-time  high 
of  7,492  sets  valued  at  §3,398,944. 
This  compared  with  5,670  sets  sold 
in  June,  and  323  sets  sold  in  July 
1951.  Sales  for  the  first  seven 
months  of  1952  totalled  38,178  sets, 
and  total  sales  of  TV  sets  in  Can- 
ada to  end  of  July  1952  numbered 
116,616. 


Late  Fall  Stir 

(Continued  from  page  23) 

Motors,  of  which  Pontiac  cars  is 
a  division. 

At  least  three  major  advertisers 
are  contemplating  spot  campaigns: 
The  Nestle  Co.,  American  Safety 
Razor,  and  Warner-Hudnut. 

The  Nestle  Co.  (chocolate), 
through  Cecil  &  Presbrey,  New 
York,  is  working  on  a  10-week 
radio  and  TV  spot  announcement 
schedule,  to  start  Oct.  15  in  about 
30  markets. 

American  Safety  Razor,  New 
York  (Blue  Star  blades) — not  to 
be  confused  with  its  Silver  Star 
blade  campaign  now  running  spots 
in  150  markets — will  launch  a  spot 
radio-only  campaign  Oct.  6  for 
nine  weeks  in  40  markets  in  cen- 
tral, midwest  and  southwest  areas. 
BBDO,  New  York,  is  the  agency. 

Warner-Hudnut,  through  Dan- 
cer-Fitzgerald-Sample, New  York, 
is  reported  considering  a  spot  cam- 
paign using  television  only,  which, 
if  approved,  would  start  after 
Jan.  1. 

Luden's  Inc.,  through  J.  M. 
Mathes  Inc.,  will  sponsor  the  5:45- 
6  p.m.  segment  on  Mondays  of 
Howdy  Doody  for  its  Fifth  Avenue 
candy  bar,  effective  today  (Mon- 
day) on  47  NBC-TV  stations.  The 
client  may  manufacture  chocolate 
caricatures  of  the  Howdy  Doody 
characters. 


AFRA-TVA 


Merger  Approved  by  AAAA 

LONG-AWAITED  merger  of  the 
American  Federation  of  Radio 
Artists  with  Television  Authority 
into  the  American  Federation  of 
Television  &  Radio  artists 
(AFTRA)  was  approved  Wednes- 
day by  the  board  of  the  Associated 
Actors  &  Artistes  of  America 
(AAAA). 

The  vote  for  the  merger  was  un- 
animous with  two  abstentions — the 
Screen  Actors  Guild  and  the  Screen 
Extras  Guild.  It  was  reported  that 
representatives  of  the  screen 
guilds  could  not  take  a  stand  in 
the  absence  of  instructions  from 
their  respective  boards  in  Holly- 
wood. 

George  Heller,  national  exec- 
tive  secretary  of  TVA,  noted  that 
AAAA's  action  automatically  can- 
cels the  convention  of  the  organiza- 
tion scheduled  for  Sept.  22-25.  The 
main  objective  of  the  convention 
was  to  speed  action  on  a  merger 
with  AFRA,  which  the  latter 
organization  approved  last  month. 

The  effect  of  AAAA's  action  was 
to  unite  into  one  union  some  20,- 
000  radio  and  television  perform- 
ers. AFRA  and  TVA  decided  on 
the  consolidation  after  five  AAAA 
member  unions  failed  to  agree  on 
a  merger  into  one  large  union.  The 
other  member  unions  are  Actors 
Equity  Assn.,  Chorus  Equity  Assn., 
American  Guild  of  Variety  Artists 
and  the  American  Guild  of  Musical 
Artists.  The  television  and  radio 
artists  had  voted  for  a  two-branch 
merger  if  the  full  merger  was  not 
effected  by  last  July  1. 
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RTMA  NAMES  SECREST, 
PLAMONDON  TO  TOP  SPOTS 

RTMA  return  to  system  of  unpaid  presidencies 
authorized  Friday  as  board  elevated  General 
Manager  James  D.  Secrest  to  executive  vice 
president  and  named  Board  Chairman  A.  D. 
Plamondon  Jr.  to  additional  office  of  president, 
succeeding  Glen  A.  McDaniel,  who  is  resigning 
after  18  months  tenure  to  return  to  law  prac- 
tice in  New  York  [B*T,  June  30]  and  who  was 
named  RTMA  general  counsel.  John  W.  Van 
Allen,  retiring  as  general  counsel  after  25 
years'  service,  was  retained  as  general  counsel 
emeritus. 

Changes,  effective  Oct.  1,  were  voted  on 
recommendation  of  special  committee  of  past 
presidents,  which  remains  in  being  to  make 
continuing  study  of  organizational  structure 
and  recommend  changes  as  indicated.  Ultimate 
employment  of  paid  president  not  ruled  out 
under  this  system  but  neither  is  one  now  under 
consideration,  it  was  said.  Committee  mem- 
bers: R.  C.  Sprague,  Leslie  F.  Muter,  Paul  V. 
Galvin,  and  Max  F.  Balcom,  with  Messrs. 
Plamondon  and  McDaniel  as  ex  officio  members. 

Dr.  W.  R.  G.  Baker  of  General  Electric,  di- 
rector of  RTMA  engineering  department,  was 
nominated  to  board  of  directors  of  American 
Standards  Assn.,  at  ASA  request  that  one  be 
designated.  Establishment  of  new  public  rela- 
tions and  advertising  committee  for  RTMA 
also  was  authorized,  but  final  details  of  ap- 
pointments had  not  been  finally  worked  out 
late  Friday.  Membership  promotion  commit- 
tee mapped  broad  plans  for  expanding  RTMA 
participation  of  electronics  equipment  manu- 
facturers outside  radio-TV  field.  Meanwhile, 
Irving  W.  Rosenburg,  of  DuMont  Labs.,  was 
named  to  set  division's  executive  committee 
as  successor  to  Dr.  Allen  B.  DuMont,  who 
resigned  committee  post  but  remains  on  RTMA 
Board. 

RADIO  AND  TV  CLUBS 
MERGE;  NAME  OFFICERS 

MERGER  of  Radio  Executives  Club  of  New 
York  and  American  Television  Society  into 
new  organization,  Radio  &  Television  Execu- 
tives Society,  has  been  approved  by  member- 
ship of  REC  and  ATS  in  mail  vote  which  also 
elected  official  slate  of  officers  and  governors 
proposed  by  joint  nominating  committee  [B»T, 
Aug.  25]. 

First  year  officers  are: 

Robert  W.  Sarnoff,  NBC  vice  president,  presi- 
dent; Fritz  Snyder,  CBS,  first  vice  president;  G. 
W.  Johnstone,  National  Assn.  of  Mfrs.,  second 
vice  president;  Claude  Barrere,  program  repre- 
sentative, secretary,  and  S.  R.  Dean,  CBS  treas- 
urer, treasurer. 

Board  of  governors  comprises: 

Robert  L.  Coe,  DuMont  TV  Network;  William 
H.  Fineshriber  Jr.,  executive  vice  president  of 
MBS;  Ernest  Lee  Jahncke  Jr.,  ABC  vice  presi- 
dent and  assistant  to  president;  Don  McClure, 
account  executive,  McCann-Erickson ;  Bruce  Rob- 
ertson, BROADCASTING  •  TELECASTING;  El- 
liot M.  Sanger,  executive  vice  president  and  gen- 
eral manager,  WQXR  New  York;  Robert  Saudek, 
director  TV-Radio  Workshop,  Ford  Foundation; 
Reggie  Schuebel,  Wyatt  &  Schuebel;  George  T. 
Shupert,  Peerless  TV  Productions,  and  Eugene 
S.  Thomas,  George  P.  Hollingbery  Co. 


BRILLO  SPOT  TV 

AS  RESULT  of  successful  spot  tests  in 
selected  markets  earlier  this  year,  Brillo 
Mfg.  Co.  will  launch  evening  TV  spot 
campaign  slated  to  reach  50%  of  all  TV 
homes  in  major  markets  from  coast  to 
coast.  Surveys  of  15,000  housewives  be- 
fore and  after  selected  tests  showed  sub- 
stantial market  gain.  Commercial  theme 
is  "Brillo  gives  twice  the  shine  in  half 
the  time."  J.  Walter  Thompson  Co., 
N.  Y.,  is  agency. 


COURT  RULE  REVISIONS 
EXPLORED  BY  FCBA 

TO  EXPLORE  possible  revisions  in  rules  of 
court  as  might  be  indicated  by  Hobbs  Act, 
Federal  Communications  Bar  Assn.  President 
Arthur  Scharfeld,  along  with  John  Steen  and 
Tom  Wall,  met  late  Friday  afternoon  with 
Chief  Judge  Harold  M.  Stephens  and  Clerk 
Joseph  W.  Stewart  of  U.  S.  Court  of  Appeals 
for  D.  C.  Hobbs  Act  pertains  to  review  of 
orders  of  FCC,  including  rule-making  proceed- 
ings such  as  Sixth  Report,  permits  direct  plea 
to  Court  of  Appeals  instead  of  first  to  special 
three-judge  District  Court  as  before. 

FCBA  group  including  Messrs.  Scharfeld, 
William  Dempsey,  Henry  Fischer  and  Tom 
Wilson  meets  today  (Monday)  with  FCC 
group  including  Comr.  Rosel  H.  Hyde,  Fred 
Ford,  Joseph  Kittner  and  Richard  Solomon  to 
begin  work  on  revision  of  certain  rules  of 
practice  and  procedure  necessitated  by  Mc- 
Farland  Act  changes  in  Communications  Act 
as  well  as  upcoming  TV  hearings. 

FCC  RESOLUTION 
PRAISES  JONES 

PRAISE  for  service  he  rendered  as  member 
of  FCC  came  to  former  Comr.  Robert  F.  Jones 
from  his  fellow  Commissioners  Friday,  when 
they  unanimously  adopted  following  resolu- 
tion proposed  by  Chairman  Paul  A.  Walker: 

By  your  resignation  today  you  have  brought  to  a 
close  a  distinguished  career  of  service  with  the 
Federal  Communications  Commission  during  which 
you  devoted  yourself  tirelessly  to  the  demanding 
duties  of  your  office. 

The  five  years  during  which  you  served  on  the 
Commission  have  been  marked  by  phenomenal 
growth  and  progress  in  the  field  of  communications 
as  a  result  of  which  we  have  been  faced  with  prob- 
lems of  the  utmost  complexity  and  importance  Your 
contribution  to  the  resolution  of  those  problems 
has  been  most  valuable  and  significant  and  one  in 
which  you  can  justly  take  the  highest  pride. 

Your  experience  as  a  lawyer,  as  a  member  of  the 
Congress,  and  as  a  keen  student  of  administrative 
law,  coupled  with  your  ability  to  master  the  com- 
plex technical  problems  confronting  the  Commis- 
sion, enabled  you  to  render  an  invaluable  service 
in  the  performance  of  our  mutual  duties. 

It  is  with  deep  regret  that  we  end  our  associa- 
tion on  the  Commission  with  you,  but  you  carry 
with  you  our  sincerest  wishes  for  future  success 
in  your  endeavors. 

A  copy  of  this  letter  is  being  entered  on  the 
permanent  minutes  of  the  Commission. 

NEW  TV  APPLICATION 

ONE  new  television  station  application  filed  at 
FCC  late  Friday  raised  total  requests  to  819 
It  is: 

SiRhANDO-  Fla.— Central  Florida  Enterprises  Inc., 

yhf  Ch.  6,  ERP  100  kw  visual,  50  kw  aural-  an- 
tenna height  above  average  terrain  426  ft.  'Esti- 
mated construction  cost  $317,595,  first  year  operating 
cost  $278^577  revenue  $325,000.  Principals  include 
Francis  K.  Whitaker  (V3),  attorney;  Eldon  G.  Wig- 
gons  (1/3),  attorney,  and  G.  Clarence  Ziegler  (i'a) 
dairy  owner.  City  priority  status:  Group  A-2,  No  76' 


PEOPLE.. 


WILLIAM  KENNETH  HOLL,  FCC  executiv 
officer,  named  management  officer  for  Distrii 
of  Columbia  Friday.  Appointment  effectiv 
Sept.  29,  when  Mr.  Holl  will  transfer  to  ne- 
position  in  D.  C.  Dept.  of  Administration  z 
$12,000  salary.  ROBERT  W.  COX  is  FCC  as 
sistant  executive  officer  and  acting  budgt 
officer,  presumably  will  become  acting  exet 
utive  officer. 

ROBERT  L.  NOURSE  Jr.,  account  executiv. 
and  DORIS  MORGAN,  media  and  productioi 
both  with  Dancer-Fitzgerald-Sample,  L.  A 
join  Roy  S.  Durstine,  same  city. 


ALICE  ROSS,  Duane  Jones  &  Co.,  N.  Y.,  t 
Kastor,  Farrell,  Chesley  &  Clifford,  that  cit; 
as  timebuyer. 
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EDWARD  C.  OBRIST,  manager  WNHC-T 
New  Haven,  has  been  given  additional  dutie 
as  manager  of  WNHC  radio. 

TEXAS  DELEGATES  URGE 
PROBE  OF  CONGRESS  PROBES 

INVESTIGATION  by  NARTB  board  of  whol 
problem  of  Congressional  investigations  0 
radio  and  television  asked  by  NARTB  Distric 
13  Friday  as  two-day  meeting  closed  in  F01 
Worth  (early  story  page  34). 

Texans  said  probe  should  go  into  methods  o 
informing  public  on  background  and  purpose 
of  those  who  initiate  Congressional  investiga 
tions.  Present  reporting  procedures  should  b 
examined  carefully,  delegates  contended  i 
resolution,  with  all  news  facilities  of  radio-T1 
networks  and  stations  as  well  as  wire  service 
alerted  to  assist  in  job. 

Among  other  resolutions  was  proposal  tha 
future  district  meetings  include  engineerin 
sessions. 

Harold  Hough,  WBAP-TV  Fort  Worth,  pre 
siding  at  TV  clinic  as  representative  0 
NARTB  TV  Board,  warned  TV  broadcasters  t 
move  carefully  in  buying  equipment  and  hirinj 
personnel.  He  said  radio  personnel  should  b 
utilized  and  training  progi-ams  adopted. 

Three  network  lines  into  Southwest  pre 
dieted  by  end  of  year  by  C.  F.  Weekley,  South 
western  Bell  Telephone  Co.  He  said  Cotto 
Bowl  football  game  will  be  fed  north.  Othe 
members  of  TV  panel  were  Jim  Crocket 
KRLD-TV  Dallas;  Ralph  W.  Nimmons,  WFAA 
TV  Dallas;  Jack  McGrew,  KPRC-TV  Houston 
George  B.  Storer  Jr.,  KEYL  (TV)  San  An 
tonio;  Richard  P.  Doherty,  NARTB. 

Questioners  included  Kenyon  Brown,  KWFr 
Wichita  Falls,  District  13  director;  Jack  Pink 
KONO  San  Antonio;  Marshall  H.  Pengra 
KGKB  Tyler;  David  Morris,  KNUZ  Houston 

THREE  NEW  GRANTS 

GRANTS  for  three  new  AM  stations,  plu 
move  of  WPIN  Clearwater,  Fla.,  to  St.  Peters 
burg,  approved  by  FCC  Friday.  New  authori 

zations: 

Baton  Rouge,  La. — Capital  City  Bcstg.  Co.  grantei 
1  kw  day  on  1260  kc.  Co-owners:  Stanley  W.  Ra; 
and  Jules  J.  Paglin,  also  operators  WBOK  New  Or 
leans  and  KAOK  Lake  Charles. 

Woodstock,  Va. — County  Bcstg.  Service  grant 
250  w  fulltime,  1230  kc.  Owner:  Radio  attorn 
Frank  Fletcher. 

Maryville,  Mo.— Maryville  Radio  &  TV  Corp 
granted  1580  kc,  250  w  day.  All  local  ownership 

Capital  City  Bcstg.'s  Mr.  Ray  reported  nev 
outlet  at  Baton  Rouge  to  stress  Negro  arc 
hillbilly  music  programming  will  be  on  ai; 
Nov.  15.  Paglin-Ray  station  trio  to  be  sold  a 
OK  Group.  Messers.  Paglin  and  Ray  seek  uh 
TV  Ch.  26  at  New  Orleans. 
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The  American  farmer  has  always  been  the  backbone  of 
America.  Through  far-reaching  changes  in  the  last  twelve  years, 
the  farmer  has  become  one  of  America's  most  important  consumers  as  well. 
Here  are  some  of  the  factors  that  have  made  him  "Your  Best  Customer:" 

In  1940  income  from  farming  was  less  than  $11  billion;  in  1951  it  was  $37.5  billion. 

In  1950  the  farmer's  purchases  of  consumer  merchandise  were  times 
— '      what  they  were  in  1940. 

In  1940  total  farm  assets  were  $54  billion.  By  1951  they  were  $153  billion. 
In  this  same  period,-  mortgages,  in  relation  to  assets,  were  reduced  67%. 

In  1940  the  spendable  cash  held  by  farm  families  was  $4  billion;  in  1951  it  was 
nearly  $20  billion— $3,178  per  family— many  times  the  liquid  assets 
of  the  average  city  dweller. 


These  are  just  a  few  of  the  statistics  that  illustrate  how  important 
it  is  to  reach  the  rural  market — your  best  customer.  In  WLW-Land, 
WLW  radio  reaches  more  of  them  more  often  for  less 
than  any  other  medium.  Ask  to  see  the  WLW  story 
of  "Your  Best  Customer". 


1922  •  1952 


WLW   The  Nation's  Station 


millions  listen... millions  buy / 


WJR  MARKET  DATA 

(primary  coverage  area) 

Per  Cent 
of  Total 
U.S.  Market 

Population   12,601,300  8.3% 

Radio  Homes   3,784,170  8.1% 

Drug  Sales  $464,447,000  10.3% 

Here  is  a  tremendously  important 
drug  market — accounting  for  over 
10%  of  national  drug  sales.  Use  the 
one  single  medium  that  reaches  all 
of  this  market.  Use  WJR,  the  Great 
Voice  of  the  Great  Lakes. 

For  more  specific  market  informa- 
tion, contact  WJR  or  your  Christal 
representative. 


the  GREAT  VOICE 
of  the  GREAT 

LAKES 


m  Goodwill  Station 


FREE  ^S^r 
SPEECH 
MIKE 


Radio — America's  Greatest  Advertising  Medium 

WJR  Fisher  Building,  Detroit  2,  Michigan 
WJR  Eastern  Office.-  665  Fifth  Avenue,  New  York  17,  N.  Y. 

Represented  nationally  by  the  Henry  I.  Christal  Company 
Canadian  Representatives:  Radio  Time  Sales,  (Ontario)  Ltd. 
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Station  WHO  helps 

industrial  manufacturer 
to  sell  other  industrials! 


INDUSTRIAL  ADVERTISERS  AND  AGENCIES! 


Here  is  a  true  story  about  the  use 
of  consumer  media  to  attack  and 
overcome  one  of  the  most  difficult 
problems  an  industrial  manufac- 
turer can  face.    It  carries  hope 


and  inspiration  for  thousands  of 
industrial  manufacturers  who  have 
hitherto  been  "butting  their  heads 
against  stone  walls".  Read  it — then 
write  WHO  for  further  facts! 


Auto  Specialties  Manufacturing  Company  of  St. 
Joseph,  Michigan,  an  important  manufacturer 
of  parts  for  the  automotive  industry,  makes  ex- 
tremely effective,  high-quality  tractor  brakes  pri- 
marily for  use  as  original  equipment  on  new 
tractors. 

Many  tractor  manufacturers  have  long  agreed 
that  this  brake  is  a  big  "plus",  but  have  feared 
that  its  necessarily  higher  cost  would  price  their 
tractors  out  of  the  market. 

So  .  .  .  Auto  Specialties  and  their  agency  (Van 
Auk  en,  Ragland  &  Stevens  of  Chicago)  decided 
on  a  rather  unusual  plan.  They  would  go  di- 
rectly to  the  farmer,  tell  their  story,  and  depend 
upon  consumer-demand  to  do  their  hardest  job. 

Spot  radio,  state  farm  papers,  and  direct-mail 
were  used.  WHO,  one  of  two  great  farm  sta- 
tions employed,  carried  fifteen  1 -minute  an- 
nouncements per  week.  10,000  inquiries  poured 
in  from  the  farm  market.  Result:  Auto  Special- 
ties has  booked  more  tractor  brake  business  dur- 
ing the  past  twelve  months  than  during  any 
other  period  in  its  history — and  their  brakes 
are  now  used  as  original  equipment  on  over 
100%  more  tractor  models  than  before  the  start 
of  the  campaign — Though  they  had  been  selling 


brakes  to  tractor  companies  for  fourteen  years. 

Whatever  you  make  or  sell — if  it's  good,  if  it 
makes  a  contribution  to  people's  welfare  or  hap- 
piness, WHO  can  help  you  sell  it.  Put  your 
problem  up  to  us,  and  let's  see  what  can  be  de- 
veloped. You'll  find  our  ideas  and  advice  to  be 
completely  sound  and  sincere — fully  reflective 
of  the  top  position  this  great  station  holds  in 
the  heart  of  America's  farm  belt. 


WIHI® 

+ for  Iowa  PLUS  + 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


^£j=»   FREE  &  PETERS,  INC. 

National  Representatives 


Go  where  there's  GROWTH... 


KENTUCKY 


FARMING 


Kentucky's  apparel  industry,  from  tweeds  to 
work  clothes,  is  expanding  daily!  Sportleigh 
Hall  has  under  way  a  $600,000  plant  expan- 
sion; General  Shoe  Corporation  has  built  a 
new  $320,000  plant!  Kentucky  Pants  Com- 
pany has  begun  an  extensive  plant  expansion 
and  Cowden  Manufacturing  Company  has 
erected  five  new  clothing  plants  in  Kentucky. 

Yes,  and  Kentucky's  growth  is  balanced  .  .  . 
from  tweeds  to  timber!  In  1949,  forest  prod- 
ucts brought  to  Kentucky  farmers  $2,835,000. 
In  1950,  this  income  reached  $4,419,000! 


Go  where  there's  GROWTH... 
mWHASf 

No  other  station  — or  group  of  stations  — in  this 
market  can  match  the  audience  delivered  by  WHAS 
seven  days  a  week;  morning,  afternoon  and  night. 

(Benson  and  Benson) 


THE  WHAS  MARKET 
105  Kentucky  counties 
25  Indiana  counties 


ASSOCIATED  WITH  THE  COURIER-JOURNAL-LOUISVILLE  TIMES  •   VICTOR  A.  SHOLIS,  Director  •   NEIL  D.  CLINE,  Sales  Director 

Represented  Nationally  by  Henry  I.  Christal  Co.,  New  York,  Chicago 


JOHN  DEERE  WILL  INVEST 
$20  MILLION  IN  KVOO  AREA 


Approval  has  been  given  by  stockholders  of 
Deere  and  Co.  to  construct  a  multi-million-dollar 
chemical  plant  near  Choteau,  thus  assuring  Okla- 
homa one  of  its  biggest  new  industries. 

Deere  and  Co.,  makers  of  John  Deere  machinery, 
is  the  nation's  second  largest  farm  implement  manu- 
facturer. 

The  new  Choteau  project  is  expected  to  require 
between  $18  and  $21-million  for  construction  costs, 
equipment  and  initial  working  capital. 

The  plant  will  produce  chemicals  used  for  fertilizer 
ingredients.  Principal  products  will  be  ammonia, 
urea  and  urea  ammonias  solutions. 

L.  A.  Rowland,  Deere  vice-president  who  will 
head  the  company's  chemical  activities,  said  con- 
struction of  the  plant  may  begin  within  six  weeks, 
but  said  much  of  the  work  is  in  the  engineering 
stage.  He  said  the  plant  is  scheduled  to  be  in  pro- 
duction within  18  months. 

Rowland  said  the  chemical  plant  will  look  similar 
to  an  oil  refinery  and  that  much  of  the  chemical 
processing  will  take  place  in  the  open. 

The  Choteau  project  will  be  the  company's  first 
venture  into  producing  chemicals.  Rowland  explained 
the  fertilizer  program  follows  Deere's  policy  of 
"assisting  the  farmer  in  producing  crops." 

The  plant  will  be  located  on  320  acres  optioned 
by  the  Pryor  chamber  of  commerce  from  the  Grand 
River  Dam  Authority.  The  site  is  about  AVi  miles 
southwest  of  Pryor,  less  than  50  miles  from  Tulsa 
and  in  the  heart  of  the  KVOO  primary  area. 

The  plant  will  use  steam,  water  and  electrical 
power  furnished  by  GRDA  and  natural  gas  tenta- 
tively scheduled  to  be  furnished  by  the  Oklahoma 
Natural  Gas  Co. 

About  200  persons  are  expected  to  be  hired  by 
Deere  to  man  the  plant.  The  majority  will  be  highly 
trained  technicians. 


INDUSTRIAL 
EMPIRE 


The  KVOO  area,  comprising  only  about  a  third  of  the  state's  land 
area,  already  has  nearly  half  of  the  manufacturing  establishments  of 
the  state  and  more  moving  in  every  month;  over  50  percent  of  the 
factory  workers;  and  nearly  60  percent  of  the  annual  wages  paid  to 
factory  workers  in  Oklahoma.  It  also  has  48  percent  of  the  state's 
bank  deposits  and  over  43  percent  of  retail  sales.  Tulsa,  the  hub  of 
this  market  area,  is  the  Oil  Capital  of  the  World,  having  more  oil 
producing,  refining  and  marketing  companies  maintaining  home  offices 
there  than  does  any  other  city  in  the  world.  This  insures  a  consistent 
high  level  of  income.  Tulsa  is  the  center  of  a  rich  agricultural  region 
of  diversified  interests. 


T>e1/o>ie. 
KVOO  AREA 

Say*  .  .  .  . 


DEPARTMENT  MANAGER 


There's  a  real  thrill  in  working 
with  the  progressive  people  in  the 
KVOO  area  who  know  what  they 
want  and  mean  to  get  it! 

No  wonder  this  part  of  America 
is  attracting  so  many  new  indus- 
tries. 

We're  prepared  to  provide 
plentiful  low  cost  power,  fuel, 
tremendous  quantities  of  fresh, 
pure  water,  and  ideal  living  con- 
ditions among  happy,  friendly 
people,  the  finest  kind  of  neighbors  and  most  cap- 
able workers  in  the  land. 

Drop  me  a  line  for  any  detailed  facts  you  want 
or  need  about  the  KVOO  area. 


De  Vore 


RADIO  STATION  KVOO 


50,000  WATTS 


NBC  AFFILIATE 

EDWARD  PITHY  AND  CO.,  INC.  NATIONAL  REPRESENTATIVES 


OKLAHOMA'S     GREATEST  STATION 
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product  effectively, 
economically. 
Write  for  information. 
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CLOSED  CIRCUIT 


ALTHOUGH  final  contract  has  to  be  zipped 
vup,  sale  of  KMPC  Los  Angeles  independent  has 
been  agreed  upon  in  substance — and  it's  not 
NBC  as  purchaser.  Robert  O.  Reynolds,  gen- 
eral manager  and  minority  stockholder,  and 
Gene  Autry,  cowboy  star  (and  principal  owner 
of  KOOL  Phoenix,  KOPO  Tucson)  have  agreed 
upon  partnership  to  acquire  station  from 
estate  of  G.  A.  (Dick)  Richards,  which  also 
controls  WJR  Detroit  and  WGAR  Cleveland. 
Deliberations  still  on  as  to  price  adjustments, 
including  real  estate  and  cash  assets. 

AS  RESULT  of  deal  between  Standard  Radio 
Transcription  Services  and  Harry  Fox,  agent 
and  trustee  for  music  publishers,  relieving 
stations  of  liability  for  payment  of  mechanical 
rights  fees  on  numbers  in  Standard  library 
[B*T,  Sept.  22],  some  other  library  services 
are  determined  to  quit  paying  such  fees,  which 
in  some  cases  have  run  to  $30,000  yearly.  Their 
reasoning  is  that  if  stations  are  not  obliged 
to  pay  fees  on  Standard  library,  which  they 
are  buying  outright  instead  of  leasing,  other 
libraries  which  lease  and  do  not  sell  should 
be  treated  equally. 

RAMPANT  but  unconfirmed  reports  persisted 
Friday  that  two  major  Lever  Bros,  products, 
which  participate  in  sponsorship  of  at  least 
two  radio  and  three  TV  network  shows  and 
whose  combined  overall  billings  reach  esti- 
mated $14  million  annually,  are  considering 
appointment  of  new  agency  or  agencies. 

CBS  RADIO  Affiliates  Committee,  meeting  in 
Chicago  today  (Sept.  29)  to  select  successor  to 
George  B.  Storer,  who  resigned  chairmanship 
because  of  illness  and  enforced  leave  of  absence 
from  all  business,  believed  set  to  name  John 
E.  Fetzer,  WKZO-AM-TV  Kalamazoo.  He 
presided  at  momentous  Aug.  12  meeting  be- 
cause of  Mr.  Storer's  illness. 

FOLLOWING  unusual  amount  of  agency 
movement  among  buyers  of  radio-TV  time 
(see  earlier  story,  page  25),  Don  Quinn  is  ex- 
pected to  resign  from  Benton  &  Bowles  and 
join  Doherty,  Clifford  &  Shenfield,  N.  Y.,  as 
head  of  radio-TV  timebuying  department,  suc- 
ceeding Helen  Wilbur,  resigned. 

EXTENT  TO  which  educational  TV  is  on  mind 
j  of  President  Truman  demonstrated  within  last 
i  fortnight  when  caller,  identified  with  broad- 
cast field,  was  confronted  by  President  with 
!  queries  on  pedagogic  Utopia  that  could  be 
i  fashioned  out  of  TV  educational  reservations 
|  (FCC  Chmn.  Paul  A.  Walker  has  discussed 
|  matter  with  President  at  least  three  times  in 
| recent  weeks). 

NEW  YORK  Governor  Thomas  E.  Dewey 
Fexpected  momentarily  to  announce  membership 
of  State  Commission  on  Education  by  Televi- 
sion as  authorized  last  spring  by  New  York 
legislature.  Commission  to  act  as  advisor  to 
I  Board  of  Regents  of  U.  of  New  York,  which 
ihas  received  grants  from  FCC  for  educational 
(Continued  on  page  6) 
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SALES  ON  'TODAY7 
TOTAL  102  SEGMENTS 

SALES  OF  TOTAL. of  102  time  segments  of 
NBC-TV's  Today  (Mon.-Fri.,  7-9  a.m.  EST 
and  CST),  with  contracts  representing  esti- 
mated $250,000  in  gross  billings,  announced 
Friday  by  NBC  sales  vice  president  John  K. 
Herbert.  Ten  advertisers  involved,  all  signed 
within  last  two  weeeks,  Mr.  Herbert  said. 
They  are: 

Plymouth  Div.  of  Chrysler  Corp.  (through 
N.  W.  Ayer  &  Son)  ;  DeSoto  Div.  of  Chrysler 
(BBDO);  Polaroid  Corp.  (BBDO)  ;  Beacon 
Wax  Co.  (Allied  Adv.)  ;  Kleenex  (Foote,  Cone 
&  Belding)  ;  Nylast-Seeman  Bros.  (William  H. 
Weintraub)  ;  Nome  Electric  Corp.  (Albert 
Frank-Guenther  Law);  West  Coast  Lumber- 
men's Assn.  (Mac  Wilkins,  Cole  &  Weber)  ; 
International  Silver  Co.  (Fuller  &  Smith  & 
Ross)  ;  and  Pharmacraft  Corp.  (Ruthrauff  & 
Ryan). 

GEYER  VICE  PRESIDENTS 

GEYER  Adv.  Inc.,  formerly  Geyer,  Newell  & 
Ganger  (see  earlier  story,  page  45),  elects 
six  vice  presidents:  George  Duram,  media 
director,  formerly  with  C.  E.  Hooper  Inc.; 
Walter  Graham,  and  Ralph  Wolfe,  account 
men  respectively  on  Nash  and  Kelvinator  in 
Detroit  office;  Wesley  J.  Loveman,  art  direc- 
tor; Henry  Turnbull,  who  recently  joined 
Geyer  after  service  with  Biow  Co.,  Dancer- 
Fitzgerald-Sample,  and  as  head  of  his  own 
agency  at  one  time;  and  Edward  Zern,  copy 
chief. 

MGM-FOX  MERGER  DENIED 

EXECUTIVES  of  Metro-Goldwyn-Mayer  and 
20th  Century-Fox  studios  insisted  Friday 
they  are  not  near  merger  deal  by  which  lat- 
ter would  be  used  exclusively  for  production 
of  TV  films.  Under  rumored  merger,  Joseph 
Schenck,  Fox  executive  production  head,  and 
his  brother,  Nicholas,  president  of  Loews 
Inc.,  MGM  parent  firm,  were  believed  near 
consolidation  deal  by  which  MGM  would  make 
features  for  theatrical  release  only. 

NABET  STRIKE  THREAT 

NATIONAL  ASSN.  of  Broadcast  Engineers 
and  Technicians  and  RCA  Victor  Div.  dead- 
locked Friday  over  contract  covering  some 
140  employes  at  firm's  custom  record  plant  in 
New  York.  NABET  has  set  deadline  for  strike 
Wednesday  unless  settlement  is  effected  by 
that  date.  Dispute  centers  around  wages,  job 
descriptions  and  fringe  benefits,  according  to 
NABET  and  company  officials.  Wage  scale 
in  present  pact,  which  expires  tomorrow  (Tues- 
day), ranges  from  $1.27  V2  to  $2.10  an  hour 
with  union  seeking  18-cent-an-hour  across- 
the-board  raise. 


TIME  SWITCH 

ALL  MAJOR  radio  and  TV  networks 
reported  Friday  that  arrangements  were 
complete  for  change  from  eastern  day- 
light time  back  to  eastern  standard 
time,  which  was  to  take  place  yesterday 
(Sunday).  Networks'  spokesmen  re- 
ported no  change  in  schedules. 


BUSINESS  BRIEFLY 


EMBASSY  SPONSORS  •  Effective  Oct.  7, 
Embassy  cigarettes  will  sponsor  Bob  and  Ray 
(NBC-TV,  Tues.,  10:30-45  p.m.  EST)  while 
Kent  Cigarettes  takes  over  The  Web  (NBC- 
TV,  Sun.,  10-10:30  p.m.),  formerly  sponsored 
by  Embassy.  Both  brands  are  made  by  P. 
Lorillard  Co.,  New  York.  Young  &  Rubicam 
is  Kent's  agency  and  Lennen  &  Mitchell  serv- 
ices Embassy. 

SPOTS  FOR  KAISER-FRAZER  #  Kaiser- 
Frazer  cars,  Willow  Run,  Mich.,  buying  Oct. 
15-31  radio  spot  campaign  in  90  mai-kets. 
Agency:  William  Weintraub  &  Co.,  N.  Y. 

CHILDREN'S  SHOW  •  I.  J.  Grass  Noodle 
Co.,  Chicago  (Mrs.  Grass'  noodle  soup  mixes), 
to  sponsor  Super  Noodle  children's  show  on 
CBS  Radio  (Sat.,  10:15-30  a.m.)  starting  Oct. 
11.  Agency,  Phil  Gordon  Agency,  Chicago. 

GAME  OF  WEEK  TIE-INS  #  Barbasol 
Co.,  Indianapolis  (shaving  preparations), 
sponsoring  five-minute  preview  before  and  five- 
minute  summary  after  each  football  Game  of 
the  Week  on  Mutual,  starting  last  Saturday. 
Agency,  Erwin,  Wasey  &  Co.,  N.  Y. 

SIXTY  STATIONS  #  Standard  Brands 
placing  radio  spots  on  about  60  stations  for 
its  Royal  Gelatin  and  on  approximately  19 
stations  for  Royal  Pudding,  Oct.  2,  through 
Dec.  31.    Ted  Bates  Inc.,  N.  Y.;  is  agency. 

UNITED  FILM  ORDERS  •  United  World 
Films,  N.  Y.,  has  begun  production  on  series 
(Continued  on  page  118) 

GILLETTE  PUBLIC  SERVICE 

GILLETTE  Co.,  sponsor  of  World  Series  on 
radio  and  television,  will  carry  public  service 
message  during  each  game  of  series  on  cam- 
paign conducted  by  Advertising  Council. 
Through  council,  messages  have  been  prepared 
by  Maxon  Inc.  on  such  subjects  as  register- 
and-vote,  defense  bonds,  community  chests  and 
highway  safety.  Gillette  is  sponsoring  World 
Series,  starting  Wednesday,  on  Mutual  radio 
network,  NBC-TV  and  on  following  television 
stations  identified  with  ownership  of  Mutual : 
WOR-TV  New  York,  WNAC-TV  Boston, 
WGN-TV  Chicago  and  KHJ-TV  Los  Angeles. 

ABC  ADDS  WXEL  (TV) 

WXEL  (TV)  Cleveland,  effective  today  (Mon- 
day), becomes  primary  affiliate  of  ABC-TV, 
according  to  Alfred  R.  Beckman,  national  di- 
rector of  ABC  Radio  and  TV  station  relations 
departments.  WXEL  is  operated  by  Empire 
Coil  Co.  and  has  been  on  air  since  Dec.  17, 
1949.  WEWS  (TV)  Cleveland,  formerly 
interconnected  affiliate  of  both  ABC  and  CBS, 
now  becomes  primary  CBS-TV  affiliate. 

AFRA  NEGOTIATES 

AMERICAN  Federation  of  Radio  Artists  has 
served  notice  on  transcription  companies  that 
it  will  not  renew  present  contract,  which  ex- 
pires Oct.  31.  Negotiations  for  another  pact 
slated  to  begin  this  Friday.  AFRA  spokes- 
man said  notice  was  "ususal  procedure." 

for  more  AT  DEADLINE  turn  page  ^ 
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PROGRAM  PROBERS 
INVITE  TESTIMONY 

MEMBERS  of  House  Commerce  subcommittee 
investigating  radio-TV  programs  (see  earlier 
story  page  32)  expressed  hope  Friday  that 
other  representatives  of  large  radio-TV  ad- 
vertisers would  volunteer  to  testify.  Their 
comments  came  after  testimony  of  Clinton  M. 
Hester,  Washington  counsel  for  U.S.  Brewers 
Foundation,  who  questioned  whether  Congress 
could  legislate  on  beer  or  liquor  advertising  be- 
cause of  constitutional  limitations. 

Mr.  Hester  told  committee,  which  is  headed 
by  Rep.  Oren  Harris  (D-Ark.),  that  some 
brewers  have  revised  their  commercials  after 
reading  about  complaints  made  at  earlier  ses- 
sions of  hearings.  He  also  said  that  Founda- 
tion was  revising  its  advertising  guide,  The 
ABC's  of  Beer  Advertising,  to  include  chapter 
on  TV. 

Objection  to  any  discrimination  against 
beer  or  wine  advertising  was  also  voiced  by 
Wayne  Coy,  former  FCC  chairman  and  now 
half-owner  of  KOB-AM-TV  Albuquerque,  in 
letter  to  committee  put  into  record. 

Second  witness  Friday  was  Miss  Alice  Keith, 
chairman  of  board  of  trustees,  National  Acad- 
emy of  Broadcasting  Foundation.  She  told 
of  educational  and  "character-building"  pro- 
grams her  group  was  circulating  among  radio 
stations. 

Subcommittee  recessed  Friday  until  after 
Election  Day. 

POLAN  GRANT  REVIEW 
ASKED  BY  APPLICANT 

RECONSIDERATION  of  Sept.  19  action 
granting  uhf  Channel  21  at  Youngstown,  Ohio, 
to  Polan  Industries  (see  story  page  57)  sug- 
gested in  petition  filed  with  FCC  Friday  by 
Valley  Television  Co.,  which  tendered  applica- 
tion for  facility  on  Monday,  same  day  grant 
was  announced  by  Commission.  Firm  in  effect 
supports  dissents  of  Chairman  Paul  Walker 
and  Comr.  Robert  Bartley  that  Polan  Indus- 
tries grant  was  too  hasty. 

Valley  Television  pomts  out  grant  to  Polan 
Industries — made  concurrently  with  FCC's 
denial  of  petition  by  WFMJ-TV  Youngstown 
to  switch  from  uhf  Channel  72  to  Channel 
21 — was  acted  upon  only  17  days  after  alloca- 
tion of  channel  to  city  was  made  final.  Valley 
Television  contended  this  was  contrary  to 
Sixth  Report  precedent  and  intent  of  FCC 
to  allow  prospective  applicants  waiting  period 
of  at  least  30  days  to  file  before  action  is  taken 
on  grants.  Firm  said  its  bid  has  been  in  pre- 
paration during  this  time. 

Valley  Television  also  suggested  recon- 
sideration should  include  question  as  to 
financial  qualifications  of  Polan  Industries, 
asserting  firm  reported  liquid  assets  of  only 
about  $87,000  and  has  grants  for  $200,000  TV 
stations  at  Youngstown  and  Ashland,  Ky., 
plus  bids  pending  for  four  other  outlets  cost- 
ing each  as  much.  Valley  Television  petition 
was  filed  by  Washington  radio  law  firm  of 
Segal,  Smith  &  Hennessey. 

CORONATION  COVERAGE 

EDWARD  R.  MURROW,  Robert  Trout  and 
Lowell  Thomas,  CBS  newscasters,  designated 
to  join  Howard  K.  Smith  and  Paul  Niven  of 
CBS  Radio's  European  staff  for  CBS  radio's 
coverage  of  Queen  Elizabeth's  coronation  in 
London  on  June  2,  1953. 
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In  this  Issue- 

MILLIONS  of  dollars  worth  of  radio 
and  television  time  is  being  bought 
by  major  political  parties.  And  com- 
mercial sponsors  may  expand  special 
election  coverage.    Page  23. 

SPOT  buying  in  both  radio  and  tele- 
vision takes  a  spurt.  At  least  nine 
sponsors  are  going  in  for  bigger  cam- 
paigns than  they  used  last  year. 
Page  25. 

IN  CASE  they  hadn't  thought  of  it 
lately,  broadcasters  are  reminded  by 
AAAA  that  standard  AAAA-NARTB 
spot  contracts  contain  two  clauses 
banning  rate  chiseling.    Page  23. 

ANNUAL  meeting  of  Assn.  of  National 
Advertisers  begins  today  with  three 
important  radio-TV  highlights  on  the 
agenda.    Page  27. 

ADVERTISING  Research  Foundation 
is  under  way  with  its  job  of  trying  to 
solve  the  broadcast  ratings  riddle. 
It'll  take  quite  a  while,  and  it  won't 
be  easy.  Here's  the  first  report  on 
the  project.    Page  25. 

NEW  Whan  study  in  Boston  area  shows 
both  radio  and  TV  command  big  au- 
diences.   Page  46. 

IT'S  probable  President  Truman  won't 
name  successor  to  FCC  Comr.  Robert 
F.  Jones  until  mid-October,  and  when 
he  does,  chances  are  it  won't  be  any- 
body now  on  FCC  staff.    Page  26. 

ABC  and  NBC  radio  networks  expect 
to  put  new  discount  structures  into 
effect  this  week.    Page  26. 

TV  grants  and  applications  begin  on 
Page  58. 

IN  EFFORT  to  get  out  of  the  red,  WOR- 
TV  New  York  makes  severe  retrench- 
ments   in    staff    and  programming. 

Page  27. 

NARTB's  District  10  is  given  recipe 
for  successful  radio  operation:  Sell 
hard,  with  emphasis  on  local  business; 
maintain  rates,  and  start  -fighting 
other  media  instead  of  rival  stations. 
Page  28. 

ABC  and  United  Paramount  Theatres 
submit  joint  brief  which  they  hope  will 
wind  up  their  merger  case  before  the 
FCC.  Its  167-page  argument  for  ap- 
proval.   Page  31. 

HOUSE  subcommittee  continues  its 
search  for  immorality  on  radio  and 
television.    Page  32. 


Upcoming 


Sept. 
Sept. 

Sept. 
Sept. 
Sept. 


29:  CBS  Radio  Affiliates  Committee, 
Hotel  Ambassador  East,  Chicago. 

29:  ABC  Western  Div.  radio  affil- 
iates fall  meeting,  Beverly  Hills  Hotel, 
Hollywood. 

29:  Tall  Tower  meeting,  FCC,  Room 
2230. 

29-  Oct.  1:  Assn.  of  National  Ad- 
vertisers, Hotel  Plaza,  N.  Y. 

30-  Oct.  1-2:  NARTB  TV  Code  Re- 
view Board,  Ambassador  Hotel,  N.  Y. 

f  Of  her  Upcomings,  page  32) 


Closed  Circuit 

(Continued  from  page  5) 

TV  stations  in  Albany,  Binghamton,  Buffalo, 

New  York,  Rochester  and  Syracuse. 

GIVEN  some  measure  of  credit  for  avalanche 
of  telegrams  on  Nixon  vindication  was  Fulton 
Lewis  jr.,  who  on  two  successive  broadcasts 
over  Mutual,  urged  his  listeners  to  support 
GOP  vice  presidential  nominee.  These  broad- 
casts preceded  Nixon's  Tuesday  night  simul- 
cast. 

PETER  PAUL  Mounds,  through  Maxon  Inc., 
New  York,  undertaking  general  rejuvenation, 
of  its  present  radio  schedule  in  about  100 
markets,  resulting  in  increased  frequency  on 
many  stations  already  carrying  spots.  In 
addition,  by  first  of  year  about  15  new  stations 
may  be  added. 

CBS  SEEMS  TO  be  keeping  its  books  balanced 
politically  down  to  nth  degree.  Frank  Stanton, 
CBS  president,  called  on  Democratic  Nominee 
Stevenson  last  Monday  in  New  York.  Earl  H. 
Gammons,  CBS  Washington  vice  president, 
joined  Eisenhower  entourage  last  Thursday  as 
"working  reporter"  for  short  trip. 

IS  J.  LEONARD  REINSCH  heading  back  into 
Democratic  National  Committee  activities? 
TV  consultant  to  committee  in  pre-convention 
and  convention  activities,  he  returned  to  Cox 
radio  &  TV  operations  following  Stevenson 
nomination.  He  breakfasted  last  Friday  with 
new  DNC  Chairman  Stephen  A.  Mitchell  and 
his  assistant,  Hy  Raskin,  and  it's  logically 
presumed  that  radio-TV  campaigning  was 
main  topic. 

ANY  NOTION  that  Senate  Internal  Security 
Subcommittee,  which  alleged  communistic 
domination  of  Radio  Writers  Guild  in  recent 
explosive  report  [B*T,  Sept.  1],  has  concluded 
its  job  is  dispelled  by  little-noticed  passage  in 
report  itself.  Report  states  that  hearings 
covered  constitute  "just  one  facet  of  one  phase 
of  work"  of  subcommittee.  Next  move  could 
well  be  calling  of  network  representatives  to 
testify  on  purported  Red  infiltration. 

NOW  THAT  Telford  Taylor  has  resigned  as 
administrator  of  Small  Defense  Plants  Ad- 
ministration (with  parting  burst  of  fire  against 
Secretary  of  Defense  Lovett)  he  will  pick  up, 
among  his  clients,  Joint  Committee  on  Educa- 
tional Television,  which  pays  reported  $25,000 
annual  fee  out  of  Ford  Foundation  endowment. 
He  represented  JCET  from  October  1950 
through  FCC  hearings  which  wound  up  in  early 
'51,  and  until  he  assumed  government  job. 


TWO  TV  APPLICATIONS 

TWO  NEW  TV  applications— one  joint  bid 
by  KWFT  and  KTRN  Wichita  Falls,  Tex.  (see 
story  page  57) — reported  filed  at  FCC  Friday. 
Two  applicants  are: 

Wichita  Falls,  Tex. — Wichita  Falls  Television 
Inc.,  vhf  Ch.  6,  ERP  22.3  kw  visual,  antenna 
height  above  average  terrain  495  ft.  Estimated 
construction  cost  $264,215,  first  year  operating 
cost  $250,000,  revenue  $280,000.  Applicant  is 
jointly  owned  by  KWFT  and  KTRN,  which  assert 
independent  competitive  AM  operations  will  con- 
tinue. 

Rochester,  N.  Y.— WARC  Inc.  (WARC),  uhf  Ch. 
15,  ERP  102.5  kw  visual,  antenna  434  ft.  Esti- 
mated cost  $200,588,  first  year  operating  cost 
$257,988,  revenue  $296,807. 


for  more  AT  DEADLINE  see  page  118  |f 
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"Central  Michigan's  Best  Salesman 

5,000  WATTS 
LANSING,  MICHIGAN 


announces  the  appointment  of 

The  O.  L.  Taylor  Company 


as 


National  Representatives 


EFFECTIVE   OCTOBER   1,  1952 
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Crop  Losses  Are  Rising 
Livestock  Endangered; 

Is  Worst  Hit 


IOWA  CORN  OUTLOOK 
BEST  EVER 


is  great" 
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The  3542-ton  steel  frame  for  Lever  House  was  fabricated  and  erected  by  Bethlehem.  Architects:  Skidmore, 
Owings  &  Merrill;  Structural  "Engineers:  Weiskopf  &  Pickworth;  General  Contractor:  George  A.  Fuller  Company. 

Tower  of  Glass  on  Park  Avenue 


This  is  Lever  House.  Occupying  the 
entire  block-front  on  Park  Avenue  be- 
tween East  Fifty-third  and  East  Fifty- 
fourth  Streets  in  New  York,  it  contains 
the  executive  and  administrative  offices 
of  Lever  Brothers  Company. 

It  strikes  a  new  note  in  architectural 
treatment.  Outstanding  beauty  has  been 
combined  with  sound  functional  design. 
Extensive  use  of  blue-tinted  heat-absorb- 
ing glass  gives  it  a  cool,  transparent  ap- 
pearance. The  sidewalk  level  is  almost 
completely  open,  creating  the  illusion 
of  a  structure  without  a  street  floor. 


The  second  floor  covers  three-quarters  of 
an  acre.  This  floor  surrounds  an  open 
court,  and  on  its  roof  is  a  landscaped  ter- 
race. Above  this  rises  a  slender  21 -story 
tower.  Each  floor  in  the  tower  has  ap- 
proximately 6000  square  feet  of  office 
space.  In  the  basement  is  a  private  garage. 

Lever  House  is  completely  air  condi- 
tioned. Fluorescent  lighting,  acoustical 
ceilings,  cellular  steel  floors,  continuous 


fixed  windows,  and  blue  curtain  wall 
spandrels  of  wired  glass  are  some  of  the 
other  features  of  interest. 

This  is  the  newest  of  many  Park  Ave- 
nue buildings  for  which  Bethlehem  has 
fabricated  the  steelwork.  Among  the 
others  along  this  famous  boulevard  are 
the  Waldorf-Astoria  Hotel,  the  New 
York  Central  Building,  the  Tishman 
Realty  Co.  Building,  and  100  Park  Ave. 


BETHLEHEM  STEEL 
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American 

Corn 

announces  the 

EDWARD  PETRY 

as  representatives  for  stations 

(EFFECTIVE  IMMEDIATELY)  | 


Broadcasting 
pany 


appointment  of 


1 


new  business 


FLORIDA  CITRUS  COMMISSION  sponsoring  15-minute  program 
three  times  weekly  on  following  stations:  WGST  Atlanta;  WGAC 
Augusta;  WVOK  Birmingham;  WSMB  New  Orleans;  KCIJ  Shreveport; 
WESC  Greenville;  WHAN  Charleston;  WSOC  Charlotte,  N.  C;  WGBG 
Greensboro;  WNAO  Raleigh;  WDIA  Memphis;  WBIR  Knoxville;  WSOK 
Nashville;  WDEF  Chattanooga;  KNUZ  Houston;  WRR  Dallas-Ft.  Worth; 
KONO  San  Antonio  [B*T,  Sept.  15].  Agency:  J.  Walter  Thompson  Co., 
Lakeland,  Fla. 

JOHN  H.  WILKINS  Co.,  Washington  (coffee,  tea),  will  introduce  prod- 
ucts in  that  area  Oct.  8-9  with  radio-TV  spot  campaign.  Permanent 
campaign  will  get  underway  after  introductory  period.  Agency:  M. 
Belmont  Ver  Standig  Adv.,  Washington. 

STANDARD  OIL  Co.  of  Calif.,  S.F.,  starts  weekly  half-hour  Standard 


The  Nebraska  Stale  Fair  —  Nebraska's  biggest  show  —  is  KFAB's 
biggest  show  and  is  this  month's  achievement  story.  Thousands  of 
KFAB  fans  from  the  farm,  from  the  small  towns  and  the  cities  of  the 
Midwest  Empire  meet  at  the  Fair  every  year.  They  come  to  exhibit 
their  crops,  their  stock  and  their  handiwork.  They  come  to  see  new 
things  ir  machinery,  tools  and  conservation  .  .  .  and  they  come  to 
see  the  big  KFAB  shows  which  originate  at  the  Fair.  Over  100,000 
men,  women  and  children  watched  and  took  part  in  KFAB  shows 
this  year.  KFAB's  yearly  achievement  at  Nebraska's  big  agricultural 
exposition  results  in  daily  achievements  for  the  advertiser.  Get  the 
facts  on  the  "achievement  station"  today  .  .  .  from  a  Free  &  Peters 
man  or  General  Manager  Harry  Burke. 


SERVED 


Hour-TV  next  week  for  13  weeks  on  KECA-TV  Los  Angeles,  KGO-TV 
San  Francisco  (Oct.  1),  KFMB-TV  San  Diego  (Oct.  2),  KING-TV  Seattle 
(Oct.  5),  KPHO-TV  Phoenix  and  KSL-TV  Salt  Lake  City  (Oct.  6). 
Programs  reportedly  involve  $500,000.  Agency:  BBDO,  S.  F. 

BROWN  &  WILLIAMSON  TOBACCO  Corp.,  Louisville,  starts  radio  and 
film  TV  spot  announcement  and  participation  campaign  for  new  Life 
cigarettes  today  (Mondav)  for  13  weeks.  Stations  in  first  two  markets 
include:  KFI  Los  Angeles,  KNX  KTLA  (TV)  KLAC  (TV)  KNBH  (TV) 
KNXT  (TV)  Hollywood.  Other  markets  will  be  added.  Agency:  Ted 
Bates  &  Co.,  N.  Y.  THOMAS  F.  HARRINGTON  is  account  executive. 

//eturotk  •  •  • 

STERLING  DRUG  Inc.,  N.  Y.,  renews  sponsorship  over  Mutual  of 
Ladies  Fair,  Mon.,  11-11:25  a.m.  EST,  effective  Sept.  29,  and  of  John  J. 
Anthony  Hour,  Sun.,  9:30-10  p.m.  EST,  effective  Oct.  5.  Agencies: 
Dancer-Fitzgerald-Sample,  N.  Y.,  for  former  program  and  Thompson 
Koch  Co.  Inc.,  same  city,  for  latter. 

AMBER  BREWING  Co.,  S.  F.  (Regal  Pale  beer),  has  started  Tow,  Han- 
Ion's  Press  Box,  roundup  of  national  football  scores  on  nine  CBS  Radio 
stations  in  California,  Sat.,  4:45-5  p.m.  PDT,  for  11  weeks  from  Sept.  20. 
Agency:  Abbott  Kimdall  Co.,  S.  F. 

TONI  Co.,  Chicago,  renewing  Break  the  Bank  over  ABC  radio,  Tues. 
and  Thurs.,  11:30  a.m.-12.  noon  EDT,  for  additional  eight  weeks,  start- 
ing tomorrow  (Tuesday).  Agency: 
Foote,  Cone  &  Belding,  Chicago. 

PLYMOUTH  Div.  of  Chrysler 
Corp.,  Detroit,  to  sponsor  Dec.  27 
annual  East-West  Shrine  football 
game  on  Mutual  and  DuMont  TV 
Network.  Agency:  N.  W.  Ayer  & 
Son,  N.  Y. 

RIGGIO  TOBACCO  Corp.  (Regents 
cigarettes)  to  sponsor  America 
Calling  on  CBS  Radio,  Sun.,  4-4:30 
p.m.,  starting  Oct.  19.  Agency:  Hil- 
ton &  Riggio,  N.  Y. 

GENERAL  FOODS  (Sanka  coffee) 
signs  for  sponsorship  of  Galen 
Drake  on  CBS  Radio,  Sat.,  1:55-2 
p.m.  effective  Oct.  11.  Agency: 
Young  &  Rubicam,  N.  Y. 


MILNER  PRODUCTS  Co.,  Jack- 
son, Miss.  (Pin-Sol  disinfectant), 
signs  for  new  Robert  Q.  Lewis 
musical  show  on  CBS  Radio,  Sat., 
9:45-10  a.m.,  in  debut  as  network 
radio  sponsor.  Show  starts  Nov.  1. 
Agency:  Gordon  Best,  Chicago. 

SEALY  MATTRESS  Co.,  L.  A., 
started  five-minute  segments  of 
Chet  Huntley  and  the  News  on  16 
ABC  radio  stations,  Tues.,  Thurs., 
5:30-5:45  p.m.  PDT,  for  52  weeks 
from  Sept.  23.  Agency:  Alvin 
Wilder  Adv.,  L.  A. 

REYNOLDS  METALS  Co.,  Rich- 
mond and  Louisville,  to  sponsor 
coverage  of  Kentucky  Futurity 
harness  race  at  Lexington,  Ky.,  on 
CBS  Radio,  Oct.  2,  6:15-30  p.m. 
EST.  Agency:  Buchanan  &  Co., 
N.  Y. 

PRUDENTIAL  INSURANCE  Co. 
of  America,  L.  A.,  sponsoring  news- 
casts by  Virgil  Pinkley,  editor  and 
publisher  of  Los  Angeles  Mirror,  on 
27  ABC  Pacific  Coast  radio  stations 
twice  weekly,  5:15-5:30  p.m.  PDT, 
for  undetermined  length  of  time. 
Broadcasts  start  today  (Monday). 
Agency:  Calkins  &  Holden,  Carlock, 
McClinton  &  Smith,  L.  A. 

PEARSON  PHARMACAL  Co., 

N.Y.    (Endds),  starts  Hollywood 

(Continued  on  page  103) 
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help  you 


Want  More 
Sales 


FOR  YOUR  PRODUCT 
NORTHERN  OHIO? 


WGAR's 
RETAIL 
SPECIALIST 


consult  MEG  ZAHRT 


NORTHERN  OHIO'S  ONLY  FULL-TIME 
RADIO  RETAIL  SPECIALIST 


ihe  SPPT-fbr 
SPOT  RADIO 


WGAR  announces  a  new  service, 
designed  to  boost  in-store  promotions 
and  to  build  store  traffic — 
and  sales ! 

Here's  a  new  specialist  at  your 
service.  Miss  Meg  Zahrt  has  joined 
the  WGAR  staff  directly  from 
Broadcast  Advertising  Bureau 
— to  climax  a  career  of 
successful  programs  and  promotions. 

She  has  been,  successively, 

advertising  manager, 

sales  promotion  manager, 

public  relations  director 

and  radio  director 

for  major  department  stores  in  Ohio 

— and  knows  every  aspect  of 

radio  promotion  of  retail  sales. 


RADIO  .  .  .  AMERICA'S  GREATEST 
ADVERTISING  MEDIUM 


WGAR  Cleveland  .  50,000  WATTS  .  CBS  /  ^  \  Represented  Nationally  by  The  Henry  I.  Christal  Co. 
ffl  EASTERN  OFFICE:  665  FIFTH  AVE.,  NEW  YORK  CITY  Ifi?1^*'*  In  Canada  by  Radio  Time  Sales,  Ltd.  Toronto. 
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If  you  had  a  real  mouse  problem  you'd  surely 
select  an  active,  rather  than  a  passive  method 
of  catching  mice. 

A  baited  spring  trap  will  catch  mice,  but  the 
mouse  must  come  to  it.  The  best  method  is  the 
employment  of  the  services  of  a  lean,  ill- 
disposed  and  aggressive  cat,  for  the  cat  goes  to 
the  mouse  and  that  gets  results! 

How  about  your  radio  schedules?  Are  you 
buying  on  baited  traps  or  good  active  cats? 

May  we  suggest  the  services  of  the  biggest  cat 
in  the  teeming  Oklahoma  City  market?  It's 
50kw  KOMA,  the  CBS  Radio  equipped  denizen 
that  goes  out  and  gets  the  listener  with  generous 
promotion,  strong  local  programming  and  a  25 
year  old  knowledge  of  their  listening  habits. 


KOAAA  y/m^y^^\\ 

AFFILIATED  WITH    KTUL.  TULSA  RADIO   STATION  REPRESENTATIVES 

50,000  WATTS  •  CBS  RADIO 

J.   J.    BERNARD    Vice-President  ond  General  Manager 
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agency 


DR.  WALLACE  H.  WULFECK,  vice  president,  William  Esty,  &  Co., 
N.  Y.,  named  chairman  of  agency's  executive  committee  and  assist- 
ant to  president  JAMES  J.  HOULAHAN. 


STEWART  K.  WIDDESS,  president,  Abbott  Kimball  Co.,  L.  A.,  to  Dayton  IB 
Co.,  Minneapolis,  as  vice-president  and  publicity  director,  effective  Jan.  1. 

WINSTON  S.  DUSTIN  appointed  manager  of  newly  opened  Nashville: 
Tenn.,  office  of  Gardner  Adv.,  Co. 


HAROLD  GRAFER,  general  manager-vice  president, 
Norex  Co.,  subsidiary  of  Schenley  Industries,  N.  Y., 
to  McCann-Erickson,  N.  Y.,  as  vice  president  and 
general  executive. 

RUSSEL  M.  LADUE  Jr.,  Dunay  Co.,  N.  Y.,  and  B.  McC 
GOLDSMITH,  Wrigley  Spearmint  toothpaste,  to  Fred 
C.  Zusi  Agency,  N.  Y.,  as  copy  chief  and  account  exec 
utive,  and  drug  marketing  analyst  and  account  exec- 
utive, respectively. 


: 


Mr.  Dustin 


ROBERT  A.  McNELL,  vice  president  and  member  of  plans  board,  W. 
Earl  Bothwell  Inc.,  elected  president  of  Thompson-Koch  Co.,  N.  Y. 


on  all  accounts 


WILLIAM  WILROY  WILSON 
Jr.,  radio  and  television  man- 
ager, Young  &  Rubicam,  Chi- 
cago, prefaced  his  agency  work 
with  several  years  in  the  talent  and 
broadcast  fields.  A  musician  for 
many  years,  he  worked  with  bands 
until  1945,  spending  the  next  six 
years  in  radio  and  television. 

Born  in  Boston,  Bill  Wilson  has 
lived  most  of  his  life  in  Chicago, 
where  as  a  high  school  youth  he 
formed  his  own  dance  band  (an 
eight-piece  combo), 
booking  it-  for  as 
many  as  four  proms 
in  one  night.  When 
the  demand  became 
even  greater,  he 
went  into  the  book- 
ing business  for 
other  young  musi- 
cian groups. 

This  sideline  ac- 
tivity, continued  dur- 
ing his  two  years  at 
Morgan  Park  Junior 
College,  came  to  a 
temporary  stop  when 
he  enrolled  at  Drake 
U.  in  Des  Moines, 
and  resumed  as  a 
full-time  career  on 
his  return  to  Chi- 
cago. He  worked  for 
a  band  management  company,  and 
was  a  manager,  promoter  and  gen- 
eral adviser  to  Lawrence  Welk,  a 
long-time  friend.  When  personal 
appearances  and  other  duties  de- 
manded most  of  his  time  on  the 
road,  he  decided  to  settle  down  as 
a  family  man. 

First  step  was  to  sell  his  drums, 


Mr.  WILSON 


buy  a  car  and  take  a  job  as  a 
district  salesman  for  the  U.  S. 
Gypsum  Co.  in  Michigan.  After  a 
year,  he  was  transferred  back  to 
Chicago  as  assistant  to  the  district 
sales  manager,  remaining  there  un- 
til 1945. 

Switching  from  the  Gypsum  com 
pany  to  radio — and  ABC — was  e 
big  change,  but  he  had  learned  a 
lot  about  broadcasting  while  in  the 
talent  management  and  booking 
business.  He  had  set  up  a  formula 
in  his  spare  time  for 
dance  band  men, 
spotting  their  one 
night  stands  in  cities 
where  they  were  al- 
ready known  and 
would  draw  a  large 
crowd.  Top  band 
men  appearing  at 
Chicago's  Aragon, 
for  example,  broad- 
cast regularly  on  the 
Mutual  network 
from  WGN. 

In  a  postcard  sur- 
vey, Mr.  Wilson 
found  out  which  sta- 
tions carried  the  sus- 
taining musical  pro- 
grams from  the  ball- 
room and,  therefore, 
in  which  sections  of 
the  country  the  band  was  well 
known.  Gates  were  of  course  larger 
when  the  band  was  established  in 
the  minds  of  local  radio  listeners. 

He  joined  ABC  Chicago  in  1945 
as  sales  promotion  manager  and 
transferred  to  spot  sales  the  fol- 
lowing year.  Before  the  network's 
(Continued  on  page  UO) 
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WRIGHT  NODINE,  vice-president  in  charge  of  West  Coast,  W.  Earl 
Bothwell  Adv.,  Hollywood,  transfers  to  Geyer  Adv.,  that  city,  in  same 
capacity  following  merger  of  two  agencies. 

THOMAS  J.  COSTELLO,  financial  editorial  department,  New  York 
Herald  Tribune,  to  staff  of  Albert  Frank-Guenther  Law  Inc.,  N.  Y. 

DAVID  YOUNER,  production  manager  and  account  executive,  Shephard 
&  Edwards  Adv.,  N.  Y.,  opens  DAVID  YOUNER  Assoc.,  33  W.  42d  St., 

m  y. 


BOB  SWYSGOOD,  radio-TV  director  of  Lowe  Runkle  Co.,  Oklahoma 
City,  to  Curt  Freiberger  Agency,  Denver,  as  TV  director. 

BRUCE  HALL,  account  executive,  White  Adv.,  Oklahoma  City,  appointed 
manager  of  agency's  Tulsa  office. 

ANTHONY  J.  DiLISLE  to  W.  B.  Doner  &  Co.,  Detroit,  as  media  director. 


PAUL  C.  PHILLIPS  to  radio-TV  department,  N.  W.  Ayer  &  Son,  N.  Y., 
j  as  supervisor  of  TV  production.  WILLIS  RANNEY  returns  to  plans- 
merchandising  staff,  Phila.,  after  16-month  tour  of  duty  with  Air  Force. 

RICHARD  R.  LUKASIAK  appointed  art  director,  Ecoff  &  James,  Phila. 

MARJORIE  R.  SMELTZER,  J.  Walter  Thompson  Co.,  N.  Y.,  to  Foote, 
Cone  &  Belding,  same  city,  on  creative  staff.  BRUCE  CLERKE  added 
to  staff  as  fashion  coordinator  and  stylist.  LOUISE  SMART,  Benton  & 
Bowles,  to  FC  &  B  on  creative  staff. 

ARTHUR  T.  DUHAIME,  Ruthrauff  &  Ryan,  Chicago,  to  executive  staff, 
Strauchen  &  McKim,  Cincinnati. 

LEWIS  P.  NACHOD,  copy  chief  of  public  relations  and  publicity  depart- 
ment, Gray  &  Rogers,  Phila.,  to  copy  staff,  Hening  &  Co.,  same  city. 

JACK  BOZARTH,  Cowan  Adv.,  Bridgeton,  N.  J.,  to  Geare-Marston  Adv., 
Phila. 

MEREDITH  WILEY,  director  of  personnel,  Gardner  Adv.,  St.  Louis, 
elected  director  of  city's  chapter  of  National  Office  Management  Assn. 

RICHARD  J.  THAIN  Jr.  to  Vaughan  &  Spencer,  Chicago,  as  vice  presi- 
dent in  charge  of  copy.  New  agency  name  is  VAUGHAN,  THAIN  & 
SPENCER. 

LEON  G.  WILCOX  elected  vice  president  at  Critchfield  &  Co.,  Chicago. 

WILLIAM  F.  TREADWELL  to  Leo  Burnett,  N.  Y.,  Oct.  1,  as  manager 
of  public  relations. 

MAUREEN  CHRISTIE,  Dorothy  Preble  Agency,  L.  A.,  to  Preston- 
Merril  Adv.,  N.  Y.,  as  timebuyer. 

ALLAN  J.  COPELAND  elected  vice  president-director,  Paul  Grant 
Adv.,  Chicago. 

JOHN  CAPLES,  vice  president,  BBDO,  N.  Y.,  and  GEORGE  LAFLIN 
MILLER,  vice  president,  R.  T.  O'Connell  Co.,  appointed  lecturers  at 
Columbia  U.'s  Graduate  School  of  Business. 

A.  R.  MUNNERLYN,  head  of  A.  R.  Munnerlyn  Assoc.,  S.  F.,  to  Home- 
makers  Research  Bureau,  L.  A.,  as  merchandising  director. 

YARDIS  Adv.,  Phila.,  moving  offices  to  2116  Walnut  St.,  that  city. 

BRUCE  L.  ALTMAN  Adv.,  Hollywood,  moves  to  9004  Sunset  Blvd. 
Telephone  is  Bradshaw  2-5446. 


Obviously 
OUTSTANDING 


•  •  # 


A  GIANT  OF  POWER 
FOR  PEORIAREA 

It  takes  GIANT  electrical  power  to  supply  the  requirements 
of  Peoriarea  industries . . .  plants  which  produce  millions 
of  dollars  worth  of  goods  annually.  It  also  takes  GIANT  power 
to  supply  electricity  for  580,000  prosperous  Peoriarea  people. 

A  GIANT  OF  POWER 
FOR  ADVERTISERS 

It  takes  GIANT  advertising  power  to  produce  maximum  SALES 
RESULTS  in  the  Peoriarea.  WMBD  has  that  GIANT  power  which 
consistently  brings  advertisers  MORE  listeners  per  dollar. . . 
more  SALES  per  dollar.  To  SELL  the  Peoriarea ...  BUY  WMBD! 


3- 


See  Free  &  Peters 

^  


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 
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Triple-Threat 
Sales  Force 


Now  Available 

With  its  new  afternoon 
"Pattern  for  Pleasure,"  WRC 
offers  three  good  reasons  for 
the  advertiser  to  include 
Washington's  first  radio  sta- 
tion on  his  fall  spot  schedule. 
These  two  hours  of  live  en- 
tertainment, Monday  through 
Friday,  feature  three  of  Wash- 
ington's most  popular  air 
personalities. 


NANCY 
OSGOOD 

12:15-12:45  p.m. 


.  .  .  News  and  interviews,  for 
and  about  women.  .  .  . 


BILL 
HERSON 

12:45-1:45  p.m. 

.  .  .  Recorded  and  live  music 
by  WRC's  well-known  morn- 
ins  man.  .  .  . 


GENE 
ARCHER 

1:45-2:15  p.m. 

.  .  .  Washington's  favorite 
baritone,  accompanied  by  the 
Cliff  Quartet.  .  .  . 

IN  THE  NATION'S  CAPITAL 
YOUR  BEST  BUY  IS 

FIRST  in  WASHINGTON 


4b  * 
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ft  feature  of  the  ujeek 


Mr.  Underhill 


ANEW  approach  to  the  use  of 
television  in  reporting  the 
news  will  be  employed  in 
All-Star  News,  to  be  launched  Oct. 
9  by  ABC-TV  as  a  full-length 
nighttime  news  digest  series. 

It  will  "for  the  first  time,  bring 
to  the  TV  audiences  of  America 
an  overall  cover- 
age of  the  news, 
from  every  major 
viewpoint  and 
from  every  fea- 
ture story  view- 
point," according 
to  Charles  Under- 
hill, national  di- 
rector of  TV  pro- 
grams for  ABC. 

Scheduled  four 
hours  a  week  of 
evening  time  on  ABC-TV,  All-Star 
News  will  be  telecast  Sunday, 
8-9  p.m.;  Monday,  9-10  p.m.; 
Wednesday,  8-9  p.m.;  Thursday, 
8-8:30  p.m.,  and  Friday,  8:30-9 
p.m. 

"Our  idea,"  Mr.  Underhill  said, 
"is  to  utilize  the  experience  we 
gained  in  covering  the  two  national 
political  conventions  in  Chicago  in 
reporting  the  day-to-day  news  of 
the  world.  We  plan  to  call  on  all 
of  our  own  news  reporters  and  an- 
alysts and  to  make  extensive  use  of 
guest  experts  to  give  the  American 
public  the  best  understanding  pos- 
sible of  the  news  of  the  day  and  its 
meaning." 

Louis  Ruppel,  veteran  newsman 
who  at  one  time  was  publicity  di- 
rector of  CBS  and  recently  editor 
of  Collier's  magazine,  will  head  up 


the  news  operation  as  "managing 
editor  behind  the  cameras,"  Mr. 
Underhill  said.  The  program  will 
originate  in  the  ABC-TV  newsroom 
in  New  York. 

John  Denson,  former  managing 
editor  of  Colliers  magazine  and 
assistant  managing  editor  to  Mr. 
Ruppel  when  he  was  with  the 
Chicago  Times,  and  Bill  Stapleton, 
World  War  II  combat  correspond- 
ent and  a  member  of  Collier's  edi- 
torial staff,  will  assist  Mr.  Ruppel 
in  assembling  the  news. 

ABC  news  "names"  such  as 
Elmer  Davis,  Martin  Agronsky, 
Pauline  Frederick,  Gunnar  Back, 
John  Edwards  and  Bryson  Rash 
from  ABC's  Washington  news 
staff;  Paul  Harvey,  Taylor  Grant, 
Leo  Cherne,  Austin  Kiplinger  and 
others,  will  be  seen  and  heard.  A 
typical  hour-long  telecast  will  re- 
port as  many  as  18  news  stories 
and  employ  25  to  30  personalities. 

Telecasts  will  be  available  for 
sponsorship  on  almost  any  basis 
except  national  spot,  he  said.  An 
advertiser  can  buy  a  quarter-hour 
or  perhaps  a  10-minute  segment, 
either  across  the  board  or  on  cer- 
tain days  each  week,  on  a  con- 
tinuing schedule  or  he  may  use 
the  program  for  special  campaigns. 

Although  ABC  would  like  every 
TV  affiliate  to  carry  each  All-Star 
telecast  in  full,  the  present  com- 
petitive situation  in  both  stations 
and  network  facilities  is  such  that 
the  hour-long  programs  are  being 
made  up  into  two  half-hour  seg- 
ments, so  that  a  station  may  take 
either  half-hour. 


strictly  business 


5,000  Watts  •  980  KC  •  93.9  FM 

Represented  by  NBC  Spot  Sales 


A  RNOLD  C.  (JACK)  GRAHAM, 
l\  advertising  manager  of  Goe- 
bel  Brewing  Co.,  Detroit, 
measures  6'  1"  in  height  but  a  group 
of  Dutch  dolls  only  14"  tall  led  him 
to  his  biggest  deal  in  television. 

It  happened  in  studios  of  Trans- 
film  Inc.,  New  York,  when  Mr. 
Graham  and  an  agency  adman  were 
investigating  facilities  of  several 
video  film  producers.  After  they 
had  viewed  regular  samples  ex- 
hibited by  Transfilm,  one  of  the 
producer's  executives  remarked 
that  he  also  had  something  a  little 
different  to  show  them. 

The  "something  different"  turned 
out  to  be  a  series  of  film  produced 
in  Holland,  using  dolls  "brought 
to  life"  through  a  stop-motion 
technique.  Within  15  minutes,  Mr. 
Graham  was  talking  on  the  phone 
(Continued  on  page  105) 
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afternoon ! 


MELODY 


:f:lM:('I'I,' 


WFBR  crack  disc 
jockey  show — is 
the  No.  1  radio 
record  show  in 
Baltimore  in  the 
afternoon ! 


Looking  for  a  participa- 
tion show  you  can  brag 
about,  instead  of  having 
to  justify?  WFBR's 
home-grown  Melody 
Ballroom  carries  more 
audience  than  any  other 
afternoon  radio  record 
show — more  than  high- 
cost  TV  shows!  Make 
sure  your  radio  dollar's 
well  spent  in  Baltimore 
— buy  Melody  Ballroom 
on  WFBR.  Just  ask 
your  John  Blair  man 
or  contact  any  account 
executive  of  .  .  . 


Mr.  GRAHAM 

'same  kind  of  thrill' 


ABC  BASIC  NETWORK 


5000  WATTS  IN  BALTIMORE  MD 
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WBT's  cheerful,  chipper  Fletcher  Austin  gives  the  charm 
and  conviction  to  a  banquet  or  a  break  which  have  made 
him  one  of  the  most  popular  of  Carolina  personalities  — 
on  or  off  the  air.  Rightly  representative  of  WBT's 
superlative  air  staff,  Fletcher  can  make  your  commercials 
sing  and  sell  among  3,000,000  WBT-Carolinians. 


COLOSSUS  OF  THE  CAROLINAS 


CHARLOTTE,  NORTH  CAROLINA 

Jefferson  Standard  Broadcasting  Company 


i 


Represented  Nationally  by  CBS  Radio  Spot  Sales 


Market-book 

EDITOR: 

.  .  .  [The  1952  Marketbook] 
certainly  is  the  most  exhaustive 
compilation  of  information  I  have 
ever  seen  and  I  find  the  map  most 
helpful. 

Leslie  T.  Harris 
Director,  Radio  &  TV 
Colgate-Palmolive-Peet  Co. 
Jersey  City,  N.  J. 
$    $  $ 

Clarification 

EDITOR: 

On  page  112  of  your  Sept.  15 
issue  I  am  quoted  as  saying  that — 
"a  majority  of  commercial  tele- 
casters  feel  they  would  he  faced 
with  strong  competition  if  educa- 
tional stations  take  the  air." 

Obviously,  this  is  a  ridiculous 
statement  and  those  who  know  me 
should  know  better  than  to  attrib- 
ute it  to  me.  What  I  did  say  was: 


open  mike 


1.  A  majority  of  commercial 
telecasters  were  opposed  to  the 
reservation  of  educational  channels 
chiefly  because  they  felt  such  res- 
ervations should  have  been  allotted 
for  commercial  use. 

2.  That  television  was  not  mere- 
ly a  new  gadget,  but  an  instrument 
which  would  ultimately  change  our 
way  of  life,  and  that  some  way 
must  be  found  for  educators  to 
take  advantage  of  it.  To  this  end 
I  suggested  that  the  governor  call 
a  conference  to  explore  in  detail 
the  whole  problem. 

Howard  Chernoff 
General  Manager 
KFMB-AM-TV  San  Diego 


[EDITOR'S  NOTE:  The  story  in  ques- 
tion was  based  on  an  official  report 
given  to  B.T  by  KFMB-TV.  However, 
B.T  is  glad  to  give  Mr.  Chernoff  a 
chance  to  set  the  record  straight.] 

Lost  &  Found 

EDITOR: 

...  I  thought  you  would  be  in- 
terested in  knowing  that  as  a  re- 
sult of  the  story  that  you  ran  [On 
All  Accounts],  I  have  gotten 
notes  from  a  good  many  long  lost 
friends  ...  a  darn  fine  testimo- 
nial for  the  readership  your  maga- 
zine gets. 

John  H.  Forshew,  Manager 
J.  Walter  Thompson  Co. 
Lakeland,  Fla. 


Animal  Act 

EDITOR: 

.  .  .  Your  article  titled  "Who's 
Lyin'?"  (Aug.  18)  prompts  me  to 
justify  the  best  I  can  who  it  is. 

The  attached  photostat  of  a 
newspaper  clipping  shows  a  stunt 
I  engineered  March,  1948.  The 
Barnes  Bros.  Circus  was  at  the 
Olympia,  and  Tennell  Jacobs,  world 
famous  lion  trainer,  permitted  us 
to  work  with  one  of  his  pets  in  his 
cage. 

Needless  to  say,  I  was  a  bit 
frightened  at  the  time,  but  not 


nearly  as  frightened  as  I  get  now 
when  I  think  about  it.  I'm  now 
five  years  older  and  a  bit  wiser. 

All  of  this  I  believe  establishes 
the  fact  that  Mr.  Deane  was  not 
the  first  radio  man  to  trifle  with 
lions  on  their  stomping  ground,  at 
least  not  before  myself. 

Eddie  Chase 

CKLW  Detroit 
*    *  * 

For  the  Archives 

EDITOR: 

In  the  interest  of  accuracy  in  the 
broadcasting  archives,  I  feel  that 
I  should  correct  one  error  which 
appeared  in  your  fine  article  on 
CBS'  25th  birthday  in  your  Sept. 
22  issue.  You  stated  that  Jerome 
H.  Louchheim's  purchase  of  control 
of  the  network  in  1927  "was  com- 
pleted against  advice  of  Mr. 
Louchheim's  lawyer,  Ralph  Colin, 
who  soon  became  a  CBS  director 
and  general  counsel  .  .  ." 

The  facts  are  that  Mr.  Louch- 
heim  was  a  client  of  my  ex-senior 
partner,  Wilbur  Ball.  Mr.  Louch- 
heim  came  up  from  Philadelphia  to 
consult  Mr.  Ball.  Mr.  Ball  not 
only  thought  Mr.  Louchheim  was 
crazy  to  consider  the  purchase,  but 
thought  so  little  of  the  likelihood 
that  the  purchase  would  be  com- 
pleted, that  he  turned  over  the 
matter  of  investigation  to  me — 
then  a  young  man  of  26.  I  spent 
10  days  in  a  thorough  investiga- 
tion and  then  prepared  a  written 
report  to  Mr.  Louchheim,  which  I 
delivered  to  him  personally  in 
Philadelphia,  where  it  was  ana- 
lyzed in  consultation  with  Mr. 
Isaac  D.  Levy  and  Mr.  Arthur 
Judson. 

I  believe  that  it  was  on  the  basis 
of  my  generally  favorable  analysis 
(Continued  on  page  53) 
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WIS  RICH  MARKET 


4? 


Radio  delivers  MORE  sets-in-use  in  the  South 
Bend  market  than  before  TV !  .  .  .  Hooper  Ser- 
veys  for  Oct. -Nov.  1951  compared  with  Oct.- 
Nov.  1945  prove  it.  Morning  up  6.8,  afternoon 
up  8.0  and  evening  up  4.4.  Television  is  still 
insignificant  here  because  no  consistently  sat- 
isfactory TV  signal  reaches  South  Bend.  Don't 
sell  this  rich  market  short.  Wrap  it  up  with 
WSBT  radio. 


30  Years  on  the  Air 


%, 


7'4 


SOUTH  BEND 


SOfO    WATTS    •    960    KC    •  CBS 


J? 


PAUL       H  .      R  A  Y  M  E  R  •  C  O  M  P  h  N  Y       •       NATIONAL  REPRESENTATIVE 


Page  18    •    September  29,  1952  BROADCASTING    •  Telecasting 


* 


KFI 

LOS  ANGELES 

THE  WEST'S  ONLY  50,000  WATT 
1-A  CLEAR  CHANNEL  STATION 

THE  HENRY  I.  CHRISTAL  COMPANY 

NEW         YORK         AND  CHICAGO 

KFI  with  its  more  than  30  years  of  coverage  of  the  entire  west  believes  that  the 

Radio  medium  is  best  served  by  a  representative  who  concerns  itself  only  with  selling 

radio . . .  and  is  proud  to  join  such  outstanding  radio  stations  as ... 

WJR-Detroit,  50,000  watts  WBEN-Buffalo,  5,000  watts 

WD AF— Kansas  City,  5,000  watts  WTMJ-Milwaukee,  5,000  watts 

WGAR-Cleveland,  50,000  watts  WGY-Schenectady,  50,000  watts 

WHAS-Louisville,  50,000  watts 

now  being  served  by  this  national  radio  sales  representative. 

GOOD  LUCK,  HANK 
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1.  New  Film  Camera  Type  TK-20C  pro- 
duces clear  pictures  approaching  the  quality 
of  studio  pick-ups.  Low  noise  level.  No  image 
"sticking."  No  constant  shading  needed.  It 
looks  equally  well  with  the  1 6mm  projectors, 
and  3"  x  4"  opaque  slide  projectors. 

2.  The  16mm  TV  Film  Projector  Type 
TP-16D  makes  film  programming  practical, 
economical.  It's  entirely  self-contained.  It's 
designed  and  built  only  by  RCA. 

3.  The  35mm  TV  Film  Projector  TP-35C 
uses  a  highly  efficient  pulsed  light  source.  The 
projector  operates  without  a  shutter  mecha- 
nism, is  completely  self-enclosed  (including 
film  mechanism)  .  .  .  and  it's  designed  and 
built  by  RCA  I 

4.  Type  TP-9B  Film  Multiplexer  enables 
you  to  use  two  projectors  with  one  film  cam- 
era for  maximum  program  flexibility. 

5.  TK-3A  Flying  Spot  Camera  produces  * 
high-quality  video  signals  from  2"  x  2"  trans- 
parencies. Dual  channel  increases  flexibility, 
provides  for  lap  dissolve  and  switching  be- 
tween channels.  Ideal  for  titles,  spots,  com- 
mercial inserts  (spots),  test  patterns.  Special 
Effects  Amplifier  TA-15A  is  an  ideal  accessory. 


RCA  is  your  headquarters  for  a  com- 
plete line  of  television  film  equipment. 
If  you  need  16mm  or  35mm  television 
projection  equipment,  RCA  has  the 
finest.  If  you  want  a  revolutionary  film 
camera,  RCA  has  it.  Kinescope  record- 
ing equipment,  automatic  slide  pro- 
jectors, flying  spot  cameras,  automatic 
processors,  and  miscellaneous  accesso- 
ries such  as  rewinders,  reels,  slide  view- 
ers, and  film  cleaning  equipment,  also 
are  available. 

RCA  equipment  can  be  used  in 
many  different  combinations  to  fit  your 


planning  and  budget.  For  example,  you 
can  start  with  a  complete  film  projec- 
tion setup  as  illustrated  here.  Or  you 
can  start  simply  with  a  film  projector, 
and  add  facilities  as  your  program  serv- 
ice grows.  Note  this  fact,  too:  RCA 
Service  Company  engineers  are  avail- 
able on  a  nationwide  basis  to  keep  your 
RCA  film  equipment  in  top  condition! 

Film  systems  planning  is  another 
RCA  television  service  available  to  you 
through  your  RCA  Broadcast  Sales 
Representative.  Take  advantage  of  his 
broad  experience. 


"  Whole  -hearted 
thanks  to 

KWKH" 


Says  M.  A.  DICKSON 

President,  Shreveport  Druggist,  Inc. 
(Operators  of  Super  Drug  Stores) 

IMPORTANT  DRUG  CHAIN  EXECUTIVE 

As  President  of  a  group  of  alert  drug  merchandisers, 
and  as  a  resident  of  the  area  which  KWKH  serves, 
Mr.  Dickson  is  well-qualified,  indeed,  to  select  wisely 
among  the  advertising  media  in  Shreveport.  Late  this 
summer,  Mr.  Dickson  wrote  us  as  follows: 


JL  lease  accept  our  whole-hearted  thanks  for  the 
job  which  you  are  doing  for  us  with  "I  Was  A 
Communist".  It  is  indeed  a  pleasure  to  have  such 
a  program  on  your  station,  in  view  of  the  com- 
petent services  you  have  rendered  us  ♦  .  .  and  the 
low  cost-per-listener  on  KWKH.  We  are  proud  to 
have  our  program  included  on  your  Fall  lineup 
which  promises  to  be  such  a  terrific  success. 


KWKH  DAYTIME  BMB  MAP 
Study  No.  2— Spring  1949 
KWKH's  daytime  BMB  circulation  is  303,230  families, 
daytime,  in  87  Louisiana,  Arkansas  and  Texas  counties. 
227,701  or  75.0%  of  these  families  are  "average  daily 
listeners".  (Nighttime  BMB  Map  shows  268,590  families  in 
112  Louisiana,  Arkansas,  Texas,  New  Mexico,  Mississippi 
and  Oklahoma  counties.) 


(Signed)  M.  A.  Dickson 


KWKH 

A  Shreveport  Times  Station 


50,000  Watts  •  CBS  Radio 


SHREVEPORT  LOUISIANA 


Arkansas  J 

Henry  Clay,  General  Manager 


The  Branham  Company 
Representatives 
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POLITICAL 

By  JOHN  OSBON 

BUSINESS  is  booming  in  network 
and  spot,  thanks  to  beaverish — not 
to  say  unprecedented — political  ac- 
tivity. 

A  multi-million  dollar  sales  vol- 
ume is  tied  up,  one  way  or  another, 
in  this  spirited  1952  Presidential 
campaign,  with  the  major  political 
parties  and  allied  groups  furnish- 
ing a  bulk  of  potential  gross  time 
billings. 

Major  factors  in  this  heavy  vol- 
ume are  simulcasts,  radio  and  TV 
spot  announcements  and  station 
breaks,  local  films  and  transcrip- 
tions, regional  hookups  and  elec- 
tion coverage. 

Newest  major  development  in- 
volving a  national  advertiser  is 
that  surrounding  negotiations  be- 
tween MBS  and  the  Chevrolet  Div. 
of  General  Motors  and  Chevrolet 
Dealers  of  America  for  all-night 
.radio  coverage  of  election  returns. 
It  was  understood  that  Mutual 
was  nearing  completion  of  arrange- 
ments. Details  of  the  proposed 
contract,  including  the  cost,  were 
not  ascertained  immediately. 

Lineup  of  Advertisers 

If  negotiations  are  consummated, 
Chevrolet  would  join  Westing- 
house  Electric  Corp.,  Admiral 
Corp.  and  Philco  Corp.  as  sponsors 
of  election  coverage.  These  adver- 
tisers have  contracted  for  sponsor- 
ship of  returns  as  part  of  their 
coverage  of  national  political  nom- 
inating conclaves. 

The  lineup  comprises  Westing- 
house  on  CBS  Radio  and  Tele- 
vision, plus  four  DuMont  TV  Net- 
work outlets;  Admiral  on  ABC 
radio  and  TV;  Philco  on  NBC  ra- 
dio and  television.  Each  paid 
roughly  $2  million,  give  or  take 
either  way,  for  sponsorship. 

Additional  broadcast  revenue  is 
reflected  in  these  developments: 

•  The  National  Citizens  for  Eisen- 
hower Committee  will  spend  $2  mil- 
lion for  a  national  radio-TV  spot  se- 
ries on  behalf  of  the  candidacy  of 
Gen.  Dwight  D.  Eisenhower.  Ted  Bates 
&  Co.  is  the  agency. 

•  Republicans  also  are  preparing  ra- 
dio and  TV  spots  with  local  groups 
seeking  time  on  their  community  sta- 
tions. Kudner  Inc.  and  BBDO,  which 
are  handling  the  GOP  National  Com- 
mittee account,  are  supervising  this 
production  phase,  but  not  buying  the 
time. 

•  Democrats  reviewed  a  spot  cam- 
paign blueprint  for  radio  in  which  an 
estimated  $40,000  worth  of  time  avail- 
abilities and  production  costs  are  tied 
up  by  the  national  committee,  not  to 
mention  hundreds  of  thousands  of  dol- 
lars to  be  sustained  by  local  political 
groups. 

•  They  also  plan  about  $1  million 
BROADCASTING    •  Telecasting 


Is  Network,  Spot  Windfall 


DWIGHT  D.  EISENHOWER  is  turn- 
ing actor  to  promote  his  political 
fortunes  as  Republican  Presidential 
standard-bearer.  He  discusses  the 
precedent-breaking  $2  million  radio- 
TV  spot  announcement  campaign 
with  Rosser  Reeves  (r),  partner  in 
Ted  Bates  &  Co.  and  idea  creator. 
*    *  * 

worth  of  outlays  for  network  simul- 
casts alone  during  October;  the  Re- 
publicans have  committed  more  than 


half  that  total. 

With  respect  to  Chevrolet,  Mu- 
tual said  all  scheduled  programs 
except  newscasts  would  be  can- 
celled to  make  way  for  continuous 
coverage  of  the  returns  from  the 
time  the  polls  close  Nov.  4.  Results 
of  local  and  state  races  as  well  as 
the  national  campaigns  will  be 
covered. 

The  Democratic  party  high  com- 
mand reviewed  plans  for  a  radio 
spot  drive  and  related  broadcast 
activity  at  a  meeting  in  Springfield 
last  Wednesday.  The  Joseph  Katz 
Co.  has  completed  the  blueprint 
for  an  extensive  spot  campaign  de- 
signed to  reach  millions  through- 
out the  nation. 

The  radio-TV  series  for  Gen. 
Eisenhower  numbers  some  80  an- 
nouncements, varying  in  length 
from  15  seconds  to  one  minute  and 
featuring  the  Republican  Presi- 
dential standard-bearer.  The  spots 
and  station  breaks  will  be  sent  to 
50  key  counties  in  12  states  (lost 
to  the  GOP  in  1948),  according  to 


Rosser  Reeves,  partner  in  the 
agency,  who  claims  to  have  con- 
ceived the  idea.  The  format  will 
be  that  of  the  "man  in  the  street." 

Mr.  Reeves  raised  $100,000  to 
launch  production  and  prevailed  on 
the  General  to  sit  two  days  for  40 
TV  films  and  40  radio  announce- 
ments. The  citizens  committee 
appropriated  SI  million  at  the  out- 
set and,  at  last  notice,  was  start- 
ing on  its  second  million. 

After  conceiving  the  idea,  Mr. 
Reeves  held  a  party  in  New  York 
City's  "21"  for  a  "moneyed  group 
sympathetic  to  Eisenhower,"  the 
agency  reported.  They  liked  the 
idea  and  agreed  to  help  raise  the 
fund.  The  GOP  high  command  also 
approved  it,  cocking  an  eye  on  the 
$3  million  ceiling  for  all  campaign 
expenditures. 

It  was  believed  that  the  meeting 
inspired  the  published  reports  that 
the  national  committee  had 
planned  to  ask  advertisers  to  do- 
nate  time   for   Eisenhower  tran- 

(Continued  on  page  2U) 


RATE-CUT  WARNING 


RATE  chiseling  and  special  deals 
violate  the  standard  NARTB- 
AAAA  contracts,  stations  were 
warned  last  week. 

Frank  Silvernail,  chairman  of 
the  AAAA  Committee  on  Radio  & 
Television  Broadcasting  and  radio- 
TV  timebuying  manager  of  BBDO, 
called  attention  to  anti-chiseling 
language  in  the  contracts  used  by 
AAAA  members.  In  a  letter  to 
Stanley  G.  Breyer,  KJBS  San 
Francisco,  Mr.  Silvernail  said  he 
"read  with  interest  the  reference 
in  the  Sept.  8  Broadcasting  • 
Telecasting  to  your  'attack  on 
rate  chiseling'  at  the  NARTB  Dis- 
trict 15  meeting." 

At  the  district  meeting  Mr.  Brey- 
er called  on  station  managers  in 
the  San  Francisco  area  to  sign  a 
memo  which  would  assure  all  ad- 
vertisers they  are  paying  the  same 
rate  for  the  same  schedule,  obli- 
gating stations  to  advise  all  other 
signatories  of  any  price  conces- 
sions. 

Quoting  language  from  the 
NARTB-AAAA  contract,  Mr.  Sil- 
vernail said  "these  provisions,  of 
course,  do  not  require  the  station 
to  tell  any  other  stations  if  it  makes 
price  concessions,  but  if  the  sta- 


tion accepts  any  business  at  all  on 
the  standard  order  forms  devel- 
oped by  the  AAAA  and  the 
NARTB,  it  is  contractually  obli- 
gated to  tell  its  advertisers  any 
time  it  sells  the  same  service  at  a 
lower  rate,  and  to  give  those  adver- 
tisers the  benefit  of  the  new  rate." 

The  language  "makes  it  very 
clear  what  stations  are  committed 
to  the  minute  they  accept  any  busi- 
ness whatsoever  on  the  standard 
contract  form." 

Mr.  Silvernail  then  posed  this 
question:  "Is  it  possible  that  this 
fine  print  on  the  back  of  the  stand- 
ard contract  is  not  well  enough 
known  to  stations?" 

The  paragraphs  under  section  5 
of  the  standard  NARTB-AAAA 
contract  for  spot  broadcasting  read 
as  follows: 

(a)  It  is  agreed  that  the  time  rate 
named  in  this  contract  is  the  low- 
est rate  made  by  the  station  for 
like  broadcasts  and  that  if  at  any 
time  during  the  life  of  this  con- 
tract the  station  makes  a  lower 
rate  for  like  broadcasts,  this  con- 
tract shall  be  completed  at  such 
lower  rate  from  that  date. 

(b)  All  time  rates  shall  be  pub- 
lished by  the  station.  There  shall  be 
no  secret  rates,  rebates  or  agree- 
ments affecting  rates.  All  rates  shall 


AAAA  Pact  Cited 


be  furnished  agency  if  requested  in 
writing  to  do  so. 
The  original  standard  contract 
forms  governing  agencies  and  ad- 
vertisers were  adopted  in  1933  and 
revised  in  1946. 

AAAA  and  NARTB  are  near 
final  agreement  on  agency-station 
contracts  for  spot  TV. 


Mr.  SILVERNAIL 

.  .  .  hits  rate  chiseling 
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WOF-AM-TV  FORUM 
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Drawn  for  Broadcasting  .  Telecasting  by  Sid  Hix 
'Due  to  circumstances  beyond  our  control  the  video  portion  of  this 
simulcast  has  been  cancelled." 


Political  Spending  Spree  Is  Windfall 

(Continued  from  page  23) 


scriptions.  The  report  was  pub- 
lished in  Drew  Pearson's  syndicated 
column  but  subsequently  denied  by 
a  Kudner  Agency  official  contacted 
by  this  publication. 

The  Kudner-BBDO  campaign  is 
designed  to  aid  local — Congres- 
sional, Senatorial  and  Guberna- 
torial— candidates.  Series  of  three 
20-second  TV  films  (several  hun- 
dred spot  pressings)  have  been  pre- 
pared, with  local  groups  asked  to 
buy  time  on  their  stations.  Two 
groups  of  radio  spots — eight  5-min- 
ute  and  20  one-minute — also  have 
been  recorded.  Both  radio-TV 
pressings  provide  for  specific  sup- 
port of  the  individual  candidate  in- 
volved. Throughout  the  spots  run 
the  themes  of  inflation,  corruption 
and  high  taxes.  They  will  be  seen 
and  heard  starting  this  week. 

Gov.  Stevenson  also  has  turned 
actor,  having  completed  12  one- 
minute  TV  film  programs  and  two 
quarter-hour  productions  at  Film- 
craft  Productions,  Hollywood.  In 
addition,  the  Democratic  National 
Committee  has  indicated  a  prefer- 
ence for  documentary-type  film  and 
transcriptions,  to  be  used  at  inter- 
vals as  a  change-of-pace  technique 
[B*T,  Sept.  15].  Tapes  of  all 
Stevenson  speeches  and  talks  by 
top  labor  leaders,  as  well  as  other 
groups,  also  are  being  made  avail- 
able to  local  political  groups. 

The  Democratic  spot  program 
was  prepared  at  the  request  of  its 
national  committee.  Like  the  GOP 
blueprint,  it  will  be  aimed  at  areas 
where  the  administration  hopes  to 
reverse  '48  GOP  voting  sentiments. 
Spots  will  cover  the  four  weeks 
prior  to  the  election. 

It  was  learned  Democrats  plan 
to  invade  some  500  cities  in  20 
states  with  radio  spots,  mostly 
one-minute  in  duration  and  sup- 
porting the  Democratic  party  stand 
on  various  issues. 

Advertising    agencies  handling 
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the  Democratic  and  Republican 
advertising  programs  also  are 
working  in  terms  of  coast-to-coast 
simulcasts,  whether  on  one  or  two 
networks. 

While  the  simulcast  has  come  of 
age  in  rival  political  camps,  it  also 
is  proving  a  source  of  heavy  reve- 
nue for  the  major  networks. 

At  Kudner  offices  in  the  Wash- 
ington Hotel,  Washington,  D.  C, 
at  least  10  simulcasts  are  planned 
in  October  on  a  national  basis. 

In  the  Democratic  camp,  word 
has  gone  out  that  simulcasts  are 
desirable  to  help  offset  what  they 
claim  is  the  preponderant  editorial 
opposition  of  the  press. 

Lighting  Importance 

There  was  other  evidence  of 
this  newly-found  reliance  on  tele- 
vision in  Democratic  quarters. 
During  the  Illinois  Governor's 
speech  in  San  Francisco,  Ken- 
neth Fry,  radio-TV  director  of 
the  Democratic  National  Commit- 
tee, placed  emphasis  on  good  light- 
ing facilities  for  Gov.  Stevenson. 

Under  this  policy,  TV  was  fa- 
vored over  newsreel  cameramen 
who  had  sought  more  lights  to 
shoot  film.  Cameramen  were  told 
they  would  have  to  operate  under 
the  same  lighting  conditions  as 
TV  cameramen  to  prevent  glare  on 
the  nominee.  The  policy  will  be 
continued  throughout  the  Gover- 
nor's itinerary. 

Politicians  are  learning  first-hand 
that  lights  needed  for  newsreel 
shots  are  not  to  be  confused 
with  the  softer,  less  glaring  lights 
used  for  television — a  point  of 
some  controversy  on  Capitol  Hill 
during  Congressional  hearings  the 
past  year. 

The  Democratic  National  Com- 
mittee has  been  averaging  one  si- 
mulcast per  week  and  will  double 
the  quota  in  October.  In  all,  about 
( Continued  on  page  36 ) 


THE  'EXPLANATION' 

Radio-TV  Sidelights  of  the  Nixon  Talk 


(See  Editorial,  Page  50) 

DECISION  of  Sen.  Richard  M. 
Nixon,  GOP  Vice  Presidential 
nominee,  to  take  his  story  direct  to 
the  people  via  radio  and  televi- 
sion last  week  resulted  in  a  minor 
stir  at  the  major  networks  and 
stations  carrying  his  dramatic 
financial  report. 

Aside  from  commanding  a  prob- 
able record-breaking  radio-TV 
audience,  the  talk  also  caused  some 
unpredictable  confusion  in  broad- 
casting ranks. 

No  figures  were  available  last 
week  on  the  size  of  Sen.  Nixon's 
radio  or  television  audience,  but 
it  seemed  certain  that  research 
surveys  would  give  the  contra- 
versial  talk  top  rating. 

Negotiations  were  closed  at  vir- 
tually the  11th  hour  for  the  Nixon 
talk  on  NBC-TV,  CBS  Radio  and 
MBS.  An  MBS  spokesman  esti- 
mated that  perhaps  90%  of  some 
46  million  radio  homes  had  heard 
the  broadcast.  NBC  estimated  a 
possible  25  million  viewers  over 
18.5  million  TV  sets.  CBS  placed 
the  "probable  and  possible"  au- 
dience at  60  million. 

The  talk  that  cost  the  Republi- 
can National  Committee  more 
than  $75,000  to  explain  $18,000- 
plus  was  aired  on  62  NBC-TV  sta- 
tions, 194  CBS  Radio  outlets  and 
some  560  MBS  affiliates.  Only  Okla- 
homa City  and  Phoenix  were  de- 
prived of  the  live  telecast. 

Public  response  that  deluged 
the  GOP  (well  over  100,000  tele- 
grams and  110,000  letters)  also 
spilled  over  on  the  networks  and 
their  affiliates.  At  NBC-TV  it  was 
estimated  that  1,000  calls  came  in 
to  the  New  York  switchboard  in 
22  minutes. 

CBS  Radio  and  Mutual  claimed 
heavy  response.  The  latter  report- 
ed up  to  1,000  calls  between  10 
p.m.  and  midnight  and  CBS  about 
200  calls.  'MBS  also  said  its  affil- 


iate  KHJ   Los   Angeles  received 
an  estimated  1,260  calls  in  a  three 
and-a-half  hour  period.  WGN  Chi 
cago  claimed  between  700  and  800, 
WNAC  Boston  200  an  hour. 

Gen.  Dwight  Eisenhower,  whose 
aides  had  difficulty  in  obtaining 
network  time  Tuesday  evening, 
watched  the  address  in  Cleveland 
on  television  before  starting  his 
own  speech.  His  talk  was  rebroad- 
cast  later  by  ABC. 

There  was  conflict  elsewhere.  At 
a  Maryland  Democratic  rally  in 
Baltimore,  the  state  political  group 
had  bought  the  9-10  p.m.  period 
on  NBC-TV  for  the  Washington 
Baltimore  area,  prior  to  the  Stev- 
enson address  on  CBS-TV  at  10 
p.m.  (Gov.  Stevenson  was  cut 
off  about  four  minutes  before  the 
end.)  Unable  to  clear  time  for  Sen 
Nixon  and  believing  his  talk  to  be 
of  paramount  interest,  WBAL-TV, 
the  local  NBC  outlet,  offered  it  to 
WMAR-TV,  CBS  affiliate,  with 
NBC  approval. 

In  Washington,  NBC's  WNBW 
(TV)  carried  the  first  half  hour 
and  DuMont  TV  Network's  WTTG 
(TV)  the  last  half.  As  a  result 
Philip  Perlman,  former  solicitor 
general,  started  on  NBC-TV  and 
wound  up  on  DuMont. 

There  were  other  sidelights,  one 
involving  Sen.  Nixon's  charge  that 
Democratic  Vice  Presidential  nomi 
nee  John  Sparkman  (Ala.)  had 
kept  his  wife  on  his  office  payroll. 
Sen.  Sparkman  had  acknowledged, 
on  questioning,  that  "it  has  been 
a  matter  of  record  and  well  known 
that  she  has  owned  an  interest" 
in  WAVU  Albertville,  Ala.,  from 
which  she  reportedly  received 
$6,501  in  1951  dividends. 

Included  in  the  Nixon  audit  of 
his  financial  status  was  a  payment 
of  $1,878.84  for  "Joint  Senate  and 
House  recording  facility  for  re- 
cordings for  radio  presentation, 
including  shipping  charges." 


GOP  MEDIA  chiefs  discuss  plans  at  spot  radio  clinic  in  New  York's  Hotef 
Biltmore  Sept.  9.  Conferring  are  (I  to  r)  Martin  Beck,  The  Katz  Agency; 
William  Wilson,  John  E.  Pearson  Co.;  Linnea  Nelson,  longtime  J.  Walter 
Thompson  Co.  timebuyer  who  left  retirement  to  take  part  in  the  Republican 
campaign  via  Kudner  Agency;  Tucker  Scott,  BBDO,  and  Powell  Ensign, 
Everett-McKinney  Inc.  Democratic  conference  was  scheduled  for  a  week  later. 
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RATINGS  RIDDLE 


ARF  Study's  Aim  Clarified 


FIRST  report  on  the  study  of 
radio  and  TV  ratings  to  be  con- 
ducted by  the  Advertising  Research 
Foundation  was  made  Thursday 
by  Dr.  E.  L.  Deckinger,  vice  presi- 
dent of  Biow  Co.  and  chairman  of 
the  ARF  Committee  on  Radio  and 
TV  Ratings  Methods. 

Dr.  Deckinger  spoke  at  "ARF 
day  at  AMA,"  first  fall  luncheon 
of  the  New  York  Chapter  of 
"American  Marketing  Assn.,  at  the 
Commodore  Hotel  in  that  city. 
Various  functions  of  the  Founda- 
tion were  discussed  by  speakers 
under  the  guest  chairmanship  of 
Edgar  Kobak,  ARF  president,  who 
was  introduced  by  John  Shepherd 
of  Fletcher  D.  Richards  Inc.,  chap- 
ter president. 

The  attempt  "to  try  to  solve  the 
ratings  riddle"  is  just  beginning, 
Dr.  Deckinger  said.  Therefore,  he 
said  he  would  report  on  the  direc- 
tion of  his  committee  rather  than 
on  its  progress.  "Because  the  prob- 
lem is  so  full  of  complexities  we 
divided  it  four  ways,  with  a  sub- 
committee assigned  to  each  of  the 
four  segments,"  he  said. 

"The  first  belongs  to  Max  Ule 
of  Kenyon  &  Eckhardt.  His  job 
is  to  set  up  ideal  standards,  to 
determine  what  is  wanted  in  rat- 
ings and  also  how  well  each  of  the 
important  methods  (including  some 
not  commercially  practiced)  would 
fulfill  the  requirements  when 
carried  out  to  perfection."  Maybe 
the  answer  will  prove  to  be  a  com- 
bination of  methods  rather  tnan 
any  one,  Dr.  Deckinger  said,  "but 
we  in  advertising  have  to  decide 
what  we  want  before  we  can  tell 
whether  any  method  is  giving  it 
to  us." 

Snowcroft  Heads  Unit 

Gordon  Snowcroft  of  Campbell 
Soup  Co.  heads  the  second  group 
to  inspect  methods  in  the  field  as 
well  as  in  the  office.  This  is  to 
check  on  differences  between  what 
a  method  ideally  does  and  the 
actual  practice. 

Dr.  Deckinger  heads  the  third 
subcommittee  to  analyze  data  al- 
ready available.  "We  hope,"  he 
said,  "to  obtain  retabulations  of 
existing  data  so  that  the  results 
can  be  put  side  by  side.  Then, 
maybe,  it  will  be  possible  to  meas- 
ure the  contributions  of  the  area 
covered,  the  types  of  ratings,  the 
nature  of  the  homes  contracted, 
etc." 

The  final  subcommittee,  headed 
by  Harry  Wolfe  of  Colgate-Palm- 
olive-Peet  Co.,  is  on  "special  proj- 
ects" that  arise  from  time  to  time, 
such  as  the  Blair-Hooper  con- 
troversy [B«T,  May  19].  That 
dispute  has  been  referred  to  ARF. 

All  the  committees  are  working 
independently,  Dr.  Deckinger  said, 
stating  that  when  the  first  three 
groups  complete  their  work  their 
findings  will  be  combined  into  a 
single   report.    The   fourth  com- 
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mittee  will  report  on  each  project 
when  completed. 

Henry  Schachte,  Borden  Co.'s 
director  of  advertising,  ARF  board 
vice  chairman,  reported  that  the 
new  ARF,  one  year  old  this  month, 
is  in  "walloping  good  health"  with 
159  "godfathers"— ANA,  AAAA, 
51  advertisers,  60  agencies,  46 
media.  Inviting  suggestions  from 
"anyone  with  an  idea,"  he  asked: 
"What  can  a  gang  of  guys  with 


some  money,  representing  agencies, 
advertisers  and  media,  do  through 
research  to  help  our  business?" 

A.  W.  Lehman,  general  manager 
of  ARF,  reported  that  since  it  was 
originally  organized  in  1936  the 
foundation  has  supervised  190 
studies  in  105  markets,  costing 
about  $1.75  million;  it  has  worked 
with  160  publishers  and  14  sellers 
of  transportation  advertising,  and 
it  has  cooperated  with  various  ad- 


ATTENDING  opening  meeting  of  the  Radio  Executives  Club  of  New  England 
Sept.  17  are  (I  to  r)  Rudolph  Bruce,  club's  president;  A.  N.  Armstrong  Jr., 
WCOP-AM-FM  Boston;  Ed  Shea,  past  club  president;  Harvey  P.  Newcomb, 
Harry  M.  Frost  Co.;  James  Michael  Curley,  former  Massachusetts  governor, 
now  a  commentator  (WBMS  Boston);  Paul  H.  Provandie,  Hoag  &  Provandie; 
Earle  G.  Clement,  WBET-AM-FM  Brockton,  and  C.  Herbert  Masse,  WBZ-TV 

Boston. 


vertising  and  media  associations. 
From  1936  to  1951  ARF  had  about 
$7,000  a  year  not  earmarked  for 
media  studies  such  as  the  Continu- 
ing Study  of  Newspaper  Reading, 
he  said.  But,  according  to  him, 
it  is  anticipated  that  "the  revital- 
ized Foundation  will  have  $150,000 
to  $200,000  a  year  available  for 
test  surveys,  experimental  design 
studies,  special  analyses  and  gen- 
eral operations. 

"The  ARF  does  not  have  a  field 
research  organization.  It  does 
have  a  supervisory  and  administra- 
tive research  staff.  We  do  not 
compete,  and  do  not  plan  to  com- 
pete, on  a  practitioner  basis  with 
any  professional  research  group 
or  company.  We  have  retained  the 
services  of  a  good  number  of  com- 
mercial research  organizations  in 
the  past.  We  plan  to  continue  to 
seek  out  the  services  of  such  re- 
search experts." 

Discussing  the  three  new  projects 
undertaken  by  the  foundation, 
Fred  B.  Manchee,  BBDO  vice  presi- 
dent and  chairman  of  the  ARF 
projects  committee,  introduced  Dr. 
Deckinger  and  also  Sherwood 
Dodge,  vice  president  of  Foote, 
Cone  &  Belding,  chairman  of  the 
committee  on  magazine  advertis- 
ing rating  methods,  and  John 
Caples,  BBDO  vice  president, 
chairman  of  the  Committee  on 
analysis  of  ARF  readership  data. 
Messrs.  Dodge  and  Caples  reported 
briefly  on  their  committees. 


SPOT  BILLINGS  ACTIVE 


By  FLORENCE  SMALL 

SPOT  advertising  in  radio  and 
television  received  a  spirited  im- 
petus last  week  with  at  least  nine 
major  advertisers  preparing  new 
and,  compared  to  last  season,  gen- 
erally increased  campaigns.  Four 
of  the  sponsors  are  fall  seasonal 
clients  while  the  other  five  are 
setting  schedules  for  pre-Christ- 
mas  promotion. 

Leading  the  list  of  seasonal  spot 
advertisers  is  Park  &  Tilford's 
Tintex  with  a  campaign  slated  to 
cover  250  radio  stations  across  the 
country,  starting  now  for  a  10  to 
12-week  period.  Advertisers  will 
be  using  participation  shows  and 
disc  jockey  programs.  Tintex  will 
emphasize  its  new  revamped  color 
remover  and  a  corsage  made  out  of 
discarded  nylon  stocking  material 
and  then  tinted.  Storm  &  Klein, 
New  York,  is  the  agency. 

Another  seasonal  advertiser  is 
the  New  York  and  New  England 
Apple  Institute,  which  is  placing  a 
combination  radio  and  TV  cam- 
paign of  spots  and  participation 
programs  for  a  two-week  schedule. 
This  may  be  extended  depending 
on  the  crop  yield.  The  institute, 
through  Charles  W.  Hoyt,  New 
York,  is  placing  the  campaign  in 
the  following  markets:  New  York, 
Boston,  Providence,  Hartford,  New 
Haven,  Springfield  and  Schenec- 
tady. 

Taylor  Reed  Co.  (Q-T  frosting), 


also  through  the  Hoyt  agency, 
plans  a  TV  spot  schedule  in  New 
York  and  Boston  starting  the 
middle  of  October  for  six  weeks. 

Ronzoni  Macaroni  Co.,  New 
York,  manufacturers  of  Italian- 
style  spaghetti,  has  announced  the 
largest  advertising  campaign  in 
the  history  of  that  industry.  Start- 
ing yesterday  (Sunday),  Ronzoni 
is  buying  on  two  television  stations 
and  four  radio  stations  in  New 
York,  as  well  as  radio  spots  in 
Providence,  Boston,  Philadelphia, 
New  Haven,  New  Britain  (Conn.), 
Buffalo  and  Springfield,  Mass. 

Ronzoni  Sponsorship 

Ronzoni  TV  sponsorship  in  New 
York  includes  the  half-hour  Papa 
Cellini  show  on  WJZ-TV  New  York 
on  Sunday  and  Uncle  Fred's  Junior 
Frolics,  also  a  30-minute  program, 
on  WATV  (TV)  Newark  on 
Wednesday.  In  addition,  the  com- 
pany participates  in  WJZ-TV's 
across-the-board  Kitchen  Kapers. 
The  New  York  radio  schedule  in- 
cludes WNBC's  Chain  Lightning 
promotion  with  Bob  &  Ray,  Skitch 
Henderson,  Herb  Sheldon,  Charles 
F.  McCarthy  and  the  News,  and 
Jinx  Falkenberg.  On  WNEW  the 
firm  sponsors  the  Easy-Going  show 
and  on  WPAT  Paterson,  N.  J. 
Bargin'  Around  With  Boultin. 

Among  the  Christmas  adver- 
tisers, Gemex  watchbands  will  place 
an  eight-week  TV  spot  campaign 
Oct.  15,  on  six  stations  through 


Nine  Firms  Increase 


BBDO,  New  York. 

Shulton  Inc.  will  extend  its 
Christmas  and  fall  activities  be- 
yond the  schedules  already  an- 
nounced. Old  Spice  for  Men  al- 
ready scheduled  for  radio  and  TV 
spots,  will  receive  the  greater  per- 
centage of  the  inci'eased  advertis- 
ing. More  time  will  be  bought  on 
radio  and  television  to  blanket 
major  trading  areas  in  a  concen- 
trated barrage  of  spot  commercials 
for  Old  Spice  shaving  creams  and 
after-shave  lotions.  The  campaign, 
beginning  now,  proceeds  through 
Thanksgiving. 

Early  American  Old  Spice, 
Friendship's  Garden,  Desert  Flower 
and  Old  Spice  for  Men  will  add 
special  Christmas  TV  and  radio 
spots.  Wesley  Assoc.,  New  York, 
is  the  agency. 

National  Cranberry  Assn.,  Han- 
son, Mass.,  added  a  52-week  tele- 
vision campaign  to  its  regular 
radio  promotions  for  cranberry 
sauce,  the  traditional  Thanksgiv- 
ing and  Christmas  product. 

TV  schedule  consists  of  one- 
minute,  20-second  and  10-second 
spot  announcements  in  eight  mar- 
kets. Live  action  spots  will  be  used 
for  special  seasonal  promotions. 
BBDO,  New  York,  is  the  agency. 

Among  the  exclusively  Christmas 
advertisers,  such  as  Giant  balloons 
(radio  spots)  and  Zippo  Mfg.  Co. 
(TV  spots),  plans  already  are 
being  advanced  with  participation 
details  expected  in  about  two  weeks. 
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ABC,  NBC  RATES 


Soon  To  Be  Effective 


THE  NEW  rate-and-diseount 
structures  of  NBC  and  ABC  radio 
networks,  bringing  them  into  line 
with  the  approximately  25%  re- 
duction in  evening  time  charges 
already  invoked  by  CBS  Radio 
along  with  smaller  raises  in  day- 
time rates  [B*T,  Aug.  18,  et  seq], 
were  expected  by  officials  of  the 
respective  networks  to  be  put  into 
effect  this  week. 

Target  date  for  NBC's  changes 
was  today  (Monday).  Spokesmen 
said  they  already  had  formal  ac- 
ceptances of  the  plan  from  stations 
representing  more  than  90%  of 
the  total  NBC  network  rate  and 
expected  the  number  to  reach 
"virtually  100%"  before  last  week 
was  out.  They  said  there  were 
still  "no  known  holdouts." 

ABC  spokesmen  similarly  report- 
ed "good  progress"  in  securing 
signed  acceptances  from  affiliates, 
and  said  they  expected  no  difficulty 
in  meeting  their  own  Oct.  1 
(Wednesday)  objective  for  putting 
their  plan  into  operation.  They 
said  all  replies  received  from  sta- 
tions thus  far  were  favorable. 

Effectuation  of  these  two  plans 
will  leave  Mutual  as  the  only  na- 
tional radio  network  which  has  not 
yet  moved  on  the  rate  subject  in 
the  wake  of  CBS  Radio's  changes, 
which  went  into  effect  Aug.  25. 
MBS  officials  report  that  they  have 
several  studies  in  progress.  It  is 
expected  that  the  network's  ap- 
proach to  the  problem  will  begin  to 
take  concrete  form  at  a  Mutual 
board  meeting  scheduled  tomorrow 
(Tuesday) . 

Status  of  MBS  Rates 

If  MBS  follows  the  pattern  taken 
by  CBS  Radio,  NBC  and  ABC,  its 
changes  will  involve  an  average 
cut  of  about  25%  in  evening  time 
costs  coupled  with  an  increase  of 
4  or  5%  in  Mon.-Fri.  morning  or 
all  daytime  charges,  plus  some  ad- 
justments in  weekend  costs  to  ad- 
vertisers. CBS  Radio  and  ABC 
also  cut  compensation  to  affiliates 
by  15%,  while  NBC  placed  this  cut 
at  14%. 

NBC  and  ABC  also  devised  new 
"contiguous"  rate  benefits  to  en- 
courage combination  daytime  and 
nighttime  buying — and  NBC  last 
Thursday  reported  its  first  sale 
under  this  plan:  General  Foods' 
signing  to  sponsor  Bob  Hope  in  a 
quarter-hour  daytime  strip  and  also 
in  a  weekly  half-hour  nighttime 
program  (see  story  page  31). 

Meanwhile,  leaders  of  the  spe- 
cial committee  of  CBS  Radio  affili- 
ates which  was  formed  when  the 
threat  of  rate  cuts  was  imminent, 
and  which  helped  devise  the  form- 
ula for  changes  ultimately  adopted 
by  the  network,  called  a  meeting 
with  CBS  Radio  officials  in  Chicago 
today  to  get  a  report  on  develop- 
ments of  recent  weeks — specifically, 
CBS  Radio's  reaction  to  the  plans 
advanced  by  the  rival  networks. 

CBS  Radio  President  Adrian 
Murphy  and  Station  Relations  Vice 
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President  Herbert  V.  Akerberg  are 
expected  to  go  to  Chicago  for  the 
conferences,  which  they  described 
as  informal  and  designed  to  meet 
a  need  which  affiliates  previously 
expressed  for  more  regular  "fill- 
ins"  on  developments  affecting  both 
the  network  and  its  affiliates. 

One  of  the  subjects  in  which 
affiliates  have  voiced  especial  in- 
terest is  the  "contiguous"  rate  bene- 
fits incorporated  in  the  NBC  and 
ABC  plans  but  not  contained  in 
CBS  Radio's.  Officials  of  the  latter 
network  have  said  they  have  no 
intention  of  devising  a  comparable 
contiguous  rate  plan  of  their  own 
— one  reason  undoubtedly  being 
that  CBS  Radio  has  a  number  of 
present  advertisers  who  would 
qualify  for  the  additional  benefits, 
whereas  NBC  had  none  and  ABC 
only  a  relatively  small  number. 

The  special  committee  of  affili- 
ates also  may  elect,  at  its  meeting 
today,  a  new  chairman  to  succeed 
George  B.  Storer  of  Storer  Broad- 
casting Co.,  since  Mr.  Storer  was 
stricken  with  a  deafness  several 
weeks  ago  and  has  been  instructed 
by  his  doctors  to  lessen  the  pace 
of  his  activities.  John  E.  Fetzer, 
WJEF  Grand  Rapids  and  WKZO 
Kalamazoo,  presided  in  Mr.  Storer's 
absence  at  the  "rate  meeting"  in 
Chicago  in  August,  while  John  F. 
Patt,  WJR  Detroit  and  WGAR 
Cleveland,  presided  when  Mr. 
Storer  was  called  away  from  July 
deliberations  on  the  rate  issue. 

Other  committee  members  are 
Victor  A.  Sholis,  WHAS  Louisville; 


Hulbert  Taft,  WKRC  Cincinnati; 
I.  R.  Lounsberry,  WGR  Buffalo  and 
also  chairman  of  the  Columbia  Af- 
filiates Advisory  Board;  Kenyon 
Brown,  KWFT  Wichita  Falls;  Saul 
Haas,  KIRO  Seattle;  Ray  Herndon, 
KTRH  Houston,  and  William 
Quarton,  WMT  Cedar  Rapids. 


ABC  AFFILIATES 

Radio  Total  Now  348 

SIGNING  of  six  new  ABC  radio 
network  affiliates,  bringing  the 
total  to  348  stations,  was  an- 
nounced Wednesday.    They  are: 

WKOZ  Kosciusko,  Miss.  (1240 
kc,  250  w),  owned  by  Kosciusko 
Broadcasting  Co.  and  managed 
by  Cy  N.  Bahakel,  and  WABG 
Greenwood,  Miss.  (960  kc,  1  kw 
day,  500  w  night) ,  also  headed  by 
Mr.  Bahakel,  with  Tom  Reardon 
as  manager. 

WKRD  Rockland,  Me.  (1450  kc, 
250  w),  operated  by  Carleton  D. 
Brown  as  manager. 

KSGA  Redmond,  Ore.  (1240  kc, 
250  w),  owned  by  Redmond  Broad- 
casting Co.,  and  managed  by  W. 
Gordon  Allen,  joins  the  network 
Oct.  3,  while  the  following  join 
effective  Oct.  19: 

KOSF  Nacogdoches,  Tex.  (1230 
kc,  250  w),  owned  by  Kelly  Bell 
with  J.  C.  Stallings  as  manager,, 
and  KRBA  Lufkin,  Tex.  (1240  kc, 
250  w) ,  owned  by  Darrell  E.  Yates, 
who  also  is  station  manager. 


ANOTHER  Freedom  USA  sa 
okayed  by  (I  to  r)  Hank  Luhrma 
Missouri  field  representative  o 
Frederic  W.  Ziv.,  producer;  Pow 
B.  McHaney,  president,  Generc, 
American  Life  Insurance  Co 
sponsor  on  KSD  St.  Louis,  an\ 
Stanley  Richman,  GALI  vie 
president. 


ZIV'S  'FREEDOM' 

Sales  Top  500  Station 

WITH  SALES  reported  as  exceec 
ing  500  stations,  Frederic  W.  Zi 
Co.'s  Freedom,  U.  S.  A.,  transcribe 
radio  series  starring  Tyrone  Powei 
is  being  released  for  premier 
broadcasts  this  week. 

Latest  sales  reportedly  includ 
S.  T.  Jerrell  Co.,  makers  of  nor 
fat  dry  milk  solids,  for  sponsorshi 
in  Birmingham,  Dothan,  Tuscj 
loosa,  Huntsville  and  Florenc 
Ala.,  and  in  Jackson,  Teni 
Agency  for  Jerrell  is  Sout 
Agency,  Birmingham.  Other  r« 
cent  multiple-market  sponsors  als 
have  signed. 
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VACANCY 


Action  May  Await  HST  Retun 


APPOINTMENT  by  President  Tru- 
man of  a  successor  to  FCC  Comr. 
Robert  F.  Jones  may  now  await 
return  of  the  Chief  Executive  from 
his  political  whistle  stop  tour  upon 
which  he  embarked  last  weekend. 
He  is  not  expected  to  return  to 
Washington  until  mid-October. 

Last  week  everything  appeared 
set  for  the  naming  of  William  P. 
Massing,  assistant  secretary  of  the 
FCC,  to  the  unexpired  portion  of 
the  Jones  term  which  runs  until 
June  30,  1954.  Mr.  Massing  had 
passed  preliminary  muster  as  a 
Democrat  from  Indiana,  with  the 
endorsement  of  that  state's  Demo- 
cratic organization. 

In  the  interim,  however,  Benedict 
P.  Cottone,  FCC  general  counsel, 
had  accumulated  considerable  sup- 
port, and  his  name  was  understood 
to  have  been  presented  to  the 
White  House  by  Telford  Taylor, 
former  FCC  general  counsel,  who 
recently  resigned  as  administrator 
of  the  Small  Defense  Plants  Ad- 
ministration to  return  to  his  pri- 
vate law  practice  [At  Deadline, 
Se-t.  151. 

Intervening  events,  however, 
made  it  evident  at  the  weekend 


that  the  President  would  not  be 
disposed  to  name  anyone  from  the 
FCC  on  a  "merit"  basis  to  succeed 
Comr.  Jones.  Instead,  it  was  re- 
ported that  he  preferred  a  "busi- 
ness man,"  preferably  one  who  had 
knowledge  of  the  communications 
field. 

Mr.  Jones  resigned  on  Sept.  19 
and  immediately  became  a  partner 
in  the  Washington  law  firm  of  Ar- 
thur W.  Scharfeld  (the  firm  name 
has  been  changed  to  Scharfeld, 
Jones  &  Baron)  [B»T,  Sept.  22]. 

Interim  Vacancy  Discounted 
It  was  learned  also  that  the  Pres- 
ident definitely  has  decided  to  fill 
the  vacancy  rather  than  allow  the 
appointment  to  lapse  until  the  new 
President  takes  office  Jan.  20.  The 
immediate  appointment  would  be 
on  a  recess  basis,  or  until  Congress 
convenes  in  January.  Then,  it  is 
understood,  Mr.  Truman  had  in 
mind  nominating  the  same  individ- 
ual for  the  balance  of  Mr.  Jones' 
term,  with  a  year  and  a  half  to 
run.  The  question  then  would  be 
whether  the  Senate  would  be  dis- 


posed to  confirm  a  Truman  nom 
nee  with  another  President  abor 
to  assume  office. 

There  were  other  names  mer 
tioned  also  and,  based  on  preceden 
the  list  could  grow  rapidly,  eve 
for  a  recess  appointment. 

Among  the  names  understood  t 
have  been  presented  to  the  Whit 
House  were  those  of  Eugene  Mei 
rill,  now  with  NPA  and  formerl 
with  the  Public  Service  Commissio 
of  Utah;  Edward  P.  Morgan,  pari 
ner  in  the  law  firm  of  Welch,  Moi 
&  Morgan  and  formerly  a  Justic  : 
Department  attorney,  who  recentl 


resigned  from  the  legal  staff 
OPS  to  return  to  law  practice;  an 
Dr.  Franklin  Dunham,  chief  of  ra 
dio-television,  U.  S.  Office  of  Edn 
cation,  and  educational  director  o 
NBC  from  1931  to  1941.  Also  men  jene 
tioned   was   former  Congressmai 
Clinton  D.  McKinnon  of  San  Diegc|acir 
California,  Democrat  who  lost  out  i: 
the  Senatorial  race  against  Repuo 
lican  Sen.  William  Knowland.  Si 
far  as  is  know,  however,  his  nam 
(Continued  on  page  40) 
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ANA  VIEWS  TV,  RATINGS    N  Y     B^  ^ 


AN  estimated  700  members  and 
guests  are  expected  for  the  43d 
annual  meeting  of  the  Assn.  of  Na- 
tional Advertisers  today  (Mon- 
day) through  Wednesday  at  the 
Plaza  Hotel,  New  York. 

Three  radio-TV  highlights  are 
on  the  agenda:  A  Tuesday  after- 
noon report  on  "What  Lies  Ahead 
in  Television,"  followed  by  a  study 
of  "What  Makes 
TV  Commercials 
Sj^mp^SV.  Click,"  plus  a 
■K  Wednesday  morn- 

Jjl     ing  appraisal  of 
HHSn     "Pros  and  Cons 
H|^HHH|     of  Today's  Radio 
J§     and    TV  Rating 
|  Methods." 
»>X  The  estimate  of 

TV's  future  from 
Mr.  Dean  the  advertiser's 
standpoint  e  n- 
compasses  television's  anticipated 
rate  of  expansion  geographically, 
in  terms  of  sets,  and  in  costs,  and 
is  based  on  an  "exceptionally 
thorough  analysis"  made  by  Mc- 
Cann-Erickson.  It  will  be  presented 
to  the  advertisers  by  Sidney  W. 
Dean,  vice  president  in  charge  of 
marketing  services  for  the  agency. 

The  study  of  "What  Makes  TV 
Commercials  Click"  is  described  by 
ANA  as  "a  graphic  expose  of 
Gallup  &  Robinson's  down-to-earth 
findings  based  on  viewer  reactions 
to  hundreds  of  actual  broadcast 
clTV  commercials."  The  presenta- 
tion to  ANA  is  to  be  made  by  Ley- 
ton  Carter,  of  Gallup  &  Robinson. 

Radio-TV  Rating  Talk 

Discussion  of  radio-TV  rating 
methods  will  be  part  of  a  panel 
presentation   of   the  Advertising 

i  Research  Foundation,  which  has 
designated  the  rating  question  as 
one  of  its  first  major  projects. 
Other  subjects  to  be  covered  in- 
clude "What  Is  Being  Done  to 
Provide  You  With  Valid  Data  on 
Magazine  Audiences,"  and  "How 
to  Combat  the  Growing  Criticisms 

hoi  Advertising  Which  Jeopardize 

Its  Impact  and  Effectiveness." 

Panel  members  for  the  ARF  session 
were  listad  as  follows:  Edgar  Kobak, 
president  of  ARF,  moderator;  Henry 
Schachte,  Borden  Co.;  Fred  Manchee, 
BBDO;  Sherwood  Dodge,  Foote,  Cone 
&  Belding;  Lawrence  Deckinger,  Biow 
Co.;  John  Caples,  BBDO;  B.  B.  Geyer, 
Geyer,  Newell  &  Ganger,  and  A.  W. 
Lehman,  ARF. 

Only  one  convention  session  is 
slated  to  be  closed — the  Monday 
afternoon  business  meeting.  Wesley 
I.  Nunn,  Standard  Oil  Co.  (Indi- 
ana), is  board  chairman  of  ANA; 
J.  Ward  Maurer,  Wildroot  Co.,  is 
vice  chairman,  and  Paul  B.  West 
is  president. 

First  session  gets  under  way  at 
10  a.m.  today  with  Harry  Deines, 
general  advertising  manager  of 
Westinghouse  Electric  Corp.,  pre- 
siding. Subjects  to  be  covered  are 
calculated  to  give  advertisers  "an 
insight  into  the  economic  climate 
and  into  the  advertising  and  selling 
job  ahead." 

Dexter  Keezer,  director  of  the 


department  of  economics  of  Mc- 
Graw-Hill Corp.,  is  to  present  a 
McGraw-Hill  analysis  of  the  ques- 
tion: "Does  Continued  Prosperity 
Or  a  Recession  Lie  Ahead — Are 
We  Faced  With  Something  in  Be- 
tween?" Ray  Eppert,  executive 
vice  president  of  Burroughs  Add- 
ing Machine  Co.,  will  discuss  what 
sales  and  advertising  executives 
can  do  now  to  prepare  for  1953-54 
and  how  "One  Company  Has  Put 
a  Specific  Plan  to  Work."  John 
Cunningham,  executive  vice  presi- 
dent of  Cunningham  &  Walsh,  will 
point  up  the  effectiveness  of  adver- 
tising, while  John  E.  Wiley,  John 
E.  Wiley  Inc.,  consultants  on  dis- 
tribution control,  will  discuss  the 
merchandising  side  of  selling. 

ANA  Survey  Findings 

The  results  of  the  annual  ANA 
survey  of  members'  advertising 
plans  will  be  presented  during 
Monday  afternoon  sessions,  with 
Chairman  Nunn  presiding.  Addi- 
tionally, "Retail  Hold-Ups  That 
Sap  the  Power  of  Your  Advertis- 
ing" will  be  analyzed  by  Reginald 
Clough  of  Tide  Magazine,  and  the 


GENERAL  revision  of  WOR-TV 
New  York's  program  schedule  and 
an  accompanying  reduction  in  per- 
sonnel are  in  progress  in  an  at- 
tempt to  put  the  station,  which  has 
been  suffering  "enormous  losses," 
on  a  money-making  or  at  least 
break-even  operation,  an  executive 
of  General  Teleradio,  station  owner, 
said  last  week. 

Another  General  Teleradio  TV 
property,  KHJ-TV  Los  Angeles,  is 
operating  profitably  this  fall,  he 
said,  by  virtue  of  "an  extremely 
low  ratio  of  operating  expenses," 
so  the  approach  is  being  tried  at 
WOR-TV. 

Warren  Wade,  producer  of  the 
station's  Broadway-  TV  Theatre 
series,  full  length  dramas  broad- 
cast for  90  minutes  five  evenings 
a  week,  last  Monday  assumed  the 
new  post  of  station  manager  of 
WOR-TV.  A  TV  pioneer,  Mr.  Wade 
became  video  program  director  for 
NBC  in  1936  and  returned  there 
after  the  war,  in  which  he  served 
as  a  colonel  in  the  Army  Pictorial 
Service,  as  executive  producer  and 
program  manager.  Before  joining 
WOR-TV  he  was  program  manager 
of  WPIX  (TV)  New  York. 

Concurrently,  it  was  learned  that 
Dave  Driscoll,  for  more  than  15 
years  WOR's  news  head  and  for 
the  past  few  months  of  WOR-TV 
only,  will  leave  the  station  the  end 
of  this  week,  together  with  his 
assistant,  Edythe  Messerand,  spe- 
cial events  director  of  WOR-TV 
and  herself  a  WOR  14-year  vet- 
eran, and  Bob  O'Connor,  WOR-TV 
sports  director. 

Noting  that  the  station's  program 


story  of  Minneapolis  Honeywell 
Regulator  Co.'s  program  "to  get 
retail  sales  people  selling  again" 
will  be  reported  by  H.  D.  Bissell, 
the  company's  merchandising  di- 
rector. 

Departing  from  previous  conven- 
tion procedure,  the  sessions  will 
break  up  into  smaller,  informal 
groups  at  about  4  p.m.  for  dis- 
cussion of  special  problems,  such 
as  space  brokerage,  control  over 
cooperative  advertising  funds,  etc. 

Theme  for  the  Tuesday  morning 
session,  with  Block  Drug  Co.  Ad- 
vertising Manager  George  Abrams 
presiding,  will  be  "Plugging  the 
Ad  Budget  Leaks,"  and  speakers 
are  slated  to  include  Parlin  Lillard, 
sales  promotion  manager  of  Gen- 
eral Foods;  James  Peckham,  execu- 
tive vice  president  of  A.  C.  Nielsen 
Co.,  and  J.  M.  McKibbin,  vice 
president  of  Westinghouse. 

The  Tuesday  afternoon  session, 
under  the  chairmanship  of  William 
Brooks  Smith,  director  of  adver- 
tising of  Thomas  J.  Lipton  Inc., 
will  explore  "New  Frontiers  in 
Advertising."    In  addition  to  the 


operations  fall  naturally  into  three 
divisions,  studio,  remotes  and  film, 
Mr.  Wade  said  that  Harvey  Mar- 
lowe, production  manager,  will 
have  charge  of  the  first  two  types 
of  programming,  while  Milton  Fen- 
ster  will  continue  to  supervise 
WOR-TV's  film  operations.  In  his 
direction  of  the  station's  pickups, 
including  both  sports  and  special 
events,  Mr.  Marlowe  will  take  over 
most  of  the  activities  formerly  pur- 
sued by  Miss  Messerand  and  Mr. 
O'Connor.  John  Wingate  of  the 
station's  news  staff,  has  been  made 
news  manager. 

No  Radical  Program  Shifts 

By  and  large  the  WOR-TV  pro- 
gram schedule  will  remain  as  is 
for  the  present,  Mr.  Wade  said. 
The  Broadway  TV  Theatre,  wnich 
had  been  rumored  as  about  to  be 
dropped,  will  continue  under  his 
direction,  he  stated.  The  present 
sports  schedule  will  also  be  main- 
tained. 

Only  major  change  revealed  by 
Mr.  Wade  was  the  cancellation  of 
the  midnight-to-four  a.m.  All  Night 
Show.  Explaining  that  this  pio- 
neer TV  late  night  program  has 
been  frankly  an  experiment,  Mr. 
Wade  said  that  the  test  run  was 
now  concluded  and  the  vehicle  was 
being  brought  back  into  the  shop 
for  a  thorough  check-up. 

A  group  of  20  to  30  engineers 
also  are  being  dropped  from  the 
WOR-TV  payroll.  But  it  was  ex- 
plained that  these  employes  were 
temporarily  taken  on  in  the  spring 
to  handle  the  station's  telecasts 
of   the    Brooklyn    Dodgers  home 


TV  studies,  subjects  will  deal  with 
training  of  advertising  personnel; 
increasing  reader  interest  in  print 
advertisements;  research  on  con- 
sumer motivation,  and  the  need 
for  purposeful  creative  advertising 
copy.  Edward  Weiss,  of  Weiss  & 
Geller,  will  make  the  presentation 
on  consumer  motivation,  while 
Jean  Rindlaub,  of  BBDO,  will  dis- 
cuss the  "New  Frontiers  in  Copy, 
Too." 

The  annual  dinner  will  be  held 
at  7:30  p.m.  Tuesday,  preceded 
by  a  reception  by  the  ANA  board 
at  6:30  p.m.  and  followed  by  en- 
tertainment provided  by  CBS  at 
9  p.m. 

After  the  Wednesday  morning 
forum  program,  Gardner  Cowles, 
president  of  the  Cowles  stations 
and  of  Look  magazine,  will  address 
a  closing  luncheon  on  "What  Hap- 
pens to  Advertising  After  the 
Campaign  and  Elections"  —  de- 
scribed by  ANA  as  "a  penetrating 
and  comprehensive  review  of  the 
factors  in  our  economy  which  will 
dominate  advertising  and  market- 
ing operations." 


Programs,  Personnel 


games  and  to  act  as  relief  opera- 
tors during  the  vacation  period. 

Station  emphatically  denied  re- 
ports that  the  Dodgers  telecasts 
would  not  be  resumed  next  year. 

Top  Executive  Changes 

Top  executive  changes  at  WOR 
and  WOR-TV  since  the  acquisition 
of  those  stations  by  General  Tele- 
radio in  January,  when  GT  also 
became  a  major  stockholder  in 
MBS,  have  involved: 

Theodore  C.  Streibert,  WOR  and 
WOR-TV  president,  who  now  heads 
another  GT  company,  the  General 
Telecasting  System,  projected  TV 
network  operation  [B«T,  June  30], 
and  Curt  Heuser,  WOR  controller, 
now  with  GTS.  The  WOR  prop- 
erties now  are  headed  by  Thomas 
F.  O'Neil,  GT  president,  who  also 
succeeded  Frank  White,  now  an 
NBC  vice  president,  as  MBS  presi- 
dent. 

J.  R.  Poppele,  vice  president  and 
chief  engineer  of  WOR  and  WOR- 
TV,  who  was  promoted  to  a  similar 
post  with  Mutual  as  well,  and  re- 
signed Sept.  10. 

R.  G.  Maddux,  vice  president  in 
charge  of  TV  sales,  who  left. 
Bob  Blake,  head  of  WOR  radio- 
TV  publicity,  left  when  his  du- 
ties were  absorbed  by  Frank 
Zuzulo,  MBS  publicity  director. 

Julius  F.  Seebach,  program  vice 
president  of  WOR  (AM),  who  was 
given  the  same  title  for  the  net- 
work as  well  when  William  H.  Fine- 
shriber,  who  had  held  that  post,  was 
advanced  to  executive  vice  president 
in  charge  of  combined  MBS- WOR 
radio  operations  [B»T,  June  9]. 
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NARTB  DIST.  10 Hqrd  Se"ing' Stqble  Rates  Urged  J- R-  HOWARD 


BEOADCASTERS  can  solve  their 
basic  problems  in  the  face  of  com- 
petition from  TV  and  other  media 
by  hard  selling  and  maintenance 
of  rate  structures,  a  hundred 
NARTB  District  10  delegates  were 
told  at  their  Monday-Tuesday 
meeting,  held  at  Excelsior  Springs, 
Mo. 

Network  affiliates  were  chided 
for  "capitulating"  to  network  rate 
cuts  and  independent  spokesmen 
recalled  the  day  when  they  carried 
the  heaviest  load  of  industry 
troubles. 

Rate  and  television  discussions 
topped  the  two-day  meeting  at 
which  E.  K.  (Joe)  Hartenbower, 
KCMO  Kansas  City,  presided  as 
district  director.  NARTB  Presi- 
dent Harold  E.  Fellows  reviewed 
NARTB  association  affairs  and 
delivered  a  talk,  "I  Can  Get  It 
for  You  Retail."  Others  from 
NARTB  headquarters  were  Ralph 
W.  Hardy,  government  relations 
director;  Richard  P.  Doherty,  em- 
ploye-employer relations  director, 
and  William  T.  Stubblefield,  sta- 
tion relations  director. 

Panel  on  Rates 

William  B.  Quarton,  WMT 
Cedar  Rapids,  la.,  presided  at  a 
panel  discussion  on  rates.  Other 
members  were  Herbert  R.  Ohrt, 
KGLO  Mason  City,  la.;  John  Alex- 
ander, KODY  North  Platte,  Neb.; 
Ralph  Evans,  WHO-WOC  Des 
Moines-Davenport;  John  T.  Schil- 
ling, WHB  Kansas  City;  Arden 
Swisher,  KOIL  Omaha;  Chet 
Thomas,  KXOK  St.  Louis,  and  J. 
Gordon  Wardell,  KGBX  Spring- 
field, Mo. 

George  M.  Burbach,  KSD-AM- 
TV  St.  Louis,  urged  broadcasters 
to  sell  radio  "for  what  it  is  and 
not  what  it  ain't."  He  claimed 
radio  needs  more  sales  enthusiasm. 
"Maintain  your  rates,"  he  urged, 
"since  rate  reductions  in  the  eyes 
of  advertisers  are  tantamount  to 
an  admission  the  rates  originally 
were  too  high." 

William  E.  Ware,  KSTL  St. 
Louis,  recalled  that  a  decade  ago 
"the  independents  were  huddled 
together  in  a  meeting  like  this 
while  the  network  affiliates  were 
laughing  and  telling  jokes  in  the 
cocktail  lounge."   He  said: 

We  were  lean  and  hungry  then, 
but  we  got  realistic  and  tough  and 
learned  to  fight.  Today  as  a  result 
of  being  in  training  our  picture  is 
different  from  your  network  dilemma. 
What  you  fellows  need  is  a  little 
independent  thinking.  The  next  time 
you  walk  into  a  Boca  Raton  or  Con- 
rad Hilton  session  for  your  semi-an- 
nual sandbag  cut-rate  treatment,  get 
out  your  pencil  and  figure  out  how 
few  quarter-hours  you  would  have  to 
sell  locally  to  equal  your  monthly 
network  revenue. 

Then  look  at  how  much  time  you 
have  left  over  to  further  increase 
your  gross.  Perhaps  you  should  oper- 
ate as  independent  stations,  taking 
your  network  income  as  bonus  reve- 
nue. Get  yourself  some  salesmen  who 
are  new  to  radio.  They  aren't  smart 


BROADCASTERS  at  NARTB  District  10  meeting  included:  Seated  (I  to  r), 
S.  H.  McGovern,  KSO  Des  Moines;  Ralph  Evans,  WHO-WOC  Des  Moines- 
Davenport;  Robert  Dillon,  KRNT  Des  Moines;  George  J.  Higgins,  KMBC 
Kansas  City.  Standing,  George  M.  Burbach,  KSD  St.  Louis;  Todd  Storz, 
KOWH  Omaha;  William  E.  Ware,  KSTL  St.  Louis;  William  B.  Quarton,  WMT 
Cedar   Rapids;   Paul   R.   Fry,   KBON  Omaha. 


like  we  are — they  call  on  everybody. 
Change  your  research  to  reflect  how 
many  dollars  your  advertising  brings 
into  the  advertiser's  place  of  busi- 
ness. 

But  whatever  you  do,  quit  spend- 
ing your  research  money  fighting  each 
other  and  quit  allowing  your  rate 
to  be  cut. 

Mr.  Swisher  said  that  "now, 
more  than  ever,  is  the  time  for 
stations  to  work  with  parent  net- 
works. Good  network  variety  en- 
tertainment plus  local  program- 
ming and  hard  selling  will  build 
real,  lasting  listener  appreciation 
and  results.  It's  the  answer  to  all 
competition — crying  about  network 
rate  adjustments  brings  only  red 
eyes." 

Mr.  Evans  reminded  that  AM 
radio  provides  "the  least  expensive 
advertising  medium  because  it  is 
a  continuing  competitor  for  atten- 
tion to  every  daily  activity  of  the 
individual,  in  or  out  of  the  home, 
with  the  exception  of  television. 
The  combination  of  sight  and  sound 
does  provide  tremendous  audience 
impact,  but  radio  listening  de- 
mands far  less  physical  endurance 


and  close  attention  than  television." 

Harold  Hough,  WBAP-TV  Fort 
Worth,  representing;  the  NARTB 
TV  board,  led  a  television  discus- 
sion. On  the  panel  with  him  were 
Messrs.  Evans  and  Burbach; 
Ernest  Sanders,  WOC-TV  Daven- 
port, la. ;  Frank  P.  Fogarty,  WOW- 
TV  Omaha ;  Richard  B.  Hull,  WOI- 
TV  Ames,  la.,  and  Mr.  Doherty. 
Among  those  posing  questions  on 
behalf  of  AM  were  Messrs.  Ware, 
Ohrt,  Quarton  and  Hartenbower; 
Robert  Dillon,  KRNT  Des  Moines; 
Ben  B.  Sanders,  KICD  Spencer, 
Iowa;  G.  Pearson  Ward,  KTTS 
Springfield,  Mo. ;  Gordon  Pentz, 
KWBE  Beatrice,  Neb. 

Mr.  Hough  said  simulcasting  will 
become  an  important  factor  in  the 
future,  helping  both  radio  and  TV 
as  they  grow  side  by  side.  He 
cautioned  against  haste  in  TV 
planning  and  advised  care  in  staff 
selection.  Questions  covered  size 
of  market  justifying  TV  operation, 
revenue  needed  and  operating  costs 
of  network  and  non-network  sta- 
tions. 

A  minimum  of  50,000  sets  will  be 
required  in  major  markets  to  jus- 


Jack  Howard 


Named  in  Scripps  Shif 

TOP-LEVEL  executive  realignmen 
in  the  E.  W.  Scripps  Co.,  operating 
company  of  19  Scripps-Howan 
newspapers  and 
owner  of  Scripps- 
Howard  Radio 
Inc.,  will  become 
effective  Dee.  31, 
with  Jack  R. 
Howard,  presi- 
dent of  the  radio- 
TV  company  and 
executive  vice 
president  of  E.  W. 
Scripps  Co.,  be- 
coming president 
of  the  overall  operating  company 

Mr.  Howard,  42,  will  succeed  hi: 
father,  Roy  W.  Howard,  in  th< 
E.  W.  Scripps  Co.  presidency,  whils 
Charles  E.  Scripps,  32-year-olc 
grandson  of  E.  W.  Scripps,  wil 
succeed  W.  W.  Hawkins  as  chair 
man  of  the  board.  Mark  Ferree 
general  business  manager  of  the 
Scripps-Howard  papers,  will  sue 
ceed  Jack  R.  Howard  as  executive 
vice  president  and  continue  as  ger. 
eral  business  manager,  and  Walke; 
Stone,  now  head  of  the  Washingtor 
bureau,  will  become  editor-in-chiei 
of  Scripps-Howard. 

Scripps-Howard  Radio,  a  wholh 
owned  subsidiary  whose  executive 
lineup  was  not  involved  in  th 
change,  is  licensee  of  WCPO-AM- 
FM-TV  Cincinnati.  WEWS  (TV) 
Cleveland,  and  WNOX  Knoxville 
In  addition,  the  Memphis  Commer 
cial  Appeal,  a  Scripps-Howarc 
newspaper,  is  licensee  of  WMC 
and  WMCT  (TV)  Memphis. 


DELEGATE  GROUP  at  NARTB  District  10  session:  Seated  (I  to  r),  Robert 
Thomas,  WJAG  Norfolk,  Neb.;  LeRoy  W.  Lenwell,  KBRL  McCook,  Neb.; 
E.  K.  (Joe)  Hartenbower,  KCMO  Kansas  City,  district  director;  G.  Pearson 
Ward,  KTTS  Springfield;  Harry  Burke,  KFAB  Omaha.  Standing,  Wayne  Cribb, 
KHMO  Hannibal,  Mo.;  Ray  Dady,  KWK  St.  Louis;  Ben.  B.  Sanders,  KICD 
Spencer,  la.;  Chet  Thomas,  KXOK  St.  Louis;  Herbert  R.  Ohrt,  KGLO  Mason 
City,  la.;  Walt  Varnum,  RCA,  Kansas  City. 


tify  TV  operations,  it  was  sug- 
gested. Non-network  costs  will  be 
higher  because  of  film  expense  and 
additional  personnel,  delegate: 
were  told.  As  to  size  of  market 
75,000  was  given  as  a  minimum 
Mr.  Doherty  estimated  $140,000  a: 
minimum  revenue  needed  in 
small  TV  market. 

Luncheon  speakers  included  Tom 
Collins,  advertising  and  promotior. 
director  of  City  National  Bank  & 
Trust  Co.,  Kansas  City,  whose 
subject  was,  "One  and  One  Aren't 
Always  Two." 

Resolutions  adopted  by  the  dis- 
trict called  for  study  of  a  plan  to 
bring  Kansas  and  Oklahoma  into 
District  10  with  Missouri,  Iowa 
and  Nebraska ;  commended 
NARTB  for  stand  in  Kansas  State 
Agricultural  College  TV  grant; 
endorsed  change  in  FCC  operator 
rules;  opposed  taking  commercial 
TV  channels  for  educational  sta- 
tions, and  voiced  confidence  in  ra- 
dio as  an  advertising  medium. 

Members  of  the  Resolutions  Com- 
mittee included  Mr.  Thomas  a 
chairman;  Messrs.  Ware,  War 
and  Alexander,  and  K.  S.  Gordon 
KDTH  Dubuque,  Iowa. 

Members  of  the  Membership 
Committee  are  Edward  Breen 
KVFD  Fort  Dodge,  Iowa;  Han y 
Burke,  KFAB  Omaha,  and  Mahlon 
R.  Aldridge  Jr.,  KFRU  Columbia 
Mo. 
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[The  Timken 
Message... 


.  .  .  Reaches  Its  Employes 
And  the  General  Public  by  Radio 


By  B.  J.  HAUSER 

Director  Cooperative  Programs 
Mutual  Broadcasting  System 

CONTINUOUSLY,  for  almost 
four  years,  The  Timken  Rol- 
ler Bearing  Co.,  one  of  the 
nation's  industrial  giants,  has 
sponsored  Fulton  Lewis  jr.,  Mu- 
tual network  cooperative  program, 
in  their  main  plant  city  of  Canton, 
Ohio,  over  WHBC. 

There  have  been  many  evidences, 
of  course,  of  the  large  audience 
which  Fulton  Lewis  has  reached 
for  this  organization  in  the  Canton 
area,  including  a  recent  survey 
which  uncovered  a  rating  of  10.9 
!  representing  38%  of  the  audience. 
But  even  more  impressive  evi- 
dence is  this  letter  to  Fulton  Lewis 
from  Timken  President  William  E. 
Umstattd : 

Our  company  has  sponsored  your 
/program  for  many  years.  We  feel  we 
■have  definitely  furthered  the  use  of 
of  our  bearings,  alloy  steel  and  rock 
bits  by  this  means  of  advertising 
our  product.  Your  program  is  a 
strong,  lively  and  informative  one. 
Our  own  employes  enjoy  hearing  you 
;and  we  know  that  the  people  in  our 
community  listen  to  and  discuss  your 
broadcasts. 

The  Timken  sponsorship  of  Mr. 
Lewis,  broadcast  Mon.-Fri  7-7:15 
p.m.,  covers  many  different  phases, 
but  basically  these  are  the  main 
points  in  its  commercial  copy,  as 
pointed  out  by  R.  A.  Wagner,  pub- 
lic relations  director  for  Timken : 

1.  Preservation  of  our  free  enter- 
prise system  of  business. 

wmmmm 


2.  Preservation  of  the  form  of  gov- 
ernment as  outlined  in  the  Constitu- 
tion. 

3.  The  belief  that  taxes  should  be 
levied  only  for  necessary  and  military 
functions  of  government;  the  reduc- 
tion of  government  support  of  pro- 
grams designed  for  minority  groups ; 
criticisms  of  waste  of  tax  money  and 
inefficiency  in  government  operations. 

4.  The  fight  against  communism. 

5.  The  promotion  of  the  activities 
of  public  service  organizations  such 
as  the  Red  Cross,  Community  Chest, 
Cancer  Society  and  Armed  Forces 
recruiting. 

6.  The  preservation  of  the  funda- 
mental freedoms  along  with  registra- 
tion and  voting  promotion. 

7.  Criticism  of  irresponsible  union 
leadership. 

Here  are  examples  of  announce- 
ments which  the  local  announcer  at 
WHBC  Canton  cuts  into  the  Fulton 
Lewis  program  for  Timken : 

"If  you  were  to  sit  down  and  fig- 
ure out  how  much  you  spend  each 
month  and  itemize  the  list,  it  would 
probably  read  something  like  this : 
25%  for  rent  or  house  payments; 
40 %  for  food;  10%,  for  clothing; 
5%  for  automobile  and  transpor- 
tation; 20-30%  for  taxes.  To  be 
realistic  about  this  cost  of  living 
business,  you  don't  dare  overlook 
those  taxes  you  pay  before  you 
even  see  your  paycheck.  It's  a  big 
hunk,  I'm  sure  you'll  agree.  Worse 
than  that,  it's  unjustified.  You're 
paying  taxes  to  support  govern- 
ment waste  and  inefficiency.  No 
one  wants  to  be  a  party  to  a  hoax. 
Yet,  by  collecting  taxes  on  the  pre- 
text of  using  it  for  sound  pur- 
poses, when  in  fact  the  money  is 
being  wasted,  we  taxpayers  are 
parties  to  a  hoax.  Write  your  con- 
gressman and  Senators  today  and 
tell  them  you're  fed  up  with  this 
spending  orgy  perpetrated  against, 
and  not  for,  the  taxpayer. 

"The  founder  of  modern  day 
Russian  Communism,  Nikolai  Len- 
in,  made   this   statement,  quote: 


TIMKEN  President  Umstattd  ex- 
amines a  display  of  one  of  the 
company's  products. 


'Some  day  we  will  force  the  United 
States  to  spend  itself  into  destruc- 
tion,' end  of  quotation.  Are  we  in 
the  United  States  doing  that  now? 
Compare  the  value  of  your  dollar 
today  to  what  it  was  worth  10 
years  ago.  Compare  the  amount 
of  money  you  pay  out  in  taxes  now 
to  what  you  paid  10  years  ago. 
We  are  in  the  middle  of  an  infla- 
tionary spiral  that  can  destroy  this 
country  every  bit  as  effectively  as 
an  invasion  of  communist  hood- 
lums. What  can  we  do  about  this 
situation  as  individuals?  Produce 
more.  Buy  only  what  you  need. 
Write  your  congressman  in  Wash- 
ington. Tell  him  to  vote  against 
needless  government  spending. 

"Back  in  the  days  when  Ameri- 
ca's freedom  was  no  more  than  an 
idea  in  men's  minds  there  were  tree 
stumps  everywhere  as  colonists 
cleared  the  land.  And  when  a  man 
had  something  to  say  for  freedom, 
these  stumps  made  handy  plat- 
forms to  speak  from.  Standing  on 
stumps  and  making  speeches  got  to 
be  an  American  custom  —  and 
finally  a  right  guaranteed  by  the 
Constitution.  Tree  stumps  are  few 
and  far  between  these  days,  but 
you  still  have  the  right  to  'get  up 
on  a  stump'  and  say  what  you 
think.  Freedom  of  speech  is  im- 
portant to  America.  You  can  do 
your  share  to  preserve  this  free- 
dom by  standing  up  for  your  rights 
and  defending  them  whenever  and 


wherever  you  see  them  being  at- 
tacked. Remember,  they're  'your' 
rights,  so  treat  them  'right'! 

"It  won't  be  long  until  the  sev- 
enth spiral  of  inflation  hits  us. 
Steel  unions  will  demand  and  get 
increased  wages,  steel  prices  will 
go  up,  and  other  prices  and  other 
wages  will  follow.  General  wage 
increases  mean  general  price  in- 
creases. 

"Fifty  years  ago,  Teddy  Roose- 
velt made  a  statement  on  political 
morality  that  gives  us  food  for 
thought,  today.  With  RFC  scandal, 
deep  freeze  scandal,  crime  con- 
trolled politics,  five  percenters  and 
other  scandals — it's  time  we  gave 
serious  thought  to  the  importance 
of  honesty  in  government.  Here 
is  the  statement  made  by  Theodore 
Roosevelt  in  1901 :  Quote,  'In  the 
last  resort,  good  laws  and  good  ad- 
ministration must  rest  upon  the 
broad  basis  of  sound  public  opinion. 
A  dull  public  conscience,  an  easy 
going  acquiescence  in  corruption, 
infallibly  means  debasement  in  pub- 
lic life,  and  such  debasement  in  the 
end  means  the  ruin  of  free  institu- 
tions. Freedom  is  not  a  gift  which 
will  tarry  long  in  the  hands  of  the 
dishonest  or  of  those  so  foolish  or 
so  incompetent  as  to  tolerate  dis- 
honesty in  their  public  servants' — 
end  of  quotation." 

"Welfarism  means  socialism.  So- 
cialism  means   decreased  produc- 

( Continued  on  page  108) 
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CENSUS  DATA 


Ariz.,  R.  I.  Radio-TV  Listed  WAPigged 


RADIO  and  TV  home  statistics, 
based  on  the  1950  U.  S.  Census, 
were  made  public  last  week  for 
the  states  of  Arizona  and  Rhode 
Island. 

Census  data  were  collected  in 
April,  1950,  and  the  figures  just 
released  show  the  number  of  radio 
and  TV  homes  at  that  time.  When 
the  TV  data  were  collected  there 
were  scarcely  5  million  video  homes 
in  the  nation  compared  to  18.5  mil- 
lion at  this  time. 

In  Rhode  Island,  Cranston  had 


Statistics  in  adjacent  tables 
are  extracted  from  final  re- 
ports of  the  1950  Census  of 
Housing,  Series  H-A,  No.  3 
for  Arizona,  39  for  Rhode 
Island  which  will  be  avail- 
able in  about  six  weeks  from 
the  Superintendent  of  Docu- 
ments, Washington  25,  D.  C, 
at  30  cents  per  copy. 

Statistics  on  distribution  of 
the  population  in  the  states 
are  presented  in  final  reports 
of  the  1950  Census  of  Popula- 
tion, Series  P-A,  No.  3,  39, 
now  available  from  the  Sup- 
erintendent of  Documents,  at 
15  cents  a  copy  for  each  state. 
Descriptions  and  maps  of 
"urbanized  areas"  are  pre- 
sented in  these  reports. 

Statistics  on  characteristics 
of  the  population  in  the  states 
are  presented  in  final  re- 
ports of  the  1950  Census  of 
Population,  Series  P-B,  No. 
3  and  39,  available  from  the 
Superintendent  of  Documents, 
at  30  cents  a  copy.  Descrip- 
tions of  Standard  Metropoli- 
tan Areas,  if  any,  are  pre- 
sented in  these  reports. 

A  Standard  Metropolitan 
Area  is  generally  described 
as  a  county  or  group  of  con- 
tiguous counties  with  at  least 
one  city  of  50,000  or  more.  In 
New  England,  it  is  denned  on 
a  town  or  city  rather  than 
county  basis. 

An  urbanized  area  con- 
tains at  least  one  city  of 
50,000  or  more  and  includes 
surrounding  closely  settled 
incorporated  and  unincorpo- 
rated areas. 


CBS  'Newspaper7  Salute 

CBS  RADIO  will  salute  National 
Newspaper  Week  (Oct.  1-8)  during 
its  You  and  the  World  public  af- 
fairs series  on  Sept.  29,  30,  and  Oct. 
1,  2,  featuring  on  broadcasts  in 
that  order:  Robert  U.  Brown,  vice 
president  and  editor  of  Editor  & 
Publisher;  Frank  J.  Starzell,  gen- 
eral manager  of  the  AP;  Donald 
Christie,  publisher  of  the  Fort 
Plain  (N.  Y.)  Courier-Standard, 
and  Eugene  Meyer,  board  chairman 
of  the  Washington  Post,  which  has 
majority  interest  in  WTOP-AM- 
FM-TV  that  city. 


99.1%  radio  ownership.  Highest 
ownership  in  Arizona  was  found  at 
Phoenix,  with  a  94.8%  figure. 

Among  counties  in  the  states, 
Bristol,  R.  I.,  was  at  the  top  with 
98.7%.  All  Rhode  Island  counties 
ran  98.3%  or  higher.  Lowest  figure 
in  the  county  group  was  Apache 


County,  Ariz.,  with  38.7%  radio 
ownership. 

Rhode  Island  was  far  ahead  of 
other  states  in  1950  TV  homes, 
with  an  unusually  high  average  of 
21.6%  for  the  state.  In  Providence, 
22.9%  of  homes  were  TV  equipped 
in  1950,  with  Warwick  showing 
29%. 


RADIO  AND  TELEVISION— 1950  U.  S.  CENSUS  OF  HOUSING— ARIZONA 


RADIO 

TELEVISION 

With  Radio 

With 

TV 

e 

1950 

Area 

Total 
populatio 

Total _ 
occupied 
dwelling 
units 

Number 
reporting 

Number 

Per  Cent 

1940 

Radio 

Homes 

Number 
reporting 

Number 

Per  Cent 

THE  STATE 

749,587 

210,374 

205,050 

183,325 

89.4 

87,781 

204,645 

4,410 

2.2 

Urban  and  Rural  Nonfarm 

191,461 

186,695 

169,855 

91.0 

76,742 

186,305 

4,145 

2.2 

Urban 

416,000 

123,886 

121,190 

113,965 

94.0 

39,234 

120,985 

3,225 

2.7 

Rural  nonfarm 

256,673 

67,575 

65,505 

55,890 

85.3 

37,508 

65,320 

920 

1.4 

Rural  farm 

76,914 

18,913 

18,355 

13,470 

73.4 

11,039 

18,340 

265 

1.4 

S.  M.  A. 

Phoenix 

331,770 

96,435 

94,715 

88,310 

93.2 

36,344 

94,250 

3,850 

4.1 

Phoenix  Urbanized 

Area 

216,038 

65,340 

63,975 

60,420 

94.4 

63,635 

2,715 

4.3 

URBAN  PLACES 

Amphitheater  (uninc.) 

12,664 

4,038 

3,945 

3,835 

97.2 

3,915 

40 

1.0 

Mesa 

16.790 

4,739 

4,510 

4,325 

95.9 

1,405 

4,480 

120 

2.7 

Phoenix 

106,818 

34,245 

33,575 

31,815 

94.8 

15,895 

33,435 

1,490 

4.5 

Tucson 

45,454 

13,816 

13,585 

13,050 

96.1 

8,331 

13,535 

110 

0.8 

COUNTIES 

Apache 

27,767 

5,200 

4,940 

1,910 

38.7 

1,372 

4,935 

20 

0.4 

Cachise 

31,488 

9,460 

9,340 

8,440 

90.4 

6,893 

9,345 

10 

0.1 

Caconino 

23,910 

6,014 

5,105 

4,370 

85.6 

2,403 

5,100 

10 

0.2 

Gila 

24,158 

6,937 

6,875 

6,180 

89.9 

4,631 

6,880 

20 

0.3 

Graham 

12,985 

3,388 

3,395 

2,955 

87.0 

1,821 

3,385 

Greenlee 

12,805 

3,282 

2,510 

2,330 

92.8 

1,567 

2,780 

5 

0.2 

Maricopa 

331,770 

96,435 

94,715 

88,310 

93.2 

36.344 

94,250 

3,850 

4.1 

Mohave 

8,510 

2,575 

2,585 

2,280 

88.2 

1,657 

2,575 

20 

0.8 

Navajo 

29,446 

6,890 

6,845 

4,075 

59.5 

2,518 

6,830 

5 

0.1 

Pima 

141,216 

41,157 

40,565 

38,005 

93.7 

14,619 

40,450 

245 

0.6 

Pinal 

43,191 

11,072 

10,235 

8,265 

80.8 

3,695 

10,190 

no 

1.1 

Santa  Cruz 

9,344 

2,508 

2,510 

2,245 

89.4 

1,546 

2,520 

30 

1.2 

Yavapai 

24,991 

7,698 

7,615 

6,920 

90.9 

5,473 

7,620 

45 

0.6 

Yuma 

28,006 

7,754 

7,815 

7,040 

90.1 

3,242 

7,785 

40 

0.5 

RADIO  AND  TELEVISION— 1950  U.  S.  CENSUS  OF  HOUSING— RHODE  ISLAND 


RADIO 

TELEVISION 

With  Radio 

With 

TV 

e 

1950 

Area 

Total 
populatic 

Total 
occupied 
dwelling 
units 

Number 
reporting 

Number 

Per  Cent 

1940 

Radio 

Homes 

Number 
reporting 

Number 

Per  Cent 

THE  STATE 

791,896 

Urban  and  Rural 

Nonfarm 

Urban 

667,212 

Rural  nonfarm 

Rural  farm 

S.  M.  A. 

Providence 

737,200 

Providence  Urbanized 

5<33,346 

URBAN  PLACES 

Bristol  (uninc.) 

10,335 

Central  Falls 

23,550 

Cranston 

55,060 

Newport 

37,564 

Pawtucket 

81,436 

Providence 

248,674 

Warwick 

43,028 

Woonsocket 

50,21 1 

COUNTIES 

Bristol 

29,079 

Kent 

77,763 

Newport 

61,539 

Providence 

574,973 

Washington 

48,552 

225,447 
222,667 
192,446 
30,221 
2,780 


223,785 
221,091 
191,265 
29,825 
2,695 


220,460 
217,815 
188,520 
29,295 
2,645 


98.5 
98.5 
98.6 
98.2 
98.1 


211,471    209,780    206,880  98.6 

169,462    163,185    165,910  98.6 


2,943 
7,090 
14,575 
9,398 
24,826 
72,259 
12,509 
14,993 


8,191 
22,565 
15,783 
166,542 
12,366 


2,945 
6,975 
14,410 
9,350 
24,855 
71,375 
12,480 
14,905 


8,295 
22,395 
15,605 
165,190 
12,300 


2,910 
6,850 
14,285 
9,190 
24,555 
70,155 
12,355 
14,630 


8,190 
22,075 
15,370 
162,730 
12,095 


98.8 
98.2 
99.1 
98.3 
98.8 
98.3 
99.0 
98.2 


98.7 
98.6 
98.5 
98.5 
98.3 


176,739 
174,495 
161,891 
12,604 
2,244 


2,636 

6,082 
10,740 

7,253 
19,652 
64,193 

7,412 
12,068 


6,170 
14,301 
11,256 
137,059 

7,953 


222,960 
220,295 
190,640 
29,655 
2,665 


48,215 
47,805 
41,345 
6,460 
410 


21.6 
21.6 
21.7 
21.8 
15.4 


209,050    47,935  22.9 

167,565    37 ..330  22.6 


2,975 
6,950 
14,360 
9,330 
24,775 
71,085 
12,420 
14,865 


8,290 
22,330 
15,555 
164,605 
12,180 


755 
1,570 
3,615 
1,175 
5,960 
13,565 
3,600 
3,370 


2,215 
6,005 
2,445 
36,185 
1,365 


25.4 
22.6 
25.2 
12.6 
24.1 
19.1 
29.0 
22.7 


26.7 
26.9 
15.7 
22.0 
11.2 


Gillette  Buys 


GILLETTE  Safety  Razor  Co., 
Boston  will  sponsor  Dec.  27  annual 
Blue  -  Gray  football  game  from 
Montgomery,  Ala.  as  part  of  its 
Cavalcade  of  Sports  on  Mutual. 
Gillette's  agency  is  Maxon  Inc., 
New  York. 


Swift  Renews  'Club' 

SWIFT  &  Co.,  Chicago,  is  renew- 
ing 9:15-9:45  a.m.  portion  of  hour- 
long  Breakfast  Club  (Mon.-Fri., 
9-10  a.m.  EDT)  on  full  ABC  radio 
network  for  52  weeks,  effective 
Oct.  20.  Agency  is  J.  Walter 
Thompson  Co.,  Chicago. 


"PIG  in  the  agency"  instead 
of  "pig  in  the  poke,"  was  the 
cry  set  forth  last  week  when 
Chet  Slaybaugh,  head  of  the 
timebuying  department  of 
Morse  International,  New 
York,  returned  from  lunch 
to  find  a  large,  live,  spuealing 
hog  using  the  office  as  a  pen. 
Seems  the  animal  was  a  gag- 
gift  from  Lionel  Baxter  and 
WAPI  Birmingham.  Mr. 
Slaybaugh  was  planning  to 
lead  the  pig  by  a  rope 
through  the  office  building, 
down  to  the  station  and  onto 
the  commuter  train,  but 
fortunately  an  office  assistant 
turned  up  with  a  car  and 
saved  Manhattan  from  an  un- 
accustomed spectacle. 


I 


RADIO'S  OOTLIII 

BAB's  Sweeney  Forecast 

PROPHECY  that  radio  advertis 
ing  will  increase  by  $250  million  ii 
the  next  five  years  and  thus  read 
the  billion  dollar  mark  by  1951 
was  voiced  by  Kevin  B.  Sweeney 
vice  president  of  Broadcast  Adver 
tising  Bureau,  before  the  Milwau 
kee  Advertising  Club  Thursday 

But  he  tempered  his  remark  witl 
a  warning  that  the  radio  indus 
try  may  be  in  for  "another  twc 
years  of  purgatory  before  ii 
cleanses  away  all  its  sins." 

He  listed  radio's  "seven  deadh 
sins"  as  follows:  Doing  business 
with  too  few  advertisers;  competi 
tive  selling  within  the  industry 
manufacturing  and  remanufactur 
ing  the  same  type  of  programming 
"wet-nursing  television  into  j 
strong,  competitive  position";  fall 
ing  prey  to  programmers;  expand- 
ing too  quickly — tripling  the  num- 
ber of  stations  in  three  years;  and 
reacting  too  sluggishly  when  the 
challenge  to  radio  became  evident 

Mr.  Sweeney  asserted  that  ra 
dio  is  making  progress  toward 
"washing  away"  all  these  sins.  He 
said  he  envisioned  a  radio  broad 
casting  industry  more  powerful 
than  ever  emerging  from  the  cur 
rent  period  of  rate  stabilization. 

Mr.  Sweeney  listed  as  "things 
to  come"  in  the  next  five  years: 

"More  radio  stations  by  an  appre 
ciable  margin  than  there  are  now  . . 
and  a  higher  percentage  of  them  will 
be  operated  profitably  than  ever  be 
fore;"  "close  to  two-thirds  of  all 
homes  will  have  three  or  more  radio 
sets  and  more  than  90%  of  all  auto- 
mobiles will  be  radio-equipped  with 
the  present  30%  and  70%  figures 
respectively;"  "number  of  radio  sta- 
tions doing  specialized  programming' 
— classic  music,  Negro,  hillbilly,  for- 
eign language,  all  news — will  exceed 
the  stations  doing  a  general  diversi- 
fied type  of  programming";  radio 
stations  will  know  more  "what  makes 
advertising  effective — they  will  know 
with  greater  accuracy  than  ever  be- 
fore in  the  history  of  advertising 
how  to  bring  people  to  the  cash  reg- 
ister." 
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Presented  to  FCC 


FCC  SHOULD  approve  the  merg- 
er of  ABC  and  United  Paramount 
Theatres  Inc.  because  it  would  be 
best  for  radio  and  TV,  those  two 
companies  argued  vigorously  in  a 
joint  167-page  brief  submitted  last 
week  to  FCC  Hearing  Examiner 
Leo  Resnick. 

Essentially  the  voluminous  pro- 
posed findings  were  a  recapitula- 
tion of  the  points  made  during  the 
90-odd  hearing  days;  that:  (1) 
ABC  is  in  bad  financial  plight;  (2) 
''merger  with  UPT  would  give  ABC 
added  capital  and  entertainment 
know-how  which  would  be  used  to 
bolster  radio  and  TV  program- 
ming; (3)  strengthened  ABC  could 
really  compete  with  dominant  NBC 

■  and  CBS,  thus  benefit  the  industry 
and  the  public. 

|j  Alternative,  although  not  ex- 
pressed in  so  many  words,  is  that 
ABC  may  be  forced  to  go  out  of 
business. 

Also  filed  last  week  were  pro- 
-  posed  findings  by  Paramount  Pic- 
tures in  behalf  of  the  license  re- 
newal of  its  KTLA  (TV)  Los  An- 
geles among  other  facets  of  the 
case. 

Proposed  Findings  Expected 

Due  this  week  are  proposed  find- 
ings— presumably  in  opposition — 
6  ii  from  the  FCC's  Broadcast  Bureau 
;:  n  and  Allen  B.  DuMont  Labs. 

Need  by  ABC  for  more  capital 
is  the  prime  consideration  in  the 
merger,  the  joint  brief  emphasized. 
ABC's  1950  gross  of  $45,279,660 
was  less  than  50%  of  NBC's  (and 
less  than  8%  of  RCA's,  parent 
company  of  NBC),  about  37%  of 
CBS's,  and  60%  of  DuMont's.  ABC 
i  in  nine  years  of  operations  never 
has  paid  a  dividend. 

Other  points  made  were: 

New  American  Broadcasting- 
Paramount  Theatres  Inc.  would 
have  no  monopoly  in  radio,  TV  or 
theatres  in  any  city. 

In  a  study  of  cities  in  which  ABC 
"  has  AM-FM-TV  stations,  and  UPT 
theatres,  none  are  without  competi- 
tion. 

®  Only  relationship  between 
Paramount  Pictures  Corp.  and 
UPT  is  that  of  "buyer  and  setter." 

©  UPT  has  complied  fully  with 
the  1949  Consent  Decree. 

The  FCC  early  in  August  order- 
ed that  anti-trust  activities  prior 
to  the  1948  date  should  be  dis- 
regarded by  the  examiner.  This 
was  done  in  the  interest  of  ac- 
celerating a  decision  on  the  case 
[B*T,  Aug.  4]. 

•  Contention  that  UPT  might 
tend  to  suppress  TV  is  fallacious. 
UPT  can  benefit  from  its  invest- 
ment in  radio  and  TV  only  to  the 
extent  it  develops  what  will  be  the 
merged  company's  ABC  Division 
so  it  will  be  able  toJ  compete  effec- 
tively in  the  field. 

There  is  no  incompatibility  be- 
tween radio-TV  and  motion  picture 
exhibition.    TV's  vitality  is  in  the 


spontaneous  presentation  of  news 
events,  etc.  Therefore,  it  will  com- 
pete with  other  in-home  activities. 
Movies  will  compete  with  other 
out-of-home  activities. 

£  The  merger  will  provide  (1) 
more  effective  competition,  (2) 
working  capital  and  earning  power 
— which  will  permit  greater  pro- 
gram risks,  expanded  program 
structure,  new  types  of  program- 
ming and  the  development  of  TV, 
(3)  stronger  ABC  will  affect  other 
networks,  cause  them  to  improve 
their  programs,  thus  benefit  the 
public,  (4)  as  is  true  of  other  net- 
works, merger  will  provide  diversi- 
fied income,  (5)  UPT  is  the  ideal 
partner  for  ABC ;  it  has  know-how, 
skills  and  experience  in  entertain- 
ment world,  financial  strength. 

©  Under  the  terms  of  the 
merger,  the  new  AB-PT  company 
will  issue  S25  million  of  new  securi- 
ties. It  will  also  assume  all  of 
ABC's  $14.5  million  obligations. 
To  board  of  AB-PT  will  go  present 
13  UPT  directors  plus  ABC's  Ed- 
ward J.  Noble,  Robert  E.  Kintner, 
Robert  H.  Hinckley,  Earl  E.  An- 
derson and  Owen  D.  Young.  Mr. 
Noble  will  also  be  chairman  of  the 
finance  committee.  Mr.  Kintner 
will  remain  as  president  of  ABC 
Division  and  C.  N.  Priaulx  be- 
comes treasurer,  ABC  Division. 

ABC  Division  will  also  acquire 
following  UPT  executives:  Robert 
H.  O'Brien,  to  be  executive  vice 
president;  Robert  Weitman,  vice 
president  in  charge  of  talent  and 
programming;  Earl  Hudson,  vice 
president  in  charge  of  Western 
Division;  John  Mitchell  to  be  man- 
ager of  WENR-TV  Chicago. 

UPT's  WBKB  (TV)  Chicago 
will  be  sold  to  CBS  for  $6  million. 

Relying  heavily  on  its  decade- 


long  operation  of  KTLA  Los 
Angeles  and  WBKB,  Paramount 
Pictures  declared  there  never  have 
been  any  suggestions  of  violations 
of  FCC  rules  or  the  Communica- 
tions Act. 

The  1949  Consent  Decree  should 
be  considered  in  the  same  light  as 
the  FCC's  1941  Chain  Broadcasting 
Rules,  the  movie  producing  com- 
pany said.  There,  the  FCC  forced 
the  networks  to  revise  their  prac- 
tices, it  pointed  out,  but  did  not 
revoke  any  licenses. 

Paramount  a  Defendant 

Only  three  of  the  several  exhib- 
itors put  on  the  witness  stand  by 
the  FCC  counsel  mentioned  diffi- 
culty in  getting  pictures  from 
Paramount  since  1948,  Paramount 
pointed  out.  All  admitted  that 
they  are  now  experiencing  no  dif- 
ficulty, it  added. 

Paramount  is  also  a  defendant 
in  the  government's  anti-trust  suit 
against  the  National  Screen  Serv- 
ice Corp.  for  monopoly  in  the  pro- 
duction and  distribution  of  movie 
trailers  and  advertising  acces- 
sories. Three  of  Paramount's  di- 
rectors are  directors  of  Madison 
Square  Garden,  a  defendant  in  the 
government's  anti-trust  suit  against 
the  International  Boxing  Club. 

There  is  no  conflict  between  mo- 
tion picture  production  and  TV, 
Paramount  Pictures  said.  It  point- 
ed to  its  stations  and  its  interests 
in  DuMont,  Chromatic  Television 
Labs,  (developing  Lawrence  tri- 
color picture  tube)  and  in  Inter- 
national Telemeter  Corp.  (subscrip- 
tion-TV) as  examples  of  its  early 
and  intense  activity  in  TV. 

TV  has  not  been  able  to  show 
Paramount  Pictures  films  because 
it  cannot  afford  them,  brief  said. 
"When  television  can  bring  a  re- 


turn comparable  to  that  which  the- 
atres can  produce,  Paramount  in- 
tends to  make  new  and  recently 
re-issued  motion  picture  films 
available  for  television  purposes." 

It  also  mentioned  other  labor 
union  barriers  to  the  sale  of  films 
to  TV. 

Paramount  said  it  was  looking 
forward  to  theatre-TV,  intended  to 
participate  in  theatre-TV  hearings 
(engineering  and  accounting 
phases  are  scheduled  for  Oct.  20) 
and  that  if  frequencies  are  made 
available,  it  will  apply  for  per- 
mission to  use  the  channels. 


SAMS  FOLLOWS 

Data  to  Nom-Suihscribsrs 

COMPETITION,  traditionally 
beneficial  to  the  customer,  appar- 
ently works  out  that  way  in  re- 
search as  well  as  in  the  sale  of 
merchandising. 

After  A.  C.  Nielsen  Co.  had 
modified  its  Nielsen  Coverage 
Service  contracts  to  offer  a  "Com- 
plete Circulation  Report,"  includ- 
ing non-subscribers  data  to  its  ad- 
vertiser, agency  and  station  clients, 
Standard  Audit  &  Measurement 
Services  last  week  notified  adver- 
tisers and  agencies  that  it,  too,  will 
supply  them  with  data  collected  on 
non-subscribing  stations. 

Wire,  sent  Wednesday  by  Ken- 
neth Baker,  SAMS  president,  states 
that  in  addition  to  an  earlier  offer 
of  complete  sets  of  400  subscriber 
reports  gratis  to  agencies  and  ad- 
vertisers, SAMS  will  "provide 
agencies  and  advertisers  with  tab- 
ulations involving  use  of  non-sub- 
scriber data  for  tabulating  cost.  In 
addition,  will  supply  all  of  our 
radio  data  in  conventional  area- 
type  format  for  counties  and  re- 
ported cities  for  prices  ranging  to 
maximum  of  $2,500  for  entire  set, 
cost  to  buyer  determined  by  num- 
ber of  counties  ordered." 


R.  H.  MACY  ELECTS 

Three  New  Directors 

THREE  new  directors  identified 
with  radio  and  TV  were  elected 
last  week  by  R.  H.  Macy  &  Co., 
New  York  department  store,  mi- 
nority owner  in  General  Tire  & 
Rubber  Co.'s  General  Teleradio 
properties. 

Trio  includes  Gardner  Cowles, 
president  of  KRNT-AM-FM  Des 
Moines,  and  WNAX  Yankton,  S.  D., 
and  also  president,  Look  and  Quick 
magazines,  Des  Moines  Register 
&  Tribune  and  chairman  of  the 
board  of  Minneapolis  Star  &  Tri- 
bune; Robert  Montgomery,  TV  ex- 
ecutive producer,  NBC  New  York, 
and  director,  Neptune  Productions 
(television  films),  and  Abraham  L. 
Bienstock,  director,  Telenews  Pro- 
ductions Inc.  and  Transcontinental 
Properties  Inc.  Transcontinental  is 
sole  owner  of  Great  Plains  Tele- 
vision Properties  Inc.,  applicant 
for  new  TV  stations  in  Duluth, 
Sioux  City,  Little  Rock  and  Spring- 
field, 111. 


JELL-0  SIGNS  HO 


In  $2  Million 
Contract 


GENERAL  FOODS  (Jell-O),  New  York,  signed  last  week  under  an  ap- 
proximately $2  million  contract  to  sponsor  Bob  Hope  in  two  series  of 
programs  on  NBC  radio  [B»T,  Sept.  22] — a  morning  quarter-hour 
strip  and  a  weekly  nighttime  show — in  what  the  network  called  one 
of  the  largest  multiple  purchases 
of  radio  network  time  by  a  major 
advertiser  in  recent  years. 

The  sale,  announced  Thursday 
by  NBC  Sales  Vice  President  John 
K.  Herbert,  also  was  the  first  under 
the  new  contiguous  rate  feature  of 
the  network's  revised  rate-and-  dis- 
count structure,  which  officials  ex- 
pect to  put  into  effect  this  week 
[B*T,  Sept.  8,  et  seq;  also  see 
story,  page  26].  Under  the  con- 
tiguous rate  plan,  advertisers  who 
sponsor  combinations  of  daytime 
and  evening  programs,  one  of  which 
must  be  a  strip,  are  granted  the 
lower  "contiguous"  rate  on  total 
program  time  within  any  one  day. 

The  Hope  strip  (Mon.-Fri.,  9:30- 
45  a.m.)  will  start  Nov.  10  while 


the  evening  program  (Wed.,  10- 
10:30  p.m.)  will  be  launched  Jan.  7. 

"This  purchase  by  General  Foods 
represents  a  firm  conviction  on  the 
part  of  a  major  advertiser  that 
radio  still  offers  the  best  buy,  dol- 
lar for  dollar,  of  any  advertising 
medium,"  Mr.  Herbert  said  in  his 
announcement.  "It  also  marks  the 
first  time  in  the  history  of  NBC 
radio  that  a  comedian  of  Mr.  Hope's 
stature  will  be  heard  regularly  on 
both  daytime  and  nighttime  pro- 
grams." 

Mr.  Hope  is  also  committed  to  10 
NBC-TV  shows  on  the  Colgate 
Comedy  Hour  this  season,  the  first 
to  be  Oct.  12. 

Young  &  Rubicam,  New  York,  is 
the  agency. 
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INDUSTRY  MUST  POLICE 


Klein  Says;  'Morals'  Probe  Recesses 


THE  MAN  who  told  objectors  to 
radio  and  TV  programs  to  "turn 
the  damned  thing  off"  changed  his 
mind  last  week. 

Rep.  Arthur  G.  Klein  (D-N.Y.),  a 
member  of  the  seven-man  House 
Commerce  Subcommittee  investi- 
gating "immoral"  and  "offensive" 
radio  and  TV  programs  [B»T,  June 
9,  et  seq.] ,  admitted  that  his  earlier 
admonition  was  not  the  answer. 

"I  started  out  with  the  idea  that 
people  should  see  what  they  want 
to  see  and  if  they  didn't  like  it 
they  could  turn  it  off,"  he  said 
Thursday  in  Washington.  "But, 
I've  changed  my  mind.  My  face- 
tious remark  is  not  the  answer. 
I've  come  to  the  viewpoint  that 
someone  must  take  the  responsibil- 
ity for  policing  the  good  taste  of 
radio  and  TV  programs  that  come 
into  the  home.  The  industry  should 
do  it,  but,  if  they  don't,  someone 
else  should." 

Klein's  Viewpoint 

Rep.  Klein  told  Broadcasting  • 
Telecasting  that  broadcasting  is 
different  than  movies,  newspapers, 
magazines,  comic  books.  "The  pro- 
gram comes  into  the  home,"  he  ex- 
plained, "and  the  listener  or  viewer 
doesn't  know  what's  coming  next." 

"Turning  it  off  is  not  the  an- 
swer," he  added.  "Sometimes  when 
you  turn  it  off,  you  create  the  very 
curiosity  you're  trying  to  prevent. 
Especially  with  children,  who  may 
accept  beer  advertising,  for  exam- 
ple, without  thinking  about  it,  but 
whose  interest  would  become 
aroused  if  the  parent  who  objected 
to  beer  commercials  switched  the 
program  off." 

Rep.  Klein  reaffirmed  his  opposi- 
tion to  censorship.  In  this  senti- 
ment he  was  joined  earlier  in  the 
week  by  Rep.  Joseph  P.  O'Hara  (R- 
Minn.),  who  said: 

"To  my  mind  the  industry  should 
handle  such  problems  itself  rather 
than  have  Congress  enact  any  type 
of  thought  control  or  censorship." 

Inquiry  into  radio  and  TV  pro- 
grams recessed  Friday  until  after 
the  Nov.  4  elections.  At  that  time, 
the  committee  will  confer  on  plans 
for  the  future  and  consider  what 
kind  of  a  report  should  be  sub- 
mitted, Chairman  Oren  Harris  (D- 
Ark.)  told  reporters. 

Last  week's  hearings  were  high- 
lighted by  industry  testimony  from 
NBC's  Charles  R.  Denny  Jr.,  CBS's 
Jack  Van  Volkenburg  and  National 
Television  Film  Council's  Melvin 
Gold,  in  a  New  York  session  Tues- 
day and  Wednesday. 

On  Thursday,  the  subcommittee 
heard  Herbert  Monte  Levy,  Ameri- 
can Civil  Liberties  Union;  Mrs. 
Winfield  D.  Smart,  St.  James  Coun- 
cil of  Catholic  Women,  Falls 
Church,  Va.,  and  Albert  J.  Me- 
Aloon,  prevention  coordinator, 
Rhode  Island  Juvenile  Court. 

Scheduled  for  Friday  were  Clin- 
ton M.  Hester,  U.  S.  Brewers  Foun- 
dation and  Miss  Alice  Keith,  Na- 
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tional  Academy  of  Broadcasting 
Foundation,  Washington,  D.  C. 

Mr.  Denny  reminded  the  Con- 
gressmen that  good  taste  cannot 
be  legislated  but  "must  grow  from 
an  inner  awareness  and  a  continu- 
ing resolve  to  operate  in  the  public 
interest."  He  contended  that  broad- 
casters have  met  this  responsibility 
by  avoiding  "vulgarity  or  material 
in  bad  taste"  and  by  "serving  the 
public  as  an  influence  for  good." 

Mr.  Denny  outlined  in  detail 
procedures  followed  at  NBC  for 
establishing  proper  standards  of 
taste  in  broadcasting  and  for  in- 
suring compliance  with  these 
standards.  He  cited  the  industry 
code  of  the  NARTB,  to  which  NBC 
subscribes,  and  NBC's  own  code  of 
program  standards,  adopted  in  1934 
and  "strengthened  and  revised 
from  time  to  time."  Mr.  Denny 
stated  that  NBC's  position  was 
that  crime  and  mystery  programs 
were  "a  proper  and  legitimate  part 
of  the  broadcast  schedule."  He 
noted  that  crime  and  mystery  pro- 
grams constituted  only  2.7%  of 
NBC's  fall  television  schedule  and 
4.3%  of  the  fall  radio  schedule. 

In  reply  to  a  question  from  Rep. 
O'Hara  cn  whether  a  sponsor,  ad- 
vertising agency  or  the  network 
should  take  responsibility  for  poor 
taste  in  programming,  Mr.  Denny 
said  that  both  the  network  and  the 
local  station  must  share  the  burden. 

With  respect  to  cigarette  and 
beer  commercials,  Mr.  Denny  said 
that  NBC  had  received  622  com- 
plaints for  the  first  eight  months 
of  1951  and  only  32  in  a  similar 
period  for  1952. 

Mr.  Van  Volkenburg  reported 
that  he  and  his  colleagues  at  CBS 
were  "deeply  disturbed"  by  the 
implication  in  the  resolution  under 
which  the  subcommittee  was  oper- 
ating. 

He  added  that  legislation  de- 
signed to  improve  programming 
would  be  "a  dangerous  encroach- 


ment upon  freedom  of  speech  and 
would  result  in  sterile  program- 
ming." 

Asserting  that  present  laws  pro- 
vide punishment  for  broadcasting 
obscene,  indecent  or  profane  lan- 
guage, Mr.  Van  Volkenburg  argued 
that  additional  legislation  could  re- 
sult in  "artificial  restrictions  upon 
program  development." 

In  the  final  analysis,  he  said, 
"the  public  are  our  masters." 

At  CBS,  Mr.  Van  Volkenburg  de- 
clared, philosophy  of  programming 
did  more  than  "just  avoid  offensive 
broadcasts."  He  said  the  funda- 
mental policy  in  both  radio  and  tele- 
vision was  to  emphasize  "creative 
programming."  He  noted  that  CBS 
has  created  many  of  its  own  pro- 
grams because  the  network  has 
believed  for  a  long  time  that  it 
should  operate  as  "something  more 
than  a  mere  conduit  for  other  peo- 
ple's programs  and  commercial 
messages." 

To  guard  against  offensive  ma- 
terial, CBS  created  an  editing  de- 
partment in  1935,  Mr.  Van  Volken- 
burg explained.  He  said  it  was  the 
responsibility  of  this  department 
to  make  certain  that  all  editorial 
and  advertising  material  broad- 
cast over  the  network  and  over 
radio  and  television  stations  owned 
by  it  complied  with  CBS'  basic 
standards  of  good  taste  and  with 
the  NARTB  code. 

During  a  question-and-answer 
period,  Rep.  Harris  commented 
that  he  was  receiving  the  impres- 
sion that  the  networks,  for  the 
first  time  during  the  hearing,  were 
admitting  that  they  shoulder  the 
largest  portion  of  responsibility  for 
network  programming  and  com- 
mercials. He  remarked  that  during 
testimony  from  witnesses  in  Wash- 
ington two  weeks  ago  he  received 
the  impression  that  some  network 
representatives  were  placing  re- 
sponsibility on  the  local  stations. 

Mr.  Van  Volkenburg  and  Rep. 


Carlyle  engaged  in  a  prolonged  dis- 
cussion of  the  broadcasting  of  beer 
commercials  in  "dry"  areas.  Mr 
Van  Volkenburg  explained  that 
CBS  did  not  send  beer  commercials 
to  a  local  station  in  "dry"  territory 
but  that  listeners  could  often  pick 
them  up  from  another  station  in 
another  state. 

All  members  of  the  committee 
expressed   the   opinion   that  they 
were  convinced  that  the  networks, 
were  endeavoring  to  improve  pro- 
(Continued  on  page  116) 


NARTB  District  Meeting  Schedule 
Date  Dist.    Hotel  city 
Oct. 

2-3       4    Carolina       Pinehurst,  N.  C. 
6-7       5    Biltmore  Atlanta 
9-10     6    Peabody  Memphis 
13-14     3    Perm-  Harrisburg.  Pa 

Harris 

16-17      2    Westchester  Rye,  N.  Y. 
Country 
Club 

20-21     1    Statler  Boston 


Sept.  28-30:  Adv.  Fed.  of  America,  10th 
District  meeting,  Mayo  Hotel,  Tulsa. 

Sept.  29:  CBS  Radio  Affiliates  Commit- 
tee, Ambassador  East,  Chicago. 

Sspt.  29:  ABC  Western  Div.  radio  af- 
filiates' annual  fall  meeting,  Beverly 
Hills  Hotel,  Hollywood. 

Sent.  29:  Tall  Tower  meeting,  FCC, 
Room  2230. 

Sept.  29-Oct.  1:  Assn.  of  National  Ad- 
vertisers, 43d  annual  meeting.  Hotel 
Plaza,  N.  Y. 

Sept.  29-Oct.  1:  National  Electronics 
Conference,  eighth  annual  confer- 
ence, Sherman  Hotel.  Chicago. 

Sept.  30,  Oct.  1-2:  NARTB  TV  Code 
Review  Board,  Ambassador  Hotel, 
N.  Y. 


MEMBERS  of  the  newly-created  ABC-TV  Advisory  Com- 
mittee which  met  in  New  York  last  Monday  (see  story, 
page  59)  are  (seated,  I  to  r):  Kenneth  Berkeley,  vice 
president-general  manager,  WMAL-TV  Washington;  Mort 
Watters,  vice  president-general  manager,  WCPO-TV  Cin- 
cinnati and  newly-elected  committee  chairman;  Robert  E. 
Kintner,  ABC  president;  Otto  P.  Brandt,  vice  president- 
general  manager,  KING-TV  Seattle;  Franklin  Snyder,  vice- 
president-station  manager,  WXEL  (TV)  Cleveland,  and 


William  Lane,  vice  president-general  manager,  WLTV 
(TV)  Atlanta;  standing:  Don  Durgin,  ABC-TV  Presenta- 
tion Dept.;  William  Wylie,  manager,  ABC-AM-TV  Station 
Relations  Depts.;  Charles  Underbill,  national  director, 
ABC-TV  Program  Dept.;  Alfred  R.  Beckman,  nationcl 
director,  ABC-AM-TV  Station  Relations  Depts.;  Ernest 
Lee  Jahncke  Jr.,  ABC  vice  president  and  assistant  to 
president;  John  H.  Norton,  vice  president,  ABC  Central 
Div.,  and  Alexander  Stronach  Jr.,  ABC-TV  vice  president. 
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Like  guys  go  with  dolls 


More-listeners-per-dollar  and  W-I-T-H  go  together  just  like 
guys  go  with  dolls.  It's  a  natural  combination! 

Baltimore  retailers  know  all  about  this.  That's  why 
W-I-T-H  carries  the  advertising  of  twice  as  many  of  them  as 
any  station  in  town! 

These  more-listeners-per-dollar  that  W-I-T-H  delivers  mean 
low  cost  results!  That's  what  you  want  from  radio,  isn't  it? 

Let  W-I-T-H  produce  for  you  too — at  low,  LOW  cost! 
Your  For  joe  man  will  give  you  the  whole  story. 


TOM    TINSLEY,    PRESIDENT        •        REPRESENTED    BY    FORJOE    AND  COMPANY 
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Here  is  part  of  the  UPPER  SANDY  business  district 

where  more  than  50,000  Portlanders  do  their  shopping  regu- 
larly. Indication  of  growth  is  tremendous  increase  of  business 
houses  to  serve  the  ever -increasing  number  of  new  residents. 


MOTEL  OWNER  Guy  H. 

Struthers,  Upper  Sandy  Booster 
club  president,  says,  "We've  felt 
the  impact  of  KGW  prestige 
and  selling  influence  for  many 
years.  It's  the  logical  choice  for 
selling  the  Portland  market." 


PORTLAND,  OREGON 

REPRESENTED 


PORTLAND 


OREGON 

More  "home"  merchandising,  audience  and 
sales  promotion  in  the  largest  area  served  by 
any  Portland  area  radio  station  means  KGW 
gives  you  more  for  your  money. 

The  center  of  this  KGW- serviced  area  is 
Portland,  which  ranks  tenth  highest  nationally 
in  percentage  of  radio  homes  in  cities  of  half- 
million  to  one  million  total  population.  Accord- 
ing to  recently  compiled  figures  there  are  only 
6,182  homes  without  radios  in  metropolitan 
Portland,  an  area  of  more  than  700,000  popu- 
lation. 

By  all  means,  investigate  the  type  service 
offered  by  KGW  in  the  heart  of  this  great 
12,000  square  mile  area  with  a  population  of 
more  than  a  million-and-a-quarter  and  374,- 
894  radio  homes.  KGW  leadership  in  com- 
munity affairs  has  paid  off  in  increased  sales. 
You  will  want  to  take  advantage  of  these 
"extras"  offered  only  by  Portland's  pioneer 
station,  KGW. 


NATIONALLY  BY  EDWARD  PETRY  &  CO.,  Inc, 
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HERE'S  THE  CHOICE ...  KGW'S  VOICE 


GROCER  George  Denfeld  asserts,  "Public 
service  for  more  than  thirty  years  has  made 
KGW  our  choice.  When  you  have  a  prod- 
uct to  sell,  KGW  can  sell  it  faster  and 
better." 


CAFE  OWNER  Charles  Rutherford  reports, 
"We  know  the  value  of  good  radio  sales- 
manship and  for  our  money  KGW  delivers 
with  top  quality  salesmanship,  merchandis- 
ing and  results." 


HARDWARE  STORE  Owners  T.  J.  Armen- 
trout  and  M.  L.  Erwin  agree  KGW  is  the 
top  radio  medium  in  the  Portland  area . . . 
"quality  programming  and  service,"  Mr. 
Armentrout  states. 


BEAUTY  OPERATOR  Jewell  Montgomery 
states,  "I  know  the  housewives'  reaction  to 
good  radio  programming.  KGW  receives 
the  largest  share  of  applause  from  them  as 
the  outstanding  radio  medium  in  this  area." 
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Political  Spending  Spree  Is  Windfall 

(Continued  from  page  2U) 


18  simulcasts  will  have  been  pur- 
chased, with  total  time  outlays 
estimated  at  between  $800,000  and 
$1  million. 

Newspaper  opposition  also  is  ad- 
judged a  factor  in  the  decision  of 
Democratic  party  strategists  to 
shoot  the  works  on  radio-TV  all 
down  the  line,  even  to  key  areas  of 
Senatorial  and  Congressional  races. 

Gov.  Stevenson  himself  railed 
out  again  last  week  at  the  pro- 
Eisenhower  press  and  coverage  of 
his  labor  views,  and  commented: 

"Somehow  you  have  to  get 
through  to  the  people.  It  is  not 
easy.  That's  why  things  like  tele- 
vision and  all  of  these  media  of 
communication  that  are  appallingly 
expensive  are  likewise  so  neces- 
sary." 

Simulcasts  will  not  be  limited  to 
Presidential  nominees  Dwight  Eis- 
enhower and  Adlai  Stevenson. 
Plans  are  in  progress  for  radio- 


TV  speaking  dates  on  President 
Truman's  whistle-stop  tour,  and 
for  other  leaders  of  both  parties. 

Speculation  that  national  net- 
work simulcasts  may  be  arranged 
to  climax  the  political  drives  of 
both  Presidential  nominees  in 
Boston  was  rife  last  week.  Nego- 
tiations reportedly  were  underway 
in  both  the  Eisenhower  and  Steven- 
son camps.  Both  parties  have  re- 
served TV  time  for  election  eve. 

Meanwhile,  additional  timebuys 
were  set  past  fortnight  for  both 
parties  as  the  campaign  became 
more  heated  [B«T,  Aug.  4,  et  seq.]. 

Gov.  Stevenson,  who  spoke  from 
Baltimore  last  Tuesday  on  CBS- 
TV  and  on  ABC  radio,  is  slated  for 
a  simulcast  today  in  Chicago  on 
NBC-TV  and  MBS  radio.  He  will 
speak  in  Columbus  Oct.  3  on  ABC- 
TV  and  CBS  Radio. 

The  National  Committee  for 
Stevenson-Sparkman  picked  up  the 


tab  for  his  AFL  talk  on  MBS  last 
Monday.  Agency  was  Furman  & 
Feiner. 

Gen.  Eisenhower,  who  spoke  in 
Baltimore  Thursday  on  DuMont- 
TV  Network  and  CBS  Radio,  has 
these  other  dates:  CBS  Radio, 
Oct.  3  (from  Milwaukee) ;  CBS-TV, 
NBC  radio,  Oct.  9  (Los  Angeles); 
CBS  Radio-TV,  Oct.  29. 

Taft  Tour  Talks 

Sen.  Taft,  who  spoke  on  an  NBC 
simulcast  from  Springfield,  Ohio, 
with  the  Republican  Senatorial 
Committee  footing  the  bill,  is  ex- 
pected to  speak  again  on  radio 
and /'or  TV  in  the  weeks  to  come  on 
a  tour  that  will  take  him  through 
the  midwest. 

Both  parties,  if  not  their  respec- 
tive national  committees,  are  si- 
phoning funds  into  gubernatorial, 
Senatorial  and  Congressional  races. 
GOP  bought  a  block  of  seven  ABC 
radio  periods  to  be  used  by  Repub- 
lican governors.  There  were 
reports  that  the  Democrats  may 
tab  as  much  as  $500,000  for  these 


campaigns  alone,  with  local  organi- 
zations footing  most  of  the  bills. 

As  an  example,  radio-TV  cam- 
paigning is  now  well  underway  in 
Connecticut  where  Sen.  William  j 
Benton  (D)  experimented  with  six 
different  types  of  formats  on 
WNHC-TV  New  Haven,  which  has 
sold  a  sizable  quantity  of  time  to 
both  parties.  His  opponent,  William 
Purtell  (R),  now  filling  an  interim 
U.  S.  Senate  appointment,  bought 
time  for  a  press  interview. 

Prescott  Bush,  GOP  candidate 
for  the  seat  of  the  late  Sen.  Brien 
McMahon  (D)  and  CBS  minority 
stockholder  and  director  [B*T, 
Sept.  8,  1],  also  is  expected  to 
buy  heavily  on  radio  and  television, 
and  the  same  holds  true  for  Rep. 
Abraham  Ribicoff  (D),  his  oppo- 
nent. Both  parties  reportedly  have 
hired  TV  consultants  to  help  them 
map  their  programs  on  New 
Haven's  only  video  outlet. 

The  Talkathon  device  will  be 
pressed  into  action  in  the  Fourth 
Congressional  district  of  Connec- 
ticut by  Rep.  Albert  P.  Morano 
(R).  He  has  purchased  time  on 
WICC  Bridgeport  starting  at  10:30 
p.m.  Sept.  30. 


AGENCY  SHIFTS 

Personnel  Moves  Affect  7 

SPLURGE  of  agency  affiliation 
changes  developed  among  New 
York  timebuyers  and  account  exec- 
utives last  week.  Switches  involved 
at  least  four  radio-TV  timebuyers 
and  three  account  men. 

Jane  Smathers,  with  J.  Walter 
Thompson  Co.,  New  York,  joins 
Cecil  &  Presbrey,  same  city,  as  a 
radio-TV  timebuyer.  Jeane  Jaffe, 
assistant  timebuyer  at  J.  Walter 
Thompson,  will  be  promoted  to 
timebuyer  taking  over  the  Florida 
Citrus  Commission  account. 

Eunice  McGarry,  last  with  Doh- 
erty,  Clifford  &  Shenfield,  New 
York,  returns  to  Harry  B.  Cohen 
Adv.  as  a  timebuyer,  reporting  to 
Mary  Dunlavey,  head  of  the  radio- 
TV  timebuyer  department.  Mean- 
while, Sam  Gill,  media  and  re- 
search head  at  Harry  B.  Cohen, 
resigned. 

Helen  Wilbur,  associated  with  D 
C  &  S,  New  York,  as  head  of  the 
timebuying  department  since  its 
formation,  resigned  last  week.  Her 
successor  is  expected  to  be  an- 
nounced shortly. 

Eleanor  Accles,  associated  with 
Robert  W.  Orr  Assoc.  since  its 
organization  in  1947,  has  been  ap- 
pointed space  and  timebuyer  for 
the  agency. 

Shirley  Fisher,  in  charge  of  pub- 
lic relations,  Chicago  International 
Trade  Fair  in  Paris,  has  joined  the 
staff  of  Bozell  &  Jacobs,  New  York, 
as  an  account  executive. 

William  B.  Zifchak,  McCann- 
Erickson  for  the  past  13%  years, 
moved  to  Lennen  &  Mitchell  as  out- 
door manager. 

Monroe  G.  Gordon,  with  John 
Mather  Lupton  Co.  for  the  past 
two  years,  was  promoted  to  ac- 
count executive  for  Eriez  Mfg.  Co. 


PROUDLY 
THE  OPENING 
NEW  MODERN  STUDIOS 
IN  BOSTON 


JAMES  M.  CURLEY^ 

former  Mayor,  Congressman, 
and  Governor 
in  "Mr.  Boston" 
12:30-1:00  P.M. 
daily  except  Saturday 

'CHARM  SCHOOL  of  the  >M 
with  Marion  Peterson 

10:00-10:15  A.M. 
Monday  thru  Friday 

ATURDAY  SYMPHONY  M 
"SUNDAY  OPERA  MATIN 
with  John  Brenner 

2:30-5:00  P.M. 
Saturday  and  Sunday 

"YOU  AND  THE  NEW 
with  Estelle  M.  Sternber&er 

Sundays  2:15-2:30  P.M 


JTJHE  HOTEL  J* 


WeB 


PAMppS  (HALL  OF  EBON;?"] 
\      with  Sabby  Lewis 
popular  colored  band  leader 


and  Ken  Maiden 
7:00-9:00  A.MJ 


f/1  "£Mong  us  w6men"  \  \\  \ 

U       with  Mei  Gabriel  u 

T         4:00-4:15  P.M. 
Monday  thru 


FridT|  QO 


n 

tO,  pROTHfiR.  GLUpj  Li 


ivith  Bob  Emery 


'1th   BCT  «..^y  i  , 

|l2j0^-^40j  PfM|  J  |^ 


Nafionalj  Secreta 
Sundays  8:45-  9:do  A 


WtiJTE  ^ 

tary  NIAA^rf 


RING 


■+  -f  +   #  + 


NORMAN  FURMAN,  ManaginglL'Director  —  Nat'l.  Rep. — FORJOE 
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BARRELS  OF  TA*  MONEY— 

OVER#350  MILLION- WOULD  BE 
NEEDED  FOR  THE  POWER  PLANT  IT 
IS  PROPOSED  THE  GOVERNMENT' 
BUILD  AT  NIAGARA  FALLS. 
FIVE  LOCAL  ELECTRIC  COMPANIES 
HAVE  OFFERED  TO  DO  THE  JOB 
WITHOUT  SPENDING  ONE  CENT 


AVING  THE  BILL  TWICE/ 

TWO  COMPETING  DEPARTMENTS 
OF  THE  GOVERNMENT  EACH  MADE 
COSTLV  SURVEYS  FOR  THE  SAME 
DAM  IN  HELL'S  CANYON,  IDAHO. 
IN  THE  RECORDS  OF  FEDERAL 
BUREAUCRACIES ,  THERE  ARE 
SCORES  OF  SUCH  WASTEFUL 
DUPLICATIONS-  AT  YOUR  EXPENSE. 


DEEPER  /  WHEN  THE  FEDERAL 
GOVERNMENT  UNDERTAKES  AN  ELECTRIC  POWER 
PROJECT  THAT  ELECTRIC  COMPANIES  COULD 
DO,  YOU  PAY  TWICE  —  NOT  ONLY  FOR  THE  COST 
OF  THE  PROJECT,  BUT  TO  MAKE  UP  FOR.  LOCAL, 
STATE  AND  FEDERAL  TAXES  THAT  ARE  LOST. 


YOU'LL  PAY  MILLIONS  IN 
TAXES  IF  GOVERNMENT 
PLANS  GO  THROUGH  TO 
BUILD  POWER  LINES  IN  THE 
SOUTHWEST  THAT  WOULD 
DUPLICATE  EXISTING  LINES 
OF  LOCAL  ELECTRIC 
COMPANIES ,  WHICH  CAN 
EASILY  HANDLE  THE  St 
ADDED  POWER/ 


[OUR  TAXES  ARE  HIGH  ENOUGH  ALREADV. 

THEY  WILL  GO  HIGHER  IF  THE  GOVERNMENT  TREND 
TOWARD  SOCIALIZED  ELECTRICITY  CONTINUES. 
WE  WANT  YOU  TO  BE  AWARE  OF  THIS  DANGER.  THATfe 
WHY  THIS  MESSAGE  IS  BROUGHT  TO  YOU  BY  AMERICA'S 

ELECTRIC  LIGHT  AND  POWER  COMPANIES* 

LISTEN  TO  CORLISS  ARCHER  *  fjames  on  rejuest  from  this  magazine 
New  time  effective  October  3rd — Fridays,  9:30  P.M..  E.S.T. — ABC  Network. 
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batting 
1.000  . . . 


in  every  survey 


since  1936! 


1936  World  Broadcasting  System5" 

1937  Don  Lee  Network* 

1938  Radio  Station  WSAV,  Savannah* 

1939  Free  &  Peters,  Nat'l  Representatives 

1941  Radio  Station  WHO,  Des  Moines* 

1942  Hooper  Holmes  Bureau,  Inc. 
1944  Dr.  Herman  Hettinger 

1946  Radio  Station  WJW,  Cleveland* 

1946  Frazier  &  Peter,  Management  Consultants 

1948  Radio  Station  WJW,  Cleveland* 

1949  Westinghouse  Radio  Stations* 

1950  Radio  Station  WTOP,  Washington  D.  C* 

1951  Fact  Finders  Associates,  Inc.,  N.  Y. 

1952  International  Public  Opinion  Research,  Inc. 


*  Denotes  surveys  conducted  without  prior  knowledge 
of  Broadcasting  •  Telecasting. 


A  letter  or  a  telephone  call  to  your  nearest  Broad- 
casting •  Telecasting  office  will  bring  the  results  of 
our  newest  agency-advertiser   readership  study  to  you. 


870  NATIONAL  PRESS  BUILDING    •     WASHINGTON  4,  D.  C. 
MEtropolitan  1022 

NEW  YORK  —  488  Madison  Avenue  —  PLaza  5-8355 
CHICAGO  —  360  North  Michigan  Avenue  —  CEntral  6-4115 
HOLLYWOOD— Taft  Bldg.,  Hollywood  &  Vine — HEmpsted  8181 


Sales  are  made  wherever  SESAC  discs  are 
played.  Everywhere,  SESAC  Transcribed 
Library  programs  are  selling  time  for  broad- 
casters and  merchandise  for  sponsors. 

Complete  sample  recorded  programs  and  color- 
ful sales  brochures  will  help  you  sign  sponsors 
for  these  network-quality  script  shows.  In 
addition,  the  SESAC  Transcribed  Library 
gives  you  over  4,000  varied  musical  selections, 
program  notes,  and  a  catalog  of  1,200  bridges, 
moods  and  themes.  The  complete,  sales-sup- 
porting service  costs  as  little  as  $45  a  month, 
based  on  advertising  rates. 

For  samples,  discs,  and  data,  drop  us  a  card. 

SESAC  Transcribed  Library 
475  Fifth  Ave.,  New  York  17. 

SESAC  Inc. 


Jones  Vacancy 

(Continued  from  page  26) 
not  gone  to  the  White  House. 

A  caller  at  the  White  House  last 
Thursday  was  Morris  Novik,  New 
York  broadcaster  and  consultant 
to  the  American  Federation  of  La- 
bor and  International  Ladies  Gar- 
ment Workers  Union.  He  was 
there  primarily  in  connection  with 
ILGWU  for  which  Mr.  Truman 
made  a  recording.  Mr.  Novik  sev- 
eral years  ago  was  endorsed  for  the 
FCC  by  the  late  Mayor  Fiorella 
LaGuardia  of  New  York,  but  at 
that  time  declined  for  personal 
financial  reasons.  Whether  he  is 
now  under  consideration  or  wheth- 
er he  espoused  the  appointment  of 
one  of  the  candidates  was  not  im- 
mediately ascertainable,  but  it  was 
thought  his  personal  position  has 
not  changed. 

In  behalf  of  Mr.  Morgan,  it  was 
stated  that  he  was  not  interested 
in  the  interim  post.  Nevertheless, 
his  name  had  been  submitted. 

Mr.  Merrill  is  a  Democrat  from 
Utah,  and  a  Morman.  The  fact 
that  Vice  President  Rosel  H.  Hyde, 
Republican,  is  from  neighboring 
Idaho,  and  also  a  Morman,  prob- 
ably would  eliminate  Mr.  Merrill 
in  the  final  consideration. 

Dr.  Dunham,  who  is  60,  is  a 
Democrat,  from  New  York,  also 
the  domicile  of  Comr.  Frieda  B. 
Hennock.  He  has  a  distinguished 
background  as  an  educator  and  a 
musician,  and  has  been  prominent- 
ly identified  with  Catholic  organi- 
zations. He  has  been  chief  of  radio 
activities  of  the  Office  of  Education 
since  1945.  He  is  understood  to 
have  substantial  support. 

The  quest  for  a  qualified  busi- 
ness man  continued  last  weekend 
but  because  of  the  recess  appoint- 
ment aspect  and  the  forthcoming 
change  in  presidency,  difficulties 
reportedly  were  encountered  in  ob- 
taining qualified  aspirants. 

Mr.  Massing,  who  had  been  non- 
commital  about  his  appointment 
and  who  at  no  time  was  an  active 
candidate,  apparently  had  been 
cleared  as  .to  availability  and  it 
was  understood  last  week  that  he 
would  have  accepted  had  the  ap- 
pointment been  offered.  But  at  the 
weekend  the  situation  became  con- 
fused and  it  was  indicated  that  suf- 
ficient clearances  had  not  been  ob- 
tained to  permit  the  President  to 
make  the  recess  appointment.  Then 
there  developed  campaigns  for 
other  candidates  and  finally  there 
ensued  the  view  that  there  should 
be  no  merit  appointment  from  the 
FCC  since  the  Massing-Cottone 
forces  had  precipitated  what 
amounted  to  a  Mexican  standoff. 

Last  Tuesday  President  Truman 
announced  his  acceptance  of  the 
Sept.  19  resignation  of  Comr.  Jones. 
The  letter  follows: 

I  regretfully  accept  the  resigna- 
tion as  a  member  of  the  Federal  Com- 
munications Commission,  which  you 
submitted  on  September  19,  1952. 

I  am  most  appreciative  of  the  time 
you  have  given  to  service  on  the 
Commission,  and  I  note  with  pleas- 
ure the  significance  you  attach  to 
the  orderly  development  of  admin- 
istrative law. 


'Guest  Stars' 

TREASURY  Dept.  last  week 
announced  the  list  of  Guest 
Star  programs  which  are  to 
be  sent  during  October  to  the 
2,900  broadcasters  who  are 
aiding  the  Defense  Bond 
sales  campaign.  They  are 
Danny  Thomas,  Oct.  5;  Tony 
Martin,  Oct.  12;  Bing  Crosby, 
Oct.  19,  and  Les  Paul  &  Mary 
Ford,  Oct.  26. 


On  All  Accounts 

(Continued  from  page  14) 

local  station  WENR-TV,  went  on 
the  air,  he  began  lining  up  TV 
shows  as  director  of  special  events. 
He  switched  shortly  thereafter  to 
network  sales,  which  at  that  time 
comprised  both  radio  and  televi- 
sion. Mr.  Wilson  signed  the  first 
commercial  order  for  WENR-TV 
(Motorola,  with  boxing  from  Rain- 
bo  Arena)  and  the  first  regular 
network  TV  order  from  the  Central 
Div.  (Paris  Garters  for  Bob  Elson 
on  a  sports  feature).  He  nurtured 
the  growth  of  Lawrence  Welk's 
Miller  High  Life  Revue  from  an 
18  to  a  228-station  ABC-AM  net- 
work. 

In  May  1951,  he  joined  Young  & 
Rubicam  in  Chicago  as  assistant 
manager  of  the  radio  and  televi- 
sion department.  He  became  man- 
ager last  spring.  He  supervises 
broadcast  activity  on  such  accounts 
as  Elgin  watches,  Purity  bakeries 
and  Northern  Paper,  and  services 
White  Owl,  Jello  and  Swansdown 
features  sponsored  locally. 

Mr.  Wilson,  married  to  the 
former  Betty  Ratrie  of  Chicago, 
has  a  modern  ranch  home  in  subur- 
ban Hinsdale.  He  and  his  son, 
Tommy,  7,  share  "enforced  labor" 
as  part-time  gardeners  and  occa- 
sional weekends  as  enthusiastic 
fishermen.  The  family  enjoys  music 
and  home-recording  as  hobbies. 


WLXW  PURCHASE 

Lewis  Buys  for  $70,000 

SALE  of  WLXW  Carlisle,  Pa.,  by 
Philip  Mathews  for  $70,000  to 
Richard  Field  Lewis  Jr.,  licensee 
of  WINC  and  WRFL  (FM)  Win- 
chester, Va.,  was  reported  in  an 
application  filed  with  FCC  last 
week  for  approval  [Closed  Cir- 
cuit, Sept.  15].  Mr.  Lewis  also 
is  60%  owner  of  WFVA  Fredericks- 
burg, Va. 

Mr.  Lewis  stated  in  the  transfer 
application  that  Winslow  T.  Porter, 
manager  of  WINC,  would  become 
manager  of  WLXW  and  that  three 
announcer-operators  holding  first 
class  licenses  would  be  employed 
to  operate  the  station.  He  em- 
phasized that  "network"  quality 
announcer-operators  would  be 
sought  and  he  proposed  salaries  in 
excess  of  $125  per  week  to  acquire 
such  men.  WLXW  is  assigned  1  kw 
daytime  on  1380  kc  and  seeks  1  kw 
day  on  960  kc. 
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O-O-H 

(Out-of-home)  listening! 


1. 


5  ' 
3 


A  recent  Pulse  Report  (July,  1952)  showed  a  big  bonus 
audience  for  West  Coast  radio  advertisers— the  mobile  millions 
who  listen  away  from  home.  KMPC  dominates  Southern 
California's  out-of-home  audience,  as  shown  in  this  Pulse  report : 

(a)  KMPC  tops  all  other  Los  Angeles  radio  stations  with  the 
highest  individual  O.O.H.  rating— 21  %  on  Saturday  afternoons! 

(b)  KMPC  tops  all  independent  stations  in  L.A.  for  total  weekly 
O.O.H.  ratings !  (c)  KMPC  tops  all  but  one  network  station  in 
L.A.  for  total  weekly  O.O.H.  ratings ! 


Southern  California's 
one-station  network! 


2. 


50,000  walls  days.  10,000  walls  nights. 

Represented  nationally 
by  H-R  Representatives,  Inc. 


You  could  buy  38  stations,  and  still  not  cover  Southern 
California  the  way  KMPC  does— primary  coverage  in  205 
Southern  California  communities. 

If  you'd  like  to  talk  about  the  O.O.H.  audience,  and  other 
differences  in  the  Southern  California  market,  we'll  be  happy  to 
supply  the  facts  and  figures. 


KMPC 

RADIO  IS  AMERICA'S  GREATEST  ADVERTISING  MEDIUM 


LOS  ANGELES 


i 
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KANVt  NtlWUKK  SHUWSHEET 


1952  by  Broadcasting  Pub: 


SUNDAY 

MONDAY  -  FRIDAY 

SATURDAY 

Awr             rn<;            MBS  NBC 

mm 

Milton  Cress 
OperaAlbam 

S 

Trinity  Choir 

Elder  Michael 
Happiness  Hour 

Co-op 
World  News 
Lockwood  Doty 

O-Cedar  Corp. 
Break'ast  Club 

(M-F-W)  (MO) 

Co-op 
News 

Co-op 
RobL  Hirleigk 

No  Network 
Service 

Co-op 
No  SUhI 
Today 

Co-op 
Nowi 

No  Network 

Service 

Skelly  Oil 
This  Farming 
Business  (30) 

News 

S 

We  Hold 

These  Truths 

Swift  8  Co. 
Breakfast  Club 
(ill)  R 

No  Service 

(Co-op) 
Tell  Your 
Neighbor 

m 

a 

No  Service 

9:30 

Prophesy, lie. 
Voice  ol  Prophecy 
91) 

E.  Power 
Bi((s 

Christian  Re!. 

Church 
Back  to  God 

Carnival  of 
Books 

Mae  MeGuire 
Shew 

Your  Neighbor's 
Voice. 

m 

■ 

a 

Miad  Year 
Manners 

9:45 

Faith  In  Action 

Phileo  Corp 
Breaklast  Club 

am 

Co-op 
In  Town 
Today 

PSG 

Brighter  Day 
(111) 

Garden  Gate 

10:00 

Message  of 
Israel 
S 

Church  of  Air 
S 

Radio  Bible 
Class 
(Jit) 

National 
Radio  Pulpit 
S 

Sterling  Drug 
My  True  Story 
(211) 

'oni-Fr.  Sardine 
iodfrey  (117)  R 

Co-op 
Cecil  Brown 
(02) 

P8G,  Welcome 
Travelers 

(150) 

a 

U.S.Rubber 
Flak, 
alea  Drake  (12) 

Miscellaneoai 
Program 

S 

Archie 
Andrews 
S 

10:15 

U 

u 

H 

Frigidaire- 
Owens-Carning 
iodfrey  (111)  R 

Imana  M-W-F 
i  Pequot-Tu  & 
rh  Paula  Stone 

(514) 

Co-op 
Take'i  Number 

Super  Noodle 
Show 

1.  J.  Grass  (SI) 

10:30 

Negro  College 
Choirs 
S 

Voice  ol 
Prophecy 

(SI7) 

Dr.  Peale 
Art  ol  Living 
S 

General  Mills 
Whispering 
Streets  (224) 

Lever  Bros. 
Arthur  Godfrey 
(110)  R 

Campbell 
louble  or  Nothing 

(147) 

Ralston 
Space  Patrol 
(214) 

Brown  Shoe 
Smilin  Ed 
IcConaell  (143) 

Brace  f 
MaeFarlane 

Pet  Milk 
lary  Lee  Taylor 
(144) 

10:45 

News 

Highlights 
S 

When  A  Girl 
Marries 
S 

Pillsbury 
Arthur  Godfrey 
(HI)  R 

a 

Helen  H.-ll 

11:00 

Fine  Arts 
Quartet 
S 

Salt  Lake  City 
Tabernacle 

Dawn  Bible 
Frank  8  Ernest 

Faultless 
Starch  Time 
HSVSil 

TBA 

National  Biscuit 
Arthur  Godfrey 
(193)  R 

Sterling 
Ladies  Fair 
11-11:25 

C-P-P 
Strike  It  Rich 
(111) 

Junior 
Junction 
S 

iream  of  Wheat 
Let's  Pretend 

*(157) 

iylvan  Levin's 
Music  Meeting 

My  Secret 
Story 

11:15 

TBA 

Morning 
7  Serenade 

TBA 

Liggett  8  Myers 
Arthur  Godfrey 
(200)  R 

11:30 

The  Christian 
In  Action 
S 

Invitation  to 
Learning* 

S 

northwestern  U. 
Review 
S 

U.N.  Is 
s  My  Beat 
S 

Bristol-Myers 
(MWF) 

ContnL  Baking 
Grand  Slam 

(52) 

lueen  For  a  Day 
1:30-45  Tu&Th 
Quaker 

C-P-P 
Bob  8  Ray 

(111) 

Eddie  Fisher 
Show 
S 

Cannon  Mills 
Give  8  Take 
(153) 

Farm 
Conference 

Hollywood 
Love  Story 
S 

11:45 

TBA 

Toni  Co. 
Break  the  Bank 

(TuTh)  (liT) 

'SG  Ivory  Snow 
Rosemary 

M-F 
11:45-12 
P.  Lorillard 

Armour 
Dial  Dave 
larroway  (113) 

12:00  N 

News 

S 

The  Asia  Story 

U.  S.  Military 
Academy  Band 

Viewpoint 
USA 

Prudential 
The  Jack  Berch 
Show  (256) 

General  Foods 
Wendy  Warren 

(155) 

Miles  Labs 
Curt  Massey 
Time 

No  Network 
Service 

101  Ranch  Boys 
S 

Armstrong  Cork 
heat™  of  Today . 
(117)  1 

Quaker 
Ian  on  the  Farm 

rthur  Barnaul! 
News  from 
Washington 

12:15  PM 

Brunch  Tine 
S 

Chan's  Fiesta 

Valentino 
S 

Lever  Bros. 
Aunt  Jenny 
(144) 

Johnson  8  Son 

News 
(12:15-12:25) 

Public  Affairs 
S 

12:30 

Co-op 
Piano 
Playhouse 

Howard  K. 

Smith 

Bill  Cunningham 
Co-op 

The  Eternal 
Light 
S 

General  Mills 
The  Bill  Ring 
Show  (174) 

Whitehall 
Helen  Trent 
(173) 

Headline 
News 

American 
Farmer 
S 

Carnation,  Stars 
Over  Hollywood 

(117) 

5th  Army 
Bud 

U.S. 
Marine  Band 

12:45 

Bill  Costello 
News 

TBA 

Not  in  Service 

Whitehall 
Our  Gal  Sunday 

am 

Faith  la 
Our  Time 

a 

1:00 

Churches  of 
Christ  Herald  ol 
Truth  (101) 

Your  Invitation 
To  Music 

Vandevanter  8 
The  News 

S 

Sunday  News 
Desk 

Co-op 
Paul  Harvey 

P8G  Ivory 
Big  Sister 

Co-op 

Cedric  Foster 

a 

Ntvy  Hon? 
S 

Yoni 
Fan  For  All 

(171) 

Dance  Oreb  1 

Allis-Cbalmers 
atL  Farm  8  H. 
Hear  (174) 

1:15 

a 

Wm.  Hillmao 

Co-op 
Ted  Malone 

PSG  Oiydol 
Ma  Perkins 

Mutual 
(JasieBei. 

a 

m 

a 

a 

1:30  PM 


1:45 


2:15 


2:30 


one  Pine  8  H 
Mountaineer, 
S 


2:45 


3:00 


3:15 


3:30 


3:45 


4:15 


4:30 


4:45 


5:15 


5:30 


5:45  PM 


ABC 


National 

Vespers 
S 


Pan  American 
Unioa 
S 


Marines  la 
Review 
S 


r.  Billy  Graha 
our  of  Deeisi 
(220) 


ospel  Bcstg.  C 
Old-Fashionei 
evival  Hr.  (2<i 


This  Week 
Around  The 
World  S 


Goodyear 
Greatest  Story 
(»23) 


N  I  N  G 


OCTOBER  19 


ESDAY 

MBS  NBC 

THURSDAY 

ABC              CBS             MBS  NBC 

FRIDAY 

ABC              CBS             MBS  NBC 

SATURDAY 

ABC              CBS  MBS 

NBC 

Reieat  el 
Kid  Strips 

Adventures  ot  the 
Scarlet  Pimpernel 
S 

Not  in  Service 

Metro.  Lite  Ins. 
Allan  Jackson 

„<"> 

Repeat  of 
Kid  Strips 

tdventures  ot  the 
Scarlet  Pimpernel 
S 

Not  in  Service 

Metro.  Lite  Ins. 
Allan  Jackson 

i/M) 

Repeat  of 
Kid  Strips 

Idventures  of  the 
Icarlet  Pimpernel 
S 

Una  Mae 

Carlisle 
S 

Morton  Sail 
Visiting  Time 

(6) 

Smiley  Whitley 
Show 

i         i  linn 

lews  Irom  Nov, 

with 
George  Hicks 

6:00  PM 

Bill  Stern's 
Sports  Review 
(MM) 

« 

You  and 
the  World 
S 

« 

Bill  Stern's 
Sports  Review 
(MM) 

You  and 
the  World 
S 

» 

Bill  Stern's 
Sports  Review 
(MM) 

Faith  of 
the  Future 
S 

« 

« 

Earl  Godwin, 
Washington 

6:15 

a 

No  Network 
Service 

» 

No  Service 

- 

No  Network 
Service 

No  Service 

- 

No  Network 
Service 

Co-op 
Bob  Finnegan 
Sports 

CBS  Radio 
Sports 
Roundup 

Preston  Sellers 

NBC 

Symphony 
Orchestra 

6:30 

,, 

Sun  Oil  Co. 
3-Star  Extra 

(34) 

P&G-lvory 
Lowell  Thomas 
(106)  R 

Sun  Oil  Co. 
3-Star  Extra 

(34) 

" 

P&G-lvory 
Lowell  Thomas 
(106)  R 

'< 

Sun  Oil  Co. 
3-Star  Extra 

(34) 

Labor- 
Management 
S 

Larry  CeSeuer 
News 

« 

6:45 

Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 

(34) 

Co-op 
Headline 
Edition 

P&G-Oxydol, 
Dreft,  Lava 
Beulah  (125) 

Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 

(34) 

Co-op 
Headline 
Edition 

P&G-Oxydol, 
Dreft,  Lava 
Beulah  (125) 

Fulton  Lewis  jr. 
(349) 

Pure  Oil  Co. 
News  Time 

(34) 

" 

Broadway  Is 
My  Beat 

Co-op 
Al  Heifer 

■ 

7:00 

Co-op 
Men's  Corner 

No  Network 

Service 

Co-op 
Elmer  Davis 

P&G-Tide 
Jack  Smith 
(141) 

Co-op 
Rukeyser 
Reports 

No  Network 

Service 

Co-op 
Elmer  Davis 

P&G-Tide 
Jack  Smith 
(141) 

Dinner  Date 

No  Network 

Service 

Women  In 
Uniform 
S 

« 

Report  From 
The  Pentagon 

"  • 

7:15 

Gabriel  Heatter 

Miles  Labs 
News  of  World 
(168) 

General  Mills 
Silver  Eagle 
(137) 

Oldsmobile 
Peggy  Lee  Shovi 

(57) 

Deepfreeze 
Appliance 
Gabriel  Heatter 

Miles  Labs 
News  of  World 
(168) 

General  Mills 
Lone  Ranger 
(153) 

Campbell  Soup 
Club  15 

(168) 

Murine  Co. 
Gabriel  Heatter 

Miles  Labs 
News  of  World 

(168) 

Dinner  At  The 
Green  Room 
S 

R.  J.  Reynolds 
Vaughn  Monroe 
(177) 

Down  You  Go 

(7:30-7:55) 

Vho  Goes  There? 

7:30 

Co-op 
7:45-7:55 
Mutual  Newsree 

MGM  Musical 
Comedy  Theatre 

Miles  Labs 
1  Man's  Family 
1     (166)  Rp 

" 

Am.  Oil-Hamm. 
Ed.  R.  Murrow 

(100) 

Co-op 
7:45-7:55 
Mutual  Newsree 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

(See  footnote) 

Am.  Oil-Hamm 
Ed.  R.  Murrow 

(100) 

Co-op 
7:45-7:55 
Mutual  Newsreel 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

« 

« 

State  Farm 
Auto  Ins.  Co. 
C.  Brown 

7:45 

TBA 

Defense  Attorne 
S 

.  American  Chicle 
Meet  Millie 
(176) 

Modern  Adv. 
ol  Casanova 

General  Foods 
Roy  Rogers 
(179) 

The  Top  Guy 
S 

Amer.  Chicle 
Mr.  Keen 
(193) 

Adv.  of  Maisie 

tmer  Tobacco  Co 
Hit  Parade 
(191) 

Dancing 
Party 
S 

Wrigley 
Gene  Autry 
(181)  R 

Wildroot 
20  Questions 

nside  Bob  &  Ray 

8:00 

« 

« 

" 

« 

« 

« 

« 

- 

" 

" 

« 

« 

20  Questions 
S 

" 

8:15 

Kraft 
Gildersleeve 
(160) 

Newsstand 
Theatre 
S 

Junior  Miss 

(Co-op) 
The  Hardy 
Family 

General  Foods 
Father  Knows 
Best 

Equitable  Life 
This  Is  Your  FBI 
(280)  R 

Gunsmoke 

(Co-op) 
Gracie  Fields 
Show 

Music  by 
Mantovani 
S 

« 

GF-Post  Cereal 
Tarzan 
(135)  R 

(Co-op) 
MGM  Theatre 
of  the  Air 

Stars  In 
Khaki  V  Blue 
S 

8:30 

« 

" 

" 

« 

« 

« 

« 

" 

" 

« 

« 

« 

« 

8:45 

Family  Theatre 

DeSoto  Plymoutl 
Dealers,  You  Be 
Your  Life  (191) 

Escape  wth  M 
S 

Andrew  Jergens 

Hollywood 
Playhouse  (110 

Co-op 
Rod  &  Gun  Club 

Pet  Milk 
Truth  or  Con- 
sequences (166) 

Adventures  of 
Ozzie  S  Harriet 
Lambert  & 
Hotpoint 

(325) 
(alt.  sponsors) 

Horatio 
Hornblower 

Magazine 
Theatre 

Best  Plays 

« 

General  Foods 
Grapenuts 
Gangbusters 

- 

Pee  Wee  King 
S 

9:00 

i 

« 

" 

*  « 

" 

•' 

" 

" 

« 

- 

*  (155)"  R 

* 

« 

« 

9:15 

Co-op 
Off  and  On 
The  Record 

Amer.  Cig.  &  Cig 
Big  Story 
(191) 

News  As  It 
Happened 
S 

Gen.  Elect 
Bing  Crosby 
(190) 

Co-op 
Off  and  On 
The  Record 

TBA 

Electric  Cos. 
Meet  Corliss 
Archer  (325) 

Escape 

Co-op 
Off  and  On 
The  Record 

« 

* 

Steve  Allen 

Lombardoland 
U.S.A. 
S 

R.  J.  Reynolds 
Brand  Ole  Opry 
(178) 

9:30 

« 

- 

1  Covered 
The  Story 
S 

« 

« 

" 

" 

« 

" 

» 

- 

m 

* 

« 

9:45 

A.F.ofL. 
Frank  Edwards 

(157) 

Barrie  Craig 
Confidential 
Investigator  *  01 

Gulf  Oil 
John  Daly 
News  (310) 

(10-10:05) 
R.  Trout  (162) 
General  Foods 

A.  F.  of  L. 
Frank  Edwards 

(IT) 

Judy  Canova 

(OT)' 

Gillette 
Cavalcade  of 
Sports  (325) 

(10-10:05) 
R  Trout 
Ford  (110) 

A.  F.  of  L. 
Frank  Edwards 

(157) 

Hy  Gardner 
Calling 

Saturday  at 
Shamrock 
S 

10-10:05 
R.  Trout 

Chicago  Theatre 
of  the  Air 
S 

!euben,  Reuben 

10:00 

Co-op 
1  Love  A 
Mystery 

" 

Heartstrings 
S 

10:05-30 
Doris  Day 
Show 

Co-op 
1  Love  A 
Mystery 

» 

« 

Capitol  Cloakrm. 

Co-op 
1  Love  A 
Mystery 

Words  in 
the  Night 

» 

10:05-30 
Steve  A  len 

« 

10:15 

Dance 
Orchestra 

Swayze 
Citizen  Views 
the  News 

TBA 

(See  Footnote) 

TBA 

Dance 
Orchestra 

Swayze 
Citizen  Views 
the  News 

• 

Dance 
Orchestra 

Dance 
Orchestra 

Swayze 
Citizen  Views 
the  News 

Politics  on  Trial 
S 

10:30-35 
This  1  Believe 

ocke  Stove  Co. 
luke  of  Paducah 
■  Opry  Gang  (26) 

10:30 

Dangerous 
Assignment 
*M-M,  10:35-11 

Election 
Previews 
10:35-11 

Gulf  Oil 
John  Daly  (310) 
(See  Footnote) 

" 

Radio  City  Pre- 
news  10:35-10:45 
Pro  and  Con 

10:35-11 
Dance 
Orchestra 

- 

10:45 

Co-op 
Baokhaie 
Talking 

Mm  Mat,«Arlr 

no  neiworn 
Service 

Th*  Plavhavc 
1 IIC  r  id  J  DO  jt  i 

s 

Newt 

Co-op 
Baukhage 
Talking 

i  ng  riayDUfS 

s 

News 

Co-op 
Baukhage 
Talking 

no  nciworK 
Service 

Neva* 

news 

s 

Newi 

News 

News  from 
NBC 

11:00 

U.N. 
Highlights 

News  of 
the  World 
Morgan  Beatty 

Sports  Report 
S 

Dance 
Orchestra 

U.N. 
Highlights 

New:  ol 
the  World 
Morgan  Beatty 

Sports  Report 
S 

Dance 
Orchestra 

U.N. 
Highlights 

News  of 
the  World 
Morgan  Beatty 

Buddy  Weed  Trio 
S 

Daiee 

Orchestra 

Dance 
Orchestra 

Alex  Dreier 
News 

1 1 . 1  C  lilt 

11:15PM 

J 


[ 


TIME 


SUNDAY 

CBS  MBS 


planatlon:  I.lstlnm  in  order:  Spomor.  name 
program,  numher  of  autlont;  8  ma 


NBC 


ABC 


MONDAY  -  FRIDAY 

CBS  MBS 


Syncopation 
Piece 


Longines- 
Wittnauer 
Symphonctte 


(156) 


New  York 
Philharmonic 
Symphony 


Quiz  Kids 


Pick  the  Winne 
Westinghouse 
(194) 


Kingan 
Arthur  Godfrey 
Roundtable  (151 


Admiral 
Roil  Trout 


lulherU 
Hour 

(Lutheran) 


Tap  Tunes 

with 
Trendler 


Les  Higbie 


Dixie  Four 
Quartet 


Bandstand 
U.S.A. 


Crime  Fighters 


Under  Arrest 


Seabrook  Farm 
Private  Files  of 
Matthew  Bell 


4:55  Vick 
News 


Wildroot 
(sponsors  15  mir 
only)  The  Shadot 


Williamson  & 
Motorola 
(alt  wks.) 


True  Detective 
Mysteries 


U.  of  Chicago 
Raandtible 


Nat  li  Service 


The  Catholic 
Hair 


Sammy  Kayo's 
Sunday  Serenade 


Elmo  Roper 


Intermezzo 


Mutual  Ben. 

H&A  On  the 
Line  w  Considin 

(183) 
Critic  at  Large 


The  Chase 


U.  S.  Tobacco 
Martin  Kane 

 <m 


American  Bakei 
Assoc.  Hollywoo 
Playhouse  (U3 


Gulf  Oil  Co. 
Counterspy 


Ca-ap 
M.  M.  McBride 


Tennessee  Ernie 
S 


General  Mills 
Cal  Tinney 

 an 


Ronnie  Kemper 
S 


Dean  Cameron 
S 


Co-op 
Big  Jon  & 
Sparkie 


Fun  Factory 
S 


(See  Footnote) 


ran  ana 

Dr.  Malone 

PlGTul 
Guiding  Light 
_  (156) 
GF  Swan-Cal. 
Mrs.  Burton 
(136) 


P&G  fide 
Perry  Mason 

(160) 


Toni,  Seeman 
Nora  Drake 
(170) 

P&G  Ivory  Fl. 
Brighter  Day 


Miles  Labs 
Hilltop  House 
(144)  R 
Pillsbury 

House  Party 
(»7)  R* 


Lever,  Kellogg 
Houseparty  * 
(169)  R 


Cedric  Adams 
See  Footnote 


General  Foods 
Grady  Cole 

m 


MTW  Chicagoar 
ThF  SL  Louis 
Matinee 


Treasury 
Bandstand 


4:55-5  News 


5-5:4$  p.m. 
No  Service 


Miles  Labs 
Cart  Massey 
Time  (147)  R 


Luncheon 
with  Lopez 


Say  It  With 
Music 


2:2$  Johnson  & 
Son,  News 


Repeat 
Paula  Stone 
Program 


Music  By 
Willard 


Co-op 
John  B. 
Gambling  Club 


Miscellaneous 
Programs 


M-Bobby  Benso 
5-5:15  Sustainin; 
5:15-5:30  Kraft 


Tu&Th  Quaker 
SgL  Preston 
ol  the  Yukon 

W&F 
Orange-Crush 
Green  Hornet 


5:30-5:55  M-W 

Kellogg 
Wild  Bill  Hickol 
Tu&Th  Derby 
Sky  King 


NBC 
CI  II  NIK! 

Merrill  Mueller 
$ 


Wesson  Oil 
Dr.  Paul 

BP 


Jane  Pickens 
Show 


Every  Day 
M.  Willson's 
Music  Room 
2:30-255 


H.  Bishop  (190 
Inside  News  Irani 
Hollywood  2:51 


P&G 
Life-Beautiful 

(170) 


P&G 
Road  of  Life 
(163) 


P&G 
Pepper  Young 


P&G 


Right  to  Happi- 
ness (163) 
P&G 
Backstage  Wife 
(152) 


Sterling  Drug 
Stella  Dallas 
(151) 


Sterling  Drug 
Young  Widder 
Brown  (151) 
Manhtn.  Soap 
Woman  in  My 
House  (181) 


Whitehall 
Just  Plain  Bill 

 m . 

Whitehall 
Front  Page 
Farrell  (138) 


Hazel  Bishop 
Lorenzo  Jones 
MWF  (181) 


Ex-Lax  Inc. 
Doctor's  Wife 

(170) 


ABC 
IIIIIII  Lipi! 
Shaw 

S 


SATURDAY 

CBS  MBS 


NBC 


Football  Game 
of  the  Week 
S 


Roseland  Ball- 
room  Orch. 
S 


Club  Aluminum 
Club  Time 

(») 


emu 

City  Hospital 


Hermel  &  Co. 
Music  with  H. 

Girls  (121) 


Cbicagaait 


Report  From 
Over  Seat 


Adventure 
lu  Scieuea 


CBS 
Farm  News 


Radie  Reporters 
Scratch  Pad 


Horse  Racing 


Stan  Dougherty 


TBA 


Eddie  Fisher 
Show 


Treasury 
Bandstand 


Sports  Parade 


Game  af  On 

Week 
(Football) 


Mae  MeGaire 


Dancing  By 
The  Sea 


5:55- 
Johnsan  &  Son 
News 


Dude  Ranch 
Jamboree 


Big  City 
Serenade 


TBA 


Football  Garnet 
3:15-1  approi. 


R.  J.  Reynolds 
Camel  Football 
Scoreboard  (155) 


TBA 


"*U(dl   Ut-iiunuajice. xiuie  £,»T. 
ABC— 8:55-9  a.m.,  M-F.  Stokely-Van  Camp,  The 

John  Conte  Show  (295). 
8:40-8:45  a.m.,  2:30-2:35  p.m.,  4:25-4:30  p.m., 
*319)  Time  f°r  Betty  Crocker'  General  MilIs 
5:55-6  p.m.,  M-P,  Bob  Finnegan's  Sports  Show 
(sustain). 

5:45-5:55  p.m.,  M-F.  World  Flight  Reporter. 
7:30-8  p.m.,  M-W-F,  Amer.  Bakeries  (southeast). 
Lone  Ranger. 
10:30-10:35  p.m.,  M-F,  Philco  Corp.,  Edwin  C. 

Hill  and  the  Human  Side  of  the  News  (310) 
CBS — 8:30-9:15  a.m.,  Sun.,  General  Foods.  Sunday 

Morning  Gatherin'  (107) 
8:30-8:45  a.m..  M-F  Pillsbury.  Jack  Hunt  (47). 

Sat..  Flako  Prods.  Galen  Drake. 
Sat.,  Campana  Sales,  Bill  Sha- 


Sat..  Gen'l  Foods.  Galen  Drake 

T-F.  Kellogg  Co.  House  Party. 
M-F,  Kellogg  Co.,  Carl  Smith 

M-F,  Toni  Co.  It  Happens  Every 

Sun.,  Best  Foods,  Larry  LeSueur 

Sat.,  General  Foods.  Sanka  Sa- 


10:00-10:15  a.m. 
11:00-11:05  a.m. 
del  (187) 
1:55-2:00  p.m.. 

(153). 
3:30-3:45  p.m., 
3:45-3:50  p.m. 

(142). 
4:00-4:05  n.m. 

day  (156). 
5:55-6:00  p.m. 

(182) 
9:25-9:30  p.m.. 

lutes  (155)B. 
9:30-9:35  p.m.,  Tu..  Colgate-Palmolive-Peet,  Lou- 
ella  Parsons  (182) 
11:30-11:35  a.m.,  Sun.,  Bill  Shadel  (S) 
*3:15-30   p.m.,   M-Thur.,   Pillbury   Mills,  House 
Party  (167) 

3:15-3:30  p.m.,  Fri.,  Green  Giant.  House  Party 
(169) 

3:50-4   p.m.,  -Quaker   Oats,   Aunt  Jemima,  Home 

Folks. 

ON  A  SUNDAY  AFTERNOON 

Siring  Senenade.  2:30-3  n.m. 

Galaxy  of  Hits,  3:00-3:45  p.m. 

Main  Street,  Music  Hall.  3:45-4  p.m. 

Band  of  the  Day.  4-4:30  p.m. 

MBS— Titus  Moody  Speaking— 7 :55-8 :00  p.m. 

*  M-W-F— Sustaining. 

T  &  Th— Wildroot  Co. 
8:55-9  a.m.,  M-F,  Gabriel  Heatter-VCA  Labs. 
11:25-11:30  a.m.,  M-Sat..  Johnson  &  Son,  News 
1:25-1:30  p.m.,  M-F,  Carl  Smith-Kellogg  Co. 
5:55-6:00  p.m.,  M-F.  Cecil  Brown-S.  C.  Johnson 

&  Son  Inc. 

9-9:05  p.m.,  M-F,  Johns-Manville,  Bill  Henry. 
NBC — 8-8:15  a.m.,  Skelly  Oil.  M-F.  News  (28); 

8:15-8:30  a.m.,  M-F,  Serutan  Co,  "Victor  Lind- 
lahr",  190  stations. 

8:30-9:00   a.m..   Sat.,  Howdy-Doody. 

*  MM — "Minute   Man"  Programs. 

*  OT  Operation  Tandem. 
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bring  in  much  wampum 
from  the  Far  West! 

Every  smoke  signal  tells  the  same  story:  Big  Chief  NBC  Radio  gets  you 
more  wampum  in  the  west's  rich  Happy  Hunting  Grounds.  Here's  why : 
98%  of  all  western  families  own  radios,  representing  11%  of  the 
total  buying  power  in  the  United  States.  83.5%  of  these  families  — 
all  potential  customers  of  yours  —  listen  regularly  to  NBC  . . .  giving 
you  Top  Coverage. 

And  NBC  costs  per  thousand  are  lower  than  those  of  any  other 
western  network! 

When  NBC  Radio  aims  the  bow,  your  advertising  arrow  goes  straight  to 
its  target ...  it  sells  to  the  more  than  four  million  western  families  you 
want  to  reach.  For  details,  consult  your  nearest  NBC  sales  office  today. 

WESTERN  NETWORK  •  NATIONAL  BROADCASTING  COMPANY 

A  Division  of  Radio  Corporation  of  America 

HOLLYWOOD  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  YORK 
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WILDER  RETIRES 

WSYR  Post  to  Vadeboncoeur 

WITH  the  completion  of  festivities 
marking  the  30th  anniversary  of 
WSYR  Syracuse,  Harry  C.  Wilder 
last  week  announced  his  resigna- 
tion as  president  and  director  of 
the  Central  New  York  Broadcast- 
ing Corp.,  licensee  of  WSYR-AM- 
FM-TV. 

Mr.  Wilder,  at  61,  is  to  retire 
tomorrow  for  reasons  of  health  and 
to  devote  more  time  to  business 
interests  elsewhere,  it  was  an- 
nounced. These  business  interests 
include  holdings  in  WBIB  (FM) 
and  WELI-AM-FM  New  Haven 
and  in  WTRY  Troy. 

E.  R.  Vadeboncoeur,  who  has 
been  serving  as  vice  president- 
general  manager  of  WSYR-AM- 
FM-TV,  was  named  to  succeed  Mr. 
Wilder.  Mr.  Vadeboncoeur,  former 
city  editor,  the  Syracuse  Journal, 
joined  WSYR  about  12  years  ago. 

During  WSYR's  anniversary 
celebration,  it  was  pointed  out  that 
Mr.  Wilder  had  headed  the  Syra- 
cuse station  for  about  two-thirds 
of  its  existence.  Only  two  others 
of  a  staff  dfc  103  have  been  with 
station  ronger. 

Wilder's  decision  to  retire 
had  been  deferred  until  after  the 
anniversary  observance,  in  which 
he  took  an  active  part. 

Although  Mr.  Wilder  is  to  retain 
his  residence  in  Skaneateles,  N.  Y., 
near  Syracuse,  it  is  expected  that 
he  and  Mrs.  Wilder  will  winter  at 
their  home  in  Scottsdale,  Ariz. 

Educators'  Fund 

Since  1933,  Mr.  Wilder  has  co- 
operated with  schools  and  univer- 
sities^-in  educational  radio  and  TV. 
That  year,  his  first  station  was  on 
the  campus  of  Syracuse  U.  It 
broadcast  university-produced  pro- 
grams several  hours  weekly. 

In  1937,  this  station  jointly 
pioneered  in  establishing  the  orig- 
inal Syracuse  U.  Radio  Workshop. 
In  1947,  Mr.  Wilder's  station  made 
the  initial  donation  to  Syracuse  U. 
to  explore  TV  and  to  develop  plans 
for  university  TV  training.  WSYR- 
TV  in  1949  entered  into  a  long  con- 
tract with  the  university  to  estab- 
lish TV  programs  at  the  university 
with  TV  training  for  students. 

Mr.  Wilder  personally  has  made 
substantial  gifts  to  Syracuse  U.  to 
further  its  broadcast  activities,  in 
addition  to  his  special  gifts  to 
churches,  hospitals  and  other 
schools. 

In  the  field  of  local  secondary 
schools,  Mr.  Wilder  pioneered  in 
the  activation  of  the  Empire 
School  of  the  Air,  using  the  FM 
network  covering  most  of  New 
York  State.  This  project  has  con- 
tinued for  six  years. 

Mr.  Wilder  donated  most  of  the 
AM-FM  receiving  sets  installed  in 
all  public  and  parochial  schools  in 
Syracuse  six  years  ago,  so  that 
regular  radio  programming  could 
be  made  a  part  of  the  school  cur- 
riculum. This  implemented  the 
regular  series  of  school  entertain- 
ment programs  on  WSYR. 
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Mr.  Vadeboncoeur   Mr.  Wilder 

.  .  .  in  Syracuse  Change 

Walker  To  Speak 

FCC  Chairman  Paul  A.  Walker 
and  Sen.  Hubert  H.  Humphrey  (D- 
Minn.)  will  head  a  list  of  speakers 
slated  for  the  annual  National 
Assn.  of  Educational  Broadcasters 
convention  to  be  held  in  Minne- 
apolis, Nov.  6-8.  Burton  Paulu, 
NAEB  secretary  and  convention 
committee  chairman  and  manager 
of  KUOM,  the  U.  of  Minnesota 
station,  also  will  speak. 


PUERTO  RICO 

Hull  Cites  Market  Growth 

PUERTO  RICO's  post-war  growth 
as  a  market  for  advertisers  was 
emphasized  last  Tuesday  by  Har- 
wood  Hull  Jr.,  Puerto  Rican  Radio 
Network  general  manager,  at  the 
Hotel  Shelton,  New  York.  Mr. 
Hull  spoke  at  the  gathering  where 
he  was  guest.  Melchor  Guzman 
Co.,  PRN  representative,  was  host. 

The  radio  network  was  formed 
slightly  less  than  a  year  ago,  Mr. 
Hull  noted,  pointing  up  that  per 
capita  income  rose  in  the  island 
from  $122  in  1940  to  $370  in  1951, 
43  new  industries  were  established 
in  1949-1950,  employment  was  in- 
creased 26%  that  year  over  the 
previous  year  and  is  still  on  the 
upswing.  "If  things  go  on  as  they 
have  been,  we  will  be  gaining  a 
great  amount  of  business  from  na- 
tional as  well  as  local  advertisers," 
Mr.  Hull  asserted. 


GN&G's  NAME 

Now  Is  Geyer  Adv. 

NAME  of  Geyer,  Newell  &  Ganger, 
N.  Y.,  has  been  changed  to  Geyer 
Adv.,  B.  B.  Geyer,  president  and 
chairman,  announced  last  week. 
The  firm  had  joined  forces  with  W. 
Earl  Bothwell,  New  York,  a  fort- 
night ago  [B*T,  Sept.  15]. 

Geyer  Adv.  has  two  New  York 
offices:  the  executive,  contact  and 
creative  groups  are  at  745  Fifth 
Ave.,  and  media,  accounting  and 
checking  groups  at  711  Fifth  Ave. 

Among  the  major  accounts  of  the 
agency  are:  Can  Mfrs.  Institute  (ac- 
quired last  week),  Nash-Kelvinator, 
Zippo  lighters,  several  products  of 
American  Home  Products  Corp.,  Seal- 
rite  Corp.,  Tetley  Tea  Co.,  Kiwi  shoe 
polish,  and  Standard  Register  Co. 


WJZ  New  York  offers  a  new  program 
(Sept.  22)  starring  Maggi  McNellis, 
Maggi's  Magazine,  (Mon.-Fri.,  12:15- 
12:30  p.m.  EDT),  for  sponsorship  on 
a  participating  basis. 


a  left  i 
hook  is  good   _  \ 


ONE-TWO 
does  the 

trick 


to  sell  Memphis 

you  need  Both 


WMC 


NBC-sqpow. 
'  J90  K-c 


cmd 


iCT 


— to  give  you  the  selling  punch 
in  this  two  billion  dollar  market 


owned  and  operated  by  the  Commercial  Appeal 
National  Representatives  -  The  Branham  Company 
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RADIO  COMMANDS  ATTENTION  is  Wh°"'s  Bos*°"  sate 


RADIO  commands  the  top  atten- 
tion of  the  average  adult  in  homes 

I  of   the   Boston  trade-distribution 

j  area — in  point  of  actual  minutes 
men  and  women  spend  daily  on 
the  four  major  media — but  TV's 

,  nighttime   audience   ranges  from 

J  52%  to  59%. 

These  findings  are  reported  in 

;  a  continuing  study  of  the  U.  S. 

}  radio-television  audience  compiled 
by  Dr.  Forest  L.  Whan,  chairman 

;  of  the  radio-TV  committee  at  the 

:  U.  of  Wichita,  Wichita,  Kan.  A 

'  previous  survey  recounted  Iowans' 
media    habits     [B»T,    Sept.  8, 

j  Aug.  25]. 

Undertaken  for  Westinghouse 
Radio  Stations  Inc.,  the  latest 
Whan  survey  uses  personal  inter- 
views and  the  diary  method  in 
homes  selected   at  random  from 

;  Jan.  17  to  Jan.  28,  1952.  Total  of 
10,093  families  in  all  areas  were 
subjected  to  personal  interview, 
and  1,107  other  homes  filed  diary 

I  reports  on  their  weekly  listening- 

\  viewing  habits. 

Radio's  emergence  as  a  vital 
medium  in  all  homes  reached  was 
indicated  in  the  analysis  of  re- 
plies from  men  and  women  living 
in  TV  and  non-TV  homes,  indi- 

!  vidually,  and  by  dividing  total  re- 
ported, minutes  by  all  people  ques- 
tioned. The  four  media  are  radio, 

'  TV,  newspapers  and  magazines. 
It  was  noted  that  the  proclivity 

I  for  radio  listening  in  non-video 
homes  was  greater  in  actual  min- 


utes recorded  and  ratio  to  other 
media,  including  TV,  than  that  for 
television's  in  television  homes. 

Minutes  spent  daily  by  the  aver- 
age adult  in  all  homes  reached 
represent  the  attention  given  on 
an  average  January  day. 

In  the  general  category  for 
women,  totals  were  174  minutes 
for  radio,  110  for  televiewing,  38 
for  newspaper  reading  and  23  for 
reading  a  magazine.  For  men,  the 
respective  totals  were  130,  84,  70 
and  22  minutes. 

In  TV  homes,  for  women  it  was 
200  minutes  for  TV,  115,  radio,  37, 
newspaper  and  19  for  magazine; 
for  men,  179  for  TV,  83,  radio,  54, 
newspaper  and  17,  magazine.  Non- 
TV  homes  for  women  showed  240 
minutes  for  radio  listening,  38  for 
newspaper  reading,  29  for  maga- 
zine and  4  for  TV;  for  men,  176 
for  radio,  56  for  newspaper,  30  for 
magazine  and  2  for  TV. 

Other  highlights  of  the  Whan 
Boston  survey  were  these: 

©  One  out  of  every  five  homes 
(19.1%)  are  equipped  to  receive 
FM,  with  percentages  rising  from 
16.1  for  rural  families  to  19.8  for 
urban  homes.  Metropolitan  Boston 
homes  have  18.4%. 

©  Nearly  half  of  all  area  fam- 
ilies own  radio-equipped  automo- 
biles: 46.1%  of  all  families  own 
auto  radios,  and  62%  of  car-own- 
ing families  have  them.  Percent- 


ages are  slightly  higher  for  metro- 
politan Boston  families. 

#  Total  of  38.9%  of  all  diary 
families  used  two  or  more  radios 
simultaneously  each  weekday,  and 
33.1%  on  Saturday  and  Sunday. 
On  weekdays  the  two  or  more  sets 
were  tuned  to  different  stations 
among  62.5%  of  all  diary  fami- 
lies, and  to  the  same  outlet  among 
37.5%;  on  Saturday  and  Sunday, 
the  ratio  was  69.7%  as  compared 
to  30.3%.  Percentages  were  based 
on  total  quarter-hours  of  multiple 
set  use. 

©  Radio's  share  of  the  week- 
day audience  based  on  quarter- 
hours  reports  by  diary  families  for 
daytime  was  76.0%,  compared  to 
24.0%  for  television,  and  47.4% 
compared  to  TV's  52.6%  for  night- 
time; on  Saturday  68.8%  compared 
to  31.2%  for  daytime,  and  40.6% 
against  59.4%  for  nighttime;  and 
on  Sunday,  64.2%  to  35.8%  for 
daytime,  and  42.0%  against  58.0% 
for  nighttime. 

©  Nearly  three  -  quarters  of 
women  and  four-fifths  of  men  did 
not  feel  that  radio  could  give  "the 
public  better  service"  than  it  does 
now.  Of  those  commenting,  radio 
programming  and  advertising 
ranked  one-two  in  point  of  concrete 
suggestions.  Commercial  announce- 
ments or  "spots"  were  most  fre- 
quently cited. 

#  Of  media  preferred  by  adults 
for  national  and  international 
news  (based  on  replies  from  7,187 
women  and  2,807  men),  radio  was 
named  by  45.0%  of  the  women, 
compared  to  37.6%  for  newspapers, 
and  by  41.1%  of  the  men,  as 
against  44.6%  for  newspapers. 
They  were  asked  on  what  they  de- 
pended most. 

#  There  were,  in  the  total  Bos- 
ton area,  49.5%  of  all  homes  with 
TV  receivers,  98.6%  with  radio  re- 
ceivers, 49.1%  with  radio  only, 
0.5%  with  TV  only  and  49.0%  with 
both— based  on  the  10,000-plus 
homes  reached  by  interview. 

@  In  daytime  hours,  35.4%  of 
all  radio-equipped  homes  watch  TV, 
and  in  TV-equipped  homes,  71.0%; 
in  the  evening,  48.9%  of  all  radio 
homes  watch  television,  and  in  video 
homes,  99.2%. 

Auto  Radio  Facts 

With  respect  to  auto  radios,  the 
survey  points  out  that  "this  high 
daily  use  of  the  auto  radio  repre- 
sents increased  daily  listening  over 
and  above  that  done  in  the  home. 
It  represents,  therefore,  plus  lis- 
tening over  station  ratings  given 
elsewhere  in  this  report" — ratings 
based  on  "in  home"  recorded  diary 
listening  or  that  reported  to  the 
interviewer. 

The  Whan  study  also  notes  that 
"the  old  idea  of  a  family  set  is 
antiquated"  and  that  multiple-set 
usage  is  "extra  listening  .  .  .  missed 
by  much  radio-television  audience 


research."   About  56%  of  Boston  i 
area  families  have  more  than  one 
radio,  while  half  of  all  families  also  j 
have  a  TV  set.   Still  others  listen 
to  radio  at  their  place  of  employ-  \ 
ment  and  in  other  homes. 

"If  these  sets  (multiple)  are 
used  simultaneously  at  times,  and  i 
are  tuned  to  different  stations  [as 
62.5%  reported],  they  may  add 
significantly  to  the  audience  for  in- 
dividual programs,"  the  survey 
points  out. 

As  to  the  radio-TV  audience 
share,  the  study  notes,  "some  mem- 
bers of  these  (radio-TV  set)  fami- 
lies make  use  of  the  radio  while 
others  watch  television  at  every 
quarter  hour  during  which  tele- 
vision is  broadcast  in  the  area." 

Program  Preferences  Polled 

In  program  preferences,  news 
broadcasts,  drama,  comedy,  popu- 
lar music  and  sports  ranked  in 
that  order  as  best  liked  types 
among  families  in  total  area,  metro- 
politan Boston  and  outside  areas. 
Women  preferred  drama  and  news, 
men  were  partial  to  news  and 
sports. 

In  all  homes  equipped  for  tele- 
vision, average  hours  of  teleview- 
ing were  11.06  for  weekday,  13.85 
hours  for  Saturday  and  16.40  hours 
on  Sunday.  In  diary  homes,  the 
figures  were  4.98,  7.13  and  8.03 
hours,  respectively.  Overall  home 
figures  were  computed  by  taking 
total  hours  reported  and  dividing 
by  the  number  living  in  diary 
homes. 

Highest  overall  daily  use  of  TV 
sets  was  reported  for  Saturdays 
in  diary  study,  with  teenagers  and 
women  over  18  in  TV  homes  com- 
prising the  largest  audience  in 
point  of  hours  of  viewing. 


FAIR  AWARDS 

N.  J.  Winners  Announced 

WINNERS  of  the  second  annual 
New  Jersey  State  Fair  awards  to 
member  stations  of  the  New  Jer- 
sey Broadcasters'  Assn.  were  an- 
nounced Sept.  18  by  George  A. 
Hamid,  fair  president. 

Awards  in  six  radio  classifica- 
tions and  a  special  award  for 
WATV  (TV)  Newark  for  public 
service  programs  will  be  presented 
Friday  at  the  fair  in  Trenton. 
Winners  were  selected  in  a  poll  of 
radio  and  TV  trade  paper  editors. 

The  radio  winners  follow:  WNJR 
Newark  in  the  women's  show  cate- 
gory ("Listen  to  Louise  Powers") ; 
WTTM  Trenton,  sports  show  ("Ful- 
ton Arnold's  Sports  Round-up") ; 
WNJR  Newark,  all-round  local  news 
show;  WOND  Pleasantville,  all-round 
yearly  public  service  job;  WJLK  As- 
bury  Park,  children's  show  ("Story 
Time  with  Uncle  Rodge"),  and  WCTC 
New  Brunswick,  farm  program  ("Dai- 
ly Farm  Bulletin"). 


National  Advertisers 

SUPPLEMENT  WITH  .  . . 

WBNS  SPOT  COVERAGE 


National  advertisers  add  "spot  coverage"  on 
WBNS  Radio  to  reach  this  Billion-Dollar  market 
with  1-1/4  million  prospects.  WBNS,  the  only  CBS 
outlet  in  Central  Ohio,  gives  national  advertisers 
increased  coverage  at  minimum  cost.  These  spots 
produce  results  for  sponsors  whose  regular  pro- 
grams are  missed  in  this  sales-productive  area. 
WBNS  has  more  listeners  than  all  other  local  sta- 
tions combined ! 


ASK  JOHN  BLAIR 


POWER 

WBNS  —  5,000 
WELO-FM— 53,000 
COLUMBUS,  OHIO 


CENTRAL  OHIO'S  ONLY 


OUTLET 
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LOSS  AN-JUH-LESS 

It's  Now  Official 


IT'S  officially  "Loss  An-juh-less." 
That  is  the  verdict  of  a  jury  which 
considered  what  should  be  the  cor- 
rect pronunciation  of  the  Califor- 
nia city.  Decision  was  given  dur- 
ing the  third  meeting  earlier  this 
week  of  the  Southern  California 
Broadcasters  Assn. 

The  jury,  with  blessings  from 
Los  Angeles'  Mayor  Fletcher  Bow- 
ron,  was  composed  of  broadcasters, 
historians  and  educators.  It  was 
appointed  to  determine  whether 
"the  171-year-old  city  should  be 
given  the  hard  or  soft  "g"  in  the 
difficult  Spanish  pronunciation. 

Working  with  the  group,  which 
was  chairmanned  by  Norman  Nel- 
son, SCBA  managing  director,  was 
the  association's  president,  Calvin 
J.  Smith,  also  president  of  KFAC. 
Other  radio-TV  people  on  the  com- 
mittee: Donald  Norman,  KNBH 
(TV)  general  manager;  Karel  E. 
Pearson,  production  manager,  NBC 
radio's  Western  Div.;  Richard  A. 
Moore,  vice  president  and  general 
manager,  KTTV  (TV);  Don  Fed- 
derson,  executive  vice  president 
and  general  manager,  KLAC-AM- 
TV;  Frank  Doherty,  KRKD  owner, 
and  Hank  Weaver,  ABC  newscast- 
er. Radio  and  TV  stations  in  the 
U.  S.  are  being  informed  of  the 
decision  and  asked  to  cooperate. 


WYATT  DEFENDS 


Children's  TV  Shows 

JACK  WYATT  of  Wyatt  &  Schue- 
bel,  New  York,  producers  of  such 
TV  shows  as  Kids  &  Co.  on  Du- 
Mont,  and  Movietone  children's 
newsreel,  has  denounced  an  article 
in  the  American  Medical  Assn.'s 
Journal  [B*T,  Sept.  15]  as  defam- 
ing children's  TV  shows. 

Denying  the  article's  claim  that 
little  research  had  been  done  on 
medical  and  psychological  impact 
of  TV  on  children,  Mr.  Wyatt  said 
intensive  search  always  had  been 
done  by  TV  producers  prior  to  air- 
ing. 


VOTE  CAMPAIGN 

More  Broadcasters'  Help 

TREND  toward  increased  registra- 
tion of  voters,  running  about  an 
average  12%,  was  claimed  last 
week  as  NARTB's  campaign  to  get 
out  the  vote  drew  increasing  broad- 
caster cooperation:  Reports  on  ac- 
tivities have  been  submitted  by 
chairmen  of  NARTB  committees 
representating  39  states. 

John  F.  Patt,  Goodwill  stations, 
is  chairman  of  the  NARTB  national 
committee  directing  the  drive. 
NARTB's  Public  Affairs  Dept.  is 
conducting  the  radio-TV  phase  of 
the  national  campaign  being  spon- 
sored by  American  Heritage  Foun- 
dation. John  H.  Smith  Jr.,  NARTB 
FM  director,  is  coordinating  FM. 

Tyrone  Power,  radio-TV  and 
screen  actor  who  plays  in  the  Fred- 
eric W.  Ziv  transcribed  series, 
Freedom  USA,  has  volunteered  his 
services  to  Chairman  Patt. 


All-Time-High  Turnout 

THANKS  largely  to  WRAC 
Racine,  that  Wisconsin  city 
had  the  biggest  turnout  for 
primary  elections  in  its  104- 
year  history.  Almost  70%  of 
Racine's  eligible  voters  went 
to  the  polls  Sept.  9.  A  get- 
out-the-vote  drive  began  a 
full  month  before  the  regis- 
tration deadline,  culminating 
in  50  spots  on  election  day. 
WRAC  said  it  received  most 
of  its  material  from  NARTB 
and  other  organizations  co- 
operating in  the  national  get- 
out-the-vote  drive. 


BENTON  &  BOWLES,  New  York,  has 
assigned  Phil  Davis  Musical  Enter- 
prises, that  city,  to  create  musical 
commercial  for  1953  Crosley  Shelvador 
Refrigerator,  scheduled  for  fall  and 
winter  spot  campaign. 


EQUAL  RIGHTS 

WCRB  Wins  Okay  to  Tape 

TAPING  of  a  debate  in  Waltham, 
Mass.,  with  opposing  Senatorial 
candidates  Sen.  Henry  Cabot 
Lodge  Jr.  (R-Mass.)  and  Rep.  John 
F.  Kennedy  (D-Mass.)  as  partici- 
pants, was  achieved  by  WCRB 
Waltham  despite  original  refusal 
of  rehroadcast  rights.  Newspapers, 
photographers  and  magazines  were 
given  coverage  permission. 

Three  times  WCRB's  equipment 
was  disconnected  but  Ted  Jones, 
WCRB  president,  obtained  a  rever- 
sal of  the  ban  by  stepping  on  the 
platform  and  asking  the  modera- 
tor, "Should  a  radio  station  be 
denied  equal  rights  with  other  pub- 
lic media  in  coverage  of  a  public 
debate  of  candidates  for  public 
office?"  Sponsors  of  the  debate, 
the  League  of  Women  Voters, 
agreed  with  WCRB  that  it  should 
rebroadcast  the  proceedings. 


CD  Film  Available 

NEW  YORK  Municipal  Broad- 
casting System  is  making  avail- 
able to  television  networks  and 
stations  "The  Price  of  Liberty," 
a  two-reel  16mm  sound  film  on 
civil  defense.  Film  was  produced 
by  Seymour  N.  Siegel,  director  of 
WNYC-AM-FM,  and  John  De 
Prospo,  executive  officer,  for  the 
New  York  Office  of  Civil  Defense. 
First  showing  of  the  film  a  fort- 
night ago  to  nearly  100  top-level 
federal,  state  and  New  York  civil 
defense  officials,  high  -  ranking 
army  officers  and  TV  executives 
produced  more  than  a  dozen  re- 
quests for  future  screenings,  ac- 
cording to  Mr.  De  Prospo. 

BROADCASTING    •  Telecasting 


LEADERSHIP  IS  EARNED  •  LEADERSHIP  IS  EARNED  •  LEJ 


30  years  of  skilfully  fitting  a  top-quality  medium  to 
a  top-quality  market  is  ringing  cash  registers 
all  over  rich  Central  New  York  for  WSYR's  and 
WSYR-TV's  local  and  national  advertisers. 

Write,  Wire,  Phone  or  Ask  Headley-Reed 


ACUSE 
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Man-Made  Trouble 

CHARGES  of  bad  faith  have  been  leveled 
against  the  FCC  majority  because  of  the 
manner  in  which  it  is  kicking  around  a  num- 
ber of  pre-freeze  television  stations  which 
acquiesced  to  the  channel  shifts  the  FCC  insti- 
tuted to  extricate  itself  -from  the  mess  it  had 
made  of  the  original  allocations.  These  charges 
are  not  without  considerable  foundation. 

So  far,  five  stations  have  been  notified  of 
proposed  hearings  because  of  purported  over- 
lapping coverage — that  vague  thing  described 
as  "duopoly."  And  others  may  be  in  the  offing. 
These  stations  are  among  the  first  to  hazard 
operation  after  resumption  of  licensing  in  1945. 
They  invested  substantial  sums  at  a  time 
when  practically  no  revenue  was  in  sight  and 
when  most  people  were  lamenting  the  "intru- 
sion" of  TV. 

The  Crosley  stations  in  Cincinnati,  Columbus 
and  Dayton,  and  the  Steinman  stations  in 
Lancaster  and  Wilmington — notified  as  to  pos- 
sible duopoly — went  along  with  the  FCC's  final 
TV  report  in  a  spirit  of  wholehearted  coopera- 
tion. They  agreed  to  shift  assignments  and 
install  new  equipment — at  substantial  cost. 
Some  others,  who  did  not  acquiesce,  retained 
their  old  assignments,  lest  their  opposition 
upset  the  FCC's  plan  to  make  greatest  possible 
speed,  because  the  hot  breath  of  Congress 
was  on  its  neck. 

The  thanks  these  stations  (and  perhaps 
others  of  the  31  "show  cause"  pioneers  which 
consented  to  the  shifts)  may  get  for  their 
cooperation  are  litigation  and  controversy. 
The  FCC's  action  may  constitute  an  open  invi- 
tation to  others  to  apply  for  facilities  of  pre- 
freeze  stations.  The  FCC  (except  for  Comr. 
Sterling  who  wanted  regular  renewals  with  full 
power)  evidently  again  yielded  meekly  to  staff 
recommendations.  The  lawyers  were  fearful 
that  they  would  lose  in  litigation  on  the  ground 
that  appropriate  hearings  hadn't  been  held. 
Then,  for  good  measure,  they  added  the  phony 
overlap  issue. 

The  Lancaster  hearing  issue  is  ludicrous. 
The  worst  the  court  would  do,  as  precedent 
shows,  is  to  remand  for  further  hearing,  since 
the  courts  do  not  invade  the  technical  vagaries 
of  allocations.  Precious  few  applicants  would 
venture  opposition  to  any  well-operated  sta- 
tion under  such  circumstances. 

The  overlap  invention  is  premature,  specious 
and  vicious.  No  one  yet  knows  what  station 
coverage  will  be  on  vhf  or  uhf  when  there 
is  full  channel  occupancy.  The  time  to  con- 
sider that  would  be  when  hundreds,  rather  than 
mere  scores,  of  stations  are  on  the  air.  "Du- 
opoly" was  originally  applied  to  the  operation 
of  more  than  one  station  of  the  same  class 
in  the  same  market.  Are  Cincinnati  and  Day- 
ton or  Columbus  the  same  market?  Are  Lan- 
caster in  Pennsylvania  and  Wilmington  in 
Delaware  the  same  market?  Not  by  any  yard- 
stick we  know. 

The  FCC  isn't  dealing  in  small  change  in 
television.  Every  move  of  an  existing  station 
runs  into  six  figures.  It  had  better  do  more 
of  its  own  thinking,  and  instruct,  rather  than 
be  guided  by,  its  over-zealous  staff.  We  are 
confident  that  when  the  replies  of  the  five  sta- 
tions cited  are  submitted,  the  FCC  will  issue 
regular  licenses,  with  full  power,  as  Comr. 
Sterling  so  convincingly  and  articulately  ad- 
vocated. 


The  Pay-off  (For  Pay) 

THE  SELECTION  of  radio  and  television  last 
week  as  the  means  of  transmitting  Sen.  Rich- 
ard Nixon's  explanation  of  his  $18,000  political 
fund  can  be  studied,  with  profitable  result,  by 
all  commercial  advertisers  who  need  to  get 
their  sales  stories  before  the  American  public. 

The  Republicans  were  faced  with  the  neces- 
sity of  distributing  one  of  the  most  critical 
messages  a  political  party  ever  had  to  put 
across.  Their  decision  to  place  Mr.  Nixon's 
case  on  radio  and  television  illustrated  the 
unique  advantages  those  media  enjoy  over 
other  forms  of  communication.  It  must  be 
kept  in  mind  that  the  decision  was  based 
purely  on  the  ability  of  the  media  to  capture 
attention  and  provide  the  best  platform  for 
argument. 

Comparative  costs,  in  this  case,  were  not 
even  considered. 

Had  Mr.  Nixon  wished,  he  could  have  given 
an  unbroadcast  speech  or  held  a  news  confer- 
ence, and  his  explanation  would  have  been 
carried  in  detail  at  no  cost  in  space  no  adver- 
tiser can  ever  buy,  the  front  pages  of  the 
nation's  newspapers. 

He  and  the  party  chose,  however,  to  spend 
$75,000  buying  radio  and  television  time.  Quite 
obviously  it  was  felt  that  the  greater  effective- 
ness of  rad'o  and  television  justified  the  in- 
vestment. True,  the  press  covered  the  speech 
the  next  day,  thus  providing  secondary  distri- 
bution of  the  message,  but  the  important  thing 
was  that  radio  and  television  were  the  basic 
media. 

There  would  seem  to  be  a  moral  in  this  for 
all  kinds  of  advertisers.  The  coverage  and 
the  "personal"  approach  which  radio  and  tele- 
vision give  their  sponsors  require  that  they 
be  considered  the  basic  media  in  any  adver- 
tising campaign  designed  to  reach  large  num- 
bers of  people  with  persuasive  argument. 

When  a  Vice  Presidential  candidate,  fighting 
for  his  political  life,  picks  radio  and  television 
to  carry  his  defense,  the  advertiser  ought  to 
feel  he  can  depend  upon  them  to  circulate 
his  commercial  message  with  equal  effective- 
ness. 


AN  EDITORIAL  in  the  Baltimore  Sun, 
which  owns  WMAR-TV,  suggested  last 
week  that  one  television  set  was  not 
enough  for  any  household.  Considering 
the  volume  of  interesting  programs  on 
the  air  last  Tuesday  evening  (when  Sen. 
Richard  Nixon  spoke),  the  Sun  figured 
that  two  or  three  TV  sets,  as  well  as  ra- 
dio, were  needed  if  family  squabbles  over; 
which  show  to  watch  were  to  be  avoided. 
Though  we've  always  thought  well  of 
this  newspaper,  the  Sun  rises  even  higher 
in  our  estimation  when  it  advocates  larg- 
er circulation  for  rival  media. 


Critic's  Exit 

H.  T.  WEBSTER,  who  often  gave  radio  and 
television  unmerciful  beltings  in  his  cartoon, 
"The  Unseen  Audience,"  died  last  week. 
Though  broadcasters  may  have  wished  at  times 
that  Mr.  Webster  had  never  been  born,  we 
suspect  that  they  will  miss  him  now  that  he 
is  gone. 

Frailties  abound  in  all  human  endeavor  and 
are  no  less  plentiful  among  people  in  broad- 
casting than  among  those  in  any  other  field. 
It  is  the  satirist's  mission  to  detect  and  exag- 
gerate them.  If  sometimes  Mr.  Webster  exag- 
gerated beyond  reasonable  limits,  more  often 
he  kept  within  the  delicate  bounds  that  distin- 
guish satire  from  sarcasm.  On  the  whole  he 
did  radio  and  television  far  more  good  than 
harm. 


our  respects  to: 


EARL  MINER  JOHNSON 


HORSES  and  race  tracks  are  said  to  have 
contributed  to  the  downfall  of  many 
an  otherwise  virtuous  individual.  But 
Earl  Miner  (Pete)  Johnson,  an  MBS  vice 
president  with  a  very  long  title,  considers 
one  race  track  experience  a  parlay  that  set 
off  a  chain  of  events  leading  to  the  elongated 
title. 

Mr.  Johnson  is  vice  president  in  charge  of 
Mutual  network  station  relations  and  vice 
president  in  charge  of  engineering  for  Mu- 
tual and  WOR-AM-TV  New  York,  as  well  as 
director  of  WOR's  recording  division. 

Mr.  Johnson's  race  track  experience,  for 
the  record,  was  in  pursuit  of  official  duties  as 
a  monitoring  officer  for  the  FCC.  It  occurred 
late  in  1940  shortly  after  Mr.  Johnson  was 
appointed  to  the  post  in  Huntington,  W.  Va. 
The  Commission  asked  him  to  investigate  the 
illegal  use  of  the  transmission  band  for  broad- 
casting horse  race  results. 

His  gumshoeing  led  to  Charles  Town,  W.  Va., 
where  he  finally  uncovered  the  culprits  after 
strenuous  and  painstaking  investigation.  The 
case,  Mr.  Johnson  said,  was  highly  publicized 
and  led  to  his  appointment  to  FCC's  Wash- 
ington headquarters  as  an  engineer  in  the 
broadcast  department. 

"For  all  I  know,"  Mr.  Johnson  commented 
thoughtfully,  "I  might  still  be  a  monitoring 
officer  except  for  the  incident." 

Such  modest  self-appraisal  was  not  an 
isolated  example  of  Mr.  Johnson's  capacity 
for  understatement.  In  similar  vein,  he  re- 
mained about  his  early  days  as  a  newsboy 
("All  small  town  kids  had  a  paper  route"); 
his  back-breaking  earning-while-learning 
schedule  at  the  U.  of  Cincinnati  ("many  col- 
lege boys  did  the  same  thing")  and  his  rapid 
rise  both  in  government  posts  and  at  Mutual 
("I  guess  I  happened  to  be  the  fair-haired 
boy")  delivered  in  a  lighthearted  tone  of  voice 
suggesting:  "Shucks,  I'm  not  that  good." 

But  the  record  testifies  that  Mr.  Johnson 
must  be  possessed  of  many  engineering  and 
administrative  skills.  At  the  age  of  37  (come 
Oct.  3)  Mr.  Johnson's  progress  report  is  as 
follows:  Monitoring  officer,  FCC  Atlanta  and 
Huntington,  1940-1941;  associate  engineer  and 
assistant  chief,  standard  broadcast  section, 
FCC's  engineering  department,  Washington, 
1941-1944;  civilian  officer,  operational  research 
staff,  Office  of  the  Signal  Officer,  War  Dept., 
Washington,  1944-1945;  chief  plans  and  allo- 
cation engineer,  MBS,  1945-1946;  MBS  direc- 
tor of  engineering,  1946-1949;  MBS  vice  presi- 
dent in  charge  of  engineering  and  station  re- 

( Continued  on  page  101) 
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Somewhere  West  of 

Eustace  Tilley 
or  The  Flowering 

of  Amarillo 


Geography  is  one  of  the  many  things 
we  have  a  lot  of  around  Amarillo. 
About  25  years  ago  a  fellow  could 
stand  at  the  Santa  Fe  station,  squint 
his  eyes,  and  see  right  into  the  next 
week.  Lately,  though,  all  the  irriga- 
tion-fostered trees,  the  oil  wells,  and 
grain  elevators  would  get  in  his  way. 
If  he  was  looking  for  business,  he 
wouldn't  want  to  look  much  further 
than  our  trading  area  anyhow. 

Amarillo  is  a  long  way  from  every- 
where, up  on  the  high  plains  which 
climb  to  the  Rockies.  Five  other 
state  capitols  are  about  as  near  as 
Austin,  the  Texas  capital.  Seventy- 
eight  counties  in  Texas,  Colorado, 
Oklahoma,  New  Mexico  and  Kan- 
sas, are  served  by  Amarillo's  network 
of  highways  and  railroads— 1,853,000 
people  in  166,875  square  miles.  This 
large  trading  area  helps  make  Ama- 
rillo first  in  the  U.  S.  in  retail  sales 
per  capita. 

Amarillo  is  so  far  north  of  South 
Texas  that  we're  sometimes  called 
Yankees.  But  it's  close  to  the  stuff 
an  advertiser  looks  for  when  he 
wants  business.  The  Panhandle  has 
the  world's  largest  wheat  field,  the 
world's  biggest  natural  gas  field,  the 
second  biggest  cattle  ranch,  and 


more  than  4,000  oil  wells.  ("Cattle 
can't  drink  that  stuff,"  said  an  out- 
raged rancher  when  oil  was  found 
on  his  land.) 

KGNC's  10,000  watts  cover  our 
vast  trading  area  effectively.  Last 
year  the  Texas  State  Soil  Conserva- 
tion Board  wanted  to  determine  the 
most  effective  means  of  getting 
weather  information  to  an  area  up 
to  80  miles  from  Amarillo.  They 
found  out  with  their  own  survey. 
Radio  got  96%  of  the  vote— and 
88%  of  the  96%  said  KGNC. 
When  asked,  "What's  your  favorite 
farm  program?"  67%  named  KGNC 
programs;  all  other  stations  com- 
bined got  only  33%. 

There's  a  story  about  a.  fellow 
from  Washington,  D.  C,  who  was 
riding  across  a  flat  stretch  of  wind- 
blown road  with  a  Texas  rancher. 
A  colorful  bird  fluttered  into  and 
out  of  sight.  The  Easterner  asked 
what  it  was.  "Bird  of  paradise,"  his 
hist  told  him.  There  was  a  long 
pause,  then  the  man  from  D.  C. 
commented,  "Pretty  far  from  home, 
wasn't  he?" 

It  isn't  as  far  as  it  used  to  be. 
And  the  gap  is  closing. 


KGNC 


Amarillo 


AFFILIATE 
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front  office 


JOSEPH  T.  MATHERS  appointed  manager,  WNBH-WFMR  (FM)  New 
Bedford,  Mass. 

KARL  REMBE,  sales  manager,  KVVC  Ventura,  Calif.,  promoted  to 
general  manager.  He  succeeds  C.  A.  HUMBERT,  resigned.  New  sales 
manager  is  ROY  WINKELMANN,  with  KVEN  Ventura,  in  same  capacity 
with  headquarters  in  Oxnard. 

MICHAEL  J.  CUNEEN,  general  sales  manager,  WNLK  Norwalk,  Conn., 
has  resigned.    Future  plans  have  not  been  announced. 

WALLY  McGOUGH,  sales  manager,  WJAC-TV  Johnstown,  Pa.,  to 
WTVN  (TV)  Columbus,  Ohio,  in  same  capacity. 

LEONARD  MYERS,  commercial  manager,  WLYN  Lynn,  Mass.,  to 
WBMS  Boston,  as  assistant  manager. 

GEORGE  W.  STRATTON,  former  news  director,  WKYW  Louisville, 
appointed  manager,  KWRO  Coquille,  Ore. 

DONALD  A.  THURSTON  appointed  resident  manager,  WIKE  New- 
port, Vt. 

MIKE  SPANAGEL,  vice  president  and  assistant  general  manager,  Mid- 
West  Theatres,  to  WCKY  Cincinnati,  as  account  executive. 

WILLIAM  H.  SCHUYLER,  assistant  general  manager  and  public  rela- 
tions director,  Central  Valley  Empire  Assn.,  Fresno,  Calif,  (seven  county 
Chamber  of  Commerce),  to  KGIL  San  Fernando,  as  account  executive. 

G.  H.  McKINNON,  sales  staff,  KGAK  Gallup,  N.  M.,  appointed  com- 
mercial manager  there. 


Shopping 


is 


RifflfllflH 


Ladies'  ready-to-wear  sales 
surged  up  another  15%  last  year 
over  the  year  before.  Food  sales 
climbed  23%.  Drug  store  sales 
went  up  18%,  and  department 
store  sales  gained  12%. 

Only  dominant  WTAR-AM  and 
exclusive  WTAR-TV  can  give  you 
full  penetration  in  this  record- 
shattering  market.  Get  the  amaz- 
ing facts  from  the  Petry  Company 
and  include  WTAR-AM-TV  in  the 
advertising  budget  for  your  share 
of  this  terrific  sales  spree. 


all  previous 
RECORDS! 


in 


Norfolk— Portsmouth  —  Newport  Hews 


AM-TV-FM 


AM-FM:  NBC  AFFILIATE 
TV:  ALL  NETWORKS 

NORFOLK,  VIRGINIA 


ALLEN  BERG,  announcer,  KRKD  Los  Angeles,  to  sales  staff,  KP01! 
that  city. 

RICHARD  O'CONNELL  appointed  New  York  representative  by  KREl' 
Baytown,  Tex. 

HERBERT  L.  BACHMAN,  director  of  research  and  promotion,  Headlej 
Reed  Co.,  N.  Y.,  has  resigned.  He  will  continue  in  radio-TV  field  oi 
West  Coast  after  Nov.  1. 

HUGH  CALEY  to  sales  staff,  CKVO  Kelowna,  B.  C. 


DON  VETA  named  assistant  manager,  KVWO  Cheyenne,  Wyo.  Appoint 
ment  supercedes  announcement  that  GRANT  WILLSON  had  filled  pos 
[B*T,Sept.  22]. 

O.  L.  TAYLOR  Co.,  N.  Y.,  appointed  national  representative  for  KEL( 
Sioux  Falls,  S.  D. 

TERRY  MANN,  account  executive,  KHJ  Hollywood,  promoted  to  sale 
manager,  effective  Nov.  1.  He  succeeds  LEON  WRAY,  who  joins  Zi 
TV  Programs  Inc.  to  establish  regional  office  in  Denver. 

BEN  WICKHAM,  editorial  promotion  director  and  radio-TV  editor 
Cleveland  News,  to  WXEL  Cleveland,  in  executive  capacity. 


f 


JOE  INGRAM,  sales  staff,  Foster  &  Kleiser  Co.  (billboards),  to  KPFft 
(FM)  and  KPAN  Portland,  as  account  executive. 

THOMAS  DOLAN  GEOGHEGAN  to  sales  staff,  WMAL-AM-TV  Wash 
ington. 

PAN  AMERICAN  Bcstg.  Co.  appointed  exclusive  U.  S.  sales  representa 
tive  by  Radio  El  Mundo,  Guayaquil,  Ecuador. 


CLEMENT  T.  LOWDEN,  formerly  with  WBBM  Chicago  and  WCBS 
New  York,  to  WPAT  Paterson,  N.  J.,  on  sales  staff. 


is 


EDWARD  J.  NOBLE,  ABC  board  chairman,  named  general  chairman  o 
1953  Greater  New  York  March  of  Dimes  campaign,  which  will  open  Jan 
2  and  close  Jan.  31. 

HI 

u 

ROGER  W.  CLIPP,  general  manager,  WFIL-AM-TV  Philadelphia,  ap 
pointed  chairman  of  clubs  and  entertainment  div.,  United  Fund  Cam 
paign,  in  that  city,  assisted  by  JOHN  D.  SCHEURER,  operations  assist 
ant  to  Mr.  Clipp.  DONALD  S.  KELLETT,  administrative  assistant  tc  ^ 
Mr.  Clipp  in  charge  of  WFIL-TV,  appointed  to  post  of  chairman  o) 
sports  division.  .  .  .  PHILIP  G.  LASKY,  executive  vice  president-genera 
manager,  KPIX  (TV)  San  Francisco,  presented  plaque  in  recognition  oJ 
station's  "outstanding  leadership"  in  Saints  and  Sinners  Milk  Fund  drive 

ie 

MILTON  BERGSTEIN,  manager,  WMAJ  State  College,  Pa.,  is  teaching  c 
practice  course  in  radio  news  and  commercial  writing  at  Penn  State 
Dept.  of  Journalism.  .  .  .  JACK  WOOLLEY,  account  executive,  KTTV 
(TV)  Hollywood,  starts  fifth  year  as  instructor  in  radio-TV  advertising 
at  USC.  .  .  .  DONALD  W.  THORNBURGH,  president,  WCAU  Phila 
delphia,  presented  with  plaque  from  city's  Chamber  of  Commerce  in 
recognition  of  station's  "pioneering  foresight"  in  construction  of  new 
radio-TV  center.  .  .  .  NORMAN  NELSON,  managing  director,  Southern 
Calif.  Broadcasters  Assn.,  named  radio  committee  chairman  for  Civil 
Defense  Week,  Sept.  28-Oct.  4 


OHIO  CONFERENCE 

Area  Admen  to  Meet 

THIRTY  -  THREE  advertising, 
trade  and  professional  organiza- 
tions will  cooperate  with  Ohio 
State  U.  commerce  college  in  spon- 
soring the  ninth  annual  Advertis- 
ing &  Sales  Promotion  Conference 
in  Columbus,  Oct.  17-18. 

Advertising  clubs  from  Ohio, 
Indiana  and  Kentucky  are  co- 
operating. Ohio  Assn.  of  Broad- 
casters was  among  those  organiza- 
tions listed  as  co-sponsors. 


Morton  Inspects 

ALFRED  A.  MORTON,  newly-ap 
pointed  director  of  the  Voice  of 
America,  left  New  York  Sept.  21 
by  plane  for  an  inspection  tour  of 
short-wave  radio  installation  on  the 
West  Coast.    He  conferred  later  in 
Washington  with  Dr.  Wilson  Comp 
ton,  International  Information  Ad 
ministrator.  Mr.  Morton  succeeded 
Foy  Kohler,  foreign  service  career 
executive,  as  VOA  chief  and  will 
hold  the  title  of  deputy  administra 
tor  for  IIA's  International  Broad 
casting  Services  Div.  [B*T,  Sept 
22,  15]. 
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Open  Mike 


( Continued  f>, 

|  B.iat  Mr.  Louchheim  decided  to  com- 
plete   the    transaction.     In  any 
■  vent,  after  his  purchase  he  con- 
nued  to  use  me  as  counsel  for  the 
jrporation  and  in  that  capacity, 
I  was  inherited  by  Mr.  Paley  when 
e    acquired    control    from  Mr. 
louchheim  one  year  later. 
All  of  the  above  is  relatively 
nimportant,  though  I  felt  that  the 
ecord  should  be  corrected.  What 
J    5  really  important  are  the  things 
rhich  began  to  happen  after  Mr. 
'aley  acquired  control  and  which 
lave  been  continuing  to  happen 
ver  since  for  24  years. 

Ralph  F.  Colin 
Roseman,  Goldmark, 

Colin  &  Kaye 
New  York,  N.  Y. 

*  *  * 

Full-Time  Job 

CDITOR: 

Although  Loyd  Sigmon  appre- 
iates  the  presidency  your  cutline 
vriter  gave  him  (see  Page  39, 
Sept.  8  issue),  actually  he  is  far 
,oo  busy  being  vice  president  and 
general  manager  of  KMPC  to  take 
>n  the  duties  your  writer  assigned 
;o  him. 

If  consistent  with  your  editorial 
policy,  he  would  appreciate  your 
running  a  correction.  He  doesn't 
ivant  people  to  think  he  has  some 
jutside  job  on  the  side. 

Mark  L.  Haas 
Vice  President 
KMPC  Los  Angeles 

[EDITOR'S  NOTE:  Mr.  Sigmon  was  in- 
correctly identified  as  president  of 
Multi-Lyte  Corp.  as  result  of  cutline 
garbled  in  transmission.] 

*  *  * 

a 

Guidebook 

iiEDITOR: 

Many  thanks  for  the  handy  TV 
Expansion  Guidebook  .  .  .  one  of 
the  most  useful,  convenient  items 
any  agency  TV  buyer  could  own, 
'and  a  perfect  compliment  to  the 
vital  issues  of  Broadcasting  • 
h  Telecasting. 

Dorrit  F.  Williams 
TV  Director 
Kelly  &  Lamb  Adv. 
Columbus,  Ohio 

%    %  % 

EDITOR: 

The  little  booklet  setting  forth 
the  TV  channel  allocations,  the 
new   station   grants  and  pending 

!  applications  through  Aug.  22,  1952, 
is  an  inspiration,  and  the  leaving 
of  the  right  half  of  each  page  open 

|  for  notes  is  a  masterpiece.  .  .  . 
My  congratulations  to  you  and 
your  staff  for  your  foresight. 

Thomas  E.  Sharp 
Pres.  &  Gnl.  Mgr. 
KFSD  San  Diego 

*  *  * 

EDITOR: 

I  hate  to  be  a  stinker  in  regards 
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•om  page  18) 

to  your  TV  Guidebook  but  .  .  . 
Under  A-2  priority  65,  Champaign- 
Urbana,  111.,  Channel  3,  you  fail 
to  mention  the  Illinois  Broadcast- 
ing Co.  application  which  was  filed 
prior  to  Midwest  Television  Inc. 
Merrill  Lindsay 
General  Manager 
WSOY  Decatur,  III. 

EDITOR: 

Tsk!  Tsk!— see  page  62  #159. 
No  mention  of  your  old  friends — 
it  shouldn't  happen  to  a  dog! 
Weepingly — 

Les  Johnson 
General  Manager 
WHBF-TV  Rock  Island, 
III. 

EDITOR: 

I  noticed  in  the  Broadcasting  • 
Telecasting   "Guidebook   to  Ex- 
pansion  of   Television  Facilities" 
you   did   not  include  our  KCKN 
application  in  Kansas  City. 
Ben  Ludy 
General  Manager 
WIBW  Topeka,  Kan. 

[EDITOR'S  NOTE:  "TV  Goes  Nation- 
wide, a  Guidebook  to  the  Expansion 
of  Television  Facilities"  was  a  special 
booklet  providing  a  complete  status 
report  of  pending  television  applica- 
tions, allocations  and  grants.  In  so  long 
a  listing,  a  few  omissions  inevitably  oc- 
curred. B.T  is  glad  to  report  those 
brought  to  its  attention.] 

Pulse  Piqued 

EDITOR: 

I  am  amazed  that  your  maga- 
zine should  show  what  I  consider 
deterioration  into  the  class  of 
scandal  sheet  publications.  I  am 
referring  to  your  opening  item 
under  Closed  Circuit  in  the  Sept. 
1  issue.  There  are,  after  all,  only 
a  handful  of  radio  and  television 
research  companies.  Therefore, 
such  an  item,  lacking  company 
identification,  puts  all  research 
companies  in  an  embarrassing 
light. 

I  do  not  know  about  the  business 
and  financial  situations  of  any 
other  research  company,  but  I  do 
know  that  Pulse  has  gained  stead- 
ily and  continuously  ever  since  its 
beginning.  Today  we  are^undoubt- 
edly  the  largest  company  in  the 
business.  .  .  . 

You  are  practically  saying  that 
successful  companies  are  on  the 
verge  of  retrenchment  or  suspen- 
sion. Speaking  for  the  Pulse,  this 
is  so  untrue  that  I  believe  you 
should  publish  this  account  of 
Pulse  growth  in  order  to  negate 
any  possible  identification  to  our 
company. 

Sydney  Roslow 

Director 

The  Pulse  Inc. 

New  York 

[EDITOR'S  NOTE:  The  item  in  ques- 
tion, reporting  that  three  firms  were 
retrenching,  came  from  a  reliable 
source.  There  was  no  intention  to  re- 
flect on  Dr.  Roslow  or  any  other  par- 
ticular researcher.] 

a  s  t  i  n  g 


Our  Town  Wouldn't 
Take  a  "Back  Seat" 

Well,  the  "battle  of  the  buses"  has 
been  settled!  Our  town  is  once  again 
friendly  with  Balesville. 

Everything  started  when  buses  be- 
gan going  through  our  town  with  a 
big  sign  on  them  saying  SHOP  IN 
BALESVILLE.  The  bus  line  is 
owned  in  Balesville  and  operates  over 
here  on  a  franchise. 

Windy  Taylor  was  all  for  putting 
up  barricades — he  kept  calling  up  the 
police  and  the  bus  company.  Finally 
Judge  Cunningham  invited  the  Bales- 
ville Chamber  of  Commerce  to  meet 
with  ours  at  Andy's  Garden  Tavern. 
Over  a  good  meal  and  glass  of  beer 
we  all  reached  a  compromise  without 
any  trouble.  Those  signs  now  read 
SHOP  HERE  IN  TOWN.  Every- 
one's happy. 

From  where  I  sit,  it  shows  how 
problems  disappear  once  both  sides 
get  together  and  try  to  work  things 
out.  Naturally  we're  all  a  little  dif- 
ferent. Some  like  soda  pop,  for  in- 
stance, and  some  like  beer.  So  what? 
We  all  have  to  ride  along  through 
life  together.  Why  not  make  it  a  pleas- 
ant trip? 


Copyright,  1952,  United  States  Brewers  Foundation 
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MARTIN  ELECTED 

Heads  So.  Calif.  News  Club 

GEORGE  MARTIN  Jr.,  newscaster 
of '  NBC  radio  Hollywood's  Top 
Story,  has  been  elected  president 
of  the  Southern  California  Radio 
&  Television  News  Club.  He  suc- 
ceeds Dave  Anderson,  news  editor, 
NBC  radio,  Hollywood,  who  was 
named  a  board  director. 

Other  officers  are  Sam  Zelman,  as- 
sistant manager  of  news  and  special 
events,  ABC  Western  Div.,  vice  pres- 
ident; Ann  Davis,  news  secretary,  NBC 
radio,  Hollywood,  secretary-treasurer; 
and  Burns  W.  Lee,  head  of  the  Los  An- 
geles publicity  firm  bearing  his  name, 
publicity  director. 

Board  of  directors  are:  Jack  Beck, 
manager  of  news  and  special  events, 
CBS  Radio,  Hollywood;  Chet  Huntley, 
news  analyst,  ABC  Western  Div.;  Wil- 
fred Brown,  writer,  Don  Lee  Broad- 
casting System,  and  Mr.  Anderson. 


air-casters 


FCC  Point  IV  Aid 

THREE  officials  of  foreign  govern- 
ments— two  from  India  and  one 
from  the  Republic  of  Honduras — 
have  received  certificates  of  merit 
from  the  FCC  for  completing 
courses  sponsored  by  the  Commis- 
sion under  the  U.  S.  Point  IV  pro- 
gram. 


HAL  HOUGH,  formerly  program 
director,  WJZ-TV  New  York,  to 
WCBS-TV  there  in  same  capacity  ef- 
fective Oct.  6.  He  succeeds  RICHARD 
DOAN,  who  resigned  to  join  C.  E. 
Hooper  Inc. 

TOM  HICKS,  executive  TV  producer, 
Dancer-Fitzgerald-Sample,  N.  Y.,  to 
WDSU  New  Orleans,  as  program 
manager. 

WARREN  CROMWELL,  assistant 
copy  and  feature  editor  of  NBC's 
press  department,  named  assistant 
magazine  editor.  Mr.  Cromwell  suc- 
ceeds AURIEL  MACFIE,  recently 
named    magazine  editor. 

HARRY  MITCHELL,  KCBQ  San  Di- 
ego, appointed  program  director  there. 

KATIE  LAKE  appointed  women's  di- 
rector, KFJI  Klamath  Falls,  Ore. 

DICK  ZOOK,  KDB  Santa  Barbara,  to 
KVVC  Ventura,  Calif.,  as  program  di- 
rector. ELLEN  WINKELMANN,  office 
manager,  KVEN  Ventura,  to  KVVC, 
in  same  capacity. 


"GOOD  NEWS" 

Sends  2,000  Sweaters 
to  the  Cleaners 


■  ETTCNDORP 

AND 

DAVENPORT 
IN  IOWA 


ROCK  ISLAND 
MOLINC 
AND  CAST  MOLINC 
IN  ILLINOIS 


Dry  cleaners,  Yerbury-Dana  Co.,  with  3  stores,  4 
routes  serving  Quint-Cities,  has  sponsored  "Good  News" 
on  WOC  since  February,  1950  .  . .  five  5-minutes  weekly, 
with  Mary  Louise  Marshall  handling  woman -slanted 
commentary. 

Firm's  only  media  advertising,  "Good  News,"  has  in- 
creased business  to  extent  that  new  finishing  equipment 
had  to  be  installed.  Has  sparked  many  special  promo- 
tions .  .  .  e.g:  last  Fall,  Yerbury  made  special  dry 
cleaning  offer  on  sweaters.  Ordered  1000  cellophane 
bags  for  packaging  these  sweaters.  Heard  there  was 
shortage  of  such  bags,  so  ordered  additional  1000  from 
another  firm. 

Both  supply  houses  delivered;  Yerbury  had  2000 
bags  on  hand — plus  doubts  that  there  were  that  many 
sweaters  in  area  needing  cleaning. 

BUT  "GOOD  NEWS"  TURNED  THE  TRICK.  Helped 
deliver  the  necessary  customers  in  less  than  3  weeks 
.  .  .  and  there  were  2000  freshly  cleaned  in  the  Quint- 
Cities.  Take  your  cue  from  Yerbury-Dana  .  .  .  buy  at 
their  local  "cash  register  level"  and  you'll  buy  on  this 
station. 


Free  &  Peters,  Inc. 
Exclusive  National  Representatives 


Davenport,  Iowa 

Basic  NBC  Affiliate 
5000  W.  -  1420  KC 

Col.  B.  J.  Palmer,  President 
Ernest  C.  Sanders,  Manager 


BOB  HORN,  disc  jockey,  WFIL-AM- 
TV  Philadelphia,  named  director  of 
recorded  music  for  both  stations. 

FRED  KILIAN,  manager,  radio-TV  ac- 
tivities, Young  &  Rubicam,  Chicago, 
named  director  of  TV  programming, 
WENR-TV  same  city. 

JEFF  SCOTT  appointed  program  di- 
rector, WPWA  Chester,  Pa.,  after 
service  as  Marine  Corps  radio  com- 
bat correspondent,  succeeding  MEL 
LEVINE  who  resigns  to  enter  TV  field 
in  Philadelphia. 

MILTON  L.  LEVY,  advertising  man- 
ager, Oregon  Trail  Network  (KBKR 
Baker,  KSRV  Ontario,  KLBM  La- 
Grande),  to  KLX  Oakland,  Calif.,  in 
same  capacity. 

ROY  RECTOR  to  KOIN  Portland, 
Ore.,  as  TV  consultant. 

ROBERT   C.   KELLY   to  WBAL-TV 

Baltimore  as  TV  director. 

JERRY  WIGGINS,  announcer,  CKFH 
Toronto,  to  CFRB  Toronto,  in  same 
capacity. 

RICHARD  BEYMER,  Hollywood  TV 
child  actor,  assigned  role  in  David 
O.  Selznick  feature  film  production, 
"Terminal  Station." 

JAMES  G.  WENDLING,  WKOV  Wells- 
ton,  Ohio,  to  WATH  Athens,  Ohio,  as 
announcer. 

FORREST  LEWIS,  who  portrays  Mr. 
Carter  on  NBC  radio  The  Woman  in 
My  House,  assigned  role  in  Universal- 
International  feature  film,  "Vermilion 
O'Toole." 

SUZANNE  STARK,  copywriter,  Fac- 
tor-Breyer  Inc.,  L.  A.,  to  Hollywood 
headquarters  of  KBIG  Avalon,  as 
music  librarian.  She  succeeds  PATTY 
KELLEY,  resigned. 

SHIRLEY  FORSYTH  to  production 
staff,  WWJ-TV  Detroit. 

RUDY  BEHLMER,  stage  manager, 
KLAC-TV  Hollywood,  promoted  to 
director  on  KLAC-TV  Televenture  and 
Mike  Roy  Show. 

ALEX  MITCHELL  to  WSCS  Charles- 
ton, S.  C,  as  disc  jockey. 

RENEE  LEASE  to  continuity  staff, 
WIRE  Indianapolis. 

LARRY  CLARK,  announcer,-  WTMJ- 
AM-TV  Milwaukee,  to  Froedtert  Grain 
&  Malting  Co.,  same  city,  on  public 
relations  staff. 

HAL  QUEEN  and  VANCE  BROOKS 

to  announcing  staff,  WSIC  States- 
ville,  N.  C. 

JACKSON  WHEELER,  m.c,  KTTV 
(TV)  Hollywood,  father  of  girl,  Janine 
Ann,  Sept.  18. 


Mauri  •  •  • 


PETER  HACKES  to  news  staff,  CBS 
Radio,  Washington. 

CLIFTON  UTLEY,  NBC  Chicago  ra- 
dio and  TV  commentator,  to  address 
Chicago  Headline  Club,  chapter  of 
Sigma  Delta  Chi  professional  journal- 
ism fraternity,  tomorrow  (Tuesday) 
on  his  recent  three-week  flying  trip 
around  the  world. 


duPONT  AWARDS 

Nominations  Now  Invited 

NOMINATIONS  for  the  10th  an-|] 
nual  Alfred  I.  duPont  awards  are 
invited  today  from  radio  and  tele-) 
vision  industry  leaders  and  the1 
public  by  O.  W.  Riegel,  director  of 
the  Lee  Memorial  Journali-n- 
Foundation  at  Washington  &  L  n 
U.  He  is  curator  of  the  duPont} 
Awards  Foundation. 

Of  the  three  awards,  one  will  grci 
to  a  radio  or  television  news  com -J 
mentator  who  has  shown  distin-[ 
guished  performance  of  public  serv-j 
ice  by  aggressive  and  consistently 
excellent  and  accurate  gathering] 
and  reporting  of  news,  Mr.  Riege] 
said. 

The  second  will  go  to  a  radio  or 
television  station  of  more  than  5(| 
kw  power  and  the  third  to  a  staJ 
tion  of  50  kw  or  less  both  of  which 
have  demonstrated  outstanding 
public  service,  according  to  Mr. 
Riegel,  who  said  the  committee  of 
awards  also  will  consider  the  sta-| 
tions'  loyal  and  devoted  service  t 
the  nation  and  to  their  local  com 
munities. 

The  awards  committee  will  in- 
clude Mrs.  Jessie  Ball  duPont,  whe 
established  the  awards  in  1942  ir< 
honor  of  her  husband;  Dr.  Francis 
P.  Gaines,  Washington  &  Lee  U 
president;  Ben  McKelway,  Wash- 
ington (D.  C.)  Evening  Star  editor: 
Dr.  Hadley  Cantril,  director  of  the 
office  of  Public  Opinion  Research 
at  Princeton  U.,  and  Mrs.  Oscar  A 
Ahlgren,  General  Federation  oi 
Women's  Clubs  president. 

The  $1,000  awards  which  accom- 
pany citations  may  be  used  by  win- 
ners to  establish  scholarships  and 
fellowships  in  their  own  name 
and  that  of  the  foundation,  fo: 
advanced  radio  and  television 
study,  Mr.  Riegel  said. 

Last  year's  winners  were  WCAU- 
AM-TV  Philadelphia,  WEEI  Bos- 
ton and  Joseph  C.  Harsch  for  his 
commentaries  originating  on  WOL 
Washington.  Nominations  will  be 
accepted  through  Dec.  31.  Entries 
should  be  mailed  to  Curator,  Al- 
fred I.  duPont  Awards  Foundation 
Washington  &  Lee  U.,  Lexington 
Va. 


WVOP  on  970  kC/  1  kw 

DEDICATORY  broadcast  by 
WVOP  Vidalia,  Ga.,  marking  a 
change  from  1450  kc  with  250  w  to 
970  kc  wih  1  kw  was  held  Sept.i 
21.  Program  was  sponsored  by  the 
Vidalia  Chamber  of  Commerce  and 
featured  radio  entertainers  from  I 
throughout  Georgia,  station  re- 
ports. A  Mutual  affiliate,  WVOP 
has  been  on  the  air  six  years  and 
is  owned  by  the  Vidalia  Broadcast- 
ing Co.  with  Howard  C.  Gilreath  its 
business  and  general  manager  and 
Bob  Smith,  program  director. 


JACOB  RUPPERT  Brewery  showed  a 
net  profit  of  $748,769  for  the  first  six 
months  of  1952  compared  to  a  net 
profit  of  $34,774  for  the  same  period 
last  year,  President  Frederick  M.  Lind- 
ner has  announced. 
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Fables  of  the  leopard  and  the  hippo  —  I, 


Report  on  Fill 
Activities 
Page  70 


ON  BECOMING  BETTER  KNOWN 


THE  HIPPO: 


"I  find  that  by  hiding  most  of 
myself,  the  world  thinks  the  most 
of  me." 


«/        Vv      ^oV^^  LEOPARD:  "But  better-looking  things  are  better  shown 

r-0    gs^  ^^SS^^S  ...and  the  better  shown,  the  better  known." 

*        ^'"VAX*^  WSB-TV  Mlanita 

--~ — ■  WBAL-TV  Baltimore 

WFAA-TV   Dallas 

toe  iiADAi  i...  r.  KPRC-TV  Houston 

THE  MORAL:  Advertisers,  too  (like  the  wily  Spotted 

Leopard)  learn  that  better  products  are  better  KECA-TV  Los  Angeles 

shown.  KSTP-TV  .  .  .  M'p'I's-St.  Paul 
Especially  when  shown  on  Spot  TV.  WSM-TV  Nashville 

,        .     c     TWI       ,  -  ,  WJZ-TV  New  York 

They  know  that  Spot  TV  s  package  and  brand 

name  display  . . .  and  product  demonstration  WTAR-TV  Norfolk 

. . .  are  good  reasons  why  their  products  are  KPHO-TV   Phoenix 

better  known.  ..»««■  -w  «  . 

WOAI-TV  ....  San  Antonio 

Brands  shown  on  Spot  TV  on  these  eleven               KGO-TV  .    .  .San  Francisco 
stations  easily  and  economically  become  better   . 

.       ,     ,    '    ,      ..  KOTV   Tulsa 

brands — better  bought,  we  mean. 

REPRESENTED  BY 

EDWARD  PETRY  &  CO.,  INC. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO  •  DALLAS 


In  Philadelphia 
PEOPLE  WATCH 

WPTZ 


MORE  THAN  ANY  OTHER 


TV  STATION* 


Z 
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POST-THAW  GRANTS  REACH  63 


V  By  LARRY  CHRISTOPHER 

!  THREE  MORE  commercial  uhf 
stations  were  authorized  by  FCC 
last  week  to  bring  total  post-thaw 
station  grants  to  63,  including  54 
;ommercial  and  9  noncommercial, 
educational  permits.  An  additional 
20  applicants  were  notified  of 
necessity  for  hearings  on  their 
bids. 

In  other  TV  actions,  FCC 
finalized  its  proposed  allocation  of 
vhf  Channel  10  to  Lafayette,  La.; 
substitution  of  vhf  Channel  3  for 
Channel  6  at  San  Angelo,  Tex., 
with  addition  of  Channel  6  at 
Temple,  Tex.;  and  addition  of  uhf 
Channel  59  to  Fremont,  Ohio. 

By  separate  orders,  FCC  also 
granted  revision  of  Zone  III  rules 
so  as  to  add  vhf  Channel  3  to  Jack- 
son, Miss.,  but  denied  a  request  for 
waiver  of  the  one-year  rule  to  add 
uhf  Channel  83  to  Waterbury, 
Conn.,  and  denied  another  request 
for  reconsideration  of  an  earlier 
proposal  to  allocate  vhf  Channels  5 
and  11  with  limited  power  at  sepa- 
rations less  than  minimum. 

The  new  station  grants  include: 

Youngstown,  Ohio  (City  priority 
Group  A-2,  No.  5) — Polan  Industries, 
granted  uhf  Channel  21,  ERP  170  kw 
visual  and  85  kw  aural;  antenna 
height  above  average  terrain  530  ft. 
I  Estimated  commencement  date:  Un- 
known. FCC  announced  grant  Mon- 
day but  said  action  was  taken  Sept. 
19.  Chairman  Paul  Walker  and  Comr. 
i  Robert  Bartley  dissented. 

Harrisburg,  Pa.  (Group  B-l,  No.  8) 
— WHP    Inc.    (WHP),    granted  uhf 

*     *  * 


AWARD  is  presented  RCA  Victor  Di- 
vision for  help  in  speeding  KPTV 
(TV)  Portland  into  operation.  Herbert 
Mayer  (right).  Empire  Coil  Co.  presi- 
dent, hands  award  to  Harold  R. 
Maag,  RCA  Victor  vice  president- 
western  manager. 


Channel  55,  ERP  240  kw  visual  and 
120  kw  aural;  antenna  920  ft.  Esti- 
mated commencement  date:  Within 
eight  months. 

Ann  Arbor,  Mich.  (Group  B-l,  No. 
115)— Washtenaw  Bcstg.  Co.  (WPAG), 
granted  uhf  Channel  20,  ERP  1.75  kw 
visual  and  0.93  kw  aural;  antenna  340 
ft.  Estimated  commencement  date: 
Early  1953. 

Additional  applications  notified 
or  designated  for  hearing  included: 

Portland,  Ore.  (Group  A-2,  No.  2) — 
Cascade  Television  Co.,  vhf  Channel  8 
applicant,  was  designated  for  hearing 
in  consolidated  proceeding  with  other 
Portland  applications  scheduled  Oct.  1 
in  Washington. 

Wichita,  Kan.  (Group  A-2,  No.  6)— 


WITHIN  a  fortnight  of  the  filing 
at  FCC  of  a  pilot  application  at 
Macon,  Ga.,  for  a  new  TV  station 
owned  jointly  by  two  independent 
stations  (WBML  and  WNEX) 
which  proposed  continued  separate 
and  competitive  AM  operations 
[B«T,  Sept.  15],  four  more  such 
"marriage"  requests  have  been 
tendered  to  the  Commission  for  ap- 
proval of  similar  joint  TV  ventures 
in  other  cities. 

The  new  merger  applications  in- 
clude : 

1.  Wichita  Falls,  Tex.  (City  priority 
Group  A-2,  No.  56)— Wichita  Falls 
Television  Inc.,  seeking  vhf  Channel 
6.  Owned  50%  by  KWFT  and  50% 
by  KTRN,  both  of  which  will  dismiss 
their  competitive  bids  for  Channel  12. 

2.  Columbus,  Ga.  (Group  A-2,  No. 
42) — Television  Columbus,  uhf  Chan- 
nel 28.  Owned  50%  by  WDAK  and 
50%  by  Martin  Theatres  of  Georgia 
Inc.  Both  plan  to  dismiss  their  pend- 
ing competitive  bids  for  Channel  28. 
WDAK  principals  also  are  involved  in 
joint  bid  at  Macon. 

3.  Elmira,  N.  Y.  (Group  A-2,  No. 


Mid-Continent  Television  Inc.  and  Sun- 
flower Television  Co.,  both  seeking  vhf 
Channel  10,  are  being  advised  their 
requests  are  mutually  exclusive,  re- 
quiring hearing. 

Harlingen,  Tex.  (Group  A-2,  No.  36) 
— Rio  Grande  Television  Corp.  (KGBS) 
and  Roy  Hofheinz  (KSOX),  both  seek- 
ing vhf  Channel  4,  notified  of  need 
for  comparative  hearing  with  additional 
question  of  Rio  Grande  corporate  au- 
thority and  certain  of  its  stockholders' 
interests  in  competing  AM  stations  in 
same  area. 

Waco,  Tex.  (Group  A-2,  No.  38)— 
Central  Texas  Television  Co.,  appli- 
cant for  uhf  Channel  34,  notified 
financial  questions  are  involved  indi- 
cating need  for  hearing. 

Sioux  City,  Iowa  (Group  A-2,  No. 
39)— Perkins  Bros.  Co.  (KSCJ)  and 
KCOM  Bcstg.  Co.  (KCOM),  both  seek- 
ing vhf  Channel  4,  notified  of  need 


81)— El-Cor  Television  Inc.,  uhf  Chan- 
nel 18.  Corning  Leader  Inc.,  owner  of 
WCLI  Corning  and  WELM  Elmira, 
holds  51%  interest  in  applicant,  and 
Elmira  Star-Gazette  Co.,  owner,  WENY 
Elmira,  and  a  Gannett  interest,  holds 
49%  interest.  Bid  is  amendment  of 
earlier  Channel  18  application  of 
Corning  Leader  Inc.  Elmira  Star- 
Gazette  plans  to  dismiss  its  uhf  Chan- 
nel 24  bid  there. 

4.  Fargo,  N.  D.  (Group  A-2,  No. 
114) — Red  River  Valley  Television 
Corp.,  vhf  Channel  12.  Owned  50% 
by  KFGO  Fargo  and  50%  by  KVOX 
Moorhead,  Minn.  Neither  has  an  ap- 
plication pending. 

The  pilot  application,  filed  at 
Macon  by  Macon  Television  Co.  for 
uhf  Channel  47,  is  equally  owned 
by  WBML  and  WNEX,  both  local 
stations  which  are  licensed  to  sepa- 
rate firms.  In  the  joint  request, 
both  affirmed  that  AM  operations 
would  be  kept  separate  and  com- 
petitive as  heretofore. 

Meanwhile,  another  joint  TV  ap- 
plication is  in  preparation  for  uhf 
Channel  31  at  New  York  by  WOV 


for  hearing,  with  additional  question 
about  Perkins  Bros.  Co.  corporate  au- 
thority. Siouxland  Television  Co.  and 
Cowles  Bcstg.  Co.,  both  seeking  vhf 
Channel  9,  notified  of  hearing,  with 
additional  question  about  Cowles  cor- 
porate authority. 

Manchester,  N.  H.  (Group  A-2,  No. 
40)  —  New  Hampshire  Bcstg.  Inc. 
(WFEA),  Union  Leader  Corp.  and  Ra- 
dio Voice  of  New  Hampshire  Inc. 
(WMUR),  all  three  seeking  vhf  Chan- 
nel 9,  notified  of  need  for  hearing. 

Springfield,  111.  (Group  A-2,  No.  41) 
— Sangamon  Valley  Television  Corp. 
(WTAX)  and  WMAY-TV  Inc.  (WMAY), 
both  seeking  vhf  Channel  2,  notified 
of  comparative  hearing  requirement. 
Great  Plains  Television  Properties  Inc. 
and  WCBS  Inc.  (WCVS),  both  seeking 
uhf  Channel  20,  notified  of  need  for 
comparative  hearing,  with  additional 
question  about  WCBS  Inc.  corporate 
authority. 

Columbus,  Ga.  (Group  A-2,  No.  42) — 
Georgia-Alabama  Bcstg.  Corp.  (WGBA) 
and  Columbus  Bcstg.  Co.,  both  seeking 
vhf  Channel  4,  notified  of  need  for 
hearing. 

Lebanon,  Pa.  (Group  B-l,  No.  29) — 
Lebanon  Television  Corp.  and  Steitz 
Newspapers  Inc.,  both  seeking  uhf 
Channel  15,  notified  comparative  hear- 
ing is  required. 

FCC  indicated  the  grant  to  Polan 

Industries  for  uhf  Channel  21  at 

Youngstown  was  made   Sept.  19 

concurrent  with  denial  of  WFMJ- 

TV's  petition  to  switch  from  its 

newly  authorized  uhf  Channel  72 

to  Channel  21  [B*T,  Sept.  22],  but 

the  Polan  Industries   action  was 

withheld   until   Monday'  in  order 

that    the    dissents    of  Chairman 

Walker  and  Comr.  Bartley  might 

(Continued  on  page  72) 


and  WHOM,  foreign  language  sta- 
tions [B»T,  Sept.  15]. 

The  joint  application  technique  is 
being  watched  in  many  segments 
of  the  industry  as  a  possible  means 
to  bring  TV  quickly  to  a  market 
and  avoid  a  lengthy,  costly  com- 
petitive hearing  in  which  only  one 
contestant  wins.  Also  a  factor  is 
the  joint  sharing  of  risks  in  the 
high  cost  of  constructing  and  op- 
erating a  TV  outlet,  many  times 
the  financial  undertaking  of  an 
AM  or  FM  station. 

Although  the  industry  has  long 
sought  answers  from  FCC  on  the 
numerous  policy  questions  involved 
and  had  hoped  for  a  ruling  before 
the  July  1  commencement  of  TV  ap- 
lication  processing,  the  Commis- 
sion has  stated  it  would  consider 
such  joint  applications  only  on  a 
case-to-case  basis. 

Upon  filing  of  the  Wichita  Falls 
Television  Inc.  application,  a  joint 
statement  was  issued  by  Kenyon 
(Continued  on  page  117) 


BUSINESS  and  civic  leaders  of  Portland,  Ore.,  watch  first  commercial  uhf 
program  in  history  telecast  by  KPTV  (TV)  Sept.  20  [B#T,  Sept.  22]. 


JOINT  APPLICANTS   Four  Requests  Received 


BROADCASTING    •  Telecasting 
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television  grants  and  applications 

Digest  of  Those  Filed  With  FCC  Sept.  19  Through  Sept.  25 
Grants  Since  April  14: 


VHF 

UHF 

Total 

Commercial 

10 

44 

54 

Educational 

2 

7 

9 

Total 

12 

48 

63 

Commercial  television 

stations  on  the  air 

110  1 

1 

111  1 

1  Includes  XELD-TV  Matamoros  (Mexico)-Brownsville. 

Applications  Since  April 

14: 

< 

New  Amended 

VHF 

UHF 

Total 

Commercial 

496  318 

474 

340 

814  2 

Educational 

4 

10 

14 

Total 

510  318 

478 

350 

828 

2  One  applicant  did  not  specify  channel. 


NEW  STATION  GRANTS 
ANN    ARBOR,    Mich.  —  Washtenaw 
Bcstg.     Co.     Inc.     (WPAG  -  AM  -  FM), 

granted  uhf  Ch.  20  (506-512  mc);  ERP 
1.75  kw  visual,  0.93  kw  aural;  antenna 
height  above  average  terrain  340  ft., 
above  ground  276  ft.  Estimated  con- 
struction cost  $108,004.84,  first  year 
operating  cost  $55,000,  revenue  $65,000. 
Post  Office  address  Hutzel  Bldg.,  Main 
&  E.  Liberty  Sts.,  Ann  Arbor.  Studio 
location  Main  &  E.  Liberty  Sts.,  Ann 
Arbor.  Transmitter  location  1795  Maple 
Rd.,  near  Ann  Arbor.  Geographic  co- 
ordinates 42°  15'  31"  N.  Lat.,  83°  46'  37" 
W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  D.  F.  Price,  Esq.,  Wash- 
ington. Consulting  engineer  Commer- 
cial Radio  Equipment  Co.,  Washington. 
Principals  include  President-Secretary 
Arthur  E.  Greene  (50%),  Vice  Presi- 
dent -  Treasurer  Edward  F.  Baughn 
(50%)  and  Director  John  W.  Conlin. 
City  priority  Group  B-l,  No.  115. 

HARRISBTJRG,  Pa.  —  WHP  Inc. 
(WHP),  granted  uhf  Ch.  55  (584-590 
mc),  ERP  240  kw  visual  and  120  kw 
aural;  antenna  height  above  average 
terrain  920  ft.,  above  ground  160  ft. 
Estimated  construction  cost  $362,000. 
first  year  operating  cost  $435,000,  reve- 
nue $550,000.  Post  Office  address  216 
Locust  St.,  Harrisburg.  Studio  location 
216  Locust  St.,  Harrisburg.  Transmitter 
location  on  Blue  Mt.  near  Harrisburg. 
Geographic  coordinates  40°  20'  44"  N. 
Lat.,  76°  52'  09"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Dow. 
Lohnes  &  Albertson,  Washington.  Con- 
sulting engineer  George  C.  Davis. 
Washington.  Principals  include  Presi- 
dent and  Treasurer  E.  J.  Stackpole, 
Vice  President  A.  H.  Stackpole,  Secre- 
tary Bowman  A.  Brown  and  Vice  Presi- 
dent A.  K.  Redmond  (3.5%).  Telegraph 
Press  owns  96.5%  of  grantee.  City 
priority  Group  B-l,  No.  8.  Granted 
Sept.  25. 

YOUNGSTOWN,  Ohio— Polan  Indus- 
tries, granted  uhf  Ch.  21,  ERP  170  kw 
visual  and  85  kw  aural;  antenna  height 
above  average  terrain  530  ft.,  above 
ground  550  ft.  (Dissents  by  Chairman 
Paul  A.  Walker  and  Comr.  Robert 
Bartley,  see  page  57).  Estimated  con- 
struction cost  $326,000,  first  year  operat- 
ing cost  $200,000,  revenue  $225,000.  Post 
Office  address  321  8th  St.  (P.  O.  Box 
1720),  Huntington,  W.  Va.  Studio  loca- 
tion to  be  determined.  Transmitter 
location  on  Gibson  St.  between  Dewey 
and  Wilbur  Aves.  Geographic  co- 
ordinates 41°  04'  32"  N.  Lat.,  80°  38'  40" 
,W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  McKenna  &  Wilk- 
inson, Washington.  Consulting  engineer 
A.  D.  Ring  &  Co.,  Washington.  City 
priority  Group  A-2,  No.  5.  Polan  In- 
dustries is  also  grantee  at  Ashland,  Ky. 
[B.T,  Aug.  18],  and  has  bids  pending 
in  several  other  cities.  Principals  in- 
clude (20%  each)  Albert  S.  Polan,  E. 
G.  Polan,  Lincoln  M.  Polan,  Charles  M. 
Polan  and  Lake  Polan  Jr.  E.  G.  Polan 
is  20%  owner  WPLH  Huntington. 
Granted  Sept.  19;  announced  Sept.  22. 

MODIFICATIONS  GRANTED 

FCC  approved  amendments  to  12  ap- 
plications in  various  cities  and  dismis- 
sal of  another  TV  bid  (see  Actions  of 
FCC.  page  110). 

WRGB  (TV)  Schenectady.  N.  Y. — 
General  Electric  Co.  Granted  CP  to 
change  from  vhf  Ch.  4  (66-72  mc)  to 
vhf  Ch.  6  (82-88  mc).  ERP  from  18.25 
visual  and  9.125  kw  aural  to  98  kw 


visual  and  49  kw  aural.  Estimated  cost 
$163,934.  Granted  Sept.  16. 

KDYL-TV  Salt  Lake  City  —  Inter- 
mountain  Bcstg.  and  Television  Corp. 

Granted  modification  of  CP  to  change 
ERP  from  0.004  kw  visual  and  0.002  kw 
aural  to  0.0055  kw  visual  and  0.0029  kw 
aural;  change  transmitter  site;  antenna 
height  above  average  terrain  3,080  ft. 
Granted  Sept.  17. 

WICHITA,  Kan.— Sunflower  Televi- 
sion Co.  Granted  petition  to  amend  ap- 
plication to  specify  vhf  Ch.  10  in  lieu 
of  Ch.  3.  FCC  on  own  motion  removed 
application  from  hearing  docket. 

HEARINGS 

FCC  advised  21  applicants  of  need  for 
hearing  because  their  requests  are  mu- 
tually exclusive  with  others  or  for 
other  reasons.  Actions  on  channel  allo- 
cations and  petitions  for  allocation 
changes  also  were  taken.  See  story 
page  57. 

APPLICATIONS 

(Listed  by  States) 

t  Indicates  pre-thaw  application  refiled 
(amended). 

MODESTO,  Calif.— Charles  Thieriot, 
uhf  Ch.  14  (470-476  mc);  ERP  20.4  kw 
visual,  10.2  kw  aural;  antenna  height 
above  average  terrain  278  ft.,  above 
ground  304  ft.  Estimated  construction 
cost  $187,141,  first  year  operating  cost 
$137,540,  revenue  $180,000.  Post  Office 
address  508  Roehampton  Rd.,  San 
Mateo,  Calif.  Studio  and  transmitter 
location  7th  St.  between  L  &  K  Sts., 
Modesto.  Geographic  coordinates  37° 
38'  25"  N.  Lat.,  121°  00'  14"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  John  P.  Hearne,  San  Francisco. 
Consulting  engineer  Robert  L.  Ham- 
mett,  San  Francisco.  Sole  owner 
Charles  Thieriot  is  vice  president  and 
director  of  Chronicle  Pub.  Co.  (San 
Francisco  newspaper  publisher),  gen- 
eral manager  of  KRON-AM-FM-TV 
San  Francisco,  owned  by  Chronicle 
Pub.  Co.;  director  of  Parrott  Estate 
Co.,  San  Francisco;  director  and  less 
than  25%  stockholder  of  Brucon  Co. 
(plastic  mfr.),  San  Francisco.  Appli- 
cant's mother,  Kathleen  Y.  Thieriot,  is 
25%  beneficial  owner  of  Chronicle  Pub. 
Co.  City  priority  Group  A-2,  No.  307. 

ORLANDO,  Fla.  —  Central  Florida 
Enterprises  Inc.,  vhf  Ch.  6  (82-88  mc); 
ERP  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain  426 
ft.,  above  ground  483  ft.  Estimated 
construction  cost  $317,595,  first  year 
operating  cost  $278,677,  revenue  $325,- 
000.  Post  Office  address  320  North  Main 
St.,  Orlando.  Studio  location  1650  North 
Orange,  Orlando.  Transmitter  location 
Vt  mi.  W  of  U.S.  Highway  17-92  at 
Taft-Vineland  Rd.,  2  mi.  W  of  Taft, 
Fla.  Geographic  coordinates  28°  25'  20" 
N.  Lat.,  81°  24'  37"  W  Long.  Trans- 
mitter DuMont,  antenna  RCA.  Legal 
counsel  Francis  K.  Whitaker,  Orlando, 
Fla.  Consulting  engineer  Vandivere, 
Cohen  &  Wearn,  Washington.  Princi- 
pals include  President  Herbert  Waters, 
proprietor  of  Do-Nut  Diner,  Orlando, 
to  be  21%  stockholder  after  subscrip- 
tion is  oaid;  Secretary-Treasurer  Eldon 
G.  Wiggins  (33y3%),  to  be  10%-minus 
stockholder,  attorney;  Vice  President 
Francis  K.  Whitaker  (331/3%),  to  be 
2%-minus  stockholder,  attorney;  Wil- 
liam J.  March,  to  be  4% -plus  stock- 


holder, dentist;  Conway  D.  Kittredge, 
to  be  21%  stockholder;  G.  Clarence 
Ziegler  (33y3%),  to  be  8%-plus  stock- 
holder, proprietor  of  Ziegler's  Dairy; 
J.  Russell  Hornsby,  to  be  8%-plus  stock- 
holder, attorney;  J.  H.  Milam,  to  be 
4%-plus  stockholder,  proprietor  of 
Paramount  Cleaners;  Wilbur  H.  Urban, 
to  be  21%  stockholder,  citrus  and  real 
estate.  Present  total  holdings  represent 
only  6  shares  of  proposed  113  shares  of 
proposed  caoital  stock  to  be  subscribed 
at  $1,000  oer  share.  City  priority  Group 
A-2,  No.  76. 

TAMPA,  Fla. — Tampa  Television  Co., 
vhf  Ch.  13  (210-216  mc);  ERP  316  kw 
visual,  158  kw  aural;  antenna  height 
above  average  terrain  465  ft.,  above 
ground  510  ft.  Estimated  construction 
cost  $833,943,  first  year  operating  cost 
$780,000,  revenue  $850,000.  Post  Office 
address  P.  O,  Box  1077,  Tamoa.  Studio 
and  transmitter  location  401  West  Tyler 
St.  Tampa.  Geographic  coordinates  27° 
57'  04"  N.  Lat.,  87°  27'  54"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Welch,  Mott  &  Morgan,  Wash- 
ington. Consulting  engineer  Kear  & 
Kennedy,  Washington.  Principals  in- 
clude President  Doyle  E.  Carlton  (15%), 
partner  in  Mabry.  Reaves,  Carlton, 
Anderson,  Fields  &  Ward  (Tampa  law 
firm),  president  of  Bre  Branch  Cattle 
Co.  (Punta  Gorda,  Fla.),  director  of 
Tampa  Drug  Co.,  vice  president-direc- 
tor of  Yocam  Batteries  Inc.  (Tampa), 
treasurer  of  Contract  Battery  Mfg.  Co. 
(Tampa),  owner  and  operator  of  cattle 
ranches  and  citrus  groves  in  partner- 
ship with  wife;  Vice  President-General 
Manager  W.  Walter  Tison  (20%),  owner 
of  WALT  Tampa;  Secretary-Treasurer 
David  Elmer  Ward  (10%),  partner  in 
Mabry,  Reaves,-  Carlton.  Anderson, 
Fields  &  Ward,  vice  president  and  V3 
interest  in  Combs  Fish  Co.  (Naples, 
Fla.),  secretary  of  Limestone  Land  Co. 
(Wauchula,  Fla.),  owner  and  operator 
of  cattle  ranches;  T.  J.  Bell  (10%), 
president  and  25%  interest  (with  wife) 
in  Citizens  Bank  in  Sarasota,  director 
of  Sarasota  Federal  Savings  &  Loan 
Assn.;  H.  H.  Baskin  (10%).  Clearwater, 
Fla.,  attorney,  Vs  interest  in  B.O.H.O. 
&  B.  (Clearwater,  Fla.,  realtor),  V3  in- 
terest and  partner  in  Owens,  Baskin  & 
Owens  (Clearwater  realtor);  B.  G. 
Brumby  Jr.  (10%),  Vs  interest  in  B.O. 
H.O.  &  B,  president  and  33Vi%  of 
Brumby  Textile  Mills  (Murphy,  N.  C); 
L.  Maxcy  (10%),  vice  president  and 
22,351  sh.  of  Clinton  Foods  Inc.  (Auburn- 
dale,  Fla.),  vice  president  and  165  sh.  of 
Citizens  Bank  of  Frostproof  (Frost- 
proof, Fla.),  president  and  Vs  of  L. 
Maxcy  Inc.  (food  processing),  Frost- 
proof, Fla.),  owner  and  operator  of 
cattle  and  citrus  ranches;  O.  K.  Reaves 
(5%),  partner  in  Mabry,  Reaves,  Carl- 
ton, Anderson,  Fields  &  Ward;  G.  E. 
Mabry  (5%),  partner  in  Mabrv,  Reaves, 
Carlton,  Anderson,  Fields  &  Ward.  City 
priority  Group  A-2.  No.  3. 

COLUMBUS,  Ga. — Television  Colum- 
bus (WDAK  owns  50%),  uhf  Ch.  28 
(554-560  mc);  ERP  92.4  kw  visual,  46.2 
kw  aural;  antenna  height  above  aver- 
age terrain  700  ft.,  above  ground  490  ft. 
Estimated  construction  cost  $280,250, 
first  year  operating  cost  $250,000,  reve- 
nue $200,000.  Post  Office  address  Martin 
Bldg.,  Columbus.  Studio  location 
Martin  Bldg.,  Columbus.  Transmitter 
location  2.6  mi.  W  of  Columbus,  near 
Phenix  City,  Ala.  Geographic  co- 
ordinates 32°  27'  48"  N.  Lat.,  85°  02'  27" 
W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Cohn  &  Marks; 
Spearman  &  Roberson,  both  Washing-' 
ton.  Consulting  engineer  Craven, 
Lohnes  &  Culver,  Washington.  This  is 
a  joint  apolication  bv  Radio  Columbus 
Inc.  (WDAK)  and  Martin  Theatres  of 
Georgia  Inc.  Each  holds  50%.  Prin- 
cipals in  Radio  Columbus  Inc.  include 
President  Allen  M.  Woodall  (33y3%), 
estate  of  Ernest  D.  Black  (33V3%),  Vice 
President-Treasurer  Howard  E.  Pill 
(231,3%)  and  his  wife,  Margaret  Aird 
Pill  (10%).  Mr.  Woodall  is  vice  presi- 
dent and  25%  owner  of  WRDW  Augusta, 
Ga..  vice  president-33'/3%  owner  of 
WMBL  Macon,  Ga.,  and  until  April 
was  vice  president-25%  owner  WCOS 
Columbia.  S.  C.  The  late  Mr.  Black 
was  33V3%  owner  WBML  and  25% 
owner  WRDW  and  until  April  25% 
owner  WCOS.  He  died  Sept.  5.  His 
son-in-law,  Charles  W.  Pittman,  now 
controls  WCOS  [B.T,  Sept.  15].  Mr. 
Pill  is  president-25%  owner  of  WSFA 
Montgomery,  Ala.  Principals  in  Martin 
Theatres  of  Georgia  Inc.  include  Presi- 
dent E.  D.  Martin  (33V3%),  officer  and 
33.4%  owner  of  Martin  Theatres  of 
Alabama  Inc.,  officer-331,3%  owner 
Martin  Theatres  of  Florida  Inc.,  officer- 
50%  owner  Martin  Theatres  of  Co- 
lumbus Inc.;  Vice  President  R.  E. 
Martin  Jr.  (331/3%),  holding  same  in- 
terests as  brother  E.  D.  Martin;  Secre- 
tary-Treasurer C.  L.  Patrick,  officer  but 
not  stockholder  in  all  Martin  theatre 
firms  above.  Martin  Theatres  of  Georgia 


TAMPA  CHANNEL 

Tison  Petition  Opposed 

ORANGE  Television  Broadcasting 
Co.,  applicant  for  vhf  Channel  13 
at  Tampa,  Fla.,  last  week  told  FCC 
it  opposed  an  earlier  petition  of 
W.  Walter  Tison,  trading  as  Tarn 
pa  Broadcasting  Co.  and  also  an 
applicant  for  Channel  13  in  Tampa, 
which  asked  that  the  Tison  appli- 
cation be  dismissed  "without  pre 
udice." 

Orange  Television  asserted  FCC 
on  July  11  designated  hearings  for 
both  applicants  because  they  were 
mutually  exclusive,  with  a  pre-hear- 
ing  held  Sept.  16.  Orange  further 
claimed  Mr.  Tison  stated  he  could 
not  prosecute  his  application  as 
an  individual  and  intended  to 
organize  a  new  group  to  seek  the 
channel.  Thus,  according  to  Orange 
Television,  Mr.  Tison  was  able  to 
gain  information  at  the  Sept.  If! 
hearing  which  he  later  could  use 
in  contesting  Orange  Television. 
FCC  precedent  precludes  granting 
of  dismissal  without  prejudice  in 
such  circumstances,  Orange  Tele- 
vision said. 


is  also  owned  33V3%  by  estate  of  R.  E. 
Martin  Sr.  City  priority  Group  A-2. 
No.  42. 

FORT  WAYNE,  Ind.— Anthony  Wayne 

Bcstg.,  uhf  Ch.  69  (800-806  mc);  ERP 
220  kw  visual,  132  kw  aural;  antenna 
height  above  average  terrain  643  ft., 
above  ground  657  ft.  Estimated  con- 
struction cost  $622,350,  first  year  operat- 
ing cost  $385,000,  no  estimated  revenue. 
Post  Office  address  4520  Old  Mill  Rd.. 
Fort  Wayne.  Studio  location  to  be  de- 
termined. Transmitter  location  4  mi. 
NW  of  center  of  Fort  Wayne.  Geo- 
graphic coordinates  41°  07'  43"  N.  Lat., 
85°  11'  00"  W.  Long.  Transmitter  RCA, 
antenna  GE.  Legal  counsel  Weaver  & 
Glassie,  Washington.  Consulting  en- 
gineer Vandivere,  Cohen  &  Wearn, 
Washington.  Principals  include  general 
partners  (each  50%),  Paul  V.  McNutt. 
New  York-Washington  attorney  and 
former  federal  government  official,  and 
James  R.  Fleming,  Fort  Wayne  attorney. 
Mr.  McNutt  at  one  time,  among  other 
posts,  was  administrator  of  Federal 
Security  Agency,  chairman  of  War 
Manpower  Commission  and  member  of 
boards  of  War  Production  Board  and 
Office  of  Economic  Stabilization.  Mr. 
McNutt  presently  is  senior  partner  in 
law  firm  of  McNutt  &  Nash,  New  York, 
and  McNutt,  Marvel  &  Dudley,  Wash- 
ington. He  also  is  president  of  Ameri- 
can-Canadian Uranium  Co.,  board 
chairman  and  trustee  of  all  shares  in 
United  Artists  Corp.,  New  York,  board 
chairman-general  counsel  of  Philippine- 
American  Life  Insurance  Co.,  Manila, 
among  other  business  interests.  Mr. 
Fleming's  business  interests  include 
board  chairmanship  and  13%  holding 
in  Fort  Wayne  Journal-Gazette.  City 
priority  Group  A-2,  No.  12. 

f  NEW  ORLEANS,  La.— Times-Pica- 
yune  Pub.    Co.    (WTPS-AM-FM),  vhf 

Ch.  4  (66-72  mc);  ERP  100  kw  visual, 
50  kw  aural;  antenna  height  above 
average  terrain  958  ft.,  above  ground 
1,000  ft.  Estimated  construction  cost 
$584,450,  first  year  operating  cost  $260,- 
000,  revenue  $300,000.  Post  Office  ad- 
dress 601  North  St.,  New  Orleans. 
Studio  location  615  Howard  Ave.,  New 
Orleans.  Transmitter  location  Hamil- 
ton Ave.,  Gretna,  La.  Geographic  co- 
ordinates 29°  54'  41.5"  N.  Lat.,  90°  02' 
49.8"  W.  Long.  Transmitter  and  an- 
tenna RCA.  Legal  counsel  Dempsey  & 
Koplovitz,  Washington.  Consulting  en- 
gineer Millard  M.  Garrison,  Washing- 
ton. Princirjal  include  Board  Chairman 
L.  K.  Nicholson,  President  J.  F.  Tims, 
Treasurer  W.  J.  Walton,  Secretary 
(Pro-Tern)  Ashton  Phelps,  Vice  Presi- 
dent-Secretary C.  H.  Hyams  3d,  Vice 
Presidents  George  W.  Healy  Jr.,  Carl 
M.  Corbin,  D.  W.  Coleman,  T.  J.  Adams 
and  A.  F.  Murray.  There  are  687  stock- 
holders. City  priority  Group  B-4.  No. 
184. 

f  ELMIRA,  N.  Y. — El-Cor  Television 
Inc.   (modification  of  application),  uhf 

(Continued  on  page  7k) 
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IV  SET  SALE 


Radio  Figures  Vary  WAITERS  NAMED 


TELEVISION  sales  are  on  a  defi- 
lite  upswing  and  the  outlook  for 
;;he  rest  of  the  year  is  bright, 
pokesmen  for  leading  television  set 
nanufacturing  firms  told  Broad- 
;asting  •  Telecasting  last  week. 

Radio  manufacturing  firms  did 
lot  present  such  a  united  opinion 
in  sales  and  outlook.  Westinghouse 
Electric  Corp.  and  Emerson  Radio 
fc  Phonograph  Corp.  reported  good 
radio  set  sales  while  General  Elec- 
tric Corp.  said  business  was  poor. 
A.  spokesman  for  RCA  preferred 
not  to  comment  on  radio  sales. 

Television  set  makers  saw  a 
healthy  business  for  the  rest  of  the 
year  with  one  possible  bugaboo — 
shortages  of  receivers.  Only  Gen- 
eral Electric  Co.  felt  that  demand 
will  be  met. 

Sales  Factors 

Several  TV  set  makers  attributed 
increased  sales,  at  least  in  part,  to 
consistent  radio  and  television  ad- 
vertising.   Other  factors  were: 

Opening  of  new  markets,  the 
presidential  conventions,  more  sec- 
ond sets  for  the  home  and  the 
attitude  of  many  consumers  that 
television  is  "no  longer  a  novelty 
but  a  necessity." 

An  RCA  spokesman  said  summer 
TV  set  sales  were  "much  higher" 
than  for  the  summer  of  1951.  He 
claimed  RCA  is  on  a  "sold  out 
basis"  and  distributors  have  ac- 
cepted all  that  can  be  produced  up 
to  January  but  need  more. 

Joseph  F.  Walsh,  sales  manager 
of  Westinghouse's  radio-television 
division,  said  sale  of  TV  and  radio 
sets  is  at  a  "record  high."  He  said 
TV  set  sales  in  Boston  are  running 
nearly  40%  over  summer  of  last 
year. 

He  said  that  "no  further  orders 
for  current  Westinghouse  .  .  .  small 
radios  can  be  accepted  this  year." 

Emerson  reported  it  is  "oversold 
completely"  on  TV  sets.  Radio 
set  sales  are  rising,  and  a  "tremen- 
dous spurt"  can  be  expected  soon. 

"We  are  shipping  TV  receivers 
as  fast  as  they  come  off  the  lines," 
he  said,  "and  we  are  now  .  .  .  build- 
ing up  a  backlog  of  orders." 
Emerson,  he  said,  uses  spot  radio 
for  both  media  set  advertising. 

An  equally  bright  picture  was 
presented  for  television  sets  at 
CBS-Columbia  Inc.  by  Gerald 
Light,  sales  promotion  manager. 
Mr.  Light  said  sales  were  more 
than  100%  higher  the  first  nine 
months  of  this  year  than  last  year. 
He  ascribed  the  upswing  to  "im- 
proved times  and  wide  consumer 
acceptance  of  CBS  -  Columbia 
brought  about  by  extensive  promo- 
tion." Mr.  Light  said  that  CBS- 
Columbia  is  using  "a  lot  of  radio" 
in  set  advertising. 

Brisk  business  was  reported  for 
DuMont  TV  receivers  by  Dan  Hal- 
pin,  general  sales  manager  of  Du- 
Mont's  receiver  division.  He  said 
record  shipments  were  made  for 
the  week  ending  Sept.  13,  with 
movement  of  receivers  during  that 
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week  exceeding  by  17%  that  of  any 
previous  week  in  the  past. 

A  spokesman  for  John  Meek  In- 
dustries said  the  company,  unlike 
others  during  the  summer,  did  not 
have  a  "soft  selling"  period,  and 
that  sales  remained  high.  Fall 
business,  therefore,  is  up  only  about 
20%.  Meek  is  selling  its  TV  models 
to  major  department  stores  and 
retail  chains  in  Denver,  carrying 
on  its  quantity  purchase  plan  since 
it  has   no   distributors,  and  will 


move  into  Portland  in  about  three 
weeks.  TV  output  of  Scott  Radio 
Labs.,  owned  by  John  Meek  Indus- 
tries, has  been  upped  about  20%. 

Raytheon  Television  &  Radio 
Corp.,  Chicago,  reported  July  and 
August  sales  total  10  times  that 
for  the  same  period  last  year. 
W.  L.  Dunn,  vice  president  in 
charge  or  sales  and  engineering, 
attributes  the  hike  to  lifting  of 
the  freeze  and  increased  interest  in 
factory-installed  uhf. 


Mr.  Watters 


SHOVEL  was  much  in  evidence  at-  this  groundbreaking  ceremony  for  a  trans- 
mitter for  WEEK-TV  Peoria,  which  has  just  received  its  TV  authorization. 
At  ceremony  were  (front  row,  I  to  r)  C.  B.  Akers,  WEEK-AM-TV  executive; 
Peoria  Mayor  Joseph  O.  Malone,  and  Fred  C.  Mueller,  WEEK-AM-TV  general 
manager;  standing  at  rear,  Ed  Verkler,  architect;  John  O.  Burch,  executive 
vice  president,  Peoria  Assn.  of  Commerce;  Robert  Fransen,  TV  program  di- 
rector; William  Flynn,  commercial  manager;  Ken  Mills,  George  D.  Johnson 
Co.,  general  contractor,  and  Wayne  Lovely,  chief  engineer. 


Heads  ABC-TV  Advisory  Unit 

MORT  WATTERS,  vice  president 
and  general  manager,  WCPO-TV 
Cincinnati,  was  elected  chairman 
of  the  ABC-TV 
Advisory  Com- 
mittee at  the  first 
meeting  of  the 
newly  -  created 
group  last  Mon- 
day. 

Paralleling  the 
older  ABC  Sta- 
tions Advisory 
Committee,  the 
new  group  com- 
prises executives 
of  TV  stations  affiliated  with  ABC- 
TV,  who  will  meet  several  times  a 
year  with  network  officials  to  dis- 
cuss problems  of  mutual  concern. 

Charter  ABC-TV  Advisory  Com- 
mittee members  attending  the  first 
meeting  at  ABC  headquarters  in 
New  York  were :  Kenneth  Berkeley, 
vice  president  and  general  man- 
ger, WMAL-TV  Washington;  Otto 
P.  Brandt,  vice  president  and  gen- 
eral manager,  KING-TV  Seattle; 
William  Lane,  vice  president  and 
general  manager,  WLTV  (TV)  At- 
lanta; Franklin  Snyder,  vice  presi- 
dent and  station  manager,  WXEL 
(TV)  Cleveland,  and  Mr.  Watters. 

ABC  President  Robert  E.  Kint- 
ner  headed  network  executives  who 
met  in  an  all-day  session  with  the 
TV  station  managers. 

Other  ABC  officials  sitting  in  were: 
Ernest  Lee  Jahncke  Jr.,  vice  presi- 
dent and  assistant  to  the  president; 
Alexander  Stronach  Jr.,  vice  presi- 
dent for  ABC-TV;  John  H.  Norton, 
vice  president  of  ABC's  Central  Divi- 
sion; Charles  Underhill,  national  di- 
rector of  TV  programs;  Alfred  R. 
Beckman,  national  director  of  station 
relations  and  William  Wylie,  manager 
of  the  station  relations  departments 
(Doth  radio  and  TV). 


CCDl  HUDDLE 


Review  Board  to  Meet 


TELEVISION'S  own  whip,  the 
NARTB  TV  Code,  will  be  given  a 
once-over  this  week  to  determine 
if  it  is  performing  the  job  its  cre- 
ators intended. 

Seven  months  of  industry  self- 
discipline  will  be  reviewed  at  a 
three-day  meeting  of  the  NARTB 
TV  Code  Review  Board,  starting 
Tuesday  at  the  Ambassador  Hotel, 
New  York.  John  E.  Fetzer,  WKZO- 
TV  Kalamazoo,  Mich.,  board  chair- 
man, will  preside. 

The  board  will  consider  proposed 
steps  to  improve  its  operating  tech- 
nique and  to  encourage  higher  pro- 
gram and'  advertising  standards 
among  the  code's  94  station  sub- 
scribers and  those  using  the  visual 
medium. 

Only  about  a  hundred  complaints 
have  been  made  since  the  code 
went  into  operation  March  1.  This 
is  only  a  trickle  compared  to  the 
deluge  anticipated. 

Selection  of  New  York  for  the 
meeting  will  permit  conferences 
with  network  officials  as  well  as 
agencies  and  advertisers.  Some 
complaints  are  said  to  involve  de- 


tailed presentation  of  advertising 
symbols  and  copy. 

The  code  board  will  use  its  seven- 
month  experience  as  basis  for  a 
number  of  policy  decisions.  NARTB 
headquarters  will  be  represented 
by  President  Harold  E.  Fellows; 
Thad  Brown,  TV  department  di- 
rector; Ed  Bronson,  director  of  TV 
code  affairs;  Robert  K.  Richards, 
assistant  to  the  president;  C.  E. 
Arney  Jr.,  secretary  -  treasurer, 
and  Fran  Riley,  of  the  public  af- 
fairs department. 

Code  Members 

Other  code  members  are  J. 
Leonard  Reinsch,  WSB-TV  At- 
lanta, vice  chairman;  Mrs.  A.  Scott 
Bullitt,  KING-TV  Seattle;  E.  K. 
Jett,  WMAR-TV  Baltimore,  and 
Walter  J.  Damm,  WTMJ-TV  Mil- 
waukee. 

A  surprise  in  the  code  operation 
has  been  the  lack  of  exciting  or 
big  cases.  Some  incidents  have  in- 
volved large  advertising  firms  but 
these  are  believed  to  have  been 
handled  thus  far  on  a  conference 
basis.  Many  complaints  have  been 


received  by  networks  and  stations, 
without  reaching  the  code  board. 

Channeling  of  station  and  net- 
work complaints  to  the  board  has 
been  suggested,  although  some  feel 
this  "self-discipline"  at  the  sta- 
tion-network level  is  adequate  in 
most  cases  without  reference  to  the 
national  board. 

FCC  has  cooperated  by  referring 
to  the  broad  complaints  over  which 
it  lacks  jurisdiction. 

One  policy  problem  is  that  of 
rendering  advisory  opinions  on  spe- 
cific cases.  Code  matters  have  been 
kept  behind  closed  doors,  thus  far 
and  no  word  has  leaked  out  of  any 
subscriber  in  danger  of  losing  his 
seal.  The  board  has  limited  cor- 
rective powers  but  can  prefer 
charges  to  NARTB 's  Television 
Board  of  Directors,  which  has 
power  to  suspend  or  withdraw  the 
seal. 

Monitoring  of  TV  programs  by 
the  code  authority  has  been  pro- 
posed. This  plan,  it  is  thought, 
could  catch  borderline  cases  and 
provide  helpful  tips  to  stations  and 
networks. 
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COVERAGE  IN 
225,000  HOMES 
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IN  PROSPEROUS 
SOUTHERN 
NEW  ENGLAND 


RTDG  STRIKE 


May  Spread  From  Hollywood 

HOLLYWOOD  local  of  the  Radio 
and  Television  Directors  Guild 
(AFL)  membership  having  taken 
a  unanimous  strike  vote  Tues- 
day against  CBS-TV,  NBC-TV  and 
ABC-TV,  a  possible  walkout  in  that 
city  and  other  network  TV  centers 
may  follow.  Strike  vote  followed 
a  breakdown  in  negotiations  for 
new  contracts  covering  wages, 
working  conditions  and  air  credits 
[B«T,  Sept.  22]. 

While  action  taken  in  Hollywood 
is  of  a  local  nature,  RTDG  New 
York  contracts  recently  negotiated 
are  not  effective  until  satisfactory 
agreements  are  signed  on  the  West 
Coast.  The  RTDG  New  York  na- 
tional executive  council  will  deter- 
mine whether  a  strike  action  should 
be  local  or  national  in  scope  and 
also  if  it  should  cover  radio  net- 
works as  well  as  Hollywood. 

RTDG  has  negotiated  new  agree- 
ments with  NBC  and  CBS  radio  net- 
works but  all  contracts  are  con- 
tingent on  pacts  also  being  worked 
out  in  TV,  it  was  said. 

Hollywood  strike  date  is  con- 
tingent upon  the  national  executive 
council's  decision. 

In  addition  to  an  eight-hour  day, 
five  days  per  week,  for  floor  man- 
agers and  assistant  directors,  the 
Hollywood  local  is  asking  that 
their  current  minimum  be  raised 
from  $100  to  $120  weekly  and  direc- 
tors' minimum  of  $145  increased 
to  $175.  TV  networks  offered  a 
package  deal  but  many  of  the  stipu- 
lations contained  were  not  accept- 
able to  RTDG,  resulting  in  the 
stalemate  of  negotiations. 


WVEC  DISPLAY 

Equipment  Show  Set  Oct.  3 

WVEC  Hampton,  Va.,  applicant  for 
uhf  Channel  15  [B«T,  July  21],  will 
follow  up  a  promotion  campaign 
on  its  plans  for  a  uhf  station  with 
a  demonstration  of  television  equip- 
ment at  the  Chamberlin  Hotel  there 
Oct.  3. 

Thomas  P.  Chisman,  WVEC  pres- 
ident, said  Nat  Marshal  of  General 
Precision  Labs,  will  demonstrate 
the  new  GPL  remote  control  cam- 
era and  the  GPL  manual  camera 
with  variable  focus  lens,  as  part 
of  the  exhibits.  Mr.  Chisman  said 
TV  sets,  uhf  converters,  adapters 
and  antennas  will  be  shown  by 
Zenith,  Philco,  Admiral,  General 
Electric  and  RCA. 

Leading  civic  officials,  TV  deal- 
ers and  repairmen  of  the  area  will 
be  invited  to  the  display  as  part 
of  WVEC's  plans  for  extensive 
promotion  of  itself  and  uhf  tele- 
vision, Mr.  Chisman  said.  The  pro- 
motion is  being  backed  up  by  a 
newspaper  advertising  campaign 
to  educate  potential  WVEC-TV 
viewers  on  uhf's  qualities  and  ex- 
pected future. 


CTS  EXPANDS 

Adds  Eight  to  Sales  Staff 

CONSOLIDATED  Television 
Sales,  New  York,  has  expanded  its 
sales  department  to  meet  demands 
of  increased  business,  Peter  M. 
Robeck,  general  manager,  is  an- 
nouncing today  (Monday).  Expan- 
sion was  brought  about,  Mr.  Robeck 
said,  because  of  brisk  sales  of  CTS' 
All  American  Game  of  the  Week 
football  series  and  other  filmed  TV 
productions  it  has  contracts  to  sell. 

Account  executives  joining  the 
company  include  William  Finkel- 
dey,  formerly  in  the  broadcast  sales 
division  of  Capitol  Records  Inc., 
and  Morton  Brandes,  formerly  as- 
sistant publisher  of  the  Philadel- 
phia Daily  News  and  account  exec- 
utive for  Frederic  W.  Ziv  Co.  Mr. 
Finkeldey  will  headquarter  in  up- 
state New  York  and  Mr.  Brandes 
in  Philadelphia. 

CTS  also  has  absorbed  six  sales- 
men who  were  with  Jerry  Fair- 
banks Inc.  at  the  time  CTS  and 
Fairbanks  reached  their  merger 
agreement:  Henry  Frankel  and 
Richard  C.  Morse  in  New  York; 
H.  Kenneth  Murray,  Cincinnati; 
Richard  Buch,  CTS  southern  divi- 
sion manager  with  offices  in  At- 
lanta; Wade  Barnes,  in  Houston, 
and  Leo  Turtledove,  Los  Angeles, 
also  Mr.  Robeck's  headquarters. 


BILLINGS  SURGE 

For  KNXT,  WENR-TV,  WPT2; 

SALE  of  six  new  fall  programs,  in- 
volving $556,045,  has  been  an-1 
nounced  by  James  T.  Aubrey  Jr. 
sales  manager  of  KNXT  (TV; 
Hollywood. 

Third  of  a  million  dollars  in  local 
and  spot  billing  has  been  signed 
for  October  by  WENR-TV,  ABC: 
O  &  O  stat:oi  ^n  Ch'caeo.  This 
gives  the  station  an  all-time  high 
in  orders  for  any  ABC  outlet  in 
any  month  since  WJZ  New  York 
went  on  the  air  more  than  foui 
years  ago,  it  was  noted. 

October  billings,  already  50r?( 
ahead  of  the  volume  for  any  month 
this  summer,  will  be  swelled  by 
continuing  c«les. 

WPTZ  (TV)  Philadelphia  has 
signed  12  advertisers  for  new, 
locally  sponsored  video  programs 
whose  time  billings  total  more  than 
$125,000,  Alexander  W.  Dannen- 
baum  Jr.,  commercial  manager,  re 
ported  last  week. 

Mr.  Dannenbaum  said  the  12 
accounts  are  exclusive  of  existing 
contracts  on  the  station.  He  said 
further  that  "fall-winter  business 
at  WPTZ  should  be  excellent  with 
increased  activity  in  all  time  seg- 
ments." 


Washington 
Watches 


ovLes 


FEATURE  PLAYHOUSE 

1-2  p.m. 
Mon.-Wed.-Fri. 

"Feature  Playhouse,"  with  rat- 
ings as  high  as  13.5  (ARB, 
August,  1952),  currently  is  being 
used  with  great  success  by  ad- 
vertisers such  as  lustre-Color, 
Skylark  Bread  and  Warner  Brs. 
You  can  buy  participations  for 
$65. 


Watch 
Washington 


Effective  buying  income  in  the  Washington  metropolitan 
area  has  increased  18  percent  since  1950 — and  the  aver- 
age family  income  in  the  District  of  Columbia  is  35  percent 
higher  than  the  national  average.  Are  you  getting  your 
share  of  this  rich  market? 


Represented  by 
NBC  Spot  Sales 


Represented  Nationally  by 

Weed  Television 

In  New  England  —  Bertha  Bannan 
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WOR-TV  SALES 


KHJ-TV,  Los  Angeles 


KHJ-TV  formerly  represented  by  Edward  Petry  &  Company 


WOR-fV 


Robert  C.  Mayo,  'Director  of  Sales 


1 440  Broadway, 
LOngacre  4-8000 


New  York  18,  N.f. 


HOPALONG  CASSIDY 

A  new  look  at  the  Old  West  with  the 
most  famous  Western  star  of  all.  Now 
sold  in  42  markets.  In  production  are  26 
new  Hopalong  Cassidy  adventures  this 
year,  and  26  next  year. 


for  local  and  regional  advertisers 

NBC— QUALITY  FILMS  FOR 


DOUGLAS  FAIRBANKS  JR.  PRESENTS 

Original  -stories  and  established  classics: 
Drama,  Comedy,  Suspense  in  Paris,  London, 
.New  York,  and  Hollywood — all  filmed  actu- 
ally on  location.  Produced,  directed  and 
starring  Douglas  Fairbanks,  Jr. 


LILLI  PALMER  SHOW 

Wit  and  cultured  charm  with 
that  great  lady  of  theatre, 
screen  and  television,  UMi 
Palmer.  Twenty-six  1 5  min- 
ute   shows    available  now. 


Now  you  can  be  sure  of  quality  when  you  buy  NBC-TV  film 
programs  on  a  market  by  market  basis.  NBC  backs  every  one 
of  its  film  program  offerings  with  the  industry's  longest 
continuous  experience  in  television  and  radio  network 
programming.  Each  NBC  film  program  gives  you  these 
exclusive  network-caliber  advantages : 

.  . .  TV  programs  as  fine  as  those  produced  for  the 
national  network  advertiser 

.  .  .  Famous  stars— like  Hopalong  Cassidy,  Douglas 
Fairbanks,  Jr.,  Lilli  Palmer,  Brian  Donlevy 

.  .  .  Wide  audience-  and  sponsor-appeal :  mystery,  drama, 
Western  and  sophistication 

.  .  .  Neiv  films  produced  expressly  for  television— new  stories, 
new  angles,  new  thrills,  new  pleasure 

.  .  .  Films  that  sell  your  product— films  with  proved,  certified, 
documented  sales  records 

. . .  Complete  advertising  packages.  NBC  goes  all  the  way  to 
help  you  promote  every  film  program  locally— with 
exploitation  assistance,  on-the-air  aids,  press 
advertisements  and  merchandising. 

And  remember,  every  NBC-Quality  film  program  is  produced 
from  a  background  of  programming  knowledge  that 
creates  and  holds  audiences  from  credit-titles  to  final  fade-out. 
Most  important,  you  can  place  these  network  quality 
productions  where  you  want  them,  when  you  want  them. 

Like  to  know  more  about  NBC-Quality  TV  Films? 
Write,  call,  wire : 


TELEVISION 


DANGEROUS  ASSIGNMENT 

Brian  Donlevy  in  a  series  of 
thrilling  excitement-packed  ad- 
ventures. Already  pulling  big- 
time  sales  in  58  markets,  a 
proved  program. 


30  Rockefeller  Plaza,  New  York  20        Offices  in:  New  York,  Chicago,  Los  Angeles 

A  Service  oj  the  Nation's  No.  1  Network 


f  he  Stage 
Is  Set  at 
WHEN 


MOVIE 
MATINEE 


Here's  a  show  tailored 
for  ideal  afternoon 
viewing. . .a  daily 
full  length  feature 
film  plus  newsreel 
and  short  subjects... 
a  complete  theatre 
program,  combining 
drama,  music  and  news. 
When  the  curtain  goes 
up  on  Movie  Matinee 
you  will  reach  a  top 
audience  of  Central 
New  York  housewives. 
A  spot  in  this  out- 
standing participating 
show  will  provide . . . 


Represented  Nationally 
by  the  Katz  Agency 

CBS    •    ABC    •  DUMONT 


WHEN 

TELEVISION 

A  MEREDITH  STATION 
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RKO'S  CHANGE 


Plan  Separate  TV  Unit; 
Deny  Backlog  Release  Now 


ALTHOUGH  the  syndicate  headed  by  Ralph  E.  Stolkin,  Chicago  indus- 
trialist, last  week  bought  controlling  interest  in  RKO  Radio  Pictures 
Inc.,  for  $7,350,000  [B*T,  Sent.  22]  emphatically  denied  intention  "at 
this  time"  to  release  a  $20  million  backlog  of  RKO  movies  to  television, 
it  was  learned  that  the  studio  does  ★ 


have  plans  for  a  separate  TV  unit 
to  produce  custom-made  film  for 
video. 

Acknowledging  that  "we  are 
studying  most  carefully  the  pro- 
duction and  distribution  of  tele- 
vision films,"  Mr.  Stolkin  said, 
"we  want  to  make  it  clear  that  at 
this  time,  we  have  no  intention  of 
releasing  any  of  the  studio's  stock 
of  films  for  the  use  of  television." 

Noting  the  fact  that  motion  pic- 
tures and  television  are  related, 
he  would  go  no  further  than  to 
state  "for  the  time  being  there 
may  be  an  engagement,  but  no 
marriage."  He  emphasized  "we 
expect  to  continue  to  produce  mo- 
tion pictures  as  a  major  studio 
operation." 

Mr.  Stolkin  and  his  associates 
bought  1,013,420  stock  shares  from 
Howard  Hughes  for  87  a  share  or 
a  total  of  $7,093,970  and  the  36,- 
000  shares  owned  by  RKO  Presi- 
dent Ned  Nepinet.  The  purchase 
represents  30  %  of  the  company's 
stock,  a  controlling  interest.  Nego- 
tiations hsd  been  underway  for 
several  weeks. 

Besides  Mr.  Stolkin  in  the 
syndicate  are  his  father-in-law, 
A.  L.  Koolish;  Edward  G.  (Buzz) 
Burke  Jr.  and  Ray  Ryan,  San 
Antonio  oil  men;  and  Sherrill  Cor- 
win,  Southern  California  theater 
owner.    Messrs.    Stolkin,  Koolish 


NCAA  PERMITS 


Notre  Dame-Penn.  on  TV 

NATIONAL  Collegiate  Athletic 
Assn.  permitted  the  telecasting  of 
the  Pennsylvania-Notre  Dame  foot- 
ball game  last  Saturday  for 
showing  in  the  Philadelphia  area 
only,  although  the  regular  NCAA 
TV  game  for  the  day  was  the 
Princeton-Columbia  contest  in  New 
York  over  NBC-TV. 

Permission  was  granted  by  the 
NCAA  television  committee  after 
Pennsylvania  had  requested  TV 
coverage  because  the  game  was 
sold  out  and  a  telecast  would  serve 
"the  public  interest."  The  Penn- 
sylvania-Notre Dame  game  was  to 
be  carried  by  NBC-TV  over  its 
Philadelphia  outlet,  WPTZ  (TV), 
under  the  sponsorship  of  General 
Motors.  The  regular  NCAA  foot- 
ball schedule  on  NBC-TV  is  spon- 
sored by  General  Motors. 

Robert  A.  Hall  of  Yale,  chairman 
of  the  NCAA  TV  committee,  said 
the  Pennsylvania  incident  did  not 
set  a  precedent. 

The  NCAA  committee  Thursday 
denied  another  request  by  Penn- 
sylvania for  telecasts  of  both  the 
Pennsylvania-Notre  Dame  and  the 
Princeton-Columbia  games  in  the 
Philadelphia  area. 


and  Ryan  reportedly  represent  less 
than  90  %  of  the  syndicate,  Mr. 
Burke  around  10%  with  Mr.  Cor- 
win  holding  a  minority  balance  in- 
terest. 

Mr.  Stolkin  is  president  of  Em- 
pire Industries,  Chicago,  mail 
order  house,  and  vice-president  of 
National  Video  Corp.,  Chicago, 
cathode  ray  tube  manufacturers, 
and  is  identified  with  Screen  As- 
sociates Inc.,  Hollywood.  With 
Messrs.  Burke  and  Corwin  he  is 
among  new  owners  of  KOIN-AM- 
FM  Portland  and  KJR  Seattle. 
They  are,  in  addition,  associated 
with  Clem  Randau  in  the  opera- 
tion of  KXOB  Stockton,  Calif. 
[B»T,  July  14]. 


Snader  Sued 


CHARGING  breach  of  contract  in 
the  distribution  of  a  13-program 
Kid  Magic  TV  film  series,  Aladdin 
Television  Productions  Inc.,  Holly- 
wood, last  week  filed  a  $126,000 
damage  suit  in  Los  Angeles  Su- 
perior Court  against  Louis  D.  Sna- 
der and  his  various  Telescriptions 
organizations. 


Scoops  Own  Paper 

BARRY  BINGHAM,  editor  of 
the  Louisville  Courier-Jour- 
nal and  president  of  its  tele- 
vision affiliate  WHAS-TV. 
scooped  his  own  newspaper 
Wednesday  evening  by  read- 
ing Thursday  morning's  edi- 
torial on  the  station.  Mr. 
Bingham  was  serving  as 
guest  moderator  of  the  10- 
10:30  p.m.  What's  You, 
Question  during  which  view- 
ers' queries  are  answered 
on  the  air.  The  editorial  con- 
tained the  newspaper's  first 
endorsement  of  the  Demo- 
cratic candidate,  Adlai  Stev- 
enson. So  many  questions 
were  phoned  into  the  station 
after  the  editorial  that,  even 
though  the  program  was  ex- 
tended 15  minutes,  more  than 
half  had  to  be  answered  by 
mail. 


Claims  Discrepancies 

DISCREPANCIES  claimed  bj 
WGRD  Grand  Rapids,  Mich.,  in  bal- 
ance sheets  of  Leonard  A.  Versluis. 
applicant  for  a  TV  station  in  Mu?- 
kegon,  Mich.  [B*T,  Sept.  22],  were 
described  in  an  amended  complain 
filed  with  the  FCC  by  WGRD.  The 
amended  complaint,  correcting  ar 
error,  states:  "Although  both  of 
these  balance  sheets  are  of  the 
same  date,  they  show  a  difference 
of  $10,099  in  his  assets  and  $33, 
935  in  his  net  worth." 


ERIE** 

3%d  @ity 


National  Representative 
WICU-TV—Erie,  Pa.—Headley-Reed  Co. 


xv.       Ed  word  f  Enterprise 

Edward  Lamb  Enterprises,  Inc.,  Hotel  Barclay,  777  E.  48th  St.,  N.  Y.  C. 
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i.  B.  THA8PE 

National  Sales  Mgr. 
Clifton,  New  jersey 


J 


./M 

G.  SCOTT 
New  York  City 


T.  W.  KIRKS EY 


Dallas 


H.  BLOOMBERG 

Central  District  Mgr. 
Chicago 


L.  PETT 

Western  District  Mgr. 
Dallas 


L.  C.  RADFORD,  JR. 

Eastern  District  Mgr. 
Washington^  D.  C. 


F.  O'CONNELL 

•Baltimore 


3.  I.  KUNDWORTH 

Chicago 


J.  BECKER 


C.  BELL 

Atlanta-Charlotte 


R.  MYERS 

Los  Angeles 


WM.  C.  O'BRIEN 

Los  Angeles 


In  addition  to  these  outstanding  Representatives  located  in  your  area, 
Du  Mont  maintains  a  staff  of  highly  experienced  Sales  Engineers. 
These  men,  backed  by  years  of  field  experience,  work  in  conjunction 
with  your  Representative  and  provide  him  with  the  necessary  informa- 
tion and  service  that  may  be  required  to  fulfill  your  particular  needs. 


Effective  Regional  Participation  of 
DuMont  Representatives,  now  cov- 
ering all  areas  of  the  nation,  ready 
to  serve  you,  help  you  to  plan  and 
to  build  your  television  station. 


du  Mont 

SALES  OFFICES 


Start  with  the  finest  TV  broadcasting  equipment  available. 
Back  it  with  outstanding  engineering  born  of  pioneering  tele- 
casting. Round  it  out  with  on-the-spot  TV  specialists  familiar 
with  every  phase  of  television.  And  that's  the  meaning  of 
DU  MONT  to  you  in  working  out  your  telecasting  plans. 

Whether  your  needs  concern  initial  equipment,  or  expansion 
or  improvement  of  present  facilities,  contact  your  nearest 
Du  Mont  regional  office.  Our  TV  specialists  will  gladly  discuss 
your  problems  and  come  up  with  the  most  practical  and  eco- 
nomical solutions. 

Du  Mont,  always  "First  with  the  Finest  in  Television,"  now 
offers  *Effective  Regional  Participation,  in  highly  qualified 
personnel,  for  still  better  service  to  you. 


Allen  B.  Du  Mont  Laboratories,  Inc. 

Television  Transmitter  Division 
1500  Main  Avenue 
Clifton,  New  Jersey 
Phone:  MUlberry  4-7400 

NEW  YORK  CITY 

Empire  State  Building 
Room  8201 

Phone:  MUrray  Hill  8-2600 

WASHINGTON,  D.  C. 

Television  Station  WTTG 
Phone:  STerling  5300 

BALTIMORE 

1351  Pentwood  Road 
Phone:  TUxedo  6689 

LOS  ANGELES 

1136  North  Las  Palmas 
Phone:  GRanite  1185 

CHICAGO 

919  North  Michigan  Boulevard 
Room  1616 

Phone:  Michigan  2-0354 
DALLAS 

1531  Turtle  Creek  Blvd. 
Phone:  PRospect  6220 

ATLANTA-CHARLOTTE 

2101  Arnold  Drive 
Charlotte,  N.  C. 
Phone:  CHarlotte  5-6519 


YESTERDAY 
and 
TODAY 

in 

Central  Indiana 

WFBM-TV 

"JijUiaL  in,  QndiawL" 
Yesterday  .... 

On  May  30,  1949  there 
were  2500  Sets  in  WFBM- 
TV's  coverage  area. 

Today  .... 
there  are 

257,000 

Sets  in  use 
in  WFBM-TV's 
coverage  area 

fn  planning  your  TV  cov- 
erage remember  to  TAKE 
A  CLOSE  LOOK  at  the 
Central  Indiana  Market — 
COMPLETELY  COV- 
ERED by  WFBM-TV. 

Represented  nationally  by 
The  Katz  Agency  Inc. 

WFBM-TV 

Channel 

,  6 

"JjUiaJL  in.  QndLcuML" 


telestatus 


m 
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Classroom  Telecasts  am 
Cornell;  Ratings 

(Report  235) 


PLANS  to  telecast  experiments 
in  the  freshman  and  sopho- 
more physics  cources  were  an- 
nounced last  week  by  Dr.  Lloyd  P. 
Smith,  chairman,  Dept.  of  Physics, 
Cornell  U.,  Ithaca,  N.  Y. 

RCA  is  cooperating  in  the  proj- 
ect which  will  permit  demonstra- 
tions impossible  by  ordinary  meth- 
ods. For  example,  Prof.  Smith 
explained,  it  will  be  easier  to  show 
"Brownian  movement" — the  dance 
of  tiny  particles  suspended  in  fluid. 
The  phenomenon  is  invisible  to  the 
naked  eye  and  students  normally 
would  have  to  await  their  turns  at 
microscopes. 

A  midget  television  camera,  de- 
veloped by  RCA  Labs.  Div.  for  in- 
dustrial and  related  uses,  is  the 
key  unit  in  the  installation,  Prof. 
Smith  added.  RCA  has  loaned  the 
camera  and  a  monitor  for  the  proj- 
ect. The  university  has  provided 
two  21-inch  viewers. 


ARB  Rates  'Godfrey' 
Tops  Aug.  1-7 

TWO  Arthur  Godfrey  shows  were 
tops  in  the  American  Research 
Bureau's  list  of  program  popular- 
ity for  the  first  week  in  August. 
ARB  reported  Godfrey's  Talent 
Scouts  took  first  place  in  ratings 
with  42.9,  while  Arthur  Godfrey 
and  His  Friends  reached  more  than 
seven  million  homes.    Both  shows 


are  on  CBS-TV.  ARB  figures  for 
Aug.  1-7  follow: 

Rank       Program  Rating 

1  Talent  Scouts  (CBS)  42.9 

2  Godfrey's  Friends  (CBS)  40.5 

3  Blue  Ribbon  Bouts  (CBS)   '  38.5 

4  What's  My  Line?  (CBS)  35.1 

5  Big  Town  (CBS)  33.3 

6  Best  of  Groucho  (NBC)  32  6 

7  Racket  Squad  (CBS)  31.8 

8  Gangbusters   (NBC)  31.0 

9  Sports  Spot  (CBS)  28.8 
10.  Strike  it  Rich  (CBS)  28.6 

Homes 
(Add  000) 

1  Godfrey's  Friends  (CBS)  7,030 

2  Blue  Ribbon  Bouts  (CBS)  6,370 

3  The  Best  of  Groucho  (NBC)  5,710 

4  What's  My  Line?  (CBS)  5,440 

5  My  Little  Margie  (CBS)  5,100 

6  Racket  Squad   (CBS)  5,060 

7  Talent  Scouts  (CBS)  4,970 

8  Big  Town   (CBS)  4,730 

9  Television  Playhouse  (NBC)  4,550 
10  Toast  of  the  Town  (CBS)  4,440 


Total  of  49  Programs 

Make  'Hooperade' 

TOTAL  of  49  television  programs 
made  the  '  first  15"  in  one  or  more 
of  the  six  cities  surveyed  by  C.  E. 
Hooper  Inc.  for  its  August 
"Hooperade  of  TV  Stars,"  released 
last  week.  No  show  made  the  list 
in  all  six  cities,  but  Arthur  God- 
frey's Talent  Scouts  and  What's 
My  Line?,  both  on  CBS-TV,  placed 
in  five  of  the  six.  Cities  surveyed 
are  New  York,  Chicago,  Los  An- 
geles, Philadelphia,  Boston  and  De- 
troit. 


'Margie/  'Gangbusters' 
Lead  Nielsen  Listings 

NIELSEN  national  list  of  TV  pro- 
grams during  the  two  weeks  end- 
ing Aug.  23  showed  CBS-TV's 
My  Little  Margie  as  leading  the 
top  10  in  number  of  TV  homes 
reached,  and  NBC-TV's  Gang- 
busters first  on  the  list  of  the  10 
shows  with  the  highest  percentage 
of  TV  homes  reached  in  program 
station  areas.    Lists  follow: 


NUMBER  Of  TV  HOMES  REACHED 


Rank  Program 

1  My  Little  Margie  (CBS) 

2  Dragnet  (NBC) 

3  Arthur  Godfrey  &  Friends 

(Liggett  &  Myers  Tobacco)  (CBS) 

4  Gangbusters  (NBC) 

5  Pabst  Blue  Ribbon  Bouts  (CBS) 

6  Goodyear  TV  Playhouse  (NBC) 

7  Amos  'n'  Andy  (CBS) 

8  Arthur  Godfrey  &  Friends 

(Toni-Gillette  Razor  Co.)  (CBS) 

9  Racket  Squad  (CBS)  4,840 
10    Arthur  Godfrey  &  Friends  4,786 

(Pillsbury  Mills  Inc.)  (CBS) 

PER  CENT  OF  TV  HOMES  REACHED 
IN  PROGRAM  STATION  AREAS 


Homes> 
(000)  ■ 

6,42 
6,03 
5,60 

5,580 
5.416 
5,204 
5,160 
4,906 


Homes 

Ra 

ik  Program 

% 

1 

Gangbusters  (NBC) 

37.9 

2 

Dragnet  (NBC) 

35.9 

3 

My  Little  Margie  (CBS) 

35.4 

4 

Amos  'n'  Andy  (CBS) 

35.0 

5 

Arthur  Golfrey's  Scouts  (CBS) 

32.8 

6 

Arthur  Godfrey  &  Friends 

32.3 

(Liggett  &  Myers  Tobacco)  (CBS) 

7 

Pabst  Blue  Ribbon  Bouts  (CBS) 

31.3 

8 

Big  Town  (CBS) 

31.0 

9 

Racket  Squad  (CBS) 

30.9 

10 

Goodyear  TV  Playhouse  (NBC) 

29.8 

Copyright  1952  by  A.  C.  Nielsen 

Co. 
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City 

Outlets  on  Air 

Sets  in  Area 

City 

Outlets  on  Air 

Sets  in  Area 

Albuquerque 

KOB-TV 

16,500 

Matamoros  (Mexico),  Browns- 

Ames 

WOI-TV 

100,447 

ville,  Tex. 

X^lD-T/ 

24,500 

Atlanta 

WAGA-TV,  WSB-TV,  WLTV 

215,000 

Memphis 

WMCT 

144,690 

Baltimore 

WAAM,  WBAL-TV,  WMAR-TV 

410,076 

Miami 

WTVJ 

141,600 

Binghamton 

WNBF-TV 

92,500 

Milwaukee 

WTMJ-TV 

352,506 

Birmingham 

WAFM-TV,  WBRC-TV 

118,000 

Minn. -St.  Paul 

KSTP-TV,  WTCN-TV 

329,200 

Bloomington 

WTTV 

1 60,000 

Nashville 

WSM-TV 

78,260 

Boston 

WBZ-TV,  WNAC-TV 

931,871 

New  Haven 

WNHC-TV 

310,000 

Buffalo 

WBEN-TV 

284,202 

New  Orleans 

WDSU-TV 

113,687 

Charlotte 

WBTV 

244,842 

New  York- 

V'ABD,  WBS-TV,  WJZ-TV,  WNBT 

Chicago 

WBXB,  WENR-TV,  WGN-TV,  WNBQ 

1,188,419 

Newark 

WOR-TV,  WPIX,  WATV 

3,059,400 

Cincinnati 

WCPO-TV,  WKRC-TV,  WLWT 

365,000 

Norfolk- 

Cleveland 

WEWS,  WNBK,  WXEL 

637,684 

Portsmouth. 

Columbus 

WBNS-TV,  WLWC,  WTVN 

237,000 

Newport  News 

WTAR-TV 

130,000 

Dallas- 

Oklahoma  City 

WKY-IV 

152,731 

Ft.  Worth 

KRLD-TV,  WFAA-TV,  WBAP-TV 

186,021 

Omaha 

KMTV,  WOW-TV 

138,503 

Davenport 

WOC-TV 

130,000 

Philadelphia 

WCAU-TV,  WFIL-TV,  WFTZ 

1,085,549 

Quad  Cities  Include  Davenport,  Moline,  Rock  Ise.,  E. 

Moline 

Phoenix 

KPHO-TV 

67,400 

Dayton 

WHIO-TV,  WLWD 

249,000 

Pittsburgh 

WDTV 

535,000 

Denver 

KFEL-TV 

38,919 

Portland,  Ore. 

KPTV   (not  yet  estimated) 

Detroit 

WJBK-TV,  WWJ-TV,  WXYZ-TV 

804,766 

Providence 

WJAR-TV 

227,000 

Erie 

WICU 

165,100 

Richmond 

WTVR 

139,032 

Ft.  Worth 

186,021 

Rochester 

WHAM-TV 

160,000 

Dallas 

WBAP-TV,  KRLD-TV,  WFAA-TV 

Rock  Island 

WHBF-TV 

130,000 

Grand  Rapids 

WOOD-TV 

223,961 

Quad  Cities 

Include  Davenoort,  Motine,  Rock  Ise.,  E. 

Moline 

Greensboro 

WFMY-TV 

123,792 

Salt  Lake  City 

KDYL-TV,  KSL-TV 

83,245 

Houston 

KFRC-TV 

177,000 

San  Antonio 

KEYL,  WOAI-TV 

94,386 

Huntington- 

San  Diego 

KFMB-TV 

150,850 

Charleston 

H'SAZ-TV 

112,000 

Fan  Francisco 

KGO-TV,  KPIX,  KRON-TV 

448,000 

Indianapolis 

WFEM-TV 

257,000 

Schenectady- 

Jacksonville 

V.'MBR-TV 

68,000 

Albany-Troy 

WRGB 

222,900 

Johnstown 

WJAC-TV 

168,500 

Seattle 

KING-TV 

171,000 

Kalamazoo 

WKZO-TV 

236,653 

Si1.  Louis 

K?5-TV 

421 ,000 

Kansas  City 

WDAF-TV 

223,024 

Syracuse 

WHEN,  WSYR-TV 

189,422 

Lancaster 

WGAL-TV 

162,813 

Toledo 

WSPD-TV 

203,000 

Lansing 

WJIM-TV 

110,000 

Tulsa 

KOTV 

130,125 

Los  Angeles 

KECA-TV,  KHJ-TV,  KLAC-TV,  KNBH 

Utica-Rome 

WKTV 

77,000 

KTLA,  KNXT,  KTTV 

1,324,088 

Washington 

WM4L-TV,  WNBW,  WTOP-TV,  WTTG 

382,932 

Louisville 

WAVE-TV,  WHAS-TV 

179,820 

Wilmington 

WD  EL-TV 

117,613 

Total  Stations 

on  Air  111*                        Total  Markets 

on  Air  66* 

Estimated  Sets  in  Use 

18,626,860 

*  Includes  XELD-TV  Matamoros,  Mexico 
Editor's  Note:  Totals  for  each  market  represent  estimated  sets  within  television  area.  Where  coverage  areas  overlap  set  counts  may  be 
partially  duplicated.  Sources  of  set  estimates  are  based  on  data  from  dealers,  distributors,  TV  circulation  committees,  electric  companies 
and  manufacturers.     Since  many  are  compiled  monthly,  some  may  remain  unchanged  in  successive  summaries.     Total  sets  in  all  areas  are 

ne-essarily  approximate. 
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MAIL  PROVES  WMAR-TV  COVERAGE 


And  Coverage  And  Audience  Is  What  You  Buy  In  Television 

Exhibit:  24%  of  July's  mail  came  from  outside  Baltimore  City.  This  is  the  plus  cover- 
age offered  to  WMAR-TV  advertisers. 

Exhibit:  In  the  past  six  months  WMAR-TV's  quarter-hour  leadership  has  risen  to  a 
figure  23%  greater  than  the  total  for  the  other  two  Baltimore  television  stations  combined. 

Add  bonus  coverage  to  audience  leadership  and  you  have  the  reason  for  WMAR- 
TV's  premiere  position  in  the  Baltimore  television  field. 


In  Maryland,  most  people  watch 


WMAR-TV 


SUNPAPERS  TELEVISION 
CHANNEL  2  ★  BALTIMORE,  MD. 
Represented  by  THE  KATZ  AGENCY,  INC.   new  york  •  Detroit  •  Kansas  city  •  san  francisco 

CHICAGO  •  ATLANTA  •  DALLAS  •  LOS  ANGELES  *   TELEVISION  AFFILIATE  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 
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'CHINA  SMITH' 

PSI-TV  Sells  12  Markets 

PSI-TV  Inc.,  New  York,  announces 
sale  of  its  new  television  film 
series,  China  Smith,  in  12  markets. 
The  series,  which  stars  Dan  Dur- 
yea,  makes  its  debut  this  week. 
Manny  Reiner,  firm's  vice  presi- 
dent in  charge  of  sales,  said  spon- 
sors and  markets  include: 

Cribben  &  Sexton  Inc.  (Universal 
gas  ranges),  Chicago,  on  WNBQ  (TV) 
Chicago,  through  Christiansen  Adv. 
Co.;  Falstaff  Brewing  Co.  (Falstaff 
beer),  St.  Louis,  on  KSD-TV  St.  Louis, 
WKY-TV  Oklahoma  City,  WAFM-TV 
Birmingham;  WOAI-TV  San  Antonio, 
WAGA-TV  Atlanta,  KRLD-TV  Dallas- 
Fort  Worth,  KPRC-TV  Houston.  WDSU- 
TV  New  Orleans  and  KFEL-TV  Den- 
ver, through  Dancer-Fitzgerald-Sample 
Inc.;  Sylvania  Electric  Products  Inc. 
(Sylvania  television  sets),  on  KGO- 
TV  San  Francisco,  through  Roy  S. 
Durstine  Inc.,  and  Thrifty  Drug  Stores, 
on  KECA-TV  Los  Angeles,  through 
Dan  B.  Miner  Co. 


Demands  to  ATFP 

SCEEEN  extras  and  script  super- 
visors guilds  are  the  latest  to  de- 
mand new  contracts  with  Alliance 
of  Television  Film  Producers,  cur- 
rently attempting  to  reach  agree- 
ment and  end  a  seven-week  strike 
by  Screen  Writers  Guild.  The  ex- 
tras and  script  guilds  seek  wage 
increases  and  hew  working  condi- 
tions. SWG  and  ATFP  negotia- 
tors will  confer  again  this  week  in 
an  effort  to  end  the  strike  that 
started  Aug.  11  [B*T,  Sept.  22]. 


Sales  .  .  . 

Arthur  Sachson  Assoc.,  New  York, 
TV  film  distributor  for  Arrow 
Productions  Inc.,  Hollywood,  has 
closed  deals  for  Ramar  of  the 
Jungle  to  be  telecast  by  WFIL-TV 
Philadelphia,  WXYZ-TV  Detroit, 
WENR-TV  Chicago  and  KTTV 
(TV)  Hollywood. 

*    *  * 

Paramount  Television  Productions, 

New  York,  has  sold  Time  for 
Beavy,  quarter  hour  film,  on  a  39- 
week  basis  to  WGN-TV  Chicago, 
where  it  is  being  carried  Monday 
through  Friday,  starting  Sept.  22, 
on  a  participating  basis.  Renewals 
of  program  are  to  WTTG  (TV) 
Washington  for  39  weeks  under  the 
sponsorship  of  Safeway  Grocery 
Stores  and  to  WHBF-TV  Rock 
Island,  111.,  for  13  weeks  on  a  par- 
ticipating basis.  Paramount  has 
also  sold  Wrestling  from  Holly- 
wood, a  one-hour  filmed  program 
to  Falsiaff  Brewing  Co.  for  52 
weeks  over  KPRC-TV  Houston  and 
to  WFAA-TV  Dallas  for  13 
weeks  on  a  participating  basis. 
The  program  has  been  renewed  on 


film  report 


WGAL-TV  Lancaster  (Pa.)  and 
WTAR-TV  Norfolk  for  13  weeks 
under  the  sponsorship  of  the  Na- 
tional Brewing  Co.  and  on  WNAC- 
TV  for  13  weeks  on  a  participating 
basis. 

Thrifty  Drug  Stores,  Los  Angeles 
(Southern  Calif,  chain),  starts  Af- 
fairs of  China  Smith,  weekly  half- 
hour  film  series  starring  Dan  Dur- 
yea,  on  KECA-TV  Los  Angeles, 
for  52  weeks  from  Oct.  17.  Filmed 
by  Tableau-China  Smith  and  pro- 
duced by  Bernard  Tabakin,  pro- 
grams were  distributed  by  PSI-TV. 
(see  story  this  page).  Sponsor's 
weekly  half-hour  video  programs 
in  Los  Angeles  area  include  Ladies 
Matinee,  Jack  Rourke  Varieties  on 
KECA-TV;  Holiday  in  Paris  on 
KNXT  (TV);  and  What's  the 
Name  of  That  Song?  on  KHJ-TV. 
Agency  is  Dan  B.  Miner  Co.,  that 
city. 

Availabilities  .  .  . 

Association  Films  Inc.,  New  York, 
is  offering  free  a  10-minute  Walt 
Disney  Production  film,  Hoiv  To 
Catch  a  Cold.  Giving  pointers 
about  the  common  cold,  the  film  is 
available  for  sustaining  use  only. 

Shamus  Culhane  Productions  Inc., 

New  York,  has  added  a  sponsored 
films  division.  This  is  a  new  de- 
parture for  the  firm  which  has  spe- 
cialized in  TV  spot  announcements 
the  past  four  years.  George  L. 
George  will  be  in  charge  of  depart- 
ment, as  producer-director. 

*  *  * 

National  Assn.  of  Gagwriters  has 

packaged  a  new  TV  show  Smile- 
stones,  featuring  humor,  wit  and 
commentaries  of  Harry  Hershfield, 
called  dean  of  American  humorists. 
Show  is  intended  for  telecast  twice 
or  three  times  weekly  in  15-minute 
segments.  Package  is  now  being 
submitted  to  agencies  by  F.  D. 
Benham  Assoc. 

Production  .  .  . 

TV  version  of  NBC  radio  Life  of 
Riley  has  been  completed  at  Hal 
Roach  Studios,  Culver  City,  with 
William  Bendix  in  the  starring  role. 
Abby  Berlin  directed  from  a  script 
by  Harry  Clork.  Sidney  Van  Keu- 
ren,  studio  vice  president,  is  in 
charge  of  production  on  projected 
NBC-TV  series. 

*  *  * 

W.  Lee  Wilder,  headquartered  at 
5746  Sunset  Blvd.,  Hollywood,  has 
received  approval  from  the  U.S. 
Criminal  Investigation  Dept.  of  his 
projected  half-hour  TV  film  series, 
Top  Secret,  to  be  based  upon  C.I.D. 
case  histories.  Guild  Films  Inc. 
(Continued  on  page  99) 


SPIER  TO  'OMNIBUS' 

Joins  as  Producer 

WILLIAM  SPIER,  producer-direc- 
tor most  recently  affiliated  with 
CBS  Television,  has  joined  the  TV- 
Radio  Workshop  of  the  Ford  Foun- 
dation as  producer  of  its  90-minute 
TV  package,  Omnibus,  Robert  Sau- 
dek,  workshop  director,  announced 
Wednesday.  Program  will  start  rn 
CBS-TV  Nov.  9. 

Included  in  the  roster  of  Omi  - 
bus  dramatic  selections  will  be  six 
short  plays  by  William  Saroyan. 
Reportedly  the  first  time  Mr. 
Saroyan  has  written  specifically  for 
television,  the  plays  will  vary  in' 
length  from  25  to  35  minutes.  The 
playwright  will  act  as  "on  camera" 
narrator  for  his  plays. 


FILM  DECISION 

Rendered  in  L.  A.  Court 

FEDERAL  JUDGE  ruled  last 
Monday  in  Los  Angeles  that  the 
telecasting  of  films  originally  made 
for  movie  houses  "now  has  become 
a  commercial  practice." 

U.  S.  District  Court  Judge  Harry 
C.  Westover  thus  reversed  his 
earlier  opinion.  Ruling  came  in  the 
lengthy  court  battle  between 
George  and  James  Nasser  and 
United  Artists  over  the  release  of 
four  feature  films  to  TV  [B«T, 
Aug.  11]. 

These  films  were  shown  on  tele- 
vision and  approved  by  Federal 
referee-in-bankruptcy  Benno  M. 
Brink  [B«T,  March  10].  An  ap- 
peal by  UA,  which  has  distribu- 
tion rights,  was  upheld  by  Judge 
Westover  on  July  31. 

Judge  Westover's  reversal  fol- 
lows a  rehearing  of  a  petition  filed 
Aug.  18  by  the  Nasser  brothers. 


Box  Seat  via  Telenews 

TELENEWS  Productions  Inc., 
New  York,  last  week  announced 
plans  to  film  1952  World  Series. 
Camera  crews  will  be  under  the  di- 
rection of  Telenews  sports  editor, 
Harry  Roberts.  Clients  will  re- 
ceive baseball  films  in  daily  news- 
reels  and  as  part  of  Telenews 
weekly,  This  Week  in  Sjwrts. 


Tailor-made 

TV  RlM  SWR 

Animation  and 
Live  Action 

•  8  Seconds 

•  20  Seconds 

•  One  Minute 


VICTOR  BLDG. 
STerling  4650 
WASHINGTON  1,  D.  C. 


Page  70     •    September  29,  1952 


BROADCASTING    •  Telecasting 


King  Calico,  who  wears  calico 
because  he  can't  afford  ermine,  now  holds 
court  every  Monday  through  Friday  on  Station 
WNBQ  in  Chicago  between  5:30  and  5:45  p.m. 
This  little  fellow  and  members  of  his  Calico  King- 
dom are  ready  to  deliver  the  child  audience  of 
Chicago  television  for  you.  Holder  of  many  hon- 
ors and  awards  including  "best  children's  tele- 
vision program  in  Chicago  in  1952"  as  voted  by 
the  Chicago  Federated  Advertising  Club,  King 
Calico  is  the  favorite  of  everyone. 


••••©••• 
•  •  •  e 


::::  Yes,  SOME  SPOTS  ARE  BETTER  THAN  OTHERS 


•  •  ©  © 

•  ©  © 


•  •  • 


And  in  Chicago,  the  best  spots  of  all,  like  KING  CALICO,  are  on  Station  WNBQ 
where  advertisers  meet  MORE  Chicagoland  viewers  than  any  other  Chicago  tele- 
vision station.  A  WNBQ  or  NBC  Spot  salesman  has  the  complete  story. 


Represented  by 


CHANNEL 
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Post-Thaw  Grants  Reach  63 

(Continued  from  page  57) 


be  prepared. 

Comr.  Bartley  issued  the  dis- 
sent, in  which  Chairman  Walker 
concurred,  as  follows: 

"In  dissenting  we  want  to  make  it 
clear  that  we  are  not  voting  against 
grant  of  an  application  to  Polan  In- 
dustries for  Youngstown,  Ohio,  at  the 
proper  time. 

"Our  dissents  go  to  the  fact  that 
we  have  in  effect  simultaneously  act- 
ed upon  a  petition  by  Vindicator  Print- 
ing Co.  [WFMJ-TV]  denying  them  a 
waiver  of  our  rules,  which  they  have 
had  on  file  since  August  13  and  which 
was  not  acted  upon  by  the  Commis- 
sion until  today  [Sept.  19].  The  effect 
of  that  action  if  it  had  been  made 
earlier  would  have  allowed  petitioner 
an  opportunty  to  take  such  action  as 
it  desired  in  the  light  of  the  Com- 
mssion's  action. 

"As  the  situation  now  stands,  in  the 
light  of  the  action  today  in  granting 
of  the  construction  permit  to  Polan 
Industries,  Vindicator  has  been  de- 
nied the  right  to  make  a  decision  it 
could  not  make  until  it  had  the  opinion 
of  the  Commission  on  its  petition  for 
waiver." 

Polan  Industries  earlier  received 
grant  for  uhf  Channel  59  at  Ash- 
land, Ky.  [B«T,  Aug.  18]  and  has 
applications  pending  in  several 
other  midwest  cities.  The  Youngs- 
town grant  is  the  third  to  that  city, 
FCC  having  previously  authorized 
uhf  Channel  27  to  WKBN-TV  there. 

The  Harrisburg  grant  of  uhf 
Channel  55  to  WHP  there  is  the 
first  for  that  city.  Four  applica- 
tions, two  each  for  uhf  Channels 


27  and  71,  have  been  set  for  hear- 
ing Oct.  15  before  Examiner  Wil- 
liam G.  Butts  and  pre-hearing  con- 
ference is  scheduled  Friday. 

A.  K.  Redmond,  vice  president 
and  general  manager  of  WHP,  re- 
ported it  hoped  to  get  on  the  air 
with  the  new  TV  station  within 
1  eight  months  using  the  highest 
possible  interim  power.  RCA 
equipment  delivery  is  expected 
around  January  1.  Tower  con- 
struction is  to  commence  promptly, 
he  said,  and  should  be  finished  in 
about  30  days.  New  building  con- 
struction is  to  be  completed  in  60 
days. 

The  Ann  Arbor  grant  for  uhf 
Channel  20  to  WPAG  is  the  first  in 
that  city.  No  other  bids  pend. 

Edward  F.  Baughn,  WPAG  vice 
president-treasurer,  said  the  new 
TV  outlet  would  be  put  on  the  air 
as  soon  as  possible  after  the  first 
of  the  year.  GE  has  promised 
equipment  delivery  by  about  Feb- 
ruary 1  and  not  later  than  April  1, 
he  indicated. 

The  Ann  Arbor  authorization 
extends  processing  in  the  Group 
B-l  list  to  city  No.  115,  with  no 
more  B-l  applications  pending 
until  No.  134,  Frederick,  Md., 
where  WFMD  seeks  uhf  Channel 
62.  Frederick  receives  five  TV 
services,  according  to  FCC's  tem- 
porary processing  list.  Next  pend- 
ing bid  is  that  of  Atlantic  Video 
for   uhf    Channel    58   at  Asbury 


Park,  N.  J.,  receiving  six  services. 

WDHN  (FM)  and  WCTC  New 
Brunswick,  N.  J.,  No.  138  on  the 
B-l  list  and  receiving  seven  serv- 
ices at  present,  both  seek  uhf 
Channel  47.  Following  these  ap- 
plications are  bids  for  Albany- 
Schenectady-Troy,  first  area  in 
Group  B-2,  comprising  cities  which 
presently  have  operating  stations. 

Notifying  the  two  Columbus, 
Ga.,  applicants  of  need  for  com- 
parative hearing  brings  processing 
in  Group  A-2  to  city  No.  42.  For 
nearly  another  150  cities,  all  im- 
portant markets,  in  the  A-2  list 
there  are  applications  pending. 
Group  A-2  cities  are  those  over  40 
miles  from  existing  stations. 

Procedure  Change 

FCC  fortnight  ago  announced  re- 
vision of  its  temporary  processing 
procedure  effective  Oct.  15  in  order 
to  speed  up  handling  of  non-com- 
petitive applications  [B*T,  Sept. 
22].  After  that  date,  handling  of 
new  mutually  exclusive  bids  will 
be  passed  over  for  a  limited  time. 
Those  already  set  for  hearing,  or 
so  notified  by  that  time,  will  con- 
tinue to  be  processed,  FCC  in- 
dicated. 

In  finalizing  its  allocation  of 
Channel  10  to  Lafayette,  La., 
prompted  by  court  appeal  of  KVOL 
there  [B«T,  Aug.  4],  FCC  amended 
its  allocation  table  as  follows: 


Lafayette 
New  Orleans 


10,  38,  61 
4,  6,  *8,  20,  26,  32,  61 


ALABAMA 
Mobile 

LOUISIANA 
Baton  Rouge 


Channel  No. 
5,  10,  *42,  48 


2,  28,  *34,  40 


2,000,000 

people  in  67  counties  spend 
$1,446,895,000  in  an  area  covered 
by  WSAZ-TV-Home-town  Station 
for  Huntington  and  Charleston. 


100,000    WATTS    ON    CHANNEL  3 

WS  AZ-T  V 

HUNTINGTON,    WEST  VIRGINIA 

For  full  details  on  rates  and  availabilities  to  stake  out  your  claim  in  thi{  rich 
new  market,  wire,  call,  or  write  Lawrence  H-  Rogers  II,  General  Manager,  or 
contact  your  nearest  office  of  The  Katz  Agency,  Inc. 

"WORLD'S  MOST  POWERFUL  TELEVISION  STATION' 


- 


FCC  also  stated  applications  for  * 
vhf  Channel  5  at  Alexandria,  La., 
involved  in  the  conflict,  would  now 
be  processed.  KALB  and  KSYI 
there  both  seek  the  facility.  Th< 
city  is  No.  131  on  the  A-2  list. 

The  addition  of  vhf  Channel  t 
to  Jackson,  Miss.,  was  based  upor 
petition  by  WJDX  which  askec 
FCC  to  change  the  city  from  Zone 
III  to  Zone  II,  thus  reducing 
minimum  spacing  from  220  to  19C 
miles.  WJDX  plans  to  amend  its 
vhf  Channel  12  application  to 
specify  Channel  3,  it  was  indicated 

The  Texas  allocation  changes 
made  final  by  the  Commission- 
substitution  of  Channel  3  for  6  at 
San  Angelo  and  addition  of  Chan 
nel  6  at  Temple — were  proposed 
by  the  Commission  in  early  August 
[B*T,  Aug.  4]  as  was  the  addi- 
tion of  uhf  Channel  59  at  Fremont,. 
Ohio,  where  WFRO  plans  to  file 
application  for  that  facility  soon 
[B*T,  Aug.  11]. 

The  request  to  add  uhf  Channel 
83  to  Waterbury,  Conn.,  denied 
by  FCC  at  this  time  because  it  in- 
volves waiver  of  the  one-year  rule 
had  been  tendered  by  WBRY  which 
also  petitioned  the  Commission  to 
dismiss  its  bid  for  uhf  Channel 
53  in  order  that  the  competitive 
bid  of  WATR  there  can  be 
promptly  approved  [B»T,  Sept. 
221. 

WBRY  has  indicated  it  will  re- 
petition later  for  the  addition  of 
Channel  83,  at  which  time  a  new 


A 
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1951-52 

MARKET  DATA 

O.I.  mv/m  CONTOUR 
AREA 

POPULATION 
1 ,299,500 

FAMILIES 
336,500 

RETAIL  SALES 
810,824,000 

FOOD  SALES 

203,425,000 
DRUG  SALES 

1 9,509,000 

EFFECTIVE  BUYING 
INCOME 
1,258,631,000 

TOTAL  AREA 

POPULATION 
2,495,900 

FAMILIES 
597,400 

RETAIL  SALES 
1,446,895,000 

FOOD  SALES 
356,003,000 

DRUG  SALES 
33,596,000 

EFFECTIVE  BUYING 
INCOME 
2,261,765,000 

SOURCE:  Sales  Manage- 
ment "Survey  of  Buying 
Power,"  May  10,  1952 
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ipplication  would  be  filed. 

Meanwhile,  in  other  actions  last 
<veek,  the  Commission  granted  peti- 
;ions  for  dismissal  of  television  ap- 
plications filed  by  Empire  Coil 
Co.  for  uhf  Channel  38  at  St. 
Petersburg,  Fla.,  and  Booth  Radio 
and  Television  Stations  Inc.  for 
vhf  Channel  12  at  Flint,  Mich. 

Empire  Coil  already  has  re- 
ceived grants  for  KPTV  (TV) 
Portland,  Ore.,  the  first  commer- 
cial uhf  station  to  commence  opera- 
tion [B*T,  Sept.  22],  and  for 
KDEN  (TV)  Denver. 

The  competitive  bid  for  Channel 
38  at  St.  Petersburg  filed  by  the 
City  of  St.  Petersburg,  previously 
§et  for  hearing  with  Empire  Coil 
on  Oct.  1  at  Washington,  was  re- 
moved from  the  hearing  docket  by 
the  Commission.  The  city  has  peti- 
tioned for  immediate  grant.  It 
operates  WSUN  there. 

Booth  Radio  and  Television, 
operator  of  WBBC  Flint,  informed 
the  Commission  it  did  not  wish  to 
prosecute  its  vhf  Channel  12  ap- 
plication there.  Booth,  however, 
proposes  to  devote  attention  to  its 
applications  at  Saginaw,  Detroit, 
Battle  Creek  and  Grand  Rapids. 


THEATRES- AT&T 

Engineering  Meeting  Urged 

MEETING  between  AT&T  and  mo- 
tion picture  industry  attorneys  was 
suggested  by  Ernest  D.  North, 
AT&T  general  attorney,  in  his  reply 
last  Monday  to  theatre-TV  pro- 
ponents most  recent  request  for 
quotations  on  their  engineering  re- 
quirements [B»T,  Sept.  15]. 

"The  suggestion  that  we  are  re- 
luctant to  give  information  called 
for  in  this  case  is  not  correct,"  Mr. 
North  said.  This  was  in  response  to 
movie  attorneys'  intimations  AT&T 
was  dodging  their  questions. 

AT&T  has  been  cooperating  with 
motion  picture  technicians  on  thea- 
tre-TV developments,  Mr.  North 
wrote.  He  said  tests  currently  are 
underway  to  determine  whether 
present  intercity  radio  relay  facili- 
ties, modified  for  broad  band  trans- 
mission, could  be  used  satisfactorily 
for  large  screen  sequential  color 
pictures    (CBS  system). 

Reason  why  AT&T  has  not  been 
able  to  quote  prices,  Mr.  North 
said,  was  that  the  equipment  called 
for  was  not  developed  and  there- 
fore, costs  were  not  attainable. 
Latest  movie  letter  made  a  change 
in  the  specifications,  Mr.  North 
said,  "which  works  toward  simpli- 
fying the  problem." 

Mr.  North  referred  to  current 
tests  the  telephone  company  has 
underway  on  broad  band  systems, 
and  said  these  might  be  modified 
to  meet  motion  picture  industry's 
specifications.  He  asserted: 

"However,  these  tests  have  not 
been  completed  and  any  forecast 
of  charges  made  now  would  be 
purely  speculative." 

The  .  accounting  and  engineering 
phase  of  the  FCC's  hearings  on 
theatre-TV  is  scheduled  for  Oct.  20. 
It  is  part  of  the  general  hearing 
on  the  motion  picture  industry's 
request  for  theatre-TV  frequen- 
cies, scheduled  for  next  Jan.  12. 


HEAVY  TITLE  BOUT 

TNT  Reports  Success 

THEATRE  televison  of  the  Wal- 
cott-Marciano  heavyweight  title 
bout  last  Tuesday,  carried  in  50 
theatres  from  coast-to-coast,  was 
described  as  a  "tremendous  success 
with  virtually  a  sell-out  every- 
where" by  Nate  Halpern,  president 
of  the  Theatre  Network  Television 
Inc.,  whi"h  arranged  the  telecast. 

Unofficial  estimates  of  the  total 
gross  revenue  from  the  venture  ran 
as  high  as  $500,000  but  Mr.  Hal- 
pern  said  Thursday  that  an  overall 
tabulation  had  not  been  completed. 
He  noted  that  it  overshadowed  by 
far  all  other  theatre  TV  perform- 
ances and  verified  that  in  virtually 
every  city  thousands  of  people  were 
turned  away  because  of  lack  of 
seating  facilities. 

The  telecast  also  marked  the 
first  use  of  theatre  television  in 
a  drive-in-theatre,  the  S-3  Drive-in, 
Rutherford,    N.  J. 


CINERAMA  DRIVE 

Spots  Placed  in  New  York 

CINERAMA,  new  three-dimen- 
sional movie  projection  system, 
through  McCann  -  Erickson,  New 
York,  has  placed  a  two-week  radio- 
TV  spot  schedule  on  four  New 
York  stations  in  connection  with 
company's  promotion  compaign. 
The  new  system  will  premiere  in 
New  York's  Broadway  Theatre  to- 
morrow. Patent  is  held  by  Cine- 
rama Inc.,  New  York,  of  which 
Thomas-Todd  Productions,  that 
city,  is  part  owner.  Lowell  Thomas, 
veteran  CBS  commentator,  is  a 
partner  in  Thomas-Todd. 

Beginning  on  or  about  last  Fri- 
day, 6-  and  20-second  transcribed 
spots  were  placed  on  WCBS  and 
WNBC  New  York,  averaging  some 
seven  a  day  for  the  two-week 
period.  WCBS-TV  and  WNBT 
(TV),  are  carrying  8-  and  20-sec- 
ond filmed  spots,  with  a  combined 
average  of  six  per  day. 


NEW  CIO  SERIES 

Now  in  35  Markets 

CIO  launched  a  new  TV  series, 
People's  Political  Poll,  aimed  at 
interesting  citizens  in  registering 
and  voting,  in  35  cities  last  week. 

The  15-minute  weekly  film  series, 
to  run  for  six  weeks,  consists  of 
street  corner  interviews  in  com- 
munities across  the  country  in 
which  people  are  asked  their  Presi- 
dential choice  and  reasons  for  their 
pick.  Program  is  the  second  na- 
tional TV  program  sponsored  by 
the  CIO. 

Henry  Zon,  publicity  director  for 
CIO-PAC,  said  the  total  cost  for 
the  two  15-minute  filmed  programs 
amounts  to  $200,000.  He  listed  the 
cost  of  each  People's  Political  Poll 
at  $5,500  and  each  Issues  of  the 
Day  at  $3,500.  Time  costs  are 
borne  by  local  trade  unions'  councils 
where  films  are  presented.  Henry 
J.  Kaufman  &  Assoc.,  Washington, 
is  placing  programs. 


From  Station  Break 
to  Feature  . .  .  the  NEW 

"BALANCED" 

TV  Tripod 

is  doing  a  whale  of 

a  job  every  day! 


"BALANCED" 
TV  TRIPOD 
mounted  on 
3-wheel 
portable 
collapsible 
dolly 
illustrated. 


WE  CALIBRATE  LENSES  ■  -  ■  Precision  "T"  STOP  CALIBRA- 
TION of  all  type  lenses,  any  focal  length.  Our  method  is 
approved  by  Motion  Picture  Industry  and  Standard  Com- 
mittee of  SMPTE.  Lenses  coated  for  photography.  Special 
TV  coating.  Rapid  service. 

WE  RENT  AND  SERVICE  CAMERAS  *  MOVIOLAS  * 

DOLLIES  •  •  •  Complete  line  of  35mm  and  16mm  equipment 
available  for  rental. 

MITCHELL:  Standard,  Hi-Speed,  BNC,  NC,  16mm.  Bell  & 
HOWELL:  Standard,  Shiftover,  Eyemos.  MAURER:  16mm 
..Cameras.  ARRIFLEX.  MOVIOLA:  Editing  machines.  Synchronizers. 

WE  DESIGN  and  manufacture  Lens  Mounts  and  camera  equip- 
merit  for  16mm  — 35mm  and  TV  cameras./ 


We  THREW  THE  book  away  and  engineered  a 
brand  new  "BALANCED"  Tripod  for  every  photo- 
graphic and  video  need.  The  result — a  revela- 
tion in  effortless  operation,  super-smooth  tilt 
and  360°  pan  action. 

PERFECT  BALANCE  prevents  mishap  if  the  lock 
lever  is  not  applied.  Quick  release  pan  handle 
locks  into  desired  position.  Mechanism  is  en- 
closed, rustproof,  needs  no  lubrication.  Ten- 
sion adjustment  for  Camera  Man's  preference. 
Built-in  spirit  level.  Telescoping  extension  pan 
handle.  We  defy  you  to  get  anything  but  the 
smoothest,  most  efficient  operation  out  of  this 
tripod  beauty. 


FRANK    C.  ZUCKEB 

(TRITteRfl  €0UIPlTI€nT  (5. 

1600  BROHDiuny  \  new  y-oftk  cm  ' 


IF  YOU  WORK  WITH  FILM  .  .  . 

It  will  pay  you  to  get  to  know  us.  The  country's  foremost 
professionals  depend   upon   our   portable,  versatile, 
adaptable  equipment. 
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Grants,  Applications  Filed 

(Continued  from  page  58) 


UHF  STUDY 


RTMA  Unit  Prepares  P/ar 
On  Set  Interference 


Ch.  18  (494-500  mc);  ERP  58.3  kw  visual, 
32.8  kw  aural,  antenna  height  above 
average  terrain  783  ft.,  above  ground 
324  ft.  ^Estimated  construction  cost 
$236,270,  first  year  operating  cost  $144,- 
000,  revenue  $192,000.  Application  is 
amendment  of  earlier  application  of 
Corning  Leader  Inc.  for  same  facilities 
and  there  are  no  changes  in  engineer- 
ing portion  [B.T,  July  7],  but  chan'ge 
involves  merger  of  two  interests  in  one 
TV  bid.  Corning  Leader  Inc.,  51% 
owner  of  applicant,  is  under  same 
ownership  as  WCLI-AM-FM  Corning 
and  WELM  Elmira.  Elmira  Star-Gazette 
Inc.,  49%  owner  of  applicant,  is  opera- 
tor of  WENY  Elmira  and  applicant  for 
uhf  Ch.  24,  which  is  to  be  dismissed 
[B.T,  June  2].  Principals  in  El-Cor 
Television  include  President  Edwin 
Stewart  Underhill  Jr.,  treasurer-50% 
owner  Corning  Leader  Inc.  and  presi- 
dent-50%  owner  Elmira-Corning  Bcstg. 
Corp.  (licensee  WCLI-AM-FM  and 
WELM)  and  director  First  National 
Bank  and  Trust  Co.,  Corning;  Director 
William  Allen  Underhill,  president-50% 
owner  Corning  Leader  Inc.  and  direc- 
tor-50%  of  Elmira-Corning  Bcstg. 
Corp.;  Vice  President  Paxil  Miller,  di- 
rector of  AP  and  executive  assistant 
to  Frank  E.  Gannett  of  Gannett  Co. 
(parent  firm  of  newspaper  and  radio 
interests);  Secretary  Walter  Valerius, 
vice  president-general  manager  Elmira- 
Corning  Bcstg.  Corp.;  Treasurer 
Thomas  V.  Taft,  assistant  treasurer- 
general  manager  of  Elmira  Star-Gazette 
Inc.  City  priority  Group  A-2,  No.  81. 

FARGO,  N.  D.  —  Red  River  Valley 
Television  Corp.  (KFGO  Fargo  and 
KVOX  Moorhead,  Minn.,  each  own 
50%),  vhf  Ch.  13  (210-216  mc);  ERP 
58.1  kw  visual,  34.8  kw  aural;  antenna 
height  above  average  terrain  279  ft., 
above  ground  307  ft.  Estimated  con- 
struction cost  $199,000,  first  year  oper- 
ating cost  $160,800,  revenue  $165,000. 
Post  Office  address  51  Broadway,  Fargo. 
Studio  and  transmitter  location  approx. 
9  mi.  S  of  Fargo  on  Hwy.  81.  Geo- 
graphic coordinates  46°  43'  05"  N.  Lat., 
96°  48'  05"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Fisher, 
Way  land,  Duvall  &  Southmayd; 
Krieger  &  Jorgensen,  both  Washing- 
ton. Consulting  engineer  Commercial 
Radio  Equipment  Co.,  Washington. 
KVOX  Bcstg.  Co.  (KVOX  Moorhead, 
Minn.)  and  Northern  States  Bcstg.  Co. 
(KFGO  Fargo)  are  each  50%  owner  of 
applicant.  Principals  in  Red  River 
Valley  Television  Corp.  include  Presi- 
dent E.  J.  McKellaf,  president  and 
owner  of  512  sh  of  total  1,000  sh  in 
KVOX  and  owner  of  E.  J.  McKellar 
Co.,  Fargo;  Vice  President  W.  R. 
Haggart,  president  -  9.3%  owner  of 
KFGO.  66%  owner  Northern  Transit 
Co.,  90%  owner  Haggart's  Service  Inc.; 
Secretary-Treasurer  Charles  G.  Burke, 
secretary-treasurer  and  general  man- 
ager and  1%  owner  KFGO;  Director 
George  E.  Haggart  (brother  of  W.  R. 
Haggart),  23.4%  KFGO,  24.5%  owner 
Haggart  Construction  Co.  and  33% 
owner  Northern  Transit  Co.;  Director 
J.  D.  Farnham,  vice  president-21.7% 
owner  KFGO,  president-general  man- 
ager of  Dakota  Electric  Supply  Co., 
Fargo;  Director  D.  J.  Campbell,  secre- 
tary-treasurer and  9.5%  KFGO,  man- 
ager-secretary-treasurer and  50%  owner 
O.  J.  deLendrecie  Co.,  Fargo  depart- 
ment store,  president  of  Campbell  Co., 
Stevens  Point,  Wis.,  department  store; 
Director  William  Stern,  owner  24  sh 
in  KVOX,  president  of  Dakota  National 
Bank,  Fargo;  Director  Leo  Johnson, 
owner  40  sh  KVOX  and  owner  Leo 
Johnson  Furniture  Co.,  Moorhead; 
Director  Franklin  J.  Van  Osdel,  owner 
12  sh  KVOX  and  Fargo  attorney. 
Northwest  Products  Coro.,  Fargo,  owns 
14.1%  of  KFGO.  Campbell  Investment 
Co.,  Fargo,  owns  13.4%  of  KFGO.  J.  J. 
Bowers,  Fargo,  real  estate  agent,  owns 
10%  of  KVOX.  City  priority  Group 
A-2,  No.  114. 

YOUNGSTOWN,  Ohio— Valley  Tele- 
vision Co.,  uhf  Ch.  21  (512-518  mc); 
ERP  210.2  kw  visual,  105.1  kw  aural; 
antenna  height  above  average  terrain 
490  ft.,  above  ground  550  ft.  Estimated 
construction  cost  $297,500,  first  year 
operating  cost  $360,000,  revenue  $450,- 
000.  Post  Office  address  3121  Market 
St.,  Youngstown  5.  Studio  and  trans- 
mitter location  Midlothian  Blvd.  be- 
tween Zedaker  &  Shady  Run,  Youngs- 
town. Geographic  coordinates  41°  03' 
43"  N  .Lat.,  80°  38'  07"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  counsel 
Segal,  Smith  &  Hennessey,  Washington. 
Consulting  engineer  George  P.  Adair, 
Washington.  Principals  include  Presi- 
dent -  Treasurer  Albert  B.  Wagner 
(86.4%),  president  and  98%  owner  of 
Al  Wagner  Motor  Sales  Inc.  and  Coul- 
bourn  Motors  Inc.,  president  and  87.5% 
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owner  Bell  Finance  Co.;  Walter  H. 
Dietz  Jr.  (8%),  sales  manager  of  WBBW 
Youngstown;  Secretary  Florence  A. 
Smith  (0.08%);  Warren  E.  Grant 
(0.08%),  attorney;  John  Cherpack  Jr. 
(4%),  president-chief  engineer  and 
one-third  owner  WBBW  and  presi- 
dent-chief engineer  WATG  Ashland, 
Ohio.  Grant  of  Ch.  21  at  Youngstown 
to  Polan  Industries  was  announced 
Monday.  City  priority  Group  A-2, 
No.  5. 

GREENVILLE,  S.  C— Piedmont  Ra- 
dio Co.,  uhf  Ch.  23  (524-530  mc);  ERP 
21.53  kw  visual,  10.77  kw  aural;  antenna 
height  above  average  terrain  847  ft., 
above  ground  148'  8".  Estimated  con- 
struction cost  $107,900,  first  year  oper- 
ating cost  $100,000,  revenue  $150,000. 
Post  Office  address  Greenville,  S.  C. 
Studio  and  transmitter  location  State 
Highway  291  on  Paris  Mt.,  near  Green- 
ville. Geographic  coordinates  34°  55' 
05"  N.  Lat.,  82°  23'  58"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  coun- 
sel T.  Julian  Skinner  Jr.,  Jasper,  Ala. 
Consulting  engineer  William  E.  Benns 
Jr.,  Washington,  D.  C.  Principals  in- 
clude President-Treasurer  T.  Julian 
Skinner  Jr.  (25%),  partner  in  Bank- 
head  &  Skinner  (Jasper,  Ala.,  law 
firm);  Vice  President-Secretary  W.  E. 
Benns  Sr.  (48%),  in  charge  of  plant 
maintenance  and  improvement  and  20% 
stockholder  of  WVOK  Birmingham, 
Ala.;  Rowland  Sheppard  Oliver  (27%), 
employed  by  U.  S.  Dept.  of  Agriculture 
and  owner  of  a  tobacco  farm  in  Dillon 
County,  S.  C.  City  priority  Group  A-2, 
No.  68. 

NASHVILLE,  Tenn.— Volunteer  State 
Bcstg.  Co.  (WMAK),  vhf  Ch.  8  (180-186 
mc);  ERP  55.4  visual,  33.2  kw  aural; 
antenna  height  above  average  terrain 
663  ft.,  above  ground  537  ft.  Estimated 
construction  cost  $253,792,  first  year  op- 
erating cost  $250,000,  revenue  $300,000. 
Post  Office  address  Maxwell  House, 
Nashville.  Studio  and  transmitter  loca- 
tion 3305  Nevada  Ave.,  Nashville.  Geo- 
graphic coordinates  36°  08'  56"  N.  Lat., 
86°  49'  35"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Frank  M. 
Farris,  Nashville.  Consulting  engineer 
Commercial  Radio  Equipment  Co., 
Washington.  Principals  include  Presi- 
dent Frank  W.  Mayborn  (75%),  presi- 
dent and  controlling  stockholder  of 
KTEM  Temple,  Tex.,  and  president- 
controlling  stockholder  of  newspaper 
publishing  firms  in  Temple  and  Sher- 
man, Tex.;  Vice  President-Treasurer 
Frank  M.  Farris  Jr.  (25%),  president 
and  100%  owner  of  WLAY  Sheffield, 
Ala.,  treasurer  and  100%  owner  of  two 
newspaper  publishing  firms  in  Nash- 
ville and  holds  offices  and  less  than 
25%  stock  in  Nashville  oil,  realty,  in- 
surance firms  and  partnership  in  law 
firm  there;  Vice  President  Mrs.  Wythel 
K.  Mayborn,  KTEM  officer  and  direc- 
tor; Secretary  Lowe  Watkins,  partner 
in  Nashville  law  firm;  Station  Manager 
Robert  E.  Cooper.  City  priority  Group 
B-4,  No.  198. 

PARKERSBURG,  W.  Va.— West  Vir- 
ginia Enterprises  Inc.,  uhf  Ch.  15  (476- 
482  mc);  ERP  18.9  kw  visual,  9.45  kw 
aural;  antenna  height  above  average 
terrain  578  ft.,  above  ground  453  ft. 
Estimated  construction  cost  $233,060, 
first  year  operating  cost  $225,000.  reve- 
nue $225,000.  Post  Office  address  309 
Charleston  National  Bank  Bldg., 
Charleston.  Studio  location  Parkers- 
burg,  to  be  determined.  Transmitter 
location  Dole's  Knob,  near  Constitu- 
tion, Ohio.  Geographic  coordinates  39° 
20'  50"  N.  Lat.,  81°  33'  46"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal 
counsel  Cohn  &  Marks,  Washington. 
Consulting  engineer  Vandivere,  Cohen 
&  Wearn,  Washington.  Principals  in- 
clude President  Frank  A.  Baer  (33Vn%), 
president  and  55%  stockholder  of  Com- 
mercial Insurance  Service  Inc.  (Charles- 
ton, W.  Va.),  vice  president-director  of 
Kanawha  Gauley  Coal  &  Coke  Co. 
(leases  land  to  coal  companies),  direc- 
tor-executive committee  member  of 
Charleston  National  Bank,  director  of 
Kanawha  Land  Co.  and  Dominion  Corp., 
realty  firms;  Vice  President  Helen  K. 
Baer  (33V3%),  wife  of  Frank  A.  Baer; 
Secretary  -  Treasurer  Ben  K.  Baer 
(331,/3%),  their  son,  junior  partner  in 
Campbell,  McClintic,  James  &  Wise 
(Charleston  law  firm).  Frank  A.  and 
Helen  K.  Baer  are  each  10%  stockhold- 
ers and  Ben  K.  Baer  is  12y2%  stock- 
holder in  WTBO  Cumberland,  Md.,  also 
applicant  for  television.  City  priority 
Group  A-2,  No.  169. 

MODIFICATIONS 

WOR-TV  New  York— CP  to  change 
facilities  of  existing  station  to  increase 
ERP  from  9  kw  visual  and  11  kw  aural 
to  316  kw  visual  and  158  kw  aural;  an- 
tenna height  above  average  terrain 
970  ft.,  above  ground  809  ft.  Estimated 


WAYS  of  suppressing  interference  caused  by  uhf  TV  receivers  aref 
being  developed  by  a  special  committee  (R-15)  of  Radio-Television  Mfrs 
Assn.  and  will  be  submitted  to  FCC  soon,  according  to  Glen  McDaniel) 
retiring  RTMA  president. 

Replying  last  week  to  FCC 
Chairman  Paul  A.  Walker,  Mr. 
McDaniel  said  the  committee 
"hopes  to  be  in  position  to  recom- 
mend standards  for  uhf  receiver 
radiation  reduction  by  the  end  of 
this  month." 

His  statement  was  made  in  reply 
to  a  Sept.  17  letter  from  Chair- 
man Walker.  This  letter  showed 
deep  Commission  concern  over 
radiation  from  vhf  and  uhf  sets 
as  well  as  from  uhf  tuners,  tun- 
ing strips  and  external  converters. 

RTMA  has  been  conducting  a 
long-range  and  intensive  study  of 
the  whole  interference  problem, 
Mr.  McDaniel  told  Broadcasting  • 
Telecasting.  He  said  sets  are 
taken  into  the  field  for  measure- 
ments and  then  returned  to  manu- 


cost  $286,000.  Equipment  GE.  Assigned 
vhf  Ch.  9. 

WEWS  (TV)  Cleveland,  Ohio  — 
Scripps-Howard  Radio  Inc.,  CP  change 
ERP  from  16  kw  visual  and  8  kw  aural 
to  100  kw  visual  and  50  kw  aural;  an- 
tenna height  above  average  terrain 
1,000  ft.,  above  ground  858  ft.  Esti- 
mated cost  $264,000.  Assigned  vhf  Ch.  5. 

KDEN  (TV)  Denver— Modification  of 
CP  new  TV  station  to  change  ERP  from 
105  kw  visual  and  52  kw  aural  to  110  kw 
visual  and  55  kw  aural;  slight  change 
in  transmitter  site;  antenna  height 
above  average  terrain  951  ft.  Assigned 
uhf  Ch.  26. 

WOW- TV  Omaha— Modification  of  CP 
new  TV  station  to  change  name  from 
Radio  Station  WOW  Inc.  to  Meredith 
WOW  Inc.;  change  ERP  from  16.2  kw 
visual  and  8.5  kw  aural  to  100  kw  vis- 
ual and  50  kw  aural.  Estimated  cost 
$100,000.  Assigned  vhf  Ch.  6. 

WHUM-TV  Reading,  Pa.  —  Modifica- 
tion of  CP  for  new  TV  station  to  change 
ERP  from  260  kw  visual  and  134  kw 
aural  to  261  kw  visual  and  136  kw  aural: 
change  transmitter  location  from  2.6 
mi.  to  2.7  mi.  SSW  of  Summit  S'ation, 
near  Reading,  and  antenna  height  above 
average  terrain  from  1,780  ft.  to  1,766 
ft.  Assigned  uhf  Ch.  61. 

AMENDMENTS 

TROY,  N.  Y.  —  Troy  Bcstg.  Co. 
(WTRY)  (modification  of  application), 
change  interest  of  Harry  C.  Wilder  to 
53.15%;  60  shares  of  his  stock  (0.33%) 
are  being  transferred  to  Frank  J.  EI- 
dred.  For  application,  see  B.T,  July  7. 
City  priority-  Group  B-2,  No.  141. 

MACON,  Ga. — Macon  Television  Co. 
(modification  of  application),  joint  ap- 
plication for  uhf  Ch.  47  by  WNEX  and 
WMBL  there  [B.T,  Sept.  15].  Amended 
to  designate  estate  of  Ernest  Black  in 
lieu  of  Mr.  Black,  who  died  Sept.  5. 
Filed  Sept.  25.  City  priority  Group 
A-2,  No.  54. 

ALBANY,  N.  Y.  —  Governor  Dongan 
Bcstg.  Corp.  (modification  of  applica- 
tion), amended  to  change  from  uhf  Ch. 
23  to  uhf  Ch.  41  (632-638  mc),  change 
ERP  from  216  kw  visual  and  115  kw 
aural  to  214  kw  visual  and  113  kw  aural; 
change  antenna  height  above  average 
terrain  from  1,081  ft.  to  1,077  ft.  City 
priority  Group  B-2,  No.  141. 

JOLIET,  111.— Sanders  Bros,  (resub- 
mitted), uhf  Ch.  48  (674-680  mc),  ERP 
19.14  kw  visual  and  9.561  kw  aural; 
antenna  height  above  average  terrain 
376.88  ft.,  above  ground  542  ft.  Esti- 
mated construction  cost  $211,023,  first 
year  operating  cost  $117,296,  revenue 
$125,000.  Post  Office  address:  111  East 
Jefferson  St.,  Joliet.  Transmitter  and 
studio  location  111-117  East  Jefferson, 
Joliet.  Geographic  coordinates  41°  31' 
30"  N.  Lat.,  88°  5'  0"  W.  Long.  Con- 
sulting engineer  Ben  Hur  Wilson,  Joliet. 
Co-owners:  Benjamin  I.,  Albert  E.  and 
Harry  W.  Sanders.  Trio  owns  Sanders 
Inc.,  retail  tires,  radios,  TV  and  appli- 
ances; also  Jaysons  Investments  Inc., 
real  estate  investments,  and  Top  Hat 
Club,  tavern.  With  Edward  S.  Sanders, 
now  deceased,  group  owned  former 
WKBB  Joliet  from  1922-1930.  Earlier 
application,  returned  as  incomplete, 
was  filed  in  July  [B.T,  July  14].  City 
priority  Group  B-l,  No.  129. 


facturers'  laboratories. 

The   association   asked   all  set! 
makers  to  conduct  tests  last  Ap  I 
Since  that  time  51  of  52  manufac-1 
turers  have  sent  RTMA  data. 

One  of  the  problems  in  the  case! 
of  uhf  sets,  Mr.  McDaniel  said,! 
is  the  difficulty  of  making  field  j 
tests  in  view  of  the  infancy  of] 
uhf  television  and  lack  of  operat-l 
ing  experience.  Chairman  of] 
RTMA's  Committee  R-15  is  K.  A. 
Chittick,  RCA  Victor  Div. 

Possibility  that  some  Commis- 
sion engineers  feel  manufacturers 
are  not  taking  the  radiation  prob- 
lem seriously  was  raised  in  Chair  J 
man  Walker's  letter. 

He  noted  that  during  the  lastJ 
few  months  FCC  has  found  "in- 
creasing evidence  of  problems  aris- 
ing out  of  the  increased  use  of 
television  receiving  equipment." 
He  reminded  that  FCC's  notice 
of  proposed  rule  making  suggested 
a  limitation  of  15  mv/m  at  100  feet 
for  incidental  radiations  and  added 
FCC  feels  that  incidental  radiation 
"must  be  drastically  reduced." 

Setting  IF 

The  TV  allocation  proceedings, 
the  chairman  added,  heard  testi- 
mony about  uhf  receiver  radiation, 
with  the  Commission  accepting 
41.25  mc  as  the  intermediate  fre 
quency  to  be  generally  used  for 
TV  sets.  This  was  a  factor  in 
drafting  the  uhf  channel  plan. 

"The  Commission  is  not  aware 
of   any   development   activity  in 
regard  to  the  technique  of  uhf  re 
ceiver  radiation  reduction,  or  of 
any  operational  research  to  estab 
lish  suitable  radiation  limits  tak 
ing  into  account  typical  reception 
conditions,"  Chmn.  Walker  wrote 

He  said  there  was  special  con- 
cern over  uhf  tuning  devices  which 
do  not  propose  to  use  the  standard 
IF.  Use  of  non-standard  tuner  de 
signs  might  aggravate  interference 
to  a  degree  that  would  require  more 
effective  suppression,  he  suggested 

Sweep  circuits  in  TV  sets  also 
are  blamed  for  much  interference 
although  this  effect  is  more  local 
than  that  caused  by  vhf  and  uhf 
oscillator  radiation.  On  the  other 
hand  it  involves  a  wider  range  of 
frequencies,  the  chairman  said. 

Spurious  receiver  responses  are 
worrying  the  FCC,  he  said,  a  prob- 
lem that  may  become  acute  as  the 
number  of  uhf  stations  increases, 

Progress  in  suppressing  vhf  re- 
ceiver oscillations  was  noted,  but 
the  chairman  asked  Mr.  McDaniel 
for  more  up-to-date  data. 

Mr.  McDaniel  has  resigned  as 
RTMA  president  to  return  to  law 
practice.  He  will  serve  as  RTMA 
general  counsel,  effective  Oct.  1 
James  D.  Secrest,  general  man- 
ager, becomes  RTMA  executive 
vice  president  with  A.  D.  Plamon- 
don  Jr.,  both  president  and  board 
chairman  [B*T,  Sept.  22]. 
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and 
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Offices  and 
warehouses 
in  over  100 
principal 
cities 


get  you  on  the  air*** 
and  KEEP  YOU  THERE- 
that's  Graybar's  job 


Here's  a  different  kind  of  "package"—  a  complete  package  that 
puts  you  on  the  air  with  efficient,  well-engineered  equipment 
in  the  shortest  possible  time. 

It's  the  big  reason  why  it  pays  to  call  Graybar  first  for  broadcasting 
equipment  of  any  type.  Based  on  more  than  25  years  experience 
in  supplying  the  needs  of  the  broadcasting  industry,  Graybar's 
services  help  you  save  both  time  and  money. 

•  You  get  the  planning  help  of  experienced  Graybar  Broadcast 
Equipment  Representatives  —  expert  advice  on  the  selection, 
operation,  and  maintenance  of  your  facilities  . . .  plus,  if  you  desire, 
a  complete  packaged  proposal  covering  all  of  the  electronic 
equipment  items  you  require. 

•  You  select  from  among  the  nation's  outstanding  product  lines  — 
dependable  equipment  you  know  and  respect.  K 

•  By  planning  ahead,  you  take  advantage  of  reliable, 
on-schedule  deliveries  —  made  wherever  possible  from  a  near-by 
Graybar  warehouse. 

•  You  get  the  extra  "satisfaction  insurance"  that's  automatic 
when  you  deal  with  Graybar's  employee-owners. 

Whatever  your  TV  or  AM  requirements,  call  Graybar  first  —  it's  the 
easy  way  to  get  everything  electrical  tvhen  and  ivhere  you  need  it. 
Graybar  Electric  Co.,  Inc.  Executive  Offices:  Graybar  Building, 
New  York  1 7,  Nexv  York.  268-19 


ytyfiom  50%  ^  Mm  piled  cUigcs  A  Sffite-Jtee 


NEW  LARGE  HUB  on  the  7"  professional 
reel  reduces  tension  change  as  tape  is 
spooled  off,  resulting  in  a  50%  reduction  in 
timing  errors.  The  new  hub  has  a  diameter 
of  2j4"  compared  with  the  diameter  of 
standard  7"  reels.  Thus  it  has  approximately 
the  same  ratio  of  outside  diameter  to  hub  dia- 
meter as  the  standard  NARTB  \QyZ"  metal 
reel.  Another  feature  of  this  new  reel  is  the 
single  small  threading  slot,  which  minimizes 
mechanical  distortion  of  the  layers  of  tape 
nearest  the  hub. 


It's  the  new  "Scotch"  brand  dry- 
lubricated  magnetic  tape  on 


the  new  7" professional  reel! 


•  "DRY  LUBRICATI NG"  process  gives  you 
a  tape  that  practically  eliminates  sticking, 
squealing  and  cupping  ...  a  completely 
dependable  tape  that  turns  in  a  flawless 
performance  in  almost  any  condition  of 
heat  or  humidity! 

•  100%  SPLICE-FREE!  Tape  supplied  on 
the  7"  professional  reel  is  guaranteed  to  be 
completely  free  of  splices. 

•  GUARANTEED  UNIFORMITY!  Output 
variation  of  tape  wound  on  the  new  1200- 
foot  reel  is  guaranteed  to  be  less  than  plus 
or  minus  34  db  at  1000  cps  within  the  reel, 
and  less  than  plus  or  minus  Y2  db  from 
reel  to  reel. 


Magnetic  Tap< 


Scotch 

*■«■>•*  lap. 


H  The  term  "SCOTCH"  and  the  plaid  design  arc  registered  trademarks  for  Sound  Recording  Tape  made  in  U.S.A.  by  MINNESOTA  MINING  &  MFG. 
CO.,  St.  Paul  6,  Minn. — also  makers  of  "Scotch"  Brand  Pressure-sensitive  Tapes,  "Underseal  Rubberized  Coating,  "Scotchlite"  Reflective  Sheeting 
"Safety-Walk"  Non-slip  Surfacing,  "3M"  Abrasives,  "3M"  Adhesive6.  General  Export:  122  E.42nd  St.,  New  York  1  7,  N.Y.  In  Canada:  London, Ont.,  Can. 


EVERYTHING  ELECTRICAL  FOR  OR 


GfaybaR 


is  room  •  •  • 

there's 
no  room 

for  doubt 

There  can  be  no  room  for  doubt  in 
the  continuity  and  fidelity  of  your 
broadcast.  Precisely  the  reason  you 
demand  —  and  get  —  the  best  in 
transmitting  and  studio  equipment. 

Nor  should  you  compromise  with 
quality  in  the  tape  recorder  you 
select. 

In  AMPEX  Recorders  you  will  find 
the  same  matchless  reliability  and 
performance  you  expect  of  your 
transmission  equipment . . .  and  for 
the  same  reason  —  they  are  engi- 
neered to  the  highest  professional 
standards. 

AMPEX 

brings  you  these  cost-saving  operating  advantages: 

•  UNINTERRUPTED  SERVICE 

Under  the  demand  of  heavy-duty  programming,  AMPEX  Re- 
corders deliver  thousands  of  hours  of  unbroken  service.  Recently 
a  set  of  AMPEX  heads  was  returned  from  Honolulu  for  routine 
replacement  after  11,000  hours  continuous  use,  17  hours  a  day. 
The  heads  were  still  within  AMPEX  specifications  for  new  heads 
and  had  several  thousand  more  hours  of  use  remaining. 

•  MINIMUM  "DOWN  TIME" 

AMPEX  Recorders  are  designed  for  thousands  of  hours  of  con- 
tinuous operation  with  minimum  "down  time,"  resulting  in  low 
maintenance  costs  and  protection  from  sudden  broadcast  failures. 

•  ACCURATE  TIMING 

AMPEX  split-second  timing  accuracy  protects  your  programs 
and  commercials  from  embarrassing  time  overlaps. 

•  HIGHEST  FIDELITY 

Even  when  programs  are  repeatedly  transcribed  from  one  tape 
to  another,  there  is  no  noticeable  build-up  of  noise  level,  "wow" 
or  distortion. 

•  LONG  LIFE 

AMPEX  Recorders  are  designed  and  built  for  years  of  service 
dependability.  Its  recordings  match  established  NARTB  stand- 
ards. When  you  have  an  AMPEX,  you  have  a  machine  built  for 
years-ahead  performance. 

IF  YOU  PLAN  FOR  TOMORROW,  BUY  AN  AMPEX  TODAY 

AMPEX 


MAGNETIC  RECORDERS 


AMPEX  ELECTRIC  CORPORATION 

934    CHARTER    STREET     ♦     REDWOOD    CITY.  CALIF. 


EVERYTHING  ELECTRICAL  FOR 


The  CONTINENTAL  Type 
315  Transmitter,  at  left, 
offers  a  deluxe  design  for 
5  KW  AM  operation.  It  has 
many  features  not  ordinarily 
incorporated  in  transmitters 
of  this  class,  including  special 
equipment  for  matching 
transmitter  output  into 
sharply  tuned   loads  often 

I  ^Jicountered  in  directional 

arrays. 

The  Phasing  Control  anc 
Power  Division  Unit,  at 
right,  is  custom  designed 
to  fulfill  individual  sta- 
tion requirements.  It  is 
housed  in  a  new  style, 
unified,  all  aluminum 
cabinet,  and  is  designed 
to  be  a  companion  unit 
to  any  of  the  CON- 
TINENTAL transmitters. 


FOR  BROADCASTING 
EQUIPMENT  ABOVE  AND 
BEYOND  THE  USUAL  STANDARDS 


IS  THE  NAME  TO  REMEMBER 


A  recent  addition  to  the  CONTINENTAL 
line  is  the  Type  314-2  1  KW  AM  Trans- 
mitter,  at  left.  Simplicity  of  design  and 
operation  has  been  achieved  without 
sacrifice  of  refinement  features  found 
in  larger  equipments.  All  aluminur 
cabinet  of  special,  unified,  framele 
deslgnrncorp^Wrl^^ansview  styling 
with  functional  features  affording 
maximum  accessibility,  shielding,  and 
circulation  of  air  for  cooling. 

Latest  CONTINENTAL  creation  is  the 
new  Type  312  250-watt  Transmitter,  at 
right, which  combines  exceptionally  fine 
performance  with  extreme  simplicity.  It 
has  the  same  style  of  cabinet  as  the 
Type  314-2  with  attendant  features. 


EVERYTHING  ELECTRICAL  FOR 


E  S  E  ARE 


REASONS 


LEADER  I 


AUDIO  ATTENUATOR 


FIELD 


IS  T 


"KNEE-ACTION"  ROTOR  . . .  gives  positive  contact 
and  low  contact  resistance  under  ail  conditions. 

ASS  CASE  OF  2-PIECE  CONSTRUCTION . . .  gives 
xcellent  shielding  and  allows  more  compact 
equipment  design. 

"LOCK-TITE"  DUST  COVER  .  .  .  designed  to  with- 
stand severe  vibration  and  at  the  same  time 
allow  easy  accessibility. 

CLOSED  ROLLER-TYPE  DETENT  MECHANISM  . . . 
es  positive  indexing,  but  does  not  increase 
depth  of  unit. 

LOW-LOSS  MOLDED  TERMINAL  BOARD ...  has  high 
resistance  to  leakage. 


Write  for  complete  catalog  data. 


WORLD'S  LARGEST  MANUFACTURER  OF  ATTENUATORS 
173  Central  Ave.,  Newark  4,  NJ. 


EVERYTHING  ELECTRICAL  FOR  OR 


GfaybaR] 


the  most 
advanced 
equipment  for 
television 
studio  lighting 
is  made  by 


CENTURY 


your  Graybar 
representative 
will  supply 
you  with  - 
complete  literature 
upon  request 

CENTURY  LIGHTING,  INC 
521  WEST  43RD  STREET, 
NEW  YORK  36 

626  NORTH  ROBERTSON 
BOULEVARD, 
LOS  ANGELES  46 


I  i  * 


LECTRICAL  FOR  OR 


Look  to  Graybar  for  the 
best  in  TV  equipment 


It's  just  good  common  sense  to  match  that  fine  transmitter 

equipment  in  your  station  with  the  best  possible  tower 

available  in  both  guyed  and  self-supporting  types. 

In  heights  to  1000  feet  (or  higher),  you  can  select  the 

Blaw-Knox  tower  that  will  insure  maximum  coverage. 

Soundly  designed  and  sturdily  constructed,  with  a  minimum 

of  deflection,  these  towers  are  engineered  to  provide 

the  highest  safety  factor  regardless  of  location. 

Heavy  galvanizing  gives  longer  life  at 

lowest  maintenance  cost. 

For  over  30  years  Blaw-Knox  has  been  building 
towers  that  are  considered  the  standard  of  comparison 
throughout  the  world.  The  result  of  this 
experience  is  yours  for  the  asking  .  .  .  Graybar 
can  furnish  capable  engineering 
assistance  in  selection  of  the  right 
tower  for  your  facilities. 


BLAW-KNOX 

Antenna 

TOWERS 


EVERYTHING  ELECTRICAL  FOR  OR 


GraybaR 


For  Studio-Transmitter  Lint,  Inter-dry 
Relay  and  Remote  Pick-ups,  Ground- 
mounted  antennas,  unattended  automat- 
ic operation  and  advanced  circuitry  pro- 
vide most  widely  accepted  unit  for  this 
service.  High-power  output  and  crystal 
control  provide  maximum  circuit  de- 
pendability, Sound  Channel  Equipment 
—an  exclusive  FIX  development— per- 
mits multiplexing  audio  and  video. 


Highest  Gain  Antennas  for  Channels  7-13.  Sixteen-loop 

array  provides  maximum  ERP  with  only  25  Kw  r-f  power  and  single  transmission 
line.  Simplified  structure  reduces  tower  and  erection  costs.  For  better  over-all  cov- 
erage, new  phasing  system  eliminates  minor  lobe  nulls . . .  provides  high  field 
strength  in  primary  service  area.  One  of  the  greatest  new  advances  in  VHF  antennas. 


YERYTHING   1ECTRICAL  FO 


OR 


In 


Gfa^ 


package  from 


Federal 


Image  Orthicon  Cameras 

For  Studio,  Field  and  Film.  Improved 
performance,  utmost  dependability  and 
greatest  flexibility  for  all  three  program 
sources.  Highest  quality  pictures  and 
smooth  operation  with  as  many  as  four 
cameras  for  superior  results,  Inter- 
changeabiiity  of  units  results  in  maxi- 
mum facilities,  reduced  spares  and  other 
economies.  Extensive  accessories  avail- 
able for  studios  of  all  sizes. 


'Poly-Ef ex"  Scanner        VHF  and  UHF  Transmitters 


Federal's  outstanding  innovation  for  the 
best  ia  television  programming.  Pro- 
vides 4-channel  video  switching  for  its 
two  self-contained  slide  sources,  plus 
any  two  external  signals.  Permits  an  un- 
told variety  of  special  effects,  montages, 
superpositions,  wipes,  3-speed  automat- 
ic or  manual  lap  dissolves  and  fades- 
all  with  a  single  operator.  Forms  the  op- 
erating heart  of  the  TV  station. 


Modern,  high-efficiency  VHF  transmit- 
ters with  outputs  of  1,  5,  7.5  and  25 
Kw,  and  UHF  transmitters  of  1  and  10 
Kw.  Proven  design  and  performance 
features  include:  "mid-level"  modula- 
tion, broad  band  r-f  circuits,  long  life, 
and  low  costs.  Supplied  with  Master 
Control  Console.  Sideband  filters,  dum- 
my loads  and  all  auxiliary  monitoring 
equipment  also  available. 


Packaged  Television  Stations  •  •  •  every 

need  for  complete  station  equipment  supplied  by 
a  single,  dependable  source  . . .  Federal  Telecom- 
munication Laboratories.  FTL's  outstanding  fa- 
cilities for  TV  research,  design,  engineering,  and 
manufacturing  offer  the  flexibility  essential  to 
today's  wide  range  of  telecasting  requirements. 

Here  is  the  answer  to  getting  on  the  air  with 
economy  and  speed.  Here  is  the  answer  to  all 
studio,  station,  and  remote  equipment  needs  .  .  . 


providing  unsurpassed  quality  and  performance 
. . .  plus  a  broad  margin  of  versatility  for  the  most 
advanced  program  techniques. 

When  you  are  on  the  air  with  Federal  TV  you 
can  be  sure  there  is  no  sounder  way  to  invest  your 
television  dollar. 

When  you  buy  Federal  TV  you  buy  the  pio- 
neering achievements,  the  decades  of  research  and 
development  experience,  and  the  patent  resources 
of  the  world-wide  IT&T  System! 


Federal  Telecommunication  Laboratories  Jnc. 


500  WASHINGTON  AVENUE    •    NUTLEY,  NEW  JERSEY 

Canadian  Distributor:  Federal  Electric  Manufacturing  Company,  Ltd.,  Montreal,  P.  Q. 
Export  Distributor:  International  Standard  Electric  Corp.,  67  Broad  St.,  New  York  » 


EVERYTHING  ELECTRICAL  FOR  OR 


^^Z^ON  THE  AIR 
WITH  THESE  QUALITY  PRODUCTS 


TIREX  MICROPHONE  CORD 


A  light,  extremely  flexible  microphone  cord.  It  has  been  an  industry 
standard  since  the  early  days  of  radio.  Widely  known  for  its  ability  to 
withstand  abuse.    Smooth  jacket  will  not  catch  on  stages  or  sets. 


TIREX  PORTABLE  CORDS 

©  A  very  tough,  extremely  flexible  cord  for  a  great  variety  of  uses.  Fre- 
quently used  in  connection  with  portable  lights  and  with  banks  of  overhead 
lights.  Jacket  is  special  neoprene  compound  that  will  withstand  toughest 
service. 


SIMPLEX  ANHYDROPRENE 


For  power  distribution,  panel  board  wiring  and  for  signal  service.  Has 
a  thin  jacket  of  neoprene  in  place  of  fabric  braids.  Jacket  is  colored  for 
circuit  identification.  Will  operate  satisfactorily  at  temperatures  up  to 
167°F. 


For  these  and  many  other  Simplex  wires  and  cables  see  your  local  Graybar 
branch.  If  they  do  not  have  them  in  stock  they  can  get  them  for  you 
quickly. 


®  4 


Simplex  Wire  &  Cable  Co. 

MANUFACTURERS 
79  SIDNEY  STREET  CAMBRIDGE  39,  MASS. 
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reasons  why 

engineers  everywhere 

select  PRESTO  above  all  others 


< 


TAPE  RECORDERS 

PRESTO  RACK  MOUNTED  RC-10/24 

Rack-mounted  recorder  with  10%"  reel  capac- 
ity. Has  solenoid  actuated  brakes  on  a  three- 
motor  drive  system.  Torque  motors  make  tension 
clutches  unnecessary.  Fast  forward  and  rewind 
speeds.  Three  heads  for  erase,  record,  reproduce. 

PRESTO  PORTABLE  RC-10/14 

The  ideal  super-quality  portable  unit.  Basically 
the  same  as  the  model  RC-10/24.  Rotary  deck 
type  selector  control.  Speeds  of  7%"/sec.  and 
15"/sec.  giving  wide  frequency  response. 

PRESTO  PORTABLE  PT-920 

presto's  new  addition  to  the  tape  family.  Suc- 
ceeds the  popular  PT -900— and  costs  less.  Ex- 
ceedingly compact  with  10  watt  amplifier,  2 
speakers  and  amplifier  in  one  case.  Fast  forward 
and  rewind  speeds,  3  motors,  no  friction  clutch 
or  tension  adjustments. 

PRESTO  TAPE  REPRODUCER  TL-IO 

Most  amazing  development  to  hit  the  recording 
field  in  years.  Makes  any  standard  16"  turntable 
quickly  adaptable  to  tape.  Turntable  acts  as 
motor;  speeds  of  7%"/sec.  and  15"/ sec.  Plugs 
into  standard  studio  speech  input  equipment; 
no  preamplifier  required. 

DISC  RECORDERS 

PRESTO  STUDIO  CONSOLE  8  D-G 

Designed  to  cut  the  finest  instantaneous  and 
master  recordings.  Has  radial  cantilevered  over- 
head requiring  no  turntable  contact.  1-D  cutting 
head.  Direct  gear  drive  and  twin  motors.  Selec- 
tion of  8  different  feed  pitches  in  each  direction, 
including  250  lpi  microgroove. 

PRESTO  PORTABLE  6-N 

World  favorite!  Unusual  reliability  under  all 
recording  conditions.  Low  mechanical  noise 
level.  Speed  accuracy  excellent  at  78  and  33% 
rpm.  Equipped  with  1-D  cutting  head.  Micro- 
groove  attachment  available  at  extra  cost. 

RECORDING  AMPLIFIERS 

PRESTO  92-B 

presto's  famous  60  watt  recording  amplifier  for 
rack  mounting.  Removable  front  panel  makes 
maintenance  easy.  Selector  switch  and  one  meter 
indicate  output  level  and  tube  plate  currents. 
Push-button  selector  for  recording  character- 
istics. Response:  20  to  17,000  cps. 

PRESTO  PORTABLE  90-B 

Qualities  of  high  fidelity  studio  console  but 
portable,  with  complete  facilities  for  remote 
operation.  Distortion  of  less  than  1.5%  at  maxi- 
mum output.  Equalizers  for  flat,  nab  33%  rpm, 
phono,  nab  playback  and  automatic  .3  micro- 
phone input  with  mixer  and  master  gain  control. 


► 


► 


► 
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RECORDING  CORPORATION 

PARAMUS,  NEW  JERSEY 

Export  Division:  25  Warren  Street,  New  York  7,  N.  Y.    Canadian  Division:  Walter  P.  Downs,  Ltd.,  Dominion  Square  Bldg.,  Montreal 
WORLD'S     LARGEST     MANUFACTURER     OF    PRECISION     RECORDING     EQUIPMENT     AND  DISCS 


EVERYTHING  ELECTRICAL  FOR 


...JO  KEEP  YOU 


Graybar's  selection  of  the  Machlett  line 
of  transmitting  tubes  is  its  best  assurance  to  you  of 

"keeping  you  on  the  air." 
The  Machlett  line  of  broadcast  tubes  is  designed  and  pro- 
duced to  satisfy  the  needs  of  all  broadcasters 

—AM,  FM  and  TV 
— and  to  provide  reliable,  low  cost  operation 
at  all  power  levels  up  to  the  very  highest. 
Manufactured  by  Machlett  Laboratories,  Incorporated, 
specialists  in  electron  tube  design 
and  production  for  over  50  years, 
these  tubes  incorporate  all  the  techniques  and  skills 
which  have  been  inherently  a  part  of 
Machlett  Laboratories  since  1 897. 

This  established  quality, 
coupled  with  the  added  advantage  of  immediate  availa- 
bility made  possible  by  Graybar's  widespread  distribu- 
tion system,  guarantees  Graybar's  pledge 
— "to  keep  you  on  the  air." 


Final  Stage  Amplifiers,  Modulators,  Drivers, 
and  Rectifiers — Incorporating  Machlett  im 
provements  in  design  and  processing 
For  reliable,  low-cost-per-hour  opera- 
tion. 


IRYTHING  ELECTRICAL  FOR 
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ATTENUATION  IN  Db/IOOFT  VS  FREQUENCY  IN  MEGACYCLES 
PER  SECOND  FOR  3^.'  51  5  OHM  VHF  —  50  OHM  UHF- 6  J" 
50  OHM  UHF-75  OHM  UHF  TRANSMISSION  LINES 


W  TO  SO  »  K»  200  500       *00      500  100  TOO  fOO  I0OO 

FREQUENCY  -  MEGACYCLES 


TRANSMISSION 
LINES  AND 
ASSOCIATED 
APPARATUS 

by 


-for  AM,  FM  and  TV! 


We  recommend  transmission  line  by- 
Communication  Products  Company,  Inc., 
because  of  its  consistent  performance  over 
the  years,  its  sound,  practical  design  and 
generally  high  order  of  technical  excellence. 

New  and  better  transmission  line  products 
by  Communication  Products  Company, 
Inc.,  are  now  available  or  on  the  way  for 
use  in  VHF  and  UHF  television  service. 

A  complete  line  of  accessories  is  ready.  This 
includes  new  and  better  dehydrators  and 
tower  hardware.  Attenuation  values  and 
power  ratings  for  new  types  of  lines  in- 
tended for  UHF  service  are  given  in  the 
accompanying  illustrations. 


FOR  FURTHER  PARTICULARS,  WRITE  FOR  OUR  BULLETIN  552 


EVERYTHIMG  ELECTRICAL  FOR  OR 


via 

Gray' 


r"  v  ^y, 


The  new  G-R  Type  1183-T  T-V  Monitor 
meets  all  requirements  of  the  FCC,  including  those  recently  estab- 
lished for  offset  operation.  It  not  only  provides  complete  monitor- 
ing facilities  for  VHF  and  UHF  stations  in  accordance  with  FCC 
specifications,  it  assures  the  quality  of  everyday  transmissions  as 
well.  Monitoring  of  distortion,  noise,  modulation  level,  and  video 
and  audio  carrier  frequencies,  with  the  aid  of  this  instrument, 
results  in  the  rapid  detection  of  substandard  operation.  The  T-V 
Monitor  provides: 

if  Continuous  visual  indication  of  aural  transmitter  frequency- 
deviation  in  terms  of  a  highly  stable  master  crystal. 

if  Continuous  visual  indication  of  frequency-deviation  of  visual 
transmitter  in  terms  of  same  master  crystal. 

if  High  fidelity  audio  output  for  distortion  and  noise-level 
measurements  and  for  audio  monitoring. 

if  Continuous  indication  of  percentage  modulation  and  an  over- 
modulation  alarm. 

This  instrument  - —  the  first  UHF  Monitor  —  is  another 
example  of  the  pioneering  in  engineering,  design  and  workman- 
ship which  has  characterized  G-R  monitoring  equipment  since  the 
beginning  of  broadcasting.  Stability,  accuracy,  ease  of  mainte- 
nance and  operation,  dependability  and  long  life  are  optimum. 
The  G-R  trademark  guarantees  trouble  free  operation  with  a  mini- 
mum of  maintenance.  Simplifications  in  convenience  to  operating 
personnel  are  a  Major  Feature. 


Prices:  From  $2435  to  $2535 
depending  on  Frequency  Bands 

if  Excellent  signal  to  noise  ratio  through  channel  83. 

if  Large  illuminated  meter  scales  for  easy  operation. 

if  Overmodulalion  lamp  flashes  when  modulation 
exceeds  level  set  by  a  dial. 


if  Pilot  lamp  indicates  adequate  R-F  input  level. 

if  Terminals  are  provided  for  connecting  remote 
center-frequency  and  modulation  meters  and 
over  modulation  indicators. 

if  Separate  a-c  inputs  for  heater  and  monitor  cir- 
cuits enable  direct  connection  of  crystal  oven  to 
station  stand-by  power  circuit. 


if  Panel  switch  allows  simultaneous  indication  on 
modulation  meter  of  both  positive  and  negative 
peaks,  as  well  as  choice  of  either  peak. 

if  New  cabinet  simplifies  installation  and  removal 
of  monitor  from  rack  for  maintenance. 

if  Chassis  arranged  for  maximum  heal  dissipation 
and  easy  servicing. 


GENERAL  RADIO  Company 

275  Massachusetts  Avenue,  Cambridge  39,  Massachusetts,  U.  S.  A. 


90  West  Street  NEW  YORK  6         920  S.  Michigan  Ave.  CHICAGO  5        7000  N.  Seward  S 


EVERYTHING  ELECTRICAL  FOR  OR 


TRADE-MARK 


Jiubbelloek 

TRADE-MARK 

BREAK  OR  SEAL  A  CIRCUIT.... 

tcu<At  o£  t&e  cafe  autd  tt'&  locked.... 


convenient  and  easy  to  use  .  .  . 

QwtSt-JffCh.  devices  are  engineered  and  designed  to  meet  a  wide  variety  of 
conditions  and  requirements  on  permanent  or  portable  apparatus,  such  as: 
motors,  power  outlets,  audio  packs,  sound  equipment,  loud  speakers,  port- 
able lights,  testing  equipment,  and  recording  equipment. 
Qwist-Jgck.  is  manufactured  in  complete  lines  of  two,  three  and  four  wire 
electrical  locking  devices  —  grounded  and  not  grounded.  Ratings  range 
from  10  amperes  to  50  amperes. 

The  unique  locking  principle  of  c7wtst-/gck.  connectors  insures  uninter- 
rupted electrical  contact  regardless  of  vibration. 

QuHStJgck.  has  been  in  use  for  more  than  23  years,  serving  the  Broadcasting 
and  Stage  Lighting  industry  from  coast  to  coast. 

(7^Sjh(pck.  is  in  use  wherever  trouble-free  electrical  connections  are  a 


Twist-Lock  devices  in  use  on  a  Davis  portable  dimmer 


necessity. 


for  heavy  duty 


service 


Jiubbellock 


break  or  seal  a  circuit  in  a  split  second! 

Connect  in  a  split  second  and  forget  it  .  .  .  JJubbel lock  "stays  put". 
Regardless  of  vibration  Jiubbellock  is  there  to  stay. 
Disconnect  in  a  split  second,  too  ...  a  simple  turn  .  .  .  the  spring  loaded 
J~lubb(?llock  disconnects  automatically. 

A  dead  front  safety  shutter  isolates  contacts,  snuffs  arcs  and  keeps  out 
dust.  Perfect  contact  is  guaranteed  by  supplementary  tension  springs 
located  in  back  of  phosphor  bronze  contact  springs.  The  extra  heavy 
steel  casing  is  plated  to  prevent  corrosion. 

Styled  for  performance  and  built  for  lasting  service  —  JJllbbel lock 
is  the  ideal  connector  for  heavy  duty  use. 


Hubbellock  in  use  on  a  stage  lighting  panel 


LOCKING  FEATURE  ILLUSTRATED 


Our  development  laboratory  will  cooperate  r 
with  your  engineers  to  adapt  HUBBELLOCK  or 
TWIST-LOCK  to  your  application  .  .  .  write 

HARVEY  HUBBELL,  INC. 

BRIDGEPORT,  CONNECTICUT 
Dept.  "H" 
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Gray 


HUBBELL 


Interlock 


tADE-MARK 


SELF  LOCKING  CONNECTORS 


Interlock  connectors  are  suitable  for  a  large  variety  of  solder- 
less  terminal  connections  and  wiring  conditions.  fttfe£[pck 
features  are:  automatic  locking  action,  vibration  proof ,  pull 
proof,  and  constant  low  resistance.  Typical  uses  of  faterloei 
in  the  broadcasting  and  television  fields  are  their  use  on  test  equip- 
ment, control  panel  boards,  telephone  equipment,  sound  effect 
equipment,  patch  cords,  terminal  strips,  and  make  up  boards.  The 
test  prod  kit  offers  many  valuable  uses  in  conjunction  with  various 
testing  equipment  and  apparatus,  and  is  now  in  use  in  many  elec- 
tronic laboratories  and  testing  departments  of  many  manufacturers. 


TEST  PROD  KIT  mi  r  slide  standard 


CAPACITY  15  AMP. 


CONTACTS  SILVER  PLATED 
INSULATION  —  NYLON 


SLIDE  TYPE 


TYPE  "A"  HOOK  STANDARD 

CAPACITY  10  AMPS. 


■MB 


130A94-6  TERMINAL  STRIP 


AUTOMATIC  LOCKING  ACTION  Straight  in- 
sertion locks  plug  to  jack.  Straight  pull  at 
sleeve  releases  plug  from  jack.  Connector  is 
either  locked  or  separated,  never  "in-between". 
Life  expectancy  exceeds  service  requirements. 

VIBRATION  PROOF  LOCK  locking  action  is 
positive,  and  absolutely  vibration  and  impact 
proof.  Destruction  of  plastic  parts  leaves  lock 
and  contact  unimpaired. 

LOCK  AND  CONTACT  IDENTICAL  The  con- 
tact parts  themselves  form  the  locking  mechan- 
ism. Electrical  breakdown  is  impossible  as  long 
as  connector  locks.  Any  failure  shows  at  once. 

HAMMERBLOW  CONTACT  Contact  is  made 
on  protected  underside  of  jack  contact.  Spring- 
loaded  hammerblow  of  contact  head  on  inser- 
tion breaks  through  oxide  and  dirt  film. 

COMPENSATED  DOUBLE  CONTACT  Auxiliary 
contact  surface  on  sleeve  increases  contact 
area.  If  contact  head  lifts  accidentally,  spring 
pressure  on  sleeve  increases  and  contact  resist- 
ance remains  constant. 

TRUE  PRESSURE  CONTACT  Contact  head 
presses  against  jack  contact  under  constant 
coil  spring  pressure.  Actual  contact  pressure  is 
controlled  within  close  limits.  Uncertain  fric- 
tional  contact  is  eliminated. 

SELF  ADJUSTING  CONTACT  |f  pressure  or 
temperature  cause  elongation  or  contraction, 
coil  spring  automatically  adjusts  contact  parts. 
Contact  resistance  remains  constant. 

LOW  AND  CONSTANT  RESISTANCE  Contact 
resistance  is  low  in  the  extreme,  and  stays 
truly  constant,  due  to  unchanging  coil  spring 
pressure.  Connector  is  permanently  noiseless 
and  crackle-free. 


HOOK  TYPE 

Our  development  laboratory  will  cooperate 
with  your  engineers  to  adapt  INTERLOCK  to 
your  application  .  .  .  write 

HARVEY  HUBBELL,  INC. 
BRIDGEPORT,  CONNECTICUT 

Dept.  "G" 


EVERYTHING  ELECTRICAL  FOR 


GfaybaR 


Television 

and 

Radio  Tower  s 


ulletin  makes  it  EASY  tor  you 
to  plan  your  tower  lighting 


Crouse-Hinds  Bulletin  376-F  contains  important  information  on  tower  lighting  and 
tells  you  exactly  what  you  need  to  do  the  job.  There  are  layout  drawings  with 
complete  bills  of  material  for  lighting  towers  of  all  heights.  All  of  the  information 
meets  the  requirements  of  FCC  and  CAA  specifications. 

Send  for  your  copy  of  this  helpful  bulletin  today. 

CROUSE-HINDS  COMPANY 

Syracuse  1,  N.  Y. 

OFFICES:     Birmingham — Boston  —  Buffalo  —  Chicago  —  Cincinnati  —  Cleveland  —  Dallas  — Denver  —  Detroit  — Houston  —  Indianapolis  — Kansas  City  —  Los  Angles 
Milwaukee  —  Minneapolis  —  New  Orleans  —  New  York  — Philadelphia  —  Pittsburgh  —  Portland.  Ore.  —  San  Francisco  — Seattle  —  St.  Louis  — Tulsa — Washington. 
RESIDENT  REPRESENTATIVES:     Albany  — Atlanta  — Baltimore —Charlotte—  Corpus  Christi  —  Richmond.  Va 
Crouse-Hinds  Company  of  Canada  Ltd.,  Toronto.  Ont 


Type  FCB-12 
Fresnel  Beacon 


Type  VAW 
Double  Marker  Lights 


Type  TSS 
Flashing  Switch 


Photoelectric  Control 
provides  automatic  operation 
of  lighting  circuits 


AIRPORT  LIGHTING    •   FLOODLIGHTS    •    CONDULETS    •   TRAFFIC  SIGNALS 


m 


VERYTHINC  ELECTRICAL  FOR  OR 


via. 

Gray 


TELEVISION 
WIRES  &  CABLES 


PWC  produces  Microphone 
Cords,  Coaxial  Cables,  and 
Antenna  Lead-in  Cables 


tailored  for  your  needs  by  the  experienced  PWC  Research  and  Development  Department. 

For  the  Broadcasting  Field  the  highest  standards  are  met  in  PWC  products  ranging  from 
Hook-up  Wires  to  complex  Flexible  Power,  Communication  and  Control  Cables. 

Specially  designed  Harness  Assemblies  and  Cord  Sets  to  meet  the  most  exacting  requirements 
are  also  produced  by  PWC. 

We  we/come  your  inquiries  for  special  or  standard  wiring  materials. 


PLASTIC  WIRE  &  CABLE  CORPORATION 

JEWETT  CITY,  CONN. 


EVERYTHING  ELECTRICAL  FOR 


via 

GfaybaR] 


AURJCON 

1 6 m m  Sound- On -Film 


/^TELEVISION 


Auricon  16mm  Sound-On-Film  Cameras  provide  ideal  working  tools 
for  the  production  of  Television  Newsreels,  film  commercials, 
dramatic  inserts  and  local  candid-camera  programming. 
Ask  our  distributor  or  write  direct  for  free  illustrated  catalog. 


CINE-VOICE 


$695.00  (and  up) 
With  30  day  money-back 
Guarantee 


Photograph  a  sound  track  along  one 
edge  of  your  picture  film  with  the 
Auricon  "Cine -Voice"  16  mm  Camera. 
Same  film  cost  as  old-fashioned  silent 
movies!  Edit  your  own  talking  pictures 
on  any  make  of  16mm  sound  projector. 


BERNDT  -  BACH,  INC. 

7365  BEVERLY  BLVD.,  LOS  ANGELES  36,  CALIF. 


200  ft.  film  capacity  for  514  minutes 
of  continuous  sound-on-film. 

Self-blimped  for  quiet  studio 
operation. 

Synchronous  motor  for  "single"  or 
"double-system"  sound-recording. 

Studio  Finder  shows  large  upright 
image. 

$1310  (and  up)  with  30  day  money- 
back  Guarantee. 


Two  independent  Finder  Systems  plus  instant  Ground-Glass  Focusing 
through  the  Camera  lens. 

Self-blimped  for  quiet  studio  operation. 

1200  foot  film  capacity  for  33  minutes  of  continuous  recording. 

Variable  Shutter  for  fades  or  exposure  control. 

$4315.65  complete  for  16mm  sound-on-film ...  lenses  additional. 
Also  available  without  sound  for  $3377.90. 

Sold  with  30  day  money-back  Guarantee.  RCA  licensed  sound. 


MANUFACTURERS  OF  SOUND-ON-FILM  RECORDING  EQUIPMENT  SINCE  1931 


where  high  frequency  and 

high  voltage  insulation 


is  required,  use... 


Here  for  the  first  time  is  a  high  frequency,  self- 
bonding  insulating  tape  which  conforms  perfectly  to 
any  contour.  It  is  ideally  suited  to  the  solution  of  the 
ever-present  maintenance  problems  of  the  Broadcast 
Engineer. 

Use  Bi-Seal  for:  SPLICING  OUTSIDE  ANTENNA 
CONNECTIONS  .  .  .  INSULATING  FEED- 
THROUGHS  .  .  .  TAPING  TRANSMITTER  AN- 
TENNA POSTS  .  .  .  PREVENTING  ARC-OVER 
AND  WRAPPING  BARE  TRANSMISSION  LINES. 


For  reduction  of  "off-the-air  time"  have  your 
engineer  send  for  information  and  sample  of 
Bi-Seal  today. 

POLYETHYLENE  BASED  COMPOUND 

PAT.  NO,  2569540.    REG.  TRADE  MARK 


ISHOP 


MANUFACTURING  CORPORATION 
CEDAR  GROVE,  NEW  JERSEY 


OTHER  ADVANTAGES  OF  BI-SEAL 

•  NO  STICKY  ADHESIVES  .  .  .  EASIER  TO  APPLY  IN  CLOSE  CLEARANCES 

•  NO  RIGHT  OR  WRONG  SIDE  .  .  .  BOTH  SIDES  USABLE 

•  NO  TACKY  SURFACE  TO  PICK  UP  DUST  OR  FOREIGN  MATTER 

•  WILL  NOT  TANGLE  OR  STICK  TOGETHER  DURING  APPLICATION 

•  REQUIRES  NO  SPECIAL  APPLICATION  TECHNIQUES 

•  CAN  BE  STORED  INDEFINITELY 


Attach  this  coupon  to  your  company  letterhead 
and  mail  to:  Bishop  Manufacturing  Corpora- 
tion,  Dept.  BT,  Cedar  Grove,  N.  J. 
Please  send  sample  and  complete  information 
on  Bi-Seal  to: 


Name  

Company. 

Address  

City  


-Title. 


.Zone  State. 


EVERYTHING  ELECTRICAL  FOR 


ways  to  simplify  electrical  connections 
for  TV  and  AM  facilities . . . 

with  standard  Thomas  &  Betts  fittings 


SHURE  STAKE  tools  do  the 
job  quickly  and  conveniently 


Self- 
insulated 
Sta-kon 


D 


Specify  T  &  B  grounding  sheath  connectors  for  shielded  conductors 

Here's  a  neat,  easy  way  to  ground  and  terminate  shielded  or  co-axial  conduc- 
tors. Ideal  for  all  AF  and  RF  applications,  T  &  B  compression-type  grounding 
sheath  connectors  assure  positive,  uniform  contact  between  braid  strands 
and  ground  lead  —  without  soldering  .  .  .  without  damage  to  insulation. 

Simply  slip  hard  metal  inner  sleeve  under  conductor  braid.  Then,  add 
ground  lead  and  slip  on  larger  soft  metal  sleeve.  Compress  with  T  &  B  SHURE 
STAKE  and  tool  and  the  job  is  done!  T  &  B  grounding  sheath  connectors 
can  be  supplied  for  conductors  from  .058  to  .297  in  diameter  ...  are  also 
available  with  integral  terminal  tongues. 


Specify  T  &  B  Sta-kon®  pressure  terminals  for  power  circuits 

Sta-kon  terminals  provide  mechanically-strong,  electrically-sound  power 
cable  connections  in  all  current  ranges  as  well  as  audio  circuits. 

Just  slide  bronze  Sta-kon  barrel  over  conductor  and  compress  with  T  &  B 
SHURE  STAKE  tool.  Staking  indentor  forces  conductor  into  copper  Sta-kon 
tongue  assuring  a  permanent,  low-resistance  joint. 

Sta-kon  connectors  are  available  in  a  variety  of  tongue  styles  for  conductors 
from  #22  to  250  MCM.  Self-insulated  Sta-kons  can  be  supplied  where 
leads  are  crowded  or  overlapped. 


^#  Specify  T  &  B  construction  fittings  for  conventional  electrical  systems 

Lighting,  power,  and  inter-com  systems  for  your  station  can  be  installed  faster 
and  at  less  cost  when  you  standardize  on  T  &  B  products.  There's  a  T  &  B 
engineered  fitting  designed  for  every  connecting  job  .  .  .  and  designed  to  do 
it  better. 

Like  all  T  &  B  products,  they're  sold  only  through  leading  electrical  distribu- 
tors in  your  area.  The  savings  and  convenience  inherent  in  this  method  of 
distribution  are  an  additional  reason  why  it  pays  to  standardize  on  T  &  B. 


EMT  fittings 


floor  boxes 


grour 


I      f  flex 

nd  fittings  1  i 


ble  conduit 
fittings 


For  free  samples  and  engineering  data, 
just  write:  Thomas  &  Betts  Co.,  21  Butler 
Street,  Elizabeth  1 ,  New  Jersey 


THE  THOMAS  &  BETTS  CO  ■  INCORPORATE 

Thomas  and  Betts,  Ltd.  Montreal,  P.Q.  Canada 

MANUFACTURERS  OF  ELECTRICAL  FITTINGS  SINCE  189{ 


EVERYTHING  ELECTRICAL  FOR 


Condenser  Microphone. . . 21 B 


For  audio  equipment,  smart  broadcasters  place  their  confidence  in 
the  Altec  Lansing  Corporation.  Experience  has  shown  that  Altec 
equipment  is  always  better;  its  quality  unsurpassed;  and  its  de- 
pendability beyond  expectations.  Altec  equipment  is  designed  to 
work  together,  without  extra  matching  transformers  or  other  ex- 
pensive adaptations.  Whether  it  is  the  new  601 A  Duplex  monitor 
speaker  or  a  complete  speech  input  installation,  you'll  find  Altec 
audio  equipment  will  do  the  job  better,  longer,  more  economically. 


Utility  Microphone      *  613 


- 


250A  Console.  This  beautiful  master 
console  represents  a  new  quality  stand- 
ard lor  speech  input  equipment.  Like 
all  Altec  consoles  and  mixers,  its  fre- 
quency response,  noise  level  and  low 
distortion  more  than  meet  the  most 


stringent  broadcast  requirements.  It  is 
compact  and  completely  self-contained, 
without  external  power  supplies  or 
junction  boxes.  All  amplifiers  and 
power  supplies  are  precision-engi- 
neered miniature  plug-in  units. 


Ask  our  distributor  or  write  direct  for  complete 
information  on  any  item  of  Altec  audio  equipment. 


ALTEC 


9356  Santa  Monica  Blvd.,  Beverly  Hills,  Calif. 
161  Sixth  Avenue,  New  York  13,  New  York 


Export:  Fiazai  &  Hansen,  301  Clay  St..  San  Francisco 


Plug-in  Preamplifier. ..A-428A 


EVERYTHING  ELECTRICAL  FOR  OR 


via 


GraybaR1 


From  mike  to  towe 


8 


everything  electrical  to  keep  you  on  the  air 


a. 


|  mm  ^ 


Graybar  has  everything  you  need  in  broadcast  equipment . . .  PLUS 
everything  for  wiring,  ventilating,  signaling  and  lighting  your  entire 
station  and  grounds. 

For  complete  information  on  any  of  the  items  described  on  the 
previous  pages,  consult  your  nearest  Graybar  Broadcast  Equipment 
Representative.  You'll  find  him  well-qualified  to  assist  you  in  every 
phase  of  station  planning  or  expansion  as  well  as  modernization  of 
existing  transmitter  and  studio  facilities. 

The  names  and  locations  of  Graybar  Broadcast  Equipment  Repre- 
sentatives are  listed  below : 


ATLANTA 

E.  W.  Stone,  Cypress  1751 

BOSTON 

J.  P.  Lynch,  Kenmore  6-4567 

CHICAGO 

E.  H.  Taylor,  Canal  6-4100 

CINCINNATI 

W.  H.  Hansher,  Main  0600 

CLEVELAND 

A.  C.  Schwager,  Cherry  1-1360 

DALLAS 

C.  C.  Ross,  Randolph  6454 

DETROIT 

P.  L.  Gundy,  Temple  1-5500 

HOUSTON 

R.  T.  Asbury,  Atwood  4571 

JACKSONVILLE 

W.  C.  Wlnfree,  Jacksonville  6-761 1 


KANSAS  CITY,  MO. 

R.  B.  Uhrig,  Baltimore  1644 

LOS  ANGELES 

R.  B.  Thompson,  Angelus  3-7283 

MINNEAPOLIS 

C.  W.  Greer,  Geneva  1621 

NEW  YORK 

R.  W.  Griffiths,  Exeter  2-2000 

PHILADELPHIA 

J.  W.  Crockett,  Walnut  2-5405 

PITTSBURGH 

R.  F.  Grossett,  Allegheny  1-4100 

RICHMOND 

E.  C.  Toms,  Richmond  7-3491 

SAN  FRANCISCO 

K.  G.  Morrison,  Market  1-5131 

SEATTLE 

D.  I.  Craig,  Mutual  0123 


A  few  of  Our  Leading  Supplier-Manufacturers  —  Altec 
Lansing  •  Ampex  •  Berndt-Bach  •  Bishop  • 
Blaw-Knox  •  Cannon  •  Century  Lighting  • 
Communication  Products  •  Continental 
Electronics  •  Crouse-Hinds  •  Daven  •  Fair- 
child  •  General  Electric  •  General  Radio  • 
Houston-Fearless  •  Hubbell  •  Karp  Metal  • 
Kliegl  •  James  Knights  •  Machlett  •  Mele- 
tron  •  Minnesota  Mining  •  Mole-Richard- 
son •  Plastic  Wire  &  Cable  •  Presto  • 
Rek-O-Kut  •  Sarvis  •  Simplex  •  Standard 
Electronics  •  Tung-Sol  •  Webster  •  West- 
ern Electric  •  Zoomar 

Everything  Electrical  for  Broadcasting-Telecasting 
Amplifiers  •  Antennas  •  Consoles  •  Fre- 
quency and  Modulation  Monitors,  Test 
Equipment  •  Loudspeakers  and  Accesso- 
ries •  Microphones  and  Accessories  •  Re- 
corders and  Accessories  •  Speech  Input 
Equipment  •  Towers  •  Tower  and  Studio 
Lighting  Equipment  •  Transmission  Line 
and  Accessories  •  Transmitters,  AM  and 
TV  •  Tubes  •  Turntables,  Reproducers, 
and  Accessories  •  TV  Cameras  and  Film 
Equipment  •  Video  and  Audio  Monitors  • 
Wiring  Supplies  and  Devices 


in  over 


ST.  LOUIS 

J.  P.  Lenkerd,  Newstead  4700 


100 

principal 
cities 


Film  Report 

(Continued  from  page  70) 


will  distribute  the  films,  production 
Jam  which  starts  in  December. 

*    #  * 

Harold    Young,    supervising  pro- 
ducer  for  Ely  Landau  Inc.,  New 
'HYork,  filmed  TV  programming  pro- 
duction firm,  arrived  in  New  York 
j  from  Hollywood  Thursday  to  set 
Ijup  production  schedules  for  the 
j  Bill  Corum  Show,  a  quarter-hour 
filmed  series,  and  The  Passerby, 
a    quarter-hour,  five-time-a-week 
film  strip.    Production  will  begin 
,|pn   New  York  early  in  October, 
y  After  completing  his  assignments 
J  fin  New  York,  Mr.  Young  will  re- 
turn to  Hollywood  to  supervise  the 
filming  of  two  other  Landau  pro- 
perties,   C.I.D.    and    The  Outer 
World,  both  half-hour  series. 

Random  Shots  . . . 

Filmcraft  Productions,  Hollywood, 
Jhas  purchased  a  370  by  102-foot 
llot  on  La  Cienega  Blvd.,  backing 
firm's  studios  on  Melrose  Ave.  Con- 
struction will  start  in  1953. 


Ruslew  Corp.,  Hollywood,  has  been 
formed  by  Tom  Lewis,  formerly 
vice-president  of  Young  &  Rubi- 
cam,  that  city,  and  Harry  Ruskin, 
motion  picture  writer-producer,  to 
I  enter  TV  film  production  with 
IjjLore^a  Young  and  Your  Life 
Story.  Series  of  39  half-hour 
dramas,  starring  Miss  Young,  will 
be  based  on  the  movie  star's  fan 
ail,  received  over  the  years.  Pro- 
uction  starts  in  January. 


Candy  Corp.  has  been  formed  by 
Betty  Hutton  and  Charles  O'Curran 

to  produce  a  TV  film  series  star- 
ring Miss  Hutton.  It  is  reported 
that,  as  many  of  her  feature  film 
successes  had  period  settings,  her 
video  format  will  also  have  one 
[B«T,  Aug.  18]. 

Film  People  .  .  . 

Sam  Lake,  administrative  execu- 
tive and  business  manager  of 
Screen  Gems  Inc.,  to  Guild  Films 
Inc.,  New  York  headquarters,  as 
general  sales  manager.  First 
duties  include  two-month  trip  to 
key  TV  markets,  including  Atlanta 
where  he  will  establish  a  field  of- 
fice. 


Albert  C.  Morey,  head  of  Al  Morey 
Productions,  Chicago,  to  PSI-TV 
Inc.,  producers  and  distributors  of 
TV  film  programming,  as  mid- 
western  divisional  manager  in  new- 
ly opened  offices  at  360  N.  Michigan 
Ave.,  Chicago. 


William   J.   Papp,   formerly  with 
iNewell-Emmett  Adv.    (now  Cun- 
ningham &  Walsh)  and  with  Ameri- 
can Hospital  Assn.,  to  George  F. 
|  Foley,    Inc.,    radio-TV  packager- 
producer,  as  coordinator  of  produc- 
tion   for   the   Herman  Hickman 
Show,  a  Foley  production.  Program 
starts  on  NBC-TV  Oct.  3.  Mr.  Papp 


also  will  supervise  scripts  on  the 
new  Coast  Guard  Cadets  on  Parade 
series,  which  made  its  debut  on 
Mutual  last  Saturday. 


Lou  Epton  has  been  appointed  head 
of  copywriting  department  for 
Filmack  Trailer  Corp.,  Chicago.  Mr. 
Epton  formerly  was  radio  repre- 
sentative for  the  American  Osteo- 
pathic Assoc.,  and  more  recently 
public  relations  counselor  for  Shelly 
&  Assoc. 

Gil  Fates,  producer-director-writer 
for  WCBS-TV  New  York,  named 
executive  director  of  programs  for 
Goodson-Todman  Productions,  New 
York. 

%  * 

Bob  Cahm,  J.  Walter  Thompson 
Co.,  New  York,  to  Sandy  Howard 
Productions,  same  city,  as  associate 
producer  on  Merry  Mailman  radio 
and  TV  show. 

*     *  * 

Capt.  Henry  Morgenthau  III,  son 

of  the  late  Treasury  Secretary,  is 
on  two-week  tour  of  duty  with 
the  Radio-TV  Section  of  the  Army 
Dept.  at  the  Pentagon  in  Washing- 
ton, headed  by  Col.  Ed  Kirby.  Mr. 
Morgenthau  is  a  partner  in  Morgen- 
thau &  Gannaway  TV  Productions, 
New  York. 

ije        s[!  sje 

Allen  F.  Buckley,  member  of  Frank 
E.  Mullen  &  Assoc.,  Beverly  Hills 
TV  consulting  firm,  has  been  made 
executive  vice-president  of  Scenic 
Backgrounds,  Inc.,  Los  Angeles. 
Latter  firm  is  headquartered  at 
1215  Bates  Ave. 


Michael  Minth  Jr.,  assistant  film 
editor  with  Flying  A  Television 
Pictures,  Hollywood,  joins  Film- 
craft  Productions,  that  city,  in  sim- 
ilar capacity. 

*    *  * 

Irving  Brecher,  producer  of  NBC- 
TV  Eddie  Mayehoff  Show  for  Key 
Productions,  Hollywood,  has  re- 
signed because  of  reported  dis- 
agreements over  format. 


Robert  Aldrich  in  New  York  to 
direct  15  half-hour  films  in  NBC- 
TV  The  Doctor  series  for  Procter  & 
Gamble,  being  filmed  by  Parsonnet 
Productions. 

Oscar  Yerg,  Hollywood  free  lance 
art  director,  to  Filmcraft  Produc- 
tions, that  city,  in  same  capacity. 

I.  S.  V.  Patcevitch,  president  of 
Conde  Nast  Publications  Inc.,  N.  Y., 
has  been  elected  to  board  of  direc- 
tors of  Telenews  Productions  Inc., 

same  city. 


William  F.  Broidy,  president  of 
William  F.  Broidy  Productions  Inc., 

Hollywood,  in  New  York  for  con- 
ferences with  ad  agency  execu- 
tives about  firm's  newly  activated 
commercial  film  department. 


On  The  Votted  £ine 


ARRANGING  for  radio  sponsorship  of  all  Syracuse  U.  and  Cornell  U.  grid 
games  are  (I  to  r)  William  Alford  Jr.,  coml.  mgr.,  WSYR-AM-FM  Syracuse; 
Eldred  Manning,  dist.  mgr.,  Socony  Vacuum  Oil  Co.;  Harry  C.  Wilder,  pres., 
who  resigned,  effective  tomorrow,  and  Larry  Lawrence,  slsmn,  WSYR. 


CLOSING  pact  as  co-sponsors  with 
WATL  Atlana  to  carry  highschool  grid 
games  are  (I  to  r)  Ben  Shapiro,  mgr., 
Robinson's  Dept.  Store;  Lee  Bryant, 
acct.  exec;  Stan  Raymond,  WATL 
coml.  mgr.,  and  Seth  Rawlston,  mgr., 
Goodyear  Service  Store. 


V.  E.  CRIST  (c),  pres.,  Crist-Kessell 
Co.,  signs  as  co-sponsor  with  RCA  for 
broadcasts  of  Notre  Dame  football 
games  on  WJEL  Springfield,  Ohio. 
Watching  are  Chester  R.  Hinkle  (I), 
WJEL  gen.  mgr.,  and  Al  Diven,  RCA. 


WILDROOT  Co.  Inc.,  Buffalo,  renews 
program.  The  Shadow,  on  MBS.  Final 
arrangements  made  by  (I  to  r)  Ger- 
trule  Scanlon,  acct.  exec,  BBDO, 
N.  Y.;  Alan  Lehmann,  acct.  exec, 
BBDO,  Buffalo;  J.  Ward  Maurer, 
Wildroot  ad  dir.,  and  John  R.  Over- 
all, MBS  eastern  sis.  mgr. 


AT  SIGNING  for  partial  sponsorship 
by  Red  Lion  Commercial  Co.  (U.  S. 
Bovril  distributor)  of  WOR-TV  New 
York's  The  Merry  Mailman  are  (seat- 
ed, I  to  r)  Ray  Heatherton,  show  star, 
and  Z.  M.  Hendricks,  Red  Lion  exec; 
standing,  William  Arnold,  WOR-TV 
acct.  exec,  and  Jack  Kirk,  Hilton  & 
Riggio  acct.  exec. 


DETAILS  are  completed  for  Chemicals  Inc.,  Oakland  (Vano  liquid  starch  & 
cleaner),  and  36  ABC  western  radio  stations  for  sponsorship  of  five  minutes 
of  Bob  Garred's  10-minute  morning  newscasts  and  Chet  Huntley's  quarter- 
hour  evening  news  analyses  for  13  weeks  from  Sept.  7.  L  to  r:  Mr.  Gar  red, 
Fran  Conrad,  radio  dir.,  ABC  Western  Div.;  Sidney  Garfield,  pres.,  Sidney 
Garfield  &  Assoc.,  San  Francisco,  and  Mr.  Huntley. 


BROADCASTING    •  Telecasting 


RENEWAL  SALES 

Electronics  Growth  Seen 

ELECTRONICS  distributors  should 
prepare  themselves  to  accommo- 
date an  expanding  renewal  market 
an  communications,  industry,  sci- 
ence and  home  entertainment,  an 
RCA  Victor  official  asserted  last 
Tuesday. 

In  an  address  before  the  third 
annual  convention  of  National 
Electronics  Distributors  Assn.  in 
Atlantic  City,  N.  J.,  H.  F.  Bersche, 
renewal  manager  of  RCA  Victor's 
Tube  Dept.,  urged  members  to  gear 
themselves  for  renewal  market  in 
■electronic  tubes,  component  parts 
and  test  equipment.  National  sales 
volume  will  hit  $1  billion  by  1955 
and  $2  billion  by  1960,  he  predicted. 

The  five  major  developments 
bearing  on  this  sales  market  are 
uhf  television,  microwave  relay,  in- 
dustrial TV  and,  eventually,  tran- 
sistors and  color  video,  he  said. 
Advent  of  uhf  and  expansion  of 
vhf  TV  "will  have  a  great  influ- 
ence" on  the  replacement  market 
for  parts  and  tubes,  he  added. 

Mr.  Bersche  saw  100  new  uhf 
and  vhf  outlets  in  operation  by  the 
end  of  1953,  600  by  1955  and  1,500 
by  the  end  of  1957.  He  predicted 
30  million  additional  TV  receivers 
in  American  homes  within  the  next 
five  years,  with  a  potential  replace- 
ment market  in  tubes  and  com- 
ponent parts.  Color  TV  requires 
more  complex  equipment  and  more 
parts  and  tubes,  he  noted. 


Powerful  GE  Tube 

FULL  scale  model  of  reportedly 
the  most  powerful  transmitting 
tube  yet  developed  for  uhf  telecast- 
ing will  be  displayed  by  General 
Electric  Co.  at  the  National  Elec- 
tronics Conference  in  Chicago,  to- 
day, tomorrow  and  Wednesday,  GE 
announced  last  week.  Developed 
to  GE  specifications  by  Varian  As- 
soc. of  San  Carlos,  Calif.,  the  tube 
has  a  maximum  rating  of  15  kw, 
with  a  12  kw  sync  output  rating. 


ASSOCIATED  Program  Service,  New 
York,  transcribed  library  service,  offers 
stations  package  of  APS  College  Foot- 
ball Songs  for  use  during  season — 
through  Jan.  1 — at  $50  per  package. 


allied  arts 


ROBERT  D.  KIRKPATRICK  Jr., 
senior  service  executive,  Chi- 
cago client  service  office,  Market  Re- 
search Corp.  of  America,  transfers  to 
San  Francisco  office. 

D.  R.  EDGE,  manager  of  government 
sales  for  Graybar  Electric  Co.,  N.  Y., 
with  headquarters  in  Washington, 
given  additional  title  of  manager  of 
communication  sales. 

HENRY  TAYLOR,  research  staff, 
Aerovox  Corp.,  New  Bedford,  Mass., 
promoted    to    director    of  research. 

DR.  ROBERT  E.  SAMUELSON  pro- 
moted to  chief  engineer,  Motorola 
Research  Lab.,  Phoenix,  Ariz.  HAR- 
OLD A.  JONES  named  manager  of 
Motorola's  technical  information 
center,  Chicago. 


Mr.  Jones 


Dr.  Samuelson 


HENRY  BOWES,  government  sales 
manager,  Philco  Corp.,  appointed 
special  TV  representative  by  LARRY 
F.  HARDY,  president,  Philco  Tele- 
vision Div. 

JOHN  WALLACE,  sales  manager, 
Fresh'nd  Aire  Co.,  product  div.,  Cory 
Corp.,  Chicago,  advanced  to  midwest 
sales  manager  for  parent  firm. 
PETER  P.  GRAD,  chief  analyst,  Bor- 
den Co.,  to  Aerovox  as  technical  di- 
rector. Other  appointments  include: 
REX  NICHOLSON,  technical  superin- 
tendent, Sangamo  Electric  Co.,  Ma- 
rion, 111.,  research  engineer;  LENINE 
GONSALVES,  electrical  engineer; 
WILLIAM  B.  ATCHINSON,  ARTHUR 
CATTOTI  and  DR.  HANS  COHN, 
senior  chemists;  GEORGE  GILLIN, 
physicist,  "and  JOSEPHINE  SMIE- 
TANA,  junior  chemist. 

J.  M.  TURNER,  Houston  branch  of 
Graybar  Electric  Co.,  N.  Y.,  named 
operating  manager  for  same  com- 
pany in  Jackson,  Miss. 


^  QUINCY, 
I  ILLINOIS 
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RICHARD  D.  JOHNSON,  TV  opera- 
tions director,  NBC,  named  super- 
visor of  radio-TV  operations,  Illinois 
Institute  of  Technology,  Chicago. 

PAT  O'ROURKE,  publicity  director, 
West-Marquis  Inc.,  L.  A.,  and  DICK 
LESHER,  account  executive,  Bishop 
&  Assoc.,  that  city  (public  relations), 
to  Burns  W.  Lee  Assoc.,  that  city 
(public  relations),  as  account  execu- 
tives. 

ROBERT  A.  MONROE,  formerly  with 
WFTL  Fort  Lauderdale,  to  World 
Broadcasting  System,  transcribed  li- 
brary program  producer,  as  field 
sales  representative  in  central  south- 
ern district. 

STEPHEN  ROONEY,  national  adver- 
tising salesman  for  Pittsburgh  Post 
Gazette  to  Frederic  W.  Ziv  Co.  as  dis- 
trict representative  in  southwest 
Pennsylvania. 

JAMES  KNIGHTS  Co.,  Sandwich,  111., 
has  issued  new  catalog  listing  45 
different  crystals  for  use  in  communi- 
cations equipment,  laboratory  instru- 
ments and  medical  and  industrial 
equipment. 

ALLIED  RADIO  Corp.,  Chicago,  an- 
nounces publication  of  catalog  list- 
ing 18,000  items  in  1953  line  with 
special  emphasis  placed  on  equipment 
and  components  for  broadcasting. 


ANKO  Mfg.  Co.,  Milwaukee,  an- 
nounces production  of  "Teletest," 
new  dynamic  performance  TV  tube 
tester  which  reduces  tube  testing 
time  on  most  receivers  from  two 
hours  to  ten  minutes.  Application 
is  intended  primarily  for  TV  service 
trade.  Unit  will  also  lend  itself  to 
positive  faster  tube  testing  in  tube 
and  set  manufacturng  plantst 

WESTINGHOUSE  ELECTRIC  Corp., 

Pittsburgh,  Pa.,  announces  manufac- 
ture of  new  variable-frequency  audio 
amplifier,  Type  FG  5/10,  capable  of 
delivering  -either  5  or  10  kw  output 
power.  Amplifier  will  take  signal  of 
about  10  mw  from  conventional  30 
to  10,000  cps  source  and  build  it  to 
5  or  10  kw  with  uniform  response. 

DANBURY    TRANSFORMER  Corp., 

Danbury,  Conn.,  announces  produc- 
tion of  small  transformer  designed 
to  boost  low  line  voltage.  Unit  may 
be  hung  behind  TV  set  or  placed  be- 
tween receiver  and  outlet.  Operation 
is  automatic. 


"Technical  • 


JAMES  C.  FRENCH,  chief  engineer, 
WKIC  Hazard,  Ky.,  to  Walter  F. 
Kean,  consulting  radio  engineers, 
Riverside,  111. 

ROBERT  SCHUETZ,  radio  mainte- 
nance supervisor,  NBC  Hollywood, 
promoted  to  plant  manager  in  charge 
of  operations  and  maintenance. 

ROY  WHITE,  operating  engineer, 
KTLA  (TV)  Hollywood,  promoted  to 
engineering  operations  supervisor. 

BILL  McGREGOR,  engineer,  CKFH 
Toronto,  to  engineering  staff  of 
CBLT  (TV)  Toronto. 


If 


LL 


01  i 


KPOL  BEGINS 

New  Outlet  in  L.  / 

KPOL  Los  Angeles,  5  kw  on  154 
kc,  began  operations  last  Thursda 
with  "musical  thank  you's"  to  are 
officials. 

The  programming  got  underwa 
with  musical  dedications  of  favoi 
ite  selections  to  publishers  and  pe: 
sonnel  of  local  daily  and  trade  p 
pers,  Los  Angeles  County  broad 
cast  stations,  local  chambers  c 
commerce  and  civic  leaders. 

With  official  opening  ceremonie 
tentatively  set  for  Oct.  24,  th 
"musical  thank  you's"  are  contir 
uing  this  week.  The  program  scheG 
ule  includes  also  three  two-hou 
segments  daily  of  polka  music, 

Station  is  licensed  to  the  Coas 
Radio  Broadcasting  Corp.,  of  whic 
Hugh  R.  Murchison  is  presiden 
Charles  Hughes  is  general  and  coir; 
mercial  manager;  Floyd  W.  T\ 
Hall,  director  of  engineering  opei 
ations,  and  William  Bidell,  directo 
of  publicity  and  promotion. 

Other  staffers  include  Larry  Dy 
sart,  program  director;  Lee  Geron 
women's  director;  J.  Newton  Yates 
musical    director;    Jack    Stanlej  °ft 
news  director  and  disc  jockey;  A*' 
Johns,  sports  director;  Bob  Scot* 
and  Carl  Schuele,  account  exec 
fives,  and  Dean  Kiner,  assistan 
engineer. 
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COLUMBIA  RECORDS 

Announces  New  Promotion 

PROMOTIONS  and  additions 
the  executive  staff  of  Columbia 
Records  Inc.,  New  York,  were  antnt 
nounced   last  week  by  Presiden 
James  B.  Conkling. 

James  Hunter,  vice  president  i>  i 
charge  of  manufacturing  and  engi 
neering,  was  named  to  the  newly 
created  post  of  vice  president  an< 
director  of  production  engineering  ^ 
and  research.    His  former  assist 
ant,  Herbert  M.  Greenspon,  was  apfOB 
pointed  director  of  production.  Cor 
porate  Secretary  Kenneth  E.  Raintjie 
will  continue  to  represent  Columbi 
in  all  legislative  matters,  but  as 
sumes  new  duties  as  director  of  in 
dustrial  relations,  while  Norman  A 
Adler,  legal  staff  member,  has  beer  nd 
named  general  attorney. 
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CHURCH  HELP 

For  McBride  Peace  Projec 
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MARY  Margaret  McBride  launche 
a  project  last  Monday  on  he 
ABC  radio  program  (Mon.-Fri. 
2-2:30  p.m.  EDT)  to  learn  whal 
the  women  of  America  are  doing 
on  a  local  level  to  help  preserve 
"  peace. 

Cooperating  in  this  venture  are 
the  United  Church  Women,  the 
National  Council  of  Catholic  Worn 
en  and  the  National  Council  of 
Jewish  Women. 

Each  week  Miss  McBride  will 
broadcast  some  of  the  answers  sub- 
mitted originally  to  the  religious 
organizations.   Early  in  1953,  fou 
women  from  the  four  major  geo 
graphical  sections  of  the  country 
selected  by  the  religious  groups 
will  be  feted  in  New  York. 
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WBIG  HEAD 

Wannamaker  Praised 

.LLEN  WANNAMAKER's  ap- 
ointment  as  general  manager  of 
fBIG  Greensboro,  N.  C.  [At 
eadline,  Sept.  22]  was  heralded 
last  week  with  a 
statement  that  he 
will  "make  sub- 
stantial contribu- 
tions to  Greens- 
fa  o  r  o  '  s  already 
outstanding  civic 
progress." 

The  announce- 
ment was  made 
by    Charles  H. 

,   nT  ,     Crutchfield,  exec- 

Ir.  Wannamaker  , .  ' 

utive  vice  presi- 

ent  and  general  manager  of  Jef- 
;rson  Standard  Broadcasting  Co., 
censee  of  WBT-AM-FM  and 
IBTV  (TV)  Charlotte,  which 
nee  Sept.  15  has  been  supervising 
peration  of  WBIG  for  the  Jeffer- 
>n  Standard  Life  Insurance  Co. 
Mr.  Wannamaker's  appointment 
,  effective  Wednesday.  He  suc- 
;eds  Gilbert  Hutchison,  who  re- 
gned  recently  [B*T,  Sept.  15]. 
[r.  Wannamaker  comes  from 
fGTM  Wilson,  N.  C,  where  he 
jas  been  general  manager  since 
941.  His  18  years  of  experience 
l  radio  includes  duties  with  WTOP 
Washington,  WBIG  (in  1936)  and 
/GTM,  during  which  association 
e  constructed  and  operated 
fGTM-FM,  WDSC  Dillon,  S.  C, 
nd  WMRA  Myrtle  Beach,  S.  C. 
[e  organized  the  Tobacco  Net- 
ork  in  1941  and  served  as  presi- 
ent  and  treasurer. 
WBIG  is  licensed  to  North  Caro- 
na  Broadcasting  Co.,  a  subsidiary 
f  Jefferson  Standard  Life  Insur- 
ance Co. 


Our  Respects  To 

(Continued  from  page  50) 


-lamer  to  Jordan 

OBERT  C.  HAMER,  chief  of  the 
Census  Bureau's  Quality  &  Equip- 
ment Section,  sailed  for  Amman, 
Jordan,  last  week.    He  has  been 
Assigned  to  ECA  as  census  and 
tatistical    consultant    and  will 
irect  census  operations  in  Jordan 
nd  other  Near  Eastern  areas.  At 
le    Census   Bureau,   Mr.  Hamer 
"irected  planning  and  compilation 
E  the  radio-TV  set  census. 


SOONER  or  LATER 

some    aggrieved  listener 
accuses    you  of 


LIBEL  or 
SLANDER 

H  and  THEN  you'll  need  our  | 
1  UNIQUE  INSURANCE  1 
p  covering  this  hazard.  It  covers  also  i 
§  Invasion  of  Privacy,  Plagiarism,  I 
p  Piracy  and  Copyright.  It  is  1 
4  ADEQUATE.  SURPRISINGLY 
INEXPENSIVE. 
In  use  Nation-wide. 


GET  IT  IN  TIME! 
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EMPLOYERS  REINSURANCE 
CORPORATION 

Insurance   Exchange  —   Kansas   City  Mo 


lations,  1949-1952. 

Mr.  Johnson's  present  headquar- 
ters overlooking  New  York  Times 
Square  is  a  distant  cry  from  the 
farm  on  which  he  was  born  on  Oct. 
3,  1915,  12  miles  outside  of  Frank- 
fort, S.  D.  (pop.,  400).  When  he 
was  six,  his  family  moved  to  Gib- 
son City,  111.,  where  he  was  reared 
and  attended  grade  school  and  high 
school.  He  was  tagged  "Pete"  as 
a  youngster  and  to  this  day  nobody 
calls  him  Earl,  his  given  name. 

In  his  early  teens,  Mr.  Johnson 
became  a  radio  "ham,"  but  with 
characteristic  modesty  disclaimed 
the  hobby  infused  in  him  an  ambi- 
tion to  become  a  broadcast  engi- 
neer. He  recalled  his  early  days  as 
uneventful  and  typical  of  life  in 
a  small  mid-western  town.  He  not- 
ed that  the  newspaper  he  delivered 
was  the  Bloomington  (111.)  Daily 
Pantagraph,  which  has  been  pro- 
jected into  the  limelight  in  recent 
months.  Democratic  Presidential 
candidate  Adlai  Stevenson  is  a 
part  owner. 

In  high  school  Mr.  Johnson  was 
an  all-around  athlete,  winning  his 
letters  in  football,  basketball, 
wrestling  and  track.  He  performed 
in  school  dramatics. 

Mr.  Johnson's  interest  in  gad- 
gets led  to  his  first  job  as  an  elec- 
trician in  Cincinnati.  He  attended 
the  U.  of  Cincinnati  at  night.  He 
was  fairly  satisfied  with  this  rou- 
tine for  a  year  but  a  circumstance 
arose. 

Fulltime  Schooling 

"My  boss  and  I  had  a  small  dis- 
pute," Mr.  Johnson  recalled.  "Then 
and  there  I  decided  to  go  to  the  U. 
of  Cincinnati  full  time." 

Cincinnati  is  famed  for  its  "co- 
op" course  which  permits  a  stu- 
dent to  attend  classes  part  of  the 
year,  work  in  his  specialty  the  rest 
of  the  year  and  graduate  in  five 
years.  During  his  stay  at  Cincin- 
nati in  the  electrical  engineering 
course,  Mr.  Johnson  worked  for 
two  and  a  half  years  as  a  studio 
and  transmitter  technician  for 
WLW  and  WSAI  Cincinnati.  Add- 
ed to  this  heavy  schedule  was  a 
steady  diet  of  washing  dishes  to 
supplement  his  income. 

Shortly  after  receiving  his  de- 
gree from  Cincinnati  in  1940,  Mr. 
Johnson  was  appointed  an  FCC 
monitoring  officer  on  the  strength 
of  having  passed  a  civil  service 
examination.  He  was  sent  to  At- 
lanta for  training  and  then  to 
Huntington  for  his  first  assign- 
ment. 

It  was  upon  the  recommendation 
of  George  Sterling,  FCC  Commis- 
sioner, that  Mr.  Johnson  won  an 
assignment  to  Washington  follow- 
ing the  race  track  saga.  In  three 
years  he  rose  to  assistant  chief  of 
the  FCC's  standard  broadcast  sec- 
tion. Thereupon  followed  what  Mr. 
Johnson  referred  to  as  his  "Pen- 
tagon days"  with  the  Office  of  the 
Signal  Officer.  In  this  post  he  spe- 
cialized  in   antenna  development 


and  in  studies  of  the  propagation 
of  radio  waves. 

During  his  Pentagon  days,  he 
became  acquainted  with  Col.  E.  C. 
Page,  who  joined  Mutual  in  June 
1945  as  vice  president  in  charge 
of  engineering.  He  hired  Mr.  John- 
son as  chief  plans  and  allocations 
engineer  for  MBS  in  December 
that  year. 

Mr.  Johnson  described  this  post 
as  one  of  "general  engineering." 
During  this  period  Mutual  was  em- 
barking on  a  program  to  add  to  the 
network  some  of  the  new  stations 
that  were  beginning  operations.  In 
the  next  few  years,  he  worked  on 
the  development  of  Mutual's  "Lis- 
tenability,"  a  new  engineering  cov- 
erage measurement.  This  tech- 
nique was  largely  employed  in  se- 
lection of  stations  for  addition  to 
the  network.  In  1945,  MBS  num- 
bered 200  affiliates;  today  the  total 
stands  at  567. 

Subsequent  Advancement 

In  1946  Mr.  Johnson  was  named 
director  of  engineering;  in  1949 
vice  president  in  charge  of  engi- 
neering and  station  relations  and 
on  Sept.  15,  to  his  present  post. 
Today  he  supervises  a  staff  of 
some  200  people. 

Mr.  Johnson  expressed  the  belief 
that  his  success  rests  primarily  on 
his  ability  "to  put  people  into  en- 
gineering." He  explained  that  he 
has  the  knack  of  coordinating  the 
efforts  and  skills  of  other  people. 
He  confessed  he  is  no  "engineering 
theorist"  but  added  there  is  a  place 
in  the  scheme  of  business  for  his 
type  of  skills. 

As  a  key  executive  of  the  world's 
largest  radio  network,  Mr.  Johnson 
logically  has  complete  faith  in  the 
value  of  radio  and  in  its  future. 
He  noted  regretfully  that  radio  had 
undersold  itself  in  the  period  from 
1940  to  1948  when  rates  held  the 
line  despite  the  inflationary  spiral. 
He  noted: 

"But  I  think  the  industry  is  on 
the  right  track  now.  Radio  is 
here  to  stay — at  least  until  we  get 
into  the  Buck  Rogers  era  when 
we'll  have  our  food  in  capsules  and 
push-buttons  will  relieve  us  of 
much  of  our  normal  functions. 
After  all,  radio  can  be  listened  to 
while  we're  fixing  the  sink,  paint- 
ing the  house,  reading  a  news- 
paper. TV  is  all-consuming.  In 
the  Buck  Rogers  era,  TV  could 
become  all-powerful — but  we'll  have 
to  wait  for  that  period  to  come." 

Likes  Golfing,  Fishing 

At  37,  Mr.  Johnson  is  a  tall, 
medium-built,  sandy-haired  young 
man  who  is  a  trifle  concerned  about 
his  receding  forehead.  Although 
an  accomplished  athlete  as  a 
youngster,  he  restricts  himself 
nowadays  to  golf  and  occasional 
fishing. 

He  golfs  at  the  Bonnie  Brier 
Country  Club  (where  he  is  a  mem- 
ber) links  in  Larchmont,  N.  Y.  He 
makes  his  home  at  that  city.  His 
wife  is  the  former  Sue  Steele, 
whom  he  married  on  July  18,  1942, 


after  meeting  her  in  Washington. 
Mrs.  Johnson  worked  at  the  time 
as  custodian  of  secret  documents 
for  the  State  Dept.  They  have 
three  children — Kenneth,  8;  Karen, 
5,  and  Julia  Jeanne,  1%. 

Mr.  Johnson  belongs  to  the  En- 
gineers Club  of  New  York.  He  still 
tinkers  with  the  radio  set — a 
throwback  to  his  "ham"  days — and 
likes  to  consider  himself  a  "Mr. 
Fixit"  around  the  house.  In  this 
role,  he  said,  he  tries  to  inject 
some  of  his  personality  into  a  book- 
case he  is  building  or  a  room  that 
he  is  painting. 


WMGM  Sports  Slate 

WMGM  New  York  is  offering  for 
sponsorship  what  it  describes  as 
the  largest  broadcasting  schedule 
of  winter  sports  in  the  station's 
history.  Schedule  includes  35  New 
York  Rangers  (ice  hockey)  home 
games  and  15  away-frOm-home 
games;  25  New  York  Knicks  pro- 
fessional basketball  games  at  home 
and  20  away,  and  12  collegiate  foot- 
ball games. 


WEWS  (TV)  Cleveland  and  three 
program  personalities  have  been  hon- 
ored with  Outstanding  Achievement 
Awards  by  Ohio  State  Safety  Coun- 
cil. Personalities  are  Dorothy  Fuld- 
heim,  John  Saunders  and  Linn  Shel- 
don. WEWS  was  cited  for  overall 
public  service  programming. 
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WLW  Cincinnati  led  in  re- 
sults in  a  campaign  con- 
ducted by  the  Lurr  Prod- 
ucts Corp.,  maker  of  Lurr  insecti- 
cide, according  to  a  report  by  Rand 
Adv.  Agency,  Lurr  representative. 
A  June-to-August  drive  on  104  sta- 
tions found  WLW  pulling  the  large- 
est  quantity  of  orders  at  lowest 
cost-per-sale,  Jean  Engels,  Rand 
timebuyer,  reported.  WLW  cam- 
paign was  placed  on  Midwest 
Roundup,  heard  5:45-6  a.m. 


MBA  EXHIBIT 

RADIO'S  public  interest  features 
and  its  31  years  of  service  to 
people  of  Missouri  were  pointed  up 
by  the  Missouri  Broadcasters 
Assn.,  exhibiting  this  year  for  the 
first  time  at  the  Missouri  State 
Fair.  MBA  exhibit  measured  20 
feet  long,  eight  feet  deep,  pinpoint- 
ing all  Missouri  stations  on  a  map. 
Over  420,000  people  visited  the 
state  fair  this  year,  despite  a  tor- 
nado which  kept  people  out  of  fair- 
grounds until  order  was  restored, 
with  help  of  radio. 


TV  SEEN  AT  FAIR 

OPENING  of  39th  annual  Saginaw 
County  Fair  was  launched  over  fa- 
cilities of  WSGW  Saginaw,  Sept.  7. 
Four  hours  of  daily  program- 
ming and  public  service  features 
were  telecast  on  a  closed  circuit 
network  with  15  monitors  placed  at 
strategic  points  on  the  grounds. 


'UNSEEN  AUDIENCE' 

"RADIO'S  'unseen  audience'  is  los- 
ing its  anonymity,"  according  to 
reports  from  WAVZ  New  Haven, 
Conn.  George  Lezotte,  disc  jockey 
on  the  station's  Tune  Inn  program, 
responds  only  to  those  requests 
which  are  accompanied  by  a  photo- 
graph of  the  sender.  Practice  has 
resulted  in  two  large  albums  full 
of  likenesses  of  WAVZ  listeners. 
Station  anticipated  that  as  the  col- 
lection grows,  a  special  room  will 
be  reserved  for  fan's  pictures. 


-• — • — 


FOOTBALL  ON  THRESHOLD 

GEORGE  R.  DUNHAM,  general 
sales  manager,  CBS-TV,  sends  let- 


programs  mi\m 


premiums 


ter  on  which  a  miniature  reproduc- 
tion of  a  football  has  been  pasted. 
Letter  begins,  "Here's  something 
to  kick  around."  Mr.  Dunham  ad- 
vises that  as  soon  as  World  Series 
is  written  into  records,  football 
will  take  over  on  stations.  He 
advises  that  WCBS-TV's  Armed 
Services  Football,  broadcasts  of 
games  between  service  teams,  and 
Football  Scoreboard,  15  -  minute 
rundown  of  scores  and  grid  high- 
lights by  Jim  McKay,  are  excellent 
choices  for  advertisers. 


B»T  REPRINTS 

REPRINTS  of  an  ad  appearing  in 
Broadcasting  •  Telecasting  Aug. 
18  are  being  distributed  to  agen- 
cies and  advertisers  by  WKBN 
Youngstown,  Ohio.  Copy  gives 
population  data  as  well  as  a 
Hooper  and  BMB  report  of  listen- 
ing in  the  station's  coverage  area. 


BORAX  PAPERWEIGHTS 

PAPERWEIGHT-size  samples  of 
newly  mined  Borax  ore  are  being 
sent  to  trade  editors  and  newsmen 
by  Pacific  Coast  Borax  Co.,  N.  Y., 
to  promote  firm's  series,  Death 
Valley  Days.  Filmed  programs  will 
be  seen  on  local  stations  and 
regional  networks  beginning  in 
early  October.  McCann-Erickson 
is  the  agency  for  the  account. 


KSDO  HANGERS 

CLOTHING  hangers  are  bringing 
KSDO  San  Diego  call  letters  into 
the  homes  of  10,000  people,  the 
station  reports.  A  joint  promo- 
tion campaign  has  been  worked 
out  with  American  Cleaners  of  Na- 
tional City,  whereby  a  three-color 
KSDO  card  is  attached  to  a  gar- 
ment when  it  is  returned  to  the 
customer. 
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PILOTS  BOOST  WBAL 

TESTIMONY  of  the  power  of 
WBAL  Baltimore's  signal  has  been 
furnished  the  station  by  pilots  of 
several  of  the  major  airlines  con- 
necting French,  Spanish  and  Brit- 
ish territories  in  the  Caribbean. 
Flyers  have  written  that  they  have 
become  avid  fans  of  Archdale 
Jones'  all-night  Key  to  the  Missing 
program  for  "its  fine  music,  quiet 
tone  and  for  Jones'  superior  easy- 
on-the-ears  delivery." 


WNAX  RADIO  PLAYHOUSE 

ESTIMATED  60,000  people  visit- 
ed the  fifth  consecutive  WNAX 
Yankton,  S.  D.,  Radio  Playhouse 
on  the  Clay  County  Fair  Grounds 
in  Spencer,  Iowa,  Sept.  8-13,  ac- 
cording to  station  reports.  A  large 
tent  was  the  origination  point  for 
18  WNAX  live  talent  programs. 
Added  attraction  was  a  straw  vote 
on  Presidential  candidates. 


-• — • — •- 


'WISCONSIN  SCHOOL' 

U.  of  Wisconsin's  service  to  state 
grade  schools,  The  Wisconsin  School 
of  the  Air,  has  announced  that 
it  will  bring  10  different  ra- 
dio programs  each  week  into  Wis- 
consin schoolrooms  this  year.  The 
School  began  its  22d  year  last 
Monday.  In-school  listening  pro- 
grams will  be  available  to  all 
schools  in  the  state  this  year  for 
the  first  time. 


IN  THE  LIMELIGHT 

SONGS  which  "just  missed"  recog- 
nition on  the  nation's  hit  parades 
and  their  composers  are  being 
plugged  on  a  new  program  on 
WLAW  Boston.  Search  for  Mis- 
sing Rhythm,  which  is  being  aired 
every  afternoon  at  the  station,  fea- 
tures a  panel  of  six  persons  who 
discuss  popular  songs  on  which 
"the  spotlight  failed  to  focus." 
Charles  Tarkinson  serves  as  moder- 
ator of  the  program. 


SIGNS  ADVISE  LISTENING 

ADVISING  motorists  to  "listen 
when  you  get  home"  are  signs  on 
street  corner  benches  being  uti- 
lized by  KBIG  Avalon,  Calif.,  in 
Los  Angeles,  San  Diego,  Long 
Beach,  San  Bernardino,  Santa 
Ana  and  Pomona.  Similar  signs  on 
the  sides  of  public  transportation 
vehicles  are  being  used  in  seven 
other  Southern  California  cities. 


WOMEN'S  INTERESTS 

WITH  economy  in  view,  KNBH 
(TV)  Hollywood  Helpfully  Yours, 
featuring  Norma  Gilchrist,  twice 
weekly  highlights  women  and  their 
interests.      Century  Distributing 


Co.,  L.  A.  (Coolerator  product'; 
sponsors  10-minute  segment  weel 
on  half-hour  program.  Agency 
Hollywood  Star  Products. 


XI 

CAKE  PROMOTION 

TWO  GIANT  175-pound  pineapi|vi 
upside  down  cakes  were  on  displ;  ie 
for  three  days  before  being  serve  • 
as  a  climax  to  a  three-week  me 
chandising  campaign  staged 
Lovett  stores  in  and  around  0 
lando,  Fla.,  promoting  Mary  L 
Taylor's  show  on  WORZ  the 
and  Pet  Milk.  Drive  was 
ecuted  jointly  by  Georgia  M 
Carty,  promotion  director 
WORZ  Orlando  and  the  Pet  Mil. 
Co.  Station  claims  that  publicif" 
which  campaign  received  drew  sor, 
5,000  people  to  the  stores  to  samp 
the  cakes  and  take  home  recip 
for  a  family  size  version 


J 


CKWX  PROMOTION 

METAL  telephone  directory  edg 
protectors  which  will  keep  ragg( 
edges  of  a  well  thumbed  phoi 
book  flat  are  being  distributed  I 
CKWX  Vancouver.  The  one-inc 
metal  strip  carries  a  message  fro 
CKWX  on  one  side  and  a  list 
station  representatives  on  tl 
other. 

 • — • — •  

PURE  OIL  AWARD 


El 


1.4 
II 

As 


PLAQUE  has  been  sent  to  WSAi 
TV  Huntington,  W.  Va.,  by  Pui 
Oil  Co.  for  promotion  used  by  tl  ™' 
station  in  the  firm's  "Name  tl 
Old  Car"  contest.    Award  state 


of  ii '« 


the  citation  "in  recognition 
excellence    and    for    the  result 
achieved." 


BOOKS  SOLD  ON  TV 

SOUTHERN  California  Booksel 
ers  Assn.,  composed  of  50  men 
bers,  in  cooperation  with  some  3 
national  book  publishers,  continue 
to  sell  books  via  television.  KNX 
(TV)  Hollywood  Cavalcade 
Books,  which  started  Sept.  21  fo 
26  weeks,  replaces  Book  Parade  ^ 
previously  seen  on  the  station 
[B*T,  May  5].  New  half-hour  pro 
gram,  packaged  by  Frances  Case 
features  Everett  Noonan,  Holly  _ 
wood  book  consultant  -  salesman 
and  Georgiana  Hardy,  public  af 
fairs  commentator,  with  discussioi 
and  criticism  of  new  books. 


DRIVE  BOOSTS  REGISTRATION 

INTENSIVE  campaign  of  one-min 
ute  announcements  and  time  anc 
weather  signals  over  WFIL  anc 
WFIL  -  TV     Philadelphia  helpe 
boost   the   number    of  registere 
voters   in   Philadelphia   and  sur 
rounding  counties  to  an  all-time 
high,    according    to    the  station 
WFIL  radio  and  television  regisi 
tration  campaign  used  more  than 
thirty-five  announcements  on  both 
stations  throughout  the  drive.  Th 
last  few  days  of  the  campaign,  th 
number  of  announcements  was  in 
creased  to  almost  saturation  cov 
erage. 


BROADCASTING    •  Telecastin 


11 


OB 

ird, 


New  Business 

(Continued  from  page  12) 
pening  Night,  first  TV  dramatic  series  to  originate  live  from  Hollywood, 
>  NBC-TV,  Mon.,  9-9:30  p.m.  EST,  Oct.  6.  Agency:  Harry  B.  Cohen  Adv., 
.  Y. 

EVER  BROS  Co.,  N.  Y.  (Pepsodent),  sponsoring  new  situation  comedy 
ries,  Heaven  for  Betsy,  over  CBS-TV,  Tues.  and  Thurs.,  7:45-8  p.m. 
ST,  with  premiere  tomorrow  (Tuesday).  Agency:  McCann-Erickson 
ic,  N.  Y. 

ENERAL  MOTORS  (Pontiac  Div.)  is  sponsoring  Herman  Hickman's 
i-minute  Today's  Football  program  over  NBC-TV  at  end  of  NBC's 
lecast  of  NCAA  football  games.  Telecasts  of  games  are  under  sponsor- 
dp  of  General  Motors  for  all  divisions.  Agency  for  Today's  Football: 
acManus,  John  &  Adams  Inc.,  Detroit. 


Agency  -Op point  me  nti 


•  •  • 


HILIP  MORRIS  &  Co.  (Marlboro  cigarettes),  appoints  Cecil  &  Presbrey, 
.  Y.  Radio-TV  spots  are  used. 

LLIED  FLORISTS  Assn.,  Baltimore,  appoints  Bozell  &  Jacobs,  Chicago, 
arge  part  of  budget  will  be  spent  on  WAAM  (TV)  Baltimore  quiz  show, 
ouquets  &  Bonuses. 

[ERCE  &  Co.,  L.  A.  (mfrs.  Pebbletex,  Wooltex  carpets),  appoints 
ick  Knight  Inc.,  Hollywood.  NELSON  MOSSBURG  is  account  executive. 

3 

A.N  Mfrs.  Institute,  N.  Y.,  appoints  Geyer,  Newell  &  Ganger,  same  city. 

RONOV  OF  CALIFORNIA,  Pasadena  (shoe  mfrs.),  appoints  Vick 
night  Inc.,  Hollywood. 

ADIO  Div.,  Associated  Press,  N.  Y.,  appoints  Wexton  Co.,  N.  Y. 

RAND  TASTE  PACKING  Co.,  L.  A.  (luncheon  meats),  and  HI-LUS- 
RE  PRODUCTS  Co.,  that  city  (Glax  car  polish),  appoint  Jimmy  Fritz 
Assoc.,  Hollywood.  TV  is  being  used  by  former;  radio  by  latter. 

|  S.  THORN  Co.,  Phila.,  appoints  Shaw  &  Schreiber  Inc.,  same  city. 

EK-HUGHES  Div.,  Johnson  &  Johnson,  Watervliet,  N.  Y.,  names  BBDO, 
,  Y.,  for  Tek  toothbrushes  and  Hughes  personal  brushes,  effective  Jan.  1. 


ijaeojat 
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.  B.  BAKER,  product  director,  Personal  Products  Co.,  named  brand 
Ivertising  manager,  for  Lever  Bros.'  Rinso  and  Spry. 

\.MES  T.  O'CONNOR  promoted  to  advertising  and  sales-promotion 
anager,  Food  Fair  Stores,  New  Jersey-New  York  branch. 


OBERT  M.  GALEY,  regional  sales  manager,  Zippo  Mfg.  Co. 
i>rd,  Pa.,  appointed  to  new  post  of  assistant  sales  manager. 


Brad- 


DWARD  D.  PODOLINSKY  appointed  district  advertising  manager, 
ousehold  Finance  Corp.,  Chicago. 

IENRY  P.  STOCKBRIDGE,  merchandising  manager  for  Minute  Rice 
.  General  Foods'  Minute  Div.,  named  assistant  sales  and  advertising 
anager  for  division. 


3  ON  A  HORSE 

(a  workhorse,  that  is!) 

JOE  CAVANAUGH  plays  pony 
for  three  of  his  five  kids.  Joe 
carries  a  payload  weekdays, 
7-9  a.m.  for  his  advertisers,  too. 

Johnstown's  Outstanding 
Radio  Personality 
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RATINGS 
RESULTS 
RENEWALS 


UIHRD 

CBS  RADIO  NETWORK 

WEED  &  CO.,  Representative 
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MARKET  IN 
WESTERN 
PENNSYLVANIA 


NATIONAL  NIELSEN  RATINGS* 
TOP  RADIO  PROGRAMS 

(Total  U.  S.  Area,  Including  Small-Town,  Farm 
and  Urban  Homes  and  Including  Tele- 
phone and  Non-Telephone  Hornet) 

EXTRA-WEEK 
August  10-16,  1952 
EVENING,  ONCE-A-WEEK 

Current 
Rating 


Current 

Homes 

Rank 

Program 

% 

1 

Dragnet  (NBC) 

6.5 

2 

Life  With  Luigi  (CBS) 

5.7 

3 

This  Is  Your  FBI  (ABC) 

5.5 

4 

Gene  Autry  (CBS) 

5.5 

5 

Romance  (CBS) 

5.5 

6 

Top  Guy  (ABC) 

5.4 

7 

Railroad  Hour  (NBC) 

5.4 

8 

Johnny  Dollar  (CBS) 

5.2 

9 

Godfrey's  Talent  Scouts  (CBS) 

5.1 

10 

Dr.  Christian  (CBS) 

5.0 

*  Homes  reached  during  all  or  any  part  of 
the  program,  except  for  homes  listening 
only  1  to  5  minutes. 

Copyright  1952  by  A.  C.  Nielsen  Co. 


TOWERS  TALKS 

Joint'  Meeting  Today  at  FCC 

PROPOSALS  of  the  working  group 
of  broadcast  and  aviation  represen- 
tatives, FCC  and  CAA  officials  re- 
garding the  potential  conflict  be- 
tween tall  TV  towers  and  air  safety 
[B*T,  Sept.  15]  seem  to  have  met 
favorable  reaction  from  all  seg- 
ments, a  check  of  broadcast  and 
aviation  representatives  last  week 
revealed. 

Recommendations  will  be  dis- 
cussed at  a  joint  meeting  today  of 
all  elements  concerned  in  Room 
2230  at  the  FCC.  Meeting,  sched- 
uled for  10  a.m.,  will  be  chair- 
manned  by  FCC  Comr.  Edward  M. 
Webster  and  CAA  Deputy  Admin- 
istrator F.  B.  Lee. 

Working  group  recommended 
that  existing  procedures  be  con- 
tinued, FCC  rules  be  amplified  to 
cover  the  painting  and  lighting  of 
towers  above  500  ft.,  and  CAA 
flight  instructions  be  revised  to  in- 
clude criteria  for  minimum  alti- 
tudes where  tall  TV  towers  were 
adjacent  to  civil  airways. 

Aviation  people  seemed  to  like 
the  reference  in  the  proposals 
which  urged  that  TV  towers  be 
"grouped"  to  ameliorate  hazards  to 
air  navigation.  They  also  seemed 
in  favor  of  the  painting  and  light- 
ing proposals. 

Few  comments  were  received  by 
Comr.  Webster,  who  had  asked  that 
they  be  furnished  him  by  Sept. 
22.  One  comment  asked  whether 
the  painting  and  lighting  provisions 
would  apply  to  a  tower  while  under 
construction.  Another  question 
which  has  been  raised  is  whether 
the  painting  and  lighting  provi- 
sions would  apply  to  towers  already 
erected.  It  is  believed  that  addi- 
tional comments  will  be  made  at 
today's  meeting. 

Both  the  FCC  and  the  CAA 
would  have  to  take  administrative 
actions  to  put  the  recommendations 
of  the  working  group  into  effect. 
In  the  case  of  the  FCC,  it  would  be 
necessary  to  hold  rule-making  pro- 
ceedings. 


ADV.  ECONOMICS 

On  ARTF  Agenda 

ADVERTISING  and  distribution 
generally,  along  with  monopoly, 
competition  and  cooperation,  big 
corporations  and  small  business, 
labor  unions,  high  wage-low  price 
policies,  installment  financing, 
human  relations  and  industry's 
civic  responsibility  will  be  dis- 
cussed Oct.  2  at  the  first  American 
Round  Table  Forum  of  the  fall 
season. 

One  of  a  series  of  discussions  on 
contemporary  civilization  in  the 
United  States  held  under  the 
auspices  of  the  advertising  coun- 
cil, the  Oct.  2  session  will  be  an 
all-day  affair  at  New  York's  Hotel 
Pierre.  It  is  the  second  forum 
dealing  with  the  nation's  economic 
system,  continuing  the  discussion 
started  June  23. 


Catholic  Newsscript 

NATIONAL  Catholic  Welfare  Con- 
ference news  service  last  week  an- 
nounced beginning  of  a  weekly 
newsscript  for  use  on  radio  and 
TV  stations  throughout  the  coun- 
try. The  script  is  tailored  to  the 
needs  of  a  15-minute  broadcast, 
with  provisions  for  local  announce- 
ments and  news  items.  It  repre- 
sents a  weekly  presentation  of  the 
top  Catholic  news  gathered  around 
the  world  in  daily  operations  of  the 
news  service.  NCWC  headquarters 
at  1312  Massachusetts  Ave.,  Wash- 
ington 5,  D.  C. 


INTERESTED    IN  THE 

NEGRO  MARKET? 

First  Time 
In  3  Years 

HALF-HOUR  SEGMENT 
available  in 
NEW  YORK'S  BEST 
NEGRO  TIME  BLOCK 


8  to  8:30  a.m.  Monday  thru 
Saturday  time  now  available 
because  of  schedule  changes  in 
five-hour  daily  Negro  block. 
Highest  New  York  Negro  PULSE 
Rating.  All  adjacencies  sold  out. 


National  account  inquiries 
particularly  invited.  Phone 
or  wire: 

HARRY  NOVIK,  GENERAL  MANAGER 


WL1B 


207  East  30th  Street 
New  York  16,  N.  Y. 
ORegon  9-2720 


"The  Only  Station 
with  Studios  in  Harlem' 
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WXEL(TV)  EXPANDS 

Part  of  $1  Million  Project 

FIRST  two  major  steps  in  a  $1 
million  expansion  program  by 
WXEL  (TV)  Cleveland  have  been 
consummated  according  to  Frank- 
lin C.  Snyder,  general  manager. 

WXEL's  new  Studio  D  was  com- 
pleted with  the  remodeling  of  the 
former  Esquire  Theatre  on  Cleve- 
land's Playhouse  Square  at  a  cost 
of  $300,000,  while  at  the  same  time 
the  station's  $400,000  broadcasting 
and  transmitting  plant  at  Parma, 
Ohio,  also  was  finished. 

The  final  day's  ceremonies  Sept. 
13  were  attended  by  Herbert  May- 
er, president  of  Empire  Coil  Co., 
whose  KPTV  (TV)  Portland,- Ore., 
is  now  on  the  air  (uhf  channel  27), 
and  grantee  of  channel  26  in  Den- 
ver (KDEN)  [B»T,  July  14].  Mr. 
Mayer  headed  a  party  of  about  60 
guests,  including  network  officials. 

Third  phase  in  the  33-month-old 
WXEL's  expansion  program  will 
be  construction  of  a  12-bay  super- 
turnstile  antenna  on  a  700-ft. 
tower,  with  effective  radiated 
power  of  316  kw  at  1,000  ft.  above 
average  terrain,  and  a  50  kw  trans- 
mitter, to  increase  population  cov- 
erage 50%,  Mr.  Snyder  said.  Com- 
pletion is  expected  late  next  sum- 
mer. 


Carl  T.  Fischer 

CARL  T.  FISCHER,  74,  president 
of  J.  Fischer  &  Brother,  New 
York,  music  publishing  house,  and 
founding  director  of  ASCAP,  died 
Sept.  21  in  New  York's  Memorial 
Hospital  after  a  brief  illness.  Mr. 
Fischer  succeeded  to  the  presi- 
dency in  1941  after  serving  nearly 
40  years  as  treasurer  of  the  Fischer 
firm,  which  specializes  in  educa- 
tional and  religious  music.  He  is 
survived  by  his  wife,  Mrs.  Mary 
Hermann  Fischer;  a  daughter, 
Mrs.  Peter  D.  Watson;  three  sons, 
Robert  J.,  Paul  J.  and  Carl  G. 


ADVERTISING  Club  of  New  York  has 
announced  new  scholarships  of  $500, 
$200  and  $100  annually  to  winners 
of  special  essay-project  contest  open 
to  current  first-time  students  of 
club's  advertising  and  selling  course. 


THE  LATEST 


WCKY 


TEXAS  Assn.  of  Broadcasters  named  new  officers  at  TAB's  semi-annual 
meeting  Sept.  17  in  Fort  Worth.  They  are  (I  to  r):  Seated,  Louis  Cook, 
KNOW  Austin,  secretary-treasurer;  Boyd  Kelley,  KTRN  Wichita  Falls,  presi- 
dent; J.  M.  McDonald,  KCRS  Midland,  retiring  president  and  ex-offico  mem- 
ber of  board;  Willard  Deason  KVET  Austin,  vice  president;  standing,  Direc- 
tors Tom  Kritser,  KGNC  Amarillo;  Ray  Herndon,  KTRH  Houston;  Byron  Ogle, 
KRGV  Weslaco.    Director  Richman  Lewin,  KTRE  Lufkin,  is  not  shown. 


L.  P.  COLLINS 

Was  WMEV  President 

FUNERAL  services  were  held  last 
Monday  for  L.  Preston  Collins, _55, 
Virginia's  lieutenant  governor  and 
a  broadcaster,  who  died  unexpect- 
edly two  days  earlier.  He  suffered 
a  heart  attack  during  dedication  of 
a  new  school  in  Wythe  County,  Va. 
He  died  en  route  to  a  clinic.  He 
was  president  of  Mountain  Empire 
Broadcasting  Corp.,  which  operates 
WMEV  Marion,  Va. 

Services  were  held  from  the 
Royal  Oak  Presbyterian  Church, 
Marion,  where  Mr.  Collins  was  a 
deacon.  He  is  survived  by  his  wife, 
the  former  Pauline  Hull  Staley, 
and  a  son,  L.  Preston  Collins  III, 
an  apprentice  seaman. 


Frederick  H.  Speare 

FUNERAL  services  were  held 
Thursday  in  Hollywood  for  Fred- 
erick H.  Speare,  54,  producer  of 
KECA  Los  Angeles  Career  Theatre 
and  owner-director,  Frederick  H. 
Speare  Professional  Radio  &  Tele- 
vision School,  Hollywood.  He  died 
last  Monday  after  a  heart  attack. 
He  is  survived  by  his  wife,  Ruth, 
and  a  son,  Daniel. 


MAKE  YOUR  ADVERTISING  A  HIT 
IN  CINCINNATI 

On  WCKY's  Daily  Hit  Parade  6:15-7  PM  with 
Nelson  King 

More  Cincinnatians  listen  to  the  Daily  Hit 
Parade  than  to  any  other  program 
at  this  time. 

For  the  largest  audience  at  the 
lowest  cost — BUY  WCKY 
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KFBI  FIELD  DAY 

Stresses  Soil  Conservation 

KFBI  Wichita  has  staged  a  highly 
successful  KFBI  Soil  Conservation 
Field  Day  in  cooperation  with  the 
Sedgwick  County  Soil  Conserva- 
tion District. 

The  annual  event  was  high- 
lighted this  year  by  addresses  of 
Agriculture  Secretary  Charles 
Brannan  and  Msgr.  George  Hild- 
ner,  head  of  the  Catholic  Rural 
Life  Conference. 

Lester  Weatherwax,  KFBI  farm 
director,  planned  the  program  in 
cooperation  with  district  officials. 
He  had  originated  the  idea  two 
years  ago.  Entertainment  for  the 
day  was  led  by  Mack  Sanders  and 
his  KFBI  Ranch  Boys.  Hale  Bon- 
durant,  KFBI  manager,  announced 
plans  for  the  staging  of  another 
such  event  in  1953. 


Walter  L.  Rubens 

FUNERAL  services  for  Walter  L. 
Rubens,  49,  board  chairman  of  the 
Filmore  Agency,  Chicago,  were 
held  Friday  in  Chicago.  Mr.  Rubens 
died  unexpectedly  Sept.  22  after 
suffering  a  heart  attack  while  on 
a  business  trip  to  Los  Angeles. 
An  advertising  veteran  of  25  years, 
Mr.  Rubens  was  credited  with  aid- 
ing the  development  of  station- 
breaks  into  commercial  announce- 
ments. He  lived  in  Highland 
Park,  a  North  Shore  suburb  of 
Chicago.  Survivors  include  his  wife, 
the  former  Hortense  Landau,  and 
two  sons,  Walter  L.  Rubens  Jr., 
promotion-publicity  director  of 
WIND  Chicago,  and  Charles  Ru- 
bens, now  in  the  Army. 


Arney  to  Europe 

C.  E.  ARNEY  Jr.,  NARTB  secre- 
tary-treasurer, and  Mrs.  Arney, 
will  sail  Friday  on  the  United 
States  for  a  month  tour  of  Europe. 
They  will  visit  England,  Belgium, 
France,  Switzerland  and  Italy,  re- 
turning Nov.  3  on  the  Liberie. 


book  reviews 


THE  TV  WRITER'S  GUIDE.  By  Ma 
garet  R.  Weiss,  published  by  Pel] 
grini  &  Cudahy,  41  E.  50th  St.,  N< 
York  22,  N.  Y.  218  pp.  $3.95. 
THIS  handbook  will  be  of  intere 
and  value  mostly  to  those  write 
who  want  to  better  acquaint  ther 
selves  with  the  special  techniqu  j 
of  writing  for  television. 

In  addition  to  furnishing  guid 
posts  for  beginning  TV  writers, 
contains  a  lucidly  written,  we' 
documented  chapter  on  what  to  ai 
for  in  adapting  a  larger  work 
the  time  limits  necessarily  impos 
by  video. 

Miss  Weiss,  successful  writer 
television  scripts,  has  learned  tl 
techniques.  Readers  of  this  volur, 
whose  purpose  it  is  to  ground  ther| 
selves  in  TV-writing  fundamental 
can  find  information  of  value 


t 
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UHF  PRACTICES  AND  PRINCIPLE 
By  Allan  Lytel.   Published  by  Jol  B! 
F.  Rider  Publisher  Inc.,  480  Can,  r 
St.,   New   York   13,  N.   Y.  390 
$6.60 

THIS  book  is  designed  for  trfst 
reader  who  already  is  familn 
with  fundamental  concepts  ari  rail 
techniques  used  in  standard  broa* 
cast  receivers.  A  logical  sequem 
is  used  to  explain  uhf  concep 
from  their  beginning  to  their  u 
in  complete  equipment.  The  autho 
Mr.  Lytel,  is  a  lecturer  in  ele 
tronics  at  the  Temple  U.  Technic 
Institute 
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Charles  L.  Puckett 

FUNERAL    services    were  hel 
Wednesday  at  Highland  Park,  111 
for  Charles  L.  Puckett,  62,  ownc  r 
of  a  Chicago  advertising  agenc  \[\ 
of  the  same  name.    Mr.  Pucket 
who  made  his  home  in  Highlan  ve 
Park,  died  the  previous  Saturdai  ^ 
in  a  local  hospital.    He  operate 
his  own  agency  for  20  years, 
is  survived  by  his  wife,  Jennie, 
son  and  a  daughter. 


H 
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WNYC  New  York's  third  annual  Ai 
Festival  officially  opens  Oct.  19  wit 
an  address  by  Mayor  Vincent  R.  In, 
pellitteri,  3-3:30  p.m.  EST  on  the  mu 
nicipal  outlet.  Station  has  schedulel1'!! 
50  special  programs  devoted  to  Amer  ril 
ican  art  during  festival,  Oct.  19-25.  ty 

ai 


THE 


QUILL 


Read 

"What  Will  Television  Do  to 
Politics,  Radio  and  Press 
—and  to  TV  Itself?" 

By  Burton  W.  Marvin,  Dean 
William  Allen  White  School  of 
Journalism 
in  the  September  Issue 
now  out 

The  QUILL,  35  E.  Waclcer  Dr., 
Chicago  1,  III.    A  monthly  magazine 
for  newsmen-editors  of  radio-tv 
$3  a  year 


FOUNDED  1912 
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Strictly  Business 

(Continued  from  page  16) 

>  Edwin  J.  Anderson,  Goebel 
resident. 

Before  a  week  had  passed,  Goe- 
el  had  signed  for  exclusive  rights 
1  the  beer  industry  to  these  dolls. 
It  gave  me  the  same  kind  of  thrill 
reporter  gets  from  a  scoop  on  a 
ensational  story,"  he  said. 
The  dolls  are  animated,  three  di- 
lensional  figurines  which  Dutch 
designer  Joop  Geesink  has  de- 
igned around  the  Goebel  trade- 
lark — "Brewster  the  Rooster." 
These  filmed  commercials  had 
heir  first  showing  about  three 
'eeks  ago  on  the  West  Coast,  ac- 
ording  to  Transfilm.  Goebel  plans 
d  advertise  with  them  nationally. 
Mr.  Graham  went  to  Goebel  in 
eptember  1950  from  Liebmann 
Ireweries  in  New  York  where  for 
bout  three  years  he  had  been  as- 
ociate  director  of  advertising  and 
ublic  relations.  When  Goebel  ex- 
ansion  brought  the  company's  ad 
lanager  a  different  assignment, 
Ir.  Graham  accepted  the  manager 

iOSt. 

Prior  to  joining  Liebmann,  Mr. 
iraham  was  superintendent  of  in- 
ustrial  relations  in  Peru  for  the 
Itandard  Oil  Co.  of  New  Jersey. 

He  is  a  graduate  of  Princeton  U. 
nd  Middlebury  College,  and  has 
tudied  at  the  Sorbonne,  U.  of 
irenoble  and  at  Harvard.  While  in 
lurope,  Mr.  Graham  did  tourist 
rork.  Also,  he  has  been  a  language 
astructor  and  athletic  coach.  He 
peaks  several  languages  fluently 
nd  takes  an  active  interest  in  ten- 
is  and  swimming. 

At  both  Liebmann  and  Goebel, 
Ir.  Graham  has  been  identified 
nth  several  outstanding  advertis- 
rig  campaigns  which  made  exten- 
Jive  use  of  radio  and  television. 
Vhile  with  the  New  York  brewery, 
e  was  actively  associated  with  the 
Miss  Rheingold"  campaign.  He 
ad  a  hand  also  in  the  highly  suc- 
essful  "Stock  Cellar  22"  campaign 
Much  helped  bring  Goebel  sales 
o  a  new  high  in  1951.  The  cara- 
aign  leaned  heavily  on  TV  spots. 

Mr.  Graham  is  a  member  of  the 
'rinceton  Club  of  New  York,  the 
'rinceton  Elm  Club,  the  Univer- 
ity  Club  of  Detroit  and  the  Ad- 
raft  Club  of  Detroit.  He  has  a 
on,  14,  and  daughter,  11. 


[XRN  RENTON  SALE 

Price  Is  $50,000 

ALE  of  KXRN  Renton,  Wash., 
or  $50,000  to  Harold  E.  Ridalls 
nd  William  L.  Simpson,  general 
lanager  and  commercial  manager, 
espectively,  of  KRSC  Seattle,  was 
nnounced  last  week.  Sale  is  sub- 
set to  FCC  approval. 

The  250  w  independent  on  1230 
c  was  purchased  from  Robert  S. 
IcCaw,  part  owner  of  KYAK 
rakima  and  KALE  Richland, 
v"ash.,  and  Romig  C.  Fuller,  owner 
f  a  Seattle  advertising  agency, 
tation  is  licensed  to  Interlake 
■roadcasting  Co.  The  sale  was  han- 
led  by  Blackburn-Hamilton  Co. 


Editor's  Note: 

The  1952  Broadcasting  •  Telecasting  Marketbook  involved  more  than 
a  million  separate  computations.  In  so  prodigious  an  operation  it  was 
inevitable  that  there  would  be  some  errors. 

We  made  a  few — the  corrections  are  printed  on  this  page.  With  each 
is  printed  the  page,  column  and  place  in  the  column  where  it  should 
appear  to  make  it  easy  for  your  secretary  to  insert  them  over  the 
incorrect  lines.    Just  clip  off  on  the  dotted  lines.    Then,  when  you  find- 
the  proper  place,  clip  off  the  direction  line  printed  in  italic. 

Page  19,  under  Market  Indicators  for   

Arizona,  radio  homes  figure  on  left 
should  read: 


197,143  '50 


Page  33,  delete  incorrect  call  letters 
KGON  and  replace  with: 


Page  119,  under  Market  Indicators  for 
New  Jersey,  radio  homes  figure  on 
left  should  read: 


132,632  '50 


KONG 


Page  36,  under  Market  Indicators  for 
Colorado,  radio  homes  figure  on  left 
should  read: 


379,380  '50 


Page  54,  rates  for  WTWA  should  have 
been  listed  as: 

D  1.50  2.60  5.98  11.96  20.93  29.90 
N       1.50     2.60     5.98    11.96    20.93  29.90 

Page  58,  under  Market  Indicators  for 
Idaho,  radio  homes  figure  on  left 
should  read: 

164,704  '50 

Page  59,  under  Market  Indicators  for 
Idaho,  farm  income  figures  should 
read: 


$281,022,873  '49 


$214,737,216  '44 


Page  63,  Col.  1,  under  WKEI  Kewaunee, 
insert  following  rates: 

D  4.00  5.00  8.00  15.00  25.00  40.00 
N       5.00     5.50    12.00    20.00    30.00  50.00 

Page  77,  insert  the  following  table: 


Page  125,  Col.  1,  correct  rates  for 
WGSM  Huntington  should  read: 

D     13.00    13.00    20.00    40.00    60.00  100.00 

Page  123,  Col.  1,  delete  top  line  of  first 
listing  for  Cortland  and  insert: 

CORNING,  17,685  population;  4,997  homes; 

Page  158,  Col.  1,  figures  for  1950  Em- 
ployed in  Jefferson  County  should 
read: 
2,128 

Page  162,  Col.  4,  rates  for  WCAU-TV 
should  read: 

D  100.00  100.00  150.00  240.00  360.00  600.00 
N    220.00  220.00  300.00  480.00  720.00  1 ,500.00 

Page  170,  Col.  12,  heading  should  read: 

1948 
Automobiles 

Page  199,  under  Market  Indicators  for 
Vermont,  radio  homes  figure  on  left 
should  read: 

100,212  '50 


MARKET  INDICATORS  FOR  KENTUCKY 


CLASSIFICATIONS 

FIGURES 

YR. 

FIGURES 

YR. 

Population  

2,944,896 

'50 

2,845,627 

'40 

Urban  Population   

1,084,070 

'50 

(1)  849,327 

'40 

Rural  Population  

1,860,736 

'50 

(1)  1,996,300 

'40 

Total  Homes  

779,608 

'50 

698,538 

'40 

Percentage  Radio  

89.2% 

'50 

65.3% 

'40 

Radio  Homes   

695,410 

'50 

444,416 

'40 

Retail  Sales   

$1,920,930,000 

'51 

$1,677,541,000 

'48 

820,339 

'51 

783,724 

'50 

Telephones  

496,600 

'52 

286,100 

'45 

New  Construction   

$  211,600,000 

'47 

$  123,900,000 

'40 

Farm  Income   

$  417,112,436 

'49 

$  337,632,941 

'44 

Internal  Revenue  Collections .  . 

$1,056,245,705 

'51 

$  857,689,175 

'50 

Page  205,  under  Market  Indicators  for 
Washington,  radio  homes  figure  on 
left  should  read: 


720,731  '50 


Page  215,  under  Market  Indicators  for 
Wyoming,  radio  homes  figure  on  left 
should  read: 


81,845  '50 


Page  220,  under  Massachusetts,  insert: 

WVOM  Boston,  5kw  DA-1,  1600kc— Armenian, 
Albanian,  French,  Greek,  Irish,  Italian, 
Jewish  and  Polish. 

Page  226,  under  Yankee  Network,  in- 
sert the  following: 

WNAC  Boston,  WFAU  Augusta,  WIDE  Bidde- 
ford,  WICC  Bridgeport,  WALE  Fall  River, 
WEIM  Fitchburg-Leominster,  WHAI  Green* 
field,  WONS  Hartford,  WHYN  Holyoke, 
WLNH  Laconic,  WCOU  Lewiston-Auburn, 
WLLH  Lowell-Lawrence,  WNBH  New  Bed* 
ford,  WOCB  Hyannis,  WNLC  New  London, 
WBRK  Pittsfield,  WPOR  Portland,  WHEB 
Portsmouth-Dover  (LS),  WEAN  Providence, 
WWON  Woonsocket,  WSYB  Rutland,  WWSR 
St.  Albans  (LS),  WWCO  Waterbury,  Conn., 
WDEV  Waterbury,  Vt.,  and  WORC  Worces- 
ter. 

5M      10M        15M        30M        1  Hr. 
D      256.50  384.75     513.00     769.50  1,282.50 
N      513.00  769.50  1,026.00  1,539.00  2,565.00 


FM  PROMOTION 

NARTB  Draws  Up  Xmas  Plan 

PROMOTION  program  to  stimu- 
late sale  of  FM-equipped  radio 
sets  during  the  Christmas  season 
has  been  developed  by  John  H. 
Smith  Jr.,  director  of  the  NARTB 
FM  Dept.  Material  for  a  self-pro- 
pelled promotion  will  be  supplied 
FM-AM  and  FM-only  members  of 
NARTB. 

Cooperating  stations  will  carry 
announcements  suggesting  listen- 
ers buy  FM-equipped  table  models 
as  gifts.  The  station  will  supply 
respondents  with  information  on 
where  to  get  the  receivers.  Manu- 
facturers will  be  told  by  NARTB 
where  campaigns  are  being  con- 
ducted. NARTB's  kit  will  include 
details  of  a  plan  whereby  stations 
can  be  told  who  gets  the  sets  as 
well  as  copy  for  a  suggested  letter 
to  be  mailed  with  a  program 
schedule  on  Christmas  Eve. 


(1)  Old  urban  definition  of  Census  Bureau. 


Page  83,  under  Market  Indicators  for 
Maine,  radio  homes  figure  on  left 
should  read: 

234,466  '50 

Page  87,  rates  for  WBZ-TV  should  read: 

D  1 60.00  1 60.00  200.00  320.00  480.00  800.00 
N    300.00  300.00  375.00  600.00  900.00  1 ,500.00 

Page  112,  under  Market  Indicators  for 
Montana,  radio  homes  figure  on  left 
should  read: 

170,702  '50 

Page  117,  under  Market  Indicators  for 
Nevada,  radio  homes  figure  on  left 
should  read: 

46,975  '50 

Page  118,  under  Market  Indicators  for 
New  Hampshire,  radio  homes  figure 
on  left  should  read: 


INCREASE  of  43%  in  business  vol- 
ume for  August  1952  compared  to 
same  month  last  year  reported  by 
KSDO  San  Diego,  according  to  Jack 
Heintz,  vice  president,  general  and 
commercial  manager. 


PITTSBURGH 

50,000-watt  NBC  affiliate 
serving  a  tri-state  area 
with  over  $10  billion 
effective  buying  income 


150,983  '50 


WESTINGHOUSE  RADIO  STATIONS  Inc 


! 
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ATTENDING  an  NARTB  District  13  session  are  (seated,  I  to  r)  Ralph  Nim- 
mons,  WFAA-TV  Dallas;  Ralph  Hardy,  NARTB;  George  Storer  Jr.,  KEYL-TV 
Son  Antonio,  and  Fred  Kenkel,  A.  C.  Nielsen  Co.,  New  York;  standing  Lewis 
Seibert,  KGXL  San  Angslo;  Richman  Lewin,  KTRE  Lufkin;  George  Tarter, 
KCBD  Lubbock;  John  Pearson,  John  Pearson  Co.,  New  York,  and  James 
Crocker,  KRLD  Dallas. 


Registration  for  NARTB  District  1 3 
Held  at  Fort  Worth,  Tex.,  Sept.  18-19  [B«T,  Sept.  22] 


Adams,  Arno  C.  "Dick,"  AP,  Dallas; 
Allen,  Hugh,  Lang-Worth,  New  York; 
Barkhurst,  Clayton,  KPET  Lamesa, 
Tex.;  Bell,  Kelly,  KOSF  and  KBRZ 
Nacogdoches,  Tex.;  Bradner,  James  W., 
KGBC  Galveston;  Bishop,  Burton, 
KTEM  Temple,  Tex.;  Bradbury,  Bob, 
KPET  Lamesa,  Tex.;  Brown,  Clark  R., 
John  Blair  &  Co.,  Dallas;  Barnes,  Wade, 
Consolidated  TV  Sales,  Houston; 
Brown,  Kenyon,  KWFT  Wichita  Falls, 
Tex.;  Casey,  John  W.,  SESAC  Inc., 
New  York;  Campbell,  Martin,  WFAA- 
TV  Dallas;  Clough,  Charles  E.,  KWFT 
Wichita  Falls,  Tex.;  Cranston,  George, 
WBAP  Fort  Worth;  Cornwell,  Blaine, 
KWFT  Wichita  Falls,  Tex.;  Connors, 
Howard,  ASCAP,  Dallas,  Tex.;  Curtis, 
James  R. .  KFRO  Longview,  Tex.;  Cook, 
Louis,  KNOW  Austin,  Tex.;  Crocker, 
J.  W.,  KRLD  Dallas;  Chapman,  R.  W., 
KSTB  Breckenridge,  Tex.;  Danbom, 
M.  E.,  KTBB  Tyler,  Tex.;  Deason, 
Willard,  KVET  Austin,  Tex.;  Doherty, 
R.  P.,  NARTB,  Washington;  Dolberg, 
Glenn,  BMI,  New  York;  Douglas,  J. 
H.,  GE  Co.,  Dallas;  Engle,  Thaine, 
WBAP  Fort  Worth;  Flynn,  Roy  M., 
KRLD-TV  Dallas;  Fox,  William  E.,  Jr., 
ASCAP,  Dallas;  Fender,  R.  E.,  RCA 
Victor,  Dallas;  Fellows,  H.  E.,  NARTB, 
Washington;  Fry,  Howard  H.,  KFDX 
Wichita  Falls,  Tex.;  Greene,  Arthur 
L.,  KLTI  Longview,  Tex.;  Granbury, 
Hugh,  General  electric,  Houston;  Gould, 
Bob,  WBAP-TV  Fort  Worth;  Hussman, 
Walter,  KCMC  Texarkana,  Ark.-Tex.; 
Herman,  A.  M.,  WBAP  Fort  Worth; 
Harding,  George  T.,  The  Branham  Co., 
Dallas;  Hamilton,  Ray  V.,  Blackburn- 
Hamilton  Co.,  Chicago;  Hough,  Harold, 
WBAP  Fort  Worth;  Hardy,  Ralph  W., 
NARTB,  Washington;  Herndon,  Ray, 
KTRH  Houston;  Hill,  Fred  C,  KTRE 


Lufkin,  Tex.;  Hills,  Ted.,  KXYZ  Hous- 
ton. 

Johnson,  Mott  M.,  KFDX  Wichita 
Falls,  Tex.;  Jackson,  Aubrey,  KEYS 
Corpus  Christi,  Tex.;  Jackson,  Wally, 
KCRS  Midland,  Tex.;  Kenkel,  Fred  H., 
Nielsen  Coverage  Service,  New  York.; 
Kelley,  Bill,  KEYL  (TV)  San  Antonio; 
Lally,  Ed,  WBAP  Fort  Worth;  Kellam, 
K.  K.,  KCNC  Fort  Worth;  Kritser, 
Tom,  KGNC  Amarillo,  Tex.;  Langlois, 
Cy,  Lang-Worth,  New  York.;  Lewin, 
Richman,  KTRE  Lufkin,  Tex.;  Long, 
Maury,  Broadcasting  .  Telecasting, 
Washington;  Leonard,  Joe  M.,  Jr., 
KGAF  Gainesville,  Tex.;  Lansing,  Lu- 
cille, KGKB  Tyler,  Tex.;  Locke,  C. 
Blakey,  KFDM  Beaumont,  Tex.;  Mc- 
Dowell, Charles,  ASCAP,  Dallas;  Mc- 
Grew,  Jack,  KPRC  and  KPRC-TV 
Houston;  Mcintosh,  Sid,  KTFY  Brown- 
field,  Tex.;  Morris,  Dave,  KNUZ 
Houston;  Myers,  Don,  KCMC  Texar- 
kana, Tex.;  Marti,  George  W.,  KCLE 
Cleburne,  Tex.;  Moseley,  Thomas  B., 
Allen  B.  DuMont  Labs.,  Dallas;  Marcy, 
Wayne  E.,  Gates  Radio  Co.,  Quincy, 
111.;  Montgomery,  Robert,  World  Broad- 
casting System,  New  York;  Nimmons, 
Ralph,  WFAA-TV  Dallas;  Neil,  Jack, 
KTRM  Beaumont,  Tex.;  Ogle,  Barney, 
KRGV  Weslaco,  Tex. 

Pinkston,  D.  P.,  KSEL  Lubbock,  Tex.; 
Palmquist,  John  F.,  RCA,  Dallas; 
Peart,  William,  AP,  Dallas;  Pierce,  Les, 
KWFT  Wichita  Falls,  Tex.;  Perryman, 
Tom,  KSIJ  Gladewater,  Tex.;  Pengra, 
Marshall  H.,  KGKB  Tyler,  Tex.;  Pink, 
Jack  L.,  KONO  San  Antonio;  Roberts, 
Wm.  A.,  KRLD-AM-FM-TV  Dallas; 
Rutledge,  David,  The  Katz  Agency 
Inc.,  Dallas;  Roth,  Eugene  J.,  KONO 
San    Antonio;    Reeh,    Douglas,  KSIJ 


the  NBC  station  serving 
greater  YOUNGSTOWN,  O. 
30th  population  area  in  U.S. 
5,000  WATTS 

-WFMJ- 

Duplicating  on  50,000  Watts  FM 
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GROUPED  at  NARTB  District  13  meeting  are  (seated,  I  to  r)  Eugene  Roth' 
KONO  San  Antonio;  Martin  Campbell,  WFAA  Dallas;  Kenyon  Brown,  KWF 
Wichita   Falls,  and   Harold   Hough,  WBAP   Fort  Worth;   standing  Gordo 
Thompson,  KFYO  Lubbock;  Aubrey  Jackson,  KEYS  Corpus  Christi;  O. 
Taylor,  KRGV  Weslaco;  James  Curtis,  KFRO  Longview,  and  Darrold  Cannar 

KFDX  Wichita  Falls. 


Gladewater,  Tex.;  Roberson,  Howard, 
KLYN  Amarillo,  Tex.;  Roskelley,  Ed, 
KEYS,  Corpus  Christi,  Tex.;  Stubble- 
field,  Bill,  NARTB,  Washington;  Stal- 
lings,  J.  C,  KOSF  Nacogdoches,  Tex.; 
Stine,  Al,  AP,  Kansas  City,  Mo.;  Seay, 
C.  Frank  Jr.,  Collins  Radio  Co.,  Dallas; 
Seibert,  Lewis  O.,  KGKL  San  Angelo, 
Tex.;  Speck,  H.  H.,  KCNC  Fort  Worth; 
Storer.  George  B.,  Jr.,  KEYL  (TV)  San 
Antonio;  Taylor,  O.  L.  (Ted),  KRGV 
Weslaco,  Tex.;  Trigg,  Cecil,  KOSA  Odes- 
sa, Tex.;  Thompson,  Gordon,  KFYO 
Lubbock,  Tex.;  Tarter,  George,  KCBD 
Lubbock,  Tex.;  Wentworth,  Ralph, 
BMI,  New  York;  Wells,  Melbadean, 
KULP  El  Campo,  Tex.;  White,  Johnny, 
KFDX  Wichita  Falls,  Tex.;  Weis, 
Pierre,  World  Broadcasting  System, 
New  York;  Weekley,  C.  F.,  Southwest- 
ern Bell  Telephone,  Dallas;  Wilkin- 
son, R.  N.,  Caterpillar  Tractor  Co., 
Peoria,  HI.;  Wommack,  David  A.,  KALT 
Atlanta,  Tex.;  Wood,  Odie  A.,  KBRZ 
Freeport,  Tex.;  Weatherby,  Clyde, 
KCLW  Hamilton,  Tex.;  Wyler,  Karl  O., 
Jr.,  KTSM  El  Paso,  Tex.;  Ward,  Wins- 
ton O.,  KIMP  Mt.  Pleasant,  Tex. 


EARLY  LISTENING 

Pulse  Taps  6-8  a.m.  Period 

PULSE  survey  released  last  week 
points  up  the  importance  of  radio 
in  the  hours  between  6-8  a.m.  It 
shows  early  morning  listening  in 
the  New  York  area  rose  30.7% 
since  1947.  Survey  also  discloses: 
Radio  sets-in-use  during  the  first 
six  months  of  1952  average  16.6% 
between  6-8  a.m.,  as  compared  with 
12.7%  during  the  same  period  in 
1947  when  TV  was  in  its  infancy. 
The  largest  increase  took  place 
between  6-7  a.m.  with  listening  up 
69.8%  over  the  five-year  span. 
From  7-8  a.m.  the  audience  gain 
averaged  19.9%  above  the  1947 
figure. 


McGrath's  NARTB  Post 

WILLIAM  B.  McGRATH,  WHDH 
Boston  managing  director,  who  re- 
signed his  directorship  of  the  Ad- 
vertising Club  of  Boston  because 
of  other  duties,  will  continue  as 
director  of  NARTB  District  1  and 
has  not  resigned  the  NARTB  post 
as  erroneously  reported  by  Broad- 
casting •  Telecasting  last  week. 


JULES  ALBERTI  Productions,  New 
York,  radio  and  TV  production  firm, 
will  produce  series  of  radio  spot  an- 
nouncements for  C.  L.  Miller  Agency, 
that  city,  on  behalf  of  Mazola  Oil. 


CHICAGO  COUNCIL 

Six-Point  Plan  Proposet 

CHICAGO  Television  Council  at  it 
first  fall  meeting  in  Chicago's  Sher 
aton  Hotel  fortnight  ago  issued 
six-point  goal  for  the  coming  yeai 
The  proposals  were  accepte 
unanimously  by  the  board  of  di 
rectors.  Members  were  given  baV 
lot  sheets  and  asked  to  vote  o: 
them.  Action  on  the  proposals,  i 
was  said,  would  be  taken  accordini 
to  the  voters'  preference.  The  rec 
ommendations  follow: 


: 
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le 


k) 

1.  Chicago  Television  Councill  wilpf 
propose  that  all  television  stations 
the    Chicago    area    subscribe    to  th 
NARTB  Code. 

2.  That  the  Chicago  Television  Court 
cil  form  a  Television  Observing  Com  r: 
mittee  composed  of  members  of  th 
Council  on  a  rotating  basis  so  th 
eventually  all  the  membership  will  b 
included.  The  purpose  of  this  commit  It 
tee  will  be  to  report  favorably  or  un 
favorably,  as  it  sees  fit,  on  all  ne\ 
shows  originating  on  the  local  sta 
tions  and  to  be  critical  regarding  com 
mercials  and  show  content.  These  re 
ports  to  be  given  by  the  committe 
chairman  at  each  meeting.  It  is  sug 
gested  that  a  standardized  check-lis 
be  provided  by  the  Television  Researcl 
Director  for  use  by  members  of  th 
committee. 

3.  A  general  proposal  to  be  propose 
and  accepted  by  the  Council  toward 
banning  bad  and  over-lengthy  commer 
cials  on  all  stations,  which  would  re 
quire  the  cooperation  of  advertisini 
agencies,  clients,  etc. 

4.  Standardizing  a  yearly  public  serv 
ice  plan  so  that  public  service  insti1 
tutions    are   taken   care   of   all  yeai^. 
round,  thereby  relieving  the  pressur 
on  clients,  agencies,  and  stations  dur 
ing  certain  peak  periods  of  the  yeaiM^ 
and,  consequently,  effecting  more  uniw 
form  and  concrete  approach  toward 
public  service  information. 

5.  That  the  Council  pass  legislatlo 
and  devote  every  effort  towards  coop 
erating  with  the  building  and  estab 
lishing  of  an  educational  channel  an 
station  in  Chicago,  as  proposed  an* 
accepted  for  endorsement  by  the  Coun 
cil. 

6.  That  the  Council  establish  a  yearl; 
Television  Award  for  the  greatest  con| 
tributions  made  towards  establish!! 
television  techniques  as  an  art  for: 
and  media  of  its  own.  These  award 
would  be  made  for  production,  direc 
tion,  advertising  approach,  earner; 
techniques,  etc.  This  is  a  pla 
which  may  utilize  kinescopes  and 
annual  display  of  model  sets,  kine 
scopes,  scripts,  still  pictures,  etc, 
the  Art  Institute  of  Chicago. 

Officers  elected  for  coming  year 
George  Heinemann,  NBC,  presiJ 
dent;  S.  C.  Quinlan,  WBKB,  vic<[ 
president;  Jerry  Stolzoff,  Footel 
Cone  &  Belding,  treasurer,  anol 
Mrs.  L.  S.  Schwartz,  Ad  Council} 
secretary. 
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itate  Dept.  Would  Liberalize 

I  TATE  Dept.  has  notified  the 
merican  Newspapers  Publishers 
ssn.  it  will  seek  to  liberalize  cer- 
in  provisions  of  the  Atlantic  City 
slecommunications  Treaty  on  pos- 
ble  press  censorship. 
ANPA  protested  last  week  that 
te  treaty  as  written  invites  press 
nsorship  "by  many  countries." 
asserted  the  U.  S.  should  refuse 
sign  the  treaty  unless  articles 
>vering  transmission  of  press 
essages  are  revised.  Complaint 
ras  filed  with  Francis  Colt  DeWolf , 
epartment  telecommunications  of- 
cial,  by  ANPA  General  Manager 
Iranston  William. 
A  plenipotentiary  conference  of 
ae  International  Telecommunica- 
ions  Union  gets  underway  in  Bue- 
;os  Aires  this  Friday  with  Mr.  De- 
Volf  leading  the  U.  S.  delegation 
s  chairman.  He  and  other  mem- 
'(srs  of  the  State  Dept.  and  FCC 
/ere  leaving  New  York  last  Sat- 
urday for  the  conference,  slated 
a  last  until  Dec.  15. 
Mr.  DeWolf  advised  Broadcast- 
stg«  Telecasting  he  had  notified 
JSTPA  that  the  department  is 
, sympathetic  to  its  view"  and 
'ould  seek  modification  of  Article 
9  of  the  convention  to  obviate  any 
ossibility  of  peacetime  press  cen- 
orship. 

ANPA    "strongly    objects"  on 
Arounds  that  "under  its  present 
Reading  any  dispatch  during  peace- 
ime  can  be  willfully  delayed  or 
ransmission   stopped."   Mr.  Wil- 
ams  said  that  censorship  "should 
j  e  limited  to  military  requirements 
itfsnly."     Changes  tentatively  were 
greed  on  earlier  in  conferences 
»-|i'btween  FCC  and  newspapers,  he 
'♦dded. 

I  Purpose  of  the  Buenos  Aires  con- 
irence  is  to  review  the  work  ac- 
J  Jamplished  thus  far  on  implemen- 
tation of  ITU's  allocations  table 
j"  Jjr  radio  spectrum  frequency.  Bud- 
-et  and  administrative  problems 
Iso  will  be  discussed.  Meeting 
f  a  followup  to  one  held  at  Geneva 
ist     December.  Plenipotentiary 
leets  are  held  every  five  years 
nder  provisions  of  the  telecom- 
it i'  mnications  treaty  negotiated  in 


WPDQ  Jacksonville,  Fla., 
made  it  possible  for  house- 
wives of  the  area  to  conduct 
an  hour-long  interview  with 
Tighe  Woods,  new  director 
of  the  Office  of  Price  Stabil- 
ization, when  he  visited  Jack- 
sonville on  Sept.  18 — and 
may  have  set  a  national  pat- 
tern in  the  process.  It  was 
announced  in  advance  that 
Mr.  Woods  would  appear  on 
the  Anne  Daly  Show  on 
WPDQ  and  answer  questions 
.  sent  in  by  listeners.  The 
result:  More  questions  than 
Mr.  Woods  could  answer  in 
the  hour's  air  time,  plus  this 
quote  atributed  to  him  by  the 
station:  "We  are  going  to 
continue  with  WPDQ's  idea 
by  having  other  state  com- 
mittees make  similar  ar- 
rangements. This  use  of 
radio  to  get  'grass  roots' 
opinion  is  extremely  effec- 
tive." 

Atlantic  City,  N.  J.,  in  1947. 

The  ITU  convention  is  designed 
to  accommodate  all  frequencies 
within  the  radio  spectrum,  with  50 
or  60  participating  nations  pledg- 
ing themselves  as  signatories. 

Other  members  of  the  U.  S.  dele- 
gation are  expected  to  be: 

Harvey  Otterman,  State  Dept.  Tele- 
communications Staff,  serving  as  vice 
chairman;  Louis  DelaFleur,  engineer, 
FCC;  Florence  Trail,  John  D.  Tomlin- 
son,  Sidney  Cummins  and  Muccio  Del- 
gado  (Voice  of  America),  State  Dept.; 
Capt.  E.  D.  Bertholt,  Defense  Dept. 
(Navy);  Philip  Siling,  RCA;  Chauncey 
McPherson,  American  Cable  &  Radio 
Corp.  (AT&T);  C.  K.  Collins,  AT&T; 
Fred  Meinholtz,  New  York  Times,  an 
ANPA  member. 

Benedict  Cottone,  FCC  general 
counsel,  was  originally  named  to 
the  delegation  but  was  later  with- 
drawn by  the  Commission. 


FARRELL  DAYTIMER 

Examiner  Proposes  Grant1 

STATION  on  1470  kc  with  500  w 
daytime  for  Farrell,  Pa.,  is  pro- 
posed in  an  initial  decision  released 
Sept.  18. 

Sanford  A.  Schafitz,  applicant 
for  Farrell,  is  a  transformer  de- 
sign engineer  for  Westinghouse 
Electric  Crop.,  Sharon,  Pa. 


the  cornerstone 
of  every 
advertising 
campaign 
in  New  Haven 
and  New  England 


WNHC 


represented  by/the  Jtalz  tyency 


KPRC  OFFERS 

Equipment  to  Educators 

TELEVISION  facilities  valued  at 
more  than  $150,000  have  been 
placed  at  the  disposal  of  the  Hous- 
ton, Tex.,  School  Board  by  the 
Houston  Post  Co.,  licensee  of 
KPRC-AM-FM-TV  that  city. 

Offer  was  made  by  former  Gov. 
W.  P.  Hobby,  Houston  Post  Co.. 
president,  and  Oveta  Culp  Hobby, 
executive  vice  president.  A  similar 
offer  was  made  to  the  U.  of  Hous- 
ton Board  of  Regents.  The  two 
educational  organizations  are  joint 
licensees  of  Channel  8,  Houston's 
non-commercial  educational  outlet. 

Acceptance  of  the  offer  was  in- 
dicated by  Holger  Jeppesen,  chair- 
man of  the  school  board's  TV  com- 
mittee, who  said:  "I  find  this  one 
of  the  most  generous  offers  we've 
ever  had.  There  was  no  price  tag 
on  this  but  by  checking  I've  found 
that  we  stand  to  get  equipment 
valued  in  excess  of  $150,000." 

The  Hobbys  in  a  letter  to  the 
board  noted  their  interest  in  edu- 
cational TV  and  "for  these  reasons, 
the  Houston  Post  Co.  has  decided 
to  offer  to  you,  as  a  gift,  certain 
of  its  present  facilities.  .  .  .  These 
include  without  attempting  to  be 
specific,  the  studio  building;  sets 
and  props;  transmittal  building; 
office,  storage  and  shop  space;  500- 
foot  tower  and  its  facilities.  ..." 

The  letter  pointed  out  that 
should  the  offer  be  accepted,  Chan- 
nel 8  would  be  on  the  air  sooner 
than  anticipated.  The  gift  will 
be  effective  about  Feb.  1  when  a 
new  plant  being  constructed  for 
KPRC-TV  will  be  ready  for  oc- 
cupancy. 


CBC  REPEATERS 


Will  Add  20  Stations 

TO  GIVE  more  adequate  coverage 
of  network  programs  to  isolated 
Canadian  communities,  Canadian 
Broadcasting  Corp.  is  building  20 
additional  50-w  transmitters  to  act 
as  repeaters  throughout  Canada. 
This  brings  the  total  of  such  CBC 
repeater  stations  to  47.  Most  of 
these  are  located  in  railway  tele- 
graph offices  and  connected  to  the 
main  CBC  network  landline  system. 
They  require  little  service,  operate 
automatically,  are  started  and 
stopped  by  the  local  telegraph  oper- 
ator and  take  their  programs  from 
the  nearest  CBC  station. 

The  new  repeater  stations  will  be 
located,  from  East  to  West,  at 
Grand  Falls,  N.B. ;  Megantic,  Que. ; 
Chapleau,  Long  Lac,  Geraldton, 
Beardmore,  Red  Rock  and  James- 
town, north  of  Lake  Superior  in 
Ontario;  at  Jasper,  Banff,  Coleman 
and  Blairmore  in  Alberta;  at 
Natal,  Hutton,  McBride,  Foster, 
Golden,  Grand  Forks,  Greenwood 
and  Lytton  in  the  Rocky  Mts. .  re- 
gion of  British  Columbia.  Date 
construction  starts,  when  stations 
will  go  on  the  air,  frequencies  and 
call  letters,  have  not  yet  been  an- 
nounced. 


THEATRE  TAX 

Councilman  Asks  Repeal 

PHILADELPHIA  Councilman  Vic- 
tor H.  Blanc  has  asked  for  the  end 
of  the  theatre  tax  in  order  to  take 
people  away  from  television.  He 
thinks  the  city  ought  to  drop  en- 
tirely its  amusement  tax,  which  he 
called  discriminatory  and  unfair. 
Mr.  Blanc  spoke  as  a  member  of 
City  Council's  finance  committee 
which  has  been  hearing  a  proposed 
ordinance  to  make  tax  free  enter- 
tainment presented  by  religious, 
educational  and  charitable  institu- 
tions. 

Mr.  Blanc  said  the  city  should 
do  something  to  encourage  people 
to  go  to  theatres  and  movies 
"where  everybody  benefits"  because 
the  citizen  also  enters  stores  and 
restaurants.  It  would  be  a  good 
idea  "to  get  them  away  from  tele- 
vision," he  said. 


Kobak  Talk  Slated 

EDGAR  KOBAK,  business  consult- 
ant, owner  of  WTWA  Thomson, 
Ga.,  and  president  of  the  Advertis- 
ing Research  Foundation,  will  make 
an  address  titled  "No  Charts,  No 
Graphs,  No  Facts,  Just  Bare 
Hands"  at  the  11th  annual  lunch- 
eon of  The  Pulse  Inc.,  broadcast 
audience  measurement  organiza- 
tion, to  be  held  Oct.  22  at  New 
York's  Hotel  Biltmore. 


Mr.  Gene  Edward 
Markit  Man 

Buchanan-Thomas  Adv.  Agency 
Omaha,  Neb.,  U.S.A. 

Dere  Gene: 

TW  boss  sez 
yourself  a  new 


you  done  went  and  got 
job  with  a  swell  outfit. 

We  got  a  fine 
s  h  o  w  f  r  u  m 
your  company 
for  thim  Tidy 
House  producks 
and  our  pro- 
moshun  man 
h  a  z  b in  o ut 
callin'  on  gro- 
curs  with  your 
man.  Whin  you 
take  a  luk  at 
this  markit,  be 
shure  and  no- 
t  u  c e  t  h  e  t 
WCHS  with 
5.000  on  580 
covirs  32  coun- 
ties  in  t  h' 
State.  A  feller 
with  th'  initials 
of  B.M.B.  sez 
thet  more  pee- 
ple  in  th'  state 
I i  s  s  e  n  s  to 
WCHS  then  to 
any  othur  sta- 
shun.  T  h  at  s 
share  a  good 
reckord  and 
we're  a  tryin' 
to  keep  makin' 
it  better. 
Yrs.  for  DeXoL, 
Algy. 


WCHS 
Charleston,  W.  Va. 
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ASK  TV  BAN 

Federal  Lawyers'  Stand 

LAWYERS  who  work  for  the  gov- 
ernment don't  think  court  trials  or 
congressional  hearings  should  be 
televised. 

The  Federal  Bar  Assn.,  an 
organization  of  government-em- 
ployed attorneys,  passed  a  resolu- 
tion against  TV  at  its  annual  con- 
vention last  week  in  Washington. 
At  the  same  time,  the  Washing- 
ton chapter  of  FBA  passed  a 
similar  resolution. 

The  motion  against  the  telecast 
of  "official  legislative  hearings  in 
Congress  and  judicial  proceedings" 
was  made  by  James  E.  Palmer  Jr., 
chief  of  the  legislative  and  gen- 
eral section,  Lands  Div.,  Justice 
Dept.  It  followed  a  plea  for  such 
action  by  Rep.  Emanuel  Cellar 
(D-N.  Y.),  chairman  of  the  House 
Judiciary  Committee. 

Ban  on  TV  coverage  of  House 
hearings  was  imposed  by  House 
Speaker  Sam  Rayburn  (D-Tex.) 
last  February,  when  he  forbade 
radio-TV  broadcasts  of  House  com- 
mittee hearings  on  the  ground  that 
House  rules  did  not  sanction  TV 
and  newsreel  cameras,  still  photo- 
graphers, etc.  [B*T,  March  3]. 

His  move  was  followed  by  an 
American  Bar  Assn.  House  of  Dele- 
gates resolution  aimed  at  prevent- 
ing the  telecasting  of  court  trials 
and  congressional  hearing  [B»T, 
March  10].  The  New  York  State 
Bar  Assn.  passed  a  similar  resolu- 
tion last  April.  According  to  Rep. 
Celler,  New  York,  Wisconsin  and 
Georgia  have  passed  legislation 
forbidding  the  telecast  of  sessions 
of  their  legislatures  and  committee 
hearings. 

In  the  Senate,  Sen.  Pat  McCar- 
ran  (D-Nev.),  chairman  of  Senate 
Judiciary  Committee,  introduced  a 
resolution  (S.  Res.  319)  which  pro- 
vided for  a  ban  on  radio-TV  broad- 
cast of  Senate  meetings  and  com- 
mittee hearings  [B«T,  May  26]. 
This  never  was  reported  out  of  the 
Judiciary  Committee. 

TV  is  entertainment  and  puts  the 
witness  to  an  ordeal.  That  was  the 
thesis  of  Rep.  Celler's  speech  to 
FBA  members  last  week. 

"The  conduct  of  legislative  and 
judicial   proceedings   is   not  and 


Mr.  Woodward 


High  Office 

LISTENERS  in  Owensboro, 
Ky.,  need 
only  keep 
their  dial 
tuned  to 
WVJS  that 
city  to  hear 
the  voice  of 
their  new 
mayor.  He 
is  LeEoy 
Woodward. 
WVJS' 
sports  di- 
rector.   He  was  appointed  to 
the  top  city  post  when  the 
former  mayor,  Fred  L.  Weir, 
died.     Mr.   Woodward  was 
serving  his  second  term  as 
city  commissioner.     He  has 
been  at  the  station  since  its 
inception  in  the  posts  of  pub- 
licity director  and  sports  an- 
nouncer. In  addition  to  sports 
director,   Mr.   Woodward  is 
m.  c.  on  the  Breakfast  Club 
program  and  announces  spe- 
cial events. 


never  can  be  considered  a  matter 
of  entertainment,"  the  New  York 
congressman  said,  "and  I  will  al- 
ways vigorously  oppose  their  being 
televised  for  that  purpose." 

Effect  of  TV  in  a  court  room  or 
a  hearing  is  "to  encourage  the 
'ham  actor'  in  most  people,"  Mr. 
Celler  said.  He  feared,  he  said, 
that  witnesses  would  be  "badgered 
for  the  applause  of  the  public." 
Referring  to  recent  congressional 
hearings,  which  were  televised,  Mr. 
Celler  declared  that  "the  rights  of 
witnesses  are  completely  forgotten 
in  the  zeal  to  do  a  good  job  of 
acting." 


Award  to  Miller 

JUDGE  JUSTIN  MILLER, 
NARTB  board  chairman-general 
counsel,  was  presented  with  an 
award  Tuesday  by  the  Federal 
Bar  Assn.  "for  meritorious  serv- 
ices in  the  interest  of  the  Federal 
Bar  Assn.  and  the  legal  profes- 
sion." Frank  Delany,  retiring 
FBA  president,  made  the  presenta- 
tion. Judge  Miller  was  FBA  presi- 
dent from  1935  to  1937. 


7^  7^  BMI 

Another  BMI  "Pin  Up"  Hit— Published  by  BMl 

STAY  WHERE  YOU  ARE 

On  Records:  Tony  Bennett— Columbia; 
Johnny  Desmond— Coral;  Jane  Froman— Capitol ; 
Blue  Barron — MGM. 


WTTG  (TV)  EXPANDS 

Facilities  in  Relocation 

WTTG  (TV)  Washington,  Capital 
outlet  for  the  DuMont  TV  Net- 
work, will  be  able  to  telecast  local 
programs  and  simultaneously  orig- 
inate network  shows  as  a  result 
of  its  move  to  the  Raleigh  Hotel 
last  Monday,  the  station  reports. 

The  station  formerly  was  located 
at  the  Harrington  Hotel  nearby. 
The  10th  floor  of  the  Raleigh  Hotel 
provides  new  quarters  consisting 
of  two  large  studios  and  a  control 
room.  Studios  are  60  by  40  feet 
and  40  by  40  feet.  Two-story  con- 
trol room  houses  master  control 
video  and  projection  units  at  the 
top  level  and  individual  audio  and 
switching  facilities  on  the  lower 
story.  Rear  screen  projection  and 
clients'  booth  also  are  provided. 

The  studios  and  DuMont  equip- 
ment will  permit  audience  partici- 
pation programs,  according  to 
Walter  Compton,  WTTG  general 
manager. 

New  quarters  also  include  a  con- 
ference room,  and  offices  for  pro- 
duction, talent,  sales,  traffic,  en- 
gineering and  executive  operations. 
Construcion  required  eight  months, 
and  was  supervised  by  Rodney 
Chipp,  DuMont  TV  Network  en- 
gineering director,  and  Malcolm 
Burleson,  WTTG  chief  engineer. 


CBC-TV,  UNIONS 

Control  Struggle  Looms 

BATTLE  is  looming  for  union  con- 
trol of  Canadian  Broadcasting 
Corp.'s  TV  stations  at  Toronto  and 
Montreal.  National  Assn.  of  Broad- 
cast Engineers  and  Technicians 
have  applied  for  certification  be- 
fore the  Canadian  Labor  Relations 
Board  on  behalf  of  CBC  engineers 
and  TV  camera  personnel. 

The  International  Alliance  of 
Theatrical  Stage  Employes  and 
Moving  Picture  Machine  Operators 
has  begun  organizational  activities 
at  Toronto  on  the  premise  CBC-TV 
is  show  business.  No  date  has  been 
set  for  NABET  hearings  before 
CLRB. 


Community  TV  Plans 

SOUTHERN  California's  first  com- 
munity antenna  system,  designed 
to  bring  TV  to  areas  not  now 
served  will  soon  be  installed  in  the 
San  Bernardino  and  Laguna  Beach 
regions.  Jerrold  Electronics  Corp., 
Philadelphia,  through  contracts 
with  Hoffman  Radio  Corp.,  Los 
Angeles,  and  locally  organized  cor- 
porations, are  undertaking  the 
project. 


.BENEFIT  dance,  conducted  by  Bob 
McLaughlin,  KLAC  Hollywood  disc 
m.c,  resulted  in  more  than  $11,000 
for  the  City  of  Hope  cancer  fund. 
Gisele  MacKenzie,  star  of  NBC  radio 
Mario  Lanza  Show;  Les  Brown's  band, 
NBC  radio  Bob  Hope  Show;  and  Law- 
rence Welk's  band,  KTLA  (TV)  Law- 
rence Welk  Show,  were  among  artists 
who  donated  services. 
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The  Timken  Message 

(Continued  from  page  29) 

tion,  lowered  standards  of  livi 
and  restriction  of  personal  fr§AI 
doms.     Welfarism  means  loss 
self-respect  as  individuals  and 
a  nation.    No  one  gets  someth: 
for  nothing.     For  the  socialis 
welfare  state,  a  very  dear  pr 
will  be  exacted." 

"Strikes  .  .  .  sabotage 
subversion  .  .  .  these  are  the  to 
of  the  communist.  They  will  s"  ,g| 
at  nothing.  They  will  bomb,  bu, 
murder  and  destroy  to  achieve  th{ 
political  aims.  Dishonesty  and 
ceit  are  day-by-day  practices 
these  frustrated  dictators.  Si}, 
the  end  of  World  War  II,  the  Co 
munist  Party  has  been  building 
tight  little  cells  in  key  industr 
Their  hoodlums,  disguised  as  h 
est  working  men,  are  then  plai 
where  they  can  ruin  machine* 
blow  up  industrial  power  pla 
and  carry  on  similar  gangster 
tivities,  should  the  United  Sta 
enter  a  war  with  the  Soviet, 
greatest  mistake  we  can  make  is 
underestimate  the  dangerous  pcfn 
er  of  these  communist  yeggs 
destruction  they  could  accompl 
would  be  appalling.  Only  the 
termined  resistance  of  Americ 
workers  can  defeat  Communu 
wherever  it  may  be." 

"While  534  available  dental  urk  in 
representing  an  outlay  of  foil  Ben 
thousand  dollars,  gathered  dust 
Veterans    Administration  depo 
construction  went  blithely  ah«fc( 
and   [VA]  ordered  99  new  urjei. 
for  VA  Hospitals.    Cost— $89.1 
That's  just  one  example  of  thijipe; 
-federal  government  style." 
This  Timken  sponsorship  of  F 
ton  Lewis  jr.  in  Canton  is  an 
teresting  example  of  an  import 
advertising  trend — namely  the 
of  radio  and  other  mediums  by  m^e  h 
ufacturers  in  their  plant  city  a 
means  of  getting  messages  to  th 
employes   and   families,  pressi 
groups  and  the  public  in  genei 
While  a  fair  amount  of  this  bu 
ness  has  been  obtained  by  varic 
radio  stations,  there's  much  m< 
in  the  offing.  It  should  certaii 
pay  every  station  sales  staff 
spend  plenty  of  time  submitti 
ideas  to  all  local  manufacturi  ( 
plants. 
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HENRY  MORGAN,  radio-TV  -coif  h 
dian,  begins  three-hour  "night  ot  Mil 
program  titled  Here's  Morgan  iria 
WMGM  New  York,  12  midnight-3  a  r  S 
EDT,  Mon.-Sat.,  today  (Monday),  X 


Looking  for  Radio  6x 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  studenl 
at  regular  intervals,  as  technician 
operators  and  laboratory  aids.  Ot  Mi 
men  graduate  with  a  first  class  Radio  it- 
Telephone  License.  Call  on  us  for  you  ir 
technical  personnel  needs. 

Write  to:  PLACEMENT  MANAGE 

RCA  INSTITUTES,  mc 

A  Service  *l  Radie  CtritntiM  t^Hmeriei  ■ 

35  West  Fourth  Street,  New  York  14,  N.  W]i 
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VHOL  BID 


Smith's  Proposal  Attacked 

3ARP  criticism  of  FCC  Hearing 
xaminer  Elizabeth  C.  Smith's 
oposal  to  re-grant  to  WHOL 
Hentown,  Pa.,  its  construction 
Tmit  for  250  w  fulltime  on  1230 
:  was  contained  in  two  exceptions 
the  initial  decision  filed  with 
e  Commission  a  fortnight  ago. 
Miss  Smith's  ruling,  which 
ught  to  culminate  a  proceeding 
at  has  been  before  the  FCC  and 
e  courts  since  1946,  also  recom- 
e^nded  denial  of  the  competitive 
d  of  Easton  Pub.  Co.,  Easton, 
|,  operator  of  WEEX  (FM)  there 
J«T,  June  16]. 

Curtis  B.  Plummer,  Chief  of  the 
3C  Broadcast  Bureau,  took  ex- 
ption  to  the  initial  decision  for 
0  reasons  and  Eliot  C.  Lovett,  at- 
rney  for  Easton  Pub.  Co.,  for  109 
asons. 

"This  initial  decision  is  so 
aught  with  error — in  fact,  law, 
id  judgment — that  the  Commis- 
yn  is  urged  to  review  this  entire 
cord  in  the  interest  of  rendering 
fair  final  decision,"  Mr.  Plummer 
id. 

Easton  Pub.  Co.  asserted  that 
iss  Smith  "by  means  of  distor- 
m  of  the  record  and  by  employ- 
g  not  only  overemphasis  and  be- 
;tlement,  but  also  disregard  for 
e  Communications  Act,  of  the 
)mmission's  own  policies  and 
•actice,  of  the  issues  specified  by 
e  Commission  in  this  proceeding, 

the  decision  of  the  Court  of 
ppeals,  and  of  the  undisputed 
cts  of  record  .  .  .  has  endeavored 

support  her  arbitrary  and  emo- 
)nal  pre-judgment  in  this  case." 

Original  construction  permit  was 
anted  WHOL  five  years  ago.  But 
e  hearing  was  re-opened  when 
:e  U.  S.  Court  of  Appeals  in  1949 
manded  the  case  to  FCC  on  the 
ound  that  its  decision  did  not 
ke  into  account  the  relative  needs 
Allentown  and  Easton,  Pa. 


GRO  PURCHASE 

Gerity  Assumes  Operation 

CTIVE  operation  of  WGRO  Bay 
ty,  Mich.,  has  been  taken  over 
James  Gerity  Jr.,  Adrian,  Mich., 
anufacturer  and  owner  of  WABJ 
Irian,  whose  purchase  of  WGRO 
r  $12,000  was  approved  by  the 
:C  Sept.  10  [B*T,  Sept.  15]. 
Others  named  staff  members  of 
GRO  are:  O.  W.  Myers,  WABJ 
neral  manager,  who  becomes 
inaging  director  of  both  stations 
th  headquarters  at  Adrian;  Har- 
7  West,  station  manager;  Phil 
nford,  program  director,  and  his 
fe,  Doris  Sanford,  copy  director, 
ivid  Norton  replaces  Mr.  West  as 
les  manager  of  WABJ  and  Keith 
•per  of  KVOR  Colorado  Springs 
comes  WABJ  staff  announcer, 
placing  Mr.  Sanford.  WABJ  is 
plicant  for  vhf  Channel  5  in  Bay 
ty  [B*T,  July  28]. 


AMONG  those  present  at  the  joint  meeting  of  Virginia  Associated  Press 
Broadcasters  and  the  Chesapeake  AP  Radio  Assn.  at  Virginia  Beach  Sept. 
1 1  were  (I  to  r)  R.  C.  Embry,  WITH  Baltimore,  Chesapeake  association  presi- 
dent; Adm.  Lynde  D.  McCormick,  Supreme  Allied  Atlantic  Commander 
under  NATO,  and  Maynard  Dillaber,  WMVA  Martinsville,  Virginia  organiza- 
tion president.  Adm.  McCormick's  talk  was  aired  by  WTAR-AM-TV  Norfolk 
and  WGH  Newport  News. 


NLRB  FINDING 

Cites  WALA,  IBEW  Local 

COMPLAINT  against  both  WALA 
Mobile,  Ala.  and  an  IBEW  local, 
alleging  certain  unfair  labor  prac- 
tices with  respect  to  discharge  of 
a  radio  engineer,  was  upheld  by  a 
National  Labor  Relations  Board 
trial  examiner  last  week. 

In  an  intermediate  report  and 
recommended  order,  Examiner  Sid- 
ney Lindner  claimed  that  the  sta- 
tion had  discharged  engineer  John 
A.  Thompson  because  he  did  not 
hold  membership  in  the  union. 
Complaint  was  filed  by  the  engi- 
neer last  October. 

WALA  reportedly  had  been  as- 
sured by  IBEW  Local  1264  (AFL) 
that  its  request  for  Mr.  Thomp- 
son's discharge  was  in  accordance 
with  the  law  and  the  station's 
union-security  agreement  with  the 
union.  The  local  was  charged  with 
unfair  practices  by  "encouraging" 
WALA  to  "discriminate"  against 
the  employe  and  by  denying  him 
union  membership. 

WALA  is  licensed  to  Pape  Broad- 
casting Co.  and  operates  with  5  kw 
DA-N  on  1410  kc.  Mr.  Lindner's 
preliminary  findings  are  subject  to 
final  NLRB  approval. 


'VOTE'  PRIZES 

Judges  Are  Selected 

PRIZES  will  be  awarded,  follow- 
ing November  election  results,  to 
clubs  of  the  Advertising  Federa- 
tion of  America  currently  direct- 
ing or  cooperating  in  the  national 
campaign  to  get-out-the-vote,  spon- 
sored by  the  American  Heritage 
Foundation.  The  awards  will  be 
given  jointly  by  the  AFA  and  the 
foundation.  Judges  are: 

Frank  J.  Reynolds,  president, 
Albert  Frank-Guenther  Law  Inc.; 
Thomas  D'Arcy  Brophy,  chairman, 
Kenyon  &  Eckhardt  Inc.;  Louis  A. 
Novins,  vice  president,  Paramount 
Pictures  Corp.,  and  C.  M.  Vande- 
burg,  foundation's  executive  direc- 
tor. 


BISHOP  FULTON  J.  SHEEN,  na- 
tional director  of  the  Society  for  the 
Propagation  of  the  Faith,  will  speak 
on  NBC  radio  and  television  on  Sun- 
day, Oct.  12,  at  3:45  p.m.  in  prep- 
aration for  Mission  Sunday,  Oct.  19. 


RCA  EXPANSION 

May  Soon  Enter  New  Field 

RCA'S  entrance  into  the  range  and 
heater  fields  was  foreshadowed  last 
week  as  the  firm  announced  con- 
clusion of  negotiations  with  the 
Noma  Electric  Corp.,  New  York, 
for  acquisition  of  Estate  Stove  Co., 
Hamilton,  Ohio,  a  Noma  Div.  The 
agreement  is  subject  to  approval 
by  Noma  stockholders  at  the  next 
regular  meeting  scheduled  for 
Nov.  5. 

A  joint  announcement  from  RCA 
and  Noma  noted  that  Estate  manu- 
factures quality  gas  and  electric 
ranges  and  gas  and  oil  space  heat- 
ers. RCA's  plan  is  to  form  a  new 
subsidiary,  the  RCA-Estate  Appli- 
ance Co.,  with  Cecil  M.  Dunn,  who 
heads  Estate  Stove,  as  president. 


Ohio  Award 


OHIO  Assn.  of  Radio  &  Television 
Broadcasters  received  an  annual 
Governor's  Award  for  the  advance- 
ment of  Ohio's  prestige  Sept.  18. 
The  award,  made  in  Columbus  at 
the  annual  Ohio  Newspaper  Ban- 
quet, was  accepted  by  Robert  Fehl- 
man,  WHBC  Canton  and  OARTB 
president  [B*T,  Sept.  22].  E.  F. 
Ireland,  chairman,  Ohio  Develop- 
ment &  Publicity  Commission,  cited 
the  outstanding  service  rendered  by 
the  OARTB  in  devoting  public 
service  time  to  the  promotion  of 
recreational  and  industrial  Ohio. 


AAAA  SESSION 

Midwest  Agencies  To  Meet 

WHY  a  buyer's  market  is  in  the 
offing,  and  what  sellers  can  do 
about  it,  are  top  questions  to  be 
posed  at  the  management  meeting 
of  the  Central  Council,  American 
Assn.  of  Advertising  Agencies,  in 
Chicago  Oct.  9.  The  next  day, 
representatives  of  midwest  agencies 
will  attend  a  general  session.  Meet- 
ings will  be  at  the  Drake  Hotel. 

At  the  management  meeting  on 
Thursday,  Arno  Johnson,  vice  pres- 
ident and  director  of  research  for 
J.  Walter  Thompson  Co.,  New  York, 
will  outline  advertising  and  market- 
ing problems. 

The  management  luncheon  will 
be  served  to  four  groups,  each  rep- 
resenting agencies  in  a  particular 
business  volume  bracket. 

The  general  session  on  Friday 
will  feature  a  report  by  Frederic 
Gamble,  AAAA  president,  on  his 
activities  and  the  parent  organiza- 
tion staff. 

Among  speakers  and  topics  for 
that  day  are  Charlotte  Montgomery 
of  New  York,  columnist  for  Tide 
Magazine,  "Selling  the  House- 
wife"; John  Harold  Johnson,  editor 
and  publisher,  Ebony  magazine. 
"Selling  the  Negro  Market";  Jack 
Cunningham,  board  chairman  of 
AAAA  and  executive  vice  president 
of  Cunningham  &  Walsh,  New 
York,  "An  Expedition  Into  Some 
Closed  Minds." 

The  Friday  luncheon  speaker  will 
be  Millard  C.  Faught,  president  of 
the  Faught  Co.,  New  York,  who  will 
outline  "The  Future  of  Television." 
Afternoon  speakers  and  their  sub- 
jects: Otis  Carney,  J.  Walter 
Thompson  Co.,  Chicago,  "The  Crea- 
tive Approach  to  TV  Commercials"; 
Betty  Betz,  New  York  author,  artist 
and  columnist,  "Selling  the  Teen- 
Ager";  Floyd  S.  Chalmers,  execu- 
tive vice  president,  Maclean-Hunt- 
er-Publishing Co.,  Toronto,  "Selling 
to  the  Canadian  Market";  Ladd 
Haystead,  New  York  consultant 
and  associate  publisher  of  Agricul- 
ture Leaders'  Digest,  "Is  Agricul- 
ture Listening?",  and  Robert  E. 
Lang,  director  of  Radio-Free  Eur- 
ope, New  York,  "Ideas  Behind  the 
Iron  Curtain." 
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fCC  actions  &  £ 


SEPT.  19  THROUGH  SEPT.  26 


CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-sychronous  amplifier  vis. -visual 
STA-special  temporary  authorization 


cond. -conditional 
LS-local  sunset 
mod.-modification 
trans. -transmitter 
unl.-unlimited  hours 
CG-conditional  grant 


SSA-special  service  authorization 


Grants  authorizing  new  stations  and  transfers,  accompanied  by  a 
roundup  of  new  station  and  transfer  applications,  begin  on  page  115. 


September  19  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
AM— 1540  kc 
KCUL  Fort  Worth,  Tex. — Is  being  ad- 
vised that  application  for  mod.  of  li- 
cense to  change  power  on  1540  kc  from 
1  kw-N,  5  kw-LS,  to  25  kw-N,  50  kw- 
LS,  would,  in  effect,  nullify  that  por- 
tion of  NARBA  agreement  which  per- 
mits establishment  of  Class  I-B  station 
at  Waterloo,  Iowa,  and.  accordingly, 
is  not  being  given  consideration  pend- 
ing Commission  consideration  wheth- 
er Commission  rules  with  respect  to 
1540  kc  and  policy  with  respect  to 
applications  in  conflict  are  inconsis- 
tent with  new  NARBA  should  be 
amended. 

Change  Location 

WPIN  Clearwater,  Fla— Granted  CP 
to  change  location  from  Clearwater  to 
St.  Petersburg,  Fla.,  and  change  trans, 
site,  engineering  condition. 

Advised   of  Hearing 

Springhill  Bcstg.  Co.  Inc.,  Springhill, 
La.,  and  Lone  Star  Bcstg.  Co.,  Lone 
Star,  Tex. — Are  being  advised  that  ap- 
plications to  operate  new  AM  on  1300 
kc,  1  kw  and  500  w,  respectively,  in- 
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volve  interference  considerations  which 
indicate  necessity  of  hearing,  KIMS 
El  Dorado,  Kan.,  advised  of  possible 
interference  from  Springhill. 

Petition  Denied 

WARN  Fort  Pierce,  Fla. — By  memo- 
randum opinion  and  order,  denied  peti- 
tion of  WWPG  Palm  Beach,  Fla.,  di- 
rected against  Commission  action  of 
March  19,  1952  granting  WARN  CP 
for  new  AM  on  1330  kc.  1  kw-D,  grant- 
ed WARN  mod.  CP  for  approval  of 
ant.,  trans,  and  studio  location. 
Remain  Silent 

KHIT  Lampasas,  Tex. — Granted  au- 
thority to  remain  silent  for  60  days 
from  Sept.  28,  1952  pending  financial  re- 
organization; condition. 

Application  Dismissed 

WCHO    Washington     Court  House, 
Ohio — By  order,  dismissed  application 
requesting  SSA  to  operate  unl.  Sept. 
19,  Oct.  10  and  17,  and  Nov.  4. 
Designated  for  Hearing 

WDAS  Philadelphia,  Pa.— Designated 
for  hearing  in  consolidated  proceed- 
ing with  applications  of  Penn  Jersey 
Bcstg.  Co.,  et  al.,  scheduled  for  Sept. 
22,  1952  in  Atlantic  City,  application 
of  WDAS  to  change  facilities  from 
1400  kc,  250  w-unl.  to  1480  kc,  1  kw-unl. 
made  WHOM  New  York  party  to  pro- 
ceeding with  respect  to  WDAS  only. 

September  22  Applications  .  .  . 

ACCEPTED  FOR  FILING 
AM— 1320  kc 
WANA    Anniston,    Ala.  —  Mod.  CP, 
which  authorized  new  AM,  to  change 
from  1490  kc,  250  w-unl.  to  1320  kc, 
1  kw-D. 

AM— 1490  kc 
WPID    Piedmont,    Ala.  —  Mod.  CP, 
which  authorized  new  AM,  to  change 
from  1280  kc,  1  kw-D  to  1490  kc,  250 
w-unl. 

Extension  of  Completion  Date 
KMYC   Marysville,  Calif.— Mod.  CP, 
which  authorized  change  in  frequency, 
power  and  installation  of  DA-N,  for 
extension  of  completion  date. 

WVAM  Altoona,  Pa.  —  Mod.  CP, 
which  authorized  installation  of  new 
trans.,  for  extension  of  completion 
date. 

KGKO  Dallas,  Tex.— Mod.  CP,  which 
authorized  new  AM,  for  extension  of 
completion  date. 

KMYC-FM  Marysville,  Calif.— Mod. 
CP,  which  authorized  changes  in  ex- 
isting FM.  for  extension  of  completion 
date  to  11-7-52. 

Replace  Expired  CP 

KECC  Pittsburg,  Calif.— CP  to  re- 
place expired  CP.  'as  mod.,  which 
authorized  changes  in  N  maximum  ex- 
pected operating  values. 

Extension  of  Authority 
ABC  New  York — Extension  of  author- 
ity to  transmit  recorded  programs  for 
period  ending  Nov.  9,  1953. 

Change  Studio  Location 
WJMC  Rice  Lake,  Wis.— CP  to  change 
trans,  and  studio  location  and  install 
new  ant.  and  ground  system. 

Renewal  of  License 
Following   stations   request  renewal 
of  license: 

WTPS  New  Orleans;  WMBL  More- 
head  City,  N.  C;  WCVS-FM  Spring- 
field, Mass.;  WSRS-FM  Cleveland 
Heights,  Ohio;  WPAY-FM  Portsmouth, 
Ohio;  WPJB-FM  Providence,  R.  I.; 
WLIL-FM  Lenoir  City,  Term.;  KECA- 
TV  Los  Angeles;  KGO-TV  San  Fran- 
cisco; WENR-TV  Chicago;  KHJ-TV 
Hollywood. 

Replace  CP 
WKCS  (FM)  KnoxviUe,  Tenn. — CP  to 
replace  CP,  which  authorized  new  non- 


commercial FM,  which  expired  9-2-52. 

September  23  Decisions  .  .  . 

BY   BROADCAST  BUREAU 
Modification  of  CP 
KEUN  Eunice,  La. — Granted  mod.  CP 
for  approval  of  ant.,  trans,  and  studio 
location  and  change  type  of  trans. 

WKKO  Cocoa,  Fla. — Granted  mod. 
CP  for  approval  of  ant.,  trans,  and 
studio  location. 

License  Granted 
WABJ  Adrian,  Mich. — Granted  license 
covering  installation  of  new  trans. 

Change  ERP 
KDYL-TV  Salt  Lake  City,  Utah- 
Granted  mod.  CP  to  change  ERP  from 
.004  kw  vis.  .002  kw  aur.  to  .0055  kw  vis. 
.0029  kw  aur.;  change  trans,  location 
and  make  minor  ant.  changes;  ant. 
height  3080  ft. 

Increase  Antenna  Height 
WRKD  Rockland,  Me.— Granted  mod. 
CP  to  increase  height  of  ant.  (264.5  ft. 
overall  height). 

Extension  of  Completion  Date 
KSWB   Yuma,   Ariz. — Granted  mod. 
CP  for  extension  of  completion  date  to 
10-1-52. 

KMYC  Marysville,  Calif.— Granted 
mod.  CP  for  extension  of  completion 
date  to  9-21-52;  conditions. 

September  23  Applications  .  .  . 

ACCEPTED  FOR  FILING 
AM— 1490  kc 
WPID  Piedmont,  Ala.  —  Mod.  CP, 
which  authorized  new  AM,  to  change 
from  1280  kc,  1  kw-D  to  1490  kc,  250 
w-unl.  AMENDED  to  specify  trans, 
and  studio  location. 

License  for  CP 
KVNC   Winslow,  Ariz. — License  for 
CP,   as  mod.,   which  authorized  new 
AM. 

KBRZ  Freeport,  Tex. — License  for 
CP,  as  mod.,  which  authorized  new 
AM. 

AM— 1060  kc 
KWSO  Wasco,  Calif.— CP  to  change 
from  1050  kc,  1  kw-D  to  1060  kc,  unl., 
DA-N.  AMENDED  to  change  power 
from  1  to  10  kw;  DA-N  to  DA-DN; 
change  type  of  trans,  and  trans,  loca- 
tion. 

Renewal  of  License 

Following  stations  request  renewal 
of  license: 

WVLN  Olney,  111.;  KTRY  Bastrop, 
La.;  WNAW  North  Adams,  Mass.; 
WTAC  Flint,  Mich.;  WICA-FM  Ash- 
tabula. 

Change  ERP 
WJPA-FM   Washington,   Pa.— CP  to 
change  ERP  from  6.0  kw  to  4.0  kw. 

Extension  of  Completion  Date 
WFMY-TV  Greensboro,  N.  C. — Mod. 
CP  which  authorized  change  in  exist- 
ing station  for  extension  of  completion 
date  to  4-20-53. 

TENDERED  FOR  FILING 
AM— 850  kc 
WNEL  San  Juan,  P.  R.— CP  to  change 
from  860  kc,  5  kw  to  850  kc,  10  kw; 
install  new  ant.  system  and  change 
trans,  location  from  between  San  Juan 
and  Carolina  to  Barrio  De  Palmas, 
P.  R. 

APPLICATION  RETURNED 
WTVB  Coldwater,  Mich.— License  for 
CP,  as  mod.,  which  authorized  change 


in    hours    of    operation,  increase 
power,  installation  of  DA,  change  L 
ant.  system  and  change  in  trans,  tj  | 

September  24  Decisions  . . 

ACTIONS  ON  MOTIONS 
By  Comr.  E.  M.  Webster 

Columbia    Empire    Telecasters  Ii 
Portland,  Ore. — Granted  motion  to  t;_ 
depositions  in  proceeding  re  appli  K" 
tion,  et  al;  granted  petition  to  am< 
application  to  submit  changes  in  s:o  :(, 
holders,  officers  and  directors;  eng 
eering  data,  etc. 

Mount    Hood    Radio    &    Tele\  is  Is' 
Bcstg.    Corp.,   Portland,   Ore — Gr^n 
petition  to  amend  application  to  si  _ 
mit  revised  technical  specifications 
application  to  increase  height  of  p 
posed  ant.  by  114  ft.;  granted  petitf" 
of  9/11/52  to  amend  application  to  si 
mit  revised  estimated  initial  costs 
construction,  etc. 

Oregon    Television    Inc.,  Portia 
Ore. — Granted  petition  to  amend  apifli 
cation  to  submit  revised  financial  qu 
ifications,  submit  change  in  studio 
cation,  etc;  granted  motion  for  order 
take  depositions  in  proceeding  re 
plication,  et  al. 

Vancouver  Radio  Corp.,  Vancou\ 
Wash. — Granted  petition  to  amend  ; 
plication  to  set  forth  certain  chan 
in  corporate,  financial,  and  other 
formation,  etc;  granted  motion  for 
der  to  take  depositions  in  proceed 
re  application,  et  al- 

Mt.  Scott  Telecasters  Inc.,  PortlaJ|lllN 
Ore. — Granted  petition  to  amend  api 
cation  to  change  proposed  progra 
ming,  height  of  ant,  etc;  granted  n 
tion  to  take  depositions  in  proceed 
re  application,  et  al. 

Portland  Television  Inc.,  Portia: 
Ore. — Granted  petition  to  amend 
plication  in  order  to  specify  increaj 
minimum  hours  of  operation,  subi 
revised  engineering  data  to  show  chai 
in  ant.  and  trans,  site  and  increase 
ant.  height,  etc.;  granted  petition 
take  depositions  in  proceeding  up 
application. 

Westinghouse    Radio    Stations  IrJun 
Portland,    Ore.  —  Granted  petition 
amend  application  to  show  new  e.< 
mated  construction  and  operating  cos 
reduce  height  proposed  ant.,  incre 
vis.  and  aur.  power,  etc. 

KXL  Broadcasters,  Portland,  Ore 
Granted  petition  to  amend  applic 
tion  to  submit  amendment  to  artic 
of  incorporation;  revised  Sec.  V-C  a 
V-G  to  increase  height  of  propos 
ant.  by  300  ft. 

Pioneer  Broadcasters  Inc.,  Portia] 
Ore. — Granted  petition  to  amend  app  j  ] 
cation    for    purpose     of  submittir 
amended  financial  qualifications  of  e 
plicant:    change  proposed  trans,  si 
increase  tower  height  and  power,  e 

Chief,  Broadcast  Bureau  —  Grant 
petition  requesting  dismissal  of  prot 
of  8/28/52.  by  KFDM  Beaumont.  Te 
in  proceeding  re  application  of  Ozai 
Bcstg.  Co.,  Springfield,  Mo.;  prot 
dismissed  as  moot. 

Empire  Coil  Co.  Inc.,  Tampa,  Flah 
Granted  petition  for  dismissal  withe  M! 
prejudice  of  application. 

City  of  St.  Petersburg,  St.  Petersbu: 
Fla. — On  Commission's  own  motion, 
moved  from  hearing  docket  applicat 
of  City  of  St.  Petersburg,  Fla. 

West  Florida  Bcstg.  Service,  Ft.  W 
ton,  Fla. — Granted  petition  for  dism 
sal  of  application  without  prejudice. 

Booth  Radio   &   Television  Statio 
Inc.,  Flint,  Mich. — Granted  petition 
dismiss  without  prejudice  applicatic 
dismissed  as  moot  petition  of  Sept 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

PRECISION  FREQUENCY  MEASUREMENTS 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo 


•  TOWERS  • 

AM  •  FM  •  TV  • 
Completa  Installation 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


<  VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  seen  by  15,500  readers— sta- 
tion owners  and  managers,  chief  en- 
gineers and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities. 


BROADCASTING    •  Telecastin 


II! 


C: 

H 


3^ 


4, 


R 


(CONSULTING  RADIO  &  TELEVISION  ENGINEERS 


JANSKY  &  BAILEY 

eculive  Offices 

National  Press  Building 
Flees  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
aldington,  D.  C.  ADams  2414 

Member  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  1205 

Member  AFCCE  * 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg  — STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


ammercial  Radio  Equip.  Co. 
i  Everett  L.  Dillard,  Gen.  Mgr. 
TERNATIONAL  BLDG.  Dl.  1319 

WASHINGTON,  D.  C. 
O.  BOX  7037         JACKSON  5302 
KANSAS  CITY,  MO. 


Craven,  Lohnes  &  Culver 

AUNSEY  BUILDING  DISTRICT  8215 
WASHINGTON  4,  D.  C 

Member  AFCCE  * 


E  .  C .  PAGE 

CONSULTING  RADIO 
ENGINEERS 
)ND  BLDG.  EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  t  F«m.  Inc. 
j  p  15th  St.,  N.  W.      REpublic  3883 
WASHINGTON,  D.  C. 


LYNNE  C.  SMEBY 

'Registered  Professional  Engineer" 
111  G  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
130  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


BERNARD 

ASSOCIATES 

CONSULTING 

RADIO  ENGINEERS 

5010 

Sunset  Blvd. 

ellywood,  Cali 

F.     NOrmandy  2-6715 

!,  to  enlarge  issues  in  proceeding 
application,  et  al. 

unflower  Television  Co.,  Wichita, 
is. — Granted  petition  to  amend  ap- 
■ation  to  specify  Ch.  10  in  lieu  of  Ch. 
on  Commission's  own  motion,  re- 
zed  application  from  hearing  docket. 
'KY  Radiophone  Co.,  Wichita,  Kan. 
ranted  petition  to  amend  applica- 
i  for  purpose  of  submitting  certain 
rections  to  exhibit  3. 
ort  Arthur   College,   Port  Arthur, 


A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


MclNTOSH  &  INGLIS 

1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  4477 

Member  AFCCE  * 


MILLARD  M.  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 
MICHIGAN  2261 

Member  AFCCE  * 


JOHN  CREUTZ 

319  BOND  BLDG.        REPUBLIC  2151 
WASHINGTON,  D.  C. 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.W.,  Wash.  6,  D.  C. 
Executive  1230 — Executive  5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE* 


JOHN   B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


Tex. — Granted  petition  for  extension 
of  time  to  Sept.  18,  1952,  to  file  reply  to 
Aug.  27  and  29  pleadings  of  Smith  Ra- 
dio Co.,  Port  Arthur,  Tex. 

WNLC  New  London,  Conn. — Granted 
petition  to  intervene  in  proceeding  re 
applications  of  Penn  Jersey  Bcstg  Co., 
Bristol,  Pa. 

By  Hearing  Examiner  Basil  P.  Cooper 
Orange  Television  Bcstg.  Co.,  Tampa, 

(Continued  on  page 


There  is  no  substitute  for  experience 

GILLETT  &  BERGQUIST 

982  NATL.  PRESS  BLDG.       NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 


RUSSELL  P.  MAY 

1422  F  St.,  N.  W.  Kellogg  Bldg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18TH  ST.,  N.  W.    HUDSON  9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR  4-8721 

1 100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV   BROADCAST  ALLOCATION, 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GRANT  R.  WRATHALL 

Aptos,  California 

Appointments  arranged  for 

San  Francisco  Seattle  Salt  Lake  City 
Lot  Angeles        Portland  Phoenix 

Box  260  APTOS— 3352 

Member  AFCCE* 


HARRY  R.  LUBCKE 

CONSULTING  TELEVISION  ENGINEER 
INSTALLATION-OPERATION 
Television  Engineering  Since  1929 
2443  CRESTON  WAY     HO  9-3266 
HOLLYWOOD  28,  CALIFORNIA 


JAMES  R.  BIRD 

Consulting  Radio  Engineer 

Fairment  Hotel,  KYA,  33  Elm  Ave. 

San  Francises  S,  Calif.       Mill  Valley,  Calif. 
DOuglas  t-tSSS  DUnlap  t-4871 


GEORGE  E.  GAUTNEY 

CONSULTING  RADIO  ENGINEER 
1052  Warner  Bldg. 
Washington  4,  D.  C. 
National  7757 


WELDON  &  CARR 

WASHINGTON,  D.  C. 

1605  Connecticut  Ave. 
Dallas,  Texas  Seattle,  Wash. 

4212  S.  Buckner  Blvd.  4742  W.  Ruffner 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING    RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

1011  New  Hampshire  Ave.,  N.  W. 
Republic  6646 
Washington  7,  D.  C. 


WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.W.,  Wash.,  D.  C. 
Phone  ORdway  8071 
Box  2468  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


RAYMOND  M.  WILMOTTE 

1469  Church  Street,  N.W.  DEcatur  1231 
Washington  5,  D.  C. 

Member  AFCCE* 


WALTER  J.  STILES 

Consulting  Television  Engineer 

1003  Loyalty  Building,  Portland,  Oregon 
ATwater  4282 

Washington,  D.  C. — REpublic  6160 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.  Display — Tuesday  preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  254  per  word — $2.00  minimum 
All  other  classifications  30*5  per  word — $4.00  minimum  •  Display  ads.  $15.00  per  inch 

No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  870  National  Press  Bldg.,  Washington  4,  D.  C. 

applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately, 
please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  •  Telecast- 
ing expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted  (Cont'd) 


Help  Wanted 


Managerial 


Manager:  Assistant  manager  for  new 
station  in  Albion.  Michigan.  Should 
know  sales  and  small  market  opera- 
tion. Good  opportunity.  Also  hiring 
salesmen  and  combo  men  with  licenses. 
M.  Wirth,  WOAP,  Owosso,  Michigan. 

Commercial  manager  wanted  by  250 
watt  fulltime  station.  Must  have  a  man 
who  can  create  and  sell  his  creations, 
who  is  willing  to  pound  the  pavement 
for  advancement.  Salary  in  line  with 
proven  ability  plus  commission.  Send 
full  information  to  W.  Kemble,  142 
Main  Street,  Lockport,  N.  Y. 


Salesmen 


CBS  station  in  highly  competitive 
Southeastern  city  will  add  one  sales- 
man to  present  staff.  Remuneration 
on  commission  basis  with  adequate 
draw.  Write  in  full  giving  references 
and  experience.  Box  410R,  BROAD- 
CASTING •  TELECASTING. 

Local  salesman.  Southwestern  network 
affiliate  wants  top  man.  Now  inter- 
viewing. Generous  salary,  car  allow- 
ance, commission.  Photo  necessary. 
Box  486R,  BROADCASTING  .  TELE- 
CASTING. 

Salesman-announcer.  Versatility  and 
love  of  radio  paramount.  Sound  basic 
knowledge  of  sales  both  on  and  off 
air.  Small  Central  Florida  community 
offers  good  sales  potentials  and  pleas- 
ant living  if  you  are  willing  to  work. 
Send  full  particulars  including  phone 
number.  Box  541R,  BROADCASTING 
.  TELECASTING. 

Experienced,  strong,  salesman,  steady. 
Northeast.  High  draw  plus.  Box  542R, 
BROADCASTING  .  TELECASTING. 


Wanted — Experienced  local  sales  man- 
ager for  250  watt  radio  station  in 
Southeastern  New  Mexico.  Must  be 
male  with  car.  Salary  according  to 
ability.  Will  work  with  continuity 
chief.  Immediate  opening.  Write  to 
Dave  Button,  KSVP,  Artesia,  New 
Mexico. 


Salesman  with  good  sales  record,  and 
who  believes  in  aggressive  action,  and 
knows  his  personal  worth,  and  is  con- 
vinced that  his  income  can  only  be 
limited  by  his  own  initiative  and  in- 
genuity, is  needed  immediately  by  an 
independent  1  kw  fulltime  radio  sta- 
tion located  in  the  Tidewater,  the 
largest  market  of  Virginia  and  one  of 
the  fastest  growing  markets  in  the 
country.  Send  photo,  references,  record 
of  sales,  and  weekly  draw  against 
commission  expected  to  William  M. 
Manrov,  Manager,  Station  WCAV, 
Helena  Building,  Norfolk,  Va. 

Wanted.  Experienced  salesman  for 
Michigan  1,000  watt  independent  in 
rich  resort,  industrial  and  agricultural 
area.  Single  market.  WHFB,  Benton 
Harbor,  Michigan. 

Experienced,  married  salesman  will  be 
given  active,  established  accounts  now 
serviced  by  manager.  Weekly  draw 
against  commission.  Car  expense  ar- 
rangement. Personal  interview  neces- 
sary. WLPO,  La  Salle,  HI. 


Announcers 


Florida  coast  station.  Need  two  combi- 
nation men.  Both  must  be  heavy  on 
announcing  that  sells.  Send  tape  or 
disc,  experience  record,  references,  first 
letter.  $80.  for  44  hours.  Box  900P, 
BROADCASTING  •  TELECASTING. 


Help  Wanted  (Cont'd) 

Announcer-engineer  with  first  phone. 
Must  have  top  announcing  ability.  CBS 
station  in  Southeastern  city.  Send  all 
pertinent  information,  salary  require- 
ment, telephone  number,  etc.  Box 
319R,  BROADCASTING  .  TELECAST- 
ING. 

Experienced  announcer  wanted  by 
Minnesota  station.  Must  be  able  to 
type  and  own  car.  Good  salary.  Good 
opportunity  for  right  man  to  earn 
extra  money  selling.  Box  380R,  BROAD- 
CASTING .  TELECASTING. 

Wanted  immediately — announcer-engi- 
neer with  first  class  to  work  in  250 
watt  network  station  in  Southeastern 
New  Mexico.  Good  salary  depends  on 
experience  and  ability.  Box  385R, 
BROADCASTING  .  TELECASTING. 

Personality  DJ,  chuckle-provoking  ad- 
lib,  zany,  trick — "cue-ins,"  character 
voices — impersonations.  Single.  Ohio. 
Box  434R,  BROADCASTING  .  TELE- 
CASTING. 

Morning  personality  by  Midwest  5  kw 
station.  Capable  of  handling  Western 
shows  and  building  strong  morning 
audience.  Unlimited  opportunity  in 
one  of  Midwest's  most  progressive 
stations.  Send  audition,  photo,  full 
details  and  salary  requirements  to  Box 
463R,  BROADCASTING  •  TELECAST- 
ING. 

Network  station  has  immediate  open- 
ing for  staff  announcer  who  can  do 
good  news  job.  Send  all  information, 
salary  requirements  and  audition  first 
letter.  Box  485R,  BROADCASTING  . 
TELECASTING. 

Operator  -  announcer  with  first  class 
phone.  Announcing  experience  pre- 
ferred. Mutual  -  ABC  affiliate.  Ideal 
working  conditions.  $65.00  to  start.  Box 
505R,  BROADCASTING  .  TELECAST- 
ING. 

Wanted:  Announcer-engineer.  Florida 
West  Coast  station.  Send  resume,  audi- 
tion. Replies  confidential.  Box  506R, 
BROADCASTING  .  TELECASTING. 

Five  kw  Northeastern  Ohio  network 
affiliate  needs  experienced  and  versa- 
tile sports  announcer  start  immedi- 
ately. Send  full  information,  disc  or 
take  picture  and  references.  Box  535R, 
BROADCASTING  .  TELECASTING. 

Engineer-announcer,  1  kw  Southeast 
independent,  TV  future.  $60.00  for  40 
hours,  lVz  overtime.  Send  disc  or 
tape,  picture,  employment  record, 
etc.  Box  527R,  BROADCASTING  • 
TELECASTING. 

Announcer-engineer,  first  phone.  An- 
nouncing all  important.  Disc  required. 
ABC  affiliate,  Rocky  Mountain  region. 
An  excellent  job  to  the  right  man. 
Box  530R,  BROADCASTING  .  TELE- 
CASTING. 

Here  is  a  wonderful  opportunity  for 
a  disc  jockey  who  can  build  an  au- 
dience and  sell.  We  need  a  strong  per- 
sonality who  wants  to  live  in  a  medium 
sized  Midwestern  city  and  become  a 
part  of  one  of  the  most  progressive 
and  effective  radio  operations  in  the 
country.  Send  full  information,  tape 
and  picture,  first  letter.  Box  545R, 
BROADCASTING  .  TELECASTING. 

$70.00  per  week.  Announcer  with  first 
class  ticket.  Central  North  Carolina. 
Must  be  good  announcer.  Box  548R, 
BROADCASTING  .  TELECASTING. 

Announcer  for  night  shift,  with  knowl- 
edge of  good  music,  ability  to  do  play- 
by-play  would  help  but  not  essential. 
Midwest  250.  Audition  tape  and  ref- 
erences required.  Box  556R,  BROAD- 
CASTING .  TELECASTING. 


Help  Wanted  (Cont'd) 

Top  announcer-engineer  as  DJ,  per- 
sonality for  progressive  independent 
in  major  Northwest  market.  Excellent 
remuneration  for  good  man.  Write 
Box  558R,  BROADCASTING  •  TELE- 
CASTING. 

Combination  announcer-engineer.  First 
ticket.  $275  month.  Permanent.  Wire 
collect.  KCID,  Caldwell,  Idaho. 

Engineer-announcer.  Emphasis  on  an- 
nouncing. Send  complete  details  in- 
cluding audition.  Scale  $80.  for  40 
hours.  KREW,  Sunnyside,  Washington. 

Needed — Mature,  stable  announcer  with 
ability.  Minimum  of  two  (2)  years  ex- 
perience. First  ticket  preferred  but 
not  required.  Salary  $70.00  up  depend- 
ing on  ability  if  you're  good  enough 
to  work  on  a  big  station  yet  will  be 
happy  with  equivalent  pay  scale  on 
progressive  250  watter  in  town  of 
1,300.  Contact  KNCM,  Moberly,  Mis- 
souri. 

Announcer-engineer,  emphasis  an- 
nouncing. $75.00  week.  Mail  audition 
to  KTFS,  Texarkana,  Texas. 

Combination  announcer-engineer  want- 
ed by  WBYS,  Canton,  Illinois.  Send 
disc  or  tape,  full  particulars.  Salary 
strictly  open,  advancement  open,  hous- 
ing good.  Apply  now. 

Combination  announcer-engineer,  first 
class  ticket.  Emphasis  on  announcing. 
Will  take  inexperienced  man  who 
shows  promise.  Kilowatt  daytime  sta- 
tion serving  Southern  Illinois.  Ade- 
quate housing,  good  living  conditions, 
available  recreational  facilities.  $65.00 
per  week  to  start.  Contact  General 
Manager,  WFRX,  West  Frankfort,  111. 

Need  staff  man  strong  on  western 
shows.  $75.00  per  week.  Audition 
records  will  be  returned.  Write  Je- 
rome   Sill,    WMIL,    Milwaukee,  Wis- 


Announcer,  good  staff  and  ad  -  lib. 
$63.00  for  44  hours.  Contact  Jerry 
Stone,  WNDB,  Dayton  Beach,  Florida. 

Announcer-engineer.  Good  announcing, 
willing  worker,  know  music.  Southern- 
er only.  Can  make  chief.  Ideal  work- 
ing conditions,  excellent  salary,  per- 
manent. Send  photo,  audition,  details 
to:  Win  Beaver,  WRAG,  Carrollton, 
Alabama. 

Wanted  —  Announcer  with  first  class 
phone  ticket.  Salary  commensurate 
with  ability.  Opportunity  to  attend 
Mississippi  State  College  on  off  hours. 
Joe  Phillips,  Manager.  Radio  Station 
WSSO,  Starkville,  Mississippi. 

Technical 

Virginia  kw  needs  engineer.  State  min- 
imum salary  expected.  Box  436R, 
BROADCASTING  .  TELECASTING. 

Chief  who  can  announce  wanted  im- 
mediately. $325.  per  month.  Genial 
staff,  small  CBS  station.  Box  440R, 
BROADCASTING  .  TELECASTING. 

Wanted — Chief  engineer  .  .  .  5000  watt 
Midwest  directional.  AM  operation 
with  TV  application.  Send  full  particu- 
lars including  experience  and  minimum 
salary  accepted  to  Box  462R,  BROAD- 
CASTING .  TELECASTING. 

First  class  operator  CBS  in  Southwest. 
RCA  transmitter  close  in.  No  announc- 
ing. $70.00,  48  hours.  Box  554R, 
BROADCASTING  .  TELECASTING. 

Need  immediately,  one  first  class  ex- 
perienced combination  engineer-an- 
nouncer. Starting  wage  $60.00  week. 
Central  Ohio.  Independent.  Ohioians 
preferred.  Box  561R,  BROADCAST- 
ING .  TELECASTING. 


Wanted:  First  class  engineer.  No  ( 
perience    required.    Virginia   netw»'  * 
station.  Excellent  working  conditio 
Box  571R,  BROADCASTING  .  TEI 
CASTING. 


First  class  engineer  for  250  watt  srr 
town  network  station.  Good  chance 
start  at  the  bottom.  Box  580R,  BROA  • 
CASTING  .  TELECASTING. 


Attention  North  Carolina  engineer 

CBS  affiliate  requires  experienced  .  t 

gineer,  interview  necessary.  Box  58  DJ 

BROADCASTING  •  TELECASTING  DC 


Engineer  wanted.  KOPR,  Butte,  M<  f 
tana.  Car  necessary. 

kf 


Chief  engineer.  Must  be  able  to  to  c 
relief  shift  of  announcing.  Scl  & 
$88.00  for  40  hours.  Send  complete  i  lil 
formation  including  audition.  KRE| 
Sunnyside,  Washington. 


Wanted — Chief  engineer,  250  watt  Ci  i 
station  in  Southwest.  Man  we  want  it 
good    technician    and    probably    ni  it 
employed  as  assistant  engineer  at  lari:  ice 
station.   Announcing  ability  desira!  t 
but  not  essential.  Good  salary  to  go 
technician.  Write  full  qualifications 
Jim  Duncan,  KSIL,  Silver  City,  N 
Mexico. 


Have  immediate  opening  for  first  els  — 
operator  with  or  without  experien  » 
call  or  wire  Lloyd  McKinney,  Ch  i»'< 
Engineer,  WACL  Waycross,  Georgia 


Transmitter  engineer  for  5  kw  static! 
Must  have  car.  Advise  experience  alp 
salary  expected.  Contact  Chief  En 
neer,  WGAC,  Augusta,  Ga. 


New  York  regional  station,  directioi 
antenna,  has  opening  for  a  good  en 
neer.  Car  necessary.  Write  WIN 
Binghamton,  N.  Y.  for  interview.  '\ — 
planned. 


Wanted — First  class  operator,  with 
without    experience.    No  announciifs" 
Heavy  on  maintenance  for  small  stfj.^ 
tion   planning   expansion.  WKBI, 
Marys,  Penna. 


First  class  engineers  and  combos 
tickets.  WKEI,  Kewanee,  Illinois. 


Engineer-announcer  with  first  pho 
Send  recording,  state  salary.  WL" 
Erie,  Pennsylvania. 


Immediately — Engineer-announcer    f*  tier 
network  station.  Send  salary  requii 
ments,  background  and  disc  first  It 
ter.  WMLT,  Dublin,  Georgia. 


Wanted — First  phone  man  to  fill  ope 
ing  now.  WRLD,  West  Point,  Georg  pn 


Experienced  first  class  engineer,  ca 
able  of  becoming  chief.  Radio  Stati 
WSSV,  Petersburg,  Va. 


First  phone;  transmitter  operate 
WSYB,  Rutland,  Vermont. 


Licensed  engineer  for  1000  watt  AI 
affiliate.  Experience  helpful  but  n  M| 
necessary.  Excellent  opportunity  f  ir; 
advancement.  Ideal  living  and  worki; 
conditions  in  medium  sized  Michig. 
town.  No  announcing.  Write  or  c; 
WTTH,  Port  Huron,  Michigan. 


First  class  engineer,  no  experien 
required.  Will  train  for  combinati 
work  in  1,000  watt  independent.  Ru 
full  details  to  P.  O.  Box  50.  Ne|esi 
Iberia,  Louisiana. 


Production-Programming,  Other[  ^ 


Experienced  girl  copywriter.  Seer 
tarial  experience  and  shorthand  des: 
able.  Above  average  pay.  Penna.  da 
timer.  Send  lots  of  sample  copy  al 
photo.  Box  278R,  BROADCASTING 
TELECASTING. 


Copywriter  for  busy  independent  We 
ern  New  England  station  to  handle 
copy  writing.  Also,  write  and  broadca  Le 
daily   women's   show,    of   interest  J 
housewives.  Give  complete  details  fit J 
letter.  Excellent  opportunity  with  pri 
gressive   station.   Box   375R,  BROA? 
CASTING  .  TELECASTING. 


ibu 

101 

ft 


News  director.  Here  is  an  opportuni 
at  a  network  affiliate  in  a  large  progre 
sive  market  where  the  station's  cove 
age  also  includes  a  wide  rural  ar 
small  town  audience.  This  is  a  Mi1  L 
Southwest  location.  The  man  we  wa. 
is  now  doing  an  excellent  news  j 
at  a  local  or  regional  station  and 
ready   for    additional  responsibilitic 
Write,  giving  full  particulars  to  Be  j  ■ 
536R,  BROADCASTING  .  TELECASr* 
ING.  |s: 


HI 


rr, 


10 


Help  Wanted  (Cont'd) 

iws  director  -  supervisor,  five  -  man 
|>rts,  farm  and  news  department, 
ily  experienced  men  with  Journal- 
a  Degree  need  apply.  Good  salary 
th  bonus.  5  kw  Midwest.  Box  544R, 
IOADCASTING  .  TELECASTING. 

imediate  opening  for  a  male  or  fe- 
ll lie  continuity  chief.  Experience  pre- 

■  fred.  Complete  charge  of  all  con- 
-I  mity.  Send  letter,  full  details,  copy 
1  nnples.  Healthful  climate,  progressive 
m  tvn.  Salary  according  to  ability.  Write 

I  Dave  Button,  KSVP,  Artesia,  New 
1  »xico. 

f  ipywriter  needed  at  once  50,000  watt 
I  5S  affiliate.  Must  be  able  to  furnish 
ft  ckground  of  successful  experience, 

■  competent  and  stable.  If  inter- 
£  ted  send  photo,  experience  and  full 
il  tails  to  KWKH,  Shreveport,  Louisi- 
V  a. 

-*  semens  director.  Experienced.  Cleve- 
m  id  basic  network.  Send  disc,  tape, 
1  .oto.  Salary  expected  first  reply.  Fill 
if  sition  three  weeks.  Rush.  Send  to 
$  uce  McDonald,  WJW,  Cleveland, 
o  jio. 


Television 


Managerial 


:w  VHF  television  station  important 
.dwest  market  accepting  applications 
f  all  positions  except  general  man- 
er.  Give  complete  details  first  let- 
|.  Include  photo,  experience,  refer- 
ees, salary  expected,  availability 
te.  Box  552R,  BROADCASTING  . 
RECASTING. 


Situations  Wanted 


Managerial 


mager,  assistant  manager,  program 
mager.  AM-TV.  20  years  experi- 
ce  major  networks,  all  phases.  Ag- 
essive,  idea  man,  happily  married, 
o  swell  kids.  Box  482R,  BROAD- 
kSTING  .  TELECASTING. 


?rehandising,  broadcasting  and  com- 
.inications  background;  practicing 
vyer  now  employed  in  radio;  cap- 
le  organizer  -  supervisor;  economy- 
nded.  Box  525R,  BROADCASTING  . 
i  3LECASTING. 


mily  man,  37,  fully  qualified  to  ac- 
pt  and  operate  successfully,  single 
ition  operation.  Sober,  reliable  and 
perienced.  Presently  employed  in  top 
stropolitan  operation.  Background 
mplete  in  all  phases.  Box  526R, 
IOADCASTING  .  TELECASTING. 


(prentice  manager.  Employed  an- 
_J,uncer,  experienced,  wants  to  learn 
inagerial  work  in  Midwest  prefer- 
ly  Wisconsin.  Box  531R,  BROAD- 
lSTING  .  TELECASTING. 


Trisire  manage  new  station  in  small 
■arket.   Excellent   radio  background, 
rst  phone.  Box  563R,  BROADCAST- 
-  -G  •  TELECASTING. 

S  S  

inager  or  sales  manager.  Over  twenty 
ars  of  constructive  radio  background, 
have  the  desire  and  ability  to  do  a 
«  od  job  in  management  and  sales. 
v  n  furnish  the  best  of  reference.  Box 
fR,  BROADCASTING  .  TELECAST- 
G. 


Salesmen 


ft  I  lesman,   college   graduate,  veteran, 
single.  Theatre  press  agent  expe- 
i_  -:nce,  seeks  selling  opportunity  any- 
„iere.  Box  539R,  BROADCASTING  . 
ILEC  ASTING. 


si ; 
J! 


Announcers 


inouncer— six  years.  Staff,  audience 
3ws.  Prefer  West.  Now  employed, 
nimum  $70.  Box  444R,  BROADCAST- 
_   G  .  TELECASTING. 

ung  announcer  with  news  and  DJ 
perience,  veteran  and  single.  Box 
:R,  BROADCASTING  .  TELECAST- 
G. 


inouncer,  DJ,  looking  for  perma- 
ncy  in  East,  Midwest  or  South.  Good 
;a  man!  Box  476R,  BROADCASTING 
TELECASTING. 

Ubilly  personality  DJ.  Must  play 
rsonals.  News,  commercials,  board. 
Dgressive  station  only.  Prefer  Ohio, 
nna.  All  considered.  Background, 
le  request.  Box  514R,  BROADCAST- 
G  .  TELECASTING. 


it  sc  jockey.  Good  staff.  Three  years 
to  id  commercial  experience.  Avail- 
0  ,e  immediately.  Box  529R,  BROAD- 
STING  .  TELECASTING. 


Situations  Wanted  (Cont'd) 

If  experience  counts,  I'm  your  man! 
19  years  radio — 1  year  TV.  Have  an- 
nounced and  produced  top  network 
shows.  News,  DJ,  MC,  etc.  Best  ref- 
erences. Tape,  picture  and  background 
on  request.  Box  528R,  BROADCAST 
ING  .  TELECASTING. 

Experienced  announcer,  deep  resonant 
voice,  operate  console,  draft  exempt, 
sober,  strong  on  DJ,  including  hill- 
billy. Box  533R,  BROADCASTING  . 
TELECASTING.  

Versatile  announcer:  Four  years  con- 
stant experience.  Strong  on  commer- 
cials (punch  or  casual).  Want  good 
future  with  news,  disc  and  interview 
type  shows.  First  phone.  Box  537R, 
BROADCASTING  .  TELECASTING. 

Topflight  announcer,  family  man,  de- 
sires permanency  with  AM  or  TV  sta- 
tion in  Midwest.  Box  538R,  BROAD- 
CASTING  .  TELECASTING.  

Conscientious  announcer  with  first 
phone.  Experienced.  Good  DJ.  Mar- 
ried. Box  540R,  BROADCASTING  . 
TELECASTING.  

Available  now  for  a  real  opportunity. 
Young,  draft  exempt  announcer-con- 
trol board  operator  with  no  aversion 
for  small  communities.  Box  543R, 
BROADCASTING  .  TELECASTING. 

Announcer.  4  years  experience  all 
phases  in  major  Eastern  market,  would 
like  to  grow  with  New  England  sta- 
tion. Travel  anywhere  for  interview. 
Box  550R,  BROADCASTING  .  TELE- 
CASTING^  

Announcer — Dependable,  versatile  with 
six  years  experience  both  announcing 
and  programming.  Top  DJ,  news,  au- 
dience participation.  Excellent  selling 
voice.  Single,  28,  draft  exempt.  Look- 
ing for  position  in  metropolitan  area. 
Contact  this  willing  and  able  worker 
at  Box  553R,  BROADCASTING  •  TELE- 
CASTING^  

Newscaster  3  years  background.  AFRS 
Network.  College  graduate,  single, 
knows  all  boards.  Full  tape  recording 
knowledge.  Available  immediately.  Box 
565R,  BROADCASTING  •  TELECAST- 
ING.  

All-round  announcer,  good  on  news, 
commercials,  man-on-street,  play-by- 
play, seeks  staff  position  with  sports- 
minded  station.  Can  operate  board. 
Single.  Disc  on  request.  Box  566R, 
BROADCASTING  .  TELECASTING. 

Announcer,  strong  on,  commercial,  DJ 
and  news.  Recent  graduate  SRT.  Vet- 
eran, 23.  single.  Anywhere.  Box  567R, 
BROADCASTING  .  TELECASTING. 

Announcer-Top  DJ,  news  or  commer- 
cial man.  Married,  28,  draft  exempt, 
prefer  days.  3>4  years  experience — 
past  2  years  did  all-night  platter  show 
on  50,000  watt  station  (Cincinnati, 
Ohio).  Reference,  photo,  tape  if  re- 
quired. Box  568R,  BROADCASTING  . 
TELECASTING.  

Two  experienced  announcers — to  work 
as  team.  Intelligent  delivery,  effective 
voice  contrast.  We  know  production 
programming  that  sells.  At  present 
handling  eight  commercial  newscasts 
daily.  Extensive  musical  knowledge. 
For  details  write  Box  570R,  BROAD- 
CASTING  .  TELECASTING.  

Announcer-engineer,  first  phone,  vet- 
eran, 26,  one  year  experience.  Strong 
DJ,  friendly,  sincere  delivery.  Box 
572R,  BROADCASTING  •  TELECAST- 
ING. 

Announcer  -  engineer  leading  radio 
school  graduate.  Almost  three  years 
experience.  Straight  announcing — pop, 
classic,  DJ,  special  events,  friendly 
style.  Northeast  only.  Position  as  an- 
nouncer preferred.  Box  573R,  BROAD- 
CASTING .  TELECASTING. 

Bass-voiced  announcer,  family  man, 
wants  position  with  future  and  ad- 
vancement, presently  employed.  Four 
years  experience.  Prefer  Midwest.  Ea- 
ger. Box  574R,  BROADCASTING  . 
TELECASTING. 

Excellent  announcer,  6  years  experi- 
ence, authoritative  news.  Tops  on 
musical  and  live  shows.  Married,  29. 
Box  582R,  BROADCASTING  .  TELE- 
CASTING. 

Good  all-round  staff,  disc  jockey,  news 
man.  Experienced.  Available  anytime 
for  Western  U.  S.  Tape,  letter  and 
photo  on  request.  Jack  Burns,  P.  O. 
Box  885,  Mesa,  Arizona. 

Technical 

Engineer,  experienced  chief,  mainte- 
nance. Excellent  record.  Box  429R, 
BROADCASTING  .  TELECASTING. 

Engineer,  eight  years,  28,  car,  college. 
Permanent.  Notice.  Box  445R,  BROAD- 
CASTING .  TELECASTING. 


Situations  Wanted  (Cont'd) 

Three  years  constructional  experience, 
four  years  operational  experience,  one 
year  chief  engineer  250  watter,  want 
more  work,  more  responsibility  and 
more  money.  Western  state.  Box 
532R,  BROADCASTING  •  TELECAST- 
ING.  

Chief  engineer,  experienced  all  phases. 
Can  announce.  References,  tape  fur- 
nished on  request.  South  preferred. 
Box  534R,  BROADCASTING  •  TELE- 
C  ASTING.  

First  phone — No  broadcast  experience. 
Technical  school  graduate-TV  studio 
transmitter  training.  Married,  veteran. 
Box  546R,  BROADCASTING  .  TELE- 
CASTING^  

First  phone-tech  school  graduate.  No 
experience.  Will  travel.  Single,  25,  one 
vear  college.  Box  547R,  BROADCAST- 
ING  .  TELECASTING.  

Combo — Experienced,  first  class  engi- 
neer and  versatile  announcer.  Quali- 
fied for  both  staff  and  free  lance  work. 
Available  December  1.  Prefers  native 
state  of  California.  Box  557R,  BROAD- 
C ASTING  .  TELECASTING.  

Engineer,  first  phone,  32,  veteran,  4V2 
years  varied  experience  1  kw  to  50  kw 
AM,  FM,  past  year  chief  of  independ- 
ent. Desire  position  large  market  sta- 
tion. Box  562R,  BROADCASTING  . 
TELECASTING.   

First  phone,  IV2  years  experience.  All 
phases  AM  and  TV.  Veteran,  26,  mar- 
ried, will  travel.  Box  564R,  BROAD- 
C ASTING  .  TELECASTING.  

Announcer,  first  phone.  Good  quality 
voice.  Seventy-five  minimum.  West 
only.  Box  569R,  BROADCASTING  • 
TELECASTING.  

Engineer,  first.  One  year  experience. 
Travel.  Edward  Bauer,  34-16  41st  St., 
Astoria,  New  York. 

Transmitter  operator.  First  license, 
considerable  broadcast  experience. 
Single,  move  anywhere.  References. 
Please  specify  requirements.  Lewis 
Sherlock,  General  Delivery,  Denver, 
Colorado. 

Production-Programming,  Others 

Continuity  writer,  4  years  radio  and 
newspaper.  Wishes  North  Central  ter- 
ritory. Box  523R,  BROADCASTING  . 
TELECASTING.  

Top  continuity  man  wants  offer!  Ex- 
perienced and  presently  employed. 
Wants  position  with  future  with  opera- 
tion that's  first  class.  25,  draft  exempt 
and  ambitious!  Writes  copy  that  sells. 
All  replies  acknowledged.  Box  524R, 
BROADCASTING  .  TELECASTING. 

No  genius.  No  hotshot  world  beater. 
Steady  workman  who  knows  his  trade, 
looking  for  program  director's  job.  Ex- 
perienced independent  and  network 
outlets.  Strong  background  of  writing 
and  production.  Solid  ideas  for  pro- 
gramming, promotion  and  merchan- 
dising. Complete  summary  by  return 
mail.    Box   555R,   BROADCASTING  . 

TELECASTING.   

Sports  director:  AM  or  AM  with  TV 
pending.  Four  years  sports  expe- 
rience, steady  advancement— football, 
baseball,  reconstruction,  special  events 
interviews;  staff  announcing.  Also  in- 
terested in  program  direction,  small 
station.  Box  575R,  BROADCASTING  • 
TELECASTING. 


Television 


Managerial 


Director  TV  operations.  Can  set  up  and 
operate  new  TV  station.  Solid  back- 
ground, management,  programming, 
sales.  Now  with  aggressive  television 
station.  Family  man.  Top  references. 
Good  record  in  industry.  Contact  Box 
559R,  BROADCASTING  .  TELECAST- 
ING^  

Production-Programming,  Others 

TV  producer-director,  excellent  aca- 
demic and  actual  television  back- 
ground averaging  20  air  hours  of  di- 
recting for  past  six  months  with  top- 
notch  station,  desires  change.  Very 
best  references.  Box  560R,  BROAD- 
CASTING  .  TELECASTING.  

Available  January  First.  Imaginative 
TV  director.  Two  years  experience. 
Complete  production  background.  Want 
responsibilities.  Box  576R,  BROAD- 
CASTING .  TELECASTING. 


For  Sale 


Stations 


Rocky  Mountain  station.  No  competi- 
tion. Volume  over  $65,000.  year.  Priced 
to  sell.  Box  521R,  BROADCASTING  . 
TELECASTING. 

(Continued  on  next  page) 
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APPLICATIONS 

NOW  BEING 
ACCEPTED  FOR 

RADIO  STATION 

KGKO 

DALLAS,  TEXAS 


POSITIONS  AVAILABLE 
INCLODE: 

Program  Director 

Receptionist  and 

Stenographer 

Announcers 

Bookkeeper 

Salesmen 

Continuity  writers 

Engineers  (must  be 
experienced  with 
directional  arrays) 


Applicants  must  give 
complete  history,  including 
recent  photo. 

LEONARD  COE,  MANAGER 
RADIO  STATION  KGKO 
CLIFF  TOWERS  HOTEL 
DALLAS,  TEXAS 


For  Sale— (Cont'd.) 


Southwest  Texas  fulltime  Mutual, 
single  station  market.  Finest  building 
and  equipment.  Engineer  owner.  Mak- 
ing money.  $55,000.  Box  522R,  BROAD- 
CASTING .  TELECASTING. 


Midwest  station,  AM-FM,  1  kw  xtmr, 
metropolitan  market.  Desirable  loca- 
tion. Monthly  net  $2,000.  Box  549R, 
BROADCASTING  .  TELECASTING. 

Western  and  midwestern  station.  In- 
dependents, affiliates.  Priced  from  $12,- 
000  up.  Jack  L.  Stoll  &  Associates, 
4958  Melrose  Ave.,  Los  Angeles  29, 
Calif. 


Equipment,  etc. 


40-New,  Cat.  No.  14F439,  .25  MFD,  20,- 
000  volts,  D.  C.  General  Electric  capac- 
itors. Case  dimensions:  4-ll/16"x  8"x7" 
high.  11-11/16"  overall  height.  Weight, 
18  lbs.  Price,  $40.00  each  F.O.B.  ship- 
ping point.  Box  515R,  BROADCAST- 
ING .  TELECASTING. 


Used  heavy  duty  guyed  235'  tower. 
Formerly  supported  heavy  FM  antenna. 
Suitable  for  some  TV  antennas.  Dis- 
mantled. Midwest  area.  $1,500.  cash. 
Write  Box  551R,  BROADCASTING  • 
TELECASTING. 


One  Stancil-Hoffman  Minitape,  good 
condition,  contact  Victor  Voss,  Radio 
Station  WWCA,  Gary,  Indiana. 

16mm  Houston  processing  machine. 
Model  K1A.  Like  new.  List  $5,500.  Bar- 
gain at  $3,500.  Camera  Equipment  Co., 
1600  Broadway,  New  York  19,  N.  Y. 

Used  test  equipment.  RCA  69C  noise 
and  distortion  measuring  set  recently 
100%  reconditioned  by  RCA,  in  excel- 
lent shape,  $200.00;  Hewlett-Packard 
325B  noise  and  distortion  set  in  fine 
condition,  $175.00;  Hewlett-Packard 
320B  noise  and  distortion  unit,  old  but 
okay,  $35.00;  National  HF  5  receiver 
with  power  supply,  20-500  MC  regen- 
erative, ideal  for  monitoring  high  fre- 
quency AM  or  FM,  practically  new, 
$50.00.  Terms  cash  with  order,  F.O.B. 
Quincy.  Gates  Radio  Company,  Quin- 
cy,  Illinois. 


Wanted  to  Buy 


Stations 


Wanted  to  buy — Station  in  single  sta- 
tion market  preferably  daytime  out  of 
TV  coverage.  Write  full  particulars 
and  terms  to  Box  602,  Dunn,  North 
Carolina. 


Equipment,  etc. 


Want  used  250  watter  in  good  condition 
for  use  as  spare.  Give  complete  details. 
Prefer  Northeast  area  where  inspection 
is  possible.  Box  374R,  BROADCAST- 
ING .  TELECASTING. 

Wanted— 1,000  watt  AM  transmitter, 
microphones  and  turntable,  state  price, 
make  and  condition.  Reply  Box  578R, 
BROADCASTING  .  TELECASTING. 


Miscellaneous 


Commercial  crystals  and  new  or  re- 
placement broadcast  crystals  for  Bliley, 
Western  Electric,  RCA  holders,  etc., 
fastest  service.  Also  monitor  and  fre- 
quency measuring  service.  Eidson  Elec- 
tronic Co.,  Temple,  Texas,  phone  3-3901. 

FCC  first-phone  in  6  weeks.  Both 
residence  and  correspondence  courses 
available.  Grantham  Radio  License 
School,  6064  Hollywood  Blvd.,  Holly- 
wood 28,  California. 

First  class  phone  license  at  our  resident 
school.  Also  correspondence  course. 
Serving  the  industry  since  1937.  Write 
now  for  catalogue.  Don  Martin  Radio 
&  TV  School,  1653  North  Cherokee, 
Hollywood  28,  Calif. 


Help  Wanted 


Salesmen 


SALES  MANAGER 
AVAILABLE 

Over  25  years  experience.  17  years 
as  vice  president  in  charge  of  sales 
for  a  leading  independent  radio  and 
TV  station.  Complete  radio  &  TV 
knowledge.  Result  -  producing  sales 
executive  with  excellent  background. 
Box  520R,  BROADCASTING  .  TELE- 
CASTING. 


Situations  Wanted 


Managerial 


IDEAS  THAT  SELL 
What  is  radio  or  TV  selling? 
IDEAS?    (I    HAVE  THEM) 
I    am    presently    commercial  manager- 
program    director    independent    now  tops 
in  audience  and  sales  in  4  station  mar- 
ket After  4  years,  present  job  potential 
exhausted.     Want    radio-TV  managerial 
future.  Age  30.  Ten  years  experience  all 
phases    radio;    6    months    TV.  Veteran 
airwork  news-sports.   Box  579R,  BROAD- 
CASTING .  TELECASTING. 


For  Sale 


Equipment,  etc. 


-WILL  SELL- 

IMMEDIATE  DELIVERY 

RCA  TELEVISION  16MM 
PROJECTOR 
TYPE  TP  — 16A 

Also  Jeep  Type  Camera  and 
two  (2)  1850-A  Iconoscope 
Tubes. 

L.  SHERMAN  ADAMS 

200  Berkeley  St., 
Boston  16,  Mass. 


Top  Network  Stations 


East 
S250.000.00 

A  well-established  earner  in 
one  of  the  most  desirable  East- 
ern markets.  This  station  domi- 
nates its  area  and  has  excellent 
TV  prospects.  Financing  ar- 
ranged. 


West 
S4.JO.OOO.OO 

An  outstanding  property  with 
an  excellent  record  of  substan- 
tial earnings.  Good  TV  posi- 
tion. Net  quick  of  more  than 
$125,000.00.  included.  Financ- 
ing arranged. 


Appraisals  •  Negotiations  •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO  STATION  AND  NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bide. 
Sterling  4341-2 


CHICAGO 
Bay  V.  Hamilton 

Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith. 
235  Montgomery  St. 
Ezbraok  2-5S72 


nmn».nlL.....1.v.f..[1.r  


FCC  Actions 

(Continued  from  page  111) 

Florida — Granted  petition  to  amend  ap- 
plication to  specify  new  site  which  will 
not  constitute  a  possible  air  naviga- 
tion hazard  and  to  bring  application 
up-to-date  with  respect  to  proposals  for 
financing,  et  al. 

KHIT  Lampasas,  Tex. — Granted  pe- 
tition for  continuance  of  hearing  in 
proceeding  re  application  for  renewal 
of  license  from  Sept.  15  to  date  to  be 


For  Sale— (Cont'd.) 


—TV  APPLICANTS— 
NEW 
TV  TRANSMITTER 
AVAILABLE 

Make  offer  for  brand  new  RCA 
TT58  Channel  7-13  TV  trans- 
mitter, tubes,  SB  filter,  crys- 
tals, control  console  included. 
Transmitter  crated,  ready  to 
ship  from  RCA,  Camden. 

Box  511R 

BROADCASTING  • 

TELECASTING 


EQUIPMENT  FOR  SALE 

Western  Electric  AM  transmitter  451- 
Al,  tubes  and  two  702A  crystal 
oscillators  with  7A  crystals  for  1340 
kc. 

General     Radio     frequency  monitor 
type  11 81 A  with  tubes  and  crystal. 
Modulation   monitor  type  193A  with 
tubes. 

Limiting  line  amplifier  with  tubes.  An- 
tenna tuning  unit  type  Western  Elec- 

•  trie. 

400  ft.  %"  coaxial  transmission  line, 
70  ohm  nominal  impedance. 

2  Rek-O-Kut  turntables,  model  G2 
mounted  on  a  turntable  cabinet,  side 
by  side  with  associated  switches,  etc. 

3  Hi-fidelity  monitor  amplifiers,  WE 
type  124  with  tubes. 

1  Par-metal  relay  rack. 

1  Rek-O-Kut  disc  recorder  with  heavy 
duty  drive  turntable,  overhead  cut- 
ter drive  assembly,  amplifier,  switch- 
es and  cabinet. 

Program  line  equalizer. 

2  Brush  Soundmirror  tape  recorders. 
Model  401. 

3  12"  monitor  speakers  mounted  in 
wall  baffles. 

Portable  remote  amplifier  WE  type  22D 
with  carrying  case  power  supplies  and 
tubes. 

2  WE  microphones  type  639A,  3  AV 
635  microphones  ana  cordage. 
All  equipment  in  good  condition  and 
most  attractively  priced  for  quick  sale. 
Change  to  1,000  watts  makes  above 
equipment  available. 

Contact 
RADIO  STATION  WLEX, 
LEXINGTON,  KENTUCKY 


Employment  Service 


EXECUTIVE  PLACEMENT  SERVICE 

We  have  selected  General,  Com- 
mercial and  Program  Managers; 
Chief  Engineers,  Disc  Jockeys 
and  other  specialists.  Delays  are 
costly;  tell  us  your  needs  today. 

Howasd  S.  FsAzim 
TV  &  Radio  Management  Consxdtanta 
708  Bond  Bldg.,  Washington  5,  D.  C. 


announced  after  Commission  has  acte 
on  presently  pending  petition  to  r< 
consider  and  grant  application  withoi 
hearing. 

By  Hearing  Examiner  Leo  Resnick 
Chief,  Broadcast  Bureau  —  Grante 
petition  for  extension  of  time  fro<  > 
Sept.  19,  to  Oct.  3,  1952,  for  all  partie 
for  filing  proposed  findings  with  respe< 
to  remaining  issues  in  proceeding  i 
applications  of  Paramount  Picture 
Inc.,  et  al  and  notice  is  given  that  fa\ 
orable  consideration  will  not  be  grante 
any  petitions  for  further  extensions  i 
time. 

By  Hearing  Examiner 
H.  B.  Hutchison 

WDAS  Philadelphia  —  Granted  pet 
tion  for  order  authorizing  taking  i 
depositions  of  certain  witnesses 
proceeding  re  applications  of  Per 
Jersey  Bcstg.  Co.,  Bristol,  Pa.  on  Sep 
22,  1952,  in  Philadelphia. 

Vacationland  Bcstg.  Co.,  Fort  Wa 
ton,  Fla. — Granted  petition  to  amer 
application  to  reflect  change  of  appl, 
cant  from  partnership  to  corporatioi 
to  change  name  of  applicant  to  Vaci 
tionland  Bcstg.  Co.  Inc.,  to  show  stoc 
interest  in  new  corporation;  applicj 
tion,  as  amended,  is  removed  froi 
hearing  docket. 


BAP 

ior. 
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By  Hearing  Examiner 
James  D.  Cunningham 
Denver  Television  Co.,  Denver,  ^ 

— Granted  petition  to  amend  appiici 
tion  to  supply  names  of  additional  pej 
sons  who  will  become  stockholders 
event  of  grant  of  CP  to  petitione 
revised  financial  data;  change  locatic 
proposed  main  studio  and  to  increas 
ant.  height,  etc.;  application,  as  amenc 
ed,  continued  in  hearing  status. 

KMYR  Bcstg.  Co.,  Denver,  Col. 
Granted  supplemental  motion 
amend  application  to  include  currei 
financial  statement,  additional  agree 
ments  with  stock  subscribers,  and 
vised  data  concerning  program  plan 
application,  as  amended,  is  continue 
in  hearing  status. 

September  24  Applications  .  . 

ACCEPTED  FOB  FILING 
Increase  Antenna  Height 
WKAB  Mobile,  Ala.— CP  to  increa 

ant.  height. 

Modification  of  CP 
WAMI   Opp,   Ala.— Mod.   CP,  whic 
authorized  new  AM,  for  approval 
ant.,  trans,  and  studio  location. 
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AM— 1580  kc 
WBRD  Ft.  Lauderdale,  Fla.— CP  1 

change  from  1580  kc,  250  w-D  to  15 
kc,  1  kw-unl.;  install  DA-DN;  inst2 
new  trans.  AMENDED  to  make  change  1£ 
in  DA-N.  (P 


Change  Transmitter  Location 
WGGA    Gainesville,  Ga.— Mod. 

which  authorized  changes  in  eadstinfei 
AM,  to  change  trans,  location. 
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Extension  of  Completion  Date 
WKSR    Pulaski,    Tenn.  —  Mod.  Cr" 

which  authorized  changes  in  existir . 
AM,  for  extension  of  completion  date 
WRCM  (FM)  New  Orleans— Mod.  CI 
which  replaced  expired  CP  which 
thorized    new   FM,   for  extension 
completion  date. 

Change  Operating  Hours 
KLVL  Pasadena,  Tex. — CP  to  chanjjK 
from  D  to  unl.;  500  w-N,  1  kw-D;  ir 
stall    DA-N;     AMENDED    to  mak 
changes  in  DA  system. 

Replace  Expired  CP  jKDE 
WSTP-FM   Salisbury,  N.   C— CP  1 ik 

replace  CP,  to  make  changes  in  exis'111 
inff  FM.  which  exDired  6-10-52. 


ing  FM,  which  expired  6-10-52 
Renewal  of  License 


Km 


Following  stations  request  renew,  r 
of  license: 


WJLN  (FM)  Birmingham,  Ala 
WTMX-FM  St.  Louis,  Mo.;  WMIX-F 
Mt.  Vernon,  HI.;  WCPO-FM  Cincir 
nati;  WPEN-FM  Philadelphia;  WSVS 
FM  Crewe,  Va.;  WEAU-FM  Eau  Clair. 
Wis.;  WRNJ-FM  Racine,  Wis.;  WBT 


(TV)  Charlotte,  N.  C;  WTMJ-TV  Mi)  w 


waukee;  KFMB-TV  San  Diego;  KNB 
(TV)  Hollywood;  WNBQ  (TV)  Chicage 
WGN-TV  Chicago. 

License  for  CP 


KVIM  New  Iberia,  La. — License  fc^, 
CP,  which  authorized  change  in  fr^j 
quency. 

WDMJ  Marquette,  Mich.— License  f c 
CP,  as  mod.,  which  authorized  changiu 
in  frequency,  power  increase,  installs  l?in 
tion  of  DA-N  and  change  in  tran:^ 
location. 

Move  Antenna  and  Transmitter 

WMAW  Menominee,  Mich. — Mod.  CI 
as  mod.,  which  authorized  new  A1V 
to  move  ant.  and  trans.  135  ft.  nort 
to  studio  location. 

AM— 960  kc 

WLXW  Carlisle,  Pa.— CP  to  changjaj  '» 
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lency  from  1380  kc  to  960  kc  and 
|  i  changes  in  ant.  system. 
Modification  of  CP 
IAP   Norfolk,   Va.— Mod.    CP,  as 
,  which  authorized  new  AM,  to 
'  ge  trans,  type  and  specify  studio 
ion  at  300  Portlock  Bldg.,  Taze- 
■  &  Granby  St.,  Norfolk,  Va. 

Change  ERP 
KNB-TV  New  Britain,  Conn.— Mod. 
which  authorized  new  TV,  to  in- 
se  ERP  from  180  kw  vis.  90  kw 
to  206  kw  vis.  103  kw  aur.;  move 
5.  from  3.4  mi.  NE  Southingham 
tford),  Conn,  to  Rattlesnake  Mt., 
i.  SE  of  junction  of  U.  S.  Rt.  6  and 
lecticut  Rt.  10,  south  of  Farming- 
Conn. 

OW-TV  Omaha,  Neb.— Mod.  CP, 
■h.  authorized  changes  in  existing 
to  change  ERP  from  16.2  kw  vis. 
:w  aur.  to  100  kw  vis.  50  kw  aur.; 
ige  name  to  Meredith  WOW  Inc.; 
s.  type  from  vis.  and  aur.  RCA 
5A  to  vis.  and  aur.  RCA  TT-25-AL. 

Change  Antenna  Height 
SYR-TV  Syracuse— Mod.  CP,  which 
Lorized  changes  in  existing  TV,  to 
ige  overall  height  above  ground 
i  580  ft.  to  597  ft.  and  ant.  type 
i  GE  TY-26-C  to  GE  TY-12-E. 

APPLICATION  DISMISSED 
Extension  of  Completion  Date 
WOC   Manitowoc,  Wis.— Mod.  CP, 
mod.,  which  authorized  new  AM, 
extension  of  completion  date. 

>tember  25  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Modification  of  CP 
EKI  Henderson,  N.  C— Mod.  CP, 
ch  authorized  new  AM,  for  ap- 
val  of  ant.,  trans,  and  studio  loca- 
and  change  type  trans.  AMEND- 
to  change  trans,  location  and  make 
nge  in  ant.  and  ground  system. 

Renewal  of  License 

ollowing  stations  request  renewal 
!  license : 

7FRX  West  Frankfort,  111.;  WCLC 
it,  Mich.;  WJPD  Ishpeming,  Mich.; 
•HS  Shelby,  N.  C;  WHAM  Marin- 
Wis.;  WTAX-FM  Springfield,  111.; 
iiBQ-FM  Dubuque,  Iowa;  WEEI-FM 
;ton,  Mass.;  WMFM  (FM)  Madison, 
i.;  WDLB-FM  Marshfield,  Wis. 

FM— 107.1  mcs 
VFUM    (FM)    Flint,    Mich. — CP  to 

nge  to  commercial  FM;  change 
quency  to  107.1  mc. 

Change  ERP 

,mUM-TV  Reading,  Pa.— Mod.  CP, 
ich  authorized  new  TV,  to  change 
P  from  260  kw  vis.  134  kw  aur.  to 

(  kw  vis.  136  kw  aur.;  trans,  loca- 
i  from  2.8  mi.  SSW  of  Summit 
tion  near  Reading,  to  2.7  mi.;  ant. 
ght  above  average  terrain  from 
0  ft.  to  1766  ft. 

VTVT    (TV)    Chattanooga,  Tenn.— 
d.  CP,  which  authorized  new  TV, 
change  ERP  from  275  kw  vis.  140 
aur.  to  232.174  kw  vis.  135.454  kw 
trans,  location  from  atop  Look- 
■:  Mtn.,  near  Incline  Station,  to  atop 
'Dkout  -Mtn.,  Scenic  Hgwy.  approx. 
7  mi.  Tenn.-Ga.  boundary  line;  stu- 
'  location  from  atop  Lookout  Mtn. 
948-950  Third  St.,  Chattanooga.;  ant. 
,  ight    above    average    terrain  from 
R)0  ft.  to  1520.63  ft. 

TENDERED  FOR  FILING 
Change  ERP 
SDEN  (TV)  Denver— Mod.  CP,  which 
jthorized   new   TV,   to  change  ERP 
Sim  105  kw  vis.  52  kw  aur.  to  110 
rr  vis.  55  kw  aur. 

I  iVOR-TV  New  York— CP  to  change 
LP  from  9  kw  vis.  11  kw  aur.  to  316 
I  '  vis.  158  kw  aur. 


ptember  25  Decisions 


By  COMMISSION  EN  BANC 
Renewal  of  License 
following  stations  were  granted  re- 
wal  of  licenses  for  regular  period: 
IVILS  Lansing,  Mich.;  WKZO-TV 
ilamazoo,  Mich.;  WBAL-TV  Balti- 
Jie,  MA.;  WSTR  Sturgis,  Mich.; 
SAZ-TV  Huntington,  W.  Va.;  WJW- 
1  Cleveland,  Ohio;  WKRC-FM  Cin- 
mati,  Ohio;  WLDM-FM  Oak  Park, 
ch.;  WOAP-FM  Owosso,  Mich.; 
3RS-FM  Cleveland  Heights,  Ohio; 
HIZ  Zanesville,  Ohio;  WJIM  Lansing, 
ich.;  WKRC  Cincinnati,  Ohio;  WSGW 
ginaw,  Mich.;  WTAC  Flint,  Mich.; 
JPD  Ishpeming,  Mich.;  WTAM  Cleve- 
nd,  Ohio;  WNBK  (TV)  Cleveland, 
NBW   (TV)   Washington,  D.  C. 

Remote  Control  Operation 
,  WTIP    Charleston,    W.    Va.— Waived 
:c.  3.165  of  rules  to  permit  continued 
ieration  by  remote  control  to  Feb. 
1953,  with  same  conditions  as  orig- 
j  al  grant. 
KEAR  San  Mateo,  Calif.— By  order, 

RO  ADC  ASTING    •  Telecasting 


waived  Sec.  3.165  of  rules  to  permit  re- 
mote control  operation  from  local  sun- 
rise to  local  sunset  to  March  1,  1953; 
engineering  conditions. 

WKYW  Louisville,  Ky.— By  order, 
waived  Sec.  3.165  of  rules  to  permit 
remote  control  operation  from  local 
sunrise  to  local  sunset,  from  Oct.  1  to 
Nov.  1,  1952;  engineering  conditions. 

Commission  waived  Sec.  3.265  of 
rules  to  permit  following  FM  stations 
to  continue  remote  control  operation 
until  March  1,  1953,  all  with  same 
conditions  as  in  original  grants: 

WRFL  (FM)  Winchester,  Va.;  WGUY- 
FM  Bangor,  Me.;  KEAN-FM  Sacra- 
mento, Calif.;  also  WEAU-FM  Eau 
Claire,  Wis.,  until  Dec.  1,  1952  (when 
latter's  current  license  expires). 

Oral  Argument  Ordered 
KSOX  Harlingen,  Tex. — Ordered  oral 
argument  to  be  held  at  Washington 
on  petitions  of  WCKY  Cincinnati,  and 
KFBK  Sacramento,  Calif.,  directed 
against  Commission  action  of  Nov.  14, 
1951,  in  granting  application  of  KSOX 
for  mod.  CP  for  nondirectional  opera- 
tion from  sunrise  at  Harlingen  until 
sunset  at  Cincinnati. 

Special  Experimental  Authority 
KNBC-FM  San  Francisco,  Calif.— By 

order,  waived  Sec.  3.265  of  rules  and 
granted  request  for  special  experi- 
mental authorization  to  operate  FM 
trans,  by  remote  control  from  trans, 
site  of  KNBC,  to  March  1,  1953;  engi- 
neering conditions. 

Advised  of  Hearing 
Lebanon     Television    Corp.,  Steitz 
Newspapers    Inc.,    Lebanon,    Pa. — Are 

being  advised  that  applications  for  TV 
stations  on  Ch.  15  are  mutually  ex- 
clusive and  indicate  necessity  of  hear- 
ing. 

Rio  Grande  Television  Corp.,  Roy 
Hofheinz,  Harlingen,  Tex. — Are  being 
advised  that  applications  for  TV  sta- 
tions on  Ch.  4  are  mutually  exclu- 
sive and  indicate  necessity  of  hear- 
ing; with  additional  question  of  Rio 
Grande  corporate  authority  and  cer- 
tain of  its  stockholders'  interest  in 
competing  AM  stations  in  same  area. 

Central  Texan  Television  Co.,  Waco, 
Tex. — Is  being  advised  that  application 
for  new  TV  station  on  Ch.  34  involves 
financial  questions  which  indicate  ne- 
cessity of  hearing. 

Perkins  Bros.  Co.,  KCOM  Bcstg.  Co., 
Sioux  City,  Iowa — Are  being  advised 
that  applications  for  new  TV  stations 
on  Ch.  4  are  mutually  exclusive  and 
indicate  necessity  of  hearing;  with  ad- 
ditional question  about  Perkins  cor- 
porate authority. 

Siouxland  Television  Co.,  Cowles 
Bcstg.  Co.,  Sioux  City,  Iowa — Are  be- 
ing advised  that  applications  for  new 
TV  stations  on  Ch.  9  are  mutually 
exclusive  and  indicate  necessity  of 
hearing;  with  additional  question  about 
Cowles  corporate  authority. 

New  Hampshire  Bcstg.  Inc.,  Union 
Leader  Corp.,  The  Radio  Voice  of 
New  Hampshire  Inc.,  Manchester,  N. 
H. — Are  being  advised  that  applications 
for  new  TV  stations  on  Ch.  9  are  mu- 
tually exclusive  and  indicate  neces- 
sity of  hearing. 

Sangamon  Valley  Television  Corp., 
WM AY-TV  Inc.,  Springfield,  111.— Are 
being  advised  that  applications  for  new 
TV  stations  on  Ch.  2  are  mutually  ex- 
clusive and  indicate  necessity  of  hear- 
ing. 

Great  Plains  Television  Properties 
Inc.,  WCBS  Inc.,  Springfield,  111.— Are 

being  advised  that  applications  for 
new  TV  stations  on  Ch.  20  are  mu- 
tually exclusive  and  indicate  necessity 
of  hearing;  with  additional  question 
about  WCBS  corporate  authority. 

Georgia-Alabama  Bcstg.  Corp.,  Co- 
lumbus Bcstg.  Co.,  Columbus,  Ga. — Are 
being  advised  that  applications  for 
new  TV  stations  on  Ch.  4  are  mutually 
exclusive  and  indicate  necessity  of 
hearing. 

Mid-Continent  Television  Inc.,  Sun- 
flower Television  Co.,  Wichita,  Kan. — 

Are  being  advised  that  applications 
for  new  TV  stations  on  Ch.  10  are  mu- 
tually exclusive  and  indicate  necessity 
of  hearing. 

Petition  Denied 
Telegraph  Herald,  Dubuque,  Iowa — 

By  memorandum  opinion  and  order, 
denied  petition  for  reconsideration  of 
Commission  decision  in  Sixth  Report 
and  Order  which  denied  counterpropo- 
sal to  assign  Ch.  5  and  11  with  limited 
power  to  Dubuque  at  separations  less 
than  minimum.  Comr.  Bartley  con- 
curred. 

Designated  for  Hearing 

Cascade  Television  Co.,  Portland, 
Ore. — Designated  for  hearing  applica- 
tion for  new  TV  station  on  Ch.  8,  in 
same  consolidated  proceeding  with 
other  Portland  applications  scheduled 
for  Oct.  1,  1952,  in  Washington. 
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*  Filed  since  April  14,  of  which  63  have  been  granted. 


New  Applications  .  .  . 

AM  APPLICATIONS 

St.  Charles,  111. — The  Greater  Illinois 
Bcstg.  Co.,  1560  kc,  500  w  day,  250  w 
night,  fulltime.    Filed  Sept.  24. 

Wichita  Falls,  Tex.— W.  Erie  White 
d/b/a  White  Radio  Co.  1050  kc.  250  w 
daytime;  antenna  227  ft.  Estimated 
construction  cost  $24,990,  first  year  op- 
erating cost  $24,000,  revenue  $48,000. 
W.  Erie  White  is  president  and  16% 
owner  of  White's  Auto  Stores  Inc., 
Wichita  Falls.  Mr.  White  also  is  appli- 
cant for  uhf  TV  Ch.  22  in  Wichita  Falls 
[B.T,  July  7].   Filed  Sept.  17. 

TRANSFER  REQUESTS 

KNOG  Nogales,  Ariz. — Assignment  of 
license  from  Border  Bcstg.  Co.  to  Old 
Pueblo  Bcstg.  Co.  for  $20,000.  Princi- 
pals in  assignee  are  radio-TV-movie 
star  Gene  Autry  (48%),  85%  owner  of 
Maricopa  Bcstrs.  Inc.,  licensee  of  KOOL 
Phoenix;  Tom  Chauncey  (20%),  5% 
owner  of  KOOL;  Charles  H.  Garland 
(10%),  5%  owner  of  KOOL;  Robert  C. 
Garland  (10%),  son  of  Charles  H.  Gar- 
land. Old  Pueblo  Bcstg.  Co.  is  licensee 
of  KOPO  Tucson.   Filed  Sept.  22. 

KCNO  Alturas,  Calif.  —  Relinquish- 
ment of  negative  control  by  Chester  T. 
Stuart  and  his  wife,  Phyllis  B.  Stuart, 
by  sale  of  90  shares  of  common  stock 
(25%  of  total)  by  Chester  Stuart  to 
Rowland  H.  Dow  for  $4,500.  Filed 
Sept.  12. 

KJCF  Festus,  Mo. — Assignment  of  li- 
cense by  Amos  A.  Govero,  Donald  M. 
Donze  and  Clifton  M.  Poindexter  d/b 
as  Jefferson  County  Radio  &  Television 
Co.  to  Donald  M.  Donze  tr/as  Jefferson 
County  Radio  &  Television  Co.,  with 
Mr.  Govero  selling  his  partnership  in- 
terest for  $1,000  and  Mr.  Poindexter 
selling  his  interest  for  $2,000.  Filed 
Sept.  18. 

WREN  Topeka,  Kan.  —  Transfer  of 
control  of  WREN  Bcstg.  Co.,  licensee, 
from  co-owners  R.  C.  Jackman,  R.  R. 
Jackman,  F.  C.  Jackman  and  Jean  Jack- 
man  Carter  to  Alf  M.  Landon,  inde- 
pendent oil  operator,  TV  applicant  at 
Topeka  and  65%  owner  of  KSCB  Lib- 
eral, Kan.;  his  wife,  Theo  C.  Landon; 
Mr.  Landon's  mother,  Mrs.  S.  E.  Cobb; 
Margaret  Landon  Mills,  daughter  of  Alf 
Landon;  and  Theo  C.  Landon  as  guard- 
ian of  Nancy  Josephine  Landon  and 
John  Cobb  Landon,  children  of  Alf  and 
Theo  Landon.  Each  will  hold  16%%. 
Consideration:  $2,400  for  stock;  assump- 
tion of  notes  held  by  Jackman  &  Jack- 
man  in  amount  of  $129,090;  purchase 
of  land  at  transmitter  site,  $3,500.  Filed 
Sept.  24. 

WLEX  Lexington,  Ky.  (formerly 
WKLX) — Assignment  of  license  from 
Fayette  Bcstg.  Co.  to  parent  firm,  Cen- 
tral Kentucky  Bcstg.  Co.  No  consid- 
eration. Central  Kentucky,  former  li- 
censee of  WLEX  on  1340  kc  (now 
deleted),  earlier  purchased  WKLX  (now 
WLEX  on  1300  kc)  for  $70,000  [B.T, 
Aug.  18].   Filed  Sept.  25. 

WLXW  Carlisle,  Pa. — Assignment  of 
license  from  Philip  Mathews  to  Richard 
Field  Lewis  Jr.  for  $70,000.  Mr.  Lewis 
is  licensee  of  WINC  and  WRFL  (FM) 
Winchester,  Va.,  and  65%  owner  of 
WFVA  Fredericksburg,  Va.  Filed  Sept. 
22. 

WWSO  Springfield,  Ohio — Acquisition 
of  control  by  Bradley  Kincaid  (owner 
of  740  shares  or  49 '/3%  of  outstanding 
stock)  from  S.  A.  Cisler  Jr.  through 
purchase  of  latter's  740  shares  (49'/3%) 
for  $5,500  cash,  a  1951  Nash  sedan  val- 


ued at  $2,200,  used  TV  set  valued  at 
$100,  50  shares  of  Class  B  non-voting 
capital  stock  of  Radio-Indianapolis  Inc. 
(estimated  value,  $10,000)  and  procure- 
ment of  Mr.  Cisler's  release  from  per- 
sonal liability  of  a  $11,000  promissory 
note  due  to  First  National  Bank  of 
Springfield.  Proposed  acquisition  of 
stock  would  give  Mr.  Kincaid  1,480  of 
1,500  outstanding  shares,  20  shares  (or 
lVs%)  being  owned  by  Robert  Shaw. 
Mr.  Cisler  wishes  to  devote  all  his  time 
to  WKYW  Louisville,  owned  by  him, 
and  other  enterprises.   Filed  Sept.  16. 

Packet  Actions  .  .  . 

OPINIONS  AND  ORDERS 

WARN  Fort  Pierce,  Fla. — Hurricane 
Bcstg.  Service.  By  memorandum  opin- 
ion and  order,  FCC  denied  petition  of 
WWPG  Palm  Beach,  Fla.,  directed 
against  Commission  action  of  March  19, 
1952,  granted  WARN  permit  for  new 
AM  station  on  1330  kc  with  1  kw  day- 
time. Granted  WARN  modification  of 
permit  for  approval  of  antenna,  trans- 
mitter and  studio  site.  Granted  Sept. 
19. 

WCHO  Washington  Court  House,  Ohio 
— The  Court  House  Bcstg.  Co.  By  order, 
FCC  dismissed  application  for  special 
service  authorization  to  operate  un- 
limited time  Sept.  19,  Oct.  10  and  17 
and  Nov.  4.    Order  Sept.  18. 

Woodstock,  Va.  —  Frank  U.  Fletcher 
d/b  as  County  Bcstg.  System.  FCC 
adopted  order  granting  petition  for  re- 
consideration, removal  from  hearing 
and  grant  of  application  for  new  AM 
station  on  1230  kc,  250  w  fulltime; 
engineering  condition.  Mr.  Fletcher  is 
radio  attorney.   Granted  Sept.  19. 

Non-Docket  Actions  .  .  . 

AM  GRANTS 

Andalusia,  Ala.  —  Montezuma  Bcstg. 
Co.,  granted  920  kc,  1  kw  daytime;  engi- 
neering condition.  Estimated  construc- 
tion cost  $18,700,  first  year  operating 
cost  $30,000,  first  year  revenue  $36,000. 
Partners  are  Charles  J.  Ward  (50%), 
owner  of  Ward  Radio  &  Electric  Co., 
Andalusia,  and  Marion  Shelley  Davis 
(50%),  former  partner  of  Dixie  Whole- 
sale Co.,  Andalusia,  interest  of  which 
he  sold  in  1951.  Filed  Oct.  15,  1951. 
Granted  Sept.  25,  1952. 

WPIN  Clearwater,  Fla.— Florida  West 
Coast  Bcstrs.  Granted  CP  change  loca- 
tion from  Clearwater  to  St.  Petersburg 
and  change  transmitter  site.  Operates 
on  680  kc  with  1  kw  day.  Granted 
Sept.  19. 

Baton  Rouge,  La. — Capital  City  Bcstg. 
Co.,  granted  1260  kc,  1  kw  daytime; 
antenna  205  ft.  Engineering  condition. 
Estimated  construction  cost  $29,000,  first 
year  operating  cost  $85,000,  revenue 
$100,000.  Principals  include  Jules  J. 
Paglin  and  Stanley  W.  Ray,  each  50% 
owner  of  WBOK  New  Orleans  and 
KAOK  Lake  Charles.  They  also  seek 
TV  uhf  Ch.  26  at  New  Orleans.  Filed 
Nov.  14,  1951;  granted  Sept.  19,  1952. 

Maryville,  Mo.  —  Maryville  Radio  & 
Television  Corp.,  granted  1580  kc,  250  w 
daytime;  antenna  200  ft.  Estimated  con- 
struction cost  $19,115,  first  year  operat- 
ing cost  $40,000,  revenue  $60,000.  Prin- 
cipals include  President  Dr.  Robert  W. 
Wilson  (10%),  Maryville  dentist;  Vice 
President    G.   Howard    Linton  (10%), 
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pastor  of  First  Baptist  Church,  Mary- 
ville;  Secretary  -  Treasurer  Dale  J. 
Black  well  (10%),  instructor  at  Missouri 
State  College,  Maryville;  J.  D.  White 
(10%),    manager    of    private  airport; 

G.  R.  Williams  (10%),  50%  owner  of 
B.  &  W.  Sporting  Goods,  Maryville; 
J.  S.  Mclntyre,  Metropolitan  Life  In- 
surance Co.  agent,  Maryville;  J.  D. 
Ewing  (10%),  Maryville  attorney;  E.  M. 
Shreve  (10%),  farm  loans;  K.  S.  Ackley 
(10%),  service  station  owner,  and  Dr. 

H.  C.  Bauman  (10%),  physician.  Filed 
July  11,  1951;   granted  Sept.  19,  1952. 

TRANSFER  GRANTS 

KAGH  Crossett,  Ark.  —  Granted  as- 
signment of  license  from  Fleet  Inc.  to 
Julian  Haas  for  $32,000.  Mr.  Haas  is 
commercial  manager  of  KAKK  Little 
Rock,  Ark.  Filed  Aug.  25.  Granted 
Sept.  25. 

KNGS  Hanford,  Calif— Granted  as- 
signment of  license  from  Samuel  and 
Harriett  Beaubaire  to  Earl  J.  Fenston, 

Fresno,  Calif.,  attorney  and  owner  of 
KSJV  Sanger,  Calif.,  for  $606,000  plus 
lease  agreement  for  land  and  building 
for  10  years  at  $600  per  month  and 
option  to  purchase  for  $150,000.  Price 
and  lease  includes  publishing  Hanford 
Daily  Sentinel  and  Hanford  Journal 
(daily)  and  Kings  County  News  (week- 
ly).   Filed  Aug.  5.    Granted  Sept.  25. 

WGFG  Kalamazoo,  Mich.  —  Granted 
assignment  of  license  from  Harold  F. 
Gross  to  Howard  D.  Steere  for  $105,000 
($10,000  down,  $40,000  upon  closing  date 
and  $55,000  within  five  years  at  $11,000 
per  year  plus  interest).  Mr.  Steere  was 
licensee  of  WFEC  Miami,  Fla.,  from 
Feb.  15,  1950,  to  June  1,  1952.  and  now 
is  management  consultant.  Filed  Aug. 
22.    Granted  Sept.  25. 

WTNJ  Trenton,  N.  J. — Granted  trans- 
fer of  control  in  WOAX  Inc.,  licensee, 
from  Charles  E.  Loew,  80  years  old,  and 
Julie  V.  Loew,  85  years,  to  Erling  C. 
Olsen  as  trustee .  for  the  Loews.  Mr. 
and  Mrs.  Loew  wish  continuous  and 
careful  supervision  over  their  affairs 
and  operation  of  WTNJ  and  at  same 
time  are  desirous  of  conserving  their 
health,  application  said.  WTNJ  is  as- 
signed 250  w  day  on  1300  kc.  Filed 
Aug.  7,  1950.    Granted  Sept.  25,  1952. 

KBKO  Portland,  Ore. — Granted  trans- 
fer of  control  from  Mercury  Bcstg.  Co. 
to  W.  Gordon  Allen  and  Thomas  P. 
Kelly  for  $26,000  through  sale  of  320 
shares  of  stock  (75%).  Mr.  Allen  (to 
have  216  of  425  shares  in  KBKO)  is  60% 
owner  of  KGAL  Lebanon,  Ore.,  one- 
third  owner  of  KGAE  Salem,  Ore.,  and 
50%  owner  of  KSGA  Redmond,  Ore. 
Mr.  Kelly  (to  have  105  of  425  shares  in 
KBKO)  is  commercial  manager  of 
KGAE.  Filed  July  14.  Granted  Sept.  25. 


All  Chips  on  Radio 

M.  E.  BLATT  Co.'s  exclu- 
sive and  successful  reliance 
upon  radio  for  advertising  in 
its  Atlantic  City  market 
[B«T,  Aug.  4]  is  recounted 
in  detail  in  a  new  brochure 
by  BAB  and  being  distributed 
to  the  bureau's  members  and 
to  advertising  agencies.  En- 
titled "The  Queen  Keeps  Her 
Crown  —  By  Using  Radio," 
the  eight  -  page  story  notes 
that  the  Atlantic  City  de- 
partment store  has  used 
radio  exclusively  for  its  daily 
advertising  for  the  past  15 
months  and  quotes  M.  E. 
Blatt  as  saying:  "As  far  as 
Atlantic  City  is  concerned, 
newspaper  advertising  wasn't 
50%  efficient.  A  lot  of  items 
we  used  to  advertise  got  no 
response  whatsoever.  But 
we've  had  excellent  response 
to  items  advertised  only  on 
radio.  .  .  ." 


FIRST  full-range  recorded  tapes  for 
commercal  sale  featuring  major  or- 
chestras with  prominent  conductors 
and  soloists  will  be  introduced  by 
MaVoTape  Inc.,  Chicago,  at  Oct.  29- 
Nov.  1  Audio  Fair  in  New  York  City. 


JULY-AUGUST  BOXSCORE 

STATUS  of  broadcast  station  authorization  at  the  FCC: 


-As  of  July  31- 


— As  of  August  31- 


Totat  authorized 

Total  on  the  air 

Licensed  (all  on  air) 

Construction  permits 

Total  applications  pending 

Total  applications  in  hearing 

Requests  for  new  stations 

Requests  to  change  existing  facilities 

Deletion  of  licensed  stations 

Deletion  of  construction  permits 


AM 

FM 

TV 

AM 

FM 

TV 

2,451 

645 

130 

2,470 

643 

143 

2,356 

627 

109 

2,358 

622 

109 

2,338 

584 

96 

2,340 

579 

96 

113 

61 

34 

130 

64 

47 

936 

156 

951 

1,067 

163 

978 

210 

7 

8 

199 

8 

72 

300 

12 

838 

291 

12 

855 

206 

30 

56 

204 

29 

61 

1 

5 

0 

1 

5 

0 

0 

2 

0 

0 

0 

0 

KGHL  SALE 


$lV/2  Million  Package  Deal 

NEW  MONEY  for  the  broadcast 
business  is  expected  with  the  sign- 
ing last  Monday  of  a  $l1/s>  million 
contract  by  Walter  E.  Schott, 
Cincinnati  industrialist  worth  an 
estimated  $40  million,  for  KGHL 
Billings,  Mont.,  in  an  unusual 
package  [Closed  Circuit,  Sept. 
22]. 

The  package  was  sold  by  the 
Northwestern  Auto  Supply  Co., 
Billings.  C.  C.  Campbell  is  North- 
western president.  Papers  will  be 
filed  this  week  for  FCC  approval. 
Mr.  Schott,  who  has  never  had  a 
broadcast  interest,  heads  a  family 
organization  known  as  the  Walter 
E.  Schott  Investment  Co.,  com- 
prised cf  his  wife,  two  sons  and  a 
daughter. 

Mr.  CampelPs  $1%  million  sale 
includes,  in  addition  to  the  5  kw 
station  on  790  kc,  cash,  government 
bonds,  real  estate,  appliance  and 
auto  accessory  distributorships, 
livestock,  buildings  and  a  fully- 
equipped  ranch.  Station  is  affiliated 
with  NBC. 

The  package  provides  for  trans- 
fer of  the  station,  a  three-story 
modern  building  in  which  it  is 
housed,  four  lots,  three  distributor- 
ships covering  Montana  and  Wyom- 
ing for  RCA,  an  auto  parts  firm 
and  Frigidaire,  2,600  registered 
Hereford  cattle  and  a  26,000  acre 
ranch  and  its  properties. 

Negotiations  were  handled  by 
Ray  V.  Hamilton,  partner  and  Chi- 
cago manager  in  Blackburn-Hamil- 
ton, station  brokers.  He  concluded 
the  pact  in  seven  weeks. 

Mr.  Schott  has  interests  in  lum- 
ber, machine  tool,  automobile  sales, 
woodworking  machinery,  automo- 
bile accessory  and  investment  com- 
panies, hotels,  apartments  and 
other  real  estate.  After  the  sale  is 
completed  he  plans  to  retire  to 
California  because  of  his  health. 


C-of-C  Ad  Group 

SEVERAL  broadcasting  execu- 
tives have  been  reappointed  to  the 
Committee  on  Advertising,  U.  S. 
Chamber  of  Commerce,  of  which 
George  E.  Whitwell,  Philadelphia 
Electric  Co.,  is  president.  Continu- 
ing on  the  committee  are  Roger  W. 
Clipp,  WFIL  Philadelphia;  Harold 
E.  Fellows,  NARTB  president; 
Robert  T.  Mason,  WMRN  Marion, 
Ohio,  and  John  Pattison  Williams, 
WING  Dayton,  Ohio. 


REMOTE  CONTROL 

FCC  Grants  Permission 

PERMISSION  to  operate  trans- 
mitters by  remote  control  was 
granted  Thursday  by  FCC  to  a 
number  of  stations  in  all  parts  of 
the  country.  Actions  were  taken 
by  waiver  of  Sec.  3.165  for  AM  and 
3.265  for  FM  stations. 

NARTB  is  spearheading  a  move- 
ment to  obtain  relaxation  of  these 
rules  on  the  ground  that  technical 
progress  in  transmitting  equipment 
eliminates  much  of  the  need  for 
attended  operation.  Unattended 
transmitters  have  been  operating 
successfully  in  Canada,  NARTB 
points  out. 

AM  stations  granted  right  to 
install  remote  control  operation 
were  KEAR  San  Mateo,  Calif., 
and  WKYW  Louisville.  WTIP 
Charleston,  W.  Va.,  was  permitted 
to  continue  remote  operation. 

An  FM  grant  went  to  KNBC- 
FM  San  Francisco.  Given  permis- 
sion to  continue  remote  operations 
were  WRFL  Winchester,  Va.; 
WGUY-FM  Bangor,  Me.;  KEAN- 
FM  Sacramento;  WEAU-FM  Eau 
Claire,  Wis. 


NOT  COMMUNISTS 

Performers  Tell  Probers 

RADIO-TV  performers  Sam  Leven- 
son,  Philip  Loeb  and  Burl  Ives  and 
actress  Judy  Holliday  attribute 
their  association  with  left-wing 
and  radical  causes  to  their  humani- 
tarian leanings.  All  swore  they 
were  not  communists,  and  were  not 
in  sympathy  with  Communism, 
according  to  a  report,  which  was 
released  by  the  Senate  Internal 
Security  subcommittee  investigat- 
ing subversive  infiltration  of  radio, 
TV  and  the  entertainment  industry. 

Report  was  second  transcript  of 
testimony  involving  radio-TV 
which  subcommittee  has  released. 
Last  month  subcommittee  charged 
that  Radio  Writers  Guild  was  con- 
trolled by  pro-Communists  [B»  T, 
Sept.  1]. 


Belding  Talks  to  Club 

SPEAKING  on  "Growing  Up  in 
Advertising,"  Don  Belding,  presi- 
dent, Foote,  Cone  &  Belding  Inc., 
Los  Angeles,  started  a  new  series 
of  programs  for  the  Junior  Adver- 
tising Club  of  Los  Angeles,  last 
Tuesday. 


Industry  Must  Police 

(Continued  from  page  32) 

gramming  standards  and  we 
conscious  of  their  responsibilities 
the  public. 

-  The  subcommittee  made  an  jfee 
spection  tour  of  the  facilities  'jjj 
NBC  Tuesday  and  of  CBS  Wedneiafa 
day. 

Mr.  Gold,  who  spoke  on  beh; 
of  film  producers,  film  distributo: 
film  department  repi-esentatives 
T  V  stations  and  adverti 
agencies  belonging  to  the  Nation  ^ 
Television  Film  Council,  emphwF 
sized  that  a  "rigid  deterrent 
obscenity  and  offensiveness  in  te! 
vision  programming  already  exis 
— 'public  acceptance.' 

Greatest  flurry  of  interrogate 
came  when   Mr.   Levy  said  t 
ACLU's    position    was  that 
NARTB   TV   Code  violated  FQp 
rules  regarding  the  responsibiliti 
of  licensees  and  also  that  it  pro 
ably  violated  the  anti-trust  lawtte 
He  maintained  that  under  trfe  a 
Code,  Death  of  a  Salesman  cou 
not  be  shown  because  it  showeJTcit 
suicide  as  a  solution  to  a  probler 
He  also  said  that  the  religious  pr< 
visions  of  the  Code  probably  bannt 
the  showing  of  the  Italian  motk.s 
picture,  "The  Miracle." 

Mrs.  Smart  submitted  results  els' 
a  survey  taken  among  parents  c1^ 
1,000  parochial  school  children  into 
the  Washington  suburb  regardin 
children's  programs.  Most  of  thei 
were  critical. 

Mr.  McAloon  urged  the  commiij^ 
tee  to  look  into  the  prospect  o 
forcing  broadcasters  to  use  guicf^1 
ance   from  child   experts  in  th 
choice  and  production  of  children'  ^'8 
shows.    Crime,  horror  and  violenc 
in  children's  programs  do  play  on 
part  in  contributing  to  juvenile  de 
linquency,  Mr.  McAloon  said.  H 
emphasized  that  radio  and  TV  werfBI 
not  solely  responsible  and  that  thei 
greatest  impact  was  on  unstabh 
children.    He  also  held  out  higlfr 
hopes  for  the  future  of  educationa 
TV  stations. 
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TOPEKA  PURCHASE 

WREN  Sale  Filed  Wifh  FCOs 

iml 

SALE  of  WREN  Topeka,  Kan.,  byt£f 
R.  C.  Jackman  and  family  to  All  e] 
M.  Landon  and  family  for  $2,40Casf 
plus  assumption  of  notes  totaling 
nearly  §130,000  is  reported  in  an 
application   filed   with   FCC  last 
week  for  approval.  Station  reported  p 
deficit  of  some  $65,000  as  of  July* 
31. 

Mr.  Landon,  independent  oil  pro 
ducer,  seeks  uhf  TV  Channel  42' 
at  Topeka  and  is  65%  owner  of 
KSCB  Liberal,  Kan.  WREN  earlier 
had  filed  for  Channel  42  at  Topekatt. 
but  its  application  was  returned  s 
as  incomplete  [B»T,  Aug.  25].  Mr. 
Landon  and  his  family  also  pay 
S3,500  for  land  at  the  WREN  trans- 
mitter site,  the  transfer  application 
stated.  WREN  is  assigned  5  kw,  di- 
rectional night,  on  1250  kc.  It  is 
an  ABC  affiliate. 
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Joint  Applicants 

( Continued  from  page  57 ) 

wn,  president  of  KWFT,  and 

d  Kelley,  president  of  KTRN, 

•xplain  the  action.    It  stated: 

;e  combined  experience  and  tech- 
l  know-how  of  the  joint  applicants 
give  valuable  guidance  to  the 
ating  staff  of  the  proposed  new 
vision  station.  It  would  assure  top- 
ity,  successful  TV  operation  for 
important  metropolitan  area. 

fficers  of  Wichita  Falls  Tele- 
on  Inc. :  President  Brown ;  Vice 
sidents  Houston  H  a  r  t  e, 
:RN);  John  H.  Rowley 
NFT),  and  Rhea  Howard 
TRN);  Mr.  Kelly,  secretary; 
v  Treasurer  Frank  M.  Dowd, 
las. 

he  application  specifies  an  ef- 
;ive  radiated  power  of  22.3  kw 
lal  with  an  antenna  495  ft. 
ter  was  located, 
roposed  location  for  studios  and 
ismitter  will  be  a  plot  of  land 
ire  KTRN's  original  FM  trans- 
ter  was  located. 

e  are  subordinating  our  own  re- 
:tive  interests  in  TV  stations  at 
hita  Falls  in  order  to  bring  TV  to 
city  several  years  earlier.  Com- 
itive  hearings  on  the  separate  ap- 
ations  of  our  firms  for  Channel  6 
ild  conceivably  delay  by  several 
rs  the  day  when  Wichita  Falls  TV 
owners  could  receive  programs  on 
channel. 

he  fact  that  there  are  already  three 
licants  for  the  only  two  vhf  chan- 
allocated  to   Wichita   Falls  pre- 
ts  a  problem  .  .  .  and  a  challenge, 
have  met  this  challenge  with  a 
to  sacrifice  our  own  personal  in- 
st  in  favor  of  the  larger  public 
rest.  We  are  advised  by  our  at- 
leys  that  pursuit  of  individual  ap- 
ations  by  both  firms  would  tie  up 

channel  for  up  to  two  years, 
istead,  we  have  formed  a  new  cor- 
ation  which  will  represent  interests 
both  local  broadcasters  in  joint,  but 
ependent  operation  of  a  first-class 
vision  station  at  Wichita  Falls. 

\llen  M.  Woodall,  president  and 
3-third  owner  of  WDAK,  is  also 
e  president  and  one-third  owner 
WBML  Macon.  He  is  vice  presi- 
it  of  the  joint  Macon  applicant, 
i'icon  Television  Co.  An  earlier 
>ry  incorrectly  stated  Mr.  Wood- 
was  not  an  officer  in  Macon 
I  levision. 


rewart  Succeeds  Vasoll 

|  C.  STEWART,  general  manager 
Kenyon  &  Eckhardt,  New  York, 
s  been  elected  treasurer  and  a 
:mber  of  the  executive  committee, 
cceeding  Charles  H.  Vasoll,  treas- 
er,  who  retires  Sept.  30.  Mr. 
isoll  will  continue  as  a  consul- 
nt. 


P  REVOCATION 

Df  WBRN  Asked  by  WCEN 

EVOCATION  of  Paul  Brandt's 
nstruction    permit    for  WBRN 
|  g    Rapids,    Mich.,    because  of 
\i  leged  overlap  with  his  WCEN 
it.  Pleasant,  Mich.,  is  requested 
;   a  petition  filed  with  FCC  last 
,•  aek  by  Nathan  Williams,  con- 
lting  engineer  at  Oshkosh,  Wis. 
.  Mr.  Williams  charges  that  29% 
the  rural  area  and  24.9  of  the 
>pulation  living  within  the  pri- 
ary  contour  of  WBRN  is  also 
ithin    the    primary    contour  of 
•CEN. 


CLEVELAND  radio  sales  managers  give  two  departing  compatriots  a  sendoff: 
L  to  r  (seated).  Jack  Maurer,  WHK  sales  manager,  who  becomes  part  owner 
and  manager  of  WHKK  Akron;  Keith  Baldwin,  WERE  sales  manager,  who 
joins  WAKR  Akron  as  assistant  to  the  president;  Bill  Brusman,  Mr.  Maurer's 
successor  at  WHK;  Bob  DeTchon,  who  recently  became  WJMO  general  and 
sales  manager;  Standing,  Hal  Waddell,  WJW;  Hal  Gallagher,  WTAM;  John 
Garfield,  WGAR;  Jack  Kelly,  WSRS;  Charles  Phillips,  WTAM;  Walberg  Brown, 
WDOK,  and  Bill  Dix,  WTAM. 


STEEL  SHORTAGE 


Threatens  New  Station 
Construction 


THERE  will  be  "virtually"  no  starts  permitted  on  new  major  radio-TV 
station  construction  involving  heavy  use  of  steel  until  next  spring,  it  was 
learned  last  week. 

The  Defense  Production  Administration  is  preparing  an  order  which 
will  preclude  new  industrial  and  *  


commercial  building  not  adjudged 
"essential"  or  "defense-supporting" 
and  requiring  more  than  nominal 
quantities  of  materials  permitted 
under  self-certifying  procedures. 

The  new  government  order,  ex- 
pected the  middle  of  this  week, 
will  carry  forward  basic  recom-' 
mendations  agreed  upon  last 
August  by  DPA  and  a  construc- 
tion industry  advisory  committee. 
These  set  forth  rigid  criteria  for 
construction  as  an  aftermath  of 
the  steel  strike.  It  was  indicated 
at  that  time  that  new  radio  and 
television  construction  involving 
substantial  quotas  of  steel,  copper 
and  aluminum  would  be  deferred 
until  after  Dec.  31,  1952  [B*T, 
Aug.  11]. 

Allocations  of  copper  and  alumi- 

PAUL  E.  FAUST 

Advertising  Veteran  Dies 

FUNERAL  services  were  conduct- 
ed in  Evanston,  111.,  Saturday  morn- 
ing for  Paul  E.  Faust,  75,  secre- 
tary-treasurer and  partner  of  Fea- 
ture Radio,  Chicago.  He  died  last 
Wednesday  in  St.  Mary's  hospital, 
Evanston,  where  he  had  been  re- 
covering from  a  heart  ailment  since 
June.  A  52-year  advertising  veter- 
an, he  was  a  founder  of  the  Amer- 
ican Assn.  of  Advertising  Agen- 
cies. 

Mr.  Faust  is  survived  by  three 
sons  and  two  daughters.  Sons  are 
Holman  Faust,  formerly  active  in 
Mitchell-Faust  agency  and  Schwim- 
mer  &  Scott,  Chicago,  and  now  an 
advertising  consultant  and  re- 
searcher, and  Dudley  Faust,  east- 
ern sales  manager  for  CBS  Radio 
in  New  York. 


num  will  remain  virtually  at  the 
same  level  for  the  first  quarter 
of  1953 — from  January  through 
March.  But  the  effects  of  the  steel 
cut-off  will  rule  out  any  new  build- 
ing starts  until  after  April  1. 

It  was  understood  that  applica- 
tions for  steel  on  projects  already 
underway  —  either  approved  or 
promised  by  the  governments — 
would  be  granted.  The  steel  im- 
passe is  expected  to  break  during 
the  second  quarter  of  next  year. 

In  the  meantime,  of  course, 
broadcasters  still  may  self-author- 
ize up  to  4,000  pounds  of  aluminum, 
5,000  pounds  of  copper  and  the 
usual  25  tons  of  steel  without  ap- 
proval of  the  National  Produc- 
tion Authority,  operating  arm  of 
DPA.  This  will  cover  minor  altera- 
tion and  remodeling  projects. 

How  this  would  affect  potential 
TV  station  grantees  was  not  im- 
mediately ascertained.  It  was  be- 
lieved, however,  that  the  steel 
shortage  would  reach  a  more  nor- 
mal situation,  particularly  in  sheet 
and  strip  steel.  New  television  sta- 
tion broadcasters  generally  face 
no  problem  in  this  respect,  because 
of  advance  planning  on  studios 
and  equipment,  it  was  presumed. 
It  was  conceded  that  more  steel 
would  be  available  for  broadcast 
and  other  industrial  building  after 
April  1. 

DPA  authorities  acknowledged 
that  broadcasters  will  be  hard 
pressed  to  claim  priority  status 
under  last  August's  criteria  order. 
The  categories  set  forth  at  that 
time  covered  construction  (1) 
"necessary  for  defense";  (2)  "in- 
dustrial new  starts  to  meet  expan- 
sion goals"  and  (3)  "hardship  and 
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16mm  FILM  SUIT 

'Conspiracy  Case' — Dixon 

FORCED  release  of  old  theatrical 
films  to  TV  is  sought  by  the  govern- 
ment in  its  anti-trust  suit  against 
major  motion  picture  concerns,  ac- 
cording to  William  C.  Dixon,  chief 
of  the  Dept.  of  Justice's  West 
Coast  Anti-trust  Division.  Amer- 
ican Federation  of  Labor  has  criti- 
cized the  16mm  conspiracy  suit. 

There  are  no  political  motives 
involved,  Mr.  Dixon  insisted,  de- 
scribing it  as  a  "conspiracy  case." 
He  said  there  may  be  resultant 
economic  hardship  to  the  movie  in- 
dustry should  release  of  new  fea- 
tures be  demanded. 

Mr.  Dixon,  scheduled  to  act  as 
chief  prosecutor  when  the  case 
comes  to  court  in  about  two  years, 
pointed  out  that  set  rules  govern- 
ing release  to  TV  would  be  difficult 
to  establish.  "The  government's 
only  question  in  pressing  the  suit 
is  a  matter  of  law  enforcement, 
not  to  be  guided  by  the  interests 
of  any  special  groups,"  he  said. 

AFL  strongly  condemned  the 
Dept.  of  Justice's  suit  against  the 
motion  picture  industry  in  a  res- 
olution passed  at  its  convention  in 
New  York  Monday.  Resolution  was 
sponsored  by  the  International  Al- 
liance of  Theatrical  Stage  Em- 
ployes, the  Screen  Actors  Guild  and 
the  California  State  Federation  of 
Labor. 

Claiming  the  suit  seeks  to  "force 
the  motion  picture  industry  to  al- 
low the  free  showing  on  television 
of  multi-million-dollar  theatrical 
motion  pictures  in  direct  competi- 
tion with  theatre  box  offices,"  the 
resolution  adds  many  of  the  22,000 
American  motion  picture  theatres 
would  be  forced  to  close  if  the  ac- 
tion is  successful. 

"This  capricious  and  unreason- 
able suit  by  the  Dept.  of  Justice 
jeopardizes  the  livelihood  of  many 
of  the  250,000  workers  in  the  film 
industry,  who  for  the  most  part 
are  organized  in  AFL  unions,"  the 
resolution  stated.  An  AFL  exec- 
utive council  probe  of  "all  factors" 
in  the  suit  was  asked. 

substantial  unemployment." 

A  spot  check  reveals  that  com- 
munity TV  antenna  firms  having 
commenced  construction  will  get 
sufficient  materials  to  finish  their 
projects.  At  least  one  known  broad- 
cast licensee— WTOP  Inc.  (WTOP- 
AM-FM-TV  Washington)  —  had 
applied  for  materials  but  had  not 
begun  construction. 

Agency  authorities  held  out  the 
possibility  that  applications  would 
be  approved  during  the  first  quar- 
ter of  1953,  with  materials  assured 
in  subsequent  quarters.  It  was 
acknowledged  that  steel  is  more 
vital  to  radio-TV  broadcasters  than 
to  set  manufacturers  because  re- 
ceivers need  less  quantities  of  the 
metal. 

Steel  for  radio-TV  towers  also 
is  affected,  but  broadcasters  have 
been  using  prefabricated  products 
falling  in  the  Class  "B"  listing — 
that  comprising  non-defense  pro- 
duction. 
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NARTB  ASKED  TO  COMPILE 
EDUCATIONAL  TV  PROGRAMS 

NARTB  urged  by  District  9  (111.,  Wis.)  broad- 
casters to  conduct  survey  of  educational  pro- 
gramming by  commercial  television  stations. 
Winding  up  two-day  meeting  at  Milwaukee 
Friday,  district  called  for  research  project  as 
answer  to  FCC's  laxity  in  awarding  video  CP's 
to  schools  without  showing  of  financial  respon- 
sibility. 

Merrill  Lindsay,  WSOY  Decatur,  111.,  pre- 
sided at  meeting  as  district  director.  Other 
resolutions  endorsed  plan  to  amend  FCC  opera- 
tor rule  requirements;  encouraged  NARTB 
membership  drive;  voiced  appreciation  to 
speakers  and  NARTB  staff  for  services. 

Kenneth  Carter,  WAAM  (TV)  Baltimore, 
member  of  NARTB  TV  Board,  conducted  TV 
clinic  Friday  afternoon  at  studios  of  WTMJ- 
TV  Milwaukee,  serving  as  TV  board  repre- 
sentative at  meeting.  Others  on  panel  were: 
Walter  Damm  and  George  Comte,  WTMJ-TV; 
Leslie  C.  Johnson,  WHBF-TV  Rock  Island,  and 
Tom  Wilson,  Dow,  Lohnes  &  Albertson,  Wash- 
ington attorneys. 

Over  70  delegates  attended  Milwaukee  ses- 
sions. They  were  luncheon  guests  Friday  of 
Miller  Brewing  Co.  Two-day  agenda  included 
participation  by  President  Harold  E.  Fellows; 
Richard  P.  Doherty,  employe-employer  rela- 
tions director,  and  William  T.  Stubblefield, 
station  relations  director. 

PHILADELPHIA  PROBLEM 
ON  FOOTBALL  TELECAST 

QUESTION  whether  Penn-Notre  Dame  game 
in  Philadelphia  last  Saturday  would  be  tele- 
cast locally,  even  though  NCAA  had  given 
permission,  was  still  up  in  air  late  Friday. 
Indecision  was  attributed  to  NCAA's  collateral 
refusal  to  let  that  game  and  nationally  tele- 
cast Columbia-Princeton  game  (NBC-TV)  both 
be  carried  in  Philadelphia  area  (early  story 
page  64).  NCAA  also  gave  permission  for 
Michigan-Michigan  State  game  in  Detroit  to  be 
telecast  locally,  in  lieu  of  Columbia-Princeton 
contest,  but  because  of  baseball  game  com- 
mitments there,  among  other  factors,  it  was 
deemed  unlikely  this  permission  would  be  used. 

SURGEONS  CONSIDER  DRIVE 

USE  OF  RADIO  and  television  to  aquaint 
public  with  its  campaign  against  such  medical 
practices  as  "fee  splitting"  and  "ghost  sur- 
gery" is  under  consideration  by  American 
College  of  Surgeons,  authorities  said  Friday 
during  its  annual  congress  in  New  York. 

WRDW  AUGUSTA  ELECTS 

GROVER  C.  MAXWELL,  operating  38  furni- 
ture stores  in  Southeast,  elected  president  of 
WRDW  Augusta,  Ga.,  by  board  of  d;rectors. 
Other  officers:  Allen  M.  Woodall,  president  of 
WDAK  Columbus,  elected  executive  vice  presi- 
dent; Harry  L.  Jernigan,  vice  president;  W. 
Ray  Ringson,  secretary-treasurer  and  general 
manager. 

VOTE  COMMITTEES  COMPLETE 

LINEUP  of  register  and  vote  committees  for 
all  48  states  completed  Friday  with  appoint- 
ment of  Roy  Dabadie,  WJBO  Baton  Rouge,  as 
chairman  of  Louisiana  committee.  Campaign 
being  conducted  by  NARTB  in  effort  to  bring 
out  record  vote  at  November  elections. 
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POLY-LINGUAL  JUDGE 

TALK  on  radio  freedom  and  salute  to 
broadcasters  of  Colombia  transcribed  in 
Spanish  by  Judge  Justin  Miller,  NARTB 
board  chairman-general  counsel.  Message 
to  be  broadcast  in  connection  with 
Colombia  radio  week  Oct.  5-11  under 
auspices  of  Inter-American  Assn.  of 
Broadcasters. 


Business  Briefly 

(Continued  from  page  5) 

of  spots  for  Dunhill  Cigarettes,  that  city, 
through  Biow  Co.,  also  N.  Y.,  and  for  General 
Tire  &  Rubber  Co.,  Akron,  through  D'Arcy 
Adv.,  N.  Y. 

GRAHAM  AGAIN  •  Billy  Graham  Evan- 
gelistic Foundation,  through  Walter  F.  Ben- 
nett agency,  Chicago,  renews  Hour  of  Decision 
on  ABC  radio  from  Nov.  2  for  52  weeks.  Show, 
on  for  second  year,  is  aired  Sundays,  2:30-3 
p.m.  CST,  and  features  Mr.  Graham,  evan- 
gelist. 

CAMEL  SHOW  •  R.  J.  Reynolds  Tobacco 
Co.,  Winston-Salem,  N.  C.  (Camel  cigarettes), 
will  sponsor  new  weekly  comedy-quiz  show, 
Walk  a  Mile,  on  NBC  radio  (Wed.,  8-8:30 
p.m.  EST),  beginning  Oct.  8.  Agency:  Wil- 
liam Esty  &  Co.,  N.  Y. 

CBS-TV  UHF  AFFILIATES 

TWO  UHF  television  stations— WHUM-TV 
Reading,  Pa.,  and  KBTV  (TV)  Denver— will 
join  CBS-TV  this  autumn.  First  station  signed 
was  WHUM-TV  with  Herbert  V.  Akerberg, 
network  station  relations  vice  president,  and 
Humboldt  J.  Greig,  president-general  of  sta- 
tion, handling  negotiations.  Station  due  to 
take  air  by  mid-December  with  260  kw  visual 
power.  Contract  is  for  primary  affiliation. 
KBTV  (TV)  joins  network  Oct.  12  as  basic 
affiliation.  It  is  authorized  to  Colorado  Tele- 
vision Corp.  (KVOD). 

SHOWS  ON  CANADIAN  TV 

DuMONT's  Johns  Hopkins  Science  Review 
slated  to  start  today  (Mon.)  on  CBLT  (TV) 
Toronto  and  CBFT  (TV)  Montreal  as  first 
U.  S.  network  TV  show  regularly  scheduled 
by  new  Canadian  Broadcasting  Co.  stations, 
DuMont  announced  Friday. 

NBC  OPENING 

SPECIAL  "All  Star  Revue"  featuring  NBC 
top  stars  will  mark  formal  opening  of  net- 
work's new  Burbank  (Calif.)  television  studios 
Oct.  4  (Sat.,  8-9  p.m.),  NBC  announced  Friday. 
"Revue"  series  sponsored  by  Pet  Milk,  Kellogg, 
and  Del  Monte  canned  products. 


RADIO  PREFERRED 

SURVEY  of  local  preferences  among 
Richfield  distributors  disclosed  that  spot 
radio  is  major  advertising  medium  used 
by  distributors  on  local  basis  in  coopera- 
tion with  supplier,  Richfield  Oil  Corp.  of 
New  York,  officials  said  Friday.  Run- 
ners-up  in  survey  were  newspaper  ad- 
vertising and  spot  movie  ads  in  local 
theatres. 


PEOPLE.. 

DONALD  R.  SHAW,  vice  president  and  ac 
count  supervisor  of  Pedlar  &  Ryan  Inc.,  N.  Y I 
to  C.  J.  LaRoche  &  Co.,  same  city,  as  membe 
of  plans  board  and  executive  staff. 

JOHN  H.  BOYLE,  director  of  television 
WAVE-TV  Louisville,  named  director  of  tele 
vision  and  radio,  advertising  dept.,  Reynold 
Metals  Co.  He  is  succeeded  by  GEORGE  PAT 
TERSON,  WAVE-TV  program  manager,  wh 
now  holds  title  of  television  program  an 
production  manager. 

THOMAS  C.  BUTCHER,  vice  president,  Wil 
liam  Esty  &  Co.,  N.  Y.,  to  Lennen  &  Mitchek 
that  city,  as  vice  president  and  managemeri 
account  supervisor. 

ALFRED  F.  HARRISON,  special  represents 
tive,  United  Press,  and  pioneer  in  developmen 
of  radio  news  processing,  is  recuperating  a 
his  Washington  home  from  slight  cardia 
seizure  suffered  week  ago.  He  originalk 
developed  and  sold  first  radio  news  service  fo: 
Consolidated  Press  in  twenties  and  afterwarr 
returned  to  UP  to  establish  its  first  radk 


THEATRE  TV,  AT&T  MEET 

MEETING  between  theatre  TV  interests  ant 
AT&T  scheduled  for  tomorrow  at  Washington 
headquarters  of  Motion  Picture  Assn.  of  Amer- 
ica, it  was  announced  Friday.  Discussion  will 
be  on  AT&T  availabilities  and  costs  of  re- 
quirements requested  several  months  ago  by 
MPAA  and  National  Exhibitors  Theatre  Tele- 
vision Committee,  in  preparation  for  Oct.  20 
FCC  hearing  on  accounting  and  engineering 
phases  of  request  for  theatre  TV  frequencies 
(see  earlier  story  on  page  73). 

ALABAMA  FM  CAMPAIGN 

NOVEMBER  campaign  to  promote  sale  of  FM 
receiving  sets  to  be  planned  at  meeting  to  be 
held  Oct.  9  on  U.  of  Alabama  campus,  Tusca- 
loosa. Henry  P.  Johnston,  WSGN-AM-FM 
Birmingham,  is  broadcast  chairman  of  state 
campaign  committee.  John  H.  Smith  Jr.. 
NARTB  FM  director,  who  has  guided  series 
of  state-city  drives  to  promote  FM  sales,  will 
take  part  in  Tuscaloosa  meeting. 

DENY  WKOW  PETITION 

PETITION  to  reconsider  hearing  order  on 
whether  WKOW  Madison,  Wis.,  abdicated 
license  responsibility  in  management  contract 
with  Atlass  Amusement  Co.  [B»T,  Aug.  25, 
April  7;  Nov.  12,  1951]  was  denied  by  FCC 
Friday.  Comrs.  Edward  M.  Webster  and 
Robert  T.  Bartley  dissented.  Move  to  dispense 
with  hearing  was  opposed  by  FCC's  Broad- 
cast Bureau.  Earlier  in  week,  Madison  TV 
applicant  WISC  asked  Commission  to  include 
WKOW  renewal  proceedings  in  hearings  on 
competitive  applications  for  uhf  Channel  27. 
Both  stations  have  been  notified  that  their  TV 
applications  must  go  to  comparative  hearing. 

WBRY  DISMISSED 

APPLICATION  of  WBRY  Waterbury,  Conn., 
for  uhf  Channel  53  was  dismissed  by  FCC 
Friday  upon  petition  of  station  w^hich  said 
its  dismissal  would  permit  early  grant  of 
WATR's  bid  for  that  channel,  hence  bringing 
TV  to  city  sooner  than  if  competitive  hearing 
were  held.  FCC  last  week  also  denied  WBRY's 
petition  to  add  uhf  Channel  83  to  Waterbury 
(see  story  page  57) .  WBRY  has  indicated 
it  will  re-file  later  for  amendment  of  rules  to 
add  Channel  83  there,  at  which  time  new  TV 
bid  would  be  tendered. 
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women-  wC&e ' . .  * 


KMBC-KFRM  is  wise  in  the  ways  of  a  woman.  So  is  Bea  Johnson,  newly 
appointed  KMBC-KFRM  Director  of  Women's  programs  and  conductress  of 
the  "Happy  Home,"  (8:30-9:00  AM,  Monday  through  Friday).  But  that's  not 
all.  Women  in  the  Heart  of  America  know  all  about  Bea  Johnson,  too.  They 
know  her  as  housewife  and  mother,  and  one  whose  wide  experience  can  pro- 
vide them  with  the  answers  to  their  problems.  That  is  the  reason  why  they 
requested  her  return  to  the  air.  As  Joanne  Taylor  on  KMBC  from  1936  to 
1941,  she  was  one  of  their  all-time  favorites. 

So  now,  more  than  ever  before,  the  relationship  between  The  KMBC-KFRM 
Team  and  the  women  of  the  Kansas  City  Primary  Trade  Area  exists  as  a  very 
effective  cycle.  These  women  are  well  acquainted  with  Bea  Johnson.  Bea  and 
The  Team  are  likewise  well  aware  of  the  wishes  of  these  listeners  and  are  first 
to  supply  them  with  the  program  material  that  they  want.  The  association 
of  Bea  Johnson,  KMBC-KFRM  and  the  lady  listeners  is  an  unbeatable  com- 
bination—for the  advertiser.  Bea's  sincere  recommendation  coupled  with  the 
prestige  of  KMBC-KFRM  is  certain  to  make  sales  of  any  product  or  service 
carried  on  "Happy  Home." 

AA  This  is  the  third  of  a  series  on  The  KMBC-KFRM  know-how  which  spells  dominance 
•V  in  the  Heart  of  America. 


Call  KMBC-KFRM  or  Free  &  Peters  for  the  story  of  Bea  and  the 
"Happy  Home."  BE  WISE-REALIZE... that  to  sell  the  Whole  Heart 
Hip;  of  America  Wholeheartedly,  it's  nHappy  Home"  on... 


^KMBC-KFRM^m 

CBS  RADIO  FOR  THE  HEART  OF  AMERICA 


OWNED     AND     OPERATED     BY     MIDLAND     BROADCASTING  COMPANY 


Skies.  .  .  . 


High  quality  programming  keeps  listener- 
interest  going  up  at  WREC.  Listener-con- 
fidence and  prestige  continue  to  insure  a 
steady  sales  climb  for  advertisers.  Yet,  the 
cost  per  thousand  listeners  is  10.1%  less 
than  in  1946!  With  the  highest  Hooper 
rating  of  any  Memphis  Radio  Station, 
WREC  offers  you  the  shortest  route  to  in- 
creased sales  at  lower  cost — and,  the  sky's 
the  limit  in  this  $2,000,000,000  market ! 


MEMPHIS  NO.  1  STATION 


REPRESENTED  BY  THE  KATZ  AGENCY 


AFFILIATED  WITH   CBS.  600  KC.  5000  WATTS 


